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Many  a  smart  advertiser  has  bought 
WHO  on  the  strength  of  its  huge  "net- 
work audience" — and  then  found  that 
WHO  is  equally  supreme  in  two  other 
fields  of  entertainment — news  and  local 
shows.  .  .  . 

It's  true  that  WHO  is  the  only  NBC 
station  in  Iowa — carries  nearly  all  the 
best  network  shows  (21  of  the  25  most 
popular  shows  in  the  State).  But  WHO 
also  carries  many  local  live  talent  shows 
which  have  higher  Hooper  ratings  in 
Des  Moines  than  competing  network 
shows!  On  news — 47.4%  of  Iowa  fami- 
lies "listen  regularly"  to  WHO  news- 
casts, versus  6.3%  to  Station  B.  Ask  us 
— or  Free  8C  Peters — for  proof. 


WHO 

^-  for  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 

B.  J.  PALMER,  PRESIDENT 
J.  O.  MALAND,  MANAGER 

FREE  &  PETERS,  INC.  .  .  .  National  Representatives 


Dtopoltanf  jhoeA  to  *}tfi 


Old  1943  has  run  his  gallant  but  gruelling  race  and  young  1944,  fresh 
as  a  daisy  and  fit  as  a  fiddle,  takes  over.  The  youngster's  responsibilities 
are  many  and  his  legs  must  be  sturdy. 

The  Fort  Industry  Company  will  root  for  the  young  speedster  all  the  way. 
We  pledge  him  the  same  support  that  made  our  1943  a  year  of  out- 
standing success  and  one  long  to  be  remembered.  Through  him,  we 
promise  the  thousands  of  radio  listeners  in  Fort  Industry  Markets  the  con- 
tinuation of  that  service  which  has  won  their  loyalty.  And  to  our  adver- 


tisers we  re-pledge  our  untiring  efforts  in  their  behalf. 


We're  off! 


If  It's  a  Fort  Industry  Station 
You  Can  Bank  on  It 


WSPD  TOLEDO,  OHIO 

WWVA  WHEELING,  WEST  VA. 

WAGA  ATLANTA,  GA. 

WMMN  FAIRMONT,  WEST  VA. 

WLOK  LIMA,  OHIO 

WHIZ  ZANESVILLE,  OHIO 


Latest  reports  show 


•  Retail  sales  up  36%  over  last  year 

•  Bank  clearings  up  20.19% 

•  Bank  debits  up  25.13% 

•  Real  estate  transfers  up  50.3% 

•  Building  permits  up  11.74% 

•  Postal  receipts  up  14.58% 

•  Telephones  up  6.24% 

•  Industrial  power  consumption  up  7.66% 

Market  covered  by  WSIX 


SPOT  SALES,  INC.,  NATIONAL  REPRESENTATIVES 


Be  A  Conqueror 


This  vast  area 


millions  of  people 
can  be  yours  2 


New  Orleans 


WIN  IT  WITH  WWL,  NEW  ORLEANS 

You  dominate  the  air  now  in  this  WWL's    famous    shows — and  CBS 

territory  with  WWL,  New  Orleans  talent — have  built  tremendous  aud- 

— the  only  50,000-watt,  clear  channel  ience-loyalty  that  will  remain  your 

station  for  hundreds  of  miles.  postwar  competitive  advantage. 


WW- 

NEW  ORLEANS 


50,000  WATTS 
CLEAR  CHANNEL 

THE   GREATEST    SELLING    POWER    IN    THE    SOUTH'S   GREATEST  CITY 
CBS  Affiliate — Nat  l  Representatives,  The  Katz  Agency,  Inc. 


SUBSCRIPTION   PRICE:    $5.00  per  year    15c   per  copy 
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These  Top  Notch  Shows  Build  for  You 
a  Profitable,  Loyal  Listening  Audience 

IN 

Nebraska's  Capital  City  Area 


•  BREAKFAST  AT  SARDI'S 

•  SPOTLIGHT  BANDS 

•  BAUKHAGE 


•  GABRIEL  HEATTER 

•  GRACIE  FIELDS 

•  FULTON  LEWIS 


Represented  Nationally  by 
EDWARD  PETRY  &  CO. 


Blue  and  Mutual  Networks 

KFOR 

Nebraska 

A  Small  Station  doing  a  BIO  JOB 
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WEST  VIRGINIA  NETWORK 


WPAR 


Parkersburg 

250  on  1450 


WSAZ 

Huntington 

1000  on  030 


WCHS 

Charleston 

5000  on  580 


WBLK 


Clarksburg 

250  on  1400 


WCHS 

Columbia  Programs 
Population  (Families)  246,729 
Retail  Sales  $300,817,000 
Food  Sales  49,520,000 
Drug  Sales  6,708,000 

(Primary  Area) 


WPAR 

Columbia  Programs 
Population  (Families)  31,949 
Retail  Sales  $29,645,000 
Food  Sales  7,286,000 
Drug  Sales  1,013,000 

{Primary  Area) 


WSAZ 

WBLK 

Blue 

Network  Programs 

NBC  Programs 

Population 

(Families)      ~  113,398 

Popu 

ation  (Families)  42,687 

Retail  Sales 

$93,263,000 

Retai 

Sales  $40,141,000 

Food  Sales 

22,61  1,000 

Food 

Sales  10,340,000 

Drug  Sales 

3:086,000 

Drug 

Sales  1,438,000 

{Primary  Area) 

(Primary  Area) 
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ROADCASTING 


RCA  Transmitters  have  long  been  recognized  as  the  finest  that 
money  can  buy. 

Evidence  is  the  fact  that  for  ten  years  RCA  Transmitters  have 
outsold  all  others. 

This  record  includes  large  and  small  stations— among  them  a  large 
proportion  of  the  most  notable  installations  made  during  this 
period. 

During  these  ten  years  nearly  all  major  advances  in  transmitter 
design  appeared  first  in  RCA  Transmitters.  These  improvements 
include : 

High-Level  Class  B  Modulation  Air-cooled  High-Power  Tubes 
Mercury  Vapor  Rectifiers  Front-of-Panel  Access 

Streamlined  Styling 

RCA  earned  its  leadership  in  this  field,  and  will  maintain  it. 


BUY  MORE  WAR  B 


RCA  BROADCAST  EQUIPMENT 

RADIO  CORPORATION  OF  AMERICA 


RCA 
Transmitters 
have  had  it 
for  years! 


5oKW  transmitter  shown  below 
employs  high-level  modulation. 

This  high-efficiency  system  was  first  introduced 
by  RCA  some  ten  years  ago. 

All  RCA  transmitters  sold  in  recent  years  have 
been  high-level  modulated. 

They  have  high  efficiency  NOW. 


RCA  Type  50-E  transmitter  at  Station 
WCAU,  CBS  affiliate  in  Philadelphia. 
This  50  KW  transmitter  is  high- 
level  modulated,  uses  air-cooled  tubes 
throughout,  has  front  access  to  all 
parts,  employs  beam  power  tubes  in 
low-level  stages  and  incorporates  such 
new  features  as  cathode-follower 
circuits. 


ONE  OF  A  SERIES  PRESENTING  THE   MEN    WHO   MAKE   FREE  &  PETERS  SERVICE 


Lookit  our 
new  victim — 


Harold  L  Behlke! 


Ever  since  we  first  put  out  our  shingle,  we've 
been  hearing  miraculous  things  about  a  top- 
notch,  18-karat,  genuine  first-edition  fellow 
in  the  national  magazine  field,  named  Hal 
Behlke.  So  about  two  years  ago  we  began 
twisting  Hal's  wrist,  and  today  we're  proud 
to  announce  that  this  outstanding  advertis- 
ing man  is  another  "Old  Colonel  F&P"! 

Hal  began  hanging  his  hat  in  our  New  York 
Office  on  January  1.  Naturally  he'll  spend 
most  of  his  time  in  and  around  New  York — 


but,  like  all  our  other  F&P  men,  his  work 
is  as  much  available  to  agencies  and  adver- 
tisers in  Minneapolis  or  Mobile  as  to  those 
in  Manhattan. 

Because  that's  our  policy  here  at -Free  & 
Peters — to  get  the  best  men  we  can  find,  to 
equip  them  with  every  facility  of  service, 
and  then  to  work  as  a  team  on  any  problem 
that  any  advertiser  propounds.  .  .  .  What  can 
we  do  for  you,  here  in  this  pioneer  group 
of  radio -station  representatives? 


Four  years,  University  of  Illinois 

Two  years,  Flintkote  Company 

Two  years,  Liberty  Magazine 

Fifteen  years,  Meredith  Publishing  Co. 

Free  &  Peters  (New  York  Office)  since 
January,  1944 


EXCLUSIVE  REPRESENTATIVES : 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WKZO  .  KALAMAZOO-GRAND  RAPIDS 

KMBC  KANSAS  CITY 

WAVE   LOUISVILLE 

WTCN  .   .   .  MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

.  .  .  SOUTHEAST  .  .  . 

WCBM   BALTIMORE 

WCSC   CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUEROUE 

KOMA  ....  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KECA  LOS  ANGELES 

KOIN-KALE  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEATTLE 

KFAR     .    .    .     FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 


Free  &  Peters,  ih. 

Pioneer  Radio  Station  Representatives 

Since  May,  1032 


CHICAGO:  180  N.  Michigan  NEW  YORK:  444  Madison  Ave.  SAN  FRANCISCO:  m  Suiter  HOLLYWOOD:  1512  N.  Gordon  ATLANTA:  322  Palmer  BIdg. 

Franklin  6373  Plaza  5-4130  Sutter  4353  ,  Gladstone  3949  Main  5667 
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Press  Ownership  Tolerated'  By  FCC 


Policy  Tentatively 
Agreed,  Then 
Postponed 

NEWSPAPER  OWNERSHIP  of 
broadcasting  stations  is  tolerated 
but  not  necessarily  accepted  as 
wholesome  or  desirable  under  a 
policy  tentatively  adopted  by  the 
FCC  last  week.  The  action  would 
not  affect  the  some  280  existing 
newspaper-owned  or  affiliated  sta- 
tions, but  would  weigh  against  ex- 
pansion of  newspaper  ownership  in 
any  phase  of  radio  on  the  ground 
that  it  tends  toward  monopoly  in 
public  opinion. 

A  final  vote  on  the  FCC  policy 
was  planned  last  Thursday  [when 
Broadcasting  went  to  press  on 
holiday  schedule].  The  meeting, 
however,  suddenly  was  postponed 
by  Chairman  James  Lawrence  Fly, 
after  word  of  the  impending  action 
had  "leaked"  on  Capitol  Hill.  No 
date  or  time  was  set,  though  it 
was  expected  the  final  meeting 
would  be  held  promptly,  with  some 
possibility  of  modification. 

There  was  great  excitement  in 
radio  circles  last  Thursday  when 
word  went  around  that  action  was 
imminent.  Reports  were  that  be- 
cause of  the  pressure,  members  of 
the  Commission  might  alter  their 
positions  and  decide  to  leave  the 
policy  status  quo.  This  view  was 
expressed  in  one  responsible  quar- 
ter in  Congress,  after  conversa- 
tions with  FCC  members. 

Croven  Dissents 

Forced  to  take  a  position,  one 
way  or  the  other,  by  demands  from 
Congress,  the  Commission  held  sev- 
eral meetings  during  the  last  fort- 
night. A  special  meeting  of  three 
members  (Wakefield,  Case  and 
Durr)  drafted  the  majority  report, 
which,  at  the  meeting  Wednesday 
was  modified  substantially.  Com- 
missioner Craven,  lone  dissenter, 
opposed  any  policy  which  would 
create  a  distinction  among  classes 
of  licensees,  questioning  the  con- 
stitutionality of  such  action,  and 
urging  that  the  ball  be  passed  to 
Congress. 

Here  is  how  the  majority  view 
(Fly,  Case,  Wakefield,  Walker  and 


Durr)  lined  up  Thursday,  subject 
to  change: 

1.  Dismissal  of  orders  No. 
79  and  79-A,  adopted  in  1941, 
which  would  have  banned  out- 
right newspaper  ownership  of 
stations. 

2.  Elimination  of  any  "cate- 
gorical rule"  against  newspa- 
per ownership  by  adoption  of 
the  principle  that  "diversifica- 
tion of  control"  of  various  me- 
dia of  information  is  desirable. 

3.  Newspaper  ownership 
would  be  considered  an  ele- 
ment, among  others,  in  all  fu- 
ture applications  for  stations, 
whether  standard  broadcast- 
ing, FM,  television  or  fac- 
simile. 

4.  The  proposed  action  will 
be  based  on  the  hearings  on 
newspaper  ownership  held 
from  July  1941  until  Feb. 
1942,    and    recessed  without 


THE  FCC  on  March  19,  1941 
adopted  Order  No.  79  calling  for 
an  immediate  investigation  to  de- 
termine policy  on  newspaper  own- 
ership of  broadcast  stations.  On 
July  1,  it  adopted  a  supplemental 
order  (79-A)  broadening  the  scope 
of  the  inquiry,  which  got  under- 
way July  23,  1941. 

El  Paso  Ruling 

The  controversy,  however,  had 
developed  prior  to  that  time.  Gov- 
ernment records  show  that  news- 
papers were  among  the  pioneers 
in  broadcasting  and  that  many 
newspaper  business  practices  and 
policies  played  an  important  part 
in  radio  development.  At  the  time 
of  the  order  it  appeared  some  290 
stations  were  identified  with  news- 
papers, through  ownership,  affili- 
ation or  working  relationship.  The 
number  tapered  off,  however, 
through  sales  and  consolidations. 

The  U.  S.  Court  of  Appeals  for 
the  District  of  Columbia  in  decid- 
ing the  Tri-State  Broadcasting  Co. 
Inc.  case  against  the  FCC,  on 
March  16,  1938,  involving  the  ap- 
plication of  the  El  Paso  Times  for 
a  newspaper  station  in  that  city, 
said:  "We  know  of  no  provision  of 
statute  or  rule  of  law  and  are  cited 
to  none,  which  forbids  broadcast- 
ing by  the  owners  of  a  newspaper." 


List  of  stations  owned  by 
or  affiliated  with  newspapers 
begins  on  Page  53. 


formal  closing  of  the  record. 
It  is  presumed  the  record  will 
be  left  open  a  short  time — per- 
haps until  mid-January,  to  al- 
low certain  exhibits  to  be  pro- 
duced. Possibly  also  oral  ar- 
guments will  be  permitted  so 
the  proceedings  cannot  be  at- 
tacked on  the  ground  that  full 
opportunity  to  be  heard  was 
not  afforded. 

Commissioner  Craven,  who  was 
expected  to  dissent  strongly  from 
the  majority  ruling,  consistently 
has  held  that  the  FCC  is  not  au- 
thorized to  discriminate  between 
classes  of  licensees.  Moreover,  he 
has  pointed  out  that  banning  of 
newspapers,  directly  or  indirectly, 


On  Jan.  25,  1937,  in  response  to 
an  inquiry  from  Chairman  Wheel- 
er (D-Mont.),  former  General 
Counsel  Hampson  Gary  of  the  FCC 
ruled  in  part : 

"In  my  opinion,  therefore,  the 
Commission  does  not  have  the  au- 
thority, under  the  existing  law  and 
in  the  absence  of  an  expression 
of  public  policy  on  the  subject  by 
the  Congress,  to  deny  an  applica- 
tion to  a  newspaper  owner  for  ra- 
dio facilities  solely  upon  the 
ground  that  the  granting  of  such 
an  application  would  be  against 
public  policy."  Mr.  Gary,  in  re- 
sponse to  a  further  inquiry  wheth- 
er legislation  by  Congress  to  di- 
vorce newspapers  from  station 
ownership  would  be  constitutional, 
declared  this  "is  not  free  from 
doubt"  and  stated  the  inquiry  does 
not  permit  of  a  categorical  an- 
swer. He  expressed  the  opinion, 
however,  that  such  legislation 
would  be  Constitutional. 

In  Suspense  File 

Coincident  with  the  promulgation 
of  the  initial  newspaper  order 
practically  all  applications  involv- 
ing newspapers  for  both  standard 
broadcast  and  FM  stations  were 
dispatched  to  the  suspense  file, 
though  there  were  a  number  of 


from  new  fields  such  as  FM,  tele- 
vision and  facsimile  or  even  plac- 
ing an  additional  burden  of  proof 
upon  them,  is  in  defiance  of  the 
fundamental  concept  of  freedom  of 
the  press. 

Continues  Policy 

Chairman  Fly  suddenly  called  off 
the  full  Commission  meeting  sched- 
uled for  2:30  last  Thursday  with- 
out notice  or  explanation  about  45 
minutes  prior  to  the  time  set.  The 
report  emanating  from  Capitol  Hill, 
which  brought  a  denial  from  Chair- 
man Fly,  was  that  the  Commission 
had  voted  to  oppose,  as  a  matter  of 
general  policy,  future  expansion  of 
newspapers  in  broadcasting.  Un- 
named members  of  Congress  were 
quoted  as  having  said  that  the  de- 
cision put  newspapers  "on  the  spot" 
in  seeking  new  licenses  for  stan- 
dard, FM  or  facsimile  broadcast- 
(Continued  on  Page  10) 


exceptions  which  provoked  allega- 
tions of  favoritism. 

In  March  1941,  upwards  of  100 
newspaper  owned  stations  formed 
the  Newspaper  Radio  Committee 
to  combat  proposed  divorcement. 
Harold  V.  Hough  of  WBAP-KGKO 
Ft.  Worth  was  elected  chaii'man. 

The  FCC  on  Dec.  31,  1941  re- 
jected a  proposal  of  the  Newspa- 
per-Radio Committee  that  the  in- 
vestigation be  suspended  for  the 
war's  duration. 

The  U.  S.  Court  of  Appeals  for 
the  District  of  Columbia  on  Jan. 
26,  1942  sustained  the  right  of  the 
FCC  to  subpena  witnesses  and  con- 
duct its  newspaper  ownership  in- 
quiry, but  served  notice  it  knew  of 
nothing  in  the  statute  which  would 
allow  the  Commission  to  discrim- 
inate against  newspaper  owner- 
ship. 

Newspaper  ownership  hearing 
recessed  Feb.  12,  1942  after  seven 
months  of  intermittent  hearings. 
Following  recess  the  FCC  did  noth- 
ing about  closing  the  record. 

The  question  of  delay  repeatedly 
was  raised  in  Congress,  however, 
with  the  result  that  the  Commis- 
sion concluded,  during  the  Senate 
Interstate  Commerce  Committee's 
hearings  in  December,  to  decide 
the  vexatious  issue  before  the  end 
of  1943. 


NEWSPAPER  OWNERSHIP  CONTROL  HIGHLIGHTS 
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Into  the  Land  of  Bondage   .An  Editorial 


CORNERED  by  Congress,  the  FCC  tenta- 
tively has  decided  "policy"  on  newspaper  own- 
ership in  radio,  though  it  hadn't  formally  an- 
nounced it  as  this  issue  closed. 

The  ruling,  as  we  understand  it,  spells  "ap- 
peasement" in  capital  letters.  But  it  neverthe- 
less discriminates  against  a  class  of  Ameri- 
cans who,  by  heritage,  tradition  and  public 
service,  are  well  qualified  to  participate  in 
the  development  of  radio — a  projection  of 
journalism. 

A  majority  of  the  Commission  apparently 
wanted  to  go  all  the  way — a  positive  ban  on 
newspaper  ownership,  not  only  in  the  standard 
field,  but  in  FM,  television,  facsimile  and  other 
services  destined  to  develop  after  the  war. 
But  the  sentiment  in  Congress,  and  public 
opinion,  was  too  strong  for  that,  whatever 
the  administration  wish. 

Tantamount  to  a  Ban 

So  by  a  preliminary  vote  last  Wednesday 
(subject  to  whatever  changes  the  pressures 
may  bring)  the  Commission  held  that  diversi- 
fication of  ownership  is  desirable.  Only  Com- 
missioner Craven  stuck  to  his  guns  against 
such  discrimination  and  defiance  of  Congress. 

The  ruling  is  designed  to  placate  present 
newspaper  licensees,  because  they  won't  be 
affected  immediately.  But  when  it  frowns  upon 
newspaper  ownership  in  the  future,  ever  so 
slightly,  it  is  tantamount  ultimately  to  a  ban. 


The  radio  law  explicitly  states  that  renewal 
applications  must  be  considered  on  equal  foot- 
ing with  applications  for  new  facilities.  What 
when  license  renewals  come  up?  Every  news- 
paper licensee  would  be  vulnerable  to  loss  of 
his  facilities  to  a  Johnny-Come-Lately  non- 
newspaper  applicant. 

And  what  does  such  a  policy  mean  as  to 
those  new  services?  If  newspaper  ownership 
(or  diversification  of  control)  is  to  be  con- 
sidered "an  element"  in  the  qualifications  for 
license,  then  the  competing  applicant  always 
has  an  advantage,  perhaps  just  enough  to  win 
out  when  the  decision  is  left  to  a  majority 
which  wanted  to  go  beyond  that  point  anyway. 

It  was  about  three  years  ago  that  the  FCC 
declared  against  multiple  ownership  of  sta- 
tions in  the  same  area.  It  didn't  issue  an  or- 
der— just  a  proposed  rule.  Remember  a  few 
weeks  ago,  when  the  FCC  revived  that  be- 
whiskered  order  and  banned  multiple  owner- 
ship, without  assigning  a  single  reason?  The 
order  becomes  effective  June  1 — unless  things 
happen. 

The  same  pattern  fits  into  newspaper  own- 
ership. It  is  founded  on  the  phoney  premise 
that  there  is  inherent  in  such  ownership,  con- 
trol of  public  opinion.  The  record  shows  that 
practically  everywhere  keen  competition  pre- 
vails among  newspapers  and  stations  and 
among  newspaper-owned  stations  and  others. 
The  record  shows  also  that  stations,  however 


owned,  don't  editorialize  or  use  their  facilities 
as  personal  mouthpieces. 

Broadcasters,  whatever  their  ownership, 
shouldn't  be  deluded  by  the  conciliatory  atti- 
tude of  the  majority.  Rather,  they  should  mark 
well  the  view  of  Commissioner  Craven.  If  the 
newspaper  business  is  stigmatized,  even  only 
to  the  extent  of  being  "an  element",  then  why 
not  any  other  kind  of  business? 

Legislation  Pending 

Congress  is  considering  new  legislation,  af- 
ter having  heard  and  witnessed  actions  that 
brand  the  FCC  as  perhaps  the  most  ardent 
power-grabber  in  Government.  There  is  noth- 
ing in  the  law  that  permits  the  FCC  to  dis- 
criminate among  classes.  The  Senate  Inter- 
state Commerce  Committee  is  familiar  with 
the  newspaper  issue.  The  majority  ruling  in 
effect  would  cut  off  a  group  almost  ideally 
equipped  to  participate  in  broadening  radio's 
horizons  for  the  public  benefit. 

This  majority  "policy"  should  be  resisted 
just  as  vigorously  as  if  it  stated:  "Newspaper 
ownership  is  outlawed  at  high  noon  next 
month". 

There  is  but  one  answer.  Congress  must 
write  into  the  law  a  specific  injunction  against 
adoption  of  any  policy  or  procedure  that  per- 
mits the  FCC,  directly  or  indirectly,  to  create 
a  class  distinction  among  otherwise  qualified 
broadcasters. 


ing.  The  majority  opinion,  these 
members  said,  endorses  diversifica- 
tion of  control  over  various  media 
of  information  and  "infers  that 
newspaper  control  of  radio  is  a 
movement  toward  monopoly  of  the 
pipe  lines  of  public  opinion." 

The  new  FCC  policy  would  mean 
that  newspaper  applicants  have 
"one  strike  on  them"  but  are  ac- 
ceptable, all  other  things  being 
equal.  The  fact  is  the  Commission 
has  adhered  informally  to  such  a 
policy  for  several  years,  but  has 
not  enunciated  it. 

FCC  action  was  practically 
forced  by  pointed  inquiries  from 
both  House  and  Senate  members 
during  the  past  few  months.  At  the 
hearings  last  month  before  the  Sen- 
ate Interstate  Commerce  Commit- 
tee on  the  White-Wheeler  Bill, 
Commissioners  Fly,  Craven  and 
Wakefield  all  testified  that  a  rul- 
ing shortly  would  be  forthcoming. 
Members  of  the  Commitee  had 
questioned  the  FCC's  authority  to 
decide  the  issue.  Senator  White 
(R-Me.)  co-author  of  the  White- 
Wheeler  Bill  (S-814)  repeatedly 
has  contended  there  is  nothing  in 
the  law  which  gives  the  Commis- 
sion authority  to  discriminate 
against  newspaper  ownership.  The 
White-Wheeler  Bill  itself  carries 
a  proviso  against  such  class  dis- 
tinctions. 

Difficulties  Encountered 

The  sequence  of  events  last  week 
indicated  that  the  FCC  was  experi- 
encing difficulties  in  drafting  its 
new  policy,  because  of  the  intense 
Congressional  interest  in  it.  Com- 
missioner Wakefield,  as  chairman 
of  the  sub-committee,  drafted  the 
original.  At  the  meeting  last  Wed- 


nesday afternoon  the  report  was 
revised.  Another  meeting  of  the 
committee  was  held  Thursday 
morning  to  whip  the  language  into 
final  shape,  to  be  followed  at  2:30 
by  the  full  commission  meeting. 

Then  Chairman  Fly  suddenly 
called  off  the  afternoon  session 
which  came  following  publication 
of  the  reports  emanating  from  Cap- 
itol Hill  that  the  FCC  already  had 
decided  not  to  allow  expansion  of 
newspapers  in  radio.  Chairman 
Fly  promptly  issued  a  denial,  stat- 
ing: "The  Commission  is  continu- 
ing its  study  of  this  matter.  It  has 
taken  no  vote  and  has  arrived  at 
no  conclusion."  At  the  FCC  it  was 


then  said  that  action  would  be 
forthcoming  "later  this  week"  but 
that  was  before  Chairman  Fly  had 
postponed  the  meeting  indefinitely. 

The  FCC  Chairman  visited  Pres- 
ident Roosevelt  Dec.  20  for  half 
an  hour,  but  avoided  any  reference 
to  the  conversation.  It  was  pre- 
sumed then  that  the  newspaper  is- 
sue had  been  discussed,  since  the 
President  has  been  intensely  inter- 
ested in  the  whole  situation  and 
generally  is  regarded  as  having 
been  responsible  for  initiating  the 
FCC  action  as  early  as  1938. 

Members  of  Congress  identified 
with  radio  legislation  were  disposed 
to    withhold    their    comment  last 


Caldwell  Reports  Record  High 
In  Radio  Homes,  Despite  War 


THE  LARGEST  NUMBER  of  ra- 
dio homes  in  history,  despite  tube 
and  parts  shortages  which  have  re- 
duced the  total  number  of  sets  in 
operation,  is  reported  in  the  annual 
statistical  review  prepared  by  0. 
H.  Caldwell,  editor  of  Radio  Retail- 
ing Today,  whose  figures  have  for 
many  years  been  accepted  as  the 
trade  authority. 

In  reporting  an  estimate  of  32,- 
500,000  radio  homes,  Mr.  Caldwell 
rounds  off  the  32,529,500  figure 
which  the  WPB  Office  of  Civilian 
Requirements  arrived  at  after  a 
survey  was  made  by  the  Bureau 
of  the  Census,  U.  S.  Dept.  of  Com- 
merce [Broadcasting,  Dec.  20, 
1943]. 

That  past  estimates  of  the  num- 


ber of  radio  homes  may  have  been 
ultra-conservative  is  suggested  by 
the  large  numbers  of  sets  manu- 
factured in  the  period  from  1939  to 
1942.  In  the  three  years  1940-42, 
nearly  30  million  sets  were  made, 
according  to  the  Caldwell  figures. 
Yet  the  estimated  number  of  radio 
homes  increased  only  1,500,000  in 
the  same  period.  If  the  OCR  fig- 
ure of  32,500,000  radio  homes  as 
of  Dec.  1943,  is  accepted,  the  net 
gain  in  radio  homes  from  1940 
would  be  approximately  3,500,000, 
which  is  not  regarded  as  unreason- 
able in  view  of  the  number  of  new 
sets  marketed  during  the  period. 
The  1940  U.  S.  Census  reported  a 
count  of  28,048,219  homes  with 
(Continued  on  Page  U8) 


Thursday  until  they  could  see  the 
precise  wording  of  the  majority 
opinion.  The  general  attitude  was 
that  any  discrimination  against 
newspaper  ownership,  however 
worded  or  veiled,  would  be  objec- 
tionable as  a  "foot  in  the  door". 

There  appeared  to  be  strong  sup- 
port for  the  position  of  Commis- 
sioner Craven  on  the  ground  that 
such  a  ruling  would  affect  all  modes 
of  dissemination  of  information. 
Commissioner  Craven  had  stated 
that  if  newspapers  are  banned 
from  station  ownership,  it  also 
would  mean  that  a  precedent  would 
be  established  which  might  pre- 
vent motion  picture  companies 
from  entering  television  and  pos- 
sibly standard  broadcast  stations 
from  going  into  other  radio  fields. 

As  things  stood  last  Thursday,  it 
was  expected  that  the  formal  pol- 
icy decision  determined  would  be 
forthcoming  any  time  —  perhaps 
over  the  week-end.  Only  a  definite 
countermanding  order  from  the 
White  House,  it  was  thought,  would 
block  the  action. 


Two  Joining  CBS 

TWO  Texas  stations,  KEYS  Corpus 
Christi,  and  KGBS  Harlingen,  both 
of  which  signed  affiliation  contracts 
with  CBS  some  months  ago,  were 
scheduled  to  start  operations  as 
special  supplementary  outlets  to 
CBS  Southwestern  group  about 
Jan.  1.  Lines  have  not  been  avail- 
able for  either  station.  KEYS  is 
operated  by  Nueces  Broadcasting 
Co.  on  1490  kc  with  250  w,  while 
KGBS  is  operated  with  250  w  on 
1240  kc  by  Harbenito  Broadcasting 
Co.  Both  operate  fulltime. 
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LaRoche.,  Time  Inc.,  Buy  Shares  in  Blue 


Carrying  Out  Plan 
Noble  Sells  To 
Woods,  Kobak 

FOLLOWING  through  "according 
to  plan,"  Edward  J.  Noble,  owner 
of  the  BLUE,  last  week  announced 
sale  of  equal  blocks  of  stock  of  the 
network  to  Time,  Inc.  and  Chester 
J.  LaRoche,  pioneer  advertising 
agency  executive,  along  with  un- 
disclosed blocks  to  Mark  Woods 
and  Edgar  Kobak,  BLUE  presi- 
dent and  executive  vice  president, 
respectively.  Time  and  Mr.  La- 
Roche  each  acquired  12%%  of  Mr. 
Noble's  interest,  for  a  figure  un- 
derstood to  be  approximately  $500,- 
000  cash  each. 

Since  only  minority  blocks  have 
been  disposed  of  and  control  of 
the  stations  owned  by  the  network 
is  in  no  wise  affected,  FCC  ap- 
proval of  the  transfers  is  not  re- 
quired. The  Commission,  however, 
must  be  notified. 

Carries  Out  Plan 

While  Mr.  Noble  simultaneously 
announced  that  Messrs.  Woods  and 
Kobak,  who  are  credited  with  the 
BLUE's  m  e  t  e  o  r  i  c  development, 
have  acquired  interests  as  stock- 
holders, he  did  not  disclose  the 
amounts.  It  was  presumed,  how- 
ever, that  the  operating  officials 
purchased  equal  amounts,  probab- 
ly out  of  the  100,000  shares  of 
treasury  stock  of  the  American 
Broadcasting  System  Inc.,  Mr.  No- 
ble's holding  company.  Their  com- 
bined acquisition,  it  was  thought, 
would  be  in  the  neighborhood  of 
5%.  The  broadcaster-industrialist 
stated  he  had  sold  directly  from 
his  own  holdings  of  400,000  shares 
of  ABS'  500,000  shares,  the  blocks 
purchased  by  Time  and  Mr.  La- 
Roche. 

When  Mr.  Noble  acquired  the 
BLUE  last  October  from  RCA  for 
$8,000,000  cash,  following  FCC  ap- 
proval, he  announced  his  intention 
of  inviting  management  and  pos- 
sibly other  interests  to  participate. 
He  retains  substantial  control  of 
ABS,  which  he  said  he  intended  to 
hold  for  "an  indefinite  period." 
Later,  he  declared,  he  intends  to 
invite  participation  of  other  man- 
agement officials  of  the  network, 
affiliated  stations  and  ultimately, 
the  public. 

Time  and  its  sister  publications, 
Life  and  Fortune,  long  have  been 
interested  in  acquiring  ownership 
in  radio.  With  its  farflung  reper- 
torial  organization,  domestic  and 
abroad,  it  is  expected  to  contribute 
substantially  to  BLUE's  spot  news 
and  documentary  coverage.  Roy  E. 
Larsen,  president  of  Time  Inc.  and 
Mr.  LaRoche  have  been  elected  to 
the  BLUE  board  of  nine. 

Mr.  LaRoche,  an  outstanding  fig- 
ure in  advertising  and  now  serving 
as  chairman  of  the  War  Advertis- 
ing Council,  has  sold  his  interests 
in  Young  &  Rubicam,  of  which  he 
has  been  chairman  of  the  board. 


He  becomes  chairman  of  the 
BLUE's  executive  committee,  but 
his  duties  "will  be  adjusted  for  the 
duration,"  Mr.  Noble  said,  to  ac- 
commodate his  Washington  war 
work.  Mr.  LaRoche  has  been  ill  for 
several  weeks,  having  suffered  a 
severe  influenza  attack. 

ABS  Borrowed  Funds 

While  no  statement  was  forth- 
coming from  any  of  the  partici- 
pants, it  was  logically  deduced  that 
Mr.  Noble  disposed  of  25%  of  his 
own  holdings  to  Time  Inc.  and  Mr. 
LaRoche,  or  100,000  shares  at 
$1,000  per  share,  or  a  total  of 
$1,0C0,000.  Last>ugust,  when  Mr. 
Noble  filed  with  the  FCC  his  appli- 
cation for  purchase  of  the  network, 
he  brought  out  that  he  personally 
would  acquire  400,000  shares  of 
the  holding  company's  stock  for 
$4,000,000,  and  that  the  remaining 
$4,000,000  of  the  cash  purchase 
price  would  be  borrowed  from  a 
syndicate  of  New  York  banks  for 
four  years  at  2%  interest  per  an- 
num. 

Mr.  Noble  did  not  disclose  his 
plans  as  to  the  ultimate  disposition 
of  the  100,000  shares  in  the  ABS 
treasury.  It  was  expected,  however, 
that  this  was  being  held  in  reserve 
for  operating  officers  of  the  com- 
pany, and  possibly  for  affiliates. 

ABS,  rather  than  the  BLUE, 
borrowed  the  $4,000,000  from  the 
New  York  banks.  Thus,  the  invest- 
ments by  the  new  stockholders  in 
ABS  appear  to  be  on  the  same 
terms  as  Mr.  Noble's  own  invest- 
ment. The  price  of  the  stock  to 
the  magazine  publishers,  Mr.  La- 
Roche,  and  the  network  officials, 
was  the  same,  per  share. 

Mr.    LaRoche    is    a  long-time 


FOLLOWING  is  the  full  text  of 
the  statement  by  Edward  J.  Noble, 
owner  of  the  Blue  Network  Co.,  is- 
sued last  Tuesday  on  sale  of  25% 
of  his  stock  to  Time  Inc.,  and 
Chester  J.  LaRoche,  along  with  un- 
disclosed amounts  to  Mark  Woods 
and  Edgar  Kobak,  BLUE  president 
and  executive  vice-president,  re- 
spectively : 

"The  publishers  of  Time,  Life 
and  Fortune  have  purchased  di- 
rectly from  me  12%%  of  the  out- 
standing shares  of  American 
Broadcasting  System  Inc.,  which 
company  owns  all  the  stock  of 
BLUE  Network  Co.  Inc.  I  am  hap- 
py to  bring  into  association  with 
me  this  public  service  enter- 
prise, Time  Inc.,  whose  progressive 
policies  have  won  such  outstand- 
ing success.  Mr.  Roy  E.  Larsen, 
president  of  Time  Inc.,  has  been 
elected  a  member  of  the  board  of 
directors  of  the  BLUE  Network 
Co.  Inc. 

"The  publishers  of  Time  and 
Life  originated  the  radio  feature, 


friend  of  the  Life-Saver-BLUE  ex- 
ecutive. Several  weeks  ago  he  had 
made  inquiries  about  radio  and  its 
potentialities,  and  reports  were 
heard  in  radio  circles  that  he  might 
participate  in  the  BLUE  owner- 
ship. 

Questions  promptly  were  raised 
whether  Time's  identity  with  the 
BLUE  would  in  any  wise  be  af- 
fected by  the  FCC's  policy  on 
newspaper  ownership.  The  Com- 
mission, in  its  new  policy,  consid- 
ers this  "an  element".  It  was 
doubted,  however,  whether  an  issue 
would  be  raised,  since  the  FCC's 
regulat'ons  do  not  require  approv- 
al of  minority  transfers. 

Time's  first  direct  acquisition 
of  radio  stock  took  place  in  August, 
1942,  when  the  publishers  made  ar- 
rangements with  WQXR  New 
York,  to  collaborate  in  "experi- 
mental radio  programming  and 
broadcasting."  Then  Time  acquired 
1,000  shares  of  preferred  stock  in 
the  Interstate  Broadcasting  Corp., 
which  operates  WQXR,  and  two 
Time  representatives  were  named 
to  the  IBC  board  of  directors. 

Testing  on  WQXR 

A  Time,  Inc.  executive  said  the 
acquisition  of  interest  in  the  BLUE 
should  not  affect  the  WQXR  inter- 
est, since  in  neither  case  will  the 
publication  hold  control.  BLUE 
owns  WJZ,  New  York  key.  The 
multiple  -  ownership  regulation, 
slated  to  become  effective  June  1, 
is  broadly  written,  and  has  not  yet 
been  interpreted. 

Well  known  in  the  advertising 
field,  particularly  radio  advertis- 
ing, Mr.  LaRoche  was  with  Young 
&  Rubicam,  from  1926  until  1942, 
when  he  resigned  as  chairman  of 


the  board  of  the  agency  to  join  the 
War  Advertising  Council.  In  Au- 
gust, 1943,  he  resigned  all  interest 
in  Y&R  to  devote  full  time  to  his 
work  at  the  Council. 

In  discussing  the  BLUE  interest 
purchased  by  Time,  Mr.  Noble  men- 
tioned the  March  of  Time  series 
sponsored  by  Time  on  NBC,  as  well 
as  "the  several  programs  now  on 
the  air"  developed  by  Time's  own 
radio  department.  He  pointed  out 
"the  noteworthy  coverage  of  cam- 
paigns in  all  principal  theatres" 
by  war  correspondents  of  Time  and 
Life,  and  expressed  the  opinion 
that  in  the  post-war  period  "Time's 
staffs  will  be  enlarged  and  new  of- 
fices opened  so  as  to  cover  all  key 
listening  posts  during  our  world 
campaign  for  winning  the  peace." 

War  Coverage 

From  this  observation  it  is 
thought  probable  that  war  cover- 
age by  Time  and  Life  foreign  cor- 
respondents will  be  made  avail- 
able to  the  BLUE. 

Mr.  LaRoche  takes  over  the  new- 
ly created  position  of  chairman  of 
the  executive  committee,  which 
shortly  will  be  organized.  Mr.  Noble 
remains  as  chairman  of  the  board, 
and  all  other  operating  positions 
remain  undisturbed.  Mr.  Larsen 
will  serve  as  a  member  of  the  board 
and  presumably  as  an  advisor. 

With  the  election  of  Messrs.  Lar- 
sen and  LaRoche  to  the  BLUE 
board,  it  now  has  a  total  of  nine 
members.  Others  are  Messrs.  Noble, 
Woods  and  Kobak,  Earl  E.  Ander- 
son, BLUE  vice-president,  C.  Nich- 
olas Priaulx,  BLUE  treasurer, 
Franklin  S.  M.  Wood,  Mr.  Noble's 
attorney,  and  Harold  V.  Hough, 
{Continued  on  page  50) 


Text  of  Noble  Statement  on  Sale  of  Blue  Stock 


March  of  Time,  and  have  developed 
in  their  own  radio  department  sev- 
eral programs  now  on  the  air.  I 


am  confident  they  will  make  a  ma- 
jor contribution  to  the  BLUE'S 
programs.  News  —  action  news 
from  the  battle  fronts — is  today  of 
prime  importance.  Tomorrow  we 
will  be  equally  concerned  with 
what  people  in  many  countries  are 
thinking  and  saying.  War  corre- 
spondents of  Time  and  Life  have 
given  noteworthy  coverage  to  cam- 
paigns in  all  principal  theatres. 
Looking  to  the  postwar  period, 
Time's  staffs  will  be  enlarged  and 
new  offices  opened  so  as  to  cover 
all  key  listening  posts  during  our 
world  campaign  for  winning  the 
peace. 

LaRoche  Part  Owner 

"I  also  take  pleasure  in  an- 
nouncing that  Mr.  Chester  J.  La- 
Roche  will  join  me  in  ownership 
of  the  BLUE  Network  through 
the  purchase  of  12%%  of  the 
shares  of  American  Broadcasting 
System  Inc.  and  in  the  manage- 
ment by  becoming  a  director  and 


Mr.  LaROCHE 


(Continued  on  page  50) 
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Revised  Version  of  Radio  Act 
May  Reach  Senate  in  Fortnight 

White,  Wheeler  in  Conferences  to  Revamp  Bill; 
Executive  Session  Slated  for  Next  Week 


By  BILL  BAILEY 

REMEDIAL  legislation  denning 
the  scope  of  the  FCC's  jurisdiction 
over  broadcasting  is  expected  to  be 
ready  for  Senate  debate  within  a 
fortnight.  That  word  came  last 
week  as  Senators  Burton  K.  Wheel- 
er (D-Mont.)  and  Wallace  H. 
White  (R-Me.)  began  a  series  of 
conferences  to  whip  together  a  re- 
vised version  of  their  bill  (S-814) 
to  revamp  the  Communications 
Act. 

Those  conferences  were  being 
held  to  permit  the  co-authors  to 
get  together  on  any  differences  and 
come  up  with  a  revised  bill,  ready 
for  Committee  consideration  when 
the  second  session  of  the  78th  Con- 
gress convenes  next  Monday  (Jan. 
10).  It  became  evident  as  hearings 
progressed  before  the  Senate  In- 
terstate Commerce  Committee,  of 
which  Sen.  Wheeler  is  chairman 
and  Sen.  White  is  ranking  minority 
member,  that  the  co-authors  held 
slightly  divergent  views  regarding 
certain  provisions  of  the  measure. 

To  Call  Committee 

Sen.  Wheeler  indicated  that  he 
wanted  to  delve  into  all  phases  of 
the  proposed  legislation,  some  of 
which  has  been  recommended  by 
the  Federal  Communications  Bar 
Assn.  and  the  NAB,  with  his  col- 
league before  the  second  session 
begins.  In  a  statement  last  week 
Chairman  Wheeler  indicated  he 
hoped  to  have  a  new  bill  whipped 
'into  shape  by  mid-January.  He 
plans  to  call  the  Committee  into 
executive  session  early  next  week 
to  begin  consideration  of  the  legis- 
lation. The  record  was  formally 
closed  last  week. 

When  committeemen  sit  down  to 
sift  the  evidence  presented  by  36 
witnesses  during  28  days  hearing 
they  will  have  before  them  in  addi- 
tion to  the  hearing  record  supple- 
mental statements  from  the  FCC, 
NBC,  CBS  and  NAB.  Suggestions 
offered  by  broadcasters  during  the 
hearings,  as  well  as  some  of  those 
tendered  by  FCC  Chairman  James 
Lawrence  Fly,  were  certain  to  be 
given  consideration. 

One  of  the  chief  remedial  meas- 
ures likely  to  be  written  into  the 
proposed  law  will  embrace  inter- 
pretation by  Congress  itself  on  the 
intent  of  the  phrase  "public  in- 
terest, convenience  and  necessity." 
It  was  brought  out  during  the  hear- 
ings by  Senator  White  that  when 
the  radio  portion  of  the  present 
Communications  Act  was  written 
in  1927  the  lawmakers  knew  "a 
little  about  radio  but  there  was  an 
awful  lot  we  didn't  know." 

The  May  10  Supreme  Court  de- 
cision by  Mr.  Justice  Felix  Frank- 
furter has  been  interpreted  by 
broadcasters  as  a  whole  as  giving 
the  FCC  supervision  over  pro- 
grams.   The  best  legal  minds  in 


radio  have  seen  in  the  Frankfurter 
decision  which  gave  the  FCC  su- 
pervision over  "the  composition  of 
that  traffic"  a  new  era  of  Govern- 
ment control  of  broadcasting 
through  the  Commission.  Chairman 
Fly  however  consumed  nine  pages 
of  written  statement  plus  verbal 
interpolations  to  convince  the  Sen- 
ate Committee  that  those  "five  lit- 
tle words"  were  "lifted  from  their 
context"  by  the  "big  networks  and 
the  NAB."  Mr.  Fly  interpreted  the 
decision  as  giving  the  FCC  super- 
vision only  over  frequency  alloca- 
tions and  not  programs. 

That  the  Committee  as  a  whole 
was  not  greatly  impressed  by  Mr. 
Fly's  interpretation  was  indicated 
by  direct  questioning  during  his 
last-hour  testimony.  Senator  Mc- 
Farland  (D-Ariz.)  took  issue  with 
Chairman  Wheeler  when  the  Mon- 
tanan  agreed  with  Mr.  Fly  that 
the  NAB  interpretation  was  wrong, 
in  view  of  the  present  Communica- 
tions Act  which  specifically  forbids 
censorship  over  programs. 

Sen.  White  said  last  week  that 
he  was  "not  much  impressed  by  the 
Commission's  interpretation"  of 
the  decision.  His  feelings  were 
shared  by  several  other  Committee 
members. 

'Equal'  Opportunity 

Another  question  to  be  ironed 
out  between  the  co-authors  before 
the  White-Wheeler  Bill  reaches 
Committee  for  consideration  is  the 
"equal  opportunity"  clause. 
Throughout  the  hearings  Sen. 
Wheeler  insisted  that  he  planned 
to  write  into  the  law  a  proviso 
making  it  mandatory  on  the  part 
of  a  sponsor,  commentator  or  net- 
work to  give  equal  time  to  any  indi- 
vidual "attacked"  by  a  commenta- 
tor. 


FAVORITE  NUMBER  of  Johnny 
Gillin,  president  and  general  man- 
ager of  WOW  Omaha,  is  carried  on 
his  auto  license  plate  for  1944.  Be- 
cause WOW  is  590  on  the  dial, 
Gillin  is  issued  that  number  for 
his  car  every  year. 


Sen.  White  last  week  expressed 
the  view  that  broadcasters  them- 
selves could  work  out  a  far  more 
feasible  solution  than  such  a  pro- 
vision in  the  law  would  provide. 
He  said  he  saw  compulsory  legisla- 
tion "an  endless  cycle  of  political 
speeches." 

"That  is  a  touchy  subject,"  he 
asserted.  "I  think  the  solution  lies 
in  the  plan  of  identification.  If  a 
man  goes  on  the  air  as  a  commen- 
tator and  expresses  his  opinions  or 
those  of  his  sponsor  he  should  be 
so  identified.  I  do  not  believe  that 
comments,  reflecting  the  views  of 
the  commentator  or  his  sponsor, 
should  be  broadcast  under  the  title 
of  news  reporting. 

"I  do  feel,  however,  that  the 
question  of  equal  opportunity  is 
charged  with  complexities  and  I 
can  see  where  it  would  lead  to  dis- 
astrous results  if  we  attempted  to 
write  a  flat  provision  into  the  law. 
That  is  a   question  which  needs 


UNRATIONED  JOY  beams  forth  from  these  gentlemen  of  the  American 
Meat  Institute,  the  network  and  agency,  who  have  just  contracted  for 
The  Life  of  Reilly.  The  Chicago  organization  sponsors  the  BLUE  program 
to  go  on  155  stations,  beginning  Jan.  15,  4-4:30  p.m.  Gazing  at  the  docu- 
ment are  (1  to  r)  :  Leo  Burnett,  head  of  the  Chicago  agency  handling 
the  account;  Joe  Hartenbower,  BLUE  salesman;  William  Kinnard,  Meat 
Institute  advertising  director;  James  L.  Stirton,  BLUE  Central  Division 
program  manager;  Frank  Ferrin,  radio  director  of  Burnett;  Wesley 
Hardenbergh,  president,  Meat  Institute;  Norman  LeVally,  Burnett  ac- 
count executive.  At  right  is  Norman  Draper,  Institute's  publicity  director. 


Bethlehem  on  Blue 

BETHLEHEM  STEEL  Co.,  Beth- 
lehem, Pa.,  which  has  been  report- 
ed interested  in  a  half -hour  institu- 
tional network  show  for  some  time, 
last  Friday  sponsored  a  one-time 
program  on  the  full  BLUE  net- 
work 1:30-2  p.m.  as  a  yearend 
dedication  ceremony  to  the  war  ef- 
fort. More  than  300,000  Bethlehem 
Steel  workers  heard  a  speech  by 
E.  G.  Grace,  president  of  the  com- 
pany, as  he  summed  up  1943  and 
commented  on  the  coming  year. 
Music  was  by  Paul  Whiteman's 
orchestra  with  Richard  Crooks  and 
Lucy  Monroe.  Bethlehem  agency  is 
Jones  &  Brakeley,  New  York. 


Groom  to  S  &  M 

WILLIAM  S.  GROOM,  for  15 
years  general  manager  and  operat- 
ing chairman  of  the  board  of  the 
Thompson-Koch  Co.,  New  York, 
until  his  retirement  last  October, 
joined  Sherman  &  Marquette,  Chi- 
cago, Jan.  1  as  chairman  of  the 
board.  Groom  for  10  years  was 
manager  of  the  Cincinnati  office  of 
J.  Walter  Thompson  Co.  before 
becoming  associated  with  Thomp- 
son-Koch. 


careful  consideration." 

Since  the  hearings  concluded 
Dec.  16,  Sen.  Wheeler  also  has  ex- 
pressed some  concern  as  to  how  a 
law  might  be  written  without  cre- 
ating confusion  although  he  has 
steadfastly  stood  by  his  assertion 
that  "we've  got  to  do  something" 
to  afford  equal  opportunities  to 
public  officials  who  might  be  "at- 
tacked" by  commentators. 

President  Neville  Miller  of  the 
NAB  said  last  Wednesday  that 
when  the  Senate  Committee  meets 
in  executive  session  next  week  the 
NAB's  suggestions,  supplementing 
testimony  before  the  Committee, 
will  be  ready  for  consideration.  Mr. 
Miller  was  asked  by  Chairman 
Wheeler  to  submit  certain  sugges- 
tions for  legislation  in  writing  in 
addition  to  Mr.  Miller's  prepared 
statement. 

CBS  already  has  filed  a  supple- 
mental statement  with  the  Commit- 
tee [Broadcasting  Dec.  27]  and 
NBC  is  expected  to  have  its  follow- 
up  suggestions  in  the  Committee's 
hands  in  time  for  consideration  in 
executive  session.  The  FCC  is  un- 
derstood to  have  filed  several  sup- 
plemental statements  since  Mr.  Fly 
concluded  his  testimony  three  weeks 
ago. 

Joseph  Pierson,  president,  and 
general  manager  of  Press  Wire- 
less Inc.,  also  filed  a  supplementary 
statement  with  the  Committee  pro- 
testing Chairman  Fly's  final  testi- 
mony regarding  his  organization. 


Hunt  on  Coast 

HUNT  PACKING  Co.,  San  Fran- 
cisco (canned  food  products),  new 
to  radio,  on  Jan.  2  started  a  week- 
ly half-hour  program  on  34  Don 
Lee  Pacific  stations,  Sunday,  8-8:30- 
p.m.  (PWT).  Contract  is  for  13 
weeks.  Agency  is  Garfield  &  Guild 
Adv.,  San  Francisco. 


Page  12  •  January  3,  1944 


BROADCASTING  •  Broadcast  Advertising 


BROADCASTING  •  Broadcast  Advertising 


January  3,  1944  •  Page  13 


Net  Daytime  Audience  Up  6% 
Since  Sept.,  Hooper  Reports 

Non-Serial  Shows  Jump  From  6^  Hours  in  January 
To  22%  Hours  in  December;  Sets-in-Use  Higher 


THE  AVERAGE  daytime  audience 
for  network  programs,  whether  of 
the  serial  or  non-serial  type, 
reached  an  all-time  high  during 
1943  according  to  a  yearend  review 
of  daytime  radio  listening  by  C.  E. 
Hooper  Inc.  This  average  daytime 
audience  is  over  6%  larger  since 
September,  1943,  than  for  the  same 
period  in  1942,  these  new  listeners 
attracted  chiefly  by  the  large  in- 
crease in  miscellaneous  daytime 
programming. 

Although  the  volume  of  daytime 
serial  dramas  has  held  constant  at 
about  50  hours  per  week  for  16 
months,  there  has  been  a  rapid  rise 
in  the  volume  of  non-serial  pro- 
grams from  6%  hours  broadcast 
during  weekdays  in  January  to  the 
December  figure  of  22%  hours 
weekly.  As  a  result  the  current  pro- 
portion of  sponsored  network  non- 
serial  programs  is  over  30%  of  the 
total,  a  proportion  "not  previously 
approached  in  our  records,"  the 
Hooper  survey  points  out. 

Serial  Audience 

The  share  of  the  audience  to  day- 
time serial  dramas  was  the  highest 
in  four  years  during  the  first  seven 
months  of  1943,  although  it  has 
been  below  the  high  levels  of  1942 
in  the  past  five  months.  Other  high- 
points  in  the  review  are:  average 
ratings  in  1943  have  been  con- 
sistently higher  than  1941,  equal  to 
or  higher  than  1942  since  May  of 
that  year;  sets-in-use  during  day- 
time weekday  hours  has  been  above 
1942  levels  in  each  1943  month 
from  July  on,  this  additional  lis- 
tening being  absorbed  by  programs 
other  than  daytime  serial  dramas; 
and  the  average  rating  for  daytime 
serial  dramas  for  October,  Novem- 
ber and  December,  1943,  is  practi- 
cally the  same  as  in  1942. 

Following  up  this  last  fact  the 


Small  World  Dept. 

COINCIDENCES  come  to 
radio  men!  Norman  Gold- 
man, former  business  man- 
ager of  Broadcasting,  now 
with  Squadron  14,  at  O.C.S. 
in  Miami  Beach,  writes  to 
tell  of  one  that  happened  to 
him.  He  took  one  look  at  his 
new  roommate  and  said,  "I 
know  you,  you're  Harold 
Dewing.  Weren't  you  presi- 
dent of  WCBS  Snringfield, 
111.?"  The  O/C  denied  it,  but 
confessed  he  was  his  twin 
brother,  Don — 10  minutes 
younger  than  Harold.  Room- 
mate No.  2  is  O/C  H.  Spence, 
former  advertising  director 
of  Wabash  Appliance  Corp., 
New  York. 


review  stresses  the  effect  of  gas 
rationing  from  May  1942  on,  as 
substantially  increasing  the  num- 
ber of  people  at  home  daytimes, 
consequently  the  available  audience 
for  daytime  programs  of  all  types. 
The  effect  of  other  factors  became 
apparent  by  1943  when  the  armed 
services  and  employment  in  war 
industries  was  draining  persons 
from  the  home,  resulting  in  new 
audience  "lows"  for  a  four-year 
period  being  established  in  10  out 
of  the  12  months  of  1943. 

New  Listeners 

Answering  the  query  "How  effici- 
ent is  current  daytime  program- 
ming in  'recruiting'  listeners?"  and 
basing  the  reply  on  measurements 
from  125,000  nationally  scattered 
homes,  the  Hooper  review  says 
that  in  November,  1941,  the  per- 
centage of  daytime  sets-in-use  in 
homes  where  someone  was  at  home 
was  20.9.  In  November,  1942,  the 
figure  was  21.4.  In  November, 
1943,  it  was  22.0,  and  in  December, 
1943,  radio's  daytime  "recruiting" 
of  listenings  reached  the  highest 
figure  on  record,  22.1. 


Date  Kept 

WASHINGTON'S  crippled 
transportation  Christ  mas 
Day,  resulting  from  ice-cov- 
ered streets,  did  not  prevent 
Capt.  Stanton  W.  Salisbury, 
acting  director  of  the  Chap- 
lain's Corps  of  the  Navy, 
from  keeping  a  radio  date. 
Scheduled  to  participate  in 
RCA's  What's  New  on  the 
BLUE,  he  started  from  his 
home  five  miles  away.  Un- 
able to  catch  a  bus  or  a  taxi, 
he  walked  Washington's  slip- 
pery streets,  arriving  at  7:48 
p.  m.,  took  the  air  at  7:51 
without  having  rehearsed  his 
script  and  hit  it  on  the  nose. 
He  had  been  due  at  the  stu- 
dio at  6:30  for  rehearsal. 


TELEVISION  OUTLET 
IS  SOUGHT  BY  KOB 

FIRST  application  for  construction 
of  a  new  experimental  television 
station  in  the  Rockies  and  sur- 
rounding territory  was  filed  by 
KOB,  operated  by  the  Albuquerque 
Broadcasting  Co.  Even  if  the  ap- 
plication is  approved,  the  station 
probably  will  not  be  constructed 
until  after  the  war,  because  of  the 
equipment  shortage. 

The  company  operating  KOB 
plans  to  install  several  "standard- 
ized" receiving  sets  in  Albuquer- 
que. KOB  will  stress  experimental 
telecasting  of  local  events,  such  as 
football  games,  etc.,  in  addition  to 
using  film.  A  new  television  li- 
brary in  the  east  is  to  supply  the 
films. 


A  FILM  HISTORY  OF  RADIO 

Westinghouse  Production,  'On  the  Air'  Has 


-Premiere  at  New  York  Luncheon- 


A  NEW  MOTION  picture,  "On 
the  Air,"  will  be  premiered  at  the 
Radio  Executives  Club  Luncheon 
Jan.  6,  in  Hotel  Shelton,  New 
York. 

Produced  by  Paramount  Pictures 
for  Westinghouse  Radio  Stations 
Inc.,  the  28-minute  film-history  of 
broadcasting  includes  a  short  ex- 
planation of  the  technical  side  of 
station  operation. 

Walter  Evans,  Westinghouse 
vice-president,  will  address  the 
gathering.  In  charge  of  all  West- 
inghouse radio  manufacturing  and 
broadcasting  activities,  Mr.  Evans' 
background  and  achievements  in 
radio  make  him  one  of  the  indus- 
try's oustanding  figures.  He  will 
be  introduced  by  Lee  B.  Wailes, 
general  manager  of  Westinghouse 
Radio  Stations  Inc.  The  film  with 
narration  and  musical  background 
for  the  340  separate  scenes,  has 
been  primarily  prepared  for  exhi- 
bition in  the  nation's  schools  and 
other  public  relations  uses.  School 
distribution  is  estimated  to  ulti- 
mately total  75,000  showings  to 
generate  further  goodwill  for  the 
American  system  of  broadcasting. 

Some  educators  who  have  pre- 
viewed the  trial  prints  remarked  at 
the  great  amount  of  entertainment 
packed  into  an  educational  film  but 


agreed  that  radio  as  a  subject  pro- 
vides enlightening  entertainment. 
One  light  touch  in  the  film  is  pro- 
vided in  a  sound  effects  sequence. 
Due  to  the  wealth  of  photos  and 
historical  information  found  in  the 
Westinghouse  files  and  archives 
the  recreated  scenes  of  the  early 
days  preceding  the  establishment 
of  KDKA,  and  including  Dr.  Con- 
rad's laboratory,  reach  high  de- 
grees of  authenticity. 


PROBE  MAY  CALL 
J.  EDGAR  HOOVER 

J.  EDGAR  HOOVER,  FBI  direc- 
tor, may  be  the  first  witness  when 
hearings  are  resumed  about  Jan. 
17,  by  the  House  Select  Committee 
to  investigate  the  FCC,  according 
to  Eugene  L.  Garey,  General  Coun- 
sel of  the  Committee. 

In  Washington  last  week  from 
his  New  York  home  after  a  brief 
holiday,  Mr.  Garey  indicated  the 
Committee  probably  would  seek  to 
develop  testimony  in  connection 
with  purported  refusal  of  the  FCC 
to  turn  over  to  the  FBI  finger- 
prints of  amateur  and  commercial 
radio  operators  procured  by  the 
Commission  beginning  in  1940. 
Testimony  before  the  Committee 
last  month  [Broadcasting,  Dec. 
20]  was  to  the  effect  that  after  the 
fingerprints  finally  were  turned 
over  to  the  FBI,  it  was  discovered 
that  several  thousand  had  criminal 
records,  mostly  for  misdemeanors. 

Read  into  the  record  was  cor- 
respondence between  the  FCC  and 
several  labor  organizations  regard- 
ing transfer  of  the  fingerprint  files 
of  union  members  to  the  FBI.  The 
unions,  it  was  contended,  protest- 
ed but,  at  the  instance  of  the  De- 
partment of  Justice,  the  finger- 
prints were  turned  over  to  the  FBI 
in  June  1942. 

Upon  resumption  of  the  hearings, 
it  is  expected  that  the  FCC  will 
begin  its  rebuttal  of  testimony  ad- 
duced since  the  hearings  began  be- 
fore the  House  Committee  last 
summer. 


Clapper  on  Tour 

RAYMOND  CLAPPER,  Mutual 
commentator,  left  for  Honolulu 
and  the  Pacific  battlefronts  after 
his  Dec.  27  broadcast  from  San 
Francisco.  After  several  broadcasts 
from  Honolulu,  his  regular  Mon- 
day and  Thursday  spot  for  White 
Owl  Cigars  will  probably  be  taken 
over  by  Royal  Arch  Gunnison,  who 
started  a  sustaining  series  on  Mu- 
tual in  December. 


Feed  Spots  Pending 

DR.  SALSBURY'S  LABS.,  Charles 
City,  la.  (livestock  and  poultry 
feeds,  minerals)  plans  one  minute 
electrical  transcriptions  on  75  sta- 
tions during  February,  March,  and 
continuing  through  the  Spring 
months.  Agency  is  N.  A.  Winter 
Adv.  Agency,  Des  Moines. 


SWIFT  SALES  meeting  broadcast  on  a  closed  circuit  recently,  reach- 
ing more  than  3,000  company  salesmen  and  employes  gathered  in  127 
BLUE  studios  all  over  the  country.  Participating  were  (1  to  r)  :  John 
Holmes,  Swift  &  Co.  president;  J.  W.  Crafton,  assistant  to  O.  E.  Jones, 
vice-president  in  charge  of  sales;  J.  A.  Revelle,  head  of  the  general  plant 
sales  dept. ;  and  R.  H.  Giff ord,  head  of  the  branch  house  sales  department. 
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YOU  MEAN  YA  AIN'T 
HEERO  TELL  OF  THE 

M4  KOA 


?  ? 


ELL,  speakin'  as  an  old-time  KOA  Advertiser,  I'd  jest 
like  to  advise  you  young  fellers  what  yer  missin'!  Why, 
the  very  fust  time  I  staked  my  claim  I  git  five  bags  of 
solid  gold  right  out  of  KOA's  coverage  area.  Yessir... 
glittering  bags  of  seven  state  Coverage,  50,000  Watt  Power, 
top  NBC  Programs,  * 69%  Listener  Loyalty,  and  :68.8#  Dealer 
Preference.  I  knew  then  that  I'd  found  myself  a  gold  mine 
. . .  that  always  produces  big  results. 

Yessir,  an  even  bigger  strike  than  Gregory's,  back  in  '58 
when  the  second  Colorado  gold  rush  started. 

Now,  it's  a  fact  that  once  the  magic  word  "gold"  gits 
'round,  there's  a  heap  of  people  eager  to  get  at  it,  so  you'd 
better  git  goin'.  There's  still  plenty  of  pay-dirt  in  th 
KOA  gold  mine. 

Hop  on  the  KOA  'covered  wagon'  and  join  these 
now!  Their  motto:  "Time  on  KOA  or  Bust!" 


Few  Stations 
In  the  Nation 
Can  Equal  KOA's 
Dominance 


is 


'44ers 


*NBC  Tale  of  412  Cities 
I  Ross  Federal  Survey 


momrsw/fc. 

m 


SPOT   SALES  OFFICES 


REPRESENTED    NATIONALLY  BY 
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TO  EVERYBODY  ON 


You  say  that  21  guns  is  the  tops  in  artillery 
salutes? 

Sure,  we  know  that,  but  even  the  top  salute  is 
not  big  enough  to  express  the  way  we  feel  about 
everybody  on  the  program  end  of  radio. 

So,  with  our  usual  exuberance,  we  are  topping 
the  top  with  a  26-gun  salute.  Here  goes — 

A — To  all  Announcers,  Actors,  Actresses,  Ad- 
vertisers and  Agencies  on  all  four  national 
networks  and  independent  stations 

B — To  all  Ballad  singers  and  all  the  Boys  and 
Babes  on  the  "Breakfast"  programs 

C — To  all  Comedians  and  Comediennes  and 
Commentators  and  Composers 

D — To  all  Directors  and  Daytime  Drama 
heroines 

E — To  all  Editors  of  Radio  Columns  and  all  Ex- 
ecutives in  Program  Departments  through- 
out the  land.  Engineers  too 


F — To  all  Flute  players  (Gee,  if  only  "Flat 
Foot  Floogee  with  a  Floy-Floy"  were  still 
in  vogue!) 

G — To  all  Gag  writers  and  all  Guest  stars  ap- 
pearing in  all  programs 

H — To  all  Hep-cat  musicians  and  singers 

I — To  all  Independent  program  producers 

J — To  all  Jazz  musicians  (sweet  and  hot)  and 
all  Juvenile  lead  players 

K— To  all  Kids  in  "Kid  Shows"  and  to  the 
Kibitzers  and  the  Korn  Kobblers  and  all 
others  who  spell  it  with  a  "K" 

L — To  all  Leading  men  and  Leading  ladies  in 
the  serious  dramas 

M — To  all  Masters  and  Mistresses  of  Ceremony 

N — To  all  Narrators  and  all  the  Names  of  the 
Name  Bands 


Out  a  26-Gun  Salute 

THE  PROGRAM  END  OF  RADIO 


O — To  all  Organ  players  and  all  "Off-stage" 
voices.  Also  the  OWI 

P — To  all  Production  men  and  Assistant  Pro- 
duction men 

Q — To  all  Quiz  shows  and  all  Quiz  masters  and 
all  Quiz  Kids  and  Quartets  and  Quintets 
(and  all  people  in  a  Quandary) 

R — To  all  Radio  dramatists  and  Radio  Review 
writers 

S — To  all  Sponsors,  Symphony  Orchestras, 
Sound  Effects  Men  and  Sports  Commentators 

T — To  all  Trombone  players 

U-To  U  and  U  and  U  and  U-all  of  U  (also 
to  the  Unions) 

V— To  all  Vocalists  and  all  "  Voice  1— Voice  2" 
players 

W — To  all  Writers  of  program  presentations 


who  help  salesmen  sell  programs  that  enter- 
tain the  listeners 

X — To  all  Xylophone  players 

Y— To  all  Yodelers 

Z — To  all  Zither  players  (we  are  not  sure  that 
there  are  Zither  players  on  the  air — but  we 
don't  want  to  miss  anybody) 

To  all  You  People  on  the  Program  Side  of 
Radio,  we  of  The  Blue  Network  want  to  pay 
this  sincere  tribute.  Yours  are  the  hearts  and 
the  hands — the  work  and  the  voices — the  devo- 
tion and  the  integrity — which  go  to  make  all 
the  programs  on  all  the  networks  and  stations 
— the  programs  which  are  doing  so  much  to 
entertain  and  instruct  America — and  which 
have  contributed  so  much  to  what  America  is 
and  to  the  fight  to  keep  America  that  way. 

We  salute  you. 


PROMOTED  BY  RCA,  NBC 


Mr.  Heath  Mr.  Hammond  Mr.  Dunlap 

Heath,  Dunlap,  and  Hammond  Assume 
New  Executive  Positions  With  RCA,  NBC 


THREE  executives  named  by  NBC 
and  RCA  over  Christmas  weekend 
to  take  over  new  positions,  one  ad- 
ministrative and  two  in  the  pro- 
motion-publicity line,  are  Horton 
Heath,  who  has  been  named  as- 
sistant to  Frank  E.  Mullen,  vice- 
president  and  general  manager  of 
NBC;  Orrin  E.  Dunlap  Jr.,  who 
will  succeed  Mr.  Heath  as  director 
of  advertising  and  publicity  of 
RCA,  and  Charles  P.  Hammond, 
named  successor  to  Charles  B. 
Brown,  former  director  of  adver- 
tising and  promotion  of  NBC 
[Broadcasting,  Dec.  27]. 

Mr.  Heath,  a  native  Chicagoan 
and  a  graduate  of  Harvard,  served 
in  World  War  I  as  a  first  lieuten- 
ant in  the  Field  Artillery.  After  a 
short  time  with  the  Larkin  Co., 
Buffalo  mail  order  house,  Mr. 
Heath  came  to  New  York  in  1922 
with  the  Harry  C.  Michaels  Adv. 
Agency,  later  reorganized  as 
Michaels  and  Heath,  and  subse- 
quently merged  with  United  Adv. 
Agency.  In  1935,  he  joined  the  edi- 
torial staff  of  The  New  Yorker 
magazine,  and  in  1936  he  came  to 
RCA  as  assistant  manager  of  the 
department  of  information.  Three 
years  later,  Mr.  Heath  became  man- 
ager of  that  department,  and  in 
1940  was  named  director  of  ad- 
vertising and  publicity.  The  father 
of  a  daughter  and  a  son  in  the 
Army  Air  Force,  Mr.  Heath  lives 
in  Scarsdale,  N.  Y. 

Dunlap  With  Marconi  Co. 

Orrin  Dunlap's  association  with 
radio  dates  from  1912  when  he 
built  an  amateur  wireless  station 
at  Niagara  Falls,  N.  Y.  In  1917,  he 
was  chief  operator  of  the  Marconi 
Wireless.  Telegraph  Co.  aboard  the 
S.S.  Octoixora,  and  during  the  war 
served  as  a  Naval  radio  operator 
at  the  Naval  radio  station  NBD 
Otter  Cliffs,  Me. 

Graduating  from  Colgate  U.  in 
1920,  Mr.  Dunlap  specialized  in  ad- 
vertising and  marketing  at  the 
Harvard  Graduate  School  of  Busi- 
ness, later  joining  the  Hanff- 
Metzger  Adv.  Agency.  In  1922  he 


was  invited  by  Carr  V.  VanAnda, 
managing  editor  of  The  New  York 
Times,  to  organize  a  radio  section, 
a  position  Mr.  Dunlap  took  as  radio 
editor  and  held  for  18  years. 
Author  of  nine  books  on  radio,  in- 
cluding two  on  advertising,  Mr. 
Dunlap's  latest  work  is  a  collective 
biography  "Radio's  100  Men  of 
Science,"  to  be  published  in  1944 
by  Harper  &  Brothers.  One  of  the 
early  members  of  the  American 
Radio  Relay  League,  Mr.  Dunlap 
has  also  been  a  member  of  the 
Veteran  Wireless  Operators'  Assn. 
and,  of  the  Institute  of  Radio  En- 
gineers. 

Before  joining  NBC  on  Jan.  1, 
1943  as  administrative  assistant 
to  Mr.  Brown,  Charles  Hammond 
was  assistant  to  the  research  and 
promotion  director  of  the  Bureau 
of  Advertising  of  the  American 
Newspaper  Publishers'  Assn.,  and 
prior  to  that  had  been  promotion 
manager  for  the  Bureau.  A  gradu- 
ate of  Cornell,  Mr.  Hammond  was 
associated  successively  with  the 
editorial  staffs  of  the  New  York 
World,  New  York  Post,  and  Liter- 
ary Digest,  before  going  to  the  Bu- 
reau of  Advertising. 


Avid  Listener 

WHEN  John  Watkins,  an- 
nouncer of  WCKY  Cincin- 
nati, starts  his  Soldier's  Sere- 
nade program  at  5:30  each 
morning  he  can  be  sure  that 
a  faithful  listener  in  Young's 
Point,  S.  C,  is  hearing  him. 
In  1938,  when  Watkins  left 
WCSC  Charleston,  S.  C,  for 
his  present  position,  Mrs. 
Emily  Jenkins,  the  admirer, 
bought  herself  a  radio  that 
would  bring  in  his  program. 
She  has  never  missed  one  of 
his  broadcasts.  Watkins  has 
received  an  average  of  five 
letters  a  week  from  Mrs. 
Jenkins  during  the  last  five 
years  and  at  Christmas  as 
well  as  other  holidays  he  is 
sure  to  find  a  eift  from  his 
loyal  Carolina  listener. 


Hassenstein  Places 

HASSENSTEIN  Co.,  Los  Angeles 
(Movie  Wave,  home  permanent 
wave  kit)  on  Jan.  3  starts  for  13 
weeks,  a  schedule  of  one  to  four 
daily  five-minute  live  programs  on 
stations  nationally.  With  others  to 
be  added,  list  includes  WTOL 
KTRB  KHUB  KVI  KFOX  KDON 
KSRO  and  Intermountain  Network 
(KLO  KOVO  KUEB).  Daily  spot 
announcements  will  be  utilized  on 
KPRO  KFVD  with  two  participa- 
tions per  night  on  KNX.  Firm 
starts  a  total  of  3%  hours  of  re- 
corded music  per  week  on  KRKD, 
with  2  hours  weekly  on  XEMO,  Tia 
Juana,  Mex. 


NEW  HIRES  SERIES 
TO  START  OI\  BLUE 

CHARLES  E.  HIRES  Co.,  Phila- 
delphia, producers  of  Hires  R-J 
Root  Beer,  Household  extracts, 
and  "Purock"  Water,  has  appoint- 
ed N.  W.  Ayer  &  Son,  New  York, 
to  handle  its  radio  advertising, 
and  will  make  its  network  debut 
as  sponsor  of  the  Horace  Heidt  or- 
chestra on  the  BLUE  Jan.  24. 

Hires  will  continue  to  place  news- 
paper and  magazine  advertising 
through  Sheldon,  Quick  &  McElroy, 
New  York,  formerly  O'Dea,  Shel- 
don, &  Canaday,  which  handled  a 
spot  radio  campaign  back  in  1939, 
and  another  in  the  late  summer  of 
1943  for  Root  Beer. 

The  Horace  Heidt  show,  which 
moves  over  the  BLUE  from  NBC 
where  it  has  been  sponsored  by 
Lewis-Howe  Co.,  St.  Louis,  will  be 
heard  on  134  BLUE  stations,  7- 
7:30  p.  m.,  with  a  repeat  at  10:30 
p.  m.  (EWT).  Max  Wylie,  of  the 
Ayer  radio  department,  will  head 
shortly  for  the  West  Coast  to  set 
up  the  show,  which  will  originate 
there.  Wauhilla  La  Hay,  publicity 
director,  will  also  leave  the  New 
York  office  early  this  month  to  han- 
dle publicity  for  the  opening.  Lewis 
Howe  is  replacing  the  dance  music 
program  with  A  Date  With  Judy 
on  NBC. 


Freed  -  Eisemann  Drive 
To  Include  Broadcasting 

RADIO  and  other  media  will  be 
used  early  this  year  by  Freed-Eise- 
mann  Co.,  New  York,  radio  set 
manufacturer,  in  a  campaign  to 
urge  builders  and  architects  to 
make  adequate  provision  at  the 
time  of  construction  for  radio,  tele- 
vision and  FM  installations  in  post- 
war homes. 

According  to  Arthur  Freed,  vice- 
president  and  general  manager  of 
the  company,  modern  apartment 
buildings  and  newly-constructed 
houses  have  no  provisions  for  the 
complicated  antenna  requirements 
of  post-war  developments  in  the 
radio  industry.  Lawrence  Fertig  & 
Co.,  New  York,  is  agency. 


Campbell  Change 

WEEKLY  half-hour  CBS  Jack 
Carson  Show,  sponsored  by  Camp- 
bell Soup  Co.,  is  undergoing  a 
change  in  comedy  format,  with 
Henry  Taylor  and  Harvey  Goode 
given  the  writing  assignment.  Bert 
Prager,  of  Foote,  Cone  &  Belding, 
agency  servicing  the  account,  will 
handle  production  for  several 
weeks.  Ted  Wick  is  associate  pro- 
ducer. 


Luft  Co.  Expands 
So.  America  Drive 

Extensive  Radio  Schedule  Is 

Placed  in  Several  Nations 

LARGEST  export  advertising  cam- 
paign in  its  history  is  being  re- 
leased this  month  in  Latin  Amer- 
ica by  George  W.  Luft  Co.,  New 
York,  for  Tangee  Lipstick  and 
other  beauty  products,  according 
to  Export  Adv.,  New  York,  agency 
in  charge.  Radio  schedule  is  more 
extensive  than  before  and  involves 
a  change  in  program  format  bear- 
ing out  the  statement  that  adver- 
tising ties  in  closely  with  the  poli- 
cies of  the  Coordinator  of  Inter- 
American  Affairs. 

Native  Talent 

Original  program  sponsored  by 
Luft  and  titled  Habla  Hollywood, 
featuring  news  of  America's  film 
capital  and  its  personalities,  has 
been  revised  to  cover  the  Argentin- 
ian and  Mexican  film  industries  as 
well,  in  recognition  of  the  growing 
importance  of  productions  made 
in  these  countries.  Highlighting 
the  film  world  in  a  program  of 
news,  drama  and  music,  the  Luft 
programs  will  be  live  and  will  fea- 
ture Latin  American  talent  such  I 
as  Agustin  Lara,  Mexican  singer 
of  popular  tunes,  and  Adolfo  Avi- 
les,  movie  reporter,  of  Argentina. 

The  programs  varying  in  length 
from  a  quarter-hour  to  a  half -hour 
will  be  heard  thrice  weekly  on  a 
total  of  38  stations,  including  net-  j 
work  hook-ups  in  Argentina  (radio  j 
El  Mundo)  and  in  Cuba. 

Initial  radio  campaign  in  south- 
ern countries  for  Tangee  started 
in  the  spring  of  1942,  and  expand- 
ed  a  year  ago  to  19  stations  for  i 
the  thrice  weekly  quarter-hour  ! 
program  Habla  Hollywood.  The 
1944  campaign  will  include  the  use 
of  over  140  daily  newspapers, 
weekly  rotogravure  sections  and 
magazines. 


Old  Golds  Shift 

BROADENING  and  shifting  for- 
mula of  its  weekly  half -hour  CBS 
musical-variety  program,  Every- 
body's Inn,  to  comedy  format,  P. 
Lorillard  Co.  (Old  Gold  cigarettes), 
with  Jan.  15  broadcast  adds  Monty 
Woolley,  radio-film  comedian,  as 
star  of  series.  Maury  Holland  and 
Ed  Ettinger,  producer  and  writer, 
respectively,  of  J.  Walter  Thomp- 
son Co.,  continue.  Film  stars  will 
be  used  in  guest  spots  during  pro- 
gram's Hollywood  origination 
throughout  January. 


Cooper  Plans 

COOPER  &  COOPER  Inc.,  Brook- 
lyn, manufacturers  of  Cooper  Raz- 
or Blades,  is  now  handled  by  Casa- 
nave  &  Pearson  Inc.,  New  York. 
Firm  is  now  using  WQXR  New 
York,  but  may  expand,  depending 
in  part  on  available  supplies  of 
steel. 


CBS  has  reprinted  in  booklet  form  the  I 
text  of  a  talk — "Free  Speech  Means 
Responsible  Speech" — given  by  Paul  ! 
W.  Kesten,  executive  vice-president,  I 
before  the  Radio  Executives  Club,  New  ; 
York,  Nov.  4. 
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Vital  Metals 


£  From  the  rich  mineral  veins  of 
Colorado  is  pouring  a  record  flow  of 
vital  metals  into  the  fighting  heart  of 
America. 

Steel  -  toughening  molybdenum, 
tungsten,  and  vanadium  .  .  .  zinc, 
lead,  and  copper  .  .  .  iron  and  a  dozen 
other  war-vital  metals  are  some  of 
the  strategic  materials  being  pro- 
duced in  what  was  once  the  nation's 
summer  playground. 

The  manifold  increase  of  employ- 
ment and  production  in  Colorado's 
mining  industry,  along  with  similar 
increases  in  manufacturing  and  ag- 
riculture, has  made  money  plentiful 
and  upped  retail  buying  to  all-time 
high  levels. 


MARKS 


id 


CBS'  S60  Kc. 


LARGEST  MOLYBDENUM  MINE  IN  THE 
WORLD  is  located  at  Climax,  Colorado. 
This  state  ranks  first  in  the  U.  S.  and  the 
U.  S.  ranks  first  in  the  world  in  the  produc- 
tion of  this  rare  metal  essential  in  the  man- 
ufacture of  armor  plate. 


Denver  Delivers  Sales 

Denver  business  ended  the  best  year  in 
its  history  with  a  burst  of  activity  with 
sales  far  ahead  of  1942,  according  to  the 
Dun  &  Bradstreet  review  of  trade.  Denver 
delivered  galas  in  1943  .  .  .  Denver  will  de- 
liver in  '44. 


DUKE  ELLINGTON 


JIMMY  DORSE Y 


HARRY  HORLICK 


SIMON  BARER 
RAY  BLOCH 

RAY  BLOCH  SWING  FOURTEEN 
MiSCHA  BORR 
LES  BROWN 
BOB  CHESTER 

COOUDGE  STRING  QUARTET 
DON  COSSACKS  CHOIR 
JESSE  CRAWFORD 
BOB  CROSBY 


DOROTHY  KIRSTEN 


WOODY  HERMAN 


,„„.iiife<!: ....  ' 


ANDREWS 
SISTERS 


KENNY  BAKER 


WITH  3  00  OTHERS 

INCLUDING 


DICK  HAYMES 


DELTA  RHYTHM  BOYS 
ART  DICKSON 
JOAN  EDWARDS 
FRAY  &  BRAGGIOTTI 
RALPH  GINSBURGH 
VICENTE  GOMEZ 
BOB  HANNON 
HARRY  JAMES 
JOHN  KIRBY 

CAPTAIN  EUGENE  LA  BARRE 


JOHNNY  LONG 
FRANK  LUTHER 
MACHITO  AND  HIS  AFRO 

CUBANS 
FRANKIE  MASTERS 
HAL  MclNTYRE 
LANI  MclNTYRE 
MORLEY  &  GEARHART 
HELEN  O'CONNELL 
RAY  SINATRA 


ETHEL  SMITH  TRIO 

THE  SONG  SPINNERS 

CHARLIE  SPIVAK 

THE  SPORTSMEN  GLEE  CLUB 

CLAUDE  THORNHILL 

THE  THREE  SUNS 

JIMMY  WAKELY 

JERRY  WALD 

LAWRENCE  WELK 

VICTOR  YOUNG 


The  key  to  radio  success  is  Talent  .  .  .  and  World  Pro- 
gram Service  now  has  access  to  the  greatest  array 
of  quality  talent  available  today  .  .  .  Artists  whose 
appeal  is  accepted  and  applauded  by  everyone  every- 
where... Artists  in  all  fields  of  popular  entertainment  whose 
names  are  world-wide  synonyms  for  the  very  best  in  music. 


World  Program  Service  proudly  presents  these 
artists,  in  the  widest  variety  and  types  of  record- 
ings in  any  library  .  .  .  with  over  3800  selections 
that  meet  every  possible  program  requirement — 
from  1  minute  announcements,  fanfares  or  mood 
music  to  completely  balanced  musical  presenta- 
tions. At  least  50  new  numbers  are  added  every 
month,  together  with  the  addition  of  "Tomorrow's 
Stars"  ...  to  give  World  subscribers  the  top  hits, 
while  the  hits  are  news. 

And  to  make  the  best  of  music  sound  just  a  little 
bit  better— the  Quality  Recordings  of  the  World 
reproduces  this  artistry  with  a  life-like  clarity  that 


is  only  possible  with  the  Vertical  Cut  Wide  Range 
Method  of  Transcription  .  .  .  pressed  in  pure  Viny- 
lite  .  .  .  and  recorded  in  perfectly  equipped  sound 
studios  under  the  personal  direction  of  master 
showmen. 

"World's  Biggest  Stars"  make  this  the  "Quality 
Library  of  the  World."  Transcribed  on  Wide  Range 
Vertical  Recordings  —  backed  by  World  Quality 
Service — this  Library  solves  your  production,  time 
and  sales  problems. 

Make  WBS  the  Transcription  Headquarters  for 
your  radio  station  and  your  advertisers. 


WORLD  PROGRAM  SERVICE 

World  Broadcasting  System,  inc. 

A  SUBSIDIARY  OF  DECCA  RECORDS,  INC. 

711  FIFTH  AVENUE,  NEW  YORK 

HICAGO  .  NEW  YORK  •  HOLLYWOOD  •  SAN  FRANCISCO  •  WASHINGTON 


25  Outlets  on  Trans-Canada, 
24  on  Basic  Dominion  Hookup 

Two  Commercial  National  Networks  Operating; 
Supplementary  Stations  May  Be  Added 


By  JAMES  MONTAGNES 

WITH  operations  of  the  two  com- 
mercial national  networks  in  Can- 
ada started  on  J  an.  2,  the  Canadian 
Broadcasting  Corp.  announced  that 
25  stations  would  form  the  basic 
Trans-Canada  net  and  24  stations 
the  basic  Dominion  net.  In  addi- 
tion any  Canadian  stations  not  on 
the  list  of  basic  stations  for  either 
network  may  be  used  as  supple- 
mentary stations  to  either  network, 
or  may  be  added  from  time  to 
time  for  outstanding  network  fea- 
tures. 

The  line-up  of  the  two  network 
basic  stations  follows: 

Trans-Canada  Network — CJCB  Sydney; 
CHNS  Halifax;  CFCY  Charlottetown;  CBA 
Sackville;  CKCW  Moncton;  CHSJ  Saint 
John;  CFNB  Fredericton;  CBM  Montreal; 
CBO  Ottawa;  CKWS  Kingston;  CBL  Tor- 
onto; CKSO  Sudbury;  CFCH  North  Bay; 
CJKL  Kirkland  Lake;  CKGB  Timmins; 
CKPR  Fort  William;  CKY  Winnipeg;  CBK 
Watrous;  CJCA  Edmonton;  CFAC  Cal- 
gary; CJOC  Lethbridge;  CFJC  Kamloops; 
CKOV  Kelowna;  CJAT  Trail;  CBR  Van- 
couver. 

Dominion  Network — CHLT  Sherbrooke; 
CFCF  Montreal;  CKCO  Ottowa;  CHOV 
Pembroke;  CFBR  Brockville;  CJBC  To- 
ronto; CHEX  Peterborough;  CHML  Ham- 
ilton; CKTB  St.  Catharines;  CFPL  London ; 
CFCO  Chatham;  CJRL  Kenora;  CKRC 
Winnipeg;  CKX  Brandon;  CJGX  Yorkton; 
CKRM  Regina;  CHAB  Moose  Jaw;  CFQC 
Saskatoon;  CKBI  Prince  Albert;  CFCN 
Calgary;  CFRN  Edmonton;  CHWK  Chilli- 
wack;  CKWX  Vancouver;  CJVI  Victoria. 

Service  on  the  Dominion  network 
began  Jan.  2  for  1%  hours  daily 
10-11.15  p.  m.  (EDT) ,  with  com- 
mercial and  sustaining  programs 
in  the  10-11  p.  m.  period,  and  a 
special  CBC  Dominion  network  15- 
minute  news  summary  at  11  p.  m. 
(EDT). 

Alternative  Service 

This  program  service  will  be  ex- 
tended gradually  and  will  provide 
alternative  network  service  to  list- 
eners within  the  coverage  area  of 
each  of  its  member  stations.  At 
the  start,  most  programs  will  orig- 
inate in  Toronto.  Programs  from 
the  United  States,  such  as  the  Bob 
Hope  show  for  Pepsodent  which 
opens  on  the  Dominion  network  on 
Jan.  4,  will  be  fed  to  the  network 
from  Toronto  or  Montreal.  It  is 
planned,  however,  that  as  soon  as 
the  new  network  is  running 
smoothly,  programs  will  originate 
from  other  points  across  the  Do- 
minion. 

The  Dominion  network  will  oper- 
ate for  the  present  from  Sher- 
brooke, Que.,  to  Victoria,  B.  C,  al- 
though plans  are  under  considera- 
tion for  extending  Dominion  net- 
work service  to  the  Maritimes. 

The  Trans-Canada  net  will  con- 
tinue to  use  the  services,  sustaining 
and  commercial,  of  the  CBC  na- 
tional network,  giving  service  to 
all  five  time  zones  for  16  hours 
daily. 

In  announcing  the  new  set  up  at 
Ottawa,  Dr.  Augustin  Frigon,  act- 
ing general  manager  of  the  CBC, 
stated  that  all  the  private  stations 
will  not  remain  continuously  on  the 


CBC  networks,  nor  on  the  same 
network.  Some  which  will  carry 
national  programs  during  the  day 
will  switch  to  the  Dominion  net  at 
night,  and  at  other  times  may  car- 
ry their  own  features.  The  main 
idea  of  the  two  networks  is  to  give 
the  listener  a  wider  variety  of  pro- 
grams, eliminate  program  duplica- 
tion on  stations  in  the  same  city. 

The  Dominion  network  will  oper- 
ate on  a  temporary  basis  until  next 
autumn  when  most  of  the  program 
contracts  expire.  From  then  on 
the  net  will  operate  on  a  perma- 
nent basis.  It  is  expected  that 
the  CBC  will  spend  over  $1,000,000 
on  artists  fees  alone  in  1944,  an 
increase  of  $100,000  over  1943,  in 
view  of  the  extra  programs  which 
must  be  provided  for  the  new  net- 
work. The  CBC  will  encourage 
and  help  private  broadcasters  to 
develop  local  talent  and  programs 
for  network  use,  Dr.  Frigon  said. 


TROPHY  WAS  GIVEN  belatedly 
to  A.  J.  Schroder  (1),  assistant  sta7 
tion  engineer  at  the  WMAQ  Chi- 
cago transmitter,  winner  of  the 
golf  tournament  at  NBC's  annual 
outing  held  in  August,  by  William 
Weddell  (r),  NBC  assistant  sales 
manager  who  was  golf  chairman, 
while  Leonard  Anderson,  assistant 
office  manager  of  the  NBC  Central 
Division  and  NBC  athletic  associa- 
tion president,  explains  the  delay 
caused  by  a  shortage  of  engravers. 


WITH  increase  to  10  kw,  KFAR 
Fairbanks,  Alaska,  is  now  operating 
on  a  new  schedule  from  7  a.  m.  to  12 
midnight,  daily,  and  from  2  p.  m.  to 
12  midnight  on  Sundays. 


Advertising's  Part  in  Conduct  of  War 
Is  Praised  by  Hoyt  Before  Sales  Group 


ADVERTISING'S  role  in  the  war 
and  the  activities  of  the  War  Ad- 
vertising Council  were  praised  last 
week  by  Palmer  Hoyt,  OWI  Do- 
mestic Director,  in  an  address  be- 
fore the  Sales  Executives  Club  at 
the  Hotel  Roosevelt,  New  York. 

"Advertising  has  done  a  great 
job  in  this  war,"  Mr.  Hoyt  said, 
"and  the  fact  that  business  is  co- 
operating increasingly  with  Gov- 
ernment in  this  time  of  national 
peril  is  an  index  to  our  certain  and 
ultimate  success  on  both  military 
and  economic  fronts.  It  is  import- 
ant to  business,  from  business'  own 
standpoint,  and  important  to  adver- 
tising that  business  use  this  great 
weapon  on  the  civil  front  to  the 
service  of  a  country  in  peril." 

Praises  WAC  Work 
Mr.  Hoyt  paid  tribute  to  the 
"outstanding  and  important  job" 
performed  by  the  WAC,  headed  by 
Chester  La  Roche,  in  channeling 
OWI  campaigns  to  advertising 
media.  The  WAC  convinced  many 
of  America's  largest  advertisers 
"that  continued  boastful  presenta- 
tions of  superiority  of  products, 
particularly  those  concerned  with 
the  physical  winning  of  the  war,  is 
not  particularly  constructive,"  he 
declared,  with  the  result  that  mil- 
lions of  pages  of  advertising  are 
now  being  devoted  weekly  to  con- 
structive service  to  the  war. 

Mr.  Hoyt  said  that  "as  a  busi- 
nessman and  newspaper  publisher 
about  to  leave  Government  for 
civil  life"  it  was  his  conviction 
that  the  Domestic  Branch  of  OWI 
is  one  of  the  "most  vitally  neces- 
sary" of  the  wartime  agencies.  Cit- 
ing the  channeling  activities  of  the 
Branch,  handled  through  the  Office 


of  Program  Coordination,  Mr.  Hoyt 
estimated  that  the  OPC  clears  for 
Government  policy,  and  distributes 
through  the  WAC,  material  for  ad- 
vertising which  during  1944  may 
total,  including  radio  time,  $500 
million. 

Without  the  OPC,  which  was  set 
up  at  the  request  of  the  WAC',  there 
would  be  chaos,  Mr.  Hoyt  said. 
Newspapers  and  radio  stations 
would  have  to  deal  direct  with 
every  one  of  the  alphabetical  war 
agencies  and  would  find  it  diffi- 
cult to  determine  which  Govern- 
ment messages  should  have  preced- 
ence. 

"In  these  many  war  drives,"  he 
concluded,  "it  is  vital  that  all  the 
accustomed  channels  be  put  to  and 
kept  in  use.  To  have  the  news  in 
the  papers  and  on  the  radio  is  vi- 
tally necessary  but  is  not  enough. 
There  must  be  magazine  stories, 
billboards,  radio  announcements 
and  display  advertising,  because 
America  is  used  to  getting  its  in- 
formation through  these  well- 
known  and  familiar  channels". 

In  another  address  during  the 
week  before  a  luncheon  meeting  of 
Advertising  Men's  Post  209  of  the 
American  Legion  at  the  Hotel  Lex- 
ington, New  York,  Mr.  Hoyt  urged 
fuller  information  about  the  war, 
more  realism  in  reporting  battle- 
front  actions,  and  release  of  im- 
portant military  and  naval  news  as 
speedily  as  possible. 

He  declared  that  "more  realism 
in  reporting  on  the  day-to-day 
grimness  of  life  and  death"  on  the 
battlefront  would  be  far  more  val- 
uable in  preparing  the  public  for 
future  developments  than  predic- 
tions and  prophecies  of  losses." 


Army  Opens  New 
Long  Wave  Link 

Six  -  Station  Network  Aids 

N.  Atlantic  Plane  Ferry 

SIX  LONG-WAVE  stations  under 
the  command  of  the  AAF  Army 
Airways  Communications  system 
have  expedited  ferrying  of  aircraft 
across  the  North  Atlantic,  the  War 
Dept.  has  announced.  The  stations 
were  recently  installed  by  the  Sig- 
nal Corps,  linking  the  United  States 
with  Newfoundland,  Labrador, 
Greenland,  Iceland  and  Great  Bri- 
tain. 

The  new  network  is  now  in  op- 
eration with  24-hour  radiotele- 
graph and  radioteletype  service  un- 
interrupted by  magnetic  storms  or 
atmospheric  disturbances  which 
were  capable  of  momentarily  black- 
ing out  the  short-wave  communica- 
tions previously  used.  The  new  ser- 
vice will  offer  peacetime  benefits 
to  commercial  and  other  aircraft 
traversing  northern  routes. 

An  unusually  difficult  construc- 
tion job  was  undertaken  and  com- 
pleted in  emergency  speed.  Much 
of  the  equipment  was  flown  to  the 
sites  selected,  along  with  person- 
nel from  Africa,  South  America, 
Alaska  and  both  coasts  of  the 
United  States.  In  Greenland  and 
Iceland,  antennae  had  to  be  set 
in  solid  rock.  In  Newfoundland  a 
180-ft.  tower  was  erected  in  the 
face  of  intense  winds,  and  at  an- 
other station  the  tower  had  to  be 
built  to  withstand  160-mile  wind 
velocities.  Selection  of  frequencies 
was  another  difficult  task,  and  in 
several  instances  changes  had  to 
be  made  after  equipment  had  been 
installed  and  disturbances  and  in- 
terference discovered. 

Brig.  Gen.  Frank  E.  Stoner,  of 
the  Signal  Corps,  and  Brig.  Gen. 
H.  M.  McClelland,  AAF  Communi- 
cations Officer,  directed  the  project, 
with  Lt.  Col.  H.  H.  Wagner  in 
charge  of  construction.  Dr.  H.  H. 
Beverage  was  expert  consultant  on 
the  job. 


War  Role  Praised 

"WHEN  the  full  story  of  the 
Second  World  War  is  written  there 
will  be  amazing  revelations  of 
radio's  participation  through  every 
phase  of  its  activity,"  according  to 
Lt.  Gen.  J.  G.  Harbord,  chairman 
of  the  board  of  RCA,  in  a  review 
of  radio  for  1943  issued  last  week. 
Pointing  out  that  the  nations  mak- 
ing the  best  use  of  "the  radio  spec- 
trum" in  this  war  have  the  greatest 
advantage,  Lt.  Gen.  Harbord  said 
that  after  the  war  "new  develop- 
ments in  radio-electronics  will 
come  to  light.  New  uses  will  be  dis- 
closed in  the  application  of  radio 
as  a  navigational  aid,  in  averting 
collisions,  in  blind  flying,  and  in 
development  of  many  devices  such 
as  MM  new  electron  tubes,  metal 
locators  ...  all  of  which  will  be 
converted  to  peacetime  pursuits." 


BELMONT  RADIO  Corp.,  Chicago, 
began  construction  last  week  on  an 
addition  to  the  plant  at  an  estimated 
cost  of  $70,000. 
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Radio  Highlights  and  Headlines:  1943 

(Major  Events  of  Year  as  Chronicled  in  BROADCASTING) 

(See  issues  of  Broadcasting  nearest  each  date  given  for  full  details.) 


Jan.  4 — Spot  business  in  1942  shows 
10%  gain,  according  to  industry- 
wide survey. 

Jan.  8 — 1st.  Lt.  Thomas  E.  Knode, 
Washington  news  editor  of  NBC, 
awarded  Distinguished  Service 
Cross  by  President  Roosevelt  for 
extraordinary  heroism  in  New 
Guinea  campaign.  Subsequently 
promoted  to  captain  and  retired 
because  of  wounds.  Rejoined  NBC 
as  public  relations  director,  Wash- 
ington, in  October. 
Jan.  12 — Senate  Interstate  Com- 
merce Subcommittee  opened  hear- 
ings on  Clark  resolution  to  end 
AFM  recording  strike.  Hearings 
recessed  pending  arbitration  efforts. 
Jan.  19 — House  passes  Cox  resolu- 
tion (HRes.  21)  authorizing  sweep- 
ing investigation  of  the  FCC  after 
Rep.  Cox  (D-Ga.)  described  Com- 
mission as  "the  nastiest  nest  of 
rats  in  this  entire  country." 
Jan.  21 — Cut  in  radio  program 
transmission  costs  totalling  approx- 
imately $2,145,000  effected  by 
AT&T  under  new  tariff  ordered 
by  FCC. 

Jan.  27 — Dr.  Edwin  H.  Armstrong, 
radio  inventor  and  FM  pioneer, 
awarded  Edison  Medal  for  1942  for 
"distinguished  contributions  to  the 
art  of  electronic  communication, 
notably  the  regenerative  circuit, 
the  superheterodyne  and  frequency 
modulation." 

Jan.  29 — National  Selective  Serv- 
ice headquarters  announces  re- 
vised manpower  list  designed  to 
provide  relief  for  certain  radio 
positions  as  critical  occupations. 
Feb.  8  —  Broadcast  advertising 
gross  time  sales  reach  $254,800,000 
in  1942,  an  increase  of  7.2%  ahead 
of  preceding  year.  Net  time  sales 
aggregate  $191,000,000  or  6.1% 
ahead  of  1941  peak. 
Feb.  9— Irvin  R.  Baker,  39,  radio 
engineering  pioneer  and  former 
chief  of  RCA  transmitter  sales,  died 
at  Camden,  N.  J.,  of  a  cerebral 
hemorrhage. 

Feb.  10— Revised  "Code  of  War- 
time Practices  for  American 
Broadcasters"  issued  by  Byron 
Price,  Director  of  Censorship.  Text 
of  Code. 

Feb.  11 — AFM  proposes  fixed  fee 
royalty  basis  for  all  records  and 
transcriptions  as  condition  prece- 
dent to  lifting  of  recording  ban. 

Feb.  11 — U.  S.  Supreme  Court  sus- 
tains findings  of  Federal  Judge 
John  P.  Barnes  of  Chicago,  dismiss- 
ing Government's  anti-trust  suit 
against  James  C.  Petrillo  and 
American  Federation  of  Musicians 
provoked  by  ban  on  recordings,  on 
ground  that  it  was  labor  dispute. 
Feb.  13 — Eugene  L.  Garey,  New 
York  attorney,  named  General 
Counsel  of  House  Select  Committee 
to  investigate  FCC. 
Feb.  19 — Amos  'n'  Andy  leave  air 
after  15  years  of  unbroken  service. 
Returned  in  fall  of  1943  in  half- 
hour  feature  instead  of  six-a-week. 
Feb.  23 — Transcription  and  phono- 
graph recording  companies  advise 
AFM  of  rejection  of  Petrillo  "fixed 


fee"  proposal  as  condition  precedent 
to  lifting  of  recording  ban. 
March  2— White- Wheeler  bill  (S- 
814)  to  reorganize  FCC  into  two 
separate  autonomous  divisions  and 
rewrite  Communications  Act  of 
1943  introduced  in  Senate. 
March  6— Alfred  I.  DuPont  Radio 
Awards  for  1942  of  $1,000  each 
given  to  KGEI,  shortwave  station 
in  San  Francisco,  and  Fulton  Lewis 
jr.,  Washington  radio  commentator. 
March  26 — Ninety  million  dollars 
annual  donation  of  time  and  talent 
for  war  effort  programs  estimated 
by  Elmer  Davis,  director  of  OWL 
March  29 — George  Foster  Peabody 
Awards  for  1942  go  to:  Charles 
Collingwood,  CBS  foreign  corre- 
spondent; The  Man  Behind  the 
Gun,  CBS  program,  for  "outstand- 
ing entertainment  in  drama";  the 
Standard  Symphony,  NBC  Pacific 
Coast,  for  "outstanding  entertain- 
ment in  music";  Afield  with  Ranger 
Mac,  weekly  series  on  WHA  Madi- 
son, Wis.,  for  the  "outstanding  edu- 
cational program";  Our  Hidden 
Enemy — Venereal  Diseases,  tran- 
scribed series  on  KOAC  Corvallis, 
Ore.,  for  "outstanding  public  serv- 
ice program  by  a  local  station"  and 
The  Home  Front,  weekly  program 
on  WCHS  Charleston,  for  "out- 
standing public  service  program  by 
a  regional  station." 
March  31— WPID  Petersburg,  Va., 
local,  becomes  first  station  to  toss 
in  sponge  after  FCC  policy  ruling 
refusing  operation  suspensions  for 
the  duration  of  the  war. 
April  26— E.  K.  Jett,  FCC  chief 
engineer,  urges  all  interested  in 
radio  to  plan  for  post-war  alloca- 
tions and  poses  questions  about 
movement  of  FM,  television,  and 
other  bands.  Article  part  of  sym- 
posium in  special  issue  of  Broad- 
casting devoted  to  post-war  plan- 
ning. 

May  6 — Home  radios  are  reported 
by  91.9%  of  the  nation's  families, 
although  4.2%  reported  sets  out  of 
order,  according  to  a  survey  made 
by  Life  Magazine. 
May  10 — Supreme  Court  upholds 
right  of  FCC  to  regulate  practical- 
ly everything  that  is  radio  in  5-2 
opinion  declaring  FCC  network 
monopoly  regulations  as  proper  and 
within  FCC's  jurisdiction.  June 
14  effective  date  set  by  FCC. 
May  14 — Palmer  Hoyt,  editor  and 
publisher  of  Portland  Oregonian 
(KGW-KEX),  named  assistant  di- 
rector of  OWI  in  charge  of  domes- 
tic operations,  succeeding  Gardner 
Cowles  jr.,  president  of  Iowa  Broad- 
casting Co.  and  of  Des  Moines  Reg- 
ister and  Tribune.  He  remained 
until  Jan.  8,  1944. 
May  17 — Supreme  Court  in  a  4-2 
ruling  against  FCC  in  the  KOA- 
WHDH  clear  channel  case  holds 
FCC  cannot  modify  coverage  or 
service  of  stations  without  prior 
hearings  and  without  burden  of  the 
proof  on  applicant. 
May  26 — Navy  releases  first  in- 
formation on  Radar,  miracle  war 
radio  development,  used  for  radio 
ranging  and  detecting  through  fog, 


mist  and  distance.  Statement  re- 
vealed electronic  weapon  was  first 
conceived  by  scientists  of  U.  S. 
Naval  Aircraft  Laboratory. 

June  21 — Fred  Weber  resigns  as 
general  manager  of  Mutual  to 
become  part  owner  and  manager  of 
WDSU  New  Orleans. 

June  25 — UP  and  PA  simultaneous- 
ly announce  new  high-speed  news 
wire  service  for  radio,  stepping  up 
circuits  50%  as  soon  as  facilities 
become  available. 

July  2 — House  Select  Committee 
to  investigate  FCC  at  opening  hear- 
ing alleges  that  Commission 
through  "rank  inefficiency"  inter- 
fered with  war  effort.  List  of  24 
"accusations"  made  against  Com- 
mission. 

July  2 — President  Roosevelt  with- 
draws renomination  of  George  H. 
Payne  as  member  of  the  FCC  after 
having  sent  nomination  to  Senate 
previous  day.  No  explanation  giv- 
en for  sudden  action. 

July  2— New  bill  (HR-3109)  to  re- 
write Communications  Act,  closely 
paralleling  White- Wheeler  bill  (S- 
814),  pending  in  Senate,  introduced 
in  House  by  Rep.  Pehr  G.  Holmes 
(R-Mass.). 

July  8 — Decca  Records  Inc.  ac- 
quires World  Broadcasting  Sys- 
tem and  retains  existing  manage- 
ment under  P.  L.  Deutsch,  presi- 
dent. 

July  9 — President  Roosevelt  inter- 
cedes in  House  inquiry  of  the  FCC 
to  prevent  military  services  from 
testifying  or  supplying  data. 

July  13— FCC  grants  Baylor  U. 
and  Carr  P.  Collins,  head  of  Crazy 
Water  Crystals  Co.,  construction 
permit  for  a  new  50,000  watt  day- 
time station  at  Corpus  Christi, 
Tex.  Viewed  as  violation  of  April 
27,  1942  Freeze  Order.  Station 
would  use  equipment  of  XEAW 
Reynosa,  Mexico. 

July  23 — Federal  Trade  Commis- 
sion drops  year-long  inquiry  into 
major  network  rate  discount  prac- 
tices after  finding  no  violation  of 
law. 

July  30 — Edward  J.  Noble,  owner  of 
WMCA  New  York,  purchases 
BLUE  Network  from  RCA  for  eight 
million  dollars  cash.  FCC,  following 
hearing  going  into  program  poli- 
cies, approved  transfer  Oct.  12. 
Aug.  4 — Edward  Klauber  resigns 
as  director  and  chairman  of  Ex- 
ecutive Committee  of  CBS,  after 
13  years'  service,  due  to  ill  health. 
Joins  OWI  Sept.  1  as  assistant 
director. 

Aug.  24 — Standard  four-letter  calls 
authorized  for  FM  stations  in  lieu 
of  previous  letter-numeral  com- 
binations in  ruling  by  FCC.  Stand- 
ard stations  also  permitted  to  use 
regular  standard  call  with  suffix 
"FM"  if  desired. 

Aug.  31— W.  D.  Terrell,  72,  first 
U.  S.  radio  head,  retires  as  chief 
of  FCC's  Field  Division. 
Sept.  6 — Transition  of  British  Sys- 
tem of  Government-owned  broad- 
casting to  variation  of  the  "Am- 


erican Plan"  program  sponsorship 
in  the  post-war  era  discussed  in 
England. 

Sept.  8 — Italy's  unconditional  sur- 
render gives  radio  its  biggest  news 
assignment  of  the  war,  when  Gen. 
Dwight  D.  Eisenhower,  Command- 
er-in-Chief of  Allied  Forces,  an- 
nounced the  event  by  radio. 
Sept.  13— Sale  of  WMCA  by  Ed- 
ward J.  Noble,  purchaser  of  the 
BLUE  Network,  to  a  company 
headed  by  Nathan  Straus,  former 
Administrator  of  U.  S.  Housing 
Authority,  for  $1,255,000  is  an- 
nounced. 

Sept.  16 — CBS  announces  elimina- 
tion of  "hitch-hike"  and  "cow- 
catcher" announcements  effective 
Oct.  1,  1944,  in  conformity  with 
demands  of  affiliated  stations. 
Sept.  20 — Dissolution  of  the  firm 
of  Blackett-Sample-Hummert,  top 
agency  in  radio  business  place- 
ments, announced  effective  Dec.  31. 
Dancer-Fitzgerald-Sample  estab- 
lished to  succeed  one  segment  of 
firm,  with  Hill  Blackett  announc- 
ing plans  to  establish  own  firm 
later. 

Sept.  24 — Decca  Records  Inc.  and 
World  Broadcasting  System  agree 
to  AFM  demands  for  payment  of 
royalties  to  union  for  right  to  re- 
cord, breaking  recording  strike  in 
force  since  Aug.  1,  1942. 
Sept.  29— Dr.  W.  R.  G.  Baker,  vice- 
president  of  General  Electric  Co., 
elected  chairman  of  Radio  Techni- 
cal Planning  Board  to  probe  post- 
war allocations  for  all  radio  and 
communication  services  in  coopera- 
tion with  FCC. 

Sept.  30— Rep.  E.  E.  Cox  (D-Ga.) 
resigns  as  chairman  of  House  Se- 
lect Committee  to  investigate  FCC 
after  bitter  running  fight  with 
Chairman  James  Lawrence  Fly  and 
Commissioner  C.  J.  Durr.  Rep.  Lea 
(D-Cal.)  named  chairman  by 
Speaker  Sam  Rayburn. 
Oct.  7— William  S.  Paley,  CBS 
president,  accepts  special  war  area 
assignment  for  OWI. 
Oct.  12 — Radio's  bid  for  a  larger 
slice  of  retail  advertising  dollar 
launched  in  Washington  with  pre- 
miere showing  of  NAB  motion  pic- 
ture presentation  "Air  Force  and 
the  Retailer".  Showing  subsequent- 
ly made  in  120  cities. 
Oct.  14 — Edward  J.  Noble  formally 
takes  over  BLUE  Network  and  be- 
comes chairman  of  its  board.  Mark 
Woods  and  Edgar  Kobak  retained 
as  president  and  executive  vice- 
president  respectively,  along  with 
other  key  officials. 
Nov.  3  —  Hearings  begin  before 
Senate  Interstate  Commerce  Com- 
mittee on  White- Wheeler  bill  to 
seek  relief  from  "life  and  death" 
powers  given  FCC  under  Supreme 
Court  decision  of  May  10.  Fly  first 
witness.  Hearings  end  Dec.  16 
after  27  days  of  testimony. 
Nov.  4 — R.  Morris  Pierce,  chief  en- 
gineer of  WGAR  Cleveland,  on 
leave  with  OWI,  credited  with  part 

(Continued  on  page  26) 
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•  If  you  are  interested  in  selling  cough  remedies  to  Eskimos  or 
sun  tan  lotion  to  South  Sea  Islanders  or  spaghetti  to 
the  Sioux  then  we  suggest  you  broadcast  over  some  other 
station.  But,  if  it's  Philadelphians  you  want  to 


reach  —  and  to  sell  —  WFIL  is  the  station  for  you  to  use. 

In  all  this  talk  about  buying  radio  advertising 
one  thought  stands  out  like  Mars  at 
perihelion:  A  broadcasting  station  must  have  something 
better  to  offer  than  ancient  history.  Fancy  phrases  like 
"Bonus  Coverage",  "Plus  Values",  "Classic 
Figures",  "All  Directions"  may  have  been 
good  years  ago  but  they  don't  offer  a  theme  for 
making  sales  today.  If  the  old  ways  are  the 
best  there  would  be  no  betterment. 
It  is  said  that  the  only  permanent  thing  in  the 
world  is  change.  Certainly  the  Philadelphia 
radio  situation  has  changed.  Something 
has  happened.  Are  you  informed?  In 
Philadelphia  today  the  station  which  is  the  most 
progressive  .  .  .  the  station  which  is 
winning  more  local  favor  ...  is  WFIL.  Don't 
take  our  word  for  it.  Look  at  the  Crossleys.  Month 
after  month  they  show  consistent  gains  in  listeners 
for  WFIL.  Yes,  more  Philadelphians  are  tuning 
more  and  more  to  WFIL  for  their 
listening  pleasure. 
If  you  have  something  to  sell  to 
PHILADELPHIANS— and  please  remember  as  a 
group  they  are  the  third  largest  buyers 
in  America — then  by  all  means  sell  it  on  a  station 
which  covers  PHILADELPHIA— and 
not  Buna,  New  Guinea. 


PHILADELPHIA'S  MOST  PROGRESSIVE  RADIO  STATION 


A  BLUE  NET  WORK  STATION 


REPRESENTED     NATIONALLY     BY     THE     K  AT  Z  AGENCY 


PROGRAMS  IN  MINIATURE 

Kansas  City  Agency  Develops  Musical  Hit-Bits 
 For  Katz  Drug  Co.  Spot  Series  


"PROGRAMS  -  IN  -MINIATURE, 
not  just  spot  announcements." 
That's  what  the  Katz  Drug  Com- 
pany of  Kansas  City  was  looking 
for  to  promote  its  widely-known 
"Million  Dollar  Sale"  in  November 
and  its  Christmas  merchandising 
in  December.  .  .  .  And  that's  what 
Katz  got! 

The  spark  came  from  Morris 
Shlensky,  Katz  merchandising 
manager.  "Let's  tie  up  with  hit 
tunes,"  he  said.  "No  matter  what 
it  costs,  it's  worth  it!" 

At  that  point,  M.  H.  "Mouse" 
Straight,  account  executive  for 
R.  J.  Potts  -  Calkins  &  Holden,  got 
the  ball.  With  the  help  of  Henry 
Gerling,  Katz  advertising  mana- 
ger, he  "discovered"  Dorothy  Hen- 
dren,  a  young  lady  with  a  smooth 
radio  voice  who  had  never  before 
sung  professionally.  Dick  Smith 
and  Bruce  Robertson,  of  WHB 
Kansas  City,  Gene  Moore,  KMBC 
Kansas  City  Novachord  star,  and 
free-lance  actors  and  actresses 
make  up  the  troupe  which  each 
week  transcribes  a  brand-new  se- 
ries of  spots  at  the  Damon  Tran- 
scription Laboratory. 

Musical  Hit-Bits  (now  copy- 
righted), having  helped  Katz  real- 
ize its  most  successful  November 
sale,  next  went  "Santa  Claus",  pre- 
senting a  non-religious  Christmas 


in  surrender  of  Italian  Navy  to 
American  forces.  As  chief  engi- 
neer of  Psychological  Warfare 
Branch  Allied  Force  Headquarters 
in  Algeria,  he  rigged  up  transmit- 
ter which  broadcast  surrender 
terms  subsequently  accepted  by 
Italians. 

Nov.  4  —  Year-round  cooperation 
given  by  broadcasting  industry  to 
War  Information  campaigns  ex- 
ceeds $103,000,000,  according  to 
OWI  estimates. 

Nov.  23  —  FCC  resurrects  order 
(No.  84 A)  banning  multiple  owner- 
ship of  standard  broadcast  stations 
in  the  same  area,  effective  June 
1,  1944  and  affecting  some  40  ex- 
isting multiple  ownership  or  over- 
lap stations. 

Nov.  26 — Threat  of  a  musicians' 
strike  against  nationwide  networks 
in  February  looms  as  War  Labor 
Board  panel  concludes  hearings  on 
AFM  transcription  strike  with 
little  hope  of  ruling  until  following 
spring. 

Nov.  26  —  Niles  Trammell,  NBC 
president,  and  John  F.  Royal,  vice- 
president,  return  following  a  six- 
week  war  tour  to  England,  North 
Africa,  Sicily  and  Italy.  Predict 
international  audiences  for  U.  S. 
programs  in  post-war  era. 
Nov.  28— U.  S.  S.  McClelland,  de- 
stroyer escort,  launched  at  San 
Pedro,  Calif.,  in  memory  of  radio's 
first  casualty  in  World  War  II, 


STATUPIX  of  Dorothy  Hendren, 
"Hit-Bit"  singer  for  the  Katz  Drug 
Co.,  Kansas  City  is  the  bright  spot 
on  the  shelves  of  a  Kansas  City 
store.  M.  H.  "Mouse"  Straight,  ac- 
count executive  for  R.  J.  Potts- 
Calkins  &  Holden  Agency,  handling 
the  account,  gazes  in  admiration. 


tune  with  every  Christmas  an- 
nouncement. The  locally-famous 
line,  "Everyone  can  buy  anyone 
the  perfect  Christmas  gift  at 
Katz,"  originated  by  Straight  two 
years  ago,  was  also  set  to  music 
and  was  sung  by  Dorothy  and  her 
duet  partner,  Bob  Dean. 

Finally,  the  program-aspect  of 
the  series  is  emphasized  by  a  Dor- 
othy Hendren  StatuPix — a  photo- 
graph in  full  color  mounted  on 
plywood  and  "jigged  out." 

Musical  Hit-Bits  are  heard  97 
times  a  week  over  WDAF,  WHB, 
KMBC,  KCKN  and  KFEQ. 


Ens.  Thomas  A.  McClelland,  form- 
er chief  engineer  of  KLZ  Denver. 

Dec.  10 — Revised  Code  of  Wartime 
Practices  for  Broadcasters,  per- 
mitting wider  war  coverage,  an- 
nounced by  Byron  Price,  Director 
of  Censorship. 

Dec.  15 — FCC  extends  broadcast 
station  licenses  for  full  statutory 
term  of  three  years,  superseding 
two-year  tenures. 
Dec.  16— Fines  of  $500  per  day  for 
violation  of  FCC  regulations  would 
be  imposed  under  amendment  to 
radio  law  proposed  by  FCC  Chair- 
man James  Lawrence  Fly  at  Sen- 
ate Interstate  Commerce  Committee 
hearings  for  new  radio  legislation. 
Testimony  concluded  six  weeks  of 
hearings  on  White-Wheeler  bill 
(S-814)  to  reorganize  FCC  and 
curb  its  powers. 

Dec.  17 — William  B.  Lewis,  former 
OWI  radio  official,  named  execu- 
tive vice-president  and  general 
manager  of  American  Network 
Inc.,  FM  organization,  effective 
April  1. 

Dec.  17 — Wartime  census  of  radio 
receivers  by  Office  of  Civilian  Re- 
quirements reveals  that  approxi- 
mately 32,500,000  American  fam- 
ilies now  have  one  or  more  radio 
sets,  or  89%  of  all  families  in 
country. 

Dec.  22 — Analysis  of  radio  em- 
ployment and  compensation  pre- 


Post  -  War  Radio 
Previewed  by  RCA 

Sarnoff  Urges  Social  Progress 

Keep  Pace  With  Science 

NEW  PRODUCTS  and  services 
which  America's  industrial  scien- 
tists see  on  the  post-war  horizon 
have  been  listed  by  the  department 
of  information  of  Radio  Corp.  of 
America,  in  a  booklet,  "Industrial 
Science  Looks  Ahead." 

In  a  foreword,  David  Sarnoff, 
RCA  president,  points  out  that  bet- 
ter gadgets  in  themselves  do  not 
make  for  better  living,  but  that 
"we  shall  have  a  better  world  only 
to  the  extent  that  our  social  think- 
ing and  social  progress  keep  pace 
with  the  advance  of  physical 
sciences." 

On  Farm,  Ship  and  Home 

Taking  various  categories — 
homes,  farming,  ships,  automo- 
biles, highways — RCA  lists  such 
developments  as  all-wave  radio  sets 
for  cars,  with  automatic  push-but- 
ton tuners  and  a  screen-like  dial 
registering  red  and  green  traffic 
lights  by  radio;  also  television 
which  is  automatically  cut  off  from 
the  driver's  view  whenever  the  car 
is  in  motion,  continuing  for  back- 
seat passengers.  Included  in  the 
list  of  developments  in  the  railroad 
field  are:  Radio  telephone  service 
for  passengers  on  moving  trains; 
radio-electronic  devices  to  prevent 
accidents;  and  individual  receivers 
at  every  seat,  inaudible  to  other 
passengers. 

Highlights  in  the  section  devoted 
to  radio  and  television  are:  In- 
ternational radio  telegraph  at  high 
speeds,  more  than  650  words  a  min- 
ute on  one  channel;  wide  use  of 
electrically  distributed  music  and 
radio  broadcasts  in  industrial 
plants;  development  of  the  war- 
time walkie-talkie ;  two-dimensional 
broadcasting,  transmission  and  re- 
ception ;  television  in  theatres ;  tele- 
vision communication  of  letters  and 
documents,  to  be  photographed  at 
points  of  reception  for  delivery; 
numerous  industrial  uses  for  elec- 
tronic devices. 


pared  by  FCC  for  week  of  Oct.  17, 
1943  shows  average  weekly  com- 
pensation to  24,515  fulltime  em- 
ployes of  $52.32,  a  gain  of  6.6% 
over  preceding  year.  Report,  cover- 
ing 815  standard  broadcast  sta- 
tions and  10  networks  showed  total 
weekly  payroll  of  fulltime  employes 
was  $1,366,687.  Parttime  employes, 
mainly  talent,  totaled  4,862. 
Dec.  24 — Christmas  Eve  address  by 
President  Roosevelt  carried  over 
greatest  worldwide  hookup  in  his- 
tory, rebroadcast  by  transcription 
over  four  major  networks,  breaking 
historical  precedent.  Program,  orig- 
inally broadcast  in  afternoon,  in- 
cluded pickups  from  battleship,  air- 
craft carrier  and  submarine,  all  on 
high  seas. 

Dec.  27  —  Radio  enjoys  record- 
breaking  year  from  business  stand- 
point in  1943  with  all  networks 
reaching  new  all-time  highs,  ac- 
cording to  yearend  survey  by 
Broadcasting. 


STORM  VIDEO  TEST 
MADE  FOR  CUEISTS 

ANOTHER  agency  to  start  new 
activity  in  the  television  field  with 
a  view  to  exploring  its  commercial 
possibilities  is  Charles  M.  Storm 
Co.,  New  York,  which  last  week 
started  a  series  of  half-hour  shows 
on  W2XWV  New  York,  experi- 
mental station  operated  by  Allen 
B.  DuMont  Labs.  Agency  has  taken 
the  9:30-10  p.m.  period  Wednes- 
day to  try  out  various  program  for- 
mulas and  sales  presentations  for 
its  accounts,  starting  Wednesday, 
Dec.  29  with  a  variety-type  show 
for  Tintex  Co.,  New  York,  manu- 
facturers of  tints  and  dyes.  Pro- 
gram featured  a  magician,  tying  in 
with  changes  effected  by  the  dyeing 
process.  Another  program  will  be 
devoted  to  Hillman  periodicals, 
New  York,  publishers  of  magazines 
of  romantic  interest.  Park  &  Til- 
ford,  New  York,  will  test  the  me- 
dium at  a  later  date  for  its  various 
products  which  include  perfumes 
and  cosmetics.  Agency's  television 
activities  are  under  the  direction 
of  Ray  Nelson,  recently  named 
Storm's  radio  director. 


Servicemen's  Greetings 
Programmed  on  WMCA 

THE  5% -hour  Christmas  Day  pro- 
gram during  which  WMCA  New 
York  brought  greetings  from  serv- 
icemen in  far-off  points  to  their 
family  and  friends  in  the  New  York 
area  [Broadcasting,  Dec.  271, 
brought  a  deluge  of  telephone  calls 
from  grateful  parents,  many  of 
whom  had  received  the  first  news 
of  their  boys  in  months.  Burnett 
Hersey,  president  of  the  Overseas 
Press  Club,  got  the  surprise  of  his 
life  when  he  heard  his  wife,  a  Red 
Cross  nurse  in  Australia,  during  a 
repeat  of  the  entire  broadcast.  A 
car  toured  an  upper  section  of  the 
city  with  the  program  tuned  in. 
Whenever  the  name  of  a  local  boy 
was  announced,  the  car  sped  to 
the  boy's  home,  to  tell  his  family  to 
be  sure  to  listen  in  on  the  rebroad- 
cast. Within  a  short  time,  the  sta- 
tion received  300  requests  from 
servicemen's  families  for  record- 
ings of  their  voices.  All  but  three 
of  the  overseas  pickups  came 
through. 


Gibson  Vitamin  Plans 

DOUBLE  promotion  of  a  song  and 
a  dance,  and  a  tie-in  between  talent 
and  trade-name  figure  in  the  spot 
radio  campaign  planned  by  Gibson 
Vitamin  Co.,  Harlan,  la.,  to  intro- 
duce a  new  product,  Gibson  Vita- 
min Formula.  Starting  Jan.  '3, 
Gibson  plans  to  run  five-minute 
transcriptions  from  three  to  four 
times  weekly  on  some  60  stations, 
a  number  of  them  in  the  Midwest. 
The  transcription  was  produced  by 
S.  J.  Michelson,  New  York,  cut  by 
Rockhill  Radio  Recording  and  the 
campaign  handled  by  W.  L.  Vom- 
ack  Inc.,  New  York,  advertising 
consultants. 


Carnation's  12th 

TWELFTH  anniversary  broadcast 
of  Carnation  Contented  Hour  heard 
on  NBC,  will  be  celebrated  Mon- 
day, Jan.  3.  Program  is  sponsored 
by  Carnation  Co.  Agency  is  Erwin 
Wasey  &  Co.,  Chicago. 


Radio  Highlights  of  1943 

(Continued  from  page  2U) 
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Monday  evenings 

at  eight, 
music  goes  to  war! 


Ten  weeks  ago,  WNEW  had  an  idea  for  a  pro- 
gram, discussed  it  with  the  Music  War  Committee, 
who  discussed  it  with  the  OWL 

Out  of  the  idea  came  Music  Goes  to  War.  Con- 
ceived by  WNEW,  written,  produced,  directed, 
cast,  aired  by  WNEW.  Recorded,  at  cost,  by 
WNEW  for  other  American  radio  stations,  coast 
to  coast. 

The  program  tells,  in  words  and  music,  what 
America's  songwriters  are  doing  to  build  morale. 
Through  the  program,  new  war  songs  are  intro- 
duced; established  favorites  aired  again  by  Ameri- 
ca's favorite  artists. 

Thanks— midway  in  our  course— to  those  who 
have  contributed  so  generously  with  such  conta- 
gious enthusiasm  . . .  stars  like  Barry  Wood,  Ralph 
Edwards,  Wilbur  Evans,  Lucy  Monroe,  Bea  Wain, 
Lyn  Murray,  Josef  Stopak,  Benay  Venuta,  Jerry 
Cooper,  Jerry  Waine,  Vaughn  Monroe. 

Thanks,  too,  to  the  cumulative  audience  of 
805,000  New  York  families  who,  these  Monday 
evenings  at  eight,  have  tuned  to  WNEW  to  hear 
how  Music  Goes  to  War. 

WNEW 

NEW  YORK 
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G-E  S-T  FM  RELAY  ANTENNA.  A  multiple-cHpole 
antenna  easily  mounted  on  a  single  pole.  Its  housings 
(appearing  as  dipole  tubes  in  the  photograph)  are 
completely,  sealed  and  pressurized  to  keep  out  mois- 
ture. One  bank  of  enclosed  dipoles  is  the  antenna 
while  the  other  acts  as  a  reflector,  and  permits  ex- 
tremely sharp-focus  directional  beaming  in  a  power- 
ful, narrow,  horizontal  pattern.  This  gives  a  power 
gain  of  10  at  the  studio  transmitter  and,  if  also 
used  at  the  receiver,  it  provides  an  additional  and 
second  power  gain  of  ten. 


AM,  FM,  and  TELEVISION 


AmONG  the  important  recent  G-E  contributions 
to  broadcasting,  broadcast  and  relay  antennas 
are  especially  outstanding.  Illustrated  are  four 
types  of  G-E  antennas,  for  four  distinct  uses.  All 
four  are  proving  their  high  efficiency  in  present 
broadcast  use  ...  all  four  are  unique  in  their 
performance ...  all  four  are  rugged  in  construc- 
tion and  easy  to  install.  G-E  can  supply  all  these 
types  of  antenna  with  the  station  equipment. 

The  operating  characteristics  of  these  antennas 
enable  the  broadcaster  to  put  out  more  radio 
frequency  power,  and  to  radiate  that  increased 
power  with  more  effective  coverage.  G-E  an- 
tennas, properly  co-ordinated  with  their  trans- 
mitters, give  gready  improved  performance  .  .  . 
profitably  ...  by  more  efficient  and  economical 
distribution  or  radiation  over  broader  areas. 


G-E  electronic  engineers  can  provide  the  an- 
tenna best  suited  to  your  needs  whether  AM,  FM 
or  TELEVISION,  or,  indeed,  can  help  you  equip 
your  station  with  any  equipment  you  may  need 
from  microphone  to  antenna. 


A  PLAN 


THAT  WILL  SECURE  YOUR  PLACE  IN 
RADIO  BROADCASTING  POST-WAR 

General  Electric  offers  you  "The  G-B  Equipment  Reservation 
Plan".  .  .  a  plan  designed  to  enable  you  to  complete  your  post- 
war plans  now.  It  will  enable  you  to  establish  a  post-war  priority 
on  a  broadcast  transmitter  and  associated  equipment.  It  will 
enable  us  to  plan  definitely  for  large-scale  post-war  production, 
thereby  giving  you  the  fastest  possible  post-war  delivery  and  the 
savings  of  planned  production.  Investigate  this  plan  today  and 
assure  your  place  in  radio  broadcasting  post-war.  Electronics 
Department,  General  Electric,  Schenectady,  New  York. 

•  Tune  in  General  Electric' s  "The  World  Today"  every  evening 
except  Sunday  at  6:45  E.W.T.  over  CBS.  On  Sunday  evening 
listen  to  the  G-E  "All  Girl  Orchestra"  at  10  E.W.T.  over  NBC. 

BACK    THE   ATTACK  —  BUY   WAR  BONOS! 


Complete  Station  Equipment  •  Studio  Equipment  •  Transmitters  •  Antennas  •  Electronic  Tubes  •  Receivers 


GENERAL® ELECTRIC  FM 'TELEVISION  ' 
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newscasts  in  war  Plants  successful 


Navy  Incentive  Division 
Reports  Increased 
Plant  Output 

ALREADY  recognized  by  Govern- 
ment officials  as  a  potent  weapon 
in  psychological  warfare  and  in 
keeping  those  at  home  informed, 
radio  is  playing  an  important  part 
in  production,  the  Navy  disclosed 
last  week  with  announcement  that 
hundreds  of  Naval  shore  establish- 
ments, shipyards  and  plants  are 
transmitting  Warcasts  to  their 
workers  over  public  address  sys- 
tems. As  explained  by  Comdr.  S.  J. 
Singer,  Executive  Officer  of  the  In- 
dustrial Incentive  Division,  a  War- 
cast  consists  of  daily  war  bulletins 
coupled  with  an  incentive  message 
from  the  Navy. 

Experience  in  plants  producing 
for  the  Navy  shows  that  where  war 
news  is  broadcast  over  p. a.  sys- 
tems, production  is  up.  Working  on 
the  theory  that  "an  informed 
worker  is  a  good  worker,"  the  In- 
dustrial Incentive  Division,  of 
which  Rear  Adm.  C.  H.  Woodward, 
USN,  is  chief,  was  given  the  job 
of  carrying  out  a  directive  of  the 
Under-secretary  of  the  Navy.  Lt. 
William  J.  Bailey,  Chief  of  the  Di- 
vision's radio  section,  was  assigned 
the  project. 

Warcasts  to  Navy  Yard 

Himself  a  practical  radio  man, 
having  been  with  WCAU  and 
KYW  Philadelphia  and  NBC  be- 
fore entering  the  service,  Lt.  Bailey 
visited  several  cities  where  large 
plants  are  located.  He  met  with 
'manufacturers,  local  Naval  offi- 
cials and  broadcasters.  His  biggest 
problem  was  reaching  the  maxi- 
mum number  of  workers  at  a  min- 
imum cost  and  at  opportune  times 
which  wouldn't  interfere  with 
work. 

WBZ  Boston  cooperated  to  pro- 
vide special  Warcasts  for  50,000 
employes  of  the  Boston  Navy  Yard 
during  lunch  periods.  In  addition 
to  current  war  developments,  each 
Warcast  carried  an  "incentive  mes- 
sage" directed  to  the  workers  them- 
selves. The  plan  was  a  success. 

In  rapid  succession  broadcasters 


SCRAP  Calling! 

SCRAP  from  German  planes, 
has  been  transformed  into  a 
transmitter  for  a  North 
African  radio  station  named 
SCRAP  which  the  American 
Red  Cross  entertainment  di- 
vision is  using  for  putting  on 
shows  for  soldiers.  The  sta- 
tion has  a  range  of  200  miles 
and  broadcasts  daily,  featur- 
ing recordings  played  on  re- 
quest. Sgt.  Merrill  Galloway 
of  Baltimore  is  chief  engi- 
neer. Sgt.  Harold  Emory  of 
Minneapolis  is  announcer  and 
assistant  engineer.  Pvt.  Clar- 
ence jSV.  Hoffman  of  San  An- 
tonio assists  by  operating  the 
public  address  system. 


in  other  areas  offered  their  facili- 
ties to  help  keep  war  workers  in- 
formed, according  to  Adm.  Wood- 
ward. As  a  result  of  that  coopera- 
tion and  organization  work  by  Lt. 
Bailey  warcasts  are  provided 
through  the  following  stations;  in 
addition  to  WBZ:  WCAU  Philadel- 
phia, KDKA  Pittsburgh,  WHEC 
Rochester,  WKST  New  Castle, 
WTAR  Norfolk,  WCPO  Cincinnati 
[Broadcasting,  Dec.  20J,  KGW 
Portland,  KFRC  San  Francisco. 

The  three  Kaiser  shipyards  in 
Portland,  Ore.,  recently  installed 
Warcasts  through  KGW,  and  other 
Kaiser-operated  projects  are  mak- 
ing arrangements  to  adopt  the 
plan.  Warcasts  will  be  in  operation 
shortly  in  Cleveland,  Detroit,  New 
York,  Chicago,  Los  Angeles,  Atlan- 
ta, Columbus,  Elmira,  N.  Y.,  and 
Hartford. 

Public  Service  Feature 

Although  Adm.  Woodward,  in 
outlining  the  Vvarcast  plan  to  dis- 
trict Incentive  officers,  said  "it  is 
expected  that  radio  stations  will 
make  a  charge  for  the  installation 
of  lines  to  the  various  establish- 
ments .  .  .  based  on  actual  cost," 
many  stations  have  absorbed  that 
cost  as  a  public  service  feature  and 
goodwill  gesture  to  the  Navy,  Lt. 
Bailey  said.  In  some  areas,  how- 
ever, where  stations  were  obliged 
to  incur  added  expense  the  estab- 
lishments have  paid  all  costs. 

Adm.  Woodward  pointed  out  that 
some  of  the  plants  "may,  under 
terms  of  their  contract,  pay  for  the 
installation  of  newscast  lines  and 
nominal  service  charge  to  radio 
stations."  Such  expenses  may,  "in 
certain  instances,  be  charged  to 
production  costs,"  he  informed  Na- 
val Incentive  officers. 

"The  effectiveness  of  Warcasts  is 
illustrated  by  their  use  at  Federal 
Labs.,  Pittsburgh,"  according  to  a 
Navy  announcement.  "Recently  a 
department  of  that  company  was 
moved  to  another  building  a  few 
blocks  away,  where  Warcasts  were 
not  available.  Immediately  the  em- 
ployes began  clamoring  that  war- 
casts  be  provided  them  as  they  had 
been  in  their  previous  location. 

"The  company  arranged  for  an 
extra  telephone  line  to  accommo- 
date these  employes.  In  another 
department  the  company  decided  to 
change  the  time  of  lunch  hour 
about  five  minutes  so  that  the  em- 
ployes would  be  able  to  hear  the 
Warcasts  before  it  was  necessary 
to  start  up  their  machines." 

Radio  was  asked  to  cooperate  in 
providing  Warcasts  because  of  its 
ability  as  a  news  disseminating  me- 
dium, the  Navy  explained,  and  be- 
cause most  stations  are  set  up  to 
turn  out  5-minute  bulletin-news- 
casts in  line  with  the  Navy's  sug- 
gestions and  plans.  In  some1  in- 
stances stations  have  added  music 
to  the  Warcasts  as  contributions  to 
war  production. 

While  the  stations  supply  the 
news  bulletins  for  Warcasts,  the 
Navy's  Industrial  Incentive  Divi- 
sion prepares  a  variety  of  incen- 


tive messages  which  are  forwarded 
to  stations  weekly  and  which  are 
designed  to  emphasize  the  relation- 
ship of  the  news  to  war  production. 
A  typical  incentive  message  reads: 

Did  someone  say  the  war  is  nearly 
over?  Well,  ask  the  boys  at  Tarawa 
Beach.  Out  of  a  boatload  of  24 
marines,  only  three  men  reached  the 
beach  alive.  If  those  men  who  never 
reached  the  beaches  could  speak  to  us 
today,  they'd  say :  "Give  our  buddies 
the  stuff,  so  they  can  finish  the  job." 
Let's  give  it  to  the  Japs  for  them — • 
those  boys  and  thousands  like  them 
who  are  wading  into  bullets.  Let's 
wade  into  our  jobs. 

Nets  Cooperating 

Cooperating  in  the  extension  of 
Warcasts,  the  NBC,  CBS,  BLUE 
and  Mutual  networks  are  recom- 
mending to  their  affiliate  stations 
that  the  service  be  offered  to  plants 
in  the  areas  served  by  the  stations. 
The  NAB  is  also  cooperating  in 
making  Warcasts  available  to  its 
546  member  stations. 

The  Incentive  Division  recom- 
mends that  in  large  war  production 
areas  radio  stations  cooperate  in 
distributing  the  service  equitably 
among  the  various  plants  having 
public  address  systems. 

A  recent  communication  from 
Under  Secretary  of  the  Navy  For- 
restal  to  Adm.  Woodward  expresses 
the  belief  that  widespread  adop- 
tion of  Warcasts  will  help  material- 
ly in  impressing  upon  the  worker 
the  importance  of  his  job.  "By 
bringing  a  daily  report  from  the 
battle  zones  to  the  production 
front,  the  worker  will  be  spurred 
on  to  do  a  better  job,"  Mr.  For- 
restal  declares. 


CBC  REVIEWS  1943 
SERVICE  EXPANSION 

OUTSTANDING  in  the  1943  work 
of  the  CBC  News  Bureau  is  the 
development  of  overseas  service 
carrying  on-the-spot  reports  about 
the  Canadians  in  Sicily  and  Italy. 
The  JNews  Service  is  under  the  di- 
rection of  D.  C.  McArthur,  Toron- 
to. The  fifteen  men  in  the  CBC 
London  Bureau  headed  by  A.  E. 
Powley  have  brought  special  over- 
seas programs  to  Canadian  listen- 
ers from  The  Mediterranean  and 
Britain. 

A  notable  scoop  was  Marcel 
Ouimet's  description  of  a  Canadian 
artillery  barrage  against  a  Ger- 
man-held town.  Another  special 
broadcast  was  the  reporting  on 
the  Canadian  -  built  Lancaster 
"Rhur  Express"  on  a  bombing  raid 
over  Berlin.  Preparing  for  the  com- 
ing offensive  against  Japan,  W.  H. 
Herbert  has  now  obtained  recog- 
nition by  the  military  authorities 
as  a  war  correspondent  in  the  Pa- 
cific Coast  area. 


WHEB  on  Mutual 

WHEB  Portsmouth,  N.  H.,  be- 
came an  affiliate  of  Yankee-Mutual 
networks  Jan.  1.  Application  for 
transfer  of  stock  control  is  now  be- 
fore the  FCC.  WHEB  serves 
coastal  New  England  with  1,000  w 
on  750  kc. 


SWORN  INTO  MARITIME  Service 
on  the  Dec.  20  Rhythm  Matinee 
was  WJR  Detroit's  Gordon  Shaw 
(r),  newscaster  and  m.c.  on  Know 
Your  America.  Warrant  Officer 
Van  R.  Rogers  does  the  honors. 


FOREIGN  TONGUE 
SERVICE  STARTED 

COMMON  Council  For  American 
Unity,  organization  aiding  foreign- 
ers to  become  assimilated  in  the 
nation,  has  started  sending  a  radio 
bulletin  to  foreign  language  sta- 
tions throughout  the  country.  The 
bulletin  has  been  requested  by  110 
such  stations  in  24  states.  It  is 
now  issued  in  five  languages  in- 
cluding English  and  will  later  be 
translated  into  20  different 
tongues. 

Material  consists  of  brief  in- 
formative items  and  human  inter- 
est stories  highlighting  achieve- 
ments of  foreigners,  immigration 
and  naturalization  problems  and 
their  solution,  and  excerpts  from 
American  history  interpreted  in 
terms  of  the  world  situation.  Broad- 
casting time  is  indicated  for  each 
item. 

Council  has  been  serving  the  for- 
eign language  press  for.  over  20 
years,  and  only  expanded  into  the 
foreign  language  radio  field  a 
month  or  so  ago.  The  plan  is  to 
institute  a  similar  service  for  Eng- 
lish-language stations  at  a  later 
date,  to  further  an  understanding 
and  appreciation  of  foreignborn 
among  the  nativeborn  of  this  coun- 
try. 


FEDERAL  RADIO  Education  Com- 
mittee has  just  issued  a  pamphlet  on 
selected  radio  programs  for  school 
listening  during  January,  1944.  The 
list  includes  29  programs  selected  from 
recommendations  of  the  four  major 
networks. 


BETTER  MOUSETRAP  DEPT. 
WHBQ  Devises  One-Sponsor 
 News  Schedule  


UNIQUE  SYSTEM  of  news  pres- 
entation has  won  for  WHBQ  Mem- 
phis a  52-week  renewal  by  the  spon- 
sor. Manager  Bob  Alburty  decided 
that  the  best  way  he  could  compete 
with  the  network  stations'  news 
coverage  was  to  spread  the  news  in 
headlines,  summaries  and  1 5-min- 
ute editions,  with  one  sponsor  for 
the  entire  schedule. 

He  mapped  15  daily  shows,  an 
early  15-minute  edition,  a  5-minute 
evening  edition  and  11  3-minute 
headline  spots.  He  then  presented 
the  set-up  to  Pantaze  Drug  Stores 
through  Lake-Spiro-Shurman 
Agency,  Memphis,  and  the  firm 
grabbed  it.  Last  week  after  a  year 
of  tangible  results,  Pantaze  re- 
newed for  52  more  weeks.  The  com- 
mercials are  light,  and  usually 
"push"  a  particular  item  for  a 
day ;  in  that  way,  direct  results  can 
be  measured. 
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A  Bulb . . .  and  the  F ort  Wayne  Market 


A  bulb?  The  Fort  Wayne  market?  To- 
gether, they  sound  incongruous  .  .  .  but 
they're  really  not! 

The  American  people  know  that  a  bulb 
is  essential ...  or  back  we  might  go  to 
candlesticks. 

And  American  businessmen  know  that 
advertising  in  the  right  markets  is  essential 
.  .  .  particularly  today  ...  or  back  they 
might  go  to  the  Gaslight  Era. 

Fort  Wayne  is  one  of  these  right  -markets 
.  .  .  and  WOWO  is  the  essential  station 
...  in  that  market.  There,  employment 
is  at  an  all-time  high,  with  $200,000,000 
worth  of  war  goods  produced  annually. 
A  balanced  market,  it  is  evenly  divided 
between  rural  and  urban  homes.  And 


WOWO  covers  not  Fort  Wayne  alone — 
but  64  counties  surrounding  the  thriving 
Midwest  community — an  area  of  over  two 
million  typical  Americans. 

WOWO... FORT  WAYNE 

One  of  Eleven  Essential  Stations 
in  Eleven  Essential  Markets 

Represented  by  NBC  Spot  Sales 

Today,  in  business,  as  in  living,  essential 
things  come  first.  Here's  why  these  eleven 
stations  are  essential  to  you  —  essential 
to  your  coverage  of  the  most  prosperous 
markets  in  the  U.  S.: 


1.  They  broadcast  to  55%  of  the  radio 
homes  in  the  country. 

2.  They  are  in  markets  whose  buying 
power  is  34.2%  higher  than  the 
nation's  average. 

Essential?  Yes,  indeed.  These  eleven 
stations  are  as  essential  to  American  busi- 
ness for  its  sales — both  now  and  in  the 
post-war  period — as  a  bulb  is  to  the 
vision  of  America. 

WOWO-WGL-FORT  WAYNE 
WEAF— New  York  KPO-San  Francisco 

KYW-Philadelphia  WGY- Schenectady 

WRC— Washington  WBZ-A— Boston-Springfield 
KOA— Denver  WTAM— Cleveland 

WMAQ-Chicago  KDKA-Pittsburgh 


NBC  SPOT  SALES 
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the  BAG! 


Mail  from  Cincinnati  listeners . . .  proves  that 
WSAFs  exclusive  "Time-Clocked  News" 
has  captured  the  air- audience  of  Cincinnati 


HERE'S  THE  STORY - 

On  April  5th,  1943,  WSAI  began 
an  exclusively  different  form  of 
news  presentation  using  a  new 
technical  device  whereby  the  ex- 
act hour  and  minute  of  time- 
receipt  is  announced  for  each 
important  news  item— the  tech- 
nique was  labelled'Time-Clocked 
News". 

Public  Recognition  was  imme- 
diate—"Time-Clocked  News"  be- 
came a  subject  of  daily  public 
conversation  in  Cincinnati. 


HERE'S  THE  PROOF - 

A  set  of  War  Maps  was  recently 
offered  on  "Time-Clocked  News", 
announcement  being  made  once 
daily  the  first  week,  three  times 
daily  the  next  two  weeks ...  45 
announcements  in  all,  spread  over 
a  period  of  3  weeks. 

Within  four  weeks  of  the  time 
of  the  first  announcement — 11,610 
requests  for  maps  were  received 
— proof  positive  of  WSAFs  news 
dominance  in  Cincinnati. 


It  all  adds  up  to  the  fact  that 
in  NEWS- greatest  common  de- 
nominator of  audience  interest 
-  WSAI  leads  in  Cincinnati 


CROSLEY  OWNED  AND  OPERATED  .  5000  WATTS  DAY  AND  NIGHT  .  BASIC  BLUE  NETWORK 
STATION  .  NATIONAL  REP'S.,  SPOT  SALES,  INC.,  NEW  YORK,  CHICAGO,  SAN  FRANCISCO 


Radio  Today  &  Tomorrow 

[  RECONVERSION,  labor  strikes,  politics, 
|  planning — those  are  the  topics  that  ring  in 
[    our  ears.  Of  course,  there's  the  war  too. 

We  are  in  the  third  year  of  war.  The  end 
isn't  in  sight.  Radio,  no  less  than  other  im- 
'   portant  entities,  thinks  in  terms  of  what's 
:  ahead — after  the  war  is  done  with.  But  the  job 
now  is  to  keep  punching  fulltime  to  get  it  done 
swiftly.  Think  about  the  future  and  plan  for  it 
\    — but  consider  the  future  as  secondary. 

Radio  did  things  in  1943.  Forget  for  a  mo- 
ment the  men  you  saw  go  to  war  and  the  hard- 
ships you  endure  because  of  lack  of  manpower, 
shortages  of  equipment  and  the  high  cost  of 

•  things.  Forget  too  the  labor  troubles,  the  re- 
'   form  crusades  and  the  "regulation  as  usual" 

*  hardships. 

Instead  think  of  the  job  you  have  done  and 
are  doing  for  132,000,000  Americans.  You  have 
provided  them  with  information,  enlighten- 
ment, news  about  their  fighting  sons  and  dear 
ones,  relaxation,  entertainment,  faith,  hope 
and  confidence.  You  have  been  editor,  reporter, 
preacher,  educator,  entertainer,  comedian,  his- 
torian. You  have  been  salesman,  victory  far- 
mer and  salvager.  You  have  been  on  the  alert, 
in  your  master  controls,  performing  in  a  way 
the  public  doesn't  know  about,  and  won't  until 
later. 

All  these  things  you  must  continue  to  do  as 
well  and  as  diligently  as  you  have  performed 
them  since  that  fateful  day  in  December,  1941, 
when  you  went  to  war.  It  was  swift,  grim  and 
terrible.  You  are  at  war  on  the  home  front. 

So  think  ahead,  if  you  will,  of  FM  and  tele- 
vision and  the  new  services  the  radio's  war 
achievements  will  bring.  They  are  your  right- 
ful heritage.  You  are  earning  that  right  every 
day,  every  hour.  Don't  waste  time  cussing 
those  who  would  hit  below  the  belt  by  crusad- 
ing for  destruction  of  free  enterprise — that 
endowment  of  our  Founding  Fathers  which 
made  it  possible  for  this  nation  to  go  into  ac- 
tion overnight.  Let  those  assigned  to  the  job 
hit  back  hard.  You're  right  and  those  crusaders 
are  wrong,  so  they  can't  win. 

On  your  log,  there's  only  one  job  ahead — 
win  this  war.  You  don't  wear  blinkers.  You 
know  what's  going  on.  You're  in  this  war 
right  up  to  your  antenna  tops.  Keep  doing 
the  job  today,  every  day.  Tomorrow  takes  care 
of  itself. 


Radio's  Payroll 

ALTHOUGH  comparable  figures  haven't  been 
available  for  several  years,  it  has  been  gen- 
erally accepted  that  radio  pays  higher  average 
wages  than  any  other  major  industrial  group. 
Compilations  of  the  FCC  just  released  [Broad- 
casting, Dec.  27]  show  that  radio's  25,000 
fulltime  employes  receive  an  average  weekly 
compensation  of  $55.75,  or  6.6%  better  than 
last  year.  Thus  radio,  based  on  best  available 
information,  maintained  its  position  as  the 
pace-setter.  In  other  years  the  motion  picture 
industry  headed  the  semi-official  lists. 

The  statistics  are  significant  in  several  par- 


ticulars. For  example,  operating  technicians 
on  stations  and  networks  combined,  earned 
average  weekly  pay  of  $51.93,  while  announc- 
ers averaged  $47.13.  Staff  musicians  (about 
whom  Jimmy  Petrillo  raises  so  much  furore), 
earned  an  average  of  $70.03! 

Radio  has  maintained  its  payroll  level  (and 
improved  it)  despite  the  heavy  wartime  drain 
on  manpower  and  the  necessity  for  constant 
replacements.  There  is  every  reason  to  be- 
lieve that,  with  the  return  of  radio  men  as 
the  military  services  begin  to  muster  out  per- 
sonnel, they  can  be  absorbed  without  dislo- 
cations. And  with  the  war's  ultimate  termina- 
tion (realizing  of  course  that  this  is  no  time 
for  complacency),  the  new  vistas  of  radio  to 
be  thrown  open  should  accommodate  all  those 
who  left  their  posts  to  fight  in  what  still  should 
be  the  best  paying  business  for  the  employe. 


Railroad  Time 

RAILROADS  have  been  something  of  an  enig- 
ma for  radio  over  the  years.  There  was  a  time 
when  the  passenger  lines,  by  agreement,  used 
no  radio  time  at  all.  Then,  in  the  30's,  the 
Chesapeake  &  Ohio  broke  that  agreement  and 
other  roads  came  in  for  moderate  use  of  the 
medium. 

Afterward,  however,  business  tapered  off 
and,  except  for  scattered  spot  use  here  and 
there,  the  railroads  have  confined  their  ad- 
vertising to  the  printed  media.  With  the  New 
Year,  Union  Pacific,  headed  by  the  energetic 
Bill  Jeffers,  former  rubber  administrator, 
leads  the  parade  with  a  network  program. 
Southern  Pacific  used  radio  spots  to  hold 
down  holiday  travel.  This  seems  to  augur  for 
a  rebirth  of  radio  transportation  advertising. 

There  was  a  discouraging  note  tne  otner 
day,  however.  OWI,  trying  to  do  the  right 
thing,  went  to  the  Assn.  of  American  Rail- 
roads about  complaints  over  the  "Don't  Travel" 
announcements  placed  gratis,  while  the  rail- 
roads buy  advertising  for  the  same  purpose 
in  other  media.  The  association  reported 
[Broadcasting,  Dec.  27]  that  the  purchase  of 
time  is  a  matter  to  be  handled  by  each  road. 

ine  question  ODViousiy  arises:  wny  snould 
railroaus  buy  time  u  tney  can  gee  it  ior 
notnmg.'  'ine  Government,  tnrough  uwi,  nas 
requested  donation  oi  time,  wnicn  radio  reaaiiy 
has  given,  nut  stations  don't  luce  discrimina- 
tion. A'xfisX  uses  all  media  lor  its  ".won't 
Xnone"  war  messages,  and  pays  for  the  time. 

Using  tne  "sauce  xor  tne  goose-'  approacn, 
it  seems  only  equitable  lor  each  station  to 
deciae  ior  itsell  wnetner  it  wiU  donate  Iree 
time  ior  tne  Kind  oi  advertising  tnat  is  paid 
lor  eisewnere. 

\Ve  are  not  unmindful  of  the  plight  precipi- 
tated  by  tne  tnreat  oi  serine,  wnicn  resulted  in 
tne  government  taKeover.  it  is  signincant  tnat 
Secretary  oi  War  ttcimson  went  to  tne  nation 
via  tne  comomed  networks  last  Tuesday  to  tell 
the  story  Dy  tne  swiicest,  most  direct  and  most 
intimate  avenue  available.  lie  said  tne  taKe- 
over by  tne  Army  was  temporary,  and  would 
last  only  as  long  as  is  necessary  to  remove  any 
striKe  tnreat. 

'ine  railroads  have  done  a  remarkably  effec- 
tive job — and  remarkably  emcient  under  the 
circumstances — m  meeting  tne  greatest  traffic 
load  in  history.  Their  public  relations  and  pro- 
motion, however,  except  lor  a  lew  evident  ex- 
ceptions, have  been  of  the  turn-of-the-century 
vintage. 


THOMAS  DAVID  LUCKENBILL 

THE  AMERICAN  TRADITION— the  op- 
portunity for  a  young  man  to  start  at 
the  bottom  of  the  ladder  and  work  his 
way  up — is  exemplified  by  Thomas  David  Luck- 
enbill.  In  the  advertising  business  16  years,  he 
has  risen  from  his  first  job  in  a  small  New 
York  agency,  where  he  answered  the  phone, 
swept  the  floors  and  ran  errands,  to  the  position 
of  Vice-President  and  Radio  Director  for  Wil- 
liam Esty  &  Co. 

After  six  months  in  his  first  job  he  discov- 
ered that  one  of  the  best  ways  to  get  ahead 
in  an  agency  was  to  go  out  after  new  business. 
His  boss  let  him  have  his  head  and,  working 
on  commission,  he  brought  in  some  20  small 
accounts  and  with  them  a  comfortable  personal 
income. 

Tom  Luckenbill  was  born  in  Virginsville, 
Pa.,  18  miles  from  Reading.  He  was  graduated 
from  high  school  at  16,  entered  Swarthmore 
College  with  no  special  career  in  mind. 

Three  years  of  college  study  satisfied  his 
need  for  scholastic  regimentation,  and  he  used 
the  last  of  his  tuition  money  to  satisfy  a  wan- 
derlust. With  an  astonishingly  small  amount 
of  luggage  and  17  text  books  he  headed 
for  Europe.  He  finished  his  education  with 
his  nose  in  the  text  books  whenever  he  had  a 
free  moment — on  ships  and  trains,  in  pensions 
and  inns,  in  Europe,  Africa  and  Asia. 

For  more  than  a  year  he  put  the  "travel- 
broadening-one"  theory  to  the  test.  Even  in 
those  days  he  showed  the  independence  and 
willingness  to  depart  from  precedent  which 
characterizes  his  radio  operations  today. 

Once  he  and  an  American  friend  decided  to 
cross  the  Sahara  Desert  on  foot.  They  trav- 
ersed much  of  the  territory  in  North  Africa 
over  which  the  victorious  allied  campaign  was 
waged.  Before  they  departed  on  the  trek  the 
French  Colonial  Government  made  them  sign 
a  release  absolving  the  French  of  all  respon- 
sibility. There  were  too  many  savage  tribes 
loose  to  take  any  chances,  but  the  two  young 
men  made  it  from  oasis  to  oasis,  living  with 
native  tribes  and  depending  upon  their  own 
wits  and  initiative  to  get  along. 

That  experience  helped  young  Luckenbill  de- 
cide that  a  business  career  wouldn't  be  too 
tough.  He  returned  to  the  States  and  got  his 
first  job  in  a  small  advertising  agency.  Twenty 
small  accounts  gave  him  invaluable  experience 
and  by  1929  he  felt  himself  ready  for  a  job  with 
a  big  agency.  He  applied  at  J.  Walter  Thomp- 
son Co.  and  was  engaged  in  the  traffic  depart- 
ment. A  year  later  he  shifted  to  the  new  radio 
(Continued  on  page  86) 
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LIBERTY. .of 


CHOICE 


Consumers'  Liberty  of  Choice  makes 
merchandising  and  selling  an  exciting 
business.  Your  sound  claims  .  .  on 
value,  quality,  and  other  factors  re- 
lating to  your  product  .  .  reach  the 

pinnacle  of  consumer  influence 
via  radio. 

In  the  super-metropolitan 
area  centering  on  Philadel- 
phia, KYW  serves  listener- 
consumers  with  the  programs 
most  people  listen  to  most !  Most 
excellent  company  for  your  program. 
The  simple  follow-through  is  to 
schedule  your  series  on  50,000-watt 
KYW,  Philadelphia.  Details  delivered 
to  your  office  by  NBC  Spot  Sales. 


A  new  KYW  Coverage 
and  Market  Map  will  be 
sent  to  you,  quickly  and 
cheerfully,  upon  request. 


WESTIN6B0USE  RADIO  STATIONS  Inc 


WOWO    •   WGL    •    WBZ    •    WBZA   •   KYW   •    KDKA    •    REPRESENTED   NATIONALLY   BY  NBC   SPOT  SALES 


BHlTimORE'S 
Blue  network  Outlet 


John  Elmer 
President 


Geo.  H.  Roeder 
Gen.  Manager 

FREE  &  PETERS 
Exclusive  National  Rep. 


IT  DOESN'T  TAKE 

AIA6/C 

TO  CET^RESULTS 
FROM-^THE  MACIC 
VALLEY 


■MM 

TWIN  FALLS  •  IDAHO 


NOTES 


MAURICE  SEYMOUR,  Chicago, 
studio  photographer  of  radio,  stage 
and  screen  stars,  will  wed  Belle  Gard- 
ner, actress,  Jan.  4  in  the  Hollywood 
home  of  Allen  Carney,  actor.  The 
Seymours  will  honeymoon  in  Mexico. 

BYRON  TAGGART,  formerly  pub- 
licity director  of  WIBC  Indianapolis, 
has  joined  WKRC  Cincinnati  as  man- 
ager of  sales  promotion,  succeeding 
James  W.  Patt,  now  program  director. 

REG  GREGG,  new  to  radio,  has 
joined  the  sales  staff  of  CKGB  Tim- 
mins,  Ont. 

ROGER  K.  HUSTON,  Chicago 
branch  manager  of  Radio  Sales,  fol- 
lowing Hollywood  conferences  with 
KNX  executives,  returns  to  Chicago 
Jan.  8. 

JOHN  L.  HARMON,  formerly  of  the 
commercial  department  of  KGVO  Mis- 
soula, Mont.,  has  joined  the  Merchant 
Marines. 

1ST  LT.  WARD  INGRAM,  formerly 
sales  manager  of  KFRC  San  Francis- 
co, has  been  promoted  to  captain, 
Army  Air  Corps,  public  relations  of- 
fice at  Santa  Ana,  Cal. 


AFA  NAMES  JURY 
FOR  WAR  AWARDS 

ADVERTISING  Federation  of 
America  has  appointed  a  jury  of 
five,  headed  by  Edwin  S.  Friendly, 
general  manager  of  the  New  York 
Sun,  to  select  for  awards  the  Ad- 
vertising Clubs  that  have  done  out- 
standing war  work. 

In  addition  to  Mr.  Friendly,  the 
jury  consists  of  Don  U.  Bridge, 
special  consultant,  War  Finance 
Division,  Treasury  Dept.;  Vernon 
D.  Beatty,  director  of  advertising, 
War  Food  Administration  and  ad- 
vertising director,  Swift  &  Co.; 
Gardner  Cowles  Jr.,  president,  Reg- 
ister &  Tribune  Co.,  owner  of  KSO 
and  KENT,  Des  Moines,  and  pres- 
ident of  Look  magazine;  and  Doro- 
thy Shaver,  vice-president,  Lord  & 
Taylor,  New  York  department 
store. 

Presentation  of  the  awards  is  a 
regular  feature  of  the  AFA's  an- 
nual convention.  Date  for  the 
forthcoming  convention  has  not 
been  set.  First  and  second  awards 
go  to  clubs  in  cities  of  more  than 
300,000.  Clubs  in  cities  of  less  than 
300,000  also  receive  first  and  sec- 
ond awards. 


Represented  by  John  BLAIR   &  CO. 


NBC  Video  Change 

AS  A  CHANGE  in  its  television 
schedule,  NBC  effective  Jan.  3  and 
thereafter  will  present  telecasts  on 
WNBT  twice-weekly  for  at  least 
two  hours  each  night,  according  to 
C.  L.  Menser,  NBC  vice-president 
in  charge  of  programs.  Under  nor- 
mal conditions,  the  NBC  television 
station  will  transmit  short  sub- 
jects and  feature  films  on  Monday 
and  Saturday  evenings  from  8-10 
p.m.  But  if  a  public  event  suitable 
for  televising  takes  place  at  Madi- 
son Square  Garden  on  some  other 
week  night,  the  Saturday  program 
will  be  replaced  by  the  special  tele- 
cast. 


Our  Respects  to 

(Continued  from  page  3U) 

department  where  he  delved  into 
every  possible  phase  of  operation, 
from  buying  time  and  talent  to  di- 
rection and  production.  For  three 
years  he  was  in  the  Chicago  office. 

He  traveled  for  the  agency,  set- 
ting up  some  of  the  first  itinerant 
radio  shows  like  those  which  fea- 
tured Guy  Lombardo  for  White 
Owl  and  Rudy  Vallee  for  Fleisch- 
man's  Yeast,  and  for  several  years 
was  radio  account  executive  on  Lux 
Radio  Theatre.  In  the  last  of  his 
12  years  at  the  Thompson  agency, 
he  supervised  talent  buying  for 
their  entire  radio  department. 

In  October  1942  he  moved  over 
to  Esty.  Mr.  Luckenbill  is  a  busy 
man,  supervising  eight  live  network 
shows  in  addition  to  several  spot 
campaigns  and  recorded  programs. 
Clients  include  Camel  Cigarettes, 
Prince  Albert  Tobacco,  Feen-a- 
Mint,  Colgate-Palmolive  Peet,  Lehn 
&  Fink  and  Piel's  Beer.  Among  the 
Esty  programs  are  Blondie,  Blind 
Date,  Jimmie  Durante  -Garry 
Moore,  Abbott  &  Costello,  Double 
or  Nothing,  Thanks  to  the  Yanks, 
Grand  Ole  Opry  and  It  Pays  to  be 
Ignorant. 

Before  accepting  the  position 
with  Esty  he  went  to  Washington 
at  the  request  of  the  OWI  to  draw 
up  a  plan  for  the  distribution  of 
posters  and  pamphlets.  He  handled 
the  advertising  and  publicity  for 
the  Navy  Relief  Campaign  which 
raised  around  $10,000. 

Like  all  good  executives  he  knows 
how  to  delegate  duties  and  retains 
an  efficient  staff  which  has  the  same 
progressive  slant  that  he  has.  In 
his  organization  are  such  well  es- 
tablished directors  and  producers 
as  Harry  Holcombe,  Phil  Cohan, 
Helen  Phillips,  Tom  Wallace,  Don 
Bernard,  George  Faulkner,  Marty 
Gosch,  Kendall  Foster  and  Kenneth 
McGregor. 

Tom  LuckenbilPs  showmanship 
and  fast  thinking  have  been  dem- 
onstrated in  the  past  six  months 
when  Lou  Costello  of  Abbott  & 
Costello  became  so  ill  last  spring 
that  he  had  to  quit  the  Camel  Show 
on  Thursday  nights.  This  left  open 
one  of  the  best  time  spots  on  the 
air.  Then  there  occurred  some  of 
the  fastest  and  most  successful 
talent  juggling  ever  witnessed. 
With  a  Hollywood  cast  broadcast- 
ing on  one  network  on  Thursdays 
and  a  New  York  cast  broadcasting 
on  another  network  on  Fridays,  the 
director  switched  the  days  and 
the  networks  on  the  two  shows  and 
sent  his  New  York  principals  to 
Hollywood  to  pick  up  where  Abbott 
&  Costello  had  left  off. 

Mr.  Luckenbill  signed  Garry 
Moore  and  Jimmy  Durante  and 
with  the  remainder  of  his  New 
York  cast  put  them  into  the  Thurs- 
day night  spot — thereby  creating 
one  of  the  most  successful  new 
comedy  teams  on  the  air. 

Again  this  fall  Abbott  &  Costello 
were  expected  to  return  to  the  air 
on  Oct.  7,  with  Moore  and  Durante 
moving  into  the  Friday  night  time. 
At  the  moment  the  doctor  ordered 


Better  Late  .  .  . 

JIMMY  SCRIBNER'S  one- 
man-show,  The  Johnson 
Family,  originating  from 
WKRC  Cincinnati,  had  21 
sponsors  on  Mutual  for  some 
time  but  didn't  know  it.  Man- 
ager Howard  Barrett  of 
KRBC  Abilene,  Texas,  re- 
ported the  Broadway  Theatre 
there  had  sponsored  the  pro- 
gram since  July  1,  but  an 
oversight  in  the  station's  ac- 
counting department  had 
kept  the  talent  fees  accumu- 
lating. A  sizable  check  was 
enclosed. 


Costello  to  postpone  work  for  an- 
other month.  Director  Luckenbill 
solved  that  one  by  breaking  another 
precedent.  He  put  Moore  and  Dur- 
ante on  two  networks  for  succeed- 
ing nights  with  two  completely  dif- 
ferent half-hour  variety  shows — 
and  kept  it  running  for  more  than 
a  month  with  constantly  increased 
ratings. 

Mr.  Luckenbill  is  married  to  the 
former  Junia  Culbertson  of  Wash- 
ington. They  have  one  child,  Mary 
Louise.  Tom  recently  bought  a 
house  on  East  74th  Street.  The 
Luckenbills  get  away  from  the 
radio  business  and  building  deco- 
rators and  contractors  in  New  York 
City  by  going  down  to  a  farm  on  a 
mountain  top  in  the  Cumberlands 
near  Gettysburg  (where  the  radio  is 
always  tuned  to  an  Esty  program). 


TELEVISION  ADDED 
TO  INTERIOR  TITLE 

RECOGNIZING  television  as  a 
coming  medium  of  expression  and 
communication,  the  Radio  Section 
of  the  Dept.  of  the  Interior  is  now 
officially  designated  as  the  Radio 
&  Television  Section.  Shannon  Al- 
len, director  of  the  Section,  ex- 
pressed the  belief  last  week  that 
Interior  is  the  first  Government 
agency  to  give  such  cognizance  to 
television  and  also  to  begin  studies 
and  tests  of  the  medium. 

The  Radio  &  Television  Section's 
activities  during  1943  reflected  the 
increased  use  of  radio  by  Govern- 
ment in  connection  with  the  war, 
according  to  the  annual  report  of 
the  Dept.  Twenty  agencies  called 
upon  the  Section  for  use  of  its 
broadcasting  and  recording  facili- 
ties and  received  assistance  in  the 
preparation  or  production  of  pro- 
grams. 


'Truth'  to  Tour 

RALPH  EDWARDS  will  take  his 
Truth  or  Consequences  program 
on  another  bond-selling  tour,  start- 
ing with  a  broadcast  in  Phoenix 
Jan.  15.  Itinerary  laid  out  by  the 
Treasury  as  part  of  its  Fourth  War 
Loan  Drive,  is  confined  to  the  South 
and  includes  visits  to  Dallas,  Jan. 
22;  Montgomery,  Jan.  29;  Atlanta, 
Feb.  5  and  Richmond,  Feb.  12.  Pro- 
gram, sponsored  on  NBC  by  Proc- 
ter &  Gamble  for  Duz,  resumes 
from  New  York  Feb.  19.  Edwards' 
last  tour  which  ended  in  California 
last  June  netted  $188,481,082  in 
Bond  sales. 
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KMPC  announces  the  purchase  of  the 
modern  radio  studio  and  office  building 
at  5955  Sunset  Boulevard,  Hollywood. 

On  or  about  March  1, 1944,  by  authority  of 
the  Federal  Communications  Commission, 
KM  PC's  address  will  be  ^4  /tttyeCet. 


THE  MOST  POWERFUL  INDEPENDENT  IN  THE  WEST 


10,000  watts 


KMPC 


710  KC's 


0.  A.  Richards,  Pres.  R.  0.  Reynolds,  Vice  Pres.  &  Gen.  Mgr. 
Represented  Nationally  by  Paul  H.  Raymer  Company 


WHAT'S 
HOLDING 

YOU 
BACK IN 

BARRIER^7 

rier(Ky.)-  »«*  »  b„„»i»S 

hindrance  >»  *«  ' '  .here 

LonUvilleTrad-S*  Ued,he 

„„  „rodoc<.o»  h«»  o{ 

Area's  »orm«l  57.5/^  ^ 
,»ckj'»  l>»n»S  P^o  cover  this 

WAVE,  and  see. 


STEVE  ROBERTSON,  KOA  Denver 
announcer  on  leave,  now  an  apprentice 
seaman  in  the  Merchant  Marine,  _  is 
currently  announcing  and  producing 
the  Maritime  Service  program  We  De- 
liver the  Goods,  heard  Saturdays  on 
CBS. 

THEOLA  MORRIS,  women's  pro- 
gram director  of  KGVO  Missoula, 
Mont.,  left  the  station  Dec.  26  to  be 
married. 

RAY  STREETER.  formerly  with 
WGN  Chicago,  and  Ned  Serrell,  pre- 
viously with  WCFL  Chicago,  have 
joined  the  announcing  staff  of  WIND 
Gary,  Ind. 

JAFF  FORDS.  Toronto  free  lance 
announcer,  recently  became  father  of 
a  boy. 

BENOIT  LaFLEUR,  member  of  the 
Overseas  Unit,  Canadian  Broadcast- 
ing Corp.,  is  serving  with  the  French 
National  Committee  of  Liberation  at 
Algiers. 

JACK  McELLAN,  former  announcer 
of  WFPG  Atlantic  City,  has  joined 
the  announcing  staff  of  WPAT  Pat- 
erson,  N.  J. 

MARTHA  DAVIS  COE,  formerly 
with  the  National  Security  Women's 
Corps.,  executive  secretary  of  Amer- 
ican Women's  Assn.,  and  at  one  time 
with  Crossley  Inc.,  has  joined  the 
promotion  department  of  WOK  New 
York  as  research  assistant. 

2ND  LT.  J.  PAUL  LANGFORD, 
assistant  public  relations  officer.  Army 
Air  Base,  Salt  Lake  City,  Utah,  has 
been  promoted  to  a  1st  lieutenant. 
He  was  formerly  associated  with 
KMPC  Beverly  Hills  and  heard  over 
other  Southern  California  stations. 

DONALD  NAIRN,  Toronto,  has 
joined  the  announcing  staff  of  CKGB 
Timmins,  Ont. 

IRA  GOFF,  formerly  of  the  Bureau 
of  Census,  has  joined  the  Mutual  re- 
search department.   

HARRY  MAGILL  has  joined  the 
continuity  staff  of  KFH  Wichita, 
Kan. 

SANFORD  M.  REECE,  formerly  pro- 
fessor of  English  and  director  of  dra- 
matics at  Armstrong  college,  has  been 
named  program  production  manager  of 
WSAV  Savannah,  Ga. 

HARRY  W.  FLANNERY,  CBS  Hol- 
lywood news  analyst,  is  making  a 
study  of  Mexican-American  relations 
and  war  activities  during  a  four-week 
tour  of  Mexico. 

TONY  PARRISH,  formerly  of  WIBU 
Madison.  Wis.,  and  Clyde  Moser,  for- 
merly of  WKBO  Harrisburg,  Pa., 
have  joined  the  announcing  staff  of 
WTAR  Norfolk,  Va. 

JEFF  BAKER,  chief  announcer  of 
WTAR  Norfolk,  Va.,  is  the  father  of 
a  boy. 

SYBIL  ENGLAND,  continuity  editor 
of  KLZ  Denver,  was  recently  married 
to  Lt.  Nathaniel  Crawford,  Indian- 
apolis. 

PAULINE  HOPKINS,  author  of 
That  Brewster  Boy,  is  the  mother  of 
a  girl  born  Christmas  Day.  She  is  the 
wife  of  Owen  Vinson,  Chicago  pro- 
ducer. 

ALICE  HILL,  Chicago  writer  of 
Painted  Dreams  and  a  radio  actress, 
recently  moved  to  Florida  to  be  with 
her  husband,  a  lieutenant  in  the  Navy. 

KEN  PETTUS,  radio  writer  and 
vice-president  in  Chicago  of  the  Radio 
Writer's  Guild,  on  Jan.  12  will  be 
inducted  into  the  army. 


lfllfi       Robert  A.  g>mtty  1942 


ROBERT  A.  SMITH,  26,  aviation 
radioman  second  class,  USNR, 
formerly  of  KRBM  Bozeman, 
Mont.,  is  another  of  radio's  sons 
who  has  gone  off  to  the  war — and 
who  has  died  in  the  service  of  his 
country,  according  to  word  just 
received  by  KRBM. 

A  Naval  reserve  since  1938,  he 
joined  the  station  several  years  ago 
as  an  announcer  and  a  member  of 
the  engineering  staff,  leaving  for 
active  service  in  Naval  aviation  in 
1941.  Receiving  training  in  Los 
Angeles,  Bob  was  assigned  for  a 
time  to  coastal  patrol  duty  on  a 
Catalina  PBY  bomber.  He  was  then 
transferred  to  San  Francisco  and 
subsequently  to  Tongue  Point,  Ore. 

The  last  word  from  him  was  re- 
ceived June  8,  1942.  He  was  at 
Kodiak  Base  in  the  Aleutians.  The 
Japs  were  making  things  hot  at 
Dutch  Harbor  then,  establishing  a 
base  at  Kiska,  and  Bob  was  sent 
up  from  Tongue  Point,  where  he 
was  to  have  stayed  until  June  22 
to  take  exams  for  his  first  class 
rating.  On  July  1  he  was  reported 
missing  in  action. 

His  Navy  Air  Medal  citation  be- 
gins the  story.  "With  a  low  ceiling 
prevailing  and  his  plane  forced  to 
fly  through  the  clouds  in  order  to 
carry  out  its  attack  missions 
against  Japanese  shins  in  Kiska 
Harbor,  Smith  skillfully  assisted 
in  persistent  dive-bombing  and 
strafing  attacks  and  in  the  null  out 
into  the  clear  at  a  very  low  alti- 
tude. Subjected  to  heavy  anti-air- 
craft fire  from  ship  and  shore  bat- 
teries during  these  low  altitude 
attacks,  his  plane  was  pierced  by 
shrannel  and  lighter  caliber  pro- 
jectiles. On  June  14,  1942,  his 
plane  made  its  usual  attack  on  the 
enemy  forces  at  Kiska  Harbor  but 
failed  to  return." 

The  ensuing  intermission  in  this 
heroic  life  drama  was  long,  more 
than  a  whole  year.  During  that 
year  acquaintances  in  Glendive, 
Mont.,  where  he  was  born  Aug.  16, 
1916,  and  neighbors  in  Fargo,  N. 
D.,  where  he  had  attended  grade 
and  high  school,  remembered  how 
back  in  1932  as  catcher  and  captain 
of  the  American  Legion's  Junior 
Baseball  Club  of  Fargo  he  had 
helped  win  the  district  and  regional 
championship,  how  he  loved  hockey 
— and  swimming.  Classmates  from 
the  U.  of  Montana,  and  Port  Ar- 
thur college,  Port  Arthur,  Tex., 
where  he  graduated  in  1938,  had 
time  to  wonder  about  Bob's  fate 
and  to  wish  his  safe  delivery. 

Last  July  12,  1943,  this  notice 
was  sent  to  Bob's  mother  by  the 
Navy  Dept.:  "Since  the  reoccupa- 
tion  of  Kiska  the  badly  damaged 
wreckage  of  an  airplane  bearing 
the  number  of  the  airplane  in 
which  your  son  was  last  reported, 
has  been  discovered  on  the  West- 
Northwest  slope  of  Kiska  Volcano. 
There  was  evidence  that  several 
men  died  in  the  crash.  Burial  was 
made  at  the  scene  of  the  crash." 


PLANE  CRASH  FATAL 
TO  BRYDON  TAVES 

THIRD  United  Press  correspond- 
ent to  lose  his  life  in  the  war,  Bry- 
don  Taves,  Southwest  Pacific  man- 
ager, died  in  New  Guinea  Dec.  27 
from  injuries  sustained  in  the 
crash  of  a  combat  plane  the  pre- 
vious day.  The  29-year-old  war  cor- 
respondent was  taking  off  on  a 
reconnaisance  flight  to  observe 
Marine  landings  at  Cape  Glouces- 
ter when  the  plane  crashed.  Se- 
verely burned  and  his  skull  frac- 
tured, Mr.  Taves  was  one  of  four 
fatally  hurt  in  the  accident. 

At  the  time  of  his  death,  Mr. 
Taves  was  directing  UP  coverage 
of  Gen.  MacArthur's  New  Britain 
offensive.  He  had  arrived  in  Aus- 
tralia early  in  1942  to  assume  man- 
agement of  UP  news  in  Australia 
and  New  Zealand.  In  May  of  last 
year  he  married  Diana  Parnham, 
an  Australian  actress. 

Mr.  Taves  was  associated  with 
UP  since  1933,  when  he  joined  the 
Rio  de  Janeiro  staff.  Transferred 
to  New  York,  he  later  returned 
to  the  Brazilian  capital  to  serve 
as  assistant  manager  of  the  UP 
bureau.  After  an  unsuccessful  at- 
tempt to  join  the  British  armed 
forces  in  London,  he  joined  the 
UP  staff  there.  In  1941  he  went 
to  the  Union  of  South  Africa  to 
reorganize  UP  coverage  and  from 
there  proceeded  to  Australia. 


Ronald  Sedgwick 

PILOT  OFFICER  Ronald  Sedg- 
wick, 21,  Royal  Canadian  Air 
Force,  son  of  Harry  Sedgwick, 
CFRB  Toronto,  chairman  of  the 
board  of  the  Canadian  Assn.,  of 
Broadcasters  and  director  of  the 
New  York  office  of  the  Canadian 
Wartime  Information  Board,  was 
killed  Dec.  21  in  an  airplane  acci- 
dent when  his  plane  struck  a  ferry 
cable  across  the  Skeena  River  at 
Kitwanga,  B.  C.  He  joined  the 
RCAF  early  in  1942. 


FIRST  RADIO  station  in  U.  S.  to 
say  "Merry  Christmas"  to  our  boys  in 
the  Southwest  Pacific  was  WCKY 
Cincinnati.  Announcer  John  Watkins 
figured  that  Christmas  arrived  in  the 
Gilbert  and  Fiji  Islands  at  7  a.  m. 
Friday  EWT,  so  he  opened  his  7 
o'clock  newscast  with  a  Yuletide 
greeting  to  the  boys  in  that  area. 
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by  RADIO. 


*  ♦ 


The  time  is  coming  when  lighting  of  all  school  rooms,  shops  and  even  homes 
will  be  regulated  by  radio.  Scientific  tests  have  successfully  utilized  photo-cells 
to  produce  uniform  high  intensity  illumination  regardless  of  outside  lighting 
conditions  .  .  .  and  further  developments  are  assured. 

Postwar  radio  horizons  make  scientists  wary  of  calling  anything  impossible. 
And  when  the  war  is  won  and  the  great  peacetime  task  of  rebuilding  the  world 
to  a  new  pattern  must  be  undertaken  —  WCAU  will  maintain  a  front  line 
position  in  radio  then  as  now. 

This  promise  is  based  on  nearly  a  quarter  century  of  experience  and  continuous 
research  in  perfecting  WCAU  broadcasting  standards.  Philadelphia  s  first  ultra 
high  frequency  experimental  station  and  first  FM  station,  the  first  Philadelphia 
station  to  build  a  studio  building  exclusively  for  broadcasting  purposes,  the 
only  station  in  Philadelphia  licensed  for  television,  Philadelphia's  first  50,000 
watt  station  and  the  city  s  only  non-directional  clear  channel  radio  station  .  .  . 
these  are  forerunners  of  WCAU  achievements  of  Tomorrow. 


uicnu 


PHILADELPHIA'S  PRE-EMINENT  RADIO  STATION 


the  Suiinadi  of 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
so — spot  announcements 
ta — transcription  announcements 


KDKA  Pittsburgh 

Pure  Foods,  Mamaroneck,  N.  Y.  (Herb- 
Ox)  ,  3  sa  weekly,  13  weeks,  thru  J.  M. 
Mathes  Inc.,  N.  Y. 

Solventol,  Detroit,  i  weekly,  52  weeks,  thru 
Holmes  Assoc.,  Detroit. 

International  Salt  Co.,  Seranton,  2  sa 
weekly,  26  weeks,  thru  J.  M.  Mathes  Inc., 
N.  Y. 

Twentieth  Century-Fox  Corp.,  ( "Claudia  ) , 

so,  thru  Kayton  Spiero  Agency,  N.  Y. 
Paramount  Pictures,  sa  weekly,  52  weeks, 

thru  Buchanan  &  Co.,  N.  Y. 
Flex-O-Glass  Mfg.  Co.,  Chicago  (Flex-O- 

Glass),  sa  weekly,  thru  Presba,  Fellers  & 

Presba,  Chicago. 
Fort  Pitt  Bedding  Co.,    (Mattresses),  sp 

weekly,  13  weeks,  thru  Smith,  Taylor  & 

Jenkins,  Pittsburgh. 
Atlantic  Refining  Co.,  Philadelphia,  10  sp, 

thru  N.  W.  Ayer  &  Son,  N.  Y. 
United  Artists   ("Johnny  Come  Lately"), 

so  weekly,  thru  Donahue  &  Coe,  N.  Y. 
EKO  Pictures  ("Behind  the  Rising  Sun"), 

24  so,  direct. 
Scholl  Mfg.  Co.,  Chicago  6  so  weekly,  26 

weeks,  thru  Donahue  &  Coe,  N.  Y. 
Cocilana,    Brooklyn     (cough    drops),  so 

weekly,  13  weeks,  thru  Al  Paul  Lefton, 

K.  Y. 

General    Seafoods    Corp.,    Boston,    2  so 

weekly,  thru  Alley  &  Richards,  Boston. 
C.    A.    Briggs    Co.,    Cambridge  (cough 

drops),    4   sa   weekly,    26    weeks,  thru 

Horton  Noyes  Agency,  Providence. 
Robertshaw   Thermostat  Co.,  Youngwood, 

Pa.,  5  sa  weekly,  13  weeks,  thru  Hixson 

O'Donnell,  N.  Y. 
Clearfield   Taxidermy   Co.,   Clearfield,  Pa. 

(furs),    2  sa  weekly,   thru   Walker  & 

Downing,  Pittsburgh. 
Rockwood  &  Co.,  N.  Y.  (chocolate  bits), 

3  so  weekly,  thru  Federal  Adv.  Agency, 

N.  Y. 

Firestone  Tire  &  Rubber  Co.,  Akron,  5  sa 
weekly,  13  weeks,  thru  Sweeney  &  James, 
Cleveland. 

KFRC  San  Francisco 

Pacific  Brewing  &  Malting  Co.,  San  Fran- 
cisco (beer),  6  to  weekly,  52  weeks, 
thru  Leon  Livingston  Adv.  Agency,  San 
Francisco. 

Murine  Co.,  Chicago  (eyewash),  5  ta  week- 
ly, 13  weeks,  thru  BBDO,  N.  Y. 

Esquire,  Chicago,  6  ta  weekly,  4  weeks, 
thru   Schwimmer  &  Scott,  Chicago. 


WNEW  New  York 

Wright  Aeronautical  Corp.,  Paterson,  N.  J. 

(help  wanted),  30  sa  weekly,  13  weeks, 

thru    Burke,    Dowling,    Adams,  Upper 

Montclair,  N.  J. 
Kerr's    Butter    Scotch    Inc.,  Jamestrarg, 

N.    J.,    3    sp  weekly,    26   weeks,  thru 

Tracy-Locke-Dawson,  N.  Y. 
Marcus   &   Co.,   New  York    (jewelers),  9 

so  weekly,  3  weeks,  direct. 
UCO  Food  Corp.,  Newark   (coffee),  6  so 

weekly,    52    weeks,    thru  Scheek  Adv., 

Newark. 

International  Salt  Co.,  Seranton,  Pa. 
(Sterling  Table  Salt),  6  so  weekly,  26 
weeks,  thru  J.  M.  Mathes  Inc.,  N.  Y. 

Alkine  Co.,  New  Brunswick,  N.  J. 
(Flemolyn),  15  sa  weekly,  20  weeks,  thru 
Jackson  Adv.,  New  Brunswick,  N.  J. 

Mason,  Au  &  Maggenheimer  Confection- 
ery Mfg.  Co.,  Brooklyn  (Mason's  Black 
Crows  &  Dots),  6  to  weekly,  13  weeks, 
thru  Erwin,  Wasey  &  Co.,  N.  Y. 

Bloomingdale's  Dept.  Store,  New  York 
( help  wanted ) ,  4  so  weekly. 

Railroad  General  Managers  Assn.,  New 
York  (help  wanted),  30  so  weekly,  thru 
Foote,  Cone  &  Belding,  N.  Y. 

KHJ  Hollywood 

Pierce's  Proprietaries,  Buffalo  (Golden 
Medical  discovery) ,  16  so  weekly,  10 
weeks,  thru  Duane  Jones  Co.,  N.  Y. 

Sparkletts  Drinking  Water  Corp.,  Los 
Angeles  (Sparkletts),  weekly  ne,  39 
weeks,  thru  Raymond  R.  Morgan  Co., 
Hollywood. 

Petrol  Corp.,  Los  Angeles,  5  ne  weekly, 
52  weeks,  thru  Raymond  R.  Morgan 
Co.,  Hollywood. 

Curtis  Publishing  Co.,  Philadelphia  (Sat- 
urday Evening  Post),  3  ne  weekly,  13 
so  weekly,  52  weeks,  thru  MacFarland- 
Aveyard  &  Co.,  Chicago. 

S.  Cal.  Telephone  Co.,  Los  Angeles  (help 
wanted) ,  19  sa,  thru  The  Mayers  Co., 
Los  Angeles. 

Miles  Labs.,  Chicago  (Nervine),  5  so 
weekly,  52  weeks,  thru  Wade  Adv., 
Chicago. 

Nehi  Corp.,  Columbus,  Ga.  (Par-T-Pak), 
7  sa  weekly,  26  weeks,  thru  BBDO,  Los 
Angeles. 

KFI  Los  Angeles 

Sparkletts  Drinking  Water  Corp.,  Los 
Angeles  (Sparkletts),  weekly  ne,  52 
weeks,  thru  Raymond  R.  Morgan  Co., 
Hollywood. 

Stanback  Co.,  Salisbury,  N.  C.  (headache 
powders),  4  to  weekly,  52  weeks,  thru 
J.   Carson   Brantley    Adv.,  Salisbury. 

Pure  Food  Co.,  Mamaroneck,  N.  Y. 
(Herb-Ox),  3  sp  weekly,  13  weeks,  thru 
J.  M.  Mathes  Inc.,  N.  Y. 

Loma  Linda  Food  Co.,  Arlington,  Cal. 
(health  foods),  2  sp  weekly,  30  weeks, 
thru  Gerth-Pacific  Adv.,  Los  Angeles. 


WGY  Schenectady 

Arvey  Corp.,  Chicago  (R-V  Lite),  29  so, 
thru  First  United  Broadcasters,  Chicago. 

Procter  &  Gamble  Co.,  Cincinnati  (Oxy- 
dol),  ta  weekly,  52  weeks,  thru  Blackett- 
Sample-Hummert,  Chicago. 

Republican  State  Committee,  N.  Y.  (poli- 
tical), 3  t,  5  t,  thru  Duane  Jones  Co., 
N.  Y. 

Rockwood  &  Co.,  N.  Y.   (chocolate  bits), 

3  so  weekly,  39  weeks,  thru  Federal  Adv. 

Agency,  N.  Y. 
Industrial    Tape   Corp.,   New  Brunswick, 

N.  J.  (Texcel  tape),  15  to,  thru  M.  H. 

Hackett  Inc..  N.  Y. 
N.  Y.  State  Savings  Bank  Assn.,  N.  Y., 

3  t  weekly,  13  weeks,  thru  Ruthrauff  & 

Ryan,  N.  Y. 
Schenectady  County  Republican  Committee, 

Schenectady  (political),  sp,  direct. 
Maine  Development  Commission,  Augusta 

(potatoes),  2  sa  weekly,  13  weeks,  thru 
.  Brooke,  Smith,  French  &  Dorrance,  N.  Y. 
Glenwood     Range     Co.,     Taunton,  Mass. 

(ranges),  26  so,  thru  Alley  &  Richards 

Co.,  Boston. 
Lever  Bros.,   Cambridge,   Mass.    (Rinso  & 

other  products),   15   ta,  thru  Ruthrauff 

&  Ryan,  N.  Y. 
The  Studebaker   Corp.,  South  Bend,  Ind. 

( automobiles ) ,  36  ne,  Roche,  Williams  & 

Cunnyngham,  Chicago. 
Skinner  Mfg.  Co.,  Omaha   (Raisin  Bran), 

3  to  weekly,  52  weeks,  thru  Ferry-Hanley 

Co.,  Kansas  City. 

WFIL  Philadelphia 

Resinol  Chemical  Co.,  Baltimore,  Md. 
(Resinol  Products) ,  sa  weekly,  thru 
Courtland  D.  Ferguson,  Baltimore,  Mr. 

Keystone  Macaroni  Co.,  Philadelphia  (Key- 
stone Macaroni) ,  2  so  weekly,  52  weeks, 
thru  James  G.  Lamb,  Philadelphia. 

Masons,  New  York  (Dots  &  Black  Crows 
candies) ,  8  to  weekly,  13  weeks,  thru 
Edwin,  Wasey  &  Co.,  N.  Y. 

Parkway  Baking  Co.,  Camden,  N.  J. 
(Parkway  bread),  5  sp  weekly,  52  weeks, 
thru  J.  M.  Korn,  Philadelphia. 

Liehtey's  Philadelphia  (jewelers),  3  sp 
weekly,  52  weeks,  thru  Stewart-Jordan, 
Philadelphia. 

Edw.  G.  Budd  Mfg.  Co.,  Philadelphia 
(help  wanted) ,  22  so  weekly,  thru  Lewis 
&  Gilman,  Philadelphia. 

WHO  Des  Moines 

Monticello   Drug    Co.,    Jacksonville.  Fla. 

(666  products),  3  so  weekly,  direct. 
Standard    Brands,    N.    Y.  (Fleischmann 

Yeast) ,   2   to   weekly,   26    weeks,  thru 

Kenyon  &  Eckhardt,  N.  Y. 
Resinol  Chem.  Co.,  Baltimore  (Resinol) ,  3 

sp  weekly,  thru  Courtland  D.  Ferguson 

Inc.,  Baltimore. 
Smith    Brooder    Co.,    St.    Louis  (Smith 

Mother  Nature  Brooder),  sp  weekly,  thru 

Swaffer-Brennan  Margulis,  St.  Louis. 


WLIB  LIMITS  PLUGS 

With  Set  of  Rules  Based  on 
 Listener  Survey  ' 

FOLLOWING  through  on  its 
pledge  to  listeners  to  suit  their 
tastes  in  the  handling  of  com- 
mercials [Broadcasting,  Dec.  13], 
WLIB  Brooklyn  has  laid  down  a 
new  set  of  rules  governing  the 
acceptance  of  spot  announcements. 
The  station  is  basing  the  new  re- 
strictions on  the  results  of  a  ques- 
tionnaire submitted  to  listeners, 
who  suggested  improvements  in 
the  frequency  length  and  placement 
of  commercials. 

The  plan  limits  all  new  adver- 
tisers to  35  spot  announcements  a 
week,  while  allowing  old  advertis- 
ers a  maximum  of  42  per  week. 
The  time  signal  is  an  exception. 
Transcribed  commercials  are  not 
accepted  for  placement  next  to  cer- 
tain types  of  programs  when  it  is 
felt  there  would  be  a  violation  of 
good  taste,  as  in  the  instance  of 
a  certain  type  of  recorded  musical 
jingle  following  a  semi-classical 
music  program.  Station  will  not 
accept  announcements  of  more 
than  100  words.  In  a  further  at- 
tempt to  reduce  an  over-large  daily 
dose  of  commercial  plugs  and 
double-spotting  the  station  is  en- 
couraging its  clients  to  shift  from 
spot  announcements  to  quarter- 
hour  programs. 


Breckner  Subs  for  Joy 

GARY  BRECKNER,  program  pro- 
duction chief,  War  Dept.  Radio 
Branch,  Bureau  of  Public  Rela- 
tions, has  been  shifted  temporarily 
to  Hollywood  as  supervisor  of  the 
West  Coast  office  while  Jack  Joy 
convalesces  from  two  operations. 
Breckner  replaced  Capt.  Mel  Wil- 
liamson in  the  West  Coast  super- 
visory capacity  when  latter  re- 
turned to  Washington,  D.  C.  be- 
cause of  ill  health.  Joy,  chief  of 
the  West  Coast  office,  has  been  con- 
fined to  the  hospital  since  his  ap- 
pointment several  months  ago. 


ASCAP  Melon 

TOTAL  AMOUNT  distributed  to 
its  members  by  ASCAP  during  the 
fourth  quarter  of  1943  was  $1,- 
420,000,  the  society  has  revealed 
although  it  did  not  make  any 
statement  as  to  the  total  gross 
income  for  1943.  It  is  estimated, 
however,  that  the  amount  derived 
from  radio  in  ASCAP's  gross  in- 
come figure,  when  revealed,  will  be 
somewhat  in  excess  of  $3,000,000. 


Xmas  Sustaining 

GOOD-WILL  was  beamed 
over  the  airwaves  Christmas 
Day  from  WRBL  Columbus, 
Ga.  J.  W.  Woodruff  Jr.,  ex- 
ecutive manager  and  Weldon 
Herrin,  manager,  decided  to 
cancel  all  commercial  com- 
mitments on  Dec.  25  to  de- 
vote the  entire  schedule  to 
programs  originating  at  Ft. 
Benning.  The  Fort's  public 
relations  department,  in  co- 
operation with  the  WRBL 
special  events  department, 
built  the  programs,  designed 
"to  make  Christmas  more  en- 
joyable for  these  men  and 
women  in  the  service." 
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Blue  and  Mutual 
Station 

for 
Memphis 


WMPS  is  under  the  same 
management  policy  as 
WCPO,  Cincinnati,  Ohio 
and  WNOX,  Knoxville,  Tenn. 


THE    MEMPHIS    NEWS  STATION 


THE  MEMPHIS  PRESS-SCIMITAR 
REPRESENTED  BY  SPOT  SALES 


FlkST  IN  ALASKA 


790KC 


KFQD 
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ALASKA  BROADCASTING  CO. 


342  Madison  Ave.,  N.  V.  C. 


The  Only 
BLUE 

Network  Station 
Serving 

the  rich  important 

U.  S.  34th 

Metropolitan  District 

WFMJ 

Youngstown,  O. 


JACKSON 
"DOUBLE-RETURN" 
Market  of  the  New  Sooth 

Jackson— Mississippi's  130-million  dol- 
lar Metropolitan  Market  gives  you  (1) 
Immediate  Results,  and  (2)  Long 
Range  Results.  Let  us  explain! 
Remember-WSLI  offers  you  effective 
coverage  of  this  1944  "Mus."  Mar- 
ket—at less  cost! 

BLUE  NETWORK i 


WEED  &  COMPANY 

NATIONAL  ntPKtf£NTATIV£S 


TUCSON 

250  WATTS  ARIZONA 


AFFILIATED  WITH 
THE  ARIZONA  NETWORK 
KOY,  Phoenix  •  KSUN,  Bisbee-lowell 


Dancer-Fitzgerald-Sample  Inaugurated 
With  New  York,  Chicago,  L.  A.  Offices 


IN  THE  OFFICES  formerly  oc- 
cupied by  Blackett-Sample-Hum- 
mert,  LaSalle-Wacker  Bldg.,  221 
N.  LaSalle  St.,  Chicago;  247  Park 
Ave.,  New  York;  Taft  Bldg.,  Hol- 
lywood, the  Dancer-Fitzgerald- 
Sample  organization  got  under  way 
officially  Jan.  1. 

Among  the  personnel  of  Dancer- 
Fitzgerald-Sample  are  206  per- 
sons formerly  in  the  employ  of 
Blackett-Sample-Hummert,  Chica- 
go, New  York  and  Hollywood.  H. 
M.  Dancer,  president,  J.  G.  Sam- 
ple and  C.  L.  Fitzgerald,  vice-pres- 
idents of  Blackett-Sample-Hum- 
mert, are  now  partners  operating 
the  Dancer  -  Fitzgerald  -  Sample 
agency. 

Some  of  the  key  personnel  hand- 
ling specific  accounts  are:  Paul 
Keenan,  formerly  assistant  to  the 
president,  who  becomes  treasurer 
of  Dancer-Fitzgerald-Sample;  Da- 
vid Brown,  Robert  F.  Hussey  and 
James  S.  Lind,  who  handle  the 
Procter  &  Gamble  Co.  Oxydol  ac- 
count; Kenneth  F.  Beirn,  handling 
Dreft,  Procter  &  Gamble  account; 


REPRESENTED  BY  JOHN  BLAIR  &  COMPANY 


Mr.  Fitzgerald  Mr.  Dancer 

Thomas  L.  Greer,  Gold  Medal  Kitch- 
en-tested Flour  and  Kix,  General 
Mills;  Joseph  Greeley,  Cheerioats 
and  Softasilk,  General  Mills;  A.  0. 
Meyer,  heading  merchandising  ac- 
tivities for  the  company,  and  with 
Procter  &  Gamble  and  General 
Mills  accounts;  Andrew  W.  Neal- 
ly,  Falstaff  Brewing  Corp;  Charles 
L.  Hotchkiss,  radio  director  on  the 
Falstaff  account;  J.  James  Neale, 
radio  time  buying  director;  C.  A. 
Wolcott,  director  of  research  and 
media;  Paul  K.  Flavin,  space  buy- 
er for  Procter  &  Gamble,  Conti- 
nental Illinois  Bank  and  Trust  Co., 
and  American  Home  Products;  J. 
L.  Snodgrass,  space  buyer  for  Gen- 
eral Mills  Inc.,  and  Falstaff. 

The  radio  billing,  long  a  success- 
ful enterprise  of  Blackett-Sample- 
Hummert,  will  be  taken  over  for 
the  greater  part  by  Dancer-Fitz- 
gerald-Sample. Daytime  programs 
aired  for  many  years  will  continue 
to  be  produced  in  the  same  offices 
and  with  the  same  personnel  who 
have  handled  them  in  the  past. 
Frank  and  Anne  Hummert,  who 
have  been  important  in  the  radio 
industry  for  many  years,  plan  to 
devote  their  entire  time  to  develop- 
ing and  planning  radio  programs. 

Radio  supervisors  handling  Proc- 
ter &  Gamble  and  General  Mills 
production  are  Carl  Stanton,  Roy 
Winsor,  Philip  Bowman  and 
George  Stellman. 

Art  directors  with  individual  re- 


sponsibilities on  various  accounts 
are  A.  F.  H.  Armstrong,  Stuart 
Rae  and  Frank  Livingston.  Copy- 
writers in  this  field  are  James  Ten- 
nyson, Norman  Graham,  Hazel 
Gwynn  and  J.  C.  Bridgewater — 
copy  chiefs  or  copy  group  heads — 
and  Bruce  Baker,  Eugene  Powers, 
Ruth  Bond,  Catherine  Haynie, 
Glen  Shears,  Jane  Krause,  Dorothy 
Smith  and  Ruth  Moyle. 

In  the  Dancer-Fitzgerald-Sample 


Mr.  Keenan 


Mr.  Sample 


New  York  office,  the  Sterling  Prod- 
ucts Co.  account  is  handled  by 
George  G.  Tormey  and  Robert  A. 
McNeil — account  executives — and 
Bertram  H.  Carter,  Frank  A. 
Kearney,  James  Duffy  —  account 
executives  on  American  Home  Pro- 
ducts. Also  in  the  New  York  of- 
fice are:  Joseph  I.  Palistrant,  head 
of  merchandising  activities;  Erwin 
D.  Swan,  copy  chief;  William  Ir- 
win, art  director  heading  a  staff 
of  writers  and  artists  including: 
Edward  McCormack;  John  F.  La- 
Farge;  Alice  Cotilter;  Emerich 
Takach;  Edward  J.  Bravo  and  B. 
Dexter  Freeman. 

In  Hollywood,  James  West  is 
manager  of  the  office  of  Dancer- 
Fitzgerald-Sample  and  Anne  Parks 
is  in  charge  of  talent. 


NIELSEN  COVERAGE 
SURVEYS  EXPANDED 

A.  C.  NIELSEN  Co.,  Chicago,  after 
a  year  of  commercial  operation  with 
the  Nielsen  radio  index,  serves 
two  networks,  20  manufacturers 
and  23  advertising  agencies.  The 
1,000  Audimeters  are  located  in  the 
eastern  half  of  the  country.  Net- 
works are  CBS  and  NBC  and  the 
manufacturers  are: 

Procter  &  Gamble,  General  Foods,  Sterl- 
ing Drug,  Lever  Bros.,  General  Mills,  Miles 
Labs.,  Colgate-Palmolive-Peet,  Coca-Cola, 
Andrew  Jergens  Co.,  Emerson  Drug  Co., 
Kellogg  Co.,  General  Electric,  duPont, 
Carter  Products,  Standard  Oil  of  N.  J., 
Pepsodent,  Barbasol,  Musterole,  Lydia  E. 
Pinkham  and  R.  B.  Semler. 

Among  the  agencies  are:  Blackett-Sample- 
Hummert,  Erwin,  Wasey  &  Co.,  Ruthrauff 
&  Ryan,  Young  &  Rubicam,  Benton  & 
Bowles,  Batten,  Barton,  Durstine  &  Osborn, 
Wade  Adv.  Agcy.,  Ted  Bates,  Inc.,  D'Arcy 
Adv.  Co.,  Compton  Adv.,  Biow  Co.,  William 
Esty  &  Co.,  Foote,  Cone  &  Belding,  Foster 
&  Davies,  H.  W.  Kastor  &  Sons  Adv.  Co., 
Kenyon  &  Eckhardt,  Knox  Reeves  Adv., 
Lennen  &  Mitchell,  Marschalk  &  Pratt, 
Pedlar  &  Ryan,  Sherman  &  Marquette, 
Small  &  SeifTer  and  J.  Walter  Thompson 
Co. 

Nielsen's  service  includes  de- 
tailed breakdowns  on  program  lis- 
tening habits.  Other  types  of  data 
are  general  listening  habits,  pro- 
gram ratings,  program  analyses 
and  station  coverage.  Program 
analyses  is  divided  into  audience 
turnover,  gains  and  losses  for  each 
minute  of  broadcast,  frequency  and 
duration  of  listening. 


BLACKETT  AGENCY 
OPENS  IN  CHICAGO 

HILL  BLACKETT  AGENCY  on 
Jan.  1  will  start  in  Chicago  in  the 
same  building  as  the  former 
Blackett-Sample-Hummert,  221  N. 
LaSalle  St.  Approximately  50  staff 
members  of  the  original  B-S-H 
organization  will  comprise  the 
Blackett  agency. 

Principal  executives,  headed  by 
Hill  Blackett,  are  Robert  G.  Wil- 
son, Kenath  T.  Sponsel  and  Mar- 
vin Harms.  Also  included  are  Lloyd 
C.  Nelson  and  J.  R.  Lieber,  treas- 
urer and  secretary  at  B-S-H; 
Vaugn  M.  Jones,  production  man- 
ager; Alan  Wallace,  radio  produc- 
tion; Henry  Rahmel,  technical  ra- 
dio supervisor;  George  F.  Drake, 
account  executive;  and  Don  Dig- 
man,  art  director. 

According  to  Mr.  Robert  G.  Wil- 
son, Blackett  executive,  definite 
agency  accounts  are  Wander  Co. 
(Ovaltine),  Axton-Fisher  Tobacco 
Co.,  A.  E.  Staley  Mfg.  Co.,  Club 
Aluminum  Products  Co.,  and  Brach 
Candy  Co. 


Seaboard  Schedules 

SEABOARD  FINANCE  Co.,  Los 
Angeles  (investment),  with  in- 
creased appropriation  and  a  re- 
shuffling of  schedule,  is  sponsoring 
a  varied  series  of  newscasts,  spot 
announcements,  live  and  tran- 
scribed programs  on  15  stations 
nationally,  as  well  as  a  Pacific 
Coast  network  news  period.  Quar- 
ter-hour and  five-minute  newscasts 
are  utilized  on  KSFO  KPO  KFI 
WJHP  WMBG  WSLS,  with  time 
signals  on  KPHO  KWJJ  KXL 
KRSC  KEVR.  Firm's  spot  an- 
nouncement schedule  includes 
KROY  WGKV  WMBG,  with  musi- 
cal programs  on  WSLS  WLVA. 
Seaboard  sponsors  a  five-weekly 
60-minute  variety  show  on  WLVA 
and  the  transcribed  Roy  Rogers  on 
WMDR.  Finance  company  also  re- 
cently started  a  five-weekly  five- 
minute  newscast  featuring  George 
Irwin  on  8  BLUE  Pacific  stations. 
Smith  &  Bull  Adv.,  Los  Angeles, 
has  the  account. 


Store  Expands 

RIPLEY  CLOTHES,  New  York, 
which  spent  $1,000  a  week  on  ra- 
dio last  year,  will  double  its  appro- 
priation in  1944,  according  to  Bod- 
ley  Co.,  New  York,  agency  in 
charge.  Now  operating  six  men's 
clothing  stores  in  the  New  York 
Metropolitan  area,  the  firm  is  in- 
creasing radio  advertising  in  con- 
junction with  the  projected  addi- 
tion of  eight  new  branches,  and  to 
take  advantage  of  the  good  market 
conditions.  A  local  schedule,  which 
will  include  a  news  commentary, 
spot  announcements,  and  a  studio 
program  on  three  New  York  sta- 
tions, will  get  underway  around 
the  middle  of  January. 


Caverly's  Primer 

DON  P.  CAVERLY,  commercial 
engineer  of  Sylvania  Electric  Prod- 
ucts, has  written  a  Primer  of  Elec- 
tronics [McGraw-Hill  Book  Co., 
1943  $2].  Mr.  Caverly  gives  an  ex- 
planation of  the  basic  principles  of 
electric  current  magnetism,  and 
electro  magnetic  radiation,  with  a 
concluding  section  on  basic  elec- 
tronics. 
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FOR  ACTION  IN  ANY  LANGUAGE 


MICHIGAN  is  the  only  state  of  major  industrial  impor- 
tance in  which  you  can  cover  70  per  cent  of  all  the 
people  over  a  250-watt  station. 

Using  WJBK,  you  can  do  just  that.  In  fact,  many  national 
advertisers  are  doing  it  effectively*,  right  now.  Some  of  them 
have  been  doing  it  for  over  a  period  of  years. 

By  scheduling  WJBK,  in  foreign  language  or  English,  they 
extend  and  clinch  their  coverage  of  the  teeming  Michigan 
market,  nearly  three-quarters  of  which 
is  concentrated  in  and  around  Detroit. 
Wage-earners  in  this  area  today  are 
dividing  payrolls  that  account  for  war 
production  valued  at  ten  billions  a  year. 


You  get  action  in  any  language — high- 
power- station  coverage  at  low-power- 
station  cost — when  you  use 

DETROIT'S  LEADING  INDEPENDENT  STATION 

WJ  B  K 

JAMES    F.    HOPKINS,  INC. 


AMONG  THEM: 


Cadillac 
General  Motors 
Grove  Laboratories 
Pillsbury  Mills 
Palmolive 
Griffin  Shoe  Polish 

Quaker  Oats 
True  Story  Magazine 
Musterole       Super  Suds 

Tastyeast  Rinso 
Virginia  Dare  Wildroot 
R.C.A.       Ward  Baking 
Marvel  Cigarettes 

WJBK  carries  more  National 
Advertising  than  any  other  250- 
Watt  station  in  the  country — 
greater  total  volume,  too. 


1490  Kilocycles    •    250  Watts    •    24  Hours  a  Day 
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tuffalo's  Most 
Powerful 
ansmittei 


NEAL  NYLAND,  formerly  assistant 
director  of  advertising  and  sales  pro- 
motion of  the  Plymouth  division  of 
Chrysler  Corp.,  has  been  appointed 
director  of  advertising  and  sales  pro- 
motion of  Nash  Motors,  while  H.  G. 
Little,  who  held  the  latter  post  ad- 
vances to  head  Nash's  public  relations 
and  post-war  institutional  advertising 
program.  Mr.  Little  will  also  serve 
as  special  assistant  to  G.  W.  Mason, 
president  of  Nash-Kelvinator. 

WALLACE  J.  RIGBT,  formerly  a 
merchandising  director  with  Young  & 
Rubicam,  New  York,  has  joined  Lib- 
by,  McNeill  &  Libby,  Chicago  (food 
products),  as  merchandising  manager. 

CHARLES  M.  LEMPERLY,  director 
of  sales  and  distribution  and  general 
manager  of  publicity  of  Sherwin-Wil- 
liams Co.,  Cleveland,  has  been  elected 
a  vice-president. 

BURGESS  BATTERY  CO.,  Toronto, 
has  named  Stevenson  &  Scott,  Toron- 
to, as  agency. 

S  &  W  FINE  FOODS  Inc.,  San 
Francisco,  producers  of  coffee,  canned 
goods  and  dried  fruits,  on  Jan.  17 
starts  a  UP  news  broadcast  by  Henry 
Gladstone,  Monday  through  Friday, 
10-10:15  a.m.,  on  WOR  New  York. 
Business  was  placed  by  Samuel  C. 
Croot  Co.,  New  York,  agency  for 
S  &  W's  eastern  division. 

SHERWOOD  C.  CHATFIELD,  for- 
merly director  of  public  relations  of 
Bristol-Myers  Co.,  New  York,  has 
been  named  director  of  personnel.  His 
I,  former  post  has  been  taken  by  George 
S.  McMillan,  previous  secretary  of 
the  Assn.  of  National  Advertisers. 


NATIONAL  SELECTIVE  SERV- 
ICE, Toronto  (government  bureau) 
has  started  Sunday  afternoon  quar- 
ter-hour program  The  People  Ask  on 
CBL  Toronto  with  questions  and  an- 
swers on  labor  and  allied  problems. 
Account  was  placed  by  John  Adaskin 
Productions,  Toronto. 

RADIO  will  be  used  in  advertising 
for  WACS  on  the  Pacific  Coast.  Me- 
Cann  -  Erickson,  San  Francisco,  has 
been  appointed  agency. 

FLEETWOOD  COFFEE  Co.,  Chat- 
tanooga, Tenn.,  has  named  Nelson 
Chesman  Co.,  Chattanooga,  as  agency. 
Radio  plans  are  said  to  be  included. 

SERVICE  LIFE  INSURANCE  Co., 
Omaha,  Neb.,  has  named  as  agency 
France  &  Duff,  Omaha.  Radio  is  said 
to  be  included. 

FURS  BY  ROBERT,  Detroit,  has 
placed  its  account  with  Simons-Mi- 
chelson,  Detroit.  Plans  for  radio  are 
said  to  be  included. 

GRUEN  WATCH  Co.,  Cincinnati, 
on  Jan.  1  started  18  transcribed  time 
signal  announcements  daily,  utilizing 
every  hour  on  the  hour  time,  on 
KMPC  Beverly  Hills.  Contract  for 
52  weeks  was  placed  through  Mc- 
Cann-Erickson,  New  York. 

G.  BARR  &  Co.,  Chicago  (Balm- 
Barr),  has  named  Fogarty-Phelps, 
Chicago,  as  agency.  Plans  are  said 
to  include  radio. 

CLUETT,  PEABODY  &  Co.  of  Can- 
ada, Kitchener,  Ont.,  (Arrow  men's 
furnishings)  has  placed  its  advertising 
with  Young  &  Rubicam.  Toronto. 

GEORGE  WESTON  Ltd..  Toronto 
(biscuits)  has  named  Stevenson  & 
Scott,  Toronto,  as  agency. 

STANFIELDS.  Truro.  N.  S.,  (under- 
wear) has  named  Stevenson  &  Scott, 
Toronto,  as  agency.  No  radio  plans 
are  ready. 


Frank  S.  Reitzel 

FRANK  STRAYER  REITZEL,  70, 
comptroller,  a  director,  and  assist- 
ant to  the  president  of  Sun  Oil  Co., 
died  at  his  home  in  Swarthmore, 
Pa.,  Dec.  25.  Mr.  Reitzel  became 
associated  with  the  company  after 
the  First  World  War.  He  was  ac- 
tive in  the  American  Petroleum  In- 
stitute. 


FORD-HOPKINS  Co.,  Chicago, 
(Eight-in-One  Cold  Tablets)  quarter- 
hour  program,  Music  for  Fun,  Tues- 
days, Thursdays  and  Saturdays  on 
WMAQ  Chicago,  will  assume  a  new 
format.  For  the  best  answers  received 
in  a  letter-writing  contest,  Ford-Hop- 
kins will  award  six  pair  of  Nylon 
hose.  Also,  Ford-Hopkins  A  Bond 
For  A  Boy,  featuring  letters  of  serv- 
icemen has  been  replaced  by  Names 
Behind  the  News.  The  five-minute 
participation  is  aired  Tuesdays, 
Thursdays  and  Saturdays.  Contract  is 
for  26  weeks.  Agency  is  H.  W.  Kas- 
tor  and  Sons  Adv.  Co.,  Chicago. 

KNIT  PRODUCTS  Corp.  of  North 
Carolina,  Belmont,  N.  C,  has  named 
Charles  W.  Hoyt  Co.,  New  York,  to 
handle  advertising  of  Vision  hose,  ef- 
fective Jan.  1.  No  radio  is  planned 
for  the  present. 

E.  PRITCHARD  Inc.,  Bridgeton,  N. 
J.,  has  named  Bermingham  Castel- 
man  &  Pierce,  New  York,  to  handle 
advertising  for  Pride  of  the  Farm 
Catsup  and  other  food  products.  Ra- 
dio may  be  used  in  the  future,  depend- 
ing upon  distribution. 


New  WHN  Policy 

IN  LINE  with  a  policy  of  present- 
ing more  and  better  programs  in 
the  sports,  music  and  news  cate- 
gories, WHN  New  York,  is  discon- 
tinuing its  mail  order  business,  with 
present  contracts  to  run  only  until 
their  expiration  dates,  according  to 
Herbert  L.  Pettey,  director  of 
WHN.  Available  time  opened  by 
the  elimination  of  mail  order  busi- 
ness will  be  filled  with  live  and  re- 
corded programs,  and  more  em- 
phasis will  be  placed  on  special 
events,  current  affairs  and  persons 
of  note  in  the  news.  Typical  ex- 
amples of  mail  order  business  on 
WHN  are  Charm  Kurl  Co.  for  its 
wave  set,  and  Vita  Power  Products 
Co.  for  Vita  Plus  gasoline  tablets, 
both  of  which  are  advertised  na- 
tionally. 


WDAY  Fargo,  N.  D.,  War  Bond  Car- 
avan of  15  entertainers  on  Jan.  19 
starts  a  Fourth  War  Loan  campaign 
tour  of  six  Minnesota  towns  and  one 
in  North  Dakota,  returning  to  Fargo 
Jan.  27. 


RADIO  DIVISION 


LEHIGH  STRUCTURAL  STEEL  CO. 

17  BATTERY  PLACE,  NEW  YORK,  N.  Y. 

PLANT  AT  ALIENTOWN,  PA.  OFFICES  IN  PRINCIPAL  CITIES 


<uu£ 


RADIO 
STATION 
REPRESENTATIVES 

offices 

MONTREAL  •  WINNIPEG 
TORONTO 
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LOUIS  G.  SHIELDS,  contact  man 
at  J.  Walter  Thompson  Co.,  New 
York,  and  until  recently  a  lieutenant 
in  the  Naval  Reserve,  has  joined  Ped- 
lar &  Ryan,  New  York,  as  assistant 
account  executive,  assigned  to  the  P 
&  G  Canadian  account. 

JOB  SCHOENFELD,  associate  edi- 
tor of  Variety,  will  leave  the  first  of 
the  year  to  join  the  William  Morris 
agency,  spending  January  in  the  New 
York  office  and  then  moving  to  the 
West  Coast. 

THOMAS  WEATHERLY,  former 
press  agent  and  producer  for  the  stage, 
on  Jan.  1  joined  the  radio  department 
of  J.  Walter  Thompson  Co..  New 
York.  Recently  joining  the  copy  staff 
of  JWT  is  Gene  Kuhne,  former 
scriptwriter  of  BBDO,  New  York. 

TED  GREEN,  associated  with  Chick 
Vincent,  radio  director,  has  been  named 
head  of  the  Frederick  Bros,  radio 
department,  recently  organized  by  the 
talent  agency. 

CARL  POST,  publicity  associates, 
have  moved  to  new  offices  at  3fifi 
Madison  Ave..  New  York  17,  N.  Y. 
Associates  of  Mr.  Post  include  Violet 
Post  and  Frances  Ftillmm.  Telephone 
number  is  Vanderbilt  G-3417. 

ISAP.ELLE  RAWLS,  until  recently 
with  the  Botsford.  Constantine  & 
Gardner  Acrencv.  San  Fran^i^co.  has 
joined  Erwin,  Wnsey  &  Co.,  Snn  Fran- 
cisco, in  the  media  and  publicity  de- 
partment. 

FREDERICK  H.  BENNING  has 
owned  advertising  offices:  in  the  Rnss 
Bldg.,  San  Franciopo.  He  was  form- 
erly associated  with  the  Connor  Co. 

GEORGE  H.  MacDONALD.  formerly 
of  Richardson  &  MacDonnld.  Toronto, 
has  joined  the  Toronto  office  of  Stev- 
enson &  Scott.  Montreal  and  Toronto. 
Since  the  Richardson-MacDonald 
agency  was  dissolved  after  the  d*>ath 
of  the  senior  partner.  George  Mac- 
Donald  has  been  with  the  Toronto 
office  of  Walsh  Advertising  Co. 

JAMES  V.  SPADEA,  formerly  pub- 
lisher of  You  magazine,  has  joined  the 
account  management  department  of 
Kenyon  &  Eekhardt,  New  York  as 
assistant  to  Dwight  Mills,  executive 
vice-president  and  radio  director. 

NEWBY.  Peron  &  Flitcraft.  Inc.. 
Chicago  advertising  concern,  effective 
Jan.  3  will  be  known  as  Newby  & 
Peron,  Inc.  No  change  other  than  that 
of  the  name  is  involved.  Eugene  L. 
Flitcraft  left  the  firm  2%  years  ago. 

JAMES  WEBER,  advertising  mana- 
ger of  Armour  &  Co.,  Chicago  has 
joined  the  Leo  Burnett  agency,  Chi- 
cago, in  an  executive  capacity.  D.  B. 
House,  a  member  of  Armour's  adver- 
tising department,  succeeds  Weber  as 
advertising  manager. 


W&D  Names  McCoy 

HAROLD  A.  McCOY  has  been 
named  production  manager  for 
general  advertising  at  the  Walker 
&  Downing  agency,  Pittsburgh.  The 
announcement,  by 
William  S.  Walk- 
er, states  that 
Mr.  McCoy  suc- 
ceeds the  late 
David  C.  Evans, 
who  held  the  post 
for  many  years, 
and  who  died  sud- 
denly Dec.  9.  Mr. 
McCoy  had  been 
advertising  man- 
ager of  American 
Fruit  Growers  Inc.,  and  joined 
Walker  &  Downing  when  AFG 
moved  to  Chicago.  For  the  past 
three  years  he  has  been  active  in 
the  production  and  radio  depart- 
ments of  Walker  &  Downing. 


Mr.  McCoy 


Pollack  Opens  Agency 

J.  JOSEPH  POLLACK,  account 
executive  of  J.  R.  Kupsick  Adv., 
New  York,  for  the  last  three  years, 
on  the  first  of  the  year  opened  his 
own  agency  at  122  East  42d  St., 
New  York,  under  the  name  Crom- 
well Adv.  Agency  Inc.  Firm  will 
handle  radio  business  and  will  set 
up  a  special  department  for  this 
purpose,  according  to  Mr.  Pollack, 
who  will  be  in  charge  of  radio  ac- 
tivities in  the  interim.  Announce- 
ment of  personnel  and  accounts  will 
be  made  at  a  later  date.  Before 
joining  Kupsick,  Mr.  Pollack  was 
for  11  years  with  Equity  Adv., 
New  York,  in  an  executive  capacity. 


'Sterling'  Promoted 

A  TIMELY  "trademark"  cam- 
paign to  run  as  a  series  of  12  ad- 
vertisements in  drug  trade  maga- 
zines during  1944  has  been  an- 
nounced by  Sterling  Drug  Inc., 
New  York,  which  states  the  drive 
is  the'  first  it  has  run  over  the 
company's  signature.  Thompson- 
Koch,  New  York,  is  agency  for 
Sterling,  a  leading  radio  advertiser 
of  such  products  as  Bayer  Aspirin, 
Phillips'  Milk  of  Magnesia,  Dr. 
Lyons'  toothpowder  and  Molle 
shaving  cream. 


Colgate  Renews 

COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City,  which  last  year 
sponsored  a  combination  spot  cam- 
paign for  Supersuds  and  Palm- 
olive  soap,  using  an  average  of 
some  30  announcements  weekly  on 
75-100  stations  throughout  the 
country,  is  understood  to  have  re- 
newed the  drive  on  a  52-week  basis. 
Agency  for  Supersuds  is  Wm.  Esty 
&  Co.,  New  York,  while  Ted  Bates 
Inc.,  New  York,  handles  Palm- 
olive  products. 


MURIEL  ARMOND,  formerly  of 
CBS  New  York,  has  joined  Gerth- 
Pacific  Adv.,  Los  Angeles,  as  copy 
writer. 


Geyer  in  'Liberty' 

WHILE  military  leaders  must  base 
their  strategy  on  the  probability 
of  a  long  war,  businessmen  must 
prepare  for  the  sudden  ending  of 
hostilities,  B.  B.  Geyer,  president 
of  Geyer,  Cornell  &  Newell,  says 
in  an  article  in  the  Jan.  8  issue  of 
Liberty  magazine. 


BEG  in  '43... 
BIGGER  in  '44! 

1943  was  a  big  year  for  WPAT  .  .  .  but  '44  will  be  even 
bigger.  That's  because  we're  not  satisfied  to  sit  back  and 
rest  on  our  laurels.  No  sir... we're  good  enough  business 
men  to  know  that  our  greatly  increased  audiences  must 
be  pleased  .  .  .  continuously. 

NEW  PROGRAMS  AND  FEATURES 
WILL  KEEP  THEM  LISTENING! 

Sell  your  clients  WPAT .  .  .  the  fastest  growing  station  in 
the  Metropolitan  area. 


RADIO 
STATION 


WPAT 


PATER  SON, 
NEW  JERSEY 


PARAMOUNT  BLDG. 
NEW  YORK 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 

IKOni  5000  Watts  Day 

Mm  l000Watt5Nie,lt 

II U I  it  950 kc.  pnn 
Spartanburg,  S.  C.  uHu 
Represented  by  Hollingbery 
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REACH 
MORE  PEOPLE 

MORE  MONEY 
MORE  BUYING 


than  ever  in  the 

SALT  LAKE 
MARKET 


f^i  PROGRAMS 


PUBLIC  SERVICE  program 
heard  over  WGST  Atlanta, 
Plasma  Patter,  designed  to 
inform  Atlantans  of  the 
great  service  rendered  in  donat- 
ing their  blood  to  the  Red  Cross, 
originates  from  the  local  Red 
Cross  Blood  Donor  Center.  Broad- 
cast on  an  alternate  schedule 
for  almost  a  year,  often  as  many 
as  five  time  weekly,  program  con- 
sists of  interviews  and  special  fea- 
tures encouraging  donations  and 
convincing  listeners  how  simple 
and  painless  is  this  method  of 
sending  your  blood  to  war.  Half- 
hour  Pearl  Harbor  anniversary 
program  helped  raise  3,000-pt. 
quota  for  that  day. 

A  'Howler'  Pays  $10 

AMATEUR  comedians  who  think 
they  can  tell  good  jokes  are  given 
a  chance  to  do  so  on  Can  You  Tell 
a  Joke?,  Friday  evening  show  on 
WMCA  New  York.  The  show  pays 
$10  for  a  "howler";  $5  for  a 
"smile";  and  $2  for  an  "egg", 
while  a  $25  war  bond  is  awarded 
the  contestant  called  back  to  the 
program  by  the  votes  of  the  radio 
audience. 

sfs  3fe  s£s 

Child  Actors 

BELIEVING  that  boys  and  girls 
most  enjoy  stories  dramatized  by 
children  of  their  own  age,  CHEX 
Peterborough,  Ont.,  has  organized 
Story  Book  Train,  Saturday  eve- 
ning show  with  child  actors  play- 
ing roles  in  streamlined  versions  of 
old  favorite  fairy  tales.  Don  Ins- 
ley  scripts  and  manages  the  pro- 
gram. 

%      %  * 

Wave  Recruiting 

WAVES,  prospective  Waves,  naval 
heroes,  and  outstanding  personali- 
ties in  the  national  spotlight  are 
featured  on  a  new  show  which 
started  on  WAAT  Newark,  N.  J., 
Dec.  22,  to  recruit  Waves  in  north- 
ern New  Jersey.  Titled,  Your  Date 
With  the  Waves,  program  is  heard 
weekly  10:15-10:30  p.m. 

Drama  Series 
HOW  PROBLEMS  of  a  psycho- 
logical nature  created  by  character 
or  environment  are  overcome  is 
dramatized  on  a  weekly  half-hour 
program  heard  on  NBC  under  the 
title  Stories  of  Escape.  First  broad- 
cast Dec.  27  dramatized  the  strug- 
gle of  a  young  man  to  overcome  a 
heritage  of  dishonesty. 

On  Pacific  Blue 
BUILT  around  plots  suggested  by 
listeners  and  with  dialogue  ad- 
libbed  on  the  spot,  weekly  half- 
hour  series,  Deadline  Dramas, 
started  on  BLUE  Pacific  stations 
on  Dec.  26,  Sunday,  9-9:30  p.  m. 
(PWT).  Plot  contributor  is  award- 
ed $25  War  Bond  weekly. 


UTAH'S  NBC  STATION 


National  Representative  JOHN  BLAIR  &  CO. 


WKRC  Sustainer 

SUSTAINING  group  of  programs 
just  concluded  on  WKRC  Cincin- 
nati titled  Plans  for  Peace  will  sub- 
sequently be  replaced  by  a  new 
Sunday  evening  sustaining  series 
Peace  Table  Plans,  which  is  now 
being  planned  by  an  advisory  com- 
mittee on  informal  education.  Com- 
mittee is  composed  of  Cincinnati's 
top  education  and  religious  figures. 

Open  Letters 

WMCA  New  York,  has  started  a 
weekly  quarter-hour  series  featur- 
ing "open  letters"  to  public  figures. 
Titled  Very  Truly  Yours,  the  pro- 
gram is  conducted  by  Jay  Norman, 
formerly  heard  on  Philadelphia  and 
Washington  stations,  who  ad- 
dresses prominent  leaders  on  sub- 
jects of  public  interest. 

WINX  Washington,  D.  C,  early 
morning  program  conducted  by  Jerry 
Strong  originated  on  Christmas  Day 
from  Walter  Reed  Hospital,  Wash- 
ington, as  a  special  3%  hour  holiday 
show  for  the  wounded  war  veterans. 
Entertainment  included  WINX  talent 
and  soldier  interviews. 

KMYR  Denver  inaugurated  its  basket- 
ball season  sports  coverage  with  a 
direct  wire  remote  of  the  College  All- 
Star  game  at  the  Chicago  stadium  last 
month.  Station  also  announces  it  will 
exclusively  cover  Denver's  two  big 
charity  games  in  February  and  it  will 
also  cover  the  national  AAU  tourna- 
ment. 

TALENT  staff  of  WKY  Oklahoma 
Citj  entertained  wounded  Oklahoma 
boys  of  the  45th  division  at  Temple, 
Tex.,  on  Christmas  Day. 

KMTR  Hollywood  recently  added  AP 
service  to  its  news  coverage. 

WAOV  Vincennes,  Ind.,  is  assisting 
in  the  promotion  of  funds  for  a  loud 
speaker  system  for  the  new  VSS 
Vincennes. 

ENTERTAINERS  and  staff  members 
of  WALL  Middletown,  N.  T.,  staged 
a  special  Christmas  entertainment  for 
the  patients  of  the  New  York  Munici- 
pal Sanitarium  at  Otisville,  N.  Y. 

WHIO  Dayton  recently  broadcast  a 
special  "War  Manpower  Forum"  on 
which  issues  of  the  current  manpower 
problem  were  presented  by  represen- 
tatives of  management,  labor,  and  the 
WMC. 

TEN  -  SECOND  announcement  on 
WPAT  Paterson,  N.  J.,  calling  for  a 
volunteer  with  Type  1  blood  for  an 
urgent  transfusion  in  nearby  Clifton, 
brought  150  offers  to  the  local  police 
station  during  the  following  ten  min- 
utes. A  half-hour  later,  transfusion 
completed  and  the  patient  recovering 
WPAT  listeners  had  to  be  asked  to 
desist  from  making  further  calls. 

WHEN  Wartime  building  restrictions 
permit.  WHBF  Rock  Island.  Moline 
and  Davenport,  111.,  will  have  new 
quarters  in  the  former  Rock  Island 
Bank  Bldg.  Presently  located  in  the 
Safety  Bldg.,  Rock  Island,  WHBF 
has  acquired  the  bank  building  and 
an  adjacent  lot. 


SIXTEEN  SPECIAL  Christmas 
eve  and  Christmas  morning  pro- 
grams, totaling  approximately  5% 
hours,  were  sponsored  on  KLX 
Oakland,  Cal.,  by  one  of  Okla- 
homa's leading  department  stores, 
Capwell,  Sullivan  &  Furth.  Dis- 
cussing plans  for  the  party  are 
(1  to  r)  :  Cy  Western,  advertising 
director  of  Capwell,  Sullivan  & 
Furth;  Santa  Claus;  Adriel  Fried, 
KLX  general  manager ;  and  Barney 
Schnitzer,  retail  merchandising  di- 
rector of  Garfield  &  Guild,  agency 
handling  the  account. 


Grelva  Planning 

GRELVA  Inc.,  New  York,  through 
its  newly-appointed  agency,  Black- 
stone  Co.,  New  York,  is  planning  a 
spot  campaign  for  Crashe,  an  all- 
purpose  skin  lotion.  Marking  the 
first  use  of  radio  for  the  product, 
now  on  the  market  two  years,  Grel- 
va will  concentrate  in  the  South  for 
the  initial  campaign,  starting  spot 
announcements  on  three  stations 
in  Texas  and  Louisiana  Jan.  10. 
Drive  will  extend  to  the  East  in  the 
next  four  to  six  months.  News- 
papers are  being  used.  National 
"slick  paper"  magazines  may  be 
added  at  a  later  date. 


Firestone  Tour 

DURING  January  and  February, 
the  Voice  of  Firestone  program, 
sponsored  on  NBC  by  Firestone 
Tire  &  Rubber  Co.,  Akron,  will  go 
on  tour,  originating  from  Chicago, 
Houston,  Los  Angeles,  San  Fran- 
cisco and  New  York.  Itinerary  for 
a  continued  tour  in  March  has  not 
been  announced.  Agency  is  Sweeney 
&  James  Co.,  Cleveland. 


Treasury  Star  Returns 

LITTLE  JACK  LITTLE,  just  re- 
turned with  Ray  Bolger  from  a  0V2- 
month  armed  service  entertainment 
tour  of  Pacific  war  theatres,  resumes 
his  war  bond  promotion  Treasury  Pro- 
gram Jan.  3  on  the  BLUE,  Monday 
through  Friday,  3  :4o-4  p.m.  Show  was 
previously  heard  11 :45-12  noon. 


THE  Town  Hall  Music  Committee, 
through  the  Layman's  Music  Course 
on  WQXR  New  York  will  conduct  a 
contest  for  suggestions  on  radio  musi- 
cal projects,  and  for  best  musical 
questions.  Prizes  total  $300. 


A  PENSION  plan  for  the  employees 
of  the  Canadian  Broadcasting  Corp. 
has  been  approved  by  the  Canadian 
government  and  goes  into  effect  at 
once  retroactive  to  April  1,  1943. 


PORTLAND,  OREGON 

*KEY  TO  THE  GREAT  WEST* 

5,000  Watts 
620  Kilocycles 

NBC  RED  NETWORK 

Rrt>fc\i-nicd  N«iton*ii>-  hy 

EDWARD  RETRY  I  CO.,  Inc. 
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WMCA  5-Hour  Show  To  Air 

'  copy  of. 


jVeu;  Yorkers  Now  Oversea® 


liii MC. A 's  five-Hour  snoW 


MORE  SHOWS 


"Hello  Sweetheart" 

(Ivoryne  Gum) 
Saturday  4:45-5:00  P.M. 

"Star  For  a  Night" 

(Adam  Hat) 
Friday   8:00-8:30  P.M. 

Boston  Symphony  Concert 

(Allis-Chalmors  Co.) 
Saturday  7:30-8:30  P.M. 

MORE  NEWS 

Leon  Henderson 

SO  Sullivan  Heels) 
Saturday  5:45-6:00  P.M. 

Rodriguez  and  Sutherland 

(Monday   thru    Friday-1 .00-1 :15  P.M.) 
Blue    Network    Co-op— Available 


AND  -  - 


MORE 

AUDIENCE 
ON— 


WINN 

LOUISVILLE 

utitlt 

WINN 

BLUE  NETWORK 

STATION  i4t 

LOUISVILLE,  KY. 


D.  E.  "Plug"  Kendrick 

President  and  General  Manager 

G.  F.  "Red"  Bauer 

Sales  Manager 


Radio  Homes 

(Continued  from  page  10) 
radio,  out  of  a  total  of  34,854,532 
occupied  dwelling  units. 

The  OCR  survey  [Broadcast- 
ing, Dec.  20]  indicated  that  ap- 
proximately one  per  cent  of  the 
now  more  than  36,000,000  U.  S. 
families  purchased  a  new  radio  set 
during  1943,  while  another  one  per 
cent  bought  a  used  set.  This  would 
add  approximately  700,000  sets  to 
the  total  in  use,  which  the  OCR 
study  places  at  46,159,360  home 
type  receivers,  not  including  auto 
or  portable  sets.  Mr.  Caldwell's  es- 
timate of  sets  in  use  including  auto 
radios  and  portables,  is  57,000,000, 
of  which  46,000,000  are  listed  as 
home  sets,  a  figure  corresponding 
closely  to  the  one  reported  by  OCR. 
It  represents  a  reduction  from  59,- 
340,000  reported  last  year. 

Retail  Trade  Hit 

The  increase  in  radio  homes,  to- 
gether with  a  decrease  in  total  of 
sets  in  use,  are  both  accountable 
on  the  basis  of  wartime  conditions 
and  developments.  It  would  appear 
that  the  large  number  of  sets  made 
in  recent  years,  taken  into  consid- 
eration with  the  normal  growth  in 
number  of  families  since  the  1940 
census,  and  the  breaking  up  and 
moving  of  households  due  to  the 
war,  would  have  the  effect  of  dis- 
tributing the  supply  of  receivers 
among  more  families.  It  would  also 
appear  that  the  age  of  the  average 
set  in  use  is  younger  than  might 


CIVILIAN  RADIO  SALES,  1943 


Number  Value 

Total  Sets  Manufactured                                      None  None 

Sets  Exported  Not  reported  Not  reported 

Auto  Sets  Manufactured                                      None  None 

Total  Civilian  Tubes  Manufactured                   17,000,000  $19,000,000 

Total  Reception  Equipment     $60,000,000 

Phonograph  Records                                         120,000,000  $52,000,000 

Annual  U.  S.  Radio  Bill 

Sales  of  Time  by  Broadcasters,  1943    $215,000,000 

Talent  Costs    45,000,000 

Electricity,  batteries,  etc.  to  operate  receivers   200,000,000 

17,000,000  Civilian  receiver  tubes   19,000,000 

Radio  parts,  supplies,  etc.   60,000,000 

Phonograph  Records    52,000,000 

Servicing  radio  sets   50,000,000 

TOTAL    $641,000,000 

Radio  Sets  in  Use 

Jan.  1, 19Uh 

U.  S.  Homes  with  Radios   30,000,000 

Secondary  Sets  in  Homes    16,000,000 

Battery  Portables    3,000,000 

Auto  Radios   8,000,000 

Total  Sets  in  U.  S.   57,000,000 


have  been  concluded  on  the  basis 
of  last  year's  figures. 

Retail  radio  business  is  shown 
by  the  figures  to  have  been  hard 
hit  by  war  restrictions  dating  from 
the  April,  1942  WPB  order  to 
manufacturers  to  convert  their  op- 
erations to  100%  war  production. 
Total  retail  sales  of  reception 
equipment  are  given  as  $60,000,000, 
compared  with  $360,000,000  in 
1942.  Civilian  tubes  accounted  for 
$19,000,000  in  sales,  for  a  total  of 


more  in 


9 


I 


at 


Newest  YANKEE-MUTUAL  Station 
RAMBEAU-BANNAN,  Representatives 


W  H  E  B 


Portsmouth,  New  Hampshire 
The  Listening  Habit  of  Coastal  New  England 


17,000,000  manufactured.  Blanks 
appear  in  the  columns  for  civilian 
sets  made  in  1943. 


Lewis  to  WJR 

HOWARD  LEWIS  has  joined 
WJR  Detroit,  from  the  central 
news  division  staff  of  CBS  to 
handle  newscasts  for  Sweetheart 
Soap  and  the  Penn  Tobacco  Co. 
Lewis,  whose  real  name  is  Howard 
L.  Emich,  was  formerly  with  the 
UP  radio  dept.  in  Chicago  and  In- 
dianapolis. He  was  assistant  to 
Bert  Wilson  this  fall  on  the  Chi- 
cago Bear  pro  football  broadcasts. 
News  period  for  Penn  Tobacco  is 
7  a.m.  daily;  8  a.m.  daily  for  Sweet- 
heart Soap. 


Miles  News  on  WGN 

MILES  LABORATORIES,  Elk- 
hart, Ind.  (Nervine),  on  Jan.  3 
began  sponsorship  of  a  quarter- 
hour  news  program  Mondays 
through  Saturday,  on  WGN  Chi- 
cago. Contract  is  for  26  weeks. 
Agency  is  Wade  Adv.,  Chicago. 


Cribb  Manages  WHBL 

WAYNE  W.  CRIBB,  formerly 
manager  of  WHBL  Sheboygan, 
Wis.  for  several  years,  has  joined 
KHMO  Hannibal,  Mo.  as  general 
manager. 


WITH 

REX  DAVIS 

4  TIMES  DAILY 
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Fourth  Loan  and  Rubber  Conservation 
Feature  OWI  Plans,  Week  of  Jan.  24 


MESSAGES  on  the  Fourth  War 
Loan  continue  to  lead  the  cam- 
paigns on  the  OWI  Domestic  Radio 
Bureau  schedule  for  the  week  be- 
ginning Jan.  24,  with  announce- 
ments to  be  carried  under  the  Na- 
tional Spot  plan  in  addition  to  those 
allocations  listed  the  previous 
week.  As  announced  earlier,  all 
transcriptions  on  the  Station  Allo- 
cation Plan  are  now  50  seconds  in 
length  and  available  for  sponsor- 
ship. 

Every  allocation  plan  of  the 
OWI  is  to  be  called  into  action  as 
the  Fourth  Loan  enters  its  second 
week.  Network  programs,  Special 
Assignments  allocations,  Special 
Events  and  Special  Transcriptions 
will  back  up  the  announcements  to 
be  broadcast  for  the  campaign. 

One  new  subject  is  scheduled  for 
the  week  of  Jan.  24 — Rubber  Con- 
servation. Messages  carried  on  the 
Network  Allocation  plan  will 
stress  the  fact  that  military  needs 
for  tires  and  other  rubber  products 
are  far  heavier  than  could  be  an- 
ticipated while  the  manpower 
shortage  holds  back  full  produc- 
tion. Listeners  will  be  urged  to 

WLW  SALES  MEET 
TO  BE  IN  CHICAGO 

SEMI-ANNUAL  SALES  meeting 
of  WLW  Cincinnati  takes  place  in 
Chicago  Jan.  7  to  9.  Representing 
WLW's  Cincinnati  office  are:  J.  D. 
Shouse,  vice-president  of  the  Cros- 
ley  Corp.  in  charge  of  broadcast- 
ing; R.  E.  Dunville,  vice-president 
and  assistant  general  manager, 
broadcasting  division;  H.  M.  Smith, 
sales  manager;  Madison  Heart- 
man,  assistant  to  Smith;  Herbert 
Flaig,  commercial  traffic  manager; 
A.  R.  Griffes,  director  of  merchan- 
dising; M.  F.  Allison,  promotion 
director;  S.  R.  White,  assistant  to 
Allison;  H.  R.  Chamberlain,  pro- 
gram director. 

Those  attending  from  WLW's 
New  York  office  are:  Warren  Jen- 
nings, Eldon  Park,  George  Com- 
tois,  Bernard  Musnick,  Mary 
Walsh.  Fred  Ball  will  represent 
the  Washington  office,  and  remain- 
ing in  Chicago  are  George  Clark, 
Charles  Kennedy  and  William 
P.  Robinson. 


conserve  their  tires  by  careful 
driving,  regular  inspection  and  re- 
capping when  necessary. 

Station  Announcements  for  the 
week,  besides  those  for  War  Bonds, 
are  devoted  to  the  Womanpower, 
Wartime  Nutrition,  and  Conserve 
Gasoline  campaigns.  Spots  for 
Womanpower  are  designed  to  urge 
women  not  employed  to  take  jobs 
in  war  plants  or  in  essential  war- 
supporting  industries  to  meet  ever- 
increasing  demands  for  workers. 

Wartime  Nutrition  spots  accent 
the  Food  Fights  for  Freedom 
theme  by  urging  sound  nutrition 
practices  in  the  interest  of  meet- 
ing the  problem  of  wintertime 
shortages  of  certain  foods  in  many 
sections  of  the  country. 

Playing  square  with  gasoline 
rationing  is  the  theme  of  spot  an- 
nouncements prepared  for  the  Con- 
serve Gasoline  campaign. 


Johnson  Succeeds  Beatty 
As  WFA  Ad  Director 

J.  SYDNEY  JOHNSON,  on  leave 
as  merchandising  director  of  Na- 
tional Biscuit  Co.,  has  been  ap- 
pointed advertising  director  for  the 
War  Food  Administration's  educa- 
tional programs,  succeeding  Ver- 
non D.  Beatty,  who  returns  to  his 
post  as  advertising  manager  of 
Swift  &  Co. 

The  announcement,  from  Mar- 
vin Jones,  WFA  Administrator, 
credited  Mr.  Beatty  with  setting  up 
and  carrying  through  the  advertis- 
ing campaign  for  the  initial  Food 
Fights  For  Freedom  drive  in  No- 
vember. 

Mr.  Johnson  directed  the  pro- 
motion of  the  1943  FFFF  program 
through  wholesale  and  retail  trade 
channels,  with  trade  meetings 
throughout  the  country.  Working 
with  Charles  G.  Mortimer  of  Gen- 
eral Foods,  who  is  War  Advertis- 
ing Council  coordinator  of  food 
programs,  Mr.  Johnson  is  now 
readying  a  March  drive  on  behalf 
of  low-point  and  no-point  foods  to 
relieve  pressure  on  foods  in  short 
supply. 


KOME  Tulsa,  has  appointed  Joseph 
Hershey  McGillvra  Inc.  as  exclusive 
national  representative,  effective 
Jan.  1. 


FM  in  KANSAS  CITY 


KOZY 


EVERETT  L.  DILLARD 
General  Manager 

PORTER  BLDG. 
KANSAS  CITY 
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OWI  PACKET,  WEEK  JAN.  24 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  Jan.  24.  All  station  announcements  are  50  seconds  and 
available  for  sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing 
of  these  important  war  messages.  Each  X  stands  for  three  announcements  per  day  or 
21  per  week. 

STATION  ANNOUNCEMENTS 
NET-  Group  Croup  NAT.  SPOT 

WAR  MESSAGE  WORK  KW  OI  PLAN 

PLAN        Aff.  Ind.  Art.         Ind.         Live  Trans. 

Fourth  War  Loan                    X           X  X  X  X  X  X 

Womanpower                             X    X  —  X 

Conserve   Gasoline       XX 

Wartime  Nutrition  FFFF         __            X  X 

Rubber    Conservation   X 

See  OWI  Schedule  of  War  Messages  92  for  names  and  time  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 


dear— I  just  got 
lonesome  for 
WD  AY! 


.tsVT-"----" 


15,174  telephone  calls  were  recently  made  in  the 
Red  River  Valley,  covering  all  periods  of  the  day  and 
night.  59.5%  of  all  radio  sets  were  tuned  to  WD  AY 
—  6.8%  to  the  next  "competitor"!  .  .  .  When  you 
consider  that  this  Valley  furnishes  most  of  the  busi- 
ness in  North  Dakota,  you  begin  to  get  the  picture! 
May  we  send  you  all  of  it? 


WDAY 

J|      FARGO,  N.  D.  .  .  .  5000  WATTS  N.  B.  C. 

AFFILIATED  WITH  THE  FARGO  FORUM 
W%,  FREE  6-  PETERS,  NATIONAL  REPRESENTATIVES 
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LaRoche,  'Time'  Buy  in  Blue 


(Continued  from  page  11) 


general  manager  of  KGKO  Fort 
Worth,  BLUE  affiliate,  elected  re- 
cently as  representative  of  the  net- 
work's affiliated  stations.  Messrs. 
Anderson,  Priaulx  and  Wood  were 
associated  with  Mr.  Noble  prior  to 
his  BLUE  purchase. 

Larsen's  Statement 

"This  acquisition  is  a  culmina- 
tion of  almost  20  years  of  Time 
Inc.'s  interest  in  radio  in  one  form 
or  another — an  interest  that  goes 
back  to  within  a  year  and  a  half 
of  the  original  founding  of  Time, 
the  weekly  magazine,"  Mr,  Larsen 
said. 

"The  precise  nature  and  extent 
of  the  association  between  Time 
and  the  BLUE  will,  of  course, 
evolve  gradually,"  he  added.  "Look- 
ing to  the  period  after  the  war,  it 
is  the  hope  of  both  organizations 
that  Time's  news  bureau  will  be 
able  to  make  the  services  of  its 
worldwide  staff  of  foreign  corre- 
spondents available  on  the  BLUE 
network  to  supplement  the  net- 
work's own  new  services. 

"Thus  it  can  be  said  that  we 
not  view  our  BLUE  network  stock 
merely  as  an  investment.  Yet,  at 
the  same  time,  it  should  be  made 
clear  that  Time  Inc.  will  have  no 
authority  over  or  responsibility  for 


any  BLUE  Network  programs  or 
policies — except  for  those  pro- 
grams, such  as  the  present  Time 
Views  the  News,  which  Time  Inc. 
itself  presents  over  the  BLUE." 


Carlton  Brickert 

CARLTON  BRICKERT,  52,  radio 
and  stage  actor,  died  in  New  York, 
Dec.  23,  shortly  after  returning 
from  a  rehearsal  for  Abie's  Irish 
Rose,  the  Procter  &  Gamble  NBC 
program  in  which  he  played  the 
part  of  "Father  Whalen."  Mr. 
Brickert  had  also  been  heard  in 
Story  of  Mary  Marlin,  CBS,  and 
Portia  Faces  Life,  NBC,  and  served 
as  announcer  and  actor  on  Treasury 
Star  Parade  programs.  He  had  also 
done  announcing  on  hum  'n'  Abner 
on  BLUE. 


'Esquire'  on  Blue 

ESQUIRE  Inc.,  Chicago  (Coronet) 
begins  approximately  Jan.  24  with 
five  minute  programs  Monday 
through  Friday  on  72  BLUE  net 
stations.  Program  format  has  not 
been  decided.  Contract  is  for  52 
weeks.  Agency  is  Schwimmer  & 
Scott,  Chicago. 


EDWIN  C.  HILL,  news  commentator, 
has  joined  the  BLUE's  Fighting  Coast 
Guard  show.  He  will  speak  from  New 
York  each  Thursday,  7  :30-8  p.  m.  on 
some  activity  of  the  Coast  Guard. 


much  better 
to  be  inside. 


Top  teams  receive  "Bowl"  invitations.  When  it  comes  to 
"Bowl"  selections  of  markets,  WTAG  draws  the  assignment  in 
Central  New  England.  Advertisers  know  this  station  as  the  one 
sure  way  to  score  in  the  Worcester  market  of  over  500  different 
industries. 

Strong  in  every  position?  Yes,  WTAG  both  demands  and 
commands  the  audience  —  with  news,  the  only  Central  N.  E. 
station  with  complete  local  news  coverage  —  with  stronger  field 
intensity  and  therefore  greater  coverage  —  with  the  CBS  array 
of  entertainment,  and  with  the  audience  dependency  for  all 
special  events  in  the  area. 

BASIC 
COLUMBIA 

PAUL  H.  RAYMER  CO. 
National  Sales 
Representatives 

Associated  with  the 
Worcester 
Telegram-Gazette 


AWARD  PRESENTED  annually 
by  WCCO  Minneapolis  to  the  Min- 
neapolis high  school  paper  which 
makes  the  most  effective  presenta- 
tion of  radio  news  is  here  given  by 
WCCO  educational  director  Max 
Karl  to  Jeanne  St.  Onge,  editor 
of  the  Central  High  Times, 
paper  chosen  winner  for  the  sec- 
ond consecutive  year.  Judges  are 
Fred  Kildau,  director  of  the  Na- 
tional Scholastic  Press  Assn.,  and 
Tom  Barnhardt,  professor  of  jour- 
nalism at  the  U.  of  Minnesota. 
Award  consists  of  a  set  of  books 
cor  the  school  journalism  library 
to  be  selected  by  the  staff  of  the 
Minneapolis  Central  High  Times. 


WHY— 

Wives  of  Engineers  Go 
 Slightly  Batty  


WHY  wives  of  radio  chief  engi- 
neers go  berserk  at  times  is  ex- 
plained in  the  following  poem 
(author  unknown)  submitted  by 
Carl  E.  Smith  of  United  Broad- 
casting Co.,  operating  WHK 
WCLE  Cleveland  and  WHKC  Co- 
lumbus. 

WHY 

Listen,  my  children 
And  you  shall  hear 

From  a  radio  widow  of  a  chief  engineer  .  .  . 

While  he  figgers  and  triggers  with  main- 
tenance work 
You  must  forever  in  the  distance  lurk. 
And   of  course  on  the  nite  you  want  to 

play  Screeno 
He's  all  tied  up  with  a  political  "Nemo." 
When  you  inquire  if  he  wants  steak  or  a 
fryer 

His   mind   is   on   that  bad  amplifier. 
He  keeps  the  "ops"  all  in  a  fog 
By   griping  consistently  about  the  log. 
Local  talent  simply  drives  him  insane 
When  teaching  the  new  boys  how  to  "ride 
gain". 

On   Monday  morning — just  on   a  hunch — 
He  brings  the  inspector  home  for  lunch. 
He  says  that  the  station  is  in  the  red, 
"Cause  the  manager  hasn't  a  brain  in  his 
head." 

You  could  be  drowning  in  the  middle  of 
a  lake 

And   he'd    yell    at    the   announcer    for  a 

station  break! 
When  he  constantly  thinks  of  what  mike 

to  use 

He  just  can't  see  why  you  "blow  a  fuse"  ! 
You  just  get  to  sleep,  and  then  by  heck — 
The  alarm  goes  off  for  a  frequency  check! 

But  this  is  radio,  children  dear  .  .  . 
That's  why  I  left  my  chief  engineer. 


Percv  Hemus 

PERCY  HEMUS,  65,  radio  actor 
and  former  concert  baritone,  died 
in  the  RCA  Bldg.,  Dec.  24,  shortly 
after  he  was  scheduled  to  appear 
on  an  NBC  serial. 


JUVENILE  DELINQUENCY  will 
be  the  chief  concern  of  the  Women's 
National  Radio  Committee  this  win- 
ter. The  WNRC  stated  that  its  an- 
nual survey  of  radio  programs  will 
probably  lay  chief  emphasis  on  such 
programs. 


Noble  Statement 

(Continued  from  page  11) 

chairman  of  the  executive  commit- 
tee of  the  BLUE.  Mr.  LaRoche  is 
a  well-known  leader  in  the  field  of 
advertising,  particularly  radio  ad- 
vertising. He  was  associated  with 
Young  &  Rubicam,  one  of  the  larg- 
est advertising  agencies,  as  chair- 
man of  the  board  for  many  years 
and  played  a  leading  role  in  the 
development  of  their  radio  depart- 
ment. He  was  the  organizer  and  is 
at  present  the  head  of  the  War 
Advertising  Council,  the  coordinat- 
ing agency  for  contributions  of  the 
advertising  industry  to  the  war 
effort.  Last  year,  in  the  annual 
advertising  awards,  Mr.  LaRoche 
received  the  Gold  Medal  for  dis- 
tinguished services  to  Advertising. 
Mr.  LaRoche's  duties  at  the  BLUE 
will  be  adjusted  for  the  duration 
to  enable  him  to  meet  his  continu- 
ing responsibilities  to  the  War 
Advertising  Council. 

"Mark  Woods  and  Edgar  Kobak 
helped  launch  the  BLUE  on  its 
independent  career  and  have  been 
largely  responsible  for  the  remark- 
able growth  shown  over  the  past 
two  years.  I  am  glad  that  to  their 
management  duties  are  now  to  be 
added  financial  responsibilities  as 
stockholders. 

"These  transactions  leave  me 
with  substantial  control  of  the 
shares  of  American  Broadcasting 
System  Inc.,  which  I  intend  to  hold 
for  an  indefinite  period.  However, 
I  have  in  mind,  at  some  later  date 
when  I  have  obtained  fuller  knowl- 
edge of  the  enterprise  and  can 
measure  the  risk  involved  in  equity 
ownership,  to  invite  participation 
by  other  management  officials,  fel- 
low members  in  affiliated  stations 
and  possibly  the  public.  In  all 
probability,  such  shares  would  be 
offered  by  the  company  and  not  by 
any  of  the  present  stockholders." 


SESAC  Clearances 
DURING  November  SESAC  cleared 
over  (500  compositions  for  advertising 
agencies  on  their  transcribed  programs 
and  for  the  library  services,  according 
to  the  SESAC  monthly  service  bulle- 
tin. 


THE  MOST  INTIMATE 
AND  EFFECTIVE  SALES 
APPROACH  TO  AMERI- 
CA'S LARGEST  MARKET. 

mm  J/ewJ/<HJi£Hy  mm 


FOR  OFFENSE  •  FOR  DEFENSE 
BUY  U.S.  BONDS  TODAY 
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Plotkin  Is  Named 
David's  Successor 

Shuebruk  Is  Promoted  to  Be 

Assistant  to  Gen.  Counsel 

APPOINTMENT  of  Harry  M. 
Plotkin,  FCC  attorney  for  three 
years,  as  assistant  general  coun- 
sel to  fill  the  vacancy  created  last 
month  with  enlistment  of  Nathan 
H.  David  in  the  Navy,  was  an- 
nounced last  Tuesday  by  the  FCC. 
Mr.  Plotkin  will  continue  in  charge 
of  the  litigation  and  administra- 
tion division,  a  post  he  has  held 
since  last  fall. 

The  Commission  promoted  Peter 
Shuebruk  to  be  assistant  to  the 
general  counsel,  Charles  R.  Denny, 
Jr.,  filling  the  David  vacancy.  Mr. 
David  was  assistant  general  coun- 
sel without  portfolio. 

Mr.  Plotkin,  a  resident  of  Chi- 
cago, graduated  magna  cum  laude 
from  Harvard  Law  School  in  1937. 
From  1937  to  1940  he  was  with  the 
Chicago  law  firm  of  Topliff  &  Hor- 
ween.  He  became  chief  of  the  liti- 
gation and  administration  division 
in  October  1942.  A  native  of  Athol, 
Mass.,  he  is  married  and  has  two 
children. 

Mr.  Shuebruk  was  graduated 
magna  cum  laude  from  Harvard 
where  he  was  an  editor  of  the  Law 
Review.  After  graduation  he 
served  with  the  Boston  law  firm  of 
Ropes,    Gray,    Best,    Coolidge  & 

Tracy-Locke-Dawson  NY 
Geyer,  Cornell  &  Newell 
Merge  Accounts  Jan.  1 

GEYER,  CORNELL  &  NEWELL, 
New  York,  and  the  New  York  of- 
fice of  Tracy-Locke-Dawson  on  Jan. 
1  will  become  affiliated,  with  the 
principal  accounts  of  the  latter 
agency  to  be  handled  by  Geyer, 
Cornell,  which  continues  its  head- 
quarter offices  at  745  Fifth  Ave. 

Joseph  M.  Dawson,  president, 
and  Manfred  Darmstadter,  vice- 
president  of  Tracy-Locke,  will  join 
the  staff  of  Geyer,  Cornell  as  ex- 
ecutive committee  chairman  and 
associate  copy  director,  respective- 
ly. According  to  the  announcement, 
officers  and  other  personnel  from 
Tracy-Locke  will  be  shifted  under 
the  merger,  but  no  details  about 
Tracy-Locke's  radio  department, 
whose  director  is  William  Rose, 
could  be  obtained. 

The  Tracy-Locke  accounts  to  be 
handled  by  Geyer,  Cornell  &  New- 
ell after  Jan.  1  include  Continental 
Oil  Co.  for  Conoco  Products,  and 
the  Super  Pyro  Anti-Freeze  Divi- 
sion of  U.  S.  Industrial  Chemicals. 
The  Dallas  office  is  unchanged. 


Godwin  Protests 

A  PROTEST  that  the  Office  of 
War  Information  was  discriminat- 
ing against  radio  reporters  was 
made  last  Thursday  night  by  Earl 
Godwin,  BLUE  Network  commen- 
tator. Mr.  Godwin  specifically  com- 
plained against  a  9  p.m.  release 
date  set  by  OWI  on  a  story  issued 
by  the  War  Food  Administration 
announcing  that  the  Government 
was  taking  over  all  chickens  in 
cold  storage.  Mr.  Godwin  said  that 
he  had  protested  in  vain  to  OWI 
that  the  large  rural  audience  was 
being  denied  news. 


MR.  PLOTKIN 


Rugg.  He  came  to  the  FCC  June  1, 
1942  as  assistant  to  the  chairman. 
A  native  of  Hull,  Mass.  he  is  mar- 
ried and  has  two  children. 


Burke  Leaves  State  Dept. 
Communication  Position 

THOMAS  BURKE,  chief  of  inter- 
national communications  for  the 
State  Department.,  resigned  Jan.  1, 
and  is  understood  to  be  returning 
to  a  private  business  career.  He 
had  been  head  of  the  division  since 
1938,  assuming  the  post  when  the 
division  was  created. 

Mr.  Burke  handled  international 
radio  circuits  and  the  uncovering 
of  clandestine  Nazi  radio  opera- 
tions in  Latin  America.  He  is  cred- 
ited with  establishing  close  rela- 
tions with  the  Army  and  Navy,  and 
concentrated  on  building  up  the 
aviation  activities  of  his  division, 
related  to  the  present  world-wide 
network  of  U.  S.  air  transport. 

Possibility  of  a  separation  of 
the  International  Communications 
Division  into  three  divisions — for 
shipping,  aviation  and  communica- 
tions, is  involved  in  the  naming  of 
a  successor  to  Mr.  Burke.  The  pres- 
ent head  of  the  communications 
branch  is  Assistant  Chief  Francis 
C.  deWolf. 


Miller  Views  1943 

"1943  SHOWED  radio  what  it  is 
fighting  for,"  Neville  Miller,  presi- 
dent of  NAB,  said  in  a  year-end 
statement  last  week.  "A  powerful 
instrument  of  free  speech,  oper- 
ated in  the  interests  of  the  people 
and  waging  a  valiant  battle  to 
win  the  war,  found  itself  threat- 
ened with  the  loss  of  the  very  free- 
dom it  was  championing."  Pointing 
to  the  May  10  decision  of  the  Su- 
preme Court,  he  said  the  industry 
had  lost  no  time  in  seeking  new 
legislation  from  Congress. 


KFEL  Suit  Pends 

A  SUPREME  COURT  decision 
may  determine  whether  a  news- 
paper is  obligated  to  publish  radio 
program  listings,  it  became  evi- 
dent last  week  when  attorneys  for 
both  sides  in  the  KFEL  vs  Denver 
Post  case  announced  they  were 
prepared  to  carry  the  case  to  the 
highest  tribunal,  if  necessary. 
District  Judge  George  A.  Luxford 
last  Tuesday  took  under  advise- 
ment motions  by  the  Post  to  dis- 
miss suit  brought  by  KFEL. 


THE  BRANHAM  COMPANY 


KTHS  Hot  Springs,  Ark. 

KWKH  Shreveport,  La. 

KTBS  Shreveport,  La. 

WCPO  Cincinnati,  Ohio 

WTJS  Jackson,  Tenn. 

WNOX  Knoxville,  Tenn. 

WMC   ......  Memphis,  Tenn. 

KTBC  Austin,  Texas 

KRIC  Beaumont,  Texas 

KRIS     ....  Corpus  Christi,  Texas 

KRLD  Dallas,  Texas 

KXYZ  Houston,  Texas 

WCHS  Charleston,  W.  Va. 

WBLK  Clarksburg,  W.  Va. 

WSAZ  ....  Huntington,  W.  Va. 
WPAR  ....    Parkersburg,  W.  Va. 
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WJZ  Now  at  Lodi 

AT  6  p.m.  Jan.  2,  WJZ  New  York 
outlet  of  the  BLUE,  began  official 
operation  with  its  reconstructed 
transmitter  at  Lodi,  N.  J.,  new  lo- 
cation chosen  to  replace  the  Bound 
Brook,  N.  J.,  site,  acquired  by  the 
OWI  last  fall  for  a  Government 
shortwave  station.  Since  the  start 


of  construction  at  Lodi  last  August, 
WJZ  has  been  transmitting  from 
Kearney,  M.  J.  The  640-foot  trans- 
mitter is  expected  to  give  better 
reception,  particularly  in  the  Man- 
hattan area.  In  a  half-hour  pre- 
dedication  broadcast  from,  4-4:30 
p.m.  on  Sunday,  WJZ  reviewed  its 
history  since  the  first  days  of 
broadcasting  back  in  October  1921. 


In  Kansas 


the  Swing 


is  to  WH  B 

SKI  YOUR  EYE  to  the  Hooper  Index  below.  Observe 
WHB  in  strong  second  place  all  day. . .  only  4.3  below  Station 
"C"  in  the  morning;  only  5.4  below  Station  "D"  in  the  after- 
noon. At  WHB's  low  rates,  and  with  some  highly  desira- 
ble availabilities  open,  "Your  Mutual  Friend"  is  certainly 
the  best  buy  in  Kansas  City!  Available  February  7,  1944: 
"The  World's  Front  Page",  five  quarter-hours  weekly  at  6:15 
p.m.,  following  Fulton  Lewis,  Jr.  Ask  Don  Davis  for  details. 

KEY  STATION  for  the  KANSAS  STATE  NETWORK 

Kansas  City    •    Wichita    •    Salina     •     Great  Bend     •  Emporia 
Missouri  Kansas        Kansas  Kansas  Kansas 


MONTHS:  OCTOBER-NOVEMBER,  1943 

HOOPER  STATION  LISTENING  INDEX 

TOTAL  COINCIDENTAL  CALLS  THIS  PERIOD  14.643 
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30.2 
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1.6 

interviewing  conducted  during  the  World  Series  broadcasts 
is  included  in  this  report. 


NEW  RIPLEY  SHOW 
TO  START  ON  MBS 

GRACIE  FIELDS,  English  come- 
dienne, will  go  off  the  air  after  the 
Jan.  14  broadcast  of  her  Mutual 
program  for  American  Cigarette  & 
Cigar  Co.,  and  the  Monday- 
through  -  Friday  9:15-9:30  p.m. 
period  on  that  network  will  be 
filled  by  AC&C  with  Bob  Ripley's 
Believe  It  or  Not  program.  Miss 
Fields,  who  shifted  to  Mutual  from 
the  BLUE  for  a  new  show  upon  re- 
turning from  an  overseas  tour  last 
fall,  is  said  to  be  giving  up  the  net- 
work program  so  she  can  devote 
herself  more  fully  to  war  work. 

Bob  Ripley's  show,  continuing  in 
the  9:15  spot  on  more  than  200 
MBS  stations  starting  Jan.  17,  will 
originate  at  WOR,  MutuaPs  New 
York  affiliate.  Each  day  the  cartoon 
creator  and  collector  of  oddities  of 
information,  will  match  the  news 
headlines  with  a  story  relating  to 
the  point  where  the  news  occurred. 
Twice  a  week  the  program  will  pre- 
sent actual  participants  in  some 
real-life  incident  described  by  Mr. 
Ripley,  who  will  also  answer  ques- 
tions sent  by  U.  S.  fighting  men 
through  V-mail. 


Thomas'  New  Post 

C.  L.  (Chet)  THOMAS,  who  be- 
came manager  of  KXOK  St.  Louis 
Dec.  1,  took  over  a  newly-created 
post.  He  did  not  succeed  Clarence 
G.  Cosby,  who  was  sales  manager 
of  the  station  and  who  left  to  be- 
come general  manager  of  WINS 
New  York  [Broadcasting,  Dec. 
20].  General  manager  of  KXOK  is 
John  C.  Roberts,  now  on  active 
duty  as  a  lieutenant  commander  in 
the  Navy  who  has  held  that  post 
since  KXOK  went  on  the  air  in 
1938.  Broadcasting  regrets  the 
error. 


Sun  Oil  to  NBC 

SUN  OIL  Co.,  Philadelphia,  on 
Jan.  24  shifts  Lowell  Thomas  from 
24  BLUE  stations  to  29  NBC  sta- 
tions, Monday  through  Friday, 
6:45-7  p.m.  Agency  is  Roche,  Wil- 
liams &  Cunnyngham,  Phila. 


New  Post  for  Biggar 

GEORGE  C.  BIGGAR,  former  pro- 
gram director  of  WLW  Cincinnati, 
has  been  named  assistant  to  the 
vice-president  and  general  man- 
ager in  charge  of  employe  rela- 
tions. Mr.  Biggar  went  to  England 
last  autumn  as  guest  of  the  British 
Information  Service. 


Lent  Resigns  RCA  Post, 
Will  Engage  in  Practice 

WORTHIM  GTuN  C.  LENT,  as- 
sistant engineer-in-charge  of  RCA 
Frequency  Bureau,  headquartered 
in  Washington,  has  resigned  his 
post  effective 
Feb.  1,  1944,  to 
engage  in  a  con- 
sulting radio 
practice  in  Wash- 
ington. For  sev- 
eral months  he 
will  be  occupied 
in  fulfilling  prior 
commitments  it 
was  announced, 
after  which  he 
will  announce  his 
future  plans. 

Mr.  Lent  joined  RCA  in  1935 
after  having  been  engaged  in  his 
own  radio  manufacturing  business 
in  Richfield,  N.  J.  He  was  promoted 
to  the  Frequency  Bureau  position 
after  having  served  as  allocations 
engineer  for  NBC  for  several 
years. 


Mr.  Lent 


Hackathorn  Named  VP 

K.  K.  HACKATHORN,  sales  man- 
ager of  WHK-WCLE  Cleveland, 
has  been  appointed  to  be  a  vice- 
president  of  the 
the  United  Broad- 
casting Co.  He 
assumes  charge 
of  Cleveland 
sales,  it  was  an- 
nounced  last 
week.  Mr.  Hacka- 
thorn, who  form- 
erly was  classi- 
fied advertising 

Mr.  Hackathorn  ™anaSerT  0*tYle 
Cleveland  Plain 
Dealer,  has  been  associated  with 
WHK-WCLE  since  1938,  it  was 
stated. 


Joe  Miller  in  Navy 

JOSEPH  L.  MILLER,  Labor  Re- 
lations Director  of  the  NAB  was 
to  leave  the  as- 
sociation Dec.  31 
to  be  inducted  as 
an  apprentice  sea- 
man, third  class, 
in  the  U.  S.  Navy. 
Mr.  Miller,  36,  is 
the  father  of  two 
children,  age  4 
and  6.  Before 
joining  the  NAB, 
he  was  labor  cor- 
respondent of  the  Associated  Press 
in  Washington. 


Mr.  Miller 


shortest 
distance  to  profitable 
results  in  California's 
billion-dollar  market 
and  western  Nevada  is 

TM  (teethe 


1 

Robert  A. 
STREET 
National 
Sales  Manager 

Paul  H. 
RAYMER  CO. 
National 
Representatives 


McClatchy 

Broadcasting 
Company 

Sacramento,  California 


K0H 

SACRAMENTO  -  KFBK 
STOCKTON -Km 
FRESNO  -  KMJ 

BAKERSflELD  -  KERN 
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Broadcast  Stations  Identified  With  Newspaper  Ownership 

Revised  to  January  1,  19UU;  Copyright  19  hk  by  Broadcasting  Publications,  Inc. 


ALABAMA 

WHMA,  Anniston — Licensed  to  Harry  M. 
Ayers,  publisher  of  Anniston  Star. 

WSGN,  Birmingham  —  Licensed  to  The 
Birmingham  News  Co. ;  95%  of  stock 
owned  by  Victor  Hanson,  publisher  of 
The  Birmingham  News  and  The  Birm- 
ingham Age-Herald,  same  ownership  as 
The  HuntsviUe    (Ala.)  Times. 

WAGF,  Dothan  —  Licensed  to  Dothan 
Broadcasting  Co.;  Horace  Hall,  partner, 
is  publisher  of  Dothan  Eagle. 

WSFA,  Montgomery — Licensed  to  Mont- 
gomery Broadcasting  Co.  Inc. ;  one-third 
interest  owned  by  R.  F.  Hudson,  pub- 
lisher of  Montgomery  Advertiser;  one- 
third  by  Howard  E.  Pill,  general  man- 
ager ;  one-third  by  H.  S.  Durden. 

ARIZONA 

KTUC,  Tucson — Licensed  to  Tucson  Broad- 
casting Co  ;  69  out  of  300  shares  of 
stock  owned  by  Burridge  D.  Butler,  pub- 
lisher of  The  Prairie  Farmer,  Chicago, 
and  owner  of  WLS,  Chicago,  and  KOY, 
Phoenix;  69  shares  each  owned  by 
Glenn  Snyder  and  George  Cook,  WLS. 

KCRJ,  Jerome — Licensed  to  Central  Ari- 
zona Broadcasting  Co. ;  59%  of  stock 
owned  by  Mrs.  W.  P.  Stuart,  wife  of 
publisher  of  the  Prescott  (Ariz.)  Cour- 
ier. 

KOY,  Phoenix  —  Licensed  to  Salt  River 
Valley  Broadcasting  Corp.,  70%  owned 
by  Burridge  D.  Butler,  publisher  of  The 
Prairie  Farmer,  Chicago,  and  Arizona 
Farmer,  Phoenix ;  also  owner  of  WLS, 
Chicago. 

KTAR,  Phoenix— Licensed  to  KTAR  Broad- 
casting Co. ;  77.3%  of  stock  owned  by 
Arizona  Publishing  Co.,  publishers  of 
Phoenix  Arizona  Republic  and  Phoenix 
Gazette. 

KYCA,  Prescott — Licensed  to  Southwest 
Broadcasting  Co.  48.4%  owned  by  KTAR 
Broadcasting  Co. 

KVOA,  Tucson  —  Licensed  to  Arizona 
Broadcasting  Co. ;  same  ownership  as 
KTAR,  Phoenix. 

KYUM,  Yuma — Licensed  to  Yuma  Broad- 
casting Co.,  48.6%  owned  by  KTAR 
Broadcasting  Co.  [see  KTAR  and 
KVOA.] 

ARKANSAS 

KELD,  El  Dorado — Licensed  to  Radio  En- 
terprises Inc.;  majority  stock  owned  by 
T.  H.  Barton,  chief  owner  of  Arkansas 
Farmer,  Little  Rock. 

KGHI,  Little  Rock — Licensed  to  Arkansas 
Broadcasting  Co.,  15%  of  stock  owned 
by  Gazette  Publishing  Co.,  Little  Rock; 
10%  by  R.  E.  Steuber,  Little  Rock;  70% 
by  A.  L.  Chilton;  5%  by  S.  C.  Vinson- 
haler,  Little  Rock. 

KLRA,  Little  Rock— (See  KGHI.) 

KCMC,  Texarkana— Licensed  to  KCMC, 
Inc. ;  90%  owned  by  Texarkana  News- 
papers Inc.,  publisher  of  Texarkana  Ga- 
zette and  Texarkana  News  and  10% 
owned  equally  by  board  of  five  directors. 


The  following  tabulation,  showing  newspaper  ownership  or  affiliation 
of  standard  broadcast  stations  in  the  United  States,  Hawaii  and  Alaska, 
is  based  on  information  procured  from  the  operating  companies  or  from 
official  sources.  Minority  interests  are  indicated  where  the  information 
was  available. 


CALIFORNIA 

KERN,  Bakersfield— Licensed  to  McClatchy 
Broadcasting  Co.  ;  same  ownership  as 
Sacramento  Bee,  Fresno  Bee,  Modesto 
Bee   (McClatchy  Newspapers). 

KIEM,  Eureka  —  Licensed  to  Redwood 
Broadcasting  Co.  Inc.,  20.8%  of  stock 
owned  by  Standard  Printing  Co.,  pub- 
lisher of  Humboldt  Standard;  20%  by 
Times  Publishing  Co.,  publisher  of  Hum- 
boldt Times;  50.3%,  William  B.  Smullin. 

KMJ,  Fresno  —  Licensed  to  McClatchy 
Broadcasting  Co.  ;  same  ownership  as 
Fresno  Bee,  Sacramento  Bee,  Modesto 
Bee   (McClatchy  Newspapers). 

KDON,  Monterey — Licensed  to  Monterey 
Peninsula  Broadcasting  Co.;  50%%  of 
stock  owned  by  Allen  Griffen,  publisher 
of  Monterey  Peninsula  Herald;  49%% 
by  Salinas  Newspapers,  Inc  ,  publishers 
of  Salinas  Calif ornian.  (Speidel  News- 
papers) ;  see  also  WGNY,  Newburgh,  N. 
Y.,  and  KFBC,  Cheyenne,  Wyo.) 


KLX,  Oakland — Licensed  to  Tribune  Build- 
ing Co.;  interlocking  ownership  with 
Oakland  Tribune. 

KFBK,  Sacramento  —  Licensed  to  Mc- 
Clatchy Broadcasting  Co. ;  same  owner- 
ship as  Sacramento  Bee,  Fresno  Bee, 
Modesto  Bee   (McClatchy  Newspapers). 

KTMS,  Santa  Barbara — Licensed  to  News 
Press  Publishing  Co.,  publisher  of  Santa 
Barbara  News  and  Press  (T.  M.  Storke, 
publisher,  owns  100%  of  common  stock). 

KSRO,  Santa  Rosa — Ownership  affiliated 
with  Santa  Rosa  Republican  and  Santa 
Rosa  Press  Democrat. 

KWG,  Stockton — Licensed  to  McClatchy 
Broadcasting  Co. ;  same  ownership  as 
Sacramento  Bee,  Modesto  Bee,  Fresno 
Bee   (McClatchy  Newspapers). 

KTKC,  Visalia — Licensed  to  Tulare-Kings 
County  Associates:  Ownership  affiliated 
with  Visalia  Times-Delta;  Porterville  Re- 
corder; Tulare  Advance-Record  and 
Times;  Hanford  Sentinel  and  Journal. 


KHUB,  Watsonville — Licensed  to  John  P. 
Scripps,  chief  stockholder  in  John  P. 
Scripps  Newspapers:  Watsonville  Reg- 
ister-Pajaronian  and  Sun,  Santa  Ana- 
Journal,  Ventura  Star  &  Free  Press, 
Santa  Paula  Chronicle,  Redding  Record 
and  San  Luis  Obispo  Telegram-Tribune, 
all  in  California;  Bremerton  (Wash.) 
Sun. 

COLORADO 

KVOR,  Colorado  Springs — Licensed  to  Out 
West  Broadcasting  Co. ;  33%  stockholders 
each  are  E.  K.  Gaylord  and  Edgar  T. 
Bell,  officers  and  directors,  and  33%  by 
the  Oklahoma  Publishing  Co.,  publisher 
of  Oklahoma  City  Daily  Oklahoman,  Ok- 
lahoma City  Times  and  The  Farmer 
Stockman. 

KLZ,  Denver' — Licensed  to  KLZ  Broad- 
casting Co.;  E.  K.  Gaylord,  president: 
Herbert  M.  Peck,  secretary;  Edgar  T. 
Bell,  treasurer;  directors  or  stockholders 
in  The  Oklahoma  Publishing  Co,  pub- 
lishers of  The  Daily  Oklahoman,  Okla- 
homa City  Times  and  Farmer-Stockman. 

KFKA,  Greeley — Licensed  to  Midwestern 
Radio  Corp. ;  same  ownership  (H.  E. 
Green)  as  The  Record  Stockman,  Den- 
ver, weekly. 


Bumper  Crop 


Down  in  "de  land  ob  cotton"  a  bumper 
crop  means  additional  wealth.  Last  sea- 
son's ginnings  in  many  localities  were  up 
more  than  300  per  cent.  This  is  only  one 
reason  why  the  rich  market  served  by 
KWKH  should  be  a  "must"  on 
your  schedule. 


Recently  published.  Write  for  your  free  copy 
of  KWKH  net  circulations  day  and  night  maps 


CBS 
50,000  WATTS 


"She's  so  dumb  she  thinks  Ray- 
mond Gram  Swing  on  WFDF 
Flint  is  a  dance  band." 


REPRESENTED  BY 

THEBRANHAMCO. 


A      SHREVEPORT      TIMES  STATION 

SHREVEPORT,  LOUISIANA 
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"/  don't  get  home 

as  early  as  I  used  to  for 

dinner. 

But  when  we  get  through 

eating,  it's  swell 

to  sit  down  and  listen  to 

George  Higgins' 

Soorts  Review;  and  the  news 

the  way  Earl  Godwin  reports 


CONNECTICUT 

WTHT,  Hartford— Licensed  to  the  Hart- 
ford Times  Inc.,  publisher  of  Hartjord 
Times:  73.58%  of  stock  owned  by  the 
Gannett  Newspapers;  see  WENY,  Elmira, 
N.  X. 

WBRY,  Waterbury — Licensed  to  the  Amer- 
ican-Republican Inc.,  publisher  of  Wa- 
terbury Republican  and  Waterbury 
American. 

DELAWARE 

WDEL,  Wilmington  (Mason-Dixon  Radio 
Group) — Licensed  to  WDEL,  Inc.  Oper- 
ated independently.  Ownership  affiliated 
with  Lancaster  Newspapers  Inc. 

WILM,  Wilmington — Licensed  to  WILM, 
Inc.  (See  WDEL  ) 

DISTRICT  OF  COLUMBIA 

WMAL,  Washington  —  Licensed  to  The 
Evening  Star  Broadcasting  Co.,  sub- 
sidiary of  the  Washington  Star. 

FLORIDA 

WJHP,  Jacksonville  —  Licensed  to  The 
Metropolis  Co. ;  same  ownership  as  Jack- 
sonville   Journal.    (See    WCOA,  Pens»- 

cola. 

WIOD,  Miami — Licensed  to  Miami  Daily 
News  Inc.,  stock  all  owned  by  Miami 
Daily  News  Inc.,  publisher  of  Miami 
Daily  News;  same  ownership  as  Dayton 


(O.)  Daily  News.  Atlanta  Journal, 
Springfield  (O.)  News  and  Sun  (James 
M.  Cox). 

WTMC,  Ocala — Licensed  to  Ocala  Broad- 
casting i^o.  Inc.;  (see  WCOA). 

WDLP,  Panama  City — Licensed  to  Pana- 
ma Bctsg.  Co.  and  owned  by  publishers 
of  Panama  City  News-Herald.  (See 
WCOA). 

WCOA,  Pensacola — Licensed  to  Pensacola 
Broadcasting  Co. ;  John  H.  Perry.  79% 
stockholder,  is  publisher  of  Pensacola 
Journal,  Pensacola  News,  Jacksonville 
Journal,  Panama  City  ( Fla. )  News-Her- 
ald. Mr.  Perry  is  also  president  of  West- 
ern Newspaper  Union,  a  newspaper 
syndicate. 

WTSP,  St  Petersburg — Licensed  to  Pinel- 
las Broadcasting  Co.,  96%  of  stock  owned 
by  Nelson  Poynter,  publisher  of  St. 
Petersburg  Times. 

WFLA,  Tampa' — Licensed  to  Tampa  Tri- 
bune Co.,  publisher  of  Tampa  Tribune 
(controlled  by  S.  E.  Thomason  publisher 
also  of  Chicago  Times,  and  John  Stewart 
Bryan,  publisher  of  Richmond  News- 
Leader)  . 

WDAE,  Tampa — Licensed  to  Tampa  Times 
Co.,  publisher  of  Tampa  Times. 

GEORGIA 

WALB,  Albany — Licensed  to  Herald  Pub- 
lishing Co.,  publisher  of  Albany  Herald. 


WGAU,  Athens  —  Affiliated  with  the 
Athens  Banner-Herald. 

WSB,  Atlanta — Licensed  to  Atlanta  Jour- 
nal Co.,  publisher  of  Atlanta  Journal 
(James  M.  Cox;  see  also  WIOD,  Miami, 
and  WH10,  Dayton,  0.). 

WGAC,  Augusta — Licensed  to  Twin  States 
Bcstg.  Co. ;  Glenn  R.  Boswell,  publisher, 
and  Millwee  Owens,  editor,  of  the  Au- 
gusta Herald,  each  holding  33  1/3%  of 
stock ;  F.  Frederick  Kennedy,  attorney, 
33  1/3%.  Note:  Neither  Mr.  Boswell  nor 
Mr.  Owens  has  any  ownership  interest 
in  the  Augusta  Herald. 

WMJM,  Cordele — Licensed  to  Cordele  Dis- 
patch Publishing  Co.,  publisher  of  CordeU 
Dispatch;  John  W.  Greer,  president. 

WGGA,  Gainesville  —  Licensed  to  Blue 
Ridge  Broadcasting  Co.,  43%  of  stock 
owned  by  A.  F.  Dean,  owner  and  editor 
of  Gainesville  Eagle,  weekly. 

WLAG,    La    Grange  —  Licensed    to  La 

Orange  Broadcasting  Co.  ;  33  1/3%  of 
stock  owned  by  Roy  C.  Swank,  pub- 
lisher of  La  Grange  News. 

WAYX,  Way  cross — Licensed  to  Jack  Wil- 
liams, publisher  of  Waycross  Journal- 
Herald. 

ILLINOIS 

WDWS,  Champaign — Licensed  to  Cham- 
paign News-Gazette,  Inc.,  publisher  of 
Champaign  News-Gazette. 

WAAF,  Chicago  —  Licensed  to  Drovers 
Journal  Publishing  Co.,  publishers  of 
Chicago  Daily  Drovers  Journal  and  own- 
ers of  Omaha  Journal-Stockman. 

WGN,  Chicago — Licensed  to  WGN,  Inc., 
100%  subsidiary  of  The  Tribune  Co., 
publisher  of  Chicago  Tribune. 

WLS,  Chicago— Licensed  to  Agricultural 
Broadcasting  Co. ;  100%  of  stock  owned 
by  Prairie  Farmer  Publishing  Co.,  pub- 
lisher of  The  Prairie  Farmer,  bi-weekly. 

WDAN,  Danville — Licensed  to  Northwest- 
ern Publishing  Co.,  publisher  of  DanviU» 
Commercial-News  (Gannett  Newspaper); 
see  WENY,  Elmira,  N.  Y. 

WSOY,  Decatur — Licensed  to  Commodore 
Broadcasting,  Inc.,  99.6%  of  stock  owned 
by  Decatur  Newspapers,  Inc.,  publisher 
of  Decatur  Herald  and  Review;  same 
ownership  as  Champaign-Urbana  (111.) 
Evening  Courier. 

WGIL,  Galesburg — Licensed  to  Galesburg 
Broadcasting  Co. ;  60  out  of  100  shares 
of  stock  owned  by  executives  of  Gales- 
burg Register-Mail. 

WROK,  Rockford— Licensed  to  Rockford 
Broadcasters,  Inc.  100%  of  stock  owned 
by  Rockford  Consolidated  Newspapers 
Inc  ,  publishers  of  Rockford  Morning 
Star  and  Rockford  Register  Republic. 

WHBF,  Rock  Island — Licensed  to  Rock 
Island  Broadcasting  Co.  ;  controlling 
stockholders,  officers  and  directors  own 
all  stock  of  J.  W.  Potter  Publishing  Co., 
publisher  of  Rock  Island  Argus. 

WCBS,  Springfield— Licensed  to  WCBS, 
Inc.,  49%  of  stock  owned  by  Ira  C.  Cop- 
ley, publisher  of  the  Springfield  lllinoit 
State  Journal,  1%  by  A.  W.  Ship  ton, 
general  manager  of  Illinois  State  Jour- 
nal. 

INDIANA 

WTRC,  Elkhart— Licensed  to  the  Truth 
Publishing  Co.  Inc.,  publisher  of  Elkhart 
Daily  Truth. 

WFBM,  Indianapolis — Licensed  to  WFBM 
Inc.;  chief  owners  are  Harry  M.  Bitner 
and  family;  Mr.  Bitner  is  publisher  of 
Pittsburgh  Sun-Telegraph,  Hearst  news- 
paper, but  station  is  personal  invest- 
ment. 


WMUR,  Manchester,  N.  H. 

.  .  .  may  I  compliment  you  again 
on  the  high  quality  of  the 
selling  presentations  on  Tele- 
script  features  you  are  for- 
warding to  us. 

Hervey  Carter, 
Manager. 


it. 

On  Friday  nights  I  sure 
go  for  Gangbusters.  It's 
great! 

And  Wednesday  nights  we 
catch  The  Battle  of  the 

Sexes! 

Ju<r  before  bed-time,  wo 
re'ax  with  "Symphonette" 
at  10:15.  It's  fine  music. 

Now  that  we're  staying 
home  more,  we 
appreciate  our  radio  more 
than  ever.  Especially  when 
we  can  hear  these  kinds  of 
programs  on  V/TCN!" 

Tommy's  father  is  a  connois- 
seur, but  doesn't  know  it!  He 
chooses  radio  programs  for  va- 
riety— to  suit  his  mood.  And 
WTCN  has  them  —  Programs 
for  everyone  at  times  they  can 
listen  best! 
uiuiiiiiiiuiiuiiiiiiiiiiiuuiiiiiiiii  urn  iBuuqyuiuttiMuiuuuyiMttiiuiiuiiuMiuiMiiuuuuiiiiHij 


wrtc 


•     L  1210  on/youi  MAI 

Blue  Network 
Minneapolis — Saint  Paul 
Minnesota 


ONE  OF  AMERICA'S  SIX 
FASTEST-GROWING  CITIES 


CORPUS  CHRISTI  ALSO  IS  A  NATURAL 
FOR  GREAT  POST-WAR  GROWTH 

In  the  recent  survey  made  by  Philip  M.  Hauser,  of  the  Census  Bureau, 
Corpus  Christi,  with  its  city-zone  population  of.  101,400,  is  listed  as  a 
class  A-l  city  —  one  of  America's  fastest-growing  metropolitan  centers 
with  best  prospects  of  retaining  wartime  growth.  Ask  your  Branham 
man  for  facts  regarding  KRIS's  Hooper-authenticated  dominance  of 
this  important  market. 


Special  Combination  Buy— KRIS  and  KXYZ,  Houston  . . .  Investigate! 


available  through 

PRESS  ASSOCIATION,  inc 

30  Rockefeller  Plata 
N«»  York,  N.  Y. 


Page  54  •  January  3,  1944 


BROADCASTING  •  Broadcast  Advertising 


WIRE,  Indianapolis  —  Licensed  to  In- 
dianapolis Broadcasting,  Inc.  100%  of 
stock  owned  by  Central  Newspapers,  Inc., 
E.  C.  Pulliam,  President. 

WSBT.  South  Bend— Licensed  to  the  South 
Bend  Tribune. 

WAOV,  Vincennes — Licensed  to  Vincennes 
Newspapers  Inc.,  publisher  of  Vincennes 
Sun -Commercial  (same  ownership  as 
WIRE,  Indianapolis). 

IOWA 

KBUR,  Burlington — Licensed  to  Burlington 
Broad-asting  Co.;  25%  of  stock  owned  by 
controlling  interests  in  the  Burlington 
Hawk-Eye  Gazette. 

WMT,  Cedar  Rapids — Licensed  to  Towa 
Broadcasting  Co.,  subsidiary  of  the  Reg- 
ister &  Tribune  Co.,  publisher  of  Des 
Moines  Register  and  Des  Moines  Trib- 
une: also  publishers  of  Minneapolis  Star- 
Journal  and  Look  Magazine. 

KRNT,  Des  Moines — Licensed  to  Iowa 
Broadcasting  Co.    (see  WMT). 

KSO,  Des  Moines — Licensed  to  Iowa 
Broadcasting  Co.   (see  WMT). 

KDTH,  Dubuque — Licensed  to  Dubuque 
Telegraph-Herald. 

KGLO,  Mason  City — Licensed  to  Mason 
City  Globe-Gazette  Co..  publisher  of 
Mason  City  Globe-Gazette  (Lee  Syndi- 
cate) . 

KFNF,  Shenandoah— Licensed  to  KFNF 
Inc.;  48.75%  of  stock  owned  by  Des 
Moines  Register  &  Tribune  interests  (see 
WMT). 

KSCJ,  Sioux  City— Licensed  to  the  Per- 
kins Brothers  Co.  Affiliated  with  Sioux 
City  Journal. 

KTRI,  Sioux  City — Licensed  to  Sioux  City 
Broadcasting  Co.;  50%  owned  by  Sioux 
City  Tribune  and  50%  by  Dietrich  Dirks. 

KANSAS 

KGGF,  Coffeyville— Licensed  to  Hugh  J. 
Powell,  senior  partner  in  firm  of  H. 
J.  Powell  &  Co.,  publisher  of  Coffeyville 
Daily  Journal. 

KGNO,  Dodge  City — Licensed  to  Dodge 
City  Broadcasting  Co.  Inc. ;  94%  of 
stock  owned  by  J.  C  Denious,  publisher 
of  the  Dodge  City  Daily  Globe  and  Nor- 
ton (Kan.)  Telegram. 

KCKN,  Kansas  City— Licensed  to  The 
KCKN  Broadcasting  Co.,  controlled  by 
Capper  Publications,  Inc.,  publisher  of 
Kansas  City  Kansan  and  Topeka  Daily 
Capital. 

KSAL,  Salina— Licensed  to  KSAL,  Inc., 
controlled  by  R.  J.  Laubengayer,  pub- 
lisher of  Salina  Journal,  who  also  holds 
interests  in  the  Hays  Daily  News.  Good- 
land  Daily  News  and  Hill  City  Times 
(weekly),  all  in  Kansas. 

WIBW,  Topeka  —  Licensed  to  Topeka 
Broadcasting  Assn.,  Inc.,  controlled  by 
Capper  Publications,  Inc.,  publisher  of 
Topeka  Daily  Capital  (see  KCKN,  Kan- 
sas City). 

KFH,  Wichita— Licensed  to  Radio  Station 
KFH  Co. ;  50%  of  stock  owned  by  Vic- 
toria Murdock  Estate,  publisher  of  the 
Wichita  Eagle:  25%  of  stock  owned  by 
John  Rigby,  Beverly  Hills,  Cal. ;  25%  by 
Mrs.  Anna  Scott  Gray,  Piedmont,  Cal. 


*  * 

THE  BRIGHT  SPOT 
of  Eastern  New  York 


KENTUCKY 

WHAS,  Louisville — Licensed  to  Courier- 
Journal  and  Louisville  Times. 

WOMI,  Owensboro  —  Licensed  to  Owens- 
boro  Broadcasting  Co.,  stock  owned  by 
three  stockholders  of  Owensboro  Pub- 
lishing Co.,  publisher  of  Owensboro  Mes- 
senger and  Inquirer. 

LOUISIANA 

WJEO,  Baton  Rouge — Licensed  to  Baton 
Rouge  Broadcasting  Co.  Inc  ;  same  own- 
ership as  Baton  Rouge  Advocate  and 
Baton  Rouge  State  Times;  Charles  P. 
Manship,  president. 

KVOL,  Lafayette — Licensed  to  Evangeline 
Broadcasting  Co.  Inc. ;  50%  of  stock 
owned  by  G.  H.  Thomas,  Lafayette;  50% 
of  stock  owned  by  Lafayette  Advertiser- 
Gazette  Inc.,  publisher  of  the  Lafayette 
Daily  Advertiser.  Morgan  Murphy,  presi- 
dent of  newspaper  corporation,  also 
owns  controlling  interest  in  Superior- 
Telegram,  Chippewa  Falls  Herald,  Mani- 
towoc Times  and  Two  Rivers  Reporter, 
all  in  Wisconsin. 

KTBS,  Shreveport — Licensed  to  Tri-State 
Broadcasting  System  Inc.;  99.94%  of 
stock  owned  by  Times  Publishing  Co. 
Ltd.,  publisher  of  Shreveport  Times: 
same  ownership  as  Monroe  (La.)  World 
and  News-Star. 

KWKH.  Shreveport — Licensed  to  Interna- 
tional Broadcasting  Corp  :  100%  of  stock 
ownpd  hy  Times  Publishing  Co  Ltd.. 
publisher  of  Shreveport  Times:  same  own- 
ership as  Monroe  (La.)  World  and  News- 
Star. 


MAINE 

WCOU,  Lewiston — Licensed  to  Twin  City 
Broadcasting  Co.,  Inc  Stockholders  are: 
Faust  Couture,  pres.  &  treas.;  Valdor 
Couture,  sec.  Ownership  identified  with 
Le  Messenger,  French  language  daily. 

WGAN,  Portland — Licensed  to  Portland 
Broadcasting  System  Inc. :  495  out  of  500 
shares  owned  by  Gannett  Publishing  Co. 
Inc.  (Guy  P.  Gannett),  publisher  of 
Portland  Press  Herald  and  Portland  Ex- 
press: Augusta  Kennebec  Journal  and 
Waterville  Sentinel. 


MARYLAND 

WBAL,  Baltimore — Licensed  to  Hearst  Ra- 
dio Inc.;  affiliated  with  Baltimore  News- 
Post  and  American  (see  WINS  New 
York). 

MASSACHUSETTS 

WHYN,  Holyoke  —  All  stock  of  station 
owned  by  owners  of  Holyoke  Transcript- 
Telegram  and  Daily  Hampshire  Gazette. 
Northampton  (Mass.). 

WLAW.  Lawrence — Licensed  to  Hildreth 
&  Rogers  Co.,  publisher  of  Lawrence 
Eagle  and  Tribune. 

WNBH,  New  Bedford — Licensed  to  E.  An- 
thonv  &  Sons  Inc..  publisher  of  New 
Bedford  Mercury.  New  Bedford  Stand- 
ard-Times and  Hyannis  ( Mass. )  Cape 
Cod  Standard-Times. 

WTAG.  Worcester — Licensed  to  Worcester 
Telegram  Publishing  Co.  Tnc,  publisher 

of  Worcester  Telegram  &  The  Evening 
Gazette. 

MICHIGAN 

WELL,  Battle  Creek — Licensed  to  Feder- 
ated Publications,  Inc.,  publishers  of 
Battle  Creek  Enquirer  &  News,  Grand 
Rapids  Herald  and  Lansing  State  Jour- 
nal. 

WHDF,  Calumet — Licensed  to  Upper  Mich- 
igan Broadcasting  Co.;  40%  of  stock 
owned  by  John  W.  Rice,  publisher 
of  Houghton  Daily  Mining  Gazette. 

WJLB,  Detroit — Licensed  to  John  Lord 
Booth  Broadcasting,  Inc.,  stockholder  in 
Booth  Newspapers,  Inc.,  of  Michigan 
(Grand  Rapids  Press,  Flint  Journal, 
Muskegon  Chronicle,  Kalamazoo  Gazette, 
Saginaw  News,  Bay  City  Times,  Jack- 
son Citizen-Patriot,  Ann  Arbor  News.) 
Mr.  Booth  is  not  active  in  operation  of 
the  newspapers. 

WWJ.  Detroit — Licensed  to  Evening  News 
Association,  publisher  of  Detroit  News. 

WDBC,  Escanaba  —  Licensed  to  Delta 
Broadcasting  Co.;  Ownership  affiliated 
with  Marquette  Mining  Journal,  also 
owner  of  WDMJ. 

WDMJ,  Marquette— Licensed  to  Lake  Su- 
perior Broadcasting  Co  ;  majority  owned 
by  Daily  Mining  Journal  Co.  Ltd.,  pub- 
lisher of  Marquette  Mining  Journal. 


Only  BLUE  Network 
Station  Covering  this  Area 
*  ★ 


IN 


AMorFM 


"Qood  Engineering  is  Qood  Business" 


COMMERCIAL  RADIO  EQUIPMENT  CO. 

Radio  Engineers 


Everett  L  Dillard,  Gen.  Mgr., 
Suite  315,  Evening  Star  Bldg., 
Washington,  D.  C. 


Robt.  F.  Wolfskill,  Mgr., 
Plant  No.  1, 
321  East  Gregory  Blvd., 
Kansas  City  5,  Mo. 


M.  W.  Woodward,  Ch.  Eng., 
Office  of  Chief  Engineer, 
7134  Main  St., 
Kansas  City  5,  Mo. 


George  Taffeau,  Mgr., 

1584  Cross  Roads  of  the  World, 

Hollywood  28,  California 


Also  Operating  KC's  Pioneer  FM  Station,  KOZY 


NBC 


Station  For 
Winston-Salem 
Greensboro 
High  Point 


5,000  WATTS 
600  KC. 


BLANKETING  North 
Carolina's  Rich  Tri-City 
Section,  the  State's  No.  1 
Market!  CONCENTRAT- 
ING on  a  10-County 
Primary-PLUS  Area  of 
578,700  Population  With 
100,312   Radio  Homes! 

National  Representatives 


1 


til 


H 


EADLEY-  REED 
COMPANY 
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"Now  I'll  tell  ya  what  I'm  gonna 
do  .  ,  ."  spieled  KSTPete  several 
months  ago  when  he  first  outlined 
our  aggressive  promotion  plans  for 
increasing  audiences  in  rural  Minne- 
sota. 

And  what  a  pitch  he's  been  making 
ever  since!  Not  the  old-time,  hit- 
and-run  street  corner  pitch  with 
tripe  and  keister,  but  a  continuous 
state-wide  pitch  with  country  news- 
papers and  magazines  circulating  in 
more  than  200,000  rural  Minnesota 
homes  to  carry  his  spiel.  That's  why 
we  proudly  say,  "Pipe  the  pitch!" 
Principal  features  of  this  continuous 
campaign  are: 

\t  Personal  appearances  of  KSTP's 
Barn  Dance  group  in  Minnesota 
towns. 

2.  Audience-building  ads  in  344  rural 
newspapers. 

3.  Big  ads  in  "The  Farmer"  (Minne- 
sota farm  circulation  147,000). 

4^  Full-page  ads  in  "Land  O'  Lakes 
News,"  reaching  65,000  Minnesota 
dairy  farmers. 

5.  "On  the  Minnesota  Farm  Front" 
(column  by  KSTP's  Farm  Service 
Director,  Harry  Aspleaf)  published 
weekly  by  81  country  newspapers. 

fit  "Around  Radio  Row"  (radio  news- 
and-gossip  column)  published 
weekly  by  70  country  newspapers. 

KSTPete  is  really  turning  the  tip  when 
it  comes  to  increasing  our  large  listenership 
among  the  1,400,000  prosperous  farmers 
and  small-town  folks  in  rural  Minnesota. 
So  it's  a  paying  pitch  for  you  —  a  no-cost 
plus  to  the  resultful  selling  job  KSTP  does 
in  the  vital  Twin  City  area,  Minnesota's 
primary  market. 

50,000  WATTS— 

Clear  Channel 

Exclusive  NBC  Affiliate 
for  the  Twin  Cities. 


KSTP 


WSOO,  Sault  Ste.  Marie  —  Licensed  to 
Hiawathaland  Broadcasting  Co. ;  33%  of 
stock  owned  by  George  A.  Osborn,  pub- 
lisher of  Sault  Ste.  Marie  News. 

MINNESOTA 

KATE.  Albert  Lea — Licensed  to  Albert 
Lea-Austin  Broadcasting  Corp;  49% 
owned  by  E.  L  Hayek,  president  of 
Trades  Publishing  Co.,  Albert  Lea,  pub- 
lisher of  Northwestern  Jeweler. 

WEBC,  Duluth — Licensed  to  Head  of  the 
Lakes  Broadcasting  Co.  ;  32%  of  stock 
owned  by  Evening  Telegram  Co.,  Su- 
perior, Wis.,  publisher  of  Superior  Tele- 
gram; 32%  shares  by  Northwest  Paper 
Co..  20%  by  Morgan  Murphy,  president 
of  Morning  Telegram  Co.  :  10%  by  W.  C. 
Bridges,  manager  of  WEBC.  Mr.  Murphy 
is  also  interested  in  the  Manitowoc 
(Wis.)  Herald-Times,  Chippewa  Falls 
(Wis.)  Herald-Telegram,  Two  Rivers 
(Wis.)  Reporter,  Lafayette  (La.)  Ad' 
vertiser. 

WMFG,  Hibbing — Licensed  to  Head  of  the 
Lakes  Bcstg.  Co. ;  see  WEBC,  Duluth. 

WTCN,  Minneapolis — Licensed  to  Minne- 
sota Broadcasting  Corp. ;  50%  of  stock 
owned  by  Dispatch-Pioneer  Press  Co., 
publisher  of  the  St.  Paul  Dispatch  and 
St.  Paul  Pioneer  Press:  50%  of  stock 
owned  by  Minnesota  Tribune  Co.  Minor- 
ity stockholders  Minneapolis  Star-Journal 
Tribune  and  Minneapolis  Daily  Times. 
The  St.  Paul  newspapers  are  published 
by  the  Ridder  Brothers,  also  publish- 
ers of  the  New  York  Herald  &  Staas- 
Zeitung  (German).  Duluth  Herald  and 
News-Tribune,  Aberdeen  (S.  D. )  Ameri- 
can and  News  and  Grand  Forks  (N.  D.) 
Herald,  who  also  have  minority  interest 
in  the  Seattle  Times. 

KFAM,  St.  Cloud— Licensed  to  Times  Pub- 
lishing Co.,  publisher  of  St.  Cloud  Daily 
Times. 

WHLB,  Virginia — Licensed  to  Head  of  the 
Lakes  Broadcasting  Co. ;  see  WEBC, 
Duluth. 

KWNO,  Winona — Licensed  to  Winona  Ra- 
dio Service ;  a  partnership  comprising 
H.  R.  Weicking.  editor,  and  M.  H.  White, 
business  manager  of  Winona  Republican- 
Herald. 

MISSISSIPPI 

WCBI,    Columbus  Licensed    to  Birney 

Imes,  publisher  of  Columbus  Commercial 
Dispatch. 


WCOC,  Meridian — Licensed  to  Mississippi 
Broadcasting  Co.  Inc. ;  100%  of  stock 
owned  by  R.  S.  Gavin  and  D.  W.  Gavin, 
owners  of  Clark  County  Tribune,  Quit- 
man, Miss,  (weekly). 

WQBC,  Vicksburg — Licensed  to  Delta 
Broadcasting  Co.  Inc  Affiliated  with 
Vicksburg  Morning  Herald  and  Vicks- 
burg Evening  Post. 

MISSOURI 

KFRU.  Columbia— Licensed  to  KFRU  Inc.  ; 
98-6/7  per  cent  of  stock  owned  by  St. 
Louis  Star-Times  Publishing  Co.,  pub- 
lisher of  St.  Louis  Star-Times  (see  also 
KXOK,  St.  Louis). 

KHMO,  Hannibal — Licensed  to  Courier- 
Post  Publishing  Co.,  publisher  of  Hanni- 
bal Courier-Post;  same  ownership  as 
Kewanee  (111.)  Star-Courier  (Lee  Syn- 
dicate) . 

KWOS,  Jefferson  City — Licensed  to  Trib- 
une Printing  Co.,  publisher  of  Jefferson 
City  Capital-News  and  Jefferson  City 
Post-Tribune. 

WMBH,  Joplin — Licensed  to  Joplin  Broad- 
casting Co. ;  controlled  by  executives  of 
Joplin  Globe  Publishing  Co.,  publisher  of 
Joplin  Globe  and  Joplin  News-Herald; 
28%  of  stock  owned  by  D.  J.  Poyner, 
manager  of  WMBH. 

KCMO,  Kansas  City— Licensed  to  KCMO 
Broadcasting  Co.;  Minority  interest  held 
by  Kansas  City  Journal. 

WDAF,  Kansas  City — Licensed  to  The  Kan- 
sas City  Star  Co.,  publisher  of  The 
Kansas  City  Star. 

KWOC,  Poplar  Bluff,  Mo. — Licensed  to 
Radio  Station  KWOC;  ownership  affiliated 
with  Poplar  Bluff  American  Republic. 

KGBX,  Springfield — Licensed  to  Springfield 
Broadcasting  Co.;  Ownership  identified 
with  Springfield  Newspapers  Inc. 

KWTO,  Springfield — Licensed  to  Ozark 
Broadcasting  Co.  ;  same  ownership  as 
KGBX,  Springfield. 

KFEQ,  St.  Joseph— Licensed  to  KFEQ, 
Inc.  42.8%  of  stock  owned  by  the  News 
Corp.,  publisher  of  the  St.  Joseph  News- 
Press  and  St.  Joseph  Gazette. 

KSD,  St.  Louis — Licensed  to  Pulitzer  Pub- 
lishing Co.,  publisher  of  St.  Louis  Post- 
Dispatch. 


A  50,000  watt  audience 
at  a  250  watt  rate 


C.  E.  HOOPER 


FOR  OCTOBER  &  NOVEMBER,  1943 


....  and 

maybe  you 
don't  think  < 
we're  proud 
of  it! 


MORNING  INDEX 
MON.  THRU  FRI. 
8:00  -  12:00  A.M. 

A 

WGRC 

B 

C 

12.6 

29.9 

32.2 

24.1 

AFTERNOON  INDEX 
MON.  THRU  FRI. 
12:00  -  6:00  P.M. 

A 

WGRC 

B 

C 

28.0 

34.9 

22.9 

13.0 

Slfl.  THRU  SAT. 
EVENING  INDEX 
6:00  -  10:00  P.M. 

A 

WGRC 

B 

C 

43.0 

12.8 

33.5 

9.4 

UIGRC^ 


LOUISVILLE'S  TRA 


ST.  P*UL 


=  47/°  OF  KENTUCKY'S  POPULATION 
=  575?  OF  ITS  BUYING  POWER 


KXOK,  St.  Louis— Licensed  to  Star-Times 
Publishing  Co.,  publisher  of  St.  Louis 
Star-Times  (see  also  KFRU,  Columbia, 
Mo.). 

MONTANA 

KRJF,  Miles  City — Licensed  to  Star  Print- 
ing Co.,  publishers  of  the  Miles  City 
Star. 

NEBRASKA 

KHAS,  Hastings — Licensed  to  Nebraska 
Broadcasting  Co.;  majority  owned  by 
Hastings  Daily  Tribune. 

KFAB,  Lincoln — Licensed  to  KFAB  Broad- 
casting Co. ;  50%  of  stock  owned  by 
Sidles  Co.,  Lincoln  ;  25%  of  stock  owned 
by  Lincoln  Nebraska  State  Journal; 
24%  of  stock  owned  by  Lincoln  Star. 

KFOR,  Lincoln — Licensed  to  Cornbelt 
Broadcasting  Corp. ;  same  ownership  as 
KFAB. 

WJAG,  Norfolk — Licensed  to  the  Norfolk 
Daily  News. 

KOIL,  Omaha — Licensed  to  Central  States 

Broadcasting  Co.;  50%  owned  by  The 
Sidles  Co.;  25%  by  the  Lincoln  Nebraska 
State  Journal;  25%  by  the  Lincoln  Star. 

KOWH,  Omaha— Licensed  to  World  Pub- 
lishing Co.,  publisher  of  Omaha  World- 
Herald. 

NEVADA 

KOH,  Reno — Licensed  to  McClatchy  Broad- 
casting Co.  of  Nevada.  Same  ownership 
as  Sacramento  Bee,  Fresno  Bee,  Modesto 
Bee,  all  in  California  (McClatchy  News- 
papers) . 

NEW  HAMPSHIRE 

WMUR,  Manchester — Licensed  to  The  Ra- 
dio Voice  of  New  Hampshire,  Inc.,  5% 
of  stock  owned  by  Edward  J.  Gallagher 
who  is  50%  owner  of  common  stock  and 
managing  editor  of  Citizen  Publishing 
Co.  which  publishes  the  Citizen. 

NEW  JERSEY 

WBAB,  Atlantic  City — Licensed  to  Press 
Union  Publishing  Co.,  publisher  of  At- 
lantic City  Press  and  Union. 


NEW  MEXICO 

KOB,  Albuquerque  —  Licensed  to  Albu- 
querque Broadcasting  Co. ;  100%  of  stock 
owned  by  T.  M.  Pepperday,  president, 
Albuquerque  Publishing  Co.,  publisher 
of  Albuquerque  Journal;  Mr.  Pepperday 
is  also  business  manager  of  the  Rocky 
Mountain  Division,  Scripps  -  Howard 
Newspapers. 

KAVE,  Carlsbad  —  Licensed  to  Carlsbad 
Broadcasting  Co.,  a  partnership  consist- 
ing of  Barney  Hubbs,  A.  J.  Crawford, 
Jack  Hawkins  and  Harold  Miller.  Mr. 
Hubbs  and  Mr.  Hawkins  are  owners  of 
Pecos  (Tex.)  Enterprise,  a  weekly  (see 
also  KIUN,  Pecos,  Tex.). 

NEW  YORK 

WABY,  Albany — Licensed  to  Adirondack 
Broadcasting  Co.  Inc. ;  20%  of  stock 
owned  by  the  Press  Co.  Inc.,  publisher  of 
the  Knickerbocker  News  (Gannett  News- 
paper; see  WENY,  Elmira,  N.  Y.). 

WOKO,  Albany— Licensed  to  WOKO  Inc.; 
25%  of  stock  owned  by  the  Press  Co. 


THE  WORLD'S 


Represented 
nationally  by 
Edward  Petry  and  Company 


BURN-SMITH  "National  Representatives 
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GROVES  SPONSORS 
BERGMAN  ON  WRC 

WASHINGTON  Redskins  Coach 
Arthur  J.  (Dutch)  Bergman,  is  the 
newest  sports  commentator  at 
WRC  Washington.  Beginning  Jan. 
24,  the  coach  of  the  eastern  cham- 
pion pro  grid  team  will  be  heard 
at  6:40  p.m.  six  days  a  week  for 
Grove  Labs. 

Bergman  played  football  under 
Knute  Rockne  at  Notre  Dame 
where  he  also  won  letters  in  base- 
ball and  track.  After  graduation 
from  Notre  Dame,  he  became  di- 
rector of  athletics  and  sports  coach 
at  New  Mexico  A  &  M.  From  there 
he  went  to  the  U.  of  Dayton,  and 
later  to  the  U.  of  Minnesota.  He 
became  well-known  to  Washington- 
ians  for  his  work  as  head  football 
coach  and  director  of  athletics  at 
Catholic  U. 


Inc.,  publisher  of  Albany  Knickerbocker 
News  (Gannett  Newspaper;  see  WENY, 
Elmira,  N.  Y.). 

WMBO,  Auburn— Licensed  to  WMBO,  Inc. 
100%  of  stock  owned  by  Auburn  Pub- 
lishing Co.,  publisher  of  Auburn  Citizen- 
Advertiser. 

WBTA,  Batavia  —  Licensed  to  Batavia 
Broadcasting  Corp.;  Ownership  identified 
with  Farm  Family  Journal,  a  monthly. 

WBEN,  Buffalo — Licensed  to  WBEN  Inc. ; 
stock  owned  by  same  ownership  as  Buf- 
falo Evening  News. 

WEBR,  Buffalo — Licensed  to  WEBR,  Inc. 
75%  of  stock  owned  by  Buffalo  Courier- 
Express. 

WENY.  Elmira — Licensed  to  Elmira  Star- 
Gazette  Inc..  publisher  of  Elmira  Star- 
Gazette,  Elmira  Advertiser  and  The  Sun- 
day Telegram,  affiliated  with  Frank  E. 
Gannett  Newspapers:  Rochester  Times- 
Union  and  Democrat  &  Chronicle.  Albany 
Knickerbocker  News,  Utica  Observer- 
Dispatch  and  Press,  Newburgh  News, 
Beacon  News,  Ithaca  Journal,  Olean 
Times-Herald  (minority),  Ogdensburg 
Journal,  Malone  Telegram,  Saratoga 
Springs  Saratogian,  Massena  Observer 
and  Binghamton  Press  all  in  New  York 
State;  Hartford  (Conn.)  Times,  Plain- 
field  (N.  J.)  Courier-News,  Danville 
(111  )  Commercial-News. 

WGNY,  Newburgh— Licensed  to  WGNY 
Broadcasting  Co.,  Inc.  Stockholders  are 
publishers  of  Poughkeepsie  (N.  Y.)  New 
Yorker;  Iowa  City  (la.)  Press-Citizen; 
Chillicothe  (O.)  Ohioan;  Fort  Collins 
(Colo.)  Express-Courier;  Cheyenne  Wy- 
oming State  Tribune  and  Wyoming  Ea- 
gle; Salinas  (Cal.)  Ca'ifornian;  Reno  Ga- 
zette; Nevada  State  Journal  and  Wyom- 
ing Stockman-Farmer.  (See  also  KDON 
Monterey,  Cal.  and  KFBC  Cheyenne, 
Wyo.). 

WEVD,  New  York  City — Licensed  to  Debs 
Memorial  Radio  Fund  Inc. ;  among  co- 
operative backers  are  directors  of  the 
Jewish  Daily  Forward;  the  newspaper 
company  itself  has  no  interest  or  control. 

WINS,  New  York  City — Licensed  to  Hearst 
Radio  Inc. ;  interlocking  ownership  with 
New  York  Journal-American,  New  York 
Mirror,    Albany    Times-Union,  Boston 


PETITE  ASSISTANT  timebuyer  of 
Russel  M.  Seeds  Co.,  Chicago,  is 
Merle  Myers  (left)  as  Arthur  J. 
(Dutch)  Bergman,  coach  of  the 
Washington  Redskins  pro  football 
team,  signs  a  contract  as  sports 
commentator  on  WRC  Washing- 
ton, under  Grove  Labs,  sponsorship. 
At  right  is  Rudi  Neubauer,  NBC 
national  spot  salesman  in  Chicago. 
Redskins  play-by-play  last  season 
was  sponsored  on  WMAL  Washing- 
ton. 


Record  and  American  and  Sunday  Adver- 
tiser, Baltimore  News-Post  and  Sunday 
American,  Pittsburgh  Sun-Telegraph, 
Chicago  Herald- American,  Milwaukee 
N ews-Sentinel,  Detroit  Times,  San  Fran- 
cisco Examiner  and  Call-Bulletin,  Oak- 
land Post-Enquirer,  Los  Angeles  Ex- 
aminer and  Herald-Express,  San  An- 
tonio Light,  Seattle  Post-Intelligencer. 

WOV,  New  York  City  ■ —  Licensed  to 
WODAAM  Corp.,  one  of  stockholders 
(Richard  E.  O'Dea)  is  director  and 
stockholder  of  the  Paterson  Morning  Call. 

WHLD,  Niagara  Falls  —  Licensed  to  Ni- 
agara Falls  Gazette  Publishing  Co.,  pub- 
lishers of  Niagara  Falls  Gazette. 

WHDL,  Olean — Licensed  to  Olean  Broad- 
casting Co.  Inc. ;  100%  of  stock  owned 
by  Olean  Times-Herald  Corp.,  publisher 
of  Olean  Times-Herald  (part-owned  by 
Gannett  Newspapers;  see  WENY,  El- 
mira, N.  Y.). 

WKIP,  Poughkeepsie — Licensed  to  Pough- 
keepsie Broadcasting  Corp.  Richard  E. 
Coon,  business  manager  of  Poughkeepsie 
New  Yorker  60%  stockholder;  Pough- 
keepsie Newspapers,  Inc.  39%  stock- 
holder. 

WHEC,  Rochester  —  Licensed  to  WHEC 
Inc. ;  60%  of  stock  owned  by  the  Gannett 
Co.  Inc.,  publisher  of  Rochester  Democrat 
&  Chronicle  and  Rochester  Times-Union. 
(Gannett  Newspapers;  see  WENY,  El- 
mira, N.  Y.) 

WWNY,  Watertown  —  Licensed  to  The 
Brockway  Co ,  owned  and  operated  by 
the  Watertown  Times. 

WFAS,  White  Plains — Licensed  to  West- 
chester Broadcasting  Corp. ;  controlled  by 
Valentine  E.  and  J.  Noel  Macy,  pub- 
lishers   of    Yonkers  Herald-Statesman, 


\roMRS  OVER  AKR0H 

Ii       Baiic  Blue  Network 


5000  WATTS  •  DAY  &  NIGHT 


Tarrytown  News,  Port  Chester  Item, 
Ossining  Citizen-Register,  Mt.  Vernon 
Argus,  New  Rochelle  Standard-Star, 
Mamaroneck  Times,  all  in  New  York. 


NORTH  CAROLINA 

WWNC,  Asheville — Licensed    to  Asheville 

Citizen-Times    Co.,    Inc.,    publisher  of 

Asheville  Citizen  and  Times. 

WDNC,  Durham — Licensed  to  Durham  Ra- 
dio Corp. ;  100%  owned  by  Durham  Her- 
ald Co.,  publisher  of  Durham  Morning 
Herald  and  Sun. 

WGBR,  Goldsboro— 30  of  180  shares  of 
stock  owned  by  Talbot  Patrick,  publisher 
of  the  Goldsboro  News-Argus  and  direc- 
tor of  the  Concord  Tribune.  7  shares 
owned  by  P.  M.  Patrick,  secretary  and 
director  of  the  Goldsboro  News-Argus. 

WHKY,  Hickory  —  Licensed  to  Catawba 
Valley  Bcstg.  Co.  ;  16.3%  of  stock  owned 
by  Lester  C.  Gifford,  publisher  of  Hick- 
ory Daily  Record. 

WSTP,  Salisbury — Licensed  to  Piedmont 
Broadcasting  Co.;  Ownership  affiliated 
with  Salisbury  Post. 

WSJS,  Winston-Salem— Licensed  to  Pied- 
mont Publishing  Co.,  publisher  of  Win- 
ston-Salem Journal  and  Twin  City  Sen- 
tinel. 

NORTH  DAKOTA 

WDAY,  Fargo — Licensed  to  WDAY  Inc.  ; 
44.44%  of  stock  owned  by  stockholders 
of  Forum  Publishing  Co.,  publisher  of 
Fargo  Forum;  33.34%  of  stock  owned  by 

E.  C.  Reineke;  22.22%  of  stock  owned 
by  C.  H.  Reineke. 

OHIO 

WICA,  Ashtabula  —  Licensed  to  WICA 
Inc.  ;  94%  of  stock  owned  by  C.  A. 
Rowley,  publisher  of  the  Ashtabula  Star- 
Beacon,  Geneva  Free  Press,  Painesville 
Telegraph,  Conneaut  News-Herald,  all 
Ohio  dailies. 

WHBC,  Canton — Licensed  to  Ohio  Broad- 
casting Co.,  subsidiary  of  Brush-Moore 
Newspapers  Inc..  publisher  of  Canton 
Repository,  Steubenville  Herald-Star, 
Marion  Star,  East  Liverpool  Review, 
Portsmouth  Times  and  Salem  News,  all 
in  Ohio;  Salisbury  (Md.)  Times. 

WCPO,  Cincinnati — Licensed  to  Scripps- 
Howard  Radio  Inc.  ;  100%  owned  by  E. 
W.  Scriops  Co.,  chief  stockholders  in 
Scripps-Howard  Newspapers,  publishers 
of  Cincinnati  Post,  New  York  World- 
Telegram,  Cleveland  Press,  Pittsburgh 
Press,  Columbus  Citizen,  San  Francisco 
News,  Washington  News,  Indianapolis 
Times,  Knoxville  N ews-Sentinel,  Memphis 
Press-Scimitar,  Memphis  Commercial  Ap- 
peal, Birmingham  Post,  Houston  Press, 
Fort  Worth  Press,  El  Paso  Herald-Post, 
Albuquerque  Tribune,  Covington  (Ky.) 
Post,  Denver  Rocky  Mountain  News, 
Evansville  (Ind.)  Press. 

WKRC,  Cincinnati — Licensed  to  Cincinnati 

Times-Star  Co. 

WCLE,  Cleveland  —  Licensed  to  United 
Broadcasting  Co.  756  6/24  out  of  1,000 
shares  owned  by  Forest  City  Publishing 
Co.,  publishers  of  Cleveland  Plain  Dealer 
and  chief  owner  of  Cleveland  News;  243 
18/24  shares  owned  by  Monroe  F.  and 
Ruth  Rubin. 

WHK,  Cleveland  —  Licensed  to  United 
Broadcasting  Co.  (See  WCLE,  Cleve- 
land). 

WBNS,  Columbus  —  Licensed  to  WBNS, 
Inc.  Ownership  identified  with  Ohio  State 
Journal,  Columbus  Dispatch. 

WHKC,  Columbus — Licensed  to  United 
Broadcasting  Co.  (See  WCLE,  Cleve- 
land). 

WHIO,  Dayton — Licensed  to  Miami  Valley 
Broadcasting  Corp. ;  same  ownership  as 
Dayton  Daily  News,  Springfield  (O.) 
News,  Springfield  (0.)  Sun,  Miami  Daily 
News  and  Atlanta  Journal  (James  M. 
Cox). 

WING,  Dayton— Licensed  to  WSMK  Inc.; 
controlled  by  Charles  Sawyer,  Cincin- 
nati attorney,  owner  of  Lancaster  (O.) 
Eagle-Gazette  (see  also  WIZE,  Spring- 
field.) 

WPAY,  Portsmouth — Licensed  to  The  Sci- 
oto Broadcasting  Co.;  50%  owned  by 
Brush-Moore  Newspapers,  publishers  of 
Portsmouth  Times;  50%  by  Chester  A. 
Thompson,  Cleveland  (under  option  to 
be  sold  to  Brush-Moore). 

WIZE,  Springfield — Licensed  to  Voice  of 
Springfield,  Inc. ;  controlling  stock  owned 
by  Charles  Sawyer,  Cincinnati  attorney, 
owner  of  Lancaster   (O.)  Eagle-Gazette. 

WFMJ,  Youngstown — Licensed  to  WFMJ 
Broadcasting  Co.,  controlled  by  William 

F.  Maag  Jr.  publisher  of  Youngstown 
Vindicator. 


NEW  MAIL  STUDY 
SHOWS  HOW  OFTEN 
PEOPLE  WILL  WRITE 

•  "How  many  people  write  once, 
or  more  than  once,  within  a 
three-month  period?" 

•  "When  their  writing  inertia  has 
been  overcome  by  one  commer- 
cial appeal,  how  many  people  will 
write  about  another  radio  offer 
too?" 


These  important  questions  were- 
suggested  to  KMA  by  two  promi- 
nent advertising  men  for  the  "Com- 
plete Mail  Study"  just  issued — a 
study  of  the  493,479  pieces  of  com- 
mercial mail  received  by  the  station 
from  April,  1942,  through  March, 
1943.  When  these  returns  were  tab- 
ulated by  a  firm  of  certified  public 
accountants,  it  was  found  that 
82.6%  of  the  writers  wrote  once 
within  any  three-month  period; 
12.8%  wrote  twice;  4.6%  wrote 
three  or  more  times.  When  they 
wrote  in  about  one  offer,  12.91% 
ordered,  or  inquired  about  2.3  other 
items  too. 

"If  you  haven't  got  your  copy  yet 
of  this  valuable  MAIL  STUDY," 
says  KMA  president  Earl  May, 
"you  had  better  request  it  now — 
from  the  KMA  Research  Director. 
Only  a  few  copies  are  left. 

"If  you  aren't  using  KMA  to 
reach  the  No.  1  Farm  Market," 
Mr.  May  continued,  "you'd  better 
inquire  about  your  schedule  now 
too.  Only  a  few  choice  availabili- 
ties are  left." 


KMA 

Blue  Network 

The  No.  1  Farm  Station 
in  the  No.  1  Farm  Market 

152  COUNTIES 
AROUND  SHENANDOAH,  IA. 
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Every  national  advertiser 
wanting  results  in  the 
Maritime  Provinces 
of  Canada 
should  make  sure  that  his 
schedule  includes 

CHNS 

Halifax,  Nova  Scotia 


JOS.  WEED  Be  CO. 
350  Madison  Avenue,  New  York 
Representatives 


DeaylTme  "Buyer  ~- 

There's  not  room  here  to 
tell  our  full  story,  but  if 
you're  looking  for  more 
listeners  in  the  southwest, 
KROD  can  really  deliver 
them.  Please  let  us  give 
you  complete  information. 
Write  or  call  us  or  our 
national  representatives 

HOWARD  H.  WILSON  CO. 

IK  IR€  ID 

CBS      600  KC      1000  Watt! 
El  PASO,  TEXAS 
Dorrance  Roderick,  Owner     Val  Lawrence,  Manager 


Don't  dig  so 
hard  for  sales 
when  they 
come  so  easy 
in  Albany! 


A  I    D  A  kf\,  _ 


ALBANY,  GA 

CBS 

REPRESENTED  BY  SPOT  SALES 


WKBN,  Youngstown— Licensed  to  WKBN 
Broadcasting  Corp.  W.  P.  Williamson 
Jr.  owns  59.2%  of  stock;  Forest  City 
Publishing  Co.,  balance.   (See  WCLE). 

OKLAHOMA 

KVSO,  Ardmore — Licensed  to  Ardmoreite 
Publishing  Co.  Inc.,  publisher  of  Ard- 
more Daily  Ardmoreite. 

KCRC,  Enid — Licensed  to  Enid  Radiophone 
Co. ;  all  stock  owned  by  same  interests 
owning  Enid  Publishing  Co.,  publisher  of 
Enid  News  and  Enid  Eagle. 

KBIX,  Muskogee — Licensed  to  Oklahoma 
Press  Publishing  Co.,  publisher  of  Musko- 
gee Daily  Phoenix  and  Muskogee  Times- 
Democrat. 

KTOK,  Oklahoma  City — Licensed  to  Okla- 
homa Broadcasting  Co.  Inc. ;  66%  of 
stock  owned  by  Harold  V.  Hough,  cir- 
culation manager,  16-2/3%  by  J.  M. 
North,  editor,  and  16-2/3%  by  B.  N. 
Honea,  business  manager,  of  Fort  Worth 
(Tex.)  Star-Telegram. 

WKY,  Oklahoma  City— Licensed  to  WKY 
Radiophone  Co. ;  same  stock  owners  as 
Oklahoma  Publishing  Co.,  publisher  of 
Oklahoma  City  Oklahoman,  Oklahoma 
City  Times  and  The  Farmer  Stockman. 

KGFF,  Shawnee  —  Licensed  to  KGFF 
Broadcasting  Co.,  Inc.  Controlling  stock 
interest  (94%)  owned  by  Stauffer  pub- 
lications, Inc.  (Topeka,  Kans.)  owner 
and  publisher  of  Shawnee  (Okla. )  News- 
Star;  Grand  Island  (Neb.)  Independent: 
Arkansas  City  (Kan  )  Traveler;  Mary- 
ville  (Mo.)  Forum;  Pittsburgh  (Kan.) 
Headlight  &  Sun;  Nevada  (Mo.)  Daily 
Mail;  and  Topeka  (Kan.)  State  Journal. 

KOME,  Tulsa  —  Licensed  to  Oil  Capital 
Sales  Corp.  Dexter  Moss,  president,  Dex- 
ter Publishing  Co.,  20%  stockholder. 

OREGON 

KWIL,  Albany — Licensed  to  Central  Wil- 
lamette Broadcasting  Co. ;  all  stock  owned 
by  W.  L.  Jackson  and  E.  R.  Cronise, 
co-publishers  of  Albany  Democrat-Herald. 

KAST,  Astoria — Licensed  to  Astoria  Broad- 
casting Co.;  Ownership  affiliated  with 
Astoria  Astorian-Budget  and  Pendleton 
East  Oregonian. 

KBND,   Bend — Licensed  to  Bend  Bulletin. 

KUIN,  Grants  Pass — Licensed  to  Southern 
Oregon  Bcstg.  Co. ;  50%  of  stock  owned 
by  A.  E.  Voorhies,  publisher  of  Grants 
Pass  Courier;  50%  by  Redwood  Bcstg. 
Co.,  operator  of  KIEM,  Eureka,  Cal.,  in 
which  Eureka  Humboldt  Times  owns  20% 
of  stock,  and  Eureka  Humboldt  Standard 
20.8%. 

KOOS,  Marshfield  —  Licensed  to  KOOS, 
Inc.,  controlled  by  Sheldon  F.  Sackett, 
publisher  of  Coos  Bay  Times,  Marshfield. 

KALE,  Portland— Licensed  to  KALE  Inc.  : 
33  1/3%  of  stock  owned  by  Portland 
Oregon  Journal;  33  1/3%  by  C.  W.  My- 
ers; 33  1/3%  by  C.  R.  Hunt  Estate. 

KEX,  Portland — Licensed  to  Oregonian 
Publishing  Co.,  publisher  of  Portland 
Oregonian. 

KGW,  Portland — Licensed  to  Oregonian 
Publishing  Co.,  publisher  of  Portland 
Oregonian. 

KOIN,  Portland— Licensed  to  KOIN  Inc. ; 
25%  of  stock  owned  by  Portland  Oregon 
Journal,  52%%  owned  by  C.  W.  Myers; 
22%  owned  by  C.  R.  Hunt  Estate. 

KRNR,  Roseburg — Licensed  to  The  News- 
Review  Co.,  publishers  of  Roseburg 
News-Review  and  Klamath  Falls  (Ore.) 
Herald-News ;  same  interests  also  own 
20%  interest  in  Medford  (Ore.)  Mail- 
Tribune. 

PENNSYLVANIA 

WCBA,  Allentown  —  Licensed  to  Lehigh 
Valley  Broadcasting  Co.  65%  of  stock 
owned  by  Allentown  Call  Publishing  Co., 
publisher  of  The  Morning  Call  and  own- 
er of  The  Evening  Chronicle. 

WSAN,  Allentown — Licensed  to  Lehigh 
Valley  Broadcasting  Co.    (See  WCBA). 

WCED,    DuBois — Licensed    to  Tri-County 

Broadcasting  Co. ;  same  ownership  as  Du- 
Bois Courier-Express. 

WEST,  Easton  —  Licensed  to  Associated 
Broadcasters  Co.  (See  WDEL,  Wilming- 
ton, Del.) 

WHP,  Harrisburg  —  Licensed  to  WHP 
Inc.  ;  74.6%  of  stock  owned  by  Telegraph 
Printing  Co.,  publisher  of  Harrisburg 
Telegraph;  11.4%  owned  by  Sam  Pick- 
ard. 

WKBO,  Harrisburg — Licensed  to  Keystone 
Broadcasting  Corp.  (See  WDEL,  Wil- 
mington. ) 

WAZL,  Hazleton  —  Licensed  to  Hazleton 
Broadcasting  Service  Inc.  (See  WDEL, 
Wilmington.) 


WJAC,  Johnstown — Licensed  to  WJAC 
Inc.  ;  100%  owned  by  Johnstown  Tribune 
Publishing  Co.,  publisher  of  Johnstown 
Tribune  and  Democrat. 

WGAL,  Lancaster — Licensed  to  WGAL, 
Inc.    (See  WDEL,  Wilmington.) 

WMRF,  Lewistown — Licensed  to  Lewis- 
town  Broadcasting  Co. ;  33-1/3%  of  stock 
owned  by  the  Sentinel  Co.,  publisher  of 
Lewistown  Sentinel. 

WCAE,  Pittsburgh— Licensed  to  WCAE 
Inc. ;  same  ownership  as  Pittsburgh  Sun- 
Telegraph. 

WWSW,   Pittsburgh— Licensed  to  WWSW 
Inc.   Controlled  by   P-G  Publishing  Co.. 
.  publishers     of     the     Pittsburgh  Post- 
Gazette. 

WQAN,  Scranton — Licensed  to  the  Scran- 
ton  Times.   (Operates  non-commercially ) 

WPIC,  Sharon — Licensed  to  Sharon  Her- 
ald Broadcasting  Corp.  One  stockholder 
holds  stock  in  Sharon  Herald  Publishing 

Co. 

WKOK,  Sunbury  —  Licensed  to  Sunbury 
Broadcasting  Corp.  ;  Majority  ownership 
identified  with  Sunbury  Item. 

WRAK,  Williamsport— Licensed  to  WRAK 
Inc. ;  66  2/3%  of  stock  owned  by  Sun 
Gazette  Co.,  publisher  of  Williamsport 
Gazette  &  Bulletin  and  Williamsport 
Sun;  33  1/3%  owned  by  R.  T.  Steele 
Estate. 

WORK,  York — Licensed  to  York  Broad- 
casting Co.    (See  WDEL,  Wilmington.) 

SOUTH  CAROLINA 

WAIM,  Anderson — Licensed  to  Wilton  E. 
Hall,  publisher  of  Anderson  Independent 

and  Anderson  Daily  Mail. 

WTMA,  Charleston — Licensed  to  Atlantic 
Coast  Broadcasting  Co.;  affiliated  with 
Charleston  News  &  Courier  and  Charles- 
ton Post. 

WFBC,  Greenville — Licensed  to  Greenville 
News-Piedmont  Co.,  publisher  of  Green- 
ville News  and  Greenville  Piedmont. 


SOUTH  DAKOTA 

WNAX,  Yankton— Licensed  to  WNAX 
Broadcasting  Co.  ;  controlled  by  Gardner 
Cowles  Jr.,  executive  editor  of  the  Des 
Moines  Register  &  Tribune  (see  WMT, 
Cedar  Rapids,  la.). 

TENNESSEE 

WOPI,  Bristol  —  Licensed  to  Radiophone 
Broadcasting  Station  WOPI,  Inc.  ;  50% 
owned  by  C.  J.  Harkrader,  publisher  of 
Bristol  Herald-Courier  and  News  Bulle- 
tin, 50%  owned  by  W.  A.  Wilson. 

WTJS,  Jackson— Licensed  to  Sun  Publish- 
ing Co.  Inc.,  publisher  of  Jackson  Sun. 

WKPT,  Kingsport — Licensed  to  Kingsport 
Broadcasting  Co.,  Inc.  C.  P.  Edwards 
Jr.,  president  of  Kingsport  Publishing 
Co.  owns  minority  stock  in  WKPT. 

WNOX,  Knoxville — Licensed  to  Scripps- 
Howard  Radio  Inc.,  subsidiary  of  E.  W. 
Scripps  Co.,  chief  stockholder  in  Scripps- 
Howard  Newspapers  (Knoxville  News- 
Sentinel  etc.,  see  WCPO,  Cincinnati). 

WMC,  Memphis — Licensed  to  Memphis 
Publishing  Co.,  publisher  of  Memphis 
Commercial  Appeal,  a  Scripps-Howard 
newspaper. 

WMPS,  Memphis — Licensed  to  Memphis 
Broadcasting  Co.,  wholly  owned  by  Mem- 
phis Publishing  Co. 


TEXAS 

KRBC,  Abilene  —  Licensed  to  Reporter 
Broadcasting  Co.;  56%  of  stock  owned 
by  M.  Bernard  Hanks,  director  and  a 
principal  stockholder  in  Abilene  Reporter- 
News,  Director  in  Big  Spring  Herald, 
Paris  News,  Corpus  Christi  Caller- 
Times,  Denison  Herald,   all  in  Texas. 

KFDA,  Amarillo  —  Licensed  to  Amarillo 
Broadcasting  Corp  ,  51%  of  stock  owned 
by  J.  L.  Nunn  who  has  interest  in  El 
Paso  Times  and  Panhandle  Herald. 

KGNC,  Amarillo  —  Licensed  to  Plains 
Broadcasting  Co. ;  80%  of  stock  owned 
by  Globe  News  Publishing  Co.  Inc.,  pub- 
lisher of  Amarillo  Globe  and  News;  10% 
owned  by  Globe-News  employes  pool ; 
6%  by  O.  L.  Taylor;  3%  by  Wesley 
Izzard ;  1%  by  De  Witt  Landis.  Same 
interests  also  control  Lubbock  Avalanche, 
Lubbock  Journal  and  Atchison  (Kan.) 
Globe. 

KNOW,  Austin  —  Licensed  to  Frontier 
Broadcasting  Co.  Inc. ;  50%  of  stock 
owned  by  E.  S.  Fentress,  half  owner  of 
Austin  American  and  Statesman,  half 
owner  and  publisher  of  Waco  News- 
Tribune  and  Times-Herald,  one-third 
owner  of  Wichita  Falls  Record-News  and 
Times,  half  owner  of  Texarkana  Gazette 
and  News. 

KFDM,  Beaumont — Licensed  to  Beaumont 
Broadcasting  Corp. ;  25%  owned  by  the 
Beaumont  Enterprise  and  Journal. 

KRIC,  Beaumont — Licensed  to  KRIC  Inc. ; 

Owned  by  Beaumont  Enterprise  and 
Journal. 

KBST,  Big  Spring — Licensed  to  Big  Spring 
Herald  Broadcasting  Co.  Identified  with 
Big  Spring  Herald.  (See  KRBC,  Abi- 
lene ) . 

KBWD,  Brownwood — Licensed  to  Brown 
County  Broadcasting  Corp.  25%  of  stock 
owned  by  C.  C.  Woodson,  owner  and 
publisher  of  the  Brownwood  Bulletin. 

KRIS,    Corpus    Christi — Licensed   to  Gulf 

Coast  Broadcasting  Co  Ownership  iden- 
tified with  Corpus  Christi  Caller-Times 
and  Tilford  Jones,  Houston. 

KRLD,  Dallas— Licensed  to  KRLD  Radio 
Corp. ;  subsidiary  of  Times-Herald  Print- 
ing Co.,  publisher  of  Dallas  Times-Her- 
ald. 

WFAA,   Dallas — Licensed   to   A.    H.  Belo 

Corp.,  publisher  of  The  Dallas  Morning 
News. 

KROD,  El  Paso — Licensed  to  D.  D.  Rod- 
erick, publisher  of  El  Paso  Times. 

KGKO,  Fort  Worth— Licensed  to  KGKO 
Broadcasting  Co. ;  50%  owned  by  Amon 
Carter  and  associates,  publisher  of  Fort 
Worth  Star-Telegram,  and  50%  by  A. 
H  Belo  Corp.,  publisher  of  Dallas  Morn- 
ing News. 

WBAP,  Fort  Worth — Licensed  to  Carter 
Publications  Inc.,  publisher  of  Fort 
Worth  Star-Telegram. 

KPRC,     Houston — Licensed    to  Houston 

Printing    Corp.,    publisher    of  Houston 

Post;  97%  of  stock  owned  by  Houston 
Post  Co. 

KTRH,     Houston— Licensed     to  KTRH 

Broadcasting  Co.,  subsidiary  of  Houston 
Chronicle  Publishing  Co.,  publisher  of 
Houston  Chronicle. 

KFYO,  Lubbock — Licensed  to  Plains  Radio 
Broadcasting  Co.  ;  80%  of  stock  owned  by 
Globe-News    Publishing    Co..  publisher 

of  Lubbock  Avalanche  and  Journal  (see 
KGNC,  Amarillo). 
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KPDN,  Pampa — Licensed  to  R.  C.  Hoiles, 
publisher  of  Pampa  Daily  News,  Santa 
Ana  (Cal.)  Register,  Clovis  (N.  M.) 
News-Journal,  and  Bucyrus  (O.)  Tele- 
graph-Forum. 

KPLT,    Paris — Licensed   to    North  Texas 

Broadcasting  Co.;  affiliated  with  Paris 
News,   (see  KRBC,  Abilene). 

KIUN,  Pecos — Licensed  to  Jack  W.  Hawk- 
ins and  Barney  H.  Hubbs,  publishers  of 

Pecos  Enterprise,  weekly.  (See  also 
KAVE,  Carlsbad,  N.  M.) 

KGKL,  San  Angelo — Licensed  to  KGKL 
Inc.;  Ownership  affiliated  with  San  An- 
gelo Standard-Times,  (see  KRBC,  Abi- 
lene) . 

KTSA,  San  Antonio — Licensed  to  Sunshine 
Broadcasting  Co. ;  74%  of  stock  under 
same  ownership  as  KGNC,  Amarillo ; 
KFYO,  Lubbock;  KRGV.  Weslaco. 

KRRV,  Sherman — Licensed  to  Red  River 
Valley  Broadcasting  Corp.;  Ownership 
identified   with  Sherman  Democrat. 

KXOX,  Sweetwater — Licensed  to  Sweet- 
water Radio  Inc.;  owned  by  George  and 
Russell  Bennitt,  co-publishers  of  Sweet- 
water Reporter. 

KTEM,  Temple — Licensed  to  Bell  Broad- 
casting Co.  Ownership  same  as  Bell 
Publishing  Co.,  publishers  of  Temple 
Daily  Telegram. 

KCMC.  Texarkana — See  Arkansas. 

KVWC,  Vernon — Licensed  to  Northwestern 
Broadcasting  Co.,  of  which  R.  H.  Nichols, 
publisher  of  the  Vernon  Daily  Record  is 
one-third  partner. 

WACO,  Waco — Licensed  to  Frontier  Broad- 
casting Co. ;  same  ownership  as  KNOW, 
Austin,  Tex. 

KRGV,  Weslaco— Licensed  to  KRGV,  Inc. ; 
Owned  by  Taylor-Howe-Snowden  group, 
(see  KGNC,  Amarillo,  and  KFYO,  Lub- 
bock ) . 

UTAH 

KLO,  Ogden — Licensed  to  Interstate  Broad- 
casting Corp.;  majority  stock  owned  by 
A.  L.  Glassman,  publisher  of  Ogden 
Standard-Examiner. 

KSL,  Salt  Lake  City — -Licensed  to  Radio 
Service  Corp.  of  Utah.  19.55%  of  stock 
owned  by  Salt  Lake  Tribune,  John  F. 
Fitzpatrick,  publisher;  50.27%  held  by 
the  Church  of  Jesus  Christ  of  Latter- 
day  Saints.  Remainder  of  stock  variously 
held. 


VIRGINIA 

WMVA,  Martinsville — Licensed  to  Mar- 
tinsville Broadcasting  Co. ;  50%  owned  by 
William  C.  Barnes,  publisher  of  Martins- 
ville Bulletin. 

WGH,  Newport  News — Licensed  to  Hamp- 
ton Roads  Broadcasting  Corp.;  66%  of 
stock  owned  by  Daily  Press  Inc.,  pub- 
lisher of  Newport  News  Daily  Press  and 
Times-Herald;  34%  by  Edward  E. 
Bishop. 

WTAR,  Norfolk— Licensed  to  WTAR  Ra- 
dio Corp. ;  subsidiary  of  Norfolk  News- 
papers Inc.,  publisher  of  Norfolk  Ledger- 
Dispatch    and     Norfolk  Virginia-Pilot. 

WRNL,  Richmond — Licensed  to  Richmond 
Radio  Corp. ;  60%  owned  by  John  Stew- 
art Bryan,  publisher  of  Richmond  News- 
Leader;  20%  by  Tennant  Bryan,  Rich- 
mond News-Leader ;  20%  by  Douglas  S. 
Freeman,  editor,  Richmond  News-Leader. 
(Same  interests  also  stockholders  in 
Richmond  Newspapers,  Inc.,  operating 
Richmond  News-Leader  and  Richmond 
Times  Dispatch. 


WDBJ,  Roanoke — Licensed  to  Times-World 
Corp.,  publisher  of  Roanoke  Times  and 
Roanoke  World-News. 

WSLS,  Roanoke — Licensed  to  Roanoke 
Broadcasting  Corp.  ;  40%  owned  by  J. 
P.  Fishburn,  Jr.,  publisher  of  Roanoke 
Times  and  World-News  (see  WDBJ, 
Roanoke) . 

WASHINGTON 

KWLK,  Longview — Licensed  to  Twin  City 
Broadcasting  Corp.  ;  25%  of  stock  owned 
by  John  McClelland,  publisher  of  Long- 
view  Daily  News. 

KVAN.  Vancouver — -Licensed  to  Vancouver 
Radio  Corp.  ;  controlled  by  Sheldon  F. 
Sackett,  publisher  of  Marshfield  (Ore.) 
Coos  Bay  Times  and  owner  of  KOOS, 
Marshfield. 

WEST  VIRGINIA 

WJLS,  Beckley — Licensed  to  Joe  L.  Smith 
Jr.  Mr.  Smith  and  brother  each  hold  10 
out  of  1,925  shares  of  stock  in  Beckley 
Newspaper  Corp.,  publisher  of  Beckley 
Post-Herald  and  Beckley  Raleigh  Register. 

WHIS,  Bluefield— Licensed  to  Daily  Tele- 
graph Printing  Co.,  publisher  of  Blue- 
field  Daily  Telegraph  and  Bluefield  Sun- 
set News. 

WSAZ,  Huntington— Licensed  to  WSAZ 
Inc. ;  52%  of  stock  owned  by  Huntington 
Publishing  Co.,  publisher  of  Huntington 
Advertiser  and  Huntington  Herald-DU- 
patch;  48%  owned  by  Capt.  John  A. 
Kennedy,  USNR. 

WLOG,  Logan — Licensed  to  Clarence  H. 
Frey,  publisher  of  Logan  Banner,  and 
Robert  O.  Greever,  Merrill  Coal  Mines 
Inc.,  partners. 

WAJR,  Morgantown — Licensed  to  West 
Virginia  Radio  Corp.  Stockholders  own 
stock  in  West  Virginia  Newspaper  Pub- 
lishing Co.,  publishers  of  Morgantown 
Post  and  Dominion  News;  New  Martins- 
ville  Wetzel  Republican. 

WKWK,  Wheeling  —  Licensed  to  Com- 
munity Broadcasting  Inc. ;  majority  stock 
owned  by  Joe  L.  Smith  Jr.  (see  WJLS, 
Beckley,  W.  Va.) 

WISCONSIN 

WEAU,  Eau  Claire — Licensed  to  Central 
Broadcasting  Co. ;  24  1/3%  of  stock 
owned  by  Eau  Claire  Press  Co.,  pub- 
lisher of  Eau  Claire  Telegram  and  Eau 
Claire  Leader;  40%  owned  by  Elizabeth 
Murphy,  wife  of  publisher  of  Superior 
(Wis.)  Telegram;  18  2/3%  owned  by 
Walter  C.  Bridges,  manager  of  WEBC, 
Duluth,  Minn. ;  14  1/3%  owned  by  Mor- 
gan Murphy,  publisher  of  Superior  Tele- 
gram. 

KFIZ,  Fond  du  Lac — Licensed  to  Reporter 
Printing  Co.,  publisher  of  Fond  du  Lac 
Commonwealth  Reporter. 

WCLO,  Janesville — Licensed  to  Gazette 
Printing  Co.,  publisher  of  Janesville  Daily 
Gazette. 

WKBH,  LaCrosse  —  Licensed  to  WKBH 
Inc. ;  minority  stock  interest  held  by 
LaCrosse  Tribune  and  Leader-Press  (Lee 
Syndicate)  ;  majority  stock  owned  by 
Harry  Dahl,  president  of  G.  Heileman 
Co.,  automobile  agency. 

WIBA,  Madison  —  Licensed  to  Badger 
Broadcasting  Co.  Inc. ;  66  2/3%  of  stock 
owned  by  Capital  Times  Co.  Inc.,  pub- 
lisher of  Madison  Capital-Times;  other 
stockholders  and  directors  include  officers 
of  Wisconsin  State  Journal  Publishing 
Co.,  publisher  of  Wisconsin  State  Jour- 
nal. Madison  (Lee  Syndicate). 


Kenway  Joins  Blue 
As  Aide  to  Kobak 

To  Work  on  Special  Studies 

On  Expansion  of  Network 

IVOR  KENWAY,  former  adver- 
tising and  sales  promotion  mana- 
ger of  Devoe  &  Raynolds  Co.,  New 
York,  paint  manufacturer,  on  Jan. 
1  joined  the  BLUE  Network  to  as- 
sist Edgar  Kobak,  executive  vice- 
president  of  the  BLUE,  in  "spe- 
cial studies  in  connection  with  the 
expansion  of  the  network." 

These  studies  will  deal  especially 
with  markets,  the  merchandising  of 
products  of  BLUE  advertisers,  and 
BLUE  sales,  Mr.  Kobak  said. 

Yandell  Resigns 

The  BLUE  also  announced  last 
week  the  resignation  of  Lunsford 
P.  Yandell,  vice-president,  who  will 
take  over  management  of  the  Tan- 
ning Products  Export  Corp.,  whose 
headquarters  are  in  Buenos  Aires. 
No  replacement  has  been  named 
for  Mr.  Yandell,  according  to  Mark 
Woods,  president  of  the  BLUE. 
Mr.  Yandell  was  formerly  an  ex- 
ecutive of  RCA,  joining  the  BLUE 
as  vice-president,  treasurer  and  a 
director  when  the  network  became 
a  separate  entity  in  January,  1942. 
Six  months  later,  Mr.  Yandell  left 
on  a  10-month  leave  of  absence 
with  the  Red  Cross,  returning  to 
the  BLUE  in  June,  1943,  as  a  vice- 
president. 


WISN,  Milwaukee  —  Licensed  to  Hearst 
Radio  Inc. ;  affiliated  with  Milwaukee 
Sentinel  and  Milwaukee  News,  Hearst 
newspapers  (see  WINS,  New  York). 

WTMJ,  Milwaukee — Licensed  to  The  Jour- 
nal Co.,  publisher  of  Milwaukee  Journal. 

WRJN,  Racine — Licensed  to  Racine  Broad- 
casting Corp.;  principal  stockholders:  F. 
R.  Starburk,  president  and  Harry  R. 
LePoidevin,  secretary-treasurer  of  the 
Journal  Times  Co. 

WHBL,  Sheboygan — Licensed  to  Press 
Publishing  Co.,  publisher  of  Sheboygan 
Press;  26.56%  of  stock  owned  by  C.  E. 
Broughton,  publisher  of  Sheboygan  Press. 
Majority  stock  individually  held. 

WFHR,  Wisconsin  Rapids — Licensed  to 
Wm.  F.  Huffman,  publisher  of  Wiscon- 
sin Rapids  Tribune. 

WYOMING 

KFBC,  Cheyenne — Licensed  to  Frontier 
Bcstg.  Co.;  Ownership  affiliated  with 
Cheyenne  Newspapers,  Inc.,  publishers 
of  the  Wyoming  Eagle  and  the  Wyom- 
ing State  Tribune  (Speidel  Newspapers); 
(see  also  KDON,  Monterey,  Cal.,  and 
WGNY,  Newburgh,  N.  Y.). 

HAWAII 

KGMB,  Honolulu — Licensed  to  Hawaiian 
Broadcasting  System,  Ltd.;  24%  of  stock 
owned  by  Honolulu  Star-Bulletin;  56% 
of  stock  by  Consolidated  Amusement 
Co.  Ltd.;  20%  by  Zion  Securities  Corp. 

KGU,  Honolulu — Licensed  to  Marion  A. 
Mulrony  and  Advertiser  Publishing  Co., 
publishers  of  Honolulu  Advertiser. 

KHBC,  Hilo — Licensed  to  Hawaiian  Broad- 
casting System,  Ltd.;  same  ownership  as 
KGMB,  Honolulu. 

KTOH,  Lihue — Licensed  to  Garden  City 
Publishing  Co.  Ltd.,  publisher  of  Gar- 
den Island  (weekly). 

ALASKA 

KFAR,  Fairbanks — Licensed  to  Midnight 
Sun  Broadcasting  Co.;  224  of  250  shares 
owned  by  A.  E.  Lathrop,  Alaska  indus- 
trialist, who  also  publishes  the  Fairbanks 
News  Miner. 


Edward  Retry  t  Co.,  National  Representative 
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Influencing  Sales 

FAR  Beyond  Pontile 


In  cities  .  .  .  villages  .  .  ,  farms 
.  .  .  for  miles  and  mile*  around 
Pontiac  .  .  .  the  messages  of  na- 
tional, regional  and  local  adver- 
tisers are  heard  over  WCAR's 
1000  streamlined  watts. 

ST  WCAR 

PONTIAC,  MICHIGAN 
or  the  Foreman  Co.  •  Chicago  •  New  York 


Headley-Reed,  National  Representative 


Pointing  the  Way  to  A  BIG  MARKET 


Finger  tip  facts 


ON  RICH  PEORIAREA 

Peoriarea — a  rich,  respon- 
sive market  you  need. 
Above-average  incomes  in 
war  or  peace.  Get  the 
facts.  Send  for  Brochure. 


FREE  &  PETERS 


Exclusive  National 
Representatives 


wmtw 


PEORIA.  ILLINOIS 


COMPLETE  COVERAGE  IN  16  RICH  ILLINOIS  COUNTIES 
4  Good  Market  NOW  —  A  Better  Market  WHEN  THE  WAR  IS  WON 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 DECEMBER  24  TO  DECEMBER  30  INCLUSIVE  
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DIAL  1050-50,000  WATTS 


SELL  THE 
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STATION 

WLAW 

LAWRENCE,  MASS.        680  K.C. 


WIBW  has  developed 
America's  most  success- 
ful radio  selling  tech- 
nique— "reasons  why" 
delivered  as  the  recom- 
mendation of  one  friend 
to  another. 


Decisions  .  .  . 


DECEMBER  24 

KPAC  Port  Aurthur,  Tex.— Granted 
license  to  cover  CP  authorizing  increase 
to    1    kw,    changes    in    DA.  Conditions. 

Spartanburg  Advertising  Co.,  Spartan- 
burg, S.  C. — Placed  in  pending  file  anpli- 
cation  for  FM  station,  43,500  kc,  26,600 
sq.  mi. 

W2XMT  New  York— Granted  mod.  CP 
for  experimental  television  station,  ex- 
tend completion    date   to   June    30,  1944. 

DECEMBER  28 

WGES  Chicago — Granted  vol.  assgn.  li- 
cense from  Oak  Leaves  Broadcasting  Sta- 
tion Inc.  to  Gene  T.  Dyer,  Vivian  I.  Chris- 
toph.  Gene  T.  Dyer  Jr.,  F.  A  Ringwald, 
Louis  E.  Moulds,  Grace  V.  McNeill,  Wil- 
liam F.  Moss,  newly  organized  partnership 
d/b  Radio  Station  WGES.  No  monetery 
consideration  involved. 

KWTO  Soringfield,  Mo.— Granted  mod. 
CP,  as  modified,  for  changes  in  DA.  Grant- 
ed authority  for  program  tests  under  Sec. 
2.43,  conditions.  Dismissed  application  for 
temporary  modification  of  license. 

DECEMBER  29 

WGPC  Albany,  Ga. — Granted  motion  for 
continuance  of  hearing  until  Feb.  3,  1944, 
re  application  for  CP  move  transmitter 
and  studio  to  West  Point,  Ga 

Valley  Broadcasting  Co.,  West  Point, 
Ga. — Granted  motion  for  continuance  of 
hearing  until  Feb.  3,  1944,  re  application 
for  CP  new  standard  station,  1490  kc, 
250  w,  unlimited. 

DECEMBER  30 

Columbia  Broadcasting  System,  Holly- 
wood— Placed  in  pending  file  application 
for  CP  for  new  FM  station,  43,100  kc, 
34,000   sq.  mi. 

Applications  .  .  . 

DECEMBER  27 
WRUF  Gainesville,  Fla. — Extension  spe- 
cial service  authorization  operate  unlim- 
ited time,  with  100  w  after  Denver,  Col. 
sunset  for  period  Feb.  1,  1944  to  Nov.  1, 
1946. 

Valley  Broadcasting  Co.,  West  Point,  Ga. 
—CP  new  standard  station,  1490  kc,  250 
w,  unlimited.  Amended  to  change  trans- 
mitter site  to  Lanett,  Ala. 

DECEMBER  29 

WINS  New  York — License  to  cover  CP, 
as  mod.  for  change  frequency,  increase 
power,  change  hours  of  operation,  install 
new  transmitter  and  DA-DN,  and  move 
transmitter. 

KVAK  Atchison,  Karu — License  to  cover 
CP  or  increase  in  power,  changes  in  trans- 
mitting equipment. 

WDAK  Columbus,  Ga.— CP  move  trans- 
mitter 0.75  mi.  to  Phenix  City,  Ala. 


Ut  ike 

CONTROL 

ROOM 

EDGAR  T.  DARLINGTON  has  re- 
signed as  master  control  engineer  of 
WFIL  Philadelphia  to  accept  an  en- 
gineering assignment  from  the  OWL 

RICHARD  MARSHALL,  James 
Stewart  and  Philip  Horton  are  the 
latest  additions  to  the  engineering 
staff  of  WFIL  Philadelphia. 

ADRIAN  PENNER  has  joined  the 
sound  effects  division  of  WOR  New 
York. 

MYRON  SCHRADERMEIER,  for- 
merly engineer  of  KFAC  Los  Angeles, 
has  joined  KFWB  Hollywood,  replac- 
ing Calvert  Applegate,  resigned.  Latter 
has  joined  the  engineering  staff  of 
Western  Electric  Co.,  New  York. 

JOE  STONE,  former  radio  engineer 
in  government  service,  has  joined 
KFAC  Los  Angeles. 

EUGENE  F.  KILHAM  has  joined  the 
engineering  department  of  WOR  New 
York  replacing  William  Stahl,  who 
was  to  resign  Dec.  30. 


Tentative  Calendar  .  .  . 

WGPC  Albany,  Ga.— CP  move  transmit- 
ter and  studio  to  West  Point,  Ga. 

Valley  Broadcasting  Co.,  West  Point, 
Ga. — CP  new  standard  station,  1490  kc, 
250  w,  unlimited. 

WPAT  Paterson,  N.  J.— Transfer  con- 
trol from  Frank  Falknor  and  Rex  Schepp 
to  Donald  Flamm. 

WNAC  Quincy,  Mass. — CP  to  move  aux- 
iliary transmitter. 

KCMO  Kansas  City,  Mo. — Mod.  license 
operate  1480  kc,  5  kw,  unlimited,  DA-N. 


PFC.  BILL  HUNTER,  engineer,  for- 
merly with  WPAT  Paterson,  N.  J., 
who  was  home  on  furlough  recently,  is 
now  attached  to  the  Army's  Morale 
Service  Division  in  Hollywood  where 
he  acts  as  chief  engineer  for  an  Army 
shortwave  radio  station. 

ROBERT  CORY,  formerly  engineer 
at  WCKY  Cincinnati,  has  joined  the 
transmitter  staff  of  WENR  Chicago, 
replacing  John  Felthouse,  who  has  re- 
signed because  of  illness. 

FRANK  C.  AHLGRIN  Jr.,  formerly 
a  member  of  the  WENR-WLS  Chi- 
cago transmitter  staff,  and  now  serv- 
ing with  the  U.  S.  Army  Signal  Corps 
in  England,  was  promoted  recently 
from  captain  to  major. 

DICK  WILLIAMS  and  Art  Miller 

have  been  appointed  assistant  engi- 
neers of  CKWX  Vancouver,  with  Jack 
Hughes  as  chief  program  engineer. 

WILLIAM  LUDES  is  the  newest 
addition  to  the  engineering  staff  of 
WPEN  Philadelphia. 

ACE  OCHS,  formerly  of  the  sound 
effects  division  of  WOR  New  York 
and  prior  to  that  in  the  motion  pic- 
ture sound  effects  field,  has  joined  the 
music  division  of  CBS. 

LT.  RALPH  S.  STEVENSON,  for- 
mer KSL  Salt  Lake  City  engineer, 
has  received  a  citation  from  the  Navy 
for  outstanding  service. 

JOHN  ESTRIDGE  has  joined  the 
engineering  staff  of  WOWO-WGL 
Ft.  Wayne,  Ind. 

HARRY  ESSMAN,  sound  engineer, 
has  rejoined  CBS  Hollywood  staff  af- 
ter a  short  interval  during  which  he 
worked  on  several  RKO  pictures. 

EDWARD  M.  BOWEN  has  returned 
to  the  WSIX  Nashville  engineering 
staff  following  discharge  from  the  Sig- 
nal Corps. 

TED  POCKRANDY,  formerly  preci- 
sion assembly  instructor  of  North 
American  Aviation  Corp.,  has  joined 
Universal  Microphone  Co.,  Inglewood, 
Cal.,  as  supervisor  of  the  Signal 
Corps  lip  microphone  production  de- 
partment. 


We f work  Accounts 

All  time  Eastern  Wartime  unless  indicated 


New  Business 

ELECTRIC  AUTO-LITE  Co.,  Toledo  (in- 
stitutional), on  Jan.  18  starts  Everything 
for  the  Boys  on  over  100  NBC  stations, 
Tues.,  7:30-8  p.  m.  Agency:  Ruthrauff  & 
Ryan,  N.  Y. 

BENEFIT  CASUALTY  INSURANCE  Co., 
Los  Angeles,  on  Jan.  2  started  Captain 
Quiz  on  five  BLUE  Pacific  stations,  Sun.,. 
10:15-10:30  a.  m.  (PWT).  Agency:  Hill- 
man-Shane-Breyer,  Los  Angeles. 

HUNT  PACKING  CO.,  San  Franciscc- 
(canned  food  products),  on  Jan.  2  started 

for    13  weeks   half  hour  program  on  34 

Don  Lee  Pacific  stations.  Sun.,  8-8:30  p.m. 
(PWT).   Agency:    Garfield   &   Guild,  San 

Francisco. 

CHARLES  E.  HIRES  Co..  Philadelphia 
(Root  Beer),  on  Jan.  24  starts  Horace 
Heidt's  Orchestra  on  134  BLUE  stations,. 
Mon.,  7-7:30  p.m.  (repeat,  10:30  p.m.). 
Agency :  N.  W.  Ayer  &  Son,  New  York. 


Renewal  Accounts 

SINCLAIR  REFINING  Co.,  New  York,  on 
Jan.  4  for  52  weeks,  renews  Arthur  Hale's 
Confidentially  Yours,  at  the  same  time  shift- 
ing from  Tues.,  Thurs.,  and  Sat.,  7:45-8 
p.  m.  to  Tues.,  Thurs.  and  Sat.,  8-8:15  p.  m. 
on  125  MBS  stations,  while  Richfield  Oil 
Corp.,  New  York  (Petroleum),  on  Jan.  4 
renews  for  52  Arthur  Hale  on  25  MBS 
stations  Tues.,  Thurs.  and  Sat.,  7 :30-7 :45 
p.  m.  Agency:  Hixon-O'Donnell  Adv.,  N.  Y. 

CAMPBELL  SOUP  Co.  Ltd.,  New  Tor- 
onto, Ont.,  on  Jan.  3  renews  Jeunesse 
Doree  on  3  French  CBC  stations,  Mon. 
thru  Fri.  12-12:15  p.m.  Agency:  Cockfield 
Brown  &  Co.  Ltd.,  Toronto. 

CARNATION  Co.  Ltd.,  Toronto  (canned 
milk)  on  Jan.  4  renews  he  Quart  d'Heure 
de  Detente  on  4  French  CBC  stations,  Tues. 
and  Thurs.  10:45-11  a  m.  Agency:  Baker 
Adv.  Agency  Ltd.,  Toronto. 

KELLOGG  Co.,  Battle  Creek,  Mich.  (Pep), 
on  Jan.  3  renews  Breakfast  at  Sardis  on 
13  BLUE  Pacific  stations,  Mon.  thru  Fri., 
9:50-9:55  a.  m.  (PWT),  and  for  Gro-Pup 
renews  Gil  Martyn  News  on  165  BLUE 
stations,  Mon.  thru  Fri.,  11:30-11:45  a.  m. 
Agency:  Kenyon  &  Eckardt,  N.  Y. 

B.  T.  BABBITT  Inc.,  New  York  (Aunty 
Polly's  Soup  Mix,  Bab-O),  on  Jan.  17 
renews  for  52  weeks  Lora  Lawton  on  37 
NBC  stations,  Mon.  thru  Fri.,  10-10:15 
a.m.  and  David  Harum  on  53  NBC  stations, 
Mon.  thru  Fri.,  11:45-12  Noon.  Agency: 
Duane  Jones  Co.,  N.  Y. 

STANDARD  BRANDS,  New  York,  on. 
Jan  2  renewed  for  52  weeks  Edgar  Bergen- 
Charlie  McCarthy  (Chase  &  Sanborn 
Coffee)  on  135  NBC  stations.  Sun.,  8-8:30 
p.m.  (J.  Walter  Thompson  Co.,  New  York 
agency)  and  One  Man's  Family  (Fleisch- 
mann's  Yeast) ,  on  131  NBC  stations  Sun., 
8:30-9  p.m.  (Kenyon  &  Eckhardt,  New 
York,  agency) . 

STUDEBAKER  SALES  Corp.,  South 
Bend,  Ind.  (institutional),  on  Jan.  1  re- 
newed for  26  weeks  Norman  Nesbitt-News 
on  34  Don  Lee  Pacific  stations,  Mon.  thru 
Sat.,  5:45-6  p.  m.  (PWT).  Agency:  Roche, 
Williams  &  Cunnyngham,  Chicago. 


GENERAL  TELEVISION 

COR 

P. 

70  Brookline  Ave. 

Boston,  Massachusetts 

First  in  Television  Develop! 

nemt 

in 

NEW  ENGLAND 

» 

WIBW 


TheVoice?/Kansas 

in  TOPE  K A 


Page  60  •  January  3,  1944 


BROADCASTING  •  Broadcast  Advertising 


CLASSIFIED 


Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classifications,  15c 
per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS,  triple.  Minimum  charge 
$1.00.  Count  three  words  for  box  address.  Forms  close  one  week  preceding 
issue.  Send  Box  replies  to  BROADCASTING  Magazine,  National  Press  Building, 


Washington  4,  D.  C. 


PAYABLE  IN  ADVANCE 


Help  Wanted 


WANTED  PRODUCTION  MANAGER  — 
With  experience  in  writing,  producing 
and  directing  commercial  and  sustaining 
programs,  also  with  some  experience  in 
announcing  and  supervising  announcers. 
Good  pay,  excellent  working  conditions. 
If  interested  wire,  for  long  distance, 
telephone  Appointment  Manager,  Radio 
Station  WMC  Memphis,  Tennessee. 

WRITER — Industrial  Motion  Picture  pro- 
ducer wants  contact  with  experienced 
independent  script  writer.  Box  666, 
BROADCASTING. 

Announcer-Salesman — Who  can  assume  re- 
sponsibility and  work  into  assistant 
managership  Alaska  station.  Give  com- 
plete details  regarding  yourself.  Seattle 
office  KINY-KTKN  708  American  Bldg., 
Seattle,  Wash. 

Wanted — Announcer-operator,  with  first 
class  license.  Must  be  capable  of  news 
and  general  announcing  network  station. 
Send  details  to  KSEI,  Pocatello,  Idaho. 

Wanted — First  or  Second  Class  Operator. 
Announcing  ability  desirable  but  not  es- 
sential. Give  full  details.  Draft  status, 
starting  salary  first  letter.  Write  Box 
665,  BROADCASTING. 

Licensed  Operator — Who  can  do  some  an- 
nouncing for  Alaska  stations.  Good  sal- 
ary, transportation  from  Seattle.  Give 
complete  details  your  qualifications.  Of- 
fice KINY-KTKN,  708  American  Bldg., 
Seattle,  Wash. 

Announcer-Record  Jockey — Experienced  ad 
lib,  also  capable  general  routine.  5  kw 
network  affiliate  in  major  market.  Salary 
commensurate  with  ability.  State  all  in 
first  letter.   Box  659,  BROADCASTING. 

WANTED — First  or  second  class  operator 
immediately.  Permanent.  Good  salary. 
Wire,  write  or  phone  Station  WF1G, 
Sumter,  S.  C. 

Announcer-Operator — Permanent  position. 
Mutual  affiliated  station.  Start  imme- 
diately, salary  $45  to  $50  week  for  ex- 
perienced man.  Write  giving  full  details 
and  recommendations.  Address  KWOS, 
Jefferson  City,  Mo. 

Constructing  several  high  power  Interna- 
tional transmitters  under  Government 
contract.  Need  experienced  men  for  ra- 
dio construction,  installation,  and  after 
completion.  Transfer  to  operating  staff. 
Box  656,  BROADCASTING.  

SALESMAN— Basic  network  station,  Mid- 
western city,  half  million  population,  has 
splendid  opening  for  experienced,  reli- 
able, permanent,  local  salesman.  We  are 
interested  only  in  man  with  radio  or 
newspaper  sales  experience  who  can 
furnish  best  references  and  record  of 
past  accomplishments.  To  such  a  man, 
we  offer  pleasant  working  conditions  in 
a  friendly,  progressive  high-type  organi- 
zation, with  better-than-average  salary, 
plus  monthly  bonus.  Reply  fully  in  con- 
fidence, giving  us  history,  age,  marital 
and  draft  status,  and  present  earnings. 
Send  photo  if  possible.  Box  655,  BROAD- 
CASTING.  

Wanted — Announcer  with  some  experience. 
Advise  age,  draft  status,  salary  expected 
and  details  in  first  letter.  Write  Box  664, 
BROADCASTING. 


)o  you  want  an  announcing  job  with  a 
future?  Base  pay  $40.00  for  thirty-six 
hours  plus  talent  fees.  Small  town  thirty 
miles  from  metropolitan  center.  WISR, 
Butler,  Pennsylvania. 

Situations  Wanted 

Continuity  Editor — Small  independent  sta- 
tion desires  change.  Two  years  training 
and  experience  in  many  pha  es :  writing, 
billing,  dramatics  and  directing.  Prefer 
metropolitan  area.  Young,  draft  deferred, 
excellent  references.  State  salary.  Box 
667,  BROADCASTING. 


ersatile — Prolific  writer — available  Febru- 
ary. Jayne  Nygood,  Mamaroneck,  N.  Y. 


Situations  Wanted  (Cont'd) 

TRAINED  RADIO  HELP  AVAILABLE— 

To  help  offset  the  shortage  of  technically 
trained  Radio  personnel,  we  are  prepar- 
ing women  for  second  and  first  class  ra- 
dio-telephone licenses  and  other  Radio 
communication  work.  Some  trained  girls 
are  available  right  along.  When  you  need 
women  technicians,  please  write  us.  No 
obligation,  no  fees.  DeFOREST'S  TRAIN- 
ING, INC.,  2533  N.  Ashland  Ave.,  Chi- 
cago 14,  Illinois. 

HAVE  YOU  opening  for  team  experienced 
in  announcing,  direction,  production, 
programming,  traffic,  news,  continuity? 
Man,  woman  with  twenty  years  combined 
experience  theatre;  radio.  Now  employed 
regional  network  station.  Box  662, 
BROADCASTING. 

ANNOUNCER— Woman.  Four  years'  radio 
experience  as  announcer.  Box  661, 
BROADCASTING. 

TWO  EXPERIENCED  NETWORK  AN- 
NOUNCERS—Desire  change  to  Califor- 
nia positions.  Have  honorable  discharges. 
Minimum  of  $50  per  week.  Box  658, 
BROADCASTING. 

STATION  MANAGER  OR  SALES  MAN- 
AGER    POSITION    WANTED   BY— Top 

salesman  on  Milwaukee,  Wis.  largest  sta- 
tion. Desires  to  make  change  after  many 
years,  Feb.  1st.  Thoroughly  experienced 
in  handling  men  and  producing  results. 
Not  subject  to  draft.  Agreeable  person- 
ality. Hard  worker.  Salary  and  percent- 
age  of  net.  Box  657,  BROADCASTING. 

NEWS  EDITOR,  FEATURE  WRITER  — 

Discharged  veteran,  25,  now  employed 
metropolitan  daily,  journalism  graduate, 
back-ground  of  European  travel,  former 
editor  daily  8700  circulation,  former 
night  news  editor  basic  network  affiliate, 
experienced  feature  shows,  seeking  radio 
connection  about  March  1st.  Box  654, 
BROADCASTING.  

AT  LIBERTY  —  A-l  program  director. 
Thoroughly  experienced.  State  all  in  first 
letter.  Prefer  city  anywhere  in  east. 
Must  give  two  weeks  notice.  Box  653, 
BROADCASTING.  

Announcer-Program  Director  —  7  years  ex- 
perience —  4F,  family  —  desires  change, 
— references — news-sports-studio.  Avail- 
able January  first.  Box  652,  BROAD- 
CASTING.  

SALESWOMAN — Four  years  experience — 
also  general  radio  and  secretarial  back- 
ground. Prefers  eastern  location.  Box 
651,  BROADCASTING.  

Producer- Writer  —  Long  net-local  experi- 
ence seeks  permanent  connection  with 
major  s+ation.  Best  references.  Honor- 
able discharge.  Box  668,  BROADCAST- 
ING.  

 For  Sale  

FOR  SALE— 179  ft.  Blaw-Knox  tower  in- 
sulated, self-supporting,  tapered  cross- 
section.  Price,  $2,525  cash.  KFAC,  Los 
Angeles  5. 

Wanted  to  Buy 

TURNTABLES,  MICROPHONES  and  all 

types  of  transmitting  equipment.  Send 
details  and  prices  to  Humber'o  D.  Gon- 
zalez, 220  W.  42  St.,  New  York  18,  N.  Y. 
Wisconsin  7-1166. 

Wanted  To  Buy— One  Western  Electric  type 
10A  tuner  in  good  condition.  Box  663, 
BROADCASTING.  

Wanted  To  Buy — Local  or  regional  stations 
midwestern,  southern,  or  eastern  states. 
Full  or  controlling  interest  only.  Box 
660.  BROADCASTING.  

Modulation  Monitor  and  Frequency  Monitor 

— Collins,  RCA,  or  good  composite  lim- 
iting amplifier.  One  or  two  transcription 
turntables,  with  or  without  pickups. 
WGAC,  Augusta,  Ga.  

Wanted  To  Buy — 250  watt  transmitter 
anl  other  station  equipment.  Give  full 
pedigree.  Roberts,  2428  Green  Street, 
Harrisburg,  Pa. 


WGES  Assignment 

CONSENT  was  granted  by  the 
FCC  last  week  for  the  voluntary 
assignment  of  the  license  of  WGES 
Chicago  from  the  Oak  Leaves 
Broadcasting  Station  Inc.  to  its 
stockholders  as  copartners  the 
same  as  Radio  Station  WGES,  a 
partnership.  Interest  in  the  part- 
nership is  relative  to  the  individual 
holdings  in  the  corporation,  which 
are:  Gene  T.  Dyer,  president,  25%  ; 
Vivian  I.  Christoph,  25%;  Gene  T. 
Dyer  Jr.,  24%;  F.  A.  Ringwald, 
10%;  Louis  E.  Moulds,  vice-presi- 
dent, 6%;  Grace  V.  McNeill,  6%; 
William  F.  Moss,  secretary-treas- 
urer, 4%.  No  monetary  considera- 
tion was  involved  in  this  transac- 
tion. Interests  in  WAIT  and 
WSBC  Chicago  are  also  held  by 
several  of  these  parties. 


Tidewater  Sports 

TIDEWATER  Associated  Oil  Co. 
now  sponsors  the  1944  Conference 
Basketball  in  Northern  California, 
broadcast  exclusively  by  KLX  Oak- 
land, Cal.  Announcer  Bill  Tobitt 
does  the  play-by-play  descriptions 
every  Saturday,  8:30  p.m.  Buchan- 
an &  Co.,  San  Francisco,  is  the 
agency,  with  Hal  Deal,  Tidewater 
advertising  director,  handling  the 
business. 


THREE  PHILIPS  companies,  the 
North  American  Philips  Co.,  Philips 
Metalix  Corp.,  Philips  Export  Corp., 
have  nuved  certain  of  their  offices  to 
occupy  jointly  the  fourth  floor  of  the 
Pershing  Square  Bldg.,  42d  &  Park 
Ave.,  New  York. 


EMIL  COOPER,  Russian-born  con- 
ductor, is  serving  as  guest  conductor 
for  a  series  of  six  performances  of 
the  Sinfonietta  orchestra  on  WOR 
New  York. 


FRANK  W.  WARNER,  in  charge  of 
all  engineering  development  of  Gen- 
eral Electric  Co.,  has  been  named 
successor  to  Henry  M.  Richardson  as 
chief  engineer  of  the  plastics  divisions, 
William  H.  Milton,  manager  of  the 
divisions  announced. 


"FIRMAGE'S  RENEWING  AS  USUAL 

writes  ARCH  MASDEN— KOVO 

THE  SHADOW 

Available  locally  on  transcription — see  C.  MICHELSON  67  W.  44  St.,  N.Y.C. 


PROFESSIONAL 
DIRECTORY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.         Dl.  1205 
Washington,  D.  C. 


PAUL  F  GODLEY 

CONSUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 


HECTOR  R.  SKIFTER 

CONSULTING  RADIO  ENGINEERS 
FIELD    INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 


GEORGE   C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


Radio  Engineering  Consultants 
Frequency  Monitoring 


Commercial  Radio  Equip.  Co. 


•  Evening  Star  Building,  Wasrri»g+on,  D.  C 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Co*f. 

1 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  Bldg.  •  Republic  2347 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 
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New  York  Raid  Alert  Muddle  Raises 
Questions  Over  Authority  for  Alarms 


REFUSING  to  recognize  Mayor 
F.  H.  LaGuardia  as  the  proper  au- 
thority on  the  matter,  some  New 
York  radio  stations  either  ignored 
his  request  to  broadcast  a  "pre- 
paredness" warning  to  the  public 
Christmas  Day,  or  delayed  action 
until  the  request  was  substantiated 
by  information  from  sources  ac- 
ceptable to  them. 

The  implied  danger  of  an  enemy 
attack  never  materialized,  and 
there  has  been  no  full  explanation 
of  the  Eastern  Defense  Command's 
action  in  alerting  the  Atlantic  sea- 
board on  Christmas  Eve.  Whether 
or  not  real  danger  existed,  there 
was  evidence  of  misunderstanding, 
and  in  some  cases  sharp  disagree- 
ment on  the  part  of  some  New 
York  broadcasters  as  to  how  a 
message  of  this  kind  should  be 
handled. 

Through  WNYC 

Radio  came  into  the  picture  Sat- 
urday morning  when  Morris  Novik, 
radio  coordinator  for  the  city,  act- 
ing on  the  Mayor's  orders  based  on 
a  notice  from  one  of  the  military 
services,  telephoned  New  York  City 
stations  asking  them  to  carry  an 
announcement  telling  listeners  to 
act  calmly  in  the  event  of  an  emer- 
gency and  pointing  out  that  "the 
enemy  observes  no  holiday".  No 
authority  for  the  statement  was 
given  but  that  of  the  Mayor,  but 
stations  were  told  in  confidence 
there  was  good  reason  for  caution- 
ing the  public.  WNYC,  New  York's 
municipal  station,  started  broad- 
casting the  warning  at  10:30  a.m. 

Military  and  civilian  defense 
agencies  had  been  alerted  since 
Christmas  Eve,  but  no  official  mili- 
tary confirmation  of  this  fact  was 
made  until  6:35  p.m.  Saturday 
when  the  EDC  disclosed  that  "pro- 
tective measures"  had  been  taken 
on  the  basis  of  a  report  that  a 
"sneak  air  attack"  might  be  at- 
tempted by  the  enemy  that  day.  At 
7:50  p.m.  the  Mayor  was  asked  by 
his  military  source  to  tell  stations 
to  stop  making  the  announcement, 
and  at  9:05  the  EDC  announced 
that  the  alert  had  been  cancelled. 

Conflicting  Authority 

Stations  ignoring  the  Mayor's  re- 
quest acted  in  the  belief  that  such  a 
statement  should  come  directly 
from  military  authorities.  Accord- 
ing to  Mr.  Novik,  however,  Radio 
Central,  military  communication 
system,  is  used  only  for  Army  com- 
muniques and  in  three  eventuali- 
ties— an  air  raid  drill,  an  actual 
raid,  or  an  order  to  stop  broad- 
casting, none  of  which  applied  to 
the  situation  at  hand. 

Recognizing  Mr.  LaGuardia  as 
head  of  civilian  defense,  WMCA 
broadcast  the  announcement  at 
11:30  a.m.,  at  3:30  p.m.  and  in  the 
4:30  p.m.  news  bulletin  period. 
Both  WHN  and  WLIB  ignored  the 
request  for  reasons  given  above, 
and  WOR  did  not  carry  it  until 
5:45  p.m.,  and  then  only  after 
checking  with   Army  authorities. 


Dave  Driscoll,  WOR  news  and  spe- 
cial events  director,  said  that  he 
felt  the  Army  should  make  use  of 
Radio  Central  to  tip  stations  off  to 
an  alert  so  that  when  a  civilian 
agency  comes  through  with  such  a 
request,  the  station  can  accept  it 
as  important.  WQXR,  which  had 
no  record  of  having  received  the 
notice,  carried  nothing  until  the 
"all-clear"  EDC  announcement  in 
the  evening. 

Handled  as  News 

WEAF  said  that  the  announce- 
ment was  handled  as  a  straight 
news  item,  in  the  first  regular  news 
period,  which  did  not  occur  till  6 
p.m.  WJZ  inserted  a  bulletin  at  2 
p.m.  just  before  the  Metropolitan 
Opera  went  on  the  air,  between 
programs  at  5:45  p.m.,  and  at  9:30 
reported  cancellation  of  the  alert. 

WABC  gave  no  reason  for  with- 
holding the  announcement  until 
Quincy  Howe's  early  evening  pro- 
gram, when  it  was  handled  as  a 
regular  news  piece  which  went 
out  on  the  network  around  6:11 
p.m.  with  the  qualification  that 
there  was  no  word  from  the  Army 
on  the  matter.  The  EDC's  an- 
nouncement was  reported  on 
WABC  and  CBS  at  6:45  p.m.  and 
at  8:55  p.m.,  and  the  cancellation 
of  the  alert  announced  later  in  the 
evening. 


NBC-BBC  Series 

DETAILS  for  the  new  series  of 
international  exchange  series  pro- 
duced jointly  by  NBC  and  the  BBC 
has  been  announced  by  NBC. 
Titled  Atlantic  Spotlight,  the  pro- 
grams, to  start  Jan.  1  in  the  Sat- 
urday 12:30  p.m.  period  on  NBC, 
will  bring  together  well  known 
theatrical  and  motion  picture  stars 
of  both  England  and  America  to 
spotlight  their  characteristic  types 
of  entertainment. 


Vet  Net 

WOUNDED  war  veterans  at 
Walter  Reed  Hospital  in 
Washington,  D.C.,  now  listen 
to  their  own  private  "radio", 
operated  as  a  personal  service 
for  them  from  the  basement 
of  the  hospital  by  several 
wounded  vets  who  were  radio 
repairmen  and  telephone  tech- 
nicians before  entering  the 
Service.  Now  valued  at  about 
$20,000,  the  system  has  been 
completely  revamped  by  these 
men  from  a  sound  system  in- 
stalled about  20  years  ago. 
Standard  radio  programs  are 
fed  to  the  system  as  well  as 
"programs"  of  song  requests 
and  bits  of  news  and  gossip 
originating  from  the  base- 
ment "studio".  All  of  the 
equipment,  wiring,  knobs  and 
gadgets,  have  been  salvaged 
from  discarded  radio  sets, 
telephone  equipment  and  old 
pin-ball  machines.  Most  of 
the  wounded  have  earphones 
and  can  select  programs  they 
wish  to  hear.  Loudspeakers 
have  been  installed  in  some 
wards  and  assembly  halls. 


RCA  Reception  Offices 

RCA  VICTOR  Division  of  RCA 
has  opened  a  reception  room  and 
offices  on  the  14th  floor  of  the  RCA 
Bldg.  as  a  meeting  place  for  re- 
cording artists,  their  agents  and 
company  officials.  RCA  Victor's 
New  York  recording  studios  and 
"workshop"  continue  at  155  East 
24th  St. 


EVERETT  C.  PARKER,  who  has 
been  studying  religion  and  radio  at 
NBC,  and  was  formerly  assistant 
chief  of  radio  for  the  WPA  in  Wash- 
ington, has  been  appointed  temporarily 
to  the  post  of  assistant  to  William 
Burke  Miller,  manager  of  NBC's  pub- 
lic service  department.  Mr.  Parker 
was  at  one  time  manager  of  W.JBW 
New  Orleans,  later  moving  to  WHIP 
Chicago,  as  production  and  program 
manager. 


COWLES,  TULSA  FM 
NET  PACTS  SIGNED 

STOCK  agreements  with  the  Am- 
erican Network  (FM)  have  been 
signed  by  Gardner  Cowles  Jr.,  of 
Iowa  Broadcasting  Co.;  John 
Cowles,  president  of  Minneapolis 
Star  Journal  &  Tribune  Co.,  and 
R.  L.  Jones  Jr.,  vice-president  of 
the  Tulsa  Tribune  Co.,  according 
to  John  Shepard  3d,  president  of 
the  network. 

The  organizations  are  filing  ap- 
plications with  the  FCC  for  FM 
construction  permits,  according  to 
Mr.  Shepard. 

Executive  vice-president  and  gen- 
eral manager  of  American  Network 
will  be  William  B.  Lewis,  former 
OWI  radio  official,  conducting  a 
nationwide  program  for  CBS 
[Broadcasting,  Dec.  29].  After 
Jan.  1  he  will  tour  the  western  and 
southwestern  areas,  and  will  as- 
sume his  American  Network  duties 
about  April  1. 


Mrs.  Lewis  Active 

DURING  her  annual  fall  tour 
around  the  country,  Mrs.  Dorothy 
Lewis,  chairman  of  listener  activi- 
ties for  the  NAB,  reports  visits  to 
31  cities  in  14  western  states,  dur- 
ing which  she  addressed  various 
club  groups  on  radio,  arranged 
broadcasts  and  speeches  by  radio 
executives,  and  attended  formal 
meetings  of  more  than  ten  Radio 
Councils. 


U.  of  Cal.  Scholarship 

SCHOLARSHIPS  enabling  a  boy  and 
girl  who  have  finished  their  freshman 
year  with  high  scholastic  records  to 
prepare  for  some  phase  of  professional 
radio,  have  been  presented  by  NBC 
to  U.  of  California.  Accepted  by  uni- 
versity regents  at  their  monthly  meet- 
ing, scholarships  follow  the  joint  NBC- 
UCLA  Radio  Institute  staged  last 
summer. 


MARGUERITE  MOORMAN  of 
KMOX  St.  Louis  has  been  named 
first  prize  winner  of  $100  in  a  slogan 
contest  for  film  reporters  and  radio 
commentators  by  Producers  Corp.  of 
America,  in  connection  with  the  pic- 
ture "Knickerbocker  Holiday."  Her 
winning  line  was  "It's  a  Grand  Slam 
From  Amsterdam  !" 


HISTORY  of  radio  since  its  primitive 
beginning  in  1920,  and  the  relation 
of  this  growth  to  the  contributions 
made  by  NBC  are  presented  in  a  24 
page  booklet,  "What  Goes  on  Behind 
Your  Dial",  released  by  the  network. 


SERVICE  SALUTE 

KLX  Plays  Patriotic  Airs 
 After  Newscasts  


Drawn  for  Broadcasting  by  Sid  Hix 
"He's  Trying  Out  a  New  Sales  Technique  for  Kem-Tone!" 


SALUTE  to  servicemen  now  swings 
out  over  KLX  Oakland  each  hour 
after  the  closing  commercial  of  the 
newscast.  Instead  of  hitch-hikers 
and  cowcatchers  bumping  into  each 
other,  service  tunes,  "Anchors 
Aweigh",  "Marine  Hymn",  "Cais- 
sons Go  Rolling  Along"  and  others 
make  for  easy  listening. 

The  tunes  are  alternated,  and  a 
full  chorus  is  played  before  anotht 
commercial  goes  on  the  air.  KLX 
manager  Adriel  Fried,  who  in- 
augurated the  policy,  says  that  he 
has  found  that  listeners  enjoy  them, 
and  servicemen  especially  stop  to 
listen  when  they  hear  the  song  of 
their  service. 
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It  Is  A  Wise  Father  That 
Knows  His  Own  Child 


It  is  a  wise  station,  too,  that  knows  its  own  market. 
In  the  "Heart  of  America"  51%  of  the  population 
is  urban  —  49%  rural.  There's  no  half-hearted 
selling  on  KMBC,  for  this  is  the  one  station  that 
takes  both  sides  of  the  story  into  consideration. 
This  plus  long  established  personalities  reap  rich 
dividends  for  KMBC  with  increased  listening 
tune-in — thereby,  with  greater  returns  for  KMBC 
advertisers. 


KMBC 

of 

KANSAS  CITY 

FREE    &    PETERS,  INC- 


SINCE    1928    THE    BASIC    CBS    STATION    FOR    MISSOURI   AND  KANSAS 


Linking  Two  Hemispheres 


in  War  and  Peace 


Rad  io  today  has  the  gigantic  task  of  keeping  America  and 
her  32  Allies  closely  bound  in  political  unity,  in  military  strength,  in  hu- 
man understanding. 

The  achievement  of  this  goal  is  an  outstanding  tribute  to  the  radio 
manufacturers  of  America — who  have  served  the  cause  of  freedom  faith- 
fully and  skillfully — giving  our  fighting  forces  the  best  radio  equipment 
human  ingenuity  can  make. 

Today  all  out  for  Allied  Victory,  RCA  looks  forward  to  the  privilege  of 
once  again  serving  America's  radio  industry  in  the  development  of  finer 
radio-electronic  products  for  civilian  use  when  Peace  comes. 


RADIO  CORPORATION  OF  AMERICA 

Pioneer  in  radio,  television,  and  electronics — RCA  Building,  New  York,  N.Y. 


THE  SERVICES  OF  RCA :  RCA  Laboratories  .  .  .  RCA  Victor  .  .  .  RCA  Communications,  Inc. . . . 
Radiomarine  Corporation  of  America  .  .  .  National  Broadcasting  Company,  Inc.  .  .  .  RCA  Institutes,  Inc. 
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Jewsmagazine  of  Radio 


C3st  Advertisingr 


how  to  buy  7  news  periods  for  the 
price  of  one 


Would  you,  sir,  like  to  maybe  make  one  dollar 
equal  seven?  Or  eight,  perhaps?  Or  maybe  more? 
Would  you  like  to  be  able  to  write  a  letter  like  the 
one  written  to  us  the  other  day  by  a  famous  lady 
time-buyer?  Listen  .  .  . 

"On  November  8,  as  part  of  a  national  radio 
campaign,  we  started  to  offer  a  free  sample  of 
Mentholatum  on  WOR's  7  A.M.  news.  So  far,  we 
are  pleased  to  inform  you,  WOR  HAS  PULLED 
APPROXIMATELY  SEVEN  TIMES  BETTER 
THAN  THE  NEXT  HIGHEST  RANKING 
STATION!" 

Remarkable?  NOT  when  you  consider  that 
WOR  is  the  favorite  news-station  of  most  of  the 
people  all  of  the  time."  NOT  when  you  remember 


that  WOR  jabs  its  potent  news-programs  into  an 
area  that  includes  16  war-wealthy  cities  of  more 
than  100,000  people  each. 

Can  you  buy  that  particular  7  A.M.  news-pro- 
gram? Sorry,  it's  sponsored.  But  between  10:00  and 
10:15  A.M.  —  and  between  those  two  audience- 
attracters,  Alfred  McCann  and  Bessie  Beatty  — 
there's  another  powerful  WOR  news-strip  (with 
Henry  Gladstone )  which  is  available.  We  urge  you 
to  put  your  bid  in  early. 

"  Based  on  the  WOR-Crossley  continuing  study  of  radio 
listening  in  Greater  New  York. 


that  power-full 

station 


WOR 


at  1440  Broadway,  in  New  York 


THE  BIG  THREE  have  proved  their  ability,  just  as  have 
the  ALLIED  BIG  T  H  R  E  E  .  .  .  Let  them  show  you  how  on 
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•  While  the  fame  of  Father 
Flanagan's  "Boys'  Town"  has 
now  spread  to  the  far  corners 
of  tne  world — it  is  well  to  re- 
member that  this  kindly,  and 
inspired,  Priest  received  his 
early  encouragement  and  fi- 
nancial support  largely  from 
socially  -  conscious  Omahans. 
And,  Omahans  are  still  gener- 
ous in  their  support  of  this 
worthy  institution. 
Whether  it  is  a  social  endeavor 
•—a  product,  or  a  service  — 
Omahans  are  responsive — with 
a  purse  to  match  their  "bigness 
of  heart." 


The  most  direct,  lowest -cost 
medium  for  reaching  and  sell- 
ing the  Omaha  market — is  very 
definitely  KOIL.  Write  us  for 
availabilities. 


DOUGLAS  COUNTY 
OMAHA 

Only  one  other  county  in  the 
entire  nation  showed  a  greater 
increase  of  effective  buying 
power  for  the  first  nine 
months  of  1943 — than  Doug- 
las County. 


TO  REACH  WASHINGTON'S 


A  Kt Ali n  WASH! 

1,000,000,000 


MARKET 


7\ 


Represented  Nationally  by  Edward  Petry  Co.,  Inc. 


Nat.  Reps. — Spot  Sales,  Inc. 
New  York,  Chicago,  San  Francisco 


5  o  o  c  WATTS 


1290  KILOCYCLES 
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HOW  TO  GET  MORE  FROM 
YOUR  ADVERTISING  DOLLAR! 


The  Facts...  ^largest 
Not  Claims!!  Market* 


SMART  BUYERS 

use 


Now  ready  for  you— the  first  complete  study  of  listening 
habits  in  America's  4th  Largest  Market— based  not  only  on 
continuous  house-to-house  surveys;  but  also  on  an  analysis 
of  extensive  mail  offers  and  numerous  retail  store  records. 

Advertisers  and  agency  executives  who  have  already 
seen  this  presentation  say  it's  a  real  contribution  to  scien- 
tific time  buying. 

You  owe  it  to  your  clients  and  yourself  to  review  it.  Write 
or  phone  today!  WA AT,  NEWARK  1,  NEW  JERSEY 

National  Representatives  ( Outside  New  York  Area)  Spot  Sales,  Inc. 


"1 


Tit 


DOLLAR  FOR  DOLLAR  NEW  JERSEY'S  BEST  RADIO  BUY' 

*Do  you  realize  this  market  contains  over  3Vt  million  people;  more  than  these  14  cities  combined:— Kansas  City,  Indianapolis, 
|  Rochester,  Denver,  Atlanta,  Dallas,  Toledo,  Omaha,  Syracuse,  Richmond,  Hartford,  Des  Moines,  Spokane,  Fort  Wayne. 


screw  loose,  sure-fire. . .  SOLD  ? 


MEET  the  two  zany  anchormen  who 
eventually  won  the  "tug-o-war"  for 
undisputed  breakfast  time  popularity  in 
New  England  — Carl  Moore  and  Ray 
Girardin . . .  originators  and  perpetrators  of 
WEEI's  Top  &  The  Morning. 

Three  months  after  they  entered  the  race 
back  in  March,  1939,  they  had  an  audience 
twice  as  big  as  Boston's  second  station. 

Today,  Top  O'  The  Morning  boasts  a  7.9 
rating  (CBS  Listener  Diary)  at  7:00  A.M., 
Monday-through-Saturday— more  than  the 
combined  audiences  of  the  second  and 
third  competing  stations. 

Just  why,  no  one  knows  for  sure.  Their 
gags  are  corny. ..  their  tunes  are  loony. 
They  know  it.  So  does  all  New  England. 

Moore  paces  Top  O'  The  Morning  with 
his  irrepressible  Irish  wit  and  catchy  piano 
ramblings.  He  sings  a  little.  His  gags, 
frankly,  are  terrible.  So  are  Girardin's.  And 
his  trumpet  tooting  is  even  worse ! 

Represented  by  Radio  Sales, 
the  SPOT  Broadcasting  Division  of  CBS 


Yet,  the  two  stir  up  15  minutes  a  day  of 
the  most  unorthodox,  most  impromptu, 
most  successful  showmanship  that  ever 
animated  a  transmitter. 

It's  the  kind  of  breakfast  entertainment 
that  listeners  have  described  as  "out  of  this 
world ...  or  ought  to  be." 

They're  screwy,  it's  true.  But  they  sell 
and  sell  and  sell. 

Available  for  the  first  time  in  a  long 
while,  Top  O'  The  Morning  is  New  Eng- 
land's best  radio  buy. 

Scriptless,  screwloose  and  "sure-fire".  .  . 
and  it's  7.9  at  breakfast  time  rates! 

SOLD? 


ONE     OF     A     SERIES     FEATURING     OUTSTANDING     USERS     OF     SPOT  BROADCASTING 


R.W.  Mersey 


President,  Badger,  Browning  and  Hersey,  Inc.,  New  York 

Says — "Complete  flexibility  of  time,  place  and  intensity 
is  one  of  spot  radio's  great  assets" 


•Thanks  especially  for  that  word  "inten- 
sity", Mr.  Hersey.  Great  intensity  of  im- 
pressions at  extremely  low  relative  cost  is 
certainly  not  only  one  of  spot  radio's  great 
assets — it  is  practically  an  exclusive  asset. 
Especially  now,  with  some  of  the  new  tech- 
niques that  make  a  mere  announcement 
virtually  a  program. 

•But  intensity  of  impressions  is  a  product 
of  intensity  of  listening,  too.  We  of  Free 
&  Peters  know  the  stations  we  serve — 


know  their  competition,  their  audiences, 
their  real  places  in  their  territories.  We 
know  these  facts,  first  because  we  have 
served  our  stations  an  average  of  seven 
years  each — second,  because  we  earnestly 
believe  that  you  must  have  the  truth  and 
nothing  but  the  truth  in  order  to  plan  bet- 
ter spot  broadcasting. 

•Representation — not  misrepresentation — 
is  our  business.  We  invite  you  to  discover 
that  for  yourself. 


Free  &  Peters,  inc. 

Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WKZO  .  KALAMAZOO-GRAND  RAPIDS 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .   .   .  MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

. .  . SOUTHEAST  . . . 

WCBM   BALTIMORE 

WCSC   CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KOMA  ....  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KECA  LOS  ANGELES 

KOIN-KALE  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEATTLE 

KFAR  ....   FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  180  N.  Michigan 
Franklin  6373 


NEW  YORK:  444  Madison  Ave. 
Plaza  5-4130 


SAN  FRANCISCO:  n,  Sutler 
Sutter  4353 


HOLLYWOOD:      1 2  N.  Gordon 
Gladstone  3949 


ATLANTA:  333  Palmer  ffldg. 
Main  5667 
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Lea  Plans  Prompt  Hearings  on  Radio  Bill 


Revised  Measure 
Being  Prepared 
For  Senate 

PLANS  FOR  prompt  hearings  on 
new  radio  legislation  in  the  House 
were  disclosed  last  week  by  Chair- 
man Clarence  F.  Lea  (D-Cal.)  of 
the  Interstate  &  Foreign  Commerce 
Committee  as  the  Senate  Inter- 
state Commerce  Committee  whipped 
into  shape  a  revised  draft  of  the 
White  -  Wheeler  Bill  (S-814)  on 
which  hearings  already  have  been 
held. 

With  the  temper  of  Congress,  on 
both  sides,  clearly  in  favor  of  a 
trimming  down  of  the  FCC  through 
direct  legislative  mandate,  Chair- 
man Lea  told  Broadcasting  that 
the  newly  created  standing  sub- 
committee on  communications,  of 
his  committee  would  begin  hearings 
as  soon  as  the  Senate  completes 
consideration  of  the  White-Wheel- 
er measure.  Chairman  of  the  sub- 
committee is  Rep.  Alfred  L.  Bul- 
winkle  (D-N.C.)  The  Republican 
membership,  however,  has  not  been 
completed  but,  according  to  Mr. 
Lea,  will  be  this  week.  Pending  be- 
fore the  House  Committee  is  the 
Holmes  Bill,  which  follows  gener- 
ally S-814. 

Confer  With  Leaders 

On  the  Senate  side,  Chairman 
Burton  K.  Wheeler  (D-Mont.)  and 
Senator  Wallace  H.  White  Jr.  (R- 
Me.),  acting  minority  leader,  last 
week  spent  considerable  time  in  re- 
drafting their  bill.  With  Congress 
convening  this  week,  it  was  ex- 
pected a  full  committee  meeting 
would  be  held  shortly  to  consider 
in  detail  the  amendments  drafted 
by  the  co-authors,  based  on  the 
hearings  held  from  Nov.  3  to 
Dec.  18. 

During  the  holiday  fortnight, 
the  two  Senators  conferred  with  a 
number  of  the  groups  and  with  the 
FCC  regarding  recommended  pro- 
visions. 

Although  the  final  draft  of  the 
measure,  in  the  form  it  will  be  sub- 
mitted to  the  full  Committee,  has 
not  been  completed,  it  appeared 
evident  the  co-authors  were  dis- 
posed to  place  in  the  bill  rigid  safe- 
guards against  any  degree  of  pro- 
gram regulation  by  the  FCC. 

Some  measures  of  regulation  of 
business  aspects,  such  as  contrac- 
tual relations   of  networks  with 


their  affiliates,  appeared  to  be  slat- 
ed for  inclusion  in  the  bill.  The 
original  White- Wheeler  bill  car- 
ried a  strict  prohibition  against 
regulation  of  business  activities  by 
the  FCC  and  was  designed  to  re- 
strict its  functions  to  those  of  li- 
censing authority  or  "traffic  cop". 

Whereas  the  bill  carried  a  pro- 
viso splitting  the  Commission  into 
separate  autonomous  divisions  of 
three  members  each,  one  dealing 
with  broadcasting  and  related  ser- 
vices and  the  other  with  common 
carriers,  there  was  no  assurance 
this  provision  would  be  retained. 
Under  this  proposal  the  chairman 
would  become  the  executive  officer, 
with  no  vote  on  either  division. 

Thought  is  being  given  to  a  five- 
man  Commission,  with  a  rotating 
chairmanship,  it  was  reported.  It 
was  understood  that  the  question  of 
a  three-man  Commission,  originally 
proposed  in  1939,  with  implied  Ad- 
ministration endorsement,  is  being 
discussed.  Senator  White  last  week 
was  understood  to  adhere  to  the 


Tentative  FCG  Action 
Withdrawn  as  Too 
Hot  to  Handle 

ULTIMATE  fate  of  the  FCC's 
newspaper-ownership  order  re- 
mained in  doubt  last  week,  but 
with  indications  that  the  ball  will 
be  passed  to  Congress  as  a  policy 
question  too  hot  for  the  FCC  to 
handle. 

A  fortnight  ago  the  FCC  tenta- 
tively had  decided  to  compromise 
its  position  by  pronouncement  of 
a  policy  "in  1943"  which  would 
permit  existing  ownership  of  sta- 
tions by  newspapers  to  continue  un- 
molested, but  with  newspaper  iden- 
tity considered  "an  element"  in  all 
other  circumstances.  When  this  in- 
formation "leaked"  on  Capitol  Hill, 
the  FCC  majority  reversed  its  field 
and  the  matter  was  to  be  considered 
anew  at  a  subsequent  meeting. 

Not  Considered 

Last  week  there  was  no  full  Com- 
mission consideration  of  the  case 
because  of  the  illness  with  influenza 
of  Commissioner  C.  J.  Durr,  who 


original  provision  of  his  bill  for 
a  split  Commission. 

On  the  question  of  equal  time 
for  the  discussion  of  controversial 
issues,  great  difficulty  has  been  ex- 
perienced in  drafting  language  to 
cover  such  a  requirement.  Chair- 
man Wheeler  has  been  insistent 
from  the  start  that  provision  be 
made  to  assure  equivalent  time, 
networks  and  facilities  for  oppos- 
ing speakers. 

Temporaries  Out? 

It  was  thought  possible  the  Com- 
mittee might  decide  to  forego  writ- 
ing such  a  provision  in  the  law  and 
resort  to  the  adoption  of  a  resolu- 
tion by  Congress  expressing  it  as 
the  sense  of  the  legislature  that 
"fairness"  be  observed  through  the 
voluntary  allocation  of  equivalent 
facilities  for  such  public  discus- 
sions. Presumably  such  a  resolution 
also  would  cover  attacks  by  radio 
commentators  whose  time  would  be 
made  available  for  answers  by 
those  aggrieved. 


favored  the  "class"  distinction  pro- 
posal. Chairman  James  Lawrence 
Fly  left  town  Thursday  for  the 
balance  of  the  week.  It  had  been 
expected  the  matter  would  be  taken 
up  at  the  White  House,  because  of 
the  known  interest  of  the  President 
in  the  whole  question.  Mr.  Roose- 
velt's indisposition,  however,  evi- 
dently prevented  such  a  conference. 

As  things  stood  last  week,  the 
Commission  had  before  it  the  views 
of  its  subcommittee  of  Commission- 
ers Ray  C.  Wakefield,  Norman  S. 
Case  and  C.  J.  Durr — in  essence 
proposing  that  a  categorical  rule 
against  newspaper  ownership  be 
eliminated  but  that  it  be  considered 
"an  element,  among  others"  in  all 
future  considerations  of  applica- 
tions along  with  the  dissenting  view 
of  Commissioner  T.  A.  M.  Craven. 
The  latter  proposed  that  there  be 
no  distinction  whatever,  and  that 
the  Commission  so  report  to  Con- 
gress. 

The  FCC  majority,  it  was 
thought,  concluded  that  it  had  bet- 
ter make  haste  slowly  because  of 
the  broad  implications  a  ruling  on 
newspaper  ownership  might  have 


A  specific  injunction  against  is- 
suance of  temporary  licenses  by 
the  FCC,  except  in  cases  of  techni- 
cal breakdowns  or  emergencies, 
also  is  being  considered.  The  tem- 
porary license  has  been  attacked 
as  a  means  of  punishing  or  stigma- 
tizing stations. 

It  was  also  thought  probable 
that  the  Committee  would  favor 
changes  in  the  procedural  and  ap- 
pellate provisions  to  assure  all  li- 
censees of  their  dav  in  court.  A 
return  to  the  former  procedure, 
whereby  the  court  would  review 
Commission  cases  as  to  the  facts, 
as  well  as  the  law,  was  understood 
to  be  under  consideration. 

Precisely  what  the  Committee 
would  be  disposed  to  do  on  the 
newspaper  ownership  question  de- 
pends upon  the  FCC's  ultimate 
determination  of  that  issue.  Com- 
mittee sentiment  appears  to  be 
overwhelmingly  against  "class  dis- 
crimination" of  the  character  ini- 
tially proposed  by  the  FCC. 


upon  other  ownership  situations 
and  services,  present  and  prospec- 
tive. Television,  FM  and  facsimile 
inevitably  would  be  drawn  in,  it 
was  pointed  out.  And  entirely  out- 
side the  newspaper  field,  there  ulti- 
mately would  arise  the  question 
whether  a  standard  broadcaster 
would  be  permitted  to  own  an  FM 
station,  since  the  policy  would  be 
directed  against  operation  of  more 
than  one  medium  for  dissemination 
of  information.  Thus,  a  precedent 
established  in  newspaper  owner- 
ship against  future  operation  of 
more  than  one  medium  ultimately 
would  have  to  be  applied  in  such 
fashion  as  to  force  dual  AM  and 
FM  station  operators  to  elect  be- 
tween the  two,  it  was  concluded. 

At  the  Senate  Interstate  Com- 
merce Committee,  which  now  is 
drafting  a  revised  White-Wheeler 
Bill  to  amend  the  Communications 
Act,  it  was  thought  the  FCC  would 
be  disposed  to  leave  the  regulations 
with  respect  to  ownership  status 
quo,  and  let  Congress  decide  the 
issue.  The  view  was  that  the  Com- 
mission would  decide  to  consider 
{Continued  on  page  54) 
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Better  Rural  Service  Sought  by  Panel 


Easing  of  Interference 
At  Night  Object  of 
Planning  Group 

INCREASED  rural  coverage  and 
the  alleviation  of  existing  interfer- 
ence conditions  with  AM  broadcast- 
ing are  the  ultimate  goals  in  an  in- 
tensive study  of  radio  undertaken 
last  Wednesday  at  the  first  meet- 
ing of  Panel  4  on  Standard  Broad- 
casting of  the  Radio  Technical 
Planning  Board. 

Attended  by  40  members,  the 
all-day  session  at  the  Pennsylvania 
Hotel  in  New  York  included  a 
luncheon  discussion  of  problems  to 
be  studied  by  the  engineer-mem- 
bers. Chairman  Howard  S.  Frazier, 
NAB  Director  of  Engineering, 
named  three  committees  to  conduct 
the  studies.  They  will  report  their 
findings  to  Panel  4  and  the  Panel 
in  turn  will  make  recommendations 
to  the  RTPB. 

"We  hear  much  talk  about  a 
period  of  dual  AM  and  FM  opera- 
tion after  the  war,  to  be  followed 
by  abandonment  of  regional  and 
local  AM  channels,"  said  Mr.  Fra- 
zier in  his  opening  address.  "Your 
chairman  does  not  share  this  view, 
but  believes  that  dual  operation 
will  be  the  general  practice  for 
many  years.  Both  types  of  service 
are  broadcasting  and  in  time  each 
service  will  find  its  permanent 
place  and  function  in  serving  the 
public." 

Night  Problem 

Declaring  that  AM  broadcasting 
has  not  yet  been  utilized  to  its  full- 
est extent,  Chairman  Frazier  called 
upon  the  Panel  to  delve  thoroughly 
into  the  possibilities  of  eliminating 
much  of  the  present  night  inter- 
ference. He  also  pointed  out  that 
many  areas  of  the  country  are 
without  primary  service,  both  day 
and  night,  but  that  further  develop- 
ment of  AM  should  help  solve  that 
problem. 

"Newer  methods  of  broadcasting 
and  television  are  not  expected  to 
contribute  materially  to  the  im- 
provement of  rural  service,"  he 
said.  "Obviously  then,  the  respon- 
sibility for  the  solution  of  this 
problem  rests  with  this  Panel.  It 


HOLDING  THE  BAG  for  Arthur 
B.  Church,  president  of  KMBC 
Kansas  City,  is  Joe  Carrigan,  own- 
er of  KWFT  Wichita  Falls,  Texas, 
when  Mr.  Church  broke  camp  at 
Chipeta  Park,  Col.  The  laundry  sit- 
uation in  Chipeta  Park  is  still  so 
bad  that  KMBC's  president  is 
"hustling  sheets"  himself. 


is  hoped  that  while  exploring  meth- 
ods of  improving  the  areas  of  rural 
coverage,  much  can  also  be  done 
to  alleviate  existing  interference 
conditions  and  increase  present 
signal  intensities  of  many  stations." 

The  three  committees  set  up 
within  Panel  4  and  the  studies  as- 
signed to  each  include: 

Allocation  (P4a)  —  FCC  rules 
governing  standard  broadcast  sta- 
tions and  standards  of  good  engin- 
eering practice.  Coverage  and  in- 
terference studies,  with  a  compara- 
tive analysis  of  methods  to  im- 
prove and  extend  rural  coverage, 
including  low-frequency  broadcast- 
ing on  the  200-400  kc  band. 

Transmitter  ( P4b )  — Transmit- 
ter design  standards,  including  stu- 
dio equipment. 

Receiver  (P4c) — Receiver  de- 
sign standards. 

Attending  last  week's  meeting 
were : 

G.  P.  Adair.  FCC;  Stuart  Bailey,  Jan- 
sky  &  Bailey;  J.  C.  Bayles,  Bell  Tel.  Labs.; 
A.  E.  Barrett,  British  Broadcasting  Corp.; 
M.  R.  Briggs,  Westinghouse  Radio  Div.;  W. 
G.  Broughton,  Gen.  Elec.  Co.;  H.  R.  But- 
ler, Fed.  Tel  &  Radio  Co.;  R.  D.  Cahoon, 
Canadian  Broadcasting  Corp.;  R.  T.  Capo- 
danno,  Philco  Corp.;  J.  B.  Coleman,  RCA; 
Frank  A.  Cowan,  AT&T. 

Burgess  Dempster,  Crosley  Corp.;  D.  D. 
Cole,  RCA;  K.  H.  Emerson,  Philco  Corp.; 
Charles  W.  Finniean,  Stromberg-Carlson 
Co.;  Mr.  Frazier;  W.  T.  Freeland,  Free- 
land  &  Olschner  Prod.  Co.;  Martin  A.  Gil- 
man,  Gen.  Radio  Co.;  Paul  F.  Godley,  con- 
sulting engineer;  A.  C.  Goodnow,  West- 
inghouse Elec.  &  Mfg.  Co. 

O.  B.  Hanson,  NBC;  K.  B.  Hoffman, 
Buffalo  Broadcasting  Co.;  H.  W.  Holt, 
WOV;  G.  Porter  Houston,  WCBM;  Clyde 
M.  Hunt,  CBS;  C.  M.  Jansky  Jr.,  Jansky 
&  Bailey;  T.  C.  Kenney.  Westinghouse  Ra- 
dio Stations;  W.  B.  Lodge,  CBS;  Italo  A. 
Martino,     WDRC;     Frank    H.  Mcintosh, 


TOP  EXECUTIVES  of  the  four 
nationwide  networks  will  meet  with 
James  C.  Petrillo,  president  of  the 
American  Federation  of  Musicians, 
in  the  near  future,  probably  this 
week,  to  discuss  overall  terms  for 
a  renewal  of  the  network  contracts 
with  the  union  locals  in  the  key 
cities  from  where  most  network 
programs  originate.  Contracts  in 
New  York  and  Chicago  expire  the 
end  of  this  month  and  those  on  the 
West  Coast  later  in  the  year. 

When  and  if  the  union  and  net- 
work presidents  reach  an  agree- 
ment on  basic  terms  for  the  new 
contracts,  Mr.  Petrillo  will  lift  his 
order  of  last  summer  restraining 
the  locals  from  negotiating  new 
network  contracts  and  the  details 
will  be  worked  out  locally  in  each 
city. 

Order  was  issued  at  the  time  the 
tripartite  panel  of  the  National 
War  Labor  Board  began  its  New 
York  hearings  on  the  dispute  of 
the  union  and  the  recording  indus- 
try, a  dispute  which  was  ended  by 
voluntary  settlement  between  the 
union  and  all  major  recording  com- 


WPB;  Philip  Merryman,  NBC;  G.  O. 
Milne,  BLUE;  C.  R.  Miner,  Gen.  Elec.  Co. 
Receiver  Div. 

J.  R.  Poppele,  WOR;  A.  D.  Ring,  Ring 
&  Clark;  R.  J.  Rockwell,  Crosley  Corp.; 
Lynne  C.  Smeby.  consulting  engineer;  Ar- 
thur Stringer,  NAB;  V.  E.  Trouant,  RCA; 
R.  H.  Will'amson,  Gen.  Elec.  Co.;  Grant 
Wrathall,  McNary  &  Wrathall. 

Membership  of  the  three  commit- 
tees follows: 

ALLOCATION— A.  D.  Ring,  Ring  & 
Clark,  chairman;  Stuart  L.  Bailey,  Jansky 
&  Bailey,  vice-chairman;  Clyde  M.  Hunt, 
WTOP,  secretary;  John  H.  Barron,  con- 
sulting engineer;  Walter  A.  Brester,  WTOP; 
E.  K.  Cohan,  CBS;  F.  A.  Cowan,  AT&T; 
George  C.  Davis,  consulting  engineer;  F. 
M.  Doolittle,  WDRC;  K.  J.  Gardner, 
WHAM;  Paul  F.  Godley,  consulting  engi- 
neer; O.  B.  Hanson,  NBC;  Karl  B.  Hoff- 
man, WGR-WKBW;  John  V.  L.  Hogan, 
WQXR;  H.  W.  Holt,  WOV;  G.  Porter  Hous- 
ton, WCBM;  Royal  V.  Howard,  KSFO; 
T.  C.  Kenney,  KDKA;  William  B.  Lodge, 
CBS;  George  M.  Lohnes,  Janskv  &  Bailey; 
I.  R.  Lounsberry,  WGR-WKBW;  Philip 
Merryman.  NBC;  George  O.  Milne, 
BLUE;  J.  R.  Poppelle,  WOR;  Ronald 
J.  Rockwell,  WLW;  Lynne  C.  Smeby,  con- 
sulting engineer;  J.  E.  Tapp,  KSFO;  Grant 
R.  Wrathall,  McNary  &  Wrathall. 

TRANSMITTER  —  Ronald  J.  Rockwell, 
WLW,  chairman;  R.  H.  Williams,  GE, 
vice-chairman;  Raymond  F.  Guy,  NBC, 
secretary;  J.  C.  Bayles,  Bell  Labs.;  M.  R. 
Briggs.  Westinghouse;  W.  G.  Broughton, 
GE;  E.  K.  Cohan,  CBS;  J.  B.  Coleman. 
RCA;  William  T.  Freeland,  Free'and  & 
Olschner  Products;  Paul  F.  Godley,  con- 
sulting engineer;  A.  C.  Goodnow,  West- 
inghouse; J.  S.  McKeehnie,  Federal  T  &  R 
Corp.;  O.  B.  Hanson,  NBC;  G.  Porter  Hous- 
ton, WCBM;  George  O.  Milne,  BLUE;  R. 
E.  Poole,  Bell  Labs.;  Earl  G.  Ports,  Fed- 
eral T  &  R  Corp.;  V.  E.  Trouant,  RCA. 

RECEIVER — D.  D.  Colo,  RCA,  chairman; 
H.  B.  Canon,  Wells-Gardner  &  Co.  vice- 
chairman;  R.  T.  Capodanno,  Philco,  sec- 
retary; Gordon  T.  Bennett.  Wells-Gardner 
&  Co.;  K.  A.  Chittick,  RCA;  C.  W.  Fin- 
nigan,  Stromberg-Carlson;  K.  J.  Gardner, 
WHAM;  Karl  B.  Hoffman,  WGR-WKBW; 
T.  C.  Kenney,  KDKA;  C.  R.  Miner,  GE; 
D.  H.  Mitchell,  Galvin  Mfg.  Co.;  Benjamin 
Olney.  Stromberg-Carlson;  E.  B.  Pass^w, 
Zenith  Radio  Corp.;  J.  R.  Poppele,  WOR; 
Elmer  Wavering,  Galvin  Mfg.;  Burgess 
Dempster,  Crosley  Corp. 


panies  except  NBC  radio  recording 
division  in  the  transcription  field 
and  Columbia  Recording  Corp.  and 
RCA  Victor  in  the  phonograph 
record  field. 

Panel  Report  Soon 

Hearings  on  the  continuing  dis- 
agreement between  the  AFM  and 
those  companies  which  have  re- 
fused to  accept  the  principle  of 
royalty  payments  into  a  union  re- 
lief fund  which  the  union  has  made 
a  major  premise  in  the  new  record- 
ing contracts  were  concluded  in 
the  late  fall  and  the  report  of  the 
panel  to  the  NWLB  is  expected  to 
be  completed  before  the  end  of  the 
month. 

Next  meeting  between  the  net- 
work and  union  heads  will  be  a 
continuation  of  a  preliminary  ses- 
sion held  in  New  York  Christmas 
week.  In  accordance  with  an  agree- 
ment made  at  this  meeting,  no  de- 
tails of  the  discussion  were  re- 
vealed by  any  of  the  participants. 
It  is  understood  that  no  specific 
discussions  were  held  at  this  De- 
cember session,  but  following  its 
conclusion  with  the  decision  to  meet 


P  &  G  Gives  Time 
To  Aid  War  Effort 

Werner  Addresses  'Ma  Perkins' 

Staff  on  10th  Anniversary 

DURING  the  past  year  Procter  & 
Gamble  Co.  broadcast  386  messages 
for  over  70  Government  and  quasi- 
government  causes  under  OWI 
schedule,  as  part  of  its  regular 
programs.  In  addition,  the  company 
has  broadcast  messages  urging  fat 
salvage,  as  well  as  numerous  ap- 
peals to  the  public  urging  more 
careful  use  of  soap  to  avoid  waste. 

These  and  other  statistics  on 
number  of  stations  and  size  of  au- 
dience in  P  &  G's  radio  support  of 
the  war  effort  were  cited  by  Wil- 
liam G.  Werner,  manager  of  P 
&  G's  public  relations  division,  in 
a  recent  talk  to  the  creative  and 
production  staffs  of  the  Ma  Perkins 
daytime  radio  serial  on  the  pro- 
gram's tenth  anniversary. 

Serials  Doing  Job 

In  addition,  Mr.  Werner  touched 
upon  the  record  of  Truth  or  Con- 
sequences, sponsored  by  P  &  G, 
which  sold  $189,000,000  worth  of 
Bonds  on  Ralph  Edwards'  last 
tour.  Mr.  Werner  pointed  out  the 
importance  of  daytime  radio  seri- 
als, stating  that  such  programs 
"are  doing  their  job,  delivering 
millions  of  listening,  friendly  homes 
with  the  radios  tuned  in  ready  for 
Uncle  Sam's  war-needs  radio  mes- 
sages— doing  this  in  a  way  and  to 
a  degree  that  could  not  be  accom- 
plished by  any  other  type  of  day- 
time radio  program  yet  conceived 
by  the  combined  brilliant  minds  of 
America's  advertising,  dramatic 
and  radio  experts." 


Block  Drug  Renews 

BLOCK  DRUG  Co.,  Jersey  City, 
during  January  is  renewing  its 
spot  announcement  campaign  for 
Gold  Medal  capsules  for  the  first 
quarter  of  1944  on  200  stations 
throughout  the  country.  Agency  is 
J.  Walter  Thompson  Co.,  New 
York. 


again,  industry  fears  of  a  general 
strike  against  all  network  musical 
programs  have  lightened. 

Practice  of  conferences  between 
the  top  executives  alone,  excluding 
the  contingent  of  aides  and  attor- 
neys formerly  in  attendance  at  all 
such  meetings,  was  originated  last 
fall  when  Mr.  Petrillo  held  several 
meetings  with  David  Sarnoff,  RCA 
president,  and  William  S.  Paley, 
president  of  CBS,  in  an  effort  to 
come  to  an  agreement  on  the  re- 
cording dispute. 

Paul  Kesten,  executive  vice- 
president  of  CBS,  who  is  repre- 
senting that  network  in  the  new 
discussions  during  the  absence  of 
Mr.  Paley,  now  serving  overseas 
with  the  OWI,  and  Mr.  Petrillo 
were  both  away  from  New  York 
last  week,  preventing  a  meeting 
then  as  had  been  expected.  Both  of 
them  are  due  back  in  the  city  this 
week,  however,  and  the  group  will 
probably  reconvene  before  the 
week  is  out. 


Net  Executives  Plan  Meeting 
With  Petrillo  in  Near  Future 

Top  Industry  Men  to  Discuss  Renewal  Terms 
Of  Union  Locals  in  Key  Network  Cities 
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Evening  Listening  Steady,  Day  Gain  Seen 


Slight  Dip  in  Evening  Audience  Held 
Possible,  Hoivever,  This  Year 

By   MATTHEW    N.    CHAPPELL   Ph.  D. 
Consultant  to  C.  E.  Hooper  Inc. 


NATIONAL  gasoline  rationing, 
greater  employment  and  increase 
in  size  of  the  armed  forces  are  all 
clearly  reflected  in  the  radio  aud- 
ience trends  for  1943.  They  seem  to 
have  borne  out  the  predictions 
concerning  audience  conditions 
made  in  this  space  last  year. 

Generally  speaking,  evening 
"Sets-in-Use"  in  1943  have  been 
at  about  the  same  high  levels 
reached  in  1942  but  the  year-end 
conditions  suggest  slightly  lower 
"Sets-in-Use"  for  the  coming  year. 
The  average  daytime  "Sets-in-Use" 
for  1943  was  also  about  equal  to 
that  for  1942  but  here  the  indica- 
tions are  that  1944  will  be  equal 
to  or  slightly  higher  than  1943. 

Basic  Factors 

The  four  fundamental  measure- 
ments which  are  basic  to  the  op- 
eration of  the  radio  industry  are: 

(a)  The  "Available  Audience" — 
the  percent  of  the  population  at 
home  and  awake  at  a  given  time. 

(b)  "Sets-in-Use" — the  percent 
of  homes  listening  to  the  radio  at 
a  given  time. 

(c)  "Ratings" — the  percent  of 
homes  listening  to  specific  pro- 
grams. 

(d)  "Sponsored  Broadcast 
Hours" — the  number  of  network 
hours  per  week  devoted  to  spon- 
sored programs. 

Two  of  these — "Sets-in-Use"  and 
"Available  Audience  " — have 
reached  new  highs  in  interest  as  a 
result  of  the  operation  of  important 
and  compensating  groups  of  influ- 
ences. Greater  employment,  in- 
creased size  of  the  armed  forces, 
Red  Cross  and  Civilian  Defense 
activities  on  the  one  hand;  and 
gasoline  rationing,  rubber  shortage, 
governmental  pressure  to  save 
money  and  to  restrict  rail  and  bus 
travel  on  the  other,  are  all  forces 
tending  to  influence  the  size  of  the 
"at  home"  segment  of  the  popula- 
tion— the  "Available  Audience" 
from  which  radio  recruits  its  list- 
eners. 

The  data  used  in  this  analysis 
were  obtained  by  C.  E.  Hooper 
Inc.,  using  the  telephone  coinci- 
dental method.  Hooper  interview- 
ers, in  32  large  cities  geographical- 
ly well  distributed,  call  homes  con- 
tinuously during  the  broadcast  of 
programs  and  ask  the  following 
questions : 

1.  Were  you  listening  to  your 
radio  just  now? 

2.  To  what  programs  were  you 
listening,  please? 

3.  Over  what  station  is  that  pro- 
gram coming? 

4.  What  advertiser  puts  on  that 
program? 

4a.  How  many  men,  women  and 
children  are  listening? 

Hooper  interviewers  check  day- 
time programs  continuously  during 
one  week  of  each  month.  Two 
studies  of  evening  programs  are 
currently  made  by  C.  E.  Hooper 
Inc. — a  policy  which  was  adopted 
in  May  1942.  The  first  study  is 


made  in  the  evening  of  the  first 
week  of  each  month  and  the  second 
in  the  third  week. 

Evening  Audience  Trends 

The  trends  of  "Sets-in-Use"  and 
"Available  Audience"  for  daytime 
and  for  evening  over  the  period 
January  1941-December  1943  are 
shown  graphically  in  the  accom- 
panying charts. 

Charts  I  and  II  show  the  month- 
ly national  evening  "Sets-in-Use" 
and  "Available  Audience"  indexes 
for  each  of  the  three  years — 1941, 
1942,  1943.  The  outstanding  char- 
acteristic of  both  sets  of  curves  is 
their  seasonal  variations.  Both  the 


"Available  Audience"  and  the 
"Sets-in-Use"  index  tend  to  reach 
maxima  in  midwinter  and  minima 
in  midsummer. 

Chart  I  represents  the  Hooper 
Evening  "Sets-in-Use"  index  from 
January  1941  to  December  1943.  It 
will  be  seen  that  in  1943  "Sets-in- 
Use"  started  the  year  below  Jan- 
uary 1942  which  was  the  month 
following  Pearl  Harbor.  By  the 
first  week  in  March,  the  1943  level 
was  above  that  for  1942  and  re- 
mained above  through  the  first  week 
in  May.  In  1942  a  major  drop  oc- 
curred between  March  and  April 
which  in  previous  years  had  not 
occurred  until  a  month  later.  Day- 


light Saving  Time  was  initiated 
late  in  April  in  years  prior  to  1942, 
but  War  Time  was  inaugurated  in 
February  1942. 

It  was  concluded  that  the  added 
hour  of  daylight  together  with  the 
mild  weather  accounted  for  the 
sharp  decline  in  April  "Sets-in- 
Use";  that  War  Time  had  advanced 
the  seasonal  decline  about  a  month; 
and  that  a  similar  influence  should 
be  expected  for  the  duration.  This 
was  found  again  in  1943. 

From  May  through  July,  even- 
ing "Sets-in-Use"  in  1943  were 
lower  than  in  1942,  and  from  Au- 
gust through  October  somewhat 
higher.  After  the  first  week  in 
November  1943  "Sets-in-Use"  fell 
below  the  1942  level. 

The  "Available  Audience"  trend 
for  the  evening  is  shown  in  Chart 
II.  It  will  be  noted  that  in  1942 
the  available  audience  showed  a 
major  gain  in  May  which  reversed 
the  usual  seasonal  trend.  Gas  ra- 
(Continued  on  page  50) 


CHART  I 

Hooper  National  Trends 

SETS-IN-USE  INDEX  — EVENINGS 

JANUARY,  1941  —  DECEMBER,  1943 
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CHART  II 
Hooper  National  Trends 

AVAILABLE  AUDIENCE  INDEX  — EVENINGS 

JANUARY,  1941-DECEMBER,  1943 
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J,  Edgar  Hoover  Appearance 
Slated  Before  House  Probe 

Fly  to  Be  Queried  on  Charge  That  He  Instigated 
Hooper  Retirement;  Redman  Named  by  Lea 


RESUMPTION  next  week  of  pub- 
lic hearings  before  the  House  Se- 
lect Committee  to  Investigate  the 
FCC  will  bring  to  a  close  the  first 
portion  of  the  inquiry  with  the 
scheduled  appearance  of  J.  Edgar 
Hoover,  FBI  chief. 

Chairman  Clarence  F.  Lea  (D- 
Cal.),  who  has  set  the  resumption 
date  tentatively  for  Jan.  17,  said 
last  Thursday  that  Mr.  Hoover 
would  be  called  to  testify  in  con- 
nection with  charges  that  the  FCC 
refused  to  turn  over  to  the  FBI 
fingerprints  of  radio  operators  in 
Commission  files,  until  some  months 
after  Pearl  Harbor.  When  Mr. 
Hoover  concludes  his  testimony,  the 
first  phase  of  the  investigation  will 
be  completed  and  the  FCC  will  be- 
gin its  defense  of  charges  so  far 
leveled  before  the  Committee. 
Fly  to  Be  Questioned 
When  FCC  Chairman  James 
Lawrence  Fly  appears  to  answer 
the  charges,  the  Committee  will 
question  him  about  allegations  that 
he  was  instrumental  in  forcing  the 
retirement  of  Rear  Adm.  Stanford 
C.  Hooper,  former  chief  of  Naval 
Communications,  and  was  attempt- 
ing to  bring  about  the  removal  of 
Rear  Adm.  Joseph  Redman,  direc- 
tor of  Naval  Communications, 
Chairman  Lea  said. 

"We  don't  plan  to  subpena  Mr. 
Fly  but  when  he  appears  to  de- 
fend himself  we  will  question  him 
about  charges  already  made,"  said 
Mr.  Lea,  adding  that  he  referred 
to  testimony  bv  Commissioner  T. 
A.  M.  Craven  [Broadcasting,  Dec. 
6]  that  "one  of  the  leading  men 
in  radio  in  the  Navy  was  practical- 
ly cashiered  and  placed  on  the  re- 
tired list"  at  the  "instigation  and 
insistence  of  the  chairman  of  the 
FCC".  Commissioner  Craven  re- 
fused to  disclose  names  in  open 
hearing,  declaring  he  feared  Mr. 
Fly  would  cause  "reprisals  to  be 
visited"  on  the  officers  in  question, 
but  he  did  testify  further  in  execu- 
tive session. 

"I  didn't  know  that  Adm.  Red- 
man was  one  of  the  officers  but  I 
think  it  was  generally  understood 
that  he  was,"  Chairman  Lea  told 
Broadcasting  after  the  United 
Press  last  Friday  quoted  him  as 
disclosing  the  names  of  both  Adm. 
Hooper  and  Adm.  Redman.  Rep. 
Anderson  (D-N.M.)  previously  had 
announced  that  Adm.  Hooper  was 
the  man  referred  to  by  Commis- 
sioner Craven  as  having  been  re- 
tired at  Mr.  Fly's  instigation. 

In  a  story  Friday  night  the  Unit- 
ed Press  quoted  Mr.  Lea  as  saying 
President  Roosevelt  had  recom- 
mended the  replacement  of  Adm. 
Redman  at  the  request  of  Mr.  Fly 
and  that  the  recommendation  is 
pending  at  the  Navy  Dept.  Mr.  Lea 
told  Broadcasting  that  he  had  not 
made  such  a  statement. 


During  testimony  last  Nov.  30  by 
Commissioner  Craven,  General 
Counsel  Eugene  L.  Garey  told  the 
Committee  that  he  had  testimony 
from  one  of  the  officers  involved 
but  that  "we  are  not  permitted  to 
use"  it  in  public  hearing. 

Commenting  on  published  reports 
that  the  Committee  would  investi- 
gate the  BLUE  Network  sale  of 
last  October,  Chairman  Lea  said 
if  there  is  evidence  that  Edward 
J.  Noble,  BLUE  president,  had 
been  forced  to  file  a  statement  of 
program  policy  with  the  FCC  be- 
fore the  transfer  was  approved, 
the  Committee  would  investigate. 

"I  was  misquoted  by  the  Asso- 
ciated Press,"  said  Chairman  Lea, 
referring  to  a  story  published  last 
Wednesday  in  the  Washington 
Star,  which  attributed  to  him  a 
statement  that  the  inquiry  into  the 
BLUE  network  was  "aimed  pri- 
marily at  making  certain  the  new 
management  is  adhering  to  regula- 
tions for  an  equitable  distribution 
of  radio  time  for  political  speak- 
ers." 


RATIONING  WORRIES  were 
solved  by  Bob  Pendergast,  of 
Campbell  -  Mithun,  Minneapolis, 
when  he  brought  down  this  big  buck 
while  on  a  recent  hunting  trip  with 
Dalton  LeMasurier  and  Odin  Rams- 
land  of  KDAL  Duluth.  Mr.  Pender- 
gast is  in  charge  of  radio  time  and 
research  for  the  agency. 


KAREN  HOLDT  of  CBS  Hollywood 
press  department,  and  photogenic, 
currently  is  gracing  national  billboards 
for  the  Navy  nurse  recruiting  drive. 


Bulova  Interests  Seek  FCC  Permission 
To  Sell  WOV;  Other  Negotiations  Fend 


APPLICATION  for  the  sale  of 
WOV  New  York  by  the  Arde  Bulo- 
va interests  to  Mester  Bros.,  Brook- 
lyn food  manufacturers  and  dis- 
tributors, for  $300,000  was  filed 
with  the  FCC  last  week.  The  appli- 
cation was  a  reinstatement  of  one 
filed  March  30,  1942  but  subse- 
quently dismissed  largely  at  the 
insistance  of  Federal  authorities 
interested  in  the  continuity  of 
ownership  of  the  station  because 
of  its  Italian  language  broadcasts. 

The  transaction  has  no  direct  re- 
lation to  reported  negotiations  for 
sale  of  other  Bulova  stations  at  a 
figure  understood  to  be  in  excess  of 
$2,000,000.  For  several  weeks  re- 
ports have  been  current  of  conver- 
sations looking  toward  disposition 
of  the  stations,  including  WNEW 
New  York,  WCOP  Boston.  WPEN 
Philadelphia,  WNBC  Hartford, 
WELI  New  Haven. 

The  transaction  has  a  relation- 
ship to  the  FCC's  regulation 
against  multiple  ownership  in  the 
same  community,  which  becomes 
effective  June  1.  Since  Mr.  Bulova 
is  principal  owner  of  WNEW,  he 
would  be  forced  to  relinquish  one 
or  the  other  of  the  stations.  WORL 
Boston,  owned  by  Harold  A.  La- 
fount,  former  radio  commissioner 
and  general  manager  of  the  Bulova 
stations,  also  is  affected  by  virtue 
of  WCOP's  ownership  by  Mr.  Bul- 
ova. Consequent  eventual  sale  of 
WORL  is  foreseen  should  Mr.  Bul- 
ova retain  ownership  of  WCOP 
along  with  his  other  stations. 


The  WOV  transaction  involves 
transfer  of  some  50%  of  the  Class 
A  stock  of  the  Wodaam  Corp.  op- 
erating WOV,  as  well  as  approxi- 
mately 80%  of  the  common  stock. 
Richard  F.  O'Dea  would  retain  his 
interest  in  Wodaam,  holding  ap- 
proximately half  of  the  preferred 
stock  and  20%  of  the  common.  The 
acquisition  would  be  made  from 
Mr.  Bulova  and  his  brother-in-law, 
Maj.  Harry  Henschel,  former  man- 
ager of  WOV  now  on  active  duty 
in  the  Army. 

The  original  application  was  dis- 
missed at  the  request  of  the  appli- 
cants. It  is  understood  that  the  Of- 
fice of  War  Information  and  the 
FCC  concluded  it  would  be  unde- 
sirable to  change  ownership  of  the 
stations,  which  then  specialized  in 
foreign  language  programs,  pri- 
marily Italian.  In  deference  to 
wishes  expressed,  the  transaction 
was  suspended. 

The  acquisition,  subject  to  FCC 
approval,  is  understood  to  include 
new  studios  of  WOV  at  730  Fifth 
Ave.,  in  which  approximately  $100,- 
000  was  invested  in  1942.  WOV,  as 
a  daytime  station,  was  acquired 
several  years  ago  by  Mr.  Bulova 
from  the  late  John  Iraci.  It  oper- 
ates on  1280  kc  with  500  w,  6/7 
time.  WHBI  Newark  uses  the  fa- 
cilities on  Sundays. 

The  sale  would  be  to  Murray  and 
Meyer  Mester.  Mester  Bros,  are 
producers  and  distributors  of  Bal- 
boa Oil,  a  big  seller  in  the  Italian 
community. 


KOIL,  KFOR  Sold 
To  Stuart  Brothers 

$350,000  Is  Price  Specified 

In  Applications  to  FCC 

APPLICATIONS  were  sent  to  the 
FCC  last  week  for  approval  of 
the  transfer  of  all  of  the  capital 
stock  of  KFOR  Lincoln  and  KOIL 
Omaha  to  Charles  T.  Stuart  and 
James  Stuart  of  Lincoln,  for  $350,- 
000.  Both  stations  are  now  operated 
by  the  Sidles  Co.  and  the  Lincoln 
newspapers,  the  Journal  and  the 
Star,  jointly. 

Sidles  Co.  and  the  Lincoln  news- 
papers retain  their  ownership  and 
operation  of  KFAB  Lincoln.  The 
Stuarts  were  associated,  until  Oct. 
12,  1943,  with  the  Sidles  Co.,  which 
was  founded  in  1903  by  H.  E. 
Sidles  and  Charles  Stuart. 

The  transaction  is  in  keeping 
with  the  FCC's  regulation  which, 
effective  June  1,  bars  multiple 
ownership  of  stations  in  the  same 
or  overlapping  areas. 

Back  in  Radio 

The  Stuart  brothers,  it  was  stat- 
ed, after  thus  having  been  out  of 
radio  since  last  October,  will  re- 
turn to  the  industry  with  which  the 
family  name  has  been  associated 
in  Nebraska  since  the  earliest  days 
of  radio,  dating  back  to  Dec.  4, 
1924. 

KFOR,  a  local  with  250  watts 
power  on  1240  kc  is  owned  by  the 
Cornbelt  Broadcasting  Corp.  It  is 
the  outlet  in  the  Lincoln  area  for 
the  BLUE  and  Mutual.  Studios  are 
in  the  Lincoln  Hotel.  KOIL,  li- 
censed to  Central  States  Broad- 
casting Co.,  operates  with  5,000  w 
on  1290  kc  and  is  the  Omaha  out- 
let for  CBS.  Studios  are  in  the 
Omaha  National  Bank  Bldg. 

KFAB  is  a  CBS  outlet  and  op- 
erates on  780  kc  with  10,000  w  but 
has  a  50,000  w  potential.  Each  of 
the  three  stations  has  been  owned 
on  an  even  split  basis  by  the  Sidles 
Co.,  of  which  Fred  Sidles  is  head, 
and  by  the  Lincoln  newspapers. 


WJR  Industry  Program 

INCREASED  interest  in  industrial 
effort  throughout  the  country  has 
caused  WJR  Detroit  to  resume  its 
Saturday  afternoon  series,  Victory, 
F.  O.  B.  Program  originates  from 
Shrine  Temple,  Detroit  and  is  car- 
ried on  over  100  CBS  stations  at 
3:30  p.m.  (EWT).  Guest  speaker 
on  the  first  program,  Jan.  8  was 
Eric  Johnson,  president  of  the  U. 
S.  Chamber  of  Commerce.  Geral- 
dine  Elliott,  of  the  WJR  script 
■department  prepares  the  script. 
This  series  is  an  outgrowth  of  the 
older  series  F.  O.  B.  Detroit  and  is 
designed  to  acquaint  the  listeners 
with  industry,  its  present  and  post- 
war problems. 


Texcel  to  K&E 

INDUSTRIAL  TAPE  CORP.,  New 
Brunswick,  N.  J.,  subsidiary  of 
Johnson  &  Johnson,  New  Bruns- 
wick, has  named  Kenyon  &  Eck- 
hardt,  New  York,  to  handle  adver- 
tising for  Texcel  cellophane  tape. 
Spot  radio  was  used  last  November. 
No  radio  contemplated  for  the 
present. 
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RESULTS  . . . 
the  very  next  day! 


When  Remington  Book  Stores — the  Brentanos  of  Baltimore — 
assumed  sponsorship  of  W-I-T-H's  "Symphony  Hall,"  they 
were  pleased  with  the  prestige-plaudits  that  arrived. 

But  when  directly  traceable  sales  come  in  the  next  day,  this 
fine  old  Maryland  firm  got  a  first-hand  look  at  the  pulling 
power  of  W-I-T-H  in  Baltimore. 

If  you  want  a  real  sales  lift  in  '44,  try  W-I-T-H  in  Baltimore. 
On  a  cost-per-sale  basis,  this  station  does  a  great  job.  Try  it, 
and  find  out  for  yourself! 


W-I-T-H 

THE  PEOPLE  S  VOICE  IN  BALTIMORE 

ON  THE  AIR  24  HOURS  A  DAY  -7  DAYS  A  WEEK 


TOM  TINSLEY,  President 
Represented  Nationally  by  Headley-Reed 


Evans  Traces  Air 
Advances  to  War 

Answers   Available   to  Video 

Problems,  He  Tells  Club 

RESEARCH  and  development  in 
radio  during  the  present  war  is 
"perhaps  a  thousand  times  that  of 
the  last  war  after  which  broadcast- 
ing as  it  is  known  today  came  into 
being",  Walter  Evans,  vice-presi- 
dent in  charge  of  the  Westinghouse 
Radio  Division,  told  members  of 
the  Radio  Executive's  Club  of  New 
York  at  the  regular  bi-monthly 
meeting  Jan.  6  at  the  Hotel  Shel- 
ton. 

The  club  also  saw  the  first  pub- 
lic showing  of  "On  the  Air — The 
Story  of  Radio  Broadcasting",  a 
motion  picture  produced  by  West- 
inghouse to  show  the  development 
of  broadcasting  from  its  beginning 
at  KDKA  Pittsburgh,  to  its  pres- 
ent-day status. 

Increased  Output 

In  his  talk,  Mr.  Evans  described 
how  Westinghouse  has  increased 
its  output  of  radio  equipment  for 
war  needs  to  51  times  the  volume 
produced  at  the  declaration  of  the 
national  emergency.  He  discussed 
Westinghouse's  belief  that  "all  of 
the  technical  answers  are  on  hand 
for  a  usable  and  acceptable  tele- 
vision system,  including  the  proba- 
bility of  a  reasonably  priced  re- 
ceiver", and  noted  that  manufac- 
turers may  find  FM  a  "must"  in 
all  lines  of  medium-to-high  priced 
sets  after  the  war. 

In  the  absence  of  Murray  Grab- 
horn,  of  BLUE  Spot  Sales,  presi- 
dent of  the  club,  Beth  Black  of 
Joseph  Katz  Co.,  presided,  intro- 
ducing Lee  Wailes,  general  man- 
ager of  Westinghouse  Radio  Sta- 
tions, who  in  turn  presented  Mr. 
Evans.  Seated  at  the  speakers'  ta- 
ble in  addition  to  Miss  Black,  Mr. 
Wailes  and  Mr.  Evans,  were  B.  A. 
McDonald,  Westinghouse;  Mark 
Woods,  president  of  the  BLUE ; 
James  McConnell,  William  Hedges 
and  Roy  C.  Witmer,  all  NBC  execu- 
tives. Out  of  town  guests  includ- 
ed: Walter  Horn,  James  Murray, 
Ted  Kenney,  Frank  Webb,  J.  E. 
Baudino,  KDKA;  D.  A.  Myer, 
Westinghouse;  C.  S.  Young,  Jerry 
Slatterey,  S.  Keane,  C.  H.  Masse, 
WBZ;  Ethel  Rantz,  Lever  Bros. 
Co.;  Ed  Yocum,  KGHL;  Hal  Lamb, 
Leslie  Joy,  H.  McCall,  Jack  Derus- 
sey,  KYW;  E.  H.  Rogers,  Gray  & 
Rogers,  Phila. ;  Lt.  De  Laat,  for- 
merly of  WFAS;  W.  Johnson, 
WTIC,  and  Gladys  Moore,  WIBX. 


WEE  WAC  IS  BACK 

Tiny  Corporal  Now  Stationed 
 At  Ft.  George  Meade  


Revlon  Changes 

REVLON  PRODUCTS  Corp.,  New 
York,  has  changed  the  name  of  its 
BLUE  Sunday  half-hour  show 
starring  Gertrude  Lawrence  from 
Revlon  Revue  to  Revlon  Theatre, 
and  is  presenting  a  straight  dra- 
matic program  instead  of  a  variety 
show.  Program  is  heard  on  79 
BLUE  stations  in  the  10-10:30  p.m. 
spot.  Wm.  H.  Weintraub  &  Co., 
New  York,  is  agency. 


JUST  BACK  from  Africa,  the  4' 
10"  WAC  Cpl.  Jessie  Stearns 
writes  to  say  she  is  now  at  Ft. 
George  Meade,  Md.,  in  the  Public 
Relations  Office.  This  smallest 
WAC  used  to  be  with  KYA  San 
Francisco,  WLS  Chicago,  and 
KQW  San  Jose  working  in  pro- 
gramming and  publicity. 

"My  most  thrilling  experience," 
she  says,  "was  on  the  stage  of 
Constitution  Hall,  Washington, 
D.  C,  with  Joe  Kelly  and  the  Quiz 
Kids.  Maj.  Gen.  Ulio,  Adjutant 
General  of  the  Army,  who  was 
special  guest  of  the  program,  came 
over  and  introduced  himself,  and  I 
advised  him  it  was  his  endorsement, 
the  ninth  one  on  my  waiver,  that 
enabled  me  to  become  a  WAC."  He 
told  her  to  keep  up  the  good  work 
and  "get  yourself  some  more 
stripes  and  bars." 


SEP  Features  Howe 

LEAD  STORY  in  the  Jan.  1  is- 
sue of  the  Saturday  Evening  Post 
is  devoted  to  Gene  Howe,  publish- 
er-broadcaster of  Texas  and  asso- 
ciate of  0.  L.  (Ted)  Taylor,  in  the 
Taylor-Howe-Snowden  grour>.  En- 
titled "Panhandle  Puck",  the 
story  by  Jack  Alexander  tells  of 
Mr.  Howe's  journalistic  attain- 
ments, emphasising  how  he  made  a 
success  of  newspaper  publishing 
by  being  a  "buffoon".  The  Taylor- 
Howe-Snowden  stations  are  KGNC 
Amarillo,  KTSA  San  Antonio, 
KFYO  Lubbock,  and  KRGV  Wes- 
laco. 


RADIO  BUILDING 

PLANNED  BY  WGN 

CONSTRUCTION  PLANS  for  a 
new  postwar  WGN  Chicago  build- 
ing were  announced  last  week  by 
Frank  Schreiber,  WGN  manager. 
On  land  purchased  recently  by  the 
Chicago  Tribune,  just  south  of 
Tribune  Tower,  fronting  on  Michi- 
gan Avenue  and  overlooking  the 
river,  the  several-million-dollar 
structure  will  be  built  to  harmon- 
ize architecturally  with  both  the 
Tribune  Tower  and  the  present 
WGN  building. 

Concentrated  in  the  modern 
building  will  be  the  complete  dra- 
matic, musical,  mechanical,  and 
business  activities  of  WGN  and 
midwestern  offices  of  MBS. 

Accommodation  for  expected  ex- 
pansion in  postwar  developments 
of  television,  FM  and  AM  is  an- 
ticipated in  plans  for  the  six  or 
seven-story  WGN  project.  A  2,000- 
seat  radio  theatre  will  be  provided 
for  television.  Small  studio  theater 
seating  600,  a  350-seat  capacity 
studio,  ten  additional  studios  for 
smaller  productions,  rehearsal 
halls,  audition  rooms,  music  li- 
brary, and  offices  for  the  entire 
production  staff  are  planned. 


Post- War  Buying  Study 
Shows  7%  Want  Radios 

A  SIZABLE  percentage  of  Ameri- 
can families  will  immediately  pur- 
chase radios  when  they  are  again 
available,  according  to  a  report  on 
post-war  buying  prospects  issued 
last  week  by  the  U.  S.  Chamber  of 
Commerce.  Surveying  buying  in- 
tentions of  the  nation's  35  million 
families,  the  Chamber  found  that 
64%  would  begin  buying  current- 
ly scarce  articles  when  the  war 
ends  and  that  7.3%  of  these  fami- 
lies intend  to  buy  radios. 

The  survey  is  based  on  samplings 
through  personal  interviews  with 
urban  and  rural  families  having  in- 
comes not  in  excess  of  $4,000  an- 
nually which  make  up  the  mass 
market  of  America.  It  reveals  that 
more  than  half  of  the  families  will 
have  sizable  reserves  for  early 
post-war  purchases,  51%  indicat- 
ing savings  accumulations  of  one- 
tenth  or  more  of  their  annual  in- 


Helfer  Dramatized 

HEROIC  EXPLOITS  of  Lt.  Al 
Heifer,  USNR,  formerly  sports  an- 
nouncer of  WOR  New  York,  were 
dramatized  last  week  on  Cavalcade 
of  America  on  NBC.  Program  told 
the  story  of  a  submarine  chaser 
under  the  command  of  Lt.  Heifer. 


INTERNATIONAL  FLAVOR  was  given  a  recent  round  table  program 
on  KOIN  Portland  which  included  Lord  and  Lady  Halifax,  the  mayor 
of  the  city  and  the  governor  of  Oregon.  The  British  Ambassador  was 
on  a  tour  of  Oregon  shipyards  and  other  war  industries  when  arrange- 
ments were  made  for  a  broadcast  on  British  and  American  war  produc- 
tion from  the  mayor's  office.  Around  the  table  (1  to  r)  :  Gov.  Earl  Snell; 
Lady  Halifax,  Johnny  Carpenter,  KOIN  Director  of  Special  Events; 
Mayor  Earl  Riley;  Lord  Halifax. 


Martha's  Double 

LISTENERS  to  Martha 
Deane  on  WOR  New  York, 
had  a  New  Year's  surprise 
last  week — and  so  did  Miss 
Deane.  On  New  Year's  Eve, 
she  gave  birth  to  twins,  a 
boy  and  a  girl — and  what's 
more  she  conducted  her  reg- 
ular 2-2:30  p.m.  program  un- 
til the  very  day  she  went  to 
the  hospital,  without  telling 
her  listeners  the  news.  In 
private  life,  she  is  the  wife 
of  William  Boiling  Taylor, 
former  advertising  executive 
of  J.  M.  Mathes  Inc.,  and 
now  a  captain  in  the  Army 
Air  Forces  Amphibious  Com- 
mand. Ruth  Millett,  feature 
writer  for  NEA,  is  conduct- 
ing the  program  temporarily. 


TRIO  LEAVE  ESTY 
FOR  GRANT  AGENCY 

THREE  executives  of  the  William 
Esty  &  Co.,  New  York — Vice-Pres- 
ident P.  Wesley  Combs,  Timebuy- 
er  Thomas  H.  Lynch,  and  Radio 
Producer  Harry  Holcomb,  have 
joined  the  New  York  offices  of 
Grant  Adv.,  the  latter  two  assum- 
ing their  new  duties  Jan.  10,  while 
Mr.  Combs  joined  the  agency  last 
week  as  vice-president  and  account 
executive. 

Mr.  Lynch,  who  started  in  the 
advertising  business  with  Esty 
nine  years  ago  and  has  gained 
wide  experience  in  the  agency's 
production,  research,  and  media 
departments,  has  been  appointed 
Grant's  New  York  media  director. 
Mr.  Holcomb,  a  former  producer 
of  WLW  Cincinnati,  and  eight 
years  Esty  radio  producer,  most 
recently  in  charge  of  the  R.  J.  Rey- 
nolds Moore-Durante  show  on  CBS, 
will  be  the  Grant  radio  director  and 
producer. 

Former  advertising  manager  of 
General  Motors  Corp.,  Mr.  Combs 
has  been  with  Wm.  Esty  since  the 
agency  was  founded.  In  his  new 
executive  post  he  succeeds  John 
Morrow,  who  resigned  from  Grant 
last  November. 


Ford  Uncertain 

PLANS  by  the  Ford  Motor  Co., 
Detroit,  to  replace  Earl  Godwin's 
quarter-hour  daily  newscasts  on 
the  BLUE  with  a  musical  series 
featuring  Tommy  Dorsey's  orches- 
tra did  not  materialize  last  week 
[Broadcasting,  Dec.  13].  For  the 
past  several  weeks  Ford  has  been 
undecided  on  the  Saturday  and 
Sunday  evening  8-8:15  period  it 
fills  on  the  BLUE,  with  rumors 
ranging  from  a  consolidation  of 
that  time  into  a  single  half-hour 
to  two  programs  featuring  talent 
taken  from  the  Ford  staff  of  em- 
ployes. According  to  J.  Walter 
Thompson  Co.,  Ford's  newly-ap- 
pointed agency,  Ford  has  made  no 
definite  decision  for  the  show  last 
week  and  will  not  announce  plans 
until  later  this  month. 


WALKER'S  Austex  Chili  Co.,  Austin, 
Tex.,  on  Jan.  5  began  participations 
on  Dr.  Eddy's  Food  &  Home  Forum 
on  WOR  New  York  for  Mexene  Chili 
Powder  Seasoning.  Walker  agency  is 
A.  A.  Crook,  Dallas. 
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move  i:ste^' 
is  to 
Mutual 


too* 


Sherlock  Holmes 

for  Petri  Wine 

through  Young  &  Rubicam 


Gabriel  Heatter 
for  Kreml 

through  Erwin,  Wasey 


HIGHEST  RATING 
Monday,  8:30  pm 


HIGHEST  RATING 
Friday,  9:00  pm 


HIGHEST  RATING 
Sunday,  5:30  p  m 


The  Shadow 

for  'blue  coal' 

through  Ruthrauff  &  Ryan 


Source:  C.  E.  Hooper,  Dec.  1943 


Mr.  Deal 


Tide  Water  Carries 
West  Coast  Games 

Firm  Sponsors  60  Basketball 

Contests  From  Seven  Cities 

TIDE  WATER  Associated  Oil  Co. 
will  broadcast  approximately  63 
Pacific  Coast  basketball  games  over 
an  area  extend- 
ing  from  Spo- 
kane to  San  Di- 
ego. This  marks 
the  19th  consecu- 
tive year  of  West 
Coast  sportscasts 
sponsored  by  the 
company. 

Originat'n-?  in 
seven  cities, 
broadcasts  will  be 
less  confused  than  the  football 
games  of  last  season,  because  all 
Pacific  Coast  Conference  schools, 
excluding  Stanford,  have  sched- 
uled full  basketball  programs.  "In 
addition,"  said  Harold  R.  Deal, 
Tide  Water's  advertising  and  sales 
promotion  manager,  "a  number  of 
first-rate  service  teams  are  offer- 
ing stimulating  competition  for  the 
college  squads."  Some  of  the  area 
servicemen's  teams  are  Alameda 
Coast  Guard,  Camp  Santa  Anita 
and  St.  Mary's  Pre-Flight — on 
whose  team  is  the  famed  Hank 
Luisetti. 

War  Messages 

Several  independent  schools, 
such  as  the  U.  of  San  Francisco, 
College  of  the  Pacific,  Gonzaga, 
Willamette,  are  also  on  the  sched- 
ule. Games  will  be  covered  by  sev- 
eral seasoned  sportsc  asters,  includ- 
ing Frank  Bull  for  U.  of  Southern 
California,  Bill  Tobitt  in  the 
Northern  California  area,  Ted  Bell 
in  Seattle,  Don  Wike  for  Lewiston, 
Idaho,  and  Marshall  Pengra  at  the 
mike  for  the  U.  of  Oregon  games 
from  Eugene. 

Much  time  will  be  given  over  to 
war  messages,  recruiting,  inter- 
views with  returned  heroes,  and 
other  war  program  subjects,  ac- 
cording to  Mr.  Deal.  The  oil  com- 
pany's programs  will  also  try  to 
keep  listeners  informed  on  Govern- 
ment regulations  affecting  cars, 
along  with  suggestions  for  eco- 
nomical driving.  Tide  Water  is  us- 
ing posters  to  promote  the  series. 
Among  stations  carrying  the  games 
are:  KRLC  KFIO  KRSC  KWJJ 
KLX  KMPC. 


Lucy  Heads  CBS  Meet 

C.  T.  LUCY,  general  manager, 
WRVA  Richmond,  will  preside  at 
the  first  1944  meeting  of  the  CBS 
Affiliates  Advisory  Board,  to  be 
held  at  the  network's  New  York 
headquarters  Jan.  24-25.  Mr.  Lucy 
was  elected  chairman  of  the  group 
at  its  last  meeting.  Coming  session 
will  comprise  usual  discussion  of 
network-station  problems,  with 
CBS  vice-presidents,  Paul  Kesten, 
Frank  Stanton,  Joseph  Ream, 
Frank  White  and  Herbert  Akerberg 
meeting  with  the  representatives 
of  the  CBS  affiliates. 


1944  AIMS— FLY 


THE  following  statement  from  FCC-BWC  Chairman  James  Law- 
rence Fly  on  1944  aims,  was  obtained  ty  the  United  Press. 

"The  establishment  of  ever  greater  facilities  and  the  more  com- 
plete effectuation  of  jancient  principles  to  achieve  on  a  national 
and  international  scaleT;he  greatest  degree  of  freedom  and  diffusion 
of  information  and  ideas." 


Advertising  Gave  $300  Million  for  War 
In  1943,  Says  WAC;  Bigger  Job  Ahead 


ADVERTISING  contributions  for 
the  promotion  of  official  war  themes 
totaled  more  than  $300,000,000 
during  1943,  according  to  a  year- 
end  review  of  the  War  Advertising 
Council.  This  figure  compares  with 
a  total  of  between  two  and  three 
million  dollars  contributed  for  the 
same  purpose  during  all  of  World 
War  I.  Total  advertising  contribu- 
tion since  Pearl  Harbor  (Dec.  7, 
1941)  was  placed  at  $500,000,000. 

In  its  review,  the  Council  re- 
ported the  creation  of  a  national 
sales  force,  comprising  more  than 
300  representatives  of  radio,  news- 
papers, magazines  and  outdoor  ad- 
vertising. This  group  is  currently 
contacting  national  advertisers  to 
furnish  data  on  information 
themes  requiring  advertising  spon- 
sorship. The  sponsorship  group  is 
divided  into  seven  geographical 
units  covering  an  assigned  area 
with  sub-committees  in  charge  of 
major  groups  of  home-front  cam- 
paigns. 

Big  Post- War  Job 

The  Council  sees  an  even  bigger 
job  for  advertising  in  1944  in  bring- 
ing vital  war  messages  to  the  pub- 
lic. From  now  on,  it  declares,  there 
must  be  greater  persuasion  exer- 
cised toward  maintaining  war  pro- 
duction, conservation  and  other 
measures  necessary  to  prevent  any 
undue  prolongation  of  the  war. 

And  with  the  cessation  of  hostil- 
ities, there  will  still  be  a  big  in- 
formation job,  the  Council  warns. 
"The  reconversion  job  that  follows 


the  war  will  mean  problems  equal 
in  magnitude  to  anything  we  have 
encountered  to  date.  The  resump- 
tion of  normal  pursuits  will  be 
gradual  .  .  .  There  will  still  be  a 
food  problem,  a  manpower  problem, 
a  transportation  problem,  a  hous- 
ing problem.  .  . 

"All  of  them  will  require  an  un- 
ending stream  of  information, 
which  advertising,  because  of  its 
repetitious  quality  and  cumulative 
power,  is  especially  equipped  to 
furnish." 


Republic  Pictures  Plans 
'Fighting  Seabees'  Spots 

REPUBLIC  PICTURES,  New 
York,  has  scheduled  spot  announce- 
ments on  seven  Chicago  stations 
in  connection  with  the  first  pre- 
release opening  of  "The  Fighting 
Seabees"  in  that  city  Jan.  19.  The 
stations  are:  WMAQ  WBBM  WGN 
WENR  WIND  WJJD  WAIT.  Re- 
public's Chicago  campaign  calls 
for  1,500  lines  of  newspaper  adver- 
tising in  five  newspapers  in  addi- 
tion to  the  regular  theatre  budget. 

Interest  in  the  Memphis  opening 
Jan.  20  is  being  primed  by  spot 
announcements  on  WREC  and 
WMC.  The  Philadelphia  engage- 
ment starting  Jan.  22  will  be  pro- 
moted on  KYW  and  WCAU  and 
the  Washington  run,  Jan.  28  on 
WTOP  and  WRC.  A  total  of  1,500 
lines  of  supplementary  news  ad- 
vertising is  being  used  in  each 
market  as  well  as  outdoor  posters. 
Republic  Pictures  agency  handling 
the  campaign  is  Donahue  &  Co., 
New  York. 


MURRAY  B.  GRABHORN,  manager 
of  BLUE  spot  sales,  is  on  the  West 
Coast  on  business,  returning  to  New 
York  the  end  of  January. 


KGLO  AGLOW  with  the  fire  that  whipped  through  the  studio  building 
in  Mason  City,  la.  But  fire  nor  flood  nor  anything,  it  seems,  can  cut  off 
a  good  station.  The  staff  kept  KGLO  on  the  air  until  smoke  drove  them 
out,  and  the  controls  were  transferred  to  the  transmitter  several  miles 
away.  Bud  Suter,  KGLO  announcer  and  Janice  Highsmith,  secretary  at 
the  station,  were  the  first  to  notice  smoke,  and  Suter  turned  in  the 
alarm.  The  two  stayed  at  their  posts  until  firemen  rescued  them  by 
means  of  a  ladder  to  the  studio  windows.  The  night  staff  went  to  the 
transmitter,  Suter  continued  his  announcements,  and  no  time  was  lost. 


GIFT  GOAT,  "Miss  BLUE,"  dines 
on  some  scripts  at  Merchandise 
Mart,  Chicago,  studios  of  the 
BLUE  network  where  she  was  sent 
as  a  Christmas  present  to  Gene 
Rouse  (man  without  goatee),  who 
is  supervisor  of  announcers  for  the 
network's  central  division.  Gene's 
secretary,  Marie  Patterson,  helps 
feed  the  gluttonous  gift. 


GUDE  LEAVES  CBS 
TO  JOIN  STIX  CO. 

JOHN  G.  (Jap)  GUDE,  CBS  as- 
sistant director  of  station  relations, 
is  leaving  the  network,  with  which 
he  has  been  associated  for  14  years, 
to  join  Thomas  L.  Stix,  artists' 
representative  with  headquarters 
in  the  RCA  Bldg.,  New  York.  Mr. 
Gude's  resignation  becomes  effec- 
tive Jan.  15,  according  to  H.  V. 
Akerberg,  CBS  vice-president  in 
charge  of  station  relations.  No  suc- 
cessor has  been  appointed. 

Stix  organization  represents  such 
clients  as  Raymond  Gram  Swing, 
John  Gunther,  John  Vandercook, 
Fannie  Hurst,  Hendrik  Willem  Van 
Loon,  and  also  serves  as  general 
radio  counsel  for  advertisers  and 
agencies  who  do  not  maintain 
large  radio  departments  of  their 
own.  Plans  for  expansion,  possi- 
bly to  include  a  new  service  for  ra- 
dio stations,  are  to  be  announced. 

Joining  CBS  in  1930,  after  two 
years  with  the  advertising  and 
publicity  department  of  the  Tide 
Water  Oil  Co.,  Mr.  Gude  was  first 
a  member  of  the  network's  pub- 
licity department  and  then  assist- 
ant manager  of  special  events. 
He  returned  to  publicity  as  assist- 
ant director  and  in  1934  was  named 
director  of  that  department.  In 
1938  he  was  appointed  to  his  pres- 
ent post  in  the  CBS  station  rela- 
tions department. 


Continental  Plans 

THE  1944  advertising  plans  of 
Continental  Oil  Co.,  New  York, 
call  for  a  continuation  of  a  limited 
spot  radio  schedule,  supplement- 
ing space  in  1,400  newspapers,  a 
national  periodical,  15  farm  papers 
and  outdoor  posters.  Business 
placed  by  Geyer,  Cornell  &  Newell, 
which  recently  became  affiliated 
with  Tracy-Locke-Dawson,  agency 
originally  handling  the  account. 


Monogram  Drive 

MONOGRAM  PICTURES  Corp., 
Hollywood,  has  lined  up  more  than 
60  theatres  nationally  to  buy  radio 
time  for  exploiting  the  film, 
"Where  Are  Your  Children?", 
which  goes  into  general  release 
Jan.  17.  Film  deals  with  national 
juvenile  delinquency.  Radio  com- 
mercials will  tie-in  with  local  situ- 
ation. 
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national  figures  presented  LOCALLY 
. . .  make  WXYZ  a  great  station! 


Radio  Newsmen  Draft  Preliminary  Plan 
For  Coverage  of  Political  Conventions 


PRELIMINARY  plans  for  radio 
news  galleries  at  the  Republican 
and  Democratic  National  conven- 
tions have  been  completed  by  the 
Radio  Correspondents'  Assn.  of 
Washington,  again  designated  by 
the  national  committees  of  the  two 
parties  to  supervise  sections  for 
commentators  and  reporters  for 
the  radio  chains  and  stations  at 
big  political  gatherings.  This  fol- 
lows the  custom  set  up  four  years 
ago  shortly  after  the  association 
was  organized. 

Requests  for  working  seats  and 
privileges  must  be  made  through 
this  association.  Applications 
should  be  forwarded  to  the  Radio 
Correspondents'  Assn.,  care  of  D. 
Harold  McGrath,  superintendent 
of  the  Senate  Radio  Correspond- 
ents' gallery,  U.  S.  Capitol,  Wash- 
ington. 

The  organization  is  the  officially 
recognized  representative  of  the 
radio  news  reporting  world  by  the 
Congress,  the  President  and  the 
executive  departments  of  the  Gov- 
ernment. It  has  full  charge  of  the 
operation  of  the  two  Radio  Corre- 
spondents' galleries  of  the  U.  S. 
Senate  and  U.  S.  House  of  Repre- 
sentatives. 

Godwin  Acting  Chairman 

Eric  Sevareid,  CBS  commenta- 
tor, is  chairman  of  the  executive 
committee,  but  since  he  has  been  on 
foreign  assignment,  Earl  Godwin  is 
acting  as  chairman.  Other  members 
of  the  committee  are  Richard  L. 
Harkness  of  NBC,  Rex  Goad  of 
Transradio  Press  and  Fred  W. 
Morrison  of  MBS.  Mr.  McGrath  is 
superintendent  of  the  Senate  radio 
gallery;  William  Vaughan  is  act- 
ing superintendent  of  the  House 
gallery.  Robert  M.  Menaugh,  regu- 
lar House  superintendent,  has 
been  granted  leave.  He  is  now  a 
captain  in  the  Army. 

Active  membership  in  the  or- 
ganization is  confined  to  Washing- 
ton radio  commentators  and  re- 
porters whose  principal  income  is 
obtained  from  the  gathering  of 
news  for  radio  stations,  systems  or 
news-gathering  agencies  primarily 
serving  radio  stations  and  systems. 


Associate  memberships  are  now 
being  offered  to  bona-fide  radio 
newsmen  and  commentators  out- 
side of  Washington. 

At  the  time  of  the  conference 
between  President  Roosevelt  and 
Prime  Minister  Churchill  at  Que- 
bec, attendance  of  radio  news  rep- 
resentatives was  confined  to  those 
accredited  to  membership  in  the 
Radio  Correspondents'  Assn.  Asso- 
ciate membership  dues  are  $5. 

The  growth  of  radio  news  re- 
porting is  well  demonstrated  by  the 
growth  of  active  membership  in  the 
association.  Since  it  was  organized 
five  years  ago  and  the  galleries 
opened  in  the  Senate  and  House, 
the  approved  active  membership 
has  increased  from  20  to  60. 


Pacific  Ad  Session 

ADVERTISING  in  wartime,  and 
many  vital  matters  pertaining 
to  the  organization  will  be  dis- 
cussed at  the  annual  mid-winter 
conference  of  the  Pacific  Advertis- 
ing Assn.  to  be  held  Jan.  28-29  at 
the  Fairmont  Hotel,  San  Francis- 
co. Maurice  Heaton,  president,  will 
preside.  Col.  Alexander  Heron, 
California  State  Director  of  Re- 
construction &  Reemployment,  will 
be  principal  speaker  at  the  open- 
ing day  luncheon. 


NAB  Sales  Meeting 

SALES  MANAGERS  Executive 
Committee  of  the  NAB  will  meet 
Jan.  18-19  at  the  Hotel  Roosevelt, 
New  York.  Meeting  was  called  by 
the  chairman,  Dietrich  Dirks,  of 
KTRI  Sioux  City,  la.  Review  of 
the  Retail  Promotion  Plan  and 
ideas  for  follow-up  procedure  will 
be  discussed,  as  well  as  participa- 
tion in  the  Advertising  Clinic  of 
the  Proprietary  Assn.  to  be  held 
May  16  in  New  York. 


Avery  at  NRDGA 

LEWIS  H.  AVERY,  NAB  director 
of  merchandising,  will  address  a 
luncheon  meeting  Jan.  11  during 
the  week-long  convention  of  the 
National  Retail  Dry  Goods  Assn. 
The  meeting  will  be  held  at  the 
Hotel  Pennsylvania  in  New  York. 
His  talk  is  the  only  radio  event 
scheduled. 


WOMEN  IN  SERVICE  were  saluted  New  Year's  Day  in  special  one-hour 
program  on  WHN  New  York,  featuring  WAVE  choir  at  Hunter  College; 
Brooklyn  Barracks  Coast  Guard  Band  and  Lt.  Mary  Fabian  of  WAC, 
former  opera  star.  Speaking  from  New  York  were  these  four  heads 
of  various  women's  services  (1  to  r)  :  Col.  Oveta  Culp  Hobby,  WAC  di- 
rector; Capt.  Mildred  McAfee,  WAVE  director;  Lt.  Col.  Ruth  Cheney 
Streeter,  director  of  the  Marine  Corps  Women's  Reserve;  Lt.  Comdr. 
Dorothy  Stratten,  head  of  the  SPARS.  The  broadcast  originated  in  the 
studios  of  WOL,  in  the  nation's  capital. 


HOME  ON  LEAVE  from  the  Naval 
Air  School  at  Quonset  Point,  R.  I., 
Lt.  (j.g.)  John  E.  Murphy  headed 
immediately  for  WCKY  Cincinnati, 
where  he  was  formerly  publicity 
director.  Charles  F.  McGrath,  his 
successor  and  ex-newspaper  man, 
welcomes  him  back  to  the  station. 


MacLeish  Writes  Series 

ARCHIBALD  MacLEISH,  poet, 
and  Librarian  of  Congress  since 
1939,  will  write  the  scripts  and 
serve  as  narrator  for  a  new  NBC 
series  starting  Feb.  5  as  part  of 
the  NBC  Inter- American  Univer- 
sity of  the  Air.  Titled  American 
Story,  the  program  will  trace  the 
history  of  American  literature 
through  special  dramatizations, 
narration,  and  straight  readings 
from  books  by  American  authors. 
American  Story  is  the  third  per- 
manent series  of  the  NBC  Univer- 
sity— the  others  being  Lands  of 
the  Free,  and  Music  of  the  New 
World. 


NAB  Publicity  Meeting 
Mulls  Proposed  Manual 

PLANS  to  prepare  a  manual  of 
public  relations  practices  for  broad- 
casters were  discussed  by  a  sub- 
committee of  the  NAB  Public  Re- 
lations Committee,  appointed  to 
prepare  such  an  industry  handbook, 
at  a  meeting  held  in  New  York  last 
Wednesday  and  Thursday.  Sub- 
committee, headed  by  Frank  Stan- 
ton, CBS  vice-president,  will  re- 
port to  the  full  public  relations 
committee  at  its  next  meeting, 
scheduled  for  Jan.  20-21  in  New 
York,  at  which  time  the  subcom- 
mittee will  probably  set  the  date 
of  its  next  meeting. 

Full  subcommittee  attended  the 
two-day  sessions,  as  follows:  Dr. 
Stanton,  chairman;  Charles  P. 
Hammond,  director  of  advertising 
and  promotion,  NBC;  Edward  E. 
Hill,  director,  WTAG  Worcester; 
Vernon  E.  Pribble,  manager, 
WTAM  Cleveland;  Irvin  G.  Abel- 
loff,  program  service  manager, 
WRVA  Richmond.  Messrs.  Hill, 
Pribble  and  Abeloff  are  public  re- 
lations chairmen  for  NAB  districts 
1,  7  and  4,  respectively.  Meeting 
was  also  attended  by  Willard  D. 
Egolf,  assistant  to  the  president, 
NAB,  and  Louis  Hausman,  super- 
visor of  presentations,  CBS. 


FRANK  SINATRA  is  the  recently 
appointed  chairman  of  the  American 
Youth  Division  of  the  1944  March 
cf  Dimes  campaign.  He  will  make 
several  recordings  to  be  heard  on 
900  or  more  stations. 


Nine  NAB  District  Meetings 
To  Be  Held  Starting  Jan.  10 


A  SERIES  of  nine  district  meet- 
ings to  be  held  between  Feb.  1  and 
March  2,  along  with  a  half-dozen 
meetings  of  NAB  committees  be- 
ginning Jan.  10,  were  announced 
last  week  by  NAB  President  Nev- 
ille Miller.  The  district  meetings, 
which  will  elect  directors  in  the 
even  numbered  districts  and  han- 
dle other  business,  are  being  held 
preparatory  to  the  next  NAB  An- 
nual Meeting  or  War  Conference, 
tentatively  scheduled  for  between 
April  1  and  May  15. 

President  Miller,  Lewis  H. 
Avery,  director  of  broadcast  adver- 
tising, and  Willard  Egolf,  assist- 
ant to  the  president,  will  attend  all 
the  district  meetings.  The  selection 
of  district  directors  will  be  for  the 
two-year  term  beginning  at  the 
1944  annual  convention.  All  broad- 
casters planning  to  attend  meet- 
ings were  urged  to  take  immediate 
steps  to  assure  themselves  hotel 
reservations. 

Board  to  Meet 

Following  the  district  meetings 
and  the  committee  sessions,  the 
NAB  board  will  meet  in  Washing- 
ton March  15.  It  is  presumed, 
among  other  things,  that  the  Board 
will  confirm  the  convention  time 
and  site. 

Further  details  regarding  the 
district  meetings  will  be  given  as 
soon  as  agenda  is  available  from 
district  directors.  Following  is  the 


schedule  of  committees  and  district 
meetings : 

Monday,  Jan.  10  -  Tuesday,  Jan.  11: 
NAB  Board  Subcommittee  on  Finance, 
Hotel  Roosevelt,  New  York. 

Tuesday.  Jan.  11  -  Wednesday,  Jan.  12: 
Program  Directors  Executive  Committee — 
Waldorf    Astoria,    N.  Y. 

Friday,  Jan.  14:  Board  Subcommittees 
on  convention  site  and  program,  Palmer 
House,  Chicago. 

Tuesday,  Jan.  18  -  Wednesday,  Jan.  19  : 
Sales  Managers  Executive  Committee — 
Hotel  Roosevelt,  N.  Y. 

Thursday,  Jan.  20  -  Friday,  Jan.  21: 
Public  Relations  Executive  Committee — 
Hotel  Roosevelt,  N.  Y. 

Tuesday,  Feb.  1:  8th  District  Meeting 
(Michigan,  Indiana) — Columbia  Club,  In- 
dianapolis, Indiana. 

Friday,  Feb.  4-Saturday,  Feb.  5:  10th 
District  Meeting  (Iowa,  Nebraska,  Mis- 
souri)— Hotel   Fontenelle,   Omaha,  Neb. 

Monday,  Feb.  7  -  Tuesday,  Feb.  8:  14th 
District  Meeting  (Colorado,  Idaho,  Mon- 
tana, Utah,  Wyoming) — Denver,  Cosmopol- 
itan Hotel. 

Friday,  Feb.  11:  16th  District  Meeting 
(Arizona,  Southern  California,  New  Mex- 
ico and  Los  Angeles,  Cal. ). 

Monday,  Feb.  14  -  Tuesday,  Feb.  15  - 
Wednesday,  Feb.  16:  Canadian  Assn.  of 
Broadcasters,  Quebec.  (NAB  will  be  of- 
ficially represented  at  this  meeting  by 
several  members  of  the  Board.) 

Thursday,  Feb.  17:  13th  District  Meet- 
ing  (Texas) — Baker  Hotel.  Dallas,  Texas. 

Monday,  Feb.  21:  12th  District  Meeting 
(Kansas,   Oklahoma) — Topeka,  Kansas. 

Thursday,  Feb.  24  -  Friday,  Feb.  25 :  6th 
District  Meeting  (Arkansas.  Louisiana, 
Mississippi,  Tennessee) — Peabody  Hotel, 
Memphis. 

Monday,  Feb.  28  -  Tuesday,  Feb.  29:  3rd 
District  Meeting  (Delaware,  Pennsylvania, 
Maryland )  — Pittsburgh. 

Wednesday,  March  1  -  Thursday,  March 
2:  2d  District  Meeting  (New  York,  New 
Jersey) — place  not  yet  determined. 

Wednesday,  March  8  -  Thursday,  March 
9  :  NAB  Board  of  Directors,  Hotel  Statler, 
Washington,  D.  C. 

Wednesday,  March  15 -Thursday.  March 
16 :  Radio  News  Committee — Roosevelt 
Hotel,  New  York. 
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I'm  a  business  man,  too 


•  Of  course,  most  of  a  farmer's  hours  are  spent 
outdoors,  but  there's  also  a  good  deal  of  book 
work  to  do. 

In  order  to  make  my  business  pay,  I've  got  to 
know  when  to  buy  and  when  to  sell.  That's  why 
I  listen  every  day  to  the  KFAB  market  reports. 
I  have  to  keep  informed  about  government  regu- 
lations, ceiling  prices,  and  all  that,  too — and  the 
KFAB  news  programs  seem  to  be  gotten  up  by 
somebody  who  keeps  the  farmer  in  mind. 


I  have  to  use  modern  equipment  and  modern 
methods  in  my  business  just  like  you  do  in  yours — 
and  somehow,  I've  come  to  look  upon  KFAB  as 
a  friendly  neighbor  I  can  depend  upon  for  advice 
about  such  things.  I  guess  my  case  is  typical  of 
thousands  of  others  in  these  central  states.  We 
farmers  have  come  to  look  upon  KFAB  as  "our 
station".  We  consider  it  essential  to  our  business 
. . .  and  we're  inclined  to  give  it  some  of  the  credit 
for  the  prosperity  we're  enjoying  these  days. 


LINCOLN, 

?80  KC- 10,000  WATTS 


NEBRASKA 

BASIC  COLUMBIA 


Representee/  by  EDWARD  PSTRY  COMPANY 
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Canadian  Government  Is  Timebuyer 


Stations  Estimate  Paid 
Campaigns  at  7% 
Of  Revenue 

Canada's  Government  has  been 
using  paid  advertising  since 
shortly  after  the  Dominion 
went  to  war  in  September 
1939.  Broadcasting  has  shared 
in  this  advertising  of  war 
bonds,  recruiting  drives  and 
wartime  consumer  restrictions, 
with  all  stations  in  the  Do- 
minion being  used  for  many 
campaigns  to  reach  as  wide  an 
audience  as  possible.  Glenn 
Bannerman,  president  and  gen- 
eral manager  of  the  Canadian 
Assn.  of  Broadcasters,  To- 
ronto, tells  the  part  Canadian 
stations  took  in  1943  Govern- 
ment campaigns. 

By  Glenn  Bannerman 
President  and  General  Manager, 
Canadian  Assn.  of  Broadcasters 

THROUGHOUT  1943  the  Canadian 
Government  has  been  a  consist- 
ent purchaser  of  radio  time  on 
Canadian  stations.  Most  of  this 
time  was  purchased  through  the 
Advertising  Agencies  of  Canada 
War  Finance  Group. 

The  plans  and  programs  for  such 
advertising  were  prepared  under 
the  direction  of  the  National  Radio 
Committee,  consisting  of  represen- 
tatives from  the  Canadian  Assn. 
of  Advertising  Agencies,  the  Ca- 
nadian Broadcasting  Corp.  and 
the  Canadian  Assn.  of  Broadcast- 
ers. This  committee  acts  as  an  ad- 
visor to  the  Government  on  its  radio 
campaigns.  Both  the  Advertising 
Agencies  of  Canada  War  Finance 
Group  and  the  National  Radio  Com- 
mittee were  established  in  1941  to 
assist  the  Government  in  its  war- 
time activities. 

Committees  Advise  Government 

In  1941  the  work  of  these  groups 
was  confined  almost  entirely  to 
working  with  and  advising  the  Na- 
tional War  Finance  Committee,  an 
organization  established  by  the 
Dept.  of  Finance  to  organize  the 
sale  of  Bonds,  War  Savings  Certif- 
icates, and  Stamps.  Upon  this  com- 
mittee was  placed  the  responsibility 
of  raising  sufficient  funds  through 
loans  from  the  people  of  Canada  to 
make  up  the  difference  between  rev- 
enue from  taxation  and  the  neces- 
sary war  expenditures. 

By  1943  the  Agency  Group  and 
the  National  Radio  Committee  were 
not  only  advising  the  National  War 
Finance  Committee  on  radio  adver- 
tising but  also  the  Wartime  Prices 
and  Trade  Board,  the  Royal  Can- 
adian Air  Force  and  other  Govern- 
ment departments  on  minor  adver- 
tising campaigns. 

The  programs  paid  for  by  the 
Government  during  1943  are  as  fol- 
lows: Dept.  of  Finance — They  Tell 
Me,  a  five-a-week  commentary  car- 
ried    on     all     English  stations 


throughout  the  year;  five  one-hour 
programs  carried  on  a  full  network 
of  stations  for  the  Fourth  Victory 
Loan  for  five  weeks  during  April 
and  May,  plus  special  half-hour 
transcribed  shows  on  non-network 
stations.  Again  during  September 
and  October  for  the  Fifth  Victory 
Loan  five  hour  programs  were  car- 
ried on  all  English  stations,  sup- 
plemented by  25  five-minute  trans- 
cribed programs.  All  of  these  pro- 
grams had  their  counterpart  in 
French  for  the  Province  of  Quebec. 

Armed  Service  Programs 

The  Wartime  Prices  and  Trade 
Board  continued  to  carry  the  Sol- 
dier's Wife  program  throughout 
1943.  This  is  a  15-minute  five-a- 
week  program,  dramatic  in  form 
and  acquainting  the  people  of  war- 
time restrictions  and  regulations 
covering  consumer  goods. 

During  1943  the  Royal  Canadian 
Air  Force  sponsored  a  half-hour 
quiz  program  once  a  week.  This 
program  is  built  around  Air  Force 
personnel  and  is  devoted  primarily 
to  the  recruiting  of  Canadian  wo- 
men for  the  Women's  Division  of 
the  RCAF.  In  the  autumn  of  1943, 
the  RCAF  sponsored  a  dramatic 
program  entitled  L  for  Lanky.  It 
is  a  half-hour  program  every  Sun- 
day evening,  (7:30-8)  and  encour- 
ages young  Canadians  to  volunteer 
for  air  crew. 

In  addition  to  these  paid  pro- 
grams, there  have  been  a  number  of 
one-minute  spot  programs  for  va- 
rious Government  departments. 
These  have  been  scheduled  from 
time  to  time  throughout  the  year. 

Sponsors  Give  Support 

While  the  Government  has  not 
released  any  figures  covering  its 
expenditures  in  radio  time  during 
1943,  some  50  privately  owned  sta- 
tions report  that  all  Government- 
paid  advertising  represents  on  the 
average  7%  of  their  total  volume 
of  revenue.  Since  it  is  estimated 
that  the  total  revenues  of  the  76 
privately  owned  stations  in  Canada 
amounted  to  six  million  dollars,  it 
would  appear  that  the  Canadian 
Government  has  spent  for  radio 
time,  apart  from  broadcasting  costs, 
approximately  $420,000  with  these 
stations. 

Supplementing  the  Government- 
paid  time,  it  is  estimated  that  the 
privately  owned  broadcasting  sta- 
tions donated   in  free  time  the 


Maps  in  Demand 

THREE  weeks  after  the 
Aluminum  Co.  of  America, 
Pittsburgh,  offered  its  war 
map  of  the  world  to  listeners 
to  its  Saturday  morning 
Lighted  Windows  program 
on  NBC,  the  first  printing 
of  20,000  copies  was  exhaust- 
ed. Agency  for  Alcoa  is  Ful- 
ler &  Smith  &  Ross,  New 
York. 


GLENN  BANNERMAN 


equivalent  of  16%  of  their  total 
volume  of  revenue  or,  in  other 
words,  time  which,  if  sold,  would 
represent  slightly  over  $1,000,000. 
In  order  to  complete  the  picture, 
to  this  would  have  to  be  added  free 
time  donated  by  the  10  stations 
owned  by  the  Canadian  Broadcast- 
ing Corp.,  plus  free  time  donated  on 
the  CBC  network. 

The  story  of  the  use  of  radio 
broadcasting  for  war  activities 
would  not  be  complete  without  re- 
lating the  whole-hearted  support 
which  the  Government  has  enjoyed 
from  the  regular  commercial  spon- 
sors of  radio  advertising.  This  is 
particularly  true  in  the  Victory 
Loan  drives  when  the  contribution 
of  time  made  by  individual  spon- 
sors would  more  than  double  the 
combined  paid  time  by  the  Govern- 
ment and  time  donated  by  the 
broadcasting  stations. 

While  this  story  deals  with  radio 
advertising,  the  Canadian  Govern- 
ment has  made  extensive  use  of 
paid  advertising  in  all  other  media. 
Through  the  combined  use  of  all 
media  it  has  been  possible  to  bring 
its  message  to  the  complete  Can- 
adian market  and  by  regular  sched- 
ules has  covered  fully  every  sec- 
tion of  the  country.  At  the  same 
time,  through  the  Government  ad- 
vertising a  lead  has  been  given  to 
all  advertisers  in  their  contribu- 
tions to  specific  campaigns. 

It  is  perhaps  significant  that  the 
Fifth  Victory  Loan,  with  the  fully 
rounded-out  advertising  campaign 
plus  a  well  organized  sales  force 
to  cash  in  on  the  publicity,  resulted 
in  over  3,000,000  separate  applica- 
tions for  bonds  averaging  $200 
each.  This,  of  course,  is  separate 
from  institutional  and  special  name 
investments  in  the  Loan.  Govern- 
ment officials  estimate  that  three 
and  a  half  million  individual  sub- 
scriptions to  any  Victory  Loan  is 
the  peak  number  possible  from  the 
Canadian  people. 


New  Local  Station 
Is  Granted  by  FCC 

Second  CP  Under  New  Policy 
Given  to  Clarksdale,  Miss. 

SECOND  CP  to  be  granted  by  the 
FCC  under  the  Commission's  sup- 
plementary statement  of  policy  of 
Aug.  11,  1943,  was  granted  last 
Tuesday  to  Robin  Weaver  Sr., 
Philadelphia,  Miss.,  attorney  and 
former  newspaper  publisher,  for 
a  new  local  station  at  Clarksdale, 
Miss.  Station  will  operate  on  1450 
kc  with  250  w  power.  Call  letters 
are  WARW. 

For  more  than  13  years  Mr. 
Weaver  was  half-owner  with  Bir- 
ney  Imes  Sr.,  of  a  newspaper  in 
Philadelphia,  Miss.,  but  disposed  of 
his  interests  last  May  1,  he  advised 
the  Commission.  An  application  for 
a  station  at  Murfreesboro,  Tenn., 
filed  by  Messrs.  Imes  and  Weaver 
as  the  Imes-Weaver  Broadcasting 
Co.,  was  withdrawn  last  Oct.  29. 
Mr.  Imes  formerly  operated  WCBI 
Columbus,  Miss.,  but  sold  his  inter- 
ests to  his  son,  Birney  Jr.,  FCC 
records  show. 

Plainview  Grant 

First  CP  granted  under  the  Aug. 
11  supplementary  statement  of 
policy  was  issued  Nov.  9  to  W.  J. 
Harpole  and  J.  C.  Rothwell,  a  part- 
nership, for  KVOP  Plainview,  Tex. 
The  Commission  last  Tuesday  de- 
nied the  Granite  District  Radio 
Broadcasting  Co.,  Murray,  Utah, 
petition  for  reinstatement  and 
grant  of  a  CP  for  a  new  station 
on  the  grounds  that  Murray  is 
served  adequately  by  Salt  Lake 
City  stations. 

The  Aug.  11  supplementary 
statement  provides  that  CP's  may 
be  granted  for  new  stations  where 
no  service  is  available  and  where 
all  materials,  except  tubes,  may 
be  obtained  without  priorities. 


KCMO  Is  Granted  Boost 
In  Night  Power  to  5  kw 

INDICATING  further  relaxation 
of  the  rigid  April  27,  1942  freeze 
order,  the  FCC  last  Wednesday 
granted  KCMO  Kansas  City  a  con- 
struction permit  to  increase  its 
night  power  from  1000  to  5000  w 
on  the  1480  kc  regional  channel. 
The  grant  was  subject  to  specified 
conditions  which  require  KCMO  to 
relocate  when  materials  and  per- 
sonnel are  available  and  to  conform 
with  the  standards  of  good  engi- 
neering practice. 

The  authorization  specifies  that 
all  reasonable  complaints  growing 
out  of  interference  attributable  to 
"blanketing"  of  stations  in  the 
Kansas  City  area  will  be  adjusted; 
that  when  materials  and  personnel 
are  available  KCMO  will  change 
its  location;  that  the  directional 
antenna  installed  will  protect 
KTBS  Shreveport  in  the  same  way 
as  it  is  now  protected  with  1000 
watts  nighttime  power  in  Kansas 
City  and  that  the  directional  will 
be  installed  to  restrict  radiation 
in  the  direction  of  Sidney,  Mont. 
(KGCX)  to  the  same  value  now 
radiated  with  1000  w. 
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One  of  a  series 
showing' 

AMPEREX  tubes 
in  the  making 
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AMPEREX  ELECTRONIC  PRODUCTS 


79  WASHINGTON  STREET 


BROOKLYN  I,  N.  Y. 


Post  -War  Markets  Are  Analyzed  by  Hauser 


Census  Executive 
Sees  Population 
Movements 

WARTIME  population  shifts  point 
to  geographic  changes  in  the 
American  market  and  suggest  the 
need  for  modification  of  marketing 
practices,  according  to  a  survey 
of  post-war  population  prospects 
of  metropolitan  areas  by  Dr. 
Philip  M.  Hauser,  assistant  direc- 
tor of  the  Bureau  of  the  Census, 
Dept.  of  Commerce. 

Observing  changes  in  civilian 
population  between  April  1,  1940 
and  March  1,  1943  varying  from  a 
gain  of  278,000  in  the  San  Francis- 
co-Oakland area  to  a  loss  of  533,- 
000  in  the  New  York  City-North- 
eastern New  Jersey  area,  Dr. 
Hauser  compared  these  changes  to 
pre-war  trends  to  determine  the 
probability  of  individual  areas  re- 
taining shifts  in  population. 

Four  Types  of  Counties 

His  analysis  resulted  in  the 
identification  of  four  classes  of 
metropolitan  counties  as  follows : 

Class  A  Areas — those  which 
had  grown  at  a  relatively  rapid 
rate  since  the  onset  of  the  war 
and  which  in  light  of  previously 
observed  rapid  growth  were  ad- 
judged as  likely  to  retain  their 
population  increments. 

Class  B  Areas — those  which 
grew  rapidly  during  the  war  but 
whose  increase,  in  view  of  pre- 
vious small  rate  of  growth,  may 
be  regarded  as  transient  unless 
special  effort  is  made  to  hold  war- 
time gains. 

Class  C  Areas — those  which 
have  lost  population  or  have 
grown  very  little  since  1940  but 
which  in  view  of  previous  rapid 
growth  may  "come  back"  in  the 
post-war  period. 

Class  D  Areas — those  which 
have  lost  or  gained  very  little 
population  since  1940  and  which, 
in  view  of  previous  low  rate  of 
growth  or  decline,  cannot  be  ex- 
pected to  grow  rapidly  or  even 
to  recoup  wartime  losses  in  the 
post-war  period. 

Dr.  Hauser  finds  that  areas 
which  have  experienced  the  most 
rapid  wartime  growth  are  probably 
areas  in  which  employment  is  dis- 
proportionately concentrated  in  war 
production,  as  compared  with  ci- 
vilian output,  and  in  manufactur- 
ing, as  compared  with  service  in- 
dustries. Expanding  civilian  enter- 
prises after  the  war  will  absorb 
many  war  workers  and  thus  insure 
against  loss  of  wartime  popula- 
tion increments. 

"To  the  extent  that  areas  with 
rapid  wartime  growth  are  more 
likely  to  have  disproportionately 
few  persons  engaged  in  service  in- 
dustries and  in  the  production  of 
civilian  supplies,"  he  declared, 
"they  contain  automatic  insurance 
against  complete  loss  of  their  war- 
time population  increments  in  the 
period  of  post-war  adjustments." 

Pointing  out  that  the  shifts  in 
population  since  the  war  may  well 
influence  determinations  of  sales 
quotas,  advertising  allocations  and 


related  operations,  Dr.  Hauser 
suggested  that  changes  in  market- 
ing practices  which  are  effected  as 
a  result  of  these  shifts  "should  be 
made  first,  with  some  attention  to 
the  post-war  prospects  of  rapidly 
changing  areas,  and  second,  with 
the  realization  that  geographic 
population  shifts  are  not  the  only, 
or  even  the  dominant,  consideration 
in  the  evaluation  of  a  market." 

Pre-War  Patterns 

Commenting  on  the  geographical 
shifts  disclosed  by  the  survey,  Dr. 
Hauser  found  that  wartime  popu- 
lation growth  generally  has  been 
more  rapid  in  the  South  and  in 
the  West  than  in  the  North  and 
that  this  growth  has  apparently 
followed  pre-war  patterns  of  re- 
gional development. 

"It  would  be  unwise,  however," 
Dr.  Hauser  cautioned,  "to  interpret 
the  failure  of  northern  areas  to 
achieve  rapid  wartime  growth  or 
the  prediction  that  these  areas  will 
experience  post-war  population 
stability  or  decline  as  meaning 
that  the  northern  market  will  no 
longer  be  important.  On  the  con- 
trary, it  is  safe  to  assume  that 
northern  markets  will  continue  to 
have  great  purchasing  power,  the 
full  potentialities  of  which  will 
merit  careful  cultivation,  even 
though  at  the  same  time  it  is  rec- 
ognized that  market  expansion  is 
more  likely  to  occur  in  the  South 
and  in  the  West. 

"Furthermore",  Dr.  Hauser  con- 
cluded, "since  it  seems  safe  to  pre- 
dict that  the  rate  of  population 
growth  for  the  nation  as  a  whole 
will  continue  to  decline  it  would 
be  well,  from  a  marketing  point  of 
view,  to  use  relatively  stable  or 
declining  areas  as  laboratories  for 
more  intensive  marketing  prac- 
tices. 

"Experience  gained  therefrom 
may  have  nationwide  applicability 
more  quickly  than  many  realize, 
and  may  lead  to  a  better  under- 
standing of  the  fact  that  a  stable 
or  a  declining  population,  in  a  lo- 
cality or  in  the  nation  as  a  whole, 
need  not  necessarily  result  in  a 
decline  in  either  production  or  dis- 
tribution". 

Herewith  is  presented  Dr.  Hau- 


SUCCESSFUL  USE  of  radio  by 
department  stores  has  been  demon- 
strated in  Nashville,  according  to 
F.  C.  Sowell,  general  manager  of 
WLAC.  First  Nashville  store  to 
make  consistent  use  of  radio  was 
Loveman's.  Their  Beyond  the  Look- 
ing Glass  show  has  been  running 
daily  for  two  years,  and  the  sched- 
ule is  being  expanded  with  special 
Saturday  and  Sunday  evening  pro- 
grams. 

H.  J.  Grimes'  department  store 
has  sponsored  two  15-minute  news- 


ser's  classification  of  137  metropol- 
itan counties,  showing  prospects 
for  post-war  population: 

Class  A  Metropolitan  Counties 

Class  A-l  areas:  Those  which 
have  grown  most  rapidly  since  1940 
and  in  the  preceding  period  and 
which  are,  therefore,  on  the  basis 
of  past  growth  alone,  adjudged  to 
have  superior  prospects  of  retain- 
ing wartime  growth. 

Atlanta  metropolitan  counties  (De  Kalb 
and  Fulton  Cos.,  Ga.) 

Charleston,  S.  C,  metropolitan  county 
(Charleston   Co.,  S.  C.) 

Columbia  metropolitan  county  (Richland 
Co.,  S.  C.) 

Columbus,  Ga.,  metropolitan  counties 
(Muscogee  Co.,  Ga.;  Russell  Co.,  Ala.) 

Corpus  Christi  metropolitan  county  (Nue- 
ces Co.,  Tex.) 

Dallas  metropolitan  county  (Dallas  Co., 
Tex.) 

Galveston  metropolitan  county  (Galveston 
Co.,  Tex.) 

Houston  metropolitan  county  (Harris  Co., 
Tex.) 

Jacksonville  metropolitan  county  (Duval 
Co.,  Fla.) 

Miami  metropolitan  county  (Dade  Co., 
Fla.) 

Mobile  metropolitan  county  (Mobile  Co., 
Ala.) 

Phoenix  metropolitan  county  (Maricopa 
Co.,  Ariz.) 

San  Antonio  metropolitan  county  (Bexar 
Co.,  Tex.) 

San  Diego  metropolitan  county  (San 
Diego  Co.,  Calif.) 

Tampa-St.  Petersburg  metropolitan  coun- 
ties (Hillsborough  and  Pinellas  Cos., 
Fla.) 

Washington,  D.  C,  metropolitan  counties 
(District  of  Columbia;  Montgomery  and 
Prince  Georges  Cos.,  Md.;  Alexandria 
City  and  Arlington  Co.,  Va.) 

Class  A-2  areas:  Those  which 
grew  at  above  average  rates  during 
the  course  of  war  and  in  the  pre- 
ceding period  and  which  are  ad- 
judged, therefore,  to  have  excellent 
prospects  of  retaining  wartime 
population  growth. 

Amarillo  metropolitan  county  (Potter  Co., 
Tex.) 

Augusta  metropolitan  county  (Richmond 
Co.,  Ga.) 

Baltimore  metropolitan  counties  (Balti- 
more city,  Anne  Arundel,  and  Baltimore 
Cos.,  Md. 

Beaumont-Port  Arthur  metropolitan  coun- 
ty (Jefferson  Co.,  Tex.) 

Charleston,  W.  Va.,  metropolitan  county 
(Kanawha  Co.,  W.  Va.) 

Denver  metropolitan  counties  (Arapahoe, 
Denver,  and  Jefferson  Cos.,  Colo.) 

Detroit  metropolitan  counties  (Macomb, 
Oakland,  and  Wayne  Cos.,  Mich.) 

Durham  metropolitan  county  (Durham 
Co.,  N.  C.) 

Evansville  metropolitan  counties  (Van- 
derburgh Co.,  Ind.;  Henderson  Co.,  Ky.) 

Fort  Worth  metropolitan  county  (Tarrant 
Co.,  Tex.) 

Indianapolis  metropolitan  county  (Marion 
Co.,  Ind.) 

Jackson  metropolitan  county  (Hinds  Co., 
Miss.) 


casts  daily  as  well  as  numerous  off- 
schedule  programs.  Harvey's  new 
Church  Street  store,  recently  ac- 
quired by  Fred  Harvey,  formerly 
of  Marshall  Field,  Chicago,  started 
with  a  half-hour,  early  morning 
program.  The  current  schedule 
calls  for  an  hour  per  day  for  52 
weeks. 

Sears,  Roebuck's  local  store  spon- 
sors programs  by  the  Texas  Rang- 
ers twice  daily  on  WLAC.  The  four 
stores'  combined  schedules  total  48 
programs  per  week. 


Little  Rock  metropolitan  county  (Pulaski 
Co.,  Ark.) 

Los  Angeles  metropolitan  counties  (Los 
Angeles  and  Orange  Cos.,  Calif.) 

Macon  metropolitan  county  (Bibb  Co.,  Ga.) 

Madison  metropolitan  county  (Dane  Co.. 
Wis.) 

Memphis  metropolitan  county  (Shelby  Co., 
Tenn.) 

Montgomery  metropolitan  county  (Mont- 
gomery  Co.,  Ala.) 

Nashville  metropolitan  county  (Davidson 
Co..  Tenn.) 

New  Orleans  metropolitan  counties  (Jef- 
ferson and  Orleans  Parishes,  La.) 

Norfolk-Portsmouth-Newport  News  metro- 
politan counties  (Hampton,  Newport 
News,  Norfolk,  Portsmouth,  and  South 
Norfolk  cities;  and  Elizabeth  City,  Nor- 
folk, Princess  Anne,  Warwick  Cos.,  Va.) 

Oklahoma  City  metropolitan  county  (Okla- 
homa Co.,  Okla.) 

Portland,  Me.,  metropolitan  county  (Cum- 
berland Co.,  Me.) 

Richmond  metropolitan  counties  (Rich- 
mond city,  Henrico  Co.,  Va.) 

Sacramento  metropolitan  county  (Sacra- 
mento Co.,  Calif.) 

Salt  Lake  City  metropolitan  county  (Salt 
Lake  Co.,  Utah) 

San  Francisco-Oakland  metropolitan  coun- 
ties (Alameda,  Contra  Costa,  Marin,  San 
Francisco,  San  Mateo  and  Solano  Cos., 
Calif.) 

San    Jose    metropolitan    county  (Santa 

Clara  Co.,  Calif.) 
Savannah   metropolitan    county  (Chatham 

Co.,  Ga.) 

Seattle  metropolitan  county  (King  Co., 
Wash.) 

Spokane  metropolitan  county  (Spokane  Co., 
Wash.) 

Stockton  metropolitan  county  (San  Joa- 
quin Co.,  Calif.) 

Tacoma  metropolitan  county  (Pierce  Co., 
Wash.) 

Wilmington  metropolitan  county  (New 
Castle  Co.,  Del.) 

Class  A-3  areas:  Those  which 
grew  at  above  average  rates  dur- 
ing the  course  of  the  war,  with 
moderate  increase  in  the  preceding 
period,  and  which  are  believed  to 
have  good  prospects  for  retaining 
wartime  population  growth. 

Birmingham  metropolitan  county  (Jefferson 
Co..  Ala.) 

Bridgeport  metropolitan  county  (Fairfield 

Co.,  Conn.) 
Canton    metropolitan    county    (Stark  Co., 

Ohio) 

Cincinnati  metropolitan  counties  (Hamil- 
ton Co.,  Ohio;  Dearborn  Co.;  Ind.;  Camp- 
bell and  Kenton  Cos.,  Ky.) 

Columbus.  Ohio,  metropolitan  county 
(Franklin  Co.,  Ohio) 

Hamilton-Middletown  metropolitan  county 
(Butler  Co.,  Ohio) 

Hartford-New  Britain  metropolitan  coun- 
ties (Hartford  and  Middlesex  Cos., 
Conn.) 

Pueblo  metropolitan  county  (Pueblo  Co., 
Colo.) 

St.  Louis  metropolitan  counties  ( St.  Louis 
city,  St.  Charles,  and  St.  Louis  Cos., 
Mo.;  Madison  and  St.  Clair  Cos.,  111.) 

Springfield,  Ohio,  metropolitan  county 
(Clark  Co.,  Ohio) 

Class  B  Metropolitan  Counties 

These  are  the  metropolitan  areas 
which  have  grown  most  rapidly 
since  the  onset  of  the  war  but  at 
a  substantially  lower  relative  rate 
in  the  preceding  decade;  and  whose 
wartime  growth  is  expected,  there- 
fore, to  be  transient  unless  special 
effort  is  made  after  the  war  to 
convert  their  wartime  facilities  to 
peacetime  pursuits. 

Akron  metropolitan  county  (Summit  Co., 
Ohio) 

Dayton  metropolitan  county  (Montgomery 
Co.,  Ohio) 

El  Paso  metropolitan  county  (El  Paso  Co., 
Tex.) 

Erie  metropolitan  county  (Erie  Co.,  Pa.) 
Kansas    City    (Mo.) -Kansas    City  (Kan.) 

metropolitan     counties      (Jackson  Co., 

Mo.;  Johnson  and  Wyandotte  Cos.,  Kan.) 
Louisville  metropolitan  counties  (Jefferson 

Co.,  Ky.;  Clark  and  Floyd  Cos.,  Ind.) 
Portland,     Oreg.,     metropolitan  counties 

(Clackamas  and  Multnomah  Cos.,  Oreg.) 
Rockford  metropolitan  county  (Winnebago 

Co.,  111.) 

Tulsa  metropolitan  county  (Tulsa  Co.. 
Okla.) 

Waco  metropolitan  county  (McLennan 
Co.,  Tex.) 

(Continued  on  page  2U) 


NASHVILLE  STORES  INCREASE  TIME 

WLAC  Reports  Increased  Schedules  by  Four 
 Large  Department  Stores  This  Year  
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>er  Coincidental 
Listening  Survey 


Station  A 

4.5% 

Station  B 

3.0% 

Station  C 

26.6% 

Station  D 

0.9% 

WMT 

63.3% 

Station  E 

0.9% 

Station  F 

0.3% 

Others 

0.5% 

6:00  P.M.  to  10:00  P.M.  Sunday 
Through  Saturday  Mid-Summer  1943. 


NEAT  little  rhyme  that— "Two  out  of 
three  choose  WMT".  To  state  the 
case  more  completely,  approximately  two 
out  of  three  listeners  in  the  "one-station" 
Cedar  Rapids  area  had  their  radios  tuned 
to  WMT,  according  to  the  midsummer- 
1943  Hooper  survey.  Six  other  stations 
fought  among  themselves  for  the  attention 
of  the  one  remaining  listener. 

These  figures  should  erase  any  doubts 
from  the  minds  of  you  radio-wise  time 
buyers  on  how  to  reach  the  listening  audi- 
ence in  "one-station"  towns  as  far  as  Cedar 
Rapids  is  concerned. 

Mr.  Hooper's  figures  prove,  too,  that 


WMT's  concentrated  and  continued  efforts 
to  give  Cedar  Rapids  radio  listeners  what 
they  want  in  radio  entertainment  have  been 
modestly  successful.  Not  that  we're  satis- 
fied, of  course;  we  won't  be  until  we've 
made  it  three  out  of  three  .  .  .  but  we're 
confident  we're  on  the  right  track. 

In  radio,  it  follows  without  saying — if 
you  want  to  sell  'em,  you  have  to  tell  'em. 
And  telling  'em  in  Cedar  Rapids  brings  us 
right  back  to  our  starting  rhyme  .  .  .  "Two 
out  of  three  choose  WMT."  That's  nearly 
double  the  listener  total  of  the  six  com- 
peting stations  from  neighboring  cities  and 
states  .  .  .  and  you  still  can  buy  at  the  low- 
est rate  per  radio  family  in  Iowa. 


CEDAR  RAPIDS 


5000  Watts  'Day  and  Night  •  600  K.C 


H 

A  COWLES  STATION 

WATERLOO 

Represented  by  the  Katz  Agency 

Wichita  metropolitan  county  (Sedgewick 
Co.,  Kan.) 

Class   C  Metropolitan  Counties 

Class  C-l  areas:  Those  which 
lost  population  or  increased  rela- 
tively little  during  the  course  of 
the  war  but  which  grew  at  above 
average  rates  between  1930  and 
1940  (and  in  most  cases  between 
1920  and  1930)  and  which  are, 
therefore,  believed  to  have  excel- 
lent postwar  prospects  of  "coming 
back". 

Asheville  metropolitan  county  (Buncombe 

Co.,  N.  C.) 
Austin   metropolitan   county    (Travis  Co., 

Tex.) 

Binghamton  metropolitan  county  (Broome 

Co.,  N.  Y.) 
Cedar  Rapids  metropolitan   county  (Linn 

Co.,  Iowa) 

Charlotte  metropolitan  county  (Mecklen- 
burg Co.,  N.  C.) 

Chattanooga  metropolitan  counties  (Ham- 
ilton Co.,  Tenn.;  Walker  Co.,  Ga.) 

Davenport  (Iowa)  -  Rock  Island  -  Moline 
(111.)  metropolitan  counties  (Scott  Co., 
Iowa;  Rock  Island  Co.,  III.) 


Des  Moines  metropolitan  county  (Polk  Co., 
Iowa) 

Fresno  metropolitan  county  (Fresno  Co., 
Calif.) 

Kalamazoo  metropolitan  county  (Kalama- 
zoo Co.,  Mich.) 

Knoxville  metropolitan  county  (Knox  Co., 
Tenn.) 

Lansing  metropolitan  county  (Ingham  Co., 
Mich.) 

Minneapolis-St.  Paul  metropolitan  counties 
(Anoka,  Hennepin,  Ramsey,  and  Wash- 
ington  Cos.,  Minn.) 

Peoria  metropolitan  counties  (Peoria  and 
Tazewell  Cos.,  111.) 

Shreveport  metropolitan  county  (Caddo 
Parish,  La.) 

Springfield,  Mo.,  metropolitan  county 
(Greene  Co.,  Mo.) 

Waterloo  metropolitan  county  (Black  Hawk 
Co.,  Iowa) 

Winston-Salem  metropolitan  county  (For- 
syth Co.,  N.  C.  ) 

Class  C-2  areas :  Those  which 
lost  population  or  increased  rela- 
tively little  during  the  course  of 
the  war  and  between  1930  and 
1940,  but  which  grew  at  relatively 
rapid  rates  between  1920  and  1930 ; 
and  which,  therefore,  are  believed 


Pulled  to  Piggly 

LISTENERS  who  nocked  to 
the  Macon,  Ga.  Piggly-Wigg- 
ly  Store  caught  the  local 
manager,  Holland  Brown,  by 
surprise.  He  wondered  at  the 
terriffic  demand  for  groceries 
on  New  Year's  Eve  until  he 
learned  that  WBML's  Betty 
Gray  had  erroneously  an- 
nounced on  her  Listen  Lady 
program  that  Piggly-Wiggly 
Stores  would  be  closed  New 
Year's  Day. 


to  have  fair  prospects  of  "coming 
back"  in  the  postwar  period. 

Atlantic  City  metropolitan  county  (At- 
lantic Co.,  N.  J.) 

Chicago  metropolitan  counties  (Cook,  Du 
Page,  and  Lake  Cos..  111.;  Lake  Co., 
Ind.) 


Cleveland  metropolitan  county  (Cuyahoga 
Co.,  Ohio) 

Decatur  metropolitan  county  (Macon  Co., 
111.) 

Flint  metropolitan  county  (Genessee  Co., 
Mich.) 

Fort  Wayne  metropolitan  county  (Allen 
Co.,  Ind.) 

Grand  Rapids  metropolitan  county  (Kent 
Co.,  Mich.) 

Huntington  (W.  Va.) -Ashland  (Ky.)  met- 
ropolitan counties  (Cabell  Co.,  W.  Va.; 
Boyd  Co.,  Ky.;  Lawrence  Co.,  Ohio) 

Milwaukee  metropolitan  county  (Milwau- 
kee Co.,  Wis.) 

New  York-Northeastern  New  Jersey  met- 
ropolitan counties  (Bronx,  Kings,  Nas- 
sau, New  York,  Queens,  Richmond. 
Rockland,  and  Westchester  Cos.,  N.  Y.; 
Bergen,  Essex,  Hudson,  Middlesex,  Mon- 
mouth Morris,  Passaic  and  Union  Cos., 
N.  J.) 

Roanoke  metropolitan  counties  (Roanoke 
city,  Roanoke  Co.,  Va.) 

South  Bend  metropolitan  county  (St.  Jos- 
eph Co.,  Ind.) 

Toledo  metropolitan  county  (Lucas  Co., 
Ohio) 

Topeka  metropolitan  county  (Shawnee 
Co.,  Kans.) 

Youngstown  metropolitan  counties  (Ma- 
honing and  Trumbull  Cos.,  Ohio) 

Class  D  Metropolitan  Counties 

These  are  the  metropolitan  areas 
which  lost  population  or  grew  rela- 
tively little  during  the  war  and  in 
each  of  the  two  preceding  periods 
of  observation  and  which,  there- 
fore, cannot  be  expected  to  grow 
rapidly  or  even  to  recoup  their 
losses  in  the  postwar  period. 

Albany  -  Schenectady  -  Troy  metropolitan 
counties  (Albany,  Rensselaer,  and  Sche- 
nectady Cos.,  N.  Y.) 

Allentown..-  Bethlehem-Easton  metropolitan 
counties  (Lehigh  and  Northampton  Cos., 
Pa.) 

Altoona  metropolitan  county  (Blair  Co., 
Pa.) 

Boston  metropolitan  counties  (Essex,  Mid- 
dlesex, Norfolk,  Plymouth,  and  Suffolk 
Cos.,  Mass.) 

Buffalo  -  Niagara  metropolitan  counties 
(.KJrie  and  Niagara  Cos.,  N.  Y.) 

Duiuth  (Minn.) -Superior  (Wis.)  metro- 
politan counties  (St.  Louis  Co.,  Minn.; 
Dougias  Co.,  Wis.) 

Fall  Kiver  -  New  Bedford  metropolitan 
county  (Bristol  Co.,  Mass.) 

Harrisourg  metropolitan  county  (Dauphin 
Co.,  Pa.) 

Jonnstown  metropolitan  county  (Cambria 
Co.,  Pa.) 

Lancaster  metropolitan  county  (Lancas- 
ter Co.,  Pa.) 

Lincoln  metropolitan  county  (Lancaster 
Co.,  NeDr.) 

Mancnester  metropolitan  county  (Hills- 
uorougn  Co.,  in.  a..) 

New  naven  metropolitan  county  (New 
.naven  Co.,  conn.) 

Omana  (XMeor.)  -  Council  Biuiis  (Iowa) 
metropolitan  counties  (Uouglas  Co., 
iNeDr.;   Pottawattamie   Co.,  Iowa) 

Phuaueipnia  metropolitan  counties  (Dela- 
ware, iviontgomery,  ana  Pnilaaeipnia  oos.. 
Pa.:  isurimgton,  uumaen,  ana  Glouces- 
ter Cos.,  IN .  J.) 

Pittsburgn  metropolitan  counties  (Alle- 
giieny,  Fayette,  vvasnington,  and  West- 
moreland cos.,  Pa.) 

Providence  metropolitan  counties  (Bristol 
Kent,  Newport,  ana  Providence  Cos., 
K.  I.) 

Racine  -  Kenosha  metropolitan  counties 
i  Ken os na  ana  Racine  Cos.,  Wis.) 

Reaaing  metropolitan  county  (Berks  Co., 
Pa.) 

Rochester    metropolitan    county  (Monroe 

Co.,  N.  Y.) 
Saginaw-Bay    city    metropolitan  counties 

I  Bay  ana  Saginaw  Cos.,  Mich.) 
St.  Josepn  metropolitan  county  (iiuchanan 

Co.,  Mo. ) 

Scran  ton-  vv  likes-Barre  metropolitan  coun- 
ties (LacKawanna  and  Luzerne  Cos.,  pa.) 

Sioux  City  metropolitan  county  (Woodbury 
Co.,  Iowa.) 

Springfielu,  111.,  metropolitan  county  (San- 
gamon Co.,  111.) 

Springtield  -  rfolyoke,  Mass.  metropolitan 
counties  (nampaen  ana  nampsmre  Cos., 
Mass. ) 

Syracuse  metropolitan    county  (Onondaga 

Co.,  N.  *.) 
Terre    Haute    metropolitan   county  (Vigo 

Co.,  Ind.) 

Trenton  metropolitan  county  (Mercer  Co., 
N.  J.) 

Utica-Rome  metropolitan  counties  (Herki- 
mer and  Oneida  Cos.,  N.  Y.) 

Wheeling  metropolitan  counties  (Brooke, 
Marshall,  and  Ohio  Cos.,  W.  Va.;  Bel- 
mont Co.,  Ohio) 

Worcester  metropolitan  county  (Worces- 
ter Co.,  Mass.) 

York  metropolitan  county  (York  Co.,  Pa.) 


No  Rabbits!  No  Silk  Hats! 


There  is  nothing  mys- 
terious about  WWVA's 
productive  50,000- Watts 
service  to  listeners  and  ad- 
vertisers. We  take  a  down- 
to-earth  viewpoint  of 
what's  to  be  done  and 
then  go  about  doing  it  in 
a  methodical  but  highly 
intensified  manner.  Experi- 
ence is  the  thing  that  has 
made  us  uncompromising- 
ly practical. 

Many  of  our  successes 
may  appear  magician-like, 
but  they're  not — just  sound 
fundamental  broadcasting 
practice  is  the  answer! 


123  PRIMARY  AREA  COUNTIES 

in  Ohio,  Pennsylvania,  West  Virginia,  Maryland  and  Virginia 

POPULATION— 7,534,006  RADIO  HOMES— 1 ,747,955 
 ASK  A  JOHN  BLAIR  MAN 


50,000 
Watts 


■  .     JUL    mm  Jmm$ 


IF  IT  S  A  FORT  INDUSTRY  STATION 
YOU  CAN  BANK  ON  IT 


Blue 
Net 
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THE  KEX  MARKET  I 
HOW. . .  BUT  LOOK  AT 
CARPS  LEFT  IH  THE  HA  HP! 

When  you  advertise  over  KEX  you  are  betting  on 
a  sure  thing.  Industrial  payrolls  in  this  market  are 
5  times  as  large  as  they  were  before  the  war. 
And  things. are  shaping  up  mighty  well  for 
after  the  war,  too.  Keeping  constant  step 
with  developments  is  KEX  which  is 
going  places  with  the  BLUE  network. 
KEX  is  a  good  buy  for  the  spot 
advertiser  NOW,  and  it  will  still 
be  good  by-and-by  when 
peace  comes! 


KEX 

PORTLAND,  OREGON 


5000  Watts  *  BLUE  NETWORK 


Represented  Nationally  by 
PAUL  H.  RAYMER  CO. 
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The  Service  Airea  of 

WIS 

(5000  Watts  •  560  KC  •  NBC) 

at  Columbia,  S.C. 

gives  you 

MORE  

RADIO  HOMES 


th 


an 


LOUISVILLE 


(127,000  against  79,000) 


or 

ATLANTA 

or 

MEMPHIS 

or 


(127,000  against  63,000) 


(127,000  against  6FtOOO) 


BIRMINGHAM  (127,000  against  58,000) 
or 

RICHMOND  (127,000  against  45,000) 


or 


NEW  ORLEANS 


(127,000  against  103,000) 


— or  than  Rochester  (88,000) 

or  Denver  (91,000, 

so  far  as  that's  concerned! 


GET  ALL  THE  FACTS!   WRITE  WIS 

OR  ASK 


FREE  &>  PETERS,  INC. 

Exclusive  National  Representatives 


Peacetime  Will  Bring 
Better    Sets,    Says  Fay 

BETTER  and  more  reliable  receiv- 
ing sets  by  the  war's  end,  was  fore- 
cast by  William  A.  Fay,  vice-presi- 
dent in  charge  of  broadcasting  of 
the  Stromberg  Carlson  Co.,  Roches- 
ter, Jan.  2  when  he  was  guest 
speaker  on  the  Detroit  Symphony 
Hour  of  WWJ  Detroit. 

Mr.  Fay  reminded  his  hearers 
that  the  radio  industry  has  not 
manufactured  sets  for  civilian  use 
since  early  1942.  He  further  fore- 
cast radio  progress  by  stating  that 
engineers  are  now  devising  plans 
to  transmit  radio  programs  through 
relay  stations,  instead  of  the  pre- 
vailing method  of  using  telephone 
lines  for  remote  broadcasts. 

"The  first  sets  that  will  become 
available  after  the  war  ends,"  Mr. 
Fay  said,  "will  contain  only  those 
improvements  ordinarily  available 
from  one  average  radio  year  to 
another,  but  give  us  about  a  year, 
take  off  restrictions  now  necessary, 
but  definitely  undesirable  in  a 
peacetime  economy,  ....  then  I 
think  we  shall  be  able  to  sell  you 
a  lot  of  radios." 


Auto-Lite  on  NBC 

ELECTRIC  AUTO-LITE  Co.,  To- 
ledo (auto  equipment),  new  to  ra- 
dio, on  Jan.  18  starts  a  weekly 
half -hour  variety  show,  Everything 
for  the  Boys,  on  NBC,  Tuesday, 
7:30-8  p.m.  (EWT),  with  tran- 
scribed repeat  on  22  Western  sta- 
tions, 9-9:30  p.m.  (PWT)  [Broad- 
casting, Dec.  13].  Written  and  di- 
rected by  Arch  Oboler,  series  will 
star  Ronald  Colman,  film  actor,  as 
m.c.  Line-up  will  include  guest  per- 
sonalities. Don  Clark  has  been  as- 
signed production  supervisor  of 
Ruthrauff  &  Ryan,  agency  servic- 
ing the  account.  In  addition  to 
dramatizations  of  hit  plays,  movies 
and  novels,  program  will  feature 
two-way  shortwave  conversations 
with  overseas  servicemen.  During 
shortwave  pickups,  soldiers  will 
tell  guest  stars  what  they  want 
from  home,  and  the  sponsor  will 
try  to  give  it  to  them. 


Books  for  Industry 

JOHN  WILEY  &  Sons,  New  York, 
has  just  published  two  books  of  in- 
terest to  the  radio  industry.  The 
Technique  of  Radio  Design,  writ- 
ten by  E.  E.  Zepler,  of  the  Uni- 
versity College,  Southampton,  and 
research  engineer  at  Marconi's 
Wireless  Telegraph  Co.,  deals  with 
engineering  problems,  in  the  de- 
velopment and  testing  of  radio  re- 
ceiving apparatus.  The  price  is 
$3.50.  O.  S.  Puckle,  of  the  Research 
Dept.  of  A.  C.  Cossor  Ltd.,  Lon- 
don, and  a  member  of  the  Council 
of  the  Television  Society,  is  the 
author  of  Time  Bases,  concerning 
their  construction,  testing  and  uses. 
$2.75  is  the  price. 


Norwich  Abroad 

NORWICH  PHARMACAL  Co., 
Norwich,  N.  Y.,  has  appointed  Ir- 
win Vladimir  &  Co.,  New  York,  to 
handle  export  advertising  for  Ano- 
line  Cream  and  Powder.  Radio,  will 
be  used  along  with  newspapers  and 
magazines,  but  no  specific  broad- 
casting plans  have  been  announced. 
Export  Adv.,  New  York,  continues 
to  handle  export  advertising  for 
Norwich's  Pepto-Bismol  and  Un- 
guentine. 


FLEISCHMANN  CITED 
FOR  FALSE  CLAIMS 

STANDARD  BRANDS  Inc.,  New 
York,  was  charged  by  the  Federal 
Trade  Commission  last  week  with 
making  false  claims  through  ad- 
vertisments  by  radio  and  other  me- 
dia regarding  therapeutic  proper- 
ties of  Fleischmann's  Compressed 
Yeast  and  its  effectiveness  in  treat- 
ing purported  vitamin  deficiencies. 

The  Commission  challenges  state- 
ments made  in  the  company's  ad- 
vertising that  persons  having  colds 
which  "hang  on"  are  deficient  in 
vitamin  A;  that  those  suffering 
from  nervousness,  irritability  and 
poor  digestion  are  lacking  in  vita- 
min B;  that  those  who  tire  easily 
or  age  prematurely  are  deficient  in 
vitamin  G.  The  company's  claim 
that  the  use  of  its  yeast  can  pre- 
vent or  correct  these  conditions  is 
branded  false  in  the  Commission's 
complaint. 

Other  claims  having  to  do  with 
the  alleged  difficulty  in  obtaining 
vitamins  in  the  vitamin  B  complex, 
statements  regarding  diet  defi- 
ciencies of  city  workers,  and  low 
cost  of  adding  the  vitamin  B  com- 
plex through  use  of  its  product  are 
taken  to  task  by  the  Commission. 

Vitamin  Claims  Denied 

"Fleischmann's  Compressed  Yeast 
is  not  an  effective  treatment  for 
the  ailments  or  conditions  enum- 
erated in  the  respondent's  adver- 
tisements," the  complaint  alleges. 
"The  vitamins  in  the  vitamin  B 
complex  are  not  difficult  to  obtain, 
as  represented,  but  are  readily 
available  in  whole  grain  cereals, 
enriched  bread,  lean  meats,  leafy 
vegetables,  beans,  nuts,  cooked 
liver,  milk,  and  other  customary 
items  in  the  ordinary  diet,"  the 
FTC  asserts. 

Regarding  the  company's  claims 
that  persons  exhibiting  nervous- 
ness, lack  of  buoyancy,  etc.,  reflect 
manifestations  of  vitamin  deficien- 
cy, the  Commission  charges  that 
"these  advertisements  are  false  be- 
cause they  fail  to  disclose  that  the 
causes  of  such  conditions  are  so 
numerous  that  their  mere  existence 
is  such  an  uncertain  indication  of 
vitamin  deficiency  that  there  is  no 
reasonable  likelihood  that  they 
will  be  benefited  by  the  respondent's 
product." 

The  company  is  given  20  days  to 
answer  the  Commission's  com- 
plaint. 


Mrs.  Slatter  Named 

EDNA  SLATTER,  first  woman 
appointed  to  an  executive  post  by 
Canadian  Broad- 
casting  Corp., 
has  been  named 
office  manager  at 
Toronto.  She  has 
been  with  CBC 
since  its  start 
and  was  associ- 
ated with  Peter 
Aylen,  CBC  Ot- 
tawa liaison  of- 
ficer; Jack  Rad- 
Mrs.  Slatter  ford,  station  re- 
lations supervisor,  and  Dick  Clar- 
ingbull,  Ontario  regional  represen- 
tative. Mrs.  Slatter,  wife  of  Jack 
Slatter,  manager  of  Radio  Repre- 
sentatives Ltd.,  will  be  charged 
with  the  training  of  the  clerical 
staff  at  CBC's  largest  personnel 
center,  Toronto.  The  Slatters  have 
a  20-year-old  son  in  the  RCAF. 
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. , ,  a  pattern  of 
radio  service 


Every  Monday  evening  at  7:30,  listeners  in 
WHN's  nine-state,  84-county  primary  area  tune 
to  the  Congressional  Record . . .  wherein  Sena- 
tors and  Congressmen  give  their  views  on 
important  topics  of  the  day. 

Recently,  Hon.  Karl  E.  Mundt,  representative 
from  South  Dakota,  used  the  Congressional 
Record  (the  book)  to  pay  tribute  to  the  Con- 
gressional Record  (the  program)  in  the  follow- 
ing words: 

"Mr.  Speaker,  I  believe  that  both  the  country 
and  the  Congress  owe  a  debt  of  gratitude  to 
Radio  Station  WHN  for  its  enterprise  in 
arranging  these  weekly  programs. 

"So  far  as  I  know>  WHN  is  the  only  in- 
dependent radio  station  in  America  which 
affords  its  listeners  this  type  of  regular  Weekly 
discussion  by  Members  of  Congress ..  At  is  a 
pattern  of  radio  service  which  may  very  well 
some  day  be  extended  to  the  network  field." 

WHN  is  grateful  to  Representative  Mundt  for 
his  meed  of  praise  for  this  outstanding  program. 
Yet  the  Congressional  Record  is  just  one  of 
the  many  news  and  public  service  programs 
broadcast  over  WHN.  In  all,  more  than  130 
broadcasts  a  week  are  devoted  to  news  and 
public  affairs. 

It  is  this  regard  for  the  public  interest  that 
forms  ua  pattern  of  radio  service"  that  WHN 
will  humbly  continue  to  maintain. 

WHN 

NEW  YORK 
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Want 
Keturm 
'Now — and 
tomorrow? 

Whether  you  want  to  increase  sales 
today  or  build  for  the  future,  both  are 
yours  for  the  price  of  one  when  you 
cover  the  Nashville  market  via  WSIX. 

Right  now,  returns  to  WSIX  advertis- 
ers are  the  greatest  in  the  station's 
history. 

And  tomorrow  —  because  Nashville's 
prosperity  is  founded  on  'permanent 
agriculture  and  permanent  industries 
— there's  another  big  dividend  for  those 
investing  their  advertising  dollars  in 
this  area. 

Spot  Sales,  Inc.,  National  Representatives 

Member  Station,  The  Blue  Network  and 
Mutual  Broadcasting  System 
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LT.  GRAY  FORMS 
ARMY  RADIO  UNIT 

USING  his  peacetime  talents,  Lt. 
Gordon  Gray,  public  relations  of- 
ficer at  the  Ft.  Benning,  Ga.,  In- 
fantry School,  has  organized  a 
radio  section  of  former  profession- 
als now  in  uniform  to  produce  a 
13-week  series  of  transcribed  quar- 
ter-hours, Thirteen  Weapons  of 
War.  Experiences  of  returned  com- 
bat heroes  now  instructors  or  stu- 
dents at  the  Infantry  School  will 
form  the  basis  for  the  series. 

WSB  Atlanta,  whose  facilities 
are  being  used  in  cutting  the  tran- 
scriptions, will  air  the  series.  Later 
it  will  be  circulated  by  the  Special 
Information  Office  of  Army  Ground 
Forces  at  the  Army  War  College, 
Washington. 

Lt.  Gray,  peacetime  president  of 
WSJS  Winston-Salem,  N.  C,  and 
WMIT  Mt.  Mitchell,  N.  C,  FM  out- 
let, has  in  his  radio  unit  the  fol- 
lowing: Lt.  Don  L.  Kearney,  form- 
er USO  director  in  New  York,  pro- 
ducer; Lt.  Thomas  W.  Phipps, 
former  MGM  writer,  scripter;  Pvt. 
Mel  Allen,  former  CBS  sportscast- 
er  who  has  just  completed  his  In- 
fantry basic  training,  narrator ;  Lt. 
Bernard  E.  Neary,  producer  with 
Arthur  Kudner  Inc.;  Lt.  Stephen  E. 
Gavin,  WIBA  Madison,  Wis.,  an- 
nouncer; Lt.  Robert  E.  Hahn,  an- 
nouncer at  KVOD  Denver;  Sgt. 
Ryan  Halloran,  WTCN  Minneapo- 
lis, announcer;  Capt.  Charles  J. 
Keenan  and  Cpl.  Robert  Finch, 
New  York  stage  and  radio  actors, 
and  Lt.  Wallace  Ruggles,  former 
West  Coast  radio  producer. 


NBC  Hollywood  Changes 

IN  REALIGNMENT  of  NBC 
Hollywood  production  department 
personnel,  Marvin  Goodson,  pro- 
ducer, has  been  elevated  to  super- 
visor of  scripts,  succeeding  Caryl 
Coleman,  resigned.  Coleman  will 
freelance  as  writer-producer.  How- 
ard Wiley,  of  the  network's  Chi- 
cago staff,  has  been  shifted  to 
Hollywood  as  producer,  succeeding 
Vance  Graham,  resigned.  Ezra  Mc- 
intosh, formerly  program  director 
of  WMMC  Asheville,  N.  C,  has 
joined  the  network's  staff  as  pro- 
ducer. Doug  Gourlay,  San  Fran- 
cisco announcer,  has  been  shifted 
to  Hollywood  as  replacement  for 
Ken  Carpenter,  who  recently  re- 
signed to  freelance. 


Norman  Named  by  WPB 

APPOINTMENT  OF  Allen  E. 
Norman  as  chief  of  WPB's  Maga- 
zine &  Periodical  Section  effective 
Jan.  1  was  announced  last  week 
by  Arthur  Treanor,  director  of  the 
Printing  &  Publishing  Division. 
Mr.  Norman,  who  has  been  a  con- 
sultant in  the  Magazine  &  Periodi- 
cal Section  for  five  months,  is  sec- 
retary of  Fawcett  Publications 
Inc.,  New  York.  He  succeeds  Wal- 
ter J.  Risley  Jr.,  who  returns  to 
Curtis  Publishing  Company. 


NBC  Meeting  Jan.  10-11 

NBC  STATIONS  Planning  &  Ad- 
visory Committee  members  will 
meet  in  New  York  Jan.  10-11  to 
elect  a  chairman  for  the  coming 
year  and  to  discuss  mutual  prob- 
lems with  network  executives. 
Postponed  from  Jan.  5-6,  the  meet- 
ing will  be  the  first  of  the  new  com- 
mittee elected  in  December  to  serve 
through  1944  [Broadcasting,  Dec. 
20]. 

BROADCASTIN 


TAKE  A  GANDER  at  the  Christ- 
mas geese  presented  by  employes  of 
KXRO  Aberdeen,  Wash,  to  Harry 
Spence,  president,  and  Fred  God- 
dard,  general  manager.  Mr.  Spence 
is  trying  to  claim  his  share  of  the 
unrationed  fowl.  A  special  procla- 
mation prepared  by  the  staff  ac- 
companied the  gift  of  geese. 


Hunt  on  Don  Lee 

HUNT  PACKING  Co.,  San  Fran- 
cisco, new  to  radio,  on  Jan.  2  start- 
ed for  13  weeks  sponsoring  a  half- 
hour  variety  program,  Vaudeville 
Hotel,  on  34  Don  Lee  Pacific  sta- 
tions, Sunday,  8-8:30  p.m.  (PWT). 
With  Henry  Grant  as  singing  m.c, 
series  features  guest  vaudeville 
stars  each  week.  Initial  broadcast 
included  Maxie  Rosenbloom  and 
Joe  Oakie,  comedians,  Buck  and 
Bubbles,  microphone  dancers,  and 
Yacht  Club  Boys,  singing  group. 
Cy  Trobbe,  musical  director  of 
KFRC  San  Francisco,  has  that 
assignment  on  the  program.  Gar- 
field &  Guild  Adv.,  San  Francisco, 
is  agency. 


Electronic  Needs  Up 

INDICATED  1944  demands  for 
communications  equipment  for  the 
armed  forces  will  be  approximately 
30%  greater  than  during  1943, 
Maj.  Gen.  William  H.  Harrison, 
Chief  of  the  Army  Signal  Corps 
Procurement  &  Distribution  Serv- 
ice, estimated  last  week.  He  pointed 
out  that  an  adequate  supply  of 
electronic  radio  equipment  for 
training  purposes  as  well  as  com- 
bat use  is  essential  if  troops  are  to 
be  well  prepared  in  operating  tech- 
niques before  going  into  battle. 
Gen.  Harrison  praised  the  com- 
munications industry  for  the 
"splendid  job"  it  has  done  so  far 
but  warned  that  increased  output 
is  necessary  to  avoid  unnecessary 
casualties. 


Goldstein  Now  V  P 

APPOINTMENT  of  Leon  Gold- 
stein, news  and  special  features 
director  of  WMCA  New  York,  as 
second  vice-president  effective  Jan. 
1  has  been  announced  by  Nathan 
L.  Straus,  president.  A  former 
newspaperman,  Mr.  Goldstein 
joined  WMCA  in  1937  to  direct 
publicity.  He  had  served  as  di- 
rector of  public  relations  of  WBNX 
New  York  1935-37.  Other  officers 
appointed  by  Mr.  Strauss  since  he 
acquired  the  station  are:  Herman 
Stein,  secretary  treasurer,  and 
Charles  Stark,  first  vice-president 
and  general  manager. 
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A  NEW  NBC  RECORDED  FEATURE  ...  WITH 
SLEEVES  ROLLED  UP  FOR  WORK! 

Good  tales  well  told  have  always  been  one  of  the  surest  forms  of 
entertainment.  And  here's  a  real  hard-working  program  which 
makes  use  of  the  art  of  story -telling  to  the  nth  degree— 26  quarter- 
hour  programs  ( for  one  or  two  a  week  broadcast )  carefully  de- 
signed for  wide  appeal  and  mass  attention. 

"Stand  by  for  Adventure"  is  a  series  of  stories  of  exciting  hap- 
penings in  far  places  among  strange  people  ...  in  wild  lands  and 
strange  cities  .  .  .  tales  of  mysticism,  dangerous  deeds,  the  un- 
usual, as  told  among  four  friends— a  retired  army  officer,  a  star 
reporter,  a  New  England  sea  captain  and  a  South  American  scien- 
tist. Created  by  a  "panel"  of  prominent  radio  writers— carefully 
cast  and  expertly  produced  by  NBC— each  program  is  complete 
and  all  are  woven  into  a  series  sure  to  make  friends  for  sponsors. 

Effective  supporting  promotional  material  furnished  for  use  on 
the  air,  in  newspapers  and  for  direct  mail  and  point-of-sale— plus 
distinctive  plan  for  local  participation. 

Pick  your  own  time,  choose  your  own  stations,  tack  on  your 
commercials  and  sit  back  and  relax.  That's  all  there  is  to  it!  Ask 
for  audition  records  and  detailed  information  about  this  and 
other  NBC  "package"  recorded  shows.  Write,  wire  or  phone. 


National  Broadcasting  Co. 


NBC 


RADIO-RECORDING  DIVISION 

J 

!  *  / 

AMERICA'S  NUMBER  1  SWRCE  OF  RECORDED  PROGRAMS 


A  Service  of  Radio 
Corporation  of  America 


RCA  Bldg.,  Radio  City,  New  York,  N.  Y  Merchandise  Mart,  Chicago,  III. 

Trans-Lux  Bldg.,  Washington,  D.  C.  .  .  .  Sunset  and  Vine,  Hollywood,  Cal. 


&  Promotion 

NAB  Promotion — Trade  Swap — Tag  Scrap 
Superman  Contest — Maryland  Mystery 


RETAIL  SALES  promotion 
plan  set  forth  in  the  NAB 
"Air  Force  and  the  Re- 
tailer" presentation,  which 
toured  key  cities  of  the  nation  last 
fall  to  stimulate  retailer  interest  in 
the  possibilities  of  radio  advertis- 
ing, has  been  condensed  to  its  basic 
facts  and  elements  in  a  desk-type 
stand-up  sales  promotion  piece.  Re- 
leased to  all  stations  subscribing, 
the  average  perusal  time  for  the 
unique  presentation  is  29  minutes. 
Charts,  diagrams,  pictures,  and 
ideas  contained  in  the  11  x  18  inch 
stand-up  make  it  a  "pocket  size" 
miniature  of  "Air  Force  and  the 
Retailer."  Off-set  printed  in  two 
colors,  stand-up  is  bound  in  heavy 
cardboard  with  leatherette  finish. 
*      *  * 

WOV  Listing 

WOV  New  York  has  issued  its 
weekly  schedule  in  a  new  paper- 
and-labor  saving  format.  Replacing 
the  former  mimeographed  release 
which  included  a  different  page 
for  each  day  of  the  week,  is  a  red 
and  white  printed  folder.  Commer- 
cial or  sustaining  time  is  shown. 


Trade  Swap 

TRADE  DEAL  for  the  new  year 
arranged  by  WPEN  Philadelphia 
and  the  Philadelphia  Daily  News 
provides  for  a  swap  of  newspaper 
space  for  station  advertising  pur- 
poses in  return  for  time  on  the  air. 
The  deal  was  arranged  in  spite  of 
the  newspaper's  earlier  announce- 
ment that  it  would  not  enter  into 
any  additional  time-for-space  swap 
deals  because  of  the  newsprint 
shortage.  The  Philadelphia  Inquir- 
er and  Record  also  had  advised  the 
local  radio  stations  that  such  deals 
will  be  curbed  for  the  duration  with 
all  radio  advertising  to  be  on  a 
cash-and-carry  basis.  The  WPEN- 
Daily  News  trade  deal  gives  the 
newspaper  five  10-minute  programs 
a  week  in  return  for  space. 


Topeka  Condiment 

"SEASON  Your  Selling  in  '44  with 
Dollars  and  Cents  Results,"  urges 
WIBW  Topeka  in  a  premium  sent 
to  the  trade.  The  premium  is  a  set 
of  white  china  salt  and  pepper 
shakers.  To  check  acceptance, 
WIBW  asks  recipients  to  mail  back 
a  reply  card  (with  11-cent  stamp 
attached)  and  the  box  in  which  the 
premium  was  mailed.  This  is  a 
paper-saving  idea,  says  WIBW. 
❖      *  * 

WOR  Story 

DIGEST-SIZE  booklet  titled  This 
Is  WOR  is  ready  for  distribution. 
Designed  to  tell  the  story  of  the 
station,  the  booklet  will  be  dis- 
tributed to  the  WOR  staff,  adver- 
tising agencies  and  past  and  pres- 
ent sponsors. 


Tag  Scrap 

CAMPAIGN  to  salvage  for  war 
purposes  all  out-of-date  metal  auto 
license  tags  has  been  initiated  by 
Jack  O'Connor  of  WRBL  Colum- 
bus, Ga.  Idea  came  to  him  the 
morning  of  Jan.  3  as  he  was  con- 
ducting an  impromptu  program. 
Response  to  the  proposed  cam- 
paign was  immediate,  promising 
close  co-operation  and  even  sug- 
gesting that  "scrap  your  tag"  go 
national.  Collection  points  have 
been  designated  and  money  ob- 
tained from  the  sale  of  the  sal- 
vaged tags  will  be  donated  to  the 
Columbus  Boys  Club.  Jack's  slogan 
for  the  campaign  is:  "Join  in  this 
great  occasion,  scrap  your  tag  for 
the  big  invasion." 

*fc  ^ 

Superman  Contest 

SUPERMAN  Inc.,  New  York,  is 
lining  up  a  nationwide  contest  for 
high-school  students,  tying  in  with 
its  production  Superman,  sponsored 
on  Mutual  by  General  Mills.  Plan 
is  to  get  radio  classes  and  work- 
shops to  stage  an  amateur  produc- 
tion, based  on  a  specially-written 
30-minute  sample  Superman  script. 
Radio  editors  and  a  member  of  the 
local  Board  of  Education  will  be 
asked  to  select  the  best  perform- 
ances. The  winning  school  in  each 
regional  area  will  be  named,  and 
the  participants  awarded  war 
bonds.  Contest  is  expected  to  get 
under  way  sometime  in  January. 

sfis         sfs  sfe 

Maryland  Mystery 

"THE  MYSTERY  of  the  Missing 
Maryland  Market" — or  "How  the 
FCC  and  NBC  Collaborated  to 
Find  a  Solution"  is  the  folder 
WTBO  Cumberland  has  just  re- 
leased. Dealing  with  the  recent 
tie-in  of  NBC  and  WTBO,  the  piece 
lists  a  cast  of  characters  as  Cum- 
berland, the  Heroine,  WTBO,  the 
Hero,  various  advertisers,  agencies, 
and  others;  and  under  "plot,"  tells 
the  story  of  how  NBC  came  to 
Cumberland  via  WTBO.  Moral  is 
that  Cumberland  now  offers  a  new 
nighttime  audience.  WTBO  repre- 
sentative is  Spot  Sales  Inc.  Rate 
card  is  included  with  folder. 

*  *  * 

KECA-KFI  Promotion 

KECA  (BLUE)  and  KFI  (NBC) 
Los  Angeles,  owned  and  operated 
by  Earle  C.  Anthony  Inc.,  are  now 
running:  a  promotion  campaign 
especially  designed  to  build  an 
audience  among  the  greatly  in- 
creased population  of  the  area. 
KECA  has  taken  on  many  new  net- 
work programs.  Advertising  for 
both  stations  is  concentrated  on 
two  media — newspapers  and  out- 
door posters,  promoting  both  high- 
spot  shows  and  groups  of  pro- 
grams. Agency  is  the  Dan  B.  Miner 
Co.  of  Los  Angeles. 

*  *  * 

Year's  Review 

PETTICOAT  Partyline,  the  Ruth 
Lyons  "institution"  on  WSAI  Cin- 
cinnati, has  issued  its  1943  year- 
book, "Rings  &  Ruffles",  all  about 
the  people  on  the  partyline,  both 
listeners  and  broadcasters.  Proceeds 
go  to  the  Crippled  Children's  Hos- 
pital in  Cincinnati.  The  book  is  ar- 
ranged like  a  loose-leaf  scrapbook 
and  contains  innumerable  pictures 
with  short,  cryptic  commentary  in 
explanation.  It  records  a  year's  re- 
view of  the  audience  participation 
show  Petticoat  Partyline. 


Important,  yes 
...but  only  one! 


Cotton  is  an  important  crop  down  in 
KWKH-Iand  —  and  especially  this  year. 
Many  localities  report  ginnings  up  more 
than  300  per  cent.  But  it's  only  one  of  the 
rich  and  varied  industries  that  spell  op- 
portunity to  sell  now  and  build  sales  for 
the  future.  Only  KWKH  covers 
this  rich  market  completely  .  .  . 
effectively! 


Recently  published.  Write  for  your  free  copy 
of  KWKH  net  circulations  day  and  night  maps 
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A      SHREVEPORT      TIMES  STATION 

SHREVEPORT.  LOUISIANA 
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Tremendous! 


Thousands  and  thousands  of  new 
people  .  .  .  Countless  thousands  of 
new  dollars  .  .  .  something  big  .  .  . 
Something  remarkable  is  taking  place 
in  Knoxville,  right  now!  We'll  be 
able  to  tell  you  all  about  it,  after  the 
war.  Meanwhile,  watch  the  Knox- 
ville Market! 


uinox 

KNOXVILLE  •  TENNESSEE 

10,000  WATTS* CBS 

SCRIPPS-HOWARD  RADIO,  Inc. 

affiliated  with 

THE  KNOXVILLE  NEWS-SENTINEL 

represented  by 

THE  BRANH AM  COMPANY 


CARROLL  D.  ALCC 

Japs  for  years  and 
men  .  .  .  who  is  knov 
as  a  fighting  journc 
written  "MY  WAR  V) 

—  "When  he  opened  his  mouth  Tokio  cle 

—  "I  consider  Alcott  America's  greatest  r 
—  Randall  Gould,  Editor  Shanghai  E\ 

—  "Am  advising  everybody  to  listen  to) 
East  makes  his  news  comment  the  m 
J.  8.  Powell,  Editor  of  China  Weekly 

—  "Here's  to  your  station  and  to  Alcott. 
carried  the  ball  for  Americans  in  Far  Eo 
America's  authority  on  Chinese  Law 


*_"|n  presenting  Carroll  Alcott,  long  tirr; 
to  American  listeners,  you  are  doing 
Judge  U.  S.  Court  for  China. 

* — and  hundreds  of  other  similar  comr 
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)T.  .  who  defied  the 
lutwitted  their  gun- 
around  the  world 
>t  .  .  .  who  has  just 
m  JAPAN" 

©d  its  fist"  —  Time  Magazine. 

,  interpreter  of  Far  Eastern  affairs" 
hg  Post  and  Mercury. 

:ott  whose  familiarity  with  the  Far 
^valuable  in  these  critical  times"  — 
fiew. 

was  outstanding  broadcaster  and 
33>r  years"  — Judge  Norwood  Allman, 


number  one  broadcaster  of  all  Asia, 
seful  service" — M/7fon  J.  Helmick, 


s  from  experts  and  lay  listeners. 
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Those  Freedoms 

TO  MOST  folks  talk  about  "freedom  of  the 
press"  and  "freedom  of  radio"  is  ethereal, 
law  book  stuff. 

The  FCC's  deliberations  concerning  news- 
paper ownership  of  stations  have  been  dis- 
quieting primarily  to  those  publishers  inter- 
ested in  radio.  The  Government  anti-trust  suit 
against  the  Associated  Press  similarly  has 
caused  concern  in  isolated  quarters.  Now 
Postmaster  General  Walker's  summary  action 
in  revoking  second-class  mailing  privileges  of 
Esquire  brings  into  focus  a  new  approach. 

All  these  taken  in  combination  cut  across 
the  whole  fabric  of  the  nation's  press — news- 
papers, press  associations  and  magazines.  In 
each  case  some  generalized  phrase,  such  as 
"public  interest,  convenience  and  necessity"  or 
"public  welfare"  or  "public  service"  is  the 
vehicle  for  action. 

Certainly  the  threat  to  these  freedoms  no 
longer  can  be  regarded  as  idle,  high-sounding 
talk.  The  first  attack  was  on  radio,  not  alone 
with  respect  to  newspaper  ownership,  but  as 
to  tightened  regulation  down  the  line. 

It  should  be  clear  now  that  radio  is  the 
first  line  of  defense  for  the  nation's  press. 


Along  State  Lines 

LEGISLATION  is  and  nearly  always  has  been 
radio's  No.  1  problem.  That's  because,  funda- 
mentally, we  have  always  had  a  licensed  ra- 
dio. For  the  last  decade,  the  licensing  authority 
(FCC)  doggedly  has  sought  increasingly 
greater  powers  as  a  regulatory  authority. 

The  FCC,  being  on  the  scene  in  Washing- 
ton, is  in  constant  contact  with  those  commit- 
tees of  Congress  in  which  radio  legislation  is 
developed.  It  works  at  the  job  practically  full- 
time.  Members  and  officials  of  the  Commission 
appear  before  committees  of  Congress  on  ap- 
propriations and  on  other  matters.  They  tes- 
tify, in  many  instances,  behind  closed  doors. 
They  have  the  manpower  to  prepare  special 
studies  and  impart  to  Congress  their  own 
views  and  ideologies  about  radio. 

Thus,  Congress  day  in  and  day  out,  gets 
only  one  side  of  the  story.  It  is  only  when  we 
have  hearings  such  as  those  on  the  White- 
Wheeler  Bill  that  the  other  side  is  told.  Then 
the  picture  changes  somewhat.  But  after  the 
close  of  the  hearings,  what?  The  Government 
agency  still  maintains  its  liaison  with  the  Com- 
mittees of  Congress.  And  broadcasters  go 
back  home. 

This  brings  us  to  our  point.  The  spokesman 
for  radio  in  Washington  is  the  NAB.  Its  poli- 
cies are  determined  by  a  board  of  directors  of 
26.  Of  these,  17  are  from  the  radio  districts  into 
which  the  country  is  divided.  Then  there  are 
directors  -  at  -  large  representing  particular 
classes  of  stations.  And  those  networks  which 
are  members  automatically  have  board  repre- 
sentation. 

The  NAB  board  wasn't  organized  with  legis- 
lation as  the  primary  consideration.  We  think 
it  should  be.  That  would  mean  organization 
along  state  lines.  Why  shouldn't  there  be  a 
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board  made  up  of  one  director  from  each  of 
the  48  states?  He  would  be  the  spokesman 
for  the  stations  in  his  state.  He  would  main- 
tain the  liaison  with  the  Congressional  delega- 
tions from  his  state. 

Senators  and  Representatives  think  in  terms 
of  the  country  at  large.  But  they  also  think 
in  terms  of  their  constituents.  They  go  home 
every  so  often  to  feel  the  local  pulse.  They 
know  best  the  radio  operations  in  their  own 
states.  They  listen  to  those  stations  and  they 
are  interested  in  the  welfare  of  their  broad- 
casters. 

There  has  been  lots  lacking  in  radio's  legis- 
lative approach.  Broadcasters  get  all  het  up 
when  a  crisis  arises.  Then  they  go  home  and 
decide  to  "Let  George  do  it".  The  assignment 
is  a  continuing  one.  The  contacts  should  be 
automatic. 

The  NAB  holds  a  convention  this  spring — 
between  April  1  and  May  15.  Legislation  now 
is  pending  in  Congress  to  amend  the  Com- 
munications Act  to  retrieve  for  radio  its  free- 
dom. These  new  amendments  may  be  enacted 
by  that  time,  but  whether  or  not  they  are, 
equally  important  legislation  must  be  consid- 
ered to  cope  with  post-war  radio  and  com- 
munications developments. 

Remodeling  of  the  NAB  board  along  state 
lines  should  go  a  long  way  toward  building 
a  harder-hitting  trade  organization  that  can 
be  effective  the  year  around — not  merely  when 
crises  arise.  We  trust  the  NAB  membership 
will  consider  this  suggestion  and  that  it  be 
scheduled  for  discussion  and  action  at  the 
forthcoming  convention. 


Sold  Scientifically 

UP  IN  CANADA,  where  the  war  is  an  old 
story — AV2  years  old — the  recurring  hubbub  in 
the  States  over  paid  and  unpaid  governmental 
advertising  campaigns  is  hard  to  understand. 
For  the  Dominion  realized  back  in  1939  that 
war  messages  to  its  people  should  be  sold 
scientifically. 

Those  who  have  taken  part  in  the  subsidy 
and  anti-subsidy  battles  will  find  a  refreshing 
account  of  this  scientific  manner  of  war  wag- 
ing in  an  article  on  page  20  of  this  issue.  The 
story  is  told  by  Glenn  Bannerman,  president 
of  the  Canadian  Assn.  of  Broadcasters. 

The  scientific  approach  to  governmental  con- 
tact with  the  citizenry  is  built  around  recog- 
nition that  business'  most  potent  sales  weap- 
on— advertising — is  wielded  by  advertising  ex- 
perts, and  that  advertising  media  should  be 
used  intelligently  and  impartially. 

Those  premises  established,  Canada  decided 
that  the  men  who  know  advertising  best  are 
best  fitted  to  buy  advertising.  Therefore  the 
job  of  buying  media  facilities,  after  a  shaky 
start,  was  vested  in  a  cooperative  group  of 
advertising  men  formed  to  assist  the  govern- 
mental campaigns. 

All  media  have  been  used — and  extensively, 
too — by  the  Dominion. 

In  the  process,  everybody  has  been  happy- 
Government,  advertisers,  agencies,  media.  In 
fact,  the  industry  groups  have  been  trying  to 
out-perform  each  other  in  their  joint  job  of 
winning  the  war  as  quickly  as  possible.  For 
example,  privately-owned  stations  are  esti- 
mated to  have  donated  about  16%  of  their 
total  volume  of  revenue  in  free  time. 

It's  time  for  some  scientific  selling  this  side 
of  the  border. 


THOMAS  HENRY  LANE 


AT  A  DESK  offering  a  view  out  past  the 
White  House  and  down  Pennsylvania 
.  Avenue  sits  a  smiling,  30-year-old  ex- 
ecutive charged  with  one  of  the  most 
gigantic  sales  promotion  jobs  in  history — the 
Fourth  War  Loan  Drive  for  $14,000,000,000. 
The  open  door,  for  all  to  enter,  and  the  friend- 
ly atmosphere  dispel  any  hint  of  pretentious- 
ness about  the  occupant,  his  surroundings,  or 
his  task. 

The  second  consecutive  radio  man  to  direct 
the  advertising,  press  and  radio  activities  for 
the  War  Finance  Division  of  the  Treasury 
Dept.,  Tom  Lane  succeeds  Vincent  F.  Calla- 
han, who  resigned  Dec.  10  to  re-enter  private 
business,  and  who  was  formerly  with  NBC 
Washington  and  ex-manager  of  WWL  New 
Orleans  and  WBZ-WBZA  Boston.  Already 
forwarding  War  Bond  promotion  for  the 
Treasury  during  the  past  year-and-a-half  as 
chief  of  the  War  Finance  Division's  Advertis- 
ing Section,  Tom  previously  had  been  with 
Young  &  Rubicam  and  WOR  New  York. 

As  chief  of  the  WFD  advertising  section 
Tom  was  in  direct  charge  of  all  publication, 
outdoor  and  poster  advertising  for  War  Bond 
promotion.  Coordinating  promotion  activities 
with  the  plans  of  the  sales  staff  and  other 
divisions  of  the  Treasury,  in  Washington  and 
in  the  various  offices  throughout  the  country, 
he  also  consulted  with  the  War  Advertising 
Council  and  its  various  agencies  to  secure 
advertisements.  Included  on  the  list  of  activi- 
ties were  a  great  number  of  personal  con- 
tacts and  correspondence  with  editors,  pub- 
lishers, national  advertisers  and  advertising 
agencies  about  the  country. 

The  Treasury  ads  prepared  under  his  direc- 
tion appear  regularly  in  1400  daily  news- 
papers, 4,500  weekly  newspapers,  59  general 
magazines,  36  farm  papers,  550  trade  publi- 
cations, and  10,000  billboards — all  at  no  ex- 
pense to  the  taxpayer. 

Five  years  work  with  Young  &  Rubicam, 
association  with  WOR  New  York  and  the 
New  York  Herald-Tribune  preceded  Tom's  af- 
filiation with  the  Treasury.  Joining  the  adver- 
tising agency  in  1937  his  first  assignment 
was  to  handle  publicity  work  on  various  radio 
shows,  including  We  the  People,  Fred  Allen, 
Kate  Smith,  Jack  Benny,  Phil  Baker  and 
Hobby  Lobby.  His  first  promotion  soon  fol- 
lowed and  he  began  writing  and  directing  the 
Eddie  Duchin  Show,  sponsored  by  American 
Tobacco,  and  Hobby  Lobby,  sponsored  by 
Fels-Naptha.  Copy  work  next  came  his  way 
(Continued  on  page  b5) 
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This  is  No.  1)  in  a  series  of  stories  of  KOIN  PUBLIC  SERVICE 

The  subject  of  No.  1  was  a  summer  series  of  City  Park  Concerts.  .  .  of  No.  2  "Wartime  Women",  KOIN's  award- 
winning  nightly  broadcast  of  women's  war  activities.  No.  3  told  about  "Million  Dollar  Club"— the  big  weekly 
half-hour,  year-'round  War  Bond  promotion  program.  No.  4  about  special  educational  and  farm  service  activities. 


Johnny  Carpenter  has  been  in  radio 
15  years,  including  three  as  adver- 
tising manager  and  sportscaster  for 
a  large  oil  company.  He  has  been 
with  KOIN  for  the  past  three  years 
in  his  present  capacity. 


Planning  launching  broadcast  for  world  record  10-day  Johnny   interviews  Portland's 

Liberty  Ship,  "Joseph  N.  Teal".  Left  to  right  .  .  .  world-famous  traveling  Mayor, 

Carpenter,  Henry  J.  Kaiser,  Albert  Bauer,  Manager  of  Earl  Riley,  on  his  recent  return 
Oregon  Shipbuilding  Corporation,  and  Edgar  F.  Kaiser.  from  England. 

Introducing ...  JOHNNY 

CARPENTER 

Director  of  Special  Events  and  Sports 

...  When  Henry  Kaiser  sets  a  new  record  . . .  When  community  emergencies  develop 
...  When  celebrities  come  to  town  . . .  When  wounded  soldiers  come  home 

. .  .  When  history  -  making   events   take     . .  .  When  home  front  war  effort  needs 

place  stimulus — 

....  No  matter  what  the  occasion,  if  it's  in  the  public  interest,  Johnny's  there  with  a 
KOIN  mike  helping  this  station  serve  the  community. 

SPORTS  are  soft-pedaled  for  the  duration,  but  afterwards  Johnny  will  again  be 
on  the  job  to  serve  listeners  in  this  department. 


Helping  the  Red  Cross  get  blood  donors 
Johnny  broadcasts  impressions  of  Miss 
Patsy  Neal  while  she  donates  her  pint. 


Col.  Stratton  presents  Carpenter  with  aircraft  warning 
service  medal  on  first  anniversary  of  weekly  program 
"Stop,  Look  and  Listen"  beamed  at  aircraft  watchers. 


With  Johnny's  help,  charming  Shirley 
Howard  tells  listeners  how  it  feels 
to  be  1943  Rose  Festival  Queen. 


FREE  & 
PETERS,  INC. 
National 
Representatives 


PORTLAND 
OREGON 


NOTES 


DR  JAMBS  ROWLAND  ANGELL. 
public  service  counsellor  of  NBC,  and 
former  president  of  Yale  U,  has  been 
appointed  director  of  New  York  U's 
Hall  of  Fame  for  Great  Americans, 
succeeding  the  late  Prof.  William 
Lyon  Phelps. 

HENRY  M.  B.  CHAMBERLIN.  for- 
merly of  the  advertising  department 
of  Ihe  Family  Circle,  and  previously 
With  7Jhe  Chicago  Tribune,  has  joined 
the  sales  department  of  Mutual. 

PHILLIPS  CARLIN,  vice-president 
in  charge  of  programs  of  the  BLUE, 
is  in  Hollywood  for  conferences  with 
BLUE  program  executives  on  the 
coast.  He  returns  to  New  York  Jan 
17. 

MACK  ARNETTE  has  joined  the 
sales  staff  of  WWNC  Asheville,  N.  C, 
replacing  Zeno  Wall  Jr.,  resigned. 

ORVILLE  (Sky)  FIELDS,  former 
manager  of  WMAN  Mansfield,  Ohio, 
has  been  inducted  into  the  Army. 


Reinsch  Honored 

LEONARD  REINSCH,  director  of 
the  Gov.  James  M.  Cox  stations, 
WSB  Atlanta,  WIOD  Miami  and 
WHIO  Dayton,  last  Wednesday 
was  initiated  as  an  honorary  pro- 
fessional member  into  Sigma  Delta 
Chi,  national  journalistic  frater- 
nity, at  the  U.  of  Georgia  chapter 
in  Athens.  Mr.  Reinsch,  a  graduate 
of  Northwestern  U.,  is  general 
manager  of  WSB  in  addition  to  his 
supervisory  duties  over  the  other 
Cox  stations. 


M/SGT.  VICTOR  SHOLIS,  former 
director  of  the  Clear  Channel  Broad- 
casting Service,  on  Dec.  30  married 
Jane  McDonald,  his  former  secretary, 
in  Seattle.  Sgt.  Sholis  is  stationed  at 
Fort  Lewis,  Seattle.  Mrs.  Sholis,  it 
is  understood,  will  return  to  her  post 
as  secretary  of  CBS  in  Washington. 

A.  D.  WILLARD  Jr.,  general  man- 
ager of  WST  Charlotte,  N.  C,  has 
been  named  vice-president  of  the 
Mecklenburg  (County)  council,  Boy 
Scouts  of  America. 

ENSIGN  BERNARD  F.  GOOD- 
RICH, USNR,  former  sales  manager 
of  WHCU  Ithaca,  N.  Y„  reported 
Dec.^28  for   duty  at  Ft.  Schuyler, 


BOB  KAUFMAN,  who  recently  re- 
organized WINX  Washington,  D.  C 
has  left  the  station.  No  future  plans 
were  announced.  Lawrence  Heller 
has  resumed  active  management. 
ROGER  W.  CLIPP,  executive  vice- 
president  and  general  manager  of 
WFIL  Philadelphia,  has  been  named 
vice  chairman,  public  relations,  of  the 
Philadelphia  War  Finance  Commit- 
tee for  the  Fourth  War  Loan  Cam- 
paign. Jack  Steck,  public  relations 
director  of  WFIL,  will  act  as  director 
ot  promotional  activities. 
CAPT.  E.  P.  H.  JAMES  of  the 
Army  Air  Forces,  formerly  director 
of  advertising,  research  and  publicity 
of  the  BLUE,  is  the  father  of  a  boy. 
Capt.  James  is  at  Harrisburg,  Pa. 
WARD  INGRAM,  formerly  sales 
manager  of  KFRC  San  Francisco,  now 
in  the  Army  and  stationed  at  Santa 
Ana,  Cal.,  has  been  promoted  to 
a  captain. 


Capt.  J.  E.  Doherty 

CAPT.  JOHN  E.  DOHERTY,  24, 
son  of  Frank  P.  Doherty,  owner  of 
KRKD  Los  Angeles,  and  president 
of  the  Los  Angeles  Chamber  of 
Commerce,  was  killed  in  action  in 
Italy  on  Dec.  10  according  to  a  War 
Department  communication.  No  de- 
tails were  given. 


SAFETY   RAZOR  CO. 


NEW  YORK 
DEC.  17TH 
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Mr.  J  a  sport 


Jaspert  to  WLAW 

APPOINTMENT  of  George  H. 
Jaspert,  veteran  broadcaster,  as 
station  manager 
of  WLAW  Law- 
rence, Mass.,  was 
announced  last 
week  by  Irving 
E.  Rogers,  presi- 
dent and  general 
manager  of  the 
Hildreth  &  Rog- 
ers Co.,  owners 
and  operators  of 
the  station.  Mr. 
Jaspert  left 
WPRO  Providence,  where  he  was 
commercial  manager,  to  accept  the 
new  post.  Mr.  Rogers  will  continue 
to  serve  as  general  manager  of  the 
station.  Mr.  Jaspert  has  had  23 
years  of  experience  in  broadcast- 
ing, most  of  it  in  the  New  England 
area.  He  is  married  and  has  three 
children. 


BEHIND 


HAROLD  McGEE,  freelance  produc- 
er-director, has  taken  over  direction  of 
Cavalcade  of  America,  sponsored  on 
NBC  by  E.  I.  duPont  de  Nemours  & 
Co.,  Wilmington.  Homer  Fickett,  of 
the  production  staff  of  BBDO,  New 
York,  duPont  agency,  will  continue  to 
supervise  Cavalcade  as  well  as  special- 
ize in  building  new  shows. 

WILLIAM  WILGUS,  producer,  has 
resigned  from  the  Office  of  the  Co- 
ordinator of  Inter-American  Affairs 
to  join  J.  Walter  Thompson  Co.,  New 
York,  where  he  will  handle  the  new 
Ford  program  on  the  BLUE  featuring 
Tommy  Dorsey's  orchestra.  Cyril 
Armbrister,  previously  a  director  at 
the  BLUE,  takes  over  Mr.  Wilgus' 
duties  on  the  CIAA's  Latin  American 
shortwave  version  of  Counterspy, 
heard  domestically  on  the  BLUE. 

ROBERT  R.  RAY,  former  supervisor 
of  the  assignment  division  of  CBS  net- 
work operations  and  with  CBS  since 
1929,  has  been  appointed  assistant  to 
the  director  of  CBS  operations,  James 
M.  Seward.  Mr.  Ray  replaces  Leroy 
Passman,  who  is  .ioining  the  Overseas 
Branch  of  the  OWI  and  will  probably 
go  to  London. 

ED  STEVENS,  announcer  of  WAAT 
Newark,  N.  J.,  has  been  inducted  into 
the  Army. 

ROBERT  E.  SHORT,  announcer-en- 
gineer of  WHCU  Ithaca,  N.  Y.,  on 
Dec.  26  married  Madeleine  Lois  King 
of  Ithaca. 

FRANCES  DILL,  new  to  radio,  has 
joined  the  announcing  staff  of  WCBI 
Columbus,  Miss. 

EDWARD  MELLINGER,  of  the  CBS 
department  of  education,  has  entered 
the  Maritime  Service  as  apprentice 
seaman. 

DAVID  H.  HARRIS,  WTAG 
Worcester  program-production  man- 
ager, has  been  loaned  to  the  Massa- 
chusetts War  Finance  Committee  of 
the  Treasury  to  help  promote  the 
Fourth  War  Loan  Drive.  He  is  as- 
signed to  special  events  and  radio  in 
the  publicity  department,  with  head- 
quarters in  Boston. 

JIM  HARVEY,  KYW  Philadelphia 
newscaster,  is  leaving  for  the  Army. 

EDWARD  H.  CARPENTER,  for- 
merly on  the  staff  of  the  Daily  Enter- 
prise, Adirondack,  N.  Y.,  has  been 
added  to  the  production  staff  of  KYW 
Philadelphia. 
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Source:   —   Department   of   Agriculture,  I  94  O 
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BILL  REID,  announcer  of  CKWX 
Vancouver,  and  Mabel  Boeyen,  switch- 
board operator  of  CKWX,  were  mar- 
ried recently. 

BILL  STEWART,  announcer  of 
CKWX  Vancouver,  recently  married 
Betsy  Levirs  at  Kelowna,  B.  C. 

VERNA  COLLINS,  new  to  radio,  has 
joined  the  continuity  department  of 
CKWX  Vancouver. 

VICTOR  BEST,  former  amateur  ac- 
tor, has  joined  the  announcing  staff 
of  WHLD  Niagara  Falls. 

PHIL  ALLEN  has  been  commissioned 
an  ensign  in  the  Navy  and  leaves 
his  announcing  post  at  WISN  Mil- 
waukee. 

EDDIE  FRECH,  former  WMAN 
Mansfield,  Ohio,  announcer,  has  joined 
the  announcing  staff  of  WALA  Mo- 
bile, Ala.  He  is  replaced  at  WMAN 
by  Buddie  Crum. 

BILL  DUNN,  formerly  program  di- 
rector of  WIBM  Jackson,  Mich.,  and 
Jim  Fleniken,  formerly  commercial 
manager  of  WBLK  Clarksburg,  W. 
Va.,  have  joined  the  announcing  staff 
of  WKBN  Youngstown,  Ohio. 

ED  HALLORAN,  formerly  with  the 
Cincinnati  Post,  has  joined  the  news 
staff  of  WLW-WSAI  Cincinnati 


Malone  to  Associated 

TED  MALONE,  recently  assistant 
program  director  of  WABC  New 
York  and  formerly  program  direc- 
tor of  KMBC  Kansas  City,  has 
been  appointed  program  director 
of  Associated  Recorded  Programs 
Service,  according  to  Ben  Selvin, 
vice-president  of  the  company.  Mr. 
Malone  originated  Between  the 
Book  Ends,  heard  on  the  BLUE. 
Recognizing  the  acute  manpower 
shortage  at  stations,  Associated 
will  concentrate  on  continuities, 
thus  enabling  subscribers  to  get 
maximum  commercial  use  of  their 
own  libraries. 


ROBERT  MILTON,  announcer  of 
KGFJ  Los  Angeles,  has  been  recalled 
for  active  service  with  the  Merchant 
Marine.  Lou  Place,  announcer,  has 
returned  to  the  station  after  an  inter- 
val at  KIEV  Glendale,  Cal. 

ERNEST  H.  MITCHELL,  formerly 
with  the  Denver  Post,  and  Adolph 
(Bud)  Mayer,  formerly  with  the 
Rocky  Mountain  News,  have  joined 
the  news  staff  of  KLZ  Denver. 


DON  GILLIS,  former  program  man- 
ager of  WBAP  Fort  Worth,  Texas, 
recently  joined  the  NBC  Central  Di- 
vision as  a  musical  production  direc- 
tor. 

HARRY  BUBECK,  dramatic  direc- 
tor of  the  NBC  Central  Division,  is 
the  father  of  a  boy. 

JIM  STOVIN,  son  of  Horace  Stovin, 
Toronto  station  rep.,  has  joined  the 
announcing  staff  of  CJOR  Vancouver. 

DOROTHY  McLEOD  has  joined 
CJOR  Vancouver  as  script  writer. 

JACK  RUSSELL  BAER,  pilot  of- 
ficer, formerly  program  director  and 
announcer  cf  CKGB  Timmins,  CJKL 
Kirkland  Lake,  and  CFCH  North 
Bay,  is  now  operating  Halifax  bomb- 
ers with  the  Royal  Canadian  Air 
Force  bomber  command. 

AIRCRAFTSMAN  LES  HARTING, 
formerly  announcer  of  CKGB  Tim- 
mins, is  now  in  the  control  tower  at 
a  Royal  Canadian  Air  Force  opera- 
tional training  unit  in  eastern  Can- 
ada. 

GEOFF  DAVIS,  formerly  announc- 
er of  CBR  Vancouver,  and  for  the 
past  year  with  the  Royal  Canadian 
Air  Force,  has  been  discharged  and 
is  now  announcing  at  the  Canadian 
Broadcasting  Corp.  studios,  Montreal. 


Walter  Bronson  Dudley 

WALTER  BRONSON  (  Bide ) 
DUDLEY,  66,  radio  commentator, 
drama  critic  and  Broadway  column- 
ist for  more  than  30  years,  died 
Jan.  4  in  Polyclinic  Hospital,  New 
York,  after  a  long  illness.  Drama 
critic  of  WOR  New  York,  in  the 
middle  1930's,  Mr.  Dudley  created 
the  Theatre  Club  of  the  Air  pro- 
gram, on  which  he  gave  the  news  in 
rhyme  and  reported  on  Broadway 
life.  Mr.  Dudley  was  the  father  of 
Doris  Dudley,  stage  and  screen 
star,  and  is  also  survived  by  two 
sisters  and  two  grandsons. 


ROSE  BIALICK,  formerly  secretary 
to  Arthur  Perles,  assistant  director 
of  CBS  press  information,  has  been 
transferred  to  the  trade  news  division 
to  assist  Joan  Lane,  trade  news  editor. 
Miss  Bialick  was  formerly  in  NBC's 
advertising  and  promotion  depart- 
ment and  before  that  with  Humbert 
&  Jones  Adv.  Doris  Nevins  Conway, 
copy-writer  with  Lennen  &  Mitchell 
for  the  past  two  and  a  half  years, 
has  joined  the  CBS  press  information 
staff. 

WALTER  HOMES,  senior  staff  an- 
nouncer of  WBNX  New  York,  has 
been  called  for  induction  into  the 
armed  forces.  * 

IRENE  KUHN,  formerly  NBC  man- 
ager of  program  promotion,  has  been 
named  assistant  director  of  NBC's 
department  of  information,  reporting 
to  Albert  E.  Dale,  director. 

JACK  STEVENS,  former  Mutual 
sports  announcer,  is  now  news  and 
sports  announcer  for  WDRC  Hart- 
ford. 

ROBERT  BIGHAM,  formerly  in  the 
diplomatic  service,  has  joined  the  an- 
nouncing staff  of  WIP  Philadelphia. 

ELIZABETH  TAYLOR,  in  the  busi- 
ness office  of  KOY  Phoenix,  has  been 
appointed  continuity  editor.  She  suc- 
ceeds Frances  White  who  resigned  to 
join  her  soldier  husband  stationed  in 
New  Mexico. 

HARRY  PATTERSON,  announcer 
of  KMPC  Beverly  Hills,  has  been 
inducted  into  the  Army. 

MARION  KAROL,  commercial  edi- 
tor of  KNX  Hollywood,  is  in  New 
York  for  four-week  conference  with 
CBS  editorial  staff  members. 

HOWARD  RHINE  S,  program  direc- 
tor of  KMPC  Beverly  Hills,  has  been 
elevated  to  production  manager. 

JOSEPH  K.  MASON,  assistant  to 
Stockton  Helffrich,  manager  of  NBC's 
continuity  acceptance  department,  has 
taken  over  the  position  held  by  Mr. 
Helffrich,  now  on  military  leave. 

PEGGY  BYRNE,  a  former  member 
of  the  New  York  editorial  staff  of 
Radio  Daily,  and  prior  to  that  with 
the  advertising  department  of  Har- 
per's magazine,  recently  joined  the 
WBBM-CBS  Chicago  press  relations 
staff. 

SHERRY  O'BRIEN,  sports  announc- 
er of  WDAS  Philadelphia,  is  the 
father  of  a  girl. 

CHARLES  DeKLYN,  night  manager 
of  WIP  Philadelphia,  has  suffered  a 
relapse  and  will  be  a  patient  in  the 
Burlington  County  Hospital  for  six 
more  weeks. 

MARK  RUSSELL,  formerly  program 
and  music  director  of  WOC  Daven- 
port, la.,  recently  joined  the  produc- 
tion department  of  WGN  Chicago. 

KENNETH  CHRISTIANSEN,  a 
member  of  the  NBC  traffic  depart- 
ment 13  years,  and  recently  night 
traffic  manager  for  the  network's  cen- 
tral division,  has  been  appointed  traf- 
fic supervisor  for  the  BLUE  central 
division. 


RADIO'S  THREE 

"CHAMPION  of  CHAMPIONS" 

ARE  ON 

KSD 


In  the  8th  Annual  Poll  of  600  Newspaper 
Radio  Editors  and  Columnists  of  the  United 
States  and  Canada  by  the  MOTION  PIC- 
TURE DAILY,  and  the  three  "cha  mpion  of 
champions"  selections  are: 

BOB  HOPE 

JACK  BENNY 

BING  CROSBY 

ALL  are  on  KSD-NBC  programs,  with  "firsts" 
also  heading  15  other  groups. 

It's  KSD  for  "Firsts"  in  St.  Louis  now  as  it 
has  been  in  nation-wide  polls  since  1935. 


A  Distinguished  Broadcasting  Station 

RADIO   STATION  KSD 

Owned  and  Operated  by  the  St.  Louis  Post-Dispatch 

National  Representative 
FREE  and  PETERS,  Inc. 
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Hooper  Ratings  like  this 
are  Scarce  as  Hen's  Teeth! 


Johnson  City,  Tenn. 


Hooper  Listening  Index 


Fall,  1943 


WJHL 

Sta.  A 

Sta.  B 

Sta.  C 

Sta.  D 

Sta.  E 

Others 

Homes  Called 

8:00  AM-10:00  AM 
j          Mon.  thru  Fri. 

96.4 

1.6 

0.6 

0 

0.4 

0 

0.4 

1356 

10:00  AM-12:00  N 
Mon.  thru  Fri. 

85.3 

7.9 

2.3 

3.0 

0 

0 

1.5 

1277 

8:00  AM- 12:00  N 
Mon.  thru  Fri. 

91.3 

4.5 

1.4 

1.4 

0.3 

0 

1.1 

2633 

12:00  N-3:00  PM 
Mon.  thru  Fri. 

91.8 

1.8 

2.3 

2.3 

1.8 

0 

0.0 

1019 

3:00  PM-6:00  PM 
Mon.  thru  Fri. 

90.7 

4.1 

0.5 

2.2 

0.5 

0 

2.0 

1023 

12:00  N-6:00  PM 
!          Mon.  thru  Fri. 

91.3 

2.9 

1.5 

2.1 

1.2 

0 

1.0 

2042 

6:00  PM-8:00  PM 
Mon.  thru  Sat. 

87.6 

2.7 

1.6 

0 

2.2 

1.1 

4.8 

930 

8:00  PM-10:00  PM 
Mon.  thru  Sat. 

74.1 

5.7 

1.9 

0 

4.2 

2.8 

4.3 

891 

6:00  PM-10:00  PM 
Mon.  thru  Sat. 

80.4 

4.3 

1.7 

0 

3.3 

2.0 

4.5 

1821 

More  than  a  million  people  live,  work,  play  and 
spend  their  money  wiihin  WJHL's  primary  area, 
which  includes  the  six  cities  of  Bristol,  Kingsport, 
Greenville,  Elizabethton  and  Johnson  City,  and 
the  important  trading  centers  of  Abingdon,  Va., 
and  Boone,  N.  C. 

Like  many  others,  the  Appalachian  area  is  enjoy- 
ing unusual  war-time  prosperity  because  of  its 
hardwood,  silk,  rayon  and  knitting  mills,  its  iron 
foundries,  potteries  and  other  factories.  But  this 


section  is  not  newly  rich.  Its  prosperity  is  founded 
upon  a  large  and  sound  pre-war  industrial  devel- 
opment which  includes  North  American  Rayon, 
American  Bemberg,  Tennessee  Eastman  and  many 
others — plus  a  Burley  tobacco  crop  which  runs 
into  millions  of  dollars  yearly,  along  with  a  great 
volume  of  dairy  products,  poultry  and  other  food- 
stuffs. 

For  thorough  coverage  of  this  fine  market,  buy 
WJHL! 


1000 

Watts 
910  KC. 


JOHNSON  CITY,  TENNESSEE 

W.  H.  Lancaster,  President 
Ken  Marsh,  Manager 

Represented  Nationally  by  Howard  Wilson  Co. 
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BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


WHCU  Ithaca 

Babson  Bros.  Co.  of  New  York  (Surge 
milking  machines),  6  sa,  sp  weekly,  13 
weeks,  thru  Fogarty-Jordan-Phelps,  Chi- 
cago. 

W.  K.  Buckley,  Rochester  (Canadiol  Mix- 
ture) ,  3  sp  weekly,  thru  Armand  S.  Weill 
Co.,  Buffalo. 

Monticello  Drug  Co.,  Jacksonville,  Fla. 
(666  cold  tablets),  6  sa  weekly,  direct. 

Park  &  Pollard  Milling  Co.,  Buffalo,  5  sp 
weekly,  52  weeks,  thru  Bowman  & 
Block,  Buffalo. 

The  Pinex  Co.,  Ft.  Wayne  (cough  remedy), 
6  t  weekly,  26  weeks,  thru  Russel  M. 
Seeds  Co..  Chicago. 

Standard  Brands,  New  York  (Fleisch- 
mann's  Yeast),  5  ta  weekly,  13  weeks, 
thru  Kenyon  &  Eckhardt,  New  York. 

WTBO  Cumberland 

Maurice's  Department  Stores,  Cumberland, 
Bedford  &  Everett,  6  sp  weekly,  direct. 

C.  D.  Kenny  Co.,  Baltimore  (Norwood 
Coffee),  6  sa  weekly.  13  weeks,  thru 
Joseph  Katz  Agency,  Baltimore. 

Personal  Finance  Co..  (loans),  10  t  weekly, 
13  weeks,  thru  Al  Paul  Lefton,  N.  Y. 

B.  Beneman  &  Sons,  Cumberland  (retail 
furniture) ,  5  ne,  5  sa  weekly,  13  weeks, 
direct. 

Wolf  Furniture  Co..  Cumberland  (retail 
furniture),  5  ne,  10  sa  weekly,  52  weeks, 
direct. 

Ort's  Bakery,  Cumberland  (Soft-Spun 
bread),  2  t  weekly,  direct. 

KHJ  Hollywood 

Chapman's  Ice  Cream  Co.,  Los  Angeles 
(ice  cream),  11  sa  weekly,  thru  Hixson- 
O'Donnell    Adv.,    Los  Angeles. 

Avion  Inc.,  Vernon,  Cal.  (help  wanted), 
8  sp  weekly.  13  weeks,  thru  Hixson- 
O'Donnell    Adv.,    Los  Angeles. 

Southern  Pacific  Co.,  San  Francisco  (he'.p 
wanted).  3  ta  weekly,  26  we  ks,  thru 
Foote,  Cone  &  Belding,   San  Francisco. 

WJZ  New  York 

Ward  Baking  Co.,  New  York  (Tip  Top 
bread),  5  ne  weekly,  thru  J.  Wa'.ter 
Thompson  Co.,  N.  Y. 


WHEB  Portsmouth,  N.  H. 

M   &    M    Bakeries,    Dover.    N.    H.,    6  sp 

weakly,   12  sa  week'y.  direct. 
Crawford  Furriers,  Boston,   12  sa  weekly, 

thru  Mina  Lse  Simon.  Boston. 
Fowle's  News  Co.,  Newburyport,  Mass.,  6 

sa  weekly,  direct. 
Gillette  Razor  Blade  Co.,  Boston,  sp,  thru 

Yankee   Network,  Boston. 
Hotel  Roosevelt,  N.  Y.,  6  sa  weekly,  thru 

Kelly  Nason  Inc.,  N.  Y. 
Johnstone    Drug    Sales    Corp,,  Rochester, 

N.  Y.  (Kleenite).  6  sa  weekly,  thru  Ar- 
mand S.  We  ll.  Buffalo. 
J.  Morrisette,  Exeter,  N.  H.   (fur  buyer), 

6  sa  weekly,  13  weeks,  direct. 
R.  J.  Macartney,  Haverhill,  Ma;s.  (men's 

wear),  sp  weekly,  direct. 
New  England  Telephone  &  Telegraph  Co., 

Boston,   30    sa,    thru    Doremus    &  Co., 

Boston. 

Russell-Miller  Milling  Co.,  Minneapolis  (Oc- 
cident flour).  3  sp  weekly,  13  weeks, 
thru    Campbell-Mithun,  Minneapolis. 

Scott  Furriers.  Boston,  7  sa  weekly,  13 
weeks,  thru  Hirshon-Garfield,  Boston. 

WQXR  New  York 

Dannon  Milk  Products,  Long  Island  City, 
N.  Y.  (Yogurt),  3  sa  weekly,  13  wesks, 
thru  Zlowe  Co.,  N.  Y. 

American  Express  Co.,  New  York  (Trav- 
elers Cheques).  5  sp  weekly,  13  weeks, 
thru  Caples  Co.,  N.  Y. 

Metropolitan  Certified  Milk  Assn.,  weekly 
sp,  13  weeks,  thru  Clements  Co.,  Phila- 
delphia. 

S.  A.  Schonbrunn  &  Co.,  New  York 
(Savarin  Coffee),  ta,  thru  Ruthrauff  & 
Ryan,  N.  Y. 

Minwax  Co.,  New  York  (Preen),  sa,  13 
weeks,  thru  R.  T.  O'Connel  Co.,  N.  Y. 

Penick  &  Ford,  New  York  (My-T-Fine 
Desserts),  6  ne  weekly,  13  weeks,  thru 
BBDO.  N.  Y. 

Switzerland  Cheese  Assn.,  New  York  (in- 
stitutional) ,  weekly  ne,  13  weeks,  direct. 

KECA  Los  Angeles 

Goodyear  Service  Stores,  Los  Angeles 
(auto  supplies),  6  ne  weekly,  52  weeks, 
thru  Smith  &   Bull  Adv.,  Los  Angeles. 

National  Schools,  Los  Aigeles  (instruc- 
tion), 5  ne  weekly,  52  weeks,  thru 
Adolphe   Wenland,   Los  Angeles 

Murine  Co.,  Chicago  (Murine),  5  ta 
weekly,  13  weeks,  thru  BBDO,  N.  Y. 

KMPC  Beverly  Hills,  Cal. 

Gargnana  Products,  San  Francisco  (spa- 
ghetti sauce),  3  sp  weekly,  13  weeks, 
thru  Brisacher,  Van  Norden  &  Staff, 
Los  Angeles. 

McFadden  Publications,  New  York  (True 
Story  magazine),  15  ne,  thru  Raymond 
Spector  Co ,  N.  Y. 

Esquire  Inc.,  Chicago  (Coronet),  40  sa, 
thru  Schwimmer  &  Scott  Adv.,  Chicago. 


CHML  Hamilton 

Vi;k  Chemical  Co.,  New  York,  5  sp  week- 
ly, thru  Morse  International  New  York. 

Cherniak's  Ltd.,  Hamilton  (department 
store),  5  t  weekly,  direct. 

Ida  Stores,  Toronto  (chain  drug  stores), 
sp  weekly,  thru  A.  McKim  Ltd.,  Toronto. 

Pepsodent  Co.  of  Canada,  Toronto  (tooth- 
paste) ,  sp  weekly,  thru  Spitzer  &  Mills, 
Toronto. 

Quaker  Oats  Co.,  Peterborough,  Ont. 
(cereals)  sp  weekly,  thru  Spitzer  &  Mil's, 
Toronto. 

Philco  Corp.  of  Canada,  Toronto,  sp  week- 
ly, thru  Sayre  M.  Ramsdell  Associates, 
Phi'adelph'a. 

Dr.  Jackson's  Food  Products,  Toronto 
(bread),  3  t  weekly,  thru  Harry  E. 
Foster   Agencies,  Toronto. 

Lyman  Agencies,  Montreal  (Fellows  syr- 
un),  6  ne  weekly,  thru  Ronalds  Adv. 
Agency,  Montreal. 

McColl-Frontenac  Oil  Co.,  Montreal  (gaso- 
line) ,  sp  weekly,  thru  Ronalds  Adv. 
Agency,  Montreal. 

Briar  Crest  Bible  Society,  Briar  Crest, 
Sask.,  sp  weekly,  thru  R.  F.  Griffith  Co., 
Winnipeg. 

Orient  Hosiery  Co,,  Montreal  (ladies' 
hose),  daily  sa,  thru  Ronalds  Adv.  Agen- 
cy, Montreal. 

John  Stuart  Sales,  Toronto  (Dunhill  Cig- 
arettes), 5  t  weekly,  thru  Harry  E.  Fos- 
ter Agencies,  Toronto. 

Wonder  Bakeries  Ltd.,  Toronto  (chain 
bakers),  2  t  weekly,  thru  J.  J.  Gibbons 
Ltd.,  Toronto. 

Yeast-Phos  Co.,  Montreal  (yeast),  10  sa 
weekly,  thru  Metropolitan  Broadcasting 
Service,  Toronto. 

KYW  Philadelphia 

Lambert  Pharmacal  Co.,  St.  Louis  (Lis- 
terine  Tooth  Powder) ,  3  sa,  13  weeks, 
thru  Lambert  &  Feasley,  N.  Y. 

Ward  Baking  Co.,  Philadelphia  (Tip  Top 
Bread) ,  5  sa  weekly,  thru  J.  Walter 
Thompson,  N.  Y. 

Johnson  &  Johnson,  New  Brunswick,  N. 
J.  (surgical  dressings),  3  sa  weekly, 
13  weeks,  thru  Young  &  Rubicam,  N.  Y. 

KPAS  Pasadena,  Cal. 

Palm  Springs  Land  &  Irrigation  Co.,  Los 
Angeles  ( real  estate ) ,  6  ne  weekly,  thru 
V.  G.  Freitag,  Los  Angeles. 

Helms  Bakeries,  Los  Angeles  (bakery 
goods),  12  ta  weekly,  13  weeks,  thru 
Dana    Jones   Co.,    Los  Angeles. 

WLIB  Brooklyn 

Myer  Products,  New  York  (Myers  1890 
Beverage),   7   sp   weekly,   52   weeks,  thru 

Arthur  Rosenberg  Co.,  N.  Y. 
N.   Y.  Journal  American,   New  York,  15 

sa  weekly,  thru  Federal  Adv.,  N.  Y. 
Doc  Greiner,   New  York    (used  cars),  21 

ne  weekly,  thru  Carl  Caiman  Inc.,  N.  Y. 


MORRIS  PLAN  Co.  of  Rhode  Island 
on  Jan.  3  began  sponsorship  on  WEAN 
Providence  The  Memory  Song  Man, 
heard  Monday,  Wednesday  and  Fri- 
day 6 :25-6 :30  p.m.  Account  was 
placed  through  the  Arthur  Braitsch 
Agency. 

MIDO  WATCHES,  New  York,  has 
named  St.  Georges  &  Keyes,  New 
York  to  handle  its  advertising.  No 
radio    contemplated  for  the  present. 

NARCISO  Munoz  Soc.  de  Resp.  Ltda., 
Buenos  Aires,  Argentina,  has  appoint- 
ed McCann-Erickson,  Buenos  Aires, 
to  handle  advertising  for  its  textile 
products.  Firm,  which  specializes  in 
the  manufacture  of  stockings,  will 
launch  its  initial  campaign  for  Carl- 
itos  children's  stockings. 

BELLIN-WONDERSTOEN  Co.,  New 
York,  has  named  Kleppner  Co.,  New 
York,  to  handle  advertising  for 
Bellin's  Wonderstoen  hair  eraser.  Spot 
radio  will  be  used  in  coniunction  with 
national  women's  publications,  and 
more  than  1,000  newspapers.  Plans 
for  radio  campaign  have  not  been  com- 
pleted. Product  is  primarily  for  sum- 
mer use. 

LEWIS  CIGAR  Co.,  Newark,  will 
start  John  B.  Kennedy,  commentator, 
for  ten  minutes  twice  weekly  on  WJZ 
New  York  Jan.  11  on  behalf  of  La 
Coronada  and  Seidenberg  cigars.  Firm 
has  sponsored  Mr.  Kennedy  in  New 
York  for  several  years.  Agency  is 
Lewis  Adv.,  Newark. 

EARL  A.  MEANS,  vice-president  of 
Bristol-Myers  Co.,  New  York,  exten- 
sive radio  user,  is  retiring  March  1 
from  active  direction  of  the  com- 
pany's sales,  which  he  has  super- 
vised for  30  of  his  38  years  with 
Bristol-Myers.  He  has  been  appointed 
honorary  chairman  of  the  board,  a 
new  post.  Succeeding  Mr.  Means  as 
vice-president  in  charge  of  sales  will 
be  Joseph  P.  Hardie,  vice-president 
of  Pedlar,  Ryan  &  Lusk,  New  York 
agency  handling  some  of  the  B-M  ac- 
counts. Mr.  Hardie  has  worked  on 
the  B-M  business  for  the  last  13  years. 

PIRRONE  WINERIES  Inc.,  Gar- 
field, N.  J.,  has  signed  for  Music  a  la 
Mood,  heard  six  times  weekly  as  a 
half-hour  program  and  on  Sundays 
for  a  full  hour  on  WPAT  Paterson, 
N.  J. 

BATTLE  PHARMACEUTICAL  Co., 
Toronto,  has  started  spot  announce- 
ments on  a  number  of  Candian  sta- 
tions. Account  was  placed  by  Tandy 
Adv.  Agency,  Toronto. 

NEW  SCHOOL  for  Social  Research 
has  signed  for  announcements  on 
WQXR  New  York  to  promote  its 
adult  education  courses.  No  additional 
stations  are  planned.  Business  is 
placed  through  Green-Brodie,  New 
York. 

McCRAY  REFRIGERATOR  Co., 
Kendallville,  Ind.,  has  appointed 
Evans  Associates,  Chicago,  to  handle 
its  advertising.  Radio  is  contemplated. 

PINAUD  Inc.,  New  York,  has  named 
Paris  &  Peart,  New  York,  to  handle 
advertising  for  Les  Grands  Parfums, 
New  York.  No  radio  is  contemplated 
at  present.  Pinaud  now  promotes  va- 
rious products  on  French  Hour, 
WBNX  New  York. 

RADIO  &  ELECTRONICS  Institute, 
Philadelphia,  has  added  a  sports  news 
show  on  WPEN  Philadelphia  to  in- 
terest prospective  students  for  the  ser- 
vice and  repair  school  conducted  in 
the  radio  and  television  field.  Started 
Jan.  3  and  heard  Mondays  thru  Fri- 
days for  a  quarter-hour  at  6  :15  p.m., 
the  program  is  called  Sportlife. 
Placed  thru  Elinor  Brown  Agency, 
Philadelphia. 
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FOSTER  DACK  Co.,  Toronto  (Mec- 
ca ointment),  has  started  announce- 
ments on  a  number  of  Canadian  sta- 
tions. Account  was  placed  by  A.  J. 
Denne  &  Co.,  Toronto. 

ADAM  HATS  (Canada),  Toronto, 
has  started  Star  for  a  Night,  half- 
hour  program  featuring  stars  of  stage 
and  screen  and  amateurs  picked  from 
the  studio  audience,  on  CJBC  Toron- 
to. Account  was  placed  by  MacLaren 
Adv.  Co.,  Toronto. 

VENO  DRUG  Co.  (Canada),  Toron- 
to, has  started  Larry  Gross  Sings 
transcribed  program  twice  weekly  on 
12  Canadian  stations.  Account  was 
placed  by  Atherton  &  Currier,  Inc., 
Toronto. 

DANNON  MILK  PRODUCTS,  Long 
Island  City,  on  Feb.  14  starts  par- 
ticipations on  Alfred  J.  McCann's 
Pure  Food  Hour  on  WOR  New  York. 
Because  of  various  shortages  com- 
pany has  abandoned  for  the  present 
its  original  plans  for  a  more  exten- 
sive radio  schedule.  Agency  is  Zlowe 
Co.,  New  York. 

EDWARD  G.  BUDD  MFG.  Co., 
Philadelphia,  is  the  latest  war  plant 
in  the  Philadelphia  area  scheduling  a 
series  of  "classified"  spot  announce- 
ments on  WFIL  to  recruit  new  war 
workers.  Weekly  schedule  is  varied 
and  for  an  indefinite  period,  placed 
thru  Lewis  &  Gilman  Agency,  Phila- 
delphia. 

STANDARD  BRANDS,  New  York, 
has  acquired  stock  of  Shefford  Cheese 
Co.,  Green  Bay,  Wis.,  subsidiary  of 
Kingan  &  Co.,  and  Strong  Cobb  & 
Co.,  Cleveland  pharmaceutical  manu- 
facturer. Shefford  will  have  as  its 
president,  Frank  T.  Lewis,  former 
vice-president  of  Kingan  &  Co.,  while 
Charles  L.  Nye,  general  manager,  who 
will  continue  in  that  capacity,  has  been 
elected  a  vice-president. 

MILES  LABS.,  Toronto,  has  renewed 
for  1944  the  four-weekly  transcribed 
quarter-hour  Lum  &  Abner  program. 
Account  was  placed  by  Cockfield 
Brown  &  Co.,  Toronto. 

LAURA  SECORD  CANDY  SHOPS, 
Toronto  (chain  stores),  renewed  Dec. 
27  Rex  Battle,  pianist,  on  CFRB 
CFCF  CKCO  CKWS  CHML  CFPL, 
Mon.  and  Fri.  7 :45-8  p.m.  Agency : 
Cockfield-Brown  &  Co.,  Toronto. 

J.  W.  BROOKS,  general  manager  of 
Harris  Labs.,  Tuckahoe,  N.  Y.,  has 
been  elected  vice-president  of  Bristol- 
Myers  Co.,  New  York,  in  charge  of 
the  Harris  Labs,  division.  Raymond  R. 
Leonard,  director  of  personnel  for  the 
B-M  Hillside  plant,  will  assume  new 
responsibilities  as  assistant  to  Wil- 
liam M.  Bristol  Jr.,  vice-president  in 
charge  of  production. 

WILSON  SPORTING  GOODS  Co., 
Chicago,  effective  Jan.  5,  has  extend- 
ed its  sponsorship  to  Arch  Ward's 
Sports  Preview  on  WGN  Chicago  for 
41  weeks.  Agency  is  U.  S.  Adv.  Co., 
Chicago. 


Schoff  to  New  York 

JAMES  S.  SCHOFF,  present  gen- 
eral manager  and  president  of  The 
Fair,  Chicago  department  store, 
will  resign  Jan.  31  to  become  presi- 
dent of  Bloomingdale's,  New  York 
department  store.  Hector  Suyker, 
who  has  been  first  vice-president  of 
The  Fair  for  two  years,  becomes 
general  manager. 


GEORGE  T.  WRUCK,  has  been  ap- 
pointed director  of  advertising  of  the 
Consolidated  Royal  Chemical  Corp., 
Chicago. 

BELL  MERCHANDISING  Co.  has 
placed  its  account  with  the  Standard 
Adv.  Agency.  Radio  (mail  pull)  will 
be  used. 

INTERNATIONAL  CELLUCOTn 
TON  Products  Co.,  Chicago  (Kotex 
and  Kleenex),  has  placed  a  large 
number  of  radio  and  newspaper  con- 
tracts in  various  Latin  American 
countries  through  Export  Adv.  Agency. 

PETER  HAND  BREWERY,  Chica- 
go, on  Jan.  4  began  sponsorship  of 
Crime  Files  of  Flamond,  half-hour 
mystery  drama,  on  WGN  Chicago. 
Series  is  presented  each  Tuesday  night. 
Contract  is  for  52  weeks.  Agency  is 
Mitchell-Faust  Adv.,  Chicago. 

CRAWFORD  CLOTHES,  Philadel- 
phia (men's  clothing  store),  has  added 
to  its  radio  schedule  on  WPEN  Phila- 
delphia, taking  over  the  sponsorship 
of  Joe  Dillon's  Gems  of  Erin  program 
on  Mondays  from  9 :30  to  10  p.m. 
The  clothing  store  has  been  carrying 
a  schedule  of  four  5-minute  news  pro- 
grams daily  in  addition  to  a  quarter- 
hour  news  program  weekly.  Contract  is 
for  26  weeks,  placed  thru  Al  Paul 
Lefton  Agency,  Philadelphia. 

TEXAS  Co.,  New  York,  on  Jan.  1 
renewed  for  52  weeks  daily  quarter- 
hour  Texaco  News  Flashes  on  Z-Bar 
Network  (KGIR  KPFA  KRBM) 
KGHL  KFBB  KGEZ  KGVO.  Agen- 
cy is  Buchanan  &  Co.,  Los  Angeles. 

WILSON  &  Co.,  Chicago  (meat  pack- 
ers), has  appointed  Davis  &  Beaven 
Adv.,  Los  Angeles,  to  handle  Pacific 
Coast  advertising  for  Wilson  Ideal 
Dog  Food  and  other  products. 

RAINIER  BREWING  Co.,  San  Fran- 
cisco, will  sponsor  play-by-play  broad- 
cast of  the  San  Francisco  open  golf 
tournament  at  Harding  Park  on  KLX 
Oakland  Jan.  14-16.  Sportscasters 
will  be  Cliff  Johnson  and  Bill  Guyman. 
Agency  is  Buchanan  &  Co.,  San  Fran- 
cisco. 

TIDEWATER  ASSOCIATED  OIL 
Co.,  San  Francisco,  on  Jan.  1  started 
sponsoring  play-by-play  broadcasts  of 
the  1944  Northern  California  basket- 
ball conference  on  KLX  Oakland. 
Bill  Tobitt,  sportscaster,  handles  the 
commentary.  Buchanan  &  Co.,  San 
Francisco,  has  the  account. 


ABBOTT'S  DAIRIES,  Inc.,  Phila- 
delphia, renewed  for  1944  its  present 
radio  schedule  on  WFIL  and  KYW 
Philadelphia.  The  WFIL  account  cov- 
ers local  sponsorship  of  Baukhage's 
network  news  broadcasts ;  participa- 
tion five  times  weekly  on  Anice  Ives' 
Everywoman's  Club  of  the  Air,  and 
daily  spot  announcements.  Renewal 
on  KWY  for  52  weeks  is  the  schedule 
of  five  station  breaks  a  week  for  ice 
cream,  and  two  weekly  participations 
for  milk  on  Ruth  Welles'  women's 
program.  Agency  is  Richard  A.  Foley, 
Philadelphia. 

FINDER'S  MFG.  Co.,  Hollywood 
(broilers),  is  sponsoring  a  quarter- 
hour  thrice-weekly  program  Matinee 
Melodies  on  WAIT  Chicago.  Program 
format  is  "tomorrow's  bright  new 
world".  Contract  is  direct. 

BLUM'S  VOGUE,  Chicago  (women's 
specialty  shops)  began  sponsorship 
last  week  of  a  half-hour  program 
Piano  Classics,  Sundays,  on  WAIT 
Chicago.  Contract,  placed  direct,  is 
for  13  weeks. 

BREYER  lee  Cream  Co.,  Philadel- 
phia, has  signed  a  52-week  contract 
for  participations  on  Moonlight  Sav- 
ing Time,  recorded  music  program  on 
WOR  New  York,  effective  Jan.  10. 
Agency  is  McKee  &  Albright,  Phila- 
delphia. 


Simon  Ackerman  Charged 

SIMON  ACKERMAN  CLOTHES 
Inc.,  New  York  (men's  clothing),  has 
been  charged  by  the  Federal  Trade 
Commission  with  false  representa- 
tions in  radio  advertising  that  the 
officers  of  the  firm  are  manufacturers 
and  tailors,  that  the  concern  is  going 
out  of  business,  that  its  merchandise 
is  being  sold  at  wholesale  prices,  and 
other  claims  in  connection  with  the 
sale  of  clothing.  The  firm  is  given  20 
days  to  answer  the  FTC  complaint. 
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Fourth  War  Loan  Leads  OWI  Schedule; 
More  Spots  Available  for  Sponsorship 


WITH  Fourth  War  Loan  messages 
receiving  major  emphasis  under 
the  OWI  allocation  schedule  for  the 
week  beginning  Jan.  31,  radio  sta- 
tions and  networks  will  send  out  a 
variety  of  appeals  as  the  campaign 
to  sell  $14  billion  of  War  Bonds 
enters  its  third  week. 

As  in  the  previous  week,  station 
announcements  available  for  spon- 
sorship have  been  assigned  to  both 
the  KW  and  01  groups  of  stations. 
With  audience  interest  intensified 
through  coverage  obtained  under 
the  Network,  National  Spot,  Spe- 
cial Events,  and  Special  Assign- 
ment plans,  the  War  Bond  an- 
nouncements, now  50  seconds  in 
length,  should  prove  attractive  to 
advertisers. 

Paper  Salvage 

Three  additional  subjects  sched- 
uled for  the  week  also  carry  station 
announcements.  Paper  Salvage 
messages,  carrying  on  from  an 
earlier  drive  to  conserve  paper, 
will  urge  listeners  to  sell  or  donate 
their  accumulations  to  dealers  or 
local  organizations  to  alleviate 
shortages  at  the  mills. 

Possible  sponsors  for  the  Paper 
Salvage  transcriptions  include  food 
and  drug  chains,  department 
stores,  waste  paper  dealers,  news- 
papers, laundries,  dry  cleaners,  lo- 
cal industries  requiring  paper  for 
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packing,  and  general  advertisers. 

Car  Sharing  messages  will  urge 
motorists  to  make  their  cars  serve 
the  maximum  number  of  persons 
as  gasoline  supplies  during  1944 
may  be  less  than  in  1943  because 
of  military  demands.  Stations  may 
find  sponsors  for  these  announce- 
ments among  automobile  dealers, 
garages,  service  stations,  depart- 
ment stores,  grocery  chains,  street 
car  and  bus  companies,  and  cooper- 
ative markets. 

Messages  on  the  Women  Marines 
campaign  are  designed  to  appeal 
to  eligible  women  over  20  and  under 
36  years  of  age  and  not  now  work- 
ing in  war  plants.  Thousands  of 
women  are  urgently  needed  in  this 
branch  of  the  women's  military 
services.  Establishments  having 
former  employes  now  serving  in 
the  Women  Marines  and  institu- 
tional advertisers  are  regarded  as 
suitable  sponsors  for  this  series. 

Also  scheduled  for  the  week  are 
messages  on  the  Network  Alloca- 
tion Plan  for  Rubber  Conservation, 
continuing  this  campaign  for  a 
second  week,  and  live  messages  on 
the  National  Spot  Plan  on  the 
Home  Front  Pledge  drive.  The 
former  emphasizes  heavy  military 
demands  for  tires  and  manpower 
problems  in  production  as  factors 
necessitating  measures  to  protect 
the  life  of  tires. 


Procter  &  Gamble  Using 
Quarter-Hour  of  'SardTV 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, one  of  the  largest  users 
of  the  daytime  serial,  on  Jan.  31 
will  take  over  a  new  type  of  day- 
time program  when  it  begins  spon- 
sorship of  the  11-11:15  a.m.  por- 
tion of  Breakfast  at  Sardi's,  heard 
five  times  weekly  on  BLUE.  This 
section  of  the  half -hour  program  is 
now  sponsored  by  Alaska  Pacific 
Salmon  Co.,  Seattle,  which  discon- 
tinues its  promotion  of  Minute 
Man  soup  on  the  series  Jan.  28. 

P&G  will  promote  Crisco  during 
its  quarter-hour,  while  Kellogg  Co., 
Battle  Creek,  will  continue  to  spon- 
sor the  11:15-11:30  a.m.  portion 
for  Pep.  Compton  Adv.,  New  York, 
handles  Crisco;  Kenyon  &  Eck- 
hardt,  New  York,  is  the  Kellogg 
agency. 


New  Vimms  Show 

LEVER  BROS.,  Cambridge,  Mass. 
(Vimms),  on  Jan.  5  replaced  May- 
or of  the  Town  with  Frank  Sinatra 
Show  on  119  CBS  stations,  Wed- 
nesday, 9-9:30  p.m.  (EWT).  An 
MCA  package  deal,  half -hour  mu- 
sical-variety also  features  Bert 
Wheeler,  Minerva  Pious,  Vimms 
Vocalists  and  weekly  film  guest 
star.  Axel  Stordahl  is  musical  di- 
rector. Harlow  Wilcox  is  announ- 
cer, with  Earl  Ebi  producer  for 
J.  Walter  Thompson  Co.  Ed  For- 
man  is  MCA  production  represen- 
tative. Robert  Colwell,  agency  New 
York  executive  in  charge  of  radio 
production,  is  in  Hollywood  super- 
vising initial  broadcasts. 


OWI  PACKET,  WEEK  JAN.  31 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  Jan.  31.  All  station  announcements  are  50  seconds  and 
available  for  sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing 
of  these  important  war  messages.  Each  X  stands  for  three  announcements  per  day  or 
21  per  week. 

STATION  ANNOUNCEMENTS 
NET-  Group  Group  NAT.  SPOT 

WAR  MESSAGE  WORK  KW  OI  PLAN 

PLAN        Aff.  I  ud.         Aff.         J  ml.        Lire  Trans. 

Fourth  War  Loan    X  X  X  X  X  X 

Paper  Salvage    __  X  X 

Car  Sharing   __  XX 

Women   Marines    XXX 

Rubber    Conservation   X           

Home  Front  Pledge           X 

See  OWI  Schedule  of  War  Messages  93  for  names  and  time  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 
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History  of  Communications  Number  Two  of  a  Series 

COMMUNICATIONS  BY  ROMAN  POST  RIDERS 


In  the  early  days  of  the  Romans  and  Phoenicians  the  fastest  means  of 
communication  was  the  post  riders,  who  carried  news  and  War  dis- 
patches from  the  battle  front.  As  fleet  as  their  horses  might  have  been, 
their  speed  does  not  begin  to  compare  with  electronic  voice  communi- 
cation. The  twist  of  a  dial  and  the  pressing  of  a  button— in  the  flash  of  a 
second  the  message  comes  through.  Clear  cut  speech  transmission  with 
Universal  microphones  reduces  error  and  expedites  the  delivery  of  the 
message. 

Today  Universal  microphones  and  voice  communication  components 
are  being  used  throughout  the  world  on  every  battle  front  filling  a  vital 
need  and  "getting  the  message  through." 


<  Model  1700-UB,  illustrated  at  left,  is  but  one 
of  several  military  type  microphones  now  avail- 
able to  priority  users  through  local  radio  jobbers. 

UNIVERSAL  MICROPHONE  CO.,  LTD 

INGLEWOOD,  CALIFORNIA 


FOREIGN  DIVISION:  301  CLAY  STREET,  SAN  FRANCISCO  11,  CALIFORNIA     CANADIAN  DIVISION:  560  KING  STREET  WEST,  TORONTO  1,  ONTARIO,  CANADA  r 


JOHN  D.  FITZGERALD,  former  ra- 
dio director  of  the  National  Assn.  of 
Manufacturers,  has  joined  Compton 
Adv.,  New  York,  as  account  execu- 
tive on  the  AUis-Chalmers  account. 
Latter  company  on  Dec.  25  began 
sponsorship  of  the  Boston  Symphony 
Orchestra  on  the  BLUE.  Prior  to  his 
position  with  the  NAM,  Mr.  Fitz- 
gerald was  sales  promotion  manager 
of  Pittsburgh  Glass  Co. 

SAMUEL  B.  HARRISON,  account 
executive  and  plan  man  for  Frederick 
Clinton  Co.  Adv.,  New  York,  last  week 
joined  Emil  Mogul  Co.,  New  York. 
He  will  become  radio  director  Jan. 
15,  when  Alfred  Paul  Berger's  resig- 
nation from  this  post  at  the  agency 
goes  into  effect. 


BOB  PREIS,  formerly  iadvertising 
manager  of  Orange-Crush  Co.,  Chica- 
go, who  joined  Blackett-Sample-Hum- 
mert,  Chicago,  as  publicity  director  in 
November,  is  promotion  and  merchan- 
dising publicity  director  with  the  new 
Dancer-Fitzgerald-Sample. 

THE  MARTIN  ADV.  Agency  is  now 
located  at  15  East  40th  St.,  New  York 
16,  New  York. 

HAROLD  BROWN,  formerly  with 
the  New  York  Herald  Tribune,  and 
Crowell-Colliers,  publishing  firm,  has 
joined  J.  M.  Mathes  Inc.,  New  York. 

WILDER  BRECKENRIDGE,  ac- 
count executive  of  Kenyon  &  Eck- 
hardt,  New  York,  has  been  elected  a 
vice-president. 

NEIL  McDONALD,  formerly  assist- 
ant publicity  director  of  CBS  Holly- 
wood, has  joined  Earle  Ferris  Asso- 
ciates. 

M.  J.  JACOBS  Inc.,  New  York,  has 
moved  from  1839  Broadway  to  303 
W.  42nd  st. 
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Join  BBDO,  Minneapolis 

BBDO,  Minneapolis,  has  announced 
the  addition  of  two  account  men 
and  two  copywriters.  O.  Jay  Blake, 
former  vice-president  and  director 
of  the  business  extension  division 
of  Cramer-Krasselt  Co.,  Milwau- 
kee, and  Arthur  E.  Smith,  former- 
ly of  Westinghouse  Electric  &  Mfg. 
Co.,  Pittsburgh,  will  be  account 
representatives.  The  copywriters 
are  John  E.  Martin,  who  has  been 
on  the  copy  staffs  of  various  agen- 
cies handling  General  Mills  prod- 
ucts, and  Earl  M.  Pease,  former 
director  of  the  copy  department  of 
the  Bureau  of  Engraving,  Minne- 
apolis. 


LOVELL  MICKLES  Jr.  has  joined 
Radio  Programme  Producers,  Mon- 
treal. He  was  formerly  manager  of 
the  Montreal  office  of  Stovin  &  Wright, 
station  representatives. 

THOMAS  J.  LaBRUM,  who  resigned 
as  assistant  to  the  publisher  of  the 
Philadelphia  Record,  and  R.  Kent 
Hanson,  former  art  director  of  the 
Philadelphia  Evening  Ledger  and  bus- 
iness manager  of  the  Pittsburgh,  Pa., 
Post-Gazette,  have  organized  a  new 
advertising  agency  to  be  known  as 
the  Hanson  -  LaBrum  Advertising 
Agency,  with  offices  at  the  Bonbright 
Building  in  Philadelphia.  Mr.  La- 
Brum, before  joining  the  newspaper, 
was  identified  with  the  advertising 
agency  and  publicity  field,  operating 
his  own  agency. 

DOUGLAS  C.  MANSON  has  joined 
the  copy  department  of  Benton  & 
Bowles.  For  the  past  four  years  he 
has  been  copy  chief  of  Paris  &  Peart, 
New  York. 

PETTINGELL  &  FENTON.  New 
York,  last  week  moved  from  673  Fifth 
Ave.  to  245  Park  Ave.  New  telephone 
number  is  Eldorado  5-2685. 

H.  ALLEN  SMITH  has  been  ap- 
pointed publicity  director  for  Henri, 
Hurst  &  McDonald,  Chicago. 

WILLIAM  P.  LITTELL,  with  Ruth- 
rauff  &  Ryan,  Chicago,  since  1922 
has  been  named  a  director,  and  will 
continue  as  vice-president  and  Chi- 
cago manager. 

ELLIOTT  J.  FARRELL,  formerly 
in  the  sales  promotion  department  of 
McCann-Erickson,  New  York,  has 
joined  Erwin,  Wasey  &  Co.,  New 
York,  as  account  executive. 

EDWARD  H.  PEARSON,  former 
creative  executive  in  the  New  York 
and  Chicago  offices  of  Lord  &  Thomas, 
now  Foote,  Cone  &  Belding,  has 
joined  J.  M.  Hickerson  Inc..  New 
York,  as  vice-president  and  director 
of  creative  work. 

ALAN  SAVAGE  has  joined  the  radio 
department  of  Cockfield  Brown  &  Co., 
Toronto.  He  was  formerly  with  Ruth- 
rauff  &  Ryan,  Toronto. 


CARROLL  O'MEARA,  Hollywood 
producer  of  Young  &  Rubicam,  on 
CBS  Burns  &  Allen  Show,  has  been 
shifted  from  radio  department  to  be- 
come assistant  to  William  Blees. 
agency  vice-president  in  charge  of 
West  Coast  general  advertising. 

WILLIAM  MATHEWS  recently  was 
made  production  manager  of  Philip 
J.  Meany  Co.,  Los  Angeles.  He  suc- 
ceeds Ray  Clinton,  now  in  the  armed 
forces. 

W.  L.  EYRE  has  joined  Logan  & 
Arnold,  Los  Angeles,  as  copywriter. 

CLIFF  BOLGARD,  who  is  now  as- 
sociated with  the  media  department  of 
the  Gardner  Adv.  Co.,  St.  Louis,  on 
Jan.  15  joins  Young  &  Rubicam,  Chi- 
cago, in  the  same  capacity. 

HARRY  ACKERMAN,  director  of 
radio  production  of  Young  &  Rubi- 
cam, New  York,  has  been  elected  a 
stockholder  in  the  agency.  Recentlv 
joining  Mr.  Ackerman's  staff  in  New 
York  is  Wesley  McKee,  former 
theatrical  producer,  while  Ted  Bliss 
has  joined  the  Y  &  R  production  staff 
of  the  West  Coast. 

MARTIN  REYNOLDS,  previously 
with  the  media  department  of  Foote. 
Cone  &  Belding,  Chicago,  has  joined 
the  Buchen  Co.,  Chicago. 

WILLIAM  R.  WILGUS,  former  free- 
lance producer,  has  joined  the  radio 
department  of  J.  Walter  Thompson 
Co. 


Agency  Expands 

ANDERSON,  DAVIS  &  PLATTE, 
New  York  and  Washington,  has 
added  four  new  members  to  its 
executive  staff  to  give  special  ser- 
vice to  clients  in  their  post-war 
planning.  Among  the  newcomers 
is  Karl  Knipe,  one-time  sales  man- 
ager of  CBS  and  previously  direc- 
tor of  the  Paris  office  of  J.  Walter 
Thompson  Co.  Most  recently  he 
was  sales  director  and  publicity  di- 
rector of  John  Wanamaker,  depart- 
ment store.  Other  additions  in- 
clude: Harold  H.  Thurlby,  former- 
ly economist  of  the  General  Motors 
overseas  operation,  chief  of  plans 
and  procedures  and  most  recently 
research  consultant  with  the  War 
Production  Board;  John  E. 
Devine,  formerly  advertising  man- 
ager W  &  L  Sloane,  selling  agent, 
and  Robert  McCallum,  art  director 
of  several  Detroit  agencies. 


LOYAL  ORDER  of  Moose,  Moose- 
heart,  111.,  on  Jan.  9  discontinued  its 
Mutual  program  Moose  Fireside  Party, 
after  a  13  week  run  promoting  insur- 
ance and  other  benefits  derived  from 
membership  in  the  fraternity.  Business 
was  placed  by  L.  W.  Ramsey  Co., 
Davenport,  la. 


If  TOWERS  over  AKROH 


liaiic  Blue  NetuMvdi 

5000  WATTS  •  DAY  &  NIGHT 
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LUSK  NAME  ADDED 
TO  PEDLAR  &  RYAN 

PEDLAR  &  RYAN,  with  the  elec- 
tion of  Robert  E.  Lusk  as  executive 
vice-president,  will  change  its  name 
to  Pedlar,  Ryan  &  Lusk,  Thomas 
L.  L.  Ryan,  president  has  just  an- 
nounced. 

Previously,  Mr.  Lusk  was  vice- 
president  in  charge  of  merchandis- 
ing, advertising  and  new  product 


Mr.  Ryan 


Mr.  Lusk 


development  for  Colgate-Palmolive- 
Peet  Co.  After  graduation  from 
Yale  in  1923,  he  entered  advertis- 
ing and  became  advertising  man- 
ager for  R.  H.  Macy  &  Co.  Later  he 
joined  Benton  &  Bowles  as  vice- 
president  and  director,  handling 
the  General  Foods  accounts  until 
1941  when  he  went  to  the  Colgate 
organization. 

The  agency,  located  at  250  Park 
Ave.,  New  York,  was  founded  in 
1925,  and  the  addition  of  Mr. 
Lusk's  name  marks  the  first  change 
in  the  company's  title.  Among 
others,  the  firm  handles  certain 
accounts  for  the  Procter  &  Gamble 
Co.,  Bristol-Myers  Co.,  Sterling 
Products,  The  Borden  Co.,  and 
several  large  stores  throughout  the 
country. 


McSweeney  to  Pearson 

JOHN  McSWEENEY,  timebuyer 
of  Compton  Adv.,  New  York,  on 
Jan.  3  joined  the  sales  staff  of  the 
New  York  office 
of  John  E.  Pear- 
son   Co.  Before 
joining  Compton 
where  he  bought 
all     Procter  & 
Gamble  time  on 
Canadian  stations 
and  placed  spot 
campaigns  domes- 
tically for  P&G 
Mr.  McSweeney    £ory    bar  and 

Sweeney  was  space  and  timebuyer 
of  Paris  &  Peart,  New  York. 


Our  Respects  to 

(Continued  from  page  3i) 

and  he  began  planning  campaigns 
and  writing  advertisements  for 
such  accounts  as  American  Can, 
Metropolitan  Life  Insurance  Co., 
Birds  Eye  Frosted  Foods,  Ameri- 
can Tobacco,  Cluett  &  Peabody,  and 
Borden's.  Upon  becoming  an  ac- 
count executive  Tom  was  able  to 
gain  valuable  administrative  ex- 
perience. In  this  capacity  he  was 
responsible  for  the  direction  and 
administration  of  all  work  done  by 
Young  &  Rubicam  on  the  accounts 
of  the  Gulf  Oil  Corp.,  Celanese 
Corp.  of  America,  Time  Magazine 
and  General  Foods. 

While  at  WOR  Tom  managed 
public  relations  for  the  station  and 
also  publicity  on  various  programs. 
This  work  had  been  preceded  by 
two  years  of  reporting  for  the 
New  York  Herald-Tribune. 

Born  Nov.  13,  1913  in  Hartford, 
Tom  attended  grade  school  in 
Hartford.  In  1927  he  entered  Loom- 
is  prep  school  in  Windsor,  Can- 
ada, and  in  1931  he  entered  Dart- 
mouth college,  majoring  in  eco- 
nomics and  graduating  in  1935. 
While  at  Dartmouth  he  was  active 
in  sports,  on  the  student  govern- 
ment board,  editor-in-chief  of  the 
Daily  Dartmouth,  a  member  of  the 
Alpha  Delta  Phi  fraternity,  and 
other  organizations. 

In  1937  he  married  Virginia 
Chalmers  of  New  York,  who  also 
had  been  a  reporter  for  the  Herald- 
Tribune  and  who  then  worked  with 
him  on  We  the  People.  They  have 
one  son,  Christopher  Thomas. 
Tom's  hobbies  include  photogra- 
phy, tennis,  and  carpentry. 


Mason  on  Pacific  Tour 

FRANK  E.  MASON,  vice-presi- 
dent of  NBC  in  charge  of  public 
relations,  on  leave  as  special  as- 
sistant to  Secretary  of  the  Navy 
Knox,  arrived  in  Honolulu  last 
week  on  a  tour  of  the  Pacific  war 
theatre.  He  will  be  gone  six  to 
eight  weeks.  Mr.  Mason  flew  to 
Hawaii  aboard  a  Navy  freight 
plane,  accompanied  by  Ray  Clap- 
per, Scripps-Howard  columnist  and 
Mutual  commentator,  who  is  on 
his  third  transoceanic  tour  since 
the  war  began. 


FM  in  KANSAS  CITY 

.  KOZY 

PORTER  BLDG.^KANSAS  CITY 

Everett  L.  Dillard, 
General  Manager 


WOR  Video  Party 

WOR  NEW  YORK  is  converting 
its  experimental  television  series 
on  W2XWV  New  York  into  an  in- 
formal-party type  of  program,  and 
at  the  same  time  is  setting  up  a 
WOR  Stock  Co.,  made  up  of  ama- 
teur television  talent.  New  series, 
which  starts  Jan.  11,  8:30-9:30 
p.m.  on  the  DuMont  station,  is  un- 
der the  direction  of  Keith  Thomp- 
son, script  editor  of  WOR.  Ed 
Brainard,  ex-actor  now  on  the  sta- 
tion's continuity  staff,  will  serve 
as  host  at  the  "Television  Party," 
introducing  guest  personalities, 
and  conducting  games  for  the 
guests.  Products  made  by  WOR 
sponsors  will  be  offered  as  prizes, 
as  an  experiment  in  display  ad- 
vertising. 


WE  Incentives 

WESTERN  ELECTRIC  Co.,  New 
York,  has  amended  its  long-stand- 
ing employes  suggestion  system  to 
provide  cash  awards  ranging  from 
$5  to  $1,000  for  ideas  that  stimu- 
late war  production  in  any  phase 
of  the  company's  operations. 
Where  the  application  of  a  sug- 
gestion will  result  in  measurable 
savings,  the  award  will  be  10% 
of  the  savings  in  material  and  labor 
estimated  to  result  during  the 
first  year's  application  of  the  sug- 
gestion. W-E  employs  about  80,000 
communications  workers  in  its  var- 
ious plants,  and  recently  leased 
space  in  two  industrial  buildings  in 
Lincoln,  Neb.,  for  war  production 
manufacturing. 


MOSES  CLEAVELAND  "BOUGHT"  A  SPOT! 

Moses  Cleaveland  never  heard  of  Hooper  ... 
but  he  knew  how  to  pick  a  spot!  Events  since 
1796  have  proved  it. 

Today,  centering  here  at  the  mouth  of  the 
Cuyahoga,  metropolitan  Cuyahoga  County  has 
more  than  a  million  mouths  to  feed — and  heed! 
They  voice  a  demand  filled  with  the  magnetism 
and  power  of  $19,000,000  weekly  income. 

On  an  annual  basis  that's  a  billion  dollars.  It 
makes  your  Clevelandaire  market  a  billionaire 
market! 


It  took  147  years  to  build  this 
market,  but  you  can  capture 
it  in  a  matter  of  minutes. 


BASIC 
BLUE 

NETWORK 


5000 
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KFEL  Loses  Suit  Against  Denver  Post; 
Case  to  be  Carried  to  Supreme  Court 


FOLLOWING  DISMISSAL  of  a 
suit  by  Eugene  P.  O'Fallon  Inc., 
licensee  of  KFEL  Denver,  against 
the  Denver  Post  for  alleged  failure 
of  the  Post  to  list  KFEL  programs 
without  charge,  Harry  S.  Silver- 
stein,  attorney  for  the  Denver  sta- 
tion, announced  that  an  appeal 
would  be  carried  to  the  Supreme 
Court. 

District  Judge  George  A.  Lux- 
ford,  sustaining  motions  to  dismiss 
filed  by  the  newspaper,  on  Dec. 
31  held  that  (1)  the  publication  is 
under  no  duty  to  print  the  station's 
program  log;  (2)  the  Colorado  Un- 
fair Practices  Act,  under  which 


KFEL  brought  suit,  did  not  apply 
and  (3)  KFEL  was  not  a  competi- 
tor of  the  Post. 

"We'll  fight  this  through  to  the 
end,"  said  Eugene  P.  O'Fallon, 
head  of  the  firm  bearing  his  name. 
"We  feel  we  have  a  just  case  at 
common  law." 

Mr.  Silverstein  said  he  expected 
to  have  an  appeal  ready  for  filing 
with  the  Colorado  Supreme  Court 
within  a  week.  Action  was  brought 
in  Colorado  State  courts,  he  added, 
because  the  Colorado  Unfair  Prac- 
tices Act  deals  with  "commodities 
or  services".  It  was  understood, 
however,  that  if  KFEL  doesn't  get 


What's 
Ahead? 


Victory  in  '44  and  ensuing  postwar  activity?  Or  con- 
tinuance of  our  nation's  all-out  war  effort? 

Whatever' s  ahead,  1944  will  be  a  year  of  tremendous 
impetus  in  every  field  of  endeavor. 

The  favored  section  of  Central  and  South  Texas  is 
the  livest  market  in  America. 

Aggressive  advertisers  will  continue  to  cultivate 
this  market  in  1944  by  using  WOAI,  which  sells 
more  merchandise  to  more  people  in  Central  and 
South  Texas  than  any  single  medium — at  a  lower 
cost  per  sale! 

50,000  WATTS    ______    CLEAR  CHANNEL 

AFFILIATE  NBC    _______    MEMBER  TON 


OAI 


Represented    Nationally  by 
EDWARD  PETRY  &  CO. 


satisfaction  in  State  courts,  the 
case  probably  will  be  filed  in  Fed- 
eral court  since  Mutual,  KFEL  and 
the  Post  engage  in  interstate  com- 
merce. 

Final  outcome  of  the  litigation, 
which  has  attracted  wide  attention 
in  both  radio  and  the  newspaper 
professions,  is  expected  to  have  far- 
reaching  results.  Similar  "feuds" 
between  stations  and  newspapers 
have  flared  in  many  cities.  In  some 
instances  newspapers  have  ignored 
radio  completely  while  in  others, 
similar  to  the  Denver  case,  news- 
papers have  listed  programs  of 
some  stations  but  refused  to  carry 
those  of  others  except  on  a  paid  ad- 
vertising basis. 

KFEL  sought  to  have  the  court 
enjoin  the  Post  from  refusing  to 
carry  the  station's  program  list- 
ings. After  two  days  of  argument 
(Dec.  27-28)  Judge  Luxford  took 
the  case  under  advisement  [Broad- 
casting, Jan.  3].  O'Fallon  Inc. 
sought  to  collect  approximately 
$2,500  treble  damages,  under  the 
Colorado  Unfair  Practices  Act,  to 
compensate  for  the  payment  of 
$798  to  the  Post  for  carrying  cer- 
tain program  listings  at  $5  per  line 
between  Feb.  1,  1942  and  March 
30,  1943. 

Held  Discriminatory 

In  its  daily  radio  log  the  Post 
for  several  years  has  carried  pro- 
gram listings  of  KOA  KLZ  and 
KVOD,  while  omitting  those  of 
KFEL  and  KMYR.  Complaint  al- 
leged that  the  Post's  refusal  to  list 
KFEL  programs  was  "discrimina- 
tory" and  that  its  purpose  was  that 
of  "eliminating  KFEL  as  a  going 
business  concern  in  Colorado". 

During  arguments  on  the  Post's 
motions  to  dismiss,  Counsel  Silver- 
stein took  the  position  that  the 
court  could  not  order  the  newspaper 
to  print  his  client's  radio  program 
listings  but  that  the  court  could  en- 
join a  continuation  of  what  he  de- 
scribed as  "a  malicious,  unfair  and 
monopolistic  blacklisting  and  boy- 
cott of  Station  KFEL,  designed  to 
destroy  that  station's  business."  He 
contended  the  court  could  order  the 
Post  to  print  all  listings  of  net- 
work stations  in  Denver  or  to  carry 
none  except  on  the  same  basis 
which  the  Post  carries  KFEL  list- 


WDRC 


CONNECTICUT'S  PIONEER  BROADCASTER 


FOR  FEBRUARY 
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DAVID  IS  NAMED 

TO  NEW  GE  POST 

W.  R.  DAVID  has  been  named 
sales  manager  of  broadcast  equip- 
m  e  n  t  for  the 
Transmitter  Di- 
vision of  General 
Electric's  E  1  e  c  - 
tronics  Depart- 
ment, according 
to  an  announce- 
ment last  week 
by  Paul  L.  Cham- 
berlain, manager 
of  sales  for  the 
division.  In  his 
new  post,  Mr. 
David  will  be  responsible  for  sales 
of  both  AM  and  PM  broadcast 
equipment,  with  headquarters  at 
Schenectady. 

A  Kentuckian,  Mr.  David  grad- 
uated with  a  B.S.  degree  in  me- 
chanical engineering  from  the  U. 
of  Kentucky  in  1919.  Since  that 
time  he  has  been  employed  by  GE 
in  radio  application  and  sales  en- 
gineering work. 

Mr.  David  is  an  associate  mem- 
ber of  the  Institute  of  Radio  En- 
gineers. 


Mr.  David 


LUCILLE  MANNERS,  star  of  the 
NBC-Cities  Service  Co.  program,  and 
Lt.  William  J.  Walker,  AAF,  were 
married  at  the  home  of  the  bride  in 
Short  Hills,  N.  J.,  Jan.  6.  Lt.  Walker 
is  a  nephew  of  the  late  Col.  Jacob 
Ruppert,  and  was  formerly  with  Rup- 
pert  Breweries. 


ings — at  $5  per  line. 

E.  R.  Campbell  of  the  law  firm 
of  Brock,  Akholt  &  Campbell,  rep- 
resenting the  defendant,  contended 
that  the  KFEL  suit  was  without 
legal  standing,  that  it  was  an  inva- 
sion of  the  rights  of  freedom  of  the 
press  and  would  be  a  violation  of 
the  due  process  clause  of  both  the 
Federal  and  State  constitutions. 

"The  Post  owes  no  obligation  to 
Station  KFEL,"  said  Mr.  Campbell. 
"It  takes  the  position,  although  it 
does  not  say  so  in  print  on  its  radio 
page,  that  in  carrying  the  listings 
of  Stations  KOA  KLZ  and  KVOD 
it  is  conveying  to  its  readers  the 
listing  of  the  best  radio  programs 
over  Denver  stations,  and  in  doing 
that  is  printing  a  newspaper  to 
please  its  readers.  If  the  owners  of 
Station  KFEL  disagree  with  that 
idea,  then  it  is  merely  a  difference 
of  opinion  and  Station  KFEL  can 
carry  its  programs  at  the  agreed 
rate  of  $5  per  line." 
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The    Powerful    Advertising    Influence   of    the    Southwest  wiM     basic  CBS,  HAK 
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GIVE  YOUR  TIME 
o  the  MARCH  OF  DIMES! 


^)lJR  heartfelt  thanks  to  the  many 
name  personalities  who  are  giving 
their  time  and  talent  to  the  1944 
March  of  Dimes! 

And  thanks  to  you  too  for  the  grand 
job  we  know  you'll  do  in  spotting  our 
transcriptions  and  live  spots  to  the 
best  possible  advantage  during  the 
current  campaign — January  14  to  31 

Time  is  of  the  essence — and  it's  your 
time  that'll  do  the  trick!  Celebrate 
President  Roosevelt's  birthday  by 
helping  the  fight  against  infantile 
paralysis! 

BELIEVE  IT  OR  NOT— 

We're  able  to  offer  you  FRANK  SINATRA  singing  six  current 
favorites  with  Axel  Stordahl's  Orchestra! 

A  15-minute  platter  of  HARRY  JAMES  AND  HIS  MUSIC 
MAKERS  with  DINAH  SHORE  and  "yours  truly",  DON 
WILSON! 

On  reverse  side— INGRID  BERGMAN  and  BASIL  O'CONNOR! 

Also  minute  spots  by  top-flight  names  in  the  field  of  radio, 
stage  and  sports. 


BASIL  O'CONNOR 
President 


HOWARD  LONDON 
Radio  Director 


THE  NATIONAL  FOUNDATION  FOR  INFANTILE  PARALYSIS 

ANNUAL  FUND-RAISING  APPEAL 

1 20  Broadway  New  York  City 
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A  long  time  before  Pearl  Harbor,  Blaw-Knox 
was  working  in  close  cooperation  with  the  U.  S.  Army 
and  other  government  departments  in  the  engineering 
and  development  of  structures  for  use  in  connection 
with  electronics  for  military  purposes. 


Since  war  was  declared  we  have  devoted  all 
of  the  energy,  skill  and  experience,  of  a  department  in 
our  organization  which  has  specialized  for  many  years 
in  problems  of  this  kind,  to  the  design,  fabrication  and 
timely  delivery  of  many  units  which  we  believe  have 
materially  contributed  to  the  conduct  of  the  war. 


As  a  result  of  these  and  other  activities,  the 
Blaw-Knox  Division  was  presented  with  the  Army-Navy 
"E"  Award  on  July  13,  1943;  the  highest  honor  that  can 
be  given  to  civilian  effort. 


The  experience  gained  will  prove  invaluable 
in  helping  our  friends  in  the  radio  industry  to  solve  the 
many  new  problems  which  they  will  face  as*a  result 
of  wartime  developments. 


BLAW-KNOX  DIVISION 

OF  BLAW-KNOX  COMPANY 
2038  Farmers  Bank  Building  ....  Pittsburgh,  Penna. 


Flamm  WPAT  50% 
Heard  Before  FCC 

Question  of  Control  Basis  of 
Hearing  on  Stock  Holding 

QUESTION  as  to  whether  50% 
interest  in  a  station  constitutes 
control  highlighted  hearings  before 
the  FCC  last  week  on  the  applica- 
tion for  the  transfer  of  50%  of  the 
stock  of  WPAT  Paterson,  N.  J., 
from  Frank  B.  Falknor  and  Rex 
Schepp  to  Donald  Flamm,  former 
owner  of  WMCA  New  York,  now 
in  the  overseas  branch  of  the  OWI. 

The  $50,000  sale  was  consum- 
mated in  September  1942.  Mr. 
Flamm  and  Colin  Ives,  his  per- 
sonal attorney,  agreed  to  take 
over  the  half  interest  of  Mr. 
Falknor  (25%),  former  CBS  chief 
engineer  in  Chicago,  now  an  Army- 
Captain  on  duty  in  North  Africa, 
and  Mr.  Schepp  (25%),  manager 
of  WIRE  Indianapolis,  with  Mr. 
Flamm  holding  196  shares  (49%) 
and  Mr.  Ives  4  shares  (1%).  Other 
half  interest  in  WPAT  is  held  by 
Lt.  James  B.  Cosman  (49%),  Bu- 
reau of  Ships  of  the  Navy,  and  his 
wife,  Elsa  M.  Cosman  (1%). 
Hearing  Recessed 

Appearing  on  the  stand  the  first 
day  of  the  hearing,  now  recessed 
until  Jan.  17,  were  Mr.  Ives  and 
Lt.  Cosman.  Mr.  Flamm  and  Mr. 
Schepp  appeared  the  second  day.  It 
was  learned  that  Sidney  Flamm, 
now  WPAT  vice-president  and 
manager,  and  brother  of  Donald 
Flamm,  had  sought  association 
with  the  station  before  his  broth- 
er had  acquired  interest,  but  had 
been  turned  down  because  "his 
price  was  too  high".  Donald 
Flamm,  now  chairman  of  the 
board,  receives  $200  per  week  as 
advisor  to  WPAT. 

FCC  also  has  questioned  the  rea- 
son for  making  of  separate  con- 
tracts to  cover  the  Flamm  and  Ives 
interests.  Mr.  Flamm  now  wishes 
to  acquire  the  1%  interest  of  Mr. 
Ives,  and  it  is  contended  the  FCC 
has  no  jurisdiction  over  the  trans- 
action. 

Philip  Handelman,  of  New  York, 
partner  of  Mr.  Ives,  is  appear'ng 
as  Mr.  Flamm's  attorney  at  the 
proceeding.  FCC  Attorney  George 
H.  Hill  is  presiding  as  examiner 
and  P.  W.  Seward  as  counsel. 


POPULARITY! 

It's  a  Hooper-proved 
fact  that  WSGN  con- 
sistently produces  and 
broadcasts  Alabama's 
best-liked  shows;  an- 
other reason  why  your 
advertising  dollars  do 
the  most  for  you  when 
spent  for  WSGN  time. 


WSGN 

Coverage-Popularity 
Call  Headley-Reed 


HELBROS  WATCHES 
REVIVES  PICK  &  PAT 

HELBROS  Watches  brings  back 
Pick  &  Pat,  once  starred  in  Show- 
boat, in  a  new  program,  Pick  & 
Pat  Time  which  will  be  aired 
Tuesdays,  8:30-9  p.m.  starting  Jan. 
18  and  will  include  Vincent  Lopez' 
orchestra  and  Mary  Small,  singer. 

Featured  with  their  original 
m.c,  Tiny  Ruffner,  the  new  pro- 
gram will  be  sponsored  on  12  Mu- 
tual outlets  in  markets  where  Hel- 
bros  has  distribution,  and  is  avail- 
able as  a  sustainer  to  other  sta- 
tions. Outlets  included  in  the  com- 
mercial hook-up  are:  WSGN  KHJ 
KFRC  KFEL  WOL  WNAC  CKLW 
KWK  WHK  WIP  WRR  WGN. 
Agency  is  William  H.  Weintraub 
&  Co. 

While  originating  at  WOR  New 
York,  the  broadcast  will  not  be 
heard  on  that  station,  which  car- 
ries Noxzema  Chemical  Co.'s  Bat- 
tle of  the  Boroughs  at  that  time. 


John  Alexander  Named 
As  Manager  of  KODY 

JOHN  ALEXANDER,  former 
night  supervisor  of  KSL  Salt  Lake 
City,  was  appointed  manager  of 
KODY  North  Platte,  Neb.,  Jan.  1, 
John  J.  Gillin, 
Jr.,  president  of 
WOW  Omaha, 
owner  of  KODY, 
announced  last 
week. 

A  native  of 
Minneapolis  and 
graduate  of 
Northweste  r  n 
College  of  Speech, 
that  city,  Mr.  Al- 
Mr.  Alexander  exander  entered 
radio  in  1933  as  a  freelancer  in  St. 
Paul-Minneapolis.  In  1935-36  he 
was  program  director  of  KGDY 
Huron,  S.  D.,  no  longer  on  the  air, 
and  from  1936-38  he  was  program 
director  of  KGNF  North  Platte 
(now  KODY).  He  became  program 
director  and  chief  announcer  of 
KFBB  Great  Falls,  Mont.,  in  1938 
and  two  years  ago  joined  KSL  as 
night  supervisor  and  announcer- 
producer. 

During  his  former  residence  in 
North  Platte  Mr.  Alexander  mar- 
ried the  former  June  E.  Coverdell, 
a  native  of  that  Nebraska  city. 
They  have  two  sons.  KODY's  trans- 
mitter is  located  on  the  original 
ranch  of  Col.  W.  F.  (Buffalo  Bill) 
Cody,  hence  the  change  in  call  let- 
ters when  WOW  took  over  the  sta- 
tion last  Dec.  13  [Broadcasting, 
Dec.  20]. 
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FM  NET  RESUMES 
NEW  YORK  OFFICE 

AMERICAN  NETWORK  Inc.,  or- 
ganization proposing  to  establish 
an  FM  network  as  soon  as  war  re- 
strictions are  lifted,  decided  last 
week  to  reopen  New  York  head- 
quarters in  the  Lincoln  Bldg.  as 
the  first  step  in  pursuing  full  or- 
ganization plans. 

At  a  meeting  in  Chicago  last 
Tuesday  and  Wednesday,  presided 
over  by  John  Shepard  3d,  presi- 
ent,  and  attended  by  members  of 
the  organization's  board  and  pros- 
pective participants  in  the  project, 
plans  were  completed  for  reapply- 
ing for  FM  stations  to  be  oper- 
ated by  the  network  in  New  York 
and  Chicago.  Headquarters  in  the 
Lincoln  Bldg.  will  be  reopened  as 
soon  as  space  becomes  available, 
probably  late  this  month. 

William  B.  Lewis,  former  OWI 
executive  and  former  vice-presi- 
dent in  charge  of  programs  of 
CBS,  will  become  executive  vice- 
president  and  general  manager  of 
American  Network  about  April  1. 
He  is  now  completing  a  nationwide 
program  study  for  CBS. 


Williams  at  3  Million 

OTIS  WILLIAMS,  a  member  of 
the  sales  staff  of  WOR  New  York 
for  eight  years,  is  the  second  ac- 
count executive  at  the  station  to 
go  over  the  $3,000,000  mark  in  to- 
tal sales.  George  Schmidt  has  here- 
tofore been  the  only  WOR  sales- 
man to  attain  that  goal. 


A  GIVEAWAY  SHOW  to  end  all 

giveaways  is  Gordon  Van  Dover's 
daily  session  on  WJJD  Chicago. 
Every  afternoon,  Gordon  gives 
away  a  bogus  $9,000,000  to  a  bogus 
listener  whose  telephone  number  is 
arrived  at  by  a  complicated  series 
of  gyrations.  Held  aloft  in  his  right 
hand  is  the  daily  consolation  prize 
— a  salami  that  glows  in  the  dark. 


Video  Meeting 

ALL  OF  the  country's  television 
stations  have  been  invited  to  send 
representatives  to  an  organization 
meeting  of  Television  Broadcast- 
ers Assn.,  to  be  held  in  Chicago 
Jan.  17-18.  Group  would  serve  the 
television  industry  in  much  the 
same  manner  that  FMBI  operates 
for  the  FM  broadcasters.  Meeting 
was  called  by  Klaus  Lansberg  of 
Television  Productions  Inc.,  opera- 
tor of  W6XYZ  Los  Angeles. 


EDGAR  KOBAK,  executive  vice- 
president  of  the  BLUE,  on  Jan.  11 
will  address  the  Advertising  Club  of 
Boston. 


ROBERT  J.  LANDRY,  CBS  director 
of  program  writing,  is  the  author  of 
an  article  on  American  radio  appear- 
ing in  the  November  issue  of  Trans- 
atlantic magazine,  new  London  pub- 
lication. 


HOYT  AND  HEALY 
AT  WAC  MEETING 

PALMER  HOYT,  publisher  of  the 
Portland  Oregonian  and  retiring 
domestic  director  of  OWI,  and 
George  W.  Healy  Jr.,  managing  ed- 
itor of  the  Neiv  Orleans  Times- 
Picayune  and  Mr.  Hoyt's  successor 
at  OWI,  were  off-the-record  speak- 
ers at  a  meeting  of  the  War  Ad- 
vertising Council  in  New  York  last 
Friday. 

Harold  Thomas,  president,  Cen- 
taur Co.  and  acting  chairman  of 
the  Council  in  the  absence  of  Ches- 
ter LaRoche,  chairman,  who  is  ill 
on  the  West  Coast,  presided.  Cam- 
paigns on  the  Fourth  War  Loan 
drive  and  the  campaign  against  ve- 
nereal disease  were  outlined. 

Questioned  about  Mr.  LaRoche's 
future  position  with  the  Council, 
in  view  of  his  recent  acquisition  of 
BLUE  Network  stock  and  his  ap- 
pointment as  director  and  chair- 
man of  the  executive  committee  of 
the  BLUE  [Broadcasting,  Jan.  3], 
Council  spokesmen  said  Mr.  La- 
Roche  is  expected  to  continue  as 
chairman.  They  pointed  to  the 
statement  in  the  BLUE's  an- 
nouncement that  "Mr.  LaRoche's 
duties  at  the  BLUE  will  be  ad- 
justed for  the  duration  to  enable 
him  to  meet  his  continuing  respon- 
sibilities to  the  WAC"  and  said 
there  had  been  no  change  from 
this  position. 

Time  of  Mr.  LaRoche's  return 
depends  upon  his  recovery.  It  is 
understood  offices  are  being  pre- 
pared for  him  at  the  BLUE  and 
that  he  will  assume  an  active  part 
in  the  network's  management  im- 
mediately upon  his  return  to  New 
York. 


Trevor  Evans  Named 

TREVOR  EVANS,  radio  director 
of  Washington  State  Defense  Coun- 
cil, has  been  appointed  to  a  similar 
post  with    Pacific   National  Adv. 

Agency,  Seattle, 
according  to  Wil- 
liam H.  Horsley, 
president.  Mr. 
Evans  simul- 
taneously took 
over  management 
of  Pacific  Radio 
Productions,  an 
affiliated  organi- 
z  a  t  i  o  n  of  the 
agency,  which 
produces  radio 
programs,  transcriptions  and  com- 
mercial motion  pictures. 


Mr.  Evans 


Frederick  Named 

APPOINTMENT  of  David  Fred- 
erick as  chief  of  the  Office  of  Pro- 
gram Coordination  of  the  OWI 
Domestic  Branch  was  announced 
last  week.  Mr.  Frederick  succeeds 
Robert  Ferry  who  resigned  to  be- 
come assistant  director  of  the 
Branch,  in  charge  of  operations. 
The  new  OPC  chief  came  to  the 
OWI  from  the  War  Finance  Divi- 
sion of  the  Treasury  Dept.  He  had 
been  editor  and  publisher  of  Tide. 


WGAU  to  CBS 

WGAU  Athens,  Ga.,  about  Feb.  15 
becomes  a  CBS  affiliate,  bringing 
the  total  number  of  CBS  stations 
in  United  States  and  territories  to 
139.  Contract  was  signed  some 
months  ago,  but  lines  were  not 
available  at  the  time. 


FACTS  ABOUT  RADIO  IN  CUBA 


Survey  Just  Released  Proves 
Dominance  of  RHC  Cadena  Azul 

Advertisers  can  now  reach  Cuba's  4,250,000 
people  at  amazingly  low  rates: 


Chech  these  facts: 


\  An  independent  survey  made  by  Sabates,  S.  A.,  Latin 
American  affiliate  of  Procter  &  Gamble  shows  that  on 
the  average  of  65%  of  Cuban  listeners  keep  tuned 
to  RHC  Cadena  Azul. 

>  RHC  Cadena  Azul  is  affiliated  with  Columbia  Broad- 
casting System. 

I  RHC  Cadena  Azul  knows  how  to  program  Cuban  radio, 
has  modern  studios,  complete  production  facilities. 

*  RHC  Cadena  Azul  is  Cuba's  only  network.  It  owns  and 
operates  the  8  stations  of  the  network. 

For  more  complete  information,  wire,  write  or  phone: 
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More  information  on  this 
recently  completed  survey 
may   be   had   on  request. 


HUMBERTO  D.  GONZALEZ— U.  S.  Representative  of  RHC  CADENA  AZUL 

220  West  42nd  St.  Wisconsin  7-1166  New  York  18,  N.  Y. 
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CHART  III 
Hooper  National  Trends 

SETS-IN-USE  INDEX  —  DAYTIME 

JANUARY.  1941 —DECEMBER,  1943 
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Evening  Listening  Steady 

{Continued  from  page  11) 


New  York  City  and  Environs 


1 


2,000,000  or  15.4%  of  the  populalion 
of  Greater  New  York  listen  to 
YIDDISH  radio  programs 

1,400,000  or  10.8%  of  the  population 
of  Greater  New  York  listen  to 
ITALIAN  language  programs 

1,250,000  or  9.6%  of  the  papulation 
of  Greater  New  York  listen  to 
POLISH  language  programs 

670,000  or  5.1  %  of  the  popu'ation 
of  Greater  New  York  listen  to 
GERMAN  language  programs 

250,000  or  2%  of  the  population 
of  Greater  New  York  I  sten  to 
SPANISH   language  programs 

WBNX  bring;  to  this  audience  in  its 
native  tongue  and  in  English,  interesting 
entertainment;  educational1  and  musical 
programs,  and  the  complete  world-w  de 
facilities   of   International   News  Service. 

Appreciation  of  WBNX  service  is  evi- 
denced by  the  annual  contract  renewals 
of  the  largest  national  and  local  adver- 
tisers. 


I  Winner  of  PEABODY  CITATION  for  Public 
\  Service    to  Foreign    Language  Groups 


WBNX 

5000  Watts 


We  all  are  in  it 
BUY  WAR  BONDS! 


tioning  on  the  Eastern  Seaboard 
was  inaugurated  at  that  time.  It 
took  another  major  jump  in  Decem- 
ber 1942,  when  gasoline  rationing 
was  made  nationwide.  As  a  result, 
1943  started  the  year  with  "Avail- 
able Audiences"  appreciably  higher 
than  in  1942.  They  remained  high- 
er until  May.  From  May  through 
October  the  trends  for  the  two 
years  resembled  each  other  closely 
but  after  October  the  "Available 
Audience"  fell  below  the  1943  level 
for  the  remaining  two  months  of 


Hon.  Joe  Timlin 
Schwimmer  &  Scott 
Chicago,  111. 

Dear  Joe: 

Now  that  you're  on  the  other  side  of  the 
fence,  buying  instead  of  selling  time,  I'll 
bet  you'll  never  have  a  problem  selecting 
a  station  to 
cover  Charles- 
ton and  the 
great  Kana- 
wha Valley.  If 
it  were  any- 
body but  you, 
I'd  spend  a  lot 
of  time  te  ling 
them  about 
WCHS's  5000 
on  580,  our 
preference  by 
the  great  ma- 
jority of  I's- 
teners  in  the 
many  counties 
we  serve,  the 
high  payrolls 
from  the 
world's  great- 
est chemical 
center,  not  to 
mention  the 
over  $300,000,- 
000  retail 
sales  transact- 
ed within 
WCHS's  pri- 
mary area. 
But  as  our 
former  Bran- 
ham  represen- 
t  a  t  i  v  e  ,  I'm 
sure  you  well 
know  this 
story.  It  just  makes  sense  that  your 
former  association  will  serve  to  lighten 
the  load  anytime  you're  looking  for  a 
station  to  produce  sa'es  in  this  part  of 
W.  Va.  Good  luck,  and  I'm  sure  we'll 
be  hearing  from  you. 

Regards 

Yrs. 
Algy 

WCHS 

Charleston,  W.  Va. 


the  year.  These  evening  trends  in- 
dicate for  1944  slightly  lower 
trends  in  both  "Available  Audi- 
ence" and  "Sets-in-Use". 

Daytime 

The  daytime  conditions  are  rep- 
resented in  Charts  III  and  IV. 
These  charts  are  based  on  Monday 
through  Friday  data  only. 

Chart  III  shows  the  daytime 
"Sets-in-Use  Index"  trends.  Day- 
time "Sets-in-Use"  in  1943  started 
the  year  well  below  the  1942  level 
and,  with  the  exception  of  Aoril, 
remained  below  until  July.  From 
July  through  December,  daytime 
"Sets-in-Use"  were  above  the  1942 
level. 

This  finding  is  of  particular  sig- 
nificance in  view  of  the  "Available 
Audience"  trend  shown  in  Chart 
IV,  which  started  the  year  at  the 
1942  level  but  since  March  has 
been  well  below.  That  is  to  say 
daytime  radio  in  the  latter  half 
of  1943  attracted  larger  audiences 
than  in  1942  despite  the  fact  the 
"Available  Audiences"  were  ap- 
preciably lower  in  1943. 

It  seems  probable  that  employ- 
ment in  1944  will  not  greatly  in- 
crease above  the  1943  level.  There- 
fore, if  gasoline  rationing  should 
continue  throughout  1944,  it  seems 


probable  that  daytime  "Available 
Audiences"  during  the  coming  year 
will  remain  at  about  the  1943  lev- 
els and  that  daytime  "Sets-in-Use" 
will  be  at  about  the  1943  levels  or 
slightly  higher. 

Top  Ranking  Evening  Programs 

The  top  ranking  evening  pro- 
grams as  of  Dec.  15,  1943  and  1942 
are  shown  in  List  1  and  List  2. 

LIST  1 

December  1943  Evening  Ratings 

Rank  Program  Name  Rating 

1.  Fibber  McGee  &  Molly   31.8 

2.  Charlie    McCarthy   30.7 

3.  Bob    Hope   29.2 

4.  Joan  Davis  with  Jack  Haley  27.0 

5.  Aldrich   Family   26.0 

6.  Walter    Winchell   25.4 

7.  Jack    Benny   25.3 

8.  Radio    Theatre   25.3 

9.  Abbott  &  Costello   24.5 

10.  Frank  Morgan — Fanny  Brice .  23.2 

11.  Mr.    District    Attorney   22.8 

12.  Bing    Crosby   22.7 

13.  Screen  Guild  Theatre   22.4 

14.  Take  It  or  Leave  It  22.1 

15.  Fred   Allen   20.4 

LIST  2 

December  1942  Evening  Ratings 

1.  Charlie   McCarthy   36.2 

2.  Bob  Hope   35.4 

3.  Fibber  McGee  &  Molly   31.4 

4.  Jack    Benny   30.4 

5.  Aldrich   Family  29.5 

6.  Frank  Morgan — Fanny  Brice  29.1 

7.  Bandwagon   23.3 

8.  Rudy  Vallee   22.3 

9.  Bing    Crosby   22.0 

10.  Kay   Kyser   21.7 

11.  Eddie  Cantor   21.7 

12.  Walter  Winchell  (Sub.)   20.7 

13.  Radio    Theatre   20.6 

14.  Abbott  and  Costello   19.8 

15.  One   Man's   Family   19.8 

Ten  of  the  programs  appearing 
in  List  2  are  also  found  in  List  1, 


ROUNDS 
UARANTEE 


5000  WATTS 
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Hooper  Notional  Trends 

AVAILABLE  AUDIENCE  INDEX  —  DAYTIME 

JANUARY,  1941 —DECEMBER,  1943 


but  five  appear  on  the  1943  year- 
end  list  which  were  not  on  that 
for  1942:  Joan  Davis  with  Jack 
Haley,  Mr.  District  Attorney, 
Screen  Guild  Players,  Take  It  Or 
Leave  It  and  Fred  Allen. 

Top  Ranking  Daytime  Programs 

The  top  15  weekday  daytime  pro- 
grams for  December  1943  and  De- 
cember 1942  are  shov/n  in  List  3 
and  List  4  respectively. 

LIST  3 

December  1943  Weekly  Daytime 
Ratings 

1.5    Stella    Dallas   8.3 

1.5    Portia    Faces    Life   8.3 

3.5    Ma   Perkins    (CBS)   8.2 

3.5    When   A  Girl  Marries   8.2 

5.  Young  Widder  Brown   8.1 

6.  Big  Sister   7.9 

7.  Pepper  Young's  Family   7.8 

8.  Our  Gal,   Sunday   7.4 

9.5    Right  to  Happiness   7.3 

9.5    Kate   Smith   Speaks   7.3 

11.  Back  Stage  Wife   7.1 

12.  Ma  Perkins    (NBC)   7.1 

13.5    Helen    Trent     ._   7.0 

13.5    Breakfast  at  Sardi's   7.0 

15.5    Lorenzo    Jones   6.5 

15.5    Life  Can  Be  Beautiful  6.5 

LIST  4 

December  1942  Weekday  Daytime 
Ratings 

1.5    Portia   Faces   Life   8.5 

1.5    Kate   Smith    Speaks   8.5 

3.5    Stella    Dallas   8.1 

3.5    Life    Can   Be   Beautiful   8.1 

5.5    Big    Sister   8.0 

5.5    Our    Gal    Sunday   8.0 

7.  When   A  Girl   Marries   7.5 

8.  Right  To  Happiness   7.4 

9.  Young  Widder  Brown  7.2 

10.5    Vic  and  Sade  (CBS)   7.1 

10.5    Romance  of   Helen    Trent   _  7.1 

12.  Pepper  Young's  Family  (NBC)  7.0 

13.  Ma  Perkins    (NBC)   6.7 

14.5    Road   of   Life   6.6 

14.5    Ma   Perkins    (CBS)   6.6 

List  3  contains  16  instead  of  15 
programs  because  Lorenzo  Jones 
and  Life  Can  Be  Beautiful  were 
tied  for  15th  place.  Of  these  16 
programs,  13  were  among  the  year- 


Aug 


Fibber  McGee  Program 
Tops  New  Hooper  Poll 

FIRST  on  the  list  of  the  "First 
Fifteen"  in  the  Hooper  national 
program  ratings  report  dated  Dec. 
30  1943,  is  Fibber  McGee  &  Molly, 
while  Bob  Hope  has  dropped  to 
third  place.  Charley  McCarthy  is 
second  and  the  Sealtest  Show  with 
Joan  Davis  and  Jack  Haley  is 
fourth.  Others  in  order  are  the 
Aldrich  Family,  Walter  Winchell, 
Jack  Benny,  Lux  Radio  Theatre, 
Abbott  &  Costello,  Frank  Morgan- 
Fanny  Brice,  Mr.  District  Attor- 
ney, Bing  Crosby,  Take  It  or  Leave 
It,  and  Fred  Allen. 

Red  Skelton  leads  those  pro- 
grams which,  being  broadcast  after 
10:30  p.m.,  are  not  measured  in 
the  eastern  time  zone.  The  report 
also  shows  the  program  rating  av- 
erage to  be  the  highest  level  it  has 
reached  since  March  30,  1943. 
The  sets-in-use  average,  however, 
is  down  2V2%. 


Dairy  Renewal 

AMERICAN  DAIRY  Assn.,  Chi- 
cago (dairy  products),  on  Jan.  30 
will  renew  its  sponsorship  of  The 
Voice  of  the  Dairy  Farmer,  quar- 
ter-hour weekly  program  heard 
Sundays  at  1:45  p.  m.  on  30  NBC 
stations.  It  is  also  heard  by  trans- 
cription on  20  other  Midwest  and 
Pacific  Coast  stations.  Format  re- 
mains the  same.  Contract  is  for  13 
weeks.  Agency  is  Campbell-Mith- 
un,  Chicago. 


end  "Top  Fifteen"  in  1942  as  may 
be  seen  in  List  4:  Back  Stage 
Wife,  Breakfast  at  Sardi's  and 
Lorenzo  Jones  appear  in  the  1943 
list  but  were  not  among  the  "Top 
Fifteen"  a  year  ago. 


WANTED 

Local  or  Regional  Station 
WILL  PAY  CASH— PRINCIPALS  ONLY 

Give  Location — Rough  Outline  of  Assets — Price 
BROADCASTING— BOX  675,  WASHINGTON  4,  D.  C. 


Music  for  Workers 

BELMONT  RADIO  Corp.,  Chi- 
cago, provides  2  hours  and  45  min- 
utes of  music  at  intervals  through- 
out the  day  for  its  employes.  Vary- 
ing in  length,  programs  of  music 
ranging  from  "red  hot  and  low 
down"  to  Viennese  waltzes  are  pre- 
sented on  the  plant's  PA  system. 
Types  of  selections  are  based  upon 
a  knowledge  of  worker  psychology. 
A  daily  note  of  inspiration  in  the 
production  of  war  equipment  is 
The  Star  Spangled  Banner.  "In  the 
brief  time  we  have  been  providing 
music,"  said  Parnell  S.  Billings, 
Belmont  president,  "it  has  had  a 
tendency  to  improve  production  and 
better  employe  morale." 


I 


5000  Watts 
570  Kc. 

OHIO's  3«d 
MARKET 


Hp 


"KRNT  convinced 

our  bank  that 
radio  spots  pay" 

reports  L.  Nevin  Lee 

"We  are  doubling  the  radio-allo- 
cation in  our  advertising  budget 
for  1944,"  reports  L.  Nevin  Lee, 
who  directs  advertising  for  the 
Bankers  Trust  Company  of  Des 
Moines.  The  report  also  states: 

"Your  records  will  show  that  our 
bank  has  been  on  the  air  every 
day  with  at  least  one  spot  on 
KRNT  for  the  past  four  years. 

"We  realize  that  advertising  ef- 
fectiveness isn't  entirely  measur- 
able with  a  slide  rule — but  we 
have  seen  traceable  response  from 
featuring  certain  of  our  depart- 
ments on  KRNT. 

"That  is  one  of  the  major  rea- 
sons for  increasing  our  KRNT 
expenditure  this  year — and  add- 
ing KSO." 


KS0-: 
KRNT 


BASIC  BLUE 
AND  MUTUAL 
5000  WATTS 


BASIC 
COLUMBIA 
5000  WATTS 


The  Cowles  Stations  m 

>  E  S  MOINES 


Affiliated  with  Des  Moines  Register  &  Tribune 
Represented  by  The  Katz  Agency 
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When  KSTPete  to  k  our  Barn  Dance  Gang 
to  International  Falls  —  some  joo  w/7« 
from  the  Twin  Cities  —  for  a  regular  Sat- 
urday night  broadcast,  The  Falls  really  fell 
for  him.  So  eager  were  folks  up  there  to 
see  and  hear  these  radio  favorites,  they 
poured  into  town  from  miles  around,  and 
the  gang  had  to  do  two  shows  that  night 
— both  to  overflow  crowds. 
The  night  before,  in  Hinckley,  they  played 
to  twice  the  population  of  the  town.  Hang- 
ing out  the  "S.R.O."  sign  when  the  gang 
leaves  the  Twin  Cities  to  go  visiting  is 
nothing  new.  In  the  lact  three  years,  KSTP's 
Barn  Dance  has  made  personal  appearances 
in  more  than  too  different  Minnesota  and 
Wisconsin  towns  —  playing  to  paid  atten- 
dance totalling  more  than  500,000.  They  all 
want  the  Barn  Dance  Gang  to  come  back, 
and  still  another  hundred  towns  are  eagerly 
awaiting  our  first  visit. 
It's  promotion  like  this  that  is  constantly 
adding  to  KSTP's  large  rural  audience.  And 
these  personal  appearances  are  just  one  fea- 
ture of  a  continuous  audience  promotion 
campaign  which  also  includes: 

1  f  Audience-building  ads  in  344  Minne- 
sota country  newspapers 

2.  Big  ads  in  "The  Farmer,"  reaching 
147,000  Minnesota  farmers 

3.  Full-page  ads  in  "Land  O'  Lakes 
News,"  reaching  65,000  Minnesota 
farmers 

4.  "On  the  Minnesota  Farm  Front" 
(column  by  KSTP's  Farm  Service 
Director,  Harry  Aspleaf)  published 
weekly  by  81  country  newspapers 
"Around  Radio  Row"  (radio  news- 
and-gossip  column)  published  week- 
ly by  70  country  newspapers 

Resultful  selling  in  the  vital  Twin  Cities 
area  —  Minnesota's  primary  market  —  is 
what  you  buy  on  KSTP.  This,  plus  no-cost 
coverage  of  the  state's  prosperous  rural  mar- 
ket is  what  you  actually  get! 

^•"—""^     Exclusive  NBC  Affiliate 
fiO  OOo\  *or       Twin  Cities 
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STORES  BUY  TIME 

Sears,  Roebuck  Latest  Recruit 
 For  WMPS  Memphis  


MEMPHIS  merchants  are  buying 
time  heavily  with  WMPS,  the  new- 
est recruit  being  Sears,  Roebuck  & 
Co.  Store  has  just  purchased  the 
7 :45  a.m.  quarter-hour  da.ly,  bring- 
ing to  six  the  number  of  stores  us- 
ing WMPS  for  promotion. 

Five  other  Memphis  stores  pre- 
ceded Sears,  Roebuck  on  the  sta- 
tion. The  John  Gerber  Co.  aims 
The  Shadow  at  its  juven  le  trade, 
in  addition  to  spot  announcements. 
Bry's  promotes  its  merchandise 
with  a  new  five-minute  daily  show, 
Something  New.  Many  war  efforts 
and  patriotic  messages  go  on  for 
Goldsmith's.  Lowenstein's  sponsors 
Let's  Learn  Spanish  along  with 
spot  announcements.  And  Levy's 
Ladies  Toggery  has  started  spon- 
soring Hollywood  Radio  Theatre. 


Unicorn  Press  Plans 

UNICORN  PRESS,  Brooklyn,  now 
publisher  of  Funk  &  WagnalP's  en- 
cyclopedia, has  named  Blackstone 
Co.,  New  York,  to  handle  radio  ad- 
vertising. Book  is  now  being  pro- 
moted on  WHN  New  York,  on  Kid 
Wizards,  half-hour  show.  Firm 
plans  national  use  of  radio. 


FEATURING  talent  which  appears 
regularly  on  the  programs  shortwaved 
by  CBS  to  Latin  America,  a  new 
half-hour  weekly  series  titled  Viva 
America  will  start  on  CBS  Jan.  13 
as  the  first  "longwave"  show  to  be 
produced  by  the  CBS  shortwave  de- 
partment. Program  will  be  heard 
Thursdays,  11:30  p.m.-12  midnight. 


1944's 

BIG  NEW  SHOWS 

are  on 

WAGA 

Building  a  larger 
audience  and  more 
results  for  WAGA 
advertisers 


5000  WATTS 

DAY  AND  NIGHT 
590  KC. 


Represented 
nationally  by 
Edward  Patry  and  Company 


National  Representatives 

HEADLEY-REED  COMPANY 


Affiliate  of  the  Blue  Network 


TOAST  TO  THE  NEW  Pacific  Coast  Advertising  Agency  from  radio 
executives  and  network  and  station  representatives.  Celebration  honored 
the  agency's  recently  completed  offices  at  1167  McAllister  St.,  San  Fran- 
cisco. Wishing  good  luck  are  (1  to  r)  :  Ed  Franklin,  manager  of  KJBS 
San  Francisco;  Don  Searle,  general  manager  of  KGO  San  Francisco; 
Richard  E.  Goebel,  president  and  general  manager  of  the  advertising 
company;  and  Ralph  Brunton,  president  of  KQW  San  Jose. 


NEW  RADIO  DEVICE  AIDS  PLANES 

Allied  Bombers  Helped  in  Berlin  Blitz 
 By  American  Scientist's  Invention  


A  SECRET  new  navigation  device 
permitting  the  RAF  to  bomb  tar- 
gets with  precision  regardless  of 
weather  conditions  is  revealed  in 
an  AP  dispatch  filed  last  week  from 
Stockholm  by  John  H.  Colburn. 
German  officials  are  said  to  be 
baffled  by  the  new  weapon,  which 
is  believed  to  be  responsible  for  the 
blotting  out  of  Berlin. 

An  anonymous  Swedish  scientist 
said  the  RAF  was  apparently  us- 
ing a  radar-radio  location  naviga- 
tion device  transmitting  infra-red 
rays  which  pierce  fog  and  clouds. 
The  scientist  credited  the  develop- 
ment to  Vladimir  K.  Zworykin, 
long  connected  with  cathode  ray 
tube  research  for  television  and 
other  electronic  purposes.  Dr. 
Zworykin  is  associate  research  di- 
rector of  RCA  at  Camden. 

The  U.  S.  Eighth  Air  Force  an- 
nounced last  month  the  develop- 
ment of  secret  navigation  devices 

WKRC-AFRA  Pact 

WKRC  Cincinnati  and  the  AFRA 
have  signed  a  renewal  contract, 
retroactive  to  Nov.  1,  1943.  Pact 
contains  standard  AFRA  provisions 
and  calls  for  minor  adjustments  in 
salaries  for  some  of  the  station's 
talent. 


BRITISH  COLUMBIA 
LAND  OF  OPPORTUNITY 


1 


VANCOUVER,  CANADA 
J.  H.  McGILL  VR  A  (U  S) 
H.  N.  STOVIN  (CANADA) 


WW  MOM  MAN  W* . 


to  permit  American  bombers  to 
bomb  accurately  from  as  high  as 
25,000  feet  through  clouds  or  fog. 
Eyewitnesses  of  Berlin's  blitz  say 
there  is  remarkably  little  wastage 
of  bombs,  with  only  a  small  amount 
of  overlapping  as  the  attackers 
move  from  area  to  area. 


Reynolds  Picked 

QUENTIN  REYNOLDS,  reporter 
featured  on  the  NBC  Goodyear 
Tire  &  Rubber  Co.  Salute  to  Youth 
program  which  goes  off  the  air 
this  month,  will  become  narrator 
Jan.  18  on  Report  to  the  Nation, 
sponsored  on  CBS  by  a  group  of 
electric  companies.  Reynolds,  who 
recently  returned  from  a  visit  to 
the  European  front,  replaces  Doug 
Edwards  on  the  CBS  Tuesday 
evening  series.  N.  W.  Ayer  &  Son 
is  the  electric  companies'  agency. 


Religious  Renewals 

THREE  RELIGIOUS  institutions 
have  signed  52-week  renewal  con- 
tracts with  WHN  New  York  for 
Sunday  programs  totalling  2%  hours 
in  time.  Radio  Bible  Class,  Detroit 
renewed  a  program  of  the  same  name, 
10-10:30  a.m.  Jan.  2,  when  it  also 
renewed  the  broadcasts  on  170  Mutual 
stations.  Repeat  of  Voice  of  Prophecy, 
another  Mutual  religious  series  for 
which  WHN  is  the  New  York  outlet, 
has  been  renewed  on  WHN,  6 :30-7 
p.m.  through  George  C.  Hoskin  As- 
sociates, Chicago,  effective  Jan.  30. 
Calvary  Baptist  Church,  New  York, 
effective  Jan.  2,  renewed  the  11 :30- 
12:30  a.m.  and  the  8-8:45  p.m.  pe- 
riods, placing  business  direct. 


Signed  for  Films 

BOB  BURNS,  star  of  the  NBC  Ar- 
kansas Traveler,  has  been  signed  by 
Spitz-Goetz  International  Pictures 
for  a  featured  spot  in  "Belle  of  the 
Yukon".  Dick  Haymes,  featured  on 
the  weekly  BLUE  Here's  to  Romance, 
has  been  assigned  male  lead  in  the 
20th  Century-Fox  film,  "When  Irish 
Eyes  Are  Smiling",  which  starts  pro- 
duction in  February.  His  first  film, 
"Four  Jills  and  a  Jeep"  was  recently 
completed  by  that  studio. 


Second  NAM  Booklet 

NATIONAL  ASSN.  OF  MFRS.  has 
released  the  second  report  of  its  post- 
war committee  in  the  form  of  a  95- 
page  booklet  on  domestic  and  inter- 
national issues.  The  report  represents 
a  cross  section  of  American  business 
opinion  after  two  years  of  study  by 
a  group  of  150,  headed  by  Wilfred 
Sykes,  president  of  Inland  Steel  Co., 
Chicago. 
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Radio  Men  Named 
To  Key  War  Posts 

Col.  Macy  and  Lt.  Col.  Warner 

Are  Given  Promotions 

WITH  the  return  to  the  air  a  fort- 
night ago  of  Lt.  Col.  Albert  L. 
Warner  whose  voice  is  familiar  to 
millions  of  radio  news  followers, 
it  was  disclosed  that  three  promi- 
nent radio  men  have  been  named  to 
key  posts  in  the  War  Dept.  Bureau 
of  Public  Relations. 

Col.  Warner,  former  chief  of  the 
CBS  Washington  news  bureau,  has 
succeeded  Col.  R.  Ernest  Dupuy  as 
voice  of  the  War  Dept.  on  the  of- 
ficial Army  Review  of  the  Week  on 


Col.  Macy  Col.  Warner 

the  War  Dept.  Army  Hour  over 
NBC  (3:30-4:30  p.m.  Sundays).  At 
the  same  time  it  was  revealed  that 
Col.  Warner  had  been  appointed 
chief  of  the  Bureau's  Press  Branch, 
succeeding  Col.  J.  Noel  Macy,  pres- 
ident of  the  Westchester  Broad- 
casting Corp.,  licensee  of  WFAS 
White  Plains,  N.  Y. 

Macy  Succeeds  Dupuy 

Col.  Macy  moved  up  to  the  post 
of  chief  of  the  Bureau's  News  Di- 
vision, succeeding  Col.  Dupuy,  who 
is  on  overseas  assignment.  Pre- 
vious to  his  Press  Branch  post  Col. 
Macy  was  executive  officer  to  Col- 
Dupuy.  On  his  appointment  as  chief 
of  the  News  Division,  which  em- 
braces the  Press,  Radio,  Pictorial 
and  Analysis  Branches,  Col. 
Macy  named  as  his  executive  of- 
ficer Capt.  Frank  W.  Mayborn, 
president  of  Bell  Broadcasting  Co., 
licensee  of  KTEM  Temple,  Tex. 
Both  Col.  Macy  and  Capt.  May- 
born  are  also  newspaper  publish- 
ers. 

Prior  to  joining  CBS  Washing- 
ton, Col.  Warner  was  chief  of  the 
New  York  Herald-Tribune  Wash- 
ington bureau.  As  head  of  the  CBS 
Washington  news  bureau  for  three 
years  he  was  heard  daily  in  news- 
casts from  the  nation's  capital. 
Taking  a  leave  of  absence  in  1942, 
Col.  Warner  entered  the  Army  as 
a  major  on  July  2  that  year  and 
was  appointed  to  the  War  Intelli- 
gence Branch,  which  issued  com- 
muniques. Prior  to  his  Press  Branch 
appointment  Col.  Warner  was 
chief  of  the  War  Branch,  War  In- 
telligence Division.  At  the  moment 
Capt.  Robert  Menaugh,  former 
superintendent  of  the  House  Radio 
Gallery,  is  acting  chief  of  the  War 
Branch. 

Col.  Macy  went  to  the  War  Dept. 
with  the  rank  of  captain  early  in 
1941  to  become  executive  officer 
of  the  old  Planning  and  Liaison 
Branch,  of  which  Col.  Dupuy  was 
chief.   When  the   Women's  Aux- 


Semper  Paratus 

SERVICE  with  a  song  is  the 
style  of  M.  D.  (Doc)  Morris 
of  the  sales  staft  of  WAAT 
Newark.  While  visiting  a 
Staten  Island  night  club, 
whose  account  he  services, 
Doc  found  the  vocalist  hadn't 
arrived.  It  was  15  minutes 
before  air  time,  and  the  spon- 
sor was  about  to  have  a 
stroke.  So  Doc  went  into  a 
huddle  with  the  band  leader 
and  came  out  with  an  ar- 
rangement of  "White  Christ- 
mas"— with  Doc  doing  the 
vocals.  The  day  was  saved. 


Blue  Arranges  Poll 

THE  BLUE  has  arranged  with 
Opinion  Research  Corp.,  Princeton, 
N.  J.,  to  conduct  special  polls  of 
public  opinion  on  post-war  policies. 
The  findings  will  be  broadcast  in 
a  new  half-hour  series  starting 
Jan.  17.  Announcement  of  the  re- 
sults will  be  followed  by  analyses 
by  commentators  and  political  lead- 
ers. Subject  of  the  first  of  the  se- 
ries, which  is  titled  America  Looks 
Ahead,  will  be  "Attitudes  Toward 
Participation  in  an  Organization 
of  Nations,  and  the  Amount  of 
Power  which  America  Should  Have 
in  Such  an  Organization". 

iliary  Army  Corps  was  organized 
in  early  1942  Col.  Macy  was  tem- 
porary executive  officer  to  Col. 
Oveta  Culp  Hobby. 

Maj.  Frank  Pellegrin  of  the 
Radio  Branch  has  arrived  in  Al- 
giers, relieving  Capt.  Albert  Whar- 
field,  who  is  enroute  to  Washington 
for  reassignment  to  the  Radio 
Branch.  Maj.  Pellegrin  formerly 
was  director  of  broadcast  advertis- 
ing of  NAB.  Capt.  Wharfield  was 
with  C.  E.  Hooper  Inc.,  New  York. 

Capt.  Eddie  Byron,  veteran 
radio  producer  and  owner  of  Mr. 
District  Attorney,  also  on  duty 
with  the  Radio  Branch,  has  re- 
turned to  the  country  from  the 
Southwest    Pacific    war  theatre. 

Maj.  Brooks  Watson,  former  pro- 
gram director  of  WMBD  Peoria, 
and  Maj.  Howard  Nusbaum,  form- 
er NBC  producer,  are  on  duty  in 
London  as  Radio  Branch  officers. 

Lt.  Col.  William  Slater,  former 
NBC  sportscaster,  has  been  as- 
signed to  the  Radio  Branch  in 
charge  of  planning  and  service. 


Roth  Returns  to  WJR 

EXPANDING  its  personnel  for  de- 
velopment of  local  programming, 
WJR  Detroit  has  added  three  mem- 
bers to  its  staff.  Honorably  dis- 
charged from  the 
Army  Air  Corps, 
JP^^^.  Herschell  Roth 

^        has   returned  to 
A  ^    W  Detroit  sta- 

tion. Prior  to  his 
enlistment,  he  had 
been  in  the  sales 
department.  In 
the  news  depart- 
ment, Howard 
Lewis,  from  the 
Mr.  Roth  CBS  central  news 
staff  in  Chicago  has  taken  over  two 
morning  newscasts.  He  formerly 
did  news  and  sports  programs  on 
WMAM  Marinette,  Wis.,  WHBY 
Appleton,  Wis.,  WHA  Madison, 
and  WHBF  Rock  Island,  111.  In 
1941  he  joined  the  radio  division  of 
UP  in  Chicago  and  later  became 
radio  news  editor  for  Indiana  and 
Kentucky.  Wallace  Lancton  has 
joined  the  production  department, 
coming  from  BLUE  in  New  York. 


Fij-Oil  Spots 

CONSOLIDATED  HAIR  GOODS 
Co.,  Chicago  (Fij-Oil  shampoo), 
with  addition  Jan.  2  of  sponsor- 
ship on  WENR  Chicago  of  14  spot 
announcements  weekly,  now  has 
spot  announcements  carried  on 
WCFL  WAIT  WGN  Chicago,  and 
WIBC  Indianapolis.  WENR  con- 
tract is  for  52  weeks.  Agency  is 
Malcolm-Howard  Adv.,  Chicago. 


. . .  also  selling  many 
other  products  on  many 
other  stations. 


George  E.  Halley 

TEXAS  RANGERS  LIBRARY 

HOTEL  PICKWICK     •     KANSAS  CITY,  MO. 


i 


On  the  time-buyer's  slate 


W-H-l-O 


The  easiest,  quickest,  most  economical  way  to  in- 
fluence this  market — and  it's  rich  in  both  war  and 
peace — is  through  the  station  that  has  the  biggest 
and  most  loyal  audience.  That's  WHIO — as  any 
Daytonian  will  tell  you. 


WHIO  2 

THE  DAYTON  MARKET 

5000  WATTS  •  BASIC  CBS  •  G.  P.  HOLLINGBERY  CO.,  Representatives 
HARRY     E.    CUMMINGS,    Southeastern  Representative 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 

uF^  ~  5000  Watts  Day 
1000  Watts  Night 
II 01  II  950 kc.  ppO 
Spartanburg,  S.  C.  Uuu 
Represented  by  Hollingbery 
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6th  Food 
in  Sales 

in  16  Midwestern 
Metropolitan  Districts* 

1.  Chicago   $363,972,000 

2.  St.    Louis    11 1,730,000 

3.  Kansas  City   49,703,000 

4.  Omaha    28,449,000 

5.  Peoria    16,062,000 

6.  TRI  CITIES  __  16,040,000 

7.  Des  Moines    15,554,000 

8.  Rockford,    III.    9,373,000 

9.  Lincoln,   Neb.    8,301,000 

10.  Springfield,    III.    8,289,000 

11.  Sioux  Ci'y,  Iowa   8,265,000 

12.  Waterloo,  Iowa    6,690,000 

13.  Decatur,  III.   6,508,000 

14.  Cedar  Rapids,  Iowa    6,184,000 

15.  St.  Joseph,  Mo.    6,108,000 

16.  Springfield,  Mo.    5,263,000 

*1940  Census 

More  than  200,000  mouths  to  feed  in  the 
Tri-Cities;  Rock  Island,  Moline  and  Daven- 
port plus  the  8  other  cities  and  towns  mak- 
ing up  this  Metropolitan  DistriC  Sell  them 
through — 


5000  WATTS     1270  KC 
BASIC  MUTUAL  NETWORK 
Affiliate:  Rock  Island  ARGUS 


Howard  H.  Wilton  Co.,  Nat.  Representatives 


Press  Ownership 

{Continued  from  page  9) 

each  case  on  its  individual  merits, 
except  in  cities  where  there  may 
be  only  one  newspaper  and  one  sta- 
tion. In  such  situations,  it  was 
thought  a  policy  eventually  barring 
these  so-called  "local  monoplies" 
might  be  desirable. 

The  FCC  majority  originally  had 
drafted  a  ponderous  report  on  the 
newspaper  situation  whereby  the 
principle  of  diversification  of  con- 
trol would  have  been  established. 
This,  however,  was  whittled  down 
to  a  proposed  finding  of  several 
pages.  Then,  it  is  understood,  it 
was  tentatively  agreed  to  issue  a 
simple  press  release  setting  forth 
the  proposed  new  policy  wherein 
newspaper  ownership  would  be 
considered  "an  element".  Evidently 
because  of  the  potency  of  the  Cra- 
ven arguments,  and  the  Congres- 
sional reaction,  it  was  finally  de- 
cided on  Dec.  30  to  postpone  action 
indefinitely. 

If  the  FCC  should  decide  to  es- 
tablish a  policy  viewed  as  discrim- 
inating against  newspaper  owner- 
ship, it  is  expected  the  White- 
Wheeler  Bill  will  be  written  to  en- 
join the  FCC  from  enforcing  it,  by 
specific  provision  against  discrim- 
ination among  classes  of  licensees. 
Such  a  view  has  been  expressed  by 
Senator  White  (R-Me.)  acting 
minority  leader  and  co-author  of 
the  White- Wheeler  Bill.  Chairman 
Wheeler  (D-Mont.)  is  believed  to 
be  similarly  disposed. 


ANEW  NAME  FOR  ROSEMARY! 


Courtship  is  a  time  for  pretty  speeches,  tender 
glances,  soft  pressures  of  the  hand.  Lovers  talk  the 
language  of  flowers — full  of  sweet  nuances.  Every 
flower  has  a  special  meaning — like  "Rosemary  for 
Remembrance." 

Remembrance — that's  what  you  want  for  your  prod- 
uct. Don't  let  it  drop  out  of  sight  during  the  years 
that  it's  temporarily  off  the  market.  And  radio  is  the 
ideal  medium  for  your  "reminder"  campaign.  In 
business,  it's  "Radio  for  Remembrance." 

In  Canada,  CFRB  reaches  the  largest  share  of  the 
richest  market.  Half  the  leading  sponsored  pro- 
grammes in  a  key  area,  fed  by  three  stations,  are 
broadcast  over  CFRB. 


TORONTO 


NEWS  POLICY  was  discussed  by  this  group  of  officials  and  newscasters 
following  signing  by  the  San  Francisco  Chronicle  for  eight  10-minute 
Time  Clock  newscasts  daily  on  KYA  San  Francisco.  Huddling  are  (1  to 
r)  :  William  H.  Brown,  station  editor-in-chief;  Albert  Clive,  Lewis  Jack- 
son, newscasters;  Don  Fedderson,  KYA  general  manager;  John  T.  Smith, 
newscaster;  Jack  William,  program  director;   H.  B.  Rossen,  writer. 


KSTP  Will  Inaugurate 
Minneapolis'  Radio  City 

OPENING  OF  a  new  entertain- 
ment project  in  Minneapolis,  to  be 
known  as  "Radio  City",  was  an- 
nounced last  week  by  Stanley  E. 
Hubbard,  president  of  KSTP  St. 
Paul,  and  John  J.  Friedl,  head  of 
the  Minnesota  Amusement  Co.  The 
new  center,  to  be  opened  March  2, 
will  embrace  the  old  Minnesota 
Theatre  and  the  Minneapolis  fa- 
cilities of  KSTP. 

Plans  include  remodeling  of 
space  to  provide  three  studios.  One 
57-foot  studio  will  seat  350,  and 
will  be  equipped  to  show  motion 
pictures.  Arrangements  are  being 
made  for  broadcasts  at  regular  in- 
tervals, according  to  Mr.  Hubbard, 
who  says  the  theatre  will  operate 
on  a  straight  motion  picture  policy, 
but  with  a  sufficiently  elastic  sched- 
ule to  take  care  of  any  extra  at- 
tractions which  might  become 
available. 


ACA  Renewals 

BROADCAST  division  of  Ameri- 
can Communications  Assn.,  has 
renewed  collective  bargaining 
agreements  with  WBNX  New 
York,  these  contracts  to  be  sub- 
mitted for  approval  to  the  War 
Labor  Board.  Calling  for  substan- 
tial increases  and  new  top  scales, 
the  contract  with  WBNX  provides 
for  a  maximum  $60  per  week  sal- 
ary, while  at  WNEW  the  scale 
reaches  $80  for  supervisors  with  a 
semi-annual  increase  of  $2.50  for 
engineers  and  $3  for  supervisors. 


TRAMMELL  LAUDS 
RADIO'S  WAR  ROLE 

"NO  WRITING  of  the  history  of 
this  war  will  be  complete  without 
some  recognition  of  the  part  played 
by  the  press  and  radio,"  Niles 
Trammell,  president  of  NBC,  stat- 
ed in  a  yearend  statement  issued 
last  week. 

In  praise  of  "these  two  great 
mediums  of  free  speech",  Mr. 
Trammell  said:  "Great  metropoli- 
tan dailies  and  small  weeklies, 
coast-to-coast  networks  and  100- 
watters  in  hamlets  have  devoted 
themselves  unstintingly  and  un- 
selfishly to  the  job  facing  us  at  the 
home  front. 

"Television  taxes  the  imagina- 
tion and  challenges  our  ingenuity 
as  nothing  else  has  since  the  days 
of  Marconi.  Today  broadcasting 
is  in  its  swaddling  clothes;  tomor- 
row will  see  the  nation  dotted  with 
television  stations  broadcasting  to 
every  home  by  sight  and  sound 
everything  in  the  realm  of  instruc- 
tion and  entertainment." 


Flyer  Missing 

PILOT  OFFICER  Norman  Alex- 
ander Allen,  23,  Toronto,  is  pre- 
sumed dead  in  the  latest  Royal 
Canadian  Air  Force  casualty  list. 
He  was  an  observer  in  the  ferry 
command.  Prior  to  enlistment  two 
years  ago  he  was  announcer  of 
CFCO  Chatham,  Ont.  He  was  first 
reported  missing  in  November 
1942. 


■ 
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COMMISSION  SALES 
POLICY  IS  ADOPTED 

A  UNIFORM  policy  governing- 
earnings  of  commission  salesman 
under   the   stabilization  program 

i  during  1944  was  authorized  last 
week  by  Judge  Fred  M.  Vinson, 
Director  of  Economic  Stabilization. 
Judge  Vinson's  action  directs  the 
Commissioner  of  Internal  Revenue 
to  apply  the  same  stabilization 
rule  to  commission  earnings  which 
is  now  applied  by  the  National 
War  Labor  Board. 

I  Under  the  WLB  rule  applicable 
to  commission  salesmen  earning 
less  than  $5,000  a  year,  no  ap- 
proval for  any  increase  or  de- 
crease in  annual  earnings  is  re- 
quired so  long  as  the  commission 
rate  on  the  individual  transaction 
is  not  changed.  Any  change  in  rate 
or  shift  from  salary  to  commis- 
sion basis  requires  approval  of 
the  CIR  or  WLB,  depending  on 
which  agency  has  jurisdiction. 

The  OES  explained  that  its  ac- 
tion involves  no  change  in  the 
stabilization  policy  on  salesmen's 
own  sales  but  "unifies  the  prin- 
ciples to  be  administered  in  1944 
not  only  for  direct  commissions, 
but  as  well  for  compensation  based 
on  a  percentage  of  the  sales  of 
others,  a  percentage  of  profits  and 
other  like  arrangements". 

The  OES  recalled  that  although 
regulations  were  issued  by  the  CIR 
on  Sept.  4,  1943  to  limit  total  com- 
mission earnings  to  those  of  the 
previous  year,  the  regulation  re- 
specting commissions  on  the  sales- 
men's own  sales  was  suspended. 
That  suspension  harmonized  the 
rule  with  respect  to  direct  com- 
missions, it  was  declared. 


On  Loan  Committee 

FOUR  well  known  radio  and  ad- 
vertising people  have  been  added 
to  the  publicity  staff  of  the  Massa- 
chusetts War  Finance  committee, 
for  the  Fourth  War  Loan  Drive, 
it  has  been  announced  by  Marjorie 
L.  Spriggs,  director  of  publicity 
for  that  state.  Lawrence  Flynn, 
public  relations  director  of  WMEX 
Boston,  and  John  C.  Dowd,  presi- 
dent of  the  Boston  Adv.  Agency, 
will  work  on  retail  promotion.  Da- 
vid H.  Harris,  program  manager 
!of  WTAG  Worcester,  will  handle 
radio  and  special  events.  Hugh  R. 
MacLennan,  of  the  advertising  de- 
partment of  the  Jordan  Marsh  Co., 
Boston  department  store,  will  work 
with  Miss  Spriggs  on  the  overall 
Drogram. 


Just  like  WFDF  Flint  said—.t 
ure  is  fun  to  be  a  Junior  Cadet!" 


Rainier  Renews 

RAINIER  BREWING  Co.,  San 
Francisco,  for  the  second  consecu- 
tive year  on  Jan.  1  renewed  for 
52  weeks  its  daily  spot  announce- 
ment schedule  on  23  West  Coast 
stations.  List  includes  KGO  KFRC 
KHJ  KNX  KFBK  KMJ  KFRE 
KGB  KERN  KPMC  KWG  KFDM 
KOH  KVEC  KVOE  KFXM  KDB 
KIEM  KDON  KHSL  KYOS  KVCV 
KMYC.  Agency  is  Buchanan  &  Co., 
Los  Angeles. 


Post  War  Radio  Changes 
Previewed  in  G-E  Book 

GENERAL  ELECTRIC  describes 
the  three  changes  in  broadcasting 
— FM,  AM,  and  television — to  fol- 
low the  war  in  a  booklet  "Radio 
Broadcasting  Post- War".  Complete 
with  photographic  montages  and  a 
double-spread  map  on  FM,  the 
book  begins  with  the  story  of  FM 
in  a  short  resume  of  its  past,  and 
its  present,  and  future  plans. 
G-E  gives  reasons  "why  every 
broadcaster  should  seriously  con- 
sider FM  now"  and  tells  how  to  ob- 
tain it. 

The  second  section  deals  with 
AM  broadcasting  post-war,  pre- 
viewing its  expansion,  especially 
in  connection  with  the  use  of  G-E 
equipment.  A  television  booklet  is 
to  follow.  The  back  cover  is  given 
over  to  military  radio  and  the 
firm's  part  in  it.  Attached  to  the 
book  are  a  pamphlet  and  reserva- 
tion form  for  the  G-E  equipment 
reservation  plan  through  the  use 
of  War  Bonds  for  post-war  equip- 
ment. 


Pharmaco  to  R.  &  R. 

PHARMACO  Inc.,  Newark,  has 
appointed  Ruthrauff  &  Ryan,  New 
York,  to  handle  all  advertising  for 
its  Feen-a-mint,  promoted  on  Mu- 
tual on  the  Double  or  Nothing 
weekly  quiz  program.  Wm.  Esty  & 
Co.,  New  York,  resigned  the  ac- 
count the  first  of  this  year.  Ac- 
cording to  R&R,  no  changes  in  the 
radio  advertising  are  contemplated 
for  the  present. 


Charles  E.  Greenfield 

CHARLES  E.  GREENFIELD,  69, 
of  San  Francisco,  manager  of  the 
Pacific  Coast  Division  of  O'Mara 
&  Ormsbee,  died  December  31  of  a 
heart  ailment.  Mr.  Greenfield  had 
been  with  the  firm  25  years. 


"Direct  Line  to  Berlin!' 


No  wonder  the  Fuehrer  is  furious!  The  big  squeeze  is 
on,  and  from  North  .  .  .  South  .  .  .  East  .  .  .  and 
West  come  the  sound  of  airplane  motors  and  march- 
ing feet.  Yes,  Radio  communications  have  established 
a  direct  line  to  Berlin.  From  the  white  cliffs  of  Dover 
to  the  white  beaches  of  the  Mediterranean  .  .  .  war- 
time radio  unites  the  Allied  forces  into  a  single  strik- 
ing force  that  spells  disaster  for  Adolph  and  all  he 
represents. 

Producing  transmitters,  tuning  and  control  units,  am- 
plifiers and  remote  equipment  for  the  Army  and  Navy 
is  Gates'  present  responsibility  to  the  war  effort.  When 
Victory  comes,  our  expanded  facilities  and  engineering 
experience  will  be  applied  to  your  communications 
needs  ...  in  the  form  of  equipment  produced  at  lower 
cost,  with  greater  performance  and  lower  maintenance 
expense  .  .  . 

in  the  meantime,  our  engineering  staff 
is  ready  to  assist  and  advise  on  the  main- 
tenance of  your  present  equipment — 
whether  you  are  Gates-equipped,  or  not. 


f 
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RADIO  AND  SUPPLY  CO. 

QUINCY,  ILLINOIS,  U.  S.  A. 

Manufacturing  Engineers  Since  1922 
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Sound  Effect  Records 

LARGEST  LIBRARY  IN 
THE  WORLD 

All  $2.00  Each 

INCLUDING  LATEST 
ACTUAL  WARFARE 
EFFECTS 
IMMEDIATE  DELIVERIES 

Order    From    Nearest  Office 

Chvhi.ks  Michki.son 
New  York,  N.  Y. 
67  W.  44th  St. 

Stvkii  Piano  Co.     Stakr  Piano  Co. 
Richmond,  Ind.      Los  Angeles.  Cal. 
So.  I  si  uml  H  Sl>.  1344  So.  Flower  St. 
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Hoyt,  Retiring  From  OWI,  Urges  Plans 
For  Invasion  Include  Full  News  Reports 


The  nation's  largest 
producer  of  electronic 
and  communications 
equipment  for  war. 


1QQD00CO 

New  Rales  of  the  Federal 
Communications  Commis- 
*■  Permit  Vou  to  Place 
Your  NBC, Blue  or  CBSNet- 
«orkProgramsonWS#%* 

Zif  the  network  they  are  on 
cannot  furnish  coverage  here 


WSAY 

ROCHESTER,  N.  Y. 

MUTUAL  OUTLET  4 


That  Certain 
Something 

Experienced  advertisers  know  that 
some  stations  have  the  ability  to  do 
an  unbelievable  selling  job,  while 
other  stations  never  make  the  grade. 
WAIR  is  one  of  the  outstanding 
money-making   stations   of  America. 

WAIR 

Winston-Salem,  North  Carolina 


MONEY  TO  BURN 
Farmers  in  this  six- 
state  area  never  had 
more  money  in  their 
lives.  They're  BUYING! 
WIBW  can  make  them 
ask  for  your  product. 


URGING  that  plans  for  the  forth- 
coming invasion  of  the  European 
continent  include  arrangements  for 
speedy  and  accurate  news  reports 
of  the  operation,  Palmer  Hoyt  re- 
linquished his  post  last  week  as 
OWI  Domestic  Director  after  six 
months  in  Government  service. 
George  Healy  Jr.,  managing  editor 
of  the  New  Orleans  Times-Picay- 
une, was  sworn  in  as  his  successor. 

Mr.  Hoyt  returns  to  his  duties  as 
editor  and  publisher  of  the  Port- 
land Oregonian  (KGW  -  KEX  ) 
which  had  granted  him  leave  to 
assume  the  OWI  office. 

In  a  farewell  press  conference, 
Mr.  Hoyt  told  reporters  that  he 
was  more  convinced  than  ever  of 
the  importance  of  the  OWI  domestic 
operation.  He  reiterated  the  con- 
viction he  expressed  the  previous 
week  before  the  Sales  Executive 
Club  in  New  York  that  the  Domes- 
tic Branch  is  performing  a  vital 
war  function  (Broadcasting,  Jan. 
3). 

Tarawa  News  Praised 

Mr.  Hoyt  reported  that  progress 
had  been  made  in  getting  out  more 
news  of  military  and  naval  opera- 
tions. He  praised  the  Marine  Corps 
arrangements  for  news  coverage 
of  the  Tarawa  and  New  Britain 
landings.  Tarawa  had  "the  great- 
est coverage  in  the  history  of  war", 
he  said. 

Mr.  Hoyt  advocated  that  provi- 


sions for  giving  the  public  the  news 
be  incorporated  into  invasion  prep- 
arations. "Unless  the  arrange- 
ments to  provide  the  news  of  battle 
are  built  into  the  battle  plans,"  he 
said,  "the  people  are  not  going  to 
get  the  story." 

Mr.  Hoyt's  contributions  toward 
providing  more  complete  war  news 
brought  editorial  tribute  Wednes- 
day from  the  Washington  Post. 
Noting  "a  liberalization  of  the 
Navy's  news  policies"  in  the  stories 
from  Tarawa  and  recognition  by 
the  Army  "that  the  American 
people  have  a  legitimate  interest  in 
casualties,"  the  Post  declares  that 
"Mr.  Hoyt  can  go  home  with  the 
satisfaction  of  having  started  the 
ball  rolling  in  an  extremely  useful 
direction." 

Mr.  Healy  lost  no  time  in  famil- 
iarizing himself  with  the  work  of 
the  Domestic  Branch.  On  Thursday 
he  visited  the  offices  of  the  Radio 
Bureau  and  showed  much  interest 
in  its  operations.  He  stated  that 
he  plans  to  meet  with  the  Radio 
News  &  Policy  Committee,  formed 
by  his  predecessor,  in  the  near 
future. 

The  new  Domestic  Director  is 
completely  in  accord  with  Mr.  Hoyt 
on  the  need  for  realistic  coverage  of 
military  operations  and  indicated 
his  intention  of  carrying  on  his 
predecessor's  activities  in  that  di- 
rection. 


OWI  Installs  Two  New 
Shortwave  Transmitters 

TWO  50  kw  shortwave  transmit- 
ters, WOOC  and  WOOW,  installed 
by  the  Office  of  War  Information 
as  an  expansion  of  its  American 
international  broadcasting  facili- 
ties began  operations  Dec.  31,  as 
announced  last  week  by  E.  K. 
Cohan,  CBS  director  of  engineer- 
ing. The  two  transmitters  com- 
prise the  first  new  international 
broadcasting  plant  to  be  opened 
under  the  expansion  program  of 
the  interdepartmental  planning 
committee  of  the  FCC,  OWI  and 
CIAA  with  construction  and  in- 
stallation expenses  to  be  paid  for 
by  the  Government. 

Work  on  the  transmitters  began 
last  July  near  Wayne,  N.  J.,  site 
formerly  occupied  by  the  trans- 
mitter of  WABC,  CBS  key  station. 
CBS  is  operating  WOOC  and 
WOOW  with  Guy  C.  Hutcheson  as 
the  engineer  in  charge. 

According  to  the  OWI,  hours  of 
operation  of  the  transmitters  will 
be  increased  to  20  hours  daily  by 
Feb.  1,  the  current  schedule  con- 
sisting of  16  hours  daily  starting 
at  10:45  a.m.  Programs  are  beamed 
to  Europe  in  English,  German, 
Italian,  French,  Spanish  and  other 
tongues.  One  result  of  the  new 
plant  will  be  increased  coverage 
for  Algiers  and  the  Italian  area, 
an  OWI  spokesman  pointed  out, 
adding  that  WOOC  and  WOOW 
will  also  be  able  to  send  OWI  pro- 
grams into  the  Balkan  States  on 
a  much  better  coverage  basis  than 
has  heretofore  been  possible. 


Morris  Joins  Agency 

CLAUDE  MORRIS  has  joined  the 
production  and  radio  department 
of  the  Walker  & 
jamjt  Downing  Adver- 

H|k  Using  Agency, 
mff^m^k  Pittsburgh.  He 
■  %  m  \    resigned  his  posi- 

*  ff      tion  with  KDKA, 

?    *  Westinghouse  sta- 

tion in  Pitts- 
burgh, to  take 
the  new  post.  He 
f£*  ,\  went  with  KDKA 
in  1929,  then  left 
Mr.  Morris  in  1933  for  a  po- 
sition with  the  Compton  Advertis- 
ing Agency.  In  1941  he  returned 
to  KDKA.  Everett  Neill,  a  veteran 
of  eight  years  in  local  stations  as 
program  manager,  announcer  and 
entertainer,  succeeds  Morris. 


'Coronet'  on  Blue 

ESQUIRE  Inc.,  Chicago  (Coro- 
net), on  Jan.  24  begins  sponsorship 
of  73  BLUE  network  stations 
Mondays  through  Fridays  at  9:55- 
10  p.m.  of  Out  of  This  World, 
short,  short  stories  dramatized, 
and  on  Saturdays,  9:55-10  p.m.,  of 
the  Coronet  Quick  Quiz,  a  new  type 
of  question  program.  Contract  is 
for  52  weeks.  Agency  is  Schwim- 
mer  &  Scott,  Chicago. 


THE  S/S  Frank  G.  Cuhel,  Liberty  Ship 
named  in  honor  of  the  Mutual  corre- 
spondent who  died  in  the  Lisbon  Clip- 
per crash  last  year,  will  be  launched 
at  the  Permanente  Shipyards,  Rich- 
mond, Cal.,  Jan.  13. 


VET  JOINS  WINX 

Ernest  Simon,  Twice  Wounded, 
 Served  with  British  


TWICE  WOUNDED  in  action  and 
once  reported  missing  in  North 
Africa,  Ernest  Simon,  native  of 
Washington  and  former  vaudeville 
comedian,  has  returned  to  the  na- 
tion's capitol  to  join  WINX  as  an- 
nouncer. He  conducts  Simonized 
Syncopation  at  7:05  p.m.  daily. 

Rejected  by  the  U.  S.  Army  for 
physical  reasons,  Simon  joined  the 
British  Army  as  liaison  officer  and 
spent  17  months  overseas.  He  was 
one  of  the  few  Americans  to  ac- 
company Gen.  Sir  Bernard  L. 
Montgomery  on  his  sweep  from  El 
Alamein  to  Sicily. 

In  the  Mareth  line  Mr.  Simon 
was  wounded  by  shrapnel  when  the 
car  in  which  he  was  riding  drove 
over  a  mine.  His  second  wound, 
received  in  Sicily,  also  resulted 
from  a  mine.  For  a  time  he  served 
with  the  French  in  the  Tunisian 
campaign  under  Gen.  Le  Clerc.  He 
was  awarded  the  French  Colonial 
medal  for  gallantry  in  action. 

Before  entering  the  British  ser- 
vice Mr.  Simon  was  a  member  of  a 
comedy  team,  playing  night  clubs 
and  vaudeville. 


WHDF  to  Blue 

WHDF  Calumet,  Mich.,  on  Jan.  3 
affiliated  with  the  BLUE  as  a  mem- 
ber of  the  Michigan  Network. 
Owned  by  Upper  Michigan  Broad- 
casting Co.,  and  operating  with  250 
w  on  14  kc,  the  new  affiliate  brings 
BLUE  station  members  to  a  total 
of  175.  The  Michigan  Network  now 
comprises  11  stations. 


A  50,000  watt 
audience  atcc 
250  watt  rate 


MOWING  INDEX 
MON.  THRU  FRI. 
6:00  -  12:00  A.M. 

A 

WGRC 

B 

C 

l?o6 

29.9 

32.2 

24.1 

AFTERNOON  INDEX 
MON.  THRU  FRI. 
12:00  -  6:00  P.M. 

A 

WGRC. 

8 

C 

20.0 

34.9 

22.9 

13.0 

SIN.  THRU  SAT. 
EVENING  IN0EX 
6-.00  -  10:00  P.M. 

A 

WGRC 

B 

C 

43.0 

12.6 

33.5 

9.4 

. . .  and  maybe  you  don't  think 

WE'RE  PROUD  OF  IT! 


LOUISVILLE'S 


TO 


47%  OF  KENTUCKY'S  POPULATION 
57%  OF  ITS  BUYING  POWER 


Burn- Smith- 
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SHOP  TALK  WAS  BARRED  when  agency  and  station  executives  gath- 
ered around  the  round  table  for  a  luncheon  session  sparked  with  Quaker 
City  hospitality.  The  occasion  was  the  visit  of  two  account  executives  of 
the  Russel  M.  Seeds  Agency,  Chicago,  to  KYW  Philadelphia.  The  visit- 
ing agency  executives  were  June  Rollinson  and  Hub  Jackson.  Around  the 
table  are  (1  to  r)  :  Gordon  Hawkins,  program  supervisor  for  the  West- 
inghouse  Radio  Stations  Inc.;  Leslie  Joy,  general  manager  of  KYW;  Mr. 
Jackson;  Miss  Rollinson;  Lee  Wailes,  general  manager  of  WRS;  Jack 
deRussy,  sales  manager,  KYW;  B.  A.  McDonald,  WRS  sales  manager. 

WPB  to  Reduce   Mica    ALUMINUM  SUPPLY 


Allocations     in  1944 

ALLOCATIONS  of  good  stained 
and  better  quality  mica  for  capaci- 
tor manufacture  during  1944  have 
been  cut  to  85%  of  the  average 
consumption  during  the  first  nine 
months  of  1943,  the  WPB  an- 
nounced last  week.  Mica  require- 
ments over  the  85%  allowance  must 
be  obtained  from  lower  qualities, 
officials  pointed  out. 

The  supply  situation,  which  has 
become  progressively  worse  in  the 
past  few  months,  may  d  teriorate 
still  further  with  the  result  that  al- 
locations may  be  cut  to  even  less 
than  the  85%  of  the  basic  period 
set. 

Critical  mica  is  a  non-metallic 
mineral  which  is  split  into  ex- 
tremely thin  film  and  used  for  ca- 
pacitors (condensed)  in  radio 
magnetos. 


Listen 


Folks  who  work  with  their  hands  .  .  . 
prosperous  factory  and  farm  families 
who  make  up  more  than  70%  of  the 
buying  market  .  .  .  these  are  the  ones 
who  have  listened  and  lived  with  WDZ 
for  23  years. 

Having  learned  how  to  touch  the  heart- 
strings of  these  impressionable  folks, 
the  result  has  been  VOLUME  RE- 
SPONSE. Scores  of  advertisers,  largest 
to  smallest,  have  tried  and  marveled 
at  WDZ's  pure  "Directional  Program- 
ming". Why  not  feel  this  pull  yourself 
— at  exceedingly  moderate  WDZ  rates? 
Write  .  .  . 

HOWARD  H.  WILSON  CO.,  Representatives 
New  York,  Chicago,  San  Francisco, 
Hollywood,  Seattle 

1000  WATTS 
TUSCOLA, 
ILLINOIS 


FOR  DISCS  SEEN 

CONSIDERATION  was  given  by 
the  WPB  last  week  to  early  release 
of  enough  aluminum  to  resume 
manufacture  of  professional  re- 
cording blanks  for  broadcasting: 
and  recording  studios.  Glass  or 
compressed  paper  is  now  used  as  a 
base.  The  blanks  are  coated  with 
cellulose  nitrate. 

Approximately  100,000  such 
blanks  are  reauired  each  month  by 
the  sound  recording  business,  ac- 
cording to  a  recent  survey  by  the 
WPB.  Aluminum  blanks  are  un- 
breakable, lighter  than  glass  and 
more  durable  than  either  glass  or 
compressed  paper. 

Possibility  of  action  to  relieve 
the  Vinylite  shortage  was  not  so 
bright,  however.  The  WPB  has  not 
allotted  any  of  this  transcription 
material  to  the  industry  for  more 
than  six  months.  While  Vinylite 
production  is  up,  almost  100%  of 
the  supply  goes  to  war  activities. 

Even  if  metals  become  available 
for  temporary  production  of  con- 
sumers goods,  it  was  indicated  at 
the  WPB,  shortage  of  labor  and 
other  war  difficulties  may  prevent 
manufacture  of  large  quantities. 

The  one  bright  spot  in  disc  pro- 
duction is  that  additional  quan- 
tities of  shellac  for  phonograph 
records  will  be  allocated  for  the 
first  quarter,  the  Chemicals  Bu- 
reau of  the  WPB  announced.  Pho- 
nograph record  manufacturers  will 
be  allocated  50%  of  the  shellac 
used  in  the  first  quarter  of  1941. 
In  the  fourth  quarter  of  1943  disc 
manufacturers  were  allotted  only 
20%  of  their  consumption  in  the 
same  period  in  1941. 


Tubes  Authorized 

PRODUCTION  and  distribution  of 
specific  types  and  quantities  of 
tubes  for  household  receivers  was 
authorized  in  a  WPB  directive  to 
tube  manufacturers  last  week.  Pro- 
duction is  limited  to  those  tubes 
most  urgently  wanted,  as  disclosed 
in  NAB's  tube  survey  of  some 
months  ago  [Broadcasting,  Dec. 
27,  p.  16].  Just  when  these  tubes 
would  definitely  reach  distributors 
in  quantity,  no  one  in  Washington 
would  say  last  week.  While  WPB's 
Radio  &  Radar  Division  thinks  out- 
lets will  be  served  by  February  1, 
the  trade  feels  it  will  be  later. 


WCOU  Transfer  Granted 

CONSENT  was  granted  by  the 
FCC  last  week  for  the  involun- 
tary transfer  of  the  control  of 
WCOU  Lewiston,  Me.,  from  Jean 
B.  Couture,  deceased,  to  his  son, 
Faust  O.  Couture.  No  money  was 
involved.  Clara  Couture,  widow, 
was  executrix. 


KWTO-KGBK  Request 
FCC  Approval  of  Swap 

CONSISTENT  with  the  FCC  rul- 
ing against  multiple  ownership,  ap- 
plication last  week  was  made  by 
KWTO  Springfield,  Mo.,  for  acqui- 
sition of  control  of  Ozarks  Broad- 
casting Co.,  licensee,  by  Lester  Cox, 
Ralph  D.  Foster,  C.  Arthur  John- 
son, and  L.  M.  Magruder  through 
the  purchase  of  500  shares  of  com- 
mon stock  for  $100,000  from  the 
Springfield  Newspapers  Inc.,  H.  S. 
Jewell,  T.  W.  Duval,  Tarns  Bixby 
Jr.,  and  Jeanne  Bixby.  KGBK 
Springfield  simultaneously  filed  an 
application  for  acquisition  of  con- 
trol of  Springfield  Broadcasting 
Co.,  licensee,  by  Springfield  News- 
papers Inc.  from  the  relinquishing 
party  in  the  first  application.  This 
deal  involves  the  purchase  of  250 
shares  of  common  stock  for  $25,000. 

Upon  approval  of  the  transfers 
of  control  by  the  FCC  the  interest 
holdings  in  the  two  stations  would 
be  as  follows :  KWTO-Mr.  Cox,  472 
shares  (47.2%);  Mr.  Foster,  338 
shares;  Mr.  Foster,  338  shares; 
Mr.  Johnson,  162  shares;  Mr.  Ma- 
gruder, 28  shares;  KGBK-Spring- 
field  Newspapers,  496  shares 
(99.2%);  Messers.  Jewell,  Duvall, 
Bixby  and  Jeanne  Bixby,  1  share. 


FM  Audience  Study 
Shows  Preference 

Tonal  Quality,   Static  Lack 

Are  Found  Main  Factors 

OPINIONS  of  FM  set-owners  in 
four  key  FM  centers  point  to  a 
definite  preference  for  FM  over 
AM  because  of  the  former's  su- 
perior tonal  quality  and  lack  of 
static,  according  to  a  survey  con- 
ducted last  fall  by  Maxon  Inc., 
New  York,  and  released  by 
W47NY,  the  Muzak  FM  station  in 
New  York. 

Persons  owning  FM  sets  in  New 
York,  Philadelphia,  Milwaukee  and 
Detroit  were  questioned,  with  men 
making  up  the  majority  of  replies 
with  an  average  of  88%  of  the  re- 
turns from  the  four  cities. 

Why  They  Like  FM 

Queried  as  to  why  they  had  pur- 
chased their  FM  sets,  those  reply- 
ing gave  "superior  tonal  quality" 
as  the  chief  reason,  followed  by 
suppression  of  static  by  FM,  su- 
perior programming,  and  a  desire 
for  "the  newest  in  radio".  In  all 
four  cities,  the  majority  of  replies 
stated  a  preference  for  FM  in 
answer  to  the  query  "if  your  fav- 
orite program  should  be  on  FM  as 
well  as  AM,  which  band  would  you 
tune  in?" 

In  New  York,  29%  of  those  re- 
plying to  the  questionnaire  stated 
they  listened  to  FM  three  to  four 
hours  daily,  while  in  the  other 
three  cities  the  majority  tuned  in 
to  FM  programs  less  than  two 
hours  daily.  Most  popular  type  of 
program  was  the  semi-classical  in 
both  New  York  and  Milwaukee, 
symphonic  in  Philadelphia,  and  in 
Detroit  the  preference  was  divided 
between  classical,  popular  and 
news  programs.  Leading  the  occu- 
pations of  family  heads  answering 
the  FM  queries  were  office  worker, 
engineer  and  technician,  skilled  la- 
bor and  professional,  respectively. 


50,000  WATTS 

The  Greatest  Selling  POWER 
in  the  South's  Greatest  City 

CBS  Affiliate 

Nal'l  Rtp.  -  Th«  Katz  Agency  Inc. 


NEW 


I 

\mexico  ! 

I 

 i 


EL  PASO 

TEXtf.g' 


*est  really  is ~Us*- 


IKIR.OID 


600  KC 


CBS 


Business  booms  here.  Thou- 
sands of  new  listeners  in  our 
unrivalled  coverage  area 
make  KROD  the  best  radio 
buy. 

Dorrance  Roderick.  Owner      Val  Lawrence,  Manager 

HOWARD  H.  WILSON  CO. 

National  Representatives 


§ 


WANTED 

Thoroughly  experienced  announcer 
for  a  permanent  position  with  an 

aggressive     NBC     station.     Send  § 

photograph  and  audition  disc  with  ^ 

first  letter.   Good  opportunity  for  £ 

a  good  man.  Write —  ? 

KDYL  I 

Salt  Lake  City  | 
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Headley-Reed,  National  Representative 


Radio  Loses  Early  Ham 
In  Death  of  Sam  Curtis 

WITH  THE  death  of  Sam  Curtis 
last  week,  radio  lost  one  of  its  ear- 
ly pioneers.  Curtis,  a  former  chief 
engineer  of  WNAC  Boston,  was  a 
licensed  radio  operator  in  1912. 

Curtis  joined  the  Yankee  Net- 
work in  the  early  days,  and  in  1923 
was  made  chief  engineer  in  the  con- 
trol room  of  WNAC.  He  was  also 
radio  editor  of  the  Boston  Ameri- 
can in  the  days  when  that  meant 
answering  technical  questions  in 
addition  to  getting  up  the  log  of 
daily  programs. 

The  story  is  still  told  of  how 
Sam  Curtis,  one  of  radio's  out- 
standing hams,  used  to  carry  a  por- 
table two-way  transmitter  in  his 
derby,  using  an  umbrella  for  his 
antenna. 

A  radio  gunner  with  the  Navy 
in  World  War  I,  Curtis  was  a  mem- 
ber of  Post  95,  American  Legion. 
For  the  past  two  years  he  had  done 
radio  work  for  American  Airlines 
in  Brazil. 


NBC  Scholarships  to  UCLA 

UNIVERSITY  of  California  has 
accepted  two  scholarships  offered 
by  NBC  as  announced  last  week  by 
Sidney  Strotz,  NBC  vice-president, 
and  Jennings  Pierce,  manager  of 
public  service  and  station  relations 
for  NBC  on  the  coast.  An  out- 
growth of  the  NBC-UCLA  Radio 
Institute  held  last  summer,  the 
scholarships  will  become  available 
to  a  boy  and  a  girl  student  at 
UCLA  who  shall  have  finished 
freshman  year  with  high  scholas- 
tic records  and  who  wish  to  prepare 
for  professional  radio  work. 


Nehi  Complaint  Dismissed 

COCA-COLA  Co.'s  suit  against  the 
Nehi  Corp.  was  dismissed  by  the 
Delaware  Supreme  Court  Jan.  4  in 
a  unanimous  decision  upholding  a 
Court  of  Chancery  discussion  hand- 
ed down  March  20,  1942.  The  com- 
plaint alleged  trade-mark  infringe- 
ment and  other  related  acts  of  un- 
fair business  competition.  In  a  28- 
page  opinion,  Chief  Justice  D.  J. 
Layton  declared  "cola"  a  free  word, 
and  found  the  Nehi  Corp.  innocent 
of  unfair  practices  in  the  sale  and 
advertising  of  Royal  Crown  Cola. 


L  &  M  Present  Video 

LIGGETT  &  MYERS  Tobacco  Co., 
New  York,  on  Jan.  19  will  present 
an  experimental  television  program 
featuring  talent  from  Fred  War- 
ing's  Orchestra  on  W2XWV,  the 
Allen  DuMont  television  station  in 
New  York.  To  be  telecast  9:30-10 
p.m.,  the  Chesterfield  show  will  use 
many  of  the  personalities  starred 
by  Waring  on  his  nightly  series  for 
Chesterfield  on  NBC.  Agency  is 
Newell-Emmett  Co.,  New  York. 


Dad's  Root  Beer  Cited 

DAD'S  ROOT  BEER  Co.,  Chicago, 
was  charged  last  week  by  the  Fed- 
eral Trade  Commission  with  false- 
ly representing  in  radio  and  other 
advertising  that  root  beer  made 
from  a  concentrate  it  sells  to  deal- 
ers is  a  draft  beverage  and  has  a 
"genuine  draft  flavor". 


MRS.  GRAHAM  McNAMEE,  widow 
of  the  announcer,  has  received  the 
NAB  "10-Year  Club"  pin  awarded 
posthumously  to  her  husband. 
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CONTRIBUTION  of  WMRN  Marion,  0.,  this  broadcasting  and  press  box 
was  built  and  presented  to  the  Marion  Board  of  Education,  providing 
up-to-date  facilities  for  covering  local  athletic  events.  Divided  into  three 
compartments,  the  building  contains  separate  sections  for  broadcasting, 
local  city  and  school  papers,  and  school  PA  and  score  board  control. 


WVCX  NORTH  OF  THE  BORDER 

AEF  Sitka  Outpost  Reports  on  All-Service, 
 Non-Commercial  Station  


QUESTIONNAIRE  with  person- 
ality was  returned  to  Broadcast- 
ing from  WVCX  for  the  1944 
Yearbook  number.  Under  Staff 
Members  now  in  Military  Services 
is  the  response  "ALL!!!"  It  seems 
WVCX  is  the  American  Expedition- 
ary Station  in  Sitka,  Alaska,  run 
completely  by  the  Amercan  Expe- 
ditionary Forces. 

According  to  the  fully  filled  out 
record,  network  affiliations  are 
"None",  and  no  time  is  sold.  But 
under  What  News  Services  Do 
You  Buy?  is  typed  in  "War  Dept. 
Press".  Army  92  is  the  business 
telephone  number.  The  staff  is 
large,  versatile  —  many  double  in 
brass — -and  is  composed  of  a  va- 
riety of  services.  The  band  alone 
has  three  army  privates,  a  corporal, 
seabee,  marine  private  and  a  pfc. 
The  pfc.  is  the  director,  James 
Venuti. 

Under  executives  are  listed  Lt. 
Col.  Walter  A.  Shoaf,  president, 
board  of  directors;  1st  Lt.  Robert 
M.  Horsley,  station  manager;  and 


Television  Program  Unit 
Is  Formed  in  New  York 

UNDER  the  direction  of  Irwin  A. 
Shane,  The  Television  Workshop 
officially  opened  for  business  last 
week  at  11  W.  42d  St.,  New  York. 
Productions  will  be  made  available 
to  all  agencies  on  an  equal  basis, 
with  most  shows  costing  about 
$100  a  telecast.  The  Workshop  will 
assist  agencies  with  televised  com- 
mercials. Productions  will  be  tele- 
vised for  the  present  through 
W2XWV,  New  York  television  sta- 
tion of  Allen  B.  DuMont  Labs,  but 
eventually  will  be  available  to  all 
stations.  Reiss  Adv.,  New  York, 
has  already  signed  for  Hobby  Hall 
of  Fame  and  Plays  on  Parade  on 
W2XWV. 

Nathan  M.  Rudich,  head  of  the 
radio  and  drama  departments  of 
the  New  School  of  Social  Research, 
is  in  charge  of  Television  Work- 
shop Players.  Helen  Gaubert  is  as- 
sistant director.  Other  staff  mem- 
bers include:  Glorianne  Lehr,  wom- 
en's features;  Gilbert  Lawrence, 
puppets  and  children's  shows;  Aus- 
tin O.  Huhn,  technical  director;  and 
Charles  A.  Gunther,  special  effects. 


Pvt.  Boyd  E.  Wood,  ass't  manager. 
Incidentally,  Pvt.  Wood  is  also 
news  announcer  and  program  di- 
rector. Pfc.  Fred  Wiethuchter, 
heads  the  announcers  and  produc- 
tion men.  They  are:  T/5  Walter 
Welch,  Pvt.  Earl  Williams,  Ensign 
Anthony  Logan  (how  did  he  get 
in  there?),  T/5  Ervin  Greene,  Pfc. 
Richard  Skuse,  Pfc.  John  Mcln- 
tyre,  Pvt.  Al  McManus,  Pvt.  Earl 
Greer. 

There  are  four  on  the  control 
room  staff:  M/Sgt.  Chester  Iver- 
son,  T/Sgt.  Charles  Gilliam,  T/5 
Walter  Welch,  T/5  Ervin  Greene 
(who  doubles  on  announcing). 
News  Editor  Bill  Allen  handles 
publicity  and  promotion. 

WVCX  operates  on  1220  kc  and 
— according  to  the  letterhead — is 
"Your  Station  North  of  the  Na- 
tion". Their  transmitter  is  custom- 
built,  just  like  the  programs. 


UP  Cheyenne  Bureau 

UNITED  PRESS  established  a 
news  bureau  in  Cheyenne  on  Jan. 
3,  Jacques  D'Armand,  Southwest 
division  manager,  announced  last 
week  from  Dallas.  Richard  I.  Hop- 
per, former  assistant  UP  relay 
editor  in  Denver,  heads  the  bureau, 
serving  Wyoming  stations  and 
newspapers. 


//  you  buy  or  plan 
advertising  for 
Iowa,  you  need 

THE  1943 
IOWA  RADIO 
AUDIENCE  SURVEY 

gives  you  detailed  analysis  of  "lis- 
tening areas"  of  every  Iowa  station, 
programs  that  appeal  to  urban,  vil- 
lage, and  farm  families,  and  listening 
habits.  Illustrated  with  pictographs  for 
quick  and  easy  reading.  You  can  get 
a  copy  free  by  writing  to 

CENTRAL  BROADCASTING  CO. 
912  Walnut  St.,  Dcs  Meinet,  Iowa 
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N.  Y.  Sales  Office 
Announced  by  MBS 

Bookkeeping   and  Controller 

Offices  Shifted  to  New  York 

MUTUAL  last  week  announced 
several  changes  in  its  business  or- 
ganization, the  major  new  develop- 
ment being  creation  of  the  post  of 
director  of  sales  administration, 
and  the  appointment  of  Z.  C. 
Barnes  to  the  new  office.  Mr. 
Barnes,  who  joined  the  network's 
sales  department  in  February  1943, 
will  be  in  charge  of  administrative 
matters  in  the  sales  department 
and  will  be  responsible  for  the  cor- 
relation of  these  activities  with 
sales  service,  sales  promotion,  com- 
mercial programming,  program- 
ming, station  relations  and  account- 
ing. He  will  work  with  Edward 
Wood  Jr.,  general  sales  manager. 

Before  joining  Mutual  last  year, 
Mr.  Barnes  was  for  20  years  vice- 
president  of  Outdoor  Adv.  Inc., 
except  for  a  brief  period  with  J. 
M.  Mathes  Inc.,  New  York.  He 
served  at  one  time  as  assistant  ad- 
vertising manager  of  T.  A.  Edison 
Inc.,  manufacturers  of  electrical 
equipment. 

Offices  Shifted 

It  was  also  announced  last  week 
.  that  the  network  was  shifting  from 
I  Chicago  to  New  York  the  bookkeep- 
ing department  and  the  headquar- 
,  ters  of  Miles  E.  Lamphiear,  Mu- 
tual controller.  The  move  was  made 
i  in   the  interests    of   greater  ef- 
ficiency, according  to  Miller  Mc- 
Clintock,  president,  who  announced 
;  the  change.  Involved  in  the  trans- 
fer are  the  accounting,  auditing, 
'  billing  contract,  commitment  and 
affidavit  departments. 

About  15  members  of  the  Chi- 
cago staff  followed  the  department 
to  New  York  and  set  up  headquar- 
ters last  Wednesday  on  the  tenth 
floor  of  Mutual's  headquarters  at 
1440  Broadway  where  additional 
office    space    has    bean  acquired. 
1  Western   division   of   sales,  sales 
t  service,  and  sales  promotion  in  pro- 
tgram  traffic  remains  at  Mutual's 
Chicago    offices    in    the  Tribune 
Building. 


Midwest  Area  to  Hear 
CBC  Programs  On  WLW 

MIDWEST  listeners  of  WLW 
Cincinnati  will  soon  hear  Canadian 
material  on  farm,  news  commen- 
tary, and  women's  programs  which 
now  make  up  their  regular  radio 
fare.  Plans  for  sending  Canadian 
public  service  programs  to  listen- 
ers of  WLW  have  been  completed 
by  program  officials  of  the  Cana- 
dian Broadcasting  System,  and 
WLW. 

The  plan  for  exchange  of  pro- 
grams was  worked  out  between 
CBS  officials  at  the  national  pro- 
gram office  in  Toronto,  and  WLW 
executives,  James  Cassidy,  director 
jof  special  events,  and  Roger  Baker, 
I  public  relations  director. 

Mr.  Cassidy  stated  that  a  study 
3f  the  WLW  region  had  revealed 
a  lack  of  knowledge  and  under- 
standing among  the  people  in  that 
i  r  e  a  of  Canadian  activities, 
achievements   and  problems. 


NBC  NAMES  GAINES 
AS  HAMMOND  AIDE 

JAMES  M.  GAINES,  a  member  of 
the  NBC  station  relations  depart- 
ment since  1942, 
has  been  ap- 
pointed assistant 
director  of  adver- 
tising and  pro- 
motion, reporting 
to  Charles  P. 
Hammond,  re- 
cently named  di- 
rector of  that 
NBC  depart- 
ment. Announce- 
ment was  made 
by  Frank  E.  Mullen,  NBC  vice- 
president  and  general  manager. 

Prior  to  joining  NBC,  Mr. 
Gaines  held  various  positions  with 
the  Automobile  Merchants  Assn., 
Hearn's,  New  York,  and  Bamber- 
ger's, Newark,  both  department 
stores,  and  International  Business 
Machines  Corp.  He  also  served  at 
one  time  as  personal  representative 
for  Major  Bowes,  sponsored  on 
CBS  by  Chrysler  Corp. 

Mr.  Gaines  is  currently  in  the 
Mary  Immaculate  Hospital  in  Ja- 
maica, New  York,  recovering  from 
an  appendectomy  operation  which 
took  place  Jan.  3. 


Mr.  Gaines 


Heads  Film  Unit 

TAYLOR  MILLS  has  been  ap- 
pointed associate  chief  of  the  Bu- 
reau of  Motion  Pictures  of  the 
OWI,  effective  Jan.  17,  succeeding 
Arch  Mercey  who  resigned  to  en- 
ter the  U.  S.  Coast  Guard.  Mr. 
Mills  leaves  his  post  as  adminis- 
trative analyst  at  the  Bureau  of 
the  Budget  to  go  with  OWI.  He 
was  formerly  radio  director  and 
account  executive  for  nine  years 
with  Batten,  Barton,  Durstine  & 
Osborn  Inc.,  Minneapolis,  and  was 
later  with  the  agency's  New  Yoi-k 
office  for  two  years.  He  is  a  grad- 
uate of  the  Massachusetts  State 
College,  Amherst,  Mass.,  and  the 
Harvard  Business  School. 


—  ★   *   *  *   

WSYR 

The  Only  NBC  Station 
Covering 
Central  New  York 


— including  over  40% 
of  farms  in  the  state. 


Tollinger  to  Y&R 

NED  TOLLINGER,  production 
manager  of  NBC  Hollywood,  has 
resigned  that  post  effective  Jan. 
15  to  join  Young  &  Rubicam  as 
producer.  Assigned  to  the  CBS 
Burns  &  Allen  Show,  he  will  re- 
place Carroll  O'Mara  who  shifts 
to  the  agency's  general  advertising 
department  as  assistant  to  William 
Blees,  West  Coast  vice-president. 
Tollinger's  present  network  duties 
are  being  assumed  by  Howard 
Wiley,  NBC  Chicago  producer, 
who  has  been  shifted  to  Hollywood. 


5000  Wat:s  at  570  Kc 

Syracuse,  N.  Y. 
Represented  by  Raymer 


SURE  SHOT 
IN  IDAHO  I 


WILLIAM  E.  WARE,  veteran 
news,  sports  and  special  events  an- 
nouncer, has  been  named  general 
manager  of  KWFC  Hot  Springs, 
Ark.,  MBS  affiliate.  Mr.  Ware  has 
formerly  been  associated  with 
WSYR  WCAU  WKRC  KRLD. 


LISTENER  MAIL  at  WOR  New 
York,  has  passed  the  one-million  mark 
for  the  fourth  consecutive  year,  ac- 
cording to  a  report  from  the  station's 
mail  room.  On  Christmas  Day,  the 
count  was  1,010,752.  During  the  past 
eight  years,  the  mail  dropped  below 
the  million  figure  only  once — in  1939. 


KSEI 

POCATELLO  •  IDAHO 


4f 


50,000  Watt  .  .  .  Clear  Channel 
.  .  .  1180  on  Dial  .  .  .  Affiliated 
with  thcNational  Broadcasting 
Company  and  The  Blue  Net- 
work, Inc. 

ROCHESTER,  N.  Y. 

National  Sales  Representative: 
George  P.  Hollingbery  Co. 


CHNS 

Halifax 
Nova  Scotia 

The  Busiest 
Commercial 
Radio  Station 
of  the  Maritimes 


JOS.  weed  &  CO. 

350  Madison  Avenue,  New  York 


yy<7Ae  StmmbeAXf-Gcvnh&n  Station 


Watts  Fill  Time  / 
NETWORK  / 

Represented  by  John^BLAIR  &  Co. 
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WTCN,  Minneapolis  -  St.  Paul 

.  .  .  consider  AP  the  finest  radio 
news  service  in  the  coun- 
try. 

Clifford  J.  Rian, 
Promotion  Manager. 


available  through 

PRESS  ASSOCIATION,  inc. 

SO  tock.f  ell.r  Plaza 
N«  w  York,  N.  T. 


The  Only 
BLUE 

Network  Station 

Serving 

the  rich  important 

U.  S.  34th 

Metropolitan  District 

WFMJ 

Youngstown,  O. 


THE  DOMINANT  COVERAGE 
FOR  A  GOOD  MARKET 


1 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 


CONTROL  ^ 
ROOM 


-DECEMBER   31    TO   JANUARY    7  INCLUSIVE- 


Decisions  .  .  . 


RATING 

REPRESENTED  BY  SPOT  SALES 


JANUARY  4 
Robin    Weaver   Sr.,    Clarksdale,   Miss. — 

Granted  CP  for  new  local  standard  station 
at  Clarksdale,  Miss.,  1450  kc,  250  w,  un- 
limited, subject  to  approval  of  exact  trans- 
mitter site.  Grant  is  in  conformity  to  FCC 
Supplementary  Statement  of  Policy  of 
August  11,  1943  regarding  CPs  for  local 
stations. 

WTAL  Tallahassee,  Fla.— Granted  mod. 
license  increase  from  100  w  N,  250  w  D 
to  250  w  unlimited,  on  1340  kc. 

WCOU  Lewiston,  Mc. — Granted  involun- 
tary transfer  of  control  from  Jean  B. 
Couture,  deceased  (Clara  Couture,  execu- 
trix) to  Faust  O.  Couture.  No  monetary 
consideration  involved. 

Granite  District  Radio  Broadcasting  Co., 
Murray,  Utah. — Adopted  order  denying  pe- 
tition for  reinstatement  and  grant  of  ap- 
plication for  CP  for  new  standard  station 
as  it  appears  that  Murray,  Utah,  is  a  part 
of  metropolitan  Salt  Lake  City  and  now 
receives  complete  day  and  night  primary 
service  from  KSL  KDYL  KUTA. 

JANUARY  5 
KCMO   Kansas  City,   Mo.— Granted  CP 
increase  nighttime  power  from  1  kw  to  5 
kw.  Conditions. 

JANUARY  6 
KODY  North  Platte,  Neb.— Granted  li- 
cense to  cover  CP  authorizing  change  in 
transmitting  equipment,  change  from  1460 
kc  to  1240  kc,  1  kw  to  250  w,  limited  to 
unlimited. 

WLAP  Lexington,  Ky. — Granted  mod. 
license  change  corporate  name  of  licensee 
to  American  Broadcasting  Corp. 

WEGO  Concord,  N.  C— Same. 


Wet  work  iKccovnts 

All  time  Eastern  Wartime  unless  indicated 


New  Business 

QUAKER  OATS  Co.,  Peterborough.  Ont. 
(Quaker  products),  on  Jan.  7  started  That 
Brewster  Boy  on  24  CBC  Dominion  net- 
work stations,  Fri.  9:30-10  p.m.  Agency: 
Spitzer  &  Mills,  Toronto. 

PROCTER  &  GAMBLE  Co..  Cincinnati 
(Crisco),  on  Jan.  31  starts  Breakfast  At 
Sardi's  on  156  BLUE  stations,  Mon.  thru 
Fri.,  11-11:15  a.m.  Agency:  Compton  Adv., 
N.  Y.  For  Camay,  Ivory  Flakes,  on  Jan.  31 
P&G  adds  11  CBS  Pacific  stations  to  The 
Adventures  of  Perry  Mason,  making  a 
total  of  38  CBS  stations,  Mon.  thru  Fri., 
2:45-3  p.m.  Agency:  Pedlar  &  Ryan  & 
Lusk,  N.  Y. 

GILLETTE  SAFETY  RAZOR  Corp.,  Bos- 
ton, on  Jan.  7  sponsored  Beau  Jack-Lulu 
Costantino  bout,  on  Jan.  14  sponsors  Tami 
Mauriello-vs.-Joe  Baksi  and  on  Jan.  28 
sponsors  Beau  Jack -vs, -Sammy  Angott, 
all  on  some  200  MBS  stations,  starting  at 
10    p.m.    Agency:    Maxon    Inc.,    N.  Y. 

CORONET  Magazine,  Chicago,  on  Jan. 
24  starts  Coronet  Quick  Quiz  on  75  BLUE 
stations,  Mon.  thru  Fri.,  9:55-10  p.  m. 
Agency :  Schwimmer  &  Scott,  Chicago. 

B.  O.  ANDERSON  Co.,  Los  Angeles 
(Shontex — hair  oil),  on  Jan.  26  starts  for 
52  weeks  quarter-hour  musical  program 
on  5  Don  Lee  Pacific  stations  Sat.,  9 :15- 
9:30  p.m.  (PWT).  Agency:  Barton  A. 
Stebbins  Adv.,  Los  Angeles. 

S.  &  W.  FINE  FOODS,  San  Francisco,  on 
Jan.  10  starts  for  52  weeks  Sam  Hayes 
commentary  in  BLUE  Newsroom  Review 
on  14  BLUE  Pacific  stations,  Mon.  thru 
Fri.,  1-1:15  p.m.  (PWT).  Agency:  Bri- 
sacher,  Van  Norden  &  Staff,  San  Francisco. 

PUREX  Corp.,  Los  Angeles  (bleaching 
solution),  on  Dec.  26  started  for  52  weeks 
Rex  Miller,  Commentator,  on  12  Don  Lee 
Western  stations,  Sun.,  9:15-9:30  p.m. 
(PWT).  Agency:  Foote,  Cone  &  Belding, 
Los  Angeles. 

UNION  ICE  Co.,  of  California,  San  Fran- 
cisco, on  Jan.  8  started  for  52  weeks,  quar- 
ter-hour participation  in  Breakfast  at 
Sardi's  on  13  BLUE  Pacific  stations.  Sat. 
10-10:15  a.m.  (PWT).  Agency:  George  M. 
Wessels  Co.,  Los  Angeles. 

HELBROS  WATCH  Co.,  New  York,  on 
Jan.  18  starts  Pick  &  Pat  Time  on  12 
MBS  stations.  Tues.,  8:30-9  p.m.  Agency: 
William  H.  Weintraub  &  Co.,  N.  Y. 

SOCONY- VACUUM  OIL  Corp.,  New  York 
(Mobiloil  and  gas),  on  Jan.  26  starts 
Orson  Welles  show  on  eight  CBS  Pacific 
stations,  Wed.,  9:30-10  p.m.  Agency: 
Compton  Adv.,  N.  Y. 


Applications  .  .  . 

JANUARY  4 
KPQ  Wenatchee,  Wash.— Mod.  CP  as 
modified,  authorizing  change  in  frequency, 
increase  in  power,  new  transmitter  and 
DA,  for  extension  completion  date  to  May 
1,  1944. 

WNOX  Knoxville,  Tenn. — Special  serv- 
ice authorization  to  make  changes  in  trans- 
mitting equipment  and  operate  with  500 
w  for  auxiliary  purposes.  (Dismissed  at 
request  of  attorney.) 

JANUARY  5 

WJZ  New  York — License  to  cover  CP 
which  authorized  move  of  main  transmit- 
ter from  Bound  Brook,  N.  J.,  to  Lodi,  N.  J. 

Jamaica  Radio  &  Television  Co.,  Long 
Island,  N.  Y. — CP  for  new  experimental 
television  station,  66000-72000  kc,  250  w 
A  3  and  special  emission. 

KWTO  Springfield,  Mo. — Acquisition  of 
control  by  Lester  Cox,  Ralph  D.  Foster,  C. 
Arthur  Johnson,  L.  M.  Magruder  through 
purchase  500  shares  common  stock  from 
Springfield  Newspapers  Inc.,  H.  S.  Jewell, 
T.  W.  Duvall,  Tarns  Bixby  Jr.,  Jeanne 
Bixby. 

KGBX  Springfield,  Mo. — Acquisition  of 
control  by  Springfield  Newspapers  Inc., 
through  purchase  of  250  shares  of  com- 
mon stock  from  Lester  E.  Cox,  Ralph  D. 
Foster,  C.  Arthur  Johnson,  L.  M.  Ma- 
gruder. 

W3XWT  Washington,  D.  C— Mod.  CP  as 
modified  for  new  experimental  television 
station  for  extension  of  completion  date. 


Renewal  Accounts 

GENERAL  TIRE  &  Rubber  Co.  on  Jan. 
30  renews  Thanks  to  America,  heard  Sun- 
days 4-4:30  p.m.  on  the  Yankee  network. 

DR.  JOHN  MATTHEWS,  Los  Angeles  (re- 
ligious), on  Jan.  15  renews  for  52  weeks 
Dr.  John  Matthews  on  8  Don  Lee  Pacific 
stations.  Sat.,  9-9:30  a.m.  (PWT).  Agency: 
Tom  Westwood  Adv.,  Los  Angeles. 

P.  DUFF  &  SONS.  Pittsburgh  (Duff's  bak- 
ing mixes),  on  Dec.  24  renewed  for  13 
weeks  Galen  Drake  on  8  CBS  Pacific  sta- 
tions. Tues.  and  Thurs.,  5-5:15  p.m. 
(PWT).  Agency:  Bothwell  Adv.,  Pitts- 
burgh. 

Network  Changes 

ALASKA  Pacific  Salmon  Co.,  Seattle 
(Minute  Man  soup),  distributed  in  east 
by  Wm.  S.  M.  Scull  Co.,  Camden,  on  Jan. 
28  discontinues  Breakfast  at  Sardis  on  153 
BLUE  stations,  Mon.  thru  Fri.,  11-11:15 
a.  m.  Agencies :  J.  William  Sheets,  Seattle, 
and  Compton  Adv.,  N.  Y. 

CUMMER  Products  Co.,  New  York  (Ener- 
gine) ,  on  Feb.  2  replaces  Battle  of  the 
Sexes  with  unnamed  dramatic  show  on  79 
BLUE  stations,  Wed.,  8:30-9  p.  m.  Agency: 
Young  &  Rubicam,  N.  Y. 

AMERICAN  Cigarette  &  Cigar  Co.,  New 
York  (Pall  Mall  cigarettes),  on  Jan.  17 
replaces  Grade  Fields  with  Bob  Ripley's 
Believe  It  or  Not  on  200  or  more  MBS 
stations,  Mon.  thru  Fri.,  9:15-9:30  p.  m., 
at  the  same  time  renewing  the  period  for 
13  weeks.  Agency:  Ruthrauff  &  Ryan,  N.  Y. 

STANDARD  BRANDS,  New  York  (vita- 
min and  food  products),  on  Feb.  28  shifts 
the  repeat  broadcast  of  The  Open  Door 
on  131  CBS  stations,  Mon.  thru  Fri.,  from 
3:15-3:30  p.m.  to  5-5:15  p.m.  Agency:  Ted 
Bates  Inc.,  N.  Y.  For  Tenderleaf  tea,  on 
Feb.  28  Mary  Marlin  is  shifted  from  67 
CBS  stations  to  131  CBS  stations,  Mon. 
thru  Fri.,  3-3:15  p.m.,  at  the  same  time 
dropping  the  repeat  5-5:15  p.m.  Agency: 
J.  Walter  Thompson  Co.,  N.  Y. 

SOUTHERN  COTTON  OIL  Co.,  New  Or- 
leans (Wesson  Oil  and  Snowdrift),  on  Feb. 
28  shifts  Neighbors  on  43  CBS  stations, 
Mon.  thru  Fri.,  from  3-3:15  p.m.  to  3:15- 
3:30  p.m.  Agency:  Kenyon  &  Eckhardt, 
N.  Y. 

TRIMOUNT  CLOTHING  Co.,  Boston 
(Clipper  Craft  Clothes),  on  March  19  for 
13  weeks  resumes  Dorothy  Thompson  on  69 
BLUE  stations,  Sun.,  7:15-7:30  p.m. 
Agency:  Emil  Mogul  Co.,  N.  Y. 

42  PRODUCTS  Inc.,  Los  Angeles  (hair 
oil,  shampoo),  on  Dec.  29  added  KELA 
KMO  KOL  to  Bulldog  Drummond  on  16 
Don  Lee  Pacific  stations,  Wed.,  8:30-9 
p.m.  (PWT),  making  a  total  of  19  Don 
Lee  Western  stations.  Agency:  Hillman- 
Shane-Breyer  Inc.,  Los  Angeles. 


FRANK  KENNEDY,  chief  engineer 
of  Don  Lee  Broadcasting  System, 
Hollywood,  is  in  New  York  and 
Washington  for  conferences. 

DANIEL  BOONE,  with  honorable 
discharge  from  the  Army,  has  returned 
to  his  former  post  as  technician  of 
KFOX  Long  Beach,  Cal. 

BAXTER  DEARING,  transmitter 
engineer  of  WMPS  Memphis,  has 
been  inducted  into  the  Armed  Forces. 

KENNETH  RAYMOND,  studio  en- 
gineer of  KOA  Denver,  is  the  father 
of  a  boy. 

ED  W ATKINS,  former  chief  engin- 
eer of  WGOV  Valdosta,  Ga.,  recently 
returned  to  the  transmitting  staff  of 
WTMA  Charleston,  S.  C,  has  married 
Myrtis  Estherlyn  Salter  of  Valdosta. 

ROBERT  KNAPP,  formerly  engi- 
neer of  WCPO  Cincinnati,  has  joined 
the  engineering  staff  of  WCKY  Cin- 
cinnati. 

HOLLINGS WORTH  PEARCE,  su- 
pervisor of  engineers  at  WBBM  Chi- 
cago, will  report  for  induction  into 
the  Army  Jan.  11.  Jim  Cornell,  as- 
sistant chief  engineer  of  WBBM,  also 
will  report  on  the  same  day. 

PAT  SCHACKLEFORD  and  Joe 
Windham  have  joined  the  engineering 
staff  of  WCBI  Columbus,  Miss.  David 
Livingston  has  been  named  chief  en- 
gineer replacing  Maxell  Williams  who 
is  now  in  the  Army  Signal  Corps. 
Mrs.  David  Livingston  has  also  joined 
the  engineering  staff  as  relief  operator.  j 

LUDWIG  B.  BREITEGGER  and 
Robert  H.  Albrecht,  both  honorably 
discharged  from  the  Army  recently, 
have  joined  the  engineering  depart- 
ment of  WOR  New  York. 


YELLOW  CAB  Co.,  San  Francisco,  on 
Jan.  8  shifted  Story  Teller  on  Don  Lee 
California  stations,  Sun.  9:15-9:30  p.m. 
(PWT),  to  5  CBS  California  stations,  Sat. 
7:45-8  p.m.  (PWT).  Agency:  Rhoades  & 
Davis,  San  Francisco. 

CELANESE  CORP.  OF  AMERICA,  New 
York  (yarns  and  fabrics),  on  Jan.  5 
added  13  CBS  stations  to  Great  Momenta 
in  Music,  making  a  total  of  134  CBS  sta- 
tions, Wed.  10-10:30  p.m.  Agency:  Young 
&  Rubicam,  N.  Y. 

SCHUTTER  CANDY  Co.,  Chicago  (Old 
Nick  and  Bit  O'Honey) ,  has  expanded  its 
quarter-hour  program  Starring  Curt 
Massey  from  75  to  133  NBC  stations,  Sat- 
urdays. Contract  is  for  52  weeks.  Agency 
is  Schwimmer  &  Scott,  Chicago. 

WILSON  Sporting  Goods  Co.,  Chicago,  on 
Jan.  5  shifts  Arch  Ward  from  Fri.,  10:15- 
10:30  p.m.  to  Wed.,  10:15-10:30  p.m.. 
and  on  Jan.  19  renews  for  13  weeks  on 
61  MBS  stations.  Agency:  U.  S.  Adv. 
Corp.,  Chicago. 


THERE'S  NOT  ANOTHER 
LIKE  IT! 


DIRECT  ROUTE  TO  AMERICA'S  No.  1  MARKET 

The  Travelers  Broadcasting  Service 

Corporation 
Member  of  NBC  and  New  England 
Regional  Network 
Represented  by:  WEED  &  COMPANY 
New  York,  Boston,  Chicago,  Detroit,  Son 
Francisco  and  Hollywood 
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CLASSIFIED 


Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classifications,  15c 
per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS,  triple.  Minimum  charge 
$1.00.  Count  three  words  for  box  address.  Forms  close  one  week  preceding 
issue.  Send  Box  replies  to  BROADCASTING  Magazine,  National  Press  Building, 
Washington  4,  D.  C. 

PAYABLE  IN  ADVANCE 


Help  Wanted 


Announcer-Record  Jockey — Experienced  ad 
lib,  also  capable  general  routine.  5  kw 
network  affiliate  in  major  market.  Salary 
commensurate  with  ability.  State  all  in 
first  letter.  Box  685,  BROADCASTING. 


Wanted — Announcer-operator,  with  first 
class  license.  Must  be  capable  of  news 
and  general  announcing  network  station. 
Send  details  to  KSEI,  Pocatello,  Idaho. 


Wanted — First  or  Second  Class  Operator. 
Announcing  ability  desirable  but  not  es- 
sential. Give  full  details.  Draft  status, 
starting  salary  first  letter.  Write  Box 
683,  BROADCASTING. 


WRITER — Industrial  Motion  Picture  pro- 
ducer wants  contact  with  experienced 
independent  script  writer.  Box  681, 
BROADCASTING. 


Licensed  Operator — Who  can  do  some  an- 
nouncing for  Alaska  stations.  Good  sal- 
ary, transportation  from  Seattle.  Give 
complete  details  your  qualifications.  Of- 
fice KINY-KTKN,  708  American  Bldg., 
Seattle,  Wash. 


WANTED   PRODUCTION   MANAGER  — 

With  experience  in  writing,  producing 
and  directing  commercial  and  sustaining 
programs,  also  with  some  experience  in 
announcing  and  supervising  announcers. 
Good  pay,  excellent  working  conditions. 
If  interested  wire,  for  long  distance 
telephone  Appointment,  Manager,  Radio 
Station  WMC  Memphis,  Tennessee. 


OPERATOR  —  Permanent  position  with 
chance  of  advancement.  State  qualifica- 
tions and  enclose  small  photo.  Please  in- 
clude your  recommendations.  Write  Tech- 
nical Manager,  WFDF,  Flint,  Michigan. 


Wanted — Announcer  with  some  experience. 
Advise  age,  draft  status,  salary  expected 
and  details  in  first  letter.  Write  Box  682, 
BROADCASTING. 


Announcer-Salesman — Who  can  assume  re- 
sponsibility and  work  into  assistant 
managership  Alaska  station.  Give  com- 
plete details  regarding  yourself.  Seattle 
office  KINY-KTKN,  708  American  Bldg., 
Seattle,  Wash. 


1  Wanted  Salesman  —  For  Middlewest  NBC 
Affiliate.  Splendid  opportunity  for  man 
who  can  produce  unlimited  market.  Sal- 
ary and  commission.  Send  full  details  in 
first  letter.  Box  678,  BROADCASTING. 


1  Wanted  Engineer — First  or  second  class. 
Send  full  details  of  experience  and  salary 
expected.  Box  677,  BROADCASTING. 


ANNOUNCER— Male— wanted  at  once.  No 
Sunday  hours.  Send  all  particulars.  Sta- 
tion  WGNY,  Newburgh,  N.  Y. 


Engineer — First  or  second  class  license ; 
Good  Pay;  Non-Defense  area;  Reason- 
able living  cost.  Must  be  draft  deferred. 
WSYB  Rutland,  Vermont. 


Announcer  Wanted — To  handle  news  and 
commercials.  Advise  age,  draft  status, 
salary  expected.  Audition  transcription. 
WLVA,  Lynchburg,  Virginia. 

TRANSMITTER  ENGINEER— First  Class- 
draft  deferred.  5  KW  network  station. 
Permanent,  not  succeeding  draftee.  Give 
all  information  and  salary  desired. 
WTOC,  Savannah,  Georgia. 


Announcer — Must  be  dependable  and  am- 
bitious. Good  pay  and  permanent  job  for 
right  man.  Write — Wire — or  telephone 
WDNC,  Durham,  N.  C. 


Situations  Wanted 


NEWS    EDITOR,    FEATURE  WRITER— 

Discharged  veteran,  25,  now  employed 
metropolitan  daily,  journalism  graduate, 
back-ground  of  European  travel,  former 
editor  daily  8700  circulation,  former 
night  news  editor  basic  network  affiliate, 
experienced  feature  shows,  seeking  radio 
connection  about  March  1st.  Box  686, 
BROADCASTING. 


Situations  Wanted  (Cont'd) 


ANNOUNCER— Woman.  Four  years'  radio 
experience  as  announcer.  Box  684, 
BROADCASTING. 


TRAINED  RADIO  HELP  AVAILABLE— 

To  help  offset  the  shortage  of  technically 
trained  Radio  personnel,  we  are  prepar- 
ing women  for  second  and  first  class  ra- 
dio-telephone licenses  and  other  Radio 
communication  work.  Some  trained  girls 
are  available  right  along.  When  you  need 
women  technicians,  please  write  us.  No 
obligation,  no  fees.  DeFOREST'S  TRAIN- 
ING, INC.,  2533  N.  Ashland  Ave.,  Chi- 
cago 14,  Illinois. 


Chief  Engineer — 23  years'  experience,  all 
types.  Box  679,  BROADCASTING. 


Announcer — 19,  4F,  1%  years'  experience. 
Commercial  and  newscasting.  Available 
on  two  weeks  notice.  All  first  letter.  Box 
676,  BROADCASTING. 


Experienced  Chief  Operator — First  class  li- 
cense, references.  Available  immediately. 
Box  674,  BROADCASTING. 


Program      Director-Assistant      Manager — 

Train  announcers  and  salesmen.  An- 
nounce play  by  play  sports,  news,  va- 
riety. Create  commercial  programs.  8 
years  local,  MUTUAL,  NBC  and  college. 
28,  2A,  two  children.  $50  minimum. 
Write  Mel  Crusey,  General  Delivery, 
Gary,  Ind. 


Chief  Announcer — Desires  new  location. 
Capable  News.  Draft  Exempt — Married. 
Can  obtain  release.  Immediately.  Write- 
Wire  Box  671,  BROADCASTING. 


Qualified  Newscaster-Announcer — Ten  years 
background.  Box  672,  BROADCASTING. 


ANNOUNCER— 23,  married,  4F,  six  years' 
experience.  Now  employed  by  one  of 
the  best  stations  in  Texas.  Desire  per- 
manent position  outside  state,  prefer 
California.  State  salary.  Box  670, 
BROADCASTING. 


NEWSCASTER  —  One  year's  experience 
news  and  general  announcing.  Sober,  re- 
liable, 4-F.  Box  669,  BROADCASTING. 


WOMAN — Age  25,  single ;  experience  in 
teaching,  continuity,  women's  programs  ; 
traffic  manager  1  year  5  kilowatt  station ; 
dramatic  experience  radio  and  stage. 
Third  class  license,  location  immaterial. 
Box  688,  BROADCASTING. 


AVAILABLE  IMMEDIATELY— Thoroughly 
experienced  program  director.  Know  pro- 
duction, traffic,  music.  Can  handle  men 
and  produce  results.  Draft  deferred. 
Box  689,  BROADCASTING. 


STATION  POSITION  WANTED— Young 
woman,  two  years  college  radio  training ; 
experience  5,000  watt  station  ;  continuity ; 
woman's  program,  announcing.  Box  691, 
BROADCASTING. 


BACKGROUND— Radio  advertising,  allied 
fields-.  4-Fer  desires  change  with  progres- 
sive agency  or  station  with  post-war 
future  and  little  traveling.  Remuneration 
secondary.   Box  692,  BROADCASTING. 


For  Sale 


FOR  SALE— 179  ft.  Blaw-Knox  tower  in- 
sulated, self-supporting,  tapered  cross- 
section.  Price,  $2,525  cash.  KFAC,  Los 
Angeles  5. 


FOR  SALE— 375'  Lehigh  Tower  with 
beacon  and  side  lights.  WSJS,  Winston- 
Salem  1,  N.  C. 


Wanted  to  Buy 


TURNTABLES,   MICROPHONES   and  all 

types  of  transmitting  equipment,  send 
details  and  prices  to  Humberto  D.  Gon- 
zalez, 220  W.  42  St.,  New  York  18,  N.  Y. 
Wisconsin  7-1166. 


Megowen  Expands 

MEGOWEN  EDUCATOR  Food 
Co.,  Boston,  through  its  newly  ap- 
pointed agency  Duane  Jones  Co., 
New  York,  will  expand  its  sched- 
ule for  Educator  Crax  with  the  ad- 
dition of  John  Gambling's  Musical 
Clock  program  on  WOR  New  York, 
starting  Jan.  11.  The  52-week  con- 
tract calls  for  thrice-weekly  spon- 
sorship of  the  45-minute  series. 
Megowen  continues  participations 
on  WNEW  and  spot  announce- 
ments on  WCAU  Philadelphia. 


Wanted  to  Buy  (Cont'd) 


Complete    Equipment  Wanted — For  250- 

watt  installation,  all  or  part,  give  details 

of  what  you  have.  Box  687,  BROAD- 
CASTING. 


Wanted  To  Buy — 250  watt  transmitter 
and  other  station  equipment.  Give  full 
pedigree.  Roberts,  2428  Green  Street, 
Harrisburg,  Pa. 


Wanted    To    Buy — Wincharger  or  similar 
antenna.  Box  680,  BROADCASTING. 


WANTED  WINCHARGER  TOWER,  fre- 
quency monitor,  modulation  monitor  and 
studio  equipment.  Box  673,  BROAD- 
CASTING. 


Wanted  To  Buy — One  or  two  self  support- 
ing vertical  radiators  250-300  feet  high. 
WKBH,  LaCrosse,  Wisconsin. 


EQUIPMENT  WANTED— Quarter  or  1  kw. 
transmitter,  frequency  monitor,  micro- 
phones, speech  imput  equipment,  tran- 
scription equipment.  New  or  used.  Con- 
tact at  once  Box  693,  BROADCASTING. 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 
SERVICE  OF  BROADCASTING 

National  Press  Bids.,  Wash.,  D.  C 


PAUL  F  GODLEY  * 

CONSUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 


GEORGE   C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


Subs  for  Clapper 

GENERAL  CIGAR  Co.,  New 
York,  will  substitute  Henry  Glad- 
stone for  Raymond  Clapper  in  the 
latter's  regular  Mutual  period 
Monday  and  Thursday  10-10:15 
p.m.  this  week,  and  the  company 
is  understood  to  be  planning  a  com- 
plete change  in  program  format  in 
the  near  future.  Mr.  Gladstone,  a 
commentator  of  WOR  New  York, 
was  called  in  to  take  over  the  Jan. 
10  and  13  broadcasts  when  Clapper 
left  Honolulu  for  points  west  soon- 
er than  expected.  Clapper  has  been 
heard  from  Hawaii  since  his  re- 
cent departure  from  the  West 
Coast  for  a  tour  of  the  Pacific 
area.  The  new  General  Cigar  pro- 
gram is  reported  to  be  a  weekly 
half -hour  featuring  a  comedian  and 
orchestra.  Agency  is  J.  Walter 
Thompson  Co.,  New  York. 


Rath  in  Southwest 

RATH  PACKING  Co.,  Waterloo, 
la.  (Blackhawk  luncheon  meat), 
on  Jan.  24  begins  sponsorship  of 
some  25  spot  announcements  week- 
ly on  each  of  six  stations  in  the 
Dallas,  Houston,  San  Antonio  area. 
Stations  carrying  the  campaign  are 
KTSA  KABC  WRR  KRLD  KTRH 
KXYZ.  Contract  is  for  13  weeks. 
Agency  is  Young  &  Rubicam,  Chi- 
cago. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.         Dl.  1205 
Washington,  D.  C. 


HECTOR  R.  SKIFTER 

CONSULTING  RADIO  ENGINEERS 
FIELD    INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 


Radio  Engineering  C—Mstsnti 
Freqaaacy  MoaaVasaaj 

Commercial  Radio  Efiip.  Co. 

•  Evening  Star  Building,  Washington.  D.  C 

•  321  E.  Gregory  BowWvard,  Kmsm  City.  M*. 

•  Cross  Roads  of  the  World,  Hoiyoood,  Gstf. 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 


METER  REPAIR 

Electronic  Instrument 
Repair  and  Modification 

BRADEN  ENGINEERING  CO. 

3317  Kenmore  Ave. 
Dayton  10,  Ohio 


PROFESSIONAL 
DIRECTORY 
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Sponsor  Plan  for  Bond  Drive 
Promises  Intensive  Air  Effort 

Two  Series  of  Disc  Programs,  Live  Announcement 
Packets,  Other  Items  Prepared  by  Treasury 


SPONSORSHIP  opportunities  of 
War  Bond  promotion  programs  for 
the  $14,000,000,000  Fourth  War 
Loan  Drive,  scheduled  Jan.  18 
through  Feb.  15,  are  greater  in 
scope  than  those  of  any  previous 
drive.  Affording  radio  the  chance 
to  work  on  an  equal  basis  with 
the  other  advertising  media,  sta- 
tions may  now  receive  remunera- 
tion comparable  to  that  received 
by  newspapers  and  magazines  for 
sponsored  War  Bond  ads. 

Suggested  in  numerous  letters 
solicited  from  radio  stations  by  the 
War  Finance  Division  of  the  Treas- 
ury Dept.  following  the  Third  War 
Loan  last  fall,  and  more  complete- 
ly outlined  by  the  special  Fourth 
War  Loan  committee  of  the  NAB 
[Broadcasting,  Nov.  15],  the  lo- 
cal sponsorship  plan  as  arranged 
consists  of  two  series  of  tran- 
scribed programs,  packets  of  live 
announcements,  and  transcribed 
and  live  announcements  as  re- 
leased in  conjunction  with  the  OWI 
through  its  various  allocation 
plans. 

Bond  Days 

Similar  to  previous  loans,  the 
coming  drive  will  also  be  supported 
by  a  special  kick-off  show  on  Jan. 
17,  plans  for  which  are  still  being 
formulated,  network  bond  days, 
and  extensive  special  feature  pro- 
grams, rallies  and  promotion 
stunts  conducted  independently  by 
individual  stations.  Although  plans 
for  the  net  bond  days  also  remain 
tentative  at  present,  respective 
dates  have  been  set:  Jan.  18,  Mu- 
tual; Jan.  22,  NBC;  Feb.  1,  CBS; 
Feb.  13,  BLUE. 

Activities  of  the  individual  sta- 
tions, according  to  numerous  ad- 
vance reports,  will  be  planned  in 
conjunction  with  local  rallies  and 
promotion,  many  tying-in  with  the 
four  peak  advertising  days  which 
have  been  named.  These  are:  Jan. 
20,  Army  Day;  Jan.  27,  Navy  Day; 
Feb.  3,  Marine  Day;  and  Feb.  10, 
Schools-at-War  Treasure  Hunt,  in- 
augurating a  specific  five-day  cam- 
paign of  30,000,000  school  children. 
The  Retailers  War  Campaigns 
Committee  Fourth  War  Loan  rec- 
ommendations to  retailers,  which 
was  augmented  by  a  special  sales 
meeting  broadcast  over  NBC  on 
Dec.  29,  suggests  ideas  for  partici- 
pation in  local  promotion  activities, 
including  radio. 

The  two  series  of  transcribed 
programs  [Broadcasting,  Dec.  6], 
prepared  by  the  WFD,  approved 
by  the  OWI,  and  preceded  by  a 
sample  audition  record  and  sales 
portfolio,  have  to  date  been  re- 
quested by  more  than  530  stations 
about  the  country.  The  first  series, 
Treasury  Salute,  a  quarter-hour 
program  left  open  at  each  end  for 
the  message  of  a  local  sponsor, 
honors  American  men  and  women 
in  their  jobs,  stressing  the  impor- 


tance of  their  work  in  winning 
of  the  war.  The  second  series,  each 
program  five  minutes  in  length  and 
also  with  room  for  local  sponsor's 
message,  is  titled  Treasury  Song 
for  Today.  Listings  of  both  of  these 
series,  their  numbers,  contents,  and 
stars,  may  be  found  in  the  NAB 
Broadcast  Advertising  Bulletin  for 
Dec.  30. 

The  Treasury  WFD  packet  of 
live  announcements  contains  a  se- 
ries of  one-minute  and  a  series  of 
35-word  "Let's  All  Back  the  At- 
tack" messages,  both  prepared  es- 
pecially for  local  sponsorship.  A 
packet  of  one-minute  live  announce- 
ments specifically  for  use  by  band 
leaders  during  the  drive  has  also 
been  completed. 

The  transcribed  programs  and 
the  packet  of  announcements  may 
be  obtained  at  no  cost,  any  or  all 
of  them,  by  request  only  from  Em- 
erson Waldman,  chief  of  the  Radio 
Section,  War  Finance  Division, 
Treasury  Dept.,  Washington  Bldg., 
Washington  25,  D.  C.  Transcrip- 
tion requests  should  be  made  by 
number,  or  if  all  can  be  used,  such 
statement  is  sufficient. 


RCA  Moves  'What's  New' 

RCA  on  Jan.  15  is  shifting  What's 
New,  its  Saturday  evening  show 
on  the  BLUE,  from  Hollywood  to 
New  York,  following  retirement  of 
Don  Ameche  as  m.c.  to  fill  previ- 
ous motion  picture  commitments. 
For  the  past  two  broadcasts,  Jan. 
1  and  8,  Cecil  B.  De  Mille  has 
served  as  m.c,  and  a  permanent 
one  will  be  named  in  the  near  fu- 
ture. Features  of  the  Jan.  15  show 
will  be  Jim  Ameche  and  Leonard 
Warren.  J.  Walter  Thompson  Co., 
New  York,  handles  the  program, 
heard  7-8  p.m.  on  157  BLUE  sta- 
tions. 


Mural 

LAUNCHING  of  the  USS 
McClelland  [Broadcasting, 
Dec.  6],  destroyer  escort 
named  for  Ensign  Thomas 
McClelland,  former  KLZ 
Denver  engineer  who  died 
heroically  at  Pearl  Harbor,  is 
preserved  for  posterity  on  a 
mural  now  on  display  in  the 
KLZ  audition  room. 


TREASURY  CHANGES 
MADE  IN  AD  SECTION 

THOMAS  H.  LANE  (see  respects 
sketch  on  page  34),  who  replaces 
Vincent  F.  Callahan  as  director  of 
advertising,  press  and  radio  for  the 
War  Finance  Division  of  the 
Treasury  Dept.,  is  succeeded  as 
chief  of  the  advertising  section  by 
Sherwood  King.  Mr.  King,  who  was 
formerly  assistant  chief  of  the 
section,  came  to  the  Treasury  after 
several  years  with  Erwin,  Wasey 
&  Co.;  Campbell-Ewald;  Lord  & 
Thomas;  and  Fuller,  Smith  & 
Ross. 

Don  U.  Bridge,  former  advertis- 
ing director  of  the  New  York 
Times  and  Indianapolis  News,  now 
in  charge  of  the  Treasury's  news- 
paper advertising,  will  assist  Mr. 
King.  Elihu  E.  Harris,  previously 
advertising  manager  of  the  Na- 
tional Jewish  Monthly,  the  Crown 
Overall  Mfg.  Corp.,  and  business 
manager  of  several  trade  journals, 
is  in  charge  of  business  publica- 
tions. 

Others  on  the  bond  promotion 
staff  are:  Mary  Claire  Matthews, 
former  assistant  chief  of  the  out- 
doors department  of  Young  &  Ru- 
bicam,  in  charge  of  posters;  Al- 
bert J.  Randall,  formerly  in  charge 
of  outdoor  advertising  activities  of 
J.  Sterling  Getchell  Inc.,  M.  F.  Red- 
dington  Inc.,  and  the  O.  J.  Gude 
Co.,  in  charge  of  all  outdoor  ad- 
vertising activities;  Vandervoort 
B.  Rohl,  formerly  a  business  execu- 
tive, in  charge  of  farm  publication 
advertising;  Donald  T.  Seiwell,  in 
charge  of  general  magazines;  and 
Elizabeth  Vanderbilt,  formerly  of 
the  media  dept.  of  Young  &  Rubi- 
cam,  in  charge  of  traffic. 


Blue  Tilts  Figure 
To  Earn  Discounts 

Weekly  Minimum  Is  $2,000; 

12y2%  Rebate  for  52  Weeks 

MINIMUM  weekly  expenditure 
for  BLUE  Network  time  necessary 
for  advertisers  to  earn  volume  dis- 
counts has  been  raised  from  $1,000 
to  $2,000  on  the  BLUE  Rate  Card 
No.  31,  dated  Jan.  1,  1944  and 
issued  last  week  in  a  new  format 
"to  make  reference  easier".  Revi- 
sion brings  discounts  "into  line 
with  the  run  of  current  contracts", 
the  BLUE  explains.  Discounts  vary 
according  to  size  of  network  as 
well  as  dollar  volume,  with  full 
network  advertisers  receiving  the 
largest  discounts. 

In  addition  to  the  weekly  volume 
discounts,  BLUE  also  allows  a  re- 
bate of  12V2%  for  52  weeks  of 
consecutive  broadcasting.  A  com- 
bination annual  discount  is  allowed 
advertisers  spending  $1,500,000  or 
more  for  network  time,  a  change 
from  the  $1,200,000  formerly  re- 
quired. Range  of  discounts,  from 
27  V2  %  for  a  split  basic  network  to 
45%  for  the  full  BLUE,  remains 
the  same. 

Alternate  Discounts 

Card  also  shows  an  alternate 
discount  system  for  full  network 
advertisers  with  three  or  more  day- 
time programs  of  15  minutes  or 
longer.  Maximum  is  50%  for  ad- 
vertisers spending  $1,500,000  or 
more  annually  and  using  either  five 
or  six  broadcasts  weekly.  Maximum 
was  formerly  allowed  for  six-time- 
weekly  advertisers  only. 

Except  for  rate  changes  on  in- 
dividual affiliates  the  data  are  the 
same  as  in  BLUE  Rate  Card  No. 
30,  dated  June  15,  1942.  C.  P. 
Jaeger,  network  sales  manager, 
points  out  in  an  accompanying  let- 
ter that  "the  biggest  change  of  all 
does  not  appear  on  this  new  rate 
card.  It  is  the  growth  in  coverage 
which  is  now  offered  you  by  the 
BLUE,"  from  122  stations  with  a 
night  coverage  of  22,462,000  ra- 
dio families  in  1942  to  171  sta- 
tions with  a  night  coverage  of 
23,558,000  radio  families  at  present. 


Westinghouse  Names 

WESTINGHOUSE  ELECTRIC  & 
MFG.  Co.,  Pittsburgh,  has  ap- 
pointed McCann  -  Erickson,  New 
York,  to  handle  its  institutional 
advertising,  formerly  placed  by 
Young  &  Rubicam,  New  York, 
which  resigned  the  account  last 
November.  The  appointment  in- 
cludes the  company's  Sunday  half- 
hour  program  featuring  John 
Charles  Thomas  on  NBC.  C.  A. 
Posey,  vice-president  of  the  agen- 
cy, will  be  in  charge  of  the  West- 
inghouse account,  while  Clarence 
Olmstead,  who  directed  the  NBC 
program  for  Young  &  Rubicam, 
has  joined  McCann-Erickson  and 
will  continue  to  supervise  its  pro- 
duction from  Hollywood.  The  new 
appointment  does  not  affect  the 
other  portions  of  the  Westinghouse 
account  handled  by  Fuller  &  Smith 
&  Ross,  New  York  and  Cleveland, 
and  Ketchum,  MacLeod  &  Grove, 
Pittsburgh. 


Drawn  for  Broadcasting  by  Sid  Hix 
"Whadya  Know!  KGMB  Is  Playing  'Three  Little  Fishes!'  " 
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Only  One  Thing  More  in  '44/ 


Summarizing  the  past  year's  activities  KMBC  of  Kansas  City  con- 
siders 1943  extremely  generous.  The  "pick-up"  in  market  activity 
speaks  well  for  the  future  of  the  "Heart  of  America."  Knowing  that 
market — that  51%  of  the  population  is  urban  and  4-9%  rural  —  has 
reaped  rich  dividends  in  even  greater  listener  acceptance  for  KMBC. 
The  purchase  of  a  live  stock  farm  dedicated  in  service  to  the  farmers 
of  this  area  received  national  recognition  during  1943.  New  attend- 
ance records  have  been  set  for  this,  the  seventh  successful  season  of 
the  KMBC  Brush  Creek  Follies.  Yes— all  in  all,  the  past  year  has 
been  good  to  KMBC.  No  more  could  be  asked  than  to  make  that 
one  thing  more  in  '44  —VICTORY  for  this  country  and  a  LASTING 
PEACE  for  allnhe  world. 


KMBC 

OF     KANSAS  CITY 

FREE  AND  PETERS,  INC. 


SINCE   1928— THE  BASIC  CBS  STATION  FOR  MISSOURI  AND  KANSAS 


You've  Got  to  Have  Listeners! 


•  No  matter  how  far  a  station  throws  its  voice, 
or  how  loud  it  shouts,  if  no  one  is  around  to 
listen,  it  is  only  mumbling  to  itself. 

If  you  want  to  shout  loud  and  far  in  Oklahoma, 
and  do  your  shouting  before  the  biggest  possible 
audience,  do  it  over  WKY. 

WKY's  voice  reaches  farther  over  hill  and 
dale  in  Oklahoma  than  any  other  Oklahoma  Citv 
station.  And  the  hills  and  dales  are  full  of  peo- 
ple listening  to  WKY  most  of  the  time.  Just  to 
give  you  an  idea,  Hooper's  October-November 
measurement  of  Oklahoma  City  showed  42.7% 
of  the  morning  audience,  60.1%  of  the  after- 
noon audience,  and  52.1%  of  the  evening  radio 
audience  listening  to  WKY. 


If  you  have  something  to  say  to  the  Oklahoma 
City  market — one  of  the  brightest  sales  spots  of 
1943,  with  every  prospect  of  repeating  in  1944 
— say  it  to  more  people  in  Oklahoma  over  WKY 
than  can  possibly  be  reached  by  any  other  Okla- 
homa City  station. 

WKY 

OKLAHOMA  CITY 

OWNED  AND  OPERATED  BY  THE  OKLAHOMA  PUBLISHING  CO. 
The  Daily  Oklahoman  and  Times  •  The  Farmer-Stockman 
KVOR,  Colorado  Springs  -  KLZ,  Denver  (Affiliated  Mgmt.) 
REPRESENTED    NATIONALLY   BY    THE    KATZ    AGENCY,  INC. 
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BUY  ONE 


GET  THREE  - 


More  Iowa  people  pay  more  attention 
to  WHO  than  to  any  other  combina- 
tion of  stations  in  the  State!  Among  city, 
town  and  farm  families,  WHO  is  "lis- 
tened-to-most"  (daytime)  by  54.3%, 
whereas  all  other  Iowa  commercial  sta- 
tions combined  get  22.4%!  At  night  the 
figures  are:  WHO,  57%  —  others, 
13.6%! 

That's  popularity!  It's  the  result  of  great 
programming,  great  public  service,  great 
power  (the  only  50,000-watt,  lA  clear 
channel  in  Iowa).  Write  us — or  Free  8C 
Peters — for  proof  on  all  three. 


Plusf 


WHO 

■f-  for  IOWA  PLUS !  + 

DES  MOINES  .  .  .  50,000  WATTS 

B.  J.  PALMER,  PRESIDENT 
J.  O.  MALAND,  MANAGER 

FREE  &  PETERS,  INC.  .  .  .  National  Representatives 


LUMBER 


•  Colorado's  13,000,000  acres  of  National  Forests  produced 
vast  quantities  of  timber  during  1943  for  innumerable  mili- 
tary, naval,  and  civilian  uses.  These  forests,  created  pri- 
marily for  the  production  of  timber,  are  one  of  the  important 
resources  of  the  state.  More  than  275  saw  mills  buzzed  longer 
and  louder  than  ever  before  to  meet  the  almost  limitless  de- 
mands of  war  for  lumber. 

War  has  given  Colorado  manufacturing,  mining,  and  agri- 
culture a  front  seat.  With  its  playground  past  forgotten  for 
the  moment,  Colorado  is  working  harder,  making  more  money, 
and  buying  more  things  than  it  ever  has  before. 


WAR  EQUIPMENT 

Colorado  industry  in  1943  produced 
more  than  65  items  of  equipment  for  war 
ranging  from  ship  rudders  to  landing 
barges,  from  submarine  parts  to  high 
•explosives. 


FARM  PRODUCTS 

Colorado  had  one  of  its 
best  farm  years  in  1943. 
breaking  records  in  wheat, 
beans,  peaches,  and  broom- 
corn.  Almost  every  crop 
exceeded  10-year  averages 
and  cash  farm  income  ex- 
ceeded the  good  year  of 
1942  by  37%. 


1 


DENVER 
MARKET 


CBS*  560  Kc. 


iliated  in  Management  With  The  Oklahoma  Publishing  Co. 
WKY,  Oklahoma  City  *  Represented  by  The  Katz  Agency,  Inc. 


VITAL  METALS 

Actual  figures  of  Colo- 
rado's production  of  war- 
vital  ores  in  1943  are  secret, 
but  the  amount  which  was 
mined  from  the  state's  lofty 
peaks  was  in  direct  ratio  with 
the  rising  production  of 
tanks,  ships,  guns  and  planes. 
It  was  a  year  of  shifting  into 
high  gear,  with  prospects  for 
a  bigger  year  in  1944. 


SALES 

With  production  and  em- 
ployment at  record  peaks, 
it  was  only  natural  that 
sales  in  Colorado  would 
follow  suit.  Denver  ended 
the  best  year  in  its  history 
with  a  burst  of  activity. 
Sales  through  November 
were  17%  ahead  of  1942. 


366  days  in  1944! 

An  extra  day  during  which  the  Best  Music  in  America  will  be  available  for 
every  program  on  874  commercial  radio  stations  in  the  United  States. 

366  days  in  1944! 

An  extra  day  for  the  SESAC  Station  Relations  Staff  to  call  on  874  stations 
and  assist  broadcasting  executives  with  their  program  needs,  operational 
problems  and  Treasury  war  bond  promotion. 

366  days  in  1944! 

An  extra  day  for  advertising  agencies  and  transcription  companies  to  use 
America's  finest  music  at  a  flat  2c  recording  fee  without  extra  costs  or  "clear- 
ance" headaches,  through  the  SESAC  Program  Service  Department. 

366  days  in  1944! 

An  extra  day  in  which  SESAC  music  will  continue  to  be  performed  without 
restriction  on  more  stations  in  the  United  States  than  any  other  music. 

366  days  in  1944! 

An  extra  day  to  buy  an  extra  War  Bond. 


SESAC 


475  Fifth  Ave.  New  York  17,  N.  Y. 
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Be  A  Conqueror 


This  vast  area 


millions  of  people  JHp^ 


can  be  yours 


WIN  IT  WITH  WWL,  NEW  ORLEANS 

You  dominate  the  air  now  in  this  WWL's    famous    shows — and  CBS 

territory  with  WWL,  New  Orleans  talent — have  built  tremendous  aud- 

— the  only  50,000-watt,  clear  channel  ience-loyalty  that  will  remain  your 

station  for  hundreds  of  miles.  postwar  competitive  advantage. 


NEW  ORLEANS 


50,000  WATTS 
CLEAR  CHANNEL 

THE  GREATEST   SELLING    POWER    IN    THE    SOUTH'S  GREATEST  CITY 
CBS  Affiliate — Nat'l  Representatives,  The  Katz  Agency,  Inc. 
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6:00  PM — Harvey  Swenson 
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Now  available 
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Blue  and  Mutual  Networks 


It  FOR 

A  Small  Station  doing  a  8/0  JOB 
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Th  ese  rirms 
represent  big  business 
in  Nash  vine 

All  h  ave  selected 

WSIX 

for  their  radio  advertising 

They  are  in  a  position  to  KNOW 
which  station  to  depend  on  for  results 
in  the  capital  city  of 
Tennessee.  It's 


5,000 

w 


WSIX 


980 
KC 


"The  Voice  of  Nashville" 
BLUE  ★  MUTUAL 

SPOT  SALES,  INC.,  NATIONAL  REPRESENTATIVES 
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RCA  has  been  and  will  continue  to  be  an  active  leader  in  FM 
development. 

A  considerable  number  of  FM  Transmitters  designed,  built  and 
installed  by  RCA  are  in  service ...  including  five  10  KWs,  one  of 
which  is  shown  at  the  right. 

RCA  engineers  have  had  more  experience  in  building  (and  operat- 
ing) radio  transmitters  than  any  other  group. 

And  the  truth  is  that  FM  Transmitters  do  not  differ  very  greatly 
from  other  transmitter  installations,  particularly  Television. 

RCA  has  always  pioneered  in  development  of  high-frequency 
antennas . . .  and  is  now  building  many  different  models  for  the 
armed  services. 

RCA  will  continue  to  offer  top-rank  transmitting  equipment  for 
every  broadcast  need  .  . ...  in  AM,  in  FM,  in  Short  Wave,  and  in 
Television. 


TRANSMITTERS  BUILT  LIKE  DE  LUXE  TRANSMITTERS 


The  TO  KW  FM  Transmitter,  shown  below,  looks  like  a 
de  luxe  broadcast  transmitter. 
It  should. 

Like  all  RCA  FM  Transmitters,  it  is  built  to  the  high  stand- 
ards of  the  best  AM  Transmitters , . .  RCA  quality  standards 
which  broadcast  engineers  know  and  appreciate. 
It  Is  built  the  way  broadcast  engineers  want  it  built. 
It  incorporates  such  proven  RCA  features  as  front  access 
doors,  vertical  chassis  construction,  and  stylized  design. 


RCA  10  KW  FM  Transmitter  in- 
stalled by  NBC,  New  York.  Before 
the  war  RCA  installed  five  of  these 
Type  FM-10-B  Transmitters  .  .  . 
making  them  by  far  the  favorite  in 
this  important  power  group. 


ONE  OF 


SERIES     FEATURING     OUTSTANDING     USERS     OF     SPOT  BROADCASTING 


P 


Says— 


Vice  President,  Goodkind,  Joice  &  Morgan,  Chicago 

Spot  broadcasting  tailor-makes  a  campaign 
to  fit  the  budget  to  the  market  potential" 


•  Right,  Mr.  Roberts!  Spot  broadcasting  is 
what  the  well-dressed  advertiser  will  air — 
to  keep  well-dressed! 

•  Joking  aside,  we  fully  appreciate  the  im- 
portant part  that  many  big  advertisers  play 
in  providing  today's  wonderful  network 
shows.  We  know  that  somebody's  got  to  do 
that  job.  But  in  the  meantime,  there  are 
ever-increasing  opportunities  for  advertisers 


and  agencies  who  can  substitute  ideas  for 
the  sheer  weight  of  coast-to-coast  hook-ups. 
And  there's  now  many  a  national-spot  cam- 
paign that  is  "pulling  its  head  off'  without 
running  up  costs  that  compete  with  Lend- 
Lease.  .  .  We're  not  Idea  Men,  but  we  can 
name  some  stations  where  your  good  ideas 
will  find  a  very  flattering  Market  Potential. 
How  about  an  appointment  for  a  trial  fitting? 


Free  &  Peters,  iic. 

Pioneer  Radio  Station  Representatives 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WKZO .  KALAMAZOO-GRAND  RAPIDS 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .   .   .  MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

. .  . SOUTHEAST  . . . 

WCBM   BALTIMORE 

WCSC   CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUOUERQUE 

KOMA  ....  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KECA  LOS  ANGELES 

KOIN-KALE  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEATTLE 

KFAR  ....  FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 


Since  May,  1932 


CHICAGO:  180  N.  Michigan 
Franklin  6373 


NEW  YORK:  444  Madison  Ave. 
Plaza  5-4130 


SAN  FRANCISCO:  1,1  Suiter 
Sutter  4353 


HOLLYWOOD:  15/2  N.  Gordon 
Gladstone  3949 


ATLANTA:  322  Palmer  Bldg. 
Main  5667 
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Press  -  Ownership  Ban  Dropped  by  FCC 


About-Face  Action 
Upholds  Craven 
Principles 

By  SOL  TAISHOFF 

IN  A  FULL-SCALE  reversal,  the 
FCC  last  Thursday  dismissed  its 
newspaper-divorcement  project  by 
unanimous  vote,  leaving  the  way 
open  for  newspapers  to  participate 
in  all  licensed  radio  activities,  with 
applications  to  be  considered  on 
their  individual  merits. 

Ending  the  uncertainty  that  has 
prevailed  since  March  1941,  when 
the  proceedings  were  begun,  the 
Commission  issued  a  simple  "pub- 
lic notice"  or  news  release  stating 
that  it  had  decided  not  to  adopt 
"any  general  rule"  with  respect  to 
newspaper  ownership.  Previously, 
it  had  tentatively  decided  to  con- 
sider newspaper  ownership  as  "an 
element",  among  others,  in  process- 
ing applications  for  facilities. 

"Diversification  '  Desirable 

The  action  promptly  was  hailed 
by  the  Newspaper  Radio  Commit- 
tee's chairman,  Harold  V.  Hough, 
WBAP-KGKO  Fort  Worth,  as  "a 
wise  and  just  decision".  It  termi- 
nated a  battle  that  has  been  car- 
ried to  the  White  House  and  to 
Congress. 

While  concluding  that  there 
would  be  no  special  rule  applicable 
to  newspaper  ownership,  the  Com- 
mission nevertheless  stated  all  of 
its  members  are  agreed  to  the  gen- 
eral principle  that  "diversification 
of  control"  is  desirable  among  the 
media  of  mass  communication.  The 
public  notice  stated  the  Commis- 
sion doesn't  feel  that  it  should 
deny  a  license  merely  because  the 
applicant  is  engaged  or  interested 
in  a  particular  type  of  business, 
but  that  it  does  not  intend  to  "per- 
mit "concentration  of  control  in  the 
hands  of  the  few  to  the  exclusion 
of  the  many  who  may  be  equally 
well  qualified  to  render  such  pub- 
lic service  as  is  required  of  a  li- 
censee". 

The  action  is  regarded  as  a  sig- 
nal victory  for  Commissioner  T. 
A.  M.  Craven,  who  had  steadfastly 
opposed  any  compromise  or  equivo- 
cation which  might  result  in  "class 
distinction".  Commissioner  Norman 
S.  Case,  it  is  understood,  played 
an  important  role  in  winning  over 
a  seeming  majority  of  the  Com- 


GREATEST  VICTORY 


COMDR.  CRAVEN 

mission  to  outright  dismissal  and 
pronouncement  of  a  non-discrimi- 
natory policy. 

It  is  an  open  secret  that  Com- 
missioner Craven  had  prepared  a 
dissenting  opinion,  urging  dismis- 
sal on  the  ground  that  the  record 
in  the  newspaper  investigation 
supplied  no  evidence  warranting 
action  which  would  preclude  news- 
papers from  owning  stations  or 
from  entering  in  the  new  fields  of 


All    Holdings  Except 
WNEW  in  O'NEIL 
Transaction 

ACQUISITION  of  four  of  the 
Bulova-owned  stations  by  W. 
O'Neil,  president  of  the  General 
Tire  and  Rubber  Co.,  which  owns 
the  Yankee  Network,  and  an  asso- 
ciated group,  for  $1,175,000  was 
reported  consummated  last  week 
subject  to  FCC  approval. 

The  transaction  was  understood 
also  to  include  an  option  to  pur- 
chase WNEW  New  York  at  a  price 
equal  to  that  of  any  other  offer — 
probably  upwards  of  $1,100,000  for 
the  90%  interest  held  by  Arde 
Bulova,  New  York  watch  manu- 
facturer, and  his  immediate  asso- 
ciates. 


Text  of  FCC  public  notice  dis- 
missing   newspaper  ownership 
issue  on  page  65 


FM,  television  and  facsimile.  The 
controversy,  from  its  inception  in 
the  early  days  of  this  administra- 
tion, has  been  fraught  with  "high 
politics",  and  most  recently  has 
been  under  scrutiny  of  the  Senate 
Commerce  Committee  in  its  con- 
sideration of  new  legislation. 

Press  Applications  Expected 

Action  came  at  a  session  that 
ran  from  3:30  to  6:30  p.m.,  last 
Thursday.  The  Commission  decided 
to  forego  a  formal  opinion,  or  a 
proposed  finding  on  which  argu- 
ments might  be  held.  There  was 
much  discussion  about  the  precise 
language  to  be  employed. 

The  steering  committee  of  the 
Newspaper  Radio  Committee,  by 
coincidence,  was  meeting  in  New 
York  at  the  time  the  FCC  reached 
its  decision.  At  a  session  held  Fri- 
day morning,  the  Committee  issued 
a  statement  wholeheartedly  ap- 
proving the  dismissal  but  reiter- 
ated its  position  as  to  the  need  for 
"clarifying  legislation"  by  Con- 
gress. Chairman  Hough  and  other 
spokesmen  for  the  Newspaper  Ra- 
dio Committee  urged  the  Senate 
Interstate  Commerce  Committee  in 
testimony  last  month  to  write  into 
the  law  a  specific  provision  against 
any  class  discrimination  by  the 
FCC. 


The  stations  which  would  be  ac- 
quired under  the  O'Neil  transac- 
tion, in  negotiation  for  several 
months,  are:  WPEN  Philadelphia, 
WNBC  Hartford,  WELI  New  Ha- 
ven, and  WCOP  Boston.  Also  in- 
cluded would  be  WPEN-FM,  ad- 
junct of  the  Philadelphia  outlet. 

While  no  formal  statement  was 
forthcoming,  it  was  reliably  re- 
ported that  Mr.  O'Neil  would  re- 
tain only  one  or  two  of  the  sta- 
tions, with  the  others  to  be  sold 
as  part  of  the  transaction  to  in- 
terests identified  with  him.  If  the 
WNEW  transaction  is  consum- 
mated, it  is  presumed  Mr.  O'Neil 
would  retain  it  as  key  for  the  Yan- 
kee Network. 

According  to  best  available  in- 
formation,   the    transaction  lined 


The  ruling  was  interpreted  as 
meaning  that  in  competitive  situa- 
tions the  newspaper  applicant  will 
be  considered  on  the  same  footing 
as  non-newspapers,  all  other  fac- 
tors being  equal.  It  is  expected 
promptly  to  bring  a  substantial 
number  of  applications  for  stand- 
ard station  transfers  to  newspa- 
pers, as  well  as  an  influx  of  FM 
and  some  television  applications 
from  publishers. 

The  Commission  said  it  will  sub- 
mit to  the  Senate  and  House  com- 
mittees identified  with  radio  a 
"summary  of  evidence''  adduced  at 
the  hearings,  held  intermittently 
for  seven  months  between  July  1941 
and  Feb.  12,  1942.  This  will  inform 
Congress  of  the  facts  developed 
"for  any  consideration  which  they 
may  desire  to  give  the  matter",  it 
was  announced. 

Three  Pending 

Most  recent  compilations 
[Broadcasting,  Jan.  3]  showed  a 
total  of  172  stations  owned  by  or 
affiliated  with  newspapers  through 
stock  ownership,  along  with  five  in 
the  possessions.  There  are  pending 
before  the  Commission  only  three 
applications  involving  transfers  of 
stations  to  newspapers.  But  some 
65  applications,  for  FM  as  well  as 
standard  broadcasting  either  have 
been  thrown  in  the  suspense  files 
or  stymied  because  of  the  April  27 
freeze  order  banning  new  construc- 
tion. Renewed  activity  by  newspa- 
(Continued  on  page  10) 


up  this  way:  (1)  Acquisition  of 
the  four-station  group  by  Mr. 
O'Neil  for  $1,175,000;  (2)  Possible 
retention  of  WNBC  by  W.  O'Neil 
or  Yankee;  (3)  Likely  sale  of 
WPEN  to  the  Philadelphia  Bulle- 
tin, along  with  the  FM  adjunct. 
Dismissal  by  the  FCC  of  the  news- 
paper divorcement  proceedings  last 
Thursday  would  clear  the  way  for 
this  transaction;  (4)  Possible  sale 
or  lease  of  WCOP  to  William  B. 
Dolph,  general  manager  of  WOL 
Washington,  Herbert  L.  Pettey,  di- 
rector of  WHN  New  York,  and 
Sen.  D.  Worth  Clark  (D-Idaho). 
This  transaction  might  be  financed 
by  a  banking  institution  and  leased 
to  the  Pettey-Dolph-Clark  group 
for  a  long  term;  (5)  Possible  re- 
tention of  WELI  by  Mr.  O'Neil  for 
(Continued  on  page  61) 


Sale  of  Four  Bulova  Stations  Reported 


BROADCASTING  •  Broadcast  Advertising 


January  17,  1944  •  Page  9 


Newspapers:  Free,  White  and  Eligible  . . .  An  Editorial 


WHATEVER  the  motivating  force,  the  FCC 
redeemed  itself  in  some  measure  by  dismissing 
the  newspaper-ownership  proceeding.  The  ef- 
fect of  the  unanimous  decision  is  to  retain  the 
status  quo.  Applications  will  be  considered  on 
their  individual  merits,  whatever  the  business 
of  the  applicant,  but  the  effort  will  be  against 
concentration  of  control. 

It  has  been  that  way  for  years.  Some  mem- 
bers of  the  Commission,  possibly  a  majority, 
look  askance  upon  newspaper  ownership.  The 
decision  was  an  about-face  for  them.  And  the 
action,  therefore,  was  the  maximum  that  could 
have  been  expected.  The  Commission  was  on 
the  spot,  by  virtue  of  insistent  demand  from 
Congress.  The  decision,  while  not  the  milleni- 
um,  is  an  expression  against  discrimination 
among  licensees. 

Ugly  Episode  Ends 

Thus  ends  (perhaps  only  for  the  present) 
one  of  the  ugliest  episodes  in  the  annals  of  so- 
called  administrative  law.  An  estimated  quar- 
ter-million dollars  in  taxpayers'  funds  was 
spent  on  the  inquiry  during  its  three-years  of 
pendency.  Station  and  newspaper  files  were 
rifled  in  the  process  to  "get"  something  on 
newspaper  stations  or  press  associations. 
Newspaper-owned  stations  spent  thousands  in 
self-defense.  Thus  the  Commission  leaves  the 
issue  exactly  where  it  found  it.  By  the  ac- 
tion the  FCC  really  decides  to  let  well-enough 
alone.  \ 


To  one  man,  more  than  any  other,  must  go 
the  credit  for  the  Commission's  action.  It  was 
Commissioner  T.  A.  M.  Craven  who  unswerv- 
ingly held  for  dismissal.  During  the  last  few 
weeks  there  were  efforts  to  compromise  and 
equivocate  and  to  quibble  about  words,  so  that 
newspaper  stations  would  remain  undisturbed 
(for  the  present),  while  future  acquisitions 
would  be  blocked.  At  one  point  the  vote  ap- 
peared to  be  5-1  against  Commissioner  Craven. 
He  stood  his  ground.  The  sheer  logic  and  force 
of  his  dissenting  views,  plus  the  apathetic  view 
of  important  personages  in  Congress,  brought 
the  Commission  around. 

There  are  others  who  battled  vigorously  for 
this  result.  Harold  V.  Hough,  Fort  Worth 
broadcaster,  who  was  instrumental  in  organ- 
izing the  Newspaper-Radio  Committee  and 
served  as  chairman  from  its  inception  in  1941, 
kept  the  opposition  forces  together.  Without 
flag-waving  or  bombast,  he  carried  the  fight. 
He  should  get  a  medal. 

The  story  of  that  final  meeting  last  Thurs- 
day isn't  public.  But  it  is  known  that  Commis- 
sioner Norman  S.  Case  was  a  pillar  in  bring- 
ing about  the  compromise.  He  was  instru- 
mental in  changing  the  views  of  the  majority 
which  sought  to  place  an  additional  "burden 
of  proof"  on  newspaper  owners. 

Having  adopted  the  principle  of  considering 
applications  on  their  merits,  we  trust  the  Com- 
mission will  see  fit  to  reconsider  its  arbitrary 
order  against  "duopoly"  or  multiple  ownership 


of  stations  in  the  same  or  overlapping  areas. 
The  same  standard,  it  is  evident,  should  be  ap- 
plied to  future  acquisition  of  FM,  television 
and  facsimile  stations  by  standard  broadcast- 
ers or  other  qualified  applicants. 

But  this  determination  should  not  be  left 
to  the  FCC.  It  should  be  set  out  clearly  and 
unambiguously  in  the  law.  The  Newspaper 
Radio  Committee  wisely  has  reiterated  its  posi- 
tion that  clarifying  legislation  by  Congress 
should  be  enacted  and  included  in  the  White- 
Wheeler  Bill  now  pending  before  the  Senate 
Interstate  Commerce  Committee.  Such  a  pro- 
vision should  apply  to  all  applicants,  so  long  as 
they  are  in  a  lawful  business. 

A  Monument  to  Craven 
The  story  of  the  newspaper  case  reflects  the 
best  aspects  of  bi-partisan  Government,  what- 
ever the  political  labels  of  the  incumbents. 
Commissioner  Craven,  usually  flanked  by  Gov. 
Case,  has  represented  a  militant  minority  on 
virtually  every  policy  issue.  He  stood  his 
ground  on  the  newspaper  issue.  The  Commis- 
sion felt  it  had  to  have  an  unanimous  vote.  He 
won. 

Commissioner  Craven's  term  expires  in  June. 
He  has  indicated  a  desire  to  return  to  private 
life.  There  is  even  some  question  about  reap- 
pointment because  of  his  opposition  to  bureau- 
cratic inroads  upon  private  business. 

Whatever  the  outcome,  the  dismissal  of  or- 
ders 79  and  79-A,  stands  as  a  monument  to 
T.  A.  M.  Craven. 


NRC  Applauds  FCC's  Action 
But  Reiterates  Legislative  Plea 


Press  Ban  Dropped 

(Continued  from  page  9) 
pers  in  all  aspects  of  radio  now  is 
foreseen,  with  ultimate  "unfreez- 
ing" of  certain  of  the  pending  ap- 
j  plications. 

Commissioner  Craven  stood  alone 
against  his  five  colleagues  in  the 
fight.  After  the  Commissioner  had 
allowed  the  issue  to  languish 
for  nearly  three  years,  demands 
from  Congress  that  something  be 
done  resulted  in  the  conclusion  a 
few  weeks  ago  that  action  would 
be  forthcoming  "before  the  end  of 
1943".  The  original  policy,  tenta- 
tively agreed  upon  in  mid-Decem- 
ber by  the  Commission  on  a  5-1 
division,  would  have  "tolerated"  ex- 
isting newspaper  ownership,  but 
was  so  drawn  as  to  infer  that  there 
would  be  no  new  grants  to  news- 
paper applicants,  and  no  transfers. 

Reaction  from  Congress  was  such 
that  the  FCC  majority  decided  to 
make  haste  slowly.  A  meeting  had 
been  scheduled  Dec.  30,  but  after 
the  news  about  the  tentative  rul- 
ing had  "leaked",  Chairman  James 
Lawrence  Fly  suddenly  called  off 
that  session.  Illness  of  Commission- 
er C.  J.  Durr  prevented  considera- 
tion until  the  meeting  last  Thurs- 
day. 

What  bearing  the  action  might 
have  on  the  FCC's  order  barring 
multiple  ownership  of  stations  in 
the  same  or  overlapping  areas  is 
problematical.  It  was  pointed  out 
I  that  if  a  similar  policy  of  consid- 
ering cases  on  their  "individual 
merits"  is  pursued,  the  question 


Psychic  Mr.  Hough! 

WHEN  the  FCC  newspaper 
decision  came  down  Thursday 
evening,  the  Newspaper  Ra- 
dio Committee's  governing 
committee  was  meeting  in 
New  York  "by  pure  coinci- 
dence", says  its  chairman, 
Harold  V.  Hough,  WBAP- 
KGKO  Fort  Worth.  It  was 
called  together  for  Thursday 
and  Friday,  evidently  to 
await  the  "verdict".  All  mem- 
bers were  present  except 
Gardner  Cowles  Jr.,  of  Des 
Moines.  The  roll  read: 
Messrs.  Hough,  Walter  J. 
Damm,  WTMJ  Milwaukee; 
H.  Dean  Fitzer,  WDAF  Kan- 
sas City;  Truman  Green, 
WFLA  Tampa;  Maj.  E.  M. 
Stoer,  Hearst  Radio  Inc.;  A. 
H.  Kirchhofer,  WBEN  Buf- 
falo; John  E.  Person,  WRAK 
Williamsport,  Pa.,  and  Harry 
M.  Ayers,  WHMA  Anniston, 
Ala. 


would  be  easily  resolved.  There 
would  be  eliminated  the  necessity 
for  forced  selling  of  stations  in 
areas  having  a  multiplicity  of  out- 
lets if  the  competitive  situations 
are  such  that  there  can  be  no  "con- 
trol of  the  media  of  mass  communi- 
cations" or  "monopoly  of  the  ave- 
nues of  communicating  fact  and 
opinion  to  the  public". 

It  is  logically  expected  that  ne- 
gotiations for  acquisition  of  sta- 
tions by  newspapers,  held  in  abey- 


THE  STEERING  committee  of  the 
Newspaper  Radio  Committee, 
formed  in  1941  to  combat  the 
FCC's  proposed  newspaper-divorce- 
ment order,  met  in  New  York  last 
Thursday  and  Friday  to  discuss 
future  plans.  On  Friday  morning, 
after  scrutiny  of  the  FCC's  public 
notice,  Chairman  Harold  V.  Hough, 
in  the  committee's  behalf,  issued 
the  following  statement: 

"The  Newspaper  Radio  Commit- 
tee welcomes  the  dismissal  of  the 
proceeding  involving  newspapers  in 
radio.  It  has  always  contended  that 
the  entire  question  was  within  the 
province  of  Congress  rather  than 
the  FCC  and  it  therefore  approves 
wholeheartedly  the  action  of  the 
Commission  in  dismissing  Orders 
79  and  79 A  discriminating  against 
newspaper  ownership. 


ance  pending  the  FCC's  action,  will 
be  resumed  forthwith.  Such  news- 
papers as  the  New  York  Times  and 
the  New  York  Daily  News  are 
known  to  be  desirous  of  getting 
into  radio.  The  Washington  Post 
and  newspapers  in  Philadelphia 
and  in  other  large  cities  have 
marked  time  in  their  conversations 
about  station  acquisitions  awaiting 
the  ruling. 

The  action  was  construed  as 
terminating  for  the  foreseeable  fu- 


"The  record  of  the  newspapers  in 
the  field  of  radio  was  subjected  to 
the  most  careful  scrutiny  and  many 
thousands  of  pages  of  testimony 
and  hundreds  of  exhibits  with  re- 
spect to  the  activity  of  newspapers 
in  radio  were  presented  to  the  Com- 
mittee during  extended  hearings. 
Under  these  circumstances  it  is  a 
source  of  pride  to  the  Newspaper 
Radio  Committee  that  the  record 
of  newspapermen  as  radio  opera- 
tors was  such  as  to  justify  the  ac- 
tion taken  by  the  FCC. 

"The  Commission  has  soundly  re- 
frained from  making  any  decision 
adverse  to  newspaper  ownership. 
However,  the  Newspaper  Radio 
Committee's  position  as  to  the  need 
for  clarifying  legislation  by  Con- 
gress with  respect  to  the  powers 
of  the  Commission  is  unchanged." 


ture  any  further  conflict  over  news- 
paper ownership.  The  FCC,  it  was 
pointed  out,  after  a  long,  exhaus- 
tive and  expensive  hearing  to  both 
Government  and  newspapers,  has 
concluded  that  "in  the  light  of  the 
record"  and  the  "grave  legal  and 
policy  questions  involved",  it  will 
not  adopt  any  general  rule  on 
newspaper  ownership.  It  could  not 
reopen  the  issue,  according  to  le- 
gal observers,  unless  there  are  mo- 
tivating circumstances. 
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Republicans  Challenge  Jett  Nomination 


Roosevelt  Names 
Chief  Engineer 
To  FCC 

A  POLITICAL  issue  over  Presi- 
dent Roosevelt's  nomination  last 
week  of  Lt.  E.  K.  Jett,  USN  re- 
tired, FCC  chief  engineer,  to  fill 
the  Commission  vacancy  which  has 
existed  since  last  July,  was  raised 
by  several  Republican  Senators. 
Mr.  Jett  was  nominated  as  a  Re- 
publican. 

Charging  that  the  man  who  has 
been  FCC  chief  engineer  since 
1938  was  not  a  Republican,  Sen. 
Moore  (R-Okla.)  declared  he  would 
demand  an  open  hearing  into  Mr. 
Jett's  political  faith.  Sen.  Bridges 
(R-N.H.),  in  a  letter  to  Sen.  White 
(R-Me.),  acting  minority  leader, 
branded  the  Jett  nomination  as  "an 
affront  to  every  Republican". 

Referred  to  Committee 

Retention  of  the  FCC  as  a  seven- 
man  organization,  insofar  as  the 
Administration  is  concerned,  was 
seen  in  the  nomination.  Mr.  Jett 
was  named  to  succeed  George  H. 
Payne  of  New  York,  who  was  re- 
appointed last  June  30,  only  to  see 
the  nomination  withdrawn  by  the 
President  the  following  day  with- 
out assignment  of  a  reason.  A  resi- 
dent of  Maryland  but  a  Navy  man 
or  Government  radio  official  all  his 
adult  life,  Mr.  Jett  was  appointed 
as  a  Republican  from  Maryland. 

His  nomination,  hailed  as  logi- 
cal and  ideal,  has  been  referred  to 
the  Senate  Interstate  Commerce 
Committee  which  will  consider  it 
probably  some  time  this  week. 

Sen.  Moore  said  he  would  ask 
the  Committee,  of  which  he  is  a 
member,  to  inquire  into  the  Jett 
nomination,  inferring  that  it  ap- 
peared to  be  an  effort  to  "pack" 
the  Commission  with  New  Deal 
partisans  in  violation  of  the  law. 
He  said  he  would  demand  open 
hearings  into  Mr.  Jett's  eligibility 
for  the  appointment,  which  is  for 
a  seven-year  term  from  June  30, 
1943 — the  date  of  the  Payne  term 
expiration. 

Republican  members  of  the  FCC 
are  Norman  S.  Case  and  Ray  C. 
Wakefield.  Gov.  Case  has  often 
been  in  the  minority  with  Commis- 
sioner T.  A.  M.  Craven,  but  Com- 
missioner Wakefield  generally  has 
voted  with  the  Democratic  major- 
ity. Commander  Craven's  term  ex- 
pires June  30.  He  has  been  at  log- 
gerheads with  Chairman  Fly  virtu- 
ally from  the  beginning  of  the 
latter's  tenure  in  1939.  Whether 
Commander  Craven  would  accept 
reappointment  even  if  offered  is 
doubtful.  Chairman  Fly,  it  is  felt, 
would  vigorously  oppose  him. 

No  White  Opposition 
Sen.  White  declared  last  Friday 
that  any  statements  that  he  would 
oppose  the  Jett  confirmation  were 


"wholly  unauthorized".  Sen.  White, 
who  is  understood  to  have  support- 
ed another  candidate,  nevertheless 
has  always  expressed  his  admira- 
tion for  Mr.  Jett  and  publicly 
has  commended  him  at  hearings  on 
radio  matters. 

The  law  specifies  that  not  more 
than  four  of  the  Commission's 
seven  members  shall  be  of  the 
same  political  affiliation.  With  four 
Democrats  named  to  the  Commis- 
sion, Mr.  Jett's  appointment  could 
have  been  made  either  as  a  Repub- 
lican or  an  independent.  It  is  re- 
ported that  Republican  members 
of  the  Interstate  Commerce  Com- 
mittee were  circularized  last  week 
on  the  question  of  Mr.  Jett's  politi- 
cal faith,  with  the  inference  that 
he  was  a  Democrat,  probably  be- 
cause he  was  said  to  have  been  sup- 
ported for  the  appointment  by 
Chairman  James  Lawrence  Fly. 
O.  P.  McGuire,  former  Government 
attorney,  wrote  the  memorandum. 

Mr.  Jett  was  selected  last  Wed- 
nesday from  three  recommended 
nominees  for  the  post — all  on  a 
merit  basis.  There  was  no  active 
campaign  politically.  Under  consid- 
eration, in  addition  to  Mr.  Jett, 
were  Rosel  H.  Hyde,  FCC  assist- 
ant general  counsel  in  charge  of 
broadcasting,  and  Capt.  E.  M.  Web- 
ster, chief  communications  officer 
of  the  Coast  Guard  on  leave  from 
the  FCC  where  he  was  assistant 
chief  engineer  for  non-broadcast 
services. 


MR.  JETT 

Some  speculation  had  prevailed 
about  possible  reduction  of  the  FCC 
membership  from  seven  to  five — 
favored  by  Chairman  Wheeler  (D- 
Mont.)  of  the  Senate  Interstate 
Commerce  Committee.  The  long  de- 
lay in  naming  a  successor  to  Mr. 
Payne — a  New  Yorker —  was  inter- 
preted in  some  quarters  as  indi- 
cating the  President  also  was  in 
favor  of  a  reduced  Commission.  In 
1939,  he  got  behind  an  FCC  re- 
organization bill  sponsored  by 
Former  Chairman  Frank  R.  Mc- 


Ninch  for  a  three-man  Commission. 

The  future  makeup  of  the  Com- 
mission is  under  consideration  now 
by  the  Senate  Committee,  which 
has  before  it  the  White- Wheeler 
Bill  (S-814)  to  rewrite  the  Com- 
munications Act  of  1934.  Sen. 
White  favors  retention  of  a  seven- 
man  Commission,  but  wants  it 
divided  into  two  autonomous  divi- 
sions of  three  men  each,  with  the 
chairman  as  executive  officer  with- 
out a  regular  vote  on  either  divi- 
sion. 

Mr.  Jett  will  be  the  second  engi- 
neer on  the  FCC,  flanking  Com- 
missioner Craven,  his  predecessor 
as  chief  engineer  and  a  Navy  col- 
league before  the  days  of  the  FCC 
and  the  Federal  Radio  Commission, 
on  which  both  had  served  on  "loan" 
from  the  Navy.  In  addition  to  his 
duties  as  chief  engineer,  he  serves 
as  chairman  of  the  Coordinating 
Committee  of  the  Board  of  War 
Communications  and  is  active  on  a 
number  of  other  wartime  communi- 
cations and  Government  technical 
groups. 

Selection  of  Mr.  Jett's  successor 
will  await  the  formal  swearing  in 
of  the  new  Commissioner.  Whether 
the  appointment  will  be  on  a  regu- 
lar or  "acting"  basis,  because  of 
the  absence  in  war  service  of  three 
assistant  chief  engineers,  was  not 
certain.  It  is  logically  thought  the 
selection  will  be  made  from  the 
senior  engineering  executives  of 
(Continued  on  page  56) 


House  Group  to  Act  on  Radio  Bill 

Special  Subcommittee  on 
Communications 
Appointed 


By  BILL  BAILEY 

WITH  APPOINTMENT  last  week 
of  Republican  members  to  a  sub- 
committee on  communications  of 
the  House  Interstate  &  Foreign 
Commerce  Committee,  the  way  was 
cleared  in  the  House  for  quick 
action  on  proposed  radio  legisla- 
tion. 

The  11-man  subcommittee,  of 
which  Rep.  Alfred  L.  Bulwinkle 
(D-N.C.)  is  chairman  (see  page 
48),  was  completed  Tuesday  when 
Rep.  Charles  A.  Wolverton  (R- 
N.J.),  ranking  minority  member 
of  the  standing  Committee,  named 
the  following  Republicans: 

Reps.  Pehr  G.  Holmes  (Mass.), 
author  of  HR-1490,  now  pending 
before  the  Committee;  B.  Carroll 
Reece  (Tenn.) ;  Clarence  J.  Brown 
(Ohio);  Leonard  W.  Hall  (N.Y.). 

Democrats  Named  by  Lea 

Democratic  members,  appointed 
last  spring  by  Chairman  Lea  (D- 
Cal.)  of  the  House  standing  Com- 
mittee and  announced  in  October 


[Broadcasting,  Oct.  11]  are,  be- 
sides Chairman  Bulwinkle:  Reps. 
Virgil  Chapman  (Ky.) ;  Martin  J. 
Kennedy  (N.Y.)  ;  Thomas  D'Ales- 
andro  Jr.  (Md.)  ;  George  S.  Sad- 
owski  (Mich.) ;  Richard  F.  Har- 
less  (Ariz.). 

Meanwhile  work  on  a  revised 
version  of  the  White-Wheeler  Bill 
(S-814)  was  delayed  last  week  as 
the  second  session  of  the  78th  Con- 
gress convened.  Although  Chair- 
man Burton  K.  Wheeler  (D-Mont.) 
of  the  Senate  Interstate  Commerce 
Committee,  and  Sen.  Wallace  H. 
White  Jr.  (R-Me.),  acting  minor- 
ity floor  leader,  co-authors  of  the 
measure,  spent  most  of  the  Christ- 
mas holidays  conferring  on  pro- 
posed changes,  Sen.  Wheeler  said 
Wednesday  that  the  revised  meas- 
ure probably  will  not  be  ready 
for  Committee  consideration  until 
late  this  month,  possibly  late  next 
week.  He  previously  had  announced 
the  bill  would  be  ready  for  Com- 
mittee apprisal  in  mid-January. 

A  series  of  conferences  with 
representatives  of  the  Federal 
Communications  Bar  Assn.,  spon- 
sors of  original  legislation,  and 
members  of  the  radio  profession, 
as  well  as  meetings  among  them- 
selves, kept  the  co-authors  busy 


throughout  the  holidays.  Both 
Senators  said  they  had  not  yet 
reached  the  point  where  they  were 
ready  to  "sit  down  and  start  writ- 
ing". 

Co-Authors  Nearing  Unity 

Last  Wednesday  Sen.  Wheeler 
met  with  the  full  NBC  Stations 
Planning  &  Advisory  Committee 
in  Washington.  Attending  also 
were  Niles  Trammell,  NBC  presi- 
dent; William  S.  Hedges,  vice- 
president  in  charge  of  stations, 
and  Frank  M.  Russell,  Washing- 
ton vice-president. 

Reports  that  the  co-authors  were 
"not  too  far  apart"  in  their  think- 
ing along  corrective  radio  legisla- 
tive lines  was  taken  to  mean  that 
they  are  getting  together  on  differ- 
ences. One  was  understood  to  be 
over  the  organizational  setup  of 
the  FCC.  Sen.  White  is  holding  out 
for  his  original  provision  of  a 
seven-man,  two  division  Commis- 
mission  with  the  chairman  serving 
as  executive  on  both  divisions. 

On  the  other  hand  Sen.  Wheeler 
has  reportedly  favored  a  five-man 
or  even  a  three-man  Commission 
with  no  division.  Latest  indications 
are,  however,  that  the  seven-man, 
(Continued  on  page  64) 
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FM  Convention  to  Draw  Big  Attendance 


Broadcasters  Plan 
Busy  Agenda  at 
New  York 

UNPRECEDENTED  interest  in 
FM  as  a  post-war  radio  develop- 
ment is  reflected  in  advance  regis- 
trations for  the  annual  convention 
of  FM  Broadcasters  Inc.,  in  New 
York  Jan.  26-27  with  prospects  of 
an  attendance  of  300  to  400  broad- 
casters, present  and  prospective 
FM  station  applicants  and  repre- 
sentatives of  related  radio  fields. 

Walter  J.  Damm,  WTMJ-WMFM 
Milwaukee,  president  of  FMBI,  re- 
ported last  week  advance  registra- 
tions approximating  200.  Based  on 
past  convention  experience,  it  was 
expected  that  attendance  will  pass 
300  and  may  reach  the  400  figure. 

Fly,  Armstrong  to  Speak 
Although  the  meeting  is  the  fifth 
annual  convention  of  FMBI,  it  will 
mark  the  first  time  the  sessions 
have  been  thrown  open  to  all  in- 
terested parties  for  full  discussion 
of  FM  and  its  future.  Principal 
speakers  include  FCC  Chairman 
James  Lawrence  Fly  and  Maj.  Ed- 
win H.  Armstrong,  FM  inventor 
and  pioneer. 

A  new  speech  scheduled  by  Pres- 


ident Damm  for  the  Jan.  26  ses- 
sion will  be  by  P.  H.  Pumphrey  of 
Maxon,  Inc.,  New  York  and  Detroit 
advertising  agency,  titled  "What  an 
Advertising  Agency  Found  Out 
about  FM". 

Future  FM  plans  of  receiver  and 
transmitter  manufacturers  will  be 
covered  by  A.  A.  Brandt,  GE ;  R. 
C.  Cosgrove,  Crosley;  Dr.  C.  B. 
Jolliffe,  RCA;  G.  E.  Gustafson,  Ze- 
nith; Lee  McCanne,  Stromberg- 
Carlson;  and  F.  R.  Lack,  Graybar. 

The  advance  registrations  indi- 
cate that  standard  broadcasters 
will  dominate  the  sessions.  But 
representatives  of  newspapers  not 
now  in  radio  and  of  other  organiza- 
tions and  individuals  interested  in 
launching  FM  enterprises  will  be 
in  attendance.  Among  others,  a 
number  of  advertising  agencies 
and  virtually  all  of  the  equipment 
manufacturers  and  consulting  en- 
gineers will  be  present. 

Because  the  session  will  be  in 
the  nature  of  an  open  forum  on 
FM,  with  leaders  in  the  field  par- 
ticipating, the  meeting  is  expected 
to  give  FM  real  impetus.  FMBI 
membership  now  totals  73.  A  score 
of  new  admissions  to  membership, 
however,  has  been  reported  since 
the  call  for  the  annual  meeting,  and 
other  enrollments  are  expected  dur- 
ing the  convention. 


Advance  registrations  for  FM 
Broadcasters  Inc.  convention  at 
the  Commodore  Hotel,  New 
York,  Jan.  26-27  are  on  page  58. 
List  of  questions  to  be  submit- 
ted to  experts  will  be  found  on 
page  62. 


Other  Participants 

In  addition  to  Chairman  Fly, 
other  Government  participants  in 
the  convention  will  include  E.  K. 
Jett,  Commissioner-designate,  and 
George  Adair,  Assistant  Chief  En- 
gineer of  the  FCC  in  charge  of 
broadcasting.  They  will  participate 
in  a  roundtable  discussion  on  FM  at 
the  Thursday  session.  Other  round- 
table  principals  will  be  Maj.  Arm- 
strong, President  Damm,  C.  M. 
Jansky,  Jr.,  consulting  engineer  to 
FMBI,  Philip  G.  Loucks,  FM  gen- 
eral counsel,  John  Sheppard  3d, 
vice  president  of  FMBI  and  presi- 
dent of  American  Network  Inc., 
FM  chain  project. 

A  series  of  some  60  questions 
regarding  FM  and  its  future,  sub- 
mitted to  President  Damm  for  the 
round  table  panel,  will  highlight 
the  convention.  These  questions 
range  from  operating  costs  and  the 
need  for  performing  rights  licenses 


to  details  of  construction  and  cov- 
erage [see  questions  on  page  62]. 

Mr.  Damm  reported  there  ap- 
peared to  be  some  doubt  in  the 
minds  of  present  non-FM  appli- 
cants as  to  whether  they  can  join 
FMBI.  Answering  affirmatively, 
he  said  such  applicants  for  mem- 
bership will  be  classified  as  "af- 
filiate members"  until  they  file  ap- 
plications for  FM  stations  with  the 
FCC,  at  which  time  they  will  be 
automatically  classified  as  active 
members. 

The  two-day  convention  will  be 
at  the  Commodore  Hotel.  The  reg- 
istration fee  is  $10.  Mr.  Damm  an- 
nounced that  because  of  wartime 
conditions,  it  will  be  impossible  to 
sell  extra  luncheon  tickets  for  the 
Fly  address  Wednesday.  Only  such 
reservations  as  are  included  for 
the  meeting  can  be  accommodated, 
he  said,  because  the  hotel  is  not 
prepared  to  make  provisions  fol- 
iate individual  luncheon  ticket 
sales. 


Gen.  Foods  Names  Y  &  R 

GENERAL  FOODS  SALES  Co., 
New  York,  has  appointed  Young 
&  Rubicam,  New  York,  as  its  ex- 
port advertising  agency,  with  plans 
for  campaigns  in  Latin  America, 
South  Africa  and  Hawaii.  No  de- 
tails are  available  as  yet. 


NBC  Makes  Programs  Available  to  FM 


No  Sponsor  Costs  Are 
Involved  in  Service 
For  Affiliates 

NBC  PROGRAMS,  both  commer- 
cial and  sustaining,  will  be  made 
available  to  FM  stations  operated 
by  present  standard  band  affiliates, 
with  no  additional  sponsor  costs 
until  the  audiences  to  both  systems 
increase  to  a  point  where  rate  ad- 
justments become  desirable,  ac- 
cording to  a  policy  adopted  by  the 
network  and  disclosed  to  its  Sta- 
tions Planning  and  Advisory  Com- 
mittee last  week.  The  plan  also 
was  discussed  with  Government 
officials,  both  elective  and  ap- 
pointive, in  Washington. 

Regarded  as  a  project  which  will 
give  impetus  to  FM,  the  NBC  pol- 
icy is  generally  in  accord  with 
those  enunciated  informally  by  the 
other  networks.  BLUE  formally 
has  encouraged  its  affiliates  to  seek 
FM  facilities. 

Wheeler-Fly  Apprised 

The  Planning  and  Advisory  com- 
mittee met  in  Washington  Wed- 
nesday with  Sen.  Wheeler  (D- 
Mont.)  chairman  of  the  Interstate 
Commerce  Committee  now  consid- 
ering new  radio  legislation,  and 
left  with  the  impression  that  there 
will  be  amendments  to  the  existing 
law.  The  group  had  met  with  the 


network's  officials  in  New  York  on 
Monday  and  Tuesday  for  the  usual 
discussion  of  network-station  prob- 
lems, and  the  FM  plan  was  out- 
lined by  President  Niles  Trammell. 
Mr.  Trammel  also  discussed  the 
policy  Thursday  with  FCC  Chair- 
man James  Lawrence  Fly. 

Available  to  All 

The  policy  is  designed  to  stimu- 
late FM.  To  ensure  equal  treat- 
ment to  all  NBC  network  adver- 
tisers, it  was  stated,  "it  is  obvi- 
ously necessary  to  carry  the  same 
commercial  programs  on  the  com- 
panion FM  stations  as  are  carried 
on  the  standard  band  affiliated  sta- 
tions." 

"The  objective  sought  by  NBC 
is  to  make  its  programs  available 
to  every  radio  listener  in  America, 
regardless  of  whether  a  standard 
band  or  FM  receiver  is  being  used. 
The  availability  of  these  NBC  net- 
work programs  throughout  the  U. 
S.  on  both  standard  and  FM  trans- 
mitters will  encourage  all  sections 
of  the  public  to  purchase  FM  re- 
ceiving sets,  with  the  assurance 
that  they  can  continue  to  hear  their 
favorite  programs  on  an  improved 
transmitting  service,"  said  the 
NBC  statement. 

"Recognizing  that  cooperation 
with  advertisers  is  necessary  to 
ensure  a  sound  economic  founda- 


tion for  frequency  modulation, 
NBC  proposes  that  no  additional 
charge  be  made  to  advertisers  for 
the  use  of  the  companion  FM  sta- 
tions during  their  development  pe- 
riod. The  rate  of  the  standard  band 
stations  and  the  FM  stations  will 
be  established  on  the  premise  that 
it  is  a  single  service,  for  one 
charge,  until  such  time  as  the  com- 
bined total  audience  to  both  stand- 
ard band  and  FM  increases  to  a 


point  where  rate  adjustments  be- 
come desirable.  Part  of  the  rate 
may  be  allocated  to  the  FM  sta- 
tion and  as  its  audience  increases 
a  larger  portion  of  the  rate  will 
be  charged  for  the  FM  station 
and  a  correspondingly  lesser  rate 
charged  for  the  standard  band  sta- 
tion. 

"It  will  be  the  policy  of  NBC  to 
extend  to  its  affiliates  the  first  op- 
portunity to  program  their  FM 
stations  with  NBC  service.  In  such 
communities  as  may  not  now  re- 
ceive primary  service  from  NBC 
(Continued  on  page  63) 


PLANNING  &  ADVISORY  Committee  for  NBC  stations  discuss  mutual 
problems  of  network  and  outlets  in  a  New  York  meeting  Jan.  10-11.  The 
eight  committee  members  are:  Front  row,  H.  W.  Slavick,  WMC;  Stanley 
Hubbard,  KSTP;  Paul  Morency,  WTIC,  newly-elected  chairman:  and 
Arden  X.  Pangborn,  KGW.  Back  row  (1  to  r) :  G.  Richard  Shafto,  WIS; 
Richard  Lewis,  KTAR;  James  D.  Shouse,  WLW;  Edgar  Bell,  WKY. 
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WHOOOOOOOO 

ARE  THE  NIGHT  OWLS! 


ON  THE  AIR  24  HOURS  A  DAY -7  DAYS  A  WEEK 

— _  ,  ;  ,  J 
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FIRST  OF  SERIES  of  four  discussions,  The  Department  of  State  Speaks, 
was  heard  Jan.  8  on  NBC,  with  high  officials  participating.  In  the  usual 
order  are:  Richard  Harkness,  NBC  commentator;  Michael  McDermott, 
chief  of  the  division  of  current  information;  Undersecretary  of  State 
Edward  R.  Stettinius  Jr.;  James  C.  Dunn,  advisor  on  political  rela- 
tions, and  Dr.  Leo  Pasvolsky,  special  assistant  to  the  Secretary  of  State. 
The  programs  originate  from  the  State  Department  in  Washington,  with 
Ross  Filion  of  WRC-NBC  Washington,  as  producer. 

FCC  Spending  Under  Probe; 
$8,371,700  Budget  Is  Sought 


A  THOROUGH  inquiry  into  the 
expenditure  of  funds  by  the  FCC 
will  be  conducted  by  the  Independ- 
ent Offices  Subcommittee  of  the 
House  Committee  on  Appropria- 
tions when  it  meets  Wednesday 
(Jan.  19)  for  hearings  on  the  1945 
fiscal  year  appropriations  request 
for  the  Commission,  Rep.  Clifton 
A.  Woodrum  (D-Va.),  subcommit- 
tee chairman,  said  last  week. 

In  his  budget  message  to  Con- 
gress last  Thursday  President 
Roosevelt  asked  for  a  record  $8,- 
371,700  for  the  FCC.  Of  that 
amount  $6,146,000  is  earmarked  for 
"National  Defense"  activities, 
which  include  the  much-discussed 
and  frequently  criticized  Foreign 
Broadcast  Intelligence  Service. 

Terminates  at  War's  End 

President  Roosevelt  assured  Con- 
gress, however,  that  within  60  days 
after  the  expiration  of  hostilities  or 
after  the  date  of  an  armistice  be- 
tween the  U.  S.  and  the  principal 
enemy  powers,  "this  appropriation 
shall  cease  to  be  available  for  obli- 
gations unless  Congress  shall  other- 
wise provide  by  law"  under  the  Act 
of  June  26,  1943,  Public  Law  90. 

The  budget  message  carried  an 
appropriation  request  for  $2,209,- 
000  for  normal  peacetime  functions 
of  the  FCC.  This  is  an  increase  of 
$209,000  over  the  current  appro- 
priation and  $316,228  above  the 
highest  peacetime  amount  obligated 
by  the  FCC.  That  was  in  1936  when 
the  Commission  spent  $1,892,771.03 
of  its  $1,925,000  budget. 

The  remaining  $16,700  of  the 
$8,371,700  requested  for  the  1945 
fiscal  year  was  asked  for  printing 
and  binding.  This  represents  a  de- 
crease of  $2,900  under  the  amount 
appropriated  for  the  current  fiscal 
year. 

Last  year  President  Roosevelt 
asked  Congress  for  $8,089,000  for 
the  FCC,  but  the  Independent 
Offices  Subcommittee  pared  it  down 
to  $7,609,914.  That  similar  eco- 
nomic action  may  be  taken  by  the 
House  was  indicated  on  Capitol 
Hill  as  the  subcommittee  prepared 
to  delve  into  every  phase  of  FCC 
operations. 


Armed  with  a  transcript  of  testi- 
mony before  the  House  Select  Com- 
mittee to  Investigate  the  FCC,  the 
subcommittee  will  demand  a  com- 
plete explanation  of  FCC  Chair- 
man James  Lawrence  Fly  as  to  how 
every  cent  appropriated  in  the  past 
has  been  spent,  as  well  as  the  Com- 
mission's plans  for  future  expendi- 
tures, Chairman  Woodrum  asserted. 

J.  B.  Beadle,  acting  personnel 
officer  of  the  FCC  between  April 
and  December  1942,  testified  before 
the  Select  Committee  on  Dec.  14 
[Brdadcasting,  Dec.  20]  that  the 
FCC  requested  a  supplemental  ap- 
propriation of  Congress  in  Sep- 
tember 1942  for  the  purpose  of  em- 
ploying 148  additional  persons,  but 
that  a  major  portion  of  the  $558,000 
granted  in  a  deficiency  bill  was 
spent  for  increased  salaries  of  172 
employes  in  the  FBIS. 

Rep.  Richard  B.  Wigglesworth 
(R-Mass.),  member  of  the  Inde- 
pendent Offices  Subcommittee,  also 
is  a  member  of  the  Select  Commit- 
tee investigating  the  Commission. 


Van  Camps  on  MBS 

VAN  CAMPS  Inc.,  Indianapolis, 
(Tenderoni),  will  start  sponsorship 
in  the  next  few  weeks  of  a  sustain- 
ing series  on  Mutual  titled  Lunch- 
eon With  Lopez.  The  company  will 
present  the  musical  program  fea- 
turing Vincent  Lopez  orchestra, 
Wednesdays  and  Thursdays  1.30- 
1.45  p.m.  Agency  is  Calkins  & 
Holden,  New  York. 


Magazine  Series 

THE  Poultry  Tribune,  Mount  Mor- 
ris, 111.  (magazine),  has  started 
sponsorship  of  five-minute  an- 
nouncements on  KFAB  WSON 
WHOP  WPAD  KWTO  WIBA 
KSOO  WISH  KMA.  Station  con- 
tracts vary.  Agency  is  First  United 
Broadcasters,  Chicago. 


Connally  Leaves  OPA 
RESIGNATION  of  Reagan  P.  Con- 
nally, director  of  OPA's  Consumer 
Goods  Price  Division,  to  return  to  his 
duties  as  president  of  Interstate  De- 
partment Stores.  New  York,  was  an- 
nounced last  week  by  Administrator 
Chester  Bowles. 


Arvey  Spots 

ARVEY  Corp.,  Chicago  (glass  sub- 
stitute), began  sponsorship  Jan.  10 
of  an  eight-weekly  series  of  an- 
nouncements on  WSVA  KNX 
WBAL  WTIC  WHO  WCCO  WLS 
KPO  KWTO  KFAB  KXOK,  plus 
three  quarter-hours  weekly  on 
WHAM  Rochester.  Station  con- 
tracts vary,  placed  by  First  United 
Broadcasters,  Chicago. 


PART-TIME  LABOR 
CLARIFIED  BY  WMC 

WORKERS  in  the  radio  industry 
who  are  employed  for  less  than  20 
hours  a  week  by  any  one  employer 
may  be  hired  without  a  statement 
of  availability,  according  to  a  new 
ruling  issued  last  week  by  Mrs. 
Anna  Rosenberg,  New  York  re- 
gional director  of  the  War  Man- 
power Commission.  Ruling  was  is- 
sued following  a  meeting  of  WMC 
executives  with  representatives  of 
16  New  York  stations. 

Mrs.  Lillian  M.  Poses,  regional 
WMC  attorney,  explained  that  the 
ruling  relieves  employers  and  so- 
called  multiple  employes,  such  as 
actors,  singers,  announcers,  musi- 
cians, producers,  directors  and 
writers,  from  a  number  of  burden- 
some and  time-consuming  formali- 
ties. Stations  represented  at  the 
meeting  included:  WABC  WBBR 
WBNX  WGYN  WEAF  WEVD 
WHN  WINS  WJZ  WLIB  WMCA 
WNEW  WNYC  WOR  WQXR 
WOV. 


Two-Way  Ocean  Hookup 
For    Press  Conference 

A  TRANSATLANTIC  press  con- 
ference by  radio  took  place  Jan. 
13  at  a  National  Press  Club  lunch- 
eon held  in  Washington  through 
the  joint  efforts  of  the  club  and 
the  BLUE  Network.  Participating 
in  England  were  Lt.  Gen.  Carl  A. 
Spaatz,  USAAF,  newly-appointed 
commanding  general  of  the  Ameri- 
can strategic  bombing  force,  West- 
ern front,  and  Acting  Air  Mar- 
shall Sir  Richard  H.  Peck  of  the 
RAF.  They  answered  questions 
posed  by  representatives  of  the 
three  U.  S.  wire  services,  John  M. 
Hightower,  AP,  Kingsbury  Smith, 
INS,  and  Revel  S.  Moore,  UP. 

Guests  at  the  luncheon  meeting 
included  Edward  J.  Noble,  chair- 
man of  the  board  of  the  BLUE 
Network;  Mark  Woods,  BLUE 
president,  and  G.  W.  Johnstone, 
director  of  news  and  special  fea- 
tures for  the  BLUE.  William  Hill- 
man,  BLUE  Washington  corres- 
pondent introduced  the  Washing- 
ton newsmen,  and  Arthur  Feld- 
man,  BLUE  London  correspondent, 
presented  Gen.  Spaatz  and  Air 
Marshal  Peck. 


RCA  Program  Plans 

WHEN  RCA  moved  its  BLUE 
program  What's  New  from  Holly- 
wood to  New  York  Jan.  15,  the 
company,  instead  of  naming  a 
permanent  m.c.  in  Don  Ameche's 
place,  started  the  RCA  Family,  in- 
cluding Leonard  Warren,  Jim 
Ameche,  Jack  Douglas  and  Ce- 
leste Holm.  Plans  are  also  under 
way  for  the  Saturday  Evening 
Hour  to  originate  from  the  Rain- 
bow Room  atop  the  RCA  Bldg., 
New  York.  Agency  is  J.  Walter 
Thompson  Co.,  New  York. 


NAB  Leadership 
Issue  Still  Moot 

Nominating  Group  Discusses 
Candidates  for  Presidency 

NAB  NOMINATING  Committee 
appointed  last  summer  by  the  NAB 
board  to  make  recommendations 
concerning  the  presidency  of  the 
Association  following  the  expira- 
tion of  Neville  Miller's  term  on  July 
1,  1944  [Broadcasting,  Aug.  3, 
1943],  met  last  Thursday  at  the 
Hotel  Roosevelt  in  New  York. 

Following  the  meeting,  Don  S. 
Elias,  WWNC  Asheville,  Commit- 
tee chairman,  reported  that  there 
had  been  a  full  discussion  of  the 
situation,  but  that  no  decisions 
were  made.  He  did  not  disclose  the 
names  of  any  individuals  the  Com- 
mittee has  under  consideration,  nor 
any  details  of  the  discussion,  stat- 
ing that  it  would  be  premature  to 
give  out  any  information  at  this 
stage  of  the  Committee's  work. 

Committee  Members 

Full  committee  attended  the 
meeting.  Members,  in  addition  to 
Mr.  Elias,  are:  G.  Richard  Shafto, 
WIS  Columbia,  S.  C;  John  J.  Gil- 
lin  Jr.,  WOW  Omaha;  J.  O.  Ma- 
land,  WHO  Des  Moines;  Paul  W. 
Morency,  WTIC  Hartford;  James 
D.  Shouse,  WLW  Cincinnati. 


NAB  Budget  Voted 

SUBCOMMITTEE  on  finance  of 
the  NAB  board  which  met  in  New 
York  last  Monday  with  Neville 
Miller,  NAB  president,  and  C.  E. 
Arney  Jr.,  secretary-treasurer,  ap- 
proved the  organization's  budget 
for  the  coming  year  and  ordered  it 
submitted  to  the  full  board  for  con- 
sideration. Committee  members  J. 
O.  Maland,  WHO  Des  Moines,  and 
Roy  Thompson,  WFBG  Altoona, 
attended  the  meeting.  Paul  Kesten, 
CBS,  third  member  of  the  commit- 
tee, was  unable  to  attend. 


GEORGE  M.  WILNER,  formerly 
with  MacFarland,  Aveyard  &  Co.,  Chi- 
cago, has  joined  the  sales  staff  of  Wil- 
liam G.  Rambeau  Co.,  Chicago. 


NEW  MAN  AND  WIFE  team 
with  KMOX  St.  Louis  is  Mr.  and 
Mrs.  Jack  Sexton.  He  joined  the 
staff  last  March,  she,  only  recently. 
Mrs.  Sexton  conducts  Hunt  Packing 
Company's  new  program,  Maga- 
zine of  the  Air. 
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i  KEYSTONE 


♦The  vital  small  town  and  rich  rural  areas 
which  receive  either  no  coverage  at  all, 
or  no  dependable  coverage,  from  major 
wired  networks  or  metropolitan  stations. 


In  "Beyond  Metropolitan"  America,  prosperity  is  at  an  all- 
time  high,  and  is  firmly  founded  for  post-war  years.  The  200 
KBS  stations  penetrate  and  dominate  this  bountiful  market, 
supplying  missing  links,  strengthening  weak  links,  in  major 
wired  networks.  KBS  delivers  "Beyond  Metropolitan"  America 
to  you  in  a  single,  streamlined  operation  ...  at  mass  market 
per  capita  cost  —  or  less!  Investigate  KBS,  the  ONLY  network 
covering  "BEYOND  METROPOLITAN"  AMERICA  exclusively! 
Write,  wire  or  phone. 


"THIS  IS  THE   KEYSTONE   BROADCASTING  SYSTEM" 
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EXCLUSIVE  SPECIAL  feature  broadcast  was  this  interview  with  four 
governors  on  KFPY  Spokane.  Ernie  Jorgenson,  KFPY  news  director,  did 
the  interviewing  on  the  development  of  resources  of  the  Columbia  River 
area.  State  executives,  comprising  Northwest  Development  Assn.  are  (1  to 
r)  :  Govs.  Clarence  A.  Bottolfsen,  Idaho;  Sam  G.  Ford  Montana;  Mr. 
Jorgenson;  Govs.  Earl  Snell,  Oregon;  Arthur  B.  Langlie,  Washington. 

Action  of  WJBK  in  Cancelling 
Program  Is  Tested  in  Court 

Detroit  Station  Compelled  to  Continue  Labor  Series 
Pending  Hearing  on  Injunction  Petition 


WJJD,  WIND  Test 
Multiple  Decision 

FCC  Grants  Request  to  Hold 
Early    Hearing    on  Order 


Rule  on  Transfer 
Is  Revised  by  FCC 

Deaths  of  Licensees  Must  Be 
Reported  to  Commission 

NOTIFICATION  of  the  death  of  a 
radio  permittee  or  licensee  must  be 
filed  with  the  FCC  within  30  days 
after  such  death,  under  terms  of 
an  amendment  to  Sec.  1.364  of  the 
Commission's  rules  and  regulations, 
adopted  last  Tuesday. 

The  original  rule  provided  that 
application  for  assignment  of 
transfer  of  control  of  a  construc- 
tion permit  or  license  at  least  60 
days  before  the  contemplated  effec- 
tive date  of  assignment  or  transfer 
of  control.  That  section  has  been 
amended  by  the  insertion  of  the 
word  "voluntary"  with  reference  to 
the  transfer. 

Partnerships  Affected 

A  new  paragraph  deals  with  vol- 
untary transfer  "in  the  event  of 
the  death  or  legal  disability  of  a 
permitee  or  licensee".  The  regula- 
tion also  includes  a  member  of  a 
partnership  or  a  person  directly  or 
indirectly  in  control  of  a  corpora- 
tion which  is  a  permitee  or  licen- 
see. 

No  provision,  until  the  amend- 
ment was  adopted  by  the  Commis- 
sion en  banc,  was  made  in  FCC 
rules  and  regulations  covering  in- 
voluntary transfer  in  case  of  death 
or  legal  disability.  Following  is 
text  of  the  amended  regulation: 

Text  of  the  FCC  order,  an- 
nounced January  11,  follows: 

The  Commission  en  banc  today  amended 
Section  1.364  of  its  Rules  of  Practice  and 
Procedure,  concerning  assignment  or 
transfer  of  control,  so  as  to  provide  for 
prompt  filing  of  an  application  for  in- 
voluntary assignment  of  permit  or  license 
or  for  consent  to  involuntary  transfer  of 
control  in  the  event  of  death  or  legal  dis- 
ability. 

The  amended  Section  1.364,  to  be  effec- 
tive immediately,  reads  as  follows:  (New 
matter  italicized) 

Sec.  1.364.  Assignment  or  transfer  of 
control. —  (a)  General  (1)  Voluntary:  Ap- 
plication for  consent  to  voluntary  assign- 
ment of  a  construction  permit  or  license 
or  for  consent  to  voluntary  transfer  of 
control  of  a  corporation  holding  a  con- 
struction permit  or  license  shall  be  filed 
with  the  Commission  at  least  60  days 
prior  to  the  contemplated  effective  date  of 
assignment  or  transfer  of  control. 

(2)  Involuntary:  In  the  event  of  the 
death  or  legal  disability  of  a  permittee  or 
licensee,  or  a  member  of  a  partnership, 
or  a  person  directly  or  indirectly  in  con- 
trol of  a  corporation,  which  is  a  permittee 
or  licensee 

(i)  the  Commission  shall  be  notified  in 
writing  promptly  of  the  occurrence 
of  such  death  or  legal  disability,  and 
(ii)  within  thirty  days  after  the  occur- 
rence of  such  death  or  legal  disa- 
bility (except  in  the  case  of  a  ship 
or  amateur  station),  application 
shall  be  filed  for  consent  to  invol- 
untary assignment  of  such  permit 
or  license  or  for  involuntary  trans- 
fer of  control  of  such  corporation 
to  a  person  or  entity  legally  quali- 
fied to  succeed  to  the  foregoing  in- 
terests under  the  laws  of  the  place 
having  jurisdiction  over  the  estate 
involved.  In  the  case  of  ship  and 
amateur  stations,  involuntary  as- 
signment of  licenses  will  not  be 
made;  such  licenses  shall  be  sur- 
rendered for  cancellation  upon  the 
death  or  legal  disability  of  the  li- 
censee. 

(b)  Broadcast. — With  each  such  appli- 
cation, involving  any  standard  broadcast 
station  construction  permit  or  license, 
there  shall  be  submitted  under  oath  or 
affirmation  all  information  required  to  be 
disclosed  by  the  application  forms  pre- 
scribed by  the  Commission,  together  with 
such  other  information  under  oath  cr 
affirmation  as  the  Commission  may  require. 

(c)  Other  than  broadcast. — In  all  class- 


THE  POWER  of  a  radio  station  to 
exercise  control  over  programs  us- 
ing its  facilities  is  at  stake  in  an 
injunction  action  brought  here  last 
week  against  James  F.  Hopkins 
Inc.,  doing  business  as  WJBK  De- 
troit. The  station,  which  had  noti- 
fied sponsors  of  the  Polish  Ray  of 
Truth  program,  a  Sunday  evening 
feature,  of  immediate  cancellation 
of  their  contract,  was  forced  by  a 
restraining  order  of  the  Wayne 
County  Circuit  Court  to  carry  the 
broadcast  Sunday  night  as  usual, 
pending  hearing  on  the  plaintiff's 
petition  for  a  temporary  injunc- 
tion forbidding  termination  of  the 
contract.  The  action,  as  far  as  is 
known,  is  unprecedented. 

In  his  letter  advising  the  spon- 
sor, the  Polish  Unionists  Radio 
Hour  Assn.,  of  the  program's  can- 
cellation, James  F.  Hopkins,  man- 
ager of  WJBK,  charged  that  the 
Ray  of  Truth  had  "failed  to  pro- 
mote that  unity  among  all  popula- 
tion groups  which  is  a  prime  essen- 
tial to  an  early  victory  in  this  war. 
In  petitioning  for  the  restraining 
order,  Ernest  Goodman,  attorney 
for  the  sponsor,  denied  the  charge, 
citing  the  program's  advocacy  of 
War  Bond  purchases,  blood  dona- 
tions, and  other  patriotic  causes 
since  the  outbreak  of  the  war. 

Contract  Gives  Power 

Mr.  Hopkins  said  last  week  that 
the  injunction  would  be  opposed 
on  purely  legal  grounds,  since  the 
contract  between  the  station  and 
the  sponsor  specifically  reserves  to 
the  former  the  right  to  revise  or 
reject  a  program  or  terminate  a 
contract.  The  action  of  the  station, 
he  said,  was  taken  in  response  to 
long-continued  protest  from  a  sec- 
tion of  the  Detroit  Polish-speaking 


es  of  applications  for  consent  to  assign- 
ment or  construction  permit  or  license  or 
for  consent  to  transfer  of  control  of  a 
corporation  holding  a  construction  permit 
or  license,  other  than  those  prescribed  in 
paragraph  (b),  the  Commission  may  re- 
quire the  furnishing  of  such  information 
as  in  its  discretion  is  deemed  necessary. 


audience  in  whose  Americanism  the 
management  has  the  utmost  faith. 

"An  effort  is  being  made,"  he 
said,  "to  give  our  action  the  appear- 
ance of  a  blow  at  organized  labor. 
There  is  no  justification  for  this 
view.  Our  facilities  have  always 
been  available  to  the  workers,  and 
they  always  will  be;  but  we  agree 
with  our  many  protesting  listeners 
that  there  is  no  place  in  a  labor 
program  for  discussion  of  post-war 
European  boundaries,  the  blame 
for  Detroit  race  riots,  or  many  of 
the  other  topics  which  Stanley 
Nowak  persists  in  bringing  into  his 
weekly  talks." 

The  Stanley  Nowak  referred  to 
is  a  Michigan  state  senator  against 
whom  a  Federal  indictment,  bought 
some  months  ago  for  failure  to 
mention  Communist  party  member- 
ship in  a  citizenship  application, 
was  dismissed  at  the  instance  of 
Attorney  General  Francis  P.  Bid- 
die,  on  the  ground  that  the  omis- 
sion did  not  constitute  an  offense. 


Marquardt  to  World 

MAYNARD  F.  MARQUARDT, 
general  manager  and  chief  engi- 
neer of  WCFL  Chicago,  has  re- 
signed effective  Feb.  1  to  become 
West  Coast  resident  manager  of 
World  Broadcasting  System.  He 
will  be  headquartered  in  Holly- 
wood and  takes  over  the  post  va- 
cated several  months  ago  by  Pat 
Campbell,  now  public  relations  di- 
rector of  Don  Lee  Broadcasting 
System.  Mr.  Marquardt  has  been 
associated  with  WCFL  for  sixteen 
years. 


FDR  56.9  Rating 

SPEECH  by  President  Roosevelt 
on  the  four  major  networks  Jan. 
11  attained  a  rating  of  56.9  and 
reached  a  radio  audience  of  43,- 
882,000,  according  to  a  special  sur- 
vey for  CBS  by  C.  E.  Hooper  Inc. 
This  year's  broadcast  was  heard  at 
9  p.m.,  while  last  years,  presented 
Jan.  7  at  12:30  p.m.,  attained  a 
Hooper  rating  of  27.7. 


FIRST  TEST  of  the  FCC's  order 
against  multiple  ownership  of  sta- 
tions in  the  same  or  overlapping 
areas  was  docketed  by  the  Com- 
mission last  week  upon  request  of 
WJJD  Chicago  and  WIND  Gary, 
Ind.,  stations  controlled  by  Ralph 
L.  Atlass.  The  Commission  last 
Wednesday  announced  it  had  j 
granted  the  request  of  the  stations 
for  "opportunity  for  an  early  hear- 
ing" to  determine  the  applicability 
of  the  multiple  ownership  regula-  | 
tion  as  to  these  stations. 

Overlapping  of  coverage  is  ad- 
mitted by  the  stations,  since  the 
WIND  transmitter  reaches  the 
Chicago  audience.  The  FCC  regu- 
lation, however,  promulgated  Nov. 
24  becomes  effective  June  1,  cov- 
ering common  ownership  in  the 
same  market  as  well  as  overlap- 
ping coverage. 

First  Hearing 

While  there  was  no  clarification 
of  the  order,  it  was  premised  when 
originally  drawn  in  1941  upon 
equalization  of  competition  in  the 
same  areas.  Presumably  the  Atlass 
position  will  be  that  while  dupli- 
cated coverage  exists,  equalization 
of  competition  would  in  no  way  be 
effected  since  two  independent  sta- 
tions under  common  ownership 
would  be  separated.  The  four  clear- 
channel  stations  in  the  Chicago 
area,  it  is  pointed  out,  have  facili- 
ties which  make  it  difficult  for  the  , 
independently  operated  outlets  to 
compete  on  an  equivalent  basis. 

Although  the  hearing,  for  which 
a  date  has  not  yet  been  set,  will  be 
the  first  since  the  Commission  pro-  ( 
mulgated  Order  No.  84A  several 
other  transactions  have  been  com- 
pleted or  are  in  process  as  a  re- 
sult of  the  regulation  [Broadcast- 
ING,  Jan.  3,  10].  Approximately  40 
situations  in  which  there  is  com-  j 
mon  ownership  of  outlets  in  the 
same  market  or  varying  degress 
of  overlapping  coverage  appear  to 
be  affected  by  the  regulation.  It  is  j 
expected  that  other  groups  affect- 
ed will  seek  relief  from  the  order 
or  oppose  it  on  conditions  peculiar 
to  their  operation. 

WJJD  operates  with  20,000  w  on 
1160  kc  limited  time.  WIND  oper- 
ated  on  560  kc  with  5,000  w.  There 
are  16  standard  stations  in  Chicago 
aside  from  those  in  adjacent  areas. 


WOR  News  Expansion 

EXPANDING  the  war  services  and  1 
news  division  of  WOR  New  York,  II 
Dave  Driscoll,  director  of  division,  I 
has  added  three  to  the  staff.  Paul  II 
Killiam,  known  as  Paul  King  when  I 
he  announced  for  the  Yankee  Net-  II 
work,  will  be  supervisor  of  news;  II 
John  R.  Thornton,  formerly  with  I 
the  Hartford  Courant,  and  Camp-  II 
bell  Crawford,  recently  of  the  Wall  I 
Street   Journal's   Detroit  bureau, 
will  be  news  editors  Edythe  Mese- 
rand  continues  as  assistant  direc- 
tor of  the  division. 
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The  civilian  population  of  the  Columbus  Metropolitan  Area  is  now  139,706  as  shown  by  the 
Bureau  of  Census  estimate  of  population  of  Metropolitan  Counties,  revised  as  of  Oct.  31st, 
1943  ...  an  increase  of  25.6%  over  April  1st,  1940. 


WRBL 

COLUMBUS,  GEORGIA 
Represented  by  Spot  Sales 


Panel  for  Program  Managers 
At  NAB  Convention  Is  Planned 

Executive  Committee  Discusses  Wartime  Issues; 
Arranges  for  Series  of  Technical  Articles 


PLANS  for  three  or  four  meetings 
of  program  managers  to  be  held 
during  the  next  NAB  convention 
were  laid  by  the  NAB  Program 
Managers'  Executive  Committee 
during  a  meeting  held  in  New  York 
last  Tuesday  and  Wednesday. 

Group,  which  was  organized  only 
a  year  ago  and  which  held  its  first 
general  session  at  the  1943  con- 
vention, also  outlined  plans  for  a 
series  of  articles  on  the  various 
phases  of  program  operations  to  be 
written  by  leaders  in  the  field  and 
issued  as  special  NAB  bulletins. 

„  Labor  Problems 

Highlight  of  the  two-day  meet- 
ing was  a  Wednesday  session  with 
the  Radio  Committee  of  the  Ameri- 
can Civil  Liberties  Union,  headed 
by  Thomas  R.  Carskadon,  chair- 
man, and  Norris  Novik,  director  of 
WNYC  New  York  municipal  sta- 
tion. Representatives  of  several 
AFL  and  CIO  unions  also  attend- 
ed the  meeting,  at  which  the  labor 
delegation  expressed  its  views  that 
in  general  the  labor  point  of  view  is 
not  getting  adequate  expression  on 
the  air. 

His  committee  feels  that  the 
present  NAB  code  provides  con- 
siderable room  for  an  increase  in 
the  amount  of  time  given  to  labor 
on  the  air,  Mr.  Carskadon  re- 
ported after  the  meeting.  His  group 
recommended,  he  said,  that  the 
broadcasters  maintain  a  close  check 
on  newscasters  and  commentators 
to  see  that  a  one-sided  view  of  la- 
bor disputes  not  be  given  the  list- 
eners. 

It  is  a  responsibility  of  station 
management  to  see  that  a  fair  bal- 
ance is  maintained  in  newscasts 
and  commentaries  as  well  as  in 
other  programs,  he  declared,  point- 
ing out  that  at  present  there  is  a 
tendency  for  commentators  to  get 
their  news  of  labor  disputes  ex- 
clusively from  employers  without 
checking  the  unions  for  their  side 
of  the  story. 

Local  Problems 

Meeting  was  entirely  amicable, 
it  was  reported,  and  while  no  de- 
cisions were  reached,  the  commit- 
tees parted  with  an  agreement  to 
continue  their  cooperation  in  work- 
ing out  procedures  for  the  more 
effective  presentation  of  labor 
views  on  the  air.  Regarding  spe- 
cific types  of  programs  best  suited 
for  labor  sponsorship,  the  program 
managers  stressed  the  point  that 
there  is  no  single  answer,  but  that 
each  program  should  be  built  to 
fit  local  labor  conditions. 

Committee  also  discussed  the 
overall  problems  of  wartime  pro- 
gramming, with  Irvin  G.  Abeloff, 
WRVA  Richmond,  reporting  on  ra- 
dio plans  for  the  forthcoming 
Fourth  War  Loan  Drive,  of  which 
committee  he  is  a  member.  Lew 


Avery,  NAB  director  of  broadcast 
advertising,  led  a  discussion  of  the 
effects  of  the  industry's  retail  pro- 
motion presentation,  which  evoked 
reports  of  numerous  instances  of 
retail  business  on  stations  created 
by  the  presentation. 

At  the  Monday  luncheon  the 
group  witnessed  "On  the  Air",  a 
sound  film  history  of  radio  pro- 
duced by  Westinghouse  Electric  & 
Mfg.  Co.  On  Tuesday  a  group  of 
radio  artists,  including  Betty  Garde 
and  Ann  Eisner,  actresses;  Nan 
Merriman,  singer;  Jackie  Kelk, 
actor,  and  John  W.  Vandercook, 
commentator,  were  guests  of  the 
committee  at  luncheon. 

CBS  also  gave  the  group  a  pre- 
hearing on  Report  on  Wartime 
Radio,  a  quarter-hour  transcrip- 
tion dramatizing  radio's  contribu- 
tion to  the  war  effort  with  special 
emphasis  on  the  part  which  radio 
advertisers  have  played  in  getting 
war  messages  over  to  the  public. 
Disc  was  produced  by  Kate  Smith 
and  Ted  Collins  and  has  been  dis- 
tributed by  CBS  to  its  affiliates. 
NAB  is  also  offering  the  recording 
to  its  members  which  are  not  affili- 
ated with  any  national  network, 
and  has  asked  the  other  networks 
to  consider  the  production  of  simi- 
lar programs  for  their  stations. 

Harold  Fair,  WHO  Des  Moines, 
chairman  of  the  committee,  said  at 
the  end  of  the  meeting,  "Members 
of  the  Program  Managers'  Execu- 
tive Committee  are  production  men, 
accustomed  to  hard  work  that  gets 
results.  I  am  proud  of  the  way  they 
are  digging  into  programming 
problems." 

Other  committee  members  pres- 
ent included:  Wynn  Wright,  NBC 
(representing  C.  L.  Menser) ; 
Douglas  Coulter,  CBS;  William  J. 
Adams,  WHEC  Rochester,  N.  Y.; 
J.  Robert  De  Haven,  WTCN  Min- 


'Rangers'  Out 

IN  LINE  with  new  policy  of 
the  BLUE  in  connection  with 
the  National  Farm  &  Home 
Hour  one  of  radio's  oldest 
dramatized  educational  pro- 
grams, Uncle  Sam's  Forest 
Rangers,  bowed  off  the  air 
Jan.  6  with  a  special  farewell 
program  after  12  years  of 
broadcasting.  Presented  in 
cooperation  with  the  Forest 
Service,  Dept.  of  Agriculture, 
Forest  Rangers  was  begun  in 
1932  through  efforts  of  Frank 
Mullen,  NBC  vice-president 
and  general  manager,  when 
BLUE  was  an  RCA  holding. 
Harvey  Hays,  veteran  radio 
actor  who  started  with  ser- 
ies, did  his  final  broadcast  as 
"Forest  Ranger  Jim  Rob- 
bins". 


Clothier's  Campaign 

FOREMAN  &  CLARK,  Los  Ange- 
les (chain  clothiers),  in  a  two- 
week  special  sales  campaign  which 
started  Jan.  12  is  using  a  heavy 
schedule  of  daily  transcribed  sta- 
tion break  announcements  on  20 
stations.  List  includes  KFMB 
KFSD  KECA  KIEV  KPAS  KRKD 
KFOX  KFBK  KGO  KJBS  KYA 
KFRC  KROW  KXA  KRSC  KIRO 
KJR  KMBC  KCKN.  Agency  is 
Botsford,  Constantine  &  Gardner, 
Los  Angeles. 


Purity  Musicale 

PURITY  BAKERIES  Corp.,  Chi- 
cago (Taystee  bread),  began  spon- 
sorship Jan  10  of  a  quarter-hour 
morning  musicale,  featuring  a  mis- 
tress of  ceremonies,  Mondays 
through  Saturdays,  on  WAVE 
Louisville.  Contract  is  for  13  weeks, 
placed  by  Campbell- Mithun,  Chi- 
cago. 


neapolis;  Glenn  Jackson,  WSPD 
Toledo;  Mr.  Abeloff;  George  Suth- 
erland, WFCI  Pawtucket.  Only 
absent  member,  Ray  Shannon, 
KMBC  Kansas  City,  was  not  there 
only  because  he  was  unable  to  ar- 
range transportation.  Neville  Mil- 
ler, NAB  president,  and  Willard 
D.  Egolf,  assistant  to  the  presi- 
dent, also  attended  the  meetings. 


Mills  Leaves  Post 
As  SPA  Manager 

Freezing  of  Plans  Until  War 

Is  Over  Believed  Cause 

E.  CLAUDE  MILLS  has  resigned 
as  general  manager  of  the  Song- 
writers Protective  Assn.,  it  was 
announced  last  week  by  Sigmund 
Romberg,  presi- 

Mr.  Mills  for  more  than  20 
years,  resigning 
as  chairman  of  the  ASCAP  admin- 
istrative committee  in  July  1942 
after  the  Society's  reorganization 
in  accordance  with  the  terms  of 
the  Government  consent  decree. 

Action  Deferred 

When  he  joined  SPA,  Mr.  Mills 
stated  that  plans  were  in  the  mak- 
ing whereby  new  arrangements 
would  be  made  between  the  writers 
and  the  publishers  of  music  which 
"will  inevitably  lead  to  a  new  rule 
of  fairer  and  more  generous  re- 
wards to  the  actual  producers  and 
creators".  He  listed  "improvement 
in  contractual  relationships  be- 
tween writers  and  publishers,  cer- 
tain amendments  of  the  Copyright 
Law,  establishing  a  close  affiliation 
with  other  protective  groups  of 
creative  workers,  organizing  the 
songwriters  into  a  worldwide 
group,"  as  a  few  of  the  objectives 
"toward  which  I  hope  the  SPA 
can  successfully  lead  the  American 
songwriters  in  the  near  future." 

Decision  of  SPA  to  make  no 
changes  in  the  present  set-up  until 
the  war  is  over,  holding  action  on 
all  plans  in  abeyance  for  the  pres- 
ent, is  believed  to  be  a  major  rea- 
son for  Mr.  Mills'  decision  to  leave 
the  group.  Another  reason  was  un- 
doubtedly the  fact  that  no  definite 
salary  arrangement  has  ever  been 
worked  out  between  SPA  and  Mr. 
Mills,  whose  ASCAP  salary  of 
$35,000  was  continued  for  a  year 
following  his  retirement  from  that 
organization. 

Mr.  Mills  had  left  New  York  for 
the  Coast  last  week  and  could  not 
be  reached  for  comment.  Denying 
knowledge  of  Mr.  Mills'  future 
plans,  Mr.  Romberg  said  he  may 
make  a  connection  with  one  of  the 
motion  picture  studios. 


War  Chronology  Issued 

PRESS  ASSN.,  as  reference  for 
stations  using  the  special  AP  ra- 
dio news  wire,  has  prepared  a 
Chronology  of  World  War  II,  list- 
ing by  date,  not  only  significant 
events  since  U.  S.  participation, 
but  also  those  political  and  mili- 
tary developments  which  led  up  to 
the  global  conflict  starting  with 
the  Japanese  invasion  of  Man- 
churia in  September,  1931. 


MERCHANDISING  MEETING  held  by  Specialty  Sales,  WLW  Cincinnati 
subsidiary,  takes  time  off  for  the  camera.  The  meeting  at  Crosley  Square 
was  in  the  interests  of  Brit-Tex,  manufactured  by  the  Thomas  Products 
Co.,  Buffalo,  and  participating  sponsor  on  the  Consumers'  Foundation 
program  three  times  weekly.  Sales  executives  are  (seated,  1  to  r)  :  Oscar 
Haberman,  Charles  Siegwarth,  L.  S.  Kendall,  Specialty  Sales  field  repre- 
sentatives; Robert  Savage,  assistant  director  of  merchandising  for 
WLW;  Kenneth  Strachen,  vice-president  of  Baldwin  &  Strachen  Inc., 
Buffalo,  agency  of  the  account;  A.  R.  Griff es,  WLW  merchandising  direc- 
tor; Ronnie  Jones,  J.  J.  Tigyer,  district  managers  for  Specialty  Sales. 
Standing  (1  to  r)  :  Lou  Sargent,  manager  Specialty  Sales  and  his 
assistant,  W.  A.  Murray. 
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U<A,r„„l.  .  .WHILE  MOVING  FORWARD 

In  the  wake  of  Westinghouse  broadcasting  are  bright  ripples  of 
achievement  reaching  back  to  1920.  However,  past  performance 
is  but  an  augury  of  the  future  .  .  a  pattern  for  still  better 
service  to  public  and  sponsor  alike  .  .  a  pledge  to  some 
18,000,000  people  residing  in  Westinghouse  primary  areas  that 
programs  will  continue  to  be  of  the  very  finest  always  .  .  that 
Westinghouse  will  continue  to  deliver  Response  Ability  to  all  adver- 
tisers. (Ask  NBC  Spot  Sales  to  confirm  that!)  Westinghouse 
looks  back  with  pride  while  moving  forward  with  confidence. 


WESTINGHOUSE  RADIO  STATIONS  Inc 


Sjjt   WOWO   •   WGL  •  WBZ   •   WBZA    •   KYW   •  KDKA 


COMBINED  BROADCAST  SERVICE  INCOME  STATEMENT  1942 

4  Major  Networks,  6  Regional  Networks  and  851  Standard  Broadcast  Stations 


Networks  and  their  managed  and  operated  stations  1 

total 

Networks  including 
9  key  stations  of 
major  networks 

23  Other 
managed  and 
operated  stations 

Total 

819 
Other 
stations 

$84,383,571 
<L  ,  o o l  ,  (oo 
812,793 

$55,411,232 
1,540,358 

$2 , 630 , 035 
442,905 
555 

$58,041,267 
1,983,263 
555 

2  $26,342,304 

*>  RAQ    ^9 ^ 
-  Dlo , O^D 

812,238 

87,828,152 
&  , boy , i (o 

56,951,590 
1.893,111 

3,073,495 
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60,025,085 
1,893,731 

27,803,067 

74  c  AAA 

QC     1  OQ  Q'7'7 

oo , loo , y  <  ( 

55,058,479 

3,072.875 

58,131,354 

on  fl<^7  coo 

51,059,159 
53,898,916 

3,814,443 
1,777,298 

3,964.483 
2,714,517 

7,778,926 
4,491.815 

43.280,233 
3  49,407,101 

Irtyl     QEQ  A7I 

5,591.741 

6 , 679 , 000 

12,270,741 
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60,650.220 

9,751,875 

70,402,095 
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26, 504, 107 

i  13,639,240 

1,036,938 

14,676,178 

11 ,827 ,929 

loo  ,  o4i ,  y<*o 

47,010,980 

8,714,937 

55,725,917 

1  H7    Q17  flOQ 

6,758.679 
681.296 
7,756,579 

2,105,146 
243,385 
4,592,414 

693,512 
6,941 
365,584 

2,798,658 
250,326 
4,957,998 

3.960.021 
430,970 
2,798,581 

15,196,554 

6.940,945 

1,066,037 

8,006,982 

7 , 189 , 572 

178,839,499 

53,951,925 

9,780,974 

63,732,899 

115.106,600 

134,207,261 

39,787,970 

6,988,167 

46,776,137 

87,431,124 

44,632,238 

14,163,955 

2,792,807 

16 , 956 , 762 

27,675.476 

Particulars 

A.  Revenues  from  Sale  of  Time: 

1.  Network  time  sales  by — 

a.  Major  networks  

b.  Regional  networks  

c.  Miscellaneous  net  works  and  stations  

Total  

Deduct — Payments  to  foreign  stations  and  elimination  of  miscellaneous  duplications.  .  .  . 

Revenue  from  network  time  sales  

2.  Non-network  time  sales  to — 

a.  National  and  regional  advertisers  and  sponsors  

b.  Local  advertisers  and  sponsors  

Total  revenue  from  non-network  time  sales  

Total  revenues  from  time  sales  

3.  Deduct — Commissions   to   regularly   established   agencies,   representatives,  brokers 

and  others  

Net  revenue  from  time  sales  

B.  Revenue  from  incidental  broadcast  activities: 

Talent: 

Sale  of  talent  under  contract  to,  and  in  the  pay  of,  networks  and  stations  

Commissions,  fees,  and  profits  from  obtaining  or  placing  talent  

Sundry  broadcast  revenues  

Total  revenues  from  incidental  broadcast  activities  

Total  broadcast  revenues  

C.  Total  broadcast  expenses  of  networks  and  stations  

D.  Broadcast  service  income  (before  Federal  income  tax)  


1  Stations  licensed  to  major  and  regional  networks,  and  those  licensed  to  others,  but  managed  by  networks  as  to  program,  time,  or  sales. 

2  Includes  approximate  allocation  of  $41,870  and  $41,930  as  major  and  regional  network  time  sales,  respectively,  of  $83,800  reported  by  licensees  of  stations  with  total  time  sales  of  less  than 
$25,000. 

3  Since  stations  with  total  time  sales  of  less  than  $25,000  for  the  year  are  not  required  to  report  details,  this  figure  may  include  some  amounts  for  national  and  regional  non-network  business. 
*  Of  this  amount  $12,820,939  is  applicable  to  the  sale  of  network  time,  column  (3),  line  6  while  the  remainder  and  amounts  shown  in  columns  (5)  and  (7),  line  14  are  applicable  to  amounts 

reported  on  line  12,  in  respective  column. 

Source:  Annual  Financial  Reports  (F.C.C  Form  324). 


Total  1942  Industry  Revenue 
Put  by  FCC  at  $190,147,052 

Figures  Just  Released  Show  Service  Income  of 
Stations,  Before  Taxes,  of  $44,632,238 


TOTAL  REVENUE  from  time 
sales  for  the  four  major  networks, 
six  regional  networks  and  851 
standard  broadcast  stations  in  1942 
aggregated  $190,147,052,  according 
to  the  FCC  analysis  of  combined 
broadcast  service  income  released 
last  Tuesday.  The  figure,  based  on 
official  reports  from  all  save  a 
handful  of  stations  in  the  "less 
than  $25,000"  brackets,  showed  a 
broadcast  service  income  (before 
Federal  taxes)  of  $44,632,238. 

The  FCC  figure  for  total  revenue 
from  time  sales  compared  with  the 
estimate  of  Broadcasting  made  a 
year  ago  of  $191,000,000  [Broad- 
casting, Yearbook,  1943]. 

Network  Sales 

The  FCC  breakdown  showed  that 
$84,383,571  of  the  1942  time  sales 
was  attributable  to  the  national 
networks  and  their  managed  and 
operated  stations.  Regional  net- 
works accounted  for  $2,631,778  of 
the  aggregate. 

National  and  regional  non-net- 
work time  sales  (spot)  accounted 
for  $51,059,159  and  local  for  $53,- 
898,916.  These  figures  were  within 
fractional  limits  of  the  BROADCAST- 
ING Yearbook  estimates  for  the 
same  year  covering  all  stations  and 
networks. 


After  deducting  commissions  to 
agencies,  representatives  and  oth- 
ers, totaling  approximately  $26,- 
500,000,  the  Commission  analysis 
showed  net  revenue  from  time  sales 
aggregating  $163,642,945. 

Revenue  from  incidental  broad- 
cast activities  aggregated  $15,200,- 
000,  with  total  broadcast  revenues 
following  deductions  amounting  to 
$178,839,499.  Total  broadcast  ex- 
penses of  networks  and  stations 
were  computed  at  $134,207,261, 
leaving  the  balance  of  approximate- 
ly $44,630,000  as  the  broadcast 
service  income  prior  to  Federal  in- 
come taxes. 

A  second  breakdown  released  by 
the  FCC  and  prepared  by  its  Ac- 
counting, Statistical  and  Traffic 
Departments  covered  income  items 
of  standard  broadcast  stations  by 
class  and  time  according  to  type  of 
network  served.  This  is  broken 
down  into  clear  channel,  regional 
and  locals  and  to  network  and  non- 
network  stations,  covering  items  of 
income  and  expenses.  This  table  is 
procurable  from  the  FCC  Account- 
ing Dept. 

Published  above  is  the  com- 
plete table  covering  combined 
broadcast  service  income  of  four 
major  networks,  six  regional  net- 
works and  851  standard  broadcast 
stations. 


MBS  Up  43%  in  '43 

MUTUAL  billings  for  1943  total- 
ed $13,841,608,  an  increase  of 
43.6%  over  the  1942  figure  of 
$9,636,122,  the  network  announced 
last  week.  For  December  last  year, 
billings  were  $1,603,402,  an  86% 
increase  over  December  1942  when 
the  total  figure  was  $861,815. 


Blue  Central  Division 
Enlarges  Headquarters 

THE  BLUE  is  expanding  the  oper- 
ating facilities  of  its  Central  Divi- 
sion by  additional  floor  space  on 
the  18th  floor  of  Chicago's  Mer- 
chandise Mart,  with  the  greater 
part  of  the  reorganization  to  be 
completed  by  the  end  of  January. 

E.  R.  Borroff,  vice-president  in 
charge  of  the  BLUE  Central  Divi- 
sion, said  the  program  department, 
headed  by  James  L.  Stirton,  and 
the  traffic  department,  headed  by 
Kenneth  Christiansen,  will  be 
moved  to  the  18th  floor.  Instead  of 
using  NBC's  news  facilities,  the 
BLUE  will  maintain  and  staff  its 
own  news  and  special  events  de- 
partment. 


FARM  &  HOME  HOUR 
GIVEN  NEW  FORMAT 

FORMAT  of  the  National  Farm  & 
Home  Hour  undergoes  a  change 
after  15  years,  beginning  today 
(Jan.  17).  A  program  conference, 
held  last  week  in  Chicago,  resulted 
in  the  new  streamlined  edition  of 
the  halfhour  six-weekly  agricul- 
tural program.  James  L.  Stirton, 
program  manager  of  the  BLUE 
Network's  central  division,  Phillips 
Carlin,  vice-president  in  charge  of 
programs  for  the  BLUE,  and  Rob- 
ert D.  White,  producer  and  direc- 
tor of  the  Farm  &  Home  Hour  are 
responsible  for  decisive  conference 
plans. 

Keeping  pace  with  farm  audience 
listening  habits,  the  Farm  &  Home 
Hour  will  provide  instruction  and 
entertainment.  Curley  Bradley, 
cowboy  singer,  will  be  a  regular 
feature;  persons  prominent  in  eco- 
nomics, agricultural  and  national 
affairs  are  scheduled  for  a  week- 
ly spot.  Saturday  broadcasts  are 
to  be  created  by  Robert  White  in 
cooperation  with  national  farm  or- 
ganizations. 


New  Sprague  Firm 

STUART  SPRAGUE,  authority 
on  copyright  law  who  was  a  mem- 
ber of  NBC's  legal  staff  from  1929 
to  1936  and  who  has  served  as  spe- 
cial adviser  to  the  NAB  on  copy- 
right matters,  and  George  C. 
Sprague  have  formed  a  partner- 
ship under  the  name  Sprague  & 
Sprague,  with  offices  at  36  W.  44th 
St.,  New  York  18.  Phone  is  Murray 
Hill  2-5521. 


Top  Tunes  of  1943 

TOP  TUNE  played  on  the  national 
radio  networks  during  1943,  as  de- 
termined by  the  Audience  Coverage 
Index  Report  of  the  Office  of  Re- 
search-Radio division,  City  Col- 
lege, New  York,  was  "People  Will 
Say  We're  in  Love".  Next  four 
most  popular  tunes  of  the  leading 
20,  in  order,  are  "You'll  Never 
Know",  "Brazil",  "That  Old  Black 
Magic",  and  "As  Time  Goes  By". 
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in  advertising  

it's  reaching  people  that  pays 


Official  FCC 
Population  Map 


Each  dot  on  the  official  FCC  population  distribution  map 
represents  a  thousand  people.  Observe  the  heavy  concentration 
of  population  in  the  upper  section  of  the  Carolinas.  That's  the 
Piedmont  Plateau  where  the  industrial  development  of  the 
Old  South  began  and  prospered. 

Textile,  tobacco,  machinery,  lumber,  and  various  other  types 
of  manufacturing  plants  are  scattered  so  thickly  over  this 
Piedmont  section  of  the  Carolinas  that  it  is  almost  one  con- 
tinuous city. 

The  FCC  population  map  reflects  this  concentration  of  population  and 
shows  that  the  Piedmont  Plateau  is  as  densely  populated  as  many  of  the 
great  markets  of  the  East.  It  is  an  ideal  combination  of  busy  industrial 
plants  and  fertile  farm  lands,  giving  the  people  an  all  year  'round  high 
per  capita  buying  power. 

PIEDMONT  PLATEAU 

SPARTANBURG  is  the  Hub  City  of  the  Piedmont  and  WSPA  serves 
this  thickly  popidated  and  prosperous  section.  With  the  good  service  area 
of  WSPA  there  are  over  a  million  people  (148,000  radio  homes)  whose 
yearly  income  in  wages  and  from  farm  products  totals  over  a  quarter, 
billion  dollars. 

Hooper's  new  listening  index  for  Spartanburg  shows  how  they  listen 
to  WSPA  in  the  Piedmont: 


8-12  noon  (M-F) 
WSPA  54.8% 
WORD  36.8% 
Other  Stations  8.4% 


12-6  p.m.  (M-F) 
WSPA  49.3% 
WORD  38.5% 
Other  Stations  12.2% 


6-10  p.m.  (Sun-Sat) 
WSPA  67.9% 
WORD  26.9% 
Other  Stations  5.2% 


To  Reach  the  Ears  of  the  Piedmont,  Use- 

WSN-SftUTlllDU 


5000  WATTS  DAY  •  1000  WATTS  NIGHT  •  950  KILOCYCLES  •  CBS 
SOUTH  CAROLINA'S  FIRST  STATION  •  REPRESENTED  BY  HOLLINGBERY 


FCC  Approves  Sales  and  Transfers 
Of  5  Stations,  Refinancing  of  Another 


TRANSFERS  of  control  and  sales 
transactions  totaling  more  than 
$300,000  were  granted  by  the  FCC 
early  last  week  in  one  of  the  heav- 
iest day  of  sales'  approvals  in 
recent  years. 

WBIR  Knoxville,  Tenn,  was 
granted  consent  to  voluntary  as- 
signment of  its  license  from  J.  W. 
Birdwell,  sole  owner,  to  the  Amer- 
ican Broadcasting  Corp.,  licensee  of 
WLAP  Lexington,  Ky.,  for  the 
sum  of  $135,000.  J.  Lindsay  Nunn, 
and  his  son,  Capt.  Gilmore  N. 
Nunn,  now  on  foreign  duty  with  the 
Air  Transport  Command,  control 
American  Broadcasting.  They  also 
own  WCMI  Ashland,  Ky.,  and 
KFDA  Amarillo,  Tex.  Mr.  Birdwell 
was  at  one  time  part  owner  of 
WJHL  Johnson  City,  Tenn.  WBIR 
operates  on  1210  kc  with  250  w. 

KPHO  Grant 

Consent  was  also  granted  for  the 
voluntary  assignment  of  the  license 
of  KPHO  Phoenix,  Ariz.,  from  M. 
C.  Reese,  Phoenix  insurance  man, 
to  Phoenix  Broadcasting,  Inc.,  for 
$60,000.  As  his  two  sons  who  form- 
erly manager  the  station  are  now 
in  the  Army,  Mr.  Reese  stated  that 
his  health  does  not  permit  him  to 
take  over  the  management  of 
KPHO. 

Rex  Schepp,  general  manager  of 
WIRE  Indianapolis  originally  had 
agreed  to  purchase  the  station,  but 
he  later  transferred  the  agreement 
to  Phoenix  Broadcasting,  of  which 
he  is  now  president  and  director,  in 
exchange  for  one-third  interest  for 
which  he  paid  $25,000.  Mr.  Schepp's 
25%  interest  in  WPAT  Paterson, 
N.  J.  is  pending  sale  upon  FCC  ap- 
proval to  Donald  Flamm,  former 
owner  of  WMCA  New  York.  Other 
interests  in  Phoenix  Broadcasting 
are  held  by  Gene  Autry  (20%),  E. 
C.  Pulliam  (32%)  and  A.  G.  At- 
water    (10%),  directors. 

Mr.  Pulliam  is  president  and  a 
director  of  WIRE  and  WAOV  Vin- 
cennes;  president  of  Central  News- 
papers, Inc.,  Indianapolis;  and 
Oklahoma  Newspapers,  Inc.,  El 
Reno,  Okla. 

Now  an  Army  sergeant,  Gene 
Autry  owns  one-half  of  Western 
Music  Pub.  Co.,  an  air  school  known 
as  the  Marsh,  Franklin  &  Pacific 
Air  School,  Phoenix  and  Tucson; 
one-third  of  Clemens  Bros.  Cattle 
Co.;  and  25%  of  Worlds  Champion- 
ship Rodeo. 

Mr.  Atwater  is  now  a  lieutenant 
in  the  USNR.  He  was  formerly  as- 
sistant to  the  vice-president  in 
charge  of  sales  of  Wrigley's  chew- 
ing gum. 

WHEB  Transfer 

WHEB  Portsmouth,  N.  H.,  was 
granted  approval  for  transfer  of 
control  from  Robert  G.  LeTour- 
neau,  to  Charles  M.  Dale,  New 
Hampshire  attorney  and  present 
mayor  of  Portsmouth,  through  the 
sale  of  750  shares  (100%)  of  stock 
for  $60,000.  Mr.  LeTourneau,  also 
former  owner  of  WRLC  Toccoa, 


Ga.,  is  retiring  from  broadcasting 
to  devote  fulltime  to  war  produc- 
tion work. 

Mr.  Dale  is  director  of  the  New 
Hampshire  National  Bank,  the  At- 
lantic Terminal  Corp.,  and  the 
Motor  Mart,  all  of  Portsmouth. 
Bert  Georges,  vice-president  and 
general  manager  since  Mr.  LeTour- 
neau's  purchase  of  WHEB  in  May 
1941,  will  continue  in  that  capacity, 
according  to  Mr.  Dale.  Now  a  Mu- 
tual-Yankee affiliate,  WHEB  op- 
erates on  750  kc  1000  w. 

KEVE  Transfer 

Approval  was  also  granted  for 
transfer  of  control  of  KEVE  Ever- 
ett, Wash.,  from  Dr.  J.  R.  Binyon 
and  L.  E.  Wallgren  to  A.  W.  Tal- 
bot. Action  involves  the  sale  of  125 
shares  of  common  stock  for  $22,500. 
Dr.  Binyon  and  Mr.  Wallgren  each 
held  62  y2  shares.  Mr.  Talbot  is 
owner  of  KEVR  Seattle,  which  he 
bought  in  May  1943,  and  is  pur- 
chaser of  KGEZ  Kalispell,  Mont., 
subject  to  FCC  approval  [Broad- 
casting, Nov.  22]. 

Sale  of  control  in  WTTM  Tren- 
ton, N.  J.,  to  Rep.  Elmer  H.  Wene 
(D-N.J.)  by  A.  Harry  Zoog,  sta- 
tion manager,  through  purchase  of 
43 %  shares  of  stock  for  $6,468.75 
was  approved.  Rep.  Wene,  owner  of 
WSNJ  Bridgetown,  N.  J.,  is  presi- 
dent of  Trent  Broadcasting  Corp., 
licensee  of  WTTM.  He  also  holds 
a  minority  interest  in  WFPG  At- 
lantic City. 

The  Commission  at  the  same  time 
consented  to  the  refinancing  plan 
of  WKNE  Keene,  N.  H.,  involving 


CHECK! 

Unique  Radio  Name  Makes 
 Used  Car  Business  


HORRIBLE  HARMONY  groans 
forth  from  this  gruesome  trio  of 
the  Kiesewetter  Kut-Ups  Show.  . 
The  unholy  three  from  the  Kiese- 
wetter Agency's  radio  department 
are  (1  to  r) :  Ted  Chase,  media 
and  radio  buyer;  Rhoda  Powers, 
radio  timebuyer;  Samm  S.  Baker, 
director  of  radio. 

the  issuance  of  new  preferred  stock 
and  transfer  of  preferred  and 
common  stock  which  gives  con- 
trol to  Mark  S.  Wilder  and  his 
son,  Col.  H.  C.  Wilder.  Considera- 
tion in  the  transfer  was  $19,400. 
M.  S.  Wilder  now  holds  205  shares 
of  preferred  stock  and  with  his 
son  controls  209  of  310  shares  of 
outstanding  common  stock.  Col. 
Wilder  is  principal  owner  of  WSYR 
Syracuse  and  WTRY  Troy. 

WKNE  may  now  issue  500  shares 
of  non-voting  preferred  stock  at 
$100  per  share  par  value.  It  is  con- 
tended that  this  will  strengthen 
the  station's  financial  position  and 
balance  sheet  for  credit  purposes  as 
well  as  pay  off  its  note  indebtedness. 

Major  common  stock  interests  are 
now  as  follows:  M.  S.  Wilder,  152 
shares;  H.  C.  Wilder,  57  shares; 
Helen  W.  Miller,  55  shares;  Frank 
Lyman  Jr.,  43  shares. 


St.  John  for  Miles 

MILES  LABS.,  Elkhart,  Ind. 
(Alka-Seltzer,  One-A-Day  Vita- 
min), begins  sponsorship  of  a  five- 
weekly,  quarter-hour  news  pro- 
gram, featuring  Robert  St.  John, 
NBC  news  analyst,  starting  Jan. 
31,  10:15-10:30  a.m.  Originating 
out  of  New  York,  the  series  will  be 
heard  on  39  NBC  stations,  includ- 
ing the  basic  network  plus  the 
Southwest  and  Mountain  groups. 
Contract  is  for  60  weeks,  placed  by 
Wade  Adv.  Agency,  Chicago. 


Jaques  to  Burnett 

CHANGES  in  the  marketing  pic- 
ture of  the  Jaques  Mfg.  Co.,  Chi- 
cago (K  C  baking  powder),  an- 
nounced last  week  by  J.  L.  Trojan, 
general  sales  manager,  included 
the  retirement  of  Charles  Hen- 
drickson  as  advertising  manager, 
the  naming  of  Frederic  D.  Slay- 
ton  as  his  successor  and  the  ap- 
pointment of  Leo  Burnett  Co.,  Chi- 
cago, as  advertising  agency.  Mr. 
Slayton  leaves  W.  E.  Long  Co., 
Chicago,  to  assume  his  new  posi- 
tion. 


KEY  to  the  successful  use  of  radio 
for  a  New  Jersey  dealer  in  new  and 
used  cars  appears  to  be  the  "radio 
name"  created  by  the  station  when 
the  client  bought  air  time  for  the 
first  time  some  nine  months  ago. 
The  sales  promotion  department  of 
WPAT  Paterson,  N.  J.,  changed 
the  name  from  Falls  City  Auto 
Exchange  to  "Check  with  Chick", 
using  the  nickname  of  the  firm's 
president,  Bady  Joseph.  Signs  at 
the  dealer's  offices  were  changed 
accordingly. 

Effect  of  the  new  name  was  evi- 
dent soon  after  a  schedule  of  42 
spot  announcements  weekly  got 
under  way.  Telephone  company  of- 
ficials urged  Mr.  Joseph  to  list  the 
"radio  name"  to  relieve  pressure  on 
their  information  board  from  re- 
quests for  "Check  with  Chick's" 
telephone  number.  Several  imitat- 
ors sprang  up,  as  for  example  a 
"Double  Check  with  Chuck." 

While  the  firm  continued  its  use 
of  newspapers,  radio  is  said  to  be 
largely  responsible  for  the  increase 
in  business.  Since  it  started  on  the 
air  some  36  weeks  ago,  business  has 
increased  more  than  400%  and  has 
expanded  its  quarters  three  times. 
"Check  with  Chick"  signed  a  52- 
week  renewal  of  its  WPAT  sched- 
ule. 


Hanover  Shoe  Sports 

HANOVER  SHOE  Co.,  Hanover, 
Pa.,  on  Jan.  4  started  sponsorship 
of  leading  high  school  basketball 
games  throughout  Southern  New 
Jersey,  using  WIBG,  Philadelphia, 
and  WAAT  Newark.  Top  games 
are  broadcast  Friday  nights  from 
Camden  convention  hall  on  WIBG, 
with  Clnude  Haring  doing  play-by- 
play and  Doug  Arthur,  color,  while 
on  WAAT,  George  Schreier,  a  mem- 
ber of  the  BLUE  publicity  depart- 
ment, handles  the  play-by-play  and 
Fred  Sayles  the  color  from  high 
school  auditoriums.  Agency  is  War- 
wick &  Wegler,  New  York. 


WOR  Agency  Ranking 

WITH  RUTHRAUFF  &  RYAN 
and  Young  &  Rubicam  as  leader 
and  runner-up  agencies,  respec- 
tively, for  the  third  consecutive 
year,  WOR  New  York,  has  released 
a  list  of  the  10  leading  agencies  in 
order  of  their  expenditures  on  the 
station  during  1943.  Following 
Young  &  Rubicam  are  BBDO,  Er- 
win,  Wasey  &  Co.,  J.  Walter 
Thompson  Co.,  Charles  W.  Hoyt 
Co.,  Arthur  Rosenberg  Co.,  Newell- 
Emmett,  Compton  Adv.,  and  Duane 
Jones  Co. 


SYLVANIA  ELECTRIC  Products  officials  toasted  Engineer  Don  P.  Cav- 
erly  at  a  pre-publication  luncheon  in  New  York  on  his  new  book  A 
Primer  of  Electronics.  Looking  over  the  book  are  (1  to  r) :  Roger  M. 
Wise,  Sylvania  director  of  engineering;  Don  G.  Mitchell,  vice-president 
in  charge  of  sales;  author  Caverly;  Walter  E.  Poor,  president;  S.  J. 
Healy,  the  vice-president  in  charge  of  Hygrade  Sylvania's  operations. 


Spots  for  Stams 

INTENSIFICATION  of  Standard 
Brands'  campaign  to  promote 
Stams  and  Stan-B  vitamin  tablets 
was  announced  at  a  general  sales 
meeting  of  the  company's  pharma- 
ceutical division  in  New  York  last 
week.  Distribution  of  the  products 
through  major  outlets  will  be  pro- 
moted via  spot  announcements  on 
Standard  Brands'  two  network  pro- 
gram, The  Chase  &  Sanborn  Hour 
and  The  Open  Door  on  NBC  and 
CBS  respectively.  Agency  is  Ted 
Bates  Inc.,  New  York. 
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"Why  no,  Mr.  Irktussle,  we  haven't  seen  Miss  Jones  since  we  started  advertising  on  JVGN" 


MUTUAL   BROADCASTING  SYSTEM 
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THE  ULTIMATE  IN  WIDE-RANGE  RECORDING 


BEST  SOUND-ARTISTRY 


There  is  nothing  finer  in  recorded  music  than  a  WBS  Transcrip- 
tion! For  the  World  Broadcasting  System  has  set  an  entirely 
new  standard  of  quality  for  Transcribed  Program  Services 
by  assembling  the  Quality  Talent  of  the  World  —  and  then 
recording  these  artists  with  such  fidelity  that  radio  stations 
and  their  advertisers  can  truthfully  say  "This  is  the  Best". 


The  Quality  Talent  of  the  World  deserves  the  Quality 
of  Recordings  that  brings  you  this  talent  with  a  life-like 
clarity  that  means  audience  appeal  and  keeps  listeners 
listening — to  your  program. 

....  that  is  why  WBS  pioneered  and  perfected  com- 
mercially the  Vertical  Cut  Wide  Range  Method  of  Trans- 
scription,  so  superbly  developed  by  Western  Electric 
engineers. 

....  that  is  why  WBS  created  the  finest  sound  studios 
ever  constructed,  as  acoustically  perfect  as  modern  elec- 
tronic science  can  make  that  possible,  and  equipped  with 
the  most  advanced  recording  equipment  in  operation 
today. 

....  that  is  why  every  WBS  recording  is  controlled  by 
skilled  electrical  engineers,  and  produced  under  the  per- 
sonal direction  of  showmen  who  have  "that  rare  ability  to 
make  the  best  of  music  sound  just  a  little  bit  better." 

....  that  is  why  WBS  "gold  sputters"  their  masters  and 
presses  every  disc  in  Pure  Translucent  Vinylite,  so  that  the 


most  delicate  impressions  are  still  superbly  accurate  after 
hours  and  hours  of  wear. 

. . .  .  that  is  why  WBS  can  justly  be  called  "The  Quality 
Library  of  the  World" — with  access  to  the  greatest  array 
of  popular  Talent  available  thru  any  library  service  today 
— with  the  widest  variety  and  types  of  recordings  to  be 
found  in  any  library — with  over  3800  selections  now  re- 
corded to  meet  every  requirement  for  announcements, 
mood  music,  or  completely  balanced  musical  presenta- 
tions— with  the  constant  addition  of  "Tomorrow's  Stars" 
and  at  least  50  new  numbers  every  month — and  with  a 
service  that  supplies  continuities,  planned  and  written  by 
experts, |ane)  promotion  material  that  really  sells. 

. .  .^and  that  is  why  radio  stations  are  discovering  that 
the  Quality  Talent  of  the  World — reproduced  by  this 
method  of  Quality  Recording — has  a  new  dollar  and 
cents  value  to  their  stations  and  their  advertisers,  solving 
their  production  problems  and  delivering  the  maximum 
program  satisfaction  for  every  broadcasting  purpose. 


WORLD  PROGRAM  SERVICE 

World  Broadcasting  System,  inc 

A  SUBSIDIARY  OF  DECCA  RECORDS,  INC. 

711  FIFTH  AVENUE,  NEW  YORK 


HICAGO 


NiW  YORK 


HOUYWOOD 


SAN  FRANCISCO 


WASHINGTON 


f  Analyze  Stock  and  Customers,' 
Avery  Tells  Retailers  in  N.  Y. 

Advises  Dry  Goods  Association  To  Mold  Programs 
To  Fit  the  Audience,  Reflect  Store 


"HOW  WELL  you  analyze  what 
you  have  to  sell  and  to  whom  you 
want  to  sell  it  are  unquestionably 
the  maior  factors  in  the  successful 
use  of  broadcast  advertising  by  re- 
tailers," Lewis  H.  Avery,  NAB  di- 
rector of  broadcast  advertising, 
stated  last  Tuesday  in  a  talk  be- 
fore the  Sales  Promotion  Division 
of  the  National  Retail  Dry  Goods 
Assn.,  whose  annual  convention 
was  held  at  the  Hotel  Pennsylvania, 
New  York,  Jan.  10-14. 

Reporting  on  an  analysis  of  174 
retail  radio  campaigns  which  both 
retailer  and  broadcaster  agreed 
were  successful,  Mr.  Avery  stated, 
"The  experiences  of  both  retailers 
and  radio  stations  stress  a  con- 
sistent thread:  Shape  the  program 
to  fit  the  audience  you  want  to 
reach.  It  is  not  enough,  they  point 
out,  to  put  on  a  program  type  that, 
according  to  the  national  surveys, 
most  people  like.  It  must  be  a  pro- 
gram that  is  liked  by  the  particu- 
lar group  the  retailer  wants  to 
reach." 

Store  Personality 

In  addition,  he  continued,  the 
study  showed  "the  necessity  of  se- 
lecting a  program  in  keeping  with 
the  general  atmosphere  of  the  store 
and  of  building  through  the  pro- 
gram a  kind  of  store  'personality.' 

'"You  may  be  amazed,"  he  said, 
"to  learn  that  the  studies  revealed 
that  the  nature  of  the  program 
alone  does  not  account  for  the  suc- 
cess of  retail  broadcast  advertis- 
ing. The  experience  of  retailers 
and  radio  stations  indicates  that 
nearly  any  program,  within  certain 
broad  limits,  will  prove  successful 
for  the  retailer,  provided: 

"(1)  It  is  broadcast  at  a  time 
when  the  people  he  wants  to  reach 
can  listen; 

"(2)  There  is  nothing  obnoxious 
to  that  group  about  it;  and 

"(3)  It  is  broadcast  sufficiently 
often  to  keep  the  retailer's  name 
most  constantly  before  his  custom- 
ers and  prospective  customers." 

Reporting  that  most  successful 
retail  users  of  radio  sponsor  pro- 
grams and  not  merely  announce- 
ments, with  85.4%  using  one  or 
more  programs  daily  and  28.7% 
two  or  more  programs  daily,  Mr. 
Avery  said  that  it  seems  "better  to 
broadcast  two  or  three  inexpensive 
programs  a  day  than  one  expensive 
one,  and  better  to  supplement  the 
program  with  announcements 
throughout  the  day  than  to  let  it 
stand  by  itself.  In  fact,  the  im- 
portance of  over-all  coverage  is  the 
most  common  point  made  by  those 
reporting." 

Appeal  to  Customers 

Neither  retailers  nor  broadcast- 
ers favor  any  single  time  of  day 
over  any  other  for  retail  advertis- 
ing, Mr.  Avery  continued,  quoting 


one  report  to  the  effect  that  since 
a  store's  customers  include  all 
kinds  of  people,  "any  kind  of  pro- 
gram, broadcast  at  any  time  of  day, 
is  bound  to  appeal  to  some  custom- 
ers. The  problem  is  how  to  appeal 
to  the  greatest  number  of  specified 
or  prospective  customers." 

A  breakdown  of  the  reports  of 
the  successful  retail  radio  cam- 
paigns, he  said,  showed  that  news- 
casts and  commentators  accounted 
for  35.5%;  musical  programs  for 
18.4%;  women's  programs,  16.1%; 
announcements  only,  10.6%;  with 
sports  programs,  children's  pro- 
grams, participating  programs  and 
dramatic  programs  trailing  in  pop- 
ularity. 

Mr.  Avery  ended  his  address  by 
citing  three  definite  conclusions 
drawn  from  this  objective  study  of 
retailers  and  radio  stations  of  pro- 
grams that  are  known  to  be  suc- 
cessful : 

"(1)  Neither  program  content 
nor  talent  are  crucial  factors  in 
determining  the  success  of  a  retail 
radio  program. 

"(2)  An  inexpensive  program, 
if  it  adheres  to  certain  basic  prin- 
ciples, may  be  more  effective  than 
the  most  elaborate  production. 

"(3)  Cooperation,  imagination 
and  patience  are  the  prime  ingredi- 
ents in  a  successful  radio  program 
for  retailers  or  for  any  other 
broadcast  advertisers." 


Grease  Increase 

SALES  UP  1500%  is  the 
record  for  the  Banfield  Pack- 
ing Co.  Salina,  Kansas  a-fter 
a  six  month  rad'o  campaign. 
The  company  advertised  lard 
with  five  dramatized  spots  a 
day,  and  a  daily  quarter-hour 
of  music.  At  the  end  of  six 
months,  the  records  showed 
the  amazing  increase. 


New  Blue  Series 

THE  BLUE  Network  has  just 
started  a  seven-times  weekly  quar- 
ter-hour morning  news  program 
combining  an  overseas  roundup 
with  a  summary  of  developments 
on  the  home  front.  Paul  Neilson, 
BLUE  commentator,  presides  in 
New  York,  calling  in  BLUE  for- 
eign correspondents  in  from  Chung- 
king:, Cairo  and  other  world  points. 
Title  of  the  new  program,  heard 
Monday  through  Friday,  8:30-8:45 
a.m.  and  Sunday  9-9:15  a.m.  is 
BLUE  News  Correspondents  at 
Home  &  Abroad.  Two  new  foreign 
staff  members  will  be  heard  on  the 
series — William  Ewing,  from  Hon- 
olulu ;  and  Thomas  B.  Grandin,  who 
will  alternate  with  Arthur  Feld- 
man  from  London. 


'Times'  Resumes  Schedules 

THE  NEW  YORK  TIMES,  which 
recently  cut  its  full  Sunday  page 
of  New  York  station  program 
listings  for  the  coming  week  to  a 
highlight  box  as  a  paper-saving 
device,  has  resumed  publica- 
tion of  the  week's  full  program 
schedules.  Paper  continued  to  pub- 
lish full  program  schedule  for  the 
day  in  each  day's  paper,  but  reader 
demand  for  the  return  of  the 
weekly  page  was  presumably  suffi- 
cient to  cause  its  restoration. 


FIVE  OIL  FIRMS 

PLAN  PROMOTION 

FIVE  major  oil  companies,  all 
users  of  network  radio,  will  coop- 
erate in  presenting  a  special  pro- 
gram Feb.  23,  now  being  planned 
to  celebrate  the  opening  in  Port 
Neches,  Tex.,  of  the  synthetic  rub- 
ber Butadiene  plant,  built  bv  the 
Government  and  the  oil  companies, 
including  Gulf,  Atlantic  Refining, 
Texas  Co.,  Pure  Oil  and  Socony- 
Vacuum. 

N.  W.  Ayer  &  Sons,  New  York, 
Atlantic's  Agency,  which  is  hand- 
ling public  relations  on  the  show, 
stated  last  week  that  no  network 
has  been  selected  as  yet  for  the 
dedication  program,  and  that  ar- 
rangements are  under  way  for  such 
officials  as  Col.  Bradley  Dewev.  TT. 
S.  rubber  director,  to  speak. 
Ayer  also  said  that  advance 
radio  publicity  will  be  given 
the  opening  of  the  Butadiene  plant 
on  the  five  companies'  network  pro- 
grams, which  include  Fred  Allen 
for  Texaco,  We  the  People  for  Gulf, 
both  (on  CBS;  Raymond  Gram 
Swing  for  Soconv  on  BUTE.  »M 
H.  V.  Kaltenborn,  Pare  Oil,  NBC. 


KWBU  Corpus  Christi 
Plans  Feb.   1  Opening 

ANNOUNCEMENT  has  been 
made  by  Carr  Collins,  president  of 
KWBU  Corpus  Christi,  that  the 
new  station  is  expected  to  go  on 
the  air  about  Feb.  1  with  a  full 
schedule  of  commercial  programs. 
Studios  will  be  located  in  Corpus 
Christi,  Dallas  and  Waco,  and  will 
operate  daytime  on  1010  kc,  50  kw. 

Operated  by  Century  Broadcast- 
ing Co.,  with  offices  in  Dallas, 
KWBU  has  as  officers  besides  Mr. 
Collins,  Pat  M.  Neff,  vice  presi- 
dent, E.  R.  Nash,  secretary,  and 
L.  L.  Waller,  treasurer. 

The  FCC  last  week  granted  vol- 
untary assignment  of  the  construc- 
tion permit  for  the  station  to  Cen- 
tury Broadcasting. 

Ben  N.  Peck  and  L.  A.  Wofford 
of  Corpus  Christi  have  been  ap- 
pointed executive  manager  and 
commercial  manager,  respectively. 
Homer  Hogan  &  Co.,  Chicago,  and 
John  E.  Pearson  Co.,  New  York, 
represent  the  station  nationally. 


N.  Y.  Alert  Plan 

NEW  YORK  CITY  radio  commit- 
tee at  a  recent  meeting  voted 
unanimously  that  any  request  of 
Mayor  F.  H.  LaGuardia,  in  his  ca- 
pacity either  as  Mayor  or  as  direc- 
tor of  Civilian  Defense,  for  broad- 
cast announcements  involving  pub- 
lic safety  or  general  civic  emer- 
gency will  be  carried  as  request- 
ed. Action  followed  the  Christmas 
Day  "preparedness  warning"  of 
possible  enemy  attack,  issued  by  the 
Mayor.  Some  stations  did  not  heed 
the  warning  because  of  a  confusion 
about  the  authority  behind  the  mes- 
sages [Broadcasting,  Jan,  3]. 


Owens-Illinois  Setup 

WITH  dissolution  of  Libbey  Glass 
Co.,  Toledo,  and  Owens-Illinois 
Pacific  Coast  Co.,  the  two  compa- 
nies, instead  of  being  wholly-owned 
subsidiaries  of  Owens-Illinois  Glass 
Co.,  are  now  divisions  of  that  or- 
ganization. J.  H.  Wright,  president 
of  Libbey  Glass,  and  H.  S.  Wade, 
president  of  Owens-Illinois  Pacific 
have  been  made  vice-presidents  of 
the  parent  company. 


GOING  LIKE  HOTCAKES  is  the  breakfast  gathering  of  agency,  sponsor 
and  network  executives  celebrating  the  premiere  of  Sweet  River  on  171 
BLUE  stations.  Following  the  first  broadcast  of  the  dramatic  serial,  offi- 
cials who  met  at  the  festive  board  to  eat  soy  pancakes  flavored  with 
golden  syrup,  are  (1  to  r)  :  Marvin  Harms,  vice-president,  Hill,  Blackett 
&  Co.,  Chicago  agency  handling  the  account;  F.  W.  Apperson,  package 
division  sales  manager  of  the  A.  E.  Staley  Mfg.  Co.,  Decatur,  HI.,  spon- 
sors of  the  program;  Merritt  R.  Schoenfeld,  sales  manager  of  the  BLUE 
Central  Division.  Standing  (1  to  r)  :  Bob  McKee,  BLUE  salesman;  and 
Richard  L.  Nagle,  advertising  manager  of  the  Staley  Co. 
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We  Give 
Thanks  ♦  ♦  ♦  ♦ 


We  have  already  thanked  Santa  Claus  and  his  numerous  proxies. 
Now  we  give  thanks  to  our  ADVERTISERS,  the  lads  whose  money 
makes  the  kilowatts  gambol  and  the  millivolts  leap. 

We  give  thanks  to  our  ADVERTISERS,  not  for  their  patronage 
(which  Lord  knows  we  appreciate  endlessly)  but  for  their  patience 
and  tolerance,  for  their  good-natured  long-suffering  forbearance. 

They've  been  booted  about  as  no  self-respecting  sponsors  have  any 
reason  to  expect.  Their  firm  orders  have  been  ignored — so  many 
times! 

Their  commitments  have  been  pushed  around,  switched,  and  even 
canceled  outright — often  even  without  the  grace  of  notification. 

They've  been  treated  just  shamefully! 

Of  course,  they  all  understand  that  all  this  has  been  caused  only 
because  the  war  has  the  right  of  way,  at  WWJ,  and  at  all  American 
radio  stations. 

And,  invariably,  they  have  approved  everything  we  have  had  to  do, 
no  matter  how  disturbing. 

For  all  of  this,  we  give  thanks. 

And  we  promise  to  go  on,  and  on,  along  the  same  line,  until  we  get 
that  UNCONDITIONAL  SURRENDER  from  Hitler  and  Hirohito. 


WWJ 


America's  Pioneer  Broadcasting  Station  —  First  in  Detroit 
Owned  and  Operated  by  The  Detroit  News 
National  Representatives 

THE  GEORGE  P.  HOLLINGBERY  COMPANY 


Associate  FM  Station 
WENA 
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We  see  by  the 


papers... 


i 


here  at  WOR  we  have  watched  them  grow  —  paper  by 
paper,  year  by  year.  From  an  impressive  handful  of  regular 
WOR  program  listings  in  less  than  fifty  newspapers  in  1936, 
the  number  has  soared  to  191  newspapers  —  in  140  cities 
and  towns  —  which  list  WOR's  programs  daily. 

Local  papers?  Local  cities?  Well,  "local"  in  the  sense 
that  104  of  these  daily  papers  ( read  by  8,953,000  people! ) 
are  in  WOR's  Guaranteed  Area.  And  that  area  stretches 
powerfully  into  7  great  states  containing  16  war-wealthy 
cities  of  more  than  100,000  people  each. 

The  other  87  papers?  Three  of  them  are  in  Canada,  and 
they're  read  daily  by  307,717  people  in  Montreal,  Halifax 
and  St.  John.  Others  are  in  New  Hampshire,  West  Virginia, 
Maryland,  Vermont,  Western  Pennsylvania,  Massachusetts, 
and  five  other  eastern  states. 

As  editors  are  not  philanthropists,  but  print  only  what 
their  readers  want,  this,  we  think,  indicates  rather  strongly 
that  at  least  10,624,966  people  who  read  191  daily  news- 
papers have  a  profitable  curiosity  to  know  what's  on  that 
power-full  station  . . . 

WOR 

at  1440  Broadway,  in  New  York  * 

*  Not  to  mention  the  hundreds  of  WOR  advertisers  and 
their  agencies  who  profit  by  the  listings! 


327  Advertising  Cases  Handled  in  Year 
Says  Trade  Commission  Annual  Report 


the  secret  of  getting 

FASTEST  DELIVERY 


Don't  wait  for  "routine"  afternoon  pickups,  when  shipping  AIR 
express.  Get  your  shipments  on  the  way  as  soon  as  they  are 
ready  —  as  early  in  the  day  as  possible. 

That's  the  secret  of  getting  fastest  delivery.  Because  you 
avoid  possible  delay,  due  to  end-of-day  congestion  when 
Airline  traffic  is  at  its  peak. 

And  to  cut  costs  —  air  express  shipments  should 
be  packed  compactly  but  securely,  to  obtain 
the  best  ratio  of  size  to  weight. 


A  Money-Saving, 
High-Speed  Tool 
For  Every  Business 


As  a  result  of  increased  efficiency  developed  to  meet  wartime 
demands,  rates  have  recently  been  reduced.  Shippers  nation- 
wide are  now  saving  an  average  of  more  than  10%  on  Air 
Express  charges.  And  Air  Express  schedules  are  based  on 
"hours",  not  days  and  weeks  —  with  3-mile-a-minute  service 
direct  to  hundreds  of  U.  S.  cities  and  scores  of  foreign  countries. 

WRITE  TODAY  for  "Vision  Unlimited" — an  informative  booklet 
that  will  stimulate  the  thinking  of  every  executive.  Dept.  PR-1, 
Railway  Express  Agency,  230  Park  Ave.,  New  York  17,  N.  Y. 


6ete  Mere  F/ZSf 


A  TOTAL  of  327  cases  involving 
false  and  misleading  advertising 
were  disposed  of  during  the  fiscal 
year  ended  June  30,  1943  by  the 
Radio  &  Periodical  Division  of  the 
Federal  Trade  Commission,  accord- 
ing to  the  annual  report  of  the 
Commission  issued  last  week. 

At  the  close  of  the  fiscal  year, 
the  Division  had  639  cases  pending 
as  compared  with  726  at  the  close 
of  the  previous  fiscal  year,  the 
Commission  reported. 

Advertising  Analysis 

An  analysis  of  advertising  ques- 
tioned by  the  Commission  during 
the  year  showed  that  foods,  drugs, 
devices  and  cosmetics  accounted 
for  approximately  81%  of  the  2,362 
commodities  involved  in  the  in- 
vestigations. Drugs  alone  consti- 
tuted 48%  of  the  questioned  adver- 
tisements. 

In  its  investigations  of  radio  ad- 
vertising the  Commission  issued 
calls  to  radio  stations  at  the  rate 
of  four  time  a  year  (now  reduced 
to  twice  a  year).  National  and  re- 
gional networks  respond  on  a  con- 
tinuous weekly  basis  and  produc- 
ers of  electrical  transcriptions  sub- 
mit reports  monthly.  This  material 
is  supplemented  by  periodic  reports 
from  individual  stations. 

The  Commission  reported  that 
during  the  fiscal  year  it  received 
copies  of  940,750  commercial  radio 
broadcast  continuities  and  ex- 
amined 1,045,484  continuities.  From 
this  material,  22,329  advertising 
broadcasts  were  marked  for  fur- 
ther study  as  for  possible  represen- 
tations that  might  be  false  or  mis- 
leading. 

The  report  stated  that  88%  of 
the  radio  and  periodical  cases  re- 
sulted from  routine  examination  of 
advertising  material  and  12%  from 
complaints  by  or  information  re- 
ceived   from    other  Government 


NBC  Display 

PICTORIAL  examples  of  NBC's 
third  "Parade  of  Stars"  promotion 
campaign  were  on  exhibition  last 
week  at  the  Waldorf-Astoria,  New 
York,  and  will  be  displayed  in  the 
coming  weeks  in  Chicago  and  San 
Francisco.  The  exhibits  prepared 
under  the  supervision  of  Charles 
P.  Hammond,  NBC  director  of  ad- 
vertising and  promotion,  snowed 
samples  of  local  promotional  ma- 
terial used  by  NBC  affiliates  during 
last  year's  drive  to  plug  NBC  stars, 
and  recorded  excerpts  from  the 
campaign  were  presented  for  mem- 
bers of  NBC's  station  advisory 
planning  board,  members  of  the 
trade  press,  and  other  advertising 
officials. 


Phone  RAILWAY  EXPRESS  AGENCY,  AIR  EXPRESS  DIVISION 
Representing  the  AIRLINES  of  the  United  States 


KWTO  Joins  Blue 

KWTO  Springfield,  Mo.,  on  Jan. 
16  became  affiliated  with  the  BLUE 
as  a  basic  supplementary  station, 
bringing  the  total  number  of  BLUE 
outlets  to  176.  Owned  by  the  Ozarks 
Broadcasting  Co.,  KWTO  operates 
on  5,000  w  day,  1,000  night,  on 
560  kc. 


agencies,  competitors,  and  other 
members  of  the  public. 

The  Commission  received  the  co- 
operation of  the  4  national  net- 
works, 19  regional  network  groups, 
and  transcription  producers  en- 
gaged in  preparing  commercial  ra- 
dio recordings,  in  addition  to  that 
of  853  commercial  radio  stations. 
The  Commission,  the  report  noted, 
"has  observed  a  desire  on  the  part 
of  these  broadcasters  ...  to  aid  in 
the  elimination  of  false  and  mis- 
leading advertising." 


Jacobs  Bouts  Televised 

THROUGH  cooperation  of  Mike 
Jacobs,  president  of  the  Twentieth 
Century  Sporting  Club,  and  the 
Gillette  Safety  Razor  Co.,  WNBT, 
NBC  television  station  in  New 
York,  televised  the  Ruffin-Zurita 
bout  from  Madison  Square  Garden 
on  Jan.  14  and  will  also  do  a  sight- 
and-sound  broadcast  of  the  Angott- 
Jack  match  on  Jan.  28.  Arrange- 
ment indicates  a  renewal  of  friend- 
ly relations  between  Jacobs  and 
NBC,  which  threatened  the  fight 
promoter  with  suit  for  breach  of 
contract  a  few  years  ago  when  he 
sold  the  broadcasting  rights  to 
Garden  fights  to  Gillette  and  MBS 
after  they  had  been  on  the  BLUE 
under  Adam  Hat  sponsorship  for 
several  years. 


Lever  Wins  Suit 

REVERSING  the  U.  S.  District 
Court  for  Maryland,  Judge  Armis- 
tead  M.  Dobie  of  the  U.  S.  Circuit 
Court  of  Appeals,  sitting  in  Rich- 
mond, Va.,  has  held  that  two  patent 
claims  of  Lever  Bros.  Co.  involv- 
ing principles  in  soap  manufacture 
were  valid  and  that  the  claims  were 
infringed  by  Procter  &  Gamble,  it 
was  learned  last  Tuesday.  The  case 
grew  out  of  P  &  G's  alleged  change 
in  1940  from  an  old  process  in 
making  Ivory  soap  to  a  new  one. 
Both  firms  are  large  users  of  radio 
time. 


Grant  Retires  at  GM 

R.  H.  GRANT,  vice-president  of 
General  Motors  Corp.,  retired  on 
Jan.  15  from  active  service  in 
the  company  "to  devote  his  time  to 
his  personal  affairs"  and  to  gain 
a  "greater  amount  of  leisure 
time",  according  to  Alfred  P.  Sloan 
Jr.,  chairman  of  General  Motors. 
With  the  Company  in  various  ca- 
pacities for  more  than  20  years, 
Mr.  Grant  has  supervised  the  mer- 
chandising activities  of  all  G-M  di- 
visions. He  will  continue  as  a  mem- 
ber of  the  board  of  directors. 


CBC  Shortwave  Plan 

CANADA'S  shortwave  broadcast- 
ing station  is  now  nearing  com- 
pletion at  Sackville,  N.  B.,  and  is 
to  begin  broadcasting  on  regular 
schedule  late  this  summer,  accord- 
ing to  Dr.  A.  Frigon,  acting  gen- 
eral manager  of  the  Canadian 
Broadcasting  Corp.  The  first  of  the 
two  50  kw  transmitters  will  be  in- 
stalled by  March  and  the  second 
a  short  time  later.  The  stations 
will  be  ready  to  give  service  to  all 
parts  of  the  world. 
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YOU  MAY  BE  ABLE  TO  WALK  A  MILE 
N  7  MINUTES* 


9  4  W  \ 


BUT 


YOU  CAN'T  COVER  THE  KALAMAZOO- 


GRAND  RAPIDS  AREA   FROM  CHICAGO 


OR  DETROIT! 


The  Kalamazoo-Grand  Rapids  Area  is  the  home 
of  1,483,509  better-than-average  consumers  who 
vastly  prefer  WKZO  to  any  and  every  other  radio 
station,  either  "outside"  or  "inside"  the  Area. 


It  doesn't  matter  how  hard  you  strain  (or  how 
desperately  you  wish)  to  cover  Western  Michigan 
with  any  "outside"  radio  effort — you  just  can't 
do  it. 

There  are  too  many  intervening  miles — too  much 
"fading"  in  this  area.  No  outside  station  can  do 
an  adequate  job  in  Western  Michigan. 

But  Western  Michigan  people  do  listen  to  WKZO. 
With  studios  in  both  Grand  Rapids  and  Kalama- 
zoo, we're  a  "home  station"  and  the  big  Columbia 
outlet  in  both  cities  and  in  all  the  rich  surrounding 
countryside.  .  .  .  Let  us  prove  it  to  you.  Write  us 
direct,  or  just  ask  Free  &  Peters! 

*  G.  H.  Goulding,  a  Canadian,  walked  a  mile  in  6  minutes,  25.8 
seconds,  on  June  4,  1910! 


WKZO 


covers  all  Western 
Michigan,  with  studios  in 


KALAMAZOO  and  GRAND  RAPIDS 

5000  WATTS      •      590  KC      •  CBS 
Owned  and  Operated  by  Fetzer  Broadcasting  Company 

JOHN  E.  FETZER,  Mamiging  Director 


FREE  &  PETERS,  INC.,  EXCLUSIVE  NATIONAL  REPRESENTATIVES 
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CBS,  which  for  some  time  has  re- 
served two  regular  weekly  time  pe- 
riods for  Talks,  has  added  a  third 
period  —  Sundays,  1 :45-2  p.m.  —  to 
present  speakers  of  divergent  views 
on  current  issues,  and  for  use  by 
worthy  causes.  New  period  is  similar 
to  the  CBS  Saturday  night  Talks 
10:45-11  p.m.  spot,  while  current  legis- 
lative issues  are  discussed  by  members 
of  the  Senate  and  House  on  Congress 
Speaks,  the  third  Talks  program  is 
heard  Tuesdays  10  :45-ll  p.m. 

WRGB  Schenectady,  N.  Y.,  General 
Electric  television  station,  is  now  on 
a  new  operating  schedule  of  four 
evenings  each  week  instead  of  the 
former  schedule  cf  three  evenings. 

MICHELSON  &  STERNBERG,  New 
York,  general  exporter  and  interna- 
tional exporter  of  American-made 
transcriptions,  has  moved  from  116 
Broad  St.,  New  York,  to  larger  quar- 
ters at  G7  W.  44th  St.,  adjoining  the 
offices  of  Charles  Michelson,  radio 
transcription  firm,  a  subsidiary  com- 
pany. M  &  S  was  American  agency 
for  Radio  Normandy. 


ASSOCIATED  Music  Publishers  has 
negotiated  music  licensing  agreements 
with  WACO  KNOW  WCAR  KPNF 
KFOX  and  renewals  with  WCAU 
WCBS  WCMI  WCOS  WFL  WHAM 
WIBW  WLAP  WLW  WMOB 
WNAX  WOPI  WSAI  WSGN  WSIX 
WTSP  WWJ  KMA  KMYC  KOIN 
KPAC  KROY  KSL  KSTP. 

WJHL  Johnson  City,  Tenn.,  lias  con- 
tracted with  Press  Assn.  for  the  spe- 
cial AP  radio  news  wire. 

WPAT  Paterson  has  issued  with  its 
new  rate  card  for  1944  a  five-color 
coverage  map. 

BECAUSE  of  favorable  audience  re- 
sponse to  original  releases  of  The 
Weird  Circle  series  of  transcribed 
mysteries,  the  NBC  Radio-Recording 
division  is  extending  the  series  from 
26  to  39  programs.  Imperial  Tobacco 
Co.  of  Canada,  will  place  them  on 
34  Canadian  stations.  Peter  Hand 
Brewing  Co.,  Chicago,  will  sponsor 
the  13  new  releases  on  WGN  Chica- 
go, through  Mitchell-Faust  Adv.  Co., 
Chicago.  Program  is  heard  on  65  sta- 
tions in  this  country,  on  KGU  Hono- 
lulu, and  on  an  Army  operated  station 
in  Alaska. 

WIBA  Madison,  Wis.,  is  airing  all 
home  Big  10  basketball  games  of  U. 
of  Wisconsin,  with  Art  Lentz  doing 
play-by-play  account. 


FUTURE  HOME  of  the  Twin  Cities'  station,  KSTP  appears  in  artist's 
sketch.  The  studios  and  offices  will  be  the  largest  in  the  area,  giving  the 
station  complete  office  and  production  facilities  in  both  St.  Paul  and 
Minneapolis.  Grand  opening  of  KSTP's  Radio  City  is  March  2. 


WNBH  New  Bedford,  Mass.  has  ac- 
quired the  special  AP  radio  wire  from 
Press  Assn. 


Up  300% 


Always  a  valued  commodity,  war  has 
given  cotton  new  and  greater  signifi- 
cance. There's  a  bumper  crop  down  in 
KWKH-land  —  many  localities  report 
ginnings  up  more  than  300  per  cent.  This 
means  more  spendable  wealth  .  . .  great- 
er opportunities  for  you  to  sell 
now  and  build  sales  for  the  future. 


mm 


Recently  published.  Write  for  your  free  copy 
of  KWKH  net  circulations  day  and  night  maps 


CBS 
50,000  WATTS 


mm. 


A      SHREVEPORT      TIMES  STATION 

SHREVEPORT.  LOUISIANA 


REPRESENTED  BY 

THEBRANHAMCO. 


MINIATURE  newspaper  summariz- 
ing late  war,  Washington  and  local 
news  is  prepared  by  the  newsroom 
staff  of  WLW-WSAI  Cincinnati  for 
executives  and  departments  of  the 
two  stations.  Issued  Monday  through 
Friday  at  4  p.m.,  the  Crosley  Square 
Bulldog  is  under  the  editorship  of  Bill 
Dowdell  and  Gilbert  Kingsbury. 

LABOR'S  contribution  to  the  war  ef- 
fort is  the  theme  of  a  Sunday  dra- 
matic series  Labor  for  Victory  on 
WNYC  New  York  featuring  the  war 
work  of  various  CIO  unions  selected 
by  the  CDVO.  The  series  may  even- 
tually become  a  joint  CIO-AFL  af- 
fair when  final  arrangements  with 
the  AFL  have  been  completed. 

SKIPPER  DAWES,  education  direc- 
tor of  WFIL  Philadelphia,  has  tied-in 
with  the  public  library  system  in  con- 
nection with  his  WFIL  Studio  School- 
house  programs.  Supplementing  the 
weekly  in-school  period  set  aside  for 
The  Magic  of  Books,  Mr.  Dawes  each 
week  visits  a  different  library  branch 
in  a  neighborhood  to  conduct  a  story 
hour  and  discussion  meeting  with  the 
primary  school  youngsters. 

MUSICAL  reminiscences  of  the  stage 
hits  of  an  earlier  year  serves  as  the  ba- 
sis for  a  new  series  of  Sunday  musical 
programs  presented  by  KYW  Philadel- 
phia. Called  Echoes  of  Show  Tunes  the 
iprogram  features  a  make-believe  thea- 
tre with  an  actor,  Stuart  Wayne, 
reminiscing  about  past  hits  and  spec- 
tacles that  played  there. 

NORTHERN  BROADCASTING  & 
PUB.  Co.,  Timmins,  Ont.,  has  started 
a  weekly  news  sheet  Static  which  is 
sent  to  all  members  on  the  staffs  of 
the  eight  stations  operated  by  the 
company,  and  also  goes  to  former 
staff  members  now  in  the  armed  forces. 
The  mimeographed  news  sheet  is  filled 
with  personal  items  and  doings  of  the 
stations. 

UNIVERSAL  MICROPHONE  Co., 
Inglewood,  Cal.,  covers  plant  develop- 
ments and  personnel  items  in  its  Micro- 
Topics  house  organ. 

PRIMARY  and  advanced  classes  in 
script  writing,  sound  effects,  produc- 
tion and  announcing,  to  be  given  week- 
ly for  12  weeks  by  NBC  for  its  em- 
ployes, got  under  way  Jan.  10  in  New 
York.  Instructors  will  be  as  follows: 
Production,  Wynn  Wright,  eastern 
program  manager,  and  N.  Ray  Kelly, 
eastern  production  manager;  scripts, 
Lewis  Titterton,  manager  of  the  script 
department;  sound  effects,  H.  Weston 
Conant,  assistant  supervisor  of  sound 
effects;  announcing,  Pat  Kelly,  super- 
visor of  announcers,  and  Jack  Costel- 
lo,  announcer. 

WRC  Washington  is  co-sponsor  with 
the  Variety  Club  of  Washington,  D. 
C,  of  a  special  war  bond  matinee  of 
the  "Ice  Capades  of  1944". 
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Milking  a  COW:  squirting  seltzer  into  a 
tin  milk  pail  achieves  the  desired  effect. 


THEY'RE  all  there.  You'd  recognize 
them  instantly — if  you  heard  them. 
They  are  gadgets  from  NBC's  Sound 
Effects  Department,  the  largest  and 
most  complete  in  radio. 

NBC  has  devoted  a  great  deal 
of  time,  thought  and  effort,  as  well  as 
ingenuity  and  cold  cash,  to  the  devel- 
opment of  this  important  phase  of 


broadcasting  —  another  reason  why 
NBC  is  "The  Network  Most  People 
Listen  to  Most." 

ANSWERS:  1.  Skeleton  — rattling  wooden  sticks 

brings  a  skeleton  to  life.  2.  Fire  —  crushing  Cello- 
phane sounds  like  crackling  flames.  3.  Horses  — 
pounding  rubber  cups  against  hard -packed  earth 
simulates  a  gallop.  4.  Rain — bird  seed  falling  against 
wooden  balls  onto  taut  paper  sounds  like  a  storm. 


The 

Nationa 
Broadcasting 
Company 

America's  No.  1  Network  A  SERVICE  OF 

RADIO  CORPORATION  OF  AMERICA 


A  Kiss:  the  locale  has  changed,  but  the 
principle  remains  the  same  as  always. 


Sock  in  the  Jaw:  sinking  a  fist  into  a  pad 
of  rubber  sounds  just  like  a  haymaker. 


THE    MARTIN    PLANT  AIRPORT 
IS    LARGER    THAN    LAGUARDIA  FIELD 

Probably  no  single  fact  dramatizes  the  size  and  scope  of  the  Glenn  Martin  Plant  in  Baltimore  so  well  as 
the  fact  that  it  boasts  its  own  private  airport  that  is  LARGER  than  New  York's  famous  LaGuardia  Field! 

When  the  Glenn  L.  Martin  Company  moved  to  Baltimore  in  1929,  Mr.  Martin  drew  up  a  master  plan  of 
expansion.   Every  expansion  since  then — even  the  vast  wartime  development — still  lies  within  that  plan 

There's  nothing  temporary  about  any  part  of  the  Martin  Plant — the  solid  structures  of  brick,  steel  and 
concrete  represent  the  soundness  of  Baltimore's  stake  in  the  Air  Era. 


READY 

THE  "AIR  ERA" 

The  great  Glenn  L.  Martin  plant  was  conceived  and 
planned  to  build  huge  flying  boats  and  land  planes 
for  the  brilliant  peace-time  future  of  aviation. 
Today's  planes  for  war  will  be  supplanted  by  bigger 
better  aircraft  for  peace-time  flying. 

Baltimore  is  marching  toward  leadership  in  the  post-war  "Air  Era".  Its  excellent 
water  facilities,  its  industries,  its  proximity  to  other  industrial  centers,  its  fine  flying 
weather,  and  its  growing  importance  as  a  port  are  all  in  its  favor.  And  the  great  Glenn 
L.  Martin  aircraft  industry,  important  as  it  is  in  our  war  plane  production,  is  primarily 
concerned  with  commercial  aviation. 

Baltimore  is  the  fastest  growing  big  city  in  the  East  -  -  For  more  than  25  years,  the 
trend  of  growth  in  industrial  output,  in  wage  earners,  and  in  payrolls  has  been 
steadily  upward. 

Baltimore  isn't  dependent  on  any  one  industry --or  any  10  industries.  There  are  actually 
more  than  100  different  industrial  classifications  in  Baltimore;  and  this  amazing  diver- 
sification of  industries  insures  steady,  uninterrupted  progress. 


It's  good  business  to  invest  your  advertising  dollars  in  a  growing  market  like 
Baltimore,  whose  number  ONE  advertising  medium  is  W  B  A  L . 


6  Jett  Propulsion' 

IT  IS  seldom  that  an  appointment  to  public 
office  can  be  classified  as  "ideal".  It  happened 
in  the  elevation  of  FCC  Chief  Engineer  E.  K. 
Jett  to  membership  on  the  FCC  by  President 
Roosevelt. 

It  is  strictly  a  merit  appointment — one  that 
is  heartening  to  others  in  Government  service 
who,  by  dint  of  ability,  efficiency  and  inde- 
fatigable work,  can  look  to  their  reward  in 
the  way  of  promotion. 

Lt.  Jett  often  has  been  described  as  an  ideal 
Government  official.  Senator  White  (R-Me.) 
the  acting  minority  leader  and  the  foremost 
legislative  authority  on  communications,  once 
said  that  if  one-man  control  of  radio  were 
possible,  he  would  be  satisfied  to  have  Jett. 

Mr.  Jett  is  a  career  man  from  scratch.  He 
came  through  the  Navy  ranks,  having  enlisted 
in  1911  when  18.  He  became  a  commissioned 
officer  and  retired  for  physical  reasons.  In 
1929  he  was  first  "loaned"  to  the  old  Federal 
Radio  Commission,  and  carried  over  in  1934 
to  the  FCC.  As  in  the  Navy,  his  promotion  in 
the  civil  regulatory  agency  was  rapid. 

In  naming  Lt.  Jett  the  President  made  not 
only  a  noteworhty  selection  but  a  timely  one. 
Important  problems  relating  to  allocations  for 
new  broadcast  services,  aside  from  those  in 
the  communications  field,  are  to  be  coped  with. 
On  the  Commission  he  joins  Comdr.  T.  A.  M. 
Craven,  in  whose  footsteps  Mr.  Jett  appears 
to  have  followed  insofar  as  naval  and  Govern- 
ment service  are  concerned.  Both  were  elevated 
to  Commissionerships  from  the  chief  engineer's 
post.  They  are  excellent  running  mates  for  the 
tremendous  job  ahead,  international  as  well  as 
domestic. 

Mr.  Jett  is  no  theorist  or  politician.  He  is  a 
practical  engineer  and  an  experienced  execu- 
tive who  is  respected  by  his  fellows  in  technical 
pursuits  and  revered  by  his  staff.  His  appoint- 
ment is  a  tribute  richly  deserved. 


FM's  Challenge 

RADIO'S  all-consuming  new  interest  these 
days  is  FM.  Next  week  FM  Broadcasters  Inc. 
holds  an  annual  convention  in  New  York,  open 
to  all  comers.  It  is  the  fifth  such  annual  meet- 
ing, but  it  might  as  well  be  the  first  because 
only  cursory  interest  was  manifested  in  the 
previous  sessions. 

Now  interest  is  at  its  peak.  War-time  de- 
velopments have  accentuated  it.  That  relatively 
small  group  of  followers  of  Maj.  Edwin  H. 
Armstrong,  whose  inventions  and  developments 
have  centered  attention  upon  FM,  will  be  aug- 
mented by  several  hundred,  in  and  outside  of 
standard  broadcasting.  Many  will  attend  the 
Jan.  26-27  sessions  to  browse  around  and  get 
the  answers  to  those  questions  about  this 
"better  mousetrap".  They  want  information. 
They  want  to  know  whether  they  should  be 
poised  for  the  start — when  the  barrier  is  lifted 
on  wartime  restrictions  in  construction. 

There  is  the  battle,  mainly  behind  the  scenes, 
between  FM  and  television.  There  are  those 
who  regard  FM  as  a  half-way  step,  an  admit- 
tedly improved  urban  service  for  aural  or 


sound  transmission.  But  the  television  adher- 
ents argue  that  a  picture  is  worth  10,000 
words  and  that  television,  which  will  be  FM 
transmission  anyway,  will  provide  both. 

There  are  problems  of  allocation.  FM,  aside 
from  improved  quality,  will  make  possible  the 
licensing  of  some  3,000  broadcast  stations,  even 
with  the  present  limited  allocations  to  that 
service.  Radio's  biggest  fundamental  problem 
(aside  from  that  of  regulation)  always  has 
been  lack  of  room  for  expansion.  The  broad- 
cast band,  under  present  allocations  standards 
(which  admittedly  aren't  the  best),  is  crammed 
with  900-odd  stations.  It's  for  that  reason  that 
the  Congress  and  the  FCC,  till  now,  have  seen 
fit  to  saddle  radio  with  stringent  regulation. 

The  FMBI  convention  is  a  healthy,  salutary 
development.  Walter  J.  Damm,  FMBI  presi- 
dent, John  Shepard  3d,  vice-president,  both 
pioneer  FM  enthusiasts,  along  with  their  as- 
sociates, are  to  be  congratulated  for  their  zeal 
and  foresight  in  arranging  a  meeting  designed 
to  bring  into  the  sunlight  the  whole  story  of 
FM,  where  it  is  headed,  in  their  judgment,  and 
what  should  be  done  about  it.  Their  wisdom  in 
throwing  the  sessions  open  to  all  interested 
parties,  in  or  out  of  radio,  likewise  is  broad- 
visioned. 

There's  one  question,  however,  above  all 
others,  that  should  be  answered.  What  will  be 
the  Government  policy  on  dual  operation  of 
AM  and  FM  stations?  The  same  question  ap- 
plies to  dual  operation  with  television,  fac- 
simile, or  any  other  services. 

The  FCC  has  expressed  concern  over  so- 
called  "monopoly"  in  the  instrumentalities  of 
public  opinion.  That  is  an  embattled  and  much- 
abused  term.  It  is  the  crux  of  the  newspaper 
ownership  issue.  It  makes  no  difference  whether 
a  station  transmits  by  AM  or  FM;  by  televi- 
sion or  facsimile.  If  the  policy  is  to  be  against 
dual  ownership  of  more  than  one  medium  in 
the  same  community,  why  should  radio  capital 
venture  into  these  newer  fields? 

There  can  be  only  one  answer,  if  free  enter- 
prise is  to  prevail  and  if  the  public  is  to  be 
provided  maximum  benefits  of  radio's  develop- 
ment. The  time  for  the  answer  is  now.  Those 
who  attend  the  FMBI  convention  have  the 
right  to  know.  They  shouldn't  be  forced  to 
grope  blindly  or  take  any  gamble  beyond  that 
inherent  in  embarking  upon  a  new  enterprise. 


Figures 

A  FAV  ORITE  strategem  of  the  reformer  is  to 
brand  his  adversary  as  "big  business".  That 
epithet  has  been  hurled  at  radio  in  recent 
months  with  abandon. 

Let's  see  just  how  big  broadcasting  business 
happens  to  be.  The  FCC  last  week  released 
final  figures  on  total  times  sales  for  1942.  It 
amounted  to  $190,147,052. 

Just  about  the  same  time,  Warner  Bros., 
one  of  about  a  dozen  big  enterprises  in  the  mo- 
tion picture  field,  reported  gross  income  of 
$131,825,540  for  its  last  fiscal  year,  which  end- 
ed in  August.  Thus,  one  company  in  the  mo- 
tion picture  field  in  a  12-month  period,  did 
very  nearly  as  much  business  as  the  entire 
broadcasting  structure. 

A  department  store  like  Macy's,  a  public 
utility  company  in  a  major  market,  or  a  single 
railroad  will  run  up  income  figures  which  make 
radio  look  like  penny-ante. 

Comparisons,  we're  told,  are  odious.  But  they 
are  enlightening  when  dealing  in  figures. 


EDWARD  JOSEPH  JANSEN 


FAITH  and  the  kind  of  courage  that  ad- 
mits no  obstacles  are  motivating  forces 
in  the  life  story  of  Edward  Joseph  Jansen, 
station  manager  of  KSFO  San  Francisco, 
who  won  his  personal  victory  over  infantile 
paralysis.  Completeness  of  that  victory  is  re- 
flected in  the  series  of  successes  which  have 
been  his.  Each  has  demanded  the  full  time, 
attention  and  energies  of  a  man  in  robust 
health. 

Born  April  1,  1906  in  St.  Paul,  Eddie  Jan- 
sen's  family  in  spring  of  1909  moved  to  Ta- 
coma,  Wash.,  where  he  received  his  preliminary 
education.  It  took  him  the  customary  12  years 
to  cover  the  courses  at  St.  Patrick's  and  St.  I 
Leo  Schools,  and  St.  Martin's  College  in  that 
city.  He  spent  his  freshman  year  at  Sacred 
Heart  College,  Los  Gatos,  Cal.,  terminating 
his  schooling  in  June,  1926.  Although  active 
in  dramatics  while  in  high  school  his  one  am- 
bition was  to  be  a  Big  League  baseball  player. 
However,  an  accident  during  senior  football 
practice  in  1925  caused  a  change  of  plans. 

Determined  to  carve  out  a  career  to  his  lik- 
ing and  utilizing  histrionic  abilities  developed 
at  high  school,  Eddie  in  late  1926  started  in 
the  show  business,  playing  juvenile  character 
parts  with  various  stock  companies  on  the 
West  Coast.  But  that  dramatic  career  was 
abruptly  halted  on  Sept.  17,  1928.  He  was 
stricken  with  infantile  paralysis.  After  months 
under  care  of  Dr.  Ray  T.  Fredericks,  the  ill- 
ness passed,  but  use  of  his  limbs  remained  im- 
paired. Doctors  predicted  that  he  would  never 
walk  again.  But  Dr.  Fredericks  felt  otherwise. 
So  he  got  Eddie  an  outboard  motor  life  pre- 
server, cut  the  collar  and  ordered  him  to  swim. 
For  five  years  Eddie  did  just  that.  He  swam 
winter  and  summer,  every  morning  and  every 
evening  in  the  cold  waters  of  Puget  Sound.  Ed  | 
proved  that  he  would  walk  again.  He  had  the 
pleasure  when  hiking  up  Mt.  Rainier  on  a  I 
mid-winter  day  to  pass  one  of  the  doctors  who 
had  predicted  otherwise. 

While  confined  to  his  bed,  Ed  had  a  great 
deal  of  time  to  listen  to  the  radio.  One  day  in  1 
January,  1929,  he  telephoned  KVI  for  an  audi- 
tion. They  carried  him  to  the  studios  and  the 
determined  young  fellow  read  news  items  and  ! 
stories  from  the  Tacoma  News-Tribune  until 
told  that  he  was  hired.  So  for  2%  hours  daily,  j 
Eddie  was  part-time  announcer  of  a  part-time 
station  then  housed  in  the  basement  of  the  old 
Tacoma  Hotel. 

A  year  later,  in  June  1930,  he  was  appoint- 
ed manager.  Working  together  with  the  late 
E.  M.  Doernbecher,  then  owner  of  KVI,  he 
helped  to  build  that  station  to  a  5,000  watter, 
with  studios  in  Seattle  as  well  as  Tacoma.  On 
(Continued  on  page  AO) 
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•  •  •  Have  you  heard  the  new 
radio  comedian,  Jack  Benny? 


Imagine  . .  .  these  guys  think  Jack  Benny  is 
a  "Johnny  Come  Lately."  Believe  it  or  not, 
they  heard  Benny  on  the  air  for  the  first  time 
a  little  over  a  month  ago.  You  see,  they  live 
in  one  of  the  many  Pacific  Coast  markets  that 
depends  entirely  on  Don  Lee  for  network 
reception,  and  Don  Lee  recently  started  re- 
leasing the  Jack  Benny  show,  every  Sunday 
evening,  over  all  34  stations. 

Now  every  radio  family  on  the  Pacific 
Coast  can  hear  Benny— many  of  them  for 
the  first  time.  This  is  extremely  important 
. . .  you,  too,  may  have  a  show  that's  a  wow . . . 
it  may  have  a  terrific  rating  in  the  4  regu- 
larly Hooper  rated  cities  on  the  coast.  But 
a  special  Hooper  radio  survey  (the  largest 
ever  made  on  the  Pacific  Coast— 276,019 
telephone  calls)  shows  that  in  many  of  the 

THOMAS  S.  LEE,  President 

LEWIS  ALLEN  WEISS,  Vice-Pres.,  General  Mgr. 
5515  MELROSE  AVE.,  HOLLYWOOD  38,  CALIF. 
Represented  Nationally  by  lohn  Blair  &  Co. 


markets  outside  of  the  4  Hooper  cities,  60  to 
100%  of  the  radio  listeners  are  tuned  to 
Don  Lee.  If  your  show  isn't  on  Don  Lee,  an 
awful  lot  of  people  aren't  going  to  hear  it. 

Incidently,  in  case  any  one  tells  you  that 
these  listeners  aren't  worth  going  after,  re- 
mind him  that  over  half  of  the  retail  sales* 
on  the  Pacific  Coast  are  made  outside  the 
4  counties  in  which  the  regularly  Hooper 
rated  cities  are  located,  and  more  than  9 
out  of  every  10  Pacific  Coast  radio  families 
live  within  25  miles  of  a  Don  Lee  station 
.  .  .  very  handy,  eh  ? 

Sales  Management  Survey  of  Buying  Power,  May  10, 1943 


THE       NATION'S  GREATEST 


REGIONAL  NETWORK 


REACH 
ORE  PEOPLE 


MORE  BUYING 


than  ever  in  the 

SALT  LAKE 
MARKET 


UTAH'S  NBC  STATION 


Our  Respects  to 

(Continued  from  page  38) 

the  death  of  Mr.  Doernbecher  in 
March  1937,  the  station  was  reor- 
ganized with  Mr.  Jansen  as  com- 
mercial manager,  in  charge  of  local 
and  national  sales. 

Through  all  these  years,  along 
with  his  station  duties,  he  was  most 
active  in  community  affairs.  Be- 
lieving that  radio  can  and  should 
be  an  important  factor  in  civic  bet- 
terment, he  served  as  first  presi- 
dent of  the  Tacoma  Junior  Cham- 
ber of  Commerce.  Eddie  still  ex- 
presses appreciation  for  the  co- 
operation of  that  and  its  senior  or- 
ganization, as  well  as  the  local  Fed- 
eral Improvement  clubs,  in  obtain- 
ing further  power  and  full  time 
operation  for  KVI  from  the  FCC. 

During  July  1938  he,  along  with 
a  group  of  Tacoma  business  men, 
petitioned  the  FCC  for  a  permit  to 
operate  a  new  250  watt  station  in 
that  city.  With  fate  of  the  project 
still  unsettled,  Eddie  left  KVI  in 
September  to  join  KGU  Honolulu, 
for  a  year  as  production  manager. 
Returning  to  the  mainland,  he  next 
joined  the  sales  staff  of  KSFO  San 
Francisco,  in  March  1940. 

Fourteen  months  later  Eddie, 
with  the  best  wishes  of  the  KSFO 
organization,  took  over  manage- 
ment of  KTBI  Tacoma.  His  "coffee 
pot"  as  Eddie  affectionately  calls 
the  station  whose  permit  he  had 
helped  apply  for  back  in  July  1938, 
went  on  the  air  just  39  days  after 
the  grant  became  final. 

Part  owner  of  KTBI,  he  would 
still  be  managing  that  station  had 
not  World  War  II  made  demands 
on  the  broadcasting  industry  to 
man  government  positions.  When 
Lincoln  Dellar,  general  manager 
of  KSFO  San  Francisco,  vacated 
that  post  to  join  the  Overseas 
Branch  of  the  Office  of  War  Infor- 
mation's Pacific  Coast  section  as 
radio  division  chief,  Mr.  Jansen  on 
Feb.  14  was  called  upon  to  take 
over  reins  of  that  station. 

Married  to  Edith  Orton,  of  Ta- 
coma, on  Jan.  16,  1936,  the  Edward 
Jansen  family  includes  Anne  5% 
years,  and  Geraldine,  1%  years.  He 
has  leased  the  homestead  in  Tacoma 
for  the  duration  and  recently 
bought  a  new  house  in  San  Ansel- 
mo,  Cal.  He  enjoys  fishing,  hiking, 
riding  and  a  round  of  golf.  In  short, 
Ed  has  staged  what  he  terms  a 
95%  victory  in  his  battle  with  old 
man  polio.  He  is  able  to  keep  pace 
with  most  of  the  fellows  pushing  up 
California  Street  to  the  top  of  Nob 
Hill,  location  of  KSFO. 


Dr.  Black  to  Conduct 

DR.  FRANK  BLACK,  general 
music  conductor  of  NBC,  has  been 
engaged  as  guest  conductor  of  the 
Cleveland  Symphony  Orchestra  for 
a  series  of  concerts  in  Cleveland 
and  on  tour.  Another  conductor 
will  be  named  soon  to  take  Dr. 
Black's  place  for  several  weeks  on 
the  NBC  Cities  Service  Concert 
series.  Concerts  by  the  Cleveland 
Symphony  are  broadcast  Sunday 
evenings  on  Mutual,  9-10  p.m. 


NOTES 


RALPH  R.  BRUNTON,  general  man- 
ager of  KQW  San  Francisco,  has  been 
elected  to  the  board  of  directors  of  the 
San  Francisco  Chamber  of  Commerce. 

TOM  MOORE,  account  executive  of 
KPAS  Pasadena,  Cal.,  has  shifted  to 
KWKW  Pasadena,  in  a  similar  capa- 
city. Harry  Engel,  with  honorable 
discharge  from  the  Army,  has  joined 
KWKW  as  account  executive. 

LINDSAY  WELLINGTON,  North 
American  director  of  BBC  and  chief 
BBC  representative  in  the  United 
States  and  Canada  since  1941,  has 
been  notified  of  his  inclusion  in  King 
George  VI's  New  Year  Honors  List, 
appointing  him  a  C.B.E. — Commander 
of  the  Order  of  the  British  Empire. 
Sir  Allan  Powell,  chairman  of  the 
board  of  governors  of  the  BBC,  was 
awarded  the  G.B.E. — Grand  Knight 
Cross.  Other  BBC  men  were  included 
on  the  list. 

WALTER  A.  CALLAHAN,  general 
manager  of  WSAI  Cincinnati,  is  con- 
valescing at  Ms  home  following  a 
tonsillectomy. 

PHILIP  JESSE  MURRAY,  formerly 
associated  with  the  Air  Conditioning 
Training  Corp.  of  Youngstown,  O.. 
is  now  sales  director  for  Midland 
Radio  &  Television  Schools,  Kansas 
City,  associated  with  the  Midland 
Broadcasting  Co.  (KMBC). 

DON  WIKE,  station  manager  of 
KRLC  Lewiston,  la.,  has  been  ap- 
pointed associated  sportscaster  for  the 
Tide  Water  Oil  Co.  and  will  give  play- 
by-play  accounts  of  Idaho  U.  and 
Washington  State  College  home  basket- 
ball games. 

LEON  WRAY,  formerly  national 
advertising  manager  of  Glendale 
(Cal.)  Neics  Press,  has  joined  KHJ 
Hollywood  as  account  executive. 

HARRY  MAIZLISH,  manager  of 
KFWB  Hollywood,  is  currently  in 
New  York  conferring  with  agency 
executives  and  station  clients  on  late 
winter  advertising  plans.  He  returns 
to  Hollywood  on  Jan.  28. 

KEITH  KIGGINS,  BLUE  vice-pres- 
ident in  charge  of  stations,  is  on  a 
business  trip  through  the  South. 

KEN  FARNSWORTH,  announcer 
of  WJZ  New  York,  who  has  been 
working  special  assignments  in  the 
retail  field,  has  been  named  a  mem- 
ber of  the  sales  staff  of  WJZ.  He  will 
specialize  on  retail  accounts. 

JOHN  KANNAWIN,  executive  chief 
of  the  CBS  Overseas  Unit,  is  present- 
ly touring  Canada. 

DIXON  BABB  has  joined  the  mer- 
chandising- department  of  WGST  At- 
lanta. 

GEORGE  CIROTTO  has  joined  the 
sales  staff  of  KSAL  Salina,  Kan. 


Toscanini  in  Film 

ARTURO  TOSCANINI,  conductor 
of  the  NBC  Symphony  Orchestra, 
has  completed  a  starring  role  in 
his  first  motion  picture — a  presen- 
tation of  Verdi's  "Hymn  of  the 
Nations,"  produced  by  the  Bureau 
of  Motion  Pictures  of  the  OWI's 
Overseas  Branch.  The  half-hour 
film,  to  be  distributed  in  foreign 
lands,  features  the  Maestro  con- 
ducting the  NBC  Symphony,  with 
the  Westminster  Choir  and  Jan 
Peerce,  Metropolitan  Opera  tenor. 
Toscanini  made  the  film  at  no  rec- 
ompense in  celebration  of  the  fall 
of  Fascism  in  Italy. 


W.  H.  SAMMONS,  82, 
DIES  JIV  SIOUX  CITY 

WILLIAM  HENRY  SAMMONS, 
82,  publisher  of  the  Sioux  City 
(la.)  Journal-Tribune  and  presi- 
dent of  KSCJ,  Sioux  City,  died  of 
a  heart  attack  on  the  morning  of 
Jan.  7  at  his  Sioux  City  home. 

Born  in  Hokah,  Minn.,  Feb.  16, 
1861,  Mr.  Sammons  went  to  Sioux 
City  in  the  early  1880's,  taking  a 
position  with  Perkins  Bros.  Co., 
publishers  of  the  Journal.  Among 
newspaper  publishers  Mr.  Sam- 
mons was  accorded  the  distinction 
of  having  had  the  longest  contin- 
uous association  with  a  newspaper 
of  all  publishers  still  active  in 
management. 

Mrs.  Sammons,  the  former  Clara 
Perkins,  whom  he  married  in  1895, 
survives. 


KGNC  Appointments 

JOHN  BALLARD  has  resigned  as 
general  manager  of  KGNC  Amar- 
illo  Tex.,  to  become  general  man- 
ager of  WLAP  Lexington,  Ky. 
Raymond  Hollingsworth  has  been 
appointed  to  take 
over  the  position 
of  KGNC  general 
manager,  it  has 
been  announced 
by  Ted  Taylor, 
president  of  the 
Plains  Radio 
Broadcasting  Co. 
and  general  man- 
ager of  the  Tay- 
lor -  Howde-  Snow- 
den  Radio  Group, 
Dallas,  Tex.  Also  announced  was 
the  appointment  of  Aubrey  Jackson 
as  KGNC  sales  manager.  Mr.  Hol- 
lingsworth has  been  associated  with 
Amarillo  stations  for  the  past  13 
years.  Mr.  Jackson  has  been  with 
the  KGNC  sales  staff  for  the  past 
seven  years. 


Mr.  Ballard 


Richmond  L.  Cardinell 
Named  to  Muzak  Post 

RICHMOND  L.  CARDINELL,  who 
has  been  active  in  electrical  and 
mechanical  engineering  and  music 
research,  has  been  appointed  di- 
rector of  programs  and  research 
of  Muzak  Corp.,  New  York.  Ben 
Selvin,  who  was  program  manager 
and  is  now  vice-president  of  Muzak 
Transcriptions  Inc.,  will  continue 
to  supervise  programs  and  new 
music  for  Muzak. 

Mr.  Cardinell  conducted  a  basic 
music-industry  study  in  associa- 
tion with  Prof.  Burris-Meyer,  at 
Stevens  Institute  of  Technology, 
where  he  was  research  engineer 
and  instructor.  He  has  conducted 
research  on  the  effects  of  auditory 
stimuli  on  human  beings,  and  has 
been  active  in  the  development  of 
equipment  and  technique  for  con- 
trolling sound  for  theatrical  pur- 
poses. He  has  served  in  the  office 
of  production  and  development  of 
the  War  Production  Board. 


Glade  Elected  Mayor 

EARL  J.  GLADE,  vice  president 
of  KSL  Salt  Lake  City  has  been 
elected  mayor  of  Salt  Lake  City 
and  was  tendered  a  celebration 
dinner  by  the  station.  Lennox  Mur- 
doch, on  behalf  of  the  station's 
personnel,  presented  him  with  a 
large  engraved  silver  serving  plat- 
ter. 
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"I  must  confess  that  your  situation  in  Nashville  is 
most  unusual.  You  fellows  have  done  such  a 
thorough  job  with  your  department  stores  ...  I 
enjoyed  so  much  chatting  with  them  in  regard  to 
their  use  of  radio". 
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HARVEY'S 
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Represented  by 
THE    PAUL    H.    RAYMER  COMPANY 
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MA'STER.  -  OF  - CEREMONIES 

*AIR  FORCE  AND  THE  RETAILER* 

MAYBE  THE  ANSWER  IS  SUMMED  UP 
IN  MR.  PEMBERTON'S  OWN  WORDS: 

WE  DO  A 

THOROUGH  JOB 


WLAC 

50,000  WATTS 


NASHVILLE,  TENN. 
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It  almost  makes  me  wish 


/  were  an  American ..." 


TIME:  Christmas  Eve. 

place:  A  port  of  embarkation  in  the  NeivYork  area. 

CAST:  A  14-foot  muslin  stocking  filled  with  gifts.  Hundreds  of  men 
and  women  in  uniform.  And  Margaret  Aden,  of  WABC 's "Margaret 
Arlen"  program  for  women. 


THE  men  and  women  in  khaki  — and  some  in  the  issue  of  other 
United  Nations— have  been  refused  even  one-day  passes.  Their 
orders  to  embark  may  come  at  any  minute.  Christmas  looks  like  just 
another  day,  maybe  a  little  lonelier  than  usual. 

But  Margaret  Arlen  has  already  told  her  WABC  listeners  the 
story  eight  days  earlier— during  her  regular  8:45  A.M.  program.  She's 
asked  her  audience  to  send  gifts  for  these  servicemen  and  women 
they'd  never  met. 

And  the  gifts  have  come  pouring  in.  By  Christmas  Eve  they  bulge 
the  14-foot  stocking,  spill  over  into  the  camp  hospital,  the  guardhouse 
and  even  among  the  troops  on  a  transport  sailing  before  Christmas. 
4,850  presents  go  a  long  way! 

With  them  go  spontaneous  warmth  and  sincerity.  They  make  at 
least  one  English  soldier  tell  Margaret  Arlen  that  he  almost  wishes 
he  were  an  American  himself .  .  . 

Those  gifts  came  from  a  host  of  listeners  so  numerous,  so  loyal  to 
their  favorite  program,  that— over 
the  past  12  months—  W ABC's  daily 
women's  show  has  held  the  undis- 
puted No.  1  place  among  all  other 
women's  programs  throughout  the 
New  York  area. 

Any  smart  advertiser  can  draw  his 
own  conclusions.  Having  done  so, 
he'll  want  to  talk  with  us.  Particularly 
since  there  arc  a  few  new  Margaret 
Arlen  participations  now  available. 

Represented  btj  Radio  Sales, 
the  SPOT  Broadcasting  Division  of  CBS 


Columbia's  Key  St 
NEW  YORK  •  50,000 


5,000  WATTS 
DAY  and  NIGHT 

*  600  KC  * 

1U  Ha**  etku"^ 

|  PAUL  H.  RAYIWER  CO. 

fictional  SaUi.  Rep*****"*** 


BEHIND 


ROBERT  ALLISON,  formerly  with 
WNEW  New  York  and  WNYC  New 
York  and  previously  an  English  and 
speech  teacher  in  New  York  City 
schools,  has  joined  the  CBS  educa- 
tion division  as  assistant  to  Leon 
Levine,  CBS  assistant  director  of  edu- 
cational programs.  Mr.  Allison  re- 
places Edward  Mellinger,  now  in  the 
U.  S.  Maritime  Service. 

MARGARET  L.  WHITEHEAD,  a 
former  news  writer  for  WLW  Cin- 
cinnati, and  Myrtle  Rohison,  a  grad- 
uate of  Northwestern  U.  and  member 
of  the  NBC-Northwestern  Summer 
Radio  Institute,  have  joined  the  NBC 
central  division  news  and  special 
events  department. 

GEORGE  ZACHARY,  original  direc- 
tor of  the  Ellery  Queen  radio  series, 
now  on  NBC  Saturday  nights,  has 
been  appointed  a  lieutenant  (j.g.)  in 
in  the  Navy,  reporting  for  duty  Jan. 
15.  Recently,  Zachary  has  been  han- 
dling radio  for  the  OWI  and  the 
Treasury  Dept. 

HAL  FIMBERG  has  been  added  to 
the  writing  staff  of  the  NBC  Abbott 
&  Costello  Show. 

LARRY  BERNS,  CBS  New  York 
producer,  currently  is  in  Hollywood. 

NORMAN  NESBITT,  Don  Lee  news- 
caster in  Hollywood,  has  resigned. 
Gordon  Burke  takes  his  assignment 
on  the  six-weekly  quarter-hour  news- 
cast, sponsored  by  Studebaker  Sales 
Corp.  on  34  stations. 

MARGUERITE  RATTY,  of  the 
Chicago  Tribune,  is  now  assistant  to 
Larry  Wolters,  Tribune  radio  editor. 
Vic  Veronico,  formerly  assistant  to 
Mr.  Wolters,  has  been  inducted  into 
the  Army. 

CAPT.  JOHN  W.  NESBIT,  former- 
ly language  instructor  at  Northwest- 
ern U.  and  NBC  Chicago  announcer 
coach,  is  credited  with  organizing  a 
rescue  unit  which  has  saved  the  lives 
of  Allied  fliers  shot  down  over  Burma. 

KLEVE  KIRBY,  NBC  Chicago  staff 
announcer,  is  the  father  of  a  boy. 

MR.  AND  MRS.  OWEN  VINSON, 
producer  and  author  respectively  of 
the  CBS  serial  That  Brewster  Boy, 
are  the  parents  of  a  girl  born  on 
Christmas  Day. 

KEITH  HETHERINGTON,  an- 
nouncer of  KPAS  Pasadena,  Cal.,  has 
resigned  to  join  KMPC  Beverly  Hills. 

DON  BERNARD  has  been  assigned 
Hollywood  producer  of  the  weekly 
Life  of  Riley,  sponsored  by  American 
Meat  Institute  on  BLUE  stations. 
Series  started  Jan.  16. 

BILL  DEMLING,  Hollywood  writer- 
producer-actor,  has  been  signed  as 
writer  and  assistant  to  Dick  Mack, 
director  of  the  weekly  CBS  Blue  Rib- 
bon Town. 

BILL  THOMPSON,  "Old  Timer" 
and  ."Wallace  Wimple"  of  NBC's 
Fibber  McGee  &  Molly,  has  enlisted 
in  the  Navy  and  is  in  "boot"  training 
at  the  Great  Lakes  (111.)  Naval  Train- 
ing Station. 

VIC  REED,  news  editor  in  the  NBC 
Central  Division  news  and  special 
events  department,  has  joined  the 
overseas  branch  of  OWI  in  San  Fran- 
cisco. 

BLAIR  WALLISER,  former  WGN 
Chicago  producer,  who  joined  the 
Coast  Guard  two  years  ago  and 
is  a  veteran  of  the  Sicilian  campaign, 
on  Dec.  23  was  promoted  from  lieu- 
tenant to  lieutenant-commander.  Wal- 
liser  at  present  is  USCG  headquarters 
liaison  officer  for  the  East  Coast,  at 
Washington,  D.  C. 


TOM  PAGE,  previously  with  KVOD 
Denver,  has  joined  the  announcing 
staff  of  KPXJ  Grand  Junction,  Col. 

WARREN  ANDERSON,  formerly 
with  Associated  Broadcasters,  Inc., 
San  Francisco,  has  joined  KYA  San 
Francisco  as  announcer. 

JIM  STRAIN,  formerly  of  WBMR 
Jacksonville,  Fla.,  is  now  program 
director  of  KMTR  Hollywood. 

KEITH  FOWLER,  gag  writer  on 
CBS  Burns  &  Allen  Show,  reports  for 
Army  duty  on  Jan.  21.  His  former 
writer  partner,  Frank  Galen,  now  in 
the  service,  is  stationed  at  Camp 
Roberts,  Cal. 

MARY  HETHERTON,  in  public  re- 
lations department  of  Don  Lee  Broad- 
easting  System,  Hollywood,  and  James 
Cunningham,  former  BLUE  Holly- 
wood engineer,  now  studying  at  MIT, 
have  announced  their  engagement. 
They  will  be  married  in  Boston  on 
May  1. 

GORDON  JENKINS  has  been  as- 
signed musical  director  of  the  weekly 
NBC  Everything  for  the  Boys.  Spon- 
sored by  Auto-Lite  Co.,  series  starts 
Jan.  18. 

HARRY  GELLER,  CBS  Hollywood 
staff  musician  and  arranger,  has  been 
inducted  into  the  Army. 

ROY  DRU  SHALL,  formerly  an- 
nouncer of  KDYL  Salt  Lake  City, 
has  joined  the  BLUE  Hollywood  staff 
replacing  Colman  Willson  now  in  the 
Army. 

DOROTHY  MacDONALD,  former 
continuity  writer  of  WAIT  Chicago 
and  writer-announcer  of  WGAR 
Cleveland,  has  joined  the  continuity 
staff  of  WGN  Chicago. 

EARL  CAMERON,  announcer  of 
CKY  Winnipeg,  is  the  father  of  a  boy. 

BOB  CHURCHER,  announcer  of 
CKX  Brandon,  has  joined  the  Royal 
Canadian  Navy. 

FLIGHT  LIEUTENANT  D.  R.  P. 
COATS,  Royal  Canadian  Air  Force, 
former  publicity  director  of  CKY  Win- 
nipeg, is  now  stationed  at  the  RCAF 
recruiting  .center  at  Toronto,  having 
been  transferred  from  Winnipeg. 

BRIAN  HODGKINSON,  former  an- 
nouncer of  CKY  Winnipeg,  now  a 
prisoner  of  war  in  Germany,  has  been 
promoted  to  Pilot  Officer  in  the  Royal 
Canadian  Air  Force. 

CPL.  WILF  DAVIDSON,  former 
chief  announcer  of  CKY  Winnipeg, 
now  in  the  Canadian  Army,  recently 
married  Agnes  Marie  Adams  of 
Winnipeg. 

NORRIS  MACKENZIE,  of  the  com- 
mercial department  of  CKWX  Van- 
couver, has  been  transferred  to  the 
Toronto  office  of  All-Canada  Radio 
Facilities. 

JOHN  PAGE,  news  editor  of  KDYL 
Salt  Lake  City,  is  recovering  from 
an  appendectomy. 

DAN  RISS  has  rejoined  the  announc- 
ing staff  of  WLW  Cincinnati.  He 
comes  from  WTAM  Cleveland. 

CLIF  HOLMAN  has  been  named 
production  assistant  of  WEEI  Bos- 
ton at  the  same  time  taking  over 
the  continuity  work  of  John  A.  Beau- 
vais  who  has  joined  the  Navy. 

BOB  LEWIS,  recently  medically 
discharged  from  the  Army,  has  joined 
the  announcing  staff  of  WNEW  New 
York. 

ALLEN  A.  FUNT,  head  of  the  radio 
production  firm  bearing  his  name,  is 
now  a  private  first  class,  in  the 
Army.  For  the  past  few  months  he 
has  been  stationed  at  Camp  Gruber, 
Oklahoma,  and  has  been  conducting  a 
weekly  army  show  on  KTUL  Tulsa. 
His  sister,  Dorothy  Flint,  has  taken 
over  direction  of  Allen  A.  Funt,  Radio 
Productions. 

PAUL  BARNES,  formerly  chief  an- 
nouncer and  news  editor  of  KQV 
Pittsburgh,  has  joined  the  announc- 
ing staff  of  WJJD-WIND  Chicago. 


DEPLETION  of  the  feminine  staff 
of  WJW  Cleveland  was  threatened 
last  week  when  Chief  Bosun's  Mate 
Victor  Mature  visited  the  station 
to  help  recruit  SPARS  over  Jean 
Law's  program,  heard  daily  at 
11:30  a.m.  Many  'phone  calls  were 
received  from  girls  &  women  who 
wanted  to  enlist.  The  four  SPAR 
applicants  are:  Eileen  Kelly  and 
Lola  Albright,  receptionists,  Mary 
Jane  Morley,  continuity  writer,  and 
Roberta  O'Leary,  publicist.  The 
gentleman  not  getting  any  atten- 
tion is  William  J.  O'Neil,  president 
of  WJW. 


WILBURN  (Wibby)  McKAY  has 
returned  to  the  announcing  staff  of 
WBML  Macon,  Ga. 

POLLY  WHITAKER,  head  of  wom- 
en's activities  of  WDAS  Philadel- 
phia, has  been  named  program  direc- 
tor of  the  station  succeeding  Harold 
Davis,  now  with  the  New  York  office 
of  WCAU  Philadelphia. 

FRANK  F.  FIRNSCHILD,  writer- 
announcer  of  WFDF  Flint,  Mich., 
has  been  commissioned  an  ensign  in 
the  Navy. 

GENE  EDWARDS,  night  program 
manager  of  WDAS  Philadelphia, 
has  joined  the  announcing  staff  of 
WOW  Omaha. 

HENRY  MORGAN,  recently  fea- 
tured on  the  Gloom  Dodgers  on  WHN 
New  York  has  been  called  for  active 
duty  in  the  Army  Air  Forces  reserve. 

WALTER  WALDMAN,  formerly 
with  Variety,  has  joined  the  press 
department  of  the  Netherlands  In- 
formation Bureau. 

MISS  MICKEY  HART,  former  as- 
sistant to  C.  P.  Jaeger  and  M.  P. 
Wamboldt,  sales  manager  and  com- 
mercial program  supervisor  respecj 
tively  of  the  BLUE,  has  been  pro- 
moted to  a  position  as  liaison  between 
the  executive  and  the  sales  division  of 
the  BLUE  program  department. 

JANE  MOORE,  formerly  in  the  ra- 
dio publicity  department  of  the  Na- 
tional War  Fund,  has  been  named 
head  of  radio  publicity  for  the  1944 
"March  of  Dimes"  drive,  succeeding 
Jill  Stephens  resigned. 

LEE  ROBINSON  has  been  promoted 
from  eastern  manager  of  Radio  Re- 
tailing Today  to  sales  manager.  Be- 
fore joining  Caldwell-Clements,  New 
York,  publishers  of  the  magazine,  Mr. 
Robinson  was  president  of  Radio 
magazine.  He  has  been  in  the  radio 
field  25  years. 

BETTY  COWAN,  traffic  department 
assistant  of  Don  Lee  Broadcasting 
System,  Hollywood,  and  Bill  Haworth, 
announcer  of  KHJ  Hollywood,  have 
announced  their  engagement. 

SAM  HARRINGTON,  formerly  with 
the  Civic  Concert  Service,  Chicago 
and  New  York,  has  been  appointed 
Chicago  branch  manager  of  the  Na- 
tional Concert  &  Artists  Corp.,  suc- 
ceeding Vic  Brown,  who  resigned  to 
open  his  own  talent  bureau. 

NORMAN  KNIGHT  has  joined  the 
announcing  staff  of  KTHS  Hot 
Springs,  Ark. 
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"...  for  Distinguished  Service 
in  Advancing  International  Friendship 
in  the  Western  Hemisphere  ..." 


Edward  Tomlinson  of  The  Blue  Network 

receives 

The  Maria  Moors  Cabot  Gold  Medal 


In  the  12  years  that  Edward  Tomlinson  has 
heen  broadcasting  his  reports  and  commentaries 
on  affairs  in  "The  Other  Americas"  he  has  come 
to  be  recognized  as  one  of  the  foremost  authori- 
ties on  Inter-American  relations. 

Only  recently  in  recognition  of  his  long  associa- 
tion with  The  Blue  Network,  he  was  appointed 
our  "Advisor  on  Western  Hemisphere  Rela- 
tions." The  photograph  shows  Mr.  Tomlinson 
(left)  and  Mark  Woods,  BLUE  President,  at  the 
signing  of  the  contract  marking  the  appointment. 

More  recently,  Edward  Tomlinson  received 
further  recognition  when  he  was  awarded  one 


of  the  3  Maria  Moors  Cabot  Gold  Medals— 
"for  distinguished  service  in  advancing  inter- 
national friendship  in  the  Western  Hemisphere." 
Mr.  Tomlinson  was  the  first  and  only  American 
commentator  to  be  so  honored.  The  award  was 
made  December  14,  1943,  in  the  Low  Memorial 
Library  of  Columbia  University  by  President 
Nicholas  Murray  Butler. 

ja, 

TV"  *?v* 

Mr.  Tomlinson's  weekly  broadcasts  are  typical 
of  the  thorough,  intelligent  and  on-the-spot 
coverage  of  world  news  which  is  one  of  the  out- 
standing public  services  of  The  Blue  Network. 


BLUE  NETWORK 

SHOWS 

+ 
NEWS 

+ 

GOOD  LOCAL 
SHOWS 

AUDIENCE 


TOM  REVERE,  radio  director  of  Ted 
Bates  Inc.,  has  returned  to  New  York 
after  scouting  available  Hollywood 
talent  and  program  ideas. 

WILLIAM  WEINTRAUB,  president 
of  William  H.  Weintraub  &  Co.,  New 
York,  has  returned  to  his  desk  after 
supervising  details  for  initial  Holly- 
wood broadcast  of  weekly  CBS  Corliss 
Archer. 

JERRY  COLEMAN,  for  the  past 
eight  years  assistant  advertising  man- 
ager of  Los  Angeles  Soap  Co.  (White 
King),  has  joined  Davis  &  Beaven 
Adv.,  Los  Angeles,  as  plan  department 
director. 

AUSTIN  BYRNE,  former  vice-presi- 
dent and  account  executive  in  the 
New  York  office  of  Grant  Adv.,  has 
joined  Wm.  Esty  &  Co.,  New  York, 
as  an  account  executive. 

SALLY  FURMAN,  formerly  of  Die- 
ner  &  Dorskind,  New  York,  and  Jack 
Ross,  of  Sobol  &  Hartman,  New  York 
publicity  firm,  have  joined  Hal  A. 
Salzman  Assoc.,  New  York,  as  ac- 
count executives. 

CARL  NICKEL,  at  one  time  manager 
of  merchandising  for  Lord  &  Thomas, 
now  Foote,  Cone  &  Belding,  has 
joined  the  merchandising  department 
of  Compton  Adv.,  New  York. 

CHARLES  M.  FREEMAN,  previous- 
ly account  executive  of  Federal  Adv., 
New  York,  has  joined  Herishon-Gar- 
field  Inc.,  New  York,  as  copy  and  con- 
tact man. 

CLARE  OLMSTEAD,  Hollywood 
talent  buyer  and  producer  of  the 
weekly  NBC  Westinghouse  Program, 
has  resigned  from  Young  &  Rubicam 
to  join  McCann-Erickson  as  vice-pres- 
ident and  director  of  radio  produc- 
tion. 

T.  L.  STROMBERGER,  in  charge  of 
advertising  and  sales  for  Union  Oil 
Co.,  Los  Angeles,  has  resigned  to  join 
West  Marquis  Inc.,  as  account  ex- 
ecutive. 

JAMES  F.  McARTHUR,  formerly 
of  Cockfield,  Brown  &  Co.  (Canada), 
and  N.  W.  Ayer  &  Son,  has  joined 
Needham,  Louis  &  Brory,  Chicago,  as 
copywriter. 

ALLAN  REAGAN  has  joined  the 
staff  of  H.  A.  Bruno  &  Assoc.,  New 
York,  public  relations  counsel.  For 
the  past  year  he  has  been  in  charge 
of  informational  activities  for  the 
OPA  in  the  eastern  area. 

SHERWOOD  ARMSTRONG  has 
been  transferred  to  the  San  Francisco 
office  of  Foote,  Cone  &  Belding,  from 
the  Los  Angeles  office,  to  serve  as 
copy  writer  and  account  executive. 

CHARLOTTE  VON  WEGAN 
WHITMAN,  former  copy  writer  for 
Sayre  Ransdell  Associates,  has  joined 
the  copy  staff  of  Garfield  &  Guild, 
San  Francisco. 

BRUCE  ELDRIDGE,  formerly  of 
the  San  Francisco  office  of  Ruthrauff 
&  Ryan,  has  joined  Garfield  &  Guild, 
San  Francisco,  as  account  executive. 

MALCOLM  DEWEES,  formerly  Pa- 
cific Coast  manager  of  Kelly  Nason, 
has  joined  Botsford,  Constantine  & 
Gardner,  San  Francisco,  as  account 
executive.  Sally  Paul  has  been  named 
media  director  of  the  same  organiza- 
tion. 

LILLIAN  DaCOSTA,  who  handled 
publicity  for  various  accounts  in 
Philadelphia,  has  joined  the  Al  Paul 
Lefton  Agency  in  that  city. 

M.  MURRAY  VERNIK,  who  heads 
the  Philadelphia  agency  bearing  his 
name,  has  organized  a  new  time-buy- 
ing organization  to  be  known  as  the 
Radio  Sales  Co.  Associated  with  him 
is  his  brother,  Jules  Vernik.  The  new 
firm  will  use  the  present  agency  offices 
at  404  Weightman  Bldg. 


QUINTET  OF  AGENCY,  station  and  sponsor  representatives  meet  in 
KFRC  studios  San  Francisco,  to  celebrate  the  successful  opening  per- 
formance of  Vaudeville  Hotel,  variety  show  sponsored  by  Hunt  Bros. 
Packing  Co.  on  34  Don  Lee  Network  stations,  January  2.  In  the  usual 
order  are:  Brook  Temple,  KFRC  producer,  Sidney  Garfield,  president  of 
Garfield  &  Guild  Adv.,  Don  Hooper,  v.p.  in  charge  of  sales  for  Hunt 
Bros.,  Henry  Grant,  m.c,  and  Walter  Guild,  vice-president  of  Garfield  & 
Guild. 


THOMAS  L.  RILEY,  former  direc- 
tor of  daytime  radio  for  Pedlar,  Ryan 
&  Lusk,  New  York,  has  joined  Wm. 
Esty  &  Co.,  New  York,  as  producer- 
director,  and  assistant  to  Thomas 
Luckenbill,  vice-president  and  radio 
director  of  the  agency.  Mr.  Riley  was 
at  one  time  on  the  production  staff 
of  NBC,  working  on  that  network's 
television  programs. 

JAMES  M.  CECIL,  president  of 
Cecil  &  Presbrey,  New  York,  is  serv- 
ing as  chairman  of  the  committee  on 
public  information  for  the  American 
Red  Cross  1944  War  Fund  of  Greater 
New  York. 

WILLIAM  CAYTON,  formerly  of 
Newell-Emmett  Co.,  New  York,  has 
been  named  copy  chief  of  Picard  Adv., 
New  York. 

THOMAS  L.  L.  RYAN,  president  of 
Pedlar,  Ryan  &  Lusk,  New  York,  has 
been  placed  in  charge  of  the  national 
advertising  campaign  for  the  Ameri- 
can Red  Cross,  to  be  placed  under 
the  auspices  of  the  War  Advertising 
Council.  Mr.  Ryan  is  also  chairman 
of  the  28  committees  of  the  graphic 
arts  division  of  the  Red  Cross. 

MARJORIE  CAMP,  former  staff 
scriptwriter  of  NBC  working  on  spe- 
cial assignments,  has  joined  the  radio 
commercial  department  of  Benton  & 
Bowles,  New  York. 

JOHN  F.  ROURKE,  formerly  of  the 
radio  production  department  of  Don- 
ahue &  Coe,  New  York,  and  previous- 
ly a  CBS  announcer,  has  joined  N.  W. 
Ayer  &  Son,  New  York,  as  a  radio 
program  director. 

MERRITT  W.  BARNUM  Jr.,  who 
rejoined  Ruthrauff  &  Ryan,  New 
York,  last  fall  after  a  year's  leave  of 
absence  to  serve  as  deputy  chief  of 
the  New  York  Radio  Bureau  of  the 
OWI,  has  been  elected  vice-president 
in  charge  of  radio  programs  for  Ruth- 
rauff &  Ryan. 


INFORMAL  POW-POW  is  held  by 
Dunninger  (1),  the  "master  men- 
talist",  and  Blayne  Butcher,  radio 
official  of  Newell-Emmett  Co.,  at  a 
party  held  to  celebrate  the  debut 
of  Dunninger's  program  which 
Sherwin-Williams  is  sponsoring  on 
the  BLUE  for  Kern-Tone  paint. 


RICHARD  SLEIGHT,  recently  dis- 
charged from  the  Navy,  has  joined  the 
copy  staff  of  Garth-Pacific  Adv.  Agen- 
cy, San  Francisco. 

MAXINE  BOWLUS,  formerly  in  ra- 
dio department  of  Foote,  Cone  & 
Belding,  Hollywood,  has  joined  the 
staff  of  Earle  Ferris  Associates,  pub- 
licity service,  Hollywood. 

RICHARD  GIBSON  has  been  pro- 
moted to  Hollywood  talent  buyer  of 
Ruthrauff  &  Ryan  Inc.  Sam  Pierce 
has  been  assigned  producer  of  the 
NBC  Bob  Burns  Show. 

VIC  BROWN,  formerly  Chicago 
branch  manager  of  the  National  Con- 
cert &  Artists  Corp.,  has  opened  his 
own  artists'  bureau  at  221  N.  LaSalle 
St.,  Chicago. 


Duane  Jones  Staff  Adds 
New  Account  Executives 

DUANE  JONES  Co.,  New  York, 
last  week  announced  the  addition 
of  two  account  executives,  Gardner 
F.  Johnson,  for  two  years  national 
sales  promotion  manager  of  Cal- 
vert Distillers  Corp.,  and  Joseph 
Scheideler,  former  vice-president 
and  director  of  Tracy-Locke-Daw- 
son,  New  York,  which  agency  re- 
cently merged  with  Geyer,  Cornell 
&  Newell. 

The  Jones  agency  has  acquired 
three  new  accounts  since  the  first 
of  this  year:  Megowen  Educator 
Food  Co.,  Boston,  which  uses 
WCAU  Philadelphia,  WOR  and 
WNEW  New  York,  to  promote  its 
Educator  Crax;  Wesson  Oil  and 
Snowdrift  Sales  Co.,  New  Orleans, 
for  Quik-Blend,  Tavol  and  M.  F.  B., 
and  C.  H.  Musselman  Co.,  Bigler- 
ville,  Pa.  (food  products). 


Wade  in  Los  Angeles 

WITH  Robert  E.  Dwyer  in  charge 
as  Pacific  Coast  manager,  Wade 
Adv.  Agency,  Chicago,  has  estab- 
lished offices  at  411  W.  Fifth  St., 
Los  Angeles.  Telephone  is  Michi- 
gan 8608.  Along  with  his  execu- 
tive duties,  Mr.  Dwyer  will  con- 
tinue as  director  of  the  four-week- 
ly BLUE  Lum  &  Abner,  sponsored 
by  Miles  Labs.  (Alka-Seltzer).  He 
will  also  supervise  other  advertis- 
ing for  that  firm  on  the  West 
Coast,  Wade  having  taken  over  ac- 
count of  the  Miles  California  Co., 
formerly  serviced  by  Associated 
Adv.  Agency,  Los  Angeles.  Robert 
Mclnnes,  formerly  of  Ruthrauff  & 
Ryan,  Hollywood,  has  joined  the 
Wade  Los  Angeles  staff  as  copy 
writer  and  account  executive.  Mrs. 
Mildred  Biddick,  formerly  of  As- 
sociated, has  joined  Wade  as  copy 
writer. 


WINN^ 

LOUISVILLE 
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BLUE  NETWORK 

STATION  in 

LOUISVILLE,  KY. 


D.  E.  "Plug"  Kendrick 

President  and  General  Manager 

G.  F.  "Red"  Bauer 

Sales  Manager 
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Write  to  Station  WGY,  Schenec- 
tady, N.  Y.,  for  your  copy  of 
"Exploring  with  Crossley." 


Why  is  "Exploring  with  Crossley,"  the  booklet  containing  results  of  the 
Crossley  study  of  the  WGY  market,  at  the  top  of  the  pile? 

(1)  It  has  all  the  answers  about  WGY,  discovered  by  Crossley,  Inc.,  in- 
cluding complete  statistical  data  on  coverage  and  listening  in  the  "Hudson 
Circle." 

(2)  It  graphically  proves  beyond  the  shadow  of  a  doubt  that  WGY  has  over 
52%  of  the  listeners  in  a  50 -mile  radius  of  that  prosperous  1  ^-billion-dollar 
market,  the  "Hudson  Circle,"  morning,  afternoon,  and  evening. 

(3)  It  contains  the  most  complete  information  ever  available  and  represents 
the  most  complete  survey  ever  taken  at  one  time  of  the  area. 

(4)  It  proves  that  WGY's  vast  audience  of  loyal  listeners  provides  the  kind 
of  market  that  warrants  a  place  on  top  of  station  time  orders. 

50,000  watts — NBC — 21  Years  of  service — Represented  nationally  by  NBC  Spot  Sales 


GENERAL  0  ELECTRIC 


SCHENECTADY,  N.  Y. 
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SALES  FLV  HIGH 
UIHEH  VOU  BUV 


BIIITIIIIORE'S 
Blue  nefiuork  Outlet 


John  Elmer 
President 


Geo.  H. Roeder 
Gen.  Manager 

FREE  &  PETERS 

Exclusive  National  Rep. 
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WEED 

AND  COMPANY 

RADIO  STATION  REPRESENTATIVES 


NEW  YORK  •  BOSTON  •  CHICAGO 
DETROIT    •   SAN  FRANCISCO   •  HOLLYWOOD 


Subcommittee  to  Handle  Radio 
Measures  in  House  Complete 

Communications  Group  to  Steer  Legislation 
Through  Committee  and  Conduct  Hearings 


CHARGED  with  steering  radio 
legislation  through  the  House  Inter- 
state &  Foreign  Commerce  Com- 
mittee is  a  subcommittee  on  com- 
munications, which  was  completed 
last  week  with  the  appointment 
of  four  Republican  members  by 
Rep.  Wolverton  (R-N.  J.),  rank- 
ing minority  member  of  the  House 
standing  Committee.  Following  is 
a  brief  biography  of  each  of  the 
11  Representatives  who  will  con- 
duct hearings  on  the  White- 
Wheeler  Bill  (S-814),  when  it 
reaches  the  House,  as  well  as  its 
companion  measure,  the  Holmes 
Bill  (HR-1490),  now  pending  be- 
for  the  Committee: 

Democrats 

ALFRED  L.  BTJLWINKLE,  chair- 
man, Gastonia,  N.  C.  Has  served  in 
Congress,  except  from  1929-31,  since 
April  11,  1921.  Was  elected  to  present 
Congress  without  opposition.  In  pri- 
vate life  he  is  a  lawyer.  Born  April 
21,  1883,  he  served  as  a  major  with 
the  113th  Field  Artillery  in  the  AEF 
from  1917-19. 

VIRGIL  CHAPMAN,  Paris,  Ky. 
Began  career  as  Congressman  from 
sixth  Kentucky  District  Dec.  7,  1925 ; 
served  until  March  3,  1929 ;  was  nom- 
inated in  1928  but  defeated;  returned 
to  Congress  Dec.  7,  1931,  and  has 
served  continuously  since.  Born  March 
15,  1895.  Was  graduated  from  the  U. 
of  Kentucky  in  1918,  admitted  to  bar 
in  1917.  Field  representative  of  Ken- 
tucky Dept.  of  Agriculture  1915  ;  chief 
clerk,  Kentucky  Dept.  of  Education 
1916 ;  city  attorney  of  Irvine,  Ky., 
1918-20;  opened  law  office  in  Lexing- 
ton in  1920.  In  1921-22  he  organized 
tobacco  growers'  cooperative  market- 
ing groups.  Chairman  of  executive 
committee  of  Democratic  National 
Congressional  Campaign  Committee. 

MARTIN  J.  KENNEDY,  New 
York  City.  Elected  to  Congress  in 
1930  and  has  served  continuously 
since.  In  private  life  he  is  an  insur- 
ance broker.  Was  chairman  of  local 
school  board  1918-24;  elected  State 
Senator  at  special  election  in  1924 
and  served  without  interruption  until 
elected  to  Congress. 

THOMAS  D'ALESANDRO  Jr., 
Baltimore.  Has  served  in  Congress 
since  Nov.  8,  1938.  Born  Aug.  1,  1903, 
in  Baltimore ;  educated  at  St.  Leo's 
Parochial  school  and  Calvert  College. 
In  brokerage  and  insurance  business. 
Elected  to  Maryland  House  of  Dele- 
gates 1926  and  re-elected  1930;  gen- 
eral deputy  collector  of  internal  reve- 
nue 1933 ;  elected  to  Baltimore  City 
Council  1935. 

GEORGE  S.  SADOWSKI,  Detroit. 
Born  March  12,  1903,  in  Detroit. 
Member  of  Congress  since  Dec.  5, 
1932.  Graduated  from  TJ.  of  Detroit 
Law  College  with  LL.B  degree  in 
1924;  practiced  law  and  dealt  in  real 
estate  and  insurance.  Was  State  Sen- 
ator 1931-32.  Member  of  Detroit  Dem- 
ocratic Club,  Michigan  and  Detroit 
Bar  Assns.,  two  Polish  organizations. 

RICHARD  F.  HARLESS,  Phoe- 
nix, Ariz.  Elected  to  Congress  Nov. 
3,  1942,  to  serve  in  Arizona's  newly- 
created  second  seat.  Graduated  with 
AB  degree  from  U.  of  Arizona  in 
1928 ;  taught  school  two  years,  then 
entered  U.  of  Arizona  Law  College ; 
received  juris  doctor  degree  in  1933, 
entered  law  practice  in  Phoenix.  Ap- 
pointed assistant  city  attorney,  Phoe- 
nix, 1925 ;  assistant  attorney  general 
of  Arizona,  1936 ;  elected  Maricopa 
county  attorney,  1938  and  re-elected 
1940. 


Republicans 

CHARLES  A.  WOLVERTON, 
Camden,  N.  J.  Has  served  in  Con- 
gress since  November  1926.  Born 
Camden ;  graduated  from  TJ.  of  Penn- 
sylvania Law  School  with  LL.B.  de- 
gree June  13,  1900 ;  admitted  to  New 
Jersey  bar  November  1901.  In  1903 
revised  and  compiled  ordinances  of 
Camden ;  assistant  city  solicitor  of 
Camden  1904-06;  assistant  prosecutor 
of  Camden  county  1906-13 ;  special  as- 
sistant attorney  general  of  New  Jer- 
sey 1913-14.  Served  in  New  Jersey 
House  of  Assembly  1915-18 ;  Speaker 
of  the  House  of  Assembly  1918.  Fed- 
eral Food  Administrator  1917-19 ;  al- 
ternate delegate-at-large  to  Republi- 
can National  Convention,  Chicago, 
1920 ;  prosecutor  of  the  pleas,  Cam- 
den county,  1918-23. 

PEHR  G.  HOLMES,  Worcester, 
Mass.  Member  of  Congress  since  Dec. 
7,  1931.  Born  in  Sweden  April  9, 
1881;  brought  to  U.  S.  in  1886.  Or- 
ganized Holmes  Electrotype  Foundry 
in  1909 ;  director  of  Guaranty  Bank 
&  Trust  Co. ;  trustee  of  Worcester 
Mechanics  Savings  Bank.  Member 
Worcester  Common  Council  1908-11 ; 
member  Board  of  Aldermen  1913-16 ; 
president  of  Board  1915-16 ;  mayor  of 
Worcester  1917-19 ;  member  Gover- 
nor's Council,  7th  Massachusetts  Dis- 
trict, 1925-28  ;  former  president,  Mas- 
sachusetts Highway  Assn. 

BRAZILLA  CARROLL  REECE, 
Johnson  City,  Tenn.  Has  served  in 
Congress  since  April  11,  1921.  Bom 
Butler,  Tenn.,  Dec.  22,  1889;  reared 
on  farm.  Member  Tennessee  bar  and 
president  Carter  County  Bank.  Edu- 
cated in  Watauga  Academy,  Carson 
and  Newman  College,  New  York  U. 
and  TJ.  of  London.  Received  LL.D. 
from  Cumberland  TJ.  Member  Ameri- 
can Economic  Assn.,  American  Sta- 
tistical Assn.,  American  Academy  of 
Political  Science  and  American,  Ten- 
nessee and  D.  C.  Bar  Assns.  Assistant 
secretary  and  instructor,  New  York 
TJ.,  1916-17;  director,  School  of  Com- 
merce, Accounts  &  Finance,  N.  Y.  TJ., 
and  instructor  in  economics  1919-20. 
Enlisted  May  1917,  commissioned 
lieutenant  of  Infantry  in  August 
1917 ;  served  with  26th  Division,  AEF, 
October  1917  -  July  1919  ;  commanded 
3d  Battalion ;  decorated  with  DSC, 
DSM  and  Purple  Heart,  Croix  de 
Guerre  with  palm,  cited  for  bravery 
by  Marshal  Petain  and  Gens.  Ed- 
wards, Hale  and  Lewis. 

CLARENCE  J.  BROWN,  Blan- 
chester,  O.  Member  of  Congress  since 
Jan.  3,  1939.  Born  Blanchester  July 
14,  1893 ;  graduated  from  Washing- 
ton &  Lee  TJ.  Law  School ;  honorary 
degree  Wilmington  College.  President, 
Brown  Publishing  Co.,  owner  of  sev- 
eral Ohio  country  newspapers  ;  bought 
first  newspaper  in  1917.  Lieutenant- 
governor  of  Ohio  1919-23;  Ohio  Sec- 
retary of  State  1927-33;  Republican 
nominee  for  Governor  of  Ohio  1934. 

LEONARD  W.  HALL,  Oyster 
Bay,  Nassau  County,  N.  Y.  Elected 
to  Congress  Nov.  8,  1938  and  has 
served  since.  Born  Oyster  Bay  Cove, 
N.  Y.,  Oct.  2,  1900;  graduated  from 
Georgetown  TJ.  Law  School  with 
LL.B.  degree  1920 ;  admitted  to  New 
York  bar  1921 ;  served  in  New  York 
State  Legislature  1927-28  and  1934- 
38 ;  sheriff  of  Nassau  county  1929-31. 


Montreal  Utility  Ordered 
To  Set  Off  Commercials 

CALLING  the  radio  commercial 
program  of  the  Montreal  Light, 
Heat  &  Power  Consolidated  on 
CKAC  a  "dramatized  political 
broadcast",  the  Canadian  Broad- 
casting Corp.  ruled  that  the  politi- 
cal phase  of  each  program  must 
be  separated  from  the  serial 
dramatization.  Ruling  was  given 
by  Maurice  Gourault,  CBC  super- 
visor of  station  relations  for  Que- 
bec province. 

The  company  recently  started 
the  program  as  a  Monday-through- 
Friday  serial  on  the  life  of  the 
Jolicoeur  family,  designed  to  build 
goodwill  for  the  company  which 
has  been  threatened  with  expro- 
priation by  the  Quebec  provincial 
government.  The  dramatization 
contrasted  the  company's  opera- 
tions with  those  of  publicly-owned 
utilities.  Under  the  CBC  ruling  the 
political  aspects  of  the  company's 
programs  are  now  broadcast  as  a 
five-minute  talk  before  the  serial 
about  the  Jolicoeur  family,  with 
the  name  of  the  sponsor  preceding 
and  following  the  talk  and  the 
dramatized  program. 


New  Canada  Music  Fee 
Draws  Station  Complaint 

CANADIAN  broadcasters  will  ap- 
pear before  the  Canadian  Copy- 
right Appeal  Board  at  Ottawa 
Jan.  20,  to  file  objections  to  tariffs 
filed  by  American  Performing 
Rights  Society  Ltd.,  subsidiary  of 
American  Performing  Rights  So- 
ciety Inc.,  for  collection  of  fees  for 
the  catalogue  of  Southern  Music 
Publishing  Co.  (Canada)  Ltd. 
Previously  fees  for  this  catalogue 
were  collected  in  Canada  through 
the  Canadian  Performing  Rights 
Society  (Canada's  ASCAP),  which 
is  no  longer  prepared  to  handle 
these  collections. 

Canadian  broadcasters  are  pay- 
ing 8  cents  per  licensed  receiver 
to  CPRS  and  1  cent  to  BMI  Can- 
ada Ltd.  This  arrangement  was 
set  by  the  Copyright  Appeal  Board 
early  in  the  war  for  the  duration. 
The  entrance  of  another  company 
to  collect  fees  for  its  catalogue 
complicates  the  rate  structure,  and 
Canadian  broadcasters  can  only 
see  that  this  new  fee  should  come 
out  of  the  CPRS  8-cent  rate,  not 
be  an  additional  fee  for  broadcast- 
ers to  pay.  Sam  Rogers,  special 
counsel  for  the  Canadian  Assn.  of 
Broadcasters,  and  Arthur  Evans, 
CAB  secretary,  will  represent  the 
industry. 


QTJENTIN  REYNOLDS,  who  will 
take  over  narration  Jan.  18  on  the 
CBS  Report  to  the  Nation  series,  is 
the  author  of  The  Curtain  Rises,  new 
book  to  be  published  March  6  by  Ran- 
dom House,  New  York. 


Hollister  Reports 

IN  A  REPORT  on  what  radio  in 
the  United  States  has  done  for  the 
war  effort  since  Pearl  Harbor,  Paul 
Hollister,  CBS  vice-president,  told 
the  Advertising  &  Sales  Club  of 
Toronto  last  week  that  over  one 
network  alone— CBS— 29,907  pro- 
grams of  war  matter,  using  5,699 
hours,  had  been  broadcast  in  the 
first  two  years  of  war.  Of  this  total, 
13,833  programs  were  sustaining, 
Mr.  Hollister  said,  while  the  re- 
maining 16,074  were  bought  and 
paid  for  by  volunteer  U.  S.  adver- 
tisers on  CBS.  These  war  matter 
programs  on  CBS  accounted  for 
41%  of  the  total  broadcast  time 
during  the  period  Dec.  7,  1941, 
through  Dec.  7,  1943. 


Mi 


When  thousands  congre- 
gate ...  at  ringside  prices 
...  a  million  will  listen  .  .  . 
free. 

WJW  listens  to  that  million 
listeners! 

Wherever  crowds  gather 
and  things  happen  of  spe- 
cial interest  to  the  people, 
the  WJW  microphones  are 
standard  equipment  on  the 
job  —  bringing  "Cleve- 
land" closer  to  Cleveland- 
ers. 

They  serve  also  in  bring- 
ing Clevelanders  closer  to 
WJW.  .  .  . 

And  should  serve  finally 
in  bringing  the  advertiser 
closer  to  both  of  us. 
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CLEVELAND  NEWS 

Earl  Harper,  spOrtscaster  for 
WJW,  newcomer  to  town,  did  a 
swell  job  in  broadcasting  the  Bivins- 
Murray  bout  at  the  News  Christ- 
mas boxing  show  last  night.  His 
non-hysterical  description  was  easy 
to  follow  and  gave  the  listener  a 
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EVERYBODY'S 
DOING  IT 

.  .  .  making  post-war  plans.  If  yoir 
want  to  lay  the  ground  work  for 
immediate,  widespread  demand 
for  your  product  on  V-day  in  a 
market  that  is  ranked  superior  in 
post-war  potentialities  put  your 
message  on  the  Atlanta  station 
that  is  doing  a  superior  job  of 
getting  superior  results  right  now. 
That  would  be  WAGA,  Atlanta's 
progressive  station. 


5000  WATTS 

DAY  AND  NIGHT 
590  KG. 


National  Representatives 

HEADLEY-REED  COMPANY 


Affiliate  of  the  Blue  Network 


METRO-GOLDWIN-MAYER  has 
signed  for  52  weeks  Tues.-Thurs.-Fri. 
sponsorship  of  KSTP  St.  Paul  High- 
lights in  Headlines,  quarter  hour  news 
program  conducted  by  Brooks  Hender- 
son. Weyand  Furniture  Co.  has  signed 
for  sponsorship  during  the  next  year  of 
the  Tuesday  and  Thursday  Morning 
Neivspaper  of  the  Air  on  KSTP. 

ARROW  TANK  Co.,  Buffalo,  has 
named  the  Ellis  Adv.  Co.  to  direct  its 
advertising  and  public  relations  for 
1944. 

ADAM  SCHEIDT  BREWING  Co., 
Norristown.  Pa.,  has  renewed  its  night- 
ly Valley  Forge  Caravan  on  KYW 
Philadelphia,  for  a  year,  through  Law- 
rence I.  Everling  Agency,  Philadelphia. 

BALDWIN  Piano  Co.  of  Denver  is 
sponsoring  a  new  program  over  KLZ 
Denver  titled  Melody  Master. 

CHANDLER  &  Co..  Boston,  has  ap- 
pointed the  Wendell  P.  Colton  Co. 
as  advertising  counsel  on  radio  broad- 
casting. 

CITY  OF  PARIS,  San  Francisco 
denartment  store,  is  now  sponsoring 
This  Is  France  series  on  KLX  Oak- 
land. Series,  which  includes  interviews 
with  famous  French  leaders  in  exile 
and  those  working  in  the  French 
underground,  starts  Jan.  19. 

KINSLOW'S  MILLING  Co.,  Los 
Angeles  (Wheat  Nuts — cereal),  in  a 
four-week  test  campaign  on  Jan.  10 
started  using  42  live  spot  announce- 
ments weekly  on  KWKW  Pasadena. 
Associated  Adv.  Agency,  Los  Angeles, 
has  the  account. 


A  50,000  watt  audience 
at  a  250  watt  rate 


C.  E.  HOOPER 


FOR  OCTOBER  &  NOVEMBER,  1943 


....  and 
maybe  you 
don't  think  { 
we're  proud 
ot  it! 


MORNING  INDEX 
MON.  THRU  FRI. 
8:00  -  12:00  A.M. 

A 

WGRC 

B 

C 

12.6 

29.9 

32.2 

24.1 

AFTERNOON  INDEX 
MON.  THRU  FRI. 
12:00  -  6:00  P.M. 

A 

WGRC 

8 

c 

26.0 

34.9 

22.9 

13.0 

SUM.  THRU  SAT. 
EVENING  INDEX 
6:00  -  10:00  P.M. 

A 

WGRC 

B 

C 

43.0 

12.8 

33.5 

9.4 

BOSTON  NAVY  YARDS  and  10 
industrial  plants  in  Boston  area 
receive  25  special  warcasts  daily 
following  expansion  of  WBZ  and 
Boston  Globe  warcast  program,  in 
cooperation  with  Industrial  Incen- 
tive Division  of  the  Navy  [Broad- 
casting, Jan.  3].  Starting  expand- 
ed service  are  (1  to  r)  :  C.  S.  Young, 
WBZ  general  manager;  Charles 
Moore  of  the  Globe;  Lt.  Walter  M. 
Jennings,  Naval  Inspection  Office 
Incentive  officer;  Newscaster  Nel- 
son Brag  of  WBZ. 

WILLIAM  S.  BROWN,  advertising 
manager  of  Canada  Dry  Ginger  Ale, 
New  York,  has  been  elected  vice- 
president  to  supervise  and  coordinate 
the  advertising  of  Canada  Dry's  oper- 
ating divisions  and  their  products. 

ALBERT  BRADLEY,  executive  vice- 
president  of  General  Motors,  New 
York,  on  Jan.  15  took  over  added  re- 
sponsibilities as  chairman  of  the  dis- 
tribution policy  group,  formerly  han- 
dled by  R.  H.  Grant,  retiring  G-M 
vice-president. 

ALLEN  WILSON,  former  general 
manager  of  Republic  Studios,  has 
been  appointed  vice  -  president  in 
charge  of  studio  operations  for  Re- 
public Pictures  Corp.,  New  York,  ex- 
tensive user  of  radio.  Mr.  Wilson 
takes  the  place  of  M.  J.  Siegel,  presi- 
dent of  Republic,  who  has  resigned 
to  join  MGM. 

GREAT  NORTHERN  WINE  Co., 
eastern  distributor  of  Gallo  wines,  on 
Jan.  10  started  a  campaign  of  one- 
minute  spot  announcements  24  times 
weekly  on  WINS  and  WMCA  New 
York.  Agency  is  White,  Lowell  & 
Owen,  New  York. 

MAIER  BREWING  Co.,  Los  Angeles 
on  Jan.  7  started  sponsoring  play- 
by-play  broadcasts  of  the  weekly 
wrestling  matches  from  Hollywood 
American  Legion  Stadium,  on  KMPC 
Beverly  Hills.  Contract  is  for  13 
weeks.  Philip  J.  Meany  Co.,  Los 
Angeles,  has  the  account. 

FITZSIMMONS  STORES,  Los 
Angeles  (chain  grocers),  on  Jan.  10 
started  for  13  weeks,  Fitzsimmons 
Frolics  KFXM  San  Bernardino,  Cal., 
and  KHJ  Los  Angeles,  Mon.  4 :45-5 
p.m.  (PWT).  Agency:  McElroy  Adv. 
Agency,  Los  Angeles. 


SLAVICK  JEWELRY  Co.,  Los  An- 
geles (retail),  starting  its  fifth  con- 
secutive year,  on  Jan.  3  renewed  for 
52  weeks,  five-weekly  participation  on 
Art  Baker's  Notebook  on  KFI.  Firm 
recently  renewed  its  thrice-weekly  15 
minute  program  Human  Interest  in 
the  News  on  KECA,  and  in  addition 
sponsors  a  Sunday  quarter-hour  news- 
cast on  that  station.  Advertising  Arts 
Agency,  Los  Angeles  has  the  account. 

ROGERS  DEPARTMENT  STORE, 
New  York,  has  renewed  its  sponsor- 
ship of  Kathryn  Cravens'  News 
Through  a  Woman's  Eyes  five  times 
weekly  quarter-hour  program,  for  an- 
other 52  weeks  on  WNEW  New  York. 
Agency  is  Callo-McNamara-Schoenich 
Inc.,  New  York. 

JULES  ALBERTI  has  resigned  as 
national  director  of  radio  advertising 
of  Twentieth  Century  Fox  Film  Corp., 
to  join  Constance  Bennett  Enterprises 
as  managing  director.  His  former  du- 
ties are  handled  by  Ted  Lloyd,  head 
of  all  radio  for  Twentieth  Century. 

BRAGNO  &  Co.,  Chicago  (wines)  has 
appointed  Albert  Frank-Guenther- 
Law,  Chicago,  to  handle  its  advertis- 
ing. Radio  is  contemplated. 

NEAL  NYLAND,  former  assistant 
director  of  advertising  and  sales  pro- 
motion of  Plymouth  division,  Chrysler 
Corp.,  and  associated  with  that  division 
since  1935,  has  been  appointed  direct- 
or of  advertising  and  sales  promotion 
of  Nash  Motors  division,  Nash-Kel- 
vinator  Corp. 

ILLINOIS  PUBLISHING  &  PRINT- 
ING Co.,  Chicago  (Chicago  Herald- 
American),  has  renewed  Turning  the 
Pages  of  the  World,  half-hour  musical 
recordings  and  news  round-up  pro- 
gram, Sundays,  on  WMAQ  Chicago. 
Contract  is  for  52  weeks.  Order  is 
on  a  reciprocal  basis,  NBC's  press 
department  using  advertising  space  in 
Herald- American  to  publicize  NBC 
programs. 

HENRY  C.  LYTTON  &  SONS,  Chi- 
cago (The  Hub  department  store), 
has  begun  sponsorship  of  a  five 
minute  Associated  Press  news  pro- 
gram Sundays  on  WMAQ  Chicago. 
Contract  is  for  13  weeks.  Agency  is 
Ivan  Hill,  Chicago. 

CONSTANCE  BENNETT  Cosmetic 
Co.  Inc.,  Los  Angeles,  has  ap- 
pointed The  Shaw  Co.,  Los  Angeles, 
as  agency. 

FOOD  MACHINERY  Inc.,  San 
Jose,  Cal.  (war  equipment)  on  Jan.  2 
sponsored  the  Navy  Chapel  Choir 
from  Treasure  Island,  San  Francisco 
Bay,  on  KQW  San  Francisco,  Sundays 
9-9 :30  a.m.  Agency  is  Long  Adv. 
Service,  San  Francisco  and  San  Jose. 

VOICE  OF  PROPHECY  Inc.,  Wash- 
ington (religious),  to  augment  its 
current  schedule,  will  utilize  a  new 
weekly  transcribed  version  of  Voice 
of  Prophecy  on  18  stations  in  Brazil 
starting  in  April.  Series  of  52  half- 
hour  programs  in  Portuguese  is  being 
cut  by  NBC  Radio  Recording  Divi- 
sion under  supervision  of  Harry  Willis, 
West  Coast  manager  of  George  C. 
Hoskin  Assoc.,  Chicago  Agency  serv- 
icing the  account. 


THIS  IS  WROK 

ROCKFORD,  ILLINOIS 

it  Illinois'  2nd  Industrial  City 

it  Metropolitan  Rockford  population  now 
127,973  (Ration  Book  2  Registration) 

it  Plus  Camp  Grant,  the  Nation's  Largest 
Army  Medical  Training  Center 


=  m  OF  KENTUCKY'S  POPULATION 
=  57%  OF  ITS  BUYING  POWER 

BURN-SMITH  "National  Representatives 


WROK  afp  ILIATED  WITH  THE  BLUE 

NETWORK  .  .  .  OWNED  BY  ROCKFORD  CONSOLIDATED  NEWS- 
PAPERS, INC.  .  .  .  NATIONAL  REPRESENTATIVES:  HEADLEY-REED  CO. 
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YOUR  DINNER  COOKED  BY  R, 


Mrs.  America  soon  will  be  able  to  shop  hours 
longer  and  still  get  home  in  time  to  "fix"  dinner. 
Present  day  experiments,  using  intense  beat 
generated  by  bigb  frequency  or  short-wave 
radio,  have  radio-cooked  some  foods  in  as 
little  as  3  seconds  time  .  .  .  and  all  indica- 
tions point  to  new  and  hitherto  unsuspected 
possibilities  for  cooking  with  radio  power. 

Radio  will  continue  to  forge  ahead  in  mak- 
ing the  world  a  better  place  to  live  in  .  .  . 
continue  to  enlarge  its  field  of  service  in  many 
new,  almost  unbelievable  ways  — after  the  peace 
is  won  and  the  boys  come  home  again  to  "life,  liberty 
and  the  pursuit  of  happiness. 

WCAU  always  has  exemplified  this  progressive  spirit 
of  service.  Philadelph  ia's  first  FM  station,  one  of  the 
first  stations  in  the  country  licensed  for  television, 
50,000  watts  — clear  channel  —  non-directional,  WCAU 
leadership  has  been  consistently  unchallenged. 

The  WCAU  record  of  tomorrow  will  substantiate  and 
re-affirm  its  dominance  today. 


menu 

PHILADELPHIA 


the  Suilnedi  OF 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


KYW  Philadelphia 

The  Studebaker  Corp.,  South  Bend,  Ind. 
(Studebaker),  5  ne  weekly,  26  weeks, 
thru  Roche,  Williams  &  Cunnyngham, 
Chicago. 

Dif  Corp.,  Garwood,  N.  J.  (hand  cleaner), 
3  sa  weekly,  thru  Grey  Adv.,  N.  Y.  C. 

Abbotts  Dairies,  Philadelphia  (ice  cream 
and  milk),  5  sa  weekly,  52  weeks,  thru 
Richard  A.  Foley,  Philadelph'a. 

Johnson  &  Johnson,  New  Brunswick,  N.  J. 
(baby  powder),  3  sa  weekly.  13  weeks, 
thru  Young  &  Rubicam,  N.  Y. 

General  Baking  Co..  New  York  (Bond 
Bread) ,  6  sa  weekly,  13  weeks,  thru 
Ivey  &  Ellington,  Philadelphia. 

Atlantic  Syrup  Co.,  Philadelphia  (molasses 
and  syrups),  3  sa  weekly,  13  weeks, 
thru  May  Adv.,  Philalelphia. 

Beechnut  Packing  Co.,  New  York  (chew- 
ing gum),  2  sa  weekly,  13  weeks,  thru 
Newell-Emmett,   N.  Y. 

Barr's  Jewelers,  Philadelphia  (jewelers), 
3  sa  weekly,  13  weeks,  thru  Edward 
Prager,  Baltimore,  Md. 

Ex-Lax  Inc.,  Brooklyn,  N.  Y.  (laxative), 
5  sa  weekly,  12  weeks,  thru  Joseph  Katz, 
N.  Y. 

National  Biscu:t  Co.,  New  York  (Premium 
Crackers) ,  18  sa  weekly,  52  weeks,  thru 
McCann-Erickson,  N.  Y. 

WIND  Gary-Chicago 

Chicago  Stadium,  Chicago  (Sonja  Henie), 
58  sa,  thru  Schwimmer  &  Scott,  Chi- 
cago. 

Coronet,  Chicago  (magazine),  42  sa,  thru 
Schwimmer  &  Scott,  Chicago. 

Libby,  McNeill  &  Libby,  Chicago  (institu- 
tional), 30  sa,  thru  J.  Walter  Thompson, 
Chicago. 

Monticello    Drug    Co.,     Jacksonville,  Pla. 

(cold  remedy),  3  sa,  direct. 
Chicago     Sun     (newspaper),    3    sa,  thru 

Leo  Burnett  Co.,  Chicago. 
Esquire    Magazine,    Chicago    (gift  kits), 

12  sa  weekly,  thru  Schwimmer  &  Scott, 
Chicago. 

WHN  New  York 

North  American  Dye  Corp.,  Mt.  Vernon 
( Barrington  Hand  Cream ) ,  6  sp  weekly, 

13  weeks,  thru  Atherton  &  Currier,  N.  Y. 


KFRC  San  Francisco 

Sir  Francis  Drake  Hotel,  San  Francisco, 
3  sa  weekly,  13  weeks,  thru  King-Har- 
rington Adv.  Agency,  San  Francisco. 

Kilpatrick  Bakery,  Oakland,  Cal.  (bread), 
2  ta  weekly,  13  weeks,  thru  Emil  Rein- 
hardt  Adv.   Agency,   Oakland,  Cal. 

Bulova  Watch  Co.,  New  York  (watches), 
6  sa  weekly,  52  weeks,  thru  The  Biow 
Company,  N.  Y. 

Coronet  Magazine,  Chicago,  6  ta  weekly, 
thru  Schwimmer  &  Scott,  Chicago. 

Colgate-Palmolive-Peet  Co.,  San  Francisco 
(Peet's  soap),  4  ta  weekly,  thru  Leon 
Livingston  Adv.  Agency,  San  Francisco. 

Hale  Bros.  Stores,  San  Francisco  (dept. 
store) ,  4  sa  weekly,  thru  McCann-Eriek- 
son,   San  Francisco. 

Lever  Bros.  Co.,  New  York  (Vimms  and 
Rinso),  6  ta  weekly,  thru  BBDO  and 
Ruthrauff  &  Ryan,  N.  Y. 

WFIL  Philadelphia 

Philadelphia  Certified  Milk  Producers  As- 
soc., Philadelphia  (milk),  sp  weekly,  13 
weeks,  thru  Clements  Adv.,  Philadelphia. 

Pillsbury  Flour  Mills  Co.,  Chicago  (all 
Pillsbury  products),  5  sa  weekly,  26 
weeks,  thru  McCann-Erickson,  N.  Y. 

Keystone  Macaroni  Co.,  Philadelphia 
(macaroni  products),  2  sa  weekly,  52 
weeks,  thru  James  G.  Lamb,  Philadel- 
phia. 

R.  B.  Semler,  New  Canaan,  Conn. 
(Kreml  Shampoo),  2  ta  weekly,  26 
weeks,  thru  Erwin,  Wasey  &  Co.,  N.  Y. 

Scholl  Mfg.  Co.,  Chicago  (Dr.  Scholl's 
Foot  Comfort  Shoes  and  orthopedic  sup- 
plies), 3  sa  weekly,  13  weeks. 

Public  Finance  Service,  Philadelphia  (fi- 
nance service) ,  5  sp  weekly,  13  weeks, 
thru  Hopson  Adv.,  Philadelphia. 

Seven-Up  Co.,  Philadelphia  (soft  drinks), 
sp  weekly,  13  weeks,  thru  Hamblett  Adv., 
Catonsville,  Md. 

Yager  Liniment  Co.,  Baltimore  (Yager's 
Liniment) ,  6  sa  weekly,  thru  Harvey- 
Massengale,  Durham,  N.  C. 

WMAQ  Chicago 

Ward  Baking  Co.,  Chicago  (bakery  prod- 
ucts), 3  sp  weekly,  52  weeks,  thru  J. 
Walter  Thompson  Co.,  Chicago. 

Sears  Roebuck  &  Co.,  Chicago,  2  sa  daily, 
thru  Roche,  Williams  &  Cunnyngham, 
Chicago. 

Balaban  &  Katz  Corp.,  Chicago  (motion 
picture) ,  2  sa,  thru  M.  M.  Fisher  As- 
sociates, Chicago. 

Pillsbury  Flour  Mills  Co.,  Minneapolis 
(Golden  Bake  Mix),  4  sa  weekly,  26 
weeks,  thru  McCann-Erickson,  Chicago. 

Lever  Bros.  Co.,  Cambridge,  Mass.  (Rin- 
so), 2  sa,  thru  Ruthrauff  &  Ryan,  N.  Y. 

Schutter  Candy  Co.,  Chicago  (Old  Nick 
and  Bit-O-Honey  candy),  7  sa  weekly, 
13  weeks,  thru  Schwimmer  &  Scott,  Chi- 
cago. 


WOV  New  York 

Southern  Cotton  Oil  Co.,  New  York 
(Tavol),  sp,  78  times,  thru  Tracy-Locke- 
Dawson,  N.  Y. 

MacFadden  Publications,  New  York  (True 
Story  Magazine),  13  t,  thru  Raymond 
Spector  Co.,  N.  Y. 

Paramount  Macaroni  Co.,  Brooklyn,  312 
sp,  thru  J.  Franklin  Viola,  N.  Y. 

D'Arrigo  Bros.,  Boston  (Andy  Boy  vege- 
tables), 156  sa,  thru  Chambers  &  Wis- 
well,  Boston. 

Etna  Food  Products,  New  York,  78  sp, 
direct. 

Filippone  Co.,  Passaic,  N.  J.  (La  Perla 
Products),  642  sp,  thru  Filco  Adv., 
Passaic,  N.  J. 

Buitoni  Products  Inc.,  New  York  (spaghet- 
ti),  1144  sp,   thru   Vinti   Adv..    N.  Y. 

R.  Lomonte  &  Co.,  New  York  (Lomonte 
surgical  appliances) ,    312   sp,  direct. 

Pastene  &  Co.,  New  York  (coffee),  3224 
ta,  624  sp,  thru  Ausonia  Adv.,  N.  Y. 

Balbo  Oil  Co.,  Brooklyn  (edible  oil),  312 
sp,  thru  Commercial  Radio,  N.  Y. 

Gem  Packing  Co.,  Brooklyn  (food  prod- 
ucts), 312  sp,  thru  Commercial  Radio, 
N.  Y. 

Consolidated  Chemical  Corp.,  Chicago 
(Krank's  Shave  Cream),  78  sp,  thru 
Arthur  Meyerhoff  &  Co.,  Chicago. 

WAGA  Atlanta 

Wilson  &  Co.,  Chicago  (meat  packers) , 
6  sp  weekly,  52  weeks,  thru  United 
States  Adv.,  Chicago. 

Chattanooga  Medicine  Co.,  Chattanooga 
(Black  Draught  laxative),  5  sa  weekly, 
39  weeks,  thru  Nelson  Chesman  Agency, 
Chattanooga. 

Miles  Labs.,  Elkhart,  Ind.  (Dr.  Miles 
Nervine) ,  5  sa  weekly,  13  weeks,  thru 
Wade  Adv.,  Chicago. 

Burrus  Milling  Co..  Fort  Worth  (Light- 
crust  Flour) ,  6  sp  weekly,  52  weeks, 
thru  Rowland  Broiles  Co.,  Fort  Worth. 

Georgia  Power  Co.,  Atlanta  (transporta- 
tion ) ,  sp  weekly,  62  weeks,  direct. 

KECA  Los  Angeles 

Joseph  Tetley  &  Co.,  New  York  (Tetley 
soup),  12  ta  weekly,  13  weeks,  thru 
Duane  Jones  Co.,  N.  Y. 

Dr.  Kahlor  Shoe  Shops,  Los  Angeles 
(chain),  weekly  sp,  13  weeks,  thru  Clar- 
ence B.  Juneau  Agency,  Los  Angeles. 

National  Schools,  Los  Angeles  (instruc- 
tion), 5  ne  weekly,  thru  Adolphe  Wen- 
land  Adv.,  Los  Angeles. 

CFRB  Toronto 

Nyal  Co.,  Windsor,  Ont.  (drug  products), 
sp  weekly  thru  A.  J.  Denne  &  Co., 
Toronto 

Page-Griffith  Laboratories,  Toronto  (vita- 
min products ) ,  2  sp  weekly,  thru  Dick- 
son &  Ford,  Toronto. 

Kerr  Bros.,  Hamilton,  Ont.  (candy),  3  t 
weekly,  thru  Ellis  Adv.   Co.,  Toronto. 


WLIB  Brooklyn 

Block  Drug  Co.,  Jersey  City   (Gold  Medal 

Capsules),  ta,  52  weeks,  thru  J.  Walter 

Thompson  Co.,  N.  Y. 
Borden   Co.,  New  York   (Borden's  Milk), 

7  sp  weekly,   13  weeks,  thru  Young  & 

Rubicam,  N.  Y. 
Bulova  Watch  Co.,  New  York,  70  ta  week- 
ly, 52  weeks,  thru  Biow  Co.,  N.  Y. 
Ex-Lax  Inc.,  Brooklyn,  ne,  13  weeks,  thro 

Joseph  Katz  Co.,  Baltimore. 
Lane   Bryant,  Brooklyn    (women's  store) . 

sp,  52  weeks,  direct. 
Harmon  Watch  Co.,  New  York,  7  ne,  sp 

weekly,  thru  Moss  Associates,  N.  Y. 
Monticello    Drug    Co.,    Jacksonville,  Fla. 

("666"  proprietary),  11  weeks,  direct. 
Mcllhenny  Co.,  Avery  Island,  La.  (Tobas- 

co   Sauce),    sa,    52    weeks,    thru  Huber 

Hoge  &  Sons  N.  Y. 
Dime  Savings   Bank  of  Brooklyn,   sa,  52 

weeks,  thru  Austin  Adv.,  N.  Y. 
Hennafoam  Corp.,  New  York  (Hennafoam 

Shampoo) ,    sa,    thru   Arthur  Rosenberg 

Co.,  N.  Y. 

Barney's,  New  York  (men's  clothes),  sp, 
52  weeks,  thru  Emil  Mogul  Co.,  N.  Y. 

Alkine  Co.,  New  Brunswick,  N.  J.  (Flem- 
O-Lyn),  sa,  39  weeks,  thru  Jackson 
Adv.,  New  Brunswick. 

WQXR  New  York 

New  School  for  Social  Research,  New 
York  (courses),  sa,  thru  Green-Brodie 
Inc.,  N.  Y. 

W.  H.  Hall  Inc.,  New  York  (furrier),  5 
sa  weekly,  52  weeks,  thru  Lester  Harri- 
son Associates,  N.  Y. 

Pepsi-Cola  Co.,  Long  Island  City,  sa,  52 
weeks,  thru  Newell-Emmett  Co.,  N.  Y. 

J.  B.  Williams  Co.,  Glastonbury,  Conn. 
(Glider  Brushless  Shave),  5  ne  weekly. 
13  weeks,  thru  J.  Walter  Thompson  Co.. 
N.  Y. 

J.  F.  Trommer  Inc.,  Brooklyn,  (beer),  ta, 
13  weeks,  thru  Federal  Adv.,  N.  Y. 

Parfums  Weil  Paris,  New  York,  7  ne 
weekly,  52  weeks,  thru  Kelly,  Nason 
Inc.,  N.  Y. 

KQW  San  Francisco 

Consolidated  Royal  Chemical  Co.,  Chicago 
(Kranks  Shave  Cream),  3  ta  weekly,  26 
weeks,  thru  Arthur  Meyerhoff  &  Co., 
Chicago. 

Vick  Chemical  Co.,  New  York  (Vaporub), 
3  sa  weekly,  thru  Morse  International, 
N.  Y. 

Fox  Shoppe,  San  Mateo,  Cal.  (restaurant), 
sa  weekly,  52  weeks,  thru  Walker  Adv. 
Agency,  San  Francisco. 

Pillsbury  Flour  Mills,  Chicago  (bake  mix) , 
15  ta  weekly,  26  weeks,  thru  McCann- 
Erickson,  Minneapolis. 

Calif.  Turkey  Growers'  Association,  San 
Francisco  (turkeys),  5  sa  weekly,  thru 
Walker  Adv.  Agency,  San  Francisco. 

WOR  New  York 

Walker's  Austex  Chili  Co.,  Austen,  Tex. 

(Mexene  Chili  Powder),  sa,  52  weeks, 

thru  Crook  Adv.,  Dallas. 
Best  Foods,  New  York    (Force,  Presto), 

sa,  13  weeks,  thru  Arthur  Kudner  Inc., 

N.  Y. 

Megowen  Educator  Food  Co.,  Boston  (Edu- 
cator Crax),  3  sp  weekly,  52  weeks,  thru 
Duane  Jones  Co.,  N.  Y. 

Maggi  Co.,  New  York  (Bouillon  Cubes), 
sa,  13  weeks,  thru  Needham  &  Groh- 
mann,  N.  Y. 

Kellogg  Co.,  Battle  Creek,  Mich.  (All- 
Bran),  5  sp  weekly,  52  weeks,  thru  Ken- 
yon  &  Eckhardt,  Chicago. 

KHJ  Hollywood 

Monticello    Drug    Co.,    Jacksonville,  Fla. 

("666"),   3  sa  weekly,  direct. 
Thrifty  Drug  Co.,  Los  Angeles  (Southern 

California    chain),     14    ta    weekly,  52 

weeks,   thru   Hillman-Shane-Breyer,  Los 

Angeles. 


Video  Prospects 

ANY  CHANGE  from  television's 
present  channels  to  higher  fre- 
quency bands  would  delay  the  com- 
mercial development  of  the  me- 
dium to  a  serious  extent,  Paul  Rai- 
bourn,  president  of  Television  Pro- 
ductions Inc.  and  Paramount  Pic- 
tures executive  in  charge  of  tele- 
vision activities,  stated  recently. 
He  cited  the  New  York  television 
reception  survey  recently  made  by 
Allen  B.  DuMont  Labs.,  to  the  ef- 
fect that  multipath  signals,  which 
he  called  the  industry's  "number 
one  reception  problem",  become 
rapidly  worse  as  the  frequencies 
become  higher. 
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As  simple 
as  dialing . .  • 

SPOT 


BROADCASTING 

CONNECTS  YOU  WITH 
CUSTOMERS 

Wherever  and  Whenever  You  Want! 


•  Have  you  noticed  how  many  advertisers  . . .  large  and 
small . . .  are  turning  to  Spot  Broadcasting?  It's  the  fastest-grow- 
ing form  of  radio  advertising  today,  and  here's  the  reason:  Spot 
Broadcasting  works  with  all  the  selling  power  of  radio  . . .  yet 
it's  completely  flexible— sales-manageable  to  meet  today's  rapidly 
changing  conditions! 

In  Spot  Broadcasting,  the  advertiser  picks  the  markets 
he  wants.  He  picks  the  stations,  securing  the  best  in  each  market 
regardless  of  network  affiliation.  And  the  advertiser  has  free 
choice  of  programs  and  announcement  times  with  ready-made 
audiences  .  to  give  his  advertising  maximum 
effectiveness  everywhere  at  minimum  cost. 

Bring  your  current  advertising  problems 
to  your  John  Blair  man.  Chances  are  his  market 
facts,  his  merchandising  experience,  his  knowl- 
edge of  radio  and  fine  radio  stations  will  contrib- 
ute greatly  to  their  solution. 


imVAitii 
ofInfokmatidnI 

IS  MEASURED  IV mj 

Reliability  . 


BLAIR 

&  COMPANY 


Chicago 
New  York 
St.  Louis 
Los  Angeles 
San  Francisco 


EXCLUSIVELY  REPRESENTING  LEADING  RADIO 
STATIONS  THROUGHOUT  THE  UNITED  STATES 


Radio  Agriculture  Heads 
Plan  Better  Cooperation 

COMPACT  and  nationwide  pro- 
gram to  extend  the  services  of  ag- 
ricultural radio  editors  is  being 
planned  by  special  committees 
named  at  the  recent  session  of  the 
National  Society  of  Agricultural 
Radio  Directors  held  in  Chicago. 
The  group  discussed  methods  to 
better  farm  information  service  for 
all  people — from  station  owners  to 
listeners. 

The  meeting  was  a  result  of  the 
informal  discussions  held  last  year 
in  Columbus,  when  the  initial  step 
was  taken  toward  more  unity  of 
thinking  among  farm  radio  direc- 
tors. The  organization  committee, 
named  at  that  time,  included:  Lar- 
ry Haeg  WCCO  Minneapolis;  Sam 
Schneider,  KVOO  Tulsa;  John 
Merrifield,  WHAS  Louisville;; 
Charles  Stookey,  KMOX  St.  Louis; 
Harry  Aspleaf,  KSTP  St.  Paul; 
William  Drips,  NBC  Chicago. 


OWI  PACKET,  WEEK  FEB.  7 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  Feb.  7.  All  station  announcements  are  50  seconds  and 
available  for  sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing 
of  these  important  war  messages.  Each  X  stands  for  three  announcements  per  day  or 
21  per  week. 

STATIO.N  ANNOUNCEMENTS 
NET-  Group  Croup  NAT.  SPOT 

WAR  MESSAGE  WORK  KW  OI  PLAN 

PLAN       Aft.  I  ml.         Aff.         lml.        Live  Trans. 

Fourth  War  Loan    X  X          X           X          X  — 

Paper  Salvage    —  —          X           —  X 

Women    Marines    X  —  —  XX   

Conserve  Critical  Resources 

(fuel)    XX  __ 

File  Tax  Returns  Early   X 

Home  Front  Pledge   __  __                                    X  X 

See  OWI  Schedule  of  War  Messages  94  for  names  and  time  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 


War  Loan,  Paper  Salvage,  Conservation, 
And  Girl  Marines  on  OWI  Air  Packet 


Ad  Symposium 

A  SYMPOSIUM  on  advertising 
will  be  conducted  by  the  School  of 
Commerce,  Accounts  and  Finance 
of  NYU,  starting  Feb.  3  and  con- 
tinuing for  15  weeks,  every  Thurs- 
day evening  at  the  Faculty  Club, 
22  Washington  Square  North. 
Course  is  designed  for  business  ex- 
ecutives whose  work  touches  on 
marketing,  and  for  others  wishing 
a  "refresher"  survey  of  the  field. 
Various  faculty  members  of  the 
school   will  conduct  the  sessions. 


FOUR  SUBJECTS  carrying  sta- 
tion announcements  available  for 
sponsorship  are  assigned  on  the 
OWI  Radio  Bureau  allocation 
schedule  for  the  week  beginning 
Feb.  7.  In  addition  to  the  Fourth 
War  Loan,  which  again  leads  the 
parade  of  war  messages,  transcrip- 
tions will  be  broadcast  on  Paper 
Salvage,  Women  Marines  and 
Conservation  of  Critical  Resources. 

The  week's  program  winds  up 
the  intensive  four-week  drive  to 


YOU  CANT  COVER  WISCONSIN 
OUTSIDE  WISCONSIN/ 


ssssr 


WHBY 

Appleton 
KFIZ 

Fond  du  Lac 

WCLO 

Janesville 

WIBU 

Poynette- 

Madison 

WRJN 

Racine 

WHBL 

Sheboygan 

WSAU 

Wausau 

WFHR 

Wisconsin  ~ 

Rapids  m 


It's  Wisconsin's  greatest  selling  force — that  will  work  for 
yoir  all  the  time!  It's  the  local  impact  that  will  outsell  any 
long  distance  effort!  The  Wisconsin  Network  of  eight  stations 
gives  you  access  to  the  home  town  markets  where  home  town 
acceptance  is  the  greatest  sales  influence.  It  can't  be  done 
with  any  metropolitan  or  any  other  regional  or  national  net- 
work. Coverage  is  missing  until  you  are  on  the  inside — 
Wisconsin  listeners  want  stations  they  can  hear  all  the  time, 
not  just  when  the  weather  is  right — and  stations  programmed 
for  Wisconsin.  This  coverage  can  be  bought  as  a  package  at 
an  exceptionally  attractive  low  rate. 

WISCONSir^ETWORK.Inc. 

MAIM  OFFICE"  WI*CONSIW   RAPIDS,  WISCONSIN 


raise  $14  billion  through  War  Bond 
sales.  As  described  in  the  Jan.  10 
issue  of  Broadcasting,  several 
types  of  sponsorable  messages  have 
been  prepared  for  the  Fourth-Loan, 
including  special  quarter-hour  and 
five-minute  transcriptions  and  live 
announcements,  in  addition  to  the 
one-minute  transcribed  announce- 
ments. Any  of  this  material  may 
be  obtained  from  the  Radio  Sec- 
tion, War  Finance  Division,  Treas- 
ury Dept.,  Washington  25,  D.  C. 

Sponsorable  Messages 

Because  of  the  emphasis  given 
in  the  final  week  of  the  War  Bond 
campaign  through  the  OWI  Net- 
work, Special  Assignments,  and 
Special  Events  Allocation  plans, 
the  sponsorable  messages  are  ex- 
pected to  prove  especially  attrac- 
tive to  any  radio  advertiser.  A  fur- 
ther incentive  for  sponsorship  dur- 
ing this  week  is  the  Schools-at- 
War  Treasure  Hunt  five-day  cam- 
paign of  30  million  school  children 
beginning  Feb.  10.  Advertisers 
serving  children's  needs  are  re- 
garded as  likely  sponsors  to  tie  in 
with  this  phase  of  War  Bond  pro- 
motion. 

An  acute  shortage  of  waste  pa- 
per in  paper  mills  prompts  the 
need  for  continuing  the  Paper  Sal- 
vage campaign  for  a  second 
straight    week.    Sponsorable  an- 


TEST  YOUR  KNOWLEDGE 

of  PANAMA  i 

IWhat  percentage  of  Panama's 
present  population  speaks  Eng 
lish? 

2 Name  the  Panama  station  that 
carries  English  programs  ex- 
clusively every  evening. 

3 How  can  you  tell  your  adver- 
tising story  to  the  big,  rich 
English-speaking  Panama  pop- 
ulation? 


nouncements,  urging  the  coopera- 
tion of  listeners  in  adopting  meas- 
ures to  alleviate  a  critical  paper 
situation,  have  again  been  assigned 
to  the  independent  stations  in  the 
KW  and  01  groups. 

Women  Marines  recruiting  mes- 
sages are  also  being  continued  for 
a  second  week  on  the  Station  An- 
nouncement plan,  with  the  OI 
group  of  stations  being  assigned 
the  announcements.  The  campaign 
is  continued  under  the  Network 
Allocation  plan. 

The  one  new  subject  for  the  week 
for  which  sponsorable  announce- 
ments are  broadcast  is  Conserve 
Critical  Resources.  These  an- 
nouncements, for  use  only  in  fuel 
conserving  areas,  urge  practice  of 
simple  heat-saving  rules  to  con- 
serve critically  short  supplies  and 
to  maintain  health  during  the  win- 
ter months.  Suitable  sponsors  for 
the  series  may  be  found  among 
coal  and  oil  dealers,  gas  utilities, 
heating  supply  dealers  and  con- 
tractors, and  department  and  other 
retail  stores  which  sell  blankets, 
winter  garments,  etc. 

Rounding  up  the  war  messages 
on  the  radio  front  during  the  week 
are  the  Home  Front  Pledge,  on 
the  National  Spot  plan,  and  File 
Tax  Returns  Early,  on  the  Net- 
work Allocation  plan.  A  seventh 
campaign,  not  included  in  the  pack- 
et, is  Fight  Waste  which  is  sched- 
uled for  messages  under  the  OWI 
Special  Assignment  plan. 

2d  CBC  Net  Sponsors 

CANADA'S  second  network,  com- 
posed of  23  privately-owned  sta- 
tions and  one  Canadian  Broadcast- 
ing Corp.  station,  is  now  in  full 
operation  for  a  limited  evening 
period  daily  and  is  carrying  a 
growing  number  of  commercial  ac- 
counts. By  autumn  it  is  expected 
that  the  full  three  hours  of  evening 
time,  8-11  o'clock,  will  be  in  opera- 
tion. Commercial  programs  now 
on  the  Dominion  network  include 
Philco's  Hall  of  Fame  (Sun.  6-7 
p.m.)  ;  Gillette's  Fights;  McColl- 
Frontenac's  Texaco's  Star  Theatre 
with  Fred  Allen  (Sun.  9:30-10 
p.m.);  Pepsodent's  Bob  Hope 
(Tues.  10-10:30  p.m.);  Quaker 
Oats  That  Brewster  Boy  (Fri. 
9:30-10  p.m.);  Auto-Lite's  Every- 
thing for  the  Boys  (Tues.  7:30-8 
p.m.)  ;  and  Lipton's  Town  and 
Country  (Tues.  8-8:30  p.m.). 


xoh  e 
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HOK-HP5K 

640  Kc.       .  6,0OSKc. 


Pep.:  Melchor  Guzman  Co.  Inc. 

9  Rockefeller  Plozo.  New  York  City 
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THE  GIANT  OF  MILITARY  RADIO 

As  beachheads  and  command  posts  are  established,  the  SCR-299 
built  by  Hallicrafters  speeds  ashore  and  immediately  starts  operation  in  voice  and  code,  while 
stationary  or  speeding  through  woods  and  along  rough  roads  under  enemy  fire. 

Today  these  Giants  of  Military  Radio  are  repeating  this  tough  job,  with  the  Allied  Nations,  on  all 
the  battlefronts  of  the  world.  Whether  directing  the  fire  of  battle  wagons  lying  offshore  or  the  con- 
centration of  Allied  land  forces'  fire  on  a  strategic  hill,  the  SCR-299  "gets  the  information  through!" 


HALLICRAFTERS  HAS  THE  HONOR  OF  BEING 
THE  1ST  EXCLUSIVE  RADIO  MANUFACTURER 
TO  RECEIVE  THE  ARMY  •  NAVY  PRODUCTION 
AWARD  FOR  THE  3RD  TIME!  THE  WORLD  S 
LARGEST  EXCLUSIVE  MANUFACTURER  OF  SHORT 
WAVE  RADIO  COMMUNICATIONS  EQUIPMENT 


hallicrafters 


BUY  MORE  BONDS! 


GOP  Challenges  Jett 


(Continued  from  page  11) 


the  Commission — George  P.  Adair, 
assistant  chief  in  charge  of  broad- 
casting; George  Sterling,  assistant 
chief  in  charge  of  the  Radio  Intel- 
ligence Division,  and  Philip  P. 
Siling,  chief  of  the  international 
section. 

Assistant  chief  engineers  on 
leave  in  the  Government  service,  in 
addition  to  Capt.  Webster,  are 
Comdr.  Andrew  W.  Cruse,  (tele- 
phone) and  Lt.  Comdr.  Gerald  C. 
Gross,  originally  broadcasting  but 
afterward  assigned  to  common 
carrier  activities. 

The  importance  of  post-war  ra- 
dio and  communications  develop- 
ments, and  the  concommitant  al- 
locations and  regulatory  problems 
that  will  be  raised,  were  believed 
instrumental  in  bringing  about  the 
selection  of  Mr.  Jett.  He  has  at- 


tended numerous  international  con- 
ferences on  radio  and  telecommuni- 
cations as  delegate  or  technical  ad- 
visor, and  is  active  in  Government 
allocations  and  planning. 

Craven  Sent  for  Jett 

Ewell  Kirk  Jett  was  named  chief 
engineer  of  the  FCC  Dec.  22,  1937, 
and  took  office  Jan.  1,  1938.  He  had 
been  acting  chief  engineer  since  the 
preceding  August,  when  Comdr. 
Craven  was  sworn  in  as  a  Commis- 
sioner. It  was  upon  Mr.  Craven's 
recommendation  that  the  FCC 
made  that  appointment.  In  the 
Navy  Lt.  Jett  had  served  several 
tours  under  Comdr.  Craven. 

In  1929,  when  the  Radio  Com- 
mission needed  technical  help, 
Comdr.  Craven  first  was  "loaned" 
to  the  Commission,  but  he  soon  had 


Lt.  Jett  with  him.  Subsequently, 
when  the  latter  retired  from  the 
Navy  for  physical  reasons,  he  was 
appointed  senior  engineer  in  charge 
of  the  Commission's  work  in  other 
than  broadcasting.  He  has  been 
with  the  radio  regulatory  authority 
since. 

In  1931  he  was  appointed  assist- 
ant chief  engineer  of  the  Radio 
Commission  in  charge  of  non- 
broadcast  activities  and  carried 
over  in  that  assignment  when  the 
FCC  was  created  in  1934.  Even- 
tempered  and  soft-spoken,  he  is 
credited  with  being  an  able  admin- 
istrator. One  of  his  most  ardent 
supporters  always  has  been  Sen. 
White,  with  whom  he  had  served  on 
several  international  radio  delega- 
tions. 

Mr.  Jett's  communications  ex- 
perience goes  back  more  than  30 
years  to  1911  when,  as  a  youngster 
of  18,  he  enlisted  in  the  Navy  and 
immediately  began  training  as  a 
telegraph  and  radio  operator.  He 


Because  the  great  majority  of  our  six-state 
audience  lives  on  farms  or  in  small  agricultural 
communities,  they  are  intensely  practical.  In 
spite  of  having  the  largest  spendable  income  in 
many  years,  they're  still  careful  buyers. 
They  like  "reason-why"  copy  because  it  permits 
them  to  check  values  and  make  their  own  deci- 


HORSE  SENSE:  Strong  common  sense  of  a  very 
practical  nature.  —  Webster 

sions.  They  quickly  buy  your  product  if  those 
reasons  make  "horse  sense"  to  them. 
Because  of  WIBW's  practical  programs,  friend- 
ly personalities  and  helpful  services,  it's  equally 
good  horse  sense  to  choose  it  as  the  most  effec- 
tive selling  force  in  this  huge,  rich  market. 


FOR  THE  14TH  consecutive  year 
WLS  Chicago  has  received  more 
than  a  million  pieces  of  mail  from 
its  listeners.  Tabulating  the  1943 
total  (1  to  r),  are:  Ted  Morse,  WLS 
Barn  Dance  actor;  Chick  Freeman, 
sales  manager  of  WLS;  Harry 
Templeton,  director  of  war  pro- 
grams; and  Mildred  Zalac. 


served  conspicuously  in  both  the 
Vera  Cruz  campaign  and  World 
War  I  and  has  been  cited  several 
times.  He  retired  in  1929  after 
physical  disability  in  line  of  duty, 
completing  18  years  which  carried 
him  through  enlisted  ranks  to  a 
commission.  But  there  wasn't  a 
break  in  his  Government  service, 
for  he  promptly  was  appointed  to 
the  Radio  Commission's  engineer- 
ing staff. 

He  was  born  in  Baltimore  March 
20,  1893.  He  had  the  distinction  of 
having  served  as  radio  officer 
aboard  both  the  first  and  last  con- 
voy ships  of  World  War  I.  He  was 
radio  officer  aboard  the  Seattle 
which  made  the  first  convoy  trip  to 
France  with  troops  in  1917.  A  year 
later,  he  was  on  the  Georgia,  which 
was  halfway  across  the  Atlantic 
when  the  Armistice  was  signed. 

Mrs.  Jett  is  the  former  L.  Viola 
Ward.  They  have  two  married 
daughters,  whose  husbands  are  in 
the  armed  forces.  The  Jetts  reside 
in  Chevy  Chase,  Md.,  a  suburb  of 
Washington.  Mr.  Jett  is  a  Mason 
and  attends  the  Methodist  Church. 


Joins  J-W-T 

BEULAH  STRAW  WAY,  former 
merchandising  manager  of  WLW 
Cincinnati,  has  joined  the  radio 
publicity  and  promotion  staff  of  J. 
Walter  Thompson  Co.,  New  York, 
to  specialize  in  station  promotion. 
On  Jan.  17  she  will  leave  New 
York  for  a  tour  of  20  cities,  where 
she  will  contact  station  managers 
and  promotion  men  on  the  new 
Frank  Sinatra  show,  sponsored  on 
CBS  by  Lever  Bros.  Co.  for  Vimms. 
Miss  Strawway  will  make  guest  ap- 
pearances on  women's  programs. 


Zenith  Profit 

ZENITH  RADIO  Corp.,  Chicago, 
reports  an  estimated  consolidated 
operating  profit  for  the  first  six 
months  ended  Oct.  31,  1943,  of  its 
current  fiscal  year,  amounting  to 
$3,372,908  after  depreciation,  ex- 
cise taxes  and  reserves,  including 
reserves  for  voluntary  price  reduc- 
tion on  war  contracts  and  renego- 
tiation, but  before  provision  for 
Federal  income  and  excess  profits 
taxes.  Federal  income  and  excess 
profits  taxes  on  this  profit  are  esti- 
mated at  $2,072,787. 


wi  bw         °f  t<™^ 

WW     H  mKKP    WW  COLUMBIA'S    OUTLET    FOR  KANSAS 

  BEN    LUDY,   Geo.  Mgr.   

REPRESENTED  BY  CAPPER  PUBLICATIONS,  INC. 
NEW  YORK  CHICAGO  KANSAS  CITY  SAN  FRANCISCO 
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THE  SEARCH 

THAT 
NEVER  ENDS 


I 


N  the  industrial  life  of  America,  research 
has  been  of  constantly  increasing  importance. 
And  today  it  is  a  national  resource,  for  the 
research  of  industrial  and  college  laboratories 
is  proving  its  value  in  War. 

To  the  Bell  System,  research  is  an  old  idea, 
for  the  telephone  itself  was  born  in  a  labora- 
tory. Behind  its  invention,  sixty -nine  years 
ago,  were  researches  in  electricity  and  acous- 
tics and  in  speech  and  hearing. 

And,  ever  since,  there  has  been  a  labora- 
tory where  scientists  have  searched  to  know 
more  about  these  subjects;  and  with  their  as- 
sociated engineers  have  applied  the  new  knowl- 
edge, fitting  it  with  all  the  old,  to  make  the 
telephone  better  and  better. 

Their  fields  of  inquiry  have  broadened  and 
deepened  through  these  years;  they  inquire 
into  all  the  sciences-and  engineering  arts  which 
have  any  promise  of  improving  the  telephone. 
Much  has  been  learned  but  still  more  will  be, 
because  their  search  goes  on.  That  is  why  the 
telephone  laboratory  grew  to  be  Bell  Tele- 
phone Laboratories,  Incorporated,  the  largest 


industrial  laboratory  in  the  world.  And  it 
exists  to  improve  telephone  service. 

Improvements  in  industry  can  be  left  to 
chance  in  the  hope  that  some  one,  sometime, 
will  think  of  something  useful ;  that  some  good 
invention  will  turn  up. 

The  other  way  to  make  improvements  is 
to  organize  so  that  new  knowledge  shall  always 
be  coming  from  researches  in  the  fundamental 
sciences  and  engineering  arts  on  which  the 
business  is  based.  From  that  steady  stream 
will  arise  inventions  and  new  methods,  new 
materials  and  improved  products. 

This  is  the  way  of  Bell  Laboratories.  Its 
search  will  never  end.  And  as  fast  as  it  can 
the  Laboratories  will  apply  its  new  knowledge 
practically  to  the  design  of  equipment  and 
communication  systems. 

At  present — and  this  started  before  Pearl 
Harbor — its  trained  scientists  and  engineers 
and  all  their  skilled  associates  are  concentrat- 
ing on  products  of  importance  to  our  armed 
forces.  But  when  this  work  is  happily  over 
they  will  be  ready  to  continue  their  develop- 
ments for  the  needs  of  peace. 


BELL      TELEPHONE  SYSTEM 

"Research  is  an  effort  of  the  mind  to  comprehend  relation- 
ships no  one  has  previously  known;  and  it  is  practical  as 
well  as  theoretical."   BELL  TELEPHONE  LABORATORIES 


ADVANCE  FM  REGISTRATIONS 


ADVANCE  registrations  for  the 
Jan.  26-27  convention  of  Frequen- 
cy Modulation  Broadcasters  Inc., 
at  the  Hotel  Commodore,  New 
York,  had  been  received  up  to  Jan. 
13  as  follows: 


American   Broadcasting   Co.,  Washington, 
Henry  H.  Lyon. 

American   Television  Society,   New  York, 
Norman  D.  Waters. 

E.    Anthony   &  Sons.Inc,    New  Bedford, 
Mass.,  Hugh  R.  Norman. 


Fulton  Lewis,  Jr.'s 

DECEMBER  HOOPER  RATING 
IS  HIGHEST  YET! 


Hitch  your  advertising  mes- 
sage to  Mutual's  ace  news 
reporter  . . .  and  really  start 
moving  with  Lewis.  The 
man  who  scoops  the  world 
is  now  sponsored  on  more 
stations  by  more  satisfied 
sponsors  than  any  other 
reporter  or  commentator. 
Sell  him  at  your  one  time 
quarter  hour  rate  per  week. 
Call,  wire  or  write  WM.  B. 
DOLPH,  WOL,  WASHING- 
TON, D.  C. 


Asheville  Citizen-Times  Co.,  Asheville. 
N.  C,  Cecil  B.  Hoskins. 

Associated  Broadcasters,  Inc.,  Indianapolis, 
M.  J.  McKee. 

Berks  Broadcasting  Co.  (WEEU)  Read- 
ing, Pa.,  Clifford  M.  Chafey. 

Broadcasting  Magazine  Washington,  Sol 
Taishoff,  Maury  H.  Long. 

Franklin  Bruck  Adv.  Corp.,  New  York, 
Miss  Rae  B.  Elbroch. 

Canadian  Broadcasting  Corp.,  Montreal, 
Que.,  G.  W.  Olive. 

Capital  Broadcasting  Co.,  Inc.,  Mont- 
gomery, Ala.,  G.  W.  Covington,  Jr. 

Carter  Publications,  Inc.,  Fort  Worth, 
Tex.,  Harold  Hough,  A.  M.  Herman. 

C.  C.  Chapelle  Company,  Chicago,  C.  C. 
Chapelle. 

Chicago  Public  Schools  Radio  Council 
(WBEZ),  Chicago,  George  Jennings. 

Commodore  Broadcasting  Inc.,  Decatur,  111., 
Edward  Lindsay. 

Congress  Square  Hotel  Co.  (WCSH),  Port- 
land, Me.,  William  H.  Rines,  George  F. 
Kelley,  Jr. 

DeWald    Radio   Mfg.    Corp.,   New  York, 

Mark  Glaser. 
Evansville-On-The-Air,     Inc.,  Evansville, 

Ind.,  Clarence  Leich. 
FM  Radio-Electronics,  New  York,  M.  B. 

Sleeper. 

Freed  Radio  Corporation,  New  York,  Max 
Adelberg,  Arthur  Freed,  Murry  Wein- 
stein. 

Gazette  Printing  Company  (WCLO), 
Janesville,  Wis.,  Sidney  H.  Bliss. 

General  Radio  Co.,  Cambridge,  Mass., 
Martin  A.  Gilman. 

Graybar  Electric  Co.,  New  York,  C.  S. 
Powell,  J.  B.  McKey,  J.  W.  LaMarque; 
Washington,  L.  H.  Whitten. 

The  Greenville  News-Piedmont  Co. 
(WFBC),  Greenville,  S.  C,  B.  T.  Whit- 
mire. 

The  Hallicrafters  Co.,  New  York,  Robert 

Finlay,  Oscar  Roye. 
Hampton    Roads    Broad.   Corp.    (WGH) , 

Norfolk,  Edward  E.  Bishop. 
Harbenito    Broadcasting    Company,  Inc., 

Harlingen,  Tex.,  McHenry  Tichenor. 
Headley-Reed  Co.,   New  York,   Frank  P. 

Headley. 

Hearst  Radio,  Inc.,  New  York,  E.  M. 
Stoer. 

Josh  Higgins  Broadcasting  Co.  (KXEL), 
Waterloo,  Iowa.  Joe  DuMond,  Don 
Kassner. 

James   F.   Hopkins,  Inc.,   Detroit,  Mich., 

James  F.  Hopkins,  Arthur  H.  Croghan. 
Houston  Printing  Corp.  (KPRC)  Houston, 

Tex.,  Kern  Tips. 
Indiana    Broadcasting   Co.,  Indianapolis, 

Harry  E.  Adams. 
Interstate    Broadcasting    Co.,    Inc.,  New 

York,    John   V.    L.   Hogan,    Elliott  M. 

Sanger. 

Iowa  Broadcasting  Co.,  Des  Moines,  Craig 
Lawrence. 

E.  F.  Johnson  Co.,  Waseca,  Minn.,  L.  W. 
Olander. 

The  Journal  Company  (WMFM),  Milwau- 
kee, Walter  J.  Damm,  L.  W.  Herzog, 
Phillip  B.  Laeser. 

Kanawha  Valley  Broadcasting  Co.,  Charles- 
ton, W.  Va.,  Worth  Kramer,  R.  M.  Ven- 
able,  E.  R.  Custer. 

The  Katz  Agency,  Inc.  New  York,  George 
W.  Brett,  Stephen  R.  Rintoul,  Martin  F. 
Beck,  D.  H.  Denenholz. 

KFEQ  St.  Joseph,  Mo.,  Barton  Pitts. 

(KFJZ  and  TSN),  Tarrant  Broadcasting 
Co.,  Ft.  Worth,  Tex.,    Truett  Kimzey. 

KFRE  Fresno,  Cal.,  Paul  R.  Bartlett. 

KFVS  Cape  Girardeau,  Mo.,  Oscar  C. 
Hirsch. 

Macon  Telegraph  Pub.  Co.,  Macon,  Ga., 
Carmage  Walls,  Peyton  Anderson  Jr. 

McClatchy  Broadcasting  Co.,  Sacramento, 
Cal.,  Eleanor  McClatchy,  Norman 
Webster. 

McNary  and  Wrathall,  Washington,  Grant 

R.  Wrathall. 
University  of  Michigan,  Ann  Arbor,  Mich., 

Waldo  Abbot. 


RADIO'S  DRAMATIC  qualities 
were  demonstrated  last  week  when 
Cameron  W.  White  (1)  manager 
of  E.  R.  Squibb's  Atlanta  office 
heard  WAGA's  John  Harrington 
(r)  broadcast  the  story  of  two- 
year-old  Gary  Jackson's  suffering 
from  meningitis  and  his  urgent 
need  of  a  rare  serum.  White  wired 
his  New  York  office,  which  air- 
mailed the  serum  in  time.  The  At- 
lanta Constitution  carried  the 
story,  which  was  read  by  another 
Squibb  representative. 


Minneapolis  Star  Journal  &  Tribune  Co., 
Minneapolis,  Stanley  Hawks,  Harold  E. 
Perkins. 

Mississippi  Valley  Broad.  Co.,  Inc.,  East 

St.  Louis,  111.,  Carlin  S.  French. 
North  Jersey  Broadcasting  Co.,  Paterson, 

N.  J.,  Earl  F.  Lucas. 
New  Nonpareil  Co.,  Council  Bluffs,  Iowa. 

Robert    R.    O'Brien,    Mrs.    Robert  T. 

O'Brien. 

Newspaper  Printing  Corp.,  Tulsa,  Okla., 

R.  L.  Jones,  Rex  A.  Justus. 
City  of  N.  Y.  Municipal  Broadcast  System, 

New  York,  M.  S.  Novik. 
Northern  Broadcasting  Co.,  Inc.  (WSAU) 

Wausau,  Wis.,  Ben  F.  Hovel. 
Northside    Broadcasting    Corp.  (WGRC) 

Louisville,   Perry  W.  Esten,   Chas.  Lee 

Harris. 

Northwestern  Auto  Supply  Co.  (KGHL), 

Billings,  Mont.,  Jeff  Kiichli. 
Thomas  Patrick,  Inc.   (KWK),  St.  Louis. 

Mo.,  N.  J.  Zehr. 
Peoria    Broadcasting    Company,  Peoria, 

HI.,  Theodore  A.  Giles. 
Philadelphia    Daily    News,  Philadelphia, 

Morton  G.  Brandes. 
Philharmonic    Radio    Corp.,    New  York, 

Avery  R.  Fisher,  Victor  Brociner. 
Piedmont   Publishing  Co.  (WSJS-WMIT) 

Winston-Salem,  N.  C,  Harold  Essex. 
Pilot    Radio    Corp.,    Long    Island  City. 

Ernest  L.  Hall. 
Pinellas  Broadcasting  Co.,  St.  Petersburg, 

Fla.,  Nelson  P.  Poynter. 
Presque  Isle  Broadcasting  Co.,  Erie,  Pa., 

Charles  E.  Denny. 
Press   Publishing  Co.    (WHBL),  Sheboy- 
gan, Wis.,  A.  Matt  Werner,  H.  H.  Born. 
Zenith    Radio    Corporation,   Chicago,  111., 

G.  E.  Gustafson. 
Racine  Broadcasting  Corp.,  Racine,  Wis., 

Harry  R.  LePoidevin. 
Radio  Corporation  of  America,  RCA  Vic- 
tor Division,  C.  M.  Lewis,  Camden  Office; 
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Ben  Adler,  New  York  Office;  J.  Keachle, 

Chicago  Office. 
Radio  Engineering  Labs.,  Inc.Long  Island 

City,    Charles    M.   Srebroff,    Frank  A. 

Gunther,  Joseph  Behr. 
Rockford  Broadcasters,  Inc.,  Rockford,  111., 

Walter  Koessler. 
Rock  Island  Broad.   Co.   (WHBF),  Rock 

Island,  111.,  Robert  J.  Sinnett. 
Savannah  Broadcasting  Co.,  Savannah,  W. 

T.  Knight,  Jr.,  Claude  M.  Gray. 
The    Sedgwick    Publishing    Co.,  (Times- 
Leader),  Martins  Ferry,  O.,  A.  V.  Dix, 

G.  C.  Dix. 

Sentinel  Broadcasting  Corp.  (WAGE,  Inc.), 
Syracuse,  N.  Y.,  William  T.  Lane,  Charles 
Brannen. 

Small,  Brewer  &  Kent,  Inc.,  New  York, 
D.  W.  Howe. 

Spartanburg  Advertising  Co.,  Spartanburg, 
S.  C,  Walter  J.  Brown. 

Standard  Life  Broadcasting  Co.,  Jackson, 
Miss.,  L.  M.  Sepaugh. 

The  State  Co.,  Columbia,  S.  C,  S.  L.  Lati- 
mer, Jr. 

Stewart-Warner  Corp.,  Chicago,  J.  O. 
Mesa. 

Stromberg-Carlson  Co.,  Rochester,  N.  Y., 
Dr.  Ray  H.  Manson,  Lee  McCanne,  Wil- 
liam Fay,  Kenneth  Gardner. 

Susquehanna  Broadcasting  Co.,  York,  Pa., 
Louis  Vyner. 

W.  Beall  Taylor,  Signal  Mountain,  Tenn., 
W.  Beall  Taylor. 

Times  Herald  Co.,  Port  Huron,  Mich., 
W.  W.  Ottaway. 

Times-World  Corp.  (WDBJ),  Roanoke,  Va., 
Ray  P.  Jordan,  Junius  P.  Fishburn. 

The  Troy  Record  Company,  Troy,  N.  Y., 

D.  B.  Plum. 

Union-Sun   &   Journal,  Lockport,  N.  Y., 

E.  S.  Corson. 

Banks  of  Wabash,  Inc.  (WBOW),  Terre 
Haute,  Ind.,  Geo.  M.  Jackson. 

Warner  Bros.  Broadcasting  Corp.,  Holly- 
wood, Cal.,  Harry  Maizlish,  Calvert  Ap- 
plegate. 

WBEN  Buffalo,  Ralph  J.  Kingsley. 

WBRE  Wilkes-Barre,  Pa.,  A.  C.  Baltimore. 

WCOL  Columbus,  O.,  Kenneth  B.  Johnston, 
J.  E.  Lowe. 

Western  Electric  Co.,  New  York,  L.  F. 
Bockhoven,  H.  F.  Scarr,  S.  Vanderbilt, 
W.  E.  Jonker,  H.  N.  Willets. 

Westinghouse  Radio  Stations,  Inc.,  Phila- 
delphia, Lee  B.  Wailes,  D.  A.  Myer. 

WDOD  Chattanooga,  Tenn.,  Earl  W. 
Winger. 

WDRC  Hartford,  Franklin  M.  Doolittle, 
Wm.  E.  Malo,  Walter  B.  Haase,  Italo  A. 
Martino,  Carlton  Brown. 

The  WFMJ  Broadcasting  Company, 
Youngstown,  O.,  Frank  A.  Dieringer. 

WGAL  Lancaster,  Pa.,  Clair  R.  Mc- 
Collough,  J.  E.  Mathiot,  J.  Hale  Stein- 
man,  John  F.  Steinman. 

WGAR  Cleveland,  John  F.  Patt,  Robert 
Fox,  Lloyd  Wingard. 

WGST  Georgia  Tech  Station,  Atlanta, 
John  Fulton,  Ben  Akerman. 

WHEC  Inc..  Rochester,  Bernard  C. 
O'Brien. 

WIBX  Utica,  John  T.  Dowdell. 

Wichita  Broadcasters  (KWFT),  Wichita 
Falls,  Tex.,  Joe  B.  Garrigan. 

Wilcox-Gay  Corp.,  Charlotte,  Mich.,  Ches- 
ter M.  Wilcox. 

WISE  Asheville,  N.  C,  Harold  H.  Thorns. 

Wisconsin  Network,  Wm.  F.  Huffman. 

WKBN  Broadcasting  Corp.,  Youngstown, 
O.,  W.  P.  Williamson,  Jr. 

WKOK  Sunbury,  Pa.,  B.  A.  Beck,  Melvin 
Lohr. 

WKY    Radiophone    Co.,    Oklahoma  City, 

Okla,.  J.  I.  Meyerson. 
WMCA  New  York,  Frank  Knaack. 


BACK  FROM  THEIR  TRAVELS  in  eastern  and  midwestern  cities  where 
they  exchanged  operational  ideas  with  other  stations,  members  of  the 
executive  staff  of  WGAR  Cleveland  assembled  to  discuss  their  respective 
observations.  The  men  travelled  in  pairs,  visiting  stations  in  15  of  the 
largest  cities.  Around  the  table:  Maurice  Condon,  assistant  sales  man- 
ager; Carl  George,  director  of  operations;  Clyde  Vortman,  promotion 
director;  Lloyd  Wingard,  acting  chief  engineer;  John  F.  Patt,  WGAR 
vice-president  and  general  manager;  Frank  Oswald,  auditor;  Wayne 
Mack,  chief  announcer;  Ralph  Worden,  news  editor;  David  Baylor,  pro- 
gram director;  Harry  Camp,  sales  manager. 


Pamphilon  Named 

L.  E.  PAMPHILON,  former  chief 
engineer  of  WFIL  Philadelphia  and 
former  part  owner  of  WTBO 
Cumberland,  is  now  president  and 
chief  engineer  of  Airdesign  &  Fab- 
rication Inc.,  Upper  Darby,  Pa., 
radio  and  power  equipment  manu- 
facturers. Other  officials  are  W.  R. 
Keenly,  plant  superintendent;  and 
W.  C.  Faust,  vice-president  and 
treasurer.  The  company  manufac- 
tures power  transformers,  reactors, 
audio  input  and  output  transform- 
ers, iron  core  filters  and  relay  coils. 


A  RECORDING  DISC  of  their  hero 
son's  exploits  as  heard  on  a  broadcast 
of  War  Correspondent  over  WBAP 
Ft.  Worth,  was  given  to  the  parents 
of  the  late  Lt.  J.  W.  Livesay  by  the 
Frederic  W.  Ziv  Corp.,  producers  of 
this  transcribed  series. 


Voss  Joins  Blue 

WILLIAM  VOSS,  formerly  of 
Transamerican  Broadcasting  & 
Television  Corp.,  New  York,  and 
previously  with  CBS  and  Lennen 
&  Mitchell,  has  joined  the  BLUE 
production  staff.  He  replaces  John 
Cleary  who  has  been  detached  from 
his  duties  as  senior  director  to 
serve  temporarily  with  M.  P.  Wam- 
boldt,  commercial  program  super- 
visor. Joseph  Bell,  also  a  senior  di- 
rector and  now  on  a  three-month 
leave,  is  being  replaced  by  Wini- 
fred Lenihan,  actress  and  director. 


Clough  Joins  WIBA 

MERVIN  CLOUGH,  former  night 
manager  of  the  United  Press  Wis- 
consin bureau,  Milwaukee,  has 
joined  WIBA  Madison  to  handle 
newscasts  and  special  events.  He 
formerly  was  news  and  publicity 
director  of  KFYR  Bismarck,  N.  D., 
and  an  announcer  on  KGNF  North 
Platte,  Neb.  Under  his  direction 
WIBA  plans  to  expand  local  and 
state  news  coverage,  including 
1944  Wisconsin  legislature. 


WOPI  Bristol,  Tenn.,  R.  H.  Smith. 

WTAG-FM,  Worcester,  Mass.,  E.  E.  Hill. 

WTAR  Radio  Corp.,  Norfolk,  Campbell 
Arnoux,  J.  L.  Grether. 

WTCN  Wesley  Temple  Building,  Minne- 
apolis, C.  T.  Hagman. 

WTMA  Charleston,  S.  C,  Douglass  M. 
Bradham. 

WWSW  (WTNT-FM),  Pittsburgh,  Pa., 
Frank  P.  Smith,  Jr.,  Dan.  Nicoll. 

The  Yankee  Network,  Boston,  Mass., 
George  Steffy,  Irving  Robinson,  John 
Shepard,  3rd. 


FM  in  KANSAS  CITY 

KOZY 


EVERETT  L.  DILLARD 
//  General  Manager 

PORTER  BLDG. ,  KANSAS  CITY 


Out  here  in  the  great  open  country,  radio  is  more 
than  incidental  entertainment.  It's  the  constant  com- 
panion. In  the  Red  River  Valley,  WDAY  is  the  exclu- 
sive NBC  outlet -and  WDAY  has  more  than  50% 
regular  listenership  (daytime)  in  56  counties  of  North 
Dakota,  South  Dakota  and  Minnesota!  Won't  you 
write  for  the  actual  survey  maps  and  figures? 


WDAY 


&      FARGO,  N.  D.  ...  5000  WATTS  N.  B.  C. 
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Hon.  George  Trimble 
Marschalk  &  Pratt 
New  York.  N.  Y. 
Dear  George: 

Here's  some  last  minute  data  you'll  be 
interested  in  adding  to  your  W.  Va. 
recoTds.  Charleston  is  the  only  one  of 
W.  Va.'s  three 
metropolitan 
population 
areas  to  show 
a  growth  dur- 
ing the  war 
period,  as  re- 
ported by  the 
United  States 
census  bureau. 
The  Charles- 
ton area,  em- 
bracing all  of 
Kanawha 
County,  rose 
fiom  195  S6S 
three  years 
ago  to  207- 
94S  for  19iS, 
a  gain  of  12.- 
575,  or  6.4%. 
The  result  is 
that  Charles- 
ton came  very 
close  to  wrest- 
in  g  largest 
p  opulation 
center  honors 
from  Wheel- 
ing. Charles- 
ton's metro- 
politan area 
is  confined  to 
Kanawha 
county,  but 
Huntington' s 
includes  three,  and  Wheeling's  includes 
four  counties.  The  census  bureau  fig- 
ures, based  on  registration  for  war 
ration  books,  are  as  follows: 

Charleston  207,948 
Wheeling  210, >  62 

Huntington  177,360 
Worth  keeping  in  mind,  isn't  it? 
Regards 

Yrs. 
Algy. 

WCHS 

Charleston,  W.  Va. 


WGGES1  HOBS 


fiMfy  PROGRAMS 


SAN  QUENTIN  Prison  pro- 
gram, now  on  Don  Lee  Net- 
work, Wll1  ho  T-pcit*^  t^- 
COaSt  on  Mutual  starting  Jan. 
18.  Written  and  acted  by  mmaies 
of  San  Quentin  Prison,  with  only 
two  professionals  involved — the 
technical  engineer  and  Pat  Kelly, 
Don  Lee  producer — the  half-hour 
program  is  part  of  the  rehabilita- 
tion program  of  Warden  Duffy, 
who  will  tell  about  the  prison  dur- 
ing the  broadcasts.  Entertainment 
will  include  orchestra  and  glee-club 
music.  Title  is  San  Quentin  on  the 
Air  and  program  theme  song  is 
"Time  on  my  Hands." 


WIS  Forum 
WEEKLY  forum  clearing  house 
begins  on  WIS  Columbia,  S.  C,  Jan. 
23.  The  WIS  Radio  Forum  is 
planned  to  provide  discussions  of 
current  questions  of  particular 
interest  to  South  Carolina.  The 
half-hour  sustaining  program  pre- 
senting views  of  well  informed 
people  will  include  a  discussion  by 
participating  guests  of  the  topic 
in  question,  a  brief  formal  sum- 
mation, and  a  section  called  "Your 
Opinion  and  Mine"  devoted  to  a 
digest  of  listener  opinion  invited 
by  pre-announcement. 


Slanguage 
AS  THE  REGULAR  Monday  vari- 
ation of  its  afternoon  Blue  Frolics 
series,  the  BLUE  has  started  Sez 
You,  a  quiz  based  on  slang  inter- 
pretations. Three  Chicago  news- 
paper "slanguage"  experts,  How- 
ard Vincent  O'Brien,  Daily  News; 
Herb  Graffis,  Daily  Times,  and 
Patricia  Dougherty,  'Herald-Amer- 
ican, are  the  regulars,  alternating 
with  three  guest  "masters  of  slan- 
guage" in  translating  into  conserv- 
ative English  various  cryptic  ex- 
amples of  slang  patois. 


Wild  Life  Series 
WILD  LIFE  conservation  series 
presented  over  KARK  Little  Rock, 
Ark.,  for  the  past  three  years,  is 
conducted  by  Tom  Mull,  Arkansas 
Game  and  Fish  Commission  direc- 
tor of  education.  The  quarter-hour 
program  is  presented  once  weekly 
featuring  notes  and  comments  on 
hunting  and  fishing  as  well  as 
wildlife  conservation. 


Quiz  Sheet 
SUPERMAN  Inc.  is  sending  a 
weekly  quiz  sheet  to  wounded  ser- 
vicemen, and  to  other  hospital  pa- 
tients tying  in  with  Superman, 
heard  on  Mutual  under  sponsor- 
ship of  General  Mills.  Title  of  the 
quiz  paper,  which  is  followed  the 
next  week  by  an  answer  sheet,  is 
"Match  Your  Mind  with  Super- 
man." ,  .  | 


Merch  Swap 
"WHITE  ELEPHANTS"  figure 
largely  in  exchanges  on  Swap 
Shop,  recently  started  on  KECA 
Los  Angeles.  Herb  Allen  conducts 
the  daily  quarter-hour  program  de- 
voted to  merchandise  swapping. 


Education  Series 
DISCUSSION  programs  by  mem- 
bers of  the  Philadelphia  Board  of 
Education,  teachers,  counsellors 
and  students  provides  a  new  week- 
ly quarter-hour  program  series  for 
WIP  Philadelphia.  Called  My  Part 
in  the  War,  the  program  approach 
is  to  the  adult  audience,  calling 
attention  to  the  part  being  played 
by  the  school  board  in  the  war 
effort.  The  series  has  been  ar- 
ranged by  Bertram  L.  Lutton,  su- 
pervisor of  the  board's  agricultural 
program. 


Personal 

PERSONAL  PROBLEMS  sub- 
mitted by  listeners  are  re-enacted 
and  a  solution  offered  by  Jules 
Denes,  European  writer,  in  a  thrice 
weekly  quarter-hour  series  heard 
on  WBNX  New  York.  Bearing  the 
title  Mistakes  We  Make,  program 
varies  from  the  usual  personal 
dilemna  program  in  that  listeners 
do  not  air  their  troubles  personally, 
and  in  that  no  stress  is  laid  on 
marital  difficulties. 


On  BBC 

CURRENT  Broadway  plays  are 
adapted  for  BBC  Homes  Service 
listeners  in  a  BBC  recorded  half- 
hour  series  titled  Second  Nights 
on  Broadway.  Original  cast  takes 
part  on  each  program.  BBC  New 
York  production  manager  Roy 
Lockwood  serves  as  commentator. 
First  of  the  series  to  be  recorded 
and  sent  to  Great  Britain  was  a 
radio  version  of  Elmer  Rice's  "A 
New  Life." 


News  Mimic 
NAT  HALE'S  ability  to  mimic 
voices  is  exploited  in  a  twice  week- 
ly quarter  -  hour  program  on 
WWRL  Long  Island  City,  N.  Y., 
titled  Drama  in  the  News.  Imitat- 
ing the  voices  of  such  persons  as 
Winston  Churchill,  and  Franklin 
D.  Roosevelt,  Mr.  Hale  reenacts 
current  events.  One  portion  drama- 
tizes events  on  land,  sea  and  air, 
and  another  "nugget  news,"  fea- 
tures oddities  in  the  news. 


OFF  TO  CHEER  Oklahoma's 
wounded  men  of  the  45th  Division, 
is  Miss  Oklahoma,  1943,  Joan 
Hawk,  entering  the  Christmas-spe- 
cial bus  at  Oklahoma  City  for 
Temple,  Tex.  Holding  hands  with 
Oklahoma's  prettiest  is  Gayle 
Grubb,  WKY  station  manager. 
Oklahoma  Gas  &  Electric  Co.  spon- 
sored the  half-hour  program  of 
30  entertainers,  and  provided  a 
tree  and  presents  for  the  boys. 


Hookup  for  Film 

AS  AN  UNUSUAL  radio  promo- 
tion stunt  for  the  premiere  Jan.  11 
of  the  film  "Lifeboat",  20th  Cen- 
tury-Fox Film  Corp.,  New  York, 
sponsored  a  special  8:45-9  p.m. 
program  from  the  Astor  Theatre 
lobby,  using  a  telephone  line  hook- 
up of  four  New  York  stations, 
WQXR  WOV  WINS  and  WNEW. 
With  Herb  Sheldon  as  m.c,  the 
program  featured  short  interviews 
with  such  radio  and  screen  celebri- 
ties as  Phil  Baker,  Laird  Cregar, 
Elsa  Maxwell  and  others.  Agency 
in  charge  is  Kayton-Spiero  Co., 
New  York. 

Housing  Series 
KLX  Oakland,  Cal.,  has  started  a 
new  feature  called  Your  Housing 
Counselor  conducted  by  James 
Walker  Allen.  Program  offers 
homes  to  war  workers  with  Allen 
obtaining  listings  from  listeners 
for  the  various  realtor  sponsors. 
Program  runs  fifteen  minutes  daily 
except  Sunday. 
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Bulova  Sale  Reported 

(Continued  from  page  9) 

the  Yankee  or  its  disposition  to  the 
Pettey-Dolph-Clark  group. 

The  only  remaining  Bulova  sta- 
tion is  WOV  New  York,  which  is 
now  under  contract  for  sale  to  the 
Mester  Bros.,  New  York  mer- 
chants, for  $300,000. 

Whether  WNEW  will  be  sold 
was  problematical.  Several  offers 
have  been  made.  Richard  F.  O'Dea 
of  New  York  has  a  10%  interest 
in  the  station,  which,  it  is  under- 
stood, he  does  not  propose  to  re- 
linquish. Milton  Biow,  advertising 
agency  head,  holds  a  29%  interest 
which  would  be  available  to  Mr. 
Bulova  for  disposition  along  with 
his  own  holdings.  Vincent  Daley 
of  New  York,  also  holds  10%, 
available  to  Mr.  Bulova. 

Reports  have  been  current  that 
several  New  York  newspapers 
among  them  the  Times  and  the 
Daily  News  have  had  conversations 
regarding  acquisition  of  WNEW. 
Also  mentioned  has  been  Floyd 
Odium,  New  York  financier  who  is 
identified  with  RKO. 


Wage  Order  Amended 

AMENDING  its  General  Order  16, 
the  National  War  Labor  Board  no 
longer  requires  employers  to  report 
wage  increases  given  to  bring 
women's  rates  to  those  of  men 
when  quality  and  quantity  of  work 
performed  is  identical.  In  the  last 
13  months,  prior  to  the  amend- 
ment, the  Board  received  2,250  re- 
ports covering  increases  for  59,500 
women. 


Mutual  Series 

MUTUAL  LIFE  INSURANCE 
Co.,  New  York,  since  mid-December 
has  been  conducting  a  campaign  of 
thrice  weekly  five-minute  programs 
in  several  markets  to  dramatize 
stories  of  how  the  Government  is 
providing  for  the  war  wounded. 
Campaign  is  slated  to  run  13  weeks. 
Agency  is  Doremus  &  Co.,  New 
York. 


AMERICAN  STANDARDS  Assn. 
has  released  its  new  list  of  more  than 
600  standards,  including  64  approved 
or  revised  since  the  last  list  was  print- 
ed in  April  1943. 


ADELAIDE  IRVING,  55,  Hollywood 
radio  actress,  died  at  the  home  of 
her  sister  in  Eureka,  Cal.,  on  Dec.  30. 


NO  DOUBT  thorough  knowledge 
of  the  industry's  activities  by  reg- 
ular reading  of  Broadcasting  led 
to  Jack  Keasler's  recent  promo- 
tion to  commercial  manager  of 
WOAI  San  Antonio  from  his  for- 
mer post  of  account  executive.  He 
insists  he  wasn't  dozing  when  this 
picture  was  snapped.  Hugh  A.  L. 
Halff,  president  and  general  man- 
ager of  WOAI  announced  the  pro- 
motion last  week.  Mr.  Keasler,  well- 
known  in  southwestern  radio,  has 
been  chairman  of  NAB's  Sales 
Managers  Division  for  the  13th 
district  for  two  consecutive  terms. 
He  demonstrates  his  ability  to  read. 


Test  Series 

MILES  EMULSION  Co.,  Terre 
Haute,  Ind.,  recently  appointed 
Sherman  &  Marquette,  Chicago,  to 
handle  advertising  media.  Testing 
for  an  expansion  is  being  con- 
ducted on  KARK  Little  Rock,  Ark., 
with  five-weekly  one-minute  spot 
announcements.  Contract  is  on  13- 
week  basis. 


Westinghouse  Adds 

EXPANDING  its  radio  advertis- 
ing, Westinghouse  Electric  &  Mfg. 
Co.,  Pittsburgh,  is  taking  three 
programs  weekly  on  the  BLUE  in 
the  10:15-10:30  p.m.  period.  No 
further  details  are  available.  The 
company  already  sponsors  the 
Westinghouse  Program  on  NBC 
Sunday  afternoon.  Agency  is  Mc- 
Cann-Erickson,  New  York. 


WLPM  to  Blue 

WLPM  Suffolk,  Va.,  on  Jan.  12  be- 
came a  BLUE  affiliate,  bringing 
that  network's  total  affiliates  to 
177.  Owned  by  Suffolk  Broadcast- 
ing Co.,  the  station  operates  full- 
time  on  1450  kc,  250  w. 


Richards  Group 
Names  Pierce  V-P 

ON  THE  EVE  of  his  return  to  the 
war  theatre  as  chief  engineer  of 
the  Psychological  Warfare  Branch, 
Allied  Headquarters  in  Algeria, 
R.  Morris  Pierce  was  elected  vice- 
president  in  charge  of  engineering 
of  WGR  Detroit,  WGAR  Cleveland 
and  KMPC  Los  Angeles,  stations 
operated  by  the  G.  A.  Richards  in- 
terests. Mr.  Pierce  has  been  chief 
engineer  of  WGAR  for  13  years. 

In  announcing  the  action  of  the 
stockholders,  Mr.  Richards  said  el- 
evation of  Mr.  Pierce  to  the  vice- 
presidency  of  the  three  stations 
"is  in  recognition  of  the  outstand- 
ing contributions  which  he  has 
made  to  the  interests  of  these  com- 
panies and  to  radio  in  general".  He 
said  it  was  also  desired  to  relieve 
him  of  the  burden  of  supervising  a 
single  station's  detailed  operations 
so  that  the  benefit  of  his  advice 
on  overall  engineering  policy  would 
be  available.  Mr.  Pierce  also  will 
devote  considerable  time  to  post- 
war technical  developments. 

The  new  vice-president  left 
Cleveland  last  week  to  return  to 
his  overseas  assignment.  He  had 
gained  national  recognition  for  the 
part  he  played  in  broadcasting 
surrender  terms  to  the  Italian 
Navy. 

He  returned  to  WGAR  last  Sep- 
tember and  supervised  plans  for 
the  station's  shift  from  1480  to 
1220  kc.  He  is  expected  to  return 
to  his  new  post  with  the  Richards 
stations  within  six  months. 
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Problems  for  New  York  FM  Meeting 
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Panel  of  Experts  Will 
Be  Given  Questions 
At  Convention 

WHAT  IS  THE  future  of  FM 
and  what  should  AM  broadcasters 
and  other  prospective  applicants 
do  about  it?  These  questions  and 
others  which  have  descended  upon 
FM  pioneers,  engineers,  attorneys 
and  Government  officials  identified 
with  radio  will  be  presented  to  a 
panel  of  experts  at  the  FMBI  con- 
vention in  New  York  Jan.  26-27. 
Some  of  the  questions,  submitted 
in  advance  to  Walter  J.  Damm, 
FMBI  president,  follow: 

1.  Is  it  true  that  FM  will  re- 
place AM  and  that  eventually  all  AM 
stations  will  have  to  switch  to  FM? 

2.  Can  I  get  the  same  coverage  with 
FM  that  I  do  with  AM? 

3.  What  provisions  have  been  made 
to  cover  so-called  trade  areas  in  the 
wide  open  spaces  where  trade  areas 
may  be  so  large  that  it  would  be  im- 
possible to  build  a  tower  high  enough 
so  that  the  present  maximum  per- 
mitted 50  kw  transmitter  would  lay 
down  a  signal  complying  with  the 
Commission's  regulations? 

4.  Will  there  be  FM  automobile 
sets  and  what  is  being  done  to  sup- 
press automobile  ignition? 

5.  What  has  FM  got  that  AM 
hasn't — other  than  less  static? 

6.  Why  should  I  scrap  my  present 
AM  investment  and  start  all  over  with 
FM  when  I  am  making  good  profits 
now? 

7.  Why  should  I  join  FMBI  and 
what  can  I  get  out  of  it? 

8.  I  am  only  a  small  operator  in  a 
small  town — why  should  I  pay  the 
same  dues  to  FMBI  as  a  large  oper- 
ator? 

9.  Where  can  I  find  out  what  area 
of  coverage  is  limited  to  my  location? 

10.  Do  I  have  to  have  an  ASCAP 
or  BMI  license  for  an  FM  station? 

11.  Can  I  use  phonograph  records 
on  FM? 

12.  Can  I  get  a  construction  per- 
mit for  an  FM  station  and  wait  until 
I  am  forced  by  competition  in  my 
town  to  begin  construction? 

13.  Why  didn't  the  Commission  let 
well  enough  alone  and  simply  keep 
on  licensing  AM  stations? 

14.  What  will  happen  to  present 
AM  stations  if  we  get  thousands  of 
FM  stations  on  the  air? 

15.  Am  I  cutting  my  own  throat 
by  building  an  FM  station  and  let- 
ting my  AM  listeners  get  used  to  FM  ? 

16.  Suppose  I  want  to  wait  until 
I  am  forced  into  FM — will  I  be  able 
to  get  a  frequency? 

17.  What  is  the  cost  of  operating 
an  AM  station  as  compared  with  an 
FM  station — power  for  power? 

18.  I  understand  FM  signals  reach 
only  to  the  horizon.  Won't  this  mean 
that  many  more  FM  stations  than 
AM  stations  will  be  needed  to  assure 
complete  United  States  coverage? 

19.  What  about  network  programs 
for  FM  stations? 

20.  Has  the  Commission  formulated 
a  policy  of  licensing  studio  to  trans- 
mitter links  on  a  general  basis  or  will 
such  links  only  be  licensed  where  it 
is  impossible  to  obtain  telephone  lines? 

21.  Does  the  Commission  intend  to 
relax  its  rules  which  require  all  li- 
censees in  a  community  to  cover  the 
same  area? 

22.  Will  the  Commission  reinstate 
the  requirement  that  a  certain  num- 
ber of  hours  each  day  must  be  un- 
duplicated  programs — that  is,  in  build- 
ing an  FM  station  can  I  figure  that  I 
can  program  it  with  the  same  pro- 
grams I  am  now  running  on  my  AM 
stations  or  must  I  spend  money  for 
separate  programs? 

23.  I  have  heard  that  FM  sounds 


tinny — even  on  the  best  receivers.  Why 
is  that? 

24.  Can  I  put  an  FM  antenna  on 
my  AM  tower  provided  that  the  tower 
is  structurally  strong  enough? 

25.  Wattage  for  wattage,  does  an 
FM  transmitter  use  more  power  than 
an  AM  transmitter? 

26.  Is  a  limiter  tube  absolutely  nec- 
essary in  an  FM  receiver  and  what 
is  the  purpose  of  this  tube? 

27.  Which  is  the  best  transmitter 
location — a  high  building  in  a  city 
or  a  tower  removed  from  a  city? 

28.  How  can  so-called  dead  spots 
on  the  side  of  hills  removed  from  the 
transmitter  location  be  taken  care  of? 

29.  Where  can  I  get  the  necessary 
technical  part  of  an  application  pre- 
pared? 

30.  Is  there  any  data  available  on 
directional  FM  antennae  or  does  the 
Commission  require  a  circular  pat- 
tern? For  instance,  I  am  located  in 
the  corner  of  my  trade  area  and  in 
order  to  comply  with  a  circular  pat- 
tern would  have  to  have  my  trans- 
mitter almost  40  miles  from  the  city. 

31.  When  will  transmitter  equip- 
ment and  receivers  be  available? 

Television  Attachment 

32.  The  public  has  been  the  prey 
of  much  misrepresentation  in  regard 
to  "television  attachments"  on  stand- 
ard broadcast  receivers.  What  steps 
are  being  taken  by  FMBI  to  prevent 
the  same"  thing  from  happening  in  re- 
gard to  FM  attachments  when  manu- 
facture of  receivers  is  resumed? 

33.  There  is  every  reason  to  believe 
that  television  will  be  "ready"  as  soon 
after  the  war  as  the  manufacture 
of  equipment  can  be  resumed.  A  sound 
channel  on  the  television  transmitter 
apparently  enjoys  all  the  advantages 
of  FM.  Why  should  not  the  broadcast- 
ing stations  install  television  trans- 
mitters rather  than  FM  transmitters 
even  if  they  only  partially  operate 
them  with  a  sound  program  only  until 
sufficient  television  receivers  are  in 
operation? 

34.  Assuming  that  television  will 
be  delayed  two  or  three  years  after 
the  war,  what  justification  does  the 
broadcast  station  have  for  installing 
FM,  probably  operating  it  at  a  loss 
for  a  few  years  and  then  junking  it  in 
favor  of  television? 

35.  What  changes,  if  any,  have  been 
made  in  the  territorial  allocation  plan 
for  FM? 

36.  Discuss  relative  merits  of  a 
high  power  transmitter  and  a  multi 
bay  antenna  located  at  the  studio  site, 
on  a  high  building  in  the  center  of  a 
large  city,  versus  a  medium  power 
transmitter  with  a  simpler  antenna 
located  approximately  15  to  20  miles 
out  of  town,  but  at  a  higher  altitude. 
Would  extra  cost  of  high  power  trans- 
mitter offset  costs  of  ST  link,  building, 
power  and  telephone  circuits  and  addi- 
tional expenditure  for  personnel  at 
remote  site? 

37.  Would  intense  field  in  city  be 
an  advantage,  or  would  cross  modula- 
tion on  other  services  present  a  prob- 
lem? 

38.  Is  it  possible,  and  economically 
feasible,  to  build  FM  studios  in  noisy 
downtown  locations,  and  be  sure  that 
they  will  be  acoustically  right  for  per- 
fect quality  broadcast? 

39.  Is  the  use  of  booster  or  relay 
transmitters  to  cover  large  rural  areas 
practical  from  a  performance  stand- 
point and  economical  from  a  cost 
standpoint? 

40.  Is  an  FM  license  obtainable  in 
a  town  where  there  is  already  a  radio 
station? 

41.  Can  such  a  license  be  secured 
even  though  equipment  for  such  a  sta- 
tion cannot  be  bought  until  after  the 
war? 

42.  Do  such  licenses  cost  anything 
other  than  fees  to  lawyers,  etc.? 

43.  About  how  much  would  it  prob- 
ably cost  to  install  a  small  FM  station 
when  material  is  available? 

44.  Will  AM  stations   be  granted 


FM  as  an  auxiliary  service  where  FM 
could  not  get  commercial  support? 

45.  Will  it  be  the  FCC  policy  to  al- 
low duplication  of  service  of  FM  and 
AM? 

46.  What  FM  equipment  is  needed 
for  60-mile  coverage? 

47.  Approximate  cost  of  equipment 
and  installation  for  10  kw  transmitter. 

48.  Can  one  antenna  be  used  for 
both  AM  and  FM? 

49.  Can  regular  AM  programs  be 
broadcast  simultaneously  on  FM,  or 
must  a  certain  number  of  hours  be 
produced  separately?  What  are  the 
FCC  rules  in  this  regard? 

50.  Any  other  information  which 
could  be  brought  out  in  discussion 
which  would  be  interesting  to  a  smaller 
station. 

51.  What  are  the  engineering  pos- 
sibilities and  the  legal  (FCC)  restric- 
tions to  be  expected  from  dual  opera- 
tion of  FM  arrays  from  a  common  steel 
tower  supporting  structure?  I  have  in 
mind  a  plan  whereby  several  FM 
broadcasters  will  rent  space  on  a  com- 
mon tower  which  is  constructed  by 
an  interested  tower  manufacturing 
concern. 

52.  Can  a  program  be  beamed  to 
another  station  to  be  re-broadcast  and 
be  broadcast  at  the  same  time  by  the 
originating  station,  using  the  same 
transmitter  and  the  same  antenna? 

53.  a.  In  a  network  such  as  the 
one  proposed,  local  stations  will  un- 
doubtedly be  desirous  of  presenting 
programs  for  their  localities  at  times 
when  network  programs  are  being 
beamed  to  them.  As  I  understand  it, 
this  would  prevent  their  picking  up 
the  network  program  and  beaming  it 
to  the  station  next  in  line,  unless  each 
station  had  two  transmitters  and  two 
antennas.  Is  this  correct? 

b.  Would  the  use  of  automatic  re- 
lays be  a  solution  of  this  problem?  If 
so,  will  you  explain  their  operation? 

54.  In  such  a  network  where  pro- 
grams are  beamed  from  one  station  to 
another,  the  beaming  of  these  pro- 
grams must  go  from  them  in  a  single 
direction,  as  I  understand  it,  just  as 
is  the  case  with  the  telephone  transmis- 
sion of  amplitude  modulation  network 
programs. 

55.  The  University  is  planning  on 
building  new  studios  for  its  FM  broad- 
casts. Can  you  give  me  the  ideal  specifi- 
cations (size,  shape,  acoustical  re- 
quirements) of  a  studio  for  FM? 

56.  Would  it  be  more  efficient  and 
economical  to  connect  the  stations  by 
telephone  lines  instead  of  beaming 
programs?  Wouldn't  this  affect  the 
quality?  If  the  telephone  company 
perfects  lines  to  carry  the  possible 
frequencies  of  FM  will  the  beaming 
of  programs  from  one  station  to  an- 
other be  prohibited? 

57.  What  power  would  you  suggest 
the  member  stations  apply  for? 

58.  Is  there  any  reason  why  com- 
mercial FM  stations  could  not  be 
utilized  in  this  network? 


"Suppose  you  just  forget  those 
clothing  commercials  on  WFDF 
Flint." 
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NBC  Programs  to  FM 

{Continued  from  page  12) 


stations  and  in  the  absence  of 
available  standard  band  stations, 
applications  for  affiliations  will  be 
received  from  operators  of  fre- 
quency modulation  stations." 

As  the  size  of  the  national  FM 
audience  increases,  NBC  stated, 
there  should  be  plenty  of  FM  sta- 
tions across  the  country  to  permit 
the  organization  of  several  new  na- 
tional networks  comprised  of  FM 
broadcasters.  For  all  practical 
purposes,  it  was  added,  FM  using 
its  present  allocation  in  the  spec- 
trum will  make  as  many  broad- 
casting frequencies  available  as 
there  will  be  broadcasters  to  use 
them.  "The  number  of  stations  will 
be  limited  almost  entirely  by  eco- 


83,000  MORE 

RADIO  FAMILIES  FOR 

KGO  in  1944 

KGO  is  drawing  more  than  its  share 
of  listeners  from  the  2,744,825  war- 
time population* now  living  within  its 
h  millivolt  area,  according  to  the  esti- 
nate  on  March  1,  1943  of  the  U.  S. 
lureau  of  Census.  It  now  reaches 
708,260  radiofamiliesin  theSan  Fran- 
:isco  Bay  Region  and  Northern  Cali- 
ornia,  an  increase  of  approximately 
13,000  families  since  1940.  And  what 
amilies!  Inthearea,334.5 peopleare 
mployed  today  for  every  1 00  people 
mployed  in  1 937 !  Let  KGO  help  you 
ell  this  lucrative  market! 

*Civilian  population  only. 
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810  K  C.  7500  Watts 

Blue  Network  Company,  Inc. 


nomic  considerations,"  the  state- 
ment points  out. 

"National  network  broadcasting 
has  grown  and  developed  in  the 
U.  S.  as  a  result  of  the  unique  abil- 
ity of  networks  to  tap  all  impor- 
tant talent  centers,  and  the  cease- 
less efforts  of  the  four  present  net- 
works and  their  affiliated  stations 
to  render  a  constantly  improving 
public  service.  These  efforts  will 
continue.  FM,  however,  will  afford 
to  new  broadcasters  an  opportuni- 
ty to  compete  with  present  sta- 
tions and  networks.  The  test  will 
be  primarily  the  program  offered 
to  the  listener. 

NBC  welcomes  this  competition, 
believing  that  it  will  inspire  new 
creative  program  effort  in  the 
whole  field  of  broadcasting,  and 
will  add  new  value  to  the  service 
of  radio  in  the  public  interest." 

FM  Advantages 

NBC  pointed  to  television  as  a 
new  service  of  far-reaching  im- 
portance, and  said  that  new  stand- 
ards of  excellence  in  the  post-war 
performance  of  both  FM  and  tele- 
vision can  be  expected.  "Television 
is  a  new  art  which  will  necessarily 
develop  a  new  type  of  program  de- 
signed for  both  eye  and  ear,  en- 
tirely distinct  from  those  of  sound 
broadcasting,"  NBC  said.  "FM,  on 
the  other  hand,  is  a  new  technique 
applied  to  the  transmission  and 
reception  of  sound  broadcasting.  It 
furnishes,  not  a  new  form  of  pro- 
gram, but  a  new  method  of  bring- 
ing to  the  radio  audience  programs 
designed  for  the  ear  alone." 

FM  broadcasting,  the  pronounce- 
ment added,  offers  a  number  of 
advantages  in  urban  centers  over 
broadcasting  in  the  standard  band 
—  virtually  eliminating  the  dis- 
turbances from  natural  and  man- 
made  static.  Because  of  wider  chan- 
nels "higher  fidelity  sound  can  be 
transmitted".  Transmitting  equip- 
ment costs  are  lower  than  for 
standard  band  transmitters,  both 
for  initial  investment  and  for 
operation,  it  added. 

Pointing  out  that  FM  can't  de- 
pend solely  on  technical  advantages 
if  it  is  to  attract  wide-spread 
audiences,  NBC  stated  that,  first 
and  foremost,  attractive  programs 
must- be  offered.  "If  FM  is  required 
to  create  and  maintain  a  separate 
program  service  in  competition 
with  well  established  and  highly 
popular  programs,  its  development 
will  be  greatly  retarded." 

Paul  W.  Morency,  WTIC  Hart- 
ford, representing  District  1,  re- 
cently elected  chairman  of  the  com- 
mittee, presided  at  the  two-day 
session  of  the  NBC  Committee. 

Other  committee  members,  all  of 
whom  attended  the  meetings,  are: 
District  2,  G.  Richard  Shafto,  WTS 
Columbia;  3,  James  D.  Shouse, 
WLW  Cincinnati;  4,  H.  W.  Slavick, 
WMC  Memphis;  5,  Stanley  E. 
Hubbard,  KSTP  St.  Paul-Minne- 
apolis; 6,  Edgar  Bell,  WKY  Okla- 
homa City;  7,  Richard  Lewis, 
KTAR  Phoenix;  8,  Arden  X.  Pang- 
born,  KGW  Portland,  Ore. 


ACE  INTERVIEW 

Missing  Marine  Hero  on  Disc 
 Aired  by  4  Nets  


ON  DEC.  23,  two  men  in  a  revet- 
ment at  the  edge  of  Barakoma 
Field  on  Vela  Lavella  in  the  South 
Pacific  recorded  an  interview.  In- 
tez-viewer  was  Sgt.  James  O.  Har- 
din Jr.,  Marine  Corps  correspond- 
ent. The  man  interviewed  was  Ma- 
rine Ace  and  ex-Flying  Tiger  Maj. 
Gregory  Boyington,  who  on  that 
day  had  raised  his  score  from  20 
to  24  Jap  Zeroes.  On  Jan.  3,  after 
tying  the  Rickenbacker-Foss  record 
of  26  planes,  Maj.  Boyington  was 
reported  missing  in  action. 

The  transcription  of  that  inter- 
view was  released  last  Thursday 
at  noon  by  the  Navy  Dept.  to  the 
four  major  networks  through  their 
Washington  outlets.  At  12:30  WOL 
broadcast  the  interview  over  the 
full  Mutual  network,  cancelling 
two  numbers  on  the  Navy  Band 
program  which  was  on  at  the  time. 
WRC  put  it  on  locally  at  12:50, 
WMAL  at  3:50  over  the  BLUE, 
and  WTOP  at  5:15  locally. 


Godfrey's  10th  Year 

LAST  Saturday,  Jan.  15,  marked 
the  completion  of  ten  years  on 
WTOP  Washington  for  Arthur 
Godfrey,  whose  musical  murmur- 
ings  interspersed  with  chatty  small 
talk  entertain  early  morning  listen- 
ers starting  at  6:30  a.m.  daily.  As- 
sociated with  radio  since  he  was  an 
instructor  in  radio  theory  at  the 
U.  S.  Naval  Radio  School  at  Great 
Lakes,  111.,  Godfrey  now  holds  a 
commission  as  Lieutenant  Com- 
mander in  the  Naval  Reserve.  Spe- 
cial anniversary  broadcast  was 
presented  with  Godfrey  from 
Loew's  Capitol  Theatre  in  Wash- 
ington on  the  evening  of  Jan.  15. 


Squibb  Case  Closed 

FEDERAL  Trade  Commission  has 
closed  without  prejudice  its  case 
against  E.  R.  Squibb  &  Sons,  New 
York,  charged  with  advertising 
which  failed  to  reveal  potential 
dangers  in  the  use  of  a  laxative 
preparation,  "Granaya  with  Cas- 
cara",  when  taken  in  the  presence 
of  symptoms  of  appendicitis.  The 
company  entered  into  a  stipulation 
with  the  FTC  to  discontinue  the 
questioned  advertisements. 

Edith  Doyle 

EDITH  DOYLE,  of  the  commer- 
cial staff  WSPA  Spartanburg, 
S.  C,  died  suddenly  in  Spartanburg 
of  cerebral  hemorrhage.  Mrs.  Doyle, 
who  is  survived  by  a  daughter  and 
two  sons  had  been  with  WSPA  for 
several  months  after  commercial 
work  with  Harry  S.  Goodman  and 
Kasper-Gordon. 

GENERAL  BAKING  Co.,  New  York 
(Bond  bread),  has  been  charged  by  the 
Federal  Trade  Commission  with  vio- 
lating Section  2(d)  of  the  Robinson- 
Patman  Act  by  paying  its  preferred 
customers  for  rendering  advertising 
services  and  facilities  without  making 
such  payments  available  on  propor- 
tionately equal  terms  to  all  other  com- 
peting customers. 

EVANS  FUR  Co.,  Chicago,  began 
sponsorship  Jan.  16  of  a  half-hour  pro- 
gram, The  Sky  Riders,  Sundays,  on 
WGN  Chicago.  The  quiz  show  origi- 
nates from  Chicago's  Servicemen's 
Center.  Contract  is  for  13  weeks, 
placed  by  State  Adv.  Co.,  Chicago. 
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First  in  Prestige! 
First  in  Audience! 
First  for  Advertisers! 


House  Group  Ready  to  Act 

(Continued  from  page  11) 


PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS  •  National  Representatives 


Dear  Time  Buyer ■  — 

There's  not  room  here  to 
tell  our  full  story,  but  if 
you're  looking  for  more 
listeners  in  the  southwest, 
KROD  can  really  deliver 
them.  Please  let  us  give 
you  complete  information. 
Write  or  call  us  or  our 
national  representatives 

HOWARD  H.  WILSON  CO. 

IK  IRC  ID 

CBS      600  KC      1000  Watts 
EL  PASO,  TEXAS 
Dorrance  Roderick,  Owner     Val  Lawrence,  Manager 
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the  key  to  the  door  that  opens 
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neighbor  customers  .  .  .  South 
of  the  Border! 
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two-division  provision  may  be  the 
one  which  the  Committee  as  a 
whole  will  consider.  Another  sug- 
gestion made  by  Judge  E.  O.  Sykes, 
former  Commissioner,  and  recom- 
mended by  Commissioner  T.  A.  M. 
Craven,  may  be  written  into  the 
bill.  That  provides  that  the  chair- 
manship shall  rotate  each  year. 
Sen.  White  said  he  did  not  object 
to  rotating  the  chairmanship.  Sen. 
Wheeler  was  reported  undecided, 
although  leaning  towards  rota- 
tion. 

Penalties  Seen  as  Dangerous 
FCC  Chairman  James  Lawrence 
Fly,  on  the  last  day  of  the  hear- 
ings, came  up  with  a  plan  that 
would  give  the  Commission  infi- 
nitely broader  powers  to  penalize 
stations  for  infractions  of  law  or 
regulations  [Broadcasting,  Dec. 
20].  His  proposal,  which  would  au- 
thorize a  maximum  of  $500  per 
day  fine  in  cases  where  revocation 
of  license  was  not  warranted,  was 
presented  as  a  written  amend- 
ment. There  has  been  strong  objec- 
tion to  this  provision. 

Regardless  of  the  Commissioners 
in  office,  Sen.  White  said  he  could 
see  where  some  broadcasters  might 
be  virtually  forced  out  of  business 
through  heavy  fines  levied  for  in- 
fractions of  any  of  the  maze  of 
regulations  adopted  by  the  Com- 
mission. On  the  other  hand,  he 
added,  if  that's  what  the  broad- 
casters want  and  feel  is  the  solu- 
tion to  the  fear  of  the  FCC  now 
prevalent,  then  in  all  probability 
it  will  go  into  the  law. 

Following  a  conference  with  the 
new  legislative  committee  of  the 
Federal  Communications  Bar  Assn. 
and  broadcasters  it  was  learned 
that  Sens.  Wheeler  and  White  are 
agreed  on  the  procedural  and  ap- 
pellate provisions  of  the  proposed 
revision  of  the  Act.  Late  last  week 
they  had  not  agreed  upon  the  pro- 
vision (Section  8C)  which  would 
prohibit  the  Commission  from  any 
control  over  business  practices  or 
programs. 

A  difference  of  opinion  in  that 
respect  is  expected  to  lead  to  some 
provision  giving  the  Commission 
supervision  over  contractural  rela- 
tions between  the  chain  companies 
and  network  affiliates.  Broadcast- 
ers have  contended  that  to  regu- 
late business  practices  is  to  regu- 
late programs.  Sen.  Wheeler  dif- 
fers. He  contends  the  networks 
should  be  licensed  as  such  and  that 
the  Commission  should  be  given 
supervision  over  business  prac- 
tices to  prevent  "monopolies". 

While  the  co-authors  hope  to 
have  their  own  revised  version  of 
S-814  ready  for  Committee  con- 
sideration late  next  week,  it  was 
pointed  out  that  they  are  only  two 
of  a  Committee  of  21  and  that 
others  who  attended  the  hearings 
have  reached  some  conclusive  views 
as  to  what  should  go  into  radio 
legislation.  By  time  the  bill  is  re- 
ported out  of  Committee  it  is  ex- 
pected to  contain  several  amend- 


ments in  addition  to  those  formu- 
lated by  the  co-authors. 

NAB  Opposes  Rotation 

Committee  members  last  Thurs- 
day received  from  the  NAB  copies 
of  a  supplement  to  the  hearings, 
containing  a  comparative  print  of 
S-814  by  sections,  with  changes 
recommended  by  the  Association, 
along  with  comments. 

While  endorsing  the  provision 
which  would  reorganize  the  FCC 
into  two  divisions,  the  NAB  op- 
posed rotation  of  the  chairmanship, 
but  urged  statutory  definition  of 
responsibility.  "If  all  Commission- 
ers continue  to  act  as  a  group  on 
every  subject  which  comes  before 
the  Commission,  the  game  of  'fol- 
low the  leader'  will  continue,  as  at 
present,"  the  NAB  commented. 

Amendments  relieving  the  Com- 
mission of  regulatory  jurisdiction 
over  "equal  opportunities"  but  de- 
fining it  in  the  law  were  suggest- 
ed. The  NAB  would  prohibit  the 
FCC  from  exercising  regulatory 
control  over  "programs,  the  source, 
substance,  or  contractural  arrange- 
ment governing  the  ability  of  pro- 
gram material  or  the  control  of  the 
business  or  program  policies  of 
any  station  or  station  licensee." 

"There  can  be  no  stability  if 
either  or  both  (programs  and  busi- 
ness practices)  are  subjected  to 
the  ever-changing  economic  views 
and  philosophies  of  an  ever-chang- 
ing licensing  agency,"  said  the 
NAB  recommendation.  Sec.  9,  on 
public  questions,  and  Sec.  10,  gov- 
erning political  broadcasts,  were 
rewritten  by  the  NAB.  A  clause 
making  mandatory  identification 
of  comment  and  editorial  opinion 
was  suggested. 

The  NAB  also  rewrote  Sec.  11 
of  title  III  which  would  prohibit 
licensees  and  the  Commission  from 
consoring  the  political  or  partisan 
trend  of  any  material  broadcast 
by  public  officers,  candidates  and 
politicians. 

Newspaper  ownership  would  be 
solved  by  an  amendment  suggested 
as  follows:  "The  Commission  shall 
make  or  promulgate  no  rule  or 
regulation  of  substance  or  pro- 
cedure, the  purpose  or  effect  of 
which  will  or  may  be  to  effect  a 
discrimination  between  persons 
based  upon  their  race,  religious  or 
political  affiliation,  or  their  occu- 
pation or  business  association." 


HAL  HUDSON  (left),  CBS  western 
program  director,  during  a  recent 
visit  to  the  network's  New  York 
outlet,  WABC,  photographed  with 
Margaret  Arlen  (center),  conduc- 
tor of  a  women's  program  on 
WABC,  and  Arthur  Hull  Hayes, 
WABC's  general  manager. 

Let's  Learn  English 

FOLLOWING  UP  the  success  of 
its  quarter-hour  transcribed  series 
Let's  Learn  Spanish,  heard  both 
commercially  and  sustaining  on 
some  50  stations  throughout  the 
country,  the  radio  program  divi- 
sion of  Tir.-e  Inc.,  during  the  first 
week  in  April,  has  arranged  for 
a  Let's  Learn  English  (Apprenda- 
mos  Ingles),  series  to  start  on 
stations  in  Latin  and  South  Ameri- 
ca under  sponsorship  of  Kolynos 
Co.,  New  Haven  (toothpaste). 
Consisting  of  32  quarter-hour  epi- 
sodes, the  twice-weekly  series  in 
Spanish  will  feature  Pedro  Do- 
mecq,  heard  on  the  U.  S.  version, 
Rafael  Carvajol,  and  Ignacio  Car- 
ral.  Agency  is  Irwin  Vladimir  & 
Co.,  New  York. 

Ford  Plans  Jelling 

ONE  PHASE  of  the  rumored  shift 
in  format  of  Ford  Motor  Co.'s 
seven-weekly  quarter-hour  on  the 
BLUE  was  settled  last  week  with 
announcement  that  the  Sunday  eve- 
ning 8-8.15  spot  will  feature  here- 
after the  Greenfield  Village  Choir, 
presented  by  Mr.  and  Mrs.  Henry 
Ford  from  Greenfield  Village  in 
Michigan.  Ray  Henle  is  currently 
handling  the  Monday-through-Sat- 
urday Ford  news  program  until 
the  company  decides  whether  to 
replace  news  with  a  musical  or 
other  type  of  program.  Agency  is 
J.  Walter  Thompson  Co.,  New 
York. 


Blue  Campaign 

PRELIMINARY  advertisements  in 
the  magazine  campaign  the  BLUE 
is  planning  to  run  through  its  re- 
cently-appointed agency,  Geyer, 
Cornell  &  Newell,  New  York,  broke 
last  week  in  four  magazines,  The 
New  Yorker,  Business  Week,  For- 
tune and  U.  S.  News.  Theme  of 
the  ads  is  "What  Is  This  Thing 
Called  Radio".  Details  on  the  over- 
all newspaper  and  magazine  cam- 
paign will  be  announced  later. 


Blue  Votes  Counted 

MEMBERS  of  the  BLUE  Net- 
work stations  Planning  &  Advisory 
Committee  to  represent  the  BLUE 
affiliates  in  conferences  with  the 
network  management  during  1944 
are  now  being  elected  by  BLUEi 
stations  in  the  seven  districts  of 
the  country.  Ernst  &  Ernst,  ac- 
counting firm,  is  conducting  the 
election,  results  of  which  are  ex- 
pected  to  be  announced  within  the 
next  few  days.  WTCN  Minneapo 
lis  announced  last  week  that  C.  T 
(Swanee)  Hagman,  vice-president 
and  general  manager,  had  been 
elected  a  director  for  the  Seventh 
District. 


WPRA  Transfer 

APPLICATION  was  received  bj 
the  FCC  for  the  acquisition  of  con- 
trol of  WPRA  Mayaguez,  Puertc 
Rico,  by  Andres  Camara,  president 
through  the  purchase  of  77  shares 
of  common  stock  from  Ralph  Peres 
Perry,  general  manager.  Applicai 
tion  was  returned  as  it  was  inconv 
plete. 
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FCC  Public  Notice  Dismissing  Newspaper-Ownership  Issue . . . 


FOLLOWING  is  the  full  text  of 
the  FCC  "public  notice"  dismissing 
the  newspaper-ownership  issue: 

"The  Commission  today  (Jan. 
13)  closed  the  record  and  dismissed 
the  proceeding  instituted  pursuant 
to  Orders  79  and  79A  relating  to 
newspaper  ownership  of  radio  sta- 
tions. 

"The  Commission  has  concluded, 
in  the  light  of  the  record  in  this 
proceeding  and  of  the  grave  legal 
and  policy  questions  involved,  not 
to  adopt  any  general  rule  with  re- 
spect to  newspaper  ownership  of 
radio  stations. 

"A  summary  of  the  evidence  in 
the  proceeding  is  being  forwarded 
to  the  appropriate  committees  of 
the  Senate  and  House  of  Represen- 
tatives in  order  to  inform  them  of 
the  facts  developed  by  the  investi- 


gation and  for  any  consideration 
which  they  may  desire  to  give  the 
matter. 

"Aside  from  the  specific  question 
of  common  ownership  of  news- 
papers and  radio  stations,  the  Com- 
mission recognizes  the  serious 
problem  involved  in  the  broader 
field  of  the  control  of  the  media 
of  mass  communications  and  the 
importance  of  avoiding  monopoly 
of  the  avenues  of  communicating 
fact  and  opinion  to  the  public.  All 
the  Commissioners  agree  to  the 
general  principle  that  diversifica- 
tion of  control  of  such  media  is  de- 
sirable. The  Commission  does  not 
desire  to  discourage  legally  quali- 
fied persons  from  applying  for  li- 
censes, but  does  desire  to  encourage 
the  maximum  number  of  qualified 
persons  to  enter  the  field  of  mass 


communications,  and  to  permit 
them  to  use  all  modern  inventions 
and  improvements  in  the  art  to  in- 
sure good  public  service. 

"In  the  processing  of  individual 
applications  for  licenses,  the  Com- 
mission will  inquire  into  and  in  its 
decisions  give  expression  to  'pub- 
lic interest'  considerations.  The 
Commission  does  not  feel  that  it 
should  deny  a  license  merely  be- 
cause the  applicant  is  engaged  or 
interested  in  a  particular  type  of 
business.  However,  it  does  not  in- 
tend in  granting  licenses  in  the 
public  interest  to  permit  concentra- 
tion of  control  in  the  hands  of  the 
few  to  the  exclusion  of  the  many 
who  may  be  equally  well  qualified 
to  render  such  public  service  as  is 
required  of  a  licensee." 


Alleged  Reprisals 
Subject  of  Probe 

House  Committee  Quiz  Due 
To  Resume  This  Week 

FCC  CHAIRMAN  James  Lawrence 
Fly  will  be  questioned  closely  by 
members  of  the  House  Select  Com- 
mittee to  Investigate  the  Commis- 
sion about  his  alleged  activities  in 
connection  with  the  retirement  at 
58  of  Rear  Adm.  Stanford  C. 
Hooper,  former  chief  of  Naval 
Communications,  Rep.  Clarence  F. 
Lea  (D-Cal.),  Committee  Chair- 
man, said  last  week. 

As  a  result  of  testimony  given 
in  open  hearing  last  month  by 
Commissioner  T.  A.  M.  Craven 
and  his  subsequent  testimony  in 
executive  session  [Broadcasting, 
Dec.  6],  the  Committee  will  probe 
deeply  into  Mr.  Fly's  purported  in- 
terest in  Adm.  Hooper's  retire- 
ment. 

Hoover  Called 

Mr.  Lea  said  he  had  been  in- 
formed that  Chairman  Fly  dis- 
played what  purported  to  be  a  let- 
ter written  by  President  Roosevelt 
and  addressed  to  Secretary  of  the 
Navy  Knox,  questioning  the  loyalty 
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AFFILIATED  WITH  THE  ARIZONA  NETWORK: 
KOY,  Phoenix  •  KSUN,  Bisbee-lowell 


AFFILIATED  STATION  WLS  CHICAGO 


J-W-T  Elects 

ANNOUNCEMENT  was  made  last 
week  by  Stanley  Resor,  president 
of  J.  Walter  Thompson,  of  the  elec- 
tion of  four  members  of  the  firm 
to  the  board  of  directors.  Thev  are : 
Robert  T.  Colwell,  and  O'Neill 
Ryan  Jr.,  New  York  office,  and 
Daniel  Danker  Jr.,  Hollywood  of- 
fice, and  Merton  V.  Wieland,  Chi- 
cago office. 


of  Rear  Adm.  Joseph  Redman,  di- 
rector of  Naval  Communications, 
after  Adm.  Redman  had  given  con- 
fidential testimony  to  the  Commit- 
tee legal  staff. 

Meantime  the  Committee  was 
preparing  to  hear  J.  Edgar  Hoover, 
director  of  the  FBI,  who  is  to  be 
questioned  this  week  on  charges 
that  the  FCC  refused  to  turn  over 
to  the  FBI  fingerprints  of  some 
200,000  radio  operators  until  sev- 
eral months  after  Pearl  Harbor. 

Date  for  this  week's  hearing  is 
contingent  upon  action  by  the 
Rules  Committee  on  Rep.  Lea's 
aviation  bill,  the  chairman  said. 
General  Counsel  Eugene  L.  Garey 
said  he  is  ready  to  resume  hear- 
ings "at  the  convenience  of  the 
Committee". 

Although  General  Counsel 
Charles  R.  Denny  Jr.  of  the  FCC 
refused  to  comment  on  the  Com- 
mission's defense,  Rep.  Lea  said  he 
had  been  informed  that  Mr.  Denny 
would  be  the  first  witness.  Also 
that  Robert  D.  Leigh,  chief  of  the 
FBIS,  and  George  E.  Sterling,  as- 
sistant chief  engineer  in  charge  of 
radio  intelligence,  would  be  called 
in  addition  to  Chairman  Fly. 

Under  procedure  outlined  to  the 
Committee  by  Mr.  Denny,  after 
Counsel  Garey  had  told  Acting 
Chairman  Hart  (D-N.J.)  that  the 
"chairman  of  the  FCC  and  the 
chairman  of  this  Committee"  had 
made  arrangements  for  the  pres- 
entation of  the  FCC  defense,  the 
Commission  general  counsel  will 
conduct  the  affirmative  examina- 
tion and  Mr.  Garey,  representing 
the  investigators,  will  handle  cross- 
examination. 


Westergaard  to  Leave 
Feb.  1  For  Army  Duty 

R.  B.  (DICK)  WESTERGAARD, 
vice-president  of  Scripps-Howard 
Radio  and  general  manager  of 
WNOX  Knoxville, 
was  inducted  into 
the  Army  last 
week  and  will  re- 
port Feb.  1  to 
Camp  Shelby, 
Miss.  He  went  to 
Knoxville  in  1935 
from  Iowa  when 
Scripps  -  Howard 
acquired  WNOX. 

Mr.  Wester- 
gaard,  whose  suc- 
cessor has  not  been  named,  is  the 
third  Scripps-Howard  top  radio 
executive  to  enter  the  service. 
Jack  R.  Howard,  president,  is  a 
Navy  lieutenant  and  James  C. 
Hanrahan,  executive  vice-presi- 
dent, is  a  major  in  the  Army.  .Mor- 
timer C.  Watters,  vice-president 
and  general  manager  of  WCPO 
Cincinnati,  was  elevated  to  the 
executive  vice-presidencv  when 
Maj.  Hanrahan  was  called  to  ac- 
tive duty. 


Mr.  Westergaard 


McKesson' s  Budget 

WITH  an  advertising  appropria- 
tion of  $2,500,000  for  1944,  Mc- 
Kesson &  Robbins,  Bridgeport,  is 
making  advertising  plans  for  its 
six  products  in  the  proprietary  and 
toiletry  fields,  and  has  announced 
that  starting  the  latter  part  of 
March  it  will  sponsor  a  half-hour 
weekly  program  on  the  BLUE. 
Plans  for  1944  were  presented  last 
week  by  L.  M.  Van  Riper,  vice- 
president  in  charge  of  advertising, 
at  a  meeting  of  company  execu- 
tives, merchandisers  and  special 
representatives  from  various  Mc- 
Kesson &  Robbins  divisions 
throughout  the  country. 


MBS  Cancels  Baiter 

MUTUAL  last  week  notified  Buyak 
Inc.,  Philadelphia,  and  its  agency,  Ivey 
&  Ellington,  Philadelphia,  it  was  can- 
celling Sam  Baiter's  Sizing  Up  the 
News,  thrice-weekly  program,  effective 
Feb.  2.  Both  sponsor  and  agency  have 
protested. 


WKZ0,  Kalamazoo,  Mich. 

.  .  .  nothing  but  complimentary 
remarks  about  AP  from  our 
Program  Department.  It's 
outstanding! 

John  E.  Fetzer, 
President  and  General 
Manager. 
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Post-War  Universal  Time  Advocated 


Headley-Reed,  National  Representative 


Influencing  Sales 

FAR  Beyond  Pontiac 


In  cities  . .  .  villages  . . .  farms 
.  .  .  for  miles  and  miles  around 
Pontiac  .  .  .  the  messages  of  na- 
tional, regional  and  local  adver- 
tisers are  heard  over  WCAR's 
1000  streamlined  watts. 


GET  THE 

FACTS 

FROM 


WCAR 


PONTIAC,  MICHIGAN 
or  the  Foreman  Co.  e  Chicago  e  New  York 


Mr.  Howard 


Barron  Howard  Abhors 
Confusion  Caused 
By  CNYT 

By  BARRON  HOWARD 

Business  Manager 
WRVA  Richmond,  Va. 

BACK  IN  the  days  when  most 
New  Yorkers  thought  Miami  was 
a  stop  at  the  end  of  the  subway 
line  just  South  of  the  Jersey  fiats 
and  that  Chicago 
was  somewhere  in 
the  neighborhood 
of  the  Bronx,  an 
insidious  combi- 
nation of  letters 
was  invented. 
That  phrase  ■ — 
CNYT  —  has 
spelled  dynamite 
to  the  rest  of  the 
country  ever 
since. 

CNYT  (Current  New  York 
Time)  is  a  disease.  Those  afflicted 
can't  just  take  it  or  leave  it.  Once 
infected  by  the  virus  the  patient 
cannot  tolerate  the  sight  of  a 
clock  without  feeling  an  irresisti- 
ble urge  to  move  the  hands  one  way 
or  the  other.  Those  who  are  not 
infected  find  things  very  confus- 
ing. 

Business  Into  Confusion 

Of  course  it  would  be  a  simple 
matter  if  the  entire  nation  could 
just  get  the  disease  and  keep  it. 
Then  it  would  become  the  normal 
thing  and  would  really  cause  no 
annoyance  to  anyone.  The  only 
really  difficult  part  of  the  malady 
is  its  cyclic  nature,  resulting  in 
kaleidoscopic  changes  back  and 
forth  to  the  continual  bewilder- 
ment of  the  uninfected  parties. 

The  disease  centers  itself  in  epi- 
demic proportions  in  the  large  cit- 
ies. When  it  strikes,  the  rest  of  the 
country  is  thrown  into  a  dither. 
Roosters  sulk  on  their  roosts. 
Farmers  jump  into  the  stall  with 
the  cow.  Transportation  executives 
look  for  padded  cells.  Just  when 
things  become  organized,  the  clock 
goes  crazy  again!  In  the  radio  in- 
dustry traffic  managers  look  for  a 
drink  of  carbolic  acid.  Commercial 
managers  duck  into  dark  corners 
to  avoid  irate  sponsors.  Bookkeep- 
ers drown  themselves  in  red  ink 
because  business  is  at  a  temporary 
standstill  until  the  clock  is  straight- 
ened out. 

Experience  with  permanent  time 
— any  kind  of  permanent  time — 
be  it  daylight  saving,  standard  or 
what  have  you — has  shown  beyond 
doubt  that  the  periodic  changes  of 
the  clock  have  cost  the  radio  sta- 
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tions  of  the  country  hundreds  of 
thousands  of  dollars  in  business. 
We  create  a  "season"  in  a  business 
that  should  have  no  such  thing. 
Thus,  we  artificially  give  ourselves 
a  hazard  which  does  not  exist  nat- 
urally. There  is  no  shade  of  justi- 
fication for  one  city  imposing  its 
ideas  upon  another. 

Metropolis,  if  it  wants  a  time 
change,  should  by  all  equity  accept 
the  inconveniences  of  deviating 
from  the  national  standard,  rather 
than  insisting  that  the  national 
standard  adjust  to  its  own  unique 
ideas.  Acceptance  of  its  radio  pro- 
grams at  an  off  hour,  along  with 
railroad  schedules,  should  be  one 
of  the  normal  penalties  of  tinker- 
ing with  the  local  clock. 

Contracts  Per  CNYT 

As  it  happens  this  is  one  adjust- 
ment which  cannot  be  postponed 
for  the  duration.  Circumstances 
are  such  that  a  change  is  possible 
only  when  we  have  at  least  one 
year  without  an  upheaval  in  the 
timekeeping  system.  Network  com- 
.  mercial  contracts  are  written  in 
CNYT.  The  only  possible  way  to 
correct  this  situation  is  to  write 
network  contracts  in  terms  of 
some  non-changing  standard  time. 
Obviously  it  would  require  a  full 
year  to  get  all  contracts  on  a  simi- 
lar basis — and  just  as  obviously 
only  chaos  could  result  should  we 
have  a  time  change  while  half  the 
network  contracts  were  in  terms 
of  standard  time  with  the  balance 
in  CNYT. 

There  is  still  another  urgent 
reason  for  network  contracts  to  be 
changed.  Station  option  time  is 
set  legally  in  terms  of  "local"  time. 
In  more  cases  than  not  "local" 
time  is  "standard"  time.  Any  sta- 
tion in  such  a  city  is  completely 
within  its  rights  in  refusing  a  net- 
work commercial  offer  when  that 
offer  is  so  written  that  a  time 


College  Students  Learn 
About  Video  at  W9XBK 

PROGRESSIVE  experimentation 
of  several  colleges  and  universities 
with  television  as  a  part  of  radio 
and  drama  studies  is  becoming  evi- 
dent. Stevens  College,  Columbia, 
Mo.,  sent  18  students  and  two  in- 
structors of  its  radio  and  drama 
class  to  W9XBK,  Chicago  televi- 
sion station  on  Jan.  10-11.  Helen 
Carson,  station  director,  arranged 
instruction,  including  technical 
matter,  for  the  girls.  They  were 
permitted  to  enter  an  actual  broad- 
cast. 

The  broadcast,  Script  Tease,  a 
regular  W9XBK  feature,  consists 
of  guest  talent  provided  with  an 
original  situation  and  plot,  and 
allowed  a  quarter-hour  on  the  air 
to  chart  the  drama.  It  presents 
television  with  the  opportunity  of 
discovering  talent  capable  of  ad 
lib  dialogue.  W9XBK  again  will 
play  host  to  Stevens  students  in 
March  when  they  will  return  with 
an  original  broadcast  interpreta- 
tion. 


change  would  throw  the  program 
into  station  option  time. 

To  summarize  the  case:  time 
changes  are  unfair  and  costly  to 
the  individual  stations  which  re- 
main on  standard  time;  wartime, 
when  we  do  not  tinker  with  the 
clock,  is  the  only  practical  time  to 
handle  the  problem;  stations  are 
certainly  justly  entitled  to  a  full 
and  public  check-up  to  determine 
what  type  of  timekeeping  would 
be  most  fair  to  the  national  audi- 
ence; a  change  in  the  system  is  in 
order  for  post-war  operations 
should  it  be  found  justified. 


WJZ  Expansion 

IN  AN  expansion  of  the  local  pro- 
gramming activities  of  WJZ  New 
York,  whose  shows  have  heretofore 
been  written  and  produced  by  the 
BLUE  writing  staff,  John  McNeil, 
manager  of  WJZ,  has  appointed 
Maurice  Joachim  as  script  writer 
and  producer  in  the  station's  pro- 
gram department.  Mr.  Joachim 
has  written  and  produced  many 
package  shows.  His  most  recent 
was  WJZ  Cavalcade. 


Redskins  on  Air 

FOOTBALL  games  of  the  Wash- 
ington Redskins  professional  team 
will  be  carried  on  WMAL  Wash- 
ington and  WITH  Baltimore,  ac- 
cording to  the  Redskins'  office.  Last 
season  the  games  were  sponsored 
on  the  stations  by  American  Oil 
Co.,  placed  through  Joseph  Katz 
Co. 


TRAINEE  NOW  at  the  Infantry 
Replacement  Training  Center, 
Camp  Wolters,  Tex.,  is  Richard 
Postlethwaite,  former  announcer 
and  writer  for  WBBM  Chicago, 
WCCO  Minneapolis,  and  more  re- 
cently radio  executive  with  the 
Russel  M.  Seeds  Co.  Better  known 
as  "Dick  Post"  at  WCCO  and 
"Dick  Waite"  at  WBBM,  he  was 
affiliated  for  a  number  of  years 
with  such  shows  as  Beat  the  Band, 
People  Are  Funny  and  Upton 
Close. 
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FIRST  IN  ALASKA 


LIKING  OMAHA,  and  knowing 
why,  won  a  plaque  for  Gilbert 
Harry,  of  the  Union  Pacific  Rail- 
road (center)  in  a  contest  for 
members  of  the  Omaha  Advertising 
Club,  sponsored  by  KOWH  Omaha. 
T.  W.  Summers  (r)  gave  the  sec- 
ond prize  to  Merle  M.  Moon  (1)  of 
the  Northwestern  Bell  Telephone 
Co.  The  "I  Like  Omaha"  contest 
was  started  to  halt  the  migration 
of  workers  from  Omaha,  where 
they  were  needed  in  local  industries 
and  war  plants.  At  each  meeting 
of  the  ad  club,  five  men  were  inter- 
viewed and  their  reasons  tran- 
scribed for  broadcasting  over 
KOWH  following  the  meetings. 
Final  awards  were  made  as  re- 
ported above. 


OWI  Sells  S.F.  Studio 

OWI  has  sold  its  studios  in  the 
Mark  Hopkins  Hotel,  San  Fran- 
cisco, to  Associated  Broadcasters 
Inc.  Used  by  shortwave  stations 
KWID  and  KWIX  and  domestic 
station  KSFO,  the  studios  were 
constructed  under  Government  fi- 
nancing with  Associated  Broadcast- 
ers holding  the  option  to  purchase. 


...also  selling  many 
other  products  on  many 
other  stations. 


George  E.  Halley 

TEXAS  RANGERS  LIBRARY 

►  HOTEL  PICKWICK     •     KANSAS  CITY.  MO. 
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Radio  Tackled  Big  Home  Front  Job 
In  1943  and  Achieved  Real  Results 


Mr.  Cohen 


By  PHILIP  H.  COHEN 

Chief,  OWI  Domestic  Radio  Bureau 

THE  RADIO  industry's  contribu- 
tion to  the  war  in  1943  cannot  be 
measured  in  terms  of  dollars  and 
cents  alone.  It  cannot  be  measured 
by  the  amount  of 
broadcasting  time 
devoted  to  war 
messages.  The 
only  true  yard- 
stick by  which  we 
can  evaluate  the 
industry's  contri- 
bution is  in  terms 
of  a  difficult  job 
well  done. 

During  the  past 
year  the  radio  in- 
dustry placed  facilities  at  the  dis- 
posal of  the  Office  of  War  Infor- 
mation to  the  amount  of  more  than 
$100,000,000.  It  took  on  the  job  of 
informing  the  American  public  on 
151  separate  war  information 
problems.  American  radio  recruited 
WAVES,  WACS,  SPARS,  nurses, 
Air  Corps  Cadets,  urged  listeners 
to  salvage  tin  cans,  scrap  iron, 
fats,  waste  paper — raised  money 
for  War  Bonds,  Red  Cross,  Na- 
tional War  Fund — collected  Vic- 
tory books  and  binoculars  for  the 
Navy,  informed  listeners  how  to 
get  ration  books,  how  to  conserve 
food,  how  to  care  for  Victory  gar- 
dens, how  to  can  food.  And  in  ad- 
dition to  these  151  important  war 
information  problems,  American 
radio  still  found  time  to  keep  its 
listeners  up  to  the  minute  on  the 
progress  of  the  war — create  an  un- 
derstanding of  the  reasons  behind 
the  Government's  restrictive  meas- 
ures, such  as  rationing,  price  con- 
trol, etc. 

Some  Success  Stories 

And,  radio  has  accomplished  re- 
sults. The  salvaging  of  fats  showed 
a  gain  of  51%  in  the  first  six 
months  of  1943  —  recruitment  of 
women  for  one  branch  of  the 
armed  services  increased  119%  in 
9  weeks — 43,000  inquiries  in  three 
weeks  on  student  nurses,  20,000 
ex-seamen  brought  back  to  man 
the  Victory  Fleet — 2500  people  re- 
cruited to  unload  perishable  food 
in  3  days.  These  are  just  a  few 
of  the"  success  stories  written  by 
radio  during  1943 — only  a  few  on 
the  list  of  a  job  well  done. 

These  results  and  numerous 
others  which  cannot  be  measured 
were  achieved  by  this  contribution 
to  the  OWI  Domestic  Radio  Bu- 
reau. During  1943 — 380  network 
programs,  commercial  and  sustain- 
ing— cooperated  with  the  Network 
Allocation  plan,  carried  7,904  im- 
portant war  information  messages 
— an  average  of  152  messages  per 
week.  Another  144  commercial  spot 
programs  broadcast  on  two  or  more 
stations  carried  1,932  important 
war  messages — an  average  of  42 
per  week. 

Under  the  local  Station  An- 
nouncement plan  3,503,493  OWI 
war  messages  were  broadcast  by 
891  U.  S.  radio  stations.  The  spe- 


cial Assignment  plan  accounted 
for  135  additional  network  pro- 
grams which  carried  war  messages 
over  and  above  their  regular  allo- 
cation to  the  amount  of  1,641  as- 
signments— an  average  of  32  per 
week.  In  addition,  110  special 
broadcasts  were  arranged  and  33 
OWI  subjects  outlined  in  the  Wom- 
en's Radio  War  Guide  were  dis- 
tributed to  more  than  1,000  local 
station  women  commentators  and 
homemaking  programs  for  broad- 
cast. 

The  real  story  of  radio's  contri- 
bution to  the  war  will  probably 
never  be  written.  There  are  too 
many  unmeasurables  and  no  one 
person  knows  the  whole  story.  But 
even  this  one  part  of  the  picture — 
incomplete  as  it  is — is  so  tremen- 
dous— the  job  that  has  been  done 
is  so  outstanding — that  the  radio 
industry  as  a  whole  can  be  proud 
of  its  efforts.  The  record  is  an  im- 
pressive one.  But  it  could  not  have 
been  achieved  without  the  con- 
tinued support  of  every  local  radio 
station,  every  advertiser,  agency, 
network,  writer,  producer,  direc- 
tor, performer,  engineer — as  a  mat- 
ter of  fact  the  entire  radio  indus- 
try to  a  man. 


Youthful  Star  Selected 
For  Tour  of  Army  Camps 

NAMED  FOR  two  of  the  largest 
New  England  Army  camps,  Camps 
Devens  and  Edwards,  Devy  Ed- 
wards (born  Ann  Michaels),  left 
Boston  last  week 
with  a  caravan 
of  six  entertain- 
ers on  a  junket 
to  Army  bases  in 
the  far  north. 
For  the  past  two 
years  she  has 
arisen  at  5  o'clock 
every  morning  to 
conduct  WLAW's 
Service  Salute. 
The  caravan 
will  travel  by  air  under  the  super- 
vision of  Major  Bernard  J.  Duffy, 
chief  of  the  special  services  of  the 
First  Service  Command.  The  tour 
represents  the  first  time  in  history 
that  an  individual  radio  station 
has  been  selected  to  present  its  out- 
standing star  on  such  a  trip. 


Miss  Edwards 


Philip  Morris  Change 

PHILIP  MORRIS  &  Co.,  New 
York,  plans  a  change  of  format 
for  its  Philip  Morris  Playhouse  se- 
ries Friday  evenings  on  CBS,  but 
so  far  has  announced  no  definite 
show,  other  than  the  fact  that  it 
will  be  of  the  musical-comedy  type. 
Hi  Brown,  director  of  the  pro- 
gram, was  replaced  last  week  by 
Earle  McGill.  Agency  is  Biow  Co., 
New  York. 


BERNARD  TABAKIAN  has  joined 
Frederick  W.  Ziv  Inc.,  transcription 
producers,  as  director  of  promotion. 
He  has  just  completed  a  year's  service 
in  the  Public  relations  office  of  the 
Air  Service  Command,  and  before 
that  was  with  an  agency  in  Cleveland. 
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ALASKA  BROADCASTING  CO. 


342  Madison  Ave.,  N.  Y.  C. 


The  nation's  largest 
producer  of  electronic 
and  communications 
equipment  for  war. 
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THE  MOST  INTIMATE 
AND  EFFECTIVE  SALES 
APPROACH  TO  AMERI- 
CA'S LARGEST  MARKET. 


FOR  OFFENSE  •  FOR  DEFENSE 
BUY  U.  S.  BONDS  TODAY 


*  * 
THE  BRIGHT  SPOT 
of  Eastern  New  York 


Only  BLUE  Network 
Station  Covering  this  Area 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 JANUARY  8  TO  JANUARY  14  INCLUSIVE  


Decisions  .  .  . 


JANUARY  11 

Birney  lines,  Jr.,  Tupelo,  Miss. — Granted 
CP  new  station,  1490  kc,  250  w,  unlimited. 
Studio  and  transmitter  sites  to  be  deter- 
mined later. 

WBIR  Knoxville,  Tenn.  —  Granted  vol. 
assgn.  license  from  J.  W.  Birdwell  to 
American  Broadcasting  Corp.  for  $135,000. 

WHEB  Portsmouth,  N.  H.  —  Granted 
transfer  control  from  R.  G.  LeTourneau  to 
Charles  M.  Dale  for  $60,000,  representing 
750  shares  capital  stock. 

WTTM  Trenton,  N.  J. — Granted  acqui- 
sition control  by  Elmer  H.  Wene  from 
Harry  Zoog  for  $6,468.75,  representing 
43%  shares  capital  stock. 

WKNE  Keene,  N.  H. — Granted  acquisi- 
tion control  from  H.  C.  Wilder,  Fred  R. 
Ripley  and  George  W.  Smith  by  M.  S. 
Wilder  and  R.  C.  Wilder  for  $19,400. 

KLBN  La  Grande,  Ore. — Granted  mod. 
license  move  studio  from  La  Grande  to 
transmitter  site  1.3  mi.  from  center  of 
La  Grande. 

KPHO  Phoenix,  Ariz. — Granted  vol.  as- 
sgn. license  from  M.  C.  Reese  to  Phoenix 
Broadcasting  Inc.  for  $60,000. 

KXO  El  Centro,  Cal.— Adopted  order 
granting  petition  for  reinstatement,  amend- 
ment and  grant  of  application  for  CP 
install  new  transmitter,  change  1490  kc 
to  1230  kc,  increase  100  w  to  250  w.  Con- 
ditions. 

KEVE  Everett,  Wash.— Granted  trans- 
fer control  from  Dr.  J.  R.  Binyon  and  L. 
E.  Wallgren  to  A.  W.  Talbot  for  $22,500. 
Also  CP  move  transmitter  from  Everett, 
Wash.,  to  Yakima,  Wash. 

WNBZ  Saranac  Lake,  N.  Y. — Granted 
petition  for  continuance  hearing  on  ap- 
plication for  license  renewal  from  Jan. 
18   to   Feb.  9. 

WJ.ID  Chicago — Granted  request  for  op- 
portunity for  early  hearing  to  determine 
applicability  of  Sec.  3.35  to  the  operation 
of  WJJD  and  WIND  Gary,  Ind. 

JANUARY  14 

WKY  Oklahoma  City— Granted  mod.  CP 
authorizing  new  transmitter,  increase  pow- 
er and  install  DA,  for  extension  comple- 
tion date  to  7/20/44. 

KVOS  Bellingham,  Wash.— Granted  li- 
cense to  cover  CP  authorizing  change 
1230  kc  to  790  kc.  Conditions. 


Wet  work  Accounts 

All  time  Eastern  Wartime  unless  indicated 


New  Business 

ELECTRIC  AUTO-LITE  Co.,  Toledo  (in- 
stitutional) on  Jan.  18  starts  Everything 
for  the  Boys  with  Ronald  Colman,  on  11 
CBC  Dominion  stations,  Tues.  7:30-8  p.m. 
Agency:  Ruthrauff  &  Ryan,  New  York. 

THOMAS  J.  LIPTON,  Toronto  (tea)  on 
Jan.  18  starts  Town  and  Country  on  24 
CBC  Dominion  stations,  Tues.  8-8:30  p.m. 
Agency:  Vickers  &  Benson  Ltd.,  Toronto. 
Lipton  on  Jan.  31  starts  Liptonaires  on  30 
CBC  Transcanada  and  Dominion  stations, 
Mon.  thru  Fri.  4:30-4:45  p.m.  Agency: 
Vickers  &  Benson  Ltd.,  Toronto. 


70  Brookline  Ave. 
Boston,  Massachusetts 

First  in  Television  Development 


in 


Applications  .  .  . 

JANUARY  11 

WOOC  Wayne,  N.  J. —  License  to  cover 
CP  for  new  international  station. 

WOOW  Wayne,  N.  J.— Same. 

South  Bend  Broadcasting  Corp.,  South 
Bend,  Ind. — CP  new  standard  station,  1490 
kc,  250  w,  unlimited. 

KWBU  Corpus  Christi,  Tex.— Vol.  assgn. 
CP  to  the  Century  Broadcasting  Co. 

WPRA  Mayaguez,  Puerto  Rico — Acqui- 
sition of  control  by  Andres  Camara  through 
purchase  of  77  shares  common  stock  from 
Ralph  Perez  Perry.  Incomplete. 

School  District  City  of  Bay  City,  Bay 
City,  Mich. — CP  new  FM  station,  service 
area  40  sq.  mi.  Incomplete. 

JANUARY  14 

WAAB  Worcester,  Mass. — Assignment  li- 
cense from  Yankee  Network  Inc.  to  Win- 
ter Street  Corp. 

WEAN  Providence,  R.  I.— Same. 

WNAC  Boston— Same. 

WICC  Bridgeport,   Conn. — Same. 

WJZ  New  York — License  cover  CP  au- 
thorizing move  auxiliary  transmitter,  in- 
stall new  transmitter  and  antenna,  change 
power. 

WJIM   Inc.,    Lansing,    Mich. — CP  new 

FM  station,  47,700  kc,  3,800  sq.  mi. 


ACME  BREWERIES,  Inc.,  San  Fran- 
cisco, on  January  5  started  sponsorship  of 
Fiesta  Time  on  4  CBS  Cal.  stations  (KQW 
KROY  KGDM  KARM)  Tues.  7:30-8  p.m. 
PWT.  Agency :  Brisacher,  Van  Norden  & 
Staff,  San  Francisco. 

MILES  LABS.,  Elkhart,  Ind.  ( Alka-Selzer, 
One-a-Day  vitamins),  on  Jan.  31  for  60 
weeks  starts  Robert  St.  John  on  39  NBC 
stations,  Mon.  thru  Fri.,  10:15-10:30  a.m. 
Agency:  Wade  Adv.  Agency,  Chicago. 

Renewal  Accounts 

BRITISH-AMERICAN  OIL  Co.,  Toronto 
(gasoline)  on  Jan.  6  renewed  Fighting 
Navy  on  25  CBC  Transcanada  stations, 
Thurs.  9:30-10  p.m.  Agency:  J.  Walter 
Thompson  Co.  Ltd.,  Toronto. 

SOUTHERN  COTTON  OIL  Co.,  New  Or- 
leans (Wesson  Oil  and  Snowdrift),  on 
Feb.  28  renews  Neighbors — Irene  Beasley 
on  44  CBS  stations,  Mon.  thru  Fri.,  at  the 
same  time  shifting  from  3-3 :15  p.m.  to 
3:15-3:30  p.m.  Agency:  Kenyon  &  Eck- 
hardt,  N.  Y. 

PRINCE  MATCHABELLI,  New  York 
(perfumes  and  cosmetics),  on  Jan.  16  re- 
newed for  13  weeks  Stradivari  Orchestra 
with  Paul  Lavalle  on  42  NBC  stations. 
Sun.,  12:30-1  p.m.  Agency:  Morse  Inter- 
national, N.  Y. 

LEVER  BROS.  Co.,  Cambridge  (Lifebuoy 
soap ) ,  on  Jan.  6  renewed  for  52  weeks 
Bob  Bums,  the  Arkansas  Traveler  on  74 
NBC  stations  Thurs.,  7:30-8  p.m.  Agency: 
Ruthrauff  &  Ryan,  N.  Y.  For  Rinso,  Lever 
on  Jan.  17  adds  7  CBS  stations  to  Big 
Sister,  making  a  total  of  80  CBS  stations, 
Mon.  thru  Fri.,  12:15-12:30  p.m.  Agency: 
Ruthrauff  &  Ryan,  N.  Y. 

SEALTEST  Inc.,  New  York  (milk  and 
ice  cream),  on  Jan.  6  renewed  for  52 
weeks  Joan  Davis  &  Jack  Haley  on  69 
NBC  stations,  Thurs.,  9:30-10  p.m.  Agency: 
McKee  &  Albright,  Philadelphia. 

CITIES  SERVICE  Co.,  New  York,  on  Jan. 
28  renews  Cities  Service  Concert  on  65 
NBC  stations,  Fri.,  8-8:30  p.m.  Agency: 
Foote,  Cone  &  Belding,  N.  Y. 


TEXAS  STATION 
MANAGER  OPEN 
FOR  POSITION 

•  Present  connection  8  years.  Excellent 
sales  production  and  profit  making 
record.  Now  managing  local  network 
outlet.  Good  reason  for  desiring 
change.  Would  like  permanent  posi- 
tion with  opportunity  to  purchase  in- 
terest in  station  and  participate  in 
profits. 

Box  722,  BROADCASTING 


CALLING  FRIENDS  to  announce 
the  arrival  of  a  doubleheader 
Christmas  gift  is  Ray  Carlson, 
technician  of  WISN  Milwaukee. 
The  twins  Kenneth  (r)  and  Carol 
Ann,  were  born  4  a.m.  Christmas 
morning.  Another  Christmas  gift 
followed  a  few  days  later — the 
hospital  bill,  paid  in  full  by  fellow 
WISN  employes  who  now  claim 
part  interest  in  the  new  arrivals. 


CONTRO 
ROOM 


PAUL  PROKES,  formerly  on  the 
engineering  staff  of  WIND  Gary,  Ind., 
has  joined  the  engineering  depart- 
ment of  Johns-Hopkins  Applied  Phys- 
ics Lab.,  Silver  Spring,  Md. 

GEORGE  KECK,  formerly  of  the 
OWI  and  previously  with  WTTM 
Trenton  and  WAZL  Hazelton,  Pa., 
has  joined  the  CBS  engineering  staff 
as  a  studio  technician. 

FLOYD  LONG,  radio  engineer  and 
United  Airlines  instructor,  has  joined 
Universal  Microphone  Co.,  Inglewood, 
Cal.,  as  technician  engineer  in  pro- 
duction control  laboratory. 

FRED  H.  PINKERTON,  director  of 
public  relations,  advertising  and  sales 
promotion  for  Reeves  Sound  Labs., 
New  York,  has  resigned.  Mr.  Pinker- 
ton  remains  as  public  relations  coun- 
sel for  the  National  Electric  Whole- 
salers Assn.,  N.  Y. 

BETTY  LANG,  continuity  writer, 
and  DICK  WILLIAMS,  technical 
staff  of  CKWX  Vancouver,  have  an 
nounced  their  engagement. 

PAUL  (Uncas)  GERHARDT,  en 
gineer  of  WMTW  Mt.  Washington 
N.  J.,  has  married  Florence  Kerrigan 
of  Quincy,  Mass. 

ROSS  DE  ROY,  formerly  of  WTOP 
Washington,  D.  C,  has  joined  KHJ 
Hollywood  as  master  control  engineer 

AL  GROOM  has  joined  the  transmit 
ter  staff  of  CKGB  Timmins,  Ont. 


WANTED 

Baseball  Announcer — A  man  of 
unusual  ability  to  handle  the  ex- 
clusive broadcasting  for  one  of  the 
Chicago  Major  League  clubs.  State 
experience,  draft  status  and  de- 
sired salary. 

Box  727,  BROADCASTING 
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CLASSIFIED 


Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classifications,  15c 
per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS,  triple.  Minimum  charge 
$1.00.  Count  three  words  for  box  address.  Forms  close  one  week  preceding 
issue.  Send  Box  replies  to  BROADCASTING  Magazine,  National  Press  Building, 
Washington  4,  D.  C. 

PAYABLE  IN  ADVANCE 


Help  Wanted 


ANNOUNCER— Capable  handling  news— 
any  class  operator  license.  KIUP,  Du- 
rango,  Colorado. 


Announcer — Must  be  dependable  and  am- 
bitious. Good  pay  and  permanent  job  for 
right  man.  Write — Wire — or  telephone 
WDNC,  Durham,  N.  C. 


WRITER— Industrial  Motion  Picture  pro- 
ducer wants  contact  with  experienced 
independent  script  writer.  Box  725, 
BROADCASTING. 


OPERATOR  —  Permanent  position  with 
chance  of  advancement.  State  qualifica- 
tions and  enclose  small  photo.  Please  in- 
clude your  recommendations.  Write  Tech- 
nical Manager,  WFDF,  Flint,  Michigan. 


ANNOUNCER— Male— wanted  at  once.  No 
Sunday  hours.  Send  all  particulars.  Sta- 
tion WGNY,  Newburgh,  N.  Y. 


Engineer — First  or  second  class  license ; 
Good  Pay;  Non-Defense  area;  Reason- 
able living  cost.  Must  be  draft  deferred. 
WSYB  Rutland,  Vermont. 


Announcer-Salesman — Who  can  assume  re- 
sponsibility and  work  into  assistant 
managership  Alaska  station.  Give  com- 
plete details  regarding  yourself.  Seattle 
office  KINY-KTKN,  708  American  Bldg., 
Seattle,  Wash. 


Wanted — Announcer-operator,  with  first 
class  license.  Must  be  capable  of  news 
and  general  announcing  network  station. 
Send  details  to  KSEI,  Pocatello,  Idaho. 


Wanted — First  or  Second  Class  Operator. 
Announcing  ability  desirable  but  not  es- 
sential. Give  full  details.  Draft  status, 
starting  salary  first  letter.  Write  Box 
724,  BROADCASTING. 


Operator — With  first  class  ticket.  5  kw 
Regional.  Also  opening  for  second  class 
man.  Advise  age,  experience,  draft  sta- 
tus first  letter.  Box  721,  BROADCAST- 
ING. 


Announcer — With  some  experience  for  5 
kw  regional  station  just  going  network. 
Advise  age,  experience  &  draft  status 
first  letter.  Box  720,  BROADCASTING. 


Major  Market  network  station  needs  ver- 
satile, experienced,  draft-exempt  an- 
nouncer. Permanent  job.  Excellent 
working  conditions  and  salary.  Box  717, 
BROADCASTING. 


Opening    For    Experienced  Announcer — 

Permanent.  Excellent  working  condi- 
tions. $45  weekly.  Send  transcription, 
complete  data  to  WGAC,  Augusta,  Ga. 

Announcer  Wanted  At  Once  —  Must  be 
capable  of  news  and  general  announc- 
ing. Network  station.  Send  details,  au- 
dition record,  references  and  salary  de- 
sired to  Radio  Station  KHMO,  Hanni- 
bal, Missouri. 


RADIO  TIME  SALESMAN— Good  salary, 
permanent.  State  experience,  age  and 
full  qualifications.  Enclose  photograph. 
KVOR,  Colorado  Springs,  Colo. 


ANNOUNCER— Permanent  position  avail- 
able to  experienced  man  on  5  kw  CBS 
station.  Basic  $42.50  per  week.  Oppor- 
tunity overtime  and  commercial  fees. 
Write  and  send  transcription  immedi- 
ately.   WDOD,    Chattanooga,  Tenn. 

Experienced   Radio   Announcer — On  5  kw 

Regional  Network  Station.  Give  personal 
information  and  salary  requirements. 
Box  718,  BROADCASTING. 


Licensed  Operator — Who  can  do  some  an- 
nouncing for  Alaska  stations.  Good  sal- 
ary, transportation  from  Seattle.  Give 
complete  details  your  qualifications.  Of- 
fice KINY-KTKN,  708  American  Bldg., 
Seattle,  Wash. 


;  Wanted — Announcer  with  some  experience. 
Advise  age,  draft  status,  salary  expected 
and  details  in  first  letter.  Write  Box  723, 
BROADCASTING. 


Help  Wanted  (Cont'd) 


ANNOUNCER— Progressive  Southern 
NBC  affiliate  has  opening  for  draft 
deferred  announcer.  Prefer  experienced 
man  from  small  southern  station.  Un- 
usual opportunity.  Permanent  position. 
Give  all  details.  Box  704,  BROADCAST- 
ING. Replies  confidential. 


Situations  Wanted 


WORK  WANTED— As  a  SELLING  man- 
ager or  as  a  commercial  manager.  Five 
years  present  job,  «lear  channel  net- 
work station.  Ten  years  in  radio.  Ex- 
cellent sales  record.  Good  working  knowl- 
edge of  all  phases  of  operation.  Mar- 
ried, one  child.  Draft  4F,  32  years  old. 
Desire  percentage  or  bonus  basis,  pleas- 
ant, permanent  setup.  Complete,  de- 
tailed presentation  upon  request.  Write 
Box  700,  BROADCASTING. 


ANNOUNCER— 23,  married,  4F,  six  years' 
experience.  Now  employed  by  one  of 
the  best  stations  in  Texas.  Desire  per- 
manent position  outside  state,  prefer 
California.  State  salary.  Box  726, 
BROADCASTING. 


TRAINED  RADIO  HELP  AVAILABLE— 

To  help  offset  the  shortage  of  technically 
trained  Radio  personnel,  we  are  pre- 
paring women  for  second  and  first  class 
radio-telephone  licenses  and  other  Radio 
communication  work.  Some  trained  girls 
are  available  right  along.  When  you  need 
women  technicians,  please  write  us.  No 
obligation,  no  fees.  DeFOREST'S  TRAIN- 
ING, INC.,  2533  N.  Ashland  Ave.,  Chi- 
cago 14,  Illinois. 


Capable  Young  Man  —  Deferred  —  Four 
years  radio  experience  including  an- 
nouncing, acting,  writing,  production. 
Desires  affiliation  with  writer,  station 
or  agency  offering  opportunities  in  writ- 
ing or  production.  Box  719,  BROAD- 
CASTING. 


PRODUCER  WRITER  —  Ex-serviceman, 
long  experience,  best  references,  seeks 
connection  with  network,  agency  or 
major  station.  Box  716,  BROADCAST- 
ING. 


PROGRAM-PRODUCTION  DIRECTOR— 

Complete  6  year  background.  Now  with 
10  kw  network  outlet.  Major  network 
production  and  announcing  experience. 
Dependable,  cooperative,  amiable.  Thor- 
oughly qualified  in  .  handling  and  train- 
ing men.  Splendid  record  with  top  sta- 
tions. Excellent  references.  Age  26,  fam- 
ily man,  draft  exempt.  All  replies  con- 
sidered.  Box  715,  BROADCASTING. 


Announcer-Program  Director — Draft  ex- 
empt, honorable  discharge,  two  years 
college,  five  years  local,  7  network  ex- 
perience. Married  and  settled.  Best  ref- 
erences. West  Coast  only.  Box  712, 
BROADCASTING. 


Announcer — Young,    ambitious,    draft  ex- 
empt.  Box  708,  BROADCASTING. 


HIGHLY  EXPERIENCED,  VERSATILE 
WRITING  -  PRODUCING  -  ANNOUNC- 
ING TEAM  WANTS  PERMANENT 
CONNECTION  WITH  PROMINENT 
NETWORK  STATION.  FULL  DE- 
TAILS ON  REQUEST.  Box  709,  BROAD- 
CASTING. 


TRANSMITTER  ENGINEER— At  50,000 
watt  station  desires  change  and  per- 
manent connection.  Prefer  South,  South- 
west. Extensive  experience.  Box  710, 
BROADCASTING. 


Chief  Engineer — Desires  permanent  con- 
nection with  progressive  station.  Ex- 
perienced design,  construction  and  main- 
tenance all  types  broadcast  transmit- 
ters.  Draft  exempt.   Box  707,  BROAD- 


CHIEF  ENGINEER  FOR  CALIFORNIA 
STATION— Managerial  ability,  fine  an- 
nouncer. Box  706,  BROADCASTING. 


Situations  Wanted  (Cont'd) 


STATION  MANAGERS  —  Family  man 
with  Army  discharge  and  six  years  ex- 
perience in  announcing  and  production 
desires  change.  Now  employed  5  KW 
station.  Prefer  production  job.  State  all 
first  letter.  Box  695,  BROADCASTING. 


News  Editor — Announcer  experience  on 
three  of  four  Maj.  Nets.  Discharged. 
Draft  Exempt.  Min.  $75.00  wkly.  Box 
694,  BDOADCASTING. 


TOP  SALESMAN  of  Basic  station  avail- 
able after  February  first;  Gentile,  Mar- 
ried, over  draft  age.  Commission  or 
bonus  with  definite  percentage  basis, 
with  or  without  drawing  account  or 
salary.  Will  gamble  on  my  own  ability. 
Unpleasant  working  conditions  and  lim- 
ited prospects,  reason  for  making  a 
change.  Station  must  be  network  af- 
filiate, preferably  one  with  possibilities 
of  regional  contracts.  Capable  of  man- 
aging Commercial  Department.  Perma- 
nent connection  first  consideration.  Box 
705,  BROADCASTING. 


Announcer  —  Three  years'  experience, 
working  on  local  New  York  stations. 
Interested  in  Eastern  or  mid-west  sta- 
tion. Best  offer.  Box  701,  BROADCAST- 
ING. 


Program  Director-Announcer — Six  years 
local  network.  28,  2A,  2  children.  Now 
available.  Contact  Apartment  214,  801 
West  Sixth  Ave.,   Gary,  Indiana. 


ANNOUNCER  —  4F,  experienced,  desires 
opportunity  vicinity  New  York.  Box  697, 
BROADCASTING. 


MANAGER  OR  COMMERCIAL  MANA- 
GER— Now  managing  network  affiliate. 
5  years  radio,  6  years  newspaper.  Sales 
representative  National  Firms  5  years. 
Happily  married,  2  children,  reliable, 
proven  sales  record.  Box  696,  BROAD- 
CASTING. 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED    TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 


PAUL  F  GODLEY  * 

CONSUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 


GEORGE   C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


For  Sale 


FOR  SALE— 179  ft.  Blaw-Knox  tower  in- 
sulated, self-supporting,  tapered  cross- 
section.  Price,  $2,525  cash.  KFAC,  Los 
Angeles  5. 


FOR  SALE— 375'  Lehigh  Tower  with  bea- 
con and  side  lights.  WSJS,  Winston- 
Salem  1,  N.  C. 


For  Sale — Collins  equipment.  New  condi- 
tion. 2YS  Antenna  Coupler  for  use  1000 
watts  vertical  antenna.  Price  $185.00. 
26C  Peak  Limiting  Amplifier  and  409G 
Isolation  Transformer.  Price  $275.00.  Box 
713,  BROADCASTING. 


FOR  SALE— RCA  1  kw  amplifier  unit, 
with  complete  set  extra  tubes.  Box  703, 
BROADCASTING. 


FOR  SALE— 250-watt  transmitter,  almost 
new.  Box  702,  BROADCASTING. 


Wanted  to  Buy 


Wanted  To  Buy — One  or  two  self  support- 
ing vertical  radiators  250-300  feet  high. 
WKBH,  LaCrosse,  Wisconsin. 


Wanted  To  Buy — 250  watt  transmitter  and 
other  station  equipment.  Give  full  pedi- 
gree. Roberts,  2428  Green  Street,  Harris- 
burg,  Pa. 


Wanted  To  Buy — All  or  controlling  inter- 
est in  a  local  or  regional  station  located 
in  a  southeastern  state,  present  manage- 
ment and  personnel  to  continue  opera- 
tions. Box  714,  BROADCASTING. 


Will  Buy— 100  watt  or  250  watt  trans- 
mitter with  or  without  modulation  and 
frequency  monitors.  Give  full  details  and 
price  in  first  letter.  Box  711,  BROAD- 
CASTING. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.         Dl.  1205 
Washington,  D.  C. 


HECTOR  R.  SKIFTER 

CONSULTING  RADIO  ENGINEERS 
FIELD    INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 


Radio  Engineering  Consultants 
Frequency  Monitoring 


Commercial  Radio  Equip.  Co. 

•  Evening  Star  Building,  Washington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 

1 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 


BACK  THE  ATTACK 
'TIL  THEY  COME  BACK! 


PROFESSIONAL 
DIRECTORY 


4th  Loan  Underway  With  All-Net  Show 


Stations  and  Chains  Plan 
Extensive  Bond 
Campaigns 

FULL-HOUR  BROADCAST  de- 
signed to  carry  to  the  men  in  the 
armed  services  a  picture  of  home 
front  activities  in  war  production 
and  bond  buying  to  "back  the  at- 
tack" will  officially  open  the  Fourth 
War  Loan  Drive  for  $14,000,000,- 
000  Jan.  17  and  will  be  aired  over 
the  four  major  networks  from  9-10 
p.m.  The  program  will  be  tran- 
scribed and  later  rebroadcast  for 
service  men  overseas. 

Secretary  of  the  Treasury  Mor- 
genthau  will  be  presented  as  nar- 
rator of  the  Let's  All  Back  the  At- 
tack show  which  will  feature  "cut- 
ins"  from  various  parts  of  the 
country,  including  war  production 
centers  and  brief  visits  with  the 
governors  of  states  on  the  four 
borders  of  the  U.  S.  Capt.  Ronald 
Reagan,  former  movie  actor,  will 
appear  in  the  major  role  in  a 
music-dramatic  production  to  be 
presented.  Others  to  be  included  on 
the  program  are  Bing  Crosby,  Judy 
Garland,  John  Charles  Thomas  and 
Capt.  Glenn  Miller  with  his  Army 
Air  Forces  band. 

The  kick-off  show  will  originate 
from  New  York  with  David  Broek- 
man  and  his  Treasury  Orchestra 
providing  musical  background. 
Conrad  Nagle  will  announce. 

Other  Loan  Plans 

Extensive  plans  for  special  ac- 
tivities, programs,  and  bond  pro- 
motion features  are  being  planned 
by  the  networks  and  individual  sta- 
tions to  supplement  the  Fourth 
Loan  radio  campaign  programs  and 
announcements  which  have  been 
offered  stations  by  the  War  Fi- 
nance Division  of  the  Treasury 
Dept.  and  the  OWL  The  WFD  and 
OWI  material  has  been  prepared 
with  special  emphasis  on  local 
sponsorship,  placing  radio  on  a 
more  equitable  basis  with  other 
media  [Broadcasting,  Jan.  10]. 

In  a  three-way  nationwide  tie- 
up,  CBS  and  its  134  stations,  the 
American  Hotel  Assn.  with  5,500 
member  hotels,  and  the  Treasury 
Dept.,  from  Jan.  18  through  Feb. 
15  will  stage  a  series  of  12  cross- 
country rallies  and  broadcasts  as 
part  of  the  Fourth  Loan  Drive. 
Broadcast  on  CBS  from  leading 
hotels  where  testimonial  dinners 
are  to  be  held  honoring  local  war 
bond  campaign  workers,  the  pro- 
grams will  feature  human  interest 
stories  of  local  and  regional  bond 
sales,  music  by  name  bands  and 
guest  appearances  of  Hollywood 
stars.  The  series  will  be  presented 
at  various  evening  periods  as  half- 
hour  broadcasts.  Programs  will  be 
produced  by  William  N.  Robson, 
Norman  Corwin,  William  Spier, 
Lt.  (jg)  George  Zachary,  Robert 
Lewis  Shayon  and  Chester  Renier. 

Also  as  part  of  its  contribution 
to  the  Drive,  CBS  is  arranging  for 
Kate  Smith  to  devote  an  entire  day 


to  selling  bonds  in  the  same  way 
she  broadcast  last  fall,  when  she 
sold  more  than  $39,000,000  worth 
of  bonds.  Kate  Smith-CBS  War 
Bond  Day  will  be  Feb.  1,  with  Kate 
on  duty  from  8  a.m.  to  1  a.m. 
Feb.  2. 

NBC-BSA  Drive 

In  a  closed  circuit  talk  with  the 
managers  of  affiliated  stations  and 
Scout  leaders,  NBC  last  Friday 
afternoon  announced  plans  for  a 
coordinated  national  "mopup  and 
cleanup"  drive  to  be  conducted  by 
the  Boy  Scouts  of  America  in  con- 
junction with  NBC  Feb.  8-15,  final 
week  of  the  Fourth  Loan  and  the 
Boy  Scouts'  34th  anniversary  week. 
A  several-hour  variety  program  on 
Feb.  8,  NBC  Bond  Day,  will  start 
the  campaign.  Even  the  familiar 
NBC  chimes  have  been  tuned  to 
bond  promotion  with  a  Sonovox  in- 
terpretation of  "Buy  War  Bonds". 
A  one-hour  show  on  Lincoln's 
birthday,  with  pickups  from  vari- 
ous points  about  the  country,  will 
feature  Boy  Scouts  who  have  par- 
ticipated in  the  vast  house-to-house 
canvassing  to  be  conducted. 

Scouts  will  also  be  available  to 
handle  bond  phone  calls,  deliver 
bonds  and  messages  and  other  du- 
ties at  stations  in  the  NBC-BSA 
campaign.  Speakers  on  the  Friday 
closed-circuit  presentation  which 
originated  from  Washington  and 
New  York  were:  George  W.  Hea- 
ley,  director  of  the  OWI  Domestic 
Branch;  Robert  W.  Coyne,  field 
director  of  the  Treasury  WFD; 
William  S.  Hedges,  vice-president 
in  charge  of  stations,  NBC;  and 
Dr.  Elbert  Fretwell,  chief  BSA 
executive. 

Mutual  on  Jan.  18  will  open  the 
Fourth  Loan  with  the  ringing  of 
the  Liberty  Bell  from  Independence 
Square  in  Philadelphia,  11:55-12 
noon,  together  with  a  broadcast  by 
Archbishop  Francis  J.  Spellman, 
who  will  give  the  invocation  and 
prayer.  A  special  program  origi- 


nating from  Ft.  Dix  will  be  pre- 
sented on  the  afternoon  of  the  18th 
and  will  include  pickups  from  war 
fronts  overseas  and  Halloran  Hos- 
pital. 

WOR,  Mutual's  key  outlet  in 
New  York,  has  arranged  for  a  spe- 
cial staff  and  telephone  number  to 
take  local  war  bond  orders  and 
pledges,  with  all  of  WOR's  person- 
alities on  daytime  and  night  pro- 
grams making  the  Drive  an  integ- 
ral part  of  their  shows.  On  four 
consecutive  Saturday  nights  dur- 
ing the  campaign  WOR  will  con- 
duct a  "Victory  Auction",  selling 
actual  war  souvenirs  and  relics  of 
historical  importance  to  those  mak- 
ing the  highest  war  bond  bids. 
Dave  Elman  of  'Hobby  Lobby  fame 
will  be  the  auctioneer.  Steve  Ellis' 
Moonlight  Saving  Time  program 
in  the  early  hours  of  Jan.  19  will 
broadcast  from  various  war  plants 
where  name  dance  bands  have  been 
setup.  Chickering  U-7110  is  the  title 
of  a  Monday  through  Friday  bond 
promotion  program  to  be  heard  in 
the  late  afternoon  on  WOR  during 
the  Drive  and  is  the  special  phone 
number  to  be  used  to  accept  bond 
orders  and  pledges. 

Detroit  Activities 

Fourth  Loan  Drive  was  launched 
in  the  Detroit  area  a  week  before 
the  national  date,  the  Retailer's 
Victory  Committee,  cooperating 
with  local  stations,  inaugurating 
the  campaign  with  a  full-hour  ra- 
dio show.  Broadcast  was  made  the 
evening  of  Jan.  9  and  was  carried 
by  all  stations  in  the  Detroit  area: 
WJR  WXYZ  WWJ  CKLW  WJBK 
WJLB  WEXL. 

Program  was  written  and  pro- 
duced by  Naiph  J.  Abodaher,  Re- 
tailers' radio  chairman  and  radio 
director  of  Simons-Michelson  Agen- 
cy. Talent  was  provided  by  the 
local  stations  and  free-lancers. 
Featured  were  WJR's  Don  Large 
Chorus,  WWJ's  Sophisticates, 
WXYZ's  newscaster  Lee  Smits  and 


MacLeish  Preview 

PREVIEW  of  Archibald  Mac- 
Leish's  new  radio  series,  The 
American  Story,  beginning  on 
NBC  in  February  will  be  heard 
over  a  closed  circuit  between  NBC 
New  York  and  the  Chicago  YWCA. 
To  take  place  Jan.  20,  at  6  p.m., 
the  Librarian  of  Congress'  pro- 
gram is  a  special  feature  of  a 
meeting  of  the  Assn.  for  Educa- 
tion by  Radio.  Dr.  James  Rowland 
Angell,  NBC  educational  counselor 
will  speak  from  New  York. 


Michigan's  Governor  Harry  F. 
Kelly. 

The  new  Graphlex  war  picture 
exhibit  is  being  used  for  war  bond 
promotion  in  tie-ins  with  stations 
across  the  country.  The  Treasury 
Dept.  is  providing  stations  with  a 
complete  exhibit  of  100  of  the  pic- 
tures for  their  use  in  promotion 
activities.  The  Folmer  Graflex 
Corp.,  Rochester,  has  prepared  the 
exhibits.  Showings  now  are  sched- 
uled for  Boston,  Baltimore,  Buf- 
falo, Cleveland,  Indianapolis,  Los 
Angeles,  Milwaukee,  Pittsburgh, 
Philadelphia,  San  Francisco,  New 
York,  Detroit,  Washington  and 
other  cities.  Indiana  has  chosen  the 
exhibit  as  the  central  feature  for 
its  state  campaign. 

Eight  Utah  stations  are  plan- 
ning a  combined  state-wide  hookup 
for  a  series  of  bond  promotion 
shows  during  the  Drive.  KSL  Salt 
Lake  City  will  originate  two  of  the 
programs.  WJZ  New  York  has  set 
up  a  special  war  bond  booth  in  the 
lobby  of  the  RCA  Building  for  bond 
purchasers  wishing  to  attend  the 
"All-American  Jazz  Band"  concert 
to  be  presented  at  the  Metropolitan 
Opera  House  on  Jan.  18.  Members 
of  the  WJZ  Victory  Troop  will  sell 
bonds  as  tickets  for  the  concert,  to 
be  broadcast  9:30-9:55  p.m. 

Indiana  Program 

Indiana  stations  and  WLW  Cin- 
cinnati on  Jan.  13  carried  a  special 
advance  Fourth  Loan  program  pre- 
pared by  the  Indiana  War  Finance 
Committee.  Program  originated 
from  Indianapolis  and  included 
Governor  Henry  F.  Schricker,  E. 
C.  Pulliam,  state  chairman  of  the 
Indiana  WFC,  and  the  well  known 
Billings  Hospital  concert  orchestra. 
Remotes  were  aired  from  a  large 
steel  plant,  a  typical  retail  store  in 
Ft.  Wayne,  a  typical  office  and  a 
store  at  the  crossroads  of  America 
in  Posey  County,  Ind. 

The  BLUE  outlet  in  Cleveland, 
WJW,  will  produce  a  one-hour  pro- 
gram daily  during  the  drive  begin- 
ning Jan.  18.  Show  will  be  pre- 
sented 12-1  p.m.  at  the  Union  Ter- 
minal Tower  and  will  be  broadcast 
from  12:30-1  p.m.  Talent  for  the 
series  will  be  composed  of  visiting 
celebrities  and  local  theatre  and 
nightclub  personalities. 

Radio's  sports  broadcasters  will 
join  forces  to  help  boost  the  sale  of 
bonds  with  a  special  half-hour  pro- 
gram now  being  planned  for  Jan. 
24  from  one  of  the  New  York  radio 
theatres.  Great  figures  in  sports 
will  be  present  and  Bobby  Jones, 
now  a  major  in  the  Army,  stationed 
in  London,  will  broadcast  on  the 
program  via  the  BBC. 
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OU  can  hold  the  tube  in  your  hand  and  examine  it  thoroughly, 
hut  you  won't  see  the  extra  element  that  distinguishes  it. 
Not  until  after  you've  put  the  tube  to  use  will  you  finally  become 
aware  of  that  extra  element. 

It's  in  every  RCA  Electron  Tube — the  extra  element  that  makes 
the  RCA  monogram  worth  looking  for  and  insisting  upon. 
It's  research.  It's  engineering  knowledge.  It's  experience. 
It's  "know  how" — the  kind  of  "Jmow  how"  that's  built  into 
every  RCA  Electron  Tube— and  it's  best  exemplified  by  the  modern 
RCA  Laboratories  at  Princeton,  N.  J.,  devoted  almost  exclusively 
to  electronic  research. 

There,  men  skilled  in  the  art  of  research  seek  new  electronic  facts. 
There,  the  electron  tube  is  recognized  as  the  keystone  of  the 
whole  vast  structure  of  electronics. 

There,  basic  facts  are  uncovered  to  assist  RCA  tube  engineers 
on  design,  development,  and  production  in  turning  out  ever  better 
and  more  advanced  electron  tubes. 

The  RCA  Laboratories  are  a  fitting  symbol  of  the  extra  element 
that  recommends  RCA  Electron  Tubes  to  you. 


The  Magic  Brain  of  All  _  , 

Electronic  Equipment  Is  a  ^/     (tjjmiw\      TUNE  IN  "WHAT'S NEW? 

Tube  and  the  Fountain-  \|              3j)      RCA'1  Sreat  new  lhow' 

Head  of  Modern  Tube  Saturday  nights,  7  to  8, 

Development  Is  RCA  ^9S^        E*  W'  T-  Bl"e  Netwo,k 


RADIO  CORPORATION  OF  AMERICA 
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Broad 


WOR  is  not  an  Albany  station 

(we  mean  Albany,  N.  Y. —  not  Georgia,  really)* 


He  was  rather  impatient.  He  was  a  manufacturer. 
The  product  was  a  war-substitute  for  mending 
clothes,  shades,  soft  goods  . .  . 

(Please  be  patient  and  read  on  —  there  is  some 
very  important  meat  in  this.) 

WOR  was  the  only  station  this  man  could  afford; 


we  mean,  big  station.  And  he  had  —  what  some 
people  would  think  —  peculiar  ideas. 

"Sell  my  product,"  he  said.  "Sell  it  in  Albany, 
N.  Y.,  and  Boston,  which  is  in  Massachusetts,  and 
Philadelphia  —  as  well  as  (hold  tight)  Maryland." 

We  could  try. 

WOR  jumped  this  man's  Albany  sales  190%.  In 
Boston  and  such  surrounding  territory  as  Con- 
necticut, Rhode  Island,  WOR  sold  75%  more  of 
this  man's  product  than  ever  before.  Maryland? 
Up,  too.  About  100%. 

And  so  the  story  went  —  in  practically  all  the  16 
great  war-active  cities  WOR  platters  its  power 
down  on. 

WOR  even  pursuaded  43  department  stores 
which  had  never  handled  the  product  to  handle  it. 

Would  you,  perhaps,  like  to  have  WOR  do  maybe 
this  kind  of  job  for  you?  In  cities  like  Paterson, 
Newark,  Trenton,  Bridgeport,  New  Haven,  and 
even  —  well,  maybe  Albany,  N.  Y.,  or  Boston? 


our  address  is 


WOR 


—  that  power-full  station, 

at  1440  Broadway,  in  New  York 

*  WOR  does  not  argue  the  point  that  each  of  the 
cities  mentioned  is  served  in  a  very  special  way  by 
one  or  more  local  stations.  Their  job  is  an  important 
and  unique  one.  So,  too,  we  feel  is  WOR's  collective 
16-city  impact. 


v±  use* 


MANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK— KOY  PHOENIX  *  KTUC  TUCSON  *  KSUN  BISBEE-LOWELL 


I OOK  at  New  England  as  a  whole  —  not  just  a  part  of  it. 

The  real  potentialities  of  the  New  England  market  can  be 
largely  wasted  if  you  try  to  cover  too  much  area  with  two  or  three 
stations. 

By  talcing  the  broad  view,  by  bringing  into  focus  all  the  cities  of 
New  England  and  their  trading  zones,  it  becomes  apparent  that  you 
need  a  network  to  sell  New  England  as  a  unit. 

There  is  but  one  network  that  will  do  this  job  —  do  it  thoroughly 
by  giving  you  the  right  stations  in  the  twenty-one  places  where  you 
need  the  impact  of  primary  coverage. 

Add  these  twenty-one  Yankee  stations  together,  with  their  local 
acceptance  based  on  long  standing  success  and  the  friendship  and 
support  of  their  communities  —  the  result  is  all-over  primary  cover- 
age of  New  England. 

Yankee's  twenty-one  stations  bring  all  markets  within  your  reach 
in  the  only  way  they  can  be  reached  by  radio. 


THE  YANKEE  NETWORK,  inc. 

Member  of  the  Mutual  Broadcasting  System 
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koil  tars?  OMAHA 


SUBSCRIPTION   PRICE:     $5.00   per  year    15c   per  copy 


Omahans  Wxmw 
and  Appreciate  Art 
witfiout  Beiii^^^^%" 


•  A  lorgnette  and  a  broad  "a" 
are  not  necessary  complements 
to  an  appreciation  of  art.  As 
evidence,  just  pay  a  Sunday 
afternoon  visit  to  the  Joslyn 
Memorial;  an  art  gallery  that 
would  do  credit  to  a  city  sev- 
eral times  Omaha's  size — and 
watch  a  throng  of  sound,  sub- 
stantial, typically  -  American 
folks  enjoying  art. 

Omahans  are  accustomed  to 
"the  better  things  of  life." 
What's  more  —  they  have  the 


means  with  which  to  enjoy 
them. 

The  rich,  responsive  Omaha 
market  can  be  sold  most  di- 
rectly—  and  at  lowest  cost  — 
through  KOIL.  Write  us  to- 
day for  availabilities. 


WHAT  A  MARKET 

Of  the  3,074  counties  compris- 
ing our  nation — Douglas  County 
(Omaha)  ranks  SECOND  in 
Increased  Per  Capita  Income  for 
the  first  nine  months  of  194 J. 


Represented  Nationally  by  Edward  Petry  Co.,  Inc. 
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. . .  and  they  chopped  down 
the  old  pine  tree. 

Fourteen  million  acres  of  pine  and  hard- 
wood producing  annually  some  5  million 
cords  of  pulp  wood  and  3  million  board 
feet  of  lumber  represents  only  one  of  the 
rich  industries  in  KWKH-land.  Here's 
an  industry  running  at  peak  production 
and  adding  to  the  spendable  income.  It's 
helping  to  produce  sales  now  . .  . 
will  help  to  build  sales  in  the 
k  future. 


Write  for  your  free  copy  of  KWKH 
net  circulations  day  and  night  maps. 


CBS 
50,000  WATTS 


REPRESENTED  BY 

THEBRANHAMCO. 


A      SHREVEPORT      TIMES  STATION 

SHREVEPORT,  LOUISIANA 
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[DK  AS  to  make  a  network 


.  .  .  like  the  NEW  Hollywood  Barn  Dance 

There  ain't  no  barns  in  Hollywood,  podner.  But  come  10:30  Saturday  nights 
and  they's  shore  plenty  dancin\  When  that  Cottonseed  Clark  lets  'er  roll  on 
Hollywood  Barn  Dance,  folks  up  an'  stomp  the  place  apart. 

Here's  why: 

The  idea  for  the  original  Hollywood  Barn  Dance  first  came  to  us  ten  years 
ago.  We  figured  a  real  rollicking  hoe-down  show  would  go  over  big  here  with 
everybody.  It  did.  Mail  from  1 1  Western  States  swamped  us.  Almost  half  a 
million  listeners  stomped  and  whooped  in  the  studio  audience  during  the  54 
months  we  had  the  program  on  the  air.  And  it  never  lacked  a  sponsor. 

Now  Hollywood  Barn  Dance  plays  a  revival — brighter  than  ever — livened 
with  new  inspiration  and  talent.  Today's  Pacific  Coast  is  thronged  with  more 
people  than  ever  before — people  who  love  the  special  brand  of  Western 
music  and  humor  created  by  their  fathers  and  grandfathers.  So  we're  giving 
them  the  best  of  it  we  can  with  new  variety,  fresh  color,  and  top-name 
Western  stars — blended  by  the  unbeatable  CPN  skill  at  production — to 
make  a  fast  half  hour  of  great  radio. 

The  result  is  so  swift,  so  sure,  so  smooth  that  the  first  half  of  Hollywood 
Barn  Dance  was  sold  even  before  we  could  get  it  on  the  air.  (Press-time  tip 
to  sponsors  out  shopping:  the  other  half  is  still  available). 

Hollywood  Barn  Dance  is  another  good  example  of  how  ideas  make  the 
Columbia  Pacific  Network  .  .  . 
ideas  that  go  places  .  .  .  inspired 
ideas,  carried  out  with  imagina- 
tion, skill  and  enthusiasm. 

It  isn't  hard  to  get  them — from 
CPN.  You'll  soon  find  out  if 
you  just  ask  us  or  Radio  Sales. 


A  DIVISION  OF  THE  COLUMBIA  BROADCASTING  SYSTEM 

PALACE  HOTEL,  SAN  FRANCISCO  5  •  COLUMBIA  SQUARE,  LOS  ANGELES  28 

Represented  by  Radio  Sales,  the  SPOT  Broadcasting  Division  of  CBS 


HEU,  SIS-TUMI  IT 
DOUin  DURIRG  THE 


commERcmiiS! 


91 


Yo 


OU  know  how  many  times  you've  heard  that  headline  repeated  in 
people's  homes.  In  order  to  avoid  such  frustration  of  their  programs' 
entire  purpose,  some  advertisers  have  gone  far  in  cleverly  disguising 
their  plugs — slipping  them  in  "fast  and  cute" — making  them  in- 
to jokes! 

Seems  to  us  the  next  step  is  either  to  eliminate  the  plugs  entirely — or 
to  make  the  plugs  as  interesting  as  the  program  itself. 

That's  where  Sonovox  comes  in.  Sonovox  commercials  are  in  them- 
selves sufficiently  intriguing  to  warrant  the  listener's  attention.  The 
Lifebuoy  talking  foghorn.  The  Bromo-Seltzer  talking  train.  The  Vel 
talking  glasses  and  dish-pans.    And  so  on  and  on. 

That's  not  sales-talk.    It's  a  fact  that  has  been  proven  by  Hooper 
Sponsor  Identification  Ratings.    Let  us  show  them  to  you. 

How  is  Sonovox  sold?  Essentially  like  talent.  Under  each  license  for 
a  specific  use,  a  reasonable  license  fee  is  charged  for  Sonovox  per- 
forming rights.  The  only  additional  cost  to  licensee  is  for  a  trained 
articulator  made  available  by  us  in  any  broadcasting  or  recording 
studio  in  New  York,  Chicago,  or  Hollywood,  at  Standard  AFRA  scale. 

WRJGHT-SONOVOX,  INC 

"Talking  and  Singing  Sound" 
FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 


Some  Typical 
SONOVOX  PIONEERS* 

American  Chicle  Co.  (Black  Jack  Gum) 

Badger  and  Browning  &  Mersey,  Inc. 
American  Industries  Salvage  Committee 

(Steel  Scrap  Drive) 

McCann-Erickson,  Inc. 
Buick  Motors  Division,  General  Motors 

Corp. 

Arthur  Kudner,  Inc. 
Chicago,  Milwaukee,  St.  Paul  6- 
Pacific  R.  R. 

Roche,  Williams  &  Cunnyngham,  Inc. 
Colgate-Palmolive  Pe«l  Company 

(Vel,  Palmolive) 

Ward  Wheelock  Co  and. 

Wm.  Esty  &  Co.,  Inc. 
Delaware,  Lackawanna  &■  Western 

Coal  Co. 

Ruthrauff  &  Ryan,  Inc. 
Wall  Disney  Productions 
Emerson  Drug  Company  (Bromo-Seltzer) 

Ruthrauff  &  Ryan,  Inc. 
Christian  Feigenspan  Brewing  Company 

(Feigenspan  and  Dobler  P.O.N. 

Beers  and  Ales) 

E.  T.  Howard  Co. 
Feltman-Curme  Shoes 

Russell  C.  Comer  Advertising  Co. 
Forum  Cafeterias  of  America 

R.J.  Potts-Calkins  &  Holden,Inc. 
Griesedieck -Western  Brewery  Co. 

(Stag  Beer) 

Maxon,  Inc. 
Grocery  Store  Products  Sales  Co.,  Inc. 

(Fould's  Macaroni  Products) 

Campbell-Ewald  Co.,  Inc. 
Andrew  Jergens  Co. 

(Woodbury's  Products) 

Lennen  &  Mitchell,  Inc. 
Lever  Brothers  Co.  (Lifebuoy  Soap) 

Ruthrauff  &  Ryan,  Inc. 
Lyon  Van  6-  Storage  Co. 

Batten,  Barton,  Durstine  &  Osborn,  Inc 
National  Broadcasting  Company 
Naval  Aviation  Selection  Board 
Navy  Seabees  (U.  S.  Navy,  Construction 

Battalions) 
Office  of  Civilian  Defense  (Region  Six) 
Pabst  Sales  Company  (Pabst  Beer) 

W arwick  &  Legler,  Inc. 
Pan  American  Coffee  Bureau 

Buchanan  &  Co.,  Inc. 
Purity  Bakeries  Service  Corp. 

(Taystee  Bread,  Grennan  Cakes) 
Quaker  Oats  Company 

Ruthrauff  &  Ryan,  Inc. 
Radio  Corporation  of  America 

Ruthrauff  &  Rfan,  Inc. 
Radio  Station  KOMA,  Oklahoma  City 
Alvino  Rey  and  his  Orchestra 
Shell  Oil  Company,  Inc. 

J.  Walter  Thompson  Co. 
Stanco,  Inc.  (Mistol) 

McCann-Erickson,  Inc. 
U.  S.  Treasury  Dept. 
Universal  Pictures  Company,  Inc. 
Warner  Brothers  Pictures,  Inc. 
Willards  Chocolates,  Ltd. 

Cockfield,  Brown  &  Co.,  Ltd. 

*Space  no  longer  permits  a  complete  list  of 
Sonovox  users. 


CHICAGO:  iSo  N.  Michigan 

NEW  YORK:  444  Madison  Ave. 

SAN  FRANCISCO:  -in  Sutter 

HOLLYWOOD:  ,5nN.  Gordon 

ATLANTA:  322  Palmer  Bldg. 

Franklin  6373 

Plaza  5-4130 

Sutter  4353 

Gladstone  3949 

Main  5667 
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Ryan  Is  Choice  of  NAB  Nominating  Group 


Miller's  Successor 


Before  Board 
Feb.  2-3 

By  SOL  TAISHOFF 


JOHN  HAROLD  RYAN,  Assist- 
ant Director  of  Censorship  on 
leave  as  vice-president  and  general 
manager  of  Fort  Industry  Co.,  is 
the  unanimous  choice  of  the  NAB 
Nominating  Committee  to  succeed 
Neville  Miller  as  NAB  president 
when  the  latter's  term  expires 
July  1. 

At  the  request  of  the  committee, 
a  special  meeting  of  the  NAB 
board  has  been  called  for  Feb.  2-3 
in  Chicago.  Since  the  only  func- 
tion of  the  committee  of  six — all 
members  of  the  NAB  board — is  to 
bring  in  a  nomination,  it  appeared 
obvious  that  the  extraordinary 
meeting  is  for  the  primary  purpose 
of  considering  the  Ryan  selection. 
A  regular  meeting  of  the  NAB 
Board  previously  had  been  called 
for  March  8  in  Washington. 

The  presidency,  under  NAB  by- 
laws, is  filled  by  the  board.  The 
nominating  committee  was  ap- 
pointed by  the  board  itself  last 
July  30  after  Mr.  Miller  had  suc- 
cessfully resisted  an  effort  to  re- 
organize the  trade  association. 

New  York  Meeting 

No  official  word  has  come  from 
either  the  committee  or  Mr.  Ryan. 
The  Nominating  Committee  met  in 
New  York  Jan.  13  at  which  time 
it  considered  likely  selections  for 
the  post,  including  possible  reap- 
pointment of  Mr.  Miller.  Don  S. 
Elias,  executive  director  of  WWNC 
Asheville,  committee  chairman,  at 
the  committee's  request,  last  Tues- 
day asked  President  Miller  in 
Washington  to  call  the  special 
meeting  of  the  board.  He  said  sim- 
ply that  the  committee  was  "ready 
;o  report"  and  had  reached  a 
'unanimous  conclusion"  and  there- 
fore desired  the  meeting. 

Mr.  Ryan  also  was  noncommit- 
:al.  The  Toledo  broadcast  execu- 
tive, who  was  drafted  for  the  cen- 
sorship post  in  December  1941 
shortly  after  Pearl  Harbor,  met 
vith  the  committee  in  New  York 
m  the  evening  of  Jan.  13,  having 


JOHN  HAROLD  RYAN 

made  a  hasty  trip  from  Washing- 
ton. 

Mr.  Miller,  first  paid  president 
of  the  NAB,  was  named  in  1938 
and  will  conclude  a  six-year  ten- 
ure on  July  1.  His  stewardship  at 
times  has  been  fraught  with  con- 
troversy. On  three  occasions — the 
last  six  months  ago — efforts  to- 
ward reorganization  were  launched 
through  the  board.  At  the  board 
meeting  July  30  a  resolution  was 


adopted  authorizing  appointment 
of  the  Nominating  Committee  "to 
present  to  the  board  its  recommen- 
dations for  presidency  of  the  NAB 
...  at  the  expiration  of  the  incum- 
bent's contract".  The  committee 
was  authorized  to  report  to  the 
board  at  "its  next  regular  meet- 
ing or  a  special  meeting  called  for 
that  purpose". 

Members  of  the  committee,  in 
addition  to  Chairman  Elias,  are 
J.  0.  Maland,  WHO  Des  Moines, 
John  J.  Gillin  Jr.,  WOW  Omaha, 
Paul  W.  Morency,  WTIC  Hart- 
ford; James  D.  Shouse,  WLW  Cin- 
cinnati and  G.  Richard  Shafto,  WIS 
Columbia. 

Popular  Figure 

Mr.  Ryan,  one  of  the  most  popu- 
lar figures  in  radio,  has  carried 
through  the  arduous  work  of  "ra- 
dio censor"  since  the  creation  of 
the  wartime  agency  under  the  di- 
rection of  Byron  Price,  executive 
editor  of  the  Associated  Press. 
Upon  assuming  the  post  Dec.  26, 
1941,  Mr.  Ryan  said  he  planned  to 
remain  in  Washington  as  long  as 
he  was  needed,  looking  to  the  time 
he  would  return  to  Toledo,  head- 
quarters of  the  Fort  Industry  Co. 
operations.  Stations  in  the  group 
are  WSPD  Toledo,  WWVA  Wheel- 
ing, WMMN  Fairmont,  W.  Va., 
WLOK  Lima,  O.,  WHIZ  Zanesville, 
O.  and  WAGA  Atlanta.  An  appli- 
cation also  is  pending  for  acquisi- 


tion of  WFTL,  Fort  Lauderdale, 
Fla.,  by  Fort  Industry. 

Lt.  Comdr.  George  B.  Storer, 
USNR,  on  active  duty  at  the  Chi- 
cago Naval  District,  is  president 
of  Fort  Industry  and  principal 
owner.  Mr.  Ryan,  his  brother-in- 
law,  holds  a  minority  interest  but 
for  years  prior  to  his  call  to  Wash- 
ington had  directed  operations  of 
the  stations  from  Toledo,  his  home. 

New  Type  of  Direction 

The  Ryan  nomination  would  in- 
troduce a  new  aspect  in  NAB  di- 
rection. A  two-thirds  vote  of  the 
board  is  required  to  name  the 
president.  Mr.  Ryan  had  served 
two  tenures  on  the  board  and  had 
been  chairman  of  a  number  of  com- 
mittees, including  budget. 

Since  differences  developed  over 
Mr.  Miller's  incumbency  in  July 
1942,  conversation  has  centered 
around  the  type  of  a  man  who 
should  logically  head  the  trade  as- 
sociation. Many  broadcasters  have 
urged  an  outstanding  national 
figure.  Others  have  advocated  a 
practical  broadcaster,  familiar  with 
industry  operations  and  therefore 
able  "from  scratch"  to  talk  shop, 
and  who  therefore  would  have  an 
appreciation  of  both  operating  and 
legislative  problems. 

Mr.  Ryan,  it  was  pointed  out, 
appears  to  meet  these  prerequisites. 
He  has  been  a  practical  broad- 
(Continued  on  page  58) 


NAB  ^Victory  Conference'  April  10-13 


New  York  Chosen  ; 
FM,  Video  Get 
Attention 

BARRING  eleventh-hour  changes 
dictated  by  war,  the  NAB  will  hold 
its  22d  annual  membership  meeting 
and  "Victory-War  Conference"  at 
the  Waldorf-Astoria,  New  York 
City,  April  10-13,  under  arrange- 
ments virtually  completed  last  Fri- 
day. 

Following  approval  of  the  New 
York  site  by  the  special  NAB  com- 
mittee of  board  members,  C.  E. 
Arney  Jr.,  secretary-treasurer  and 
convention  manager,  said  last  week 
that  commitments  were  practically 
final  with  the  Waldorf.  Like  last 


year's  meeting  in  Chicago,  the  1944 
sessions  will  carry  a  war  theme, 
but  this  time  with  attention 
focussed  upon  post-war  planning 
and  new  services,  such  as  televi- 
sion, FM,  and  facsimile. 

Post-War  a  Factor 
The  Convention  Site  Committee, 
headed  by  Ed  Yocum,  KGHL 
Billings,  Mont.,  and  the  Conven- 
tion Program  Committee,  of  which 
Kolin  Hager,  WGY  Schenectady, 
is  chairman,  met  jointly  in  Chi- 
cago Jan.  14  and  decided  upon  New 
York,  provided  hotel  accommoda- 
tions could  be  procured.  Mr.  Arney 
completed  his  tentative  arrange- 
ments last  Friday,  with  ample  ac- 
commodations for  a  convention  of 


1,000  to  1,200  at  the  Waldorf  and 
nearby  hotels  such  as  the  Barclay, 
Belmont-Plaza  and  Ambassador. 

New  York  was  finally  selected 
because  of  the  interest  in  post-war 
developments.  Television  and  FM 
demonstrations  will  be  close  at  hand 
in  the  New  York  area,  where  those 
activities  are  largely  centered. 
Speakers  for  roundtable  discussions 
likewise  will  be  readily  available. 
It  was  expected  mid-western  and 
western  broadcasters  could  arrange 
business  trips  to  the  East  to  coin- 
cide with  the  annual  meeting. 

The  conference  will  run  from 
Monday,  April  10,  through  luncheon 
Thursday,  April  13,  under  the  pre- 
liminary plan.  Monday  will  be  given 
(Continued  on  page  59) 


BROADCASTING  .  Broadcast  Advertising 


January  24,  1944  •  Page  9 


First  Newspaper  Order  Test 
Raises  Question  of  Monopoly 

KYCA  Application  for  Transfer  of  Control  to 
KTAR  Is  Ordered  Set  for  Hearing  by  FCC 


MISGIVINGS  about  the  FCC  ac- 
tion dismissing  the  newspaper  di- 
vorcement proceedings  developed 
last  week  with  the  disclosure  that 
the  Commission  had  designated  for 
hearing  the  first  newspaper  case 
to  arise  since  its  Jan.  13  action  es- 
tablishing the  newspaper  owner- 
ship aspect  as  the  main  issue.  By  a 
split  vote  the  Commission  last 
Tuesday  designated  for  hearing 
the  application  of  KYCA  Prescott, 
Ariz,  to  transfer  control  to  KTAR 
Broadcasting  Co.,  Phoenix. 

In  its  notice  of  hearing,  released 
last  Friday,  the  FCC  listed  as  one 
of  the  items: 

"To  determine  whether  or  not 
approval  of  the  proposed  transfer 
would   effect   a  concentration  of 


control  of  media  of  mass  communi- 
cations in  the  State  of  Arizona, 
contrary  to  the  public  interest." 

Would  Hold  75% 

Other  items  in  the  notice  were 
largely  pro  forma.  KTAR  owns 
about  half  of  KYCA.  The  transfer 
application  involves  acquisition  of 
control  of  the  Prescott  station  by 
Wesley  W.  Knorpp,  publisher  of 
the  Arizona  Republic  and  Phoenix 
Gazette.  KTAR  would  acquire  ap- 
proximately 75%  of  KYCA  under 
the  transaction.  An  additional  item 
of  $6,500  would  be  involved. 

The  application  has  been  pend- 
ing for  more  than  two  years,  and 
was  one  of  those  thrown  in  the 
"suspense"  file  under  Orders  79 


and  79A,  newspaper  divorcement 
orders  which  were  dismissed  by  the 
Commission  [Broadcasting,  Jan. 
17].  Commissioner  T.  A.  M.  Craven 
dissented  from  the  action. 

It  is  understood  KTAR  has  paid 
operating  deficits  of  the  station  for 
some  years,  pending  FCC  action, 
to  maintain  the  station's  service  in 
Prescott. 

Senator  MacFarland  (D-Ariz.), 
a  member  of  the  Interstate  Com- 
merce Committee,  during  the  hear- 
ings in  November  and  early  De- 
cember on  the  White-Wheeler  Bill 
(S-814)  repeatedly  asked  of  FCC 
witnesses  when  the  KYCA  case 
would  be  disposed  of,  in  view  of 
its  long  pendency.  The  substance  of 
the  information  given  him  was 
that  the  matter  would  be  handled 
as  soo  n  as  the  Commission  disposed 
of  the  newspaper  ownership  orders. 

Coincident  with  the  issuance  of 
its  action  dismissing  the  newspaper 
proceedings,  Jan.  13,  the  FCC  pro- 
mulgated a  formal  order  closing 
the  record.  It  made  a  part  of  the 


Emerson  MBS  Plans 

EMERSON  RADIO  &  Phonograph 
Corp.,  New  York,  which  has  been 
rumored  to  be  interested  in  net- 
work institutional  advertising  for 
the  past  six  months  or  so,  appears 
to  be  set  for  a  half-hour  Sunday 
show  on  Mutual  in  the  5-5:30  p.m. 
period.  William  H.  Weintraub  & 
Co.,  New  York,  is  agency  in  charge. 
New  program  is  expected  to  be  a 
dramatic  show  —  Green  Valley  — 
U.  S.  A.,  a  serial  formerlv  heard 
on  CBS  as  a  sustainer.  Starting 
date  for  the  new  series  has  been 
tentatively  set  for  Feb.  13,  and 
stations  were  in  the  process  of  be- 
ing lined  up. 


record  a  series  of  exhibits  hereto- 
fore introduced  but  not  admitted. 
The  order  stated  that  any  party 
who  had  heretofore  appeared  in  the 
proceeding  on  or  before  Feb.  1, 
1944,  could  file  a  statement  for 
inclusion  in  the  record  with  respect 
to  these  exhibits. 

Harold  V.  Hough,  WBAP-KGKO 
(Continued  on  page  6U) 


Hoover  Silenced  by  Presidential  Order 


FBI  Head  Refuses 
To  Respond  to 
Garey 

PRESIDENT  ROOSEVELT  has 
ordered  FBI  Director  J.  Edgar 
Hoover  not  to  answer  certain  ques- 
tions relating  to  "internal  security" 
before  the  House  Select  Committee 
to  Investigate  the  FCC,  Mr.  Hoover 
told  the  Committee  last  Thursday 
when  he  appeared  in  response  to  a 
subpena. 

In  nearly  three  hours  on  the 
stand  the  man  who  has  headed  the 
FBI  for  20  years  declined  to  an- 
swer most  of  the  questions  pro- 
pounded by  Committee  General 
Counsel  Eugene  L.  Garey  but 
through  the  introduction  by  Mr. 
Garey  of  correspondence  between 
the  FBI  and  FCC  many  bits  of  evi- 
dence indicating  lack  of  cooperation 
by  the  FCC  with  the  FBI  were 
brought  out. 

To  Appear  Tuesday 

Mr.  Hoover  will  appear  before 
the  Committee  at  10  a.m.  Tuesday 
(Jan.  25)  for  further  examination 
after  Attorney  General  Biddle  in- 
terprets the  Presidential  directive 
with  reference  to  certain  questions 
which  the  FBI  chief  declined  to 
answer.  Last  week's  hearing  saw 
these  developments: 

1.  The  President  on  Sept.  6,  1939, 
issued  a  directive  placing  on  the 
FBI  the  responsibility  of  conduct- 
ing all  sabotage  and  espionage  in- 
vestigations to  "avoid  confusion 
and  irresponsibility".  Under  that 
directive  the  FBI  in  September 
1940  requested  that  the  FCC  turn 
over  to  FBI  files  fingerprints  of 
radio  operators    and  communica- 


tions employes  taken  by  the  Com- 
mission. 

2.  Despite  a  letter  addressed  to 
FCC  Chairman  James  Lawrence 
Fly  on  Jan.  2,  1942,  by  the  Attorney 
General  asserting  "the  evidence  is 
strong  that  messages  have  been 
surreptitiously  transmitted  to  our 
enemies  by  radio"  it  was  not  until 
June  1942  that  the  first  batch  of 
fingerprints  were  delivered  by  the 
FCC  to  the  FBI  and  it  was  not  un- 
til March  1943  that  all  of  the  214,- 
000  had  been  transferred. 

3.  Fingerprints  filed  under  the 
system  adopted  by  the  FCC  made 
them  of  "negligible  value"  to  the 
FBI.  After  the  transfer,  beginning 
more  than  six  months  after  Pearl 
Harbor,  the  FBI  had  to  classify 
them  under  the  Henry  system,  used 
by  the  FBI,  involving  added  delay 
in  proper  classification. 

4.  Assistant  Solicitor  General 
Hugh  B.  Cox,  who  represented  the 
Attorney  General  and  advised  Mr. 
Hoover  as  to  whether  he  could  an- 
swer questions,  agreed  to  consult 
the  attorney  general  for  an  inter- 
pretation of  the  Executive  Order. 

5.  Although  the  Committee  did 
not  press  Mr.  Hoover  for  replies 
when  he  declined  to  answer,  Chair- 
man Clarence  F.  Lea  (D-Cal.)  said 
the  refusal  to  insist  on  answers 
was  "not  to  be  considered  as  a 
waiver  by  this  Committee  of  its 
rights". 

6.  Mr.  Hoover  said  he  had  a 
copy  of  the  Executive  Order  for- 
bidding him  to  testify  but  declined 
to  present  it  to  the  Committee  be- 
cause it  was  addressed  to  Attorney 
General  Francis  Biddle. 

7.  Under  direct  questioning  by 
Rep.  Louis  E.  Miller  (R-Mo.)  the 
FBI  chief  said  if  he  were  per- 
mitted to  talk  he  could  "shed  some 


light"  on  Pearl  Harbor,  alleged 
laxness  of  the  FCC  in  cooperating 
with  Naval  Intelligence  and  the 
FBI  and  "some  other  questions" 
which  he  declined  to  answer. 

Interest  in  last  week's  hearing 
was  keen  following  rumors  on 
Capitol  Hill  that  Mr.  Hoover  had 
been  ordered  by  the  President  not 
to  testify.  Mr.  Garey  opened  the 
hearing  with  questions  about  Al- 
fonse  Lambiase  who,  the  Commit- 
tee records  show,  was  dismissed  by 
WCOP  Boston  following  an  alleged 
collaboration  between  the  FCC  and 
OWL  Mr.  Hoover  answered  ques- 
tions willingly  until  Mr.  Garey 
read  from  a  portion  of  a  letter 
signed  by  the  FBI  chief  and  ad- 
dressed to  Rep.  Richard  B.  Wiggles- 
worth  (R-Mass.),  Committee  mem- 
mer,  with  reference  to  the  Lambiase 
case. 

Explains  Attitude 

"May  I  say  to  Mr.  Garey  and  to 
the  Committee,"  said  Mr.  Hoover, 
"I  was  advised  yesterday  by  Mr. 
(Ugo)  Carusi,  executive  assistant 


to  the  Attorney  General,  that  I 
would  be  asked  certain  questions 
this  morning  concerning  fingerprint 
records,  and  concering  certain  mat- 
ters relating  to  activities  at  Pearl 
Harbor,  and  concerning  certain 
operations  of  the  Bureau. 

"While  I  do  not,  in  any  way,  de- 
sire to  interfere  with  the  work  of 
this  Committee,  the  President  has 
directed  I  should  not  testify  to  any 
matters  or  to  any  correspondence 
relating  to  internal  security,  and 
the  Attorney  General  has  construed 
questions  of  this  kind  as  falling 
within  that  category,  so  I  must 
decline  to  answer  for  that  reason." 
From  then  on  Mr.  Hoover  declined 
to  answer  many  questions  "for  the 
reason  previously  stated". 

Mr.  Garey  asked  for  a  copy  of 
the  presidential  order  which  Mr. 
Hoover  testified  he  had  with  him. 
When  Mr.  Cox  asked  permission  to 
consult  with  the  Attorney  General 
for  a,  r  ruling  on  the  request,  Mr. 
Garey'  asked  that  the  Assistant 
(Continued  on  page  57) 


SEVEN  FOR  ELEVEN  might  be  the  slogan  for  this  group  representing 
the  sponsor,  the  agency  and  the  station  that  has  carried  the  Simoniz 
Sunshine  Serenade  program  for  eleven  years.  Gathered  at  a  luncheon 
in  Chicago  recently  celebrating  the  11th  anniversary  of  the  program  on 
WMAQ  Chicago,  are  (1  to  r)  :  George  H.  Hartman,  agency  contact;  Judy 
Britton,  member  of  NBC's  transcription  department;  Paul  McCluer,  NBC 
central  division  sales  manager,  who  was  announcer  for  the  company's 
first  program ;  H.  L.  Nehrbass,  vice-president  and  advertising  manager  of 
the  Simoniz  Co.,  Chicago ;  John  Holtman,  announcer  and  m.c.  of  the  pres-j 
ent  show;  Rudi  Neubauer,  NBC  spot  salesman  who  services  the  account; 
and  Oliver  Morton,  national  spot  and  local  sales  manager,  NBC  Chicago. 


"'.1 
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Industry  Turns  to  New  York  FM  Meeting 


Post- War  Plans  of 
Newest  Service 
Main  Topic 

FM  MAKES  its  debut  to  the  broad- 
casting industry  en  masse,  for  post- 
i  war  delivery,  at  the  annual  con- 
j  vention  of  FM  Broadcasters  Inc. 
in    New   York    Wednesday  and 
Thursday,  with  some  400  broad- 
casters, broadcast  aspirants,  agency 
observers    and    other  interested 
.  parties  duly  registered. 

Advance  registrations  last  week 
exceeded  325,  and  the  attendance 
I  was  expected  to  increase,  largely 
i  because  of  the  Jan.  13  order  of  the 
!  FCC  lifting  the  ban  on  newspaper 
j  acquisition  of  stations.    All  radio 
roads  appear  to  lead  to  the  Com- 
(  modore  Hotel,    convention  head- 
quarters. 

Many  Applications 

Walter  J.  Damm,  FM  pioneer, 
former  NAB  president,  and  presi- 

1  dent  of  FMBI,  told  Broadcasting 
last  Friday  that  recent  develop- 
ments offer  great  promise  for  FM's 

j  early  emergence  as  the  newest  of 

2  radio's  post-war  services.  Dr.  Ed- 
4  win  H.  Armstrong,  whose  inven- 
]  tions  have  made  wide  band  FM 
j  possible,  in  a  statement  to  Broad- 

casting,    predicted    the  "renais- 
sance of  radio"  by  virtue  of  FM  de- 
velopment with  broad  social,  eco- 
j  nomic  and  political  gains. 

Washington  attorneys  said  they 
had  been  instructed  to  file  appli- 

•  cations  for  FM  stations  in  a  sudden 
?  revival  of  interest.    A  quick  count 

indicated  that  75  to  100  such  ap- 
plications are  being  processed, 
j  more  of  them  in  the  interests  of 
„i  existing  standard  broadcasters  but 
i  many  for  newspapers  not  in  radio 
"(  and  other  newcomers. 

9 

The  list  of  new  FM  applicants 
,  last  week  was  headed  by  the  New 
York  Times,  not  now  in  radio  but 
'  several  times  reported  in  negotia- 
1  tion  for  acquisition  of  a  New  York 
?  outlet.  There  are  now  seven  pend- 
ing  applications  from  newspapers 
j  in  New  York  for  FM  stations, 
"  whereas  no  major   English  lan- 
guage newspaper  in  that  city  has 
radio  station  ownership  or  affili- 
ation. 

In  hailing  the  enthusiastic  re- 
sponse to  the  first  national  "come 
one  —  come   all"   FM  convention, 
:  President  Damm  said  he  viewed  the 

•  meeting  with  greater  expectations 
|  of  things  to  come  than  when  the 

original  plans  for  the  meeting  were 
j  made. 

"It's  my  sincere  hope,"  he  said, 
s  "that  the  future  will  not  find  too 
many  'strays'  who  don't  hear  the 
'call'." 

Mr.  Damm  said  the  annual  meet- 
!  ing  will  not  be  "just  a  trade  asso- 
;  ciation  membership  session".  "The 
J  board  of  directors  of  FMBI,  after 
j  watching  the  tremendous  strides 
made  by  FM  and  analyzing  the 
<  promises  for  its  future  develop- 


Advance  registrations  to  FMBI 
convention  on  page  32.  .  .  .  "Our 
Respects"  sketch  of  Maj.  Ed- 
win H.  Armstrong  on  page  38. 


ment,  decided  that  this  meeting, 
like  its  regular  meetings  during 
1943,  should  be  opened  as  a  forum 
and  roundtable  to  everybody  inter- 
ested in  this  great  new  medium. 

"The  board's  decision  has  been 
more  than  justified  by  the  receipt, 
as  of  Jan.  21,  of  over  325  advance 
registrations  and  more  than  30 
new  membership  applications.  Re- 
cent events  —  only  hopes  at  the 
time  the  dates  of  the  meeting  were 
selected — serve  to  give  further  im- 
petus to  FM's  progress." 

"Particularly  are  we  gratified  at 
the  decision  of  the  FCC  involving 
newspaper  ownership  of  radio  sta- 
tions. The  dismissal  of  Order  79 
and  79A  opens  the  way  for  filing 
of  applications  for  construction  of 
FM  stations  by  newspapers  with 
the  full  knowledge  that  such  appli- 
cations will  be  treated  without 
discrimination. 

"The  NBC  announcement  of 
last  week  to  the  effect  that  it  is 
making  available  to  its  clients  the 
services  of  FM  stations  operated 
by  NBC  affiliates  gives  many  sta- 
tions the  assurance  of  a  program 
service  which  should  be  of  great  as- 
sistance in  programming  their  new 
FM  stations  and  building  a  listen- 
ing audience." 

Planning  Board  Aid 

Mr.  Damm  stated  further  that 
the  organization  of  the  Radio  Tech- 
nical Planning  Board,  to  work  out 
proposed  allocations  for  new  ser- 
vices destined  for  postwar  develop- 
ment, will  have  an  important  bear- 
ing on  FM.  The  decision  of  RTPB, 
to  "place  FM  problems  near  the  top 
of  its  agenda  is  another  point  of 
advantage  in  the  FM  picture,"  he 
said. 

One  of  the  knottiest  problems 
facing  FM  is  that  of  sufficient  fre- 


COMMODORE  HOTEL 
NEW  YORK 
JAN.  26-27,  1944 
Wednesday,  Jan.  26 

9:00  a.m.  Registration 
9:00  a.m.    Directors'    Meeting  (FMBI 
suite) 

10:00  a.m.    President's  Report,   Walter  J. 
Damm 

Legislative  Review,  Philip 
Loucks 

Engineering    Review,    C.  M. 

Jansky  Jr. 
Receiver  and  Transmitter  Man- 
ufacturers' future  FM  Plans 
General   Electric   Co.,   W.  R. 

David,  C.  R.  Barhydt 
Crosley  Corp.,  R.  C.  Cosgrove 
RCA,  Dr.  C.  B.  Jolliffe 
Zenith  Radio  Corp.,  G.  E.  Gus- 
tafson 

Radio  Engineering  Labs, 

Charles  Srebroff 
Stromberg-Carlson     Co.,  Lee 

McCanne 
Freed  Radio  Corp.,  Arthur 

Freed 


quencies  to  accommodate  an  ade- 
quate number  of  stations  in  the 
FM  band  in  the  larger  metropoli- 
tan areas.  The  present  FM  band, 
extending  from  42  to  50  mc  accom- 
modates 40  FM  frequencies,  with 
a  maximum  of  17  stations  possible 
in  the  same  metropolitan  area. 
FMBI  hopes  to  procure  an  adja- 
cent portion  of  the  spectrum  now 
allotted  to  the  first  television  band, 
for  FM  expansion.  Television  pro- 
ponents, however,  are  resisting 
this  move. 

In  the  New  York  area  alone,  ac- 
cording to  FCC  records,  the  num- 
ber of  FM  applications  exceeds  the 
available  assignments,  with  the 
likelihood  that  other  applications 
will  be  filed.  Included  in  the  New 
York  area  for  allocation  purposes 
are  nearby  New  Jersey  and  Penn- 
sylvania territories. 

Heavy  Registration 

The  interest  manifest  in  the  con- 
vention among  others  than  broad- 
casters is  indicated  by  the  ad- 
vance registration  lists,  as  well  as 
by  inquiries  to  FM  headquarters 
and  others  in  the  field.  Practically 
all  of  the  top  advertising  agencies 
in  placement  of  radio  business 
have  registered.  So  have  virtually 
all  of  the  station  representatives 
and  radio  receiving  set  manufac- 
turers. Many  of  those  registered 
are  newspapers  not  now  in  radio. 

Considerable  interest  appears  to 
center  about  the  roundtable  panel 
scheduled  for  the  Thursday  ses- 
sion, to  be  participated  in  by  Maj. 
Armstrong,  Mr.  Damm,  FCC  Chief 
Engineer  and  Commissioner-desig- 
nate E.  K.  Jett,  FCC  Assistant 
Chief  Engineer  George  Adair, 
Philip  G.  Loucks,  Washington  at- 
torney and  FM  General  Council; 
and  John  Shepard  3d,  president  of 
American  Network,  Inc.,  FM  na- 
tional network  project.  Approxi- 
mately 100  questions  covering 
every  aspect  of  FM,  present  and 
prospective,  have  been  submitted 


Graybar    Electric    Co.,    F.  R. 
Lack 

Committee  Appointments 
12 :30  p.m.    Luncheon,  Speaker,  James 

Lawrence  Fly,  FCC  Chairman 
2  :00  p.m.    FM — "What,  How  and  Where," 
Maj.   Edwin   H.  Armstrong 
FM  and  the  RTPB,  Dr.  W.  R. 

G.  Baker 

"What  an  Advertising  Agency 
Found   Out  About  FM,"  P. 

H.  Pumphrey,  Maxon  Inc. 
"FM   Plans  of  the  Office  of 

Education,"    William  D. 
Boutwell 

5:00  p.m.    American    Network  Cocktail 
Party 

Thursday,  Jan.  27 

10:00  a.m.  Roundtable  Panel,  Maj.  Edwin 
H.  Armstrong,  C.  M.  Jansky 
Jr.,  E.  K.  Jett,  George  Adair, 
Philip  Loucks,  John  Shepard 
3d,  Walter  J.  Damm 

12:30  p.m.    Luncheon — (FMBI  members 
only) 

2:00  p.m.    Annual  Meeting — (FMBI  mem- 
bers only) 
4:00  p.m.    Directors'  Meeting 


Armstrong  Message 


THIS  is  the  message  of  Dr.  Ed- 
win H.  Armstrong  to  the  fifth  an- 
nual convention  of  FMBI: 

"Ten  years  ago  a  few  of  us 
knew  that  a  technical  revolution 
in  broadcasting  had  taken  place. 
Four  years  ago  that  realization 
spread  through  a  part  of  the 
broadcast  industry.  Today,  not  only 
is  the  recognition  general  through- 
out the  industry,  but  there  has 
spread  throughout  the  country  the 
understanding  that  FM  means  not 
only  technical  improvement,  but  a 
renaissance  of  the  broadcast  struc- 
ture. That  men  once  attempted  to 
deny  the  advent  of  FM  has  now 
been  almost  forgotten. 

"It  is  hardly  possible  at  present 
for  anyone  to  forecast  what  all  this 
will  eventually  mean  in  its  eco- 
nomic, social  and  political  aspects. 
But  certain  it  is  that  the  broad- 
casting and  manufacturing  indus- 
tries now  have  at  hand  a  vast  post- 
war development  which  will  fur- 
nish improvement  and  utilize  man- 
ufacturing plant  capacitv  on  a  scale 
never  approached  in  pre-war  davs. 

"It  is  the  onlv  development  the 
radio  art  has  that  will  do  this  for 
many  years  to  come." 


in  advance. 

Principal  speaker  at  the  session 
will  be  James  Lawrence  Fly,  FCC 
Chairman,  who  addresses  the 
luncheon  meeting  Wednesday. 
Other  speakers  include  P.  H.  Pum- 
phrey, Maxon  Inc.,  on  "What  an 
Advertising  Agency  Found  Out 
About  FM";  Maj.  Armstrong;  Dr. 
W.  R.  G.  Baker,  vice-president, 
General  Electric  Co.  and  Chair- 
man of  RTPB;  William  D.  Bout- 
well,  of  the  U.  S.  Office  of  Educa- 
tion on  "FM  Plans  Of  The  Office 
of  Education". 

The  technical  outlook  for  FM, 
both  on  receiver  and  transmitter 
production  will  be  covered  at  the 
opening  sessions  by  speakers  rep- 
resenting practically  all  of  the  ma- 
jor companies  in  the  manufactur- 
ing field. 

Following  the  round  table  dis- 
cussion Thursday,  the  convention 
will  be  restricted  to  FMBI  mem- 
bers for  the  Annual  Meeting  and 
transaction  of  regular  business. 

Membership  of  FMBI  has  more 
than  doubled  since  Pearl  Harbor, 
totalling  approximately  100  just 
prior  to  the  meeting.  Membership 
rules  were  modified  by  the  FMBI 
Board  at  its  last  meeting,  to  ac- 
commodate FM  applicants  as  well 
as  licensees. 


WHBQ  to  Mutual 

WHBQ  Memphis,  on  March  6  be- 
comes a  fulltime  Mutual  affiliate, 
bringing  the  total  number  of  MBS 
stations  to  219.  WHBQ  is  operated 
by  Broadcasting  Station  WHBQ 
Inc.  with  1400  kc  on  250  w. 


FMBI  CONVENTION  PROGRAM 
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Interest  in  Newscasts  Soared  in  1943 


ENTERING  the  year  1943  in  the 
annals  of  radio  broadcasting  pre- 
sents but  little,  if  any,  difficulty: 
it  was  the  year  of  new  programs,  if 
not  better  ones.  The  course  of  net- 
work broadcasting  in  the  past  12 
months  is  summed  up  in  the  single 
fact  that  CAB  records  disclose  a 
gain  of  14%  in  the  number  of  spon- 
sored programs  carried  on  the 
nighttime  networks  in  December 
1943  against  the  same  month  of 
1942.  Statistics  of  all  kinds  can  be 
marshalled  from  CAB  reports  of 
program  popularity  to  show  an  un- 
precedented rise  in  the  use  of  radio 
as  an  advertising  medium  in  1943. 

Listening,  however,  did  not  keep 
pace  with  the  growth  in  the  num- 
ber of  sponsored  offerings.  An  in- 
dex of  sets-in-use,  based  on  CAB 
investigations,  reveals  that  night- 
time listening  in  the  last  quarter 
of  1943  ran  about  5%  behind  1942. 
Daytime  listening  in  the  same 
quarter,  however,  was  up  by  the 
rather  narrow  margin  of  1%. 

Competition  Keener 

In  the  absence  of  an  equivalent 
increase  in  listening,  the  corollary 
of  the  increase  in  productions  is, 
of  course,  a  larger  number  of  night- 
time programs  with  lower  CAB 
ratings.  The  comparison  of  De- 
cember points  up  the  validity  of  the 
corollary.  There  was  a  rise  of  40% 
in  the  programs  with  CAB  ratings 
of  less  than  10  in  December  1943. 

The  swift  assumption  that  1943 
has  yielded  a  crop  of  radio  lemons 
does  not  automatically  apply.  The 
sizable  gain  in  low-ranking  pro- 
grams is  partly  a  reflection  of  the 
more  intense  competition  for  the 
nighttime  ear  of  the  American  ra- 
dio audience  and  partly  a  result  of 
the  large  number  of  newcomers  to 
the  networks. 

Of  the  137  rated  programs  in 
December  1943,  those  that  were 
new  to  sponsored  network  broad- 
casting in  the  summer  and  fall  of 
1943  reached  the  record-setting  to- 
tal of  33.  Previous  CAB  records  do 
not  indicate  that  a  similar  number 
of  new  offerings  ever  went  on  the 
air  within  the  same  range  of  time. 

The  broadcast  year  of  1943, 
therefore,  must  be  appraised  as  a 
period  in  which  sponsors  and  pro- 
ducers sought  new  radio  talent  and 
accepted  as  a  due  course  the  low 
ratings  that  are  part  and  parcel 
of  building  radio  audiences.  The 
influx  of  new  programs,  unprece- 
dented in  broadcasting  history, 
weighted  the  year's  record  with  a 
larger  than  usual  proportion  of 
low-ranking  shows. 

The  quality  of  the  1943  per- 
formances, nevertheless,  stacks  up 
very  neatly  with  1942  and,  of 
course,  outdoes  1941  and  previous 
years.  A  comparison  of  programs 
with  CAB  ratings  of  better  than 
10  and  less  than  30,  the  mid-range, 
indicates  little  deterioration  in 
1943.  The  mid-range  that  signifies 
established  and  continuing  audi- 
ence acceptance  contained  63  of  the 


Past  Year  WasOneof  New  Programs; 
Night  Sponsorship  Increases 

By  A.  W.  LEHMAN 

Manager,  Cooperative  Analysis  of  Broadcasting  (CAB) 


137  network  programs  broadcast  in 
December  1943.  The  1942  record 
for  the  same  month  found  64  shows 
out  of  a  total  of  120  in  the  same 
range.  What  gives  the  edge  to  1943, 
if  anything  does,  is  that  18  of  its 
offerings  rated  over  20  and  less 
than  30  while  only  12  were  re- 
ported in  the  same  bracket  in  De- 
cember 1942.  A  gain  of  50%  in 
the  number  of  shows  in  the  upper 
half  of  the  mid-range  is  satisfac- 
tory evidence  of  the  sustained 
quality  of  radio  entertainment  in 
1943. 

War  Messages 

The  roster  of  superlative  pro- 
grams shows  that  eight  rated  30 
or  over  in  December  1943  against 
nine  in  1942.  The  measure  of  1943, 
however,  is  best  gauged  by  a  stan- 
dard that  includes  December  1941 
when  not  a  single  program  was  tal- 
lied with  a  CAB  rating  over  40  and 
only  five  were  scored  at  30  or  bet- 
ter. With  18  programs  in  the  20- 
30  bracket,  December  1943,  more- 
over, has  a  record  that  is  amply 
better  than  an  improvement  of 
100%  over  1941.  Only  eight  offer- 
ings were  scored  in  that  range 
in  that  month. 


Where  1943  fell  short  of  1942 
was  in  the  delivery  of  war  infor- 
mation to  the  American  people. 
Neither  President  Roosevelt  nor 
Prime  Minister  Churchill  suc- 
ceeded in  1943  in  achieving  an  au- 
dience rating  that  rivalled  or  bet- 
tered accomplishments  of  1942.  The 
difference  undoubtedly  reflects  the 
differing  quality  of  interests  and 
events  in  the  two  periods:  1942, 
with  the  outbreak  of  war  a  fresh 
and  momentous  inspiration,  was  a 
year  of  unexpected  and  unheralded 
developments;  1943,  with  a  public 
inured  to  war,  was  a  year  of  steady 
and  expected  flowering  of  Ameri- 
can offensive  might. 

The  President  and  the  Prime 
Minister,  nevertheless,  were  cred- 
ited with  audience  ratings  that  out- 
distanced their  pre-war  records. 
The  President's  Lincoln  Day  ad- 
dress, in  fact,  was  scored  at  67  to 
compare  favorably  with  several  of 
his  1942  talks  to  the  Nation.  It 
could  not  measure  up,  however,  to 
the  rating  of  83  that  the  President 
twice  scored  in  the  first  three 
months  of  the  war.  The  Presiden- 
tial di -cussion  of  the  coal  strike 
on  May  2,  1 943  was  rated  at  60  for 
the  second  best  mark  of  1943.  The 


I— Monthly  Ranking  of  the  10  Nighttime  Leaders 
For  Seven  Winter  Months-1943 


For  the 

Period  Oct. 

Fibber  McGee  &  Molly                      1  2 

Bob  Hope                                           2  1 

Chase  &  Sanborn                              3  4 

Jack  Benny                                        4  3 

Lux  Radio  Theatre                          5  7 

Aldrich    Family                                   6  5 

Red  Skelton                                        7  6 

Kraft  Music  Hall  (1  hr.)-                8  8 

Maxwell  House  Coffee  Time              9  10 

Kraft  Music  Hall  (%  hr.)  10  t 

*Half-hour  program  during  this  period. 
tOne  hour  program  during  this  period. 


Nov. 
1 
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2 
4 
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II-Monthly  Ranking  of  the  10  Nighttime  Leaders 
For  Five  Summer  Months-1943 


For  the 

Period      May  June  July  Aug.  Sept. 

Lux  Radio  Theatre                                   1              1  1  NB  NB  1 

Aldrich  Family                                         2              2  3  NB  NB  2 

Mr.  District  Attorney                                3              3  2  4  3  7 

Kay    Kyser                                                4             5  4  1  2  9 

Kraft  Music  Hall                                     5              6  7  5  3  3 

Your  Hit  Parade                                       6            10  9  2  1  5 

Sealtest  Village  Store                                7              4  8  7  3  4 

Screen   Guild   Players                               8              8  5  6  8  6 

The  Great  Gildersleeve                             9              9  12  NB  NB  10 

Jergen's  Journal — Winchell                     10              7  6  2  SUB  8 

NB — Not  broadcast.  Only  programs  broadcast  three  or  more  months  out  of  the  five 
summer  months  were  used  for  the  purpose  of  this  analysis. 

SUB — Substitute  program  entitled  Three  Thirds  of  the  News. 


Washington  Day  address  was  tal- 
lied at  48,  while  the  international 
broadcast  in  which  President  Co- 
macho  of  Mexico  joined  with  Presi- 
dent Roosevelt  to  speak  to  the  peo- 
ple of  both  Nations  on  April  20, 
1943  was  scored  at  47. 

Prime  Minister  Churchill  was 
twice  rated  by  the  CAB  in  1943 
and  was  credited  with  respective 
ratings  of  35  and  37.  The  first  was 
scored  by  his  international  broad- 
cast on  "The  Post-War  World", 
March  21,  and  the  second  rating 
was  earned  by  his  address  to  the 
U.  S.  Congress  on  May  19.  The 
Prime  Minister's  highwater  mark 
in  1942  was  41. 

Special  Events 

American  concern  with  its  sup- 
ply of  food,  a  subject  that  demon- 
strated a  remarkable  growth  in 
1943,  was  borne  out  by  the  rating 
of  22.3  credited  to  the  address  of 
Herbert  Hoover  on  January  21, 
1943.  The  former  President  spoke 
on  "Food  Supplies  for  This  War". 

Another  special  event  that 
achieved  an  exceptional  rating  from 
CAB  was  the  address  of  Madame 
Chiang  Kai-Shek  from  Madison 
Square  Garden  on  March  2,  1943. 
It  was  scored  at  15.  The  Hoover 
speech  was  carried  on  only  one  net- 
work, while  the  First  Lady  of 
China  broadcast  on  two  chains. 

A  series  of  weekly  broadcasts  by 
Elmer  Davis,  broadcast  on  three 
networks  in  the  early  months  of 
1943,  was  scored  with  ratings  that 
ranged  from  11.7  to  a  high  of  17.3. 
An  all-network  broadcast  of  the 
War  Bond  Rally  opening  the  Third 
War  Loan  drive  on  September  8, 
1943  was  recorded  coincidentally 
with  a  rating  of  40.2. 

New  Programs 

While  1943  was  the  year  of  new 
programs,  the  development  was  not 
perceptible  until  the  summer  sea- 
son was  in  full  flow.  It  was  the  con- 
sistent characteristic  of  the  year 
thereafter.  The  record  of  the  last 
winter  season  of  1942-43  discloses, 
moreover,  that  four  fewer  pro- 
grams were  rated  than  in  the  pre- 
vious winter  period  of  1941-42.  But 
the  pickup  that  came  in  the  spring 
of  1943  eventually  added  29  pro- 
grams to  the  roster  of  shows  that 
were  rated  by  the  CAB  in  the  sum- 
mer of  1943  in  contrast  with  1942. 

Case  histories  of  the  rated  pro- 
grams of  December  1943  reveal,  in 
addition,  that  33  of  them  were  new 
nighttime  offerings  in  1943.  As  the 
rated  programs  of  the  month  num- 
bered 137,  it  is  evident  that  24% 
of  them  were  first-year  productions. 

An  examination  of  the  freshman 
shows  that  were  still  going  strong 
in  December  indicates  that  they  ran 
the  gamut  of  types  with  one  ex- 
ception. There  was  no  new  pro- 
duction offering  classical  and  semi- 
classical  music.  But  all  the  other 
types  were  represented. 

Sponsors  and  producers  exploited 
virtually  every  source  to  bring  new 
talent  to  their  1943  network  pro- 
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DIVISION  OF  COMMERCIAL  NETWORK  TIME  BY  PROGRAM  TYPES 

Evening  Programs 


October  1942-April  1943 


FAMILIAR  MUSIC  5.4 


CLASSICAL  AND 
SEMI-CLASSICAL  2.2 


j  CHILDREN'S 
j   PROGRAMS  1.5 


NOTE: — Each  program  type  has  been  allotted  the  number  of  hours  which  all  programs 
in  that  type  represent.  The  chart  is  based  on  the  table  of  program  types.  15-minute 


IV  May-September  1943 


FAMILIAR  MUSIC  5.8 

CHILDREN'S 
PROGRAMS  .7  \ 


CLASSICAL  AND 
SEMI-CLASSICAL  2.0 

\ 


programs  broadcast  5  times  a  week  have  been  considered  as  IVi  hours  per  week  for  the 
number  of  weeks  investigated,  15-minute  programs  3  times  a  week  %  hour,  etc. 


ductions.  Entertainers  with  estab- 
lished reputations  in  other  fields 
than  radio  were  imported  to  the 
studios.  Among  them  were  Groucho 
Marx  and  Jimmy  Durante,  whose 
stage  and  screen  careers  as  comedi- 
ans had  given  their  names  house- 
hold currency  throughout  the  na- 
tion. Both  had  previously  appeared 
with  more  or  less  frequency  as 
radio  guest  stars,  but  not  until 
1943  had  they  assumed  the  respons- 
ibility of  carrying  featured  radio 
programs. 

Grand  Ole  Opry,  another  variety 
program,  demonstrated  the  feasi- 
bility of  broadening  a  sectionalized 
reputation.  The  program  has  behind 
it  many  seasons  of  popularity  in  the 
southern  central  and  coast  states. 
Its  audience  was  widened  in  Octo- 
ber 1943  when  it  went  on  a  coast- 
to-coast  hookup.  Network  sustain- 
ing programs,  another  source  of 
talent,  contributed  Suspense,  a  mel- 
odrama. 

Another  household  name  that  be- 
came a  fresh  figure  in  radio  was 
Leon  Henderson,  whose  career  at 
the  head  of  OPA  was  as  colorful  as 
it  was  stimulating.  He  undertook 
the  vocation  of  a  news  commenta- 
tor in  August.  The  recruiting  of 
Leon  Henderson,  however,  was 
only  incidental  to  the  phenomenal 


growth  in  news  programs  in  1943. 
In  the  summer  season  alone  there 
were  26  sponsored  nighttime  news 
broadcasts  in  comparison  with  17 
in  1942. 

Music,  both  familiar  and  popular 
in  type,  was  generously  represented 
among  the  newcomers  by  such  pro- 
grams as  Dubonnet  Date,  Keep- 
sakes, Here's  To  Romance,  Salute 
To  Youth,  and  To  Your  Good 
Health.  Blind  Pate  and  Correction 
Please  were  brand  new  audience 
participation  productions,  while  the 
addition  of  Hildegarde  to  Beat  the 
Band  qualified  it  to  rank  among  the 
new  entries. 


New  dramatic  productions 
brought  listeners  a  wide  range  of 
selection,  ranging  from  dramatized 
war  stories  in  the  The  Man  Behind 
the  Gun  to  another  revival  of  the 
classic  Sherlock  Holmes.  Mr.  and 
Mrs.  North  qualified  as  comedy 
drama,  while  the  Coronet  Little 
Show  followed  the  fashion  of  Radio 
Reader's  Digest.  Mystery  Theatre 
was  an  out-and-out  thriller  with 
such  period  pieces  as  the  Murders 
in  the  Rue  Morgue  providing  the 
substance.  Dramatic  productions, 
all  types  included,  accounted  for 
more  new  shows  among  the  Decem- 
ber offerings  than  any  other  dis- 
tinguishable type  of  radio  program. 


V— Distribution  of  Sponsored  Network  Nighttime 
Programs  According  to  Ratings— December 


Rating 

(%  of  Set  Owners) 

40%  and  over  

35.0-39.9    

30.0-34.9   

25.0-29.9   

20.0-24.9   

15.0-19.9   

10.0-14.9   

5.0-  9.9    

0.0-  4.9   


19i$ 


19  iZ 


No.  of 

%  of 

No.  of 

%  of 

Programs 

Total 

Programs 

Total 

2 

1.5 

4 

3.3 

2 

1.6 

0 

0 

4 

2.9 

5 

4.2 

7 

5.1 

4 

3.3 

11 

8.0 

8 

6.7 

15 

10.9 

15 

12.5 

30 

21.9 

37 

30.8 

40 

29.2 

30 

25.0 

26 

19.0 

17 

14.2 

137 

100.0 

120 

100.0 

News  and  Comment 

Despite  the  December  record  of 
the  new  dramatic  shows,  the  type 
of  program  that  displayed  the 
greatest  activity  in  1943  was  that 
embracing  commentators,  news  and 
talks.  The  growing  importance  of 
network  news  programs — whether 
straight  or  inflated  with  comment — 
was  demonstrated  early  in  the  year 
when  Elmer  Davis,  chief  of  the  Of- 
fice of  War  Information,  made 
weekly  trips  to  the  microphones  to 
report  to  the  nation  over  three  net- 
works. 

Commercial  advertisers  likewise 
sensed  the  enriched  interest  in  news 
programs  and  their  consequent  en- 
larged value  as  a  vehicle  for  ad- 
vertising messages.  The  CAB  com- 
prehensive report  of  the  summer  of 
1943  reveals  that  news  programs 
ranked  second  in  the  use  of  pur- 
chased nighttime  network  time. 
Exactly  18.6%  of  the  purchased 
time  was  consumed  in  broadcasting 
news  programs,  and  only  the 
dramatic  productions — 44  shows  in 
all — required  more  time.  Variety 
shows  fell  to  third  place  when  they 
could  account  for  only  18.1%  of 
the  commercial  time. 

In  the  previous  summer  season 
of  1942,  news  and  comment  pro- 
(Continued  on  page  20) 
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Young  &  RubicamTops  Billing 
On  CBS,  Erwin,  Wasey  on  MBS 


MBS  Billings  by  Clients 


YOUNG  &  RUBICAM  tops  all 
agencies  in  placement  of  time  on 
CBS  during  1943,  an  analysis  of 
the  network's  billings  for  the  year 
reveals.  The  agency's  placements 
totaled  $6,435,374  for  the  year.  J. 
Walter  Thompson  Co.  ranked  sec- 
ond with  $4,971,841.  Blackett- 
Sample-Hummert  ranked  a  close 
third  with  $4,968,438  for  the  year. 
Ruthrauff  &  Ryan  placed  $4,882,- 
444  in  time  on  CBS  for  the  year. 

Others  in  the  first  10  agencies 
placing  CBS  time  were  Compton 
Adv.,  $3,009,680;  Biow  Co.,  $2,- 
283,876;  William  Esty  &  Co.,  $2,- 
262,210;  Foote,  Cone  &  Belding, 
$2,191,153;  Arthur  Meyerhoff  & 
Co.,  $2,027,945;  Benton  &  Bowles, 
$1,908,002. 

Mutual  Billings 

Erwin,  Wasey  &  Co.  topped  the 
agencies  placing  time  on  Mutual 
network  with  $2,128,630.  In  second 
place  was  R.  H.  Alber  Co.,  whose 
billings  were  $1,566,130.  Ivey  & 
Ellington  was  third  with  $1,076,- 
100.  In  fourth  place  was  William 
Esty  &  Co.,  $997,167;  fifth,  Kenyon 


&  Eckhardt,  $798,329;  sixth,  Hix- 
son-O'Donnell  Adv.,  $672,061 ; 
seventh,  G.  C.  Hoskin  Associates, 
$474,786;  eighth,  Ruthrauff  & 
Ryan,  $457,662;  ninth,  Aircasters 
Inc.,  $442,754;  tenth,  J.  Walter 
Thompson  Co.,  $439,352. 

Among  sponsors,  General  Foods 
topped  the  placements  on  CBS  last 
year  with  $4,868,710.  Not  far  be- 
hind was  Lever  Brothers  Co.,  $4,- 
524,100;  Proctor  &  Gamble  Co., 
third,  $3,866,722.  Others  in  the 
first  ten  CBS  sponsors  were  Am- 
erican Home  Products  Corp.,  $2,- 
839,573;  William  Wrigley  Jr  Co., 
$2,657,483;  R.  J.  Reynolds  Tobac- 
co Co.,  $2,262,210;  Sterling  Prod- 
ucts, $2,141,801;  Campbell  Soup 
Co.,  $1,540,680;  Liggett  &  Myers 
Tobacco  Co.,  $1,528,780;  Philip 
Morris  &  Co.,  $1,388,259. 

Top  Mutual  network  sponsor  was 
Gospel  Broadcasting  Assn.,  plac- 
ing $1,566,130  on  the  hookup  in 
1943.  In  second  place  was  R.  B. 
Semler  Inc.,  $919,440,  followed  by 
Kellogg  Co.  in  third  place  with 
$798,329. 


CBS  1943  BILLINGS  BY  AGENCIES,  SPONSORS 

*  Handled  by  More  Than  One  Agency. 


N.  W.  AYER  &  SON,  INC. 

Electric    Companies    Advertising    Program   $  345,357 

United  Airlines  Transport  Corp   8,424 

TED  BATES.  INC. 

Colgate-Palmolive-Peet    Co. — Shave    Cream   569,685 

Continental  Baking  Co   705.421 

BATTEN,  BARTON,  DURSTINE  &  OSBORN,  INC. 

Armstrong  Cork  Co      387.528 

Cream  of  Wheat  Corp   -    86,596 

B.  F.  Goodrich  Co   784.298 

Lever  Bros.  Co. — Vimms   88.974 

Reader's  Digest  Assn.,  Inc.    6.248 

Servel,  Inc.    227,660 

E.  R.  Squibb  &  Sons*   204,419 

BEESON,  FALLER,  REICHERT,  INC. 

Aro  Equipment  Corp   7,369 

BENTON  &  BOWLES,  INC. 

General  Foods  Corp.— Post  40%  Br.  Flakes   421,234 

General  Foods  Corp.— Post  Ten   20,330 

General  Foods  Corp. — Post  Toasties     777,980 

General  Foods  Corp.— Sanka  *   113.761 

Prudential  Insurance  Co.  of  America   574,697 

THE  BIOW  CO.,  INC. 

Eversharp,  Inc.    752,695 

Philip  Morris  &  Co.,  Ltd   1,388.259 

Lady  Esther  Co.*   90,503 

Roma  Wine  Co.  *     52,410 

BLACKETT-SAMPLE-HUMMERT 

American  Home  Products  Corp. — Anacin   1,421,409 

American  Home  Products  Corp. — Benefax   177,400 

American  Home  Products  Corp. — Bisodol   474,978 

American  Home  Products  Corp. — Kolynos   765,786 

Procter  &  Gamble  Co. — Oxydol     548.312 

Sterling  Products,  Inc. — Bayer  Aspirin   746,204 

Sterling   Products,   Inc. — Dr.  Lyons     312,130 

Sterling  Products,  Inc. — Mulsified  Shampoo   119.671 

Sterling  Products,  Inc. — Phillips  Dental   294,029 

Sterling  Products,  Inc. — Phillips  Tablets   108,519 

W.  EARL  BOTHWELL  ADVERTISING  AGENCY 

P.  Duff  &  Sons,  Inc       9,477 

BRISACHER,  DAVIS  &  STAFF 

Peter  Paul,  Inc     37,209 

BROOKS  ADVERTISING  AGENCY 

Bekins  Van  &  Storage  Co.   31,871 

FRANKLIN  BRUCK  ADV.  CORP. 

Manhattan  Soap  Co.    49,612 

BUCHANAN  &  CO.,  INC. 

Soil-Off  Mfg.   Co.      54.558 

The  Texas  Co.*    775,372 


$  353,781 
1,275,106 


1,785,723 
7,369 

1,908,002 
2,283,867 


(Continued  on  page  22) 
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4,968,438 
9,477 
37,209 
31,871 
49,612 

829,930 


Gospel   Broadcasting  Assn.    $  1,566,130.83 

R.  B.  Semler  Inc   919,440.15 

Kellogg  Co.    798,329.80 

Pharmaco  Inc.    677,132.92 

Bayuk  Cigars    670,230.82 

Zonite  Products  Corp   583,557.40 

Sinclair  Refining  Co   516,599.62 

Barbasol  Co.    494,510.92 

Lutheran  Laymen's  League   477,729.91 

Voice  of  Prophecy   474,786.30 

General  Cigar  Co   439,352.41 

Gillette  Safety  Razor  Co   416,697.10 

Anacin   Co.   409,663.76 

Young  People's  Church  of  the 

Air    395,420.32 

American  Cigarette  &  Cigar 

Co.    388,462.00 

Lehn  &  Fink  Products  Co   341,494.20 

Lumbermens  Mutual  Casualty 

Co.    279,395.69 

Detroit    Bible    Class  (Radio 

Bible  Class)    270,370.26 

Campana   Sales   Co   185,890.00 

Petri  Wine  Co   184,031.40 

Wesley  Radio  League   172,384.70 

Schenley  Import   Corp   167,116.01 

Richfield  Oil  Corp.  of  N.  Y._  155,461.41 

Benson  &   Hedges   137,942.49 

Duffy-Mott  Co.    132,745.38 

Metro-Goldwyn-Mayer   123,660.00 

Chef    Boy  -  Ar  -  Dee  Quality 

Foods    112,780.87 

Employers'    Group  Insurance 

Companies  of  Boston,  Mass.  100,674.76 

Conti    Products   Corp   93,081.50 

Grove  Laboratories    91,734.00 

Serutan  Co.    72,885.30 

Delaware,      Lackawanna  & 

Western  Coal  Co   65.236.44 

Land  O'Lakes  Creameries   60,716.40 

Frank  H.  Lee  Co   54,864.00 

W.  L.  Douglas  Shoe  Co   54.441.59 

Loyal  Order  of  Moose   49,366.40 

Harvel  Watch  Co.   43.557.00 

Wilson  Sporting  Goods  Co—  42,651.32 

Maryland  Pharmaceutical  Co.  40.755.00 

Consolidated  Razor  Blade  Co.  38,910.00 
Clark  Brothers  Chewing  Gum 

Co.    32,140.24 

Coronet  Magazine    30.792.27 

Gotham   Hosiery   Co.   30.629.00 

Lewis-Howe  Co.    28.560.00 

Sherwood  Brothers    24,128.00 

National     Small  Business 

Men's  Assn.    23,020.00 

People's  Church    10.449.04 

Whitehall  Pharmaeal  Co   8.764.00 

American    Bird    Products   7,954.69 

Studebaker  Corp.  of  America 

(Pacific  Division)    5,880.00 

Jones  &  Laughlin  Steel  Corp.  4.011.75 

Garrett  &  Co.,    3,963.99 

Wright's  Automatic  Machin- 
ery   Co.    3.736.60 

McElroy  Mfg.  Corp   2.800.50 

Hoover  Co.    2.730.00 

Curtiss-Wright  Corp.    2,293.33 

Bridgeport  Brass  Co   2,164.50 

Hercules  Motors  Corp   1,534.50 

Western  Conference  of  Team- 

sters    1,092.00 

Converse  Rubber  Co   966.00 

Total   $12,527,800.79 

Locally  Sponsored    1,313,807.21 

Total  for  Year  $13,841,608.00 


Bloch  Buys  Penn 

BLOCH  BROS.  TOBACCO  Co., 
Wheeling,  has  purchased  all  out- 
standing common  stock  of  Penn 
Tobacco  Co.,  Wilkes-Barre,  Pa.,  al- 
though Penn  will  continue  to  oper- 
ate as  an  independent  business 
with  Jesse  A.  Bloch  as  chairman 
of  the  board.  T.  F.  Flanagan, 
president  of  Penn,  will  become  a 
member  of  the  board  of  Bloch 
Bros. 


Bucilla  Yarn  Spots 

BERNARD  ULLMAN  Co.,  New 
York,  is  entering  radio  for  the  first 
time  with  a  campaign  of  partici- 
pations on  behalf  of  Bucilla  yarns. 
Schedule  has  already  started  on 
WENR  KPO  WXYZ  WEAF  WHK 
WTAM  and  will  expand  to  a  dozen 
or  more  additional  stations  at  a 
later  date.  Firm  is  using  women's 
interest  programs.  Agency  is  Grey 
Adv.,  New  York. 


December  Is  Best 
Net  Billing  Month 

February  Poorest  for  Gross 
Receipts,    Figures  Show 

CROSS  billings  of  Columbia  net- 
work in  1943  were  $57,951,744,  ac- 
cording to  figures  gathered  by  the 
network's  research  department. 
Best  month  of  the  year  was  Decem- 
ber, when  billings  totaled  $57,951,- 
744.  Lowest  month  was  February 
with  $3,790,165. 

Gross  billings  of  Mutual  network 
in  1943  were  $13,841,608,  with  De- 
cember's $1,603,402  topping  the 
list.  Lowest  month  was  February, 
$826,085. 

CBS  billings  by  months  follow: 

January    $  4,194,882 

February    3,790,165 

March    4,457,068 

April    4,591,992 

May    4,880,037 

June    4,870,744 

July     4,901,974 

August     4,863,104 

September     4,932,711 

October    _   5,481,098 

November    5,356,596 

December     5,631,373 

Total   $57,951,744 

Mutual's  billings  by  months  fol- 
low: 

January    $  992,104 

February    826,085 

March    941,533 

April    961,918 

May    1,080,797 

June    1,100,481 

July    1,088,809 

August    1,205,240 

September    1,153,510 

October    1,407,787 

November    1,479,942 

December    1,603,402 

Grand  Total    ...$13,841,608 


MBS  Billings  by 

Agencies 


Erwin,  Wasey  &  Co.   $  2,128,630.85 

R.  H.  Alber  Co.   1,566,130.83 

Ivey  &  Ellington    1,076,100.18 

William  Esty  &  Co.   997,167.12 

Kenyon  &  Eckhardt   798,329.80 

Hixson-O'Donnell  Adv.    672,061.03 

G.  C.  Hoskin  Associates   474,786.30 

Ruthrauff  &  Ryan   457,662.43 

Aircasters   Inc.    442.754.96 

J.  Walter  Thompson  Co.   439,352.41 

Blackett-Sample-Hummert   418,427.76 

Maxon  Inc.    416,697.10 

Gotham  Adv.  Co.    317,475.32 

Leo  Burnett  Co.    282,125.69 

William  H.  Weintraub  &  Co.  167,116.01 

Kelly,  Zahrndt  &  Kelly   160,254.59 

Bermingham,     Castleman  & 

Pierce   147,945.50 

Al  Paul  Lefton  Co.    132,745.38 

Donahue  &  Coe    123,660.00 

Wallace-Ferry-Hanly  Co.   118,933.60 

Duane  Jones  Co.    113,067.91 

McJunkin  Adv.  Co.    112,780.87 

H.  B.  Humphrey  Co.   100,674.76 

Russel  M.  Seeds  Co.   91,734.00 

Raymond  Spector  Co.    72,885.30 

Aubrey,  Moore  &  Wallace  66.956.40 

Campbell-Mithun    60,716.40 

Harold  Cabot  &  Co.   54,441.59 

Schwimmer  &  Scott    53,812.27 

Young  &  Rubicam   52,909.02 

L.  W.  Ramsey  Co.    49,366.40 

A.  W.  Lewin  Co.   43,557.00 

U.  S.  Advertising  Corp.   42,651.32 

Joseph  Katz  Co.    40.755.00 

Grey  Advertising  Agency   38,910.00 

Roche,  Williams  &  Cunnyng- 

ham    34,440.00 

Walker  &  Downing    32,140.24 

Sterling  Adv.  Agency    30.629.00 

Arthur  Kudner  Inc    24.874.58 

Van  Sant,  Dugdale  &  Co.   24,128.00 

Clements  Co.    21,460.00 

Weston-Barnett   7,954.69 

Calkins  &  Holden    4,011.75 

Harvey-Massengale  Co.   3.736.60 

Landsheft  Inc.    2,293.33 

Clarence  Juneau  Agencies   1,092.00 

Bresnick  &  Solomont   966.00 

DIRECT    6,499.60 

LOCAL  COOPERATIVES  1,313.807.21 

YEAR  TOTAL  1943   $13,841,608.00 
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The  Forgotten 

AUDIENCE! 


We  found  it  for  you!  A  bonus  audience. 
The  Baltimore  war-worker  population 
who  want  daylight  radio  after  mid- 
night! We've  got  it  all  wrapped  up  in 
a  package  called  "The  Night  Owl 
Club.''  Prizes,  contests,  fast,  brisk 
showmanship,  music  and  news.  It's 
not  just  a   'platter''  show.  And 
that  makes  the  difference. 
They're  joining  the  club  by  the 
hundreds  every  day.  Get  the 
facts  .  .  .  and  get  sales  at 
lowest-cost-per-dollar. 
Write  today  for  choice 
availabilities!  You'll  be 
glad  you  did! 


W-l-T 

THE  PEOPLE'S  VOICE  IN 
Tom  Tinsley,  Pre 
Represented  Nationally  b) 


MORE 





Television  Broadcasters  Assn.  Formed      AFM  Board  Session 


By  Engineers  at  Convention  in  Chicago 


FORMATION  of  the  Television 
Broadcasters  Assn.,  Inc.,  proposed 
and  operated  by  the  Society  of 
Television  Enginers,  followed  meet- 
ings held  last  wek  at  the  Palmer 
House,  Chicago,  Jan.  17-18.  Over 
a  score  of  STE  members,  from  all 
parts  of  the  country,  attended  the 
sessions. 

Principles  and  an  organization 
code  under  which  the  group  will 
operate  were  decided  upon.  An 
organization  committee,  to  complete 
steps  toward  electing  a  board  of  di- 
rectors at  the  next  meeting,  was 
selected,  composed  of  the  follow- 
ing: Chairman,  Allen  B.  DuMont, 
president  DuMont  Laboratories, 
Passaic,  N.  J.;  F.  J.  Bingley,  Phil- 
co  Radio  &  Television  Corp.,  Phila- 
delphia; Robert  L.  Gibson,  General 
Electric  Co.;  0.  B.  Hanson,  vice- 
president,  NBC,  N.  Y.;  E.  A. 
Hayes,  Hughes  Productions,  Hol- 
lywod;  C.  W.  Mason,  Earle  C. 
Anthony  Inc.,  Los  Angeles;  Worth- 
ington  Minor,  CBS,  N.  Y;  Paul 
Raibourn  president,  Television 
Productions  Inc.,  N.  Y. ;  and  Lewis 
Allen  Weiss,  Don  Lee  Broadcasting 
System,  Los  Angeles. 

Need  Explained 
Necessity  for  the  organization 
was  explained  by  the  members  as 
stemming  from  prospects  for  the 
immediate  development  of  "large 
scale  television  activity  after  the 
war." 

Mr.  Du  Mont  said  the  association 
plans  "aggressive  action  to  obtain 
i*or  television  allocations  of  radio 
channels  in  keeping  with  the  possi- 
bilities of  television  as  a  future 
public  service. 

Two  classes  of  membership  have 
been  arranged  for:  active  voting 
members,  open  to  "all  organizations 
operating  a  commercial  or  experi- 
mental television  broadcasting  sta- 
tion, who  have  a  construction  per- 
mit therefor,  or  who  have  an  active 
application  therefor  with  the 
FCC";  and  affiliate  non-voting 
memberships,  for  "all  others  in- 
terested in  radio." 

Among  those  in  attendance  at  the 
meeting,  besides  the  organizaiton 
committee  named,  were:  P.  G. 
Caldwell,  Society  of  Television  En- 
gineers, Los  Angeles;  Howard  C. 
Luttgens,  chief  engineer,  NBC 
central  division;  George  Lang, 
chief  engineer,  WGN  Chicago;  J. 
D.  McLean,  General  Electric, 
Schenectady;  Harry  R.  Lubcke, 
Don  Lee  Broadcasting  System,  Los 
Angeles;  G.  M.  Lewander,  N.  W. 
Ayer  &  Sons,  N.  Y.;  J.  R.  Poppele, 
WOR  New  York;  R.  M.  Daugh- 
erty,  International  Detrola  Corp., 
Detroit;  A.  H.  Brolly,  Balaban  & 
Katz,  Chicago;  R.  S.  Peare,  Gen- 
eral Electric  Co.,  Schenectady;  C. 
L.  Foster,  KMBC  Kansas  City; 
Walter  J.  Damm,  WTMJ  Milwau- 
kee; Paul  R.  Bartlett,  KFRE  Fres- 
no, Cal.;  Richard  H.  Hooper,  RCA 
Chicago;  John  M.  Baldwin,  KDYL 
Salt  Lake  City;  John  Gibbs,  De- 


trola Corp.,  Detroit;  G.  L.  Taylor, 
Midland  Broadcasting  Co.,  Kansas 
City;  and  Thompson  L.  Guernsey, 
General  Television  Corp.,  Boston. 
Klaus  Landsberg,  president  of 
STE  and  director  of  Television 
Productions  Inc.,  Los  Angeles, 
which  owns  and  operates  W6XYZ 
Hollywood,  a  guiding  figure  in  for- 
mative plans  for  Television  Broad- 
casters Assn.,  was  unable  to  at- 
tend the  meeting. 

Incorporation  of  the  TBA  is 
expected  to  take  place  soon  in  Dela- 
ware, after  a  New  York  meeting  of 
the  group  next  month. 


STATE  DEPT.  POST 
GOES  TO  deWOLF 

REORGANIZATION  of  the  State 
Department  last  week  effected  a 
personnel  change  in  the  Telecom- 
munications Division,  with  Frances 
Colt  deWolf  named  new  chief  of 
the  division  succeeding  Thomas 
Burke,  who  resigned  Jan.  1.  Long 
associated  with  communications 
field,  Mr.  deWolf  served  as  a  rep- 
resentative at  the  fifth  meeting  of 
the  International  Telegraph  Con- 
sulting Committee  in  1936  at  War- 
saw; was  delegate  in  1938  to  the 
International  Radio  Conference  at 
Cairo;  and  represented  the  U.  S. 
at  the  North  American  Regional 
Radio  Engineering  meeting  held  in 
Washington  in  1941. 

Under  the  reorganization,  As- 
sistant Secretary  of  State  Adolf 
A.  Berle  Jr.  has  been  named  As- 
sistant Secretary  in  charge  of 
Transportation  &  Communications, 
replacing  Assistant  Secretary  of 
State  Breckinridge  Long,  who  has 
been  placed  in  charge  of  Congres- 
sional relations.  Mr.  Berle  will  suc- 
ceed Mr.  Long  as  member  of  the 
Board  of  War  Communications. 

The  work  of  the  Telecommunica- 
tions Division  will  remain  the  same 
as  in  the  past,  but  closer  coordina- 
tion with  other  departments  is  ex- 
pected to  result. 


Hubbell  Robinson  Now 
Vice-President  of  Y  &  R 

HUBBELL  ROBINSON,  Jr.,  as- 
sociate director  of  radio  of  Young 
&  Rubicam,  New  York  has  been  ap- 
pointed a  vice-president  of  the 
agency.  He  has  been  with  Y  &  R 
since  1928.  When  the  agency 
formed  a  radio  department  in  1929, 
he  joined  it  and  organized  a  station 
relations  department,  later  going 
into  production  work.  He  headed 
Y  &  R's  production  until  1938, 
when  he  reorganized  the  talent  de- 
partment and  took  complete  charge 
of  its  activities. 

In  January,  1943,  he  was  made 
associate  director  of  the  radio  de- 
partment, a  post  he  continues  to 
hold.  A  graduate  of  Brown  U.,  Mr. 
Robinson  wrote  for  the  old  N.  Y. 
World  and  on  Schenectady  and  Al- 
bany newspapers.  He  wrote  stage 
reviews  for  Exhibitor's  Herald  un- 
til joining  Y  &  R. 


INTERNATIONAL  Executive 
Board  of  the  American  Federation 
of  Musicians  will  hold  its  annual 
mid-winter  meeting  in  Chicago  the 
week  of  Feb.  6.  Decision  to  meet 
in  Chicago  instead  of  Miami 
where  these  sessions  are  usually 
held,  was  based  cn  the  union's  de- 
sire not  to  add  to  unnecessary 
travel  and  to  have  the  meeting 
in  a  central  location,  it  was  ex- 
plained at  AFM  national  head- 
quarters last  week. 


Mr.  Cohan 


CBS  Names  Lodge, 
Grossman  to  Posts 

Cohan,  Engineering  Director, 

Resigns  After  Long  Service 

EDWIN  KING  COHAN,  CBS  di- 
rector of  general  engineering  for 
the  past  10  years,  resigned  Jan.  15. 
He  has  not  revealed  ""his  future 
plans,  but  is  expected  to  make  an 
announcement  shortly. 

William  B  Lodge,  who  supervised 
the  department  during  Mr.  Cohan's 
recent  leave  of  absence,  will  take 
charge  of  the  network's  general 
engineering  design  and  develop- 
mental activi- 
ties, returning 
to  CBS  after 
18  months  ser- 
vice as  asso- 
ciate director 
of  the  A  i  r  - 
borne  Instru- 
ments Labora- 
tory of  Colum- 
bia, U.  S.  Di- 
vision of  War 
Research.    H  e 

had  previously  been  with  the  net- 
work since  1931. 

Henry  Grossman,  network  oper- 
ations engineer,  will  have  charge 
of  engineering  operations  for  CBS 
and  in  this  capacity  as  well  as 
that  of  chief  engineer  of  WABC, 
network  O&O  station  in  New  York, 
he  will  report  directly  to  James  M. 
Seward,  CBS  director  of  opera- 
tions. Reporting  to  Mr.  Grossman 
are  R.  G.  Thompson,  James  Be- 
loungy  and  Al  H.  Bowman,  opera- 
tions engineers  for  the  network's 
eastern,  central  and  western  divi- 
sions, respectively. 

Beginning  his  radio  career  at 
14  as  a  ham  operator,  at  17  Ed 
Cohan  turned  professional  with  a 
summer  vacation  job  with  the  Pan- 
ama Canal  Commission.  During 
World  War  I  he  served  in  the  Na- 
val radio  laboratories  and  after 
co-designing  a  high-fidelity  audio- 
amplifier  kit  and  traveling  the 
country  demonstrating  it  to  deal- 
ers, entered  broadcasting  in  1926 
as  an  engineer  with  WOR  New 
York  as  technical  supervisor  for 
programs  of  CBS  for  which  WOR 
was  then  New  York  key  station. 
After  building  and  equipping  stu- 
dios for  Judson  Radio  Program 
Corp.,  Mr.  Cohan  rejoined  CBS  in 
1930  as  chief  engineer  and  tech- 
nical supervisor.  In  1934,  when  the 
CBS  general  engineering  depart- 
ment was  formed,  he  was  appointed 
director,  holding  that  position  un- 
til his  resignation. 


Pete  Nelson  Is  Appointed 
Westinghouse  Manager 
Of  Shortwave,  Television 

AFTER  more  than  two  years  with 
the  OWI  Overseas  Branch,  F.  P. 
(Pete)  Nelson  returned  to  West- 
inghouse Radio  Stations  Inc.  last 
Thursday  to  undertake  new  duties 
as  Manager  of 
Television  and 
Shortwave  Activ- 
ities, it  was  an- 
nounced by  Lee 
B.  Wailes,  Gene- 
ral Manager.  Mr. 
Nelson  will  be 
stationed  in  Phil- 
adelphia to  direct 
a  dep  ar tment 
which  has  ex- 
panded as  a  result  Mr.  Nelson 
of  television  panning  and  develop- 
ment now  in  progress. 

Mr.  Nelson  joined  OWI  in 
August  1941.  As  Assistant  Chief  of 
the  Bureau  of  Communications  Fa- 
cilities, he  installed  shortwave  fa- 
cilities for  OWI  in  New  York  and 
later  in  San  Francisco  his  head- 
quarters until  recently.  Prior  to 
entering  Government  service,  he 
directed  Westinghouse  shortwave 
activities  at  Pittsburgh  and  Boston. 

Leslie  G.  Hewitt,  formerly  chief 
engineer  of  the  OWI  San  Francisco 
Division,  has  been  named  acting 
chief  of  the  Bureau  of  Communica- 
tion Facilities  in  charge  of  the 
San  Francisco  office  to  replace  Mr. 
Nelson. 


ATS  Meets  at  FMBI 

AMERICAN  Television  Society 
has  arranged  for  a  special  general 
meeting  on  Jan.  25,  timed  to  tie  in 
with  the  FMBI  sessions  Jan.  26-27 
and  the  IRE  meetings  the  28th  and 
29th.  Paul  Raiborn,  president,  Tele- 
vision Productions  Inc.  and  in 
charge  of  television  for  Paramount 
Pictures,  will  speak  on  "The  Fu- 
ture of  Television"  and  Norman 
D.  Waters,  ATS  president,  will  dis- 
cuss "Television — The  Ugly  Duck- 
ling." Meeting,  to  be  held  at  the 
Capitol  Hotel,  New  York,  at  8:45 
p.  m.,  Jan.  25,  will  be  open  to  every- 
one interested  in  television. 


Video  Lunch  Group 

INFORMAL  luncheon  discussions 
of  television  by  a  small  group  of 
New  York  writers  in  the  field  have 
led  to  the  formation  of  the  Tele- 
vision Press  Club  as  an  "unspon- 
sored  monthly  luncheon  group,  all 
members  of  the  television  press." 
First  meeting  will  be  held  Jan.  25, 
when  a  report  on  last  week's  Tele- 
vision Broadcasters  Assn.  meeting 
in  Chicago  and  a  preview  of  this 
week's  RPTB  session  at  the  IRE 
convention  will  be  the  major  topics 
of  discussion. 


Engineer's  Meeting 

ENGINEERING  representatives 
of  20  MBS  members  stations  will 
convene  at  the  network's  New 
York  headquarters  Jan.  27  for  a 
discussion  on  Mutual's  Technical 
organization,  operations,  service* 
and  equipment,  as  well  as  of  the 
common  wartime  problems  of  man- 
power and  equipment  shortages, 
etc.  Meeting,  first  of  its  kind  to  be 
held  by  MBS,  was  set  for  Thurs- 
day because  most  of  the  engineers 
will  want  to  attend  the  IRE  winter 
technical  meeting  in  New  York  on 
Friday  and  Saturday. 
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national  network  originations 
make  WXYZ  a  great  station! 


Wheeler  to  Conduct  Public 
Hearing  on  Jett  Nomination 

Qualifications  and  Politics  of  FCC  Chief  Engineer 
Subject  of  Debate  in  Senate  Committee 


PUBLIC  HEARING  on  the  quali- 
fications and  politics  of  E.  K.  Jett, 
FCC  chief  engineer  who  was  nomi- 
nated Jan.  12  [Broadcasting,  Jan. 
17]  by  President  Roosevelt  to  fill 
the  vacancy  on  the  Commission 
which  has  existed  since  Commis- 
sioner George  H.  Payne's  term  ex- 
pired last  June  30,  will  be  conduct- 
ed by  the  Senate  Interstate  Com- 
merce Committee. 

Sen.  Burton  K.  Wheeler  (D- 
Mont.),  Committee  chairman,  said 
last  week  that  the  hearing  date 
would  be  set  probably  sometime 
this  week.  Republican  Senators  who 
met  informally  last  Thursday  asked 
the  Committee  to  delay  the  hear- 
ing until  the  party  could  ascertain 
Mr.  Jett's  political  faith. 

Never  Voted 

"We'll  have  a  public  hearing  and 
if  anybody  has  any  objections  to 
Mr.  Jett's  nomination  we'll  hear 
them,"  said  Chairman  Wheeler. 

A  move  to  discredit  Mr.  Jett  as 
a  Republican  was  made  in  Congress 
after  it  was  reported  that  the  chief 
engineer  had  not  voted  in  any  po- 
litical campaign.  He  has  been  a 
Navy  man  or  Government  official 
since  he  was  18. 

Sen.  Wallace  H.  White  Jr.,  act- 
ing minority  leader  and  member  of 
the  Committee,  said  that  some  Re- 
publican Senators  questioned  Mr. 
Jett's  politics.  Sen.  Styles  Bridges 
(R-N.H.)  wrote  the  acting  mi- 
nority leader  soon  after  the  nomi- 


By  BILL  BAILEY 

A  SLASH  of  some  $6,000,000  from 
the  FCC  budget  request  for  $8,- 
371,700  will  be  demanded  in  the 
House,  it  was  learned  last  Friday 
following  the  appearance  of  Com- 
mission Chairman  James  Lawrence 
Fly  before  the  Independent  Offices 
subcommittee  of  the  House  Appro- 
priations Committee. 

Although  sessions  were  closed 
and  the  subcommittee  will  not  make 
public  its  recommendations  until 
Thursday  (Jan.  27)  it  was  reported 
that  Chairman  Fly  was  subjected 
to  intensive  grilling  with  particu- 
lar reference  to  activities  of  the 
Radio  Intelligence  Division  and  the 
Foreign  Broadcast  Intelligence 
Service.  Resentment  over  disclos- 
ures in  both  Houses  of  Congress 
that  the  Army  and  Navy  had  pro- 
tested to  President  Roosevelt  over 
military  radio  intelligence  activ- 
ities of  the  FCC,  but  that  the  Chief 
Executive  had  refused  to  disturb 
the  setup,  is  understood  to  have 
played  a  leading  part  in  the  effort 


nation  to  protest  his  appointment 
as  a  Republican.  Sen.  Edward  H. 
Moore  (R-Okla.)  previously  had 
announced  he  would  ask  for  a  pub- 
lic hearing  into  Mr.  Jett's  political 
faith  and  qualifications. 

Sen.  Chan  Gurney  ((R-S.D.), 
member  of  the  Committee  and  him- 
self a  former  broadcaster,  said  he 
had  written  Chairman  Wheeler 
asking  for  a  hearing  to  determine 
"whether  Mr.  Jett's  nomination  as 
a  Republican  is  justified." 

Sen.  Charles  W.  Tobey  (R-N.H.), 
also  a  Committee  member,  said: 
"As  far  as  I  can  see  there  is  no 
violation.  The  law  provides  that  not 
more  than  four  Commissioners  of 
any  political  faith  may  be  appoint- 
ed. The  Commission  has  four  Demo- 
crats and  two  Republicans  and  I 
understand  Mr.  Jett  has  been  ap- 
pointed as  a  Republican." 

Sec.  4,  paragraph  (b)  of  the  Fed- 
eral Communications  Act  of  1934 
provides:  "Not  more  than  four 
Commissioners  shall  be  members  of 
the  same  political  party." 

Despite  the  question  raised  in  the 
Senate  over  Mr.  Jett's  political 
faith,  broadcasters  generally  were 
of  the  opinion  that  the  chief  engi- 
neer, by  virtue  of  his  wide  experi- 
ence, is  well  qualified  to  serve  as 
Commissioner.  General  sentiment 
among  Committee  members  last 
week  was  that  the  public  hearing 
would  emphasize  Mr.  Jett's  quali- 
fications as  an  outstanding  com- 
munications engineer. 


to  confine  the  FCC  to  normal  work. 

In  the  1945  fiscal  year  request 
for  the  FCC  the  President  asked 
Congress  to  appropriate  $6,146,000 
for  "national  defense"  work  of  the 
RID  and  FBIS,  whereas  the  normal 
operating  estimate  was  placed  at 
$2,209,000,  an  increase  of  $209,000 
over  the  current  fiscal  year  appro- 
priation. It  was  learned  that  some 
committee  members  will  demand 
that  the  normal  appropriation  be 
cut  to  $2,000,000  and  that  virtu- 
ally all  of  the  $6,146,000  requested 
for  "national  defense"  be  cut. 

It  was  understood  that  copies 
of  testimony  given  before  the 
House  Select  Committee  to  Investi- 
gate the  FCC  were  made  available 
to  members  of  the  Independent 
Offices  subcommittee.  That  includ- 
ed statements  by  FCC  representa- 
tives that  a  considerable  portion 
of  a  half -million-dollar  supple- 
mental appropriation  granted  by 
Congress  for  the  employment  of 
new  personnel  was  used  for  salary 
increases  in  the  FBIS. 


Brown  Heads  KFRU 

FOSTER  H.  BROWN  has  been 
named  manager  of  KFRU  Colum- 
bia, Mo.,  according  to  an  announce- 
ment by  the  Star-Times  Pub.  Co., 
owners  and  operators  of  KFRU 
and  KXOK  St.  Louis.  Mr.  Brown 
joined  the  KFRU  staff  in  1936  and 
before  his  new  appointment  was 
program  director  and  assistant 
manager  in  charge  of  sales. 


WFMJ  Names  Wood 

PHIL  WOOD  has  been  named 
business  manager  of  WFMJ 
Youngstown,  O.,  following  entrance 
of  Leonard  E.  Nasman  into  the 
Navy.  Mr.  Nasman  had  been  with 
WMFJ  since  it  started  in  1939, 
having  been  a  salesman  on  the 
Youngstown  Vindicator. 


Smith  Leaves 

NEAL  A.  SMITH  has  resigned  his 
position  as  station  manager  of 
WCOL  Columbus.  He  had  held  the 
post  since  1938.  His  future  plans 
will  be  told  at  a  later  date. 


JOHN  W.  LOVETON  has  dissolved 
the  New  York  advertising  agency 
bearing  his  name,  and  has  joined 
Geyer,  Cornell  &  Newell,  New  York, 
as  radio  executive. 


FOLLOWING  in  the  wake  of  the 
dismissal  of  the  FCC  press-owner- 
ship ban,  the  New  York  Times  last 
week  filed  with  the  FCC  an  ap- 
plication for  a  new  FM  station  in 
the  New  York  area  to  operate  on 
45,500  kc  with  a  service  area  of 
8,250  sq.  mi.  Assigned  in  that 
area  now,  already  utilizing  all  but 
four  of  the  available  FM  channels, 
are  10  FM  outlets. 

On  file  with  the  FCC  pending 
action  are  a  dozen  additional  ap- 
plications for  FM  stations  in  the 
New  York  area.  Of  these,  three 
are  newspaper  affiliated.  The  Times 
application,  in  view  of  present 
wartime  building  restrictions,  is 
believed  to  be  slated  for  the  pend- 
ing file  along  with  the  others. 

Under  existing  allocations  all 
pending  applications  cannot  be  ac- 
commodated. Facilities  now  pro- 
vide for  35  commercial  FM  chan- 
nels. Six  of  these  are  Class  A,  22 
Class  B  and  the  other  7  Class  C. 
Since  FM  stations  may  not  satis- 
factorily use  adjacent  channels  in 
the  same  area,  the  useable  chan- 
nels in  each  of  these  groups  is  cut 
in  half. 

Congestion  in  New  York  area 
FM  channels  became  so  acute  in 
1941  that  a  distinct  North  Jersey 
Class  A  service  area  was  created 
and  certain  reallocations  in  the  ex- 
isting New  York  outlets  effected. 

Stations  now  assigned  in  the 
New  York  area  follow: 

W39NY,  City  of  New  York  (WNYC); 
WGNY,  Muzak  Radio;  WFGG,  Wil- 
liam G.  H.  Finch;  WQXR-FM.  In- 
terstate Broadcasting  (WQXR);  WHNF, 
Loew  Booking  Agency;  WABC-FM,  CBS 
(WABC);    WBAM,    Bamberger  Broad- 


PUBLICITY  SESSION 
AT  NAB  CONVENTION 

FOLLOWING  up  its  "grass  roots" 
policy  of  starting  operations  at  the 
individual  stations,  the  NAB  Pub- 
lic Relations  Committee,  meeting 
last  Thursday  and  Friday  at  the 
Roosevelt  Hotel,  New  York,  decided 
to  schedule  public  relations  sessions 
at  the  forthcoming  NAB  district 
meetings. 

Willard  Egolf,  assistant  to  the 
NAB  president,  will  discuss  the 
general  station  public  relations. 

Committee  discussed  its  partici- 
pation in  the  NAB  convention  in 
April,  laying  plans  for  a  number  of 
special  public  relations  sessions 
during  the  convention.  The  second 
day  was  entirely  devoted  to  NAB's 
Listener  Activities  Division,  begin- 
ning with  a  report  of  Dorothy 
Lewis,  coordinator  of  listener  ac- 
tivity, followed  by  discussion. 

Committee  Chairman  Edgar  L. 
Bill,  WMBD  Peoria,  presided  at 
the  two-day  meeting,  which  was 
also  attended  by  Craig  Lawrence, 
KSO  Des  Moines;  Kern  Tips, 
KPRC  Houston;  John  F.  Patt, 
WGAR  Cleveland;  Leslie  Joy, 
KYW  Philadelphia;  Edgar  H. 
Twamley,  WBEN  Buffalo;  Frank 
Stanton,  CBS;  Sheldon  Hickox, 
representing  Frank  M.  Russell, 
NBC;  Mrs.  Lewis,  Messrs.  Miller 
and  Egolf,  NAB. 


casting  (WOR);  W75NY,  Metropolitan 
Television;  WBCA.  Capital  Broadcast- 
ing; WAAW,  Bremer  Broadcasting 
(WAAT). 

Applications  now  pending  for 
stations  in  the  New  York  area  fol- 
low. Newspaper  affiliates  contain 
an  asterisk  (*). 

Debs  Memorial  Radio  Fund,*  (WEVD); 

Frequency  Broa  'cast:  Greater  New  York 
Broadcasting  (WNEW);  Mercer  Broad- 
casting, Trenton;  NBC;  New  Jersey 
Broadcasting;  New  York  Times*;  News 
Syndicate*;  North  Jersey  Broadcasting 
(WHOM,);  WBNX  Broadcasting;  WMCA 
Inc. 


WAGE  HOUR  RULES 
ON  TALENT  DEFINED 

CLARIFICATION  of  wage  and 
hour  rules  regarding  talent  fees 
and  their  relation  to  regular  rates 
of  pay  is  contained  in  an  official 
interpretation  by  L.  Metcalf  Wall- 
ing, Administrator  of  the  Waee  & 
Hour  Public  Contracts  Division, 
Dept.  of  Labor,  which  was  request- 
ed by  Lt.  Joseph  L.  Miller,  former 
NAB  Director  of  Labor  Relations, 
prior  to  joining  the  Navy. 

Mr.  Walling  wrote: 

It  is  my  understanding  that  most  an- 
nouncers receive  a  weekly  salary  from  the 
radio  station  in  which  they  are  employed. 
When,  however,  a  sponsor  of  a  program 
requests  and  obtains  the  services  of  a  par- 
ticular announcer  thus  employed  the  spon- 
sor is  required  to  pay  to  the  station  a 
"talent  fee".  The  station  then  pays  the 
announcer  his  weekly  salary  plus  the  fee. 
Such  an  arrangement  is  provided  for  in 
contracts  between  stations  and  the  Ameri- 
can Federation  of  Radio  Artists.  It  is  the 
Division's  view  that  generally  in  such  cases 
the  announcer  is  the  employee  of  the  radio 
station  and  that  the  "talent  fee"  paid  the 
announcer  is  part  of  his  regular  compen- 
sation and  the  time  spent  by  the  announcer 
in  performing  such  services  constitutes 
hours  worked  for  the  radio  station.  How- 
ever, this  position  is  not  an  absolute  one. 
In  order  to  determine  its  applicability  in 
a  particular  case,  an  examination  of  the 
facts  in  the  case  becomes  necessary. 


House  to  Ask  75%  Reduction 
From  FCCs  Budget  for  Year 


New  York  Times  Files  for  FM  Station 
Following  FCC  Press  Ownership  Rule 
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The  Birthplace  of  Aviation 
* 

THE  MIDWEST'S  FASTEST 
GROWING  CITY 

In  the  past  forty-two  months  Dayton  has 
become  one  of  America's  top  markets. 
The  steady  influx  of  people  into  this  great 
aviation  center  has  not  been  the  "boom 
town"  variety,  for  even  now  Dayton  is 
not  considered  a  critical  labor  area. 

In  addition  to  being  the  hub  of  the  Army 
Air  Forces,  Dayton  has  470  diversified 
manufacturing  industries,  assuring  contin- 
ued growth  and  prosperity  after  the  war. 

FIGURES  THAT  MAKE 
DAYTON  A  GREAT  MARKET* 


New 
Buyers 

1943 
Payroll 
(estimated  ] 

Bank 
Debit 

Bank 
Deposits 


47,688 

$  410,000,000 

$1,650,000,000 
$  163,889,685 


^Figures  compiled  by  The  Dayton 
Chamber  of  Commerce 


DAYTON.  D 


in  JQadlo  JStGtioni! 

Yes,  the  local  merchants  have  a  preference  in 
radio  stations.  Their  buying  of  time  in  the  past 
year  is  definite  proof.  WING  has  carried  by  far 
the  greater  percentage  of  local  advertising. 
From  department  stores  to  the  smallest  shop, 
this  is  a  confirmed  fact.  The  reason  for  this  pop- 
ular choice  is  elementary.  WING  does  an  out- 
standing selling  job  for  its  advertisers  at  a 
remarkably  low  cost. 

That  is  exactly  what  every  advertiser  wants 
and  has  the  right  to  expect. 

When  placing  business  in  the  rich  Dayton,  Ohio 
market  follow  the  example  of  local  merchants 
and  use  Station  WING. 

BASIC  BLUE— 5,000  WATTS 


Let's  all  back  the  attack"  by  buying  more  War  Bonds. 
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Interests  in  Newscasts  Soared 

(Continued  from  page  13) 


grams  ranked  fourth  in  use  of  time. 
They  were  charged  with  15.5%  of 
the  time,  and  the  outranking  types 
were,  in  order:  drama,  variety  and 
audience  participation.  These  types 
held  the  same  relative  positions  in 
the  winter  season  of  1942-43. 

Nighttime  Leaders 

As  in  other  years,  there  was  little 
change  from  the  previous  year  in 
the  December  1943  roster  of  radio's 
20  leading  productions.  They  were, 
listed  in  the  order  of  their  ratings, 
as  follows: 

Fibber  McGee  and  Molly 

Pepsodent  Program — Bob  Hope 

Chase  and  Sanborn  Program 

Jack  Benny 

Lux  Radio  Theatre 

Red  Skelton 

Aldrich  Family 

Maxwell  House  Coffee  Time 

Mr.   District  Attorney 

Kay  Kyser 

Kraft  Music  Hall 

Sealtest  Village  Store 

Kate  Smith  Hour 

Time  To  Smile — Eddie  Cantor 

Abbott  and  Costello 

Hit  Parade    (45-minute  program) 

Screen  Guild  Players 

Take  It  or  Leave  It 

The  Great  Gildersleeve 

Fitch  Bandwagon 

Only  four  were  new  to  the  list, 
and  one  of  them,  Sealtest  Village 
Store,  appeared  in  the  1942  roster 
as  the  Rudy  Vallee  program.  The 
other  three  were  Abbott  and  Cos- 
tello, Screen  Guild  Players,  and 
Take  It  or  Leave  It.  The  latter  set 
a  record  as  the  first  quiz  show  to 
climb  into  the  top  20. 

The  10  nighttime  leaders  for  the 
winter  months  of  1942-43  are  given 
in  Table  I.  Changes  in  position  from 
the  previous  winter  season  are  few. 
The  only  newcomer  to  the  group  is 
Red  Skelton.  Both  Walter  Winchell 
and  Kate  Smith  slipped  from  the 
first  10.  The  curious  mathematics 
that  adds  one  and  takes  away  two 
is  accounted  for  by  the  dual  and 
separate  listings  of  Kraft  Music 
Hall  as  an  hour  and  half -hour  pro- 
gram. 

Only  three  of  the  winter  headlin- 
ers  appeared  among  the  10  leading 
programs  (Table  II)  of  the  sum- 
mer of  1943.  They  were  the  Lux 
Radio  Theatre,  Aldrich  Family,  and 
Kraft  Music  Hall.  The  list  reveals, 
however,  that  the  Jergen's  Journal, 
vehicle  for  the  news  program  of 
Walter  Winchell,  was  still  among 
the  10  high  shows  in  popularity. 

Daytime  Leaders 

Seven  of  the  11  programs  that 
contested  for  the  10  top  positions 
among  the  weekday  leaders  in  De- 
cember 1943  (two  were  tied  for 
tenth)  were  among  the  10  high 
shows  of  December  1942. 

The  11  leaders  were: 

Kate  Smith  Speaks 
Stella  Dallas 
Big  Sister 

Pepper  Young's  Family 
Right  to  Happiness 
Backstage  Wife 
Ma  Perkins  (Columbia) 
Young  Widder  Brown 
Romance  of  Helen  Trent 
Our  Gal  Sunday 
Lorenzo  Jones 

Newcomers  to  the  list  were  Stella 
Dallas,  Backstage  Wife,  Young 
Widder  Brown  and  Lorenzo  Jones. 

With  the  exception  of  the  top- 


most program,  Kate  Smith  Speaks, 
the  leaders  were  all  serial  dramas 
broadcast  five  days  a  week.  All  of 
them,  including  the  Kate  Smith 
program,  a  news  summary,  were 
15-minute  programs.  If  the  Sunday 
presentations  were  added,  two  more 
programs  would  be  included:  The 
Pause  That  Refreshes  on  the  Air 
and  the  New  York  Philharmonic 
Orchestra.  These  would  place  re- 
spectively in  second  and  third  po- 
sitions, the  latter  tying  with  Big 
Sister  and  Pepper  Young's  Family. 

The  average  rating  of  the  week- 
day leaders  for  December  1943  is 
11.5  as  compared  with  an  average 
of  10  for  December  1942. 

Sports  Events 

In  accordance  with  its  usual 
practice,  the  CAB  scored  the  radio 
audiences  of  numerous  sports 
events  in  1943,  including  10  boxing 
matches  and  numerous  baseball 
games  in  the  championship  season. 

Boxing — None  of  the  10  fights 
rated  in  1943  was  a  championship 
affair.  As  a  result  the  top  fight 
rating  was  only  8.5,  and  it  was 
scored  for  the  Beau  Jack-Fritzie 
Zivic  affray  on  Feb.  5,  1943.  The 
ratings  for  the  other  nine  contests 
ran  down  the  scale  to  a  low  of  3.7 
for  the  bout  between  Johnny  Greco 
and  Terry  Young  on  May  8,  1943. 

Baseball — The  baseball  season 
turned  in  a  monthly  listening  aver- 
age of  13.3  for  1943  to  better  by  a 
narrow  margin  the  1942  average  of 
13.2.  The  1943  season,  however, 
showed  a  wider  fluctuation  in  in- 
terest and  reached  a  high  point  of 
14.7  in  June  and  dropped  off  to  a 
low  of  11.2  in  September.  The  ex- 
tremes of  1943  were  higher  and 
lower  than  1942. 


rs 

1U2 

May 

13.1 

13.5 

June 

14.7 

13.9 

July 

13.8 

12.8 

August 

13.1 

12.3 

September 

11.2 

13.1 

Season  average- 

13.3 

13.2 

What  the  CAB  Is 

Collecting  listening  data  for  the 
mutual  information  of  its  members, 
the  CAB  is  today  the  only  non- 
profit organization  engaged  in  re- 


search of  radio  program  popularity. 

With  its  beginnings  in  1929,  the 
CAB  took  shape  five  years  later  as 
a  non-profit  enterprise.  Supervision 
in  the  first  four  years  of  operation 
was  exercised  by  the  Radio  Com- 
mittee of  the  Assn.  of  National 
Advertisers  in  conjunction  with  a 
companion  committee  of  the  Ameri- 
can Assn.  of  Advertising  Agencies. 
A  reorganization  in  1934  led  to  the 
appointment  of  a  governing  com- 
mittee— now  the  Board  of  Gover- 
nors— in  which  both  agencies  and 
advertisers  had  equal  control. 
Thus,  the  CAB  is  representative 
of  all  the  buyers  of  radio  time  and 
talent.  The  Board,  nominated  by 
the  American  Assn.  of  Advertis- 
ing Agencies  and  the  Assn.  of  Na- 
tional Advertisers,  at  present  con- 
sists of  three  agency  members  and 
an  equal  number  of  advertiser 
members. 

The  Board  fixes  all  policies  of 
the  CAB  including,  of  course,  those 
governing  research,  membership 
rules  and  the  compilation  and  dis- 
semination of  information.  A  major 
policy  of  the  Board  has  been  its 
determination  to  foster  the  devel- 
opment and  the  improvement  of  the 
CAB  techniques.  The  end  in  view 
is  the  perfection  of  the  ideal  pro- 
gram popularity  measurement.  Ac- 
cordingly, the  CAB  has  always  al- 
located a  share  of  its  income  to  ex- 
perimentation. As  a  result,  the 
CAB  subscribers  have  benefited 
from  improved  service  time  after 
time. 

The  cost  of  the  CAB  is  borne  by 
the  leading  advertising  agencies, 
advertisers  and  networks,  and  oper- 
ating funds  are  collected  by  dues 
prorated  according  to  each  mem- 
ber's interest  in  radio  advertising. 

Results  are  sent  to  subscribers  in 
the  form  of  40  or  more  reports  per 
year — 24  semi-monthly  reports,  and 
16  others.  The  semi-monthly  and 
monthly  reports  are  rounded  out  by 
semi-annual  publications — one  ana- 
lyzing trends  in  program  popu- 
larity, the  other  analyzing  trends 
in  listening  habits.  Both  are  accu- 
mulations of  the  previous  months 
of  summer  or  winter  investigations. 

Special  analyses  of  radio  pro- 
grams are  readily  prepared  and 
supplied  from  the  CAB's  cumula- 


Blue  Central  Div.  Notes 
Sales  Increase  for  1943 

REVIEW  of  1943  sales  figures  for 
the  Blue  Network's  Central  Di- 
vision— the  first  year  of  operation 
since  separation  from  NBC — dis- 
closed substantial  increase  over 
1942  figures,  according  to  Merritt 
R.  Schoenfeld,  sales  manager  of 
the  division. 

"During  the  first  quarter  of 
1943,  sales  figures  showed  a  68.7% 
gain  over  the  first  three  months  of 
1942,"  explained  Schoenfeld.  "Our 
next  three  months  indicated  an 
82.5%  gain  over  corresponding 
time  in  1942  and  the  Blue's  third 
quarter  was  marked  by  a  90.5% 
gain  over  the  third  period  in  1942." 

Although  fourth  quarter  figures 
were  not  available,  Mr.  Schoenfeld 
seemed  certain  that  a  100%  in- 
crease would  be  reported. 


MERCHANDISING  PLANS  of  the  Wildroot  Co.  (Cream  Oil  Formula 
hair  dressing)  were  discussed  at  a  recent  meeting  held  in  Cincinnati 
at  the  invitation  of  Specialty  Sales,  WLW  subsidiary.  Seated  (1  to  r)  are: 
L.  S.  Kendall,  Charles  Siegwarth  and  M.  G.  Ballagh,  Specialty  Sales 
field  representatives;  A.  E.  Ritchie,  Wildroot's  general  sales  manager; 
Allan  D.  Lehmann,  BBDO  account  executive;  Ronnie  Jones  and  J.  J. 
Tigyer,  district  managers  for  Specialty  Sales  and  Oscar  Haberman,  field 
representative.  Standing  (1  to  r)  are  Lou  Sargent,  manager  of  Specialty 
Sales,  and  W.  A.  Murray,  his  assistant.  Wildroot  sponsors  Gregor  Ziemer's 
daily  Background  newscast  on  WLW  twice  weekly; 


Meat  Institute  Series 

AMERICAN  MEAT  INSTITUTE, 
Chicago,  new  to  radio,  on  Jan.  16 
started  The  Life  of  Riley,  on  ap- 
proximately 155  Blue  stations, 
Sunday,  3-3:30  p.m.  (EWT). 
Starring  William  Bendix  as  a  war 
industry  worker,  cast  includes 
Georgia  Backus,  Hans  Conried. 
Series  is  produced  by  Don  Bernard, 
written  by  Ashmead  Scott  and 
Alan  Lipscott.  Lou  Kosloff  is  mu- 
sical director.  Agency  is  Leo  Bur- 
nett Co.,  Chicago. 


tive  statistical  data,  while  complete 
case  histories  of  all  commercial 
programs  broadcast  during  the 
past  12  years  are  available  to  mem- 
bers. 

Subscriber-members  use  the  CAB 
reports  to  help  them:  (1)  Pick  the 
preferable  day  and  hour  whenever 
a  choice  of  radio  time  is  available. 
(2)  Detect  trends  in  the  popularity 
of  programs  and  types  of  pro- 
grams. (3)  Appraise  talent  scienti- 
fically by  scrutinizing  performance 
in  ratings.  (4)  Determine  whether 
a  given  season  should  be  included 
or  not.  (5)  Balance  the  value  of 
daytime  and  nighttime  programs. 
(6)  Analyze  program  audiences  by 
sections  of  the  country,  population 
groups,  income  levels,  etc.  (7). 
Evaluate  the  elements  that  contrib- 
ute to  high  and  low  rating  pro- 
grams. 

The  CAB  charts  fortnightly  the 
"box  office"  returns  of  every  spon- 
sored network  program,  regardless 
of  the  time  of  day  or  night  it  is  on 
the  air,  using  as  its  base  a  com- 
prehensive, nationwide  sample. 

Cities  Surveyed 

Investigations  are  regularly  car- 
ried on  in :  Eastern  Cities — Boston, 
New  York,  Philadelphia,  Pitts- 
burgh, Baltimore,  Detroit,  Cleve- 
land, Buffalo,  Cincinnati,  Hartford, 
Providence,  Syracuse,  Rochester, 
Washington. 

Southern  Cities — Atlanta,  Louis- 
ville, Memphis,  New  Orleans,  Dal- 
las, Houston,  Oklahoma  City. 

Midwestern  Cities — Chicago,  St. 
Louis,  Des  Moines,  Kansas  City,  St. 
Paul,  Minneapolis,  Omaha. 

Pacific  Coast  Cities — San  Fran- 
cisco, Los  Angeles,  Portland,  Se- 
attle, Spokane. 
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Associated  Press 


THAT'S  WHAT'S  HAPPENING  in 
the  city  where  this  gun  was 
^^^p     made.  Used  to  be  a  quiet,  predict- 
^^^L     able  place  with  a  known  market 
potential  you  could  count  on  from 
year  to  year.  Now  it's  the  focal  point  in  a  new 
boom  area.  You've  got  to  take  its  tempera- 
ture every  week  and  watch  the  progress  charts 
constantly.  What's  more,  you  are  expected  to 
have  your  fingertips  on  every  boom  area  in 


the  whole  country.  That's  where  we  come  in. 

When  you  need  progressive  Radio  Station 
Representatives,  call  in  Weed  and  Company. 
We've  got  an  enviable  record,  and  we  are 
progressive  and  successful  by  reason  of  hard 
work  and  "know  how";  the  business  we've 
gotten  and  held  for  our  clients  is  our  index. 
For  each  of  the  last  ten  years,  in  terms  of 
average  annual  billing,  we've  been  42%  more 
successful  than  the  year  previous. 


Back  the  attack  with  War  Bonds  and  Stamps 


WEED  AND  COMPANY 

RADIO  STATION  REPRESENTATIVES 

NEW  YORK   •   BOSTON   •   CHICAGO   •   DETROIT   •   SAN  FRANCISCO   •  HOLLYWOOD 
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(Continued  from  page  1U) 

LEO  BURNETT  CO.,  INC. 

Shefford  Cheese  Co.    5,229 

CAMPBELL-EWALD  CO.,  INC. 

Chevrolet  Dealers  (General  Motors  Corp.)    450.854 

U.  S.  Rubber  Co.   796,731 

CLEMENTS  CO.,  INC. 

Hudson  Coal  Co.      16,330 

COMPTON  ADVERTISING  CO. 

Procter  &  Gamble  Co. — Ivory  Soap   2,030,635 

Procter  &  Gamble  Co. — Crisco  &  Ivory  Flakes   443.450 

Procter  &  Gamble  Co. — Duz   535,595 

CRUTTENDEN  &  EGER 

Continental  Radio  &  Television  Corp   246,397 

Eff.  11/43  Admiral  Radio  Corp.   

D'ARCY  ADVERTISING  CO.,  INC. 

Coca-Cola  Co    _'_  508,160 

Owens-Illinois  Glass  Co.*    805,664 

SHERMAN  K.  ELLIS  CO.,  INC. 

Quaker  Oats  Co.— Muffets    29,543 

Quaker  Oats  Co. — Aunt  Jemima    60,406 

ERWIN,  WASEY  &  CO.,  INC. 

Barbasol  Co.       48,849 

WILLIAM  ESTY  &  CO.,  INC. 

R.  J.  Reynolds  Tobacco  Co   2,262,210 

FEDERAL  ADVERTISING  AGENCY,  INC. 

General  Cigar  Co.    33.940 

Gerber  Products  Co.    6,376 

FOOTE,  CONE  &  BELDING 

American  Tobacco  Co.  ----   1,024,971 

Bourjois,  Inc.    175.023 

California  Fruit  Growers  Exchange    187,429 

Campbell  Soup  Co. — Soups  *    426.906 

Lockhead  Aircraft  Corp.    358,939 

Sunnyvale  Packing  Co.    374 

Union  Oil  Co.      17,511 

GARDNER  ADVERTISING  CO. 

Pet  Milk  Sales  Co.*     847,175 

GARFIELD  &  GUILD 

Chemicals    Inc.   '.   30,588 

Kay  Jewelry  Co.      9,477 

GEYER,  CORNELL  &  NEWELL,  INC. 

E.  R.  Squibb  &  Sons  *    549,965 

GILLHAM  ADVERTISING  AGENCY 

Pet  Milk  Sales  Co.*   10,920 

GLASSER-GAILEY  &  CO. 

Colonial  Dames  Inc.    19,673 

GRANT  ADVERTISING,  INC. 

Cudahy  Packing  Co.    114,703 

HENRI,  HURST  &  McDONALD,  INC. 

Ballard  &  BallarJ  Co.   142,240 

John  MorreJl  &  Co.    44,231 

DUANE  JONES  CO. 

B.  T.  Babbitt,  Inc.    128,842 

C.  F.  Mueller  Co.    22,400 

Joseph  Tetley  &  Co.,  Inc.    25,822 

H.  W.  KASTOR  &  SONS  ADVERTISING  CO.,  INC. 

Campbell   Cereal  Co.    22.839 

Welch  Grape  Juice  Co.    260,467 

THE  JOSEPH  KATZ  CO. 

American  Oil  Co.    103,356 

KENYON  &  ECKHARDT,  INC. 

Southern  Cotton  Oil  Co.    340,326 

ARTHUR  KUDNER,  INC. 

U.  S.  Tobacco  Co.     472,512 

LAKE-SPIRO-SHURMAN  CO. 

Plough,  Inc.    36,504 

LEIGHTON  &  NELSON 

Independent  Citizens  Committee    2,046 

ADDISON  LEWIS  &  ASSOCIATES 

Minneapolis-Honeywell  Regulator   Co.    75,058 

LITTLE  &  CO. 

Kelite  Products,  Inc.   .   6,006 

LONG  ADVERTISING  SERVICE 

Calif.  Prune  &  Apricot  Growers  Assn.    17,064 

McCANN-ERICKSON,  INC. 

Chesebrough  Manufacturing  Co.    643,755 

Dwight  Edwards  Co.        23.776 

Pacific  Coast  Borax  Co.    452,219 

Roma  Wine  Co.*      445,580 

MAXON,  INC. 

General  Electric  Co.    1,299,255 

Gillette  Safety  Razor  Co.    80,573 

ARTHUR  MEYERHOFF  &  CO. 

William  Wrigley  Jr.    Co.*    —  2,025,801 

Consolidated  Royal  Chemical  Co.    2,144 

C.  L.  MILLER  CO. 

Corn  Products  Refining  Co.    482,253 

Curtiss  Candy   Co.    246,139 

RAYMOND  R.  MORGAN  CO. 

J.  A.  Folger  Co.    5.434 

Los  Angeles  Soap  Co.   117,905 

Planters  Nut  &  Chocolate  Co.  —    .....  129,166 
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MORSE  INTERNATIONAL,  INC. 

Prince  Matchabelli   (Vick  Chemical)     29,198 

Vick  Chemical  Co.      6,684 

  gg2 

NEWELL-EMMETT  CO. 

Liggett  &  Myers  Tobacco  Co.   1,528,780 

  1,528,780 

PACIFIC  NATIONAL  ADVERTISING  AGENCY 

Washington  Coop.  Egg  &  Poultry  Assn.    2,282 

  2,282 

PARIS  &  PEART 

Great  Atlantic  &  Pacific  Tea  Co.    56,313 

  56,313 

PEDLAR  &  RYAN,  INC. 

Lady  Esther*    689,065 

Procter  &  Gamble  Co. — Camay  &  Ivory  Flakes   150,055 

Procter  &  Gamble  Co. — Chipso  &  Camay    146,698 

Procter  &  Gamble  Co. — Dash   11,977 

  997,795 

SAYRE  M.  RAMSDELL  ASSOCIATES 

Philco   Corp.    541,568 

  541,568 

KNOX  REEVES  ADVERTISING  INC. 

General  Mills  Inc. — Bisquick   504.888 

General  Mills  Inc. — Sperry  Flour   52,545 

General  Mills  Inc. — Wheaties    557,233 

  1,114,666 

ROCHE,  WILLIAMS  &  CUNNYNGHAM  INC. 

Holland   Furnace   Co   78,390 

Lewis-Howe   Co.     487,731 

Schutter  Candy  Co.*   83.631 

Sun  Oil  Co     3,121 

  652,873 

RONALDS  ADVERTISING  AGENCY,  LTD. 

Texas  Co.*    —     21,701 

  21,701 

RUTHRAUFF  &  RYAN,  INC. 

Chrysler  Corp.    697.724 

Emerson  Drug   Co.      676,380 

Lever  Bros.  Co. — Lifebuoy   25,205 

Lever  Bros.  Co. — Rinso     1,496,925 

Lever   Bros.    Co. — Spry    691.975 

Quaker  Oats  Co.— All  Products  *   732.987 

Sterling  Products  Inc. — Ironized  Yeast   561,248 

  4,882,444 

RUSSEL  M.  SEEDS  CO..  INC. 

Brown  &  Williamson  Tobacco  Corp   2,212 

Grove  Laboratories  Inc   15.225 

Mennen  Co.    206,232 

  223  669 

SCHWIMMER  &  SCOTT 
Schutter  Candy  Co.*     82,999  82,999 

SHERMAN  &  MARQUETTE,  INC. 

Colgate-Palmolive-Peet    Co. — Toothpowder  *   577,516  677,516 

SOKENSEN  &  CO. 

Bowey's  Inc.     211,287 

  211,287 

SPITZER  &  MILLS.  LTD. 

Colgate-Palmolive-Peet    Co. — Toothpowder  *   11,214 

Quaker  Oats  Co.— All  Products  *   9,330 

  20,544 

BARTON  A.  STEBBINS 

Ben  Hur  Products,  Inc    25,526 

Signal  Oil  Co    16,889 

  42,416 

J.  D.  TARCHER  &  CO. 

McKesson  &  Robbins  Inc   58.991 

Smith  Brothers    12,008 

  70  999 

J.  WALTER  THOMPSON  CO. 

P.  Ballantine  &  Sons   220,191 

Bank  of  American  Nat'l  Trust  &  Savings  Assn   9,744 

Elgin  National  Watch  Co   337,106 

Johns-Manville  Corp.    865,233 

Lamont.  Corliss  &  Co   18.252 

Lever  Brothers  Co.— Lux  Soap  &  Flakes   1,167,369 

P.  Lorillard  Co   766.458 

Mentholatum  Co.    8.543 

Owens-Illinois   Glass  Co.*   241,803 

Parker  Pen  Co   490,899 

Standard   Brands   Inc   168.912 

Washington  State  Apple  Adv.  Comm   6,951 

Western  Sugar  Refinery   19,656 

J.  B.  Williams  Co   19.042 

William  Wrigley  Jr.,  Co.*   631,682 

  4,971,841 

WALKER  &  DOWNING 

Allegheny-Ludlum  Steel  Co   51,289 

  51,289 

WALLACE-FERRY-HANLY  CO. 

Campana  Sales  Co   105,037 

  105,037 

WARWICK  &  LEGLER,  INC. 

Macfadden    Publications,    Inc. — Liberty   18,708 

Pabst   Sales   Co   536,555 

  555,263 

ARMAND  S.  WEILL  CO.  INC. 

Johnstone  Drug  Sales  Corp   2,568 

  2,668 

MILTON  WEINBERG  ADVERTISING  CO. 

Grayson's  Shops,  Inc   13,299 

.   —  13  299 

WILLIAM  H.  WEINTRAUB  &  CO.  INC. 

Schenley   Import   Corp   392,445 

  892,445 

WARD  WHEELOCK  CO. 

Campbell  Soup  Co. — Soups,  Juice,  Beans   922,242 

Campbell  Soup  Co.— Soups  *    191,532 

  1,113,774 

YOUNG  &  RUBICAM,  INC. 

Celanese  Corp.    783.828 

General  Foods  Corp. — Birdseye  Frosted  Foods   208,236 

General  Foods  Corp. — Grapenuts,  Flakes,  Wheatmeal   1,263,161 

General  Foods  Corp.— Jello,  Jello  Pudding   329,760 

General  Foods  Corp. — Jello,  Jello  Pudding,  Sanka   316.742 

General  Foods  Corp. — La  France  Satina   486,643 

General  Foods.  Corp. — Post  Raisin  Bran   153,754 

General  Foods  Corp. — Postum   86,352 

General  Foods  Corp.— Sanka  *    181,260 

General  Foods  Corp. — Swansdown,  Calumet   509:497 

Gulf  Oil  Corp.   — .   524,230 

International   Silver   Co   298.310 

Johnson  &  Johnson      239,949 

Lever  Brothers  Co.— Swan  Soap   —  1,053,652 

  6,435,374 

GRAND  TOTAL      —   $57,951,744 


1944 


Another  year  of 


This  year  again  the  plans  of  more  than  four  hundred  alert  radio  stations 
will  include  the  use  of  ASGAP  Radio  Program  Service.  And  this  year 
again,  ASGAP  has  enlarged  the  scope  of  the  Service  to  meet  a  definite 
need  with  a  definite,  well  planned,  well  written,  salable  product. 

Your  own  Program  men  helped  us  plan 

With  more  than  two  years  of  correspondence  and  personal  contact  with 
program  and  sales  managers  throughout  America,  we  have  made  con- 
stant improvement  in  every  phase  of  our  service  .  .  .  and  have  been  re- 
warded by  seeing  more  and  more  of  the  programs  sold  commercially. 

A  free  service  to  any  ASCAP-licensed  station 

The  programs  described  in  succeeding  pages  have  been  created  by 
ASGAP  as  a  service  by  the  composers  and  writers  of  music  to  the  users 
of  music.  They  have  earned,  in  many  cases,  much  more  station  income 
than  the  station's  entire  music  costs.  Any  ASGAP-licensed  broadcaster 
will  be  provided  this  service  without  cost. 


30  Rockefeller  Plaza  •  New  York  20,  N.  Y. 


MARCHING  TO  MUSIC  is  a  thrill- 
ing, human  series  of  ten-minute  programs, 
three  times  weekly.  These  scripts  are 
planned  and  executed  with  superb  show- 


manship. They  have  proved  salable  and  are  consistent  audience-builders. 

MARCHING  TO  MUSIC  is  an  extremely  flexible  series.  It  has  been 
sold  as  a  vigorous,  fast  moving  five  minute  show  . . .  and  extended  to  half 
an  hour  for  other  sponsors. 

In  the  pressure  of  program  department  activity  these  days,  MARCH- 
ING TO  MUSIC  will  come  as  a  welcome  addition.  Any  ASCAP- 
licensed  station  may  receive  it  throughout  the  year  without  cost. 


P     RADIO  PROGRAM 


in  terms  of  the  Americans  who 
made  it  and  played  it 

AMERICA  SINGS  presents  the  "behind-the-scenes"  story  of  our  Amer- 
ican music  and  the  men  and  women  who  created  it.  Beautiful,  human 
incidents  and  beautiful,  familiar  music.  Certainly  a  formula  for  listener 
enjoyment! 

AMERICA  SINGS  is  planned  as  a  quarter  hour,  three  times  a  week 
show,  but  is  thoroughly  adaptable  to  longer  presentation.  This  series 
should  create  an  enviable  sales -record  during  1944  and  become  an 
established  feature  on  hundreds  of  stations. 

Written  by  top -flight  continuity  people,  planned,  musically,  by  experi- 
enced showmen,  AMERICA  SINGS  is  a  clean-cut,  big-time  radio  show 
your  station  and  your  sponsor  can  present  with  pride  and  confidence. 

AMERICA  SINGS  is  available  to  any  ASCAP- licensed  station  without 


cost. 


Of  which  WHBQ  of  Memphis  says  . . .  "We 
have  been  able  to  sell,  without  exception, 
each  individual  program!"  Here  are  fifty- 
seven  program  department  headaches  cured. 
Fifty-seven  tough  research  and  writing  jobs 
all  wrapped  up  and  ready  to  sell. 


JANUARY 

DATE 


New  Year's   1 

Ben  Franklin's  Birthday   17 

Robert  E.  Lee's  Birthday   19 

Franklin  D.  Roosevelt's  Birthday  .    .    .    .    .  30 

FEBRUARY 

Boy  Scout  Week  8-14 

Abraham  Lincoln  12 

Valentine's  Day  14 

George  Washington  22 

Ash  Wednesday  23 

MARCH 

Farm  Day  (National)     .........  8 

Girl  Scout  Week  12-18 

Hobby  Week  13-18 

St.  Patrick's  17 

Spring — begins  21 

APRIL 

April  Fool   1 

National  Baseball  Week   1-8 

Army  Day   6 

Good  Friday   7 

Easter  Sunday   9 

Pan-American  Day   14 

Humane  Sunday — ASPCA   23 

Samuel  Morse   27 

MAY 

National  Music  Week  7-14 

National  Hospital  Day  or  First  Aid  Week    .  12-23 

Mother's  Day  14 

I  Am  An  American  Day  17 

Ralph  Waldo  Emerson  25 

Memorial  Day    .  30 


Any  ASC AP '-licensed  station  may  receive  these 


JUNE 


Confederate  Memorial  Day   3 

Flag  Day   14 

Father's  Day — and  Send  Child  Camp  Week  .  18 

Summer  Begins   21 

JULY 

Independence  Day    4 

Air  Mail  Service   7 

St.  Swithin's  Day   15 

AUGUST 

Atlantic  Charter  Day   14 

National  Aviation  Day   19 

Red  Cross   22 

Woman's  Suffrage   26 

SEPTEMBER 

Labor  Day   4 

School  begins   5 

Constitution  Day   17 

Gold  Star  Mothers'  Day   24 

OCTOBER 

Fire  Prevention  Week  8-14 

Columbus  Day   12 

Navy  Day   27 

Hallowe'en   31 

NOVEMBER 

Election  Day   7 

LT.  S.  Marine  Corps   10 

Armistice  Day   11 

Book  Week  12-18 

Robert  Louis  Stevenson   13 

Thanksgiving   30 

DECEMBER 

Pearl  Harbor   7 

Bill  of  Rights  Day   15 

Forefathers'  Day   21 

Christmas   25 


programs  throughout  the  year,  without  cost. 


ASCAP  RADIO  PROGRAM  SERVICE 
30  Rockefeller  Plaza  •  New  York  20,  N.  Y. 


BEGINNING  a  campaign  to 
familiarize  advertisers  and 
advertising  agencies  with 
the  members  of  their  nation- 
al representative,  the  Cowles  sta- 
tions (WMT  Cedar  Rapids,  WNAX 
Yankton,  and  KSO-KRNT  Des 
Moines)  have  simultaneously  re- 
leased a  picture-story  promotion 
on  the  cover  of  their  program  list- 
ing about  G.  R.  Katz,  president  and 
active  head  of  the  Katz  Agency, 
national  Cowles  representative. 
Throughout  the  year  all  sales  mem- 
bers of  the  agency  in  New  York, 
Chicago,  Kansas  City,  Dallas,  De- 
troit, San  Francisco,  Atlanta  and 
Los  Angeles  will  appear  on  the 
station  program  listing. 

*  *  * 

KMBC  Farm 
DECALCOMANIA  calendar  which 
may  be  slipped  upon  a  desk  glass  or 
other  suitable  surface  has  been  sent 
out  as  a  New  Year's  greeting  by 
KMBC  Kansas  City.  Promotion 
folder  containing  pictures  and  dia- 
grams of  the  KMBC  farm  has 
also  been  issued  by  the  station. 
Folder  explains  that  the  farm  is 
a  special  service  feature  of  KMBC 
"putting  into  practical  application 
the  teachings  and  findings  of  Phil 
Evans,  nationally  known  farm 
authority  who  directs  KMBC's 
farm  service  department."  Daily 
farm  service  broadcasts  are  now 
made  from  the  farm. 

Ticket  Tie 
LISTENERS  who  write  in  for 
studio  tickets  to  Man  of  Magic, 
mental  telepathy  program  on 
WMCA  New  York,  receive  a  pic- 
ture of  a  crystal  ball,  with  instruc- 
tions to  gaze  into  the  crystal,  wish 
three  times  for  the  ticket  and  re- 
turn the  card  without  identifica- 
tion. The  "Man  of  Magic"  does  the 
rest,  WMCA  claims. 

*  *  * 

KODY  Market 
KODY  North  Platte,  Neb.,  has 
issued  a  mimeographed  market 
data  promotion  folder  containing  a 
description  of  the  station  now  locat- 
ed on  the  ranch  originally  owned 
by  Buffalo  Bill.  Estimated  service 
area  map  and  presentation  of  data 
on  population  and  wealth  in  the 
area  is  found  in  the  promotion 
piece. 

KCKN  Brochure 
KCKN  Kansas  City,  Kan.,  has  re- 
leased a  brochure  listing  results 
of  the  May  through  September 
Hooper  survey,  "Fourth  consecu- 
tive 5-month  report  to  verify  the 
fact  that  KCKN,  a  250  w  local  sta- 
tion, holds  more  daytime  listeners 
in  Greater  Kansas  City  than  each 
of  3  network  outlets." 

*  *  * 

Work  Pad 

WISE  Asheville,  N.  C,  has  issued 
a  promotion  piece  consisting  of  a 
pad  of  1944  calendar  worksheets 
for  the  use  of  timebuyers  and  ex- 
ecutives. Station  message  is  on  the 
cover.  Each  sheet  contains  a  com- 
plete calendar  for  1944  with  room 
for  figuring  and  note  taking. 

*  *  * 
WPAT  Map 

WPAT  Paterson,  N.  J.,  has  issued 
a  field  intensity  contour  map  in 
the  form  of  a  green  and  salmon- 
colored  folder,  which  lists  data  on 
the  number  of  food  stores,  filling 
stations  and  other  business  con- 
cerns in  "America's  Richest  Mar- 
ket". 


Atetchandilinj  &  Promotion 

Ticket  Tie — Work  Pad — Ice  Cream 
Almanac — Baking — War  Film 


Also  Ice  Cream 
ON  THE  THEORY  that  a  pro- 
gram "is  worth  promoting  if  it's 
worth  paying  for",  Rue  Roberts, 
manager  of  Bell's  Booteries,  Nash- 
ville, Tenn.,  has  outlined  promo- 
tion ideas  for  the  three  weekly 
programs  sponsored  by  the  concern 
on  WLAC  Nashville.  Series  of 
folders  advertising  the  programs 
are  used  as  mailing  inserts,  pack- 
age inserts  and  give-aways  in  the 
store.  Children  who  appear  on  the 
Thursday  afternoon  Children  An- 
alyze the  News  program  are 
awarded  special  certificates  and 
are  feted  at  an  ice  cream  party. 


Breakfast  Series 
HISTORY  and  humor  of  the 
Breakfast  at  Sardi's  program  heard 
each  week-day  morning  over  the 
Blue  has  been  combined  into  a 
promotion  booklet  and  released  for 
general  distribution  by  the  Kellog 
Co.,  cosponsors  of  the  series.  Nu- 
merous action  on-the-spot  pictures 
are  contained  in  the  50  page  book- 
let which  is  printed  on  glossy 
stock.  Title  is  "200,000  for  Break- 
fast With  Tom  Breneman",  m.c. 
featured  on  the  program.  Intro- 
duction is  by  Mrs.  Bob  Hope. 


UAL  Tickets 
TO  PROMOTE  its  weekly  CBS  In 
Time  to  Come,  United  Air  Lines 
has  started  distributing  undated 
tickets  for  that  program  to  Los 
Angeles  -  bound  passengers.  Ob- 
tainable from  Cheyenne,  Denver, 
San  Francisco  or  San  Diego  offices, 
tickets  are  printed  in  black  and 
white  to  allow  checkup  on  actual 
number  used.  Placards  featuring 
the  service  are  on  display  in  all 
terminals  where  airline  has  a 
traffic  office  as  well  as  within  air- 
planes. 

*  #  * 
Almanac 

DEALING  with  the  problems  of 
the  farmer,  CKNX  Wingham,  On- 
tario, now  issues  monthly  The 
CKNX  Almanac.  CKNX  sponsors 
the  eight-page  publication  to  sup- 
port its  identification  as  "The  West- 
ern Ontario  Farm  Station".  With 
a  circulation  of  3,500  the  Almanac 
also  contains  rewrites  of  farm 
broadcasts  and  other  items  of  inter- 
est to  the  farmer. 

*  *  * 

Fer  Fishin' 
COBLE'S  FISHERMAN'S  CAL- 
ENDAR, containing  notes  on  fish- 
ing and  which  is  locally  sponsored, 
has  been  released  by  WBIG  Greens- 
boro, N.  C,  "The  prestige  station 
of  the  Carolinas". 


SKELLY  AWARDS  IN  SECOND  YEAR 

Weekly  Recognition  of  Deserving  Farm  Family 
 Presented  by  Oil  Firm  on  NBC  


SKELLY  AWARD  for  Superior 
Achievement  in  Agriculture  has 
been  presented  each  week  since 
Jan.  1,  1943,  to  some  farm  man, 
woman,  boy,  girl,  or  family  in  the 
Midwest  who  has  contributed  to 
America's  battle  of  food  and  pro- 
duction. 

Originator  of  the  plan  is  W.  G. 
Skelly,  president  of  the  Skelly  Oil 
Co.,  Tulsa,  operators  of  KVOO.  He 
thought  American  farmers  should 
be  recognized  as  are  factories  in 
war  production  with  Army-Navy 
"E"  Awards.  Winners  receive  a 
$100  War  Bond,  a  .pennant,  framed 
certificate  and  a  gold  enameled 
pin. 

Each  Saturday  morning  at  7 
(CWT),  the  Skelly  program  and 
presentation  originates  from  WLS 
Chicago  and  is  heard  on  24  NBC 
stations,  covering  12  Midwest 
states.  After  the  committee  has 
been  notified  of  a  prospective  can- 
didate, the  chairman  writes,  wires, 
telephones  or  makes  a  personal 
visit  to  the  neighborhood.  Commu- 
nity opinion  carries  weight.  Presen- 
tation is  usually  preceded  with  a 
breakfast,  attended  by  local  offi- 
cials, neighbors  and  relatives. 

"Let  no  factors  or  considerations 
influence  your  judgment  except 
these,"  said  Mr.  Skelly.  "Do  your 
best  in  the  selection  of  each  week's 
winner  to  be  impartial  and  fair  in 
all  respects." 


MR.  SKELLY 

One  of  the  typical  examples  of 
a  Skelly  Award  winner  is  a  Genes- 
eo,  Illinois  farm  couple  who  adopted 
six  orphaned  children.  The  family 
operated  a  rented  farm,  earning 
a  net  income  of  $5,500  in  a  single 
year.  The  couple's  own  tract  pro- 
duced 200  acres  of  corn,  169  acres 
of  soy  beans,  and  30  acres  of 
wheat. 

Another  program  sponsored  by 
Skelly  is  a  five-weekly  newscast, 
featuring  Alex  Drier  of  NBC. 


Bulletins 

FORTY  news  bulletins  are 
guaranteed  each  week  on 
WMPS  Memphis  to  the  Mul- 
ford  Jewelry  Co.,  Memphis, 
which  has  signed  for  the 
unique  kind  of  service  on  the 
station.  Only  commercial  is 
the  signature  of  the  sponsor. 
Bulletins  often  run  as  high 
as  seventy  per  week. 


Baking 

COINCIDING  with  the  height  of 
the  mid-winter  baking  season,  the 
grocery  trade  relations  division  of 
WLW  Cincinnati  is  sponsoring  a 
"Home  Bake  Sale"  campaign  Jan. 
23-Feb.  6.  Special  one  minute  an- 
nouncements aired  three  times 
daily  seven  days  a  week,  are  de- 
signed to  stimulate  sales  of  na- 
tionally famous  foods.  Tie-in  dis- 
plays for  grocers  are  also  included. 


'Manhunt'  Booklet 

BROCHURE  on  Manhunt,  the 
Frederic  W.  Ziv  (Cincinnati,  New 
York)  mystery  production,  has  just 
been  released.  Program  is  spon- 
sored over  the  following  stations: 
WHP  WGAL  WRAW  WKOK 
WSAN    WFBG  WBRE 


WINC 
WDEL 
WAKR 
WBBM. 


WGNY 
WWDC 
WRRN 


WFAS 
WAAT 
WKBN 


WBAB 
WJEJ 
WIRE 
WKRC 


War  Film 

WHOM  Jersey  City  is  working  in 
cooperation  with  the  Jersey  City 
Chamber  of  Commerce  in  the  pro- 
motion and  presentation  of  the 
"War  Department  Report",  45  min- 
ute film  prepared  by  the  War 
Dept.  documenting  episodes  of  the 
present  war.  Picture  will  be  shown 
in  Jersey  City  Jan.  25. 


Marine  Show 

VARIETY  show  put  on  bv  the  Ma- 
rines of  Camp  Lejeune,  New  River, 
N.  C,  which  began  January  19,  is 
carried  over  nine  stations  of  the 
Tobacco  Network.  Lt.  Charles  E. 
McVarish,  public  relations  officer 
and  former  newspaper  man,  will 
produce  the  program,  to  be  heard 
ea^h  Wednesday  night,  7:30-8,  fea- 
turing the  Camp  Lejeune  band  and 
all-Marine  talent. 


Henry  Taylor  Back 

HENRY  J.  TAYLOR,  Blue  com- 
mentator, was  expected  back  mo- 
mentarily last  week  from  an  as- 
signment as  correspondent  for 
Scripps-Howard  newspapers.  He 
was  scheduled  to  resume  his  Blue 
news  broadcasts. 


WHBQ  to  MBS 

WHBQ  Memphis,  for  many  years  the 
only  independent  station  in  Memphis, 
on  March  6  becomes  an  affiliate  of 
Mutual  and  will  be  the  exclusive  MBS 
outlet  in  that  area. 


JANE  MOORE  has  been  appointed 
radio  head  for  the  greater  New  York 
1944  March  of  Dimes  Campaign,  ac- 
cording to  Howard  J.  London,  radio 
director  for  the  National  Foundation 
for  Infantile  Paralysis.  Miss  Moore, 
formerly  New  York  radio  head  for 
the  National  War  Fund,  succeeds  Jill 
Stephens  in  the  Dimes  set  up. 
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Market 
Coverage 
that  pays 
a  Profit 


A  booming  market  of  over  1,250,000 
people — 

Ample  power  (5,000  watts)  and  a 
favorable  frequency  (980  kc)  to 
cover  it — 

At  extremely  low  cost  per  1,000 
families. 

Check  up  on  Nashville  and  WSIX 
for  any  pending  schedule — wire  this 
station  or 

Spot  Sales,  Inc.,  National  Representatives 

Member  Station,  The  Blue  Network  and 
Mutual  Broadcasting  System 


5,000 
WATTS 


NASHVILLE,  TENN 


OWI  PACKET,  WEEK  FEB.  14 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  Feb.  14.  All  station  announcements  are  50  seconds  and 
available  for  sponsorship.  Tell  your  clients  about  them,  plan  schedules  for  best  timing 
of  these  important  war  messages.  Each  X  stands  for  three  announcements  per  day  or 
21  per  week. 


WAR  MESSAGE 


NET- 
WORK 


STATION  ANNOUNCEMENTS 


Group 
KW 


Group 
OI 


NAT.  SPOT 
PLAN 


PLAN 

Aff. 

Ind. 

Aff. 

Ind. 

Live 

Trans. 

Womanpower  

X 

X 

X 

X 

Women  Marines 

X 

X 

X 

Conserve   Critical  Resources 

(fuel)   

X 

X 

Hold  Prices  Down   

X 

X 

Save  Gasoline 

X 

Save  Fats  and  Grease  

X 

X 

Fourth  War  Loan 

X 

(Feb.  14,  15) 

Use  V-Mail 

X 

See  OWI  Schedule  of  War  Messages  95  for  names  and  time  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 


Women  Marines  Recruiting,  Conserving 
Of  Resources  Head  OWFs  Disc  Packet 


WITH  the  Fourth  War  Loan  drive 
practically  concluded,  the  OWI 
Radio  Bureau  schedule  for  the  week 
beginning  Feb.  14  resumes  em- 
phasis on  continuous  campaigns 
and  reintroduces  several  familiar 
subjects. 

Transcribed  announcements 
available  for  sponsorship  are  con- 
tinued on  Women  Marines  recruit- 
ing and  Conserve  Critical  Re- 
sources. In  addition,  the  new  packet 
schedules  announcements  on  Wo- 
manpower and  Hold  Prices  Down. 

Womanpower  Drive 

Ever-increasing  demand  for 
workers  in  war  plants,  accentuated 
by  drafting  of  formerly  deferred 
single  men,  prompts  the  need  for 
recruiting  of  womanpower.  Mess- 
ages on  this  campaign,  scheduled 
on  both  the  KW  and  OI  groups  of 
stations,  urge  women  not  now  em- 
ployed to  take  war  jobs,  either  in 
production  plants  or  in  essential 
war-supporting  industries. 

Suitable  sponsors  for  the  Wo- 
manpower messages  may  be  found 
among  war  plants  or  essential  in- 
dustries in  the  area  served  by  the 
station.  General  advertisers,  such 
as  banks  or  utilities,  may  also  find 
the  announcements  attractive. 

Hold  Prices  Down,  scheduled  on 
the  KW  group  of  stations,  continues 
to  hammer  away  at  the  dangers  of 
inflation.  Messages  urge  listeners 
to  buy  only  what  they  need 
and  make  what  they  have  last 
longer  and  to  invest  surplus  earn- 
ings in  War  Bonds  and  other  sav- 
ings. Sponsors  for  this  series  may 
be  found  among  advertisers  in  the 
retail  trades. 

Other  campaigns  included  in  the 
week's  packet  are  Save  Gasoline, 
scheduled  on  the  Network  Alloca- 
tion plan;  Use  V-Mail,  also  on  the 
Network  plan;  Save  Fats  and 
Greases,  scheduled  through  the  Na- 
tional Spot  plan;  and  the  Fourth 
War  Loan,  assigned  for  Network 
Allocation  for  the  first  two  days  of 
the  week. 

In  addition,  war  messages  on  the 
Black  Markets  campaign,  with  em- 


phasis directed  to  gasoline,  will  be 
carried  through  the  Special  Assign- 
ments plan.  This  subject  is  also 
listed  for  appeals  on  women's  pro- 
grams through  the  Women's  Radio 
War  Program  Guide.  The  Guide 
also  includes  V-Mail,  Womanpower, 
and  File  Tax  Returns  Early  as  sub- 
jects for  treatments  during  the 
week. 

The  Fight  Waste  campaign, 
scheduled  for  Special  Assignments, 
completes  the  week's  packet. 


O'Hara  Heads  WMAN 

J.  MARION  O'HARA,  manager  of 
WRRN  Warren,  0.,  has  been 
appointed  general  manager  of 
WMAN  Mansfield,  0.,  Monroe  F. 
Rubin,  president  of  Richland  Inc., 
operators  of  WMAN,  announced 
last  week.  Mr.  O'Hara,  who  became 
manager  of  the  Warren  station  sev- 
eral months  ago,  formerly  was 
classified  advertising  manager  of 
the  Mansfield  News-Journal. 


Red  Anthem  to  BMI 

ENGLISH  lyrics  to  the  new  Soviet 
national  anthem  have  been  written 
by  Louis  Untermeyer,  distinguished 
American  poet,  with  Broadcast 
Music  Inc.,  owning  the  copyright. 


CONSERVATION  IDEA 

Disc-Saving  Plan  Devised 
 By  WWNC  Staff  


CONSERVING  needed  transcrip- 
tion materials,  WWNC  Asheville 
has  taken  all  national  spot  record- 
ings from  its  files  and  has  written 
letters  to  the  respective  agencies 
asking  about  their  disposition.  The 
station  found  nearly  50  transcrip- 
tions marked  "hold",  some  dating 
back  more  than  two  years. 

Through  the  inquiry,  WWNC 
hopes  to  place  over  200  transcrip- 
tions back  in  circulation.  Letters 
to  agencies  record  number,  track 
number,  name  of  account,  and  asks 
them  to  check  (a)  continue  to  re- 
tain in  file;  (b)  ship  to  manufac- 
turer for  ref abrication ;  (c)  other 
shipping  instructions.  The  plan 
may  be  adopted  by  other  stations. 
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Center  of  the  Nation's  population  is  located  in  Indiana,  not  far  removed  from  WOWO. 

WOWO  is  Indiana's  Most  Powerful  Broadcasting  Station  .  .  a  Center  for  Program 

Production  .  .  a  Center  for  Market  Testing.    Several  now-popular  network 
shows,  and  variations  of  them,  had  their  beginning  at  WOWO. 

Shows  are  produced  and  tested  .  .  in  this  ideal  section  of  the  country  .  .  and  then  linked  to  a  product. 

With  an  audience  split  fifty-fifty,  urban  and  rural,  the  first  few  broadcasts  provide  indications 
upon  which  the  advertiser  charts  his  course. 

The  number  of  programs  and  advertisers  that  began  at  WOWO  and  are  now  carrying  on  nationally, 
is  proof  indeed  that  your  good  sales-ideas  can  be  best  tested  on  WOWO,  Ft.  Wayne. 


New  Coverage  and  Market  Map  now  avail- 
able. Just  your  name  and  address  on  a 
penny  postal  and  we'll  gladly  send  it. 


WESTINGHOUSE  RADIO  STATIONS  Inc 

WOWO  •  WGL  •  WBZ  •  WBZA  •  KYW  •  KDKA 
REPRESENTED      NATIONALLY      BY      NBC      SPOT  SALES 


NorthCaroiina 

is  the 

Souths  No  J 


Industrial 
State 


VALUE  of  MANUFACTURED  PRODUCTS 


NORTH  CAROLINA 


AVERAGE  OF 
JV/JVE  OTHER 
SOUTHERN  STATES 


$1,420.6 

( M I LLIO/VS  ) 


Source:   —   Census   of  Manufactures,  1939 


WPTF 

with  50,0 00 Watts 

in  RALEIGH  ;$ 


NBC     -      6  8  O     K.  C. 
FREE  €r  PETERS,  NATIONAL  REPRESENTATIVES 


Opposition  to  FCC's  Order 
On  Docket  Records  Is  Seen 

Hearing  on  Rule  Making  Public  All  Transactions 
Except  Financial  Affairs  Is  Set  for  March  1 


INDICATIONS  of  opposition  to 
FCC  Order  No.  118,  which  would 
make  public  practically  all  records 
of  broadcasting  business  transac- 
tions except  station  financial  af- 
fairs, followed  announcement  last 
Tuesday  the  Commission  had  set 
March  1  as  date  for  oral  argument 
on  the  proposed  order. 

Amending  Sec.  1.5  of  the  FCC 
Rules  of  Practice  &  Procedure  Re- 
lating to  Inspection  of  Records,  the 
proposed  order  was  seen  in  some 
quarters  as  a  tightening  of  Com- 
mission control  over  business  prac- 
tices of  broadcasting  under  the  so- 
called  Frankfurter  Supreme  Court 
decision  of  May  10,  1943,  which 
said  the  FCC  has  supervision  over 
"control  of  that  traffic". 

Opposition  Recalled 

It  was  recalled  that  representa- 
tives of  radio  vigorously  opposed 
Government  control  of  business 
practices  during  hearings  last  No- 
vember-December before  the  Senate 
Interstate  Commerce  Committee  on 
the  White-Wheeler  Bill  (S-814). 
Throughout  the  hearings  Chairman 
Burton  K.  Wheeler  (D-Mont.),  co- 
author of  the  measure,  expressed 
himself  in  favor  of  some  control 
of  business  practices,  despite  con- 
tentions of  broadcasters  that  the 
business  aspects  of  broadcasting 
are  too  closely  related  to  program- 
ming to  make  a  separation. 

Under  the  proposed  regulation, 
the  FCC  would  throw  open  to  pub- 
lic inspection  all  records  of  con- 
tractual relations,  such  as  agree- 
ments between  networks  and  af- 
filiates. This  rule,  if  adopted,  would 
tend  to  place  broadcasting  in  the 
same  category  as  common  carriers, 
it  was  pointed  out. 

The  rule  further  would  make 
public  all  transfers  of  stock  in  sta- 
tions and  would  throw  open  for 
public  inspection  business  prac- 
tices which  now  are  considered  pri- 
vate affairs.  In  many  quarters  it 
was  felt  that  the  proposed  rule 
would  serve  no  useful  purpose  but 
rather  would  operate  as  a  detri- 
ment in  the  business  of  broad- 
casting. 

It  was  understood  that  consider- 
able discussion  of  the  proposed 
regulation  took  place  around  Com- 
mission quarters,  with  the  original 
plan  to  make  public  all  dealings 
of  broadcasters,  such  as  financial 
statements,  contractual  relations 
with  sponsors,  income,  operating 
costs,  etc.  After  much  argument 
the  Commission  is  reported  to  have 
dropped  the  proposal  that  would 
have  laid  open  all  financial  affairs 
of  a  station.  ■ 

In  setting  Order  118  down  for 
hearing  the  Commission  established 


the  deadline  for  filing  requests  for 
oral  argument  as  Feb.  16. 

Text  of  the  FCC's  announcement 
of  Order  No.  118  follows: 

At  a  meeting  of  the  FCC  held  at  its 
offices  in  Washington,  D.  C.  on  the  18th  day 
of  January,  1944: 

WHEREAS,  The  Commission  is  of  the 
opinion  that  public  interest,  convenience 
and  necessity  may  be  served  by  adoption 
of  the  following  proposed  rule: 

Section  1.5 — Inspection  of  records. — Sub- 
ject to  the  provisions  of  sections  4  ( j ) , 
213(f),  412  and  606  of  the  Act,  the  files  of 
the  Commission  shall  be  open  to  public 
inspection  as  follows: 

(a)  Tariff  schedules  required  to  be  filed 
under  section  203  of  the  Act:  valuation 
reports  including  exhibits  fileJ  in  connec- 
tion therewith,  unless  otherwise  ordered 
by  the  Commission,  with  reasons  therefor, 
pursuant  to  Section  213  of  the  Act;  and 
annual  and  monthly  reports  required  to 
be  filed  under  section  219  of  the  Act. 

(b)  Contracts,  agreements,  or  arrange- 
ments between  carriers,  filed  pursuant  to 
section  211(a)  of  the  Act,  except  such 
contracts  relating  to  foreign  wire  or  radio 
communications  which  are  marked  con- 
fidential by  the  Commission. 

(c)  All  applications  and  amendments 
thereto  filed  under  title  II  and  title  III 
of  the  Act,  including  all  documents  and 
exhibits  filed  with  and  made  a  part  thereof, 
whether  by  reference  or  otherwise,  except 
reports  filed  pursuant  to  Section  1.361  of 
the  Rules  of  Practice  and  Procedure; 
authorizations  and  certifications  issued 
upon  such  applications,  all  pleadings,  de- 
positions, exhibits,  reports  filed  pursuant 
to  Section  43.1  of  the  Rules  and  Regula- 
tions, transcripts  of  testimony,  examiners' 
reports,  exceptions,  briefs,  proposed  re- 
ports or  findings  of  fact  and  conclusions, 
minutes,  and  orders  of  the  Commission,  ex- 
cepting, however,  any  of  the  foregoing  ex- 
pressly designated  by  the  Commission  as 
confidential. 

(d)  In  the  discretion  of  the  Commis- 
sion, other  files,  including  those  excepted  in 
subsections  (a),  (b)  and  (c)  hereof; 
upon  written  request  describing  in  detail 
the  documents  to  be  inspected  and  the 
reasons  therefor. 

WHEREAS,  The  Commission  is  of  the 
opinion  that  it  will  best  .conduce  to  the 
proper  dispatch  of  business  and  to  the 
ends  of  justice  that  all  interested  persons 
be  given  an  opportunity  to  file  briefs  and 
to  appear  before  the  Commission  and  argue 
orally  why  the  above  proposal  should  not 
be  adoptei  or  why  it  should  not  be  adopted 
in  the  form  proposed  by  this  order. 

NOW.  THEREFORE,  IT  IS  HEREBY 
ORDERED,  That,  upon  the  written  re- 
quest of  any  interested  person,  oral  argu- 
ment be  held  before  the  Commission  en 
banc  on  March  1,  1944,  at  10:30  A.M., 
as  to  why  the  above  proposed  rule  should 
not  be  adopted  or  why  it  should  not  be 
adopted  in  the  form  proposed  by  this 
Order.  Such  requests  for  oral  argument 
shall  be  filed  by  all  persons  desiring  to 
appear  on  or  before  February  16,  1944  and 
each  such  request  shall  be  accompanied 
by  a  brief. 


Double  Hero 

MURDERS  solved,  stolen 
cars  returned,  runaways  ap- 
prehended—  all  in  a  day's 
work  at  WDAY  Fargo,  N.  D. 
A  few  days  ago  one  of  the 
staff  secretaries  located  a 
12-year-old  runaway  being 
sought  by  the  police.  Two 
nights  later  Operator  Carley 
broadcast  a  stolen  car  bulle- 
tin. An  hour  -  and  -  a  -  half 
passed,  and  Announcer  Ebert 
and  Miss  Carley  walked  out 
of  the  Bison  Coffee  Shop 
smack  into  the  missing  car. 
They  tore  back  into  the  stu- 
dio and  phoned  the  Fargo 
Police  Dept.  After  a  squad 
car  chase  up  Fargo's  Broad- 
way, the  car  was  caught  and 
WDAY  became  a  double  hero. 
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Sinclair  Refining  Co. 

25 

133 

R.  B.  Semler,  Inc. 

7 

178 

Employers'  Group  Insurance 

15 

180 

Kellogg  Company 

39 

200 

Pharmaco,  Inc. 

109 

200 

Gillette  Razor 

110 

344* 

i 

1 


EP 


*Even  the  world's  largest  network  isn't  large  enough  for.  Gillette  so 
we  round  up  additional,  non-Mutual  Stations  for  these  broadcasts. 


HERE  IS  THE  ANNUAL  REPORT 
OF  KFNF,  SHENANDOAH,  IOWA 

Broadcasting  Operation  of  KFNF, 
the  Friendly  Farmer  Station,  Com- 
piled for  Advertisers  and  Agencies 

in  1943 

KFNF  operated  on  a  normal  broadcasting  schedule  of 
86  hours  a  week. 

KFNF  devoted  30%  of  its  time  to  non-commercial 
public  service  and  war  effort  programs. 

KFNF  carried  a  total  of  2,617  commercially  sponsored 
half-hour  broadcasts. 

KFNF  carried  a  total  of  3,362  commercially  sponsored 
quarter-hour  broadcasts. 

KFNF  broadcast  a  total  of  10,1 14  commercially  spon- 
sored announcements. 

KFNF  served  a  total  of  125  advertisers.  57  of  these 
were  new  advertisers. 

KFNF  SALES  INCREASE  IN  1943  WAS 
~  73.3%  OVER  THE  PREVIOUS  YEAR 

And  in  1944 

KFNF  Continues  Its  Record  As  the 
Result-Getting  Station  of  the 
Nation's  Richest  Farm  Area 

KFNF 

SHENANDOAH,  IOWA 

"THE  FRIENDLY  FARMER  STATION" 

1 ,000  WATTS  920  KC 

For  availabilities,  write  or  wire 
Frank  Stubbs,  Manager,  KFNF,  Shenandoah,  Iowa 


MORE  FMBI  REGISTRATIONS 


AN  ADDITIONAL  117  advance 
registrants  for  the  Jan.  26-27  con- 
vention of  Frequency  Modulation 
Broadcasters  Inc.  at  the  Hotel  Com- 
modore, New  York,  have  been  re- 
ceived since  publication  of  the  list 
in  the  Jan.  17  BROADCASTING.  The 
new  advance  registrations  bring 
the  total  to  292.  The  list  follows: 

National  Life  &  Accident  Insurance  Co. 
(WSM-FM),  Nashville,  George  A.  Reyn- 
olds. 

Truth  Publishing  Co.,  Inc  (WTRC),  Elk- 
hart, Ind.,  Lester  W.  Zellmer. 

WHBY  Green  Bay,  Wis.,  James  A.  Wag- 
ner. 

Record-Herald    Co.,    Wausau,  Wisconsin, 

J.  C.  Sturtevant. 
General  Mills,   Minneapolis,   E.  G.  Smith. 
WCAX  Burlington,  Vt.,  Charles  P.  Has- 

brook. 

Maryland  Broadcasting  Co.  (WITH)  Bal- 
timore, Thomas  G.  Tinsley,  II. 

Philco  Corp.,  Philadelphia,  William  Balder- 
ston.  F.  J.  Bingley. 

WKNE  Keene,  N.  H.,  David  Carpenter, 
Chicago  Sun,  Clem  Randau. 

American  Network,  Boston,  Nata  Addis, 
William  B.  Lewis. 

J.  Walter  Thompson  Co.,  New  York, 
Linnea  Nelson. 

WHN  New  York,  Herbert  L.  Pettey. 

WMIT  Washington,  D.  C,  Lewis  Wind- 
muller. 

WHIS  Bluefield,  W.  Va.,  J.  H.  Shott. 
Tierney  Mining  Co.,  Bluefield,  W.  Va.,  L. 

C.  Tierney. 
WFIL  Philadelphia,  Roger  W.  Clipp. 
WCAU  Philadelphia,  Dr.  Leon  Levy,  Nor- 

ris  West. 

KUSA  Kansas  City,  John  Helquist. 
HCJB     Quito,     Ecuador,     Elkhart,  Ind., 

Clarence  C.  Moore. 
WGAN    Portland    Broadcasting  System, 

Inc.,  Portland,  Me.,  Fred  R.  Lord,  C.  E. 

Gatchell. 

The  Hartford  Times  (WTHT),  Hartford, 
Conn.,  C.  G.  DeLaney,  R.  K.  Blackburn. 

Scranton  Broadcasters.  (WGBI)  Scranton, 
Pa.,  K.  R.  Cooke,  George  D.  Coleman. 

Schenley  Distillers  Corp.,  New  York,  S.  D. 
Gregory. 

Richmond  Radio  Corp.,  (WRNL)  Rich- 
mond, J.  B.  Wise,  E.  S.  Whitlock,  R.  W. 
Raabe. 

May  Broadcasting  Co.  (KMA)  Shenan- 
doah, la.,  J.  C.  Rapp,  Ray  Schroeder. 

Lancaster  Electronic  Labs.,  Lancaster,  Pa., 
R.  P.  Nick,  F.  H.  Altdoerffer. 

WABF  New  York,  Anita  DeMars. 

Journal-Gazette  Co.,  Fort  Wayne,  Ind., 
M.  M.  Ellingham,  F.  B.  Ritchey. 

Associated  Music  Publishers,  New  York, 
K.  R.  Smith,  Wm.  J.  Herdman,  Ben  Sel- 
vin,  Loren  Watson,  Clint  Finney. 

WEBR  Buffalo,  Paul  E.  Fitzpatrick,  Cy 
King. 

Pawtucket  Broadcasting  Co.,  (WFCI) 
Pawtucket,  R.  I.,  Howard  W.  Thornley, 
Gilbert  W.  Johnson. 

WMUR  Manchester,  N.  H.,  Hervey  Carter. 
Vincent  H.  Chandler. 

Plaza  Court  Broadcasting  Co.  (KOCY), 
Oklahoma  City,  Okla.,  M.  H.  Bonne- 
brake. 

Ohio  Broadcasting  Co.  (WHBC),  Canton, 
O.,  Kenneth  Sliker,  William  H.  Vodrey 
Jr. 

WJR  Detroit,  P.  M.  Thomas,  R.  Fitz- 
patrick. 

The  News,  New  York,  C.  E.  Denton. 
Transcript  Publishing  Assn.,  North  Adams, 

Mass.,    James  A.  Hardman,   James  A. 

Hardman,  Jr. 
Durham  Radio  Corp.,   (WDNC),  Durham. 

N.  C,  J.  F.  Jarman. 
Metropolitan  Television,  New  York,  L.  L. 

Thompson,  Theodore  B.  Grenier,  William 

Blacksher. 

Doolittle  Radio  Inc.,  Chicago.  E.  M.  Doo- 

little,  Dudley  Gray,  C.  M.  Rodman. 
Earle  C.  Anthony  Inc.,   (KFI-KECA)  Los 

Angeles,  Curtis  W.  Mason. 
Oshkosh  Broadcasting  Co.,   (WOSH)  Osh- 

kosh,  Wis.,  Myles  H.  Johns. 
WSRR  Stamford,  Conn.  Harold  H.  Meyer, 

Edward  Markman. 
Alamance     Broadcasting     Co.  (WBBB), 

Burlington,  N.  C,  E.  Z.  Jones,  Wilton 

Lane. 

Iowa    Broadcasting    Co.     (WMT),  Cedar 

Rapids,  la.,  Charles  F.  Quentin. 
United   Broadcasting   Co.  (WHK-WCLE) 

Cleveland,  Ralph  H.  DeLany. 
WGN  Chicago,  G.  W.  Lang. 
The  Blue  Network,  New  York,  G.  O.  Milne, 

Frank  Marx. 
The    Valley    Broadcasting    Co.  (WSTV- 

WJPA),    Steubenville,    Ohio,     John  J. 

Laux,  Joseph  M.  Troeseh. 
KFUO  St.  Louis,  Carl  H.  Meyer. 
KFAB  Lincoln,  Neb.,  Mark  W.  Bullock. 
WRAL  Raleigh,  N.  C,  Stanley  H.  Brown. 


Muzak  Radio  Broadcasting  Station. 
(WGYN)   New  York,  Carl  J.  Shaefer. 

Zenith  Radio  Corp.,  Chicago,  Ed.  Brown. 

Belmont  Radio  Corp.,  Chicago,  P.  S.  Bill- 
ings, H.  C.  Mattes,  W.  L.  Dunn. 

Globe  Democrat  Publishing  Co.,  St.  Louis, 
Charles  W.  Nax. 

General  Electric  Co.,  Electronics  Dept., 
Schenectady,  N.  Y.,  W.  R.  David,  W.  G. 
Broughton. 

Central  Broadcasting  Co.  (WHO)  Qes 
Moines,  P.  A.  Loyet,  Wm.  M.  Brandon, 
J.  O.  Maland,  Buryl  Lottridge. 

Canadian  Broadcasting  Corp.,  Montreal, 
J.  E.  Hayes. 

British  Broadcasting  Corp.,  New  York, 
John  Salt. 

National     Association     of  Broadcasters. 

Washington,  D.  C,  Robert  T.  Bartley. 
Porter  and  Haley,  Washington,  Andrew  G. 

Haley. 

WNEW  New  York  M.  J.  Weiner. 
WHB  Kansas  City,  Donald  Dwight  Davis. 
WBRK  Pittsfield,  Mass.,  Monroe  B.  Eng- 
land. 

Espey  Mfg.  Co.,  New  York,  Harold  Shev- 

ers,  J ack  Rosenbaum. 
Paul  H.  Raymer  Co.,  New  York,  Paul  H. 

Raymer,  F.  C.  Brokaw. 
N.   W.  Ayer  &  Son,   New  York,  C.  R. 

Browne,  R.  H.  Penndorf,  G.  M.  Lewan- 

der,  J.  E.  Frazer,  P.  A.  Cleland. 
Bamberger  Broadcasting  Service,  (WOR) 

New  York,  Theodore  C.  Streibert,  J.  R. 

Poppele. 

WBCA  Capitol  Broadcasting  Co.,  Schenec- 
tady, N.  Y.,  Leonard  L.  Asch. 

WBNS  Columbus,  O.,  Lester  F.  Nafzger. 

Nashville  Radio  Corp.,  Nashville,  Thomas 
M.  McNicholas,  E.  B.  Stahlman,  Jr.,  J. 
T.  Griscom. 


Post- War  Glimpse  Given 
Minn.   Hardware  Assn. 

BEFORE  hostilities  cease,  the  ra- 
dio industry  will  be  prepared  for 
the  tremendous  post-war  market 
in  radios,  according  to  J.  H.  Ras- 
mussen,  commercial  manager  of 
Crosley  Corp.,  who  spoke  before 
the  annual  meeting  of  the  Minne- 
sota Hardware  Dealers'  Assn.  in 
Minneapolis  on  Jan.  20. 

"It  is  not  too  early,"  Mr.  Ras- 
mussen  told  the  dealers,  "to  start 
identifying  your  stores  as  radio  and 
appliance  dealers  as  soon  as  prod- 
ucts are  available."  Mr.  Rasmussen 
predicted  that  the  models  which 
will  go  on  sale  after  the  war  will 
have  a  normal  year's  model 
changes. 


Marmor  Joins  BMI 

WITH  expansion  of  West  Coast 
operations,  Broadcast  Music  Inc. 
has  added  Eddie  Marmor  to  its 
Hollywood  staff  as  assistant  to 
Eddie  Janis,  manager.  Mr.  Marmor 
formerly  was  associated  with  Ed- 
win H.  Morris  Co.,  Hollywood 
music  publishers.  Merritt  Tomp- 
kins, vice-president  and  general 
manager  of  BMI  New  York,  has 
been  in  Hollywood  conferring  with 
Mr.  Janis  and  instituting  expan- 
sion program. 


FREC  Selects  Programs 

SELECTED  programs  for  school 
listening  during  the  month  of  Feb- 
ruary have  been  chosen  by  the 
Federal  Radio  Education  Commit- 
tee in  Washington.  The  list  of  38 
suitable  radio  programs  for  chil- 
dren may  be  obtained  by  addressing 
the  Committee,  a  division  of  the 
Office  of  Education,  Washington  25. 


ALFRED  R.  BECKMAN,  former  as- 
sistant sales  service  manager  of  the 
Blue,  has  been  named  commercial  su- 
pervisor in  the  Blue  traffic  department, 
replacing  Gordon  Vanderwalker,  now 
a  lieutenant  in  the  Navy. 
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WNOX  is  under  the 
same  sound  manage- 
ment policy  as  WCPO — 
Cincinnati,  Ohio;  and 
WMPS  —  Memphis, 
Tennessee. 
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10000  UJHTTS  •  990  KC  •  KHOXUILLE,  TE1M 
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Not  in  all  Presto  history  have  we  ever  produced  so  much 
of  such  importance  .  .  . 

As  leading  manufacturers  of  sound  recording  equipment, 
Presto  has  been  an  ever-increasing  source  of  highly  im- 
portant electronic  equipment  for  military  uses. 
Our  facilities  have  been  expanded— our  knowledge  and 
experience  greatly  broadened — our  manufacturing  and 
technical  know-how  daily  widened. 

The  result  will  be  evident  in  Presto  post-war  production 
and  products.  In  the  interim  we  are  all  set  to  cut  another 
record  in  1944 — to  make  it  an  even  greater  year  in  Presto 
production  for  victory! 

★  ★  ★ 

P.S.  Invest  in  invasion  in  1944!  Not  all  can  fight,  but  we 
all  can  work,  sweat  and  save  for  our  future.  Use  every 
dollar  and  dime  you  can  spare  to  back  the  attack  with 
War  Bonds. 


Presto  Recording  Corporation 

NEW  YORK   19,  N.  Y.,  U.  S.  A. 
World's  Largest  Manufacturers  of  Instantaneous  Sound  Recording  Equipment  and  Discs 
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Fourth  of  Daily  Newspapers 
List  All  Radio  Programs  Free 

ANPA  Survey  Reveals  563  Treat  Logs  as  News; 
271  Publish  Information  Only  as  Paid  Ads 


ABOUT  ONE-FOURTH  of  the 
country's  newspapers  publish  com- 
plete radio  program  listings  with- 
out charge  in  their  respective  com- 
munities, a  survey  just  announced 
by  the  American  Newspaper  Pub- 
lishers Assn.  disclosed. 

ANPA  last  month  sent  question- 
naires to  all  daily  newspapers  in 
the  U.  S.  seeking  information  about 
the  practices  of  publishers  in  han- 
dling radio  program  listings.  Of  the 
more  than  800  who  replied  only  186 
reported  that  they  published  list- 
ings of  all  stations  in  their  com- 
munities according  to  the  ANPA 
tabulation  released  in  mid-January. 
Of  563  newspapers  which  do  pub- 
lish radio  listings  without  charge, 
326  reported  they  did  not  carry  the 
program  logs  of  all  stations  in  their 
communities,  while  31  said  they 
published  the  majority  of  stations' 
listings. 

Published  as  Paid  Ads 

There  were  271  newspapers 
which  replied  that  they  carried  pro- 
gram listings  only  as  paid  adver- 
tising. Of  that  number  19  publish 
advertising  of  program  listings 
regularly,  either  daily,  weekly  or 
monthly,  and  119  carry  such  adver- 
tising when  it  is  offered,  which  is 
only  occasionally.  Two  said  they 
would  accept  no  radio  advertising 
and  111  would  publish  such  space  if 
offered  but  none  has  been  tendered 
by  radio. 

Two  others  discriminate  against 
local  stations.  They  indicated  they 
would  carry  advertising  by  national 
but  not  local  stations.  Five  others 
exchange  advertising  space  for  ra- 
dio time  and  one  publisher  reported 
he  would  carry  program  listings 
free  if  the  station  would  buy  a  half- 
page  ad  in  conjunction  with  the 
programs. 

Twenty  newspapers  said  they  did 
not  publish  program  listings  free 
but  did  carry  news  items  ranging 
in  space  from  one  to  three  inches, 
a  majority  being  the  AP  highlights 
of  network  programs.  Of  the  271 
newspapers  not  publishing  radio 
program  listings  free,  four  own  and 
operate  stations,  four  have  finan- 
cial interests  in  stations  and  one 
has  an  application  pending  before 
the  FCC. 

A  total  of  106  newspapers  re- 
ported they  published  programs  as 
news  at  one  time  but  discontinued 
them.  Another  128  have  never  car- 
ried listings.  Of  those  discontinu- 
ing, 89  reported  little  or  no  unfa- 
vorable reaction  after  dropping  list- 
ings, 8  said  some  complaints  were 
received  and  9  failed  to  answer  that 
particular  question.  Time  of  dis- 
continuance of  free  publication  va- 
ried as  follows: 

Discontinued  within  last  six 
months,  7;  six  months  to  a  year 
ago,  3;  one  to  two  years  ago,  13; 


two  to  five  years  ago,  20;  five  to 
10  years  ago,  24;  10  to  15  years 
ago,  20;  15  years  ago  or  more,  6; 
not  answering,  13. 

Of  the  271  newspapers  not  carry- 
ing free  program  listings,  185  made 
no  survey  to  determine  reader  in- 
terest, 13  reported  having  made 
complete  or  partial  surveys  which 
disclosed  minor  reader  interest; 
three  reported  high  reader  interest; 
one  said  program  listings  would 
have  to  be  resumed  when  newsprint 
shortage  is  relaxed,  and  another  re- 
plied that  when  its  local  station 
joins  the  Blue  Network  it  "may  re- 
quire resumption  of  program  list- 
ings." 

Only  39  newspapers  of  the  563 
which  reported  publishing  program 
listings  free  have  no  financial  in- 
terest in  radio,  while  92  own  or 
operate  stations  and  412  have  some 
financial  interest.  Two  have  appli- 
cations pending  before  the  FCC 
and  one  plans  to  file  for  a  fre- 
quency. 

Trade  names  are  not  used  in  pro- 
gram listings  by  493  newspapers, 
while  11  others  print  trade  names. 
Four  use  trade  names  only  for 
the  newspapers'  respective  stations, 
while  16  others  reported  they  try  to 
eliminate  them  where  possible. 

On  daily  space  used  in  publish- 
ing program  listings,  211  newspa- 
pers reported  they  devote  from  11 
to  20  inches;  163  give  21  to  40 
inches;  115  contribute  6  to  10 
inches  and  29  use  space  ranging 
from  41  inches  to  more  than  100 
inches.  Only  28  publications  devoted 
less  than  5  inches  of  space  to  list- 
ings. 


GABRIEL  HEATER,  whose  Mutual 
news  programs  have  originated  at  his 
home  in  Long  Island,  is  now  heard 
from  Ponta  Vedra  Inn,  Fla.  Program 
is  sponsored  by  R.  B.  Semler  Inc., 
Zonite  Products  and  Barbasol  Co. 


BACK  TO  TEXAS 
Goes  Hough,  Satisfied  With 
 FCC  Ownership  Rule  * 

GRATIFIED  over  the  outcome  of 
the  newspaper-ownership  proceed- 
ing, which  culminated  in  dismissal 
Jan.  13  of  the  proposed  orders  to 
ban  such  ownership,  Harold  V. 
Hough,  general  manager  of 
WBAP-KGKO,  Fort  Worth,  and 
chairman  of  the  Committee  since 
its  formation  in  1941,  told  Broad- 
casting last  week  that  he  was 
"going  back  to  Texas". 

"I  see  no  goblins  in  the  Commis- 
sion's order",  Mr.  Hough  said.  "The 
Committee  is  plainly  on  record  to 
the  Congress  as  to  its  wishes.  There 
are  no  changes  in  that".  The  Steer- 
ing Committee  on  Jan.  14  "wel- 
comed" the  dismissal  but  added 
that  its  position  as  to  the  need  for 
clarifying  legislation  by  Congress 
with  respect  to  the  powers  of  the 
Commission  "is  unchanged". 
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FOR  THE 
AFTERNOONS  OF 
SOLID  PLEASURE' 


WFBR  IS  FAST  CORNERING 
BALTIMORE'S  DAYTIME  AUDIENCE 

More  and  more  letters  like  this  one  are  coming  in 
every  day  from  Baltimore  women. 

With  daytime  program  competition  constantly 
increasing,  we  stepped  up  our  programming  even 
further.  And  the  latest  surveys  tell  the  story !  Showing 


a  50%  increase  in  our  afternoon  rating  during  the  last 
three  months!  Naturally,  we're  proud  of  this  increase. 

It's  just  further  proof  of  what  we've  been  saying  right 
along  .  .  .  that,  if  you  want  to  completely  cover  Balti- 
more, America's  sixth  largest  city,  WFBR  is  the 
station  to  do  it .  .  .  with  a  signal  that  is  strong  enough 
and  clear  enough  to  give  you  concentrated  coverage 
in  an  area  of  well  over  a  million  people! 


RADIO  STATION    If     JL    MLW   M.W  BALTIMORE 

NATIONAL  REPRESENTATIVE:  JOHN  BLAIR  &  CO. 
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of  inspired  music! 

but  only  in  the  hands  of  a  fine  musician 

Just  a  few  inches  of  carved  wood  and  four  mute  strings! 
But  in  the  skilled  hands  of  an  artist,  this  rare  Stradivari  be- 
comes a  mellow  musical  voice  to  sway  thousands. 

And  in  a  similar  way,  Spot  Radio  Advertising  in  skilled 
hands  becomes  an  effective  instrument  for  swaying  thou- 
sands of  listeners  to  a  product. 

Many  years  of  practical  experience  and  intensive  study 
have  given  us  the  ability  to  help  you  make  Spot  Radio  a 
powerful  builder  of  sales. 


PAUL  H.  RAYMER  COMPANY  •  RADIO  STATION  REPRESENTATIVES 

NEW  YORK  •  DETROIT  •  CHICAGO  •  SAN  FRANCISCO  •  LOS  ANGELES 


Politics 

A  typical  campaign-year  political  tempest 
has  been  stirred  over  the  nomination  by  Presi- 
dent Roosevelt  of  E.  K.  Jett  to  be  a  member 
of  the  FCC.  Mr.  Jett  is  the  best  qualified  man 
in  sight  for  the  FCC  vacancy  by  virtue  of  his 
excellent  naval  background,  his  experience 
with  the  Commission  since  1929,  and  as  its 
chief  engineer  since  1938. 

The  only  objection  relates  to  Mr.  Jett's 
politics.  He  was  named  as  a  non-Democrat,  and 
therefore  presumably  as  a  Republican,  since 
he  is  to  fill  a  post  heretofore  held  by  a  Repub- 
lican. Mr.  Jett  has  never  voted.  The  Communi- 
cations Act  states  simply  that  the  FCC  shall 
have  seven  members,  not  more  than  four  of 
whom  shall  be  of  the  same  political  party. 
There  are  four  members  of  the  Commission 
named  as  Democrats.  There  are  two  Republican 
members.  Therefore  the  seventh  post — to  which 
Mr.  Jett  has  been  named — must  be  filled  by  a 
non-Democrat. 

Mr.  Jett  says  he  is  not  a  Democrat.  There  is 
the  contention  that  he  is  not  a  Republican  be- 
cause he  has  served  as  chief  engineer  under 
Chairman  Fly,  a  vigorous  New  Dealer.  But  Mr. 
Jett  received  his  first  appointment  to  the  old 
Radio  Commission  when  Herbert  Hoover  was 
President,  Thus,  bv  this  same  kind  of  reason- 
ing, he  must  have  been  a  Republican  then. 

To  those  in  radio,  it  makes  no  difference 
what  Mr.  Jett  claims  as  his  politics.  He  isn't  a 
politician.  He  is  a  practical,  sound  engineering 
executive  who  has  done  an  outstanding  job  for 
his  Government.  He  deserves  the  promotion 
to  the  Commission,  whether  he  calls  himself 
Republican,  Independent  or  Bull-Mooser. 

We  are  confident  that  once  Mr.  Jett  appears 
before  the  Senate  Interstate  Commerce  Com- 
mittee, irrespective  of  party  considerations,  he 
will  win  the  Committee's  endorsement.  That's 
because  he  is  an  open-minded,  fair,  public 
servant,  who  will  vote  as  his  judgment  dictates 
and  not  by  political  label. 


Evans'  Evangelism 

SILLIMAN  EVANS,  publisher  of  the  Chicago 
Sun,  has  launched  a  sort  of  one-man  campaign 
against  radio,  presumably  as  self-appointed 
spokesman  for  publishers  not  in  radio.  It  isn't, 
we  assume,  because  Mr.  Evans  had  no  designs 
on  becoming  a  publisher-broadcaster,  because 
the  Sun  had  WJWC,  in  Chicago,  but  tossed  in 
the  sponge  last  year  because  it  couldn't  get 
better  facilities.  And,  as  publisher  of  the  Nash- 
ville Tennessean,  Mr.  Evans  several  years  ago 
tried  to  get  a  station  in  Nashville,  but  that 
got  hung  up  somehow. 

Mr.  Evans'  address  before  a  Chicago  journal- 
ism council  was  as  inaccurate  as  it  was  vio- 
lent. He  damned  publishers  for  their  "stupid- 
ity" in  "building  up"  radio,  and  damned  radio 
for  competing  with  newspapers.  He  criticized 
the  FCC's  newspaper  ownership  ruling  as  not 
conclusive,  and  then  urged  as  an  alternative, 
that  no  newspaper  should  own  a  station,  but 
that  the  media  shall  be  out  and  out  competitive. 

But  these  vitriolic  outbursts  answer  them- 
selves, for  they  hark  back  to  the  horse-and- 
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buggy  days  of  newspaper  opposition  to  radio. 
Mr.  Evans'  plea  for  legislation  to  require  the 
recording  of  all  broadcasts  on  the  grounds  that 
stations  carry  advertising  verbiage  which  the 
"newspaper  in  the  community  probably  turned 
down  on  ethical  standards"  is  a  new  note.  He 
said  that  the  "limited  monitoring"  done  by  the 
FCC  is  not  sufficient. 

We  didn't  know  the  FCC  monitored  radio 
advertising.  We  thought  that  was  a  function 
of  the  Federal  Trade  Commission.  Maybe 
we're  wrong,  but  the  annual  report  of  FTC,  is- 
sued just  a  week  ago,  brings  out  that  during 
the  last  fiscal  year  the  Radio  &  Periodical  Di- 
vision examined  339,246  advertisements  in 
newspapers,  magazines,  farm  and  trade  jour- 
nals, of  which  25,949  were  noted  as  containing 
representations  that  appeared  to  be  "false  or 
misleading".  There  were  1,045,484  commercial 
radio  continuities  examined,  including  network, 
individual  station  and  transcription,  of  which 
22,329  were  "marked  for  further  study  as 
containing  representations  that  might  be  false 
or  misleading". 

On  that  score  it  looks  as  though  Mr.  Evans 
just  didn't  have  his  facts  straight.  Or  perhaps 
it  was  a  bit  of  bad  reporting. 

Now,  let's  scan  these:  "Honeymoon  Love 
Drops — Secret  Aroma  to  Win  the  One  You 
Love".  "For  Hard-to-Heal  Leg  Sores,  Ulcers — 
Old  Sores — Open  Legs".  "Specializing  in  the 
Removal  of  Acne  Pits,  Also  Wrinkles  Under 
Eyes."  "Win  the  Battle  with  Constipation  Mis- 
erys". 

Those,  Mr.  Evans,  are  just  a  few  headlines 
from  ads  appearing  on  a  single  page  in  a  cur- 
rent issue  of  one  of  the  metropolitan  dailies 
(no  radio  affiliation). 

Radio  doesn't  accept  such  copy. 


Ruled  Best  and  Least? 

IN  RECENT  weeks  there  has  been  a  tendency 
toward  emphasis  of  "talks"  programs  on  net- 
works and  individual  stations.  There  has  al- 
ways been  a  substantial  amount  of  radio's 
time  (which  happens  to  be  its  only  income 
source)  devoted  to  public  discussion  tvpes  of 
sustainings,  from  forums  and  roundtables  to 
speeches  by  individuals  in  public  life — na- 
tional, state  or  local. 

This  new  emphasis  may  result  from  the  dis- 
cussion in  Congress,  notably  at  the  hearings 
before  the  Senate  Interstate  Commerce  Com- 
mittee, on  the  White-Wheeler  Bill  (S-814). 
Chairman  Wheeler  has  berated  stations  and 
networks  for  not  affording  equivalent  facili- 
ties for  such  discussions.  He  has  heaped  criti- 
cism upon  certain  commentators,  and  has  in- 
sisted that  equal  opportunity  for  response  be 
afforded  to  reach  the  same  audience. 

Others  have  taken  up  the  issue.  The  result 
appears  to  be  that  more  stations  are  carrying 
these  sustaining  "talk"  features  and  perhaps 
more  are  being  scheduled. 

The  public  shouldn't  be  overburdened  with 
such  programs,  and  won't  be  so  long  as  broad- 
casters continue  to  exercise  their  independent 
judgment,  based  upon  known  audience  studies. 

It  has  become  evident,  we  believe,  even  to 
the  most  ardent  advocates,  that  it  is  futile  to 
attempt  to  write  in  the  law  a  "fairness"  clause 
without  destroying  "freedom  of  radio". 

The  American  public  is  the  best  informed 
in  the  world.  It  is  also  the  best  entertained. 
That's  because  the  American  system  has  made 
radio  keen  and  competitive  and  its  broadcast- 
ers sensitive  to  the  public  tastes. 

BROAD 


DR.  EDWIN  HOWARD  ARMSTRONG 

FM  ARE  magic  letters  in  radio.  They  spell 
for  broadcasters  the  new  frontier  when 
victory  is  won.  They  mean  for  millions  of 
listeners  a  new  era  of  "staticless"  radio. 
Overall,  they  spell  a  "radio  revolution";  new 
vistas  for  broadcasting  which  will  make  pos- 
sible the  operation  of  as  many  stations  as 
necessary  to  meet  the  demand. 

This  week  some  400  broadcasters  and  sat- 
ellite operators  will  gather  for  the  convention 
of  FM  Broadcasters  Inc.  There  will  be  radio 
manufacturers,  advertising  agencies,  news- 
paper observers  and  others.  All  will  be  there 
in  tribute  to  the  inventive  genius  of  one  man 
— Dr.  Edwin  Howard  Armstrong,  whose  name 
is  synonymous  with  FM. 

Radio  lore  records  many  "fathers"  of  stand- 
ard broadcasting.  FM,  however,  lays  claim  only 
to  a  single  undisputed  parenthood — Dr.  Arm- 
strong. Many  tributes  have  been  paid  this  shy, 
almost  awkward  Columbia  U.  professor  in  his 
quarter-century  as  an  engineer  and  scientist. 
But  none  will  surpass  the  testimonial  at  the 
FMBI  convention,  where  the  cream  of  the 
nation's  broadcasters  will  pay  him  homage  by 
girding  for  full-scale  commercial  FM  opera- 
tions as  soon  as  war-time  restrictions  are 
lifted. 

Back  in  November,  1935,  Dr.  Armstrong 
first  publicly  disclosed  his  new  method  of  wide- 
band frequency  modulation.  He  presented  a  pa- 
per to  the  Institute  of  Radio  Engineers  in  New 
York  titled:  "A  method  of  reducing  disturb- 
ances in  radio  signalling  by  a  system  of  fre- 
quency modulation."  It  wasn't  "frequency  mod- 
ulation" that  was  new,  for  that  was  a  generic 
description  of  a  system  of  modulation  known 
30  years  before.  But  Dr.  Armstrong's  develop- 
ment of  the  wide-band  frequency  modulation 
which  reduced  disturbances  1000  times  was  the 
invention  that  overnight  became  known  as 
"FM". 

Dr.  Armstrong  is  credited  with  four  out- 
standing inventions:  (1)  the  Regenerative 
Circuit  in  1912;  (2)  superheterodyne  receiv- 
ing system  in  1918  while  serving  in  France  as 
a  major  in  the  Signal  Corps;  (3)  super-regen- 
erative circuit,  in  1920;  (4)  wide-band  fre- 
quency modulation,  in  1933.  This  last  inven- 
tion is  destined  to  be  his  greatest.  Its  uses  are 
not  restricted  to  aural  broadcasting.  It  is  em- 
ployed in  many  modes  of  communications  where 
reliability  and  freedom  from  atmospheric  dis- 
turbances are  essential.  Its  use  in  war  pursuits 
won't  be  disclosed  in  full  measure  until  the 
enemy  is  beaten.  A  year  ago  American  In- 
(Continued  on  page  40) 

CASTING  •  Broadcast  Advertising 


Smoking  is,  in  itself,  a  habit. 

But  so  is  every  little  move  which  you  make  while  doing  it. 


The  people  of  Southern  New  England  have 
developed  a  habit  which  we  like  to  talk  about 
.  .  .  the  habit  of  depending  upon  WTIC  for  the 
best  in  radio. 

Audience  studies  indicate  that  WTIC  enjoys 
a  greater  number  of  listeners  than  any  other  sta- 
tion in  Southern  New  England.  And  the  people 
who  listen  so  regularly  to  WTIC  possess  a  buy- 


ing income  that  is  50%  higher  than  the  average 
for  the  entire  United  States. 

WTIC  reaches  the  people  who  are  in  a 
position  to  spend  money  for  your  product. 
That's  why  we  suggest  that  you  let  WTIC  carry 
your  sales  message  to  Southern  New  England. 
The  results  are  bound  to  satisfy  you. 


PEOJPEE  ARE  IN  THE 


IN  SOUTHERN  NEW  ENGLAND 

OF  LISTENING  TO  WTIC 


DIRECT  ROUTE  TO  AMERICA'S  NO.  \  MARKET 

The  Travelers  Broadcasting  Service  Corporation 
Member  of  NBC  and  New  England  Regional  Network 

Represented  by  WEED  &  COMPANY,  New  York,  Boston, 
Chicago,  Detroit,  San  Francisco  and  Hollywood 


NOTES 


LUTHER  L.  HILL,  executive  vice- 
president  of  the  Iowa  Broadcasting 
Co.  on  leave,  recently  was  promoted 
to  colonel  in  the  Army  Air  Force.  He 
was  commissioned  a  major  April  29, 
1942.  Col.  Hill  is  commanding  officer 
of  the  Army  Air  Forces  Redistribution 
Station  No.  2  in  Miami. 

ROBERT  D.  BORLAND  has  been 
named  operations  manager  of  the 
United  Broadcasting  Corp.  (WHK- 
WCLE),  Cleveland., 

STANLEY  H.  MAN  SON,  public  re- 
lations manager  of  Stromberg-Carlson 
Co.,  Rochester,  N.  T.,  has  been  named 
program  chairman  of  the  Radio  Manu- 
facturers Assn. 

JOHN  FERRAN,  New  Orleans  news- 
paper advertising  salesman,  has  joined 
the  sales  staff  of  WDSU  New  Orleans. 

D.  W.  THORNBURGH.  vice-presi- 
dent in  charge  of  the  Pacific  coast  di- 
vision of  CBS,  has  been  elected  to 
the  board  of  directors  of  the  Citizens 
National  Trust  &  Savings  Bank. 

E.  A.  BARRYMORE,  formerly  of 
KJBS  and  KYA  San  Francisco,  has 
joined  KPRO  Riverside,  Cal.,  as  sales 
representative. 

PAUL  SOUTHARD,  vice-president 
of  Columbia  Recording  Corp.,  Bridge- 
port, has  taken  over  direction  of  the 
company's  advertising  department  in 
the  absence  of  Alex  Steinweiss,  who 
has  left  for  service  in  the  Navy. 

ROBERT  J.  SMITH,  account  execu- 
tive in  the  Mutual  sales  department, 
has  been  granted  a  temporary  leave  of 
absence  because  of  illness. 

TED  HERBERT,  Blue  salesman,  is 
the  father  of  a  boy. 

LEE  NEAL  has  joined  the  sales  staff 
of  WIP  Philadelphia,  replacing  Wil- 
liam A.  Banks,  who  left  to  take  over 
operation    of    WHAT  Philadelphia. 

ALEX  W.  DANNENABUM  Jr.,  for- 
mer sales  manager  of  WDAS  Phila- 
delphia, has  been  promoted  to  major 
in  the  Army  Quartermaster  Depot. 

A.  R.  GRIFFES,  merchandising  direc- 
tor ;  John  A.  Tappin,  director  of  groc- 
ery trade  relations,  and  R.  M.  Fan- 
ning, grocery  dept.  manager,  of  WLW 
Cincinnati,  are  attending  the  1944 
War-Postwar  Conference  being  held 
in  Chicago,  Jan.  24-26. 


Lasker  Commissioned 

FORMER  WORL  Boston  time 
salesman,  Yale  Lasker,  has  recently- 
been  commissioned  a  second  lieu- 
tenant in  the  Army  Air  Corps. 
The  son  of  George 
Lasker,  WORL 
general  manager, 
young  Lasker 
worked  for  the 
station  while  he 
attended  North- 
eastern U.  just 
prior  to  his  entry 
into  the  service. 
He  is  spending  a 
short  leave  with 
his  parents  in  Lt.  Lasker 
Boston  before  returning  to  duty  at 
Chanute  Field,  Illinois. 


THOMAS  PELUSO,  NBC  Western 
division  musical  director,  recently 
completed  composition  of  a  grand  op- 
era, "The  Refugee". 


Our  Respects  to 
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stitute  of  Electrical  Engineers  pre- 
sented to  Dr.  Armstrong  the  1942 
Edison  Medal,  highest  award  of 
the  profession.  At  a  special  session 
on  Jan.  27,  1943,  AIEE  said: 

"Probably  no  one  man  has  con- 
tributed as  many  fundamental 
radio  inventions  or  so  closely 
touched  on  our  everyday  life  as 
Maj.  Armstrong.  The  discovery  of 
the  regenerative  circuit  made  pos- 
sible long-distance  wireless  com- 
munication and  the  building  and 
operation  of  world-wide  communi- 
cation system.  Then,  as  broacast- 
ing  began  to  grow,  the  superhe- 
terodyne circuit  became  the  great- 
est stimulant  to  the  art,  bringing 
with  it  better  reception  and  the  at- 
tendant increase  in  enjoyment  to 
millions  of  listeners.  At  the  same 
time  the  manufacture  of  apparatus 
and  the  building  and  operation  of 
stations  brought  work  and  prosper- 
ity to  thousands.  The  super-re- 
generative circuit  made  practical 
the  first  two-way  police  communica- 
tions system  on  the  ultra-short- 
waves  and  has  resulted  in  more 
rapid  police  action  in  safeguarding 
property  and  in  the  protection  of 
life  and  limb.  Now  the  frequency 
modulation  system  of  communica- 
tion is  beginning  to  give  the  public 
a  finer  radio  service,  and,  like  Maj. 
Armstrong's  other  inventions,  is 
destined  to  add  much  to  the  na- 
tion's enjoyment  and  wealth." 

Prof.  Armstrong  has  received 
many  other  honors,  including  the 
degree  of  Dr.  of  Science  from  Col- 
umbia U.  in  1929  and  from  Muh- 
lenberg College  in  1941;  the  Medal 
of  Honor  of  the  Institute  of  Radio 
Engineers,  1917;  the  Egleston 
Medal  of  Columbia  U.  1939;  Holley 
Medal  of  the  American  Society  of 
Mechanical  Engineers,  19  4  0; 
Franklin  Medal  of  the  Franklin 
Institute,  1941;  John  Scott  Medal 
awarded  by  the  Board  of  Directors 
of  City  Trusts,  Philadelphia,  1942, 
He  was  made  a  Chevalier  de  la 
Legion  d'Honneur  by  the  French 
Government  in  1919  and  received 
one  of  the  19  national  awards  of 
the  "Modern  Pioneer"  by  the  Na- 
tional Assn.  of  Manufacturers  in 
1940.  The  Radio  Club  of  America 
has  established  an  award  in  his 
honor  to  be  known  as  the  Arm- 
strong Medal. 

Edwin  Howard  Armstrong  was 
born  in  New  York  City  Dec.  13, 
1890.  He  became  interested  in 
"wireless"  while  both  he  and  the 
new  science  were  practically  in 
knee  britches.  His  father  was  man- 
ager of  the  American  branch  of 
Oxford  Press,  and  each  year  took 


Correction 

JOHN  G.  BALLARD  is  now  man- 
ager of  WBIR  Knoxville  and  not 
WLAP  Lexington,  Ky.,  as  incor- 
rectly stated  in  the  Jan.  17  Broad- 
casting. Ted  Grizzard  is  WLAP 
manager. 


Comdr.  Butcher  in  Washington  During 
Gen.  Eisenhower  Visit:  Luncheon  Guest 


ANNOUNCEMENT  last  week  that 
Gen.  Dwight  D.  Eisenhower  had 
been  in  Washington  before  assum- 
ing his  London  post  as  Supreme 
Allied  Commander  also  brought  the 
disclosure  that  Comdr.  Harry  C. 
Butcher,  former  CBS  Washington 
vice-president  and  naval  aide  to  the 
General,  was  in  Washington  at  the 
same  time.  Comdr.  Butcher  visited 
with  his  wife  and  daughter  who 
reside  in  Washington  with  Mrs. 
Eisenhower.  He  departed  for  Lon- 
don at  the  same  time,  continuing 
in  his  capacity  as  naval  aide. 

Before  his  departure  from  Al- 
giers, Comdr.  Butcher  visited  with 
William  S.  Paley,  CBS  president, 
who  is  in  the  Mediterranean  theatre 
on  a  special  mission  for  OWL  Mr. 
Paley,  he  reported,  is  headquarter- 
ing in  Algiers  but  has  been  on  a 
number  of  special  missions.  He  did 
not  know  the  duration  of  his  stay, 
but  indicated  it  might  be  for  a  sub- 
stantial period.  Mr.  Paley  is  re- 
porting directly  to  OWI  Director 
Elmer  Davis. 


Comdr.  Butcher's  stay  in  Wash- 
ington was  secret.  No  mention  of  it 
was  made  until  Gen.  Eisenhower 
arrived  in  London  to  assume  his 
new  command. 

Comdr.  Butcher  was  guest  at  a 
luncheon  of  former  CBS  officials 
arranged  by  Earl  Gammons,  direct- 
or of  CBS  Washington  operations 
and  Mr.  Butcher's  successor. 
Among  those  present  were  Edward 
Klauber,  deputy  director  of  OWI 
and  former  CBS  executive  vice- 
president;  Lt.  Col.  Lawrence  W. 
Lowman,  former  vice-president  of 
CBS  in  charge  of  operations;  Lt. 
Comdr.  Mefford  R.  Runyon,  Bureau 
of  Ships,  former  CBS  vice-president 
in  charge  of  station  operations. 
Others  present  included  H.  Leslie 
Atlass,  CBS  Central  Division  vice- 
president,  and  Comdr.  John  W. 
Guider,  Bureau  of  Ships,  and  Lt. 
Comdr.  Duke  M.  Patrick,  Office  of 
Naval  Communications,  former 
CBS  Washington  counsel. 


a  trip  to  England.  He  never  failed 
to  bring  back  a  science  book  to  his 
son.  One  year  there  came  The 
Boy's  Book  of  Inventions,  which 
Maj.  Armstrong  still  prizes.  It  was 
the  story  of  Marconi  and  his  "wire- 
less telegraphy"  that  awakened  his 
imagination  and  led  him  into  the 
field  in  which  his  name  ranks  along- 
side that  of  the  venerated  Italian. 

Howard  Armstrong  became  a 
radio  "ham"  and  began  putting 
together  his  own  apparatus.  He 
found  he  could  improve  on  the  ex- 
isting pioneer  models  and  main- 
tained an  up-to-snuff  ham  station 
at  his  home  in  Yonkers.  He  began 
his  engineering  studies  at  Colum- 
bia U.  and  promptly  became  a 
protege  of  the  famed  Michael  I. 
Pupin,  who  in  1920  was  to  receive 
the  Edison  Medal.  While  an  under- 
graduate he  became  interested  in 
operating  properties  of  the  audion 
detector,  which  set  him  on  his  in- 
ventive course. 

In  1913  he  graduated  from  Col- 
umbia with  an  electrical  engineer- 
ing degree.  But  even  before  he 
finished  the  course  he  had  contrib- 
uted an  invention  that  revolution- 
ized transmission  —  the  regenera- 
tive circuit. 

Then  came  the  succession  of  in- 
ventions, culminating  in  his  sys- 
tem of  wide-band  FM.  When  the 
Edison  Medal  award  was  made, 
AIEE  stated: 

"This  system  of  radio  communi- 
cation is  radically  different  from 
the  amplitude  modulation  system 
now  in  general  use.  It  provides  a 
means  for  producing  staticless  and 
noise-free  signals  with  fidelity  and 
tonal  range  not  previously  obtained 
with  the  present  broadcast  facili- 
ties. In  addition  to  eliminating 
much  of  the  noise  level  from  broad- 
cast radio  programs  which  are  prev- 


alent in  urban  areas,  the  system 
provides  means  for  transmitting 
on  several  separate  channels  over 
one  carrier,  and  in  addition,  makes 
possible  the  use  of  the  same  car- 
rier frequency  by  a  number  of  sta- 
tions separated  by  only  a  few 
hundred  miles  without  causing  mu- 
tual interference  on  that  fre- 
quency." 

Dr.  Armstrong  still  maintains 
the  residence  in  Yonkers,  the  fam- 
ily home  where  the  regenerative 
circuit  invention  was  made,  but 
since  his  marriage  to  Marian  Mac- 
Innis  in  1923  has  lived  in  New  York 
City.  Since  1934  he  has  been  Pro- 
fessor of  Electrical  Engineering  at 
Columbia  U.  and  is  engaged  en- 
tirely in  research  in  the  Marcellus 
Hartley  Research  Laboratory. 


Maj.  Leyshon  Appointed 

MAJ.  HAL  LEYSHON,  former 
editor  of  the  Miami  Daily  News 
and  manager  of  WIOD,  Miami, 
last  week  was  named  executive  of- 
ficer of  the  Army  Air  Forces  Group 
Bureau  of  Public  Relations,  Wash- 
ington. Maj.  Leyshon  returned  re- 
cently after  a  tour  of  15  months  in 
the  European  theatre  as  executive 
officer  for  public  relations  for  the 
Eighth  Air  Forces.  He  was  com- 
missioned a  captain  about  two  years 
ago,  leaving  a  public  relations  busi- 
ness in  New  York  and  Miami.  A 
Pulitzer  Prize  winner  as  a  news- 
paper editor,  Maj.  Leyshon  special- 
ized in  both  radio  and  newspaper 
public  relations  before  joining  the 
Army. 


NBC  Foreign  Changes 

MAX  HILL,  at  one  time  head  of 
AP's  Tokyo  bureau,  has  arrived  in 
Algiers  to  cover  the  Mediterranean 
area  for  NBC.  Grant  Parr  has  been 
transferred  to  Ankara  and  Don 
Hollenbeck  has  come  to  the  United 
States  for  a  rest,  after  covering 
the  Italian  theatre  for  NBC. 
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"It's  been  doing  that  ever  since  we  started  advertising  on  WGN \" 


A   CLEAR    CHANNEL  STATION 


CHICAGO  11  ILLINOIS 


MUTUAL   BROADCASTING  SYSTEM 


ASTERN  SALES  OFFICE:  220  E.  42nd  Street,  New  York  17,  N.  Y. 
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PAUL  H.  RAYMER  CO.,  Los  Angeles  14,  Ca/.;  Son  Francisco,  Co/. 
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CHILDREN  from  9  to  90,  flock  to  buy  the  products  Arthur  Godfrey 
sells.  His  unique  "mike"  personality  adds  flavor  to  one  sponsor's  candy 
and  quality  to  another's  socks.  A  touch  of  whimsey,  a  zany,  home- 
grown commercial,  a  slight  softish  drawl,  a  smile  in  his  voice  and  an 
occasional  "platter"  to  which  he  sometimes  harmonizes,  all  contribute 
to  make  him  one  of  New  York  and  Washington's  favorite  guys. 


MANY  of  Godfrey's  17  New  York  spon- 
sors buy  spot,  program  and  network  time 
in  other  regional  and  national  markets. 
Most,  either  directly  or  through  their 
agencies,  find  Printers'  Ink  a  big  help  in 
planning  these  campaigns  whether  radio 
is  the  whole  or  a  part  of  their  schedules. 


PEPSI-COLA,  for  example,  consistently 
"hits  the  spot"  because  Pepsi-Cola  knows 
the  spots  to  hit.  With  Godfrey  and  six 
Printers'  Ink  subscriptions,  how  can  they 
miss?  Incidentally,  18  subscriptions  go  to 
Newell-Emmett,  agency  for  Pepsi-Cola. 


BOND  BREAD,  a  national  raw  material 
for  health,  happiness  and  the  most  tempt- 
ing toast  you  ever  tasted,  gets  distributed 
in  New  York  City,  too.  Godfrey  helps  as 
do  General  Baking  Company's  two  P.  I. 
subscriptions  and  B.  B.  D.  &  O.'s  32. 


EVER  HEAR  of  Vicks  Va-tro-nol?  You 
have  if  you've  heard  Godfrey  or  if  you've 
read  P.  I.  Conversely,  if  you're  advertis- 
ing in  Printers'  Ink  the  people  at  Vick 
Chemical  and  at  their  agency,  Morse  Inter- 
national, have  also  heard  of  you.  Together 
these  firms  account  for  8  subscriptions. 


Among  the  17  Godfrey  participating  spon- 
sors in  New  York,  Printers'  Ink  has  26  sub- 
scriptions and  among  the  16  advertising 
agencies  who  place  this  business,  are  110  more. 

This  is  the  way  Printers'  Ink  gets  to  the 
people  who  build,  approve  and  spend  the  na- 
tion's advertising  budgets.  It  dramatizes  one 
of  the  important  reasons  why  the  bulk  of 
media's  selling  story  is  placed  here.  To  give 
your  story  the  greatest  circulation  among 
advertising,  merchandising  and  sales  man- 
agement men,  buy  P.  I.  .  .  .  first. 


PRICE  AND  OATES 
GET  POSTS  AT  CBS 

STEPHEN  S.  PRICE  and  Ed- 
ward K.  Oates,  both  of  whom  have 
received  honorable  discharges  from 
the  Army,  have  joined  CBS  as 
assistant  directors  in  network  op- 
erations. Before  entering  the 
Army,  Mr.  Price  was  with  Inter- 
national Press  &  Radio  division  of 
the  OWI  as  a  program  supervisor 
and  director  and  previously  served 
as  newscaster  and  producer  of 
WOV  New  York.  He  has  done 
writing  and  producing  for  WQXR 
and  WBNX  New  York  and  for 
WAAT  Newark,  N.  J. 

Mr.  Oates  was  formerly  producer 
and  director  of  WINS  New  York. 
He  has  done  publicity  for  Dorothy 
Kirsten,  soprano,  and  has  worked 
as  engineer  for  WACE  Pittsburgh 
and  for  the  American  Telephone  & 
Telegraph  Co.,  and  as  assistant 
director  for  Bob  Cotton's  Radio 
Productions. 


WBBM  News  Changes 

CHANGES  in  the  WBBM-CBS 
news  staffs  have  been  announced  by 
Jim  Cruisinberry,  head  of  the  de- 
partment. Howard  Lewis  Emich,  a 
member  for  seven  months,  left  Jan. 
1  to  join  the  news  and  sports  staff 
of  WJR  Detroit.  Replacing  him  is 
Robert  Schwartz,  a  rewrite  and 
editorial  man  from  the  Post-Dis- 
patch, St.  Louis.  Mrs.  Christine 
Squire  Hill,  formerly  with  UP,  has 
joined  WBBM-CBS  writing  news 
shows,  as  replacement  for  Warren 
Moore,  who  was  inducted  in  the 
Army  Jan.  3.  Janet  Pomeroy,  of 
Northwestern  U.  School  of  Journa- 
lism and  a  student  of  the  NBC- 
Northwestern  Summer  Radio  Insti- 
tute, joined  the  news  staff  Jan.  14. 


Rouse  Named  by  Blue 

GENE  ROUSE,  former  super- 
visor of  announcers  for  the  Blue 
central  .division,  last  week  was 
named  director  of  the  division's 
news  and  special  events  depart- 
ment, effective  immediately.  Rouse, 
who  entered  radio  in  1921,  is  said 
to  be  one  of  the  first  seven  an- 
nouncers heard  on  the  air.  Before 
entering  radio  he  was  active  in 
the  newspaper  field.  He  joined 
NBC's  central  division  in  1931  as 
a  staff  announcer.  Rouse  was  night 
supervisor  of  Blue  announcers  in 
Jan.  1942,  when  the  Blue  and  NBC 
split,  and  was  then  made  super- 
visor of  the  Blue  staff  by  E.  R. 
Borroff,  vice-president  of  the  Blue 
and  manager  of  its  central  division. 


C.  Coulter  DeKlyn 

C.  COULTER  DeKLYN,  49,  night 
manager  of  WIP  Philadelphia, 
died  Jan.  15  in  the  Burlington 
County  Hospital,  Burlington,  N.  J., 
after  a  long  illness.  He  had  been 
in  radio  about  10  years,  formerly 
with  WCAU  Philadelphia,  and 
before  that  at  WKAT  Miami 
Beach,  Fla.  Previously,  he  had  been 
employed  as  production  manager 
in  the  recording  department  of 
the  Victor  Talking  Machine  Co.  in 
Camden,  N.  J.  Funeral  services 
were  held  Jan.  17  at  his  home  in 
Morristown,  N.  J. 


THE  BLUE  dramatic  program,  Gang 
Busters,  sponsored  by  Dr.  Earl  S. 
Sloan  Inc.,  marked  the  beginning  of 
its  ninth  year  on  the  air  Friday,  Jan. 
21. 


BEWND 


GEORGE  B,  YOUNG,  former  pro- 
gram director  of  KCRJ  Jerome,  and 
KWJB  Globe,  Ariz.,  is  now  a  ser- 
geant in  the  Army  stationed  some- 
where in  the  Pacific.  Before  going 
overseas  he  conducted  an  all-soldier 
program  Aberdeen  on  Parade  from  the 
Aberdeen  Proving  Grounds,  Md.,  and 
which  was  a  regular  feature  of  WFBR 
Baltimore. 

BILL  HAHN,  formerly  with  WROK 
Rockford,  111.,  has  joined  the  announc- 
ing staff  of  WNAC  Boston. 

FRANCE  LAUX,  KMOX  St.  Louis 
sportscaster,  is  at  home  recovering 
from  a  major  operation. 

THOMAS  E.  O'CONNELL,  free-lance 
writer,  has  joined  the  staff  of  WGAR 
Cleveland. 

LEON  F.  DREWS,  for  17  years 
organist  at  the  Heathman  Hotel,  Port- 
land, Ore.,  has  been  named  musical 
director  of  KPRO  Riverside,  Cal. 

MILLI  SCANLON  VIRGIEN  has 
been  named  acting  continuity  director 
of  the  United  Broadcasting  Co. 
(WHK-WCLE),  Cleveland.  She  re- 
places Leslie  F.  Biebl,  who  has  joined 
the  armed  forces. 

DON  McCAIG,  traffic  manager  of 
KLZ  Denver,  is  the  father  of  a  girl. 

FRANK  ALLEN,  announcer  of  WWL 
New  Orleans,  and  Jennie  Orlesh,  sec- 
retary to  WWL  sales  representative 
Paul  Beville,  have  announced  their 
engagement. 

LARRY  TREXLER,  news  editor  of 
WMPS  Memphis,  has  been  inducted 
into  the  Army. 

VAL  BROWN,  announcer  of  KFWB 
Hollywood,  has  shifted  to  NBC  staff, 
replacing  Frank  Barton,  recently  pro- 
moted to  chief  announcer. 

RUTH  SWINNEY  has  resigned  as 
traffic  manager  of  KOY  Phoenix  ef- 
fective Feb.  15  and  will  be  married  to 
Capt.  Randolph  Sorenson  of  the  Army 
Air  Forces. 

TOBE  REED  has  been  assigned  an- 
nouncer on  NBC  Bob  Burns  Show.  He 
succeeds  Verne  Smith,  now  in  the 
Army. 

NEAL  VAN  ELLIS,  announcer  of 
WAOV  Vincennes,  Ind.,  has  been  pro- 
moted to  the  announcing  staff  of 
WIRE  Indianapolis,  parent  station. 

BERNE  ENTERLINE,  news  an- 
nouncer of  WMBD  Peoria,  111.,  has 
been  inducted  into  the  Army. 

DOUG  ADAMSON,  former  announc- 
er of  KGGM  Albuquerque,  N.  M.,  and 
KTSM  El  Paso,  Tex.,  has  joined  the 
announcing  staff  of  KPRO  Riverside, 
Cal. 

LEON  LIPSON,  new  to  radio,  has 
been  named  head  news  editor  of 
WCOP  Boston. 

JACK  SNELL,  NBC  San  Francisco 
sound  effects  engineer,  has  been  shift- 
ed to  the  network's  Hollywood  staff. 

NELSON  McININCH,  farm  reporter 
on  KFI  Los  Angeles,  is  the  father  of 
a  girl. 

FRANK  BARTON,  announcer  of 
NBC  Hollywood,  has  been  named  su- 
pervisor of  announcers  replacing  Clin- 
ton (Buddy)  Twiss  who  resigned  to 
become  associate  producer  of  the  CBS 
J  Love  a  Mystery. 

WALTER  McGRAW,  former  produc- 
tion manager  of  WKAR  East  Lansing, 
Mich.,  has  been  named  coordinator  for 
NBC's  employe  program  group  classes, 
organized  to  give  NBC  personnel  an 
opportunity  to  enlarge  their  knowledge 
of  various  radio  techniques. 


205  East  42nd'Street  Mew  York  17,  N.  Y. 


Page  42  •  January  24,  1944 


BROADCASTING  •  Broadcast  Advertising 


ROGER  W.  BABSON  SAYS: 

uf  rate  Portland  as  one  of 
the  outstanding  sales  cities 
today.  The  prospects  are  that 
next  year  (1944)  it  will  rate 
among  the  10  leading  cities 
of  the  country/* 


OTHER  HIGHLIGHTS  FROM  THE  BABSON  REPORT: 


E  |V|  PLOYM  E  NTs    "Factory  employment  has  increased  considerably  during  the 

last  12  months  and  will  remain  high." 

PAYROLLS:    "Payrolls  are  the  highest  ever  and  this  money  is  flowing 

rapidly  into  the  tills  of  local  concerns." " 

R  ETA  I  L  SALES:    "Department  store  sales  are  about  20  per  cent  above  a  year 

ago,  while  sales  of  independent  retail  establishments  are 
up  close  to  25  per  cent." 


INDUSTRY: 


FARMERS: 


HEX 


"Portland's  foundries,  steel  works  and  machine  shops  have 
stepped  up  production  tremendously  during  1943.  With  an 
all-out  war  on  Japan  there  will  be  no  letdown  in  activity 
until  both  Germany  and  Japan  are  beaten." 

"The  farmers  in  Oregon  have  had  a  favorable  year.  Cash 
income  from  farm  marketings  is  about  25  per  cent  larger 
than  a  year  ago.  Prospects  are  that  the  farm  population 
will  be  ready  spenders  in  the  next  few  months." 

In  the  Portland  Market  your  best  buy  is  KEX 

PORTLAND,  OREGON  5,000  Watts 

National  Representatives . .  .THE  PAUL  H.  RAYMER  CO. 

GOING  PLACES  with  THE  BLUE  NETWORK 


PVT.  BILL  ROBBINS,  former  an- 
nouncer of  WCKY  Cincinnati,  con- 
tinues as  commentator  at  the  Aber- 
deen Proving  Grounds,  Aberdeen,  Md. 

PHYLLIS  HARRIS  is  now  continu- 
ity editor  of  WJLS  Beckley,  W.  Va. 

SID  TEAR,  formerly  announcer  of 
WMRC  Greenville,  has  joined  the 
announcing  staff  of  WWNC  Asheville, 
N.C. 

JIM  TAYLOR,  announcer  of  WHIO 
Dayton,  has  been  inducted  into  the 
Navy.  His  work  has  been  taken  over 
by  Fran  Filmore. 

CLARENCE  H.  PRICE,  former  an- 
nouncer of  WHBQ  Memphis,  in  the 
Army  for  more  than  a  year,  returned 
home  recently  on  his  first  furlough. 

HELEN  LOOMIS  BAUGHMAN  has 
joined  the  continuity  staff  of  WCAE 
Pittsburgh. 

CORALEE  BURSON  of  Pasadena, 
Cal.,  a  Coast  Guard  SPAR,  has  been 
added  to  the  Blue  Fighting  Coast 
Guard  program  to  handle  interviews 
with  visiting  personalities. 

HARRY  ASPLEAF,  farm  service  di- 
rector of  KSTP  St.  Paul,  was  recently 
given  a  testimonial  dinner  by  a  group 
of  Minnesota  farmers  for  his  service 
to  that  area. 


WAR  ACTIVITIES  AWARD  of  the 

Advertising  Club  of  Minneapolis 
is  presented  Carl  W.  Jones  (center) 
by  Joyce  Swan,  business  manager 
of  the  Minneapolis  Star  Journal 
and  Tribune.  Dr.  Miller  McClintock 
(1)  addressed  the  meeting  at  which 
the  award  was  presented. 

HERMAN  ARONSON,  formerly  an- 
nouncer of  WATL  Atlanta,  has  joined 
the  announcing  staff  of  WROL  Knox- 
ville,  Tenn. 

RICHARD  E.  STOCKWELL,  asso- 
ciate news  editor  of  WCCO  Minneap- 
olis, has  taken  on  additional  duties 
as  a  member  of  the  U.  of  Minnesota 
School  of  Journalism. 


TED  COTT,  program  director  of 
WNEW  New  York  is  author  of  a 
new  book  Victor  Book  of  Musical  Fun, 
to  be  published  by  Simon  &  Schuster. 

LEADING  AIRCRAFTSMAN 
Harold  Burley,  Royal  Canadian  Air 
Force,  former  manager  of  the  Mon- 
treal sales  office  of  Northern  Broad- 
casting &  Pub.  Co.,  Timmins,  Ont., 
is  father  of  a  girl. 

JOSEPHINE  BEARD  has  been  ap- 
pointed traffic  manager  of  CJKL  Kirk- 
land  Lake,  Ont.  She  comes  from  Brant- 
ford,  O.nt. 

NORMAN  PALMER,  formerly  of 
Brantford,  Ont.,  has  joined  the  an- 
nouncing staff  of  CKGB  Timmins,  Ont. 

TOM  MOORE,  announcer  of  WIBG 
Philadelphia  before  entering  the  armed 
forces,  has  been  promoted  to  first  lieu- 
tenant in  the  Air  Forces  in  England. 

LYALL  SMITH,  studio  supervisor  of 
WCCO  Minneapolis,  married  Evelyn 
Harverud  of  Minneapolis. 

BERNARD  HANSEN  has  joined 
KOA  Denver  as  newsroom  editor. 
Carl  Mehl  has  joined  the  KOA  an- 
nouncing staff. 

CHARLES  SCHON,  formerly  of 
WHAI  Greenfield,  Mass.,  and  WTRY 
Troy,  N.  Y..  has  joined  the  announcing 
staff  of  WTAG  Worcester. 


UT'S  LOOK  at  the  RiCORd! 

(atfoOfL&l  SUoUAl  Wkcd  K&ttlCul  Gtity  Kh/WAI) 


RANKINGS  oi  KANSAS  CITY'S  SIX  STATIONS 


STATIONS 

1st 

2nd 

3rd 

4th 

5  th 

6th 

Clear 

Tied 

Clear 

Tied 

Clear 

Tied 

Clear 

Tied 

Clear 

Tied 

Clear 

Tiet 

Station  A 

20 

2 

13 

0 

4 

1 

4 

0 

0 

0 

0 

0 

Station  B 

19 

2 

10 

3 

7 

2 

1 

0 

0 

0 

0 

0 

KCKN 

3 

0 

11 

2 

13 

4 

8 

1 

2 

0 

0 

0 

Station  D 

0 

0 

5 

1 

2 

2 

8 

3 

20 

0 

3 

0 

Station  E 

0 

0 

0 

1 

8 

4 

11 

4 

14 

1 

1 

0 

Station  F 

0 

0 

0 

0 

1 

0 

1 

1 

2 

1 

38 

0 

The  above  table  is  made  from  the  44 
quarter-hour  daytime  (8  A.M.-7  P.M.) 
program  ratings  in  Hooper's  May- 
thru-Sept.,  1943,  survey  of  the  Greater 
Kansas  City  area.  It  shows  the  num- 
ber of  times  each  station  ranked  in 
each  of  the  possible  six  positions. 

It's  no  news  to  us  that  we  are  third — 
but  what  did  surprise  us  was  the 
number  of  times  KCKN  was  the 
second  station.  And  when  you  com- 
pare all  stations'  listener  costs,  it  just 
about  makes  KCKN  the  most  eco- 
nomical radio  buy  in  Kansas  City. 

KCKN  is  fast  being  "discovered"  by 
value-wise  time  buyers.  Better  wire 
or  call  your  nearest  Capper  office  be- 
fore the  better  availabilities  are  gone. 


Capper  Publications,  Inc. 


^Jlie  Uotce  of 
greater  J(an&a&  C^ity. 

BEN  LUDY,  GENERAL  MANAGER 
KCKN,  Kansas  City    •     WIBW,  Tofeka 

ELLIS  ATTEBERRY.  manager  -  KCKN   Kansas  citv 


NEW  YORK 

422  LEXINGTON— MO.  4-3280 


CHICAGO 

ISO  N.  MICHIGAN- 


KANSAS  CITY 

21  W.  10TH  ST.— HA.  4700 


SAN  FRANCISCO 

1207  BUSS  BLDG.-DO.  S220 


Blue-NBC  Separation 

COMPLETE  separation  of  the 
Blue  Network's  central  division 
news,  special  events,  program  and 
traffic  departments  from  NBC  will 
soon  be  effected,  according  to  an 
announcement  made  last  week  by 
E.  R.  Borroff,  vice-president  of  the 
Blue  and  central  division  mana- 
ger. At  the  present  time  these  de- 
partments share  space,  facilities, 
and  in  some  cases  personnel.  Both 
NBC  and  Blue  have  their  Chicago 
quarters  in  the  Merchandise  Mart. 
Mr.  Borroff  also  stated  that  the 
Blue  would  maintain  and  staff 
its  own  news  and  special  events  de- 
partment, conduct  its  own  trans- 
cription library,  guest  relations  de- 
partment and  reception  staff.  Sev- 
eral NBC  studios  have  been  leased 
by  the  Blue  for  its  Chic^o  out- 
let programs.  Gene  Rouse,  formerly 
Blue  supervisor  for  the  Chicago 
announcing  staff,  has  been  named 
to  direct  the  Blue  central  division 
news  and  special  events  dept. 


LAWRENCE  RTJDDELL,  traffic 
manager  of  NBC's  international  divi- 
sion for  3%  years  and  for  17  years 
with  Western  Union,  has  been  named 
to  the  newly-created  post  of  recording 
supervisor  of  the  Blue  network.  Func- 
tion of  the  new  department  headed  by 
Mr.  Ruddell  will  be  to  concentrate  on 
administrative  details  relating  to  re- 
cording operations  arranged  with  NBC 
radio-recording  division  and  other  re- 
cording firms. 

MARTIN  LANGWEILER,  of  the 
promotion  department  of  WFIL  Phil- 
adelphia, and  Shirlee  Heims,  now  with 
the  Treasury  Dept.,  Washington,  have 
announced  their  engagement. 

MARTHA  DEANE,  women's  com- 
mentator, resumes  her  programs  on 
WOR  New  York  Jan.  24  from  her 
home  where  she  is  caring  for  her 
twins,  born  New  Year's  Eve.  Ruth 
Millett.  feature  writer  for  NEA  Ser- 
vice who  has  been  substituting  on  the 
program,  is  assisting  Miss  Deane. 

PRANK  CASON  has  been  named 
publicity  director  of  WSB  Atlanta, 
succeeding  Mary  Caldwell  who  has 
resigned.  Pauline  Mozley  succeeds 
Frank  Cason  as  music  librarian. 

RICHARD  BARR,  formerly  with  the 
Buffalo  Broadcasting  Corp.,  has  joined 
WINX  Washington,  D.  C,  as  pro- 
gram director.  Ruth  Berner,  formerly 
with  the  WTOP  Washington  news 
room,  is  now  music  librarian  for 
WINX. 


WALTER    S.   WIGGINS,  prog 
director  of  KVOE  Santa  Ana, 
is  the  father  of  a  boy. 


VERNE  SMITH,  announcer  on  the 
weekly  NBC  Kay  Kyser's  College  of 
Musical  Knowledge,  has  been  induct- 
ed into  the  Army.  William  Forman, 
former  news  editor  of  KMPC  Beverly 
Hills,  Cal.,  has  succeeded  Mr.  Smith. 

CLINTON  (Buddy)  TWISS,  for  ap- 
proximately two  years  chief  an- 
nouncer of  NBC  Hollywood,  has  re- 
signed to  become  associated  producer 
of  the  five-weekly  quarter-hour  CBS 
/  Love  a  Mystery. 

DON  CAVITT,  formerly  of  WTAQ 
Green  Bay ;  Sherwood  Lorenz,  former- 
ly of  WOSH  Oshkosh.  and  Dick  Crow- 
ley, recently  of  WEW  St.  Louis,  have 
joined  the  announcing  staff  of  WIBA 
Madison,  Wis. 

FRANK  A.  BROWNE  has  resigned 
as  program  director  of  KTHS  Hot 
Springs,  Ark.,  because  of  ill  health 
and  has  returned  to  his  home  at 
Columbia,  S.  C,  to  convalesce.  He 
formerly  was  program  director  of 
WAYS  Charlotte,  N.  C. 
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There's  BIG  DOIN'S 

%^^;m,mis_  part  of 


the  station 


10,752  MONEY  ORDERS 
RECEIVED  IN  RESPONSE  TO 
ADVERTISEMENTS  OVER  WLAC 

Here  is  proof  of  the  fine  returns  WLAC  is 
producing  for  National  accounts.  Within 
a  period  of  six  months  this  station  has 
secured  a  total  of  10,752  orders — each 
containing  $1.00  for  the  item  advertised. 
What's  more  the  number  of  orders  have 
increased  with  every  passing  week, 
climbing  to  895  on  the  26th  week. 

(P.  I.  Accounts  not  accepted) 


the  market 


INDUSTRY  IN  TENNESSEE 
VALLEY  REACHES  NEW  HIGH! 

More  than  one-half  billion  dollars  worth 
of  mighty  dams  assure  an  industrial  area 
of  ever-increasing  importance.  Estimates 
of  the  total  manufacturing  wages  in  the 
WLAC  area  are  better  than  double  that 
of  1940! 


WLAC 

50,000  WATTS 

PAUL  H.  RAYMER,  NATIONAL  REPRESENTATIVES 
BROADCASTING  •  Broadcast  Advertising 


CBS 


FOR 


NASHVILLE 

TENNESSEE 

• 

THE  INDUSTRIAL  GATEWAY 
TO  THE   RICH   TENNESSEE  VALLEY 
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INTERESTED  LISTENER  when  Air  Marshal  W.  A.  Bishop,  Canadian 
hero,  addressed  officials  and  employes  of  Canadian  Marconi  Co.,  Mont- 
real, was  R.  M.  Brophy  (r),  general  manager  of  Marconi  Co.  and  former 
NBC  director  of  station  relations.  Occasion  was  presentation  of  War 
Service  Buttons  to  workers  at  Marconi  plant. 


BLUE  NETWORK 

SHOWS 

+ 
NEWS 

+ 

GOOD  LOCAL 
SHOWS 

AUDIENCE 


HELEN  LEIGHTON,  script  writer 
and  director  of  women's  activities  of 
WPAT  Paterson,  N.  J.,  has  been 
named  director  of  radio  instruction  of 
Fairleigh  Dickinson  College,  Ruther- 
ford, N.  J. 

FRED  WEIHE,  director  of  Right  to 
Happiness  for  Procter  &  Gamble  on 
NBC,  assumes  direction  of  Brave  To- 
morrow, another  P&G-NBC  program, 
this  week.  Chick  Vincent  has  resigned 
as  director  of  the  latter  show  to  work 
on  a  program  of  his  own. 

JOHANNES  STEEL,  commentator  of 
WMCA  New  York,  has  joined  the  fac- 
ulty of  the  New  School  for  Social  Re- 
search, where  he  will  give  a  series  of 
lectures  on  political  science. 

DORIS  BALES,  formerly  of  KGKN 
Kansas  City,  has  ioined  the  continuity 
staff  of  WLAC  Nashville. 

ALLAN  KALMUS,  formerly  publicity 
director  of  WQXR  New  York,  has 
joined  NBC's  publicity  department, 
while  Carol  Davis  has  been  trans- 
ferred to  the  network's  New  York 
publicity  office  from  Hollywood.  Mr. 
Kalmus  has  taken  over  part  of  Jo 
Ransom's  work,  while  Dick  Connelly 
has  been  reassigned  to  handle  publicity 
for  WEAF,  formerly  handled  by  Mr. 
Ranson,  now  publicity  director  of 
WNEW  New  York. 

STEPHEN  FRY,  traffic  manager  of 
the  New  York  office  of  the  BBC  has 
returned  to  his  office  after  a  six-week 
visit  to  the  London  office. 

PAUL  MANNING,  CBS  correspond- 
ent, who  returned  recently  from  Lon- 
don, will  leave  shortly  for  a  lecture 
tour  in  this  country. 

ALFRED  VAN  RONKLE,  director 
of  Abie's  Irish  Rose  on  NBC,  entered 
the  Navy  last  week  as  an  apprentice 
seaman.  Anne  Nichols,  author  of  the 
program,  has  taken  over  its  direction. 
Sponsor  is  Procter  &  Gamble. 

ALGERNON  BLACK  has  resigned 
as  moderator  on  Commentator  Round 
Table  on  WHN  New  York.  News  Di- 
rector Sidney  Walton  has  taken  over 
the  program. 

RUSS  DAVIS,  formerly  radio  direc- 
tor for  Arbee  Food  Products,  Kansas 
City,  and  prior  to  that,  with  KWTO 
Springfield,  Mo.,  is  now  free-lancing. 
He  currently  directs  shows  for  O'Neil, 
Larson  &  McMahon  Adv.,  Chicago. 

VINCENT  DITTMER,  Toronto,  has 
joined  the  announcing  staff  of  CKWS 
Kingston,  Ont. 

FERNAND  IPPERSIEL  has  joined 
the  announcing  staff  of  CKRN  Rouyn, 
Que. 

PAT  PATTERSON  has  joined  the  an- 
nouncing staff  of  CHEX  Peterborough, 
Ont. 

JOHN  BARNES,  who  formerly  was 
a  script  writer  with  WBBM  Chicago, 
rejoined  the  station  Jan.  17,  as  spe- 
cial assistant  to  Walter  Preston,  pro- 
gram director. 

LEADING  AIRCRAFTSMAN  CY 
KING,  formerly  of  CKGB  Timmins, 
and  C.IKL  Kirkland  Lake,  Ont.,  is 
now  training  with  the  Royal  Canadian 
Air  Force  at  St.  Georges  de  Melbaie, 
Que. 

BOB  KESTEN,  formerly  program  di- 
rector of  CKWS  Kingston.  Ont.,  has 
been  promoted  to  lieutenant  in  the 
Royal  Canadian  Artillery. 

FRED  DARLING,  formerly  of  CJKL 
Kirkland  Lake,  Ont.,  is  now  in  the 
Royal  Canadian  Air  Force,  training 
near  Vancouver. 

ARTHUR  MUNDORFF,  a  CBS  as- 
sistant director  in  network  operations, 
has  resigned  to  join  the  Navy  as  a 
lieutenant  (j.g.).  Mr.  Mundorff  joined 
CBS  in  1931  as  a  technician.  Samuel 
Duryee  has  been  transferred  from  desk 
assistant  to  the  writing  staff  in  the 
CBS  news  room,  taking  over  the  du- 
ties of  Elizabeth  Zimmerschied  who 
has  been  assigned  to  night  writing. 


TOM  HALEY,  formerly  of  NBC 
Washington,  has  joined  the  announc- 
ing staff  of  WJW  Cleveland. 

CHARLES  O'CONNELL  will  resign 
as  director  of  Red  Seal  Artists  and 
Repertoire  of  the  RCA  Victor  Division 
March  31  to  devote  more  time  to  writ- 
ing and  conducting.  He  will  be  re- 
tained as  consultant. 

JAMES  BANNON,  announcer,  identi- 
fied in  the  past  with  The  Great  Gilder- 
sleeve,  I  Love  a  Mystery,  and  other 
network  programs,  has  been  assigned 
to  handle  Electric  Auto-Lite's  new 
NBC  program,  Everything  for  the 
Boys. 

CHARLOTTE  ADAMS,  who  conducts 
The  Run  of  the  House  on  WQXR  New 
York,  has  been  named  food  editor  of 
the  Associated  Press  Feature  Service, 
effective  Feb.  1. 

DOUG  ELMORE,  formerly  of  CKOV 
Kelowna,  B.  C.  has  joined  the  sales 
staff  of  CKWX  Vancouver. 

MEREDITH  WILLSON,  formerly 
musical  director  of  NBC  Maxwell 
House  Coffee  Time,  and  now  with 
Armed  Forces  Radio  Service,  has 
been  promoted  to  a  major. 


CBS  in  Dime  Drive 

CBS  PROMOTION  for  the  March 
of  Dimes  Campaign  for  the  1944 
Infantile  Paralysis  Fund,  includes 
five  programs — with  the  possibility 
of  others  later.  On  Saturday,  Jan. 
15,  11:15-11:30  p.m.,  Marjorie 
Lawrence  broadcast  with  the  Co- 
lumbia Concert  Orchestra,  and 
made  a  special  appeal.  Sunday  the 
16th,  11:30-12  midnight,  began  the 
March  of  Dimes  Cavalcade  of 
Bands,  starting  with  Harry  James 
from  Hollywood.  From  12:30-1 
a.m.  Charlie  Spivak's  orchestra 
broadcast  from  New  York.  Sonny 
Dunham  and  his  band  played  from 
New  York  on  the  17th,  11:30-12 
midnight,  and  Denny  Beckner 
went  on  at  12:30-1  a.m.  Nila 
Mack's  Let's  Pretend  program,  on 
Jan.  22  presented  The  Little  Lame 
Prince,  featuring  Bill  Adams  imi- 
tating the  voice  of  Pres.  Roosevelt. 


Hughes  to  KXOK 

DR.  BERTRAM  L.  HUGHES  has 
been  appointed  news  editor  of 
KXOK  St.  Louis,  C.  L.  Thomas, 
station  manager  announced  last 
week.  He  was  previously  with  the 
Cornell  U.  Station,  WHCU,  and 
had  received  special  recognition 
from  NBC  for  his  handling  of 
special  events. 


Peabody  Awards 
Committee  Named 

U.  of  Georgia's  Journalism 
School  Takes  Part  in  Judging 

EXAMINATION  of  this  year's  en- 
tries and  listening-post  committee 
reports  for  the  George  Foster  Pea- 
body  Radio  Awards  has  been  an- 
nounced by  President  Harmon  W. 
Caldwell  of  the  U.  of  Georgia  by 
appointment  of  the  following  com- 
mittee : 

Mrs.  John  C.  Geston,  chairman, 
acting  assistant  in  journalism; 
Louis  H.  Edmondson,  acting  assist- 
ant professor  of  journalism;  Miss 
Lila  Wenig,  instructor  in  radio 
journalism  and  speech;  Miss  Flor- 
ene  Young,  assistant  professor  of 
psychology;  Byron  Warner,  assist- 
ant professor  of  music;  George 
Blair,  acting  head  of  the  Depart- 
ment of  Drama;  and  E.  Claybrook 
Griffith,  associate  professor  of  eco- 
nomics. 

Advisory  Board  Named 

Working  with  Dean  John  E.  i 
Drewry  of  the  Grady  School  of  j 
Journalism  which,  with  the  assist-  ] 
ance  of  the  NAB  administers  these  1 
awards,  the  committee  will  make  1 
recommendations  to  the  Advisory  ;j 
Board,  containing  the  following 
members : 

John  H.  Benson,  AAAA  presi-  | 
dent;  Dr.  Ralph  D.  Casey,  director,  i 
School  of  Journalism,  U.  of  Minn.;  1 
Jonathan  Daniels,  editor,  Raleigh 
(N.  C.)  News  &  Observer;  Mark  j: 
Ethridge,  publisher  of  the  Louis- 
ville  Courier- Journal   and    Times  | 
and  general  manager  of  WHAS  I 
Louisville;  Earl  J.  Glade,  v.p.  KSL  J 
Salt  Lake  City ;  J oseph  H.  Jackson,  I 
literary    editor,     San  Francisco 
Chronicle;  Waldemar  Kaempffert, ]' 
New  York  Times  science  editor;  i 
Alfred  A.  Knopf,  publisher;  Dr.  Sj. 
V.  Sanford,  chancellor,  University! 
System  of  Georgia;  Dr.  I.  Keith  f 
Tyler,  director  of  Evaluation  of  in 
School  Broadcasts,  Ohio  State  U.  ;I 
Mrs.    Marjorie    Peabody    Waite,  |l 
daughter  of   George  Foster  Pea-H 
body,  whose  name  the  awards  bear ;  [  I 
and  Edward  Weeks,  editor  of  thejl 
Atlantic  Monthly. 

An  unusually  large  number  of  en-  ■ 
tries  and  reports  has  been  received.  ■ 


WINN^ 

LOUISVILLE 

uutlt 

WINN 

BLUE  NETWORK 

STATION  i*t 

LOUISVILLE,  KY. 

D.  E.  "Plug"  Kendrick 

President  and  General  Manager 

G.  F.  "Red"  Bauer 

Sales  Manager 
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THE  PIONEER  NAME  IN 
FREQUENCY  MODULATION 
MANUFACTURE 

When  frequency  modulation  first  drew  the  attention  of  the  broadcasting  industry  in  1938, 
Radio  Engineering  Laboratories  had  already  collaborated  in  installing  its  first  FM  trans- 
mitter (W2XMN,  Alpine,  N.  J.)  for  Major  E.  H.  Armstrong,  the  inventor  of  frequency 
modulation.  Until  the  war,  practically  every  major  FM  broadcasting  station  was  REL-equipped. 
Our  clients  included  Yankee  Network  ( Boston- Paxton  STL,  Paxton,  50  kw,  Mt.  Washington, 
10  kw);  Milwaukee  Journal  (WTMJ,  Milwaukee,  50  kw);  Detroit  Evening  News  (WWJ, 
Detroit,  50  kw);  WBNS  Inc.  (WBNS,  Columbus,  Ohio,  10  kw);  WFIL  Broadcasting  Co. 
(WFIL,  Philadelphia,  10  kw);  WHEC  Inc.  (WHEC,  Rochester,  3  kw);  Stromberg-Carlson 
(WHAM,  Rochester,  3  kw);  Interstate  Broadcasting  Co.  (WQXR,  New  York  City,  1  kw); 
and  many  others. 

When  World  War  II  finally  ends,  you  will  once  again  be  assured  of  the  finest  frequency 
modulation  manufacturing  there  is  when  you  buy  REL  equipment.  For  REL  has  kept  abreast 
of  every  FM  development,  with  its  war  orders  adding  years  of  FM  experience  for  your 
post-war  stations. 


RADIO  ENGINEERING  LABS.,  INC. 
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CHICAGO 


They  all  tune  to  the 


Latest  independent  surveys  place 
WMAQ  programs  far  out  in  front.  They  show 
that  the  great  majority  of  all  listeners  favor 
the  top-flight  NBC  shows  which  distinguish 
this  station — shows  made  possible  by  America's 
leading  advertisers  and  agencies  and  the  out- 
standing talent  they  have  assembled. 

This  fact  should  be  of  vital  significance  to 
you  if  you  are  interested  in  reaching  the  Na- 
tion's Second  Market — a  market  which  has  a 
potential  listening  audience  of  2,855,700  fam- 
ilies who  spend  over  three  and  a  half  billion 
dollars  a  year.  When  you  buy  WMAQ  time 
you  are  placing  your  radio  advertising  where 
it  will  do  the  most  good.  A  "natural"  for  local 
or  spot  campaigns. 


America's  No.  1  Network 


iational  roadcasting  ompany 


It's  a  National  Habit 


A  Service  of  Radio 
Corporation  of  America 


Members  Elected 
On  Blue  Committee 

Advisory  Group's  Membership 
Announced  by  Network 

RESULTS  of  the  election  of  mem- 
bers of  the  Blue  Station's  Plan- 
ning Advisory  Commitee  were  an- 
nounced last  week  following  formal 
certification  by  Ernst  &  Ernst, 
certified  public  accountants  who 
conducted  the  election  among  Blue 
affiliates  for  the  network  [Broad- 
casting, Jan.  17]. 

Organized  in  1942  to  advise  and 
assist  the  management  in  the 
operation  of  the  Blue,  the  commit- 
tee is  made  up  of  representatives 
of  Blue  affiliates  from  seven  dis- 
tricts throughout  the  country.  In 
line  with  a  resolution  adopted  by 
the  committee  last  year  to  stagger 
the  terms  of  the  committeemen, 
representatives  from  Districts  1, 
3,  5  and  7  were  elected  for  two 
years,  while  those  from  Districts 
2,  4  and  6  were  elected  for  a  one- 
year  term. 

Committee  Members 

Committee  members  and  the  dis- 
tricts they  represent  are  as  fol- 
lows: William  A.  Riple,  WTRY 
Troy,  N.  Y.,  reelected  from  District 
No.  1;  Allen  Campbell,  WXYZ  De- 
troit, reelected  from  District  No. 
2;  C.  T.  Hagman,  WTCN  Minne- 
apolis-St.  Paul,  elected  from  Dis- 
trict No.  3,  replacing  Earl  May, 
KMA  Shenandoah,  la.;  Henry  P. 
Johnston,  WSGN  Birmingham,  re- 
elected from  District  No.  4;  Harold 
Hough,  KGKO  Fort  Worth-Dallas, 
reelected  from  District  No.  5; 
Frank  C.  Carman,  KUTA  Salt 
Lake  City,  elected  from  District 
No.  6,  replacing  Duncan  Pyle, 
KVOD  Denver;  W.  B.  Stuht,  KJR 
Seattle,  reelected  from  District 
No.  7. 


FPA  Invites  Radio 

FOREIGN  PRESS  Assn.,  organi- 
zation of  correspondents  of  for- 
eign publications  and  news  serv- 
ices in  the  U.  S.,  has  voted  to  ex- 
tend its  membership  to  radio.  New 
ruling  will  permit  American  cor- 
respondents of  foreign  radio  sta- 
tions and  those  handling  news- 
casts originating  in  this  country 
for  foreign  audiences  to  become  ac- 
tive members,  according  to  Bern- 
ard Musnik  of  the  New  York  office 
of  WLW  Cincinnati,  secretary- 
treasurer  of  FPA,  whose  member- 
ship in  the  organization  derives 
from  his  extensive  background  in 
foreign  journalism. 


Plant  Radio  Study 

HOW  PLANT  broadcasting  helps 
build  and  maintain  good  morale,  as 
well  as  improve  productive  efficien- 
cy and  create  goodwill,  is  described 
in  detail  in  a  booklet  titled  "Man- 
power, Music  and  Morale,"  pub- 
lished by  the  RCA  Industrial  & 
Sound  Dept.  Pictorially  explained 
are  such  features  as  RCA's  indus- 
trial music  library  service,  a  pro- 
posed training  program  available 
for  plant  broadcasting  system  di- 
rectors, and  details  of  planned  psy- 
chological surveys  to  study  employe 
reaction  to  music  in  industry. 
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RENEWALS 

American  Chicle  Co.  52  Weeks 

Super  Suds  ....  52  " 

Palmolive             52  44 

Pepsi-Cola             49  44 

Crawford  Clothes  .  26  44 

Bell  Telephone  ...  13  44 

Ex-Lax  13 


IVs  Dio  Secret — There's  One  Way  to  Do  a 
GOOD  Selling  Job— Use 
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SUES  FLV  HIGH 
UJHEI1  VOU  BUV 


BRITISH  ORE  S 
Blue  network  Outlet 


John  Elmer 
President 


Geo.  H.  Roeder 
Gen.  Manager 

FREE  &  PETERS 

Exclusive  National  Rep. 


•  Our  past  develop- 
ments and  present 
day  experience  with 
FM  Antennas  will 
provide  greater  effi- 
ciency in  design  and 
performance  to  meet 
the  exacting  stand- 
ards of  this  impor- 
tant field. 

We're  "all  out"  for 
Victory,  but  our  en- 
gineers are  ready  to 
work  with  you  on 
post-war  plans. 
JOHN  E.  LINGO  8  SON,  Inc. 

CAMDEN.. NEW  JERSEY 


HARRELL  Roof  Insulating  Co., 
Memphis,  on  WHBQ  Memphis  is  spon- 
soring a  13  week  spot  campaign  and  a 
weekly  half-hour  program.  Barham's 
(retail  store)  is  running  a  heavy  spot 
schedule  on  WHBQ  in  addition  to 
100  quarter-hour  programs.  Duffy's 
Furniture  Co.  for  52  weeks  is  sponsor- 
ing a  five-weekly  quarter-hour  series. 

UNIVERSAL  ENTERPRISES,  Los 
Angeles  (house  paints),  on  Jan.  15 
renewed  for  52  weeks  the  weekly  quar- 
ter-hour program  Between  the  Lines 
on  KECA.  Firm  also  renewed  for  52 
weeks  its  weekly  five-minute  recorded 
commercial  on  KFI.  Agency  is  Adolphe 
Wcnland  Adv.,  Los  Angeles. 

NORTH  AMERICAN  AVIATION 
Inc.,  Inglewood,  Cal.,  in  a  campaign 
to  recruit  1300  new  employees,  on  Jan. 
14  started  using  an  average  of  three 
transcribed  announcements  daily  on 
enrh  of  five  Lo«  Angeles  area  stations. 
Agency  is  BBDO,  Los  Angeles. 

GLOBE  GRAIN  &  MILLING  Co., 
Los  Angeles  (Globe  A-l  flour),  sup- 
plementing its  spot  announcement 
campaign  on  western  stations,  on  Jan. 
24  started  for  13  weeks  daily  partici- 
pation on  Homemaker's  Club  on  KHJ 
Los  Angeles.  Firm  on  .Tan.  3  7  started 
daily  participation  on  Home  Forum  on 
KGO  San  Francisco.  Similar  partici- 
pation in  Art  Baker's  Notebook  on 
KFI  Lon  Angeles,  was  also  added. 
Agency  is  McCann-Erickson  Inc.,  Los 
Angeles. 

DINA-MITE  FOOD  Co.,  Los  Angeles 
(Dina-meal  breakfast  food),  has  ap- 
pointed Davis  &  Beaven  Adv.,  Los 
Angeles,  as  agency.  Radio  is  currently 
being  used. 

PETER  HAND  BREWERY  Co.,  Chi- 
cago, began  sponsorship  Jan.  8  of  a 
half-hour  transcribed  series,  Radio 
Theatre  of  Famous  Classics,  Satur- 
days, on  _WGN  Chicago.  Format  is 
dramatization  of  famous  stories  and 
plays.  Contract  is  for  the  balance  of 
26-weeks.  beginning  Sent.  13.  placed 
by  Mitchell-Faust  Adv.  Co.,  Chicago. 

THE  Chicago  Tribune  on  Jan.  13  be- 
gan sponsorship  of  a  quarter  hour 
program,  Words  and  Music,  Mondays 
through  Saturdays,  WGN  Chicago. 
Format  is  a  new  radio  game.  Contract 
is  for  52  weeks,  placed  by  Geo.  H. 
Hartman  Co.,  Chicago. 

PAL  BLADE  Co..  New  York,  has  re- 
placed its  musical  transcription  on 
five  stations,  with  news  and  sports 
programs  on  WTIC  WIP  WITH.  No. 
immediate  plans  for  more  radio  are 
included  in  the  forthcoming  campaign 
in  newspaper  and  other  media,  said 
to  be  the  largest  in  the  company's  his- 
tory. Agency  is  Al  Paul  Lefton  Co., 
New  York. 

SEEMAN  BROS.,  New  York,  has 
started  a  new  five-minute  morning 
strip  on  WFIL  Philadelphia,  for 
AirWick,  kitchen  deodorizer,  placed 
through  William  H.  Weintraub  Co., 
New  York. 

BALI  BRASSIERE  Co.,  New  York, 
has  expanded  its  schedule  on  WOR 
New  York.  Agency  is  Lester  Harrison 
Assoc.,  New  York. 

THOMAS  A.  KNOWLES,  who  has 
been  associated  with  the  Goodyear  in- 
terests since  1927.  has  been  appointed 
a  vice-president  of  Goodyear  Aircraft 
Corp.,  a  subsidiary  of  Goodyear  Tire 
&  Rubber  Co. 

CHARLES  A.  CONRAD,  formerly 
advertising  and  sales  promotion  man- 
ager of  the  Globe- American  Corp..  Ko- 
komo,  Ind.  (ovens),  has  joined  Clin- 
ton Carpet  Co.,  Chicago,  as  adver- 
tising manager. 


Lemperly  Advanced 

C.  M.  LEMPERLY,  advertising, 
publicity  and  public  relations  direc- 
tor of  Sherwin- 
Williams  Co., 
Cleveland,  since 
1914,  was  ap- 
pointed last  week 
by  Arthur  W. 
Steudel,  president 
of  the  S-W  Co.,  as 
director  of  sales 
and  distribution. 
He  also  will  re- 
tain executive  su- 
pervision of  the 
publicity  department.  Mr.  Lemperly 
joined  Sherwin-Williams  in  1907. 


Mr.  Lemperly 


NATIONAL  STORES  Mfg.  Co.,  At- 
lanta, has  begun  a  series  of  spot  an- 
nouncements on  WHBQ  Memphis. 

SEARS  ROEBUCK  &  Co.,  Los  An- 
geles, in  a  three-week  fur  promotion 
campaign  on  Jan.  9  started  using  a 
heavy  schedule  of  transcribed  an- 
nouncements on  15  stations  in  that 
area.  Agency  is  The  Mayers  Co.,  Los 
Angeles. 

WOODALL  Orthopaedic  Appliance 
Co.,  Los  Angeles,  has  begun  sponsor- 
ing a  weekly  half-hour  interview-type 
program,  Lest  Ye  Forget,  on  KFWB 
Hollywood.  Series  features  interviews 
with  ex-servicemen  in  need  of  jobs, 
sleeping  quarters,  clothes  or  particular 
aid.  Contract  is  for  52  weeks.  Agency 
is  Lockwood-Shackelford  Adv.,  Los 
Angeles. 

CONSOLIDATED  ROYAL  Chemical 
Corp.,  Chicago  (Velure  hand  lotion), 
is  sponsoring  a  quarter-hour  program 
featuring  Don  Norman.  Mondays 
through  Fridays,  on  WGN  Chicago. 
Agency  is  Arthur  Meyerhoff  &  Co., 
Chicago. 

WAGSTAFFE  Ltd.,  Hamilton,  Ont., 
(jams)  has  appointed  as  agency  the 
F.  H.  Hayhurst  Co.  Toronto.  Radio 
plans  have  not  yet  been  announced. 

HONEY  DEW  Ltd.,  Toronto  (chain 
restaurants)  has  started  Honey  Dew 
Radio  Theatre  on  CKCL  Toronto, 
every  Wednesday  evening.  Account 
was  placed  by  F.  H.  Hayhurst  Co. 
Ltd.,  Toronto. 

EARL  F.  GILL  until  recently  chief  of 
the  classification  section,  Industrial 
Personnel  Division,  Army  Service 
Forces,  has  joined  General  Eoods 
Corp.,  as  assistant  on  planning  and 
research  in  the  company's  industrial 
relations  department. 

NATIONAL  ALUMINUM  Mfg.  Co., 
Peoria,  111.  (Cast  aluminum  pressure 
cookers,  pans  and  utensils),  has  named 
Mace  Adv.,  Peoria,  as  agency.  Plans 
are  said  to  include  radio. 

SUPERTEST  PETROLEUM  Corp., 
London.  Ont.,  on  Jan.  17  started  Com- 
mand Performance  on  CBL  CBM  CBF 
CFCO  CKNX  CKCO.  Mon.  9:30-10 
p.m.  Agency  :  Harry  E.  Foster  Agen- 
cies, Toronto. 

ALBERTA  MOTOR  TRANSPORT 

Assn.,  Calgary,  has  started  newscasts 
24  times  weekly  on  four  Alberta  sta- 
tions, to  acquaint  the  public  with  ac- 
tivities and  problems  of  the  motor 
transport  industry.  Account  was  placed 
direct. 

KIST  CANADA  Ltd.,  Stratford,  Ont. 
(soft  drinks),  has  appointed  James 
Fisher  Co.,  Toronto,  to  handle  its  ad- 
vertising. No  plans  for  radio  as  yet 
have  been  made. 

FRED  A.  LALLEMAND  &  Co., 
Montreal  (yeast),  has  started  a  radio 
spot  campaign  on  a  number  of  western 
Canadian  stations.  Account  placed  by 
Stanfield  and  Blaikie  Ltd.,  Montreal. 

CITY  OF  PARIS,  San  Francisco 
(department  store),  on  Jan.  19  started 
sponsoring  the  weekly  quarter-hour 
transcribed  series  This  Is  Frame  on 
KLX  Oakland. 


Birds  Eye  Elects 

BURT  C.  OLNEY,  former  presi- 
dent of  Snider  Packing  Corp.  be- 
fore it  was  acquired  by  General 
Foods  Corp.  last  May,  has  been 
elected  president  of  Birds  Eye 
Snider  Inc.,  new  name  of  the  Frost- 
ed Foods  Sales  Corp.  Other  offi- 
cers of  the  new  corporation  are: 
George  L.  Mentley,  vice-president 
in  charge  of  sales;  George  O. 
Bailey,  vice-president  in  charge  of 
production;  Donald  E.  Barr,  vice- 
president  in  charge  of  marketing 
and  advertising;  John  S.  Prescott, 
secretary,  and  Robert  L.  Garner, 
treasurer. 


Joins  Bristol-Myers 

JOSEPH  P.  HARDIE,  vice-presi- 
dent of  Pedlar,  Ryan  &  Lusk,  New 
York,  on  March  1  becomes  vice- 
president  in  charge  of  sales  of 
Bristol-Myers  Co.,  New  York,  suc- 
ceeding Earl  A.  Means  who  retires 
after  30  years  in  this  post.  Mr. 
Means  will  continue  his  association 
with  the  company  in  the  newly 
created  office  of  Honorary  Chair- 
man. Mr.  Hardie  has  been  with  his 
present  agency  since  1931,  servic- 
ing the  Bristol-Myers  account  for 
the  entire  period. 


Guy  Cooke  Retires 

GUY  COOKE,  advertising  mana- 
ger of  the  First  National  Bank  of 
Chicago,  has  retired  after  43  years 
of  service.  One  of  the  organizers 
of  the  Financial  Advertisers  Assn., 
Mr.  Cooke  headed  its  finance  com- 
mittee for  16  years.  Lewis  H. 
Northrop,  formerly  First  National 
assistant  vice-president,  heads  the 
recently  merged  advertising  and 
hew  business  department. 


Walsh  Named 

APPOINTMENT  of  Frank  Walsh 
as  advertising  manager  was  an- 
nounced by  Chattanooga  Medicine 
Co.  last  week.  Prior  to  joining  the 
company  a  year  ago  as  assistant 
advertising  manager  Mr.  Walsh 
had  been  an  account  executive  at 
Nelson-Chesman  Co.,  Chattanooga 
agency. 


Author  Straus 

NATHAN  STRAUS,  new  owner  and 
president  of  WMCA  New  York,  has 
written  a  book,  The  Seven  Myths  of 
Housing,  to  be  published  this  month 
by  Alfred  A.  Knopf,  New  York. 


//  you  buy  or  plan 
advertising  for 
Iowa,  you  need 

THE  1943 
IOWA  RADIO 
AUDIENCE  SURVEY 

gives  you  detailed  analysis  of  "lis- 
tening areas"  of  every  Iowa  station, 
programs  that  appeal  to  urban,  vil- 
lage, and  farm  families,  and  listening 
habits.  Illustrated  with  pictographs  for 
quick  and  easy  reading.  You  can  get 
a  copy  free  by  writing  to 

CENTRAL  BROADCASTING  CO. 
912  Walnut  St.,  Dot  Moines,  lows 
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Wilkins  Opens  Agency 

BERNE  W.  WILKINS,  who  has 
been  associated  with  a  number  of 
New  York  stations  in  a  sales  ca- 
pacity, last  week  opened  his  own 
advertising  agen- 
cy at  28  West 
44th  St.,  New 
York,  under  the 
name  Berne  W. 
Wilkins  —  Sound 
Advertising.  The 
new  firm  will 
specialize  in  ra- 
dio. Several  years 
ago  Mr.  Wilkins 
operated  another 
radio  agency  — 
Weill  &  Wilkins,  which  handled  Air 
Conditioning  Training  Corp.,  a 
large  radio  advertiser.  Assisting 
him  at  Sound  Advertising  will  be 
Guy  T.  Ward,  former  program 
man  at  WOV  New  York.  Until  re- 
cently top  salesman  of  WINS,  Mr. 
Wilkins  has  served  as  assistant 
manager  of  WNEW  and  WMCA, 
and  as  commercial  manager  of 
WBYN.  He  was  at  one  time  with 
WOV. 


Mr.  Wilkins 


Newkirk  Resumes  Duties 
At  Broadcast  Adv.  Co. 

VAN  C.  NEWKIRK,  for  13  years 
program  director  of  Don  Lee 
Broadcasting  System,  Hollywood, 
has  resigned  effective  with  appoint- 
ment of  his  successor,  Willet  H. 
Brown,  network  vice-president,  has 
announced.  Mr.  Newkirk  will  de- 
vote full  time  to  his  agency,  Broad- 
cast Advertising  Co.,  currently  lo- 
cated at  738  S.  Norton  Ave.,  Los 
Angeles. 

Joining  Don  Lee  in  1927,  Mr. 
Newkirk  remained  with  that  net- 
work until  1933,  when  he  became 
program  manager  of  KNX  for  18 
months.  Resigning  that  position  to 
establish  his  agency,  after  two 
years  he  returned  to  Don  Lee  in 
1937,  again  becoming  chief  of  the 
program  department.  Along  with 
those  duties  he  continued  to  super- 
vise operation  of  his  agency. 


Washington  Office 

FOLLOWING  the  recent  merger 
of  Tracy  -  Locke  -  Dawson  with 
Geyer,  Cornell  &  Newell,  the  latter 
agency  has  expanded  both  its  New 
York  and  Dayton  offices  and  has 
opened  an  office  at  725  15th  St. 
N.W.,  Washington.  The  agency 
listed  22  new  members  who  joined 
the  firm  in  the  last  year,  and  re- 
ported the  following  new  accounts 
in  1943 :  Army  Air  Forces,  Blue 
Network,  Continental  Oil  and  U.  S. 
Industrial  Chemicals. 


Star  for  RCA  Labs. 

THE  NAVY  has  awarded  to  RCA 
Labs.,  Princeton,  N.  J.,  a  star  rep- 
resenting another  six  months  of  con- 
tinued achievement  in  the  war  pro- 
gram. The  renewal  dates  from  Novem- 
ber, 1943.  RCA's  various  divisions 
and  subsidiaries  have  won  a  total  of 
16  similar  awards  during  the  past 
two  years. 


BRENDAN  BRACKEN,  British 
Minister  of  Information,  in  propos- 
ing a  toast  to  the  BBC  at  its  21st 
birthday  luncheon,  said  that  in  1922 
its  three  transmitters  had  a  total  pow- 
er of  3  kw.  Now  programs  are  being 
put  out  by  over  100  transmitters, 
with  a  total  power  of  over  5,000  kw. 
News  bulletins,  exceeding  1000  a 
week,  are  broadcast  in  48  languages. 


I 


n  San  Francisco  County,  the  average 


man  fW,  woman 


and  child 


has  $2228  effective  buying  income 


San  Franciscans  full  pockets  reflect  the 
prosperity  in  all  the  great  booming  area 
around  it... where  effective  buying  income 
is  far  higher  than  the  national  average! 

You.  can  reach  this  prosperous  Central 
Pacific  Coast  market . . .  really  blanket  it ...  at 
amazingly  low  cost  per  sale  by  using . . . 


SAN  FRANCISCO 


[§    REPRESENTED    BY  NBC 


SPOT  SALES 

San  Francisco 
Washington  • 

THIS  IS  THE  NATIONAL  BROADCASTING  COMPANY 

A  SERVICE  OF  THE  RADIO  CORPORATION  OF  AMERICA 


& 


New  York 
Cleveland 


Chicago 
Denver 


OFFICES 

•  Boston 
Hollywood 


The  only  50,000 -watt 
station  west  of  Salt 
Lake,  notth  of  Los 
Angeles,  south  of  Seat- 
tle and  east  of  Moscow. 
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STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


WMAQ  Chicago 

Schutter  Candy   Co.,   Chicago   (Old  Nick 

and    Bit-O-Honey    candy    bars),    7  sa 

weekly,   52   weeks,  thru  Schwiramer  & 

Scott,  Chicago. 
Goldenrod  Ice  Cream  Co.,  Chicago,  4  sa 

weekly,  13  weeks,  thru  Goodkind,  Joice 

&   Morgan  Chicago. 
Pillsbury    Flour    Mills    Co.,  Minneapolis 

(Golden   Bake  Mix),   4   sa  weekly,  13 

weeks,  thru  McCann-Erickson.  Chicago. 
Park  &  Tilford,  New  York    (Tintex),  5 

sa   weekly,    13   weeks,    thru    Chas.  M. 

Storm  Co.,  N.  Y. 
Commonwealth     Edison,    N.    Y.,  (Swap 

Plan ) ,  5  sa  weekly,  thru  Foote,  Cone  ■& 

Belding,  N.  Y. 
Eadio  Pictures,  ("Lady  Takes  a  Chance"), 

10  sa,  thru  Donahue  &  Coe,  N.  Y. 
Republic  Pictures  Corp.,  N.  Y.  (Fighting 

Seabees    movie) ,    10    sa    weekly,  thru 

Donahue  &  Coe,  N.  Y. 

KMO  Tacoma 

Langendorf  United  Bakeries  Inc.,  San 
Francisco  (bread),  24  ta  weekly,  thru 
Pacific  Coast  Adv.,  San  Francisco. 

Standard  Brands,  New  York  (Stan-B),  6 
ta  weekly,  26  weeks,  thru  Ted  Bates  Inc., 
N.  Y. 

Pepsi-Cola   Co.,  New  York  (Pepsi-Cola), 

24  ta  weekly,  8  weeks,  thru  Newell-Em- 

mett  Co.,  N.  Y. 
Olympia    Brewing    Co.,    Olympia,  Wash., 

(beer^,    3    sp    weekly,    52   weeks,  thru 

Botsford,  Constantine  &  Gardner,  Seattle. 
Sears  Roebuck  &  Co.,  Tacoma  (chain),  20 

sa   weekly   52   weeks,   placed  direct. 
Cammarano    Bros.,    Tacoma  (beverages), 

weekly  sp,  13  weeks,  thru  Condon  Co., 

Tacoma. 

Oregon-Washington  Fertilizer  Co.,  Seattle, 
4  sp  weekly,  13  weeks,  placed  direct. 

KPO  San  Francisco 

Bernhardt  Ullman  Co.,  New  York  (yarn) , 
3  sa  weekly,  thru  Grey  Adv.  Agency, 
N.  Y. 

First  Federal  Savings  &  Loan  Assn.,  Oak- 
land (loans),  6  ne  weekly,  thru  Pacific 
Adv.   Staff,  Oakland. 

Globe  Mills,  Los  Angeles  (flour),  2  ta 
weekly,  thru  McCann-Erickson,  Los 
Angeles. 


the  tfuiineil  of 
BROADCASTING 


WEAF  New  York 

Bernard  Ullman  Co.,  New  York  (Bu-silla 
yarns),  260  sa,  thru  Grey  Adv.,  N.  Y. 

R.  C.  Williams  Co.,  New  York  (Roval  Scar- 
let Foods),  to  thru  Alley  &  Richards, 
N.  Y. 

Colgate-Palmolive  Peet  Co.,  Jersey  City 
(Super  Suds),  4  sa  weekly,  thru  Wm. 
Esty  &  Co.,  and  Palmolive  Soap),  4  sa 
weekly,  thru  Ted  Bates  Inc.,  N.  Y. 

N.  Y.  Tel.  Co.,  New  York,  sa,  thru  BBDO, 
N.  Y. 

Penick    &    Ford.    New   York  (My-T-Fine 

Dessert),  so,  thru  BBDO,  N.  Y. 
Curtis  Publishing  Co.,  Philadelphia  (Sateve- 

post) ,    5    sa    weekly,   thru  MacFarland 

Aveyard  &  Co.,  N.  Y. 
Taylor-Reed   Corp.,   Mamaroneck,   N.  Y., 

(Tumbo    Pudding),    3    sa   weekly  thru 

Tracy  Kent  &  Co.  N.  Y. 

KFI  Los  Angeles 

Langendorf  United  Bakeries,  San  Francisco 
(bread),  21  sa  weekly,  6  weeks,  thru 
Pacific  Coast  Adv.  Co.,  San  Francisco. 

Sears  Roebuck  &  Co.,  Los  Angeles  (chain), 
5  sa,  39  weeks,  thru  The  Mayers  Co., 
Los  Angeles. 

Colgate-Palmolive-Peet  Co.,  Jersey  City 
(soap),  15  ta  weekly,  52  weeks,  thru 
Leon  Livingston  Adv.,  San  Francisco. 

Ex-Lax  Mfg.  Co.,  Brooklyn  (Ex-lax>,  150 
ta,  52  weeks,  thru  Joseph  Katz  Co.,  Bal- 
timore. 

American  Express  Co.,  New  York  (money 
orders),  weekly  sp.  13  weeks,  thru  The 
Caples  Co.,  N.  Y. 

Continental  Baking  Co.,  New  York  (Won- 
der bread),  5  ta  weekly,  52  weeks,  thru 
Ted  Bates  Inc.,  N.  Y. 

WHO  Des  Moines 

Pennsylvania  Salt  Co.,  Philadelphia  (Lewis 
Lye) ,  3  sa  weekly,  13  weeks  thru  Sher- 
man K.  Ellis  &  Co.,  Chicago. 

Wm.  H.  Wise  &  Co.  New  York  (publica- 
tions), 6  t  weekly,  thru  Huber  Hoge  & 
Sons,  New  York. 

Lever  Bros.  Cambridge,  Mass.  (all  prod- 
ucts), 9  ta  weekly,  thru  Ruthrauff  & 
Ryan,  N.  Y. 

Arvey  Corp.,  Chicago  (R-V  Lite),  4  sa 
weekly,  thru  First  United  Broadcasters, 
Chicago. 

Russel-Miller  Milling  Co.,  Minneapolis 
(Occident  Flour),  3  t  weekly,  13  weeks, 
thru   Campbell-Mithun,  Minneapolis. 

De  Pree  Chemical  Co.,  Holland,  Mich. 
(Wheatamin  Tablets),  sp  weekly,  13 
weeks,  thru  Roche,  Williams  &  Cunnyng- 
ham,  Chicago. 

KHJ  Hollywood 

Chemicals  Inc.,  Oakland,  Cal.  (Vano),  5 
sp  weekly,  13  weeks,  thru  Garfield  & 
Guild  Adv.  San  Francisco. 

Palmolive-Colgate-Peet  Co.,  Jersey  City 
(soap),  11  ta  weekly,  52  weeks,  thru 
Leon  Livingston  Adv.,  San  Francisco. 


KYW  Philadelphia 

Standard  Oil  Co.  of  N.  J.  (Esso),  26  ne 
weekly,  52  weeks,  thru  Marschalk  & 
Pratt,  N.  Y. 

Rockwood  &  Co.,  Brooklyn  (Chocolate 
Bits),  3  sa  weekly,  13  weeks,  thru  Fed- 
eral Adv.,  N.  Y. 

Radnai  Cosmetic  Laboratory,  Philadelphia, 
sa  weekly,  13  weeks,  thru  Elinor  Brown, 
Philadelphia. 

Minwax  Co.,  New  York  (liquid  floor  wax), 

2  sa  weekly,  13  weeks,  thru  R.  T.  O'- 
Connell,  N.  Y. 

Keystone  Macaroni  Co.,  Lebanon,  Pa. 
(San  Giorgio  Macaroni),  sa  weekly,  13 
weeks,  thru  James  G.  Lamb,  Philadel- 
phia. 

P.  Duff  &  Sons,  Pittsburgh,  (food),  3  sa 
weekly,  13  weeks  thru  W.  Earl  Both- 
well,  Pittsburgh. 

Beneficial  Saving  Fund  Society,  Philadel- 
phia, 4  sa  weekly.  13  weeks,  thru  Rich- 
ard A.  Foley,  Philadelphia. 

Edward  G.  Budd  Mfg.  Co.,  Philadelphia 
(war  materials),  12  sa  weekly  thru 
Lewis  &   Gilman,  Philadelphia. 

Lever   Bros.,   Cambridge,    Mass.    (Rinso) , 

3  so  weekly,  52  weeks  thru  Ruthrauff  & 
Ryan  N.  Y. 

William  S.  Scull  Co.,  Camden,  N.  J.  (Bos- 
cul  Coffee)  2  so  weekly,  thru  Compton 
Adv.,  N.  Y. 

KQW  San  Francisco 

Old  Homestead  Bakery,  San  Francisco 
(bread) ,  5  sa  weekly,  13  weeks,  thru 
Pacific  Coast  Adv.  Agency,  San  Francisco. 

Marlin  Firearms  Co.,  New  York  (Marlin 
blades),  2  ta  weekly,  13  weeks,  thru 
Craven  &  Hedrick,  N.  Y. 

Food  Machinery  Corp.,  San  Jose,  Cal.  (food 
machinery) ,  1  sp  weekly,  13  weeks,  thru 
Long  Adv.  Service,   San  Jose. 

Hulman  &  Co.,  Terre  Haute  (baking  pow- 
der) ,  4  sa  weekly,  52  weeks,  thru  Pollyea 
Adv.  Co.,  Terre  Haute. 

Globe  Mills,  Los  Angeles  (flour),  3  to 
weekly,  26  weeks,  thru  McCann-Erick- 
son, Los  Angeles. 

KFRC  San  Francisco 

Seven  Up  Bottling  Co.,  San  Francisco  (  bev- 
erages), 1  sa  weekly,  4  weeks,  thru 
Rhoades  &  Davis  Adv.  Agency,  San 
Francisco. 

Bond  Stores.  New  York  (clothes),  6  ne 
weekly,  52  weeks,  thru  Neff-Rego,  N.  Y. 

Ex-Lax  Inc.,  New  York  (Ex-Lax),  5  to 
weekly,  13  weeks,  thru  Joseph  Katz  Co., 
N.  Y. 

Standard  Brands  New  York  (Stan-B),  5 
ta  weekly,  26  weeks,  thru  Ted  Bates 
Adv.  Agency,  N.  Y. 

Carter  Products,  New  York  (liver  pills),  6 
ta  weekly,  39  weeks,  thru  Ted  Bates 
Inc.,  N.  Y. 

Charles  Hansen's  Labs.,  Chicago  (Junket- 
Rennet  powder  and  pills),  5  so  weekly, 
13  weeks,  thru  Mitchell-Faust  Adv. 
Agency,  Chicago. 


M  OTTAWA 


BOZEMAN 


VIA  MAGIC  CARPET  .  .  .  Transport  your 
message  into  the  homes  and  hearts  of  a 
va  t  booming  market  and  rediscover 
broadcast  maoic! 

The  PACIFIC  NORTHWEST  GROUP 


KXL 
KFPY 
Z  NET 

2  markets, 


Joseph  H.  McGillvra 
The  Katz  Company 
The  Walker  Company 

5%;   buy  all  3 


markets,  save  10%. 


ADVISORY  GROUP 
FORMED  FOR  ANA 

PAST  PRESIDENTS  and  chair- 
men of  the  board  of  directors  of 
the  Assn.  of  National  Advertisers 
have  been  appointed  to  serve  on  a 
newly  organized  ANA  advisory 
committee,  to  act  as  an  auxiliary 
to  the  board  of  directors  and  ad- 
vise on  questions  submitted  by  that 
body.  Committee  includes  execu- 
tives still  associated  with  companies 
belonging  to  the  ANA.  First  meet- 
ing with  the  board  of  directors  was 
held  Jan.  13,  with  a  farewell  din- 
ner to  George  S.  McMillan,  secre- 
tary ANA,  who  has  left  to  becoma 
director  of  public  relations  of 
Bristol-Myers  Co. 

The  committee  consists  of  P.  L. 
Thomson,  (Western  Electric  Co.), 
president  of  the  ANA  in  1934; 
William  A.  Hart  (E.  I.  du  Pont  de 
Nemours  &  Co.),  1928;  Lee  H.  Bris- 
tol (Bristol-Myers  Co.),  1931-1932; 
Stuart  Peabody  (Borden  Co.), 
1933;  Allyn  B.  Mclntire  (Pepper- 
ell  Mfg.  Co.),  1934-35;  Allan  Brown 
(Bakelite  Corp.),  chairman  of  the 
board,  1937;  Harold  B.  Thomas 
(Centaur  Co.),  chairman,  1938; 
Allan  T.  Preyer  (Vick  Chemical 
Co.),  1939;  A.  0.  Buckingham 
(Cluette  Peabody  &  Co.),  1940; 
and  Gordon  E.  Cole  (Can  Manu- 
facturers Institute),  1942. 


32% 


Yo  Decrease  for  G-E 

GENERAL  ELECTRIC  Co.  orders 
for  1943  amounted  to  $1,360,643,- 
000,  a  decrease  of  32%  as  com- 
pared to  the  $2,003,039,000  figure 
for  1942,  President  Gerard  Swope 
has  announced.  "The  amount  of  un- 
filled orders  on  hand  and  assured 
business  pending  at  the  close  of 
the  year  1943  was  equivalent  to 
approximately  a  year's  output  at 
current  production  rates  and 
prices,"  Mr.  Swope  said.  Cancel- 
lations totaled  more  than  $450,- 
000,000. 


Music  for  Workers 

THE  USE  of  plant  broadcasting 
systems  to  carry  selected  programs 
of  recorded  music  to  workers  has 
materially  improved  employe  mo- 
rale, worker-management  relations, 
and  productive  efficiency,  accord- 
ing to  surveys  by  the  WPB  and 
private  agencies  reported  in  the 
year-end  review  and  forecast  re- 
leased by  Edward  C.  Cahill,  man- 
ager of  the  industrial  and  sound 
department  of  RCA. 


Done  by  Dames 

FOR  THE  first  time  WOR 
New  York  will  be  able  to 
offer  its  listeners  the  sound 
of  authentic  women's  foot- 
steps when  the  script  calls 
for  this  effect.  Station  has 
added  two  women  to  its  sound 
effects  department  —  Sara 
Jane  Troy,  formerly  in  sound 
effects  and  announcing  at 
WOV  New  York;  and 
Dorothy  Langley,  who  has 
done  sound  effects  work  at 
WGY  Schenectady.  Because 
of  union  regulations,  for- 
bidding the  use  of  feminine 
footwork  outside  the  depart- 
ment, WOR  has  struggled 
along  with  a  "swish"  to  rep- 
resent milady's  passage. 
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But  MUST 
Cleveland  Merchants 
WEAR  ARMOR? 


Well,  Junior,  armor  is  the  better  part  of  valor — if  a 
Cleveland  retailer  advertises  his  wares  over  WHK. 
There's  something  about  this  station  that  stirs  mobs  of 
customers  into  buying  .  .  .  and  buying  .  .  .  and  buying. 


Of  course,  the  retailer  could  meet  the  inevitable  cus- 
tomer stampede  clad  in  a  natty  business  suit.  But  by  the 
end  of  the  day,  they'd  have  bought  the  suit  off  his  back. 
It's  embarrassing — in  a  pleasant  sort  of  way! 


Because  it  SELLS  the  goods 

WHK 


So  experienced  Cleveland  merchants  advise  others  to 
apply  for  priority  on  an  iron  jacket  and  pants  ensemble 
before  airing  sales  messages  over  WHK.  Armor  may  be 
a  bit  stuffy  indoors — but  who  cares  when  the  shekels 
pour  in  like  crazy? 


IS 


RETAILERS'  CHOICE  IN  CLEVELAND! 

Represented  by  Paul  H.  Raymer  Co. 

United  Broadcasting  Co.,  Operators  of 
WHK-WCLE,  Cleveland,  and  WHKC,  Columbus 
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PAUL  RICKEXB  ACKER,  manager 
of  radio  talent  of  Young  &  Rubicam, 
is  being  shifted  to  the  Hollywood  of- 
fice to  handle  the  talent  work  on  a 
temporary  basis.  The  work  was  for- 
merly handled  by  Clare  Olmstead. 
now  with  McCann  Erickson,  as  a  pro- 
ducer, and  vice-president  in  charge  of 
radio  on  the  West  Coast. 

JOSEPH  BURTON,  copy-writer  with 
Foote.  Cone  &  Belding.  Chicago,  re- 
cently joined  J.  Walter  Thompson, 
Chicago. 

EDWARD  WALLERSTEIN,  presi- 
dent of  Columbia  Recording  Corp.,  and 
Manie  Sacks,  director  of  the  popular 
recording  division,  are  on  the  West 
Coast,  conferring  ou  post-war  plans. 


JACK  CROSSLEY.  formerly  active  in 
Pacific  Coast  agencies,  recently  joined 
J.  Walter  Thompson  Co.,  Los  Angeles, 
as  account  executive.  He  succeeds 
Charles  A.  Stephens,  now  in  the  Navy. 

MORGAN  RYAN,  radio  director  of 
Sherman  &  Marquette,  has  returned  to 
his  Chicago  headquarters  following 
Hollywood  conferences  with  Carleton 
Alsop.  producer  of  CBS  Judy  Canova 
i<hotc. 

ALDIS  P.  BUTLER,  assistant  ac- 
count executive  of  Ruthrauff  &  Ryan, 
New  York,  has  been  commissioned  a 
lieutenant  in  the  U.  S.  Naval  Reserve. 

L.  J.  FEENEY,  former  account  execu- 
tive of  Caples  Co.,  New  York,  has 
joined  the  planning  staff  of  Albert 
Woodley  Co..  New  York. 

ENSIGN  GEORGE  E.  WILSON, 
formerly  a  salesman  in  his  father's 
firm.  Howard  H.  Wilson  Co..  Chicago, 
is  now  in  the  Naval  Training  School 
at  Princeton  U. 


|  ATIONAL  ADVERTISERS  and  New  York's 
numerous  nationalities  have  one  thing 
in  common.   They   both    agree  that 
WENX  is  THE  FOREIGN  LANGUAGE  STATION  of 
GREATER  NEW  YORK. 

No  wonder,  thin,  that  WBNX  with  its  5,000  watts, 
directional,  plays  the  dominant  role  in  selling  the 
5,000,000*  foreign-language-speaking-audience  of 
the  world's  greatest  market. 

To  cash  in  on  the  opportunities  of  this  super-market, 
advertise  your  national  products  over  WBNX,  the 
Winner  of  the  Peabody  Citation  for  Public  Service  to 
Foreign  Language  Groups. 

*  Over  70%  of  metropolitan  Netc  York's  population  it 
foreign  born  or  of  foreign  parentage. 

Your  Best  National  Spot  Buy  .  .  . 


Reed  to  Blackett 

FRANK  M.  REED,  for  several 
years  in  the  space  department  of 
Stack-Goble  Adv.  Agency,  and  more 
recently  with  W.  G.  Rambeau  Co., 
Chicago,  radio  representatives, 
joined  Hill  Blackett  &  Co.,  Chicago, 
on  Jan.  17  as  director  of  media. 


DONALD  L.  McGEE,  representative 
of  the  Bureau  of  Advertising,  ANPA, 
Chicago,  has  been  appointed  assistant 
advertising  manager  of  Nutrition  Re- 
search Labs.,  Chicago. 

WALTER  BEADELL,  Chicago  man- 
ager for  Joseph  Hershey  McGillvra 
Adv..  station  representatives,  was 
sworn  into  the  Navy  Jan.  8  at  Mil- 
waukee, Wis.,  as  an  apprentice  sea- 
man. 

VAN  HECKER  Inc.,  Chicago,  was 
formed  effective  Jan.  1  by  Clarence 
E.  Van  Hecker  to  succeed  business  of 
Van  Hecker-MacLeod,  Chicago,  dis- 
solved. Personnel  and  address  are  the 
same,  except  that  Earle  H.  MacLeod 
is  no  longer  with  the  organization. 

BARBARA  BROWN,  formerly  ex- 
ecutive copy-writer  with  Aldens,  Chi- 
cago Mail  Order  Co.,  has  joined  the 
copy  staff  of  Goldman  &  Gross  Adv., 
Chicago. 

CHESTER  S.  HENDRY,  previously 
executive  vice-president  for  two  years 
of  Grant  Adv.,  Chicago,  handling 
operations  in  Brazil  and  Mexico,  has 
joined  the  export  department  of  the 
Buchen  Co.,  Chicago,  as  copywriter. 

GERTRUDE  ZIMMERMAN,  copy- 
writer for  Marshall  Field  &  Co.,  Chi- 
cago, advertising  department,  has 
joined  Aubrey,  Moore  &  Wallace  Adv., 
Chicago. 

ROYDEN  W.  RICE,  formerly  promo- 
tion manager  of  the  Ziff-Davis  Pub- 
lishing Co.,  Chicago,  for  five  years, 
joined  Ruthrauff  &  Ryan  Adv.,  Chi- 
cago, Jan.  17  in  a  creative  and  execu- 
tive capacity. 

HUGH  READING,  copy-writer  with 
Roche.  Williams  &  Cunnyngham.  Chi- 
cago, joined  J.  Walter  Thompson  Co.. 
Chicago.  Jan.  17. 

CHARLES  D.  ADAMS,  formerly 
with  Visual  Training  Corp.,  and  at 
one  time  a  script  writer,  has  joined 
the  creative  staff  of  Ruthrauff  &  Ryan. 
Detroit. 

IRVING  LEVY,  formerly  with  Ruth- 
rauff &  Ryan,  New  York,  has  joined 
the  creative  staff  of  Franklin  Brack 
Adv.,  New  York. 


CONVENTIONS 

AND  GROUP  MEETINGS 


Pekor  Joins  CBS 

CHARLES  F.  PEKOR,  Jr.,  for 
seven  years  a  member  of  the  NBC 
press  department,  has  joined  the 
CBS  press  information  staff  to 
handle  special  assignments  in  vari- 
ous parts  of  the 
country,  it  was 
announced  last 
week  by  George 
Crandall,  direc- 
tor of  press 
information.  Mr. 
Pekor  entered  the 
newspaper  field 
after  graduating 
from  Georgia  U, 
serving  with  the 
Montgomery  Ad- 
Worth  Star-Tele- 
Cleveland  Press  and  the 
Neiv  York  Sun.  After  becoming 
advertising  and  publicity  director 
of  the  Knott  Hotel  Chain,  he  joined 
NBC  in  1936,  and  at  the  time  of 
his  departure  was  feature  editor. 
His  duties  have  been  taken  over  by 
Edward  Greif,  who  formerly  han- 
dled NBC's  public  service  publicity. 


Mr.  Pekor 

vertiser,  Fort 
gram 


FM.   Broadcasters  Inc. — Jajn.   26-27,  Hotel 

Commodore,  New  York. 
Institute  of  Radio  Engineers — Jan.  28-29, 

Hotel  Commodore,  New  York. 
Institute   of    Radio    Engineers — American 

Institute   of   Electrical   Engineers  Joint 

session — Jan.    27,    Engineering  Societies 

Bldg.,  New  York. 
NAB  Regional  Meetings — 
District    8,    Indianapalis,    Ind.,  Columbia 

Club,  Feb.  1. 
District  10,  Omaha,  Nebraska,  Hotel  Fonte- 

nelle,  Feb.  4-5. 
District  14,  Denver,  Colorado,  Cosmopolitan 

Hotel,  Feb.  7-8. 
District  16,  Los  Angeles,  Calif,   (to  be  an- 
nounced) Feb.  11. 
District    13,    Dallas,   Texas,    Baker  Hotel, 

Feb.  17. 

District  12,  Tulsa,  Oklahoma  (to  be  an- 
nounced)   Feb.  21. 

District  6,  Memphis,  Tenn.,  Peabody  Hotel, 
Feb.  24-25. 

District  3,  Pittsburgh,  Pa.,  (to  be  an- 
nounced) Feb.  28-29. 

District  2,  (not  yet  decided),  (to  be  an- 
nounced), March  1-2. 


McKESSOiy-ROBBINS 
PLANS  BLUE  SHOW 

FEATURED  in  a  new  McKesson 
&  Robbins  program  to  be  known 
as  Stop  and  Go,  comedian  Joe  E. 
Brown  is  scheduled  to  start  on  the 
full  Blue  network,  March  23. 
Though  final  commitments  have 
not  as  yet  been  made,  it  is  expected 
that  the  program  will  be  aired 
Wednesdays  at  10:30-11:00  p.  m. 
The  film  star,  now  entertaining 
overseas  troops,  is  to  conduct  the 
audience-participation  quiz  pro- 
gram which  has  already  been  tried 
out  on  the  West  Coast. 

Plans  for  the  network  program 
were  announced  by  L.  M.  Van 
Riper,  president  of  McKesson  & 
Robbins,  in  a  statement  revealing 
that  the  firm  would  spend  $2,500,- 
000  on  advertising  in  1944  (Broad- 
casting, Jan.  17).  Referring  to 
M.  &  R.'s  spot  schedule,  which  in- 
cludes announcements  on  more  than 
114  stations  for  Bexel  and  other 
products,  Mr.  Van  Riper  said  that 
in  addition  to  the  new  network 
show,  all  present  successful  radio 
projects  would  be  maintained.  The 
Blue  program  will  promote  the 
"big  six"  among  M.  &  R.  products 
— Calox,  Bexel,  Bax,  Albolene,  Yo- 
dora  and  Soretone.  Agency  is  J.  D. 
Tarcher  &  Co.  New  York. 


Appeal  For  Nurses 

NEED  FOR  NURSES  will  be  dis- 
cussed by  Miss  Dorothy  Wheeler,  exec- 
utive secretary  of  New  York's  Nursing 
Council  for  War  Service,  on  the  Good 
Health  to  You  program  (1:15-1:30 
p.m.)  over  WMCA  Jan.  29.  Program 
is  under  auspices  of  the  New  York 
Tuberculosis  and  Health  Assn. 


"The  Mystery  Chef  on  WFDF 
Flint  said  to  put  all  my  left-overs 
in  the  soup." 


???  offense  ZayltSdoHA  -frtay/ 


FOR  DEFENSE 
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RTPB  to  Give  First  Progress  Reports 
At  New  York  IRE  Meeting,  Jan.  28-29 


FIRST  progress  reports  of  the 
Radio  Technical  Planning  Board, 
organized  last  fall  to  "formulate 
plans  for  the  technical  future  of 
the  radio  industry  and  services  .  .  . 
in  accordance  with  the  public  in- 
terest and  the  technical  facts,  and 
to  advise  Government,  industry  and 
the  public  of  its  recommendations," 
will  be  made  during  the  1944  Win- 
ter Technical  Meeting  of  the  In- 
stitute of  Radio  Engineers,  to  be 
held  Jan.  28-29  at  the  Hotel  Com- 
modore, New  York. 

Panels  to  Report 
In  a  symposium  to  be  conducted 
Friday  afternoon  by  Haraden 
Pratt,  IRE  representative  on  the 
RTPB  board  and  chairman  of  the 
panel  on  radio  communication,  W. 
R.  G.  Baker,  RTPB  chairman,  will 
outline  the  overall  work  of  the 
board  and  each  panel  chairman  will 
report  on  the  problems  and  progress 
of  his  particular  field.  Chairmen 
and  their  panels  are : 

Alfred  N.  Goldsmith,  consulting 
radio  engineer,  Panel  1,  Spectrum 
Utilization;  C.  B.  Jolliffe,  RCA, 
Panel  2,  Frequency  Allocation;  R. 
M.  Wise,  Sylvania  Electric  Prod- 
ucts, Inc.,  Panel  3,  High  Frequency 
Generation;  H.  S.  Frazier,  NAB, 
Panel  4,  Standard  Broadcasting; 
C.  M.  Jansky,  Jr.,  Jansky  &  Bailey, 
vice-chairman,  Panel  5,  Very-High 
Frequency  Broadcasting;  D.  B. 
Smith,  Philco  Corp.,  Panel  6,  Tele- 
vision; J.  V.  L.  Hogan,  WQXR 
New  York,  Panel  7,  Facsimile; 
Haraden  Pratt,  Mackay  Radio  & 
Telegraph  Co.,  Panel  8,  Radio  Com- 
munication; E.  W.  Engstrom,  RCA, 
Panel  9,  Relay  Systems;  W.  P. 
Hilliard,  Bendix  Radio  Corp.,  Panel 
10,  Radio  Range,  Direction  and 
Recognition ;  D.  W.  Rentzel,  Panel 
111,  Aeronautical  Radio;  C.  V. 
Aggers,  Westinghouse  Electric  & 
Mfg.  Co.,  Panel  12,  Industrial 
Scientific  and  Medical  Equipment ; 
ID.  E.  Noble,  Galvin  Mfg.  Corp., 
I  Panel  13,  Portable,  Mobile  and  Fre- 
quency Service  Communications. 

Another  symposium,  covering 
the  complete  engineering  opera- 
tions of  the  FCC,  is  scheduled  for 
Saturday  morning,   with   H.  M. 


WDRC 


CONNECTICUT'S  PIONEER  BROADCASTER 


GETAU.3 

-.Vet  co«»  tof 
„„  3  •«  WD*  lh„,, 


Turner,  associate  professor  of  elec- 
trical engineering  at  Yale  and 
president-elect  of  IRE  for  1944, 
presiding.  After  a  general  intro- 
duction by  E.  K.  Jett,  chief  engi- 
neer of  the  Commission,  G.  P. 
Adair,  assistant  chief  engineer  and 
chief  of  the  Broadcast  Division  of 
the  FCC  Engineering  Dept.,  will 
speak  on  "Timely  Broadcast  Mat- 
ters." 

W.  N.  Krebs,  chief  of  the  Safety 
and  Special  Division,  will  discuss 
"Police,  Aviation  and  Maritime 
Services,"  and  P.  F.  Siling,  chief 
of  the  department's  International 
Division  will  conduct  the  session 
with  a  paper  on  "Point-to-Point 
and  Allocation  Problems." 

Arthur  Stringer,  NAB  director 
of  promotion,  will  discuss  "Radio 
in  Service  of  Home  and  Nation" 
during  the  Saturday  morning  meet- 
ing. That  afternoon  Commander  A. 
B.  Chamberlain,  U.  S.  Navy, 
former  chief  engineer  of  CBS, 
will  speak  on  "Standardization  of 
Service  Equipment";  F.  S.  Barton, 
British  Air  Commission,  will  speak 
on  "Organization  of  Radio  Re- 
search, Development  and  Produc- 
tion in  Great  Britain,"  and  T.  M. 
Liang,  Chinese  Supply  Commission, 
on  "Peace,  War  and  Future  Ap- 
plication of  Radio  in  China." 

Two-day  meeting  will  open  Fri- 
day morning  at  10  with  an  address 
of  welcome  by  B.  E.  Shackelford, 
engineer  in  charge  of  RCA's  Fre- 
quency Bureau,  chairman  of  the 
Winter  Technical  Meeting.  L.  P. 
Wheeler,  chief,  Information  Divi- 
sion, FCC  Engineering  Dept.,  re- 
tiring IRE  president,  will  turn 
over  the  gavel  to  1944  President 
Turner,  who  will  preside  at  the  an- 
nual meeting  of  the  Institute,  also 
on  the  morning's  agenda. 

Vote  on  Amendments 

At  this  session,  members  will 
vote  on  amendments  to  the  certi- 
ficate of  incorporation  of  IRE. 

Speaker  at  the  annual  IRE 
banquet  on  Friday  evening  will  be 
Commander  J.  J.  Raby,  U.  S.  Navy. 
Retiring  President  Wheeler  will 
deliver  the  annual  presidential  ad- 
dress. President  Turner  will  award 
the  IRE  medal  of  Honor  to  Mr. 
Pratt  and  the  Morris  Leibmann 
Memorial  Prize  to  W.  L.  Barrow, 
Sperry  Gyroscope  Co.  He  will  also 
present  fellowship  awards  to  S.  L. 
Bailey,  Jansky  &  Bailey;  C.  R. 
Burrows,  Bell  Telephone  Labora- 
tories; M.  G.  Crosby,  RCA  Labora- 
tories; Harry  Diamond,  National 
Bureau  of  Standards;  C.  B.  Feld- 
man,  Bell  Telephone  Laboratories; 
Keith  Henney,  Electronics;  D.  0. 
North,  RCA  Laboratories;  R.  A. 
Norton,  FCC;  S.  W.  Seeley,  RCA 
License  Laboratory;  D.  B.  Sinclair, 
General  Radio  Co.,  Leo  Young, 
U.  S.  Naval  Research  Laboratory. 

A  score  of  papers  on  all  phases 
of  radio  engineering  will  be  de- 
livered at  a  number  of  technical 
sessions  during  the  two-day  pro- 


gram and  at  a  joint  meeting  of  the 
IRE  and  the  American  Institute  of 
Electrical  Engineers,  scheduled  for 
Jan.  27  in  the  Engineering  So- 
cieties Bldg.,  New  York.  Exhibits 
of  radio  apparatus  captured  from 
enemy  armies  and  of  communica- 
tion equipment  standards  for  Amer- 
ican armed  services  will  be  on  dis- 
play at  the  Commodore  during  the 
meeting. 


KGBS  to  CBS 

KGBS  Harlingen,  Tex.,  on  Jan.  1 
joined  CBS  as  a  supplementary 
station. 


Now  Lt.  Miller 

JOSEPH  L.  MILLER,  NAB  labor 
relations  director,  last  week  re- 
ported for  duty  as  a  lieutenant 
(j.g.)  in  the  Naval  Reserve,  and 
has  been  assigned  to  labor  relations 
duties  in  the  office  of  Assistant  Sec- 
retary of  the  Navy  Ralph  Bard  in 
Washington.  Lt.  Miller  was  induct- 
ed Dec.  23  as  an  apprentice  sea- 
men, and  was  commissioned  Jan. 
14.  He  had  been  with  the  NAB 
since  1938,  and  before  that  was 
labor  correspondent  in  the  Wash- 
ington Bureau  of  the  Associated 
Press.  His  NAB  successor  has  not 
yet  been  named. 


A  REVIEW  of  radio  in  1943  has  been 
prepared  for  the  American  Yearbook 
by  Dr.  C.  B.  Joliffe,  RCA  Victor  Di- 
vision's chief  engineer.  Subjects  cov- 
ered include  radio  servicing,  police 
and  aviation  radio  and  electronics. 


MILTON  CHASE,  newspaperman  in 
the  Far  East  before  joining  WLW 
Cincinnati,  has  begun  a  regular  news 
commentary  over  WLW  titled  Milton 
Chase  and  the  Far  East. 
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Record  1944  Quota 
Is  Planned  by  RM  A 

Prepares  for  50%  Increase 
In  War  Production 

MEASURES  to  enable  the  radio- 
electronics  industry  to  meet  a  pos- 
sible 5-billion-dollar  war  production 
program  in  1944  will  be  taken, 
following  action  by  the  Mid- Winter 
Conference  of  the  Radio  Manufac- 
turers Assn.,  held  Jan.  11-13  at 
the  Stevens  Hotel,  Chicago.  More 
than  100  leading  industry  execu- 
tives attended  the  meetings  at 
which  recommendations  looking 
toward  reconversion  were  adopted. 

Told  by  Paul  V.  Galvin,  RMA 
president,  that  the  1944  goal,  rep- 
resenting a  50%  increase  over  an 
estimated  3%  billion  output  last 
year,  would  require  greater  man- 
power facilities,  the  Conference 
took  steps  to  increase  employment 
of  new  workers,  to  re-employ  and 
rehabilitate  returning  servicemen, 
and  to  study  data  on  incentive 
wage  plans,  uniform  job  classifica- 
tions and  reduction  of  absenteeism. 

Reconversion  Plans 

Arrangements  for  an  employ- 
ment survey,  with  Selective  Serv- 
ice and  other  Government  agencies 
cooperating,  were  made  by  a  new 
Employment  and  Personnel  Com- 
mittee, headed  by  Chairman  A.  H. 
Gardner  of  Buffalo. 

Among  the  recommendations  re- 


CULINARY  CUTUP  John  Holtman,  announcer  for  the  new  Music  to  Suit 
Your  Taste  series  sponsored  on  WMAQ  Chicago  by  the  B.  S.  Pearsall 
Butter  Co.,  Elgin,  111.,  shows  a  few  tricks  of  the  trade  to  Carl  Kraatz 
(1),  account  executive  for  Schwimmer  &  Scott,  agency  handling  the  ac- 
count; J.  L.  Vandertoll,  Pearsall  sales  manager;  M.  R.  Tennerstedt,  NBC 
salesman.  Contract  for  the  10-minute  six-weekly  program  which  promotes 
Elgin  brand  oleomargarine  is  for  26  weeks. 


garding  reconversion,  approved  by 
the  general  RMA  Post-War  Plan- 
ning Committee,  was  one  that  the 
Government  should  establish  a  fu- 
ture starting  date  of  any  shipments 
of  civilian  radio  sets  at  least  six 
months  in  advance.  Other  recom- 


'On  November  23,  1942,  we  inserted  the  following  advertise-' 
ment  in  the  newspapers.  The  thoughts  expressed  in  it  are  even 
more  important  today  than  they  were  when  first  published.  


MONEY  TALKS 

Make  it  speak  the  only  language 
the  Axis  understands: 

THE  RUMBLE  OF  TANKS 
THE  ZOOMING  OF  PLANES 
THE  CRACK  OF  RIFLES 
THE  ROAR  OF  CANNON 
THE  BURSTING  OF  BOMBS 

BUY  WAR  BONDS 

INTERNATIONAL  BUSINESS  MACHINES  CORPORATION 


mendations  were  that  each  manu- 
facturer determine  set  models  to 
be  built,  that  there  be  no  "Victory" 
models,  and  that  price  levels  should 
not  be  established  but  that  if  this 
is  unavoidable  they  should  be  set 
according  to  then  current  costs. 

The  recommendations,  transmit- 
ted by  the  Industry  Reconversion 
Committee  to  the  WPB  Radio  & 
Radar  Division,  also  called  for  the 
addition  of  E.  A.  Nicholas  of  Fort 
Wayne,  Ind.,  and  Fred  D.  Wil- 
liams of  Philadelphia  to  the  Gov- 
ernment's industry  advisory  com- 
mittee to  act  with  other  members 
as  a  subcommittee  for  consulta- 
tions on  reconversion  procedure. 

A  publicity  program  to  acquaint 
the  public  with  the  important 
part  played  by  the  industry  in  the 
war  was  outlined  to  the  Conference 
by  Chairman  John  S.  Garceau  of 
the  RMA  Advertising  Committee. 

An  appropriation  of  $5,000  was 
voted  by  the  RMA  Board  of  Direct- 
ors for  a  survey  to  be  conducted  by 
an  independent  agency  to  secure 


RCA  Personnel  Switch 

TRANSFER  of  J.  M.  Williams, 
RCA  Victor's  record  advertising 
director  to  an  important  wartime 
assignment  within  the  company 
was  announced  by  J.  W.  Murray, 
head  of  RCA  Victor  record  activ- 
ities. Mr.  Williams  will  resume  his 
direction  of  the  company's  record 
advertising  upon  completion  of  his 
new  assignment,  but  in  the  mean- 
time J.  L.  Hallstrom  will  direct 
RCA  Victor's  record  advertising  in 
addition  to  retaining  his  duties  as 
record  merchandise  manager. 


facts  on  distribution  costs  for  use 
of  the  industry  in  connection  with 
future  merchandising  problems. 

A  future  export  promotion  pro- 
gram, projecting  an  estimated 
100%  increase  in  sales  of  post-war 
sets  and  parts  and  a  50%  increase 
in  sales  of  transmitting  apparatus, 
was  presented  by  Chairman  W.  A. 
Coogan  of  the  RMA  Export  Pro- 
gram Committee. 

The  conference  authorized  new 
and  expanded  services  for  RMA 
members,  including  additions  to 
the  RMA  headquarters  staff  in 
Washington.  These  services  include 
collection  of  wage  and  employment 
statistics  and  other  work  involving 
cooperation  with  military  agencies 
and  problems  concerning  reconver- 
sion. 

The  RMA  Board  of  Directors 
authorized  a  subscription  of  $15,- 
000  to  the  Fourth  War  Loan  cam- 
paign. The  Board  also  approved 
arrangements  to  hold  the  20th  an- 
nual convention  of  RMA  at  the 
Stevens  Hotel  in  Chicago  June  6 
and  7. 


GE  Video  Shown 

WRGB,  General  Electric  television 
station  in  Schenectady,  entertained  100 
or  more  New  York  State  newspaper 
publishers  last  Wenesday  with  a  de- 
monstration of  sight-and-sound  broad- 
casting, including  several  features  in 
which  the  publishers  themselves  par- 
ticipated. Robert  S.  Peare,  manager 
of  broadcasting  and  publicity  for  Gen- 
eral Electric  Co.,  and  Dr.  E.  F.  W. 
Alexanderson,  who  has  contributed 
greatly  to  radio's  advancement,  ad- 
dressed the  guests,  who  also  witnessed 
a  sound  movie  describing  television. 
Demonstration  was  handled  by  Robert 
B.  Stone,  program  manager  of  WRGB. 
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Presidential  Order  Silences  Hoover 

(Continued  from  page  10) 


Solicitor  General  be  given  that  op- 
portunity. 

"The  law  is  indefinite,"  com- 
mented Chairman  Lea.  "Over  a 
period  of  140  years  the  executive 
department  of  the  Government  has 
been  excused.  I  take  it  the  Presi- 
dent couldn't  instruct  a  member  of 
the  executive  department  not  to 
testify."  Mr.  Lea  did  exempt  ques- 
tions involving  security  in  wartime 
and  when  Mr.  Garey  told  the  Com- 
mittee no  problem  of  "national 
security"  was  involved,  but  that 
"a  citizen  of  the  United  States, 
through  the  FCC  was  illegally  and 
wrongfully  put  off  the  air  and  the 
FCC  tried  to  pass  it  on  to  the 
FBI". 

Chairman  Lea  suggested  that 
Counsel  Garey  submit  "all  ques- 
,  tions  to  the  Attorney  General  to 
see  if  they  can  be  answered".  Rep. 
Edward  J.  Hart  (D-N.  J.)  inter- 
posed: 

"With  reference   to  answering 
1  questions,  I  would  believe  anything 
Mr.  Hoover  tells  this  Committee. 
I  have  a  high  regard  for -him  and 
'  I  think  this  Committee  shares  it. 
But  there's  something  a  bit  nebu- 
lous about  a  witness  coming  here 
and  saying  the  Executive  instructs 
another  executive  what  to  testify 
as  to  certain  questions.  In  order 
for  the  record  to  show,  this  Com- 
mittee is  entitled  to  know  what's 
'  in  this  letter.  I  think  the  Attorney 
General  should  be  advised  some- 
|  thing  of  the  rights  of  this  Com- 
1  mittee.   After  all   Congress  does 
have  some  rights." 

Union  Agreement 

After  Mr.  Garey  had  read  some 
correspondence  referring  to  E.  G. 

i  Harrison,  an  employe  of  the  FCC, 

■  Mr.  Hoover  testified  that  in  June 
1940  Mr.  Harrison  informed  the 
FBI  that  the  Commission  planned 
to  get  fingerprints  of  radio  opera- 
tors as  an  aid  to  the  Bureau  but 
that  subsequently,  after  taking  it 

i  up  with  the  Commission,  "we 
learned  it  was  the  desire  of  the 

^  FCC  not  to  make  the  fingerprints 
part  of  the  records  of  the  Depart- 
ment of  Justice". 

Chief   Hoover   added    that  the 


FCC  "did  not  feel  it  was  proper  to 
make  the  fingerprint  cards  part  of 
the  records  of  the  FBI  because  of 
an  agreement  with  unions."  Under 
questioning  Mr.  Hoover  said  radio 
operators  on  ships  "could  en- 
danger national  security"  and  that 
they  were  a  "matter  of  grave  con- 
cern to  the  FBI."  He  declared  the 
FBI  "most  certainly  was  desirous 
of  obtaining  their  fingerprints  and 
records". 

Then  came  the  series  of  letters 
between  the  FBI  and  FCC,  to 
which  Mr.  Hoover  declined  to  testi- 
fy on  advice  of  Mr.  Cox.  Mr. 
Garey  read  them  into  the  record, 
one  by  one,  and  frequently  when 
he  asked  Mr.  Hoover  if  the  contents 
were  correct,  the  FBI  director  re- 
plied: "The  record  speaks  for  it- 
self." 

When  Rep.  Hart  questioned  the 
scope  of  the  presidential  directive 
forbidding  certain  testimony,  Mr. 
Cox  replied  that  the  President  had 
ordered  correspondence  be  not  "dis- 
cussed" nor  "publicly  disclosed". 

FBI  Opposes 

Mr.  Garey  read  into  the  record  a 
letter  dated  Oct.  18,  1941,  and  ad- 
dressed to  FCC  Chairman  Fly  in 
which  the  Dept.  of  Justice  asked 
for  the  Commission's  cooperation 
and  for  the  fingerprints.  When  he 
asked:  "You  didn't  get  any  coop- 
eration did  you?"  Mr.  Hoover  re- 
plied: "I  didn't  get  any  finger- 
prints until  June  27,  1942." 

In  a  letter  dated  Jan.  2,  1942, 
Attorney  General  Biddle  wrote  Mr. 
Fly,  according  to  the  correspond- 
ence read  into  the  record,  that  the 
FBI  could  not  acquiesce  to  the  FCC 
suggestions  that  the  fingerprints 
be  kept  on  file  at  the  Commission. 
In  part  the  letter  said : 

"Though  we  stressed  the  import- 
ance of  the  arrangement  which  we 
urged,  we  appreciated  the  consid- 
erations which  moved  you  to  your 
decision.  The  situation  has  materi- 
ally changed  in  recent  days.  The 
evidence  is  strong  that  messages 
have  been  surreptitiously  trans- 
mitted to  our  enemies  by  radio,  and 
that  military  attacks  upon  the  ter- 


"WATCH  THIS  until  I  get  back," 
Lt.  (j.g.)  Doug  McNamee  tells  Al- 
vin  B.  Sheehan,  assistant  general 
manager  and  director  of  promotion, 
WCCO  Minneapolis,  as  he  hands 
over  his  stop  watch.  Lt.  McNamee 
was  a  member  of  the  WCCO  pro- 
duction staff  before  he  got  his  or- 
ders on  Jan.  12  to  report  to  Tucson, 
Arizona  for  indoctrination  in  the 
U.  S.  Naval  Reserve. 


ritory  of  this  country  may  have 
been  furthered  and  facilitated 
thereby.  ...  I  honestly  believe  that 
the  radio  operators  who  are  loyal 
and  law  abiding  would  themselves 
welcome  such  a  move  because  it 
would  serve  at  once  to  rid  their  lists 
of  any  undesirables  among  them 
and  to  confirm  the  loyalty  and  re- 
liability of  the  others.  Please  think 
this  over;  I  should  hate  to  have 
something  serious  happen  which 
might  have  been  easily  avoided." 

Mr.  Hoover  testified  that  the 
conditions  outlined  by  Mr.  Biddle 
were  true.  When  the  Committee 
general  counsel  asked  if  the  work 
of  the  FBI  would  have  been  facili- 
tated had  the  FBI  turned  over  the 
fingerprints  in  September  1941 
when  first  requested,  Mr.  Hoover 
replied : 

"I  won't  amplify  that  letter  be- 
cause of  the  directive." 

"But  you  could  answer  the  ques- 
tion were  it  not  for  the  directive?" 
pressed  Mr.  Garey. 

"I  could,"  replied  Mr.  Hoover. 
Mr.  Garey  read  a  letter  dated  Jan. 
12,  1942,  from  Mr.  Fly  to  the  At- 
torney General  in  which  the  FCC 
chairman  agreed  to  turn  over  to 
the  FBI  fingerprints  on  the  follow- 
ing conditions:  (1)  Results  of  the 
check  to  be  communicated  to  the 
FCC;  (2)  fingerprints  to  be  re- 
turned to  the  FCC  permanent  files 
and  not  be  made  a  part  of  the 
Bureau's  criminal  files;  (3)  in- 
vestigation to  be  concerned  solely 
with  "activities  which  relate  to 
the  national  security  and  present 
war  effort";  that  no  previous  mis- 
demeanors of  operators  that  might 
be  discovered  be  disclosed;  that 
"other  crimes  which  have  nothing 
to  do  with  security  measures"  be 
not  disclosed;  that  "to  revive  of- 
fenses not  related  to  the  war  ef- 
fort or  to  open  the  door  to  the 
possibility  of  anti-union  discrimina- 
tion by  employers  would  undoubt- 
edly seriously  affect  the  morale  of 
the  employes". 

Many  Bad  Prints 

A  subsequent  letter  of  Feb.  6, 
1942,  from  the  Attorney  General, 
approved  the  first  "condition"  but 


Bank  on  Radio 

MODERN  ideas  are  the  rule 
of  the  Burlington,  Vt.  Sav- 
ings Bank.  When  Levi  P. 
Smith,  president*  of  the  bank, 
gave  his  annual  address  to 
the  bank  corporators  this 
year,  he  decided  to  use  the 
airwaves.  So  the  talk  went 
out  on  the  Burlington  station 
WCAX  Jan.  19. 


opposed  Mr.  Fly's  second  and  third 
provisos. 

Mr.  Hoover  did  testify,  after  an- 
other letter  had  been  read  into  the 
record,  that  as  of  July  1,  1943,  the 
FBI  had  received  214,000  finger- 
prints from  the  FCC  but  found  a 
"very  substantial  number  improp- 
erly taken".  Mr.  Garey  placed  into 
the  record  a  tabulation  of  47,575 
improperly-taken  prints. 

Mr.  Hoover  testified,  after  more 
correspondence  had  been  read,  that 
the  last  of  the  214,000  fingerprints 
were  received  by  the  FBI  on  March 
27,  1943,  "some  16  months  after 
Pearl  Harbor". 


THE  VOICE  OF  MISSISSIPPI 


MISSISSIPPI' 

EFFECTIVE 
BUYINC  INCOME 

UP  70% 

Mississippi's  per  capita  dollar 
increase  in  effective  buying  in- 
come in  1943  over  1942 
increased  70%  and  stepped 
the  total  effective  BUYING 
INCOME  of  Mississippi  UP  to 
$1,074,426,000. 

Remember  two  highly  important 
things  in  1944:  (1  )  The  Mis- 
sissippi Market  is  UP  70%  in 
effective  BUYING  ability;  (2) 
WJDX  dominates  this  market 
and  can  give  you  effective 
results! 


rrowERS 


OVER  AKRON 
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Sadie  Blue  AfettuoJiA 


5000  WATTS  -  DAY  &  NIGHT 

WEED  &  CO.,  Nalional  Repreientativei 


Owned  and  OporMed  by 

LAMAR 

LIFE  INSURANCE 

SSI 

COMPANY 

JACKSON.  MISSISSIPPI 
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Hon  Hub  Jackson 
Russel  Seeds  Co. 
Chicago,  III. 
Dear  Hub: 

By  golly,  Hub,  you  ought  to  see  these 
guys  at  WCHS  running  around  here 
like  chickens  with  their  heads  cut  off. 

I  asked  one  of 
the  salesmen 
what  all  the 
fuss  was 
about,  and  he 
eays  something 
about  a  new 
Crossley  just 
out  that  gives 
WCHS  61.4% 
of  the  morn- 
ing audience, 
62.1%  (and 
there  he 
screams)  o  f 
the  after- 
noon's,  and 
54.8%  of  the 
night  -  time's. 
I  don't  know 
what  he  means 
about  this  per- 
c  e  n  t  a  g  e  of 
audience  busi- 
ness, but  I 
don't  see  why 
he  should 
worry  as  long 
as  WCHS  has 
the  most  lis- 
teners. A  n  y- 
way,  he  grabs 
his  hat  and 
beats  it  out 
yelling  it's  a 
cinch  to  get  3 
or  4  new  contracts  before  the  day's 
over,  so  I  guess  whatever  this  guy 
Crossley  has  done  must  be  OK  for 
'WCHS. 


Regards 


Yrs. 
Algy. 


WCHS 

Charleston,  W.  Va. 


Nominating  Group  Favors  Ryan 

(Continued  from  page  9) 


A  50,000  watt 
audience  atci 
250  watt  rate 


MORNING  INDEX 
HON.  THRU  FRI. 
8:00  -  12:00  A.M. 

A 

WGRC 

B 

C 

I2c6 

29.9 

32.2 

24.1 

AFTERNOON  INDEX 
MON.  THRU  FRI. 
12:00  -  6:00  P.M. 

A 

WGRC 

e 

c 

26.0 

34.9 

22.9 

13.0 

SUM.  THRU  SAT. 
EVENING  INDEX 
6:00  -  10:00  P.M. 

A 

WGRC 

a 

c 

43.0 

12.8 

33.5 

9.4 

. .  and  maybe  you  don't  think 
WE'RE  PROUD  OF  IT! 
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473  OF  KENTUCKY'S  POPULATION 
57%  OF  ITS  BUYING  POWER 
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caster  since  1927,  when  Fort  In- 
dustry acquired  its  first  station. 
During  the  two  years  he  has  served 
with  distinction  in  Washington  as 
radio  censor,  not  a  single  major 
incident  has  developed  to  reflect 
upon  voluntary  radio  censorship. 

There  has  been  no  indication 
about  the  length  of  Mr.Ryan's  NAB 
tenure,  if  arrangements  are  com- 
pleted. But  based  on  past  expres- 
sions it  is  assumed  he  plans  to 
return  to  station  operation  in  To- 
ledo at  some  future  date.  Mr.  and 
Mrs.  Ryan  have  maintained  their 
home  in  Toledo  along  with  an 
apartment  in  Washington  since  he 
joined  the  Government  service. 

'Rump  Movement' 

Mr.  Miller  emerged  successfully 
from  his  last  set-to  with  the  NAB 
board  at  a  meeting  in  Chicago 
July  30,  at  which  time  the  board 
paved  the  way  for  nomination  of 
a  new  president  prior  to  the  expira- 
tion of  his  term  July  1.  William  B. 
Lewis,  former  CBS  vice-president 
and  afterward  OWI  assistant  di- 
rector, had  been  proposed  as  Mr. 
Miller's  successor  but  the  day  be- 
fore the  board  meeting,  withdrew 
his  name  from  consideration  on  the 
ground  that  the  industry's  great- 
est need  is  for  "unity  of  purpose 
and  action."  Mr.  Lewis  since  has 
accepted  a  position  as  executive 
vice-president  of  American  Net- 
work Inc.,  FM  national  network 
project. 

The  effort  to  provoke  a  change 
at  that  time  was  characterized  as 
a  "rump  movement"  by  Mr.  Mil- 
ler'^ supporters.  This  meeting 
marked  the  third  open  effort  to 
change  the  NAB  high  command. 
The  first  came  in  Chicago  July  15, 
1942  and  the  second  Oct.  13,  1942. 
All  were  successfully  resisted. 

Led  ASCAP  Fight 

Members  of  the  NAB  board,  in 
addition  to  President  Miller  and 
the  six  members  of  the  nominating 
committee  are:  Kolin  Hager,  WGY 
Schenectady;  Ray  F.  Thompson, 
WFBG  Altoona;  James  W.  Wood- 
ruff, WRBL  Albany;  Hoyt  B. 
Wooten,  WREC  Memphis;  Nathan 
Lord,  WAVE  Louisville;  John  E. 
Fetzer,  WKZO  Kalamazoo;  E.  L. 
Hayek,  KATE  Albert  Lea,  Minn.; 
Wiiliam  B.  Way,  KVOO  Tulsa; 
Hugh  A.  L.  Halff,  WOAI  San  An- 
tonio; Ed  Yocum,  KGHL  Billings, 
Mont.;  Arthur  Westlund,  KRE 
Berkeley;  Calvin  J.  Smith,  KFAC 
Los  Angeles;  Harry  R.  Spence, 
KXRO  Aberdeen,  Wash;  Barney  J. 
Lavin,  WDAY  Fargo,  N.  D.;  Herb 
Hollister,  KANS  Wichita;  Frank 
King,  WMBR  Jacksonville;  Leslie 
C.  Johnson,  WHBF  Rock  Island, 
111.;  Paul  W.  Kesten,  CBS  vice- 
president  and  general  manager; 
and  Frank  M.  Russell,  NBC  Wash- 
ington vice-president. 

Mr.  Miller  was  elected  the  NAB's 
first  paid  president  in  1938.  A  na- 
tive of  Louisville,  he  had  served  as 


its  mayor  and  had  distinguished 
himself  for  his  activities  during  the 
Louisville  flood  in  1937.  He  was 
serving  as  business  manager  of  his 
alma  mater,  Princeton  U.,  at  the 
time  the  NAB  selected  him.  Prior 
to  his  appointment,  the  presidency 
of  the  NAB  had  been  held  by  active 
broadcasters  elected  annually,  with 
the  organization  itself  directed  by 
a  fulltime  managing  director  and 
staff. 

Mr.  Miller  is  credited  with  hav- 
ing marshalled  the  industry  forces 
in  the  copyright  battle  with 
ASCAP,  which  culminated  several 
years  ago  in  an  equitable  arrange- 
ment for  payment  of  royalties  for 
copyrighted  music.  He  was  instru- 
mental in  the  creation  of  Broadcast 
Music  Inc.,  as  an  industry  owned 
music  source  and  serves  as  presi- 
dent of  that  organization  as  well 
as  the  NAB. 

Mr.  Miller's  difficulties  first  be- 
gan largely  because  of  controversies 
with  James  Lawrence  Fly  shortly 
after  the  latter  became  chairman 
of  the  FCC  in  1939.  Chairman  Fly 
has  berated  both  the  NAB  and  Mr. 
Miller,  contending  the  organiza- 
tion was  a  "stooge"  of  the  larger 
networks.  Mr.  Miller's  proponents 
have  been  disposed  to  describe  the 
movement  for  reorganization  as  an 
"appeasement"  of  Chairman  Fly. 
This,  however,  is  vehemently  de- 


LEAVING  TO  BEGIN  a  new  ca- 
reer, Margaret  Dotson,  WCKY 
Cincinnati  promotion  manager,  re- 
ceives the  good  wishes  of  L.  B. 
Wilson,  station  owner,  as  she  de- 
parts to  join  her  husband,  L.  P. 
Kinnick,  a  Navy  man  stationed  at 
New  London,  Conn.  Prior  to  joining 
WCKY,  Mrs.  Kinnick  was  a  special 
feature  writer  and  assistant  pub- 
licity director  of  the  All- Year  Club 
of  Southern  California. 


nied  by  other  industry  figures  who 
contend  that  a  change  in  leader- 
ship is  desirable  in  order  to  solidify 
the  organization  and  give  it  a  dif- 
ferent character  of  leadership. 

Ryan's  Active  Career 

Known  to  his  radio  intimates 
as  "Harold",  but  to  his  college  as- 
sociates as  "Jack",  Mr.  Ryan  has 
held  the  respect  and  confidence  of 
practically  all  those  with  whom  he 
has  been  thrown  in  contact. 

A  native  of  Toledo,  the  59-year- 
old  executive   attended  grammar 


KEEP  THE  SPHINX  IN  HER  PLACE! 


For  centuries  this  great  stone  figure  has  crouched, 
enigmatic  and  inscrutable,  in  the  vastness  of  the 
Egyptian  desert.  Half  hidden  for  ages  by  the  shifting 
sand,  she  has  now  been  partially  uncovered  and  lies 
there — a  symbol  of  silence. 

Silence — the  death  knell  of  your  product,  your  name, 
your  business.  No,  silence  is  not  for  you.  Your  name 
must  be  kept  ringing  in  the  ears  of  your  customers, 
if  your  product  is  to  find  its  place  in  tomorrow's 
market.  Keep  it  ringing  by  radio! 

In  Canada,  CFRB  reaches  the  largest  share  of  the 
richest  market.  Half  the  leading  sponsored  pro- 
grammes in  a  key  area,  fed  by  three  stations,  are 
broadcast  over  CFRB. 


TORONTO 
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school  and  high  school  in  that  city. 
He  graduated  from  Yale  in  1908 
and  won  the  Phi  Beta  Kappa  key. 
His  fraternity,  Beta  Theta  Pi,  be- 
came a  major  extracurricular  ac- 
tivity and  he  has  attended  practi- 
cally all  national  conventions  since 
1907. 

After  college  Mr.  Ryan  returned 
to  Toledo  to  enter  his  father's  busi- 
ness, the  Arbuckle-Ryan  Co.,  at 
that  time  manufacturers  of  agri- 
cultural equipment  and  railroad 
supplies.  The  company  was  dis- 
solved in  1928  at  which  time  he 
went  into  the  gasoline  business 
with  Mr.  Storer. 

In  1927  the  Fort  Industry  Oil 
Co.  was  formed  in  Cleveland  and 
Toledo,  and  to  promote  it,  radio 
was  used.  Arrangements  were 
started  with  the  then  local  station 
WTAL  in  Toledo  and  the  Storer- 
Ryan  partnership  soon  owned  the 
station  and  changed  its  call  letters 
to  WSPD. 

In  1931  the  gasoline  business  was 
sold  and  the  firm  went  into  radio 
as  its  major  activity.  WWVA  was 
purchased  in  1931.  In  1932  CKOK, 
which  later  became  CKLW,  was 
established  in  Windsor,  Ont.,  serv- 
ing the  Detroit  area.  It  was 
later  sold.  In  1935  WMMN  was 
purchased  and  in  the  fall  of  1938, 
WLOK  joined  the  Storer-Ryan 
group.  A  year  later  came  WHIZ, 
and  in  1940  WAGA.  Mr.  Ryan  is 
regarded  as  an  expert  admini- 
strator and  organizer,  and  as  a 


JACK  JOY  DIES 

OlS  WEST  COAST 

JACK  JOY,  48,  chief  of  the  West 
Coasc  office,  War  Department  Ra- 
dio Branch,  Bureau  of  Public  Re- 
lations, died  at  Sawtelle  (Cal.) 
Veterans  Hospital  on  Jan.  15. 
Death  resulted  from  complications 
following  two  major  operations. 
Although  formally  appointed  to  his 
West  Coast  position  with  resigna- 
tion of  Robert  C.  Coleson  in  October 
1943,  Mr.  Joy  never  assumed  actual 
duties.  He  had  resigned  as  chief  of 
the  War  Department  Broadcast 
Service  in  July  1943  to  regain  his 
health  when  the  new  assignment 
was  offered  him. 

Before  joining  the  Radio  Branch 
in  July  1941  he  was  musical  direc- 
tor of  the  Golden  Gate  Exposition 
in  San  Francisco.  When  attached 
to  the  War  Department  Broadcast 
Service  he  conducted  the  Army 
Hour  band  and  had  charge  of  the 
musical  portion  of  the  War  De- 
partment program  on  NBC. 

A  pioneer  in  West  Coast  radio, 
he  was  for  two  years  program  di- 
rector of  Don  Lee  Broadcasting 
System,  Hollywood,  resigning  in 
Sept.  1938.  Prior  to  that  Mr.  Joy 
was  musical  and  program  director 
of  KFWB  Hollywood.  He  was  in 
the  Navy  during  World  War  I. 
Surviving  is  his  widow,  Edythe  Joy 
of  Tarzana,  Cal. 

self-educated  cost-accountant. 

The  Ryan  home  in  suburban 
Toledo  is  a  veritable  treasury  of 
rare  first  editions.  Mr.  Ryan  is  an 
inveterate  walker  and  an  expert 
contract  bridge  player. 


NBC 


For  example: 


THROUGH  me  SPORT  GMSS 


with  SAM  HAYES 


A 


Corporation  tt  I 


new  series  of  26  quarter-hour  programs.  Thrilling 
moments  in  sports -history  .  .  .  famous  figures  in  the 
sports-world  .  .  .  made  vivid  and  exciting  by  Sam  Hayes, 
ace  sportcaster.  Little  known  facts . . .  dramatic  re-enact- 
ments .  .  .  covering  the  whole  field  of  sports.  Successfully 
sponsored  by  beverages,  sports  equipment,  clothing  firms 
and  makers  of  other  products  of  interest  to  men.  Ask  for 
presentation,  audition  records,  availability  data,  today. 
★  ★  ★ 
Many  other  NBC  Recorded  Programs — 
5  minutes  to  half-hour. 


ING  DIVISION 


Oil  RCf    OF    RECORDED  PROGRAMS 


RCA  Bldg.,  Radio  City,  N.Y...  Morchondif  Marl,  Chicago,  III. 
Tram-lux  Bldg.,  Wathinglon,  0.  C.  . .  Sun$tl  and  Vint,  Hollywood,  Cal. 


NAB  Conference 

(Continued  from  page  9) 

over  entirely  to  group,  committee 
or  other  satelite  organization  meet- 
ings, together  with  advance  regis- 
trations. The  convention  will  be 
called  to  order  Tuesday  morning 
and  continue  through  Thursday. 
There  will  be  pre-convention  round- 
tables  on  customary  business,  tech- 
nical and  related  subjects,  but  post- 
war activities  and  planning  will  be 
the  main  topic. 

Chicago,  Cincinnati  Out 

Members  of  the  convention  com- 
mittees, aside  from  the  chairmen, 
are  Herb  Hollister,  KANS  Wichita, 
and  Harry  Spence,  KXRO  Aber- 
deen, on  programs,  and  Nathan 
Lord,  WAVE  Louisville,  and  John 
J.  Gillin  Jr.,  WOW  Omaha,  on  site. 
All  were  present  at  the  Chicago 
session  except  Mr.  Gillin,  who  was 
in  New  York  attending  a  meeting 
of  the  NAB  Nominating  Committee 
the  preceding  day. 

Originally  Chicago,  Cincinnati 
or  New  York  were  listed  as  con- 
vention sites,  in  that  order.  Ad- 
vanced bookings  of  other  conven- 
tions at  dates  convenient  or  de- 
sirable for  broadcasters,  however, 
ruled  out  the  other  two  cities. 
Moreover,  it  was  concluded  that 
with  broadcasters  anxious  to  learn 
of  post-war  planning,  both  techni- 
cally and  businesswise,  New  York, 
as  the  business  hub,  was  most  de- 
sirable. 

If  a  banquet  or  dinner  is  held, 
it  will  be  on  Wednesday  evening, 
Mr.  Arney  said.  Only  one  busi- 
ness session  will  remain  for  Thurs- 
day, for  election  of  directors-at- 
large,  consideration  of  amendments 
to  the  by-laws,  and  other  business 
which  may  be  scheduled.  The  new 
NAB  board  will  convene  Thursday 
afternoon,  under  present  plans. 


American  Home  Corp. 
Acquires  P.  Duff  &  Sons 

CONTINUING  its  expansion  into 
the  food  field,  American  Home 
Products  Corp.  has  completed  nego- 
tiations for  the  acquisition  of  P. 
Duff  &  Sons,  Pittsburgh,  manufac- 
turers of  baking:  preparations,  ac- 
cording to  an  announcement  last 
week  by  Alvin  G.  Brush,  AHP 
chairman. 

W.  Earl  Bothwell  Adv.,  Pitts- 
burgh, will  continue  to  handle  P. 
Duff  &  Sons  advertising,  which  in- 
cludes the  recently  renewed  Galen 
Drake  news  program  on  the  CBS 
Pacific  Coast  stations.  American 
Home  acquired  Harold  H.  Clapp 
Inc.,  producers  of  baby  foods,  in 
1939,  and  last  May  obtained  G. 
Washington  Coffee  Refining  Co. 


ROY  HARRIS'  "Sixth  Symphony", 
which  the  composer  was  commissioned 
by  the  Blue  to  write  last  May,  is 
nearing  completion,  and  has  been 
scheduled  for  the  broadcast  of  the 
Boston  Symphony  Orchestra  on  April 
15,  79th  anniversary  of  the  death  of 
Abraham  Lincoln.  The  Symphony  is 
based  on  Lincoln's  Gettysburg  ad- 
dress. 
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Enlistment  Upsurge  Causes  Cancellation 
Of  OWI  Women  Marines  Recruit  Drive 


PACIFIC  COAST 


PROGRAM  NOTES 

The  Invasion  may  be  on  before 
you  read  this. 

And  with  Invasion  will  come  un- 
precedented interest  in  military 
analysis.  Especially  in  the  coherent, 
palatable  type  dispensed  by  Major 
General  Paul  B.  Malone,  U.  S.  A. 
(Ret.),  the  Pacific  Blue  Network's 
military  expert. 

His  "expertness"  has  a  solid  root 
in  three  decades  of  command  in 
the  Far  Eastern  and  European 
theatres,  as  a  responsible  strate- 
gist on  the  General  Staff  before, 
during,  and  after  World  War  I. 


General  Malone  is  known  nation- 
ally as  "Newsweek's"  military  an- 
alyst. On  the  Pacific  Coast  he  is 
even  better  known  as  a  member  of 
the  Blue  Network's  burgeoning 
commentator  staff. 

In  June  "Variety"  reported  that 
the  War  Department  had  vetoed 
General  Malone's  plan  to  send 
Pacific  Blue  listeners  his  predic- 
tions on  the  state  of  the  war  six 
months  hence  because"Ma  tone's 
predictions  are  too  nearly  cor- 
rect to  permit  the  widespread 
dissemination  of  his  views  on 
specific  moves  to  come." 

For  eight  months  he  has  been  a 
bulwark  of  Pacific  Blue's  daily  hour 
c  f  news  and  commentary-the"Blue 
Newsroom  Review"  (1:00  to  2:00 
P.M.,  Monday  through  Friday). 

His  section  of  the  "Newsroom" 
(1:15  to  1:30  P.M.)  already  com- 
mands 20%  of  the  sets-in-use, 
rates  2.3. 

As  you  may  have 
read,  S&WFine 
Foods,  Inc.,  thru 
Brisacher,  Van 
Norden  and  Staff, 
have  purchased 
the  first  section 
of  the  "News- 
room" (1:00  to 
1:15  P.M.)  five  days  a  week  with 
Sam  Hayes. 

Following  Hayes,whoisMr.News 
west  of  the  Great  Divide,  certain- 
ly  won't  harm  the  General's 
rcting  a  bit. 

There's  a  lot  more  to  tell  about 
Major  General  Paul  B.Malone.The 
whole  story's  in  a  presentation  you 
should  get  from  Blue  Spot  Sales  or 


PACIFIC  BLUE  NETWORK 

AN  EMERGENCY  request  to  net- 
works and  stations  to  cancel  OWI 
allocations  scheduled  next  month 
for  Women  Marines  recruiting  was 
transmitted  last  Thursday  by  the 
Domestic  Radio  Bureau  following 
advices  from  the  Marine  Corps 
that  more  applications  are  being 
received  than  can  be  handled. 

Informed  by  Marine  Corps  offi- 
cials that  a  three-week  campaign 
scheduled  to  begin  Jan.  31  will  be 
unnecessary,  William  Fairbanks, 
chief  of  the  Bureau's  allocation  di- 
vision, requested  producers  of  net- 
work programs  to  substitute 
WAVES  recruiting  messages  for 
Women  Marines  (early  story  p. 28) . 

Suggests  Tribute  Theme 

Recognizing  that  many  programs 
may  be  already  written,  Mr.  Fair- 
banks suggested  the  recruiting  ap- 
peal be  omitted  and  the  message 
used  as  a  tribute  to  the  Women 
Marines.  Where  messages  can  be 
easily  revised  for  WAVES  recruit- 
ing, advertisers  were  urged  to 
make  the  change.  Fact  sheets  were 
dispatched  to  assist  writers. 

Stations  assigned  transcribed 
announcements  on  Women  Marines 
recruiting  were  notified  by  John  D. 
Hymes,  chief  of  station  relations, 
that  live  announcements  on 
WAVES  recruiting  were  being 
sent  them  airmail  special  delivery 
to  substitute  for  the  transcriptions. 

Applications  for  enlistment  in 
the  Marines  have  reached  such  vol- 
ume, OWI  was  informed,  that  not 
more  than  half  of  those  seeking 
admission  can  be  accepted  with  ex- 
isting training  facilities.  The  quota 
of  12,000  set  for  Jan.  1,  1944,  has 
been  exceeded  by  3,000  and  current 
enlistments  are  sufficient  to  enable 
the  Corps  to  reach  its  ultimate 
strength  of  19,000  set  for  July  1. 

Control  Change  Granted 
KNET  and  WHO  by  FCC 

ACTIONS  of  the  FCC  last  week 
granted  consent  to  transfer  con- 
trol of  KNET  Palestine,  Tex., 
from  the  Pauline  Mayer  Gordon 
Estate  (33%)  to  Bert  Horswell 
(34%)  and  Beverly  Gordon  Hors- 
well (33%)  to  Ben  A.  Laurie,  Billy 
A.  Laurie  and  Leita  Moye  Laurie 
through  the  transfer  of  100%  of 
the  issued  and  outstanding  stock 
for  $7,800.  Reason  for  transfer  is 
that  Bert  Horswell,  now  handling 
the  Gordon  Estate,  does  not  have 
time  to  manage  KNET  properly. 

Billy  Laurie  (49%),  active  in 
radio  production  and  operation,  is 
the  son  of  Ben  A.  Laurie  (50%), 
sales  representative  for  R.  M. 
Hughes  &  Co.  Billy  Laurie's  wife, 
Leita  M.,  holds  the  other  one  per 
cent. 

Consent  was  also  granted  to 
WHO  Des  Moines  for  transfer  of 
control  from  Daniel  David  Palmer 
to  a  trusteeship  composed  of  B.  J. 
Palmer,  Mabel  Palmer,  Daniel 
David  Palmer  and  William  M. 
Brandon.  No  money  consideration 
was  involved.  Daniel  David  is  the 
son  of  B.  J.  Palmer. 


It  was  pointed  out  that  a  radio 
campaign  conducted  by  OWI  last 
summer  boosted  WAVES  recruit- 
ing from  500  to  1,000  a  week  and 
that  the  carry-over  from  the  drive 
lasted  for  some  weeks  afterward. 
This  campaign  likewise  increased 
the  enlistment  of  Women  Marines, 
as  one  out  of  every  five  programs 
was  devoted  to  the  Marine  Corps. 

In  contrast  to  the  relatively 
small  force  required  for  the  Wom- 
en Marines,  the  quota  for  the 
WAVES  is  91,000  by  the  end  of 
1944.  At  present,  the  WAVES 
strength  is  approximately  50,000 
and  enlistments  are  in  excess  of 
900  weekly.  The  Navy  plans  to  in- 
crease that  figure  to  1,200  a  week 
and  expects,  on  the  basis  of  pre- 
vious recruiting  drives,  that  the 
radio  campaign  scheduled  by  OWI 
will  accomplish  the  result. 


Olliphant  Joins  NBC 

S.  ROBERT  OLLIPKANT  has 
joined  NBC's  legal  staff  in  New 
York,  it  was  announced  last  week 
by  A.  L.  Ashby,  vice-president  and 
general  counsel  of  the  retwork.  A 
graduate  of  Columbia  U.  and  Co- 
lumbia Law  School,  Mr.  Olliphant 
has  been  in  private  practice  spe- 
cializing in  aviation  law. 


Ogilvie  Named  Director 
Of  CIAA  Radio  Division 

JOHN  W.  G.  OGILVIE,  formerly 
acting  director  of  the  radio  divi- 
sion of  the  Office 
of  Coordinator  of 
Inter  -  American 
Affairs,  has  been 
named  permanent 
director  of  the  di- 
vision, a  post 
originallv  held  by 
Don  Francisco, 
now  assistant  co- 
ordinator  in 
charge  of  the  in- 
formation depart- 
ment. 

Specializing  in  public  relations, 
Mr.  Ogilvie  was  assigned  to  Argen- 
tina in  1930  by  IT&T.  In  1935  he 
went  to  Puerto  Rico  as  president 
of  Radio  Corp.  of  Puerto  Rico, 
which  operated  WKAQ  San  Juan, 
and  vice-president  and  general 
manager  of  Puerto  Rico  Telephone 
Co.  In  1937  he  served  in  Spain  with 
IT&T  during  the  Civil  War.  In 
1938  he  was  transferred  to  New 
York  by  IT&T,  in  charge  of  radio 
operations  and  he  joined  CIAA 
Nov.  15,  1941. 


Mr.  Ogilvie 


Taylor  Quits  CBS  Post 

DEEMS  TAYLOR  has  resigned  as 
CBS  music  consultant,  because  of 
pressure  of  other  work,  it  was  an- 
nounced last  week.  Mr.  Taylor  has 
held  this  post  since  November,  1936. 


For 
Lower 
Cost 
Coverage 
of  Virginia's 
Most  Stable 

MARKET 


HIM1 


EDWARD  PETRY  &C0.JNC 


NATIONAL  REPRESENTATIVES 


Page  60  •  January  24,  1944 


BROADCASTING  •  Broadcast  Advertising 


CAKE-CUTTING  FOR  BAUKHAGE  on  his  10th  anniversary  as  a  com- 
mentator brought  many  leading  Washingtonians  to  the  Blue  Washington 
studios.  At  his  right  is  William  D.  Hassett,  of  the  White  House  secretarial 
staff.  Watching  from  the  other  side  are  (1  to  r)  Claude  A.  Wickard,  Sec- 
retary of  Agriculture;  David  Lawrence,  news  columnist  and  publisher  of 
the  United  States  News;  Senator  Scott  Lucas  (D-Ill.);  Rep.  Joe  Martin. 


Goodyear  Postpones 

GOODYEAR  Tire  &  Rubber  Co., 
Akron,  has  set  the  format  for  its 
institutional  CBS  show  starring 
Walter  Pidgeon  [Broadcasting, 
Dec.  27],  and  has  postponed  the 
starting  date  from  Jan.  30  to  Feb. 
6.  The  program  will  present  guest 
actors.  Originating  from  KNX 
Hollywood,  and  titled  The  Star  & 
The  Story,  it  will  be  heard  on  130 
CBS  stations,  Sun.,  8-8:30  p.m. 
Agency  is  Young  &  Rubicam,  N.  Y. 


Satevepost  on  Blue 
CURTIS  PUBLISHING  Co.,  Phila- 
delphia (Saturday  Evening  Post,)  on 
Feb.  8  begins  sponsorship  of  a  quar- 
ter-hour drama  and  interview  pro- 
gram on  the  full  Blue  (10:45-11  p.m.). 
Contract  is  for  52  weeks.  Agency  is 
MHcFarland-Aveyard,  Chicago. 


BOOTS  AIRCRAFT  Nut  Corp.,  a 
war  plant  in  New  Canaan,  Conn.,*  has 
signed  a  52-week  contract  for  Sun- 
day 4-4:30  p.m.  on  Mutual.  Plans 
call  for  a  musical-variety  show  star- 
ring Eddie  Dowling.  Agency  is  Cecil 
&  Presbrey,  New  York. 


Wichita  -  -  K  F  H 

BoomTowh"t"i»s 


Pictured  are  Jerry  Kent  Hill  and  Jimmy  Kent  Hill,  bright-eyed  twin  sons  of 
Mr.  and  Mrs.  Kent  Hill — Hall-Gentry  Studios. 

Everything  Goes  DOUBLE  in  Wich- 
ita! ...  in  babies,  and  in  sound,  solid  sales  gains. 
Wichita  is  first  in  the  booming  Southwest  with  more 
than  $16,000,000  in  retail  sales  monthly;  second  in 
the  entire  nation  in  record-breaking  sales  increases! 
And,  Wichita's  fabulous  aviation  industries  will  stick 
in  the  global  progress  of  air  transport 
with  the  return  of  peace.  Good  reasons,  p|| 
all,  to  Stick  to  That  Selling  Station  in  Kan-  RPH 
sas'  richest  market.  .  ■■ 

CBS — 5,000  Watts  Day  &  Nite — Call  Any  Petry  Office 


WLB  DISC  REPORT 
IS  EXPECTED  SOON  ^ 

TRIPARTITE  Panel  appointed 
by  the  National  War  Labor  Board 
to  investigate  the  dispute  between 
American  Federation  of  Musicians 
and  the  recording  industry,  now 
between  AFM  and  Columbia  Re- 
cording Corp.,  RCA  Victor  and 
NBC  radio  recording  division,  is 
expected  to  have  its  report  ready 
for  submission  to  the  NWLB  by  the 
end  of  the  month.  Meanwhile,  the 
three  companies  which  have  not  ac- 
cepted the  contract  in  effect  be- 
tween the  union  and  other  record- 
ing .companies  continue  to  operate 
without  the  use  of  AFM  members. 

James  C.  Petrillo,  AFM  presi- 
dent, has  been  absent  from  New 
York  and  there  have  been  no  meet- 
ings between  him  and  the  network 
presidents  since  December  to  dis- 
cuss a  renewal  of  the  network  con- 
tracts with  the  AFM  locals  in  key 
cities  which  expire  the  end  of  this 
month.  Request  of  the  national  or- 
ganization that  the  locals  do  not 
resume  negotiations  with  the  net- 
works, made  last  August  when  the 
NWLB  hearings  were  announced 
had  not  been  rescinded  last  week, 
but  general  feeling  in  both  union 
and  industry  circles  is  that  no 
strike  will  be  called  at  this  time. 


Gallup  Poll  Data 
Released  to  Radio 

FOR  THE  first  time,  a  radio  sta- 
tion— WHAM  Rochester — will  car- 
ry the  results  of  the  Gallup  Polls 
as  a  regular  feature,  it  was  learned 
last  week.  Subscriptions  to  the  sur- 
vey material  gathered  by  Dr. 
George  H.  Gallup's  American  Insti- 
tute of  Public  Opinion,  have  here- 
tofore been  confined  to  the  press, 
although  the  results  have  been  the 
subject  of  individual  broadcasts 
from  time  to  time. 

Purely  Experimental 

Arranged  on  a  purely  experimen- 
tal basis,  the  Gallup  material  will 
be  broadcast  in  a  quarter-hour,  eve- 
ning period  Wednesday  and  Fri- 
day, starting  as  a  sustainer  some- 
time within  the  next  few  weeks, 
according  to  a  spokesman  for  the 
Institute.  Broadcast  will  begin  with 
news  flashes  tying  in  with  one  par- 
ticular question  selected  for  pres- 
entation. Local  interest  will  be 
added  through  the  participation  of 
several  Rochester  citizens,  who 
have  been  interviewed  on  the  topic 
at  hand.  Plans  for  the  entire  series 
are  subject  to  change  depending  on 
the  outcome  of  the  initial  broad- 
casts. 

Disclosure  of  the  contract  be- 
tween WHAM  and  the  Institute 
follows  shortly  on  the  announce- 
ment by  the  Blue,  WHAM  parent 
network,  that  it  has  arranged  with 
Opinion  Research  Corp.,  Princeton, 
N.  J.,  to  conduct  special  polls  on 
the  post-war  world,  the  results  to 
be  broadcast  in  a  Monday  night 
series,  America  Looks  Ahead, 
which  started  last  week. 


TO  MAKE  SURE  of  get- 
ting the  audience  of  Nova 
Scotia's  most  thickly  pop- 
ulated area  it  is  hardly 
necessary  to  stress  the  fact 
that  the  station  is  

CHNS 

Halifax,  Nova  Scotia 


JOS.  WEED  6C  CO. 
350  Madison  Avenue,  New  York 
Representatives 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 


||P  |j|  5000  Watts  Day 


|  1000  Watts  Night 
1  950ke.  nno 


II vi  !i  950ke.  nnn 
Spartanburg,  S.  C.  uDu 
Represented  by  Hollingbery 


The  Only 
BLUE 

Network  Station 

Serving 
the  28th  *  u.  s. 

Metropolitan  District 

WFMJ 

Youngstown,  O. 

•  J.  Walter  Thompson  Research  Dept 


MONEY  TO  BURN 
Farmers  in  this  six- 
state  area  never  had 
more  money  in  their 
lives.  They're  BUYING! 
WIBW  can  make  them 
ask  for  your  product. 


WIBW  ThEVDice'/Kan5a5 


in  TOPE  K  A 
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No  Penny 
Pinchers 

Winston-Salem  wage  earners  are  well 
paid,  are  sure  of  their  jobs  and 
spend  freely.  A  campaign  on  WAIR 
will  convince  you  that  these  good 
people  like  the  good  programming 
of  this  good  station. 

WAIR 

Winston-Salem,  North  Carolina 


ASCAP  Bond  License  Plan  Is  Adopted 


BRITISH  COLUMBIA 
LAND  OF  OPPORTUNITY 
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VANCOUVER  CANADA 
J.  H  McGILLVR A  (U  S  ) 
H.  N   STOVIN  (CANADA) 


WIN  MOM  MAN  £M i 


W  *  H  *  N 


DIALV" 
050  N 


WFIHp 

ALTOON A,  PA. 

Complete  Coverage 

NBC  affiliate  and 
BLUE  Network 
19  years  in  the  public  service 
HEADLEY-REED  CO. 

National  t«pr**«ntatW«s 


Per  Program  Basis  For 
Stations  Not 
Blanketed 

AGREEMENT  affording  stations 
not  under  ASCAP  blanket  licen- 
sing the  opportunity  of  using 
Treasury  Dept.  recordings  on  a 
per  program  basis  was  concluded 
last  week  by  the  War  Finance  Di- 
vision of  the  Treasury  and  John 
G.  Payne,  ASCAP  general  man- 
ager. 

Under  the  agrement,  stations 
using  a  "complete,  sponsorable  pro- 
gram" shall  make  payment  on  a 
regular  "per  program  basis"  for 
the  show.  It  is  also  noted  that  sta- 
tions using  the  WFD  discs  on  a 
sustaining  basis  as  in  the  past  will 
not  be  required  to  pay  any  licen- 
sing fee. 

As  the  Fourth  War  Loan  Drive 
for  $14,000,000,000  enters  its  sec- 
ond week,  more  than  750  stations 
are  utilizing  the  WFD  quarter- 
hour  and  five-minute  sponsorable 
recorded  programs.  Many  of  these 
and  others  are  also  using  live  an- 
nouncements prepared  by  the  WFD, 
announcements  issued  through 
OWI,  and  special  programs  and 
features  of  their  own  in  support  of 
the  Drive. 

Special  Guests 

Elmer  Davis,  chief  of  OWI,  on 
Jan.  21  was  to  have  appeared  in 
behalf  of  the  campaign  on  the  Amos 
V  Andy  Friday  evening  show 
sponsored  on  NBC  by  Lever  Bros, 
for  Rinso.  On  Jan.  26  Donald  Nel- 
son, head  of  WPB,  is  scheduled  to 
present  a  War  Bond  message  on 
the  Lucky  Strike  Kay  Kyser  pro- 
gram, broadcast  Wednesdays,  10- 
11  p.m.  on  NBC.  Rear  Adm.  Emery 
S.  Land,  Chief  of  U.  S.  Maritime 
Commission,  is  scheduled  for  the 
electric  utilities  Report  to  the  Na- 
tion broadcast  of  Feb.  1  over  CBS, 
9 :30  p.m.  Wrigley's  First  Line  show 
on  CBS  for  Feb.  3  plans  to  present 
Lt.  Gen.  A.  A.  Vandegrift,  U.  S. 
Marine  Corps  Commandant.  Sec- 
retary of  the  Treasury  Morgen- 
thau  and  Adm.  Ernest  J.  King, 
Chief  of  Naval  Operations,  are 
scheduled  for  the  Feb.  6  broadcast 
of  We  the  People,  sponsored  by 
Gulf  Refining  Corp.  on  CBS. 

John  L.  Sullivan,  assistant  sec- 
retary of  the  Treasury,  will  pre- 
sent a  bond  appeal  on  CBS  Jan.  30, 
1:45-2  p.m.  Eric  Johnston,  presi- 
dent of  the  U.  S.  Chamber  of  Com- 
merce, will  speak  over  MBS  on 
Feb.  14,  6:15-6:30  p.m.  Owens-Illi- 
nois Glass  Broadcast  Matinee  on 
CBS  Feb.  4,  4-4:25  p.m.,  will  fea- 
ture Mrs.  Henry  Morgenthau  Jr., 
interviewed  by  Mrs.  James  Doo- 
little. 

CBS  is  presenting  a  total  of  16 
half -hour  bond  programs  from  top- 
notch  night  clubs  in  the  New  York 
area.  Broadcasts  are  presented  on 
the  network  12:30-1  a.m.  every 
Thursday,  Friday  and  Saturday 
nights  during  the  Drive. 


The  Blue  network  has  chosen  as 
the  theme  for  its  War  Bond  day, 
Sunday,  Feb.  13,  the  slogan  "Over 
the  Top".  Plans  were  also  made 
last  week  to  have  correspondents 
conduct  soldier  interviews  and 
make  direct  appeals  on  news  round- 
up programs. 

Washington  (D.C.)  stations 
have  found  the  Maritime  Service 
training  ship  Liberty  Ship  Ameri- 
can Mariner,  now  on  display  at 
Washington,  a  rich  source  for  spe- 
cial programs.  The  10,000  ton  ship 
which  was  commissioned  a  year  ago 
is  constructed  from  a  liberty  hull 
and  contains  liberty  engines.  Space 
which  ordinarily  would  be  used  for 
cargo  now  holds  classrooms  and 
training  facilities  for  some  250 
trainees. 

Shows  From  Liberty  Ship 

WRC  Washington  recorded  three 
hours  of  on-the-spot  programs 
while  the  vessel  was  enroute  from 
New  York  to  the  Nation's  Capital. 
Included  is  a  description  of  tradi- 
tional ceremonies  performed  aboard 
ship  when  Naval  vessels  pass  Mt. 
Vernon  on  the  Potomac. 

Programs  were  edited  from  nine 
hours  of  recordings  made  by  the 
WRC  crew  on  the  450  mile  trip  and 
currently  are  being  presented  over 
the  NBC  outlet  as  contribution  to 
Fourth  Loan  promotion. 

WTOP,  CBS  Washington  affili- 
ate, has  used  the  liberty  ship  as 
theme  for  several  special  programs 
and  for  promotion  tie-in  on  its 
news  programs. 

The  programs  were  arranged  by 
Lt.  S.  H.  McConnell,  USNR,  chief 
public  relations  officer  for  the 
United  States  Maritime  Service 
and  formerly  with  Hearst  maga- 
zines, New  York.  He  was  assisted 
by  Lt.  Jack  Banner,  USMS,  for- 
merly public  relations  director  of 
WNEW  New  York. 

WWDC  Series 

Half-hour  bond  rally  Jan.  18 
opening  the  District  of  Columbia's 
drive  to  meet  its  Fourth  Loan 
quota  of  $95,000,000  was  broadcast 
over  WWDC  Washington.  WWDC 
is    broadcasting    a  quarter-hour 


program  each  day  of  the  Loan 
from  Walter  Reed  General  Hospital, 
Washington,  featuring  wounded 
war  veterans  who  take  orders  for 
bonds  during  and  following  the 
broadcasts.  War  bond  prizes  are 
offered  each  day  to  the  soldier  tak- 
ing the  most  orders  and  at  the  end 
of  the  Drive  the  one  having  the 
highest  total  will  receive  a  $500 
bond. 

Neighbor-to-neighbor  idea  has 
been  set  forth  in  the  WINX  Wash- 
ington Fourth  Loan  promotion  ac- 
tivities. Live  appeals  made  by  peo- 
ple of  all  trades  and  by-ways  are 
presented  several  times  each  day 
of  the  Drive  by  WINX.  Announce- 
ments are  each  one  minute  and  are 
worked  into  regular  programs  as 
friendly  "me-to-you"  messages. 

Cornhuskers'  Jamboree,  spon- 
sored by  WKRC  Cincinnati,  opened 
the  Fourth  Loan  in  Norwood,  Ohio 
on  Jan.  18  and  was  broadcast  by 
the  station.  Bonds  totaling  $87,500 
were  sold.  A  pair  of  Nylon  hose 
was  auctioned  for  a  $50  bond  and 
a  hillbilly  song  went  for  $500. 
KYW  Philadelphia  sponsored  a 
special  performance  of  the  "Ice 
Follies  of  1944"  Jan.  18  at  the 
Philadelphia  Arena.  Admission  to 
the  ice  show  was  through  war  bond 
purchase.  Station  on  the  same  day 
broadcast  a  half-hour  bond  rally 
presented  by  Strawbridge  &  Cloth- 
ier department  store. 

Nations  Honored 

Broadcasts  honoring  the  uncon- 
querable nations  were  featured  on 
WSPA  Spartanburg,  S.  C,  the 
week  preceding  the  Fourth  Loan 
accounted  for  bond  sales  totaling 
more  than  a  quarter-million  dol- 
lars. Jane  Dalton,  WSPA  person- 
ality, broadcast  the  programs  each 
morning  from  the  bond  booth  of 
the  Aug.  W.  Smith  Co.,  Spartan- 
burg, sponsor  of  the  series.  Inter- 
views were  made  with  foreign  born 
members  of  the  armed  services, 
many  of  whom  had  just  returned 
from  war  duty.  Climax  broadcast 
of  June  15  was  a  two-hour  show 
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OPEN  DOOR  POLICY  of  Blue  for  new  program  ideas  and  talent  was 
discussed  by  these  network  executives  with  talent  agency  representa- 
tives during  recent  Hollywood  dinner  meeting  when  Phillips  Carlin, 
vice-president  in  charge  of  programs,  voiced  need  for  package  shows. 
Program-minded  group  includes  (1  to  r,  seated):  James  L.  Saphier,  James 
L.  Saphier  Agency;  Mrs.  Don  Novis,  guest;  Mr.  Carlin;  Leo  Tyson, 
Blue  western  division  program  director;  Don  E.  Gilman,  Blue  western 
division  vice-president;  Helen  Ainsworth,  National  Concert  &  Artists 
Corp.;  Everett  N.  Crosby,  Everett  N.  Crosby  Ltd.  Standing,  Bob  Hussey, 
director  of  radio  activities,  Universal  Pictures  Co.;  Melville  A.  Shauer, 
Melville  A.  Shauer  Agency;  Don  Sharpe,  F.  W.  Vincent  Inc.;  Ruby 
Cowan,  Feldman-Blum  Corp.;  Marty  Lewis,  director  of  radio  activities 
for  Paramount  Pictures  Inc.;  Joel  Donahue,  Myron  Selznick  &  Co.;  Jack 
Pomeroy,  Pomeroy-Brandies  Agency;  Ralph  Wonder,  General  Amuse- 
ment Corp.;  Ed  Gray,  Montner-Gray;  Norma  Reinhardt,  National  Con- 
cert &  Artists  Corp.  Conferees  agreed  to  seek  ideas. 


originating  from  the  auditorium  of 
Converse  College  and  which  fea- 
tured the  new  Russian  national 
anthem. 

KSO-KRNT  Des  Moines  person- 
nel are  divided  into  two  "armies", 
the  "East"  and  the  "West"  army, 
with  each  competing  to  get  to  "Ber- 
lin" first  by  out-selling  the  other 
in  bonds.  "General"  Mary  Little, 
radio  editor  of  the  Des  Moines  Reg- 
ister &  Tribune,  commands  the 
"East"  army  while  Gene  Loffler, 
veteran  announcer,  heads  the  ac- 
tivities of  the  "West"  army.  Both 
"generals"  appear  daily  on  KRNT's 
Victory  Varieties  show  to  seek  sup- 
port for  their  respective  factions. 

H.  J.  Grimes  Co.,  Nashville, 
Tenn.,  department  store,  is  a  typi- 
cal sponsor  of  the  Treasury  tran- 
scribed programs.  Concern  is  daily 
sponsoring  the  WFD  quarter-hour 
Treasury  Salutes  series,  the  Treas- 
ury Song  for  Today  five-minute 
series  and  ten  50-second  announce- 
ments over  WLAC  Nashville.  Con- 
tracts are  all  for  one  month.  The 
store  also  continues  its  regular 
twice-daily  news  periods. 

Bonds  totaling  $915,475  were  sold 
in  Phoenix,  Ariz.,  Jan.  15,  as  Ralph 
Edwards  launched  his  Truth  or 
Consequences  show  on  a  bond-sell- 
ing tour  through  the  South.  Pro- 


gram is  sponsored  on  NBC  by  Proc- 
ter &  Gamble.  A  visual  War  Bond 
auction  was  featured  on  the  WOR 
Television  Party  program  on 
W2XWV,  Dumont  television  sta- 
tion in  New  York,  Jan.  18.  Audi- 
ence was  shown  a  copy  of  Lt.  Wil- 
liam Lawrence  Ryan's  painting, 
"Harbor  Light,  Kingston,  Ja- 
maica," and  invited  to  call  in  their 
bond  bids. 


Luft  Returns  to  Radio 
Music  Show  With  WJZ 

GEORGE  W.  LUFT  Co.,  Long  Is- 
land City,  resumes  radio  advertis- 
ing in  this  country  for  the  first 
time  in  nearly  four  years  Jan.  24, 
with  a  five-weekly  five-minute 
transcribed  Band  of  the  Week  on 
WJZ  New  York.  The  WJZ  cam- 
paign, aired  in  behalf  of  Tangee 
Petal-Finish  face  powder,  a  new 
product,  supplements  newspaper 
and  magazine  advertising. 

The  firm  has  used  radio  in  Latin 
America  for  several  years,  and  in 
1944  is  launching  a  large  campaign 
there  in  radio  and  other  media. 
Warwick  &  Legler,  New  York, 
handles  domestic  advertising. 


ILLINOIS  INSTITUTE  OF  TECH- 
NOLOGY, Chicago,  has  appointed 
Fensholt  Co..  Chicago,  to  handle  its 
advertising.  Radio  is  contemplated. 
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Wide  Scope  Given 
To  Press  Wireless 

FCC  Grants  Company  Entry  in 
Commercial  Radiotelegraph 

PRESS  WIRELESS,  under  a  rul- 
ing by  the  FCC,  issued  last  Wed- 
nesday, becomes  eligible  to  enter 
into  the  commercial  radiotelegraph 
field  "in  competition  with  other 
American  radiotelegraph  carriers" 
in  addition  to  conducting  its  press- 
transmission  and  certain  Govern- 
ment business.  The  action  did  not 
grant  Press  Wireless  specific  au- 
thorization to  communicate  with 
any  particular  foreign  point  or 
points. 

The  FCC  announcement  said  that 
the  Commission  would  "regard 
Press  Wireless  as  eligible  for  con- 
sideration in  authorizations  of 
communications  circuits  to  over- 
seas points  where,  because  of  mili- 
tary considerations,  it  is  the  policy 
of  the  Joint  Chiefs  of  Staff  and 
the  Board  of  War  Communications 
to  limit  operations  of  each  such 
circuit  to  one  U.  S.  carrier". 

Protest  to  Senate 

During  hearings  on  the  White- 
Wheeler  Bill  (S-814)  before  the 
Senate  Interstate  Commerce  Com- 
mittee, Joseph  Pierson,  president 
and  general  manager  of  Press 
Wireless,  testified  that  the  FCC 
failed  to  act  on  his  company's  ap- 
plication to  establish  a  transmitter 
in  North  Africa,  despite  the  firm's 
readiness  to  handle  commercial 
business.  The  Press  Wireless  ap- 
plication for  a  license  to  do  busi- 
ness as  a  commercial  carrier  as 
well  as  an  exclusive  transmission 
organization  was  pending  before 
the  Commission  during  the  hear- 
ing. 

The  Commission's  Final  Order 
notes : 

.  .  .  Press  Wireless  was  organized  for 
the  purpose  of  serving  the  press  and 
since  its  organization  (in  1929)  has  been 
a  specialized  press  carrier,  dedicated  to 
the  purpose  of  handling  communications 
intended  for  public  dissemination.  .  .  . 
Experience  with  respect  to  the  Algiers 
circuit  .  .  .  indicates  there  is  some  basis 
for  believing  that  press  traffic  may  con- 
stitute an  important,  if^  not  the  primary, 
type  of  traffic  to  be  handled  to  and  from 
war  zone  points  to  which  the  "one-car- 
rier" policy  may  be  applied.  .  .  . 

.  .  .  We  believe  that  although  primarily 
equipped  to  handle  press  traffic,  Press 
Wireless  is  by  virtue  of  past  experience 
and  present  facilities,  equipped  to  handle 
commercial  traffic  on  a  limited  scale.  Con- 
sideration should  also  be  given  to  the 
fact  that  the  United  States  press  should 
not  be  foreclosed  from  the  advantages  of 
service  by  Press  Wireless  to  and  from 
points  where  press  communications  may 
constitute  the  preponderance  of  the  total 
traffic.  Therefore,  in  view  of  the  above 
considerations,  we  shall  regard  Press 
Wireless  as  eligible  for  consideration  in 
the  authorization  of  circuits  to  points 
where  the  "one-carrier"  policy  may  apply, 
so  long  as  such  policy  is  applicable. 


WMAQ  Record 

BREAKING  all  its  previous  sains 
records,  WMAQ  Chicago  topped 
the  million-dollar  mark  in  1943, 
it  was  announced  last  week  by 
Oliver  Morton,  manager  of  the 
NBC  central  division  local  and 
spot  sales  department.  At  year's 
end,  1943  showed  a  38.9%  increase 
over  the  best  previous  year,  1942. 


OLD 
MEXICO 


tytybre  ihFkest really  is «iis 

IKIR4DID 


600  KC 


CBS 


Business  booms  here.  Thou- 
sands of  new  listeners  in  our 
unrivalled  coverage  area 
make  KROD  the  best  radio 
buy. 

Dorrance  Roderick,  Owner     Val  Lawrence,  Manager 

HOWARD  H.  WILSON  CO. 

National  Representatives 


Covers  Atlanta  ajJLOWEST^ ml 


Repr 


BROADCASTING  •  Broadcast  Advertising 


January  24,  1944  •  Page  63 
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McGrath  Is  Named  Gallery  Supervisor 
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Mr.  McGrath 


D.  HAROLD  McGRATH,  superin- 
tendent of  the  Senate  Radio  Gal- 
lery, has  been  named  supervisor  of 
the  radio  news  gallery  for  the  Re- 
publican National 
Convention  i  n 
Chicago  June  26. 
He  will  be  assist- 
ed by  William  W. 
Vaughan,  acting 
superintendent  of 
the  House  Radio 
Gallery. 

Earl  Godwin, 
acting  president 
of  the  Radio  Cor- 
respondents' 
Assn.,  Washington,  announced  last 
week  that  applications  for  seats  in 
the  Convention  radio  news  gallery 
should  be  filed  with  Mr.  McGrath 
no  later  than  Feb.  15.  The  Associa- 
tion has  been  designated  by  the 
Republican  National  Committee  to 
supervise  the  radio  news  gallery. 
Applications  should  be  sent  to  Mr. 
McGrath,  care  the  U.  S.  Senate 
Radio  Gallery,  Capitol,  Washing- 
ton. 

Early  Arrangements 

"The  Republican  Committee  has 
given  us  assurances,"  Mr.  Godwin 
stated,  "that  every  effort  will  be 
made  to  provide  facilities,  includ- 
ing seats,  for  all  possible  legiti- 
mate working  newsmen  and  com- 
mentators. But  it  will  be  necessary 
for  applications  to  be  filed  by  Feb. 
15  so  that  our  needs  can  be  pre- 
sented to  the  arrangements  com- 
mittee when  it  meets  in  February. 

'The  set-up  in  the  convention 
hall  must  be  made  early.  The  num- 
ber of  seats  awarded  to  radio  news- 
men and  commentators  will  be  set 
by  the  arrangements  committee 
after  consultation  with  our  com- 
mittee. If  we  can  have  applications 
in  by  Feb.  15  there  is  less  likeli- 
hood of  disappointments." 

The  first  news  commentator  to 
ask  for  a  reservation  at  the  Re- 
publican convention  was  Ray  E. 
Dady  of  KWK'  St.  Louis.  His  ap- 
plication was  followed  by  one  from 
Dr.  Bertram  L.  Hughes  of  KXOK 
St.  Louis. 

That  radio  will  play  a  strategic 
role  in  the  coming  national  party 
conventions  was  indicated  last 
week  in  the  preliminary  plans  for 
coverage  announced  by  NBC.  For 
the  first  time  in  history,  American 
servicemen  overseas  will  be  able 
to  follow  the  developments  at  both 
assemblies — the  Republican  con- 
vention beginning  in  Chicago  June 
26,  and  the  as  yet  unscheduled 
Democratic  convention.  No  effort 
will  be  spared  to  give  the  troops 
coverage  on  a  par  with  that  for 
domestic  listeners,  according  to 
NBC. 

In  addition  to  the  usual  pickups 
from  the  convention  hall,  special 
broadcasts  from  outside  meetings 
and  tie-ups  from  other  cities,  NBC 
has  installed  facilities  to  bring  into 


the  hall  the  latest  war  news,  which, 
it  is  pointed  out,  might  change  the 
tenor  of  the  proceedings  at  any 
moment.  Television  will  also  figure 
in  coverage  of  the  proceedings. 
Sound  motion  pictures  of  the  meet- 
ings will  be  flown  to  New  York 
each  day  for  presentation  on 
WNBT,  NBC's  television  station. 
Special  attention  will  be  given  to 
pre-convention  political  activities 
and  to  the  "woman's  angle." 


First  Test  of  Order 

{Continued  from  page  10) 

Ft.  Worth  Chairman  of  the  News- 
paper Radio  Committee,  pointed 
out  that  these  exhibits  were  offered 
at  the  time  of  the  hearings  in  1941 
and  early  1942  but  were  objected 
to  by  NRC  counsel  as  being  "in- 
correct and  misleading".  Committee 
counsel,  headed  by  Sydney  M. 
Kaye  of  New  York  and  A.  M. 
Herman,  Ft.  Worth  "will  immedi- 
ately prepare  and  file  by  Feb.  1, 
the  necessary  statements  and  ex- 
hibits for  the  purpose  of  correct- 
ing" the  exhibits  cited  by  the  FCC 
and  which  were  admitted,  he  con- 
cluded. The  exhibits  ordered  by  the 
Commission  to  be  "received  in  evi- 
dence and  made  a  part  of  the  record 
of  this  proceeding"  are  as  follows: 

1.  As  Commission  Exhibit  No.  3  data  en- 
titled "Standard  Broadcast  Stations 
Associated  with  Newspaper  Interest, 
Years  1931-1940"    (108  pages)  : 

2.  As  Commission  Exhibit  No.  17,  an  ex- 
hibit heretofore  marked  for  identification 
and  offered  in  evidence  as  Commission 
Exhibit  No.  17  in  this  proceeding; 

3.  As  Commission  Exhibit  No.  17-A,  a  list 
entitled  "Cities  with  Two  or  More 
Daily  Newspaper  Enterprises,  1930  and 
1940".,  (11  pages); 

4.  As  Commission  Exhibit  No.  408,  a  table 
entitled  "Affirmative  Answers  to  F.C.C. 
Questionnaire  Question  Number  2b" 
(1  page); 

As  Commission  Exhibit  No.  409,  a 
table  entitled  "Affirmative  Answers  to 
F.C.C.  Questionnaire  Question  Number 
2d"  (1  page); 

As  Commission  Exhibit  No.  410,  a 
table  entitled  "Associated  and  Non- 
Associated  Stations  Having  Had  Ar- 
rangements, Agreements,  or  Under- 
standings with  Newspapers  with  re- 
spect to  Advertising  and  Publicity 
Practices  Since  July  1,  1936"  (1  page): 
As  Commission  Exhibit  No.  411,  a 
table  entitled  "Associated  and  Non- 
Associated  Stations  Listing  Specific  Ar- 
rangements, Agreements,  or  Under- 
standings Still  in  Force  with  News- 
papers with  Respect  to  Advertising  and 
Publicity  Practices"  (1  page); 
As  Commission  Exhibit  No.  412,  a 
table  entitled  "Affirmative  Answers  to 
F.C.C.  Questionnaire  Question  No.  4c" 
(1  page); 

As  Commission  Exhibit  No.  413,  a  table 
entitled  "Affirmative  Answers  to  F.C.C. 
Questionnaire  Question  No.  4f"  (1 
page) ; 

As  Commission  Exhibit  No.  414,  a  table 
entitled  "Answers  to  F.C.C.  Question- 
naire Question  No.  4g"  (1  page) ; 
As  Commission  Exhibit  No.  415.  a  table 
entitled  "Answers  to  F.C.C.  Question- 
naire Question  No.  5f "  ( 1  page) ; 
As  Commission  Exhibit  No.  416,  a  table 
entitled  "Answers  to  F.C.C.  Question- 
naire Questions  No.  7a  and  7b"  (1 
page)  ; 

As  Commission  Exhibit  No.  417,  a  table 
entitled  "Answers  to  F.C.C.  Question- 
naire Question  No.  7c"  (1  page); 
As  Commission  Exhibit  No.  418,  a  table 
entitled  "Answers  to  F.C.C.  Question- 
naire Question  No.  8"  (2  pages); 
As  Commission  Exhibit  No.  419,  a  table 
entitled  "Answers  to  F.C.C.  Question- 
naire  Question  2a"    (1  page); 


Rise  in  Listening 
Noted  by  Hooper 

3  Features  Added  to  Service; 
Bob  Hope  in  First  Place 

THE  JAN.  15  evening  program 
ratings  report  issued  by  C.  E. 
Hooper,  Inc.,  shows  an  increase  of 
more  than  8%  in  sets-in-use  over 
the  Dec.  30  report,  and  a  4%  rise 
in  the  program  rating  average. 
Latest  sets-in-use  rating  is  33.5. 
Bob  Hope  is  back  in  first  place 
after  dropping  to  third  in  the  Dec. 
30  report  as  a  result  of  the  compe- 
tition offered  by  the  special  Christ- 
mas show. 

Three  new  features  are  intro- 
duced with  the  release  of  the  Jan. 
15  report  which  appears  under  the 
new  title  "Hooperatings  Service," 
instead  of  the  former  "National 
Program  Ratings."  One  innova- 
tion is  the  previously  announced 
sponsor  identification  analysis 
[Broadcasting,  Oct.  4].  Another 
is  a  breakdown  of  listeners-per-set 
according  to  age  and  sex  groups. 
The  Jan.  15  report  lists  ratings  for 
the  130  programs  of  subscribers, 
for  men,  women  and  child  listeners. 
A  third  new  service  is  the  listing 
of  Saturday  ratings  during  all 
sponsored  and  sustaining  daytime 
periods.  Beginning  in  February, 
the  report  will  also  contain  two 
Hooperatings  each  month  for  Sun- 
day afternoon  sponsored  and  sus- 
taining network  programs. 

Fibber  McGee  &  Molly  ranks 
second  in  the  list  of  "first  fifteen," 
followed  by  Charlie  McCarthy, 
Aldrich  Family,  Joan  Davis  with 
Jack  Haley,  Radio  Theatre,  Bing 
Crosby,  Jack  Benny,  Frank  Mor- 
gan, Fanny  Brice,  Mr.  District 
Attorney,  Abbott  and  Costello, 
Screen  Guild  Players,  Take  It  or 
Leave  It,  Walter  Winchell,  and 
Kay  Kyser.  Red  Skelton  con- 
tinues to  head  the  list  of  programs 
not  measured  in  the  Eastern  Time 
Zone. 


Kramer  at  Princeton 

WORTH  KRAMER,  president  and 
general  manager  of  WGKV 
Charleston,  W. 
Va.  has  been 
commissi  oned 
lieutenant  (j.g.) 
in  the  Naval  Re- 
serve and  is  now 
stationed  at 
Princeton,  N.  J. 
In  1932  he  joined 
W  T  A  M  Cleve- 
land, later  going 
to  W  G  A  R  as 
Mr.  Kramer  singer-announcer, 
then  program  director.  He  has  re- 
cently been  director-producer  of 
Wings  Over  Jordan,  for  four  years 
a  CBS  feature.  Lt.  Kramer  is  on 
leave  from  the  station. 


As  Commission  Exhibit  No.  420,  a  table 
entitled  "Answers  to  F.C.C.  Question- 
naire Question  2c"  (1  page); 
As  Commission  Exhibit  No.  421>  a  table 
entitled  "Affirmative  Answers  to  F.C.C; 
Questionnaire  Question  No.  4d  &  4e" 
(1  page); 

As  Commission  Exhibit  No.  422,  a  table 
entitled  "Answers  to  F.C.C.  Question- 
naire Question  No.  6abcde"   (1  page). 


Page  64  •  January  24,  1944 


BROADCASTING  •  Broadcast  Advertising 


NAB  Sales  Managers  Suggest 
Plan  for  Industry  Promotion 

Group  Votes  for  Motion  Picture  or  Program 
For  Schools  and  Civic  Organizations 


NAB  SALES  MANAGERS  Exec- 
utive Committee  unanimously 
passed  a  resolution  addressed  to 
the  NAB  board  of  directors  rec- 
ommending the  appointment  of  a 
joint  "committee  of  members  of 
the  SMEC  and  the  Public  Rela- 
tions Committee  to  investigate  the 
possibility  of  making  a  motion  pic- 
ture or  some  other  suitable  pro- 
gram that  could  be  used  by  sta- 
tions for  presentation  before 
schools,  civic  organizations,  trade 
groups  and  for  general  consumer 
display  through  motion  picture 
theatre  channels." 

Action  was  taken  during  a 
meeting  of  the  committee  at  the 
Hotel  Roosevelt,  New  York,  last 
Tuesday  and  Wednesday,  following 
a  discussion  of  the  results  of  the 
retail  promotion  plan  presentation. 
It  was  reported  that  in  addition 
to  requests  for  showings  to  retail 
groups  in  about  35  new  cities,  and 
for  about  five  repeat  showings,  the 
NAB  has  been  asked  to  make  the 
films  available  to  seme  80  schools, 
colleges  and  civic  groups.  One  re- 
quest was  from  the  Los  Angeles 
Board  of  Education,  which  wishes 
to  show  the  films  in  every  high 
school  in  that  city. 

Requests  Through  Stations 

Pending  action  on  its  resolution 
for  a  special  presentation,  the 
SMEC  voted  to  channel  such  re- 
quests through  the  stations  in  each 
community,  renting  the  films  at 
$20  for  the  first  showing  and  $10 
for  each  additional  showing  to 
educational  and  civic  groups.  The 
NAB  has  received  more  than  100 
unsolicited  letters  from  broadcast- 
ers commenting  on  the  retail  pres- 
entation, of  which  only  three  were 
adverse.  Consensus  was  that  the 
showing  was  more  effective  in 
smaller  cities  than  in  larger  ones 
and  that  retailers  were  generally 
favorably  impressed,  with  most 
disparaging  comments  on  the  pres- 
entation coming  from  non-retail- 
ers whom  stations  had  invited  to 
the  showings. 

Committee  adopted  a  recommen- 


5000  Watts  Fill  Time  / 
[b L U  e  network/ 

Represented  by  John^BLAIR  &  Co. 


dation  to  the  board  that  Lew 
Avery,  NAB  director  of  broadcast 
advertising,  be  given  a  fulltime  as- 
sistant who  would  devote  himself 
exclusively  to  the  promotion  of  re- 
tail advertising  on  the  air. 

Avery  to  Report 

Suggestion  of  a  similar  pres- 
entation to  the  automotive  indus- 
try, made  a  year  ago  and  tabled 
until  the  completion  of  the  retail 
presentation,  was  discussed,  with 
the  group  deciding  that  the  motion 
picture  and  building  and  housing 
industries  offer  greater  possibili- 
ties at  this  time.  Mr.  Avery  was 
instructed  to  investigate  the  cur- 
rent and  potential  use  of  radio  by 
these  industries  and  to  report  back 
to  the  Committee  at  its  next  meet- 
ing. 

On  Wednesday  morning  the  com- 
mittee met  with  Maurice  Mermey 
of  Baldwin  &  Mermey,  public  re- 
lations counsel  for  the  Proprietary 
Assn.,  to  discuss  the  broadcasting 
industry's  participation  in  the  ad- 
vertising clinic  in  New  York  May 
16,  during  the  association's  con- 
vention. Mr.  Mermey  reported  that 
the  proprietary  group  would  like 
a  demonstration  of  what  the  broad- 
casters consider  bad  proprietary 
advertising  on  the  air,  suggestions 
for  improvement  and  a  demonstra- 
tion of  good  proprietary  advertib- 
ing.  Dietrich  Dirks,  KTRI  Sioux 
City,  chairman  of  the  Committee, 
will  appoint  a  sub-committee  to 
work  with  Mr.  Mermey  in  forming 
plans  for  this  presentation. 

SMEC  approved  the  following 
proposed  amendment  of  the  NAB- 
AAAA  recommended  standard  con- 
tract forms: 

If  this  contract  is  renewed  for  iden- 
tical service,  without  interruption,  be- 
yond a  52-week  period,  the  same  earned 
rate  will  be  allowed  for  the  duration  of 
such  extended,  continuous  service  as  the 
rate  earned  for  the  original  52-week 
term.  This  provision  shall  not  apply,  how- 
ever, for  more  than  52  weeks  from  the 
effective  date  of  any  revision  of  rates 
or  discounts. 

Advertisers  Guests 

This  continuing  discount  clause, 
said  to  be  in  line  with  the  practice 
of  about  80%  of  the  industry,  will 
now  be  submitted  to  the  AAAA 
for  approval  and  then  to  the  NAB 
convention.  If  adopted  by  both 
groups  it  will  become  part  of  the 
recommended  standard  contract 
for  station  facilities.  Amendment 
was  also  discussed  at  lunch  on 
Wednesday  when  Robert  Jackson 
of  AAAA  and  Charles  T.  Ayers 
of  Ruthrauff  &  Ryan,  representing 
the  AAAA  Time  Buyers  Commit- 
tee, were  guests  of  the  SMEC. 

Committee  proposed  a  resolution 
that  "network  and  non-network 
advertisers  be  discouraged  from 
using  and  ultimately  be  denied  the 


CLOSELY  EXAMINING  Halli- 
erafters'  model  SX-28  are  Irving 
Glerum,  chief  engineer  in  charge  of 
production,  R.  E.  Samuelson,  chief 
engineer,  and  F.  W.  Schor,  chief 
engineer  in  charge  of  develop- 
ment for  Hallicrafters'  Co.,  manu- 
facturer of  radio  communica- 
tions equipment.  Mr.  Samuelson's 
post  of  chief  engineer  is  to  be  a 
staff  position  as  a  part  of  manage- 
ment, instead  of  a  line  position  re- 
porting to  management.  It  is  ex- 
pected that  this  reorganization  of 
responsibilities  will  result  in  in- 
creased efficiency  in  all  depart- 
ments, for  this  triple  winner  of  the 
Army-Navy  E,  officials  said. 


privilege  of  calling  attention  to 
another  program  on  a  competing 
network  or  station."  After  a  dis- 
cussion  of  hitch-hike    and  cow- 


catcher announcements  on  non-net- 
work programs  the  group  re- 
ported: "It  is  generally  agreed 
that  the  industry  is  opposed  to  the 
combination  of  two  or  more  an- 
nouncements of  unrelated  products 
into  a  single  announcement."  No 
action  was  taken  regarding  such 
announcements  on  network  pro- 
grams as  it  was  felt  that  this  prob- 
lem is  being  effectively  handled  by 
the  network  affiliate  advisory 
groups. 

Group  also  adopted  resolutions 
urging  that  local  stations  refuse 
to  accept  announcement  schedules 
for  broadcast  on  alternating  weeks, 
or  continuous  schedules  with  dif- 
ferent products  advertised  on  al- 
ternating weeks.  In  addition  they 
condemned  the  practice  of  some 
stations  in  putting  "too  many  an- 
nouncements into  participating 
program  periods." 

Mr.  Avery  was  instructed  to  re- 
port these  resolutions  to  the  NAB 
members  at  the  district  meetings 
beginning  next  month  and  to  get 
their  reactions  and  report  back  to 
the  SMEC  at  its  next  meeting. 

In  addition  to  Mr.  Dirks,  who 
presided  at  the  sessions,  and  Mr. 
Avery,  meetings  were  attended  by 
C.  K.  Beaver,  KARK  Little  Rock; 
Arthur  Hull  Hayes,  WABC  New 
York;  Walter  Johnson,  WTIC 
Hartford;  James  V.  McConnell, 
NBC  New  York;  John  M.  Outler 
Jr.,  WSB  Atlanta;  John  E.  Sur- 
rick,  WFIL  Philadelphia.  Sam  H. 
Bennett,  KMBC  Kansas  City,  and 
W.  B.  Stuht,  KOMO-KJR  Seattle, 
were  unable  to  attend. 
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JOB 


The  new  high  time-sales 
record  built  by  CKLW 
last  year  all  goes  to  prove 
that  a  lot  of  radio-wise 
advertisers  think  we're  a  great  station.  In  fact,  it  is 
the  buy  for  you  if  you  consider  that  our  5 ,000  watts 
at  800  Kc.  gives  the  largest  coverage  in  this, 
America's  Third  Market! 


Union  Guardian  Bldg.,  Detroit 


/.  H.  McGillvra,  Inc. 
Representative 


5,000  WATTS 


DAY    and  NIGHT 


- 


4C  If  II  I 


800  Kc. 

MUTUAL  BROADCASTING  SYSTEM 
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RANGERS 

wow 


on 


%  WCHV  , 


...also  selling  many 
other  products  on  many 
other  stations. 


I George  E.  Halley  M 
TEXAS  RANGERS  LIBRARY] 
HOTEL  PICKWICK     •     KANSAS  CITY,  MO.  M 
****+*Uki  1 1 1  i  it  i  i 


NEW  ORLEANS 


50,000  WATTS 

The  Greatest  Selling  POWER 
in  the  South'*  Greatest  City 

CBS  Affiliate 

Not'l  Rep.  -  The  Katz  Agency  Inc. 


WPDQ,  Jacksonville,  Fla. 

.  .  .  your  Telescript  features  such 
as  'Behind  The  War  News", 
"It  Happened  This  Week" 
and  "Washington  Inside 
Out"  are  so  good  that  they 
have  always  been  sponsored 
on  this  station. 

Robert  R.  Feagin, 
General  Manager 


Rise  of  Radio  as  Advertising, 
News  Medium  Is  Hit  by  Evans 

Chicago  Sun  Publisher  Sees  Threat  to  Newspapers; 
Asks  Tighter  Supervision  of  Broadcasting 


serious 
of  the 
adver- 
Evans, 


me-       Mr.  Evans 


BECAUSE  radio  offers  "a 
challenge  to  the  position 
newspaper  as  the  primary 
tising  medium",  Silliman 
publisher   of  the 
Chicago  Sun, 
called  for  tight- 
ened supervision 
of  the  medium 
and  has  criticized 
publishers  be- 
cause of  the  "in- 
eptitude and  stu- 
pidity" which 
permitted  radio 
to  become  a 
prime  news 
dium. 

In  an  address  the  night  of  Jan. 
14  in  Chicago  before  the  National 
Council  for  Professional  Education 
in  Journalism,  Mr.  Evans  recom- 
mended legislation  requiring  "re- 
cording of  every  minute  of  broad- 
cast over  every  radio  station,  irre- 
spective of  the  character  of  the 
program,  the  time  or  the  power  of 
the  station". 

Mr.  Evans  made  no  reference  to 
the  experience  of  The  Sun  in  the 
broadcasting  business.  It  formerly 
operated  WJWC  in  Hammond-Chi- 
cago, but  gave  up  the  ghost  last 
year  when  war  conditions  prevent- 
ed expansion  of  facilities.  Several 
years  ago,  Mr.  Evans,  as  publisher 
of  the  Nashville  Tennessean,  sought 
a  new  station  in  that  city. 

Attacks  Radio  Ads 

Charging  that  many  stations 
carry  advertising  verbiage  which 
the  newspaper  in  the  community, 
"probably  turned  down  because  of 
ethical  standards",  Mr.  Evans  con- 
tended that  there  is  no  record  of 
radio  advertising,  whereas  the 
newspaper  is  a  record  in  itself.  He 
alluded  to  the  "limited  monitoring" 
now  done  by  the  FCC,  but  held  this 
was  not  sufficient  and  that  legisla- 
tion requiring  recording  and  filing 
of  all  broadcasts  was  essential. 

No  mention  was  made  by  the 
publisher  of  scrutiny  of  commer- 
cial radio  broadcast  continuities  by 
the  Federal  Trade  Commission 
which  is  charged  with  ferreting 
out  false  and  misleading  advertis- 
ing in  all  media.  On  wartime  sched- 
ules full  commercial  scripts  are 
furnished  on  local  programs  twice 
a  year.  National  and  regional  net- 
works provide  continuous  weekly 
commercials  and  producers  of  elec- 
trical transcription  companies  sub- 
mit reports  monthly. 

Reciting  his  reasons  for  his 
"fear"  of  radio,  Mr.  Evans  said 
that  aside  from  the  challenge  to 
the  position  of  the  newspaper  as 
the  primary  advertising  medium, 
he  feared  radio  "because  people  in 
increasing  numbers  look  to  radio 
for  the  news  of  the  day."  And,  "be- 
cause of  the  ineptitude  and  stu- 


pidity of  our  newspaper  leadership 
which  permitted  radio  to  become  a 
prime  disseminator  of  news". 

FCC  Rule  Vague 

Discussing  the  FCC's  new  ruling 
on  newspaper  ownership  of  stations, 
the  Chicago-Nashville  publisher 
said  that  "it  was  not  conclusive". 
In  deciding  to  judge  cases  indi- 
vidually, Mr.  Evans  declared,  that 
the  closest  this  ruling  approached 
conclusiveness  is  the  assertion, 
that  whereas  newspaper  ownership 
is  no  bar  to  radio  station  owner- 
ship, it  would  be  a  factor  for  argu- 
ment and  decision  in  the  event  the 
FCC  found  two  applicants,  one 
newspaper  and  one  non-newspaper 
"equally  well  qualified". 

In  1929,  Mr.  Evans  said  radio 
received  $18,730,000  in  national  ad- 
vertising or  4%  of  such  appropria- 
tions, whereas  newspapers  received 
$260,000,000  or  55%.  In  1942  radio 
carried  $164,905,000  in  national  ad- 
vertising or  33.9%,  while  newspa- 
pers received  $143,267,000  or 
29.5%.  In  1929  the  newspaper 
share  was  14  times  that  of  radio, 
while  in  1942  radio  expenditures 
exceeded  those  in  newspapers  by 
more  than  $20,000,000  he  said.  To- 
tal national  advertising  appropria- 
tions increased  by  three  percent 
during  this  period.  Thus,  he  con- 
cluded radio  appropriations  in- 
creased by  780.4%  while  newspa- 
pers were  reduced  44.9%  and  mag- 
azines 7.9%. 

The  non-radio  newspaper  is  suf- 
fering the  brunt  of  the  dollar  loss 
Mr.  Evans  declared.  He  said  the 
situation  is  not  "an  encouraging 
one"  for  the  non-radio  newspaper. 

"Stupid  Press" 

Calling  it  the  duty  of  newspapers 
to  demand  that  they  have  at  least 
equal  access  to  whatever  utility  is 
available  for  dissemination  of  news, 
Mr.  Evans  said  that  now  that  FM 
has  opened  a  new  horizon  in  radio 
channelization  of  the  news,  every 
newspaper  should  be  given  the 
"right  to  have  and  operate  FM". 
The  ,  only  alternative  to  a  final 
policy,  that  there  shall  be  no  future 
radio  licenses  granted  to  the  1400 
newspapers  now  without  radio 
affiliation,  should  be  that  radio 
stand  "absolutely  on  its  own  as  an 
out  and  out  competitor  with  the 
newspaper,  as  an  advertising  medi- 
um and  a  source  of  news  and  in- 
formation", Mr.  Evans  said.  "The 
radio,  under  these  conditions,  both 
AM  and  FM  should  be  owned  and 
operated  only  as  radio." 

Mr.  Evans  chided  "an  obliging, 
if  stupid  press",  for  carrying, 
gratis,  columns  of  pictures  and 
publicity  about  radio  which  he  con- 
tended had  helped  build  the  radio 


CONGRATULATORY  WHACK  is 
administered  to  Arthur  Godfrey, 
WTOP  Washington  early  morning 
humor  man  who  daily  features  a 
personalized  "getter-upper"  service 
for  Washingtonians,  by  friend 
Arch  McDonald,  fellow  WTOP 
broadcaster,  on  the  event  of  God- 
frey's 10th  anniversary  celebration 
broadcast  from  Loew's  Capitol 
Theatre  in  Washington. 


Research  Benefits 

JOHN  J.  KAROL,  assistant  sales 
manager  and  market  research 
counsel  for  CBS  said  last  week 
that  the  radio  industry  had  paved 
the  way  in  research  and  measure- 
ment of  its  own  effectiveness,  forc- 
ing other  media  to  take  similar 
steps  to  show  advertisers  what  they 
were  getting  in  return  for  their 
money.  Mr.  Karol  spoke  at  a  meet- 
ing of  the  New  England  chapter 
of  the  American  Marketing  Assn. 
in  Boston,  Tuesday,  Jan.  18.  His 
topic  was  "Measurement  in  Ra- 
dio". Radio  research  has  not  only 
aimed  to  help  the  client,  but  has 
contributed  towards  improving  pro- 
gram quality  and  formulation  of 
program  policies,  he  said. 


LOUIS  LANDESMAN,  former  gen- 
eral manager  of  Norman  D.  Waters 
Associates  New  York,  and  more  re- 
cently vice-president,  space  buyer  and 
production  manager  of  Ideas  Inc., 
New  York,  has  rejoined  the  former 
agency  as  treasurer. 


audience.  He  inferred  that  radio 
was  susceptible  to  advertiser  in- 
fluence, whereas  newspapers  are 
not. 

In  another  lunge  at  radio,  Mr. 
Evans  contended  the  public  was 
not  adequately  informed  as  to  own- 
ership and  management  of  stations. 
About  dawn  every  morning  the 
broadcaster  conforms  with  the  FCC 
rules  by  "sleepily  saying  that 
WBVD  is  owned  and  operated  by 
the  Heavenly  Rest  Greenhouses 
Inc.,  but  no  details  are  given  di- 
rectly to  the  public  as  to  actual 
ownership,  indebtedness  and  man- 
agement, as  is  required  of  news- 
papers by  an  Act  of  Congress.  This 
information,  true,  is  on  file  in  the 
labyrinth  of  files  at  the  FCC  in 
Washington,  but  not  accessible  to 
the  listener  in  Keokuk,  Iowa.  The 
radio  should  be  required  to  give  the 
public  these  details  and  because  of 
the  evanescence  of  broadcasting 
should  do  so  frequently  and  at  high 
listening  periods." 

Newspaper  publishers,  Mr.  Evans 
said,  are  responsible  "to  a  culpable 
degree"  for  both  the  critical  news- 
print situation  and  the  "incursion 
of  the  radio  in  the  newspaper  field 
as  a  disseminator  of  news  and  as 
a  highly  competitive  medium." 
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Agenda  Completed 
For  CAB  Meeting 

Station  Relations  Are  Keynote 
For  Canadian  Broadcasters 

RELATIONS  OF  CANADA'S  pri- 
vately-owned broadcasting  stations 
with  the  government-owned  Cana- 
dian Broadcasting  Corp.  and  the 
government's  Parliamentary  Com- 
mittee of  Radio  Broadcasting  will 
feature  closed  meetings  of  the 
forthcoming  convention  of  the  Can- 
adian Assn.  of  Broadcasters  at  the 
Chateau  Frontenac,  Quebec,  Feb. 
14-16.  The  tentative  agenda  also 
calls  for  establishment  of  a  Bureau 
of  Broadcast  Measurement,  forma- 
tion of  a  standing  committee  of  ad- 
vertisers, advertising  agencies,  ex- 
ecutives and  broadcasters  to  study 
ways  and  means  of  increasing  ef- 
fectiveness of  commercial  continu- 
ity of  sponsored  programs,  a  report 
on  the  work  of  the  National  Radio 
Committee  in  advising  the  govern- 
ment on  use  of  broadcasting  for 
war  activities,  establishment  of  a 
standing  committee  on  program- 
ming. 

This  will  be  the  fifth  wartime 
annual  convention  of  the  CAB, 
and  the  first  held  anywhere  else 
than  Toronto  or  Montreal.  It  will 
be  well  attended  by  American 
broadcasters,  with  Col.  J.  B.  Pal- 
mer, WHO,  and  Paul  Chamberlin 
of  the  FM  Division  of  General 
Electric  listed  as  speakers.  The  an- 
nual dinner  will  be  addressed  by 
Dr.  James  R.  Angell  of  Harvard. 

Many  wartime  as  well  as  post- 
war angles  of  current  broadcast 
problems  are  slated  for  discussion, 
including  establishment  at  the  be- 
ginning of  this  year  of  a  second 
Canadian  Broadcasting  Corp.  com- 
mercial network,  and  the  recom- 
mendations the  private  broadcast- 
ers will  make  to  the  Parliamentary 
Committee  on  Radio  Broadcasting, 
which  is  expected  to  be  called  into 
being  again  this  summer.  Private 
broadcasters  are  expected  to  make 
recommendations  that  members  of 
the  CBC  Board  of  Governors  be 
appointed  for  their  knowledge  of 
radio's  problems,  rather  than  as 
at  present. 


WJBK  Right  to  Cancel  Polish  Program 
Is    Upheld   in  Detroit  Court  Action 


Cormier  to  McGillvra 

APPOINTMENT  of  Albert  A.  Cor- 
mier to  an  executive  post  in  the 
sales  department  of  Joseph  Her- 
shey  McGillvra  Inc.,  New  York, 

  ,  „  „    was  announced 

last  week  by  Mr. 
McGillvra'.  Mr. 
Cormier's  radio 
career  began 
some  years  ago 
when  he  joined 
WOR  New  York 
as  its  first  sales- 
man. Subsequent- 
ly he  became  com- 
mercial manager 
and  general  man- 
ager, serving  WOR  a  decade.  For 
three  years  he  was  vice-president 
and  sales  manager  of  WIP  Phila- 
delphia and  later  vice-president  of 
Hearst  Radio.  Mr.  Cormier's  ap- 
pointment brings  the  McGillvra 
New  York  sales  staff  to  five. 


Mr.  Cormier 


PETITION  of  the  Polish  Union- 
ists Radio  Hour  Assn.,  sponsors  of 
the  Sunday  Polish  program,  Ray 
of  Truth,  was  denied  by  Judge 
Joseph  A.  Moynihan  in  Wayne 
County  Circuit  Court,  Detroit,  on 
Jan.  17.  The  petition  was  for  an 
injunction  to  prevent  WJBK  De- 
troit from  terminating  its  contract 
with  the  sponsor  and  removing  the 
program  from  the  air  [Broadcast- 
ing, Jan.  17]. 

The  station  had  been  forced  by 
a  restraining  order  to  carry  the 
program  pending  the  injunction 
hearing.  But  that  court  order, 
which  the  sponsor  obtained  Jan. 
10,  was  dissolved.  The  argument 
leading  up  to  the  decision  started 
Jan.  14  and  was  continued  until 
Jan.  17. 

James  F.  Hopkins,  WJBK  man- 
ager, in  a  letter  telling  the  Pdlish 
group  of  the  Ray  of  Truth's  can- 
cellation, said  the  program  had 
"failed  to  promote  that  unity 
among  all  population  groups  which 
is  a  prime  essential  to  an  early  vic- 
tory in  this  war."  The  plaintiffs, 
however,  had  countered  by  say- 


ing that  the  management  had 
never  found  fault  with  their 
scripts  but  had  frequently  praised 
them.  WJBK  counsel  cited  frequent 
censoring  of  scripts,  in  refuting 
these  statements.  However,  com- 
plete defense  was  based  on  the 
contract  terms,  which  specifically 
reserved  the  station's  right  to  ter- 
minate contracts. 

"An  effort  is  being  made,"  Mr. 
Hopkins  said,  "to  give  our  action 
the  appearance  of  a  blow  at  organ- 
ized labor.  .  .  .  Our  facilities  have 
always  been  available  to  the  work- 
ers, but  there  is  no  place  in  a  labor 
program  for  discussion  of  post-war 
European  boundaries,  the  blame 
for  Detroit  race  riots,  or  many  of 
the  other  topics  which  Stanley  No- 
wak  persists  in  bringing  into  his 
weekly  talks."  Nowak  is  a  former 
Michigan  state  senator  against 
whom  a  Federal  indictment  for 
failure  to  mention  Communist 
membership  in  a  citizenship  appli- 
cation was  dismissed  some  months 
ago  by  Attorney  General  Francis 
P.  Biddle  on  the  ground  that  the 
omission  did  not  constitute  an  of- 
fense. 


Gurney  Proposes 
Press  Safeguard 

Plans  Legislative  Protection 
In  FM,  Video  Exploration 

AN  AMENDMENT  to  the  White- 
Wheeler  Bill  (S-814)  safeguarding 
newspaper-owned  radio  stations 
from  discrimination  in  development 
of  FM  and  television  will  be  of- 
fered by  Sen.  Chan  Gurney  (R- 
S.D.),  member  of  the  Senate  Inter- 
state Commerce  Committee,  he  an- 
nounced last  week. 

Following  dismissal  of  the  news- 
paper-divorcement proceeding  by 
the  FCC  [Broadcasting,  Jan.  17], 
Sen.  Gurney  said  he  wanted  to  be 
sure  that  in  the  expansion  of  new 
fields  in  radio  communications  the 
Commission  does  not,  by  regula- 
tion, prohibit  newspapers  or  news- 
paper-owned stations  from  explor- 
ing FM  and  television  by  denying 
them  licenses  because  of  occupa- 
tional reasons.  He  plans  to  submit 
the  amendment  when  the  Commit- 
tee goes  into  executive  session  to 
consider  the  revised  measure. 

Sen.  Gurney,  the  only  practical 
broadcaster  on  the  Committee,  for- 
merly operated  WNAX  Yankton, 
S.  D. 

Indications  last  week  were  that 
the  White-Wheeler  Bill  will  not  be 
ready  for  Committee  consideration 
for  some  time,  despite  announce- 
ment a  fortnight  ago  by  Chairman 
Wheeler  (D-Mont.)  that  he  and  the 
co-author,  Sen.  White  (R-Me.), 
would  have  the  bill  revised  by  this 
week.  Committee  hearings  on  box- 
car shortages  have  kept  the  chair- 
man busy  the  last  week,  while  Sen. 
White,  acting  minority  leader,  has 
been  occupied  long  hours  with  his 
general  duties. 


Energine  Adopts  Serial 
To  Replace  Quiz  Series 

CUMMER  PRODUCTS  Co.,  Bed- 
ford, 0.  (Energine),  will  sponsor 
a  night  serial,  centering  around 
the  efforts  of  a  widower  to  bring 
up  his  three  daughters,  as  a  re- 
placement for  Battle  of  the  Sexes 
on  the  Blue,  Wednesday,  8:30-9 
p.m.,  starting  Feb.  9.  Titled  My 
Best  Girls,  and  written  by  Lillian 
Day,  the  program  will  bring  a 
complete  episode  in  the  life  of  the 
fictional  Bartlett  family  with  each 
broadcast. 

No  plans  have  been  announced 
for  Battle  of  the  Sexes,  which  has 
been  on  the  Blue  since  September, 
1943,  and  previously  on  NBC  for 
a  number  of  years  for  Energine, 
and  Molle  Shaving  Cream.  Young 
&  Rubicam,  New  York,  handles 
both  products. 


Cow-Catcher  Spots  Hit 
By  Four  Cowles  Stations 

FOLLOWING  the  lead  of  CBS,  all 
cowcatcher  and  hitch-hike  an- 
nouncements have  been  ruled  out 
by  the  four  Cowles  stations,  KSO 
and  KRNT  Des  Moines,  WMT  Ce- 
dar Rapids  and  WNAX  Yankton, 
in  the  interest  of  good  program- 
ming and  uniformity  in  network, 
national  spot  and  local  service.  The 
last  three  named  are  CBS  stations. 
The  new  policy  will  go  into  effect 
Oct.  1  to  allow  for  production  and 
operational  problems  which  make 
immediate  change  impossible. 

While  there  will  be  no  restric- 
tion on  the  number  of  products  a 
client  may  advertise  within  his 
program  time  limit,  all  "simulated" 
spot  announcements  which  pretend 
to  be  divorced  from  the  program 
are  n®  longer  permitted. 
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WSYR 

The  Only  NBC  Station 
Covering 
Central  New  York 


— including  over  40% 
of  farms  in  the  state. 


5000  Wans  at  570  Kc 

Syracuse,  N.  Y. 
Represented  by  Raymer 


KSEI 

POCATELLO  IDAHO 


WBAL 

s'm3o£timo%e; 


Edward  Petry  &  Co.,  Notiona!  Representative 


liE\l\m -SPEEDY  i| 

Sound  Effect  Records 

LARGEST  LIBRARY  IN 
THE  WORLD 

All  $2.00  Each 

INCLUDING  LATEST 
ACTUAL  WARFARE 
EFFECTS 
IMMEDIATE  DELIVERIES 

Order   From   Nearest  Office 

Chaki.es  Michki.so.m 
New  York.  N.  Y. 
67  W.  44th  St. 

St  vim  Piano  Co.     Stakr  Pi  ano  Co. 
Hi<  IiiiioimI,  Ind.      Los  Angeles.  Cal. 
So.  1st  ami  tt  St>.  U41  So.  Flower  St. 


Hew  Rales  of  the  Federal 
Communications  Comm»s- 
sion  Permit  You  to .  Place 
Your  NBC,  Blue  or^M* 

work  Programs  on  1 


CLvtfSSIFIE 


Situation;  Wanted,  10c  per  word.  Help  Wanted  and  other  classifications,  1 5c 
per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS,  triple.  Minimum  charge 
SI. 00.  Count  three  words  for  box  address.  Forms  close  one  week  preceding 
issue.  Send  Box  replies  to  BROADCASTING  Magazine,  National  Press  Building. 
Washington  4,  D.  C. 

PAYABLE  IN  ADVANCE 


Help  Wanted 


ANNOUNCER— Capable  handling  news — 
any  class  operator  license.  KITJP,  Du- 
rango,  Colorado. 

Experienced  Radio  Announcer — On   5  kw 

Regional  Network  Station.  Give  personal 
information  and  salarv  requirements. 
Box  757,  BROADCASTING. 

Major  Market  network  station  needs  ver- 
satile, experienced,  draft-exempt  an- 
nouncer. Permanent  job.  Excellent 
working  cond  tions  and  salary.  Box  758, 
BROADCASTING. 

Opera'or — With  first  class  ticket.  5  kw 
Regional.  Also  opening  for  second  class 
man.  Advise  age.  experience,  draft  sta- 
tus first  letter.  Box  756,  BROADCAST- 
ING. 

Announcer — With  some  experience  for  5 
kw  regional  station  just  going  network. 
Advise  age,  experience  &  draft  status 
first  letter.  Box  755,  BROADCASTING. 

Wanted — Announcer  with  some  experience. 
Advise  age,  draft  status,  salary  expected 
and  details  in  first  letter.  Write  Box  753, 
BROADCASTING. 

Wanted — First  or  Second  Class  Operator. 
Announcing  ability  desirable  but  not  es- 
sential. Give  full  details.  Draft  status, 
starting  salary  first  letter.  Write  Box 
754,  BROADCASTING. 


Help  Wanted  (Cont  d) 

Wanted — Announcer-operator,  with  first 
class  license.  Must  be  capable  of  news 
and  general  announcing  network  station. 
Send  details  to  KSEI,  Pocatello,  Idaho. 

OPERATOR  —  Permanent  position  with 
chance  of  advancement.  State  qualifica- 
tions and  enclose  small  photo.  Please  in- 
clude your  recommendations.  Write  Tech- 
nical Manager,  WFDF,  Flint,  Michigan. 

WRITER — Industrial  Motion  Picture  pro- 
ducer wants  contact  with  experienced 
independent  script  writer.  Box  752, 
BROADCASTING. 

A-l  Announcer  For  NBC-Mutual  Affiliate; — 

Attractive  New  York  State  city  under 
100,000  population.  $50.00  guarantee. 
Excellent  opportunity  for  alert,  accom- 
plished and  stabilized  family  man  with 
congenial  and  progressive  organization. 
Box  751,  BROADCASTING. 

We  Need  A  Girl  with  at  least  full  year's 
experience  in  pure,  unadulterated  com- 
mercial continuity  writing.  There  is  no 
dramatic  writing  or  Women's  Hour 
broa  Icasting  connected  with  this  job. 
$35.00  weekly  to  start.  Incidentally,  it's 
mighty   nice  living  up  here. 

WTAQ  CBS 
Green  Bay,  Wise.  5,000  watts 

Salesman-Announcer  —  For  progressive 
independent  station  at  once.  Give  full 
particulars.  Good  salary.  KBND,  Bend. 
Oregon. 


Help  Wanted  (Cont'd) 

UNUSUAL  OPPORTUNITY— For  good  ex- 
perienced man  or  woman  announcer  at 
1000  watt  regional  station.  Send  com- 
plete information  on  experience  and  audi- 

'   tion  record  to  WPIC,  Sharon,  Penna. 

Wanted — Experienced  time  salesman  .  .  * 
unusual  opportunity  for  right  person. 
Sa'ary  and  commission.  State  all  first 
letter.  Station  locRte  1  in  New  York 
State.  Box  747,  BROADCASTING. 

Metropolitan  5  kw  CBS  station  needs  pro- 
motion merchandising  manager.  Perma- 
nent position.  Excellent  chance  for  ad- 
vancement. Draft  deferrej.  Reply  in  full 
detail.  Box  748,  BROADCASTING. 

CONTINUITY  WRITER — Southeastern  re- 
gional station  has  opening  for  young 
woman  with  experience  handling  copy 
for  local  accounts.  Can  also  prepare  and 
air  daily  woman's  program  if  she 
qualifies.  Pleasant,  reasonable  living  ac- 
commodations available.  $30  for  40  hour 
week.  Permanent  to  ri'srht  individual. 
Stat"  all  H-t-i's  first  letter.  Box  749. 
BROADCASTING. 

WANTFD — Three  e~r>erienced  announcers 
immediately.  WCBT,  Roanoke  Rapids, 
North  Carolina. 

IN    CALIFORNIA— Chief    En<rine°r  with 

some    announcing  ability   for  250  watt 

local  with  bri'liant  future.  Box  742, 
BROADCASTING. 

ANNOUNCER — Permanent  position  for 
draft  deferred  announcer.  Basic  salary 
plus  talent  opportunit'es.  Send  audi- 
tion record,  snapshot  and  detailed  in- 
formation. WSAV.  Savannah,  Georgia. 

WANTED  LICENSED  OPERATOR — Posi- 
tion open  immediate'y  with  network 
affiliate.  Wire  or  telephone  Manager. 
Station  WLAV,  Grand  Rapids,  Michi- 
gan. 

New  Station  going  in.  Can  use  commercial 
salesman,  engineers,  announcers.  Write 
Robin  Weaver,  Clarksdale.  Miss. 

TECHNICIAN— CBS  basic,  Cal:fornia  sta- 
tion has  opening  for  technician  with 
First  Class  Radiotelephone  license.  Salary, 
union  srale.  Permanent  position.  Box 
739,  BROADCASTING. 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 


WLOL  Minneapolis — CP  changes  trans- 
mitting equipment,  changes  in  DA  to  be 
used  D-N,  increase  1  kw  to  5  kw. 


-JANUARY  15  TO  JANUARY  21  INCLUSIVE- 


Decisions  .  .  . 

JANUARY  19 
KYCA    Prescott,    Ariz. — Designated  for 
hearing   application    for    transfer  control 
from  Albert  Stetson  to  KTAR  Broadcast- 
ing Corp. 

KNET  Palestine.  Tex.— Graced  trans- 
fer control  from  Bert  Horswell,  Beverly 
Gordon  Horswell  and  Pauline  Mayer 
Gordon  Estate  to  Ben  A.  Laurie,  Billy  A. 
Laurie  and  Leita  Moye  Laurie,  by  trans- 
fer 100%  of  issued  and  outstanding  stock 
for  $7,800. 

WHO  Des  Mo'nas — Granted  transfer 
control  from  Daniel  David  Pa'mer  to  B.  J. 
Palmer.  Mabel  Palmer,  Daniel  David  Palmer 
and  William  M.  Brandon.  No  money  con- 
sideration involved. 

WHLN  Harlan.  Ky.— Granted  CP  change 
1450  kc  to  1230  kc. 

JANUARY  20 

WBNY  Buffalo,  N.  Y.— Adopted  proposed 
findings  of  fact  and  conclusion  denying  ap- 
plication for  change  1400  kc  to  680  kc. 


Applications 


JANUARY  17 

WNYC  New  York — Extension  special 
service  authorization  to  operate  additional 
time  between  6  a.m.  and  sunrise  and  the 
hours  of  sunset  at  Minneapolis  and  10  p.m. 
using  DA  for  period  beginning  Feb.  1. 

KGGF  Coffeyville,  Kan.— Mod.  CP  which 
authorized  installation  of  new  transmitter, 
for  extension  completion  date  to  April  22, 
1944. 

KWK  St.  Louis — Transfer  control  from 
Grace  C.  Convey  to  Robert  T.  Convey 
throush  retirement  of  130  shares  outstand- 
ing stock  and  dissolution  of  voting  trust. 

Board  of  Education,  Newark,  N.  J. — 
CP  new  non-commercial  education  station, 
42100  and  42900  kc,  100  w  and  1  kw. 

KXOX  Sweetwater,  Tex. — Transfer  con- 
trol from  George  Bennitt,  Russell  Bennitt 
Jas.  H.  Beall  Jr..  Joe  H.  Boothe,  J.  H. 
Doscher.  R.  M.  Simmons,  Harry  Rogers, 
C.  R.  Simmons  and  Harley  Sadler  to  Wen- 
dell Mayes  J.  S.  McBeath  and  Mittie  Agnes 
McBeath.  Incomplete. 


Tentative  Calendar  .  .  . 

WJAX  Jacksonville,  Fla.— CP  install 
auxiliary  transmitter. 


KVOP  Plainview,  Tex.— Mod.  CP  which 
authorized  construction  of  a  new  station 
for  approval  of  site  and  antenna.  In- 
complete. 

JANUARY  18 
Hildreth  &  Rogers  Co.,  Lawrence,  Mass. 

—CP  new  FM  station,  44900  kc,  2,970  sq. 
mi. 

New  York  Times  Co.,  New  York — CP 
new  FM  station,   45500  k<\  8,9Kn  so.  r*i. 

Industrial  Tool  &  Die  Works,  Minneapolis 
— Ct>  n~w  experimental  television  station, 
78000-84000  kc,  A  5  and  special  emission, 
5  kw  visual,  3  kw  aural. 

JANUARY  19 

WKAO  San  Juan.  Puerto  Rico — Mod. 
CP  authorizing  move  transmitter  and 
studio  for  extension  completion  date  to 
7/26/44.  Also  mod.  CP  authorizing  move 
auxiliary  transmitter  for  extension  com- 
pletion date  to  7/26/44. 

WDAK  Celumbus.  Ga. — Vol.  assign,  li- 
cense from  L.  J.  Duncan,  Leila  A.  Dun- 
can, Josephine  A.  Keith,  Effie  H.  Allen, 
Aubrey  Gay.  d/b  Valley  Broadcasting  Co. 
to  L.  J.  Duncan.  Lelia  A.  Duncan, 
Josephine  A.  (Ke'th)  Rawls  and  Effie  H. 
Allen  d/b  Valley  Broadcasting  Co. 

KOR  Alhnque"?ne.  N.  M. — Extension 
special  service  authorization  to  operate  on 
770  kc.  25  kw  N  and  50  kw  D. 

KPO  Wenatcn»».  Wa*h. — Extension  spe- 
cial service  authorization  to  operate  on 
560  kc.  500  w  N.  1  kw  D.  Amended  to 
change  to  250  w  N  and  1  kw  D. 

JANUARY  21 

WDSU  New  Orleans — License  cover  CP 
authorizing  installation  new  transmitter, 
move  transmitter,  increase  power,  install 
DA. 

KVOP  Plainview,  Tex.— Mod.  CP  au- 
thorizing construction  new  station  for  ap- 
proval antenna,  studio  and  transmitter 
sites. 


HELP  WANTED 

•  One  of  south 's  lead- 
ing stations,  major 
market,  network  affiliat- 
ed, needs  experienced 
salesman  immediately. 
Prefer  southerner,  Sal- 
ary and  bonus.  Perma- 
nent position 

Box  764 
BROADCASTING 
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Help  Wanted  (Cont'd) 


Situations  Wanted  (Cont'd) 


Situations  Wanted  (Cont'd) 


For  Sale 


SALESMAN  WANTED  by  network  affiliate 
station  in  medium  sized  market.  The 
man  we  want  is  now  working  on  either 
a  local  or  a  network  station,  and  look- 
ing for  the  opportunity  to  become  affili- 
ated with  a  station  where  he  will  have 
the  opportunity  to  advance  to  Sales 
Manager.  Advise  complete  history  in  first 
letter.  Position  will  pay  salary  and  com- 
mission. Address  Box  745,  BROADCAST- 
ING. 


ANNOUNCER  —  Experienced  man  pre- 
ferred; well-recommended  radio  school 
graduate  considered;  by  New  England 
basic  network  affiliate.  Starting  salary 
$39  for  48  hours.  Please  give  complete 
background  in  first  letter.  Box  746, 
BROADCASTING. 


Like  to  be  CONTINUITY  CHIEF  of  1000 
watt  regional  station  ?  Exceptional  op- 
portunity for  capable,  experienced  writer. 
Send  complete  information  on  experience 
and  samples  of  work  to  WPIC,  Sharon, 
Penna. 


ANNOUNCER — Wanted  by  WSPD,  Toledo. 
Must  be  capable,  experienced  man  with 
unquestionable  references.  Wire  or 
write  stating  qualifications,  WSPD, 
Broadcast  Building,  Toledo,  Ohio. 

Situations  Wanted 


MANAGER  OR  COMMERCIAL  MANA- 
GER— Now  managing  network  affiliate. 
5  years  radio,  6  years  newspaper.  Sales 
representative  National  Firms  5  years. 
Happily  married,  2  children,  reliable, 
proven  sales  record.  Box  743,  BROAD- 
CASTING. 

'  Announcer-Program  Director — Draft  ex- 
empt, honorable  discharge,  two  years 
college,  five  years  local,  7  network  ex- 
perience. Married  and  settled.  Best  ref- 
'  erences.  West  Coast  only.  Box  760. 
BROADCASTING. 


Chief  Engineer — Desires  change.  Prefer 
Pacific  Northwest  or  Western  States.  Ex- 
perienced 250  to  50  kw.  Capable,  draft 
exempt,  family  man.  Available  for  per- 
manent position  on  reasonable  notice.  If 
you  need  an  all  around  man  (engineer- 
operator-announcer)  investigate.  Box  733, 
BROADCASTING. 

EXECUTIVE — Energetic  and  aggressive 
young  man  with  nine  years  experience 
in  most  phases  of  broadcasting,  quali- 
fied for  position  as  manager  or  program 
director.  Excellent  references.  West  Coast 
preferred.  Family.  Draft  deferred.  Box 
729,  BROADCASTING. 

News,  Continuity  Writer — Desires  work  in 
N.  Y.  C.  Woman,  25,  single.  Experience 
two  50,000  watt  stations.  Box  731, 
BROADCASTING. 

PROGRAM  DIRECTOR— Announcer,  now 
with  fifty  thousand  watt  key  network 
station,  wishes  change  of  position.  Versa- 
tile, competent  background  experience. 
Married.  Family.  Draft  deferred.  Desire 
Pacific  Coast  location.  Available  thirty 
days.  Box  728,  BROADCASTING. 

Young  Woman,  Announcer — Some  experi- 
ence desires  position  with  growing  sta- 
tion. Available  immediately.  Box  730 
BROADCASTING.  

TRANSMITTER  ENGINEER— At  50,000 
watt  station  desires  change  and  perma- 
nent connection.  Prefer  South,  South- 
west. Extensive  experience.  Box  761, 
BROADCASTING.  

WANT  MORE  BUSINESS— Station  or 
Commercial  Manager  can  get  it  for  you. 
Familiar  with  all  phases  of  station  op- 
eration; local  and  national  sales  and  pro- 
motion, fifteen  years  experience,  aggres- 
sive, reliable,  past  draft  age.  To  prove 
ability  will  consider  deal  with  percentage 
over  your  present  volume.  Box  740, 
BROADCASTING.  

Experienced  Regional  Network  Announcer 

desires  change  to  California  position. 
Have  Honorable  Discharge.  $45  week. 
Box  741,  BROADCASTING. 


i  m  ike 

CONTROL 

ROOM 

\  JOE  HUFFMAN,  recently  discharged 
from  the  Signal  Corps,  has  joined  the 
technical  staff  of  WLAC  Nashville  as 
operator.  He  succeeds  Oscar  Griffin 
who  has  been  pjromoted  to  engineer. 
.  Charles  Dorris,  engineer,  has  left  the 
1  station  to  join  the  Philco  Corp.  in  a 
maintenance  capacity. 

CHARLES  M.  FITZGERALD,  for- 
merly of  CKNX  Wingham,  Ont.,  is 
now  engineer  of  CKWS  Kingston, 
Ont. 

J  MARSHA  ALLEN  has  joined  WTAG 
^Worcester  as  control  operator  trainee. 

GEORGE  C.  CONNOR,  radio  field 
engineer  of  Sylvania  Electric  Products 
Co.,  has  been  appointed  manager  of 
the  California  division  of  equipment 
tube  sales.  He  will  be  headquartered 
in  Los  Angeles. 

RALPH  SARGEANT,  engineer  of 
KLZ  Denver,  is  the  father  of  a  boy. 


BEN  KIEVET,  supervisor  of  custom- 
er services  of  Sylvania  Electric  Prod- 
ucts in  Emporium,  Pa.,  has  joined  the 
New  York  office  as  field  engineer  in 
the  equipment  sales  dept.  for  the 
metropolitan  and  New  England  area. 
CHARLES  KUNZE  has  joined  the 
engineering  staff  of  WCCO  Minne- 
apolis as  apprentice  technician. 

CHARLES  FRANCES  HARKINS, 
for  the  past  two  years  a  control  op- 
erator of  WCOP  Boston,  has  been 
inducted  into  the  Army. 

FRANK  DUFFIELD,  transmitter 
operator  of  CKY  Winnipeg,  is  the 
father  of  a  girl. 

BILL  FARADAY  has  joined  the 
transmitter  staff  of  CKY  Winipeg. 
Formerly  with  the  engineering  de- 
partment of  the  Manitoba  Telephone 
System,  he  joined  CKY  after  his  dis- 
charge from  the  Canadian  Army  for 
medical  reasons. 

JOSEPH  MORETTI,  former  direct- 
or of  radio  instruction  for  National 
Youth  Administration  centers  in  New 
Jersey  and  Reading,  Pa.,  has  joined 
the  engineering  staff  of  WPAT  Pat- 
erson. 

ROBERT  E.  DALTON,  formerly  of 
NBC  Chicago  and  now  transmitter  en- 
gineer of  WMAL  Washington,  is  the 
father  of  a  girl. 


WANTED 


Thoroughly  experienced  announcer 
for  a  permanent  position  with  an 
aggressive  NBC  station.  Send 
photograph  and  audition  disc  with 
J  fhst  letter.  Good  opportunity  for 
)  a  good  man.  Write— 

>      Salt  Lake  City 


KDYL 


iniiB  ROADCASTING 


WANT  TO  SELL  NEWS? 

Newscaster  and  editor,  nine  years 
in  radio  under  national  advertiser 
sponsorship,  desires  new  connec- 
tion with  metropolitan  area  station 
or  one  with  secondary  coverage. 
Earning  record  and  audience  rat- 
ing high  among  independent  sta- 
tion newscasters.  Information  on 
request. 

Box  763,  BROADCASTING 


TRAINED  RADIO  HELP  AVAILABLE— 

To  help  offset  the  shortage  of  technically 
trained  Radio  personnel,  we  are  pre- 
paring women  for  second  and  first  class 
radio-telephone  licenses  and  other  Radio 
communication  work.  Some  trained  girls 
are  available  right  along.  When  you  need 
women  technicians,  please  write  us.  No 
obligation,  no  fees.  DeFOREST'S  TRAIN- 
ING, INC.,  2533  N.  Ashland  Ave.,  Chi- 
cago 14,  Illinois. 

ENGINEER — Interested  in  permanent  po- 
sition as  chief  1-5  KW.  Age  26,  married, 
1  child,  4F.  Ten  years  experience  all 
phases,  capable  of  taking  complete  charge 
of  technical  dept.  Now  employed  at  one 
of  country's  largest  transmitter  installa- 
tions at  $3500.  Box  735,  BROADCAST- 
ING. 

TRANSMITTER  ENGINEER— 50  KW  ex- 
perience— 4F.  Desires  change.  Middle- 
west  or  South.  Living  conditions  impor- 
tant consideration.  Box  736,  BROAD- 
CASTING. 

Chief  Engineer — Graduate  engineer.  Ten 
years  installation,  operation,  mainte- 
nance, broadcast,  international,  aero- 
nautical, marine  radio.  Radio  instructor. 
Full  responsibility  equipment  and  staff. 
AM  or  FM.  Immediate  data,  picture, 
BOX  737,  BROADCASTING. 

MANPOWER  SHORTAGE?  Am  seeking 
permanent  connection  managing  or 
supervising  sales  -  programming.  No 
wizard,  but  producer  backed  by  eight 
years  experience  announcing,  program- 
ming, producing,  selling,  station  opera- 
tions. Single,  4-H,  capable,  congenial, 
versatile.  Previous  experience  newspaper 
and  publicity.  Box  738  BROADCASTING. 

Announcer- Writer — 3  years  experience.  Now 
employed  NBC  affiliate.  Draft  status  4F. 
Reply   Box  734,  BROADCASTING. 


FOR  SALE— 179  ft.  Blaw-Knox  tower  in- 
sulated, self-supporting,  tapered  cross- 
section.  Price,  $2,525  cash.  KFAC,  Los 
Angeles  5. 

For  Sale — 250-watt  transmitter,  almost 
new.  Also  RCA  1-kw  amplifier  unit, 
two  complete  sets  tubes.  Robin  Weaver, 
Philadelphia,  Mississippi. 

Wanted  to  Buy 

WANT  local  radio  station.  Box  732, 
BROADCASTING. 

Wanted  To  Buy — All  or  controlling  inter- 
est in  a  local  or  regional  station  located 
in  a  southeastern  state,  present  manage- 
ment and  personnel  to  continue  opera- 
tions. Box   759,  BROADCASTING. 

Wanted  To  Buy — 250  watt  transmitter  and 
other  station  equipment.  Gibe  full  pedi- 
gree. Roberts,  2428  Green  Street,  Harris- 
burg,  Pa. 

Wanted  To  Buy — One  or  two  self  support- 
ing vertical  radiators  250-300  feet  high. 
WKBH,  LaCrosse,  Wisconsin. 

Wanted  To  Buy — Complete  station  equip- 
ment from  transmitter  to  antenna.  Box 
750,  BROADCASTING. 

WANTED— 250  watt  transmitter  complete : 
also  other  equipment.  Phone  Nathan 
Frank,  WCBT,  Roanoke  Rapids,  N.  C. 

Wanted  To  Buy — 10,000  to  50,000  watt 
transmitter  desired  for  Latin  America. 
Please  send  all  information  to  Pan 
American  Broadcasting  Company,  330 
Madison  Ave.,  New  York  17,  N.  Y. 

Equipment  Wanted — RCA  or  Federal  Field 
strength  meter.  State  condition,  last  cali- 
bration date  and  price.  Box  744,  BROAD- 
CASTING. 


PROFESSIONAL 
DIRECTORY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED    TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  BIdg.,  Wash.,  D.  C. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  BIdg.         Dl.  1205 
Washington,  D.  C. 


PAUL  F  GODLEY 

CONSUL  TING  RADIO  EN&NEERS 

MONTCLAIR,  N.J. 

MO  2-7859 


HECTOR  R.  SKIFTER 

CONSULTING  RADIO  ENGINEERS 
FIELD    INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 


GEORGE   C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  BIdg.  District  8456 

Washington,  D.  C. 


Radio  Engineering  Coiwultantj 
Frequency  Monitoring 


Commerciol  Radio  Equip.  Co. 


•  Evening  Star  Building,  Washington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  CaSf. 

I 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAT 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  BIdg.  •  Republic  2347 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


METER  REPAIR 

Electronic  Instrument 
Repair  and  Modification 

BRADEN  ENGINEERING  CO. 

3317  Kenmore  Ave. 
Dayton  10,  Ohio 
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Price  Charts  Pre-Invasion  Censorship 


Strict  Interpretation  Of 
Voluntary  Code  Is 
Asked  of  Radio 

A  REVIEW  of  the  voluntary  cen- 
sorship code  by  broadcasters  of 
news  material  as  the  European  in- 
vasion nears  was  urged  last  Wed- 
nesday by  Byron  Price,  Director  of 
Censorship. 

Strict  adherence  to  the  code  in 
preparation  for  radio  coverage  of 
the  invasion  was  asked  by  Mr. 
Price,  who  reminded  newscasters 
that:  "The  coming  invasion  con- 
fronts voluntary  censorship  with 
its  greatest  responsibility,  for  there 
is  no  way  to  conceal  from  the 
enemy  that  an  invasion  is  in  pros- 
pect, or  that  the  British  Isles  will 
be  used  as  a  base." 

Competition  Out 

"No  American  broadcaster,"  said 
Mr.  Price  in  his  memorandum,  "will 
want  the  distinction  of  being  first 
to  disclose  where,  when  and  how 
our  troops  will  strike."  Referring 
to  the  coming  operations,  Mr.  Price 
requested  broadcasters  and  editors 
to  be  mindful  of  the  code's  provi- 
sions against  broadcast  or  publica- 
tion, without  appropriate  author- 
ity, of  information  relating  to 
troop  movements. 

Revision  of  the  Censorship  Code 
Dec.  10,  1943,  as  it  effects  news 
concerning  military  bases,  etc.,  lo- 
cated in  stations'  neighborhoods, 
will  be  helpful  to  broadcasters 
[Broadcasting,  Dec.  13]  Mr.  Price 
said. 

No  Backstairs  Gossip 

"Appropriate  authority  for  any 
disclosure  within  the  restricted 
list,"  Mr.  Price  stated,  "must  be  of 
absolutely  unquestioned  standing  if 
security  is  to  be  protected.  We  need 
urgently  a  complete  moratorium  on 
backstairs  gossip  and  hair-line  au- 
thenticity regarding  this  critical 
battle.  In  case  of  the  slightest 
doubt,  consult  the  Office  of  Censor- 
ship," Mr.  Price  urged,  and  "let 
us  have  no  black  market  in  infor- 
mation so  dangerous  to  American 
life." 

Mr.  Price's  memorandum  to 
broadcasters  and  editors  follows: 

The  coming  invasion  of  Europe  con- 
fronts voluntary  Censorship  with  its 
greatest  single  responsibility.  There  is 
no  way  to  conceal  from  the  enemy 
that  an  invasion  is  in  prospect,  or  that 
the  British  Isles  will  be  used  as  a 
base.  What  we  must  protect  at  all 
hazards  is  information  of  the  time 
and  place  of  attack,  the  strength  of 
the  attacking  force,  and  its  technical 
makeup  and  equipment. 

This  is  not  a  field  for  the  customary 
competitive  news-gathering.  No  Amer- 
ican newspaper  man  or  broadcaster 
will  want  the  distinction  of  being  first 
to  disclose  where,  when  and  how  our 
troops  will  strike.  But  no  one  should 
forgpt  for  a  moment  that  inadvertent 
disclosures  are  exactly  as  valuable  to 
the  enemy  as  deliberate  disclosures. 

In  every  reference  to  the  coming 
operations  you  are  earnestly  request- 
ed to  keep  in  mind  the  Code  provisions 
against  publication  or  broadcast,  with- 
out appropriate  authority,  of: 

L  Secret  war  plans; 


2.  Movement  of  ships  and  troops, 
(including  movements  of  high 
officers  and  personnel  known  for 
specialized  activities)  ; 

3.  Allied  or  enemy  secret  weapons 
and  equipment  and  counter  meas- 
ures of  defense.  Weapons  and  de- 
fense measures  of  the  enemy  are 
included  because  it  would  be  to 
his  advantage  to  know  how  good 
our  intelligence  is. 

4.  International  negotiations  which 
concern  military  operations. 

Avoid  Speculation 

Special  precautions  are  necessary 
regarding  information  from  abroad 
which  bears  on  the  invasion  and  in- 
volves any  of  the  subjects  listed  above. 
No  such  information  should  be  pub- 
lished or  broadcast  in  this  country  if 
the  enemy  would  be  informed  there- 
by. Information  in  the  listed  catego- 
ries coming  direct  from  a  neutral  or 
allied  country  but  which  might  not  be 
generally  available  in  that  country, 
should  be  submitted  to  the  Office  of 
Censorship  before  use.  This  restric- 
tion does  not  apply  to  material  from 
enemy  countries ;  material  originating 
in  the  British  Isles  and  cleared  by 
British  Censorship ;  material  cleared 
by  Allied  Military  Censorship  over- 
seas ;  or  material  which  already  has 
been  published,  sent  by  radio,  or  other- 
wise generally  disseminated  in  any 
area  abroad.  The  test  should  be, 
"Does  the  enemy  know  this?" 

All  speculation  about  the  invasion 
should  be  kept  strictly  within  the  lim- 
its laid  down  in  the  Codes  and  no  de- 
vice of  speculation  or  prediction  used 
to  disclose  restricted  information. 
Bear  in  mind  that  it  is  always  hazar- 
dous, in  connection  with  future  opera- 
tions, to  mention  dates,  even  by 
month  or  season ;  or  to  point  out  the 
likelihood  or  desirability  of  a  landing 


in  one  country  or  on  one  particular 
section  of  the  coast;  or  to  forecast 
how  many  troops  or  units  will  be  em- 
ployed. 

Opinion  on  these  subjects  should  be 
labeled  as  opinion,  and  no  attempt  to 
set  forth  actual  expectations  of  the 
high  command  should  be  made  (ex- 
cept in  case  of  formal  official  an- 
nouncement) without  prior  reference 
to  this  office. 

The  appropriate  authority  for  any 
disclosure  within  the  restricted  list 
must  be  of  absolutely  unquestioned 
standing  if  security  is  to  be  protected. 
We  need  urgently  a  complete  morato- 
rium on  backstairs  gossip  and  hair- 
line authenticity  regarding  this  criti- 
cal battle.  In  case  of  the  slightest 
doubt,  consult  the  Office  of  Censorship. 
Let  us  have  no  black  market  in  in- 
formation so  dangerous  to  American 
life. 

Recently  the  Codes  have  been  re- 
laxed in  several  respects  but  in  no 
respect  which  touches  the  fortunes  of 
Gen.  Eisenhower's  invading  Army. 
Please  take  no  chances. 


Josephe  in  Field 

MARINE  CORPS  radio  correspon- 
dent, Sgt.  Alvin  Josephe,  formerly 
of  WOR  New  York  and  the  Radio 
Branch  of  OWI,  has  left  for  active 
duty  in  the  South  Pacific.  He  will 
be  under  Capt.  Raymond  Henri, 
USMC,  who  has  devised  several 
types  of  portable  radio  equipment 
for  use  in  the  field.  Capt.  Henri 
was  also  with  OWI  before  joining 
the  Marine  Corps. 


CELEBRATING  the  new  year, 
KFAR  Fairbanks,  Alaska,  went  to 
10,000  w  660  kc  on  Jan.  1. 


RYAN  EXPLAINS  INVASION  RULE 


NECESSITY  for  tightening  all 
censorship  defenses  in  preparation 
for  the  coming  invasion  was  urged 
upon  all  broadcasters  in  a  state- 
ment to  Broadcasting  by  J.  H. 
Ryan,  assistant  director  of  the  Of- 
fice of  Censorship,  supplementing 
the  release  by  Director  Price.  He 
said: 

"I  should  like  to  feel  that  every 
broadcasting  station  manager  and 
network  official  will  call  in  his  staff 


upon  receipt  of  Mr.  Price's  release, 
and  re-examine  the  entire  voluntary 
censorship  structure. 

"The  laurels  won  by  broadcasters 
in  self-censorship  are  not  to  be  de- 
nied, and  will  be  noted  in  history. 
We  have  come  this  far  along  the 
road  and  we  are  approaching  the 
great  critical  period.  I  am  confident 
that  history  will  record  no  falter- 
ing steps  among  the  broadcasters." 


Hope  Springs 

MAJORITY  of  women  expect 
the  first  models  of  radio  re- 
ceivers produced  after  the 
war  to  be  drastically  im- 
proved, according  to  inter- 
views with  6,400  women  shop- 
pers made  in  13  cities  by 
Scripps-Howard  Newspapers, 
results  of  which  were  pre- 
sented at  the  National  Retail 
Dry  Goods  Assn.  recent 
meeting  held  in  New  York. 
Asked  for  various  products, 
"Do  you  expect  the  first  mod- 
els after  the  war  to  be  dras- 
tically improved?,"  69.1% 
answered  yes  for  radios,  more 
than  for  any  other  type  of 
product.  Affirmative  respons- 
es for  other  products  were: 
automobiles,  63.2%;  electric 
refrigerators,  57.4% ;  small 
appliances,  55.6%;  washing 
machines,  55.3%;  furniture, 
53.2  % ;  lighting  fixtures, 
52.0% ;  kitchen  cabinets, 
49.9%. 


CBS  Will  Carry 
Phi  la.  Orchestra 

Series  Has  No  Sponsor  as  Yet; 
Eugene  Ormandy  to  Conduct 

PHILADELPHIA  Orchestra, which 
was  prevented  from  starting  oh 
CBS  last  fall  because  of  difficul- 
ties with  the  musician's  union,  will 
be  heard  on  the  network  in  a  se- 
ries of  13  Saturday  afternoon  con- 
certs, beginning  Jan.  29.  The  hour- 
long  program,  starting  at  3:30 
p.m.,  will  be  broadcast  from  Phila- 
delphia's Academy  of  Music  with- 
out a  studio  audience. 

Eugene  Ormandy,  music  director 
and  conductor  of  the  orchestra, 
will  conduct  11  of  the  concerts, 
with  Saul  Caston,  associate  con- 
ductor, and  Bruno  Walter  each 
handling  two  of  the  remaining  four 
programs.  Music  annotator  will  he 
Harl  McDonald,  manager  of  the 
orchestra,  and  a  composer  in  his^ 
own  right. 

While  no  sponsor  has  been  named 
for  ths  series,  it  is  expected  thai 
the  symphonic  ensemble,  one  oi 
the  16  major  city  symphonies  ir 
the  country,  will  go  commercia 
before  long.  It  was  sponsored  on 
CBS  in  1931  by  AT&T,  until  193? 
by  Philco  Corp.,  and  during  th? 
1933-34  season  by  Liggett  &  Myers  ., 
Tobacco  Corp.  Mutual  has  carriec  N 
its  Friday  afternoon  concerts  for' 
the  past  two  years. 


Drawn  for  Broadcasting  by  Sid  Hix 
'Who' 8  Going  to  Read  the  'Don't  Travel — Stay  at  Home'  Messages 
While  Our  Vice-President  Is  in  Florida?" 


AFA  to  Meet 

FORTIETH  annual  meeting  anc 
second  War  Advertising  Confer- 
ence of  the  Advertising  Federatior 
of  America  will  be  held  at  Hotel 
Sherman,  Chicago,  June  4-7,  it  was 
announced  last  week  by  Presiden 
Joe  M.  Dawson.  "Advertising's  in 
creasingly  important  part  in  direct 
ing  our  civilian  wartime  efforts/ 
Mr.  Dawson  said,  "must  be  brough 
into  our  communities  with  morL 
telling  effect.  Besides,  advertising 
has  a  tremendous  responsibilit; 
just  ahead  in  the  postwar  era." 
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PISNTV  Of 


Who  ever  heard  of  a  spirited  "Texas  Rangers"  bronc 
hitched  to  a  surrey?  Don't  misinterpret — he's  only 
admiring  the  fringe  on  the  top.  Horses  are  human, 
too.  Everyone  likes  words  of  praise  —  fringe  to  you. 
Recently  within  one  week  The  Texas  Rangers  trans- 


cribed library  received  enough  fringe  to  go  the 
surrey  around.  Each  bit  of  fringe  is  a  testimonial 
to  the  veracity  of  vigorous  claims  made  on  the  flex- 
ibility and  the  acceptance  of  The  Texas  Rangers. 
Certainly,  it's  worth  an  investigation! 


Fringe  which  read,  "KRLD 
(Dallas)  believes  that  the 
Texas  Rangers  are  one  of  the 
best  buys  for  any  station . . . 
sold  to  a  local  drug  chain .. . 
bought  two  local  quarter- 
hour  shows  daily... client  is 
well  satisfied... and  you  may 
rest  assured  that  he  will  not 
give  them  up  for  some  time 
to  come."  Would  you  look 
at  that  chest  expansion! 


Fringe  that  speaks  in  terms 
of  a  renewal.  From  far  across 
/  /    the  blue  Pacific,  KGU  of 
s  Honolulu  renews  The  Texas  ^ 
^Rangers   in   behalf  of  its-^V 
~  prominent  ice  cream  com- 
r.    pany  sponsor... renewed  for 

N\\  the  second  52  weeks  period 
. . .  with  an  option  on  the 
V     third.  That's  proof  in  the 
eating!    Don't  look  now  — 
something's  got  to  give.  Oh...! 


This  third  bit  of  Fringe  got 

him!  Vice  President  William 
Burkhardt  says  that  his  Burk- 
hardt  Brewing  Company  has 
.  the  greatest  gain  of  any  Ohio 
'  brewery.  He  gives  The  Texas 
Rangers  primary  credit  be- 
cause this  is  his  principal  ad- 
O'      vertising  effort...  Whether  it's 
[     J  \J      beer  or  ice  cream,  manufac- 
j"-^  v.  X.tft  turers  or  retailers, The  Texas 
V-  V.  '  Rangers  have  proof  of  success. 


LIBRARY 


in  Arthur  B.  Church  Production— Write  George  E.  Halley,  Pickwick  Hotel,  Kansas  City  6,  Missouri 


J 


As  Charlie  McCarthy  would  say: 

"To  get  above  petty  tribulations,  to  take  a  lofty  view  of 
mundane  matters,  I  always  tell  Mr.  Bergen,  there's  nothing 
like  a  ride  to  the  top  of  WKY's  new  910-foot  antenna — and  a 
steaming  cup  of  Chase  8s  Sanborn  Coffee.  Now  there's  a  pair 
for  you  .  .  .  WKY  and  Chase  &  Sanborn.  Both  on  the  beam, 
they  please  the  most  particular.  Each  on  tip-toe  making  many 
new  friends.  Why,  when  the  new  WKY  tower  is  completed, 
thousands  more  listeners  will  hear  Bergen  and  me  over  this 
overwhelmingly  popular  Oklahoma  City  station." 


WKY  Adds  Points 

to  "Super-ratings" 

Charlie  knows  his  stations.  Take  a  look  at  the 
winter-spring  Hooper  report  of  Oklahoma  City  listen- 
ing. WKY  delivered  the  Chase  &  Sanborn  Program  a 
rating  of  35.8.  The  national  Hooperating  on  this 
show  was  32.2.  Plainly  WKY's  ability  to  add  3.6  to 
the  audience  of  this  top  show  is  proof  again  of  its 
overwhelming  leadership  locally,  and  a  reason  why 
it  is  recognized  as  one  of  the  country's  great  stations. 


-jt  While  planning  for  still  greater  post-war  service, 
WKY  is  not  ignoring  the  scientific  progress  of  the 
present.  Under  construction  now,  is  the  nation's  finest 
transmitter  building,  and  one  of  the  two  highest  an- 
tennas in  the  western  world. 
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FOR  the  fourteenth  consecutive  year,  WLS  has  received 
another  million  letters  —  1,014,209,  to  be  exact! 
In  the  14  years  that  WLS  has  been  under  its  present 
management,  14,896,704  letters  have  been  received  from 
listeners  —  more  than  a  million  a  year  average  for  14 
consecutive  years!  It  all  adds  up  to  this:  the  WLS  audience 
is  a  responsive  audience  and  loyal  —  loyal  to  our  station 
and  our  advertisers  . . .  which  means — WLS  Gets  Results! 


represented  by 
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AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK  — KOY  PHOENIX    *    KTUC  TUCSON    *   KSUN  BISBEE-LOWELL 


mem 


MACHINERY 


•  Even  before  the  war,  behind  the 
beautiful  scenic  drop  picturing  the 
Denver  area  as  a  vacation  playground, 
there  existed  many  and  varied  manu- 
facturing industries.  These  backstage 
activities  of  peacetime  are  today  the 
whole  show  in  Colorado  with  practi- 
cally every  one  of  them  engaged  100% 
in  war  production. 

Denver  today  is  delivering  machine 
tools,  refinery  equipment,  landing 
barges,  gas  masks,  chemicals,  steel, 
high  explosives  and  about  sixty  other 
items  of  war  equipment. 

The  mining  and  agricultural  indus- 
tries of  the  Denver  area  have  also  con- 
verted to  war  production,  reaching 
new  high  levels  of  production  in  1943. 

The  Denver  area  is  a  big,  important 
market  today,  and  advertising  invest- 
ments made  there  today  are  post-war 
investments  as  well. 


A  Denver  firm  is  one  of  three  in 
the  U.S.  equipped  to  machine  the 
25-ton  alkylation  refrigerating  con- 
tactors for  production  of  aviation 
superfuel   for   Allied  bombers. 


DENVER  DELIVERS  COAL 

Next  to  molybdenum,  the  steel-toughening  metal  of 
■which  Colorado  is  the  world's  greatest  producer,  the 
production  of  cual  exceeds  the  output  in  volume  and 
value    of   any    other   product    of    the   state's  mines. 


DENVER  DELIVERS  LIVESTOCK 

Some  of  the  finest  beef  cattle  in  the  world  now 
comes  from  the  vast  ranges  and  feed  lots  of  Colorado. 
Denver  is  the  world's  largest  sheep  market. 


DENVER  DELIVERS  SALES 

With  cash  farm  income  up  37%  in 
Colorado  and  the  mines  and  factories 
putting  more  money  in  more  pay  en- 
velopes than  ever  in  history,  advertising 
is  delivering  sales  in  the  Denver  area 
more  economically  than   ever  before. 


Let  US  give  you  full  facts  and  figures  on  WSIX 
and  the  booming  Nashville  market. 

Within  the  past  six  months,  an  impressive  list 
of  brand  new  advertisers  made  their  bow  on 
WSIX.  These  are  hard-headed  advertising  buyers 
who  spend  their  money  to  get  definite  results. 


Old  and  new  find  it  doesn't  cost  to  use  WSIX 
— it  pays! 

We  offer  you,  Mr.  National  Advertiser,  the 
same  powerful  sales-producing  facilities  that 
other  advertisers  have  found  so  effective.  Let 
us  give  you  now  the  complete  picture  of  the 
Nashville  market  and  WSIX  coverage. 
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Be  A  Conqueror 


This  vast  area 
millions  of  people 
can  be  yours 

WIN  IT  WITH  WWL,  NEW  ORLEANS 

You  dominate  the  air  now  in  this  WWL's    famous  shows — and  CBS 

territory  with  WWL,  New  Orleans  talent — have  built  tremendous  aud- 

— the  only  50,000-watt,  clear  channel  ience-loyalty  that  will  remain  your 

station  for  hundreds  of  miles.  postwar  competitive  advantage. 
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Give  KFOR  a  "big  station"  audience— 

"  LADIES,  BE  SEATED      METROPOLITAN  OPERA 
WALTER  WINCHELL     "TIME"  VIEWS  THE  NEWS 
FUN  VALLEY  JIMMY  FIDLER 

AMERICA'S  TOWN  MEETING 
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Blue  and  Mutual  Networks 


KFOR  Nebraska 

A  Small  Station  doing  a  BIG  JOB 
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RCA  pioneered  the  development  of  electronic  television. 

RCA  engineers  developed  the  Iconoscope,  the  Kinescope  and  the 
Orthicon,  as  well  as  circuits  for  their  use. 

NBC,  a  member  of  the  RCA  family,  operates  a  commercial  television 
station  which  has  pioneered  program  development — a  station  whose 
programs  are  rebroadcast  by  other  stations. 

RCA  had  developed  a  full  line  of  commercial  television  transmitting 
equipment  before  the  war  and  had  offered  it  to  broadcasters. 

RCA  is  now  utilizing  its  engineering  experience  by  building  for  the 
armed  forces  a  large  quantity  of  electronic  equipment. 

RCA  will  be  prepared  to  offer  for  postwar  service  a  full  line  of  new  and 
improved  television  equipment,  including  studio  equipment,  film  equip- 
ment, portable  equipment,  relay  equipment,  studio-transmitter-link 
equipment,  and,  of  course,  audio  and  video  transmitters. 


RCA  installations  now  in  operation 


The  de  luxe -type  installation  shown  below  is 
one  of  several  RCA  Television  Transmitters 
installed  before  the  war. 

All  of  these  installations  are  standard  trans- 
mitter models,  designed  and  constructed  to 
broadcast  specifications  and  installed  for  regu- 


lar television  stations. 

They  are  in  addition  to  a  number  of  experi- 
mental and  relay-type  television  installations 
made  by  RCA  as  part  of  its  own  television 
development  program. 

RCA's  experience  in  this  field  is  unequaled. 


De  luxe  television  installation 
including  audio  and  video  trans- 
mitters of  matching  design.  Note 
unified  front-type  construction 
and  styling  similar  to  that  of  RCA 
de  luxe  transmitters  for  AM  and 
FM  broadcasting. 


"End  of  the  Line" 
is  only  the  Beginning 


•  This  is  the  end  of  the  Sylvania  Radio  Tube 
production  line. 

Here  trained  operators  begin  a  series  of  tests 
designed  to  safeguard  high-quality  manufac- 
ture from  any  bit  of  human  error. 

Standardized  precision  testing  instruments 
enable  them  quickly  to  determine  basic  radio 
tube  fitness.  The  slightest  defect  dooms  a  tube 
to  instant  destruction. 


Then  come  more  exhaustive  and  specialized 
tests  for  any  deviation  at  all  from  specification 
in  the  quality  inspection  and  customer  inspec- 
tion departments. 

Every  Sylvania  Radio  Tube  must  pass  these 
rigorous  tests  —  and  pass  them  with  a  perfect 
score  —  before  shipment  from  the  factory. 
This  painstaking  precision  test  system  is  your 
insurance  for  Sylvania  quality  that  you  can 
sell  with  complete  confidence. 


Quality  That  Serves  the  War  Shall  Serve  the  Peace 


RADIO  DIVISION  \  EMPORIUM,  PENNSYLVANIA 

SYLVANIA 

ELECTRIC  PRODUCTS  INC. 

RADIO  TUBES,  CATHODE  RAY  TUBES,  ELEC- 
TRONIC DEVICES,  INCANDESCENT  LAMPS,  FLUO- 
RESCENT LAMPS.  FIXTURES  AND  ACCESSORIES 


History  of  Communications  Number  Three  of  a  Series 


PRIMITIVE  COMMUNICATIONS 


An  early  communications  instrument  was  the  Tom-Tom— to  prove  its  effi- 
ciency, it  is  still  used  by  the  natives  of  Africa.  Tom-Tom  signals  are  "Beat 
out"  along  jungle  lined  rivers,  but  even  then  distance  is  a  handicap,  and 
"repeater"  stations  are  many. 

Like  all  means  of  communications,  other  than  voice  communication,  trans- 
lation of  coded  signals  must  take  place  in  which  additional  skill  is  required, 
and  another  chance  of  error  is  presented.  As  in  the  case  of  the  Tom-Tom 
beater:  knowledge  of  the  Tom-Tom  code  was  restricted  to  a  special  family 
within  the  tribe,  and  was  handed  down  from  generation  to  generation. 

Today,  Universal  Microphones  in  the  hands  of  the  fighting  men  of  the  Allied 
Armed  Forces  are  performing  a  simple  but  vital  need  in  electronic  voice  com- 
munications where  their  quality  and  efficiency  are  bringing  us  one  step  closer 
to  victory. 


<  Model  T-30-S,  illustrated  at  left,  is  but  one 
of  several  military  type  microphones  now  avail- 
able to  priority  users  through  local  radio  jobbers. 

UNIVERSAL  MICROPHONE  CO.,  LTD 

INGLEWOOD,  CALIFORNIA 


FOREIGN  DIVISION:  301  CLAY  STREET,  SAN  FRANCISCO  11,  CALIFORNIA  •■  CANADIAN  DIVISION:  560  KING  STREET  WEST,  TORONTO  1,  ONTARIO,  CANADA 


ONE     OF     A     SERIES     FEATURING     OUTSTANDING     USERS     OF     SPOT  BROADCASTING 


Says— 


Account  Executive,  M.  H.  Kelso  Co.,  Los  Angeles 

■w  Tests  convince  me  that  spot  broadcasting 
is  the  effective  way  to  reach  the  most 
people  for  the  least  cost" 


•Well,  Mr.  James,  that's  certainly  laying 
it  on  the  line,  and  we  thank  you  kindly. 
•In  return,  we'd  like  to  dedicate  this  space 
to  telling  all  your  clients  (and  those  of 
every  other  agency  placing  "national  spot") 
that  spot  broadcasting  is  no  sweet  dream 
of  peace,  from  the  agency  standpoint.  Spot 
broadcasting  is  a  constant  battle  to  keep 


up  with  new  ideas,  new  opportunities,  new 
situations  in  the  ever-changing  radio  world. 
.  .  .  Sure,  the  better  sort  of  station  repre- 
sentatives work  like  mad  to  lighten  the 
load,  and  often  help  a  lot.  But  still,  you 
agencies  could  recommend  much  "easier" 
media — and  we  think  your  clients  owe 
you  a  rising  vote  of  thanks! 


Free  &  Peters,  lit. 

Pioneer  Radio  Station  Representatives 


Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WKZO  .  KALAMAZOO-GRAND  RAPIDS 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .   .   .  MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

.  .  .  IOWA  

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

. .  . SOUTHEAST  .  . . 

WCBM   BALTIMORE 

WCSC   CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUEROUE 

KOMA  ....  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KECA  LOS  ANGELES 

KOIN-KALE  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEATTLE 

KFAR  ....   FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  180  N.  Michigan 
Franklin  6373 


NEW  YORK:  444  Madison  Ave. 
Plaza  5-4130 


SAN  FRANCISCO:  111  Sutter 
Sutter  4353 


HOLLYWOOD:  7512  N.  Gordon 
Gladstone  3949 


ATLANTA:  322  Palmer  Bid, 
Main  5667 
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FM  Lays  Plans  for  Post- War  Expansion 


Several  Thousand  Outlets  and  Adequate 
Space  in  Spectrum  Are  Foreseen 


PREPARATIONS  for  postwar 
transition  of  an  important  part  of 
broadcast  service  from  its  present 
900-station  standard  broadcast 
limit  to  an  art  destined  to  accom- 
modate several  thousand  outlets 
providing  higher  fidelity  urban 
service  via  FM  were  enthusiasti- 
cally pursued  last  week  in  New 
York  at  the  fifth  annual  meeting  of 
FM  Broadcasters  Inc. 

Having  thrown  open  the  regular 
FMBI  sessions  to  all  interested 
parties  as  a  show-case  for  FM's 
postwar  plans,  the  meetings  drew 
a  surprising  registration  of  650 
with  a  gross  attendance  of  750. 
Resembling  in  many  ways  the  an- 
nual NAB  conventions,  the  pre- 
ponderant attendance  was  of  stan- 
dard broadcasters  and  those  in  re- 
lated agency,  advertiser,  equip- 
ment and  service  fields.  But  scores 
of  newspaper  executives,  retail 
store  representatives  and  other 
prospective  applicants  were  there 
to  learn  at  first-hand  of  the  oppor- 
tunities presented  by  the  Arm- 
strong wideband  FM  inventions. 

Hailed  by  FDR 

The  keynote  for  the  meeting  was 
sounded  by  President  Roosevelt 
himself  in  a  letter  to  FMBI  Presi- 
dent Walter  J.  Damm  (WTMJ- 
WMFM  Milwaukee).  Hailing  FM 
as  another  forward  stride  in  the 
development  of  radio,  the  Chief 
Executive  said  it  was  his  hope 
that  the  broadcasters  of  this  coun- 
try "will  keep  step  with  the  ad- 
vancing science  and  will  continue 
to  lift  radio  broadcasting  to  ever 
higher  planes  of  public  service." 

The  convention  was  told  by  FCC 
Chairman  James  Lawrence  Fly  in 
the  headlined  address  last  Wed- 
nesday that  "FM  is  of  age  and  has 
come  to  stay".  FM,  he  said,  now 
stands  on  the  threshold  of  as  tre- 
mendous a  development  as  did 
standard  broadcasting  in  the 
1920's." 


Adequate  allocations  for  FM 
stations  were  predicted  by  engi- 
neering executives  of  the  FCC,  in- 
cluding Chief  Engineer  and  Com- 
missioner-designate E.  K.  Jett,  and 
George  Adair,  assistant  chief  en- 


FMBI  COVERAGE 
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page  13;  President  Roosevelt's 
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in  D.  C,  page  14;  editorial,  page 
12;  resume  of  manufacturers' 
statements,  page  30;  Fly  speech, 
page  36;  registration,  page  52. 


gineer  in  charge  of  broadcast  ser- 
vices. Mr.  Jett  recommended,  con- 
servatively, that  the  allocations  for 
both  FM  and  television  should  be 
doubled,  but  neither  official  wad 
disposed  to  venture  that  the  al- 
locations would  be  in  the  present 
frequency  range.  The  outcome  will 
depend  upon  far-reaching  studies 
now  being  made  both  by  Govern- 
ment and  industry  groups. 

Spokesmen  for  all  of  the  leading 


equipment  manufacturers  promised 
production  of  FM  receivers  and 
transmitters  as  soon  as  wartime 
restrictions  are  lifted.  Whether 
this  will  develop  after  Germany's 
defeat  or  await  complete  victory 
was  not  hazarded. 

From  Dr.  Edwin  H.  Armstrong, 
FM  inventor,  and  others  who  have 
pioneered  in  the  field,  the  conven- 
tion heard  optimistic  reports  on 
FM's  outlook  as  a  new  broadcast 
service.  Announcement  by  such 
networks  as  NBC  and  CBS  that 
they  will  make  their  regular  pro- 
gram service  available  to  FM  sta- 
tions operated  by  their  present 
AM  outlets  was  hailed  by  Mr. 
Damm  as  an  important  contribu- 
tion to  speedy  commercial  devel- 
opment of  the  new  radio  art. 

Production  Plans 

That  all  major  manufacturing 
companies  will  engage  in  FM  pro- 
duction was  revealed  unmistakably 
to  the  convention  by  designated 
spokesmen.  Any  misgivings  about 
the  part  RCA  will  play  was  dis- 


PRESIDING  OFFICER,  Walter  J. 
Damm,  WTMJ-WMFM  Milwau- 
kee, and  president  of  FMBI,  on  the 
rostrum  as  the  two-day  session 
opened  last  Wedensday  at  the 
Hotel  Commodore,  New  York. 

pelled.   Dr.   C.    B.   Jolliffe,  RCA 

engineering  executive  and  former 
FCC  chief  engineer,  and  RCA  in- 
(Continued  on  page  12) 


Fourth  of  Radio  Personnel  in  Uniform 


About  6,000  in  Service 
'Broadcasting'  Study 
Discloses 

MORE  THAN  23%  of  radio's  em- 
ployed personnel  is  in  the  armed 
services,  a  tabulation  based  on  in- 
formation furnished  by  stations  and 
networks  for  the  1944  Broadcast- 
ing Year  Book  Honor  Roll,  shows. 
The  Year  Book,  now  on  the  presses, 
lists  5,813  men  direct  from  net- 
works and  stations  in  uniform. 
One-Fourth  In  Service 

This  figure  does  not  take  into 
account  the  hundreds  of  radio 
executives  and  employes  in  other 
branches  of  Government,  such  as 
the  OWI,  WPB,  OPA  and  other 
civilian  agencies.  Neither  does  it 
list  those  on  civilian  duty  with  the 
Army,  Navy  and  kindred  services 
such  as  the  Maritime  service,  Ma- 
rines, Foreign  Economic  Adminis- 
tration, etc. 

Since  the  list  was  submitted  to 
Broadcasting,  radio  has  lost  doz- 
ens of  additional  men  to  the  armed 


services.  Estimating  that  the  names 
of  at  least  1,000  soldiers,  sailors 
and  marines  will  not  be  carried 
in  the  Honor  Roll,  because  they 
were  not  listed  by  stations,  or 
they  were  inducted  after  the  list- 
ings went  to  the  printers,  radio 
would  easily  give  more  than  one- 
fourth  of  its  personnel  to  the  serv- 
ice. 

On  the  basis  of  radio's  weekly 
payroll,  tabulated  by  the  FCC  for 
the  week  of  Oct.  17,  1943  [Broad- 
casting, Dec.  27],  a  total  of  24,- 
515  persons  were  employed  in 
broadcasting.  That  figure  covered 
10  networks  and  815  stations. 

Broadcasting's  Honor  Roll  does 
not  include  employes  and  execu- 
tives of  advertising  agencies,  tran- 
scription companies  and  affiliated 
radio  firms.  It  takes  into  account 
only  that  branch  of  the  industry 
best  known  to  the  public — the 
broadcasting  station  and  network. 
Neither  does  it  count  the  many 
men  who  have  been  wounded  in 
action  and  have  been  returned  to 
private  life.  Nor  does  the  list  take 


into  consideration  those  men  who 
have  been  discharged  from  the 
services  because  of  physical  dis- 
abilities. 

Included  in  the  5,813  men  radio 
has  given  to  the  armed  services 
are  35  who  won't  be  coming  back 
to  those  jobs  they  left.  Some  lie 
buried  in  the  fields  of  battle  where 
they  went  down,  fighting  for  the 
perpetuation  of  a  free  radio  and  a 
free  country  which  they  left  to  take 
up  arms.  Some  were  victims  of  dis- 
ease or  of  accidents  in  line  of  duty. 
Outstanding  Service 

Six  others  are  prisoners  of  war. 
One  of  the  first  to  be  taken  prisoner 
was  Maj.  George  B.  Hart,  Cincin- 
nati, former  engineer  of  WLW- 
WSAI  and  later  sales  manager  of 
WCPO.  For  gallantry  in  action 
he  was  twice  cited  by  Gen.  Mac- 
Arthur  and  twice  promoted  after 
the  Japs  attacked  the  Philippines. 
Last  word  was  that  he  was  being 
held  prisoner  in  the  Philippines. 
The  other  five  radio  men,  now 
prisoners  of  war,  are:  Lt.  William 
{Continued  on  page  68) 
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FM:  Radio's  New  Dimension 


An  Editorial 


CHALK  UP  another  radio  phenomenon.  It 
wasn't  a  new  invention  that's  destined  to  rev- 
olutionize things  overnight.  But  it  was  a  dis- 
covery— a  discovery  of  FM  by  broadcasters 
and  prospective  broadcasters.  A  registration 
of  300  to  400  for  the  FMBI  convention  in 
New  York  last  week  had  been  anticipated. 
The  record  shows  650  with  another  100  who 
didn't  register. 

There  wasn't  much  surprising  or  new  about 
the  sessions — except  the  interest  and  attend- 
ance. But  all  those  present  learned  something 
that  a  handful  of  pioneers  who  had  become 
FM  zealots  and  Armstrong  disciples  had  known 
long  ago — that  FM  is  no  flash  in  the  pan; 
that  it  is  a  superior  method  of  aural  trans- 
mission, particularly  in  the  urban  areas. 

A  Technical  Reality 

There  are  those  who  would  let  well  enough 
alone,  contending  that  the  public  is  satisfied 
with  AM  quality  and  that  to  develop  FM 
merely  builds  a  competitor  or  creates  a  Frank- 
enstein. Let  those  broadcasters  hark  back  to 
the  development  of  AM  after  World  War  I, 
when  smug  newspaper  publishers  (and  some 
of  them  are  still  around)  wanted  to  stifle  radio 
because  of  the  competitive  aspect.  Progress 
and  science  can't  be  stopped. 

FM  is  a  technical  reality.   So  is  television. 


FM,  requiring  less  drastic  changes  in  tech- 
niques and  economics,  is  more  susceptible  of 
introduction  and  acceptance  on  a  broad  na- 
tional base  when  wartime  restrictions  on  con- 
struction and  fabrication  of  receivers  are 
lifted.  Neither,  however,  is  ready  today  to 
get  under  way.  Fundamental  allocations  fac- 
tors are  under  study  by  both  Government  and 
industry.  No  time  should  be  lost  in  fixing 
allocations  and  standards  for  these  services. 

Timely  announcements  of  the  major  net- 
works that  they  will  provide  program  service 
for  FM  adjuncts  of  their  present  affiliates  also 
have  come  in  the  last  few  days.  The  public 
doesn't  listen  to  high-quality  signals,  but  to 
programs.  If  both  the  program  and  the  signal 
prove  excellent,  perfection  is  achieved. 

But  there  is  a  yet  broader  question  involved 
for  the  broadcaster.  He  wants  to  keep  pace 
and  strives  constantly  to  improve  service.  FM, 
with  adequate  allocations,  will  make  possible 
licensing  of  several  thousand  stations — if  the 
demand  develops.  The  problem  then  will  not 
be  the  technical  limitation  on  the  number  of 
stations  that  can  operate,  but  rather  the  free 
competition  aspect.  It  will  be  survival  of  the 
fittest.  Radio  then  should  be  relieved  of  oner- 
ous Governmental  restrictions  and  special  reg- 
ulation. 

Those  who  attended  the  FMBI  sessions  didn't 


get  all  of  the  answers.  They  were  left  in  the 
dark  on  future  Government  policy  as  to  dual 
operation  of  AM  and  FM  stations.  It  is  per- 
mitted now.  But  what  about  the  day  when 
FM  has  effective  circulation  through  receiver 
distribution? 

FCC  Chairman  James  Lawrence  Fly  was  the 
key  speaker.  True,  he  has  been  an  FM  sup- 
porter from  the  start.  He  hailed  FM  as  hav- 
ing come  of  age.  He  entertained  a  packed 
house  with  a  brand  of  wit  that  combined  the 
talents  of  a  Will  Rogers  and  a  Fred  Allen. 
But  on  FM  and  where  it  stands  from  the 
regulatory  standpoint,  his  talk  was  a  master- 
piece of  evasion.  His  auditors  didn't  relish  it. 

Saw  for  Themselves 

To  FM's  distinguished  inventor,  Dr.  Edwin 
H.  Armstrong,  to  Walter  J.  Damm,  FMBI 
president,  and  his  able  and  broad-visioned 
associates,  those  who  attended  the  New  York 
sessions  were  deeply  grateful.  The  purpose 
was  to  let  them  see  for  themselves.  They  did. 
They  have  a  new  perspective  on  a  new  di- 
mension of  radio.  There  will  be  an  influx  of 
FM  applications  from  the  present  roster  of 
broadcasters  as  well  as  newcomers. 

It  was  a  healthy  development.  They  came, 
they  heard  and  they  can  decide  with  knowledge 
of  the  facts  as  they  stand. 


FM  Lays  Plans 

(Continued  from  page  11 ) 

tended  to  design,  manufacture  and 
sell  the  types  of  apparatus  for 
which  need  exists  and  which  the 
public  wants. 

W.  R.  David,  manager  of  trans- 
mitter sales  of  General  Electric 
Co.,  predicted  750  standard  (AM) 
stations,  500  FM  stations,  100  tele- 
vision stations  and  50  international 
broadcast  stations  five  years  after 
the  war.  His  colleague,  C.  R.  Bar- 
hydt,  G-E  receiving  set  official, 
predicted  5,000,000  FM  receivers 
for  the  first  full  year  of  produc- 
tion following  lifting  of  restric- 
tions and  15,000,000  sets  in  the 
hands  of  the  public  at  the  end  of 
five  years. 

Manufacturers  generally  pre- 
dicted combination  AM  and  FM 
receivers  with  the  price  ranges  ap- 
proximating those  prior  to  the 
war.  An  FM  receiver  of  excellent 
performance  could  be  retailed  at 
$60,  one  speaker  said. 

At  a  roundtable  discussion 
Thursday  morning,  questions  cov- 
ering almost  every  conceivable  as- 
pect of  radio  development  in  re- 
lation to  FM  were  answered  by  a 
panel  of  eight  experts.  Whereas  C. 
M.  Jansky  Jr.,  consulting  engi- 
neer to  FMBI,  urged  retention  of 
the  present  FM  band  extending 
from  42  to  50  mc.  as  best  suited 
for  the  medium,  Mr.  Adair  said 
technical  studies  undertaken  by 
the  FCC  do  not  show  conclusively 
that  the  service  should  remain 
there.  FMBI  officially  is  on  record 
for  acquisition  of  the  No.  1  tele- 
vision channel  extending  from  50 


to  56  megacycles,  which  would  pro- 
vide another  30  FM  channels. 

Dr.  Armstrong  predicted  that 
the  influx  of  applications  for  FM 
stations  which  would  stem  from 
the  FMBI  meeting  would  "force 
expansion  of  the  existing  FM 
band." 

An  advertising  agency  survey 
of  FM  audience,  recounted  by  Pres- 
ton H.  Pumphrey,  of  Maxon  Inc., 
revealed  that,  by  and  large,  FM 
set  owners  are  enthusiastic  about 


FM  reception,  that  they  were  led 
to  buy  in  the  first  place  by  the 
superior  tonal  quality  of  FM  and 
that  the  receivers  have  lived  up 
to  the  promises  made  for  them. 
It  was  also  found  that  the  virtual 
elimination  of  static  was  a  major 
factor  which  rises  in  importance 
whenever  man-made  static  presents 
a  listening  problem. 

Adequate  Band  Needed 

Philip  G.  Loucks,  Washington 
attorney  and  general   counsel  of 


FMBI,  said  that  if  the  policy  of 
scarcity  of  channels  followed  in 
the  past  is  shelved  in  favor  of  an 
adequate  allocation,  many  of  the 
problems  presented  in  the  standard 
broadcast  band  will  disappear  and 
there  will  be  developed  a  "truly 
competitive  system  of  broadcasting 
endowed  with  a  new  and  expand- 
ing freedom  from  the  need  for  de- 
tailed regulation". 

This,  he  said,  may  prove  to  bs 
(Continued  on  page  60) 


SPEAKERS  TABLE  group  when  FCC  Chairman 
James  Lawrence  Fly  addressed  the  Wednesday  lunch- 
eon session  of  FMBI  Convention  in  New  York.  Seated 
(1  to  r)  :  T.  C.  Streibert,  WOR-WBAM;  Mr.  Fly; 
President  Walter  J.  Damm,  WTMJ-WMFM;  Dr.  Ed- 
win H.  Armstrong,  FM  inventor;  John  Shepard  3d, 
Yankee  Network  and  president  of  American  Network 


Inc.,  FM  national  network  project.  Standing  (1  to  r)  : 
Lee  Wailes,  Westinghouse  Radio  Stations  Inc.;  Philip 
G.  Loucks,  FMBI  general  counsel;  Arthur  B.  Church, 
KMBC-W9XER;  C.  M.  Jansky  Jr.,  consulting  engi- 
neer to  FMBI;  George  Lang,  WGN-WGNB;  Dr. 
Franklin  Doolittle,  WDRC-FM.  Chairman  Fly  said 
FM  broadcasting  has  come  of  age. 
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Jett  Predicts  Relays  Operated  by  Utilities 


FM  WAS  LIVELY  subject  of  conversation  of  these  engineering-minded 
transmitter  and  radio  set  manufacturers  as  they  listened  to  the  expound- 
ing of  C.  M.  Jansky  Jr.,  of  Jansky  &  Bailey,  Washington.  (1  to  r)  : 
Arthur  Freed,  Freed-Eiseman,  New  York;  Dr.  Ray  H.  Manson,  Strom- 
berg-Carlson  Mfg.  Co.,  Rochester;  W.  R.  David,  Paul  L.  Chamberlain, 
General  Electric  Co.,  Schenectady;  Dr.  C.  B.  Jolliffe,  RCA-Victor. 


Calls  FM  and  Video 
Competitive 
Services 

By  BRUCE  ROBERTSON 

A  VERITABLE  oral  encyclopedia 
on  FM  operation,  present  and  pros- 
pective, including  operating  and 
installation  costs  of  network  de- 
velopment, was  made  available  to 
upwards  of  700  broadcasters  and 
observers  at  a  seminar  conducted 
last  Thursday,  highlighting  the 
two-day  annual  meeting  of  FM 
Broadcasters  Inc.  in  New  York. 

Eight  experts  from  Government 
and  industry,  representing  every 
phase  of  FM  knowledge  and  devel- 
opment, participated  in  the  round- 
table,  and  answered  some  60  ques- 
tions which  had  been  submitted  in 
advance.  All  points,  however,  were 
not  cleared  up,  with  Government 
spokesmen  unable  to  assure  the 
convention  that  FM  will  remain  in 
the  present  frequency  range  of 
45-50  mc,  although  at  least  a 
doubling  of  the  available  frequen- 
cies for  FM  is  favored  by  E.  K. 
Jett,  FCC  chief  enginer  and  Com- 
missioner-designate. 

Sees  Utility  Affiliation 

FM  and  television  were  looked 
upon  as  competitive  and  different 
services  rather  than  mutually  ex- 
clusive ones  by  Mr.  Jett,  who  dis- 
carded suggestions  that  FM  utilize 
the  soundtrack  of  television  chan- 
nels when  video  isn't  being  trans- 
mitted. He  also  brought  out  that 
when  radio  relaying  of  FM  and 
television  becomes  feasible  on  a 
nationwide  basis,  it  probably  will 
be  handled  by  a  public  utility  car- 
rier, such  as  A  T  &  T  or  Western 
Union,  or  an  entirely  new  com- 
pany, rather  than  the  networks 
themselves. 

Panel  participants,  in  addition 
to  Mr.  Jett,  were  Dr.  Edwin  H. 
Armstrong,  FM  inventor;  Walter 
J.  Damm,  FMBI  president,  who 
presided;  John  Shepard  3d,  Yankee 
Network  and  president  of  Amei  • 
ican  Network  Inc.,  national  FM 
network  project;  George  Adair,  as- 
sistant chief  engineer  of  the  FCC 
for  broadcasting ;  Philip  G.  Loucks, 
Washington  attorney  and  FMBI 
general  counsel;  C.  J.  Jansky  Jr., 
of  Jansky  &  Bailey,  Washington, 
consulting  engineer  to  FMBI;  and 
Lt.  Comdr.  Paul  A.  De  Mars,  for- 
mer Yankee  Network  vice-presi- 
dent in  charge  of  enginering,  now 
with  the  Navy  Bureau  of  Aero- 
nautics. 

Answering  a  question  about  the 
cost  of  erecting  FM  stations,  Dr. 
Jansky  said  that  the  cost  of  any 
particular  station  depends  greatly 
on  the  owner's  ideas  but  that  tak- 
ing average  figures,  FM  stations 
are  slightly  more  expensive  up  to 
the  5  kw  class  and  slightly  less  ex- 
pensive   than    standard  stations 


when  the  power  is  more  than  5  kw. 

He  estimated  that  FM  station 
installation,  including  transmitter, 
radiating  system,  speech  input  sys- 
tem and  such  essentials,  plus  the 
cost  of  installation  and  allowance 
of  5%  for  miscellaneous  expendi- 
tures, but  leaving  out  the  costs  of 
studios,  transmitter  houses  and 
such  items  which  vary  widely  from 
station  to  station,  would  run  about 
as  follows:  $20,000  for  a  1  kw 
station,  $30,000  for  3  kw,  $50,000 
for  10  kw  and  $120,000  for  50  kw. 
Dr.  Jansky  added  that  these  esti- 
mates are  based  on  pre-war  prices. 

Over  100  MC  Impractical 

Maj.  Armstrong  said  that  oper- 
ating costs  at  his  station,  based 
on  some  8,000  hours  of  operation 
at  40  kw  output,  had  averaged 
about  $2.50  an  hour,  of  which 
about  30  cents  was  for  tube  re- 
placement with  the  power  charges 
accounting  for  the  major  part  of 
the  cost  of  operation.  It  was  re- 
ported that  the  power  bill  for  the 
FM  station  at  Paxton,  Mass.,  runs 
to  about  $1500  a  month,  while  in 
Milwaukee  WMFM's  monthly  pow- 
er bill  is  only  $725. 


Mr.  Jett  held  out  little  hope  for 
any  great  increase  in  the  number 
of  FM  stations  in  the  near  future. 
Reporting  on  a  recent  conversation 
with  Frank  H.  Mcintosh  of  the 
WPB  Radio  and  Radar  Division,  he 
said  that  the  military  requirements 
of  manpower  and  equipment  are 
half  again  as  large  this  year  as 
they  were  in  1943,  so  that  it  will 
continue  to  be  extremely  difficult 
to  secure  material  for  the  construc- 
tion of  a  private  domestic  FM 
station. 

If  an  applicant  can  produce  a 
letter  from  the  WPB  showing  that 
he  has  or  will  be  given  the  mate- 
rial and  manpower  he  needs  to 
erect  a  station,  and  if  he  can  prove 
that  his  station  will  serve  an  out- 
standing public  need  and  that  he 
can  complete  construction  within 
a  reasonable  time,  he  has  a  chance 
of  getting  a  construction  permit, 
Mr.  Jett  said. 

Asked  about  the  highest  frequen- 
cies on  which  FM  can  operate,  Dr. 
Jansky  said  that  one  studio-trans- 
mitter link  now  operates  on  330 
mc,  but  he  hastened  to  add  that 
"this  does  not  mean  that  we  could 


(Signed)  Franklin  D.  Roosevelt 


use  that  frequency  for  a  broadcast 
service  to  listeners.  It  is  imprac- 
ticable to  broadcast  power  in  the 
killowatt  class  above  100  mc," .  he 
declared,  "so  if  we  are  to  use  that 
kind  of  power  we  must  stay  below 
100  mc."  He  repeated  his  state- 
ment of  the  previous  day:  "There 
is  no  tangible  evidence  to  prove 
that  FM's  present  position  is  not 
the  best  place  in  the  spectrum  and 
there  is  plenty  to  prove  that  it  is." 

Disagreement  with  this  view  was 
expressed  by  Mr.  Adair,  who  said 
that  while  the  FCC  is  still  study- 
ing the  evidence  and  has  made  no 
decision,  it  has  received  material 
pointing  to  the  desirability  of  mov- 
ing FM  to  some  other  part  of  the 
radio  spectrum.  Mr.  Jett  said  that 
the  problem  of  future  allocations 
of  all  radio  services  is  now  being 
studied  by  the  Radio  Technical 
Planning  Board,  the  Interdepart- 
ment  Radio  Advisory  Committee  of 
the  Board  of  War  Communications, 
the  FCC  and  the  telecommunica- 
tions section  of  the  Dept.  of  State. 

No  Need  to  Junk  FM 

Questions  as  to  the  wisdom  of 
"installing  FM,  probably  operating 
it  at  a  loss  for  a  few  years  and 
then  junking  it  in  favor  of  tele- 
vision" and  the  practicability  of 
letting  FM  operate  on  the  televi- 
sion sound  channel  which  also  is 
FM,  during  the  hours  when  there 
are  no  television  broadcasts,  were 
dismissed  by  Mr.  Jett  as  showing 
an  ignorance  of  the  two  types  of 
broadcasting.  He  explained  that 
in  telecasting  the  pictures  and 
sound  are  sent  out  from  different 
transmitters,  although  each  televi- 
sion channel  as  presently  assigned 
allows  for  a  continuous  sound  chan- 
nel. 

There  will  be  no  need  to  junk  FM 
in  favor  of  television,  Mr.  Jett  said, 
nor  to  limit  its  hours  of  operation 
to  those  when  television  is  off  the 
air,  as  each  offers  a  distinct  serv- 
ice to  the  public.  "FM  and  tele- 
vision are  not  competitive  and  FM 
should  stand  on  its  own  feet  as  an 
oral  broadcasting  service,"  he  de- 
clared. He  added  that  to  move  FM 
to  the  channels  assigned  to  tele- 
vision would  cut  its  channels  from 
35  to  18,  pointing  out  that  there 
are  not  enough  channels  assigned 
to  either  FM  or  television  now  and 
that  he  had  recommended  that  each 
medium  be  allotted  at  least  twice 
its'  present  number  of  frequencies. 
Dr.  Jansky  also  added  his  opposi- 
tion to  '"a  shotgun  marriage  of 
FM  and  television". 

Mr.  Adair  advised  those  who  are 
considering  filing  applications  now 
for  FM  stations  to  be  constructed 
after  the  war  or  as  soon  as  mate- 
rials may  be  available  that  any 
application  filed  now  will  merely 
go  into  the  FCC's  pending  file,  with 
its  only  advantage  being  to  give  an 
indication  of  the  demand  for  sta- 
(Continued  on  page  6b) 


President's  Letter  to  Mr.  Damm 

January  21,  1944 

Dear  Mr.  Damm: 

Please  convey  my  good  wishes  to  all  the  broadcasters  who  are 
assembled  to  plan  the  future  of  frequency  modulation  broadcasting 
in  this  country. 

The  development  of  frequency  modulation  to  the  point  where  it 
affords  the  basis  for  a  broader  and  improved  broadcasting  service 
to  the  people  of  this  country  represents  another  forward  stride  in 
the  development  of  the  highly  useful  art  of  radio.  So  long  as  our 
competent  scientists  in  the  radio  industry  are  on  the  job,  we  can 
rest  assured  that  this  Nation  will  continue  to  lead  in  the  advance 
of  this  science  which  is  so  vital  to  the  country  and  to  the  world  at 
large. 

It  is  my  fervent  and  confident  hope  that  the  broadcasters  of  this 
country  will  keep  step  with  the  advancing  science  and  will  con- 
tinue to  lift  radio  broadcasting  to  ever  higher  planes  of  public 
service. 

With  my  very  best  wishes  to  you  all,  I  am, 
Very  sincerely  yours, 
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MILLIONS  IN  BILLINGS  but  not  a  nickle  to  spend 
on  FM — yet.  This  group  of  agency  account  executives, 
radio  directors  and  time-buyers  were  regaled  with  the 


virtues  of  FM  at  fifth  annual  convention  of  FMBI  in 
New  York  last  week.  They  were  the  guests  of  Bran- 
ham  Co.,  national  station  representatives. 


FMBI  Reelects  Damm  at  N.Y.  Meeting 


Plans    for  Bulletins 
And  Brochure  Are 
Announced 

FMBI  AT  ITS  ANNUAL  mem- 
bership meeting  and  board  of  di- 
rectors session  held  last  Thurs- 
day afternoon  in  New  York,  which 
followed  a  day  and  a  half  of  open 
sessions,  heard  reports  on  specific 
FM  problems,  after  the  unanimous 
reelection  of  Walter  .  J.  Damm, 
President;  L.  W.  Herzog,  secretary- 
treasurer,  WTMJ-WMFM ;  and 
Theodore  C.  Steibert,  WOR- 
WBAM,  vice-president.  Mr.  Damm, 
John  Shepard,  3d,  Yankee  Net- 
work, and  George  Lang,  WGN- 
WGNB,  were  re-elected  to  three 
year  terms  on  the  board  of  direc- 
tors. 

Plans  for  a  weekly  factual 
FMBI  bulletin  as  well  as  a  general 
monthly  promotional  bulletin  on 
FM  to  be  prepared  for  advertisers 
and  agencies  and  others  interested 
in  FM  were  presented  at  the  gen- 
eral session.  These  bulletins  will 
be  issued  shortly  under  the  direc- 
tion of  Myles  Loucks,  new  manager 
of  the  FMBI  Washington  office. 

The  group  also  heard  the  re- 
port of  the  publication  committee 
under  the  direction  of  Dr.  Ray  H. 
Manson,  Stromberg-Carlson  Mfg. 
Co.,  on  the  publication  of  a  new 
brochure  similar  to  the  widely 
known  "Better  Mousetrap"  piece 
issued  by  FM  several  years  ago, 
designed  to  give  the  public  a  wider 
knowledge  of  FM.  Distribution  of 
the  new  brochure  is  expected  to 
reach  close  to  one  million  copies 
according  to  L.  W.  Herzog,  FMBI 
secretary-treasurer. 

The  engineering  allocation  com- 
mittee under  the  direction  of  Ev- 
erett L.  Dillard,  KOZY  Kansas 
City,  reported  on  the  results  of  its 
study  on  the  automotive  ignition 
noise  as  a  source  of  interference 
to  reception  of  FM  sets  installed 
in  automobiles.  The  committee 
which  undertook  the  study  shortly 


after  the  FMBI  met  in  Chicago 
last  Dec.  8th  (Brdadcasting,  Dee. 
13),  recommended  that  the  FMBI 
should  cooperate  with  both  the 
Society  of  Automotive  Engineers 
and  the  Radio  Technical  Planning 
Board  in  an  effort  to  eliminate 
this  interference.  The  matter  of 
satellite  operation  was  referred 
back  to  the  board  for  further  con 
sideration. 

The  Engineering  Allocation 
committee  took  cognizance  of  the 
desirability  of  establishing  mini- 
mum standards  of  receiver  per- 
formance to  get  full  advantage  of 
FM  reception.  "The  grade  of  FM 
reception",  it  was  said,  "is  more 
dependent  upon  good  receiver  de- 
sign than  is  the  case  with  AM 
reception". 

The  board  meeting  which  fol- 
lowed the  general  membership  ses- 
sion discussed  procedures  to  be 
followed  in  bringing  to  the  atten- 
tion of  Congress  a  possible  amend- 
ment to  the  Communications  Act 
which  would  give  the  FCC  juris- 
diction over  interference  caused  by 
dyathermy  and  other  ultra  high 
frequency  equipment. 

The  board  also  discussed  a  pro- 
posal to  urge  the  FCC  not  to  bar 


Mrs-  John  A.  Riley 

MRS.  JOHN  A.  RILEY,  a  major 
in  the  WACS,  wife  of  Capt.  John 
A.  Riley,  former  manager  of 
KOY  Phoenix,  Ariz.,  died  Jan.  26 
as  the  result  of  a  fall  from  a  cliff 
near  Fort  Oglethorpe,  Chattanoo- 
ga, Tenn.,  where  she  was  stationed. 
Surviving  are  her  husband,  and  a 
son,  Lt.  John  Riley  Jr. 


'Info  Please'  Guests 

WENDELL  WILLKIE,  Republican 
leader,  is  first  of  a  series  of  guests 
replacing  Clifton  Fadiman  as  quiz- 
master of  Information  Please  on 
NBC  for  the  Jan.  31  broadcast, 
while  Mr.  Fadiman  joins  the  "ex- 
perts." 


BROTHER  ACT,  radio  version. 
Philip  G.  Loucks,  Washington  at- 
torney and  general  counsel  of 
FMBI,  introduces  his  younger 
brother,  Myles  L.  (right),  who  was 
named  manager  of  the  Washington 
office  of  FM  Broadcasters  Inc.,  at 
the  association's  annual  convention 
in  New  York  last  week.  Brother 
Phil  was  former  managing  director 
of  the  NAB.  Both  are  ex-news- 
papermen. 


the  use  of  common  towers  by  FM 
stations. 

No  action  was  taken  on  recom- 
mendations providing  for  classifi- 
cation of  FM  stations  since  it 
was  felt  that  if  there  is  a  wide 
enough  band  for  FM,  there  will  be 
no  need  for  the  establishment  of 
station  classifications.  The  board 
voted  to  return  the  annual  mem- 
bership dues  to  $300.  At  the  close 
of  the  directors  meeting  it  was 
announced  that  FMBI  membership 
now  totals  108  with  the  addition 
of  36  new  members  during  the 
convention. 

At  the  Meeting 

Attending  the  board  of  directors 
meeting  were:  Mr.  Damm,  Mr. 
Streibert,  Mr.  Herzog,  Mr.  Lang, 
Franklin  M.  Doolittle,  WDRC- 
WDRC-FM,  Dr.  Manson,  Lee  B. 
Wailes,  Westinghouse  Radio  Sta- 
tions Inc.,  Arthur  Church,  KMBC- 
W9XER,  John  Shepard  3d,  Yankee 
Network.  John  V.  L.  Hogan, 
WQXR-WQXQ,  was  absent. 


Myles  L.  Loucks 
Heads  FM  in  D.  C. 

Capitol    Attorney's  Brother 

Appointed  by  FMBI  Board 

APPOINTMENT  OF  Myles  L. 
Loucks,  York,  Pa.,  newspaperman, 
and  younger  brother  of  Philip  G. 
Loucks,  Washington  attorney,  as 
director  of  the  Washington  office 
of  FM  Broadcasters  Inc.,  was  an- 
nounced last  Wednesday  by  Walter 
J.  Damm,  FMBI  president. 

The  appointment,  approved  by 
the  FMBI  board  at  its  convention 
meeting  in  New  York,  became  ef- 
fective with  the  convention.  Office 
will  be  opened  at  Suite  711,  Colo- 
rado Building,  Washington.  Mr. 
Loucks,  for  the  past  20  years  on 
the  editorial  staff  of  the  York  Dis- 
patch, follows  in  the  footsteps  of 
his  older  brother.  Phil  Loucks, 
also  a  former  York  newspaper 
man  and  an  attorney,  became  the 
managing  director  of  the  NAB  in 
1930,  and  built  the  organization 
from  a  membership  of  less  than  50 
to  a  representative  trade  associa- 
tion, from  which  he  resigned  in 
1935  to  reenter  private  practice. 
He  is  General  Counsel  of  FMBI 
and  is  senior  member  of  the  Wash- 
ington law  firm  of  Loucks  and 
Scharfeld. 

Myles  Loucks  was  born  in  Jaco- 
bus, Pa.,  41  years  ago.  He  is  mar- 
ried, but  has  no  children. 

Mr.  Damm  was  to  be  in  Wash- 
ington this  week  to  organize  the 
new  office.  The  FMBI  bulletin  will 
be  written  by  the  new  office  di- 
rector. 


Ford  Adds  Folk  Music, 
Religion    to  Newscasts 

FORD  MOTOR  Co.,  Detroit,  is  now 
offering  Blue  listeners  a  sequence 
of  news,  folk  music  and  church  pro- 
grams in  the  8-8:15  p.m.  period 
formerly  occupied  by  Earl  God- 
win, commentator,  and  alternates 
until  Jan.  6,  when  a  major  format 
change  began  to  take  shape. 

Ray  Henle,  Ford  newscaster  since 
Godwin  went  off  the  air,  was  re- 
placed last  week  by  Paul  Nielson, 
Blue  newscaster,  in  the  Monday 
through  Friday  spot.  Effective  Jan. 
22  Early  American  Square  Dance 
was  substituted  for  the  newscast 
on  Saturday.  Original  contract  to 
have  Tommy  Dorsey  and  his  or- 
chestra occupy  the  Monday  through 
Saturday  spot  was  canceled  short- 
ly before  the  program  was  to  go 
on  the  air.  Another  change  revealed 
last  week  was  that  the  title  of  the 
Sunday  program  featuring  the 
Greenfield  Village  Choir,  from 
Greenfield,  Mich.,  has  been  changed 
to  Greenfield  Village  Chapel  Serv- 
ice. Agency  is  J.  Walter  Thompson 
Co.,  New  York. 


Socolow  Forms  Firm 

A.  WALTER  SOCOLOW,  attorney 
who  represented  the  transcription 
industry  in  its  legal  action  to  stop 
the  AFM  ban  on  recordings,  and 
Benjamin  Pepper  have  formed  a 
law  partnership  under  the  name  of 
Socolow  &  Pepper,  with  offices  at 
580  Fifth  Ave.,  New  York. 
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Buy  a  Kiss  for$l°,° 


BUY  ONE. . 
GET  THREE 


Plus? 


When  you  buy  WHO,  you  get  the  largest  primary  coverage, 
plus  the  largest  secondary  coverage,  plus  the  greatest  dealer 
influence  available  from  any  medium  in  the  State!  •  •  • 

In  polls  conducted  by  Iowa  Retail  Grocers  8C  Meat  Dealers 
Assn.,  and  Iowa  Pharmaceutical  Assn.,  68.3%  of  grocers 
and  87.4%  of  druggists  voted  radio  the  best  state-wide  ad- 


»  BROADCASTING  •  Broadcast  Advertising 


vertising  medium  in  Iowa  to  help  sell  goods.  •  •  •  Of 
all  radio  stations  heard  by  Iowa  families,  WHO  was  voted 
most  effective 

— by  54.7%  of  grocers  vs.  10.1%  for  Station  B 
—by  61.9%  of  druggists  vs.  1.5%  for  Station  B 

"Such  popularity  must  be  deserved!"  Write  for  further 
facts — or  ask  Free  &  Peters! 

WHO 

-J"  fir  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 

B.  J.  PALMER,  PRESIDENT 
J.  O.  M ALAND,  MANAGER 

FREE  8i  PETERS,  INC.  .  .  .  National  Representatives 
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FCC-WPB  Ease  Construction  Freeze 


Joint     Policy  Permits 
Conditional  Grants 
By  Commission 

IN  SIMULTANEOUS  statements 
issued  last  Wednesday,  the  FCC 
and  War  Production  Board  an- 
nounced that  in  the  future  the 
Commission  will  issue  conditional 
grants  for  new  stations  or  change 
of  facilities,  involving  critical  ma- 
terials, where  it  is  shown  that 
such  grants  would  "serve  an  out- 
standing public  need  or  national 
interest". 

The  new  policy  segregates  the 
functions  of  the  two  Government 
agencies,  the  necessity  of  new  con- 
struction to  be  determined  by  the 
FCC,  with  the  WPB  to  decide  upon 
the  release  of  needed  critical  ma- 
terials. 

Heretofore  the  Commission  has 
arbitrarily  dismissed  without  prej- 
udice, under  its  freeze  order  of 
April  27,  1942,  some  300  applica- 
tions for  new  construction  and 
change  of  facilities.  Under  the  new 
arrangement  conditional  grants 
will  be  issued  in  certain  cases. 

Not  Invitation  to  File 

Applicants,  whose  petitions  were 
dismissed  under  the  freeze  order, 
were  given  until  March  26  to  sub- 
mit petitions  for  reinstatement, 
"accompanied  with  amendments 
and  supplemental  information  ap- 
propriate to  any  change  in  circum- 
stances". 

The  new  policy  was  seen  as  a 
move  toward  cutting  red  tape  and 
expediting  Commission  action  on 
proposed  new  construction.  By  de- 
ciding applications  as  they  are  filed, 
the  FCC  will  avoid  jamming  its 
docket  with  scores  of  applications 
when  the  materials  ban  finally  is 
lifted  after  the  war,  it  was  said. 
It  also  relieves  the  Commission  of 
attempting  to  decide  a  critical  ma- 
terials issue,  placing  that  respon- 
sibility on  WPB. 

Both  the  FCC  and  WPB  public 
notices  pointed  out  that  the  state- 
ments were  "not  to  be  construed 
as  an  invitation  for  the  filing  of 
applications;  the  policy  set  forth 
is  intended  only  to  permit  grants 
that  will  serve  an  outstanding  pub- 
lic need  or  national  interest."  The 
WPB  added  that  it  could  not  adopt 
a  policy  of  granting  applications 
"merely  because  all  required  radio 
equipment  was  on  hand  or  avail- 
able". 

Despite  the  decision  to  issue  con- 
ditional grants,  the  Radio  &  Radar 
Division  of  WPB  pointed  out  that 
the  FCC  policy  does  not  mean  a 
relaxation  of  WPB  policy  "which 
is  dictated  by  the  need  for  conser- 
vation of  manpower,  materials  and 
manufacturing  facilities  of  radio 
equipment  and  maintenance  sup- 
plies". Present  indications  are  that 
in  spite  of  the  tremendous  expan- 
sion of  radio  production,  the  WPB 
statement  said,  the  requirements 
of  the  armed  forces  in  1944  are 
"half  again  as  large  as  in  1943". 


"WPB  efforts  are  now  directed 
primarily  to  provide  existing  broad- 
casting stations  with  essential  re- 
placement equipment  such  as  micro- 
phones, turntables,  audio  ampli- 
fiers and  recording  equipment," 
said  the  announcement.  "It  is  felt 
that  before  equipment  is  made 
available  to  new  stations,  existing 
stations  should  be  provided  with 
such  equipment  as  is  needed  to 
maintain  the  service  they  have  been 
offering  in  the  past." 

Both  FCC  and  WPB  made  it 
plain  that  the  new  policy  does  not 
mean  the  suspension  of  FCC  orders 
and  practices  "looking  toward  the 
conservation  of  equipment,  such  as 
Order  107  relating  to  operation 
with  reduced  power".  The  FCC 
held  that  it  would  "not  be  in  the 
public  interest  to  issue  and  have 
outstanding  permits  for  authoriza- 
tions, the  terms  of  which  cannot 
be  met  within  a  reasonable  period". 

"The  Commission  will  give  con- 
sideration to  the  issuance  of  con- 
ditional grants  upon  applications," 
said  the  FCC  notice,  "where  it  is 
shown  (1)  that  a  grant  will  serve 
an  outstanding  public  need  or  na- 
tional interest;    (2)  that  the  op- 


A  GREATER  American  radio 
voice  in  post-war  Europe  than  that 
which  maintains  today  was  urged 
recently  by  James  D.  Shouse,  vice- 
president  of  the  Crosley  Corp.  in 
charge  of  broadcasting,  in  an  ad- 
dress before  the  Cincinnati  Adver- 
tisers' Club. 

Speaking  on  his  recent  trip  to 
London  as  special  consultant  to 
the  OWI,  the  general  manager  of 
WLW-WSAI  and  other  Crosley 
broadcasting  activities  declared 
that  "we  in  this  country  are  evi- 
dently still  complete  neophytes  in 
the  use  of  potentialities  of  radio 
as  an  instrument  for  integrating 
the  people  of  different  nations  in  a 
common  bond  of  understanding  if 
not,  in  every  case,  of  sympathy." 

Mr.  Shouse  told  of  his  experi- 


eration  proposed  is  consistent  with 
the  provisions  of  the  Rules  &  Reg- 
ulations of  the  Commission  and  the 
conditions  and  standards  prescribed 
in  the  (Communications)  Act;  and 
(3)  that,  after  due  consideration  of 
the  policies  and  orders  of  the  WPB 
the  facts  with  respect  to  existence 
or  availability  of  necessary  mater- 
ials, there  is  reasonable  prospect 
that  the  proposed  operation  in  the 
vicinity  in  question  can  be  pro- 
vided for  without  substantial  de- 
lay." 

Following  is  the  procedure  out- 
lined by  the  FCC : 

(1)  When  a  conditional  grant  is  au- 
thorized, applicant  will  be  notified  to  that 
effect  and  advised  that  a  permit  will  not 
be  issued  until  applicant  has  satisfied  the 
Commission  with  respect  to  the  following 
within  90  (*)  days  of  notice  of  condi- 
tional grant : 

(a)  By  evidence  in  writing  from  the 
War  Production  Board  that  any 
authorization  of  that  Board  nec- 
essary to  carry  the  construction 
to  completion  has  been  obtained 
or  that  none  is  required. 

(b)  That  applicant  is  in  position  to 
complete  all  construction  neces- 
sary to  the  proposed  operation 
within  a  reasonable  period. 

(c)  Acceptance  of  the  grant  upon 
these  conditions  has  been  sub- 
mitted in  writing  within  20  days 
of  date  of  notice  of  grant. 

(*)  This  time  may  be  extended  to  a 
maximum  of  not  to  exceed  120 


ences  in  connection  with  the  Brit- 
ish Broadcasting  Corp.,  of  the 
splendid  job  it  is  doing  to  win  the 
war.  Quite  contrary  to  visionary 
impressions,  he  said,  he  did  not 
find  the  BBC  "the  stodgy,  super- 
aesthetic  broadcasting  organiza- 
tion" it  might  have  appeared  to  be 
as  a  result  of  limited  reading  about 
it.  The  BBC  has  grown  from  a 
1,000-person  organization  to  one  of 
25,000,  he  said. 

"I  might  venture  the  assump- 
tion," he  said,  "that  there  is  today, 
in  the  southern  half  of  the  British 
Isle,  the  greatest  concentration  of 
broadcasting  transmitting  equip- 
ment in  the  world."  He  explained 
that  the  BBC  operates  through 
three  divisions,  Overseas,  Euro- 
pean and  Home  Service.  The  first 


days  from  the  date  of  notice  of 
intent  to  grant  upon  a  satisfactory 
showing  that  there  is  reasonable 
assurance  that  the  conditions  can 
be  met  in  the  time  specified. 

(2)  Upon  a  showing  that  satisfies  the 
conditions  prescribed  in  the  conditional 
grant,  the  Commission  will  issue  a  regular 
authorization. 

(3)  If  applicant  fails  to  satisfy  the  con- 
ditions within  the  time  allowed,  the  ap- 
plication will  be  designated  for  hearing 
or  given  further  consideration  as  may  be 
found  appropriate. 

Following  are  the  restrictions  on 
radio  construction  under  WPB  or- 
ders, as  outlined  in  last  week's  an- 
nouncement : 

1.  General  Limitation  Order  L-265  pro- 
hibits the  transfer  of  electronic  equipment 
from  a  supplier  or  manufacturer  unless 
the  order  bears  a  preference  rating  of 
A-l-A  or  better.  A  rating  of  AA-4  or  bet- 
ter is  required  for  manufacture  of  such 
equipment. 

2.  General  Limitation  Order  L-41  re- 
quires an  authorization  to  start  construc- 
tion if  the  cost  of  construction  is  over 
$200. 

3.  Authorization  must  also  be  obtained 
from  the  Office  of  War  Utilities  to  install 
power  and  telephone  lines. 

4.  Several  other  orders  cover  the  trans- 
fer of  materials,  such  as  copper,  even 
though  they  may  be  surplus  stock. 


two  are  responsible  for  the  tremen- 
dous growth  of  the  BBC,  he  said. 

Explaining  that  from  the  British 
Isles  it  is  possible  to  reach  all  of 
Europe  through  standard  broad- 
casting, he  said  he  did  not  believe 
"it  will  ever  be  possible  for  the 
U.  S.  to  do  as  effective  job  in  Eu- 
rope by  means  of  shortwave"  as 
the  British  can  do  by  standard- 
band  transmitters. 

"I  do  not  propose  that  the  Brit- 
ish will  be  disposed  to  misuse  this 
tremendous  advantage  any  more 
than  we  have  felt  in  this  country 
that  they  would  misuse  their 
navy,"  said  Mr.  Shouse.  "I  do  hope, 
however,  that  somehow  it  might 
be  possible  for  the  U.  S.,  too,  to 
find  itself  in  the  position  of  being 
able,  not  only  for  commercial  rea- 
sons, but  for  idealogical  reasons, 
to  provide  and  control  our  own 
transmission  facilities  to  the  conti- 
nent of  Europe  just  as,  regardless 
of  the  British  Navy,  we,  too, 
throughout  most  of  our  history, 
have  elected  to  be  a  naval  power. 

"I  think  this  is  a  serious  prob- 
lem; it  is  one,  I  am  sure,  which  is 
fraught  with  grave  potentialities. 
Whether  as  a  nation  we  like  to  ad- 
mit it  or  not,  or  whether  we  like 
to  think  of  it  or  not,  Europe  after 
the  war  will  still  be  a  tremendously 
important  part  of  any  plan  of 
world  economy  ...  It  will,  for 
many  years,  be  an  important  thing 
that  the  American  philosophy  and 
American  thinking  about  the  world 
of  tomorrow  be  kept  crystal  clear 
in  the  minds  of  the  hundreds  of 
millions  of  people  on  the  Continent. 

Mr.  Shouse,  after  returning  from 
overseas,  was  invited  to  write  an 
article  on  his  impressions  for  a 
British  magazine.  In  it  he  wrote  of 
the  BBC :  "Many .  types  of  pro- 
grams are  done  excellently  ...  I 
heard  with  the  greatest  enjoyment 
and  admiration  some  of  the  BBC's 
excellent  documentary  programs 
produced  and  handled  with  a  touch 
and  a  sensitiveness  that  we  seldom 
achieve,  but  I  also  heard,  on  one 
particular  Sunday,  a  revival  of  a 
1923  musical  comedy  that  com- 
pared with  some  of  our  worst." 


HIS  IMPRESSIONS  OF  RADIO  as  he  saw  it  in  Britain  formed  the  basis 
of  a  talk  by  James  D.  Shouse,  vice-president  of  the  Crosley  Corp.,  Cin- 
cinnati, in  charge  of  broadcasting,  before  the  Cincinnati  Advertisers 
Club.  Seated  at  the  speakers'  table  are  (1  to  r)  :  Mr.  Shouse;  James 
W.  Petty  Jr.,  publicity  director,  H  &  S  Pogue  Co.,  Cincinnati;  M.  F. 
(Chick)  Allison,  WLW  promotion  director  and  president  of  the  Adver- 
tisers' Club;  Robert  E.  Dunville,  Crosley  vice-president  and  assistant 
general  manager  of  broadcasting,  and  Lewis  M.  Crosley,  executive  v.-p. 


SHOUSE  URGES  VOICE  IN  EUROPE 

Greater  Post-War  Use  of  Radio  by  U.  S.  Advocated 
 By  Crosley  Vice-President  


Page  16  •  January  31,  1944 


BROADCASTING  •  Broadcast  Advertising 


24  Htm 


AMY 


RADIO  STATION 
W  I  T  H  IN  BALTIMORE 
TIES  IN  30  DAY 
PROMOTION  WITH 
4th  WAR  LOAN  DRIVE! 


aft 


liw  ■  •  •  - f  „» 

SfejrtfSS  ----- 


p      t«*  to  Keep  t"11"1 ' 

»**edtot::;-88wen»-v R 


*6.000 


m.n  to  »£"      t\Ne  ve 

MA*5*?****16* 
no*' 


-  £fP  toev«V 
B°"         «d  this  fact  ^J^and. 

*a^o  S**1^^  Bonds-  19        {ot  30 

days-  \tv  w  w-lT;  =a\t«s»oreans' 

WettandVe'tt«^0UaS 


the  iP*Wrt* 
So  stay  ^*rWon**.  ^ 
ff-Vl  proems     tYie  air 

^e're  °n     name  «>ay  * 

{out  hour*  a  tvemn6. 
selected  * 


ovettne— 

TOM  TlMSltY 
president 


m  5T«fif W  " 


ft  name      -    he  pl08.»"-  r.  — 

ou  to  S*"» y      ^won.  t<) 

,tt«kyo»**iroP  TH£  TIM* 


the  WP 


before  to  *<» 


'44/ 


JROADCASTING  •  Broadcast  Advertising 


Good  for  the  Bond  Drive  ...for 
the  advertiser  ...for  the  listener  ...for  the 
station  .  .  .  Represented  Nationally  by  Headley-Reed. 
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New  FM  Granted  Press  Applicant 


FCC  Decision  Answers 
Newspaper-Owner 
Question 

FIRST  construction  permit  to  be 
granted  a  newspaper-affiliated  or- 
ganization for  a  commercial  FM 
station,  since  the  FCC  suspended 
its  newspaper-divorcement  project, 
was  issued  last  Tuesday  by  the 
Commission  to  the  Head  of  the 
Lakes  Broadcasting  Co.,  Superior, 
Wis.  The  company  is  licensee  of 
WEBC  Duluth,  WMFG  Hibbing 
and  WHLB  Virginia,  Minn. 

In  many  quarters  the  affirmative 
action  was  interpreted  as  the  Com- 
mission's answer  to  the  question: 
"Will  the  FCC  permit  newspapers 
or  newspaper-affiliated  groups  to 
operate  FM  stations?"  That  ques- 
tion came  up  before  the  Senate  In- 
terstate Commerce  Committee  dur- 
ing hearings  last  November  and 
December  on  the  White- Wheeler 
Bill  (S-814).  Commission  witness- 
es, including  Chairman  James 
Lawrence  Fly,  evaded  direct  reply 
on  the  grounds  that  the  newspaper- 
divorcement  question  had  not  been 
decided. 

Pioneer  in  FM 

Pressure  from  both  Houses  of 
Congress,  plus  assertions  that  new 
radio  legislation  would  contain 
prohibitions  against  discrimination 
in  the  case  of  newspaper-owner- 
ship of  radio,  coupled  with  the  vali- 
ant fight  put  up  by  Commissioner 
Craven  are  believed  responsible 
for  the  Commission's  dismissal  of 
its  newspaper-divorcement  pro- 
ceeding under  Orders  79  and  79A. 
Sen.  Chan  Gurney  (R-S.D.)  an- 
nounced recently  that  he  planned 
to  write  an  amendment  into  the 
White-Wheeler  Bill,  safeguarding 
newspaper-owned  stations  in  the 
development  of  FM  and  television. 

One  of  the  early  pioneers  in  high 
frequency,  the  Head  of  the  Lakes 
Broadcasting  Co.  began  operation 
of  W9XJL  in  July  1936  and  con- 
tinued that  station  until  April 
1940.  A  month  later  W9XYH  was 
licensed  but  on  Jan.  1,  1941,  under 
Order  69  banning  experimental  FM 
stations,  the  FCC  denied  a  license 
renewal. 

Between  Jan.  1,  1941,  and  April 
20,  1943,  W9XYH  was  permitted 
to  operate  on  special  temporary  au- 
thority. A  class  2  experimental  li- 
cense, granted  last  April  20,  will 
expire  April  1,  1944,  at  which  time 
the  new  FM  station,  WDUL,  will 
begin  operations  under  present 
plans  of  the  company,  providing 
the  Commission  grants  a  license. 

Application  for  a  commercial 
FM  station  was  first  filed  by  the 
Head  of  the  Lakes  firm  on  Dec.  3, 
1940  by  Loucks  and  Scharfeld,  at- 
torneys for  the  firm.  An  amended 
petition  was  filed  Dec.  17  the  same 
year  but  on  May  20,  1941,  the 
Commission,  under  Order  79, 
placed  the  application  in  the  sus- 
pense file.  On  Aug.  7,  1941,  petition 
was  filed  to  remove  the  application 
from  the  suspense  file  and  on  Sept. 


16,  1941,  that  petition  was  denied. 

On  June  1,  1943,  Head  of  the 
Lakes  company  filed  petition  to 
retain  its  application  in  the  sus- 
pense file  or  to  dismiss  it  without 
prejudice,  due  to  wartime  condi- 
tions. The  case  was  reopened  last 
October,  resulting  in  last  Tuesday's 
action. 

In  its  amended  petition  the  Head 
of  the  Lakes  firm  set  forth  that  no 
critical  materials  would  be  needed 
for  WDUL,  which  will  operate  on 
44,500  kc,  with  1,000  w  power,  giv- 
ing a  coverage  of  407  square  miles. 
Only  change  in  equipment  necessi- 
tated is  regrinding  of  crystals.  As 
soon  as  materials  are  available 
Head  of  the  Lakes  plans  to  expand 
WDUL  by  increasing  its  power 
and  moving  the  transmitter  from 
Superior  to  a  high  bluff  overlook- 
ing Duluth,  site  of  which  already 
has  been  purchased. 

Head  of  the  Lakes  Broadcasting 


REMOVING  the  danger  of  a  walk- 
out of  union  musicians  from  the 
main  program  originating  points 
of  the  four  nationwide  networks 
when  current  contracts  expire  at 
midnight  tonight  [Monday,  Jan. 
31],  James  C.  Petrillo,  president  of 
the  American  Federation  of  Mu- 
sicians, on  Thursday  sent  messages 
to  AFM  local  unions  in  New 
York,  Chicago  and  Hollywood  au- 
thorizing them  to  negotiate  new 
contracts  with  network  officials  in 
their  cities. 

Unsettled  Problems 

Mr.  Petrillo  had  requested  the 
locals  not  to  enter  into  such  ne- 
gotiations early  last  fall,  at  the 
time  that  hearings  of  the  AFM  ban 
on  recordings  were  started  in  New 
York  by  a  panel  appointed  by  the 
National  War  Labor  Board  to  in- 
vestigate the  dispute  between  AFM 
and  the  recording  companies,  sev- 
eral of  which  have  network  affilia- 
tions. His  removal  of  the  prohibi- 
tion on  negotiations  with  the  net- 
works followed  five  meetings  with 
network  top  executives,  one  taking 
place  during  Christmas  week  and 
four  in  the  week  preceding  the 
Thursday  announcement. 

Stating  that  "There  is  not  going 
to  be  any  strike,"  Mr.  Petrillo  add- 
ed that  the  union  and  the  networks 
still  have  some  unsettled  problems 
to  consider,  but  that  they  could  be 
gone  into  at  a  later  date  and  need 
not  hold  up  negotiations  with  the 
locals.  Union  by-laws  automatical- 
ly become  a  part  of  all  contracts, 
enabling  the  union  to  call  a  strike 
at  any  time. 

No  new  deadline  was  set,  but 
both  sides  agreed  to  push  negotia- 
tions along  as  rapidly  as  possible 
to  complete  the  new  contracts, 
terms  of  which  will  be  retroactive 


Co.,  is  headed  by  Morgan  Murphy, 
president,  Evening  Telegram  Co., 
Superior.  He  also  is  secretary- 
treasurer  of  Central  Broadcasting 
Co.,  Eau  Claire,  Wis.,  licensee  of 
WEAU.  E.  P.  Dupont,  treas- 
urer of  the  Northwest  Paper 
Co.,  Cloquet,  Minn.,  is  vice-presi- 
dent and  director;  W.  C.  Bridges, 
director-stockholder  of  Central 
Broadcasting  Co.,  secretary-treas- 
urer; Clough  Gates,  general  man- 
ager of  the  Evening  Telegram  Co., 
and  Stuart  B.  Copeland,  president 
of  the  Northwest  Paper  Co.,  are 
directors. 

The  Northwest  Paper  Co.  holds 
25%  of  the  stock  or  258  shares; 
the  Evening  Telegram  Co., 
32.125%  or  257  shares;  Mr. 
Murphy,  20.125%,  161  shares;  Mr. 
Bridges,  10%,  80  shares,  and  R.  L. 
Griggs  5%,  40  shares.  R.  T.  Bayne 
and  Messrs.  Copeland,  Dupont  and 
Gates  each  hold  one  share  of  stock. 


to  Feb.  1.  Last  August,  Local  802 
in  New  York  asked  the  networks 
for  a  15%  increase  in  minimum 
scale,  retroactive  to  Aug.  1,  1943, 
under  a  cost-of-living  clause  in  the 
contracts,  and  it  is  expected  that 
similar  increases  will  be  asked  by 
the  other  locals. 

New  York  local  also  requested 
complete  jurisdiction  over  music  li- 
brarians employed  by  the  networks 
and  the  elimination  of  a  special 
provision  for  musicians  working 
four  hours  out  of  an  eight-hour 
day,  placing  all  network  staff  mu- 
sicians under  the  regular  provi- 
sions for  five  hours  work  out  of 
eight  hours. 

Other  points  raised  by  the  New 
York  union  include  a  request  for 
separate  sliding  scales  for  quarter- 
hour  programs,  instead  of  the  pres- 
ent method  of  basing  payment  for 
work  on  individual  programs,  and 
a  suggested  increase  in  scale  for 
one-time  broadcasts  from  the  pres- 
ent $12  for  an  hour's  work  or  less, 
to  a  new  scale  calling  for  $12  for 
a  15-minute  broadcast  with  $3  for 
each  additional  quarter-hour  up  to 
$20  for  a  full  hour. 

WLB  Defers  Action 

National  War  Labor  Board  an- 
nounced Friday  it  would  take  no 
action  on  the  agreement  between 
the  AFM  and  seven  recording  and 
transcription  companies  pending  a 
report  by  the  WLB  panel  which 
held  hearings  on  the  dispute  be- 
tween the  AFM  and  the  three  re- 
maining companies.  The  board 
stated  the  hearings  have  ended  and 
a  report  is  in  preparation. 

The  action  was  unanimous,  the 
board  explaining  it  had  not  gone 


WQXR  Acquisition 
By  Times  Denied 

James  and  Hogan  Both  Claim 
Negotiations  Incomplete 

REPORTS  that  the  New  York 
Times  had  acquired  ownership  of 
WQXR  New  York  were  denied  last 
Friday  by  both  John  V.  L.  Hogan, 
president  of  Interstate  Broadcast- 
ing Co.,  owner  of  the  station,  and 
Edwin  L.  James,  managing  editor 
of  the  Times,  who  is  handling  the 
negotiations  for  the  paper. 

Fact  that  conversations  between 
officials  of  WQXR  and  the  Times  1 
have  been  going  on  is  an  open  se- 
cret in  radio  circles.  Mr.  James, 
however,  told  Broadcasting,  "We 
have  nothing  to  announce.  When 
there  is,   it  will   appear   in  the 
Times."  Mr.  Hogan  said:   "If  a 
deal  is  made  it  will  be  announced. 
Nothing  is  certain  at  this  time."  1 
He  added  that  Leonard  Lyons  had  i 
"jumped  the  gun",  referring  to  an 
item  appearing  in  Mr.  Lyons'  col- 
umn in  the  New  York  Post  on  Jan. 
26  reporting  that  the  station  had 
been  sold  to  the  Times  and  that  [ 
"the  price  was  over  a  million".  Fig- 
ure is  believed  to  be  an  exaggera-  j 
tion. 

Time  Inc.  Interest 

Neither    Mr.   Hogan   nor  Mr. 
James  would  discuss  the  possible 
disposition  of  the  1,000  shares  of 
preferred  stock  in  IBC  held  by 
Time  Inc.,  publisher  of  Time,  Life 
and  Fortune.  At  the  time  of  the 
acquisition  of  this  stock  by  Time 
in  August  1942  it  was  announced 
that  it  was  part  of  an  arrangement  ; 
whereby  the  publishing  company 
and  the  station  would  collaborate 
in  "experiments  in  radio  program- 
ming    and     broadcasting".  An- 
nouncement also  stated  that  there  j 
would  be  no  change  in  the  owner-  I 
ship  of  common  stock  or  the  man-  j 
agement  of  the  broadcasting  com- 
pany. 

WQXR  went  on  the  air  in  1929 
as  W2XR,  an  experimental  tele-  | 
vision  sound  station  with  100  w  j 
power,  broadcasting  classical  rec- 
ords to  accompany  the  images  for  i 
no  better  reason  than  Mr.  Hogan's 
fondness  for  good  music.  Few  peo- 
ple could  receive  the  pictures  but 
many  tuned  in  and  liked  the  music 
and  at  their  insistence  the  station 
was   put  into  regular   operation.  j| 
Its  schedule  of  80%  classical  and 
light  music,  20%  news  and  com- 
mentary,  based  on  the  assumption 
that  some  listeners  are  intelligent 
people  of  good  taste,  has  attracted 
listeners  and  advertisers.  WQXR's  jj 
power  has  been  boosted   several  i  i 
times  and  it  now  operates  with  10,- 
000  w. 


into  the  merits  of  the  two  ques- 
tions concerned  —  whether  pay- 
ments to  the  employment  fund  pro- 
vided for  in  the  contract  consti- 
tute wage  payments,  and  whether 
if  it  is  determined  to  be  a  wage 
agreement  subject  to  the  board's  j 
jurisdiction  it  is  consistent  with 
the  wage  stabilization  program. 


Danger  of  Musicians  Strike 
At  Originating  Points  Is  Ended 
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"Talk  about  Shell  Loading  Plants . . . 
. . .  I've  got  over  300  on  my  fatm  alone 
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"Sometimes,  out  here  in  Nebraska,  it  seems  that  the 
war  is  pretty  far  away.  So  the  youngsters  and  my  wife 
and  I  remind  ourselves  that  we  are  on  the  production- 
front  by  calling  our  hens  'shell-loading  plants.'  We 
heard  George  Round  on  KFAB  call  them  that  one  day. 
He  talks  every  morning  from  the  College  of  Agriculture 
...and  he  says  there  are  over  20,000,000  'shell-loading 
plants'  in  the  KFAB  area. 

"Of  course  I  don't  specialize  in  poultry.  Like  most 
Nebraska  farmers  I  have  learned  to  diversify — to  raise 
corn  and  wheat  and  other  crops  and  to  have  chickens 


*ftte  BIG  FaswH&t  otf 


and  hogs  and  milk  cows  and  so  on.  That  way,  we  always 
have  money  to  spend. 

"Nowadays  I'm  working  harder  than  ever,  trying  to 
do  my  full  share  in  producing  food  for  Victory.  And 
since  prices  are  good  on  all  farm  products,  I'm  in  a 
position  to  buy  a  good  number  of  War  Bonds  and  to 
get  the  things  we  need  here  on  the  farm,  too. 

"If  you've  got  something  to  sell... something  we 
ought  to  have... you  can  be  sure  we'll  hear  about  it  if 
you  tell  about  it  on  KFAB.  It's  the  'friendly  neighbor' 
we've  listened  to  for  more  than  20  years." 
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Behind-Scene  Workers  Named; 
WFD  Discs  to  Run  After  Loan 

Early  Bond  Totals  From  New  York  Stations; 
Cross-Section  of  Fourth  Loan  Activities 


THOSE  PERSONS  who  silently 
have  shouldered  the  responsibility 
for  the  preparation  of  the  great 
quantities  of  radio  continuity  re- 
quired by  the  War  Finance  Divi- 
son  of  the  Treasury  Dept.  in  its 
bond  promotion  activities  were  hon- 
ored by  WFD  last  week  in  a  release 
to  Broadcasting  making  public  the 
time  and  effort  which  has  been  do- 
nated in  this  respect. 

Named  were  Joseph  A.  Moran, 
associate  radio  director  of  Young 
&  Rubicam,  New  York,  and  his 
wife,  radio  actress  Thelma  Ritter; 
Reggie  Morgan,  radio  continuity 
supervisor  of  Ruthrauff  &  Ryan, 
New  York;  and  C.  Halstead  Cot- 
tington,  radio  director  of  Erwin 
Wasey,  New  York.  Mr.  Moran,  who 
has  been  doing  work  for  the  Treas- 
ury for  the  past  two  years,  was 
acquired  by  Young  &  Rubicam 
several  years  ago  on  the  merit  of 
his  now  legendary  contest  winning 
abilities.  He  previously  had  been 
in  theatrical  work  for  a  number 
of  years.  Miss  Morgan  worked  up 
to  her  present  position  with  Ruth- 
rauff &  Ryan  from  a  secretarial 
post  of  ten  years  ago.  She  has  been 
assisting  the  Treasury  since  April, 
1942.  Mr.  Cottington,  in  view  of 
his  past  agency  experience,  is  in 
charge  of  continuity  designated 
for  rural  areas  by  WFD. 

These  agency  people  have  pre- 
pared all  bond  promotion  conti- 
nuity for  the  name  band  network 
bond  broadcasts,  all  of  the  tran- 
scribed programs  of  the  Treasury, 
the  live  and  disc  one-minute  an- 
nouncements released  through  OWI 
and  other  special  programs  and 
projects. 

Orchestras    conducting  special 


MILLER  McCLINTOCK  proves 
that  he  is  a  good  salesman  for 
Uncle  Sam,  as  well  as  for  Mutual, 
on  the  dual  occasion  of  the  opening 
of  the  Fourth  War  Loan  Bond 
Drive,  and  the  premiere  of  the  new 
Helbros  Watch  program.  Here  he 
accepts  from  William  Helbein, 
president  of  the  watch  firm,  a  check 
for  a  $25,000  war  bond,  on  the 
night  of  the  start  of  Pick  &  Pat, 
on  Mutual,  Tuesday,  Jan.  18,  8:30- 
9  p.m.  Agency  is  William  H.  Wein- 
traub  &  Co.,  New  York. 


bond  promotion  programs  on  which 
the  material  is  used  are  Tommy 
Dorsey,  heard  11:30-12  midnight 
Thursdays  on  the  Blue;  Horace 
Heidt,  on  the  Blue  Saturdays  1-2 
p.m. ;  Guy  Lombardo,  Mutual,  Wed- 
nesdays 11:25-12  midnight  and 
Little  Jack  Little,  who  broadcasts 
Monday  through  Friday  3:45-4 
p.m.  on  the  Blue.  All  of  these  pro- 
grams are  sustaining. 

The  Treasury  Star  Parade,  cur- 
rently issued  three  per  week,  will 
continue  to  be  released  one  per 
week  following  the  Fourth  Loan. 
The  Treasury  Salute  series  and 
the  Treasury  Song  for  Today  se- 
ries, which  were  inaugurated  es- 
pecially for  the  present  Bond 
Drive,  will  be  continued  after  the 
campaign.  Frequency  of  release 
for  these  is  as  yet  undecided  but 
they  will  be  sponsorable  as  at 
present. 

Guy  Lemmon,  campaign  manager 
of  the  Treasury  project,  War  Ad- 
vertising Council,  is  credited  with 
the  organization  of  these  extensive 
activities. 

WHN  Plan 

WOR  New  York  reports  sales  in 
excess  of  half-a-million  dollars  in 
response  to  the  first  two  days  of  ap- 
peals from  war  plants  and  through 
the  Chickering  h-7110  programs. 
With  no  specially-built  programs, 
WMCA  New  York  claims  $700,000 
in  bond  sales  as  of  Friday,  Jan.  21. 
Station  is  carrying  war  bond  pleas 
on  every  program  during  the  Drive. 

Plan  at  WHN  New  York  is  to 
have  one  program  series  each  week 
plug  the  campaign.  The  four-hour 
morning  variety  show  Gloom  Dod- 
gers went  into  action  last  week  and 
record  m.c.  Dick  Gilbert  is  now 
scheduled  to  devote  his  three-and-a- 
half  hours  daily  to  the  Drive. 
WHN's  Swing  Clubbers  sold  $33,000 
over  a  period  of  several  days. 

WINS  New  York  is  tying  in 
with  special  sports  events  staged 
by  the  Treasury  Dept.  and  the 
Sports  Writers  of  New  York,  carry- 
ing on-the-scene  accounts  last 
week  of  basketball,  tennis  and 
hockey  games  from  regimental 
headquarters  and  Madison  Square 
Garden. 

Policy  of  WOV  New  York  is  to 
have  less  "grimness"  and  more  en- 
tertainment in  its  bond  selling. 
Station  is  carrying  a  series  of  20- 
second  musical  jingles  throughout 
the  day  and  for  one  entire  day  will 
delete  all  commercials  from  its 
Italian-language  programs,  includ- 
ing only  the  sponsor's  name.  Ex- 
ploits of  American  heros  of  Ital- 
ian extraction  will  be  the  subject  of 
special  dramas. 

WNEW  New  York  sold  $13,000 
in  bonds  through  one  broadcast  of 
Martin  Block's  Make  Believe  Ball- 


Sterling  Effort 

SO  GREAT  is  the  faith  of 
Fred  Sterling,  chief  engineer 
of  WOAI  San  Antonio,  in 
War  Bonds,  that  he  has 
pledged  his  entire  1944  salary 
for  their  purchase.  Living  up 
to  his  name  as  far  as  the  war 
effort  is  concerned,  Fred  in- 
vested $5,800  in  war  bonds 
from  Dec.  7,  1941  until  the 
end  of  1942.  Fred's  son,  Lt. 
Jerry  Sterling,  Brooks  Field, 
Tex.,  feels  just  about  the 
same  way,  having  contrib- 
uted his  maximum,  $5,000 
per  year,  for  bonds. 


room  on  the  opening  day  of  the 
Drive. 

At  the  request  of  the  Treasury 
Dept.  the  Red  Skelton  program  on 
NBC  Feb.  8,  sponsored  by  the 
Brown  &  Williamson  Tobacco 
Corp.,  Louisville  (Raleigh  ciga- 
rettes), will  be  broadcast  from  the 
Los  Angeles  Philharmonic  Audi- 
torium in  cooperation  with  the 
Fourth  Loan.  At  the  broadcast  the 
audience  will  be  asked  to  submit 
their  names  on  cards  describing 
the  amount  of  war  bonds  each  has 
purchased.  Six  of  the  names  are  to 
be  read  on  the  Skelton  show  Feb. 
15. 

Report  on  the  progress  of  the 
Army's  WAC  War  Bond  Caravan, 
which  is  on  a  ten-day  bond  selling 
tour  of  Georgia,  is  broadcast  each 
day  over  WAGA  Atlanta  by  Lamb- 
din  Kay,  publicity  director  for  the 
Georgia  War  Finance  Committee. 

Local  Speakers 

Fourth  Loan  was  opened  in 
Fitchburg,  Mass.,  by  a  half-hour 
broadcast  on  WEIM  from  the  local 
War  Bond  headquarters.  Featured 
on  the  program  were  municipal 
and  state  leaders.  WEIM  is  daily 
presenting  a  quarter-hour  Minute 
Man  series  of  bond  promotion  ad- 
dresses by  prominent  Fitchburg 
citizens.  Station  break  time  an- 
nouncements also  have  Fourth 
Loan  slant. 

A  total  of  $150,525  in  bonds 
were  sold  during  a  two  hour  rally 
conducted  by  WSLS  Roanoke,  Va., 
in  the  station's  studios  on  the  open- 
ing night  of  the  Drive.  Local  tal- 
ent was  assembled  for  the  event 
by  WEIM  war  program  manager 
Horace  Fitzpatrick.  KOA  Denver 
daily  broadcasts  a  report  from 
Governor  John  C.  Vivian  on  the 
progress  of  Colorado  in  the  cam- 
paign. Appearing  with  the  gov- 
ernor on  the  initial  broadcast  were 
state  War  Finance  committeemen 
and  wounded  war  veterans.  A  dif- 
ferent veteran  appears  each  day 
on  the  program. 

Pickups  from  the  Norfolk  Navy 
Yard,  Norfolk  Navy  Operating 
Base,  Camp  Perry,  home  of  the 
Seabees;  Camp  Lee  and  the  Ma- 
rine Base  at  Quantico  were  fea- 
tured on  the  hour  broadcast  open- 
ing the  Fourth  Loan  in  Virginia 
over  a  14  station  statewide  hook- 
up. Gov.  Colgate  W.  Darden  Jr., 
and  other  state  leaders  appeared 
on  the  program  which  was  directed 


NEW  TWIST  to  Bond  selling— Lt. 
Comdr.  Lawrence  Breese,  chief 
engineer  of  the  Liberty  Ship  Am- 
erican Mariner,  and  Holly  Wright, 
announcer  of  WRC  Washington, 
describe  by  recording  the  function 
of  the  master  control  board  of  the 
ship's  engine  room.  Part  of  three 
hours  of  programs  recorded  aboard 
the  ship  during  a  450-mile  trip 
from  New  York  to  Washington 
broadcast  later  as  WRC's  contribu- 
tion to  Fourth  War  Loan  drive. 

by  Irvin  Abeloff,  program  service 
manager  of  WRVA  Richmond. 
Broadcast  originated  from  WRVA 
and  was  fed  to  WTAR  WGH 
WLVA  WBTM  WSLS  WMVA 
WKEY  WCHV  WLPM  WSAP 
WOPI  WINC  WWDC.  Transcrip- 
tion of  the  show  was  later  broad- 
cast by  WMBG  WRNL  WDBJ. 

Tabulations 

Networks  and  local  stations  in 
New  York  began  to  tally  up  the 
first  returns  last  week  and  the 
first  of  a  series  of  16  broadcasts 
now  being  staged  from  Manhattan 
night  clubs  by  CBS  netted  $4,118,- 
900— sold  from  the  "21  Club"  Jan. 
21.  Sales  at  the  Monte  Carlo  the 
next  night  ran  to  $415,000,  at  the 
Hotel  Pierre  $271,000  and  at  the 
Stork  Club  $468,000.  The  second  of 
a  Hollywood  series  of  two  special 
Recreation  Hall  broadcasts  was 
scheduled  by  CBS  last  Sunday,  Jan. 
30,  and  another  Hollywood  affair 
centering  around  Frank  Sinatra  on 
CBS  was  scheduled  for  Jan.  26. 
Admission  was  through  bond  pur- 
chase. 

Mutual's  big  event  last  week  was 
a  Saturday  show  featuring  heroes  I 
of  the  "Golden  Age  of  Sports"  of  I 
the  1920's,  including  Babe  Ruth,  I 
Jack  Dempsey,  Bobby  Jones  and  | 
others  and  contemporary  sports  fig- 
ures such  as  Alice  Marble  and  Don 
Budge.  Broadcast  from  the  WOR 
Mutual  Theater,  in  cooperation 
with  the  Sports  Broadcaster 
Assn.,  the  program  was  expected 
to  sell  a  million  dollars  worth  of 
bonds,  according  to  Mutual.  MBS 
has  set  Feb.  1  as  the  date  for 
special  program  of  original  music 
to  be  broadcast  from  WGR  Buffalo 
bearing  the  title  Ballad  in  V. 

Initial  effort  of  NBC,  which  will 
concentrate  on  an  intensive  "clean 
up  drive"  beginning  Feb.  8  in  con 
junction  with  the  Boy  Scouts  o 
America,  brought  $250,000  in  bon 
sales  from  an  appearance  of  Mirth 
and  Madness  in  Glen  Cove,  Lon 
Island. 

The  Treasury's  efforts  to  read 
the  individual  buyer  met  with  sue 
cess  in  Kansas  City  Jan.  14  whe 
11,000  citizens  pledged  $11,000,00. 
at  the  broadcast  of  Meet  Yout 
Navy  on  the  Blue. 
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Young".  .  .and  a  FAST  CLIMBER! 


That's  5-year-old  KXOK  .  .  .  the  Blue 
Network  station  in  St.  Louis. 

Youngest  of  all  St.  Louis  radio  sta- 
tions, KXOK  has  outpaced  a  21-year- 
old  to  rank  second  in  morning  listen- 
ing appeal  .  .  .  and  a  16-year-old  to 
rank  third  in  the  afternoon  and  eve- 
ning. 

This  "high"  in  listening  audience  for 
KXQK  was  revealed  by  a  Robert  S. 
Con/an  &  Associates 

coincidental  fp/A. 


St.  Louis  from  December  8  to  14,  1943, 
inclusive. 


A  fast  climber?    Well  .  .  .  this  husky 
"youngster"  has 
gone    far    in  five 
years.  Keep  an  eye 
on  KXOK  .  .  .  ITS 


f 


phone  survey  of 
radio  listeners.  The 
survey  was  made  in 


CLIMBING  FAST! 


630  KILOCYCLES     •     5000  WATTS— FULL  TIME     •     BASIC  BLUE  NETWORK 


Owned  and  Operated  by  the  St.  Louis  Star-Times 


AFFILIATED  WITH  KFRU,  COLUMBIA,  MISSOURI      •     REPRESENTED  BY  JOHN  BLAIR  &  COMPANY 


Mealy  Has  Praise 
For  Media  Effort 

Points    to    Achievements  in 
Giving  OWI  Public  Contact 

PAYING  tribute  to  broadcasters 
for  their  cooperation  in  dissemi- 
nating war  information,  George 
W.  Healy  Jr.,  new  director  of  Do- 
mestic Operations,  Office  of  War 
Information,  last  Monday  pledged 
himself  and  office  to  tell  the  "full 
story  of  the  war".  He  spoke  at  a 
luncheon  at  the  Statler  Hotel, 
Washington,  given  in  his  honor  by 
Neville  Miller,  NAB  president. 

"After  three  weeks  of  reading 
records  and  looking  through  the 
files,  I  feel  we're  on  the  beam," 
said  Mr.  Healy.  "The  beam  for  us 
is  trying  to  tell  the  full  story  of 
the  war  and  to  tell  the  American 
people  how  best  they  can  help.  I 
don't  know  of  any  group  of  in- 
dustries that  have  responded  more 
completely  or  adequately  than  the 
War  Advertising  Council,  motion 
pictures,  newspapers,  advertising 
agencies  and  radio." 

Tribute  to  Cohen 
Mr.  Healy  recalled  that  eight 
months  ago  when  he  served  on  the 
OWI  Advisory  Committee,  that 
group  unanimously  opposed  the 
OWI  issuing  printed  booklets  on- 
going into  the  newspaper  or  do- 
mestic radio  business  because  "the 
established  media  were  doing  :i 
good  job". 

"You  gentlemen  have  done 
everything  we  have  asked  you  to 
do,"  he  said.  "We  regard  ourselves 
as  your  servant  and  we  want  to 
help  you  do  your  job.  Reading  the 
files  indicates  to  me  that  we  have 
the  best  relationship  with  the  radio 
industry."  He  paid  tribute  to  Phil 
Cohen,  chief  of  the  Domestic  Radio 
Bureau. 

C.  E.  Arney  Jr.,  NAB  secretary- 
treasurer,  acted  for  President  Mil- 
ler who,  a  few  hours  before  the 
meeting,  was  summoned  for  a 
luncheon  session  with  Sen.  Burton 
K.  Wheeler  (D-Mont.),  chairman 
of  the  Senate  Interstate  Commerce 
Committee  and  co-author  of  the 
White- Wheeler  Bill  (S-814) .  Guests 
included:  Frank  M.  Russell,  NBC 
Washington  vice-president;  J.  Har- 
old Ryan,  assistant  Director  of 
Censorship  in  charge  of  broadcast- 
ing; J.  Harrison  Hartley,  chief, 
Navy  Bureau  of  Public  Relations 
Radio  Branch;  Col.  E.  M.  Kirby, 
chief,  War  Dept.  Bureau  of  Public 
Relations  Radio  Branch;  Thomas 
Lane,  director  of  Advertising, 
Press  &  Radio,  War  Finance  Divi- 
sion, Treasury;  John  Hymes,  OWI 
Domestic  Radio  Bureau. 

Members  of  the  NAB  staff,  in 
addition  to  Mr.  Arney,  were:  Lew 
Avery,  director  of  broadcast  adver- 
tising; Robert  Bartley,  director  of 
war  service  activities;  Willard 
Egolf,  assistant  to  the  president; 
Howard  Frazier,  director,  engi- 
neering; Paul  Peter,  director  of 
research;  Arthur  Stringer,  direc- 
tor of  promotion. 


PLEASANT  PHEASANT  DINNER  is  anticipated  by  these  Blue  Net- 
work executives  as  they  ogle  the  superman  bird.  Dinner  was  inspired  by 
Bill  Martin,  manager  of  KMMJ  Grand  Island,  Nebr.,  who  sent  Ed  Horst- 
man,  chief  engineer  of  Blue's  central  division,  16  pheasants  from  Grand 
Island  on  the  promise  that  Ed  would  throw  a  dinner  for  executives.  In 
the  midst  of  the  dinner,  Ed  Borroff,  Blue  central  division  vice-presi- 
dent, brought  in  a  bird  of  the  size  raised  around  Chicago.  Ready  to  eat  are 
(1  to  r)  :  Mr.  Borroff,  Merritt  R.  Schoenfeld,  sales  manager  of  the  net- 
work's central  division;  Mr.  Horstman  and  Dwight  Reed,  of  the  Headley- 
Reed  Co.,  representatives  of  KMMJ.  Chicago  "pheasant"  was  a  turkey. 

Newspaper  Divorcement  Data 
Is  Sent  to  Congress  by  FCC 


A  38-PAGE  summary  of  the  record 
of  the  newspaper  ownership  inves- 
tigation was  submitted  last  week 
by  the  FCC  to  the  Senate  and 
House  Committees  identified  with 
radio  for  their  edification  and 
guidance. 

The  digest  analyzed  the  testi- 
mony presented  at  public  hearings 
which  began  July  23,  1941  and  ran 
intermittently  thereafter  for  25 
days  until  Feb.  12,  1942.  The  pro- 
ceedings were  dismissed  [Broad- 
casting, Jan.  17]  by  the  FCC  last 
Jan.  13  at  which  time  it  announced 
that  applications  involving  news- 
papers would  be  considered  on  their 
individual  merits. 

NRC  to  File 

The  FCC  coincident  with  its  dis- 
missal of  the  newspaper  proceed- 
ings, promulgated  a  formal  order 
closing  the  record.  It  made  part  of 
the  record  a  series  of  exhibits 
introduced  during  the  hearings  but 
not  heretofore  admitted.  The  order 
stated  that  any  party  to  the  pro- 
ceeding could  file  by  Feb.  1,  a  state- 
ment, for  inclusion  in  the  record 
with  respect  to  these  exhibits. 

Harold  V.  Hough,  chairman  of 
the  Newspaper  Radio  Committee, 
announced  that  these  exhibits  had 
been  objected  to  by  NRC  counsel 
as  "incorrect  and  misleading".  He 
said  that  NRC  counsel  would  file 
the  necessary  statements  and  ex- 
hibits for  the  purpose  of  "correct- 
ing" the  exhibits. 

It  was  presumed  also  that  NRC 
would  file  with  the  Senate  and 
House  Interstate  Commerce  Com- 
mittees statements  in  connection 
with  the  summary  of  the  record,  if 
exceptions  are  taken  to  any  of  the 
FCC  statements  or  conclusions.  In 


its  public  notice  dismissing  the 
newspaper  issue  Jan.  13,  the  FCC 
said  that  a  summary  of  the  evi- 
dence would  be  forwarded  to  the 
Congressional  Committees  "in  or- 
der to  inform  them  as  to  the  facts 
developed  by  the  investigation  and 
for  any  consideration  they  may  de- 
sire to  give  the  matter." 

In  its  summary,  the  FCC  advised 
the  Congressional  Committees  that 
the  Newspaper  Radio  Committee  in 
particular  had  "cooperated  with 
the  Commission  in  developing  per- 
tinent material".  The  record,  it 
pointed  out,  covers  more  than  3,400 
pages  and  in  excess  of  400  exhibits. 
Fifty-four  witnesses  testified. 

Data  broken  down  in  the  sum- 
mary covered  generally  the  de- 
velopment of  radio  in  relation  to 
the  press  from  1921  through  1941. 
Virtually  all  aspects  of  newspaper 
and  radio  competition  for  busi- 
ness were  covered.  The  Commission 
said  that  although  the  effect  of 
competition  bv  radio  on  news- 
papers cannot  be  accurately  stated, 
"radio  has  undoubtedly  taken  some 
of  the  advertising  newspapers 
would  otherwise  have  had". 

Competition  Covered 

Polls  of  public  opinion  from  1938 
to  1941  indicated  that  radio  was 
being  increasingly  relied  upon  as 
a  source  of  news.  A  survey  in  July 
1941  resulted  in  35.7%  selecting 
radio  as  their  primary  news  me- 
dium as  against  34.3%  for  the 
newspaper  and  26%  selecting  both. 
Dependence  upon  radio  became 
more  prevalent  as  the  income  level 
of  those  interviewed  fell,  said  the 
summary.  The  polls  showed  a  pop- 
ular belief,  especially  among  the 
lower  income  groups,  that  radio 


was  more  accurate  and  unbiased. 

In  a  lengthy  breakdown  of  the 
extent  and  character  of  newspaper 
ownership  of  stations,  the  Com- 
mission said  that  of  801  commercial 
standard  stations  licensed  on  July 
30,  1941,  249  or  about  31%  had  a 
newspaper  association.  Newspaper 
stations  constituted  a  greater  pro- 
portion of  network  affiliated  than 
non-network  affiliated  stations — 
35.6%  against  24.2%. 

Newspaper  associated  stations 
earning  a  profit  (175  of  the  237  in 
1940)  had  an  average  broadcast  in- 
come of  $41,507  as  against  $47,- 
327  for  non-newspaper  stations. 
The  62  newspaper  stations  operat- 
ing at  a  loss  had  an  average  deficit 
of  $11,650  as  against  $6,636  for 
125  non-associated  stations. 

Press  Wires  Reviewed 

Several  pages  of  the  summary 
were  devoted  to  the  results  of  a 
questionnaire  sent  out  by  the  Com- 
mission  regarding  complaints 
against  newspapers.  These  covered 
refusal  of  newspapers  to  carry 
program  logs  except  on  a  paid 
basis;  trade  deals;  agreements 
with  newspapers  on  advertising 
and  publicity  practices;  refusal 
by  newspapers  to  carry  display  ad- 
vertising of  stations  or  to  give 
space  to  press  releases  or  other 
radio  news;  exchange  of  time  for 
space;  news  program  sponsorship. 

Another  lengthy  review  dealt 
with  the  acquisition  of  news  serv- 
ices by  broadcast  stations  from  the 
major  press  associations.  Covered 
in  this  chapter  were  alleged  "re- 
strictive" arrangements  involving 
refusal  of  certain  press  associa- 
tions to  sell  their  services  to  sta- 
tions, and  to  purported  rebates. 

Individual  "case  studies"  involv- 
ing newspaper  ownership  of  sta- 
tions also  were  abstracted.  These 
related  to  WTMA  Charleston,  S. 
C;  WDAF  Kansas  City;  the  Des 
Moines  Register-Tribune  stations 
in  Iowa  and  South  Dakota,  and  the 
Hearst  newspapers  and  their  af- 
filiated stations. 

The  final  chapter  was  given  over 
to  an  analysis  of  the  "opinion  evi- 
dence" of  a  number  of  experts  and 
college  professors.  Several  witness- 
es, the  Commission  said,  believed 
that  a  rule  barring  newspapers 
from  radio  ownership  would  be  a 
restriction  on  freedom  of  the  press. 
But  the  Commission  added  there 
was  "fairly  general  agreement  that 
there  would  be  no  such  restriction 
if  the  Commission  considered  the 
individual  circumstances  of  news- 
paper affiliation  in  each  case  as  one 
element  of  public  interest  on  a  case 
by  case  method". 

Moreover,  the  Commission  con- 
tended there  was  "fairly  general 
agreement"  among  these  witnesses 
that  in  the  interest  of  attaining 
diversity  of  output  by  the  various 
media  for  communicating  facts  and 
opinion  "a  diversity  of  control  over 
the  media  is  desirable".  There  was' 
not  such  general  agreement,  how-J 
ever,  it  added,  on  the  question 
whether  diversity  of  control  is  the 
paramount  consideration  or  but  one 
of  the  factors- 
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"  . . .  but  imagine  how  national  buying  power  is  piling  up,  Mortimer" 


Whether  it's  the  lowdown  on  air  power,  the 
coming  national  elections,  or  settling  the 
Soviet-Polish  frontier,  most  Clevelanders  seem 
to  have  a  better  than  average  understanding  of 
the  important  questions  facing  this  old  world  of 
ours.  And  many  of  the  discussions  you  hear 
everywhere  in  Cleveland,  from  drawing  room  to 
street  car,  have  grown  from  forum  programs 
planned  and  broadcast  by  WGAR. 

Putting  weighty  subjects  into  words  which  will 
interest  all  listeners  is  the  basic  idea  behind  these 
programs.  For  instance,  the  City  Club  Forum, 


bringing  nationally-known  voices  of  authority, 
paired  in  down-to-earth  debate.  Or, Your  Opinion, 
Please,  with  experts  talking  of  rationing,  housing, 
invasion,  soldier  bonus  or  whatnot  in  language 
all  can  understand. 

Americans,  whose  heritage  it  is  to  think  and 
speak  freely,  are  more  interested  than  ever  in 
national  and  world  affairs.  It  seems  to  us  that 
one  of  the  jobs  of  a  radio  station,  then,  is  to 
serve  up  food  for  thought  .  .  .  to  stimulate  the 
thinking  of  people  who  want  to  think. 


What's  to  happen 
At  TWELVE  TWENTY? 

Watch  and  listen 
Big  news  APLENTY! 


your  friendly  station  in  Cleveland 


G.  A.  Richards,  Pres...John  F.  Patt,  V.P.  &  Gen.  Mgr. 
Basic  Station,  Columbia  Broadcasting  System 
Edward  Petry  &  Company,  Inc.,  National  Repr. 
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NOW  AVAILABLE  IN  THE 

RAM  SERVICE 

RANGE  VERTICAL  CUT  RECORDINGS 


Brightest  Stars 


with  DICK  MclNTIRE  and  his  Harmony  Hawaiians 

adds  her  own  exotic  interpretations  of  the  Love 
Songs  of  the  Islands  to  the  growing  galaxy  of 
features  in  the  Quality  Library  of  the  World. 

THE  ONE  ROSE  (THAT'S  LEFT  IN  MY  HEART)     •     THE  MOON  OF  MANAKOORA 
MY  LITTLE  GRASS  SHACK  IN  KEALAKEKUA,  HAWAII      •      SONG  OF  OLD  HAWAII 
LITTLE  BROWN  GAL  •  HAWAIIAN  HOSPITALITY  •  LOVELY  HULA  HANDS  •  MALIHINI  MELE 


orld  Broadcasting  System,  inc. 

A  SUBSIDIARY  OF  DECCA  RECORDS,  INC. 

711  FIFTH  AVENUE,  NEW  YORK 


HICAGO 


NEW  YORK 


HOLLYWOOD 


SAN  FRANCISCO 


WASHINGTON 


D'Arcy  Heads  List 
In  Blue's  Billings 

December  Was  Highest  Month, 
Network  Figures  Reveal 

D'ARCY  ADV.  Co.  ranks  first 
among  advertising  agencies  plac- 
ing billings  on  the  Blue  Network 
last  year,  a  study  of  the  network's 
1943  billings  reveals.  The  D'Arcy 
placements  totaled  $3,535,412,  fol- 
lowed by  Maxon  Inc.  with  $2,486,- 
878. 

In  third  place  for  the  year  was 
J.  Walter  Thompson  Co.,  $1,743,- 
809;  Compton  Adv.,  fourth,  $1,- 
639,360;  Ruthrauff  &  Ryan,  fifth, 
$1,548,950. 

By  industries,  foods  and  food 
beverages  headed  the  Blue  list  of 
sponsors  with  billings  totaling  $6,- 
359,980.  Drugs  and  toilet  goods 
were  in  second  place  with  $6,163,- 
659.  Confectionery  and  soft  drinks 
ranked  third  with  $4,351,154. 

Coca-Cola  Co.  was  the  leading 
Blue  sponsor  with  1943  billings  of 
$3,535,412.  Ford  Motor  Co.  was 
second  with  $2,355,908,  followed  by 
General  Mills,  $1,764,726;  Miles 
Laboratories,  $1,533,202;  Socony- 
Vacuum  Oil  Co.  $1,303,784. 

Best  month  of  the  year  for  Blue 
was  December  when  billings  to- 
taled $2,504,920.  Lowest  month  was 
February,  with  $1,747,053. 

Gross  Blue  billings  by  months  in 
1943  follow: 

January    $  1,797,274 

February   1,747.053 

March    2,024,035 

April    1,998,703 

May    2,079,962 

June    1,974,029 

July    1,848,936 

August    2,003,831 

September    2,180,712 

October    2,354.199 

November   2,356,294 

December    2,504,920 

Total   $24,869,948 


Blue  Network  Gross 
By  Clients 


Blue  Billings  by 

Agencies 


D'Arcy    Adv.    Co.   $3,535,412 

Maxon    Inc.    2,486,878 

J.  Walter  Thompson  Co   1,743,809 

Compton    Adv.    1,639,360 

Ruthrauff  &  Ryan    1,548,950 

Wade   Adv.    Co.    1,533,202 

Blackett-Sample-Hummert    1,293,664 

Knox-Reeves    923,075 

Young  &  Rubicam    922,354 

Kenyon  &  Eckhardt    818,034 

Roche,  Williams  &  Cunnyngham  784,744 

Sherman  &  Marquette    748.062 

Lennen  &  Mitchell   680,867 

Walker  &  Downing    551,660 

Warwick  &  Legler,  Inc.    530,224 

Aubrey,  Moore  &  Wallace    467,004 

Ted  Bates  Inc.    393,291 

Duane  Jones  Co.    381,374 

Pedlar  &  Ryan  Inc.    355,379 

Small  &  Seiffer  Inc.    324,645 

J.  William  Sheets    311,702 

Wm.  H.  Weintraub  &  Co.   294,252 

Critchfield    &   Co.    279,127 

Donohue  &   Coe    242,281 

Raymond  Spector  Co.   213,770 

Henri  Hurst  &  McDonald    181,356 

Buchanan  &  Co.    165.806 

Foote,  Cone  &  Belding   165,474 

L.  W.  Ramsey  Co.    158,016 

MacFarland  Aveyard  &  Co.   126,237 

BBDO    124,980 

Glicksman  Adv.  Co.    117,236 

Emil  Mogul  Co.   116.465 

William   Esty    &   Co.    107,376 

Pacific  National  Advertising  Co.  79,307 
Advertising  &  Sales  Council,  Inc.  69,980 

Addison  Lewis  Assoc.    66,768 

Direct    58,912 

Tracy-Locke  Co.  of  Texas   58,867 

Sayre  M.  Ramsdell  Assoc.    50.076 

Campbell-Mithun  Inc.    25,543 

Arthur  Kudner  Inc.    21,266 


Coca-Cola  Co.   $  3,535,412 

Ford  Motor  Co   2,35d,908 

General  Mills    1,764,726 

Miles  Laboratories    1,533,202 

Socony-Vacuum  Oil  Co   1,303,784 

Kellogg  Co.    H°J'llo 

Swift  &  Co.    933,538 

American  Cigar  &  Cigarette  Co.  899,940 

Cummer  Products  Co   886,471 

Bristcl-Myers  Co.    .881,387 

Sun  Oil  Co   I84'™4 

Quaker  Oats  Co   748,062 

Carter  Products,  Inc   717,936 

Andrew  Jergens  Co   680,867 

Alaska  Pacific  Salmon  Co   593,971 

Wander  Co.    441,393 

Dr.  Earle  S.  Sloan,  Inc   392,070 

Williamson  Candy  Co   338,430 

D.  L.  Clark  Co   298,574 

Radio  Corp.  of  America   298,118 

Wheeling  Steel  Corp   279,127 

J.  B.  Williams  Co   277,038 

Mail  Pouch  Tobacco  Co   253,086 

Loew's  Inc.    242.281 

Serutan  Co.    213,770 

Dubonnet  Corp.    196,236 

Hall  Bros.    181,356 

Bourjois  Inc.    165,474 

F.  W.  Fitch  Co   158,016 

C.  I.  Mueller  Co   148,226 

Texas  Co.    145,180 

Sherwin-Williams  Co.   138.154 

H.  J.  Heinz  Co   130,970 

O'Cedar  Corp.    128,574 

Sweets  Co.  of  America   119,871 

Adam  Hat  Stores,  Inc   117,336 

Trimount  Clothing  Co  '-   116,465 

Joseph  Tetley  &  Co   113,277 

Lehn  &  Fink  Products  Corp   107,376 

Langendorf  United  Bakeries   105,348 

Revlon  Products  Corp   98,016 

Northwestern  Yeast  Co   96,666 

Cieam  of  Wheat  Corp   91,320 

Fisher  Flouring  Mills   72,980 

O'Sullivan  Rubber  Co   69,980 

Minneapolis-Honeywell  Regulator 

Co.    66,768 

Dr.  Pepper  Co   58,867 

Allis-Chalmers  Mfg.  Co   53,307 

Philco  Corp.   '   50,076 

A.  S.  Boyle  Co   44,289 

Acousticon  Div.,  Dictograph 

Corp   42,912 

Standard  Oil  Co.  of  California--  33,660 

Curtis  Publishing   Co.    29,571 

Benjamin  Moore  &  Co.   27,066 

American  Dairy  Assoc   25,543 

Best  Foods,  Inc   21,266 

Gillette  Safety  Razor  Co   20,626 

Political    19.623 

Wilson  Sporting  Goods  Co   18.700 

Stokeley  Bros.  &  Co   16,854 

Neighbors  of  Woodcraft   16,184 

Wilson  Milk  Co   13,716 

Chlorine  Solutions    12,528 

Kerr  Glass  Mfg.  Co   12,051 

Metropolitan  Life  Insurance  Co.  10,625 

Anacin  Co.    10,620 

Austin  Studios    9,988 

New  York  Central  Railroad  Co.-  7,740 

Folger  Coffee  Co   6,840 

Sales  Builders,   Inc   6,327 

Washington  Cooperative  Egg  & 

Poultry  Assn.    6.327 

Seaboard  Finance  Co   5,623 

Hecker  Products  Co   5.472 

National  Battery  Co   5,394 

Chef  Boyardee  Corp   5,391 

Masonite  Corp    5,373 

Crane  Co.   5,323 

Jenkins  Bros.    4,953 

Safeway  Stores    4,830 

Crawford  MacGregor  Canby  Co..  4.465 

Harvel  Watch  Co   4.017 

I.  B.  Laboratories   3,933 

Calavo  Growers  of  California   3.555 

General  Aircraft  Corp   3,240 

Barron-Gray  Packing  Co   2.736 

Kelite  Products    2,609 

Kendall  Foods   2,223 

Phelps  Dodge  Co   684 

National  Supply  Co   345 

Western  Gear  Works   204 

Air  Preheater  Corp   96 

$24,869,948 

Raymond  R.  Morgan  Co.   18,891 

U.  S.  Adv.  Corp.    18,700 

Calkins   &  Holden    16,854 

MacWilkins    Cole    16,184 

Glasser-Gailey  &  Co.   13.921 

Keeling  &  Co.    13,716 

Barton  A.  Stebbins    12,528 

Geyer,  Cornell  &  Newell    7,740 

Smith   &  Drum    6,327 

Smith   &  Bull    5,623 

Clements  Co.   1   5,472 

Bronson,  West  Adv.  Co.   5,394 

McJunkin  Adv.  Co.    5.391 

Buchen  Co.    5,323 

Horton-Noyes    4,953 

Hugo  Wagenseil  &  Assoc.   4,465 

A.  W.  Lewin  Co.    4,017 

Long  Adv.  Co.    2,736 

Little  &  Co.    2.609 

Mayers  Co.    2,223 

G.  M.  Basford  Co.    96 


FAMILIAR  VOICES  were  heard 
during  the  holidays  over  CKOC 
Hamilton,  Ont.,  when  these  three 
former  employes,  now  in  the  armed 
services,  took  part  on  a  special  pro- 
gram. They  are  (1  to  r) :  Aircrafts- 
man Bill  Westmoreland,  former 
producer-announcer  of  the  station, 
now  with  the  RCAF;  Sub-Lt.  How- 
ard Caine,  former  producer-an- 
nouncer, with  Royal  Canadian 
Navy;  Petty  Officer  Art  Todd,  for- 
mer producer-operator,  also  with 
the  Navy. 


New  Coffee  Copy 

PAN-AMERICAN  COFFEE  Bu- 
reau, New  York,  is  inserting  new 
copy  in  its  national  advertising, 
which  includes  participations  on 
home  economics  programs  on  29 
stations,  highlighting  the  theme 
"Have  Another  Cup,"  and  stressing 
coffee  as  a  year-round,  all-purpose 
beverage,  in  line  with  the  now  am- 
ple stocks  available  for  civilian  use. 
Agency  is  J.  M.  Mathes  Inc.,  New 
York. 


Marglo  Placing 

MARGLO  PRODUCTS,  New  York, 
distributors  of  foods  for  pets,  has 
named  S.  Duane  Lyon  Inc.,  New 
York,  to  handle  its  advertising  and 
will  start  a  schedule  of  spot  an- 
nouncements on  WHN  New  York, 
adding  Philadelphia  and  Boston 
stations  and  perhaps  expanding 
further. 


CBS  Makes AvailableNetwork  Programs 
Free  to  Affiliated  Stations  With  FM 


BEGINNING  Feb.  1,  all  CBS  net- 
work programs  will  be  available  to 
FM  stations  owned  and  operated 
by  the  network's  affiliates,  without 
charge  to  them  and,  in  the  case  of 
commercial  shows,  without  any  ad- 
ditional charges  to  network  adver- 
tisers. CBS  stations  were  notified 
of  this  change  in  CBS  policy,  which 
previously  forbade  use  of  network 
programs  on  affiliates'  FM  stations, 
in  a  wire  sent  Jan.  24  by  Paul  Kes- 
ten,  executive  vice-president. 

Wire  also  announced  plans  for  a 
series  of  FM  engineering  clinics 
to  which  groups  of  affiliates  will  be 
invited.  "Because  Columbia's  in- 
terest is  solely  that  of  a  broadcast- 
er," the  message  read,  "this  will 
make  available  to  our  stations  im- 
partial and  expert  information  and 
advice  based  both  on  engineering 
data  and  on  practical  experience 
in  FM  operations  of  station 
WABC-FM  New  York  and  WBBM- 
FM  Chicago." 

Discussed  With  Paley 

Mr.  Kesten  stated  that  the  plan 
for  making  all  CBS  programs 
available  to  the  FM  stations  of  its 
affiliates  was  first  discussed  by 
William  S.  Paley,  CBS  president, 
with  the  Columbia  Affiliates  Ad- 
visory Board  at  its  meeting  on 
Sept.  15-16,  1943.  "This  was  orig- 
inally disclosed  as  a  post-war  plan 


Blue  Network  Gross 
By  Industries 


Automotive   $  2,362,331 

Cigars    and   cigarettes    1,153,026 

Clothing  and  dry  goods    233,801 

Confectionery   and   Soft   Drinks  4,351,154 

Drugs  and  toilet  goods    6,163,659 

Financial  and  insurance   32,432 

Foods  and  food  beverages   6,359,980 

Lubricants  and  Petroleum  Prod- 
ucts   2,395.942 

Machinery  and  Farm  Equipment  413,018 

Miscellaneous    214,384 

Paints    165,220 

Political    19,623 

Stationery  and  Publishers    453,208 

Travel  and  Hotels   7,740 

Wines  and  Beer   196,236 

Radio  Manufacturers  Assn.   348,194 

Total   $24,869,948 


to  take  effect  approximately  at  the 
time  when  manufacture  and  dis- 
tribution of  home  receiving  sets 
was  sanctioned  by  the  Office  of 
Civilian  Requirements  or  other  ap- 
propriate Governmental  agencies," 
he  explained.  "It  was  not  further 
disclosed  at  that  time  because  many 
of  our  affiliates  were  not  then  pre- 
pared to  make  long-term  plans  for 
frequency  modulation  broadcasting 
and  we  desired  to  make  no  an- 
nouncement which  might  prejudice 
their  position  or  influence  their  de- 
cision. 

Stations  Seek  Plans 

"Several  of  our  stations  have 
recently  asked  for  an  earlier  an- 
nouncement of  our  plans  and  have 
sought  assurance  that  they  will  not 
be  forced  to  seek  a  wholly  separate 
program  service  and  thus  compete 
with  themselves  at  their  own  ad- 
ditional expense.  We  have  accord- 
ingly reviewed  the  entire  question 
with  the  Advisory  Board  now  meet- 
ing here.  The  Board  joins  us  in 
the  conclusion  that  it  is  in  best 
interests  of  all  affiliates  to  dis- 
close CBS  FM  plans  at  this  time." 

Before  the  telegram  was  sent  the 
subject  of  FM  had  been  fully  dis- 
cussed by  the  Columbia  Affiliates 
Advisory  Board,  meeting  at  CBS 
headquarters  in  New  York,  Jan. 
24-25.  Group  also  discussed  with 
CBS  executives  plans  for  new  sus- 
taining programs,  the  White- 
Wheeler  bill,  results  of  the  net- 
work's fall  program  promotion 
campaign,  "CBS-Kate  Smith  Bond 
Day"  to  be  held  Feb.  1,  the  AFM 
situation  and  plans  for  the  1944 
election  of  members  of  the  CAAB. 

Present  nine  members,  repre- 
senting nine  geographical  sections 
of  the  country,  are  completing 
their  one-year  terms  which  began 
when  the  board  was  organized  in 
March  of  last  year. 


CRIME  STORIES  appearing  in  True 
Detective  Magazine,  published  by  Mac- 
Fadden  Publications  Inc.,  New  York, 
are  the  basis  for  a  weekly  half-hour 
series  started  on  Mutual  Jan.  26. 
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WRC 


GOES  TO  SEA  ON  A  LIBERTY  SHIP 


Radio  precedent  set  in  450  mile  wartime  convoy  trip 


AN  ANTI-AIRCRAFT  GUN,  it's  nomenclature  and  sighting  positions 
are  explained  to  Holly  Wright  by  one  of  the  ship's  gunners.  Wright 
had  to  learn  such  details  as  well  as  naval  terminology  in  order  to 
accurately  describe  the  activities  aboard  the  vessel. 


MARITIME  TRAINEES  SCRAMBLE  down  a  cargo  net  slung  over 
the  side  of  the  American  Mariner  during  an  abandon  ship  drill  on  the 
icy  Potomac.  A  description  of  this  drill  and  several  others  are  a  part 
of  the  many  interesting  programs  being  heard  now  by  WRC  audiences. 


GHEELHOUSE  on  the  bridge  is  ship's  "brain."  The  "talker"  at  left 
elays  a  command  of  the  Executive  Officer  Lt.  Cmdr.  A.  W.  Beale  to 
le  lookouts.  The  quartermaster,  or  helmsman,  mans  the  wheel.  At 
?ft  is  the  engine  room  telegraph;  at  right,  the  ship's  gyro-compass. 


LARGEST  SHIP  ever  to  come  up  the  Potomac,  the  American  Mariner 
docks  at  Washington's  municipal  wharf.  When  the  vessel  passed  Mt. 
Vernon,  WRC  was  able  to  make  the  first  recorded  description  of  the 
traditional  naval  ceremony  performed  aboard  every  ship  sailing  past 
the  historical  landmark. 


America's  No.  1  Network 


National  Broadcasting  Company 


AT  six  bells  January  11th,  Liberty  Ship 
American  Mariner  cast  off  at  New 
York.  Threading;  minefields,  skirting; 
submarine  nets,  she  headed  in  convoy 
for  the  open  sea.  First  port  of  call 
Washington,  D.  C.  .  .  .  to  stimulate  the 
Fourth  War  Loan  Drive. 

Aboard  her,  WRC's  program  crew- 
began  on-the-spot  recordings.  Interviews 
with  officers  and  men,  eye  witness 
accounts  of  a  blacked  out  convoy,  de- 
scription of  abandon  ship  drill.  From 
bridge  to  engine  room,  skipper  to  cook 
— these  programs  made  Washington  feel 
the  tenseness  of  life — and  the  nearness 
of  death — aboard  a  Liberty  Ship. 

Three  hours  of  these  programs  have 
added  power  to  the  Fourth  War  Loan 
Drive  in  Washington.  They  have  done 
something  else. 

They  have  added  to  the  public  mind 
another  impression  of  the  alertness  of 
WRC  programming  and  public  service. 
Alertness  that  keeps  WRC  first  in  Wash- 
ington morning,  afternoon  and  night. 


WRC 


WASHINGTON'S 
PREDOMINANT 

STATION 


A  Service  of  Radio 
Corporation  of  America 


'4 


Dunninger 


Gertrude  Laurence 


AT  6  TONIGHT 


Alma  Kitchetl 


some 
is 


Walter  tTtncheU 


ithing  wonderful 
going  to  happen  to 
your  radio 

Turn  your  dial  tQ  \ 


Right  on  the  split  second  of  6  o'clock  to- 
night, when  the  hands  of  your  watch  point  straight 
up  and  down,  a  switch  will  be  thrown  and  WJZ's 
powerful  new  transmitting  station  will  go  into  oper- 
ation at  its  new  location. 

Its  power  is  50,000  watts.  Its  tonal  quality  more  bril- 
liant ...  its  listening  reception  far  stronger  than  ever 
before.  Its  clarity,  that  of  a  sleigh  bell  at  midnight. 


To  understand  the  great  difference  on  Jfowr  radio, 
you  must  listen  both  before  an^  after  tljis  change" 
occurs.  Notice  how,  at  the  instant  of  &  o'cfpckV  the' 
strength  and  clarity  of  WJX-s  program's  "are'  vEfstly 
improved.  °  »-1  '  ' 

Turn  your  radio  dial  to  770,  and  bear  it  happen  for, 
yourself.  '"  ^     "  "       -  1 

Six  o'clock  sharp  tonight. 


Hear  these  great  programs  —  See  Newspaper  Radio  Listings  for  Day  and.  Time 


Music  •  The  Metropolitan  Opera,  Metropolitan  Audi- 
tions, The  Boston  Symphony,  Victory  Parade  of  Spot- 
light Bands,  Nancy  Martin,  Meet  Your  Navy, 
Morton  Downey,  Keepsakes,  Musical  Steelmakers, 
Paul  White  man,  Diane  Courtney  and  The  Jesters, 
Singo,  Southernaires,  Ink  Spots,  Moments  of  Memory. 

Forums  •  America's  Town  Meeting  of  the  Air,  America 
Tomorrow. 

Pities  and  Comment  •  Raymond  Gram  Swing, 
Walter  Winchell,  Drew  Pearson,  Dorothy  Thompson, 
Baukhage,  John  Gunther,  George  Hicks,  Git  Martyn, 
Lowell  Thomas,  John  Vender  cook,  Jimmy  Fidfer, 
Edward  Tomlinson,  Leon  Henderson,  John  B.  Ken- 
nedy, Westbrook  Van  Voorhis,  Rodriquez  and  Suther- 
land, Walter  Kiernan,  George  £.  needy,  Martin 
Agronsky,  Ray  Henle,  Hugh  James,  Henry  J.  Taylor, 
Hanson  Baldwin,  Francis  Drake,  Major  Geo.  Paul  B. 
M alone,  retired. 


Foreign  Correspondents  •  George  Hicks  (with 
U.S.  Fifth  Army  in  Italy),  Arthur  Feldman  (London), 
Donald  Coe  (Algiers),  Henry  Gorrell  (Ankara),  Clete 
Roberts  (New  Guinea),  Tom  Grandin  (London), 
Frederick  B.  Opper  (Chungking),  Frank  Shea  (Cairo). 

Children's  Programs  •  The  Blue  Playhouse, 
Terry  and  The  Pirates,  Dick  Tracy,  The  Sea  Hound, 
Jack  Armstrong,  Hop  Harrigan,  Captain  Midnight,/ 
The  Lone  Ranger,  Storyland  Theatre,  Land  of  the 
Lost,  Coast  to  Coast  on  a  Bus. 

Variety  •  Radio  Hall  of  Fame,  Duffy's,  Chamber 
Music  Society  of  Lower  Basin  Street,  Breakfast  at 
Sardi's,  What's  New?,  Breakfast  Club,  Ladies  Be 
Seated,  Dunninger,  The  Kibitzers,  Breakfast  in  Bed- 
lam, On  Stage  Everybody,  Minstrel  Show,  Awake  at 
the  Switch. 


Drama  •  Gertrude  Lawrence,  Parker  Family,  Hot 
Copy,  Gang  Busters,  Star  for  a  NignT^Famoua  Jury ' 
Trials,  Counterspy,  Wings  to  Victory,1  SWeet  River,' 
Chaplain  Jim,  My'True  Story;  Green  Hornet;  Adven- 
tures of  the  Falcon,  House  tm  Q'Street,  Hollywood 
Radio  Theatre,'  Army  Service  Forcer  Presents,  Don 
Ameche.         ->  orees  rwwuni*  i 

Quiz  •  Battle  of  the  Sexes,  Quiz  Hide,  Yankee  Doodle 
Quiz,  Blind  Date/Sez  You.     >  •  '■ 

Service  Programs  •  Nancy  Craig,  Alma  KitcheU, 
National  Farm  and  Home  HoW'Myfeier/  Chef,' 
Living  Should  Be  Fun,  Baby  Institute,  Bert  Btfchnch.  • 

Religious  and  Inspirational  Programs  • 

The  Catholic  Hour,  National  Vesr*rs,~The  Jewish 
Hour,  Religion  ^and"  the  New  Worfd,  "Our^ Spiritual 
Life,  Homespun,  The- Kiddie"  of  Life,  Building  for - 
Morale, Ted  M alone.  * '•■       0i  ^»  -  u-  « 


WJZ 

NEW  YORK 


7  70  (Jf  Y<W  DIAL 


Manufacturers  Promise  Full  Lines  of  FM 


VOLUME  production  of  full  lines  of  FM  equipment,  both  transmitting 
and  receiving,  as  soon  as  wartime  restrictions  are  lifted,  was  promised 
by  executives  of  eight  radio  manufacturing  companies  in  a  symposium 
before  the  FMBI  convention  at  the  opening  session  last  Wednesday  in 
New  York. 

Intensive  promotion  of  the  medium  was  promised  by  all  of  the  spokes- 
men, with  combination  AM  and  FM  sets  to  be  produced  as  soon  as  pro- 
duction lines  can  be  established.  The  preponderent  view  was  that  local 
and  regional  standard  stations  would  give  way  to  FM  for  urban  area 
coverage,  and  that  a  small  number  of  "transcontinental"  clear  channel 
stations  on  the  AM  frequencies  will  supply  the  "national"  coverage. 

Following  are  summaries  of  the  statements  of  the  manufacturing 
executives  on  their  future  FM  plans: 


C.  B 


.  JOLLIFFE 

Victor  Division 
RCA 


Jolliffe 


FOR  MANY  years  RCA  has  had 
a  very  considerable  interest  in  the 
technical  development  of  FM.  Re- 
search has  been  carrried  forward 
in  RCA  Labora- 
tories on  specific 
FM  circuits, 
propagation  char- 
acteristics of  very 
high  frequencies 
used  in  FM,  and 
on  component  ele- 
ments  required 
for  FM  broad- 
casting. RCA's 
research  work  on 
FM  is  continuing, 
but  most  of  it  is  related  to  the  war 
effort  and  is  of  a  confidential  or  se- 
cret nature. 

Prior  to  the  war  RCA  had  de- 
veloped and  was  ready  to  put  into 
application  some  novel  FM  circuits. 
We  expect  to  incorporate  these  cir- 
cuits in  apparatus  produced  in  the 
post-war  period.  We  manufactured 
and  supplied  FM  broadcast  trans- 
mitters prior  to  the  war.  As  soon  as 
civilian  production  is  resumed  we 
plan  to  offer  for  sale  a  complete 
line  of  FM  transmitters. 

Fidelity  Standards 

In  the  post-war  period,  all  RCA 
standard  broadcast  audio  equip- 
ment will  meet  the  present  stand- 
ards of  fidelity  for  FM  and  conse- 
quently all  standard  equipment  will 
be  satisfactory  for  use  with  FM 
transmitters.  RCA  has  produced 
test  and  monitoring  equipment  re- 
quired by  FM  stations  and  we  ex- 
pect to  continue  to  offer  this  appa- 
ratus for  sale.  RCA  plans  also  to 
supply  FM  antennas  suitable  for 
use  on  steel  towers  or  existing 
structural  supports.  RCA  will  be 
able  to  furnish  studio-transmitter 
link  circuit  equipment  and  acces- 
sories. In  fact,  we  plan  to  be  in  the 
same  position  as  we  have  been  in 
the  AM  broadcasting  field;  that  is, 
we  will  offer  a  complete  and  coordi- 
nated line  of  studio,  transmitter 
and  accessory  equipment.  We  ex- 
pect to  cooperate  with  stations  and 
with  their  consulting  engineers  in 
equipment  and  installation  prob- 
lems. 

With  respect  to  the  other  portion 
of  the  FM  system  in  which  the  pub- 
lic is  interested — the  receiver — as 
one  of  the  larger  producers  of  home 
radio  sets,  we  expect  to  offer  for 
sale  to  the  public  FM  receivers  of 
high  quality  design  at  reasonable 
prices. 


F.  R.  LACK 

Western  Electric  Co. 

WESTERN  Electric  has  no  state- 
ment to  make  on  its  post-war  man- 
ufacturing plans.  In  1943,  we  pro- 
duced $575,000,000  in  equipment  for 
the  armed  forces,  a  good  share  of 
it  FM.  In  1942  and  1943  we  turned 
out  $129,000,000  of  FM  equip- 
ment for  military  use.  We  are  do- 
ing a  war  job  now,  but  we  are  keep- 
ing our  own  people  informed  on 
post-war  operations.  As  soon  as  the 
story  can  be  told,  we  will  make 
available  to  the  industry  the  results 
of  our  experience  in  FM,  micro- 
wave and  other  new  fields. 

By  W.  R.  DAVID 

Transmitter  Division,   Electronic  Department 
General    Electric  Co. 

IT  SEEMS  reasonable  that  FM 
will  eventually  supplant  all  local, 
most  of  the  regional,  and  some  high 
power  AM  stations.  It  would  give 
the  public  FM 
and  better  AM 
reception.  The 
present  AM  band 
would  be  cleaned 
up,  making  more 
clear  channels 
available  for  more 
high  power  sta- 
tions. Possibly  in 
the  future  we  can 
have  super  power, 
500  kw  AM  sta- 
tions for  long  range  coverage.  At 
this  point  I  should  say  that  a  large 
master  FM  station  with  a  bunch  of 
satellite  stations  or  locally  owned 


Mr.  David 


affiliate  stations  has  far  greater 
coverage  possibilities  than  any  high 
power  station  in  the  eastern  or 
western  parts  of  the  United  States. 

A  few  months  ago,  I  stuck  my 
neck  out  and  predicted  500  FM  sta- 
tions and  50  AM  stations  five  years 
after  the  war.  To  complete  the  pre- 
diction, add  100  television  stations 
and  50  international  stations.  True, 
this  is  only  one  prediction  but  it  is 
based  upon  our  analysis  of  the 
trends  and  with  some  thought  about 
the  economics. 

Our  equipment  reservation  plan 
has  been  well  received  all  over  the 
country  and  it  has  created  interest 
in  Canada,  Central  and  South 
America.  Many  stations  have 
signed  up  and  we  expect  many 
more.  The  information  will  permit 
intelligent  planning  of  post-war 
production. 

Our  plans  for  the  future  are  very 
definite.  We  intend  to  manufacture 
and  offer  for  sale  a  complete  line 
of  FM  transmitting  equipment 
from  microphone  to  antenna  and  in 
addition,  medium  and  high  power 
AM  transmitters  both  conventional 
and  international.  Work  on  these 
lines  will  be  started  as  soon  as  our 
engineers  are  released  from  war 
work.  Manufacturing  will  start  as 
soon  as  we  are  authorized  to  pro- 
duce transmitting  equipment  for 
commercial  use. 

KEE  McCANNE 

Secretary   and  Asst.   General  Manager 
Stromberg-Carlson  Co. 

IN  THE  postwar  period,  Strom- 
berg-Carlson recognizes  two  fields 
for  FM  home  sets:  (1)  The  high 
quality  field  in  which  we  have 
been  predominate,  and  (2)  a 
field  for  simpler  FM  sets  with 
standard  loud  speakers  and  audio 
circuits  to  reproduce  speech  and 
ordinary  music  without  the  static 
and  the  interference  between  sta- 
tions presently  encountered  on  the 
AM  band. 

In  fact,  we  recognize  in  this 
second  type  of  receiver  the  means 
to  gradually  bring  about  a  corre- 
sponding improvement  and  return 
to  full  usefulness  of  the  AM  band 
and  its  high-powered  clear  chan- 
nel stations  like  WHAM.  If  700  or 
800  of  the  present  local  and  re- 


IN  RECOGNITION  of  cooperation  during  1943,  Pete  Smythe,  KLZ  pro- 
gram director,  receives  a  special  award  presented  to  the  station  by  Robert 
C.  Wade  (light  suit),  president  of  the  Denver  Junior  Chamber  of  Com- 
merce. Joining  in  the  ceremony  are  (1  to  r) :  Bill  Thompson,  chairman  of 
the  J.  C.  of  C.  Award  Committee;  Harvey  Wherman,  KLZ  chief  engineer; 
and  Don  McCraig,  KLZ  traffic  manager. 


gional  low-powered  AM  broadcast- 
ing stations  can  be  induced  through 
better  coverage,  lower  cost  opera- 
tion, and  reliable  day  and  night 
service  range  to  switch  to  FM, 
then  the  AM  dial  can  be  cleared  for 
a  few  trans-continental  and  district 
stations  operating  with  greatly 
increased  power  over  that  which 
they  are  licensed  to  use  today.  We 
intend  to  develop  this  field  and 
work  towards  that  end. 

No  Auto  Plans 

We  have  no  present  plans  for  pro- 
ducing FM  receivers  for  automo- 
biles, though  we  believe  that  FM 
portable  sets  will  be  a  post-war 
market  item,  and  that  FM-AM  sets 
for  automobile,  marine  and  aircraft 
use  will  find  a  ready  demand. 

We  believe  FM  provides  the  best 
means  for  transmitting  and  re- 
producing the  sound  tract  of  tele- 
vision pictures,  but  that  FM  re- 
ceiving sets  will  provide  a  large 
post-war  market  before  the  new 
television  standard  can  be  estab- 
lished and  transmitters  built  and 
installed.  The  addition  of  a  tele- 
vision picture  receiver  to  a  post- 
war FM-AM  radio-phonograph 
combination  should  provide  a  com- 
plete service  in  the  most  convenient 
form. 

We  are  also  interested  in  fac- 
simile, provided  its  economic  prob- 
lems for  market  'jromotion  can  be 
solved.  FM  will  naturally  be  used 
for  facsimile  inasmuch  as  the  pic- 
ture can  be  superimposed  on  the 
carrier  at  the  same  time  a  sound 
program  is  being  broadcast,  with- 
out having  to  turn  the  loud  speaker 
off  in  order  to  receive  the  picture 
as  has  heretofore  had  to  be  done 
in  facsimile  experiments  on  AM 
broadcasting  stations. 

CHARLES  M.  SIEBROFF 

President,  Radio  Engineering  Laboratories 

THE  Radio  Engineering  Labor- 
atories, Inc.  are  the  pioneer  manu- 
facturers of  FM  broadcast  trans- 
mitters, having  closely  collaborated 
with  Major  Edwin  H.  Armstrong 
in  the  construction  of  Radio  Sta- 
tion W2XMN,  Alpine,  New  Jersey. 
As  soon  as  restrictions  are  lifted, 
it  is  our  intention  to  continue  to 
supply  FM  broadcast  stations  com- 
plete with  their  necessary  acces- 
sories and  FM  studio-to-station 
links.  It  is  our  intention  to  continue 
to  employ  the  Armstrong  phase- 
shift  method  of  modulation.  Field 
information  and  actual  experience 
gained  from  the  operations  of  the 
many  REL-FM  stations  now  on 
the  air  more  than  substantiate  the 
continued  use  of  the  Armstrong 
phase-shift  method  of  modulation. 

Sees  Post- War  Advance 

We  feel  that  the  post-war  period 
will  show  a  tremendous  increase 
in  the  number  of  FM  broadcast 
stations,  that  many  of  these  new 
broadcasters  will  not  come  from 
the  ranks  of  the  present  AM  group, 
but  will  constitute  the  local  banker, 
grocer,  newspaper  or  what-have- 
you.  To  give  them  a  complete 
service  will  require  that  somebody 
do  for  them  everything  that  is 
necessary  to  get  them  properly 
started. 

Along  this  line,  REL  has  set  up  a 
program  whereby  the  new  broad- 
caster entering  the  field  can  secure 
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Steepest  Incline  in  the  World! 


You  are  looking  at  the  steepest  incline  in  the 
world  ...  an  actual  view  of  Lookout  Mountain 
Incline.  Incline  cars,  powered  by  cable,  run  up 
and  down  these  tracks  on  regular  schedule, 
serving  the  residents,  as  well  as  the  thousands  of 
tourists  who  come  to  Chattanooga  for  the 
breath-taking  and  awesome  beauty  of  the  sur- 
rounding mountains  and  lakes.  At  its  steepest 
point,  this  is  a  72.7%  grade  incline. 
With  the  development  of  TVA  power  projects, 
Chattanooga  has  combined  the  beauty  of  its 


natural  surroundings  with  the  attendant  and 
natural  industrial  development  following  in  the 
wake  of  TVA.  Today  Chattanooga  is  not  only 
on  '"the  Great  Lakes  of  the  South"  ...  it  is  the 
heart  of  the  TVA  power  empire! 

AND  IN  THE  CHATTANOOGA  MARKET  TIME 
BUYERS  ARE  INCLINED  TO  CHOOSE  WOOD 


A  survey  made  by  a  disinteresfed 
company  in  Chattanooga  reveals 
that  of  all  national  business  placed 
in  Chattanooga,  74.9%  went  to 
WDOD.  Station  B  received  18.3%, 
and  Station  C  received  4.8%.  Among 
time  buyers,  men  whose  business  it 
is  to  know  the  best  buy  for  their 
money,  WDOD  is  the  overwhelming 
choice. 


WDOD 

76.9% 

STATION  B 

18.3% 

STATION  C 

4.8% 
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a  complete  "packaged"  FM  broad- 
cast station,  low  in  cost  and  easy 
to  erect  so  that  his  community, 
which  now  lacks  adequate,  enjoy- 
able and  static  free  radio  enter- 
tainment will  be  properly  taken 
care  of.  This  FM  radio  package 
will  comprise  a  1  kw  transmitter, 
studio  equipment,  measuring  equip- 
ment and  the  necessary  material 
for  the  erection  of  a  suitable  an- 
tenna. 

The  prospective  broadcaster  need 
only  supply  the  building  or  the 
space  in  which  the  installation  is  to 
be  made  and  the  tower,  roof  or 
mountain  top  on  which  to  erect 
the  antenna. 

Besides  the  apparatus,  REL 
will  be  prepared  to  make  arrange- 
ments to  supply  all  of  the  engi- 
neering and  data  required  for  the 
FCC  construction  permit  filing. 
We  will  also  make  available  in- 
formation regarding  programming, 
advertising,  operating  costs,  and  as 
a  matter  of  fact  we  intend  to  make 
available  for  the  package  buyer 
all  he  wants  to  know.  This  means 
that  at  one  source  he  will  easily 
and  quickly  secure  the  necessary 
data  to  get  on  the  air.  In  plain  and 
straight  forward  language,  the 
package  will  be  supplied  from  "soup 
to  nuts." 

C.  R.  BARHYDT 

General  Electric  Co. 

FM  will  dominate  our  product  de- 
sign and  merchandising  and  adver- 
tising program  in  the  post-war 
period.  Tentative  plans  call  for  FM 
receivers  in  all  but  the  low  priced 
brackets.  We  believe  that  our  first 
post-war  line  produced  under  un- 
restricted conditions  will  consist 
of  FM  models  to  the  extent  of  ap- 
proximately 20%  by  units  and  60% 
by  dollar  volume. 

Omitting  the  AC/DC  sets  from 
the  picture,  we  expect  our  post- 
war line  to  consist  of  FM  sets  to 
the  extent  of  80  to  90%  of  all  re- 
maining types. 

A  detailed  survey  made  by  our 
Company  about  6  months  ago  in- 
dicates a  probable  deferred  demand 


at  the  end  of  1944  of  approxi- 
mately 25  million  receivers.  An- 
other way  to  approach  the  prob- 
lem is  to  consider  the  estimated  na- 
tional income  for  1944  which  has 
been  placed  at  approximately  150 
billion  dollars.  On  the  average,  ap- 
proximately %  of  1%  of  national 
income  is  spent  for  radio  receivers. 
This  gives  us  a  total  of  750  mil- 
lion dollars,  which  we  may  expect 
would  be  spent  for  radio  receivers 
in  1940  if  merchandise  were  avail- 
able. The  average  price  paid  for 
radio  receivers  in  the  1940-1941 
season  was  approximately  $30.00. 
Assuming  a  price  rise  post-war  of 
30%  and  dividing  our  750  million 
dollars  by  the  new  average  price 
so  obtained,  we  arrive  at  19  mil- 
lion sets  for  1944. 

25  Million  Market 

Considering  the  factors  of  in- 
creased buying  power,  pent-up  de- 
mand and  the  effect  of  FM  as  an 
obsolescence  factor,  it  is  believed 
that  25  million  receivers  is  a  very 
conservative  estimate  of  the  po- 
tential market  which  will  exist  in 
the  latter  part  of  this  year. 

Assuming  that  other  manu- 
facturers feel  at  least  as  optimis- 
tic about  FM  as  General  Electric, 
we  may  expect  a  production  of  ap- 
proximately 5  million  FM  receivers 
for  the  first  full  year  of  production 
following  the  lifting  of  all  re- 
strictions on  manufacturing.  As  to 
the  years  following,  I  think  we  may 
well  let  them  take  care  of  them- 
selves. The  experience  gained  in 
producing  and  selling  5  million  FM 
radio  receivers  will  certainly  give 
us  the  clue  as  to  what  to  do  in  the 
succeeding  years. 

We  have  been  told  that  we  are 
headed  for  several  years  of  pros- 
perity after  the  war.  If  we  accept 
this  hypothesis  and  assume  a  con- 
servative average  of  15  million  sets 
annually  for  5  years,  applying  the 
same  FM  percentage  for  the  entire 
period,  15  million  FM  sets  should 
be  in  the  hands  of  the  public  at  the 
end  of  5  years.  I  should  like  to 
point  out,  however,  that  this  as- 


sumes little  or  no  technical  prog- 
ress in  FM  for  the  5  year  period. 
We  at  General  Electric  are  not 
planning  to  produce  FM  receivers 
which  do  not  provide  the  superior 
advantages  which  FM  has  to  offer. 
We  believe  that  the  future  success 
of  FM  will  depend  on  maintaining 
high  standards  of  performance. 
This  does  not  necessarily  mean 
that  FM  will  be  confined  to  the 
high  priced  end  of  the  line.  We  be- 
lieve that  it  would  be  possible  to 
produce  FM  receivers  with  excel- 
lent performance  at  the  present 
time  that  could  retail  at  $60,  based 
on  pre-war  prices.  To  reduce  prices 
below  this  figure  and  at  the  same 
time  maintain  the  high  levels  of 
performance  which  FM  receivers 
must  have,  is  not  going  to  be  an 
easy  job.  We  think,  however,  that 
it  can  and  will  be  done. 

Perhaps  no  better  answer  can  be 
given  to  the  question  "What  do  you 
think  about  the  future  of  FM?" 
than  the  following  statement:  In 
1944  we  are  planning  to  spend  75% 
of  our  total  advertising  budget, 
or  a  million  and  a  half  dollars,  to 
tell  the  story  of  FM. 

ARTHUR  FREED 

Vice-President  and  General  Manager 
Freed  Radio  Corp. 

AFTER  the  war  we  will  continue, 
as  before,  to  concentrate  our  efforts 
on  serving  the  quality  market  for 
FM  receivers. 

Speaking  for  our  organization, 
one  of  the  small  group  of  manufac- 
turers and  broadcasters  who  have 
supported  Edwin  H.  Armstrong's 
faith  in  frequency  modulation  since 
1940,  we  welcome  to  the  ranks  of 
FM  a  host  of  new  manufacturers 
and  broadcasters,  who  will  share 
one  of  the  most  important  jobs  the 
industry  faces.  This  is  the  educa- 
tion of  the  public  and  the  dealer  by 
the  manufacturer  and  broadcaster 
to  the  full  advantages  of  FM.  That 
job  should  be  well  organized  and 
receive  the  complete  support  of  all 
branches  of  the  industry. 

Too  little  attention  has  been  paid 
to  the  antenna  requirements  of  FM. 


To  insure  complete  satisfaction, 
FM  sets  should  have  better  anten- 
na systems  than  those  provided  in 
the  past.  We  have  started  doing 
that  job  already  by  urging  builders 
of  post-war  homes  to  include  an- 
tenna connections  in  every  room  in 
which  a  radio  may  be  used,  and  to 
build  an  adequate  aerial  into  every 
home. 

J.  E.  BROWN 

Zenith   Radio  Corp. 

IN  DEVELOPING  its  post-war 
FM  receiver  planning  Zenith  is  of 
the  opinion  that  the  major  prob- 
lem before  the  industry  is  that  of 
the  extension  of  the  FM  band  to 
some  upper  frequency  limit  greater 
than  50  megacycles.  It  seems  logi- 
cal that  the  FM  band  might  incor- 
porate the  space  from  42-56  mega- 
cycles. Therefore  Zenith  planning 
calls  for  extension  of  the  tuning 
range  in  its  receivers  to  cover  this 
band. 

The  greatest  service  the  receiver 
industry  can  perform  for  the  new 
FM  broadcasting  business  is  to  se- 
cure the  widest  possible  circulation 
of  FM  receivers.  We  believe  this 
is  best  accomplished  bv  making  re- 
ceivers combination  FM  and  AM 
so  that  the  purchasers  of  new  re- 
ceivers in  the  price  brackets  in 
which  FM  can  fit  will  automatical- 
ly be  set  up  to  receive  the  FM  serv- 
ice as  it  expands. 

JAMES  S.  RASMUSSEN 

Crosley  Corp. 

IN  1940  and  1941  Crosley  produced 
high-quality  FM  receivers,  mainly 
combination  FM-AM  sets,  ranging 
from  $125  to  $275  in  price.  As  soon 
as  the  war  is  over  and  peacetime 
production  can  be  resumed,  Crosley 
will  be  back  in  the  field,  again  pro- 
ducing high-quality  receivers  in 
about  the  same  price  range. 


Electronic  Era  Seen 

KNOWLEDGE  and  experience 
gained  by  field  service  engineers  of 
the  radio  and  electronics  industry 
during  wartime  will  be  valuable  in 
the  postwar  "Age  of  Electronics", 
according  to  W.  L.  Jones,  vice-pres- 
ident and  general  manager  of  the 
RCA  Service  Co.  Mr.  Jones  said 
last  week  that  assignments  to  vari- 
ous military  and  naval  operations 
have  taken  RCA  field  men  to  war 
zones  throughout  the  world. 


WWNC  Asheville,  N.  C,  has  named 
the  Katz  Agency  Inc.  as  national  rep- 
resentative effective  Feb.  1. 


A  Dollar's  Worth 

F.  R.  LACK,  Western  Elec- 
tric Co.  engineering  execu- 
tive, told  the  FMBI  conven- 
tion in  New  York  last  Wed- 
nesday a  story  about  Dr. 
Edwin  H.  Armstrong,  FM 
inventor,  that  it  won't  forget. 
When  the  Signal  Corps  asked 
Western  Electric  to  manu- 
facture equipment  using  FM, 
he  went  to  Dr.  Armstrong 
for  a  manufacturers'  license. 
The  inventor  said  he  had 
fought  in  the  last  war,  but 
was  too  old  to  fight  in  this 
one.  "If  you  want  to  build 
FM  for  the  war,  and  I  think 
you  should,  you  can  have  the 
license  for  $1".  Mr.  Lack  ob- 
served that  in  the  past  two 
years  his  company  has  built 
$129,000,000  worth  of  FM 
equipment  on  a  $1  license. 
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FBI  Chief  Faces  Possible 
Contempt  Charge  in  Congress 

Again  Declines  to  Answer  Questions  Before  FCC 
Probers  on  Orders  of  President 


POSSIBILITIES  loomed  last  week 
that  Director  J.  Edgar  Hoover  of 
the  FBI  may  be  cited  for  contempt 
of  Congress  because  he  has  con- 
sistently refused,  under  a  presi- 
dential directive  and  orders  from 
the  Attorney  General,  to  answer 
questions  before  the  House  Select 
Committee  to  Investigate  the  FCC. 

Appearing  before  the  Committee 
last  Wednesday  for  the  second 
time,  Mr.  Hoover  declined  to  pro- 
duce the  Presidential  directive  and 
to  answer  questions,  despite  spe- 
cific instructions  from  the  Com- 
mittee transmitted  by  Chairman 
Lea  (D-Cal.). 

Attorney  General  Rules 

"The  chair  directs  that  you  an- 
swer questions,"  said  Mr.  Lea. 

"I  must  decline,  Mr.  Chairman, 
for  reasons  set  forth  previously," 
replied  Mr.  Hoover.  He  had  refused 
Jan.  20  to  answer  questions  on  ad- 
vice of  Assistant  Solicitor  General 
Hugh  B.  Cox  [Broadcasting,  Jan. 
24]. 

"Do  you  understand  that  the 
chairman  has  now  directed  you  to 
produce  the  written  directive  from 
the  President  and  to  answer  ques- 
tions?" asked  Committee  General 
Counsel  Eugene  L.  Garey  of  the 
FBI  chief.  Mr.  Hoover  said  he  un- 
derstood but  that  he  must  "again 
decline  for  reasons  previously 
stated." 

Mr.  Garey  read  into  the  record 
a  letter  from  Attorney  General 
Biddle  to  Chairman  Lea  in  which 
the  Attorney  General  said  that  he 
had  instructed  Mr.  Hoover  not  to 
produce  the  Presidential  directive 
for  the  Committee  and  to  decline  to 
answer  questions  outlined  the  pre- 
vious week  on  the  grounds  that  an- 
swers would  involve  "internal  se- 
curity." 

"The  position  created  by  this 
letter  and  by  Mr.  Hoover's  posi- 
tion, Mr.  Chairman,"  said  Counsel 
Garey,  "is  of  course  a  matter  for 
the  Committee  to  determine  and  in 
view  of  the  fact  it  may  decide  to 
refer  the  matter  to  the  House  for 
instructions  and  for  action,  I  think 
perhaps  we  should  have  the  record 
in  such  chape,  that  in  the  event 
the  House  elects  to  exercise  its 
constitutional  powers  and  compel 
answers  to  these  questions,  there 
are  a  few  questions  I  should  put 
to  Mr.  Hoover." 

Garey  Scouts  Security  Angle 

"The  chairman,  speaking  for  the 
Committee,"  Mr.  Lea  addressed 
Mr.  Hoover,  "directs  you  to  answer 
questions  put  to  you." 

"I  must  decline,  Mr.  Chairman, 
for  reasons  previously  stated  by 
me  as  well  as  the  directive  in  the 
letter  just  read." 

"You  have  no  other  reasons  for 


declining?"  asked  Rep.  Hart  (D- 
N.  J.). 

"Absolutely  no  other  reason," 
the  FBI  chief  replied  emphatically. 

Through  a  series  of  questions  to 
Mr.  Garey  Rep.  Miller  (R-Mo.) 
brought  out  that  answers  to  the 
proposed  questions  did  not,  in  Mr. 
Garey's  opinion,  deal  in  internal 
security;  they  would  not  interfere 
with  the  war  but  would,  in  fact, 
be  an  aid  to  winning  the  war  and 
in  "some  cases"  Congress  could 
not  "legislate  properly  without  this 
information." 

Mr.  Hoover  told  Rep.  Hart  that 
he  did  not  have  a  copy  of  the  Presi- 
dential directive  on  his  person,  al- 
though he  did  have  a  copy  in  his 
pocket  Jan.  20,  when  he  first  ap- 
peared as  a  witness.  When  Mr. 
Garey  asked  Mr.  Hoover  if  he 
would  answer  the  questions  in  ex- 
ecutive session,  Rep.  Hart  objected, 
saying  that  if  the  Committee  felt 
it  expedient  to  call  Mr.  Hoover 
into  executive  session  such  action 
would  be  taken. 

"I  don't  have  in  mind  Mr.  Hoo- 
ver's appearance  in  executive  ses- 
sion at  this  time,"  said  Chairman 
Lea.  "Perhaps  later  we'll  want  to 
call  him,  but  I  think  the  Commit- 
tee should  first  decide  its  course 
of  action." 

Executive  Session 

Although  the  Committee  did  go 
into  executive  session  at  the  close 
of  Wednesday's  public  hearing,  ac- 
tion on  Mr.  Hoover's  case  was  de- 
ferred, it  was  understood,  until  the 
full  Committee  could  participate. 
Reps.  Magnuson  (D-Wash.)  and 
Wigglesworth  (R-Mass.)  were  ab- 
sent. 

Olive  Amelia  Merrill,  former 
secretary  to  Chester  A.  Teitgen, 
supervisor  of  translators  and  tran- 
scribers of  the  Foreign  Broadcast 
Intelligence  Service,  was  closeted 


with  the  Committee  in  executive 
session.  Miss  Merrill  is  scheduled 
to  testify  in  open  hearing  Tuesday 
(Feb.  1),  when  hearings  are  re- 
sumed at  10  a.  m. 

Following  is  text  of  the  letter 
dated  Jan.  24  from  Attorney  Gen- 
eral Biddle  to  Chairman  Lea: 

My  dear  Mr.  Chairman: 

I  have  carefully  considered  the  request 
of  Mr.  Garey,  counsel  for  the  Committee, 
that  I  produce  before  your  Committee  a 
copy  of  the  document  that  I  received  from 
the  President  directing  Mr.  Hoover  not  to 
testify  before  your  Committee  about  cer- 
tain transactions  between  this  Department 
and  the  FCC. 

It  is  my  view  that  as  a  matter  of  law 
and  of  long-established  constitutional  prac- 
tice, communications  between  the  Presi- 
dent and  the  Attorney  General  are  confi- 
dential and  privileged  and  not  subject  to 
inquiry  by  a  committee  of  one  of  the 
Houses  of  Congress.  In  this  instance,  it 
seems  to  me  that  the  privilege  should  not 
be  waived;  to  do  so  would  be  to  establish 
an  unfortunate  precedent,  inconsistent 
with  the  position  taken  by  my  predeces- 
sors. It  could,  moreover,  open  the  door  to 
detailed  inquiries  into  the  confidential  and 
privileged  relationship  that  exists  between 
the  President  and  the  Attorney  General, 
heretofore  generally  recognized  by  the 
Congress.  I  must  therefore  respectfully  de- 
cline to  produce  before  your  Committee 
the  President's  communication.  Without 
waiving  in  any  way  the  privilege,  however, 
I  believe  that  I  can  inform  the  Committee 
that  the  President's  direction  states  that 
because  the  transactions  relate  to  the  in- 
ternal security  of  the  country,  it  would  not 
be  in  the  public  interest,  at  the  present 
time,  for  Mr.  Hoover  or  any  officer  of  the 
Department  to  testify  about  them  or  to 
disclose  any  correspondence  concerning 
them. 

Furthermore,  I  should  like  to  point  out 
that  a  number  of  Mr.  Garey's  questions 
related  to  the  methods  and  results  of  in- 
vestigations carried  on  by  the  FBI.  The 
Dept.  of  Justice  has  consistently  taken 
the  position,  long  acquiesced  in  by  the 
Congress,  that  it  is  not  in  the  public  in- 
terest to  have  these  matters  publicly  dis- 
closed. Even  in  the  absence  of  instructions 
from  the  President,  therefore,  I  should 
have  directed  Mr.  Hoover  to  refuse  to  an- 
swer these  questions. 

I  note  from  the  transcript  of  the  hear- 
ing held  by  your  Committee  on  Jan.  20, 
1944,  that  Mr.  Hoover  has  been  requested 
to  return  on  the  morning  of  Tuesday, 
Jan.  25.  I  also  note  that  Mr.  Garey  has 
stated  that  the  general  subjects  as  to 
which  he  wishes  to  examine  Mr.  Hoover 
were  all  touched  upon  in  one  form  or  an- 
other during  the  course  of  his  examina- 
tion on  Jan.  20,  1944.  The  transcript  of 
that  examination  shows  that  these  subjects 
fall  within  the  scope  of  the  direction  given 
by  the  President.  If  Mr.  Hoover  appears 
again  before  the  Committee,  he  would  be 
obliged  again  to  decline  to  testify  as  to 
these  matters.  I  hope  you  will  agree  with 
me  that  no  useful  purpose  will  be  served 
by  a  repetition  of  Mr.  Hoover's  refusal  to 
testify.  Certainly,  no  additional  hearing 
is  required  to  indicate  the  scope  of  Mr. 
Garey's  questions  or  of  Mr.  Hoover's  re- 
fusals to  answer.  In  view  of  the  heavy  de- 
mands made  upon  Mr.  Hoover's  time  by 
his  official  responsibilities,  I  respectfully 
suggest  that  he  should  be  excused  from 
further  attendance  before  the  Committee." 


MUTUAL  CONGRATULATIONS  follow  the  first  broadcast  of  Freedom 
of  Opportunity,  MBS'  new  series  presented  in  cooperation  with  the  U.  S. 
Chamber  of  Commerce  by  the  Mutual  Benefit  Health  &  Accident  Assn., 
Omaha,  originating  out  of  WGN  Chicago.  On  stage  after  the  perform- 
ance were  (1  to  r)  :  Ralph  Rosenthal,  account  executive,  Arthur  Meyer- 
hoff  &  Co.,  Chicago;  Ade  Hult,  western  sales  manager,  MBS;  Joseph  T. 
Ainley,  director  of  the  program;  Hubert  C.  Carden,  chairman,  radio 
committee,  Mutual  Benefit  Health  &  Accident  Assn.;  and  Nels  Shawn, 
radio  director.  Agency  handling  the  account  is  Arthur  Meyerhoff  &  Co. 


Elaine  Ewing  to  JWT 

ELAINE  EWING,  assistant  chief 
of  station  relations  and  editor  of 
the  Women's  Radio  War  Program 
Guide  for  the  Domestic  Radio  Bu- 
reau of  the  Office  of  War  Informa- 
tion, has  joined  J.  Walter  Thomp- 
son Co.  on  special  assignment  in 
Washington.  She 
will  assist  John 
Heine  y,  who 
opened  the  new 
Thompson  radio 
office  in  Washing- 
ton several  weeks 
ago  at  630  Bond 
Bldg.  Mrs.  Ewing 
came  to  Wash- 
ington from  NBC, 
to  work  with 
.  „  .  William  B.  Lew- 
Maine  Lwing     is  Douglas  Meser- 

vy  and  Philip  Cohen  in  setting  up 
the  Radio  Division  of  the  OFF,  la- 
ter the  Radio  Bureau  of  OWL  Mrs. 
Ewing  will  assist  in  obtaining  tal- 
ent, and  writing  and  production  on 
Thompson  shows,  particularly  the 
Owens-Illinois  Broadway  Matinee 
five-times  weekly  series  and  RCA's 
What's  New. 


Hunt  Bros.  Revision 

HUNT  BROS.  PACKING  Co.,  San 
Francisco  (food  packers),  which 
started  radio  for  the  first  time  Jan. 
2  with  Vaudeville  Hotel,  has 
dropped  the  show  and  on  Feb.  15 
begins  sponsorship  of  Fulton  Lewis 
jr.  on  34  Pacific  Coast  Don  Lee  Net- 
work stations  Tuesday,  Thursday 
(9:45-10  p.m.  PWT).  Firm  also 
will  sponsor  Deane  Dickason,  com- 
mentator, on  5  CBS  stations  (KNX 
KQW  KARM  KROY  KGDM) 
Tuesday,  Thursday  (9:45-10  p.m. 
PWT),  starting  Jan.  25.  Account  is 
handled  by  Garfield  &  Guild,  San 
Francisco. 


WHBU  Transfer 

CONSENT  to  acquisition  of  con- 
trol of  WHBU  Anderson,  Ind.,  by 
L.  M.  Kennett,  through  sale  of  500 
shares  (50%)  of  common  stock  for 
$10,000  cash  from  Roy  E.  Blossom 
(499  shares)  and  Mrs.  Blossom 
(1  share)  was  granted  last  week 
by  the  FCC.  Messrs.  Blossom  and 
Kennett  were  joint  owners  prior  to 
the  transfer.  Mr.  Kennett  now 
holds  sole  control,  with  Mrs.  Ken- 
nett holding  one  of  the  total  1000 
shares.  Mr.  Blossom  is  retiring  be- 
cause of  ill  health. 


New  Yankee  Show 

LITTLE  CROW  MILLING  Co., 
Warsaw,  Ind.,  sponsors  a  new 
show  titled  Happy  Hank  on  Mas- 
sachusetts, Connecticut  and  Rhode 
Island  Yankee  Network  stations 
Monday  through  Friday,  7:30-45 
p.m.,  starting  Jan.  31.  A  successful 
children's  program  in  the  Detroit 
area,  Happy  Hank  will  introduce 
New  Englanders  to  Coco-Wheat,  a 
hot  wheat  cereal  with  a  mild  cocoa 
flavoring. 


Universal  Spots 

UNIVERSAL  PICTURES,  New 
York,  last  week  spent  nearly  $4,000 
for  a  spot  radio  campaign  on  six 
New  York  stations  to  promote  the 
local  showing  of  "Gung  Ho!"  A 
series  of  100  five-minute  transcrip- 
tions is  being  distributed  to  branch 
managers  for  use  of  local  distribu- 
tors. Agency  for  Universal  is  J. 
Walter  Thompson  Co.,  New  York. 
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NOW  YOU  CAN  REACH  AMERICA'S  MOST  ACTIVE  NEW  MARKET 


THINGS  are  really  happening  in  Alaska.  Much  of  the 
amazing  development  is  a  military  secret.  You'll  have 
to  wait  until  we  win  the  war  to  hear  about  it.  *  It  is  no 
secret,  however,  that  the  population  of  Alaska  is  many  times 
as  large  as  it  was  three  years  ago  and  will  be  larger  after  the 
war.  *  With  the  completion  of  the  Alaska  Highway  which 
brings  Alaska  within  a  few  days  drive  from  any  part  of  con- 
tinental United  States,  the  Territory  has  suddenly  become  a 
rich  new  market  which  progressive  advertisers  are  losing  no 
time  to  capture.  The  ground  work  laid  today  will  determine 
the  new  buying  habits  of  Alaskans  for  the  next  generation. 
*  New  airports,  new  airlines,  a  projected  railroad,  new  ship 
service,  will  make  Alaska  the  fastest  growing  spot  on  the 
American  continent.  *  Alaskan  men  and  women  buy  nearly 
four  times  as  much  merchandise  per  capita  as  your  neighbors 
in  the  States.  Wages  are  high  and  money  is  plentiful.  Nowhere 
in  the  world  do  folks  depend  so  completely  upon  their  radio 
stations  for  news  and  entertainment.  And  they  show  their 
appreciation  by  buying  the  advertisers'  merchandise.  *  A  test 
campaign  will  convince  you.  The  cost  is  low,  the  results  truly 
startling.  Wire  or  write  for  availabilities. 


//  you  have  any  questions  regarding  Alaska,  don't  hesitate  to 
write  me.  We  have  eight  men  in  our  Seattle  office  who  know 
the  Territory  thoroughly.  Between  us,  we  can  dig  up  the 
information  you  request,  whether  it  pertains  to  radio,  bear 
hunting,  steamship  schedules,  the  weather,  salmon  fishing 
or  gold  mining.  ~k  By  the  way,  I  have  a  few  hundred  addi- 
tional copies  of  the  Annual  Pictorial  Edition  of  Alaska  Life, 
which  I  publish.  It's  just  off  the  press  and,  I  believe,  gives  a 
rather  complete  analysis  of  Alaska  in  1943.  If  you'd  like  a 
copy  just  send  me  your  request  on  your  company  stationery. 
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Fly  Tells  Broadcasters  FM  Is  fOf  Age' 


Warns  Hurry-Up  Plans 
Will  Sacrifice  FM 
Quality 

FM  WAS  DECLARED  "of  age" 
by  FCC  Chairman  James  Law- 
rence Fly  in  an  extemporaneous 
address  to  the  650  delegates  at  the 
convention  luncheon  of  FM  Broad- 
casters Inc.  last  Wednesday  in 
New  York.  Mixing  a  plea  for  co- 
operation in  establishing  a  larger 
use  of  radio  service,  with  a  sort 
of  Will  Rogers  brand  of  homespun 
humor,  Chairman  Fly  did  not  try 
to  answer  seriously  the  questions 
propounded  by  broadcasters  on 
FM's  future,  economic  or  regula- 
tory. 

Instead  of  introducing  Chairman 
Fly  to  the  overflowing  luncheon 
audience,  President  Damm,  in  re- 


versing the  order,  first  asked  that 
the  40  FM  licensees,  who  have 
pioneered  the  field,  stand  for  recog- 
nition. Then  he  called  upon  the  72 
applicants  for  FM  stations,  and 
finally  the  "400  other  individuals" 
who  had  come  to  get  first-hand  in- 
formation on  the  medium. 

"Here  to  Stay" 
Mr.  Fly  commented  that  the 
convention  constituted  the  biggest 
and  most  pleasant  group  he  had 
met  in  radio  "since  the  first  day 
of  the  convention  at  St.  Louis", 
alluding  to  his  bitter  fight  at  the 
1941  NAB  Convention.  He  then 
read  the  President's  letter  to  Mr. 
Damm,  observing  that  he  was  hap- 
py that  the  President  "recognized 
the  significance  of  the  contribu- 
tions of  the  great  scientists".  He 
paid  high  tribute  to  Dr.  Arm- 
strong, and  called  upon  broadcast- 


ers and  manufacturers  to  avoid 
"hurry  up"  schemes  that  would 
sacrifice  the  quality  and  high-fidel- 
ity of  FM. 

"FM  is  of  age",  Mr.  Fly  de- 
clared. "It  is  going  to  stay.  No  one 
of  us  can  stop  it". 

Alluding  to  the  appointment  of 
RTPB  to  provide  for  orderly  al- 
location of  the  high  frequency 
spectrum,  Mr.  Fly  said  that  the 
very  opportunity  afforded  by  FM, 
as  a  high  fidelity  service,  would 
be  frustrated  unless  the  entire 
technical  task  is  coordinated.  He 
stressed  the  importance  of  "over- 
all, sound  long-range  planning". 

FCC  Will  Cooperate 

"Hurry-up  schemes  for  mass- 
production,"  Mr.  Fly  cautioned, 
"should  be  avoided.  FM  quality 
can  be  no  greater  than  the  nar- 
rowest inside  'choke  point'  in  the 


system  from  microphone  to  re- 
ceiver." 

RTPB,  Mr.  Fly  declared,  con- 
stitutes the  most  competent  group 
of  technical  men  ever  assembled. 
This  board,  he  said,  is  entitled  to 
the  cooperation  of  FM  broadcast- 
ers. 

Pointing  to  the  "golden  oppor- 
tunity" in  FM,  Mr.  Fly  advised 
that  "instead  of  rushing  pell-mell 
into  injurious  production,  we  have 
what  we  might  call  a  beneficent 
stalemate".  The  war  -  imposed 
freezes,  he  said,  provide  time  for 
development  in  an  orderly  way  and 
for  planning  upon  an  "optimum 
engineering  and  mechanical  basis." 
He  pledged  the  cooperation  of  the 
FCC  in  FM  development. 

Calling  for  "completely  free  en- 
terprise", Mr.  Fly  said  the  trend 
must  be  away  from  "monopolistic 
controls".  He  compared  FM  today 
to  standard  broadcasting  in  the 
1920's  and  predicted  that  it  may 
become  a  greater  service.  That  it 
will  go  ahead,  he  said,  is  certain. 

Departing  from  his  technical 
discussion,  Mr.  Fly  reopened  his 
crusade  against  soap  operas,  rac- 
ing result  programs  and  "the 
hawking  of  money"  over  the  air. 
After  having  stressed  the  im- 
portance of  high  fidelity  he  said 
that  it  won't  be  necessary  on  FM 
to  use  such  program  devices. 
"Some  broadcasters  may  have  to 
have  a  high  colonic  irrigation"  he 
asserted  in  prefacing  his  tirade 
against  program  quality.  That 
type  of  programming,  he  said,  can 
be  "put  out  with  baling  wire — - 
that's  about  what  it  rates". 

Humorous  Mood 

Putting  on  a  brand  of  humorous 
monologue,  Chairman  Fly  read  a 
number  of  the  questions  which  had 
been  prepared  in  advance  by 
broadcasters  for  the  panel  of  FM 
experts  on  Thursday.  To  the  ques- 
tion whether  FM  would  replace 
AM,  Mr.  Fly  remarked:  "This  is 
one  of  the  most  serious  questions 
facing  the  radio  industry  today". 

As  to  the  elimination  of  auto- 
mobile ignition  interference  to  FM, 
the  Chairman  dryly  proposed  that 
the  automotive  industry  ought  to 
provide  propulsion  eliminating 
spark  emissions.  One  broadcaster 
had  asked  whether  he  would  be 
cutting  his  own  throat  by  going 
into  FM  and  thereby  building  a 
competitor.  Mr.  Fly  thought  the 
answer  would  be  for  him  not  to 
go  into  FM  but  simply  "cut  his 
throat  and  let  it  go  at  that". 

The  Chairman  made  no  serious 
attempt  to  answer  any  of  the 
questions  troubling  broadcasters. 
Finally,  he  admonished  broadcast- 
ers to  "get  together  on  this  tre- 
mendous task". 


Sheaffer  on  NBC 

W.  A.  SHEAFFER  PEN  Co.,  Fort 
Madison,  la.,  on  Feb.  13  will  be- 
gin sponsorship  of  a  quarter-hour 
program  on  126  NBC  stations,  Sun- 
days, 3-3:30  p.m.  Contract  is  for 
52  weeks.  Agency  is  Russel  M. 
Seeds  Adv.,  Chicago. 


This  is  the  third  of  a  series  highlighting  the  cities  of  the  lush  KFYR  area  here  in  the 
Great  Northwest.  Individually,  these  cities  are  relatively  small  markets  ....  but,  taken 
together,  they  form  a  tremendous  market  which  the  alert  advertiser  cannot  afford  to 
overlook. 

Listening  figures  are  based  on  a  recent  survey  by  Commercial  Service  Company  of 
Bismarck.  A  cross-section  of  listeners  was  asked,  "What  is  your  favorite  daytime  station? 
.  .  .  favorite  nighttime  station?"  The  percentage  of  those  replying  in  favor  of  KFYR  proves 
that  KFYR  is  dominant  in  the  Northwest. 


Favorite  daytime  station 


Favorite  nighttime  station 


Miles  City 

KFYR  53.6% 

Next  Station  25.0% 

First  Station  32.1% 
(50,000  watts) 

KFYR  17.9% 


Detail  sales  per  family  (1939)  (est.) 

(National  Average— 1939:  $1,206) 


Huron 

KFYR  44.4% 

Next  Station  11.2% 

First  Station  25.9% 
(5,000  nails) 

KFYR  22.3% 

$2,240 


$2,019 

06) 

Airline  miles  from  Bismarck   260  221 

Ask  any  John  Blair  man  for  the  complete  KFYR  coverage  story 


K  FSJ  R  ^ilmaick 

550  Kilocycle/-  N.  Dak.  '5ooo  \)/atti 
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NOW  AVAILABLE 


MnHOM  THRU  fM»M 
6:00  P.M.  t« 615 

u   „  network  stars  for 
The  SMOOTHIES  have  been      featured  with 

f  red  Waring,  Burn 

and  manv  others.  ,ted451eo- 
11  &.  Associates  cotnP_ e  d  the 


m  o 


o  t  h  i  e 


ST.  LOUIS 


Survey  details 
on  request 


HOTEL  CHASE 
ST.  LOUIS 


IN  ST.  LOUIS  THE  TREND  IS  TO  KWK 

PAUL  H.  RAYMER,  REPRESENTATIVE 
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Horse  Sense  xO 


IT  HAS  BEEN  SAID:  "YOU  CAN 
LEAD  A  HORSE  TO  WATER  BUT 
YOU   CAN'T   MAKE   HIM  DRINK." 


WHEN  HORSES  WANT  WATER  YOU 
BOTHER  ABOUT  MAKING  THEM  DRINK! 


To  be  sure,  radio  listeners  are  not 
horses,  but  they,  too,  have  certain 
habits  which  are  peculiarly  their 
own.  They  invariably  "drink"  heart- 
ily of  programs  to  their  liking  —  and 
head  for  the  "trough"  often! 

That's  the  way  Fort  Industry  Com- 
pany Stations  go  about  getting  lis- 
teners—  keyed  to  the  markets  they 
serve  is  the  thing  1 


Granted  it's  a  homespun  theory,  but 
people  are  people  the  world  over 
and  if  they  get  what  they  prefer  they 
are  satisfied  friends.  Every  Fort 
Industry  Station  has  many  such  sat- 
isfied friends  ready  to  hand  over  to 
advertisers  who  have  "drinking 
water"  to  offer.  The  capacity  of  these 
listeners  is  making  numerous  cam- 
paigns outstanding  successes. 

They'll  "drink"  for  you,  too  1 


WSPD 

Toledo, 
Ohio 

WMMN 

Fairmont, 
West  Virginia 


WAGA 

Atlanta, 
Georgia 

WHIZ 

Zanesville, 
Ohio 


WWVA 

Wheeling, 
West  Virginia 

WLOK 

Lima, 
Ohio 


Radio's  Fighting  Sons 

THAT  RADIO  is  doing  its  share  to  win  the 
war  on  the  battle  fields  as  well  as  on  the  home 
front  is  brought  home  vividly  in  the  Honor 
Roll  of  broadcasters  and  employes  who  left 
their  jobs  for  the  armed  services.  The  Honor 
Roll,  to  be  published  in  the  1944  Broadcasting 
Year  Book  Number,  now  on  the  presses,  lists 
5,813  men,  including  35  who  have  given  their 
lives  or  are  missing  in  action,  and  six  known 
to  be  prisoners  of  war. 

A  careful  check  of  listings,  provided  by  net- 
works and  stations,  disclosed  that  many  radio 
men  now  in  the  service  were  not  listed.  Some 
have  been  inducted  since  the  tabulation  was 
compiled;  others  were  not  listed  by  stations. 
Conservative  estimates  place  radio's  fighting 
men  at  well  over  one-fourth  of  the  industry's 
total  personnel.  Those  listed  in  the  Honor  Roll 
represent  more  than  23%  of  broadcasting's 
executives  and  employes. 

When  they  get  back,  radio  will  have  room 
for  them  all.  Better  jobs  in  many  cases  will 
await  them,  for  with  the  development  of  such 
new  services  as  television  and  FM,  great  op- 
portunities will  be  presented.  Radio  can  use 
the  brains,  brawn  and  zeal  of  its  fighting  sons. 

Radio  is  backing  the  attack  in  all  respects. 
At  the  front  with  soldiers,  sailors  and  marines ; 
at  home  by  giving  more  than  100  million  dol- 
lars annually  in  time  and  talent  to  promote 
war  campaigns. 


That  'Duopoly'  Gun 

SINCE  THE  FCC  promulgated  its  "duopoly" 
order  last  November,  banning  control  of  more 
than  one  station  in  the  same  or  overlapping 
areas-,  the  40  or  50  multiple  owners,  actual  or 
suspect,  have  been  in  a  dither.  In  almost  every 
instance,  the  dual  owner  feels  there  are  ex- 
tenuating circumstances  in  his  case,  but  all 
are  faced  with  a  May  31  deadline — or  else. 

Theirs  isn't  a  popular  cause,  since  so  few 
stations  are  affected.  It  may  well  be  that  dual 
operation  of  standard  stations  isn't  desirable. 
But  the  issue  is  broader  than  that.  Certainly 
no  rule-of-thumb  can  be  applied. 

The  big  trouble  is  the  "forced  sale"  aspect. 
The  war  has  brought  about  a  critical  man- 
power situation.  Radio  materials  are  scarce  or 
unavailable.  And,  most  significant,  there  has 
been  no  complaint  against  dual  operation  from 
the  public. 

The  FCC  order  couldn't  have  been  more  un- 
timely. Practically  all  of  the  dual  stations 
(which  have  been  given  license  renewals  for 
years  by  the  FCC  and  the  old  Radio  Com- 
mission) use  common  facilities.  Many  of  them 
have  the  same  transmitter  houses.  Thus  they 
are  able  to  conserve  manpower  and  materials. 
To  force  separations  means  a  rush  to  get  per- 
sonnel, technical  and  general,  materials  and 
equipment — all  on  the  wartime  critical  lists. 
For  all  this  hardship,  there  wouldn't  be  an 
iota  of  improvement  in  service. 

The  order  should  be  postponed.  It  might  well 
be  deferred  until  the  war's  end.  Or  it  might 
be  extended  until  such  time  as  the  manpower 
and  material  situations  are  no  longer  critical, 


which  may  precede  the  termination  of  the  war. 
It  is  true  that  the  FCC  has  made  provision 
for  individual  pleadings  where  hardship  would 
be  encountered.  But  the  FCC  already  has  es- 
tablished precedent  for  averting  forced  sales 
by  allowing  an  indefinite  time  for  disposition 
of  the  Blue  network.  The  multiple  owners, 
generally,  are  smaller  independent  operators. 
They  should  be  given  the  same  privileges  as 
the  larger  entities. 

In  disposing  of  the  newspaper  ownership 
order,  the  FCC  wisely  decided  to  consider  sit- 
uations on  their  individual  merits.  The  same 
formula  could  be  applied  to  dual  ownership. 
The  circumstances  are  not  dissimilar.  The 
"duopoly"  order  was  not  demanded  by  the 
public  or  in  Congress.  It  just  popped  up  with- 
out warning.  The  result  is  that  every  broad- 
caster affected  feels  he  has  a  gun  against  his 
head. 

Every  broadcaster  who  feels  he  is  affected 
by  the  order,  whether  it  is  an  out-and-out  dual 
ownership  situation  or  a  rather  strained  over- 
lapping coverage  condition,  should  do  some- 
thing about  it.  The  FCC  order  is  ambiguous. 
It  is  untimely.  And,  in  these  times,  it  is  oner- 
ous. These  broadcasters  should  unite,  under 
a  common  banner,  and  make  a  joint  appeal 
to  the  FCC  to  postpone  the  order.  They  have 
a  valid  and  reasonable  case.  They  are  facing 
the  pistol  muzzle.  Relief  won't  be  forthcoming 
unless  the  FCC  is  asked  for  it. 


Radio-Building 

THESE  are  lush  advertising  days.  All  media 
are  enjoying  unprecedented  demand.  News- 
papers and  magazines,  limited  as  to  size,  in 
many  cases  are  rationing  display  space.  Radio, 
with  only  so  many  waking  hours  of  the  day 
and  with  a  war  job,  likewise  is  in  a  position 
to  pick  accounts. 

It  won't  always  be  thus.  Many  accounts 
now  on  the  air  are  first-timers.  The  demand 
for  desirable  time  is  at  the  peak.  Stations 
in  the  more  important  markets  don't  have 
to  merchandise,  nor  do  their  competitors. 

The  obvious  tendency  is  to  let  things  slide, 
because  time  is  at  a  premium.  It's  a  seller's 
market.  But  advertisers  don't  forget.  There 
will  come  the  day  when  the  yardstick  again 
will  be  cost-per-impression,  not  institutional. 

Every  station  able  to  do  so  should  begin 
building  now  for  that  post-war  era  when 
hard-buying  again  will  be  the  order.  The 
commodity  the  station  has  to  sell  is  time, 
but  that  time  must  be  the  vehicle  for  pro- 
grams which  attract  audience  right  to  the 
outer-limit  of  the  station's  signal.  The  pro- 
gram must  be  merchandised. 

Many  far-sighted  broadcasters  are  doing 
this  now.  They  are  servicing  their  local  busi- 
ness, along  with  the  national.  They  are  en- 
deavoring to  prove  to  their  accounts,  old  and 
first-timers  alike,  that  radio  is  a  potent  me- 
dium all  the  time.  They  are  avoiding  a  "take- 
it-or-leave-it"  attitude,  simply  because  busi- 
ness, at  this  writing,  couldn't  be  better. 

The  renaissance  of  the  printed  media  as  a 
result  of  the  war  advertising  boom  will  give 
them  the  momentum  to  put  on  a  heavy  cam- 
paign for  the  advertising  dollar  after  the 
war.  They  now  are  limbering  up  their  guns. 

Everyone  in  radio  should  be  thinking  along 
the  lines  of  investing  part  of  the  profit  to  cre- 
ate that  extra-plus  audience  that  makes  radio 
a  "must"  buy  in  post-war  advertising. 


FANNEY  NEYMAN  LITVIN 

ARGUING  a  case  before  the  District 
Court  of  Appeals  a  few  years  back,  a 
black  haired  young  woman,  eyes  snap- 
ping, was  letting  her  tongue  run  a  mile 
a  second  pleading  her  case.  Abruptly  the 
venerable  Justice  Hitz  leaned  down  from 
the  bench  and  stopped  her  short.  "Fanney 
Neyman,"  he  said,  shaking  a  finger  in  the 
young  lawyer's  face,  "you  back  up.  You're 
exceeding  the  speed  limit." 

Speed  limits,  detours,  untravelled  roads  are 
nothing  more  than  a  challenge  to  Fanney 
Neyman  Litvin.  The  first  woman  lawyer — and 
the  only  one  for  10  years — in  the  Federal  Com- 
munications Commission,  she  is  now  celebrat- 
ing her  15th  year  with  the  lav/  department. 

She  arrived  at  the  newly-formed  division 
in  December  1928  when  it  was  the  Federal 
Radio  Commission.  Louis  G.  Caldwell,  then 
chief,  could  scarcely  have  hoped  for  anyone 
with  more  interest  or  background  for  the  job 
than  eager  Fanney  Neyman.  While  work- 
in-?  with  the  late  Sen.  Thomas  J.  Walsh 
(D-Mont.),  and  going  to  George  Washington 
Law  School,  though  she  already  was  a  mem- 
ber of  the  D.  C.  Bar,  she  attended  as  many  as 
possible  of  the  hearings  on  the  original  radio 
bill.  That  was  1925-26-27.  Not  only  did  she 
sit  in  on  the  hearings,  but  she  also  combed  the 
Library  of  Congress  for  books  and  articles 
on  radio  and  the  regulations  of  communica- 
tions. 

"From  then  on,"  she  said,  "there  was  no 
question  as  to  what  I  was  going  to  do."  And  so 
v/hen  the  Commission  was  formed,  Fanney 
Neyman  was  one  of  the  first  to  join  the  staff. 

Today  the  files  of  her  bibliography  on  com- 
munications, the  laws  governing  them,  and  the 
disputes  concerning  them  cover  a  side  of  her 
office.  Her  communications  files — radio,  tele- 
phone, telegraph — go  back  to  the  explora- 
tory, pioneering  days  of  1903,  and  follow  the 
history  up  through  the  formative  years  to  the 
present. 

They  form  endless  answers  to  the  endless 
questions  that  stream  into  Mrs.  Litvin's  office 
.daily  in  the  FCC  Broadcast  Section.  They 
are  a  main  source  of  information  for  the  rules 
and  regulations  she  draws  up  for  the  Commis- 
sion. She  uses  them  when  reviewing  the  peti- 
tion for  rehearings  of  broadcast  cases  that 
go  through  her  busy  office.  And  the  Commission 
refers  to  them  constantly. 

But  Fanney  Litvin's  job  is  more  compre- 
hensive than  her  separate  duties  would  imply. 
She  is  the  walking  encyclopedia  of  the  FCC. 
Rosel  Hyde,  FCC  Assistant  General  Counsel 
in  charge  of  broadcasting,  who  joined  the  Com- 
(Continued  on  page  42) 
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Portland's  prominent  TED  GAMBLE,  National  Director 
of  War  Finance  Division  of  U.S.  Treasury,  receives 
membership  certificate  in  KOIN's  bond-selling  Million 
Dollar  Club  from  Chet. 


SUZANNE  BURCE,  KOIN's  singing 
discovery  and  now  M-G-M  starlet,  Jane 
Powell,  was  soloist  at  City  Park  con- 
certs, m.c'd  by  Duncan. 


Subjects  of  Preceding 
Public  Service  Stories 


a 


A  KOIN  -  presented  summer 
series  of  City  Park  concerts. 

"Wartime  Women". . .  award- 
winning  nightly  broadcast  of 
women's  war  activities. 

"Million  Dollar  Club". .  .  the 
big  weekly  half -hour,  year- 
'round  War  Bond  promotion 
program. 

Special  educational  and  farm 
service  activities. 

Broadcast  coverage  of  special 
events. 


This  is  Public  Service  Sfory 

in  a  series  about  KOIN  activities  that  ensure 
its  Number  1  position  in  prestige  as  well  as 
audience . . .  Presenting 

CHET 
DUNCAN 

Director  of  Public  Relations 

. . .  and  Song  Leader  Extraordinary 


With  a  smile  and  a  song  Chet  ably  represents  KOIN  in  a 
wide  variety  of  wartime  and  community  activities. .  .working 
on  committees . . .  making  talks . . .  m.  c.'ing  public  gatherings 
and  broadcasts ...  in  continual  demand  as  Portland's  best 
known  song  leader...  his  efforts  contribute  continuously  to 
this  station's  public  service  program.  He  appeared  before 
approximately  200,000  people  in  1943. 


PORTLAND 
OREGON 


Duncan  m.c.'s  War  Bond 
show  in  Portland's  4000-seat 
Municipal  Auditorium. 
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FREE  &  PETERS,  INC. 

National  Representatives 
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NBC 


Station  For 
Winston-Salem 
Greensboro 
High  Point 


5,000  WATTS  m 
600  KC.  W 


H 


BLANKETING  North 
Carolina's  Rich  Tri-City 
Section,  the  State's  No.  1 
Market!  CONCENTRAT- 
ING on  a  10-County 
Primary-PLUS  Area  of 
578,700  Population  With 
100,312   Radio  Homes! 

National  Representatives 

EADLEY-  REE 
COMPANY 


Our  Respects  to 

(Continued  from  page  40) 

mission  at  the  same  time,  and  in- 
cidently,  attended  classes  with  her 
at  George  Washington  U.,  says  of 
her,  "Fanney  is  the  kind  of  person 
that  has  to  be  available  to  ail 
groups  at  all  times.  She  is  our 
'congressman-at-large'." 

Mr.  Hyde  enjoys  telling  of  Mrs. 
Litvin's  college  days  when  she  was 
the  only  woman  in  the  law  classes. 
"But  don't  think  that  made  her 
shy,"  he  says,  with  a  twinkle. 
"Fanney  would  get  to  the  root  of 
a  question  or  die  in  the  attempt. 
And  she'd  argue  with  Lucifer  if 
she  knew  she  was  right.  But  I 
guess  that  is  what  makes  her  so 
thorough.  We  all  know  here  that  if 
a  job  is  given  to  Fanney  Neyman 
she'll  do  it — and  well." 

When  Mr.  Hyde  had  an  appen- 
dectomy some  time  ago,  Mrs. 
Litvin  took  over  until  he  returned. 
"And  as  usual  she  did  a  fine  piece 
of  work." 

Speaking  of  her  college  days, 
Mrs.  Litvin  went  through  her  high- 
er education  at  full  speed — back- 
wards. She  precociously  graduated 
from  high  school  at  15.  That  was 
in  Butte,  Mont.,  where  she  was 
born  in  1900.  Having  career  ideas, 
she  chose  the  Silver  Bowl  Law 
College  in  Butte  as  the  next  step. 

And  so,  a  full-fledged  lawyer 
when  she  graduated  from  Sil- 
ver Bowl  in  1921,  young  Fanney 
Neyman  got  herself  a  job  as  secre- 
tary for  Jim  Murray,  who  had 
hung  his  attorney-at-law  shingle 
in  Butte  and  who  is  now  junior 
Democratic  senator  from  Montana. 
There  she  met  Senator  Walsh.  "We 
practically  set  up  Democratic  head- 
quarters in  that  office,"  she  recalls. 

Everything  was  progressing* 
beautifully  toward  her  career, 
when  Fanney  decided  she  would 
like  a  college  degree  to  hang  be- 
side her  law  degree.  So  she  had 
the  courage  to  enter  Montana  State 
College  as  a  freshman.  After  fly- 
ing through  her  academic  courses 
there,  she  looked  to  greener  fields 
and  the  inevitable  happened — 
Fanney  Neyman  went  to  Washing- 
ton. 

Still  with  educational  gears  in 
reverse,  she  matriculated  at  George 
Washington  U.  Law  School  to  ob- 
tain a  degree  from  a  large,  fully- 
accredited  law  college.  By  that 
time,  she  was  already  a  member  of 
the  D.  C.  Bar,  and  working  prac- 
tically full  time  for  Sen.  Walsh. 
But  the  schedule  was  under  con- 
trol, and  in  1928,  very  much  of  a 
lawyer,  Fanney  Neyman  received 
her  LL.D.  from  George  Washing- 
ton University. 

But  Fanney's  education  is  a  pro- 
gressive thing.  Among  stacks  of 
law  and  radio  books  on  her  desk  is 
a  well-thumbed  copy  of  the  War- 
time Refresher  in  Fundamental 
Mathematics.  She  has  an  insatiable 
curiosity  that  lights  up  her  eyes 
every  time  something  new  catches 
her  interest.  If  she  hadn't  chosen 
the  law  and  communications,  she 


NOTES 


CAPT.  JAMES  B.  ROCK,  USMC, 
former  KDKA  Pittsburgh  manager, 
has  been  transfered  to  the  Marine 
Corps  Signal  Supply  Depot,  Phila- 
delphia, from  Camp  Murphy,  Fla. 

CLARENCE  S.  TAY,  formerly  branch 
manager  of  the  Crosley  Corp.  Chicago 
factory,  has  been  transferred  to  the 
main  office  of  the  concern  at  Cincin- 
nati to  serve  as  automotive  product 
manager. 

WILLIAM  L.  SMITH  Jr.,  recently 
released  from  the  Army,  has  been  ap- 
pointed commercial  manager  of 
WSPA-WORD  Spartanburg,  S.  C. 
Prior  to  his  induction  he  was  assistant 
manager  of  WAYS  Charlotte,  N.  C, 
and  previously  on  the  commercial 
staff  of  WGTC  Greenville,  N.  C. 

NORRIS  MACKENZIE,  former 
announcer  of  CPCA  Edmonton  and 
salesman  of  CKWX  Vancouver,  has 
joined  the  sales  staff  of  CKOC  Hamil- 
ton. 

MURRAY  B.  GRABHORN,  man- 
ager of  Blue  spot  sales,  returned  to 
his  New  York  office  last  Thursday 
after  an  extensive  tour  to  Hollywood, 
San  Francisco  and  Chicago. 

WADE  BARNES,  formerly  with 
WHBC  WTAM  WCAU  and  World 
Broadcasting  System,  has  joined 
NBC's  Radio-Recording  Division  as 
thesauraus  sales  representative,  re- 
placing John  C.  Treacy,  now  in  the 
armed  forces.  Helen  K.  Bernard,  for- 
merly secretary  to  C.  Lloyd  Egner. 
NBC  vice-president  in  charge  of  the 
division,  has  been  appointed  sales  rep- 
resentative for  syndicated  programs. 

ROBERT  KRIEGER,  with  the  ad- 
vertising department  of  the  N.  Y. 
Times,  and  former  research  man  for 
Today,  has  joined  WQXR  New  York 
as  account  executive. 

JOHN  N.  HUNT,  formerly  of  CFAC 
Calgary,  has  been  appointed  regional 
sales  manager  of  CKWX  Vancouver, 
with  R.  I.  Crotty  as  sales  service 
manager. 


O'Halloran  Named 

PAT  O'HALLORAN  has  been  ap- 
pointed general  manager  of  KPOW 
Powell,  Wyo.  He  previously  was 
commercial  manager  of  WLDS 
Jacksonville,  111.,  and  formerly  was 
with  KFAM  St.  Cloud,  Minn. 
There  have  been  no  other  changes 
made  in  the  KPOW  staff  since  Mr. 
O'Halloran  took  over  his  new  posi- 
tion. 


MILLER  McCLINTOCK,  Mutual 
president,  will  leave  for  Mexico  for  a 
combination  business  and  vacation  trip 
Feb.  4,  returning  March  3.  He  will 
divide  his  time  between  Acapulco, 
Mexican  resort,  and  Mexican  City, 
where  he  will  confer  with  executives 
of  Radio  Mil,  Mexican  chain  asso- 
ciated with  Mutual. 

STANLEY  YOUNG,  sales  executive, 
will  be  transferred  from  the  New 
York  office  of  Spot  Sales  Inc.,  station 
representatives,  to  Chicago,  to  be- 
come general  manager  of  the  Chicago 
district  of  Spot  Sales,  effective  Jan. 
31.  He  succeeds  M.  J.  McGeehan, 
whose  resignation  is  effective  Feb.  7. 

HERMAN  MAXWELL,  RM3C,  U. 
S.  Navy,  former  account  executive 
of  WOR  New  York,  has  graduated 
with  honors  as  a  radio  man  from 
Keystone  U.  S.  Naval  Training 
School,  Bedford  Springs.  Pa.  He  is 
remaining  at  the  school  as  an  in- 
structor. 

FRANK  ELPHICKE,  manager  of 
CKWX  Vancouver,  is  on  an  extended 
business  trip  to  eastern  Canada  and 
the  United  States. 

HUGH  B.  TERRY,  manager  of  KLZ 
Denver,  has  been  elected  to  the  exec- 
utive board  of  the  Denver  Council  for 
the  Bov  Scouts  of  America. 


WHCU  Adds  to  Staff 

ANNOUNCEMENT  was  made  last 
week  by  WHCU  Ithaca,  N.  Y.  of  the 
following  additions  to  its  staff :  Mrs. 
L.  A.  Viviano  Jr.,  formerly  of  Har- 
per's Bazaar,  to  the  sales  promotion 
staff,  and  Miss  Helen  George,  former 
Cornell  U.  administrative  assistant, 
to  be  continuity  director. 


would  undoubtedly  have  made  an 
ace  reporter. 

In  1938  Fanney  Neyman  was 
married  to  "a  really  very  splendid 
person",  a  psychiatrist  and  lawyer, 
Dr.  Philip  Litvin.  He  is  now  at 
Camp  Hulin,  Texas,  serving-  as  a 
major  in  the  Medical  Corps.  Mrs. 
Litvin  tells  about  the  time  she  was 
in  court  with  him  shortly  after 
they  were  married.  She  was  mov- 
ing his  admission  to  the  District 
Bar  when  the  judge  turned  to  a 
clerk  and  shouted  in  a  stage  whis- 
per, "That's  Miss  Neyman's  hus- 
band." 

She'll  never  live  it  down. 

One  of  Mrs.  Litvin's  pet  pleas- 
ures is  traveling.  "If  I  have  an 
avocation,"  she  says,  "that's  it." 
She  has  been  to  every  state  in  the 
Union,  Canada,  England  and 
France.  England  captured  her 
heart  completely,  "but  I  loved 
France,  too.  And  Canada  is  very 
beautiful,  but  of  course  there  is 
nothing  lovelier  than  the  United 
States." 

That's  typical  of  Fanney  Litvin. 
She  is  intrigued  by  everything. 
Her  tremendous  vitality  spends  it- 
self in  a  thousand  different  ways 


on  a  thousand  different  things  a 
day.  She  makes  a  hobby  of  her  hus- 
band, communications,  law,  travel, 
people,  and  especially  her  12-lb. 
pussy-cat,  "Slug". 

With  all  her  thoroughness,  in- 
sistence on  "the  right  way  to  do 
it",  her  deep  knowledge  of  her 
work,  Mrs.  Litvin  is  still  a  very 
human,  vital  person.  She  loves  to 
hear  or  to  tell  a  good  story.  A  very 
feminine  "un-lawyerlike"  perfume 
floats  across  her  desk,  and  "her 
girls"  in  the  next  office  bring-  her 
a  glass  of  orange  juice  every  day 
to  "keep  up  her  vitamin  B". 

Little  things  like  that  are  the 
key  to  a  woman.  They  tell  more 
about  her  than  the  fact  that  she 
is  a  member  of  the  Federal,  D.  C, 
and  Montana  Bar  Associations;  the 
National  Women  Lawyers;  the 
Medical  Auxiliary  and  several  col- 
lege organizations. 

But  the  greater  part  of  her  time 
and  energy  are  dedicated  to  the 
FCC.  The  fifteen  years  she  has 
spent  there  are  worthy  of  congrat- 
ulations. And  also,  because  this 
Tuesday  (Feb.  1)  is  her  birthday, 
may  we  add,  Happy  Birthday, 
Fanney. 
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A  PUNCH  IN  BOTH  HANDS 


Evening  Listening  Trend 

Five  Independent 

New  York  Stations 

A 

WOV 

B 

C 

D 

The  above  chart  is  based  on  the 
Total   New    York   Area  Listening 
Index  of  Independent  Stations,  6:00 
to  10:30  p.m.,  for  Dec.  1942  and 
Dec.  1943.    Source:  C.  E.  Hooper. 

That's  WOV,  the  station  with  a  double  selling  sock!  Two  markets  listen 
to  "WOV  .  .  .  both  vast,  rich  and  responsive. 

During  the  daytime  WOV  dominates  metropolitan  New  York's  Italian- 
speaking  audience.  It  reaches  as  many  as  58%  of  the  520,000  Italian 
radio  homes  and  never  less  than  23%  during  any  particular  hour. 

In  the  evening,  between  the  Hooper 
checking  hours  of  7:30  and  10:00  p.m., 
WOV  reaches  the  most  radio  homes  at 
the  lowest  cost  per  thousand  listeners  of 
any  other  New  York  Independent  station 
.  .  .  and  at  less  than  one-half  the  cost 
of  the  next  ranking  station. 


RALPH  N.  WEIl,  GENERAL  MANAGER 
JOSEPH  HERSHEY  McGULVRA.  NAT'l.  REP. 


New  York 


BLUE  NETWORK 

SHOWS 

+ 
NEWS 

+ 

GOOD  LOCAL 
SHOWS 

AUDIENCE 


BEHIND 


DICK  MABRY,  formerly  of  WCBT 
Roanoke  Rapids,  N.  0.,  has  joined 
the  announcing  staff  of  WIBG  Phila- 
delphia. Charles  Lynch  is  leaving  the 
WIBG  announcing  staff  to  become 
program  director  of  WBRY  Water- 
bury,  Conn. 

RUTHANNE  ELDER,  who  former- 
ly handled  press  relations  for  Press 
Assn.,  New  York,  has  been  made 
woman's  editor. 

WILLIAM  DEMLING,  writer  on 
the  weekly  CBS  Pabst  Blue  Ribbon 
Town  and  Dorothy  Dirks,  secretary 
of  Warwick  &  Legler,  on  that  pro- 
gram, were  married  Jan.  23  in  Los 
Angeles. 

GUY  BEAUDRY  has  been  appoint- 
ed special  French-language  represen- 
tative of  Press  News  (Canadian  Press 
radio  subsidiary)  at  Montreal,  to  serv- 
ice Quebec  radio  stations.  He  was 
formerly  French-language  reporter 
for  CP  in  the  Parliamentary  Press 
Gallery  at  Ottawa. 

JAMES  CARYL  COLEMAN,  form- 
erly NBC  western  division  supervi- 
sor of  scripts,  has  been  appointed  as- 
sistant to  Leo  B.  Tyson,  Blue  west- 
ern division  program  manager  in 
Hollywood.  He  also  will  do  creative 
writing  and  producing. 

DICK  KEPLINGER,  announcer  of 
KOMO-KJR  Seattle,  and  winner  of 
1943  H.  P.  Davis  award,  has  been  in- 
ducted into  the  Army. 

NORMAN  CORWIN,  formerly  with 
MGM  where  he  had  been  under  con- 
tract as  a  writer-director,  returns  to 
CBS  to  handle  a  radio  series. 

PVT.  GENE  TWOMBLEY,  formerly 
of  KNX  Hollywood  sound  effects  de- 
partment and  now  with  the  Army, 
has  been  assigned  production  head  of 
a  New  Caledonia  Army  radio  station. 

GEORGE  HERRO,  formerly  assist- 
ant news  editor  of  WTMJ  Milwaukee, 
has  joined  the  Blue  Network  as  as- 
sistant to  Ell  Henry,  central  division 
publicity  manager. 

JEAN  TREVEILER,  new  to  radio, 
has  joined  the  Blue  central  division 
to  handle  publicity  for  WENR  Chi- 
cago. 

KAY  SKURO,  in  charge  of  the  tran- 
scription department  of  CKSO  Sud- 
bury, Ont.,  has  joined  the  Canadian 
Women's  Army  Corps  (CWAC). 

LAURIE  IRVING,  formerly  chief  an- 
nouncer of  CKWX  Vancouver,  has 
been  appointed  assistant  production 
manager.  Ken  Hughes  has  taken  over 
as  chief  announcer. 

KEN  GRIFFIN.  NBC  actor  starred 
in  Backstage  Wife  and  Road  to  Life, 
NBC  serials,  last  week  was  in  Michael 
Reese  hospital,  Chicago,  suffering  an 
internal  ailment.  His  roles  are  being 
taken  over  by  Ed  Prentiss. 

CHRISTY  FLYNN,  WBBM  Chica- 
go engineer,  has  replaced  Holly  Pearce 
as  traffic  manager  for  the  station.  The 
latter  was  inducted  into  the  Army  last 
week. 

HAROLD  FRANCIS,  former  an- 
nouncer of  CFQC  Saskatoon,  and 
CKRM  Regina,  has  joined  CKOC 
Hamilton. 

AUBREY  WICE,  announcer  of 
CKOC  Hamilton,  Ont.,  has  joined 
the  Royal  Canadian  Navy. 

WILLIAM  B.  DICKINSON,  with 
UP's  London  bureau  for  two  years, 
arrived  in  Australia  several  weeks 
ago  to  take  over  as  UP  general  man- 
ager, succeeding  Brydon  Taves,  killed 
in  an  airplane  crash  last.  December. 


WLW  Names  Smith 

NEAL  SMITH,  station  manager 
of  WCOL  Columbus,  0.  for  five 
years,  joins  WLW  Cincinnati,  Feb. 

1  as  sales  service 
manager,  accord- 
ing to  an  an- 
nouncement made 
last  week  by  Rob- 
ert E.  Dunville, 
vice-president  of 
Crosley  Corp.  Mr. 
Smith  succeeds 
William  Robinson, 
now  with  WLW's 
Chicago  sales  of- 
fice. With  a  wide 
experience  in  newspaper  work  Mr. 
Smith  served  as  salesman  and  ad- 
vertising manager  with  Scripps- 
Howard  papers  in  Cleveland,  Cin- 
cinnati and  Columbus.  He  was  sales 
manager  for  WCOL  for  a  year  be- 
fore becoming  manager  five  years 
ago. 


Mr.  Smith 


Eggleston  in  Army 

JOE  EGGLESTON,  commercial 
manager  of  WMC  Memphis,  is 
scheduled  to  re- 
port Feb.  3  to 
Camp  Shelby, 
Miss,  for  Army 
duty.  When  Mr. 
Eggleston  ar- 
rives at  Camp 
Shelby,  he  will  be 
close  on  the  heels 
of  another  selec- 
tee formerly  con- 
nected with  Ten- 
nesee  radio,  Dick 
Westergaard,  who  was  vice-presi- 
dent of  Scripps-Howard  Radio  and 
general  manager  of  WNOX  Knox- 
ville.  Mr.  Westergaard  also  is  sta- 
tioned at  Camp  Shelby. 


Mr.  Eggleston 


Gillette  Fight  Video 

GILLETTE  SAFETY  RAZOR  Co., 
Boston,  sponsor  of  the  broadcasts 
of  the  Twentieth  Century  Sporting 
Club  fights  from  Madison  Square 
Garden  over  MBS,  last  Saturday 
added  television  to  its  schedule, 
sponsoring  a  telecast  of  the  Beau 
Jack-Sammy  Angott  bout  on 
WNBT,  NBC  video  station  in  New 
York,  to  its  network  broadcast. 
Maxon  Inc.,  New  York,  is  the  Gil- 
lette advertising  agency. 


MRS.  JAMES  E.  SIDNEY  WALES, 
news  commentator  of  KROW  Oakland, 
has  been  appointed  women's  state 
chairman  of  National  Foundation 
Against  Infantile  Paralysis. 

JAMES  SLOAN,  former  New  York 
producer  of  BBDO,  has  joined  CBS 
Hollywood. 

BILL  DOWNS,  CBS  correspondent, 
has  returned  to  this  country  from 
Russia. 

CONNIE  SINKS  has  joined  the  pro- 
gram department  of  WOWO-WGL 
Fort  Wayne. 

SAM  BROWN,  former  announcer  of 
WMCA  New  York,  has  joined  the  an- 
nouncing staff  of  WINX  Washington. 

JACK  LEWIS,  announcer  of  WWL 
Now  Orleans,  has  been  inducted  into 
the  Navy. 

CHARLES  POINTEL,  formerly  pro- 
gram director  of  WRDW  Augusta, 
Ga.,  has  joined  the  announcing  staff  of 
KARK  Little  Rock,  Ark.  Jack  Ben- 
nett, formerly  with  St.  Louis  stations, 
has  also  joined  the  KARK  staff. 

JIM  CHALMERS,  announcer  of 
WEIM  Fitchburg,  Mass.,  is  the  fath- 
er of  a  girl. 


Sale  of  CHML  to  Soble 
Is  Confirmed  in  Canada 

YOUNGEST  (32)  owner  of  a  Ca- 
nadian station  is  Ken  Soble,  whose 
purchase  of  CHML  Hamilton,  has 
just  been  confirmed  by  the  Depart- 
ment of  Transport,  Ottawa.  Man- 
ager of  the  station  during  the  last 
seven  years  for  its  previous  owner, 
Senator  A.  C.  Hardy  of  Ottawa, 
Soble  began  in  radio  as  a  bit  play- 
er in  1928.  He  is  reported  to  have 
paid  nearly  $200,000  for  the  sta- 
tion, situated  in  Canada's  heaviest 
industrial  area. 

In  addition  to  CHML,  his  activ- 
ities include  an  advertising  agency, 
Metropolitan  Broadcasting  Service 
Ltd.  and  an  entertainment  booking 
agency.  On  the  day  he  appeared 
before  the  CBC  Board  of  Gover- 
nors regarding  his  purchase  of 
CHML,  his  second  daughter  was 
born. 


PFC.  DOROTHY  JEAN  CRANE, 
previously  with  WIND  Gary,  Ind., 
as  assistant  program  director,  is  now 
in  the  Women's  Reserve  Section,  Pub- 
lic Relations  division  of  the  U.  S. 
Marine  Corps,  in  Washington. 

TED  HUSTON  leaves  the  announc- 
ing staff,  of  WIBG  Philadelphia  to 
join  the  production  staff  of  CBS  in 
New  York. 

BOB  EVERSON  has  joined  the  an- 
nouncing staff  of  WKRC  Cincinnati. 
He  was  formerly  with  KLO  Ogden, 
Utah. 

ED  BROWNING,  former  announcer 
of  WIP  Philadelphia,  has  joined  the 
staff  of  WPEN  Philadelphia. 

ROBERT  STRUNSKY,  active  in 
newspaper  and  department  store  ad- 
vertising, has  joined  CBS  as  network 
copywriter. 

JACK  SWIFT,  KDKA  newscaster, 
has  entered  the  Navy  as  apprentice 
seaman. 

PAUL  HAVENS,  announcer  -  news- 
caster of  WIRE  Indianapolis,  is  the 
father  of  a  boy. 

LARRY  GORDON,  formerly  of 
KBIR  Knoxville,  has  joined  the  an- 
nouncing staff  of  WIRE  Indianapo- 
lis. 

JAMES  FLORA,  who  joined  Colum- 
bia Recording  Corp.  two  years  ago 
as  assistant  art  director,  has  been 
named  art  director. 

RHODA  OTIS,  publicity  and  promo- 
tion director  of  WPEN  Philadelphia, 
and  William  Kresch,  attorney,  have 
announced  their  engagement. 

HERB  TRACKMAN,  former  an- 
nouncer of  KFEL  Denver,  is  now 
handling  public  relations  at  Ft.  Lo- 
gan, Col. 

RICHARD  E.  BATES,  program  di- 
rector of  WGAN  Portland,  Me.,  is 
the  father  of  a  boy. 

ANDREW  BELL,  formerly  of  the 
station  relations  department,  CBC. 
and  radio  censor  at  Ottawa,  now  with 
the  Department  of  External  Affairs, 
has  been  appointed  third  secretary  at 
the  Canadian  High  Commissioner's 
office  at  London,  England. 

AL  HAUGNER,  CBS  news  writer, 
was  one  of  14  Chicago  radio,  news 
paper  and  public  relations  men  to  be 
initiated  into  Sigma  Delta  Chi,  na 
tional  journalistic  fraternity,  on  Jan 
13. 

JOHN  BARCLAY,  radio  actor  and 
singer,  has  joined  the  staff  of  WGN 
Chicago  as  a  producer. 

CY  HOWARD,  gag-writer  for  Jack 
Benny,  has  been  signed  as  permanent 
comedian  on  the  RCA-Blue  program 
RCA  Family.  Agency  is  J.  Walter! 
Thompson  Co.,  New  York. 


WINN^ 

LOUISVILLE 

with 

WINN 

Ifatt* 

BLUE  NETWORK 

STATION  i*t 

LOUISVILLE,  KY. 

D.  E.  "Plug"  Kendrick 

President  and  General  Manager 

G.  F.  "Red"  Bauer 

Sales  Manager 
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JOEL  *  JOHN  •  DUNNINGER  •  LEON  •  HENRY 


Please 
take  a 
Bow! 


We  don't  need  to  tell  you  that 
when  Reader's  Digest  runs  a  piece 
about  you,  or  prints  an  article  of 
yours,  or  an  excerpt  from  one  of 
your  broadcasts,  or  a  quip  of  yours 
—  it's  a  laurel  wreath  of  which  you 
may  well  be  proud.  These  honors 
are  yours,  for  you  are  all  in  the  Jan- 
uary, 1944,  issue. 

We,  of  course,  are  proud  for  you. 
And  proud  of  you,  because  you  are 
on  our  Network.  So,  gentlemen,  will 
you  please  each  take  a  bow  —  for 
these  specific  laurels?  Thank  you. 

THE  DUMP  TRUCK 
NOBODY  COULD  BUY 

This  feature  in  the  January  issue  was  ex- 
cerpted from  a  broadcast  by  Henry  J. 
Taylor,  BLUE  commentator,  early  in 
September,  1943.  Taylor  gave  chapter  and 
verse  of  an  unusual  incident  ...  a  dump- 
truck  that  nobody  could  buy.  The  sequel 
is  reported  by  Readers  Digest  in  these 
words:  "Two  months  after  this  broadcast, 
which  attracted  national  attention,  the 
truck  was  sold."  Henry  J.  Taylor  has  just 
returned  from  overseas,  and  is  back  on 
The  BLUE. 


BABY  MIRACLE 


DUNNINGER 


JOHN  GUNTHER 


LEON  HENDERSON 


BABY  MIRACLE 

who  is  none  other  than  Joel  Kupperman, 
mathematical  genius  of  "QUIZ  KIDS." 
The  Reader's  Digest  article,  from  The 
American  Magazine,  is  by  Jerome  Beatty 
— who  calls  Joel  the  "most  entertaining 
son-of-a-gun,  little  or  big,  on  the  radio." 
Hear  Joel  and  the  Quiz  Kids  Sunday 
nights  on  The  BLUE  at  7:30  EWT.  Spon- 
sor: Alka-Seltzer. 


DUNNINGER 

"Radio's  Master  Mind  Reader"  is  the  sub- 
ject of  an  article  condensed  from  the  full- 
length  story  which  ran  in  "Variety" — 
show-business  authority.  The  story,  writ- 
ten by  Earl  Sparling,  explains  why,  after 
only  a  few  weeks  sustaining,  Dunninger 
is  now  sponsored  Wednesdays  at  9:00 
p.m.  EWT  by  the  makers  of  Kem-Tone. 

ASCENSION  ISLAND 

an  article  about  the  "Mighty  Midget"  of 
the  middle  wastes  of  the  South  Atlantic 
and  its  strategic  importance  in  this  war. 
John  Gunther,  BLUE  commentator,  re- 
veals in  this  article  the  inside  story  of  one 
of  the  war's  best-guarded  secrets.  John 
Gunther  is  heard  on  The  BLUE,  Friday 
and  Saturday  evenings  at  10  EWT.  Spon- 
sor: General  Mills. 

LEON  HENDERSON 

once  OPA  Administrator  and  now  one  of 
the  most  incisive  and  trenchant  com- 
mentators of  the  American  scene,  is  rep- 
resented in  the  January  Readers  Digest 
by  a  pointed  anecdote  about  inflation.  And 
what  an  anecdote!  Listen  to  Leon  Hender- 
son over  The  BLUE  every  Saturday  at 
6:45  p.m.  EWT.  Sponsor:  O'Sullivan 
Rubber  Heels. 


THE 
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UTAH'S  NBC  STATION 


KATHER1NE  REVNER,  actress  and 
freelance  writer  in  England  and  this 
country,  has  been  named  supervisor 
of  preparation  of  all-night  programs 
of  WABC  New  York.  Lucille  Hudi- 
burg,  formerly  with  Standard  Oil 
Co.  of  N.J.,  and  previously  with 
WGN  Chicago,  and  NBC,  has  been 
made  assistant  supervisor. 

TED  COTT  and  Jo  Ranson.  program 
manager  and  director  of  publicity  and 
special  events  respectively  of  WNEW 
New  York  will  conduct  a  twice-week- 
ly evening  course  in  radio  adminis- 
tration and  production  starting  Feb. 
15  at  N.  Y.  City  College. 

IRA  MARION.  Blue  network  script 
writer,  has  been  inducted  into  the 
army. 

ROGER  KRUPP  has  resigned  from 
WHN  New  York  announcing  staff  to 
take  the  announcing  assignment  on 
the  Lowell  Thomas  newscast  spon- 
sored by  Standard  Oil  of  California 
on  16  West  Coast  Blue  stations. 

PAUL  GLASS,  former  conductor 
of  the  School  of  the  Air  on  CBS,  is 
joining  WLIP  Brooklyn  as  assistant 
musical  director.  Sabine  Moss  joins 
the  music  staff  as  assistant  librarian 
and  Shirley  Wolfe  becomes  a  member 
of  the  sales  promotion  staff. 

CECIL  SECREST,  formerly  with 
the  New  York  office  of  the  Treasury 
War  Savings  Staff,  and  previously 
with  CBS  as  writer-producer,  has 
been  named  head  of  the  productions 
staff  of  WHN  New  York. 

PAGE  GILMAN  (Jack  Barbour)  of 
NBC  One  Man's  Family  and  son  of 
Don  E.  Oilman,  Blue  Western  di- 
vision vice-president,  has  been  com- 
missioned a  second  lieutenant  in  the 
Army  after  completing  the  training 
course  at  Fort  Sill,  Okla. 

WILLIAM  GOULD,  sound  effects 
engineer  of  KNX  Hollywood,  is  the 
father  of  a  girl. 

PERRY  LEROY.  whose  recorded 
piano  lessons  are  heard  on  three  mid- 
western  stations,  is  the  father  of  a  boy. 

W.  ARTHUR  RUSH,  owner  and 
president  of  Art  Rush  Inc.,  Holly- 
wood talent  agency,  has  been  named 
West  Coast  manager  of  RCA  Victor's 
artists  relations,  with  headquarters  in 
Hollywood. 

AIRCRAFTSMAN  HAL  LAWR- 
ENCE, formerly  of  CKGB  Timmins, 
is  now  stationed  in  Vancouver  as  ra- 
dio script  writer  in  the  Royal  Canadi- 
an Air  Force. 


McCormick  Overseas 

ROBERT  McCORMICK,  NBC 
Washington  news  commentator, 
has  arrived  in  Honolulu  aboard 
the  Navy  seaplane  Mars  to  do  a 
series  of  newscasts  from  the  Pa 
cine  area.  In  his  absence  Leif  Eid, 
director  of  news  and  special  events, 
has  taken  over  Mr.  McCormick's 
air  spots  and  William  R.  McAn- 
drew  has  succeeded  Mr.  Eid.  Mr. 
McAndrew,  news  editor  for  Earl 
Godwin,  Blue  Network  commenta- 
tor, formerly  held  the  NBC  post 
in  which  he  is  serving  during  Mr. 
McCormick's  absence. 


Robinson  Decorated 

ANNOUNCEMENT  was  made 
last  week  by  the  Army's  public  re- 
lations office  that  Sgt.  Neil  S.  Rob- 
inson, former  production  man  of 
WSBA  York,  Pa.  has  been  award- 
ed the  Good  Conduct  Medal  for 
"faithful  service  and  devotion  to 
duty".  The  award  was  made  at 
ceremonies  held  in  the  Mediter- 
ranean theatre  of  operations  after 
Sgt.  Robinson  became  eligible  for 
the  award  on  the  recommendation 
of  his  squadron  commander.  He  is 
attached  to  the  Twelfth  Troop  Car- 
rier Command. 


C.  H.  Garland  of  WBBM, 
Runs    on   GOP  Ticket 

CHARLES  H.  GARLAND,  Illinois 
radio  man,  has  been  selected  by 
the  Republican 
organization  a  s 
the  regular 
G.O.P.  candidate 
for  Congress  in 
the  7th  District. 
Mr.  Garland,  who 
has  been  with 
WBBM  Chicago 
for  19  years,  is 
sales  manager  of 
the  station.  He 
joined  WBBM  in 
1925  as  announcer  and  program 
director.  In  1928  when  WBBM  be- 
came a  CBS  affiliate,  Garland 
transferred  to  the  sales  staff. 

In  addition  to  his  radio  activi- 
ties, Garland  has  been  active  in  Re- 
publican politics  for  the  past  12 
years.  He  was  elected  alderman  of 
Des  Plaines  (111.)  in  1937,  and  in 
1940  became  Mayor  of  the  Town- 
ship. He  is  vice  president  of  the 
Illinois  Municipal  League. 


Mr.  Garland 


Tele  Press  Cub 

SOME  25  writers  and  editors  of 
publications  covering  television  met 
in  New  York  last  week  for  an  or- 
ganization luncheon  meeting  of  the 
Television  Press  Club,  which  will 
meet  on  the  fourth  Tuesday  of 
each  month.  Al  W.  Bernsohn,  Click; 
Richard  W.  Hubbell,  N.  W.  Ayer 
and  television  consultant  of  Time, 
Fortune,  Mademoiselle;  and  Stan- 
ley Kempner,  Retailing  Home  Fur- 
nishings, were  the  organization 
committee.  J.  R.  Poppele,  chief  en- 
gineer of  WOR  New  York  and  pub- 
licity chairman  of  the  IRE  Winter 
Technical  Meeting,  and  B.  E. 
Shackelford,  head  of  RCA's  fre- 
quency bureau  and  chairman  of  the 
IRE  meeting,  were  speakers. 


CBS  News  Plans 

CHARLES  COLLINGWOOD,  CBS 
foreign  correspondent,  during  a 
special  War  Bond  broadcast  last 
Monday,  announced  that  he  would 
leave  this  country  in  a  few  days  to 
cover  the  European  invasion.  Eric 
Sevareid,  who  returned  to  the 
United  States  several  months  ago 
after  his  plane  crash  in  India,  is 
also  slated  for  a  European  assign- 
ment. Bob  Trout  will  remain  in  this 
country  until  the  national  party 
conventions. 


Brings  Symphony 

BILL  DOWNS,  CBS  corresponn- 
ent,  who  has  arrived  from  Moscow 
with  the  score  of  Shostakovich's 
Eighth  Symphony,  for  which  CBS 
has  obtained  premiere  rights  in 
the  Western  Hemisphere,  was  guest 
of  honor  at  a  CBS  luncheon  for 
newsmen,  correspondents  and  mu- 
sic critics  at  the  Ambassador  Hotel 
New  York,  Jan.  25. 


WENR  Sales  Up 

HIGHEST  in  the  history  of  WENR 
Chicago,  are  revenue  compilation 
figures  for  1943.  The  12-month 
period  showed  a  gain  of  166.1% 
over  the  total  1942  sales  figures. 
Ten  new  period  advertisers,  an 
added  amount  of  spot  announce- 
ment revenue  and  several  client's 
renewals  of  1942  contracts  were 
factors. 


Video  Described 
As  Peace  Factor 

Raibourn  Sees  in  Television 
Ambassador  of  Goodwill 

TELEVISION  alone  holds  the 
promise  of  becoming  the  ambas- 
sador of  goodwill  that  will  bring 
about  an  enduring  peace,  Paul  Rai- 
bourn, television  executive  of  Para- 
mount Pictures  and  president  of 
Television  Productions  Inc.,  told  a 
meeting  of  the  American  Television 
Society,  at  the  Hotel  Capitol,  New 
York,  last  Tuesday. 

Citing  the  history  of  American 
motion  pictures  in  creating  an  in- 
ternational desire  for  articles 
shown  on  the  screen  and  radio's 
important  role  in  building  interna- 
tional understanding,  Mr.  Raibourn 
urged  that  television  networks  be 
established  across  the  country  as 
quickly  as  possible. 

"Only  by  striking  out  boldly  at 
once  can  we  hope  to  capture  world 
leadership  in  television  program- 
ming as  we  did  in  motion  pictures," 
he  declared. 

FM  Seen  as  Danger 

Norman  D.  Waters,  ATS  presi- 
dent, condemned  the  selfish  "mon- 
ey" motives  of  those  who  propose 
that  television  be  withheld  from 
the  public  until  it  has  been  per- 
fected in  every  detail.  Another 
problem,  he  said,  is  the  FCC  regu- 
lation limiting  any  company  to 
the  operation  of  three  television 
stations,  which  he  branded  as  "un- 
fair discrimination  against  televi- 
sion that  has  been  instrumental  in 
retarding  its  progress". 

A  third  hazard  is  FM,  he  said, 
''because  television  will  be  delayed 
if  the  public  rushes  in  to  buy  FM 
sets  due  to  high-powered  promo- 
tion methods  after  the  war;  it  will 
be  that  much  longer  before  they 
will  be  able  to  afford  television 
sets.  Yet  television  will  revolution- 
ize their  lives,  not  FM." 

Proposal  of  Mr.  Waters  that 
ATS  be  reorganized  as  a  member- 
ship corporation  under  the  laws  of 
New  York  was  approved  by  the 
membership  which  also  approved 
the  appointment  of  a  seven-mem- 
ber committee  to  sign  the  incor- 
poration papers  and  manage  ATS 
affairs  until  new  officers  are  elected. 

Mr.  Waters  announced  his  resig- 
nation as  president,  stating  that 
the  pressure  of  expanding  business 
of  the  advertising  agency  of  which 
he  is  head  made  it  impossible  for 
him  to  continue  to  devote  nearly 
half  his  time  to  ATS  business. 


ANPA  Booklet 


A  BOOKLET,  "And  Not  Only  the 
News",  issued  last  week  by  the  Bu- 
reau of  Advertising,  American  News 
paper  Publishers  Assn.,  details  the 
way  in  which  newspapers,  "above  and 
beyond  the  call  of  duty  as  reporters 
of  the  news,"  have  helped  the  war 
effort  by  promoting  war  loans,  scrap 
and  fat  salvage,  informing  their  read- 
ers about  rationing,  helping  solve  the 
manpower  problem  and  other  wartime 
projects. 


ART  MOORE,  account  executive  of 
KMO  Tacoma,  Wash.,  has  joined 
KFAC  Los  Angeles. 
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BROADCAST  BY  MORE  STATIONS  THAN  ANY  OTHER  WAR 
SHOW  IN  THE  WORLD 


These  weekly  transcribed  shows  dramatizing  the  expe- 
riences and  the  exploits  of  United  Press  fighting-front 
correspondents  have  won  dramatic  success. 

United  Press  first  presented  them  two  years  ago.  They 
proved  instant  winners  with  tuner-inners,  were  promptly 
spotted  by  sponsors  to  run  interference  for  sales-scores. 

The  "Soldiers  of  the  Press"  series  furthermore  has  con- 
tinued steadily  to  augment  audiences  and  increase 
incomes  of  United  Press  clients.  Because  of  this  it  is 
today  broadcast  by  more  stations  than  any  other  war 
show  in  the  world. 

The  shows  run  15  minutes,  including  three  for  an- 
nouncements and  commercials. 

"Soldiers  of  the  Press"  is  only  one  of  many  United  Press 
radio  news  accessories.  But  its  pre-eminence  is  charac- 
teristic of  every  element  of  United  Press  radio  news 
service. 


UNITED  PRESS 


fbremost  fecastse /f  offers  most/ 
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DOROTHY  F.  LAMB,  former  pres- 
ident and  treasurer  of  Lamb  Adv., 
New  York,  now  dissolved,  has  joined 
Lawrence  Fertig  &  Co.,  New  York, 
to  supervise  women's  accounts. 

LESTER  A.  LOEB,  a  member  of 
the  planning  board  of  Charles  M. 
Storm  Co.,  New  York,  has  been  named 
a  vice-president. 

WAXELBAUM  &  Co.,  New  York, 
agency  specializing  in  advertising  m 
the  Jewish  market,  has  moved  from 
132  W.  43d  St.,  to  10  East  43d  St. 
Telephone  is  now  Murray  Hill  2- 
7398. 

JULIAN  HEINEMANN.  former  an- 
nouncer of  KFEL  Denver,  has  joined 
the  art  department  of  J.  Walter 
Thompson  Co.,  New  York. 

SHAW  Co.,  has  redecorated  as  well 
as  expanded  its  office  facilities  at 
816  W.  Fifth  St.,  Los  Angeles. 

ROBERT  B.  RAISBECK,  former 
account  executive  of  KHJ  Hollywood, 
has  joined  Raymond  R.  Morgan  Co.. 
Hollywood. 


Derum  to  Brisacher 

JAMES  P.  DERUM,  account  exec- 
utive of  Ralph  H.  Jones  Co.,  Cin- 
cinnati, where  he  handled  the  Kro- 
ger Grocery  &  Baking  Co.,  account, 
has  been  named  general  manager 
of  the  New  York 
office  of  Brisacher 
Van  Norden  & 
Staff.  Mr.  Van 
Norden,  who  for- 
merly held  this 
post,  is  now  vice- 
president  and 
manager  of  the 
Los  Angeles  office. 

Mr.  Derum  was 
at  one  time  exec- 
Mr.  Derum  utive  vice-presi- 
dent and  general  manager  of  the 
former  Green,  Fulton,  Cunningham 
agency,  and  has  been  associated 
with  Ruthrauff  &  Ryan,  and  Camp- 
bell-Ewald  Co. 


CHARLES  P.  FRITSCHE,  former 
production  man  at  Donahue  &  Coe, 
New  York,  and  traffic  manager  of 
Lord  &  Thomas,  New  York,  has  joined 
the  Caples  Co. 


FREE  &  PETERS,  station  represen- 
tatives, and  the  Sonovox  division  of 
that  firm,  have  moved  Hollywood  of- 
fices to  larger  quarters  at  6331  Hol- 
lywood Blvd.  Telephone  is  Gladstone 
3949.  Hal  W.  Hoag  is  Southern  Cali- 
fornia manager.  Jack  Ross  is  in 
charge  of  the  Sonovox  division. 

MONTGOMERY  N.  McKINNEY, 
former  partner  and  account  execu- 
tive of  Earle  Ludgin  &  Co.,  Chicago, 
recently  was  commissioned  a  lieuten- 
ant (j.g.)  in  the  Navy.  Replacing 
Mr.  McKinney  is  Paul  C.  Staake,  for 
12  years  a  partner  in  Staake  & 
Schoonmaker  Co.,  Kalamazoo,  Mich. 

CARL  H.  BRIESE,  former  assist- 
ant art  director  of  Western  Adver- 
tising, has  joined  the  art  department 
of  Needham,  Louis  &  Brorby,  Chica- 
go. 

FRANK  R.  STEEL  ASSOC.,  Chi- 
cago, will  change  its  name  to  Fre- 
mont Adv.  Agency,  effective  Feb.  1. 
No  change  in  personnel  is  involved. 
Frank  R.  Steel  left  the  agency  in 
1943  to  join  WBBM  Chicago. 

GEORGE  E.  BLISS,  formerly  with 
BBDO,  New  York,  is  now  with  J. 
Thompson  Co.,  New  York,  as  an  ac- 
count executive. 

GEORGE  E.  HALLEMAN  Jr..  Chi- 
cago, has  joined  Howard  H.  Wilson 
Co.,  Chicago,  station  representatives. 


It's  Only  One... 


The  giant  lumber  industry  is  only  one 
of  the  many  rich  industries  down  in 
KWKH-land.  Producing  annually  from 
some  14  million  acres  more  than  5  mil- 
lion board  feet  of  lumber  add  to  the 
spendable  wealth.  It  is  one  of  the  in- 
dustries that  spell  opportunity  to 
sell  now  . . .  build  sales  for  the 
future. 


CBS 
50,000  WATTS 


Write  for  your  free  copy  of  KWKH 
net  circulations  day  and  night  maps. 


Seeds  N.  Y.  Plans 

C.  A.  (Fritz)  SNYDER,  formerly 
an  account  executive  of  J.  Stirling 
Getchell,  New  York,  and  later  a 
member  of  the  Blue  Network  sta- 
tion relations  department,  has  been 
named  manager  of  the  newly  open- 
ed New  York  Offices  of  the  Russel 
M.  Seeds  Adv.  agency,  Chicago,  it 
was  announced  by  Freeman  Keyes, 
president.  Seed's  eastern  offices 
will  be  located  at  366  Madison  Ave. 
Snyder  will  handle  the  Mennen  ac- 
count's eastern  activities. 


Named  Esty  Buyers 

JOHN  C.  ESTY,  magazine  space- 
buyer  of  William  Esty  &  Co.,  has 
taken  over  the  agency's  network 
timebuying.  Richard  C.  Grahl,  out- 
door spacebuyer,  has  assumed  di- 
rection of  spot  timebuying.  Tom 
Lynch,  who  formerly  supervised 
Esty  net  and  spot  timebuying,  re- 
signed recently  to  join  Grant  Adv. 
as  media  director. 


JOSEPH  J.  FINN  and  Gordon  E. 
Taylor  were  recently  appointed  vice- 
presidents  of  Reincke-Ellis- Young- 
Green  &  Finn,  Chicago  agency  which 
is  expanding  in  anticipation  of  in- 
creased post-war  activity.  Mr.  Finn 
is  a  son  of  J.  H.  Finn,  vice-president 
of  the  agency.  Nelson  Fuqua,  for- 
mer copy-writer  with  MacFarland- 
Aveyard,  N.  Y.,  and  Loren  Ahls- 
wede,  a  member  of  the  advertis- 
ing staff  of  Standard  Register,  have 
joined  the  copy  staff. 

DADE  B.  EPSTEIN  has  established 
a  Chicago  general  advertising  agency 
under  his  name  in  Chicago.  Vice- 
president  of  McJunkin  Inc.,  Chicago, 
for  three  years,  Mr.  Epstein  has  been 
identified  with  retail  merchandising 
for  several  years. 

WILLIAM  R.  BAKER,  vice-presi- 
dent of  Benton  &  Bowles,  New  York 
currently  is  in  Hollywood  for  pro- 
gram conferences  with  Al  Kaye, 
agency  producer  of  NBC  Maxwell 
House  Coffee  Time. 

FORD  C.  McELLIGOTT,  well- 
known  in  West  Coast  food  and  pack- 
aging industry,  has  been  appointed 
copy  director  of  Davis  &  Beaven 
Adv.,  Los  Angeles. 

BRISCOE  B.  RANSON  III,  assist- 
ant account  executive  of  Ruthrauff  & 
Ryan,  New  York,  has  been  appointed 
an  officer  in  the  Army  Transport 
Service  for  overseas  duty. 

FRANK  J.  SCHNELLER  Jr.,  form- 
erly a  member  of  the  copy  staff  of 
Mitchell-Faust  Adv.  Co.,  Chicago,  has 
joined  the  Phil  Gordon  Agency,  Chi- 
cago. 
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EDWARD  HALPERIN,  formerly  ac^ 
count  executive  of  McCarty  Co.,  Los 
Angeles  agency,  has  joined  Hillman- 
Shane-Breyer. 

J.  H.  MEYER,  formerly  advertising 
manager  of  Imperial  Paper  &  Color 
Corp.,  New  York,  has  joined  J.  M. 
Mathes  Inc.,  New  York,  as  account 
executive. 

ENTIRE  media  department  of  Ivey 
&  Ellington  has  been  transferred  to 
New  York  from  the  Philadelphia 
headquarters,  which  continues  as  ser- 
vice office.  Stella  M.  Kilcullen,  radio 
timebuyer,  and  Mrs.  Elizabeth  Rohne, 
also  in  timebuying,  are  now  working 
in  the  New  York  office. 

BOB  SOPER,  account  executive  of 
the  Kern  Advertising  Agency,  reports 
to  the  Army  on  Feb.  7. 

WILLIAM  CAYTON,  formerly  ad- 
vertising -and  sales  manager  of  Igoe 
Bros.,  and  with  Newell-Emmett  Co., 
New  York,  has  been  named  copy  chief 
of  Picard  Adv.,  New  York. 

NELLE  KELLY,  formerly  with  the 
research  department  of  Curtis  Pub- 
lishing Co.,  has  joined  Pulse  of  New 
York  Inc.,  radio  research  firm,  as  as- 
sistant to  Sydney  Roslow,  director. 

FRANC  DILLON,  formerly  of  KPRO 
Riverside,  Cal.,  has  joined  the  pub- 
licity department  of  J.  Walter  Thomp- 
son Co.,  Hollywood. 

EARL  KENNEDY  of  the  publicity 
staff  of  Young  &  Rubicam,  New  York, 
has  been  assigned  as  script  writer  on 
We  the  People  at  War,  CBS-Gulf 
Oil  Corp.  program,  effective  Feb.  2. 

TOM  HARRINGTON,  vice  -  presi- 
dent in  charge  of  radio  for  Young  & 
Rubicam,  will  take  an  extended  va- 
cation upon  his  return  from  the  west 
coast  in  the  early  part  of  February. 
Hobe  Morrison  left  the  staff  of  Vari- 
ety last  week  to  join  Y&R's  radio 
department,  assigned  to  talent  and 
program  creation. 

MILTON  F.  DECKER,  with  Scripps- 
Howards  Newspapers  for  a  number  of 
years,  has  been  named  director  of 
marketing  and  media  research  of  Ful- 
ler &  Smith  &  Ross,  New  York. 

HARRY  ENGEL,  formerly  West 
Coast  manager  of  Broadcast  Music 
Inc.,  has  joined  Republic  Produc- 
tions Inc.  as  member  of  the  produc- 
tion advisory  committee. 

EARL  E.  SPROUL  has  resigned  his 
position  as  vice-president  of  Western 
Newspaper  Union,  Chicago,  and  its 
affiliated  Publishers'  Auxiliary,  to 
form  the  Agency  Service  Corp.,  effec- 
tive Feb.  1.  Mr.  Sproul  plans  general 
advertising  and  public  relations  ac- 
counts. 

PAULINE  WATROUS,  with  the 
radio  department  of  Foote,  Cone  & 
Belding,  Chicago,  for  several  years, 
has  joined  Leo  Burnett  Inc.,  Chicago. 

ALAN  H.  SCHROEDER,  a  member 
of  the  advertising  staff  of  Diamond 
Match  Co.,  Chicago,  for  nine  years, 
has  joined  the  Paul  H.  Raymer  Co., 
Chicago. 


New  Ad  Agency 

OPENING  of  a  new  advertising 
agency,  Royal  &  de  Guzman,  452 
Fifth  Ave.,  New  York,  was  an- 
nounced last  week.  Three  associ- 
ates of  the  new  firm,  which  official- 
ly starts  operations  Feb.  1,  are: 
Royal  de  Guzman,  account  execu- 
tive, director  of  copy  and  v-p  of 
J.  M.  Hickerson  Inc.,  N.  Y.,  Ed- 
ward F.  Royal,  formerly  of  the 
public  relations  staff  of  Pan-Am- 
erican Airways,  and  Catherine  A. 
Noone,  formerly  of  the  publicity 
department  of  American  Airlines. 

Initial  projects  will  be  to  con- 
duct field  studies  of  two  groups  of 
magazines,  and  to  do  radio  and 
television  experimental  work  for 
an  unnamed  film  producer.  The 
agency  will  specialize  in  one-min- 
ute transcriptions. 


AT  REQUEST  of  the  networks  and 
the  National  Foundation  for  Infan- 
tile Paralysis,  the  FCC  has  granted 
waiver  of  its  rules  so  as  to  authorize 
elimination  of  identification  break 
during  the  period  11 :15  p.m.  Jan.  29 
to  12 :15  a.m.  Jan.  30,  only,  while 
broadcasting  the  birthday  celebration 
of  the  President. 


Nicholls  Leaves  Morse 
To  Join  Donahue  &  Coe ; 
Slaybaugh  Is  Successor 

RICHARD  NICHOLLS,  director 
of  the  radio  department  of  Morse 
International  Inc.,  New  York,  for 
four  years,  has  resigned  to  join 
Donahue  &  Coe,  New  York,  suc- 
ceeding Ed  Fitzgerald,  who  re- 
signs as  radio  director  Feb.  15. 
Chester  Slaybaugh,  who  joined 
Morse  seven  months  ago  as  as- 
sistant to  Mr.  Nicholls,  will  be- 
come radio  director  of  Morse. 

Mr.  Slaybaugh  was  in  the  bank- 
ing field  until  1940,  when  he  joined 
BBDO,  New  York,  as  timebuyer. 
Mr.  Nicholls  was  with  N.  W.  Ayer 
&  Son  as  a  director  for  IV2  years. 
He  also  was  with  WLW  Cincin- 
nati as  assistant  general  manager 
in  charge  of  all  production,  and 
as  director  of  the  radio  depart- 
ment of  Cecil,  Warwick  &  Cecil. 


CHARLES  CORRELL  (Andy)  of 
the  weekly  NBC  Amos  V  Andy,  is 
the  father  of  a  9-lb.  boy  born  on  Jan. 
23,  named  Charles  Jr. 


Y  &  R  Names  Two 

JOE  MORAN,  manager  of  radio 
commercials,  and  Harry  Ackerman, 
manager  of  radio  production  of 
Young  &  Rubicam,  New  York,  have 
been  made  associate  directors  of 
radio.  Mr.  Moran  has  been  with 
Y&R  since  1934,  in  charge  of  crea- 
tion of  radio  commercial  announce- 
ments. Mr.  Ackerman  has  been 
with  the  agency  since  1936.  His 
duties  will  include  radio  policy 
planning  and  creative  planning  on 
new  radio  productions,  while  con- 
tinuing supervision  of  all  radio 
production. 


Durstine  in  Chicago 

ROY  S.  DURSTINE  Inc.,  New 
York  and  Cincinnati,  will  open  its 
new  Chicago  office  at  333  N.  Michi- 
gan Ave.,  on  Feb.  1.  Ellis  Travers, 
former  director  of  advertising 
and  sales  promotion  of  Crosley 
Corp.,  will  serve  as  manager  of  the 
new  office.  Walter  J.  Daily  has  re- 
signed as  assistant  treasurer  of  the 
agency  to  join  Bendix  Home  Ap- 
pliances, South  Bend,  as  advertis- 
ing director. 


IT'S  K  S  D  FOR  SALES  STIMULATION  IN  ST.  LOUIS 


A  Distinguished  Broadcasting  Station 


RADIO   STATION  KSD 

Owned  and  Operated  by  the  St.  Louis  Post-Dispatch 

National  Representative 
FREE  and  PETERS,  Inc. 
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AMERICAN  EXPRESS  Co.,  New 
York,  sponsor  of  a  series  of  recorded 
music  programs  on  various  stations 
under  the  title  Cheque  Your  Music, 
has  shifted  its  New  York  outlet  to 
WOR.  Contract  for  52  weeks  is  for 
a  weekly  quarter-hour  at  7 :15  p.m., 
and  started  Jan.  25.  Agency  is  Caples 
Co.,  New  York. 

OLIYO  Inc..  Philadelphia,  to  pro- 
mote its  shaving  cream  and  hair  tonic, 
has  hegun  a  10-minute  program  on 
WFIL  Philadelphia  for  13  weeks. 
Placed  thru  Philip  Klein  Agency, 
Philadelphia. 

M.  W.  KELLOGG  Co.,  New  York, 
producer  of  high  octane  gasoline,  has 
named  J.  M.  Matties  Inc.,  New  York, 
to  handle  advertising.  No  radio  plans. 

HERBERT  S.  RICHLAND,  former 
vice-president  of  Peck  Adv.,  New 
York,  and  previously  executive  and 
part  owner  of  Federal  Adv.,  N.  Y., 
has  joined  Pal  Blade  Co.  to  direct 
advertising  and  sales  promotion  of 
Pal  blades. 

WESTINGHOUSE  E.  &  M.  Co., 
Bloomfield,  Pa.,  has  started  three- 
times  daily  weather  forecasts  on 
KYW  Philadelphia  to  promote  prod- 
ucts of  its  lamp  division. 

C.  E.  JACOBS  PACKING  Co.,  Chi- 
cago (Jacob's  Soup),  recently  ap- 
pointed Rogers,  Gano  &  Bachrodt, 
Chicago,  to  handle  advertising  for 
newspaper  and  radio. 


REPUBLIC  PICTURES  Corp.,  New 
York,  has  announced  additional  adver- 
tising schedules  for  "The  Fighting 
Seebeas"  following  up  initial  radio 
promotion  in  Chicago,  Memphis,  Phil- 
adelphia and  Washington.  Spot  an- 
nouncements are  scheduled  prior  to 
local  opening  dates  for  the  film  on : 
WBZ  WEEI  WELI  WKY  KOCY 
KOMA  WDSO  AVWL  WSMB  WNOE 
KSD  KMOX  WIL  KXOK  KWK 
WEW  WTMV  KFI  KNX  WEMP 
WISN  KMBC  WDAF  KRLD  WFAA 
WIBX  KUTA  KDYL.  Agency  for 
Republic  is  Donahue  &  Coe,  New  York. 

INTERSTATE  Labs,  have  begun 
sponsorship  on  WMPS  Memphis  of 
the  quarter-hour  Rhythm  Ranchers 
program,  Mondays  through  Thursdays, 
for  Vitawine  and  Oculine. 

CANADIAN  BANKERS  ASSN., 
Toronto  (chartered  banks)  has  start- 
ed People  Enjoy  Facts,  transcribed 
program,  on  77  Canadian  stations. 
Account  was  placed  by  Cockfield 
Brown  &  Co.,  A.  McKim,  and  R.  C. 
Smith  &  Son,  Toronto. 

LORIE  Ltd.,  Toronto  (watches)  on 
Feb.  7  starts  weekly  quarter-hour 
musical  program  on  CKAC  Montreal. 
Account  was  placed  by  A.  McKim. 
Toronto. 

PARR  VITAMIN  Co.,  Chicago,  be- 
gan sponsorship  Jan.  17  of  a  quarter- 
hour  musical  program  Mondays 
through  Saturdays  on  WAIT  Chicago. 
Contract  is  for  13  weeks.  Agency  is 
O'Neil,  Larson  &  McMahon,  Chicago. 

LAWRENCE  H.  LIPSKIN,  who 
was  formerly  in  advertising  depart- 
ment of  Columbia  Pictures,  will  re- 
turn as  advertising  manager  Feb.  7. 
In  the  interim  he  has  been  with 
Donahue  &  Coe,  New  York.  D.  A. 
Lipton  continues  as  director  of  ad- 
vertising and  publicity. 


"NOW  AND  THEN"  huddle  found 
the  first  and  the  current  agency 
producers  of  NBC  Jack  Benny 
Show  chatting  with  the  star  after 
a  recent  broadcast.  Grape-Nuts- 
minded  trio  are  (1  to  r)  :  Walter 
Bunker,  current  producer  for 
Young  &  Rubicam;  Tom  Harring- 
ton, first  producer  and  now  agency 
New  York  vice-president  and  radio 
director,  in  Hollywood  on  company 
business;  and  Jack  Benny.  General 
Foods  Corp.  sponsors  the  series. 

GREGORY  FOUNT-O-INK,  Los  An- 
geles (writing  sets)  ;  Vogue  Products 
(cosmetics),  and  Alberty  Food  Prod- 
ucts, Hollywood  (health  foods),  have 
appointed  Davis  &  Beaven  Adv.,  Los 
Angeles,  as  their  agency. 

SCHULZE  &  BURCH  BISCUIT 
CO.,  Chicago,  begins  sponsorship  of 
a  series  of  chain-breaks  on  WBBM 
Chicago  beginning  Feb.  1.  Contract  is 
for  13  weeks.  Agency  is  Leo  Burnett 
Co.,  Chicago. 

PILLSBURY  FLOUR  MILLS  Co- 
Minneapolis  (Best  Enriched  flour)  re- 
newed its  quarter-hour  show.  Meet 
the  Missus,  thrice-weekly,  on  WBBM 
Chicago.  Contract  is  for  52  weeks. 
Agency  is  McCann-Erickson,  Chicago. 


GEORGE  WESTON  Ltd.,  Passaic, 
N.  J.,  has  named  Calkins  &  Holden. 
New  York,  to  handle  advertising  of 
Weston  English  Biscuits.  Firm  has 
used  radio,  but  there  are  no  plans  for 
the  present. 

JEAN  A.  HOLLANDER,  with  Can 
Manufacturers  Institute  since  1939. 
has  been  named  director  of  consumer 
information. 

FOREST  LAWN  LIFE  Insurance 
Co.,  Glendale,  Cal.,  new  to  radio,  on 
Jan.  17  started  an  extensive  13-week 
promotional  campaign  in  the  Los  An- 
geles area,  utilizing  five  local  stations. 
KMTR  KMPC  KNX  KECA  KHJ. 
Agency  is  Dan  B.  Miner  Co.,  Los  An- 
geles. 

FOREST  LAWN  Memorial  Park 
Assn.,  Glendale,  Cal.  (cemetery),  on 
Jan.  17  started  sponsoring  a  daily 
quarter-hour  transcribed  and  live  tal- 
ent program  Memories  in  Melody  on 
KECA  Los  Angeles.  Contract  is  for 
13  weeks.  Agency  is  Dan  B.  Miner 
Co.,  Los  Angeles. 

PARAMOUNT  PICTURES,  Holly- 
wood, to  promote  the  film  "Lady  in 
the  Dark",  in  a  22-day  local  cam- 
paign starting  Feb.  22  will  use  an  ap- 
proximate total  of  265  live  spot  an- 
nouncements on  eight  Southern  Cali- 
fornia stations.  List  includes  KFWB 
KNX  KHJ  KFAC  KRKD  KMPC 
KIEV  KECA.  Agency  is  Buchanan 
&  Co.,  Los  Angeles. 

JACK  NELSON,  vice-president,  gen- 
eral manager  and  publicity  and  pub- 
lic relations  director  of  Rock-Ola 
Mfg.  Corp.,  Chicago,  has  resigned 
effective  Feb.  1. 

CONSOLIDATED  BISCUIT  Co.. 
Chicago,  is  sponsoring  a  quarter  hour 
program,  Mystery  Chef,  Mondays 
through  Fridays,  on  WENR  Chicago. 
Contract  is  for  52  weeks.  Agency  is 
McJunkin  Adv.  Co.,  Chicago. 


MILES  LABORATORIES 


WADE  ADVERTISING  AGENCY 
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MALLORY  HAT  Co.,  Danbury, 
Conn.,  has  named  Duane  Jones  Co., 
New  York,  to  handle  its  advertising. 
No  radio  contemplated  at  present. 

BLACK,  STARR  &  GORHAM  Inc., 
New  York,  jewelers,  have  signed  a 
52-week  test  contract  with  WQXR 
New  York  for  two  spot  announce- 
ments weekly,  starting  Feb.  1.  Agency 
is  Abbott  Kimball  Co.,  N.  Y. 

MAGAZINE  PUBLISHERS  Inc., 
New  York,  has  named  Ralph  H. 
Jones  Co.,  New  York,  to  handle  ad- 
vertising for  Flying  Aces  Magazine. 
Radio  is  contemplated. 

C.  E.  JACOBS  PACKING  Co.,  Chi- 
cago (Jacob's  Soup),  is  placing  its 
advertising  with  Rogers,  Gano  & 
Bachrodt,  Chicago.  Said  to  use  radio. 

GIBSON  Co.  Harlan,  la.  (Gibson's 
Vitamin  Formula-Rex  Vitamins),  has 
placed  its  advertising  with  W.  L. 
Vomack  Inc.  New  York.  Said  to  use 
radio. 

JAMES  E.  DYER,  with  Sinclair  Re- 
fining Co.,  New  York,  since  1916,  has 
been  named  vice-president  in  charge 
of  sales,  succeeding  the  late  J.  W. 
Carnes. 

EVLO  PHARMACAL  Co.,  Pomp- 
ton  Lakes,  N,  J.,  has  signed  for  par- 
ticipations on  Luncheon  With  Helen 
on  WPAT  Paterson,  N.  J.,  to  promote 
Evlo  Nose  Drops,  a  new  product. 
Business  placed  direct. 

MIFFLIN  CHEMICAL  Corp.,  Phil- 
adelphia, has  named  the  Joseph  Katz 
Co.,  New  York,  as  agency. 


Blue  Moves 

THE  Blue  has  announced  a  num- 
ber of  new  assignments  for  an- 
nouncers, including  the  appoint- 
ment of  Don  Gardner  to  do  the 
commercials  on  What's  New,  the 
RCA  show.  Jim  Ameche,  m.c.  has 
been  doing  the  commercials.  Gene 
Hamilton,  who  reports  for  induc- 
tion in  the  Army  Feb.  4,  is  being 
replaced  on  one  show  by  Fred  Cole, 
while  George  Gunn  is  taking  over 
his  duties  on  the  Bethlehem  Steel's 
What's  Your  War  Job  on  WJZ, 
also  handling  the  Tootsie-Roll-Diefe 
Tracy  program.  Wylie  Adams  has 
been  assigned  producer-director  on 
the  latter  series.  George  Ansbro 
now  announces  the  new  WJZ  pro- 
gram for  Tangee  products,  Beat 
the  Band,  while  Robert  Moss  is  re- 
placing John  Wellington  as  pro- 
ducer on  Coca-Cola's  Victory  Pa- 
rade of  Spotlight  Bands.  Jim  Ban- 
non,  NBC  announcer,  has  been 
named  to  handle  the  Auto-Lite  se- 
ries Everything  for  the  Boys. 


Site  for  Video 

TELEVISION  PRODUCTIONS 
Inc.,  Hollywood,  subsidiary  of  Par- 
amount Pictures  Inc.,  in  mid-Janu- 
ary acquired  on  long-term  lease 
an  acre  atop  Mt.  Wilson,  near 
Pasadena,  Cal.,  as  site  for  proposed 
new  television  transmitter, 
W6XYZ.  Klaus  Landsberg,  director 
af  television,  said  construction 
would  start  within  the  next  few 
months.  Studios  remain  on  the 
Paramount  lot  at  5451  Marathon 
3t.,  Hollywood. 


Sweet-Orr  Studying 

3WEET-ORR  &  Co.,  New  York, 
las  named  Reiss  Adv.,  New  York, 
o  handle  advertising  for  its  work 
•lothes  for  men.  Following  a  mar- 
:et  study  concentrating  on  the  post- 
war situation,  a  campaign  will  be 
aunched  which  may  include  radio. 
^.  limited  newspaper  drive  is  now 
n  progress. 


Spot  Entre 

UNSHAKABLE  belief  in  re- 
sults of  spot  announcements 
is  evidenced  by  the  sign  Nor- 
man F.  Elliott,  advertising 
manager  of  Sears,  Roebuck's 
South  Bend  store,  has  on  his 
office  door.  The  sign  reads: 
"No  admittance  without  copy 
information  for  one  or  more 
spot  announcements  over 
WSBT."  The  store  has  been 
using  seven  quarter  -  hour 
programs  per  week  and  96 
spot  announcements  per 
month  over  WSBT  South 
Bend. 


New  High-Power  Tubes 
Are  Developed  by  RCA 

ANNOUNCEMENT  was  made  last 
week  by  RCA  of  the  development 
of  two  new  high  power  triodes, 
RCA-9C21,  a  water-cooled  type, 
and  the  RCA-9C22,  a  forced-air- 
cooled  type.  Both  are  recommended 
for  use  in  the  Class  B  modulator 
stage  and  in  the  plate-modulated 
Class  C  final  amplifier  stage  of 
high-power  transmitters.  Also,  they 
can  be  used  in  industrial  r-f  heat- 
ing applications  when  high  power 
is  required. 

The  new  tubes  may  be  used  at 
maximum  ratings  at  frequencies  as 
high  as  5  mc  and  with  reduced  rat- 
ings up  to  25  mc.  A  feature  of 
these  types  is  the  metal  header 
which  is  entrant  to  provide  short 
internal  connections  between  fila- 
ment and  filament  terminals.  In  ad- 
dition, the  grid  is  mounted  directly 
on  the  header,  the  flange  of  which 
serves  as  the  grid  terminal.  This 
provides  extremely  short,  heavy- 
current,  low-inductance  path  to  the 
grid.  A  pair  of  either  type  has  am- 
ple power-delivering  ability  for  the 
final  stage  of  a  50  kw  high-level- 
modulated  broadcast  transmitter. 


Dept.  X  Marks  Time 

REPORTS  to  the  contrary,  CBS' 
"Department  X"  continues  in  ope- 
ration though  reduced  to  a  skele- 
ton staff,  according  to  Dr.  Lyman 
S.  Bryson,  CBS  director  of  educa- 
tion and  chairman  of  the  network's 
adult  education  board.  Dr.  Bryson 
is  director  of  the  so-called  "De- 
partment X,"  organized  just  before 
Pearl  Harbor  to  study  war  aims, 
and  post-war  planning.  With  CBS 
President  William  S.  Paley  abroad 
on  OWI  assignment,  majority  of 
the  staff  has  been  absorbed  by  the 
program  research  division  of  the 
CBS  reference  department,  headed 
by  Bill  Ackerman. 


C  of  C  Discs  on  150 

DISCS  of  the  U.  S.  Chamber  of 
Commerce  have  been  made  avail- 
able to  150  stations.  Titled,  The 
War  of  Enterprise,  transcriptions 
have  been  distributed  so  that  every 
state  is  covered  despite  the  short- 
age in  materials.  The  quarter-hour 
programs  tell  the  story  of  business 
and  industry  at  war,  with  Hardy 
Burt,  former  Chamber  radio  direc- 
tor, as  commentator.  Collaborating 
are:  Automotive  Council  for  War 
Production,  Edison  Electric  Insti- 
tute, American  Trucking  Assn., 
American  Merchant  Marine  Inst., 
Assn.  of  American  Railroads,  Assn. 
of  Casualty  &  Surety  Executives. 


Some  folks  Vim 


But   .   •  . 

in  the  "Memphis  market'.' 
MOST  FOLKS  PREFER 


WMCf 


Independent  surveys  show 
that  9  out  of  the  first  10 
shows  on  the  air  are  NBC 
shows.  This,  coupled  with 
selected  national  and  local 
shows  of  top  quality,  ac- 
counts for  WMC's  position 
throughout  the  entire  mid- 
south  area. 

It  is  the  station  most 
people  in  the  Memphis 
market  listen  to  most. 


★  5,000  WATTS  DAY  &  NIGHT 

★  NBC  NETWORK 

*  OWNED  AND  OPERATED  BY 

THE  COMMERCIAL  APPEAL 

*  REPRESENTED  NATIONALLY  BY 
THE  BRANHAM  COMPANY 

MFMPHIS.  MEMBER  OF  SOUTH  CENTRAL 

ratrarnio.  quality  network 

T  E  N  N  .  WMC— Memphis      WJDX— Jackson,  Miss. 

KARK — Little  Rock     WSMB— New  Orleans 
•    "    KWKH-KTBS — Shreveport 
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FINAL  FM  REGISTRATIONS 


Hi-ho  Silver 

OFTEN  JUDGED  the  out- 
standing children's  program, 
the  Lone  Ranger  on  Jan.  30 
entered  its  12th  year  on  the 
air.  In  1933,  the  Lone  Ranger 
began  on  WXYZ  Detroit, 
and  seven  other  Michigan 
stations.  Four  actors  have 
played  the  Ranger,  with 
Bruce  Beerner  as  the  masked 
hero  since  1941.  George 
Trendle,  president  of  WXYZ, 
originated  the  program, 
which  is  written  by  Fran 
Striker  and  a  staff  of  five. 
The  program  first  went  net- 
work Jan.  18,  1937,  moving 
to  the  Blue  in  1942,  on  which 
it  has  since  been  heard,  Mon- 
day, Wednesday  and  Friday, 
1: 30-8  p.m.  General  Mills, 
Minneapolis  (Cheeri  Oats), 
is  sponsor.  Agency  is  Dan- 
cer-Fitzgerald, Sample,  Chi- 
cago. 


A  NET  PAID  registration  of  ap- 
proximately 650  was  reported  by 
Walter  J.  Damm,  president  of  FM 
Broadcasters  Inc.  last  Thursday. 
Gross  registration  aggregated 
about  700  with  the  attendance  at 
the  sessions  exceeding  750. 

Following  are  additional  regis- 
trations released  last  week,  sup- 
plementing the  advanced  list  pub- 
lished in  Broadcasting  Jan.  17, 
24: 

E.  C.  Abbott,  G-E. 

Roy  L.  Albertson,  WBNY. 

Ernest  L.  Adams,  WHIO. 

Wendell  Adams,  CBS. 

Herbert  V.  Akerberg,  CBS. 

Fred  W.  Albertson,  Dow  &  Lohnes,  Ala. 

(atfy). 
W.  J.  Alston,  WGTM. 

C.  R.  Barhydt,  G-E. 

Claude   Parrere,    NBC    Radio  Recording. 

Aurelia  S.  Becker,  WTBO. 

Phil  T.  Begy,  G-E. 

A.  G.  Belle  Isle,  WSYR. 

Bernard  S.  Berk,  WAKR. 

Andrew  W.  Bennett,  WWPG. 

Haskell  Bloomberg,  WLLH. 

George  Blumenstock,  WSKB. 

G.  A.  Bodem,  Tung-Sol. 

W.  M.  Boland.  G-E. 

Ken  Brown,  KOMA 

R.  E.  Burrows,  G-E. 

F.  E.  Busby,  WMOB,  Mobile,  Ala. 
Edward  H.  Benedict,  Free  &  Peters,  Inc. 
Louis  G.  Caldwell,  attorney,  Washington. 
P.  G.  Caldwell,  G-E. 

John  B.  Caraway  Jr.,  WEOA. 

Paul  L.  Chamberlain,  G-E. 

William  Chandler,  Seripps-Howard. 

A.  H.  Chapman,  Ledger-Enquirer  Co. 

Wilton  R.  Childs,  WIOD. 

Slocum  Chopin,  WJZ. 

Russell  Clancy,  AP. 

Plez  S.  Clark,  KFH. 

Roy  Collins,  WFAA. 

George  R.  Cook,  WLS. 

Wayne  N.  Cook,  WCAR, 


Marjorie  Cooney,  WSM-FM. 
Robert  E.  Cooper,   Cooper  Sound  Equip- 
ment Co. 
H.  W.  Cruickshank,  WHEC. 
R.  C.  Curtis,  Rogers  Majestic. 
Homer  Courchene,  WENR-WLS. 

S.  D.  Daniels,  Western  Electric. 

C.  F.  Daugherty,  WSB. 

John  Morgan  Davis,  WIBG-WLBG. 

William   Day,  Stromberg-Carlson  Co. 

Ralph  R.  Decker,  G-E. 

William  R.  Denny,  KOZY. 

Everett    L.    Dillard,    Commercial  Radio 

Equipment  Co. 
Dietrich   Dirks,  KTRI. 
Jack  M.  Draughon,  WSIX. 
M.  W.  Duffy,  M.  W.  Duffy  &  Co. 

Augustus  J.  Eaves,  Graybar  Electric  Co. 
J.  Eddy,  Standard  News  Ass'n. 

Clifford   F.   Fraser,    City   of  Bridgeport, 
Conn. 

Herman    Finkelstein,    attorney — ASCAP. 
Fred  W.  Fischer,  Westinghouse. 
Barney  Finby,  R.  H.  Macy  &  Co. 
Nathan  Frank,  WEBT. 
Jack  Frost,  RCA. 

Kenneth  J.  Gardner,  WHAM-WHFM. 

Andrew  J.  Gerner  Jr.,  Westinghouse 

Bond  Geddes,  RMA. 

Bert  Georges,  WHEB. 

Cathrine  Gilbert,  WBRK. 

A  L.  Glassmann,  KLO. 

Earle  Godfrey,  WBAB. 

Paul  F.  Godley,  Montclair,  N.  J. 

Stanley  W.  Goulden,  RCA. 

Oliver  Gramling,  AP. 

Thurlow  A.  Greene,  WENY. 

Ken  Gordon,  KDTH. 

C.  W.  Hackenyos,  G-E. 

Robert  Hardman,  North  Adams-Transcript. 

Cliff  Harris,  WIP-FM. 

Wiley  P.  Harris,  WJDX. 

Paul  F.  Harron,  WIBG. 

Harry  Harvey,  KMOX. 

C.  J.  Hendon,  G-E. 

Philip  J.  Hennessey,  Segal,  Smith  &  Hen- 
nessey. 

R.  W.  Hersey,  Badger,  Browning  &  Hersey 
Julius  Hetland,  WDAY. 
H.  C.  Hill,  RCA. 


T.  L.  Hiner,  KTRH. 

Edward  Hoffman,  WMIN. 

Harold  S.  Holland,  WFBM. 

John  T.  Hopkins  3d,  City  of  Jacksonville. 

E.  C.  Horstman,  Blue  Network. 

Thomas    R.    Humphrey,  Hampden-Hamp- 
shire Corp. 
W.  E.  Hudson,  WAVE. 
John  C.  Hughes,  WCOV. 
Clifford  J.  Hunt,  Stromberg-Carlson  Co. 

Dan  Jayne,  WELL. 

A.  &  G.  Jackson,  Blaw-Knox  Co. 

Geo.  H.  Jaspert,  WLAW. 

Les  Johnson,  WHBF. 

Albert  F.  Jones,  WAGA. 

Don  A.  Johnson,  Mercer  Broadcasting  Co. 

Thomas  L.  Kemey,  Mercer  Broadcasting 
Co. 

Henry  R.  Kaiser,  WWSW-WTNT. 

F.  G.  Kear,  Bureau  of  Aeronautics,  Navy. 
R.  E.  L.  Kennedy,  Bureau  of  Aeronautics, 

Navy. 

Ivor  Kenway,  Blue  Network. 
W.  W.  Knorpp,  KTAR. 
Kenzie  Kohler,  U.  S.  Post  Office. 
P.  J.  Konkle,  Crosley  Corp. 
L.  R.  Korenek,  KTRH. 
H.  William  Koster,  WPRO. 
Eugene  J.  Krusel,  Radio  Broadcast  Tech- 
nicians. 
Pete  Kurtzer,  Branham  Co. 

C.  Y.  Langlois,  Lang-Worth. 

F.  R.  Lack,  Western  Electric. 

Frank  Lambton,  Northern  Electric  Co. 

W.  Emery  Lancaster,  WFAD. 

Frank  S.  Lane,  WDEF. 

Howard  Lane,  CBS. 

Joseph  Lang,  WHOM. 

Geo.  E.  Langford,  KFPY. 

Hugh  D.  Lavery,  McCann-Erickson,  Inc. 

Barney  Lavin,  WDAY. 

Val  Lawrence,  KROD. 

N.  J.  Leigh,  Einson-Freedman  Co. 

Worthington  C.  Lent,  RCA. 

H.  Y.  Levinson,  WCAR. 

W.  R.  Lewis,  Maxon  Inc. 

E.  M.  Lowe.  WBML. 
Ben  Ludy,  WIBW-KCKN. 

J.  P.  Lynch,  Graybar  Electric  Co. 

Robt.  B.  Macdougall,  State  Dept.  of  Edu- 
cation, Trenton. 

Jos.  E.  Maddy,  U.  of  Mich. 

Hort  Mallinson,  Badger,  Browning  & 
Hersey. 

G.  G.  Markham,  G-E. 

Glenn  Marshall  Jr,  WMBR-WFOY. 
Stanley    H.    Manson,  Stromberg-Carlson 
Co. 

Jay  E.  Mason,  WJTN. 
R.  G.  Matheson,  WHDH. 
Earl  W.  May,  KMA. 
R.  J.  Meigs,  G-E. 

John  C.  McCormack.  KWKH-KTBS-KTHS. 

H.  B.  McCarthy,  WHA. 
Gerald  J.  Morey.  WNLC. 
Walter  McCoy,  WJAS-KQV. 
Henry  B.  McNaughton,  WAJR. 
John  McNeil,  WJZ. 

Lester  F.  Miles.  Maxon  Inc. 

L.  S.  Mitchell,  WDAE. 

W.  S.  Morris,  'Augusta  Chronicle. 

John  K.  Morrison,  KBON. 

Byron  B.  Musselman,  WCBA-WSAN. 

Glenn  H.  Musselman,  WCBA-WSAN. 

R.  T.  Musselman,  WCBA-WSAN. 

Norbert  L.  O'Brien,  J.  P.  McKinney  & 
Son. 

Philip  A.  Ostrow,  American  Aircraft. 

Eugene  G.  Pack,  KSL. 

A.  Packard,  Colonial  Radio  Corp. 
N.  Pagliara,  WEW. 

John  L.  Parsons.  WBRK. 
M.  C.  Pfahler,  WEOA. 

B.  H.  Peace  Jr.,  WFBC. 
K.  W.  Pyle,  KFBI. 
Howard  L.  Perdiue,  G-E. 

Preston  H.  Peters,  Free  &  Peters  Inc. 
G.  S.  Peterson,  G-E. 

John  G.  Porter,  G-E. 

Victor  M.  Ratner,  Victor  M.  Ratner  Co. 

Vernon  E.  Reed,  KFH. 

Thomas  Reid,  WCBM. 

Leonard  J.  Reinsch.  WSB-WHIO-WIOD. 

John  B.  Reynolds,  WKWK. 

J.  E.  Ridder,  WTCN. 

A.  D.  Ring,  Ring  &  Clark. 

Wm.  A.  Riple,  WTRY. 

John  Rivers,  WCSC. 

Odes  E.  Robinson,  WCHS. 

R.  J.  Rockwell,  Crosley  Corp. 

Reed  T.  Rollo,  attorney,  Washington. 

Thomas  L.  Rowe,  WLS. 

F.  M.  Ryan,  AT&T. 
Walter  J.  Rothschild,  WTAD. 

A.  B.  Sambrook,  World  Broadcasting  Sys- 
tem. 

J.  W.  Sanborn,  RCA  Victor. 

Pete  Schloss,  Blue  Network. 

May  Agnes  Schroeder,  Queens  Workshop  of 
the  Air. 

W.  E.  Scripps  2d,  WENA. 

Harrison  Slaughter,  Pierson  &  Ball. 

George  S.  Smith,  Segal,  Smith  &  Hen- 
nessey. 

George  W.  Smith,  WWVA. 

Howard  G.  Smith,  WHCU. 

Hugh  Smith,  WAML. 

T.  A.  Smith,  RCA. 

Glenn  Snyder,  WLS. 

Donald  K.  Speed,  Mass.  Inst,  of  Tech. 

E.  J.  Staubitz,  Blaw-Knox. 

P.  J.  Stanton,  WDAS. 


Earl  Stone,  WELL. 

L.  W.  Stimson,  KVOO. 

Peggy  Stone,  Spot  Sales. 

George  O.  Sulton,  attorney. 

M.  Lawrence  Sward,  Walter  P.  Burn  & 

Assoc.  Inc. 
Jessie  Swisegood,  WKPT. 

John  P.  Taylor,  RCA. 

Helen  A.  Thomas,  Spot  Broadcasting  Inc. 

Harold  C.  Vance,  RCA. 

L.  W.  Wallace,  Trundle  Engineering  Co. 

P.  J.  Walters  Jr.,  RCA  Victor. 

Allen  E.  Wannamacker,  WGTM. 

G.  S.  Wasser,  WJAS-KQV. 

P.  T.  Watson,  WGTM. 

William  R.  Watson,  WQMF. 

M.  C.  Watters,  Scripps-Howard. 

Harry  Webster,  Sun  Company. 

C.  H.  Wesser,  WENA. 

Nathan  Williams,  Consulting  Engineer. 

R.  H.  Williamson,  G-E. 

R.  M.  Wilmotte,  Consulting  Radio  Eng. 

George  S.  Wilson,  WKRC. 

W.  M.  Witty,  RCA. 

Rev.    Leo   Wobido,  Queens   Workshop  of 
the  Air. 

John  G.  Wolfe,  Gross  Distributors  Inc. 

Wilfred  H.  Wood,  WMBG. 

W.  J.  Woodhill,  CKSO. 

Jim  Woodruff  Jr.,  WRBL. 

Milton  W.  Woodward,  KOZY. 

Hoyt  B.  Wooten,  WREC. 

C.  J.  Wright,  WFOR. 

W.  A.  Wynne,  WEED. 

Verne  R.  Young,  Loucks  &  Scharfeld. 
Jacob  A.  Young,  WERC. 

Additional  registrations  follow: 

Harvey  J.  Aderhold,  WRDW. 

Louis  J.  Appell,  WSBA. 

Stuart  L.  Bailey,  Jansky  &  Bailey. 

William  E.  Brown. 

Richard  Buckley,  John  Blair  Co. 

Gene  Cagle,  KFJZ. 

John  Camp,. 

Martin   B.  Campbell,  WFAA-WBAP. 

Harold  W.  Cassill.  WGNY. 

L.  L.  Caudle,  WSOC. 

Edw.  A.  Chappell,  WGNY. 

R.  A.  Clark  Jr.,  Comm.  Equip  &  Eng.  Co. 

J.  M.  Collins,  ASCAP. 


The  CBS  Station  for  a 


million  people  in  22 
counties  of  3  states... 


the  heart  of  the 


Textile  South. 

U m m!  I  5000  Watts  Day 
1000  Watts  Night 
L'aliS  II  950  kc.  pqn 
Spartanburg,  S.  C.  Uuu 
Represented  by  Hollingbery 


WHOM  DELIVERS  "BETTER  THAN  AVERAGE  RESULTS'' 

There  is  a  large  segment  of  the  New  York  and  North  Jersey  radio  audience  who 
look  to  WHOM  for  their  daily  radio  fare.  These  millions  of  foreign  and  native 
born  Americans  buy  huge  quantities  of  goods  and  services.  Year  after  year, 
they  listen  to  WHOM  for  just  what  they  want  to  hear,  and  loyally  support  the 
sponsors.  For  Better  Than  Average  Results  for  your  radio  dollars,  call  or  write. 


1480  Kilocycles  Full  Time  Operation 


v  .  j  .  i  ■  l i 


Joseph  Lang,  Gen.  Mgr. 
New  York  Studios:  29  West  57th  Street,  New  York  City 
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Lee  Coulson,  WHAS. 

William    0.   Dapping,   Auburn  Publishing 
Co. 

W.  B.  Dawson  Jr.,  WARM. 

Joe  Eaton,  WHAS. 

Mark  Bthridge,  WHAS. 

Ray  Flynn,  KRLD. 

Herman  Greenberg,  ASCAP. 

W.  W.  Holt,  WPEN-FM. 

Charles  Jordan,  WRR. 

R.  A.  Grover,  Sewanhka  High  School. 

J.  B.  Hatfield,  KIRO. 

Joseph  Horner  Jr.,  Green  Bay  Newspaper 
Co  . 

Al  Josephsen,  RCA. 

Leonard  Kapner,  WCAE. 

L.  D.  Kimble,  Evening  Leader. 

Waldon  H.  Kunz,  Sparks-Withington,  Co. 

George  Lohnes,  Jansky  &  Bailey  (W3XO). 

William  B.  Lodge,  CBS. 

Philip  Lukin,  Lawrence  Fertig  Co. 

Cecil  D.  Mastin,  WNBF. 

Frank  0.  Meyers,  KCMC. 

Paul  W.  Morency,  WTIC. 

James   Moroney,  WFAA-WBAP. 

Charles  Meyer,  KOIN. 

R.  J.  Newman,  RCA. 

Chas.  D.  Osborne,  Auburn  Publishing  Co. 

A.  W.  Oschmann,  WARM. 

J.   B.   Postal,  Amer.  Museum   Nat.  Hist. 

C.  W.  Rembert,  KRLD. 

Louis  Saiff  Jr.,  WWNY. 

Paul  D.  Spearman,  Washington  attorney. 

Frank  Stanton,  CBS. 

C.  H.  Stoup,  WIL. 
Nathan  Straus,  WMCA. 
Thomas  J.  Styles. 

R.  H.  Swintz,  WSBT. 

Judge  Eugene  0.   Sykes,   Washington  at- 
torney. 
H.  D.  Taylor,  WTIC. 

O.  L.  (Ted)  Taylor,  Sunshine  Broadcasting 
Co. 

John  A.  Toothill,  Burn-Smith  Co. 
Linus  Travers,  Yankee  Network. 

D.  J.  Tucker,  WRR. 
William  Walck,  WNNY. 
Neal  B.  Welch,  WSBT. 

H.  E.  Westmoreland,  WEBC. 

E.  S.  Winlund,  RCA. 
Edwin  K.  Wheeler,  WENA. 
Ronald  B.  Woodyard,  WING-WIZE. 
Melvin  Zalkin,  Freed  Radio  Corp. 

G.  E.  Zimmerman,  KARK. 
Howard  D.  Chernoff,  WCHS. 
J.  H.  Connolly,  Branham  Co. 
M.  H.  Long,  Branham  Co. 

C.  W.  Mitchell,  Branham  Co. 

H.  C.  Blake,  Branham  Co. 
M.  J.   Foulon,   Branham  Co. 
William  Stringfellow,  WSPD. 

Vincent   J.    Liebler,    Columbia  Recording 
Corp. 

Robert  J.    Clarkson,    Columbia  Recording 
Corp. 

L.  Waters  Millbourne,  WCAO. 
Martin  L.  Jones,  WCAO. 
E.  E.  Alden,  WIRE. 
Elzey  Roberts,  KXOK. 
C.  L.  Thomas,  KXOK. 

E.  M.  Ostlund,  Fed.  Tele.  &  Radio  Corp. 
E.  G.  Ports,  Fed.  Tele.  &  Radio  Corp. 
L.  H.   Knibb,   Fed.   Tele.  &  Radio  Corp. 
A.  Lewis  King,  New  York. 
Charles  V.  Wayland,  Fisher  &  Wayland. 
Allen  B.  DuMont,  Allen  B.  DuMont  Labs. 
Leonard  F.  Cramer,  Allen  B.  DuMont  Lahs. 
Ralph  B.  Austrian,  RKO. 
Irving  R.   Rosenhaus,   Bremer  Broadcast- 
ing Corp. 

Frank   V.    Bremer,    Bremer  Broadcasting 
Corp. 

Philip  Merryman,  NBC. 
!  Sheldon  Hickox  Jr.,  NBC. 
i  O.  B.  Hanson,  NBC. 

William  S.  Hedges,  NBC. 
K.  G.  Pefferle,  WCBS. 
:  Mrs.  L.  G.  Pefferle,  WCBS. 

Harold  Dewing,  WCBS. 

Parker  E.  Wiggin,  Sears,  Roebuck  &  Co. 
K.  A.  Jackson,  Canadian  Marconi  Co. 
L.  T.  Bird,  Canadian  Marconi  Co. 
James  Duff,  WITH. 


FIRST  IN  ALASKA 


790  KC  KFQD 


IOOO  w 


ALASKA  BROADCASTING  CO. 


•\A.Uf.:  Pan  Ameri  can  Broadcasting  Compan 


342  Madison  Ave.,  N.  Y.  C. 


OWI  Seeks  Radio 
Men  for  Overseas 

JAMES  0.  WELDON,  Chief  of 
the  Bureau  of  Communications 
Facilities,  OWI  Overseas  Branch, 
last  week  called  upon  the  broad- 
casting industry  to  release  qual- 
fied  technicians  to  meet  a  situation 
of  "extreme  urgency"  in  connection 
with  forthcoming  military  opera- 
tions in  Europe. 

OWI  is  in  immediate  need  of  36 
transmitter  engineers  and  17 
studio  engineers  and  installation 
mechanics  for  overseas  service, 
Mr.  Weldon  told  Broadcasting.  He 
explained  that  previous  OWI  ap- 
peals failed  to  provide  sufficient 
men  with  the  experience  required. 

To  Mediterranean  Area 

The  type  of  engineer  needed,  he 
said,  is  one  who  can  assume  full 
responsibility  for  installation  of 
transmitters  ranging  from  250  w 
to  50  kw.  Men  selected  will  be  sent 
to  the  Mediterranean  theatre.  In- 
stallation of  important  facilities  is 
being  delayed  in  that  zone  pending 
the  arrival  of  competent  techni- 
cians. 

In  letters  sent  out  to  approxi- 
mately 50  of  the  larger  stations 
and  to  all  major  networks,  Mr. 
Weldon  stated: 

"We  realize  that  the  station  man- 
ager who  has  built  up  an  efficient 
technical  staff  is  hesitant  to  re- 
lease any  of  these  men  on  a  perma- 
nent basis.  .  .  .  We  therefore  sug- 
gest that  a  great  number  of  the 
larger  broadcast  station  operators 
in  the  United  States  could  release 
one  or  more  men  to  OWI  on  the 
basis  of  a  six  months'  leave  of 
absence  under  an  arrangement 
whereby  when  these  men  were  re- 
turned by  OWI  a  like  number  of 
other  men  would  be  released  by 
the  same  company,  and  in  this 
manner  a  rotation  of  personnel  to 
be  loaned  to  OWI  could  be  set  up. 

"This  would  permit  the  members 
of  the  broadcasting  station's  tech- 
nical staff  alternately  to  acquire 
valuable  field  experience  in  trans- 
mitter engineering  and  construc- 
tion work  under  unusual  circum- 
stances, together  with  the  experi- 
ence in  foreign  broadcast  proce- 
dure." 

Referring  to  a  recent  complaint 
from  NAB  to  OWI  Director  Elmer 
Davis  regarding  recruitment  of 
personnel  from  broadcasters,  Mr. 
Weldon  stated  that  OWI  is  well 
aware  of  the  shortage  of  technical 
personnel.  "However",  he  wrote 
broadcasters,  "we  feel  that  the  ex- 
treme urgency  of  the  situation  de- 
serves the  attention  of  the  broad- 
cast station  operators  and  war- 
rants their  planning  to  assist  in 
supplying  the  needed  personnel, 
even  though  inconvenience  is  im- 
posed upon  their  operation." 

He  informed  broadcasters  that 
OWI  will  place  eligible  engineers 
in  job  classifications  paying  sal- 
aries in  line  with  their  present 
compensation,  plus  living  allow- 
ances to  offset  expenses  of  living 
abroad  while  their  families  remain 
at  home. 


5  l/out 

He5t  Audience/ 

Rural  radio  listeners  are  the  most  responsive  radio  listeners.  That's 
what  certified  public  accountants  found  when  they  tabulated  the  493,- 
479  pieces  of  commercial  mail  KMA  received  from  April,  1942,  through 
March,  1943. 

From  the  2,038,182  people  who  live  on  farms  or  in  small 
towns,  the  station  received  302,006  responses,  making  a  re- 
sponse ratio  of  14.8% ; 

from  the  249,669  people  who  live  in  towns  between  4,000 
and  10,000  population,  the  station  received  24,827  responses, 
making  a  response  ratio  of  9.9%  ; 

from  the  617,381  people  who  live  in  towns  of  10,000  or  more 
population,  the  station  received  43,726  responses,  making  a 
response  ratio  of  7.1%. 
This  simply  means  that  farm  and  small-town  listeners  are  49.5%  more 
responsive  than  those  in  medium-sized  cities  and  108.5%  more  re- 
sponsive than  those  in  large  cities.  Listeners  in  medium-sized  cities  are 
39.4%  more  responsive  than  those  in  large  cities. 

It  means,  too,  that  for  maximum  results  in  the  No.  1  Farm  Market, 
you  need  KMA. 

For  your  copy  of  this  big  "Complete  Mail  Study"  and  pertinent  KMA 
market  facts,  please  write  now — to  the  KMA  Research  Director — as 
our  supply  is  limited. 


KMA 


BLUE  NETWORK 

The  No.  1  Farm  Station  in  the  No.  1  Farm  Market 

152  COUNTIES  AROUND 
SHENANDOAH,  IOWA 
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CONVENTIONS 

AND  GROUP  MEETINGS 


the  au&ine&A  of 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


KECA  Los  Angeles 

Gordon  Bread  Co.,  Los  Angeles,  23  ta,  52 
weeks,  thru  The  Mayers  Co.,  Lo>  Angeles. 

American  Express  Co.,  New  York  (money 
orders),  5  sp  weekly  13  weeks,  thru 
Caples  Co.,  N.  Y. 

Langendorf  United  Bakeries  Inc.,  San 
Francisco  (bread},  3  sa,  3  ta,  weekly, 
10  weeks,  thru  Pacific  Coast  Adv.  Co., 
San  Francisco. 

Sears,  Roebuck  &  Co..  Los  Angeles  (chain), 
7  sa,  52  weeks,  thru  The  Mayers  Co., 
Los  Angeles. 

Colgate-Palmolive-Peet  Co.,  Jersey  City 
(soap),  5  sa,  weekly  ta,  52  weeks,  thru 
Leon  Livingston  Adv.,  San  Francisco. 

National  Schools,  Los  Angeles  (instruc- 
tion), weekly  sp,  5  weeks,  thru  Adolphe 
Wenland  Adv.,  Los  Angeles. 

Joseph  Tetley  &  Co.,  New  York  (soup, 
tea) ,  12  ta  weekly,  13  weeks,  thru  Duane 
Jones  Co.,  N.  Y. 

Lane  Publishing  Co.,  San  Francisco  (Sun- 
set magazine) ,  3  sp  weekly,  13  weeks, 
thru  Brisacher,  Van  Norden  &  Staff, 
San  Francisco. 

Beech-Nut  Packing  Co.,  Canajoharie,  New 
York  (gum),  weekly  sa,  52  weeks,  thru 
Newell-Emmett  Co.,   N.  Y. 

KFRC  San  Francisco 

Bell  Brook  Dairies,  San  Francisco  (milk), 
1  ta  weekly,  13  weeks,  thru  Botsford, 
Constantine  &  Gardner,   San  Francisco. 

Coronet  Magazine,  Chicago  (Coronet  mag- 
azine) ,  5  ta  weekly,  52  weeks,  thru 
Schwimmer  &  Scott,  Chicago. 

Marlin  Firearms  Co.,  New  York  (Marlin 
blades),  3  ta  weekly,  13  weeks,  thru 
Craven  &  Hedrick  Adv.  Agency,  N.  Y. 

Loma  Linda  Food  Co.,  San  Francisco 
(food  products),  4  sa  weekly,  2  weeks, 
thru  Gerth-Pacific  Adv.  Agency,  San 
Francisco. 

KPAS  Pasadena,  Cal. 

Palm  Springs  Land  &  Irrigation  Co.,  Los 
Angeles  (real  estate),  6  weekly  t,  thru 
V.   G.   Freitag,   Los  Angeles. 

Delaney  Sales  Corp.,  Los  Angeles  (health 
food) ,  3  sp  weekly,  13  weeks,  thru  War- 
ren P.  Fehlman  Adv.,  Los  Angeles. 

Prudence  System,  San  Francisco,  5  sp 
weekly,  4  weeks,  thru  Garfield  &  Guild 
Adv.,   San  Francisco. 


WABC  New  York 

Savings  Bank  of  New  York  State,  New 
York,  6  ta,  thru  Ruthrauff  &  Ryan,  N.  Y. 

E.  Fougera  &  Co.,  New  York  (Ramslell's 
Sulphur  Cream),  3  sa,  thru  Spot  Broad- 
casting, N.  Y. 

International  Salt  Co.,  Scranton,  Pa.  (Ster- 
ling Salt),  6  sa,  weekly,  thru  J.  M. 
Mathes  Inc.,  N.  Y. 

Taylor-Reed  Corp.,  Mamaroneck,  N.  Y. 
(Tumbo  Puddings),  weekly  ne,  thru 
Tracy,  Kent  &  Co.,  N.  Y. 

Paramount  Pictures,  New  York  ("Lady  in 
the  Dark"),  6  sa,  thru  Buchanan  &  Co., 
N.  Y. 

Metro-Goldwyn-Mayer,  New  York  ("Ma- 
dame Curie"),  7  sa,  7  ne,  thru  Donahue 
&  Coe.  N.  Y. 

Astor  Theatre,  New  York  ("Song  of 
Bernadette") ,  3  sa,  thru  Donahue  &  Coe, 
N.  Y. 

KFI  Los  Angeles 

Mutual  Orange  Distributors,  Redlands,  Cal. 
(Pure  Goli  Oranges),  2  sp  weekly,  13 
weeks,  thru  Dana  Jones  Co.,  Los  An- 
geles. 

Colgate-Palmolive-Peet     Co.,     Jersey  City 

(soap),  6  ta  weekly,  52  weeks,  thru  Ted 

Bates  Inc.,  N.  Y. 
Standard  Brands  Inc.,  New  York  (Stan-B), 

8  ta  weekly,  26  weeks,  thru  Ted  Bates 

Inc.,   N.  Y. 
American    Chicle   Co.,    Long    Island  City 

(Adams   clove   gum),   7   sa   weekly,  21 

weeks,  thru  Badger,   Browning  &  Her- 

shey,  N.  Y. 

WJZ  New  York 

George  W.  Luft  Co.,  Long  Island  City, 
N.  Y.  (Tangee  Petal-Finish  face  pow- 
der) ,  5  ta  weekly,  thru  Warwick  &  Leg- 
ler,  N.  Y. 

Marlin  Firearms  Co.,  New  Haven  (Marlin 
razor  blades),  3  sa  weekly,  thru  Craven 
&  Hedrick,  N.  Y. 

Colgate-Palmolive-Peet  Co.,  Jersey  City 
(Supersuds,  Palmolive  Soap),  ta,  thru 
Ted  Bates  Inc.  (Palmolive),  and  Wil- 
liam Esty  &  Co.,  N.  Y.  (Supersuds). 

KHJ  Hollywood 

Ex-Lax  Mfg.  Co.,  Brooklyn  (Ex-Lax),  5 
ta  weekly,  15  weeks,  thru  Joseph  Katz 
Co.,  N.  Y. 

McFadden  Publications  Inc.,  New  York 
(True  Story),  t,  52  weeks,  thru  Ray- 
mond Spector  Co.,  N.  Y. 

Gordon  Bread  Co.,  Los  Angeles,  18  ta,  4 
weeks,  thru  Mayers  Co.,  Los  Angeles. 

Harold  H.  Clapp  Inc.,  Rochester  (baby 
food),  2  sp  weekly,  13  weeks,  thru  Mc- 
Cann-Erickson,    San  Francisco. 

KNX  Hollywood 

Fitzsimmons  Stores,  Los  Angeles  (chain), 
weekly  ne,  52  weeks,  thru  McElroy  Adv., 
Los  Angeles. 


WSPR  Springfield,  Mass. 

Russell-Miller  Milling  Co.,  Minneapolis 
(Occident  flour),  renewal,  3  t  weekly; 
thru   Campbell-Mithun,  Minneapolis. 

Megowen-Educator  Food  Co.  (Crax),  5  ta 
weekly,  thru  Badger  &  Browning,  Boston. 

Walgreen  Drug  Stores,  Springfield  and 
Holyoke,  42  ta  weekly,  thru  Schwimmer 
&  Scott,  Chicago. 

Continental  Baking  Co.,  New  York  (Won- 
der Bread),  13  ta  weekly,  thru  Ted  Bates 
Inc.,  N.  Y. 

Dreikorn  Bakeries,  Holyoke  (Orange  Wrap 
Bread),  25  sa  weekly,  direct. 

WENR  Chicago 

Esquire  Inc.,  Chicago  (Coronet),  8  sa 
weekly,  1  week,  thru  Schwimmer  & 
Scott,  Chicago. 

Pillsbury  Flour  Mills  Co.,  Minneapolis 
(Golden  Bake  Mix),  sa  series,  13  weeks, 
thru   McCann-Erickson,  Minneapolis. 

WQXR  New  York 

Curtis  Publishing  Co.,  Philadelphia  (Sat- 
evepost) ,  3  sa  weekly,  thru  John  E. 
Pearson   Co..  Chicago. 

Black,  Starr  &  Gorham,  New  York  (jew- 
elers) ,  sa,  52  weeks,  thru  Abbott  Kim- 
ball Co.,  N.  Y. 

WPAT  Paterson,  N.  J. 

Evlo  Pharmacal  Co.,  Pompton  Lakes,  N.  J. 
(nose  drops),  sa,  direct. 


Red  Cross  Sponsors 

CANADIAN  Red  Cross  will  use 
paid  radio  time  as  well  as  free  time 
on  practically  all  Canadian  sta- 
tions for  the  1944  campaign  to 
raise  $10,000,000,  which  starts  on 
Feb.  25  for  three  weeks.  A  total  of 
33  transcribed  dramatized  spot  an- 
nouncements will  be  carried  on  a 
sponsored  basis  on  all  Canadian 
stations  Feb.  20  to  March  15.  In 
addition  two  non-sponsored  45-min- 
ute  feature  presentations  will  be 
used  on  Feb.  20,  27  and  four  quar- 
ter-hour shows  during  the  drive. 
A  committee  of  the  Canadian  Red 
Cross,  Canadian  Assn.  of  Broad- 
casters and  the  Canadian  Broad- 
casting Corp.  is  in  charge  of  the 
radio  section  of  the  campaign,  and 
all  paid  advertising  is  being  placed 
by  A.  McKim,  Cockfield  Brown  & 
Co.,  J.  J.  Gibbons,  all  of  Toronto, 
and  Russell  T.  Kelley,  Hamilton, 
Ont. 


NAB  Victory  Conference — April  10-13 
Waldorf-Astoria,  New  York. 

Associated  Press  Annual  Meeting — April 
24,   Waldorf-Astoria,   New  York. 

American  Newspaper  Publishers  Assn. 
Annual  Meeting — April  25-27,  Waldorf- 
Astoria,  New  York. 

Advertising  Federation  of  America  War 
Advertising  Conference — June  4-7,  Hotel 
Sherman,  Chicago. 

NAB  Regional  Meetings — 

District  8,  Indianapolis,  Ind.,  Columbia 
Club,  Feb.  1. 

District  10,  Omaha,  Nebraska,  Hotel  Fonte- 
nelle,  Feb.  4-5. 

District  14,  Denver,  Colorado,  Cosmopolitan 
Hotel,  Feb.  7-8. 

District  16,  Los  Angeles,  Calif,  (to  be  an- 
nounced) Feb.  11. 

District  13,  Dallas,  Texas,  Baker  Hotel, 
Feb.  17. 

District  12,  Tulsa,  Oklahoma  (to  be  an- 
nounced)   Feb.  21. 

District  6,  Memphis,  Tenn.,  Peabody  Hotel, 
Feb.  24-25. 

District  3,  Pittsburgh,  Pa.,  (to  be  an- 
nounced) Feb.  28-29. 

District  2,  (not  yet  decided),  (to  be  an- 
nounced), March  1-2. 


KMAC,  in  San  Antonio, 
To  Join  MBS  Feb.  15 

NEW  MEMBER  of  MBS  is 
KMAC  San  Antonio  which  joins 
Mutual  Feb.  15  to  carry  the  full- 
time  Mutual  Network  service, 
both  sustaining  and  commercial, 
according  to  an  announcement  last 
week  by  Howard  W.  Davis,  owner 
and  general  manager  of  KMAC. 
In  addition  to  Mutual  Network 
features,  KMAC  will  also  carry 
Texas  State  Network  shows,  hav- 
ing recently  installed  lines  con- 
necting it  with  KPAB  Laredo, 
KTBC  Austin  and  KWBU  Corpus 
Christi,  all  of  which  are  fed  shows 
by  KMAC. 

KMAC  was  established  in  1926, 
operates  full  time  on  1240  kc  and 
has  been  managed  by  Howard  W. 
Davis  during  the  past  10  years. 


OWI  Region  Shifts 

RESIGNATION  of  Richard  Shaf- 
to  of  WIS  Columbia,  S.  C,  as  OWI 
regional  consultant  for  North  and 
South  Carolina  and  appointment 
of  separate  consultants  in  each 
state  was  announced  last  week  by 
John  D.  Hymes,  chief  of  the  sta- 
tion relations  division,  Radio  Bu- 
reau. John  Rivers  of  WCSC 
Charleston,  S.  C,  has  been  named 
consultant  for  South  Carolina  and 
Richard  Mason  of  WPTF  Raleigh, 
N.  C,  has  been  given  the  North 
Carolina  assignment.  Mr.  Hymes 
also  announced  that  H.  K.  Carpen- 
ter of  WHK  Cleveland  will  take 
over  duties  in  West  Virginia,  in 
addition  to  his  work  as  consultant 
for  Ohio  and  Kentucky.  Regional 
consultant  for  Virginia  is  James 
H.  Moore  of  WSLS  Roanoke,  Va. 


Miles  Cal.  Renewal 

MILES  CALIFORNIA  Co.,  Los 
Angeles  (Alka-Seltzer) ,  on  Feb.  1 
renews  for  eighth  consecutive  year 
the  seven-weekly  twice  daily  news- 
cast, Alka-Seltzer  News,  on  34  Don 
Lee  Pacific  stations,  Sunday 
through  Saturday,  10-10:15  a.m. 
(PWT)  and  9-9:15  p.m.  (PWT). 
Glenn  Hardy  is  newscaster,  with 
Fred  Shields,  announcer.  Bud 
Rutherford  is  copy  editor.  Agency 
is  Wade  Adv.,  Chicago. 


80ZEMAN 


WYO 


LADY'S  MAN  .  .  .  Your  representative  in 
the  plump,  potent  Portland  area  is  in 
good  with  the  women.  Don't  forget  these 
creatures  .  .  .  they  are  the  purchasing 
agents  of  the  home  .  .  . 
KXL  Joseph  H.  McGillvra 

KFPY  The  Karz  Company 

Z  NET  The  Walker  Company 

Buy  2  markets,   save  5%;   buy  all  3 
markets,  save  1 0%. 
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QUICK  ACTION  in  the  use 
of  spot  announcements  by 
the  Southern  Union  Gas  Co. 
over  KOB  and  KGGM  Albu- 
querque, N.  M.,  urging  citi- 
zens to  choke  off  all  use  of 
gas,  because  of  repairs  to  a 
broken  main,  resulted  in  a 
70%  curtailment  of  con- 
sumption. Placing  an  ad  re- 
cently in  the  Albuquerque 
Journal,  the  Southern  Union 
Gas  Co.  thanked  the  people 
for  their  cooperation,  stating 
in  the  ad  that  "within  a  few- 
minutes  after  the  local  radio 
broadcast,  gas  consumption 
in  Albuquerque  was  curtailed 
approximately  70%,  permit- 
ting repairs  ....  and  pre- 
venting a  prolonged  short- 
age." 


Dominion  Net  Problems 
Are  Discussed  by  CBC 

PROBLEMS  of  the  Dominion  Net- 
work of  the  Canadian  Broadcast- 
ing Corp.  were  discussed  at  a 
meeting  held  in  the  CBC  offices  in 
Montreal  with  western  Canadian 
station  operators.  Overlapping  of 
contracts,  finding  time  for  local 
sponsored  and  sustaining  shows, 
problems  of  growth  of  the  network 
and  of  use  of  transcriptions  by 
private  stations  after  the  network 
closes  down,  were  aired  at  this 
meeting,  the  first  since  the  start 
of  the  Dominion  Network  Jan.  2. 
The  network  plans  to  operate  three 
evening  hours  by  September. 

Attending  the  meeting  were 
Gerry  Gaetz,  CKRC  Winnipeg,  who 
was  chairman;  Frank  Elphicke, 
CKWX  Vancouver;  G.  R.  A.  Rice, 
CFRN  Edmonton;  Gordon  Love, 
CFCN  Calgary;  Lloyd  Moffat, 
CKBI  Prince  Albert;  A.  A.  Mur- 
phy, CFQC  Saskatoon;  H.  C. 
Buchanan,  CHAB  Moose  Jaw;  F. 
V.  Scanlan,  CKRM  Regina;  A.  L. 
Garside,  CJGX  Yorkton  and  CJRL 
Kenora;  Harold  Carson,  CJVI  Vic- 
toria; Dr.  A.  Frigon,  CBC  acting 
general  manager;  and  E.  A.  Weir, 
CBC  commercial  manager,  Toron- 
to. 


Hires'  New  Program 

CHARLES  E.  HIRES  Co.,  Phila- 
delphia (root  beer),  on  Jan.  24 
started  Horace  Heidt  Time  for 
Hires  on  134  Blue  stations,  Mon- 
day, 7-7:30  p.m.  (EWT),  with 
West  Coast  repeat,  7:30-8  p.m. 
(PWT).  Talent  includes  Fred 
Lowry,  blind  whistler;  Ollie 
O'Toole,  comedian;  and  Bob  Mat- 
thews, vocalist.  Jack  Rourke,  New 
York  producer  of  N.  W.  Ayer  & 
Son,  has  been  shifted  to  Hollywood 
to  handle  the  show.  During  each 
broadcast  three  honorably  dis- 
charged servicemen  are  inter- 
viewed and  every  effort  made  to  lo- 
cate kind  of  job  each  wants  and  in 
region  preferred.  Where  possible, 
Western  Union  line  to  Blue  sta- 
tion in  that  region  is  open  to  net- 
work's Hollywood  studios  to  relay 
job  offers. 


FIELDING  ROBINSON,  coordina- 
tor with  various  Government  agencies 
for  Hazeltine  Electronics  Corp.,  New 
York,  has  been  named  vice-president 
of  the  company.  John  D.  Grayson, 
controller  for  Hazeltine  since  1941, 
has  been  elected  treasurer. 


THIS  IS  JOE  RIZUNSKI 


Joe  is  a  die  setter.  He  makes  $115  a 
week,  lives  in  Brooklyn.  His  boy  Steve  is 
in  the  Army.  He  has  another  son,  age  12, 
and  Anna,  18,  who  goes  to  Hunter  College. 

Joe  works  hard  all  day.  In  the  evening 
when  he  relaxes,  his  favorite  radio  pro- 
gram is  not  a  network  musical  or  dramatic 
show,  but  the  Polish  Variety  Hour,  which 
he  listens  to  on  WBNX. 

Joe's  language  is  Polish.  He  combines 
the  culture  and  tradition  of  his  native 
land  with  loyalty  for  America.  He  puts 
20%  of  his  salary  into  war  bonds.  "I'm 
glad  to  be  an  American.  My  children  have 
the  advantages  of  the  land  of  opportunity." 


There  are  661,170  Joe  Rizunskis  in  the 
WBNX  area.  Members  of  the  WBNX  fam- 
ily of  listeners.  To  them  WBNX  is  more 
than  a  station,  it  is  an  institution.  It  car- 
ries to  the  millions  of  foreign  born  sales 


messages  in  the  intimacy  of  their  native 
language.  It  sells  merchandise  to  the 
thousands  of  Joe  Rizunskis  who  have 
money  to  spend.  Let  us  give  you  the  facts. 
WBNX,  New  York  51,  N.  Y. 

IN  THE  PRIMARY  SERVICE  AREA  OF  WBNX  THERE  ARE: 

2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORK 


BROADCASTING  •  Broadcast  Advertising 


January  31,  1944  •  Page  55 


5,000  WATTS  by  DAY 
1,000  WATTS  by  NIGHT 
550  K.  C. 

Buffalo's  Most 
Powerful 
Transmitter 
Plant 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  Feb.  21.  All  station  announcements  are  50  seconds  and 
available  for  sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing 
of  these  important  war  messages.  Each  X  stands  for  three  announcements  per  day  or 
21  per  week. 


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 
NET-  Group  Group 

WORK  KW  OI 

PLAN    Aff.  Ind.       Aft.  Ind. 


NAT.  SPOT 
PLAN 
Live  Trans. 


Save  Eats  and  Grease  

Use  V-Mail   — 

Hold  Prices  Down  

Join  the  WAC    X 

Books  for  the  Merchant  Ma- 
rine 

Home  Front  Pledge   X 

Pay  Your  Taxes    X 


See  OWI  Schedule  of  War  Messages  96  for  names  and  time  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 


Three  New  Subjects  on  OWPs  Packet 
Schedule  for  Week  Beginning  Teh.  21 


THREE  NEW  subjects  are  listed 
in  the  Station  Announcement  Al- 
location Plan  in  the  OWI  Domes- 
tic Radio  Bureau  schedule  for  the 
week  beginning  Feb.  21  and  a 
fourth  campaign  is  continued  from 
the  previous  week. 

'Join  the  WAC  messages,  as- 
signed also  on  Network  allocation, 
will  be  carried  by  the  KW  group 
of  stations.  Transcribed  announce- 
ments will  emphasize  the  many  at- 
tractions which  membership  in  the 


WAC  offers  —  opportunities  for 
travel,  associations,  training  for 
post-war  jobs,  good  food,  recrea- 
tion, medical  care,  clothing,  and 
compensation  equivalent  to  civilian 
jobs  paying  from  $150  to  $235  a 
month. 

In  fact  sheets  sent  to  network 
advertisers,  the  need  for  additional 
recruits  will  be  stressed  but  pro- 
gram producers  will  be  asked  to 
give  equal  emphasis  to  the  per- 
sonal advantages  to  be  gained  from 


„*■  %  AGAIN 

...to  an  even  greater  market  than  ever!  And  610  on 
the  dial  gives  you  complete  coverage  of  the  best  market 
in  Florida  . . .  and  one  of  the  best  markets  in  the  South. 


Miami's  (Dade  County)  effective 
buying  power  $346,888,000 -up 
over  $86,600,000  in  '43  over 
'42 . . .  with  a  population 
increase  of  14.7.* 


fiZfr  mate 
Nov  1943 


National  Representatives 
GEORGE  P.  H0LLINGBERT  CO. 
Southeast  Representative 
HARRY   E.  CUMMINGS 

5,000  WATTS  *  610  KC  *  NBC 


Wl 

OD  Covers 

Thi 

s  New 

Rich  Market 

As 

Completely 

As 

Miami 

's    Magic  Sun 

joining  the  WAC.  The  fact  that 
the  WAC  is  the  only  women's  mili- 
tary service  which  sends  its  mem- 
bers abroad  will  be  included  in 
recruiting  appeals. 

Department  stores  and  theatres 
are  regarded  as  likely  sponsors  for 
the  WAC  transcriptions.  In  many 
cities  recruiting  booths  have  been 
installed  at  these  locations,  offer- 
ing further  incentive  for  sponsor- 
ing the  messages.  Additional  pos- 
sibilities may  be  found  among 
firms  who  have  been  devoting  part 
of  their  advertising  in  other  media 
to  war  themes. 

Save  Fats  and  Grease  announce- 
ments, scheduled  on  both  the  KW 
and  OI  groups  of  stations,  empha- 
size the  value  of  this  salvage  ma- 
terial in  making  life-saving  me- 
dicinals  as  well  as  glycerin  for  ex- 
plosives. Because  of  this  phase  of 
the  appeal,  the  spots  are  regarded 
as  suitable  for  drug  store  as  well 
as  super  market  and  grocery  chain 
sponsorship. 

With  an  increasing  number  of 
troops  now  overseas  and  shipping 
space  limited,  the  Army  Postal 
Service  has  again  called  upon  OWI 
to  obtain  the  assistance  of  the 
radio  industry  in  furthering  the 
use  of  V-Mail.  Previous  campaigns 
have  been  followed  by  conspicuous 
expansion  in  use  of  the  forms  but 
it  is  imperative  that  the  public 
continue  the  V-Mail  practice. 

Stations  may  find  sponsors  for 
these  spots  among  drug  chains, 
five  and  ten  cent  stores  and  other 
retailers  which  sell  stationery.  The 
announcements  are  also  regarded 
as  suitable  for  sponsorship  by  de- 
partment stores,  which  in  some 
cities  have  arranged  special  V- 
Mail  exhibits  featuring  gifts  for 
soldiers  and  other  merchandise  at- 
tractive to  V-Mail  customers. 

Price  Plea 

Hold  Prices  Down  messages  are 
continued  on  the  Station  Announce- 
ment plan,  allocations  this  week 
going  to  the  OI  group  of  stations. 
In  addition  to  general  advertisers 
who  have  been  promoting  War 
Bonds,  sponsors  for  the  spots  may 
be  found  among  banks  and  insur- 
ance companies.  These  institutions 
are  mentioned  in  the  campaign 
messages  as  places  to  invest  sur- 
plus earnings  in  the  fight  against 
inflation. 

Books  for  the  Merchant  Marine 
appears  on  the  OWI  allocation 
schedule  for  the  first  time.  This 
campaign  will  last  two  weeks  and 
will  be  promoted  exclusively 
through  radio.  Coverage  is  being 
handled  only  through  the  National 
Spot  plan,  involving  about  2800 
individual  broadcasts  on  commer- 
cial programs  on  several  hundred 
selected  stations. 

Messages  on  the  Home  Front 
Pledge  and  Pay  Your  Taxes  cam- 
paigns are  confined  to  the  Net- 
work plan  during  the  week.  Ap- 
peals to  stamp  out  Black  Markets 
and  Fight  Waste  are  carried  on 
Special  Assignments  and  the 
Womanpower  drive  continues 
through  the  Women's  War  Guide. 
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KRNT-KSO  FETE 

Manufacturers'  Group  Guests 
 In   Des  Moines  


OPENING  of  new  quarters  for  the 
promotion  and  publicity  depart- 
ments of  KRNT  and  KSO  Des 
Moines  was  celebrated  when  50 
members  of  the  Des  Moines  Manu- 
facturers' Representatives'  Assn. 
were  invited  to  a  house  warming 
on  the  11th  floor  of  the  Register  & 
Tribune  Bldg. 

A  tour  of  the  new  offices  as  well 
as  the  studios,  control  room  and 


newsroom  of  the  jointly  operated 
stations  was  conducted  by  John 
Drake,  promotion  manager;  Mary 
Little,  radio  editor;  Wilda  White- 
scarver,  trade  paper  publicity; 
Gene  Pond,  Barbara  Oliver  and 
Virginia  Black.  Craig  Lawrence, 
general  manager,  and  Ted  Enns, 
national  sales  manager  also  greet- 
ed the  MRA  guests. 

After  the  tour,  the  station  played 
host  to  MRA  members  in  the  Amer- 
ican Room.  MRA  President  Bill 
Lemke  then  conducted  the  club's 
regular  Saturday  business  and 
social  meeting. 

Going  through  the  studio's  new 
quarters  are  (1  to  r):  Glen  Law, 
KRNT  news  editor,  G.  B.  Aldrich, 
Sweetheart  Soap  (sponsor),  and 
Ten  Enns,  national  sales  manager 
of  KRNT,  WMT  and  KSO. 


GE  Names  Williams 

PROMOTION  of  E.  E.  Williams  to 
the  post  of  sales  manager  of  the 
laboratory  and  measuring  equip- 
ment section  of  General  Electric 
Company's  Specialty  Division  was 
announced  last  week  by  H.  W. 
Bennett,  division  manager.  Mr. 
Williams  will  be  located  in  Sche- 
nectady, where  he  was  employed  as 
a  student  engineer  by  G.  E.  in  1928 
after  his  graduation,  from  the  U. 
of  Idaho,  with  a  B.S.  in  electrical 
engineering.  Following  his  year  in 
the  test  department,  he  became 
engaged  in  commercial  engineering 
on  radio  transmitting  equipment. 
In  his  new  capacity,  Mr.  Williams 
will  be  responsible  for  sale  of  lab- 
oratory, electronic  measuring  and 
test  equipment. 


NBC  Video  Course 

PREPARING  for  the  post-war  de- 
velopment of  television,  NBC  has 
started  a  50-week  course  of  tele- 
vision instruction  for  its  staff  en- 
gineers, to  be  conducted  by  George 
Maedel,  chief  instructor  of  RCA 
Institutes.  Two-hour  weekly  class- 
room sessions  are  scheduled  at 
several  periods,  so  that  each  en- 
rollee  can  choose  the  one  that  fits 
in  best  with  his  free  time.  New 
York  course  opened  Jan.  17,  with 
an  initial  enrollment  of  158. 


Sees  Video  Nets 

RAPID  EXPANSION  of  television 
and  establishment  of  a  series  of 
regional  networks  immediately  fol- 
lowing the  war  are  foreseen  by 
O.  B.  Hanson,  vice-president  and 
chief  engineer  of  NBC.  "Instead 
of  waiting  for  television  to  expand 
slowly  from  the  east  coast's  three 
city  network,"  he  said,  "I  expect 
it  to  reach  national  scope  in  a  com- 
paratively short  time  following  es- 
tablishment of  a  series  of  regional 
networks  set  up  in  Chicago,  Los 
Angeles,  San  Francisco  and  other 
important  cities.  From  the  nuclei 
around  these  key  cities  the  televi- 
sion web  could  be  expected  to  ex- 
pand in  all  directions  and  merge 
into  a  transcontinental  network." 


Nebraska  Appeal 

GREAT  need  by  the  Army  for  reg- 
istered nurses  was  explained  over 
the  Nebraska  Network  by  Brig. 
Gen.  C.  H.  Danielson  of  the  Sev- 
enth Service  Command  in  a  quar- 
ter-hour broadcast,  over  KOIL 
Omaha.  Serving  all  the  member 
stations,  KOIL  provided  studio  and 
staff  cooperation.  The  Nebraska 
Network  consists  of  all  13  stations 
in  the  state:  KGFW  Kearney, 
KODY  North  Platte,  KMMJ  Grand 
Island,  KORN  Fremont,  WJAG 
Norfolk,  KHAS  Hastings,  KGKY 
Scottsbluff,  KFAB  and  KFOR  Lin- 
coln, and  WOW  KBON  KOWH 
and  KOIL  Omaha. 


CELLOPHANE  TAPE 
RECORDER  SHOWN 

SOUND  recording  on  cellophane 
tape  has  just  been  demonstrated 
to  the  radio  trade  and  tech- 
nical press  by  the  Fona  Corp.,  New 
York,  which  displayed  its  first 
commercial  model,  said  to  be  cap- 
able of  up  to  eight  hours  recording 
and  playback. 

Tape,  about  an  inch  wide,  is  an 
endless  loop  320  feet  long,  capable 
of  carrying  60  parallel  grooves 
and  running  at  about  40  feet  a 
minute.  At  that  point,  the  company 
stated,  the  useful  frequency  re- 
sponse extends  to  3,000  cycles  per 
second,  adding  that  at  60  feet  per 
minute  the  range  is  extended  to 
6,000  cps. 

Recording  and  reproducing 
needles  have  permanent  gem 
points  which  do  not  require  chang- 
ing. Instrument's  chief  use  prob- 
ably will  be  for  reference  use. 


PERSON'S  INDEX — Facts  on  File, 
New  York,  will  issue  a  compilation 
of  its  weekly  news  synopsis  for  the 
year  1943  around  Feb.  1.  Volume 
costs  $20. 


Janitors'  Union  on  Air 

AS  A  STEP  toward  more  amicable 
public  relations,  Chicago  Flat  Jani- 
tors' Local  No.  1,  Building  Service 
Employes  International  Union, 
Chicago,  began  sponsorship  on 
Monday,  Jan.  24  of  an  evening 
quarter-hour  serial  titled  Who 
Dunit?  on  WCFL.  Anticipated  is  a 
transcription  network  in  all  major 
cities.  Contract  is  for  13  weeks. 
Carl  Euloah  Riblet  Jr.,  public  rela- 
tions counselor  for  the  union,  is 
writer  and  producer  of  the 
mystery-comedy  scripts  in  which 
Carl  Kroenke  and  Nannette  Sar- 
gent, Chicago  radio  stars,  have 
feature  roles. 


CONTINUOUS  *»iuuns 


WSAI  Merchandising  Cooperation  is  no 
mere  opening  barrage.  It  consists  of  a 
definite  plan  of  merchandising  coopera- 
tion, custom  -  tailored  to  the  require- 
ments of  each  individual  advertiser  .  .  . 
constantly  supervised  by  a  group  of  the 
best  merchandising  brains  in  the  country 
.  .  .  continuously  maintained  thraughout 
the  life  of  every  WSAI  contract. 


* 
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Deration 


5000  WATTS  -  DAY  AND  NI6HT 
BASIC  BLUE  NETWORK  STATION 
CROSLEY  OWNED  AND  OPERATED 
NATIONAL  REPRESENTATIVES 

SPOT  SALES,  Int. new  york 

CHICAGO  •  SAN  FRANCISCO 


50,000  WATT! 

1520  K.  C. 

Buffalo's  Most 
Powerful 
Transmitter 
Plant 
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ORIGINAL  and  successful  is 
Farm  Sales  &  Want  Ads 
broadcast  Monday  through 
Friday  from  8-8:30  p.  rn. 
by  KFNF  Shenandoah,  Iowa.  Set 
up  first  during  the  depression  years 
as  a  public  service  to  help  listeners 
find  jobs,  the  program  has  expand- 
ed into  a  complete  farm  service 
and  advertising  medium,  billing 
2,020  separate  advertisements  in 
1943.  Currently  farmers  in  the 
KFNF  area  use  the  program  to 
solicit  help,  seek  jobs,  sell  a  cow, 
buy  a  second  hand  rake,  hire  a 
housekeeper  or  publicize  weekly 
community  sales.  In  most  cases  the 
advertiser  furnishes  his  own  copy 
and  payment  is  made  in  advance. 
Entire  production  cost  is  only  that 
for  the  farm  announcer,  and  only 
when  insufficient  sale  bills  are  at 
hand  is  transcribed  music  required. 


Repairs 

DESIGNED  TO  GIVE  household- 
ers tips  for  repairing  damaged  ar- 
ticles during  the  days  of  wartime 
scarcity,  KYW  Philadelphia  has 
introduced  a  series  of  weekly  Doc- 
tor Fix-Um  programs.  Each  broad- 
cast places  Doctor  Fix-Um  in  an 
imaginary  household  hospital  where 
he  prescribes  remedies  for  patients 
such  as  broken  chairs,  smashed 
lamps  and  worn-out  electrical  ap- 
pliances. Listeners  are  invited  to 
send  in  their  remedies. 


Medical  Series 
HOW  the  Army  and  Navy  protect 
the  health  of  servicemen  is  told 
in  the  American  Medical  Associa- 
tion's Doctors  at  War,  which  has 
started  a  new  cycle  on  NBC. 


fra&f  PROGRAMS 


CONSERVATION 

WIBW  Merchandising  Angle 
 Brings  Results  


Arbitration 

IN  A  TEST  of  local  reaction  to 
labor  arbitration  programs,  KROW 
Oakland,  Cal.,  currently  is  releas- 
ing transcribed  version  of  the 
weekly  60-minute  Labor  Arbitra- 
tion series  featuring  Samuel  R. 
Zack  on  WMCA  New  York.  Sched- 
uled for  Sundays,  3-4  p.m.  (PWT), 
arbiter's  decision  is  broadcast  at 
4:30  p.m.  (PWT).  Arranged  as  a 
public  service  feature,  Philip  G. 
Lasky,  manager  of  KROW,  plans 
to  develop  a  similar  arbitration 
program  using  local  incidents  and 
personnel. 

Veterinary  Advice 
INFORMATION  on  the  proper 
medical  care  of  livestock  is 
offered  on  the  Monday  broadcasts 
of  Mert  Emmert's  Modern  Farmer 
on  WEAF  New  York,  started  Jan. 
24.  Presented  in  cooperation  with 
the  American  Veterinary  Medical 
Assn.,  the  new  feature  is  titled 
Animal  Gossip. 


Historical 

IN  COOPERATION  with  Los 
Angeles  recreation  department, 
KMTR  Hollywood,  is  presenting  a 
weekly  quarter  -  hour  American 
Storybook  based  on  little  known 
tales  about  characters  in  American 
history  and  California  lore. 


QetAU  3  in  Jlantyvid.  .  . 

An  important  market  calls  for  a  good  advertising 
job!  Get  all  3  on  WDRC — 1)  coverage,  2)  programs, 
3)  rate  I  That's  the  tried  and  true  formula  of  suc- 
cessful adcasters. 


WDRC 


CONNECTICUT'S  PIONEER  BROADCASTER 


BASIC  CBS 
Hartford  4 
Con  necticut 

NATIONAL  REP. 
Paul  H.  Raymer  Co. 


Complaints 

INVITATION  to  listeners  to  write 
to  Every  bO  Seconds,  new  series  on 
WNYC  New  York,  describing  their 
operations  and  their  complaints 
about  treatment,  has  effected  a 
large  response.  Presented  in  co- 
operation with  the  Associated  Hos- 
pitals Service  of  New  York  and 
the  United  Hospital  Fund,  program 
dramatizes  hospital  or  medical 
practice  about  which  a  patient  has 
complained,  following  with  an  in- 
terview with  a  well-known  profes- 
sional man  who  analyzes  the  com- 
plaint and  tells  what  is  being  done 
to  correct  conditions.  Title  is  based 
on  the  fact  that  a  patient  en- 
ters a  New  York  hospital  every 
40  seconds  throughout  the  year. 

KOVC  Program 

AFTERNOON  Sailor's  Swing  Sym- 
phony program  conducted  by  KOVC 
Valley  City,  N.  D.,  especially  for 
the  men  of  a  Navy  V-12  unit  sta- 
tioned near  Valley  City,  consists 
of  an  hour  of  the  latest  swing  and 
old  jazz  classical  recordings  in  ad- 
dition to  frequent  special  guests 
and  interviews.  Broadcast  six- 
times  weekly  from  5-6  p.  m.,  series 
is  sponsored  by  the  Dakota  Drug 
Co.  and  the  Pillar  &  Rex  Theatres 
of  Valley  City. 

*     *  * 

New  on  Blue 
BUILT  around  the  vocalist,  a 
weekly  half-hour  musical  variety 
show  Connie  Boswell  Presents  has 
started  on  Blue  stations.  Besides 
Miss  Boswell  and  weekly  guest 
star,  program  includes  dramatiza- 
tion in  blackout  style  of  gag  sent 
in  by  a  serviceman.  Award  of  $25 
War  Bond  is  given  for  winning 
gag.  Phil  Bovero  produces  the  show 
during  its  San  Francisco  origina- 
tion. 

Phone  Quiz 

POSTAL  ZONE  tie-in  is  feature 
of  the  thrice-weekly  quarter-hour 
telephone  quiz  Calling  All  Zones 
recently  started  on  KGFJ  Los  Ang- 
eles. With  dollar  war  stamps  as 
prize,  answers  are  limited  to  listen- 
ers within  zone  named  along  with 
the  question.  Jackpot  for  charity  is 
split  between  Hollywood  Guild 
Canteen  and  Crippled  Childrens' 
Society. 


CONSERVATION  tied  in  with 
merchandising  is  the  story  behind 
the  boxes  surrounding  Ben  Ludy, 
general  manager  of  WIBW  To- 
peka.  Early  in  January  the  station 
sent  out  a  set  of  salt  and  pepper 
shakers  to  its  national  advertisers 
and  their  agencies,  asking  them  to 
mail  back  the  empty  shipping  box- 
es for  re-use,  postage  prepaid.  By 
mid-January,  55%  of  the  1729 
pieces  mailed  had  been  returned. 

Carter-Owens,  Kansas  City  agen- 
cy handling  WIBW's  advertising, 
had  estimated   returns  would  be 


Boxes  Back  to  Ben 

20%.  Mr.  Ludy's  expectations 
exceeded  65%. 

Directions  for  remailing  were 
on  the  inside  of  the  smaller  gift 
box,  originally  mailed  within  the 
shipping  container.  On  the  return 
label — slightly  larger  than  the 
original  bearing  the  address  of 
the  advertisers — was  printed,  "Will 
you  help  UNCLE  SAM  and 
WIBW,  too?  Because  of  the  paper 
shortage  we  may  not  be  able  to 
get  any  more  of  these  shipping 
boxes  or  inside  boxes.  .  .  .  Will 
you,  therefore  .  .  .  please  mail 
back  to  us  at  your  convenience 
both  this  shipping  box  and  the 
main  box?  .  .  ." 

Salt  and  pepper  merchandising 
piece  is  explained  by  the  message 
enclosed,  "Season  your  Selling  in 
'44  with  dollars  and  cents  results. 
Salt  away  a  new  high  record  in 
Kansas  sales  for  1944.  .  .  ." 


11 
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Mutual  Schedules 
Three -Day  Meet 

Program  Board  Session  Today 

Opens  Executive  Sessions 

THREE-DAY  meeting  of  direc- 
tors, shareholders  and  executive 
committees  of  the  Mutual  Broad- 
casting System  will  be  held  at  the 
Waldorf-Astoria  Hotel,  New  York, 
this  week,  opening  today  (Jan.  31) 
with  a  meeting  of  the  program 
operating  board.  On  Tuesday  the 
executive  committee  will  meet  and 
the  board  of  directors  and  share- 
holders are  scheduled  to  assemble 
Wednesday. 

Network  executives  will  be  hosts 
to  all  MBS  department  heads  and 
their  wives  at  a  dinner  Tuesday 
evening. 

Program  Board  Speakers 

Speakers  at  the  program  oper- 
ating board  meeting  today  were  to 
include:  Theodore  C.  Streibert  of 
WOR,  MBS  executive  vice-presi- 
dent; Richard  Connor,  network 
station  relations  director;  Robert 
Schmid,  director  of  sales  promo- 
tion and  research;  Edward  Wood 
Jr.,  sales  manager,  and  Allen  de 
Castro,  director  of  commercial  pro- 
gramming. 

The  program  operating  board  is 
composed  of  the  following  program 
heads  of  key  Mutual  stations  and  net- 
work officials :  Miller  McClintock, 
MBS  president,  chairman;  Adolph 
Opfinger,  MBS  program  director, 
vice-chairman ;  Lewis  Allen  Weiss, 
Don  Lee  network,  Hollywood ;  C.  M. 
Hunter,  WHK  Cleveland;  Julius  F. 
Seebach  Jr.,  WOR ;  Frank  Schreiber, 
WGN;  Linus  Travers,  Yankee  Net- 
work, Boston. 

Executive  committee  includes :  W. 
E.  Macfarlane,  WGN,  chairman ;  H. 
K.  Carpenter,  WHK;  Mr.  McClin- 
tock ;  John  Shepard  3d,  Yankee  Net- 
work, Boston ;  Mr.  Streibert ;  Mr. 
Weiss.  1 

The  board  of  directors  includes: 
Alfred  J.  McCosker,  chairman ;  E.  M. 
Antrim,  WGN;  Hope  E.  Barroll  Jr., 
WFBR  Baltimore;  J.  E.  Campeau, 
CKLW  Detroit-Windsor;  Mr.  Car- 
penter; Benedict  Gimbel  Jr.,  WIP 
Philadelphia  ;  Leonard  K  a  p  n  e  r  , 
WCAE  Pittsburgh;  Mr.  Macfarlane; 
Mr.  McClintock;  Mr.  Shepard;  Mr. 
Streibert;  Mr.  Weiss. 


WILLSON  WOODSIDE,  news  com- 
mentator of  CBC  Toronto,  is  in  Great 
Britain  as  a  guest  of  the  British  Min- 
istry of  Information. 


NEW  'POST  SERIES 
KEYED  TO  ISSUES 

KEYED  to  each  week's  current 
issue,  on  most  newsstands  by 
Wednesday,  the  Blue  series  for  the 
Saturday  Evening  Post  will  be 
heard  on  a  65-station  hook-up 
starting  Tuesday,  and  continuing 
through  Friday  in  the  10:45-11 
p.m.  period.  Program  starts  off 
Feb.  8  with  a  dramatization  of  a 
story  appearing  in  the  Feb.  12 
issue,  but  future  Tuesday  broad- 
casts will  usually  be  devoted  to  a 
variety  show,  leaving  the  remain- 
ing three  programs  of  the  week 
open  for  dramatizations  of  arti- 
cles and  fiction.  Talent  for  the 
series  include  Patsy  O'Shea,  child 
actress,  Everett  Sloane,  and  Ethel 
Owen. 

This  is  the  first  regular  network 
series  for  Curtis  Publishing  Co., 
publisher  of  the  magazine.  Com- 
pany has  used  the  Blue  for  several 
one-time  spots  during  the  past 
year,  tying  in  with  a  "Four  Free- 
dom War  Bond  Show."  Soot  sched- 
ule for  the  Post  will  continue,  with 
some  revisions  to  eliminate  dupli- 
cation of  markets.  Agency  is  Mac- 
Farland-Aveyard  Co.,  Chicago. 


Proprietary  Clinic 

PROPRIETARY  ASSN.  of  Amer- 
ica, Washington,  D.  C,  trade  or- 
ganization, will  hold  an  advertising 
clinic  in  New  York  May  16  in  con- 
junction with  its  62d  annual  con- 
vention. The  meeting  will  be  ad- 
dressed by  representatives  of  the 
bureau  of  advertising  of  the  Amer- 
ican Newspaper  Publishers  Assn., 
the  sales  managers  committee  of 
the  NAB  with  the  Periodical  Pub- 
lishers Assn.  also  participating. 


Mack  Drug  Test 

MACK  DRUG  Co.,  Hackensack, 
N.  J.,  through  Surety  Adv.  Co., 
New  York,  is  testing  spot  radio  on 
WKIP  Poughkeepsie,  N.  Y.,  as  a 
preliminary  to  a  radio  advertising 
campaign  in  behalf  of  its  chain 
drug  stores,  located  in  New  York, 
New  Jersey  and  Massachusetts. 
Plan  is  to  build  up  the  prescription 
department  exclusively  through  ra- 
dio. Newspaper  advertising  will 
continue  to  promote  the  packaged 
product.  The  WKIP  test,  which  is 
considered  successful,  consists  of  a 
six-weekly  five-minute  news  spot. 


FM  in  KANSAS  CITY 


KOZY 


EVERETT  L.  DILLARD 
General\Manager 


PORTER  BLDG. 
KANSAS  CITY 


T  VY  A 

SECOND  TO  NONE  AS  THE  MOST  POWERFUL 
INDEPENDENT  IN  NORTHERN  CALIFORNIA 

SCOOPS  'EM  ALL 


The  most  daring  advance 
in  news  coverage  since  the 
advent  of  radio  newscasts. 


FACTS  ABOUT  TIME-CLOCKED 
NEWS 

.  .  .  EVERY  major  news  service  in  the  world,  plus 
the  entire  local  reporter  staff  of  the  San 
Francisco  Chronicle. 

.  .  .  Every  hour  on  the  hour.  The  even  hours  have 
been  purchased  by  the  San  Francisco  Chron- 
icle, one  of  the  nation's  most  famous  news- 
papers. Some  hours  open  for  sponsorship. 

.  .  .  Every  important  story  '  time-clocked"  as  it  is 
received  from  the  news  services — no  "re- 
hashes" but  additional  developments  covered 
completely  as  they  occur. 

.  .  .  Ten  minutes  in  length — long  enough  to  be 
complete,  short  enough  to  retain  interest. 


News     is     radio's    most    important  program. 
Thousands    of    listeners   are    tuning   to    the  KYA- 
l^j  Chronicle   Time-Clocked    News    for  au  hentic,  last- 

minute  news,  and  believe  the  slogan,  "Get  it  first 
and  get  it  right." 

Your  clients,  too,  can  '  Get  it  first  and  get  it 
right"  by  using  San  Francisco's  Own  Station  in  the 
rich  San  Francisco  Bay  Area.* 


*  San  Francisco  Bay  Area  payrolls  a.e  now 
over  $5,500,000  daily. 

TO 

SAN  FRANCISCO'S  OWN  STATION 
REPRESENTED  NATIONALLY  BY 
SPOT  SALES,  INC. 
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FM  Lay  s  Post- War  Expansion  Program 


Many  Outlets,  Adequate 
Space  in  Spectrum 
Foreseen 

(Continued  from  page  12) 

FM's  greatest  contribution  to  the 
future  of  broadcasting  under  our 
concept  of  fredom  of  speech.  He 
recommended  to  the  FMBI  board 
formulation  of  a  legislative  policy 
which  will  aid  Congress  "in  de- 
lineating a  more  definite  national 
legislative  policy  which  will  guide 
us  toward  perfection  of  a  free 
American  radio". 

William  D.  Boutwell  of  the  U.  S. 
Office  of  Education,  Washington, 
told  the  convention  that  education 
joins  in  the  movement  for  extend- 
ing the  FM  allocation  because  the 
education  band  of  five  FM  chan- 
nels is  already  too  narrow  to  ac- 
commodate the  school  and  college 
applications  now  coming  to  the 
FCC.  More  than  25  school  sys- 
tems, 15  state  departments  of  edu- 
cation and  upward  of  50  state  uni- 
versities and  colleges  either  have 
filed  or  contemplated  FM  applica- 
tions, he  said. 

Specifically,  he  said,  Commis- 
sioner of  Education  J.  W.  Stude- 
baker  has  recommended  three 
times  the  number  of  channels  now 
available  adjacent  to  the  commer- 


cial band  along  with  ten  relay- 
transmission  frequencies  to  facili- 
tate the  change  of  programs  among 
educational  stations.  Also  recom- 
mended were  at  least  two  televi- 
sion channels  for  educational  as- 
signment. 

Damm  Traces 
History  of  FM 

Walter  J.  Damm,  president  of 
FMBI,  opened  the  Wednesday 
morning  session  with  a  review  of 
frequency  modulation  history,  be- 
ginning with  the  winter  afternoon 
five  years  ago  when  a  small  group 
of  men  met  in  Maj.  Armstrong's 
apartment  in  New  York  to  listen  to 
something  new  in  radio — FM.  Trac- 
ing the  medium's  rapid  growth  in 
1939,  which  culminated  in  the 
FCC's  calling  a  hearing  to  study 
FM,  which  in  turn  called  for  a 
united  front  among  the  20  FM 
licensees  and  holders  of  construc- 
tion permits  that  resulted  in  the 
formation  of  FMBI,  Mr.  Damm  de- 


Funds  for  Opera 

IN  RESPONSE  to  appeals  for 
$300,000  for  the  Metropolitan  Op- 
era Assn.  during  the  Blue  broad- 
casts of  the  opera,  radio  listeners 
had  contributed  a  total  of  $144,000 
by  the  first  of  the  week  of  Jan.  24. 
Texas  Co.  sponsors  the  Blue  broad- 
casts. 


scribed  the  group's  presentation  to 
the  Commission,  which  on  May  20, 
1940,  "gave  FM  the  green  light, 
assigning  the  band  from  42,100  kc- 
49,900  kc  to  FM  and  announcing 
full  commercial  authorization  as 
of  Jan.  1,  1941". 

FM  and  FMBI  flourished  for  a 
period,  Mr.  Damm  reported,  but 
"then  came  March  17,  1941,  and 
the  Commission's  orders  No.  79  and 
79A — the  so-called  newspaper  or- 
ders. These  were  followed  by  Dec. 
7,  1941— and  Pearl  Harbor.  The 
rest  you  know." 

Keeping  on — with  a  restricted 
budget  and  reduced  dues — FMBI 
has  fought  for  and  secured  liberal- 
ization of  the  FCC  rules  to  alleviate 
to  some  degree  the  difficulties  of 
wartime  operation  for  FM  stations, 
Mr.  Damm  reported.  The  organiza- 
tion's December  meeting  in  Chi- 
cago, he  said,  showed  that  the  in- 
creasing interest  in  FM,  plus  the 
need  for  post-war  planning,  has 
made  it  again  desirable  for  FMBI 
to  open  an  office,  preferably  in 
Washington. 

"As  I  see  FMBI  of  the  future," 
Mr.  Damm  stated,  "I  see  its  ac- 
tions limited  to  FM  problems  and 
not  what  we  generally  call  overall 
industry  problems  —  unless,  of 
course,  it  becomes  evident  that 
such  general  broadcasting  problems 


are  not  being  handled  as  the  mem- 
bership thinks  they  ought  to  be. 
Under  such  circumstances,  FMBI 
ought  to  be  able  to  do  a  good  job 
for  its  members  at  a  cost  of  $20,- 
000  to  $25,000  per  year." 

Jansky  Urges 
Increased  Allocations 

The  "superior  potentialities"  of 
FM  over  AM  for  sound  broadcast- 
ing stem  from  two  basic  differences, 
C.  M.  Jansky  of  Jansky  &  Bailey 
told  the  convention  in  his  report  as 
consulting  engineer  to  FMBI.  First, 
he  explained,  radio  waves  act 
"more  reasonably"  around  50,000 
kc  than  they  do  in  the  standard 
broadcast  band  between  550  and 
1600  kc,  so  that  FM  stations  have 
substantially  the  same  coverage 
day  and  night,  lacking  the  "vagar- 
ies of  interference  and  fading"  of 
the  AM  signals. 

Second,  he  continued,  with  AM 
broadcasting  the  desired  signal 
must  be  about  100  times  as  strong 
as  interference  to  come  in  clearly, 
while  in  FM  this  ratio  is  reduced 
to  two  to  one.  "It  takes  approxi- 
mately 2,500  times  as  much  power 
at  an  AM  station  to  deliver  clear 
reception  at  a  given  receiving  pom*, 
as  it  would  for  an  FM  station  op- 
erating on  the  same  frequency  at 
the  same  place,"  he  declared,  add- 
ing that  the  localized  propagation 
characteristics  of  FM  make  it  pos- 
sible for  many  stations  throughout 
the  country  to  share  a  single  broad- 
cast channel. 

Even  so,  Dr.  Jansky  stated,  more 
than  the  present  40  channels  should 
be  allotted  to  FM  as  "already  in 
some  parts  of  the  U.  S.  there  are 
more  applications  than  can  be 
granted  in  the  existing  band." 
Backing  up  the  request  of  FMBI 
that  these  additional  channels  be 
adjacent  to  the  present  42mc-50mc 
assignment,  he  averred  that  "there 
is  no  tangible  evidence  to  prove 
that  this  is  not  the  best  place  in 
the  spectrum  for  FM  and  there  is 
plenty  to  prove  that  it  is". 

Discussing  the  FCC  regulations 
of  FM,  Dr.  Jansky  called  attention 
to  the  contradiction  between  the 
Commission's  philosophy  that  all 
FM  stations  in  or  near  a  city 
should,  for  competitive  purposes, 
serve  the  same  coverage  area  and 
its  practice  of  licensing  three  class- 
es of  stations,  and  to  the  fact  that 
the  use  of  trade  areas  as  a  basis 
for  FM  allocations  is  faulty  be- 
cause of  the  variable  nature  of 
trade  areas  which  does  not  agree 
with  the  laws  of  radio  propagation. 

The  FMBI  board  has  approved 
the  following  recommendations  of 
its  special  engineering  committee, 
Dr.  Jansky  said:  (1)  that  station 
assignments  on  a  basis  of  service 
areas  be  retained  but  that  their 
rigid  coupling  to  trade  areas  be 
dropped;  (2)  that  new  classifica- 
tion of  stations,  if  necessary,  be 
made  on  a  regional  rather  than  a 
national  basis;  (3)  that  "FM 
broadcasting  stations,"  common  in- 
dustry and  public  usage,  replace 
•"high    frequency    broadcast  sta- 


YOU'RE  NEVER 
IN  ROANOKE! 


OUTWEIGHED 


CBS 


5000  WATTS    •    960  KC 


IGTOWN"  has  (say)  200,- 
000  radio  homes  —  and 
four  big  clear-channel  stations.  Us- 
ing one  of  those  four,  you  may 
therefore  hope  for  an  average  of 
50,000  homes. 

But  here's  "Littletown" — Roanoke 
— where  one  regional  radio  station 
is  the  only  station  that  gives  satis- 
factory service  throughout  an  area 
containing  100,347  radio  homes 
(covers  23.9%  of  all  Virginia's 
radio  homes)  ! 

If  you  want  Big  Results  even  more 
than  Big  Names,  we  suggest  you  ask 
Free  &  Peters  about  WDBJ! 
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INVENTOR,  regulator  and  planner  get  together  in  this  FMBI  Conven- 
tion group  (1-r) :  Dr.  E.  H.  Armstrong,  FM  inventor;  FCC  Chairman 
James  Lawrence  Fly  and  W.  R.  G.  Baker,  G-E  vice-president  and  chair- 
man of  the  recently  created  Radio  Technical  Planning  Board. 


tions"  in  the  FCC's  official  usage; 
(4)  that  in  granting  FM  licenses 
the  Commission  consider  the  nat- 
ural coverage  area  the  station 
would  have  and  its  ability  to  de- 
liver adequate  service  to  its  pri- 
mary area  and  that  the  FCC  define 
the  area  in  which  the  station  shall 
be  protected  against  interference 
from  other  stations;  (5)  that  the 
FCC  allow  a  period  of  commercial, 
program  and  engineering  develop- 
ment to  provide  for  normal  growth 
before  requiring  installation  of  fa- 
cilities to  cover  the  ultimate  area 
proposed,  allowing  also  for  differ- 
ent rates  of  growth  in  audience 
in  different  parts  of  the  country. 

Armstrong  Urges 
Widening  FM  Band 

With  an  eye  toward  past  and  fu- 
ture FM  developments,  Dr.  Edwin 

H.  Armstrong,  speaking  before  the 
Wednesday  afternoon  session  of  the 
FMBI  in  New  York,  advocated  the 
widening  of  the  FM  band  to  occupy 
the  channel  between  50  and  56 
megacycles  now  allocated  to  televi- 
sion. This  allocation  would  be  al- 
most double  the  width  of  the  FM 
band  which  at  present  stretches 
from  42  to  50  mc  and  would  enable 
a  wider  granting  of  FM  licenses, 
according  to  Dr.  Armstrong.  The 
modification  has  been  proposed  of- 
ficially through  the  FMBI. 

Dr.  Armstrong  paid  glowing 
tribute  to  those  broadcasters  who 
supported  and  experimented  with 
FM  during  its  early  days.  He 
traced  the  development  of  FM  from 
its  beginning  in  1912  when  the 
search  began  for  a  static  eliminator 
in  a  telegraph  system.  The  objec- 
tive was  to  utilize  a  type  of  radio 
wave  different  from  the  natural 
electrical  wave.  The  result  was  a 
development  of  wide  band  FM 
which  reduced  the  noise  level  by 

I,  000  to  1.  After  experimenting  for 
2%  years,  using  the  transmitter 
atop  the  Empire  State  Bldg.,  Dr. 
Armstrong  said  he  could  not  per- 
suade anyone  to  put  FM  in  use  and 
in  1935  undertook  the  job  himself, 
and  built  W2AG  at  Alpine,  N.  J. 

The  opposition  of  television's 
proponents  to  crowd  FM  out  of  the 

RADIO  and  other  electronic  produc- 
tion for  the  armed  forces  last  year  by 
the  Belmont  Radio  Corp.,  Chicago, 
equaled  civilian  manufacture  of  1,800,- 
000  radios,  Parnell  S.  Billings,  presi- 
dent, announced. 


picture  was  scored  by  Dr.  Arm- 
strong who  stated  that  television 
supporters  attempted  to  freeze  a 
tentative  frequency  allocation  es- 
tablished by  the  FCC  in  October  of 
1937.  As  a  result  FM  would  have  a 
small  narrow  band  primarly  for  ex- 


perimental purposes.  In  1940,  after 
John  Shepard  3d  of  the  Yankee 
Network,  advised  by  Paul  De  Mars, 
and  Franklin  M.  Doolittle,  WDRC 
Hartford,  advised  by  Professor 
Noble,  obtained  licenses  to  erect 
stations.  Followed  by  a  series  of 
FM  applications  by  broadcasters, 
the  FCC  in  1940  allocated  to  FM 
the  channel  from  42  to  50  mc,  the 
channel  it  now  occupies.  Dr.  Arm- 
strong characterized  this  allocation 
as  the  greatest  single  service  of  the 
FCC  and  praised  the  "far-sighted- 
ness" of  FCC  Chairman  Fly. 

Dr.  Baker  Describes 
RTPB  Panel  Functions 

Dr.  W.  R.  G.  Baker,  vice-presi- 
dent of  G-E  and  chairman  of  the 
Radio  Technical  Planning  Board, 
outlined  to  the  convention  the 
scope,  organization  and  activity  of 
this  group  which  will  devise  sys- 
tems, standards  and  frequency  al- 
locations required  for  existing  and 


Boots  on  MBS 

HIGHLIGHTING  activities  and 
personalities  in  the  aircraft  indus- 
try, an  elaborate  format  has  been 
set  for  the  Boots  Aircraft  Nut 
Corp.  program  Wide  Horizons, 
which  starts  Feb.  27  on  33  Mutual 
stations  Sunday,  4-4:30  p.m.  With 
Eddie  Dowling,  actor,  as  m.c,  its 
features  will  include  interviews 
with  prominent  figures  in  the  avia- 
tion industry  and  with  entertain- 
ers who  have  given  up  their  pro- 
fession to  work  in  aircraft  plants. 
Talks  by  Casey  Jones,  flying  ace, 
David  Mendoz'  orchestra,  a  review 
of  theatrical  events,  and  selection 
of  a  "Star  of  the  Future,"  from  the 
entertainment  world.  Agency  is 
Cecil  &  Presbrey  Inc.  New  York. 


new  services  in  collaboration  with 
the  Government.  The  end  result  of 
the  work  of  the  RTPB,  he  said, 
should  be  the  submission  to  the 
proper  governmental  agencies  of  a 
plan   or   plans  incorporating  the 
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It  is  not  the  amount  of  noise 
you  make  that  counts  in  radio. 
It's  what  you  say  and  how  well 
you  put  it  over  that  matters. 


There  are  more  powerful  sta- 
tions than  CHNS  in  Canada 
but  none  with  better  equipment. 

For  Rates:  Apply  Station  Director 

CHNS  •  Lord  Nelson  Hotel 
Halifax,  Nova  Scotia 
or 

Joe  Weed,  New  York  City 


recommendations  of  the  industry 
on  all  pertinent  technical  matters. 

In  detail,  Dr.  Baker  described 
the  13-panel  structure  of  RTPB 
and  the  manner  in  which  the  board 
is  supported.  The  three  types  of 
panels  under  RTPB  are  concerned 
with  (1)  spectrum  analysis,  (2) 
frequency  allocation,  (3)  very  high 
frequency  broadcasting.  Their  work 
is  interrelated,  he  pointed  out. 

Dr.  Baker  didn't  feel  that  there 
will  be  a  "technical  revolution"  in 
radio  as  a  result  of  advancements 
due  to  the  war.  It  will  be  some  time 
before  the  full  implication  of  these 
advances  will  be  evident,  he  said, 
and  "a  long  time  before  the  impact 
of  this  new  knowledge  will  cause  a 
technical  revolution,  if  ever." 

"I  am  of  the  opinion  that  we 
must  weigh,  and  weigh  carefully, 
our  responsibilities  in  the  post-war 
economy,  particularly  with  respect 
to  employment.  I  think  that  it  is 
possible  to  fully  exploit  all  worth- 
while technical  advances  and  at  the 
same  time  fulfill  our  postwar  obli- 
gations." 

Pumphrey  Emphasizes 
FM  Listener  Interest 

Results  of  a  four-city  survey  to 
discover  what  the  owners  of  PM 
sets  think  of  FM,  now  that  they 
have  had  a  chance  to  try  it,  were 
reported  by  Preston  H.  Pumphrey, 
radio  director,  Maxon  Inc.,  New 
York.  Questionnaires  were  sent  to 
2,857  fans  by  WGYN  New  York, 
WCAU-FM  Philadelphia,  WENA 
Detroit  and  WMFM  Milwaukee, 
and  936  replies  were  received,  a 
return  that  shows  FM  listeners 
"tremendously  interested  in  the 
medium,"  Mr.  Pumphrey  stated. 

In  each  city,  he  said,  the  domi- 
nant answer  to  question  "What 
prompted  you  to  buy  your  FM 
set,"  was  superior  tonal  quality, 
given  by  37.8%  of  those  answer- 
ing. On  a  national  basis,  static 
suppression  came  second,  with 
19%,  but,  he  said,  "national  fig- 
ures can  be  misleading.  In  New 
York,  32.6%  gave  static  suppres- 
sion as  a  reason  for  buying  FM; 
in  Philadelphia  it  was  9% ;  in 
Milwaukee  7.1%  and  in  Detroit 
5.6%.  Apparently  there  are  more 
defective  neon  signs  in  New  York 
than  in  most  other  parts  of  the 
country." 

Superior  programming  on  FM 
stations  was  listed  by  36.2%  as  an 
important  reason  for  buying  FM 
sets  in  Philadelphia.  In  Milwaukee 
16.3%  gave  this  reason,  but  in 
New  York  only  2.7%  and  in  De- 
troit only  5.6%  mentioned  super- 
ior programming. 

Affirmative  responses  to  the 
statement,  "I  bought  FM  because 
I  wanted  the  newest  in  radio," 
were  given  by  4.6%  in  New  York 
and  7.5%  in  Philadelphia,  but  in 
Milwaukee  the  percentage  jumped 
to  26.1  and  in  Detroit  to  34.7,  lead- 
ing Mr.  Pumphrey  to  wonder 
whether  "keeping  up  with  the 
Joneses  is  a  more  deeply  engrained 
habit  in  Detroit  and  Milwaukee 
than  it  is  in  New  York  and  Phila- 
delphia." 

To  the  23%  who  answered  "no"' 


SUCCESSORS  to  the  post  vacated 
recently  by  Edwin  K.  Cohan,  for- 
mer CBS  director  of  general  engi- 
neering, are  Henry  Grossman  (1), 
network  operations  engineer,  and 
William  B.  Lodge,  who  will  handle 
CBS's  general  engineering  design 
and  developmental  activities 
[Broadcasting,  Jan.  24]. 

when  asked  if  FM  had  lived  up  to 
their  expectations,  reasons  for  the 
disappointment  in  New  York  and 
Philadelphia  were  about  54%  with 
FM  reproduction  and  46%  with 
FM  programs,  with  the  situation 
reversed  in  the  midwestern  cities. 
In  terms  of  the  total  sample,  slight- 
ly less  than  15%  of  all  FM  set 
owners  said  that  reception  was 
unsatisfactory,  Mr.  Pumphrey  re- 
ported, adding  that  of  16  makes  re- 
ported on,  all  but  three  showed 
uniformly  satisfactory  results. 

Amount  of  listening  varies  from 
city  to  city,  in  almost  direct  pro- 
portion to  the  number  of  FM  sta- 
tions in  each  community,  he  said. 
Asked  what  programs  they  liked 
best,  "their  vote  was  overwhelm- 
ingly for  musical  programs,  prob- 
ably due  to  the  fact  that  the  pro- 
grams on  FM  are  overwhelmingly 
musical,"  he  asserted.  "Much  of 
the  dissatisfaction  also  was  ex- 
pressed in  connection  with  these 
same  programs;  dissatisfaction 
due  to  imperfect  and  worn  records 
whose  defects  were  more  easily 
recognizable  on  FM  transmission 
than  they  might  have  been  on  a 
standard  broadcasting  station." 

Boutwell  Sees  FM 

As  Education  Aid 

Concluding  speaker  on  the  first 
day's  program,  William  D.  Bout- 
well,  director  of  Information  and 
Research  Services,  U.  S.  Office  of 
Education,  stated:  "Education  sees 
in  FM  an  opportunity  to  extend 
and  amplify  the  present  services 
commercial  stations  render  educa- 
tion on  the  regular  broadcast 
band." 

He  reported  that  more  than  25 
school  systems  or  colleges  have  sub- 
mitted applications  for  FM  stations 
or  are  preparing  them,  that  15 
state  departments  of  education 
have  asked  the  Office  of  Educa- 
tion for  plans  showing  how  educa- 
tion radio  channels  can  be  used  to 
bring  programs  to  every  school  in 
these  states,  that  more  than  50 
state  universities  and  land  grant 
colleges  have  named  committees  to 
study  FM  opportunities  and  that 
30  existing  college  and  school  board 
owned  stations  already  have  de- 
veloped practical  patterns  of  edu- 
cational broadcasting. 

Commissioner  of  Education  J.  W. 
Studebaker,  Mr.  Boutwell  said,  has 


New  CBS  Show 

PILLSBURY  FLOUR  MILLS  Co., 
Minneapolis,  is  scheduled  to  start 
Grand  Central  Station  on  CBS  Sat- 
urday, 10-10:30  a.m.  in  late  Febru- 
ary, subject  to  time  clearance  on 
CBS  stations,  according  to  the  New 
York  office  of  McCann-Erickson, 
agency  in  charge.  Featuring  human 
interest  dramas  centering  around 
New  York's  Grand  Central  Station, 
the  program  has  been  sponsored 
successively  bv  Lambert  Pharma- 
cal  Co.  on  CBS  for  Listerine  from 
1937-1940,  and  by  Lever  Bros,  on 
NBC-Blue  for  Listerine  1940-1942. 
Since  its  last  network  program 
Clara,  Lu,  and  Em,  discontinued  on 
CBS  in  1942,  Pillsbury  has  been 
using  spot  radio. 


KFEL  Denver  has  celebrated  its  22d 
year  of  continuous  operation.  Al- 
though on  the  air  under  temporary 
authority  since  1922,  KFEL  was 
granted  its  first  license  Jan.  4,  1923. 

requested  the  FCC  to  increase  the 
educational  FM  band  to  provide 
three  times  the  number  of  200-kc 
channels  currently  available,  that 
this  increased  educational  band  be 
adjacent  to  the  commercial  FM 
band,  that  regional  and  statewide 
allocation  bands  be  formulated  as 
a  guide  for  assigning  frequencies 
to  educational  station  applicants; 
that  10  relay  transmission  frequen- 
cies be  given  to  education  to  aid 
the  exchange  of  programs  among 
educational  stations  operating  on 
a  statewide  network  basis,  and  that 
at  least  two  television  channels  be 
reserved  for  educational  use. 
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Jett's  Political  Status  Heard  _  NBC  War  CUnic 
At  House  Committee  Hearing 


Chief  Engineer  Tells  House  Appropriations 
Subcommittee  He  Has  No  Party  Affiliation 


DESPITE  instructions  from  FCC 
Chairman  James  Lawrence  Fly  not 
to  make  a  statement  as  to  his  po- 
litical faith,  Chief  Engineer  E.  K. 
Jett,  Commissioner-designate,  told 
the  Independent  Offices  subcommit- 
tee of  the  House  Appropriations 
Committee  that  he  was  neither 
Democrat  nor  Republican,  it  was 
disclosed  last  week  when  the  record 
of  hearings  before  the  subcommit- 
tee Jan.  19  were  made  public. 

Meanwhile  the  Senate  Interstate 
Commerce  Committee  has  post- 
poned consideration  of  Mr.  Jett's 
nomination,  Chairman  Wheeler 
(D-Mont.)  said,  at  the  request  of 
Sen.  White  (Me.),  acting  minority 
leader.  Sen.  White  said  last  Friday 
that  although  Senate  Republicans 
had  planned  to  discuss  Mr.  Jett's 
politics  at  a  session  last  Thursday, 
"other  matters  were  discussed"  and 
the  Jett  nomination  was  not 
touched.  Sen.  Wheeler  said  he 
would  delay  Committee  considera- 
tion pending  Sen.  White's  wishes. 

Fly  Trys  Sidetrack 

Mr.  Jett's  politics  crept  into  the 
Appropriations  subcommittee,  of 
which  Rep.  Woodrum  (D-Va.)  is 
chairman,  when  Rep.  Wiggles- 
worth  (R-Mass.)  questioned  Com- 
missioner Ray  C.  Wakefield  about 
his  own  political  affiliations. 

"How  about  Mr.  Jett,  who  is 
now  nominated  for  Commissioner 
Payne's  place,  as  I  understand 
it?"  asked  Rep.  Wigglesworth,  also 
a  member  of  the  House  Select  Com- 
mittee to  Investigate  the  FCC. 

"I  suggest  that  is  a  matter  pend- 
ing before  the  Senate  Committee 
at  this  minute,"  interposed  Chair- 
man Fly.  When  Rep.  Wigglesworth 
pressed  further,  and  Mr.  Fly  re- 
marked that  the  chief  engineer's 
appointments  "have  all  come  from 
Republicans,  I  think".  Mr.  Jett 
said: 

"I  am  not  trying  to  qualify  as  a 
Republican  now,   or  a  Democrat 
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either."  Chairman  Fly  exhorted  his 
chief  engineer: 

"Now  do  not  make  a  statement 
unless  you  are  directed  to." 

Woodrum  Lauds  Jett 

Rep.  Wigglesworth  continued  to 
press  and  Mr.  Fly  appealed  to 
Chairman  Woodrum  with:  '"Mr. 
Chairman,  this  a  matter  pending 
before  the  other  committee  at  this 
time,  and  that  question  has  been 
raised  in  the  Senate  Committee.  I 
do  not  have  any  objection  to  his 
making  a  statement,  but  I  question 
the  propriety." 

"Whether  a  Republican,  Demo- 
crat or  Socialist,  Mr.  Jett  has  had 
a  lot  of  fine  experience  in  this  busi- 
ness," said  Chairman  Woodrum, 
"and  I  think  the  Communications 
Commission  ought  to  have  the  ben- 
efit of  his  active  participation." 
Rep.  Starnes  (D-Ala.)  assented 
and  Mr.  Jett,  ignoring  instructions 
from  Chairman  Fly  not  to  make  a 
statement,  gave  the  following  in- 
formation : 

"I  hope  the  record  is  not  mud- 
dled. I  want  to  make  it  clear  that 
I  have  never  belonged  to  any  po- 
litical organization,  have  never 
taken  part  in  any  political  cam- 
paign or  attended  a  dinner  given 
for  a  political  purpose.  And  while 
I  have  registered  to  vote,  I  have 
never  voted  in  my  lifetime.  I  am 
not  registered  to  vote  for  a  party; 
I  can  only  vote  in  a  general  elec- 
tion. In  other  words  I  cannot  vote 
in  the  primaries. 

"The  reason  I  have  not  voted  is 
because  I  was  in  the  Navy  for  18 
years;  following  that,  I  lived  in 
the  District  until  I  moved  to  Mary- 
land, and  when  I  got  in  a  position 
to  vote  in  Maryland,  where  I  have 
resided  since  1932,  I  was  then  as- 
sistant chief  engineer  of  the  Com- 
mission, appointed  by  the  then 
Federal  Radio  Commission,  which 
had  a  Republican  majority  in  1931, 
and  I  felt  it  would  be  a  bad  idea 
at  that  late  date  in  life,  being  in 
the  engineering  department,  to  get 
active  in  politics,  and  so  I  stayed 
out  of  it.  Those  are  the  facts." 

Rep.  Case  (R-S.D.),  declared:  "I 
think  that  is  a  much  better  contri- 
bution to  the  record  than  to  avoid 
answering  the  question,  as  the 
chairman,  Mr.  Fly,  suggested.  I 
think  Mr.  Jett  has  helped  himself." 
To  which  Chairman  Fly  fired  this 
parting  shot: 

"I  think  that  is  right,  but  I  am 
sort  of  reluctant  to  try  issues  here 
that  are  before  the  Cox  Committee, 
the  Select  Committee,  or  before 
other  committees.  I  have  no  ob- 
jections, of  course,  to  any  state- 
ment he  may  make  and  I  would  not 
want  any  cloud  in  the  record  on 
that  account,  so  far  as  I  am  con- 
cerned." 


THIRD  ANNUAL  war  clinic  of 
NBC  will  start  in  New  York  at 
the  Waldorf-Astoria  Hotel  Feb.  28 
and  will  wind  up  March  22  in  Los 
Angeles,  lasting  for  three  days  in 
each  of  five  cities.  Instituted  in 
1942  to  provide  an  opportunity  for 
discussion  of  war-time  network  op- 
erations by  executives  of  the  net- 
work and  its  affiliates,  the  1944 
clinic  will  meet  in  New  York  Feb. 
28  -  March  1,  in  Atlanta  March  5-7, 
in  Dallas  March  9-11,  in  Chicago 
March  13-15  and  in  Los  Angeles 
March  20-22. 


WTAG-FMNowCommercial 

W1XTG,  FM  station  of  WTAG 
Worcester,  altered  its  call  letters 
Jan.  30  to  WTAG-FM,  when  it 
changed  over  from  an  experimental 
to  a  commercial  status.  The  new 
FM  outlet,  which  received  its  com- 
mercial grant  from  the  FCC  last 
month,  was  also  assigned  the  new 
frequency,  46.1  mc.  Within  a  short 
time  WTAG-FM  is  scheduled  to 
broadcast  CBS  commercial  and 
sustaining  programs  in  accordance 
with  CBS  policy  as  outlined  in  a 
telegram  from  Paul  Kesten,  execu- 
tive v-p,  Jan.  24.  (See  p.  26.) 


BROWN  REPLACES 
SALTER  ON  MUTUAL 

CECIL  BROWN,  former  CBS  cor- 
respondent and  commentator,  who 
resigned  from  that  network  last 
September,  will  begin  on  Mutual 
this  week,  for  Phillies,  a  product 
of  Bayuk  Inc.,  Philadelphia.  Sam 
Baiter,  who  has  been  sponsored  by 
the  cigar  company  Monday,  Wed- 
nesday, Friday  8-8:15  p.  m.,  is 
leaving  the  air.  Mutual  notified  the 
sponsor,  and  its  agency  Ivey  & 
Ellington,  Philadelphia  that  it  was 
cancelling  Mr.  Baiter's  commen- 
taries effective  Feb.  2.  Mr.  Brown 
is  expected  to  start  on  that  date. 

Mr.  Brown's  resignation  from 
CBS,  submitted  Sept.  2,  1943  was 
the  result  of  a  disagreement  with 
the  network's  news  policy,  forbid- 
ding the  expression  of  editorial 
opinion  by  commentators.  [Broad- 
casting, Sept.  27].  He  had  been 
reprimanded  in  a  memo  from  Paul 
S.  White,  CBS  director  of  news- 
broadcasts  for  "indulging  in  defeat- 
ist talk,"  in  one  of  his  series  of 
broadcasts  for  Johns  Mansville 
Corp.  He  replaced  Elmer  Davis  on 
the  CBS-Johns-Mansville  program 
in  January,  1942,  after  returning 
from  a  foreign  tour  for  CBS  dur- 
ing which  he  made  his  dramatic 
coverage  of  the  sinking  of  the  "Re- 
pulse" and  the  "Prince  of  Wales." 


WCFL  Names  Keegan 

HOWARD  KEEGAN  has  been  ap- 
pointed manager  of  WCFL  Chi- 
cago, replacing  Maynard  Mar- 
quardt  who  resigned  recently. 
Keegan  will  continue  to  act  as  pro- 
gram director. 


Boake  Carter  on  MBS 

CAREY  SALT  Co.,  Hutchinson, 
Kan.,  began  sponsorship  Jan.  4,  of 
a  series  of  quarter-hour  news 
shows,  featuring  Boake  Carter 
broadcasting  from  New  York  on 
71  Mutual  stations,  Tuesdays  and 
Thursdays.  Contract  is  for  39 
weeks.  Agency  is  McJunkin  Adver- 
tising Co.,  Chicago. 
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tions  that  will  aid  the  FCC  in  allo- 
cating facilities. 

"Don't  figure  on  filing  an  appli- 
cation and  then  doing  nothing 
about  it  until  competition  forces 
you  to,"  Mr.  Adair  told  his  audi- 
ence. "When  the  FCC  issues  a  con- 
struction permit  it  expects  the  work 
to  be  carried  forward  diligently,"  he 
said,  adding  that  the  rules  call  for 
work  to  begin  within  two  months 
of  the  granting  of  the  CP  and 
to  be  concluded  within  six  months 
of  that  date. 

Advises   Against  Directionals 

Revision  of  the  present  system 
of  allocating  FM  station  coverage 
to  coincide  with  trade  areas  is  un- 
der study  by  the  FCC  in  coopera- 
tion with  RTPB,  Mr.  Adair  said. 
Asked  about  regulations  covering 
the  use  of  directional  antennas  for 
FM  stations,  Mr.  Adair  said  the 
Commission  does  not  require  a  cir- 
cular pattern  but  expressed  the 
opinion  that  it  would  generally  be 
advisable  to  stay  away  from  di- 
rectional antennas  for  FM  broad- 
casting. In  response  to  another 
question  about  dual  operation  of 
AM  and  FM  stations  in  a  com- 
munity, he  replied  that  the  FCC 
already  had  granted  a  number  of 
FM  licenses  to  AM  operators  and 
that  there  has  been  no  discussion 
of  changing  that  policy. 

Asked  about  antenna  locations 
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for  FM,  and  the  relative  advan- 
tages and  costs  of  in  town  and 
out  of  town  locations,  Dr.  Jansky 
said  the  answer  is  more  a  matter 
of  economics  and  sociology  than 
of  engineering  techniques.  In  AM, 
he  explained,  the  broadcaster 
usually  gets  less  coverage  than  he 
desires,  so  he  plans  to  get  all  he 
can.  But  in  FM  this  is  not  the 
case,  so  he  should  decide  his  an- 
tenna location  on  the  size  of  the 
area  he  can  profitably  cover  and  to 
which  he  can  render  public  service, 
Dr.  Jansky  averred. 

Denying  the  common  statement 
that  "FM  coverage  goes  only  to  the 
horizon,"  Dr.  Armstrong  said  that 
a  number  of  FM  stations  are  cur- 
rently reaching  to  three  or  four 
horizons.  Considering  the  factor 
of  soil  conductivity,  he  said  that 
in  New  England  conditions  are 
such  that  no  50  kw  AM  station  can 
attain  the  coverage  that  the  Mt. 
Washington  FM  station  gets  with 
3  kw,  while  in  the  midwest  FM 
won't  go  as  far  as  AM. 

FM  Good  to  100  Miles 

He  added  that  up  to  100  miles 
the  FM  signal  is  so  far  superior 
that  the  listeners,  given  a  choice, 
will  choose  FM,  and  that  when  sta- 
tions share  frequencies  the  AM 
station's  night  coverage  is  pushed 
back  about  20%  from  its  daytime 
scope  while  the  FM  station  cover- 
age remains  the  same. 

Clearing  up  a  confusion  indi- 
cated by  some  of  the  questions  be- 
tween rebroadcasting  and  relay 
broadcasting  of  FM  programs,  Mr. 
Damm  explained  that  the  former 
practice,  which  has  been  exten- 
sively employed  in  New  England, 
means  that  each  station  in  a  series 
picks  up  and  rebroadcasts  the 
broadcast  signal  of  another  station, 
whereas  in  relay  broadcasting  the 
program  is  broadcast  on  an  ultra- 
high frequency  beam  from  which 
all  stations  in  the  group  take  the 
program.  In  rebroadcasting  if  one 
station  drops  out,  the  chain  is 
broken  at  that  point  and  the  pro- 
gram goes  no  farther,  he  ex- 
plained, but  in  relay  broadcasting 
the  service  continues  regardless  of 
whether  all  or  none  of  the  stations 
served  by  the  relay  broadcast  any 
particular  program. 

Video  Relays  Studied 

Comparing  network  service  by 
radio  relays  and  by  wire  lines,  Dr. 
Armstrong  said  that  the  choice 
may  depend  upon  where  the  sta- 
tions are  located,  pointing  out  that 
in  New  England  no  one  has  yet 
been  able  to  erect  telephone  lines 
over  the  mountains,  which  will 
stand  up  through  the  winter,  so  a 
radio  relay  is  essential  there.  On  a 
cross-country  basis,  he  said,  radio 
relays  would  be  competing  at  a 
disadvantage  with  telephone  cir- 
cuits, adding  that  the  future  will 
expand  the  present  500-mile  serv- 


Listening  in  New  York 
Increased  in  Past  Year 

LISTENING  in  New  York  during 
1943  was  22.8%  greater  than  in 
1942,  according  to  the  January 
issue  of  The  Radio  Audience,  news- 
letter issued  by  the  Pulse  of  New 
York  Inc.  In  the  metropolitan  area 
listening  showed  an  increase  of 
12.8%  over  1942. 

Average  listening  time  per  radio 
home  per  day  in  1943  was  4.84 
hours.  Total  listening  for  December 
1943  was  15.7%  higher  than  in 
the  same  month  of  1942.  Listening 
as  affected  by  sets  out  of  order, 
the  audience  status  of  daytime 
serials  and  overall  sets-in-use  last 
year  were  covered  in  the  newsletter. 


ice  areas  of  radio  relays  to  trans- 
continental proportions. 

Mr.  Jett  said  that  serious 
thought  is  being  given  to  the  prob- 
lem of  radio  relays  for  television 
as  well  as  for  FM,  and  added  that 
as  the  telephone  and  telegraph 
companies  are  monopolies  operat- 
ing under  Government  supervision, 
so  radio  relays  might  well  fall 
into  the  common  carrier  class.  Re- 
cent improvements  in  high  quality 
wire  lines  and  coaxial  cables  make 
it  questionable  at  this  time,  he 
added,  as  to  whether  these  services 
may  not  prove  superior  to  radio 
relays  for  nationwide  program 
service  for  FM  and  television.  The 
question  probably  will  be  one  for 
Congress  to  decide,  he  stated. 

Asked  why  some  listeners  think 
FM  sounds  "tinny,"  Dr.  Armstrong 
said  that  broadcasters  are  expe- 
rienced in  placing  microphones  in 
a  studio  to  produce  the  best  effect 
in  the  receiver,  but  that  when  the 
same  placement  is  used  in  FM  the 
listener  gets  the  effect  of  being 
seated  right  next  to  the  orchestra. 
He  added  that  FM's  brilliant  re- 
production may  seem  sharp  when 
first  heard  by  listeners  accustomed 
to  standard  radio  reception. 

Dr.  Armstrong  predicted  that 
some  means  would  soon  be  found 
of  suppressing  motor  interference 
with  FM  so  as  to  permit  FM  auto 
radios,  if  for  no  other  reason  than 
that  it  will  provide  such  a  great 
competitive  advantage  to  the  auto- 
mobile manufacturer  first  bringing 
out  a  car  with  FM  radio.  Mr.  Jett 
said  that  the  FCC  had  some  time 
ago  recommended  to  Congress  that 
the  law  be  changed  so  as  to  permit 
some  control  over  all  sorts  of  ra- 
diation machinery  which  produces 
interference  with  radio  reception. 

Mr.  Adair  said  that  although  the 
FCC  rules  did  not  specify  whether 
an  FM  station  had  to  put  on  some 
live  programs  or  could  depend  en- 
tirely on  recorded  music,  a  station's 
public  service  would  be  considered 
when  licenses  were  issued  or  re- 
newed. Dr.  Armstrong  reported  on 
a  demonstration  some  three  years 
ago  of  a  15,000-cycle  record  pro- 
duced by  Bell  Labs.  When  these 
are  available  to  stations,  he  said, 
an  FM  broadcaster  can  send  out 
music  of  a  quality  much  better 
than  any  which  can  be  transmit- 
ted over  today's  network  lines. 
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OWIWarMessageAudienceUp; 
Listener  Impressions  Increase 

Radio  Bureau  Index  Shows  Steady  Circulation 
Gain  With  Growth   of  Allocation  Plans 


REFLECTING  a  general  upward 

trend  in  audience  coverage  for 
.  home  front  war  messages,  OWI's 
,  Domestic  Radio  Bureau  estimated 

last  Friday  that  circulation  ob- 
;  tained  for  its  various  campaigns 

had  reached  a  total  of  653,499,000 

■  listener  impressions,  representing 
a  gain  of  44%  over  the  correspond- 
ing week  of  last  year. 

The  estimate  of  listener  impres- 
sions is  prepared  by  the  Radio 
Bureau  each  week  to  provide  the 
OWI  campaign  planners  with  a 
common  denominator  by  which 
they  can  appraise  the  emphasis 
given  through  radio  to  war  mes- 
sages. Computed  in  advance  on  the 
basis  of  campaigns  scheduled 
through  the  OWI  allocation  plans, 
the  estimate  does  not  include  ad- 
ditional voluntary  efforts  by  net- 
works and  stations  or  special 
events  arranged  by  OWI  follow- 
ing compilation  of  the  figures. 

Good  Yardstick 

The  listener  impression  serves 
as  a  convenient  yardstick  to  mea- 

■  sure  the  percentage  of  the  total 
radio  effort  devoted  to  a  particu- 
lar  campaign.   It  is  particularly 

i  suited  to  the  needs  of  the  Govern- 

.ment  which  has  the  problem  of 
reaching  as  much  of  the  popula- 
tion as  can  possibly  be  reached 
through  the  radio  medium  and  to 
get  its  message  heard  as  often  as 

;is   necessary  to   obtain  effective 

:  public  response. 

Records  compiled  by  William  F. 
Fairbanks,  chief  of  the  Allocations 
-Division  of  the  Bureau,  reveal  an 
[almost  uninterrupted  rise  in  the 
growth    of   radio   circulation  ac- 
corded war  messages  since  the  in- 
ception of  the  OWI  allocation  plan 
[  in  the  week  beginning  April  27, 
(1942.  At  that  time,  OWI  had  only 
the   Network   Allocation  plan  in 
operation    and    the    home  front 
problems  created  by  the  war  were 
r j,just   emerging.    Three  campaigns 
| |jwere  scheduled  (car  pooling,  scrap 
collection,  and  the  first  War  Bond 
drive)    and  the  total  of  listener 
impressions  obtained  was  estimat- 
ed at  186,900,000. 
.    Except  for   occasional  declines 
:aused  by  seasonal  factors,  the  lis- 
tener impression  figures  rose  stead- 
ily during  the  next  few  months 
and,  with  the  addition  in  August 
of  the   National  Spot  Allocation 
plan,  reached  349,100,000  for  the 
'week  beginning  Jan.  11,  1943. 

New  Allocation  Plans 

'■  Two  additional  allocation  plans 
;hen  went  into  operation,  Mr.  Fair- 
banks recalled,  which  boosted  the 
istener  impression  figure  for  the 
lext  week  to  448,800,000.  These 
)lans  were  the  Station  Announce- 
nent  Allocation,  which  then  car- 
ried a  25%  greater  announce- 
nent  load  than  at  present,  and  the 


Local  Transcription  series  of  15- 
minute  "Uncle  Sam"  programs 
which  were  assigned  to  820  sta- 
tions. This  series  expired  July  31, 
1943. 

The  trend  continued  upward  in 
February  and  March,  accentuated 
by  seasonal  gains  in  listening  and 
the  adoption  of  the  Special  As- 
signment Allocation  plan,  reaching 
an  all-time  high  of  898,180,000 
listener  impressions  in  the  week 
beginning  April  12  when  special 
coverage,  embracing  221  network 
programs,  was  devoted  to  the  Sec- 
ond War  Loan. 

Audience  Figures  Up 

The  additional  audience  ob- 
tained by  the  Special  Assignment 
plan  was  offset  by  seasonal  de- 
clines in  the  following  months, 
reaching  a  low  point  of  378,140,000 
impressions  in  the  week  beginning 
July  19.  Also  contributing  to  this 
decline  was  the  reduction  of  25% 
in  the  number  of  announcements 
allocated  under  the  Station  An- 
nouncement plan. 

From  July  to  October  the  audi- 
ence figures  registered  a  constant 
increase,  reaching  a  peak  of  740,- 
300,000  listener  impressions  in  the 
week  beginning  Oct.  25  when  a 
three-week  emergency  paper  sal- 
vage campaign  was  superimposed 
upon  the  regular  allocation  sched- 
ule. With  the  conclusion  of  the 
campaign,  the  listener  impression 
total  declined  to  531,813,000  for 
the  week  of  Nov.  8.  Except  for 
the  week  beginning  Dec.  20,  when 
allocations  were  reduced  because 
of  the  Christmas  holiday,  the 
trend  has  continued  upward  since 
that  time. 

Aside  from  the  impetus  pro- 
vided by  the  addition  of  allocation 
plans,  Mr.  Fairbanks,  explained, 
the  expansion  in  listener  impres- 
sions has  been  due  to  the  steadily 
growing  number  of  programs  par- 
ticipating in  the  plans  and  the  in- 
crease in  program  ratings  of  net- 
work shows.  OWI  uses  commercial 
ratings  as  a  basis  for  its  own  pro- 
jections. 

Listener  Impressions  Up 

The  increasing  audience  ob- 
tained through  the  Network  Allo- 
cation plan  has  been  particularly 
important  in  the  growth  of  the 
war  message  audience,  he  pointed 
out.  This  plan,  devised  by  the  War 
Advertising  Council  at  the  outset 
of  OWI  operations,  now  provides 
two-thirds  of  the  total  number  of 
listener  impressions. 

Mr.  Fairbanks  emphasized  that 
while  the  653,499,000  listener  im- 
pression figure  may  appear  large, 
it  should  be  appreciated  that  this 
is  the  equivalent  of  only  6Y2  mes- 
sages heard  by  the  average  lis- 
tener in  one  week.  Whether  or  not 
6V2  messages  per  week  to  each  of 


the  100,000,000  radio  listeners  will 
arm  the  nation  with  the  informa- 
tion it  needs  to  wage  a  war  on  the 
home  front  is  a  moot  question. 

There  has  been  no  evidence  pre- 
sented to  OWI  that  this  volume 
of  radio  messages  is  more  than  is 
needed  or  wanted  by  the  American 
listener.  On  the  other  hand,  Mr. 
Fairbanks  pointed  out,  a  recent 
listener  survey  made  at  the  re- 
quest of  OWI  showed  that  listen- 
ers do  not  feel  that  the  volume 
of  messages  is  excessive. 

A  breakdown  of  the  listener  im- 
pression estimate  for  the  week  of 
Jan.  24-31  shows  that  facilities 
allocated  to  the  Fourth  War  Loan 
drive  accounted  for  59%  of  the 
total  audience.  The  campaign  to 
enlist  women  for  war  work  pro- 
vided 15.5%;  the  rubber  conserva- 
tion drive  11%;  Navy  aviation  ca- 
det recruitment  7%;  and  promo- 
tion of  wartime  nutrition  prac- 
tices 2.4%. 

The  audience  breakdown  by  al- 
location plans  shows  that  the  Net- 
work Plan  provided  approximately 
66%  of  the  week's  listener  impres- 
sions, Special  Assignment  21%, 
Station  Announcement  10%,  and 
National   Spot  3%. 
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Charleston,  W.  Va. 


JAMES  L.  FOUCH,  president  of 
Universal  Microphone  Co.,  Inglewood, 
Cal.,  has  been  named  membership 
chairman  of  newly-formed  West 
Coast  Electronics  Mfrs.  Assn. 


.. .also  selling  many 
other  products  on  many 
other  stations. 


WL  George  E.  Halley  -M 

I  TEXAS  RANGERS  LIBRARY  J 

E.  HOTEL  PICKWICK     •     KANSAS  CITY,  MO.  M 
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A  50,000  watt  audience 
at  a  250  watt  rate 


C.E.  HOOPER 


FOR  NOVEMBER  &  DECEMBER,  1943 


what 
better 
proof 
of  an 
audience 
can  you 
ask  for? 


MORNING  INDEX 
MON.  THRU  FRI. 
8:00  -  12:00  A.M. 

A 

WGRC 

B 

C 

13.2 

27.7 

32.7 

25.8 

AFTERNOON  INDEX 
MON.  THRU  FRI. 
12:00  -  6:00  P.M. 

A 

WGRC 

B 

C 

27.1 

30  06 

24.5 

15.9 

SUM.  THRU  SAT. 
EVENING  INDEX 
6:00  -  10:00  P.M. 

A 

WGRC 

B 

C 

41.8 

13.7 

34.4 

8.6 
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Million  Cut  From  FCC— RID  Budget 


Sports  Blessing 

SPIRITUAL  GUIDANCE  on 
a  sports  program  is  a  new 
idea,  but  when  Sam  Leavitt, 
WSBA  York,  Pa.  announcer, 
resumes  his  daily  sportscast 
on  Feb.  1,  the  Rev.  H.  B.  Rit- 
tenhouse  will  read  the  invoca- 
tion. Blessing  will  be  asked 
also  for  the  continuance  of 
sports  which  the  York  clergy- 
man contends,  are  "an  inte- 
gral part  of  our  democracy, 
and  should  be  continued  for 
the  welfare  of  our  fighting 
forces  and  our  production 
forces". 


FBIS  Also  Is  Slashed; 
House  Committee 
Defies  FDR 

DEFYING  President  Roosevelt, 
who  last  September  ordered  radio 
intelligence  activities  kept  within 
the  FCC  rather  than  transferred  to 
the  military  services  as  recom- 
mended by  the  Joint  Chiefs  of 
Staff,  the  House  Appropriations 
Committee  last  week  all  but  abol- 
ished the  Commission's  much-dis- 
cussed Radio  Intelligence  Division 
by  lopping  off  more  than  half  of 


the  budget  requested  for  that  oper- 
ation. 

Reporting  out  the  1945  fiscal 
year  Independent  Offices  Appropri- 
ations Bill  (HR-4070)  Wednesday, 
the  Committee  slashed  the  FCC 
budget  request  by  $1,654,857,  of 
which  an  even  million  was  taken 
from  the  RID  and  another  half- 
million  from  the  Foreign  Broadcast 
Intelligence  Service.  Congressional 
observers  saw  in  the  Committee's 
action  a  move  to  force  transfer  of 
radio  intelligence  duties  from  the 
FCC  to  the  armed  services. 

President  Roosevelt,  in  his  bud- 
get message,  had  requested  $8,371,- 


700  for  the  FCC.  If  the  House  sus- 
tains the  Committee,  the  Commis- 
sion will  be  left  with  $6,716,843. 
For  the  current  fiscal  year  the 
budget  was  reduced  from  $8,089,- 
000  to  $7,609,914,  but  William  B. 
Robertson,  FCC  director  of  Budget 
&  Planning,  testified  that  overtime 
pay  had  caused  the  Commission  to 
obligate  $757,154  additionally, 
bringing  the  current  year's  opera- 
tional costs  to  $8,367,068. 

Under  the  reduction,  RID  was 
left  $838,175  for  operations  while 
the  FBIS  request  of  $2,002,998,  was 
pared  to  $1,502,998.  In  addition  to 
the  1%  million  dollars  cut  from 
"national  defense"  activities,  the 
Committee  turned  down  a  $113,607 
request  for  34  new  employes; 
lopped  $21,897  from  the  Personnel 
Division  and  sliced  another  $19,353 
from  the  Budget  &  Planning  Divi- 
sion. 

Reports  were  current  on  Capitol 
Hill  that  Congressmen  on  the  floor 
would  demand  still  further  cuts. 
With  reference  to  the  severe  prun- 
ing which  it  gave  the  RID  budget 
request,  the  Committee  said  in  its 
report  which  accompanied  the  ap- 
propriations bill: 

Commitee  Believes  Military 

"The  reduction  of  $1,000,000  in 
the  estimate  for  the  RID  is  spe- 
cifically applied  to  that  part  of  the 
work  of  the  division  relating  to 
war  activities  now  being  performed 
by  the  Commission  and  which,  in 
the  opinion  of  the  Committee, 
should  be  performed  by  the  War 
and  Navy  Depts.,  as  recommended 
to  the  Secretary  of  the  Navy  in  a 
letter  dated  Feb.  1, 1943,  and  signed 
by  Adm.  William  D.  Leahy  for 
the  Joint  Chiefs  of  Staff,  and  in  a 
joint  letter  dated  Feb.  8,  1943,  ad- 
dressed to  the  President  and  signed 
by  the  Secretary  of  War  and  the 
Secretary  of  the  Navy.  .  .  . 

"The  Committee  believes  that 
the  statements  and  recommenda- 
tions contained  in  the  letters  re- 
ferred to  give  sufficient  justifica- 
tion for  the  action  it  has  recom- 
mended and  it  is  of  the  belief  that 
appropriate  provision  should  be 
made  at  the  earliest  possible  date 
to  the  end  that  the  facilities  of  the 
FCC  should  not  be  used  for  pur- 
poses pertaining  to  the  military  un- 
less specifically  requested  by  the 
Joint  Chiefs  of  Staff. 

"The  Committee  thinks  it  appro- 
priate to  point  out,  however,  that 
after  the  receipt  of  the  aforemen- 
tioned recommendations  the  Presi- 
dent investigated  the  matter,  did 
not  concur  in  the  recommendations, 
and  submitted  the  budget  estimate 
for  continuation  of  the  work  under 
the  FCC." 

The  Committee  left  untouched 
the  budget  estimate  for  $2,209,000 
for  regular  operations  and  $16,700 
for  printing  and  binding,  but  the 
President's  request  for  "national 
defense"  activities  was  slashed 
more  than  25%. 

At  an  all-day  hearing  Jan.  19, 


FCC  Chairman  James  Lawrence 
Fly  and  other  Commission  execu- 
tives were  subjected  to  minute 
cross-examination  by  members  of 
the  Independent  Offices  subcommit- 
tee, of  which  Rep.  Woodrum  (D- 
Va.)  is  chairman.  Leading  the  bar- 
rage of  questions,  many  of  which 
were  based  on  testimony  presented 
to  the  House  Select  Committee  to 
Investigate  the  FCC,  were  Rep. 
Wigglesworth  (R-Mass.),  also  a 
member  of  the  Select  Committee, 
and  Rep.  Starnes  (D-Ala.). 

On  behalf  of  the  RID  Mr.  Fly 
called  it  the  "largest  single  activity 
in  the  Engineering  Department". 
The  $1,868,587  requested  was  $3,- 
800  less  than  the  current  fiscal 
year's  appropriation,  he  said. 

Chairman  Woodrum  delved  into 
the  deferment  of  485  FCC  em- 
ployes. Commissioner  T.  A.  M. 
Craven,  member  of  the  FCC  com- 
mittee of  three  named  to  cooperate 
with  the  War  Manpower  Commis- 
sion, testified  that  of  those  deferred, 
51  were  over  38;  70  were  outside 
the  Continental  U.  S.  and  85  were 
pre-Pearl  Harbor  fathers.  A  tabu- 
lation of  deferments  filed  for  the 
record  shows  that  the  majority 
not  called  for  military  service  were 
employed  in  the  Engineering  Dept. 

Testifying  on  the  RID,  Chair- 
man Fly  expressed  doubt  that  "this 
committee  would  want  to  take  over, 
or  for  that  matter,  review  the  ex- 
ercise of  administrative  judgments, 
particularly  the  wartime  judgments 
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*1  RADIO  BUY      KXYZ's  rates 

\  are  surprisingly  law  .  .  .  programs  receive 

\  high  Hooper  ratings  . . .  there  still  remain  a 

\  few  excellent  network  and  spot  availabilities, 

\  Get  in  touch  with  your  Branham  man  now. 

\  *1  SOUTHERN  MARKET 

\  According  to  J.  Walter  Thompson  Company's 

\  recent  compilation  of  No.  2  War  Ration  Books, 

\  Houston,  a  city  of  607,033  people,  leads  all 

i  Southern  metropolitan  markets  in  population. 
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FEMININE  and  expert  touch  is 
given  news  copy  when  manpower 
shortage  is  recognized  at  NBC  cen- 
tral division  news  and  special 
events  departments  by  recent  ac- 
quisition of  pulchritudinous  pair. 
William  Ray,  head  of  the  depart- 
ment, feeds  copy  from  the  printers 
to  (1),  Margaret  L.  Whitehead, 
former  news  writer  at  WLW  Cin- 
cinnati, and  (r),  Myrtle  Robison, 
Northwestern  U.  graduate  and  for- 
mer student  of  NBC-Northwestern 
U.  Summer  Radio  Institute. 


that  are  exercised  by  the  Com- 
mander-in-Chief. In  other  words," 
he  declared,  "I  doubt  if  the  com- 
mittee would  want  to  take  the  re- 
sponsibility of  saying  that  the 
Commander-in-Chief  is  wrong  and 
that  these  activities  ought  to  be 
transferred  to  the  Army  and  Navy 
and  thus,  by  process  of  indirec- 
tion, accomplish  that  result." 

Fly  Lists  Espionage 

"Your  position  is  we  have  the 
constitutional  power  to  cut  off  the 
entire  appropriation,  if  we  desire, 
,  but  we  have  no  business  and  no 
right  to  inquire  as  to  what  this 
money  is  to  be  used  for,  or  how  it 
is  to  be  expended?"  demanded  Rep. 
Starnes. 

Mr.  Fly  said  the  "vast  quantity" 
of  the  work  by  RID  is  "done  for 

i  departments  other  than  the  Army 
and  the  Navy,  a  great  deal  for 

■  the  FBI.  Work  in  regard  to  espi- 
onage stations  has  been  done  both 
in  this  country  and  in  South  Amer- 
ica on  an  extensive  scale,  in  co- 
operation with  the  State  Dept., 
and  we  have  extensive  work  to  do 
for  the  Office  of  Foreign  Economic 
Administration,"  he  added. 

He    introduced    several  letters 
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Mother  Radio 

MIDWEST    MOTHERS  en 

masse  answered  an  appeal 
over  WTCN  Minneapolis  re- 
cently when  Ann  Ginn's  pro- 
gram asked  for  homes  to  care 
for  orphaned  children  and 
those  whose  parents  could 
not  care  for  them.  Fred  D. 
Thomas,  executive  secretary 
of  the  children's  agency,  re- 
ported that  545  mothers  had 
volunteered  to  take  children 
into  their  homes. 


from  various  Government  agencies 
praising  the  RID  and  FBIS,  but 
when  letters  of  the  Joint  Chiefs  of 
Staff  and  Secretaries  Knox  and 
Stimson,  urging  the  President  to 
transfer  radio  intelligence  to  the 
armed  services,  were  read  he  asked 
that  they  be  "off  the  record"  since 
they  were  still  classified  as  "se- 
cret". When  they  were  made  part 
of  the  record,  however,  Mr.  Fly 
asked  that  the  President's  letter 
of  Sept.  7,  1943  ,to  Secretary  Knox, 
in  which  he  decided  to  leave  radio 
intelligence  with  the  FCC,  also  be 
included. 

Of  the  total  budget  request  for 
$8,524,122,309  for  independent  of- 
fices, the  Committee  recommended 
a  reduction  of  $23,531,957.  Only 
two  other  .agencies  were  given  re- 
ductions higher  than  that  recom- 
mended for  the  FCC.  From  the 
Federal  Works  Administration  the 
Committee  stripped  $10,025,248 
and  from  the  U.  S.  Maritime  Com- 
mission $10,000,000.  Both  were  for 
proposed  construction.  The  Bureau 
of  the  Budget  was  reduced  $604,- 
860. 

The  House  is  expected  to  take 
final  action  on  the  Independent 
Offices  Appropriations  Bill  today 
(Jan.  31)  after  two  days'  debate. 


NOW  THEY  KNOW 
WCLO  Shows  Ration  Board 
 Why  Gas  Is  Needed  


TO  CONVINCE  the  Janesville, 
Wis.,  ration  board  that  gasoline  is 
a  vital  necessity  in  the  business  of 
broadcasting  if  a  station  is  to  func- 
tion in  the  "public  interest,  conveni- 
ence and  necessity",  WCLO  invited 
members  of  the  board  to  sit  in  on 
a  special  presentation. 

With  Sidney  Bliss,  station  presi- 
dent, flanked  by  Announcer  Art 
Ohlsson  and  Dorothy  Alan,  con- 
tinuity chief  who  doubles  in  air 
duties,  a  local  interpretation  of  Dr. 
I.Q.  was  presented,  Mr.  Bliss  act- 
ing as  m.c.  Pat  Alan,  singer,  did 
some  solos  and  led  the  ration  board 
members  in  group  singing. 

The  program  was  recorded  and 
played  back.  It  demonstrated  that 
broadcasting  involves  a  lot  more 
than  pushing  a  button  and  that  if 
WCLO  is  to  provide  Janesville  with 
remote  pickups  of  general  interest 
and  otherwise  serve  its  community 
properly,  gasoline  is  necessary  for 
the  autos  which  transport  engi- 
neers, announcers,  producers,  and 
remote  and  recording  equipment. 


New  Radio  Legislation 
Supported  by  'Colliers' 

CURRENT  issue  of  Collier's  de- 
votes its  lead  editorial,  entitled 
"Take  the  Chains  off  Radio,"  to  an 
endorsement  of  the  program  of 
Niles  Trammell,  NBC  president 
"for  the  bringing  of  radio  in  the 
United  States  within  the  Bill  of 
Rights'  guarantee  of  freedom  of 
speech". 

Itemizing  Mr.  Trammell's  pro- 
posals for  changes  in  the  Com- 
munications Act  to  halt  further 
Government  encroachments  on  the 
rights  of  the  broadcaster  and  lis- 
tener [Broadcasting,  Dec.  13], 
Collier's  states:  "We  think  all  the 
Trammell  recommendations  ought 
to  be  written  into  this  (the  White- 


Morton  Salt  Plans 

MORTON  SALT  Co.,  Chicago,  in 
February  will  start  a  related  item 
advertising  and  sales  promotion 
campaign  in  which  radio  will  be 
used,  C.  L.  Ostrom,  advertising 
manager  of  the  company  announced 
last  week.  Spot  announcements  and 
chain  breaks  will  be  scheduled  on 
approximately  148  stations  in  the 
Morton  territory,  he  stated.  Agen- 
cy is  Kenyon  &  Eckhardt,  Chicago. 


Wheeler)  bill.  It  is  time  to  knock 
the  bureaucratic  chains  off  the 
American  radio  industry,  for  the 
benefit  of  the  listening  public  and 
the  industry,  and  out  of  a  decent 
respect  for  the  Constitution  of  the 
United  States." 


Maybe  you  think  we're  joking.    But  it  is  true  that 

o 

people  out  here  really  feel  close  to  their  favorite 
radio  station.  We  enter  so  closely  into  their  daily 
(and  nightly)  lives  that,  sloppy  as  it  sounds,  we're 
almost  "a  member  of  the  family".  That's  one  reason 
we  sell  so  darned  much  merchandise  out  here.  We've 
got  the  local  touch.    Want  the  proof? 

WDAY 

FARGO,  N.  D.  .  .  .  5000  WATTS  N.  B.  C. 
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FREE  6-  PETERS,  NATIONAL  REPRESENTATIVES 


BROADCASTING  •  Broadcast  Advertising 


Radio's  Personnel  in  Service 


(Continued  from  page  11) 


Carey,  Army,  of  WRUF  Gaines- 
ville, Fla.;  Lt.  Barron  Chandler, 
Navy,  and  Lt.  John  Garey,  Army, 
of  NBC;  Cpl.  Mike  Winterman, 
KFPY  Spokane,  Wash.;  Ens.  Jack 
Clinton  of  CBS. 

Scores  of  radio  men  have  given 
extraord  inary  service,  both  on  the 
field  of  battle  and  in  technical 
work  in  the  Army,  Navy,  Marines 
and  Maritime  Service.  One  of  the 
most  outstanding  is  Comdr.  Harry 
C.  Butcher,  CBS  Washington  vice- 
president,  naval  aide  to  Gen. 
Dwight  D.  Eisenhower. 

Radio's  first  hero  to  be  decorated 
with    the    Distinguished  Service 


Cross  is  Capt.  Thomas  E.  Knode, 
Inf.,  retired,  director  of  public  re- 
lations for  NBC  Washington.  Capt. 
Knode  left  his  post  as  NBC  Wash- 
ington news  editor  at  the  outbreak 
of  war  to  serve  as  a  second  lieu- 
tenant in  the  infantry.  He  was 
twice  wounded  in  New  Guinea  but 
refused  to  be  evacuated  until  he 
had  given  instructions  to  the  men 
of  his  platoon.  He  was  retired  late 
last  fall  after  several  months  of 
hospitalization. 

Throughout  the  war  broadcast- 
ers and  broadcasting  personnel 
have  played  important  parts  in  all 
branches  of  the   service.   In  key 


It's  Leap  Year  in  Texas,  Too! 

WOAI  woos  its  fem'nlne  Hs'eners  ardently.  For  example, 
129  broadcasts  per  week  of  the  current  schedule  are  tail- 
ored for  woman  audiences. 

Small  wonder,  then,  that  women  of  Central  and  South 
Texas — with  their  vastly  increased  spendable  income — 
respond  so  eagerly  to  WOAI  in  this  leap  year  of  1944! 
They  are  intensely  loyal  to  the  station  that  shows  them 
such  devoted  attention. 

Which  helps  explain  why  WOAI  continues  to  sell  more 
merchandise  to  more  people  in  Central  and  South  Texas 
than  any  other  station — at  a  lower  cost  per  sale! 

50,000  WATTS  CLEAR  CHANNEL 

AFFILIATE  NBC    _______    MEMBER  TON 


OAI 

San  ^nioiu& 


Represented   Nationally  by 
EDWARD  PETRY  &  CO. 


The   Powerful   Advertising    Influence  of   the  Southwest 
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posts  of  the  War  Dept.  Bureau  of 
Public  Relations  in  Washington 
are  several  radio  executives  and 
employes.  Col.  J.  Noel  Macy,  broad- 
caster of  White  Plains,  N.  Y.,  is 
chief  of  the  News  Division,  em- 
bracing the  Press,  Radio,  Pictorial, 
Analysis  and  Publications 
branches.  His  executive  officer  is 
Capt.  Frank  Mayborn,  president 
of  KTEM  Temple,  Tex. 

Assigned  to  Washington 

Heading  the  Press  branch  is  Lt. 
Col.  Albert  Warner,  CBS  Wash- 
ington news  chief.  Col.  E.  M. 
Kirby,  formerly  of  WSM  Nashville 
and  the  NAB,  is  chief  of  the  Radio 
branch,  while  his  executive  officer 
is  Maj.  Jack  Harris,  director  of 
news  and  special  events,  WSM. 
Capt.  Lester  Lindow,  manager  of 
WFBM  Indianapolis,  is  on  duty 
with  the  Radio  Branch. 

Maj.  Hal  B.  Rorke,  in  civilian  life 
assistant  publicity  director  of  CBS, 
is  assistant  to  Col.  William  Nuckols, 
chief  of  Army  Air  Forces  Public 
Relations.  Maj.  Frank  Pellegrin, 
formerly  of  KOIL  Omaha  and  di- 
rector of  Broadcast  Advertising  of 
the  NAB,  is  on  duty  with  Allied 
forces  in  Italy. 

Maj.  Brooks  Watson,  program 
director  of  WMBD  Peoria,  and 
Maj.  Howard  Nussbaum,  NBC 
New  York,  are  on  duty  in  London. 
Capt.  Maurice  Boyd,  NBC  central 
division  sales  manager,  is  stationed 
at  Boiling  Feld,  Washington.  Maj. 
Kenneth  R.  Dyke,  former  director 
of  promotion,  NBC  New  York,  is 
on  duty  with  the  War  Dept.,  Wash- 
ington. 

Col.  Luther  L.  Hill,  vice-presi- 
dent of  the  Iowa  Broadcasting  Sys- 
tem (the  Cowles  stations),  is  Com- 
manding Officer  of  the  Army  Air 
Forces  Redistribution  Center,  Mi- 
ami. Lt.  Col.  Sam  Rosenbaum,  pres- 
ident of  WFIL  Philadelphia,  is  said 
to  be  on  an  overseas  assignment 
for  the  Allied  Military  Government. 

In  the  Navy,  J.  Harrison  Hart- 
ley, assistant  director  of  news  and 
special  events  of  NBC  New  York, 
is  chief  of  the  Radio  Branch,  Bu- 
reau of  Public  Relations.  Lt.  Wil- 
liam J.  Bailey  of  KYW  Philadel- 
phia, heads  the  Radio  Section, 
Industrial  Incentive  Division  of  the 
Navy.  He  is  credited  with  putting 
across  warcasts  in  Navy  produc- 
tion plants  [Broadcasting,  Jan.  3]. 

Scripps  Executives  Serve 

Another  radio  executive  who 
ranks  high  in  the  Navy  is  Capt. 
John  A.  Kennedy,  president  of  the 
John  A.  Kennedy  stations,  WCHS 
Charleston;  WBLK  Clarksburg; 
WPAR  Parkersburg  and  WSAZ 
Huntington,  all  in  West  Virginia. 
Lt.  Comdr.  George  Storer,  presi- 
dent of  the  Fort  Industry  group,  is 
on  duty  with  the  Navy  in  Chicago. 

Lt.  Jack  Howard,  president,  and 
Maj.  James  C.  Hanrahan,  execu- 
tive vice-president,  of  Scripps- 
Howard  Radio,  are  serving  with 
the  Navy  and  Army,  respectively. 

Lt.  James  Hurlbut,  director  of 
publicity  for  CBS  Washington,  dis- 
tinguished himself  as  a  combat  cor- 


Lion's  Roar 

VERSATILE  announcer  Bud 
Baldwin  of  WHIO  Dayton 
started  a  lion's  roar  on  the 
air  last  week  that  continued 
to  entertain  listeners  for  a 
full  minute.  Ordinarily  a  few 
seconds  of  a  recorded  roar 
is  sufficient  prelude  to  a  spot 
announcement  for  the  Lion 
Store  in  Dayton.  On  the 
morning  of  the  sustained 
roar,  however,  announcer 
Baldwin  couldn't  find  the 
copy  for  the  announcement, 
so  he  played  lion  for  a  full 
minute.  Amazed  listeners 
congratulated  both  station 
and  sponsor  for  using  just 
the  sound  effect. 


respondent  with  the  Marine  Corps 
on  Guadalcanal.  He  is  now  on  duty 
in  Washington.  Another  Marine 
Corps  combat  correspondent  who 
was  returned  to  the  States  from 
the  Pacific  to  write  eye-witness  ac- 
counts of  action  at  Bougainville 
and  other  battle  grounds  is  Sgt. 
Harold  Azine  of  WBAL  Baltimore. 

In  Government  civilian  agencies 
several  practical  broadcasters  hold 
high  positions.  The  list  is  headed 
by  Elmer  Davis,  CBS  New  York 
news  analyst  on  leave  as  director 
of  the  Office  of  War  Information. 
His  deputy  director  is  Edward 
Klauber,  former  chairman  of  the 
executive  committee  of  CBS.  Chief 
of  the  Domestic  Radio  Bureau  is 
Phil  Cohen,  former  NBC  producer. 

William  S.  Paley,  CBS  president, 
is  overseas  on  a  special  mission  fof 
the  OWI,  while  Niles  Trammell, 
president,  and  John  Royal,  vice- 
president,  of  NBC  recently  were 
abroad  as  special  emmissaries  of 
the  OWI,  as  was  James  D.  Shouse, 
vice-president  of  the  Crosley  Corp. 
and  general  manager  of  WLW 
Cincinnati. 


Oil  Promotion  Canceled 

PLANS  for  a  national  network 
broadcast  by  five  major  oil  com- 
panies in  connection  with  the  dedi- 
cation of  the  opening  of  a  syn- 
thetic rubber  plant  in  Port  Neches, 
Tex.,  Feb.  23,  have  been  aban- 
doned, but  the  ceremonies  may 
be  broadcast  on  one  of  the  Texas 
regional  networks  on  that  day. 
Original  plan  for  a  network  show 
featuring  government  and  oil  com- 
pany officials  speaking  from  a 
luncheon  in  New  York  [Broad- 
casting, Jan.  17]  fell  through  with 
the  cancellation  of  the  affair  in 
favor  of  concentration  of  activities 
in  Texas  where  Gulf  Oil  Corp.,  At- 
lantic Refining  Co.,  Texas  Co.,  Pure 
Oil  and  Socony  Vacuum  have  co- 
operated with  other  companies  and 
the  government  in  building  the 
Butadienne  plant.  N.  W.  Ayer  & 
Sons,  New  York,  Atlantic  agency, 
is  handling  public  relations  for  the 
event. 


WOMEN'S  National  Radio  Commit- 
tee, New  York,  has  set  up  a  com- 
mittee of  12  to  further  the  use  of  radio 
as  a  means  of  combating  juvenile  de- 
linquency, according  to  Mme.  Tolanda 
Mero-Irion,  founder  and  chairman  of 
the  WNRC. 
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FLU  BARMAID  treating  flu  vic- 
tim, John  Kent,  announcer  of 
WWL  New  Orleans,  is  that  sta- 
tion's sports  commentator,  Jill 
Jackson.  Empty  bottle  of  flu  bar's 
most  popular  remedy  has  sign: 
"Sorry  Boys,  All  Gone." 

AT&T  to  Reduce 
Interstate  Rates 

Cut  Effective  March  1  Will 
Effect  10-million  Savings 

A  REDUCTION  approximating 
$10,350,000  annually  in  interstate 
telephone  and  teletype  rates,  effec- 
tive March  1,  was  agreed  to  last 
week  by  AT&T  following  negotia- 
tions with  the  FCC. 

Designed  particularly  to  aid 
members  of  the  armed  services  and 
war  workers  away  from  home,  the 
addition  of  an  extra  hour,  6-7  p.m., 
in  the  lower  night  rate  bracket  for 
long  distance  calls,  also  will  aid  in 
easing  the  peak  traffic  loads  which 
usually  jam  the  lines  in  the  early 
evening  hours  by  spreading  the 
traffic  over  a  longer  period. 

TWX  Overtime  Cut 

Overtime  rates  on  interstate  tele- 
type messages  will  be  cut  from  one- 
third  to  one-fourth  the  initial- 
period  rate  on  all  traffic  for  which 
the  initial-period  rate  exceeds  30c. 
It  was  stated  that  benefits  from 
this  reduction  will  go  principally 
to  the  Government  and  war  indus- 
try subscribers.  The  Government 
alone  now  makes  up  one-half  of 
the  TWX  traffic. 

Through  arrangements  with  the 
Bell  System,  all  surcharges  now 
collected  by  hotels,  apartments, 
clubs,  etc.,  on  interstate  and  for- 
eign calls  will  be  prohibited  ef- 
fective Feb.  15.  This  is  expected 
to  save  the  public  an  additional 
$1,700,000  annually. 

In  January  1943  the  largest  sin- 
gle rate  reduction  in  Bell  System 
history  was  announced.  The  cut  of 
approximately  $34,700,000  annual- 
ly related  to  overtime  charges  on 
all  interstate  calls  and  rates 
charged  for  interstate  leased  pri- 
vate-line telephone,  telegraph,  and 
radio  program  transmission  ser- 
vices. It  was  estimated  that  this 
reduction  would  effect  savings  of 

i  ?2,145,000  yearly  to  the  radio  in- 
dustry [Broadcasting,  Jan.  25, 
1943],    particularly    aiding  the 

I  small  station  group. 


DANIEL  FREES,  50,  Hollywood  ra- 
lio  writer,  died  following  a  heart  at- 
:ack  on  Jan.  17. 


Woodell  Advises  Selling 
Friendship  to  S.  America 

SHIRLEY  WOODELL,  asssitant 
account  executive  of  the  foreign  de- 
partment of  McCann-Erickson, 
New  York,  told  members  of  the  ex- 
port advertising  field  last  week 
that  their  post-war  objective  for  the 
Latin  American  market  should  be 
not  so  much  to  sell  more  goods, 
but  to  establish  in  Latin  American 
minds  the  fact  that  we  in  America 
are  permanent  friends  and  fair  to 
do  business  with.  "God  help  us  if 
we  don't,"  he  added.  Mr.  Woodell 
spoke  before  a  luncheon  meeting 
of  the  Export  Advertising  Assn. 
at  the  Belmont-Plaza  Hotel,  Wed- 
nesday, Jan.  26. 

Regarding  American  export  ad- 
vertising activities  in  southern 
countries  after  the  war,  he  said 
that  either  someone  else  will  offer 
more  generous  terms,  or  "we  will 
stop  pump-priming  with  the  pur- 
chase of  war  necessities  that  will 
no  longer  be  required  in  peacetime 
economy." 

Following  a  market-by-market 
analysis  of  advertising  outlets,  Mr. 
Woodell  was  asked  for  an  esti- 
mate on  the  number  of  radio  sets 
in  Latin  America.  He  said  that  he 
believed  about  5%  of  the  popula- 
tion has  a  radio  set  available. 


Pinkham  Increases  Time 

ADDING  ANOTHER  transcribed 
daytime  serial  to  its  schedule  and 
moving  into  Eastern  and  Mid- West 
markets,  Lydia  E.  Pinkham  Medi- 
cine Co.,  Lynn,  Mass.,  on  Feb.  1 
starts  Mr.  Good  on  WIRE  WCAE 
WLAW  WMCA,  as  a  five-times 
weekly  quarter-hour  feature.  New 
series  promotes  Lydia  E.  Pinkham 
tablets,  and  centers  around  the  title 
character,  a  kindly  person  who 
helps  people  with  their  problems. 
Just  Home  Folks,  a  similar  quar- 
ter-hour program  started  last  fall, 
continues  on  six  southern  outlets. 
Firm  maintains  a  limited  spot  an- 
nouncement schedule  as  well.  Agen- 
cy is  Erwin  Wasey  &  Co.,  New 
York. 


Esso  Farm  Program 

STANDARD  OIL  Co.,  of  Indiana, 
on  April  1  begins  sponsorship  of  a 
series  of  noon  farm  broadcasts 
daily  on  100  spot  stations.  Awards, 
consisting  of  $25  War  Bonds,  for 
outstanding  agricultural  accom- 
plishments, will  set  the  program 
format.  Everett  Mitchell,  farm 
news  commentator,  will  be  featured. 
Contract  is  for  26  weeks.  Agency 
is  McCann-Erickson,  Chicago. 


New  Airport  Station 

VAUG  is  the  call  of  a  300  w  broad- 
casting plant  operating  on  1340  kc  at 
Goose  Bay  Airport,  Labrador.  The 
station  was  put  in  operation  Jan.  7 
by  the  signal  section  of  the  Royal 
Canadian  Air  Force  and  is  using  U.  S. 
Army  equipment.  The  station  broad- 
casts music  and  news  for  United 
States,  Canadian  and  British  troops 
at  the  big  trans-Atlantic  base.  A  sim- 
ilar station  has  been  in  operation 
since  Jan.  1  at  Gander,  Newfound- 
land, air  base.  Call  letters  and  other 
data  on  this  station  have  not  yet  been 
released. 


CHARBOY  PRODUCTS  Inc.,  Red 
Bank,  N.  J.  (Medicinal  Preparation) 
has  been  ordered  by  the  Federal  Trade 
Commission  to  cease  and  desist  from 
false  representations  in  radio  and 
other  advertising  that  its  product, 
Cuproloid,  is  a  cure  for  various  skin 
conditions. 


Quiz  Moves  to  WMCA 
AFTER  three  years  on  the  Blue, 
Wake  Up — America!  the  quiz-debate 
program  presented  by  the  American 
Economic  Foundation,  went  quietly 
off  the  network  a  month  or  so 
ago,  and  is  now  heard  as  a  transcrip- 
tion on  147  stations,  and  live  on 
WMCA  New  York.  Discs  are  cut  by 
NBC  Radio  Recording  Division. 
WMCA  New  York  started  carrying 
the  debates  live  last  Sunday,  Jan.  30, 
in  the  5  :30-6  p.m.  period. 


DON  McNEILL,  m.c.  of  the  Blue 
Network's  Breakfast  Club  program,  is 
taking  his  second  vacation  from  the 
program  in  11  years,  spending  two 
weeks  in  Florida.  He  served  as  m.e. 
for  the  annual  President's  Birthday 
Ball  at  Jacksonville.  Durward  Kirby 
is  .handling  the  Breakfast  Club. 


CAROLE  MATHEWS,  Chicago  an- 
nouncer-actress, has  been  signed  for 
major  role  in  the  Columbia  film,  "Girl 
in  the  Case". 


Fulton  Lewis,  jr. 

GOES  EVERYWHERE 
HUNTING   FOR  NEWS 

Wherever  the  four  winds  blow  .  .  .  there  you'll 
find  Mutual's  Ace  Reporter  digging  up  the  facts 
.  .  .  getting  to  the  bottom  of  things  .  .  .  reporting 
certainties  instead  of  rumors. 

No  wonder  Fulton  Lewis,  Jr.,  is  America's 
"most  listened  to"  news  reporter.  No  wonder  he's 
the  man  with  more  satisfied  sponsors  than  any 
other  news  reporter. 

You  can  sell  him  at  your  one  time 
quarter  hour  rate  per  week.  Call, 
wire  or  write  WM.  B.  DOLPH, 
WOL,  WASHINGTON,  D.  C. 


ORIGINATING  FROM  WOL  WASHINGTON,  D.  C. 
Affiliated  with  the  MUTUAL  BROADCASTING  SYSTEM 
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Dear  "Time  Buyer  ~- 

There's  not  room  here  to 
tell  our  full  story,  but  if 
you're  looking  for  more 
listeners  in  the  southwest, 
KROD  can  really  deliver 
them.  Please  let  us  give 
you  complete  information. 
Write  or  call  us  or  our 
national  representatives 

HOWARD  H.  WILSON  CO. 

IK  IR€  ID 

CBS      600  KC      1000  Watts 
EL  PASO,  TEXAS 
Dorrance  Roderick,  Owner     Val  Lawrence,  Manager 


HER  FRIENDLY  ADVICE, 
C\  WIT  AND  HUMOR,  KEEP 
WOMEN  TUNED  TO.... 

WC  K  Y 


STATION 


COT  TOURSELF 
ol  NEW  EMWW 

with 
STATION 

WLAW 

LAWRENCE,  MASS.        680  K.C. 


Don't  dig  so 
hard  for  sales 
when  they 
<ome  so  easy 
in  Albany! 


Standardizing  Trends  Cited 
At  New  York  Meeting  of  IRE 

Lubcke  Tells  of  Don  Lee  Television  Experience 
In  Using  Orthicon  Cameras  in  Studio 


DEVELOPMENTS  toward  stand- 
ardization of  radio  transmitting 
and  receiving  equipment  by  the 
military  during  the  war  as  well  as 
postwar  engineering  standards 
were  reviewed  at  the  winter  tech- 
nical meeting  of  the  Institute  of 
Radio  Engineers  held  last  Friday 
and  Saturday  at  the  Hotel  Commo- 
dore in  New  York. 

The  two-day  meet  was  high- 
lighted by  a  symposium  held  last 
Friday  afternoon  on  the  progress 
of  the -Radio  Technical  Planning 
Board,  which  is  working  on  stand- 
ardization problems  of  AM,  FM, 
television,  facsmilie,  high-frequency 
and  other  radio  systems. 

The  establishment  of  specifica- 
tions for  U.  S.  Army  Signal  Corps 
and  Bureau  of  Ships  radio  tube  re- 
quirements were  described  by  Lt. 
C.  W.  Martel  of  the  Signal  Corps. 
By  pooling  their  requirements  in 
tube  specifications,  the  Army  and 
Navy  have  been  able  to  improve  the 
quality  of  many  of  the  types  of 
tubes  used.  He  quoted  from  a  Brit- 
ish report  that  stated  "American 
tubes  are  superior  because  they  are 
sturdier,  standardized  and  inter- 
changeable. 

Lubcke  Talks 

The  experience  of  Don  Lee  televi- 
sion station  KTSL  Los  Angeles  in 
the  use  of  the  Orthicon  cameras 
in  the  studio  work  was  related  in  a 
paper  delivered  before  the  IRE  by 
H.  R.  Lubcke,  Don  Lee  television 
engineer.  Although  the  Orthicon 
camera  transmitted  a  clearer,  more 
life-like  picture  with  less  light 
than  the  Iconoscope  camera,  Mr. 
Lubcke  stated  that  the  Orthicon 
camera  required  sensitive  adjust- 
ments to  get  maximum  results. 

The  Orthicon  camera  produces 
more  finite  shading,  gives  a  more 
realistic  picture  of  depth  as  against 
the  flat  pictures  reflected  by  the 
Iconoscope  cameras,  he  said. 

The  engineering  principle  behind 

WRGA  Joins  MBS 

WRGA  Rome,  Georgia,  will  begin 
operation  as  a  Mutual  outlet  as 
soon  as  line  facilities  are  available, 
it  was  announced  last  week.  Sta- 
tion is  operated  by  Rome  Broad- 
casting Corp.  with  250  w  on  1,490 
kc.  Four  stations  which  have  re- 
newed their  affiliations  with  Mu- 
tual under  the  new  standard  con- 
tract are:  KWFC  Hot  Springs, 
WJPR  Greenville,  Miss.,  KLO  Og- 
den,  Utah  and  WABY  Albany. 


the  new  General  Electric  Co.  25  w 
studio  to  transmitter  antenna  was 
explained  by  M.  W.  Sheldorf  of 
GE.  The  S-T  relay  operates  on  a 
14  mc  band  in  the  ultra-high  fre- 
quencies of  over  300  mc.  The  relay 
has  been  used  experimentally  by 
GE  for  two  years  over  a  22-mile 
haul  from  studio  to  transmitter  and 
has  given  uninterrupted  service, 
Mr.  Sheldorf  said. 

Dr.  W.  R.  Baker,  General  Elec- 
tric Co.,  chairman  of  the  Radio 
Technical  Planning  Board,  de- 
scribed the  board  as  a  "challenge" 
to  engineers  of  the  radio  industry 
and  a  way  in  which  they  can  play 
an  important  part  in  the  industry's 
development.  He  was  opening 
speaker  in  a  symposium  on  the 
work  of  the  RTPB  under  the  chair- 
manship of  Haraden  Pratt,  Mac- 
kay  Radio  &  Telegraph  Co.  Chair- 
man of  each  of  the  13  panels  out- 
lined briefly  the  field,  problems 
and  methods  of  attack  of  his  group. 

Dual  operation  of  AM  and  FM 
for  some  time  after  the  war  was 
predicted  by  Howard  S.  Frazier, 
NAB  director  of  engineering. 
Arthur  Stringer,  NAB  director  of 
circulation,  called  for  sturdier 
construction  of  receiving  sets. 


Film  Promoted 

TWENTIETH  CENTURY  Fox 
Film  Corp.,  New  York,  last  week 
promoted  the  New  York  opening  of 
"The  Song  of  Bernadette",  with 
spot  announcements  running  for 
three  or  four  days  on  WABC 
WEAF  WJZ  WOR  WMCA  WQXR 
WLIB.  Plans  for  radio  promotion 
in  other  cities  have  not  been  com- 
pleted. Agency  is  Kayton-Spiero 
Co.,  N.  Y. 


Pf  under  on  15 

F.  H.  PFUNDER  Co.,  Minneap- 
olis (pharmaceutical),  in  January 
began  sponsorship  of  a  quarter- 
hour  transcribed  musical  program, 
Memory  Kassel,  with  Art  Kassel's 
orchestra,  Sundays,  on  15  U.  S. 
and  Canadian  stations.  Contracts 
are  for  13  weeks.  Agency  is  Soren- 
son  &  Co.,  Chicago. 


WOV  New  York  application  to  the 
FCC  last  week  requesting  transfer 
of  control  from  Arde  Bulova  and 
Maj.  Harry  D.  Henshel  to  Murray 
Mester  and  Meyer  Mester  has  been 
returned  to  the  station  as  improperly 
executed.  The  Mester  Bros.,  New 
York  merchants,  are  reported  to  be 
offering  $300,000  to  the  New  York 
watch  manufacturer. 


"MAKE  CONTRACT  52  WEEKS" 

says  BARRON  HOWARD— WRYA 

THE  SHADOW 

Available  locally  on  transcription — see  C.  MICHELSON  67  W.  44  St.,  N.Y.C. 


NETWORKS  ROTATE 
BATTLE  RECORDINGS 

MEETING  with  the  Army  in  New 
York  last  Tuesday,  the  four  major 
networks  decided  on  a  plan  of  re- 
view and  allocation  of  the  Army's 
wire  recorder  transcriptions  now 
being  made  at  the  front  lines. 

NBC,  CBS,  Mutual  and  Blue  are 
to  have  the  privilege,  in  turn,  of 
considering  a  transcription  as  the 
Army  makes  it  available.  In  order 
of  rotation,  the  network  may  either 
use  it  or  pass  it  on  to  the  next  in 
line.  Recordings  of  special  im- 
portance will  be  released  simul- 
taneously to  all  the  networks.  Blue 
led  Jan.  26  with  a  transcription 
from  Italy,  recorded  by  Maj.  Frank 
Pellegrin,  Radio  Branch. 

Because  of  the  scarcity  of  re- 
corders in  the  field,  most  are  now 
being  used  by  Army  personnel  in 
the  front  lines,  according  to  Maj. 
Jack  Harris,  of  the  radio  branch, 
War  Dept.  However,  he  added, 
more  are  now  en  route  to  be  allot- 
ed  to  the  network  correspondents 
so  that  they  may  cover  landings, 
field  operations,  and  other  action 
in  the  combat  areas. 

Those  meeting  with  Maj.  Harris 
in  New  York  were:  Paul  White, 
CBS;  William  B.  Miller,  Frank 
McCall,  Lathrup  Mack,  NBC;  Tom 
Slater,  Mutual;  G.  W.  (Johnny) 
Johnstone,  Tommy  Velotta,  Blue. 

Eversharp  on  Blue 

EVERSHARP  Inc.,  Chicago,  will 
have  two  network  programs  on 
the  air  by  March  7,  date  for  a  new 
series  in  the  Tuesday,  7-7:30  p.m. 
period  on  some  165  Blue  stations. 
Phil  Baker's  Take  It  or  Leave  It, 
sponsored  on  CBS  by  Eversharp 
for  a  number  of  years,  will  con- 
tinue. Format  for  the  Blue  pro- 
gram had  not  been  set  last  Fri- 
day. Biow  Co.,  New  York,  handles 
the  account. 


Norwich  to  Return 

NORWICH  PHARMACAL  Co., 
Norwich,  N.  Y.,  on  Jan.  14  discon- 
tinued its  five-weekly  five-minute 
music  program  featuring  Jean  Col- 
lins, and  previously  the  late  Grace 
Morgan  on  WJZ  New  York.  Firm 
has  completed  its  early  winter  spot 
radio  schedule  and  will  not  resume 
spot  radio  advertising  until  spring. 
Agency  is  Lawrence  C.  Gumbin- 
ner  Adv.,  N.  Y. 


FIRST  RECORDING  of  an  actual 
attack  at  sea  against  a  German 
U-boat  was  broadcast  over  the  Blue 
Network  last  Friday,  8  :30  p.m.  Navy 
engineers  aboard  an  escort  aircraft 
carrier  recorded  the  incident  on  an 
Amertype  Record  Graph  Film  Re- 
corder. 


POSITION  WANTED 
IN  SPECIAL  EVENTS, 
NEWS,  PUBLICITY 

Applicant,  4F,  married,  is  now 
working  for  a  non-government  na- 
tional war  agency.  Background  in- 
cludes extensive  radio,  publicity 
and  newspaper  work.  Interested  in 
an  FM  or  television  organization 
with  post-war  future.  Prefer  north- 
east. 

BOX  798,  BROADCASTING 
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MEMBERS  of  the  CBS  Affiliates  Advisory  Board,  all  of  whom  attended 
the  recent  meeting  held  at  network  headquarters  in  New  York  City  Jan. 
24-25,  are:  Front  row  (1  to  r)  :  Leo  Fitzpatrick,  WJR  Detroit;  I.  R. 
Lounsberry,  WKBW  Buffalo;  Hoyt  B.  Wooten,  WREC  Memphis;  C.  T. 
Lucy,  chairman  of  the  board,  WRVA  Richmond;  Arthur  B.  Church, 
KMBC  Kansas  City.  Back  row,  Clyde  W.  Rembert,  KRLD  Dallas;  Frank- 
lin Doolittle,  WDRC  Hartford;  C.  W.  Myers,  KOIN  Portland;  John  M. 
Rivers  of  WCSC  Charleston,  S.  C. 

Wheeler,  White  Considering  New  Law 
Requiring  Report  to  Congress  by  FCC 


LEGISLATION  requiring  the  FCC 
1  to  report  periodically  to  Congress 
as  well  as  to  the  Executive  Branch 
,  of  Government  is  being  considered 
by  Chairman  Wheeler  (D-Mont.) 
of  the  Senate  Interstate  Commerce 
Committee  and  Sen.  White  (R-Me.) , 
acting  minority  leader,  co-authors 
of  S-814  to  revamp  the  Federal 
Communications  Act,  it  was 
learned  last  week.  Reports  have 
gained  circulation  that  Congress 
feels  it  is  being  slighted  by  several 
!  Congress-created  agencies,  espe- 
cially the  FCC.  Hearings  involving 
the  FCC  before  committees  in  both 
Houses  have  been  punctuated  by 
demands  of  Senators  and  Repre- 
sentatives to  know  why  the  Com- 
mission took  certain  actions  with- 
out first  consulting  the  legislative 
branch. 

Latest  outbursts  came  last  Thurs- 
day when  the  House  debated  the 
Independent  Offices  Appropriations 
Bill  (HR-4090).  Chairman  Wood- 
rum  (D-Va.)  of  the  Independent 
Offices  subcommittee  of  the  Appro- 
priations Committee,  said  that  while 
he  was  opposed  to  lopping  off  a  mil- 
lion dollars  from  the  FCC  appro- 
priation for  Radio  Intelligence  Di- 
vision and  an  additional  half-mil- 
lion from  the  Foreign  Broadcast 
Intelligence  Service,  "the  majority 


of  the  Committee  thought  other- 
wise". 

Rep.  Woodrum  explained  that 
letters  of  the  Joint  Chiefs  of  Staff 
and  the  Secretaries  of  War  and 
Navy,  urging  President  Roosevelt 
to  transfer  radio  intelligence  ac- 
tivities from  the  FCC  to  the  armed 
services,  were  responsible  for  the 
budget  reduction.  Mr.  Woodrum 
pointed  out  that  a  subsequent  letter 
from  President  Roosevelt  to  Secre- 
tary of  the  Navy  Knox  did  not 
concur  with  the  Joint  Chiefs  of 
Staff  recommendations,  but  left 
the  radio  intelligence  activities 
within  the  Commission. 

Rep.  May  (D-Ky.),  chairman  of 
the  House  powerful  Military  Af- 
fairs Committee,  complimented  the 
Independent  Offices  subcommittee 
for  its  action  and  declared  the  fact 
that  the  Joint  Chiefs  of  Staff  had 
not  "changed  their  attitude  in  the 
face  of  the  attitude  of  the  Presi- 
dent is  conclusive  to  me  that  they 
still  believe  what  they  said." 

In  view  of  the  general  Congres- 
sional criticism  of  the  FCC,  it  was 
reported  Sen.  Wheeler  feels  it  an 
obligation  to  his  colleagues  to  for- 
mulate a  provision  in  the  law  to 
compel  the  Commission  to  keep 
Congress  informed  of  its  functions. 
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New  Business 

BARBASOL  Co.,  Indianapolis  (shave 
cream),  on  Jan.  31  starts  for  52  weeks, 
Dean  Dickason — Commentator,  on  5  CBS 
Pacific  stations,  Mon.,  Wed.,  Fri.,  4-4:15 
p.m.  (PWT).  Agency:  Erwin,  Wasey  & 
Co.,  N.  Y. 

VAN  CAMP'S  Inc.,  Indianapolis  (Ten- 
deroni),  on  Jan.  31  starts  Luncheon  With 
Lopez  on  133  MBS  stations,  Mon.,  Wed. 
and  Fri.,  1  :30-1  :45  p.m.  Agency:  Calkins 
&  Holden,  N.  Y. 

CHARLES  E.  HIRES  Co.,  Philadelphia 
(Hires  Root  Beer),  on  Jan.  24  started  It's 
Heidt  Time  for  Hires  on  134  BLUE  sta- 
tions, Mon.,  7-7:30  p.m.  (rebroadcast 
10:30  p.m.).  Agency:  N.  W.  Ayer  &  Son 
Inc.,  N.  Y. 

BOOTS  AIRCRAFT  Nut  Corp.,  New 
Canaan,  Conn.,  on  Feb.  27  for  52  weeks 
starts  Wide  Horizons  on  33  MBS  stations. 
Sun.,  4-4:30  p.m.  Agency:  Cecil  &  Pres- 
brey  Inc.,  N.  Y. 

EMERSON  Radio  &  Phonograph  Corp., 
New  York  (institutional),  on  Feb.  20 
starts  Green  Valley — V.  S.  A.  on  66 
MBS  stations  Sun.,  5-5 :30  p.m.  Agency : 
William  H.  Weintraub  &  Co.,  N.  Y. 

CAMPBELL  CEREAL  Co.,  Minneapolis 
(Malt-O-Meal) ,  on  Jan.  31  starts  for  13 
weeks  Care  &  Feeding  of  Husbands  on 
3  Don  Lee  Cal.  stations  (KHJ  KFRC 
KGB),  Mon.  thru  Fri.  4:15-4:30  p.m. 
(PWT).  Agency:  Raymond  R.  Morgan 
Co.,  Hollywood. 

EASTERN  COLUMBIA  (Bradbury 
Clothes),  on  Jan.  16  started  for  26  weeks 
Walter  Duranty — Commentator  on  9  Blue 
Pacific  stations,  Sun.,  5:30-5:45  p.m. 
(PWT).  Agency:  Robert  Smith  Adv.,  Port- 
land, Ore. 

HUNT  BROS.  PACKING  Co.,  San  Fran- 
cisco (canned  food  products),  on  Jan.  23 
starts  for  13  weeks  Deane  Dickason  on  5 
CBS  Pacific  stations  (KNX  KQW  KARM 
KROY  KGDM),  Tues.,  9:45-10  p.m. 
(PWT).  Agency:  Garfield  &  Guild  Adv., 
San  Francisco. 

Renewal  Accounts 

BALLARD  &  BALLARD  Co.,  Louisville 
(Obelisk  Flour),  on  Feb.  2  renews  Ren  fro 
Valley  Folks  on  22  CBS  stations,  Wed. 
&  Thurs.,  8:15-8:30  a.m.,;  Fri.,  8:15-8:45 
a.m.  and  Sun.,  9:15-9:45  a.m.  Agency: 
Henri,  Hurst  &  McDonald  Inc.,  Chicago. 
BOURJOIS  Inc.,  New  York  (Evening  in 
Paris  face  powder) ,  on  Feb.  3  shifts  a 
portion  of  Here's  to  Romance,  including 
Dick  Haymes,  to  Hollywood,  continuing 
Jim  Ameche  and  Ray  Bloch's  orchestra 
in  New  York  on  117  CBS  stations,  Thurs., 
10:30-11  p.m.  Agency:  Foote,  Cone  &  Beld- 
ing,  N.Y. 

CENTAUR  Co.,  Rahway,  N.  J.  (Molle 
shaving  cream) ,  on  Jan.  25  renewed  for  52 
weeks  Molle  Mystery  Theatre  on  55  NBC 
stations,  Tues.,  9-9:30  p.m.  Agency:  Young 
&  Rubicam,   N.  Y. 

PHILIP  MORRIS  &  Co.,  New  York  (cig- 
arettes), on  Jan.  18  renewed  for  52  weeks 
Johnny  Presents  on  105  NBC  stations, 
Tues..  8-8 :30  p.m.  Agency :  Biow  Co., 
N.  Y. 

CHAS.  H.  PHILLIPS  CHEMICAL  Co., 
New  York  (milk  of  magnesia),  on  Jan. 
23  renewed  Waltz  Time  on  74  NBC  sta- 
tions, Fri.,  9-9:30  p.m.  Agency:  Dancer- 
Fitzgerald-Sample,  N.  Y. 

AMERICAN  DAIRY  ASSN.,  Chicago 
(dairy  products'),  on  Jan.  30  renews  for 
13  weeks,  Voice  of  the  Dairy  Farmer,  on 
18  Don  Lee  Pacific  stations,  Sun.  12:15- 
12:30  p.m.  (PWT).  Agency:  Campbell- 
Mithun,  Minneapolis. 

H.  J.  HEINZ  Co.,  Pittsburgh  (food  prod- 
ucts), on  Feb.  14  for  52  weeks  renews 
Information  Please  on  134  NBC  stations, 
Mon.,  10:30-11  p.m.  Agency:  Maxon  Inc., 
Detroit. 

D.  L.  CLARK  Co.,  Pittsburgh  (Clark 
chewing  gum),  on  Feb.  27  renews  for  52 
weeks  Where  Do  We  Stand  on  161  Blue 
stations,  Sun..  5-5:30  p.m.  Agency:  Walker 
&  Downing,  Pittsburgh. 

LADY  ESTHER  Ltd.,  Chicago  (cosmet- 
ics), on  Feb.  14  renews  Screen  Guild 
Players  on  119  CBS  stations,  Mon.,  10- 
10:30  p.m.  Agency:  Biow  Co.,  N.  Y. 

SOUTHERN  SPRING  BED  Co.,  Atlanta, 
Ga.,  on  Feb.  15  renews  for  13  weeks 
Robert  St.  John  on  19  NBC  stations, 
Thurs.,  10:15-10:30  p.m.  Agency:  Tucker 
Wayne  Co.,  Atlanta. 


FOOD  PRODUCTS 

GET 
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ON 
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Ask  us  or  Headley-Reed 
about  the  WAGA-QSS  food 
promotion  in  more  than  200 
Atlanta-market  stores! 
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ON  THE  FIGHTING  FRONT 

A  gun  doesn't  need 
morale,  but  the  man 
behind  it  does.  Send 
him  cheerful  news 
from  home  .  .  .  often. 
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WFDF,  Flint,  Michigan 

,  .  .  highly  pleased  with  our  new 
AP  radio  news  wire. 

Howard  Loeb, 
Managing  Director 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 JANUARY  22  TO  JANUARY  28  INCLUSIVE  


Decisions  .  .  . 


JANUARY  25 

KXL  Portland,  Ore. — Denied  special 
service  authorization  operate  unlimited 
time,  DA-DN,  2/1/46. 

WHDH  Boston — Designated  for  hearing 
application  for  mod.  license  to  operate 
with  DA  after   Gainesville,   Fla.,  sunset. 

WEEU  Reading,  Pa. — Denied  special 
service  authorization  operate  6:45  a.m.  to 
local  sunrise  during  November  1943 
through  March  1944  and  October  1944. 

WRUF  Gainesville,  Fla. — Granted  exten- 
sion special  temporary  authority  operate 
unlimited  time,  100  w,  after  sunset  at 
Denver   for   period   2/1/44  to  11/1/46. 

WHBU  Anderson,  Ind. — Granted  acqui- 
tion  control  by  L.  M.  Kennett  through 
acquisition  500  shares  (50%)  common 
stock  for  $10,000  from  Roy  E.  Blossom. 

WWDC  Washington — Granted  extension 
authority  for  waiver  of  Sec.  2.53  and 
Sec.  13.16  to  permit  operation  of  syn- 
chronous amplifier  by  remote  control  from 
main   transmitter  for  period   to  4/1/44. 

KGGF  Coffeyville,  Kan. — Granted  renew- 
al license  on  temporary  basis  only  for 
period  ending  11/1/46.  Conditions. 

Head  of  the  Lakes  Broadcasting  Co.,  Su- 
perior, Wis. — Granted  CP  for  new  FM  sta- 
tion, 44,500  kc,  407  sq.  mi. 

KPQ  Wenatchee,  Wis. — Granted  mod. 
CP  for  extension  completion  date  to  5/1/44. 
Also  granted  special  service  authoriza- 
tion to  operate  on  560  kc,  1  kw  D,  250 
w  N,  unlimited,  to  5/1/44. 

WNYC  New  York — Granted  extension 
special  service  authorization  operate  be- 
tween 6  a.m.  and  New  York  sunrise,  and 
between  Minneapolis  sunset  and  10  p.m. 
using  DA. 

WJAX  Jacksonville,  Fla. — Denied  peti- 
tion reinstate  application  for  CP  increase 
N  power  to  5  kw,  make  changes  trans- 
mitting equipment  and  install  DA-N.  Ac- 
tion was  without  prejudice  to  further  pe- 
tition under  statement  of  policy  made 
Jan.  26  . 

JANUARY  26 

WKAQ  San  Juan,  Puerto  Rico — Granted 

mod.  CP  extension  completion  date.  Also 
granted  CP  move  auxiliary  transmitter 
authorizing  extension  completion  date  to 
7/26/44. 

WTBO  Cumberland,  Md.  Granted  li- 
cense cover  CP  authorizing  change  to 
1450  kc  unlimited.  Conditions. 

KVAK  Atchison,  Kan. — Granted  license 
cover  CP  authorizing  change  100  w  to  250 
w,  changes  transmitting  equipment. 

WJZ  New  York — Granted  license  cover 
CP  authorizing  move  main  transmitter 
from  Bound  Brook,  N.  J.,  to  Lodi,  N.  J. 

KFQD  Anchorage,  Alaska — Granted  li- 
cense cover  CP  authorizing  installation  new 
transmitter,  increase  250  w  to  1  kw.  Con- 
ditions. 

WJIM  Lansing,  Mich. — Placed  in  pend- 
ing file  application  for  new  FM  station, 
47,700  kc,  3800  sq.  mi. 

WGPC  Albany,  Ga.— Granted  motion  for 
30-day  continuance  of  hearing  now  sched- 
uled for  Feb.  3  on  application  for  CP 
move  transmitter  and  studio  to  West 
Point,  Ga.,  and  application  of  L.  J.  Dun- 
can, et  al  d/b  Valley  Broadcasting  Co. 
for  new  station  at  West  Point,  Ga.  Hear- 
ing continued  to  Mar.  7. 


Applications  .  .  . 

JANUARY  26 

WRBL  Columbus,  Ga.— CP  install  syn- 
chronous amplifier  near  Ft.  Benning,  Ga., 
amended  re  changes  antenna  system. 

KFOR  Lincoln,  Neb. — Transfer  control 
from  Sidles  Co.,  State  Journal  Printing 
Co.  and  Star  Printing  Co.  to  Charles  T. 
Stuart  and  James  Stuart. 

KOIL  Omaha,  Neb.— Same. 

Northern  Michigan  College  of  Education, 
Lansing,  Mich. — CP  new  non-commercial 
educational  standard  station.  Incomplete. 

WMAZ  Macon,  Ga. — Acquisition  control 
by  George  P.  Rankin  Jr.  through  sale  of 
279  shares  common  stock  by  E.  K.  Cargill 
to  Southeastern  Broadcasting  Co.,  licensee 
corporation,  to  be  held  as  treasury  stock. 

State  University  of  Iowa,  Iowa  City — CP 
new  non-commercial  educational  FM  sta- 
tion, 42,700  kc,  A3  emission.  Incomplete. 

JANUARY  28 

WDSU  New  Orleans — License  to  use 
presently  licensed  transmitter  as  1  kw 
auxiliary. 

WJMC  Rice  Lake,  Wis. — Vol.  assign, 
license  to  Walter  C.  Bridges. 

J.  E.  Rodman,  Fresno,  Cal. — CP  new 
FM  station,  44,100  kc,  24,752  sq.  mi. 

WOV  New  York — Transfer  control  from 
Arde  Bulova  and  Harry  D.  Henshel  to 
Murray  Mester  and  Meyer  Mester.  (In- 
complete). 


JOHN  DICKER  SON,  studio  engi- 
neer of  WCKY  Cincinnati,  has  been 
appointed  radio  aide  for  Kenton 
(Ky.)  county  for  emergency  radio 
communications. 

HENRY  J.  HOFFMAN,  chairman  of 
the  electronics  division  of  National 
Electrical  Manufacturers  Assn.  and 
at  one  time  chairman  of  the  Electrical 
industry's  code  committee  under  the 
NRA,  has  been  named  sales  manager 
of  the  power  tube  division  of  Mach- 
lett  Labs,  as  well  as  administrative 
assistant  to  Miles  Pennybaeker,  vice- 
president.  ' 

JAMES  H.  BROWN,  Hollywood  at- 
torney and  NBC  engineer,  has  re- 
signed as  president  of  National  As- 
sociation of  Broadcast  Engineers  and 
Technicians  (NABET)  effective  Feb. 
1.  Allan  T.  Powley,  vice-president  and 
NBC  Washington  engineer,  assumes 
Mr.  Brown's  duties.  National  offices 
will  be  moved  from  Hollywood  to 
Washington. 
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CAPT.  GLEN  BOUNDY,  former 
engineer  of  WWVA  Wheeling,  W. 
Va.,  writes  from  Persia  that  he  helped 
install  communication  facilities  for 
the  Teheran  conference.  His  regular 
duties  are  as  radio  officer  for  the 
command. 

CHARLES  BICKERTON,  engineer 
of  KDKA  Pittsburgh,  is  beginning  his 
22d  year  at  the  station. 

TOM  RICHARDS,  former  trans- 
mitter operator  of  CKGB  Timmins, 
Ont.,  is  in  England  with  the  Royal 
Canadian  Artillery. 

WILLARD  CONRAD,  junior  control 
room  supervisor,  NBC  central  divi- 
sion, has  resigned  to  accept  a  posi- 
tion with  the  Western  Electric  Co., 
Chicago.  He  is  replaced  by  Marvin 
Eichorst,  control  room  engineer. 

ARCHIE  SICHEL,  of  the  engineer- 
ing department  of  WIBG  Philadel- 
phia, went  on  active  duty  with  the 
Navy  Jan.  28. 

ALICE  CLEVELAND  is  the  first  of 
the  six  women  trainees  at  KYW  Phil- 
adelphia to  be  appointed  to  the  en- 
gineering staff  of  the  station. 


HERE'S  HOW 
TO  GET  "HEP 


KGO 


takes  pleasure  in 
announcing  the  new  stream- 
lined "Advertiser  and  Agency 
News."  This  useful  broadside 
is  released  every  two  weeks  to 
keep  advertisers  informed  of 
all  new  developments.  You 
can't  cover  the  San  Francisco 
Bay  Area  properly  unless  you 
know  the  picture  at  KGO,  so 
if  you're  not  on  our  mailing 
list . . .  advise  us  immediately. 
The  San  Francisco  radio  pic- 
ture has  changed. 
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Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classifications,  15c 
per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS,  triple.  Minimum  charge 
$1.00.  Count  three  words  for  box  address.  Forms  close  one  week  preceding 
issue.  Send  Box  replies  to  BROADCASTING  Magazine,  National  Press  Building, 
Washington  4,  D.  C. 

PAYABLE  IN  ADVANCE 


Help  Wanted 


WANTED  COMBINATION  PRODUCTION 
MAN-WRITER-ANNOUNCER  —  Fast 
growing  Southern  advertising  agency 
specializing  in  radio  has  immediate  open- 
ing for  man  who  can  act  as  combination 
announcer  and  producer,  write  light, 
comedy  material  as  well  as  commercial 
radio  copy.  Excellent  salary,  with  ideal 
working  conditions.  A  real  opportunity 
for  the  right  man,  draft  deferred.  Write 
or  wire  Simon  &  Gwynn,  624  Commerce 
Title  Building,  Memphis,  Tennessee. 


Announcer  Wanted  At  Once  —  Must  be 
capable  of  news  and  general  announc- 
ing. Network  station.  Send  details,  audi- 
tion record,  references  and  salary  de- 
sired to  Radio  Station  KHMO,  Hanni- 
bal, Missouri. 


SALESMAN  WANTED  by  network  affiliate 
station  in  medium  sized  market.  The 
man  we  want  is  now  working  on  either 
a  local  or  a  network  station,  and  look- 
ing for  the  opportunity  to  become  affili- 
ated with  a  station  where  he  will  have 
the  opportunity  to  advance  to  Sales 
Manager.  Advise  complete  history  in  first 
letter.  Position  will  pay  salary  and  com- 
mission. Address  Box  795,  BROADCAST- 
ING. 


ANNOUNCER — Top  man  with  experience 
and  good  reputation  has  opportunity 
join  congenial  staff  with  top  station  in 
busy  New  England.  Basic  salary  $47.00 
weekly  plus  opportunity  commercial  fees. 
Working  conditions  excellent,  standards 
high.  Announcer  wanting  steady  position 
send  complete  references,  details,  to  Box 
797,  BROADCASTING. 


WRITER— Industrial  Motion  Picture  pro- 
ducer wants  contact  with  experienced 
independent  script  writer.  Box  792, 
BROADCASTING. 


OPERATOR  —  Permanent  position  with 
chance  of  advancement.  State  qualifica- 
tions and  enclose  small  photo.  Please  in- 
clude your  recommendations.  Write  Tech- 
nical Manager,  WFDF,  Flint,  Michigan. 


ANNOUNCER  —  Experienced  man  pre- 
ferred; well-recommended  radio  school 
graduate  considered;  by  New  England 
basic  network  affiliate.  Starting  salary 
$39  for  48  hours.  Please  give  complete 
background  in  first  letter.  Box  793, 
BROADCASTING. 


Metropolitan  5  kw  CBS  station  needs  pro- 
motion merchandising  manager.  Perma- 
nent position.  Excellent  chance  for  ad- 
vancement. Draft  deferred.  Reply  in  full 
detail.  Box  794,  BROADCASTING. 


IN    CALIFORNIA— Chief    Engineer  with 

some   announcing   ability   for   250  watt 

local  with  brilliant  future.  Box  796, 
BROADCASTING. 


Wanted — Announcer  with  some  experience. 
Advise  age,  draft  status,  salary  expected 
and  details  in  first  letter.  Write  Box  789, 
BROADCASTING. 


Wanted — First  or  Second  Class  Operator. 
Announcing  ability  desirable  but  not  es- 
sential. Give  full  details.  Draft  status, 
starting  salary  first  letter.  Write  Box 
790,  BROADCASTING. 


Wanted — Announcer-operator,  with  first 
class  license.  Must  be  capable  of  news 
and  general  announcing  network  station. 
Send  details  to  KSEI,  Pocatello,  Idaho. 

Operator — With  first  class  ticket.  5  kw 
Regional.  Also  opening  for  second  class 
man.  Advise  age,  experience,  draft  sta- 
tus first  letter.  Box  788,  BROADCAST- 
ING. 


Announcer — With  some  experience  for  5 
kw  regional  station  just  going  network. 
Advise  age,  experience  &  draft  status 
first  letter.  Box  787,  BROADCASTING. 

Experienced  Radio  Announcer — On  5  kw 

Regional  Network  Station.  Give  personal 
information  and  salary  requirements. 
Box  786,  BROADCASTING. 


Help  Wanted  (Cont'd) 


Salesman-Announcer  —  For  progressive 
independent  station  at  once.  Give  full 
particulars.  Good  salary.  KBND,  Bend, 
Oregon. 

Opening     For    Experienced     Announcer — 

Permanent.  Excellent  working  condi- 
tions. $45  weekly.  Send  transcription, 
complete  data  to  WGAC,  Augusta,  Ga. 


Wanted — Announcer,  4F  $45  weekly  guar- 
anteed. Send  references  first  letter. 
KMLB,  Monroe,  La. 

First  Class  Operator — Capable  of  becoming 
Chief  Engineer.  Experience  unnecessary. 
State  draft  status.  Non-defense  area. 
WBRW,  Welch,  W.  Va.  

Salesman — about  30  years  old,  draft  de- 
ferred with  three  years  experience,  sal- 
ary $40.00  per  week  plus  five  percent 
over  $24,000.00  annual  gross  in  as- 
signed territory  now  in  bonus  condition. 
5,000  watt  CBS  affiliate.  Send  photo  and 
full  particulars  to  KGVO,  Missoula, 
Montana. 


Program  Director — not  merely  a  manager 
of  a  department,  but  a  man  with  ex- 
perience in  all  phases  of  program  opera- 
tion, on  a  leading  station  in  Great  Lakes 
District.  Send  full  particulars  to  Box  782, 
BROADCASTING.  All  replies  considered 
confidential. 


Engineer — First  or  second  class  license, 
permanent  good  paying  connection  with 
5  kw  CBS  affiliate  in  moderate  sized 
New  England  town.  Box  780,  BROAD- 
CASTING. 


Commercial  Manager — To  sell  and  super- 
vise time  salesmen  for  mid-west,  Colum- 
bia affiliated.  We  want  enthusiasm,  not 
high-pressure.  Salary  with  agreement 
for  increases  as  business  warrants.  Box 
779.  BROADCASTING.  

KGY,  Olympia,  Wash,  will  shortly  need 
two  first  class  operator-announcers. 
Please  send  full  details  and  audition  disc 
if  possible. 

Ohio  Station — 250  watts  has  opening  for 
Chief  Engineer.  Ideal  place  to  live.  RCA 
equipment.  Box  772,  BROADCASTING. 


Wanted — Chief  Announcer-Newscaster.  Ex- 
cellent opportunity  for  qualified  man. 
Midwest  Mutual  affiliate.  Give  age,  draft 
status,  salary  desired.  Box  771,  BROAD- 
CASTING. 


Engineer — First  or  second  class  license ; 
Good  Pay;  Non-Defense  area;  Reason- 
able living  cost.  Must  be  draft  deferred. 
WSYB  Rutland,  Vermont. 

ANNOUNCER— With  third  or  second  class 
ticket  for  progressive  station  in  Califor- 
nia just  going  network.  Box  765, 
BROADCASTING.  

Situations  Wanted 


TRAINED  RADIO  HELP  AVAILABLE— 

to  help  offset  the  shortage  of  technically 
trained  Radio  personnel,  we  are  pre- 
paring women  for  second  and  first  class 
radio-telephone  licenses  and  other  Radio 
communication  work.  Some  trained  girls 
are  available  right  along.  When  you  need 
women  technicians,  please  write  us.  No 
obligation,  no  fees.  DeFOREST'S  TRAIN- 
ING, INC.,  2533  N.  Ashland  Ave.,  Chi- 
cago 14,  Illinois. 

Experienced  Regional  Network  Announcer 

— Desires  change  to  California  position. 
Have  Honorable  Discharge.  $45  week.  An- 
swer all  replies.  Box  785,  BROADCAST- 
ING. 


Producer-Writer — Capable  and  experienced, 
with  definite  talent  and  capable  of  orig- 
inality. Available  if  you  can  prove  ex- 
istance  of  real  opportunity.  Presently 
employed  at  50  kw  station.  Box  783, 
BROADCASTING. 


Chief  Engineer's — job  wanted.  Now  em- 
ployed as  transmitter  and  maintenance 
engineer  at  5  kw  network  station.  2 
years  in  Broadcasting,  8  years  in  Radio. 
Married,  4F  in  draft.  Box  770,  BROAD- 
CASTING. 


Situations  Wanted  (Cont'd) 


Man  with  12  years  experience  in  radio  wants 
job  as  Manager  of  Radio  Station  5,000 
watts  or  more.  Employed  as  Manager  Re- 
mote Control  Studios  now.  Box  781, 
BROADCASTING. 


Ever  move  six  rooms  of  furniture?  Upset 
the  routine  of  two  kids,  a  wife?  But 
present  situation  prompts  this.  For  you, 
I  have  a  stop-watch,  pencil,  a  few  pro- 
gram ideas.  Behind  me,  nine  years  con- 
tinuity, sales  promotion,  program  direc- 
tor, production  for  network,  clear  chan- 
nel, regional,  local.  Let's  talk  it  over 
through  Box  778,  BROADCASTING. 


Announcer — Draft  exempt,  honorable  Navy 
Discharge.  An  accurate  commercial  man 
with  news  casting  recorded  and  live  tal- 
ent show  experience.  Age  30;  travel 
anywhere.  Minimum  salary  $65.00.  Box 
776,  BROADCASTING. 


SPORTS,  NEWS,  SPECIAL  EVENTS  AN- 
NOUNCER— Seven  years  experience  an- 
nouncing, writing,  production  on  na- 
tional accounts.  Worked  on  ALL  MAJOR 
SPORTING  EVENTS  large  Eastern  City. 
Want  permanent  connection  with  pro- 
gressive organization.  Prefer  station 
planning  baseball  broadcasting.  4F,  mar- 
ried.  Box   775,  BROADCASTING. 


Engineer — Ten  years  experience,  all  phases. 
Now  employed  50  KW.  Desires  perma- 
nent transmitter  position  on  either  sea- 
coast.  Reply  Box  774,  BROADCASTING. 


Live- Wire  Announcer  —  Production,  copy. 
Housing  shortage  forces  me  to  leave 
present  position  in  network  station.  Ver- 
satile, ambitious.  23.  Married.  College. 
Experienced,  highly  trained.  Prefer  non- 
defense  area.  References.  Available  soon. 
Box  769,  BROADCASTING. 


Earnest  Young  Man — Wanting  to  start  in 
radio  announcing.  Age  18.  Please  write 
Loren  Lorson,  Hope,  Kansas. 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED    TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  BIdg.,  Wash.,  D.  C. 


PAUL  F  GODLEY  # 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 


GEORGE   C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  BIdg.  District  8456 

Washington,  D.  C. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


For  Sale 

FOR  SALE— 179  ft.  Blaw-Knox  tower  in- 
sulated, self-supporting,  tapered  cross- 
section.  Price,  $2,525  cash.  KFAC,  Los 
Angeles  5. 

For  Sale — Largest  ownership  successful 
local  station.  Box  767,  BROADCASTING. 

Wanted  to  Buy 

Equipment  Wanted — RCA  or  Federal  Field 
strength  meter.  State  condition,  last  cali- 
bration date  and  price.  Box  791,  BROAD- 
CASTING. 


Wanted  To  Buy— 250  watt  transmitter  and 
other  station  equipment.  Give  full  pedi- 
gree. Roberts,  2428  Green  Street,  Harris- 
burg,  Pa.  

EQUIPMENT  WANTED  —  Quarter— one 
Kilowatt  or  five  kilowatt  transmitter, 
modulation  monitor,  frequency  monitor, 
transcription  equipment,  tower  and  light- 
ing equipment,  new  or  used.  Box  777, 
BROADCASTING. 


HELP  WANTED 

•  One  of  south 's  lead- 
ing stations,  major 
market,  network  affiliat- 
ed, needs  experienced 
salesman  immediately. 
Prefer  southerner,  Sal- 
ary and  bonus.  Perma- 
nent position 

Box  784 
BROADCASTING 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
National  Press  BIdg.         Dl.  1205 
Washington,  D.  C. 


HECTOR  R.  SKIFTER 

CONSULTING  RADIO  ENGINEERS 
FIELD    INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 


Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 

•  Evening  Star  Building,  Washington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  BIdg.  •  Republic  2347 


BACK  THE  ATTACK 
'TIL  THEY  COME  BACK! 


PROFESSIONAL 
DIRE  CTOR Y 
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8  Station  Owners  Are  Notified 
Multiple  Holdings  Must  End 


SHOWING  no  disposition  toward 
leniency  in  the  enforcement  of  its 
"duopoly"  regulation  banning  mul- 
tiple ownership  of  broadcast  sta- 
tions in  the  same  or  overlapping 
areas,  the  FCC  late  Friday  by  a 
split  vote  ordered  eight  stations 
whose  license  renewals  expire  prior 
to  May  31,  to  comply  with  the  rule 
by  that  date.  This  presumably 
means  that,  unless  extensions  are 
obtained,  each  owner  will  be  forced 
to  dispose  of  one  outlet. 

The  FCC  first  rejected  a  motion 
that  the  effective  date  be  extended 
to  Jan.  1,  1945.  Then  by  a  3-3  tie 
vote  it  rejected  proposal  for  exten- 
sion to  Nov.  23,  1944 — which  would 
give  a  year  of  grace  from  date 
of  adoption  of  Order  84-A  [Broad- 
casting, Nov.  29,  1943].  The  initial 
proposal  was  offered  by  Commis- 
sioner T.  A.  M.  Craven,  and  the 
amendment  by  Commissioner  Nor- 
man S.  Case.  Commissioner  Ray  C. 
Wakefield  voted  for  the  postpone- 
ments, but  Chairman  James  Law- 
rence Fly  and  Commissioners  Paul 
Walker  and  C.  J.  Durr  opposed 
any  deviation. 

Those  stations  which  must  com- 
ply with  the  order  by  May  31  as 
the  first  to  have  their  renewals 
expire  included:  KFI  Los  Angeles, 


VERDICT  AGAINST 
FULTON  LEWIS  JR. 

A  PETITION  for  a  new  trial  was 
being  prepared  late  last  week  by 
counsel  for  Fulton  Lewis  jr.,  Mu- 
tual commentator,  after  a  Federal 
court  in  Boston  returned  a  verdict 
in  favor  of  Louis  G.  Balsam,  for- 
mer OPA  regional  official,  who  had 
charged  that  he  had  been  dismissed 
from  office  as  a  result  of  a  broad- 
cast made  by  Mr.  Lewis  on  Jan. 
14,  1943. 

Mr.  Balsam  had  sued  for  $40,000. 
The  jury  awarded  him  damages  of 
$4,500  after  deliberating  more  than 
nine  hours.  The  trial  began  Mon- 
day and  went  to  the  jury  Thursday. 

Counsel  for  Mr.  Lewis  charge 
that  in  his  instructions  to  the  jury 
the  judge  expressed  opinions  which 
went  beyond  the  bounds  of  proper 
court  procedure  and  that  it  was 
impossible  under  such  circum- 
stances to  obtain  a  fair  trial. 


Mutual  Meeting 

SECOND  MEETING  of  Mutual's 
newly  formed  technical  advisory 
committee  will  be  held  concurrent- 
ly with  the  annual  convention  of 
the  National  Assn.  of  Broadcast- 
ers in  New  York  April  10-13,  it 
was  decided  at  the  initial  gathering 
of  the  group  last  Thursday,  Jan. 
27.  Attended  by  19  representatives 
of  MBS  stations,  the  meeting  was 
given  over  to  a  discussion  of  oper- 
ations, service,  equipment  and  man- 
power matters,  most  of  which  were 
to  be  referred  to  the  Mutual  board 
of  directors  meeting  Feb.  2.  Miller 
McClintock,  MBS  president,  and 
F.  R.  Macfarland,  program  serv- 
ice manager  of  AT&T,  spoke.  J.  R. 
Poppele,  chief  engineer,  WOR  New 
York,  chairman  of  the  committee, 
presided. 


WFAA  Dallas,  WBAP  Fort  Worth, 
WLW  Cincinnati,  WAIT  Chicago, 
KIEV  Glendale,  Cal.,  KFAB  Lin- 
coln and  WBBM  Chicago,  which 
synchronizes  on  the  same  frequency 
with  KFAB. 

Renewals  also  considered,  but 
evidently  construed  as  not  requir- 
ing action  under  the  multiple  own- 
ership order,  included:  WABC  New 
York  key  of  CBS  (because  of  con- 
nection with  WCAU  Philadelphia)  ; 
WJR  Detroit,  which  overlaps  with 
WGAR  Cleveland,  owned  by  the 
Richards  interests,  but  it  was  found 
that  these  constitute  different  com- 
munities. 

The  action  was  viewed  as  a  de- 
termination by  the  FCC  to  rigidly 
enforce  the  regulation,  despite  con- 
tentions that  it  works  a  hardship 
in  these  times  of  equipment  short- 
ages and  the  critical  manpower  sit- 
uation. Most  of  the  "multiple"  sta- 
tions— some  50 — use  the  same  staffs 
and  common  studios  and  transmit- 
ter houses. 


WJMC  Assignment 

THE  FCC  last  week  received  an 
application  from  WJMC  Rice 
Lake,  Wis.,  for  voluntary  assign- 
ment of  the  license  of  the  station 
from  Walter  H.  McGenty,  sole 
owner  and  publisher  of  the  farm 
journal  Stock  &  Dairy  Farmer,  to 
Walter  C.  Bridges,  for  the  consid- 
eration of  $17,500.  It  is  reported 
that  he  is  retiring  from  broadcast- 
ing because  of  ill  health  and  in  or- 
der to  devote  more  time  to  his 
other  business  interests.  The  new 
owner,  Mr.  Bridges,  is  president 
of  WEAU  Eau  Claire,  Wis.,  and 
is  secretary-treasurer  of  Head  of 
the  Lakes  Broadcasting  Co.,  licen- 
see of  WEBC  WMFG  WHLB,  in 
which  he  holds  10%  interest. 


WMAZ  Transfer 

APPLICATION  was  received  by 
the  FCC  last  week  from  WMAZ 
Macon,  Ga.,  for  acquisition  of  con- 
trol of  the  station  by  George  F. 
Rankin  Jr.  through  the  sale  of 
279  shares  of  common  stock  by 
Lt.  E.  K.  Cargill,  USNR,  president 
and  general  manager,  to  the  South- 
eastern Broadcasting  Co.,  WMAZ 
licensee,  for  $120,000.  Stock  will  be 
held  as  treasury  stock  and  possibly 
later  offered  for  resale,  it  was  re- 
ported. Mr.  Rankin,  chief  engineer 
of  the  station  and  vice-president, 
holds  280  shares  which  before  the 
sale  constituted  42%%  interest. 


RELIGIOUS  GROUP 
ANNOUNCES  AWARDS 

FIVE  Awards  of  Distinguished 
Merit  for  promotion  of  goodwill 
and  brotherhood  through  radio 
broadcasting  were  announced  last 
week  by  the  National  Conference 
of  Christians  &  Jews,  New  York. 

Carl  Van  Doren's  Our  American 
Scriptures,  an  intermission  fea- 
ture of  the  N.  Y.  Philharmonic 
Symphony,  sponsored  on  CBS  by 
U.  S.  Rubber  Co.,  was  voted  the 
most  distinguished  series.  Agency 
is  Campbell-Ewald. 

A  dramatization  highlighting 
work  of  chaplains  on  the  Sept.  7, 
1943  broadcast  of  Goodyear  Tire 
&  Rubber  Co.'s  Salute  to  Youth,  re- 
cently discontinued  on  NBC,  was 
selected  as  the  most  distinguished 
one-time  program.  Agency  is  Ar- 
thur Kudner  Inc. 

WHP  Harrisburg  was  named  as 
the  individual  station  contributing 
to  tolerance  through  various  broad- 
casts in  its  year-round  schedule. 

Dr.  Walter  Van  Kirk,  who  con- 
ducts Religion  in  the  News,  a  NBC 
public  service  series,  was  singled 
out  as  the  individual  meriting  rec- 
ognition, and  a  special  award  has 
been  made  to  Mutual  for  Minute  of 
Prayer. 

The  awards  will  be  conferred  on 
the  winners  at  a  special  luncheon 
during  Brotherhood  Week  Feb.  20- 
26,  national  celebration  sponsored 
by  the  NCCJ,  and  declared  by 
presidential  proclamation. 


RYAN  NOMINATION 
UP  TO  NAB  BOARD 

CONSIDERATION  of  the  nomi- 
nation of  John  Harold  Ryan,  as- 
sistant director  of  Censorship,  as 
successor  to  Neville  Miller  in  the 
NAB  presidency,  will  be  the  pri- 
mary function  of  the  special  meet- 
ing of  the  NAB  board  of  directors 
in  Chicago  Feb.  2-3,  according  to 
the  agenda  sent  the  26-man  board 
last  week  [Broadcasting,  Jan.  24]. 

The  agenda  specifies  the  "Report 
of  the  Nominating  Committee", 
which  is  said  to  have  agreed  unani- 
mously on  the  Ryan  nomination,  as 
the  first  non-routine  topic.  The 
meeting  was  called  at  the  request 
of  the  six-man  committee,  of  which 
Don  S.  Elias,  executive  director 
WWNC  Asheville,  is  chairman. 
Mr.  Miller,  whose  term  expires  July 
1,  is  understood  to  be  a  candidate 
to  succeed  himself. 

The  board  also  will  discuss  plans 
for  the  NAB  Victory-War  Confer- 
ence tentatively  set  for  New  York 
April  10-13.  Final  arrangements, 
it  is  understood,  have  not  been  com- 
pleted, particularly  as  to  the  head- 
quarters hotel. 

Gene  O'Fallon,  KFEL  Denver ^ 
opposed  the  Nominating  Commit- 
tee's request  for  the  Chicago  meet- 
ing. In  a  telegram  to  the  Commit- 
tee he  said  he  thought  the  meeting 
was  "a  serious  mistake"  and  should 
be  postponed  because  of  the  NAB 
district  meetings  now  scheduled  to 
elect  district  directors.  These  elec- 
tions "may  have  a  definite  influence 
on  the  selection  of  NAB  president", 
he  advised,  He  said  all  district 
meetings  should  be  cancelled  be- 
cause of  Mr.  Miller  is  defeated,  he 
and  his  staff  would  be  embarrassed 
"if  required  to  attend  the  meet- 
ings." 

Other  items  on  the  agenda  in- 
clude legislation,  music,  labor  rela- 
tions, and  selection  of  a  successor 
to  Lt.  (j.g.)  Joseph  L.  Miller, 
USNR;  district  meetings,  the  1944 
budget,  program  and  public  rela- 
tions committee  activities. 


WLB  Approves  Raises 
For   NBC  Technicians 

WAGE  increases  affecting  approx- 
imately 300  technical  employes  in 
the  engineering  department  of 
NBC  in  New  York,  Chicago,  San 
Francisco,  Hollywood,  Washington, 
Cleveland  and  Denver  were  ap- 
proved last  Friday  by  the  War 
Labor  Board. 

The  employes,  members  of  the 
National  Assn.  of  Broadcasting 
Engineers  &  Technicians,  are  giv- 
en salary  boosts  ranging  from 
$7.50  to  $28.75  per  month  in  the 
minimum  rates  in  four  of  the  12 
groups  and  increases  of  $14.57  and 
$15  in  maximum  rates  in  two  of 
the  classifications  covered.  In  ad- 
dition to  these  changes,  all  em- 
ployes covered  are  to  receive  a 
5%  increase  on  the  first  $300  of 
their  monthly  salaries.  The  in- 
creases are  retroactive  to  June  1, 
1943  and  allowable  under  the  Little 
Steel  formula. 


THE  NAB  Audience  Measurement  1 
Bureau  Committee,  which  held  a  ! 
special  meeting  Jan.  27  in  the  Pal- 
mer House,  Chicago,  prepared  a 
confidential    report   of  its   study  ' 
made  since  the  committee's  incep-  , 
tion,  April  29,  1943,  which  has  been 
sent  to  the  NAB  board  of  directors. 
The  board  will  make  the  findings 
public  during  the  NAB  meeting  in  i 
Chicago  Feb.  2. 
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These,  too,  are  fighting  flags  of  freedom ...  In  ever- increasing 
numbers,  flags  like  these  fly  over  an  America  at  war. 
They  are  symbols  of  the  strength  of  a  free  people, 
aroused  in  spirit,  united  in  purpose.  Battle  flags  of 
Victory  today  .  .  .  they  are  won  by  the  energy  and 
skill  that  will  build  a  better  world  tomorrow. 


SERVICES  OF  RCA  WHICH 
HAVE  WON  OUR  COUNTRY'S 
HIGHEST  WARTIME  AWARDS 

Army-Navy  "E"  flags  awarded  to: 
RCA  Victor  Division,  Camden,  N.  J., 
January,  1942 — with  three  stars  for  con- 
tinued excellence. 

RCA  Victor  Division,  Harrison,  N.  J., 
August,  1942 — with  two  stars  for  con- 
tinued excellence. 

Radlomarine  Corporation  of  America, 
New  York  City,  September,  1942— with 
one  star  for  continued  excellence. 

RCA  Laboratories,  Princeton,  N.  J., 
May,  1943. 

RCA  Victor  Division,  Indianapolis,  Ind., 
September,  1943. 

Maritime  Commission  "M"  Pennant 
and  Victory  Fleet  Flag  awarded  to: 

Radlomarine  Corporation  of  America, 
New  York  City,  February,  1943— with  two 
stars  for  continued  excellence. 


Radio  Corporation  ^Am 


erica 


US.  A- 


• 


T 


Newsmagazine 


vermin 


how  to  make 


■fc  Which  is  not  meant  to 
infer  that  WOR  can't 
make  men  do  the  same 
thing.  But  the  facts,  you 
notice,  clear  this  up  as 
we  proceed.  Now  to 
proceed  .  .  . 


a  woman  say  "YES 


During  the  exit  months  of  1943  —  November 
and  December,  to  be  exact  —  WOR's  research 
people  sat  biting  a  meditative  thumb;  making 
marks  on  paper.  Out  of  the  meditation,  paper- 
marking  came  this  question: 


OF  ALL  THE  PEOPLE  BROADCAST- 
ING DURING  THE  DAYTIME, 
WHOSE  ADVICE  WOULD  YOU  BE 
THE  MOST  LIKELY  TO  FOLLOW  IF 
HE  OR  SHE  ASKED  YOU  TO  BUY  A 
PRODUCT? 


"Ah!"  said  the  man  who  usually  says  "Ah!"  or 
throws  suggested  questions  in  the  wastebasket. 
"Let's  ask  it!" 

But  Crossley,  Inc.,  not  we,  did  the  asking.  More 
specifically,  Crossley,  Inc.  asked  6,806  people  — 
face  to  face  —  all  kinds  of  people  in  all  kinds  of 
homes;  from  the  lady  who  cleaned  your  office  last 
night  to  the  late-trick  foreman  at  the  local  bullet 
plant. 


The  results?  Look  . .  . 

a.  The  people  questioned  mentioned  25  top- 
ranking  New  York  station  personalities. 
However  .  .  . 


10  OF  THE  25  SELECTED  WERE 
HARD-SELLING  WOR  DAYTIME 
ARTISTS.  OR,  MORE  THAN  TWICE 
THE  NUMBER  MENTIONED  FOR 
ANY  OTHER  NEW  YORK  NETWORK 
OR  INDEPENDENT  STATION/ 


To  the  people  now  selling  goods,  or  services,  or 
keeping  brand  names  alive  by  using  WOR  day- 
time, no  list  of  these  WOR  personalities  is  neces- 
sary —  though  we'll  be  glad  to  send  it. 

Their  answer  to  the  question  we've  asked  comes 
to  them  daily  as  cash  changes  hands,  as  women 
nod  "Yes"  and  men  say  "Sure"  in  front  of  dealers' 
counters.  (Not  to  mention  the  goodwill  WOR 
builds  and  the  brand  names  it  is  helping  to  keep 
alive.) 

This  is  rather  a  pretty  direct  hint  to  those  adver- 
tisers and  agencies  who  are  not  using  WOR  to  get 
in  touch  with  our  Executive  Sales  Office  now.  The 
number  is  PEnnsylvania  6-8600.  The  address  . . . 


that  power-full 


station 


WOR 


at  1440  Broadway,  in  New  York 


THIS  ISSUE:  BROADCAST  ADVERTISING  IN  1943 


An  Accounting  of 
Our  Stewardship 


IT'AST  year,  more  than  one-third  of  ^^J^pfSr}0^^^^^^m 

-on  \VLS  was  devoted  to  service  features— extensive  «ooper- 
"MmA  ation  in  vafi&d  %ar  activities,  such  farm  aids  as  marke^1aiKi| 
crop  reports,  homemaker  helps  and  classroom  educational  pro- 
grams. WLS  has  always  recognized  its  obligation  to  the  families 
of  Midwest  America  —  in  cities  and  towns  as  well  as  on  farms. 

What  makes  the  figures  quoted  here  impressive:  WLS  is  a  half- 
time  station,  doing  a  full-time  job  of  service  in  the  public  interest. 
Our  heavy  schedule  of  such  services  as  those  listed  here  has  earned 
us  the  loyalty  of  Midwestern  radio  listeners.  They  depend  on  us 
.  .  .  for  constructive  service  and  entertainment  .  .  .  and  that  s  why 
WLS  Gets  Results! 


represented  by 
John  Blair  &  Company 
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KOIL  OMAHA 


Omahatis  Work 
Halp  ...  and  they  have 


•  One  of  the  surest  indexes  to 
any  city's  "civic-mindedness" 
is  the  area  it  devotes  to  public 
playgrounds  and  parks.  Omaha 
has  2,500  acres  of  park  area 
.  .  .  divided  into  52  different 
spots  for  outdoor  recreation 
.  .  .  including  5  public  golf 
courses,  21  ball  fields,  25  tennis 
courts,  a  lake,  boathouse  and 
pool. 

Omahans  enjoy  stimulating 
play  as  much  as  they  do 
profitable  work. 


The  most  direct  and  certainly 
the  lowest-cost  medium  for 
selling  this  REALLY  RICH 
and  responsive  market  is 
KOIL.  Write  for  availabilities. 


A  RICH  MARKET 

During  the  first  nine  months 
of  1943,  DOUGLAS 
COUNTY  (Omaha)  ranked 
SECOND  in  the  entire 
nation  in  Per  Capita  Increase 
in  Effective  Purchasing 
Power. 


Represented  Nationally  by  Edward  Petry  Co.,  Inc. 


5  0  0  0 

WATTS    .  . 

.1290  KILOCYCLES 

SUBSCRIPTION    PRICE:     $5.00   per  year     15c    per  copy 
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THERE'S  A  BILLION 
DOLLAR  MARKET 

'awaiting  YOU... 

REACH  IT  ON 

tYOL 

Washington's  only  24  hour  station 

NATL  REPS. — SPOT  SALES,  INC. 
NEW  YORK  •  CHICAGO  •  SAN  FRANCISCO 
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When  You  Think  Of 
AMERICA'S  4TJ  LARGEST  MARKET 


1943  BOX  SCORE 

1  Comparative  %  Hour  Ratings 
1        12  Noon  to  6  P.M. 


WAAT 

VS. 

THREE 

50,000 
WATTERS 
COMBINED 


WAAT 

VS. 

FOUR 

LEADING 
INDEPENDENTS 
COMBINED 


I  LEADS 


TRAILS 


r 


TIED 


i  LEADS 


f 


435V4Hrs. 


You  MUST  Think 
Of  WAAT! 


360  %  Hrs. 


69  '/«  Hrs. 


893  'A  Hrs. 


52  %  Hrs. 


This  recapitulation  is  from  the  continuous  survey  conducted  in 
North  Jersey  by  "The  Pulse  of  New  York"  (cooperatively  paid 
for  by  ALL  major  stations  in  this  area),  covering  an  impartial' 
study  of  *4  hour  ratings  from  12  Noon  to  6  P.M.  for  THE 
ENTIRE  YEAR  OF  1943! 


Yes— these  figures  speak  for  themselves!  They're  the  hard  cold 
facts  conclusively  proving  that  dollar -for -dollar  WAAT  is 
New  Jersey's  best  radio  buy  — that  it  must  be  considered  for 
any  schedule  that  aims  at  REAL  coverage  of  this  vast  market.* 
If  you'd  like  to  see  the  COMPLETE  survey— with  all  the 
convincing  facts  and  figures— write  or  phone  today! 

National  Representatives  ( Outside  New  York  Area )  Spot  Sales,  Inc. 


DOLLAR  FOR  DOLLAR 
NEW  JERSEY'S 
BEST  RADIO  BUY" 


*Do  you  realize  this  market  contains  over  3  *  2  mil- 
lion people;  more  than  these  14  cities  combined:  — 
Kansas  City,  Indianapolis,  Rochester,  Denver,  Atlanta, 
Dallas,  Toledo,  Omaha,  Syracuse,  Richmond, 
Hartford,  Des  Moines,  Spokane,  Fort  Wayne. 
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his  Ad 


dramatizes  two  of  WEAFs 
strong  points— programming  and  promotion.  Strong 
point  one:  re-programming  its  6-to-7  hour,  WEAF 
is  attracting  even  more  listeners  to  the  station. 
Strong  point  two:  heavy  promotion  behind  the 
hour  in  an  intense  advertising  drive,  appearing 
in  New  York  newspapers,  having  a  total  circulation 
of  almost  4,000,000. 

Here's  another  typical  example  of  WEAF's 
wide-awake  aggressiveness  in  building  audiences 
and  holding  them  for  all  WEAF  advertisers.  That's 
why  it's  New  York's  No.  I  Station— for  advertisers 
and  listeners  alike. 


WEAF 


The  Showcase  of  NBC 


Represented  by  NBC  Spot  Sales 
Radio  City,  New  York  20,  N.  Y. 


TONIGHT  AT  6:00 


Six  Ap/* 

Tune  in  660  at  6  for  60  minutes 
of  Great  Radio  Entertainment! 


6 


00— GEORGE  PUTNAM,  News 

George  Putnam  leads  off  the  great 
6-to-7  hour  by  bringing  you  the 
latest  news.  Hear  him  for  a  concise 
digest  of  the  world  scene. 


40— BILL  STERN,  Sports 

k  Bill  Stern  packs  a  wallop  with  his 
™  five-minute  sports  commentary. 
Hear  this  crack  reporter  for  expert 
highlights  from  the  sports  world. 


Here's  an  outstanding  pro- 
gram— so  varied  it  appeals 
to  all  tastes.  Top  personal- 
ities in  news  . . .  music . . . 
and  sports  combine  to  bring 
you  a  radio  hour,  brilliant 
in  change  of  pace. 

Starting  at  6  p.  m. ,  a  great 
line-up  consisting  of— George 
Putnam  .  .  .  H.  Leopold 
Spitalny . . .  Bill  Stern . . .  and 
(beginning  next  Monday) 
Lowell  Thomas — gives  you 
a  full  hour  of  superlative 
radio  listening.  You're  in 
for  60  solid  minutes  of  top- 
flight radio  when  you  turn 
to— 660  at  61  ^ 


r10 


Hi- 


15— H.  LEOPOLD  SPITALNY, 

\  Music— H.  Leopold  Spitalny  brings 
you  the  finest  in  light  music  on 
Serenade  to  America — 25  minutes  of 
top-flight  musical  entertainment. 


'45— LOWELL  THOMAS,  News 

h  Big  news!  Lowell  Thomas  moves  to 
"  WEAF  next  Monday.  Hear  him  at  his 
usual  time— 6:45— and  round  out  60 
great  minutes  on— 660  on  your  dial. 


t'e-ms,  etc       ,  ■  ■  /oc«/  exolJJ 

dur,i  '  th'S  is  n,nt--  y  rad>0 

*u«l  ain,:  builA  ,  not'°ated  bn 


ONE    OF    A    SERIES    FEATURING    OUTSTANDING     USERS    OF    SPOT  BROADCASTING 


R| 
•  ?Jt  Partner,  Schwimmer  &  Scott,  Chicago 

Says—  'The  volume  of  business  we  place  is  proof 
of  our  belief  in  spot  broadcasting" 


•That,  Sir,  is  what  we  call  a  whole  mouth- 
ful of  brass  tacks!  So,  after  thanking  you 
kindly,  we'll  follow  your  example: 
•Here  at  Free  &  Peters,  we  believe  in  spot 
broadcasting  (and  deliberately  chose  it  for 
our  life  work)  because  spot  broadcasting  is 
the  only  system  in  radio  by  which  a  busi- 
nessman can  exactly  fit  his  advertising  to 
his  present  distribution  and  his  real  poten- 


tial of  sales.  It's  the  only  radio  method  by 
which  he  can  buy  exactly  what  he  needs  in 
each  market,  on  exactly  the  stations  that  can 
best  do  his  job.  It's  the  only  radio  method  by 
which  he  can  plan  his  advertising  exactly 
as  intelligently  as  he  plans  the  other  phases 
of  selling.  .  .  .  Those  are  the  reasons  we 
chose  spot  broadcasting.  We  think  they're 
pretty  good  reasons  for  advertisers,  too. 


Free  &  Peters,  inc. 

Pioneer  Radio  Station  Representatives 


Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  .'  CINCINNATI 

KDAL  DUyjTrf 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WKZO .  KALAMAZOO-GRAND  RAPIDS 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .  .  .  MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

. . . SOUTHEAST  . . . 

WCBM   BALTIMORE 

WCSC   CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KOMA    ....  OKLAHOMA  CITY 

KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KECA  LOS  ANGELES 

KOIN-KALE  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEATXLE 

KFAR  ....  FAIRBANKS,  ALASKA 

and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  180  N.  Michigan 
Franklin  6373 


NEW  YORK:  444  Madison  Ave. 
Plaza  5-4130 


SAN  FRANCISCO:  m  Sutter 
Sutcer  4353 


HOLLYWOOD:  1572  N.  Gordon 
Gladstone  3949 


ATLANTA:  322  Palmer  Bldg. 
Main  5667 
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$500  A  YEAR— 15c  A  COPY 


Net  Time  Sales  Are  $233,900,000  in  1943 


21.8%  Gain  Over  Previous  Year  Shown; 
Gross  Time  Sales  $307,191,000 


BROADCAST  advertising  volume 
in  1943  forged  over  the  two  hun- 
dred million  mark  for  the  first 
time  to  a  figure  of  $233,900,000  in 
net  time  sales — 21.8%  ahead  of  the 
1942  peak. 

Gross  time  sales,  the  "quick  fig- 
ure" comparison  with  the  volume 
of  other  media,  reached  an  esti- 
mated $307,191,000,  as  compared 
with  $254,800,000  the  preceding 
year,  an  increase  of  20.5%.  This 
figure  represented  the  one-time 
rate  of  stations  and  networks  mul- 
tiplied by  the  number  of  times  the 
medium  was  used,  without  regard 
to  frequency,  discount  or  sales  ex- 
pense. 

Big  Network  Gain 
These  figures  are  based  upon  es- 
timates made  by  Broadcasting  to 
be  released  in  its  1944  Yearbook 
Number,  now  in  distribution.  An- 
nual estimates  have  been  made  by 
Broadcasting  since  1935,  with  the 
margin  of  error  averaging  less 
than  2%. 

Radio's  1943  increase  of  21.8% 
compared  with  14.6%  estimated  for 
all  advertising  volume.  National 
magazines  had  an  estimated  in- 
crease of  27%,  while  newspaper 
lineage  increased  about  13%  over 
the  preceding  year. 

The  $233,900,000  net  time  sales 
(gross  billings  less  frequency  and 
promotional  discounts)  constitute 
the  gross  receipts  of  the  industry 
from  the  sale  of  time.  While  the 
dollar  volume  in  net  time  sales  in- 
sreased  in  all  classifications,  the 
greatest  increase  was  in  national 
network  volume.  Net  time  sales  of 
national  networks  increased  24.8% 
;o  $104,900,000  and  represented 
14.8%  of  the  total  volume.  A  con- 
siderable portion  of  the  network 
ncrease  came  from  new  types  of 
sponsors  and  from  a  rising  volume 
)f  institutional  advertising. 

For  the  first  time  in  several 
'ears,  local  broadcast  advertising 
rained  strongly.  It  was  21.1%  a- 
lead  of  1942.  Aggregating  $65,- 
4)0,000  of  the  1943  total,  it  repre- 
sented 27.9%  of  the  net  time  sales. 
?he  increase  was  ascribed  in  some 
aeasure  to  wartime  development 
f  erstwhile  secondary  markets, 
eavy  demand  for  luxury  goods  and 


style  merchandise  and  the  "boom- 
town"  development. 

National  and  regional  non-net- 
work (spot)  continued  to  show 
strength,  increasing  18.6%  as  com- 
pared with  1942.  Aggregating  $60,- 
600,000  of  the  total,  spot  represent- 
ed 26%  of  the  1942  total.  Regional 
network  business  was  up  16%  to 
a  total  of  $3,000,000  and  represent- 
ed 1.3%  of  the  year's  volume. 

Since  revenue  from  the  sale  of 
time  has  accounted  for  between  90 
and  95%  of  the  medium's  income, 
it  is  probable  that  the  total  receipts 
of  radio  during  1943  amounted  to 
about  $256,000,000,  although  re- 
ceipts from  sale  of  talent  and  sim- 
ilar miscellaneous  income  are  dif- 
ficult to  estimate.  To  these  figures 
should  be  added  approximately  $45,- 
000,000  in  direct  expenditures  by 
advertisers  for  programs,  so  the 
grand  total  of  expenditures  on  radio 
advertising  in  1943  should  be  close 
to  $300,000,000. 

Spectacular  Gains 

Radio  made  its  spectacular  gains 
during  1943  despite  shortages,  ra- 
tioning, market  dislocations  and 
other  wartime  problems.  In  accom- 
plishing this,  however,  it  in  the 
main  reflected  trends  which  were 
general  throughout  advertising  in 
1943.  Advertising  volume  in  maga- 
zines and  newspapers  showed 
healthy  increases,  despite  paper  re- 
strictions. The  radio  gains  shown 
for  1943  are  the  greatest  exper- 
ienced since  the  1938  business  re- 
cession. 

Of  the  estimated  gross  billings 
of  $307,191,000,  in  1943,  national 
network  business  accounted  for 
$151,791,000  of  the  total,  as  com- 
pared with  $118,200,000  in  1942. 
National  and  regional  non-network 
(spot)  business  totaled  $73,500,000 


as  against  $69,500,000,  with  local 
business  aggregating  $78,200,000 
as  compared  with  $64,800,000.  Re- 
gional networks  accounted  for  the 
residue  of  $3,700,000,  as  against 
$3,300,000  in  1942. 

It  was  emphasized  that  gross 
billings  are  helpful  only  in  compar- 
ing radio  volume  with  that  of  other 
media,  because  variations  in  dis- 
count structures  and  limitations  of 
available  statistics  make  it  dif- 
ficult to  compare  volume  except  on 
the  one-time  rate.  No  advertising 
medium  ever  receives  its  gross 
billings  as  dollar  receipts. 

The  analysis  of  1943  revenues 
is  based  on  a  formula  successfully 
used  by  Broadcasting  since  it  be- 
gan compilation  of  Yearbook  sta- 
tistics in  1935.  Until  the  war's  out- 
break, Dr.  Herman  S.  Hettinger, 
associate  professor  of  marketing, 
U.  of  Pennsylvania,  had  served  as 
Broadcasting's  consulting  econ- 
omist in  the  preparation  of  the 
annual  analysis.  Dr.  Hettinger  now 
is  in  the  Government  service,  with 
OWI.  The  methods  he  has  em- 
ployed, which  have  shown  a  re- 
markable degree  of  accuracy,  were 
used  in  projecting  this  analysis, 
and  that  for  1942,  which  proved 
to  be  accurate  within  fractional 
percentage  points. 

While  no  data  were  sought  on  net 
earnings,  after  taxes,  it  was  clear, 
based  on  informal  reports  from 
broadcast  executives,  that  profits 
shrunk  for  1943,  despite  the 
healthy  increase  in  volume.  Excess 
profits  taxes,  manpower  replace- 
ment costs  and  the  generally  in- 
creased overhead  have  cut  into 
earnings  appreciably,  these  reports 
state  without  exception. 

Contrasting  radio's  1943  record 
with  other  media,  it  appeared  that 
all  methods  showed  improvement 
except  outdoor,  which  suffered 
from   restrictions  on  automotive 


RADIO  NET  TIME  SALES  1942-1943 


Clase  of  Business 

National  network 
Regional  networks 
National  &  regional 
Local   


Source  of  1942  statistics:   FCC  reports. 


19i2' 

% 
Total 

191,3 
(Estimated) 

$  84,383,571 
2,631,788 
61.059.159 
53,898,916 

43.9% 
1.3% 
26.6% 
28.2% 

$104,900,000 
3,000,000 
60,600,000 
65,400,000 

$191,973,434 

100.0% 

$233,900,000 

% 

Total 


44.8% 
1.3% 
26.0% 
27.9% 


BILLINGS  BY  YEARS 


ESTIMATED  gross  billings  for  the 
broadcasting  industry  as  a  whole 
since  its  inception  are  found  in  the 
table  below.  These  are  based  upon 
calculations  by  Paul  F.  Peter,  NAB 
director  of  research  and  Dr.  Her- 
mon  S.  Hettinger  for  the  period 
1927-1941  and  Broadcasting's  esti- 
mate for  1942  and  1943. 

Estimated  Radio  Gross  Billings 
(1927-1943) 


Year 

1927  _ 

1928  _ 

1929  _ 

1930  _ 

1931  _ 

1932  _ 

1933  _ 

1934  _ 

1935  _ 

1936  _ 

1937  _ 

1938  _ 

1939  _ 

1940  _ 

1941  _ 

1942  _ 

1943  _ 


National 
Networks 
.$  3,833,000 

-  10,227,000 

-  19,196,000 
_  27,694,000 
.  37,502,000 
.  39,107,000 

-  31,516,000 
.  42,659,000 
.  49,315,000 
.  59,671,000 
.  68,828,000 
.  71,728,000 
.  83,114,000 
.  96,456,000 

106,900,000 
.118,200,000 

151,791,000 


Others 
987,000 
3,873,000 
7,604,000 
12,806,000 
18,498,000 
22,793,000 
25,484,000 
30,228,000 
38,209,000 
47,880,000 
75,314,000 
78,390,000 
88,000,000 
111,500,000 
130,700,000 
136,600,000 
155,400,000 


Total 
$4,820,000 
14,100,000 
26,800,000 
40,500,000 
56,000,000 
61,900,000 
57,000,000 
72,887,000 
87,524,000 
107,551,000 
144,142,000 
150,118,000 
171,114,000 
207,956,000 
237,600,000 
254,800,000 
307,191,000 
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travel.  The  estimated  27%  increase 
in  magazine  volume  was  reflected 
in  a  somewhat  higher  percentage 
in  lineage  in  general  magazines. 
Gains  in  women's  magazines  and 
national  weeklies  seem  to  have  been 
slightly  under  the  general  average. 
Relative  availability  of  space  prob- 
ably was  a  conditioning  factor  in 
this  trade. 

Newspaper  advertising,  on  the 
basis  of  Media  Records  figures  for 
the  first  11  months  of  1943,  showed 
a  lineage  increase  of  13.2%  over 
1942.  The  greatest  increase  was 
in  classified  advertising,  which 
rose  31.4%  and  is  accounted  for  by 
the  manpower  shortage.  General 
advertising  rose  27.5%,  or  slightly 
more  than  either  national  network 
or  spot  radio  volume.  Retail  ad- 
vertising appears  to  have  lagged, 
as  indicated  by  a  rise  of  but  4.1% 
in  newspaper  department  store 
lineage. 

While  it  is  difficult  to  estimate 
changes  in  advertising  volume  by 
class  of  stations  on  the  basis  of 
preliminary  data  secured  by  sam- 
(Continued  on  page  58) 
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The  Order  Changeth:  Ryan  for  Miller— An  Editorial 


IN  KEEPING  with  democratic  processes,  the 
NAB  order  has  changed.  Neville  Miller,  after 
a  six-year  tenure,  turns  over  the  radio  helm 
to  John  Harold  Ryan,  selected  by  the  NAB 
board  to  carry  on  for  a  one-year  interim  term 
and  to  reorganize  the  association. 

Mr.  Miller  can  look  upon  his  job  in  retro- 
spect as  one  well  done.  His  has  been  a  thank- 
less task  in  many  ways.  He  has  shouldered  the 
burden  of  performing  as  spokesman  for  a 
radio  industry  that  has  been  anything  but 
united  on  major  policy  issues.  He  has  cou- 
rageously engaged  in  a  running  fight  with  an 
FCC  majority  bent  upon  wrecking  the  NAB 
and  upon  dividing  the  industry.  He  has  given 
no  ground. 

Miller's  Fine  Record 

The  board  expressed  the  sentiment  of  every 
man  in  radio  when  it  paid  tribute  to  Mr.  Miller 
for  his  "loyal  and  untiring  service"  during 
these  last  half-dozen  arduous  years  for  radio. 
Mr.  Miller  didn't  seek  the  NAB  presidency  in 
1938.  The  job  sought  him.  That  he  became  em- 
broiled in  controversies  with  those  who  would 
strait-jacket  and  gag  radio  is  simply  proof 
that  he  performed  his  job  without  yielding  to 
pressures  and  to  the  best  of  his  ability. 

Wherever  Mr.  Miller  goes,  he  will  carry 
with  him  the  gratitude  and  good  wishes  of 
radio.  His  popularity  among  rank  and  file 
broadcasters  is  unquestioned.  He  performed 
meritoriously  and  fearlessly. 

In  prevailing  upon  Harold  Ryan  to  accept 
the  NAB  leadership,  the  NAB  board  made  an 


ideal  move.  He  is  a  practical  broadcaster  of 
broad  experience  and  vision.  He  leaves  his  post 
as  Assistant  Director  of  Censorship  to  accept 
the  call  of  his  colleagues  in  his  chosen  field  of 
radio. 

The  task  ahead  isn't  easy.  The  trade  asso- 
ciation champions  a  free  and  unrestricted  ra- 
dio. Forces  in  Government,  under  leadership 
of  FCC  Chairman  James  Lawrence  Fly,  have 
demonstrated  that  their  move  is  toward  rigid 
regulation,  tightening  up  everywhere.  That, 
the  NAB  must  resist.  And  for  that  reason  the 
radio  spokesman  inevitably  will  have  differ- 
ences with  those  now  in  the  regulatory  saddle. 

Mr.  Ryan,  however,  has  a  record  of  achieve- 
ment in  both  Government  and  industry.  He  has 
performed  the  sensitive  and  responsible  func- 
tions of  radio  censor  more  than  two  years 
without  a  single  flare-up,  or  even  an  untoward 
incident.  He  is  a  fine  executive,  and  an  excellent 
diplomat.  And  he  is  a  stickler  for  getting 
things  done. 

The  change  wasn't  designed  to  placate  dissi- 
dent groups,  either  in  Government  or  in  radio. 
The  NAB  board  felt  there  was  need  for  re- 
organization. There  are  many  vexing  problems 
ahead,  technical  as  well  as  economic.  Television 
and  FM  present  complexities  affecting  the 
structure  and  service  of  a  new  radio  and 
broader  post-war  radio  industry.  Practical 
operating  knowledge  is  essential. 

There  have  been  a  number  of  developments 
recently  which  give  all  broadcasters  cause  to 
wonder.  FM  Broadcasters  Inc.  held  a  conven- 


tion in  New  York  and  drew  750  broadcasters 
and  other  observers.  The  Television  Broad- 
casters Assn.  has  been  formed  to  further  the 
visual  radio  art.  They  should  not  function 
separately.  These  media  are  destined  to  be  an 
integral  part  of  radio.  They  should  function 
under  the  aegis  of  the  NAB,  as  the  umbrella 
over  all  trade  groups  and  segments  interested 
in  perpetuating  a  free  American  radio  whether 
sight  or  sound,  standard  or  FM. 

Status  of  Networks 

Consider  also  the  constant  bickering  about 
network  membership  in  the  NAB.  It  is  easy  to 
use  catch-phrases  about  individuals  and  com- 
panies "dominating"  radio.  Three  years  ago 
that  issue  was  settled  on  the  floor  of  an  NAB 
convention,  and  networks  were  invited  to 
membership.  Maybe  the  format  is  wrong.  Per- 
haps the  NAB  should  function  as  a  federation 
of  radio  associations,  with  each  segment  or- 
ganized separately  but  functioning  as  a  part  of 
the  whole.  But  unity  there  must  be  if  radio 
is  to  perform  most  effectively  and  preserve  its 
independence  and  integrity. 

Those  are  just  a  few  of  the  ponderous  tasks 
ahead.  Mr.  Ryan  should  and,  we  believe,  will 
have  the  wholehearted  and  unflinching  sup- 
port of  every  broadcaster.  The  number  one 
job  is  legislation,  now  being  written  in  Senate 
Committee.  That  legislation,  as  finally  evolved, 
will  be  the  keystone  of  all  radio's  future. 

Mr.  Ryan,  the  gavel  is  yours.  And  with  it 
the  support,  strength  and  thanks  of  radio.  You 
are  broadcaster's  broadcaster. 


f 


Fetzer  Reelected 
NAB  District  Head 

Promotion,  Music,  Copyright 
Discussed  at  Indianapolis 

REELECTION  of  John  Fetzer, 
WKZO  Kalamazoo,  Mich.,  as  direc- 
tor for  the  eighth  NAB  district, 
comprising  Michigan  and  Indiana, 
was  effected  with- 
out opposition 
last  Tuesday  at 
the  district  meet- 
ing in  Indianapo- 
lis. Mr.  Fetzer 
was  the  sole  nomi- 


nee. 

The  one  -  day 
meeting  featured 
a  report  by  Ne- 
Mr.  Fetzer      ville  Miller,  NAB 
president,  on  new 
legislation,    ASCAP    and  AFM, 
along  with  post-war  problems. 

Willard  D.  Egolf ,  assistant  to  the 
president,  discussed  NAB  public 
relations  activities  and  presented, 
item  by  item,  the  subjects  covered 
in  a  proposed  inspirational  book  on 
public  relations  for  the  broadcast- 
ing industry. 

L.  H.  Avery,  NAB  Bureau  of 
Radio  Advertising  director,  report- 
ed favorable  nationwide  reaction  to 
the  Retail  Promotion  Committee 
Plan,  especially  in  the  retail  trade 
association  field,  and  summarized 
the  activities  to  date.  Action  of  the 


Sales  Managers'  Executive  Com- 
mittee on  the  subjects  of  the  con- 
tinuing annual  discount,  new  pro- 
motions similar  to  the  recent  Re- 
tail Promotion  Committee  Plan, 
post-war  planning,  resolutions 
against  spot  announcements  adver- 
tising two  unrelated  products  and 
granting  staggered  interchange  of 
products  in  participating  programs 
were  discussed. 

Carl  Haverlin,  BMI,  discussed  in 
detail  the  implications  of  ASCAP 
and  Petrillo  activities,  past  and 
future. 

Maj.  Lester  Lindow,  Bureau  of 
Public  Relations,  War  Dept.,  on 
leave  from  WFBM  Indianapolis 
where  he  was  manager,  urged 
broadcasters  to  help  counteract 
over-optimism  regarding  the  war. 

OWI  Speakers 
The  meeting  also  heard  A.  H. 
Llewellyn  and  Lavinia  Schwartz, 
representing  OWI  from  Cleveland 
and  Chicago  respectively,  and  K. 
A.  Jadassohn  from  the  Treasury 
Department,  on  Government  cam- 
paigns. 

Added  remarks  were  made  by 
Frank  Chizzini,  NBC  Thesaurus; 
Milton  Blink,  Standard  Radio; 
Leonard  Callahan,  SESAC.  The 
meeting  ended  with  the  showing  of 
three  sound  films:  "On  the  Air'.", 
Westinghouse  Inc.  history  of  radio, 
followed  by  two  G-E  features  on 
FM  and  television. 

Registration,  in  addition  to  those 
mentioned,  included:  Robert  L. 
Mackin,  Harmon  L.  Stevens,  WHLS 


Miller  Reviews  Achievements  of  NAB, 
Extends  Good  Wishes  to  New  President 


FOLLOWING  is  the  full  text  of 
the  statement  issued  by  Neville 
Miller,  retiring  president  of  the 
NAB,  last  Wednesday  in  Chicago: 

Approximately  six  years  ago  I  was 
elected  president  of  the  NAB  when  it 
was  reorganized  for  the  purpose  of 
solving  such  problems  as  ASCAP's 
monopolistic  control  of  music,  which 
was  then  of  grave  importance. 

By  the  creation  of  Broadcast  Music 
Inc.,  we  broke  ASCAP's  monopoly  and 
provided  a  competitive  market  in  mus- 
ic at  an  annual  saving  to  the  industry 
of  approximately  $4,000  000. 

The  NAB  code  was  adopted  and  has 
become  firmly  established. 

We  exposed  the  viciousness  of  Pe- 
trillo's  claims  and  thwarted  his  at- 
tempts to  mulct  the  industry. 

We  have  presented  the  industry's 
case  before  committees  of  the  Senate 
and  the  House  of  Representatives 
showing  the  need  for  new  legislation  to 
preserve  a  free  radio  for  America. 

Port  Huron,  Mich.;  A.  Josephsen, 
RCA;  John  Carl  Jeffrey,  WKMO 
Kokomo,  Ind.;  R.  R.  Baker,  WTRC 
Elkhart,  Ind.;  R.  E.  Bausman, 
WISH  Indianapolis;  Burt  Squire, 
SESAC;  Robert  Pace,  WD  AN 
Danville;  Eldon  Campbell,  Steve 
Conley,  WOWO-WGL  Fort  Wayne; 
Bert  Julian,  O.  J.  Kelchner,  WIBC 
Indianapolis;  Wade  Barnes,  NBC 
Thesaurus;  Felix  D.  Adams  Jr., 
Bruce  McConnell,  WISH  Indianap- 
olis; George  M.  Jackson,  WBOW 
Terre  Haute,  Inc.;  Dan  E.  Jayne, 
WELL  Battle  Creek;  Owen  F. 
Uridge,  WJR  Detroit. 


In  addition  to  our  manifold  services 
to  the  member  stations  and  the  public 
we  inaugurated  many  major  beneficial 
activities  such  as  the  Department  of 
Broadcast  Advertising  and  have  car- 
ried on  many  other  worthwhile  proj- 
ects. We  have  assisted  the  industry  in 
its  splendid  cooperation  with  all  gov- 
ernment agencies  in  fighting  the  war. 
We  have  built  up  our  membership  to 
the  highest  level  in  its  history. 

This  is  a  record  of  accomplishment 
of  which  we  may  all  be  proud. 

Harold  Ryan,  the  new  president,  has 
my  very  best  wishes  for  a  most  suc- 
cessful administration. 


New  Campbell  Line 

CAMPBELL  SOUP  Co.,  Camden, 
N.  J.,  launched  a  spot  campaign 
on  three  Philadelphia  stations  to 
introduce  its  new  line  of  Franco- 
American  dehvdrated  packaged 
soups.  Started  Feb.  1,  and  continu- 
ing indefinitely,  an  average  of  30 
to  40  transcribed  station  breaks 
have  been  scheduled  collectively  on 
KYW,  WCAU  and  WFIL.  In  addi-l 
tion,  three  participating  weekly 
spots  are  scheduled  for  Ruth  Wells'j 
women's  program  on  KYW.  The 
radio  campaign  supplements 
newspaper  campaign  which  will  be 
extended  to  other  markets  as  dis- 
tribution channels  are  developed 
Ward  Wheelock  Co.,  Philadelphia 
is  agency  with  Arthur  A.  Bailey  in 
charge  of  the  account. 
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Ryan  Is  Elected  New  President  of  NAB 


Convention  Tentatively  Set  Aug.  28-31 
At  Palmer  House,  Chicago 

By  SOL  TAISHOFF 

DRAFTING  John  Harold  Ryan,  Assistant  Director  of  Censor- 
ship, as  its  new  president,  the  NAB  Board  of  Directors  at  an 
extraordinary  session  in  Chicago  last  week  set  in  motion  ma- 
chinery to  reorganize  the  trade  association  as  the  overall  radio 
policy-making  body.  Mr.  Ryan  succeeds  Neville  Miller,  first 
paid  president,  who  has  served  nearly  six  years. 

The  new  president,  a  veteran  broadcaster,  has  agreed  to 
serve  until  July  1,  1945,  as  the  interim  executive.  While  he 
was  asked  to  take  office  Feb.  15,  it  was  doubtful  whether  Mr. 

Ryan  would  be  able  to  leave  his   

Government  post  for  30  to  60  days. 
April  15  was  set  as  the  outside 
date. 


Mr.  Miller  plans  to  go  on  leave 
Feb.  15  but  will  hold  himself  avail- 
able for  consultation.  Mr.  Ryan's 
resignation  as  radio  censor — a  post 
he  has  held  virtually  since  the 
war's  outbreak — has  been  accepted 
reluctantly  by  Byron  Price,  Direc- 
1  tor  of  Censorship. 

Arney  Advanced 

Possible  transfer  of  the  Domes- 
tic Branch  of  0 WI  to  the  Office  of 
Censorship,  speculated  upon  in 
'news  reports,  might  tend  to  delay 
Mr.  Ryan's  assumption  of  the  NAB 
post,  but  not  beyond  the  April  15 
deadline. 

At  its  Thurs- 
day session  the 
board  designated 
C.  E.  Arney  Jr., 
secretary  -  treas- 
urer of  the  NAB, 
to  serve  as  tem- 
porary managing 
director  until 
Mr.  Ryan  as- 
sumes office.  Mr. 
Arney,  it  is  un- 
derstood, then 
will  revert  to  his  regular  duties 
ias  secretary-treasurer.  The  board 
;also  authorized  Mr.  Ryan  to  ap- 
point a  committee  of  three  members 
of  the  board  to  counsel  with  him 
on  NAB  operations  until  the  new 
president  is  able  to  take  over.  Mr. 
Ryan  said  the  appointments  soon 
would  be  made. 

Simultaneously,  the  board  can- 
celled tentative  arrangements  for 
the  NAB  annual  meeting  and  war 
"conference  scheduled  for  New  York 
'for  April  10-13.  The  meeting  was 
postponed   until   latter-August  in 
Chicago,  with  the  new  tentative 
dates  Aug.  28-31  at  the  Palmer 
THouse.    These   arrangements  will 
stand  unless  they  are  found  incon- 
sistent with   the  policies  of  the 
Office  of  Defense  Transportation, 
which  is  discouraging  all  conven- 
tions unless  vital  to  the  war  in- 
terest. 

Mr.  Ryan  retains  his  status  as 
in  executive  of  the  Fort  Industry 
Do.  stations,  from  which  he  took 
eave  when  called  to  Washington 


on  Dec.  26,  1941.  Stations  in  this 
group,  of  which  Mr.  Ryan  is  part- 
owner,  are  WSPD  Toledo  (Mr. 
Ryan's  headquarters) ;  WWVA 
Wheeling,  WMMN  Fairmont  W. 
Va.;  WLOK  Lima,  0.;  WHIZ 
Zanesville,  (X;  WAGA  Atlanta. 
An  application  for  acquisition  of 
WFTL,  Fort  Lauderdale,  Fla.,  is 
pending. 

Acting  upon  the  unanimous 
recommendation  of  its  Nominating 
Committee  named  last  July,  the 
board,  by  a  vote  of  17  to  3,  ap- 
proved Mr.  Ryan's  appointment. 
Mr.  Ryan  was  elected  to  succeed 
Mr.  Miller  upon  expiration  of  the 
latter's  term  on  June  30  but  Mr. 
Miller,  upon  being  advised  of  the 
board's  action,  agreed  that  the  best 
interests  of  radio  would  be  served 
by  Mr.  Ryan's  assumption  of  office 
at  the  earliest  date.  Feb.  15,  there- 
fore, was  set  for  Mr.  Miller's  sepa- 
ration, or  such  other  time  as  proves 
mutually  satisfactory. 

Mr.  Ryan  was  not  a  candidate 
for  the  post,  and  several  times  de- 
clined it.  He  was  prevailed  upon  by 


the  Nominating  Committee,  how- 
ever, to  accept  the  interim  appoint- 
ment for  the  critical  year  ahead. 
He  agreed,  it  is  understood,  to  as- 
sume the  post  only  for  the  one- 
year  tenure.  It  is  expected  that  Mr. 
Ryan,  who  has  served  two  terms 
as  a  NAB  director,  and  has  been 
prominently  identified  with  the 
trade  association's  affairs,  will  ef- 
fect a  reorganization  looking  to- 
ward   "streamlining"  operations. 

The  board,  concurrent  with  its 
election  of  the  new  president,  ex- 
pressed its  "sincere  appreciation  and 
that  of  the  industry  for  the  loyal 
and  untiring  service  rendered  by 
Mr.  Miller  during  the  past  5% 
years  as  president  of  the  associa- 
tion." 

Mr.  Miller  has  not  announced 
his  plans.  An  attorney,  and  a  na- 
tive of  Louisville,  he  may  return 
to  private  practice  of  law.  There 
were  reports  that  he  might  join  a 
Government  agency  in  connection 
with  the  war  effort,  after  taking  a 
vacation — his  first  since  he  became 
president  of  the  NAB  in  1938. 

Coincident  with  its  election  of 
Mr.  Ryan  the  board  adopted  the 


resolution  designating  Mr.  Arney  as 
temporary  managing  director  until 
such  time  as  Mr.  Ryan  can  take 
over.  In  recognition  of  Mr.  Arney's 
services  during  the  last  five  years, 
he  was  accorded  an  increase  in 
salary  to  $12,000.  The  salary  of 
Lew  H.  Avery,  Director  of  Broad- 
cast Advertising,  also  was  in- 
creased. Mr.  Miller's  salary  has 
been  $35,000  per  year  with  $5,000 
in  allowances. 

Meetings  to  Be  Held 

NAB  district  meetings  will  be 
held  according  to  schedule.  Mr. 
Miller  however,  will  not  attend  the 
sessions,  and  Mr.  Arney  will  cover 
the  meetings,  along  with  other  NAB 
staff  members.  Whether  Mr.  Ryan 
will  attend  scheduled  sessions  after 
assumption  of  office  has  not  been 
decided. 

The  board  announced  Wednesday 
evening,  after  having  been  in  ses- 
sion all  day,  that  it  had  approved 
the  recommendations  of  its  Nomin- 
ating Committee,  headed  by  Don  S. 
Elias,  WWNC  Asheville.  Other 
members  of  the  committee,  named 

(Continued  on  Page  5U) 


A  REVISED  version  of  the  White- 
Wheeler  Bill  (S-814),  incorporating 
definite  policies,  will  be  ready  for 
consideration  of  the  Senate  Inter- 
state Commerce  Committee  pos- 
sibly early  this  week,  Chairman 
Wheeler  (D-Mont.)  announced 
last  Friday. 


Mr.  Arney 


NEW  AND  RETIRING  PRESIDENTS 


JOHN  HAROLD  RYAN 


Revised  White-Wheeler  Plan 
Ready  for  Committee's  Study 

Periodical  Reports  by  FCC  to  Congress  Thought 

Among  New  Policies  to  Be  Considered 

Although  the  Senator,  co-author 
of  the  bill  with  Sen.  White  (R- 
Me.),  acting  minority  leader,  was 
not  specific,  he  did  say  the  measure 
would  contain  definite  policies  "as 
far  as  I  can  write  them  into  the 
law  so  there'll  be  no  misunderstand- 
ings of  the  intent  of  Congress. 

Report  to  Congress  Hinted 

"In  times  past  I  have  felt  that 
the  Commission  went  beyond  the 
intent  of  Congress  in  formulating 
certain  regulations,"  Chairman 
Wheeler  continued,  "without  com- 
ing here  for  advice  or  to  find  out 
what  our  intent  was.  I  think  any 
Government  agency  should  consult 
Congress  if  there's  any  question 
as  to  the  intent  of  the  law." 

That  gave  credence  to  reports 
that  Sen.  Wheeler  plans  to  write 
into  the  Bill  a  proviso  requiring  the 
Commission  to  report  periodically 
to  Congress  as  well  as  to  the  Ex- 
ecutive branch  [BROADCASTING, 
Jan.  31]. 

One  of  the  policies  scheduled  to 
be  written  into  the  law  will  em- 
brace the  FCC  network  regula- 
tions, on  which  the  Supreme  Court 
ruled  that  the  Commission  has  su- 
pervision over  "the  control  of  that 
traffic".  During  hearings,  Sen. 
White  informed  FCC  Chairman 
James  Lawrence  Fly  that  he  plan- 
ned to  incorporate  the  substance  of 

(Continued  on  Page  18) 
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Program  Control  Seen  in  New  Rule 


Recording    of   All  Net 
Shows  Required  By 
FCC  Proposal 

FOR  THE  SECOND  time  within 
a  fortnight  the  FCC  last  Tuesday 
moved  another  step  closer  to  more 
rigid  control  over  radio,  especially 
networks,  when  it  announced  a 
proposed  rule  (Order  No.  119), 
which  would  require  all  networks 
— national  and  regional — to  record 
every  minute  of  every  program 
broadcast.  Oral  argument  on  adop- 
tion of  the  regulation  was  set  for 
March  15,  with  a  March  1  dead- 
line for  filing  requests,  accompan- 
ied by  briefs. 

Under  Order  119,  adoption  of 
which  was  voted  5-1,  with  Com- 
missioner T.  A.  M.  Craven  dis- 
senting, the  originating  stations  of 
all  network  programs  would  be 
held  responsible  for  the  recordings. 
Such  records  must  be  kept  for 
one  year,  the  Commission  rule 
would  provide. 

Networks  to  Protest 

On  Jan  18  the  FCC  announced 
Order  118,  which  would  make  pub- 
lic all  records  of  contractual  re- 
lations and  transfers  of  stock.  Oral 
argument  on  that  proposed  rule 
has  been  set  for  10:30  a.m.  March 
1,  with  deadline  for  filing  requests 
fixed  at  Feb.  16. 

That  the  four  major  networks 
plan  to  oppose  adoption  of  both 
rules  was  made  plain  in  all  quar- 
ters. Louis  G.  Caldwell,  Mutual's 
Washington  counsel,  was  in  con- 
ference with  network  officials  in 
New  York  Wednesday.  NBC,  CBS 
and  the  Blue  networks  also  probed 
the  situation  and  plan  to  file 
briefs,  it  was  understood. 

The  networks  indicated  that  dur- 
ing peacetime  they  recorded  all 
programs,  but  after  the  outbreak 
of  war  and  the  equipment  shortage 
became  acute,  they  voluntarily 
dropped  the  practice,  at  the  sug- 
gestion of  Government  officials,  to 


PHOTOGRAPHER  was  late  so  we 
have  for  a  change  a  picture  taken 
after  the  contract  was  signed.  Dis- 
cussing the  new  agreement  between 
KWFC  Hot  Springs,  Ark.,  and 
Mutual,  as  they  hurry  off  to  lunch 
are  KWFC  general  manager  Bill 
E.  Ware  (1)  and  Charles  W.  God- 
win, MBS  southern  district  station 
relations  manager. 


conserve  materials.  It  was  pointed 
out  that  the  major  networks  do, 
however,  record  most  of  the  com- 
mentators and  public  speakers. 

Despite  recent  statements  by  the 
War  Production  Board  on  the 
shortage  of  transcription  equip- 
ment, particularly  turntables  and 
platters,  the  Commission  majority, 
it  is  understood,  plans  to  put  its 
rule  into  force  immediately  if  it 
is  adopted  after  oral  argument.  To 
do  so  would  mean,  according  to 
WPB  officials,  a  serious  strain  on 
recording  facilities  and  materials. 

War  Campaigns  Hit? 

It  was  pointed  out  that  tran- 
scription equipment  is  not  sufficient 
to  permit  commercial  organizations 
to  carry  on  normal  business,  and 
the  promulgation  of  such  a  regu- 
lation would  tax  recording  facili- 
ties far  beyond  the  barest  neces- 
sities for  necessary  operations. 

Most  of  the  large  recording 
companies  have  been  engaged  since 
the  outbreak  of  war  in  cutting 
special  transcriptions  for  the 
Army,  Navy,  Marines,  OWI  and 
other  Government  agencies  for  use 
in  the  war  information  campaigns. 
Additional  recording  needs  would 
mean  that  either  commercial  pro- 
duction would  be  stymied  or  the 
war  campaigns,  allocated  through 
the  OWI,  would  suffer. 

Among  those  expected  to  be  hit 
if  the  networks  are  forced  to  re- 
cord all  programs  would  be  small 
stations,  it  was  explained,  inas- 
much as  the  majority  of  them  de- 


pend almost  entirely  upon  re- 
cordings and  transcriptions.  The 
FCC  denied  there  was  any  idea 
of  program  control  in  the  proposed 
regulation,  although  the  Commis- 
sion's public  notice,  announcing 
the  rule,  specifically  gave  the  in- 
ference of  such  supervision. 

Nets  Resentful 

"The  Communications  Act  of 
1934 — basic  statute  under  which 
the  FCC  operates — prohibits  the 
broadcast  of  any  information  on 
lotteries  and  the  use  of  obscene, 
indecent  or  profane  language  on 
the  air,"  said  the  public  notice. 
"In  carrying  out  its  obligations 
under  these  sections  of  the  Act,  it 
frequently  becomes  important  for 
the  Commission  to  know  what  was 
said  on  a  particular  program." 

Further  authority  for  the  pro- 
posed rule  is  found,  said  the  public 
notice,  in  Section  303 (j),  which 
"authorizes  the  FCC  to  make  gen- 
eral regulations  requiring  stations 
'to  keep  such  records  of  programs, 
transmissions  of  energy  communi- 
cations, or  signals  it  may  deem 
desirable'."  The  rule  would  not  af- 
fect non-network  programs  "since 
to  require  recording  of  all  local 
programs  might  impose  a  hardship 
on  many  of  the  smaller  stations," 
said  the  FCC  announcement,  which 
added:  "No  similar  hardship  would 
be  involved  for  network  programs, 
it  is  felt." 

Network  officials  were  inclined, 
however,  to  disagree  with  the 
(Continued  on  page  U8) 


Transfer  of  WMCA  to  Noble 
To  Be  Probed  by  House  Group 


ECHOING  threats  of  a  Congres- 
sional investigation  into  the  sale  in 
December  1940  of  WMCA  to  Ed- 
ward J.  Noble,  chairman  of  the 
board,  Blue  Network  Co.,  [Broad- 
casting, Jan.  1,  1941],  the  House 
Select  Committee  to  Investigate  the 
FCC  will  delve  into  all  phases  of 
the  transaction,  which  was  protest- 
ed at  the  time  by  Donald  Flamm, 
president  of  the  Knickerbocker 
Broadcasting  Co.,  transferor. 

That  announcement  was  made 
late  last  Thursday  by  Chairman 
Lea  (D-Cal.),  following  lengthy 
conferences  with  Charles  R.  Denny 
Jr.,  FCC  general  counsel.  Mr.  Lea 
said  hearings  would  be  resumed 
at  10  a.m.  Tuesday  (Feb.  8)  and 
at  the  conclusion  of  the  WMCA 
case  which,  he  said,  would  take 
several  days,  "we  expect  to  bring 
up  the  FCC". 

In  the  meantime  the  Committee 
last  Tuesday  heard  Olive  Amelia 
Merrill,  former  secretary  to  Ches- 
ter A.  Teitgen,  until  last  Septem- 
ber night  supervisor  of  the  Trans- 
lation, Transcription  &  Typist  Di- 
vision of  Foreign  Broadcasting  In- 


telligence Service,  testify  that 
worksheets  of  certain  stenogra- 
phers were  falsified  last  summer 
at  the  behest  of  Mr.  Teitgen. 

Mr.  Lea  said  the  Committee  had 
not  met  in  executive  session  to  de- 
termine what  action,  if  any,  will 
be  taken  in  the  case  of  J.  Edgar 
Hoover,  FBI  chief,  who  refused 
to  answer  questions  because  of 
an  executive  order  issued  by  Presi- 
dent Roosevelt,  directing  him  not 
to  disclose  certain  information  re- 
lating to  the  FCC  to  the  Commit- 
tee. It  was  understood  that  Mr. 
Lea  wanted  to  postpone  action  un- 
til Rep.  Magnuson  (D-Wash.), 
Committee  member,  returns  from 
a  mission  in  Alaska. 

With  reference  to  the  WMCA 
probe,  an  array  of  witnesses,  prom- 
inent in  both  political  and  busi- 
ness life,  will  be  called.  These  in- 
clude Thomas  G.  Corcoran,  one- 
time White  House  confidant; 
Messrs.  Noble  and  Flamm;  their 
attorneys,  William  J.  Dempsey  and 
William  C.  Koplovitz,  who  repre- 

(Continued  on  page  56) 


Mr.  Du  Mont 


Du  Mont  Elected 
Video  Assn.  Head 

Post-War  Committee  Named; 
RTPB  Sponsorship  Voted 

ALLEN  B.  DU  MONT,  president, 
Allen  B.  Du  Mont  Laboratories, 
Passaic,  N.  J.,  which  owns 
W2XWV,  experimental  video  sta- 
tion in  New  York, 
was  elected  presi- 
dent of  Televi- 
s  i  o  n  Broadcast- 
ers Assn.  at  the 
first  meeting  of 
the  TBA  board  of 
directors,  held  in 
New  York  Jan. 
29.  Organization 
was  incorporated 
in  Wilmington, 
Del.,   that  week 

following  its  formation  at  a  meet- 
ing held  in  Chicago  in  mid-Janu- 
ary [Broadcasting,  Jan.  24]. 

Lewis  Allen  Weiss,  vice-presi- 
dent and  general  manager,  Don  Lee 
Broadcasting  System,  was  elected 
vice-president  of  TBA,  and  J.  R. 
Poppele,  chief  engineer  of  WOR 
New  York,  was  elected  assistant 
secretary-treasurer. 

Election  Results 

Directors  elected  for  three  years 
include:  O.  B.  Hanson,  vice-presi- 
dent in  charge  of  engineering, 
NBC;  E.  A.  Hayes,  engineering 
executive,  Hughes  Tool  Co.;  Paul 
Raibourn,  president,  Television 
Productions  Inc.  Two-year  directors 
are:  Worthington  Miner,  manager, 
CBS  television  department;  R.  L. 
Gibson,  assistant  to  the  manager 
of  General  Electric  Co.  broadcast- 
ing and  publicity  activities;  Mr. 
Weiss.  One-year  directors  are:  F. 
J.  Bingley,  broadcasting  engineer 
Philco  Corp.;  C.  W.  Mason,  chief 
engineer,  Earle  C.  Anthony  Inc.; 
Mr.  Du  Mont. 

A  post-war  planning  committee 
with  Mr.  Raibourn  as  chairman 
was  appointed  to  study  the  "prob- 
lems and  potentialities  of  commer- 
cialized television  not  only  in  terms 
of  telecasting,  set  manufacture 
and  trade,  but  even  moreso  as  a 
huge  employment  opportunity". 
Other  committees  and  their  chair- 
men are:  program,  Mr.  Miner,  to 
study,  develop  and  improve  pro- 
grams and  technical  equipment  for 
programs;  engineering,  Mr.  Bing- 
ley ;  membership,  Mr.  Poppele ;  pub- 
licity and  promotion,  Mr.  Gibson 
and  Mr.  Raibourn,  co-chairmen.  A 
manufacturing  committee  is  to  be 
appointed  shortly. 

To  Join  RTPB  Plan 

Directors  voted  that  TBA  ac- 
cept the  invitation  of  the  Radio 
Technical  Planning  Board  to  be- 
come a  contributing  sponsor  of  that 
organization,  which  is  supported 
by  a  dozen  similar  non-profit  asso- 
ciations which  participate  in  the 
RTPB  program  of  preparing  tech- 
nical plans  for  the  future  of  the 
entire  radio  industry  and  services. 
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RADIO  STATION 

W I T  H  PUTS  ON  UNIQUE 

30-DAY  PROMOTION 


Baltimore  radio  station  ties  in  with  4th  War 
Loan  Drive  by  offering  $6,000  worth  of 
War  Bonds  ...  8  prizes  a  day  .  .  .  for  30  days 
.  .  .  24  hours  a  day  .  .  .  240  prizes  in  all ! 


Maryland  is  all  set  to  go  over  the 
top  again.  And  down  here  at  W-I-T-H 
we're  ready  to  help.  It's  an  idea  that's 
right  on  the  button. 
Everyone  wins!  Uncle 
Sam  gets  a  boost.  Adver- 
tisers reach  people  with 
money  to  spend.  The 
listener  adds  a  Bond  .  .  . 
and  the  station  makes  a 


lot  of  friends.  Many  of  them  new . . . 
to  add  to  the  present  W-I-T-H  audi- 
ence that  produces  sales  at  lowest- 
cost-per-dollar  spent. 

Some  time  is  available . . . 
but  not  too  much.  If  you'd 
like  to  try  a  30-day  drive  in 
Baltimore  .  .  .  here's  the 
chance  of  a  lifetime.  Write 
or  phone  for  availabilities. 


WITH 

THE  PEOPLE'S  VOICE  IN  BALTIMORE 

TOM  TINSLEY,  President 
Represented  Nationally  by  Headley-Reed 


ON  THE  AIR  24  HOURS  A  DAY  -  -  7  DAYS  A  WEEK 


Protest  Indicated  Agreement  Reached  for  Sale 

Of  WQXR,  WQXQ  to  Times' 


In  WOV  Transfer 

O'Dea  May  Claim  His  Waiver 
Of  Rights  Does  Not  Hold 

PROTEST  against  the  sale  of 
WOV  New  York  to  the  Mester 
Bros.,  Brooklyn  food  product  dis- 
tributors, may  be  filed  with  the 
FCC  by  Richard  F.  O'Dea,  minority 
stockholder  in  Wodaam  Corp.,  op- 
erator of  the  station,  it  was  learned 
last  week.  Such  action  would,  of 
course,  have  to  wait  until  the  ap- 
plication for  transfer  of  the  station 
has  been  resubmitted  to  the  Com- 
mission, which  recently  returned 
the  application  as  improperly  ex- 
ecuted. 

Previous  Option 

Filed  early  last  month  [Broad- 
casting, Jan.  10],  application  re- 
quested approval  for  the  transfer 
of  approximately  80%  of  the  com- 
mon stock  in  the  company,  plus 
50%  of  the  preferred  stock,  owned 
by  Arde  Bulova  and  his  brother- 
in-law,  Maj.  Harry  Henschel, 
former  manager  of  the  station,  to 
Mester  Bros,  for  $300,000  with  Mr. 
O'Dea  retaining  his  20%  of  the 
common  and  half  of  the  preferred 
stock.  Sale  was  reportedly  made  as 
a  result  of  an  option  given  by  Mr. 
Bulova  to  Mester  Bros,  in  August 
1942  when  an  application  for  a 
similar  transfer  was  withdrawn 
after  it  had  been  set  for  hearing 
by  the  Commission. 

L.  A.  Warren,  of  Warren  &  Mc- 
Groddy,  attorneys  for  Mr.  O'Dea, 
said  last  week  that  Mr.  O'Dea  holds 
a  prior  option  for  purchase  of  the 
Bulova-Henschel  interests  in  Wo- 
daam Corp.,  and  that  the  sale  to 
Mester  Bros,  in  1942  was  based  on 
a  waiver  given  by  Mr.  O'Dea.  His 
present  position,  Mr.  Warren  ex- 
plained, is  that  this  waiver  was  for 
that  time  only  and  does  not  hold 
now,  despite  the  fact  that  the  pro- 
posed purchasers  are  the  same.  A 
letter  to  this  effect  was  sent  to  the 
FCC  with  the  request  that  it  be 
added  to  their  papers  on  the  trans- 
action, Mr.  Warren  said. 


Safety  Razor  Sponsors 
Hourly  Weather  Reports 

WEATHER  FORECASTS  are  now 
sponsored  by  American  Safety  Ra- 
zor Corp.,  Brooklyn,  every  hour  on 
the  hour  from  12  midnight  to  6  a.m. 
daily  during  Art  Ford's  Milkman's 
Matinee  on  WNEW  New  York  Mr. 
Ford  will  introduce  several  special 
features  including  a  "Gem"  swing 
session,  tying  in  with  the  sponsor's 
Gem  razors  and  blades;  and  a  "Mu- 
sic to  Shave  By,"  routine.  Agency 
is  Federal  Adv.,  N.  Y.  Benjamin 
Parry,  meteorologist  in  charge  of 
the  New  York  division  of  the 
Weather  Bureau,  pointed  out  that 
"Prior  to  the  whole-hearted  coop- 
eration of  the  radio  industry  and 
the  telephone  company,  our  tele- 
phone lines  here  were  jammed, 
and  many  persons  who  wanted  sta- 
tistical data  were  unable  to  get 
through.  .  .  "  Radio  and  telephone 
weather  news  service  now  relieves 
the  lines. 


Price  Reported  'Over  Million';  Hogan,  Sanger 
Remain  as  Executives,  Says  Sulzberger 


ANNOUNCEMENT  of  an  agree- 
ment for  the  acquisition  of  WQXR 
New  York  and  its  FM  affiliate, 
WQXQ  New  York,  by  the  New 
York  Times  was  made  last  Tues- 
day by  Arthur  Hays  Sulzberger, 
president  and  publisher  of  the 
Times,  and  John  V.  L.  Hogan  and 
Elliott  M.  Sanger,  president  and 
executive  vice-president,  respec- 
tively, of  Interstate  Broadcasting 
Co.,  operator  of  the  stations. 

Purchase  is  subject  to  approval 
by  the  FCC.  An  application  for 
transfer   of  the  licenses  will  be 


m 


Mr.  Sulzberger       Mr.  Hogan 

made  within  about  two  weeks,  it 
was  reported.  Purchase  price  was 
not  disclosed,  but  a  station  official 
said  reports  that  it  was  "over  $1,- 
000,000"  were  "about  right". 

Mr.  Sulzberger  said  Mr.  Hogan 
and  Mr.  Sanger  will  continue  as 
chief  excutives  of  the  broadcasting 
company  under  five-year  contracts, 
stressing  the  fact  that  the  Times 
did  not  contemplate  any  change  in 


personnel  or  program  policy.  "The 
Times  is  proud  to  acquire  a  broad- 
casting station  which,  throughout 
its  history,  has  consistently  main- 
tained policies  emphasizing  pro- 
grams of  high  standard  and  unique 
quality,"  he  said. 

Messrs.  Hogan  and  Sanger  said 
they  would  not  have  been  willing  to 
sell  except  to  a  purchaser  which, 
like  the  Times,  was  determined  to 
continue  the  essential  character  of 
the  station.  Under  the  agreement 
the  Times  acquires  all  of  the  stock 
of  Interstate  Broadcasting  Co.,  in- 
cluding the  1,000  shares  of  pre- 
ferred stock  held  by  Time  Inc., 
publisher  of  Time,  Life  and  For- 
tune. 

Times'  news  bulletins,  currently 
broadcast  on  WMCA  New  York  for 
three  minutes  at  the  beginning  of 
every  hour,  will  be  continued  on 
that  station  for  the  time  being,  the 
announcement  stated.  Mr.  Sulz- 
berger also  announced  the  appoint- 
ment of  Nicholas  Roosevelt  as 
"liaison  executive"  between  the 
newspaper  and  the  stations. 

Appointment  marks  a  return  to 
the  Times  for  Mr.  Roosevelt,  who 
had  been  an  editorial  writer  and 
special  correspondent  for  the  paper 
prior  to  1930,  since  when  he  has 
served  as  United  States  Minister  to 
Hungary,  editorial  writer  on  the 
New  York  Herald  Tribune,  and 
deputy  director  of  the  Office  of  War 
Information. 


'Ideal  Program  Structure9  Is  Planned 
By  American  Network,  States  Shepard 


PLANS  for   an  "ideal  program 

structure"  for  FM  stations,  to  be 
put  into  operation  at  such  time 
as  conditions  permit  resumption  of 
station  construction,  were  an- 
nounced last  week  by  John  Shep- 
ard 3d,  president  of  the  American 
Network  Inc.,  organized  in  1941 
for  the  sole  purpose  of  broadcast- 
ing network  programs  by  FM. 

"We  believe  that  a  radio  net- 
work can  have  as  distinct  a  person- 
ality as  a  great  newspaper  or  mag- 
azine," Mr.  Shepard  declared.  "The 
American  Network  will  be  a  net- 
work with  a  definite  programming 
policy,  a  policy  of  bringing  listen- 
ers the  kind  of  programs  they 
want  to  hear  at  the  time  they 
want  to  hear  them. 

'Best  of  Everything' 

"We  will  provide  the  best  of 
everything,"  he  stated,  "music, 
drama,  comedy,  variety,  service 
material,  news — not  in  hodge- 
podge confusion,  but  in  a  well- 
ordered  arrangement  that  will 
furnish  entertainment  and  infor- 


mation without  heedless  duplica- 
tion." 

These  programming  plans  will 
be  based  on  information  derived 
from  an  extensive  listener  survey 
to  be  conducted  by  Kenyon  <fe 
Eckhardt,  New  York.  Application 
of  these  results  will  be  as  pleasing 
to  advertisers  as  to  listeners,  Mr. 
Shepard  predicted,  stating: 

"We  will  provide  a  wide,  yet  se- 
lect, audience  to  which  a  sponsor 
can  direct  intelligently  written 
commercials." 

Other  officers  of  the  network 
are  William  B.  Lewis,  executive 
vice-president  and  general  man- 
ager, and  Walter  J.  D  a  m  m 
(WTMJ-WMFM),  treasurer.  Mr. 
Lewis  will  become  active  with  the 
American  network  April  1  at  the 
conclusion  of  the  present  survey 
he  is  conducting  for  CBS,  where 
he  was  previously  vice-president 
in  charge  of  programs.  He  will 
make  his  headquarters  in  the  new- 
ly-opened offices  of  the  AN'I  in 
the  Chanin  Bldg.,  New  York. 

Directors  are:  John  Shepard  3d, 


SITTING  IN  A  JEEP  Somewhere 
in  Italy  is  CBC  engineer  Paul 
Johnson,  who  is  making  a  recording 
with  portable  equipment,  by  Matt- 
hew Halton,  CBC  commentator,  for 
broadcast  to  Canada  from  Italy. 
Commentators  and  engineers  of 
CBC's  Overseas  Unit  are  with  the 
Canadian  Army  on  the  Italian 
front,  operating  to  pick  up  broad- 
casts of  the  fighting  there. 


WLBZ  Transfer  Granted 
Eastland  Broadcasting 

THE  FCC  last  week  granted  con- 
sent to  the  involuntary  transfer 
of  control  of  Maine  Broadcasting 
Co.,  licensee  of  WLBZ  Bangor,  Me., 
from  Thompson  L.  Guernsey  to  the 
Eastland  Broadcasting  Co.,  through 
transfer  of  439  shares  capital  stock 
for  $150,000.  The  Eastland  Broad- 
casting Co.  is  98%  owned  bv  Ade- 
line B.  Rines,  who  owns  WDRO 
Augusta,  Me.,  and  WFEA  Man- 
chester, N.  H.,  and  as  executrix 
of  her  husband's  estate,  the  late 
Henry  P.  Rines,  controls  the  Con- 
gress Square  Hotel  Co.,  licensee  of 
WCSH  Portland,  Me. 

According  to  FCC  records,  a 
note  of  $175,000  has  been  outstand- 
ing against  Mr.  Guernsey  and  or- 
iginally the  courts  ordered  the 
stock  of  the  station  to  be  sold  at 
auction  to  meet  the  obligation.  Mr. 
Guernsey  had  then  asked  the  courts 
to  permit  Eastland  Broadcasting 
to  take  over  operation  of  WLBZ 
for  $150,000  in  lieu  of  the  auction. 
The  stock,  though,  was  sold  at  auc- 
tion for  that  sum  to  Eastland,  the 
only  bidder. 

Congress  Square  Hotel  had  tried 
to  purchase  the  station  several 
years  ago  but  the  application  was 
dismissed  by  the  FCC.  [Broadcast- 
ing, July  15, 1940].  WLBZ  operates 
on  620  kc  with  1  kw  day  and  500 
w  night. 

THE  Saturday  Evening  Post  program, 
titled  The  Listening  Post,  will  be  heard 
on  the  Blue  Tuesday  through  Friday 
from  10 :45-ll  a.  m.,  and  not  at  10 :45 
p.  m.  as  previously  reported.  Agency 
is  MaeFarland,  Aveyard  &  Co.,  New 
York  and  Chicago. 


Walter  J.  Damm,  Gordon  Gray, 
Harry  Stone,  O.  L.  Taylor,  Wil- 
liam Bennett  Lewis,  Gardner 
Cowles  Jr.,  and  Eric  V.  Hay. 

Stockholders  are:  Journal  Co., 
Milwaukee;  Gordon  Gray;  Nation- 
al Life  &  Accident  Insurance  Co.; 
Constitution  Publishing  Co.;  Hous- 
ton Printing  Corp.;  Sunshine 
Broadcasting  Co.;  John  Lord 
Booth;  Yankee  Network;  A.  H. 
Belo  Corp.;  World  Publishing  Co.; 
Tulsa  Tribune  Co.;  Iowa  Broad- 
casting Co.;  Minneapolis  Star 
Journal  &  Tribune  Co. 
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BY  AL  CHASE. 
One  of  The  Chicago  tmkjh&u^ 
contributions  to  this-  city's  post-\ 
war  construction  program  will  fee* 
ft  new  W-G-N  building,  the  most 
modern  and  spacious  radio  r" 
tare  in  the  .world,  costing  se< 
mn\ion  dollars,  it  was  annov 
yesterday  by  Frank  Schreiber, 
a&er  of  W-G-N.  It  will  be  bnl 
loon  as  war  time  building  r 
tions  are  lifted,  on  land  t  i 
purchased  by  The  Twbvne 
south  ot  Tribune  Tower,  trr 
on  Michigan  avenue  and  ov 
Jng  the  rivet. 

In  the  new  structure,  * 
to  harmonize  architectural! 
both  Tribune  ToweT  w 
present  W-CrS  building, 
wneentrated  all  the 
bamatic,  mechanical,  and 
tetlvtties  of  W-G-N  and  « 
western  offices  of  the 
Broadcasting  system,  now 
Soorsoi  Tribune  Tower  m 
present  four  story  W*N  ■ 
The  latter  will  »e<°rae  6 
The  TwBWtfs  activities. 

Six  or  Seven  Storie* 

The  new  W-G-N  buildi: 
,ix  or  seven  stories  to  W 
be  planned  to  take  tuSte 
5J  of  expected  tremenj 
d  developments^ 

„  cnS*  or  nnptove 
S  present  prevalent  A- 

world.  »  w  '    m„  i| 

***  SeTt 
dating  wmrl.V„  ( 


il  HI 

accommodate  4  oast  ^ 
U  and  PM^  w. 
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.  ...WGN 

LEADS  THE  WAY  IN  CHICAGO  RADIO! 


Again  WGN  leads  the  way  in  Chicago  radio.  Not  content 
present  outstanding   facilities,  WGN  wil 


with  its 

erect  the  finest  radio 
structure  in  the  world   as  soon  as  building  is 


Again  WGN  is  making  a  major  contribution  to  the  growth  of  Chicago 
and  the  midwest.  This  is  another  reason  why  the  people  of  Chicago 
and  the  Middle  West  consider  WGN  their  own  "community"  station. 


A  CLEAR  CHANNEL  STATION 

CHICAGO  11 

5  0,0  0  0  WATTS 


ILLINOIS 

720  KILOCYCLES 


MUTUAL  BROADCASTING  SYSTE 

EASTERN  SALES  OFFICE:  220  E.  42nd  Street,  New  York  17,  N.  Y. 
PAUL  H.  RAYMER  CO.,  Los  Angeles  14,  Cal.;  San  Francisco,  Cal. 
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Controlling  Interest  in  WBT 
Goes  to  KFAB  in  3- Way  Deal 

Transaction  Would  Give  WBBM  Clear  Channel 
Ending  Synchronization  With  KFAB 


IN  A  THREE-PHASE  transaction 
which  will  ultimately  clear  the  780 
kc  channel  for  WBBM  Chicago, 
CBS  and  KFAB  Broadcasting  Co., 
Lincoln,  Neb.,  have  completed  con- 
tracts, subject  to  FCC  approval, 
which  would  make  the  network  a 
45%  partner  in  KFAB  Lincoln, 
and  WBT  Charlotte,  the  latter  now 
owned  entirely  by  CBS.  The  trans- 
action is  understood  to  involve  ap- 
proximately a  half-million  dollars, 
to  be  paid  by  KFAB  Broadcasting 
Co.  for  the  majority  interest  in 
WBT. 

Under  the  contracts,  to  be  filed 
with  the  Commission  for  approval, 
KFAB  Broadcasting  Co.  acquires 
WBT,  clear  channel  50,000-watt 
station  and  CBS'  southern  key. 
CBS,  in  turn,  acquires  45%  in- 
terest in  the  KFAB  Broadcasting 
Co.,  which  will  operate  both  KFAB 
and  WBT. 

Multiple  Ownership  Affected 

The  KFAB-CBS  transaction  fol- 
lows announcement  last  month  of 
the  acquisition,  subject  to  FCC 
approval,  of  KFOR  Lincoln,  and 
KOIL  Omaha,  by  Charles  T. 
Stuart  and  James  Stuart,  of  Lin- 
coln, for  $350,000.  Both  stations 
are  operated  by  the  Sidles  Co.  and 
the  Lincoln  newspapers,  the  Jour- 
nal and  Star,  jointly.  They  also 
operate  KFAB. 

If  the  transactions  are  consum- 
mated as  planned,  here's  how  the 
stations  would  line  up: 

1.  KOIL,  5,000  w  on  790  kc 
and  a  CBS  outlet,  and  KFOR, 
250  w  on  1240  kc  and  the  out- 
let in  Lincoln  for  Blue  and 
Mutual,  would  be  owned  and 
operated  by  the  Stuart  Broth- 
ers. They  were  formerly  iden- 
tified with  the  Sidles  Co.  This 
transaction  would  eliminate 
multiple  ownership  of  stations 
in  the  same  area,  in  compli- 
ance with  the  recent  FCC  or- 
der. 

2.  WBT  would  be  controlled 
by  the  KFAB  Broadcasting 
Co.  through  the  Sidles  Co.  and 
the  Lincoln  newspapers,  with 
CBS  owning  45%.  A.  D.  (Jess) 
Willard  Jr.  would  remain  sta- 
tion manager  and  retain  his 
present  staff. 

3.  KFAB  would  be  con- 
trolled by  the  Sidles-Lincoln 
newspaper  interests,  with  CBS 
owning  45%.  It  would  remain 
a  CBS  outlet. 

4.  Synchronization  of  KFAB 
and  WBBM  at  night  on  the 
780  kc  clear  channel,  which  has 
existed  for  more  than  a  dec- 
ade to  permit  both  stations 
to  operate  fulltime,  would  be 
terminated  as  soon  as  mate- 
rials are  available  for  realign- 
ment   of   operations.  KFAB 


would  shift  in  frequency  to 
1110  kc,  operating  simultane- 
ously with  WBT.  Each  station 
would  use  50,000  watts,  al- 
though KFAB  now  uses  10,- 
000  watts.  Thereby,  780  kc 
would  be  cleared  for  WBBM. 
The  KFAB  shift  to  1110  kc 
is  provided  for  under  the  Ha- 
vana Treaty  of  1941,  but  the 
move  was  blocked  by  war  re- 
strictions. 

The  WBT  sales  transaction  is 
in  accordance  with  the  FCC's  net- 
work monopoly  regulations  pro- 
hibiting a  network  from  owning 
facilities  in  other  than  key  sta- 
tion cities  or  where  network  com- 
petition cannot  acquire  competing 
facilities.  This  situation  obtained 
in  Charlotte,  where  WBT  was  one 
of  three  stations  serving  the  mar- 
ket. 

Announcement  of  the  consum- 
mation of  the  CBS-KFAB  transac- 
tion was  made  by  the  FCC  Jan. 
29,  after  principals  in  the  trans- 
action had  conferred  with  FCC 
Chairman  James  Lawrence  Fly. 


ONE  AM,  THREE  FM 
APPLICATIONS  FILED 

THREE  new  FM  outlets  and  one 
new  standard  station  were  re- 
quested in  applications  filed  with 
the  FCC  last  week. 

WGAR  Cleveland  has  requested 
a  new  FM  station  for  the  Cleve- 
land area  to  operate  on  45,500 
kc  with  a  coverage  of  8,500  sq.  mi. 
An  FM  station  for  San  Antonio, 
Tex.,  has  been  applied  for  by 
Southland  Industries  Inc.,  licensee 
of  WOAI.  Facilities  asked  are 
44,500  kc  with  coverage  of  16,500 
sq.  mi.  The  licensee  of  WISH  In- 
dianapolis, Capitol  Broadcasting 
Corp.,  has  requested  a  new  FM 
outlet  for  that  area  to  operate 
on  48,700  kc  with  coverage  of  14,- 
120  sq.  mi. 

The  application  for  a  new  stan- 
dard station  was  filed  by  A.  W. 
Talbot,  Billings,  Mont.  Facilities 
of  1410  kc,  5  kw  day  and  1  kw 
night,  unlimited  hours  of  opera- 
tion, are  requested.  Mr.  Talbot  is 
president  of  Hartley  Rogers  &  Co., 
investment  bankers;  owner  of  the 
Bellingham  Iron  Works  and  the 
Bellingham  Marine  Railway  & 
Boatbuilding  Co.  He  is  also  owner 
of  KEVR  Seattle  and  KEVE  Ya- 
kima, Wash. 


KHUB  to  Blue 

KHUB  Watsonville,  Cal.,  operating 
full  time  with  250  w  on  1,340  kc, 
becomes  affiliated  with  the  Blue 
Feb.  13,  bringing  the  total  number 
of  Blue  stations  to  178.  Station  is 
owned  by  Luther  E.  Gibson. 


Fried  Leaves  KLX 

RESIGNATION  of  Adriel  Fried, 
general  manager  of  KLX  Oakland, 
was  announced  last  week,  effective 
Feb.  15.  Mr.  Fried,  who  has  been 
with  radio  since  1932,  received 
nationwide  publicity  by  defying  a 
network's  claim  of  exclusive  right 
to  broadcast  Madame  Chiang  Kai- 
Shek's  public  service  talk.  KLX 
next  month  will  announce  Mr. 
Fried's  successor. 


Taylor  Sells  Interest 
Waits  FCC  Approval 

O.  L.  (Ted)  Taylor,  president  of  the 
Taylor-Howe-Snowden  stations  in 
Texas,  last  week  announced  sale  of 
his  minority  interests  in  four  sta- 
tions to  his  associates  and  acquisi- 
tion of  KTOK  Oklahoma  City,  sub- 
ject to  FCC  approval.  Mr.  Taylor 
will  remain  as  general  manager  of 
the  four  Texas  stations  under  a 
management  contract. 

For  his  interests  in  KGNC  Ama- 
rillo,  KFYO  Lubbock,  KTSA  San 
Antonio,  and  KGRV  Weslaco,  Mr. 
Taylor  is  understood  to  have  re- 
ceived approximately  $150,000.  The 
interests  were  sold  to  Gene  A. 
Howe,  Texas  publisher,  and  T.  E. 
Snowden,  who  are  the  principal 
stockholders  in  the  station  proper- 
ties. Mr.  Taylor  retains  his  50% 
interest  in  KFMB  San  Diego,  ac- 
quired several  months  ago,  with 
Jack  Gross,  general  manager. 

Simultaneously,  Mr.  Taylor  com- 
pleted a  transaction  for  purchase 
of  KTOK  for  approximately  $150,- 
000.  The  transfer  is  from  Harold 
V.  Hough,  general  manager  of 
WBAP-KGKO  Ft.  Worth,  who 
owns  66%,  Bert  Honea,  business 
manager  of  the  Ft.  Worth  Star- 
Telegram,  and  J.  R.  North,  editor 
of  the  newspaper,  minority  stock- 
holders. KTOX  is  on  the  Blue. 


in  4  Texas  Stations; 
of  KTOK  Purchase 


Mr.  Taylor's   holdings    sold  to 


O.  L.  (Ted)  TAYLOR 

Messrs.  Howe  and  Snowden  in- 
cluded one-sixteenth  of  the  stock  of 
the  Amarillo  Globe-News  Publish- 
ing Co.  employes  pool  (the  Globe- 
News  owns  80%  of  KGNC  and 
KFYO) ;  approximately  10%  of 
the  Plains  Radio  Broadcasting  Co.; 
holders  of  about  12%  of  KTSA, 
and  approximately  30%  of  KRGV. 


Three  Station  Sales 
Submitted  to  FCC 

Transfer    Applications  Filed 

By    KOVC    WDSM  WPRP 

APPLICATION  was  received  by 
the  FCC  last  week  for  the  volun- 
tary transfer  of  control  of  KOiVC 
Valley  City,  N.  D.,  from  Milton 
Holiday,  president,  Herman  Stern 
and  E.  J.  Pegg  to  Robert  E.  Ing- 
stad,  general  manager,  through 
transfer  of  112  shares  common 
stock.  Agreement  is  that  should 
cash  be  paid  for  the  stock,  the 
price  will  be  $35  per  share.  How- 
ever, if  the  transferees,  Valley 
City  businessmen,  wish  to  settle 
for  advertising  on  the  station,  the 
price  will  be  $50  per  share. 

Filed  at  the  same  time  was  an 
application  of  WDSM  Superior, 
Wis.,  for  the  relinquishment  of 
control  by  Victoria  B.  Conroy  and 
James  J.  Conroy  through  the  sale 
of  45  shares  of  common  stock  by 
Mrs.  Conroy  to  Roland  C.  Buck 
for  $18,000.  No  individual  in  the 
licensee  corporation  will  gain  con- 
trol of  the  station  through  the 
transaction.  Stockholdings  under 
the  new  setup  will  be:  Mrs.  Con- 
roy, 10  shares;  James  J.  Conroy, 
35  shares;  Roland  C.  Buck,  45 
shares;  P.  G.  Stratton,  23  shares; 
Joseph  Weisberg,  1  share.  Mr. 
Bruck  is  president  and  holds  more 
than  50%  interest  in  Roland  C. 
Buck  Inc.,  engineers,  architects 
and  contractors. 

WPRP  Request 

WPRP  Ponce,  Puerto  Rico,  also 
filed  application  last  week  for  the 
voluntary  assignment  of  license 
from  Julio  M.  Conesa,  sole  own- 
er, to  the  Voice  of  Puerto  Rico 
Inc.  for  the  sum  of  $30,000. 

Composing  the  new  corporation 
and  holding  20%  interest  each 
are :  president — Andres  Grillasca, 
coffee  growing  mayor  of  Ponce; 
vice-president  —  Francisco  Susoni, 
attorney  and  holder  of  one- 
third  interest  in  Empresa  Cina- 
matografica  Habana  -  Delicias, 
which  owns  and  operates  a  theatre 
in  Ponce ;  secretary — Fernando 
Sanchez,  chemist,  partner  and 
manager  of  Empresa  Cinama 
tografica  Habana-Delicias;  treas- 
urer— Felipe  Segarra,  holder  of 
half  interest  in  Valldejuly  &  Se- 
garra, which  operates  a  chain  of 
dry  goods  and  furniture  stores, 
and  partner  in  Empresa  Cinama- 
tografica  Habana-Delicias ;  Senor 
Comesa,  present  owner  of  WPRP. 


Educational  Plans 

MORE  wavelengths  for  educational 
radio  service  will  be  sought,  U.  S. 
Commissioner  of  Education  John 
W.  Studebaker  informed  the  Jan. 
28  meeting  of  the  Federal  Fadio 
Education  Committee,  meeting  in 
Washington.  Mr.  Studebaker  said 
he  had  asked  Chairman  Fly  of  the 
FCC  for  10  FM  channels  in  addi- 
tion to  the  five  now  allocated  for 
educational  use;  10  relay  trans- 
mission frequencies  for  program 
exchange  among  stations;  and  two 
television  channels. 
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For  75  years,  Western  Electric 
has  been  a  leader  in  the  field  of 


Western  Electric 


Senate  Expected  to  Approve 
Jett  Nomination  This  Week 


Wheeler  Calls  Public 

Ability  Considered  Over 

SENATE  approval  of  the  appoint- 
ment of  E.  K.  Jett,  FCC  chief  en- 
gineer, to  be  Commissioner  is  ex- 
pected this  week  following  a  public 
hearing  into  Mr.  Jett's  qualifica- 
tions Wednesday  morning  (Feb.  9) 
before  the  Senate  Interstate  Com- 
merce Committee. 

Chairman  Wheeler  (D-Mont.)  of 
the  Committee  last  Friday  set  the 
Jett  nomination  [Broadcasting, 
Jan.  17]  for  hearing  at  10  a.m. 


Hearing  for  Wednesday ; 
Political  Faith 

Wednesday  in  the  Committee's  of- 
fices in  the  Capitol. 

"If  anyone  wants  to  appear  and 
offer  objections,  that's  his  privi- 
lege," said  Sen.  Wheeler.  He  no- 
tified Sen.  White  (R-Me.),  acting 
minority  leader,  of  the  hearing. 
Sen.  White  had  requested  postpone- 
ment on  the  nomination  until  after 
the  Republican  party  could  consider 
Mr.  Jett's  political  affiliation. 

That  question  was  answered  Jan. 


To  A  TOP-NOTCH  TIME-BUYER 
WHO  WANTS  TO  DO  MORE 
THAN  JUST  BUY  TIME 

We  think  our  staff  of  time-buyers  is  one  of  the  best  in 
the  land.  Now  we're  looking  for  another  of  equal  cali- 
bre. If  you're  the  man  we  want,  you'll  naturally  have 
the  ability  to  cover  all  these  bases,  and  if  your  present 
job  doesn't  include  all  these  opportunities,  we'd  like 
to  talk  it  over  with  you. 

1.  ANALYSIS — Can  you  appraise  coverage  figures, 

ratings  and  rates — make  their  meaning  quick- 
ly apparent  to  others? 

2.  PLANNING — Can  you  contribute  to  selling  strat- 

egy from  a  radio  viewpoint? 

3.  PERSONALITY — Have  you  the  presence  needed 

to  deal  with  clients  as  well  as  broadcasters 
and  networks? 

4.  ADMINISTRATION— Can  you  farm  out  details  to 

others  and  get  the  right  results? 

5.  SELLING — When  you  reach  a  sound  conclusion 

can  you  sell  it  to  others — orally  or  in  writ- 
ing? 

What  We've  Got  To  Offer  You: 

1.  A  swell  bunch  of  people  to  work  with. 

2.  A  staff  of  skilled  helpers — rating  analysts,  esti- 

mators and  statistical  workers. 

3.  Stability — Look  up  our  list  of  accounts. 

4.  Pension  Plan — No  other  company  we  ever  heard 

of  has  so  generous  a  plan — and  it  costs  you 
nothing. 

5.  Advancement — It's  up  to  you. 

6.  Salary? — Tell  us  what  you're  worth. 

This  is  a  tough  job,  but  you'll  like  it  if  you're  good. 
Ask  your  radio  friends  about  us.  Then  make  believe 
we're  a  client  and  sell  us  in  a  letter.  If  we  are  sold, 
no  matter  where  you  live,  we  will  try  to  arrange  an 
interview. 

WRITE:  Murray  Carpenter, 

COMPTON  ADVERTISING,  INC., 
630  Fifth  Avenue, 
New  York  20,  N.  Y. 


19  by  Mr.  Jett,  when  he  appeared 
before  the  Independent  Offices  sub- 
committee of  the  House  Appropria- 
tions Committee  [Broadcasting, 
Jan.  31].  At  that  time  he  declared 
he  was  neither  Democrat  nor  Re- 
publican and  that  while  he  had  reg- 
istered to  vote,  he  had  never  cast 
a  ballot,  had  not  taken  part  in  any 
political  campaign,  nor  had  he  at- 
tended any  dinners  given  for  politi- 
cal purposes.  He  made  the  state- 
ment, despite  an  admonition  from 
FCC  Chairman  James  Lawrence 
Fly  to  keep  silent. 

Sen.  E.  H.  Moore  (R-Okla.),  one 
of  the  first  to  question  Mr.  Jett's 
political  faith  soon  after  the  nom- 
ination, said  Friday  that  he  had 
been  unable  to  find  any  reason  why 
the  chief  engineer  wouldn't  make 
a  good  Commissioner. 

"I'm  not  a  partisan  myself,"  said 
Sen.  Moore,  who  followed  hearings 
on  the  White- Wheeler  Bill  (S-814) 
in  November  and  December  with 
keen  interest.  "I  believe  we  should 
have  men  in  public  office  who  are 
qualified  because  of  their  abilities. 
That  is  especially  true  of  the  Com- 
munications Commission,  where  so 
many  technicalities  are  involved." 

Some  Objection  Anticipated 

Sen.  Moore's  question  as  to  Mr. 
Jett's  nomination  was  based  on  re- 
ports he  had  received  that  the 
Presidential  designation  was  an  at- 
tempt of  the  administration  to 
"pack"  the  Commission  with  New 
Deal  partisans  in  violation  of  the 
law.  "If  Mr.  Jett  is  not  a  New 
Dealer  and  he  qualifies  otherwise,  I 
see  no  reason  to  object  to  his  ap- 
pointment," the  Oklahoma  Senator 
added. 

It  was  understood,  however,  that 
possibly  some  question  as  to  Mr. 
Jett's  political  faith  would  be  raised 
by  other  Republican  members  of 
the  Senate  Committee.  Sen.  Styles 
Bridges  has  written  Sen.  White, 
protesting  the  Jett  nomination  on 
the  grounds  that  he  is  not  a  Re- 
publican. It  was  pointed  out,  how- 
ever, that  the  Communications  Act 
provides  that  no  more  than  four 
Commissioners  of  any  one  political 
party  may  serve  on  the  Commis- 
sion. 

As  the  FCC  now  stands  it  is  com- 
posed as  follows:  Chairman  Fly, 
Paul  A.  Walker,  Clifford.  J.  Durr 
and  T.  A.  M.  Craven,  appointed  as 
Democrats;  Norman  S.  Case  and 
Ray  C.  Wakefield,  named  as  Re- 
publicans. 


Moore  Paint  Returns 

FOR  the  15th  season,  Benjamin 
Moore  Co.,  New  York  paint  manu- 
facturer, will  go  on  the  air  as  the 
spring  house-cleaning  and  painting 
period  approaches,  taking  the  Sat- 
urday 10:30-10:45  a.m.  period  on 
54  NBC  stations  this  year,  begin- 
ning March  1,  for  a  series  of  talks 
on  home  decorations  by  "Betty 
Moore."  Pet  Parade,  sponsored  by 
John  Morrell  &  Co.,  Ottumwa,  la., 
is  vacating  the  10:30  a.m.  spot  on 
83  NBC  stations  with  the  conclu- 
sion of  a  13-week  cycle  for  Red 
Heart  Dog  Food.  Morrell  agency 
is  Henri  Hurst  &  MacDonald,  Chi- 
cago, while  Moore  placed  their  busi- 
ness direct. 


White-Wheeler  Bill 

(Continued  from  Page  11) 
the  regulations  into  the  law.  Sen. 
Wheeler  is  known  to  be  favorable 
to  making  such  policy  regulations 
law  to  avert  misunderstanding. 

Whether  the  Act  will  incorporate 
the  regulations  as  laid  down  by 
the  FCC  could  not  be  determined, 
but  it  was  generally  conceded  on 
Capitol  Hill  that  some  version  of 
the  rules  will  become  law.  Such  a 
provision,  it  was  pointed  out,  would 
eliminate  the  diversity  of  inter- 
pretation of  the  FCC's  powers 
over  radio  and  would  reflect  the  at- 
titude of  Congress. 

"Equal  Time"  Clause 

Whether  the  Commission's  latest 
proposal  to  require  networks  to 
record  all  programs  would  meet 
with  Senate  approval  could  not  be 
ascertained.  Sen.  Wheeler  said  he 
hadn't  gone  into  the  recent  pro- 
posed rules,  but  that  the  law  "will 
be  very  definite  along  policy  lines". 
Sen.  Wheeler's  statement  was  in- 
terpreted as  reflecting  the  views 
of  Congress — that  the  lawmakers 
alone  shall  legislate  and  that  there 
shall  be  no  doubt  as  to  how  Con- 
gress wants  the  law  carried  out. 

A  provision  on  "equal  time"  to 
reply  to  commentators  who  assail 
individuals  is  likely  to  be  included. 
Although  both  Sen.  Wheeler  and 
Sen.  White  have  expressed  some 
doubts  as  to  how  a  feasible  law 
could  be  written  without  creating 
a  cycle  of  endless  "replies",  Sen. 
Wheeler  still  contends,  as  he  did 
during  hearings,  that  "if  it's  in  the 
law,  these  fellows  will  think  a 
long  time  before  they  make  at- 
tacks". 

"When  we  get  through  with  the 
bill,  there  should  be  no  doubts  as  to 
the  interpretation  of  'public  inter- 
est, convenience  and  necessity'," 
said  Chairman  Wheeler.  Both  he 
and  Sen.  White  have  been  in  con- 
ference with  broadcasters  and  the 
Commission.  They  have  studied  ra- 
dio more  intensely  and  have  con- 
cluded that  the  present  law  needs 
amending  in  several  places,  they 
indicated. 

"I  don't  believe  any  two  broad- 
casters think  alike.  That's  because 
the  radio  industry  is  composed  of 
all  kinds  of  business  men.  There's 
the  show  element,  of  course,  but 
in  some  things  the  show  business 
is  weak.  For  instance  what  does  a 
showman  know  about  news?  What 
does  a  banker  know  about  pro- 
grams? He  might  be  oustanding 
as  a  banker  but  in  some  other  line 
such  as  radio,  he  is  lost  until  he 
finds  himself. 

"Radio  has  been  going  through 
that  period  of  finding  itself.  I  have 
no  doubt  that  the  American  system 
of  broadcasting  will  come  out  on 
top.  Our  programs  will  get  better. 
Our  news  commentators  will  quit 
attacking  public  officials  and  report 
the  news.  I  don't  criticize  any 
qualified  commentator  on  the  air 
for  expressing  opinions;  we  need 
it.  I  do  criticize  those  few  who 
make  personal  attacks  under  the 
guise  of  news." 
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POST-BELLUM 
PITTSBURGH 

and  the  Tri-State 
Industrial  Area 

When  the  time  comes  .  .  and  who 
doesn't  pray  it  will  he  soon  .  .  for 
the  transition  from  war  to  peace 
production  . .  coal,  iron,  steel,  alumi- 
num, glass,  etc.,  will  insure  basic 
and  fundamental  prosperity  for  the 
KDKA  area. 

The  production  of  both  raw  and 
finished  materials  to  be  used  at  home 
.  .  as  well  as  sent  to  earth's  four 
corners  .  .  will  keep  Pittsburgh  and 
the  surrounding  area  in  the  lead 
marketwise. 

Insure  continuance  of  acceptance 
for  your  product.  Schedule  50,000- 
watt  KDKA.  NBC  Spot  Sales  will 
handle  the  details. 


Upon  request,  we  will  cheerfully 
furnish  a  new  Coverage  and 
Market  Map  for  KDKA  —  one 
of  America's  Great  Radio  Stations. 


WESTIN6H0USE  RADIO  STATIONS  Inc 


PITTSBURGH 

50,000  WATTS 


WOWO     •    WGL    •    WBZ    •     WBZA    •    KYW    •    KDKA     •     REPRESENTED    NATIONALLY  BY  NBC  SPO  SAlfS 


How  to 

Concentrate 
on  a  Nlillion 


From  Nashville,  center  of  a  trade  area 
of  over  a  million  listeners,  WSIX  broad- 
casts to  a  big,  loyal  listening  audience 
that's  ready  to  hear  what  you,  Mr.  Na- 
tional Advertiser,  have  to  say. 

Carrying  the  featured  programs  of  both 
Mutual  and  Blue  networks,  this  station 
has  the  power  and  frequency  to  deliver 
its  signal  effectively  to  this  entire  terri- 
tory. 

If  you  want  to  concentrate  your  radio 
efforts  in  this  booming  Nashville  area, 
and  at  a  coverage  cost  that  will  show 
bigger  profits,  we  will  be  glad  to  show 
you  what  WSIX  can  do. 

Spot  Sales,  Inc.,  National  Representatives 

Member  Station,  The  Blue  Network  and 
Mutual  Broadcasting  System 


5,000 
WATTS 


AGENCY  SHOWS  HOW  IT'S  DONE 

Buchanan-Thomas  Acquaints  Flour  Salesmen  With 
 Radio  Advertising  Technique  


POTENT  FACTOR  of  radio  in 
flour  sales  has  been  illustrated  to 
flour  salesmen  in  a  campaign  ar- 
ranged by  the  Buchanan-Thomas 
Advertising  Co.,  Omaha. 

The  plan  was  to  inform  the  sales- 
men thoroughly  about  the  adver- 
tising campaign  for  a  new  product, 
Butter-Nut  Flour,  so  that  the  sales- 
men could  pass  along  the  informa- 
tion to  the  retailers.  Media  used 
were  newspapers,  farm  papers  and 
time  on  WOW  KFAB  K0DY 
K0BH  KMA  K0WH.  Each  sales- 
man had  his  picture  taken  behind 
the  microphone  of  the  station  cov- 
ering his  territory. 

Blow-ups  of  the  current  ration 


stamp  were  distributed  to  the  men 
to  be  given  to  grocers  for  store 
display.  Across  the  bottom  of  the 
23"  x  14"  cards  was  a  picture  of 
the  announcer  at  a  microphone  giv- 
ing the  Butter-Nut  Flour  message. 
At  sales  meetings,  a  transcription 
of  the  program  was  previewed  to 
give  salesmen  a  knowledge  of  the 
radio  advertising  to  follow.  Then 
a  Buchanan-Thomas  representative 
supplemented  the  transcription 
preview  with  a  talk  on  advertising. 

At  a  table  illustrating  the  sta- 
tions used  in  the  campaign,  C.  Coe 
Buchanan  explains  a  fine  point  on 
Butter-Nut  to  Harold  Soderland, 
of  Buchanan-Thomas,  at  left. 


Goodyear  Series 

AL  NEWMAN,  general  music  di- 
rector of  20th  Century-Fox  Film 
Corp.,  has  been  signed  as  musical 
director  of  the  weekly  program, 
The  Star  and  the  Story  which 
starts  Feb.  6  on  CBS  stations,  Sun- 
day, 8-8:30  p.m.  (EWT).  Sponsor 
is  Goodyear  Tire  &  Rubber  Co. 
Starring  Walter  Pidgeon,  dramatic 
series  will  feature  a  different  guest 
film  star  each  week.  Irene  Dunne 
has  been  signed  for  initial  broad- 
cast in  a  radio  adaptation  of  "The 
Awful  Truth".  Charles  Tazwell  will 
write  adaptations,  with  Rupert  Lu- 
cas assigned  producer  of  Young 
&  Rubicam,  on  the  show.  Ted  Bliss 
takes  over  Lucas'  assignment  as 
agency  producer  of  the  CBS  Silver 
Theatre,  sponsored  by  Internation- 
al Silver  Co. 


Plasma  Premiere 

RETAIL  Advertisers  tied  in  close- 
ly with  the  "Plasma  Premiere"  of 
the  United  Artists'  film  "Three 
Russian  Girls",  in  Cincinnati  Jan. 
27,  are  either  buying  additional 
spot  announcements  or  turning 
over  their  regular  time  to  call  at- 
tention to  the  event.  Tying  in  with 
the  fact  that  the  Russians  are  be- 
lieved to  be  the  first  to  use  plasma 
on  the  battlefield,  tickets  to  the 
Premiere  were  offered  in  exchange 
for  blood  donations  to  the  Red 
Cross.  Nine  local  merchants  con- 
tributed time,  using  WSAI  WKRC 
WCKY. 


NASHVILLE.  TfNN. 


Video  for  Hospitals 

NBC  and  RCA,  with  cooperation  of 
General  Electric  Co.,  have  begun 
installation  of  45  additional  tele- 
vision sets  in  hospitals  in  and 
around  New  York,  through  which 
wounded  service  men  can  watch 
the  telecasts  of  WNBT,  NBC's 
video  station,  and  other  television 
transmitters  in  the  area.  General 
Electric  Co.  is  supplying  25  of 
these  receivers,  which  are  in  addi- 
tion to  the  10  installed  by  NBC 
last  fall.  As  part  of  this  program 
of  serving  the  wounded  veterans, 
NBC,  in  cooperation  with  Army 
and  Navy  officials,  secured  permis- 
sion to  televise  boxing  bouts,  hockey 
matches  and  other  sporting  events 
from  Madison  Square  Garden. 


CBC  Political  Time 

BETWEEN  ELECTIONS,  a  half 
hour  a  month  will  be  available  on 
the  Canadian  Broadcasting  Corp. 
networks  for  political  broadcasts 
by  leaders  of  federal  political  par- 
ties it  was  decided  at  the  recent 
CBC  board  of  governors  meeting 
at  Ottawa.  Restrictions  on  federal 
party  leaders  with  respect  to  sub- 
mission of  manuscripts  have  also 
been  relaxed.  Details  of  the  plan 
have  not  yet  been  announced. 


Auto  Exchange  Spots 

VICTORY  AUTO  EXCHANGE, 
New  York,  through  its  newly-ap- 
pointed agency,  Berne  W.  Wilkins 
— Sound  Adv.,  New  York,  started 
Victory  Varieties  on  WOV  New 
York,  Jan.  31  as  a  five-times  week- 
ly 25-minute  program.  Expansion 
to  other  stations  in  the  New  York 
area,  Bridgeport,  and  Albany  is 
being  arranged. 
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MONEY  TALKS 


.  .  .  .  and  it  tells  an  amazing 
story  about  midnight-to-dawn 
advertising  on  WBAL 


$50  worth  of  broadcasts  on  WBAL  at  4:05  in 
the  morning  brought  in  $390  cash  in  direct 
orders  in  just  one  week!  The  product:  an 
automobile  mechanic's  handbook.  The  orders 
came  from  22  different  states. 

That's  only  one  of  several  success  stories  about 
midnight-to-dawn  advertising  on  WBAL. 

Here's  the  explanation:  There  are  a  sur- 
prisingly large  number  of  people  listening  to 
the  radio  all  through  the  night.  Not  only  in 
the  big  industrial  centers — but  scattered 
through  the  country. 

WBAL  is  one  of  the  few  stations 
that  can  be  heard  clearly  in  these 
"wee"  hours.    It  is  the  ONLY 


50,000  watt  station  on  the  Atlantic  Sea- 
board outside  of  New  York  on  the  air  all 
night,  every  night.  Its  powerful  programming 
—the  ALL  NIGHT  STAR  PARADE— builds 
a  big  listening  audience  that  is  widely  scattered 
but  huge  in  the  aggregate. 

Mail  returns  and  direct  orders  indicate  that 
WBAL  is  listened  to  at  night  consistently 
in  the  twenty  Eastern  Seaboard  States  east 
of  Ohio,  with  a  population  of  more  than 
75  million.  You  have  to  reach  only  a 
very  small  percentage  of  such  an  audience 
to  make  your  advertising  at  WBAL's 
low,  midnight-to-dawn  rates 
tremendously  profitable.  Call  in 
the  Petry  man  for  details. 


ALL  NIGHT 


REPRESENTED     NATIONALLY    BY    EDWARD    PETRY    &    CO.,  INC 
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Radio  Key  Factor  in  War,  IRE  Informed 


Reports  on  RTPB 
Panels  Feature 
Of  Sessions 

LARGEST  congregation  of  radio 
engineers  ever  assembled,  with 
more  than  1,700  registrations  and 
an  estimated  total  of  more  than 
2,000  persons  attending  one  or 
more  of  the  sessions,  was  the  rec- 
ord set  by  the  1944  Winter  Techni- 
cal Meeting  of  the  Institute  of 
Radio  Engineers,  held  Jan.  28-29 
at  the  Hotel  Commodore,  New 
York. 

Another  attendance  record  was 
set  by  the  banquet  on  Friday  eve- 
ning, Jan.  28,  where  more  than  800 
IRE  members  and  guests  heard 
Comdr.  J.  J.  Raby,  U.  S.  Navy, 
praise  the  vital  contribution  of 
radio  to  modern  combat.  "Such 
reliance  is  placed  on  this  material," 
he  declared,  "that  the  outcome  of 
any  engagement  can  well  be  deter- 
mined by  the  radio  aids  employed." 

Retiring  IRE  president  L.  P. 
Wheeler,  chief  of  the  information 
division  of  the  FCC  Department 
of  Engineering,  delivered  his  presi- 
dent's report  at  the  dinner  and  also 
presented  the  IRE  Medal  of  Honor 
for  1944  to  Haraden  Pratt,  vice- 
president  and  chief  engineer,  Mac- 
kay  Radio  &  Telegraph  Co.,  and  the 
Morris  Liebmann  Memorial  Prize 
for  the  year  to  W.  L.  Barrow, 
Sperry  Gyroscope  Co.,  and  Fellow- 
ship Awards  to  11  other  engineers. 

Symposiums  Featured 

In  addition  to  the  customary 
technical  papers,  the  meeting  this 
year  highlighted  two  symposiums, 
one  on  the  work  of  the  Radio 
Technical  Planning  Commitee  with 
the  chairman  of  each  of  the  13 
RTPB  panels  outlining  the  nature 
and  scope  of  the  assignment  of  his 
group,  the  other  dealing  with  the 
engineering  work  of  the  FCC.  In 
both  of  these  sessions  speakers  em- 
phasized one  of  the  main  problems 
of  wartime  planning:  the  reconcil- 
liation  of  necessary  restrictions  on 
discussion  of  important  wartime 
developments  of  equipment  and 
techniques  for  reasons  of  national 
security  with  the  difficulties  of 
making  proper  post-war  plans  with- 
out full  knowledge  of  these  revolu- 
tionary developments. 

In  tribute  to  the  IRE  for  its 
part  "in  the  creation  of  the  great- 
est system  of  mass  communication 
the  world  has  even  known — Ameri- 
can broadcasting,"  Arthur  String- 
er, NAB  director  of  promotion, 
presented  the  Institute  with  a 
plaque  from  the  NAB,  which  was 
accepted  by  Dr.  Wheeler.  After 
receiving  the  president's  gavel 
from  Dr.  Wheeler,  H.  M.  Turner, 
associate  professor  of  electrical  en- 
gineering at  Yale,  1944  president, 
conducted  the  annual  IRE  meeting, 
a  brief  business  session  concerned 


chiefly  with  amending  the  by-laws 
to  permit  an  expanded  scope  of 
IRE  activities. 

An  exhibit  of  captured  enemy 
radio  equipment,  revealing  that  the 
Nazis  froze  their  radio  design  five 
years  ago,  with  a  gain  of  speed  in 
production  that  has  boomeranged 
by  allowing  the  more  modern  equip- 
ment of  the  United  Nations  to  sur- 
pass that  of  the  Germans  in  ef- 
fectiveness, was  displayed  in  the 
foyer  of  the  convention  room  dur- 
ing the  two  days.  Japanese  radio 
sets  were  mostly  handmade  of  in- 
ferior material — much  of  which  had 
been  bought  in  U.  S.  distress  mar- 
kets during  the  depression. 

Introducing  the  RTPB  sympo- 
sium, W.  R.  G.  Baker,  General 
Electric  Co.,  chairman  of  the 
RTPB,  sketched  the  overall  pur- 
poses of  the  organization  in  form- 
ulating plans  for  the  technical  fu- 
ture of  the  radio  industry.  RTPB, 
he  said,  "is  a  challenge  to  the  en- 
gineers of  the  radio  industry 
through  which  they  can  play,  an 
important  part  in  establishing  the 
future  of  their  industry." 

Plans  Outlined 

A.  N.  Goldsmith,  consulting  en- 
gineer, chairman  of  Panel  1,  on 
Spectrum  Utilization,  described  his 
group  as  a  guiding  panel  to  prepare 
a  basis  of  sound  engineering  prin- 
ciples for  the  other  panels  to  use 
in  solving  their  particular  prob- 
lems. Declaring  that  it  is  a  major 
responsibility  of  the  RTPB  to  set 
up  standards  for  application  im- 
mediately upon  the  end  of  the  war, 
so  that  reconversion  to  peacetime 
production  and  employment  may  be 
hastened,  Dr.  Goldsmith  said  that 
another  function  is  to  establish 
ultimate  standards  for  the  future, 
with  the  means  of  transition  from 
one  to  the  other  the  hardest  part 
of  the  job. 

Reporting  for  Panel  2,  on  Fre- 
quency Allocation,  Chairman  C.  B. 
Jolliffe,  RCA,  said  that  since  nature 
has  not  provided  an  unlimited  fre- 
quency spectrum  his  panel  must  be 


able  to  force  compromises  to  give 
reasonable  space  to  all  services 
needing  it,  a  task  he  predicted 
would  not  make  Panel  2  members 
very  popular. 

R.  M.  Wise,  Sylvania  Electric 
Products,  chairman  of  Panel  3,  on 
High-Frequency  Generation,  said 
that  the  hardest  job  of  his  panel 
would  be  to  get  Army-Navy  clear- 
ance for  information  requested  by 
the  other  panels  concerning  types 
of  equipment  that  will  be  avail- 
able in  two,  five  or  ten  years. 

Dual  Operations  Seen 

Howard  S.  Frazier,  NAB  direct- 
or of  engineering,  chairman  of 
Panel  4,  on  Standard  Broadcasting, 
predicted  dual  operation  of  AM 
and  FM  for  some  time  after  the 
war.  AM  broadcasting  has  not  yet 
been  utilized  "to  the  fullest  extent 
consistent  with  the  present  develop- 
ment of  the  art",  he  said. 

Mr.  Frazier  told  the  engineers 
that  regional  topography,  conduc- 
tivity, density  of  population,  avail- 
ability of  channels,  etc.,  will  prob- 
ably determine  the  method  of 
broadcasting.  Each  type  of  broad- 
casting, he  said,  will  in  time  "find 
its  proper  use  and  function  in  best 
serving  the  public  interest". 

Panel  5,  on  Very-High-Frequency 
Broadcasting,  is  in  effect  a  panel 
on  FM,  Vice-Chairman  C.  M.  Jan- 
sky  Jr.,  Jansky  &  Bailey,  reported, 
as  it  is  the  only  service  of  this  type 
of  present  commercial  importance. 
He  described  the  problem  of  secur- 
ing more  FM  channels  the  most 
pressing  problem  of  his  panel. 

Other  Panel  Reports 

The  need  for  more  chanels  was 
also  stressed  by  D.  B.  Smith,  Philco 
Corp.,  chairman  of  Panel  6,  on 
Television,  who,  after  outlining 
some  of  the  problems  to  be  met, 
predicted  that  nationwide  television 
networks  will  be  a  possibility  after 
the  war. 

John  V.  L.  Hogan,  WQXR, 
WQXQ,  Faximile  Inc.,  chairman  of 
Panel  7,  on  Facsimile,  said  that 


his  panel  was  not  yet  organized 
and  invited  those  interested  in 
participating  in  its  work  to  get  in 
touch  with  him  promptly,  so  that 
the  panel  could  get  under  way  with- 
out further  delay. 

E.  W.  Engstrom,  RCA,  chairman 
of  Panel  9,  on  Relay  Systems,  and 
W.  P.  Hilliard,  Bendix  Corp.,  chair- 
man of  Panel  10,  on  Radio  Range, 
Direction  and  Recognition,  also  re- 
ported that  their  panels  were  in 
the  process  of  organization  and  had 
not  yet  held  their  first  meetings. 

Haraden  Pratt,  Mackay  Radio  & 
Telegraph,  chairman,  Panel  8,  on 
Radio  Communication,  described 
the  field  of  his  panel  as  covering 
point-to-point  communication  serv- 
ices, ship-to-shore  communications 
and  international  broadcasting, 
placed  into  this  group  because  its 
problems  are  so  like  those  of  inter- 
national telephony. 

Aeronautic  Aids 

Panel  11,  on  Aeronautical  Radio, 
covers  the  safety  services,  com- 
munications and  navigational  aids, 
Chairman  D.  W.  Rentzel,  Ameri- 
can Airlines,  said,  stating  that  his 
panel  would  work  closely  with 
Panels  9  and  10. 

C.  V.  Aggers,  Westinghouse  Elec- 
tric &  Mfg.,  chairman,  Panel  12, 
on  Industrial,  Scientific  and  Medi- 
cal Equipment,  said  that  the  goal 
of  his  panel  is  to  develop  satis- 
factory shielding  wherever  possible 
to  prevent  interference  with  radio 
broadcasts  and  to  immunize  equip- 
ment which  it  proves  impossible 
to  shield. 

Panel  13,  on  Police,  Emergency 
Services,  chairman  D.  E.  Noble, 
Galvin  Mfg.  Corp.,  reported,  covers 
radio  communications  for  police, 
fire  and  forest  fire  departments,  as 
well  as  for  railroads,  power  utility 
and  public  transit  companies,  high- 
way and  industrial  communication 
systems.  His  group,  he  said,  will 
attempt  to  work  out  a  national  sys- 
tem of  planned  frequency  allocation 
so  as  to  avoid  interference,  begin- 
ning with  a  survey  and  then  es- 
tablishing standard  systems  for  a 
community,  a  city,  a  county,  a 
state,  a  region  and  finally  for  the 
nation.  Project  is  a  five-to-ten-year 
plan,  he  stated. 

Opening  the  Saturday  morning 
symposium  on  the  engineering  work 
of  the  FCC,  E.  K.  Jett,  chief  en- 
gineer of  the  Commission,  gave  a 
detailed  review  of  the  FCC's  duties 
and  responsibilities,  pointing  out 
that  the  difficulties  facing  the  Com- 
mission in  issuing  licenses  for  such 
post-war  services  as  FM,  television, 
and  faosimile  make  it  fortunate  in 
some  respects  that  the  present 
"freeze  order"  is  in  effect,  giving 
some  time  for  the  revision  of  pre- 
war standards  in  line  with  wartime 
developments  in  radio  engineering 
(excerpt  of  address  on  page  28). 

G.  P.  Adair,  assistant  chief  en- 


QUIZ  KIDS— SLIGHTLY  MATURED— are  these  New  York  State  news- 
paper publishers  who  appeared  on  a  television  quiz  show  arranged  by 
General  Electric.  Frank  E.  Tripp,  general  manager  of  the  Gannett 
Newspapers,  standing  in  center,  was  m.c.  for  participants  (1  to  r)  : 
Arthur  P.  Irving,  general  manager,  Glens  Falls  Post  Star;  W.  Howard 
Moody,  editor,  Saratogian;  E.  M.  Waterbury,  publisher  Oswego  Palla- 
dium-Times; Mr.  Tripp;  Richard  J.  Finnegan,  editor,  Chicago  Times; 
W.  Norris  Paxton,  manager,  Albany  bureau,  AP;  Wilbur  Forrest,  ex- 
ecutive editor,  New  York  Herald-Tribune. 
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SOMETHINGS  VP 


...in  St. Louis/ 


We  mean  Radio  Statio 
morning  listening  appe 
ahead  of  a  21-year-ol 
third  position  for  the 


gineer  of  the  Commission  and  chief 
of  the  Broadcast  Division  of  the 
Engineering  Dept.,  outlined  some 
of  the  Commission's  problems  in  li- 
censing the  broadcast  services.  Cit- 
ing a  study  made  in  1938,  showing 
9,998,747  people  or  8.1%  of  the 
total  population  without  primary 
daytime  service  from  even  one  ra- 
dio station,  and  21,308,453  people 
or  17.4%  of  the  total  population 
without  primary  service  at  night, 
he  said  that  another  study  in  1942 
showed  only  a  3%  to  5%  reduction 
in  the  areas  not  getting  primary 
radio  service.  The  rural  population 
accounted  for  most  of  those  not  re- 
ceiving primary  service,  he  added, 
with  15.9%  of  the  country's  rural 
residents  without  daytime  primary 
service  and  32.4%  without  primary 
service  at  night. 

"These  studies,"  he  stated,  "indi- 
cate that  there  is  a  greater  need  to 
extend  primary  service  to  rural 
listeners  than  to  urban  listeners 
although  the  nighttime  picture  is 


not  quite  as  bad  as  it  appears  since 
secondary  service  is  available  to 
every  portion  of  the  United  States 
where  the  noise  level  is  sufficiently 
low." 

Super-Power  Suggested 

Asking  how  primary  service  may 
be  extended  to  the  remote  rural 
areas,  Mr.  Adair  mentioned  super- 
power as  one  suggested  solution 
and  noted  that  "following  the  1938 
hearing  the  experimental  license 
of  the  only  station  operating  with 
power  in  excess  of  50  kw  was  not 
renewed  and  that  at  that  time  the 
Senate  adopted  a  resolution  against 
the  use  of  power  in  excess  of 
50  kw." 

Improvement  of  rural  service  by 
a  more  efficient  geographical  dis- 
tribution of  stations,  he  said,  runs 
up  against  the  economic  fact  that 
"in  most  of  the  areas  where  no 
service  is  available  at  this  time 
the  density  of  population  is  such 
that  a  station  would  be  forced  to 
operate  at  a  loss."  The  often  sug- 


gested use  of  very  low  frequencies 
has  the  disadvantages  that  these 
frequencies  are  of  great  value  to 
the  services  now  using  them,  that 
for  satisfactory  operation  the  an- 
tennas would  have  to  be  so  high  as 
to  "involve  distinct  hazards  to  air 
navigation,"  that  only  a  few  re- 
ceivers now  in  use  can  receive  such 
frequencies  and  that  only  a  limited 
number  of  channels  would  be  avail- 
able. Extension  of  the  broadcast 
band  upwards  also  raises  the  prob- 
lem of  lack  of  adequate  receivers 
and  of  competition  with  other  serv- 
ices now  occupying  them. 

Turning  from  the  standard 
broadcast  band  to  FM,  noncommer- 
cial educational,  television  and  fac- 
simile stations,  Mr.  Adair  pointed 
out  that  in  addition  to  the  major 
problem  of  how  many  channels 
should  be  provided  for  each  serv- 
ice and  in  what  frequency  bands 
should  they  be  allocated,  there  are 
such  detailed  problems  as  "whether 
trade   areas   are   satisfactory  or 


should  other  means  of  allocation 
be  established;  what  standards  of 
operation  should  be  adopted;  what 
provisions  should  be  made  now  for 
color  television;  should  the  aural 
transmitter  of  a  television  station 
be  operated  only  when  the  video 
transmitter  is  operated  or  should  it 
be  permitted  to  operate  as  only  an 
aural  station  at  times;  should  mul- 
tiplexing be  permitted  on  FM 
broadcasting,  particularly  facsim- 
ile, or  should  a  separate  facsimile 
service  be  provided;  what  and  how 
should  relay  systems  or  other 
means  of  providing  a  network  of 
FM  and  television  service  be  estab- 
lished and  in  what  frequency  band 
should  they  be  established." 

Mr.  Adair  concluded  by  stating 
that  the  solution  of  these  and 
other  problems  can  be  reached  only 
through  the  closest  cooperation  of 
the  industry  and  Government  and 
that  when  they  have  been  solved 
domestically  there  is  the  whole 
question  of  international  alloca- 
tions to  be  faced. 

W.  N.  Krebs,  chief  of  the  Safety 
and  Special  Services  Division  of 
the  FCC  Engineering  Dept.,  point- 
ed out  the  importance  of  frequen- 
cies required  by  the  police,  aviation 
and  maritime  services.  P.  F.  Sit- 
ing, chief,  International  Division, 
discussed  "International  Point-to- 
Point  and  Allocation  Problems." 
Sturdy  Sets  Urged 

Arthur  C.  Stringer,  NAB  direct- 
or of  promotion,  stressed  the  need 
for  sturdier  construction  of  sets 
and  minimum  need  of  servicing. 
When  additional  services  can  be 
made  available  to  the  public,  he 
said,  "I  have  the  hope  that  the  most 
qualified  group  will  assume  the 
obligation  of  providing  expert 
maintenance  facilities  and  person- 
nel to  maintain  the  products  of 
radio  factories. 

"Unless  manufacturers  do  this, 
or  unless  it  is  done  by  other  per- 
sons, the  American  radio  public  is 
going  to  be  faced  with  an  unpre- 
cedented era  of  'set  butchery'  at 
the  hands  of  an  army  of  tinkerers". 

The  end  of  the  war,  Mr.  Stringer 
reminded  his  audience,  will  see  the 
return  to  the  industry  of  "former 
radar  maintenance  men  who  will 
come  nearest  to  possessing  the  de- 
sired prerequisites  of  competent 
servicemen". 

He  pointed  out  that  just  as  pro- 
grams influence  purchase  of  sets, 
so  does  good  construction  and  ease 
of  repair  determine  continued  suc- 
cess for  the  manufacturer. 

In  the  final  session  of  the  two- 
day  convention  on  Saturday  after- 
noon, R.  A.  Hackbusch,  vice-presi- 
dent, Stromberg  Carlson  Co.,  Can- 
ada, reviewed  radio  progress  in 
Canada  from  the  days  of  the  early 
Marconi  experiments  to  the  pres- 
ent. T.  M.  Liang  of  the  Chinese 
Supply  Mission,  presented  a  vivid 
picture  of  what  radio  has  already 
meant  to  the  450,000,000  people  of 
his  country  and  of  its  future  in 
the  post-war  era.  Commander  A. 
B.  Chamberlain,  U.  S.  Navy,  form- 
erly chief  engineer  of  CBS,  de- 
scribed standardization  of  service 
equipment. 


A  total  of  757,885  pieces  of  listener  mail  for  the  twelve 
months  of  1943  speaks  for  itself.  But  we  do  wish  to  point  out 
the  soundness  of  this  enormous  total  as  it  is  emphasized  by  the 
fact  that  96.19  percent  was  of  the  desired  commercial  variety. 
No  "phoneys"  there!  ....  Radio  Station  WWVA,  Wheeling, 
West  Virginia's  50,000-watter  serving  123  primary  area 
counties  in  Ohio,  Pennsylvania,  West  Virginia,  Maryland  and 
Virginia.  Blue  Network  and  represented  nationally  by  John 
Blair  &  Company. 
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(iF  SETS  THE  PATTERN 


"Marriage  by  Lantern  Light' 

typical  WRSB  television  action  s 
from  a  Julius  Hartt  Musical  Four 
tion  playlet.  Live  talent  programs 
dominate  at  WRGB. 


he  Story  Behind  the  Plaque.  Awarded  to  General 
Electric  for  outstanding  contributions  in  television 
programming,  this  American  Television  Society- 
recognition  climaxes  four  years  of  intensive  pro- 
gramming activity. 

Despite  the  restrictions  imposed  by  General 
Electric's  all-out  war  effort,  WRGB  programming 
is  being  maintained  on  a  regular  9-hour-per-week 
basis.  This  continued  activity  is  the  result  of  G.E.'s 
conviction  that  television  will  grow  into  a  mighty 
post-war  enterprise. 

After  the  war,  General  Electric  will  again  build 
complete  television  systems — cameras  and  other 
studio  equipment,  monitors,  relays,  antennas,  and 
a  complete  line  of  home  receivers. 

Here  is  WRGB,  the  nation's  outstanding  tele- 
vision station,  in  action. 


ft 


for  TELEVISION 


Studio  —  Here  you  see  stage  props  being  set 
in  the  main  studio  of  television  station  WRGB. 
Sight  and  sound  are  picked  up  by  G-E  tele- 
vision   cameras    and    a  motion-picture-type 
traveling   microphone.    Mercury-vapor  spot- 
lights  and  revolving  ceiling  lamps  are 
water  cooled  and  electrically 
manipulated   by  remote 
control.  Coo/  light!  ^rj/^;' 


Projection  Room-Motion-picture 

projection  equipment  at  station 
WRGB  includes  two  35-mm  and 
one  16-mm  projectors  —  all  modi- 
fied by  G.E.  for  television. 


Transmitter  -  The  main  trans- 
mitter of  WRGB  is  located  in 
the  Helderberg  Mountains,_  12 
miles  from  studio.  Transmitter 
output:  40  kw  video,  4  kw  audio. 


Control  Room  —  Control  desk,  and 
shading  desk  with  picture  monitors,  manned 
during  a  television  broadcast  from  WRGB.  All 
action  in  main  studio  is  viewed  and  controlled  from  here. 


A  PLAN  that  will  secure  your  place  in  radio  broadcasting  post-war 


i 


General  Electric  offers  you  "The  G-E  Equipment- 
Reservation  Plan"  ...  a  plan  designed  to  enable  you 
to  complete  your  post-war  plans  now.  It  will  enable 
you  to  establish  a  post-war  priority  on  a  broadcast 
transmitter  and  associated  equipment.  It  will  enable 
us  to  plan  definitely  for  large-scale  post-war  produc- 
tion, thereby  giving  you  the  fastest  possible  post-war 
delivery  and  the  savings  of  planned  production. 

STATION  AND  STUDIO  EQUIPMENT    •    TRANSMITTERS    •    ANTENNAS    •    ELECTRONIC  TUBES    •  RECEIVERS 


Investigate  this  plan  today  and  assure  your  place 
in  radio  broadcasting  post-war.  Write  for  your 
copy  of  "The  G-E  Equipment-Reservation  Plan." 
Electronics  Department,  General  Electric, 
Schenectady,  New  York. 

•  Tune  in  General  Etectric's  "The  World  Today"  every  evening  except 
Sunday  at  6:45  E.W.T.  over  CBS.  On  Sunday  evening  listen  to  the  G-E 
"All  Girl  Orchestra"  at  10  E.W.T.  over  NBC. 


GENERAL 


electric  FM  TELEVISION  AM 


Rising  War  Needs  Delay  Freeze  Letup 


Editor's  Note:  What  is  the  overall  allocations  outlook  for  television, 
facsimile,  FM,  and  the  non-broadcast  services?  Will  there  be  more  than 
enough  frequencies  to  go  around  in  the  post-war  era?  When  will  the 
freeze  on  construction  be  lifted?  These  questions,  constantly  arising  in 
radio,  and  heretofore  answered  piece-meal,  were  rounded  up  by  E.  K. 
Jett,  FCC  chief-engineer  and  commissioner-designate  in  an  address  Jan. 
29  before  the  annual  technical  meeting  of  the  Institute  of  Radio  Engineers 
in  New  York.  Following  is  an  abstract  of  Mr.  Jett's  address: 


Federal 


By  E. 

Chief 
Conimunicat 


K. JETT 

Engineer, 

Commission 


APPLICATIONS  for  radio  and 
wire  authorizations  wera  acted  up- 
on prior  to  Pearl  Harbor  without 
having  to  consider  the  availability 
of  manpower,  materials,  and  man- 
ufacturing facilities.  The  compa- 
nies, however,  were  beginning  to 
realize  that  materials  were  becom- 
ing scarce  and  that  priorities  were 
needed  in  order  to  maintain  or  com- 
plete construction  of  their  facili- 
ties. The  subsequent  picture  is  well 
known. 

Almost  from  the  beginning  of 
the  war  it  has  been  necessary  to 
limit  new  construction  to  facilities 
which  would  serve  a  vital  public 
need  or  an  essential  military  need. 
Today,  however,  the  principal  dif- 
ficulty is  lack  of  manpower  and 
manufacturing  plant  facilities.  In 
checking  with  Mr.  Frank  H.  Mc- 
intosh, Chief  of  the  Domestic  and 
Foreign  Branch  of  the  Radio  and 
Radar  Division  of  the  War  Pro- 
duction Board,  just  before  leaving 
Washington,  he  assured  me  that 
the  situation  today  is  not  very 
different  than  in  1943.  He  em- 
phasized that  the  need  for  conser- 
vation of  manpower  and  manu- 
facturing facilities  of  radio  equip- 
ment and  maintenance  supplies 
still  exists.  He  also  authorized  me 
to  say  that  present  indications  are 
that  despite  the  tremendous  expan- 
sion of  radio  production  that  has 
taken  place  in  the  last  two  years, 
the  requirements  of  the  armed 
forces  in  1944  are  half  again  as 
large  as  in  1943. 

'Freeze'  to  Continue 

Generally  speaking,  this  large 
burden  on  industry  will  not  allow 
production  of  equipment  for  new 
stations  or  the  expansion  of  exist- 
ing facilities  unless  such  facilities 
are  required  for  war  purposes. 
However,  the  WPB  has  always 
been,  and  always  will  be,  glad  to 
review  any  case  presented  to  it 
and  if  special  circumstances  justify 
unusual  action,  the  WPB  will  be 
governed  by  the  circumstances  of 
the  case.  In  view  of  this  informa- 
tion, there  is  no  immediate  possi- 
bility of  the  Commission  cancelling 
its  "freeze"  policies.  On  the  other 
hand,  WPB  is  maintaining  day  to 
day  liaison  with  the  Commission 
and  will  keep  us  advised  of  cur- 
rent developments  so  that  no  time 
will  be  lost  in  relaxing  equipment- 
freeze  policies  whenever  it  may  be 
possible  to  do  so. 

In  some  respects,  it  is  fortunate 
that  we  cannot  proceed  with  nor- 
mal licensing  at  this  particular 
time.  For  example,  there  is  great 


interest  on  the  part  of  the  general 
public  in  the  future  of  broadcast- 
ing, including  television,  facsimile, 
and  FM  broadcasting.  All  of  these 
services  are  recognized  under  the 
Commission's  regulations  on  a 
commercial  basis  and  were  it  not 
for  the  "freeze"  on  materials  the 
Commission  would  be  called  upon 
to  consider  many  applications  for 
the  construction  of  new  stations. 
This  would  require  that  applica- 
tions be  filed  in  accordance  with  en- 
gineering standards  and  allocations 
which  were  adopted  prior  to  the 
war. 

Fortunately,  we  have  a  limited 
amount  of  time  to  consider  and 
adopt  desirable  changes  and  there- 
by permit  industry  to  offer  some 
worthwhile  improvements  in  almost 
every  branch  of  communications  in 
the  immediate  postwar  era.  Let  us 
not  be  fooled,  however,  in  believ- 
ing that  the  manufacturers  will 
hold  up  production  while  the  Gov- 
ernment and  engineering  profes- 
sion are  considering  such  changes. 
For  the  present  and  until  materials 
and  manpower  become  available, 
the  manufacturers  will  be  occupied 
with  other  tasks.  That  is  why  I  say 
we  are  fortunate  in  having  a  tem- 
porary respite  to  do  the  necessary 
planning  for  the  technical  future 
of  radio. 

Demands  for  Channels 

But  you  may  ask,  will  there  be 
room  enough  in  the  ether  for  all 
rival  services?  Any  engineer  will 
be  glad  to  tell  you  that  there  is 
plenty  of  room  in  the  ether  for  his 
particular  service — and  there  is. 
But  when  you  add  up  all  these  rival 
claimants,  the  picture  is  not  near- 
ly so  clear. 

It  is  true,  of  course,  that  after 
the  war  we  will  have  a  much  larger 
usable  spectrum  than  we  had  be- 
fore the  war.  And  engineers,  by 
pointing  to  new  frequencies  above 
300  mc  can  make  a  very  plausible 


case  for  the  view  that  there  will 
hereafter  be  more  than  enough 
frequencies  to  go  around.  But  that 
apparent  roominess  ceases  to  look 
so  encouraging  when  we  consider 
the  vast  number  of  channels  that 
will  be  required  for  half  a  million 
airplanes  by  1950,  a  four-ocean 
Navy,  a  huge  Army  communica- 
tions system,  police  radio,  harbor 
radio,  FM,  facsimile,  etc.  And 
when  you  consider  also  the  de- 
mands of  television,  which  requires 
a  channel  at  least  6,000  kilocycles 
wide,  or  wide  enough  for  100  or 
more  standard-width  communica- 
tion channels,  the  picture  becomes 
more  discouraging.  In  view  of  these 
vast  new  demands,  how  can  we  be 
sure  that  when  all  the  claims  are 
added  up,  there  will  be  channels 
enough  to  satisfy  everybody? 

For  these  reasons,  I  will  not  go 
so  far  as  to  say  that  in  the  post- 
war world  there  will  be  more  than 
enough  frequencies  to  go  around. 
But  I  will  go  so  far  as  to  say  that, 
if  we  do  a  reasonably  good  plan- 
ning job  now,  there  will  be  room 
for  at  least  the  minimum  frequency 
requirements  of  all  legitimate  radio 
services. 

More  Channels  Needed 

Many  problems  of  a  technical 
nature  must  be  solved  before  we 
will  be  in  a  position  to  adopt  new 
standards.  In  television  the  alloca- 
tion problem  is  foremost  in  our 
minds  because,  in  addition  to  in- 
terference problems  resulting  from 
multiple  transmission  paths,  we 
know  that  the  present  18  channels 
and  the  standards  governing  this 
service  are  inadequate  for  an  effi- 
cient nation-wide  competitive  sys- 
tem of  television  broadcasting.  In 
my  opinion,  we  should  have  at 
least  twice  this  number  of  chan- 
nels. The  same  is  true  of  FM  broad- 
casting in  the  band  from  42  to  50 
mc,  which  is  sufficient  for  only  5 
non-commercial  educational  broad- 
cast channels  and  35  commercial 
channels.  Considering  the  problem 
of  adjacent  channel  interference 
and  the  geographical  separation  re- 
quired for  co-channel  operation,  it 
is  not  unreasonable  to  ask  for  at 
least  twice  the  number  of  chan- 
nels for  these  services. 


CELEBRATING  AT  A  RECENT  party  in  honor  of  the  CBS  Owens- 
Illmois  Glass  Co.  show,  Broadway  Matinee,  are  (1  to  r)  :  William  C. 
Gittinger,  CBS  v-p  in  charge  of  sales;  O'Neill  Ryan  Jr.,  v-p  of  J.  Walter 
Thompson  Co.,  Mrs.  James  Doolittle,  wife  of  the  famed  Tokyo  bomber; 
Joseph  K.  Close,  Owens-Illinois  public  relations  manager;  Clark  L. 
Rodgers,  Owens-Illinois  eastern  sales  manager;  and  Jim  Ameche,  m.  c. 
Agency  handling  Owens-Illinois  account  is  J.  Walter  Thompson  Co. 


In  considering  these  postwar 
broadcasting  services  we  must  also 
plan  the  necessary  relay  channels 
for  network  programs.  It  is  my 
understanding  that  considerable 
advancement  has  been  made  since 
Pearl  Harbor  in  developing  fre- 
quencies above  300  mc  for  the  dis- 
tribution of  such  programs;  also, 
the  same  networks  may  just  as 
easily  carry  telegraph  and  tele- 
phone messages  and  compete  with 
the  services  now  furnished  by  the 
wire  carriers. 

Questions  of  Policy 

We  know,  for  example,  that 
these  relay  stations  will  be  installed 
on  towers  which  will  be  spaced 
from  thirty  to  fifty  miles  apart. 
The  transmitter  for  each  channel 
of  communication  will  be  of  very 
low  power,  perhaps  only  a  fraction 
of  one  watt.  Interference  will  be 
minimized  and  efficiency  increased 
through  the  use  of  directional 
beams  with  the  result  that  the 
same  frequency  may  be  utilized  in 
many  sections  of  the  country.  There 
is  no  reason  why  this  nationwide 
network  should  not  also  carry  net- 
work programs  for  standard  broad- 
casting, FM,  facsimile,  and  private 
telegraph  and  telephone  circuits 
for  the  press,  stockbrokers,  and 
agencies  that  usually  lease  private 
wire  facilities. 

Who  should  be  granted  the  priv- 
ilege of  operating  this  system? 
Should  it  be  competitive  with  the 
telephone  and  telegraph  services 
which  now  operate  as  monopolies 
in  their  respective  fields?  Should 
there  be  competitive  radio  net- 
works, thereby  necessitating  a 
forest  of  towers  along  the  same 
route?  Should  the  company  or  com- 
panies operating  the  radio  net- 
work also  be  permitted  to  operate 
terminal  facilities  at  the  subscrib- 
ers' offices?  Should  the  chain 
broadcasting  companies  be  per- 
mitted to  own  and  operate  their 
own  radio  networks?  These  are 
but  a  few  of  the  questions  which 
will  confront  the  Commission. 

It  has  been  predicted  that  these 
radio  networks  will  be  extended  in- 
ternationally to  carry  television 
and  aural  programs  and  message 
traffic  all  over  the  world.  Although 
we  may  be  fairly  certain  that  such 
networks  will  not  be  extended  be- 
yond the  Western  Hemisphere  or 
even  to  South  America  for  some 
time  to  come,  the  technical  consid- 
erations should  not  be  overlooked 
when  planning  our  own  domestic 
services.  There  is  much  to  be  gained 
by  allocating  the  same  frequency 
bands  to  television  service  on  an 
international  basis,  and  also  in 
adopting  international  standards 
for  both  program  broadcasting  and 
network  relay  systems.  If  these 
things  are  not  done,  it  may  be 
impossible  to  set  aside  common 
bands  of  frequencies  for  maritime 
and  air  navigational  aids.  Further- 
more, if  different  bands  and  tech- 
nical standards  are  used  in  differ- 
ent regions  of  the  world,  the  sale 
of  apparatus  and  the  exchange  of 
international  programs  will  be 
greatly  retarded. 
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COMBINING  forces  for  the 
fourth  time  are  WLW  Cin- 
cinnati and  RKO  Radio  Pic- 
tures, who  in  a  one-month  cam- 
paign are  jointly  promoting  Walt 
Disney's  "Snow  White  and  the 
Seven  Dwarfs"  in  the  Cincinnati 
area.  As  a  "rededication  of  the 
American  heritage  of  youthful 
ideas  as  exemplified  in  the  realm 
of  fantasy,  art  and  music",  Gov- 
ernors J.  W.  Bricker  of  Ohio,  H.  F. 
Schricker  of  Indiana  and  Simeon 
Willis  of  Kentucky  have  pro- 
claimed the  week  of  Feh.  24-March 
2  as  "Snow  White  Week",  with  the 
first  showing  of  the  movie  sched- 
uled for  some  60  cities  in  the  WLW 
area.  Highlight  of  the  promotion 
is  two  separate  contests  for 
youngsters  in  that  area.  The  first, 
"Snow  White  and  the  Seven 
Dwarfs  Cartoonists  Contest",  is 
open  to  boys  and  girls  of  all 
schools.  A  one  year  scholarship  in  a 
recognized  art  school  or  a  special 
trip  to  Hollywood  will  be  awarded 
the  contestant  submitting  the  best 
cartoon.  The  second  contest,  "Prin- 
cess Snow  White",  will  select  a 
girl  winner  of  a  song  contest  who 
will  be  crowned  "Princess  Snow 
White"  at  a  Coronation  Dinner  in 
Cincinnati  and  awarded  a  free  trip 
to  Hollywood.  Four  touring  units 
are  giving  the  movie  intense  pro- 
motion, covering  schools  and  other 
organizations.  Composing  the  var- 
ious units  are  Adriana  Caseletti, 
who  sang  the  part  of  Snow  White; 
Don  Graham  and  Dick  Mitchell, 
Disney  artists  who  are  to  demon- 
strate the  activities  in  the  cartoon 
studios;  a  company  of  midgets 
representing  the  seven  dwarfs  and 
Clarence  Nash,  the  "voice"  of  Don- 
ald Duck.  WLW  in  addition  is 
scheduling  specHg  broadcasts  in 
behalf  of  the  campaign. 

#      *  * 

Westinghouse  Exhibit 
RADIO  EXHIBIT  at  Gimbel's  De- 
partment Store,  Pittsburgh,  was 
recently  presented  by  KDKA 
Pittsburgh  and  the  Westinghouse 
Radio  Stations  Inc.  Featured  were 
the  new  Westinghouse  movie  "On 
the  Air"  and  exhibits  portraying 
the  history  of  radio.  Included  were 
replicas  of  the  original  KDKA 
transmitter  and  other  equipment 
marking  radio  progress. 


Metckandtlinj  &  Promotion 

Snow  White — Radio  Exhibit — WOR  Album 
KNX  Tabloid — Radio  Press  Book 


TALENT  OTHER  THAN  radio 
was  brought  out  in  the  first  art 
exhibit  of  WTAG  Worcester  and 
its  affiliated  newspapers,  the  Wor- 
cester Telegram  and  Gazette.  Pic- 
tured with  their  respective  contri- 
butions are  Phil  Jasen  WTAG  news 
editor,  and  Eunice  Bylund,  conti- 
nuity writer.  Exhibit  was  sponsored 
by  George  F.  Booth,  station  owner 
and  publisher,  to  promote  individ- 
ual initiative  among  employes. 


RESULTS  of  a  questionnaire  on 
the  living  and  listening  habits  of 
WQXR's  audience  are  being  issued 
by  the  New  York  station  in  a  series 
of  promotion  pieces  in  file  folder 
form.  The  idea  is  to  stagger  the 
statistical  material  in  order  to 
maintain  the  strength  and  relative 
identity  of  each  set  of  figures.  First 
folders  cover  answers  on  length  of 
listening  to  WQXR,  occupations, 
income,  living  standards,  program 
preferences,  and  newspaper  and 
magazine  preferences.  Based  on  a 
27.58%  return,  representing  2,758 
answers,  the  survey  reveals  20% 
increase  in  audience  in  the  past 
two  years;  45%  of  audience  in 
$2,500-$5,000  income  bracket;  94% 
satisfied  with  station's  news  and 
77.8%  favoring  WQXR  commenta- 
tors. 


WOR  Album 

CHILDHOOD  pictures  of  station 
talent  appear  in  an  album-type 
promotion  piece  prepared  for  listen- 
ers by  WOR  New  York.  Covers 
bear  photographic  copies  of  a  19th 
century  tooled  leather  album.  Pre- 
sentation is  titled  "Our  Own  Fam- 
ily Album"  and  takes  the  place  of 
'•WOR  News",  a  bi-monthly  house 
organ  and  listeners  mailing  piece. 


KNX  Tabloid 

FOR  DISTRIBUTION  among 
Southern  California  grocery,  drug 
and  general  retail  stores,  KNX 
Hollywood  has  started  issuing  a 
monthly  four  page  tabloid  KNX 
Trade  Talk.  Edited  by  Ralph  Tay- 
lor and  Jack  O'Mara,  sales  promo- 
tion and  merchandising  manager 
respectively,  tabloid  features  news 
about  food  and  drug  accounts  cur- 
rently advertising  on  that  station. 
Included  are  pictures  detailing  suc- 
cessful campaigns  and  store  dis- 
plays as  well  as  complete  list  of 
contests  and  offers  available 
through  KNX  programs. 

Be  a  Boob 
RETALIATING  to  Nazi  propa- 
ganda that  only  "boobs"  buy  war 
bonds,  Bob  Lewis,  m.c.  of  WNEW 
New  York,  has  organized  a  "Boob" 
Club,  open  to  all  purchasers  of 
War  Bonds.  Name  stands  for 
"Back  Our  Own  Boys." 

Pocket  Schedule 
POCKET  EDITION  of  the  sched- 
ules of  newscasts  and  commen- 
taries presented  on  WBIR  Knox- 
ville,  Tenn.,  has  been  released  by 
the  station.  Back  page  has  been  left 
blank  for  notations  and  changes  of 
schedules. 


NAB  FILM  INSPIRES  RETAIL  SHOW 

St.  Paul  Department  Store  Program  Termed 
 Model  Commercial  Radio  


GIVEN  IMPETUS  by  the  NAB 
retail  promotion  film  this  fall,  the 
Star  Spangled  Action  program 
presented  on  WMIN  by  the  Em- 
porium Department  store  of  St. 
Paul  is  now  a  recognized  success. 
Advertising  authorities  say  that 
the  program  is  a  model  of  good 
commercial  radio,  as  it  embraces 
a  war  theme,  features  local  person- 
alities, offers  a  daily  award  and  is 
designed  to  promote  traffic  in  the 
store. 

St.  Paul  offers  a  unique  problem 
in  department  store  promotion.  Its 
twin  city,  Minneapolis,  has  a  pop- 
ulation of  more  than  half  a  million, 
while  St.  Paul  stays  around  300,- 
000.  In  retail  business,  St.  Paul 
has  been  playing  second  fiddle  to 
Minneapolis  for  many  years. 

Era  of  Shortages 

Then  came  Pearl  Harbor,  and 
with  it  the  era  of  gas  rationing, 
manpower  difficulties,  and  mer- 
chandise shortages.  Shoppers  began 
buying  closer  to  home,  instead  of 
crossing  the  river  to  Minneapolis. 
Seizing  the  opportunity,  St.  Paul's 
Emporium  reorganized  its  person- 
nel, remodeled — both  building  and 
ideas. 

The  store  had  used  radio  inter- 
mittently for  a  number  of  years, 
but  radio  had  no  real  place  in  its 
advertising  program.  After  the 
changes  in  the  store,  however,  it 


became  the  target  for  a  barrage 
of  radio  proposals.  It  wasn't  until 
a  year  later  that  WMIN  and  its 
ideas  were  accepted  for  a  radio 
campaign,  following  much  re- 
search and  observation,  culminat- 
ing in  the  showing  of  the  NAB 
film — for  which  Edward  Hoffman, 
WMIN  president,  was  chairman. 

The  resulting  program,  written 
and  conducted  by  Mrs.  Irene  Brand, 
is  devoted  partly  to  promotion  of 
various  war  organizations,  and 
highlighted  by  the  "Woman  of  the 
Day"  award.  The  unknown  women, 
who  do  not  make  the  headlines,  but 
who  have  given  an  "unselfish  con- 
tribution to  the  war  effort",  are 
selected  for  daily  recognition  by  a 
committee.  Each  woman  is  given  a 
parchment  citation,  and  her  photo- 
graph is  hung  in  the  auditorium's 
"hall  of  fame".  WMIN  broadcasts 
the  program  Monday  through  Sat- 
urday, 11:30-11:45  a.m. 

Star  Spangled  Action  has  made 
radio  an  established  advertising 
medium  for  the  store.  Following 
suit,  the  other  large  retailers  in  the 
city  have  or  are  negotiating  for  air 
time.  But,  reflecting  the*  NAB 
warning,  store  executives  have 
learned  that,  to  be  effective,  "radio 
sales  proposals  must  conform  them- 
selves to  the  client  —  not  vice- 
versa."  With  the  correct  approach, 
radio  may  assume  a  leading  role  in 
the  rebirth  of  St.  Paul. 


CBC  Publication 

MAGAZINE  for  the  staff  of  the 
Canadian  Broadcasting  Corp.  was 
approved  at  the  recent  meeting  of 
the  CBC  board  of  governors  at  Ot- 
tawa. The  magazine,  to  be  issued 
11  times  per  year,  will  carry  ar- 
ticles on  broadcasting  problems  as 
well  as  staff  news  items.  Publica- 
tion will  be  financed  by  the  CBC, 
and  will  have  a  total  circulation 
of  about  1,000  copies.  Members  now 
with  the  armed  services  will  also 
receive  copies.  An  editorial  board 
is  to  be  established  to  operate  the 
magazine,  and  an  editor  and  French 
associate  editor  are  to  be  appoint- 
ed. No  date  has  been  set  yet  for 
the  first  issue. 


Radio  Press  Book 
PRESS  BOOK  patterned  after  the 
typical  motion  picture  press  book 
has  been  released  on  Fulton  Lewis 
jr.,  Mutual  Washington  commenta- 
tor. Contained  are  suggested  re- 
leases, promotion  announcements, 
posters  and  pictures.  Foreword  is 
written  by  William  B.  Dolph,  per- 
sonal manager  for  Fulton  Lewis 
jr.  and  general  manager  of  WOL 
Washington,  originating  station. 


WNAX  Movie 
TECHNICOLOR  movie  telling  the 
story  of  the  activities  of  WNAX 
Yanktown,  S.  D.,  is  being  presented 
throughout  Iowa,  Minnesota,  South 
Dakota  and  Nebraska  by  Jack 
Paige,  WNAX  promotion  manager. 
The  20  minute  feature  is  being 
shown  three  and  four  times  daily 
before  high  schools,  civic  clubs  and 
women's  clubs. 

*      *  * 

KMBC  Folder 
PROMOTION  FOLDER  has  been 
released  by  KMBC  in  behalf  of 
its  service  farm  and  the  Texas 
Rangers  library.  Also  included  are 
pictures  and  thumbnail  sketches  of 
various  KMBC  personalities.  Fold- 
er is  printed  in  color  and  titled 
"New  Horizons". 


GE  VIDEO  PLANS 
PUPPET  PROGRAM 

AN  EXPERIMENTAL  television 
show  featuring  a  new  type  of  pup- 
pet will  be  presented  Feb.  11  on 
WRGB  Schenectady,  General  Elec- 
tric Co.,  station,  and  repeated  Feb. 
16  on  W2XWV  New  York,  the 
Allen  B.  Du  Mont  Labs.,  station. 
Program  is  a  project  of  Compton 
Adv.,  New  York,  and  may  be  the 
forerunner  of  a  regular  series  for 
the  agency's  clients. 

Duz,  a  product  of  Procter  & 
Gamble  Co.,  Cincinnati,  will  be 
highlighted,  the  commercial  blend- 
ed with  the  entertainment.  A  pup- 
pet show  has  been  chosen  in  the 
belief  that  the  dolls  can  do  foolish 
and  amusing  things  which  human 
actors  cannot  do  successfully.  Guest 
artists  will  also  participate. 

A  new  type  of  wooden  puppet, 
created  for  television  by  Rem 
Buffano,  famous  puppeteer,  will 
make  its  appearance.  Alexander 
King,  playright,  has  written  the 
script.  Program  is  under  the  di- 
rection of  James  Manilla,  formerly 
with  GE.   

THE  American  Council  of  Christian 
Churches  will  present  a  series  of  week- 
ly quarter-hour  religious  programs, 
Bible  Message,  on  the  Blue  network, 
starting  Feb.  11. 
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(Farnsworth  television  in  England  10  years  ago!) 


London's  famed  Crystal  Palace  was 
the  scene,  in  1934,*  of  the  first  foreign 
demonstration  of  the  Farnsworth  elec- 
tronic system  of  television. 

In  the  years  since,  electronic  tele- 
vision has  been  brought  to  an  advanced 
state  of  technical  excellence.  It  is 
assured  a  place  as  a  huge  post-war 
industry  .  .  .  opening  attractive  oppor- 
tunities for  owners  and  operators  of 
telecasting  studios. 

For  individuals  with  experience  and 
interest  in  radio,  television's  appeal  is 


clear,  because  the  two  are  destined  to 
ride  together  —  sight  and  sound. 

Right  now,  although  our  production 
is  100%  military,  Farnsworth  is  pre- 
paring the  huge  television  market.  Our 
advertising  is  directed  to  tomorrow's 
audience  and  sponsors,  explaining  the 
wonders  of  television,  making  the 
feofle  want  television.  For,  after 
Victory  is  won,  home  television  will 
come  —  close  on  the  heels  of  television 
equipment  for  countless  commercial, 
industrial  and  institutional  jobs. 


Farnsworth  research,  for  18  years, 
has  pioneered  the  technical  develop- 
ments of  this  new  art.  After  the  war, 
which  temporarily  has  halted  tele- 
vision's public  growth,  our  unusual 
experience  and  facilities  will  be  ready 
to  serve  you. 

* Another  of  a  series  of  Farnsworth  ad- 
vertisements depicting  milestones  in  the 
history  of  television. 

Look  for  the  Farnsworth  Television  adver- 
tising in:  November  27  Collier's,  and 
November  1 5  and  December  1 3  Newsweek. 


•  Farnsworth  Television  &  Radio 
Corporation,  Fort  Wayne  1,  Indiana. 
Farnsworth  Radio  and  Television 
Transmitters  and  Receivers;  Aircraft 
Radio  Equipment;  the  Farnsworth 
Dissector  Tube;  the  Capehart,  the 
Capehart-Panamuse;  the  Farnsworth 
Phonograph-Radio. 


FARNSWORTH 
TELEVISION  W 
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Spree  of  '43 

ADVERTISING  business  was  good  last  year. 
It  was  up  about  15%  for  all  media.  Radio  en- 
joyed a  boost  in  volume  of  21.8%  in  net  time 
sales,  for  a  new  record  of  $233,900,000. 

These  1943  figures  cannot  be  accepted  as 
normal.  The  demand  for  both  time  and  space 
was  unprecedented.  Magazines,  despite  paper 
rationing,  were  up  some  27%  while  newspapers 
gained  about  13%.  In  1942  overall  advertising 
volume  decreased  5%  while  radio  increased  6%. 

In  1942  all  media  shifted  from  a  peace- 
time economy  to  war  operation.  The  whole 
advertising  theme  underwent  a  transition, 
along  with  conversion  of  industry  for  war. 
The  accent  wasn't  on  sale  of  goods,  but  on 
selling  Democracy  and  hastening  victory. 

Now  another  transition  is  underway.  Re- 
conversion to  peacetime  pursuits,  perhaps  pre- 
maturely, is  the  talk.  When  the  European 
phase  of  the  war  ends  (and  that's  hoped  for 
this  year)  industry  is  anticipating  unfreez- 
ing of  many  materials  and  return  to  produc- 
tion of  goods  wanted  by  the  public.  There 
should  be  an  unprecedented  advertising  boom. 

An  analysis  of  1943  advertising  reveals  that 
most  of  the  increase  can  be  attributed  to  insti- 
tutional copy  tied  into  the  war  effort,  but  de- 
signed to  maintain  brand-name  identity  for 
the  era  when  goods  will  be  plentiful.  The 
water  will  be  wrung  out  of  the  advertising 
dollar — the  measured  return  will  count. 

Radio,  no  less  than  other  media,  benefited 
from  the  windfall  created  by  the  war.  This 
has  made  possible  donation  of  hundreds  of  mil- 
lions in  time  and  space  by  the  media  in  fur- 
thering the  war  effort  on  the  home  front — 
promoting  War  Bond  drives,  salvage  cam- 
paigns, rationing,  employment  and  in  main- 
taining morale.  The  campaign  was  well-con- 
ceived and  cooperation  between  industry  and 
Government,  despite  occasional  intrusions, 
evolved  the  kind  of  teamwork  that  has  pro- 
duced results.  Government  now  should  know 
the  value  of  advertising,  properly  geared  and 
professionally  directed. 

Broadcasters  should  not  be  lulled  into  the 
belief  that  it  will  be  easy  going  from  now  on. 
The  analysis  of  radio  advertising  for  1943 
compiled  for  the  1944  Yearbook  Number  of 
Broadcasting,  and  reported  in  this  issue,  shows 
that  radio's  experience  paralleled  that  of  other 
major  media  in  most  particulars. 

After  the  war,  competition  will  reach  a  level 
never  before  attained.  Radio  will  have  to  cope 
not  only  with  other  media,  but  also  with  new 
radio  services  such  as  television  and  PM — not 
overnight,  but  in  a  relatively  short  span  of 
years.  Newspapers  and  magazines  will  under- 
go far-reaching  improvements,  too. 

Despite  increased  volume,  profits  after  taxes 
generally  were  lower  in  1943  as  compared  with 
preceding  years.  Farsighted  broadcasters  have 
planned  reserves  for  replacement  of  plant  and 
equipment  and  for  the  new  radio  services 
ahead.  They  have  also  maintained  their  selling 
and  servicing  efforts  against  the  day  when 
accounts  must  be  sold  the  hard  way. 


Ostrich  Press 

NEWSPAPERS,  all  other  things  equal,  are 
free  to  enter  radio  by  virtue  of  the  action  of 
the  FCC  dropping  its  newspaper-divorcement 
project.  That  presupposes,  of  course,  that  there 
will  be  no  shenanigans.  That's  as  it  should  be 
— a  result  we  have  advocated  in  these  columns 
since  the  newspaper  control  issue  first  arose. 

Now  another  issue  involving  newspapers 
arises — one  that  has  no  bearing  on  Govern- 
ment policy  or  decree.  A  survey  recently  com- 
pleted by  the  American  Newspaper  Publishers 
Assn.  reveals  that  271  newspapers  publish 
radio  program  listings  only  as  paid  advertis- 
ing. Of  that  number  111  don't  carry  listings 
because  broadcasters  haven't  paid.  Of  563 
newspapers  which  do  publish  listings  without 
charge,  only  186  carry  logs  of  all  stations  in 
their  respective  communities,  while  326  pub- 
lish partial  listings.  There  are  128  which  never 
have  carried  radio  logs  and  106  which  did  once, 
but  don't  now. 

What  is  the  function  of  a  newspaper?  Hav- 
ing been  reared  in  the  craft  and  steeped  in  its 
tradition,  we  thought  that  in  addition  to  news 
coverage  and  editorial  comment,  features  were 
designed  to  meet  subscriber  demand.  That's 
why  baseball,  football,  boxing,  horse-racing, 
amusements  and  other  commercial  enterprises 
are  given  special  departments  and  specialized 
coverage.  It's  a  matter  of  service  to  readers. 

Are  radio  program  logs  in  demand?  Surveys, 
published  and  unpublished  alike,  show  that 
radio  program  listings  rank  among  the  top 
features — the  first  in  many  instances.  To  say 
that  radio  is  competitive  isn't  the  answer. 
Radio  refers  its  listeners  to  the  newspapers  for 
detailed  news  accounts. 

Radio  can  (and  does)  survive  without  news- 
paper listings,  although  admittedly  they  are 
desirable.  In  the  facsimile  era  to  come,  radio 
will  print  its  own  programs  electronically; 
lay  them  neatly  in  a  receptacle  attached  to 
the  receiver.  Moreover,  listeners  do  consider- 
able program  "shopping"  at  the  station  break, 
and  most  listeners  know  their  program  sched- 
ules every  hour  of  the  day  anyway. 

Radio  makes  news  these  days.  Practically 
every  big  story  of  the  war  has  been  broken  by 
radio.  The  new  State  Department  Speaks  pro- 
gram on  NBC  warranted  publication  of  the 
full  text  in  the  New  York  Times,  the  nation's 
top  newspaper. 

So  it  is  an  ostrich-like  policy  for  newspapers 
not  to  publish  radio  logs  as  news.  Baseball 
and  other  sports  coverage  require  special  staffs 
on  metropolitan  papers,  and  rate  special  edi- 
tions. Papers  that  list  news  programs  as 
"studio",  and  sponsored  features  as  "music" 
or  "comedy",  likewise  are  doing  a  disservice 
to  their  readers.  It  is  like  running  an  account 
of  a  baseball  game  without  mentioning  the 
players,  or  a  motion  picture  preview  without 
naming  the  stars. 

The  press  as  a  whole  has  done  an  outstand- 
ing job  of  public  service.  War  service  has  been 
particularly  notable.  There  are  exceptions,  of 
course. 

Radio,  too,  is  in  war  service.  Its  function  is 
to  entertain,  enlighten  and  inform.  The  news- 
paper function  is  similar.  One  is  a  printed  me- 
dium, the  other  aural.  Their  services  are  com- 
plementary. Certainly  no  newspaper  can  pro- 
fess to  provide  a  well  rounded  service  if  it 
doesn't  give  to  its  readers  what  an  admittedly 
overwhelming  majority  want. 


ROBERT  JOHN  SCOTT 


MESSAGES  of  one  sort  or  another  al- 
ways have  been  of  prime  interest  to 
Jack  Scott,  the  placid  partner  in  the 
advertising  firm  of  Schwimmer  &  Scott, 
Chicago.  At  15  Jack  was  a  skilled  telegrapher, 
winning  prizes  in  speed  competitions.  There- 
after he  informed  the  public  as  a  newspaper 
legman,  an  Associated  Press  correspondent 
and  as  a  space  salesman  and  classified  adver- 
tising man. 

And  still  Jack  Scott  knew  he  was  destined 
to  do  the  job  in  a  bigger  and  better  way.  That 
was  to  come. 

Jack,  listed  professionally  as  R.  J.  Scott, 
was  born  in  Sylamore,  Ark.,  March  5,  1903. 
He  interspersed  his  early  business  training 
with  formal  education  in  Newport,  Ark.,  High 
school,  and  courses  at  Arkansas  and  Georgia 
Tech  universities.  When  Jack  was  16  his  tele- 
graphic speed  won  him  the  attention  of  the 
AP,  which  hired  him,  first  as  an  operator, 
then  as  a  correspondent.  Jack,  however,  recalls 
the  next  five  years  with  the  AP  in  Little  Rock, 
Eldorado  and  Fort  Smith,  as  a  term  of  filing 
routine  news. 

His  next  venture,  as  a  reporter  on  the  El- 
dorado News,  was  short-lived.  Advertising- 
was  in  his  blood.  He  made  a  connection  with 
the  Thomas  W.  Briggs  Specialty  Sales  Co. 
and  learned  space  selling  from  town  to  town 
in  the  South.  After  that  Scott  joined  the 
Hearst  chain  as  a  space  salesman,  working 
in  Washington,  Syracuse,  Rochester  and  Chi- 
cago. 

In  1932  he  became  classified  manager  of  the 
Chicago  Daily  News,  where  one  of  his  best 
customers  was  one  Walt  Schwimmer.  Sensing 
a  winning  combination  in  their  complementary 
personalities,  Walt  as  the  creative  sparkplug 
and  Jack  as  the  conservative  element,  they 
began  a  partnership  that  within  18  months  was 
billing  some  $20,000  in  classified  advertising 
monthly.  Their  first  day  of  business  coincided 
with  one  of  the  darkest  days  in  the  last  decade, 
Bank  Moratorium  Day,  March  4,  1933.  But 
even  that  failed  to  dampen  their  inherent 
ebullience.  Nor  did  the  notices  they  received 
one  morning  at  their  offices  at  75  E.  Wacker 
Drive,  announcing  that  "henceforth  classified 
is  no  longer  considered  commissionable,"  sty- 
mie them  for  long. 

With  the  resourcefulness  for  which  they  are 
respected  in  the  industry  they  suddenly  be- 
came "radio  experts",  overnight  creating  the 
Schwimmer  &  Scott  policy  "that  a  market  must 
be  penetrated  until  the  subconscious  of  the 
(Continued  on  page  36) 
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Building    Good   Will    for  Broadcasters 


Westinghouse  believes  that  wider  public  recogni- 
tion of  broadcasters'  splendid  wartime  job  will  bring 
long-time  benefits  to  the  entire  radio  broadcasting 
industry. 

Advertisements  like  that  shown  below — sponsored 
by  Westinghouse  in  opinion-forming  magazines  like 
Fortune,  Time,  Newsweek,  Nation's  Business — are 
building  good  will  for  broadcasters ...  by  bringing 
radio's  wartime  job  into  sharp  focus  for  the  first  time. 


They  tell  how  radio  is  serving  on  the  global  "3rd 
front" — where  men's  minds  are  targets  . . .  their  think- 
ing and  morale  the  objective. 

Our  own  wartime  assignment  is  the  production  of 
electronic  and  communications  equipment  in  huge 
quantities  for  fighting  fronts.  But,  come  peacetime 
again,  we'll  turn  our  war-won  experience  to  serving 
American  radio  broadcasters  better  than  ever  .  .  .  with 
high  quality  AM  and  FM  transmitters.  j-08073 


"Scorched  Farth" by 

...new  weapon  of  war 


/ 


It  happened  in  France  in -43 
the  harvest  was  in-granane  full. 
HU  Ukrainian  "breadbasket  » 
danger...  the  Nazi  hurried 
forthefoodofFrance-but 
£5  famine  awaiting  him -stead. 

Radio's  "Voice  of  America 
Seated  at  the  farmers  of  France 

had  neatly  crossed  him  up. 

Anticipating  Nazi  Mentions 
American  shortwave  broadcasts 

had  forewarned  the  French  ..  • 
urged  them  to  withhold  crops 
hide  what  they  couldnt  use 

Si  mills,  crops  and  bams 

greeted  the  Hun-for  bm 
famine  had  arrived  by  radio. 

Ire  target  and  battlefield  too... 
where  the  will  to  win 
is  the  mission- 

if       *  * 

play  an  indispensable  role. 
Lw  advancements  today^. ^ 

Sorrow  enable  broadcasters 
i  to  render  even  greater  service 

I  to  our  country.  ' 

RADIO  DIVISION 


W&stinrfiouse 

C^JJF  OFFICES  EVERYWHERE 


Reprints  of  the  advertisement  (at  left)  are 
available  for  use  on  station  bulletin  boards, 
and  for  mailing  to  sponsors.  Westinghouse 
Electric  &  Manufacturing  Company,  East 
Pittsburgh,  Pennsylvania,  Dept.  7-N. 


PLANTS   IN   25  CITIES 


Baltimore,  Maryland 


AM  •  FM  •  ELECTRONICS 


BLUE  NETWORK 

SHOWS 

+ 
NEWS 

+ 

GOOD  LOCAL 
SHOWS 

AUDIENCE 


Our  Respects  to 

(Continued  from  page  3U) 

buyer  is  affected  with  the  product". 
It  especially  was  Jack  Scott's  the- 
ory that  effective  use  of  radio  ad- 
vertising called  for  an  "identifi- 
able" voice  dramatizing  commer- 
cials in  station  breaks.  In  the  ini- 
tial tryout,  the  whining  "Mom- 
mee,  I  want  a  Salerno  Butter 
Cookie"  was  used,  with  such  suc- 
cess that  it  evolved  the  "showman- 
ized"  technique  which  eventually 
found  the  man  on  the  street  ab- 
sentmindedly  beseeching  his  moth- 
er for  a  certain  brand  of  butter 
cookie,  and  his  wife  reminding  a 
mythical  Mortimer  not  to  forget  a 
specific  coffee. 

Among  the  first  programs  S.  & 
S.  had  was  that  on  WMAQ  Chi- 
cago, starring  the  team  now  known 
to  millions  as  Fibber  McGee  & 
Molly,  announced  by  a  man  named 
Bill  Hay.  The  program  was  spon- 
sored by  Klee  Brothers,  Chicago 
clothing  merchants. 

Meanwhile,  although  their  ad- 
vertising plans  daily  were  produc- 
ing better  results,  they  still  were 
in  the  state  of  development  when 
showmanized  advertising  emerged 
from  the  theoretical  stage  into  a 
practical  and  powerful  expression 
of  the  S.  &  S.  policy.  Today,  with 
figures  before  him  to  prove  his 
contention,  Jack  Scott  says  that 
"inadequate  use  of  advertising, 
and  of  the  radio  medium  in  par- 
ticular, is  little  better  than  no  ad- 
vertising at  all.  To  obtain  the  full 
benefit  the  client  must  insist  that 
his  market  is  saturated  to  the  point 
where  his  message  reaches  beyond 
the  ordinary  spheres  of  mental 
perception, — in  other  words,  to  the 
point  of  penetration." 

Among  the  national  and  regional 
accounts  handled  by  S.  &  S.  are 
Congress  Cigar  Co.,  New  York 
(La  Palina)  ;  Schutter  Candy  Co., 
Chicago  (Bit  of  Honey  and  Old 
Nick  candy  bars) ;  Rudolph  Wur- 
litzer  Co.,  Chicago  (pianos) ;  Peter 
Fox  Brewing  Co.,  Chicago  (Fox 
DeLuxe  Beer)  ;  Walgreen  Co., 
Chicago  (drugs) ;  Salerno-Megow- 
en  Biscuit  Co.,  Chicago  (cookies 
and  crackers) ;  Thos.  J.  Webb  Co., 
Chicago  (coffee) ;  Esquire  Publi- 
cations, Chicago  {Coronet)  ;  Pear- 
sall  Butter  Co.,  Elgin,  111.  (Elgin 
Oleomargarine) . 

According  to  independent  sur- 
veys the  Salerno  account  in  1937 
jumped  from  eighth  place  in  the 
Chicago  area  in  the  packaged 
cookies  group  to  the  leading  place 
it  still  holds,  within  three  years. 
The  Thos.  J.  Webb  account, 
through  the  same  treatment,  sold 
500%  more  coffee  within  its  first 
year  on  the  air,  while  Fox  DeLuxe, 
also  utilizing  the  penetration  tech- 
nique, jumped  from  sales  of  125,000 
barrels  in  1936  to  an  annual  sale 
well  over  600,000  barrels  today. 

With  such  success  stories  as 
these  to  back  him  up,  there  is  lit- 
tle wonder  that  Jack  Scott  consid- 
ers advertising  his  hobby.  At  any 
rate  he  is  interested  enough  in  his 


NOTES 


EDWIN  T.  JAMESON,  who  recently 
received  an  honorable  discharge  from 
the  Army,  has  joined  the  sales  staff 
of  WABC  New  York.  Before  enter- 
ing the  Army  he  was  in  the  circula- 
tion and  advertising  departments  of 
the  New  York  Post.  He  replaces  Je- 
rome Harrison,  who  resigned  from 
WABC  to  enter  the  Navy  as  a  lieu- 
tenant. 

ARCHIBALD  M.  CROSSLEY,  presi- 
dent of  Crossley  Inc.,  New  York,  will 
speak  Feb.  17  on  "What's  Missing 
from  Radio  Research"  before  the 
Radio-in-Wartime  Luncheon  of  the 
American  Marketing  Assn.  under  the 
chairmanship  of  George  H.  Allen  at 
the  Hotel  Sheraton,  New  York.  E.  W. 
Butler,  manager  of  the  commercial 
research  laboratories  of  RCA,  Chi- 
cago, will  talk  on  "Consumer  Research 
in  Radio,  FM,  and  Television." 

B.  M.  MIDDLETON,  formerly  of 
CBS  New  York  sales  office,  and  now 
with  Army  Special  Services  Division, 
has  been  assigned  to  Army  Radio 
Forces,  Los  Angeles. 

ROBERT  WHITE,  salesman  of  WOR 
New  York  has  joined  the  Chicago 
office  of  the  station. 

VERNE  W.  FORKEL  was  recently 
appointed  sales  manager  of  Midwest- 
ern division,  Hooper-Holmes  Bureau, 
Inc.,  Chicago. 

PVT.  FRED  M.  SHEPHERD, 
former  time  salesman  of  WNOX 
Knoxville,  Tenn.,  now  stationed  at 
Camp  Wheeler,  Hattiesburg,  Miss., 
has  been  honored  as  Knoxville's  "Out- 
standing Young  Man  of  1943"  by  a 
joint  meeting  of  all  Knoxville  civic 
clubs. 

SIDNEY  STROTZ,  NBC  western  di- 
vision vice-president,  and  John  El- 
wood,  station  manager  of  KPO  San 
Francisco,  are  in  New  York. 


work  to  arrive  at  the  office  around 
six  every  morning  and  stay  at  his 
desk  until  the  last  dog  is  hung  in 
the  twilight. 

Fishing  and  golf  claim  some  part 
of  Jack's  time.  A  member  of  the 
North  Shore  Country  Club,  where 
he  plays  frequently  if  indifferent- 
ly, Jack  claims  his  only  handicap 
is  "golf". 

His  war  activities  include  chair- 
manship of  the  Chicago  group  of 
the  Radio  Advisory  Committee  of 
the  O WI ;  past  chairmanship  of  the 
Central  Council  of  the  AAAA,  and 
former  Radio  Chief  of  the  War 
Savings  Staff  of  Chicago  and  Illi- 
nois branches. 

As  a  native  Arkansan,  Jack's 
recollections  include  those  gathered 
during  the  time  his  family  lived  in 
Van  Buren,  where  on  more  than 
one  occasion  he  was  part  of  the 
audience  in  the  local  drug  store 
that  listened  to  a  fellow  named 
Bob  Burns  entertain  the  towns- 
folk with  selections  on  his  bazooka. 
But  more  important  of  that  era 
was  his  meeting  his  wife,  the  for- 
mer Grace  Drennen,  whom  he  mar- 
ried 19  years  ago  in  Arkansas.  To- 
day, with  their  eight-year-old  son 
Richard,  the  Scotts  live  in  Evans- 
ton,  111. 


WAR  BOND  WARRIORS.  "It's  a 
happy  job,  boosting  War  Bonds"  is 
the  joint  sentiment  of  Arthur  B. 
Church  (left),  president  of  KMBC 
Kansas  City,  and  C.  W.  (Chuck) 
Myers,  president  of  KOIN  Port- 
land. Because  of  KMBC's  outstand- 
ing wartime  efforts,  particularly  in 
the  promotion  of  War  Bonds,  Mr. 
Church  was  honored  with  member- 
ship in  the  KOIN  Million  Dollar 
Club,  the  103  members  of  which 
are  individually  credited  with  a 
million-or-over  in  War  Bond  sales. 


D.  W.  MAY,  eastern  regional  man- 
ager of  the  GE  electronics  department 
has  resigned  to  form  his  own  sales 
firm. 

JIM  KEENAN  has  joined  the  WBBM 
Chicago  sales  department. 

CLAY  COE,  salesman  for  WSGN 
Birmingham,  has  entered  the  Merchant 
Marine  and  is  replaced  by  Warren 
Wilson. 

HAROLD  CASSILL,  manager  of 
WGNY  Newburgh,  N.  Y.,  and  Mrs. 
Cassill,  women's  director  for  the  sta- 
tion, are  the  parents  of  a  girl. 

ARCH  L.  MADISON,  manager  of 
KO VO  Provo,  U.,  has  been  appointed 
chairman  of  the  Merchants'  Retail 
committee  of  the  Provo  Chamber  of 
Commerce. 

JOHNNY  BETTS,  WGN  Chicago 
"Singing  Salesman",  is  the  father  of 
a  boy. 

SGT.  G.  WILLIAM  ANDERSON 
Jr.,  former  CBS  network  sales  pro- 
motion writer  in  New  York  and  previ- 
ously with  the  network's  Los  Angeles 
station,  KNX,  left  Washington  Feb- 
ruary 4th  for  Miami  Beach,  Florida 
to  attend  the  Army  Air  Forces  Officer 
Candidate  School.  He  is  with  the  Sta- 
tistical Control  Division  of  the  AAF 
and  will  complete  his  training  at 
Harvard  Business  School  in  the  AAF 
Statistical  School. 

EDWARD  K.  WHEELER,  Wash- 
ington radio  attorney,  has  been  com- 
missioned an  ensign  in  the  Navy  and 
at  present  is  stationed  at  Harvard  U. 


No.  1  Station  in 
a  No.  1  Market 


PORTLAND,  OREGON 

CBS  Affiliate 
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D.  E.  "Plug"  Kendrick 

President  and  Genera!  Manager 

G.  F.  "Red"  Bauer 
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A  Faucet . . .  and  the  Denver  Market 


A  faucet  ?  The  Denver  Market  ?  .  .  . 
What  have  they  got  to  do  with  each 
other?  Simply  this  .  .  . 

The  American  people  know  that  a 
faucet  is  essential  ...  or  back  we  might 
go  to  the  backyard  pump. 

And  American  businessmen  know  that 
advertising  in  the  right  market  is  essen- 
tial^- particularly  today  ...  or  back 
they  might  go  to  celluloid  collars  and 
moustache  cups. 

Denver  is  one  of  these  right  markets . . . 
and  KOA,  Denver,  is  the  essential  station 
...in  that  market.  There,  retail  sales  are 
22%  above  the  national  average;  94% 
of  the  people  own  radios;  and  cash  in- 
come is  at  the  highest  level  in  years. 
Because  there  is  no  other  50,000-watt 


station  within  350  miles  of  Denver  in 
any  direction,  KOA's  influence  extends 
far  beyond  the  city. 

KOA  . .  .  DENVER 

One  of  Eleven  Essential  Stations 
in  Eleven  Essential  Markets 

Represented  by  NBC  Spot  Sales 

KOA  is  one  of  eleven  essential  stations 
in  eleven  essential  markets.  Here's  why 
all  eleven  are  essential  to  you: 

1.  They  broadcast  to  55%  of  the  radio 
homes  in  the  U.  S. 


2.  They  are  in  markets  whose  buying 
power  is  34.2%  higher  than  the 
country's  average. 

Essential?  Yes,  indeed.  These  eleven 
stations  are  as  essential  to  American 
business  for  its  sales — both  now  and  in 
the  post-war  period — as  a  faucet  is  to 
the  thirst  of  America. 

KOA-DENVER 
WEAF-New  York  WGY-Schenectady 
KYW-Philadelphia  WBZ-A-Boston-Springfield 
WRC-Washington  WTAM-Cleveland 
WMAQ-Chicago  WO  WO-WGL-Fort  Wayne 
KPO— San  Francisco  KDKA— Pittsburgh 


NBC  SPOT  SALES 

A    SERVICE    OF    RADIO    CORPORATION    OF  AMERICA 


In 

Charleston,  W.  Va. — 
WCHS  has  more 
listeners  than  all 
other  stations  com- 
bined. Ask  Crossley, 
he  knows! 


WCHS 

Charleston,  W.  Va. 
5000  on  580  •  CBS 


BEHIND 


GEORGE  MICHAEL,  formerly  with 
WORL  Boston,  has  joined  the  staff 
of  WCOP  Boston  as  program  direc- 
tor. He  has  just  returned  from  ser- 
vice with  the  Merchant  Marine. 

LOUISE  HINCHLIFFE  has  joined 
the  publicity  department  of  WEEI 
Boston. 

STAN  ROBERTS,  recently  discharged 
from  the  Army  and  previously  an- 
nouncer of  WLOG  Logan,  W.  Va.,  has 
joined  WSRR  Stamford  as  announcer 
and  music  director.  Ernest  Hartmann. 
previously  announcer  with  WTNJ 
Trenton.  N.  J.,  and  WNYC  New 
York,  has  joined  the  WSRR  announc- 
ing staff. 

JANE  TIFFANY  WAGNER,  of 
NBC's  public  service  department,  will 
serve  as  chairman  of  the  network's 
women's  activities  division  Feb.  1  - 
June  1.  Margaret  Cuthbert,  director 
of  women's  and  children's  programs, 
has  been  chairman  for  the  past  four 
months. 

DICK  KEPLINGER.  winner  of  the 
1943  H.  P.  Davis  Award,  was  sworn 
into  the  Army  as  a  private  on  the 
Jan.  26  edition  of  his  Homekeepers' 
Edition  of  the  News,  broadcast  on 
KOMO-KJR  Seattle. 

EARL  SHUMARD,  formerly  with 
the  copy  departments  of  the  S.  C. 
Baer  Co.,  Cincinnati  agency,  and  the 
Dayton  office  of  Geyer.  Cornell  & 
Newell,  is  now  assistant  to  Robert 
Savage,  editor  of  the  WLW  Cincin- 
nati merchandising  magazine  Buy- 
Way. 

JIM  McKINNEY,  formerly  of  WLVA 
Lynchburg,  Va.,  has  joined  the  an- 
nouncing staff  of  WRVA  Richmond, 
Va. 

LORNE  GREENE,  former  chief  an- 
nouncer of  Canadian  Broadcasting 
Corp.,  Toronto,  has  been  honorably 
discharged  from  the  Canadian  Army, 
and  is  now  being  heard  on  commercial 
broadcasts  and  in  films  for  the  gov- 
ernment's National  Film  Board,  Ot- 
tawa. 

TERENCE  O'DELL,  chief  announc- 
er of  the  Canadian  Broadcasting 
Corp.,  Toronto,  has  joined  the  Royal 
Canadian  Air  Force. 

WARREN  ROBINSON,  former  an- 
nouncer of  CFCH  North  Bay  and 
CKGB  Timmins,  has  joined  the  Cana- 
dian Army,  Royal  Canadian  Corps  of 
Signals,  and  is  training  at  Barriefield, 
Ont. 

GRANT  HOLCOMB,  KQW  San 
Francisco  newscaster,  has  been  ap- 
pointed head  of  that  station's  news 
bureau. 

FRED  CARR.  who  started  off  with 
WABC  New  York  as  a  writer  in  May 
1943,  has  been  named  a  senior  writer- 
producer  for  the  station. 

ROGER  PATRICK  and  John  Steb- 
bins  are  new  additions  to  the  announc- 
ing staff  of  WGN  Chicago.  Patrick 
was  formerly  with  WCBS  Springfield, 
111.,  and  Stebbins  had  been  associated 
with  WXYZ  Detroit,  WDAY  Fargo. 
N.  D.,  and  KOB  Albuquerque,  N.  M. 

BOB  CUNNINGHAM,  supervisor  of 
announcers,  WBBM  Chicago,  has  re- 
ceived his  commission  as  a  lieutenant 
(j.g.)  in  the  USNR,  and  reports  for 
duty  Feb.  27. 

ROY  ENGLE,  on  the  announcing 
staff  of  WGN  Chicago  for  a  year,  and 
previously,  with  WDAF  and  WHB 
Kansas  City  for  five  years,  recently 
joined  the  WBBM  Chicago  announc- 
ing staff. 


REVERSING  THE  ORDER  of  quiz  programs,  a  team  of  experts  from 
WHO  Des  Moines  competed  with  one  from  WOW  Omaha  on  the  Nebraska- 
Iowa  Quiz,  sponsored  by  Noxzema  Chemical  Co.,  while  audiences  sat  back 
and  listened.  Results:  WOW  170;  WHO  150  which  proves,  writes  Bill 
Wiseman,  WOW  promotion  manager,  that  "WOW  is  6.25  percent  smarter 
than  WHO."  Stations  exchanged  m.c's.  to  "keep  it  straight."  WOW  win- 
ners (top)  are  (1  to  r)  :  Thomas  Holtz,  announcer;  Barbara  Bates, 
writer;  Jack  Kerrigan  of  WHO,  guest  m.c. ;  Louise  Siedl,  harpist;  Ray 
Clark,  newscaster.  WHO  losers,  (bottom),  same  order:  Barry  Lake,  an- 
nouncer; Lucia  Thorne,  vocalist;  Lyle  DeMoss  of  WOW,  guest  m.c; 
Ruth  Barton,  news  writer;  Jack  Shelly,  WHO  news  chief. 


DORTHEA  COX  has  been  appointed 
first  talks  producer  for  the  Canadian 
Broadcasting  Corp.  Maritime  region 
with  headquarters  at  Halifax.  Miss 
Cox  joined  the  CBC  staff  in  Septem- 
ber to  study  production  methods  at 
the  Toronto  studios,  and  in  her  new 
post  will  develop  new  speaking  talent 
in  the  Atlantic  coast  provinces  of 
Canada  for  use  on  regional  and  net- 
work programs. 

JORGE  PELAEZ.  formerly  artistic 
director  of  Radio  El  Condor.  La  Paz, 
Bolivia,  has  joined  the  Latin-Ameri- 
can section  of  NBC's  international 
division  as  a  writer-announcer. 

VANCE  GRAHAM,  NBC  Hollywood 
producer,  has  joined  KMPC  Beverly 
Hills,  as  announcer. 

EARL  TOWNER,  musical  director  of 
l\felodies  America  Loves  on  KNX 
Hollywood,  is  father  of  a  boy. 

PAUL  SNYDER,  formerly  on  the 
Announcing  staff  of  WGN  Chicago,  has 
hppn  appointed  program  director  of 
WHIP  Chicago,  which  plans  to  begin 
operations  Feb.  22. 

EDDIE  LEWIN,  honorably  dis- 
charged from  the  Army,  has  joinpd 
KVEC  San  Luis  Obispo.  C.al.,  as  an- 
nouncer. 

ROBERT  E.  GROSS,  former  an- 
nouncer of  WMRN  Marion.  O.,  has 
joined  KYW  Philadelphia,  succeeding 
Marion  Basel,  resigned. 

JOSEPH  McCAULEY,  announcer  of 
WIP  Philadelphia,  and  Rosaline  Sin- 
nott,  are  to  be  married  Feb.  14. 


Women's  Campaign 

ASSN.  OF  WOMEN  Directors  of 
the  NAB  at  a  conference  at  the 
Hotel  Roosevelt,  New  York,  Feb. 
19,  will  inaugurate  an  "American 
Home  Campaign"  to  be  carried  out 
by  women  broadcasters  and  18  na- 
tional organizations.  Purpose  of 
the  drive  is  to  utilize  the  programs 
of  the  640  women  directors  for 
conveying  messages  about  home 
problems,  child  care,  etc.  Cooperat- 
ing organizations  are  the  National 
Congress  of  Parents  &  Teachers, 
the  National  Music  Council  and  the 
National  Council  of  Church 
Women.  Parents  magazine  will 
sponsor  a  contest  in  conjunction 
with  the  campaign. 


TOM  McMAHON,  sports  editor  and 

announcer  of  WAGE  Syracuse,  N.  Y., 

is  the  father  of  a  boy. 

DAN    HYLAND    Jr.,    formerly  of 

WHAI  Greenfield.  Mass.,  has  joined 

the  staff  of  WMFF  Plattsburg,  New 

York. 

WILLIAM  B.  McGRATH,  former 
production  manager  of  WNEW  New 
York,  has  been  named  sales  promo- 
tion manager,  succeeding  Jerome  Sill, 
resigned. 


KEEP  UP 

WITH  THE 

SHIFTING 

WITH 

RADIO 


WEED 

A  TVTTY  r"A\/fDA  MV 


RADIOS  TATIO  N  REP  RES  E  NT  ATI  VE  S 

K?  »f*fet'  <■*  '  ■    '  " 

NEW  YORK  •  BOSTON  •  CHICAGO 
DETROIT    •    SAN  FRANCISCO    •  HOLLYWOOD 

- 
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SAN  ANTONIO 

CBS 

For  SOUTH  TEXAS 
and 

LONE  STAR  CHAIN 


RICH,  GROWING 

TEXAS 

Leads  The  Nation 
with  5  °f  the 

16  "AF>  MARKETS 

-and  2  of  them  are 
thoroughly  covered  by 

KTSA! 


KTSA  DELIVERS  A  STRONG  SALES  PUNCH  into  one  of  America's 
richest,  most  productive  market  areas.  For  in  KTSA's  64  county 
primary  area — are  two  of  Texas'  five  markets  classed  by  Dr.  Philip 
M.  Hauser  of  the  U.  S.  Census  Bureau  as  "Al" — San  Antonio  and 
Corpus  Christi. 

Growing  amazingly  during  these  war  times,  these  two  metro- 
politan areas  are  among  the  16  U.  S.  markets  which  Dr.  Hauser 
declares  show  the  best  prospects  for  retaining  their  war  time 
growth.  To  get  in  tune  with  this  rich,  productive  market  area — use 
KTSA,  San  Antonio! 


550 kc 


MEMBER: 


CENTRAL  SALES  OFFICE 
BD5  PETROLEUM  BUILDING 
DALLAS,  TEXAS 

KEN  L.  SlBSDN 
GENERAL  SALES  MANAGER 


REPRESENTED  NATIONALLY  BY 

JOHN  BLAIR  AND  COMPANY 
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CARL  KENT,  announcer  of  KHJ 
Hollywood,  has  resigned  to  accept  a 
film  contract  with  RKO  Radio  Pic- 
tures. 

BILL  HERBERT,  special  events 
department  of  the  CBC  Vancouver, 
has  been  assigned  war  correspondent 
to  the  North  Pacific  area,  with  head- 
quarters at  Prince  Rupert,  B.  C. 

NANCY  HOPE  HAMBURT,  form- 
erly with  CBR  Vancouver,  has  joined 
CBL  Toronto,  as  network  announcer. 

TED  LE  VEQUE  has  joined  CBR 
Vancouver  as  special  effects  director. 

JOHN  KANNAWIN,  director  of  the 
Overseas  Unit  of  CBC  is  returning  to 
Great  Britain  after  a  trans-Canada 
tour. 

STANLEY  MAXTED,  former  CBC 
producer,  now  with  BBC  London,  has 
been  appointed  a  war  correspondent. 

ISABEL  PLACEK  is  the  new  pro- 
gram director  of  KWBW  Hutchinson, 
Kan.  Kay  Bigler  is  the  new  music 
director. 

EVELYN  HART,  script  writer  of 
WFIN  Findlay,  Ohio,  has  joined  the 
script  department  of  WABC  New 
York. 


Fighters'  Rosaries 

6,000  ROSARIES  are  en 
route  to  South  Pacific  fight- 
ers because  of  a  letter  sent  to 
Paul  B.  Saltimieras,  director 
of  the  Lithuanian  Victory 
Hour,  WGES  Chicago,  by 
former  musical  director  of  the 
program,  Pvt.  Stanley  Ra- 
kauskas,  now  a  chaplain's  as- 
sistant, who  requested  the 
beads  for  Catholic  boys  who 
"all  seem  to  have  lost  their 
rosaries  in  combat."  The  re- 
quest was  fulfilled  by  WGES 
listeners  after  six,  brief, 
nightly  references  to  the  let- 
ter. Army  and  Navy  support- 
ed the  drive  and  arranged  for 
their  own  chaplains  to  bless 
the  rosaries  received. 


RITA  HACKETT,  WSAI  Cincinnati 
fashion  commentator,  has  returned  to 
the  air  following  birth  of  a  girl.  She 
is  the  wife  of  James  Cassidy,  WLW- 
WSAI  director  of  special  events. 


FRED  GARRIGUS,  director  of  war 
programs  and  special  broadcasts  for 
WEEI  Boston,  for  the  next  three 
months  will  act  as  radio  planning  and 
production  consultant  for  the  1944 
Red  Cross  War  Fund  radio  bureau 
in  Boston. 

MARY  COLLETT  BLACK,  former- 
ly a  member  of  the  traffic  department 
of  WSGN  Birmingham,  Ala.,  is  now 
in  the  continuity  department. 

EUGENE  STINSON,  acting  director 
of  WABC-FM,  CBS  FM  station  in 
New  York,  has  taken  on  additional 
duties  as  music  director  of  WABC 
New  York. 

CHARLES  LEVINE,  formerly  on  the 
editorial  staff  of  various  newspapers 
and  magazines,  has  joined  CBS  Holly- 
wood press  information  department. 

MARJORIE  WILTEN  has  replaced 
Katharine  Darst  as  news  commenta- 
tor on  KMOX  St.  Louis.  Lewis  Shu- 
mate, with  KMOX  since  1932,  has 
been  appointed  production  manager  of 
the  station. 

MAX  HENDERSON,  formerly  of 
WMIN  Minneapolis,  has  joined  the 
announcing  staff  of  KSO-KRNT  Des 
Moines. 


PITCH    FOR  EX-SERVICEMEN 

seeking  jobs,  as  feature  of  the 
weekly  Blue  Heidt  Time  for  Hires, 
was  discussed  by  this  agency-talent- 
network  group  after  initial  broad- 
cast on  Jan.  25.  Sponsored  by 
Charles  E.  Hires  Co.  (root  beer), 
series  stars  Horace  Heidt  and  each 
week  presents  two  ex-servicemen 
for  whom  sponsor  attempts  to  lo- 
cate jobs.  Checking  job  offers  (1  to 
r,  front  row)  are  Lou  Foulton,  writ- 
er of  the  program ;  Robert  C.  Cole- 
son,  West  Coast  radio  manager  of 
N.  W.  Ayer  &  Son,  agency  servic- 
ing account;  Horace  Heidt;  Back 
row,  Max  Wylie,  agency  New  York 
radio  production  manager;  Jack 
Rourke,  agency  producer;  Terry 
O'Sullivan,  announcer;  Leo  Tyson, 
Blue  western  division  program  di- 
rector. 


'Look'  Experiments 

ALBERT  R.  PERKINS,  former 
script  director,  and  manager  of  the 
program  writing  staff  of  CBS,  joins 
Look  magazine  Feb.  21  as  film  and 
radio  director  to  supervise  radio 
and  television  research,  and  to 
handle  motion-picture  releases.  The 
appointment  is  in  line  with  a  plan 
to  do  experimental  work  in  radio, 
television  and  motion  pictures,  ac- 
cording to  Harlan  Logan,  editor 
and  general  manager. 


Freeland  Honored 

WESTINGHOUSE  Electric  and 
Manufacturing  Co.  has  chosen 
Frederick  Freelana,  WOWO-WGL, 
WOWO-FM  production  manager, 
as  recipient  of  two  patent  awards 
for  inventions  made  in  the  field  of 
television.  Public  announcement  of 
the  systems  will  be  made  later. 


PORTLAND,  OREGON 

*KEY  TO  THE  GREAT  WEST* 

5,000  Watts 
620  Kilocycles 

NBC  RED  NETWORK 

Represented  Nationally  by 

EDWARD  PETRY  &  CO.,  Inc. 


THE  BRAN  HAM  COMPANY 


jVew 


KTHS  Hot  Springs,  Ark. 

KWKH .    .    i    .    .    .    Shreveport,  La. 

KTBS  Shreveport,  La. 

WCPO  Cincinnati,  Ohio 

WTJS  Jackson,  Tenn. 

WNOX  Knoxville,  Tenn. 

WMC  Memphis,  Tenn. 

KTBC  Austin,  Texas 

KRIC  Beaumont,  Texas 

KRIS     ....  Corpus  Christi,  Texas 

KRLD  Dallas,  Texas 

KXYZ  Houston,  Texas 

WCHS  Charleston,  W.  Va. 

WBLK  Clarksburg,  W.  Va. 

WSAZ  ....  Huntington,  W.  Va. 
WPAR  ....    Parkersburg,  W.  Va. 
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Detrola 

goes 
forward 

There's  new  activity  at 
Detrola  Radio.  Under  the  direc- 
tion of  Mr.  C.  Russell  Feldmann — 
a  radio-electronic  pioneer  who 
led  the  way  in  the  development 
of  the  automobile  radio — 
the  Detrola  plant  and  personnel 
have  been  completely  reorgan- 
ized. Large  sums  of  money  have 
been  spent — for  the  installa- 
tion of  thp  most  modern 

research,  development  and  pro- 
duction facilities.  Many  new  workers, 
including  some  of  the  best 
minds  in  radio  engineering,  now 
proudly  wear  the  Detrola  badge. 
All  this  plant  and  personnel  are 
now  engaged  in  supplying 
the  armed  forces 

under  New 

with  an  ever  increasing  flow  of 
precision-built  equipment. 
That's  our  job  today. 
All  of  it  will  be  available  for 
the  production  of  ultra-modern, 
ultra-quality  peacetime 
radio  and  other  devices. 
That's  our  aim  for  tomorrow. 

Direction 

DETROLA  RADIO 

DIVISION  OF  INTERNATIONAL  DETROLA  CORPORATION  .  BEARD  AT  CHATFIELD,  DETROIT  9,  MICH.  Jl 

C.  RUSSELL  FELDMANN  •  PRESIDENT  jjHHH 
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the  SuAincdi  OF 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


WHO  Des  Moines 

DePree  Chemical  Co.,  Holland,  Mich. 
(Wheatamin  tablets),  sp  Weekly,  thru 
Roche,  Williams  &  Cunnyngham,  Chi- 
cago. 

Johnson  &  Johnson  Co.,  New  Brunswick, 

N.  J.   (baby  powder),  6  ta,  13  weeks, 

thru  Young  &  Rubicam,  N.  Y. 
Iowa    Hereford    Assn.,    Washington,  la. 

(livestock  sale),   6  sa  weekly,  direct. 
Wm.  H.  Wise  &  Co.,  N.  Y.  (auto  repair 

manual,  Popular  Mathematics),  6  t,  thru 

Huber  Hoge  &  Sons,  N.  Y. 
Vick  Chemical  Co.,  N.  Y.   (all  products), 

2  sa,  13  weeks,  thru  Morse  International, 

N.  Y. 

American  Chicle  Co.,  Long  Island  City, 
N.  Y.  (Adams  Clove  Gum),  7  ta  weekly, 
52  weeks,  thru  Badger  &  Browning, 
Boston. 

Pillsbury  Flour  Mills,  Minneapolis  (Golden 
Bake  Mix),  3  ne,  thru  McCann-Erick- 
son,  Minneapolis. 

KDKA  Pittsburgh 

Penn  Tobacco  Co.,  Wilkes-Barre  (Kentucky 
Club  Tobacco  and  Julep  Cigarettes)  3 
sa  weekly,  13  weeks,  thru  H.  M.  Kiese- 
wetter,  N.  Y. 

Mennen  Co.,  Newark  (shave  products)  3  sa 
weeks,  thru  Russel  M.  Seeds  Co.,  Chi- 
cago. 

Duquesne  Brewing  Co.,   Pittsburgh,   2  sp 

weekly,  52  weeks,  thru  Walker  &  Down- 
ing, Pittsburgh. 
Pillsbury  Flour  Mills,  Minneapolis  (Golden 

Bake  Mix),  sa  weekly,   13   weeks,  thru 

McCann-Erickson,  N.  Y. 
Pure  Foods  Co.,  Mamaroneek,  N.  Y.  (Herb 

Ox),  sa  weekly,   13  weeks,  thru  J.  M. 

Mathes,  N.  Y. 
Sterling    Oil    Co.,    Emlenton,   Pa.    (oil  & 

gas),  6  sa  weekly,  26  weeks,  thru  Walker 

&  Downing,  Pittsburgh. 
Vick    Chemical    Co.,    New   York  (cough 

drops),  2    so    weekly,    13    weeks,  thru 

Morse  International,  N.  Y. 

WENR  Chicago 

Goldenrod  Ice  Cream  Co.,  Chicago,  sa 
weekly,  52  weeks,  thru  Goodkind,  Joice 
&  Morgan,  Chicago. 

Republic  Pictures  N.  Y.  (Fighting  Sea- 
bees  movie) ,  10  sa  weekly,  thru  Donahue 
&  Coe,  N.  Y. 


WCAE  Pittsburgh 

American  Chicle  Co.,  N.  Y.  (gum),  36  ta 
weekly,  13  weeks,  thru  Badger-Browning- 
Hershey,  N.  Y. 

Blue  Moon  Foods,  Thorpe,  Wis.  (cheese), 

5  ta  weekly,  13  weeks,  thru  Reineeke- 
Ellis-Youngreen  &  Finn,  Chicago. 

C.  A.  Briggs  Co.,  Cambridge,  Mass.  (HB 

cough  drops),   5  sa  weekly,  thru  Hor- 

ton-Noyes  Co.,  Providence. 
Carter    Products,    New    York    (Arrid),  3 

ta  weekly,  52  weeks,  thru  Small  &  Seif- 

fer,  N.  Y. 

Curtis  Publishing  Co.,  Philadelphia  (Sat- 
evepost),  13  sa  weekly,  52  weeks,  thru 
MacFarland,  Aveyard  &  Co.,  Chicago. 

Chattanooga  Medicine  Co.,  Chattanooga 
(Black  Draught),  10  ta  weekly,  39 
weeks,  thru  Nelson  Chesman,  Chatta- 
nooga. 

Clearfield  Taxidermy  Co..  Pittsburgh,  8  sa 
weekly,  thru  Walker  &  Downing,  Pitts- 
burgh. 

Clark  Bros.  Chewing  Gum  Co.,  Pittsburgh 
(Teaberry  Gum),  sp  weekly,  52  weeks, 
thru  Walker  &  Downing,  Pittsburgh. 

Drake  Baking  Co.,  Pittsburgh,  2  sa  week- 
ly,   39   weeks,  thru   Ketchum,  MacLeod 

6  Grove.  Pittsburgh. 

Dr.  Ellis  Sales  Corp.,  Pittsburgh  (beauty 
products),  5  ne  weekly,  thru  Walker  & 
Downing,  Pittsburgh. 

Durkee  Famous  Foods,  N.  Y.  (Soyarich 
Flour  &  Soya  Bits),  6  ne  weekly,  13 
weeks,  thru  Duane  Jones,  N.  Y. 

WOR  New  York 

R.  B.  Davis  Sales  Co.,  New  York  (Cut- 
Rite  Waxed  Paper) ,  sa,  thru  Chas.  Dal- 
las Reach  Co.,  Newark,  N.  J. 

Blue  Moon  Foods  Inc.,  Thorpe,  Wis. 
(cheese  specialties),  sa,  13  weeks,  thru 
Reincke-Ellis-Younggreen  &  Finn,  Chi- 
cago. 

Assn.  of  Mfgrs.  of  Confectionery  and 
Chocolate,  New  York  (institutional),  sa, 
13  weeks,  thru  Scheck  Adv.,  Newark, 
N.  J. 

S  &  W  Fine  Foods  Inc.,  San  Francisco 
(Eastern  Division),  5  ne  weekly,  thru 
Samuel  Croot  Co.,  N.  Y. 

KYA  San  Francisco 

Chronicle,  San  Francisco  (newspaper),  63 

ne  weekly,  52  weeks,  direct. 
Army  &  Navy  Stores  San  Francisco,  6  sp 

weekly,  direct. 

KMOX  St.  Louis 

Hunter  Packing  Co.,  East  St.  Louis,  111.,  3 
sp  weekly,  13  weeks,  thru  Oakleigh- 
French  Adv.  Agency,  St.  Louis. 

Fischer  Meat  Co.,  St.  Louis,  6  sp  weekly, 
direct. 

St.  Louis  Star-Times,  St.  Louis,  6  sp  week- 
ly, direct. 

Major  B  Vitamins,  N.  Y.  3  sp  weekly, 
thru  Peck  Adv.,  N.  Y. 


WKZO  Kalamazoo-Grand  Rapids 

Automobile  Club  of  Michigan,  5  ne  weekly, 
13  weeks,  thru  Stockwell  &  Marcuse,  De- 
troit. 

Colgate-Palmolive-Peet  Co.,  Jersey  City,  20 
ta  weekly,  thru  Ted  Bates  Inc.,  New 
York. 

DePree  Chemical  Co.,  Holland,  Mich. 
(Wheatamin  Tablets),  5  ne  weekly,  13 
weeks,  thru  Roche,  Williams  &  Cunnyng- 
ham, Chicago. 

P.  Duff  &  Sons,  Pittsburgh  (waffle  mix), 
3  so  weekly,  13  weeks,  thru  W.  Earl 
Bothwell,  Pittsburgh. 

Ex-Lax  Co.,  Brooklyn,  5  ta  weekly,  13 
weeks,  thru  Joseph  Katz,  New  York. 

Ironized  Yeast,  Rahway,  N.  J.,  5  ta  week- 
ly, 52  weeks,  thru  Ruthrauff  &  Ryan, 
N.  Y. 

Michigan  Bell  Telephone  Co.,  21  so  week- 
ly, 26  weeks,  thru  N.  W.  Ayer  &  Son, 
N.  Y. 

Monticello  Drug  Co.,  Jacksonville,  Fla.,  3 
sa  weekly,  direct. 

Pillsbury  Flour  Co.  (Golden  Bake  Mix), 
Minneapolis,  15  ta  weekly,  thru  Mc- 
Cann-Erickson, Minneapolis. 

Rit  Products  Co.,  Chicago,  8  ta  weekly, 
thru  Earle  Ludgin,  Chicago. 

Wolverine  Ins.  Co.,  6  ne  weekly,  26  weeks, 
direct. 

KYW  Philadelphia 

Bell  Telephone  Co.  of  Pennsylvania,  Phila- 
delphia (telephone  service) ,  7  ta  weekly, 
13  weeks,  thru  Gray  &  Rogers,  Phila- 
delphia. 

Gaby  Sales  Co.,  Philadelphia  (hand  lotion 
and  sun  tan  oil) ,  3  so  weekly,  52  weeks, 
thru   Harry   Feigenbaum,  Philadelphia. 

Marlin  Firearms  Co.,  New  Haven,  Conn. 
(Shaving  cream).  3  sa  weekly,  13  weeks, 
thru  Craven  &  Hedrick,  N.  Y. 

Chris  Hansen  Labs.,  Little  Falls,  N.  Y. 
(Junket).  10  to  weekly,  13  weeks,  thru 
Mitchell  Faust,  Chicago. 

Western  Saving  Fund  Society,  Philadelphia 
(checking  service).  2  so  weekly.  52 
weeks,  thru  John  Falkner  Arndt,  Phila- 
delphia. 

Adam  Scheidt  Brewing  Co.,  Norristown, 
Pa.  (Valley  Forge  Beer),  6  sp  weekly, 
52  weeks,  thru  Lawrence  I.  Everling, 
Philadelphia. 

Breyer  Ice  Cream  Co.,  Philadelphia  (ice 
cream ) ,  49  so  weekly,  52  weeks,  thru 
McKee  &  Albright,  Philadelphia. 

Richard  Hudnut,  New  York  (Three  Flow- 
ers Powder) ,  6  sa  weekly,  13  weeks, 
thru  Kenyon  &  Eckhardt.  N.  Y. 

KFRC  San  Francisco 

Langendorf  United  Bakeries,  San  Fran- 
cisco (bread),  6  ta  weekly,  thru  Erwin, 
Wasey  &  Co.,  San  Francisco. 

Folies  Bergere,  San  Francisco,  4  ta  weekly, 
thru  Allied  Adv.  Agencies,  San  Fran- 
cisco. 

Pacific  Tel.  &  Tel.  Co.,  San  Francisco,  6  t 
weekly,  13  weeks,  direct. 


RADIO  DRIVE  AIDS 
PA.  COAL  OUTPUT 

ATTEMPTING  to  boost  coal  pro- 
duction in  the  anthracite  area  of 
Pennsylvania,  Anthracite  Indus- 
tries, New  York,  is  using  radio, 
as  well  as  newspapers,  to  reach 
miners,  while  newspapers  only 
are  being  used  in  a  separate  con- 
sumer campaign  explaining  to 
home-owners  and  other  coal  users 
the  facts  about  anthracite's  sup- 
ply and  demand. 

Titled  The  Coal  Call,  and  heard 
on  seven  stations,  the  program  is 
presented  as  an  appeal  from  local 
figures  and  the  mining  industry 
itself,  to  step  up  coal  out-put. 
Speakers  include  the  mayor  of 
Hazleton,  Pa.,  a  New  Jersey  coal 
dealer,  and  the  miners  them- 
selves. The  program's  message  is 
a  plea  to  increase  production  so 
that  the  anthracite  industry  can 
take  care  of  customers  who  have 
converted  from  some  other  fuel 
to  anthracite. 

The  quarter-hour  series  is  heard 
live  on  WAZL  Hazleton,  WKOK 
Sunbury,  WBAX  Wilkes-Barre, 
WARM  Scranton  Monday  through 
Friday,  6:45-7  p.m.,  and  in  re- 
corded form  at  varying  hours  on 
WGBI  Scranton,  WBRE  Wilkes- 
Barre,  WEEU  Reading.  Anthra- 
cite Industries  also  used  radio  last 
fall  to  call  attention  to  newspaper 
ads  giving  tips  on  how  to  con- 
serve coal.  Agency  is  N.  W.  Ayer 
&  Son,  New  York. 


FRE  Meeting 

NEED  for  uniform  standards  of 
college  training  for  careers  in  ra- 
dio was  stressed  Jan.  28  by  the 
Federal  Radio  Education  Com- 
mittee at  a  meeting  of  the  execu- 
tive committee  at  the  Statler  Ho- 
tel, Washington.  A  committee 
headed  by  Kenneth  G.  Bartlett, 
director  of  the  Radio  Workshop, 
Syracuse  U.,  announced  a  tenta- 
tive list  of  standards,  to  be  sub- 
mitted to  100  colleges  for  evalua- 
tion. Speakers  included  William 
D.  Boutwell,  director  of  Radio, 
Publications  &  Exhibits,  U.  S. 
Office  of  Education;  H.  B.  Sum- 
mers, Blue  Network  manager  of 
Public  Service;  Gertrude  Broder- 
ick,  FREC  executive  secretary; 
Sir  Gerald  Campbell,  British  min- 
ister plenipotentiary,  and  Evelyn 
Gibbs  of  the  BBC. 


New  Tone  Control 

TONE  CONTROL  and  reproduc- 
tion  of  music  exactly  as  it  is  played 
has  been  developed  by  the  Meissner 
Mfg.  Co.,  Mt.  Carmel,  111.,  G.  V. 
Rockey,  vice-president,  claimed  last 
week,  in  announcing  the  firm  had 
entered  the  radio-phonograph  mar- 
ket. The  new  radio  set  and  record 
player  will  incorporate  short  and 
long  wave  reception,  frequency 
modulation  and  other  improve- 
ments.! Sets  will  be  priced  from 
$1,000.  A  pioneer  in  the  FM  field,  { 
Meissner  Mfg.  Co.,  holds  the  second 
FM  license  issued  in  the  U.  S. 


MBS  Up  in  January 

MUTUAL  billings  for  January 
show  an  increase  of  77.4%  over  the 
same  month  in  1943.  Total  for  the 
past  month  stands  at  $1,760,299, 
compared  to  $992,104  for  January 
a  year  ago. 


BOZEMAN 


ON   ACTIVE  DUTY!   .   .   .  Any 
drive  for  business  in  the  Pacific  North- 
west markets  is  assured  of  its  objectives 
behind  veterans  such  as  these! 

The  PACIFIC  NORTHWEST  GROUP 
KXL  Joseph  H.  McGillvra 

KFPY  „      The  Katz  Company 

Z  NET  The  Walker  Company 

Buy  2  markets,  save  5%;   buy   all  3 
markets,  save  10%. 
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BITUMINOUS  CASUALTY  Co., 
Rock  Island,  111.,  on  Fob.  6  begins 
sponsorship  of  a  quarter-hour  news 
commentary  program,  Ask  Steinkonf 
or  Schacher,  Sundays  on  WBBM 
Chicago.  Contract  is  for  52  weeks. 
Agency  is  L.  W.  Ramsey  Adv.  Co., 
Chicago. 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati (American  Family  soap),  on 
Feb.  7  begins  sponsorship  of  a  quarter- 
hour  program,  John  Harrington  &  the 
Neios,  Mondays  through  Fridays,  on 
WBBM  Chicago.  Contract  is  for  52 
weeks.  Agency  is  H.  W.  Kastor  & 
Sons,  Chicago. 

SACHS  QUALITY  FURNITURE 
Co.,  New  York,  on  Jan.  31  added  a 
half-hour  public  service  feature  to  its 
schedule  on  WMCA  New  York.  Sachs 
continues  its  spot  announcements  and 
variety  show  on  WMCA,  as  well  as 
Sunday  programs  o".  WOV  and 
WEVD  New  York.  Business  placed 
direct. 

E.  L.  MABRY,  formerly  president  of 
Prince  Matchabelli  Perfumery  Inc., 
New  York,  has  been  named  chairman 
of  the  board.  Prince  Matchabelli.  a 
subsidiary  of  Vick  Chemical  Co., 
sponsors  the  Stradivari  Orchestra  on 
NBC. 

AFFILIATED  PRODUCTS  Inc., 
New  York,  has  named  Lawrence  C. 
Gumbinner  Adv.,  New  York,  to  han- 
dle advertising  for  its  New  York  Di- 
vision, producers  of  Vida-Ray  cosmet- 
ics and  perfums.  No  radio  is  planned. 

WILLIAM  A.  PLUDO,  sales  mana- 
ger of  Adam  Hat  Stores,  New  York, 
extensive  radio  advertiser,  has  been 
promoted  to  vice-president  in  charge 
of  sales  promotion  and  public  rela- 
tions, a  new  post.  He  continues  as 
sales  manager,  and  Mr.  Leon  Gold- 
berg is  advertising  manager. 

CAMPBELL  SOUP  CO.,  Camden, 
N.  J.,  has  announced  the  election  of 
Carl  C.  Austin,  Harry  F.  Jones,  and 
Oliver  G.  Willits  as  vice-presidents. 
Mr.  Austin,  sales  manager  since  1911, 
will  continue  in  that  position.  Mr. 
Jones,  advertising  manager  since  1910, 
will  continue  to  direct  all  advertising. 
Mr.  Willits,  former  purchasing  agent, 
was  also  named  assistant  to  the  pres- 
ident. 

MAX  AMS  Inc.,  New  York,  makers 
of  Airline  prune  juice,  on  Feb.  21 
joins  the  sponsor  list  of  Bessie 
Beatty's  quarter-hour  participating 
J  program  on  WOR  New  York,  Mon- 
day through  Friday.  Contract  is  for 
52  weeks.  Agency  is  Ideas,  New  York. 


FUTURE  BREWING  for  This  Is 
the  Underground  as  Thomas  J. 
Doyle  (seated  left),  vice-president 
of  Atlas  Brewing  Co.,  Chicago 
signs  a  52-week  contract  with 
WBBM  Chicago  representative  for 
the  series.  Program  based  on  ac- 
tual activities  of  the  European  un- 
derground, was  sustaining  prior  to 
sale.  With  Mr.  Doyle  are  (seated 
right) :  Walter  Preston,  WBBM 
program  director;  Stanley  Levy 
(standing  left),  WBBM  salesman; 
and  Charles  Garland,  WBBM  sales 
manager.  Arthur  Meyerhoff  &  Co., 
Chicago  is  agency  for  the  account. 

KROGER  GROCERY  &  BAKING 
Co.,  Cincinnati  (Hot-Dated  coffee), 
on  Feb.  21  will  add  KWTO  Spring- 
field, Mo.  to  its  list  of  stations  carry- 
ing Linda's  First  Love,  quarter-hour 
daytime  serial.  Agency  is  Ralph  H. 
Jones  Co.,  Cincinnati. 

PURITY  BREAD  Ltd.,  Toronto 
(chain  bakers),  on  Feb.  7  starts 
Square  Shooters,  children's  program 
to  combat  child  delinquency,  Mon. 
thru  Fri.  on  CJBC  Toronto,  with 
plans  for  expansion  later.  Account 
was  placed  by  A.  McKim  Ltd.,  To- 
ronto. 

PRATT  FOOD  Co.,  Guelph,  Ont, 
(medicinal),  started  on  Feb.  5  half- 
hour  Saturday  night  barn  dance  on 
CKNX  Wingham,  Ont.,  as  test  pro- 
gram. Concern  is  new  to  radio.  Ac- 
count was  placed  by  A.  McKim  Ltd., 
Toronto. 

WESTERN  CANADA  Flour  Mills 
Ltd.,  Toronto  (Purity  Oats),  starts 
on  Feb.  14  one  minute  singing  spot 
announcements  3  to  4  times  weekly  on 
17  Canadian  stations.  Account  was 
placed  by  A.  McKim  Ltd.,  Toronto. 

HENRY  K.  WAMPOLE  &  Co.  Ltd., 
Perth,  Ont.  (cod  liver  oil  extract), 
has  started  spot  announcements  on 
30  Canadian  stations  several  times 
weekly.  Account  was  placed  by  J.  J. 
Gibbons  Ltd.,  Montreal. 


Miles  Labs.  Promotes 
Beardsley  to  Presidency 

CHARLES  S.  BEARDSLEY,  vice- 
president  and  director  of  sales  and 
advertising  of  Miles  Laboratories, 
Inc.,  Elkhart,  Ind.  was  named  presi- 
dent last  month,  succeeding  his 
brother,  the  late  Arthur  L.  Beards- 
ley.  At  the  same  time,  Franklin  B. 
Miles,  grandson  of  the  founder  of 
the  company  was  elected  treasurer, 
and  two  new  directors,  Walter  R. 
Lerner  of  Elkhart,  and  Dr.  David 
E.  Beardsley,  Cedar  Rapids,  la. 
were  elected  to  fill  board  vacancies. 

In  assuming  his  new  duties  as 
president,  Mr.  Beardsley  will  con- 
tinue the  sales  and  advertising 
policies  which  he  has  been  active 
in  developing  since  he  joined  the 
Miles  organization  in  1926.  Well- 
known  to  the  industry,  he  served 
three  years  as  president  of  the 
Proprietary  Assn.,  and  is  now 
Chairman  of  the  public  relations 
committee1  of  that  body.  He  is  also 
vice-president  of  the  American 
Foundation  for  Pharmaceutical 
Education. 


LYONS  VAN  &  STORAGE  Co.,  Los 
Angeles,  formerly  a  consistent  user  of 
West  Coast  spot  radio,  on  Feb.  7 
starts  sponsoring  a  thrice-weekly 
quarter-hour  of  music  on  10  Blue  Cali- 
fornia and  Nevada  stations,  Mon., 
Wed.,  Fri.,  4:30-4:45  p.m.  (PWT). 
Contract  is  for  52  weeiis.  Placement 
is  through  BBDO,  Los  Angeles. 

BROADWAY  DEPARTMENT 
STORE  Inc.,  Los  Angeles,  on  Jan.  25 
renewed  for  the  seventh  consecutive 
year  its  twice  daily  quarter-hour  news- 
casts Broadway  Hews  on  KHJ  Holly- 
wood. Lee  Ringer  Adv.,  Los  Angeles, 
has  the  account. 

SUN  SHOE  MFG.  Co.,  Chicago,  and 
Hart  Schaffner  &  Marx,  Chicago 
(men's  clothing)  began  sponsorship 
Jan.  24  of  a  6-weekly,  ten  minute  pro- 
gram, /  Want  A  Job,  Mondays,  on 
WAIT  Chicago.  Contract  is  direct  for 
13  weeks. 

HOOKER  GLASS  &  PAINT  MFG. 
Co.,  Chicago,  about  Mar.  1  will  begin 
sponsorship  of  a  varied  campaign  of 
spot  announcements  on  WBBM 
WISN  WMBD  WSOY  WOC  WLBC. 
Other  stations  are  being  considered. 
Agency  is  Goodkind,  Joice  &  Morgan, 
Chicago. 

FRENCH  KITCHEN  FOOD  Corp., 
Los  Angeles  (spaghetti  sauce),  has 
appointed  Brisacher,  Davis  &  Van 
Norden,  Los  Angeles,  to  handle  its  ad- 
vertising. Firm  currently  is  using  a 
schedule  of  spot  announcements  on 
KHJ  KMPC  KECA  KNX  KOA 
KVOD,  and  will  add  other  stations  to 
the  list. 

RAINIER  BREWING  Co.,  San 
Francisco  (beer)  a  consistent  user  of 
West  Coast  spot  radio  and  recorded 
musical  programs,  on  Feb.  12  starts 
sponsoring  a  weekly  half-hour  musical 
variety  show  on  10  Blue  California 
stations,  Saturday  8  :30  -  9  p.m. 
(PWT).  Contract  is  for  52  weeks. 
Buchanan  &  Co.,  Los  Angeles  agency, 
is  servicing  the  account. 

BENJAMIN  MOORE  &  Co.  Ltd., 
Toronto  (paints),  on  Feb.  29  starts 
talks  on  decoration  weekly  on  CFRB 
Toronto,  and  CFPL  London,  Ont.  Ac- 
count was  placed  by  E.  W.  Reynolds 
&  Co.  Ltd.,  Toronto. 

CHARLES  E.  HIRES  Co.,  Philadel- 
phia (root  beer),  has  started  Heidt 
for  Hires  weekly  on  CJBC  Toronto. 
Account  was  placed  by  N.  W.  Ayer 
&  Son,  New  York. 

ALMS  &  DOEPKE,  Cincinnati  de- 
partment store,  has  renewed  Accord- 
ing to  Hoyt  for  the  third  year  on 
WKRC  Cincinnati. 


Hooper  proves 
It's  a  Bull's-eye! 


A    Million  Pros- 
perous People  in 
Our  Primary  Plus 
a   Hooper  of  91.3% 
80.4%  by  Night! 


by  Day  and 


iooo  WJHL  9io 

Watts   Johnson  City  K.C. 
Tennessee 

REPRESENTED    BY    HOWARD    WILSON  CO. 


PUT 

METROPOLITAN 
JACKSON 
On  Your  1944  Schedule 

.  .  .  Metropolitan  Jackson's  124,558 
people  have  over  $130  million  to 
spend  in  1944.  This  makes  Jackson  a 
"Must"  on  your  1944  schedules.  Re- 
member—WSLI  offers  you  effective 
coverage— at  less  cost! 

"BLUE  NETWORK! 


WEED  &  COMPANY 

NATIONAL  REPKSf£MTAT/VBf 


The  Only 

BLUE 

Network  Station 

Serving 
the  28th  *  u.  s. 

Metropolitan  District 

WFMJ 

Youngstown,  O. 

*  J.  Walter  Thompson  Research  Dept 


Covers  Atlanta  at ' 


Cost! 


SPOT 

"Represented  by  SALES 


towers  OVER  AKRON 

I      Baiic  Blue  Network 

i    5000  WATTS  •  DAY  &  NIGHT 


Mi  ••••Ji-Jsl..'*, 


WEED  &  CO.,  r-lanonal  Representative! 


<  BROADCASTING  •  Broadcast  Advertising 


February  7,  1944  •  Page  43 


NorthCaroiina 

is  the 

Souths  No.1 

Agricultural 
State 


CASH  INCOME  and  GOV'T  PAYMENTS 

(IN  MILLIONS) 

NORTH  CAROLINA 


i 


$221.8 


AVERAGE  OF 
NINE  OTHER 
SOUTHERN  STATES 


Source:  —   Department  of  Agriculture,  lo^O 


WPTF 

with  50.0 00 Watt. 

in  RALEIGH  is 

NorthCaroiin^s 

NO.1 

Salesman 

NBC     —      680     K.  C. 
fli^P   FREE  Cr  PETERS,  NATIONAL  REPRESENTATIVES 


FRANK  P.  ROSENBERG,  exploita- 
tion manager  of  Columbia  Pictures 
Corp.,  New  York,  will  become  direc- 
tor of  advertising,  publicity  and  ex- 
ploitation, Feb.  7.  He  succeeds  David 
A.  Lipton,  who  will  be  inducted  into 
the  Army  on  Feb.  8.  Harry  McWil- 
liams  of  the  exploitation  department, 
will  succeed  Mr.  Rosenberg. 

VERNON  RADCLIFFE,  NBC  pro- 
gram director  for  eight  years,  and 
previously  in  the  agency  field,  has 
been  appointed  vice-president  and  pro- 
duction manager  for  all  programs  pre- 
sented by  the  American  Institute  of 
Food  Products,  New  York,  headed  by 
Dr.  Walter  H.  Eddy.  Current  radio 
activities  include  Dr.  Eddy's  coopera- 
tively sponsored  Food  &  Home  Forum 
on  WOR  New  York,  and  spot  record- 
ings for  various  member  companies. 

VERNOR'S  GINGER  ALE  Co.,  To- 
ronto, has  appointed  .McConnell  East- 
man &  Co.,  Toronto,  as  agency,  and  is 
continuing  weekly  half-hour  recorded 
musical  program  on  CFRB  Toronto. 
Other  radio  plans  have  not  yet  been 
formulated. 

PERFECT  CIRCLE  Co.,  Toronto 
(piston  rings),  starts  live  and  re- 
corded spot  announcement  campaign 
in  March  on  17  Canadian  stations.  Ac- 
count was  placed  by  McConnell  East- 
man &  Co.,  Toronto. 

VOGUE  RUBBER  Co.,  Chicago 
(Vogue  Tyres),  and  Dodson  Ltd.,  Los 
Angeles,  Southern  California  distribu- 
tors for  that  firm,  have  appointed  Da- 
vis &  Beaven  Adv.,  Los  Angeles,  as 
agency. 

MANCHESTER  BISCUIT  Co.  has 
added  KSO  Des  Moines  to  its  radio 
schedule  which  already  includes  the 
Cowles  station  at  Yankton,  S.  D., 
WNAX.  Quarter-hour  program  start- 
ed on  KSO  is  Tune  Crackers,  for  Wal- 
dorf crackers. 


7th  Drug 
Sales 

in  16  Midwestern 
Metropolitan  Districts* 

1.  Chicago    $76,879,000 

2.  St.    Louis    19,630,000 

3.  Kansas  City    17,583,000 

4.  Omaha    5,376,000 

5.  Des  Moines   3,829,000 

6.  Peoria    2,576,000 

7.  TRI-CITIES  ___  2,457,000 

8.  St.  Joseph,  Mo.   2,108,000 

9.  Springfield,    III.    1,911,000 

10.  Cedar  Rapids,  Iowa   1,891,000 

11.  Lincoln,    Neb.    1,733,000 

12.  Springfield,  Mo   1,697,000 

13.  Sioux  City,  Iowa    1,627,000 

14.  Rockford,  III.   1,570,000 

15.  Waterloo,  Iowa    1,263,000 

16.  Decatur,    III.    1,066,000 

*1940  Census 

More  than  200,000  people  shopping  the 
drug  stores  of  the  Tri-Cities;  Rock  Island, 
Moline  and  Davenport  plus  8  other  cities 
and  towns  in  this  Metropolitan  District  will 
buy  your  products  if  you  use— 

.ULIHBf 


5000  WATTS     1270  KC 
BASIC  MUTUAL  NETWORK 
Affiliate:  Rock  Island  ARGUS 


Howard  H.  Wilcon  Co.,  Nat.  Representative* 


DELANEY  SALES  Corp.,  Los  An- 
geles ( Spark-O-Lite  food  supplement), 
after  a  two  month  lapse,  on  Jan.  19 
resumed  for  13  weeks  its  thrice-weekly 
quarter-hour  program  Thoughts  in 
Poetry  with  Don  De  Laney  on  KPAS 
Pasadena.  Agency  is  Warren  P.  Fehl- 
man  Adv.  Co.,  Los  Angeles. 

NEW  LIFE  FOUNDATION,  Los 
Angeles  (religious),  new  to  radio,  on 
Jan.  23  started  sponsoring  a  weekly 
quarter-hour  Sunday  morale  program 
Alexander  Marlcey  on  KFAC  Los  An- 
geles. Contract  is  for  52  weeks.  Smith 
&  Bull  Adv.,  Los  Angeles,  has  the  ac- 
count. 

DEAN.  JOHNSON,  Los  Angeles  (re- 
ligious), on  Jan.  23  started  a  weekly 
quarter-hour  Sunday  program  Cathe- 
dral Hour  on  KMTR  Hollywood.  Con- 
tract is  for  52  weeks.  Smith  &  Bull 
Adv.,  Los  Angeles,  has  the  account. 

OLD  WORLD  FOODS  Inc.,  Beverly 
Hills,  Cal.  (Barra's  wine  sauce),  new 
to  radio,  in  a  13-week  campaign  which 
started  in  early  January,  is  sponsor- 
ing thrice-weekly  participation  in 
Norma  Young's  Happy  Homes  on 
KHJ  Hollywood.  In  addition,  daily 
transcribed  spot  announcements  are 
being  used  on  KSAN  KDYL  WAAF. 
Agency  is  Barrett  &  Co.,  Beverly 
Hills. 

FRENCH  KITCHEN  FOODS,  Los 

Angeles  (dehydrated  foods),  has 
named  Brisacher,  Van  Norden  &  Staff, 
Los  Angeles,  to  handle  its  account. 
Spot  radio  and  sectional  newspaper 
are  planned. 

MAJESTIC  Radio  &  Television  Corp., 
Chicago,  has  named  Irwin  Vladimir  & 
Co.,  New  York,  to  handle  its  advertis- 
ing. Newspaper  and  export  trade  pa- 
pers will  be  used.  No  radio  contem- 
plated. 

MALCOLM  HART,  sales  manager  of 
Pepsodent  Co.,  Chicago,  was  recently 
appointed  to  the  newly-created  posi- 
tion of  director  of  sales.  Phil  Kalech, 
former  central  division  manager  of 
Colgate-Palmolive-Peet,  was  named 
sales  manager.  Paul  Mundie,  Pacific 
Coast  district  manager,  has  been 
moved  to  the  position  of  western  sales 
manager. 

BEN  HUR  PRODUCTS  Inc.,  Los 
Angeles  (coffee,  tea,  spices),  on  Feb. 
21  starts  for  52  weeks  sponsoring  a 
daily  quarter-hour  daytime  comedy- 
dramatic  program,  Aunt  Mary,  on  8 
NBC  California  and  Arizona  stations 
(KFI  KM  J  KPO  KFSD  KTAR 
KVOA  KGLU  KYZM),  Monday 
through  Friday,  10:30-10:45  a.m. 
(PWT).  George  Fogel  has  been  signed 
as  producer,  with  cast  now  being  as- 
signed. Series  will  supplement  weekly 
half-hour  Hollywood  Showcase,  spon- 
sored on  7  CBS  California  and  Ari- 
zona stations,  Friday,  6-6 :30  p.m. 
(PWT).  Latter  program  features 
Hedda  Hopper  as  m.c,  with  new  dis- 
coveries as  talent.  Agency  is  Barton 
A.  Stebbins  Adv.,  Los  Angeles. 
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JOHN  H.  OWEN,  former  secretary- 
treasurer  of  White,  Lowell,  &  Owen, 
New  York,  has  purchased  full  con- 
trol of  the  agency,  changing  the  name 
of  the  firm  to  John  H.  Owen  Inc. 
Harold  A.  White,  former  president, 
and  Mortimer  Lowell,  former  vice- 
president,  have  retired.  Officers  are : 
John  H.  Owen,  president ;  Walter  H. 
Greenlee,  vice-president ;  I.  C.  Sala, 
secretary ;  Marc  Seixas,  space  and 
time  buyer.  The  offices  remain  at  595 
Madison  Ave. 

HAROLD  H.  YOST,  formerly  man- 
ager of  the  Hawaii  Tourist  Bureau, 
has  joined  the  staff  of  Leon  Living- 
ston Adv.  Agency,  San  Francisco. 

RALPH  E.  WIENER,  formerly  with 
Standard  Brands,  Inc.,  Margaret  I. 
Devon  and  Rose  Comito  have  joined 
the  staff  of  the  Pacific  Coast  Adv. 
Agency,  San  Francisco.  Wiener  has 
been  appointed  an  account  executive. 

RALPH  MINTON,  formerly  of  the 
Public  Ledger  promotion  staff  in  Phil- 
adelphia, is  now  with  the  Stewart- 
Jordan  Agency,  Philadelphia,  as  con- 
sultant. 

HERBERT  F.  ZIMMERMANN, 
traffic  manager  at  Needham,  Louis  & 
Brorby,  Chicago,  and  prior  to  that  in 
the  production  department  of  Blackett- 
Sample  -  Hummert,  Chicago,  for  13 
years,  entered  the  Naval  Reserve  Feb. 
2  as  apprentice  seaman. 

WILLIAM  A.  LOTZ,  account  execu- 
tive with  Burton  Browne  Adv.,  Chi- 
cago, recently  joined  the  Navy,  and  is 
stationed  at  Great  Lakes  USNTS, 
Illinois. 

BERTRAM  REIBEL  Adv.  Agency, 
Chicago,  recently  moved  to  new 
quarters  at  165  W.  Wacker  Dr., 
Chicago. 

IANET  MEARS,  formerly  copy  chief 
it  Lansburgh's  Department  Store, 
Washington,  D.  C,  has  joined  the 
•vriting  staff  of  H.  M.  Kiesewetter 
igency,  New  York. 

iV  ALTER  W.  WILEY  Adv.  has 
noved  from  132  W.  43rd  St.  to  8  W. 
Oth  St.,  New  York. 

5ILL  THOMAS,  manager  of  radio 
mblicity  of  Young  &  Rubicam,  New 
fork,  is  now  in  Hollywood  in  connec- 
jion  with  the  premiere  of  Goodyear 
i'ire  &  Rubber  Co.'s  CBS  program 
7te  Star  and  the  Story,  Feb.  6.  He 
,i  expected  back  in  New  York  in  a 
lonth  or  so. 

J3WIS  SNYDER  has  joined  the 
>py  writing  staff  of  J.  Walter 
"hompson  Co.,  New  York.  He  was 
'>rmerly  with  the  New  York  office  of 
racy-Locke-Da  wson. 


OLD 

MEXICO 


tyvhre  thPkest  really  is  4fc 

i  IKIR.CID 

600  KC  CBS 

Business  booms  here.  Thou- 
sands of  new  listeners  in  our 
unrivalled  coverage  area 
make  KROD  the  best  radio 
buy. 

onance  Roderick,  Owner     Val  Lawrence,  Manager 

HOWARD  H.  WILSON  CO. 

National  Representatives 


Mr.  Davidson 


Davidson  a  V-P 

JOHN  S.  DAVIDSON,  director  of 
radio  of  Federal  Adv.,  New  York, 
has  been  named 
a  vice  -  president. 
Mr.  Davidson  has 
headed  the  radio 
activities  of  a 
number  of  agen- 
cies during  the 
past  17  years.  He 
entered  broad- 
casting as  a  mem- 
ber of  the  sales 
and  daytime  pro- 
gram department 
of  NBC,  1926  -  27.  Joining  Ruth- 
rauff  &  Ryan,  New  York,  he 
remained  there  as  radio  director 
for  four  years,  and  then  held 
the  same  post  at  Federal  Adv., 
leaving  after  one  year  to  become 
manager  of  the  radio  department 
of  Young  &  Rubicam,  New  York. 
He  also  served  for  a  period  as  ra- 
dio director  of  J.  M.  Mathes  Inc., 
New  York,  and  returned  to  Federal 
about  1939.' 


LESTER  J.  MALLETTS,  who  has 
served  with  the  media  department  of 
Lord  &  Thomas,  and  with  its  suc- 
cessor, Foote,  Cone  &  Belding,  New 
York,  last  week  became  radio  and 
media  director  of  Weiss  &  Geller, 
New  York.  Mr.  Malletts  has  been  in 
the  advertising  field  for  20  years. 
He  succeeds  Joe  E.  Bloom,  who  as- 
sumes a  managerial  post  with  the  re- 
tail cosmetic  House,  Glemby  Co. 

VANGUARD  ADVERTISING  has 
moved  to  new  quarters  at  15  E.  40th 
St.,  New  York.  Telephone  Murray 
Hill  5-4686. 
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OHIO'S  3rd 
MARKET 

One  of  the 
Nation's  Great 
Steel  Centres. 


WKB 


Y0UNGST0WN,  OHIO 
5000  WATTS   570  XC 
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C.  E.  HOOPER  •  Memphis  Audience  Measurements  •  Nov.-Dec,  1943 


9:00- I 2:00  A.M, 


IllilllliSil 


lliililllill 


■I 


17.7 


10.2 
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37.1 


29.9 
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AND  STILL  GROWING 


STOP — LOOK  and  take  advantage  of 
C.  E.  Hooper  survey  in  Memphis. 

It's  showmanship  that  counts  and  here 
our  cost  for  showmanship — and  leadership 
— is  low.  Swing  to  WMPS  and  you'll  get 
the  listeners. 

BLUE  AND  MUTUAL 

WMPS  is  under  the  same  sound  management  policy  as  WCPO, 
Cincinnati,  Ohio,  and  WNOX,  Knoxville,  Tennessee. 


i 


WMPS 

THE  MEMPHIS  NEWS  STATION 


Affiliated  with 
THE   MEMPHIS  PRESS-SCIMITAR 
REPRESENTED   BY  SPOT  SALES 
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H.  B.  CLARKE,  formerly  in  charge 
of  copy  and  planning  for  McCann- 
Erickson,  New  York,  and  more  re- 
cently consultant  for  both  agencies 
and  advertisers,  and  Roy  A.  Demp- 
sey,  recently  of  the  Air  Corps  and 
formerly  publisher  of  the  California 
Hi-School  magazine,  have  joined  the 
Dan  B.  Miner  Agency,  Los  Angeles, 
as  account  executives. 

PHILIP  MOND  CONWAY,  former- 
ly with  Raymond  Spector  Co.,  and 
previously  with  Kenyon  &  Eckhardt. 
has  joined  Winer  Co.,  New  York,  as 
copy  chief. 

J.  G.  STEVENS,  formerly  account 
executive  of  Raymond  R.  Morgan  Co., 
Hollywood,  has  joined  Glasser-Gailey 
&  Co.,  Los  Angeles,  in  a  similar  capa- 
city. 

THOMAS  H.  MORIARITY,  former- 
ly San  Francisco  executive  of  Camp- 
bell-Ewald  Co.  and  now  with  the  Spe- 
cial Information  Office  of  Headquart- 
ers Air  Service  Command,  was  re- 
cently promoted  to  major. 

CHUCK  LEWIN,  radio  production 
manager  of  Hillman-Shane-Breyer 
Inc.,  Los  Angeles  agency,  has  re- 
signed. 

NORMAN  ROGERS,  night  supervisor 
of  KHJ  Hollywood,  has  joined  Smith 
&  Bull  Adv.,  Los  Angeles,  as  account 
executive. 


CELEBRATING  OPENING  of  the  San  Francisco  office  of  Spencer  W. 
Curtis  Inc.,  representatives  of  stations  and  networks  on  the  West  Coast 
gathered  with  Spencer  W.  Curtis  (foreground),  president  of  the  agency, 
at  a  reception  for  the  occasion.  Standing  (1  to  r)  :  Carl  Nielsen,  NBC; 
Dave  Simmons,  NBC;  Dave  Sandeberg,  Paul  H.  Raymer  Co.;  Walter  G. 
Tolleson,  NBC;  Don  Norman,  NBC;  Glenn  H.  Ticer,  CBS;  Wilt  Gunzen- 
dorfer,  KSRO  Santa  Rosa,  Cal. 


J.  DUDLEY  FLEISCHMANN,  form- 
erly associated  with  various  Buffalo 
agencies,  recently  was  appointed  pro- 
duction manager  of  Strang  &  Prosser, 
Seattle.  Arthur  G.  Lomax,  former  pro- 
duction manager,  has  been  made  a 
vice-president  and  account  executive. 


JAMES  D.  KYSOR,  manager  of  re- 
search and  media  for  Griswold,  Eshle- 
man  Co.,  Cleveland,  and  for  several 
years  associated  with  Campbell-Ewald 
Co.,  Detroit,  has  joined  the  media  de- 
partment of  Foote-Cone  &  Belding, 
Chicago. 


3Cr6S.ii 


Fourteen  million  acres  of  pine  and  hard- 
wood timber  represents  only  one  of  the 
rich  industries  down  in  KWKH-land. 
Now  running  at  peak  production  for  war 
the  lumber  industry  promises  to  add 
even  greater  values  after  Victory  is  won. 
It  adds  to  the  opportunity  for  you  to 
sell  now  and  build  sales  for  the 
future. 


CBS 
50,000  WATTS 


REPRESENTED  BY 

THEBRANHAMCO. 


A      SHREVEPQRT      TIMES  STATION 

SHREVEPORT,  LOUISIANA 


THE  McCARTY  Co.,  headquarters  in 
Los  Angeles,  has  opened  offices  in  the 
Koppers  Bldg.,  Pittsburgh,  with  R.  S. 
Reed  Jr.,  in  charge  as  manager.  Firm 
also  maintains  San  Francisco  offices. 
Hill  Youngblood,  formerly  of  Mc- 
Cann-Erickson  Inc.,  Minneapolis,  and 
Roland  Jacobson,  associated  with 
various  newspapers,  have  been  added 
to  the  agency's  Los  Angeles  staff  as 
account  executives. 

WIN  CLINE,  head  of  Cline  Adv.  Co., 
Boise,  has  been  elected  a  vice-president 
and  co-manager  of  the  Seattle  office 
of  Botsford,  Constantine  &  Gardner. 
Continuing  to  operate  his  own  agency, 
Mr.  Cline  will  work  closely  with  C.  P. 
Constantine  in  administering  accounts 
of  Botsford,  Constantine  &  Gardner 
in  Seattle. 

MARGE  TREMBETH  recently  joined 
the  media  department  of  Simmonds 
&  Simmonds  Inc.,  Chicago. 


Van  Nostrand  to  B  &  B 

ROLAND  VAN  NOSTRAND, 
former  media  director  of  Ivey  & 
Ellington,  New  York,  has  been 
named  network  timebuyer  of  Ben- 
ton &  Bowles,  New  York.  Frank 
Palmer,  with  Benton  &  Bowles'  me- 
dia department  for  a  number  of 
years,  has  been  placed  in  charge 
of  spot  buying.  Before  joining  Ivey 
&  Ellington,  Mr.  Van  Nostrand 
served  as  assistant  media  director 
and  radio  timebuyer  of  Joseph 
Katz  Co.,  New  York.  Buying  has 
been  under  the  direction  of  Frank- 
lin Owens,  who  has  resigned.  A.  G. 
Grass,  who  has  been  with  McCann- 
Erickson  Inc.,  New  York,  and  other 
agencies,  has  succeeded  Mr.  Van 
Nostrand,  at  Ivey  &  Ellington  as 
director  of  media,  including  radio. 


Avoset  Plans 

RADIO  AND  newspapers  in  Alas- 
ka and  Hawaii  are  now  being  used 
to  promote  the  sale  of  Avoset,  a 
"stabilized"  cream  which  can  be 
kept  for  long  periods  without  re- 
frigeration. When  wartime  re- 
strictions are  lifted,  national  dis- 
tribution will  be  developed.  Agency 
for  Avoset  Inc.,  is  Beaumont  & 
Homan,  San  Francisco,  Douglas 
R.  Young  account  executive. 


Oliver  C.  Curtiss 

OLIVER  C.  CURTISS,  account  ex 
ecutive  of  Doremus  &  Co.,  Philadel 
phia  advertising  agency,  died  Jan.  28 
in  Hahnemann  Hospital,  Philadelphia 
after  a  short  illness.  Before  joining  the 
agency  in  1942  he  was  engaged  in 
newspaper  advertising  in  this  city.  His 
wife,  Dorothy,  and  a  daughter,  sur 
vive. 


DAYTON,  O. 
Where 
261 ,722 
people  spent 
$410,000,000 
last  year  for 
things  you  sell. 


Use  Basic  Blue 
WING 

Ronald  B.  Woodyard 
Exce.  Vice  President 
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Hooper,  CAB  Expand  Reports  Effort  Seen  to  Restore 

^       ^  wr,  ,  xV  FCC  Intelligence  Funds 

lo  Lover  Wider  City  Kange 


Both  Are  Based  on  Cross  -  Section  of  Country: 
Scheduled  to  Begin  in  Early  April 


EXPANSION  of  their  activities  to 
provide  reports  on  the  complete 
urban  radio  audience  beyond  the 
cities  in  which  all  the  nationwide 
networks  offer  service  was  an- 
nounced last  week  by  the  two  na- 
tional network  program  rating  or- 
ganizations, C.  E.  Hooper  Inc.  and 
the  Cooperative  Analysis  of  Broad- 
casting. 

The  Hooper  urban  audience  re- 
ports, it  was  announced,  will  be 
"based  on  a  national  cross-section 
of  all  American  cities  of  over  25,- 
000  population,  properly  balanced 
for  population  groups  and  broad- 
cast facilities  to  truly  represent 
52,748,999  urban  Americans."  For 
each  half-hour  program  reported 
on,  4,290  homes  will  be  sampled; 
for  a  five-time-weekly  quarter-hour 
daytime  program,  10,725  homes 
will  be  sampled.  These  reports  will 
be  issued  periodically,  probably 
from  two  to  four  times  a  year,  Mr. 
Hooper  said,  beginning  with  April, 
when  a  report  dated  mid-winter 
1944,  containing  three  comparative 
ratings  on  each  sponsored  national 
network  program  covered  in  the 
network  Hooper  ratings  during 
January  and  February,  will  be 
issued. 

Expand  to  81  Cities 
CAB,  according  to  A.  W.  Leh- 
man, manager,  will  expand  its  re- 
ports from  33  to  81  cities,  repre- 
senting a  cross-section  of  all  cities 
of  50,000  population  or  over,  be- 
ginning "as  soon  as  possible  after 
April  1".  These  reports  will  be 
based  on  4,020  calls  for  an  evening 
half-hour  program,  8,040  calls  for 
a  full  hour  program,  10,050  for  a 
quarter  -  hour  evening  program 
broadcast  five  times  a  week  and 
5,025  for  a  daytime  quarter-hour 
five-times  weekly  program.  These 
data,  which  will  become  part  of 
the  regular  CAB  semi-monthly  re- 
ports, will  all  be  collected  by  the 
telephone  coincidental  method,  the 
CAB  dropping  the  dual  ratings 
based  on  both  coincidental  and  re- 
call methods  it  has  used  for  the 
last  year  and  a  half.  Previously, 
all  CAB  reports  were  based  on  the 
daypart  recall  method. 

For  historical  comparative  pur- 
poses, Mr.  Lehman  stated,  the 
CAB  reports  will  show  a  rating 
for  listening  in  the  present  33  CAB 
cities  as  well  as  in  the  urban 
cross-section  of  81  cities.  In  addi- 
tion to  continuing  its  regular  semi- 
monthly and  monthly  reports,  he 
said,  the  CAB  will  increase  its 
comprehensive  reports  from  two  to 
three  a  year,  each  covering  a  four- 
month  span,  instead  of  the  present 
seven-month  winter  and  five-month 
summer  reports. 

Two    additional    services  were 


also  announced  by  C.  E.  Hooper 
Inc.  One  is  a  report  on  network 
cross-section  audiences,  based  on 
interviews  conducted  in  a  cross- 
section  of  each  network  city  of 
more  than  25,000  population,  trans- 
mitting each  program.  The  other  is 
a  city-by-city  rating  for  sponsored 
network  programs,  showing  the 
rating  of  the  program,  the  ratings 
of  its  competitive  programs  on  the 
other  three  networks,  and  the  rat- 
ings of  the  preceding  and  following 
programs  on  its  network  station  in 
each  city.  These  city-by-city  re- 
ports will  be  issued  three  times  a 
year  for  the  32  hour-network-serv- 
ice cities  covered  by  the  regular 
network  Hooper  reports,  at  a  cost 
of  $40  per  month  per  program  on 
an  annual  order  basis. 

Regular  Reports  Separate 

To  avoid  confusion,  Mr.  Hooper 
explained,  none  of  these  new  serv- 
ices will  be  combined  with  the  regu- 
lar Hooper  reports,  which  will 
continue  to  report  on  sets-in-use, 
ratings,  share  of  audience,  men, 
women  and  children  listening, 
sponsor  identification,  etc.  on  a 
monthly  basis  in  the  32  four-net- 
work-service cities.  All  Hooper  re- 
ports are  based  on  coincidental 
telephone  interviews,  method  used 
consistently  by  this  organization 
since  1934. 

The  new  reports  on  U.  S.  urban 
audiences  for  sponsored  network 
programs,  Mr.  Hooper  stated,  are 
in  large  part  made  possible  by 
present  subscribers  to  the  network 
ratings  and  the  station  audience 
reports,  which  supply  much  of  the 
data  needed,  but,  he  added,  "the 
industry  is  indebted  to  the  four 
networks  for  supplying  the  funds 
required  currently  for  supplemen- 
tary field  work,  tabulation  and  the 
ultimate  publication  of  the  com- 
plete report  which  will  be  delivered 


AN  ADMINISTRATION  effort  to 
restore  $1,654,857,  cut  from  the 
FCC  1945  fiscal  year  budget  re- 
quest by  the  House,  was  reported 
in  the  Senate  last  week.  Adminis- 
tration forces  were  said  to  have 
told  some  members  of  the  Senate 
Appropriations  Committee  the 
President  wanted  to  keep  radio  in- 
telligence activities  in  the  FCC 
despite  recommendations  of  the 
Joint  Chiefs  of  Staff  that  such  ac- 
tivities be  transferred  to  the  mili- 
tary. 

The  1945  Independent  Offices  Ap- 
propriations Bill  (HR-4070)  now 
is  before  the  Senate  Committee, 
having  been  passed  by  the  House 
last  Monday.  Under  a  million- 
dollar  reduction  from  the  RID  and 
another  half-million  from  the 
FBIS,  virtually  all  FCC  radio  in- 
telligence activities,  other  than  nor- 
mal peacetime  functions  such  as 
monitoring  in  this  country  for  un- 
licensed transmitters,  would  be 
abolished  which,  in  effect,  would 
transfer  those  duties  to  the  armed 
services. 

without  charge  to  any  other  sub- 
scriber." 

Mr.  Lehman  described  the  CAB 
expansion  to  81  cities  as  the  first 
step  toward  a  goal  of  supplying  a 
"true  national  rating  service" 
which  will  cover  "all  homes  in  the 
country,  telephone  and  non-tele- 
phone, urban  and  rural".  At  pres- 
ent impossible  to  achieve,  due  to 
the  manpower,  transportation  and 
other  wartime  shortages,  he  said 
that  further  approaches  toward 
this  ideal  will  be  made  as  soon  as 
they  are  feasible. 

The  immediate  expansion  to  81 
cities,  he  said,  will  increase  the 
number  of  CAB  interviews  to 
6,300,000  a  year,  nearly  three 
times  the  present  number.  This  en- 
tails an  increased  operating  bud- 
get, with  the  networks  bearing  the 
largest  percentage  increases,  he 
said,  adding  that  despite  the  cost 
they  have  "heartily  supported"  the 
CAB's  program  of  expansion. 
Crossley  Inc.  handles  the  collec- 
tion of  data  for  the  CAB  reports. 
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Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  Feb.  28.  All  station   announcements  are   50   seconds  _  and 
available  for  sponsorsnip.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing 
of  these  important  war  messages.  Each  X  stands  for  three  announcements  per  day  or 
21  per  week. 


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 
NET-  Group  Group 

WORK  KW  OI 

PLAN    Aff.  Ind.       A  if.  Ind. 


NAT.  SPOT 
PLAN 
Live  Trans. 


Red  Cross    - 

X 

X 

X 

X 

X 

Use  V-Mail   

X 

X 

Join  the  WAC      _    —  - 

X 

X 

X 

Car  Sharing   

X 

X 

books  tor  the  Merchant  Ma- 

rine 

X 

X 

Token  Rationing 

X 

Three  Promotions 
For  Radio  Officers 

Schechter,    Williamson  and 

Lindow  Get  Higher  Ranks 

THREE  radio  men,  now  in  the 
Army,  were  promoted  last  week  to 
major.  They  include:  A.  A. 
Schechter,  in  charge  of  radio  for 
the  Army  Air  Forces;  Mel  Wil- 
liamson and  Lester  W.  Lindow,  on 
duty  with  the  Bureau  of  Public 
Relations  Radio  Branch. 

At  the  same  time  it  was  learned 
that  Maj.  Williamson,  formerly  of 
the  Russel  M.  Seeds  Co.,  Chicago, 
is  on  60-day  temporary  assign- 
ment with  the  Office  of  the  Petro- 
leum Coordinator  on  the  West 
Coast.  Maj.  Williamson,  who  for- 


Maj.  Lindow        Maj.  Schechter 

merly  produced  the  Red  Skelton 
program  and  the  Army's  Wings, 
will  serve  as  consultant  in  the 
production  of  special  high-octane 
gasoline,  vital  to  air  bombing  on 
all  fronts.  He  has  had  several 
years'  experience  in  the  petroleum 
industry. 

Maj.  Lindow,  manager  of  WFBM 
Indianapolis  before  he  entered  the 
service,  was  notified  of  his  major- 
ity in  the  control  room  of  WFBM, 
while  supervising  a  pick-up  for  the 
Army  Hour  from  there.  He  also 
attended  the  NAB  District  8  meet- 
ing in  Indianapolis  last  Tuesday. 

Maj.  Schechter,  former  director 
of  news  and  special  events  of  NBC 
New  York,  left  the  network  to 
accept  an  assignment  with  the 
OWI.  He  was  commissioned  cap- 
tain in  the  Army  Air  Forces  a 
year  ago  and  following  a  brief 
tour  of  duty  overseas  was  assigned 
to  AAF  public  relations  headquar- 
ters in  Washington,  in  charge  of 
radio. 

Another  change  in  the  Radio 
Branch  took  place  on  Jan.  22  when 
Maj.  Barton  A.  Stebbins,  of  the 
advertising  firm  of  the  same  name, 
was  released  at  the  request  of  the 
Coordinator  of  Inter-American  Af- 
fairs to  become  associate  director 
of  the  CIAA  Radio  Division.  Fol- 
lowing the  Army  order  allowing 
release  of  men  over  38  if  requested, 
Maj.  Stebbins  was  placed  on  in- 
active status,  and  March  8  will  be 
retired  from  the  Army.  He  be- 
came a  major  last  December.  Maj. 
William  P.  Mullen  succeeds  him. 


See  OWI  Schedule  of  War  Messages  97  for  names  and  time  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 


ADMIRAL  CORP.,  Chicago,  has  en- 
tered into  an  agreement  under  which 
it  plans  to  acquire  the  refrigerator 
and  electric  range  manufacturing  di- 
visions of  the  Stewart-Warner  Corp., 
Chicago,  according  to  an  announce- 
ment made  by  Ross  D.  Siragusa,  pres- 
ident of  Admiral  Corp. 
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The  NORFOLK 

Metropolitan  Market 

is  BIGGER  than... 

DALLAS  *  DENVER 
MEMPHIS  •  RICHMOND 

OMAHA  *  TOLEDO 

and  100  OTHERS  among 

the  137  leading 
U.S.  Metropolitan  Markets* 

'According  to  Census  Bureau  estimate  as  of  March  1,  1943. 
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tjf  v  WTAR  is  the  ONE  station  in  this  big, 
rich  market  that  reaches  MORE  listen- 
ers than  all  other  stations  COMBINED. 


5.000  WATTS  DAY  AND  NIGHT 


NBC  NETWORK 


NATIONAL    RtPRlSINTATIVES:    EDWARD  PETRY 


NETWORKS  TO  POOL 
CONVENTION  SETUPS 

TO  CONSERVE  manpower  and 
equipment,  all  four  networks  will 
pool  facilities  to  cover  the  Chicago 
national  party  conventions  this 
spring,  it  was  announced  last  week 
following  Washington  conferences 
between  news  heads  of  Mutual, 
CBS,  Blue  and  NBC,  and  party 
officials. 

Paul  White,  CBS  director  of 
news  broadcasts,  said  all  networks 
would  pool  technical  equipment, 
staff  and  complication  convention 
installations.  Convention  delegates 
will  get  news  reports  through  a 
system  utilizing  the  convention 
hall's  p.  a.  system. 

CBS  will  establish  headquarters 
and  studios  in  the  Stevens  Hotel 
in  Chicago,  with  Bob  Trout,  CBS 
commentator,  in  charge.  CBS  re- 
porters and  commentators  will  in- 
clude Elizabeth  Bemis,  Quincy 
Howe,  Everett  Holies,  Ned  Calmer, 
Douglas  Edwards,  Bill  Henry, 
Joseph  C.  Harsch,  Robert  Lewis, 
Don  Pryor  and  Bill  Costello.  Bill 
Slocum  Jr.,  head  of  CBS  special 
events  and  sports,  will  handle 
special  color  highlights.  "Walkie- 
talkies"  will  be  used. 


Defense  Discs 

THE  Office  of  Civilian  Defense  has 
prepared  a  series  of  weekly  dra- 
matic comedy  transcriptions,  15 
minutes  in  length,  dealing  with 
home  front  war  problems.  The  discs 
are  available  to  radio  stations  free 
of  charge  through  the  Radio  Sec- 
tion, OCD,  Washington,  25,  D.  C. 


Program  Control 

(Continued  from  page  12) 

Commission's  view  that  "no  similar 
hardship"  would  be  involved. 

Text  of  the  FCC  announcement 
follows : 

The  FCC  announces  a  proposed  new 
Section  3.4049  of  its  Rules  and  Regulations 
which  would  require  that  every  radio  pro- 
gram broadcast  over  a  regional  or  national 
network  be  recorded  by  the  station  at  which 
the  program  originates — unless  the  program 
is  itself  a  transcription.  Under  the  rule 
the  originating  station  would  be  required 
to  retain  the  transcription  for  one  year. 

At  the  same  time  the  Commission  adopt- 
ed an  Order  providing  an  opportunity  for 
interested  persons  to  appear  before  the 
Commission  and  argue  orally  why  such 
a  rule  should  or  should  not  be  adopted. 

The  Commission  points  out  that  in  the 
case  of  newspapers,  the  printed  word  re- 
mains as  an  irrefutable  and  permanent 
record,  whereas  unless  some  recording  is 
made,  what  was  actually  said,  or  the 
manner  of  saying  it,  on  a  radio  program 
cannot  be  definitely  established  after  it  has 
gone  out  on  the  air. 

The  Communications  Act  of  1934 —  basic 
statute  under  which  the  FCC  operates — 
prohibits  the  broadcast  of  any  information 
on  lotteries  (Sec.  316)  and  the  use  of  ob- 
scene, indecent  or  profane  language  on  the 
air  (Sec.  326).  In  carrying  out  its  obliga- 
tions under  these  sections  of  the  Act,  it 
frequently  becomes  important  for  the  Com- 
mission to  know  what  was  said  on  a  par- 
ticular program. 

Authority  for  the  new  rule  is  found  in 
Section  303  (j)  of  the  Act,  which  author- 
izes the  FCC  to  make  general  regulations 
requiring  stations  "to  keep  such  records 
of  programs,  transmissions  of  energy  com- 
munications, or  signals  as  it  may  deem 
desirable." 

The  proposed  rule  does  not  require  sta- 
tions to  record  local  or  non-network  pro- 
grams since  to  require  recording  of  all 
local  programs  might  impose  a  hardship 
on  many  of  the  smaller  stations.  No 
similar  hardship  would  be  involved  for 
network  programs,  it  is  felt. 

Oral  argument  on  the  rule  is  scheduled 
for  March  15,  1944,  before  the  Commission. 
Requests  for  oral  argument,  accompanied 


DIFFERING  OPINIONS  seeming- 
ly characterized  this  huddle  of 
agency  executive,  commentator  and 
network  representatives  after  ini- 
tial broadcast  of  weekly  quarter- 
hour  program  featuring  Walter 
Duranty  on  9  Blue  Pacific  stations. 
Eastern  Columbia  Co.  (Bradbury 
Clothes)  started  sponsoring  com- 
mentary on  Jan.  16.  Discussing 
Russia  (1  to  r)  are  Walter  Duran- 
ty, former  foreign  correspondent 
for  New  York  Times;  Robert 
Smith,  president  of  Robert  E.  Smith 
Adv.,  Portland,  Ore.,  agency  serv- 
icing account;  Frank  Hemingway 
and  Maury  Rider,  Blue  announcer 
and  producer,  respectively,  assigned 
to  series. 


by  briefs,  must  be  filed  with  the  FCC 
by  March  1. 

Text  of  Order  No.  119  follows: 

At  a  session  of  the  Federal  Communica- 
tions Commission  held  at  its  offices  in 
Washington,  D.  C,  on  the  1st  day  of  Feb- 
ruary, 1944; 

Whereas,  The  Commission  is  of_  the 
opinion  that  public  interest,  convenience 
and  necessity  may  be  served  by  adoption 
of  the  following  proposed  rule: 

Section  3.409.  Requirements  for  mak- 
ing and  preserving  recordings  or  tran- 
scriptions of  network  programs  — 
Any  program  broadcast  over  a  regional 
or  national  network  shall  be  tran- 
scribed by  means  of  an  off-the-line  re- 
cording by  the  station  at  which  the 
program  originates  and  the  transcrip- 
tion shall  be  retained  for  one  year. 
If  the  program  itself  is  a  transcription, 
no  other  recording  need  be  made,  but 
the  transcription  shall  be  retained  for 
one  year. 

Whereas,  The  Commission  is  of  the 
opinion  that  it  will  best  conduce  to  the 
proper  dispatch  of  business  and  to  the 
ends  of  justice  that  all  interested  persons 
be  given  an  opportunity  to  file  briefs  and 
to  appear  before  the  Commission  and 
argue  orally  why  the  above  proposal  should 
not  be  adopted  or  why  it  should  not  be 
adopted  in  the  form  proposed  by  this  order. 

Now,  therefore,  it  is  hereby  ordered, 
That,  upon  the  written  request  of  any 
interested  person,  oral  argument  by  held 
before  the  Commission  en  banc  on  March 
15,  1944,  at  10:30  A.M.,  as  to  why  the 
above  proposed  rule  should  not  be  adopted 
or  why  it  should  not  be  adopted  in  the 
form  proposed  by  this  Order.  Such  requests 
for  oral  argument  shall  be  filed  by  all 
persons  desiring  to  appear  on  or  before 
March  1,  1944  and  each  such  request  shall 
be  accompanied  by  a  brief. 


THERE'S  NOT  ANOTHER 
LIKE  IT! 


DIRECT  ROUTE  TO  AMERICA'S  No.  1  MARKET 

The  Travelers  Broadcasting  Service 

Corporation 
Member  of  NBC  and  New  England 
Regional  Network 
Represented  by:  WEED  &  COMPANY 
New  York,  Boston,  Chicago,  Detroit,  Son 
Francisco  and  Hollywood 
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Mr.  Lack 


Western  Electric 
Publishes  Booklet 

'Battle  Talk'  Tells  Workers 
Their  Part  in  the  War 

DESIGNED  to  show  its  employes 
how  their  daily  work  fits  into  the 
overall  war  effort,  Western  Elec- 
tric Co.  has  issued 
a  magazine  -  size 
booklet,  "Battle 
Talk",  now  being 
distributed  to  90,- 

000  office  and  fac- 
tory workers.  The 
publication,  F.  R. 
Lack,  Western 
Electric's  vice- 
president,  told  the 
FM  broadcasters 

1  n  c  meeting  i  n 
New  York  Jan.  26,  represents  the 
latest  activity  of  the  company  in 
its  present  policy  of  concentrating 
all  its  publicity  efforts  on  its  em- 
ployes. 

As  alluded  to  by  Mr.  Lack, 
"Battle  Talk"  traces  the  rise  of 
Western  Electric's  war  production 
from  $500,000  in  1939  to  $575,000,- 
000  in  1943.  The  company's  FM 
output,  which  accounted  for  $129,- 
000,000  during  1942  and  1943,  has 
provided  valuable  experience  which 
will  be  available  in  the  develop- 
ment of  FM  after  the  war,  he  said. 

Copiously  illustrated  with  ex- 
cellent black  and  white  and  color 
photographs,  drawings  and  picto- 
grams,  "Battle  Talk"  is  a  42-page 
glossy  booklet  which  graphically 
describes  how  Western  Electric's 
various  communications  products 
contribute  to  the  winning  of  the 
war.  It  points  out  that  approxi- 
mately half  of  the  company's  em- 
ployes are  engaged  in  the  manu- 
facture of  various  communications 
products  which  must  be  shrouded 
in  mystery  until  the  war's  end. 
These  employes,  denied  the  privi- 
lege of  speaking  about  their  work 
or  hearing  it  publicly  proclaimed, 
are  "unsung  heroes  of  this  war", 
it  is  stated. 

"Battle  Talk"  is  edited  by  Will 
Whitmore,  Advertising  Supervisor 
for  Western  Electric,  assisted  by 
Vance  Hilliard  and  Joseph  Dillon. 


Pinch  Hitter 

CAUGHT  without  anyone  to 
write  the  script  for  their  af- 
ternoon TNTea  Party  one  day 
last  week,  WCKY  Cincinnati 
accepted  a  volunteer  for  the 
job  in  Dorothy  Wortman,  new 
station  receptionist.  It  was 
her  first  venture  in  radio 
scriptwriting  but  it  clicked 
— the  show  went  on,  and  it 
was  good. 


N.  Y.  Baseball  Plans 

FOR  THE  THIRD  year  all  home 
and  away  games  of  the  Brooklyn 
Dodgers  will  be  broadcast  exclu- 
sively on  WHN  New  York  under 
sponsorship  of  P.  Lorillard  &  Sons, 
New  York,  for  Old  Gold  cigarettes. 
Red  Barber  will  handle  the  play- 
by-play  accounts. 


Station  Relation  Position 
At  NBC  Given  Watson 

CARL  M.  WATSON,  formerly  in 
charge  of  the  production  of  Eng- 
lish language  programs  of  NBC's 
international  division,  has  suc- 
ceeded James  M.  Gaines  in  the 
station  relations  department  of 
NBC.  Mr.  Gaines  was  recently  ap- 
pointed NBC  assistant  director  of 
advertising  and  promotion.  For 
the  past  six  months  Mr.  Watson 
has  been  on  loan  to  the  Canadian 
government's  wartime  information 
board. 

After  three  years  with  CFNB 
Frederickton,  New  Brunswick,  as 
announcer,  program  producer  and 
time  salesman,  Mr.  Watson  joined 
WWRL  New  York  as  director  of 
special  events.  Coming  to  NBC  in 
1938  as  page  and  guide,  he  later 
became  head  of  the  music  section 
of  the  international  division,  and 
later  production  chief  of  the  Eng- 
lish section. 


McRamey  Named  Manager 

BOB  McRANEY,  general  mana- 
ger of  WCBI  Columbus,  Miss.,  has 
been  appointed  to  take  over  the 
post  of  general  manager  of  a  new 
standard  station  approved  by  the 
FCC  for  Tupelo,  Miss.  He  will  re- 
tain his  present  post  at  WCBI. 
Announcement  of  the  appointment 
was  made  last  week  by  Capt.  Bir- 
ney  Imes  Jr.,  owner  of  WCBI  and 
holder  of  the  construction  permit 
for  the  new  Tupelo  outlet.  Capt. 
Imes  stated  that  a  station  man- 
ager would  be  appointed  to  head 
local  operation.  No  other  members 
of  the  staff  have  been  announced 
yet.  Construction  of  the  outlet  is 
scheduled  to  get  underway  within 
the  next  few  days. 


EDMOND  M.  DELORAINE,  general 
director  of  the  laboratories  division  of 
the  Federal  Telephone  &  Radio  Corp., 
since  1941,  has  been  elected  to  the 
board  of  directors  of  International 
Telephone  &  Telegraph  Corp.,  of  which 
FTRC  is  an  affiliate. 


World's  larcest 


in  WORCESTER,  MASS. 


in  the  heart  of  WTAG's  Big  Market 

The  largest  Woolworth  Store  in  the  world  in  counter 
footage,  is  in  the  heart  of  the  huge,  compact  Central 
New  England  Market. 

Stop  a  minute  to  think  what  this  means! 

This  is  no  accidental  record  of  size.  Woolworth  knows  from  the  past  the  retail  sales 
volume  of  Central  New  England  .  .  .  and  can  accurately  estimate  future  potentials. 

Woolworth  sees  Worcester  as  a  big  market,  worthy  of  big  coverage.  WTAG  is  Worces- 
ter's big  station,  that  gives  big  coverage  .  .  .  and  coverage  from  the  INSIDE. 


Bailie 

PAUL  H.  RAYMER  CO. 
National  Sales  Representatives 

Associated  with  the 
Worcester  Telegram-Gazette 
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Chairman  Fly's  Views  on  FM  Future 


Text  of  Speech  Shows 
Chairman's  Position 
On  New  Medium 

Because  of  the  demand  from  broad- 
casters unable  to  attend  FM  Broad- 
casters Inc.  annual  meeting  for  copies 
of  the  address  by  FCC  Chairman 
James  Lawrence  Fly  in  New  York 
Jan.  26,  it  is  published  herewith  as 
transcribed  by  the  official  reporter: 

Mr.  President,  Major  Armstrong, 
ladies  and  gentlemen :  It  is  certainly 
very  encouraging  to  see  this  great 
gathering  here  today,  and  I  think 
that  it  is  about  the  biggest  and  the 
pleasantest  group  I  have  met  since 
the  first  day  of  the  convention  at  St. 
Louis.  (Laughter) 


You  all  wanted  something  from  the 
top,  and  I  notice  that  Walter  was 
too  modest  to  read  to  you  the  word 
from  the  top,  so  I  am  going  to  take 
the  liberty  of  reading  it,  on  the  chance 
that  some  of  you  may  not  have  heard 
it. 

Jan.  21,  1944. 
Dear  Mr.  Damm:  Please  convey  my  good 
wishes  to  all  the  broadcasters  who  are 
assembled  to  plan  the  future  of  frequency 
modulation  broadcasting  in  this  country. 
The  development  of  frequency  modulation 
to  the  point  where  it  affords  the  basis  for 
a  broader  and  improved  broadcasting  serv- 
ice to  the  people  of  this  country  represents 
another  forward  stride  in  the  development 
of  the  highly  useful  art  of  radio.  So  long  as 
our  competent  scientists  in  the  radio  in- 
dustry are  on  the  job,  we  can  rest  assured 
that  this  nation  will  continue  to  lead  in 
the  advance  of  this  science  which  is  so 
vital  to  the  country  and  to  the  world 
at  large. 


It  is  my  fervent  and  confident  hope  that 
the  broadcasters  of  this  country  will  keep 
step  with  the  advancing  science  and  will 
continue  to  lift  radio  broadcasting  to  ever 
higher  planes  of  public  service. 

With  my  very  best  wishes  to  you  all,  I  am 
Very    sincerely  yours, 
(Signed)   Franklin  D.  Roosevelt. 

I  am  happy  to  note  the  President 
recognized  the  significance  of  the  con- 
tribution made  by  the  great  scientists 
of  this  industry.  I  should  think  that 
we  today  should  be  remiss  and  should 
ever  be  regretful  if  we  failed  to  pay 
tribute  to  Major  Armstrong  who  has 
contributed  so  greatly  to  this  great 
science. 

(The  audience  arose  and  ap- 
plauded.) 

We  broadcasters  are  expendable, 
but  without  the  scientists  of  this  cali- 
ber, radio  would  not  be.  We  broad- 
casters are  wont  to  crow  about  our 
own  accomplishments,  the  great  jobs 
we  have  done,  and,  of  course,  you  all 
have  done  some  great  jobs.  But  we 
should  never  long  lose  sight  of  the 
inexorable  fact  that  these  great  sci- 
entists are  the  men  who  are  utterly 
inexpendable. 

Challenge  of  FM 

Frequency  modulation  is  of  age  and 
it  has  come  to  stay.  Without  a  doubt, 
it  will  have  a  place  of  ever-increasing 
importance  in  American  broadcasting. 
No  one  of  us  can  stop  it.  FM  is  an- 
other radio  service.  It  may  be  said 
to  be  a  supplementary  service,  or  an 
alternative  service,  but,  much  much 
important,  it  is  a  higher  quality  radio 
service,  to  remind  you  again  of  the 
simple  basic  factors  of  the  great  lessen- 
ing of  interference  and  of  the  high 
fidelity  possibilities  offered  by  this 
great  invention. 

The  great  opportunities  of  FM  rep- 
resent a  challenge  to  all  of  us  and 
to  the  industry's  planning  agencies, 
and  I  would  stress  the  importance  of 
overall,  sound,  long  range  planning. 
Much  has  to  be  done.  The  most  read- 
ily obvious  danger  to  FM  may  well 
be  in  the  hurry-up  schemes  for  mass 
production.  The  very  quality  that  dis- 
tinguishes FM  can  be  choked  off  at 
the  studio,  at  the  studio  transmitter 
link,  in  the  program  transmission 
lines,  at  the  transmitter,  and,  not 
least  of  all,  at  the  receiver.  The  fre- 
quency range  delivered  by  the  proc- 
esses of  frequency  modulation  can  be 
no  broader  than  the  narrowest  chol<e 
point,  from  the  point  of  origin  to  the 
ear. 

But  planning  is  much  more  im- 
portant. We  have  fortunately  organ- 
ized perhaps  the  most  competent  group 
of  technical  men  who  have  ever  been 
assembled  in  one  organization  to  aid 
us  all  in  laying  the  firm  foundation, 
from  an  engineering  point  of  view, 
for  this  service.  Of  course,  I  refer  to 
the  Radio  Technical  Planning  Board. 
I  have  no  doubt  that  they  will  have 
the  complete  cooperation  of  the  fre- 
quency modulation  broadcasters,  and 
I  want  to  stress  that  today  we  have 
a  golden  opportunity.  We  are  de- 
veloping an  ever-increasing  efficiency 
in  frequency  modulation  and  in  ra- 
dio art  generally,  but  instead  of  rush- 
ing pell-mell  into  production,  perhaps 
injurious  production,  we  have  what 
might  be  called  a  beneficent  stalemate. 
One  of  the  incidental  benefits  that 
have  resulted  from  a  thing  as  grue- 
some as  the  war  is  that  we  have  to- 
day this  opportunity  to  get  right  to 
the  bottom  of  this  thing  and  to  plan 
it  in  a  thorough-going  and  orderly 
way  for  the  development  of  a  broad 
and  efficient  comprehensive  public 
service. 

FCC  Cooperation 

We  have  a  great  opportunity  at 
this  time.  While  we  have  the  time, 
I  think  we  ought  to  avoid  the  op- 
portunitistic  impulses  for  the  sake  of 
having  the  full  development  of  the 
potentials  of  FM  in  terms  of  the 
broad,   comprehensive   public  service 


upon  an  optimum  engineering  and  me- 
chanical basis. 

At  the  Commission  you  will  have 
our  every  encouragement  in  this  ef- 
fort. As  it  is  set  forth  in  the  Com- 
munications Act,  we  have  a  duty  to 
make  available  to  all  of  the  people  of 
the  United  States  an  efficient,  nation- 
wide and  worldwide  radio  service. 

We,  of  course,  to  a  substantial  de- 
gree all  of  us,  have  related  problems. 
There  are  many  uses  for  FM  other 
than  regular  broadcasting  as  we  com- 
monly understand  it.  Educational 
broadcasting  is  coming  to  the  fore 
and  must  be  given  continued  and  in- 
creasing recognition.  Point-to-point 
communications  will  take  advantage 
of  frequency  modulation. 

The  many  services,  fire  and  police, 
facsimile,  and  the  many  other  point- 
to-point  and  related  radio  services,  all 
these  and  more  must  be  provided  for. 
I  do  think  that  the  Radio  Technical 
Planning  Board,  with  the  cooperation 
of  all  of  you,  will  be  fully  equipped 
to  meet  these  problems  and  to  render 
great  assistance  to  the  Government  on 
them.  I  need  hardly  reiterate  that  the 
Commission,  and  I  am  sure  the  Gov- 
ernment as  a  whole,  not  only  wel- 
comes but  has  sought  this  very  co- 
operation. 

We  do  want  to  encourage  in  every 
way  scientific  development  and  a  com- 
pletely free  enterprise,  the  absence  of 
restraining  influences  of  monopolistic 
controls,  and  generally  to  afford  a 
free  and  healthy  basis  for  the  com- 
plete development  of  a  nationwide  in- 
dustry. 

That,  of  course,  must  be  geared 
to  the  best  opinion  of  the  industry 
in  terms  of  the  soundest  engineering 
principles,  and  in  the  light  of  the 
ultimate  goal  which  all  of  us  will 
strive  for. 

Threshold  of  Development 

FM  stands  today  on  the  threshold 
of  as  tremendous  a  development  as  did 
the  AM  in  the  1920's — perhaps  a  much 
greater  development  and  a  faster  rate 
of  growth.  Five  hundred  thousand 
receivers  were  placed  in  operation  be- 
tween the  date  of  the  commercializa- 
tion of  frequency  modulation  and  the 
freeze  orders.  That  we  are  going  ahead 
is  certain.  What  we  must  doubly  as- 
sure ourselves  is  against  such  things 
as  hasty  manufacturing  on  a  quantity 
basis  perhaps  of  all  too  cheap  equip- 
ment. Let  us  not  manufacture  the 
very  transmitting  and  particularly  re- 
ceiving equipment  which  will  destroy 
the  great  advantages  of  FM.  Let's 
plan  the  optimum  in  terms  of  the 
public  service  made  possible  by  this 
great  invention. 

As  I  said  before,  time  has  played 
into  our  hands,  and  I  hope  we  can 
take  full  advantage  of  it. 

Before  taking  up  the  specific  ques- 
tions which  have  been  submitted  to 
a  number  of  us,  I  want  again  to 
stress  the  importance  of  high  fidelity. 
To  capture  anything  approaching  the 
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benefits  of  frequency  modulation  you 
must  have  high  fidelity.  Some  of  the 
broadcasters  may  well  need  something 
in  the  nature  of  a  high  colonic  irriga- 
tion. (Laughter)  You  don't  need  high 
fidelity  to  get  the  mentally  distorting, 
cheap  emotional  droolery  of  soap  op- 
eras. (Laughter  and  applause)  Or 
to  get  the  odds  on  the  seventh  at 
Hialeah,  or  the  continued  hawking 
of  money  give-away  schemes.  You  can 
put  that  stuff  out  with  a  baling  wire, 
and  that  is  what  it  rates. 

Redetermine  Standards 

I  think  the  industry  ought  to  get 
started  today  to  redetermine  what  the 
standard  of  broadcasting  service  to 
the  public  is  going  to  be,  what  is  high 
fidelity,  and  what  is  it  going  to  mean 
to  the  public  in  your  communities. 

Now  let's  take  up  some  of  the  spe- 
cific questions  that  seem  to  be  worry- 
ing some  of  you  gentlemen.  I  can't 
answer  them  all,  but  I  will  try  a  few 
of  them. 

First,  Is  it  true  that  FM  will  re- 
place AM  and  that  eventually  all  AM 
stations  will  have  to  switch  to  FM? 
I  found  one  very  clear,  convincing 
answer  to  this  question.  Mr.  Eric 
Hoffenstatter  of  St.  Paul,  outstand- 
ing figure  of  the  Northwest,  heavily 
interested  in  the  milling,  lumber,  and 
newsprint  industries,  who  also  puts 
out  considerable  pulp,  says,  and  I 
quote :  "This  is  one  of  the  most  serious 
questions  facing  the  radio  industry 
today."  (Laughter) 

Here  is  another  one :  What  provi- 
sions have  been  made  to  cover  so- 
called  trade  areas  in  the  wide  open 
spaces  where  trade  areas  may  be  so 
large  that  it  would  be  impossible  to 
build  a  tower,  and  so  forth  and  so 
forth. 

I  think  the  simple  solution  there  is 
just  to  plow  under  the  rural  areas 
and  leave  just  enough  room  for  the 
golf  courses  and  a  few  concentration 
camps  for  the  AM  addicts.  (Laughter) 
Here  is  another  one :  What  is  going 
to  be  done  to  suppress  automobile 
ignition? 

Well,  I  think  you  have  to  get  right 
at  the  root  of  that  trouble.  I  suggest 
that  we  require  the  automobile  in- 
dustry to  shift  to  jet  propulsion  and 
set  up  a  uniform,  consistent  speed  of 
186.000  miles  per  second,  and  radio 
ignition  will  never  catch  up  with  it. 
(Laughter) 

These  questions  are  mimeographed. 
Didn't  you  all  get  copies  of  them?  I 
don't  want  you  to  think  this  is  a  light 
matter  at  all.  These  are  serious  ques- 
tions. 

Here  is  No.  5 :  What  has  FM  got 
that  AM  hasn't  got?  (Laughter) 

Well,  after  all,  if  that  is  the  way 
you  feel  about  it — (Laughter) 

Why  Scrap  Investment? 

Oh,  here  is  a  good  one  :  Why  should 
I  scrap  my  present  AM  investment 
and  start  all  over  with  FM  when  I 
am  making  good  profits  now? 

Well,  now,  doctors  advise  complete 


relaxation,  and  I  just  wouldn't  get 
excited  about  it.  I  would  just  sit  tight 
and  let  someone  else  wreck  the  busi- 
ness you  have  on  your  hands.  (Laugh- 
ter and  applause) 

Here  is  a  good  one :  Why  should 
I  join  FMBI,  and  what  can  I  get 
out  of  it?  And  there  is  a  mimeo- 
graphed note  by  the  side  of  it,  "To 
be  answered  by  Damm."  (Laughter) 
I  guess  he  sure  better  answer  it. 

Here  is  one  more :  I  am  only  a  small 
operator  in  a  small  town.  Why  should 
I  pay  the  same  dues  to  FMBI  as  a 
large  operator?" 

That  says  "To  be  answered  by 
Damm."  I  thought  some  city  slicker 
would  have  to  answer  that  one. 
(Laughter) 

They  have  everything  except  Pe- 
trillo  in  here.  (Laughter) 

No.  10:  Do  I  have  to  have  an 
ASCAP  license? 

Well,  I  just  arbitrarily  assign  the 
discussion  of  that  to  Deems  Taylor. 

No.  11 :  Can  I  use  phonograph  rec- 
ords on  FM? 

Well,  not  the  ones  you  have  been 
using  for  the  last  11  years.  (Laugh- 
ter) 

Construction  Permit 

No.  12,  and  this  is  a  honey:  Can 
I  get  a  construction  permit  for  an 
FM  station  and  wait  until  I  am 
forced  by  competition  in  my  town  to 
begin  construction? 

Why,  sure,  sure.  (Laughter)  We 
will  give  you  a  paper,  giving  you  the 
same  sort  of  protection  that  the  cor- 
ner drug  store  gets  from  the  Govern- 
ment, assuring  it  against  the  entrance 
of  a  competitor  in  his  vicinity. 

Here  is  No.  13:  Why  didn't  the 
Commission  let  well  enough  alone 
and  simply  keep  on  licensing  AM  sta- 
tions? 

What  well  enough?  (Laughter) 
Well,  I  had  better  assign  that  ques- 
tion, seriously,  to  Maj.  Armstrong. 

Here  is  No.  14:  What  will  happen 
to  present  AM  stations  if  we  get 
thousands  of  FM  stations  on  the  air? 

Well,  I  worried  quite  a  bit  about 
that.  I  think  I  have  the  solution, 
though.  You  turn  the  antennae  into 
lightning  rods  and  turn  the  studios 
over  to  the  Tuesday  afternoon  sewing 
circle. 

No.  15 :  Am  I  cutting  my  own 
throat  by  building  an  FM  station  and 
letting  my  AM  listeners  get  used  to 
FM? 

Yes,  that  is  right  (laughter),  but 
why  go  to  the  trouble  of  building? 
Just  cut  your  own  throat  anyway. 
That  would  probably  be  cheaper. 
(Laughter) 

I  don't  want  to  take  too  much  of 
your  time.  I  have  the  answers  to 
all  of  these,  though,  if  you  come 
around. 

Here  is  just  one.  I  think  we  ought 
to  give  attention  to  this  for  some 
of  the  people  from  the  mountains. 
No.  29 :  How  can  so-called  dead 
spots  on  the  side  of  hills  removed 
from  the  transmitter  location  be  taken 
care  of? 


I  think  the  thing  to  do  is  to  get 
out  some  bulldozers  and  take  down 
the  hill. 

That  just  illustrates  to  yo  uwhat 
a  little  ingenuity  can  do  in  this  busi- 
ness. (Laughter)  And  in  that  regard 
I  do  hope  that  we  will  all  get  together 
on  this  tremendous  task  we  have  and 
stick  together. 

Good  luck  ! 


Correction 

OWNER  and  operator  of  KVOO 
Tulsa  is  Southwestern  Sales  Corp., 
and  not  Skelly  Oil  Co.,  as  stated 
in  the  Jan.  24  Broadcasting. 
Southwestern  is  an  interest  of  W. 
G.  Skelly,  president  of  Skelly  Oil 
Co. 
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Radio  Support  Credited  by  Cohen  With 
Success  of  Fats,  Nurse,  Canning  Drives 


A  long  time  before  Pearl  Harbor,  Blaw-Knox 
was  working  in  close  cooperation  with  the  Ifc  S.  Army 
and  other  government  departments  in  the  engineering 
and  development  of  structures  for  use  in  connection 
with  electronics  for  military  purposes. 


Since  war  was  declared  we  have  devoted  all 
of  the  energy,  skill  and  experience,  of  a  department  in 
our  organization  which  has  specialized  for  many  years 
in  problems  of  this  kind,  to  the  design,  fabrication  and 
timely  delivery  of  many  units  which  we  believe  hav*5 
materially  contributed  to  the  conduct  of  the  war. 

*  fc 

As  a  result  of  these  and  other  activities,  the 
Blaw-Knox  Division  was  presented  with  the  Army-Navy 
"E"  Award  on  July  13,  1943;  the  highest  honor  that  can 
be  given  to  civilian  effort. 


The  experience  gained  will  prove  invaluable 
in  helping  our  friends  in  the  radio  industry  to  solve  the 
many  new  problems  which  they  will  face  as  a  result 
of  wartime  developments. 


BLAW-KNOX  DIVISION 

OF  BLAW-KNOX  COMPANY 
2038  Farmers  Bank  Building  ....  Pittsburgh,  Penna. 


SUCCESSES  achieved  by  several 
national  war  information  drives 
were  made  possible  in  large  mea- 
sure by  the  "wholehearted  sup- 
port" of  the  radio  industry,  Philip 
H.  Cohen,  chief  of  the  OWI  Do- 
mestic Radio  Bureau,  disclosed 
last  week. 

In  a  memorandum  to  networks, 
stations,  advertisers,  agencies  and 
talent  cooperating  with  OWI  al- 
location plans,  Mr.  Cohen  revealed 
substantial  gains  in  collection  of 
fats  and  greases,  recruitment  of 
nurses,  and  household  canning  and 
preserving.  He  also  presented  data 
showing  radio  as  the  most  effec- 
tive media  promotion  in  certain 
campaigns. 

Mr.  Cohen  cited  figures  reported 
to  OWI  by  representative  Tender- 
ers which  showed  increases  of 
53%  to  138%  in  weekly  collections 
of  salvaged  household  fats  as  the 
result  of  a  campaign  following  the 
introduction  Dec.  13  of  the  points- 
for-fats  system.  Radio  promotion 
for  the  drive  was  handled  through 
OWI  Special  Assignments  and  the 
Women's  War  Program  Guide  and 
unallocated  messages  carried  by 
advertisers  on  network  shows. 

Another  radio  "success  story" 
listed  by  Mr.  Cohen  was  a  three- 
week  recruiting  drive  for  the  Ca- 
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det  Nurse  Corps  which  ended  Jan. 
16,  1944  and  brought  33,000  in- 
quiries to  a  postoffice  box  address 
used  only  in  radio  appeals.  This 
brought  the  total  number  of  radio- 
stimulated  inquiries  to  nearly 
200,000  since  the  first  drive  for 
nurses  started  in  December  1942, 
exclusive  of  many  thousands  who 
applied  at  local  hospitals.  A  ma- 
jority of  the  applicants  were 
found  to  be  acceptable  for  train- 
ing. 

Evidence  of  the  part  played  by 
radio  in  the  campaign  to  promote 
home  canning  of  fruits  and  vege- 
tables last  summer,  Mr.  Cohen 
pointed  out,  was  shown  in  a  recent 
Gallup  poll  which  credited  the 
OWI  campaign  with  increasing 
home  canning  activities.  Radio  an- 
nouncements last  July  and  August 
brought  in  1,500,000  requests  for 
the  booklet  "Wartime  Canning  of 
Fruits  and  Vegetables." 

The  OWI  official  also  pointed 
to  a  special  survey  by  the  Treas- 
ury Dept.  which  showed  that  dur- 
ing the  Third  War  Loan  the  pro- 
portion of  people  mentioning  radio 
as  the  "type  of  War  Bond  promo- 
tion found  most  appealing"  jumped 
29%  over  the  Second  War  Loan. 
In  this  connection,  Radio  Bureau 
monitors  have  been  impressed  with 
the  high  quality  of  the  appeals 
carried  on  the  radio  for  the  Fourth 
War  Loan.  The  character  of  the 
messages  and  the  manner  of  de- 
livery show  a  sincerity,  originality 
and  imagination  which  surpass 
previous  War  Bond  drives,  the 
Bureau  declares,  and  have  brought 
praise  from  Treasury  officials  di- 
rectly charged  with  the  promotion 
of  the  campaign. 


Gilbert  Plans  Disc  Firm 

DICK  GILBERT,  record  m.c.  of 
WHN  New  York,  has  begun  plans  for 
a  recording  business  which  will  release 
discs  featuring  his  own  vocal  interpre- 
tations with  orchestral  accompani- 
ment. Mr.  Gilbert  said  last  week  that 
he  had  applied  to  Albany  to  determine 
what  names  were  available  for  the 
firm.  He  has  made  arrangements  with 
the  recording  studios  of  WOR  New 
York  to  make  two  initial  records. 


NBWI 


WHN   WHU  WHN  wHN 


DIAL  1050-50,000  WATTS 
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WLB  Urged  to  Aid 
White  Collar  Men 

Radio  Personnel  in  Critical 
Work  Areas  Would  Benefit 

RECOMMENDATIONS  that  the 
National  War  Labor  Board  simpl- 
fy,  where  possible,  its  forms  and 
procedures  to  facilitate  salary  in- 
creases among  the  "white-collar" 
class,  were  made  last  week  in  a 
joint  statement  by  Sen.  Elbert  D. 
Thomas  (D-Utah),  chairman  of  the 
Senate  Committee  on  Education  & 
Labor,  and  Sen.  Claude  Pepper 
(D-Fla.),  chairman  of  a  subcom- 
mittee on  Wartime  Health  &  Edu- 
cation, following  a  week's  hear- 
ings. 

The  subcommittee  is  scheduled 
to  meet  at  10  a.m.  Wednesday 
(Feb.  9)  in  room  357,  Senate  office 
building,  to  hear  A.  F.  Hinrichs, 
Commissioner  of  Labor  Statistics. 
Testimony  during  the  week  of  Jan. 
21  disclosed,  said  the  joint  state- 
ment, that  some  "20  million  Amer- 
icans and  their  dependents  are  liv- 
ing on  incomes  that  have  not  risen 
appreciably  .  .  .  while  prices  have 
moved  up  sharply,  with  the  conse- 
quence that  living  standards  have 
been  drastically  cut." 

Price  Control 

Rigid  control  over  the  price 
structure  and  a  stringent  stabiliza- 
tion policy  were  strongly  urged  in 
the  statement  as  a  "responsibility 
of  the  Federal  Government".  Ac- 
tion should  be  taken  to  "unfix"  the 
fixed  incomes,  "to  bring  them  into 
line  with  new  price  levels,  and  to 
provide  such  relief  from  taxes  and 
other  financial  burdens  as  can  be 
furnished  consistently  with  prose- 
cution of  the  war,"  the  statement 
said. 

Although  no  radio  interests  ap- 
peared at  the  hearings,  every  sta- 
tion in  the  critical  manpower  areas 
is  affected  under  the  wage  freeze 
of  April  1,  1943,  it  was  pointed  out. 
It  was  learned  that  some  Washing- 
i  ton  stations  attempted  to  give  wage 
'increases  to  employes  but  that  the 
WLB  Philadelphia  office,  which 
controls  the  Washington  area,  re- 
jected them  under  the  freeze  order. 


WOR  HITS  NEW  HIGH 
IN  DOLLAR  VOLUME 

TOTAL  SALES  of  WOR  New 
York  for  the  fiscal  year  ending 
Jan.  31,  1944  show  a  23%  increase 
in  dollar  volume  over  the  previous 
all-time  high  in  1941,  according 
to  Eugene  S.  Thomas,  sales  man- 
ager. Renewals  represented  80% 
of  the  total  sales. 

Dollar  volume  for  the  film  indus- 
try is  317%  over  the  1942  total. 
Metro-Goldwyn-Mayer,  sponsor  of 
The  People's  Reporter  on  WOR 
and  its  parent  network,  Mutual,  is 
the  largest  advertiser  in  terms  of 
billings,  followed  by  20th  Century- 
Fox  Film  Corp.,  while  the  leadership 
is  reversed  in  the  number  of  in- 
dividual films  advertised  on  WOR. 

Jack  Lowe,  account  executive  of 
WOR,  received  a  watch  for  having 
passed  the  million-dollar  mark  in 
total  time  sales — the  third  WOR 
executive  to  achieve  this.  Otis  Will- 
iams and  George  Schmidt  each  ob- 
tained $500,000  worth  of  business 
and  John  Nell  and  William  Craw- 
ford exceeded  $100,000  in  new 
business. 


Englander  Bed  on  CBS 

ENGLANDER  BED  Co.,  Brook- 
lyn, a  division  of  Superior  Felt  & 
Bedding  Co.,  understood  to  have 
signed  for  the  Friday  7:15-7:30 
p.m.  on  CBS,  starting  March  15. 
Agency  is  Biow  Co.,  New  York. 


COCA-COLA  program  Songs  of  Mor- 
ton Downey,  heard  on  the  Blue, 
started  a  six-week  cross-country  tour 
with  a  visit  to  Chicago  Feb.  1.  Show 
will  make  appearances  at  Army 
Camps  and  at  War  Bond  rallies. 


A  50,000  watt 
audience  at  a, 
250  watt  rate 
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WHAT  BETTER  PROOF  of  an 
audience  can  you  ask  for? 


Special  Broadcast  to  the  Land  of 
"WRITHING  SONS!" 


A  variety  show,  indeed  .  .  .  the  rhythm  of  booming 
guns  .  .  .  the  quickening  tempo  of  marching  feet  .  .  . 
and  the  whining  whistle  of  a  block-buster. 

From  the  foxhole  in  the  jungle  to  the  cockpit  of  a 
"fighting  Tiger"  .  .  .  Gates'  communications  equip- 
ment helps  form  the  network  for  this  "broadcast"  of 
American  anger  no  Jap  will  ever  forget! 

Yes,  the  same  Gates  whose  equipment  you'll  find 
throughout  the  broadcasting  industry  ...  is  now  a 
name  that  will  be  remembered  wherever  the  action  is 
the  thickest!  In  tanks,  jeeps,  planes,  ships  and  mobile 
units  .  .  .  Gates  communications  takes  the  roughest 
handling  and  comes  back  for  more! 

Back  of  Gates'  ruggedness  and  performance  are  new 
production  techniques  .  .  .  new  engineering  develop- 
ments .  .  .  that  keep  our  enlarged  plant  busy  .  .  .  but 
tomorrow,  these  manufacturing  "know-hows"  will  be 
applied  to  providing  better  performance  and  greater 
economy  .  .  . 

in  the  meantime,  our  engineering  staff 
is  ready  to  assist  and  advise  on  the  main' 
tenance  of  your  present  equipment — 
whether  you  are  Gates-equipped,  or  not. 


THE  MOST  INTIMATE 
AND  EFFECTIVE  SALES 
APPROACH  TO  AMERI- 
CA'S LARGEST  MARKET. 

iJ/<uuJ/tn^pXy  wm 


FOR  OFFENSE  •  FOR  DEFENSE 

BUY  US  BONDS  TODAY 


JmioL 


IB  LOUISVILLE'S 
W  TRADING  AREA 

47%  OF  KENTUCKY'S  POPULATION 
57%  OF  ITS  BUYING  POWER 


Burn-Smith 


RADIO  AND  SUPPLY  CO. 

QUINCY,  ILLINOIS,  U.  S.  A. 


Manufacturing  Engineers  Since  1922 
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especially 
the  261* 
national  and 

regional 
advertisers 
who  helped 
to  make 
1943 
our  biggest 
year  to  date 

•  And  more  than  155  advertisers  whose 
business  is  strictly  local  in  nature. 


BASIC  BLUE 
AND  MUTUAL 
5000  WATTS 

l/DMT  BASIC 

RKN  COLUMBIA 
llllll  I    5000  WATT 


w 

Affiliated  with  Des  Moines  Register  &  Tribune 
Represented  by  The  Katz  Agency 


Ryan  Elected  NAB  President 

(Continued  from  Page  11) 


by  the  board  last  July,  were:  J.  O. 
Maland,  WHO  Des  Moines;  John 
J.  Gillin  Jr.,  WOW  Omaha;  Paul 
W.  Morency,  WTIC  Hartford; 
James  D.  Shouse,  WLW  Cincinnati, 
and  G.  Richard  Shafto,  WIS  Co- 
lumbia, S.  C. 

Mr.  Miller  promptly  advised  the 
board  that  he  felt  Mr.  Ryan  should 
take  over  at  the  earliest  possible 
date.  In  a  statement  to  Broadcast- 
ing (see  text  on  page  10)  he  re- 
counted the  attainments  of  the 
NAB  during  his  nearly  six  years 
of  stewardship,  including  the  vic- 
torious ASCAP  fight,  the  AFM 
campaign,  legislation,  and  radio  co- 
operation in  the  war  effort.  He  ex- 
tended to  Mr.  Ryan  "my  very  best 
wishes  for  a  most  successful  ad- 
ministration." 

While  the  board  was  in  session 
Thursday,  announcement  of  the  re- 
turn to  the  association  of  two 
prominent  broadcasters,  represent- 
ing nine  stations,  was  made.  Ed 
Craney,  Montana  broadcaster  now 
serving  ex  officio  with  the  Senate 
Interstate  Commerce  Committee, 
and  O.  L.  (Ted)  Taylor,  Texas 
broadcaster,  submitted  applica- 
tions for  return  to  NAB  member- 
ship.  The   applications  were  ap- 


proved at  the  meeting.  Both  broad- 
casters had  been  at  loggerheads 
with  NAB  direction  and  had  with- 
drawn their  stations.  The  Taylor- 
Howe-Snowden  stations  are: 

KGNC  Amarillo;  KTSA  San  An- 
tonio; KFYO  Lubbock  and  KRGV 
Weslaco.  The  Craney-Symons  sta- 
tions: KGIR  Butte;  KFPY  Spo- 
kane; KXL  Portland,  Ore.;  KPFA 
Helena  and  KRBM  Bozeman.  Mr. 
Craney,  it  is  reported,  expressed 
his  opposition  to  network  member- 
ship in  the  NAB  in  telephonically 
applying  for  reinstatement  of  his 
stations. 

With  the  additions,  the  NAB 
membership  now  totals  555  sta- 
tions, 18  associate  organization 
members  and  two  networks  (NBC 
and  CBS).  Blue  and  Mutual  are 
not  now  members. 

Postponement  of  the  annual 
meeting  scheduled  for  New  York 
in  April  was  decided  upon  to  per- 
mit the  new  Ryan  administration 
to  become  oriented,  and  also  be- 
cause of  the  plea  of  Joseph  B.  East- 
man, ODT  director,  that  organiza- 
tions cancel  all  spring  meetings  in 
view  of  war  travel  conditions. 
While  Mr.  Arney  completed  ar- 
rangements to  hold  the  Chicago 


session  at  the  Palmer  House  from 
Aug.  28-31,  formal  confirmation 
was  withheld  pending  specific  ap- 
proval of  ODT. 

Before  Mr.  Arney  made  these 
plans  the  board  announced  that  in 
cooperation  with  ODT  and  in 
recognition  of  the  congested  travel 
and  hotel  conditions  prevailing,  it 
had  decided  to  cancel  all  plans  for 
a  victory-war  conference  in  New 
York  in  April.  Mr.  Arney,  the 
board  stated,  had  been  instructed 
to  ascertain  hotel  and  other  avail- 
able dates  in  the  period  between 
Aug.  15  and  Sept.  15. 

Two-Day  Meeting 

The  board  met  at  the  Palmer 
House  all  day  Wednesday  and  the 
forenoon  of  Thursday.  There  were 
21  of  its  25  members  present.  F. 
M.  Russell,  NBC  Washington  vice- 
president,  did  not  vote  on  the  Ryan 
appointment,  or  on  a  previous  bal- 
lot on  the  proposed  reappointment 
of  Mr.  Miller  upon  expiration  of 
his  term.  That  vote  was  12  to  8 
against  entertaining  such  a  pro- 
posal. Mr.  Miller  and  Mr.  Arney 
were  not  present  during  the  execu- 
tive sessions  on  Wednesday  when 
the  election  report  was  discussed. 

Wednesday  afternoon  a  commit-  . 
tee  comprising  Herb  Hollister, 
KANS  Wichita,  Roy  Thompson, 
WFBG  Altoona,  Nathan  Lord, 
WAVE  Louisville  and  Barney 
Lavin,  WDAY  Fargo,  called  on  Mr. 
Miller,  to  advise  him  of  the  board 
action.  Mr.  Miller  afterward  made 
his  statement,  and  presided  over 
the  remaining  sessions. 

Members  of  the  board  unable  to 
attend  the  meeting  were:  James 
W.  Woodruff  Jr.,  WRBL  Colum- 
bus, Ga.;  Hugh  A.  L.  Halff,  WOAI 
San  Antonio;  Harry  R.  Spence, 
KXRO  Aberdeen,  Wash.,  and 
Frank  King,  WMBR  Jacksonville, 
Fla. 

Aside  from  those  mentioned, 
board  members  present  were: 
Kolin  Hager,  WGY  Schenectady; 
Hoyt  B.  Wooten,  WREC  Memphis; 
John  E.  Fetzer,  WKZO  Kalamazoo; 
Leslie  C.  Johnson,  WHBF  Rock 
Island;  E.  K.  Hayek,  KATE  Al- 
bert Lea  Minn.;  William  B.  Way, 
KVOO  Tulsa;  Ed  Yocum,  KGHL 
Billings;  Calvin  J.  Smith,  KFAC 


GENNETT  •  SPEEDY-Q 
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Los  Angeles,  and  Paul  W.  Kesten, 
CBS  vice-president  and  general 
manager. 

Mr.  Ryan's  selection  culminated 
a  search  of  more  than  a  year.  One 
segment  of  the  board  and  of  the 
membership  favored  a  "practical 
broadcaster"  to  head  the  associa- 
tion; another  an  important  public 
figure.  Mr.  Ryan  was  sought  as  a 
man  who  met  both  qualifications, 
by  virtue  of  his  background  as  a 
broadcaster  since  1928.  And  since 
the  war,  his  performance  as  radio 
censor  has  won  the  acclaim  of  those 
both  in  radio  and  in  public  life. 

Mr.  Ryan  entered  radio  with  his 
brother-in-law,  Lt.  Comdr.  George 
B.  Storer,  through  purchase  of 
WTAL,  now  WSPD  Toledo.  Mr. 
Storer  is  president  of  Fort  Indus- 
try, but  is  on  leave  while  on  active 
service  in  the  Navy,  attached  to 
the  9th  Naval  District  in  Chicago. 
Thoroughly  familiar  with  NAB 
operations  by  reason  of  two  tenures 
on  its  board  and  as  chairman  of  its 
Budget  Committee,  Mr.  Ryan  will 
be  no  stranger  to  the  job. 

Mr.  Miller  became  the  NAB's 
first  paid  president  in  1938  under 
a  broad  -  gauged  reorganization. 
Theretofore  the  presidency  had  been 
held  by  an  active  broadcaster  for 
a  customary  one-year  tenure,  with 
the  executive  direction  of  the  asso- 
ciation reposing  in  the  managing 
director.  That  office  was  abolished 
with  the  establishment  of  the  paid 
presidency. 

A  former  mayor  of  Louisville,  and 
business  manager  of  Princeton  U. 
at  the  time  of  his  election,  Mr. 
Miller  was  highly  commended  for 
his  victorious  music  copyright 
fight,  which  he  entered  when  he 
took  over  the  presidency.  Several 
previous  efforts  to  reorganize  the 
NAB  failed,  the  last  in  July,  when 
the  Nominating  Committee  was 
created  by  the  board  itself  to  bring 
in  a  recommendation  for  the  presi- 
dency upon  expiration  of  Mr. 
Miller's  term.  The  committee  ful- 
filled its  mission  with  its  report  to 
the  board  last  Wednesday  at  the 
session  called  for  that  express  pur- 
pose. 


WCBI  Columbus,  Miss.,  has  renewed 
its  affiliation  with  Mutual  under  the 
terms  of  the  new  station  affiliation 
contract  amounced  by  Miller  McClin- 
tock,  MBS  president  [Broadcasting, 
Nov.  22]. 


"Mama!  Daddy  zoomed  in — just 
like  Captain  Midnight  on  WFDF 
\Flint!" 


Baseball  Sponsor 

WALGREEN  Co.,  Chicago  (drug 
stores),  and  P.  Lorillard  Co.,  New 
York  (Old  Gold)  will  co-sponsor 
all  Cubs  and  White  Sox  baseball 
games  in  the  1944  season  on  sta- 
tions WIND  and  WJJD  Chicago, 
exclusively.  WIND  will  broadcast 
all  home  and  out  of  town  games 
as  well  as  14  home  night  games 
for  the  White  Sox,  while  WJJD 
will  cover  home  and  out  of  town 
daytime  games  for  the  Cubs.  Wal- 
green Drug  stores  and  Old  Gold 
cigarettes  will  alternate  sponsor- 
ship of  games  on  both  stations. 
Walgreen  account  is  handled  by 
Schwimmer  &  Scott,  Chicago, 
while  J.  Walter  Thompson,  N.  Y., 
is  the  agency  for  P.  Lorillard  Co. 


Flamm  Amends  Suit 

MOTION  to  amend  the  suit  of 
Donald  Flamm  against  Edward  J. 
Noble  from  a  suit  for  rescission  of 
the  sale  of  WMCA  New  York  by 
Mr.  Flamm  to  Mr.  Noble  in  1941 
to  a  suit  for  damages  was  made  in 
the  New  York  Supreme  Court  last 
Monday  by  Philip  Handelman  of 
Handelman  &  Ives,  attorneys  for 
Mr.  Flamm.  Plaintiff  is  asking  for 
$2,925,000  damages  under  the  pro- 
vision that  where  fraud  is  con- 
cerned, as  Mr.  Flamm  alleges,  triple 
damages  will  be  awarded.  Mr. 
Flamm  claims  actual  damages  of 
$975,000.  Change  in  nature  of  the 
action  follows  the  purchase  of 
WMCA  from  Mr.  Noble  by  Nathan 
Straus,  former  United  States 
Housing  Administrator,  subsequent 
to  Mr.  Noble's  purchase  of  the 
Blue  Network. 


Broadcast  Tribute 
Is  Paid  to  Clapper 

FELLOW  commentators  and  high 
Government  officials  joined  in  a 
radio  tribute  to  Raymond  Clapper 
on  the  Mutual  Network  last  Thurs- 
day, the  day  of  the  announcement 
of  his  death  in  a  plane  crash  in  the 
Marshall  Islands.  White  Owl  Cigar 
Co.,  sponsors  of  his  10-10:15  p.m. 
nightly  spot  on  Mutual,  relin- 
quished the  time  for  the  broadcast. 

Frank  Mason,  former  vice-presi- 
dent of  NBC,  and  now  special  as- 
sistant to  the  Secretary  of  the 
Navy,  who  left  the  U.  S.  with  Clap- 
per and  had  traveled  with  him, 
was  not  involved  in  the  crash,  ac- 
cording to  the  Navy. 


Marlin  on  45 

MARLIN  FIREARMS  Co.,  New 
Haven,  has  started  a  series  of  spot 
anouncements  for  razor  blades  on 
some  45  stations  according  to 
Craven  &  Hedrick,  New  York, 
agency  in  charge. 


Clinton  Watch  Test 

CLINTON  WATCH  Co.,  Chicago, 
has  placed  its  first  advertising 
campaign  through  Malcolm  How- 
ard Adv.  Agency,  Chicago.  Time 
signals  are  being  used  in  the  Chi- 
cago area  on  WGN  and  WCFL. 


JOHN  GUNTHER,  Blue  commenta- 
tor and  author,  now  on  vacation,  is 
being  replaced  by  guest  substitutes  on 
the  Clark  Candy  Sunday  program 
Where  Do  We  Stand. 


~  ^esterti  New  York/ s  ^ 
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the  National  Broadcasting  Company  and  The  Blue  Network, 
Inc.  / 
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sented  Mr.  Noble;  William  Weis- 
man,  vice-president  and  attorney 
of  the  Knickerbocker  Broadcasting 
Co.,  as  well  as  Sydney  Flamm, 
brother  of  Donald  and  former  com- 
mercial manager  of  WMCA. 

When  Mr.  Noble  filed  applica- 
tion before  the  FCC  on  Dec.  2, 
1940,  to  acquire  WMCA,  Mr. 
Flamm  protested.  On  Dec.  17,  1940, 
however,  the  FCC  approved  the 
transfer,  which  involved  $850,000 
cash.  Rep.  Wigglesworth  (R- 
Mass.),  member  of  the  House  Ap- 
propriations Committee  and  of  the 
Select  Committee,  requested  full 
details  of  the  sale  from  the  FCC 
at  the  time  the  deal  was  consum- 
mated. He  is  understood  to  have 
insisted  to  Chairman  Lea  that  the 
WMCA  investigation  be  completed 
before  the  Commission's  defense  is 
presented. 

Mr.  Corcoran,  reported  to  be 
preparing  for  a  mission  to  China, 
will  appear  before  the  investiga- 
tors Tuesday,  according  to  Com- 
mittee headquarters.  He  was  served 
with  a  subpena  late  last  week. 

At  the  hearing  last  Tuesday 
Miss  Merrill  told  the  Committee 
that  Mr.  Teitgen  instructed  her 
to  "pad"  worksheets  for  two  typ- 
ists and  to  "keep  it  quiet". 

Under  examination  by  Eugene 
L.  Garey,  Committee  general 
counsel,  Chairman  Lea  and  Rep. 
Wigglesworth,  Miss  Merrill  iden- 
tified worksheets,  told  the  Com- 
mittee that  she  was  instructed  to 
"cover  up"  the  absence  of  one  ste- 
nographer from  June  22  to  July  20, 
1943,  and  to  see  that  another  was 
given  a  good  production  record,  de- 
spite the  fact  that  Miss  Merrill 
said  the  typist  in  question  "wrote 
letters  and  read  True  Story  maga- 
zine" while  on  duty. 

"True"  Records  Kept 

Miss  Merrill  told  the  Commit- 
tee that  Mrs.  Lulu  Martin  Adder- 
ley,  stenographer,  was  in  a  hos- 
pital from  June  22  to  July  26  last 
year  but  that  she  had  been  in- 
structed by  Mr.  Teitgen  to  "sign 
her  in  and  out"  and  turn  in  work- 
sheets for  Mrs.  Adderley  during 
her  absence.  The  former  secre- 
tary, who  last  week  enlisted  in 
the  WAC,  also  testified  that  Mr. 
Teitgen  instructed  her  to  take  up 
a  collection  among  employes  to 
pay  for  Mrs.  Adderley's  hospitali- 
zation and  arrange  to  have  other 
typists  do  her  work  on  their  off 
days. 

The  former  secretary,  who  said 
she  resigned  voluntarily  from  the 
FCC  last  Sept.  21  because  "things 
were  so  unsettled",  also  told  the 
Committee,  after  identifying  a 
worksheet  which  showed  that 
Mrs.  Katie  Hopkins,  another 
stenographer,  worked  full-time : 
"She  went  home  about  10  o'clock." 
Introduced  into  the  record,  in  ad- 
dition to  the  alleged  falsified  re- 
ports, were  documents  which  Miss 
Merrill  identified  as  "true  records 
before  they  were  falsified". 


Miss  Merrill  said  that  when 
Mrs.  Adderley  went  to  the  hos- 
pital, Mr.  Teitgen  instructed  her 
to  "take  up  a  collection  and  ask 
the  other  girls  to  work  on  their 
days  off".  She  asserted  that  some 
of  the  girls  refused  to  work  extra 
and  that  "Mr.  Teitgen  went 
around  and  induced  them  to 
work". 

"Generous"  Says  Fly 

With  reference  to  Mrs.  Hop- 
kins, Miss  Merrill  testified  that 
she  frequently  went  home  early 
and  that  Mr.  Teitgen  made  her 
his  secondary  secretary  to  "get 
her  a  raise".  When  Chairman  Lea 
asked  if  Miss  Merrill  had  dis- 
cussed Mrs.  Hopkins  with  her  su- 
pervisor, she  replied:  "Yes,  he 
liked  her." 

Mr.  Garey  read  into  the  record 
testimony  of  Robert  D.  Leigh, 
FBI'S  chief,  and  FCC  Chairman 
James  Lawrence  Fly  given  Jan. 
19  before  the  Independent  Offices 
subcommittee  of  the  House  Ap- 
propriations Committee,  in  which 
Mr.  Leigh,  referring  to  the  al- 
leged falsification  of  records, 
said: 

"The  case  was  fully  investi- 
gated and  there  was  an  irregu- 
larity. .  .  .  The  irregularity  was 
discovered  and  the  records  were 
corrected;  the  immediate  super- 
visor resigned  and  went  into  the 
Army  and,  as  a  matter  of  fact, 
the  thing  was  cleared  up  in  that 
way."  Chairman  Fly  added: 

"And  the  other  people  would 
come  in  and  take  over  her  duties 
in  order  that  she  would  not  have 
her  pay  docked  .  .  .  and  while, 
as  Dr.  Leigh  says,  it  was  irregu- 
lar, it  was  with  the  most  gener- 
ous intentions  on  the  part  of  the 
people  who  participated  in  the  ir- 
regularity." 

Although  in  open  hearing  no 
mention  was  made  of  their  race, 
both  Mrs.  Adderley  and  Mrs.  Hop- 
kins are  Negroes,  according  to 
Committee  members  who  questioned 
Miss  Merrill  and  others  in  execu- 
tive session. 

Mr.  Garey  read  into  the  rec- 
ord a  brief  biography  of  Mr.  Teit- 
gen in  which  he  said  the  former 


CHANGES  AT  BLUE 
CENTRAL  DIVISION 

MAURICE  ELLIS,  associated  with 
NBC's  central  division  for  13  years, 
and  Jill  Anderson,  for  two  and  a 
half  years  with  the  NBC  trans- 
cription department,  have  been  ap- 
pointed to  head  the  Blue  Network's 
central  division  announcing  staff 
and  transcription  department  re- 
spectively, James  L.  Stirton,  pro- 
gram manager  of  the  division,  an- 
nounced last  week.  Mr.  Ellis  has 
recently  been  supervising  remote 
dance  band  pickups  for  the  Blue. 
Miss  Anderson  has  been  conducting 
a  program  on  WENR  Chicago. 

Personnel  of  the  Blue's  central 
division  news  staff  were  also  named 
last  week  by  Gene  Rouse,  manager 
of  the  newly  organized  news  and 
special  events  department.  Vedder 
Stevens,  formerly  with  the  NBC 
newsroom  in  Chicago,  and  KOIL 
Omaha,  will  be  Mr.  Rouse's  assist- 
ant. 

Other  staff  members  of  news  and 
special  events  include  Mervin 
Clough,  formerly  of  WIBA  Madi- 
son, Wis.,  and  the  United  Press  in 
Milwaukee,  and  Rachael  Bottorff, 
formerly  with  CBS  special  events 
department  in  Chicago,  and  before 
that  in  UP's  radio  division  in  that 
city.  Newsroom  is  to  be  located  on 
the  18th  floor  of  the  Merchandise 
Mart,  with  seven  newsgathering 
machines — providing  24-hour  cov- 
erage from  AP,  UP  and  INS. 

New  additions  to  the  division's 
sales  promotion  department  include 
Don  O'Meara,  formerly  of  WLW 
Cincinnati,  as  assistant  to  E.  J. 
(Mike)  Huber,  sales  promotion 
manager  of  the  division,  and  E. 
E.  Hale,  also  from  WLW,  as  sales 
research  manager,  assisting  Jerry 
Vernon. 


SONORA  RADIO  &  Television 
Corp.,  Chicago,  is  extending  the  dis- 
tribution of  its  Sonora  phonograph 
records  to  nationwide  proportions. 
Company  does  all  of  its  recording  at 
the  studios  of  WOR  New  York. 


FCC  supervisor  was  born  in  Man- 
itowoc, Wis.,  spent  some  six  years 
studying  in  Germany,  was  in- 
ducted into  the  Army  in  Septem- 
ber 1942  but  placed  in  the  en- 
listed reserve  at  the  behest  of 
Harold  N.  Graves,  then  assistant 
FBIS  director  (now  a  naval  en- 
sign). Mr.  Teitgen  was  returned 
to  active  duty  following  his  resig- 
nation from  the  FCC. 
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ADVERTISING  LEADERS  who  participated  in  sessions  of  the  Pacific 
Advertising  Assn.  convention  held  in  San  Francisco,  Jan.  28-29,  are 
(1  to  r)  :  Robert  S.  Hunter,  president  Hunter  Adv.  Agency,  Oakland, 
Cal.,  vice-president  of  the  PAA;  Don  Belding,  of  Foote,  Cone  &  Belding, 
chairman,  board  of  trustees,  PAA;  George  Weber,  partner,  MacWilliams, 
Cole  &  Weber,  senior  vice-president,  PAA;  Joseph  Cornelius,  assistant 
cashier,  First  National  Bank  of  Spokane,  vice-president,  PAA. 


Pacific  Ad  Assn. 
Holds  Annual  Meet 

Advertising's    Post-war  Place 

Heads  Conference  Agenda 

PACIFIC  ADVERTISING  ASSN. 
held  its  mid-winter  conference 
January  28  and  29  in  San  Fran- 
cisco's Fairmont  Hotel.  Recom- 
mendations of  the  association  in- 
cluded the  importance  of  helping 
the  war  effort,  cooperating  with 
the  War  Advertising  Council  and 
of  bringing  the  various  war  cam- 
paigns to  a  close  relationship  with 
the  advertising  programs  in  the 
individual  communities. 

Speaking  at  the  session  Maurice 
W.  Heaton,  vice-president  of  Will- 
iams, Lawrence  &  Cresmer,  Los 
Angeles,  urged  the  necessity  for  ad- 
vertising to  take  steps  to  insure 
its  position  in  the  post-war  econ- 
omy. Other  speakers  were  Charles 
W.  Collier,  managing  director  of 
the  Association,  and  Robbins  Mil- 
bank,  manager  of  the  San  Francis- 
co office  of  Young  &  Rubicam,  and 
chairman  of  the  group's  war  activi- 
ties committee. 

Collier  declared  that  the  Associa- 
tion had  made  hundreds  of  contacts 
with  educators,  consumer  groups 
and  others  and  that  in  the  opinion 
of  all,  advertising  was  doing  a 
great  job  for  the  war  effort.  He 
said  that  advertising  must  continue 
its  efforts  to  eliminate  untruths  and 
that    the    industry    should  work 


$19,610,000 

,  sales  Management's  es- 
^     o    eWnsa>es5n  Hart- 
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V/DRC  Market,  del. 
advertisers  at  one  low 


towards  a  better  understanding  and 
appreciation  of  its  values,  place 
and  responsibility  in  the  post-war 
period. 

Association  Cooperates 

Explaining  how  the  Association 
had  cooperated  in  the  war  effort, 
Milbank  told  of  campaigns  with 
the  American  Red  Cross,  the  Army 
Air  Corps  and  the  WACS.  Reports 
on  the  activities  of  the  various  dis- 
tricts were  turned  in  by  George 
W.  Kleiser,  president  of  Foster  & 
Kleiser,  San  Francisco;  Joseph 
Cornelius,  advertising  manager, 
First  National  Bank,  Spokane; 
Walter  Wagstaff,  commercial  man- 
ager, KDYL  Salt  Lake  City;  John 
W.  Davis,  vice-president,  Ramsay 
Sign  Co.,  Portland,  Ore.;  Robert  S. 
Hunter,  president,  Hunter  Adver- 


Radio  Executives'  Club 
Hears  Pumphrey  on  FM 

FM  was  the  theme  of  the  Radio 
Executives  Club  luncheon  last 
Thursday  in  New  York  at  which 
P.  R.  Pumphrey  of  Maxon  Inc.,  de- 
livered his  paper,  "What  an  Adver- 
tising Agency  Found  Out  About 
FM."  The  General  Electric  film 
explaining  the  fundamentals  of 
FM  was  exhibited  under  the  direc- 
tion of  Paul  Yergens  of  GE. 

Among  the  guests  were:  Theo- 
dore C.  Streibert,  WOR,  Walter 
Damm,  WTMJ  Milwaukee,  John 
Shepard,  3d,  Yankee  Network,  Syd- 
ney Robbins,  WSBA  York,  Pa., 
Ivan  H.  Dattels,  Street  &  Smith, 
Charles  Stahl,  WDAS  Philadelphia, 
E.  Meredith  Terry,  Southwestern 
Drug  Co.,  Dallas,  Lawrence  J. 
Heller,  WINX  Washington,  Har- 
old Higgins,  WING  Dayton,  Ches- 
ter Herman,  WLW  Cincinnati, 
Leon  Goldberg,  Adam  Hat  Stores, 
C.  M.  Finney,  AP,  Nata  Addis, 
American  Network,  Pvt.  Gil  Braun, 
former  radio  producer,  and  Allen 
M.  Woodall,  WDAK  Columbus,  Ga. 


tising  Agency,  Oakland;  Charles  A. 
Storke,  associate  publisher,  Santa 
Barbara  News  Press;  and  Edith 
Grundig  of  the  Phil  Meany  Adver- 
tising Agency,  Los  Angeles. 

The  Association  voted  to  continue 
its  market  study  on  grade  labeling 
and  to  name  a  committee  on  labor 
cooperation.  Fresno  was  selected 
as  the  meeting  place  for  the  41st 
annual  convention  at  an  undeter- 
mined date  in  June. 


00/ 


For  example: 


NBC 


SisT 


THROUGH  7ff£  SPORT  OMSS 

with  SAM  HAYES 

A  new  series  of  26  quarter-hour  programs.  Thrilling 
moments  in  sports-history  .  .  .  famous  figures  in  the 
sports-world  .  .  .  made  vivid  and  exciting  by  Sam  Hayes, 
ace  sportcaster.  Little  known  facts . . .  dramatic  re-enact- 
ments .  .  .  covering  the  whole  field  of  sports.  Successfully 
sponsored  by  beverages,  sports  equipment,  clothing  firms 
and  makers  of  other  products  of  interest  to  men.  Ask  for 
presentation,  audition  records,  availability  data,  today. 
★  ★  ★ 
Many  other  NBC  Recorded  Programs — 
5  minutes  to  half-hour. 


Notionol  Broadcasting  Co 


NBC 


RADIO-R 


AMERICA'S  NUMB 


ING  DIVISION 


CE   OF    RECORDED  PROGRAMS' 


A  Service  of  Kadi* 
Corporation  of  Anuria 


RCA  Bldg.e  Radio  City,  N.Y...  Merchandise  Mart,  Chicago,  lit. 
Trans-lux  Bldg.,  Washington,  D.  C. . .  Sunset  and  Vine,  Hollywood,  Cal, 


NEW  FACTS  ON 
WHAT  MAKES 
PEOPLE  WRITE 


The  "Complete  Mail  Study"  re- 
cently published  by  KMA  gives 
some  new  facts  on  the  types  of 
radio  offers  that  produce  the  great- 
est response. 


It  was  found  that  listeners  are 
2.9  times  more  responsive  to  cata- 
log offers  than  they  are  to  booklet 
offers.  They  are  21.3  times  more 
responsive  to  catalog  offers  than  to 
"Write  for  More  Information  To- 
day" appeals. 

That  it  is  as  easy  to  sell  samples 
of  the  product  as  it  is  to  give  them 
away  was  another  important  dis- 
covery. Furthermore,  that  it  is  2.2 
times  easier  to  sell  premium  offers 
than  it  is  to  send  them  out  free. 

If  you  haven't  got  your  copy  yet 
of  this  "Complete  Mail  Study"  con- 
taining these  and  dozens  of  other 
important  facts,  perhaps  you  can 
still  get  one — if  you  write  now,  to 
the  KMA  Research  Director.  A 
limited  supply  is  yet  on  hand. 

If  you  aren't  getting  your  maxi- 
mum from  the  No.  1  Farm  Market, 
perhaps  you  can — if  you  write- 
KMA  about  your  schedule  today. 


KMA 

Bine  Network 

The  No.  1  Farm  Stmtion 
in  the  No.  1  Farm  Market 

152  COUNTIES 
AROUND  SHENANDOAH,  IA. 


Free  &  Peters,  u. 

ExcIujmt  National  Representative* 
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//  you  buy  or  plan 
advertising  jor 
Iowa,  you  need 

THE  1943 
IOWA  RADIO 
AUDIENCE  SURVEY 

gives  you  detailed  analysis  of  "lis- 
tening areas"  of  every  Iowa  station, 
programs  that  appeal  to  urban,  vil- 
lage, and  farm  families,  and  listening 
habits.  Illustrated  with  pictographs  for 
quick  and  easy  reading.  You  can  get 
a  copy  free  by  writing  to 

CENTRAL  BROADCASTING  CO. 
912  Walnut  St.,  Det  Moines,  Iowa 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 

11  Id  HI  5000  Watts  Day 
fjj  1000  Watts  Night 
ilylll  950  kc.  pnn 
Spartanburg,  S.  C.  OOu 
Represented  by  Hollingbery 


NEW  ORLEANS 


50,000  WATTS 

The  Greatest  Selling  POWER 
in  the  South's  Greatest  City 

CBS  Affiliate 

Nat'l  Rep.  •  The  Kafz  Agency  Inc. 


Time  Sales  Record 

(Continued  from  page  9) 

pling,  nevertheless  a  number  |of 
tendencies  seem  reasonably  clear 
with  regard  to  1943.  Barring  the 
smallest  stations,  situated  in  the 
poorest  markets,  stations  of  all 
classes  seem  to  have  fared  well  dur- 
ing the  year  just  passed.  Non-net- 
work advertising  on  50  kw  clear 
channel  stations  seems  to  have  in- 
creased about  25%  during  1943 
with  somewhat  greater  increases 
having  taken  place  in  local  volume 
than  in  national  and  regional  non- 
network  business.  Saturation  of  the 
most  desirable  hours  with  network 
programs  probably  is  an  important 
factor  in  explaining  this  interest- 
ing development.  Gains  seem  to 
have  been  somewhat  less  on  5  to 
25  kw  clear  channel  stations. 

Increase  on  Locals 

National  and  regional  non-net- 
work volume  on  unlimited  time  re- 
gional stations  seems  to  have  in- 
creased slightly  less  than  15%, 
while  local  volume  seems  to  have 
gained  approximately  20%. 

One  of  the  most  interesting  de- 
velopments of  the  year  was  an  in- 
crease of  between  40%  and  45% 
in  national  and  regional  business 
on  unlimited  time  local  stations. 
Undoubtedly  one  of  the  important 
reasons  for  this  development  is  the 
extension  of  network  facilities  to 
increasing  numbers  of  local  sta- 
tions; since  national  non-network 
business  tends  to  follow  network 
affiliation.  This  gain  also  quite 
probably  can  be  explained  in  part 
by  the  relative  saturation  of  full 
time  clear  channel  and  regional 
stations  and  by  the  emergence  of 
a  number  of  secondary  markets  to 
major  importance  due  to  war-time 
shifts  in  industry  and  the  prox- 
imity of  army  camps. 

Comparison  With  Pre-War  Years 

Following  a  brief  period  of  un- 
certainty in  1942,  when  volume  in- 
creased less  than  usual,  radio  ad- 
vertising has  forged  steadily  ahead 
during  the  war  years.  Estimated 
net  time  sales  in  1943  were  80% 
greater  than  in  1939 — the  year  of 
the  outbreak  of  the  European  con- 
flict— and  were  29.5%  above  the 
level  of  1941  when  this  country  en- 
tered the  war. 

Gains  have  been  fairly  general 
throughout  the  medium  since  1941, 
national  network  volume  having 
increased  31%,  national  and  re- 
gional non-network  advertising 
34%  and  local  broadcast  advertis- 
ing volume  25%. 

Increases  since  1939  have  been 


Brown  Shoe  Regional 

BROWN  SHOE  Co.,  St.  Louis,  on 
Feb.  26  will  begin  sponsorship  of  a 
new  weekly  quarter-hour  juvenile 
program,  Smilin'  Ed  McConnell  & 
His  Buster  Brown  Gang,  from  3- 
3:30  p.m.,  Saturdays,  on  9  NBC 
mountain  and  west  coast  stations. 
The  songs  and  patter  show  is  de- 
signed for  children  2  to  12  years 
old.  Agency  is  Leo  Burnett  Co., 
Chicago. 


ESTIMATED  NATIONAL  NETWORK  GROSS 
BILLINGS  BY  PRODUCT  GROUPS 


1942*  194S 

Gross  billings  %  Gross  billings  % 

Product  group  Total  (Estimated)  Total 

Automobiles   &   accessories  $    3,498.000  3.0  $    7,420,000  4.3 

Clothing                                                          1,043,000  0.9  1,382,000  0.9 

Electrical  household  equipment                        615,000  0.5  1,016,000  0.7 

Financial  &  insurance                                     582.000  0.6  1,075,000  0.8 

Foods,  food  beverages  &  confections—    32,643,000  28.3  41.824,000  27.6 

Gasoline  and  oil  -                            5,375,000  4.7  7,056,000  4.7 

House  furnishings,  etc                                    577.000  0.5  729.000  0.5 

Soap,  cleansers,  etc                                  11,780,000  10.2  11,500,000  7.7 

Smoking  materials                                      16,293.000  14.1  19,007,000  12.6 

Toilet  goods  &  pharmaceuticals                 34,612,000  30.0  43,809,000  29.0 

All   other                                                       8,387,000  7.3  16,973,000  11.2 

Total  gross  billings  $115,405,000  100.0%       $151,791,000  100.0% 

*  Source:  Current  Survey  of  Business.  Bureau  of  Foreign  &  Domestic  Commerce,  U.  S. 
Dept.  of  Commerce. 


as  follows:  national  networks, 
54%;  national  and  regional  non- 
network,  90%  ;  and  local,  87%.  The 
greater  relative  gain  of  the  non- 
network  volume  since  1939  reflects 
a  general  trend  toward  those  por- 
tions of  the  medium  which  had  been 
active  ever  since  the  recovery  from 
the  1929-1933  depression. 

Total  net  time  sales  for  the  last 
seven  years  are  set  forth  in  the 
following  table: 

Total  Radio  Net  Time  Sales 
1937-1943 

%  Change 

Net  time  from 
Year                           sales       Previous  yr. 

1937   $117,903,973   

1938                            117,379,459  —  0.4% 

1939                           129,968.026  +10.7% 

1940                           155.686.247  +19.7% 

1941                           179,763,217  +13.3% 

1942                              191,973,434  +  6.6% 

1943                            233,900,000  +21.8% 

'  (Estimated) 

National  Network  Advertising 
by  Class  of  Product 

Practically  all  product  groups  in- 
creased their  network  advertising 
expenditures  during  1943,  the  only 
exception  being  the  soap,  cleanser 
and  household  product  classifica- 
tion which  declined  2.6%. 

Automotive  advertising  led  the 
field  in  relative  increase  with  a 
gain  of  112.0%  followed  by  an  in- 
crease of  102.1%  in  the  volume  of 
the  miscellaneous  group.  As  men- 
tioned previously,  this  was  due  pri- 
marily to  the  entrance  of  new 
forms  of  business  into  the  radio 
field  and  even  more,  probably,  to 


the  increase  in  institutional  adver- 
tising. 

Financial  advertising  volume 
rose  84.7%  during  the  year,  due 
mainly  to  increased  insurance  vol- 
u  m  e.  Advertising  by  electrical 
household  equipment  manufactur- 
ers rose  65.2%  due  mainly  to  new 
institutional  programs. 

Food  advertising  increased  28.1% 
and  still  remains  the  backbone  of 
network  business,  together  with  the 
pharmaceutical  and  cosmetics 
fields.  Network  volume  of  the  lat- 
ter product  group  rose  26.6%  dur- 
ing the  year. 

Advertising  by  household  equip- 
ment manufacturers  gained  13.2% 
over  the  1942  level,  while  advertis- 
ing of  cigarettes  and  other  smoking 
materials  rose  16.6%. 


N.  Y.  Women's  Meeting 

HOW  WOMEN  can  help  radio 
serve  the  public  will  be  discussed 
at  a  luncheon  to  be  held  by  the  New 
York  City  Federation  of  Women's 
Clubs  in  the  Bar  Bldg.,  New  York, 
Wednesday,  Feb.  16.  William  R. 
Stuhler,  radio  director  of  General 
Foods  Corp.,  and  William  F.  Wer- 
ner, director  of  consumer  informa- 
tion of  Procter  &  Gamble  Co.,  will 
address  the  meeting.  Other  speak- 
ers include:  Anita  L.  Barnard, 
NBC;  Dorothy  Day,  WINS;  Janice 
Grandy,  WAAT  Newark;  Grace  M. 
Johnson,  Blue;  Mary  Jane  Kroll, 
WABC;  Robert  M.  Scholle,  WLIB 
Brooklyn,  and  Helen  J.  Sioussat, 
CBS. 


shortest  J. 


distance  to  profitable 
results  in  California's 
billion-dollar  market 
and  western  Nevada  is 
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Robert  A 
STREET 
National 
Sales  Manager 

Paul  H, 
RAYMER  CO. 
National 
Representatives 
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McCtatctiy 
Broadcasting 
Company 

Sacramento,  California 


MEETING  of  the  Board  of  Directors  and  stockholders  of  Mutual,  at  the 
Waldorf-Astoria,  New  York,  Feb.  2  (1  to  r) :  J.  E.  Campeau,  CKLW 
Detroit-Windsor;  Edward  Davies,  WIP  Philadelphia  (substitute  for  Ben- 
edict Gimbel) ;  Theodore  C.  Streibert,  WOR  New  York;  John  Shepard 
III,  Yankee  Network;  Leonard  Kapner,  WCAE  Pittsburgh  and  Hope 
Barroll  Jr.,  WFBR  Baltimore.  Seated,  E.  M.  Antrim,  WGN  Chicago; 
H.  K.  Carpenter,  United  Broadcasting  Co.,  Cleveland;  Miller  McClintock, 
MBS  president;  Lewis  Allen  Weiss,  Don  Lee  Network;  and  W.  E. 
Macfarlane,  WGN  Chicago.  Alfred  J.  McCosker,  chairman  of  the  board 
of  directors,  was  not  present  when  the  picture  was  made. 


Court  Dismisses  Libel 
Suit    Agaiust  Winchell 

SUIT  filed  against  Walter  Win- 
chell, his  broadcasting  sponsor, 
Andrew  Jergens  Co.,  Cincinnati, 
and  the  Blue  Network,  was  dis- 
missed Feb.  1  by  Federal  Judge 
Barnes,  who  ruled  that  no  libel  had 
been  shown  in  the  complaint  filed 
by  George  Washington  Robnett, 
executive  secretary  of  the  Church 
League  of  America.  Robnett's  $1,- 
000,000  libel  suit  alleged  that  Win- 
chell had  conspired  to  defame  him 
and  his  colleagues  during  Win- 
chell's  discussion  of  the  book  Under- 
cover and  over  three  broadcasts, 
July  25,  Aug.  1,  and  Sept.  1943. 
In  the  ruling,  Robnett  was  allotted 
30  days  in  which  to  file  an  amended 
complaint. 


Press  Subsidy  Reported 

A  SUBSIDY  bill  to  authorize  the 
Treasury  to  spend  12%  to  15  mil- 
lion dollars  annually  for  War 
Bond  advertising  in  small  news- 
papers was  approved  last  Friday 
by  the  House  Ways  &  Means  Com- 
mittee. It  was  an  amended  com- 
posite of  legislation  proposed  by 
Reps.  Cannon  (D-Mo.)  and  Mills 
(D-Ark.).  Similar  legislation,  the 
Bankhead  Bill  (S-1457),  was 
passed  by  the  Senate  last  fall. 


AFM  to  Consider 
Net  Action  on  FM 

MOVES  of  NBC  and  CBS  in  mak- 
ing their  programs  available  to  FM 
stations  owned  by  their  affiliates 
will  be  discussed  at  the  midwinter 
conference  of  the  executive  board 
of  the  American  Federation  of  Mu- 
sicians, meeting  this  week  in  Chi- 
cago. 

Since  FM  broadcasts  are  fur- 
nished to  network  clients  without 
extra  charge,  on  the  basis  that 
most  present  FM  sets  are  combina- 
tion AM-FM  so  that  the  set-owner 
is  given  a  choice  of  which  way 
he  will  hear  the  program  and  there 
is  no  increase  in  the  size  of  the 
audience,  the  networks  have  argued 
that  no  extra  fees  should  be  charged 
by  the  union  for  FM  broadcasts. 

Same  question  is  being  discussed 
by  network  executives  and  officials 
of  AFM  Local  802  in  New  York, 
which  on  Friday  began  negotiations 
for  a  new  contract  covering  pro- 
grams originating  in  that  city  to 
succeed  the  former  contract  which 
expired  Feb.  1.  First  meeting  on 
Friday  was  described  as  "purely 
exploratory."  Similar  conferences 
will  be  held  in  Chicago,  Hollywood. 


Pointing  the  Way  to  A  BIG  MARKET 


f  inger  tip  facts 


ON  RICH  PEORIAREA 

Peoriarea — a  rich,  respon- 
sive market  you  need. 
Above-average  incomes  in 
war  or  peace.  Get  the 
facts.  Send  for  Brochure. 


FREE  &  PETERS 

Exclusive  National 
Representatives 


PEORIA.  ILLINOIS 


COMPLETE  COVERAGE  IN  16  RICH  ILLINOIS  COUNTIES 
A  Good  Market  NOW  —  A  Better  Market  WHEN  THE  WAR  IS  WON 


NewMutualBudget 
At  All-Time  High 

Board  Announces  26  Stations 
Have  Signed  New  Contract 

ON  THE  BASIS  of  the  1943  bill- 
ings, which  reached  an  all-time 
high  of  $13,841,608,  Mutual's  board 
of  directors,  meeting  in  New  York 
last  Wednesday,  Feb.  3,  approved 
the  largest  operating  budget  in 
the  network's  history.  Board  meet- 
ing brought  to  a  close  a  three-day 
session  which  opened  with  a  con- 
ference of  the  program  operating 
board  Monday,  followed  by  a  meet- 
ing of  the  executive  committee  on 
Tuesday. 

Mutual  did  not  reveal  the  budget 
figure,  but  announced  that  since 
November  a  total  of  26  stations 
had  signed  the  network's  new 
standard  affiliation  ,  c  o  n.t  r  a  c  t. 
Among  the  eight  new  stations  to 
sign  the  contract  is  WEBR  Buf- 
falo, operated  on  1340  kc  with  250 
w,  which  has  just  joined  the  net- 
work, bringing  the  total  number 
of  MBS  affiliates  to  218. 

McClintock  Presides 

Miller  McClintock,  MBS  presi- 
dent, presided  in  the  absence  of 
Alfred  J.  McCosker,  chairman  of 
the  board.  Network  ratings,  sales 
operations  and  other  policy  mat- 
ters were  discussed.  A  feature  of 
the  meeting  was  the  presentation 
of  a  recorded  53-minute  review  of 
1943  activities  by  Mutual  depart- 
ment heads  and  talent. 

Program  heads  of  key  Mutual 
stations,  and  network  officials, 
comprising  the  program  operating 
board,  discussed  over-all  sched- 
ules, ratings  and  news  operations 
on  Monday  with  Mr.  McClintock 
and  Adolph  Opfinger,  program  di- 
rector, presiding.  Speakers  in- 
cluded Allen  Decastro,  director  of 
commercial  programs  and  head  of 
the  Latin  American  Department; 
Lt.  Sam  Zagon,  Army  Air  Forces; 
Seymour  Korman,  correspondent 
for  Mutual  and  the  Chicago  Trib- 
une, and  Dick  Connor,  director  of 
station  relations.  Tom  Slater,  di- 
rector of  special  features  and 
sports,  went  over  plans  to  cover 
the  national  party  conventions,  de- 
tails of  which  are  expected  to  be 
announced  this  week. 

W.  E.  Macfarlane,  of  WGN  Chi- 
cago, who  is  chairman  of  the  execu- 
tive committee,  presided  at  the 
Tuesday  meeting  of  that  group. 
Both  the  executive  committee  and 
the  board  of  directors  will  meet 
again  in  April. 


Casualty  Co.  Expands 

SPONSORED  by.  Lumbermen's 
Mutual  Casualty  Co.,  Chicago,  Up- 
ton Close's  World  News  Parade 
starts  a  new  series  Feb.  13  expand- 
ing from  a  quarter-hour  to  a  half- 
hour  over  NBC.  Lowell  Thomas, 
NBC  Commentator,  was  the  guest 
of  Upton  Close  on  the  last  of  the 
old  15  minute  series,  Feb.  6. 


WBCA,  Schenectady,  N.  Y. 

.  .  .  your  Telescript  sales  pres- 
entations have  been  most 
helpful  ...  the  most  con- 
structive sales  aids  we  have 
received  from  any  source. 


Leonard  L.  Asch 
President 


available  through 

PRESS  ASSOCIATION,  inc. 

50  Rockefeller  Plaza 
New  York,  N.  Y. 


CHNS 

The  Key  Station  of  the 
Maritimes 

Is  your  first  choice  for  broad- 
cast results  in  Halifax  and  the 
Maritimes.  Ask  your  local 
dealers. 


or  JOE  WEED 
350  Madison  Ave. 
New  York 


CHATTANOOGA 


POWER 


5,000  WATTS 

DAY  AND  NIGHT 
PAUL  H.  RAYMER  CO. 

—  ★  ★  ★  ★  — 

WSYR 

The  Only  NBC  Station 
Covering 
Central  New  York 


— including  over  40% 
of  farms  in  the  state. 


5000  Watts  at  570  Kc 

Syracuse,  N.  Y. 
Represented  by  Raymer 


Mew  Rules  of  ttejedenil 
Communications  Commis- 
sion Permit  You  to  Place 
Your  NBC, Blue  or  CBSHet- 
workProgramsonYf&Hi 

Zi  the  network  they  are  on 
cannot  Ornish  coverage  here 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 JANUARY  29  TO  FEBRUARY  4  INCLUSIVE  


Decisions  .  .  . 


FEBRUARY  1 

KFQD  Anchorage,  Alaska — Granted  li- 
cense use  old  250  w  composite  transmitter 
as  auxiliary. 

WLBZ  Bangor,  Me. — Granted  involuntary 
transfer  control  from  Thompson  L.  Guern- 
sey to  Eastland  Broadcasting  Co.  through 
transfer  439  shares  capital  stock  for  $150,- 
000. 

FEBRUARY  3 

WSAY  Rochester,  N.  Y. — Granted  mod. 
CP  authorizing  change  frequency,  power, 
etc.,  for  extension  completion  date  to 
8/1/44. 

WJZ  New  York — Granted  license  cover 
CP  authorizing  move  auxiliary  transmitter, 
install  new  transmitter  and  antenna, 
change  power  from  25  kw  to  10  kw. 


nrst ..  n,w  »„*5Diai...s7o.     \\ehork  Kecovnh 
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America's  Leading  Independent  Station 


II  n  I  T  E  D 
PRESS 


Friendly,  persuasive  per- 
sonalities, plus  enter- 
tainment and  service 
geared  to  this  six-state 
area  GET  RESULTS! 


WIBW  TI?eVt  o 'pek5 A 


All  time  Eastern  Wartime  unless  indicated 


New  Business 

BEN  HUR  PRODUCTS  Inc.,  Los  Angeles 
(coffee,  tea,  spices),  on  Feb.  21  starts  for 
52  weeks  Aunt  Mary  on  8  NBC  California 
and  Arizona  stations  Mon.,  thru  Fri.,  10 :30- 
10:45  a.m.  (PWT).  Agency:  Barton  A. 
Stebbins  Adv.,  Los  Angeles. 

RAINIER  BREWING  Co.,  San  Francisco 
(beer) ,  on  Feb.  12  starts  for  52  weeks, 
half-hour  musical  variety  show  on  10  B!ue 
Cal.  stations.  Sat.,  8:30-9  p.m.  (PWT). 
Agency :  Buchanan  &  Co.,  Los  Angeles. 

LYON  VAN  &  STORAGE  Co.,  Los  An- 
geles (moving,  storage),  on  Feb.  7  starts 
for  52  weeks  Andy  &  Virginia  on  10  Blue 
Cal.  and  Nev.  stations,  Mon.,  Wed.,  Fri., 
4:30-4:45  p.m.  (PWT).  Agency:  BBDO, 
Hollywood. 

EVERSHARP  Inc.,  Chicago  (pens,  pen- 
cils, ink),  on  March  7  starts  undetermined 
program  on  165  Blue  stations,  Tues.,  7-7  :30 
p.m.  Agency:  Biow  Co.,  N.  Y. 

WESTINGHOUSE  ELECTRIC  &  Mfg. 
Co.,  Pittsburgh,  on  March  13  starts  un- 
determined program  on  160  Blue  stations, 
Mon.,  Wed.,  and  Fri.,  10:15-10:30  p.m. 
Agency:  McCann-Erickson  Inc.,  N.  Y. 

CURTIS  PUBLISHING  Co.,  Philadelphia 
(Saturday  Evening  Post)  on  Feb.  8  starts 
The  Listening  Post  on  67  Blue  stations, 
Tues.  thru  Fri.,  10:45-11  a.m.  Agency: 
MacFarland,  Aveyard  &  Co.,  Chicago. 

Network  Changes 

CAMPANA  SALES  Co.,  Batavia,  111. 
(Campana  Balm,  Dreskin.  CooFes,  DDD, 
Make-up),  on  Feb.  26  discontnues  Cam- 
pana Serenade  on  118  CBS  stations.  Sat., 
1-1:25  p.m.  Agency:  Wallace-Ferry-Hanly 
Co.,  Chicago. 

SEABOARD  FINANCE  Co.,  Los  Angeles 
(investments),  has  shifted  George  W.  Irwin 
— News  on  8  Blue  Cal.  stations,  Mon. 
thru  Fri.,  6:55-7  p.m.  (PWT),  to  Tues., 
Thurs.,  7:15-7:30  p.m.  (PWT).  Agency: 
Smith  &  Bull  Adv.,  Los  Angeles. 

BENEFICIAL  CASUALTY  Insurance  Co., 
Los  Angeles,  has  replaced  Captain  Quiz 
with  Radio  Newsweekly  on  5  Blue  Pecific 
stations  Sun.,  10:15-10:30  a.m.  (PWT). 
Agency :  Hillman-Shane-Breyer,  Los  An- 
geles. 


FM  Feeds  AM 

MILLENIUM  arrived  in 
Schenectady  one  day  last 
week  when  three  AM  stations 
were  fed  by  FM  outlet 
WBCA.  The  "man  bites  dog" 
event  occurred  during  Sche- 
nectady's War  Bond  Round- 
up, originating  on  WBCA 
and  broadcast  by  AM  sta- 
tions WGY  and  WSNY,  when 
a  total  of  $61,150  was  raised 
to  bring  Schenectady's  total 
to  within  50%  of  its  total  for 
the  drive. 


Applications  .  .  . 

FEBRUARY  1 

KTHS  Hot  Springs,  Ark. — Extension  spe- 
cial service  authorization  to  operate  un- 
limited time,  simultaneously  with  WBAL, 
1  kw  N,  10  kw  D,  for  period  ending  5/1/45. 

KOVC  Valley  City,  N.  D.— Vol.  transfer 
control  from  Milton  Hol'day,  Herman 
Stern  and  E.  J.  Pegg  to  Robert  E.  Ingstad, 
through  transfer  112  shares  common  stock. 

WDSM  Superior,  Wis.  —  Relinquishment 
control  by  Victoria  B.  Conroy  and  James 
J.  Conroy  through  sale  of  45  shares  com- 
mon stock  by  Victoria  B.  Conroy  to  Roland 
C.  Buck. 

FEBRUARY  2 

WPRP  Ponce,  Puerto  Rico — Vol.  assgn. 
license  from  Julio  M.  Conesa  to  Voice  of 
Puerto  Rico  Inc. 

A.  W.  Talbot,  Billings,  Mont.— CP  new 
standard  station,  1410  kc,  1  kw  N,  5  kw  D, 
unlimited. 

KWAL  Wallace,  Ida.  —  Transfer  control 
from  Clarence  Berger  to  J.  R.  Binyon, 
through  sales  of  500  shares  of  stock.  (In- 
complete. ) 

FEBRUARY  3 
WGAR  Cleveland— CP  new  FM  station, 
45,500  kc,  8,500  sq.  mi. 

Southland  Industries,  San  Antonio,  Tex. 

—CP  new  FM  station,  44,500  kc,  16,500 
sq.  mi. 

Capitol  Broadcasting  Corp.,  Indianapolis — 

CP  new  FM  station,  48,700  kc,  14,120  sq. 
mi. 

FEBRUARY  4 
KBIZ  Ottumwa,  la. — Vol.  assgn.  license 
from  J.  D.  Falvey  to  KBIZ  Inc. 


FORD  MOTOR  Co.,  Detroit,  has  re- 
placed Ray  Henle  with  Early  American 
Square  Dance  on  156  Blue  stations,  Sat., 
8-8:15  p.m.,  and  has  replaced  Ray  Henle 
with  Paul  Nielson  on  same  stations 
Mon.  thru  Fri.,  8-8:15  p.m.  and  on  Jan. 
30  changes  title  of  Sunday  8-8:15  p.m. 
program  on  156  Blue  stations  to  Green- 
field Village  Chapel  Service.  Agency:  J. 
Walter  Thompson  Co.,  Chicago. 

SERVEL  Inc.,  New  York  (institutional), 
on  Jan.  29  shifted  Fashions  in  Rations 
on  77  CBS  stations,  Sat.,  11:30-12  noon, 
from  Hollywood  to  New  York.  Agency : 
BBDO  New  York. 

GOODYEAR  TIRE  &  RUBBER  Co.,  Akron 
(institutional),  has  discontinued  Salute  to 
Youth  on  123  NBC  stations,  Tues.,  7:30-8 
p.m.  and  on  Feb.  6  started  The  Star  and 
the  Story  on  130  CBS  stations  Sun.,  8-8:30 
p.m.  Agency:  Young  &  Rubicam,  N.  Y. 

HUNT  BROS.  PACKING  Co.,  San  Fran- 
cisco (canned  food  products),  on  Feb.  15 
replaces  Vaudeville  Hotel  on  34  Don  Lee 
Pacific  stations,  Sun.,  8-8:30  p.m.  (PWT), 
with  transcribed  version  of  Fulton  Lewis 
jr.,  Tues.,  Thurs.,  9:45-10  p.m.  (PWT). 
Agency:  Garfield  &  Guild  Adv.,  San  Fran- 
cisco. 

PETER  FOX  BREWING  Co.,  Chicago 
(Fox  DeLuxe  beer),  in  January  added  15 
additional  stations  on  the  Blue  for  Fox 
DeLuxe  Variety  Hall,  7:30-8:00,  Tuesdays. 
Contract  is  for  52  weeks.  Agency  is 
Schwimmer  &  Scott,  Chicago. 
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WALTER  STEBBINS,  engineer  at 
WAIT  Chicago,  has  been  sworn  into 
the  Navy,  SRU  (ship  repair  unit). 
He  will  remain  at  WAIT  until  official 
orders  are  received. 

FLOVD  JONES,  formerly  on  the  en- 
gineering staff  of  WICC  Bridgeport, 
has  been  promoted  to  a  major  in  the 
Army. 

JACK  V.  JONES  has  replaced  Max- 
well Williams  as  chief  engineer  of 
WCBI  Columbus.  Miss.  The  latter  has 
been  inducted  into  the  armed  forces. 

LOUIS  GOODMAN  and  Vernon  Mil- 
ler, formerly  with  WELI  New  Haven, 
Conn.,  have  joined  the  control  room 
staff  of  WCOP  Boston.  Carlton  Emery 
has  joined  the  WCOP  transmitter 
staff. 

JAMES  LATO,  formerly  with  the 
Paragon  Engineering  Co.,  Chicago, 
and  WCRW  Chicago,  has  joined 
the  Blue  central  division  engineering 
staff. 

LES  WILLYARD,  engineer  in  charge 
of  research  and  test  laboratories  for 
Universal  Microphone  Co.,  Inglewood, 
Cal..  and  associated  with  that  firm 
for  13  years,  has  been  appointed  chief 
engineer. 

FRANK  CARVER,  engineer  of  KYW 
Philadelphia,  has  been  transferred  to 
the  parent  Westinshouse  Co..  as  field 
representative  in  the  Field  Engineer- 
ing Division,  Baltimore. 

FRANK  WALTER,  an  engineer  of 
WAIT  Chicago  for  two  years,  will 
be  inducted  into  the  Army  next  week. 

ARCHIE  SICHEL,  of  the  engineer- 
ing staff  of  WIBG  Philadelphia,  has 
been  inducted  into  the  Navy. 

ARTHUR  KULOSA  Jr.,  engineer  of 
WIND  Gary,  Ind.,  has  been  inducted 
into  the  Army. 


Book  of  Music  Series 

MATERIAL  presented  on  the  NBC 
series  Music  of  the  New  World,  a  sur- 
vey of  the  history  of  the  Americas, 
with  musical  illustrations,  will  be  is- 
sued in  book  form  under  arrange- 
ments made  between  the  network  and 
Smith  and  Durrell,  publishers.  Writ- 
ten and  compiled  by  Gilbert  Chase, 
who  is  in  charge  of  preparing  the  pro- 
grams, the  book  will  follow  the  out- 
lines of  the  program  and  will  contain 
a  bibliography  and  record  list. 


BRITISH  COLUMBIA 
ys^a     LAND  OF  OPPORTUNITY 
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VANCOUVER.  CANADA 
I.  H.  McGlLLVP A  (US) 
H.  N.  STOVIN  (CANADA) 
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BROADCASTING  •  Broadcast  Advertising 


Situations  Wanted  (Cont'd) 


Wanted  to  Buy 


CLASSIFIED 


Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classifications,  15c 
per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS,  triple.  Minimum  charge 
$1.00.  Count  three  words  for  box  address.  Forms  close  one  week  preceding 
issue.  Send  Box  replies  to  BROADCASTING  Magazine,  National  Press  Building, 
Washington  4,  D.  C. 

PAYABLE  IN  ADVANCE 


 Help  Wanted  

OPERATOR  —  Permanent  position  with 
chance  of  advancement.  State  qualifica- 
tions and  enclose  small  photo.  Please  in- 
clude your  recommendations.  Write  Tech- 
nical Manager,  WFDF,  Flint,  Michigan. 

Wanted — Announcer  with  some  experience. 
Advise  age,  draft  status,  salary  expected 
and  details  in  first  letter.  Write  Box  824, 
BROADCASTING. 


Wanted — First  or  Second  Class  Operator. 
Announcing  ability  desirable  but  not  es- 
sential. Give  full  details.  Draft  status, 
starting  salary  first  letter.  Write  Box 
825,  BROADCASTING. 


Experienced  Radio  Announcer — On  5  kw 

Regional  Network  Station.  Give  personal 
information  and  salary  requirements. 
Box    823,  BROADCASTING.  

Wanted — Announcer-operator,  with  first 
class  license.  Must  be  capable  of  news 
and  general  announcing  network  station. 
Send  details  to  KSEI,  Pocatello,  Idaho. 

Sales  Promotion,  Man — Important  network 
station  which  will  add  FM  and  Television 
services  offers  excellent  opportunity  for 
man  with  some  advertising  experience 
.  .  .  the  more  the  better.  But  ideas  and 
applied  energy  are  most  important.  Good 
salary.  Write  in  detail.  Box  830,  BROAD- 
CASTING.  

ANNOUNCER-CONTROL    OPERATOR  — 

Male.  Experienced.  $55 — 48  hours,  more 
if  expertness  justifies.  WEGO,  Concord, 
N.  C. 


First  Class  Operator — Capable  of  becoming 
Chief  Engineer.  Experience  unnecessary. 
State  draft  status.  Non-defense  area. 
WBRW,  Welch,  W.  Va.  

Wanted — Announcer,  4F,  $45  weekly  guar- 
anteed. Send  references  first  letter. 
KMLB,  Monroe,  La.  

Engineer — First  or  second  class  license, 
permanent  good  paying  connection  with 
5  kw  CBS  affiliate  in  moderate  sized 
New  England  town.  Box  821,  BROAD- 
CASTING. 


Engineer — First  or  second  class  license ; 
Good  pay;  Non-Defense  area;  Reason- 
able living  cost.  Must  be  draft  deferred. 
WSYB  Rutland,  Vermont.  

KGY,  Olympia,  Wash.,  will  shortly  need 
two  first  class  operator-announcers. 
Please  send  full  details  and  audition  disc 
if  possible. 


ANNOUNCER  WANTED— Experienced- 
Turntable  technique — 40  hour  week — plus 
overtime.  Write  Gerald  J.  Morey,  Radio 
Station  WNLC,  New  London,  Connecti- 
cut.  

PROMOTION  MANAGER— Man  or  woman 
with  basic  knowledge  of  sale,  publicity 
and  advertising.  Capable  of  handling 
ideas  and  details  concerned  with  increas- 
ing station  popularity  and  product  pro- 
motion. State  all  details  you  think  of 
interest  to  a  southern  regional  affiliate. 
Salary  commensurate  with  ability  and 
background.  Box  813,  BROADCASTING. 

PROGRAM  DIRECTOR— For  progressive 
southeastern  metropolitan  regional  net- 
work affiliate.  Must  be  experienced,  of 
good  character,  and  energetic.  Don't  ap- 
ply if  you're  a  "surface  brusher".  Ideas 
important;  ability  to  follow  through — 
paramount!  Please  write  fully  including 
income  expected.  Box  814,  BROAD- 
CASTING.  

WANTED — Two  good  Farm  Station  An- 
nouncers and  continuity  men.  Good  earn- 
ing, low  cost  living  conditions  and  ex- 
cellent future  for  the  right  men.  Write 
<xr  wire  full  details.  KFNF,  Shenandoah, 
Iowa. 


Advertising  Salesman — With  chance  to  de- 
velop into  .commercial  manager — by  pop- 
ular Florida  station.  Great  opportunity 
for  experienced  man  looking  for  perma- 
nent advancement.  Write  fully.  Box  815, 
BROADCASTING. 


Help  Wanted  (Cont'd) 

TRAINED  RADIO  HELP  AVAILABLE— 

to  help  offset  the  shortage  of  technically 
trained  Radio  personnel,  we  are  pre- 
paring women  for  second  and  first  class 
radio-telephone  licenses  and  other  Radio 
communication  work.  Some  trained  girls 
are  available  right  along.  When  you  need 
women  technicians,  please  write  us.  No 
obligation,  no  fees.  DeFOREST'S  TRAIN- 
ING, INC.,  2533  N.  Ashland  Ave.,  Chi- 
cago 14,  Illinois. 


Control  Operator  —  Must  be  experienced 
Regional  Network  Station.  State  full 
qualifications.  Box  816,  BROADCAST- 
ING. 


Announcer — For  mid-western  network  sta- 
tion. Splendid  opportunity  for  right  man. 
Send  full  details  including  draft  status, 
when  available  and  salary  expected.  Box 
817,  BROADCASTING. 


Excellent  Positions — Open  for  first,  second 
and  third  class  engineers;  production 
men;  junior  and  senior  announcers; 
news  editors;  station  executives;  time 
salesmen;  radio  telephone  and  telegraph 
operators.  Wilson  Employment  Service, 
Inc.,  Union  Commerce  Building,  Cleve- 
land, Ohio. 


Licensed  Operator — Who  can  do  some  an- 
nouncing for  Alaska  stations.  Good  sal- 
ary, transportation  from  Seattle.  Give 
complete  details  your  qualifications.  Of- 
fice KINY-KTKN,  708  American  Bldg., 
Seattle,  Wash. 


Situations  Wanted 


Announcer — Top  man.  Desires  change  with 
progressive  station  willing  to  pay  for 
talented  man  in  all  phases  of  announc- 
ing. Age  26,  5  years  experience,  mar- 
ried, no  draft.  Knows  production  and 
can  edit  news.  Please  tell  all  first.  Box 
829,  BROADCASTING. 


Second  Phone  and  Second  Telegraph  Li- 
cense— Want  job  in  California  station. 
Married,  age  28,  draft  3-D.  Joe  A.  For- 
rester, Gen.  Delivery,  Oakland,  California. 


Commercial  Manager  —  Desires  change. 
Proven  record  of  ability.  Not  a  pressure 
salesman.  Educated  and  draft  exempt. 
Prefer  station  with  sales  problems.  Ad- 
dress Box  804,  BROADCASTING. 


Woman — Four  years  experience  in  radio  de- 
sires change,  preferably  Southern  Sta- 
tion. Familiar  all  phases  of  radio.  Pro- 
gram director,  office,  continuity  writing 
and  handling  women's  programs.  Box 
803,  BROADCASTING. 


Copywriter  and  Announcer  —  Two  years 
general  merchandising  and  copy  experi- 
ence. Three  years  entertainer.  Prefer 
staff  announcing  position.  25,  4F.  Box 
802,  BROADCASTING. 


Eighteen  Years — (in  fourteenth  at  leading 
50  KW)  radio  experience;  production, 
engineering  (first  telephone),  program- 
ming, writing,  traffic,  announcing  (not 
too  good) .  Earning  good  salary  but  de- 
sire change  leading  to  executive  position 
station  preferably  medium-sized  city. 
College  graduate,  40.  Box  801,  BROAD- 
CASTING. 


Program  Director — Announcer,  continuity 
writer,  producer  desires  change  of 
locale.  Married,  three  children.  Now  em- 
ployed 5  kw  network  affiliate.  Versatile 
background  including  successful  business 
venture.  Box  827,  BROADCASTING. 


Producer-Writer — Capable  and  experienced, 
with  definite  talent  and  capable  of  orig- 
inality. Available  if  you  can  prove  ex- 
istance  of  real  opportunity.  Presently 
employed  at  50  kw  station.  Box  822, 
BROADCASTING. 


Writer  -  Announcer  -  Aviation  Expert  — 
Breakfast  Club,  street  broadcasts,  studio, 
publicity.  Tell  all  first  leter.  Salary  and 
bonus.  "Russ"  Brinkley,  c/o  Box  818, 
BROADCASTING. 


EXPERIENCED  NEWSCASTER-AN- 
NOUNCER- Employed  with  50,000  watt 
station.  B.A.  Degree.  Age  24 — single — 
4-F.  Available  March  4.  Salary  $60  week- 
ly. Box  809,  BROADCASTING. 


Experienced  Announcer  —  Now  employed. 
Desires  change.  Honorable  army  dis- 
charge. $50  weekly.  Box  819,  BROAD- 
CASTING. 


STATIONS!  AGENCIES! 

Continuity  Dept.  wearing  khaki?  Free- 
lance writers  with  library  will  pinch  hit  by 
mail.  Dramatic  shows,  program  ideas,  cus- 
tom-written spots.  Low  rates.  Box  812, 
BROADCASTING. 


ATTENTION  CHICAGO  AREA  —  Local 
spot  saleswoman  for  mid-west  station, 
network  affiliate,  desires  change.  Aim 
to  advance  in  the  field  of  national  ad- 
vertising. Would  be  willing  to  continue 
sales  work  or  secure  position  writing 
straight  sales  continuity.  Station  or 
agency.  Box  811,  BROADCASTING. 


ANNOUNCER— Draft  exempt.  Good  salary 
for  versatile  man.  10,000  watt  station  in 
Southeastern  city  of  200,000.  Box  810, 
BROADCASTING.  

For  Sale 


For  Sale— Two  833  tubes.  250  hours.  Two 
833,  1500  hours.  One  833,  4500  hours. 
One  204A,  2500  hours.  Seven  204A,  5000 
hours.  One  849,  2000  hours.  Three  849, 
3500  hours.  All  RCA.  $275  for  lot.  Box 
828,  BROADCASTING.  

FOR  SALE— 179  ft.  Blaw-Knox  tower  in- 
sulated, self-supporting,  tapered  cross- 
section.  Price,  $2,525  cash.  KFAC,  Los 
Angeles  5. 

For  Sale— Subject  to  FCC  approval,  Re- 
gional thousand  watt  station  in  thriving 
community,  making  money.  About  $50,000 
cash.  Box  807,  BROADCASTING. 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED    TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 


PAUL  F  GODLEY  * 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 


GEORGE   C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


Equipment  Wanted  RCA  or  Federal  Field 
strength  meter.  State  condition,  last  cali- 
bration date  and  price.  Box  826,  BROAD- 
CASTING. 


EQUIPMENT  WANTED  —  Quarter— one 
Kilowatt  or  five  kilowatt  transmitter, 
modulation  monitor,  frequency  monitor, 
transcription  equipment,  tower  and  light- 
ing equipment,  new  or  used.  Box  820, 
BROADCASTING. 


Wanted  To  Buy — 250  Watt  transmitter 
and  other  station  equipment.  Please  send 
full  particulars.  Box  799,  BROADCAST- 
ING. 


Wanted  To  Buy  Six  filter  capacitors,  ca- 
pacity 2  microfarads,  10,000  volts  work- 
ing. New  or  used  if  in  working  order. 
Box  808,  BROADCASTING. 

WANTED  TO  BUY— 250  watt  transmitter 
— any  model,  any  make,  new  or  old.  Box 
805,  BROADCASTING. 


WA  NT  A  JOB 
WITH  A  FUTURE? 

*  Announcer 

*  Sports  Announcer 

*  News  Editor 

*  Women's  Program  Director 

For  5000  watt  station  in 
metropolitan  Ohio  city.  No 
post-war  replacement.  State 
experience,  draft  status  and 
salary  desired. 

Box  800,  BROADCASTING 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.         Dl.  1205 
Washington,  D.  C. 


HECTOR  R.  SKIFTER 

CONSULTING  RADIO  ENGINEERS 
FIELD    INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 


Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Go. 

•  Evening  Star  Building,  Washington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  Bldg.  •  Republic  2347 


BACK  THE  ATTACK 
'TIL  THEY  COME  BACK! 


PROFESSIONAL 
DIRECTORY 
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Delay  in  'Duoply'  Order  Seen  promotion  staff 

at  •  Tfc        i         OF  BMI  EXPANDED 

As  Jett  Confirmation  Fends 


Licenses  of  Nine  Stations  Affected  by  Action 
Which  Denied  Extensions  Beyond  May  31 


POSSIBILITY  that  the  FCC  again 
will  consider  postponement  of  the 
effective  date  of  its  dual  ownership 
on  a  blanket  basis  when  it  has  its 
full  quota  of  seven  Commissioners 
was  seen  last  week  with  the  ex- 
pected confirmation  of  Chief  En- 
gineer E.  K.  Jett  as  a  member  of 
the  Commission. 

By  a  3-3  tie  vote,  the  FCC  Jan. 
28  retained  the  May  31  effective 
date  for  the  "duopoly"  order,  deny- 
ing motions  that  the  effective  date 
be  extended  to  Nov.  23  or  to  Jan. 
1,  1945.  It  was  thought  that  with 
Mr.  Jett's  confirmation,  now  con- 
fidently expected  in  spite  of  a  polit- 
ically-bred controversy  over  his 
political  status,  the  postponement 
motion  would  be  re-offered.  In  its 
Jan.  28  action,  the  FCC  extended 
to  midnight  May  31  the  licenses  of 
nine  stations  held  to  be  affected 
by  the  order  banning  dual  owner- 
ship of  stations  in  the  same  or 
overlapping  areas. 

First  Renewals 

Stations  given  extensions  to  the 
May  31  date  were:  WEEU  Read- 
ing; WILM  Wilmington;  KIEV 
Glendale;  WBAP  Fort  Worth; 
WAIT  Chicago;  WLW  Cincinnati; 
KFI  and  auxiliary,  Los  Angeles; 
KFAB  Lincoln;  WBBM  Chicago. 
These  were  the  first  of  the  re- 
newals, handled  by  frequency  cate- 


gories, to  arise  since  the  FCC 
adopted  Order  84-A  last  November. 

In  announcing  its  action,  the 
FCC  said  that  to  avoid  hardship  in 
any  particular  case  where  disposi- 
tion of  one  of  the  stations  or  com- 
pliance with  the  order  by  other 
means  is  not  feasible  prior  to  May 
31,  it  would  consider  a  petition  for 
extension  of  license  to  permit  order- 
ly disposition  of  properties.  Such 
petitions,  the  Commission  stated, 
should  set  forth: 

"1.  The  specific  facts  establish- 
ing due  diligence  in  the  effort  to 
effect  a  compliance  with  the  terms 
of  the  order  and  the  licensee's  in- 
ability to  comply  with  the  terms 
of  the  order. 

"2.  The  determination  of  the  li- 
censee to  proceed  in  good  faith  as 
expeditiously  as  may  be  to  effect- 
uate compliance  with  the  order." 

Commissioner  T.  A.  M.  Craven 
made  the  motion  for  postponement 
of  the  effective  date  to  Jan.  1,  1945. 
An  amended  motion,  offered  by 
Commissioner  Norman  S.  Case,  for 
postponement  to  Nov.  23,  1944 — a 
year  from  the  date  of  promulgation 
— was  lost  by  the  3-3  tie  vote. 
Commissioner  Ray  C.  Wakefield 
voted  for  the  postponements,  but 
Chairman  James  Lawrence  Fly  and 
Commissioners  Paul  Walker  and 
C.  J.  Durr  opposed  any  change. 


IN  AN  EXPANSION  of  promo- 
tional activities,  BMI  has  appoint- 
ed Tod  Williams  to  head  the  pro- 
motional department  as  well  as  edit 
the  new  BMI  monthly  Bulletin. 
Mr.  Williams  was  formerly  with 
McCann  -  Erickson,  Minneapolis, 
where  he  worked  on  the  radio  por- 
tion of  the  Pillsburv  account.  He 
later  joined  WTCN  Minneapolis, 
as  news  editor  and  promotion  di- 
rector, and  is  a  former  program  di- 
rector of  WSPD  Toledo.  The  BMI 
Bulletin,    approved    at   a  recent 


Mr.  Williams 


Mr.  Dolberg 


WGN  Planning  for  Video 
Outlet  in  Chicago  Area 

ANTICIPATING  the  importance 
of  post-war  television,  WGN  Chi- 
cago has  placed  an  order  for  a 
40,000  w  transmitter  and  has  ap- 
plied for  a  television  wavelength 
and  construction  permit  from  the 
FCC,  W.  E.  Macfarlane,  president 
of  the  station,  announced  last  week. 

The  transmitter  and  studio  equip- 
ment for  video  broadcasting,  to 
cost  more  than  a  quarter-million 
dollars,  will  be  built  by  General 
Electric  when  post-war  priorities 
determined  by  the  WPB  will  per- 
mit its  construction.  Studios  for 
WGN's  television,  as  well  as  those 
for  FM  and  facsimile  reproduction 
and  AM,  will  be  housed  in  a  new 
structure  to  be  built  on  the  prop- 
erty south  of  the  Tribune  Tower, 
immediately  following  the  war. 


Luckies  Change 

PROGRAM  format  of  Your  All 
Time  Hit  Parade  is  in  the  process 
of  being  revised.  Bea  Wain,  Jerry 
Wayne,  and  the  Lynn  Murray 
chorus  have  been  dropped,  with 
Lulu  Bates,  singer,  taking  over 
starting  with  next  Friday's  broad- 
cast, Feb.  11.  Agency  is  Foote, 
Cone  &  Belding,  New  York. 


Board  of  Directors  meeting,  will 
contain  news  of  BMI  operations 
and  affiliated  BMI  publishers.  The 
publication,  which  will  make  its 
initial  appearance  about  Feb.  10, 
will  also  act  as  a  clearing  house 
for  program  ideas  and  production 
problems,  according  to  Merritt  E. 
Tompkins,  BMI  vice-president  and 
general  manager. 

Dolberg  Named 

Glenn  R.  Dolberg,  West  Coast 
radio  executive,  has  been  named 
field  representative  of  BMI,  Mr. 
Tompkins  also  announced  last 
week.  His  appointment  is  in  line 
with  the  BMI  expansion.  Entering 
radio  in  1926  as  manager  of  KEX 
Portland,  Mr.  Dolberg  later  be- 
came commercial  manager  of  KXL 
in  that  city.  Returning  to  Los 
Angeles,  his  home  town,  Mr.  Dol- 
berg joined  KFI  -  KECA  as  as- 
•  sistant  manager  and  program  man- 
ager, a  position  he  held  for  over 
six  years.  From  1937  to  1942,  the 
new  BMI  representative  was  pro- 
gram and  production  manager  of 
KPO  and  KGO  San  Francisco,  and 
more  recently  served  as  operations 
manager  of  KQW  San  Jose,  Cal. 


Resinol  on  Coast 

RESINOL  CHEMICAL  Co.,  Balti- 
more, will  use  network  radio  for 
the  first  time,  starting  Feb.  14  with 
Edward  Jorgenson's  Blue  News- 
room Review  on  10  Pacific  Coast 
stations  of  the  Blue,  Monday,  Wed- 
nesday and  Friday,  1:20-1:30  p.m. 
Firm  has  been  promoting  its  Resi- 
nol ointment  through  spot  radio 
for  the  last  several  years.  Agency 
is  Courtland  D.  Ferguson  Inc., 
Baltimore. 


Drawn  for  Broadcasting  by  Sid  Hix 
"The  Last  Time  He  Sneezed  During  a  Program,  He  Got  500 
Postcards  Saying  'Gesundheit' " 


Foreign  Language 
Outlets  Seek  Unity 

Common  Council,  OWI  Stress 
Problems  Facing  Stations 

AT  AN  INFORMAL  conference 
arranged  by  the  Common  Council 
for  American  Unity,  New  York, 
foreign  language  broadcasters  met 
last  week  with  council  members 
and  a  representative  of  the  Office 
of  War  Information  to  discuss 
problems  facing  foreign  language 
radio  in  handling  Government  in- 
formation programs,  promotion  of 
Americanization  among  the  foreign 
language  speaking  people,  and  oth- 
er phases  of  programming. 

As  radio  chief  of  the  OWI's  for- 
eign language  division,  Lewis 
Frank  outlined  the  objectives  of 
his  agency,  which  he  said  were  pri- 
marily to  help  put  across  the  Gov- 
ernment's information  programs. 
Present  services  of  the  division 
were  explained  in  the  light  of  the 
recent  OWI  budget  cut,  reducing 
expenditures  from  $8,000,000  to 
$2,000,000. 

It  was  generally  agreed  that  one 
of  the  prime  wartime  services  of 
the  foreign  language  station  should 
be  to  break  down  inter-group  bar- 
riers caused  by  intense  national- 
ism. There  is  a  real  need  for 
creating  a  feeling  of  unity  among 
individual  language  groups  by 
stressing  their  common  interests 
as  Americans  through  program- 
ming, it  was  decided. 

3-Point  Program 

Read  Lewis,  executive  director 
of  the  council,  proposed  a  three- 
point  plan  for  foreign  language 
radio.  Spacing  of  news  and  other 
program  material  on  local  stations 
to  avoid  duplication,  interpreting 
one  national  group  to  another,  and 
securing  public  recognition  and 
understanding  of  the  foreign  lan- 
guage radio  and  press. 

Some  broadcasters  felt  that  th 
OWI  material  they  received  was 
better  suited  to  newspapers  than 
to  radio,  and  that  the  translations 
did  not  ring  true,  while  others 
pointed  out  that  it  was  up  to  the 
individual  broadcaster  to  rewrite 
and  adapt  the  material  to  his  own 
taste.  It  was  brought  out,  however, 
that  changing  of  OWI  material 
required  censorship  approval  be- 
fore it  could  go  on  the  air,  and 
that  the  delay  and  time  involved 
were  discouraging  factors.  The 
council  agreed  to  arrange  a  meet- 
ing with  censorship  authorities  to 
discuss  the  station's  difficulties. 

Among  those  present  were:  Eu- 
gene Endrey,  WWRL  Woodside, 
N.  Y.,  Abe  Lyman,  and  Peter  M. 
Lindt,  WBNX  N.  Y.,  Oscar  Gorin, 
WEVD  N.  Y.,  Joseph  Lang,  Nest 
W.  Willcox  and  G.  Lupis,  WHOM 
Jersey  City,  N.  J.,  Ruth  Parsey, 
WBNX  and  Nicholas  Czubatyj. 


DURING  WAC  Week  at  WHIO 
Dayton  the  station  scheduled  a  series 
of  daily  promotion  spots  and  pro- 
grams. Recruiting  center  was  set  up 
at  WHIO  and  listeners  were  invited 
to  come  and  enlist. 
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del  inquency.  Through  the  mediums  of  radio  and  the  press  much  can  be 
done  to  rectify  this  condition.  It  is  KMBC  of  Kansas  City  that  is  doing 
something  about  it  In  the  '  Heart  of  America".  The  "Big  Brother  Club", 
utilizing  KMBC's  extent  -lent  facilities,  has  been  formed  to  place  the 
emphasis,  through  awards  of  merit,  on  the  worthwhile  accomplishments  of 
youth  in  the  community.*  "Therewith,  good  is  glorified  —  not  the  acts  of 
delinquency.  Just  anotheT  example  of  KMBC's  continuing  efforts  in 
behalf  of  American  Broadcasting  to  serve  home  and  the  community ! 

*  Public  Seme*  feature  of  KMBC — no!-  a;j  , 


K  A  N  S  A 

FREE  PETE 


\N  TOWN  .  .  . 

CHICAGO:  Ernest  Cleff  is  an  assistant 
foreman  at  the  Eugene  Dietzgen  Company, 
engaged  in  war  work.  Mrs.  Cleff  is  the 
sister  of  Roy  Martin,  daughter  of  the  Lynn 
Martins,  farmers  near  Coloma,  Michigan. 
She  grew  up  on  the  farm,  teft  it  13  years 
ago  to  study  nursing  in  Chicago.  The 
Cleffs  are  regular  WIS  listeners,  like  so 
many  other  working  families  of  Chicago. 


M  SAME  FMAllN .  .'nrtoM  and  Country 

They  Listen  to  WLS...They  Buy  WIS- Advertised  Products 


HERE  in  Midwest  America  there  is  no 
sharp  dividing  line  between  those  who 
live  on  farms  and  those  in  towns  and  cities. 
It's  probably  because  so  many  people  in  the 
cities  have  come  from  the  farms,  or  make 
their  living  from  the  great  agricultural  empire. 
Many  of  the  folks  in  cities  still  have  relatives 
on  the  farm.  Take  the  families  pictured  here, 
for  instance.  Mr.  and  Mrs.  Ernest  Cleff,  Jr., 
live  in  Chicago,  but  Mrs.  Cleff  grew  up  on  a 
farm.   Her  brother,  Roy  Martin,  and  her 
parents  still  farm  near  Coloma,  Michigan, 
and  all  of  them  are  constant  WLS  listeners. 
Mrs.  Roy  Martin,  who  grew  up  in  Chicago, 
and  moved  to  the  farm  only  three  years  ago, 
enjoys  WLS  programs  every  bit  as  much  as 


her  farm-raised  relatives.  Checking  last  year's 
purchases  in  classes  of  goods  advertised  on 
the  station,  we  found  that  48%  of  the  Martins' 
selections  were  brands  advertised  on  WLS. 
In  the  city,  42%  of  the  Cleffs'  selections  were 
WLS-advertised  brands.  Whether  you  want 
to  reach  people  working  in  city  industries  or 
the  farm  folks  producing  the  greatest  harvest 
of  grain  and  livestock  in  all  history,  WLS 
provides  you  direct  contact .  .  .  with  people 
both  in  town  and  country  . . .  folks  with  similar 
likes  and  tastes,  tremendous  buying  power, 
and  loyalty  to  WLS  and  our  advertisers.  "We 
have  dozens  of  case  records  to  prove  that 
WLS  Gets  Results!  Just  ask  us  ...  or  ask 
the  John  Blair  man. 


represented  by 
John  Blair  &  Company 


890  KILOCYCLES 
50,000  WATTS 
BLUE  NETWORK 


Buriudge  D.  Hitler,  President  •  Glenn  Snyder,  Manager 


MANAGEMENT  AFFILIATED, WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK  — KOY   PHOENIX    *   KTUC  TUCSON    *  KSUN   BISBEE-LO WELL 


COLOMA,  MICHIGAN:  Mr.  and  Mrs.  Roy  Martin,      WIS  .  .  .  never  miss  hearing  the  WIS  National  Barn 


with  his  parents,  fAr.  and  Mrs.  Lynn  Martin,  own  and 
work  a  69-acre  farm  in  the  rich  orchard  area  near 
Coloma,  Michigan,  where  they  have  been  for  16 
years.  The  whole  family  are  constant  listeners  to 


Dance  broadcast.  The  pictures  show  Eli  nor  e  Martin 
with  2-year-old  Karen;  Roy  and  his  dad  at  the 
tractor;  Mr.  and  Mrs.  Lynn  Martin;  and  Roy  being 
welcomed  back  from  chores  by  Elinore  and  Karen. 


Minima 


/IV  1944  BRUSH-UP  QUIZ  FOR  THOSE  WHO  MISSED  IT  IIS  1943 


TAe  874  fytation  Question 

1 .  What  music  is  used  on  more  U.  S.  radio  stations  than  any  other  music?  * 

2.  What  is  the  only  performing  rights  organization  which  personally  visits  every  station  in  the  U.  S.?  * 

3.  Which  is  the  largest  performing  rights  organization  in  the  number  of  licensed  stations?  * 

4.  What  licensing  group  has  the  largest  percentage  of  American  music?  * 

O'uet  100  lfea%5  0"fi  Utoadcalting  2xpetlen.ee. 

5.  The  personnel  of  what  organization  has  a  total  of  over  1 00  years  of  practical  broadcasting  ex- 
perience? * 

6.  What  station  relations  staff  personally  assists  stations  with  their  operating  problems?  * 

7.  Who  is  the  liaison  between  the  Treasury  and  the  broadcasting  industry  on  War  Bond  work?  * 

£nthe  (? at  a  Log  "Ovadaltle  on  7lat  2c  JQecotdinj  *Tee 

8.  What  is  the  only  organization  which  offers  its  entire  catalog  of  1 00,000  diversified  compositions  to 
agencies  and  transcription  companies  on  a  flat  2c  recording  fee?  * 

9.  On  commercial  and  library  transcriptions,  what  music  may  be  performed  on  874  U.  S.  stations  licensed 
by  SESAC  without  restriction  or  additional  performance  fees?  * 

1 0.  Who  issues  a  monthly  music  bulletin  and  furnishes  a  handy  Music  Guide  to  3,000  executives  in  the 
radio  industry?  * 

1 1 .  What  organization  makes  available  to  stations  without  charge  details  of  revenue  producing  sales 
plans?  * 

12.  Who  maintains  a  Program  Service  Department  to  assist  stations,  agencies  and  transcription  com- 
panies? * 

"Tkete  fa  only  one  collect  an±we* 


SESAC 


475  Fifth  Ave. 


New  York  17,  N.  Y. 


Published  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington  4,  D.  C.  Entered 

as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 


Be  A  Discoverer 


Find  New  Sales  Possibilities 
Today  and  Post-War 
In  WWL-Land 


USE  WWL-ONLY  MEDIUM  YOU  NEED 

The  Deep  South  is  booming —  bines    clear,    strong  signal 

diversifying  —  building  right  through  five  states  with  proven 

now  for  long-time  prosperity  listener-loyalty.    Use  WWL, 

— an  opportunity  for  sales  of  the  standout  station  in  this 

every    product.   WWL   com-  part  of  the  nation. 


SUBSCRIPTION    PRICE:     15.00   per  year    15c   per  copy 
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L.ET  US  give  you  full  facts  and  figures  on  WSIX 
and  the  booming  Nashville  market. 

Within  the  past  six  months,  an  impressive  list 
of  brand  new  advertisers  made  their  bow  on 
WSIX.  These  are  hard-headed  advertising  buyers 
who  spend  their  money  to  get  definite  results. 


Old  and  new  find  it  doesn't  cost  to  use  WSIX 
— it  pays! 

We  offer  you,  Mr.  National  Advertiser,  the 
same  powerful  sales-producing  facilities  that 
other  advertisers  have  found  so  effective.  Let 
us  give  you  now  the  complete  picture  of  the 
Nashville  market  and  WSIX  coverage. 


SPOT  SALES,  INC.,  NATIONAL  REPRESENTATIVES 


5000 

WATTS 


Mutual 


if 


980 

KILOCYCLES 


NASHVILLE,  TENN. 
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RCA  has  installed  standard  broadcast  transmitters  all  over  the  world. 

RCA  also  has  led  in  development  of  short-wave  transmitters  specifically 
designed  for  international  broadcasting. 

The  50  KW  Short-Wave  Transmitter  shown  at  the  right  is  one  of  more 
than  twenty-five  of  this  type  built  by  RCA  in  the  last  two  years. 

This  is  the  first  high-power  short-wave  transmitter  to  be  built  to' broad- 
cast standards  and  to  include  such  features  as  high-level  modulation, 
front  access  doors,  vertical  chassis  construction,  and  streamline  styling. 

RCA's  broad  experience  in  every  field  of  broadcasting — AM,  FM,  Tele- 
vision and  Short-Wave — is  a  powerful  and  effective  force  in  aiding  all 
phases  of  the  industry.  RCA  quality  is  the  standard  of  the  industry. 


RCA  BROADCAST  EQUIPMENT 


RADIO  CORPORATION  OF  AMERICA 


The  50  KW  Transmitter  of  Radio  Nacional,  Rio  de 
Janeiro,  Brazil,  shown  below,  is  one  of  more  than  twenty- 
five  of  these  50  KW  transmitters  built  and  installed  by 
RCA  in  the  last  two  years. 

Most  of  these  units  are  already  taking  an  active  part  on 
the  broadcasting  front  of  this  global  war. 

Never  before  were  so  many  high-power  broadcast  trans- 
mitters of  a  single  design  built  and  installed  in  so  short 
a  time. 

RCA  experience  in  AM,  FM  and  Television  —  plus  world- 
wide organization  —  paved  the  way! 


The  RCA  50  KW  short-wave  transmit- 
ter of  Radio  Nacional,  Rio  de  Janeiro, 
Brazil.  This  transmitter  is  high-level 
modulated,  uses  audio,  modulator  and 
control  circuits  similar  to  those  of  the 
RCA  50-E  transmitter.  Two  complete 
r-f  units  provide  for  instantaneous 
frequency  change-over.  Other  features 
similar  to  broadcast  design  include 
walk -in  construction,  front -access 
doors,  and  streamline  styling. 


NOW  YOU  CAN  REACH  AMERICA'S  MOST  ACTIVE  NEW  MARKET 


THINGS  are  really  happening  in  Alaska.  Much  of  the 
amazing  development  is  a  military  secret.  You'll  have 
to  wait  until  we  win  the  war  to  hear  about  it.  *  It  is  no 
secret,  however,  that  the  population  of  Alaska  is  many  times 
as  large  as  it  was  three  years  ago  and  will  be  larger  after  the 
war.  *  With  the  completion  of  the  Alaska  Highway  which 
brings  Alaska  within  a  few  days  drive  from  any  part  of  con- 
tinental United  States,  the  Territory  has  suddenly  become  a 
rich  new  market  which  progressive  advertisers  are  losing  no 
time  to  capture.  The  ground  work  laid  today  will  determine 
the  new  buying  habits  of  Alaskans  for  the  next  generation. 
*  New  airports,  new  airlines,  a  projected  railroad,  new  ship 
service,  will  make  Alaska  the  fastest  growing  spot  on  the 
American  continent.  *  Alaskan  men  and  women  buy  nearly 
four  times  as  much  merchandise  per  capita  as  your  neighbors 
in  the  States.  Wages  are  high  and  money  is  plentiful.  Nowhere 
in  the  world  do  folks  depend  so  completely  upon  their  radio 
stations  for  news  and  entertainment.  And  they  show  their 
appreciation  by  buying  the  advertisers'  merchandise.  *  A  test 
campaign  will  convince  you.  The  cost  is  low,  the  results  truly 
startling.  Wire  or  write  for  availabilities. 


If  you  have  any  questions  regarding  Alaska,  don't  hesitate  to 
write  me.  We  have  eight  men  in  our  Seattle  office  who  know 
the  Territory  thoroughly.  Between  us,  we  can  dig  up  the 
information  you  request,  whether  it  pertains  to  radio,  bear 
hunting,  steamship  schedules,  the  weather,  salmon  fishing 
or  gold  mining,  it  By  the  way,  I  have  a  few  hundred  addi- 
tional copies  of  the  Annual  Pictorial  Edition  of  Alaska  Life, 
which  I  publish.  It's  just  off  the  press  and,  I  believe,  gives  a 
rather  complete  analysis  of  Alaska  in  1943.  If  you'd  like  a 
copy  just  send  me  your  request  on  your  company  stationery. 


5000  Watts  J»»eaU 
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1000  Watts  Ketchikan 


KlNy.KTKN 
o  l»osed  through  ««ope 
Re'      with  U.S.  Army: 
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ONE     OF     A    SERIES     FEATURING     OUTSTANDING     USERS    OF     SPOT  BROADCASTING 


Walter  Guild 


Says—'. 


Partner,  Garfield  &  Guild  Advertising,  San  Francisco 

A  station  list  in  a  spot  broadcasting  campaign 
is  like  a  connoisseur's  dinner — carefully 
selected  for  maximum  satisfaction!" 


•Nice  going,  Mr.  Guild!  And  like  that 
same  dinner,  it  will  exactly  fit  both  the 
customer's  appetite  and  pocket-book! 
•The  "menu"  at  the  right  offers  just  such 
a  connoisseur's  choice,  by  the  way.  It  in- 
cludes some  50,000  watters,  and  some  very 
juicy  selections  of  regional  stations  in  par- 
ticularly favorable  markets.    There  are 


"farm"  stations,  metropolitan  stations,  all- 
coverage  stations  that  dominate  entire 
states  and  territories.  .  . 
•Some  of  the  smartest  advertisers  and 
agencies  in  the  nation  often  make  a  com- 
plete selection  from  that  one  list.  If  you'll 
tell  us  your  wants,  we'll  make  some  tasty 
suggestions. 


Free  &  Peters,  inc. 

Pioneer  Radio  Station  Representatives 


Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTtf 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WKZO .  KALAMAZOO-GRAND  RAPIDS 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .   .   .  MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

.  .  .  SOUTHEAST . . . 

WCBM   BALTIMORE 

WCSC   CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KOMA  ....  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KECA  LOS  ANGELES 

KOIN-KALE  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEATTLE 

KFAR  ....  FAIRBANKS,  ALASKA 
and  WRIGHT- SONOVOX,  Inc. 


CHICAGO:  180  S.  Michigan 
Franklin  6373 


NEW  YORK:  444  Madison  Ave. 
Plaza  5-4130 


SAN  FRANCISCO:  ,  1 1  Suiter 
Sutter  4353 


HOLLYWOOD:  i5,2N.  Gordon 
Gladstone  3949 


ATLANTA:  3i2  Palmer  Bldg. 
Main  5667 


Page  10  •  February  14,  1944 


BROADCASTING  •  Broadcast  Advertising 


ilR©AD>€  ASTHENIC 

Broadcast  Advertising  W 

Vol.  26,  No.  7  WASHINGTON,  D.  C,  FEBRUARY  14,  1944    J&W  $5.00  A  YEAR— 15c  A  COPY 

Jett  Nomination  Is  Confirmed  by  Senate 


a  score  of  years  in  the  Navy  and 
afterward  had  served  continuously 
with  the  former  Radio  Commission 
and  the  FCC  in  engineering  ca- 
pacities. 

Mr.  Jett's  nomination  was  called 
before  the  Senate  in  executive  ses- 
sion initially  last  Thursday.  Acting 
Minority  Leader  White,  however, 
said  that  while  he  personally  was 
in  favor  of  the  confirmation,  there 
were  Republican  members  who 
"might  want  to  say  something 
about  it."  He  therefore  asked  that 
the  nomination  be  passed  over.  Con- 
firmation came  at  the  executive  ses- 
sion the  following  day. 

With  Mr.  Jett's  confirmation,  the 
FCC  now  is  made  up  of  four  Demo- 
crats (Fly,  Craven,  Walker  and 
Durr)  two  Republicans  (Case  and 
Wakefield)  and  one  Independent. 
Mr.  Jett  asserted  his  political  faith 
actually  was  "independent"  by  vir- 
tue of  the  fact  that  he  had  never 
voted.  He  told  the  committee  he  had 
always  felt  that  the  engineering 
department  of  the  Commission 
"should  be  absolutely  free  from 
politics." 

Mr.  Jett  probably  will  take  the 
oath  of  office  this  week — as  soon  as 


COMMISSIONER  JETT 

his  commission  is  forwarded  from 
the  White  House.  While  there  has 
been  some  speculation  about  his 
successor,  it  was  not  expected  that 
the  appointment  would  be  made 
for  some  days.  Among  those  men- 


WPB  Considers  Closer  Check 
On  Retail  Broadcast  Selling 


FCC  7-Man  Agency 
As  Payne  Post 
Is  Filled 

WITH  CONFIRMATION  last 
Friday  by  the  Senate  of  E.  K.  Jett 
to  serve  as  a  member  of  the  FCC, 
the  Commission  this  week  will  re- 
resume  functioning  as  a  seven-man 
agency  for  the  first  time  in  seven 
months.  Lt.  Jett,  chief  engineer 
since  1938,  succeeds  George  H. 
Payne,  who  had  served  since  the 
FCC  was  created  in  1934.  Nomi- 
nated as  an  Independent,  Mr.  Jett's 
political  faith  had  been  questioned 
because  he  had  never  voted  in  a 
state  or  national  election. 

The  Senate  Interstate  Commerce 
Committee  reported  the  Jett  nomi- 
nation favorably  with  only  two  dis- 
senting votes  following  a  20-min- 
ute  open  hearing  last  Wednesday. 
The  nomination  promptly  was  re- 
ported to  the  Senate  that  day  with 
unanimous  confirmation  on  Friday. 
The  term  is  for  seven  years  from 
June  30,  1943. 

The  opposition  to  Mr.  Jett  was 
less  violent  than  expected,  in  view 
of  the  election  year,  the  House  in- 
vestigation of  the  FCC,  criticism 
of  the  Commission's  war  activities, 
and  the  fact  that  he  had  served  on 
the  Commission  and  its  predeces- 
sor, the  Federal  Radio  'Commission 
for  15  years.  Ewell  Kirk  Jett 
will  be  51  on  March  20.  He 
was  born  in  Baltimore  and  served 
in  the  Navy  for  18  years,  through 
enlisted  and  commissioned  ranks. 
He  joined  the  old  Radio  Commis- 
sion in  1929,  after  retirement  from 
the  Navy,  and  has  never  broken  his 
continuous  Government  service. 

Rich  Experience 

At  the  brief  hearing  Wednesday, 
Mr.  Jett  was  paid  high  tribute  by 
Senator  White  (R-Me.),  acting  mi- 
nority leader,  who  said  he  knew  no 
one  possibly  available  who  has  a 
richer  experience  or  greater  ability 
for  the  FCC  post.  Senators  Gurney 
(R-S.D.)  and  Reed  (R-Kans.) 
questioned  Mr.  Jett's  failure  to  reg- 
ister or  vote,  despite  the  fact  that 
he  had  been  a  resident  of  Chevy 
Chase,  Md.,  Washington  suburb, 
for  a  decade.  Mr.  Jett  explained 
that  he  felt  the  circumstances  sur- 
rounding his  situation  were  "pe- 
culiar" since  he  had  spent  nearly 


A  CLOSER  check  on  radio  com- 
mercials, as  affected  by  last  July's 
declaration  of  policy  on  retail  pro- 
motion policies  and  practices  with 
respect  to  textiles  and  textile  prod- 
ucts, is  being  considered  by  the 
War  Production  Board,  it  was 
learned  last  week.  No  formal  order, 
however,  putting  pressure  on  broad- 
casters is  contemplated. 

A  study  is  being  made  by  the 
Office  of  Civilian  Requirements 
with  the  view  toward  amplifying 
its  July  request  that  textile  re- 
tailers, and  now  possibly  other  re- 
tailers, refrain  from  "buy  now" 
advertising  appeals.  [Broadcast- 
ing, Aug.  2,  1943].  The  voluntary 
check  by  newspapers  on  any  copy 
which  does  not  comply  with  the 
July  15  declaration  of  policy  has 
been  90%  effective,  it  is  estimated, 
but  the  check  by  radio  has  been 
more  loosely  handled  due  to  the 


nature  of  the  medium,  hence  no 
estimate  can  be  made  of  radio's 
compliance  with  the  declaration. 

If  radio  selling  is  weighed  and 
found  to  be  wanting  in  its  volun- 
tary enforcement  of  the  declara- 
tion of  policy,  it  may  be  that  all 
advertising  scripts  will  have  to 
be  scrutinized  by  station  manage- 
ments for  violations,  with  "scare 
copy"  extracted.  The  retail  promo- 
tion policy  with  respect  to  textiles 
hit  particularly  such  practices  as: 
1)  "scare"  advertising;  2)  "buy 
now"  advertising;  3)  selling  state- 
ments such  as  "We  may  not  be 
able  to  get  more." 

It  was  because  of  such  fine  co- 
operation in  the  past  on  the  part 
of  both  radio  and  the  press  that 
clothes  rationing  was  averted,  but 
in  the  past  few  months  there  has 
been  a  growing  laxity  of  compliance 
with  the  declaration,  it  was  point- 
ed out. 


tioned  as  logical  successors,  if 
the  chief  engineer's  post  is  filled 
by  promotion,  are  George  P.  Adair, 
assistant  engineer  in  charge  of 
broadcasting;  George  E.  Sterling, 
assistant  chief  engineer  in  charge 
of  the  Radio  Intelligence  Division; 
and  Philip  P.  Siling,  chief  of  the 
International  Division. 

Questions  regarding  purported 
domination  of  the  FCC  by  Chair- 
man Fly  were  raised  during  Mr. 
Jett's  appearance.  Senator  Tobey 
(R-N.H.)  observed  that  he  had 
heard  that  the  FCC  was  a  "one- 
man  band"  and  that  Mr.  Fly  was 
surrounded  by  "good  timid  men, 
or  timid  good  men." 

"Will  you  be  independent?", 
asked  the  New  Hampshirean. 

Replying  affirmatively,  Mr.  Jett 
said  that  at  no  time  had  Chairman 
Fly  "ordered  me  how  to  run  my 
department". 

Anent  'Influence' 

In  the  same  vein,  Chairman 
Wheeler  said  he  hoped  Mr.  Jett 
would  not  be  "dominated"  and  that 
"you  will  stand  up  for  what  you 
think  is  right  and  not  be  led  around 
either  by  the  industry,  or  some  of 
the  commission  or  by  Broadcast- 
ing itself." 

Before  leaving  to  attend  another 
committee  meeting,  Senator  White 
inferred  there  would  be  no  organ- 
ized Republican  opposition  to  the 
Jett  confirmation.  He  said,  "I  have 
known  of  his  technical  knowledge, 
his  engineering  skill,  and  I  have 
known  of  his  services  at  the  Com- 
mission, and  of  the  intimate  asso- 
ciation he  has  had  with  the  entire 
broadcasting  industry  of  this  coun- 
try during  those  years  of  service 
there.  I  have  known  also  of  his  ex- 
perience in  the  international  field. 
It  seems  to  me  there  is  no  one  pos- 
sibly available  now  who  has  had  a 
larger  experience  with  respect  to 
international  communications  or 
who  has  a  wider  and  sounder 
knowledge  of  the  problems  that  are 
soon  to  be  presented  to  us  as  a 
committee  and  to  the  Congress  than 
Mr.  Jett. 

"I  have  known  that  he  is  a  man 
of  ability,  integrity,  and  character. 
I  am  for  his  confirmation,  and  if 
there  is  a  vote  to  be  held  this  morn- 
ing, I  ask  the  chairman  to  record 
my  vote  for  his  confirmation." 

Senator  Gurney  said  he  was  fa- 
(Continued  on  page  70) 
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Ryan  May  Assume  Presidency 
Of  the  NAB  Prior  to  April  1 

Settlement  of  OWI  Dispute  Facilitates  His 
Resignation  from  Office  of  Censorship 


SETTLEMENT  of  the  OWI  juris- 
dictional dispute  last  week,  with 
Elmer  Davis  still  in  the  saddle, 
may  hasten  the  assumption  by  J. 
Harold  Ryan,  Assistant  Director 
of  Censorship,  of  his  new  duties 
as  president  of  the  NAB.  Origin- 
ally planning  to  take  over  the  post 
occupied  by  Neville  Miller  about 
April  15,  Mr.  Ryan  indicated  last 
week  that  he  hoped  to  be  able  to 
move  by  mid-March  or  the  first  of 
April. 

At  the  time  of  Mr.  Ryan's  elec- 
tion Feb.  2  by  the  NAB  board  of 
directors,  OWI  Director  Davis  and 
Assistant  Director  Robert  E. 
Sherwood  were  embroiled  in  a  con- 
troversy which  resulted  in  widely 
circulated  reports  that  the  Domes- 
tic Branch  of  OWI  might  be  trans- 
ferred to  the  Office  of  Censorship. 
If  that  had  happened,  Mr.  Ryan 
would  have  been  disposed  to  re- 
main until  April  15  to  participate 
in  the  new  organization. 

Resignation  Accepted 

Director  of  Censorship  Byron 
Price  had  accepted  Mr.  Ryan's 
resignation  without  an  effective 
date.  Mr.  Miller,  who  retires  about 
Feb.  15  as  NAB  president  after 
a  tenure  of  nearly  six  years,  was 
in  Washington  last  week  cleaning 
up  his  affairs.  He  has  not  an- 
nounced his  future  plans,  aside 
from  his  decision  to  take  a  vaca- 
tion. Mr.  Miller,  an  attorney  by 
profession,  retains  a  residence  in 
his  home  town  of  Louisville,  where 
he  had  served  as  mayor,  as  well 
as  his  home  in  Washington. 

Disclaiming  any  intention  of  a 
house-cleaning  at  NAB  headquar- 
ters, Mr.  Ryan  declared  he  has  an 
open  mind  on  the  NAB  operation. 
He  said  he  would  not  formulate  his 
plan  of  organization  or  procedure 
until  he  assumed  the  new  post,  but 
asserted  there  would  be  no  sum- 
mary actions.  The  NAB  must  have 
an  executive  staff,  he  said,  and 
he  would  be  in  no  position  to 
judge  how  the  organization  may 
best  function  until  after  he  has 
surveyed  its  operations  at  first 
hand. 

Before  Mr.  Ryan  sets  a  definite 
date  for  assumption  of  his  NAB 
post,  his  successor  as  assistant  di- 
rector of  censorship  will  have  been 
selected  by  Director  Price.  Mr. 
Ryan  was  the  first  man  to  hold  the 
radio  censorship  post,  having  been 
drafted  shortly  after  Pearl  Harbor 
for  the  assignment.  He  left  his 
duties  as  vice-president  and  gen- 
eral manager  of  the  Fort  Industry 
Co.  stations  to  accept  the  Wash- 
ington call.  He  retains  his  execu- 
tive post  with  Fort  Industry  and 
plans  to  return  to  its  Toledo  head- 
quarters after  filling  his  interim 


appointment,  until  July  1,  1945, 
as  NAB  president. 

C.  E.  Arney  Jr.,  secretary-treas- 
urer of  the  NAB,  who  was  named 
temporary  managing  director  by 
the  NAB  board  at  its  Chicago 
meeting,  now  is  completing  a  tour 
of  NAB  district  meetings.  He  will 
serve  as  acting  executive  head  for 
the  period  during  which  the  presi- 
dency is  vacant  after  Mr.  Miller's 
retirement  Feb.  15.  Mr.  Ryan 
shortly  is  expected  to  appoint  a 
committee  of  three  members  of  the 
board  to  act  as  a  temporary  ex- 
ecutive committee. 


The  following  editorial  was  pub- 
lished in  the  'Courier- Journal', 
Louisville,  home-town  of  Neville 
Miller,  on  Feb.  4-  Mark  Ethridge, 
publisher  of  the  newspaper,  served 
as  interim  president  of  the  NAB 
in  1938,  prior  to  Mr.  Miller's  ap- 
pointment: 

Neville  Miller's  six  years  as  presi- 
dent of  the  NAB  have  been  useful  to 
the  industry  and  to  the  public  indi- 
rectly. The  fact  that  he  is  now  being 
supplanted  is  a  reflection  of  internal 
politics  and  outside  pressures,  rather 
than  any  reflection  upon  the  character 
of  service  he  has  given  to  the  radio 
industry.  Indeed,  his  intellectual  in- 
tegrity, his  stubborn  refusal  to  yield 
where  he  was  sure  he  was  right  made 
him  powerful  enemies,  among  them 
the  chairman  of  the  FCC  and  the 
heads  of  the  major  networks. 

Mr.  Miller  led  the  radio  industry 
in  the  successful  fight  which  broke 
the  ASCAP  monopoly — a  fight  in 
which  Jeanie  and  her  light  brown  hair 
made  a  major  contribution.  But  it 
was  a  battle  in  the  public  interest, 
aside  from  the  fact  that  it  gave  the 
radio  industry  a  better  arrangement 
with  the  authors,  composers  and  pub- 
lishers ;  it  overturned  the  ASCAP 
hierarchy  and  opened  the  way  for  the 
new,  young  composers. 


Word  'Radar'  Only  Now 
Permitted  in  Advertising 

THE  War  Dept.  has  revised  its 
policy  to  permit  the  use  of  the  word 
"radar"  in  general  advertising  and 
publicity.  Electronic  manufacturers 
are  advised  by  the  Signal  Corps 
that  restrictions  imposed  last  July 
[Broadcasting,  Aug.  2]  have  been 
modified  to  allow  the  use  of  the 
word  only. 

Caution  Urged 

Signal  Corps  officials  emphasized 
that  aside  from  this  relaxation,  the 
earlier  restrictions  on  radar  remain 
in  force.  They  cautioned  that  no 
radar  devices,  equipment  or  com- 
ponent parts  can  be  described  or 
referred  to  or  shown  in  photo- 
graphs. The  Office  of  Censorship 
has  never  objected  to  the  use  of 
the  word  "radar". 

The  modification  was  made  at 
the  request  of  the  Radio  Manufac- 
turers Assn.  to  assist  the  elec- 
tronics industry  in  recruiting 
labor. 


Under  Neville  Miller's  guidance,  the 
industry  adopted  a  code  which,  with 
all  its  defects,  certainly  worked  in 
the  public  interest  in  that  it  set  stan- 
dards for  business  practices  and  pro- 
grams. There  is  still  a  long  way  to  go, 
but  the  radio  industry  is  more  con- 
scious of  program  standards  than  it 
has  ever  been  in  its  history.  Mr.  Mil- 
ler has  stood  manfully  up  to  James 
Caesar  Petrillo  when  fainter  hearted 
men  were  inclined  to  cower  and  run 
when  the  undisputed  boss  of  the  mu- 
sicians' union  delivered  his  ultimata. 

A  major  accomplishment,  which  Mr. 
Miller  would  certainly  want  to  share 
with  a  good  many  others,  is  that  there 
is  a  better  chance  now  for  this  coun- 
try to  have  a  new  radio  law  than  there 
has  been  since  1934.  The  President 
asked  Congress  for  a  new  law  several 
years  ago  ;  the  radio  industry  has  been 
asking  for  a  definitive  law  for  several 
years.  It  is  about  to  come  about.  It 
will  give  radio  a  more  stable  base 
than  it  has  had. 

Mr.  Miller  can  have  the  assurance 
that  he  has  done  his  job  well  and  that 
there  is  nothing  in  the  fact  or  in  the 
manner  of  his  leaving  the  radio  in- 
dustry which  should  make  his  fellow 
citizens  any  less  proud  of  him  than 
they  were  when  he  was  mayor. 


Tax  Clause  Frees  j 
Duopoly  Transfers 

Revenue   Bill   Proviso  Stays 
In  Final  Approved  Draft 

STATIONS  transferred  or  sold 
under  the  FCC  "duopoly"  rule  (84- 
A),  which  bans  multiple  owner- 
ship, will  be  exempt  from  capital 
gains  tax  under  an  amendment  to 
the  Revenue  Act  of  1943  (HR- 
3687),  passed  last  Monday  in  the 
House  and  Senate. 

Introduced  last  Dec.  16  by  Sen. 
Bennett  Champ  Clark  (D-Mo.),  the 
amendment  was  inspired,  Sen. 
Clark  said,  because  of  the  forced 
separation  of  KGBX  and  KWTO 
Springfield,  Mo.,  which  were  under 
mandate  by  the  FCC  to  separate 
by  last  Jan.  1  [BROADCASTING,  Dec. 
27,  1943]. 

Applies  to  1943 

Although  House  conferees  re-  1 
wrote  portions  of  the  original 
amendment,  its  substance  remains 
unchanged.  It  was  understood  that 
the  Treasury  Dept.  approved  the 
provision  in  view  of  the  FCC  reg- 
ulation which  provides  that  the 
multiple  ownership  ban  becomes 
effective  at  midnight  May  31. 

The  amendment,  under  Sec.  112 
of  the  Act,  shall  be  applicable  to 
taxable  years  beginning  after  Dec. 
31,  1942.  Following  is  text  of  the 
law  as  finally  passed: 

(m)  GAIN  FROM  SALE  OR  EXCHANGE  TO 
EFFECTUATE  POLICIES  OF  FCC — If  the  Sale  Or 
exchange  of  property  (including  stock  in 
a  corporation)  is  certified  by  the  FCC  to 
be  necessary  or  appropriate  to  effectuate 
the  policies  of  the  Commission  with  re- 
spect to  the  ownership  and  control  of  ra- 
dio broadcasting  stations,  such  sale  or 
exchange  shall,  if  the  taxpayer  so  elects, 
be  treated  as  an  involuntary  conversion 
of  such  property  within  the  meaning  of 
subsection  (j)  of  this  section.  For  the 
purposes  of  subsection  (f)  of  this  section 
as  made  applicable  by  the  provisions  of 
this  subsection,  stock  of  a  corporation 
operating  a  radio  broadcasting  station, 
whether  or  not  representing  control  of 
such  corporation,  shall  be  treated  as  prop- 
erty similar  or  related  in  service  or  use 
to  the  property  so  converted. 

The  part  of  the  gain,  if  any,  upon 
such  sale  or  exchange  to  which  sub- 
section (f)  of  this  section  is  not 
applied  shall  nevertheless  not  be  rec- 
ognized if  the  taxpayer  so  elects,  to 
the  extent  that  it  is  applied  to  reduce 
the  basis  for"  determining  gain  or  loss 
upon  sale  or  exchange  of  property,  of 
a  character  subject  to  the  allowance  for 
depreciation  under  section  23(1),  remain- 
ing in  the  hands  of  the  taxpayer  imme- 
diately after  the  sale  or  exchange,  or  ac- 
quired in  the  same  taxable  year.  The 
manner  and  amount  of  such  reduction 
shall  be  determined  under  regulations  pre- 
scribed by  the  Commissioner  with  the  ap- 
proval of  the  Secretary. 

Any  election  made  by  the  taxpayer  un- 
der  this  subsection   shall  be  made  by  a 
statement  to  that  effect  in  his  return  for  | 
the  taxable  year  in  which  the  sale  or  ex-   '  J 
change  takes  place    (or,   with  respect  to 
taxable   years    beginning    before    Jan.    1,  ) 
1944.  by  a  statement  to  that  effect  filed 
within  six  months  after  the  date  of  the 
enactment  of  the  Revenue  Act  of  1943  in    .  i 
such   manner  and  form  as  may  be  pre-  j 
scribed   by  regulations   prescribed   by  the 
Commissioner   with   the   approval   of  the 
Secretary)  and  such  election  shall  be  bind- 
ing for  the  taxable  year  and   all  subse- 
quent  taxable  years. 


Trammell  on  Council 

NILES  TRAMMELL,  NBC  presi- 
dent,  has  been  made  a  director  of 
the  War  Advertising  Council,  sue- 
ceeding  Paul  W.  Kesten,  CBS  ex- 
ecutive vice-president,  as  radio's  ; 
representative  on  the  Council  ! 
board. 


PREVIEW  PERFORMANCE  of  Van  Camp's  Luncheon  With  Lopez  must 
have  been  good  according  to  the  expression  of  the  men  behind  the  show 
at  a  recent  closed  circuit  broadcast  on  Mutual  when  the  format  was 
explained  to  the  sponsor's  agents  and  representatives  throughout  the 
country.  Van  Camp  Inc.,  Indianapolis,  producers  of  Tenderoni  Macaroni, 
started  Vincent  Lopez'  Orchestra  on  133  Mutual  stations  Jan.  31  in 
the  1:30-1:45  p.m.  period  on  Mondays,  Wednesdays,  and  Fridays. 
Grouped  around  the  mike  are  (1  to  r)  :  L.  J.  Noonan,  sales  manager  of 
Van  Camp's;  Robert  Schmid,  Mutual's  manager  of  sales  promotion  and 
research;  Vincent  Lopez;  C.  C.  Culp,  vice-president,  and  Ray  Peterson, 
advertising  manager  of  Van  Camp's;  Sherwood  Smith,  president  of 
Calkins  &  Holden,  New  York  agency. 


Miller  s  Record  as  President  of  NAB 
Praised  in  Courier- Journal  Editorial 
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Let  the  Banks  Tell  How  Broadcasts  Sell 


Financial  Firms  Find  the  Air  Medi- 
um An  Effective  Sales  Agent 


Banks  are  rapidly  turning 
to  radio,  and  liking  it.  Their 
stories  of  successful  use  of 
the  medium  are  exchanged  in- 
side the  banking  business 
through  the  Radio  Advertising 
department  of  the  monthly 
Bulletin  published  by  the  Fi- 
nancial Advertisers  Associa- 
tion. In  recent  issues  of 
the  Bulletin,  Rod  MacLean, 
editor  of  the  Radio  Depart- 
ment, tells  several  stories  of 
banks  and  their  air  experi- 
ences. They  are  stories  that 
the  radio  salesman  can  show 
his  local  banker.  Mr.  Mac- 
Lean's  stories,  printed  here- 
with, are  based  on  replies  to  a 
questionnaire  he  sent  to  banks 
some  months  ago.  The  Bulletin 
article  follows: 

FIRST  experience  comes  from  E. 
L.  Pearce,  vice-president  of  Union 
National  Bank,  Marquette,  Mich. 
Mr.  Pearce  has  this  to  say  about 
his  bank's  radio  activities: 

"Our  appropriation  for  radio  ad- 
vertising runs  approximately 
$2,000  per  year.  We  have  a  news 
broadcast,  using  Associated  Press 
news,  for  ten  minutes  at  12  each 
noon  except  Sundays.  We  have  a 
spot  announcement  at  6:30  p.m. 
and  at  9:30  we  have  a  15  minute 
program  with  summary  of  the 
day's  news,  in  which  we  have  the 
Associated  Press  facilities  of  the 
local  station,  WDMJ,  owned  by 
the  Daily  Mining  Journal.  We  of 
course  have  a  commercial  'plug' 
in  the  noon  and  evening  broadcasts 
and  furnish  our  own  copy. 

"On  Sunday  noon,  instead  of  the 
news  broadcast,  we  have  a  ten- 
minute  program  of  Service  of 
Prayer  for  the  boys  from  this  com- 
munity who  are  in  the  armed 
forces  of  the  country.  This  is  con- 
ducted by  one  of  the  local  pastors. 
The  only  mention  of  our  connec- 
tion with  this  is  that  the  Service 
is  conducted  under  the  auspices  of 
the  Union  National  Bank. 

Richmond  Experience 

"In  our  'plugs'  we  cover  the  full 
range  of  our  facilities  and  change 
the  copy  from  time  to  time.  Our 
sole  object  is  to  keep  our  name 
and  services  before  the  public.  We 
feel  that  we  are  getting  satisfac- 
tory results  and  the  best  evidence 
of  this  is  the  fact  that  we  have 
been  on  this  schedule  now  for  ap- 
proximately three  years." 

Next  contributor  is  John  C. 
Davis,  assistant  vice-president  of 
State  Planters  Bank  &  Trust  Co., 
of  Richmond,  Va.  Mr.  Davis  says: 

"On  Richmond's  50,000  w  sta- 
tion, WRVA,  we  have  50-word 
spot  announcements  on  Monday, 
Tuesday,  Thursday,  Friday  and 
Saturday  at  8:00  a.m.  between  the 
Standard  Oil  of  New  Jersey  five- 
minute  newscast  and  the  CBS 
roundup  of  world  news.  At  2:30 
p.m.  each  Sunday  we  have  a  50- 
word  spot  announcement  immed- 
iately preceding  the  World  News 


Roundup.  WRVA  is  the  Columbia 
System's  outlet  in  Richmond  and 
does  a  fairly  good  job  of  covering 
the  whole  State  of  Virginia. 

"On  WMBG,  the  Richmond  NBC 
outlet  with  5,000  w,  we  have  60- 
word  announcements  on  Tuesday, 
Thursday  and  Friday  immediately 
following  the  John  W.  Vandercook 
World  News  Roundup  at  7:15  p.m. 
and  on  WRNL,  the  local  Blue  Net- 
work outlet  of  5,000  w  we  have 
50-word  announcements  at  7  p.m. 
on  Monday  and  Wednesday  just 
before  the  newscast  of  Fulton 
Lewis  jr. 

Outranks  Newspapers 

"We  are  using  radio  as  an  in- 
tegral section  of  our  advertising 
structure  which  is  composed  of  all 
recognized  media  and  we  consider  it 
an  effective  medium  in  advertising 
mass  services. 

"Our  experience  with  radio  has 
led  us  to  increase  the  time  pur- 


OFFICE  of  War  Information  will 
ask  advertising  to  perform  "oaly 
jobs  which  will  contribute  direct- 
ly toward  winning  the  war," 
George  W.  Healy,  OWI  director  r.f 
domestic  operations,  last  Thursday 
told  a  dinner  meeting  of  some  400 
advertising  copywriters  and  artists 
at  the  Hotel  Roosevelt,  sponsored 
by  the  New  York  Council,  Ameri- 
can Assn.  of  Advertising  Agencies, 
in  cooperation  with  the  War  Ad- 
vertising Council.  Charles  L.  Whit- 
tier,  vice-president,  Young  &  Rubi- 
cam,  presided. 

Declaring  that  while  the  help 
the  advertising  industry  has  al- 
ready given  the  Government  is  "un- 
precedented in  any  emergency  in 
any  nation"  it  is  still  not  enough, 
Mr.  Healy  urged  the  creative  peo- 
ple to  make  advertising's  war  mes- 
sages "even  more  vital,  more  dy- 
namic and  more  persuasive  than 
they  have  been  so  far. 

Praise  for  Advertising 

OWI,  he  said,  "will  give  you 
every  bit  of  information  we  can 
assemble  to  facilitate  your  work. 
More  important  as  to  what  kind 
of  jobs  we  and  the  council  shall 
ask  you  to  do,  we  shall  plan  for 
you  and  expect  you  to  perform  only 
jobs  which  will  contribute  directly 
toward  winning  the  war". 

Mr.  Healy  paid  tribute  to  the 
WAC  in  mobilizing  advertisers, 
agencies,  and  media  on  the  home 
front.  "In  dedicating  its  money, 
its  energy  and  its  superb  talent 
to  the  task  at  hand",  he  said,  "ad- 
vertising has  given  eloquent  proof 


chased  considerably.  At  this  partic- 
ular date  we  are  spending  about 
20%  of  our  entire  budget  on  this 
medium.  I  might  add  that  we  con- 
fine all  of  our  advertising  on  radio 
to  one  subject  such  as  personal 
loans,  bank  money  orders,  savings, 
etc.,  for  stated  periods,  usually 
eight  weeks,  and  we  have  noted 
that  the  increase  in  volume  ac- 
celerates in  that  particular  field  as 
the  advertising  progresses." 

Gets  Results 

In  Cleveland,  H.  J.  Wills,  Man- 
ager of  the  Central  National  Bank's 
public  relations  department  tells  us 
what  his  organization  floats  over 
the  air  waves  and  what  comes  of 
it.  Mr.  Wills: 

"As  an  FAAccomplice,  I  shall 
be  glad  to  set  down  some  observa- 
tions regarding  our  radio  programs. 
As  you  may  or  may  not  know,  we 
have  been  an  occasional  user  of 
radio  for  the  past  five  or  six  years. 


that  enterprise  exists  and  democ- 
racy works". 

OWI's  work  with  the  Council, 
he  continued,  "has  been,  and  is, 
one  of  the  outstanding  examples 
of  team-work  between  business  and 
Government.  Born  out  of  a  com- 
mon urge  to  help  the  war,  the 
close-working  relationship  between 
CWI  and  the  Council  stands  out 
in  bright  contrast  to  the  jealousies 
and  bickerings  of  pressure  groups 
and  the  'gimmie  mine'  boys". 

Bragging  Resented 

William  J.  Caldwell,  BBDO  copy 
writer  and  twice-wounded  veteran 
who  served  with  both  the  RAF  and 
the  U.  S.  Air  Forces,  reported  that 
the  fighting  forces  deeply  resent 
"the  enormous  amount  of  brag- 
ging that  runs  through  much  copy 
in  war  advertisements."  Pointing 
out  that  the  10,000,000  men  in  the 
services  are  future  customers  and 
that  "it  is  important  not  to  get 
their  backs  up  against  you  and  the 
people  for  whom  you  are  advertis- 
ing while  they  are  away,"  he  con- 
tinued. 

"When  you  publish  an  ad  on  the 
part  your  product  is  playing  in 
that  war,  please  be  sure  to  mention 
the  men.  After  all,  war  is  not 
much  different  whether  you  are 
fighting  with  a  tomahawk  or  a 
bazooka.  Machines  change  but  men 
still  have  to  do  the  fighting.  Some- 
times, you  know,  they  help  as  well 
as  so-and-so's  gimcracks.  Please 
give  credit  to  the  men  who  '  are 


Our  earliest  program  was  a  five- 
minute  presentation  entitled  Em- 
pire Builders  which  were  historical 
sketches  of  widely  known  world 
personages.  These  broadcasts  were 
reprinted  in  pamphlet  form  and 
today  we  still  receive  occasional 
requests  for  the  entire  series. 

Service  Program 

"At  the  present  we  are  doing  a 
five-minute  broadcast  entitled  Let's 
Write  a  Letter,  distinctly  of  the 
service  type,  in  which  we  suggest 
{Continued  on  page  60) 


BACK  AT  FAMILIAR  microphone 
of  WJR  Detroit  is  Lt.  Tom  Har- 
mon, who  recently  made  his  first 
broadcast  upon  returning  from 
China  where  he  was  reported  miss- 
ing for  32  days  after  bagging  two 
Zeros  and  bailing  out  of  his  flam- 
ing P-38.  Lt.  Harmon  told  L.  J. 
Fitzpatrick,  WJR  v-p,  that  he 
hoped  to  get  back  on  the  air  as 
soon  as  possible  after  the  war. 
After  his  great  football  career  at 
Michigan,  Harmon  joined  WJR  in 
1941  as  sports  announcer  before 
enlisting  in  the  Army. 


bringing  victory  nearer,  which  is 
too  often  claimed  for  the  product 
alone.  And  give  them  credit  in  the 
first  paragraph." 

T.  S.  Repplier,  general  manager, 
WAC,  presented  a  series  of  slides 
showing  the  advertising  space  con- 
tributions of  prominent  advertisers 
to  war  messages,  also  paying  trib- 
ute to  the  work  of  radio  writers 
and  producers.  Reporting  that  cur- 
rently advertising  support  of  war 
themes  is  running  at  the  rate  of 
more  than  $300,000,000  annually, 
compared  with  about  $200,000  for 
all  of  World  War  I,  he  urged  ad- 
vertising men  not  to  feel  smug, 
adding  "if  advertising  has  taken 
off  its  coat,  it  certainly  has  not 
yet  spit  on  its  hands." 

Carlton  Spier,  copy  chief  of 
BBDO,  offered  examples  of  prod- 
uct ads  with  war  themes  incor- 
porated into  the  advertisers  own 
story. 

Showing  of  the  film,  "War  De- 
partment Report,"  concluded  the 
meeting. 


Healy  Asks  Advertisers  to  Make  War 
Messages  'More  Vital,  More  Dynamic' 
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Probe  Denies  FCC  ^BrushofT  Charges 


Fly  "  Criticizes  Methods 
Of  Garey  In  Two 
Letters 

By  BILL  BAILEY 

A  BARRAGE  of  charges  that  the 
House  Select  Committee  to  In- 
vestigate the  FCC  was  giving  the 
Commission  the  "brushoff",  fol- 
lowed by  denials  and  counter- 
charges, last  week  featured  the 
Congressional  investigation  of  the 
Commission.  Beginning  Tuesday  the 
Committee  heard  Donald  Flamm, 
former  owner  of  WMCA  New  York, 
unfold  his  story  of  what  he  termed 
a  "forced  sale"  of  the  station  in 
December  1940  to  Edward  J.  Noble, 
now  chairman  of  the  board  of  the 
Blue  Network  Co.  (see  page  28). 

FCC  Chairman  James  Lawrence 
Fly  touched  off  the  fireworks  when 
he  loosed  a  double-barreled  criti- 
cism of  Committee  Counsel  Eugene 
L.  Garey  in  two  letters  to  Chair- 
man Clarence  F.  Lea  (D-Cal.).  A 
hectic  week  in  which  words  flowed 
freely,  both  verbally  and  written, 
was  climaxed  Friday  when  the 
American  Civil  Liberties  Union 
telegraphed  its  indignation  that  the 
FCC  was  not  getting  "fair"  treat- 
ment at  the  hands  of  the  Commit- 
tee. 

"Propaganda  Mill"  Charged 

On  Feb.  4  Chairman  Fly  wrote 
Chairman  Lea,  charging  that  Com- 
mittee counsel  "deliberately"  de- 
layed the  presentation  by  FCC  of 
its  answer  to  charges  so  far  made 
as  a  move  to  deprive  the  Commis- 
sion of  $1,600,000  which  had  been 
cut  by  the  House  from  its  appro- 
priation for  the  1945  fiscal  year. 

The  Washington  Post,  which  has 
consistently  criticized  the  Commit- 
tee, called  on  Speaker  Sam  Ray- 
burn  (D-Tex.)  and  Chairman  Lea 
to  fire  Mr.  Garey. 

On  Feb.  5  David  Lawrence, 
Washington  columnist,  devoted  his 
column  to  that  portion  of  the  in- 
vestigation in  which  letters  from 
the  Joint  Chiefs  of  Staff  and  the 
Secretaries  of  War  and  Navy 
recommended  to  the  President  that 
radio  intelligence  activities  be 
transferred  from  the  FCC  to  the 
military. 

Under  date  of  Feb.  6  Chairman 
Fly  fired  his  second  barrage  at  Mr. 
Garey  in  a  letter  to  Chairman  Lea, 
charging  the  Committee  counsel 
with  writing  Mr.  Lawrence,  "at- 
tacking the  President  of  the  United 
States",  and  carrying  on  an  "under- 
cover propaganda  mill". 

The  Washington  Post  blasted  Mr. 
Garey  editorially  and  again  called 
upon  Speaker  Rayburn  and  Chair- 
man Lea  to  take  action,  comment- 
ing that  to  "ignore"  the  charges 
made  by  Mr.  Fly  against  Mr.  Garey 
"would  constitute  an  insult  from 
the  House  to  the  President". 

Chairman  Lea  expressed  dis- 
pleasure with  the  Post  editorial 
and  declared  that  Mr.  Garey  had 


not  written  Columnist  Lawrence, 
but  that  Mr.  Lawrence  had  gotten 
his  information  from  the  public 
record.  Mr.  Lea  also  denied  the 
"propaganda  mill"  charges  leveled 
by  Chairman  Fly. 

On  Feb.  5  Franklin  S.  Wood,  at- 
torney for  Mr.  Noble,  wrote  mem- 
bers of  the  Committee  protesting 
against  public  hearings  in  the 
WMCA  sale  while  litigation  is 
pending  in  New  York.  He  followed 
that  letter  last  Thursday  with  tele- 
grams, addressed  to  the  Committee, 
in  which  he  said:  "I  again  for- 
mally protest  against  his  (Mr. 
Flamm's)  abuse  of  your  Commit- 
tee's public  position  for  his  private 
purposes."  Published  reports  said 
Mr.  Wood  wired  Speaker  Rayburn 
but  the  Speaker  said  Friday: 

"If  I've  got  any  wires  I  don't 
know  it.  I  haven't  seen  any.  Mr. 
Fly  sent  me  copies  of  the  letters  he 
sent  Mr.  Lea,  but  I'm  not  making 
an  investigation.  I  appointed  a 
committee  to  do  that.  I'm  not  going 
to  do  anything  about  it.  That's  the 
committee's  job." 

On  Feb.  10  Mr.  Lawrence  de- 
voted another  column  on  the  con- 
troversy, commenting:  "It  would 
be  a  sorry  day  for  free  govern- 
ment in  America  if  a  Congressional 
committee  or  its  representative  did 
not  dare  to  call  to  the  attention  of 
the  press  evidence  in  the  record  of 
the  committee". 

The    American    Civil  Liberties 


PRELIMINARY  conferences  will 
begin  this  week  between  Chairman 
Wheeler  (D-Mont.)  and  Sen.  White 
(R-Me.),  acting  minority  leader, 
on  the  revised  version  of  the 
White- Wheeler  Bill  drafted  by  the 
Senate  Interstate  Commerce  Com- 
mittee staff  following  hearings  in 
November  and  December.  The  co- 
authors of  the  bill  (S-814)  will 
confer  regarding  conciliation  of 
their  views  preparatory  to  submit- 
ting the  measure  to  the  full  Com- 
mittee in  executive  session. 

The  bill,  designed  to  reorganize 
the  FCC  and  to  spell  out  its  duties, 
was  the  vehicle  for  hearings  held 
from  Nov.  3  through  Dec.  16.  Pre- 
cise provisions  of  the  measure  prob- 
ably will  not  be  known  until  the 
Committee  print  is  revised  and 
considered. 

Opposition  by  FCC 

In  its  original  form,  the  bill  pro- 
posed separation  of  the  Commis- 
sion into  two  autonomous  divisions 
— one  handling  broadcasting  and 
related  services  and  the  other  com- 
mon carrier  operations.  Each  divi- 
sion would  have  its  own  chairman, 
with  the  chairman  of  the  FCC  as 


Union  last  Friday  announced  it 
had  wired  Speaker  Rayburn  and 
Chairman  Lea  protesting  "that 
the  FCC  representatives  have  not 
been  given  a  chance  to  testify  in 
answer  to  recent  grave  charges". 
The  Union  called  on  Speaker  Ray- 
burn to  use  his  "influence  to  see 
that  the  hearings  are  fairly  con- 
ducted" and  scored  the  "attitude 
and  methods"  of  Mr.  Garey. 

Rep.  Richard  B.  Wigglesworth 
(R-Mass.),  Committee  member, 
said:  "In  due  time  the  Commission 
will  have  a  chance  to  be  heard.  We 
offered  Mr.  Fly  that  opportunity 
last  summer  but  when  he  ap- 
peared before  the  Committee  he 
refused  to  talk.  We  had  telegrams 
protesting  the  investigation  into 
the  WMCA  sale,  but  the  Committee 
plans  to  go  ahead  with  its  sched- 
uled procedure  so  far  as  I  know." 

Rep.  Hart  (D-N.  J.),  an  attor- 
ney and  Committee  member,  said 
he  had  received  a  copy  of  the  let- 
ter sent  to  Chairman  Lea  by  Mr. 
Wood  and  had  received  a  telegram 
from  Mr.  Wood  Thursday.  "Before 
I  make  a  decision  I  want  to  give  it 
some  study  from  a  legal  stand- 
point," said  Rep.  Hart.  "I  can  eas- 
ily understand  why  a  lawyer  for  a 
defendant  wouldn't  want  to  ex- 
pose his  case  before  a  court  of  law 
hears  it  and  I  think  Mr.  Wood's 
protest  has  some  merit." 

Rep.  Miller  (R-Mo.),  also  of  the 
Committee,  said:  "Our  job  is  to  in- 


executive  officer  and  with  no  as- 
signed duties  on  either  division. 

The  measure  has  been  opposed 
by  the  FCC,  largely  through  testi- 
mony of  Chairman  James  Law- 
rence Fly.  Under  discussion  by 
Committee  members  has  been  a 
provision  for  rotation  of  the  chair- 
manship annually;  reduction  of  the 
FCC  from  a  seven-man  to  a  five- 
man  commission ;  requirements 
that  periodic  reports  be  submitted 
to  Congress  by  the  Commission; 
provision  of  a  "fine"  system  cover- 
ing violations  of  regulations  which 
do  not  warrant  revocation  proceed- 
ings, proposed  by  Chairman  Fly; 
broadening  of  the  appellate  pro- 
visions to  allow  appeals  as  a  mat- 
ter of  right,  and  a  broad  limita- 
tion on  the  FCC's  overall  authority. 

Consideration  also  has  been  giv- 
en, it  is  understood,  to  a  "sense  of 
the  Senate"  definition  of  the  public 
interest  concept,  which  might  em- 
brace expressions  on  such  highly 
controverted  matters  as  the  so- 
called  "fairness"  issue  on  equality 
of  time  for  discussion  of  public 
questions;  power  limitations,  and 
appraisal  of  applications  for  broad- 
cast facilities. 


vestigate  the  FCC.  A  lawsuit  in 
New  York  is  no  reason  why  we 
should  hold  up  our  investigation. 
We're  going  to  conduct  a  thorough 
investigation  of  the  FCC  and  we're 
going  to  get  to  the  bottom  of 
WMCA  and  other  cases." 

Rep.  Magnuson  (D-Wash.),  fifth 
member  of  the  Committee,  has  been 
out  of  the  capital  on  a  special  mis- 
sion in  Alaska  since  early  this  year. 

Chairman  Lea  was  not  avail- 
able Friday,  due  to  the  death  of  a 
brother,  but  earlier  in  the  week  he 
said  Mr.  Fly's  charges  were  un- 
founded. 

"Mr.  Fly  is  wrong,"  said  Chair- 
man Lea.  "When  Mr.  Garey  told 
me  he  had  not  written  to  David 
Lawrence,  I  called  Mr.  Lawrence. 
He  told  me  he  had  not  received  any 
letter  from  Mr.  Garey  but  that  lie 
had  gotten  a  copy  of  the  public 
record."  Asked  if  he  planned  to 
reply  to  Chairman  Fly's  accusa- 
tions, Mr.  Lea  said: 

"I  was  inclined  to  drop  it.  I 
don't  believe  such  things  should  be 
given  wide  publicity.  There  is  no 
evidence  that  I  can  find  where  Mr. 
Garey  or  anyone  else  connected 
with  the  Committee  has  conducted 
a  'propaganda  mill'  as  Mr.  Fly 
claims.  If  the  Committee  wants  to 
consider  the  Fly  letters,  any  action 
will  be  determined  by  the  major- 
ity. The  Committee  decided  to  go 
ahead  with  the  WMCA  hearing. 
We'll  hear  the  FCC  next." 

"Deliberate  Block"  Charged 

In  the  first  of  his  letters,  Chair- 
man Fly  charged  that  Mr.  Garey 
was  blocking  attempts  of  the  Com- 
mission to  reply  to  "baseless 
charges"  made  before  the  House 
investigators.  Chairman  Fly  al- 
leged that  delay  in  presenting  the 
FCC's  rebuttal  was  '"deliberately 
calculated  to  postpone  our  hearing 
at  least  until  after  the  appropria- 
tion has  been  disposed  of  in  the 
Senate". 

The  House  a  fortnight  ago  lopped 
off  $1,600,000  from  the  Commis- 
sion's request  for  the  1945  fiscal 
year,  after  the  Independent  Offices 
subcommittee  of  the  Appropria- 
tions Committee  conducted  hear- 
ings. The  Senate  Appropriations 
Committee  last  Thursday  began 
hearings  on  the  Independent  Office 
Bill. 

Mr.  Fly's  letters  constituted  the 
first  active  part  the  FCC  chairman 
has  taken  personally  against  the 
House  Committee  for  some  time. 
Commissioner  C.  J.  Durr  had  de- 
manded the  resignation  last  fall  of 
Rep.  E.  E.  Cox  (D-Ga.)  as  chair- 
man of  the  Committee. 

Mr.  Fly's  letters  last  week  pro- 
duced editorials  in  the  Washington 
Post,  the  first  captioned  "Return 
to  Coxism?".  It  said,  in  part:  Cox- 
ism  appears  to  be  marching  on  in 
the  House  of  Representatives." 
The  publication  called  upon  Speak- 
er Rayburn  and  Chairman  Lea  co 
dismiss  Mr.  Garey. 

On   Feb.  5  David  Lawrence's 
column  made  reference  to  a  "letter 
(Continued  on  page  66) 


White,  Wheeler  to  Consider 
Revised  Measure  This  Week 
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BUY  ONE 


GET  THREE 


Plus  f 


Some  people  buy  WHO  for  its  heavy  primary  coverage  of 
Iowa  cities — some  for  its  ditto  of  smaller  towns — some  for  its 
Iowa  farm  following.  Whichever  you  want,  you  get  all  three, 
at  a  price  you'd  gladly  pay  for  one  •  •  •  WHO  is  the  only  1 A 
clear  channel,  50,000-watt  station  in  Iowa — the  only  station 


whose  .5  millivolt  contour  line  includes  or  touches  every 
county  in  the  State.  "Listened-to-most"  by  more  Iowa  people 
than  all  other  Iowa  commercial  stations  combined  (see  1943 
Iowa  Radio  Audience  Survey)  •  •  •  "Such  popularity  must 
be  deserved."  Write  for  further  facts — or  ask  Free  8C  Peters! 
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WHO 

^fir  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 

B.  J.  PALMER,  PRESIDENT 
J.  O.  M ALAND,  MANAGER 

FREE  &  PETERS,  INC  .  .  .  National  RepretenUthr* 
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First  Grants  Under  FCC-WPB  Ruling 
For  New  Local  and  Booster  Stations 


THE  FCC  last  Tuesday  granted 
the  first  conditional  construction 
permits  pursuant  to  the  new  ap- 
proval method  of  the  FCC  and  the 
WPB  for  obtaining  broadcast  facil- 
ities involving  the  use  of  critical 
war  material  and  manpower  joint- 
ly announced  by  the  two  agen- 
cies Jan.  26  [Broadcasting,  Jan. 
31]. 

A  local  250  w  standard  station 
operating  unlimited  time  on  1340 
kc  was  authorized  to  Sacandaga 
Broadcasting  Corp.,  Gloversville, 
N.  Y.  WRBL  Columbus,  Ga.,  was 
authorized  to  install  a  booster  sta- 
tion near  Ft.  Benning,  Ga. 

Sacandaga  Broadcasting  is  95% 
owned  by  George  F.  Bissell,  presi- 
dent and  treasurer,  who  also  is 
president  and  manager  of  WMFF 
Plattsburgh,  N.  Y.,  in  which  he 
holds  25%  interest.  Remaining 
minor  interest  is  owned  by  its  vice- 
president-secretary,  T.  E.  Gilmore 
(1%),  Plattsburg  public  account- 
ant, and  John  Lafabregue  (4%), 
executive  vice-president  of  the  Ful- 
ton County  National  Bank  &  Trust 
Co.,  Gloversville.  The  application 
stated  the  area  was  lacking  ade- 
quate facilities  for  its  local  organi- 
zations, the  nearest  station  being 
WGY  Schenectady,  a  50  kw  outlet 
beyond  the  means  and  needs  of 
local  merchants  and  advertisers  in 
Gloversville. 

The  Ft.  Benning  booster  station 


Chrysler  to  N.  W.  Ayer 

FURTHER  steps  have  been  taken 
by  Chrysler  Corp.,  Detroit,  in  the 
reallocation  of  various  phases  of 
its  advertising,  with  the  appoint- 
ment of  N.  W.  Ayer  &  Son,  De- 
troit, to  handle  a  portion  of  its 
institutional  advertising.  J.  Walter 
Thompson  Co.  relinquished  the  ac- 
count when  it  became  the  agency 
for  Ford  Motor  Co.  BBDO  is  work- 
ing on  advertising  plans  for  Chrys- 
ler's De  Soto  Division,  but  there 
was  no  confirmation  of  an  appoint- 
ment last  week.  The  Ayer  portion 
of  Chrysler's  institution  promotion 
does  not  involve  radio.  Ruthrauff 
&  Ryan,  New  York,  continues  to 
handle  institutional  radio — the  Ma- 
jor Bowes  program  on  CBS. 


granted  WRBL  which  is  on  1230 
kc  with  250  w,  will  synchronize 
with  the  Columbus  station.  It  is 
stated  that  the  synchronous  ampli- 
fier will  provide  the  large  number 
of  servicemen  now  stationed  at  Ft. 
Benning  with  necessary  service 
heretofore  lacking. 

The  FCC  denied  the  petition  of 
WDGY  Minneapolis  to  correct  the 
record  and  to  reinstate  the  Com- 
mission action  of  July  7,  1942  which 
granted  the  station  a  modification 
of  its  license  to  operate  unlimited 
time  with  5  kw  day  and  250  w 
night.  Also  denied  WDGY  was  its 
application  for  a  special  service 
authorization  to  operate  unlimited 
time  with  500  w  after  sunset  at 
Albuquerque,  N.  M,  during  the 
summer  months,  and  250  w  likewise 
during  the  winter  months.  The 
Minneapolis  station  now  operates 
on  1130  kc  with  5  kw  day  and  500 
w  night. 


Wade  Promoted 

ALBERT  J.  WADE,  formerly  a 
producer  in  the  agency  of  his 
father,  Walter.  A.  Wade  (Wade 
Adv.  Agency,  Chicago),  handling 
Alec  Templeton  Time,  Quiz  Kids 
and  Sack's  Amateur  Hour,  after  a 
year  with  the  Overseas  Division  of 
OWI,  has  been  named  head  of  OWI 
Overseas  Division,  radio  depart- 
ment, in  the  Near  East,  with  head- 
quarters in  Cairo.  Prior  to  joining 
the  Wade  aeency,  he  was  associ- 
ated with  WLS  Chicago  as  assist- 
ant continuity  editor  and  later  as 
director  of  publicity  and  promotion. 


Gum  Labs.  Adds 

GUM  LABS.,  Clifton  Heights,  Pa. 
(Ivoryne  chewing  gum),  on  March 
18  will  add  85  Blue  network  sta- 
tions for  its  Saturday  afternoon 
Hello  Sweetheart  program,  for  a 
total  of  123  outlets.  The  added 
stations  will  air  the  quarter-hour 
musical  program  in  the  South, 
Southwest  and  Western  areas, 
from  5:45-6  p.m.  Agency  is  Mc- 
Junkin  Adv.  Co.,  Chicago. 


OWI  AIMS  GUNS  FROM  FRISCO 

Ten  Transmitters  Beam  700  Propaganda  Shows 
 Weekly  in  War  Against  Japs  


SAN  FRANCISCO  has  become  the 
major  base  for  OWI  operations  in 
an  effort  to  sway  one  billion  Asia- 
tics to  Allied  war  aims  and  weaken 
the  Japanese  will  to  fight.  And  as 
the  war  with  the  Japs  has  been 
stepped  up,  OWI's  Pacific  Bureau 
has  kept  pace  by  building  and  open- 
ing new  studios  on  the  22nd  floor 
of  the  111  Sutter  Street  Building, 
space  formerly  occupied  by  NBC. 
700  Shows  a  Week 

First  broadcasts  from  these  com- 
pletely modern  quarters  went  on  the 
air  January  1.  All  shows  are  now 
aired  from  these  studios  designed 
and  adapted  for  various  programs. 
Construction  will  soon  begin  on 
additional  studios  to  care  for  the 
rapidly  increasing  programming  in 
the  psychological  warfare  with  the 
Japanese. 

Nearly  700  original  broadcasts  a 
week  are  beamed  repeatedly  to 
Pacific  target  areas  and  friendly 


MODERNIZED  VERSION  of  the  old-style  horseshoe  copy  desk  is  used 
by  members  of  the  OWI  Pacific  Bureau  news  division  to  prepare  editorial 
matter  for  overseas  broadcast.  News  from  the  major  wire  services  and 
from  OWI's  news  room  in  Washington  are  processed  by  this  staff  of 
ex-newspapermen  for  translation  into  various  foreign  languages  and 
for  "special -Enghsh  newscasts.  Ten  transmitters  in  the  San  Francisco  area 
beam  OWI  programs  by  shortwave  to  the  Orient  and  the  South  Pacific. 


United  Nations,  driving  home  con- 
stantly main  themes  that  a  United 
Nations  victory  is  inevitable.  The 
broadcasts  function  along  a  propa- 
ganda line  to  tell  the  truth  about 
the  war,  and  to  compare  Allied 
achievements  with  the  Jap's  phony 
promises.  These  shows,  ranging 
from  five  and  fifteen  minute  news- 
casts and  commentaries  to  thirty 
minute  dramatic,  discussion  and 
music  programs,  are  scheduled  and 
sent  out  over  ten  transmitters  to 
the  Far  East  and  South  Pacific. 
The  most  powerful  of  these  trans- 
mitters are  KGWI  KWIX  and 
KWID.  Others  include  KWU 
KWV  KWY  KROJ  KRCA  KESA 
and  KES2. 

The  majority  of  English  news- 
casts and  commentaries  are  live 
shows,  but  longer  productions  in 
English  and  language  shows  are 
electrically  transcribed  and  then 
checked  for  accuracy  and  security 
reasons  before  they  are  short- 
waved  overseas.  This  psychological 
warfare  is  being  fought  in  many 
languages  and  dialects — in  Jap- 
anese, English,  Chinese,  Burmese, 
Malayan,  Korean,  Javanese,  Dutch 
and  in  ten  Filipino  dialects,  includ- 
ing Tagalog  and  Moro.  The  frontal 
attack  is  beamed  directly  at  Japan. 

Heard  in  China 

It  has  been  proved  that  the  San 
Francisco  radio  is  heard  on  the  far 
side  of  the  Pacific  by  letters  from 
occupied  China,  smuggled  into  Free 
China  and  then  mailed  to  OWI 
headquarters.  While  OWI  Pacific 
Bureau  broadcasts  can  be  heard  by 
our  own  armed  forces  in  the  war 
zone,  they  are  not  designed  primar- 
ily for  them.  That  responsibility 
rests  with  the  Armed  Forces  Radio 
Services  of  the  U.  S.  Army,  whose 


Posies  to  WBT 

IN  APPRECIATION  to 
WBT  Charlotte,  Carolina 
men  in  North  Africa  took 
up  a  collection  when  they 
heard  Pvt.  James  W.  Case, 
Asheville,  was  coming  home 
and  instructed  him  to  buy 
flowers  for  A.  D.  Willard 
Jr.,  station  general  manager. 
Presentation  was  made  in  a 
special  broadcast  designed 
for  the  men.  Mr.  Willard 
thanked  them  and  Pvt.  Case 
reported,  "Special  mission 
completed." 


Army  news  service  writes  and  edits 
newscasts,  and  rebroadcasts  many 
domestic  network  features  to  all 
areas  in  designated  blocks  of  time. 

It  has  been  proved  by  thorough 
analysis  of  all  Japanese  propa- 
ganda and  from  eye-witness  ac- 
counts of  Jap  camp  internees,  that 
many  Japanese  depend  upon  OWI 
programs  for  the  true  progress  of 
the  war. 

Buss  to  Direct 

In  charge  of  the  San  Francisco 
office  is  Owen  Lattimore,  deputy 
director  of  the  OWI  Overseas 
Branch  directing  Pacific  operations. 
After  March  1,  when  Mr.  Latti- 
more will  have  his  headquarters  in 
Washington,  Claud  Buss  will  direct 
\the  Pacific  Bureau. 

Mr.  Buss  recently  returned  to 
the  United  States  on  the  liner 
Gripsholm,  having  been  interned  in 
Japan  since  the  capture  of  the  Phil- 
ippines where  he  was  executive  as- 
sistant to  the  American  High  Com- 
missioner. He  had  been  professor  of 
international  relations  at  the  U.  of 
Southern  California  for  seven 
years  prior  to  1941  and  had  pre- 
viously been  in  China  for  five  years 
as  vice-consul  in  the  American 
Embassy.  With  his  knowledge  of 
Chinese  and  Japanese,  which  he  ac- 
quired during  his  internment,  Mr. 
Buss  is  considered  especially  suit- 
ed for  his  new  post. 

Serving  under  Mr.  Lattimore  in 
San  Francisco  are  Charles  A. 
Siepmann,  assistant  director  for 
policy;  and  Kenneth  Fry,  assistant 
director  for  operations.  Mr.  Fry 
was  formerly  with  NBC  Chicago. 

Leslie  G.  Hewitt,  chief  engineer, 
is  acting  chief  of  the  Bureau  of 
Communications  Facilities,  in 
charge  of  the  Pacific  Bureau.  He 
was  formerly  in  radio  on  the  West 
Coast.  Until  recently,  F.  P.  (Pete) 
Nelson  was  assistant  chief  at  San 
Francisco.  He  installed  engineer- 
ing facilities  there  and  in  OWI's 
New  York  Bureau.  He  has  returned 
to  Westinghouse  [BROADCASTING, 
Jan.  24]. 

T.  G.  Grondahl  is  chief  of  the 
Pacific  Bureau  news  division. 


In  London  for  WLW 

CHARLES  A.  SMITH,  dean  of  the 
London  Bureau  of  International  News 
Service,  and  chief  of  the  INS  bureau 
in  the  British  capital,  is  the  new 
WLW  war  correspondent  in  London, 
according  to  William  Dowdell,  news 
editor  for  WLW.  Smith  replaces  Leo 
Dolan,  resigned. 
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RADIO  STATION  W-l-T-H 

IS  GIVING  AWAY 
6,000  IN  WAR  BONDS! 


Unique  30-day  promotion  ties 
in  with  4th  War  Loan  Drive.  It's 
a  Natural  for  the  Bond  Drive . . . 
the  advertiser  .  .  .  the  listener 
and  for  the  station. 

Everybody  benefits  from  this  unusual 
promotion.  That  in  itself  makes  it  a  stand- 
out! So  to  its  on-the-toes  programming, 
W-I-T-H  now  adds  another  nifty  mer- 
chandising idea.  Some  time  is  available  . . . 
but  not  too  much.  Check  with  us  or  our 
national  representatives  for  the  facts. 

THE  PEOPLE'S  VOICE  IN  BALTIMORE 

ON  THE  AIR  24  HOURS  A  DAY  -7  DAYS  A  WEEK 
TOM  TINSLEY,  President 


Here's  How  It 
Works  For  Advertisers 

Q  Keeps  people  tuned  in  to  W-l-T-H 
24  hours  a  day. 

0  Listeners  have  8  chances  a  day 
to  win. 

0  They  can  win  as  much  as  $200  a 
day.  The  total  for  the  drive  is 
$6,000. 

0  They  don't  need  a  phone  to  win! 
Names  broadcast  are  taken  from 
city  directory  or  phone  book.  If 
person  is  not  listening  to  W-l-T-H 
...  value  of  Bond  goes  over  to 
next  name  called. 

0  You  get  30  days  of  solid  listen- 
ing audience. 

Q  W-l-T-H  is  the  radio  station  that 
reaches  more  homes  on  a  low 
dollar-per-listener  basis. 


REPRESENTED    NATIONALLY    BY    HEADLEY-  REED 
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AFM  Hears  Nets 
Tell  FM  Policies 

Big  Basic  Scale  Increases 
Sought  in  N.  Y.,  Chicago 

INTERNATIONAL  Executi/e 
Board  of  the  AFM,  now  in  session 
in  Chicago,  was  given  an  exposi- 
tion of  FM  broadcasting  last  Mon- 
day by  0.  B.  Hanson,  NBC  vice- 
president  in  charge  of  engineering, 
and  heard  top  network  executives 
explain  why  they  are  permitting 
network  programs  to  be  broadcast 
on  FM  stations  owned  by  network 
affiliates  without  any  extra  charge 
to  advertisers.  At  the  weekend  the 
board  had  announced  no  decision  as 
to  whether  the  union  would  ask 
extra  pay  for  its  members  for  these 
broadcasts. 

Locals'  Demands 

Meanwhile,  network  executives 
were  considering  the  demands  of 
AFM  locals  in  New  York  and  Chi- 
cago for  new  contracts  to  succeed 
those  expiring  Jan.  31,  under  which 
they  are  still  operating  pending 
agreement  on  the  new  pacts,  whose 
terms  will  be  retroactive  to  Feb. 
1.  Major  items  asked  by  the  New 
York  local  are  a  15%  cost-of-living 
increase,  retroactive  to  Aug.  1, 
1943,  an  increased  scale  for  one- 
time broadcasts,  and  that  all  rec- 
ord-turners be  AFM  members  with 
a  scale  of  $90  a  week,  as  well  as 
that  the  union  be  given  complete 
jurisdiction  over  network  music  li- 
brarians. 

Union  also  asks  that  staff  musi- 
cians employed  at  WOR  be  in- 
creased from  40  to  65,  number  al- 
ready employed  by  other  network 
key  stations  in  New  York.  Demands 
were  presented  by  the  union  at  a 
preliminary  meeting  Feb.  4,  with 
representatives  of  the  union  and 
the  networks  to  start  their  nego- 
tiations this  afternoon  [Monday, 
Feb.  14].  CBS,  which  was  not  rep- 
resented at  the  first  session,  has 
straightened  out  its  differences 
with  the  national  Union  and  will 
join  the  other  networks  in  nego- 
tiating with  Local  802. 

More  Musicians 

Chicago  AFM  local  is  requesting 
that  staff  musicians  at  NBC,  CBS 
and  Blue  be  increased  from  35  to 
65,  with  the  MBS  quota  raised 
from  32  to  40.  Other  Chicago  de- 
mands include  a  two-week  vaca- 
tion with  pay  for  all  staff  musi- 
cians; an  elimination  of  the  sus- 
taining scale  of  $120  per  man  per 
week,  putting  all  network  staff 
men  in  that  city  at  the  $150  rate; 
an  increase  in  scale  for  librarians 
from  $75  to  $90,  and  for  assist- 
ant librarians  from  $60  to  $75, 
with  an  additional  number  of  libra- 
rians and  assistants  employed;  and 
an  increase  in  the  scale  of  arrang- 
ers to  put  them  on  a  par  with  in- 
strumentalists. 

Demand   that  "platter-turners" 


in  New  York  be  AFM  members,  in 
line  with  the  precedent  set  in  Chi- 
cago and  St.  Louis,  recalled  the 
testimony  of  AFM  President  James 
C.  Petrillo  before  a  Senate  inves- 
tigating committee  a  year  ago 
[Broadcasting,  Jan.  18,  1943].  At 
that  time  Mr.  Petrillo  admitted 
that  his  original  request  for  union- 
ization of  record  handlers  in  Chi- 
cago was  based  on  the  union's  em- 
ployment needs  rather  than  on  any 
skills  required  by  the  task,  as  "a 
child  could  do  the  job".  When  the 
stations  did  not  object  to  this  de- 
mand, he  naturally  enforced  it,  Mr. 
Petrillo  told  the  committee,  adding 
that  if  they  had  refused  it  he  would 
have  withdrawn  the  demand. 

New  York  union  is  also  nego- 
tiating new  contracts  with  the  non- 
network  stations  in  that  city,  whose 
present  contracts  expire  April  1. 
New  contracts  have  already  been 
signed  with  WQXR  and  WEVD. 


WAPI  Technicians  on  Strike 
Without  Giving  Any  Warning 


WITHOUT  warning  the  technical 
staff  of  WAPI  Birmingham  failed 
to  appear  for  duty  at  sign-on  last 
Friday  morning  and  apparently 
went  on  strike.  The  staff  of  seven, 
including  the  chief  engineer,  had 
not  been  heard  from  at  a  late  hour 
Friday,  as  Broadcasting  went  to 
press. 

Lav/son  Wimberley,  international 
representative  of  IBEW  in  charge 
of  broadcasting,  told  Broadcasting 
late  Friday  he  had  had  no  advance 
notice  of  the  action  and  was  not 
aware  of  any  grievance.  He  said 
he  had  given  instructions  to  C.  M. 
Baker  Sr.,  financial  secretary  and 
treasurer  of  the  Birmingham  lo- 
cal, to  order  the  men  back  to  work, 


District  14  Reelects 
Ed  Yocum  as  Director 

ED  YOCUM,  manager  of  KGHL 
Billings,  Mont.,  was  re-elected 
NAB  director  for  District  14  at  the 
NAB  district  meeting  in  Denver 
last  week.  The 
district  comprises 
Colorado,  Idaho, 
Utah,  Wyoming, 
Montana  and  wes- 
tern South  Dako- 


ta. 

The  two-day 
meeting  held  Feb. 
7  and  8  heard  C. 
E.  Arney,  Jr.,  act 
Mr.  Yocum  'm8  managing  di- 
rector of  NAB, 
discuss;  pending  legislation,  the  mu-i 
sic  and  copyright  situations  and 
other  current  industry  problems. 
Lew  H.  Avery,  NAB  director  of  ra- 
dio advertising,  and  Willard  D. 
Egolf,  assistant  to  the  president, 
also  addressed  the  session  as 
headquarters  spokesmen. 

Resolutions  were  passed  cond- 
demning  the  Bankhead  bill  for  a 
15-million-dollar  newspaper  adver- 
tising subsidy  on  War  Bonds  and 
urging  greater  and  more  intelligent 
use  of  BMI  music. 


GILLIN  REELECTED 
BY  10th  DISTRICT 

MORE  CONTROL  over  broad- 
casting by  the  broadcasters  and  less 
interference  by  the  FCC  was  de- 
manded by  C.  E.  Arney  Jr.,  NAB 
secretary-treasurer  and  acting 
managing  director  before  the  10th 
District  NAB  in  Omaha  Feb.  4-5. 

John  J.  Gillin  Jr.,  president  and 
general  manager  of  WOW,  Inc. 
Omaha  was  reelected  district  di- 
rector. Mr.  Gillin  presided  at  the 
two-day  convention  which  was  at- 
tended by  about  100  members  from 
Iowa  and  Nebraska. 

Speakers  included:  Carl  Haver- 
lin,  vice-president  of  BMI;  Rod 
Holmgren  and  Jerry  Deane,  of  the 
regional  Office  of  War  Informa- 
tion, Kansas  City;  S.  A.  Spitz- 
nogal,  Nebraska  War  Finance  Of- 
fice; Capt.  Harry  Davis  of  the 
Marines;  Lt.  Comdr.  R.  Q.  White, 
public  relations  officer  for  the  9th 
Naval  District,  Chicago;  Lt.  Col. 
Robert  Reed,  public  relations  officer 
for  the  7th  Service  Command, 
Omaha;  Maj.  Gen.  Clarence  H. 
Danielson,  commanding  officer  of 
the  7th  Service  Command,  Omaha; 
William  Jeffers,  president  of  the 
Union  Pacific  Railroad. 


AT  HEAD  TABLE  during  lunch- 
eon session  of  the  10th  NAB  Dis- 
trict meeting  were  broadcasters, 
as  well  as  civic  and  military  offi- 
cials. Above  are  (1  to  r)  Hugh  Fel- 
tis,  general  manager,  Central 
States  Broadcasting  Co.;  Arthur 
Church,  KMBC  Kansas  City;  C. 
E.  Arney  Jr.,  NAB  secretary-treas- 
urer and  acting  managing  director ; 
Mayor  Dan  P.  Butler,  Omaha;  Maj. 
Gen.  Clarence  H.  Danielson,  com- 
mander of  the  Seventh  Service 
Command.  At  right  are  John  J. 
Gillin  Jr.,  president  and  general 


but  that  at  a  late  hour  not  a  single 
member  of  the  WAPI  staff  had 
been  contacted. 

Asserting  frankly  the  incident 
was  "vexing  and  embarrassing  co 
me",  Mr.  Wimberley  said  that  un- 
less the  staff  returned  promptly, 
he  would  personally  recruit  a  full 
staff.  He  added  he  was  prepared 
to  leave  for  Birmingham  on  a  mo- 
ment's notice. 

Calls  It  'Strike' 

Pointing  out  that  the  IBEW  con- 
tract carries  specific  arbitration 
procedure,  Mr.  Wimberley  said  he 
was  at  a  loss  to  understand  why 
the  local  did  not  consult  interna- 
tional headquarters.  Obviously,  he 
declared,  the  action  must  be  con- 
strued as  a  "strike".  He  said  he 
was  constrained  to  "denounce"  the 
action  as  "indefensible". 

Asserting  that  he  had  talked 
with  Thad  Holt,  president  and 
general  manager  of  WAPI,  Mr. 
Wimberley  declared  that  the  tech- 
nical staff  apparently  had  taken 
matters  in  its  own  hands.  Evident- 
ly the  staff  had  held  a  meeting 
Thursday  night,  at  which  time  the 
decision  was  reached,  but  no  in- 
formation was  transmitted  either 
to  the  station  management  or 
to  international  headquarters  of 
IBEW.  One  report  was  that  the 
chief  engineer  had  locked  the  trans- 
mitter house  and  taken  the  keys 
with  him.  The  station  was  to  have 
signed  on  at  5:30  a.m.  Friday. 

Mr.  Holt,  called  by  Broadcasting 
late  Friday,  said  he  had  received 
no  word  from  any  member  of  the 
technical  staff.  A  wage  and  hour 
contract  had  been  signed  with  the 
local  on  Dec.  1,  1943  and  had  been 
approved  by  the  War  Labor  Board. 
The  5,000-watt  station  is  a  CBS 
outlet. 


manager  of  WOW,  and  William 
Jeffers,    Union    Pacific  president. 


William  B.  Ryan  Named 
16th    District  Director 

WILLIAM  B.  RYAN,  general  man- 
ager of  KFI-KECA  Los  Angeles, 
was  elected  director  of  the  16th 
NAB  District  at  the  district  meet- 
ing in  Los  An- 
geles. He  succeeds 
Calvin  J.  Smith, 
of  KFAC. 

Legislative  ac- 
tivities of  the 
NAB  were  re- 
viewed by  C.  E. 
Arney  Jr.  secre- 
tary -  Treasurer 
and  acting  man- 
aging  director. 
Carl  Haverlin, 
BMI,  warned  that  broadcasters 
must  align  themselves  more  close- 
ly with  BMI  to  offset  competition 
from  ASCP.  Frank  Chizzini,  NBC 
Thesaurus,  reviewed  the  Petrillo 
controversy. 

Lew  H.  Avery,  director,  NAB 
Bureau  of  Radio  Advertising  Di- 
rector, gave  a  resume  of  the  retail 
promotion    committee   plan.  Ned 
(Continued  on  Page  67) 


Ryan 
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One  of  a  series  showing  AMPEREX  tubes  in  the  making. 


WATER  AND 


COOLED 


TRANSMITTING  AND  RECTIFYING  TUBES 


Original  Amperex  design  and  construction  refinements  result  in  trouble-free  perform- 
ance of  Amperex  tubes  .  .  .  effecting  natural  economies  in  the  operation  of  trans- 
mitting equipment.  With  replacements  difficult  to  obtain,  the  extra  hours  of  life  inherent 
in  Amperex  tubes  are  often  "priceless."  To  engineers,  everywhere,  this  "Amperextra"  * 
factor  of  longevity  is  the  major  consideration.. 


HASTEN  THE  PEACE  ...  BUY  ANOTHER  WAR  BOND  TODAY 
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Broadcasters  in  Canada  Hold 
Annual  Convention  at  Quebec 

United  States  Industry  Taking  Active  Part  in 
Discussion  of  Wartime  Operating  Problems 


INDEPENDENT  Canadian  Broad- 
casters will  meet  in  Quebec  this 
week  (Feb.  14-16)  at  the  Chateau 
Frontenac,  made  famous  by  the 
Churchill-Roosevelt  conference  last 
summer,  to  discuss  wartime  prob- 
lems as  well  as  problems  of  rela- 
tions with  the  Canadian  Broad- 
casting Corp.  It  is  the  fifth  war- 
time convention  of  the  Canadian 
Assn.  of  Broadcasters,  the  tenth 
annual  meeting  since  its  rejuvena- 
tion in  1935.  A  complete  report  of 
the  proceedings  will  be  carried  in 
the  Feb.  21  issue  of  Broadcasting. 

Advance  registrations  show  it 
the  best  attended  of  the  CAB  con- 
ventions, with  numerous  represen- 
tatives of  stations  and  also  adver- 
tising agencies  and  other  branches 
of  the  industry. 

Americans  Attend 

As  in  recent  years,  numerous 
American  broadcasters  and  those 
allied  with  the  industry  are  ex- 
pected to  attend.  Guest  speakers 
from  the  U.  S.  include  Matt  Chap- 
pell,  research  director  of  C.  E. 
Hooper  Limited,  who  will  speak 
at  the  opening  day's  luncheon;  Dr. 
James  R.  Angell,  former  president 
of  Yale,  and  now  NBC  public  rela- 
tions advisor,  who  is  speaker  at 
the  annual  dinner  Tuesday  eve- 
ning; Col.  B.  J.  Palmer,  WHO  Des 
Moines,  who  speaks  on  "Radio 
Salesmanship"  Tuesday  afternoon; 
Paul  Chamberlain,  sales  manager 
GE,'s  FM  division,  Schenectady, 
who  is  Wednesday  morning  speak- 
er at  the  FM  session.  Canadians 
addressing  the  convention  are: 
J.  W.  Clark,  director-in-chief,  pub- 
lic relations,  Canadian  Armed 
Forces,  who  has  just  returned  from 
the  Italian  war  zone,  and  J.  G. 
Turgeon,  chairman  of  the  Parlia- 
mentary Reconstruction  Commit- 
tee, luncheon  speakers. 

Chairman  of  the  convention  is 
Harry  Sedgwick,  CFRB  Toronto, 
on  loan  as  director  of  the  New 
York  office  of  the  Canadian  War- 
time Information  Bureau.  Open 
meetings  are  being  held  Monday 
morning,  Tuesday  afternoon  and 
Wednesday  morning.  Closed  meet- 
ings will  concern  relations  with 
CBC,  standardization  of  rate  struc- 
ture which  has  been  in  use  to  a 
large  degree  this  past  year,  treas- 
urer's report,  programming,  ways 
and  means  of  increasing  effective- 
ness of  commercial  continuity,  re- 
port on  the  public  relations  com- 
mittee and  the  work  done  on  identi- 
fying stations  as  local  community 
enterprises. 

Social  functions  of  the  conven- 
tion include  a  dinner  by  the  CAB 
directors  on  Sunday  for  visiting 
American  broadcasters  prior  to 
the  opening  of  the  convention,  a 


cocktail  party  by  Canadian  Mar- 
coni Co.,  and  dinners  Monday  eve- 
ning for  stations  by  rep  firms,  All- 
Canada  Radio  Facilities,  and  Sto- 
vin  &  Wright. 

CAB  directors  met  on  Feb.  12 
at  Quebec,  and  the  new  directorate 
meets  on  Feb.  17  after  the  conven- 
tion. 

A  large  number  of  American 
agency  executives  are  attending 
this  year  for  the  first  time,  to  study 
the  Canadian  plan  for  a  Bureau  of 
Broadcast  Measurement.  Principal 
agencies  doing  business  in  Canada 
are  represented.  Inauguration  of 
the  BBM  is  one  of  the  major  fea- 
tures to  be  debated  at  the  closed 
sessions  of  the  convention.  The 
committee  of  agencies,  advertisers 
and  broadcasters  which  has  been 
working  on  the  formation  of  the 
BBM  for  the  past  two  years,  now 
has  a  plan  to  submit,  in  which 
American  agencies  have  shown 
considerable  interest,  according  to 
committee  members. 

The  plan  [Broadcasting,  Dec. 
20],  envisages  a  standard  form  for 


GLEN  BANNERMAN 

obtaining  coverage  data  by  an  in- 
dependent survey  organization,  sta- 
tions paying  a  fee  based  on  a  card 
rate  time  to  be  decided  to  carry  the 
survey,  which  will  be  audited  by 
the  committee  of  the  agencies,  ad- 
vertisers and  broadcasters.  The 
survey  plan  is  somewhat  similar  to 
that  used  by  CBS. 


LIST  of  advance  registrations  for 
Feb.  14-16  convention  of  the  Cana- 
dian Assn.  of  Broadcasters  at  the 
Chateau  Frontenac,  Quebec,  fol- 
lows: 

J.  L.  Alexander,  Toronto. 

Mr.  and  Mrs.  R.  J.  Avery,  Ronalds  Adv. 

Agency  Ltd.,  Toronto. 
A.    E.   Allen,    Canadian    Pacific  Railway, 

Montreal. 

Mr.   and   Mrs.   C.    E.   Arney   Jr.,  NAB, 

Washington. 
L.    Arbuthnot,    Young  &  Rubicam,  New 

York. 

T.  L.  Anderson,  Cockfield  Brown  &  Co., 
Toronto. 

Guy  Beaudry,  Press  News  Ltd.,  Montreal. 

Geo.  Bourassa,  CKCH  Hull,  Que. 

Mr.  and  Mrs.  L.  W.   Bewick,  CHSJ  St. 

John,  N.  B. 
H.  C.  Buchanan,  CHAB  Moose  Jaw,  Sask. 
Miss  M.  Brown,  Marketing,  Toronto. 
J.  W.  B.  Browne,  CKOV  Kelowna,  B.  C. 
A.  C.  Ball,  Canadian  Advertising,  Toronto. 
Norman  Botterhill,  CJOC  Lethbridge,  Alta. 
R.  M.  Brophy,  CFCF  Montreal. 
C.  L.  Berry,  CFGP  Grande  Prairie,  Alta. 
V.  Bernard;  G.  S.  Bennett;  G.  D.  Brooks; 

Glen  Bannerman,  CAB,  Toronto. 
J.  Beardall,  CFCO  Chatham,  Ont. 
Major  W.  C.  Borrett,  CHNS  Halifax. 
Wm.  Coates  Borrett,  CHNS  Halifax. 
W.  D.  Byles,  Spitzer  &  Mills,  Toronto. 
Lt.    G.    Burwash,  Royal   Canadian  Navy, 

Radio  Liaison. 
E.  L.  Bushnell,  CBC  Toronto. 
Claude  Cain,  BUP  Montreal. 
W.  T.  Cranston,  CKOC  Hamilton,  Ont. 
J.  E.  Campeau,  CKLW  Windsor-Detroit. 
H.  A.  Crittenden,  CKCK  Regina,  Sask. 
N.  P.  Colwell,  Joseph  Hershey  McGillvra. 

Chicago. 

J.  K.  Cooke,  CKGB  Timmins,  Ont. 
Richard  Connor,  MBS,  New  York. 
M.    Chappelle,    C.    E.    Hooper   Ltd.,  New 
York. 

Paul   Chamberlain,    General    Electric  Co.. 

Schenectady. 
C.  S.  Chapman,  CKNB  Campbellton,  N.  B. 
H.  R.  Carson,  All-Canada  Radio  Facilities, 

Calgary. 

G.  C.  Chandler,  CJOR  Vancouver. 

M.  Carpenter,  Compton  Adv.,  New  York. 

A.  M.  Cairns,  CFAC  Calgary. 

Spence  Caldwell,  CJBC  Toronto. 

Vernon  Dallin,  CFQC,  Saskatoon,  Sask. 

Wilfrid    Dippie,     Radio  Representatives, 

Montreal. 
Walter  Dales,  CJAT  Trail,  B.  C. 


Maj.  and  Mrs.  R.  A.  Diespecker,  Canadian 

Army,  Radio  Liaison. 
J.    de    Lotbiniere,    British  Broadcasting 

Corp.,  Toronto. 
Walter  P.  Downs,  Montreal. 
M.  J.  Duggan,  Press  News,  Toronto. 

F.  H.  Elphicke,  CKWX  Vancouver 

M.  Elliott,  Canadian  Marconi  Co.,  Montreal. 

W.  E.  Elliott,    Elliott-Haynes,  Toronto. 

C.  L.  Egner,  NBC  New  York. 

T.  A.  Evans,  CAB,  Toronto. 

J.  Finlay,  CBL  Toronto. 

Dr.  A.  Frigon,  CBC  Montreal. 

Hector    Fontaine,    Canadian  Advertising 

Agency,  Montreal. 
Dr.  G.  M.  Geldert,  CKCO  Ottawa. 
Henry  Gooderham,  CKCL  Toronto. 

G.  Gaetz,  CKRC  Winnipeg. 

John  J.  Gillin  Jr.,  WOW  Omaha. 
R.  H.  Geary;  M.  Goudrault,  CBC,  Montreal 
Paul   Haynes,    Elliott-Haynes,  Montreal. 
Burt    Hall,    All-Canada    Radio  Facilities, 

Montreal. 
G.  S.  Henry,  CJCA  Edmonton. 
J.  G.  Hyland,  CJIC  Sault  Ste.  Marie,  Ont. 
Kolin  Hager,  WGY  Schenectady. 
Wm.   N.    Hawkins;  A.   Head,    J.  Walter 

Thomp>">n  Co.,  Toronto. 
Dr.  Charts  Houde,   CHNC  New  Carlisle, 

Que. 

L.  A.  B.  Hutton,  Canadian  National  & 
Canadian  Pacific  Tel. 

G.  F.  Herbert,  All-Canada  Radio  Facil- 
ities, Toronto. 

A.  Hugh  Joseph,  RCA  Victor  Ltd.,  Mon- 
treal 

H.  Jackson,  Russel  M.  Seeds,  Chicago. 
Marvin  Kirsh,  Radio  Daily,  New  York. 
R.  Keyserlingk,  British  United  Press,  Mon- 
treal. 

Phil  Lalonde,  CKAC  Montreal. 
A.  E.  Leary,  CKCL  Toronto. 

F.  A.  Lynds,  CKCW  Moncton,  N.  B. 
Maury  Long,  Broadcasting,  Washington. 

G.  A.  Lavoie,  CJBR  Rimouski,  Que. 

C.  O.  Langlois,  Lang-Worth  Features  Pro- 
grams, New  York. 

Richard  L.  Lewis,  Canadian  Broadcaster, 
Toronto. 

G.  C.  Lorimer,  Canadian  Macaroni  Co., 
Montreal. 

M.  Lefebvre,  CHLP  Montreal. 

J.  S.  Lind,  Dancer-Fitzgerald-Sample,  Chi- 
cago. 

Louis  Leprohon,  CKAC  Montreal. 

Donald  Manson,  CBC,  Ottawa. 

James  Montagnes,  Broadcasting,  Toronto. 

E.  L.  Moore,  CFRB  Toronto. 

Philip  H.  Morris,  CFPL  London,  Ont. 

L.  Moffat,  CKBI  Prince  Albert,  Sask. 

Mr.   and  Mrs.   Chas  Michelson,  Michelson 

Transcriptions,  New  York. 
W.  E.  Mason,  CKSO  Sudbury,  Ont. 


Parker  to  CBC 

WILLIAM  J.  PARKER,  Winnipeg, 
president  of  the  Manitoba  Pool 
Elevators,  has  been  named  to  the 
Board  of  Governors  of  the  Cana- 
dian Broadcasting  Corp.,  filling 
one  of  two  vacancies  on  the  board. 
Mr.  Parker  is  a  practical  farmer, 
a  graduate  of  Manitoba  Agricul- 
tural College,  a  governor  of  the 
U.  of  Manitoba,  vice-president  of 
the  Canadian  Federation  of  Agri- 
culture. Other  members  of  the  CBC 
Board  of  Governors  are  Rene  Mor- 
in,  Montreal,  chairman;  J.  W. 
Godfrey,  Halifax;  Very  Rev.  W.  E. 
Fuller,  Saskatoon;  Dean  Adrien 
Pouliot,  Quebec;  Howard  B.  Chase, 
Montreal;  Mrs.  T.  W.  Sutherland, 
Revelstoke,  B.  C;  and  F.  J.  Craw- 
ford, Toronto. 


CJOR  Joins  CBC 

CJOR  Vancouver  has  been  added 
to  the  Canadian  Broadcasting  Corp. 
Dominion  network,  r  e  p  1  a  c  i  n  g 
CKWX  Vancouver,  the  CBC  an- 
nounced. Change  was  made  follow- 
ing the  recent  CBC  board  of  gov- 
ernors meeting  at  Ottawa,  when 
representations  were  made  to  the 
CBC  Board.  Reasons  for  the 
change  were  not  announced.  CJOR 
was  originally  slated  for  the  Van- 
couver Dominion  network  outlet, 
but  when  the  network  began  oper- 
ations on  Jan.  2,  CKWX  was  of- 
ficially listed  as  the  Vancouver  out- 
let. 


Philco  in  Mexico 

PHILCO  Corp.,  Philadelphia,  starts 
a  half -hour  live  program  on  an  11- 
station  Mexican  network  this  week. 
The  network  was  set  up  by  D'Arcy 
Adv.,  Mexico  City,  through  IT&T 
and  Erickson  Telephone  Co.,  Mex- 
ico City,  several  years  ago  to  car- 
ry Coca-Cola  programs,  and  has 
since  been  used  by  other  adver- 
tisers. D'Arcy  Adv.,  agency  for 
Coca-Cola,  is  handling  the  show 
for  Philco. 


W.  C.  Mitchell,  CKCR  Kitchener,  Ont. 
Douglas  Moseley,  BUP,  Montreal. 
A.  A.  Murphy,  CFQC  Saskatoon,  Sask. 
Bernard  Musnik;  J.  O.  Maland,  WHO  Des 
Moines. 

M.  Maxwell,  Associated  Broadcasting,  Mon- 
treal. 

Philip  Mygatt,  J.  Walter  Thompson  Co.. 
Toronto. 

W.  McQuillen,  Cockfield  Brown  &  Co.,  To- 
ronto. 

Mr.  and  Mrs.  J.  H.  McGillvra,  Joseph 
Hershey  McGillvra,  New  York. 

R.  E.  McGuire,  All-Canada  Radio  Facilities, 
Toronto. 

R.  H.  McMahon,  Taylor-Pearson-Carson, 
Calgary. 

A.  McKenzie,  Taylor-Pearson-Carson,  Cal- 
gary. 

J.  E.  McDougall,  J.  Walter  Thompson  Co., 
Montreal. 

F/L  A.  A.  McDermott,  Royal  Canadian  Air 
Force,  Radio  Liaison. 

P.  McGuirk,  Weed  &  Co.,  Chicago. 

S.  Norris,  Amperex  Electronics,  New  York. 

N.  Nathansen,  CJCB  Sydney,  N.  S. 

Mr.  and  Mrs.  J.  S.  Neill,  CFNB  Frederic- 
ton,  N.  B. 

W.  D.  Neil,  Canadian  Pacific  Railway. 
Montreal. 

Malcolm  Neill,  CBC,  Toronto. 

E.  Otis,  MBS,  New  York. 

Mr.  and  Mrs.  Paul  F.  Peter,  NAB,  Wash- 
ington. 

C.  M.  Pasmore,  MacLaren  Adv.  Co.,  To- 
ronto. 

Mr.  and  Mrs.  K.  Peake,  Morse  Interna- 
tional, New  York. 

John  H.  Part,  Exclusive  Radio  Features, 
Toronto. 

W.  B.  Parsons,  NBC,  New  York. 

B.  Pollett,  Compton  Adv.,  New  York. 
Col.  B.  J.  Palmer,  WHO  Des  Moines. 
B.   Piatt,  Broadcasting,  Washington. 
Stephen  Phillips;  Walter  Powell,  CBC,  To- 
ronto. 

(Continued  on  page  22) 
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Basic  value  of  the  Hawaiian  Islands  to  the  U.  S.  lies  not 
just  in  beaches  and  pineapple,  but  in  the  vast  ocean  areas 
kept  under  strategic  control. 

Similarly,  for  advertisers,  the  basic  value  of  the  Cowles 
Group  lies  not  only  in  the  adjacent  retail  markets,  but  in 
the  vast  food-producing  empire  these  stations  serve,  in- 
cluding: 

16  wholesale  centers,  over  25,000. 
80  retail  centers,  5,000  to  25,000. 
601,543  farms,  each  a  war-industry  in  itself. 
1,387,690  radio  homes  (daytime  primary)  with 
population-total  far  above  6,000,000. 

To  this  entire  region,  Cowles  Stations  beam  your  advertis- 
ing at  group  rates  as  low  as  $72  for  a  daytime  quarter-hour 
on  three  stations  .  . .  truly  the  BIG  BUY  of  1944. 
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Stations  and  Nets  Continue  Promotion 
As  Fourth  Loan  Drive  Nears  Completion 


REPORTS  on  Fourth  War  Loan 
promotion  activities  continue  to  ar- 
rive as  the  campaign  to  Back  the 
Attack  with  $14,000,000,000  in 
bonds  draws  to  a  close  on  Feb.  15. 
$5,500,000,000  Series  E  quota  for 
individual  subscribers  rapidly  was 
being  filled  last  week  with  the  aid 
of  heightened  radio  promotion  by 
local  stations  and  the  four  major 
networks. 

Ted  R.  Gamble,  national  director 
of  the  War  Finance  Division  of 
the  Treasury  Dept.,  on  Feb.  5  be- 
gan a  nightly  one-minute  report  on 
bond  sales  and  progress  of  the 
Fourth  Loan  over  NBC.  His  mes- 
sage is  broadcast  nightly  during 
the  10-10:30  p.m.  period  on  the 
network  until  the  end  of  the  Drive. 

Building  up  to  the  joint  drive 
with  the  Boy  Scouts  of  America, 
Feb.  8-15,  NBC  presented  NBC's 
War  Bond  Parade,  an  hour-long 
midnight  series  featuring  NBC 
stars  and  starting  off  with  Jack 
Benny  on  Feb.  1.  Under-Sec.  of 
the  Treasury  D.  W.  Bell,  speak- 
ing on  NBC's  Boy  Scout  War  Loan 
Rally  Feb.  5  launched  the  NBC- 
Boy  Scout  "mop-up"  campaign. 
Seven  "enemies"  of  the  bond  drive 
such  as  "ignorance"  and  "procras- 
tinuation"  have  been  presented  in 
a  series  of  seven  programs  picked 
up  from  a  group  of  NBC  affiliates, 
each  of  which  gave  a  roll  call  of 
network  stations  in  its  region  and 
reports  on  their  bond  sales,  during 
the  special  feature  This  is  the  At- 
tack on  Feb.  8. 

Kate  &  Eddie 

Highlight  of  the  Blue's  "Bond 
Day,"  Feb.  13  was  the  broadcast 
of  Philco's  Radio  Hall  of  Fame 
from  the  Academy  of  Music  in 
Philadelphia,  where  3,500  seats 
were  to  be  sold  for  war  bonds. 
Featuring  Alex  Templeton,  Fred- 
eric March,  Lowell  Thomas,  and 
other  radio  and  film  stars,  the 
special  Philadelphia  program  was 
presented  by  Emergency  Aid  of 
Pennsylvania,  and  the  Philadelphia 
Merchants  Retail  War  Bond  Com- 
mittee. Retailers  sold  tickets  to  the 
broadcast  and  inserted  plugs  in 
their  regular  newspaper  space  to 
promote  the  show.  Allis-Chalmers 
Mfg.  Co.  purchased  $1,000,000 
worth  of  bonds  for  seats  to  a 
special  broadcast  of  its  Boston 
Symphony  Orchestra  program  on 
the  Blue,  from  Hunter  College, 
New  York,  Feb.  12,  and  another 
$1,000,000  was  expected  to  be 
raised. 

Kate  Smith  almost  tripled  her 
record  made  during  the  Third  Loan 
by  selling  more  than  $108,000,000 
worth  of  bonds  in  a  round-the-clock 
appeal  made  on  CBS  Feb.  1.  Kate 
spent  from  8  a.m.  Feb.  1  to  1  a.m. 
Feb.  2  at  the  mike  for  the  network 
and  continued  until  2:30  a.m.  for 
the  New  York  CBS  outlet,  WABC. 
With  bond  sales  reports  coming  in 
like  election  returns  to  the  stations, 
Kate  gave  her  message  on  almost 


every  program,  having  as  guests 
people  from  all  walks  of  life. 

Eddie  Cantor  was  likewise  a  one- 
man  marathon  when  he  lead  a  24- 
hour  campaign  on  KPO  San  Fran- 
cisco, selling  more  than  $37,630,000 
in  bonds  over  that  station  during 
the  time  he  was  on  the  air,  with 
several  millions  more  coming  in 
following  the  broadcast.  His  total 
broadcasting  time,  entertaining  be- 
fore a  full  studio  audience,  mount- 
ed up  to  20  hours.  Aiding  the  star 
of  Time  to  Smile,  sponsored  on 
NBC  by  Bristol-Meyers,  were  Ed- 
gar Fairchild,  music  director,  and 
Nora  Martin,  vocalist,  of  Time  to 
Smile.  Last  half -hour  of  the  broad- 
cast was  shortwaved  by  the  OWI 
to  the  AEF. 

Victory  Rally 

General  Electric  Co.,  and  the 
Cleveland  Press  jointly  sponsored 
a  "Victory  Rally"  in  conjunction 
with  the  Feb.  6  broadcast  of  G-E's 
Hour  of  Charm  on  NBC.  More  than 
14,000  were  expected  at  the  Cleve- 
land concert  hall.  In  a  special  tie- 
in  with  Shubert's  "Ziegfeld  Fol- 
lies", a  series  of  three  five-minute 
war  bond  recordings  have  been 
presented  on  mote  than  72  Eastern 
Seaboard  stations,  with  Milton 
Berle,  comedian,  and  other  mem- 
bers of  the  cast  participating.  Pro- 
gram was  created  by  Blaine 
Thompson  Co.,  agency  for  Shubert 
Theatres,  New  York. 

Half-hour  program  presented 
each  night  during  the  Drive  by 
WNAX  Yankton,  S.  D.,  has  fea- 
tured bond  sale  reports  telephoned 
direct  to  the  WNAX  studio  by  spe- 
cial wire  from  the  heads  of  war 
finance  committees  in  surrounding 
states  and  counties  in  the  WNAX 
area.  WHIO.  Dayton  killed  10  foxes 
in  a  series  of  three  different  fox 


DOING  IT  FOR  DEFENSE  is  Ted 

Lenz,  KSAN  San  Francisco  an- 
nouncer, who  pauses  for  a  quick 
shave  during  his  world-record  set- 
ting announcing  marathon  on  be- 
half of  the  Fourth  War  Loan 
Drive.  Pledges  for  bond  purchases 
were  accepted  by  'phone  and  turned 
over  to  the  Block  Buster  Campaign 
for  collections.  After  53  hours,  16 
minutes  of  continuous  broadcast- 
ing, Lenz  had  played  915  records, 
spoken  224,400  words  and  the  sta- 
tion had  received  over  4,000  calls. 


Sid  Samaritan 

TOM  BRENEMAN's  orchid, 
awarded  daily  on  the  Blue's 
Breakfast  at  Sardi's  program 
for  "good  neighbor"  deeds, 
went  one  day  recently  to 
Sid  Pearlman  of  the  engin- 
eering staff  of  KSO  Des 
Moines.  Mr.  Pearlman  has 
successfully  given  engineer- 
ing training  to  several  handi- 
capped men,  enabling  them  to 
improve  sufficiently  both  men- 
tally and  physically  to  rees- 
tablish themselves  as  useful 
members  of  their  communi- 
ties. One  of  Mr.  Pearlman's 
pupils,  a  paralysis  victim,  is 
now  chief  engineer  at  KFRE 
Fresno,  Cal.,  while  another  is 
on  the  staff  of  WDAY  Fargo, 
N.  D. 


drives  and  auctioned  off  the  pelts 
along  with  some  shot  gun  shells  and 
other  items  for  a  total  of  $34,000  m 
bonds.  On  display  in  the  lobby  and 
windows  of  the  station  has  been  a 
Fourth  Loan  exhibit  of  Army  Air 
Forces  equipment  and  captured 
enemy  material.  "Open  house"  was 
held  by  the  outlet  on  WHIO- 
CBS  Bond  Way,  when  an  estimated 
5,000  persons  visited  the  station. 
The  early  morning  guests  were 
even  served  coffee  and  doughnuts. 
Extensive  entertainment  ranging 
from  Air  Force  bands  to  acrobats 
was  presented  to  total  up  more 
than  $400,000  in  bonds,  four  times 
the  quota  set  for  the  station.  A 
Nazi  flag,  captured  in  Italy  and 
unsuccessfully  offered  several  days 
previously  through  front  page  pro- 
motion by  a  local  Dayton  paper, 
was  sold  for  $10,000  in  bonds  by 
WHIO  after  two  hours. 

Chicago  Stunt 

Over  $20,000,000  in  bonds  were 
netted  by  WBBM  Chicago  and  the 
Chicago  Times  in  cosponsoring  a 
"Cavalcade  of  Stars"  on  Feb.  5 
at  a  Chicago  theatre.  $16,327,- 
500  worth  of  bonds  were  purchased 
in  reserved  seats  for  the  stage 
show  which  was  followed  by  a  CBS 
broadcast.  A  large  number  of  ra- 
dio, theatre  and  screen  stars  ap- 
peared on  the  program  and  the 
broadcast. 

WJW  Cleveland  was  instrumen- 
tal in  bringing  Paul  Whiteman, 
director  of  music  for  the  Blue  Net- 
work, to  Cleveland  for  a  war  bond 
rally  on  Feb.  2.  More  than  $70,- 
000,000  in  bonds  were  sold  at  the 
bond  show  and  auction.  Among 
articles  auctioned  were  the  baton 
used  by  Whiteman  in  the  first  jazz 
concert  ever  given  in  Carnegie 
Hall  and  the  suspenders  and  tie 
being  worn  at  the  auction  by 
Charles  Ruggles. 

Citation  received  by  news  com- 
mentator Gilbert  Forbes  of  WFBM 
Indianapolis  from  the  Treasury 
Dept.  for  his  services  during  the 
Third  Loan  has  been  sold  for  $50,- 
000  in  bonds.  Presentation  to  the 


purchaser  was  made  on  one  of 
Forbes  regular  mornings  news  pro- 
grams. Souvenirs  sent  to  WBIR 
Knoxville  by  radio  and  movie  per- 
sonalities to  aid  bond  sales  have 
been  offered  for  auction  by  the 
station  on  its  morning  and  after- 
noon record  shows.  Awards  will 
be  made  at  the  end  of  the  Drive  to 
top  bidders  for  each  of  the  items. 

WPAT  Patterson,  N.  J.,  found 
its  most  successful  effort  to  be  a 
daily  narration  by  "bondadiers," 
of  human  interest  stories  collected 
while  canvassing  from  house  to 
house.  According  to  reports  listen- 
ers actually  phoned  in  asking  that 
specific  canvassers  heard  on  the  air 
come  to  their  homes  to  get  story 
material  for  the  program. 

Bill  Moshier's  Farm  Forum 
sponsored  on  KJR  Seattle  by  the 
Puget  Sound  Power  &  Light  Co., 
has  assisted  Washington  State  4-H 
Club  bond  selling  efforts  by  award- 
ing to  the  state's  three  best  4-H 
Club  bond  salesmen  three  pure- 
bred dairy  calves. 

Bank  Day 

WBT  Charlotte,  N.  C,  has  em- 
ployed a  "WBT-Bank  Day"  plan 
devised  by  general  manager  A.  D. 
Willard  Jr.  to  assist  in  the  sale  of 
extra  bonds  during  the  Fourth 
Loan.  The  four  banks  in  the  area 
each  cooperated  with  WBT  on  dif- 
ferent days  by  pooling  manpower 
and  resources  to  stimulate  bond 
(Continued  on  page  26) 


CAB  Registration 

(Continued  from  page  20) 

J.  R.  Pearcy,  Stovin  &  Wright,  Montreal. 

Wells  Ritchie,  CBC,  Toronto. 

J.    R.    Radford,    Canadian  Broadcasting 

Corp.,  Toronto. 
S.   G.  Ross,   Press  News,  Toronto. 
G.  R.  A.  Rice,  CFRN  Edmonton. 
W.  J.  Reilly,  Weed  &  Co.,  Chicago. 
Miss    June   Rollinson,    Russel   Seeds  Co., 

Chicago. 

J.  Harold  Ryan,  NAB,  Washington. 
M.  Rosenfeld,  MacLaren  Adv.  Co.,  Toronto. 
John  L.  Redmond;  Lt.-Col.  K.  S.  Rogers, 
CFCY  Charlottetown,  P.E.I. 

E.  W.  Reynolds,  E.  W.  Reynolds  Co.,  To- 
ronto. 

G.  A.  Sallons,  BUP  Montreal. 

John  Sullivan;  Clifford  Sifton,  CKRC 
Winnipeg. 

Mr.  and  Mrs.  Slaybough;  H.  F.  Stanfield, 

Stanfield  &  Blaikie,  Montreal. 
J.  A.  Shaw,  CFCF  Montreal. 
Harry  Sedgwick,  CFRB  Toronto. 
Jos.  Sedgwick,  CAB,  Toronto. 
Ken  Soble,  CHML  Hamilton,  Ont. 
J.  Slatter,  Radio  Representatives,  Toronto. 

F.  V.  Scanlon,  CKRM  Regina. 

Alex  Sherwood,  Standard  Radio,  Chicago. 
Horace  Stovin,  Stovin  &  Wright,  Toronto. 

G.  A.  Sallans,  BUP,  Montreal. 

Miss  Helen  A.  Thomas,  Spot  Broadcast- 
ing, New  York. 

Roy  H.  Thomson,  Northern  Broadcasting, 
Timmins,  Ont. 

Brian  A.  Tobin,  BUP,  Winnipeg. 

Gerry  Tonkin,  CKBI  Prince  Albert,  Sask. 

J.  N.  Thivierge,  CHRC  Quebec. 

George  Trawhill,  Dancer-Fitzgerald-Sample, 
New  York. 

J.  Tregale,  All-Canada  Radio  Facilities, 
Toronto. 

Leon  Trepanier,  CHLN  Three  Rivers,  Que. 
Mr.  and  Mrs.   N.   K.  Vale,  Ronalds  Adv. 

Agency,  Montreal. 
E.  A.  Weir.  CBC,  Toronto. 
Wm.  Wright,   Stovin  &  Wright,  Toronto. 
Joe  Weed,  Weed  &  Co.,  New  York. 
Neal  Weed,  Weed  &  Co.,  Chicago. 

H.  S.  Walker,  RCA  Victor  Ltd.,  Montreal. 
Lieut.  W.  A.  Willis,  Royal  Canadian  Navy. 

Radio  Liaison. 
J.  C.  Whitby,  CFBR  Brockville,  Ont. 

H.  Wright,  CFAR  Flin  Flon,  Man. 
W.  J.  Woodill,  CKSO  Sudbury,  Ont. 
Ralph  E.   White,   CFJC  Kamloops,  B.  C. 
Hal  B.   Williams,   Dominion  Broadcasting 

Co.,  Toronto. 
Mr.  and  Mrs  J.  H.  Yuill,  CJMH  Medicine 
Hat,  Alta. 

Mr.  and  Mrs.  A.  Young,  Joseph  Hershey 
McGillvra,  New  York. 
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We  interrupt  our  re&u/ar 

p/vgrz7/7?  for  a 
Spec/a/  rf/7/?owfcement/ 


WHBQ 


IS  THE  NEW  HOME  OF 


Mutual  in  Memphis 


EFFECTIVE  MARCH  6 


Register  with  the  South's  top  market  by  joining  our  MUTUAL  friends  on  WHBQ — Memphis,  Tennessee 

E.  A.  (BOB)  ALBURTY,  MANAGER 


W.  H.  BEECUE  SAYS: 
"Look  at  our  Hooper — look  at  our  rates 

"""  «■"  RHMBERU 

CHICAGO   360  N.  Michigan 

NEW  YORK  .  .  Chanin  Bldg.,  New  York  17 
HOLLYWOOD   5833  Fernwood 


WHBQ 

"Your  Mutual  Friend" 
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What  is  this  thing  called  cl^adio? 


What  is  this  thing  called  radio? 
Is  it  that  magical  box  of  wood 
and  wire  and  tubes  and  dials?  .  .  . 
Yes  .  .  .  but  radio  is  more  .  .  .  much 
more. 

Radio  is  the  farmer  at  eventide  — 
his  eyes  glancing  apprehensively  to 
the  sky. 

It  is  the  mother,  with  "V"  mail 
overdue,  every  fiber  of  her  being 
eagerly  awaiting  word  of  the  5th 
Army. 

Radio  is  music  at  the  close  of  a 
hard-pressed  day. 

It  is  the  speech  in  the  town  hall  — 
given  a  national  audience. 

Radio  is  song  and  literature  and 
statecraft — letters  and  manifestoes 
brought  to  the  intimacy  of  your  liv- 
ing room  for  you  to  hear,  digest, 
accept  or  reject. 

It  is  the  plaint  of  people  who  are 


suffering  and  the  glorious  voices  of 
free  men  released  from  slavery. 

It  is  the  cry  of  hunger  across  the 
seas  and  the  song  of  plenty  in  America 

Radio  is  life. 

It  is  around  the  corner  —  it  is  na- 
tional—it is  global. 

Radio  is  America — with  sound. 

Listen ! 

All  the  talents  and  skills  and 
ii  facilities  of  the  stations  of  the 
Blue  Network  are  dedicated  to  one 
single,  impelling  task— to  furnish  a 
bridge  between  the  world  and  you. 
For  you  are  the  compelling  power  of 
the  world.  You  cause  world  leaders 
to  sit  through  long  hours  putting 
thoughts  into  ringing  words  for  radio. 
You  impel  writers  to  work  with 
words  that  will  make  you  laugh. 


You  are  the  reason  actors  step  to 
the  microphone  and  pour  out  every 
ounce  of  their  talent.  Yes — every 
second  of  radio  broadcasting  from 
every  spot  on  the  earth  is  directed 
at  you.  And  so  you  are  the  power 
that  gives  direction  to  the  Blue 
Network — and  to  the  world. 

No  better  evidence  of  the  impor- 
tance the  Blue  Network  places 
on  the  relationship  of  its  life  to  yours 
— is  the  fact  that  among  the  Blue's 
musical  activities  you  11  hear: 

Keepsakes 

The  Boston  Symphony 
Greenfield  Village 
Chapel  Service 
The  Spotlight  Bands 
Paul  Whiteman 
Meet  Your  Navy 
Morton  Downey 
Nancy  Martin 
Lou  Bring 


The  Metropolitan 
Opera 

Early  American 
Dance  Orchestra 

Metropolitan  Audi- 
tions 

Lower  Basin  Street 
Musical  Steelmakers 
Guy  Lombardo 
Horace  Heidt 


Add  to  all  this— Comedy,  Education, 
News,  Drama,  Forum! 


THIS  IS  THE 


AMERICAN  BROADCASTING  SYSTEM,  INC 


TO  your  left  is  a  reproduction  of  the  first  advertisement  in  The  BLUE 
Network's  new  national  advertising  campaign — planned  to  run  the  year- 
round  in  newspapers  and  magazines  clear  across  the  country  —  and  on  the  air 
over  BLUE  stations — in  recorded  spots  by  Milton  Cross  and  Hugh  James. 

Why  are  we  doing  it?  Can  advertisers  derive  any  benefit  from  it?  And  if  so,  what? 


FIRST:  We  believe  (and  anyone  who  has  followed  broadcasting's  history  in  the 
past  three  years  will  agree)  that  Radio  needs  an  over-all  job.  Not  just  a  series 
of  program  ads.  But  a  campaign  that  will  talk  radio  in  close-to-the-heart  terms. 
This  is  it. 

NEXT:  We  tell  the  listening  public  that  we  mean  to  serve  them  in  more  and  better 
ways  than  ever  before. 

THIRD:  We  will  establish  greater  recognition  of  The  BLUE  and  its  affiliated  sta- 
tions. And  we  hope  the  campaign  will  get  people  to  spend  more  time  listening 
to  The  BLUE. 

FOURTH:  By  doing  this,  we  increase  the  audiences  to  our  programs;  we  hike  our 
ratings;  we  do  a  better  job  of  delivering  buying  power  to  our  advertisers.  We  do 
ourselves  a  lot  of  good — but  (and  this  is  more  important  in  the  long  run)  we  do 
our  advertisers  a  lot  of  good.  We  deliver  more  for  their  money — more  listening, 
better  ratings,  more  sales,  more  value  for  every  dollar  they  invest  in  The  BLUE. 

These  were  the  big  points  in  the  thinking  behind  our  national  campaign.  They 
can  all  be  wrapped  up  in  this  one  phrase — 


THE  £B/ae  IS  GETTING  TO  BE  A  BETTER  BUY  EVERY  DAY 


BILL  PALEY  CAN  TAKE  IT 

Buck  Weaver's  Letter  in  CBS  'Mail  Bag'  Tells 
 Of  Executive's  Baptism  of  Fire  in  Italy  


CBS  EMPLOYES  in  the  service 
read  news  of  one  of  their  fellow- 
workers  in  last  week's  issue  of 
the  CBS  overseas  house  organ, 
"CBS  Mail  Bag,"  which  carried  a 
letter  from  Col.  J.  0.  (Buck) 
Weaver  to  H.  Leslie  Atlass,  WBBM 
Chicago.  Col.  Weaver  was  former- 
ly head  of  the  CBS  newsroom  in 
Chicago.  The  letter  follows: 

Merry  Christmas  and  Happy  New 
Tear.  A  little  bit  late,  perhaps,  but 
then  a  card  was  sent  some  time  ago 
that  should  have  arrived  in  time. 

Things  go  on  pretty  much  the  same 
here.  ...  I  now  have  command  of  our 
Fifth  Army  Unit  and  feel  a  job  is 
being  done. 

To  give  you  an  idea  of  how  a  day 
goes — 3  days  ago  a  rookie  just  in 
from  the  States  was  assigned  to  me 
for  orientation.  He  piled  in  a  jeep  and 
started  for  the  front.  The  rookie  was 
amazed  at  the  activity  and  constant 
streams  of  supply  trucks  necessary — 
and  how  it  didn't  look  like  war  at  all 
because  nobody's  blood  was  spilling  all 
over. 

Then  we  hit  a  little  town  near  the 
front  (4,000  yards  away)  and — -bam! 
A  big  Jerry  shell  came  in.  He  was 
pretty  good — didn't  bother  him  at  all. 
He  then  proceeded  up  to  an  artillery 
position  to  spend  the  night.  By  that 
time  shells  were  screaming  over  fairly 
regularly,  but  as  they  didn't  land 
very  close  the  rookie  took  them  in 
stride. 

After  eating,  we  we:e  sitting  in  the 
colonel's  tent  when  "zoom,"  a  flock 
of  big  ones  came  in  close.  We  all 
dived  for  cover  and  tin  hats — and  af- 
ter one  look  the  rookie  did  the  same. 

The  tent  shook — and  I'm  afraid 
the  rookie  did  too,  at  first.  He  was 
like  a  veteran  when  it  was  over 
though.  That  night  he  didn't  get  much 
sleep  because  our  sandbagged  tent  was 
just  150  yards  directly  in  front  of  a 


BILL  PALEY  (right),  president  of 
CBS  now  on  special  assignment  for 
OWI,  chats  with  Capt.  Andre 
Baruch,  who  heads  the  Special  Ser- 
vice Section,  which  runs  seven  ra- 
dio installations  in  Africa,  Sicily 
and  Italy.  In  private  life  Captain 
Baruch  was  a  CBS  announcer. 


battery  of  166  howitzers  and  they 
kept  up  the  din  all  night. 

A  terrific  barrage  let  loose  about 
6  a.m.  and  sleep  was  over  for  that 
night.  We  ate  breakfast  and  had  just 
finished  when  the  ack-ack  broke  loose 
at  Jerry  who  came  in,  strafing  the 
area.  By  that  time  the  rookie  could 
take  anything,  and  he  did.  Was  quite 
proud  of  him. 

He'd  had  about  everything  and 
was  still  going  strong  ...  as  a  mat- 
ter of  fact  he  seemed  to  enjoy  it.  We 
wandered  around  the  front  that  day 
and  then  came  back  to  the  rear — 
the  rookie  was  tired  and  happy.  His 
first  experience  under  fire,  and  ex- 
hilarating. 

Oh  yes,  by  the  way — he  wanted 
me  to  remember  him  to  you — his 
name  is  Bill  Paley ! 


War  Loan  Drive  Nears  End 

(Continued  from  page  22) 


purchases  among  the  customers  of 
each  specific  bank  and  the  general 
public.  Competition  between  the 
banks  became  very  intense,  accord- 
ing to  reports,  and  the  aggregate 
sales  total  reached  $10,752,000, 
more  than  72%  of  the  local  quota. 
WBT  cooperated  by  special  pro- 
grams, announcements  and  inter- 
views. 

War  Film 

WHBQ  Memphis,  Tenn.  has  been 
backing  the  Memphis  and  Shelby 
county  Fourth  Loan  effort  by  sched- 
uling 203  quarter-hours  for  bond 
promotion  during  the  25  days  of  the 
Drive.  Part  of  these  were  daily 
broadcasts  from  the  Memphis  bond 
headquarters.  The  WDAY  Fargo, 
N.  D.,  Bond  Caravan,  composed  of 
15  WDAY  staff  entertainers  who 
donated  their  services,  has  returned 
from  a  seven  day  tour  which  raised 
$2,000,000  in  bonds.  The  largest 
town  on  the  circuit  had  a  popula- 
tion of  10,000.  "Book  Author 
Rally"  held  in  North  Hampton, 
Mass.,  on  Jan.  25  netted  nearly  half 


a  million  dollars  in  bonds  through 
the  sale  of  manuscripts  and  was 
extensively  promoted  by  WHYN 
Holyoke,  Mass.,  with  special  an- 
nouncements and  programs. 

WIOD  Miami  in  cooperation 
with  the  American  Legion  Posts 
of  Dade  county,  Fla.,  brought  the 
documentary  film  "War  Depart- 
ment Report"  to  Miami  for  tie-in 
with  bond  promotion.  All-soldier 
interview  program  was  conducted 
by  WOAI  San  Antonio  from 
Brooke  general  hospital  in  co- 
operation with  the  8th  Service 
Command.  The  program,  Can  We 
Do  Less,  featured  interviews  with 
veterans  of  the  South  Pacific  and 
the  European  areas.  Widows  of 
servicemen  who  fell  on  Bataan 
manned  telephones  at  WOAI  and 
took  orders  for  over  $65,000  in 
bonds. 

WKY  Oklahoma  City  arranged 
and  presented  a  special  war  bond 
rally  at  which  comedian  Red  Skel- 
ton,  Raymond  Walburn,  character 
actor,  and  starlet  Lynn  Merrick  ap- 
peared. Also  featured  were  war 


Canada  Loan  Plans 

PLANS  for  the  sixth  Canadian 
Victory  Loan  radio  program  are 
well  under  way.  The  drive  is  slated 
for  April.  A  meeting  of  the  Nation- 
al Radio  Committee  of  the  National 
War  Finance  Committee  was  held 
at  the  Chauteau  Frontenac,  Que- 
bec, on  Feb.  13,  prior  to  the  open- 
ing of  the  annual  convention  of  the 
Canadian  Assn.  of  Broadcasters, 
since  most  committee  members  are 
attending  the  CAB  convention. 

heroes  from  all  branches  of  the 
service.  WKY  program  director 
John  I.  Prosser  produced  the  pro- 
gram. 

Single  announcement  made  on 
Jerry  Strong's  Wake  Up  With 
WINX  heard  every  morning  over 
WINX  Washington  brought  with- 
in an  hour  a  couple  of  pair  of 
Nylon  hose  to  be  auctioned  for 
bonds.  When  the  hose  were  subse- 
quently received  and  auctioned  on 
the  program,  they  were  sold  for 
$5,750  in  bonds.  In  addition  to  reg- 
ularly scheduled  promotion,  KRIS 
Corpus  Christi,  Tex.,  added  a 
special  midnight  feature  devoted  to 
bond  promotion.  The  two-hour  pro- 
gram included  recorded  music  and 
varieties. 

A  quiz  show  titled  What  Do  You 
Know,  broadcast  on  WMAZ  Macon, 
Ga.,  and  modeled  after  Truth  or 
Consequences,  ruled  one  of  its  con- 
testants, a  young  telephone  opera- 
tor, to  be  locked  up  in  the  local 
jail  as  a  consequence  for  a  wrong 
answer.  Length  of  the  incarcera- 
tion was  announced  to  be  dependent 
upon  war  bond  pledges  made  by 
listeners.  The  unique  stunt  rallied 
a  total  of  $5,000  in  bonds.  Idea 
originated  with  the  co-authors  of 
the  show,  Cpl.  Sid  Peters  and  Cpl. 
John  Gilmore,  both  of  Robins  Field. 
Cpl.  Gilmore  was  formerly  with 
WMCA  New  York. 

KOA  Denver  has  scheduled  Gov- 
ernor John  C.  Vivian  each  day  of 
the  Drive  as  in  past  campaigns, 
with  a  quarter-hour  report  and 
comment  on  bond  sales  throughout 
Colorado.  A  different  wounded  war 
veteran  from  the  Fitzsimons  Gen- 
eral Hospital,  Denver,  appears 
with  the  Governor  each  day  and 
relates  experiences  from  battle 
areas. 

KOIN  Portland,  Ore.,  on  a  day 
designated  as  "KOIN  Million  Dol- 
lar Day"  used  a  24  hour  promotion 
campaign  to  raise  more  than  $14,- 
000,000  in  bond  pledges  from  its  lis- 
teners. Station  used  its  own  talent 
during  the  extensive  activities,  not 
importing  any  "name"  talent  to  in- 
crease appeal.  Large  and  unique 
plywood  check  for  $1,000,000  from 
Multnomah  county  helped  swell  the 
day's  total. 


Dailey  Mills  Plans 

DAILEY  MILLS,  Binghamton, 
N.  Y.,  manufacturer  of  specialty 
products  and  livestock  feeds,  has 
appointed  Charles  W.  Hoyt  Co., 
Inc.,  New  York,  to  handle  adver- 
tising. Spot  announcements  and 
farm  programs  will  be  used  but 
no  specific  plans  are  ready. 


WOODWARD  &  KEEL 
OPEN  D.  C.  OFFICE 

WASHINGTON  offices  will  be  es- 
tablished March  1  in  the  Earle 
Building  for  the  radio  engineering 
firm  of  Woodward  &  Keel.  Both 
John  J.  Keel  and  J.  D.  Woodward 
have  had  extensive  technical  radio 
experience. 

Mr.  Woodward  was  graduated 
from  the  U.  S.  Naval  Radio  & 
Sound  Physics  School  and  the 
CREI.  He  has  had  experience  as  a 
Navy  radioman  and  with  the  Stein- 
metz  Wireless  Mfg.  Co.  as  well  as 


Mr.  Woodward 


Mr.  Keel 


four  years  with  Westinghouse  in 
the  radio  engineering  department. 
Over  a  period  of  several  years  he 
was  on  the  staff  of  KQV  WMBJ 
WGAR  WJIM  WHK-WCLE.  For 
five  years  he  was  with  the  Rocke- 
feller Foundation,  working  with 
ultra-high  frequency.  He  later  be- 
came associated  with  Ring  &  Clark, 
radio  consulting  engineers,  and 
finally  with  Western  Electric  before 
forming  the  firm  of  Woodward  & 
Keel. 

Mr.  Keel,  a  graduate  of  the  RCA 
Institute,  CREI  and  Johns  Hopkins, 
has  been  with  the  Duratron  Radio 
Tube  Corp.  as  development  labora- 
tory assistant;  the  Power  Trans- 
former Co.;  and  Hygrade  Sylvania 
Corp.  where  he  was  engineering 
assistant.  From  1933  to  '37,  he  was 
associated  with  Herbert  L.  Wilson, 
New  York  consulting  enginer,  and 
at  the  same  time  was  chief  engineer 
for  WBNX  New  York.  He  became 
a  member  of  the  technical  facilities 
division  and  transmitter  plant  en- 
gineer for  WOR  New  York  in  1937 
and  in  1942  joined  the  technical 
staff  of  Bell  Telephone  Labs  and 
Western  Electric  Co.  where  he  re- 
mained until  March  1943  when  he 
became  a  partner  in  the  Woodward 
&  Keel  firm  in  Baltimore. 


Chesterfield  Change 

WITH  Harry  James,  orchestra 
leader,  classified  1A  and  scheduled 
for  his  Army  physical,  Liggett  & 
Myers  Tobacco  Co.,  New  York,  is 
replacing  the  popular  music  series 
on  CBS  with  John  Nesbitt's  Pass- 
ing Parade.  Mr.  Nesbitt's  story- 
telling program,  similar  to  the  film 
feature  of  the  same  name,  will  be 
heard  for  Chesterfield  cigarets  on 
the  full  CBS  network  Tuesday, 
Wednesday  and  Thursday,  7:15- 
7:30  p.m.,  starting  March  28. 
Harry  James  has  been  on  CBS 
for  L&M  since  September,  1942, 
when  he  replaced  Glenn  Miller,  who 
went  into  the  Army.  Mr.  Nesbitt 
has  been  considered  for  the  new 
Westinghouse  program  on  the  Blue, 
by  McCann-Erickson,  New  York, 
but  Newell-Emmett  Co.,  New  York 
agency  for  L&M,  had  an  option  on 
his  services. 


W1XTG  Worcester,  Mass.,  FM  outlet 
of   WTAG,   under   its   new  revised 
schedule  now  operates  daily  from  2 :30 
p.m.  to  10  p.m. 
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When  the  curtain  goes  up  on  the  approaching 
post-war  era,  Federal  does  not  propose  to  per- 
form sleight-of-hand  in  producing  a  startling  fan- 
tasia in  broadcast  equipment. 

But  Federal,  which  built  WABC,  the  50  Kilo- 
watt key  station  of  the  Columbia  Broadcasting      Most  of  the  leading 
System  and  the  most  modern  transmitter  in  the       broadcast  station*  are 

.11  i  i  .       .if    i.  equipped  with  Federal 

country,  will  produce  then,  as  it  will  discuss      transmitting  and  rectify- 
now,  up-to-the-minute  equipment  of  even       *K?  tubes  -  known  for 

.    i.  .  i     i  i  their  quality  ana  high 

greater  power  to  meet  individual  needs. 


Federal's  long  experience  in  building  trans 
mitters,  in  both  high  frequency  and  standard 
broadcast  ranges,  assures  equipment  that  will 
measure  to  the  highest  standards. 

Federal's  scientific  talent,  which  includes  the 
world's  best  technical  minds,  assures  equipment 
that  will  embody  good  engineering  practices 
and  proved  refinements  in  design. 

Federal  invites  you  to  discuss  your  ideas  and 
its  facilities  for  developing  transmitting  equip- 
ment to  your  particular  requirements. 


standard.  Use  Federal 
tubes  —  built  with  the 
ultimate  of  care  and 
workmanship  for  satis- 
factory performance. 


Sfrdfcfog-,.,. 


Federal  Telephone  and  Radio  Corpora  ft 


COMMUNICATION  PRODUCTS  DIVISION 


Newark,  N.  J. 
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Flamm  Tells  Probers  He  Feared  FCC 


Former  WMCA  Owner 
Charges  Coercion 
In  1940  Sale 

DONALD  FLAMM,  former  owner 
of  WMCA  New  York,  last  week 
told  the  House  Select  Committee  to 
Investigate  the  FCC  that  he  was 
"coerced"  into  selling  his  station  to 
Edward  J.  Noble  in  December  1940 
because  he  was  told  the  deal  was 
"greased  from  the  White  House 
down"  and  that  he  had  been  told  the 
FCC  was  "out  to  get  me". 

Despite  offers  of  more  than  $1,- 
000,000  each  which  he  said  had 
been  made  for  the  station,  Mr. 
Flamm  declared  that  he  was  in- 
formed by  his  own  "$30,000-a-year 
general  manager,  Donald  S.  Shaw" 
and  his  public  relations  man,  Les- 
lie E.  Roberts,  that  the  FCC  "was 
out  to  get  my  license."  Because  of 
his  fears,  he  said  he  closed  the  deal 
for  $850,000  with  Mr.  Noble  on  Dec. 
2,  1940,  and  "15  days  later  the  FCC 
granted  consent  to  transfer." 

White  House  Interest? 

White  House  interest  in  the  sale 
was  disclosed  to  the  Committee  last 
Wednesday  when  General  Counsel 
Eugene  L.  Garey  read  into  the  rec- 
ord excerpts  from  a  hearing  Jan. 
8,  1941,  before  the  Independent  Of- 
fices subcommittee  of  the  House 
Appropriations  Committee.  During 
that  hearing  on  the  Commission's 
appropriation  for  the  1942  fiscal 
year,  Commissioner  Case,  acting 
chairman  when  the  WMCA  trans- 
fer was  granted,  said  that  Gen.  Ed- 
win M.  Watson,  secretary  to  Presi- 
dent Roosevelt,  called  him  and  said 
he  understood  representations  had 
been  made  that  Mr.  Flamm  had 
been  forced  into  the  sale  and 
"would  I  look  into  the  matter  care- 
fully .  .  .  He  asked  me  to  be  cau- 
tious about  it." 

Mr.  Case  also  testified  that  sub- 
sequently "Mr.  Forster  (White 
House  aide)  called  me  and  said  that 
any  rumors  to  the  contrary  not- 
withstanding, the  White  House  was 
not  interested  in  this,  in  any  way, 
or  manner  whatsoever." 

Chairman  James  Lawrence  Fly 
of  the  FCC  told  the  subcommittee, 
the  record  shows,  that  he  had  a 
conversation  with  the  late  Thad 
Brown,  former  Commissioner  who 
represented  Mr.  Flamm.  Referring 
to  that  conversation  Mr.  Fly  said: 
"I  made  it  clear  that,  of  course, 
no  one  had  any  reason  for  assum- 
ing that  any  particular  person 
could  move  in  there  and  take 
that  license.  There  had  been  ques- 
tions in  times  past  as  to  Flamm's 
qualifications  as  a  licensee.  Col. 
Brown  knew  that,  and  Flamm  knew 
that.  Everybody  knew  that.  The  li- 
cense had  been  under  attack  for  dif- 
ferent questions  in  times  past." 
Mr.  Fly  emphasized  that  he  was  not 
present  when  the  transfer  was 
granted. 

Chairman  Fly  told  the  Commit- 
tee that  he  "doubted"  if  Mr.  Flamm 
had  received  any  other  offers.  He 


said:  "I  understand  that  Flamm  is 
trying  to  negotiate  this  deal  and 
trying  to  get  an  arrangement  which 
will  give  him  an  interest  in  the  sta- 
tion, and  I  believe  a  salary  of 
$25,000  or  $30,000  to  continue  as 
manager  of  it." 

Hearings  Resume  Tuesday 

"Had  you  given  Mr.  Fly  that  in- 
formation?" inquired  Mr.  Garey  as 
he  read  the  record.  Mr.  Flamm  said 
he  hadn't  and  when  Mr.  Garey, 
reading  again  from  the  subcom- 
mittee record,  quoted  the  FCC 
chairman  as  saying:  "He  (Flamm) 
might  ask  for  something  else.  He 
shows  up  every  so  often".  Mr. 
Flamm  told  the  Select  Committee 
the  only  time  he  was  in  Washing- 
ton to  consult  the  FCC  was  in  1939 
when  he  was  ordered  to  appear  on 
charges  that  WMCA  intercepted 
and  decoded  German  and  British 
military  messages.  That  charge 
was  dismissed,  he  said,  following 
a  hearing. 

Hearings  were  postponed  last 
Thursday,  until  10  a.m.  Tuesday 
(Feb.  15)  because  of  the  death  of 
Emmett  Lea,  brother  of  Chairman 
Clarence  F.  Lea  (D-Cal.).  Mr. 
Flamm  will  conclude  his  testimony 
Tuesday,  according  to  Mr.  Garey. 
Following  him  will  be  William 
Weisman,  Mr.  Flamm's  attorney 
during  the  negotiations  and  former 
vice-president  of  the  Knickerbocker 
Broadcasting  Co.,  licensee  of 
WMCA  until  Mr.  Noble  acquired 
the  station. 

Lt.  Comdr.  William  C.  Koplovitz, 
now  of  the  Coast  Guard,  and  Wil- 
liam J.  Dempsey,  attorneys  who 
represented  Mr.  Noble,  will  be 
called  when  Mr.  Weisman's  testi- 
mony is  complete.  Mr.  Garey  said 
Thomas  G.  Corcoran,  former  White 
House  confident,  and  Mr.  Noble  also 
will  appear.  Other  subpenas  have 
been  issued  for  Warren  Snow,  Har- 
ry Cushing  and  John  Curtis,  brok- 
ers who  represented  Mr.  Noble; 
Mr.  Roberts,  Mr.  Shaw  and  Charles 
S.  Guthrie,  one  of  Mr.  Noble's  at- 
torneys. 

In  addition  to  Chairman  Lea, 
Committee  members  attending  last 
week's  hearings  included  Reps. 
Hart  (D-N.J.),  Miller  (R-Mo.)  and 
Wigglesworth  (R-Mass.). 

When    hearings    resumed  last 


Tuesday,  Mr.  Garey  read  into  the 
record  a  letter  from  Attorney  Gen- 
eral Biddle,  advising  the  Commit- 
tee counsel  that  a  Presidential  di- 
rective forbidding  FBI  Director  J. 
Edgar  Hoover  from  answering  cer- 
tain questions  in  open  hearing, 
also  applied  to  executive  sessions. 
Mr.  Garey  had  requested  Mr. 
Hoover's  presence  at  an  executive 
session. 

With  reference  to  the  WMCA 
sale  Mr.  Garey  told  the  Committee 
that  his  staff  had  been  prepared 
to  submit  the  case  since  June  1943. 
"At  the  chairman's  direction  we 
now  make  the  facts  known  to  the 
Committee,"  he  said. 

Taking  the  stand  after  a 
brief  introduction,  Mr.  Flamm 
said:  "I  have  been  the  victim  of 
rumor,  conjecture  and  hearsay 
ever  since  WMCA  was  accused  of 
intercepting,  decoding  and  re- 
broadcasting  German  messages.  I 
welcome  this  opportunity  to  appear 
before  this  Committee  of  Con- 
gress." 

He  testified  he  joined  WMCA  in 
1925  when  it  was  operated  by  the 
McAlpin  Hotel,  New  York.  In  1930 
Mr.  Flamm  said  he  purchased  50% 
interest  and  acquired  sole  owner- 
ship in  1933.  In  1927,  he  asserted, 
he  brought  WCPH  and  "amalga- 
mated" it  with  WMCA  in  1932. 

In  the  fall  of  1939  "when  the  sta- 
tion was  in  difficulty  because  of  a 
charge  made  by  the  FCC  that  we 
had  intercepted  and  decoded  Ger- 
man broadcasts,"  said  Mr.  Flamm, 
he  employed  Leslie  E.  Roberts, 
head  of  a  WPA  radio  project,  as 
a  public  relations  man  on  the  ad- 
vice of  David  K.  Niles,  then  of  the 
Dept.  of  Commerce.  He  said  Mr. 
Niles  complimented  him  on  his 
stand  in  taking  the  Rev.  Charles 
E.  Coughlin  off  the  air. 

Didn't  See  Ads 

Mr.  Flamm  described  in  detail 
his  early-day  radio  activities  and 
said  that  in  the  spring  of  1935 
WMCA  was  cited  for  broadcasting 
an  objectionable  program  for  a 
patent  medicine.  He  said  he  can- 
celled the  program  before  it  had 
been  on  the  air  a  week,  although 
he  had  been  advised  by  Morris 
Ernst  that  the  medicine  in  ques- 
tion was  used  by  leading  hospitals 
and  advertised  in  all  New  York 
newspapers. 

He  explained  that  during  the 
war  crisis  in  1939,  as  an  independ- 
ent station,  WMCA  did  not  have 


CONGRATULATIONS  FROM  SPONSOR,  Wilson  &  Co.,  go  to  Tom 
Owens  for  the  work  he  and  his  Cowboys  are  doing  on  WMT  Cedar  Rapids, 
la.,  recruiting  farm  workers  for  winter  employment  at  Wilson  packing 
plant.  Participating  in  formal  commendation  are  (1  to  r)  :*Donald  D. 
Sullivan,  WMT  account  executive;  Arthur  G.  Wells,  personnel  manager, 
Wilson  &  Co.;  Mr.  Owens;  William  B.  Quarton,  WMT  general  manager. 


access  to  network  pickups  from 
overseas  and  had  no  shortwave 
equipment;  consequently  a  tieup 
was  made  in  September  1939  with 
the  New  York  Herald-Tribune,  in 
which  shortwave  broadcasts  from 
abroad  were  to  be  used  by  WMCA 
as  a  partial  news  source. 

Advertising  appearing  in  two 
trade  publications  and  which  car- 
ried photostatic  copies  of  news- 
paper stories  to  the  effect  that 
WMCA  had  scored  a  news  beat  by 
intercepting  both  British  and  Ger- 
man messages  to  ships  at  sea  was 
introduced.  When  Mr.  Flamm  tes- 
tified that  he  had  not  seen  copy  on 
that  portion  of  the  ads  which  told 
of  WMCA  scooping  the  world  on 
instructions  of  both  the  British 
and  German  governments  to  ships 
at  sea,  Rep.  Hart  said: 

"You  can't  dodge  the  responsi- 
bility of  the  advertisements." 

"That  was  a  pipe  dream  on  the 
part  of  the  writer,"  replied  Mr. 
Flamm. 

"So  the  advertisement  as  it  ap- 
peared was  a  misrepresentation  of 
fact?"  asked  Rep.  Hart. 

"That  is  correct,  sir,"  replied 
Mr.  Flamm.  "That  ad  was  the 
basis  of  the  charge  by  the  FCC." 
He  testified  that  two  FCC  repre- 
sentatives inspected  WMCA  and 
talked  to  engineers.  After  a  hear- 
ing, at  which  FCC  Chairman  Fly 
presided,  his  license  was  not  re- 
voked, he  said.  Efforts  of  Mr. 
Garey  to  have  the  Commission 
proceeding  incorporated  as  part  of 
the  Committee  record  were  met  by 
opposition  from  Chairman  Lea. 

Sale  Influence 

"Why  shouldn't  we  rely  upon 
witnesses  instead  of  the  record?" 
asked  Mr.  Lea.  "It  seems  to  me  the 
record  is  available  if  we  want  to 
refer  to  it."  When  Mr.  Garey  as- 
sured Rep.  Hart  there  was  no  con- 
tention that  the  Commission  had 
no  legal  power  to  hold  the  hearing, 
the  New  Jersey  Congressman  re- 
marked: "We're  not  being  asked 
to  sit  as  a  board  of  review  of  hear- 
ings, are  we?" 

"I'd  like  to  ask  whether  or  not 
the  hearing  influenced  you  to  sell 
your  station?"  Rep.  Miller  asked 
the  witness.  "And  whether  or  not 
anyone  connected  with  the  FCC 
at  the  time  of  the  hearing  had  any- 
thing to  do  with  the  sale  of  the 
station?"  Mr.  Flamm  replied  in 
the  affirmative.  Mr.  Garey  read  a 
portion  of  a  public  release  by  the 
FCC,  dated  Oct.  25,  1939,  on  the 
WMCA  decision  in  which  the  Com- 
mission said  "grave  doubt"  had 
been  created  as  to  the  licensee's 
ability  to  operate  a  station. 

"From  that  moment  on,"  said 
Mr.  Flamm,  "it  meant  there  was  a 
sword  hanging  over  my  head."  He 
said  several  persons  had  told  him 
he  was  "in  bad"  with  the  Commis- 
sion. When  Rep.  Hart  pressed  for 
names,  he  mentioned  Mr.  Roberts, 
Dr.  Leon  Levy,  owner  of  WCAU 
Philadelphia  "and  others"  whose  j 
names  he  said  he  couldn't  recall. 

"On  Nov.  11,  1940  Mr.  Weisman 
and  I  came  to  Washington  to  seei 
William  J.  Dempsey  and  William! 
C.  Koplovitz,"  the  witness  testi-| 
fied.  "We  believed  it  advisable  tol 
engage  Dempsey  &  Koplovitz  to! 
put  an  end  to  the  rumors.  In  the; 
parlance  of  radio  we  knew  they! 
were  the  white-haired  boys."  Rep. 
(Continued  on  page  32) 
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Zhc Mayor 
got  his  suit 


Grady  cole  goes  on  WBT  each 
morning  telling  the  time,  gossip- 
ing, playing  some  music,  and  meander- 
ing along  a  path  of  conversation  most 
of  us  Southern  people  know  and  eat  up. 

Charlotte's  a  long  way  from  Florida 
—  but  not  as  Grady  flies.  A  Florida 
mayor  needed  a  new  suit.  He  heard 
Grady  talking  about  clothes,  and  he 
wrote  him:  "Dear  Grady,  I'm  sending 
you  $21.50  and  my  measurements.  I 
want  one  of  those  suits  you're  talking 
about  on  the  air.  Send  me  something 
in  brown." 

Charlotte's  Mayo's  Store  (whose 
suits  Grady  praises  over  WBT)  doesn't 
go  after  mail-order  business.  But 


Grady  went  over  to  the  store,  picked 
out  a  suit  himself,  had  the  alterations 
made,  and  sent  the  suit  along  to  the 
mayor.  The  mayor  says  it  fits  perfectly. 

That's  the  kind  of  thing  Grady  Cole 
is  always  up  to.  His  fan  mail  totals 
90,000  letters  a  year.  We've  even  got 
documents  to  prove  that  Carolina  par- 
ents have  named  more  than  300  of 
their  babies  for  Grady. 

Now,  if  you  wanted  to  share  the 
power  of  the  South's  best-loved  radio 
personality,  you  could  probably  do  it. 
An  average  51.9%  of  the  listening  audi- 
ence tunes  to  his  Grady  Cole  Time  (5  to 
7:55  a.m.  EWT)  six  mornings  a  week. 
The  peak  quarter-hour  rating  of  the 


program  is  20.6.  You  might  grab  an 
availability  on  that  program— or  on  the 
Grady  Cole  Sunday  Farm  Club,  from 
7  to  9  a.m.  (Grady,  of  course,  is  South- 
ern Farm  Editor  for  CBS,  and  he 
knows  his  farming.) 

But  to  get  either  one,  you'd  better 
check  with  us  or  Radio  Sales  right 
away.  With  the  selling  job  he  does,  , 
you'll  probably  want  to  name  your 
next  baby  after  him. 


Represented  by 
Radio  Sales,  the 
SPOT  Broadcasting 
Division  of  CBS 


CHARLOTTE  •  50,000  Watts 
The  South's  Best  Salesman 


i 


DINNER  TABLES  WERE  TURNED  when  the  Russel  M.  Seeds  Co., 
advertising  agency,  Chicago,  gave  two  pheasant  dinners  for  members  of 
the  various  radio  representative  companies.  At  the  second  party,  held  at 
the  Chicago  Yacht  Club  are  (1  to  r) :  Mrs.  Alex  Sherwood,  Mr.  Sherwood, 
Standard  Radio;  June  Rollinson,  Hub  Jackson,  timebuyer  for  Russel  M. 
Seeds  Co.;  George  Hollingbery,  Mrs.  Buell  Herman;  Mr.  Herman,  Edward 
Petry  &  Co.;  Mrs.  Hollingbery.  In  front,  Mrs.  William  Reilly.  In  back, 
Mrs.  John  Erp,  Mrs.  Charles  Dilcher,  Mr.  Erp,  NBC;.  Rudi  Neubauer, 
NBC;  Mr.  Reilly,  Weed  &  Co.,  Mrs.  J.  M.  Ward;  Mr.  Dilcher,  John  Blair 
&  Co.;  May  Sheridan,  space  buyer,  MacFarland,  Aveyard  &  Co.;  Mr. 
Ward,  Radio  Sales;  Mrs.  John  Pearson;  Mr.  Pearson. 


(Continued  from  page  28) 
Hart  objected  to  the  "white-haired 
boys"  reference. 

He  told  of  a  four-hour  confer- 
ence in  which  he  told  the  attorneys, 
he  said,  WMCA  was  not  for  sale 
at  any  price  and  that  he  wanted 
to  employ  them.  He  said  the  at- 
torneys declined  to  give  an  an- 
swer and  that  the  next  time  he 
saw  them  was  Nov.  27,  1940,  in 
New  York,  when  they  advised  him 
they  represented  a  client  who 
wanted  to  buy  WMCA.  He  said  they 
offered  $750,000  and  wanted  an  im- 
mediate answer. 

Mr.  Flamm  said  he  had  been 
offered  $1,100,000  for  WMCA  in 
January  1940  by  Elliott  Roosevelt, 
then  head  of  the  Transcontinental 
Broadcasting  System,  which  never 
developed  beyond  the  early  stages. 
Among  other  offers  which  he  said 
had  been  made  was  one  through 
Jerry  Taishoff  (of  New  York)  for 
$1,000,000  and  one  for  $875,000  on 
behalf  of  Mrs.  Dorothy  S.  Backer, 
(now  Mrs.  T.  O.  Thackery)  pub- 
lisher of  the  New  York  Post. 

Mystery  Client 

Telling  the  Committee  he  didn't 
want  to  sell,  Mr.  Flamm  said  he 
"stalled"  for  time  and  asked  Mr. 
Roberts  to  check  into  the  offer 
made  by  Dempsey  &  Koplovitz. 

"Roberts  said  'this  thing  has 
been  greased  from  the  White  House 
down.  It's  supposed  to  be  the  re- 
turn of  favor  for  some  political 
work.  Dave  told  me  to  talk  to 
Tommy  Corcoran',"  Mr.  Flamm  as- 
serted. He  said  at  a  conference  at 
his  home  that  night  Messrs.  Dep- 
sey  &  Koplovitz  raised  the  offer  to 
$850,000  cash  but  still  didn't  name 
their  client. 

"There  isn't  anything  unusual 
in  a  lawyer  representing  an  undis- 
closed principal,"  commented  Rep. 
Hart. 

"Was  there  any  implication  that 
this  mystery  man  was  in  favor  with 
the  Commission?"  asked  Rep. 
Miller. 

"Yes,  I  heard  that  through 
Dempsey  and  Koplovitz,"  replied 
Mr.  Flamm.  He  said  he  called  the 
late  Thad  Brown,  former  Commis- 
sioner, and  asked  him  to  see  Chair- 
man Fly.  Mr.  Brown  advised  him, 
Mr.  Flamm  declared,  that  "the 
chairman  said  Flamm  ought  to 
know  anybody  can  apply  for  any- 
body else's  wavelength.  I  know 
nothing  about  this  deal."  Mr. 
Flamm  told  the  Committee  he  sub- 
sequently learned  that  Mr.  Fly 
had  nothing  to  do  with  the  sale. 
He  said  he  offered  to  reimburse  Mr. 
Noble  up  to  $15,000  for  expenses 
incurred  in  the  attempted  pur- 
chase "if  he  would  lay  off." 

At  a  subsequent  meeting  with 
Mr.  Noble,  at  which  the  witness 
said  the  prospective  buyer  was  in- 
troduced as  "the  Undersecretary  of 
Commerce",  details  were  worked 
out  between  attorneys  and  the  deal 
was  consummated.  Mr.  Flamm  tes- 
tified, however,  that  he  signed  a 
blank  transfer  application  and  that 
he  did  not  know  what  it  contained 
"until  last  night.  I  didn't  see  it 
until  last  night  when  Mr.  Garey 
showed  it  to  me,"  he  added. 

Resuming  the  stand  Wednesday 
Mr.  Flamm  told  the  Committee 
Mr.  Roberts  indicated  to  him  that 
"Chairman  Fly  and  George  Henry 
Payne  (former  Commissioner) 
didn't  like  me".  Mr.  Roberts  men- 
tioned Nathan  David,  former  as- 


sistant general  counsel  now  in  the 
Navy,  as  being  a  "good  friend." 

"I  was  continually  getting  re- 
ports from  Mr.  Shaw,  Mr.  Roberts 
and  others  that  I  was  in  disfavor 
with  the  Commission,"  Mr.  Flamm 
declared. 

"If  the  Commission  wanted  to 
get  rid  of  you,  why  wouldn't  you 
welcome  an  opportunity  to  sell?" 
inquired  Chairman  Lea.  "I  didn't 
welcome  it,"  replied  the  witness, 
"because  I  wanted  to  stay  in  broad- 
casting." When  Counsel  Garey 
asked  if  he  recalled  whether 
Messrs.  Dempsey  and  Koplovitz 
had  made  "any  statement  that  they 
enjoyed  close  relationship  with  the 
FCC",  Mr.  Flamm  replied: 

"I  think  Bill  Koplovitz  made  the 
statement  that  Bill  Dempsey  wrote 
most  of  the  regulations  of  the 
FCC." 

WMCA  Vulnerable 

He  said  that  when  he  questioned 
Messrs.  Dempsey  and  Koplovitz  as 
to  whether  the  application  would 
go  through  before  a  Dec.  31  dead- 
line set  in  the  contract  between 
himself  and  Mr.  Noble,  "they  said 
'leave  that  to  us'."  Under  cross- 
examination  by  Mr.  Garey  the  wit- 
ness testified  that  Mr.  Noble's  at- 
torneys told  him  WMCA  was  "the 
most  vulnerable  station  in  Ameri- 
ca" because  "they  knew  of  the 
operations  of  WMCA."  He  added 
that  Mr.  Roberts  told  him  the  FCC 
wanted  Dempsey  &  Koplovitz  to 
handle  the  deal. 

Mr.  Flamm  said  he  had  been  of- 
fered $1,500,000  for  WMCA  by 
two  brokers  on  behalf  of  a  client 
and  that  because  he  sold  to  Mr. 
Noble  the  brokers  sued  him  and  he 
settled  for  $3,500  "out  of  court." 
He  quoted  Mr.  Noble  as  saying: 
"Flamm,  I  will  get  your  station 
whether  you  want  to  sell  or  not. 
The  next  time  we  meet  will  be  be- 
fore the  Commission." 

"The  fear  of  losing  everything 
I  had  built  up  in  15  years  prompted 
me  to  call  Mr.  Noble  and  tell  him 
I'd  go  through  with  the  deal," 
said  Mr.  Flamm.  He  told  the  Com- 
mittee that  on  Dec.  2,  1940,  he  had 
an  appointment  with  Mrs.  Backer 
to  discuss  the  purchase  of  50%  of 
WMCA  by  her,  but  that  he  failed 
to  keep  the  appointment  because 
of  closing  the  deal  with  Mr.  Noble 
"about  2  o'clock  that  afternoon". 

Testifying  that  he  asked  to  re- 
tain a  minority  interest  in  WMCA 


and  continue  as  general  manager, 
but  that  Mr.  Noble  told  him  "we'll 
discuss  that  after  we  close  this 
deal",  Mr.  Flamm  said  he  demanded 
his  papers  back. 

"Dempsey  was  infuriated  and 
lunged  at  me,"  he  asserted.  "Noble 
separated  us  and  said :  'Damn  it,  if 
this  weren't  my  apartment  I'd 
finish  the  job'."  After  a  brief  ses- 
sion with  his  own  attorney,  Mr. 
Weisman,  Mr.  Flamm  said,  he  re- 
turned to  the  room  and  the  deal 
was  completed. 

Dated  Nov.  30 

"Although  the  contract  was 
dated  Nov.  30,  it  was  actually 
signed  at  Mr.  Noble's  Berchtes- 
gaden  in  New  York  City  Dec.  2," 
Mr.  Flamm  testified.  "Within  30 
minutes  after  the  papers  were 
signed  Mr.  Koplovitz  was  on  his 
way  to  Washington  with  them.  .  .  . 
When  I  got  to  my  office  the  next 
morning  I  had  a  feeling  I  had  been 
bludgeoned  into  selling  everything 
I  had  built  up  over  15  years." 

When  Rep.  Miller  asked  if  any 
court  action  had  been  taken,  Mr. 
Flamm  said  he  filed  suit  in  August 
1943.  There  was  lengthy  testimony 
regarding  FCC  records  and  cor- 
respondence from  T.  J.  Slowie, 
Commission  secretary,  asking  for 
amended  forms  in  connection  with 
the  petition  to  transfer  the  license. 
Mr.  Flamm  said  he  did  not  reply 
to  any  of  the  FCC  letters  and  that 
on  Dec.  8  he  called  Mr.  Noble  and 
told  him  "I  was  not  going  through 
with  the  deal". 

On  Dec.  16,  he  said,  he  received 
a  copy  of  a  letter  addressed  jointly 
to  him  and  Messrs.  Dempsey  & 
Koplovitz  asking  for  "voluminous 
information  that  only  WMCA 
could  supply",  and  because  some 
time  would  be  required  to  assemble 
the  data  requested  "there  was  no 
immediate  danger  of  quick  ap- 
proval" by  the  FCC. 

Mr.  Flamm  said  he  was  "amazed" 
when  he  heard  that  the  Commis- 
sion had  approved  the  transfer  on 
Dec.  17.  Subsequently  Mr.  Flamm 
said  he  filed  petition  to  reconsider 
but  that  on  Jan.  8,  1941,  the  Com- 
mission denied  his  petition. 

"Did  you  ever  take  it  up  with 
the  Commission  that  you  didn't 
want  to  sell?"  asked  Chairman  Lea. 

"No  sir,"  replied  the  witness. 
"I  was  guided  by  my  attorneys." 
He  testified  that  on  Dec.  18  he  dis- 
charged   Mr.   Roberts    and  later 


Flamm  May  Amend 

JUDGE  Benjamin  F.  Schrieber  of 
the  New  York  Supreme  Court  last 
week  granted  the  request  of  Donald 
Flamm  to  amend  his  suit  against 
Edward  J.  Noble,  board  chairman 
of  the  Blue  Network,  from  an  ac- 
tion for  rescission  of  the  sale  of 
WMCA  by  Mr.  Flamm  to  Mr.  Noble 
to  a  suit  for  damages,  denying  the 
defendant's  petition  for  dismissal. 
Mr.  Flamm  is  suing  for  $2,925,000, 
three  times  the  actual  damages 
claimed  which  is  permissible  where 
fraud  is  involved,  as  Mr.  Flamm 
charges  in  this  case.  Amended 
action  will  probably  come  to  trial 
this  spring. 


RKO  Star  Interviews 

RKO  PICTURES,  New  York,  will 
use  20  western  stations  of  the  Blue 
for  a  program  from  the  RKO  din- 
ing room  in  Hollywood,  where  film 
stars  will  give  ad-lib  interviews, 
12:15-12:30  p.m.  (PWT),  Monday 
through  Friday.  To  start  Feb.  28, 
the  series  will  also  present  portions 
of  forthcoming  movies  from  the 
actual  sound  track.  Starting  as  a 
regional  test,  the  program  will  ex- 
pand to  the  full  Blue  Network  if 
successful.  Agency  is  Foote,  Cone  & 
Belding,  New  York. 


Baiter  for  Union 

UNITED  AMERICAN  Federation 
of  Labor  Committee,  Los  Angeles 
(political),  on  Feb.  22  starts  spon- 
soring a  five-weekly  quarter-hour 
commentary  featuring  Sam  Baiter 
on  KFWB  Hollywood.  Contract  is 
for  37  weeks.  Group  also  will  util- 
ize 42  spot  announcements  weekly 
on  that  station  starting  March  21 
for  eight  weeks.  Similar  schedule 
starts  Sept.  12  for  an  eight-week 
period.  Clarence  B.  Juneau  Agen- 
cies Inc.,  Los  Angeles,  has  the  ac- 
count. 


learned  that  "my  general  man- 
ager, to  whom  I  was  paying  $30,- 
000  a  year,"  was  "giving  informa- 
tion" to  Mr.  Noble  regarding  the 
affairs  of  WMCA. 

He  said  that  Mr.  Noble  invited 
him  to  attend  a  meeting  at  a  New 
York  bank  on  Dec.  31  to  complete 
the  deal  but  that  he  did  not  attend. 
Read  into  the  record  were  letters 
addressed  to  Mr.  Flamm  by  Demp- 
sey &  Koplovitz  and  by  Mr.  Noble, 
warning  that  they  expected  him  to 
carry  through  his  part  of  the  con- 
tract. Mr.  Garey  also  read  ex- 
cerpts from  hearings  before  the 
Independent  Offices  subcommittee 
of  the  House  Appropriations  Com- 
mittee, Jan.  8,  1941,  in  which  the 
WMCA  sale  was  questioned  by 
Rep.  Wigglesworth. 

Questioned  by  Chairman  Lea  as 
to  FCC  procedure,  Mr.  Flamm 
said  the  transfer  of  his  license  to 
Mr.  Noble  was  approved  "15  days 
after  filing".  He  said  he  didn't 
know  of  any  instance  where  the 
FCC  "approved  a  sale  that  quick". 
It  usually  takes  from  three  months 
to  a  year,  he  said,  adding  that  he 
was  prompted  to  complete  negotia- 
tions with  Mr.  Noble  because  "Shaw 
told  me  'I  have  it  on  unimpeach- 
able authority  that  if  you  don't  go 
through  with  this  deal  you're  go- 
ing to  lose  your  license'." 
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YOU  MAY  BE  ABLE  TO  WIN  $1885 
TO  $2* 


BUT 


YOU  CAN'T  COVER  THE  KALAMAZOO- 


GRAND  RAPIDS  MARKET  FROM  CHICAGO 


OR  DETROIT! 


The  Kalamazoo-Grand  Rapid*  Area  is  the  home 
of  1,483,509  better-than-average  consumers  mho 
vastly  prefer  WKZO  to  any  and  every  other  radio 
station,  either  "outside"  or  "inside*9  the  Area. 


No,  if  you're  trying  to  reach  the  Western  Michigan 
market  from  outside  this  immediate  area,  you  don't  even 
have  a  1  to  10  chance  of  success.  The  distances  are  too 
great — our  local  fading  conditions  are  too  tough. 

But  inside  this  area,  there's  one  station — and  only  one 
station — that  really  gives  you  both  Grand  Rapids  and 
Kalamazoo.  Yes,  it's  WKZO. 

We  don't  ask  you  to  believe  this  statement  just  because 
we  say  it.  Let  us  (or  Free  &  Peters)  show  you  the 
maps — reproduced  from  FCC  records — which  prove 
that  WKZO  alone  has  a  listenable  signal  throughout 
this  great  Western  Michigan  market.  Say  when! 


*  "Wishing  Ring"  paid  that  sum  at  Latonia  in  19121 


WKZO 


covers  all  Western 
Michigan,  with  studios  in 


KALAMAZOO  and  GRAND  RAPIDS 

5000  WATTS      •      590  KC      •  CBS 
Owned  and  Operated  by  Fetzer  Broadcasting  Company 

JOHN  E.  FETZER,  Managing  Director 


FREE  &  PETERS,  INC.,  EXCLUSIVE  NATIONAL  REPRESENTATIVES 
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Regional  FM  Allocation  Plan  Urged 


FMBI    Committee  Sees 
Congestion  Among 
Crowded  Areas 

PREMISED  upon  anticipated  wid- 
ening of  the  frequency  band  avail- 
able for  FM  to  cover  the  range  from 
40  to  56  mc,  the  Engineering-Allo- 
cation Committee  of  FM  Broadcast- 
ers Inc.  last  week  recommended  in 
its  final  report  that  consideration 
be  given  to  a  regional  plan  of  allo- 
cation of  FM  frequencies  in  areas 
where  congestion  may  develop. 

The  committee,  of  which  Everett 
L.  Dillard,  general  manager  of 
Commercial  Radio  Equipment  Co., 
which  operates  KOZY  Kansas  City, 
is  chairman,  had  submitted  its  pre- 
liminary report  to  the  FMBI  an- 
nual meeting  in  New  York  Jan. 
26-27.  Revisions  were  made  con- 
sistent with  views  of  the  meeting 
and  of  the  FMBI  board,  with  the 
report  as  finally  revised  released 
last  Wednesday. 

Hope  for  Wider  Band 

While  the  committee  made  no 
flat  recommendations  for  a  change 
in  the  classes  of  FM  stations,  it 
inferred  that  when  the  FM  band 
is  broadened,  as  has  been  proposed, 
to  encompass  television  channel  No. 
1  (50  to  56  mc),  then  it  saw  no 
need  for  rigid  classification  of  sta- 
tions by  category  or  coverage. 
"When  a  sufficient  number  of  chan- 
nels are  made  available,"  the  com- 
mittee concluded,  "no  classification 
of  stations  will  be  necessary." 

Having  in  mind  possible  conges- 
tion in  densely  populated  but  geo- 
graphically compact  areas  [such 
as  New  York,  New  England  and 
the  immediate  Los  Angeles  area], 
the  committee  recommended  that 
any  classification  of  channels  be 
made  when  necessary  on  a  regional 
rather  than  a  nationwide  basis. 

The  committee,  in  addition  to 
Chairman  Dillard,  comprised  C. 
M.  Jansky  Jr.,  consulting  engineer 
to  FMBI;  W.  R.  David,  chief  of 
transmitter  sales,  General  Electric 
Co.;  Dr.  F.  M.  Doolittle,  WDRC 
and  WDRC-FM,  Hartford,  one  of 
the  nation's  first  FM  broadcasters ; 
and  Ray  H.  Manson,  president  and 
general  manager,  Stromberg-Carl- 
son  (WHOM  and  WHFM). 

The  full  text  of  the  Committee's 
final  report  follows: 

GENERAL  CONSIDERATIONS 

In  arriving  at  the  technical  recom- 
mendations which  this  Engineering- 
Allocation  Committee  now  proposes 
for  adoption  by  FM  Broadcasters, 
Inc.,  the  following  considerations 
have  been  injected  into  each  discus- 
sion for  it  is  the  opinion  of  this  Com- 
mittee that  a  proper  evaluation  of  all 
pertinent  issues  and  facts  can  only  be 
made  when  all  of  these  factors  are 
given  due  weight. 

First — because  there  are  technical 
differences  in  the  performance  of  FM 
and  AM,  the  thinking  and  delibera- 
tions of  the  Committee  should  be  in- 
fluenced by  what  FM  can  and  is  cap- 
able of  doing,  and  not  by  the  limita- 
tions   imposed   on   the  present  day 


standard  broadcast  band  by  the  in- 
herent limitations  of  AM  itself. 

Second — since  FM  technique  and 
performance  are  considerably  better 
known  today  than  were  these  same 
factors  when  AM  broadcasting  first 
started  in  the  early  1920's,  there  is 
reason  to  assume  that  a  scheme  of  al- 
location can  be  devised  at  this  time 
which  is  logically  sound  and  capable 
of  expansion  to  meet  changing  eco- 
nomic, social  and  technical  situations 
without  the  need  for  drastic  modifica- 
tion or  revision  such  as  has  occurred 
in  the  evolution  of  the  AM  broad- 
cast band.  Such  a  scheme  of  alloca- 
tion would  have  to  be  broad  enough, 
generalized  enough,  and  flexible  enough 
to  allow  for  such  economic,  social,  and 
technical  changes. 

AM  Limitations 

Many  of  the  present  day  regulations 
affecting  the  standard  broadcast  band 
arise  of  necessity  because  of  certain 
inherent  limitations  of  AM  transmis- 
sion on  the  broadcast  band  of  fre- 
quencies from  550  to  1600  kc.  Among 
the  most  important  are  these : 

(1)  A  wide  variation  of  propaga- 
tion characteristics  due  to  the  use  of 
different  frequencies  from  550  to  1600 
kc. 

(2)  A  wide  variation  of  propaga- 
tion characteristics  due  to  the  differ- 
ent electrical  soil  conductivities  in  the 
same  general  areas  and  the  differ- 
ences in  soils  in  different  areas. 

(3)  Nighttime  coverage  areas  of 
the  AM  local,  regional,  and  Class  II 
stations  operating  on  duplicated  chan- 
nels is  considerably  less  than  the  day- 
time coverage  because  of  skywave  in- 
terference, both  in  the  case  of  the 
skywave  of  a  station  interfering  with 
its  own  ground-wave  signal,  and  in- 
terference from  other  stations  operat- 
ing on  the  same  channel. 

(4)  The  ratio  of  desired  to  unde- 
sired  signals  required  for  interference- 
free  reception  is  at  least  20  to  1  for 
fair  service  and  100  to  1  for  truly 


ELECTRONICALLY  SPEAKING, 

I.  J.  Karr,  manager  of  General 
Electric's  Electronics  Dept.  receiv- 
er division,  Bridgeport,  told  Jean 
La  Rose  she  was  "super-charged" 
with  "personality  plus."  Miss  La 
Rose  was  crowned  Miss  Electronics 
after  winning  title  for  beauty, 
faithful  attendance  at  work  and 
popularity  among  fellow-workers. 


good  service,  and  because  of  this  there 
exists  large  areas  between  stations  in 
which  there  is  no  satisfactory  recep- 
tion from  any  station. 

The  Committee  has  also  kept  in 
mind  these  facts  peculiar  to  FM  prop- 
agation, coverage,  and  perfomance : 

(1)  FM  coverage  is  influenced 
largely  by  these  four  major  consid- 
erations : 

a — Antenna  height  above  average 
terrain  over  the  area  covered. 

b — -The  topography  of  the  terrain 
over  which  propagation  takes  place. 

c — Transmitter  Power. 

d — Antenna  gain  factor. 

(2)  While  the  effect  of  transmitter 
power  as  determining  coverage  in  the 
AM  band  has  been  over  emphasized, 
it  is  of  even  less  significance  in  the 
FM  band. 

(3)  Coverage  of  FM  stations  is  sub- 
stantially the  same  day  and  night, 
and  can  be  evaluated  by  properly  de- 
fined standardized  methods  of  field 
measurements.  The  Service  Area  of  an 
FM  station  can  be  stated  in  the  more 
practical  terms  of  area  and  popula- 
tion covered. 

(4)  The  ratio  of  desired  to  under- 
sired  signals  required  for  FM  sta- 
tions on  the  same  channel,  operating 
the  limiter  of  the  receiver,  is  of  the 
order  of  2  to  1. 

Clarity  of  Reception 

(5)  Because  of  the  low  desired  to 
undesired  signal  ratio  required  for 
interference-free  reception,  and  the 
absence  of  objectionable  sky-wave  in- 
terference the  major  portion  of  the 
time,  the  area  throughout  which 
neither  station  can  be  received  with- 
out interference  from  other  co-chan- 
nel stations  shrinks  to  insignificant 
proportions.  This  is  in  sharp  contrast 
to  conditions  as  they  exist  in  AM 
Broadcasting. 

(6)  The  ratio  of  desired  signal  to 
electrical  noise  necessary  for  noise- 
free  reception  is  of  the  same  low  or- 
der of  magnitude  of  2  to  1.  This,  cou- 
pled with  the  far  greater  inherent 
freedom  from  atmospheric  noise  in  the 
FM  Band  as  compared  with  the  pres- 
ent AM  Band  is  responsible  for  FM 
Broadcasting's  outstanding  clarity  of 
reception.  This  permits  the  use  of 
radio  relay,  booster,  and  satellite  sta- 
tions for  more  efficient,  economical, 
high  quality  program  distribution 
where  such  relay,  booster,  and  satel- 
lite stations  are  properly  engineered, 
installed,  and  operated. 

It  is  quite  obvious  that  FM  offers 
several  outstanding  advantages  here- 
tofore unobtainable  in  the  AM  Broad- 
cast Band.  It  is  also  true,  in  the  ab- 
sence of  these  same  several  retarding 
factors  which  have  impeded  the 
growth  of  AM  broadcasting,  that  an 
allocation  scheme  can  be  evolved  for 
FM  which  may  appear  revolutionary 
in  thought  and  proposal.  Yet  such  a 
plan  may  be  new  and  different  only 
because  it  takes  into  account  what 
FM  can  do  and  does  not  consider  FM 
in  the  light  of  those  limitations  which 
affect  AM,  but  do  not  affect  FM,  pro- 
vided, of  course,  receiving  sets  are 
engineered  upon  such  a  basis  that 
they  meet  the  standards  of  perform- 
ance necessary  for  the  fullest  possible 
utilization  of  the  signal  intensities 
available  at  the  point  of  reception. 
It  must  be  recognized  that  in  FM 
reception  the  grade  of  reception  pos- 
sible is  more  dependent  upon  good 
receiver  design  than  is  the  case  with 
AM  reception. 

DISCUSSION  OF  AUTOMOTIVE 
IGNITION  INTERFERENCE 

The  Committee  recognizes  that  au- 
tomotive ignition  "noise"  is  a  source 
of  interference  to  FM  reception  and 
that  this  trouble  can  be  greatly  re- 
duced at  its  source.  It  is  recommended 


that  FMBI  take  cognizance  of  these 
facts  and  promote  within  industry 
an  interest  in  the  further  study  of 
methods  of  elimination  of  this  type 
of  interference. 

The  Committee  is  unable  at  this 
time  to  find  sufficient  detailed  quan- 
titative data  upon  which  to  base  any 
definite  technical  conclusions.  How- 
ever, it  appears  from  information 
which  is  available  that  any  of  the 
usual  precautions  taken  to  eliminate 
automobile  "noises"  in  cars  equipped 
for  AM  reception  will  materially  re- 
duce automobile  ignition  as  a  source 
of  interference  to  FM  broadcasting 
so  long  as  the  receiving  set  is  not 
placed  within  the  car  itself,  but  lo- 
cated at  an  external  point. 

Two  Approaches 

It  appears  that  the  problem  should 
be  approached  from  two  angles : 

(1)  To  determine  what  precautions 
are  necessary  to  sufficiently  diminish 
the  interference  to  FM  reception  in  a 
receiver  mounted  within  the  car  it- 
self, and 

(2)  To  determine  what  precau- 
tions will  minimize  the  interference 
caused  by  automotive  ignition  systems 
to  nearby  FM  receiving  sets  located 
in  buildings  adjacent  to  the  street  or 
highway. 

In  the  case  of  (2)  it  further  ap- 
pears that  a  universal  voluntary 
adoption  of  such  engineering  precau- 
tions by  the  automotive  manufactur- 
ers could  be  effected  on  all  new  au- 
tomobiles, trucks,  and  busses  manu- 
factured in  the  future  at  a  relatively 
small  cost  per  car  and  should  be  in- 
stalled as  standard  equipment  on  all 
cars  sold.  If  this  could  be  accom- 
plished to  meet  case  (1)  it  would 
be  even  more  desirable,  and  would 
open  the  way  for  widespread  use  of 
FM  sets  in  automobiles. 

For  these  reasons,  it  is  the  opinion 
of  the  Committee  that  the  FMBI 
should  cooperate  with  the  Society  of 
Automotive  Engineers  (SAE)  and 
the  Radio  Technical  Planning  Board 
(RTPB)  in  an  effort  to  eliminate  this 
interference.  It  is  recommended  that 
this  problem  be  referred  by  the  FMBI 
to  the  RTPB  as  a  problem  of  im- 
portance to  the  more  complete  suc- 
cess of  FM  Broadcasting.  The  Com- 
mittee feels  that  this  problem  can  best 
be  solved  through  industry's  own  co- 
operative efforts  such  as  are  now 
being  undertaken  by  the  RTPB. 

DISCUSSION  OF  TRADE  AREAS 

The  Committee  recognizes  that  con- 
gestion may  exist  in  certain  areas, 
and  as  a  possible  solution  suggests  a 
Regional  Plan  of  Allocation  for  such 
areas. 

After  careful  consideration  and 
study,  the  Committee  is  of  the  opinion 
that  the  present  plan  of  allocating 
FM  Service  Areas  to  coincide  with 
Trade  Areas,  while  possessing  certain 
beneficial  aspects,  does  not  lend  itself 
readily  and  technically  to  adoption  as 
a  general  basis  for  an  FM  Broad- 
cast Service. 

The  present  Rules  and  Regulations 
do  not  accomplish  the  purposes  for 
which  they  were  adopted  so  far  as 
placing  all  stations  in  a  given  area 
on  an  equal  competitive  basis  in  the 
matter  of  area  covered,  thereby  re- 
stricting competition  to  a  matter  of 
program  service  only.  By  setting  up 
different  Classes  of  Stations  (A,  B, 
and  C,)  and  a  still  further  class  of 
station  as  described  under  Section 
3.221  (d)  which  does  not  meet  the 
conditions  imposed  upon  either  a 
Class  A,  B,  or  C,  station,  the  present 
Rules  do,  in  effect,  establish  several 
widely  variant  classes  of  service,  each 
of  which  competes  with  all  other 
classes  of  stations  in  that  area,  or 
even  in  adjacent  areas,  thereby  inten- 
sifying competition  in  the  matter  of 
coverage  between  the  classes  of  sta- 
tions. 

The  provision  establishing  the  four 
(Continued  on  page  36) 
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IT'S  THE  WIZE  ADVERTISER  THAT  GETS  RESULTS 


This  statement  of  fact  is  born  out  by  (he  same  advertisers  who  continue  to  renew  their  contracts 
year  after  year.  This  is  assurance  that  these  advertisers  know  they  can  rely  on  WIZE's  ability 
to  cover  this  ever-prosperous  city  of  82,000  and  its  adjacent  territory. 

A  CLASSIC  EXAMPLE  OF  WIZE  RESULTS  WAS  OBTAINED  IN  DECEM- 
BER BY  THE  SPRINGFIELD  COCA  COLA  COMPANY  WHO  HAVE  SPON- 
SORED THE  SANTA  CLAUS  PROGRAM  FOR  THREE  CONSECUTIVE 
YEARS.  TWENTY-SIX  PROGRAMS  BROUGHT  A  TOTAL  MAIL  COUNT 
OF  2,757  FROM  56  DIFFERENT  CITIES  AND  TOWNS. 

This  is  just  one  of  the  many  WIZE  success  stories.  Write  us  for  additional  proof  of  WIZE's  un- 
canny ability  to  get  results.  Time  is  still  available  and  the  cost  is  extremely  low. 
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(Continued  from  page  3&) 
classes  of  stations  prevents  the  licens- 
ing of  stations  on  such  a  basis  that 
all  of  the  stations  in  a  given  local- 
ity serve  the  same  area. 

Trade  Area  Objections 

Trade  Areas  do  not  represent  a 
practical  and  economic  solution  of 
the  FM  allocation  plan  because : 

(1)  Trade  Areas  are  not  one  and 
the  same  for  different  commodities. 

(2)  Trade  Areas  are  not  definite 
boundaries,  since  in  many  cases  vari- 
ous trade  area  authorities  do  not  agree 
as  to  what  constitutes  a  given  Trade 
Area  in  a  given  location. 

(3)  Trade  Areas  are  often  irregu- 
larly shaped  areas  and  the  City  or 
Principal  City  in  them  is  often  lo- 
cated in  one  end  or  corner  of  such 
an  area,  thereby  making  radio  cov- 
erage of  it  extremely  difficult  and  im- 
practical. 

(4)  Trade  Areas  change  with  time 
because  of  changing  methods  of  trans- 
portation, road  facilities  and  distribu- 
tion systems,  and  the  changing  in- 
fluence of  the  cities  themselves. 

(5)  Because  of  the  reasons  stated 
above  there  arise  instances  where  cer- 
tain areas  closely  adjacent  to  one  an- 
other would  arbitrarily  be  deprived 
of  a  good  broadcast  service,  because 
of  the  fact  that  each  such  adjacent 
area  lies  within  different  Basic  Trade 
Areas.  We  feel  that  the  Rules  are  too 
restrictive  and  too  detailed.  To  meet 
Trade  Area  requirements  it  is  some- 
times necessary  to  install  directional 
antennas  and  take  other  means  to 
deny  service  to  localities  which  would 
otherwise  receive  it. 

(G)  From  studies  made  so  far  in 
certain  areas  such  as  in  the  south- 
western and  middlewestern  sections 
of  the  country,  Trade  Areas  become 
so  large  in  area  that  FM  stations 
cannot  cover  these  areas  without  pro- 
hibitive investment  and  operating 
costs.  In  certain  other  densely  popu- 
lated areas  because  of  the  proximity 
of  two  or  more  large  cities  to  each 
other,  individual  Trade  Areas  become 
small  in  area  so  that  to  assign  avail- 
able channels  to  cover  only  these  re- 
stricted areas  would  not  be  utilizing 
radio  facilities  to  the  fullest  extent. 

(7)  The  present  plan  of  allocation 
permits  a  Class  C  station  to  cover  an 
unlimited  number  of  Basic  Trade 
Areas  as  incidental  to  the  coverage 
of  large  rural  areas.  In  the  case  of 
Class  B  stations  which  might  also 
cover  considerable  rural  area  by  prop- 
er location,  the  Rules  prevent  cover- 
age of  more  than  one  Basic  Trade 
Area. 

It  is  the  opinion  of  this  Commit- 
tee that  any  proposed  allocation  plan 
must  be  sufficiently  broad  and  gen- 
eralized in  principle  and  application 
to  meet  the  needs  of  every  part  of 
our  country.  It  is  clear  to  anyone 
who  has  ever  given  thought  to  a 
plan  of  Radio  Allocation  for  the 
United  States  that  no  two  parts  of 
the  country  have  the  same  problems, 
and  in  FM  this  is  further  compli- 
cated by  the  fact  that  topography  of 
the  land  itself  plays  a  highly  im- 
portant part  in  further  individual- 
izing and  localizing  the  problems  of 
each  area  in  which  an  FM  service 
is  to  be  established. 

RECOMMENDED  CHANGES  IN 
FCC  RULES  AND  REGULATIONS 

I.  The  Committee  recommends 
that  the  use  of  the  dual  terminology, 
i.e.  "High-Frequency  Broadcast  Sta- 
tions" (as  used  by  the  FCC),  and 
"FM  Broadcast  Stations"  (as  more 
commonly  used  by  industry  and  pub- 
lic alike)  be  discontinued  in  favor 
of  the  use  of  only  one  such  designa- 
tion, "FM  Broadcast  Stations." 

Such  a  change  would  be  beneficial 
to  FM  broadcasting  and  would  more 
rapidly  promote  the  growth  of  this 
new  system  of  broadcasting  because : 

(1)  The  term  "High  Frequency"  is 
merely  a  relative  term.  Compared  to 


Soldiers'  News 

THROUGH  the  foresight  and 
cooperation  of  KARK  Little 
Rock,  soldiers  on  maneuvers 
in  the  remote  areas  of  Camp 
Robinson,  Ark.,  are  kept  in- 
formed of  world  news.  Each 
morning  two  soldiers  in  full 
battle  dress  visit  the  station, 
get  copies  of  press  associa- 
tion news  wires  and  hurry 
back  to  the  bivouac  area,  con- 
dense the  news  into  a  mimeo- 
graphed bulletin  sheet  and 
distribute  it  to  the  infantry- 
men learning  how  to  fight  a 
war.  It's  their  only  contact 
with  the  outside  world  dur- 
ing maneuvers. 


frequencies  already  adapted  to  com- 
mon use  since  the  Rules  and  Regu- 
lations were  originally  drafted,  the 
FM  Band  is  now  a  relatively  low 
frequency  band. 

(2)  The  term  "High  Frequency 
Broadcast  Station"  is  incomplete.  It 
does  not  fully  define  FM  broadcasting 
as  the  new  and  different  system  of 
broadcast  transmission  and  reception 
which  it  really  is. 

(3)  Public  and  Industry  alike  have 
adopted  the  term  "FM  Broadcast  Sta- 
tion" in  the  preference  to  "High  Fre- 
quency  Broadcast  Station". 

II.  The  Committee  recommends 
that  the  principle  of  allocation  based 
upon  assigning  Service  Areas  to  sta- 
tion applicants  be  retained,  but  the 
rigid  coupling  of  service  areas  to 
Trade  Areas  be  abandoned. 

No  Change  in  Classes 

III.  The  Committee  recommends 
no  change  in  the  Classes  of  FM 
Broadcasting  Stations. 

The  need  for  classification  of  FM 
radio  stations,  the  determination  of 
the  number  of  classes,  and  the  num- 
ber of  channels  to  be  assigned  to 
each  class  of  station,  if  more  than 
one  are  required,  is  unavoidably  de- 
pendent upon  the  number  of  channels, 
that  is,  the  width  of  the  band  as- 
signed to  FM  Broadcasting. 

Therefore,  the  Committee  has  no 
recommendations  to  make  on  this  sub- 
ject at  this  time.  When  a  sufficient 
number  of  channels  are  made  avail- 
able, no  classification  of  stations  will 
be  necessary. 

IV.  The  Committee  recommends 
that  any  classification  of  channels  be 
made  when  necessary  on  a  Regional 
rather  than  a  nationwide  basis. 

V.  The  Committee  recommends  that 
in  the  granting  of  licenses  to  FM 
Broadcast  Stations  that  the  Commis- 
sion take  into  account  such  factors 
as : 

(1)  The  natural  coverage  area 
which  the  station  would  have  based 
upon  the  proposed  location,  power, 
antenna,  gain  and  the  laws  of  propa- 
gation for  the  territory  to  be  served. 

(2)  The  ability  of  the  station  to 
deliver  adequate  service  to  the  com- 
munity or  communities  the  station  is 
primarily  intended  to  serve. 

(3)  In  licensing  a  station  the  Com- 
mission shall  define  the  area  through- 
out which  that  station  shall  be  pro- 
tected against  interference  from  other 
stations  on  the  same  channel,  even 
though  the  facilities  to  be  originally 
installed  do  not  provide  for  cover- 
age of  the  ultimate  area. 

VI.  The  Committee  recommends 
that  the  Commission  allow  a  period 
of  Commercial,  Program  and  Engi- 
neering Development  to  provide  for 
normal  growth  before  requiring  in- 
stallation of  facilities  to  cover  the 
ultimate  area  proposed,  taking  into 
consideration  that  growth  in  listener 
audience  in  different  sections  will  be 
at  different  rates. 


Blue  Coast  Plans 

DECLARING  Hollywood  will  more 
and  more  become  center  of  Blae 
Network  operations  with  future 
production  schedule  on  an  even 
greater  scale  than  New  York, 
Mark  Woods,  uetwork  president 
currently  on  West  Coast,  began  a 
check-up  of  proposed  sites  for  new 
western  division  headquarters. 
Network  can  occupy  its  present 
quarters,  under  agreement  with 
NBC,  until  two  years  after  equip- 
ment becomes  available  for  new 
studios  and  technical  installation. 
Purchase  of  a  Hollywood  station 
as  well  as  final  application  for 
frequency  modulation  station  and 
television  transmitter,  will  also  be 
considered  by  Mr.  Woods  and  Ed- 
ward J.  Noble,  owner  and  chair- 
man of  the  network  board  during 
their  West  Coast  visit. 


CBS  Spurs  FM 

CBS  newly-announced  plan  to  make 
its  programs  available  to  all  FM 
stations  O&O  by  its  affiliates  was 
highlighted  in  a  recent  series 
of  newspaper  ads  purchased  by 
Celanese  Corp.  of  America  in  New 
York,  Chicago,  Rochester  and  Hart- 
ford to  announce  that  starting  Feb. 
2,  Great  Moments  in  Music  would 
be  heard  on  FM  stations  in  those 
cities.  Placed  through  Young  & 
Rubicam,  New  York,  75  and  145 
line  ads  ran  in  four  New  York 
papers — The  Post,  World-Telegram, 
Journal- American  and  Sun  on  Tues- 
day, Feb.  1,  with  similar  space  in 
papers  in  other  cities  the  following 
day.  Space  in  the  Worcester  Press 
is  scheduled  for  last  week,  when 
WTAG-FM  starts  carrying  the 
program. 


KMLB  Transfer 

APPLICATION  was  received  last 
week  from  KMLB  Monroe,  La.,  for 
the  relinquishment  of  control  of 
the  station  by  J.  C.  Liner  Jr. 
through  transfer  of  498  shares 
common  stock  to  Mrs.  Melba  Liner 
Gaston  in  exchange  for  498  shares 
in  Liner's  Laundry  Inc.,  Monroe  J. 
C.  Liner  Jr.  retains  499  shares  in 
KMLB.  His  sister,  Mrs.  Gaston, 
with  the  one  share  now  held  in  the 
station,  will  possess  a  like  interest. 
The  remaining  two  shares  are  held 
by  J.  C.  Liner  Sr. 


Medal  Is  Awarded 
Pierce  by  VWOA 

WGAR  Executive  Honored  for 
Italian  Ship  Surrender 

VETERAN  WIRELESS  Operat- 
ors Assn.  on  Saturday  awarded  its 
Marconi  Memorial  Medal  of  Serv- 
ice to  R.  Morris  Pierce,  chief  en- 
gineer of  the  psychological  warfare 
branch,  Allied  Force  Headquarters 
in  Algiers,  for  rigging  up  a  hay- 
wire transmitter  and  so  making 
possible  the  broadcast  of  Allied 
surrender  terms  to  the  Italian 
Navy.  The  feat  is  credited  with 
materially  expediting  that  sur- 
render [Broadcasting,  Nov.  8]. 

Mr.  Pierce  is  on  leave  from  the 
position  of  vice-president  in  charge 
of  engineering  of  the  Richards  ra- 
dio stations— WGR  Detroit,  WGAR 
Cleveland  and  KMPC  Los  Angeles 
— -to  which  he  was  recently  elected 
after  serving  for  13  years  as  chief 
engineer  of  WGAR. 

Gen.  Arnold  Honored 

Award  was  presented  by  Wil- 
liam J.  McGonigle,  VWOA  presi- 
dent, during  the  organization's  an- 
nual dinner  cruise,  held  at  the 
Hotel  Astor,  New  York.  Mr.  Mc- 
Gonigle also  awarded  the  Marconi 
Memorial  Medal  to  Gen.  Henry  H. 
Arnold,  Commanding  General, 
Army  Air  Forces,  in  recognition 
of  his  pioneer  work  in  the  use  of 
radio  in  aviation. 

Marconi  Medals  of  Achievement 
were  awarded  to  W.  J.  Halligan  of 
Hallicrafters  Co.,  T.  R.  McElroy 
of  McElroy  Mfg.  Corp.,  Ludwig 
Arnson  of  Radio  Receptor  Corp. 
and  E.  A.  Nicholas  of  Farnsworth 
Television  &  Radio  Corp.,  all  form- 
er wireless  operators  and  all  presi- 
dents of  industrial  radio  companies 
which  have  won  Army-Navy  "E" 
Awards. 

Maj.  Gen.  Harry  C.  Ingles,  Chief 
Signal  Officer,  U.  S.  Army,  Rear 
Adm.  Joseph  R.  Redman,  Director 
of  Naval  Communications,  Gen. 
Thomas  Holcomb,  former  Com- 
mandant of  the  Marine  Corps,  and 
Rear  Adm.  Joseph  F.  Farley,  form- 
er Director  of  Coast  Guard  Com- 
munications, were  elected  to  hon- 
orary membership  in  the  associa- 
tion. 

Paying  tribute  to  the  radio 
heroes  of  the  United  Nations,  the 
dinner  was  arranged  on  a  United 
Nations  theme,  with  diplomatic 
representatives  of  almost  every  one 
of  the  Allies  present.  Presentation 
of  the  awards,  in  several  cases  ac- 
cepted by  proxy  due  to  military 
exigencies  preventing  the  attend- 
ance of  the  award  winner  at  the 
dinner,  was  broadcast  on  NBC, 
11:15-11:30  p.m. 


MR.  PIERCE 


RICHARD  CONDON,  publicity  and 
promotion  director  of  20th  Century 
Fox  Corp.,  has  opened  an  office  under 
his  own  name  at  1  E.  57th  St.,  New 
York,  to  handle  publicity,  promotion 
and  public  relations.  Public  relations 
in  the  motion  picture  and  television 
fields  are  under  the  direction  of  Reg- 
inald Armour,  executive  vice-presi- 
dent. Max  Youngstein,  is  secretary- 
treasurer. 
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TODAY  devoted  to  a  speedy  victory; 

Baltimore  takes  another  great  stride  toward  industrial  leadership  in  the  post-war  world! 

The  great  Sparrows  Point  Plant  of  the  Bethlehem  Steel  Company  ranks  as  the  world's  greatest  tidewater  steel  plant. 
It  can  pour  out  steel  at  the  rate  of  8  tons  per  minute  to  feed  the  steel-hunger  which  will  exist  throughout  the  world 
when  post-war  reconstruction  sets  in. 

The  growth  of  Baltimore's  steel  industry  is  typical  of  the  growth  of  more  than  100  different  industrial  classifications  in 
Baltimore,  the  fastest-growing  big  city  in  the  East.  The  present  boom  is  an  acceleration  of  a  25-year  trend  of  growth 
and  expansion  in  industrial  output,  in  wage  earners,  and  in  payrolls.  Baltimore's  great  diversification  of  industry 
insures  continued  progress. 

Now  and  in  the  Peace  to  come,  Baltimore  is  one  of  America's  great  markets — a  sound  investment  for  your  advertising 
dollars.  Baltimore's  Number  One  advertising  medium  is  WBAL. 


>E  WATER  STEEL  PLANT 


MORROW  dedicated  to  Reconstruction! 


'Flyocracy' 


A  NEW  CONNOTATION  for  the  word  "bu- 
reaucracy" has  evolved  in  Washington.  Its 
progenitor  is  James  Lawrence  Fly,  since  1939 
chairman  of  the  FCC  and  since  that  time  the 
most  powerful  figure  in  radio.  He  brooks  no 
opposition  from  art,  industry,  the  military  or 
Congress.  He  fixes  the  rules  of  the  game. 

If  additional  evidence  of  Mr.  Fly's  cam- 
paign to  control  all  that  is  radio  were  needed, 
it  has  been  made  crystal-clear  during  the  last 
few  weeks,  despite  the  stress  of  war  conditions, 
and  with  radio  ill-prepared  to  offer  resistence. 
The  "duopoly"  order,  the  newspaper  owner- 
ship release  (which  at  best  is  but  a  half- 
measure)  ;  Order  118  which  would  bare  to 
the  public  gaze  all  contracts  and  records  of 
stations;  Order  119  to  require  networks  to 
record  everything,  and  which  infers  the  same 
for  all  stations;  and  now  the  open  defiance  of 
the  right  of  Congress  to  fix  appropriations  for 
Federal  agencies. 

Then,  of  course,  that  speech  before  FM 
Broadcasters  Inc.  which  was  little  short  of  in- 
sult to  650  deadly  serious  broadcasters  or  pros- 
pective broadcasters  who  were  hungry  for  facts 
on  the  Government's  FM  policy.  Instead  he 
gave  them  a  vaudeville  act. 

"Flyocracy"  isn't  new  to  those  in  radio  who 
have  lived  by  sufferance  of  the  FCC  since  Mr. 
Fly's  appointment  to  the  chairmanship.  The 
Administration  has  defended  the  Fly  rule — 
a  sort  of  divide  and  conquer  strategy.  Mr.  Fly 
never  liked  the  NAB  because  it  symbolized 
strength  and  unity  back  in  1939.  He  didn't  like 
networks — the  stronger  ones,  anyway — so  they 
became  a  couple  of  Wall  Street  corporations. 
Probably  no  Government  official  in  our  times, 
has  used  more  intemperate  or  abusive  lan- 
guage in  dealing  with  industry  or  public.  And 
no  official,  within  our  recollection,  has  been 
more  disdainful  of  Congress. 

In  testimony  recently  before  the  Senate 
Interstate  Commerce  Committee,  Mr.  Fly 
turned  figurative  handsprings  in  denying  the 
FCC  had  any  designs  upon  program  control 
or  anything  more  than  cursory  interest  in  busi- 
ness aspects.  Then  what  about  the  proposed 
rule  on  disclosure  of  all  contractual  aspects  of 
station  operations,  with  only  the  item  of 
financial  reports  held  confidential?  We  guess 
these  were  excluded  only  because  the  FCC  isn't 
authorized  by  statute  to  collect  such  statistics. 
Then,  in  the  face  of  the  equipment  and  man- 
power shortage,  the  FCC  wants  to  require  net- 
works to  record  everything.  The  same  rule 
wasn't  made  applicable  to  stations  because  it 
might  cause  "hardship". 

What  conceivable  purpose  could  these  pro- 
posed rules  serve  other  than  to  crack  down  on 
business  operations  and  programs?  The  rules 
may  say  nothing  about  either,  but  there  can  be 
no  question  about  intent.  They  spell  rate  regu- 
lation and  program  control — not  now,  but  step 
by  step,  when  they  become  expedient.  There 
are  laws,  which  cover  business  and  competi- 
tion. On  the  program  side,  networks  keep  all 
scripts  and  record  all  talks  anyway.  So  do 
many  stations,  for  their  own  protection.  The 


Federal  Trade  Commission  reviews  commer- 
cials by  the  carload. 

The  latest  manifestation  of  "Flyocracy" 
goes  to  the  House  Select  Committee  investiga- 
tion of  the  FCC.  Mr.  Fly  accuses  the  Com- 
mittee of  running  a  "propaganda  mill"  and 
an  "undercover"  campaign.  He  charges  the  ef- 
fort is  to  prevent  the  FCC  from  presenting 
its  case  so  the  $1,600,000  cut  in  FCC  appro- 
priations adopted  by  the  House  will  be  sus- 
tained in  the  Senate.  He  rushes  to  print,  evi- 
dently timed  for  the  usually  dull  news  week 
end,  to  get  his  story  across.  The  same  sort  of 
campaign  brought  the  resignation  of  Rep.  Cox 
as  chairman  of  the  Committee. 

Mr.  Fly  wants  to  save  Radio  Intelligence 
Division  and  Foreign  Broadcast  Intelligence 
Service — FCC  war  babies.  The  Joint  Chiefs 
of  Staff  advised  against  their  retention,  and 
despite  rather  strange  interludes,  the  House 
saw  the  same  way.  But  even  with  the  cut,  the 
FCC  would  have  some  $6,000,000  left.  That's 
just  about  $4,000,000  more  than  any  peace- 
time appropriation  for  the  FCC. 

It  all  boils  down  to  this.  Mr.  Fly  wants  radio 
rigidly  controlled,  if  not  Government-operated. 
He  wants  business  practices,  and  possibly  even 
rates  regulated.  He  wants  program  control; 
is  working  toward  it.  He  doesn't  like  news- 
paper ownership.  He,  more  than  any  man  in 
radio  annals,  dominates  the  FCC — membership 
as  well  as  staff. 

Mr.  Fly  is  No.  1  in  communications  in  the 
U.S.A.  by  dint  of  drive,  perserverance  and 
resourcefulness.  He  figures  in  world  com- 
munications, too,  by  virtue  of  his  chairmanship 
of  the  Board  of  War  Communications. 

Congress  writes  the  laws.  It  doesn't  make 
the  appointments  to  Federal  agencies.  As 
things  stand  now,  Congress  might  as  well  make 
the  FCC  a  one-man  commission,  and  save  the 
taxpayers'  money. 


Out.  ?4e5pect5  "To  — 


FRITZ  KREISLER  yields!  The  eminent 
inolin  virtuoso  will  perform  oy  radio — 
last  of  the  artistic  die-hards  to  capitulate. 
The  late  great  Paderewski,  shortly  hefore 
his  death,  fell  to  radio's  spell.  With  presi- 
dents, prime  ministers  and  potentates  regu- 
lar performers,  and  even  mind-readers  on 
the  air,  radio  indeed  has  few  untried 
talent  fields  left. 


Results  Attained 

TRADITIONALLY  conservative  by  the  very 
nature  of  their  calling,  bankers  have  been  well 
in  the  rear  of  the  radio  procession.  They  have 
been  cautious  in  turning  to  the  radio  just  as 
they  were  among  the  last  to  advertise  regularly 
in  newspapers. 

As  the  years  pass  and  more  bankers  turn  to 
radio,  a  fund  of  experience  stories  is  being 
built  up.  The  stories  depict  slightly  timid  ven- 
tures into  the  use  of  broadcast  stations,  some 
of  them  successful  and  some  not  so  successful. 
In  the  last  few  years  bankers  have  been  talking 
among  themselves,  especially  at  conventions  of 
the  Financial  Advertisers  Association. 

Their  reports  are  rapidly  becoming  success 
stories.  Collector  of  such  stories  is  the  Bulletin 
published  by  the  FAA.  On  another  page  of  this 
issue  case  histories  of  bank  broadcasts  are 
conservatively  told,  in  keeping  with  tradition, 
but  they  are  solid  stories  of  money  spent  and 
results  attained. 

Which  is  just  about  the  best  way  of  telling 
any  advertising  story. 


EDMUND  ABNER  LAPORT 

IF  RADIO  had  proved  a  disappointment, 
instead  of  the  path  to  his  job  as  manager 
of  the  engineering  division  of  RCA  Victor, 
Montreal,  Edmund  A.  (for  Abner)  Laport 
would  probably  be  pointing  a  recriminating 
finger  now  at  certain  people  in  Concord,  New 
Hampshire,  for  tossing  scraps  of  wire  and 
used  dry  cells  his  way  some  30  years  ago. 

Ed  Laport — born  in  Nashua,  N.  H.,  two  days 
before  Firecracker  Day,  1902 — edged  into  his 
teens  by  exhibiting  an  unusual  interest  in 
Morse  code.  His  youthful  hobby  prompted  a 
one-boy  salvage  campaign.  After  rounding  up 
odds  and  ends  of  wire  from  telephone  repair- 
men and  prying  garage  keepers  loose  from 
nearly-exhausted  dry  cell  batteries  which  were 
used  for  automobile  ignition,  Ed  strung  patched 
lines  to  the  homes  of  three  young  friends  so 
that  they  might  have  a  communication  system 
all  their  own. 

However,  the  four-way  network  died  a-born- 
ing  when  his  chums  found  telegraphy  "too 
much  trouble,"  so  Ed  made  it  a  solo  proposi- 
tion. 

Young  Laport  kept  right  after  the  dot-dash 
proposition  during  high  school,  but  also  found 
time  for  photography,  nature  study,  printing, 
welding,  mechanical  drawing — and  a  lot  more, 
too.  He  made  photo  exposures  by  the  light  of  a 
kerosene  lamp,  took  charge  of  his  church's 
print  shop,  and  filled  his  spare  moments  with 
adventures  in  Indian  lore,  woodcraft,  taxider- 
my, hunting,  fishing,  trapping,  basket-making, 
boat  building  and  water  color  painting. 

By  1919  Ed  had  his  own  crystal  receiving  set 
and  a  battery-powered  spark  coil  transmitter. 
In  the  spring  of  '20,  when  a  high  school 
senior,  he  ventured  down  to  Boston  to  take 
the  examination  for  a  second  class  commercial 
operator's  license.  He  failed.  "Buck  fever,"  he 
explains  in  retrospect. 

This  temporary  setback  merely  whetted 
Laport's  ambitions.  Several  months  later  he 
took  a  short  course  in  radio  and  won  a  first 
class  license.  His  credentials,  though,  proved 
no  open  sesame  to  radio,  so  he  found  himself 
back  in  New  Hampshire — working  on  farms 
and  drilling  artesian  wells. 

A  pogo  stick  would  be  useful  in  keeping  up 
with  Laport  for  the  next  three  years.  Among 
various  occupations  followed,  from  Concord 
to  Montana — a  shore-to-ship  radio  operator;  a 
Y  camp  counsellor;  radio  service  department 
demonstrator;  assistant  foreman  of  a  state 
prison  chair  factory  (Ed,  of  course,  was  an 
outsider  looking  in) ;  construction  laborer  in 
Lewis  and  Clark  National  Forest;  laboratory 

(Continued  on  page  42) 
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Today,  Tomorrouu  and  the  future  join  hands  at 

MILWAUKEE'S  RADIO  CITY 


For  the  first  time  in  local  radio  history,  AM,  FM  and  Television 
facilities  are  gathered  under  one  roof,  in  Milwaukee's  ultra-modern 
Radio  City.  In  operation  since  August,  1942,  Radio  City  is  pledged 
to  serve  Milwaukee  and  Wisconsin  with  the  finest  in  radio  .  .  .  today 
.  .  .  tomorrow  .  .  .  and  in  the  future. 

Today,  WTMJ,  The  Milwaukee  Journal  AM  Station  is  continuing 
its  record  as  Wisconsin's  best  programmed,  most  popular  radio  station. 


Tomorrow,  WMFM,  The  Milwaukee  Journal  FM  Station  will  be 
an  even  more  powerful  force  in  a  community  that  has  eagerly  ac- 
cepted the  advantages  of  static-free,  crystal-clear  FM  reception.  On 
the  air  since  April,  1940,  WMFM  is  the  oldest  FM  station  west  of 
the  Alleghenies. 

In  The  Future,  WMJT,  The  Milwaukee  Journal  Television  Station 
will  take  to  the  air.  Studio  and  engineering  facilities  for  WMJT  have 
already  been  installed  at  Radio  City. 


WMFM    WTMJ  WMJT 

FM  *  TELEVISION 


FM 

Member-American  Network 


AM 

Basic-N.  B.C. 
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assistant,  and  general  handyman 
on  a  mule  ranch. 

When  1924  rolled  around,  Laport 
began  to  take  root  in  his  chosen 
field  of  radio.  In  '27  he  was  sent 
on  an  important  five-month  mission 
to  China  to  install  RCA  shortwave 
transmitters  on  railway  cars  for 
Chang  Tso-Lin's  northern  army, 
then  at  war  with  Chiang  Kai-Shek's 
Kuomintang.  Shortages  of  skilled 
workmen,  electrical  supplies  and 
modern  tools,  and  language  handi- 
caps didn't  make  the  job  any  easier. 

"Capable  Chinese  engineers 
helped  overcome  difficulties,"  says 
Ed. 

While  on  his  China  assignment, 
Laport  cooperated  with  Myles  Re- 
gottaz,  then  an  RCA  traveling  rep- 
resentative and  now  Export  Man- 
ager of  the  Company,  in  negotiat- 
ing the  sale  to  the  Chinese  Ministry 
of  Information  of  a  high-power 
shortwave  transmitting  installa- 
tion intended  to  break  the  Japanese 
control  over  outbound  cable  com- 
munications. On  Dec.  6,  1930  La- 
port— back  in  the  USA —  received 
one  of  the  first  test  messages  sent 
out  from  that  station  direct  to  the 
United  States,  from  one  of  the  en- 
gineers who  had  assisted  him  in 
China. 

Upon  his  return  from  China  in 
1928,  Ed  was  engaged  in  building 
a  50  kw  transmitter  to  be  installed 
by  RCA  in  Italy.  His  willingness 
to  tackle  difficult  assignments  re- 
sulted in  a  trip  across  the  Atlantic 
to  Italy,  where  the  equipment  was 
set  up  at  Santo  Palombo,  20  miles 
south  of  Rome  in  the  reclaimed 
Pontine  marshes. 

With  only  a  brief  interlude 
working  for  Westinghouse  with 
new  U.  S.  stations,  Laport  returned 
to  Italy  in  1932  to  install  a  second 
50  kw  RCA  transmitter  at  Milan. 

In  '33  Laport  occupied  himself 
as  a  radio  consultant  and  with 
Wired  Radio  Inc.,  until  joining  RCA 
at  Camden  in  1936.  Two  years  later 
he  was  asked  to  set  up  a  new  or- 
ganization for  RCA  Victor  Ltd., 
Canadian  subsidiary  of  RCA,  in 
Montreal  for  the  design  and  devel- 
opment of  transmitters.  He  had 
that  organization  going  in  high 
gear  when  the  armed  forces  of  Can- 
ada and  her  sister  nations  in  the 
British  commonwealth,  as  well  as 
other  United  Nations,  called  for 
special  radio  equipment. 

An  important  phase  of  his  work 
at  the  present  time  is  to  select  and 
train  engineers,  and  to  provide 
them  with  facilities  for  develop- 
ment. "In  five  years  of  assimilat- 
ing young  engineers,"  Laport 
states,  "not  one  has  failed  to  meet 
our  expectations  and  not  one  has 
left  our  employ." 

Versatile  Ed  Laport,  who  still 
spends  at  least  an  hour  each  night 
studying  science  and  mathematics 
to  make  up  for  a  college  degree 
which  he  never  found  time  to  get, 


NOTES 


CHARLES  E.  DROUGHMAN,  medi- 
cally discharged  from  the  Army,  has 
been  added  to  the  sales  staff  of  WIP 
Philadelphia.  Before  entering  the  serv- 
ice, he  was  with  Philco  Distributors, 
Inc.,  Philadelphia. 

ADOLPH  FRANKEL,  former  staff 
assistant  to  Ralph  C.  Stuart,  manager 
of  the  Westinghouse  lamp  division, 
has  been  placed  in  charge  of  the  lamp 
division's  electronic  tube  sales  depart- 
ment. 

JAMES  DICKERT,  chief  engineer 
of  World  Broadcasting  System  in 
Chicago  and  since  the  transfer  of 
Reed  Wight  to  New  York  last  year  in 
charge  of  the  WBS  Chicago  office,  has 
been  moved  to  New  York  on  a  special 
reseai'ch  assignment  for  World  and  its 
parent  company,  Decca  Records  Inc. 
William  Hutchings  of  the  New  York 
WBS  sales  staff  has  been  appointed 
head  of  the  Chicago  office  and  George 
Brown,  former  assistant  to  Mr. 
Diekert,  is  now  WBS  chief  engineer 
in  Chicago. 

S.  A.  CISLER,  manager  of  WGRC 
Louisville,  on  leave,  has  been  pro- 
moted to  a  captain  in  the  Marine 
Corps.  He  is  stationed  in  El  Centre, 
Cal.,  as  group  radar  officer. 

H.  K.  CARPENTER,  vice  president 
and  general  manager  of  WHK  and 
WCLE,  Cleveland,  is  at  home  con- 
valescing from  a  fractured  leg  and 
sprained  ankle  suffered  in  a  fall. 

LT.  (j.g.)  VICTOR  O.  WATERS, 
former  special  assistant  to  the  Attor- 
ney General  in  charge  of  music  and 
radio  matters,  is  completing  basic 
training  at  the  Armed  Guard  School, 
Gulfport,  Miss.,  for  gunnery  duty. 

WILLIAM  SPEERS,  assistant  man- 
ager of  CROC  Hamilton,  Ont.,  has 
been  appointed  manager  of  CKRM 
Regina,  Sask. 

MARION  E.  HARRIS,  has  been 
named  assistant  station  manager  of 
KFSD  San  Diego.  An  account  exec- 
utive of  KMPC  Beverly  Hills,  Cal., 
Mr.  Harris  prior  to  1943  has  been 
with  Don  Lee,  Hollywood. 

JAMES  TUTTLE,  former  manager 
of  RCA  Victor  Distributing  Corp., 
Chicago,  has  transferred  to  the  gen- 
eral purchasing  department  of  the 
RCA  Victor  Division. 

DON  TAYLOR,  recently  released 
from  the  Coast  Guard,  has  joined  the 
promotion  and  merchandising  depart- 
ment of  KSO-KRNT  Des  Moines. 

FRED  PALMER,  manager  of  WCKY 
Cincinnati,  has  been  appointed  chair- 
man of  the  program  committee  for 
the  District  Rotary  Convention  to  be 
held  April  2  in  Cincinnati. 


has  no  regrets  over  his  globe-trot- 
ting. To  the  contrary,  his  travels 
have  offered  rich  opportunities  for 
his  three  principal  hobbies — hunt- 
ing, fishing  and  botany.  He  has 
found  and  identified  over  1,200  spe- 
cies of  flowering  plants  in  North 
America. 

But  ten-year-old  Robert  Edmund 
Laport  will  tell  you  that  his  Dad 
claims  the  "greatest  discovery  of 
all"  occurred  on  a  ship  bound 
across  the  Pacific  for  the  USA — 
Miss  Cora  Scheurer,  who  became 
Mrs.  Edmund  A.  Laport  in  1930 
after  a  two-year  courtship. 


Wardell  Heads  KGBX 

J.  GORDON  WARDELL,  for  six 
years  sales  manager  of  KGBX- 
KWTO  Springfield,  Mo.,  has  been 
named  general 
manager  of 
KGBX  by  H.  S. 
Jewell,  president 
of  S  p  r  i  ngfield 
Newspapers  Inc., 
whose  application 
to  acquire  con- 
trol, under  the 
FCC  multiple 
ownership  rule, 
of  the  Springfield 
Mr.  Wardell  Broadcasting  Co., 
licensee  of  KGBX,  is  pending  be- 
fore the  Commission.  Other  major 
staff  appointments  under  the  new 
management  which  began  opera- 
tions Jan.  1,  include:  Wayland 
Fullington,  program  director;  Den- 
nis White,  chief  engineer;  Fred 
McGhee,  news  editor.  George  P. 
Hollingberry  Co.  has  been  named 
station  representative.  KGBX  has 
been  an  NBC  outlet  for  eight  years. 


Springgate  to  KXOK 

V.  N.  (Bud)  SPRINGGATE  has 
been  appointed  sales  manager  of 
KXOK  St.  Louis,  according  to  an 
announcement  made  by  C.  L.  Thom- 
as, station  man- 
ager. Mr.  Spring- 
gate  has  been  in 
advertising  and 
radio  since  1927 
in  such  positions 
as  copy  writer, 
salesman,  sales 
executive  and 
sales  promotion 
man.  He  also  has 
„  *      .  had  considerable 

Mr.  Springgate  experience  in  the 
field  of  newspaper  promotion  and 
advertising.  A  veteran  of  the  first 
World  War,  Mr.  Springgate  served 
with  the  35th  Division  of  the  128th 
Field  Artillery. 


George  L.  Dumbauld 

GEO.RGE  L.  DUMBAULD,  vice- 
president  and  treasurer  of  Blaw- 
Knox  Co.,  died  Feb.  3  in  his  home 
in  Glenshaw,  suburb  of  Pittsburgh. 
He  was  61  and  had  been  with  the 
company  for  24  years,  joining  as  a 
controller  in  1920,  becoming  a  di- 
rector in  1929,  treasurer  in  1930 
and  vice-president  in  1936. 

HENRY  C.  L.  JOHNSON,  former 
advertising  manager  of  the  radio  divi- 
sion of  Sylvania  Electric  Products 
Inc.,  has  been  promoted  to  a  full  lieu- 
tenant in  the  Navy. 

REAU  KEMP  has  been  named  sales 
director  of  the  Warwick  Manufactur- 
ing Corp.,  producer  of  radio  and  elec- 
tronic equipment. 

DON  E.  GILMAN,  Western  division 
vice-president  of  the  Blue,  has  been 
elected  a  director  of  Hollywood  (Cal.) 
Chamber  of  Commerce. 

THOR  KROGH,  former  traffic  man- 
ager of  KFEL  Denver,  has  joined  the 
New  York  office  of  Broadcasting. 
Before  joining  the  KFEL  staff,  Mr. 
Krogh  served  3  years  in  the  Army. 


ELLA  MASON,  home  economics  ex- 
pert on  Food  and  Home  Forum,  heard 
on  WOR  New  York,  is  co-author  of 
Soybeans  from  Soup  to  Nuts  to  be 
published  by  Vanguard  Press,  New 
York,  this  month. 
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D.  E.  "Plug"  Kendrick 

President  and  General  Manager 

G.  F.  "Red"  Bauer 

Sales  Manager 
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Inaugurating  a  New  Era  in  Broadcasting . 


1  his  is  the 
American  Network!" 


That's  an  announcement  you'll  soon  be  hearing 
again  —  and  here's  what  it  will  mean  to  you 


/^VNE  DAY  SOON,  you're  going  to  sit 
down  by  a  radio  (a  very  special 
kind  of  radio) ,  tune  to  The  American 
Network  (a  very  special  kind  of  net- 
work), listen— and  get  the  surprise  of 
your  life ! 

There  will  be  something  different 
about  what  you  hear.  A  new  note  in 
the  programs.  A  note  of  individuality 
and  character  that  is  associated  with 
everything  you  hear  on  this  network— 
the  kind  of  individuality  and  character 
that  distinguishes  great  newspapers 
and  magazines. 

Because  The  American  Network 
will  be  a  network  with  a  definite  pro- 
gramming policy.  A  policy  of  bringing 
you  the  kind  of  programs  you  want  to 
hear— at  the  time  of  day  or  night  you 
want  to  hear  them. 


You'll  hear  the  best  of  everything 
—music,  drama,  comedy,  variety,  serv- 
ice material,  news— not  in  hodgepodge 
confusion,  but  in  a  well-ordered  pre- 
sentation that  will  furnish  all  the  en- 
tertainment and  information  you  want 
without  needless  duplication. 

You'll  hear  facts  about  what's  hap- 
pening in  the  world— and  about  prod- 
ucts—that you  can  rely  on. 

And  because  American  Network 
programs  will  be  quality  programs,  so 
will  the  broadcasting  and  reception 
of  them. 

For  this  will  be  FM  —  frequency 
modulation  —  one  of  the  most  talked 
about  developments  in  radio  today. 
Voices  and  music  are  reproduced  in 
their  full,  glorious,  natural  tones— the 
highest  notes  of  the  violin,  the  lowest 


notes  of  the  drum  reach  you  clearly. 
You'll  tune  the  receiver  just  once  — 
the  volume  won't  fade  or  swell.  And 
you  won't  be  annoyed  by  a  single 
stutter  of  static,  interference  or  out- 
side noise. 

*        *  * 

A  quality  network, The  American  Net- 
work will  be  made  up  and  owned  by 
quality  stations  located  throughout 
the  country,  each  station  reflecting  the 
character  and  policies  of  the  network. 

^  ^  ^ 

Never  before  in  the  history  of  radio 
have  so  many  Americans  felt  the  need 
for  a  new  approach  in  broadcasting 
and  new  methods  of  programming. 

With  the  birth  of  The  American 
Network,  combining  the  miracles  of 
FM  with  individuality  and  character 
of  purpose,  a  new  era  in  radio  broad- 
casting will  begin. 


\  The  American  Network,  Inc. 

Incorporated  in  1941 
LINCOLN    BUILDING    •    NEW    YORK    17,  N.Y. 
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OWI  PACKET,  WEEK  MARCH  6 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  March  6.  All  station  announcements  are  50  seconds  and 
available  for  sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing 
of  these  important  war  messages.  Each  X  stands  for  three  announcements  per  day  or 
21  per  week. 


STATION  ANNOUNCEMENTS 

NET-           Group                  Group  NAT.  SPOT 

WAR  MESSAGE                 WORK           KW                      01  PLAN 

PLAN    Aff.          Ind.       Aff.          Ind.  Live  Trans. 


Red  Cross   XX  XX  X 

Join  the  WAC    —  X  X 

Ceiling  Price  Lists    —         X  XX  X 

Fuel  Conservation    —         —  --         —  —         X  X 

Womanpower-War   Jobs   X 

Pay  Your  Taxes    X         —  __         —  —  — 


See  OWI  Schedule  of  War  Messages  98  for  names  and  time  of  programs  carrying 
war  messages  under  National  spot  and  Network  Allocation  Plans. 


Red  Cross  Drive  Heads  OWFs  Packet; 
Worn  an  power  and  Ceiling  Prices  Added 


In 

Charleston,  W.  Va. — 
WCHS  has  more 
listeners  than  all 
other  stations  com- 
bined. Ask  Crossley, 
he  knows! 


WCHS 

Charleston,  W.  Va. 
5000  on  580  •  CBS 


ENTERING  its  second  week  of  a 
campaign  to  raise  $200,000,000  for 
activities  during  the  next  12 
months,  the  Red  Cross  drive  for 
funds  continues  as  the  principal 
messsage  on  the  OWI  Domestic 
Radio  Bureau  packet  for  the  week 
beginning  March  6. 

To  increase  public  understand- 
ing of  lesser  known  Red  Cross 
operations,  network  producers  have 
been  assigned  specific  fields  for 
treatment  in  campaign  appeals. 
These  are:  (1)  blood  plasma  and 
surgical  dressings  (2)  morale, 
medical-social  health,  small  com- 
forts, etc.  (3)  clubs,  movies,  or- 
ganized recreation,  clubmobiles 
(4)  prisoners-of-war  and  world- 
wide inquiry  service  (5)  nursing 
and  first  aid  programs  (6)  hurri- 
cane, flood  and  other  disaster  re- 
lief. 

Two  New  Subjects 

Station  announcements  for  the 
Red  Cross  appeals  will  be  given  a 
distinctive  identification,  a  Sono- 
vox  introduction  preceding  the 
spoken  message.  The  transcrip- 
tions, as  in  the  case  of  other  cam- 
paigns, are  available  for  sponsor- 
ship and  are  regarded  as  suitable 
for  any  advertiser  who  has  spon- 
sored War  Bond  appeals. 

New  subjects  on  this  week's 
packet  are  Womanpower  and  Ceil- 
ing Price  Lists.  The  former,  as- 
signed only  on  the  Network  Allo- 
cation plan,  stresses  the  continu- 
ing need  for  women  workers  in 
war  plants  and  essential  services 
and  urges  women  not  now  em- 
ployed to  take  a  war  job. 

The  Ceiling  Price  Lists  cam- 
paign, promoted  through  the  Sta- 
tion Announcement  Allocation 
plan,  urges  housewives  to  compare 
prices  with  ceilings  set  by  OPA. 
It  is  part  of  the  overall  Food 
Fights  for  Freedom  program  to 
keep  food  costs  down  and  to  make 
rationing  effective.  Announce- 
ments are  considered  suitable  for 
sponsorship  by  chain  stores,  super- 
markets and  department  stores. 


Other  campaigns  scheduled  dur- 
ing the  week  are  Pay  Your  Taxes, 
Fuel  Conservation,  and  Join  the 
WAC.  Sponsorship  possibilities  for 
station  announcements  for  WAC 
recruiting  were  suggested  in  the 
Jan.  31  Broadcasting. 


Fuller  Named 

SID  FULLER,  production  manag- 
er of  KHJ  Hollywood,  has  been 
promoted  to  program  director  of 
Don  Lee  Broadcasting  System,  an- 
nouncement being  made  by  Willet 
H.  Brown,  network  vice-president 
and  assistant  general  manager.  He 
succeeds  Van  C.  Newkirk  who  re- 
cently resigned  to  give  full  atten- 
tion to  his  agency,  Broadcast  Ad- 
vertising Co.,  Los  Angeles.  Mr. 
Fuller  was  for  several  years  gen- 
eral manager  of  KGB  San  Diego 
before  coming  to  KHJ.  Simultan- 
eously with  his  appointment,  it  was 
announced  that  Tony  La  Frano, 
producer,  has  been  promoted  to 
war  program  director  of  the  Don 
Lee  Network  to  coordinate  govern- 
ment and  other  agency  wartime  ac- 
tivities. 


Brengel  to  Blue 

GEORGE  BRENGEL,  until  recent- 
ly with  the  National  Foundation 
for  Infantile  paralysis  as  assistant 
national  radio  director  in  charge 
of  radio  production,  has  joined  the 
Blue  as  assistant  commercial 
program  supervisor,  reporting  to 
Melvin  Wambolt.  Mr.  Brengel  was 
shortwave  program  producer  of 
CBS,  February-August,  1943,  and 
had  previously  served  as  program 
supervisor  and  casting  director  of 
Compton  Adv.,  New  York. 


RWG  Contracts 

CONTRACTS  between  Radio  Writ- 
ers Guild  and  NBC  covering  news- 
writers  and  between  RWG  and 
CBS  covering  shortwave  scripters 
are  "almost  ready  for  signature," 
according  to  a  guild  official,  who 
added  that  negotiations  are  con- 
tinuing between  the  guild  and 
CBS,  NBC  and  Blue  for  contracts 
covering  staff  continuity  writers. 


BEHIND 

KEN  CAMPBELL,  announcer  of 
CHEX  Peterborough,  Ont.,  has  been 
transferred  to  CJKL  Kirkland  Lake, 
Ont.  Tom  Holub,  former  announcer 
and  relief  operator  of  CJKL  is  now 
overseas  with  the  Canadian  Army 
Show  unit.  Bob  Hart,  former  CJKL 
announcer,  has  been  discharged  from 
the  Canadian  Army  for  medical  rea- 
sons, and  is  now  program  director  of 
CKRN  Rouyn,  Que. 

MRS.  W.  F.  McCREARY  (Peggy 
Fyfe),  announcer  of  CKX  Brandon, 
is  the  mother  of  a  boy. 

D.  A.  PATERSON  has  joined  the  an- 
nouncing staff  of  CKY  Winnipeg,  re- 
placing Earl  Cameron,  resigned. 

LORRAINE  DAUM  has  joined  the 
public  relations  department  of  CKY 
Winnipeg. 

IAN  ARROL  has  joined  the  announc- 
ing staff  of  CKWX  Vancouver,  com- 
ing from  CFAC  Calgary.  Prior  to  that 
he  was  with  CJOC  Lethbridge. 

DANNY  DEAVER,  announcer  of 
KUJ  Walla  WaUa,  Wash.,  has  joined 
KGFJ  Los  Angeles. 

ALAN  LISSER,  formerly  musical  di- 
rector, producer-announcer  at  KGNB 
Honolulu,  has  joined  KFRC  San 
Francisco  as  announcer. 

CHARLES  NOBLES  has  left  the 
Blue  announcing  staff  to  join  the  over- 
seas staff  of  the  OWI.  He  is  replaced 
by  Roger  Krupp,  formerly  announcer 
of  WTCN  Minneapolis. 

DAVID  ANDERSON,  who  has  been 
doing  news  broadcasts  for  NBC  from 
Stockholm,  has  been  transferred  to 
London.  NBC's  Bjorn  Bjornson,  for- 
merly stationed  in  Iceland,  has  been 
transferred  to  Stockholm. 

BRUCE  WALLACE  has  joined 
WTMJ-WMFM  Milwaukee  as  pro- 
gram director.  He  was  formerly  stu- 
dio manager  of  KOIL  Omaha. 

DOUG  RUCH,  transcription  opera- 
tor of  WJW  Cleveland,  is  the  father 
of  a  boy. 

STUART  JAMESON,  Dick  Gifford 
and  George  Kenville  have  joined  the 
announcing  staff  of  KHUB  Watson- 
ville,  Cal.  Former  announcer  Done 
De  Wald  is  now  traffic  manager. 

TOM  COLLINS  HALEY,  formerly 
with  WRC  Washington,  has  joined 
the  announcing  staff  of  WJW  Cleve- 
land. 

JOSEPH  STOVALL,  formerly  of 
KMOX  St.  Louis,  has  joined  WKRC 
Cincinnati  as  production  assistant  to 
the  WKRC  program  director. 

CHARLES  DINSMORE,  announcer 
of  WORL  Boston,  has  married  June 
Ingalls  of  Portland,  Me. 

DENNIS  KING  Jr.,  formerly  with 
WELI  WHLD  WBNY,  has  joined 
the  announcing  staff  of  WDRC  Hart- 
ford. 

BILL  MORGAN,  formerly  with 
WXYZ  Detroit,  has  joined  the  an- 
nouncing staff  of  WOAI  San  Antonio, 
Tex.  Bruce  Eagon  has  also  joined  the 
WOAI  announcing  staff.  He  formerly 
was  with  KTUL  Tulsa  and  KVOR 
Oolorada  Springs.  Other  new  addi- 
tions to  WOAI  include  Mrs.  Rena 
Blackmore,  continuity ;  Mrs.  Henry 
Altick,  continuity ;  Ruth  Robbins, 
traffic. 

ERIK  BARNOUW,  assistant  script 
editor  of  NBC  for  the  past  two  years, 
has  been  named  by  the  War  Depart- 
ment for  a  special  mission. 
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OHudw  turn  UHfloitMfocfo- 


The  Pacific  Coast  is  just  1,352 
miles  long  as  the  crow  flies.  It 
takes  a  lot  of  radio  stations  to 
cover  that  much  territory. 


■ 


Every  important  market  on 
the  Pacific  Coast  is  surround- 
edbymountains  5,000  to  15,000 
feet  high  which  are  a  barrier 
to  long  range  broadcasting. 


Each  year  the  people  out  here 
spend$13,000,000,000-andthat 
ain't  hay-$3,714  per  family  if 
you  really  want  to  know.  Fur- 
thermore, the  Pacific  Coast 
leads  all  other  regions  of  the 
U.  S.  in  per  capita  income. 


Half  of  the  Pacific  Coast  retail 
sales  are  made  outside  of  the 
counties  in  which  the  reg- 
ular Hooper  rated  cities 
are  located!  That  surprises 
you,  doesn't  it? 


A  special  Hooper  survey  (the 
largest  ever  made  on  the  Pa- 
cific Coast )  shows  that  in  many 
of  the  markets  outside  Los  An- 
geles, San  Francisco,  Portland 
and  Seattle  60%  to  100%  of  the 
listeners  aue  tuned  to  DonLee. 


Only  Don  Lee,  with  34  stations 
can  give  you  complete  Pacific 
Coast  coverage.  In  fact,  if  your 
radio  program  isn't  released 
over  Don  Lee,  a  lot  of  Pacific 
Coast  families  can't  hear  it  no 
matter  how  good  it  is. 

-    J   ■    .      -    ■■■   - 


More  than  9  out  of  every  10 
Pacific  Coast  families  live 
within  25  miles  of  a  Don  Lee 
station— no  other  network  can 
make  that  statement. 


-Kin  other  words,  you  can't  get  your  full  share  of  the 
Pacific  Coast's  $13,000,000,000  unless  you  buy  Don  Lee. 


THOMAS  S.  LEE,  President 
LEWIS  ALLEN  WEISS,  Vice-Pres.,  Gen.  Mgr. 
551 5  MELROSE  AVE.,  HOLLYWOOD  38,  CALIF. 
Represented  nationally  by  John  Blair  &  Co. 


THE       NATION'S       GREATEST       REGIONAL  NETWORK 


|5,000  WATTS 
|dAY  and  NIGHT 
*  600  KC  * 

\  Outlet  (o*  Mottled 

PAUL  H.  RAYIWK  CO. 


BEN  GREER  has  been  named  pro- 
gram director  of  KSAL  Salina,  Kan., 
replacing  Bob  Atherton  who  now  is 
program  director  of  WMO  Memphis. 
Dean  Ayers  has  joined  the  KSAL 
announcing  staff. 

WALDO  MAYO,  musical  director  of 
WLIB  Brooklyn,  was  recuperating 
last  week  in  Doctor's  Hospital,  New 
York,  from  a  heart  attack. 

TOBE  REED,  announcer  on  NBC 
Bob  Burns  Show,  and  Bette  Reed,  of 
Beverly  Hills,  Cal.,  were  married 
Feb.  1. 

COURTENAY  SAVAGE,  of  Army 
Forces  Radio  Service,  has  been  as- 
signed writer  of  the  five-weekly 
comedy-drama,  Aunt  Mary,  sponsored 
by  Ben  Hur  Products  Inc.  on  NBC 
Pacific  stations. 

JACK  HOOLEY,  BBC  traffic  man, 
has  been  named  assistant  to  Stephen 
A.  Fry,  traffic  manager  of  BBC,  New 
York.  He  was  scheduled  to  leave  last 
week  for  a  three-month  visit  to  Lon- 
don. 

ED  HENNESSY,  formerly  with 
WRBL  Columbus,  Ga.,  has  joined  the 
announcing  staff  of  KWK  St.  Louis. 

RAY  DADY,  news  commentator  of 
KWK  St.  Louis,  continued  his  three- 
daily  programs  from  his  home  while 
recovering  from  an  attack  of  pneu- 
monia. Special  wires  were  installed 
to  facilitate  the  broadcasts. 

MILDRED  FORD,  formerly  of 
WBTM  Danville,  Va.,  has  joined  the 
announcing  staff  of  KPLT  Paris,  Tex. 
Dorothy  Thompson,  new  to  radio,  has 
joined  KPTL  as  head  of  the  continuity 
department. 

TOM  G ARLINGTON  has  joined  the 
announcing  staff  of  KGVO  Missoula, 
Mont,  replacing  Herbert  Pijan  who 
has  resigned  to  joined  the  faculty  of 
Montana  State  College. 

FRED  PELLE  and  Cal  Smith  have 
resigned  from  the  announcing  staff  of 
WMMN  Fairmont,  W.  Va.  Bob  Fra- 
zier,  formerly  chief  announcer  of 
WFBG  Altoona,  Pa.,  has  joined  the 
WMMN  announcing  staff. 

JULIUS  HABER,  director  of  public 
relations  of  RCA-Vivtor  in  Camden, 
N.  J.,  is  the  father  of  a  boy. 

JOHN  KELLY,  publicity  director  of 
KYW  Philadelphia,  has  been  accepted 
for  Navy  service  and  is  awaiting  call 
for  active  duty. 

BETH  BARNES,  production  direc- 
tor of  WSB  Atlanta  has  resigned  to 
become  assistant  to  Arch  Oboler.  She 
will  help  produce  Everything  for  the 
Boys. 

DOUG  ARTHUR,  program  director 
of  WIBG  Philadelphia,  is  the  father 
of  a  girl. 

MARION  BASEL,  who  recently  re- 
signed from  the  announcing  staff  of 
KYW  Philadelphia,  will  be  known  as 
Mel  Basel  on  the  announcing  staff  of 
WIP  Philadelphia. 

GEORGE  LILLEY,  former  publicity 
director  of  WCAU  Philadelphia,  has 
joined  the  New  York  publicity  staff 
of  Steve  Hannagan,  Inc.,  to  handle  the 
publicity  for  the  three  Coca-Cola  net- 
work shows. 

RONALD  DAWSON,  production 
manager  of  WIP  Philadelphia,  has 
resigned  to  become  a  drama  director 
for  CBS  New  York. 

BOB  LARRABEE,  formerly  of 
WCOA  Pensacola,  has  joined  the  an- 
nouncing staff  of  WBYN  Brooklyn. 

JERRY  McGILL,  director  of  Big 
Town  on  CBS,  is  the  father  of  a  boy. 

JOHN  ALLEN  WOLF,  CBS  an- 
nouncer, is  the  father  of  a  girl. 

NICK  DRAGONETTE  has  joined  the 
announcing  staff  of  WPEN-FM,  Phila- 
delphia. 


TIMELY  TOPIC  is  illustrated  here 
by  Corwin  Riddell,  news  chief  of 
WOAI  San  Antonio,  as  he  conducts 
his  fortnightly  news  forum  at  the 
San  Antonio  Aviation  Cadet  Re- 
habilitation Center.  The  open  dis- 
cussions are  for  the  benefit  of 
hospitalized  cadets  and  flyers  re- 
turned from  combat  duty,  and  are 
under  the  auspices  of  the  Red 
Cross. 


FRED  HOLT,  formerly  of  WCLO, 
Janesville,  Wis.,  has  joined  WOWO- 
WGL  Fort  Wayne,  Ind.,  as  news- 
caster. 

BOB  CARYLE,  former  program 
manager  of  WSRR  Stamford,  Conn., 
was  inducted  into  the  Army  Feb.  7. 
He  is  now  Private  Robert  N.  Ickes. 

JOSEPH  R.  TROTT  JR.,  formerly 
with  NBC  Hollywood,  has  joined  the 
announcing  staff  of  WSPA  Charles- 
ton. 

CHARLES  A.  MANGANAO  has  been 
named  head  of  traffic  of  NBC's  Inter- 
national Division  succeeding  Lawrence 
Ruddell.  Mr.  Manganao  has  been  with 
NBC  for  the  past  three  years. 

KATHRYN  CAMPBELL,  office  man- 
ager of  CBS  London  Bureau,  who  ar- 
rived in  New  York  recently  for  a  vaca- 
tion, was  guest  of  honor  at  a  CBS 
luncheon  at  the  Berkshire  Hotel,  New 
York,  on  Feb.  9. 

BETTY  ULIUS,  formerly  on  the 
production  staff  of  the  Transamerica 
Broadcasting  &  Television  Corp.,  New 
York,  has  been  appointed  continuity 
director  of  WBYN  Brooklyn. 

I.  H.  SCHWARTZ  has  joined  the 
news  staff  of  WLW-WSAI  Cincinnati. 

WARREN  K.  DEEM,  announcer  of 
WTAM  Cleveland,  has  been  trans- 
ferred to  the  WTAM  production  de- 
partment. He  recently  married  Lola 
Jeanne  Albright,  formerly  of  WTAM 
and  more  recently  with  WJW  Cleve- 
land. 

CATHARINE  MOORE,  formerly  of 
KNOX  Knoxville,  has  joined  WHBQ 
Memphis. 

GENE  WILKEY  has  been  named  as- 
sistant program  director  of  WCCO 
Minneapolis.  He  formerly  was  with 
WDOD  Chattanooga,  Tenn. 

JIM  LISTER,  formerly  with  WAIR 
WFMD  WCLO  and  program  director 
of  KSRO,  has  been  accepted  as  a 
scholarship  student  at  the  Pasadena 
Community  Playhouse  at  Pasadena, 
Cal. 

KATHERINE  FOX,  public  service 
director  and  coordinator  of  war  ac- 
tivities for  WLW-WSAI  Cincinnati, 
has  been  made  chairman  of  entertain- 
ment for  the  annual  dinner  which 
will  launch  the  War  Fund  drive  of 
the  American  Red  Cross  in  that  area. 

GEORGE  PRO  VOL,  program  director 
of  KDYL  Salt  Lake  City,  has  been 
named  vice-president  of  the  newly  or- 
ganized Intermountain  Radio  Council, 
which  met  recently  in  Salt  Lake  to 
adopt  a  constitution. 


War  Ad  Project 

SELLING  the  use  of  war  adver- 
tising themes  to  the  country's  na- 
tional advertisers  is  a  recently  or- 
ganized sales  force  of  some  350 
media  representatives  who  are  con- 
tacting their  clients  not  as  sales- 
men of  time  or  space,  but  as  rep- 
resentatives of  the  War  Advertis- 
ing Council  to  urge  greater  use  of 
advertising  in  the  war  effort.  Proj- 
ect, directed  by  John  Sterling  of 
This  Week  magazine,  embraces  re- 
gional and  local  committees  whose 
members  include  agency  and  ad- 
vertiser representatives  as  well  as 
time  and  space  salesmen.  Two  mem- 
bers of  the  Council  staff  are  devot- 
ing full  time  to  supplying  material 
and  information  to  the  sales  force 
for  this  project,  which  the  Council 
regards  as  its  most  important 
single  activity  of  the  year. 


Mr.  Matthews 


War  Hits  WGKV  Feb.  1 
As  Four  Enter  Service 

AS  IT  MUST  to  all  stations,  the 
effect  of  those  "Greetings"  has 
finally  hit  WGKV  Charleston,  W. 

Va.  in  force.  The 
first  of  February 
the  mass  migra- 
tion took  place 
when  the  manag- 
er, director  of 
women's  activi- 
ties, copy  chief 
and  promotion 
manager,  and  his 
replacement  all 
felt  the  call.  Nan- 
cy Flournoy 
joined  the  Red  Cross,  Worth  H. 
Kramer,  manager,  was  commis- 
sioned a  lieutenant  (j.g.)  in  the 
Navy,  and  Julius  Glass,  copy  chief 
and  promotion  manager  got  his 
serial  number.  His  replacement, 
Mrs.  Scott  Camp,  Jr.,  after  about 
two  weeks  decided  to  join  her  hus- 
band before  he  goes  overseas. 

It  now  stacks  up  with  Joe 
Matthews,  former  director  of  op- 
erations, as  manager  pro  tem;  Phil 
Vogel,  former  traffic  manager,  is 
now  also  program  director;  John 
McLean,  is  chief  announcer  and 
sports  director;  and  Gil  Canfield, 
former  director  of  music  and  li- 
brary, has  the  added  duties  of  copy 
and  promotion.  Added  to  the  staff 
is  Mel  Swillinger,  formerly  of 
WTOP  Washington,  who  is  now 
chief  engineer. 


KENNETH  EVANS,  former  an- 
nouncer of  WOL  Washington,  is  now 
freelancing.  He  is  currently  handling 
newscasts  at  WMAL  Washington  for 
Senate  Beer. 

JACK  FAULKNER,  of  WTSP  St. 
Petersburg,  Fla.,  is  the  father  of  a 
boy. 

BILL  LOWERY,  special  events  an- 
nouncer of  KTHS  Hot  Springs,  Ark., 
has  been  named  chief  announcer.  Nor- 
man Knight,  of  the  KTHS  public  re- 
lations dept.,  has  been  named  promo- 
tion director. 

JIM  McVEIGH,  formerly  of  KYA 
and  KFRC  San  Francisco,  has  been 
promoted  to  captain.  He  enlisted  in 
the  Army  Air  Force  as  a  private  less 
than  two  years  ago.  Capt.  McVeigh  is 
now  stationed  at  Atlanta. 

MORE  THAN  2,012,000  persons 
have  visited  CBS  playhouses  and  stu- 
dios during  the  course  of  a  year,  while 
another  1,368,000  have  visited  500 
studios  of  the  network's  affiliates  to 
watch  programs. 
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We're  sure  you've  seen  KOA  Pens  all  over  the 
country.  There  are  "litter'  ally  hundreds  of  them, 
all  belonging  to  long-time  KOA  Advertisers  who 
have  been  feasting  for  years  on  the  fat  of  KOA's 
coverage  area. 

It's  really  quite  a  feat,  in  these  days  of  rationing, 
to  have  a  larder  full  of  bacon... or  "Sales  Results" 
...cured, in  KOA's  own  style,  with:  50,000  Watt 
Power;  7  State  Coverage;  Top  NBC  Programs; 
69%*  Listener  Loyalty;  68.8%**  Dealer  Preference. 

No  "Brown  Ration  Points"  needed... it's  first  come, 
first  served.  So  don't  just  let  your  mouth  water, 
order  some  KOA  "Sales  Results"  noiv!! 


*NBC  Survey  Tale  of 412  Cities 
%  Ross  Federal  Survey 


REPRESENTED    NATIONALLY  BY 


Few  Stations 
n  the  Nation 
Can  Equal  KOA's 
Dominance 


REACH 

ORE  PEOPLE 


MORE  BUYING 


than  ever  in  the 

SALT  LAKE 
MARKET 


UTAH'S  NBC  STATION 


Overseas  Branch 
Revamped  by  OWI 

Klauber  Takes  Active  Part  in 

Reorganization  Program 

A  REORGANIZATION  of  the 
Overseas  Branch  of  the  Office  of 
War  Information,  involving  the 
resignation  of  three  of  its  highest 
officials  and  the  appointment  of  two 
officers  of  the  Branch  to  high  ad- 
ministrative posts,  was  announced 
last  week  by  Elmer  Davis,  OWI 
director. 

Mr.  Davis  told  reporters  at  a 
press  conference  in  New  York  he 
had  reached  an  agreement  with 
Robert  Sherwood,  director  of  the 
Branch,  to  enable  the  agency  to 
meet  "most  effectively"  its  grow- 
ing responsibilities  in  the  field  of 
psychological  warfare.  He  declined 
to  discuss  reports  that  he  had  de- 
manded dismissal  of  the  three  Sher- 
wood aides  and  that  the  matter  had 
been  carried  to  the  White  House. 

Klauber  Participates 

Present  at  Mr.  Davis'  conference 
was  Edward  Klauber,  former  CBS 
executive  vice-president,  now  asso- 
ciate director  of  OWI.  Mr.  Klauber 
was  reported  to  have  recommended 
the  reorganization  of  the  Overseas 
Branch. 

Mr.  Davis  said  he  had  accepted 
the  resignations  of  James  P.  War- 
burg, Deputy  Director  for  Psy- 
chological Warfare  Policy;  Joseph 
Barnes,  Deputy  Director  for  At- 
lantic Operations;  and  Edd  John- 
son, Chief  of  the  Editorial  Board 
of  the  New  York  office. 

Edward  W.  Barrett  was  appoint- 
ed Executive  Director  of  the  Over- 
seas Branch  under  Mr.  Sherwood, 
a  new  post  created  by  Mr.  Davis. 
Mr.  Barrett  was  former  chief  of 
the  News  and  Feature  Bureau  of 
the  Branch  and  recently  returned 
from  an  assignment  in  the  Mediter- 
ranean and  North  European  the- 
atres of  war.  He  was  previously 
associate  editor  of  Newsweek. 

Named  as  Assistant  Executive 
Director  to  Mr.  Barrett  was  Thur- 
man  L.  Barnard,  who  has  been 
chief  of  the  Outpost  Service  Bureau 
of  the  Overseas  Branch.  He  was 
formerly  vice-president  of  N.  W. 
Ayer  &  Son,  advertising  agency. 

Mr.  Warburg  had  been  with  the 
OWI  since  its  inception,  having 
joined  the  old  Office  of  the  Coor- 
dinator of  Information  a  predeces- 
sor agency,  in  August  1941.  He  is 
a  former  assistant  secretary  of  the 
Treasury,  and  has  written  a  num- 
ber of  books  on  economics  and 
politics.  Mr.  Barnes  had  been  for- 
eign editor  of  the  New  York  Herald 
Tribune  before  coming  into  OWI 
in  1942.  Mr.  Johnson  had  been 
foreign  news  editor  of  CBS  and  had 
done  newspaper  and  magazine  work 
before  joining  OWI. 

Both  Mr.  Barrett  and  Mr.  Bar- 
nard were  in  Washington  later  in 
the  week  conferring  with  OWI  of- 
ficials. They  were  at  Mr.  Davis' 
conference  which  was  held  Monday 


NAVY  COMES  THROUGH  with  the  "first  recordings  ever  made  during 
actual  naval  battle".  Lt.  Charles  Dillon,  former  radio  director  of  the 
American  Red  Cross,  holds  the  microphone  near  the  carrier's  air  officer 
to  pick  up  his  conversation  with  one  of  th  ship's  planes  circling  above  a 
German  U-Boat.  Lt.  Marvin  Royston,  (right),  previously  an  NBC-Blue 
engineer  in  Chicago,  records  the  ship-to-plane  conversation  on  the  sound 
film.  One  of  the  ship's  officers  plots  the  chart  in  the  foreground.  First  of 
these  recordings  was  heard  on  Blue,  Jan.  28  [Broadcasting,  Jan.  31]. 


in  New  York.  Mr.  Barrett  will  di- 
rect the  Overseas  Branch  until  Mr. 
Sherwood  returns  from  a  trip  to 
London. 

It  appeared  that  the  administra- 
tive changes  effected  by  Mr.  Davis 
will  result  in  closer  supervision 


of  Overseas  policies  from  Wash- 
ington, making  for  greater  coor- 
dination with  State  Dept.  and  Psy- 
chological Warfare  Board  activi- 
ties. The  operations  of  the  Branch 
in  New  York,  however,  will  be  left 
I  virtually  unchanged. 
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IDEA-CONDITIONING 

...that's  the  formula  that  makes  WHN 
a  success  with  listeners  and  clients 


Ideas  count  at  WHN  . . .  ideas  that  mean  doing 
a  thing  a  little  different  (and  better)  .  .  .  ideas 
that  have  brought  WHN  listeners  some  of 
radio's  really  outstanding  programs. 

Like  Dick  Gilbert  .  .  .  who  sings  with  records! 

Here  was  an  idea  with  snow-flake  uniqueness 
that  took  the  "make-believe"  out  of  recorded 
ballrooms,  brought  listeners  flocking  to  the  pro- 
gram, and  made  radio  editors  say  trite  but 
always  pretty  things  as:  "Refreshing"— 'Gilbert 
is  unique"— "a  swell  show." 

Agencies  say  pretty  things,  too.  Like  this  one 
from  Huber  Hoge  who  sold  books  on  Gilbert's 
show:  "/  almost  sat  down  and  wrote  a  postcard 
requesting  the  book  myself!"  And  the  one  from 


50,000  WATTS  IN  THE  NATION'S  NO.  I  MARKET/ 


Weiss  and  Geller  which  said:  "The  client  and 
the  agency  are  very  much  pleased  with  the 
amount  of  mail  you  have  received." 

Programs  with  ideas,  like  Dick  Gilbert's,  are 
typical  of  the  WHN  desire  to  bring  something 
new  and  outstanding  to  radio  listeners.  We 
call  it  "/c/ea-Conditioning." 

Idea-Conditioning  that's  ideally  conditioned  for 
New  York  tuner  in-ers. 


Represented  by 
RAMBEAU 


SKIES  FLV  HIGH 
^KHVOU  BUV 


b  n  L  T  I  m  0  R  E '  s 
Blue  network  Outlet 

John  Elmer  Geo.  H.  Roeder 

President  Gen.  Manager 

fa       FREE  &  PETERS 
Exclusive  Naikmal  Rep* 


...  also  selling  many 
other  products  on  many 
other  stations. 


fifufy  PROGRAMS 


George  E.  Halley 

TEXAS  RANGERS  LIBRARY 

HOTEL  PICKWICK     •     KANSAS  CITY,  MO. 


NON  -  CONTROVERSIAL 
statement  of  United  States 
racial  problems  is  embodied 
in  six  quarter-hour  broad- 
casts started  on  CBS  Pacific  sta- 
tions under  the  title  of  These  Are 
Americans — Series  II.  Weekly  pro- 
grams concern  scientific  facts 
about  race;  situation  of  the  Negro 
in  Los  Angeles  and  West  Coast; 
as  well  as  the  Negro  contribution 
to  armed  forces,  industry,  agri- 
culture, the  arts  and  sciences. 
Prominent  Negro  and  white  leaders 
in  these  fields  are  featured.  Pre- 
sented under  auspices  of  Committee 
for  Home  Front  Unity  and  Little 
Tokio  Committee,  Council  of  Social 
Agencies,  series  is  supervised  by 
Frances  Farmer  Wilder,  CBS  Hol- 
lywood director  of  education. 

*  *  * 

Story  Dramas 
DESIGNED  to  increase  interest  in 
children's  literature  through  im- 
provement in  speech  and  oral  read- 
ing, the  Children's  Theatre  Council 
of  Binghamton,  N.  Y.,  has  inaug- 
urated a  new  series  of  programs 
over  WNBF  Binghamton.  The 
weekly  quarter-hour  broadcast,  a 
part  of  the  regular  school  curricu- 
lum in  literature,  features  partici- 
pation by  boys  and  girls  who  are 
assisted  by  a  story  teller  in  pre- 
senting stories  in  dramatized  form. 
In  addition  to  developing  a  keener 
interest  in  dramatics,  students  are 
also  taught  to  become  more  critical 
listeners. 

*  *  * 

Children's  Stories 
TO  CREATE  an  informal  atmos- 
phere suggesting  story-telling  in 
the  home,  children  attending  the 
broadcasts  of  Let's  Listen  to  a 
Story,  now  heard  on  WMCA  New 
York,  are  encouraged  to  interrupt 
the  narration  with  their  questions. 
Emphasizing  contemporary  chil- 
drens  books,  the  quarter-hour  Sun- 
day feature  is  conducted  by  Dr. 
Myrtle  McGraw,  child  psychologist. 
Series  is  an  outgrowth  of  a  confer- 
ence between  the  station  and  child 
welfare  agencies  to  find  ways  in 
which  radio  could  help  combat  ju- 
venile delinquency. 

War  Vet  Series 
WOUNDED  soldiers  interned  at 
the  Halloran  General  Hospital, 
Staten  Island,  N.  Y.,  are  inter- 
viewed in  a  weekly  half-hour  se- 
ries conducted  by  Stan  Lomax, 
sports  announcer  on  Mutual.  Mem- 
bers of  the  hospital  staff,  includ- 
ing chefs  and  nurses,  and  enter- 
tainers, are  also  heard.  Program 
emphasizes  the  care  and  attention 
received  by  the  men. 

*  *  * 
Adults  Only 

FOR  THOSE  interested  in  bring- 
ing up  children  and  the  problems 
pertaining  thereto,  WOR  New 
York  is  presenting  a  Saturday 
half-hour  For  Parents  Only  series, 
conducted  by  Mrs.  Sidonie  Gruen- 
berg,  director  of  the  Child  Study 
Assn.  of  America,  and  featuring 
child  specialists.  Program  considers 
problems  concerning  children,  both 
young  and  teen-age. 


Service  Guests 
PRESENTED  in  co-operation  with 
the  Army,  Navy  and  Marine  Air 
Forces,  the  Blue  Network  pro- 
gram Captain  Midnight,  Mondays 
through  Fridays,  6:45-7:00  p.m., 
will  present  actual  flying  heroes 
on  each  Tuesday  and  Thursday 
broadcast  until  June.  The  flyers 
will  describe  air  battles  in  which 
they  participated  and  urge  citizens 
to  buy  more  war  bonds  and  salvage 
materials  vital  to  the  war  effort. 
The  Wander  Co.,  Chicago  (Oval- 
tine),  sponsors  of  the  program, 
will  omit  its  commercials  to  pro- 
vide time  for  the  flyer's  interviews. 
Hill  Blackett  &  Co.,  Chicago,  is  the 
agency  handling  the  account. 

Junior  Jive 

ORIGINATING  from  Boys'  Club 
of  Hollywood  (Cal.),  a  weekly  half- 
hour  program  of  recorded  music 
and  live  talent,  titled  Junior  Night 
Club,  has  been  started  on  KGFJ 
Los  Angeles.  Founded  by  local  As- 
sistance League  to  aid  in  curbing 
juvenile  delinquency  problem,  the 
club  offers  teen-agers  recreational 
opportunities.  With  Harry  Koplan 
as  m.c,  dance  records  furnished  by 
the  station  feature  a  different  band 
leader  each  week. 

*      *  * 

Police  Program 

POLICE  DEPARTMENT  in  New 
York  City  through  the  Bureau  of 
Missing  Persons  and  Juvenile  Aid 
Bureau  is  presenting  a  series  of 
quarter-hour  programs  twice-week- 
ly on  WWRL  New  York  under  the 
title  Vanishing  Americans  and 
Police  Alarms.  A  local  detective 
discusses  juvenile  problems  and 
presents  case  histories  of  various 
juvenile  delinquents. 

Parliament  Report 

WEEKLY  Report  From  Parlia- 
ment Hill  is  being  aired  on  CHML 
Hamilton,  Ont.,  by  the  members 
of  Parliament  representing  the 
constituencies  covered  by  CHML. 
Three  members  take  turns  each 
Saturday  night  to  tell  in  a  quar- 
ter hour  program  the  happenings 
of  the  week  on  Parliament  Hill. 


TOKYO  RAIDER  Col.  John  H. 
Hilgen  (1),  leader  of  one  of  the 
flights  on  the  Doolittle  force  gives 
a  first-hand  account  of  his  combat 
experience  on  the  AAF  Tactical 
Center's  program  over  WDBO 
Orlando.  Each  Thursday,  8:30-8:55 
p.  m.,  the  Center's  public  relations 
office  presents  an  air  hero  who  tells 
of  the  action  he  has  seen.  Pfc.  Ro- 
bert S.  Maurer,  writer  and  produc- 
er of  the  series,  previously,  with 
CBS  and  the  Kaufman  Agency, 
Washington,  gives  the  colonel  last 
minute  instructions  while  Cpl.  Ro- 
bert Cannon  reviews  his  part  in 
the  script. 

*  *  * 
News  Feature 

REMOTE  PICK-UPS  of  spot  news 
events  in  Philadelphia  is  being  de- 
veloped by  WIP  in  the  development 
of  a  News  in  Action  feature.  An 
attempt  is  made  to  augment  the 
regular  news  item  by  giving  the 
listener  color  and  background  ma- 
terial as  is  the  custom  of  the  local 
newspapers  in  covering  important 
news  happenings.  The  WIP  mobile 
unit  is  rushed  to  the  scene  of  a 
news  event,  making  transcriptions 
on  the  spot.  Recordings  are  then 
rushed  back  to  the  studio  for  broad- 
cast to  compliment  regular  news 
items. 

*  *  * 
College  Forum 

A  COLLEGE  FORUM,  Religion 
in  Today's  World,  introducing  stu- 
dent speakers  from  local  college 
religious  clubs,  is  now  heard  in  a 
series  of  weekly  quarter-hour  pro- 
grams over  WQXR  New  York.  Stu- 
dents point  out  practical  examples 
of  cooperation  among  religious 
groups  at  various  colleges. 

*  ♦    •  + 

Marines  on  Air 
FEATURING  Marines  just  re- 
turned from  combat  areas,  a  week- 
ly quarter-hour  transcribed  series 
These  Are  the  Marines  has  been 
started  on  KMTR  Hollywood.  Pro- 
gram is  written  and  narrated  by 
Staff  Sgt.  John  Whitehead  of  Ma- 
rine Corps  Public  Relations  office. 
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A  NEW  RESOURCE 
HAS  BEEN  DEVELOPED 


J.HE  wealth  of  America  has  been 
wrought  from  her  natural  resources 
of  fertile  lands,  wide  forests  and 
rich  mineral  deposits  by  the  brains 
and  muscles  of  her  people. 

But  another  resource  is  now 
available.  A  new  source  of  wealth 
and  well-being  has  been  develop- 
ing gradually  and  almost  unnoticed 
which  is  tremendously  important 
today  and  of  still  greater  impor- 
tance for  tomorrow. 

This  new  resource  is  the  research 
laboratory. 

Today,  in  hundreds  of  industrial 
and  college  laboratories,  trained 
minds  are  expanding  the  world's 
knowledge,  and  applying  the  results 
of  research  to  industry  and  to  war. 

In  the  Bell  System,  research  has 
always  been  a  fundamental  activity. 


The  telephone  was  invented  in  a 
research  laboratory.  And  for  years 
Bell  Telephone  Laboratories  has 
been  the  largest  industrial  labora- 
tory in  the  world. 

Underlying  modern  research  is 
the  realization  of  vast  latent  values 
in  nature.  Although  the  lone  genius 
does  from  time  to  time  bring  to 
light  some  part  of  these  hidden 
values,  only  organized  scientific 
research  can  assure  the  thorough 
exploration  that  will  render  the  full 
measure  of  use  for  human  welfare. 

Research  means  imagining  and 
experimenting.  It  means  the  search- 
ing out  and  bringing  together  of 
facts.  It  means  clear  statements 
of  problems,  precise  measurements 
and  keen  analysis.  It  means  tena- 
cious following  along  unexpected 
paths. 


These  are  the  procedures  of 
research.  Its  consummation  is  the 
grasping  by  subtle  minds  of  rela- 
tionships in  nature  no  one  has 
previously  known.  And  on  the  basis 
of  the  broader  knowledge  so  es- 
tablished are  built  new  materials, 
new  methods  and  new  structures 
to  serve  the  people  of  America. 

The  Bell  Telephone  Laboratories 
has  now  concentrated  its  efforts  on 
communication  systems  and  equip- 
ment for  the  armed  forces.  When 
the  war  is  over  its  researches 
in  communication  will  again  be 
applied  to  an  ever-improving 
telephone  service  in  America. 


BELL  TELEPHONE  SYSTEM  HMJ 
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RADIO  STATION  REPRESENTATIVES 


NEW  YORK  •  BOSTON  •  CHICAGO 
DETROIT    •    SAN  FRANCISCO    •  HOLLYWOOD 


WIS  Columbia,  S.  C,  has  begun  a 
weekly  Higher  Education  Enrolls  for 
Victory  series  telling  how  South  Caro- 
lina's 16  colleges  and  universities  are 
aiding  in  the  winning  of  the  war  and 
the  peace.  Many  of  the  half-hour  pro- 
grams are  originated  on  campus  from 
the  various  schools. 

WABF,  New  York  PM  station,  has 
formed  a  radio  FM  stock  company 
under  the  name  "The  Metropolitan 
Players",  and  is  presenting  a  series  of 
13  Sunday  evening  plays. 

WIP  Philadelphia  has  entered  into  a 
time-for-space  swap  arrangement  with 
the  Philadelphia  Daily  News.  News- 
paper takes  over  sponsorship  of 
Howard  Jones'  Easy  Does  It  program, 
featuring  hints  for  homemakers  three 
times  weekly.  In  return  station  is 
credited  with  a  corresponding  amount 
of  advertising  space  in  the  News. 

NEW  RATE  CARD,  No.  9,  has 
been  issued  by  WAAF  Chicago.  Ac- 
cording to  the  station,  card  is  more 
flexible  than  any  ever  before  used  by 
WAAF.  There  is  an  approximately 
15%  increase  in  all  classes  of  time  ex- 
cept Sunday,  which  carries  a  more 
sizable  increase.  Also  announced  was 
a  new  WAAF  policy  whereby  no  mail- 
pull  accounts  will  be  accepted  on  any- 
thing but  quarter-hour  programs. 

WJBW  New  Orleans,  has  acquired 
the  special  AP  radio  news  wire  from 
Press  Assn. 

WPEN-FM  Philadelphia  has  com- 
pleted arrangements  for  the  Swarth- 
more  Network,  representing  the  FM 
station  at  Swarthmore  College  in  su- 
burban Philadelphia,  to  rebroadcast 
portions  of  WPEN-FM's  programs  be- 
tween 7  and  11  p.m.  This  enables  the 
station  to  reach  a  college  audience  of 
approximately  800  by  means  of  car- 
rier current. 

WPTZ,  Philco  television  station  in 
Philadelphia,  has  inaugurated  a  new 
series  of  remote  pickups  from  the  Phil- 
adelphia Arena.  Each  Friday  evening, 
the  television  cameras  pick  up  the 
wrestling  bouts  and  other  sporting 
events  staged  at  the  Arena.  During 
the  course  of  the  season,  WPTZ  also 
hopes  to  be  able  to  televise  the  cir- 
cuses, rodeos  and  ice  shows  presented 
at  the  local  sports  centre. 

BILL  MELIA,  of  the  program  de- 
partment of  WWNC  Asheville,  N.  C„ 
is  taking  part  in  the  Army's  rehabil- 
itation program  by  visiting  Moore 
General  Hospital  every  Monday  after- 
noon and  presenting  a  half-hour  news 
summary  for  ill  and  injured  service- 
men. 

THROUGH  arrangements  with  the 
OWI  San  Francisco  program  board, 
weekly  broadcasts  of  In  Time  to  Come, 
sponsored  by  United  Airlines  on  CBS 
Pacific  stations,  are  now  being  short- 
waved  to  the  Pacific  war  theatre. 
Program  is  released  on  KWID  KRO.T 
KWD. 

LYMAN  SMITH,  former  public  re- 
lations director,  has  been  made  head 
of  the  enlarged  transcription  depart- 
ment of  KMTR  Hollywood.  Station 
has  completed  installation  of  a  new 
recording  channel,  making  a  total  of 
five  in  operation.  Two  mobile  units 
are  also  being  utilized.  Besides  Mr. 
Smith,  department  personnel  now  in- 
cludes Eddie  Lipps,  chief  engineer ; 
Bob  Richards,  recording  engineer ; 
Freddie  Vanderhurst,  recordist. 

WIBA  Madison,  Wis.,  records  its 
Sunday  afternoon  quiz  program,  Quiz- 
zin'  Bee,  featuring  questions  about 
farms  by  "country  cousins"  and 
answered  by  a  studio  group  of  "city 
slickers",  for  rebroadcast  on  WTAQ 
Green  Bay,  WEAU  Eau  Claire  and 
the  Wisconsin  Network. 


KMOX  St.  Louis  has  inaugurated  a 
new  series  of  public  discussion  pro- 
grams titled  St.  Louis  Speaks  designed 
to  stimulate  discussion  and  participa- 
tion in  subjects  of  community  concern. 
William  H.  Stead,  dean  of  the  School 
of  Business  and  Public  Administration 
at  Washington  U.,  St.  Louis,  is  chair- 
man for  the  series. 

WINX  Washington  has  started  an 
early  morning  Sunrise  Newsreel  on 
which  a  quarter-hour  of  the  latest  news 
is  aired  four-times  consecutively.  Iden- 
tical to  the  Midnight  Newsreel  featured 
on  WINX  for  the  past  three  years, 
the  morning  series  is  heard  weekdays 
from  6-7  a.m.  and  on  Sundays  7-8  a.m. 

KODY  North  Platte,  Neb.,  has  pur- 
chased the  leased  wire  service  of  the 
Chicago  Daily  News. 

KFRC  San  Francisco  has  been 
awarded  a  war-effort  citation  by  local 
Marine  Corps  Recruiting  District  for 
its  aid  in  recruiting  personnel. 

VIGNETTE  series,  based  on  history 
of  surrounding  small  communities,  has 
been  started  on  KOY  Phoenix. 

KFSD  San  Diego  has  completed 
music  licensing  agreements  with  As- 
sociated Music  Publishers,  New  York, 
while  the  following  stations  have  ex- 
tended their  agreements  with  AMP : 
WTOL  WSOC  WSBT  WOC  WKAQ 
WIP  WHO  WFBM  WCAE. 

HOUSEHOLD  hints  are  offered  on 
The  Handy  Man,  thrice-weekly  quar- 
ter-hour series  now  heard  on  Mutual 
in  addition  to  WOR,  MBS  New  York 
affiliate.  Listeners  are  invited  to  use 
the  program  as  an  exchange  for  ideas 
on  housekeeping.  Program  is  sponsored 
locally  on  WOR. 

VICTORY  gardeners  of  WLS  Chi- 
cago have  been  awarded  a  plaque 
by  the  National  Victory  Garden  In- 
stitute for  their  "outstanding  contri- 
bution to  the  Victory  Garden  Program 
in  1943".  WLS  employes,  stars  of  the 
National  Barn  Dance,  producers,  an- 
nouncers, department  heads  and  secre- 
taries made  up  the  station's  teams 
which  farmed  plots  on  "Burr  Ridge 
Farm,"  owned  by  Burridge  D.  Butler, 
chief  of  WLS. 

WDAS  Philadelphia  is  installing  com- 
pletely new  RCA  control  room  equip- 
ment. 

WEEI  Boston  has  graduated  its  third 
class  of  announcers  z.nd  expects  to 
begin  another  course  in  the  near  fu- 
ture. Representatives  from  stations  in 
each  of  the  New  England  states  were 
present  at  the  recent  graduation  ex- 
ercises of  the  Third  Class. 

TWO  BRANCHES  of  the  armed  ser- 
vices have  their  own  weekly  variety 
show  on  WNEW  New  York,  The  Coast 
Guard  Show  from  the  Brooklyn  Bar- 
racks of  the  U.  S.  Coast  Guard,  and 
Wings  Over  New  York,  presented  by 
the  Mitchell  Field  Army  Air  base  from 
its  Post  Theatre. 


REPLACEMENTS  FOR  MEN  gone 
into  service  from  WTAG  Worcester 
are  these  technicians  (1  to  r)  :  Mary 
Marble,  Helen  Lohnes,  Marcia  Al- 
len. Miss  Marble,  a  veteran  of 
seven  months  on  the  engineering 
staff,  offers  a  few  pointers  to  Miss 
Allen,  latest  addition.  Most  of  the 
transcription  cuttings  are  handled 
by  Miss  Lohnes. 


DUQUESNE  Brewing  Co.,  Pitts- 
burgh, claims  to  be  using  the  largest 
cast  ever  employed  on  a  Pittsburgh 
program  for  its  half-hour  Melody 
Magic  show  heard  weekly  on  KDKA. 
In  addition  to  a  28  piece  orchestra 
there  are  two  vocalists,  a  quartet, 
chorus  and  announcer. 

CHARLES  BURTIS,  chief  engineer 
of  WPEN  Philadelphia,  has  complet- 
ed construction  changes  making  four 
program  channels  available  for  the 
studio.  New  set-up  makes  it  possible 
to  use  all  four  broadcasting  chambers 
at  the  station  and  facilitate  additional 
program  service,  including  the  origi- 
nation of  independent  programs  for 
other  stations  in  the  territory. 

KYA  San  Francisco  and  the  San 
Francisco  Chronicle  have  concluded 
a  time  purchase  deal  in  which  the 
Chronicle  now  has  a  direct  tie-in 
with  radio  on  a  52-week  time  purchase 
basis.  Newspaper  now  sponsors  ten  10- 
minute  newscasts  daily  and  receives 
credit  for  supplying  news  for  the 
other  10  on-the-hour  news  periods 
over  KYA. 

WLIB  Brooklyn  has  acquired  the 
special  AP  wire  of  Press  Assn. 

WBAM,  FM  station  of  WOR  New 
York,  on  Feb.  10  changed  its  broad- 
cast schedule  from  1-7  p.m.  to  5-11 
p.m.  Monday  through  Saturday. 

WINS  New  York  has  abandoned  its 
five-minute  newscasts,  broadcast  at 
irregular  intervals,  in  favor  of  four 
quarter-hour  broadcasts  at  specific 
hours  during  the  morning. 
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Mr.  Outler 


Outler  Is  Named 
Manager  of  WSB 

Commercial  Head  for  Decade; 

With  Station  Since  1931 

JOHN  M.  OUTLER,  for  10  years 
commercial  manager  of  WSB  At- 
lanta, last  week  was  appointed  sta- 
tion manager  by 
J  .  Leon  ar  d 
Reinsch,  manag- 
ing director  of 
the  Cox  stations, 
WSB  WHIO 
WIOD.  He  has 
been  with  WSB 
since  1931,  when 
he  joined  the  then 
advertising  d  e- 
partment. 

Born  in  Geor- 
gia, Mr.  Outler  attended  school  in 
Thomasville.  Following  his  gradua- 
tion in  1914  from  Emory  College 
he  joined  the  advertising  staff  of 
the  Augusta  (Ga.)  Herald.  Two 
years  later  he  went  to  the  adver- 
tising department  of  the  Atlanta 
Journal.  Except  for  two  years  he 
served  overseas  as  a  lieutenant  in 
the  Army  during  the  first  World 
War,  Mr.  Outler  remained  with 
the  Journal  until  his  transfer  to 
WSB  in  1931. 

He  was  instrumental  in  creating 
the  commercial  department  of 
WSB  and  subsequently  was  named 
commercial  manager.  Until  recent- 
ly Mr.  Outler  served  as  chairman 
of  the  NAB  Sales  Executive  Com- 
mittee, of  which  he  is  still  a  mem- 
ber. 

The  new  manager  of  WSB  is 
chairman  of  the  NAB  5th  District 
Sales  Managers  Division  and  until 
the  Retail  Promotion  Committee 
was  discharged,  he  was  a  member 
of  that  group  which  sponsored 
the  NAB  film  presentation  "Air 
Force  &  the  Retailer".  He  is  region- 
al consultant  for  the  OWI. 


OD-30  Placing 

OD-30,  a  new  air  deodorant  pro- 
duced by  OD  Chemical  Corp.,  New 
York,  is  to  be  promoted  on  the 
Food  and  Home  Forum,  participat- 
ing program  on  WOR  New  York. 
Product  was  developed  by  Dr.  Wal- 
ter H.  Eddy,  head  of  the  American 
Institute  of  Food  Products,  who 
conducts  the  WOR  series.  Other 
radio  is  planned.  Business  will  be 
placed  by  Alley  &  Richards  Co., 
New  York,  agency  for  R.  C.  Wil- 
liams &  Co.,  New  York,  (Royal 
Scarlet  Foods),  which  has  been 
named  distributor  for  OD-30. 


LEIGH  WHITE,  CBS  commentator 
now  on  leave  of  absence  to  do  re- 
search under  a  Nieman  Fellowship  at 
Harvard  U,  is  the  author  of  a  book 
covering  the  German  occupation  of 
the  Balkans  in  1940.  Titled  The  Long 
Balkan  Night,  book  is  scheduled  for 
publication  Feb.  28  by  Chas.  Scribners' 
Sons,  New  York. 


APPLICATION  of  analogies  to  me- 
chanical and  acoustical  problems  so 
they  may  be  solved  in  terms  of  elec- 
trical circuits  is  explained  by  Harry 
F.  Olson,  acoustical  research  director, 
RCA  Laboratories,  in  the  book  Dy- 
namical Analogies,  published  by  D. 
Van  Nostrand  Co.,  New  York. 


PORTER  IS  OFFERED 
DEMOCRATIC  POST 

PROFFER  of  the  post  of  public 
relations  director  of  the  Democratic 
National  Committee  to  Paul  A. 
Porter,  assistant  to  Economic  Sta- 
bilization Direc- 
tor Vinson,  was  re- 
ported last  week, 
but  with  indica- 
tions that  the 
former  radio  at- 
torney would  not 
be  available.  Rob- 
ert E.  Hannegan, 
chairman  of  the 
I  i  Committee,  it  is 
_    ,  „  u  n  d  erstood,  of- 

Paul  Porter       fered  the  assign. 

ment  to  Mr.  Porter.  In  informed 
quarters  it  was  understood  Mr. 
Porter  had  requested  that  his  name 
be  withdrawn. 

Democratic  Committee  publicity 
has  been  directed  for  the  past  dozen 
years  by  Charles  Michelson.  He 
probably  will  serve  as  public  rela- 
tions director  emeritus  in  the  forth- 
coming campaign,  but  does  not  wish 


Paramount  Signs 

PARAMOUNT  PICTURES,  Inc., 
New  York,  has  signed  a  52  week 
contract  for  thrice-weekly  partici- 
pations on  Arthur  Godfrey's  pro- 
gram on  WABC  New  York,  effec- 
tive Feb.  12,  for  future  productions. 
Agency  is  Buchanan  &  Co.,  N.  Y. 

to  take  over  active  direction.  Ap- 
pointment of  a  radio  director  also 
is  under  consideration,  but  the 
selection  probably  will  not  be  made 
until  after  the  new  publicity  head 
is  named.  Robert  I.  Berger,  now 
with  the  OWI  Overseas  Branch, 
was  radio  director  during  the  last 
campaign. 

Mr.  Porter  was  Washington  at- 
torney for  CBS  until  1940,  when 
he  became  assistant  to  Chester  C. 
Davis,  then  Food  Administrator. 
Afterward  he  became  assistant  ad- 
ministrator of  OPA  in  charge  of 
rent  control  and  last  year  became 
chief  assistant  to  Justice  Vinson. 
A  native  of  Kentucky,  he  was  a 
newspaper  publisher  and  reporter 
before  joining  CBS  in  1937. 


Hillbilly  Hits 

POPULARITY  of  Hillbilly 
Hit  Parade,  a  one-hour  pro- 
gram of  specially  arranged 
transcribed  hillbilly  tunes,  is 
growing,  according  to  KRLD 
Dallas,  where  the  program 
was  begun  last  fall  at  the 
suggestion  of  Clyde  W.  Rem- 
bert,  station  manager.  Now 
sponsored  by  Sterling  Insur- 
ance Co.,  Chicago,  Mondays, 
10:30  p.m.,  sponsorship  on  a 
second  night  is  expected. 


SCHOOL  of  Radio  Technique,  New 
York,  has  inaugurated  courses  for 
school  teachers  in  "Techniques  of  Pre- 
paring and  Producing  Radio  Pro- 
grams in  Schools".  It  is  credited  by 
the  State  Education  Dept.  of  the  U. 
of  the  State  of  N.  Y.  Faculty  mem- 
bers include  Arthur  Whiteside,  pro- 
duction manager,  and  Eugene  H.  King, 
night  producing  manager  of  WOR 
New  York ;  Addison  Pitt  and  Crystal 
Waters,  radio  directors  and  producers. 


ASSOCIATE  WITH  STARS  TO  POPULARIZE  YOUR  PRODUCT! 


ON  THE  BASIC 
NBC  NETWORK 


FIRST  in  ST.  LOUIS  In 
"Firsts"  on  Nation-Wide 
Popularity  Polls  ...  It  is 
225  Miles  from  KSD  to 
the  Nearest  Other  Basic 
NBC  Outlet! 


PROGRAMS 


A  Distinguished  Broadcasting  Station 

RADIO   STATION  KSD 

Owned  and  Operated  by  the  St,  Louis  Post-Dispatch 

National  Representative 
FREE  and  PETERS.  Inc. 
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are 
Prosperous 

Farm  and  Factory  Workers 

WDZ's  "Directional  Programming"  has  been 
aimed  exclusively  at  average  people  for  the 
past  23  years.  As  a  result,  factory  and  farm 
workers  .  .  .  the  most  prosperous  spending 
groups  today  .  .  .  listen  faithfully  and 
respond  to  WDZ's  messages.  For  example, 
more  than  three  thousand  cash  orders  re- 
cently poured  in  from  78  five-minute  pro- 
grams. Other  convincing  examples  will  be 
sent  on  request. 

Many  national  advertisers  use  WDZ  as  a 
test  and  control  market  because  the  audience 
is  typical  for  mass  selling,  and  WDZ  pro- 
duces sales  results.  Write  .  ,  . 

HOWARD  H.  WILSON  CO.,  Representative! 
New  York,  Chicago,  San  Francisco, 
Hollywood,  Seattle 


WDZ 


N.  Y.  Agency  Buys 
Air  Time  on  WQXR 

Albert    Frank-Guenther  Law 

Signs  for  Music  Shows 

TO  PROMOTE  its  advertising 
and  public  relations  services,  Al- 
bert Frank-Guenther  Law,  New 
York,  has  signed  for  two  musical 
programs  on  WQXR  New  York,  in 
what  is  believed  to  be  one  of  the 
first  instances  of  its  kind  in  the 
New  York  area.  In  the  belief  that 
there  should  be  some  potential 
clients  among  the  "quality"  au- 
dience tuning  in  to  the  station's 
classical  music  programs,  the 
agency  contracted  for  the  Friday 
and  Sunday  broadcasts  of  Sym- 
phony Hall,  recorded  music  pro- 
gram heard  8-9  p.m.,  starting  Feb. 
27. 

Commercial  copy  will  be  keyed  to 
the  theme  that  advertising  of  the 
"hypnotic"  variety  is  becoming  a 
thing  of  the  past,  and  that  the  use 
of  advertising  with  an  educational 
and  informative  slant  is  coming 
to  the  fore  and  will  predominate 
in  the  post-war  era. 

The  value  of  advertising  as  a 
form  of  communication  in  the  field 
of  ideas  as  well  as  products  will 
be  stressed.  A  regular  newspaper 
advertiser  for  a  number  of  years, 
the  agency  will  confine  its  promo- 
tion to  the  radio  program  for  the 
present. 


1009  WATTS 
TUSCOLA, 
ILLINOIS 


Silliman  Evans  Resigns 
As    Chicago  Publisher 

RESIGNATION  of  Silliman  Evans, 
publisher  of  the  Chicago  Sun,  was 
announced  last  week  by  Marshall 
Field,  editor  and  owner,  who  has 
taken  over  the  publishing  duties. 
Mr.  Evans,  publisher  of  the  Nash- 
ville Tennessean,  has  been  an  ap- 
plicant for  a  station  in  that  city, 
where  he  has  maintained  his  resi- 
dence. In  a  recent  address  before 
the  National  Council  for  Profes- 
sional Education  in  Journalism, 
Mr.  Evans  proposed  rigid  Govern- 
mental supervision  of  radio  and 
cited  its  competition  with  the  press 
[Broadcasting,  Jan.  24]. 

Mr.  Field  said  Mr.  Evans  had 
asked  to  be  relieved  as  publisher 
of  the  Sun  to  permit  him  to  devote 
his  time  to  his  own  expanding  af- 
fairs. Mr.  Evans  announced  that 
Mr.  Field  had  asked  him  to  assist 
in  establishment  of  the  Sun  and 
that  this  purpose  had  been  accom- 
plished. 

Rosefield  in  East 

ROSEFIELD  PACKING  Co.,  Ala- 
meda, Cal.,  introduced  its  tran- 
scribed quarter-hour  program 
Skippy  Hollywood  Theatre  to  the 
eastern  area  Feb.  12  as  a  weekly 
feature  of  WEAF  New  York. 
Heard  on  West  Coast  stations  for 
several  years,  the  program  con- 
tinues there,  for  Skippy  Peanut 
Butter.  Agency  is  Garfield  &  Guild, 
San  Francisco. 


T  for  Sunk 

GIL  MARTYN,  Blue  Net- 
work commentator  and  an- 
nouncer who  once  taught 
voice  and  speech  at  Colum- 
bia U.,  found  himself  sunk 
on  a  "T"  the  other  day.  On 
his  Esso  News  broadcast 
he  commented:  "Chungking, 
China — American  and  Chi- 
nese pilots  have  attacked  a 
seven-ship  enemy  convoy  off 
the  south  China  coast.  The 
score — two  Japanese  ships 
sunk;  three  other  probably 
STUNK." 


Iowa  Broadcasting  Co. 
Reelects  Gardner  Cowles 

GARDNER  (Mike)  Cowles  Jr. 
president  of  the  Des  Moines  Regis- 
ter &  Tribune  Co.  and  Look  maga- 
zine has  been  re-elected  president 
of  Iowa  Broadcasting  Co.,  com- 
prising KSO  and  KRNT  Des 
Moines  and  WMT  Cedar  Rapids. 
Stockholders  at  the  meeting  dis- 
cussed improvements  in  program- 
ming, particularly  how  newscasts 
and  other  programs  direotly  re- 
lated the  war  effort  can  be  handled 
with  greater  service  to  the  public. 

Few  changes  were  made  in  IBC 
officers  and  directors.  John  Cowles 
was  re-named  v-p;  Craig  Law- 
rence, manager  of  KSO  and  KRNT, 
executive  v-p;  William  B.  Quar- 
ton,  manager  of  WMT,  v-p;  Vin- 
cent Starzinger,  general  counsel, 
secretary  and  treasurer  Arthur 
T.  Gormley,  assistant  secre- 
tary; and  Karl  Haase,  assistant 
treasurer.  Directors  elected  were: 
Gardner  Cowles  Jr.,  John  Cowles, 
Craig  Lawrence,  Vincent  Starzing- 
er, W.  W.  Waymack  and  Arthur 
T.  Gormley. 


Parade  Change 

IN  RENEWING  Your  All  Time 
Hit  Parade  on  NBC  Feb.  11,  Fri- 
day, 8:30-9  p.m.  American  Tobac- 
co Co.,  New  York,  changed  the 
format  to  include  an  audience  par- 
ticipation feature,  in  addition  to 
replacing  the  former  musical  tal- 
ent with  Lulu  Bates,  Blues  singer. 
The  new  feature  is  a  musical 
memory  test  in  which  members 
of  the  audience  are  asked  to  recall 
the  titles  of  the  tunes,  a  $500  prize 
going  to  the  winner.  Foote,  Cone 
&  Belding,  New  York,  is  agency. 


ENGINEERING  executives  of  Mu- 
tual discussed  line  problems  af- 
fecting network  and  its  affiliates 
at  recent  meeting  in  New  York 
of  newly  organized  Technical  Ad- 
visory Committee,  composed  of  en- 
gineers of  key  MBS  stations.  Left 
to  right:  J.  R.  Poppele,  WOR  chief 
engineer;  Andrew  Poole,  Mutual 
traffic  manager;  F.  R.  MacFarland, 
American  Telephone  &  Telegraph 
Co.  program  service  manager,  who 
was  guest  speaker  at  meeting. 


Ferry-Hanly  Divides 

FERRY-HANLY  Co.,  New  York, 
is  arranging  with  the  principals 
of  the  Kansas  City  office  for  estab- 
lishment of  that  office  as  an  in- 
dependent, separately  financed 
partnership,  to  be  operated  under 
the  name  Bruce  B.  Brewer  &  Co. 
The  new  agency  is  expected  te 
start  independent  operations 
around  March  1,  under  the  direc- 
tion of  Bruce  B.  Brewer,  vice- 
president  and  manager  of  the  Kan- 
sas City  branch.  Current  accounts, 
will  continue  to  be  serviced  by  the 
new  firm.  A  policy  of  cooperation 
will  be  maintained  between  the 
Brewer  agency  and  Ferry-Hanly 
Co.,  according  to  C.  P.  Hanly,  presi- 
dent, who  said  that  as  a  result  of 
the  change,  facilities  of  its  sub- 
sidiary, Wallace-Ferry-Hanly  Co., 
Chicago,  were  to  be  expanded. 


RCA  Trims  Series 

RCA,  New  York,  concludes  its 
What's  New  series  of  hour-long 
Saturday  evening  broadcasts  on 
Feb.  26  and  the  folowing  Saturday 
starts  a  new  half -hour  series  in  the 
final  30  minutes  of  its  former  7-8 
p.m.  spot.  J.  Walter  Thompson  Co., 
New  York,  handles  the  program. 


Kaltenborn  to  Cuba 

H.  V.  KALTENBORN,  NBC  com- 
mentator sponsored  by  Pure  Oil 
Co.,  is  to  leave  New  York  March  2 
for  Havana  where  he  will  interview 
government  officials  and  industrial 
leaders,  returning  March  13.  Rob- 
ert St.  John,  NBC  commentator, 
will  substitute. 


CALLING  Here's  to  Youth  a  "splen- 
did suggestion  to  post-war  planners," 
the  Feb.  5th  issue  of  the  Journal  of 
the  American  Medioal  Assn.  pays 
tribute  to  this  NBC  series. 
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ROY  A.  DEMPSEY,  with  honorable 
discharge  from  the  Army  Air  Forces, 
has  joined  Dan  B.  Miner  Co.,  Los 
Angeles,  as  account  executive.  He 
was  at  one  time  account  executive 
of  The  McCarty  Co.,  Los  Angeles. 
H.  B.  Clarke,  who  formerly  headed 
his  own  New  York  firm,  has  also 
joined  Dan  B.  Miner  Co.,  as  account 
executive.  J.  E.  Steyskal,  account 
executive,  recently  resigned  to  join 
the  Merchant  Marine. 

LUCILLE  GAVIN,  formerly  of  J. 
Walter  Thompson  Co.,  New  York,  has 
joined  Brisacher,  Van  Norden  &  Staff, 
Los  Angeles,  as  account  executive. 

N.  W.  AYER  &  SON  has  moved 
Hollywood  offices  to  larger  quarters  at 
1680  N.  Vine  St.  Telephone  is  Holly- 
wood 5131. 

MICHAEL  F.  MAHONEY,  former 
executive  vice-president  of  Maxon  Inc., 
Detroit,  has  joined  the  executive  staff 
of  Arthur  Kudner,  Inc.,  New  York. 

WALLACE  H.  WULFECT,  research 
director  of  the  Federal  Adv.  Agency, 
New  York,  has  been  named  vice-presi- 
dent of  the  company.  He  formerly 
was  on  the  executive  staff  of  the  Psy- 
chological Corp.,  New  York. 

LEONORE  HAHN,  formerly  on  the 
sales  promotion  and  research  staff  of 
Melchor  Guzman  Co.,  New  York,  has 
joined  the  foreign  department  of  Mc- 
Cann-Erickson,  New  York,  as  space 
and  time  buyer. 

JOHN  R.  HUGH,  formerly  with 
Kenyon  &  Eckhardt,  New  York,  has 
joined  the  production  staff  of  Dona- 
hue &  Coe,  New  York. 

ARCH  FARMER,  former  news  editor 
of  WBBM  Chicago,  and  more  recently, 
assistant  to  Clifton  Utley,  editor  of 
Chicago  Sun  Air  Edition,  has  joined 
J.  Walter  Thompson  Co.,  Chicago,  as 
writer. 

SPENCER  W.  CURTISS  Inc.,  In- 
dianapolis and  Chicago,  recently 
opened  an  office  at  1901-4  Mills  Tower, 
San  Francisco,  to  handle  industrial 
accounts.  Spencer  W.  Curtiss,  presi- 
dent, will  head  the  new  office. 

MILTON  L.  KIEBLER  has  been 
named  manager  of  the  media  depart- 
ment of  Benton  &  Bowles,  New  York. 
He  has  been  a  media  buyer  of  the 
agency  for  the  past  eight  years. 

GEORGE  R.  EUWEMA,  account  ex- 
ecutive of  C.  Wendel  Muench  &  Co., 
Chicago,  has  entered  the  Army.  Re- 
placing him  is  Charles  T.  Kerrigan, 
production  manager. 

HENRY  M.  POSTER,  formerly  on 
the  research  staff  of  Biow  Co.,  New 
York,  has  joined  the  statistical  staff 
of  MBS. 

GEORGE  W.  BOLLING,  New  York 
manager  of  John  Blair  &  Co.,  na- 
tional station  representatives,  was  in 
Hollywood  during  early  February  for 
conferences  with  Don  Lee  executives. 

RADIO  REPORTS  Inc.,  New  York, 
has  set  up  a  "spot"  commercial 
checking  service,  under  the  direction 
of  George  I.  Reid,  with  monitors  now 
working  in  some  60  markets  and 
others  planned. 

WALDO  L.  GUNDLACH,  for*  13 
years  a  copyrighter  and  advertising 
supervisor  with  Standard  Oil  Co. 
(Ind.),  has  joined  J.  R.  Hamilton 
Adv.  Agency,  Chicago. 

BBDO    has  announced   two  promo- 
tions in  its    San    Francisco  office — 
I  Charles  H.  McDougall,  vice-president, 
j  to  the    post    of    creative    head  and 
!  Charles  H.  Ferguson,  vice-president, 
as  manager  of   the    San  Francisco 
branch. 


SPORTS  SHOW  for  the  Hohenadel  Brewery  on  WIBG  Philadelphia  was 
occasion  for  this  gathering  which  started  the  series,  and  was  one  of  the 
rare  appearances  of  Connie  Mack.  Preparing  for  the  broadcast  are  (1  to 
r)  :  Benjamin  Eshleman,  of  the  Eshleman  agency  handling  the  account; 
Fred  Corey,  Atlantic  Refining  Co.;  Connie  Mack,  Philadelphia  Athletics; 
George  Moore,  Hohenadel  Brewery,  sponsors;  and  Franny  Murray, 
WIBG  sportscaster. 


AL  W.  LITTLE,  director  of  publicity 
and  organization  in  Iowa  for  WPB, 
has  joined  Cary-Ainsworth,  Des 
Moines,  as  account  executive.  Fred  A. 
Reed,  publicity  and  public  relations 
director  of  WJJD-WIND  Chicago  and 
before  that  with  WHO  Des  Moines, 
has  also  joined  Cary-Ainsworth. 


WILLIAM  H.  OHLE,  account  exec- 
utive since  1941  with  Neehain,  Louis 
&  Brorby,  Chicago,  leaves  the  agency 
Feb.  25  as  lieutenant  (j.g.),  USNR. 

KEN  MacGREGOR,  a  producer  at 
William  Esty  &  Co.,  New  York,  on 
Feb.  4  became  the  father  of  a  girl. 


WITH  Axel  Gruenberg  now  devot- 
ing full  time  to  film  work,  in  asso- 
ciation with  David  O.  Selznick,  film 
producer,  G-S  Radio  Productions, 
New  York,  has  been  succeeded  by 
Richard  Stark  &  Co.,  with  offices  in 
the  RCA  Bldg.,  New  York.  Mr.  Stark, 
who  was  co-founder  with  Mr.  Gruen- 
berg of  the  original  firm  early  last 
year,  is  in  charge  of  production  of 
the  newly  organized  company.  Activi- 
ties include  radio  production  and 
merchandising,  and  research  in  tele- 
vision production. 

JESSICA  WEST,  former  advertising 
executive  of  Elizabeth  Arden  and 
fashion  director  of  Julius  Kayser  Co., 
New  York,  has  joined  the  writing  staff 
of  McCann  -  Erickson,  Inc.,  New 
York. 

MARTIN  J.  McGEEHAN,  who  re- 
cently resigned  as  Chicago  manager 
of  Spot  Sales,  Inc.,  has  joined  the 
staff  of  Radio  Advertising  Corp.,  Chi- 
cago. McGeehan  was  with  WIND  Chi- 
cago prior  to  joining  Spot  Sales. 

PETER  HILTON,  account  executive 
of  Maxon  Inc.,  New  York,  has  been 
elected  a  vice-president.  George  Evers- 
man,  merchandising  head  in  Detroit, 
also  has  been  elected  a  vice-president. 


Let's  Examine  the  Record! 

KFNF 

SHENANDOAH,  IOWA 

0 

"The  Friendly  Farmer  Station" 

Increased  Sales    42h6%    in  January  * 

The  Trend  is  beyond  Question.  Informed  Sponsors  know  KFNF  is 
doing  The  Top  Farm  Job  in  the  Nation's  Richest  Agricultural  Region. 

In  the  Heart  of  the  Missouri  Valley  —  It  is  — 

KFNF 

"The  Friendly  Farmer  Station" 
1000  Watts  920  KC. 

For  availabilities,  write  or  wire,  direct  to 
Frank  Stubbs,  Mgr.  KFNF,  Shenandoah,  Iowa 

*  January  1944  over  January  1943. 
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SELL  THE 

7th. 
STATE 


luT  YOURSELF 
of  NEW  EH6LMD 

with 
STATION 

WLAW 

LAWRENCE,  MASS.        680  K.C. 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 

1|  Ip  ffi  5000  Watts  Day 
'  .  v^ll  1000  Watts  Night 
ilUIA  950  kc.  pnn 
Spartanburg,  S.  C.  uuu 
Represented  by  Hollingbery 


The  Only 
BLUE 

Network  Station 

Serving 
the  28th  *  u.  s. 

Metropolitan  District 

WFMJ 

Youngstown,  O. 

*  J.  Walter  Thompson  Research  Dept 


NEW  YORK  Cadillac  Motor  Car 
Division  of  General  Motors  Corp.,  De- 
troit, last  week  turned  to  radio  to  se- 
cure used  cars.  A  52-week  contract 
with  WQXR  New  York  and  a  13- 
week  contract  with  WHN  have  been 
signed.  Agency  is  Picard  Adv.,  New 
York. 

WARWICK  MFG.  Corp.,  Chicago, 
has  appointed  Agency  Service  Corp., 
which  recently  opened  Chicago  offices 
at  105  W.  Monroe  St.,  to  handle  its 
advertising  in  magazines,  newspapers, 
trade  publications  and  direct  mail  for 
the  post-war  sales  promotion  of  Clar- 
ion radios. 

J.  CLIFF  ROBERTS,  former  direc- 
tor of  sales  promotion  on  the  Nash 
Motors  account  for  J.  Walter  Thomp- 
son, has  rejoined  the  agency's  Chi- 
cago office  on  the  Ford  Motor  account. 

RAY  It.  HOEFLER,  of  the  factory 
field  sales  organization,  Zenith  Radio 
Distributing  Corp.,  Chicago,  has  been 
appointed  general  manager.  He  suc- 
ceeds R.  E.  McGreevy. 

ROBERT  P.  O'BRIEN,  vice-presi- 
dent in  charge  of  Pillsbury  Feed  Mills 
Division  of  Pillsbury  Flour  Mills  Co., 
Minneapolis,  has  resigned  to  enter  the 
Navy.  Philip  W.  Pillsbury,  president, 
will  direct  the  feed  division.  Clyde 
Hendrix,  sales  manager,  has  been 
named  advertising  and  sales  manager. 

KELLOGG  Co.  of  Canada,  Montreal, 
has  named  Kenyon  &  Eekhardt,  Mon- 
treal to  handle  Hexite  animal  foods. 

JOHN  HANCOCK  MUTUAL  Life 
Insurance  Co.,  Boston,  has  named 
McCann-Erickson,  Boston,  to  handle 
its  advertising. 

REPHAN  STORES,  chain  depart- 
ment stores  of  Arkansas,  has  signed 
for  1800  spot  announcements  over 
KTHS  Hot  Springs,  Ark.,  for  the 
coming  year. 

SUTHO  SUDS  Co.,  Indianapolis 
(Sutho  Suds),  has  named  the  Charles 
J.  Pettinger  Co.  as  agency.  Plans  are 
said  to  include  radio. 

MeCURDY  &  Co.,  Rochester  (N.  Y.) 
department  store,  has  begun  a  half- 
hour  weekly  musical  show  on  WHAM 
Rochester  titled  the  McCurdy  Sym- 
phonic Hour.  Outstanding  students 
and  faculty  of  the  Eastman  School  of 
Music  are  scheduled  to  appear  as 
guests  on  the  program. 

A.  RAMSAY  &  SON  Co.,  Montreal 
(paints)  has  started  La  Veillee  du 
Samedi  Soir  on  four  Quebec  stations, 
Sat.  8  :30-8  :55  p.m.  Agency  is  A.  Mc- 
Kim  Ltd.,  Montreal. 

IMPERIAL  TOBACCO  Co.,  Mon- 
treal (cigarettes)  has  started  Chan- 
sons de  Chez  Nous  on  CKAC  Montreal 
and  CHRC  Quebec,  Fri.  8:30-8:55 
p.m.  Agency  is  Whitehall  Broadcast- 
ing Ltd.,  Montreal. 

LEHN  &  FINK  (Canada),  Toronto 
(Hinds  Honey  and  Almond  Cream) 
has  started  Blind  Date  on  CFCF  Mon- 
treal. Account  was  placed  by  Spitzer 
&  Mills  Ltd.,  Toronto. 

A.  S.  BOYLE  Co.  Ltd.,  Windsor,  Out. 
(Old  English  floor  polish),  starts  soon 
a  spring  campaign  on  16  Canadian  sta- 
tions. Account  is  being  placed  by 
Danser-Fitzgerald-Sample,  New  York. 

NEHI  Corp.,  Los  Angeles  (Par-T- 
Pak),  on  Feb.  7  started  five-weekly 
quarter-hour  transcribed  adventure 
series  Dick  Tracy  on  KECA.  Contract 
is  for  20  weeks.  Firm  also  continues 
the  spot  announcement  campaign  for 
its  various  beverages  on  western  sta- 
tions. Agency  is  BBDO,  Los  Arigeles, 


MUTUAL  BENEFIT  HEALTH  & 
Accident  Assn.,  Toronto,  has  started 
Freedom  of  Opportunity  weekly  on 
CKCL.  Account  was  placed  by 
Arthur  Meyerhoff  &  Co.,  Chicago. 

CORONET  MAGAZINE,  Chicago, 
has  started  Little  Coronet  Series, 
Monday  through  Saturday,  9:55-10 
p.m.  on  CKCL  Toronto.  Account  was 
placed  by  Schwimmer  &  Scott,  Chi- 
cago. 

ATLAS  BREWING  Co.,  Chicago, 
effective  Feb.  13,  renewed  sponsorship 
of  its  six-a-week  five-minute  news 
program ;  of  Manhunt,  transcribed 
quarter-hour  program  heard  Sundays ; 
and  of  transcribed  station  break  an- 
nouncements Mondays  through  Satur- 
days at  6  p.m.  and  Tuesdays  at  5  :15 
p.m.  on  WBBM  Chicago.  Contract  is 
for  42  weeks.  Agency  is  Arthur  Mey- 
erhoff &  Co.,  Chicago. 

LONGINE  S-WHITTNAUER  Watch 
Co.,  New  York,  on  Feb.  14  expands 
its  quarter-hour  musical  Symphonette, 
heard  weekly  on  WOR  New  York,  to 
a  half-hour  show,  with  Joseph 
Schuster,  prominent  cellist,  signed  as 
regular  talent.  The  52-week  contract 
for  the  10:30  p.m.  period  Monday 
through  Friday  was  placed  through 
Arthur  Rosenberg  Co.,  New  York. 

STANDARD  BRANDS  Inc.,  New 
York,  has  appointed  Wildrick  & 
Miller,  New  York,  to  handle  adver- 
tising for  Fleischmann's  Irradiated 
Dry  Yeast  for  Animals.  Distribution 
plans  are  incomplete,  no  radio  is  con- 
templated at  present. 

J.  O.  EASTLACK,  formerly  exec- 
utive vice-president  of  Borden's  Farm 
Products,  New  York,  has  been  named 
president  of  the  company,  succeeding 
William  H.  Marcussen,  who  becomes 
vice-president  of  Borden  Co.,  New 
York,  parent  company.  Francis  R. 
Elliott,  vice-president,  has  been  exec- 
utive vice-president. 


HIDDEN  LOVER  is  apparently 
unheeded  as  William  Young,  of 
Lever  Bros.,  Minneapolis,  helps  Bee 
Strawway  of  J.  Walter  Thompson, 
New  York,  take  a  Vimms  vitamin 
tablet  before  she  appeared  for  in- 
terview on  Darragh  Alrich's  Call- 
ing All  Women  over  WCCO  Minne- 
apolis. Miss  Strawway  is  on  tour 
making  newspaper  contacts  in  be- 
half of  the  Frank  Sinatra  show. 
Oh  yes,  the  extra  hand  really  be- 
longs to  Miss  Strawway,  not  Frank 
Sinatra  (on  poster). 


DUNN  FAMILY  SHOE  STORES, 
Philadelphia,  has  started  a  new  series 
on  WPEN  Philadelphia  for  its  chain 
of  11  shoe  stores  in  that  territory. 
Started  Feb.  7,  The  Money  Professor, 
the  cash  giveaway-quiz  show,  was 
placed  direct  for  13  weeks. 


A  50,000  watt  audience 
at  a  250  watt  rate 


C.E.  HOOPER 


FOR  NOVEMBER  &  DECEMBER,  1943 


what 
better 
proof 
of  an 
audience 
can  you 
ask  for? 


MORNING  INDEX 
MON.  THRU  FRI. 
8:00  -  12:00  A.M. 

A 

WGRC 

B 

C 

13.2 

27.7 

32.7 

25.8 

AFTERNOON  INDEX 
MON.  THRU  FRI. 
12:00  -  6:00  P.M. 

A 

WGRC 

8 

C 

27.1 

30  .6 

24.5 

15.9 

SUM.  THRU  SAT. 
EVENING  INDEX 
6:00  -  10:00  P.M. 

A 

WGRC 

B 

C 

41.8 

13.7 

34.4 

8«ft 

PORTLAND,  OREGON 

*KEY  TO  THE  GREAT  WEST* 

5,000  Watts 
620  Kilocycles 

NBC  RED  NETWORK 

Represented  Nationally  by 

EDWARD  PETRY  ft  CO.,  Inc. 
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Versatility 

WING  Dayton  has  its  mod- 
ern Robin  Hood  in  agile  Jack 
Wymer,  morning-clock  man 
who  found  himself  locked  out 
one  morning  last  week  a  few 
minutes  before  sign-on  time. 
First  he  notified  the  police 
department,  to  avoid  being 
brought  down  by  ack-ack, 
then  he  climbed  to  the  third 
floor,  and  thence  down  the 
neon  sign  to  an  open  window. 
The  show  went  on — and  on 
time. 


SERUTAN  Co.,  Jersey  City,  is  serv- 
ing as  distributor  for  Nutrex,  a  new 
energizing  food  supplement.  Product 
is  still  in  the  testing  stage  and  adver- 
tising plans  are  incomplete.  The  pro- 
ducer is  Nutrex  Co.,  New  York. 
Agency  is  Raymond  Spector  Co.,  New 
York,  which  handles  Serutan. 

TEMPLETONE  Radio  Co.,  Mystic, 
Conn.,  manufacturers  of  radio  and 
electronic  equipment,  have  appointed 
Peck  Adv.,  New  York,  to  handle  their 
advertising.  No  radio  is  planned. 

STOTJFFER  CORP.,  Cleveland,  which 
operates  a  chain  of  14  restaurants  in 
the  East  and  Mid-West,  has  appointed 
Fuller  &  Smith  &  Ross,  Cleveland,  to 
handle  its  advertising.  Media  plans 
have  not  been  disclosed. 

MODERN  FOODS,  Inc.,  Newark, 
.  N.  J.  (gingerbread  and  devils  food 
mix)  has  named  Peck  Adv.,  New 
York,  to  handle  its  advertising.  No 
radio  is  planned  at  present. 

VITAMIN  CORP.  of  America,  New- 
ark (vitamin  capsules),  has  named 
Hal  A.  Salzman  Assoc.,  New  York, 
to  handle  its  advertising.  Spot  radio 
is  planned  in  New  York  metropolitan 
area  starting  this  spring. 

BETTER  PROPRIETARIES  Ltd., 
Montreal  (Bromo  Seltzer,  Noxzema) 
on  Jan.  31  renewed  for  one  year  Lionel 
Parent  Ghante  on  CKAC  CHRC, 
Mon.  thru  Fri.  7 :45-8  p.m.  Agency : 
Ruthrauff  &  Ryan,  New  York. 

MEE  DISTRIBUTING  Co.,  Los  An- 
geles (soap  products),  on  Jan.  31 
started  five-weekly  quarter-hour  mu- 
sical program  Sing  With  Me  on 
KMPC  Beverly  Hills.  Contract  is  for 
52  weeks.  Adolph  Wendland  Adv.,  Los 
Angeles,  has  the  account. 

L.  B.  LABS.,  Hollywood  (hair  oil), 
on  Feb.  15  starts  for  13  weeks  twice- 
weekly  participation  in  Beulah  Car- 
ney program  on  WENR  Chicago. 
Agency  is  Glasser-Gailey  &  Co.,  Los 
Angeles. 

WILLIAM  A.  PATTERSON,  presi- 
dent of  United  Air  Lines  Inc.,  Chi- 
cago, has  been  elected  a  member  of 
the  board  of  directors  of  Stewart- 
Warner  Corp.,  Chicago,  filling  the 
vacancy  on  the  directorate  caused  by 
the  death  of  Frank  A.  Ross,  senior 
vice-president. 

MANDEL  BROS.,  Chicago  (depart- 
ment store),  effective  March  1,  re- 
newed its  sponsorship  of  a  five-minute 
news  program  every  hour  on  the  hour 
seven  days  a  week  on  WIND  Gary- 
Chicago.  Contract  is  for  52  weeks. 
Agency  is  Schwimmer  &  Scott,  Chi- 
cago. 

WILLIAM  S.  STINSON,  advertising 
manager  of  Oliver  Farm  Equipment 
Co.,  Chicago,  for  several  years,  has 
been  appointed  advertising  manager 
of  Cherry-Burrell  Corp.,  Chicago 
(dairy  equipment). 

DR.  S.  M.  COWEN  Dentists,  Los 
Angeles  (chain),  has  revised  its  ra- 
dio advertising  schedule  and  increased 
appropriation  for  1944.  Dental  service 
on  Jan.  23  started  for  52  weeks  spon- 
soring a  weekly  half-hour  program, 
Ezra  &  His  Original  Beverly  Hill- 
billies on  KHJ.  In  addition  to  a  six- 
weekly  quarter-hour  newscast  on 
KFOX,  an  approximate  total  of  500 
transcribed  announcements  per  week 
is  being  used  on  12  Southern  Cali- 
fornia stations.  List  includes  KFMB 
KFWB  KMTR  KMPC  KIEV  KPAS 
KRKD  KFVD  KFOX  KGFJ  KHJ 
KFAC.  Major  H.  S.  Turner,  U.  S. 
Army  retired,  has  replaced  Robert 
Arden  as  commentator  on  the  nightly 
Screen  of  Time  on  KFWB  and 
KFOX.  Dean  L.  Simmons  Adv.,  Hol- 
lywood, has  the  account. 



EDWARD  B.  MARKS  Music  Corp., 
New  York,  on  Feb.  7  marked  its 
golden  anniversary,  with  a  two-day 
open-house  celebration. 


WKRC  Renews  Contract 
With  AFRA ;  Others  Pend 

RENEWAL  contract  between  the 
American  Federation  of  Radio 
Artists  and  WKRC  Cincinnati,  in- 
cluding substantial  advances  for 
the  artists,  has  been  announced  by 
the  union's  national  headquarters, 
which  also  reports  that  a  National 
Labor  Relations  Board  election  held 
at  WCKY  Cincinnati  resulted  in 
a  9-to-l  vote  for  AFRA.  Leonard 
Lyons,  national  field  representa- 
tive, is  in  that  city  to  assist  the 
AFRA  local  in  completing  a  con- 
tract with  the  station  manage- 
ment. 

In  Kansas  City,  a  WLB  hearing 
has  begun  to  determine  issues 
between  AFRA  and  W  D  A  F, 
with  Mortimer  Becker,  of  Jaffe  & 
Jaffe,  national  counsel  for  AFRA, 
representing  the  local.  The  regional 
WLB  in  Denver  has  approved  a 
new  contract  at  KOA,  with  salary 
increases  retroactive  to  June  1, 
1943,  and  for  the  first  time  calling 
for  fees  for  announcers  on  com- 
mercial programs.  In  Pittsburgh, 
negotiations  were  under  way  with 


Disney  Film  Rights 

WALT  DISNEY  Inc.,  cartoon 
firm,  has  released  radio  serial 
rights  for  "The  Sword  in  the 
Stone"  to  Ad-Plan  Co.,  New  York, 
newly-formed  radio  production 
firm.  The  projected  Disney  film, 
scheduled  for  production  in  sev- 
eral years,  is  based  on  a  novel  of 
the  same  name  by  T.  H.  White. 
The  radio  version  will  be  a  five 
weekly  quarter-hour  educational 
program  for  children.  Ad-Plan  was 
recently  organized  with  Richard 
C.  Mouck,  formerly  on  the  sales 
staff  of  the  Blue  Network,  as 
president,  and  Paul  H.  Aldrich, 
formerly  on  the  sales  staff  of  the 
Westvaco  Chlorine  Product  Corp., 
New  York,  as  vice-president.  Firm 
will  produce  for  television  as  well 
as  radio. 


WDKA  WCAE  WJAS  and  KQV. 

AFRA  has  protested  to  NBC 
against  the  network's  rule  pro- 
hibiting the  use  of  a  staff  an- 
nouncer of  another  network  on 
NBC  commercial  programs,  a  posi- 
tion AFRA  describes  as  a  restric- 
tion on  employment  opportunities. 


'Hall  of  Fame'  Suit 

DAMAGE  SUIT  of  $500,000  has 
been  filed  in  Los  Angeles  Superior 
Court  by  Renzo  Cesana,  radio  ad- 
vertising agent,  over  rights  to  the 
weekly  Radio  Hall  of  Fame,  spon- 
sored on  Blue  stations  by  Philco 
Corp.  Named  as  defendants  are 
Blue  Network,  Philco  Corp.,  Va- 
riety Inc.,  William  Morris  Agency, 
Abel  Green,  C.  P.  Jaeger  and  sev- 
eral John  Does. 


Peak  Production 

Wartime  demands  for  pulp  wood  and 
lumber  have  resulted  in  peak  production 
for  the  14,000,000  acres  of  pine  and  hard- 
wood forests  down  in  KWKH-land.  It's 
increased  by  leaps  and  bounds  spendable 
income  to  provide  greater  opportunities 
for  selling  now  —  for  building 
sales  for  the  future. 


Write  for  your  free  copy  of  KWKH 
net  circulations  day  and  night  maps. 


CBS 
50,000  WATTS 


REPRESENTED  BY 

THEBRANHAMCO. 


A      SHREVEPORT      TIMES  STATION 

SHREVEPORT,  LOUISIANA 
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the  nuiineil  of 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


WFIL  Philadelphia 

Abbotts  Dairies,  Philadelphia  (milk  and 
ice  cream ) ,  3  sa  weekly,  52  weeks,  thru 
Richard  A.   Foley,  Philadelphia. 

Hornung  Brewing  Co.,  Philadelphia  (beer), 
2  sa  weekly,  52  weeks,  direct. 

Beneficial  Saving  Fund  Society  Philadel- 
phia (bank),  3  sa  weekly,  52  weeks, 
thru  Richard  A.  Foley,  Philadelphia. 

Cocilana,  Brooklyn  (cough  drops,  4'  sa 
weekly,  13  weeks,  thru  Al  Paul  Lefton, 
N.  Y. 

Dr.  Shor,  Philadelphia  (dentist),  20  sa 
weekly,  52  weeks,  thru  Philip  Klein, 
Philadelphia. 

Pepsi-Cola  Co.,  Long  Island  City,  N.  Y. 
(Pepsi-Cola),  25  ta  weekly,  49  weeks, 
thru  Newell-Emmett,  N.  Y. 

J.  B.  Ford  Co.  Wyandotte,  Mich.  (Wyan- 
dotte Cleanser) ,  10  sa  weekly,  thru  N.  W. 
Ayer,  N.  Y. 

Johnson  &  Johnson  Co.,  New  Brunswick, 
N.  J.  (baby  powder),  6  sa  weekly,  13 
weeks,  thru  Young  &  Rubicam,  N.  Y. 

National  Oats  Co.,  Cedar  Rapids,  la.,  3 
sp  weekly.  52  weeks,  direct. 

Allied  Florists,  sp  weekly,  13  weeks,  direct. 

KFI  Los  Angeles 

Lane  Publishing  Co.,  San  Francisco 
(Sunset  magazine),  3  ta,  thru  Bris- 
acher,  Van  Norden  &  Staff,  San  Fran- 
cisco. 

Swift  &  Co.,  Chicago  (Jewel  shortening), 
5  sa  weekly,  6  weeks,  thru  J.  Walter 
Thompson  Co.,  Chicago. 

Avion  Inc.,  Vernon,  Cal.  (help  wanted), 
3  sa  weekly,  13  weeks,  thru  Hixson- 
O'Donnell  Adv.,  Los  Angeles. 

Scudder  Food  Products,  Monterey  Park. 
Cal.  (food  products),  5  so  weekly,  thru 
Davis  &  Beaven  Adv.,  Los  Angeles. 

KECA  Los  Angeles 

Dad's  Root  Beer  Co.,  Chicago  (beverage) , 
21  sa  weekly,  13  weeks,  thru  Malcolm- 
Howard  Adv.,  Chicago. 

French  Kitchen  Foods  Corp.,  Los  Angeles 
(spaghetti  sauce),  ta  weekly,  39  weeks, 
thru  Elwood  J.  Robinson  Adv.,  Los 
Angeles. 

Chamberlain  Sales  Corp.,  Des  Moines,  la. 
(lotion),  3  sa  weekly,  thru  Cary-Ains- 
worth,  Des  Moines. 


WOAI  San  Antonio 

American  Chicle  Co.,  Long  Island  City, 
N.  Y.  (gum),  10  sa  weekly,  52  weeks, 
thru  Badger,  Browning  &  Hersey,  N.  Y. 

Beech-Nut  Packing  Co.,  Canajoharie,  N.  Y. 
(gum),  sa  weekly,  52  weeks,  thru 
Newell-Emmett  Co.,  N.  Y. 

Chamberlain  Lotion,  Des  Moines  (hand 
lotion),  3  sa  weekly,  13  weeks,  thru 
Cary-Ainsworth,  Des  Moines. 

Colgate-Palmolive-Peet  Co.,  Jersey  City 
(soap),  11  ta  weekly,  39  weeks,  thru 
Wm.  Esty  &  Co.,  N.  Y. 

Ex-Lax  Co.,  Brooklyn,  sa  52  weeks,  thru 
Wm.  Esty  &  Co.,  N.  Y. 

Gebhardt  Chili  Powder  Co.,  San  Antonio, 
so  weekly,  52  weeks,  thru  Pitluk  Adv. 
Co.,  San  Antonio. 

Groves  Labs.,  St.  Louis  (4-way  cold  tab- 
lets), 3  ta  weekly,  13  weeks,  thru  Joe 
Lindeln,  N.  Y. 

Greyhound  Lines,  San  Antonio  (bus  serv- 
ice), sa  weekly,  52  weeks,  thru  Beau- 
mount  &  Hohman,  Dallas. 

Household  Furniture  Co.,  San  Antonio 
(furniture),  52  weeks,  direct. 

Johnson  &  Johnson  Co.,  New  Brunswick. 
N.  J.  (baby  powder),  6  ta  weekly,  13 
weeks,  thru  Young  &  Rubicam,  N.  Y. 

Johnson  &  Johnson  Co.,  New  Brunswick, 
N.  J.  (band-aid),  6  t  weekly,  13  weeks, 
thru  Young  &  Rubicam,  N.  Y. 

Lever  Bros.,  Cambridge,  Mass.  (Vimms, 
Spry,  Rinso),  52  weeks,  thru  BBDO. 
N.  Y. 

Marlin  Firearms   Co.,  New  Haven,  Conn. 

(razor  blades),  t  weekly,  13  weeks,  thru 

Craven  &  Hedrick,  N.  Y. 
Mentholatum  Co.,  Wilmington,  5  sa  weekly, 

thru  J.  Walter  Thompson  Co.,  N.  Y. 

WHIT  New  Bern,  N.  C. 

Miller-Jones    Co.,    Columbus,    O.,    4  sp 

weekly,  52  weeks,  direct. 
Orange-Crush    Bottling    Co.,    Chicago,  21 

sa  weekly,  26  weeks,  direct. 
Mrs.  Filbert's  Margarine,  Baltimore,  5  sa 

weekly,  thru  Courtland  D.  Fergusen  Co., 

Baltimore. 

Coca  Cola  Bottling  Co.,  Greenville,  N.  C, 
52  weeks,  thru  Newell-Emmett  Co., 
N.  Y. 

Hartsfield  Jewelry  Co.,  Jacksonville,  N.  C. 
5  sp  weekly,  52  weeks,  direct. 

WJJD  Chicago 

MacFadden  Publications,  N.  Y.  (True 
Story),  5  ta  weekly,  52  weeks,  thru 
Raymond  Spector  Co.,  N.  Y. 

Dr.  Peter  Fahrney  &  Son  Co.,  Chicago,  6 
sp  weekly,  12  weeks,  thru  Roche,  Wil- 
liams &  Cunnyngham,  Chicago. 

Paramont  Pictures,  N.  Y.,  6  ta  weekly, 
thru  M.  M.  Fisher  Assoc.,  N.  Y. 

WEAF  New  York 

Pioneer  Division,  Borden  Co.,  New  York 
(Reid's  Ice  Cream),  3  sp  weekly,  52 
weeks,  thru  Pedlar,  Ryan  &  Lusk,  N.  Y. 


WOL  Washington 

Arlington  Board  of  Trade,  Arlington,  Va. 

(business  organization),  sa  thru  Lewis 

Agency,  Washington. 
Colony   House   Furniture,   Washington,  sa 

thru  Kal  Agency,  Washington. 
Coronet     Magazine,     Chicago,     sa  thru 

Schwimmer  &  Scott,  Chicago. 
Gillette   Safety   Razor   Co.,    Boston  (Blue 

Blades),  sp  thru  Maxon  Inc.,  N.  Y. 
Helbros  Watch  Co.,  New  York  (watches), 

sp  thru  William  Weintraub,  N.  Y. 
Keystone  Macaroni  Mfg.  Co.,  Lebanon,  Pa. 

(spaghetti),  sa  thru  James  C.  Lamb  Co., 

Philadelphia. 
Lewis  Hotel  Training  School,  Washington, 

2  ne  weekly,  thru  Rose  Martin  Agency, 
N.  Y. 

Longine-Wittnauer  Watch  Co.,  New  York, 

3  sp  weekly,  thru  Arthur  Rosenberg  Co., 
N.  Y. 

Marlin  Firearms  Co.,  New  Haven,  Conn. 

(razor  blades),  sa  thru  Craven  &  Hed- 
rick, N.  Y. 
Mutual  Benefit  Health  &  Accident  Assn., 

Newark    (insurance),    sp    weekly,  thru 

Meyerhoff  Agency,  Chicago. 
Dice's  Bakery,  Baltimore   (bread),  sa  thru 

William  A.  Schautz  Inc.,  N.  Y. 
Sunway  Vitamin  Co.,  sa  thru  Sorenson  & 

Co.,  Chicago. 
Van  Camps  Inc.,  Indianapolis  (Tenderoni), 

3   sv   weekly,    thru   Calkins    &  Holden, 

N.  Y. 

WGY  Schenectady 

Glenwood  Range  Co.,  Taunton,  Mass.,  157 
sa,  thru  Alley  &  Richards,  Boston. 

Beechnut  Packing  Co.,  N.  Y.  (chewing 
gum),  26  sa,  13  weeks,  thru  Newell- 
Emmett  Co.,  N.  Y. 

Dif  Corp.,  Garwood,  N.  J.  (hand  cleaner), 
12  sa,  thru  Gray  Adv.  Agency,  N.  Y. 

Rudolph  Bros.,  Syracuse  (jewelers  items 
and  services)  104  sa,  52  weeks,  thru 
Nelson  &  Leighton,  Schenectady. 

Hudson  Coal  Co.,  Scranton,  Pa.  (D  &  H 
anthracite)  sp,  thru  Clements  Co., 
Philadelphia. 

Caruso  Fruit  Distributers,  Schenectady 
(Bluebird  Citrus  fruits),  42  sa,  thru 
Robert  C.  Russell  Adv.  Agency,  Schenec- 
tady. 

Johnson  &  Johnson,  New  Brunswick,  N.  J. 
(surgical   dressings),   78   sa,    13  weeks, 

thru  Young  &  Rubicam,  N.  Y. 
Studebaker   Corp.,    South    Bend,    Ind.,  78 

ne   thru    Roche,    Williams   &  Cunnyng- 
ham, Chicago. 
American   Chicle    Co.,   Long    Island  City 

(chiclets),  78  sa,  thru  Badger,  Browning 

&  Hersey,  N.  Y. 
Spaulding    Bakeries,    Binghamton,    N.  Y. 

(bakery    products),    39    sp,    13  weeks, 

direct. 

N.  Y.  Telephone  Co.,  Schenectady,  2  sa, 
direct. 


NBC  PLANS  THIRD 
SUMMER  INSTITUTE 

SPURRED  by  absorption  of  its 
graduates  into  the  industry,  the 
NBC  Summer  Radio  Institute  will 
go  into  its  third  successive  year  co- 
operating with  Northwestern  U., 
Evanston,  111.,  Leland  Stanford  U., 
Cal.,  and  U.  of  Southern  Califor- 
nia, Los  Angeles,  according  to 
Judith  Waller,  NBC  central  divi- 
sion public  service  director,  and 
Jennings  Pierce,  NBC  Hollywood 
public  service  director. 

Textbooks  written  by  Miss 
Waller,  and  by  Al  Crews,  NBC 
producer,  are  to  be  used  in  the 
school.  The  courses  and  instructors 
at  the  NBC  Institute  will  be: 
An  Introduction  to  Radio,  given  by 
Miss  Waller;  Announcing,  by  Paul 
Knight,  private  speech  instructor, 
and  William  Kephart,  chief  of  an- 
nouncers, NBC  central  division; 
News  Writing,  by  John  Thompson, 
assistant  manager,  NBC  central 
division  special  events  and  news 
department,  assisted  by  Baskett 
Mosse,  of  the  same  department; 
Program  Planning,  by  John  Simp- 
son, NBC  drama  director;  Control 
Room  Technique,  by  Beverly  Fred- 
endall,  NBC  engineer;  Continuity 
Writing,  by  William  Murphy,  Con- 
tinuity Chief,  NBC  central  divi- 
sion; Dramatic  Writing,  Al  Crews; 
and  Sales  Problems,  Lou  Tilden, 
Spot  and  Local  Sales,  NBC  central 
division.  Northwestern's  Schools 
of  Speech,  Journalism  and  Com- 
merce will  lend  their  facilities  and 
personnel  to  the  project  during  the 
nine-week  course,  July  26-Aug.  26. 

With  limited  enrollment,  require- 
ments for  entrance  are  two  years' 
college  credits  or  equivalent  radio 
experience.  Tuition  at  NAB  Insti- 
tute will  be  $100.  Midwest  classes 
will  meet  on  the  Northwestern  U. 
campus  and  in  the  NBC  Chicago 
studios  in  the  Merchandise  Mart. 


Beck  Graduates 

GRADUATES  of  the  Beck  School 
for  Radio,  Minneapolis,  who  re- 
cently have  joined  radio  are:  Don 
Wilson,  WSAU  Wausau,  Wis.; 
Paul  Ebert,  WD  AY  Fargo,  N.  D.; 
Dick  Johnson,  John  French, 
KYSM  Mankato,  Minn.;  Hal 
Pearce,  WIGM  Medford,  Wis.; 
Irene  Norgren,  KROC  Rochester, 
Minn.;  Inez  Blekre,  KSOO  Sioux 
Falls,  S.  D.;  Abbott  London, 
WEBC  Duluth;  Daryl  Laub  KOBH 
Rapid  City,  S.  D.;  Al  Tighe,  Joe 
Swanson,  WJMC  Rice  Lake,  Wis.; 
Betty  Kindler,  WJPF  Herrin,  111.; 
Isabelle  Kern,  KGGM  Albuquerque, 
N.  M.;  Cyril  Lindquist,  WFDF 
Flint,  Mich. 


WB  Names  Three 

THREE  radio  executives  have 
been  named  to  WPB's  Industry 
Advisory  Committee,  it  was  an- 
nounced last  week.  The  new  ap- 
pointees are:  R.  C.  Cosgrove  of 
Cincinnati,  v-p  of  the  Radio  Man- 
ufacturers' Assn.;  E.  A.  Nicholas, 
Ft.  Wayne,  Ind.,  RMA  director, 
and  Fred  D.  Williams  of  Phila- 
delphia, past  president  of  RMA. 
Enlargement  of  the  WPB  Industry 
Advisory  Committee  was  recom- 
mended recently  by  the  Industry 
Reconversion  Committee  and  the 
RMA  Board  of  Directors.  An  early 
meeting  of  the  WPB  committee 
has  been  planned  by  director  Ray 
C,  Ellis  of  the  Radio  &  Radar  Di- 
vision. 
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RADIO  PERSONNEL 
IN  CANADA  SERVICE 

ABOUT  one-quarter  of  Canada's 
broadcasting  personnel  is  in  uni- 
form, in  the  three  branches  of  the 
service — Army,  Navy  and  Air 
Force — and  the  women's  divisions 
of  the  services.  Nearly  500  men 
and  women  of  the  private  stations 
and  the  Canadian  Broadcasting 
Corp.  are  now  in  uniform,  private 
station  estimates  being  375  and 
CBC  115  at  present  writing.  Of 
the  750  men  employed  by  private 
stations  in  1939  about  50%  are 
now  in  uniform,  being  largely  re- 
placed by  girls. 

There  is  at  least  one  Canadian 
broadcaster  a  prisoner  of  war  in 
Germany,  Pilot  Officer  Brian  G. 
Hodgkinson,  Royal  Canadian  Air 
Force,  former  CKY  Winnipeg  an- 
nouncer, who  was  shot  down  in 
flames  over  France  in  the  winter 
of  1941.  A  number  of  Canadian 
broadcasting  men  have  been  killed 
in  action,  on  the  battlefield  and  in 
air  operations,  and  one  CBC  war 
correspondent.  A  number  of  former 
broadcasters  are  radio  liaison  of- 
ficers for  the  three  services,  and 
the  Canadian  Army  Show,  a  special 
unit  of  the  Army,  is  commanded  by 
a  former  broadcaster.  In  addition,  a 
number  of  broadcasting  executives 
are  in  high  government  positions 
for  the  duration. 


Kasper-Gordon  Series 
Sold  to  More  Stations 

AN  INCREASE  in  the  transcrip- 
tion business  is  reported  by  Kas- 
per-Gordon, Boston,  which  an- 
nounced last  week  new  contracts 
on  several  series.  Among  those 
placed  were:  Songs  of  Cheer  and 
Comfort,  over  VONF  St.  John's 
N.F.,  KALE  Portland,  Ore., 
WDBO  Orlando,  Fla.,  and  WFNC 
Fayetteville,  N.  C. 

Some  others  were  Imperial  Lead- 
er, dramatizing  the  life  of  Church- 
ill, sponsored  on  WSIX  Nashville, 
by  Robert  Orr  &  Co.,  wholesale 
grocers.  The  Home  Brewing  Co., 
Richmond,  sponsors  One  I'll  Never 
Forget  on  KLZ  Denver,  and  the 
Ben  Franklin  Dept.  Store  sponsors 
Twilight  Tales  on  KGMB  Hono- 
lulu. 


i  JOHN  REDDY,  of  KNX  Hollywood 
;  news  bureau,  is  author  of  the  article, 
Breakfast  at  Sardi's  in  the  February 
issue  of  Coronet  magazine.  Article  re- 
lates success  of  the  Blue  program  by 
that  title. 


WHAT*  Granted  Transfer 

WILLIAM  A.  BANKS,  salesman 
of  WIP  Philadelphia,  acquired  con- 
trol of  WHAT  Philadelphia  last 
week  in  the  transfer  granted  by 
the  FCC  from  the  Philadelphia 
Record.  The  200  shares  (100%)  in 
WHAT  were  sold  for  $22,500  to 
Mr.  Banks,  who  has  been  with 
WIP  for  the  past  14  years.  Accord- 
ing to  the  new  owner,  the  WHAT 
staff  will  be  retained,  with  only 
physical  changes  for  the  station 
contemplated. 


UNITED  PROMOTION 

Activities  Presented  by 
— Washington  Stations — 


A  TOTAL  of  810  courtesy  an- 
nouncements and  special  programs 
for  the  promotion  of  the  President's 
Birthday  Celebration  (Jan.  29), 
and  an  approximate  number  for 
the  "Mile  of  Dimes"  campaign 
(Jan.  14-31),  have  been  presented 
by  Washington,  D.  C,  stations  in 
addition  to  their  extensive  Fourth 
Loan  promotion  schedules. 

Included  in  the  special  promotion 
activities  for  the  President's 
Birthday  Ball  and  Celebration,  pro- 
ceeds of  which  go  to  aid  the  fight 
against  infantile  paralysis,  was  a 
half-hour  broadcast  carried  by  all 
of  the  six  Washington  stations 
WRC  WMAL  WOL  WTOP  WINX 
WWDC  on  Jan.  28  which  featured 
interviews  with  Lucille  Ball,  John 
Garfield,  Jinx  Falkenberg,  Jose 
Iturbi,  Walter  Pidgeon,  Brian  Don- 
levy  and  Red  Skelton,  all  of  whom 
were  in  Washington  to  assist  in 
the  celebration  activities.  Program 
was  arranged  and  produced  by 
Charles  Zurhorst,  promotion  direc- 
tor of  the  MBS  outlet  WOL  who 
was  radio  chairman  of  the  publicity 
committee  for  the  President's 
Birthday  Celebration. 

The  "Mile  of  Dimes"  campaign, 
which  also  is  conducted  in  the  in- 
terest of  infantile  paralysis  preven- 
tion and  cure,  was  directed  by 
Bryson  Rash,  publicity  director  of 
WMAL,  Blue  outlet.  Extensive 
publicity  was  also  given  the 
"March  of  Dimes"  campaign,  whose 
objectives  are  similar  to  those  of 
the  "Mile  of  Dimes".  Some  of  the 
programs  were  daily  features  on 
many  of  the  stations.  These  and 
others  often  were  conducted  by 
leading  civic,  business  or  labor 
organizations  who  promoted  the 
campaigns  amongst  their  own 
groups. 


KFEL  Files  Protest 
In  'Post'  Case  With  P.  O. 

A  PROTEST  to  the  Post  Office 
Dept.  in  its  efforts  to  have  the 
Denver  Post  publish  without  charge 
KFEL  program  listings  has  been 
made  by  Eugene  P.  O'Fallon  Inc., 
station  licensee,  it  was  disclosed 
recently.  Meantime  Mr.  O'Fallon 
has  appealed  to  the  Colorado  Su- 
preme Court  a  decision  of  District 
Judge  George  A.  Luxford,  sustain- 
ing motions  of  the  Post  to  dismiss 
a  suit  filed  by  KFEL  under  the 
Colorado  Unfair  Practices  Act 
[Broadcasting,  Jan.  10]. 

Although  the  Post  Office  Dept. 
declined  to  comment,  the  of- 
fice of  R.  S.  Black,  third  as- 
sistant postmaster  general,  charged 
with  classification  of  publications, 
admitted  that  a  complaint  had 
been  filed.  In  its  protest  KFEL 
listed  nine  programs  carried  by 
KFEL  as  war  information  and 
charged  that  "the  list  of  govern- 
mental and  public  agencies  which 
avail  themselves  of  our  facilities 
are  discriminated  against  by  omis- 
son  from  the  Denver  Post  program 
listings.  .  .  .  We  Would  appreciate 
having  your  opinion  as  to  whether 
such  discrimination  would  have 
any  bearing  on  the  mailing  privi- 
leges extended  by  your  branch  of 
the  Government." 


Andrews  Joins  CIAA 

LORING  ANDREWS,  former  chief 
of  the  planning  division  in  the  Bu- 
reau of  Communications  Facilities 
for  the  OWI,  has  been  named  as- 
sistant director  of  the  radio  divi- 
sion of  the  Office  of  Coordinator  of 
Inter-American  Affairs,  New  York. 
Before  joining  the  OWI  in  1942, 
Mr.  Andrews  was  chief  of  program- 
ing and  productions  for  the  Coor- 
dinator of  Information  and  prior 
to  that  was  director  of  English 
shows  for  WBOS  Hull,  Mass. 
shortwave  station,  operated  by 
Westinghouse  Electric  Co.  His  in- 
ternational broadcasting  activities 
date  back  to  1935,  when  he  joined 
the  World  Wide  Broadcasting 
Corp.,  serving  in  various  execu- 
tive positions  until  1940. 


Sally  Noble 

SALLY  NOBLE,  19,  daughter  of 
Edward  J.  Noble,  chairman  of  the 
board  of  the  Blue  Network,  died 
unexpectedly  at  the  Bronxville 
Hospital,  Bronxville,  N.  Y.,  after 
a  brief  illness,  Wednesday,  Feb. 
9.  She  was  a  sophomore  at  Sarah 
Lawrence  College,  in  Bronxville. 
Her  father,  who  arrived  in  Los 
Angeles  Monday  in  connection  with 
business  for  the  Blue  Network,  re- 
ceived news  of  her  illness  Tuesday. 
He  arrived  at  the  hospital  late 
Wednesday.  Funeral  services  were 
to  be  held  at  Mr.  and  Mrs.  Noble's 
home  in  Round  Hill,  Greenwich, 
Conn.,  Saturday  afternoon.  Sur- 
viving, in  addition  to  her  father 
and  mother,  is  a  sister,  June. 


EXPANSION  of  Sylvania  Electric 
Products'  Industrial  Apparatus  Plant, 
Emporium,  Pa.,  has  necessitated  trans- 
fer of  the  work  to  the  company's 
Williamsport  plant,  where  additional 
space  and  personnel  are  available.  The 
floor  area  devoted  to  the  manufacture 
of  war-needed  electronic  equipment 
will  be  almost  trebled. 


In  the  old  days  they  fired  a 
gun  from  The  Citadel  in 
Halifax,  Nova  Scotia  to  tell 
the  time. 

— • — 

Today  the  population  listens 
to  CHNS  for  the  time. 

NOTE:  They  Still  Fire  the  Gun 
Keeping  Up  the  Old  Traditions! 

Traditions,  However,  Don't  Get 
Much  Business. 

CHNS  Does— Try  It. 


Stovin 


Wright 

RADIO 
STATION 
REPRESENTATIVE 

offices 

MONTREAL  .  WINNIPE 
TORONTO 


DearTTme  Buyer  ~~ 

There's  not  room  here  to 
tell  our  full  story,  but  If 
you're  looking  for  more 
listeners  in  the  southwest, 
KROD  can  really  deliver 
them.  Please  let  us  give 
you  complete  information. 
Write  or  call  us  or  our 
national  representatives 

HOWARD  H.  WILSON  CO. 

IK  IRC  ID 

CBS      600  KC      1000  Watts 
EL  PASO,  TEXAS 
Dorrancc  Roderick,  Owner     Val  Lawrence,  Manager 


WIBW  has  developed 
America's  most  success- 
ful radio  selling  tech- 
nique— "reasons  why" 
delivered  as  the  recom- 
mendation of  one  friend 
to  another. 


WIBW  T-eVto 'pek a5 
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Represented  Nationally  By  HEADLEY-REED  CO. 
★  * 

THE  BRIGHT  SPOT 
of  Eastern  New  York 


Only  BLUE  Network 
Station  Covering  this  Area 
*  * 


WTAW,  College  Station,  Texas 

.  .  .  the  newscast  wire  is  every- 
thing you  said  it  would  be 
and  the  features  are  splen- 
did. 

Byron  Winstead 


available  through 

PRESS  ASSOCIATION,  inc. 

SO  Rockefeller  Plaza 
New  York,  N.  Y. 


Represented  by  John  BLAIR  &  Co. 


Let  Banks  Tell 

(Continued  from  page  13) 

ideas  to  be  included  by  members  of 
families  when  writing  to  their  rel- 
atives in  the  Armed  Services.  It 
is  a  weekly  review  of  Cleveland 
news  minus,  of  course,  any  sensa- 
tional items  such  as  strikes,  mur- 
ders and  politics.  At  the  program's 
conclusion  we  have  a  very  short 
commercial,  selling  the  various  fa- 
cilities of  the  bank. 

"Starting  last  Tuesday,  we  have 
contracted  for  spot  announcements 
on  two  of  the  local  stations,  six 
nights  a  week,  and  intend  to  con- 
tinue these  for  at  least  the  balance 
of  the  year  (1943).  Some  of  these 
spot  announcements  are  15-word 
chain  breaks,  some  35  and  some 
100-word  announcements  between 
programs.  The  subject  matter  of 
these  'spots'  is  entirely  about  mort- 
gage loans,  and  is  part  of  a  cur- 
rent expanded  effort  to  obtain  more 
of  this  type  of  business. 

"We  have  had  but  four  of  our 
five-minute  programs  broadcast  and 
are  just  finishing  up  the  first  week 
of  the  daily  spot  announcements. 
It  is  too  early,  therefore,  to  claim 
any  results,  though  we  have  had 
some  very  favorable  comments  on 
the  idea  we  have  tried  to  emphasize 
of  writing  more  letters  to  service 
relatives.  This,  of  course,  helps  to 
create  a  warmth  of  feeling  for  the 
bank." 

Down  In  Mississippi 

At  Jackson,  Miss.,  J.  W.  Barks- 
dale,  Jr.,  Assistant  Vice-President 
of  the  Deposit  Guaranty  Bank  & 
Trust  Co.  (Grow  With  Us)  has 
some  experiences  with  the  ether 
medium  to  share  with  us: 

"I  will  attempt  to  answer  briefly 
the  three  questions  asked  in  the 
order  presented. 

"1.  We  are  advertising  over 
both  local  radio  stations  and  spend- 
ing $220  per  month  for  such  serv- 
ice. We  advertise  over  one  station 
three  nights  per  week  at  ten  o'clock 
and  over  the  other  station  four 
nights  per  week  at  9:15.  All  pro- 
grams are  newscasts  running  for 
15-minutes  with  three  spot  an- 
nouncements. 

"2.  We  are  attempting  to  reach 
the  20,000  radio  homes  in  our  city 
and  chose  the  hours  as  indicated 
above  believing  that  we  get  a  wide 
coverage  of  adult  listeners.  The 
average  bed  time  in  our  city  is 
from  9  to  10  and  we  are  proceed- 
ing on  the  theory  that  the  majority 
of  the  radio  listeners  wish  to  have 
the  latest  news  before  retiring. 

"3.  You  know  it  is  hard  to  put 
your  finger  on  direct  results  of 
financial  advertising  and  hence  we 
are  in  no  position  to  answer  in 
any  degree  of  accuracy  your  last 
question.  However,  one  good  way 
to  find  out  what  you  are  accomp- 
lishing in  advertising  is  to  make  an 
error  for  which  you  are  sorry  and 
you  will  find  that  a  great  many 
people  in  your  city  have  listened 
to  that  particular  program.  We 
once  erroneously  stated  that  we 
were  accepting  Christmas  Savings 
Club  Accounts  at  2%  and  it  ap- 


Hanks  in  GE  P»ost 

R.  L.  HANKS  has  been  appointed 
sales  manager  of  standard  radio 
receivers  in  the  receiver  division 
of  GE's  electronics  department,  H. 
A.  Crossland,  manager  of  sales  for 
the  division,  has  announced.  His 
headquarters  will  be  at  the  Bridge- 
port plant. 

peared  that  half  the  people  in  our 
city  were  at  our  door  the  next 
morning  waiting  for  the  door  to 
open  in  order  to  take  advantage 
of  this  offer.  I  do  think  that  we 
are  getting  good  results  from  radio 
advertising  and  we  expect  to  con- 
tinue such  programs;  although  we 
would  like  to  put  a  little  more  in- 
terest into  our  broadcasts." 

And  now  for  a  quickie  from 
A.  D.  Bowie,  Trust  Officer  of  the 
Security  Trust  Co.  in  Wheeling, 
W.  Va.  Mr.  Bowie  also  answered 
our  three  queries  by  number  in 
the  following  manner,  to  wit: 

"(1)  We  are  using  the  radio  to 
advertise  our  Safe  Deposit  Boxes, 
as  we  have  a  new  vault,  just  one 
year  old,  ideally  situated  and  mod- 
ern in  every  way. 

"(2)  We  have  succedeed  in  rent- 
ing about  500  boxes  in  one  year's 
time,  and  still  have  1,200  to  rent. 

"(3)  We  feel  that  the  results 
have  been  very  gratifying,  as  we 
have  not  only  rented  boxes  but 
have  secured  other  bank  business 
through  this  connection." 

In  reply  to  questinnaires  sent 
out  by  Mr.  MacLean  two  banks,  the 


SIGNING  ON  THE  DOTTED 
LINE  for  first  network  program  of 
Resinol  Chemical  Co.  is  Dorothy 
Starbuck,  account  executive  of 
Courtland  D.  Ferguson  Inc.,  Wash- 
ington, Baltimore  and  Richmond 
agency.  Program*  entitled  Blue 
News  Room,  will  be  heard  on  10 
Pacific  Coast  stations  of  the  Blue 
network.  Interested  participants  in 
contract  are  (1  to  r)  :  Lawrence 
Hasbrouck,  Blue  account  executive; 
Ralph  Dennis,  Blue  Eastern  sales 
manager;  and  Murray  B.  Grab- 
horn,  manager  of  Blue  spot  sales. 


American  Bank  &  Trust  Co.  of 
Norfolk,  Va.,  and  the  Land  Title 
Bank  &  Trust  Co.,  Philadelphia, 
gave  concrete  evidence  of  how  ra- 
dio has  brought  results  to  those 
institutions. 

E.  E.  Pettyjohn,  manager  of  the 
agricultural  and  livestock  depart- 
ment of  the  Norfolk  bank,  wrote 
of  that  institution's  15-minute  Fri- 
day afternoon  spot  on  WLPM: 

"Our  purpose  is  to  keep  this  de- 


IS 
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and  has  been  for 
twenty-two  years 

(Anniversary  Feb.  20) 
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partment  before  the  farming  pub- 
lic. In  these  programs  I  tell  the 
farmers  what  they  should  be  do- 
ing on  the  farms  at  the  time  I 
make  the  talk.  .  .  .  When  any  farm- 
er has  made  an  outstanding  result, 
either  good  or  bad,  I  will  use  it 
as  an  example  in  my  next  talk." 
As  for  results  Mr.  Pettyjohn 
wrote : 

"That  is  problematical.  It  would 
seem  that  most  farmers  listen  to 
this  program  and  put  into  practice 
some  of  the  ideas  I  put  forth.  My 
i  Victory  Garden  talks  seemed  to  be 
listened  to  by  my  city  folks.  I 
'believe  90%  of  the  farmers  listen 
to  these  programs  and  are  helped 
by  them." 

W.  W.  Delamater,  assistant 
treasurer  of  the  Land  Title  Bank 
\&  Trust  Co.,  Philadelphia,  wrote 
;that  in  September  1940  his  bank 
;  contracted  for  a  13-week  15-min- 
>  ute  participation  in  a  two-hour 
•  early  morning  program  on  a  lead- 
ing station  in  Philadelphia.  The 
program  had  successfully  sold 
shoes,  bread  and  other  commodi- 
ties. 

"We  felt  that  we  could  sell  per- 
sonal loans,  but  soon  found  that 
we  were  wrong,"  wrote  Mr.  Dela- 
mater. "The  agency  and  station 
,  agreed  that  some  change  should 
be  made  immediately,  and  we 
transferred  to  spot  announcements 
five  nights  a  week — three  nights 
at  6  p.m.  and  one  at  10  p.m.  and 
another  at  9  p.m.  We  continued 
using  personal  loan  copy  and  fa- 
vorable results  appeared  immedi- 
ately. 

"We  are  continuing  using  the 
same  spots  on  this  station,  but 
have  transferred  the  copy  to  spe- 
cial checking  accounts,  with  an 
occasional  safe  deposit  box  an- 
nouncement. The  latter  is  purely 
experimental  and  may  not  pay." 

Commenting  on  sponsorship  of 
a  patriotic  program  on  another 
Philadelphia  station  from  October 
1942  to  May  1943,  Mr.  Dalamater 
rwrote : 

"We  went  into  this  with  the  full 
knowledge  that  no  direct  benefit 
would  ever  be  traced  to  it,  but 
we  are  firmly  convinced  that  from 
an  institutional  standpoint,  it  was 
well  worth  while." 

"We  are  convinced,"  added  the 
Philadelphia  banker,  "that  radio, 
with  care  and  discrimination  in 
the  type  of  program  selected,  can 
be  very  useful  in  a  bank's  adver- 
tising program." 

It's  Appreciated 

Pointing  out  the  service  given 
by  the  Norfolk  bank,  Editor  Mac- 
Lean  commented:  "It  doesn't  take 
a  Solomon  to  know  that  people 
will  appreciate  that  kind  of  help 
and  do  something  for  the  institu- 
tion which  gives  it  to  them." 

"The  Land  Title  Bank  &  Trust 
Co.  uses  an  equally  intelligent  ap- 
proach," wrote  Mr.  MacLean.  "In 
the  first  place  they  set  out  to 
peddle  personal  loans.  They  tried 
it  one  way  which,  from  past  ex- 
perience, should  have  paid  off. 
When  it  failed  they  didn't  throw 
u?    their    hands    and    say  'Ra- 


Radio-Radar  Meeting 

INDUSTRY  mass  meeting  was 
held  last  Friday  night  at  the  Chi- 
cago Stadium  to  secure  women 
workers  and  promote  morale  for 
the  Chicago  manufacturers'  group, 
"Radar  Radio  Industries  of  Chica- 
go". There  were  ceremonies  attend- 
ing crowning  of  "Radar  Queen", 
Miss  Marjorie  Anderson,  and  May- 
or Kelly  and  Army  and  Navy  rep- 
resentatives gave  speeches.  Leslie 
F.  Muter,  past  president  of  RMA, 
is  chairman  of  the  Chicago  manu- 
facturers' group. 


dio's  no  good'.  They  tried  some- 
thing else — and  it  worked. 

"Because  of  the  glamour  which 
still  surrounds  radio  a  new  ad- 
vertiser is  too  often  inclined  to 
expect  it  to  be  some  sort  of  Alad- 
din's lamp  and  when  it  doesn't 
he  drops  it  very  quickly  and  de- 
cides to  have  himself  a  good  long 
sulk." 

Editor  MacLean  offered  several 
suggestions  to  banking  institutions 
for  using  radio.  One  idea  which 
he  wrote  "is  one  which  we've  kicked 
around  in  the  back  of  our  mind  for 
quite  some  time"  is  a  variety  pro- 
gram of  an  hour.  He'd  start  with 
about  a  10-minute  newscast,  fol- 
lowed by  music,  perhaps  a  com- 
edy spot  or  two  to  last  35  or  40 
minutes  and  wind  up  the  last  10 
or  15  minutes  with  advice  on  han- 
dling money  and/or  domestic  sci- 
ence. 

"The  last  part  of  the  program 
is  something  we've  never  had  of- 
fered to  us  by  a  radio  salesman," 
he  wrote,  "although  it  would  seem 
very  fitting  that  a  financial  insti- 
tution should  be  in  a  position  to 
offer  advice  on  budgeting,  invest- 
ments and  the  business  of  handling 
finances." 

"The  job  of  teaching  thrift  to 
the  public  seems  to  us  to  be  a 
proper  responsibility  for  a  bank 
to  assume,"  Editor  MacLean 
brought  out. 


Cigarette  Comedy 

AFTER  MORE  than  4V2  years  on 
CBS  under  various  titles,  the  Philip 
Morris  Playhouse  is  going  off  the 
air  to  be  replaced  by  the  comedy- 
quiz  show  It  Pays  to  be  Ignorant. 
Behind  the  decision  to  drop  the 
program,  which  dramatizes  film 
hits,  were  such  factors  as  prevail- 
ing low  survey  ratings,  the  difficul- 
ty in  securing  film  properties 
adaptable  to  radio,  and  in  obtain- 
ing guest  stars.  The  new  show  fea- 
tures Tom  Howard,  George  Shel- 
ton,  Harry  McNaughton  and  Lulu 
McConnell  in  a  mock  quiz  session. 
Starting  in  November,  1942,  it  was 
sponsored  for  a  time  by  Piel  Bros., 
and  has  since  been  heard  sustain- 
ing on  WOR  New  York.  It  will  re- 
place the  Playhouse  in  the  Friday 
9-9:30  p.m.  period  on  the  full  CBS 
network  starting  Feb.  25.  Agency  is 
Biow  Co.,  New  York. 


WTAM 

CLEVELAND 


REPRESENTED  BY 
NBC  SPOT  SALES 


.  .  .  Jn  a  Buying  "Mood 

They  can  BUY  $437,925,000 
worth  of  FOOD  at  the  21,750 
food  stores  in  WTAM's  Primary 
Area.  They  can  BUY  $54,050,000 
worth  of  DRUGS  and  COSMET- 
ICS at  WTAM's  1,876  Drug  stores. 
They  can  get  the  habit  of  asking 
lor  your  product  by  brand  name 
and  maintain  your  SALES  in  the 
vital  Northern  Ohio  market.  They 
can  and  DO  listen  most  to  WTAM 
Cleveland.  Keep  them  listening 
to  YOUR  advertising  on  WTAM. 
The  daytime  COST  is  only 
$.000073  per  housewife. 

America's  No.  1  Network 


BLAINE  CORNWELL,  program  di- 
rector of  KMOX  St.  Louis,  is  the 
47th  employee  of  KMOX  now  in 
military  service.  He  has  entered  the 
Army  as  a  private. 


Millions  stay  tuned  to  the 

National  Broadcasting  Company 


It's  a  National  Habit  Corporation  ot  Amer 
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Dominating  Its 
Community  in 
Public  Service! 


PORTLAND,  OREGON 

CBS  Affiliate 

FREE  &  PETERS  •  National  Representatives 


Post  No 
Bills 

Sales  come  easier  when  you  use 
the  powerful  influence  of  WAIR. 
We  have  the  listeners  and  the  lis- 
teners have  money.  Don't  post 
bills.  "Post"  an  order  to — 

W  A  I  R 

Winston  -  Salem,  North  Carolina 


NEWS 


WITH 

REX  DAVIS 

4  TIMES  DAILY 

First  on  New  York's  Dial... 570. 


HP 


Bricker  Tells  Two  Newspaper  Groups 
Legislation  Needed  to  Restrict  FCC 


(America's  Leading  Independent  Station 


"SHOULD  the  Administration  take 
over  the  press  as  it  has  the  radio?" 

That  question,  propounded  to 
Gov.  John  W.  Bricker  of  Ohio,  who 
addressed  the  National  Press  Club 
in  Washington  last  Friday,  brought 
from  him  this  answer: 

"The  only  reason  for  restricting 
radio  is  the  limitation  of  channels. 
.  .  .  The  press  ought  to  remain  free 
and  the  Congress  of  the  United 
States  ought  to  remedy  that  situa- 
tion with  reference  to  radio." 

Gov.  Bricker  made  reference  to 
an  address  Feb.  4  before  the  Ohio 
Newspaper  Assn.  in  Columbus  in 
which  he  declared  that  radio  is 
"constantly  under  a  life  and  death 
threat  and  too  often  must  submit 
to  Government  direction." 

In  Columbus  he  said  the  May  10, 
1943  Supreme  Court  decision  writ- 
ten by  Mr.  Justice  Frankfurter 
"conferred  upon  the  FCC  regula- 
tory power  over  radio  broadcast- 
ing in  the  field  of  program  content 
and  business  operation.  This  gives 
to  a  bureau  of  the  Federal  Govern- 
ment," he  added,  "complete  power 
to  dominate  and  restrict  the  free- 
dom of  speech  over  the  air." 

Quoting  from  the  opinion,  "we 
cannot  find  in  the  Act  any  such 
restrictions  of  the  Commission's 
authority,"  Gov.  Bricker  declared: 
"If  there  is  no  such  restriction  in 
law,  it  ought  to  be  put  into  the 
law  by  the  Congress.  Such  unlim- 
ited power  given  to  any  Govern- 
ment board  over  our  communica- 
tions system,  even  if  not  exercised, 
is  within  itself  a  threat  to  the  free 
distribution  of  news  and  the  right 
to  speak  the  truth. 

"Just  a  few  days  ago  a  Wash- 
ington bureau  (FCC)  decided  af- 
ter many  months  of  careful  study 
that  as  newspaper  men  you  might 
be  permitted  to  own  a  radio  sta- 
tion if,  in  the  bureau's  judgment,  it 
suited  the  public  interest,  conveni- 
ence and  necessity.  There  are  seven 
members  of  that  bureau  and  two 
of  them  have  stood  out  staunchly 
defending  the  kind  of  freedom  that 
we  have  thought  in  keeping  with 
the   constitutional  guarantees.  If 


Market  Firm  Reorganized 

PAUL  W.  STEWART  &  ASSOCI- 
ATES, New  York,  marketing  and 
distribution  consultants,  March  1 
changes  its  name  to  Stewart, 
Brown  &  Associates,  with  Dr.  Lyn- 
don O.  Brown  becoming  a  partner 
in  the  firm.  Dr.  Brown  has  been 
vice-president  in  charge  of  re- 
search of  Foote,  Cone  &  Belding, 
New  York,  and  has  directed  re- 
search for  FC&B's  predecessor, 
Lord  &  Thomas,  for  eight  years 
and  for  other  agencies.  Johanna  B. 
Cooke  and  Paul  W.  Atwood  become 
junior  partners  in  the  reorganized 
market  research  firm,  which  recent- 
ly has  taken  enlarged  cjuarters  in 
the  RCA  Building.  Arthur  B. 
Dougall,  business  manager,  is  a 
partner  in  the  firm. 


the  radio  is  to  actually  be  free,  it 
must  be  free  of  the  blight  and  con- 
stant fear  of  Government  control 
and  cancellation  of  its  license  with- 
out cause." 

Referring  to  the  recent  refusal 
of  FBI  Chief  J.  Edgar  Hoover  to 
testify  before  the  House  Select 
Committee  to  Investigate  the  FCC 
"because  of  an  order  from  the  Pres- 
ident," Gov.  Bricker  said:  "This  is 
an  instance  of  censorship  by  the 
Executive  Branch  of  the  Govern- 
ment depriving  the  Congress  of 
what  might  be  vital  information 
in  determining  its  war  policy." 


Union  Oil  Plans 

UNION  OIL  Co.  of  California,  Los 
Angeles,  on  March  4  for  52  weeks 
begins  sponsorship  of  a  weekly  60- 
minute  recorded  program  of  jive 
music,  Down  Beat  Derby,  on  34 
Don  Lee  Pacific  stations,  Saturday, 
8-9  p.m.  (PWT).  If  network  time 
can  be  cleared  program  starting 
date  will  be  pulled  back  to  Feb.  26. 
Directed  to  teen-agers,  series  will 
be  conducted  by  Al  Jarvis  as  m.c. 
Recording  artist  voted  as  favorite 
by  audience  each  week  will  make 
a  personal  appearance  on  the  pro- 
gram. Foote,  Cone  &  Belding,  Los 
Angeles,  is  agency  handling  the 
account.  Petroleum  concern  also 
sponsors  weekly  half-hour  comedy- 
drama,  Point  Sublime,  on  34  Don 
Lee  Pacific  stations. 


PITCHING  INTO  the  disc  pile  is 
Thomas  H.  Kelleher,  director  of 
WOR  Recording  Studios,  New 
York,  who  has  started  a  nationwide 
campaign  to  have  radio  stations 
and  advertising  agencies  return  old 
process  discs  to  manufacturers.  To 
publicize  the  drive,  which  will  help 
replenish  the  recording  industry's 
vinylite  supplies,  Mr.  Kelleher,  has 
named  Lina  Romay,  singer,  as 
"Miss  Vinylite  of  1944."  Miss  Ro- 
may is  heard  on  Xavier  Cugat's 
Mutual  show  for  Dubonnet  Wines. 


RCA  board  of  directors  has  declared 
a  dividend  of  87%  cents  per  share  of 
cumulative  first  preferred  stock  for 
the  first  quarter  of  1944. 


dramatizing  the  eerie  classics  .  .  .  the  ageless  master- 
pieces of  such  celebrated  writers  as  Poe,  Tolstoi,  Balzac, 
Dumas  and  Victor  Hugo  ...  in  a  series  of  26  half-hour 
programs,  each  complete.  Skillful  effects,  top  talent,  strong- 
est Publicity  and  Promotion  Kit  ever  assembled  for  a 
recorded  program.  Now  sponsored  by  brewers,  food  manu- 
facturers, clothiers,  tobacco  makers,  furniture  firms,  a  paint 
company  and  many  others.  Send  for  audition  records. 


★  ★  ★ 

Many  other  NBC  Recorded  Programs— 
5  minutes  to  half-hour. 


Nolionof  Brood(osfing  Co 


A  Swrlu  of  ladl# 
fUrp*rqtion  of  Amtrkl 


NBC 


RADIO-RECOftPING  DIVISION 


AMERICAS  NUMB 


RCE    OF    RECORDED  PROGRAMS 


RCA  Bldg.,  Radio  City,  NY...  Mtrchandiia  Mart,  Chicago,  III. 
Tram-Lux  Bldg-,  Waihinglon,  D.  C. . .  Sunset  and  Vina,  Hollywood,  Col. 


RADIO  MEN  CALLED 
TO  FARM  MEETINGS 

A  SERIES  of  regional  conferences 
with  farm  service  directors  of  ra- 
dio stations  and  editors  of  farm 
journals  has  been  called  by  War 
Food  Administrator  Marvin  Jones 
to  discuss  problems  facing  farmers 
in  meeting  1944  production  pro- 
grams. 

The  meetings  will  be  attended  by 
Morse  Salisbury,  WFA  director  of 
information,  and  Wallace  L.  Kad- 
derly,  chief  of  radio  service,  Dept. 
of  Agriculture.  Representatives  of 
approximately  80  stations  having 
farm  service  directors  will  parti- 
cipate. 

The  first  meetings  will  be  held 
Feb.  20,  21  in  New  York  at  the 
New  Yorker  Hotel.  The  second  will 
be  held  in  Atlanta  Feb.  27,  28  at 
the  Henry  Grady  Hotel.  The  third 

|  is  scheduled  for  March  5,  6  in  Chi- 
cago, place  not  yet  determined. 
The  fourth  will  be  held  March  11, 

!  12  in  San  Francisco  at  the  Clare- 
mont  Hotel  (Berkeley). 

Principal  subjects  to  be  dis- 
cussed  include  production  goals, 
price  reports,  farm  equipment, 
seed  supplies,  and  labor  require- 
ments for  planting  and  harvesting 

1  of  crops.  WFA  will  seek  sugges- 
tions as  to  how  it  can  help  farm 
service  directors  of  stations  to  pro- 
vide the  necessary  information  to 
enable  farmers  to  meet  war  pro- 
duction goals. 

Plans  for  the  organization  of  the 
National  Society  of  Farm  Radio 
Directors  are  expected  to  be  com- 
pleted at  the  meetings.  The  group 
met  recently  in  Chicago  to  discuss 
methods  for  extending  agricultural 
information  service  through  radio 
[Broadcasting,  Jan.  17].  Larry 
Haeg  of  WCCO  Minneapolis  is  act- 
ing chairman  of  a  temporary  or- 
ganization committee  to  present 
plans  of  the  Society  to  farm  serv- 
ice directors  of  stations  and  net- 
works. 


Virginia  Dare  Plans 

VIRGINIA  DARE  EXTRACT 
Co.,  Brooklyn,  producers  of  some 
300  flavorings  and  extracts  for 
industrial  and  consumer  use,  is 
considering  a  national  spot  cam- 
paign, which  would  be  concen- 
trated in  special  areas  where  the 
company  has  the  best  distribution, 
but  no  specific  plans  for  radio  have 
been  made,  according  to  George 
Heitmanek,  newly-appointed  ad- 
vertising manager. 


Influencing  Sales 

FAR  Beyond  Pontiac 


In  cities  .  .  villages  .  .  .  (arm* 
.  .  .  for  miles  and  miles  around 
Pontiac  .  .  .  the  messages  of  na- 
tional, regional  and  local  adver- 
tisers are  heard  over  WCAR's 
1000  streamlined  watts. 


GET  THE 

FACTS 

FROM 


WCAR 


PONTIAC,  MICHIGAN 
or  the  Foreman  Co.  •  Chicago  •  New  York 


EXCHANGING  POST-PROGRAM  opinions  with  talent  and  producer  on 
initial  broadcast  of  the  weekly  Blue  Life  of  Riley  were  these  sponsor  and 
agency  executives.  American  Meat  Institute  sponsors  the  weekly  half- 
hour  comedy  series  on  a  52-week  basis.  Program-discussers  (1  to  r, 
front  row),  are  Harry  Wilbur,  San  Francisco  executive  of  American 
Meat  Institute;  William  Bendix,  star  of  series;  Frank  Ferrin,  radio 
director  of  Leo  Burnett  Co.,  E.  Floyd,  Western  director  of  American  Meat 
Institute.  Standing,  Don  Bernard,  agency  producer;  Paul  Cornelius  and 
William  Kinnaird,  Los  Angeles  board  director  and  advertising  manager 
of  American  Meat  Institute,  Chicago,  respectively;  Norman  LeVally, 
account  executive  of  Leo  Burnett  Co.,  agency  handling  the  account. 


New  RKO  Program 

RKO  RADIO  PICTURES,  Holly- 
wood, on  Feb.  28  starts  for  13 
weeks  sponsoring  a  five-weekly 
quarter-hour  interview  and  gossip 
type  program  Luncheon  with  the 
Stars,  on  19  Blue  Pacific  and  Moun- 
tain stations,  Monday  through  Fri- 
day, 12:30-12:45  p.m.  (PWT).  Fol- 
lowing first  13  week  cycle,  program 
will  be  expanded  nationally.  Orig- 
inating from  RKO  commissary 
with  Gary  Breckner  as  m.c,  series 
will  promote  current  pictures  and 
musical  numbers  from  same.  Man- 
ny Harmon  has  been  signed  as 
musical  director,  with  Fred  Run- 
yon  and  Tom  Pettey,  writers. 
Arnold  Maguire  is  assigned  pro- 
ducer of  Foote,  Cone  &  Belding, 
Los  Angeles  agency  servicing  ac- 
count. 


TALENT  search  by  GE  has  unearthed 
five  young  entertainers  who  will  be 
telecast  by  GE's  video  station,  WRGB 
Schenectady,  in  the  near  future.  Rep- 
resentatives of  GE's  other  stations, 
WGY  and  WGFM  are  also  scouting 
the  area  for  new  talent. 


Local  stores  know  how  you  can  increase 
consumer  demand  for  your  product.  Advertise 
on  WDRC  -  get  all  3! 

1 -  Complete  COVERAGE  of  the  26  towns  in  the 
rich  Hartford  Trading  Area. 

2-  PROGRAMS  of  CBS,  world's  finest  network. 

3-  One  low  uniform  RATE  for  all  advertisers- 
national,  regional,  local. 

Connect  in  Connecticut  by  using  radio  on 
WDRC.  It's  the  first-choice,  low-cost  advertis- 
ing medium  for  the  entire  Hartford  Trading 
Area. 


WDRC 


CONNECTICUT'S  PIONEER  BROADCASTER 


BASIC  CBS 
Hartford  4 
Connecticut 

NATIONAL  REP. 
Paul  H.  Raymer  Co. 
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FIRST  IN  ALASKA 


790KC 


KFQD 


IOOO  w 


ALASKA  BROADCASTING  CO. 


342  Madison  Ave.,  N.  Y.  C. 

****** 

*"*EST  HEWS" 


NBC 

Station  For 

WINSTON-SALEM 
GREENSBORO 
&  HIGH  POINT 


5000  WATTS 


WsJS 

Representative* 

£  HEADLEY  -  REED  CO.  °  ( 


Don't  dig  so 
hard  for  sales 
when  they 
come  so  easy 
in  Albany! 


Authority  of  FTC 
Upheld  by  Court 

JURISDICTION  of  the  Federal 
Trade  Commission  to  compel  man- 
ufacturers of  drugs  and  medicines 
to  include  warnings  in  advertise- 
ments or  labels  cautioning  against 
excessive  use  of  the  preparations, 
was  upheld  last  week  by  the  U. 
S.  Court  of  Appeals  of  the  District 
of  Columbia. 

The  Court  affirmed  the  Commis- 
sion's action  against  Miles  Labora- 
tories Inc.,  (Nervine  remedies) 
Elkhart,  Ind.,  seeking  a  stipula- 
tion to  refrain  from  practices  held 
to  be  unfair  and  potentially  dan- 
gerous to  health.  The  company  re- 
fused to  sign  a  stipulation  and 
brought  suit  in  the  U.  S.  District 
under  the  Federal  Declaratory 
Judgment  Act,  challenging  the 
scope  of  the  Commission's  author- 
ity. This  case  was  dismissed  oa 
the  ground  that  the  Court  lacked 
jurisdiction  in  such  matters  and 
that  the  proceeding  could  be  re- 
viewed only  by  a  Circuit  Court  of 
Appeals. 

In  finding  for  the  Commission, 
the  Circuit  Court  held  that  "there 
can  be  no  contention  that  the  Com- 
mission is  without  statutory  au- 
thority to  issue  a  complaint  when 
it  has  'reason  to  believe'  that  some- 
one is  using  misleading  matter  in 
the  advertising  and  sale  of  its 
medicinal  products — for  the  Act 
specifically  so  provides." 

The  Court  disagreed  with  the  ap- 
pellant's contention  that  the  Com- 
mission is  attempting  to  regulate 
labels  when  it  gave  the  company 
the  option  of  including  warnings 
and  cautions  on  its  labels,  declar- 
ing that  this  was  a  choice  "which 
appellant  could  take  or  leave  as  it 
pleased." 

While  the  court's  ruling  specifi- 
cally concerned  the  Commission's 
action  in  the  Miles  case,  the  deci- 
sion reaffirmed  the  broader  au- 
thority of  the  Commission  to  issue 
complaints  and  enforce  its  orders. 
Citing  a  recent  decision  of  the  Su- 
preme Court  certifying  the  juris- 
diction of  administrative  agencies, 
the  opinion  stated:  "That  the  Su- 
preme Court  will  change  or  modify 
its  views  in  this  respect  is  an  'iri- 
descent dream',  for  the  trend  is 
decidedly  the  other  way." 

The  decision,  therefore,  is  be- 
lieved likely  to  assure  compliance 
on  the  part  of  a  number  of  adver- 
tisers in  the  drug  and  cosmetic  in- 
dustries who  have  been  cited  by 
the  Commission  for  misrepresenta- 
tions in  radio  and  other  advertis- 
ing. 

Most  prominent  among  these  is 
the  Colgate-Palmolive-Peet  Co., 
Jersey  City,  N.  J.,  which  was  re- 
cently charged  in  an  FTC  complaint 
with  misrepresenting  the  composi- 
tion, properties  and  effectiveness 
of  its  soaps,  dentifrices  and  shav- 
ing creams.  The  Commission  com- 
plained specifically  of  the  adver- 
tising claims  made  for  Palmolive 
Soap,  Colgate  Dental  Cream,  Col- 
gate Tooth  Powder,  Palmolive 
Lather  Cream,  Palmolive  Brushless 
Shave  Cream  and  Concentrated 
Super  Suds. 


HE  CAUGHT  IT— in  the  4-H  Club  "Catch-It-Calf"  contest  at  the  annual 
National  Western  Stock  Show  in  Denver.  The  220  lb  Hereford  calf, 
provided  by  KOA,  is  held  by  its  winner  Ernest  Dittmer,  17-year-old 
Colorado  4-H  Clubber  and  3-time  winner  of  the  event.  In  line  with  KOA's 
coverage  of  the  complete  Stock  Show,  participants  in  the  program  were 
(1  to  r) :  James  R.  MacPherson,  general  manager  of  KOA;  William  E. 
Drips,  Agriculture  director  for  NBC;  Glenn  Kinghorn,  the  calf's  owner; 
and  Clarence  C.  Moore,  KOA  program  director. 


PAA  June  Session 

THE  41st  annual  conference  of  the 
Pacific  Advertising  Assn.  will  be 
held  June  12-14  in  Fresno,  the  PAA 
headquarters  in  San  Francisco  an- 
nounced. 


Kate  Smith  to  Coast 

KATE  SMITH  and  Ted  Collins  will 
broadcast  four  of  their  Friday  night 
CBS  programs  from  Hollywood.  Dra- 
matic highlights  from  Paramount  pic- 
tures will  be  presented,  starting  Feb. 
25. 


WOR  New  York  last  week  started  a 
six-weekly  three-minute  weather  re- 
port, broadcast  directly  from  the 
Weather  Bureau  offices  in  downtown 
New  York,  at  6  :50  p.m. 


ROBERT  E.  LEE,  former  radio 
writer  and  now  aviation  cadet  in 
training  at  Des  Moines,  la.,  is  author 
of  a  book,  Television:  The  Revolution, 
to  be  released  in  early  March. 


Get  set  now 

POST-WAR  IN  THE  DETROIT 
AREA  promises  big  things!  Booming  industry, 
fat  payrolls,  solid  retail  markets.  Get  set — plan 
to  hook  up  with  CKLW  ...  a  live  wire  5,000 
watt  station  which,  at  800  kc,  gives  you  the 
largest  coverage  in  this  area. 

Union  Guardian  Bldg.,  Detroit 


J.  H.  McGillvra,  Inc. 
Representative 


5,000  WATTS 


DAY    and  NIGHT 


CKLW 


800  Kc. 

MUTUAL  BROADCASTING  SYSTEM 
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OPA  AND  INDUSTRY 
TALK  TUBE  PRICES 

PROPOSED  maximum  price  regu- 
lation on  wholesale  and  retail  sales 
of  radio  receiving  tubes  has  been 
discussed  by  members  of  the  indus- 
try advisory  committee  represent- 
ing tube  distributors  and  jobbers  in 
a  recent  meeting  with  OPA  officials, 
it  has  been  announced  in  Wash- 
ington [Broadcasting,  Dec.  27]. 
The  meeting,  the  first  of  a  series, 
was  an  organizational  one  during 
which  Aaron  Lippman,  president 
of  the  Aaron  Lippman  Co.,  New- 
ark, N.  J.  was  elected  chairman. 

Regional  offices  of  OPA  will  soon 
hold  meetings  with  radio  tube  re- 
tailers to  discuss  the  retailer's 
problems.  A  revised  draft  of  the 
amendment,  incorporating  such 
recommendations  of  the  distribu- 
tors' and  jobbers'  committee  as 
were  acceptable,  is  now  being  pre- 
pared by  OPA  and  will  be  avail- 
able for  discussion  at  the  proposed 
regional  meetings. 

Members  of  the  distributors'  and 
jobbers'  industry  advisory  commit- 
tee who  attended  the  meeting  were, 
in  addition  to  Mr.  Lippman,  A.  D. 
Davis,  Allied  Radio  Corp.,  Chicago ; 
Albert  Spears,  Philco  Distributors, 
Inc.,  New  York;  Milton  Deutsch- 
mann,  Radio  Shack,  Boston;  H.  M. 
Carpenter,  Thurow  Radio,  Tampa, 
Fla. ;  and  Maurice  S.  Desperes, 
Admiral  Radio  and  Television  Co., 
New  York. 

According  to  an  OPA  official,  it 
was  the  consensus  of  opinion  among 
the  jobbers  that  the  subject  of 
uniform  prices  should  be  thorough- 
ly explored. 


Hope,  Skelton,  Fibber 
Hooper  Tops  Out  West 

BOB  HOPE,  Red  Skelton  and 
Fibber  McGee  &  Molly  are  the  top 
programs  on  the  West  Coast,  ac- 
cording to  the  Hooper  Pacific  pro- 
gram ratings  for  December-Janu- 
ary. Charlie  McCarthy,  Aldrich 
Family,  Frank  Morgan  -  Fanny 
Brice,  Jack  Benny,  March  of  Time, 
Take  It  or  Leave  It  and  Abbott  & 
Costello  complete  the  list  of  10 
leading  shows  with  Pacific  Coast 
audiences. 

Evening  program  ratings  aver- 
age remains  unchanged  over  the 
previous  report,  while  the  daytime 
average  increased  0.4.  Evening 
sets-in-use  have  risen  from  34.8 
in  the  last  report  to  35.1.  The  total 
number  of  hours  for  evening  com- 
mercial network  programs  is  up 
17  hours  over  a  similar  period 
in  1943,  and  the  number  of  day- 
time commercial  hours  has  been 
increased  by  5%  hours. 


Locker  Luxury 

VERSATILITY  of  manu- 
facturers has  provided  the 
engineering  staff  of  WIP 
Philadelphia,  with  a  $600 
clothes  closet.  Of  the  two 
cabinets  purchased  by  the 
station  before  the  war,  one 
houses  the  FM  transmitter, 
while  the  other  was  designed 
to  hold  a  10  kw  amplifier 
for  the  FM  station.  But  since 
the  amplifier  will  not  be  at- 
tainable until  after  the  war, 
the  members  of  the  engineer- 
ing staff  are  making  use  of 
the  vacant  cabinet  as  a  super 
deluxe  cloak  room. 


KWTO  Springfield,  Mo. 
Joins  Blue  on  Fulltime 

ALIGNMENT  of  personnel  of 
KWTO  Springfield,  Mo.,  which  di- 
vested interest  in  KGBX  and  went 
to  fulltime  operation  as  granted 
by  the  FCC  has  been  announced  by 
Ralph  Foster,  president  and  gen- 
eral manager.  Leslie  L.  Kinnon 
has  been  appointed  national  sales 
manager.  Richard  Werner,  former- 
ly on  the  sales  staff  of  both  sta- 
tions, has  been  appointed  local 
sales  manager,  Ralph  Nelms,  pro- 
gram director,  Hugh  Aspinwall, 
production  manager  and  Bill 
Bailey,  promotion  manager. 

The  transmitter  is  now  operating 
from  a  new  site  3  miles  south  of 
Springfield  with  a  new  465  foot 
verticle  radiator  tower.  Members 
of  the  KWTO  board  are:  Lester 
Cox,  chairman  of  the  board  and 
vice-president;  Ralph  Foster,  pres- 
ident; C.  Arthur  Johnson,  treasur- 
er; Roy  Magruder,  secretary.  The 
station  operates  on  a  560  kc  with 
5000  w  daytime  and  1000  w  night- 
time power  and  is  represented  by 
the  John  E.  Pearson  Co.  The  sta- 
tion has  just  joined  the  Blue  net- 
work. 


Military  News  Discussed 

AT  A  SPECIAL  conference  at  NBC 
headquarters  in  New  York  last 
Thursday,  Feb.  10,  executives  of 
the  network  and  local  affiliates 
discussed  plans  for  handling  news 
and  special  events  connected  with 
military  operations.  William  F. 
Brooks,  NBC  director  of  news  and 
special  events,  presided.  Present 
were:  John  W.  Elwood,  manager, 
KPO  San  Francisco;  Carleton  D. 
Smith,  manager,  WRC  Washing- 
ton; Francis  C.  McCall,  manager 
of  operations  of  the  news  and  spe- 
cial events  department;  Adolph 
Schneider,  assistant  manager  in 
charge  of  news;  William  Ray,  man- 
ager of  news  and  special  events, 
NBC  central  division,  Chicago,  and 
William  McAndrews,  acting  WRC 
news  editor. 


"Bet  this  makes  the  News  on 
WFDF  Flint." 


"VICTORY  TIME  for  Victory  Year," 
an  editorial  in  the  New  York  Law 
Journal,  suggested  that  local  stations 
change  their  time  signals  from  "War 
time"  to  "Victory  Time"  because  this 
year  action  on  the  fighting  and  home 
fronts  point  toward  victory.  WBYN 
Brooklyn  caught  the  idea  and  promptly 
changed  all  time  signals  to  "Victory 
War  Time". 


WHEN  your  air  express  shipments  are  ready,  reach  for  the 
phone.  Don't  wait  for  "routine"  afternoon  pick-ups.  Pack 
as  early  in  the  day  as  possible  and  ship  when  ready!  That's  the 
way  to  get  the  full  benefit  from  Air  Express  service.  It 
avoids  end-of-the-day  congestion  when  Airline  traffic  is 
at  its  peak.  Your  shipments  move  faster,  are  delivered 
faster. 

And  to  cut  costs  —  air  express  shipments 
should  be  packed  compactly  but  securely, 
to  obtain  the  best  ratio  of  size  to  weight. 

A  Money-Saving, 
High-Speed  Tool 
For  Every  Business 

As  a  result  of  increased  efficiency  developed  to  meet  wartime 
demands,  rates  have  recently  been  reduced.  Shippers  nation- 
wide are  now  saving  an  average  of  more  than  10%  on  Air 
Express  charges.  And  Air  Express  schedules  are  based  on 
"hours",  not  days  and  weeks — with  3-mile-a-minute  service 
direct  to  hundreds  of  U.S.  cities  and  scores  of  foreign  countries. 

WRITE  TODAY  for  "Vision  Unlimited" —  an  informative  booklet 
that  will  stimulate  the  thinking  of  every  executive.  Dept.  PR-2, 
Railway  Express  Agency,  230  Park  Ave.,  New  York  17,  N.  Y. 


Phone  RAILWAY  EXPRESS  AGENCY,  AIR  EXPRESS  DIVISION 
Representing  the  AIRLINES  of  the  United  States 
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First  in  Prestige! 
First  in  Audience! 
First  for  Advertisers! 


Probe  Denies  FCC  Charges 

(Continued  from  page  14.) 


PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS  •  National  Representatives 


IT  DOESN'T  TAKE 

/MAG/C 

TO  CEJ^RESULTS 
FROM^THE  MACIC 
VALLEY 


TWIN  FALLS  •  IDAHO 


THE  MOST  INTIMATE 
AND  EFFECTIVE  SALES 
APPROACH  TO  AMERI- 
CA'S LARGEST  MARKET. 

— //*4»yt>t(&y  mm 


FOR  OFFENSE  •  FOR  DEFENSE 

BUY  U.S.  BONDS  TODAY 


The 

1944 
YEARBOOK 

will  be  in 
the  mails 
FEBRUARY  15 


from  the  Committee  counsel" 
pointing  out  that  the  President 
opposed  his  Joint  Chiefs  of  Staff 
in  keeping  radio  intelligence  ac- 
tivities in  the  FCC.  Mr.  Lawrence 
cited  correspondence  and  evidence 
presented  before  the  House  investi- 
gators in  open  hearing. 

The  following  day  Mr.  Fly  wrote 
Chairman  Lea  a  second  letter,  de- 
manding a  "copy  of  Committee 
Counsel's  letter  to  Mr.  Lawrence 
and  copies  of  all  other  communica- 
tions from  this  undercover  propa- 
ganda mill."  On  Feb.  8  the  Wash- 
ington Post,  which  has  consistently 
criticized  the  Committee,  published 
its  second  editorial  captioned 
"Agent  of  the  House",  defending 
Chairman  Fly's  views. 

In  his  column  Feb.  11  Mr.  Law- 
rence published  a  portion  of  Chair- 
man Fly's  second  letter,  explained 
that  the  counsel  sent  him  a  copy  jf 
the  official  proceedings  and  com- 
mented: "There  is  nothing  'under 
cover'  about  distributing  copies  of 
a  Congressional  proceeding  and  the 
time  has  not  come  in  America  to 
suppress  Congressional  inquiries 
in  time  of  war  on  the  flimsy  excuse 
that  it  might  not  be  liked  by  the 
President  or  some  other  official  in 
a  Government  agency." 

After  quoting  from  the  public 
record,  Mr.  Lawrence  added:  "But 
the  President  has  listened  to  Mr. 
Fly  and  not  to  the  chiefs  of  staff 
on  this  point  and  Congress  now  is 
endeavoring  to  support  the  re- 
quest of  the  chiefs  of  staffs."  His 
column  concluded  with:  "Commit- 
tee counsels  have  their  points — but 
these,  to  be  sure,  are  never  ex- 
tolled by  the  victims  of  their  in- 
vestigations." 

In  his  first  letter  to  Chairman 
Lea,  accompanied  by  a  news  re- 
lease dated  Feb.  5,  Chairman  Fly 
charged  that  "the  Commission's 
employes  were  forced  to  testify  be- 
fore members  of  the  Committee's 
staff  in  secret  session"  and  that 
"upon  occasions,  the  Committee's 
staff  even  attempted  to  illegally 
administer  oaths  to  the  witnesses." 

"This  'investigation'  has  been 
going  on  for  almost  a  year,"  wrote 
Mr.  Fly,  "and  the  Commission  has 
been  given  no  opportunity  to  pre- 
sent any  witness  to  refute  the  slan- 
derous charges  so  freely  circu- 
lated." He  asked  that  the  Commis- 
sion be  given  "an  opportunity  to 
answer  the  many  false  and  irre- 
sponsible charges  which  have  been 
made  by  your  counsel  and  widely 
publicized,  and  thus  repair,  at  least 
in  part,  the  great  damage  which 
has  been  done  to  the  Commission." 

FCC  Funds  Cut 

"In  December  Mr.  Denny  urged 
upon  you  the  importance  of  our 
having  a  hearing  before  the  Select 
Committee  prior  to  the  time  when 
our  budget  estimates  would  come 
up  for  consideration  by  the  Appro- 
priations   Committee,"  Chairman 


'Time's  Awastin" 

WHEN  Eugene  L.  Garey, 
general  counsel  of  the  House 
Select  Committee  to  Investi- 
gate the  FCC,  asked  Donald 
Flamm  to  outline  briefly  his 
experience  as  a  radio  execu- 
tive, last  Tuesday,  Mr. 
Flamm  went  into  lengthy  de- 
tail about  early-day  programs 
which  he  said  he  originated. 
After  some  minutes  of  de- 
scriptive testimony  Rep.  Hart 
(D-N.J.)  inquired:  "What  is 
the  pertinency  of  this?"  Mr. 
Garey  replied:  "I  asked  him 
to  give  you  his  background 
briefly."  Rep.  Hart  glancing 
at  the  clock,  remarked :  "Need 
it  be  in  such  detail?  Time's 
awastin'." 


Fly's  letter  continued.  "It  was 
pointed  out  that  we  would  be  much 
prejudiced  in  presenting  our  case 
to  the  Appropriations  Committee 
if  at  that  time  the  grave  charges 
still  remained  unanswered." 

Because  the  FCC  has  not  been 
heard  before  the  Select  Committee, 
Mr.  Fly  charged,  "the  House  of 
Representatives  has  now  cut  $1,- 
000,000  from  the  appropriation  for 
the  Commission's  Radio  Intelligence 
Division  and  $500,000  from  the  ap- 
propriation for  the  Commission's 
Foreign  Broadcast  Intelligence 
Service." 


He  charged  that  "the  Commit- 
tee's counsel's  suggestion  that  the 
Committee  now  take  up  WMCA  is, 
I  believe,  deliberately  calculated  to 
postpone  our  hearing  at  least  until 
after  the  appropriation  has  been 
disposed  of  in  the  Senate.  .  .  .  The 
reduction  in  the  appropriation  pro- 
posed by  the  House  is  pitched  en- 
tirely upon  the  one-sided  record 
before  the  Select  Committee." 

Quotes  Wigglesworth 

Extracting  a  portion  of  debate 
by  Rep.  Wigglesworth  (R-Mass.), 
member  of  both  the  Select  and  Ap- 
propriations Committees,  on  the 
floor  Jan.  27,  Chairman  Fly  quoted 
Rep.  Wigglesworth,  who  spoke  on 
the  FBIS,  as  follows:  "Evidence 
before  the  Select  Committee  both 
on  and  off  the  record  raises  a  very 
grave  question  as  to  the  value  of 
this  service.  Representatives  of 
several  agencies  have  gone  so  far 
as  to  state  that  in  their  opinion  it 
is  absolutely  valueless,  the  material 
finding  its  way  almost  immediately 
into  the  wastebasket." 

"This  statement  is  made  in  the 
face  of  the  fact  that  the  Commit- 
tee has  thus  far  refused  to  receive 
evidence  as  to  the  true  worth  of 
this  material  to  the  other  Govern- 
ment agencies  who  rely  upon  it," 
wrote  Chairman  Fly.  "Similar  re- 
liance is  placed  by  Congressman 
Wigglesworth  upon  the  evidence 
before  the  Select  Committee  to  per- 
suade his  colleagues  in  the  House 
that  the  RID  should  also  be  crip- 
pled. There  could  be  no  better  ex- 


<*e-A 
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ample  of  the  continuing  grievous 
harm  which  is  being  caused  the 
Commission  by  the  present  one- 
sided state  of  the  record." 

Mr.  Fly  wrote  that  the  Commis- 
sion "wishes  at  this  time  to  urge 
upon  the  Committee  the  importance 
of  immediately  granting  it  an  op- 
portunity to  present  its  testimony 
upon  these  matters." 

Chairman  Fly's  letter,  which  ac- 
cused Mr.  Garey  of  conducting  an 
"undercover  publicity  campaign.  .  . 
against  the  Commission  and  at 
times  against  the  President",  said: 

"It  appears  .  .  .  that  your  Coun- 
sel has  taken  it  upon  himself  to 
write  to  Mr.  Lawrence  and  volun- 
teer certain  'facts'  which  he  has 
allegedly  drawn  from  the  'evidence' 
developed  before  the  Select  Com- 
mittee," wrote  Mr.  Fly.  "These 
charges  of  your  Counsel  are  then 
used  in  the  article  as  the  basis  for 
a  vicious  attack  upon  the  Com- 
mission RID  and  upon  the  Presi- 
dent. You,  yourself,  know  that  it  is 
not  possible  to  predicate  any  con- 
clusions whatsoever  upon  the  Select 
Committee's  record  in  its  present 
one-sided  state."  Chairman  Fly 
added:  "Committee  machinery  has 
thus  been  turned  into  a  propagan- 
da mill." 

Chairman  Fly  further  alleged 
that  Mr.  Garey  "engaged  a  press 
agent  by  the  name  of  Leftwich" 
and  that  he  had  sent  unsigned 
articles,  "in  the  name  of  Congress", 
to  New  York  newspapers  and  "un- 
der cover,  he  has  reached  out  into 
the  precincts  and  circulated  his 
smears  to  the  small  town  papers." 

"I  respectfully  request  that  I  be 
furnished  with  a  copy  of  Commit- 
tee Counsel's  letter  to  Mr.  Lawrence 
and  copies  of  all  other  communica- 
tions from  this  undercover  propa- 
ganda mill  to  the  newspapers,  mag- 
azines, and  radio  stations  through- 
out the  land,"  Chairman  Fly  wrote 
Chairman  Lea. 


Ryan  Named 

(Continued  from  page  18) 
Connor,  chairman  of  the  16th  Dis- 
tric  stales  managers  commitee  and 
manager  of  KRKD  Los  Angeles, 
made  his  report  on  activities.  Pub- 
lic relations  plans  and  problems 
were  discussed  jointly  by  Willard 
D.  Egolf ,  asistant  to  the  president, 
manager  of  KFI-KECA  Los  An- 
and  J.  G.  Paltridge,  sales  promotion 
geles  and  16th  District  public  re- 
lations chairman. 

In  addition  to  those  mentioned, 
registration  included: 

Jane  Alvies,  OWI;  Ruth  Arnold,  C.  E. 
Hooper  Inc.;  Ethel  Bell,  Southern  Cal. 
Broadcasters  Assn.;  Dean  Banta,  KERN; 
Matt  Barr,  KFI-KECA;  H.  L.  Blatterman, 
KFI-KECA;  Fox  Cahe,  KNX;  Ned  Connor, 
KRKD;  Leonard  D.  Callahan,  SESAC;  Lt. 
John  Christ,  USN;  Pat  Campbell,  KHJ; 
Glen  Dolberg.  BMI;  W.  R.  Davison,  NBC 
Radio  Recording  Division. 

John  I.  Edwards,  KFI-KECA;  Ernest 
Felix,  KFI-KECA;  W.  R.  Gleeson,  KPRO: 
Emile  Gough,  SESAC;  M.  R.  Harris,  KFSD  •' 
K.  A.   Jadassohn,   XJ.   S.   Treasury;  Jerry 


CBS  Annual  Earnings 
Show  Increase  Over  '42 

CONSOLIDATED  net  earnings  of 
CBS  during  1943  were  approxi- 
mately $4,535,000  (equivalent  to 
$2.64  per  share)  as  compared  with 
$4,123,700  ($2.40  per  share)  in 
1942,  according  to  a  preliminary 
report  made  to  stockholders  last 
week  by  Frank  K.  White,  vice- 
president  and  treasurer.  Complete 
annual  financial  report  will  be 
made .  on  or  before  April  1.  1943 
earnings  are  after  providing  $7,- 
575,000  for  estimated  federal  in- 
come and  excess  profits  taxes,  an 
increase  of  $3,225,000  over  such 
tax  provisions  in  1942. 

CBS  board  of  directors  last  week 
declared  a  cash  dividend  of  40 
cents  a  share  on  the  class  A  and 
class  B  stock,  payable  March  3  to 
stockholders  of  record  Feb.  18. 


Video  Meeting 

SPIRITED  discussion  of  televi- 
sion's programming  problems  high- 
lighted the  Feb.  10  meeting  of  the 
American  Television  Society  at  the 
Hotel  Capitol,  New  York.  Partici- 
pants included:  C.  L.  Menser,  NBC 
vice-president  in  charge  of  pro- 
grams ;  Paul  Knight,  program  man- 
ager, WPTZ  Philadelphia;  Thomas 
Hutchinson,  television  director, 
Ruthrauff  &  Ryan,  New  York;  Lt. 
John  G.  T.  Gilmour,  former  man- 
ager, WRGB  Schenectady; 
Ray  Nelson,  radio  director,  Charles 
M.  Storm  Co.,  New  York;  Sam 
Cuff,  director  of  commercial  pro- 
grams, W2XWV  New  York;  Will 
Baltin,  program  producer  at 
W8XWV.  Norman  D.  Waters,  ATS 
president,  presided. 


Mattelage  Adds 

C.  F.  MATTELAGE  Co.,  New 
York,  participating  sponsor  on 
Pegeen  Prefers  on  WOR  New 
York  for  You-All  Salad  Dressing, 
will  add  participations  on  Marga- 
ret Arlen's  six-weekly  program  on 
WABC  New  York  in  March.  Agen- 
cy is  St.  Georges  &  Keyes  Inc., 
New  York. 


King,  Standard  Radio;  W.  W.  Kenney, 
Graybar  Elec.  Co.;  Lou  Keplinger,  OWI 
regional  ralio  director;  Lee  Little,  KTUC; 
Lt.  Eugene  Lee,  Army;  Maj.  Lutes,  Army; 
Curtis  Mason,  KFI-KECA;  Harry  Maiz- 
lish,  KFWB;  J.  Archie  Morton,  KNX; 
C.  G.  Mathon,  Edw.  Petry  &  Co.;  A.  J. 
Mosby,  KGVO;  Lt.  Lawrence  W.  McDow- 
ell, KFOX;  C.  P.  MacGregor. 

Van  Newkirk,  ABC  Network;  Jennings 
Pierce.  NBC;  Edward  Petry,  Edward 
Petry  &  Co.;  Bill  Ray,  KFWB;  Neil  Rea- 
gan, KFWB;  Commander  Req.ua,  USN; 
Jack  Richardson,  Standard  Radio;  Tom 
Ray,  Katz  Agency;  E.  L.  Spencer,  KVOE; 
Wayne  Sanders,  KTUC;  L.  A.  Schamblin, 
KPMC;  Clyde  Scott,  KFI-KECA;  Bob 
Stoddard,  KOH;  S.  W.  Scott,  Graybar 
Elec.  Co.;  Ivor  Sharp,  KSL;  Kenneth  H. 
Thornton,  KXO;  Maury  A.  Vroman, 
KFXM;  Wallace  Wiggins,  KVOE;  Lee 
Wynne,  KGER;  H.  W.  Wilson,  KPRO; 
Harry  Witt,  KNX;  William  Welch,  OWI; 
Mrs.  E.  Woods,  C.  E.  Hooper  Inc.;  Lt. 
Commander  Zukor,  USN. 


"KEEP  SHIPPING  MONTHLY" 

wires  Eugene  Tanner,  WSIX  - 

THE  SHADOW 
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KBIZ  Assignment 

APPLICATION  has  been  received 
by  the  FCC  for  the  volun- 
tary assignment  of  license  of 
KBIZ  Ottumwa,  la.,  from  J.  D. 
Falvey  to  KBIZ  Inc.,  a  new  corpo- 
ration, for  a  sum  said  to  be  $60,000. 
President  and  holder  of  99%  in- 
terest in  KBIZ  Inc.  is  James  J. 
Conroy,  who  with  his  wife,  Victoria, 
have  applied  to  relinquish  their 
control  in  WDSM  Superior,  Wis., 
for  $18,000. 


Pillsbury's  New  Spot 

PILLSBURY  FLOUR  Mills,  Min- 
neapolis, originally  scheduled  to 
start  Grand  Central  Station  on 
CBS  Saturday,  10-10:30  a.m.  this 
month,  will  take  the  1-1:25  p.m. 
spot,  to  be  vacated  by  Campana 
Sales  Co.,  sponsors  of  Campana 
Serenade.  Pillsbury  program  be- 
gins March  4  on  74  CBS  stations. 
Agency  is  McCann-Erickson,  New 
York.  Campana  agency  is  Wallace- 
Ferry-Hanly,  Chicago. 


Cushman  Names 

CUSHMAN  &  DENNISON  Mfg. 
Co.,  New  York,  has  named  Nascon 
&  Bourne,  New  York,  to  handle  its 
advertising  for  its  Fountain-Brush 
Pen  &  Cado  Ink.  No  immediate  ra- 
dio plan's. 


W.  ARTHUR  RUSH,  head  of  Art 
Rush  Inc.,  Beverly  Hills,  Cal.  talent 
service,  has  been  appionted  West  Coast 
artists  relations  directors  for  RCA- Vic- 
tor. With  headquarters  at  NBC  Holly- 
wood, Mr.  Rush  will  continue  to 
handle  clients  under  contract  to  Art 
Rush  Inc. 


Shucks,  you 
just  been 
istenin'  to  them 


1 


soap  operas,  again, 
on  WDAY! 


Yes,  and  practically  everybody  else  in  the  Red  River 
Valley  has  been,  too!  According  to  the  most  recent 
NBC  Survey,  WDAY  has  175,249  radio  families  that 
listen  regularly,  during  the  daytime  — 161,365  at 
night— and  that  includes  big  sections  of  South 
Dakota  and  Minnesota  as  well  as  the  good  part  of 
North  Dakota!  Send  for  the  dope.  It's  very  interesting! 


WDAY 
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Hidden  Radios  Keep  Dutch  Informed 


Take  Nazi  Radios 

uEPRIVED  by  Nazi  troops 
of  their  radios,  Hollanders 
have  been  raiding  German 
homes  in  occupied  Nether- 
lands to  get  receiving  sets, 
the  An  eta  (Dutch)  News 
Service  has  disclosed.  Schev- 
eningen  police  broadcast  an 
order  for  the  arrest  of  two 
men  who  entered  a  Reichs- 
German  house  in  Beek,  Ham- 
burg Province,  threatened 
the  housewife  with  a  pistol, 
cut  the  telephone  wire  and 
made  off  with  a  radio  and 
revolver. 


Defying  Nazi  Threats 
People  Cling  to  Sets 
For  War  News 

STOCKHOLM,  Oct.  19  (Aneta 
through  Reuters) — German  au- 
thorities in  Holland  have  set 
tomorrow  as  the  final  deadline 
for  surrender  of  privately-owned 
radio  sets,  with  a  threat  of  "se- 
vere punshment"  for  those  in 
whose  homes  radios  are  found 
thereafter,  it  was  learned  today. 

ONE  of  the  most  potent  allies  of 
the  United  Nations  in  occupied 
Europe  is  the  hidden  radio,  says 
the  Netherlands  Information  Bu- 
reau. This  is  particularly  true  in 
Holland,  where  the    Nazis  have 


He  "Noses  Out"  the 
East  Bay  Market! 


Smart  chatter  and  swing  music 
"know-how"  are  behind  Bill 
Baldwin's  successful  "East  Bay 
Club,"  Mondays  through  Fridays 
from  4  to  4:30  P.M.  This  glib 
young  emcee  with  the  big  nose 
and  the  bigger  following  is  a 
proven  buy.  And  because  KGO 
has  the  largest  East  Bay  audience 
percentage,  the  Baldwin  nose 
booms  into  plenty  of  Oakland, 
Berkeley  and  Alameda  homes. 
Just  another  reason  why  the  San 
Erancisco-Oakland  radio  picture 
has  changed! 

Call  your  Blue  Spot  representative 
or  write  direct  for  full  details 


been  trying  for  many  months  with 
little  success  to  force  Dutch  pa- 
triots to  surrender  their  receivers. 

Heavy  fines  and  jail  sentences 
are  known  to  have  been  inflicted 
on  more  than  100  Netherlanders 
for  refusing  to  give  up  their  sets. 
The  Nazis  complain  that  in  Rot- 
terdam, the  people  use  every  con- 
ceivable hiding  place  for  their  ra- 
dios, concealing  them  under  hay 
and  straw  in  barns,  in  rabbit 
hutches  and  attics,  under  floors  and 
beds,  in  laundry  baskets,  uphol- 
stered furniture  and  stoves,  in 
empty  garden  ponds,  arbors  and 
unused  vehicles,  under  coal  or  po- 
tatoes in  cellars,  in  chimneys,  or 
behind  partitions  in  built-in  cup- 
boards. 

Deadlines  Set 

The  Nazis  have  set  numerous 
deadlines  for  the  surrender  of  ra- 
dios. Early  last  May,  during  the 
nationwide  general  strike,  June  2 
was  set  as  the  final  date.  But  by 
June  12  Max  Blokzijl,  Dutch  Nazi 
radio  propagandist,  was  still  com- 
plaining that  "the  number  of  peo- 
ple listening  illegally  is  several 
times  larger  than  the  number  of 
people  listening  legitimately". 

Late  in  June  a  house-to-house 
search  was  instituted  and  dire 
"consequences"  were  threatened 
for  those  who  still  evaded  the 
Nazi  ultimatum.  Then  a  new  dead- 
line was  announced — this  time 
July  9.  During  August,  Dutch  pa- 
triots burned  down  the  storehouses 
in  several  town  where  the  confis- 
cated radios  were  kept.  The  Nazis 
remarked  that  a  large  number  of 
the  sets  turned  in  were  so  old  they 
weren't  usable  anyway. 

The  latest  "final  deadline"  an- 
nounced by  the  Nazis  for  the  sur- 
render of  radios  was  Oct.  20.  But 
there  has  been  every  indication  that 
this  was  no  more  successful  than 
previous  orders. 

Despite  the  fact  that  its  audi- 
ence is  theoretically  non-existent, 
the  Nazi-controlled  radio  at  Hil- 
versum,  Holland,  continues  to 
broadcast  daily.  Since  the  Dutch 
Nazi  party  represents  only  about 
1%  of  the  population,  and  its 
members  are  the  only  ones  per- 
mitted exemption  from  the  sur- 
render decree,  this  may  be  another 
indication  that  a  considerable  pro- 
portion of  the  Dutch  people  have 
managed  to  retain  their  radio  sets. 

As  soon  as  the  original  confisca- 
tion order  went  into  effect,  short- 
wave broadcasts  to  the  Nether- 
lands underwent  a  change.  The 
usual  signature  melodys  and  any 
loud  music  that  might  jeopardize 
the  listeners  was  omitted.  News 
and  other  material  was  read  slow- 
ly and  clearly,  to  permit  note-tak- 
ing, and  a  summary  was  broad- 
cast to  facilitate  checking  of  notes. 

The  listeners  were  told  to  ignore 
statements  by  the  Germans  that 
they  possessed  devices  to  locate 
radio  sets.  "No  such  device  exists," 


London's  Radio  Orange  said.  Dutch 
broadcasts  from  the  United  States, 
too,  were  altered  to  emphasize 
brevity  and  clarity  to  enable  lis- 
teners to  reproduce  and  distribute 
the  news  thus  received. 

Strong  Weapon 

"Radios,"  according  to  the 
Nazis,  "are  a  strong  and  danger- 
ous weapon  in  the  hands  of  the 
Dutch."  And  there  is  ample  proof 
of  that  statement.  The  news  of 
the  landing  in  Tunisia  last  year 
spread  all  through  Holland  with- 
in a  few  days.  Dutch  Premier 
Gerbrandy's  recent  broadcast  from 
London  urging  civil  servants  in  the 
Netherlands  to  protect  their  coun- 
trymen against  deportation,  hun- 
ger, forced  labor,  etc.,  was  followed 
shortly  by  similar  instructions 
through  the  underground  press. 
Thanks  to  the  radio,  the  Dutch 
people  will  be  ready  to  strike 
against  the  Nazis  when  the  war 
returns  to  Holland. 


FOR  SHOWING  overseas  to  service- 
men, Army  Pictorial  Service  is  mak- 
ing short  films  of  radio  programs  pro- 
duced in  Hollywood  by  Armed  Forces 
Radio  Service.  Included  are  Mail 
Gall,  Command  Performance  and  J ubi- 
lee.  Capt.  Claude  Binyon  directs  the 
filming  while  the  shows  are  being 
transcribed  for  shortwaving  overseas. 


Film  Promoted 

PROMOTION  of  the  world  pre- 
miere in  Hollywood  of  the  Para- 
mount film  "Lady  in  the  Dark," 
on  Feb.  9  included  tie-ins  with 
eight  network  programs,  and  a 
total  of  363  spot  announcements 
on  nearby  West  Coast  stations, 
starting  Feb.  2  and  continuing  to 
Feb.  22.  The  premiere  itself  was 
broadcast  from  KFWB  Los  An- 
geles. Agency  is  Buchanan  &  Co., 
New  York. 


JAMES  R.  DUFFY,  assistant  adver- 
tising manager  of  Sylvania  Electric 
Products  Inc.,  Salem,  Mass.  has  been 
promoted  to  the  newly-created  post  of 
manager  of  employe  activities  in  the 
Industrial  Relations  Department,  it 
was  announced  last  week.  He  will  be 
located  in  the  company's  New  York 
office,  500  Fifth  Ave. 


The  Dayton  market  is  filled  with  a  great 
variety  of  people,  but  you'll  find  they  have  one 
thing  in  common — They  like  WHIO  because 
of  the  fine  CBS  programs  and  interesting  local 
features — plus  complete  and  reliable  news 
coverage  through  U.P.,  I.N.S.  and  Reuters. 

WHIO  s 

THE  DAYTON  MARKET 

5000  WATTS    •    BASIC  CBS    •    G.  P.  HOLLINGBERY  CO.,  Representatives 
HARRY  E.  CUMMINGS,  Southeastern  Representative 


SAN  FRANCISCO -OAKLAND 

810  K.  C.  *  7500  WATTS 
Blue  Network  Company,  Inc. 
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WHISKEY  1,000  LIRA  A  SHOT  IN  ITALY 

Radio  Group  Auctions  a  Christmas  Drink  And 
 Italian  Waif  Gets  the  Profits  


Following  is  the  first  dis- 
patch to  Broadcasting  from 
Maj.  Frank  E.  Pellegrin,  on 
duty  with  Allied  Force  Head- 
quarters, somewhere  in  Italy, 
since  he  went  overseas  several 
weeks  ago.  Before  entering  the 
service  as  a  captain  early  in 
19Jf2,  he  was  Director  of  Broad- 
cast Advertising  of  the  NAB 
and  previously  was  commercial 
manager  of  KOIL  Omaha.  Maj. 
Pellegrin  is  assigned  to  the 
public  relations  branch,  ad- 
vanced echelon,  Allied  Force 
Headquarters  in  Italy. 

By  Maj.  FRANK  E.  PELLEGRIN 

Public   Relations  Branch,   Allied  Force 
Headquarters   Somewhere  in  Italy 

WHISKEY  is  a  very  precious  com- 
modity in  Italy.  Strong  men  who 
might  calmly  watch  molten  gold 
flowing  down  the  drain  would  weep 
at  the  sight  of  a  broken  whiskey 
bottle.  So  when 
RCA  Manager  T. 
D.  Meola  present- 
ed a  quart  to  our 
small  Officers 
Mess  as  a  gift  to 
be  consumed  with 
our  Christmas 
dinner,  it  was  an 
event  to  be  hailed 
with  cymbals  and 
Roman  candles. 
Maj.  Pellegrin  To  share  this 
windfall  our  C.  0.,  Lt.  Col.  Eddie 
Bomar  (formerly  of  Associated 
Press,  Washington)  invited  sev- 
eral of  the  war  correspondents  to 
be  our  guests  for  dinner.  From 
his  meticulous  hand  each  man  re- 
ceived two  small  shots — actually 
snifters — which  went  down  with 
much  groaning  and  toasting  and 
patting  of  stomachs.  Then,  mira- 
bile  dictu,  there  was  one  shot  left 
over — a  pretty  good  shot,  too — 
something  over  an  ounce.  What  to 
do  with  it? 

Flip  a  coin,  said  Pat  Conger  of 
United  Press  .  .  .  Cut  the  cards, 
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proposed  John  Daly  of  CBS  .  .  . 
Jimmy  Wellard  of  MBS  and  Chi- 
cago Times  said :  "Why  not  auction 
it  off,  proceeds  going  to  the  Mario 
fund?" 

It  should  be  explained  that  the 
"Mario  fund"  is  the  sole  support 
of  a  little  orphan  Italian  boy, 
whose  mother,  brother  and  sister 
were  killed  by  a  bomb  and  whose 
father  was  killed  in  street  fighting 
by  the  Germans.  Two  of  our  young 
officers  found  him,  starving,  home- 
less, dirty,  and  brought  him  to  our 
villa  where  he  has  been  living  like 
a  prince  ever  since.  His  two  god- 
fathers, Lt.  Gene  Phillips  and  Capt. 
Carl  Harkrader  (whose  father 
owns  part  of  WOPI  Bristol, 
Tenn.),  are  teaching  him  English 
and  many  other  things;  his  clothes 
and  other  necessities  are  paid  for 
by  the  Mario  fund  to  which  all 
and  sundry  contribute. 

"Okay!  It's  an  auction  for  the 
Mario  fund."  Lt.  Phillips,  who 
knows  an  opportunity  when  he  sees 
one,  was  up  on  the  chair  starting 
the  auction  before  anybody  could 
change  our  mind. 

Sold  for  1,000  Lira 

"Fifty  lira"  .  .  "Seventy-five 
lira".  .  .  "One  hundred  lira"  .  .  . 
To  hear  those  men  bid  for  that 
one  little  shot  of  whiskey  you 
would  have  thought  they  were  buy- 
ing an  original  DaVinci  with  some- 
body else's  dough. 

Finally,  John  Daly  bought  the 
drink  at  1,000  lira  (about  $50)  — 
a  price  that  should  raise  an  eye- 
brow even  at  Toots  Shor.  With 
much  kidding  about  Columbia's  in- 
flated salary  scale  and  loose  audit- 
ing of  war  correspondents'  ex- 
pense accounts — with  much  thump- 
ing of  chests  and  general  horse- 
play, not  only  did  John  Daly  de- 
posit the  thousand  lira  on  the  floor, 
but  everybody  else  tossed  in  a  con- 
tribution so  that  for  a  minute  it 
looked  like  a  confetti  shower. 

Little  Mario  was  called  in  and 
with  some  pretty  fair  Indian  war- 
whoops  and  many  a  "Thank  yo', 
yo'-all"  (Lt.  Phillips  is  from  Geor- 
gia and  thinks  he  is  teaching  the 
kid  English)  he  was  collecting 
handfulls  of  lira. 

Amid  all  this  excitement  and 
active  Christmas  good-fellowship 
Turner  Catledge  of  the  New  York 
Times  reached  over,  picked  up 
the  glass,  and  gulped  the  whiskey. 
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Barbara  Gould  on  WQXR 

BARBARA  GOULD,  Inc.,  New 
York,  has  signed  a  13-week  con- 
tract for  a  series  of  weekly  quar- 
ter-hour programs  on  WQXR  New 
York  to  promote  its  cosmetics, 
through  Foote,  Cone  &  Belding, 
New  York.  For  the  present,  no  ad- 
ditional radio  is  planned  for  the 
cosmetic  house,  which  is  affiliated 
with  Bourjois  Inc.,  network  adver- 
tiser. 


CHESEBROUGH  Mfg.  Co.,  New 
York,  has  launched  its  third  annual 
script  contest  for  the  Dr.  Christian 
Award,  through  its  Dr.  Christian  pro- 
gram on  CBS.  A  grand  prize  of  $2,000 
and  other  awards  for  lesser  amounts, 
will  be  conferred  on  those  submitting 
the  best  plays  for  production  on  the 
program.  Jean  Hersholt,  who  plays 
the  title  role,  will  be  assisted  by  a 
board  of  judges,  in  selecting  the  win- 
ners. Deadline  for  receiving  the  en- 
tries is  March  31. 


ADVERTISING  Federation  of  Amer- 
ica has  issued  a  20-page,  three-color 
booklet,  "What  the  AFA  Means  to- 
Advertising  and  to  You,"  describing 
the  Federation's  purposes,  membership- 
and  activities. 


OVER  5,000  have  entered  the  "Sing- 
ing Cinderella"  contest  sponsored  by 
General  Electric  Co.'s  Hour  of  Charm 
on  NBC.  First  auditions  start  in 
March. 


Fulton  Lewis  Jr.  Starts  Another 
Congressional  Investigation 

Immediately  following  a  series  of  broadcasts  by  Mutual's 
ace  reporter,  Fulton  Lewis,  Jr.,  revealing  hitherto  undis- 
closed and  unusual  information  on  "pre  Pearl  Harbor" 
Hawaiian  defense  construction  contracts,  the  Military 
Affairs  Committee  of  the  House  of  Representatives  ordered 
an  investigation  of  the  entire  Hawaiian  situation. 

This  investigation  is  still  in  progress  .  .  .  and  is  another 
reason  why  any  organization  would  be  proud  to  sponsor 
America's  "most  listened-to"  News  Reporter. 

Fulton  Lewis,  Jr.  is  available  for  sponsorship  in  your 
city.  Sell  him  at  your  one  time  quarter  hour  rate 
per  week.  CALL,  WIRE  OR  WRITE  WM.  B.  DOLPII, 
WOL,  WASHINGTON,  D.  C. 


ORIGINATING  FROM  WOL  WASHINGTON,  D.  C. 

Affiliated  with  the  MUTUAL  BROADCASTING  SYSTEM 
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Lt.  Col.  Warner  Named 
War  Intelligence  Chief 

APPOINTMENT  of  Lt.  Col.  Albert 
L.  Warner,  former  chief  of  the  CBS 
Washington  news  bureau,  as  head 
of  the  War  Intelligence  Division  of 
the  Army's  Public  Relations  Branch 
has  been  announced  by  the  War 
Dept.  He  succeeds  Col.  Francis  V. 
Fitzgerald,  now  awaiting  assign- 
ment. Col.  Warner  will  continue 
his  weekly  official  review  as  the 
voice  of  the  War  Dept.  on  the  Army 
Hour  over  NBC,  3:30-4:30  p.m. 
Sundays  [Broadcasting,  Jan.  10]. 

Taking  \  Col.  Warner's  place  as 
chief  of  the  Press  Branch  is  Lt. 
Col.  Marshall  E.  Newton,  who  for- 
merly headed  the  Overseas  Liaison 
Branch.  He  was  with  the  New 
York  Times  before  entering  the 
Army.  Lt.  Col.  Martin  Sommers  is 
in  charge  of  the  newly  combined 
Overseas  Liaison  and  Continental 
Liaison  Branches,  now  called  Liai- 
son Branch,  War.  Dept. 


Radio  Firm  Cited 

COMPLAINT  charging  false  rep- 
resentations in  advertising  and  un- 
fair trade  practices  was  issued 
last  week  by  Federal  Trade  Com- 
mission against  Nathaniel  Gold- 
berg, trading  as  North  Eastern 
Radio  Co.  and  also  as  Midwest 
Radio  Service  Co.,  New  York.  It 
is  charged  that  customers  were  led 
to  believe  that  the  owner  is  con- 
nected with  Midwest  Radio  Corp., 
Cincinnati,  which  manufactures 
radios  under  the  trade  name  "Mid 
West",  and  for  whom  the  respon- 
dent was  once  employed. 


Clark  Candy  Subs 

D.  L.  CLARK  CANDY  Co.,  Pitts- 
burgh, is  replacing  its  news  pro- 
gram Where  Do  We  Stand,  featur- 
ing John  Gunther  and  John  Van- 
dercook  on  the  Blue  Sunday  5-5:30 
p.m.,  with  Mary  Small  Revue. 
Talent  includes  Ray  Block's  or- 
chestra, Sunny  Skylar,  singer,  and 
guest  comedians.  New  program 
starts  on  161  Blue  stations  Feb. 
27.  Agency  is  Walker  &  Downing, 
Pittsburgh. 


Taylor  in  OWI  Service 
Assists  Paley  in  London 

DAVIDSON  TAYLOR,  on  leave  of 
absence  as  CBS  director  of  broad- 
casts for  a  special  assignment 
with  the  OWI  Overseas  Branch,  has 
arrived  in  London  where  he  is  now 
serving  as  assistant  to  William  S. 
Paley,  CBS  president,  director  of 
radio  operations  of  the  Psycho- 
logical Warfare  Branch  of  Allied 
Force  Headquarters  for  the  North 
European  Area.  William  Fine- 
shriber  is  acting  director  of  CBS 
broadcasts. 

Joe  D.  Ravotto,  another  member 
of  the  OWI  overseas  branch,  has 
been  named  program  director  of 
Radio  Naples,  Italy,  an  activity  of 
the  Psychological  Warfare  Branch 
of  Allied  Force  Headquarters  for 
the  Mediterranean  Ara.  Mr.  Ra- 
votto was  formerly  Variety  corre- 
spondent in  Paris,  Rome  and 
Madrid. 


193*  1937  1931  193?  1940  1941  1942 


WHOM  DELIVERS  "BETTER  THAN  AVERAGE  RESULTS" 

There  is  a  large  segment  of  the  New  York  and  North  Jersey  radio  audience  who 
look  to  WHOM  for  their  daily  radio  fare.  These  millions  of  foreign  and  native 
born  Americans  buy  huge  quantities  of  goods  and  services.  Year  after  year, 
they  listen  to  WHOM  for  just  what  they  want  to  hear,  and  loyally  support  the 
sponsors.  For  Betfer  Than  Average  Results  for  your  radio  dollars,  call  or  write. 


KREISLER  YIELDS 

Has  Learned  Mike  Technique, 
 Violinist  Says  


FRITZ  KREISLER,  violinist,  will 
break  his  life-time  precedent  of  not 
playing  for  radio  audiences,  he 
announced  last  week  through  N.  W. 
Ayer  &  Son,  New  York.  Agency  has 
contracted  with  the  artist  for  five 
appearances  on  Bell  Telephone 
System's  Telephone  Hour  on  NBC, 
with  the  first  performance  sched- 
uled for  sometime  in  July  or 
August.  Mr.  Kreisler  said  that  his 
decision  to  go  on  the  air  was 
prompted  largely  by  the  increasing 
number  of  letters  from  isolated 
spots  in  America,  asking  him  to 
broadcast. 

He  feels  that  with  the  number 
of  his  concerts  reduced  by  wartime 
travelling  difficulties,  he  must  turn 
to  radio  to  reach  the  people  who 
wish  to  hear  him.  Unwilling  to 
broadcast  until  he  had  learned  "the 
technique  of  the  microphone",  he 
says,  "Now  I  have  learned  some- 
thing about  radio,  and  I  hope  I 
am  ready." 


Sheaffer  Expands 

IN  EXPANDED  program,  replac- 
ing Upton  Close's  World  News 
Parade,  heard  on  NBC  Sunday 
3:15-3:30  p.m.,  Sheaffer  Pen  Co., 
Madison,  la.,  presents  Curt  Mas- 
sey,  baritone  and  Roy  Shields' 
orchestra  in  musical  interludes 
spaced  between  news  reports  by 
Mr.  Close.  Revised  series  started 
Feb.  13,  as  a  half-hour  show  at 
3  p.m.,  under  the  title  the  Sheaffer 
World  Parade.  Agency  is  Russel 
M.  Seeds  Co.,  Chicago. 


Watch  Co.  New  Cycle 

LONGINES  WITTNAUER  Watch 
Co.,  New  York,  starts  a  new  cycle 
for  its  transcribed  musical  pro- 
gram "The  World's  Most  Honored 
Music"  Feb.  14.  Continuing  to  ex- 
pand the  number  of  stations  carry- 
ing the  half-hour  version  which 
now  features  an  augmented  or- 
chestra, the  firm  now  sponsors  this 
disc  on  some  111  stations,  with 
six  additional  outlets  carrying  the 
original  quarter-hour  record.  Agen- 
cy is  Arthur  Rosenberg  Co.,  New 
York. 


Jett  Confirmed 

(Continued  from  page  13) 

vorably  impressed  by  Senator 
White's  statement  but  that  he  was 
"amazed"  to  find  that  Mr.  Jett  had 
never  exercised  his  right  to  vote. 
Mr.  Jett  explained  that  he  had  reg- 
istered last  September  in  Maryland 
because  at  that  time  he  was  "think- 
ing of  resigning  from  the  Commis- 
sion to  take  a  post  in  civilian  life." 
He  declared  it  was  his  intention  to 
vote  "from  now  on." 

Senator  Reed  commented  that  for 
the  first  time  "I  have  my  doubts 
about  your  qualifications  for  this 
job."  He  said  he  did  not  question 
the  way  Mr.  Jett  might  vote,  but 
that  he  felt  the  "high  right  to  vote" 
should  be  taken  advantage  of  by  all 
qualified  citizens. 

Declaring  he  could  not  see  how 
the  FCC  position  could  be  affected 
by  his  failure  to  vote,  Mr.  Jett  re- 
iterated that  he  felt  it  was  in  the 
best  interests  of  the  Government  as 
a  whole  that  the  engineering  de- 
partment keep  as  far  away  from 
"politics"  as  possible.  Senator 
Wheeler  said  he  thought  that  was 
the  way  the  entire  Commission 
should  function — not  only  its  engi- 
neers. 

The  committee  was  in  executive 
session  for  about  15  minutes,  after 
which  Chairman  Wheeler  announc- 
ed Mr.  Jett's  nomination  would  be 
favorably  reported.  The  dissenters 
were  not  identified,  following  com- 
mittee custom.  Only  six  of  the  com- 
mittee's 21  members  —  Wheeler, 
White,  Reed,  Tobey,  Gurney  and 
Clark  (D-Idaho) — were  present. 
The  entire  committee,  however,  had 
been  polled. 


Lt.  Lindquist  Moves 

2d  LT.  LANSING  LINDQUIST  has 
reported  for  temporary  duty  with 
the  Radio  Branch  of  the  War  Dept. 
He  is  on  leave  from  his  assignment 
as  public  relations  officer  in  the 
Air  Corps.  Before  entering  the 
Army,  Lt.  Lindquist  was  with 
WHO  Des  Moines,  the  Iowa  Net- 
work, and  program  director  of 
WSYR  Syracuse. 


KANSAS  CITY 

KOZY 


EVERETT  L.  DILLARD 
General  Manager 

PORTER  BLDG. ,  KANSAS  CITY 


Joseph  Lang,  Gen.  Mgr. 

New  York  Studios:  29  West  57th  Street,  New  York  City 
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Amusement  Accounts 
Of  WOR  Found  Higher 

AMUSEMENT  industry  was  wide- 
ly represented  among  the  adver- 
tisers using  WOR  New  York,  dur- 
ing the  past  year,  showing  a  defi- 
nite rise  over  the  previous  year, 
■and  food   accounts,  still  heading 
[the  list,  show  a  slight  decline,  ac- 
cording to  a  chart  giving  a  break- 
down of  the  number  of  accounts 
.on  WOR  1939-1943,  according  to 
product. 

List  of  products  advertised  on 
WOR,  and  the  number  of  accounts 
'in  each  category,  follows: 

Foodstuffs   

Drugs   &  Pharmaceuticals   

'Toilet  Goods  &  Cosmetics   

j  Amusements   

Retail  Establishments   

Beverages   

Soap  &  Household  Supplies   

Confections   

Tobacco  Products   

Household  Equip.,  Furn.   

Miscellaneous   


Book  Test 

UNICORN  PRESS,  Brooklyn,  pub- 
lishers of  Funk  &  Wagnall's  25- 
volume  Encyclopedia,  selling  at  89 
cents  a  volume,  starts  a  test  cam- 
paign on  five  Mid-western  stations, 
using  a  weekly  quarter-hour  tran- 
scription, Encyclopedia  of  Songs, 
cut  by  WOR  Recording  Studios, 
New  York.  Program  started  on 
KVOO  WEEU  WHEB  WHO 
WO  WO  Feb.  13,  with  other  stations 
to  be  added.  Listeners  are  offered 
the  first  of  the  25  volumes  free. 
Blackstone    Co.,    New    York,  is 


agency. 
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i     'Mayor'  for  Noxzema 

NOXZEMA  CHEMICAL  Co.,  Bal- 
timore, will  discontinue  its  Quiz  of 
Two  Cities  half -hour  program, 
i  heard  on  22  stations,  and  will 
; start  The  Mayor  of  the  Town  on 
CBS  for  its  skin  cream  products. 
Formerly  heard  on  CBS  for  Lever 
Bros.,  until  replaced  by  the  Frank 
Sinatra  show  Jan.  5th,  The  Mayor 
of  the  Town  will  again  feature 
i  Lionel  Barrymore,  and  will  be 
heard  on  57  CBS  stations.  It  is 
scheduled  for  Saturday,  7-7:30 
p.m.,  beginning  March  11,  although 
date  and  time  have  not  been  con- 
firmed. CBS'  The  Man  Behind  the 
Gun  heard  at  7  p.m.  is  scheduled  to 
go  off  the  air.  Noxzema  agency  is 
Ruthrauff  &  Ryan,  New  York. 


News  Probe  Asked 

APPOINTMENT  of  a  Select 
Committee  to  investigate  Govern- 
ment news  releases,  broadcasts  and 
motion  pictures  designed  for  ser- 
'  vicemen  is  demanded  in  a  resolu- 
tion introduced  in  the  House  last 
Wednesday  by  Rep.  Clarence  J. 
I  Brown  (R-Ohio). 

Although  the  resolution  (HRes- 
■431)  did  not  specify  the  armed 
i  forces. 


WINS  Granted  Increase 
To  10  kw  by  FCC  Action 

LICENSE  to  cover  a  construction 
permit  authoring  increase  in  pow- 
er and  change  of  frequency  has 
been  granted  WINS  New  York  in 
action  taken  by  the  Administrative 
Board  of  the  FCC  on  Feb.  9.  The 
Hearst  Radio  outlet  will  now  op- 
erate on  1010  kc  with  10  kw  pow- 
er and  unlimited  hours.  The  au- 
thority was  also  granted  WINS  to 
install  a  new  transmitter  and  a 
directional  antenna  for  both  day 
and  night  use. 

This  is  subject  to  the  condition 
that  the  station  "shall  satisfy  legit- 
imate complaints  of  blanketing 
within  the  250  mv/m  contour,  in- 
cluding external  cross  modula- 
tion." WINS  has  been  operating 
limited  time  on  1000  kc  with  pow- 
er of  1  kw. 


MUTUAL  on  Feb.  14  acquires  two 
:  Iowa  stations,  brining  the  tot.il  num- 
ber of  affiliates  to  220.  The  new  mem- 
bers, joining  as  outlets  of  north  cen- 
tral broadcasting  system,  are  KROS 
Clinton  and  KFJB  Marshalltown. 


Press  Subsidy  Expanded 

A  REVISED  version  of  the  Cannon 
bill  (HR-3693),  reported  out  of  the 
House  Ways  &  Means  Committee 
last  Wednesday,  would  authorize 
the  Treasury  to  spend  I2V2  to  15 
million  dollars  for  War  Bond  ad- 
vertising in  daily,  weekly,  semi- 
weekly  and  triweekly  newspapers 
in  towns  of  25,000  or  less,  and  in 
weekly,  semiweekly  and  triweekly 
papers  in  cities  over  25,000. 


HUGH  RAGER 

OF  FIRST  UNITED  BROAD- 
CASTERS, CHICAGO 

about 


Established  1923  MINNEAPOLIS 
An  experienced  time  buyer  care- 
fully analyzes  a  market  and  buys 
a  station  on  the  basis  of  cost 
per  thousand  listeners— Hugh  Rager 
uses  WDGY  consistently  and  suc- 
cessfully. 

NAT'L  REPS  :  WILLIAM  G.RAMBEAUCO. 

m  PRIMARY  COVERAGE 
I — I  SECONDARY  COVERAGE 

Based  on  NAB  Standards 


me  NoxrtfiYesr's  eesr  ec/y/ 
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Rankin  Would  Ban 
Insurance  for  Libel 

A  BILL  which  would  make  the 
payment  of  defamation  insurance 
a  felony  was  introduced  last  Tues- 
day in  the  House  by  Rep.  John  E. 
Rankin  (D-Miss.),  whose  name  has 
been  mentioned  in  recent  broad- 
casts by  Walter  Winchell. 

The  measure  (HR-4151),  re- 
ferred to  the  Judiciary  Committee, 
would  prohibit  reimbursement  or 
indemnification  of  another  for  dam- 
ages or  other  loss  resulting  from 
slanderous  or  libelous  utterances 
or  publications  uttered  over  the  ra- 
dio or  sent  through  the  mails. 


Donald  Dixon  Is  Killed 
After  KDKA  Bond  Rally 

DONALD  H.  DIXON,  KDKA 
Pittsburgh  production  chief,  was 
killed  in  a  taxicab  crash  Feb.  6 
when  returning  from  a  War  Bond 
rally.  He  had  been  back  on  the 
KDKA  staff  less  than  a  week,  hav- 
ing returned  there  after  several 
years  with  WCAE  Pittsburgh. 

Mr.  Dixon  spent  much  of  his 
free  time  at  bond  rallies  when  he 
wasn't  working  night  shifts  in 
the  filter  center  in  Pittsburgh.  It 
was  a  few  hours  after  a  rally  ap- 
pearance at  Monessen,  Pa.,  with 
a  group  of  KDKA  entertainers  that 
he  was  killed. 


NOW 
READY! 

New  1944  RADIO 
OUTLINE  MAP  showing 
station  locations  in  the 
V.  S.9  U.  S.  Possessions  and  Canada 


25c  per  map.  20c 
in  quantities  of  50 
or  more  maps. 


SEND  YOUR  ORDER  IN 

NOW! 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 FEBRUARY  5  TO  FEBRUARY  11  INCLUSIVE  


Decisions  .  .  . 

FEBRUARY  7 
WNBZ   Saranac  Lake,   N.  Y.— Granted 
petition  to  continue  hearing  on  application 
for  license  renewal  from  Feb.  9  to  Mar.  8. 

FEBRUARY  8 

WHAT  Philadelphia— Granted  vol.  trans- 
fer control  from  Philadelphia  Record  Co. 
to  William  A.  Banks  by  transfer  100% 
issued  and  outstanding  capital  stock  for 
$22,500. 

WDGY  Minneapolis  —  Denied  petition 
correct  record  and  reinstate  action  of 
July  7,  1942.  Also  denied  application  for 
special  service  authorization  operate  un- 
limited time  with  500  w  after  Albu- 
querque, N.  M.,  sunset  during  summer 
months  250  w  after  Albuquerque  sunset 
during  winter  months. 

FEBRUARY  9 

Sacandaga  Broadcasting  Corp.,  Glovers- 
ville,  N.  Y. — Granted  CP  new  standard 
station,  1340  kc,  250  w,  unlimited. 

WRBL  Columbus,  Ga. — Granted  CP  in- 
stall synchronous  amplifier  near  Ft.  Ben- 
ning,  Ga.,  1230  kc  250  w  unlimited,  syn- 
chronous with  WRBL. 

FEBRUARY  11 

WOV  New  York — Transfer  control  from 
Arde  Bulova  and  Harry  D.  Henshel  to  Mur- 
ray and  Meyer  Mester.  Resubmitted. 

KTOK  Oklahoma  City— Vol.  assgn.  li- 
cense to  C.  L.  Taylor. 

Blue  Network,  New  York  —  Authority 
transmit  programs  to  stations  licensed  to 
A.  J.  Byington  Jr.  in  Brazil.  Incomplete. 


Wet  work  Accounts 

All  time  Eastern  Wartime  unless  indicated 


New  Business 

KELLOGG  Co.,  Battle  Creek,  Mich. 
( cereals ) ,  on  Mar.  6  starts  for  52  weeks 
transcribed  musical  Around  the  Town  on 
34  Don  Lee  Pacific  stations,  Mon.  thru 
Fri.,  11:45  a.m.  -  12  noon  (PWT).  Agen- 
cy: Kenyon  &  Eckhardt,  N.  Y. 

UNION  OIL  Co.  of  Calif.,  Los  Angeles 
(petroleum  products),  on  March  4  starts 
for  52  weeks  Down  Beat  Derby  on  34  Don 
Lee  Pacific  stations,  Sat.,  8-9  p.m.  (PWT). 
Agency :  Foote,  Cone  &  Belding,  Los 
Angeles. 

RKO  Pictures  Inc.,  New  York  (films), 
on  Feb.  28  starts  film-lot  program  on  20 
Blue  stations,  Mon.  thru  Fri.  12:15-12:30 
p.m.  Agency:  Foote,  Cone  &  Belding, 
N.  Y. 

GILLETTE  SAFETY  RAZOR  Corp.,  Bos- 
ton, on  Wed.,  Feb.  9  sponsored  Lulu  Cons- 
tantino-Tippy Larkin  boxing  bout,  on  Fri., 
Feb.  18  will  sponsor  Tami  Mauriello-Joe 
Baksi  bout,  on  some  219  MBS  stations, 
10  p.m.  Agency:   Maxon  Inc.,  N.  Y. 

RESINOL  CHEMICAL  Co.,  Baltimore 
(Resinol  ointment),  on  Feb.  14  starts  Ed- 
ward Jorgenson's  B'ue  Newsroom  Review 
on  10  Pacific  Blue  stations,  Mon.,  Wed., 
and  Fri.,  1:20-1:30  p.m.  Agency:  Couitland 
D.  Ferguson  Inc.,  Baltimore. 


Applications  .  .  . 

FEBRUARY  7 

WDRO  Augusta,  Me. — License  cover  CP 
authorizing  increase  power,  install  new 
transmitter  and  antenna,  move  transmitter. 

KMLB  Monroe,  La.  —  Relinquishment 
control  by  J.  C.  Liner  Jr.  to  Mrs.  Melba 
Liner  Gaston  through  transfer  498  shares 
common  stock. 

KOB  Albuquerque,  N.  M.— Mod.  CP  au- 
thorizing changes  in  transmitting  equip- 
ment and  increase  power  for  change  fre- 
quency from  1180  kc  to  770  kc.  Also  license 
cover  CP  (as  mod.  by  application). 

A.  W.  Talbot,  Missoula,  Mont,— CP  new 
standard  station,  630  kc,  1  kw  N,  5  kw  D, 
unlimited. 

FEBRUARY  8 

WSAN  Allentown,  Pa. — Mod.  license 
change  from  sharing  with  WCBA  to  un- 
limited, facilities  of  WCBA. 

Marietta  Broadcasting  Co.,  Marietta,  Ga. 
— CP  new  standard  station,  1230  kc,  250 
w,  unlimited. 

WACO  Waco,  Tex. — CP  change  1450 
kc  to  1230  kc. 

KCMO  Kansas  City,  Mo.  —  Mod.  CP 
authorizing  increase  night  power  using 
DA   for   changes   ground  system. 

Telegraph-Herald,  Dubuque,  la. — CP  new 
FM  station,  46,500  kc,  8,060  sq.  mi. 

FEBRUARY  11 

WINS  New  York — Granted  license  cover 
CP  for  change  frequency  to  1010  kc,  in- 
crease power  to  10  kw,  change  hours  to 
unlimited,  install  new  transmitter  and  DA- 
DN.  Conditions. 

W6XLA  Los  Angeles— Granted  mod.  CP 
for  extension  completion  date  new  experi- 
mental television  station  to  Mar.  1. 

Hildreth  &  Rogers  Co.,  Lawrence,  Mass. 
— Placed  in  pending  file  application  for  CP 
new  FM  station. 


PILLSBURY  FLOUR  MILLS  Co.,  Minne- 
apolis on  March  4  starts  Grand  Central 
Station  on  74  CBS  stations,  Sat.,  1-1:25 
p.m.  Agency :  McCann-Erickson  Inc.,  N.  Y. 

BENJAMIN  MOORE  Co.,  New  York 
(paints),  on  March  1  starts  Betty  Moore 
on  54  NBC  stations,  Sat.,  10:30-10:45  a.m. 
Placed  direct. 

NOXEMA  CHEMICAL  Co.,  Baltimore, 
Md.  (Noxema),  on  March  4  starts  for  52 
weeks  Mayor  of  the  Town  on  134  CBS  sta- 
tions, Sat.  7-7:30  p.m.,  with  West  Coast 
repeat,  6-6:30  p.m.,  (PWT).  Agency:  Ruth- 
rauff  &  Ryan  Inc.,  New  York. 

Renewal  Accounts 

DEPARTMENT  OF  FINANCE,  Ottawa 
(war  saving  stamps)  on  Feb.  14  renewed 
for  13  weeks  They  Tell  Me  on  70  CBC 
stations,  Mon.  thru  Fri.  1:45-2  p.m.  Agen- 
cy: J.  Walter  Thompson  Co.,  Toronto. 
Also  on  Feb.  14  La  Metairie  Rancourt  was 
renewed  for  13  weeks  on  14  CBC  French 
stations,  Mon.  thru  Fri.  11:15-11:30  a.m. 
Agency:  Canadian  Adv.  Agency,  Montreal. 

SHEAFFER  Pen  Co.,  Madison,  la.  on 
Feb.  13  replaces  Upton  Close's  World  News 
Parade  on  126  NBC  stations  Sun.  3:15- 
3:30  p.m.  with  The  Sheaffer  World  Parade, 
expanding  to  Sun.,  3-3 :30  p.m.  on  126 
NBC  stations.  Agency:  Russel  M.  Seeds 
Co.,  Chicago. 


CONTROL  ^ 
!  ROOM  Isi 


WILLIAM  GUIMOUNT,  KFI-KECA 
Los  Angeles  engineer,  has  been  in- 
ducted into  the  Navy. 

SYDNEY  BROWNE,  formerly  senior 
announcer  and  control  board  operator 
of  WJZM  ClarksviUe,  Tenn.,  and  a 
recent  graduate  of  Stephens  College, 
has  joined  WOV  New  York,  as  the 
first  feminine  member  of  its  engineer- 
ing staff. 

EARL  F.  DOWNEY,  formerly  with 
the  Bureau  of  Ships,  Navy  Dept.,  has 
joined  WTOP  Washington,  as  assist- 
ant to  chief  engineer  Clyde  M.  Hunt. 
Stanier  E.  Brayshaw  has  rejoined  the 
engineering  staff  following  release 
from  the  Army  Air  Corp.  Robert  A. 
Binkey,  formerly  of  WCAE  Pitts- 
burgh, has  also  joined  WTOP  follow- 
ing release  from  the  Army. 

HAROLD  WHALEY,  formerly  trans- 
mitter engineer  of  KWIX-KWID  San 
Francisco,  has  joined  Don  Lee  Broad- 
casting System,  Hollywood,  as  labor- 
atory engineer. 

LEADING  AIRCRAFTSMAN 
TOMMY  LEWIS,  former  operator 
of  CKY  Winnipeg,  has  graduated  as 
a  navigator  in  the  Royal  Canadian 
Air  Force. 

PVT.  HARRY  SANDERS,  former 
operator  of  CKY  Winnipeg,  is  now  in 
the  Royal  Canadian  Army  Medical 
Corps,  at  Camp  Borden,  Ont. 

LEADING  AIRCRAFTSMAN  GOR- 
DON BALLANTYNE,  former  oper- 
ator of  CKX  Brandon,  is  now  train- 
ing for  aircrew  in  the  Royal  Cana- 
dian Air  Force. 

DOUGLAS  ELLAM  has  joined  the 
operating  staff  of  CKY  Winnipeg. 

CHARLES  A.  COOPER,  formerly 
chief  engineer  of  KFMB  San  Diego, 
has  joined  KMPC  Beverly  Hills. 

NAB  Will  Protest 
Reference  Order 

WITH  DEADLINE  for  filing  set 
for  Wednesday  (Feb.  16)  and  oral 
argument  scheduled  for  10:30  a.m. 
March  1,  the  NAB  will  protest 
adoption  of  an  amendment  to  FCC 
rules  under  Order  118,  which 
would  make  public  contractual  and 
other  business  records  of  stations 
[Broadcasting,  Jan.  24]. 

At  the  recent  meeting  of  the 
NAB  Board  of  Directors  in  Chica- 
go [Broadcasting,  Feb.  7],  when 
J.  Harold  Ryan  was  elected  presi- 
dent, the  board  authorized  the  pro- 
test, on  behalf  of  broadcasters,  to 
the  proposed  amendment  to  Sec. 
1.5. 

Radio  a  Utility 

Although  no  requests  for  arol 
argument  had  been  filed  with  the 
Commission  as  Broadcasting  went 
to  press,  several  independent  sta- 
tions and  the  major  networks  were 
expected  to  take  exception  to  the 
proposed  rule.  Order  118  was 
adopted  Jan.  18.  An  attempt  to 
make  all  financial  statements  pub- 
lic was  lost  by  a  4-2  vote,  with 
Commissioners  Walker  and  Durr 
voting  to  strike  an  exception  in  the 
Order  and  Chairman  Fly  voting 
with  Commissioners  Craven,  Wake- 
field and  Case  to  keep  such  records 
inviolate. 

BROADCASTIN 


CLASSIFIED 
ADVERTISEMENTS 


Situations  Wanted 


Trained  Radio  Help  Available — to  help  off- 
set  the  shortage  of  technically  trained  | 
Radio  personnel,  we  are  preparing  wo- 
men for  second  and  first  class  radio- 
telephone  licenses  and  other  Radio  com- 
munication  work.  Some  trained  girls  are 
available   right  along.  When   you  need  J 
women  technicians,  please  write  us.  No  it 
obligation,  no  fees.  DeFOREST'S  TRAIN-  ! 
ING,  INC.,  2533  N.  Ashland  Ave.,  Chi- 
cago 14,  Illinois. 


Instrumental — Vocal   hillbilly   unit.  Radio 
experience.  Box  162,  Mineola,  N.  Y. 

PROGRAM  DIRECTOR — Wants    change  A 
good  solid  staff  man.  8  yrs.  experience. 
Write  Box  855,  BROADCASTING. 


Experienced  Announcer — Desires  affilia- 
tion with  progressive  station.  Now  em- 
ployed. Draft  rejected.  Box  839,  BROAD-  - 
CASTING.  I 


Station  Owners! — Bring  youth,  progress, 
radio  knowledge,  business  ability  to  your 
station  with  draft  exempt  manager.  Ex- 
cellent reason  for  desiring  change.  Con- 
fidentially, let's  confer.  Write  P.  O.  Box  - 
6662,  Cleveland,  Ohio.  I 


Announcer-Engineer — Four    years  broad- 
casting experience.  Recently  employed  at  1 
10  K.  W.  as  maintenance  and  transmit-  . 
ter  engineer.  Can  furnish  audition  disc,  p 
Draft  deferred.   Prefer  southern  states. 
Box  840,  BROADCASTING. 


Fully  Experienced  Announcer. — Commer- 
cial, sustaining,  shots,  news,  remotes. 
Now  employed  basic  net  midwest.  Desire 
change.  Preferably  east  but  will  accept 
good  offer  elsewhere.  Draft  exempt.  Box 
841,  BROADCASTING. 


First  Class  Phone  License — Desire  perma-  1 
nent  position.   Some  experience.  Draft 
deferred.  Give  details  and  salary  in  an- 
swer. Box  842,  BROADCASTING. 


Executive — 5  years  governmental,  educa- 
tional, radio  continuity  production.  Thor- 
oughly experienced  allied  publicity  and 
public  relations.  Former  affiliate  N.  Y.  U. 
Radio  Workshop.  Experience  includes  4 
years  newspaper  advertising  manage- 
ment. New  York  City  only.  Age  34,  draft 
exempt.  Excellent  references.  Box  837, 
BROADCASTING. 


Sales  and  Commercial  Manager — Young, 
aggressive,  experienced,  draft  exempt; 
seeks  permanent  position.  Real  producer 
presently  employed  by  network  affiliate. 
Box  833,  BROADCASTING. 


Salesman — Young,  alert,  aggressive,  draft  . 
exempt,  desires  position  with  progres-  > 
sive  station.  Box  834,  BROADCASTING. 


Sports   Announcing  Team — 2  experienced 
announcers.  Specialize  in  sports,  special  . 
events.  Capable  staff  announcers,  news- 
casters. Draft  exempt.  Box  835,  BROAD- 
CASTING. 

Announcer — Top  flight  morning  man,  flu-  8 
ent  ad  lib,  news,  handle  any  kind  of 
show.  Draft  exempt.  East  only.  Box  832, 
BROADCASTING. 


Stations!   Agencies!  —  Continuity  Dept. 
wearing  khaki?  Free-lance  writers  with 
library  will  pinch  hit  by  mail.  Dramatic 
shows,    program    ideas,    custom-written  - 
spots.    Low   rates.   Box    864,    BROAD-  f 
CASTING. 


Radio  Engineer — 12  years  experience  in 
broadcasting.  Automatic  telephony  and 
equipment  design.  Desires  a  connection 
in  any  of  these  fields.  Box  846,  BROAD- 
CASTING. 


Transmitter   Operator — Desires   change  to  , 
permanent  position  in  South  or  South-  ■  . 
west.  Three  years  experience.  Hold  first  1  j 
phone  and  second  telegraph  license.  Ref- 
erences. Box  838,  BROADCASTING.  j 


Producer- Writer — Capable    and  experienc- 
ed, with  definite  talent  and  capable  of 
originality.  Available  if  you  can  prove  ex-  , 
istanee    of    real    opportunity.    Presently  ' 
employed    at    50  kw    station.    Box   862,  I 
BROADCASTING. 

1944  YEARBOOK 
WILL  BE  IN  THE 
MAILS  FEB.  15TH 
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CLASSIFIED 


Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classifications,  15c 
per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS,  triple.  Minimum  charge 
$1.00.  Count  three  words  for  box  address.  Forms  close  one  week  preceding 
issue.  Send  Box  replies  to  BROADCASTING  Magazine,  National  Press  Building, 
Washington  4,  D.  C. 

PAYABLE  IN  ADVANCE 


Wanted  to  Buy 


Help  Wanted 


ANNOUNCER — Fast  growing  NBC  affiliate 
-  has  permanent  opening  for  experienced, 
draft-exempt  announcer.  Submit  voice  re- 
cording and  complete  outline  of  qualifi- 
cations and  references  return  mail. 
WSAV,  Savannah,  Georgia. 


ENGINEER— NBC  affiliate  has  immediate 
opening  for  first  class  operator  as  resi- 
dent engineer.  Living  accommodations 
furnished  at  transmitter  building.  Single 
preferred — draft  exempt.  WSAV,  Sa- 
vannah, Georgia. 


First  Or  Second  Class  Operator — Permanent, 
no  wartime  replacement.  $40  per  week. 
■    WERC,  Erie,  Pa.  Give  details  and  avail- 
!  ability. 


Pennsylvania  Station — Wants  announcer 
draft  deferred.  Must  be  good.  Complete 
information  first  letter.  Excellent  pay. 
Box  847,  BROADCASTING. 


Wanted — Experienced   announcer   start  at 
i    $55.00  per  week.  Will  pay  moving  ex- 
i    penses  for  permanent  man.  Write  WINC 
Winchester,  Virginia. 


PROGRAM  -  PRODUCTION  MANAGER  — 

I  Draft  exempt,  college  education.  Must 
have  had  ample  practical  experience  an- 
nouncing, production,  programming,  net- 
work studio  control  operation.  Good  back- 
ground. Music,  speech,  basic  English. 
Will  have  responsibility  supervising,  an- 

I  nouncing  staff,  production  all  local  com- 
mercial   sustaining    shows    and  script, 

I  public  relations,  programming.  Modern 
local  network  affiliate  newspaper  owned 

I    station.  Located  midwest  city  25,000  serv- 

,  ing  rich  area  200,000  population.  On  air 
15  years;  applying  for  FM.  Don't  answer 
unless  you  have  both  feet  on  ground  and 
looking  for  genuine  opportunity  in  ideal 
medium  sized  friendly  community.  Sal- 

)  ary  depends  on  your  ability  to  produce 
and  supervise.  Send  complete  data,  pic- 
ture, references,  sample  scripts,  etc.  first 
letter.  Box  848,  BROADCASTING. 

I.  

Engineer — First  or  second  class  license ; 
$35  wk.  40  hrs.  Must  be  draft  deferred. 
Permanent.  WISR,  Butler,  Penna. 


OPERATOR— First  class  for  Texas  kilo- 
watt Mutual  station.  Give  full  informa- 
tion. Box  836,  BROADCASTING. 


Sales  Promotion  Man — Important  network 
]    station  which  will  add  FM  and  Television 
i    services  offers  excellent  opportunity  for 
man    with   some  advertising  experience 
.    .    .    the  more  the  better.   But  ideas 
and  applied  energy  are  most  important, 
i    Good  salary.  Write  in  detail.  Box  865, 
;  BROADCASTING. 

i  ■ 

Program  Director — Losing  one  of  nation's 
best  to  draft.  Successor  must  know  all 
phases  of  operations,  including  traffic, 
publicity,  production  and  controls.  Some 

i  announcing,  emphasis  on  news.  Excel- 
lent opportunity  for  conscientious,  alert 

■  family  man  with  progressive  NBC  out- 
let. Attractive  eastern  city  under  100,000. 
Give  full  details  first  letter,  background, 
draft  status.  Box  866,  BROADCASTING. 


Licensed  Operator — Who  can  do  some  an- 
nouncing for  Alaska  stations.  Good  sal- 
ary, transportation  from  Seattle.  Give 
complete  details  your  qualifications.  Of- 
fice KINY-KTKN,  708  American  Bldg., 
Seattle,  Wash. 


Excellent  Positions — Open  for  first,  second 
and  third  class  engineers;  production 
men;  junior  and  senior  announcers;  news 
editors;  station  executives;  time  sales- 
men; radio  telephone  and  telegraph  op- 
erators. Wilson  Employment  Service,  Inc., 
Union  Commerce  Building,  Cleveland, 
Ohio. 

KGY,  Olympia,  Wash.,  will  shortly  need 
two  first  class  operator-announcers. 
Please  send  full  details  and  audition  disc 
if  possible. 


Help  Wanted  (Cont'd) 

Control  Operator  —  Must  be  experienced 
Regional  Network  Station.  State  full 
qualifications.  Box  863  BROADCAST- 
ING. 

WANTED— Two  good  Farm  Station  An- 
nouncers and  continuity  men.  Good  earn- 
ing, low  cost  living  conditions  and  ex- 
cellent future  for  the  right  men.  Write 
or  wire  full  details.  KFNF,  Shenandoah, 
Iowa. 

Experienced  Radio  Announcer — On  5  kw 

Regional  Network  Station.  Give  personal 
information  and  salary  requirements. 
Box  861,  BROADCASTING. 

Wanted  —  Announcer-operator,  with  first 
class  license.  Must  be  capable  of  news 
and  general  announcing  network  station. 
Send  details  to  KSEI,  Pocatello,  Idaho. 

Wanted — Announcer  with  some  experience. 
Advise  age,  draft  status,  salary  expected 
and  details  in  first  letter.  Write  Box  859, 
BROADCASTING. 

Wanted — First  or  Second  Class  Operator. 
Announcing  ability  desirable  but  not  es- 
sential. Give  full  details.  Draft  status, 
starting  salary  first  letter.  Write  Box 
860,  BROADCASTING. 

Promotion  Director — With  creative  ability 
to  handle  advertising,  sales  promotion, 
and  assist  sales  organization.  Reply 
should  be  complete  and  will  be  kept  con- 
fidential. Station  is  located  in  major 
midwest  market.  Box  857,  BROADCAST- 
ING. 

Publicity  Man  or  Girl — Promotion  minded, 
experienced,  by  large  midwestern  sta- 
tion. Give  complete  details,  experience 
and  salary  expected.  Box  856,  BROAD- 
CASTING. 


Need — First  or  second  class  operator  im- 
mediately. Also  two  trained  announcers 
— good  salaries — permanent  jobs.  State 
all  first  letter.  Box  854,  BROADCAST- 
ING. 

AnnouBcer-Newscaster  —  Draft  exempt. 
Experienced.  For  progressive  Central 
New  York  Network  station.  Basic  sal- 
ary $40  for  40  hours.  If  personal  audi- 
tion impossible,  send  references,  photo, 
and  transcription.  Box  852,  BROAD- 
CASTING. 

ANNOUNCER— DRAFT  EXEMPT.  GOOD 
SALARY  FOR  VERSATILE  MAN.  10,- 
000  WATT  STATION  IN  SOUTHEAST- 
ERN CITY  OF  200,000.  BOX  867, 
BROADCASTING. 

For  Sale 

For  Sale — One  Western  Electric  110A 
limiting  amplifier  cost  new  $551.00.  Will 
sell  for  $300.  One  Western  Electric  line 
amplifier  82A  power  supply  and  263A 
voltage  regulator  cost  new  $200.00.  Will 
sell  for  $125.00.  One  R.  C.  A.  70A  Turn- 
table in  cabinet  cost  new  about  $325.00. 
Will  sell  for  $175.00.  One  UV851  R.C.A. 
transmitting  table  never  used,  make  of- 
fer. One  Audak  4A  cutting  head.  Two 
Western  Electric  condensers  No. 
1D96887,  make  offer.  KGDM  Peffer  Sta- 
tion,  Stockton,  California. 

For  Sale — 179  ft.  Baw-Knox  tower  insu- 
lated, self-supporting,  tapered  cross  sec- 
tion. Price,  $2,525  cash.  KFAC,  Los  An- 
geles 5. 

1944  Broadcasting  Map  is  how  available. 
Price  25  cents  per  map ;  20  cents  each 
in  quantities  of  50  or  more. 


WANTED — One  modulation  monitor  with 
FCC  approval.  Write  Chief  Engineer, 
WKZO  Muskegon,  Mich. 

Wanted  to  Buy — 250  watt  transmitter  and 
all  other  necessary  equipment  for  such 
operation.  Please  give  complete  details, 
condition,  age,  price,  etc.  Address  Box 
851,  BROADCASTING. 

Wanted  To  Buy — 500  watt  transmitter,  tow- 
er, modulation  and  frequency  monitor 
and  studio  equipment.  Box  849,  BROAD- 
CASTING. 

Wanted  To  Buy— 10  KW.  transmitter.  Box 
845,  BROADCASTING. 

Wanted  To  Buy — Modulation  and  Frequency 
Monitors.   Box  844,  BROADCASTING. 

Wanted  to  Buy— 100  watt,  250  watt,  1  KW. 
or  5  KW  transmitter.  Box  843,  BROAD- 
CASTING. 

Equipment  Wanted — RCA  or  Federal  Field 
strength  meter.  State  condition,  last  cali- 
bration date  and  price.  Box  858,  BROAD- 
CASTING. 

Southern  Station — Plans  new  250-watter  in 
promising  location.  Has  transmitter, 
some  other  equipment.  Wishes  contact 
owners  of  tower,  monitors,  etc.,  who  also 
cannot  locate  all  needed  equipment,  with 
idea  pooling  equipment  in  company  to 
facilitate  getting  CP  now.  Such  party 
need  have  no  money  as  we  require  no 
financing.  Let's  stop  hoarding  equipment 
and  make  use  of  it.  Box  853,  BROAD- 
CASTING. 

1944  Yearbook  in  the  mails  Feb.  15th. 


Broughton  to  Y&R 

PHILIP  S.  BROUGHTON  re- 
signed last  week  as  director  of  in- 
formation for  the  War  Manpower 
Commission  to  enter  the  public  re- 
lations department  of  Young  & 
Rubicam,  New  York.  He  had  been 
with  WMC  since  September  1942 
and  in  various  Government  posts 
since  1933.  In  1937  he  joined  the 
U.  S.  Public  Health  Service  where 
he  directed  publicity  for  a  national 
venereal  disease  control  program. 


JOHN  WILEY  &  SONS,  New  York, 
has  published  Radio  Receiver  Design, 
by  K.  R.  Sturley  of  the  Marconi 
School  of  Wireless  Communication. 
$2.50. 


WANTED 

By  Southern   Regional  Network 
Station: 

Operators  at  $49.00  per  week 
Announcers  at  $55.00  per  week 
Furnish  phofog-aph,  complete  em- 
ployment record  and  references. 

Announcers  please  furnish  tran- 
scription. 

ADDRESS:  BOX  831 
BROADCASTING  MAGAZINE 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED    TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.         Dl.  1205 
Washington,  D.  C. 


PAUL  F  GODLEY 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 


HECTOR  R.  SKIFTER 

CONSULTING  RADIO  ENGINEERS 
FIELD    INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 


GEORGE   C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


Radio  Engineering  Consultant* 
Frequency  Monitoring 


Commercial  Radio  Equip.  Co. 


•  Evening  Star  Building,  Washington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 

■ 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


BACK  THE  ATTACK 
'TIL  THEY  COME  BACK! 
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FCC's  Extensive  War  Activity 
Takes  75%  of  Funds,  66%  Staff 

3,281  Applications  for  All  Types  of  Broadcast; 
But  Total  Stations  Show  Decrease  of  19 


EMPHASIZING  the  scope  and  de- 
gree of  its  war  activities,  the 
FCC's  annual  report  for  the  fiscal 
year  1943,  sent  to  Congress  last 
Thursday,  brought  out  that  about 
three-fourths  of  the  FCC's  appro- 
priation and  two-thirds  of  its  staff 
were  utilized  in  other  than  regu- 
lar activities. 

As  of  June  30,  1943 — the  close 
of  the  fiscal  year — the  Commission 
had  2,153  employes.  Of  these,  382 
were  regular  employes  in  Washing- 
ton and  617  national  defense  em- 
ployees in  Washington.  Of  the  re- 
mainder, 206  were  regular  em- 
ployes in  the  field  and  948  were 
identified  with  national  defense 
work  in  the  field. 

The  Commission's  appropriation 
for  the  fiscal  year  aggregated  $7,- 
777,135.  Of  this  amount,  $2,085,- 
000  was  for  regular  activities  with 
$5,668,535  for  war  activities.  The 
House  clipped  $1,654,857  from  the 
FCC's  1945  fiscal  year  budget- 
all  from  funds  earmarked  for  Ra- 
dio Intelligence  Division  and  For- 
eign Broadcast  Intelligence  Serv- 
ice, wartime  functions  set  up  by 
the  FCC.  The  Senate  has  yet  to 
act. 

A  Fat  Report 

The  Commission's  100-page  an- 
nual report,  transmitted  to  Con- 
gress by  Chairman  Fly,  emphasized 
war  activities  throughout.  During 
the  year,  the  introduction  said,  the 
Commission  "intensified  its  efforts 
to  strengthen  our  communications 
as  a  weapon  of  war  and  to  thwart 
the  use  of  enemy  communications 
against  us." 

There  were  no  legislative  recom- 
mendations to  Congress,  presum- 
ably in  the  light  of  pending  legis- 
lation in  both  houses  for  amendment 
of  the  Communications  Act  and  on 
which  hearings  have  been  held  i:i 
the  Senate. 

In  reviewing  activities  of  RID, 
largest  of  the  FCC  units,  the  Com- 
mission said  a  total  of  3,960  cases 
of  suspected  illegal  operation  were 
investigated.  Most  of  these  cases 
were  based  on  information  received 
from  law  enforcement  agencies. 
RID's  function  is  to  guard  against 
secret  enemy  radio  transmission 
and  to  protect  vital  war  communi- 
cations by  acting  as  traffic  officer 
on  the  "overcrowded  ether  high- 
ways" by  tracing  and  identifying 
sources  of  interference  to  military 
and  commercial  radio  services,  and 
by  locating  stations  which  were 
unlicensed,  had  pirated  call  letters 
or  were  unidentified. 

Declaring  that  RID  performed 
some  of  its  most  spectacular  ac- 
tivities during  the  year,  the  Com- 
mission said  that  the  full  story  of 


scope  of  its  activities  "cannot  be 
told  until  after  the  war." 

FBIS,  which,  along  with  RID, 
had  been  under  attack  as  an  unnec- 
essary service,  was  covered  com- 
prehensively in  the  report.  The  re- 
ports on  foreign  broadcasts  pre- 
pared by  FBIS,  the  Commission 
said,  are  studied  by  some  1,000 
officials  of  this  Government  and 
United  Nations  governments  "as 
an  aid  in  planning  foreign  policy, 
military  strategy,  economic  war- 
fare, counter-propaganda  and  the 
promotion  of  understanding  and 
unity  among  the  allies." 

Wartime  Activities 

In  describing  other  war  activi- 
ties, the  Commission  listed  16 
items.  These  related  to  foreign 
language  programs;  cataloging  of 
surplus  and  salvageable  equipment; 
civil  air  patrol  operations;  analy- 
sis of  idle  standard  broadcast 
transmitters  in  relieving  the  equip- 
ment shortage;  reduction  of  broad- 
cast station  power  by  one  decibel 
to  conserve  vacuum  tube  life;  re- 
laxation of  requirements  for  com- 
mercial radio  operators  in  connec- 
tion with  manpower;  investigation 
of  wartime  telegraph  service;  co- 
operation with  scientific  laborator- 
ies in  radio  research;  preparation 
of  a  table  showing  international 
frequency  allocations ;  frequency 
studies  assigned  to  international 
and  domestic  carriers;  world-wide 
telecommunications  survey;  scru- 
tiny of  telephone  and  telegraph 
tariffs  to  forestall  unwarranted 
increases;  continued  studies  of 
finances  of  telephone  and  telegraph 
companies;  review  of  applications 
for  extension  of  telephone  and  tele- 


graph facilities;  examination  of 
financial  condition  of  small  stand- 
ard stations  and  their  ability  to 
remain  on  the  air,  and  preparation 
of  confidential  maps  for  several 
war  agencies. 

During  the  fiscal  year,  the  Com- 
mission received  35  applications 
for  assignment  of  broadcast  station 
licenses  and  21  for  transfer  of 
control.  Of  these,  42  were  granted 
without  hearing  and  6  after  hear- 
ing. In  reviewing  the  material  and 
manpower  situations,  the  FCC 
pointed  out  that  only  14  stations, 
or  slightly  more  than  1%,  were 
forced  to  cease  operation  or  sur- 
render construction  permits  from 
all  causes  during  the  fiscal  year. 

NARBA  Functioning  Well 

The  North  American  Regional 
Broadcasting  Agreement,  after 
two  years  of  operation,  "is  func- 
tioning successfully,"  the  Commis- 
sion said.  Also  cited  were  the  chain 
broadcasting  regulations,  the  val- 
idity of  which  was  upheld  by  the 
Supreme  Court  on  May  10;  the 
m  u  It  i  p  1  e  ownership  regulation 
adopted  Nov.  23,  1943  to  become 
effective  on  June  1;  the  extension 


Class  of  Station 

Standard  Broadcast  

High  Frequency  Broadcast  (Exp.)   

High  Frequency  Broadcast  (Temporary 

Class  II  experimental)   

High  Frequency  Broadcast  (FM)   

Low  Frequency  Relay   

High  Frequency  Relay  

Television  (Experimental)   

Television  (Commercial)   

International  —  

Developmental   

ST   

Facsimile   

Non-Commercial  Educational   

Class  II  (Experimental)   


WILLIAM  EWING,  Blue  corre- 
spondent in  Honolulu,  the  only  net- 
work radio  reporter  covering  the 
American  invasion  of  the  Kwajalein 
Islands,  gave  an  account  of  the  land- 
ings in  a  special  broadcast  from  Hon- 
olulu heard  over  the  Blue  Feb.  7. 


of  standard  broadcast  station  li- 
censes from  two  to  three  years  in 
December,  1943,  and  the  FCC's 
work  in  examining  domestic  foreign 
broadcasting. 

The  Commission  received  a  total 
of  3,281  broadcast  applications 
during  the  fiscal  year,  of  which 
2,255  were  standard  broadcast. 
There  were  322  FM  applications 
and  36  commercial  television  and 
83  experimental  television  appli- 
cations. Authorizations  issued  dur- 
ing the  year  on  broadcast  applica- 
tions aggregated  3,761,  including 
formal  and  informal  applications. 
Special  authorizations  during  the 
year  totaled  653. 

In  connection  with  foreign 
language  programs,  the  Commis- 
sion said  that  it  as  a  whole  "has 
been  invaluable  in  mobilizing  the 
home  front  for  total  war."  The  last 
survey,  made  in  February  1943, 
showed  169  stations  presenting 
programs  in  27  languages  and  hav- 
ing a  potential  audience  of  15 
million. 

At  the  close  of  the  fiscal  year 
there  were  a  total  of  1,595  stations 
in  broadcast  service  of  all  types, 
as  against  1,614  a  year  earlier. 
The  tabulation  follows : 


Licenses 


.As  of 

or  CP's 

As  of 

June  SO, 

surrendered 

June  SO, 

19  kZ 

New 

or  abandoned 

19J,S 

925 

1 

14 

912 

13 

9 

4 

0 

5 

0 

5 

61 

3 

16 

48 

248 

4 

3 

249 

275 

33 

8 

300 

36 

0 

8  - 

28 

10 

0 

2 

8 

14 

2 

0 

16 

8 

0 

4 

4 

10 

1 

1 

10 

4 

0 

1 

3 

8 

0 

1 

7 

2 

0 

1 

1614 

49 

68 

1595 

50%  Electronic  Increase 
In  '44  WPB  Estimates 

OFFICIAL  WPB  announcement 
states  that  the  1944  radio-elec- 
tronics program  increase  will  range 
between  35%  and  50%  over  1943. 
WPB  Chairman  Donald  M.  Nel- 
son had  revealed  late  last  month 
that  the  December  electronic  in- 
crease was  up  4%  and  that  the 
1944  communications  and  electronic 
program  was  to  be  "over  35%  above 
1943". 

Another  official  WPB  statement 
in  connection  with  apparatus  for 
broadcast  stations  stated  that  "de- 
spite the  tremendous  expansion 
of  radio  production  in  the  last  two 
years,  the  requirements  of  the 
armed  forces  in  1944  are  half 
again  as  large  as  in  1943."  For 
security  reasons,  these  percentages 
could  not  be  translated  into  dol- 
lars, the  WPB  said. 


Longest  Way  'Round 

EFFECTIVE  NEWS  coverage  by 
WCCO  Minneapolis  of  Minnesota's 
Arrowhead  country  is  maintained 
through  a  correspondent  in  Duluth, 
according  to  Sigfried  Mickelson, 
WCCO  news  editor.  WCCO  then 
broadcasts  latest  local  news  to  the 
Arrowhead  country  area  over  two 
daily  newscasts  fed  to  KDAL  Duluth. 
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More  advertisers  spend 
more  money  to  sell  more 
merchandise  to  more  people 
on  WLW  than  on  any  other 
radio  station  in  the  world. 


W  L  W  ^ 

DIVISION  OF  THE  CROSLEY  CORPORATION 

The    Nation's    Most    Merchandise-able  Station 


How  RCA  engineers  Stability 
into  a  Transmitting  Tube 


BUY  MORE  WAR  BONDS 


.  .  .  another  example  of  why  RCA 
Tubes  are  the  Standard  of  Comparison 
with  Broadcasters 

Performance  stability  in  a  tube  is  something 
you  normally  expect  and  take  for  granted 
today. 

But  in  ultra-high-frequency  tubes,  stability 
becomes  a  problem. 

For  example,  a  few  years  ago  instability  in  an 
experimental  uhf  tube  was  traced  to  grid  emis- 
sion. RCA  engineers  knew  that  platinum  on  the 
grid  would  reduce  grid  emission  to  negligible 
amounts,  but  the  problem  was  how  to  apply  the 
platinum  successfully. 

The  method  first  tried  —  platinum  plating  — 
did  not  fill  the  bill.  There  was  too  much  uncer- 
tainty in  the  plating  process,  and  the  best  efforts 
of  our  engineers  in  trying  all  kinds  of  baths, 
concocting  new  ones,  developing  quick  test  pro- 
cedures, failed  to  solve  the  problem.  More  tests. 
More  months.  "Try  other  metals... try  sandwich- 
ing nickel  between  platinum  .  . .  try  drawing  it 
cold,  then  hot,  instead  of  swaging  it." 


At  last  they  had  it:  a  drawn  platinum-clad  molyb- 
denum grid- wire  —  the  "moly"  base  for  strength 
and  heat  conductivity,  but  sheathed  in  platinum 
to  prevent  grid  emission.  This  combination  worked 
so  well  that  RCA's  process  was  immediately  made 
available  to  the  entire  industry,  at  the  suggestion 
of  the  Services  and  the  War  Production  Board. 

Next  time  you  look  at  an  RCA-829-A,  RCA- 
829-B,  or  an  RCA-832-A,  notice  the  very  fine  grid 
wires  inside  —  wires  that  measure  only  a  few 
thousandths  of  an  inch  in  diameter.  Then,  think 
of  the  technical  skill  and  "know  how"  required: 
first,  to  draw  the  original  M-inch  rod,  including 


New  Revised  Guide 


For  a  FREE  copy  of 
the  recently  revised 
74-page  illustrated  RCA 
Guide  for  Transmitting 
Tubes  which  includes 
special  charts  for  air- 
and  water-cooled  transmitting  tubes,  cathode- 
ray,  special,  and  photo-tubes,  write  to  RCA, 
Commercial  Engineering  Section,  590  South 
5th  Street,  Harrison,  New  Jersey. 


platinum  sheath,  down  to  so  small  a  diameter  and, 
at  the  same  time,  maintain  a  layer  of  protective 
platinum  only  a  few  ten-thousandths  of  an  inch 
thick  on  it,  then  to  fashion  it  into  grids,  and  finally 
to  assemble  the  grid  inside  a  tube  to  deliver  what 
you  expect  as  a  matter  of  course... stable  operat- 
ing performance  throughout  the  life  of  the  tube. 


RADIO  CORPORATION 
OF  AMERICA 


IN 


BROAI 


PRICE  15  CENTS 


Tl 


Newsmagazine  of  Radio 


cast  Advertising 


quietly  in  august  1941  WOR  rang  the  curtain  up  on 
a  new  and  revolutionary  kind  of  local  audience  report, 
"A  Continuing  Study  of  Radio  Listening  in  Greater- 
New  York." 

It  was — and  is — the  most  scientifically  accurate, 
complete  and  informative  study  ever  launched  by  any 
station  anywhere. 

Why? 

Recause — planned  and  developed  by  WOR,  it  is 
conducted  by  unbiased,  authoritative  Crossley,  Inc., 
nationally  known  samplers  of  public  opinion  from 
coast  to  coast. 

Recause — its  personal  interviewers  talk  to  all 
kinds  of  people  in  all  kinds  of  homes,  not  just  telephone 
owners.  Thus,  WOR  knows  how  your  program,  and 
all  other  programs,  rank  in  the  minds  of  a  good  cross- 
section  of  about  6,000,000  people  who  are  not  talked 
to  by  telephone  interviewers. 

Because  —  its  interviewers  personally  talk  to 
listeners  in  Greater-New  York  no  later  than  2  hours 


after  they've  heard  your  broadcast.  They  speak  to 
listeners  while  the  impression  you've  made  is  fresh; 
before  they've  had  a  chance  to  forget,  or  substitute  a 
new  impression  for  the  one  you  and  your  program 
made. 

The  three  points  mentioned  above  give  you  only 
a  sample  of  the  scope  and  depth  of  WOR's  "A  Contin- 
uing Study  of  Radio  Listening  in  Greater-New  York." 
For  this  study  uncovers  the  ages  of  listeners,  too.  Also 
their  sex,  and  many  other  important  elements  that 
take  the  guesswork  out  of  timebuying;  bring  you  a 
greater  per-penny  profit  on  every  penny  you  invest. 


that  power-full 


station 


WOR 


at  1440  Broadway,  in  New  York 


In  Town  and  Country. . . 

There's  a  Common  Background 


ON  the  farms,  the  Main  Streets,  and  city  boule- 
vards of  Midwest  America,  you'll  find  the 
same  type  of  people,  folks  with  the  same  likes  and 
interests.  Consider  this  family,  Mrs.  Ray  M.  Clark 
of  Battle  Creek,  Michigan,  and  her  neice,  Mrs.  F. 
Russell  Thomas,  wife  of  a  farmer  near  Tekonsha, 
Michigan.  The  Clarks  used  to  be  farmers  them- 
selves, but  now  he  is  chief  bottle  checker  for  a  big 
milk  company  in  Battle  Creek.  Mr.  and  Mrs. 
Thomas  both  grew  up  on  farms.  The  Clarks,  in 
Battle  Creek,  and  the  Thomases,  on  the  farm,  are 


represented  by 
John  Blair  &  Company 


all  regular  WLS  listeners.  Both  families  are  in- 
fluenced by  WLS  in  buying  habits,  too.  Checking 
their  purchases  last  year  in  classes  of  goods  ad- 
vertised on  the  station,  we  found  38%  of  the 
Clark's  selections  were  brands  advertised  on  WLS, 
and  56%  of  the  Thomases'  selections  were  WLS 
advertised.  Here's  a  ready-made  acceptance  for 
your  product.  Whether  you  sell  to  city  people  or 
farm  folks,  WLS  offers  you  direct  contact.  There's 
a  long-time  loyalty  between  WLS  and  our  listeners. 
That's  why  WLS  Gets  Results! 


890  KILOCYCLES 
50,000  WATTS 
BLUE  NETWORK 


MANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK—  KOY  PHOENIX    *    KTUC  TUCSON    *    KSUN  BISBEE-LOWELL 


Advertisement  No.  2  in  a  Series 


To  talk  long  distance  you 

still  have  to  go  through  the 


THE  YANKEE  NETWORK'S 

foundation 


THAT'S  elementary.  We  only  mention  it 
because  the  same  thing  is  true  in  radio. 
You  have  to  go  through  a  local  hometown 
station  to  reach  the  mass  of  retail  buyers 
in  a  given  area. 

New  England  is  network  territory.  Long 
distance  selling  via  two  or  three  stations 
does  not  reach  the  real  New  England  — 
the  21  important  city  and  suburban  areas 
comprising  the  2,055,010  radio  homes. 

Yankee's  2 1  hometown  stations  do  reach 
this  market  as  a  whole,  with  direct  impact 
in  every  spot  where  concentrated  popula- 
tion means  concentrated  buying  power. 

Each  station  is  a  strongly  intrenched 
local  enterprise,  producing  for  local  mer- 
chants and  possessing  the  respect  and 
good  will  of  the  very  dealers  whose  coop- 
eration you  seek. 

You  can  turn  a  cold  reception  into  a 
warm  welcome  by  talking  to  these  people 
(through  their  own  hometown  stations  — 
the  21  locally  accepted  stations  of  The 
Yankee  Network. 


THE  YANKEE  NETWORK,  inc. 

Member  of  the  Mutual  Broadcasting  System 
!1  BROOKLINE  AVENUE,  BOSTON  15,  MASS.  EDWARD  PETRY  &  CO.,  INC.,  Excftnrre  National  Sales  Representative 
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Omahatis  Mat?© 
a  Definite  Fancy  .  .  ,  for 

Pansy  ^PfSMtoses 


•  While,  of  course,  they  have 
been  discontinued  for  the  dura- 
tion, Ak-Sar-Ben  Horse  Shows 
were,  for  years,  regarded  as 
one  of  the  top  equine  events  of 
the  country.  In  fact,  Omahans 
are  owners  of  some  of  the  fan- 
ciest "hoss  flesh"  a-hoof. 

Omahans  are  prosperous,  re- 
sponsive people  with  a  desire 
for  .  .  ,  and  the  means  to  buy 
.  .  .  services  and  merchandise 
that  will  make  life  better, 
fuller  and  more  interesting. 


To  reach  this  TOP  Market 
most  directly,  and  at  lowest 
cost,  the  TOP  Buy  is  KOIL. 
Let  us  send  you  availabilities. 


WORTH  REPEATING 

DOUGLAS  COUNTY 
(Omaha)  ranked  SECOND  in 
the  entire  nation  in  Per  Capita 
Increase  in  Effective  Purchasing 
Power  .  .  .  during  the  first  nine 
months  of  1943. 


Represented  Nationally  by  Edward  Petry  Co.,  Inc. 
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BLACK  GOLD 


Here  are  facts  about  the  KWKH  area  that 
you  should  know.  Within  its  boundaries 
comes  one-fifth  of  the  nation's  oil  which  is 
equal  to  one-tenth  of  the  world's  total  oil  pro- 
duction. Within  the  same  area  is  the  world's 
second  largest  known  supply  of  Natural  Gas. 
Add  to  this  the  region's  other  rich  natural  re- 
sources and  diversified  industries  and  you 
have  a  market  in  which  you  can 
sell  now  .  .  .  build  sales  for  the 
future. 


CBS 
50,000  WATTS 


Write  for  your  free  copy  of  KWKH 
net  circulations  day  and  night  maps. 


REPRESENTED  BY 

THEBRANHAMCO. 


A      SHREVEPORT      TIMES  STATION 

SHREVEPORT,  LOUISIANA 
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TESTING  TOMORROW'S  RADIO  TUBES 


•  Early  in  the  war,  Sylvania  engineers  stepped  up 
experiment  to  perfect  more  rugged  and  more  sensi- 
tive radio  tubes  for  vital  military  communications. 

Engineers  added  to  a  great  array  of  precision  check- 
ing instruments.  They  designed  and  built  special 
new  instruments  to  detect  variations  in  radio  tube 
characteristics  never  charted  before. 


This  intensive  research  program  has  developed  im- 
proved radio  tubes.  Many  are  now  military  secrets. 
But  they  promise  to  make  postwar  radio  reception 
a  revelation  of  clarity  and  fidelity. 

After  the  war,  as  in  the  past,  it  will  pay  you  to 
sell  Sylvania. 


Quality  That  Serves  the  War  Shall  Serve  the  Peace 


RADIO  DIVISION  \  EMPORIUM,  PENNSYLVANIA 

SYLVANIA 

ELECTRIC  PRODUCTS  INC. 


RADIO  TUBES,  CATHODE  RAY  TUBES,  ELEC- 
TRONIC DEVICES,  INCANDESCENT  LAMPS,  FLUO- 
RESCENT LAMPS.  FIXTURES  AND  ACCESSORIES 


Canadian  Networks! 

The  Canadian  Broadcasting  Corporation  now  provides  the  facilities  of  two 
Canadian  Networks,  each  of  which  makes  possible  comprehensive  coverage  of 
Canadian  radio  homes. 

These  two  great  networks  are  now  known  as  the  Trans-Canada  Network  and 
the  Dominion  Network — each  performing  a  national  radio  service  to  Canadians 
throughout  Canada. 

RADIO  STATIONS  COMPRISING  EACH  NETWORK 
TRANS-CANADA  DOMINION 


MARITIMES 

CJCB  Sydney 

CHNS  Halifax 

CFCY  Charlottetown 

CBA  Sackville 

CKCW  Moncton 

CHSJ  Saint  John 

CFNB  Fredericton 

EASTERN 

CBM  Montreal 

CBO  Ottawa 

CKWS  Kingston 

CBL  Toronto 

CKSO  Sudbury 

CFCH  North  Bay 


CJKL      Kirkland  Lake 
CKGB  Timmins 
CKPR     Fort  William 

PRAIRIE 

CKY  Winnipeg 

CBK  Watrous 

CJCA  Edmonton 

CFAC  Calgary 

CJOC  Lethbridge 

BRITISH  COLUMBIA 

CFJC  Kamloops 
CKOV  Kelowna 
CJAT  Trail 
CBR  Vancouver 

Choice  features  from  seven  great  broadcasting  systems  are  at  the  dials 
of  Canadian  audiences  through  the  facilities  of  these  two  networks. 
Programs  from  CBC,  BBC  and  the  four  leading  networks  of  the  United 
States  are  blended  into  a  balanced  schedule  making  radio  the  highly 
successful  medium  which  it  is  in  Canada. 


EASTERN 

PRAIRIE 

CHLT 

Sherbrooke 

CJRL 

Kenora 

CKRC 

Winnipeg 

CFCF 

Montreal 

CKX 

Brandon 

CKCO 

Ottawa 

CJGX 

Yorkton 

CHOV 

Pembroke 

CKRM 

Regina 

CFBR 

Brockville 

CHAB 

Moose  Jaw 

CFQC 

Saskatoon 

CJBC 

Toronto 

CKBI 

Prince  Albert 

CHEX 

Peterborough 

CFCN 

Calgary 

CHML 

CFRN 

Edmonton 

Hamilton 

CKTB 

St.  Catharines 

BRITISH  COLUMBIA 

CFPL 

London 

CHWK 

Chilliwack 

CJOR 

Vancouver 

CFCO 

Chatham 

CJVI 

Victoria 

For  full  information 
on  available  times, 
rates,  etc. 


Write  to 

Commercial  Department, 
55  York  St.,  Toronto 

1 181  St.  Catharine  St.  W., 
Montreal 


CANADIAN  BROADCASTING  CORPORATION 


mnamiE.  it's  yoyi 


Maybe  her  voice  didn't  say  anything  more  than  just  "Hello" — but  you 
know  (and  we  know)  that  a  voice  can  carry  more  emotional  impact  and 
more  recognition- value  than  a  million  words! 

Thanks  to  Sonovox,  radio  advertisers  can  now  speak  to  their  audiences 
in  voices  so  distinctive  and  memorable  as  to  insure  instant  sponsor 
identification — even  if  the  listener  is  playing  cards,  or  reading  the 
paper,  or  washing  the  dishes.  .  .  . 

What  is  the  extra  value  of  this  one  small  "plus",  among  all  the  other 
Sonovox  advantages?  However  small  you  assess  it,  it's  many  times 
greater  than  the  cost  of  Sonovox.  At  least  that's  the  opinion  of  some 
of  America's  most  wide-awake  buyers  of  radio  time. 

Sonovox  is  sold  essentially  like  talent.  Under  each  license  for  spe- 
cific use,  a  reasonable  license  fee  is  charged  for  Sonovox  performing 
rights.  The  only  additional  cost  to  licensee  is  for  a  trained  articu- 
lator made  available  by  us  in  any  broadcasting  or  recording  studio 
in  New  York,  Chicago,  or  Hollywood,  at  standard  AFRA  scale. 

WRIGHT-SONOVOX,  INC. 

"Talking  and  Singing  Sound" 
FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 


Some  Typical 
SONOVOX  PIONEERS* 

American  Chicle  Co.  (Black  Jack  Gum) 
Badger  and  Browning  &  Hersey,  Inc. 
American  Industries  Salvage  Committee 
(Steel  Scrap  Drive) 

McCann-Erickson,  Inc. 

Buick  Motors  Division,  General  Motors 
Corp. 

Arthur  Kudner,  Inc. 
Chicago,  Milwaukee,  St.  Paul  6- 
Pacific  R.  R. 

Roche,  Williams  &  Cunnyngham,  Inc. 
Colgate-Palmolive  Peel  Company 
(Vel,  Palmolive) 
Ward  Wheelock  Co.  and 
Wm.  Esty  &  Co.,  Inc. 
Delaware,  Lackawanna  cV  Western 
Coal  Co. 

Ruthrauff  &  Ryan,  Inc. 
Walt  Disney  Productions 
Emerson  Drug  Company  (Bromo-Seltzer) 

Ruthrauff  &  Ryan,  Inc. 
Christian  Feigenspan  Brewing  Company 
(Feigenspan  and  Dobler  P.O.N. 
Beers  and  Ales) 
E.  T.  Ho-ward  Co. 
Feltman-Curme  Shoes 

Russell  C.  Comer  Advertising  Co. 
Forum  Cafeterias  of  America 

R.J.  Potts-Calkins  &  Holdenjnc. 
Griesedieck-Western  Brewery  Co. 
(Stag  Beer) 
Maxon,  Inc. 
Grocery  Store  Products  Sales  Co.,  Inc. 
(Fould's  Macaroni  Products) 
Campbell-Ewald  Co.,  Inc. 
Andrew  Jergens  Co. 

(Woodbury's  Products) 
Lennen  &  Mitchell,  Inc. 
Lever  Brothers  Co.  (Lifebuoy  Soap) 

Ruthrauff  &  Ryan,  Inc. 
Lyon  Van  €*•  Storage  Co. 

Batten,  Barton,  Durstine  &  Osbom,  Inc 
National  Broadcasting  Company 
Naval  Aviation  Selection  Board 

Navy  Seabees  (U.S.  Navy,  Construction 
Battalions) 

Office  of  Civilian  Defense  (Region  Six) 

Pabst  Sales  Company  (Pabst  Beer) 

Warwick  &  Legler,  Inc. 
Pan  American  Coffee  Bureau 

Buchanan  &  Co.,  Inc. 
Purity  Bakeries  Service  Corp. 

(Taystee  Bread,  Grennan  Cakes) 

Quaker  Oats  Company 

Ruthrauff  &  Ryan,  Inc. 
Radio  Corporation  of  America 

Ruthrauff  &  Ryan,  Inc. 

Radio  Station  KOMA,  Oklahoma  City 
Alvino  Rey  and  his  Orchestra 

Shell  Oil  Company,  Inc. 

/.  W alter  Thompson  Co. 

Stanco,  Inc.  (Mistol) 

McCann-Erickson,  Inc. 

U.  S.  Treasury  Dept. 
Universal  Pictures  Company,  Inc. 
Warner  Brothers  Pictures,  Inc. 
Willards  Chocolates,  Ltd. 

Cockfield,  Brown  &  Co.,  Ltd. 

*Space  no  longer  permits  a  complete  list  of 
Sonovox  users. 


CHICAGO:  180  S.  Michigan 

NEW  YORK:  4M  Madison  Ave. 

SAN  FRANCISCO:  111  Sutter 

HOLLYWOOD:  ,572  N.  Gordon 

ATLANTA:  322  Palmer  Bldg. 

Franklin  6373 

Plaza  5-4130 

Sutter  4353 

Gladstone  3949 

Main  5667 
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Committee  Split  May  End  Probe  of  FCC 


Minority  Members, 
Garey  May 
Resign 

By  BILL  BAILEY 

COLLAPSE  of  the  House  investi- 
gation of  the  FCC  amid  implica- 
tions that  it  has  become  a  political 
issue  was  foreseen  on  Capitol  Hill 
last  week  as  the  Select  Committee, 
named  a  year  ago,  split  wide  open 
with  the  three  Democrats  aligned 
against  the  two  minority  members 
over  procedure  of  the  inquiry. 

Reports  gained  circulation  in 
Congress  that  this  week  may  see 
an  explosion  of  far  greater  inten- 
sity than  has  appeared  on  the  sur- 
face and  one  that  will  dwarf  the 
charges  made  against  the  FCC. 
Last  week's  split  of  the  House  Se- 
lect Committee  was  interpreted  as 
a  forerunner  of  what  is  to  come. 
Added  up,  developments  were 
these : 

The  Committee  majority, 
Chairman  Lea  (Cal.)  and 
Reps.  Hart  (N.J.)  and  Mag- 
nuson  (Wash.),  meeting  in 
executive  session  Wednesday 
morning,  voted  unanimously  to 
postpone  the  investigation  into 
the  sale  of  WMCA  New  York 
in  December  1940  by  Donald 
Flamm  to  Edward  J.  Noble, 
chairman  of  the  board  of  the 
Blue  Network  Co. 

Reps.  Wigglesworth  (Mass.) 
and  Miller  (Mo.),  Republican 
members  not  present  at  the 
executive  session,  issued  a 
statement  late  Wednesday  de- 
nouncing action  of  the  three 
Democrats  as  a  "hush-hush 
move,  pure  and  simple,  to  keep 
unsavory  facts  from  the  pub- 
lic". (See  texts,  page  60). 

With  Rep.  Hart  now  aligned 
with  Reps.  Lea  and  Magnuson, 
it  appeared  a  certainty  that 
Eugene  L.  Garey,  Committee 
general  counsel,  would  leave. 
Heretofore  Rep.  Hart  has  lined 
up  with  Reps.  Wigglesworth 
and  Miller  in  demanding  that 
Mr.  Garey  be  retained. 

In  event  the  general  counsel 
leaves — and  on  Capitol  Hill 
there  seemed  to  be  no  doubt 
of  it — Messrs.  Wigglesworth 
and  Miller  plan  to  resign  on 
the    floor,    it    was  reported. 


Neither  Congressman  would 
comment  beyond  their  joint 
statement  of  Wednesday  after- 
noon, however. 

Their  contemplated  resignations 
would  be  based  on  the  ground  that 
they  could  not  serve  the  people  by 
being  parties  to  a  move  to  "hush" 
rather  than  expose  alleged  viola- 
tions on  the  part  of  the  FCC. 
Should  that  take  place,  then  it  was 
pointed  out  that  Minority  Leader 
Martin  (R-Mass.)  may  refuse  to 
appoint  successors  on  the  same 
grounds,  thus  causing  a  collapse 
of  the  probe. 

Appropriations  Hearing 

Reports  were  current  in  Con- 
gress that  Administration  forces, 
prompted  by  FCC  Chairman  James 
Lawrence  Fly,  have  brought  heavy 
pressure  on  the  Committee  to  side- 
track the  WMCA  investigation  and 
give  the  Commission  an  opportu- 
nity to  present  its  defense  before 
the  Senate  passes  on  the  1945  In- 
dependent Offices  Appropriations 
Bill. 

A  Senate    Appropriations  sub- 


committee, which  held  hearings  on 
the  bill  last  week,  is  expected  to 
file  its  report  this  week.  It  was  re- 
ported that  the  Senate  group  was 
inclined  to  favor  a  free  hand  for 
the  FCC  in  allocating  its  appro- 
priation, rather  than  cutting  cer- 
tain amounts  from  specific  depart- 
ments. The  House  already  has 
voted  to  force  transfer  of  radio  in- 
telligence activities  from  the  Com- 
mission to  the  military  services,  as 
recommended  by  the  Joint  Chiefs 
of  Staff,  by  lopping  off  $1,000,000 
from  the  Radio  Intelligence  Divi- 
sion and  $500,000  from  the  For- 
eign Broadcast  Intelligence  Ser- 
vice. The  Budget  Bureau  estimate 
for  the  FCC  was  $8,371,700  and 
the  House  cut  the  figure  to  $6,716,- 
843— a  reduction  of  $1,654,857. 

Meanwhile  Sens.  Wheeler  (D- 
Mont.)  and  White  (R-Me.)  con- 
ferred last  Friday  on  their  bill 
(S-814)  to  revamp  the  Federal 
Communications  Act.  They  expect 
to  have  a  revised  measure  ready 
for  committee  consideration  in  the 
near  future. 

That  dissension  within  the  Select 


Committee  has  been  brewing  for 
some  months  is  no  secret.  When 
Rep.  E.  E.  Cox  (D-Ga.)  resigned 
as  chairman  after  his  resignation 
had  been  demanded  by  Commis- 
sioner C.  J.  Durr  [Broadcasting, 
Oct.  4],  and  Rep.  Lea  was  named 
chairman  by  Speaker  Sam  Ray- 
burn  (D-Tex.),  Mr.  Garey  became 
the  target  of  presistent  accusa- 
tions. 

Fly  Letter  to  Lea 

The  latest  was  a  fortnight  ago 
when  Chairman  Fly  wrote  Chair- 
man Lea,  accusing  Mr.  Garey  of 
"deliberately"  blocking  the  FCC 
defense  and  of  conducting  an  "un- 
dercover propaganda  mill"  [Broad- 
casting, Feb.  14].  Franklin  S. 
Wood,  attorney  for  Mr.  Noble,  also 
wrote  the  Committee  and  followed 
it  up  with  telegrams  protesting 
that  to  continue  the  WMCA  sale 
investigation  would  be  to  injure 
Mr.  Noble's  defense  in  a  suit 
brought  in  the  New  York  Supreme 
Court  by  Mr.  Flamm. 

Chairman  Lea  said  last  Thurs- 
(Continued  on  page  58) 


Gov,  Cox  Says  Fly  PlansU.  S.  Ownership 

1920  Nominee  Points  to 
Studied  Campaign 
By  Chairman 


Gov.  Cox  commented,  "then  a  Huey 
Long  administration  could  never 
be  gotten  rid  of." 

Gov.  Cox  had  Franklin  D.  Roose- 
velt as  his  vice-presidential  run- 


A  STUDIED  campaign  toward 
Government  ownership  of  radio 
in  the  United  States  is  attributed 
to  FCC  Chairman  James  Lawrence 
Fly  by  former  Gov.  James  M.  Cox, 
of  Ohio,  newspaper  publisher  and 
owner  of  three  stations.  Gov.  Cox 
in  1920  was  the  Democratic  nom- 
inee for  President. 

"I  am  convinced  that  Fly  wants 
radio  to  be  turned  over,  if  not 
abruptly  then  by  easy  stages  as 
political  conditions  permit,  to  the 
Government,"  Gov.  Cox  said.  The 
disclosure  came  in  a  letter  to  J. 
Leonard  Reinsch,  managing  di- 
rector of  WSB  Atlanta,  WIOD  Mi- 
ami and  WHIO  Dayton,  the  Cox- 
owned  stations.  A  copy  of  the  letter 
dated  Jan.  20,  is  in  the  hands  of 
Chairman  Burton  K.  Wheeler,  of 
the  Senate  Interstate  Commerce 
Committee. 

"If  we  had  Federal  ownership," 


JAMES  M.  COX 


ning  mate  in  the  1920  campaign. 
A  close  relationship  has  existed 
between  them  since  that  campaign. 
The  73-year  old  statesman  has 
made  few  public  utterances,  how- 
ever, in  recent  years,  and  never 
has  commented  publicly  on  the  New 
Deal  or  FCC  radio  policies  or 
regulatory  methods. 

Gov.  Cox  is  publisher  of  the 
Dayton  Daily  News,  the  Atlanta 
Journal  and  the  Miami  Daily  News, 
each  identified  with  station  opera- 
tion. He  was  a  member  of  Congress 
from  1909  to  1913  and  served  six 
years  as  Governor  of  Ohio,  having 
been  nominated  for  the  Presidency 
while  serving  his  last  term. 

In  his  letter  to  Mr.  Reinsch,  who 
was  a  witness  before  the  Senate 
Interstate  Commerce  Committee  in 
favor  of  the  White-Wheeler  bill 
(S-814)  to  restrict  FCC  powers, 
Gov.  Cox  said  there  were  three 
things  highspotted  in  his  mind  re- 
garding the  whole  radio  situation. 
"First,"  he  said,  "there  is  the 
(Continued  on  page  59) 
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Adair  Named  Chief  Engineer  of  FCC 


Mr.  Woodward 


Siling   Gets   His  Post; 
Woodward  Is  Int'l 
Division  Chief 

TAKING  cognizance  of  practical 
problems  of  allocations  and  plan- 
ning in  radio,  the  FCC  last  Wed- 
nesday by  unanimous  action  pro- 
moted George  P.  Adair,  assistant 
chief  engineer  in  charge  of  broad- 
casting, to  be  chief  engineer,  and 
at  the  same  time  elevated  Philip 
F.  Siling,  chief 
of  the  Interna- 
tional Division,  to 
the  Adair  post  in 
charge  of  broad- 
casting, with  Ma- 
rion H.  Wood- 
w  a  r  d  advanced 
from  assistant 
chief  to  chief  of 
the  International 
Division. 

The  new  en- 
gineering department  organization 
came  a  day  following  the  assump- 
tion of  office  as  a  member  of  the 
FCC  by  Lt.  E.  K.  Jett,  chief  en- 
gineer since  1938.  Mr.  Adair's  pro- 
motion is  on  a  permanent  basis, 
since  he  fills  the  Jett  vacancy.  The 
other  promotions,  while  made  with- 
out temporary  rank,  nevertheless 
are  by  law  for  the  duration  only. 
Lt.  Com.  Gerald  C.  Gross,  of  the 
Navy,  is  on  leave  as  assistant  chief 
engineer  in  charge  of  broadcasting. 

Merit  Promotions 

The  appointments  were  hailed 
both  within  the  FCC  and  by  the 
communications  industry  as  merit 
promotions.  In  each  instance  the 
senior  engineer  was  moved  up  a 
notch. 

More  than  usual  significance  at- 
tached to  the  FCC's  unanimous  ac- 
tion, in  the  light  of  far-reaching 
studies  and  planning  in  connec- 
tion with  allocations  to  all  types 
of  radio  and  communications  serv- 
ices following  the  war.  Needs  not 
only  of  new  broadcasting  services, 
such  as  television,  FM  and  facsim- 
ile, but  also  of  tremendously  ex- 
panded commercial  aviation  activi- 
ties, maritime  service  and  other 
communications  systems  must  be 
taken  into  account. 

Lt.  Jett,  as  a  member  of  the 
Commission,  is  expected  to  retain 
his  chairmanship  of  the  coordinat- 
ing committee  of  the  Board  of  War 
Communications,  wartime  agency 
endowed  with  broad  powers.  He  is 
expected  to  relinquish  his  post 
with  the  Radio  Technical  Planning 
Board,  Government-industry  co- 
operative group  created  to  con- 
sider post-war  allocations  and 
standards.  It  is  presumed  that 
Chief  Engineer  Adair  will  assume 
those  functions,  along  with  certain 
other  advisory  and  planning  duties 
heretofore  handled  by  Lt.  Jett. 

Similarly,  it  is  expected  that  Mr. 
Siling  will  take  over  RTPB  and 
BWC  assignments  heretofore  held 


by  Mr.  Adair,  while  Mr.  Woodward 
will  succeed  to  the  multifarious  co- 
ordinating functions  heretofore 
handled  by  Mr.  Siling.  Mr.  Siling, 
who  was  named  head  of  the  Inter- 
national Division  in  1941,  is  an 
allocations  expert  and  has  a  broad 
background  in  communications  and 
radio  engineering. 

The  new  chief  engineer,  a  native 
of  Texas,  became  chief  broadcast 
engineer  of  the  Commission  in  De- 


SWEARING    TO    UPHOLD  the 

Constitution  and  to  carry  out  the 
duties  of  Federal  Communications 
Commissioner  to  the  best  of  his 
ability,  E.  K.  Jett  last  Tuesday 
took  the  oath  of  office  as  Commis- 
sioner, following  his  unanimous 
confirmation  by  the  Senate.  Ad- 
ministering the  oath  is  Helen  Mar- 
ston  of  the  FCC  Law  Dept. 


cember,  1941.  He  joined  the  FCC 
10  years  earlier  as  an  engineer  in 
the  Broadcast  Division,  became  act- 
ing assistant  chief  of  that  division 
in  1936  and  assistant  chief  in  1939. 

Born  at  Rancho,  Tex.,  Dec.  8, 
1903,  Mr.  Adair  is  a  graduate  of 
Texas  A  &  M  with  a  B.S.  degree 
in  electrical  engineering.  He  was  a 
radio  amateur  while  in  high  school. 
Upon  graduation  from  college  in 
1926  he  worked  for  nearly  four 
years  with  the  Radio  Engineering 
Department  of  General  Electric  Co. 
in  Schenectady,  testing,  designing 
and  installing  carrier  current  radio 
equipment.  In  1929  he  became  asso- 
ciated with  Straus-Bodenheimer, 
Texas  electrical  distributor. 

During  his  FCC  tenure,  Mr. 
Adair  has  made  far-reaching  stu- 
dies of  all  phases  of  broadcast  allo- 
cation. He  was  instrumental  in 
drafting  the  Commission's  Stand- 
ards of  Good  Engineering  Practice 
governing  broadcast  and  other 
services. 

Mr.  Adair  married  Evelyn  Grey 
Ford,  of  San  Antonio,  in  1927. 
They  have  two  children,  George 
Jr.,  11,  and  Robin  Anne,  9. 

The  new  assistant  chief  engineer 
was  born  in  East  Orange,  N.  J., 
Aug.  14,  1897.  He  graduated  cum 
laude  from  Yale  in  1917  with  a 

(Continued  on  page  67) 


NRDGA  Offers  Sample  Discs 
Depicting  Store  Air  Programs 


RETAIL  stores  interested  in  learn- 
ing about  radio  programs  used  suc- 
cessfully by  other  retailers  may 
obtain  recordings  of  such  programs 
through  a  new  service  of  the  Na- 
tional Retail  Dry  Goods  Assn.  In 
the  new  radio  section  of  the  asso- 
ciation's February  "Promotion  Ex- 
change," NRDGA  describes  the 
Holmes  Newspaper  of  the  Air, 
radio  program  developed  by  the 
D.  H.  Holmes  Co.,  New  Orleans, 
explaining: 

"If  at  any  time  you  are  inter- 
ested in  a  definite  program  that  is 
printed  here,  we  shall  make  ar- 
rangements to  send  you  a  record- 
ing of  that  program  ...  at  the 
present  time  we  have  several  rec- 
ords in  stock  and  our  supply  is 
growing.  So  if  you  have  any  defi- 
nite program  in  mind,  if  you  will 
contact  us  we  shall  try  to  get  a 
recording  for  you." 

List  of  Recordings 

In  addition  to  the  Holmes  pro- 
grams, NRDGA  also  has  record- 
ings of  the  programs  of  Taylors, 
Kansas  City;  Hochschild,  Kohn  & 
Co.,  Baltimore;  Richards,  Atlanta, 
and  Sage  Allen,  Hartford,  accord- 
ing to  Lewellyn  Harries,  manager 
of  the  sales  promotion  division  of 
NRDGA,  who  said  the  plan  has 


been  worked  out  in  cooperation 
with  the  NAB  Sales  Promotion 
Managers  Committee. 

Radio  Section  of  the  "Pro- 
motion Exchange"  also  contains  an- 
swers to  retailers  questions  on  tele- 
vision, pointing  out  that  "stores 
will  probably  use  advertising  via 
television  more  than  any  other 
class  of  advertiser  and  alert  stores 
will  take  fullest  advantage  of  this 
new  dynamic  medium"  because  "by 
use  of  television  you  will  be  able 
to  extend  the  limits  of  the  show 
windows  right  into  the  homes  of 
your  customers,  who  will  be  able 
to  see  the  dresses,  fur  coats  and 
housewares  as  well  as  hear  your 
description  of  them — and  seeing  is 
believing!" 

Analyzing  retail  advertising  for 
the  last  year,  the  NRDGA  reports 
that  radio  expenditures  amounted 
to  5.2%  of  the  combined  retail 
budget,  in  1943,  a  rise  from  4.2% 
in  1942,  while  direct  mail  stayed 
steady  at  4.5%  for  both  years  and 
newspaper  advertising  dropped 
from  85.9%  to  82.7%,  probably  due 
in  part  to  the  newsprint  shortage, 
the  report  says,  but  adds  "Radio 
has  started  to  make  itself  felt  and 
while  the  percentage  of  increase  is 
only  1%,  we  feel  that  it  is  well 
worth  watching." 


FREQUENCY  ALLOCATIONS 

were  under  discussion  last  Thurs- 
day when  George  P.  Adair  (r), 
new  chief  engineer  of  the  FCC,  arid 
his  assistant  in  charge  of  broad- 
casting, Philip  F.  Siling,  got  to- 
gether for  an  informal  conference 
following  their  respective  appoint- 
ments late  Wednesday.  Mr.  Siling, 
an  expert  on  allocations,  succeeded 
Mr.  Adair  as  assistant  chief  engi- 
neer in  charge  of  broadcasting, 
while  Mr.  Adair  moved  into  the 
post  vacated  when  E.  K.  Jett  was 
sworn  in  as  Commissioner. 


STERLING  LAUDED 

Engineer  in  Charge  of  RID 
 Commended  by  FCC  


Mr.  Sterling 


COINCIDENT  with  the  reorgani- 
zation of  its  Engineering  Dept.  last 
Wednesday,  the  FCC  made  public 
a  letter  of  highest  commendation 
to  George  E. 
Sterling,  assist- 
ant chief  engineer 
in  charge  of  Ra- 
d  i  o  Intelligence 
Division. 

Signed  by 
Chairman  James 
Lawrence  Fly 
upon  authority  of 
the  Commission, 
the  commendation 
said  the  Commis- 
sion "desires  to 
thank  you  for  the  splendid  services 
which  you  have  rendered  in  a 
highly  responsible  and  most  diffi- 
cult task."  The  letter  referred  to 
Mr.  Sterling's  stewardship  in  World 
War  I  in  assisting  in  the  organi- 
zation of  the  first  "radio  intelli- 
gence unit"  and  the  commendation 
he  then  received  from  the  Chief 
Signal  Officer  of  the  AEF  for  "espe- 
cially excellent  and  meritorious 
service." 

Reference  was  made  to  his  con- 
tinued work  in  this  field  and  to 
his  authorship  of  The  Radio  Man- 
ual, used  as  a  standard  textbook. 
Alluding  to  his  direction  of  radio 
detection  and  intelligence  during  the 
present  war,  the  letter  stated  that 
he  had  shown  "greatest  skill  and 
greatest  interest"  in  that  work.  The 
benefits  to  the  country  were  de- 
scribed as  "tremendous." 

"If  we  must  look  to  the  morrow 
for  the  writing  of  the  history,"  con- 
cluded the  letter,  "we  can,  never- 
theless, rest  content  that  it  will 
be  written  so  indelibly  that  all  may 
recognize  and  appraise  it  as  we 
can  do." 


Symphony  Premiere 

WESTERN  Hemisphere  premiere  of 
Dimitri  Shostakovich's  "Eighth  Sym- 
phony", will  be  broadcast  on  CBS  by 
the  New  York  Philharmonic  April  2, 
under  direction  of  Dr.  Artur  Rod- 
zinski. 
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Judicial  Radio  Regulation  Urged  in  Canada 


NEW  CAB  BOARD  of  Directors  (seated,  1  to  r) :  A.  A.  Murphy,  CFQC 
Saskatoon;  Ralph  E.  White,  CFJC  Kamloops,  B.  C;  Harry  Sedgwick, 
CFRB  Toronto,  chairman;  Dick  Rice,  CFRN  Edmonton,  vice-chairman. 
Standing  (1  to  r)  :  Phil  Lalonde,  CKAC  Montreal;  Ted  Campeau,  CKLW 
Windsor-Detroit;  Gerry  Gaetz,  CKRC  Winnipeg;  Lt.  Col.  Keith  Rogers, 
CFCY  Charlottetown ;  N.  Nathanson,  CJCB  Sydney.  Absent  from  photo, 
N.  Thivierge,  CHRC  Quebec,  and  Jack  Cooke,  CKGB  Timmins. 


Listener  Coverage 
Agency  Formed 
By  CAB 

By  JAMES  MONTAGNES 

CONFRONTED  with  problems  of 
Government  radio  competition  in 
addition  to  difficulties  that  beset 
broadcasters  in  the  United  States, 
some  300  Canadian  station  owners 
and  related  radio  representatives, 
at  their  tenth  annual  convention  of 
the  Canadian  Assn.  of  Broadcasters 
at  Quebec  Feb.  14-16,  advocated 
creation  of  a  judicial  body  to  reg- 
ulate radio  in  the  Dominion. 

Canada's  independent  broadcast- 
ers look  to  a  change  in  the  present 
dual  structure  under  which  the 
Canadian  Broadcasting  Corp.,  as  a 
competitive  operation,  will  cease 
functioning  also  as  the  regulatory 
authority.  In  this  they  were  encour- 
aged by  Maj.  Gen.  L.  R.  LaFeche, 
Canadian  cabinet  minister  in  charge 
of  broadcasting,  who  addressed  a 
closed  meeting. 

The  Association,  on  the  business 
side,  established  a  Bureau  of 
Broadcast  measurements — an  aural 
audit  bureau  for  listener  habits 
and  coverage  data — at  its  fifth  war- 
time convention.  Increasing  sup- 
port for  continuance  of  the  dual 
system  of  private  and  government 
ownership  was  shown  in  a  recent 
public  survey,  as  compared  to  a 
newspaper  survey  of  a  year  ago 
which  favored  public  ownership. 
The  broadcasters  also  looked  into 
improved  effectiveness  of  commer- 
cial copy,  improved  religious  broad- 
casting, and  set  a  policy  for  sell- 
ing political  broadcasts. 

Glen  Bannerman  was  reappoin- 
ted president  and  general  manager 
of  the  CAB.  The  CAB  Board  of 
Directors  for  1944  consists  of 
Harry  Sedgwick,  CFRB  Toronto, 
chairman;  G.  R.  A.  Rice,  CFRN 
Edmonton,  vice-chairman ;  Ralph 
White,    CFJC   Kamloops;    A.  A. 


Murphy,  CFQC  Saskatoon;  Gerry 
Gaetz,  CKRC  Winnipeg;  N.  Na- 
thanson, CJCB  Sydney;  Lt.  Col. 
Keith  Rogers,  CFCY  Charlotte- 
town;  Phil  Lalonde,  CKAC  Mon- 
treal; N.  Thivierge,  CHRC  Que- 
bec; Jack  Cooke,  CKGB  Timmins; 
Ted  Campeau,  CKLW  Windsor- 
Detroit.  Arthur  Evans  was  reap- 
pointed secretary-treasurer  with 
Joseph  Sedgwick  continuing  as 
counsel. 

Elected  to  represent  the  CAB  on 
the  board  of  directors  of  the  newly 
formed  Bureau  of  Broadcast  Meas- 
urement were  Henry  Gooderham, 
CKCL  Toronto,  and  Horace  N. 
Stovin,  of  Stovin  &  Wright,  station 
representatives,  Toronto. 

Big  U.  S.  Attendance 

With  a  registration  list  of  near- 
ly 300  persons  from  all  sections  of 
the  industry  in  Canada  and  the 
United  States,  this  tenth  annual 
convention  of  the  CAB,  the  fifth 
since  Canada  went  to  war,  has  been 
the  best  attended  in  the  history  of 
Canadian  broadcasting.  More  U.  S. 
broadcasters,  agency  timebuyers, 
station  representatives  and  tran- 
scription and  equipment  represen- 
tatives attended  than  at  any  time 
past,  and  a  greater  international 
cameraderie  was  noticeable,  fore- 
casting even  closer  broadcasting 
relations  between  the  two  countries 
in  the  post-war  period.  Canadian 
broadcasters  are  looking  forward 
to  holding  the  first  possible  post- 
war convention  south  of  the  inter- 
national border,  and  welcoming  the 
first  NAB  post-war  convention  to 
Canada. 

The  formation  of  a  government 
Board  of  Radio  Broadcasting  Com- 
missioners of  three  members,  to 
be  appointed  for  life,  similar  to 
Canadian  judges,  to  supervise  not 
only  the  privately-owned  stations, 
but  also  the  Canadian  Broadcast- 
ing Corp.  was  advocated  by  Mr. 
Bannerman  in  his  opening  address 
at  the   first   session   on  Monday 


morning.  The  members  of  this 
Board,  he  explained,  would  be  paid 
proper  salaries  and  would  have  au- 
thority similar  to  the  Canadian 
Board  of  Railway  Commissioners, 
which  supervises  the  operations  of 
government-owned  and  privately- 
owned  railroads  in  the  Dominion. 

System  Too  Rigid 

This  Board  would  pass  on  all 
applications  for  licenses,  approve 
all  applications  and  contracts  for 
lines  from  both  the  CBC  and  pri- 
vate stations  alike,  and  establish 
a  minimum  of  regulations  govern- 
ing the  CBC  and  private  stations 
in  the  public  interest.  Under  this 
plan  the  CBC  and  its  Board  of 
Governors  would  continue  to  own 
its  present  stations  and  operate  a 
national  network.  If  the  need 
arises,  private  stations  would  be 
permitted  to  form  another  network. 

If  either  the  CBC  or  private  sta- 
tions felt  that  there  was  a  need  for 
a  given  regulation  or  the  altera- 
tion or  abandonment  of  a  regula- 
tion, such  representations  would  be 
submitted  to  the  three-man  Board. 
Before    the    regulation    could  be 


adopted  or  changed,  opportunity 
would  be  given  for  either  party  or 
other  parties  to  be  heard. 

"I  am  convinced,"  said  Mr.  Ban- 
nerman before  presenting  his  plan 
for  a  three-man  Board  of  Commis- 
sioners, "the  present  system  of 
broadcasting  has,  over  recent  years, 
developed  a  trend  dangerous  to  the 
best  interests  of  the  citizens  of 
Canada  and  of  broadcasting.  There 
is  a  real  danger  that  you  are  being 
placed  in  a  position  where  it  is 
gradually  becoming  impossible  for 
you  to  meet  your  obligations  to 
your  fellow  citizens  in  your  com- 
munities. There  is  a  distinct  danger 
to  freedom  of  the  air,  to  freedom 
of  speech  and  to  the  exchange  of 
ideas. 

"The  system  is  becoming  too 
centralized — too  monopolistic  and 
too  cumbersome  for  the  rapid 
changes  and  developments  in  broad- 
casting. There  is  so  much  machin- 
ery to  the  system  that  it  takes  far 
too  long  to  make  necessary  changes 
and  adjustments.  Today  there  is  a 
continual  struggle  going  on,  not 
only  on  your  part,  but  also  within 
the  CBC  itself  to  prevent  the  pres- 
ent system  from  becoming  too  rigid 
and  circumscribed.  Unless  changes 
in  the  system  are  made  in  the  near 
future,  I  believe  the  struggle  will 
be  lost." 

Mr.  Bannerman  made  it  clear  that 
he  did  not  criticize  the  CBC  per- 
sonnel, who  "are  sincerely  trying  to 
carry  out  their  obligations.  There 
has  always  been  goodwill  and  a 
measure  of  mutual  cooperation, 
limited  by  the  dictates  of  the  sys- 
tem." He  pointed  out  that  CBC 
Board  of  Governors  members  did 
not  have  adequate  time  to  become 
fully  acquainted  in  their  short  and 
infrequent  meetings  with  all  the 
problems  of  the  industry,  causing 
endless  delays  on  policy  decisions. 

He  gave  as  examples  the  setting 
of  lower  line  rates  for  subsidiary 
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CANADIAN  AND  AMERICAN  advertising  agency 
and  radio  executives  meet  J.  Harold  Ryan,  NAB  presi- 
dent-elect at  Quebec.  Front  row  (1  to  r)  :  M.  Rosenfeld, 
MacLaren  Adv.  Co.,  Toronto;  June  Rollinson,  Russel 
M.  Seeds  Co.,  Chicago;  Mr.  Ryan;  Helen  A.  Thom- 
as, Spot  Broadcasting,  New  York;  J.  E.  McDougall, 
J.  Walter  Thompson  Co.,  Montreal;  Adrian  Head,  J. 
Walter  Thompson  Co.,  Toronto.  Back  row:  Jack  Part, 
Mason's  United  Adv.  Co.,  Toronto;  Fred  Grose,  Cock- 


field  Brown  &  Co.,  Montreal;  B.  Ainger,  Cockfield 
Brown  &  Co.,  Montreal;  Kolin  Hager,  WGY  Schenec- 
tady; W.  Charland,  Whitehall  Broadcasting,  Mon- 
treal; C.  A.  Slaybough,  Morse  International,  New 
York;  Harry  E.  Foster,  Foster  Agencies,  Toronto; 
Wm.  S.  Hedges,  NBC  New  York;  Phil  Mygatt,  J. 
Walter  Thompson  Co.,  Toronto;  Phil  L' Anglais,  Radio 
Programme  Producers,  Montreal;  Sheldon  B.  Hickox 
Jr.,  NBC  New  York;  John  J.  Gillin  Jr.,  WOW  Omaha. 
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Agencies  Exhibit 
Tele  Commercials 

Compton,  Ruthrauff  &  Ryan, 
Storm  Show  Techniques 

TECHNIQUES  for  television  com- 
mercials were  demonstrated  by 
Compton  Adv.,  Ruthrauff  &  Ryan 
and  Charles  M.  Storm  Co.  last 
Wednesday  on  the  DuMont  sight- 
and-sound  station  W2XWV  New 
York,  when  the  three  agencies  pro- 
duced programs  advertising  Duz, 
Ivory,  Mobiloil,  Spry  and  the  Fats 
Salvage  Campaign  as  part  of  a  2%- 
hour  variety  telecast. 

The  first  Compton  television 
show,  a  three-part  production, 
opened  with  Yvette,  popular  song- 
stress, who  handled  the  commercial 
herself  by  singing  a  specially  writ- 
ten song  "That  Ivory  Look".  Stan 
McGovern,  cartoonist  of  the  New 
York  Post,  followed  up  the  an- 
nouncer's statement  that  automo- 
biles are  disappearing  at  the  rate 
of  one  every  30  seconds  by  draw- 
ing a  four-part  strip  cartoon  in 
which  Silly  Milly  tried  unsuccess- 
fully to  grab  one  within  that  time, 
giving  the  announcer  the  chance 
to  explain  that  Socony-Vaeuum 
service  will  help  keep  your  car 
from  disappearing  like  that. 

Duz  Drama 

For  Duz,  Compton  presented  a 
burlesque  western  drama  "The 
Saga  of  Steve  Cranberry,"  whose 
characters  were  a  set  of  puppets 
specially  made  for  the  production. 
Commercials  were  an  integral  part 
of  the  script,  with  a  magician  using 
the  magical  properties  of  Duz  to 
clean  up  the  drama's  characters, 
landscape  and  plot  problems. 

The  use  of  Spry  in  biscuits  and 
shortcake  was  both  recommended 
and  demonstrated  in  the  telecast 
for  this  product  put  on  by  Ruth- 
rauff &  Ryan.  Show  opened  with 
a  closeup  of  a  revolving  display 
case  of  jars  of  Spry  and  a  jingle, 
fading  to  a  kitchen  scene- 
Charles  M.  Storm  Co.  gave  up 
its  regular  commercial  period  to 
produce  a  program  in  the  interest 
of  the  Fat  Salvage  Campaign,  in 
which  Army  Ordnance  experts 
demonstrated  their  duties. 


Shaw  Manages  KLX 

APPOINTMENT  of  Glenn  Shaw 
as  manager  of  KLX  Oakland,  Cal., 
has  been  announced  by  J.  R.  Know- 
land,  president  and  owner.  He  suc- 
ceeds  Adriel 
Fried,  who  re- 
signed to  negoti- 
ate the  purchase 
of  a  station.  Vir- 
ginia May  has 
been  named  com- 
mercial manager 
and  Walter 
Brown  promotion 
director.  Other 
department  heads 
are  Ed  Calder, 
program  director;  Wynonah  Wins- 
low,  traffic  manager;  Ros  Smith, 
chief  engineer,  and  Jean  Adams, 
publicity  director. 


ABC  Network  Is  Organized 
To  Handle  Religions  Programs 

Versluis  Is  President  of  New  Per-Occasion  Hookup 
With  Offices  Located  in  Grand  Rapids 

ASSOCIATED  Broadcasting 
Corp.,  organized  Jan.  1  in  Grand 
Rapids,  Mich.,  by  Leonard  A. 
Versluis,  owner  of  WLAV,  that 
city,  will  operate  only  as  a  per- 
occasion  network,  according  to  its 
general  manager,  C.  W.  Kuning. 

The  network  is  handling  the 
broadcasting  facilities  of  more 
than  100  stations  for  Children's 
Bible  Hour  Inc.,  Grand  Rapids, 
sponsoring  a  religious  program. 
The  hookup  includes  Wolverine 
Network,  Wisconsin  Network, 
Yankee  Network,  North  Central 
Broadcasting  System,  Texas  State 
Network,  Intermountain  Network, 
Oklahoma  Network  as  well  as  sta- 
tions in  a  number  of  cities  in  all 
parts  of  the  country. 

For  the  time  being,  Associated 
Broadcasting  Corp.  will  confine  the 
scope  of  its  operations  to  leading 
religious  programs.  Offices  are 
maintained  at  500  Keeler  Bldg., 
Grand  Rapids,  2,  Mich.  The  symbol 
ABC  Network  is  used. 

Mr.  Versluis  is  president  of  As- 
sociated. Vice-president  is  Roy  C. 
Kelley,  who  also  is  head  of  Wolver- 
ine Network.  Station  relations 
manager  is  W.  G.  Henderson,  with 
Van  C.  Newkirk  as  West  Coast 


LT.  BILL  SHAW  BACK 

Air  Ace  Returns  With 
 Many  Decorations- 
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manager. 


Mr.  Kuning  told  Broadcasting 
that  the  firm  was  organized  "for 
the  purpose  of  handling  the  radio 
broadcasting  facilities  of  a  large 
number  of  radio  stations  for  the 
benefit  of  certain  clients,  some  of 
whom  have  been  using  the  facil- 
ities of  other  networks  for  many 
years.  Until  such  time  as  contract 
arrangements  have  expired  with 
other  networks,  the  ABC  Network 
will  not  handle  their  broadcasts." 

Networks  and  stations  signed 
for  the  Children's  Bible  Hour  Inc. 
series  were  announced  as  follows: 

Wolverine  Network — WLAV  WELL 
WIBM  WTCM  WKBZ  WFDF  WHLS. 

Wisconsin  Network — WCLO  WIBU 
WHBL  WHBY  WFHR  WSAU  KFIZ 
WRJN. 

Yankee  Network— WNAC  WEAN  WICC 
WAAB  WLLH  WSAR  WTHT  WATR 
WBRK  WHYN  WNLC  WEIM  WLNH 
WCOU  WHAI  WSYB  WHEB. 

North  Central  Broadcasting  System — 
KVOX  WJMS  KILO  KSJB  KGCU  KLPM 
KABR  KWNO  KGDE  KVFD  KTRI  WATW 
WJMS  KICD  KATE  KELO  KOBH  KFJB 
KDTH  KROS  KDLR  KGCX  KRJF. 

Texas  State  Network— WVWC  KRBC 
KB  ST  KGKL  KRLH  KTEM  KPLT  KCMC 
KBWD  KNOW  KMAC. 

Intermountain       Network       Inc. — KLO 
KOVO  KVNU  KEUB  KSUB. 
Kansas  Network— WHB  KTSW. 
Oklahoma     Network  —  KGFF  KVSO 
KBIX  KADA. 

WMBI  WERC  KFOX  WMCA  WINS 
WEMP  WKRC  WJJD  CKLW  KPAS 
WLOL  WHO  WTOL  WHK  WRRN  KQV 
WKPA  WFIL  KFEL  KBON  WLAP. 


Blue  Names  Pederson 

ELMER  D.  PEDERSON,  former 
national  sales  representative  and 
more  recently  public  relations  di- 
rector of  KFI-KECA  Los  Angeles, 
has  been  appoint- 
ed western  divi- 
sion merchandis- 
ing and  sales  pro- 
motion manager 
of  the  Blue  Net- 
w  o  r  k.  He  suc- 
ceeds Kevin  B. 
Sweeney  who  has 
been  commis- 
sioned an  ensign 
in  the  Naval 
Mr.  Pederson  Training  School 
for  indoctrination.  Mabel  Butter- 
field  continues  as  western  division 
assistant  sales  promotion  manager. 
Post  of  assistant  to  Don  E.  Gil- 
man,  western  division  vice-presi- 
dent, also  held  by  Mr.  Sweeney,  re- 
mains vacant.  Mr.  Pederson  be- 
fore joining  KFI-KECA  was  for 
three  years  manager  of  KOL  Se- 
attle. Prior  to  that  he  was  national 
sales  manager  of  KNX  Hollywood. 


NBC  'Parade'  Windup 

CROSS-COUNTRY  exhibit  of  NBC 
Parade  of  Stars  will  culminate  at 
a  dinner  meeting  of  clients,  agency 
executives  and  talent  from  all  net- 
work accounts  in  Los  Angeles 
Ambassador  Hotel  tonight,  Feb. 
21,  when  Sidney  N.  Strotz  and 
Frank  Ford,  western  division  vice- 
president  and  sales  promotion  man- 
ager, respectively,  are  co-hosts. 
Promotion  results  of  owned  and 
operated  as  well  as  affiliated  sta- 
tions will  be  a  feature  of  the  ses- 
sion. Charles  Hammond,  NBC  sales 
promotion  manager,  New  York, 
and  his  assistant  Joseph  Ecclesine, 
will  be  principal  speakers. 

Astringosol  Series 

FREDERICK  STEARNS  &  Co., 
Detroit,  manufacturers  of  Astrin- 
gosol and  other  pharmaceutical 
products,  through  Export  Adv., 
Chicago,  is  releasing  a  Latin 
American  campaign,-  said  to  be  the 
largest  in  its  history.  Radio  is  be- 
ing used  in  conjunction  with  maga- 
zines, newspapers  and  magazines. 


Mr.  Shaw 


Jelke  Sponsoring 

JOHN  F.  JELKE  Co.,  Chicago 
(Good  Luck  margarine),  is  spon- 
soring two  quarter-hour  shows,  Ed 
Folliard's  Top  News  Time,  three- 
weekly  on  WTOP  Washington,  and 
a  morning  musical,  which  began 
Jan.  31,  Mondays,  through  Satur- 
days, on  WHEC  Rochester.  Con- 
tract is  for  13  weeks.  Agency  is 
Young  &  Rubicam,  Chicago. 


Gustafson  Leaves  RTPB 

G.  E.  GUSTAFSON  has  resigned 
as  chairman  of  the  Radio  Technical 
Planning  Board's  Panel  5,  Very 
High  Frequency  broadcasting.  Mr. 
Gustafson  gave  ill  health  as  the 
reason  for  his  resignation.  He  is 
vice-president  in  charge  of  engi- 
neering for  Zenith  Radio  Corp.  Re- 
placing Mr.  Gustafson  as  Chair- 
man of  the  Panel  will  be  C.  M. 
Jansky  Jr.,  of  Jansky  &  Bailey. 


HOME  AFTER  10  MONTHS  of 

combat  flying,  Lt.  Bill  Shaw, 
USAAF,  looks  over  the  100-odd 
letters  he  sent  his  mother,  Mrs. 
Harry  Shaw,  who  kept  a  scrap- 
book  of  his  war  career. 


"FORGET  this  hero  stuff,"  said 
Lt.  William  Shaw,  Army  pilot 
home  in  Waterloo,  la.,  after  10 
months  of  action  overseas.  "I  just 
tried  to  get  back  alive — and  did," 
said  the  modest  flyer.  Bill,  the  son 
of  Mrs.  Harry  Shaw,  and  the  late 
Mr.  Shaw,  first  publisher  of 
Broadcasting  Magazine  and  for- 
mer owner  of  WMT  Waterloo,  has 
won  the  Purple  Heart,  the  air 
medal  with  nine  oak  leaf  clusters. 

Lt.  Shaw  was  in  Cairo  when  the 
"big  powers  conference"  was  pend- 
ing, and  has  seen  action  all  the 
way  from  Casablanca  to  the  Suez, 
in  Sardinia,  Sicily  and  Italy.  He 
was  stationed  in  Italy  when  he  re- 
ceived his  leave  to  come  home. 

He  will  conclude  his  20-day  leave 
at  Waterloo,  then  go  to  Miami 
Beach  to  rest  camp  to  await  fur- 
ther assignment. 

Asked  what  he  enjoyed  most 
about  his  return,  Lt.  Shaw  said  it 
was  a  "wonderful  thrill  to  hear  a 
girl  who  could  speak  English." 


N.  Y.  Club  Meeting 

ROYAL  ARCH  GUNNISON,  MBS 
commentator,  was  the  principal 
speaker  at  the  Radio  Executives 
Club  luncheon  held  last  Thursday 
at  the  Shelton  Hotel,  New  York. 
Guests  included  Murray  B.  Grab- 
horn,  Blue  national  spot  sales  man- 
ager, and  REC  chairman;  Lucien 
S.  Kirtland,  president,  and  Wyeth 
Williams,  a  director  of  the  Over- 
seas Press  Club;  Dave  Driscoll,  di- 
rector of  war  services  and  news  of 
WOR  New  York.  Out-of-town 
guests  were  John  L.  Grimes,  ad- 
vertising manager  of  Wheeling 
Steel  Corp.;  Bill  Irvin,  radio  editor 
of  the  Chicago  Times;  Arthur  F. 
Harre,  WJJD  Chicago;  Jerry 
Wing,  KROC  Rochester;  and  Ed- 
ward D.  Clery,  WIBG  Philadelphia. 
Next  meeting  will  be  held  at  the 
Hotel  Roosevelt  March  2  as  a  joint 
luncheon  with  the  First  District 
meeting  of  the  NAB.  Milton  Canif, 
author  of  the  comic  strip  "Terry 
and  the  Pirates"  will  talk  on  car- 
toons and  television. 


BOB  HOPE  and  the  east  of  his  NBC 
program,  sponsored  by  Pepsodent 
leave  Hollywood  Feb.  23  on  a  cross- 
country tour  of  army  camps  and 
naval  stations,  with  the  first  stop 
at  Brookley  Field,  Ala.,  Feb.  29. 
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Vz  of  a  Million  Dollars 
In  70  Minutes! 


That's  what  Baltimore  voting 
districts  bought  in  Bonds  from 
the  Mayor  and  19  City  Coun- 
cilmen  who  put  on  a  Radio 
Bond  Rally.  Pledges  pour- 
ed in  . . .  $310,800  in  70 
minutes!  W-l-T-H  put 
on  the  stunt !  This  was 
in  addition  to  the  30 
day  Bond  promo- 
tion in  which 
W-l-T-H  gave 
away  $6,000 
in  Bonds! 


W-l-T 


THE  PEOPLE'S  VOICE  IN  BALTIMORE 

Tom  Tinsley,  President 
Represented  Nationally  by  Headley-Reed 


Arizona  Publishing  Co.  Sells 
Radio  Interests  to  J.  J.  Louis 

Needham,  Louis  &  Brorby  Vice-President  Gets 
Stations  for  $375,000;  Lewis  Remains 


Dick  Lewis 


SALE  of  controlling  interest  in 
KTAR  Phoenix,  and  KVOA  Tuc- 
son, along  with  minority  interests 
in  KYCA  Prescott,  and  KYUM 
Yuma,  to  John 
J.  Louis,  vice- 
president  of 
Needham,  Louis 
&  Brorby,  Chi- 
cago agency,  was 
anounced  last 
week  by  the  Ari- 
^  zona  Publishing 

Ek      It  II        ^°'»  Pumishers  of 
the  Arizona  Re- 
public and  Phoe- 
nix Gazette.  The 
transaction  is  subjected  to  FCC 
approval   and    the    sale   price  is 
$375,000. 

Under  the  transaction,  Mr.  Louis 
acquires  77.3%  of  KTAR  Broad- 
casting Co.,  which  operates  KTAR 
and  KVOA.  The  company  owns  ap- 
proximately 49%  of  KYCA  and 
45%  of  KYUM.  It  also  functions 
as  the  sales  organization  for  the 
seven  stations  of  Arizona  Broad- 
casting Co.  Network. 

Policies  to  Continue 

Mr.  Louis  is  vice-president  in 
charge  of  radio  of  the  Chicago 
agency.  He  is  responsible  for  the 
inauguration  of  Fibber  McGee  & 
Molly — top-ranking  program — The 
Great  Gilalersleeve,  and  other  net- 
work features.  In  addition  to  his 
agency  association,  he  is  a  direc- 
tor of  S.  C.  Johnson  &  Son,  Racine, 
Wis.,  makers  of  Johnson's  Floor 
Wax  (Fibber  McGee  &  Molly 
sponsors) .  He  is  a  trustee  of  North- 
western U.,  a  bank  director,  and  is 
identified  with  a  number  of  com- 
munity and  civic  organizations. 

Coincident  with  the  transaction, 
Mr.  Louis  announced  that  the  poli- 
cies and  operation  of  the  company 
will  continue  as  in  the  past  after 


approval  of  the  transaction.  Rich- 
ard O.  (Dick)  Lewis,  general  man- 
ager of  KTAR  and  the  ABC  Net- 
work, will  materially  increase  his 
ownership  in  the  company  and  con- 
tinue as  executive  head.  Mr.  Louis 
said  no  changes  were  contemplated 
in  policies,  personnel  or  operation 
of  any  of  the  stations. 

Mr.  Lewis  has  held  approximate- 
ly 3%  of  the  KTAR  Broadcasting 
Co.  stock.  The  balance  of  approxi- 
mately 20%  is  held  by  Electrical 
Equipment  Co.,  of  Phoenix. 

Mr.  Louis  has  been  a  winter 
resident  of  Phoenix  for  seven 
years,  owning  a  home  and  citrus 
grove  in  the  area. 

Sale  'Appropriate' 

In  announcing  the  transaction 
Charles  A.  Stauffer,  chairman  of 
the  board  of  Arizona  Publishing 
Co.,  said  the  sale  was  appropriate 
because  of  the  "apparent  antagon- 
ism of  the  Federal  Government  and 
the  FCC"  toward  newspaper  own- 
ership of  radio  stations. 

"Even  Wallace  H.  White  Jr., 
Senator  from  Maine,  a  friend  of 
newspaper  and  radio,"  Mr.  Stuf- 
fer  said,  "has  suggested  that  the 
freedom  of  the  press  is  endangered 
by  common  ownership  of  the  two, 
saying  in  effect  that  the  greater 
the  investment  of  newspapers  in 
radio,  the  more  subservient  to  the 
government  the  newspapers  may 
become  because  radio  operates  un- 
der government  license. 

"It  has  been  thought  for  some 
time,  irrespective  of  whether  the 
attitude  of  the  FCC  is  correct,"  Mr. 


WKBV  Asks  Transfer 
Eliminating  Subsidiary 

WKBV  Richmond,  Ind.,  last  week 
applied  to  the  FCC  for  voluntary 
assignment  of  license  from  Knox 
Radio  Corp.,  WKBV  licensee,  to 
Central  Broadcasting  Corp.  Since 
July  13,  1943,  Central  Broadcast- 
ing has  controlled  WKBV  through 
its  subsidiary  Knox  Radio.  Pur- 
pose of  the  current  action  is  to 
simplify  operation  through  the 
elimination  of  the  intermediate 
corporation. 

Major  interest  (40%)  in  Central 
Broadcasting  is  held  by  its  secre- 
tary-treasurer C.  F.  Albright,  who 
is  auditor  for  WIRE  Indianapolis. 
President  is  J.  Robert  Quierg  (5%), 
who  is  a  director  of  the  Richmond 
Baking  Co.  Harry  W.  Bockhoff ,  gen- 
eral manager  of  the  National  Auto- 
matic Tool  Co.  of  Richmond,  is 
vice-president  and  holds  10%  inter- 
est. A  like  share  is  also  held  by 
C.  E.  Hamilton,  general  manager 
of  the  Richmond  Automotive  Gear 
Works.  Remaining  35%  is  com- 
posed of  minor  holdings. 

Transfer  of  Knox  Radio  from 
William  O.  Knox  to  Central  Broad- 
casting for  $30,000  was  authorized 
by  the  FCC  July  6,  1943. 


Stauffer  said,  "that  Arizona  might 
be  better  served  if  the  Arizona 
Publishing  Co.  were  to  withdraw 
from  the  radio  field,  if  a  successor 
were  selected  whose  service  to  the 
public  interest  in  Arizona  would 
be  a  paramount  aim.  Such  a  suc- 
cessor has  been  found  in  Mr. 
Louis." 

Mr.  Louis  was  born  March  3, 
1895  in  Indianapolis.  Mrs.  Louis 
is  the  former  Henrietta  Johnson. 
They  have  three  sons — John  J.  Jr., 
a  cadet  in  the  U.  S.  Army  Air 
Forces;  Michael,  who  attends  the 
Judson  School;  and  Tim,  in  prepa- 
ratory school,  Deerfield,  Mass. 


Indianapolis  News  Purchases 
WIBG,  Pending  FCC  Approval 


JOHN  J.  LOUIS 


THE  SECOND  transaction  within 
a  fortnight  involving  newspaper 
acquisition  of  a  standard  broadcast 
station  was  announced  last  week 
with  the  purchase,  subject  to  FCC 
approval,  of  WIBC  Indianapolis  by 
the  Indianapolis  News.  The  pur- 
chase price  is  understood  to  be  in 
the  neighborhood  of  $440,000. 

The  transaction  followed  by  two 
weeks  the  announcement  of  pur- 
chase of  WQXR  New  York  by  the 
New  York  Times  for  a  figure  of 
approximately  $1,000,000,  also  sub- 
ject to  FCC  approval.  The  an- 
nouncements followed  in  the  wake 
of  the  FCC  action  last  month  dis- 
missing its  proposed  newspaper 
ownership  order  wherein  it  decided 
to  consider  newspaper  ownership 
situations  on  their  individual 
merits. 

Control  of  WIBC  has  been  held 
by  H.  G.  (Bud)  Wall,  attorney, 
owner  of  51%  and  his  wife,  Mar- 


garet B.  Wall,  who  held  24%.  It 
is  understood  there  is  an  arrange- 
ment whereby  the  newspaper  will 
pay  the  Indiana  Broadcasting  Co., 
WIBC  licensee,  approximately 
$2,000  per  month,  pending  FCC  ap- 
proval of  the  transfer. 

Station  Six  Years  Old 

WIBC,  assigned  to  the  1070  kc. 
channel,  a  duplicated  clear,  oper- 
ates with  5,000  watts  day  and  1,000 
watts  night,  but  holds  a  construc- 
tion permit  for  5,000  watts  full- 
time.  Equipment  tests  for  the  night 
power  now  are  in  progress.  The 
station  originally  went  on  the  air 
in  1938,  when  it  was  licensed  day- 
time on  1050  kc.  The  original 
owner  was  Glenn  Van  Auken,  In- 
dianapolis attorney.  The  station 
was  acquired  in  1939  by  Mr.  Wall 
and  his  associates. 

WIBC,  with  FCC  approval, 
would  become  the  only  newspaper- 


2  LOCALS  GRANTED; 
SALES  APPROVED 

TWO  more  local  stations  and  three 
transfers  were  granted  by  the  FCC 
last  week.  The  new  station  grants 
were  pursuant  to  the  Commission's 
policy  anounced  Jan.  26  [Broad- 
casting, Jan.  31]. 

Petition  of  KNOE  Inc.,  Monroe, 
La.,  to  reinstate  and  grant  its  ap- 
plication for  a  new  local  station 
on  1450  kc  with  250  w  unlimited 
was  granted.  The  Fort  Hamilton 
Broadcasting  Co.,  Hamilton,  O., 
was  granted  similar  facilities  for 
a  local  outlet.  Both  are  subject  to 
procedural  requirements  of  the 
FCC-WPB  notice  of  Jan.  26. 

WDSU  New  Orleans  was  grant- 
ed voluntary  assignment  of  license 
and  construction  permit  from 
WDSU  Inc.,  licensee  corporation, 
to  E.  A.  Stephens,  Fred  Weber  and 
H.  G.  Wall,  doing  business  as  the 
Stephens  Broadcasting  Co.  No 
money  is  involved  in  the  transfer 
which  merely  effects  a  change  from 
a  corporate  status  to  that  of  a 
partnership. 

WKNY  Grant 

Acquisition  of  control  of  WSAM 
Saginaw,  Mich.,  was  granted  Mil- 
ton L.  Greenebaum  from  his  de- 
ceased father,  Adolph  Greenebaum, 
through  the  purchase  of  35  addi- 
tional shares  of  stock.  Milton  L. 
Greenebaum  is  president  of  the 
Saginaw  Broadcasting  Co.,  licensee 
of  WSAM. 

Kingston  Broadcasting  Corp., 
licensee  of  WKNY  Kingston,  N.  Y., 
was  granted  voluntary  transfer  of 
control  from  Benjamin  F.  Feiner 
Jr.,  Morris  S.  Novik  and  Louis  J. 
F  u  r  m  a  n  to  Myer  Weisenthal, 
Charles  C.  Swaringen,  John  J. 
Laux,  Richard  Teitelbaum,  Louis 
J.  Furman  and  Morris  S.  Novik. 
Mr.  Feiner  sells  all  of  his  500 
shares  while  Messrs.  Furman  and 
Novik  each  sell  125  of  the  500 
shares  each  owns.  Total  sale  price 
is  $15,000.  Each  of  the  transferees 
now  will  have  107  shares  except 
Mr.  Teitelbaum  who  will  have  108 
shares.  The  new  transferees  oper- 
ate WSTV  Steubenville,  O.,  and 
WJPA  Washington,  Pa.,  and  have 
interest  in  the  Buckeye  Broadcast- 
ing Co.,  Akron,  which  has  pending 
an  application  for  a  new  local. 


owned  station  in  Indianapolis.  The 
News  is  the  oldest  daily  paper  in 
the  city  and  has  the  largest  circu- 
lation and  advertising  volume  in 
Indiana.  It  publishes  six  after- 
noons each  week.  Mr.  Wall,  former 
attorney  for  George  B.  Store, 
president  of  the  Fort  Industry  Co., 
operating  six  stations  in  Ohio, 
West  Virginia  and  Georgia,  will 
remain  executive  head  of  the  sta- 
tion pending  the  transfer. 

President  and  publisher  of  the 
Indianapolis  News  is  Richard  Fair- 
banks; Stephen  C.  Noland  is  edi- 
tor; C.  Walter  McCarty,  managing 
editor,  and  J.  F.  Breeze,  advertis- 
ing manager. 
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Somebody 


vipII  for  this! 
o^mild  catcla  hell  ^ 


mi^^H^HHK.  under  our 

+    *  new  market  developed r  6  ^ 

S5i  •«  use0o0^orbUdoasting. 
mostest"  M  *'*  ^  heU  for  ttus'. 
Somebody  should  oaton 


D 


oes  he  mean  you?  Markets 
moving  too  fast  for  you? 


\f     Allegedly  dead  areas  suddenly 
ifl^      booming  with  war  activities? 

Yours  is  admittedly  a  tough  job, 
the  responsibility  to  your  client  for  keeping 
pace  with  the  rapid  developments  in  war 
markets.  That's  where  we  come  in. 

Watching  out  for  your  interests  is  our 


specialty  .  .  .  making  calls  and  interviewing 
key  people,  over  and  over  and  over  again! 
Makes  it  possible  to  contribute  to  your 
success. 

We  have  "know  how,"  and  our  own  success 
story  proves  that  we  can  turn  it  into  money. 
Our  index  of  success  is  a  42%  annual  aver- 
age gain  in  billing  for  ten  years  straight. 
For  your  success  see  Weed  and  Company. 


WIDE  WORLD 


Buy  War  Bonds  and  Stamps 


WEED  AND  COMPANY 

RADIO  STATION  REPRESENTATIVES 

NEW  YORK   •   BOSTON   •   CHICAGO   •   DETROIT   •   SAN  FRANCISCO   •  HOLLYWOOD 
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Progress  Reported 
On  AFM-Net  Pact 

Conferees  Expect  to  Iron  Out 
Differences  in  New  Contract 

SEVERAL  MEETINGS  between 
representatives  of  New  York  Local 
802,  American  Federation  of  Mu- 
sicians, and  the  four  major  net- 
works last  week  resulted  in  "prog- 
ress," according  to  official  reports 
from  both  sides,  with  informal  ex- 
pressions of  optimism  that  agree- 
ment will  be  reached  without  de- 
lay or  difficulty  on  terms  of  new 
contracts  to  replace  those  expiring 
Jan.  31. 

It  was  pointed  out,  however,  that 
discussions  are  still  in  the  pre- 
liminary stage  and  that  several 
problems  are  to  be  solved  before 
the  new  contracts  are  ready  for 
signature.  In  some  of  the  network 
key  stations,  for  example,  the  han- 
dling of  records  has  been  part  of 
the  work  of  the  studio  technicians, 
and  the  AFM  demands  that  this 
work  be  made  a  separate  job  to  be 
handled  exclusively  by  union  mu- 
sicians, may  raise  some  inter-union 
questions  of  jurisdiction. 

Union's  request  for  cost-of-living 
increases,  for  increased  scale  for 
one-time  broadcasts,  and  for  the 
elimination  of  the  special  $125- 
weekly  scale  for  network  staff  mu- 
sicians who  work  four  out  of  eight 
hours  a  day,  putting  all  staff  men 
on  the  regular  five-out-of-eight- 
hours  basis  at  $150  a  week,  are 
other  problems  as  yet  unresolved. 
Demand  that  WOR,  MBS  key  in 
.New  York,  employ  63  staff  men  in 
line  with  the  requirements  made  of 
the  other  networks,  instead  of  40 
as  at  present,  presents  another 
major  problem  for  that  station  at 
least. 


Tax  Book  Campaign 

SIMON  &  SCHUSTER,  New  York, 
uses  60  stations  this  week  to  pro- 
mote sale  of  Your  Income  Tax,  per- 
sonal income  tax  instruction  book. 
From  6  to  30  spots  per  station 
have  been  ordered.  Northwest  Ra- 
dio Adv.  Co.,  Seattle,  handles  the 
account.  Following  stations  are  in- 
cluded: 

KFYR  WINS  KARK  WDBO  WIBW 
WMC  WTMA  KPO  KSAN  WIS  KFIO 
WEAN  WING  WMFD  WWVA  KSOO 
WBAL  WKZO  KPRC  WENY  WIP  WMIN 
CKLW  KWK  WCAR  WPEN  KWKH 
WEW  WITH  WNAC  KFRC  WINX  WDZ 
WRVD  WAGE  WHK  WJBO  WPIC  KIT 
WHAM  WSPR  WAKR  WHKC  WKAT 
WROL  KLX  WHAS  WTAR  WCSC  WIBA 
WKRC  WSUN  KMTR  WHO  WCFL  WDAS 
WIBC  WLEU  WTCN  KOAM. 


Burpee  on  CBS 

W.  ATTLEE  BURPEE  Co.,  Hunt- 
ington Park,  Pa.,  has  signed  for 
CBS'  The  Garden  Gate,  a  nine- 
year-old  sustainer  heard  Saturday, 
9:15-45  a.m.  Sponsorship  on  behalf 
of  Burpee  seeds  starts  Feb.  26  on 
65  stations,  including  two  Canadian 
outlets.  Program  features  advice 
on  gardening  by  Tom  Williams, 
"The  Old  Dirt  Dobber,"  from 
WLAC  Nashville,  with  a  pickup 
from  WTOP  Washington.  Agency 
is  Flaglee  Adv.  Inc.,  Buffalo. 


Moore  WBNX  Manager 

WILLIAM  I.  MOORE,  commercial 
manager  of  WBNX  New  York,  has 
been  named  secretary  and  general 
manager  of  the  WBNX  Broadcast- 
ing Co.  it  was  an- 
nounced by  Wil- 
liam C.  Alcorn. 
Mr.  Alcorn,  who 
has  been  general 
manager,  con- 
tinues as  vice- 
president  of  the 
company.  A  grad- 
uate of  Columbia 
U.  in  account- 
ancy, Mr.  Moore 
was  credit  man- 
ager of  Triplex  Safety  Glass  Co., 
New  York,  before  joining  WBNX 
in  1933.  He  is  the  former  pay- 
master of  the  Flintkote  Co.,  New 
York.  Mr.  Moore  assumes  his  new 
post  on  March  1. 


Mr.  Moore 


McKESSON  SERIES 
BEGINS  IIS  MARCH 

PLANS  for  the  McKesson  &  Rob- 
bins  program  [Broadcasting,  Jan. 
24]  starring  Joe  E.  Brown  have 
been  confirmed  following  the  return 
of  the  comedian  from  an  overseas 
tour.  It  will  be  an  audience  par- 
ticipation quiz  program  starting 
on  the  Blue  March  23  in  the  Wed- 
nesday 10:30-11  p.m.  period  under 
the  title  Stop  and  Go. 

As  originally  announced  by  L. 
M.  Van  Riper,  M&R  president,  the 
new  series  was  to  promote  the  "big 
six"  McKesson  products — Calox, 
Bexel,  Bax,  Albolene,  Yodora  and 
Soretone — but  it  is  understood  that 
probably  only  three  will  be  brought 
in,  with  the  emphasis  on  Bexel  and 
Calox  and  possible  hitch-hike  and 
cow-catcher  announcements  for 
Yodora  deodorant. 

J.  D.  Tarcher  Co.,  New  York, 
handles  the  network  program,  and 
all  advertising  for  M&R's  toiletries 
and  pharmaceutical  products,  with 
the  exception  of  Bax,  handled  by 
Ivey  &  Ellington,  New  York.  Spot 
campaign  for  Bax,  which  started 
on  the  West  Coast  Sept.  1  of  last 
year,  is  expanding  eastward  as  dis- 
tribution plans  are  completed  and 
now  consists  of  one  minute  ET's 
from  5-12  times  weekly  on  90  sta- 
tions. Change  has  been  announced 
for  M&R's  spot  schedule  for  Bexel 
and  other  products,  promoted 
through  newscasts  and  spot  an- 
nouncements on  some  100  stations. 


O'Dea  Resigns 

MARK  O'DEA,  formerly  presi- 
dent of  O'Dea,  Sheldon  &  Co.,  New 
York  advertising  agency,  has  re- 
signed as  public  relations  director 
for  the  U.  S.  Maritime  Commis- 
sion to  take  a  "furlough"  from  the 
war  effort,  the  Commission  an- 
nounced last  week.  With  the  Com- 
mission since  August  1941  and 
later  with  War  Shipping  Adminis- 
tration, when  that  agency  was  or- 
ganized in  February  1942,  Mr. 
O'Dea  put  his  division  on  a  war 
service  basis  and  through  it  ser- 
viced many  needs  of  the  Commis- 
sion and  the  WSA.  His  plans  have 
not  been  announced. 


RYAN  CHANGEOVER 
REMAINS  UNCERTAIN 

DEFINITE  date  for  assumption  of 
the  NAB  presidency  by  J.  Harold 
Ryan,  Assistant  Director  of  Cen- 
sorship, remained  uncertain  last 
week,  pending  the  appointment  of 
his  successor  by  Byron  Price,  Di- 
rector of  Censorship.  Meanwhile, 
Neville  Miller,  NAB  president,  con- 
tinued to  direct  operations  at  head- 
quarters and  tentatively  planned 
to  remain  until  March  1.  Previous- 
ly, he  had  planned  to  leave  Feb. 
15. 

C.  E.  Arney  Jr.,  secretary-treas- 
urer, who  was  named  temporary 
managing  director  at  the  NAB 
board  meeting  in  Chicago  early 
this  month,  will  return  to  Wash- 
ington Feb.  28.  Mr.  Miller  proposes 
to  leave  about  that  time,  and  prob- 
ably will  take  an  extended  vaca- 
tion before  announcing  future 
plans. 

Mr.  Ryan,  who  attended  the  con- 
vention of  the  Canadian  Associa- 
tion of  Broadcasters  last  week, 
now  tentatively  hopes  to  take  over 
the  NAB  direction  before  mid- 
March.  Mr.  Price  is  known  to  be 
considering  the  successorship — 
probably  another  broadcasting  ex- 
ecutive. 


SOVTHMAYD  JOINS 
CAPITAL  LAW  FIRM 

JOHN  P.  SOUTHMAYD  has  re- 
signed as  attorney  in  the  FCC  Ad- 
ministration &  Litigation  Division 
to  become  affiliated  with  Fisher  & 
Wayland,  Washington  law  firm.  He 
will  succeed  Charles  F.  Duvall, 
member  of  the  firm  for  three  years, 
who  reports  Feb.  28  to  Ft.  Schuy- 
ler, N.  Y.,  as  a  lieutenant  (j.g.) 
in  the  Navy. 

A  native  of  Great  Falls,  Mont., 
Mr.  Southmayd  went  to  Washing- 
ton in  1934  to  enter  George  Wash- 
ington U.,  from  which  he  was 
graduated  in  1940.  For  a  year  he 
was  with  the  National  Resources 
Planning  Board  and  in  February 
1941  he  was  appointed  to  the  FCC 
Law  Dept.  Although  his  resigna- 
tion becomes  effective  March  1,  he 
plans  to  take  a  brief  vacation  be- 
fore reporting  for  his  new  duties. 

Ben  S.  Fisher,  member  of  the 
firm  with  which  Mr.  Southmayd  is 
affiliating,  was  assistant  general 
counsel  of  the  old  Federal  Radio 
Commission.  He  is  current  presi- 
dent of  the  Federal  Communica- 
tions Bar  Assn. 


WGAC  Leaves  MBS 

AFFILIATION  contract  between 
WGAC  Augusta  and  MBS  will  not 
be  renewed  following  its  expira- 
tion on  June  13,  1944,  the  network 
announced  last  Friday.  At  that 
time  the  station  will  revert  to  full- 
time  affiliation  with  the  Blue  net- 
work, according  to  J.  B.  Fuqua, 
general  manager  of  WGAC,  who 
told  Broadcasting  that  the  mutual 
contract  had  been  signed  last  June 
for  one  year,  and  that  it  is  not 
being  canceled  but  simply  not  re- 
newed at  its  termination. 


Carroll  Recalled 
To  OWI  Position 

As  Overseas  Deputy;  Cowan  Is 

Acting  Chief  in  New  York 

FURTHER  staff  changes  in  the 
Overseas  Branch  of  OWI,  growing 
out  of  the  recent  resignation  of 
three  high  officials  of  the  Branch, 
were  effected  last  week  by  the 
Washington  and  New  York  offices. 

Elmer  Davis,  OWI  director,  an- 
nounced that  J.  Wallace  Carroll 
has  been  appointed  Deputy  Direc- 
tor for  European  Psychological 
Warfare.  He  was  formerly  director 
of  the  London  office  of  OWI  but 
had  resigned,  reportedly  because 
of  disagreement  with  administra- 
tive heads  of  the  Branch. 

Mr.  Carroll  will  be  stationed  in 
Washington,  reaffirming  earlier  in- 
dications of  closer  supervision  of 
Overseas  policies  from  the  Capital. 
His  position  will  be  coordinate  with 
that  of  Owen  Lattimore,  Deputy 
Director  for  Psychological  War- 
fare in  the  Pacific,  who  will  soon 
be  shifted  from  the  San  Francisco 
office  to  Washington.  Claud  Buss 
will  succeed  Mr.  Lattimore  on  the 
West  Coast  [Broadcasting,  Feb. 
14]. 

Lou  Cowan,  originator  of  The 
Quiz  Kids,  has  been  named  acting 
chief  of  the  New  York  office  of  the 
Branch.  He  continues  as  chief  of 
the  Radio  Program  Bureau.  Bar- 
tow Underhill,  formerly  assistant 
chief  of  the  Outpost  Service  Bu- 
reau, succeeds  Thurman  L.  Bar- 
nard as  chief  of  the  Bureau.  Mr. 
Underhill  was  formerly  vice-presi- 
dent of  Sterling  Advertising  Agen- 
cy, New  York.  Mr.  Barnard  was 
recently  appointed  Assistant  Ex- 
ecutive Director  of  the  Branch. 
Adrian  Berwick  has  taken  over  as 
chief  of  the  News  and  Feature  Bu- 
reau, the  position  previously  held 
by  Edward  W.  Barrett,  Executive 
Director.  O;  W.  Riegel  is  in  charge 
of  the  Editorial  Board. 


Jack  North  Injured 

JACK  NORTH,  radio  director  of 
Aubrey,  Moore  &  Wallace,  Chi- 
cago, and  president  of  the  Radio 
Executives  Club  in  that  city,  was 
pronounced  out  of  danger  last 
Wednesday  at  St.  Francis  Hos- 
pital, Evanston,  111.,  where  he  was 
taken  following  a  near  fatal  auto 
accident  Feb.  13. 


SYDNEY  KAYE,  vice-president  and 
general  counsel,  Broadcast  Music  Inc., 
underwent  a  minor  operation  for  a 
throat  condition  last  Thursday  in 
Harkness  Pavilion,  New  York. 


CHAIRMAN  Fly  of  the  FCC  an- 
nounced Friday  that  China  has  be- 
gun longwave  rebroadcasts  of  OWI 
shortwave  programs  to  Chungking 
to  give  the  Chinese  people  "an  aware- 
ness of  global  developments". 


Mutual  to  FM 

MILLER  McCLINTOCK, 
Mutual  president,  last  Fri- 
day reassured  MBS  member 
and  affiliated  stations  of  con- 
tinued permission  to  relay 
network  programs  on  their 
FM  outlets.  Referring  by  in- 
ference to  recent  announce- 
ments by  other  nets  that 
their  program  services  were 
available  to  FM  outlets,  Mr. 
McClintock  pointed  out  that 
Mutual's  policy  was  officially 
promulgated  at  a  board  of 
directors  meeting  Nov.  13, 
1940. 
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Watch  a  woman  the  next  time  she  puts  on  make-up. 

Every  motion  she  makes  with  lipstick,  pencil,  or  puff  is  a  firmly -fixed  habit. 


Another  example  of  habit  is  the  manner  in  which 
the  people  of  Southern  New  England  have  faith- 
fully listened  to  WTIC  for  more  than  18  years. 

These  regular  listeners  are  of  importance  to 
national  advertisers,  not  alone  because  they  de- 
pend upon  WTIC  for  the  best  in  radio  fare,  but 
because  they  possess  the  means  to  translate  sales 
suggestion  into  sales  action. 


The  people  who  comprise  WTIC's  audience 
have  an  effective  buying  income  50%  greater 
than  the  average  for  the  entire  United  States. 
They  can  afford  to  spend  money  for  whatever 
you  have  to  sell. 

Get  into  the  habit  of  getting  results  in  South- 
ern New  England  by  allocating  a  part  of  your 
radio  appropriation  to  WTIC. 


PEOPLE  ARE  IN  THE 


IN  SOUTHERN  NEW  ENGLAND 

OF  LISTENING  TO  WTIC 


DIRECT  ROUTE  TO  AMERICA'S  NO.  A  MARKET 

The  Travelers  Broadcasting  Service  Corporation 
Member  of  NBC  and  New  England  Regional  Network 

Represented  by  WEED  &  COMPANY,  New  York,  Boston, 
Chicago,  Detroit,  San  Francisco  and  Hollywood 


Club  Women  Hear  Dangers  of  State  Radio 


Werner,   of  P&G, 
Lauds  Private 
Operation 

EVILS  of  Government  operation 
of  broadcasting,  with  its  domina- 
tion by  politicians  and  bureaucrats, 
were  described  to  the  New  York 
City  Federation  of  Women's  Clubs 
in  New  York  last  Wednesday  by 
William  G.  Werner,  of  the  Procter 
&  Gamble  Co.  Division  of  Consumer 
Information. 

The  meeting  was  designed  to 
elicit  ideas  on  how  women  can  work 
through  radio  to  promote  the  war 
effort.  It  turned  into  a  discussion 
of  pros  and  cons  of  private  vs. 
governmental  radio,  conducted 
with  and  without  prejudice  by  a 
series  of  speakers  representing 
newspapers,  radio  and  advertiser 
interests. 

Mr.  Werner  explained  how  a 
sponsor's  broadcasts  are  tuned  to 
the  wishes  of  the  national  audience 
and  how  Government  radio  would 
provide  service  dictated  by  the 
whims  and  desires  of  officials  vest- 
ed with  power  to  control  what  the 
public  might  hear  and  know.  He 
described  daytime  serials  as  offer- 
ing a  mental  release  to  women. 

Attacks  Serials 

Sharply  disagreeing  with  Mr. 
Werner's  views  on  the  criteria  for 
broadcasting,  Marion  Dickerman, 
director  of  education  of  the  Ameri- 
can Arbitration  Assn.,  pointed  out 
that  buyer  acceptance — the  com- 
mon test  of  a  business  or  profes- 
sional servic  e — is  mistakenly 
thought  by  many  to  apply  to  radio 
programs. 

By  reason  of  its  "monopolistic" 
nature,  operating  as  it  does  under 
a  monopoly  conferred  by  the  pub- 
lic for  the  use  of  publicly  owned 
waves,  higher  standards  are  called 
for  in  radio  broadcasting,  she  said. 

Launching  into  an  all-out  attack 
on  the  industry,  she  scored  day- 
time serials,  the  low  quality  of  sus- 
taining programs  and  the  practice 
of  conducting  the  equivalent  of 
"games  of  chance"  on  local  radio 
stations. 

Miss  Dickerman's  talk  was  heard 
towards  the  close  of  the  afternoon 
meeting,  during  which  women  rep- 
resentatives of  the  networks  and 
local  New  York  stations,  and  other 
broadcasters,  described  ways  in 
which  they  were  attempting  to  im- 
prove programming,  through  sur- 
veys, the  "program  analyzer",  and 
general  open-mindedness  towards 
listener  reactions. 

Women  were  urged  to  make  their 
opinions  known  to  the  radio  indus- 
try, either  individually  or  through 
collective,  organized  effort.  Two 
newspaperwomen  made  specific  and 
open  criticism  of  radio  along  with 
suggestions  for  action,  in  the  case 


of  children's  programs  and  day- 
time serials. 

Basic  programming  problem  of 
every  intelligent  broadcaster,  says 
Mr.  Werner,  is  to  "produce  a  pro- 
gram that  not  only  attracts  a  large 
public  following,  but  one  that  is 
created  with  such  skill  and  taste 
that  it  remains  always  in  'good 
standing'.  For  no  program  can  live 
long  in  America  without  thought 
both  to  its  wide  popularity  and  to 
its  goodwill  standing  with  the  in- 
telligent public;  and  most  leading 
radio  broadcasters  realize  that  and 
think  about  it  constantly  in  creat- 
ing and  editing  their  programs. 

Demanded  by  Public 

"In  this  country  we  have  delib- 
erately rejected  the  idea  of  gov- 
ernment-controlled programming — 
that  a  bureau  or  official  should  dic- 
tate what  our  entertainment  must 
be.  The  radio  programs  on  the  air, 
therefore,  stay  on  the  air  continu- 
ously because  the  public  in  largest 
numbers  wants  them  there.  Obvi- 
ously the  broadcaster's  job,  then, 
is  to  create  a  program  that  is 
wanted.  But  in  order  to  know  that 
the  public  really  wants  a  program, 
the  intelligent  advertiser  does  not 
merely  create  it  simply  on  judg- 
ment and  then  wait  for  sales:  that 
often  is  a  slow  and  wasteful  way 
to  what  may  be  an  unfavorable 
verdict.  Most  important  users  of 
radio  employ  one  or  more  of  the 
competent  independent,  unbiased 
research  organizations,  which  con- 
tact typical  homes  in  different 
parts  of  the  country,  tabulate  data 
concerning  shows  being  listened  to, 
and  thus  help  determine  the  size 
and  character  of  the  radio  pro- 
gram's listening  audience.  In  this 
way  broadcasters  can  tell  pretty 
quickly  and  accurately  (to  use  the 
expression  of  the  playwright, 
James  Barrie)  whether  their  pro- 
gram is  going  to  'Peter  out  or  Pan 
out'. 


"Radio,  and,  with  women,  day- 
time radio  particularly,  has  become 
an  instrument  of  public  informa- 
tion and  inspiration — a  sort  of 
news  bulletin — through  which  the 
United  States  Government  tells 
housewives  things  that  they  should 
know  about  the  war,  and  the  many 
ways  in  which  they  can  help  speed 
the  day  when  our  boys  come  home. 
I  believe  it  will  be  interesting  for 
you  to  see  how  this  "news  bulle- 
tin" is  coordinated,  so  let's  take  the 
example  of  a  single  broadcaster, 
and  because  I  happen  to  have  the 
facts  available,  I'll  take  my  own 
company : 

"Procter  &  Gamble,  like  other 
radio  advertisers,  cooperate  under 
a  schedule  prepared  by  the  Office 
of  War  Information.  Following  this 
schedule,  we  broadcast  as  part  of 
our  regular  coast-to-coast  pro- 
grams, information  bulletins  cov- 
ering certain  causes  assigned  to  us 
from  among  more  than  70  public- 
interest  causes  covered  under  the 
plan:  causes  such  as  War  Bonds, 
WACS,  WAVES,  SPARS,  Nurses, 
War  Fund,  Inflation,  Rationing, 
Employment,  Enlistment,  Paper 
Salvage,  Food  Conservation,  and 
others.  Our  Red  Cross  messages, 
although  not  scheduled  by  the 
OWI,  also  fit  into  this  broad  pro- 
gram. 

Cooperation  With  OWI 

"In  addition,  we  schedule  radio 
bulletins  to  support  the  two  spe- 
cific programs  which  the  soap  in- 
dustry has  agreed  to  sponsor:  the 
program  of  fat  salvage,  which  al- 
ready has  persuaded  housewives  to 
bring  in  nearly  200  million  pounds 
of  fat;  and  the  program  of  soap 
conservation,  which  emphasizes  the 
fact  that,  because  soap  is  made 
from  vital  war  materials,  it  should 
not  be  wasted;  and  which  helps 
housewives  with  soap-saving  sug- 
gestions. 

"Most  of  these  messages  have 
been  in  the  form  of  bulletins,  but 
often,  too,  they  have  been  worked 


right  into  the  plot-action  of  the 
show  itself. 

"In  total,  we  have  something  like 
this:  During  the  past  few  months, 
over  our  several  Procter  &  Gamble 
coast-to-coast  programs,  we  have 
been  broadcasting  these  messages 
in  the  interest  of  the  causes  sched- 
uled by  the  OWI,  of  the  Red  Cross, 
Fat  Salvage  and  Soap  Conserva- 
tion— broadcasting  public-interest 
bulletins  at  the  rate  of  about  65 
per  week,  or  at  the  rate  of  around 
3500  messages  a  year.  They  have 
reached  a  listening  audience,  con- 
servatively estimated,  of  25,000,- 
000  homes. 

Citizens  Must  Aid 

"This  is  just  one  example  of  one 
advertiser,  in  one  industry,  to  illus- 
trate how  radio,  in  wartime — and, 
because  of  its  wide  appeal  to 
women,  daytime  radio  particularly 
— is  not  only  an  amuser  and  enter- 
tainer of  the  millions,  but  a  news 
bulletin  of  public-interest  causes; 
how  radio  becomes,  in  truth,  a  sort 
of  public  magazine  with  entertain- 
ment interlarded  with  public-inter- 
est messages.  And  when  you  real- 
ize withal  that  it  is  a  magazine 
fully  in  the  spirit  of  a  free  people, 
not  government-dominated  as  to 
programming  but  freely  compiled 
with  broad  public  demands  and  the 
common  good  in  mind,  you  see  a 
new  reason  for  all  of  us  to  interest 
women  in  radio,  and  a  new  obliga- 
tion for  all  of  us  to  try  to  create 
for  it  greater  and  more  loyal  audi- 
ences. 

"Because  radio  is  so  important 
to  our  government,  therefore,  it 
obviously  is  up  to  every  citizen  to 
(Continued  on  page  66) 


NATIONAL  SALES  OUTLOOK  as  well  as  new  station  policies,  are  dis- 
cussed with  these  McClatchy  Beeline  managers,  by  Robert  Street  (left), 
national  sales  manager  of  that  group  of  stations,  upon  his  return  recent- 
ly to  the  West  Coast  from  New  York.  Beeliners  (1  to  r)  are  Mr.  Street; 
Leo  Ricketts,  KFBK  Sacramento;  Robert  Stoddard,  KOH  Reno;  Keith 
Collins,  KM  J  Fresno;  Dean  Banta,  KERN  Bakerfield. 


Women's  Radio  Drive 
Is  Opened  in  New  York 

A  NATIONWIDE  project  to  build 
and  strengthen  the  American  home 
through  women's  radio  programs 
was  initiated  last  Saturday,  Feb. 
19,  at  an  all-day  meeting  of  the 
Assn.  of  Women  Directors  of  the 
NAB.  Women  broadcasters,  and 
representatives  of  21  cooperating 
national  organizations,  gathered  at 
New  York's  Hotel  Roosevelt,  to 
discuss  preliminary  plans  and  ob- 
jectives. 

Keynote  speech  was  delivered 
over  NBC  by  Gov.  Earl  Warren  of 
California.  Mr.  Carlson,  author  of 
Under  Cover,  praised  the  work  of 
organizations  such  as  the  AWD  in 
developing  the  morale  and  charac- 
ter of  American  women. 

Members  of  the  AWD,  650  in 
number,  will  conduct  the  American 
Home  Campaign  through  their  lo- 
cal and  network  programs,  using 
material  supplied  to  them  by  par- 
ticipating groups.  The  radio  ap- 
peals will  be  made  during  March, 
April  and  May.  Project  is  headed 
by  Dorothy  Lewis,  NAB  coordina- 
tor of  listener  activity. 
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Irobably  the  greatest 
convulsion  of  nature  in  recorded  time  was  the  eruption 
of  Krakatao  in  1883.  The  island  literally  exploded,  sank 
into  the  sea.  Tidal  waves  swept  nearby  Java  and  Sumatra. 
Volcanic  dust,  high  in  the  stratosphere,  enveloped  the 
world,  producing  sunsets  of  unusual  brilliance  for  years. 

Few  news  events,  however,  are  self-broadcasting  like 
Krakatao — nor  need  they  be.  Millions  learn  of  the  stirring 


deeds  of  our  troops  in  the  shadows  of  other  famous  vol- 
canoes .  .  Etna,  Stromboli,  Vesuvius  .  .  actually  as  they 
are  happening.  Full,  dramatic,  blow-by-blow  bulletins 
from  the  victory  fronts  are  flashed  by  the  miracle  of  radio. 

Forthright,  untrammeled  reporting  of  the  news  is  a  sym- 
bol of  the  Nation  .  .  a  free  economy  in  which  to  live, 
labor,  and  love.  The  stations  of  Westinghouse  are  dedi- 
cated to  preserving  this  ideal. 


WESTINGHOUSE  RADIO  STATIONS  Inc 


WOWO   •  WGL  •  WBZ   •   WBZA   •   KYW   •  KDKA 


CONSULT    NBC    SPOT    SALES    FOR    OPEN  TIME 
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SCENE  I:  2nd  WAR  LOAN...WABC,  New  York...  Tues.,  Oct.  6,  1942.  Kate  Smith 
made  her  first  broadcast  at  6  A.M.;  stayed  in  the  studio  till  2  A.M.  Oct.  7;  spoke 
30  times  to  an  8-state  audience;  Total  elapsed  time,  20  hours.  Total  War  Bonds  sold,  $2,013,500. 

("Incredible,"  they  said) 


ACT  I 


SCENE  II:  2nd  WAR  LOAN...WJSV  (now  WTOP),  Washington,  D.C....Wed., 
Oct.  28, 1942.  Kate  made  her  first  broadcast  at  6:01  A.M.;  stayed  in  the  studio  till 
1  A.M.,  Thurs.,  Oct.  29.  Total  elapsed  time,  19  hours.  Total  War  Bonds  sold,  $1,015,950. 

("Amazing,"  they  said) 


ACT  II 


3rd  WAR  LOAN:  Tuesday,  September  21,  1943.  Kate  made  her  first  broadcast 
at  8  A.M.;  stayed  in  the  studio  till  2  A.M.;  spoke  64  times  over  the  coast-to-coast 
CBS  network.  These  included  2-minute  spot  announcements,  her  own  regular  noon  show  and 
several  special  15-minute  interludes.  She  concluded  by  singing  "God  Bless  America."  Total 
elapsed  time,  18  hours.  Total  War  Bond  receipts,  over  $38,000,000.  ("Fabulous," they  said) 


ACT  III 


AND  YET  ON  FEBRUARY  1,  1944,  in  the  4th  War  Loan,  this  extraor- 
dinary woman  went  to  the  American  people  again.  She  so  roused 
their  patriotism  with  her  disarming  sincerity  that  through  134  CBS  stations, 
they  poured  into  the  coffers  of  the  United  States  Treasury  over  $108,000,000 
worth  of  War  Bonds.  She  remained  at  the  CBS  microphone  for  a  total  elapsed 
time  of  18%  hours,  made  57  separate  appeals. 

Take  the  power  of  a  national  Idea,  add  the  united  strength  of  134  stations 
coordinated  to  transmit  this  Idea  to  the  total  American  radio  audience,  add  the 
power  of  the  audience  itself,  and  add  the  genius  of  a  consummate  citizen  in 
putting  the  Idea  into  live  words :  that  was  the  teamwork  that  made  that  mem- 
orable day.  The  total  result  not  only  triples  the  best  similar  i 
effort  made  so  far  in  the  war,  but  causes  sharp  discomfort  to 
the  enemy. 

This  is  CBS... The  Columbia  Broadcasting  System  I 


Population  Found 
Moving  Westward 

Census  Bureau  Uses  Rationing 
Data  to  Trade  Shift 

A  SHIFT  in  civilian  population  to 
the  West  Coast  is  indicated  in  a 
report  released  last  Tuesday  by 
J.  C.  Capt,  Director  of  the  Census 
Bureau,  Dept.  of  Commerce.  Based 
on  War  Ration  Book  4  registra- 
tions, the  report  shows,  however, 
that  from  April  1,  1940  to  Novem- 
ber 1,  1943  civilian  population  in 
the  country  decreased  four  millio 
or  3.1%. 

Although  the  country  as  a  whole 
has  lost  civilian  population,  cer- 
tain areas,  particularly  in  the 
West,  show  relatively  large  in- 
creases, indicating  a  continuation 
of  a  trend  displayed  in  estimates 
for  March  1,  1943,  based  on  regis- 
tration for  War  Ration  Book  2. 

(These  official  Census  Bureau 
figures  are  not  to  be  confused  with 
data  obtained  from  Office  of  Price 
Administration  sources,  and  bear- 
ing the  dates  Dec.  1,  1943,  and  May 
1,  1940.  The  Census  figures  are  ad- 
justed to  a  number  of  important 
factors  in  accordance  with  its  es- 
tablished procedure  based  on  many 
decades  of  population  estimating. 
The  figures  show  a  pronounced  and 
consistent  variance  from  the  OPA 
figures,  which  are  merely  ration 
book  totals.) 

South  Atlantic  About  Static 

Among  the  regions,  only  the  West 
showed  an  increase  in  civilian  pop- 
ulation. This  was  8.5%.  The  North- 
eastern states  showed  the  greatest 
decrease,  5.7%;  next  were  the 
North  Central  states  with  4.3% 
less  than  in  1940,  while  the  South 
showed  a  decrease  of  only  3.4%. 

Of  the  Northeastern  states  the 
Middle  Atlantic  area  dropped  6.2%, 
while  the  New  England  states  fell 
off  4%.  Of  the  North  Central 
states  the  western  portion  dropped 
9.2%,  with  a  decrease  of  1.9% 
shown  by  the  eastern  section. 

In  the  South,  the  South  Atlantic 
states  showed  the  smallest  de- 
crease, only  .1%.  The  East  South 
Central  dropped  6.3%  and  the 
West  South  Central  5.5%. 

A  decrease  of  2.7%  was  shown 
in  the  Mountain  states  of  the 
West,  but  the  Pacific  area  added 
1,284,115  persons  for  a  13.3%  in- 
crease. 

A  dozen  states  and  the  District 
of  Columbia  gained  in  civilian 
population,  the  District  showing 
the  greatest  increase  of  24.2%. 
Nevada  ranked  next  with  20.1%. 
California,  with  an  increase  of 
14.8%  was  third  and  Arizona 
fourth,  increasing  14.5%.  Califor- 
nia's increase  of  1,013,629  com- 
pares with  New  York's  decrease  of 
1,001,238. 

Other  states  showing  increased 
civilian  population   and   the  per- 

(Continued  on  page  26) 


Estimated  Civilian  Population,  Metropolitan  Counties 

Nov.  11,  1943 


METROPOLITAN  COUNTIES 


ESTIMATED  CIVILIAN 
POPULATION 


ESTIMATED  CHANGE, 
APRIL  1,  1940,  TO 
NOVEMBER  1,  1943 


November  1, 
1943 


April  1,  1940 


Number 


Percent 


Total  (137  areas)   68,267,003 

Akron  (Summit  Co.,  O.)   363,652 

Albany — Schenectady — Troy  (Albany,  Rensselaer,  and  Schenectady 

Cos.,  N.  Y.)   446,558 

Allentown — Bethlehem — Easton  (Lehigh  and  Northampton  Cos.,  Pa.)  332 ,921 

Altoona  (Blair  Co.,  Pa.)   126,001 

Amarillo  (Potter  Co.,  Tex.)   58,042 

Asheville  (Buncombe  Co.,  N.  C.)   97,423 

Atlanta  (De  Kalb  and  Fulton  Cos.,  Ga.)   486,362 

Atlantic  City  (Atlantic  Co.,  N.  J.)   107 , 491 

Augusta  (Richmond  Co.,  Ga.)   88,871 

Austin  (Travis  Co.,  Tex. )   106 , 152 

Baltimore  (Baltimore  city,  Anne  Arundel,  and  Baltimore  Cos.,  Md.).  1,207,436 

Beaumont— Port  Arthur  (Jefferson  Co.,  Tex.)   178,214 

Binghamton  (Broome  Co.,  N.  Y.)   164,443 

Birmingham  (Jefferson  Co.,  Ala. )   470 , 383 

Boston  (Essex,  Middlesex,  Norfolk,  Plymouth,  &  Suffolk  Cos.,  Mass.)  2,677,740 

Bridgeport  (Fairfield  Co.,  Conn.)   434,265 

Buffalo— Niagara  (Erie  and  Niagara  Cos.,  N.  Y.)   961,345 

Canton  (Stark  Co.,  O. )   247 , 668 

Cedar  Rapids  (Linn  Co.,  Ia.)   87,246 

Charleston,  S.  C,  (Charleston  Co.,  S.  C.)   161,819 

Charleston,  W.  Va.,  (Kanawha  Co.,  W.  Va.)   224,174 

Charlotte  (Mecklenburg  Co.,  N.  C.)   146,168 

Chattanooga  (Hamilton  Co.,  Tenn.;  Walker  Co.,  Ga.)   208,333 

Chicago  (Cook,  Du  Page,  &  Lake  Cos.,  111.;  Lake  Co.,  Ind.)   4,508,492 

Cincinnati  (Hamilton  Co.,  O.;  Dearborn  Co.,  Ind.;  Campbell  & 

Kenton  Cos.,  Ky.)   834,281 

Cleveland  (Cuyahoga  Co.,  O.)  :   1,228,803 

Columbia  (Richland  Co.,  S.  C.)   117,175 

Columbus,  Ga.,  (Muscogee  Co.,  Ga.;  Russell  Co.,  Ala.)   135,980 

Columbus,  O.,  (Franklin  Co.,  O.)   415,930 

Corpus  Christi  (Nueces  Co.,  Tex.)   113,403 

Dallas  (Dallas  Co.,  Tex.)   442,967 

Davenport  (Ia.) — Rock  Island — Moline  (111.)  (Scott  Co.,  Ia.;  Rock 

Island  Co.,  111.)   201,244 

Dayton  (Montgomery  Co.,  O.)   338 , 688 

Decatur  (Macon  Co.,  111.)   84,638 

Denver  (Arapahoe,  Denver,  &  Jefferson  Cos.,  Colo.)   405,274 

Des  Moines  (Polk  Co.,  Ia.)   188 , 572 

Detroit  (Macomb,  Oakland,  &  Wayne  Cos.,  Mich.)   2,612,115 

Duluth  (Minn.) — Superior  (Wis.)  (St.  Louis  Co.,  Minn.;  Douglas 

Co.,  Wis.)   228,716 

Durham  (Durham  Co.,  N.  C.)   80,481 

El  Paso  (El  Paso  Co.,  Tex.)   136 , 173 

Erie  (Erie  Co.,  Pa. )   185 , 179 

Evansville  (Vanderburgh  Co.,  Ind.;  Henderson  Co.,  Ky.)   179,995 

Fall  River— New  Bedford  (Bristol  Co.,  Mass.)   342,529 

Flint  (Genesee  Co.,  Mich. )   228 , 183 

Fort  Wayne  (Allen  Co.,  Ind.)   152 , 686 

Fort  Worth  (Tarrant  Co.,  Tex.)   267,856 

Fresno  (Fresno  Co.,  Calif. )   194 , 652 

Galveston  (Galveston  Co.,  Tex.)   94,314 

Grand  Rapids  (Kent  Co.,  Mich.)   231,381 

Hamilton— Middletown  (Butler  Co.,  O.)   123,344 

Harrisburg  (Dauphin  Co.,  Pa. )   173 , 677 

Hartford— New  Britain  (Hartford  &  Middlesex  Cos.,  Conn.)   532,921 

Houston  (Harris  Co.,  Tex.)   601,249 

Huntington  (W.  Va.)— Ashland  (Ky.)  (Cabell  Co.,  W.  Va.;  Boyd 

Co.,  Ky.;  Lawrence  Co.,  O.)   172,311 

Indianapolis  (Marion  Co.,  Ind.)   491,053 

Jackson  (Hines  Co.,  Miss.)   110,836 

Jacksonville  (Duval  Co.,  Fla.)   245 , 123 

Johnston  (Cambria  Co.,  Pa.)   187,384 

Kalamazoo  (Kalamazoo  Co.,  Mich.)   101,716 

Kansas  City  (Mo.) — Kansas  City  (Kans.)  (Jackson  Co.,  Mo.; 

Johnson  &  Wyandotte  Cos.,  Kans. )   670 , 575 

Knoxville  (Knox  Co.,  Tenn.)   195,516 

Lancaster  (Lancaster  Co.,  Pa.)   201,649 

Lansing  (Ingham  Co.,  Mich.)   135,958 

Lincoln  (Lancaster  Co.,  Nebr.)   92,795 

Little  Rock  (Pulaski  Co.,  Ark.)   165 , 771 

Los  Angeles  (Los  Angeles  &  Orange  Cos.,  Calif.)   3,292,050 

Louisville  (Jefferson  Co.,  Ky.;  Clark  &  Floyd  Cos.,  Ind.)   508,719 

Macon  (Bibb  Co.,  Ga.)   101,811 

Madison  (Dane  Co.,  Wis.)   135,232 

Manchester  (Hillsborough  Co.,  N.  H.)   136,039 

Memphis  (Shelby  Co.,  Tenn.)   378 , 108 

Miami  (Dade  Co.,  Fla.)   294,445 

Milwaukee  (Milwaukee  Co.,  Wis.)   762 , 105 

Minneapolis — St.  Paul  (Anoka,  Hennepin,  Ramsey,  &  Washington 

Cos.,  Minn.)   902,612 

Mobile  (Mobile  Co.,  Ala.)   227,763 

Montgomery  (Montgomery  Co.,  Ala.)   115,246 

Nashville  (Davidson  Co.,  Tenn.)   261,258 

New  Haven  (New  Haven  Co.,  Conn.)   477,763 

New  Orleans  (Jefferson  &  Orleans  Parishes,  La.)   584,181 

New  York — Northeastern  New  Jersey  (Bronx,  Kings,  Nassau,  New 

York,  Queens,  Richmond,  Rockland,  &  Westchester  Cos.,  N.  Y.; 

Bergen,  Essex,  Hudson,  Middlesex,  Monmouth,  Morris,  Passaic, 

&  Union  Cos.,  N.  J.)   10,703,374 

Norfolk — Portsmouth — Newport  News  (Hampton,  Newport  News, 

Norfolk,  Portsmouth,  &  South  Norfolk  cities;  &  Elizabeth  City, 

Norfolk,  Princess  Anne,  &  Warwick  Cos.,  Va.)   505,119 

Oklahoma  City  (Oklahoma  Co.,  Okla.)   256,559 

Omaha  (Nebr.) — Council  Bluffs  (Ia.)  (Douglas  Co.,  Nebr.; 

Pottawattamie  Co.,  Ia.)   302,527 

Peoria  (Peoria  &  Tazewell  Cos.,  111.)   199,525 

Philadelphia  (Delaware,  Montgomery,  &  Philadelphia  Cos.,  Pa.; 

Burlington,  Camden,  &  Gloucester  Cos.,  N.  J.)   3,002,565 

Phoenix  (Maricopa  Co.,  Ariz.)   206,095 

Pittsburgh  (Allegheny,  Fayette,  Washington,  &  Westmoreland  Cos.,  Pa.)  1,960,103 

Portland  (Me.)  (Cumberland  Co.,  Me.)   152,877 

Portland  (Ore.)  (Clackamas  &  Multnomah  Cos.,  Ore.)   511,229 

Providence  (Bristol,  Kent,  Newport,  &  Providence  Cos.,  R.  I.) .  .  .  .  659,319 

Pueblo  (Pueblo  Co.,  Colo.)   73,268 

(Continued  on  page 
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339,405 

465,500 
346,492 
140,358 
54,265 
108,755 
477,261 
124,037 
81,337 
111,053 

1,073,221 
145,296 
165,749 
459,930 

2,821,477 
418,384 
957,677 
234,887 
89 , 142 
117,694 
195,368 
151,826 
211,334 

4,574,692 

808,156 
1,216,859 
104,839 
111,269 
387,644 
92,644 
398,471 

197,673 
295,480 
84,693 
381,267 
194,575 
2,373,823 

253,986 
80,244 
125,868 
180,813 
157,766 
364,604 
227,944 
155,084 
225,521 
178,565 
79,798 
246,338 
120,249 
176,952 
506,188 
528,961 

190,102 
457,591 
107,273 
210,143 
213,459 
100,060 

656,225 
178,468 
212,504 
130,616 
100,585 
156,020 
2,913,758 
451,350 
83,783 
130,660 
144,888 
358,151 
267,739 
766,769 

924,433 
141,515 
111,428 
257,267 
484,316 
544,510 


11,524,018 


321,560 
244,159 

313,442 
211,736 

2,953,124 
186,193 

2,126,769 
143,686 
412,229 
676,389 

.  68,870 

26) 


+24,247 

-18,942 
-13,571 
-14,357 

+3,777 
-11,332 

+9,101 
-16,546 

+7,534 

-4,901 
+  134,215 
+32,918 

-1,306 
+  10,453 
-143,737 
+15,881 

+3,668 
+  12,781 

-1,896 
+44,125 
+28,806 

-5,658 

-3,001 
-66,200 

+26,125 
+11,944 
+  12,336 
+24,711 
+28,286 
+20,759 
+44,496 

+3,571 
+43,208 
-55 
+24,007 
-6,003 
+238,292 

-25,270 
+237 
+10,305 

+4,366 
+22,229 
-22,075 
+239 

-2,398 
+42,335 
+16,087 
+  14,516 
-14,957 

+3,095 

-3,275 
+26,733 
+72,288 

-17,791 
+33,462 

+3,563 
+34,980 
-26,075 

+  1,656 

+  14,350 
+17,048 
-10,855 
+5,342 
-7,790 
+9,751 
+378,292 
+57,369 
+  18,028 
+4,572 
-8,849 
+19,957 
+26,706 
-4,664 

-21,821 
+86,248 
+3,818 
+3,991 
-6,553 
+39,671 


-820,644 


+  183,559 
+12,400 

-10,915 
-12,211 

+49,441 
+  19,902 
-166,666 

+9,191 
+99,000 
-17,070 

+4,398 


+7.1 

-4.1 
-3.9 

-10.2 
+7.0 

-10.4 
+  1.9 

-13.3 
+9.3 
-4.4 

+12.5 

+22.7 
-0.8 
+2.3 
-5.1 
+3.8 
+0.4 
+  5.4 
-2.1 

+37.5 

+  14.7 
-3.7 
-1.4 
-1.4 

+3.2 
+  1.0 
+  11.8 
+22.2 
+7.3 
+22.4 
+11.2 

+  1.8 
+  14.6 
-0.1 
+6.3 
-3.1 
+10.0 

-9.9 
+0.3 
+8.2 
+2.4 

+  14.1 
-6.1 
+0.1 
-1.5 

+  18.8 
+9.0 

+  18.2 
-6.1 
+2.6 
-1.9 
-5.3 

+13.7 

-9.4 
+7.3 
+3.3 
+  16.6 
-12.2 
+  1.7 

+2.2 
+9.6 
-5.1 
+4.1 
-7.7 
+6.2 
+  13.0 
+  12.7 
+21.5 
+3.5 
-6.1 
+5.6 
+  10.0 
-0.6 

-2.4 
+60.9 
+3.4 
+  1.6 
-1.4 
+7.3 


-7.1 


+57.1 
+5.1 

-3.5 
-5.8 

+1.7 
+  10.7 
-7.8 
+6.4 
+24.0 
-2.5 
+6.4 


Total 
population, 
April  1, 
1940 


66,976,482 


339 

465 
346 
140 
54 
108 
479 
124 
81 
111 

1,083 
145 
165 
459 

2,824 
418 
958 
234 
89 
121 
195 
151 
211 

4,581 

810 
1,217 
104 
111 
388 
92 
398 

198 
295 
84 
385 
195 
2,377 

254 
80 
131 
180 
157 
364 
227 
155 
225 
178 
81 
246 
120 
177 
506 
528 

190 
460 
107 
210 
213 
100 

656 
178 
212 
130 
100 
156 
2,916 
451 
83 
130 
144 
358 
267 
766 

927 
141 
114 
257 
484 
544 


11,550,332 


343,423 
244,159 

314,318 
211,736 

2,956,296 
186,193 

2,126,801 
146,000 
412,229 
680,853 
68,870 
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Radio  Lauded  for  War  Bond  Activity 


Gamble  Notes  Ingenuity 
And  Generosity  of 
Broadcasters 

"RADIO'S  contribution  toward  the 
success  of  the  Fourth  War  Loan 
Drive  has  been  without  measure", 
Ted  R.  Gamble,  national  director 
of  the  Treasury  War  Finance  Di- 
vision, told  BR  3ADCASTING  last 
week.  "The  spirit  in  which  the 
stations,  networks,  radio  talent  and 
agencies  undertook  their  job,  par- 
ticipating more  directly  than  ever 
before  in  actual  Bond  sales  pro- 
motion, has  been  especially  gratify- 
ing", Mr.  Gamble  stated. 

Expressing  appreciation  to 
broadcasters  on  behalf  of  the  War 
Finance  Division,  Mr.  Gamble  said 
that  during  this  past  War  Loan, 
local  stations,  regional  and  national 


networks  have  successfully 
planned  and  broadcast  on  their  own 
initiative  and  in  conjunction  with 
various  civic  and  local  organiza- 
tions, extensive  Bond  promotion 
activities,  rallies  and  special  cam- 
paigns in  addition  to  the  vast 
amounts  of  material  which  the 
Treasury  has  offered,  individually 
and  through  the  OWL 

Special  Emphasis 
Air  time,  less  curtailed  or  re- 
stricted through  necessary  war- 
time measures  than  the  facilities 
of  other  media,  has  been  freely  of- 
fered labor  and  industrial  organi- 
zations, religious  groups,  fraternal 
organizations  and  others,  including 
local  and  state  War  Finance  com- 
mittees, for  their  use  in  present- 
ing War  Bond  programs  of  inter- 
est and  service  to  the  public,  the 
WFD  chief  said. 


It  was  stated  that  it  will  be  some 
time  before  the  millions  of  indi- 
vidual bond  sales  can  be  compiled 
and  the  figures  totaled  to  show  the 
exact  contribution  effected  by  any 
group  in  terms  of  dollars  and 
cents,  but  it  is  most  evident  that 
radio  "ranks  high  on  the  Fourth 
Loan  honor  role". 

Philip  H.  Cohen,  chief  of  the 
Domestic  Radio  Bureau  of  the 
OWI,  in  a  telegram  to  the  agencies 
representing  20  leading  network 
programs  requesting  special  Fourth 
Loan  messages  on  the  final  day  of 
the  drive,  stated,  "Commercial  ra- 
dio programs  have  done  an  out- 
standing job  in  the  Fourth  War 
Loan  Drive."  It  was  asked  that 
the  message  be  used  on  at  least  one 
big  audience  program  each  hour 
in  the  9  a.m.-ll  p.m.  period.  The 
20  programs  chosen  represented  a 


total  of  250,000,000  listener  im- 
pressions. 

Secretary  of  the  Treasury  Mor- 
genthau  likewise  asked  stations 
that  Feb.  14  be  set  aside  "as  a  day 
dedicated  to  the  honored  dead  of 
your  town",  and  thanked  stations 
for  their   "splendid  cooperation". 

In  Washington  Feb.  15  at  a  testi- 
monial dinner  tendered  by  the 
American  Hotel  Assn.  and  CBS  for 
700  volunteer  workers,  Daniel  W. 
Bell,  Undersecretary  of  the  Treas- 
ury, announced  that  the  nation 
had  gone  "over  the  top"  with  $14,- 
191,000,000  in  bonds  sold.  The  Dis- 
trict passed  its  goal  of  $95,000,000 
by  $263,168.  From  10:00-10:30  p.m. 
that  evening  WTOP  staged  a 
dramatization  of  the  landing  at 
Tarawa  titled  Tarawa  Was  Tough, 
starring  Lt.  (j.g.)  Eddie  Albert, 
former  motion  picture  actor,  who 
had  participated  in  the  landing. 
The  broadcast  was  aired  over  the 
entire  CBS  Network  and  was  pro- 
duced by  the  well  known  W.  N. 
Robeson. 

Philadelphia  broadcast  of  Philco's 
Radio  Hall  of  Fame  on  the  Blue, 
Feb.  13,  raised  $7,415,000,  while 
G-E's  All-Girl  Orchestra  on  NBC 
brought  $4,000,000  at  a  Cleveland 
rally  Feb.  6.  Final  figure  for  Ralph 
Edwards  Southern  tour  of  NBC's 
Truth  or  Consequences  stood  at 
$7,374,990,  more  than  $2,000,000 
over  the  original  quota.  First  three 
of  the  five  Victory  Auctions  con- 
ducted by  Dave  Elman  from  WOR 
New  York  and  heard  on  Mutual, 
netted  $3,134,000. 

By  Friday,  Feb.  12,  the  NBC- 
Boy  Scout  "Mop-Up"  campaign 
had  corraled  some  $62,856,164  in 
bonds,  with  $45,000,000  coming 
from  a  Buffalo  banker  in  behalf 
of  the  savings  banks  of  New  York 
in  response  to  a  plea  by  Bob  Burns 
on  The  Arkansas  Traveler,  and  a 
$1,000,000  purchase  coming  from 
Ezra  F.  Hershey,  of  the  Hershey, 
Pa.  Chocolate  Manufacturer.  Ra- 
dio friends  of  Fibber  McGee  and 
Molly,  heard  on  NBC  came  fourth 
with  over  $1,000,000. 

New  York  Report 

The  CBS-WABC  New  York  se- 
ries of  Night  Clubs  for  Victory 
Shows,  which  concluded  Feb.  13 
at  the  Pennsylvania,  added  over 
$8,000,000  to  the  CBS  total. 

A  variety  of  approaches  met 
with  success  locally  in  New  York. 
WMCA  got  unusual  response  from 
a  U.  S.  Marine  Corps  transcrip- 
tion of  the  voices  of  men  at  Guadal- 
canal and  the  Russel  Islands, 
around  which  war  bond  pleas 
were  built.  Pledge  to  match  listen- 
ers purchases  with  $100  bond  pur- 
chases by  the  station  itself  took 
WMCA's  own  bond  purchases  up 
to  the  $150,000  mark  in  several 
days.  Total  pledges  from  listeners 
are  estimated  at  more  than  $1,000,- 
000. 

WOV  New  York  found  success 
by  using  topical  appeals  tying  in 
with  Allied  action  on  Italian  soil. 
War  bond  sales  increased  30% 
over  those  of  the  Third  War  Loan 
Drive,  it  was  said.  By  the  first  of 
(Continued  on  page  26) 


OPEN  LETTER 

to  guys  who  sell  radio  time 


Selling  time  is  my  business,  too.  At  least  it  is  along  with  a  little  chore  I've 
got  to  do  for  Uncle  Sam  before  very  long.  And,  like  all  of  you,  I've  waded  through 
the  usual  syndicated  show  folios,  and  seen  plenty  of  ads  about  programs.  Most 
have  left  me  cold. 

But  6  years  ago  I  came  across  a  honey  and  sold  it  to  The  Gunther  Brewing 
Company  of  Baltimore.  It's  the  "Quiz  of  Two  Cities" — and  it's  never  been  off  the 
air  since. 

Maybe  you've  heard  about  the  "Quiz  of  Two  Cities."  The  Noxzema  Chemical 
Co.  used  it  all  over  the  country  for  5  years  and  it  sold  plenty,  pulled  plenty  of 
mail,  and  in  just  about  every  case  had  a  Hooper  that  compares  favorably  with  the 
best  network  shows.  It's  really  dynamite  where  there's  the  slightest  bit  of  rivalry 
between  two  cities,  or  even  boroughs  or  counties.  It  builds  up  and  gets  hotter 
from  the  first  show  on,  because  it's  based  on  a  "natural" — civic  pride,  and  the  very 
human  desire  to  see  the  other  fellow  "get  beat." 

So  line  up  an  advertiser  with  distribution  in  your  town  and  some  other  town 
not  too  far  away.  Then  drop  me  a  line  and  I'll  tell  you  more  about  the  "Quiz  of 
Two  Cities"  and  how  you  can  get  exclusive  rights  to  it  in  your  market. 

You  can  take  my  word  for  it,  your  advertiser  and  your  station  will  have  a 
show  that  stacks  up  with  the  best  of  them.  And  you'll  have  yourself  a  sale  for  a 
long  time  to  come. 

Let's  hear  from  you. 


an 


1118  Bryn  Mawr  Road 
BALTIMORE,  MD. 


Page  24  •  February  21,  1944 


BROADCASTING  •  Broadcast  Advertising 


EeIions~ot  rosT-war 
Survey  at  Albert  Lea 
Told  New  York  Forum 


MS*''        ■  * 


*Bi'  »««'|(«»« 


>1V  » 


5 


i 


As* 


LISTENERS  AND  THEIR  HABITS 

WGAR-WJR  Executives'  Survey  Covers  16  Cities; 
 Wartime  Service  at  High  Standard  


Radio  Lauded  for  Bond  Sales 


(Continued  from  page  2U) 


A  HIGHER  standard  of  service 
was  found  to  be  the  outstanding 
point  observed  by  executives  and 
department  heads  of  WGAR  Cleve- 
land and  WJR  Detroit,  (the  G.  A. 
Richards'  stations)  after  a  recent 
junket  through  the  East  and  Mid- 
west to  survey  the  operations  of 
75  stations  in  16  cities.  Paired  off 
in  teams  of  two,  WGAR  and  WJR 
representatives  spent  two  to  three 
days  in  each  of  the  cities. 

In  commenting  on  the  trip,  J.  F. 
Patt,  vice-president  and  general 
manager  of  WGAR  said:  "Some- 
times we  stay  so  close  to  our  own 
sphere  of  operations  that  we  miss 
out  on  a  lot  of  good  ideas  and  prac- 
tices." 

Newscasts  Popular 

Mr.  Patt  said  there  was  a  tend- 
ency toward  "program  stabiliza- 
tion", i.e.,  listeners  are  acknowl- 
edged to  have  formed  listening 
habits,  and  they  like  to  know  that 
when  they  tune  in  a  station,  at  a 
certain  time,  they  will  hear-  a  cer- 
tain program.  Regarding  program 
popularity,  news  was  found  to  be 
one  of  any  station's  strongest  local 
services.  The  stations  covered  aver- 
aged 10  local  newscasts  a  day,  with 
most  of  them  sold  to  local  sponsors. 

Most  cities  reported  success  in 


selling,  and  keeping  sold,  retail  de- 
partment stores.  The  types  of  pro- 
grams they  sponsor  are  so  varied 
that  no  conclusion  can  be  reached 
as  to  the  perfect  department  store 
program. 

War  effort  features  were  usually 
found  concentrated  in  regularly  es- 
tablished studio  shows  of  a  variety 
nature  with  a  good  deal  of  atten- 
tion given  to  soldier-sailor  shows, 
either  from  the  studio  or  from  a 
nearby  camp  or  base. 

Not  many  stations  were  found 
which  deemed  it  desirable  to  devote 
as  much  effort  to  station  and  pro- 
gram promotion  as  they  did  be- 
fore the  war.  Virtually  all  sta- 
tions sent  out  letters  to  the  trade, 
while  a  few  still  call  on  the  trade 
in  person,  several  others  use  car 
cards  and  billboards,  while  a  con- 
siderable number  were  found  which 
use  newspaper  space. 

With  reference  to  FM,  television 
and  facsimile,  the  analysis  showed 
that  stations  are  not  sure  of  the 
steps  they  will  take,  but  are  of 
course  watching  technical  and 
regulatory  phases  carefully. 

The  survey  by  WJR-WGAR  ex- 
ecutives covered  Des  Moines,  St. 
Louis,  Kansas  City,  Milwaukee, 
Indianapolis,  Toledo,  Detroit, 
Rochester,  Syracuse,  Schenectady, 


last  week  WNEW  New  York  had 
sold  $350,000,  with  the  greatest 
response  occurring  when  valuables 
were  given  away  in  return  for 
bond  purchases. 

Valentine  Party 

1  KVOR  Colorado  Springs  sold 
more  than  $350,500  in  bonds  dur- 
ing a  six  hour  auction  on  Feb.  3, 
topping  a  similar  auction  held  by 
the  station  during  the  Third  Loan 
by  $75,000.  Everything  from  a  bag 
of  peanuts  to  a  deodorized  skunk 
was  offered  successfully  on  the 
KVOR  auction  block.  Over  $42,000 
in  bonds  were  sold  during  a  25 
minute  auction  broadcast  by  KOA 
Denver  and  sponsored  by  the  Den- 
ver Toastmasters  Club.  Such  fan- 
tastic things  as  the  navigation 
rights  to  a  local  creek  were  granted 
purchasers  along  with  an  ornate 
bill  of  sale. 

Such  services  as  having  the  chief 
of  police  mind  your  baby  for  a 
night,  or  the  president  of  the 
chamber  of  commerce  mowing  your 
lawn  were  sold  for  war  bonds  to 
citizens  in  the  KGO  San  Francisco 


Boston,  Providence,  Hartford, 
Philadelphia,  Baltimore,  Washing- 
ton and  Cincinnati.  The  men  re- 
turned impressed  by  the  serious 
thought  being  given  by  stations, 
to  the  problem  of  public  service. 


{Continued  from  page  22) 


METROPOLITAN  COUNTIES 


ESTIMATED  CIVILIAN 
POPULATION 


ESTIMATED  CHANGE, 
APRIL  1,  1940,  TO 
NOVEMBER  1,  1943 


November  1, 
1943 


April  1,  1940 


Total 
population, 
April  1, 
1940 


Number 


Percent 


Racine— Kenosha  (Kenosha  &  Racine  Cos.,  Wis.)   154,167  157,470  -3,303  -2.1  157,552 

Reading  (Berks  Co.,  Pa.)   223,095  241,884  -18,789  -7.8  241,884 

Richmond  (Richmond  city,  Henrico  Co.,  Va.)   252,777  235,002  +17,775  +7.6  235,002 

Roanoke  (Roanoke  city,  Roanoke  Co.,  Va.)   104,808  112,184  -7,376  -6.6  112,184 

Rochester  (Monroe  Co.,  N.  Y.)   418,655  438,188  —19,533  —4.5  438,230 

Rockford  (Winnebago  Co.,  III.)   126,110  121,115  +4,995  +4.1  121,178 

Sacramento  (Sacramento  Co.,  Calif.)   188,168  169,770  +18,398  +10.8  170,333 

Saginaw-Bay  City  (Bay  &  Saginaw  Cos.,  Mich.)   206,551  205,449  +1,102  +0.5  205,449 

St.  Joseph  (Buchanan  Co.,  Mo.)   79,960  94,067  -14,107  -15.0  94,067 

St.  Louis  (St.  Louis  city,  &  St.  Charles  &  St.  Louis  Cos.,  Mo.;  Madison 

&  St.  Clair  Cos.,  111.)   1,485,868  1,429,443  +56,425  +3.9  1,432,088 

Salt  Lake  City  (Salt  Lake  Co.,  Utah)   230,447  211,085  +19,362  +9.2  211,623 

San  Antonio  (Bexar  Co.,  Tex.)   364,275  315,800  +48,475  +15.3  338,176 

San  Diego  (San  Diego  Co.,  Calif.)   394,569  276,079  +118,490  +42.9  289,348 

San  Francisco — Oakland  (Alameda,  Contra  Costa,  Marin,  San 

Francisco,  San  Mateo  &  Solano  Cos.,  Calif.)   1,822,984  1,447,378  +375,606  +26.0  1,461,804 

San  Jose  (Santa  Clara  Co.,  Calif.)   191,811  172,301  +19,510  +11.3  174,949 

Savannah  (Chatham  Co.,  Ga.)   150,111  116,412  +33,699  +28.9  117,970 

Scranton— Wilkes-Barre  (Lackawanna  &  Luzerne  Cos.,  Pa.)   584,282  742,761  -158,479  -21.3  742,761 

Seattle  (King  Co.,  Wash.)   594,793  503,353  +91,440  +18.2  504,980 

Shreveport  (Caddo  Parish,  La.)   139,693  150,203  -10,510  -7.0  150,203 

Sioux  City  (Woodbury  Co.,  Ia.)   89,736  103,627  -13,891  -13.4  103,627 

South  Bend  (St.  Joseph  Co.,  Ind.)   173,111  161,823  +11,288  +7.0  161,823 

Spokane  (Spokane  Co.,  Wash.)   172,352  162,620  +9,732  +6.0  164,652 

Springfield  (111.)  (Sangamon  Co.,  111.)   113,393  117,912  -4,519  -3.8  117,912 

Springfield  (Mo.)  (Greene  Co.,  Mo.)   85,256  90,541  -5,285  .-5.8  90,541 

Springfield  (O.)  (Clark  Co.,  O.)   100,466  95,647  +4,819  +5.0  95,647 

Springfield  (Mass.)— Holyoke  (Hampden  &  Hampshire  Cos.,  Mass.)  392,640  404,509  -11,869  -2.9  404,568 

Stockton  (San  Joaquin  Co.,  Calif.)   151,805  134,207  +17,598  +13.1  134,207 

Syracuse  (Onondaga  Co.,  N.  Y.)   283,237  295,108  -11,871  -4.0  295,108 

Tacoma  (Pierce  Co.,  Wash.)   208,991  173,262  +35,729  +20.6  182,081 

Tampa— St.  Petersburg  (Hillsborough  &  Pinellas  Cos.,  Fla.)   301,412  272,000  +  29,412  +10.8  272,000 

Terre  Haute  (Vigo  Co.,  Ind.)   90,633  99,709  -9,076  -9.1  99,709 

Toledo  (Lucas  Co.,  O.)   336,396  344,333  -7,937  -2.3  344,333 

Topeka  (Shawnee  Co.,  Kans.)   84,765  91,247  -6,482  -7.1  91,247 

Trenton  (Mercer  Co.,  N.  J.)   196,424  197,318  -894  -0.5  197,318 

Tulsa  (Tulsa  Co.,  Okla.)   213,200  193,363  +19,837  +10.3  193,363 

Utica— Rome  (Herkimer  &  Oneida  Cos.,  N.  Y.)   258,433  263,163  -4,730  -1.8  263,163 

Waco  (McLennan  Co.,  Tex.)   103,185  101,898  +1,287  +1.3  101,898 

Washington  D.  C.  (District  of  Columbia;  Montgomery  &  Prince 

Georges  Cos.,  Md.;  Alexandria  city  &  Arlington  Co.,  Va.)   1,175,384  919,632  +255,752  +27.8  927,056 

Waterloo  (Black  Hawk  Co.,  Ia.)   75,979  79,946  -3,967  -5.0  79,946 

Wheeling  (Brooke,  Marshall,  &  Ohio  Cos.,  W.  Va.;  Belmont  Co.,  O.).  204,373  234,431  -30,058  -12.8  234,431 

Wichita  (Sedgewick  Co.,  Kans.)   194,945  143,311  +51,634  +36.0  143,311 

Wilmington  (New  Castle  Co.,  Del.)   189,532  178,483  +11,049  +6.2  179,562 

Winston— Salem  (Forsyth  Co.,  N.  C.)   109,847  126,475  -16,628  -13.1  126,475 

Worcester  (Worcester  Co.,  Mass.)   472,224  503,481  -31,257  -6.2  504,470 

York  (York  Co.,  Pa.)   170,363  177,971  -7,608  -4.3  178,022 

Youngstown  (Mahoning  &  Trumbull  Cos.,  O.)   361,613  372,566  -10,953  -2.9  372,566 


area  on  KGO-Hotel  Claremont 
Bond  Day  held  on  Feb.  10.  Special 
broadcasts  and  promotion  featured 
activities  of  the  day.  The  Hunting- 
ton (W.  Va.)  Retail  Merchants  in 
cooperation  with  WSAZ  Hunting- 
ton on  the  evening  of  Feb.  1  pre- 
sented a  bond  auction  and  totaled 
more  than  $102,250  in  bond  sales. 

WAAB  Worcester,  Mass.,  on 
Feb.  10  broadcast  the  second  por- 
tion of  an  hour  war  bond  rally 
sponsored  by  Worcester  retailers, 
held  on  the  steps  of  the  Worcester 
City  Hall. 

Million  Dollar  Valentine  party 
was  broadcast  from  the  Boulevard 
Room  of  the  Hotel  Stevens,  Chi- 
cago, by  WBBM  Chicago,  in  the 
interest  of  the  Fourth  Loan.  Party 
was  presented  by  the  chefs  and 
head-waiters  of  twenty-two  leading 
Chicago  hotels,  clubs  and  restaur- 
ants with  the  compliments  of  the 
Stevens.  Admission  was  $1,000 
War  Bond  per  plate.  Entertain- 
ment on  the  fifty-five  minute  broad- 
cast included  music  by  Bernie 
Cummins  and  his  orchestra.  Guy 
Wallace  of  the  WBBM  staff  acted 
as  master  of  ceremonies,  assisted 
by  various  celebraties.  A  trio  of 
famous  Chicago  chefs  —  Henry 
Wagner  of  the  Stevens  Hotel, 
Pierre  Meuniere  of  the  Union 
League  Club  and  Rudolph  Meyer 
of  the  Bismark — contributed  their 
views  on  food  and  rationing  prob- 
lems to  the  radio  program.  Listen- 
ers who  purchased  war  bonds  by 
telephone  received  recipes  of  the 
chefs'  favorite  dishes. 

Governor  Raymond  E.  Baldwin 
of  Connecticut  on  Feb.  14  was  pres- 
ent at  WTIC  Hartford  to  accept 
bond  sales  in  person  and  over  the 
phone  from  WTIC  listeners.  Sales 
totaled  more  than  $1,095,900.  The 
governor  made  various  radio  ap- 
peals during  the  day  and  received 
over  1000  phone  calls. 


Population  Shift 

(Continued  from  page  22) 

centage  of  increases  include:  Con- 
necticut 2.4;  Michigan  2.4;  Dela- 
ware 3.1;  Maryland  9.8;  Virginia 
4.8;  Florida  6.4;  Utah  6.2;  Wash- 
ington 10.8;  Oregon  7.8. 

Most  of  the  counties  in  the  U.  S. 
lost  civilian  population  due,  the 
Census  Bureau  pointed  out,  to  in- 
ductions into  military  service  and 
migration  of  civilians  to  war  activ- 
ity areas.  Metropolitan  counties 
and  county  groups  which  gained  in 
civilian  population  had  a  total  in- 
crease of  more  than  3,800,000. 


CJKL  Kirkland  Lake,  Ont.,  has 
erected  a  glass-covered  bulletin  board 
in  front  of  the  office  building  ia  which 
the  studios  are  located,  listing  the 
names  of  announcers  opposite  various 
shows  on  which  they  are  heard. 
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problem: 

method: 


nation-wide  promotion  for  the 
nation's  favorite  programs . . . 


mtouBotlweb*5'*   


19  I  cities^  total  poP^on 
of  17,652,995 


UB  C  parade  of  stars 


m.  353 112  newspaper  impressions 

'  «™\R7  lines  of  advertising  space 
972'3297  SUents  pubUshed 
'259  leading  newspapers  used 
40660,692  aggregate  circulat»on_  __ 


19*990  lines  of  news  space 

circulation  of  9,39 


26  separate  mail  pieces 

a  total  circulation  of  601,185 


33  movie  trailers 

65  lsh0,ed  in  U2  theatres  for 
a  L  of  1390  davs  to 

audiences  totaling  7,160,0UU 


result  ? 


this  way  please-* 


Paul  Porter  Takes  Over  New  Position 
As  Democratic  Public  Relations  Chief 


PAUL  A.  PORTER,  former  CBS 
Washington  official,  formally  took 
over  his  new  post  as  public  rela- 
tions director  of  the  Democratic 
National  Committee  last  Friday 
and  announced  he  would  complete 
his  organization,  including  appoint- 
ment of  a  radio  director,  within  a 
fortnight. 

Mr.  Porter,  who  is  39,  resigned  as 
first  assistant  to  Economic  Stabi- 
lization Director  Vinson  last  week 
after  having  been  drafted  for  the 
committee  post  by  Robert  E.  Han- 
negan,  recently  appointed  chair- 
man. Mr.  Porter  first  had  stated 
he  was  "not  available"  for  the  as- 
signment [Broadcasting,  Feb.  14]. 
It  is  believed  high  Administration 
officials  induced  him  to  accept  the 
assignment  for  the  duration  of 
the  Presidential  campaign. 

In  his  new  post,  Mr.  Porter  suc- 
ceeds the  veteran  Charles  Michel- 
son,  who  piloted  publicity  during 
the  last  three  Roosevelt  campaigns. 
Mr.  Michelson,  however,  will  be 
available  as  an  adviser.  Himself 
experienced  in  radio  by  virtue  of 
five  years'  service  as  CBS  Wash- 
ington counsel  and  second  in  com- 
mand under  Vice-President  Harry 
C.  Butcher  (now  a  Naval  com- 
mander and  aide  to  Gen.  Eisen- 
hower), Mr.  Porter  is  expected  to 
emphasize  radio  in  the  national 
elections.  He  has  several  prospec- 
tive appointees  for  the  radio  di- 
rectorship, but  will  not  reach  a  de- 
cision until  he  acquaints  himself 
with  the  operation.  Committee 
headquarters  are  in  the  Mayflower 
Hotel. 

Mr.  Porter  came  to  Washington 
in  1934  as  publicity  director  of  the 
Agricultural  Adjustment  Admin- 
istration under  Vice  -  President 
Wallace,  then  Secretary  of  Agri- 
culture. He  joined  CBS  in  1937  as 
Washington  attorney.  In  latter 
1940  he  took  a  three-month  leave  of 
absence  to  assist  Chester  Davis,  on 
the  National  Defense  Council.  The 
following  year,  he  was  loaned  to 
the  Government  again  for  a  one- 
month  tenure  to  consult  with 
British  labor  and  industrial  lead- 
ers who  toured  war  plants  in  this 
country. 

In  March  1942  he  resigned  from 
CBS  to  become  assistant  adminis- 

Cocilana  Sponsors 

COCILANA  Inc.,  Brooklyn,  spon- 
sor of  broadcasts  of  collegiate  bas- 
ketball games  on  WINS  New  York 
Dec.  14-March  8,  has  signed  for 
exclusive  sponsorship  of  an  addi- 
tional series  of  seven  post-season 
play-offs,  March  16-28.  Games  are 
broadcast  from  Madison  Square 
Garden  from  9:45  p.m.  to  conclu- 
sion. Agency  for  Cocilana,  which 
also  used  the  Yankee  Network  and 
20  other  stations  for  Cough  Nips, 
is  Al  Paul  Lefton  Co.,  New  York. 


trator  of  OPA  in  charge  of  rent 
control — an  assignment  that  won 
the  praise  of  Congress  while  OPA 
was  being  lambasted  on  other 
fronts.  Last  year  he  joined  Justice 
Vinson  in  the  Economic  Stabiliza- 
tion post.  He  is  a  native  of  Ken- 
tucky and  was  a  newspaperman 
and  lawyer  in  Kentucky  and  Geor- 
gia before  joining  CBS.  He  is  mar- 
ried and  has  two  children. 


Chesterfield  Change 

LIGGETT  &  MYERS  Tobacco  Co., 
New  York,  is  dropping  the  Harry 
James  music  series  on  CBS,  and  is 
replacing  it  with  John  Nesbitt's 
Passing  Parade,  on  March  26.  Mr. 
Nesbitt's  story-telling  series,  simi- 
lar to  his  film  feature,  will  be  heard 
for  Chesterfield  on  the  full  CBS 
network,  Tuesday  through  Thurs- 
day, 7 : 15-7: 30  p.m.  Mr.  Nesbitt  had 
been  considered  for  the  new  West- 
inghouse  program  on  Blue,  but 
Newell-Emmet  Co.,  New  York, 
agency  for  L&M,  had  an  option  on 
his  services. 


FM  STATION  APPLICATIONS 


BLUE  Network  announces  that  The 
Green  Hornet,  mystery  series,  is  now 
available  for  local  sponsorship  on  a 
cooperative  basis.  The  program  is 
heard  Saturday  10:30-11  p.m. 


FCC  RECORDS  as  of  Feb.  14  dis-  9  outstanding  construction  per- 
closed  a  total  of  78  applications        ..      „  „ 

pending  for  new  FM  broadcast  mitS-  FollowmS  pending  applica- 
stations.  Commission  records  show  tions  showing  frequency  requested 
42  FM  stations  licensed,  along  with     and  service  area  in  square  miles : 

,  Frequency  Service  Area 

Applicant  and  Location  (Kc.)  (Square  Miles) 

Amarillo  Broadcasting  Corp.,  Amarillo,  Tex.  (KFDA)   45,100  5  600 

American  Broadcasting  Corp.,  Lexington,  Ky.  (WLAP)   45^100  6  300 

American  Network,  New  York   47,900  8  840 

E.  Anthony  &  Sons  Inc.,  New  Bedford,  Mass.  (WNBH).  .  .  .  45,700  1787 

Earle  C.  Anthony  Inc.,  Los  Angeles,  Cal.  (KFI-KECA)   43,700  34  000 

Ashbacker  Radio  Corp.,  Muskegon,  Mich.  (WKBZ)   45,700  2  290 

Ashland  Broadcasting  Co.,  Ashland,  Ky.  (WCMI)   46,100  4  160 

The  Baltimore  Radio  Show,  Baltimore,  Md.  (WFBR)   45,900  5  500 

Capital  Broadcasting  Co.,  Washington,  D.  C.  (WWDC).  .  .  .  46^700  Not  specified 

Capitol  Broadcasting  Corp.,  Indianapolis,  Ind.  (WISH)   48,700  14  120 

Central  New  York  Broadcasting  Corp.,  Syracuse  (WSYR) .  .  46 , 300  6  \ 800 

Chicago  Federation  of  Labor,  Chicago  (WCFL)   47,900  10  800 

CBS,  Hollywood   43,100  34^000 

CBS,  Boston   43,500  20,200 

CBS,  St.  Louis   45,900  13,400 

Constitution  Publishing  Co.,  Atlanta   45,300  7,380 

Courier-Journal  and  Louisville  Times  Co.,  Louisville  (WHAS)  45,700  13  200 

Debs  Memorial  Radio  Fund,  New  York  (WEVD)   48,700  8^600 

Durham  Radio  Corp.,  Durham,  N.  C.  (WDNC)                      Not  specified  Not  specified 

Evening  Star  Broadcasting  Co.,  Washington,  D.  C.  (WMAL)  47,100  5  600 

Federated  Publications,  Battle  Creek,  Mich.  (WELL)   48 , 100  4 '  100 

Frequency  Broadcasting  Corp.,  Brooklyn   43 , 700  14 , 400 

Gibraltar  Service  Corp.,  Philadelphia   46 , 100  9 , 318 

Globe-Democrat  Publishing  Co.,  St.  Louis   44,700  13,083 

Greater  New  York  Broadcasting  Corp.,  New  York  (WNEW)  48,700  8,500 

Green  Bay  Newspaper  Co.,  Green  Bay,  Wis                           Not  specified  Not  specified 

Hawley  Broadcasting  Co.,  Reading,  Pa   46,500  4,275 

Hildreth  &  Rogers  Co.,  Lawrence,  Mass.  (WLAW)   44,900  2,970 

James  F.  Hopkins  Inc.,  Detroit  (WJBK)   46 , 500  6 , 790 

Houston  Printing  Corp.,  Houston  (KPRC)   46,500  10,500 

Indianapolis  Broadcasting  Inc.,  Indianapolis  (WIRE)   45,300  13,640 

King-Trendle  Broadcasting  Corp.,  Detroit  (WXYZ)   47,300  6,750 

King-Trendle  Broadcasting  Corp.,  Grand  Rapids,  Mich. 

(WOOD)   46,900  5,300 

KLZ  Broadcasting  Co.,  Denver   43,500  31,400 

KRIC  Inc.,  Beaumont,  Tex.  (KRIC )   43 , 100  6 , 650 

Don  Lee  Broadcasting  System.  San  Francisco  (KFRC)   43,500  18,050 

John  J.  Laux,  Richard  Teitlebaum,  Myer  Wiesenthal,  Alex 

Teitlebaum,  Louis  Berkman,  Jack  N.  Berkman,  Charles 

C.  Swaringen,  Joseph  Troasch  and  John  L.  Meridan, 

partners,  d/b  as  Liberty  Broadcasting  Co.,  Pittsburgh .  .    Not  specified  Not  specified 

Matheson  Radio  Co.,  Boston  (WHDH)   47,700  3,600 

Mercer  Broadcasting  Co.,  Ewing  Township,  N.J   49 , 900  3 , 200 

NBC,  Chicago  (WMAQ)   46,300  10,800 

NBC,  New  York  (WEAF)   45 , 100  8 , 500 

New  Jersey  Broadcasting  Corp.,  Newark,  Jersey  City,  N.  J. 

(WHOM)   49,100  6,200 

New  York  Times  Co.,  New  York   45 , 500  8 , 250 

News  Syndicate  Co.,  New  York   47 , 900  8 , 500 

North  Jersey  Broadcasting  Co.,  Paterson,  N.  J.  (WPAT)   49,900  4,928 

Oak  Park  Realty  and  Amusement  Co.,  Chicago   47 , 900  10 , 800 

Outlet  Co.,  Providence,  R.  I.  (WJAR)   48 , 500  7 , 520 

Piedmont  Publishing  Co.,  Winston-Salem,  N.  C.  (WSJS)   46,700  4,600 

Pittsburgh  Radio  Supply  House,  Pittsburgh  (WJAS )   46 , 500  8 , 400 

Plaza  Court  Broadcasting  Co.,  Oklahoma  City  (KOCY) .  .  .  .    Not  specified  15,394 

Portland  Broadcasting  System,  Portland,  Me.  (WGAN) ....  47,100  3,980 

Pulitzer  Publishing  Co.,  St.  Louis  (KSD)   45,500  13,391 

Radio  Voice  of  New  Hampshire,  Manchester,  N.  H.  (WMUR)  43 , 500  31 , 630 

Herman  Radner,  Dearborn,  Mich   49,500  Not  specified 

Rockford  Broadcasters,  Rockford,  111.  (WROK)   45 , 100  6 , 000 

Rock  Island  Broadcasting  Co.,  Rock  Island,  111.  (WHBF)  .  .  44,500  3,000 

J.  E.  Rodman,  Fresno,  Cal.  (KFRE)   44,100  24,752 

St.  Louis  University,  St.  Louis  (WEW)   44,300  13,500 

Southland  Industries,  San  Antonio  (WOAI)   44,500  16,500 

Spartanburg  Advertising  Co.,  Spartanburg,  S.  C. 

(WORD-WSPA)   43,500  26,600 

Standard  Broadcasting  Co.,  Los  Angeles  (KFVD )   45 , 300  7 , 000 

Star-Times  Publishing  Co.,  St.  Louis  (KXOK)   44 , 700  12 , 480 

Sun  Co.  of  San  Bernardino,  Cal.,  San  Barnardino   44,100  17,101 

Telegraph  Herald,  Dubuque,  la.  (KDTH )   46 , 500  8 , 060 

Times  Herald  Co.,  Port  Huron,  Mich   47,700  5,600 

United  Broadcasting  Co.,  Cleveland  (WHK-WCLE )   48 , 500  8 , 420 

Valley  Broadcasting  Co.,  Steuben ville,  O.  (WSTV)                  Not  specified  Not  specified 

WBNX  Broadcasting  Co.,  New  York  (WBNX)   48,300  8,730 

WDAS  Broadcasting  Station,  Philadelphia  (WDAS)   47,700  9,300 

WFBM  Inc.,  (Not  specified)  (WFBM)   47,700  Not  specified 

WGAR  Broadcasting  Co.,  Cleveland,  O.  (WGAR)   45 , 500  8 , 500 

WJIM  Inc.,  Lansing,  Mich.  (WJIM)   47,700  3,800 

WJJD  Inc.,  Chicago  (WJJD)   44,700  10,800 

WJR,  The  Goodwill  Station,  Detroit  (WJR)   45,300  6,800 

WKY  Radiophone  Co.,  Oklahoma  City,  Okla.  (WKY)   44,500  21,000 

WMCA  Inc.,  New  York  (WMCA)   48,300  8,550 

WOKO  Inc.,  Albany,  N.  Y.  (WOKO)   45 , 100  7 , 164 

World  Publishing  Co.,  Omaha,  Neb.  (KOWH)   45,500  11,660 


COMDR.  SEGAL  GIVEN 
ACTIVE  NAVY  DUTY 

LT.  COMDR.  Paul  M.  Segal,  ort 
leave  as    senior   member  of  the 
Washington  radio  law  firm  of 
gal,  Smith  &  Hennessey,  last  week 
was  transferred 
from    Navy  De- 
partment head- 
quarters  in 
Washington  to 
duty  in  the  Pa- 
cific theatre.  He 
had  requested  for- 
eign duty. 

On  active  duty 
since  March  4, 
1942,  Comdr.  Se- 
gal had  been  as- 
signed to  the  Special  Projects  Sec- 
tion in  the  office  of  the  Director  of 
Naval  Communications.  His  status 
recently  was  changed  from  legal 
volunteer  specialist  to  communica- 
tions volunteer  specialist,  and  it  is 
presumed  he  will  serve  in  a  com- 
munications capacity  in  the  Pa- 
cific. 

Comdr.  Segal  reports  to  San 
Francisco  this  week  for  assignment 
at  an  undisclosed  point  or  aboard 
ship  in  a  war  theatre. 


Comdr.  Segal 


DOGS  AND  CATS 
Enlisted  by  Capital  Stations 
 For  War  Dog  Fond  


MORE  THAN  2,500  "4-F"  dogs 
— and  cats — were  enrolled  as  hon- 
orary members  of  the  Civilian  K-9 
Corps,  as  the  result  of  a  three 
week  campaign  by  Washington,  D. 
C,  radio  stations  to  raise  funds 
for  Dogs  for  Defense  which  pro- 
vides dogs  for  military  service. 
Campaign  solicited  contributions 
to  the  War  Dog  Fund  which 
confers  military  ranks  on  pooches 
ineligible  for  front  line  duty  _  in 
accordance  with  size  of  donation 
from  owners. 

Local  headquarters  of  the  Fund 
reported  an  enthusiastic  response 
from  the  radio  appeals  whieh  di- 
rected listeners  to  enroll  their  pets 
at  special  department  store  booths 
or  contact  the  agency  by  phone. 
Although  the  campaign  was  direct- 
ed to  dog  owners,  many  listeners 
called  to  enroll  their  cats  as  "hon- 
orary dogs".  Elmer  Davis,  OWI 
director,  enlisted  his  cat  "General 
Gray"  as  a  First  Class  Private. 

Arthur  Godfrey  of  WTOP  got 
the  campaign  off  to  a  rousing  start 
with  appeals  to  his  early  morning 
listeners.  Bud  Ward  of  WMAL 
exhorted  owners  of  cats  to  back 
the  fighting  dogs.  Mary  Mason  of 
WRC,  Eleanor  Howard  of  WOL, 
Alice  Lane  and  Ginny  Brown  of 
WWDC,  Martha  Baker  of  WTOP 
and  Jerry  Strong  of  WINX  put  on= 
programs  for  the  Fund.  Mr. 
Strong's  dog  "Sergeant  Pappy*', 
an  honorably  discharged  war  dog,, 
was  made  official  recruiter  for  the 
drive. 

Radio  publicity  for  the  campaign 
was  directed  by  Baroness  Made- 
leine Stackleberg,  who  was  active 
in  animal  rescue  work  in  England 
early  in  the  war.  She  was  assisted 
by  Mrs.  Spencer  Waters  and  Helen 
Cornelius  of  the  local  War  Dog 
Fund,  and  by  Virginia  Russell  of 
the  OWI  Domestic  Radio  Bureau 
who  wrote  spot  announcements  and. 
scripts. 
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SEWING  PROMOTED 
BY  NEEDLE  GROUP 

FOURTH  ANNUAL  sewing  con- 
test sponsored  by  the  National 
Needlecraft  Bureau  will  be  pro- 
moted through  some  40  radio  sta- 
tions this  year,  as  compared  to  four 
last  year,  as  well  as  through  news- 
papers. 

Example  of  how  women  broad- 
casters will  tie  in  with  the  contest 
is  the  plan  for  supporting  the  cam- 
paign in  the  New  York  area, 
through  Alma  KitchelPs  Woman's 
Exchange  Program  on  WJZ.  Local 
contest  will  be  known  as  the  "Alma 
Kitchell  WJZ  Sewing  Contest," 
with  18  department  stores  and  a 
number  of  Singer  Sewing  Machine 
Shops  already  prepared  to  cooper- 
ate by  distributing  blanks  and  fea- 
turing "Alma  Kitchell"  displays. 

Miss  Kitchell  will  be  m.c.  of  the 
national  finals  in  New  York.  Con- 
test starts  March  1  and  continues 
through  April  15.  The  National 
Needlecraft  Bureau  is  a  non-profit 
trade,  association  of  manufacturers 


Dr.  Duffendack  Named 

DR.  ORA  S.  DUFFENDACK, 
Michigan  U.  professor  of  physics, 
has  been  appointed  research  direc- 
tor of  North  American  Philips  Co., 
New  York,  electronics  manufac- 
turer, effective  March  1  when  the 
new  research  laboratories  are 
opened  at  Irvington,  N.  Y.'  Al- 
though Dr.  Duffendack  will  resign 
his  university  post,  he  will  con- 
tinue his  government  work  as  chief 
of  an  undisclosed  section  of  the 
National  Defense  Research  Com- 
mittee. He  held  the  John  Simon 
Guggenheim  fellowship  at  Goett- 
ingen,  Germany  during  1929  and 
1930.  He  has  taught  since  1922. 


of  threads,  patterns,  needles  and 
other  sewing  articles. 

Nearly  40,000  stores  participated 
in  the  Bureau-sponsored  "Sew  and 
Save  Week",  Feb.  19-26.  Between 
400  and  500  stores  requested  spe- 
cial radio  scripts  for  broadcast  on 
their  regular  programs  on  local 
stations. 


WCBS  Honor  Roll 

MORE  that  50%  of  the 
staff  of  WCBS  Springfield, 
111.  are  now  in  the  armed  ser- 
vices. To  honor  the  12  men 
out  of  the  staff  of  22  who 
are  in  uniform,  WCBS  has 
installed  a  solid  walnut 
plaque  with  names,  pictures, 
service  and  rank  of  those  who 
are  serving  their  country. 


More  OD  Spots 

OD  CHEMICAL  Corp.,  New  York, 
will  promote  OD-30,  air  deodorant, 
through  a  series  of  one-minute  elec- 
trical transcriptions  once  or  twice 
daily  on  WTIC  Hartford  and  on 
seven  New  York  outlets  WABC 
WEAF  WJZ  WOR  WNEW  WHN 
WMCA,  starting  the  first  week  in 
March.  [Broadcasting,  Feb.  14]. 
Agency  is  Alley  &  Richards  Co., 
New  York,  which  handles  R.  C. 
Williams  &  Co.,  New  York,  distrib- 
utor for  OD-30. 


You  Can  Blanket 
the  Whole  Nashville  d 
Area  over  WSIX 


VVSlXcarries  your  advertising  into  the  friendly,  receptive  homes  of  the 
entire  Nashville  trade  area. 

WHETHER  for  a  test  run  or  as  part  of  a  general  campaign,  WSIX  offers  the 
means  of  getting  in  solidly  on  the  rich  Nashville  market — and  at  low  cost 
of  coverage — -through  one  proven  medium. 

Spot  Sales,  Inc.,  National  Representatives 
Member  Station,  the  Blue  Network  and  Mutual  Broadcasting  System 


5000 

WATTS 


980 

KILOCYCLES 


ROGER  CL1PP  NAMED 
PRESIDENT  OF  WEIL 

ROGER  W.  CLIPP,  executive  vice- 
president  and  general  manager  of 
WFIL  Philadelphia,  was  elected 
president  of  the  station,  it  was  an- 
nounced last  week 
by  George  H. 
Johnson,  chair- 
man of  the  Board 
of  Directors. 

Mr.  Clipp  has 
been  in  broad- 
casting  since 
1929,  when  he 
joined  the  station 
relations  division 
of  NBC  in  New 
York,  later  ap- 
pointed assistant  manager  of  NBC 
and  managed  and  operated  sta- 
tions. He  joined  WFIL  in  1935  as 
business  manager,  appointed  gen- 
eral manager  of  the  station  in 
1938.  Three  years  later,  Mr.  Clipp 
was  elected  vice-president  and  be- 
came a  member  of  the  Board  of 
Directors.  In  August,  1943,  he  was 
appointed  executive  vice-president, 
taking  over  the  duties  of  Samuel 
R.  Rosenbaum,  who  left  his  post 
as  president  of  the  station  to  ac- 
cept a  commission  in  the  Allied 
Military  Government. 


Mr.  Clipp 


PLEA  FOR  POOCH 

Capital  Stations  Campaign 
 For  War  Dog  Fund  


ALL  six  stations  in  Washington 
pleaded  the  cause  of  the  "4- 
F"  dog  in  a  three-week  campaign 
just  concluded  to  raise  funds  for 
Dogs  for  Defense,  sole  procurement 
agency  for  supplying  animals  for 
front-line  service.  Owners  of 
pooches  unfit  for  miltary  service 
were  urged  to  enroll  their  pets  in 
the  Civilian  K-9  Corps  which  in- 
cludes in  its  membership  such  cele- 
brated tail-waggers  as  President 
Roosevelt's  "Fala"  and  J.  Edgar 
Hoover's  "G-Man". 

Arthur  Godfrey  reminded  his 
early  morning  listeners  on  WTOP 
that  by  contributing  to  the  War 
Dog  Fund,  which  pays  "process- 
ing" expenses  for  fighting  dogs, 
owners  of  pekingese,  scotties, 
airedales,  etc.,  could  give  their  pets 
some  recognition  in  this  war.  Mary 
Mason  of  WRC,  Bud  Ward  of 
WMAL,  Alice  Lane  and  Ginny 
Brown  of  WWDC,  Eleanor  How- 
ard of  WOL,  Martha  Baker  of 
WTOP,  and  Jerry  Strong  of  WINX 
made  appeals  for  the  fund.  Mr. 
Strong's  dog,  "Sergeant  Pappy", 
honorably  discharged  war  veteran, 
was  official  recruiter  for  the  drive. 

Radio  publicity  for  the  campaign 
was  handled  by  Baroness  Madeleine 
Stackleberg,  who  was  active  in  ani- 
mal rescue  work  in  London  early 
in  the  war.  She  was  assisted  by 
Mrs.  Spencer  Waters  and  Helen 
Cornelius,  of  the  Washington  War 
Dog  Fund,  and  Virginia  Russell  of 
the  OWI  Domestic  Radio  Bureau 
who  wrote  spot  announcements  and 
scripts. 


ATTENDANCE  at  CBS  Hollywood 
originating  studio  programs  in  1943 
reached  847,281  or  almost  double  the 
previous  year,  according  to  figures  is- 
sued by  the  network.  Included  were 
230,000  servicemen  who  witnessed 
broadcasts. 
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The  Birthplace  of  Aviation 


TO 
SELL 

THIS  GREAT 

PRIMARY 

MARKET, 

YOU'LL 

NATURALLY 

WANT  TO  USE 

THE  STATION 

THAT 

3  OUT  OF 

EVERY  4 

LOCAL 

MERCHANTS 

USING  RADIO 

PREFER 


DAYTON.  0. 


1943  Business  Summary 

PERCENTAGE  OF  CHANGE  1943  OVER  1942 

PAYROLLS  +23.3 

INDUSTRIAL  EMPLOYMENT   +18.6 

MERCANTILE  EMPLOYMENT  +  4.3 

RETAIL  SALES  +12.7 

BANK  CLEARINGS   +16.2 

BANK  DEBITS  +22.4 

POSTAL  RECEIPTS  +  6.7 

ELECTRIC  METER  CUSTOMERS  +  3.2 

INDUSTRIAL  POWER  SALES   +32.0 

In  these  accelerated  times,  one  must  not  recognize  alone 
the  vastness  of  the  present  metropolitan  market  of  Dayton, 
Ohio,  but  should  likewise  take  under  earnest  considera- 
tion the  tremendous  potential  which  Dayton  offers  as  a 
post-war  trading  area. 

Dayton's  world-wide  importance,  when  translated  to 
'aviation  after  Victory'  can  but  predict  a  thriving  future 
for  this  city,  which  stands  today  as  the  very  center  of 
Allied  Air  Force  activities. 

Add  to  this,  an  evident  fact,  the  strategic  significance  of 
Dayton  as  a  constantly  growing  industrial  metropolis,  em- 
ployment in  which  has  expanded  the  city  population  over 
43,000  in  less  than  two  years,  and  you  will  then  be  quick 
to  recognize  the  ready  acceptance  for  whatever  you  have 
to  sell  to  this  above-average  income  group. 

Figures  compiled  by  Dayton  Chamber  of  Commerce 


BASIC  BLUE     •     5,000  WATTS 


NATIONAL  REPRESENTATIVES 
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ESSO  NEWS  AIDING 
WAVE  DRIVE  IN  N.  C. 

INTENSIVE  TEST  drive  for 
WAVE  recruiting  in  North  Caro- 
lina begins  Feb.  21  on  28  stations. 
Cooperating  with  the  Navy  in  the 
two-week  campaign  is  Standard 
Oil  Co.  of  New  Jersey  through  its 
Esso  Reporter  program  and  WAVE 
posters  set  up  in  all  North  Caro- 
lina  Esso    service  stations. 

The  local  Esso  Reporter,  heard 
thrice  daily  on  four  stations  in  the 
state,  will  feature  recruiting  mes- 
sages during  the  entire  period,  Feb. 
21  -  March  5.  Each  message  will 
be  localized. 

The  drive  was  opened  last  Fri- 
day night  with  a  dinner  at  the  Ho- 
tel Sir  Walter,  Raleigh,  N.  C, 
broadcast  through  the  state  and 
attended  by  representatives  of  ra- 
dio, the  Navy,  Standard  Oil,  and 
newspapers  of  the  section.  J.  Har- 
rison Hartley,  chief  of  the  Radio 
Section,  Office  of  Public  Relations; 
Lt.  Hazel  K.  Markell,  in  charge  of 
WAVE  recruiting;  and  Lt.  Andrew 
Dudley  are  handling  the  drive  from 
Washington.  Lt.  Armand  Deutsch, 
radio  officer,  New  York  Branch  of 
the  Navy  Public  Relations  Office, 
is  in  charge  of  arrangements  in 
New  York,  contacting  Jack  Miller 
and  Donal  O'Brien,  both  of  Esso 
Marketers.  Localized  planning  is  in 
the  hands  of  Lt.  Lodwick  Hartley 
and  Lt.  Comdr.  Charles  Neeley,  ra- 
dio officers  stationed  in  North  Car- 
olina. G.  W.  Freeman  is  account 
executive  of  Marschalk  &  Pratt 
Co.,  New  York,  agency  handling 
Esso  Marketers. 


Borden  on  WOR 

BORDEN  FARM  Products  of  New 
York,  has  signed  for  a  weekly  half- 
hour  program  on  WOR  New  York, 
to  feature  Louis  Sobol,  Hearst  syn- 
dicated Broadway  columnist.  Guest 
stars  and  Vincent  Lopez  Orches- 
tra will  be  presented  on  the  pro- 
gram which  starts  Monday,  March 
6,  7.30-8  p.m.  Agency  is  Young  & 
Rubicam,  New  York,  also  the 
agency  for  Bulldog  Drummond, 
Mutual  program  sponsored  on 
WOR  New  York  by  the  Pioneer 
Ice  Cream  Division  of  Borden  Co., 
New  York. 


'School  of  Air'  to  L-A 

CBS  has  extended  broadcasts  of 
the  five-times  weekly  half-hour  ed- 
ucational series  The  American 
School  of  the  Air,  to  Mexico,  the 
West  Indies,  Central  and  South 
America.  Program  is  now  tran- 
scribed by  KQW,  CBS  San  Fran- 
cisco outlet,  and  transmitted  south- 
ward via  KWID,  West  Coast  sta- 
tion belonging  to  the  United  Net- 
work of  the  Office  of  War  Infor- 
mation and  the  Office  of  the  Co- 
ordinator of  Inter-American  Af- 
fairs. Series  continues  to  be  heard 
regularly  in  the  United  States, 
Canada,  and  Alaska. 

Butter  Sponsor 

B.  S.  PEARSALL  BUTTER  Co., 
Elgin,  111.  (Elgin  Brand  marga- 
rine), on  Feb.  21  begins  sponsor- 
ship of  quarter-hour  news  pro- 
grams, Monday,  Wednesday,  Fri- 
day and  Saturday,  8-8:15  a.m.  on 
21  New  England  stations  of  the 
Yankee  network.  Contract  is  for 
52  weeks.  Agency:  Schwimmer  & 
Scott,  Chicago. 


ENJOYING  NBC's  Parade  of  Stars  exhibit  held  in  Chicago  on  Feb.  1 
were  these  two  groups  of  radio  advertisers,  agency  men  and  NBC  of- 
ficials. Top,  looking-over  the  gathering,  are  (1  to  r),  Carl  M.  Stanton 
and  Clifford  Fitzgerald  of  Dancer-Fitzgerald-Sample;  William  Weddell, 
assistant  sales  manager  of  NBC's  Central  Division;  Harry  Kopf,  vice- 
president  of  NBC  in  charge  of  the  Central  Division.  Bottom,  discussing 
recent  events,  are  P.  R.  Trent,  vice-president,  and  George  M.  Schutter, 
secretary-treasurer  of  the  Schutter  Candy  Co.;  Carl  F.  Kraatz,  vice- 
president,  and  Walter  Schwimmer  of  Schwimmer  &  Scott  agency. 


WOW  NIGHT  HELD 

Ad  Meeting  Discusses 
 Program  Importance  

STRESSING  good  programs  as  the 
most  important  part  of  broadcast- 
ing, Harold  Fair,  program  director 
of  WHO  Des  Moines,  recently  was 
guest  speaker  at  the  annual 
"WOW  Night"  meeting  of  the 
Omaha  Advertising  Club  in  Omaha. 

Advertisers  and  agencies  who 
buy  radio  time  "for  the  sole  pur- 
pose of  selling  merchandise"  were 


criticized  by  Mr.  Fair  who  main- 
tained that  the  advertiser  "has  an 
equal  responsibility  with  the  sta- 
tion to  put  on  only  such  material 
as  listeners  will  approve." 

A  total  of  115  advertising  men 
turned  out  to  hear  Mr.  Fair  and 
partake  of  a  wild  duck  dinner. 
Pictured  enjoying  the  meal  are  (1 
to  r) :  Bill  Wiseman,  promotion 
manager  of  WOW  Omaha  and  m.c. ; 
Vernon  H.  (Bing)  Smith,  Omaha 
World-Herald  advertising  director, 
and  Mr.  Fair. 


Western  Electric  Expands 

WESTERN  ELECTRIC  Co.,  New 
York,  is  setting  up  additional  man- 
ufacturing quarters  at  Eau  Claire, 
Wis.,  where  it  has  leased  Area  2 
of  the  Eau  Claire  Ordnance  Plant, 
formerly  engaged  in  arms  produc- 
tion. 


Suit  Dismissed 

AN  ACTION  against  Franklyn 
MacCormack,  Chicago  radio  nar- 
rator, his  wife,  Vi  Johnstone  Mac- 
Cormack and  RCA,  requesting  an 
accounting  of  royalties  and  dam- 
ages for  broadcasting  of  a  poem 
by  the  MacCormacks,  was  dis- 
missed Jan.  25  in  the  Circuit 
Court  of  Cook  Co.  (111.),  by  Judge 
Walter  J.  LaBuy.  Plaintiff  was 
Miss  Elenor  Yorke,  Chicago  poet- 
ess, who  alleged  that  the  MacCor- 
macks illegally  used  a  poem  she 
claimed  to  have  written.  Judge  La- 
Buy  ruled  that  the  plaintiff  did  not 
establish  her  cause  of  action  and 
had  failed  to  prove  that  she  had 
written  the  poem  in  question.  Ac- 
tion was  filed  Feb.  24,  1943. 


Cantril  Survey  Book 

HADLEY  CANTRIL,  director  of 
the  Office  of  Public  Opinion  Re- 
search, Princeton,  N.  J.,  in  cooper- 
ation with  a  number  of  associates 
has  prepared  a  series  of  studies  on 
methods  of  surveying  public  opin- 
ion, published  by  Princeton  Uni- 
versity Press  under  the  title  Gaug- 
ing Public  Opinion.  In  his  preface, 
Mr.  Cantril  points  out  that  social 
scientists  were  slower  to  realize 
that  the  methods  by  which  manu- 
facturers and  advertisers  assess 
the  popularity  of  products  provide 
a  trustworthy  means  of  analyzing 
the  effect  of  current  events  on  the 
public  mind. 


UP  On  Taxes 

UNITED  PRESS  Radio  has  pre- 
pared a  special  series  of  12  scripts 
of  five  minute  articles  on  "Facts 
About  Taxes,"  written  by  Elmer 
Walzer,  UP  financial  editor,  and 
designed  to  simplify  this  year's  tax 
laws.  Beamed  at  the  average  tax- 
payer, the  articles  will  be  sent  out 
each  week-day  morning,  starting 
Feb.  21,  and  are  available  to  all 
United  Press  radio  clients  for  re- 
lease any  time  after  being  trans- 
mitted on  the  UP  circuit. 


AIR  PAGE  POPULAR, 
PULSE9  DATA  SHOW 

RADIO  PAGE  in  the  daily  news- 
paper is  referred  to  by  71.5%  of 
the  radio  owners  in  Metropolitan 
New  York,  according  to  a  special 
survey  conducted  by  the  Pulse  of 
New  York  Inc.,  and  reported  in 
the  Feb.  15  issue  of  its  monthly 
newsletter  The  Radio  Audience. 
The  remaining  percentage  of  those 
interviewed  said  that  they  seldom 
used  the  radio  page.  The  lower  the 
social  and  income  class,  the  rarer 
is  the  use  of  the  radio  page,  it  was 
found.  Included  are  the  results  of 
a  survey  of  the  extent  of  program 
listings  in  New  York  dailies. 

Total  listening  in  January,  1944 
was  12.3%  above  that  of  the  same 
month  last  year,  and  4.3%  over 
January,  1942,  according  to  the 
Pulse.  President  Roosevelt's  Con- 
gressional message,  delivered  Jan. 
11,  was  tuned  in  on  60%  of  all 
metropolitan  sets.  Sets-in-use  fig- 
ures for  the  periods  before  and 
after  several  of  his  radio  talks,  are 
given.  His  audience  gain  over  the 
same  quarter-hour  on  the  day  pre- 
ceding four  separate  talks  since 
the  Dec.  9,  1941  (Pearl  Harbor) 
speech,  shows  a  marked  decrease, 
during  the  course  of  three  or  more 
years. 

The  number  of  sets-in-use  in 
Philadelphia  is  slightly  lower  than 
in  New  York  during  the  all-week 
period,  but  the  afternoon  audience 
listens  16.1%  more,  according  to 
a  special  survey  of  the  Philadelphia 
metropolitan  area.  Morning  audi- 
ences are  10.5%  higher  and  night 
audiences  19.9%  higher  in  New 
York. 


CIAA  Radio  Plans 

RADIO  executives  of  the  Office  of 
the  Coordinator  of  Inter-American 
Affairs  are  to  meet  in  Guatemala 
City  this  week  with  secretaries  of 
the  Central  American  committees 
which  handle  CIAA  activities  lo- 
cally in  each  country  for  a  general 
discussion  of  the  organization's  ra- 
dio plans  for  1944.  John  G.  W. 
Ogilvie,  director  of  the  CIAA  ra- 
dio division,  Wilfred  S.  Roberts, 
head  of  the  division's  New  York 
office,  and  Robert  W.  Wood,  head 
of  the  regional  radio  operations, 
left  Washington  last  week  for 
Guatemala,  via  Mexico  City.  Jo- 
seph Ries  and  Herbert  Cerwin, 
CIAA  field  representatives  in  Ca- 
racas and  Mexico  City,  respec- 
tively, will  also  attend  the  Guate- 
mala sessions. 


Lewis  Tour 

FULTON  LEWIS  jr.,  MBS  com- 
mentator, will  start  another  com- 
bined lecture  and  news  gathering 
tour  March  5.  His  Monday  through 
Friday  news  reports  will  be  broad- 
cast from  cities  visited,  which  in- 
clude Kansas  City,  Kansas,  Den- 
ver, Salt  Lake  City,  Seattle,  and 
Los  Angeles.  He  will  return  March 
31. 


Space  Deals  Cancelled 

STATING  that  old  line  advertisers 
were  entitled  to  their  space  during 
the  paper  shortage,  the  Chicago 
Herald  American,  Chicago  Daily 
News  and  the  Chicago  Sun,  follow- 
ing action  taken  by  the  Chicago 
Newspaper  Publishers  Assn.,  can- 
celed all  reciprocal  airtime-space 
deals  with  WMAQ  Chicago. 
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"Burke, 
you  made  the 
rates  too  low" 


When  we  set  the  low  midnight-to-dawn  rates 
on  WBAL,  we  had  in  mind  the  thousands  of 
night-shift  workers  in  the  throbbing  Balti- 
more industrial  area. 

But  when  the  results  began  to  roll  in — not 
merely  fan  mail,  but  actual  cash  orders  for 
products  advertised — we  found  that  we  had 
underestimated  our  audience  by  a  wide 
margin.  We  discovered  that  WBAL  had  all- 
night  listeners  all  over  the  Eastern  seaboard 
as  far  west  as  Ohio! 

Here's  the  reason:  There  are  a  surprising 
number  of  folks  who  listen  to  the  radio  all 
through  the  night — scattered  all 
over  the  country.  WBAL  is  one 
of  the  few  stations  that  can 


be  heard  clearly  in  these  "wee  hours" — it 
is  the  ONLY  50,000  watt  station  on  the 
Atlantic  Seaboard  outside  of  New  York  on 
the  air  all  night,  every  night.  Our  power- 
fully programmed  "ALL  NIGHT  STAR 
PARADE"  is  reaching  listeners  all  over 
the  east. 

75  million  people  live  in  the  22  states  from 
which  we  have  already  received  responses. 
Of  course,  they  don't  all  listen  to  all-night 
radio,  but  you  need  only  a  very  small  per- 
centage of  that  tremendous  number  to  cash 
in  on  a  whale  of  a  "bonus"  at  our 
too -low  midnight -to -dawn  rates. 
Call  in  the  Petry  rep  for  details. 


ALL  NIGHT 


STA 


Kb 

5* 
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LISTENING  TO  The  Listening  Post  future  plans  for  the  Saturday  Eve- 
ning Post's  first  venture  into  a  regular  network  program  are,  standing 
(1  to  r)  :  Sam  Penfield,  manager  of  the  Chicago  office  of  Curtis  Publish- 
ing Co.  advertising  department;  Hays  MacFarland,  president  of  Mac- 
Farland  Aveyard  &  Co.,  SEP  agency.  Seated,  J.  H.  Nicely,  Chicago  dis- 
trict manager  of  Curtis  circulation  department;  E.  R.  Borroff,  vice-presi- 
dent in  charge  of  the  Blue  network's  central  division;  Arthur  Kohler, 
manager  of  the  Post's  advertising  department.  The  quarter-hour  show, 
Tuesdays  through  Fridays,  Blue  network,  started  Feb.  8. 


ARMOUR  SOAP  WORKS,  Chicago 
(Chiffon  soap),  begins  sponsorship  of 
six-weekly  participations  on  House- 
wives Protective  League,  WBBM  Chi- 
cago, Feb.  21.  Contract  is  for  52 
weeks.  Agency  is  Foote,  Cone  &  Beld- 
ing,  Chicago. 

CLINTON  WATCH  Co.,  Chicago, 
has  placed  its  first  advertising  cam- 
paign with  Malcolm  Howard  Adv., 
Chicago.  Testing  for  expansion,  time 
signals  are  being  used  on  WGN  and 
WCFL  Chicago.  Arthur  M.  Holland 
is  account  executive. 

CHICAGO  &  NORTHWESTERN 
Railway  will  begin  its  ninth  year  on 
WMAQ  Chicago,  when  it  renews 
sponsorship  March  20  of  the  400 
Hour,  7-7  :55  a.m.  recorded  music  pro- 
gram. Contract  is  for  52  weeks. 
Agency :  Caples  Co.,  Chicago. 

BOND  STORES,  Chicago  (clothing), 
on  Feb.  13  began  sponsorship  of  the 
Chicago  Sun  news  program,  a  quar- 
ter-hour period  seven  nights  weekly 
on  WMAQ  Chicago.  Contract  is  for 
52  weeks.  Agency  is  Neff  Rogow,  Chi- 
cago. 

ARMOUR  &  Co.,  Chicago  (Chiffon 
soap  flakes),  on  March  1  begins  spon- 
sorship of  three  spot  announcements 
weekly  on  WMAQ  Chicago.  Contract 
is  for  52  weeks.  Agency.  Foote,  Cone 
&  Belding,  Chicago. 

LITTLE  CROW  MILLING  Co., 
Warsaw,  Ind.  (Coco-Wheats),  recently 
added  New  Hampshire,  Maine  and 
Vermont  to  its  Yankee  Network  cov- 
erage of  a  quarter-hour,  five-weekly, 
children's  program,  Happy  Hank, 
bringing  the  total  stations  to  19.  Show 
started  Jan.  31  on  a  52-week  contract. 
Agency  is  Rogers  &  Smith,  Chicago. 

SAFEWAY  STORES  Inc.,  chain  gro- 
cery, has  signed  for  15  announce- 
ments weekly  for  52  weeks  on  KFEL 
Denver. 


AMERICAN  NATIONAL  Bank  of 
Denver,  one  of  the  oldest  of  the  more 
than  100  sponsors  of  MBS  commen- 
tator Fulton  Lewis  jr.,  has  signed  a 
renewal  contract  for  the  sixth  consec- 
utive year  through  the  Raymond 
Keane  Agency. 

AMERICAN  State  Insurance  Co.,  In- 
dianapolis, has  appointed  the  Roger 
Beane  Agency,  Indianapolis  to  handle 
its  account.  Plans  for  radio  are  said 
to  be  included. 

GOLD-TONE  Studios,  Rochester,  N. 
Y.  (photographs),  has  placed  its  ac- 
count with  W.  B.  Doner  &  Co.,  De- 
troit. Radio  plans  are  said  to  be  in- 
cluded. 

HUNT  Bros.  Packing  Co.,  San  Fran- 
cisco (Hunt  Red  Label  Foods),  has 
named  Garfield  &  Guild,  San  Fran- 
cisco, to  manage  its  account.  Radio  is 
said  to  be  contemplated. 

FREDERICK  STERNS  &  Co.,  De- 
troit (drugs),  is  inaugurating  one  of 
the  largest  Latin  American  campaigns 
in  its  history,  and  is  using  radio  along 
with  other  media.  Agency  is  Export 
Advertising,  New  York. 

BORDEN  Co.,  Chicago  (D-Q  forti- 
fied milk),  is  using  newspapers  and  is 
considering  radio  to  expand  distribu- 
tion to  Gary  and  Hammond.  Ind. 
Agency  is  Young  &  Rubicam,  Chicago. 

HOWARD  ROUND,  for  eight  years 
in  the  sales  department  of  the  Pep- 
sodent  Company,  Chicago,  has  been 
named  eastern  sales  manager  with 
headquarters  in  New  York. 

TWIN  FALLS  BANK  &  TRUST, 
Twin  Falls,  Idaho,  has  started  spon- 
sorship of  Wake  Up  America,  a  half- 
hour  transcription  of  the  forum  pro- 
gram of  that  name  formerly  heard 
live  on  Blue  Network  under  the  aus- 
pices of  the  American  Economic 
Foundation.  Series  started  of  KTFI 
Twin  Falls  Jan.  16  as  a  weekly 
feature. 

ROMWEBER  Industries,  Batesville, 
Ind.,  have  appointed  John  A.  Fin- 
neran  Inc.,  New  York,  to  handle  ad- 
vertising for  its  furniture.  No  radio  is 
planned. 

MEARS  RADIO  -  Hearing  Device 
Corp.,  New  York,  has  named  Merrill 
Anderson  Co.,  New  York,  to  handle 
its  advertising.  No  radio  is  planned. 


DAVID  W.  STOTTER,  copy  and  ac- 
count executive  for  MacFarland-Ave- 
yard  &  Co.,  Chicago,  recently  was 
promoted  to  vice-president  and  copy 
chief.  Formerly  on  the  copy  staff  of 
Lord  &  Thomas,  he  has  had  19  years 
of  advertising  agency  experience. 

CHARLES  H.  FERGUSON  and 
Charles  H.  McDougall,  former  agency 
vice-presidents  for  BBDO,  have  been 
promoted  to  new  posts,  the  former  as 
manager  of  the  company's  San  Fran- 
cisco office,  and  the  latter  as  head  of 
the  agency's  creative  division  for 
BBDO's  western  office. 

KENNETH  VON  EGIDY  of  Allied 
Adv.  Agencies,  Los  Angeles,  has  been 
shifted  to  the  firm's  San  Francisco 
offices  as  production  department  head. 

MARY  KAY  CAIN,  timebuyer  and 
assistant  spacebuyer  of  BBDO,  Los 
Angeles,  has  joined  McCann-Erick- 
son,  that  city,  as  spacebuyer. 

RUSS  JOHNSTON,  West  Coast  ra- 
dio director  of  McCann-Erickson,  is  in 
New  York  to  supervise  initial  broad- 
cast of  CBS  Grand  Central  Station 
starting  March  4.  Pillsbury  Flour 
Mills  Co.  is  sponsor. 

GILBERT  A.  STARR  is  now  vice- 
president  of  the  Ingalls-Minter  Co., 
Boston  advertising  agency.  He  for- 
merly was  advertising  and  sales  man- 
ager of  the  Regal  Shoe  Co. 

LELAND  G.  FRIERSON,  account 
executive  of  Ruthrauff  &  Ryan,  New 
York,  has  been  named  vice-president. 

NELSON  C.  METCALF  Jr.,  former- 
ly on  the  copywriting  staff  of  Wen- 
dell P.  Colton  Co.,  New  York,  has 
joined  the  copy  staff  of  McCann- 
Erickson,  New  York. 

WILLIAM  HILLPOT  has  left  the 
William  Morris  Agency,  New  York, 
where  he  served  on  the  executive  staff 
of  the  radio  department. 

CHARLES  KOPF,  former  head  of 
copy  at  Doyle.  Kitchen  &  McCor- 
mick,  New  York,  has  joined  the  copy 
staff  of  BBDO  New  York. 

RUTH  AIKMAN,  commercial  writer 
of  Young  &  Rubicam,  has  been  shifted 
from  New  York  to  Hollywood  and 
assigned  to  NBC  Jack  Benny  Shoio. 

EUGENE  F.  ROUSE  has  discon- 
tinued his  Los  Angeles  advertising 
agency  to  join  Mutual  Building  & 
Loan  Assn.,  Pasadena,  as  vice-presi- 
dent in  charge  of  new  accounts  and 
advertising. 

NORMAN  MORRELL,  formerly  Hol- 
lywood vice-president  of  Lord  & 
Thomas  and  more  recently  executive 
producer  of  Foote.  Cone  &  Belding 
on  the  NBC  Bob  Hope  Show,  is  now 
a  private  in  the  Armed  Forces  Radio 
Service,  Hollywood. 

JOHN  CHURCHILL  has  resigned 
from  the  public  relations  staff  of 
Young  &  Rubicam,  New  York. 

ALFRED  PAUL  BERGER,  formerly 
radio  director  of  Emil  Mogul  Co.,  New 
York,  has  opened  a  radio  production 
firm  under  his  own  name  at  67  West 
44th  St.,  New  York. 

PAUL  HODGES,  former  associate 
editor  of  Nation's  Business,  has  joined 
the  public  relations  staff  of  Arthur 
Kudner,  Inc.,  New  York.  Before  join- 
ing Nation's  Business,  Mr.  Hodges 
was  Washington  correspondent  for  the 
Cleveland  Plain  Dealer. 

E.  L.  SWIKARD,  associated  with 
Speigel  Inc.,  Chicago,  for  33  years 
and  for  15  years  vice-president  of 
sales  and  advertising  with  that  organ- 
ization, resigned  recently  to  establish 
his  own  offices  at  333  N.  Michigan 
Ave.,  Chicago,  as  merchandising,  ad- 
vertising and  marketing  specialist.  He 
continues  as  a  director  of  the  Speigel 
mail  order  house. 


TWO  RADIO  POSTS 
CREATED  BY  AYER 

N.  W.  AYER  &  SON,  New  York, 
has  created  two  new  posts  in  the 
radio  department  in  line  with  an 
increase  in  the  agency's  radio  ac- 
tivities. Robert  Collins,  former 
merchandising  manager,  has  been 
made  manager  of  the  radio  depart- 
ment, while  Thomas  McDermott 
has  been  promoted  from  space  and 
timebuyer,  to  business  manager  of 
the  radio  department.  Before  join- 
ing N.  W.  Ayer,  Mr.  Collins  was 
on  the  merchandising  staff  of  Mar- 
shall Field  &  Co.,  Chicago  depart- 
ment store.  Mr.  McDermott  has 
been  associated  with  the  agency 
for  the  past  ten  years. 

Robert  F.  Harrel,  formerly  on 
the  advertising  and  general  infor- 
mation staff  of  the  N.  Y.  Telephone 
Co.,  has  joined  Ayer's  public  rela- 
tions staff.  He  was  at  -one  time 
with  Think  Magazine,  published  by 
International  Business  Machine 
Co.,  New  York. 


DAVID  W.  STOTTER,  account  exec- 
utive for  McFarland,  Aveyard  &  Co.. 
has  been  promoted  to  vice-president 
and  promotion  chief. 

LOUISE  K.  TIEDEMAN,  former 
premium  buyer  for  Compton  Adv., 
Inc.,  New  York,  has  joined  Duane 
Jones  'Co.,  New  York,  as  premium 
buyer  and  merchandising  assistant. 

LEE  MARSHALL,  former  radio 
copy-writer  with  Russel  M.  Seeds  Co., 
Chicago,  who  entered  the  Army  Com- 
mand Forces  in  Sept.  1943,  has  com- 
pleted training  at  Ft.  Knox. 

FRED  BETHEL,  New  York  pro- 
ducer of  Foote,  Cone  &  Belding,  on 
the  weekly  Blue  program,  Here's  to 
Romance,  is  in  Hollywood  to  handle 
West  Coast  originations.  Ted  Wick, 
Hollywood  producer,  takes  over  that 
assignment  when  Bethel  returns  to 
New  York. 

SHELTON  R.  HOUX,  of  the  sales 
staff  of  WBBM  Chicago,  and  prior  to 
that  with  McCann-Erickson,  handling 
the  Ford  account,  is  now  with  N.  W. 
Ayer  &  Son,  Chicago,  as  account  ex- 
ecutive. 

WILLARD  M.  FOX.  formerly  re- 
search director  for  Newsweek,  New 
York,  and  previously  with  Standard 
Statistics  as  field  analyst,  has  joined 
the  Buchen  Co.,  Chicago,  as  research 
director. 

AL  GORSON,  formerly  on  the  radio 
staff  of  Universal  Pictures  Co..  Inc., 
New  York,  has  been  named  radio  di- 
rector of  Frederick  Bros.  Artists 
Corp.,  New  York,  talent  management 
firm.  Mr.  Gorson  replaces  Ted  Green 
who  resigned  last  week. 
GERTRUDE  FLANAGAN,  formerly 
on  the  merchandising  staff  of  Young 
&  Rubicam,  New  York,  has  been 
named  to  handle  research  and  mer- 
chandising promotion  for  Weiss  & 
Geller,  New  York. 

BRUCE  ELDRIDGE,  formerly  of 
Ruthrauff  &  Ryan,  has  joined  Gar- 
field &  Guild,  San  Francisco,  as  ac- 
count executive. 

DICK  BERGGREN,  account  execu- 
tive of  Garfield  &  Guild,  San  Fran- 
cisco, and  Frances  Clark,  in  the  radio 
media  department,  were  married 
Feb.  2. 


G-M  Renews 

GENERAL  MOTORS  Corp.,  De- 
troit, on  Feb.  3  renewed  Victory 
Is  Our  Business  on  WOR  New 
York  for  another  13  weeks,  and  is 
continuing  the  half-hour  institu- 
tional transcription  on  some  29 
other  stations  through  renewals. 
Agency  is  Campbell-Ewald,  Detroit. 
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BROADCASTING  •  Broadcast  Advertising 


STRICTLY  ON  THE 


There's  nothing  soft-boiled  about  Norman  Jay's 
"Very  Truly  Yours",  we're  happy  to  say.  His  out- 
spoken method  of  commentary— addressing  piping- 
hot  open  letters  to  prominent  persons  in  the  news- 
strikes  hard  at  the  headlines  and  headliners,  strips 
important  issues  down  to  bare  facts. 

That  "Very  Truly  Yours"  has  created  a  mild  sen- 
sation in  local  broadcasting  is  understandable 
enough.  Years  of  press  and  radio  reporting  sharp- 
ened Norman  Jay's  news  sense,  developed  that 
aggressive  delivery  which  overnight  won  him  a 
swelling  New  York  audience. 

Nearly  every  broadcast  brings  responses 
from  such  notables  as  Sumner  Welles,  Win- 
ston Churchill,  Wendell  Willkie  or  Admiral 
King.  Even  General  Eisenhower,  amidst  the 
white  heat  of  battle,  took  time  out  to  com- 
ment about  Jay's  "respectable  appreciation 
of  the  significance  of  the  Salerno  campaign." 

The  voice  of  "Very  Truly  Yours"  has  gained  reso- 
nance rapidly  here  in  New  York.  For  the  right  spon- 
sor (yes,  the  show  is  available  to  the  right  sponsor) 
it's  worth  more  than  passing  consideration.  Because 
this  is  the  kind  of  vibrant  showmanship  that  sells 
our  town— the  type  of  programming  you'll  find  all 
over  WMCA's  log  these  days. 


Interested  in  some  more  details? 
We  or  Weed  &  Company  have  them. 


NEW  YORK'S 
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FIRST  ON 
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SHOWMANSHIP 
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One  tap... worth  $300,000! 


But  only  infinite  skill  and  years  of  study  qualify  a  man  to 
make  that  one  sharp  tap  to  cleave  a  diamond.  A  false  blow 
.  .  .  and  the  priceless  gem  is  ruined! 

So  it  is  in  Spot  Radio.  Skill  and  study  are  required  to  plan 
and  build  the  most  effective  campaign  for  each  product. 

/  We  devote  ourselves  exclusively  to  Spot  Radio.  Our  entire 
effort  goes  into  studying  and  planning  Spot  Radio  Advertis- 
ing and  the  stations  we  represent.  It  is  our  ambition  to  do 
one  thing  with  infinite  skill. 


PAUL  H.  RAYMER  COMPANY  •  RADIO  STATION  REPRESENTATIVES 
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'My  Friends'-1944 

BEFORE  the  year's  end  another  Presidential 
election  will  have  been  held.  Whether  it  will 
be  a  fourth  term  for  Roosevelt  or  a  first  term 
for  someone  else  depends  largely  upon  polit- 
ical fortune — but  not  entirely  so. 

Politics  isn't  our  business.  Radio  is.  One 
paramount  point  the  politicians  seem  to  have 
overlooked  is  the  importance  of  "radio  pres- 
ence" in  campaigning.  Franklin  D.  Roosevelt 
was  the  first  Presidential  candidate  to  wage 
a  successful  campaign  by  radio.  That  was  in 
1932.  He  hasn't  been  out  of  office  since.  And 
that's  because  no  one  has  even  approached 
him  as  a  vivid  radio  personality. 

Let's  forget  the  campaign  issues,  the  national 
scene,  the  war  outlook,  and  the  myriad  factors 
that  are  basic  in  national  elections.  Platforms 
and  promises  make  Presidential  campaigns. 
Usually,  however,  the  lay  public  has  little  to 
choose  between  the  party  views.  It's  personal- 
ity that  counts. 

If  FDR  hadn't  answered  the  political  call, 
he  would  have  been  a  master  showman.  He 
originated  the  Fireside  Chat.  His  resonant 
voice,  his  mastery  of  inflection  and  emphasis 
have  placed  him  in  a  class  by  himself  as  a 
radio  campaigner. 

Let's  look  at  the  statistics.  In  1920 — the 
year  of  broadcasting's  advent — about  27,000,000 
citizens  cast  popular  votes  in  the  Harding- 
Cox  election.  There  was  no  radio  campaign. 
Statistics  for  1922,  the  first  year  they  were 
available,  showed  only  400,000  radio  receivers 
in  use,  including  home-built  "cat's  whisker" 
models. 

In  the  Hoover-Smith  campaign  of  1928,  the 
popular  vote  increased  to  about  37,000,000. 
Networks  were  in  operation  then  and  the 
plug-in  set  had  come  into  vogue,  supplanting 
batteries  and  horn-speakers.  There  were  10,- 
500,000  receivers  in  use.  Radio  was  becoming 
more  important  as  a  means  of  reaching  the 
people.  But  neither  Smith  nor  Hoover  pos- 
sessed technique. 

Then  1932.  The  total  popular  vote  was  nearly 
40,000,000.  Radio  was  getting  credit  for  "bring- 
ing out  the  vote."  Radio  carried  the  brunt  of 
the  campaign  oratory.  There  were  then  18,000,- 
000  sets  in  use.  Women,  who  had  been  enfran- 
chised a  dozen  years  earlier  (in  1920),  became 
avidly  interested.  Roosevelt  was  running  his 
first  Presidential  race.  His  was  a  natural  radio 
voice.  Hoover  lacked  that  radio  "it." 

The  story  of  the  1936  campaign  was  re- 
flected in  another  new  record  vote — 45,650,000. 
There  were  33,000,000  receivers  in  use.  Roose- 
velt, the  radio  orator,  with  28,000,000  votes, 
cantered  down  the  home  stretch  over  Landon, 
whose  dust  dry  Kansan  delivery  failed  to 
register. 

The  1940  campaign  brought  a  new  issue — 
the  first  time  a  candidate  sought  the  highest 
office  in  the  land  for  a  third  time.  Nearly 
50,000,000  popular  votes  were  cast.  There  was 
a  radio  set  for  every  voter — 50,000,000  re- 
ceivers in  use.  The  Roosevelt  technique  was 
never  better.  Willkie's  voice  rated  low — cracked 


and  strained  after  arduous  road  campaigning. 

The  curtain  is  about  to  lift  on  the  1944  cam- 
paign. More  appropriately,  the  mike  switch  is 
about  to  be  flicked — at  the  nominating  con- 
ventions this  summer.  It  looks  like  Roosevelt, 
the  radio  perfectionist,  as  the  Democratic 
standard-bearer.  The  Republican  nominee  re- 
mains a  question  mark.  There  are  57,000,000 
receivers  in  32,500,000  of  the  nation's  homes. 

We  claim  no  occult  political  power.  We  base 
our  judgment  on  the  record — the  radio  record. 

It  is  clear  that  unless  the  opposition  un- 
covers a  microphone  miracle-man,  irrespective 
of  other  considerations,  it  will  be  Roosevelt  in 
another  radio  romp  in  1944. 


Belabored 

WAPI  Birmingham  wasn't  on  the  air  Friday, 
Feb.  11,  because  its  technical  staff  failed  to 
show  up.  Without  advance  notice  or  even 
warning,  the  engineers  and  technicians  sim- 
ply decided  they  wouldn't  work.  Saturday  morn- 
ing, after  instructions  came  from  IBEW  head- 
quarters, the  station  resumed  operation. 

There  haven't  been  many  examples  of  that 
sort  of  thing.  To  the  credit  of  Lawson  Wim- 
berly,  international  representative  of  IBEW, 
the  action  was  denounced  as  "indefensible". 
Upon  being  apprised  of  the  "strike",  Mr. 
Wimberly  promptly  took  steps.  But  the  sta- 
tion was  off  an  entire  day,  and  its  listeners 
were  deprived  of  service  through  no  fault  of 
the  station  management. 

Best  information  available  is  that  the  tech- 
nicians took  umbrage  because  a  station  execu- 
tive, in  addressing  a  local  group,  had  depre- 
cated efforts  of  employes  (not  necessarily  in 
radio)  in  seeking  draft  deferments.  So  the 
transmitter  was  locked  up  and  the  keys  car- 
ried away. 

The  WAPI  technical  staff  had  no  complaint 
about  wages  or  conditions,  since  a  new  contract 
had  been  signed  only  a  few  weeks  before. 
When  a  union  violates  a  contract  merely  be- 
cause its  members  resent  statements  of  the 
management,  it  only  hurts  its  own  cause. 

Mr.  Wimberly  acted  commendably  and  prop- 
erly in  denouncing  the  action  of  the  WAPI 
staff.   His   sane   approach   will  benefit  both  * 
labor  and  management. 


Engineering  ;EV 

THE  STANDOUT  operation  of  the  FCC,  from 
the  beginning,  has  been  its  Engineering  Divi- 
sion. It  has  been  beyond  criticism  because  of 
a  competent  staff,  with  appointments  never 
dictated  by  political  favor. 

The  reorganization  of  that  division  by  the 
FCC  last  week,  entailed  by  the  highly  laudable 
promotion  of  Chief  Engineer  Ewell  K.  Jett  to 
the  Commission,  is  in  keeping  with  that  tradi- 
tion. George  P.  Adair,  who  has  served  meri- 
toriously as  assistant  chief  engineer  in  charge 
of  broadcasting,  was  elevated  to  chief  engineer. 
Philip  P.  Siling,  head  of  the  important  inter- 
national division,  succeeds  Mr.  Adair,  and  M. 
H.  Woodward,  Mr.  Siling's  assistant,  takes  over 
the  international  post. 

All  three  appointments  are  on  a  merit  basis. 
In  each  case  the  senior  official  moved  up  a 
notch.  The  appointments  are  of  more  than  ordi- 
nary significance  because  of  the  far-reaching 
problems  of  allocation,  both  domestic  and  in- 
ternational, now  under  consideration  pending 
the  war's  termination. 


NATHAN  STRAUS 

SOME  men  grow  up  in  an  industry;  others 
make  the  industry  grow  up  around  them. 
The  latter  can  be  said  of  Nathan  Straus, 
new  president  of  station  WMCA  in  New 
York.  Although  only  a  youngster  in  the  in- 
dustry— he  took  over  WMCA  without  prior 
radio  "  experience  some  weeks  ago — his  influ- 
ence has  had  pronounced  effect  on  local  station 
operation. 

Despite  his  brief  introduction  to  the  radio 
industry,  Mr.  Straus  has  already  come  up  with 
one  of  the  year's  most  important  local  broad- 
casts. This  was  the  Christmas  Day  program 
when  WMCA  carried  voices  of  servicemen  all 
over  the  world  in  a  five-hour  program  of  holi- 
day greetings  to  their  families  and  friends. 

Mr.  Straus  envisions  radio  as  a  public  serv- 
ant in  which  the  local  station  must  play  a 
more  intimate  part  in  the  life  of  the  commun- 
ity than  the  national  network.  In  this  concept, 
he  has  already  expanded  in  the  field  of  news, 
entertainment  and  information.  One  of  the 
most  striking  developments  in  this  connection 
is  the  daily  five-minute  feature  program  from 
Chungking,  China,  interpreting  life  on  the 
other  side  of  the  world  in  terms  of  New  York 
City. 

Mr.  Straus  believes  that  community  initia- 
tive should  furnish  the  objectives  of  public 
welfare  and  that  radio  stations  should  provide 
the  techniques  for  their  acceptance.  With  this 
double-barrelled  approach  to  social  problems, 
radio  can  offer  effective  aid  in  public  welfare 
activities  such  as  health,  discussion,  juvenile 
delinquency,  race  relations  and  other  fields. 

As  a  matter  of  fact,  under  the  Straus  aegis, 
WMCA  is  now  engaged  in  several  projects  in 
cooperation  with  such  representative  organi- 
zations as  the  Welfare  Council  of  New  York 
and  the  Citizen's  Committee  on  Harlem.  These 
projects  call  for  education  through  entertain- 
ment and  employ  outstanding  talent.  This 
emphasis  on  public  service  is  a  matter  of  good 
business,  Mr.  Straus  believes. 

Mr.  Straus  is  no  stranger  to  public  service. 
Few  men  have  come  to  the  industry  with  so 
distinguished  a  record  in  public  life  as  he 
brings  to  .the  New  York  local  field.  Interna- 
tionally known  for  his  activity  in  behalf  of 
slum  clearance  and  adequate  housing,  he  is  the 
former  Administrator  of  the  United  States 
Housing  Authority.  He  is  also  author  of 
(Continued  on  page  U2) 
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IMien 

THE  MIRACLE  OF  FM 

came  to  Milwaukee 


Milwaukeeans  were  amazed,  then  pleased  when  they  first  heard  the 
full,  rich  tones  of  WMFM,  The  Milwaukee  Journal  FM  Station. 
Here  was  warmth  and  depth  and  quality  that  AM  radio  had  never 
given  them. 

That  was  in  April  of  1940  when  WMFM  took  to  the  air  as  the  first 
Frequency  Modulation  Station  west  of  the  Alleghenies. 

The  novelty  has  since  passed,  but  the  enjoyment  of  static-free,  crystal- 
clear  FM  reception  remains.  Today,  WMFM  is  a  steady  visitor  in 
thousands  of  Wisconsin  homes. 

The  eager  reception  of  WMFM  received  in  Wisconsin  is  partly  due 


to  the  superior  qualities  of  FM.  Another  important  factor  has  been 
the  skillful  programming  that  has  been  part  and  parcel  of  WMFM 
since  its  inception. 

An  abundance  of  "live"  programs,  and  a  wealth  of  music  from  Radio 
City's  large  and  versatile  staff  of  outstanding  musicians,  singers  and 
soloists  are  two  of  the  features  that  have  given  WMFM  a  distinctive 
schedule  appealing  to  Wisconsin  folks. 

Today,  from  its  ultra-modern  studios  in  Milwaukee's  Radio  City, 
WMFM  is  serving  today  and  building  for  tomorrow. 


WMFM 


THE  miLLUflUKEE  JOUfilM  fill  STflTJOll 


Member  —  The    American  Network 
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Our  Respects  to 

(Continued  from  page  4-0) 

a  new  book,  The  Seven  Myths  of 
Housing,  published  Jan.  17  by  Al- 
fred A.  Knopf.  Regarded  as  the 
most  authoritative  treatment  on  na- 
tional housing  in  this  country,  the 
book  is  the  result  of  two  years  of 
research  and  is  evidence  of  the 
thoroughness  with  which  he  ap- 
proaches any  subject. 

Son  of  the  famous  philanthropist 
of  the  same  name,  Nathan  Straus 
was  born  in  New  York  City,  May 
27,  1889.  He  studied  at  Princeton 
and  Heidelberg  Universities  and 
likes  to  recall  that  he  earned  his 
first  money,  a  cash  prize  of  $15, 
in  a  competition  at  Princeton  for 
an  essay  entitled  "The  Commis- 
sion Form  of  City  Government." 

That  essay  was  significant  of  his 
early  interest  in  public  service 
and  he  studied  assiduously  to  pre- 
pare himself  for  a  career  in  public 
life.  After  a  year  abroad  in  1908, 
he  returned  to  the  United  States 
finally  obtaining  a  special  diploma, 
cum  laude,  from  Princeton  in  1909. 
On  April  25,  1915,  he  married  Hel- 
en E.  Sachs  of  New  York  City. 

Beginning  his  business  career  as 
a  reporter  for  the  New  York  Globe, 
he  entered  the  publishing  field  in 
1914,  purchasing  the  magazine 
Puck.  He  was  editor  and  publisher 
of  Puck  until  America's  entry  into 
the  first  World  War  in  1917.  At 
that  time  he  enlisted  in  the  Navy 
as  an  ensign  serving  until  Decem- 
ber 1918  when  he  was  honorably 
discharged.  In  the  year  succeeding 
he  was  assistant  editor  of  the  New 
York  Globe. 

By  training  and  background  a 
public  servant,  Mr.  Straus  was 
tendered  the  Democratic  nomina- 
tion for  the  New  York  State  Sen- 
ate after  the  armistice  of  World 
War  I  to  represent  the  15th  Sena- 
torial District  where  he  had  lived 
since  childhood.  That  was  the  year 
of  the  Harding  landslide  in  1920 
and  though  the  district  was  nor- 
mally Republican,  Mr.  Straus  was 
elected  by  a  comfortable  majority. 
He  was  reelected  easily  in  1922  and 
again  in  1924. 

With  a  record  of  progressive  leg- 
islation, Straus  served  New  York 
as  a  Senator  at  Albany  for  six 
years.  He  authored  a  group  of  bills 
which  established  the  basis  of  the 
New  York  State  Park  System  and 
was  active  in  legislation  concerning 
pure  milk,  motor  vehicle  accident 
compensation  and  regulations  to 
protect  investors.  However,  he  is 
best  known  for  his  constructive  re- 
forms in  the  field  of  public  hous- 
ing and  is  the  sponsor  of  the  co- 
called  "Straus  Law"  which  prevents 
housing  discrimination  against 
families  with  children.  Highly  com- 
mended by  the  Citizens  Union,  the 
New  York  State  Association  said 
of  his  tenure  at  Albany  that  he 
had  "the  best  record  of  public  serv- 
ice" of  any  member  of  the  Legis- 
lature. 

Returning  to  private  business  in 


iyJ2AAO-yva. 
NOTES 


CHARLES  P.  HAMMOND,  director 
of  advertising  and  promotion  manager 
of  NBC,  left  New  York  Feb.  14,  foj.- 
Los  Angeles,  where  they  will  partici- 
pate in  the  West  Coast  showing  of 
NBC's  "Parade  of  Stars"  exhibit  at 
the  Hotel  Ambassador,  L.  A.,  Feb.  21. 

KEITH  KIGGINS,  vice-president  in 
charge  of  the  stations  department  of 
the  Blue,  returned  to  New  York 
last  week  after  a  five-week  business 
tour  covering  the  Eastern  and  South- 
ern area. 

J.  ALLEN  BROWN,  general  mana- 
ger of  WFOY  St.  Augustine,  Fla.,  is 
the  father  of  a  boy. 

BRAD  H.  SMITH,  formerly  news 
editor  of  KROV  Weslaco,  Tex.,  has 
been  named  assistant  manager  of  the 
station. 

HENRY  GERSTENKORN,  assist- 
ant sales  manager  of  Don  Lee  Broad- 
casting System,  currently  contacting 
New  York  agency  executives  on  spring 
advertising  campaigns,  returns  to 
Hollywood  in  early  March. 


1927,  he  became  president  of  Na- 
than Straus-Duparquet,  at  the  same 
time  organizing  the  "Park  Assn.  of 
New  York"  to  promote  the  exten- 
sion of  the  city  park  system.  In 
1933,  he  organized  the  Hillside 
Housing  Corp.,  the  largest  low-rent 
housing  project  in  the  country. 
Deeply  concerned  with  the  welfare 
of  the  underprivileged,  he  contin- 
ued his  efforts  in  behalf  of  ade- 
quate public  housing  as  a  solution 
to  slum  problems. 

In  1935  he  was  appointed  by 
Mayor  LaGuardia  to  make  a  sur- 
vey of  public  housing  in  Europe. 
On  his  return  he  was  appointed  a 
member  of  the  New  York  City 
Housing  Authority.  In  the  succeed- 
ing years,  he  led  the  movement 
which  finally  resulted  in  the  pas- 
sage of  the  United  States  Housing 
Act  in  1937.  Subsequently,  Presi- 
dent Roosevelt  appointed  him  Ad- 
ministrator of  the  United  States 
Housing  Authority  in  which  capac- 
ity he  served  until  February  1942. 

In  radio,  Straus  sees  an  exten- 
sion of  his  opportunities  for  public 
service.  In  his  own  words:  "If 
WMCA  can  help  to  promote  the 
development  of  an  informed  public 
opinion  concerning  the  great  prob- 
lems and  issues  of  these  troubled 
times,  I  shall  feel  that  my  associa- 
tion with  it  has  not  been  without 
profit." 

Favorite  pastimes  of  Mr.  Straus 
are  photography,  trout  breeding 
and  horticulture  and  his  Westches- 
ter summer  home  provides  a  good 
setting  for  these  pursuits.  Clubs 
are  Manhattan  Club,  National 
Democratic  Club,  Century  Country 
Club  and  Advertising  Club  of 
Washington.  Mrs.  Straus  is  educa- 
tional director  of  WMCA.  They 
have  four  boys,  all  in  the  armed 
services. 


REEL  WELCOME  was  accorded 
Keith  Kiggins,  Blue  vice-president, 
by  Mayor  Gedrge  S.  Patterson 
(right)  of  St.  Petersburg,  Fla., 
who  presented  him  with  a  fishing 
rod  during  his  visit  to  the  city  and 
WSUN,  Blue  affiliate  on  the  Flor- 
ida West  Coast.  Watching  the  cere- 
mony are  Norman  Brown,  WSUN 
manager;  and  Vice-Mayor  of  St. 
Petersburg,  E.  L.  Cole. 

GILBERT  CHASE,  supervisor  of 
music  for  NBC's  Inter- American  Uni- 
versity of  the  Air,  has  accepted  mem- 
bership on  the  State  Department's 
advisory  committee  for  music.  Before 
joining  NBC  in  1935,  Mr.  Chase  was 
specialist  in  Latin  American  music  in 
the  Library  of  Congress. 

GEORGE  HELLER,  national  asso- 
ciate secretary  and  treasurer  of 
American  Federation  of  Radio  Artists, 
is  the  father  of  a  girl. 

LOUIS  F.  KROECK,  general  man- 
ager of  KTMS  Santa  Barbara,  Cal., 
is  conferring  with  Blue  Network  and 
advertising  agency  executives  in  Chi- 
cago and  New  York. 

THOMAS  W.  GAVIN,  formerly  com- 
mercial manager  of  WEBC  Duluth, 
Minn.,  has  joined  KWKW  Pasadena, 
Cal.,  as  account  executive. 

EARL  BRADLEY,  released  from  the 
Navy  and  formerly  a  sales  represent- 
ative for  the  Addressograph  -  Multi- 
graph  Corp.,  has  joined  the  merchan- 
dising department  of  WLW  Cincin- 
nati. 

PAUL  GIRARD,  station  relations 
manager  of  Press  Assn.  Inc.,  radio 
subsidiary  of  the  Associated  Press,  has 
been  inducted  into  the  Army. 

ASHLEY  ROBINSON,  treasurer  of 
WORL  Boston,  is  recovering  at  the 
Cambridge  City  hospital  following  an 
auto  accident  in  which  he  suffered  a 
concussion  of  the  brain. 

B.  K.  WICKSTRUM  was  named  last 
week  as  Pacific  Coast  sales  manager 
for  lighting  products  of  the  Sylvania 
Electric  Products  Inc.  Announced  as 
Mr.  Wickstrum's  assistants  are  C. 
W.  Dickinson,  manager  of  the  North- 
west division  with  headquarters  in 
Seattle,  and  G.  W.  Field,  manager 
of  the  California  division.  Mr.  Wick- 
strum  for  the  past  four  years  has  been 
advertising  manager  of  the  lighting 
section. 

PHILIP  F.  FRANK,  formerly  direc- 
tor of  public  relations  for  Associated 
Transport,  Inc.,  New  York,  has  joined 
the  sales  promotion  staff  of  the  Blue 
network.  Mr.  Frank  has  also  been  in 
advertising  and  sales  promotion  work 
with  RCA,  NBC,  F.  W.  Prelle  Co., 
Hartford,  Conn.,  and  DeForest  Radio 
Co.,  New  York. 

ROBERT  POST,  formerly  with  Cur- 
tis Publishing  Co.  and  the  Pittsburgh 
Bulletin  Index,  has  been  named  sales- 
man-in-charge  of  the  Blue  network's 
sales  office  in  Pittsburgh,  covering 
western  Pennsylvania,  Ohio  and  West 
Virginia.  A  permanent  office  location 
has  not  been  selected. 

G.  JOSEPH  PORTER,  in  the  adver- 
tising department  of  the  New  York 
Daily  News,  has  joined  the  sales  de- 
partment of  WOR  New  York,  as  ac- 
count executive.  He  replaces  Robert 
A.  White,  who  moves  to  WOR's  west- 
ern office  in  Chicago. 


LOUISVILLE 

WINN 

BLUE  NETWORK 

STATION  Ui 

LOUISVILLE,  KY. 

D.  E.  "Plug"  Kendrick 

Preiident  and  General  Manager 

G.  F.  "Red"  Bauer 

Sales  Manager 
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ONE  COMPLEMENTS  THE  OTHER 


TWO  great  markets  listen  to  WOV.  Two  great  markets,  in  their 
respective  listening  hours,  combine  to  give  WOV  a  constant,  balanced 
audience  .  .  .  night  and  day  #  WOV's  daytime  domination  of  the  vast 
metropolitan  New  York  Italian-speaking  audience  extends  to  58%  of  the 
520,000  Italian  radio  homes  and  is  never  less  than  23%  during  any 
particular  hour  •  In  the  evening,  between  the  Hooper  checking  hours 
of  7:30  and  10:00  p.m.,  WOV  reaches  more  radio  homes,  at  the  lowest 
cost  per  listener,  than  any  other  other  New  York  independent  station 
.  .  .  and  at  less  than  one-half  the  cost  of  the  next  ranking  station. 

RALPH  N.  WEIL,  GENERAL  MANAGER 
JOSEPH  HERSHEY  McGILLVRA,  NAT'L  REP. 


New  York 


In 

Charleston,  W.  Va. — 
WCHS  has  more 
listeners  than  all 
other  stations  com- 
bined. Ask  Crossley, 
he  knows! 


WCHS 

Charleston,  W.  Va. 
5000  on  580  •  CBS 


RUSSELL  W.  (Bud)  RICHMOND 
has  returned  to  Cleveland  as  news- 
caster on  the  Richmond  News  Pro- 
gram heard  daily  on  WHK  and  spon- 
sored by  the  Richmond  Bros.  Co.  He 
also  announces  for  the  Cleveland  Or- 
chestra program  for  WHK  and  Mu- 
tual, heard  Sunday  evenings. 

BUD  FARNUM,  honorably  dis- 
charged from  the  Army,  has  joined 
KWKW  Pasadena,  Cal.,  as  announc- 
er. 

FLYING  OFFICER  HARRY  SAV- 
AGE, formerly  of  Harry  E.  Foster 
Agency  Ltd.,  Toronto,  now  in  the 
Royal  Canadian  Air  Force,  has  gone 
overseas  to  join  the  radio  liaison  sec- 
tion of  the  RCAF  Overseas. 

FLYING  OFFICER  B.  YUFFEY, 
of  CKLW  Windsor-Detroit,  is  now 
stationed  with  the  radio  liaison  section 
of  the  Royal  Canadian  Air  Force 
Overseas. 

WALTER  JAY  ROY,  former  script 
writer  of  WPRO  Providence,  R.  I., 
has  joined  the  newsroom  staff  of 
WCAU  Philadelphia. 

EDDY  BROWN,  violinist,  and  former 
musical  director  of  WQXR  New 
York,  on  March  1  becomes  musical 
director  of  WLIB  Brooklyn,  where  he 
will  conduct  the  WLIB  String  En- 
semble as  .well  as  supervise  the  selec- 
tion of  recorded  music  for  station  pro- 
grams. 

JUDY  DUPUY  has  resigned  as  radio 
editor  of  PM,  New  York's  "no  adver- 
tising" newspaper,  to  take  a  special 
assignment  in  the  General  Electric 
Co.  television  department  in  Schenec- 
tady. Miss  Dupuy  will  survey  the  com- 
pany's television  operations  over  the 
past  four  years,  interviewing  pro- 
gram and  technical  personnel  and 
perusing  records  in  an  attempt  to  re- 
duce to  writing  an  accurate  summa- 
tion of  what  the  company  has  learned 
about  sight-and-sound  broadcasting. 

RUSSELL  RYAN,  formerly  of 
WSYR  Syracuse  and  WGN  Chicago 
and  founder  of  the  music  magazine 
Doionbeat,  is  now  an  announcer  with 
WHK-WCLE  Cleveland. 

VAL  SHERMAN,  WBBM  Chicago 
announcer,  becomes  supervisor  of  an- 
nouncers Feb.  28,  replacing  Bob  Cun- 
ningham who  is  joining  the  Navy. 

KEN  NORDINE  will  transfer  from 
WBBM-FM  Chicago  to  the  an- 
nouncing staff  of  WBBM  on  Feb.  27. 
He  was  formerly  with  WJNO  West 
Palm  Beach.  Peter  Lucas  replaces 
him  as  announcer  at  WBBM-FM. 

CHESTER  HERMAN,  production 
manager  and  supervisor  of  announcers 
of  WLW-WSAI  Cincinnati,  has  been 
appointed  assistant  program  director. 

CHUCK  SIMPSON,  sports  an- 
nouncer of  WCSC  Charleston,  S.  C, 
has  been  inducted  into  the  Army. 

WALTER  MURPHY,  veteran  news- 
caster, has  joined  the  announcing  staff 
of  WINN  Louisville. 

FAYVELLE  SCHULMAN,  formerly 
with  the  publicity  staff  of  WMCA 
New  York  and  more  recently  publicity 
manager  of  PM,  is  to  marry  Maurice 
(Mike)  Mermey  of  Baldwin  &  Mer- 
mey,  New  York  public  relations  firm, 
Feb.  25. 

FL.  LT.  A.  A.  McDERMOTT  and 
Maj.  Dick  Diespecker,  radio  liaison 
officers  of  the  Royal  Canadian  Air 
Force  and  Canadian  Army  respec- 
tively, have  returned  from  Great  Bri- 
tain. 


COMMENTATOR'S  COMMENTS  held  sponsors'  attention  when  Robert 
St.  John,  NBC  commentator,  explained  a  point  at  a  luncheon  given  in  his 
honor  after  starting  the  five-weekly  News  of  the  World  series  on  NBC 
under  sponsorship  of  Miles  Labs.,  Elkhart,  Ind.  Participating  were 
(1  to  r),  Harry  Kopf,  vice-president  in  charge  of  NBC's  central  division; 
Herbert  S.  Thompson,  advertising  manager,  Miles  Labs.;  Mr.  St.  John; 
Ned  Miles,  Chicago  sales  manager  of  Miles;  J.  D.  Galbraith,  NBC  sales- 
man handling  the  account;  Paul  McCluer,  NBC  central  division  sales 
manager;  Walter  Wade,  head  of  Wade  Adv.  Agency,  Chicago.  Contract 
is  for  60  weeks.  The  Miles  Broadcasts  originate  in  Chicago. 


ANNE  V.  KELLEHER,  assistant 
program  director  of  WLAW  Law- 
rence, Mass.,  has  resigned  to  take  a 
position  with  the  OWI  in  Boston. 
Irene  Morgan,  former  continuity  di- 
rector, has  resigned  to  join  the  Har- 
old Cabot  agency,  Boston.  She  is  suc- 
ceeded by  Ada  Bray,  former  assistant 
writer.  Miss  Bray  is  replaced  by  Polly 
Howe  of  Andover,  Mass.  Roland  J. 
Du  Bois,  graduate  of  the  WEEI  Bos- 
ton announcers  school,  has  joined  the 
WLAW  announcing  staff. 

ELWOOD  HOFFMAN,  CBS  staff 
writer,  has  been  named  associate 
script  editor  and  will  work  with  John 
Coburn  Turner,  script  editor,  in  the 
CBS  program  writing  division.  They 
will  operate  as  an  editorial  team  re- 
porting to  Robert  J.  Landry,  CBS 
director  of  program  writing.  Before 
joining  CBS,  Mr.  Hoffman  was  with 
the  Domestic  Radio  Bureau  of  the 
OWI. 

NEAL  HOPKINS  of  NBC's  script  di- 
vision, has  resigned  to  do  freelance 
writing.  He  now  serves  as  instructor 
in  radio  production  at  Columbia  U., 
succeeding  Erik  Barnouw,  who  is  do- 
ing special  work  in  the  War  Depart- 
ment. 

GEORGE  PUTNAM,  newscaster  of 
WEAF  New  York,  has  been  accepted 
for  Army  service  and  is  expected  to 
report  for  duty  in  a  few  weeks.  No 
replacement  has  been  named  for  his 
two  daily  quarter-hour  news  spots 
at  6  and  11  p.m. 

WINIFRED  LAW,  CBS  casting  di- 
rector, has  received  a  leave  of  absence 
from  the  network. 

C.  M.  WARD,  Jr.,  has  been  named 
continuity  editor  of  WWNC  Asheville, 
N.  C,  replacing  Catherine  Ruther- 
ford, resigned. 

JACK  O'CONNOR,  announcer  of 
WRBL  Columbus,  Ga.,  has  been 
named  civilian  WAVE  recruiter  for 
the  Columbus  area  by  Adm.  William 
H.  Allen,  Naval  Procurement,  Atlanta. 

GORDON  (Jack)  FRASER,  Blue 
Network  war  correspondent  assigned 
to  Allied  Force  Headquarters  in  North 
Africa,  is  the  father  of  a  girl. 

JOE  DeNICOLA,  formerly  on  the 
staff  of  WHN  New  York,  has  joined 
the  announcing  staff  of  WGNY  New- 
burgh,  N.  Y. 

ROBERT  HELLER,  recently  re- 
leased from  the  Army,  has  joined  the 
CBS  program  department  as  a  pro- 
ducer. Before  joining  the  Army,  Mr. 
Heller  was  a  film  production  con- 
sultant for  the  War  Department.  Prior 
to  that  he  was  director  of  radio  divi- 
sion for  the  United  Nations  Informa- 
tion Office. 

JULIE  BRAVERMAN,  new  to  radio, 
has  joined  the  public  relations  de- 
partment of  WAAT  Jersey  City. 


DOROTHY  GODWIN,  known  to  St. 
Louis  listeners  as  Carol  Gay,  is  now 
with  the  Radio  &  Market  News  Sec- 
tion of  the  Office  of  Distribution,  War 
Food  Administration.  Miss  Godwin 
did  women's  programs,  special  events 
and  features  with  KMOX  and  KWK 
St.  Louis.  Shortly  before  going  to  the 
War  Food  Administration  she  was  at 
WTOP  Washington,  working  with 
Elinor  Lee.  Mrs.  Lucile  Cohan,  whom 
Miss  Godwin  replaces,  joined  the 
WAG  Jan.  12.  She  is  now  in  train- 
ing at  Ft.  Oglethorpe,  Ga.  Before  her 
Government  position,  Mrs.  Cohan 
handled  the  Nancy  Dixon  shopping 
program,  as  well  as  many  of  the 
Jean  Abbey  broadcasts,  both  on 
WTOP. 

FRED  FLETCHER,  WRAL  Ra- 
leigh, N.  C,  was  presented  with  the 
annual  civic  key  award  as  the  "Man 
of  the  Year",  at  the  yearly  dinner  of 
the  Junior  Chamber  of  Commerce,  of 
Raleigh,  Jan.  28. 

JACK  O'BRINE,  formerly  of  Popu- 
lar Science  Monthly  and  previously 
staff  writer,  foreign  correspondent 
and  assistant  war  editor  of  the  New 
York  Herald  Tribune,  has  joined  the 
department  of  information-  of  RCA. 
TOM  CAFFERTY  has  rejoined  the 
announcing  staff  of  WGN  Chicago,  af- 
ter a  medical  discharge  from  the 
Army. 

RALPH  W.  HARDY,  formerly  in 
charge  of  war  programs  and  activities 
at  KSL  Salt  Lake  City,  has  been 
named  station  program  manager.  He 
replaces  Glenn  Shaw,  recently  ap- 
pointed general  manager  of  KLX  Oak- 
land, Cal. 


PLANTS 
ROLLS  . 


.  .  PAY 
PEOPLE 


Sa/annah  ranks  third 
cmong  all  major  markets  in 
percent  of  retail  sales  in- 
crease during  past  year. 


NBC 


UISIIV 

SAVAN  N AH 

Notional  Rmpftmntativt 
GEORGE    P.  HOLLINGBERT  CO. 
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. . .  and  she  listens  to 
WFBR  every  afternoon! 

So  do  many  thousands  of  other  busy  Baltimore  women 
while  they  work  at  home.  They  like  to  listen  to  the 
"Tune  Shop" — WFBR's  great  afternoon  show  that  is 
gaining  more  and  more  listeners  every  day ! 

Recent  surveys  illustrate  this  clearly.  There  is  over  a 
50%  increase  in  WFBR's  afternoon  listening  audience! 


.  YOUR  BALTIMORE 
MARKET 


The  "Tune  Shop"  is  another  example  of  howWFBR  is 
developing  a  solid  hour-by-hour  audience  all  day  and 
night.  The  "Tune  Shop"  is  designed  to  meet  and  beat 
tough  daytime  competition  .  . .  and  it's  doing  the  job! 

Progressive  programming  is  another  reason  why 
WFBR  is  your  station  in  America's  sixth  largest  city 
.  .  .  with  a  signal  that  is  strong  enough  and  clear 
enough  to  give  you  concentrated  coverage  in  an  area 
of  well  over  a  million  people! 


RADIO  STATION 


WFBR 


BALTIMORE 


NATIONAL  REPRESENTATIVE:  JOHN  BLAIR  &  CO. 
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BOB  REDEEN  is  a  new  member  of 
the  announcing  staff  of  KDYL  Salt 
Lake  City.  He  was  formerly  on  the 
announcing  staff  of  KMBC  Kansas 
City  and  news  editor  of  KYSM  Man- 
kato,  Minn. 

GRACE  GUARNERA,  of  NBC  Hol- 
lywood program  traffic  department,  has 
entered  the  WAVES. 

GEORGE  IRWIN,  newscaster-writer 
for  the  commentary  sponsored  by  Sea- 
board Finance  Co.  on  Blue  Pacific, 
has  been  inducted  into  the  Navy  and 
is  awaiting  call. 

VAL  SHERMAN,  WBBM  Chicago, 
announcer,  becomes  supervisor  of 
WBBM  announcers  when  Bob  Cun- 
ningham reports  to  the  Navy  Feb.  28. 

JOHN  KELLY,  publicity  director  of 
KYW  Philadelphia,  goes  into  the 
Navy  Feb.  21. 

ARTHUR  SCANLON,  formerly  of 
WHOM  New  York,  joined  the  an- 
nouncing staff  of  WIBG  Philadelphia. 

KEN  NORDINE,  WBBM-FM  Chi- 
cago announcer  and  previously  with 
WJNO  W.  Palm  Beach,  Fla.,  joins 
the  WBBM  announcing  staff  Feb.  27. 
Peter  Lucas,  who  formerly  freelanced 
in  Detroit,  replaces  Nordine. 


WEEI  Grads  Placed 

FIVE  graduates  from  the  WEEI 
Boston  School  for  Announcers  have 
accepted  jobs  with  New  England 
stations.  They  are:  John  MacDon- 
ald  at  WSPR  Springfield,  Mass.; 
George  Hayward,  WHYN  Holyoke, 
Mass.;  Robert  Klaman,  WCSH 
Portland,  Me.;  Roland  DuBois, 
WLAW  Lawrence,  Mass.;  Fred 
Grebe,  WHAI  Greenfield,  Mass. 
Another  WEEI  school  graduate, 
Clinton  Sherwood,  has  joined 
WFBL  Syracuse,  N.  Y.,  the  first 
one  to  be  placed  outside  of  New 
England. 


WILLIAM  DAWES,  announcer  of 
WCKY  Cincinnati,  is  the  father  of  a 
girl. 

ARTHUR  BARRY  is  the  latest  ad- 
dition to  the  announcing  staff  at 
WCKY  Cincinnati.  He  formerly  was 
with  WCOL  Columbus,  O. 

FRED  DAVIS,  former  announcer  of 
WAPO  Chattanooga,  has  joined  the 
announcing  staff  of  WTAG  Worces- 
ter, Mass. 


HAL  TUNIS,  former  program  di- 
rector of  WCOP  Boston,  has  joined 
the  announcing  staff  of  WAAT  New- 
ark. Julie  Braverman,  new  to  radio, 
has  been  added  to  the  WAAT  public 
relations  staff. 

LES  MITCHELL,  formerly  assistant 
program  and  production  manager  of 
CBS  Chicago,  has  moved  to  Holly- 
wood and  taken  over  production  of 
NBC  Dreft  Star  Playhouse.  He  suc- 
ceeds Paul  Pierce  who  is  being  in- 
ducted into  the  Army. 
DOUG  McMULLEN,  program  pro- 
ducer of  WRGB  Schenectady,  GE 
television  station,  is  the  father  of  a 
boy. 

BILL  HARRIS,  of  the  WHAI  Green- 
field, Mass.,  continuity  dept.,  and 
Marcia  Harris,  WHAI  receptionist 
and  secretary,  were  married  on  Feb. 
19. 

CHARLES  RAH  A  has  joined  the  an- 
nouncing staff  of  WMRN  Marion,  O. 

MYRON  WALLACE,  announcer  on 
NBC's  Voice  of  the  Dairy  Farmer, 
commissioned  ensign  in  the  U.  S. 
Naval  Reserve,  reported  at  the  U.  of 
Arizona  Feb.  15.  He  is  succeeded  on 
Voice  of  the  Dairy  Farmer  by  Bob 
Murphy. 


Weltmer  Promoted 

FRANK  B.  WELTMER,  program 
director  of  KTMS  Santa  Barbara, 
Cal.,  is  now  assistant  station  man- 
ager, according  to  Louis  F.  Kroeck, 
general  manager.  Joining  KTMS 
a  year  ago  as  chief  anouncer,  Mr. 
Weltmer  was  named  program  di- 
rector four  months  later.  Prior  to 
that  he  had  been  announcer  and 
continuity  editor  of  KOY  Phoenix. 
Barbara  McCaffrey  has  joined 
KTMS  as  continuity  writer,  replac- 
ing Louise  Lodwick,  resigned. 


ERNEST  THEISS,  formerly  with 
NBC  guest  relations,  has  been  placed 
in  charge  of  the  newly-organized  guest 
relations  division  of  the  Blue's  office 
management  department,  assisted  by 
Frank  Freeman,  also  formerly  of  NBC 
guest  relations,  and  by  Robert  Dag- 
gett. Division  will  superintend  the 
printing  and  distribution  of  broadcast 
tickets  and  all  matters  pertaining  to 
the  operation  of  the  Blue  Ritz  Thea- 
tre in  New  York. 

GUS  RICKERT,  former  announcer 
on  WWRL  New  York,  has  joined  the 
announcing  staff  of  WBYN  Brook- 
lyn. Before  joining  WWRL,  Mr. 
Rickert  worked  with  the  Department 
of  Correction  at  Sing  Sing  for  three 
years. 

RALPH  P.  CAMPBELL,  formerly 
account  executive  with  Maxon  Inc., 
New  York,  has  been  appointed  admin- 
istrative assistant  to  C.  L.  Menser, 
NBC  vice-president  in  charge  of  pro- 
grams. Before  joining  Maxon  Agency, 
Mr.  Campbell  was  radio  producer- 
director  for  J.  Walter  Thompson  Co., 
New  York. 

DAVID  SHAW,  formerly  on  the  ra- 
dio commercial-writing  staff  of  Ben- 
ton &  Bowles,  New  York,  and  Jack 
Grogan,  formerly  on  the  announcing 
staff  of  WHOM  New  York,  have  been 
added  to  the  production  staff  of 
WNEW  New  York. 

GERALD  BARTLETT,  formerly  on 
the  announcing  staff  of  WSPR  Spring- 
field, Mass.,  has  joined  the  CBS 
shortwave  production  staff. 

GEORGE  ROOSEN,  script  writer 
of  WABC  New  York,  enters  the  Army 
Feb.  26. 


Cpl.  Joseph  McMichael 

CPL.  JOSEPH  McMICHAEL,  28,  of 
the  Army  Air  Forces  and  former 
member  of  The  Merry  Macs,  radio 
vocal  group,  died  at  Santa  Ana 
Army  Air  Base  hospital  Feb.  12  when 
a  kidney  ailment  developed  after  ad- 
ministration of  sulfa  drug.  Surviv- 
ing is  his  wife,  Inez  James,  Holly- 
wood song  writer. 


//  you  buy  or  plan 
advertising  for 
Iowa,  you  need 

THE  1943 
IOWA  RADIO 
AUDIENCE  SURVEY 

gives  you  detailed  analysis  of  "lis- 
tening areas"  of  every  Iowa  station, 
programs  that  appeal  to  urban,  vil- 
lage, and  farm  families,  and  listening 
habits,  illustrated  with  pictographs  for 
quick  and  easy  reading.  You  can  get 
a  copy  free  by  writing  to 

CENTRAL  BROADCASTING  CO. 
912  Walnut  St.,  Dm  Moines,  town 


PLUS  PRODUCTION  CAN  BE  PLANNED! 
That  goes  for  radio,  too!  We  took  a  tip  from 
our  huge  farm  audience  on  this.  They  build 
their  breeding  stock  from  their  highest  pro- 
ducers. We  use  the  same  method  to  get  extra 
results  for  you. 

Long  experience  has  taught  us  which  announc- 
ing voice,  personality,  pacing  and  inflection  gets 
maximum  results.  Because  we  know  exactly 


how  the  listening  habits  and  program  prefer- 
ences of  our  six-state  audience  vary  at  different 
hours,  we  are  able  to  keep  WIBWs  sales  appeal 
at  peak  efficiency. 

Whether  you  use  spot  announcements  or  pro- 
grams, your  sales  message  is  Planned  For  Plus 
Production  .  .  .  planned  to  help  you  get  above- 
average  results  that  will  make  you  a  firm  friend 
of  WIBW. 


WW    Jm  mmm  WW  Columbia's  outlet  for  kansas 

  BEN     LUDY,   Gen.  Mgr.  

REPRESENTED  BY  CAPPER  PUBLICATIONS,  INC. 
NEW  YORK  CHICAGO  KANSAS  CITY  SAN  FRANCISCO 
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WWJ  salutes  a  distinguished  client,  THE  J.  L. 
HUDSON  COMPANY,  sponsor  of  THE  MINUTE 
PARADE,  now  in  its  1 1  th  year. 

THE  MINUTE  PARADE  went  on  the  air  on  Feb- 
ruary 1,  1934,  with  an  hour's  program  daily,  Monday 
through  Saturday,  featuring  fine  music,  time  signals 
and  store  news  by  Barbara  Brooks. 

In  peace  and  in  wartime  THE  MINUTE  PARADE 
has  won  an  enviable  place  for  itself  in  the  community 
life  of  THE  ARSENAL  OF  DEMOCRACY.  Now, 
with  over  3,100  hours  on  the  air,  it  is  believed  to  be 
the  oldest  continuous  department  store  broadcast  in  the 
nation. 

America's  pioneer  broadcasting  station  is  proud  to 
salute  one  of  the  world's  leading  mercantile  institutions 
for  a  notable  contribution  to  free  radio  and  to  the 
American  way  of  life. 


NBC  Basic 
Network 


UIUIJ 


America's  Pioneer  Broadcasting  Station  —  First  in  Detroit 
Owned  and  Operated  by  The  Detroit  News 
National  Representatives 
THE  GEORGE  P.  HOLLINGBERY  COMPANY 


Associate.  FM  Station 
WEN  A 
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NorthCaroiina 

is  the 

Souths  No.1 


Industrial 
State 


VALUE  of  MANUFACTURED  PRODUCTS 

Source:   —   Census   of  Manufactures,  1939 


NORTH 
CAROLINA 


AVERAGE  OF 
NINE  OTHER 
SOUTHERN  STATES 


WPTF 

wiih  50,0 00 Watt; 

in  RALEIGH  k 


j£        NBC     —      68o     K.  C. 
*^fr       FREE  Cr  PETERS,  NATIONAL  REPRESENTATIVES 


Mutual  to  Discuss 
Daytime  Programs 

Program  and  Sales  Committee 

To  Meet  in  New  York 

SECOND  meeting  of  Mutual's 
program,  sales  and  merchandising, 
and  stations'  service  committees, 
will  be  held  at  the  Waldorf-Astoria 
Hotel  in  New  York  March  20-22, 
with  Miller  McClintock,  MBS  head, 
presiding.  Committees  are  com- 
posed of  staff  members  of  Mutual 
affiliates,  representing  v  a  r  i  o  us 
areas  in  which  MBS  stations  are 
located.  Organized  .  last  fall,  the 
committees  met  for  the  first  time 
in  October  to  discuss  daytime  pro- 
grams and  other  phases  of  network 
operation. 

The  following  station  men  have 
been  called  to  the  program  meeting 
March  20  by  Mr.  McClintock:  John 
Tinnea,  KWK  St.  Louis;  I.  J. 
Keichner,  WIBC  Indianapolis;  Paul 
Fry,  KB  ON  Omaha;  Ken  Church, 
WKRC  Cincinnati;  Eugene  Cagle, 
KFJZ  Fort  Worth;  C.  L.  Harris, 
WGRC  Louisville;  James  E.  Gor- 
don, WNOE  New  Orleans;  James 
A.  Davenport,  WATL  Atlanta;  A. 
E.  Leary,  CKCL  Toronto  and  An- 
tonio Rojas,  KEOY  Mexico  City 
(Radio  Mil).  Program  committee 
members  also  called  to  the  sales 
and  merchandising  committee  meet- 
ing, March  21  include :  Robert  Con- 
vey, KWK  St.  Louis;  William  B. 
Dolph,  WOL  Washington;  Don 
Davis,  WHB  Kansas  City;  Charles 
Jordan,  WRR  Dallas;  Fred  Flet- 
cher, WRAL  Raleigh,  N.  C;  Rob- 
ert R.  Feagin,  WPDQ  Jacksonville, 
Fla.;  A.  Glasmann,  KLO  Ogden; 
and  George  C.  Hatch,  KSL  Salt 
Lake  City. 

Expected  at  the  station  service 
committee  meeting  March  22  are 
Ted  Grizzard,  WLAP  Lexington, 
Ky.  and  Felix  Hinkle,  who  are  also 
on  the  program  committee;  Gar- 
land Powell,  WRUF  Gainesville, 
Fla.;  and  John  Boler,  North  Cen- 
tral Broadcasting  System,  St. 
Paul,  who  serve  on  all  three  meet- 
ings. 


Retailers  Spots 

BLAUNER'S,  Philadelphia  depart- 
ment store,  has  joined  the  city's 
list  of  radio  users.  Starting  Feb. 
14,  two  weekly  participations  are 
used  on  Ruth  Welles'  women's  pro- 
gram on  KYW,  placed  for  13  weeks 
by  the  Stewart-Jordan  Co.,  Phila- 
delphia agency.  Harvey  McCall  Jr., 
of  the  KYW  sales  staff,  handles 
the  account  for  the  station.  Several 
years  ago  Blauner's,  specializing  in 
women's  apparel,  purchased 
WHAT  Philadelphia,  later  selling 
the  station  to  the  Philadelphia 
Record.  At  present,  KYW  broad- 
casts a  daily  serial  program  for 
N.  Snellenburg  &  Sons,  department 
store,  and  spot  announcements  are 
used  frequently  on  the  station  by 
Strawbridge  &  Clothier,  depart- 
ment store. 


SERVICE  men  convalescing  at  Will 
Rogers  Base  Hospital,  Oklahoma  City, 
may  now  learn  foreign  languages  with 
the  aid  of  a  series  of  transcriptions 
prepared  by  WKY  Oklahoma  City. 


TURNING  PLOWSHARES  into 
weapons  for  victory,  two  techni- 
cians of  KMJ  Fresno  have  planted 
a  hardy  75-acre  crop  of  barley  at 
the  station's  transmitter  ground 
at  Kerman,  Cal.  Purpose  of  this 
experiment  in  dry  farming  was  to 
turn  more  rich  fields  of  the  San 
Joaquin  Valley  into  food  for  free- 
dom. In  the  shadow  of  KMJ's  660- 
foot  tower  are  farmers  Bill  Wal- 
lace (1),  chief  engineer,  and  Bill 
Kaiser,  technician. 


Radio  Amateur  Book 
Issued  by  Relay  League 

RADIO  AMATEUR'S  Handbook 
(21st  edition,  1944)  has  just  been 
published  by  the  headquarters  staff 
of  the  American  Relay  League. 
The  standard  manual  of  amateur 
radio  has  been  revised  and  re- 
styled  in  view  of  wartime  require- 
ments, as  a  radio  training  text  for 
class  or  home  study.  Price  is  $1.00 
in  continental  U.  S.  A.;  $1.50  else- 
where. 

This  edition  differs  from  previ- 
ous editions  mainly  in  the  expan- 
sion of  the  "theory"  section — the 
chapters  on  fundamental  principles 
and  design.  The  Handbook  is  serv- 
ing in  several  branches  of  both 
military  and  civilian  radio  train- 
ing. 


Red  Cross  Drive 

AROUND-THE-CLOCK  promotion 
of  the  1944  War  Fund  of  the 
American  Red  Cross  on  networks 
and  stations  will  be  staged  Feb. 
29.  Last  week  the  Red  Cross  1944 
War  Fund  of  Greater  New  York, 
launched  a  "pre-campaign"  radio 
drive  to  enlist  canvassers. 


BEACH  WITH  

OHIO  van** 


Mttsi 
WCKY  /£«  s 


STATION 
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PLUGGING  a  certain  "happy  little  wash-day  song"  was  a  brand  new 
business  venture  for  radio's  most  outstanding  entrepreneurs  "Amos  'n' 
Andy."  It  was  accompanied  by  a  new  format,  the  short  show-story;  a 
new  network,  NBC;  and  a  new  sponsor,  Lever  Brothers  Company, 
whose  big  interest  in  this  show  is  not  the  song  but  the  soap  it  sells. 


ALL  KINSO-WHITE  are  Freeman 
F.  Gosden  and  Charles  J.  Correll 
for  this  studio  photograph  and  they 
are  doing  a  good  job  keeping 
America's  "wash"  that  way,  too. 
Lever  Brothers,  whose  Printers' 
Ink  subscriptions  are  older  than 
P.  I.'s  circulation  files,  find  the  new 
show  an  excellent  addition  to  their 
already  big  list  of  radio  successes 
and  an  important  part  of  their 
over-all  advertising  picture. 


CHANCES  ARE,  if  he  ever  '!re- 
scovered"  it,  Mr.  Andrew  H.  Brown 
would,  like  the  important  people  at 
Lever  Brothers,  be  a  Printers'  Ink 
subscriber,  too.  Mr.  Brown  and  Mr. 
Jones,  "Fresh  Air's  'Ad  Manager 
and  Driver',"  would  want  to  know 
about  the  latest  designs  in  door 
signs,  scheduling  practices  for  ra- 
dio spots,  promotional  techniques 
for  network  programs  and  all  the 
facts  about  competitive  and  con- 
temporary advertising,  from  appro- 
priations to  appeals. 


This  is  the  editorial  substance  of 
Printers'  Ink.  This  is  the  reason  for 
its  heavy  circulation*  among  the 
people  who  build,  approve  and 
spend  the  nation's  advertising  bud- 
gets. It  is  one  of  the  important 
reasons  why  media  men  with  a 
story  to  tell  advertisers,  continue 
to  buy  P.  I.  .  .  .  first! 

'^Complete  analysis  on  request. 
Printers'  Ink  has  twelve  subscrib- 
ers among  the  policy  making  peo- 
ple at  Lever  Brothers  Company  and 
25  subscriptions  in  their  agency, 
Ruthrauff  &  Ryan. 


Back  Home 

TWELVE  years  ago  Jack 
Stevens  started  in  radio  as  a 
time  salesman  on  WDRC 
Hartford,  but  he  wanted  to 
get  behind  a  microphone  so 
he  joined  WMAS  Springfield, 
Mass.,  as  announcer.  He  sub- 
sequently did  news  and 
sports  on  WORC  Worcester 
and  WTIC  Hartford,  then  he 
was  signed  to  do  sports  on 
Yankee  network  for  Phillies 
cigars.  Later  his  program 
was  expanded  to  78  Mutual 
stations.  After  four  years  he 
joined  WNEW  New  York  to 
do  a  sportscast  for  Plough 
Inc.  over  an  Atlantic  Coast 
network.  Not  long  ago  he  re- 
turned to  Hartford,  his  home 
town.  He  has  just  been 
signed  for  52  weeks  by  Bond 
Clothes  to  do  his  daily  News 
Digest  of  the  Air— on  WDRC. 


Chicago  Radar  Week 

PATRIOTIC  rally,  sponsored  by 
Chicago  radar  and  radio  industry, 
in  an  effort  to  enlist  new  person- 
nel, was  climaxed  Feb.  11  by  a 
special  broadcast  of  the  Radar- 
Radio  Roundup  from  the  Chicago 
stadium.  Participating  in  the  WGN 
broadcast  were:  Ralph  A.  Bard, 
assistant  secretary  of  the  Navy, 
Rear  Admiral  C.  A.  Jones,  Maj. 
Gen.  W.  H.  Harrison,  director  of 
procurement  and  supply,  Signal 
Corps,  and  Mayor  Edward  J. 
Kelly.  Charles  M.  Hofman,  Bel- 
mont Radio  Corp.,  Chicago,  and  co- 
chairman  of  the  emergency  radar 
committee  said:  "We  are  counting 
on  women  of  this  city  to  respond 
to  the  appeals  of  Secretary  of  the 
Navy  Knox,  Undersecretary  of 
War  Patterson,  Mayor  Kelly  and 
the  companies  in  our  industry. 


PARK  &  T1LFORD 
TO  RESUME  RADIO 

SALES  boosted  by  wartime  condi- 
tions favoring  the  dyeing  of  clothes 
and  other  fabric  products  in  the 
home  have  caused  Park  &  Tilford, 
New  York,  to  enter  into  a  six- 
months  radio,  newspaper  and  mag- 
azine campaign  which  exceeds  the 
advertising  appropriation  for  the 
last  half  of  1943  by  125%.  Radio 
has  returned  to  take  its  place  in  the 
schedule,  for  P  &  T's  Tintex  dyes 
and  tints,  after  a  hiatus  of  several 
years,  to  secure  the  additional 
coverage  called  for  by  the  sales 
figures  and  by  the  large  market 
which  exists. 

Radio  promotion  consists  of 
transcribed  and  live  spot  announce- 
ments, five-minute  news  programs 
and  participations  on  quarter-hour 
shows  from  five  to  six  times  week- 
ly for  the  26-week  period,  which 
started  Jan.  31.  Present  schedule 
includes  40  stations  in  selected  key 
markets,  with  extension  of  the  list 
contemplated  at  a  later  date. 

Predominating  theme  in  the  com- 
mercials is  the  conversation  angle 
which  figures  prominently  in  the 
explanation  of  the  wartime  jump 
in  demand  for  the  product,  accord- 
ing to  Charles  M.  Storm  Co.,  New 
York,  agency  handling  the  account. 
Shortage  of  fabrics,  the  narrow 
range  of  colors  in  available  fabrics 
as  compared  to  the  unrestricted 
color  range  in  dyes  for  homes  use, 
and  the  present-day  appeal  of  econ- 
omy are  among  the  factors  con- 
tributing to  create  a  good  market 
for  the  product,  and  these  points 
are  brought  out  in  the  campaign 
material. 


Gets  WMC  Post 

EDWARD  T.  INGLE,  formerly  in 
radio  and  newspaper  work,  has 
been  appointed  Director  of  Infor- 
mation for  the  War  Manpower 
Commission,  succeeding  Philip  S. 
Broughton  who  resigned  to  join 
Young  &  Rubicam,  New  York 
[Broadcasting,  Feb.  14].  Mr.  Ingle 
was  associated  with  NBC  from 
1931  to  1935  in  the  program  de- 
partment and  artists  service  and 
was  previously  employed  on  the 
Cleveland  Plain  Dealer,  Washing- 
ton Star  and  other  newspapers.  He 
recently  returned  from  England 
where  he  was  director  of  field  op- 
erations for  the  Clubmobile  Divi- 
sion of  the  American  Red  Cross. 


Radio  Club  Elects 

OFFICERS  of  the  Radio  Club  of 
America  to  serve  during  1944 
have  been  announced  as  follows: 
F.  L.  Klingenschmitt  of  Amy, 
Aceves  &  King,  president;  0.  James 
Morelock,  Weston  Electrical  In- 
strument Corp.,  vice  -  president; 
J.  J.  Stantley,  Continental  Sales 
Co.,  treasurer;  M.  B.  Sleeper,  FM 
Radio-Electronics  Magazine,  cor- 
responding secretary;  J.  H.  Bose, 
engineer  affiliated  with  Maj.  E.  H. 
Armstrong  at  Columbia  U.,  record- 
ing secretary.  Prospects  of  future 
technical  papers  to  be  presented 
before  the  club,  which  was  founded 
in  1909,  are  good,  according  to  Mr. 
Klingenschmitt. 


24  Hours 


ay! 


W-E  Acquires  Plant 

WESTERN  ELECTRIC  Co.  has 
leased  Area  2  of  the  Eau  Claire 
(Wis.)  Ordnance  Plant,  formerly 
in  arms  production,  to  expand  its 
war  production  and  to  augment  its 
Hawthorne  Works  in  Chicago.  Fol- 
lowing some  alterations  capacity 
manufacture  will  be  attained  as 
rapidly  as  equipment  can  be  pro- 
cured and  personnel  trained,  of- 
ficials said.  W-E's  main  plants  are 
in  Chicago,  Kearney,  N.  J.,  and 
Baltimore,  with  several  distribut- 
ing house  shops  throughout  the 
country. 
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AND  LO! 


WINC 


LED  ALL  THE  REST! 


fty 

■  NO.  »■ 

4-      Jtouuf  6,  19IA. 


'Mi.  the  flrat  ?CA  flub  of  19**,  con  tain  a  tha  retulta  of  a  thorough;  op-to- 
tho-alnuta  study  of  sail  raturna  on  Future  Chanploue  of  America  anil  »ta  ante. 
Station  NUkBiS  OHi,  of  the  130  stations.  In  too  entire  country  carrying  Jack 
Araatrong  (on  the  baale  of  retorae  par  thousand  radio  bono*)  It  * 


And  running  a  rod  not  third  lo:    K?A,  fneellng,  V.  V*,. 

Score!  17.35 

Gen-rally  epealtlng,  returne  Indicate  healthy  proaotion  offort  on  tho  part  of 
wst  etatlone,  aa  ttao  total  Beabereblp  to  data  (wo*re  crowding  tha  ollliou 
nark  awfully  cloaa  rl^ht  no*)  nuat  proTo.  In  bob*  laolatad  caaoa,  howoror, 
elation  effort  behind  the  Future  Chaaplone  of  Aaerlca  la  practically  oil.  X 
■han't  cent  Ion  oamaa  of  too  badcalldere,  but  wou'dn't  it  be  confortin*  to  b* 
la  tha  aano  high-powered  claaa  with  SIHC,  JCPQ,  jaVa?  They  KMO'  tha1** 
delivered*  — - 

Let'a  —  no*  that  the  happy,  lelnrely  holiday  eeaeon  la  over  —  turn  tha 
promotional  ateaa  on  *CA.    Let'e  hit  tha  ellllon  narti    A  ajlltoa  Aaerlaaa 
boya  and  clrla  having  good  clean  fan  and  getting  phyalcally  fit  at  the  a ana 
tlBa  Banna  a  kayo  punch  for  Ola  Man  Juvanlla  Delinauaacyl 


KtfOZ  HjS£V«£  ADT  -STISIHO,  INC. 
*  Publicity 


From  historic  Winchester — General  Sheridan 
started  his  famous  ride — DELIVERING  a  vic- 
tory to  the  union  army.  TODAY — WINC 
carrys  on  the  tradition  of  victory — DELIVER- 
ING NUMBER  ONE  RESULTS  to  advertisers! 

WINC  is  first  with  farmers  in  the  Shenan- 
doah valley. 

WINC  is  first  with  defense  workers  in  this 
area. 

WE'LL  SHARE  THIS  POPULARITY  WITH 
YOUR  PRODUCT 


1400  kc 
250  Watts 


WINC 


BLUE 
NETWORK 


WINCHESTER,  VIRGINIA 
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AN  OVERSIZE  thumbprint, 
and  a  "Fresh  Paint"  sign 
on  the  cover  set  the  key- 
note to  Mutual's  latest  pro- 
motion piece  which  appears  in 
the  form  of  a  chartreuse-gray- 
black-and  white  8  x  11-inch  bro- 
chure. "Most  people  prefer  to  find 
out  for  themselves,"  the  copy  starts 
out,  drawing  a  parallel  between 
those  who  poke  a  thumb  at  a  fresh 
paint  sign,  and  Mutual  advertisers 
who  have  investigated  the  advant- 
ages of  network  radio.  In  the  pages 
that  follow  are  program  presen- 
tations, with  thumb-prints  denoting 
the  increase  in  number  of  stations 
for  each  sponsor.  A  memorial  trib- 
ute to  the  late  Raymond  Clapper 
is  to  be  inserted  next  to  the  page 
highlighting  his  General  Cigar  pro- 
gram. 


Atetchandilinj  &  Promotion 

WBS  'Fresh  Paint' — Drug  Relations — World  War  II 
Data  Folder — WAAT  Campaign — KDKA  Map 


KYW  Paper 

A  HOUSE  ORGAN,  Air-Ads,  is 
being  released  monthly  by  the  sales 
promotion  department  of  KYW 
Philadelphia.  The  promotion  piece 
is  in  the  form  of  a  four-page  trade 
paper,  including  information  and 
features  of  particular  interest  to 
retailers  and  tradesmen  in  the 
KYW  area.  Paper  is  edited  by 
Eliot  Jeffords,  assistant  to  Elea- 
nore  Ulmer,  KYW  sales  promotion 
manager. 


FROM  40%  TO 
ERS  INCREASE 


363%  LISTEN- 
IN  ONE  YEAR 


HOOPER  STATION  LISTENING  INDEX 
CITY,  AMARILLO,  TEXAS 


PERIOD  FALL,  1942 

FALL,  1943 

%  OF 
INCREASE 

INDEX 

"A" 

KFDA 

"A" 

KFDA 

8:00  AM-10:00  AM 
Mon.  thru  Fri. 

74.0 

21 .7 

43.0 

55. 2> 

154% 

10:00  AM-12:00  N 
Mon.  thru  Fri. 

84.1 

12.6 

39.2 

58.4-> 

363%0 

8:00  AM-12:00  N 
Mon.  thru  Fri. 

78.4 

17.7 

41.0 

56. 9> 

221%o 

12:00  N-3:00  PM 
Mon.  thru  Fri. 

73.1 

22.6 

62.9 

35. 7> 

58% 

3:00  PM-6.00  PM 
Mon.  thru  Fri. 

81.8 

17.4 

65.3 

32. 7> 

88% 

12:00  N-6:00  PM 
Mon.  thru  Fri. 

76.5 

20.5 

63.9 

34. 4> 

68% 

6:00  PM-8:00  PM 
Sun.  thru  Sat. 

81.7 

18.3 

74.0 

25. 6> 

40% 

8:00  PM-10:00  PM 
Sun.  thru  Sat. 

80.1 

11.3 

82.1 

16. 7> 

48% 

6:00  PM-10:00  PM 
Sun.  thru  Sat. 

80.8 

14.3 

78.0 

21. 2> 

48% 

Radio  Station  "A"  in  the  Hooper  Station  Listening  Index  extracts 
above  is  the  second  Amarillo  station.  As  will  be  noted  by  add- 
ing the  percentages  for  the  two  stations,  listeners  to  all  other 
stations  are  so  negligible  that  they  need  not  be  considered. 

KFDA 

AMARILLO 

HOWARD  ROBERSON,  Station  Director 
Other  Stations  Owned  and  Operated  by  Gilmore  N.  Nunn  and  J.  Lindsay  Nunn 
WLAP,  Lexington,  Ky— WBIR,  Knoxville,  Tenn.— WCMI,  Ashland,  Ky.,  Huntington,  W.  Va. 

250  Watts  —  1230  Kc.  Blue  and  Mutual  Networks 


Drug  Relations 

BELIEVED  to  be  a  new  way  of 
dramatizing  the  cooperation  be- 
tween radio  merchandising  and  re- 
tailers, the  Gallaher  Drug  Co.  of 
Dayton,  Ohio,  arranged  with  WLW 
Cincinnati  for  company  executives 
and  managers  attending  its  Feb. 
15  meeting  in  Dayton  to  hear  per- 
sonal messages  from  a  number  of 
network  and  WLW  stars,  all  of 
whom  take  part  in  drug  product 
programs  heard  over  WLW.  The 
complete  half -hour  transcribed  pro- 
gram, prepared  under  the  direc- 
tion of  A.  R.  Griffes,  WLW  mer- 
chandising director,  and  R.  E.  Vis- 
conti,  WLW  director  of  drug  trade 
relations  included  such  personal- 
ities as  Bob  Hope,  Bill  Stern,  Bob 
Burns,  Lum  &  Abner,  Ellery 
Queen,  Basin  Street  Fun,  National 
Barn  Dance,  Abie's  Irish  Rose,  and 
a  number  of  local  WLW  talent. 
*     *  * 

Critic  Series 

HERBERT  WEINSTOCK,  music 
critic,  has  introduced  a  series  of 
weekly  half-hour  musical  apprecia- 
tion programs,  The  Reviewer's  Cor- 
ner, on  WMCA  New  York.  Mr. 
Weinstock  plays  masterwork  re- 
cordings to  illustrate  his  criticisms 
and  recommendations  on  the  newest 
standard  record  releases. 


B  n  L  T  B  111  0  RE'S 
Blue  network  Outlet 


World  War  II 

"THE  STORY  of  World  War  II," 
a  complete  chronological  resume 
of  the  war  up  to  our  entry  and  from 
then  through  the  major  happenings 
of  ,the  last  few  weeks  is  being 
offered  listeners  by  KYA  San 
Francisco  on  the  Chronicle  Time 
Clocked  News  broadcasts.  Pam- 
phlet also  contains  a  chart  of  the 
world's  time  zones,  the  airline  dis- 
tance from  San  Francisco  to  the 
major  cities  of  the  world,  a  com- 
plete list  of  our  Allies  and  of  the 
Axis  nations  and  a  list  of  the  men 
who  will  command  the  invasion  of 
Europe. 

WSAI  Service 

CONCISE  memo  of  courtesy  an- 
nouncements, schedules,  copy  and 
other  services  being  rendered  in 
the  promotion  campaign  for  a  spon- 
sors product  on  WSAI  Cincinnati, 
have  been  incorporated  into  a  mail- 
ing piece  which  the  station  is  send- 
ing to  advertisers.  The  folder  is 
scheduled  to  be  on  its  way  to  spon- 
sors within  48  hours  after  a  mer- 
chandising campaign  has  been  for- 
mulated for  a  product,  according  to 
Brett  Howard,  WSAI  promotion 
director. 

*  *  * 
Data  Folder 

•'FINGER  Tip  Facts  About  the 
Peoriarea"  is  the  way  WMBD 
Peoria  labels  its  latest  promotion 
piece.  Compiled  in  the  two-color 
looseleaf  folder  is  data  on  the  Peo- 
ria market,  distribution,  listening 
audience  surveys  and  radio  mer- 
chandising follow-up.  Simplified 
coverage  map  is  also  included  with 
other  information  about  the  "state 

within  a  state". 

*  #  * 

WAAT  Campaign 
LAUNCHING  an  extensive  promo- 
tion campaign  for  1944,  WAAT 
Newark,  N.  J.,  has  inaugurated  a 
direct  mailing  system  with  folders 
whose  theme  of  "You  Can't  Sub- 
stitute Baby-Carriages  for  Trucks 
or  Pajamas  for  Tuxedos",  help 
to  point  out  that  "there  is  no  sub- 
stitute for  WAAT  in  America's 

fourth  largest  market." 

*  *  # 

KDKA  Map 

NEW  COVERAGE  map  has  been 
released  to  advertisers  and  agency 
men  by  KDKA  Pittsburgh,  show- 
ing the  daytime  primary  and  sec- 
ondary coverage  areas  of  the  sta- 
tion. According  to  the  report, 
KDKA  now  has  in  its  primary  area 
a  potential  listening  audience  of 
6,000,000. 


KS00-KEL0,  Sioux  Falls,  S.  D. 

.  .  .  Have,  in  my  time  at  the  mi- 
crophone, read  a  lot  of  so- 
called  farm  features.  Your 
'Farm  Fair'  Telescript  tops 
them  all. 

Don  C.  Harvey, 
Farm  Service  Director. 


John  Elmer 
rVesidenf 


Geo.  H. Roeder 
Gen.  /Manager 

FREE  &  PETERS 

Exclusive  National  Rep* 

r 


available  through 

PRESS  ASSOCIATION,  inc. 

SO  Rockefeller  Plaza 
New  York,  N.  Y. 
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HYMN  OF  THE  SOVIET  UNION 

LOUIS  UNTERMEYER 


Distinguished  American  Poet  Writes  the  English  Text 
for  Alexandrov's  New  Russian  National  Anthem. 


Republic  forever,  the  land  of  the  free, 
Joined  in  love  and  labor  for  all  men  to  see; 
Long  live  mighty  Russia,  the  union  su- 
preme, 

As  the  hope  of  the  people,  their  work  and 
their  dream. 

Chorus 

Long  may  she  live,  our  motherland; 
Long  may  her  flag  be  over  us! 
Flag  of  the  Soviets,  our  trust  and  our 
pride, 

Ride  through  the  storm  victorious, 

Lead  us  to  visions  glorious — 

Flag  of  a  people  in  friendship  allied. 


Through  terror  and  darkness  the  sun 

shines  today, 
For  Lenin  and  Stalin  have  lighted  the  way. 
We  crushed  the  invader,  we  hurled  back 

the  foe, 

And  our  armies  in  triumph  will  sing  as 
they  go: 

Chorus 

Long  may  she  live,  our  motherland; 

— etc. 


Hymn 


orTh 


„:»e  So, 


em) 


SONG 

MALE  CHORUS 

Stickles 

MIXED  CHORUS 

Stickles 

BAND 

Lake 

ORCHESTRA 

Baron 

Public  and  private  performance 
permitted  without  payment  of  fee. 


BROADCAST   MUSIC,  Inc. 


New  York 


Chicago 


Hollywood 
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the  Suiine±±  of 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 

WOV  New  York 

Block  Drug  Co.,  New  York  (Gold  Medal 
Capsules),  156  ta,  thru  J.  Walter  Thomp- 
son Co.,  N.  Y. 

Paramount  Pictures,  New  York  (film),  4 
so,  thru  Buchanan  &  Co.,  N.  Y. 

Hennafoam  Shampoo,  New  York  (hair 
shampoo) ,  26  sa,  thru  Arthur  Rosenberg 
&   Co.,   N.  Y. 

Consolidated  Drug  Co.,  Chicago  (Kranks 
Shave  Kream),  78  sp,  thru  Arthur  Mey- 
erhoff  &  Co.,  Chicago. 

De  Martini  Macaroni,  New  York,  312  sp, 
direct. 

Mariano  Cosmetics,  New  York,  312  sp,  di- 
rect. 

National  Shoe  Stores,  New  York,  468  sp, 

thru  Emil  Mogul  Co.,  N.  Y. 
A.  Corao,  New  York  (edible  oil),  312  sp, 

thru  De  Luca  Adv.,  N.  Y. 
Sachs  Furniture,  New  York,  260  sp,  direct. 
Community    Opticians,    New    York  (eye 

glasses),    260    sp,    thru  Commonwealth 

Adv.,  Boston. 
S.  A.   Schonbrunn,   New  York  (Medaglia 

D'Oro  Coffee),  3,620  sa,  thru  Pettinella 

Adv.,  N.  Y. 
20th  Century  Fox  Film  Corp.,  New  York 

(Astor    Theatre),    4    sp,    thru  Kayton- 

Spiero  Co.,  N.  Y. 
Wright     Aeronautical     Corp.,  Patterson, 

N.  J.  (help  wanted),  78  sp,  thru  Burke, 

Dowling,  Adams  Inc.,  Newark. 
Victory  Auto  Sales,   New  York  (automo- 
biles). 260  sp,  thru  Sound  Adv.,  N.  Y. 

KPO  San  Francisco 

Calavo  Growers  of  California,  Los  An- 
geles  (avacados),  3  sa  weekly,  thru  J. 

Walter  Thompson   Co.,  Hollywood. 
Langendorf    United    Bakeries    (bread),  6 

to,  so  weekly,   thru   Pacific  Coast  Adv. 

Agency,  San  Francisco. 
Chamberlain     Sales     Corp.,     Des  Moines 

(hand  lotion),  3  t  weekly,  thru  Carey- 

Ainsworth,  Des  Moines. 
Campbell  Cereal   Co.,    Minneapolis  (Malt- 

O-Meal),  5  t  weekly,  26  weeks,  thru  H. 

W.  Kastor  &  Sons,  Chicago. 
Mcllhenny     Co.,     Los     Angeles  (tobasco 

sauce),  6  ta  weekly,  thru  Aubrey,  Moor.- 

&  Wallace,  Chicago. 
S.   A.  Moffett  Co.,  Seattle    (Polar  frosted 

foods),    5    so    weekly,    13    weeks,  thru 

Erwin,  Wasey  &  Co.,  Seattle. 


WOAI  San  Antonio 

Johnson  &  Johnson  Co.,  New  Brunswick, 
N.  J.  (Tek  toothbrushes)  5  t  weekly,  13 
weeks,  thru  Ferry  Hanley,  Kansas  City. 

Vick  Chemical  Co.,  N.  Y.    (Vieks  Salve), 

2  sa  weekly,  13  weeks,  thru  Morse  Inter- 
national, N.  Y. 

Johnstone  Drug  Sales  Co.,  Buffalo  (Buck- 
ley's Cough  Syrup),  3  sp  weekly,  52 
weeks,  thru  Armand  S.  Weill,  Buffalo. 

Chattanooga  Medicine  Co.,  Chattanooga 
(Zyrone  Black  Draught),  5  sp  weekly, 
thru  Nelson  Chesman  Co.,  Chattanooga. 

Galveston-Houston  Breweries,  Galveston 
(Southern  Select  Beer),  6  ne  weekly,  52 
weeks  thru  Euthrauff  &  Ryan,  Chicago. 

Imperial  Sugar  Co.,  Sugar  Land,  Texas,  3 
sp  weekly,  thru  Tracy-Locke-Dawson, 
Dallas. 

Jergen's  Lotion,  Cincinnati  (hand  lotion), 
t  weekly,  thru  Lennen  &  Mitchell,  N.  Y. 

Kellogg  Co.,  Battle  Creek  (cereal),  5  t 
weekly,  thru  Kenyon  &  Eckhardt,  Chi- 
cago. 

WGY  Schenectady 

MiacFadden  Publications,  N.  Y.  (True 
Story),  3  t,  thru  Raymond  Spector  Co., 
N.  Y. 

Studebaker  Corp.,  So.  Bend,  Ind.  (auto- 
mobiles), 78  ne,  thru  Roche,  Williams  & 
Cunnyngham,  Chicago. 

American  Chicle  Co.,  Long  Island  City, 
N.  Y.  (Chiclets),  78  sa,  thru  Badger, 
Browning  &  Hersey  Co.,  N.  Y. 

Spaulding  Bakeries,  Binghamton,  N.  Y.,  39 
sp.  13  weeks,  direct. 

N.  Y.  Telephone  Co.,  Schenectady,  2  so, 
direct. 

Reid,  Murdock  &  Co.,  Chicago  (groceries), 
6  so  weekly,  52  weeks,  thru  Rogers  & 
Smith,  Chicago. 

Dairy  Assn.  Co.,  Lyndonville,  Vt.  (Kow 
Kare),  sa  weekly,  thru  Hays  Adv.  Agen- 
cy, Burlington,  Vt. 

American  Poultry  Journal,  Chicago,  30  t, 
thru  Simmonds  &  Simmonds,  Chicago. 

Pan  American  Coffee  Bureau,  39  so,  13 
weeks,  thru  J.  M.  Mathes  Inc.,  N.  Y. 

WIND  Gary-Chicago 

Lanteen  Medical  Lab.,  Chicago  (Vi-Teens), 

3  sa  daily,  12  weeks,  thru  McCann-Erick- 
son,  Chicago. 

Abbell  Liquidators,  Chicago,  12  sp,  6  sa, 
direct. 

Esquire  Pub.,  Chicago  (Coronet),  so,  20 
ta,  thru  Schwimmer  &  Scott,  Chicago. 

KFI  Los  Angeles 

Johnson  &  Johnson,  New  Brunswick,  N.  J. 

(Tek  tooth  brush),  5  to  weekly,  52  weeks, 

thru   Ferry-Hanly   Co.,   N.  Y. 
Marlin  Firearms  Co.,  New  Haven  (razor 

blades),   3    to    weekly,    13    weeks,  thru 

Craven  &  Hedrick,   N.  Y. 


KQW  San  Francisco 

F.  H.  Pfunders,  Inc.,  Minneapolis  (tablets), 
sp  weekly,  13  weeks  thru  Ssrensen  &  Co., 
Chicago. 

Shasta  Water  Co.,  San  Francisco,  ne  week- 
ly, 52  weeks,  thru  Brisacher,  Van  Nor- 
den  &  Staff,  San  Francisco. 

U.  S.  Maritime  Commission,  Oakland, 
Cal.  (war  housing),  8  sa  weekly,  thru 
James  Houlihan,  Oakland. 

Pacific  Brewing  &  Malting  Co.,  San  Fran- 
cisco, so  weekly  52  weeks,  thru  Leon 
Livingston  Adv.  Agency,  San  Francisco. 

California  Spray  Chemical  Corp.,  San  Fran- 
cisco (insecticides),  5  sa  weekly,  26 
weeks,  thru  Long  Adv.  Agency,  San 
Francisco. 

Community  Federal  Savings  &  Loan  Assn., 
San  Francisco,  sp  weeky,  13  weeks,  thru 
Pacific  Adv.  Staff,   San  Francisco. 

Old  Homestead  Bakery,  San  Francisco 
(bread),  so  weekly,  thru  Pacific  Coast 
Adv.  Agency,   San  Francisco. 

Bellbrook  Dairies,  San  Francisco  (milk),  4 
sa  weekly,  26  weeks,  thru  Botsford,  Con- 
stantine  &  Gardner,  San  Francisco. 

Alameda  County  Nursery,  Oakland,  Cal. 
(strawberry  plants),  2  t  weekly,  thru 
Emil  Reinhardt  Adv.  Agency,  Oakland. 

WKZO  Kalamazoo,  Mich 

American  Chicle  Co.,  Long  Island  City, 
N.  Y.  (gum),  6  ta  weekly,  26  weeks, 
thru  Badger,  Browning  &  Hersey,  N.  Y. 

Automobile  Club  of  Michigan,  Detroit,  5 
ne  weekly,  13  weeks,  thru  Stockwell  & 
Marcuse,  Detroit. 

De  Pree  Chemical  Co.,  Holland,  Mich. 
(Wheatamin  tablets),  5  ne  weekly,  13 
weeks,  thru  Roche,  Williams  &  Cun- 
nyngham, Chicago. 

P.  Duff  &  Sons,  Pittsburgh  (waffle  mix), 
3  so  weekly,  13  weeks,  thru  W.  Earl 
Bothwell,  Pittsburgh. 

Rit  Products  Co.,  Chicago,  8  ta  weekly, 
29  weeks,  thru   Earle  Ludgin,  Chicago. 

WJJD  Chicago 

John  Pen  Co.,  Chicago  (fountain  pens), 
6  sp  weekly,  thru  O'Neil,  Larson  &  Mc- 
Mahon,  Chicago. 

Beam  Sales  Co.,  Chicago  (money  belt),  6 
sp  weeky,  thru  Paul  Grant  Adv.,  Chicago. 

Consolidated  Hair  Goods  Co.,  Chicago  (Fij- 
Oil  shampoo),  7  ta  weekly,  52  weeks, 
thru  Malcolm-Howard  Adv.,  Chicago. 

Carter  Products,  N.  Y.  (Superin),  6  ta 
weekly,  24  weeks,  thru  J.  Walter  Thomp- 
son, N.Y. 

KFRC  San  Francisco 

Colgate-Palmolive-Peet  Co.,  San  Francisco 
(Peet's  soap),  6  ta  weekly,  52  weeks, 
thru  Leon  Livingston  Adv.  Agency,  San 
Francisco. 

Hunt  Bros.  Packing  Co.,  San  Francisco 
(canned  goods),  sp  weekly,  52  weeks,  thru 
Garfield  &  Guild,   San  Francisco. 


BOZEMAN 


WTO 


THEY  CARRY  PLENTY  OF  WEIGHT  .  .  . 
When  people  like  you,  whatever  you  say 
counts  double.  Listener  friendliness  for 
the  stations  of  the  PACIFIC  NORTHWEST 
GROUP  makes  a  message  stick! 
KXL  Joseph  H.  McGillvra 

KFPY  The  Katz  Company 

Z  NET  The  Walker  Company 

Buy    2    markets,    save   5%;    buy   all  3 
markets,  save  10%. 


Naples  Calling 

IN  NAPLES,  Italy,  the  Al- 
lied Radio  Station  is  headed 
by  Lt.  Carl  G.  Zimmermann, 
whose  Army  duties  are  the 
same  as  those  he  performed 
before  he  donned  khaki.  Lt. 
Zimmermann  in  private  life 
was  chief  announcer  of 
WEMP  Milwaukee.  He  en- 
tered the  Army  as  a  buck 
private  in  1941.  Virtually 
growing  up  in  radio,  Lt.  Zim- 
mermann started  as  an  an- 
nouncer shortly  before  his 
graduation  from  high  school. 
He  is  heard  Sundays  on 
NBC's  Army  Hour,  1:30- 
2:30  p.m.,  and  at  other  times 
when  Naples  transmits  world 
news  over  the  four  major 
U.  S.  networks. 


Mr.  Knodel 


COMPLETE  FACTS 
URGED  BY  KNODEL 

STATIONS  should  give  agencies 
and  advertisers  complete  facts 
about  announcements  or  programs 
they  are  offering,  J.  W.  Knodel, 
vice-president  of 
Free  &  Peters, 
Chicago,  told  the 
10th  NAB  Dis- 
trict sales  man- 
agers, meeting  in 
Omaha  a  fort- 
night ago. 

"Too  often," 
Mr.  Knodel  de- 
clared in  a  speech 
titled  "What  Ra- 
dio Buyers  Want 
to  Know",  "the  timebuyer,  who  has 
asked  for  announcement  or  pro- 
gram availabilities,  finds  the  names 
of  adjacent  programs  a  mere  col- 
lection of  meaningless  titles."  To 
overcome  this  difficulty,  Mr.  Kno- 
del counseled  sales  managers  to  in- 
corporate with  availabilities  a  brief 
description  of  the  programs  with 
such  salient  facts  as  will  help  to 
establish  the  popularity  of  the  pro- 
gram with  the  listening  audience. 

Urging  a  standardization  of  bas- 
ic coverage  data  for  all  radio  sta- 
tions, Mr.  Knodel  stated  that  ad- 
vertising agencies  and  advertisers 
throughout  the  Midwest  prefer  cov- 
erage maps  based  on  a  combination 
of  mail  response  and  the  one-half- 
millivolt-per-meter  contour  line. 
Emphasizing  the  need  for  such 
standardized  data,  he  pointed  to 
the  uniformity  of  circulation  data 
in  the  magazine  and  newspaper 
fields. 

The  meeting  passed  a  resolution 
thanking  the  NRDGA's  Sales  Pro- 
motion Division  for  cooperation  in 
preparation  and  presentation  of 
the  Retail  Promotion  Plan,  "Air 
Force  and  the  Retailer".  The  NAB 
Board  of  Directors  was  urged  to 
appoint  a  committee  of  members  of 
both  the  Sales  Managers  Execu- 
tive Committee  and  the  Public 
Relations  Committee  to  "invest- 
igate the  possibility  of  making  a 
suitable  visual  presentation  of  'Air 
Force  and  the  Retailer'  that  could 
be  used  by  radio  stations  before 
schools,  civic  organizations,  trade 
groups  and  for  general  consumer 
showings."  The  meeting  went  on 
record  as  being  opposed  to  so- 
called  "cow-catcher"  and  "hitch- 
hike" announcements. 
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this  is  our  Chicago  branch — of  course  they've  been  expanding  since  we  started  advertising  on  WGN!" 


kSTERN  SALES  OFFICE:  220  E.  42nd  Street,  New  York  77,  N.  V. 
•  ROADCASTING  •  Broadcast  Advertising 


A    CLEAR    CHANNEL  STATION 


CHICAGO  11  ILLINOIS 


MUTUAL   BROADCASTING  SYSTEM 


•     PAUL  H.  RAYMER  CO.,  Los  Angeles  74,  Co/.;  Son  Francisco,  Co/. 
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The  PLUS  Buy 
in  the  Heart  of 
PENNSYLVANIA 


These  three  stations 
can  be  bought  as  a 
package  at  an  excep- 
tionally low  com- 
bined rate — or,  pur- 
chased individually. 


MANY  FACETS  of  industry  problems  and  policies  came  in  for  their 
share  of  discussion  when  these  national  and  regional  officers  of  NAB 
gathered  informally  between  sessions  of  the  16th  district  annual  meeting 
in  Los  Angeles  on  Feb.  11.  Agenda  confabbers  (1  to  r)  are  Willard  D. 
Egolf,  assistant  to  NAB  president;  L.  H.  Avery,  NAB  Director  of  Broad- 
cast Advertising;  C.  E.  Arney  Jr.,  secretary-treasurer  and  acting 
managing  director  of  NAB ;  William  B.  Ryan,  newly  elected  16th  district 
director  and  manager  of  KFI-KECA  Los  Angeles;  Calvin  J.  Smith,  out- 
going director,  and  manager  of  KFAC  Los  Angeles. 


3  Meetings  Held 
By  NAB  Districts 

GREATER  use  of  all  BMI  re- 
sources by  stations  lest  a  new  mu- 
sic copyright  crisis  arise  was  fa- 
vored by  Texas  broadcasters  at  the 
13th  NAB  district  meeting  in  Dal- 
las last  Thursday. 

The  Cannon-Mills  bill  for  pur- 
chase of  space  in  small  newspapers 
was  condemned  as  a  political  "sub- 
sidy without  merit".  Other  resolu- 
tions adopted  commended  NBC 
Thesaurus,  Columbia  Recording 
Corp.  and  RCA  Recording  Co.  for 
their  opposition  to  Petrillo;  appre- 
ciation for  Neville  Miller's  services 
as  NAB  president,  and  a  pledge 
of  allegiance  to  J.  Harold  Ryan  as 
his  sucessor. 

Dave  Russell,  OWI,  and  Kurt 
Jadassohn,  Treasury  Dept.,  also 
were  heard.  Hugh  A.  L.  Halff, 
WOAI  San  Antonio,  district  direc- 
tor, presided.  C.  E.  Arney  Jr.,  NAB 
secretary-treasurer  and  temporary 
managing  director,  discussed  in- 
dustry problems.  Frank  Chizzini, 
NBC  Thesaurus,  and  Leonard  Cal- 
lahan, SESAC,  spoke  on  music  and 
copyrights,  along  with  Carl  Haver- 
lin,  BMI  vice-president. 

Lewis  H.  Avery,  NAB  Director 
of  Broadcast  Advertising,  and  Alex 
Reese,  WFAA-KGKO,  chairman 
of  the  13th  district  sales  managers 
committee,  reported  on  plans 
ahead,  and  covered  the  retail  pro- 
motion   project.    Proposed  cam- 

RCA  Schedules  Music 
In   'What's   New'  Spot 

ABANDONING  the  elaborate  for- 
mat of  its  original  hour-long  Blue 
series  What's  New,  which  goes  off 
the  air  Feb.  26,  RCA  will  present 
two  musical  stars,  an  orchestra 
and  chorus  under  the  direction  of 
Jay  Blackton,  "Oklahoma"  conduc- 
tor, in  the  new  RCA  show  to  be 
heard  on  159  Blue  stations,  Satur- 
day, 7:30-8  p.m. 

One  classical  and  one  popular 
star  will  be  featured  each  week 
starting  with  the  appearance  of 
Jeanette  MacDonald  and  Perry 
Como  on  the  first  broadcast  March 
4.  Commercial  announcements  and 
continuity  will  be  reduced  to  a  min- 
imum, the  idea  on  the  new  series 
being  to  eliminate  the  spoken  word 
as  much  as  possible.  Title  is  RCA 
Program — The  Music  America 
Loves  Best.  Agency  is  J.  Walter 
Thompson  Co.,  New  York. 


paigns  covering  the  motion  picture 
and  building  industries  were  out- 
lined. 

Karl  Wyler,  KTSM  El  Paso,  dis- 
trict public  relations  chairman,  and 
Willard  D.  Egolf,  NAB  assistant 
to  the  president,  outlined  industry 
public  relations  and  presented  a 
proposed  introductory  book  on  the 
subject. 

Other  NAB  district  meetings 
scheduled  are  District  12  at  the 
Tulsa  Hotel  in  Tulsa,  Okla.  on  Feb. 
21;  District  6  in  Memphis,  Tenn. 
at  the  Peabody  Hotel  on  Feb.  24- 
25;  District  3  at  the  William  Penn 
Hotel  in  Pittsburgh  on  March  6-7 ; 
and  District  2  at  the  Roosevelt  Ho- 
tel in  New  York  on  March  2-3. 

Denver  Attendance 

Attendance  at  the  14th  district 
meeting  in  Denver  on  Feb.  7 
[Broadcasting,  Feb.  14]  was  the 
largest  in  the  history  of  the  dis- 
trict. Ed  Yocum,  KGHL,  Billings, 
Mont.,  was  reelected  by  acclama- 
tion as  district  director  but  served 
notice  that  he  would  not  be  a  can- 
didate for  another  two-year  term. 
Full  attendance  at  the  meeting 
follows : 

Hugh  B.  Terry  and  Fred  C.  Mueller, 
KLZ;  James  R.  MacPherson,  R.  H.  Owen, 
D.  A.  McColl  and  Clarence  C.  Moore, 
KOA;  Al  G.  Meyer,  KMYR;  Con  Hecker, 
T.  C.  Ekram  and  V.  W.  Corbett,  KVOD; 
Mark  C.  Crandall,  Frank  L.  Bishop  and 
Gene  O'Fallon,  KFEL;  Rex  Howell  and 
Mrs.  Mildred  Fuller,  KFXJ;  J.  H.  McGill, 
KGHF;  Francis  Price  and  Kenneth  V. 
Cooper,  KFKA;  Florence  M.  Gardner, 
KTFI;  Ruthe  A.  Fletcher,  KSEI;  Ed  Yo- 
cum, KGHL;  W.  E.  Wagstaff  and  L.  A. 
Loeb,  KDYL;  Dan  R.  Vincent  and  Ralph 
W.  Hardy,  KSL. 

Jim  Carroll,  KWYO;  Pat  O'Halloran, 
KPOW;  William  C.  Grove,  KFBC;  D.  L. 


Info  Please  and  Dr.  I.  Q. 
To  Shift  Time  on  NBC 

H.  J.  HEINZ  Co.  Information 
Please  program  will  move  into  an 
earlier  spot  on  the  full  NBC  net- 
work as  the  result  of  a  shift  in  the 
agency-sponsor  setup  for  Dr.  I.  Q., 
which  relinquishes  the  Monday 
9:30-10  p.m.  period  to  Clifton  Fadi- 
man's  quiz  program  April  3.  Dr. 

I.  Q.  in  turn  moves  into  the  10:30 
p.m.  spot  vacated  by  the  Heinz 
show,  and  changes  from  Vick 
Chemical  Co.,  back  to  its  original 
long-term  sponsor,  Mars  Inc.,  Chi- 
cago candy  manufacturer,  using  a 
60-station  hookup. 

Vick  Chemical  Co.,  parent  com- 
pany of  Vitamins  Plus  Inc.,  can- 
celled Dr.  I.  Q.  in  shifting  its  net- 
work advertising  from  Grant  Adv., 
to  Morse  International.  Grant  owns 
the  Dr.  I.  Q.  show.  Heinz  agency  is 
Maxon  Inc.,  New  York. 

Heinz,  through  Maxon  Inc.,  New 
York,  lost  no  time  in  snapping  up 
the  9:30  p.m.  vacancy  left  open 
by  the  Vick  cancellation.  This  it 
was  able  to  do  under  NBC's  revised 
policy  in  regard  to  time  priorities 
for  advertisers,  which  allows  the 
network  to  consider  each  bid  for 
time  on  its  own  merits,  as  for  ex- 
ample the  suitabiilty  of  the  time  to 
the  program,  .regardless  of  senior- 
ity. Until  four  or  five  months  ago, 
the  network  had  an  abeyance  list 
system,  whereby  time  vacancies 
were  allotted  in  accordance  with 
priority  of  requests  from  adver- 
tisers. 


Hathaway,  KDFN;  Leonard  D.  Callahan, 
SESAC;  E.  J.  Gough,  SESAC;  C.  Howard 
Lane,  CBS;  Carl  Haverlin,  BMI;  Paul 
Ray,  John  Blair  &  Co.;  Frank  E.  Chizzini, 
NBC;  Alex  Sherwood,  Standard  Radio;  A. 
Josephsen,  RCA;  C.  E.  Arney  Jr.,  Lewis 
H.  Avery  and  Willard  D.  Egolf,  NAB; 
Jennings  Pierce,  NBC;  Frank  R.  Jamison, 
Public  Service  Company  of  Colorado; 
Robert  B.  Hudson,  Rocky  Mountain  Radio 
Council;  Major  Howard  Peterson,  U.  S. 
Army;  William  Welsh,  OWI;  and  K.  A. 
Jadassohn,   U.  S.  Treasury. 

Salt  Lake  Meeting 

On  Feb.  9  Messrs.  Avery  and 
Egolf  stopped  at  Salt  Lake  City  en- 
route  to  Los  Angeles  for  a  lunch- 
eon session  arranged  by  S.  S.  Fox, 
president  of  KDYL  Salt  Lake  City. 
Present  were: 

W.  E.  Wagstaff,  KDYL;  Ralph  W.  Hardy, 
KSL;  Alvin  G.  Pack,  KDYL;  Tom  Ander- 
son, KDYL;  G.  A.  Provol,  KDYL;  George 
Snell,  KDYL;  Fred  Horwitz,  KDYL;  Frank 
C.  Carman,  KUTA;  Jack  Burnet,  KUTA; 
Dan  H.  Vincent,  KSL;  Frank  McLatchy, 
KSL;  E.  J.  Drucker,  KDYL;  Lennox  Mur- 
dock,  KSL;  Arthur  Gaeth,  KLO;  James 
C.  Manlum  and  Lynn  L.  Meyer,  Inter- 
mountain  Network;  Arch  L.  Madsen, 
KOVO;  H.  Perry  Driggs,  KSL;  L.  A. 
Manwaring,  KSL  and  E.  J.  Broman,  KSL. 


A  Proven 

Sales 
Medium 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


WBNX  delivers  your  message  to 
New  York's  foreign  language  mil- 
lions in  the  intimacy  of  the'r 
native  tcngue.  Let  us  give  you  the 
facts.  WBNX,  New  York  51,  N.  Y. 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORK 


Sales  Representative: 

PAUL  H.  RAYMER 
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V77 

THE  NEW 


PARSONS 

(IRVING  KAUFMAN) 

TIMEKEEPER 


Some  of  His  Past  Roles  ... 

"Happy  Jim  Parsons"  on  NBC  and  Mutual 

414  years  as  "Lazy  Dan"  over  Columbia 

Starred  on  the  RCA  Hour 
over  NBC  for  2'/2  years 

Conducted  the  CBS 

Community  Sing  program 


"Salty  Sam  the  Sailor" 
over  Columbia 


Featured  for  over  2  years 
with  the  "Passing  Show" 

Featured  in  the  "Champion  Spark  Plug"  program  over  NBC 
with  Gus  Haenschen's  orchestra  for  4  years 


It  snowed  so  . 
hard  in  central 

New  York  one  afternoon  last  January, 
that  a  worried  central  school  principal 
decided  to  notify  his  pupils  by  radio, 
should  it  be  necessary  to  suspend  classes 
the  next  day.  He  asked  them  to  name 
the  program  they  habitually  listen  to  at 
8  o'clock  in  the  morning.  The  results, 
spontaneously  passed  on  to  us,  were: 

•  112,  or  better  than  73%,  said 
"Happy  Jim"  Parsons. 

•  27,   or    17%,    named  another 
Syracuse  station. 

•  13  have  no  radio,  or  listen  to 
other  stations. 

If  a  like  question  were  asked  in  the  12 
prosperous   counties    of   central  New 
I  York,  similar  results  would  obtain.  For 
S  "Happy  Jim"  Parsons,  WSYR's  Time- 
I  keeper,  has  vaulted  to  unprecedented  pop- 
|  ularity.  Here  is  fresh  proof  that  WSYR, 
always  on  the  alert  to  provide  glittering 
talent  of  its  own,  in  addition  to  NBC 
shows,  is  the  station  most  central  New 
Yorkers  like  to  invite  into  their  homes. 

WSYR 

SYRACUSE,  N.  Y. 

The  only  NBC  Station  covering  Central  New  York 

5000  watts  at  570  Kc. 

H.  C.  WILDER,  Pres. 

REPRESENTED     BY  RAYMER 


OUR 

eountrj-a^tbe^  ^  batty 

cost.  •  •  • 
-like  a  fox- 


TRADING  VIEWS  on  sales  and  programming  policies 
were  these  CBS  ninth  district  affiliate  representatives 
during  one-day  conference  on  mutual  problems  at 
CBS  Hollywood  headquarters  on  Feb.  10.  Confabbers 
(1  to  r)  are  Les  Bowman,  CBS  Hollywood  engineer; 
George  L.  Moskovics,  Western  division  sales  promo- 
tion manager;  Ralph  R.  Brunton,  KQW  San  Francis- 
co; Royal  Miller,  KROY  Sacramento;  Clyde  F. 
Coombs,  KARM  Fresno;  Arthur  L.  Bright,  KFPY 
Spokane;  Wayne  Sanders,  KTUC  Tucson;  Mrs. 
Royal  Miller;  D.  W.  Thornburgh,  CBS  Pacific  Coast 


...  also  selling  many 
other  products  on  many 
other  stations. 


George  E  Halley 

TEXAS  RANGERS  LIBRARY 

HOTEL  PICKWICK     •     KANSAS  CITY,  MO. 


vice-president;  Miss  Katherine  Leuer,  KFPY  Spo- 
kane; Lee  Little,  KTUC  Tucson;  C.  W.  Myers,  KOIN 
Portland,  and  chairman  of  ninth  district  affiliates; 
Albert  Johnson,  KOY  Phoenix;  J.  P.  Wilkins,  KFBB 
Great  Falls;  A.  J.  Mosby,  KGVO  Missoula;  Fox  Case, 
news  and  special  events  director  of  CBS  Hollywood; 
Ivor  Sharp,  KSL  Salt  Lake  City;  Harry  W.  Witt, 
assistant  to  Donald  W.  Thornburgh;  E.  F.  Peffer, 
KGDM  Stockton;  Edwin  Buckalew,  CBS  Pacific  Coast 
field  manager  of  station  relations.  The  group  dis- 
cussed relation  of  sales  and  programs. 


AMENDMENT  PLEA 
IS  GRANTED  KOMA 

PETITION  to  amend  application 
for  construction  permit  and  to  re- 
tain application  on  the  hearing 
docket  was  granted  KOMA  Okla- 
homa City  Feb.  16  by  the  FCC  on 
the  condition  that  KOMA  would 
furnish  the  Commission  certain 
technical  information  within  15 
days.  Requested  in  the  amended 
application  are  facilities  of  690  kc, 
same  as  previously  asked,  but  with 
5  kw  day,  500  w  night  and  without 
directional  antenna  for  either  day 
or  night  use.  KOMA  now  operates 
unlimited  time  on  1520  kc  with  day 
and  night  power  of  5  kw. 

Original  application  filed  in  No- 
vember 1941  requested  an  increase 
of  power  to  50  kw  on  the  same  f  re- 
q  u  e  n  c  y,  but  was  subsequently 
amended  for  690  kc  and  then  for 
25  kw,  and  last  for  10  kw.  Permis- 
sion was  also  asked  in  certain  of 
these  applications  to  move  and  in- 
stall new  transmitting  equipment 
and  a  directional  antenna.  In  re- 
questing 690  kc,  KOMA  has  asked 
that  KGGF  Coffeyville,  Kan.,  now 
utilizing  that  channel,  be  shifted  to 
KOMA's  1520  kc,  or  other  facilities 
as  determined  by  the  Commission. 

KGGF  now  has  pending  an  ap- 
plication filed  in  November  1941  for 
renewal  of  license  to  use  its  present 
facilities  (690  kc,  1  kw  day,  500  w 
night,  unlimited  time)  and  also  an 
application  to  increase  night  power 
to  1  kw. 

All  of  these  applications  have 
been  consolidated  for  hearing  and 
the  supplement  to  the  Feb.  16  order 
stated  that  the  hearing  would  be 
conducted  "to  determine  which  will 
better  serve  the  public  interest, 
convenience  and  necessity,  the  use 
of  the  frequency  690,  as  proposed 
by  KOMA  or  as  proposed  by 
KGGF". 


Marget  KVOX  V-P 

M.  M.  MARGET  was  elected  vice- 
president  of  KVOX  Moorhead, 
Minn,  on  Feb.  14,  according  to 
John  W.  Boler,  president  of  the 
station.  Mr.  Marget  has  been  with 
KVOX  since  Robert  Herbst  ob- 
tained the  original  license  in  1937. 
He  supervised  construction,  and 
joined  the  station  as  general  man- 
ager. In  1940  Boler,  Shepard  and 
Johnson  purchased  KVOX;  Mr. 
Marget  continued  as  manager. 


Committee  Split 

(Continued  from  page  9) 

day  that  whether  the  majority 
would  reply  to  the  charges  made 
by  the  minority  members  was  "un- 
decided". He  indicated  that  anoth- 
er Committee  meeting  might  be 
held  this  week  to  determine  "fu- 
ture procedure".  Mr.  Lea  said, 
however,  that  the  issue  was  "not 
whether  we  are  going  to  investi- 
gate the  WMCA  sale,  the  point  is 
when".  He  repeated  a  statement 
made  some  time  ago  that  "the 
Committee  intends  to  complete  the 
WMCA  investigation". 

Merely   Filled  In 

Rep.  Magnuson  said:  "Appar- 
ently the  minority  group  has  no 
faith  in  the  integrity  or  the  ability 
of  the  courts  of  New  York  to  de- 
cide a  case.  I  have."  Published  re- 
ports in  Washington  that  Rep. 
Magnuson  conferred  with  Thomas 
G.  Corcoran,  former  White  House 
confidant  now  under  subpoena  by 
the  Committee,  on  his  return  from 
Alaska  were  met  with  a  "so-what" 
attitude  by  the  Congressman. 

"I've  known  Tommy  Corcoran 
for  a  good  many  years,"  said  Rep. 
Magnuson.  "I  ran  onto  him  at  the 
Shoreham  hotel  and  he  told  me 
about  the  WMCA  hearing.  Is  there 
anything  wrong  in  a  friend  filling 


99  Brand  Test 

V- PRODUCTION  Corp.,  New 
York,  on  Jan.  15  started  a  test 
campaign  for  its  "99  Brand"  meat- 
less hamburger  mix  with  partici- 
pations on  WBNF  Binghamton, 
N.  Y.  Radio  expansion  is  planned 
if  test  campaign  is  successful. 
Agency  is  J.  D.  Tacher  &  Co.,  New 
York. 


me  in  on  what  has  happened  while 
I  was  away?' 

Rep.  Hart  declined  comment. 
"The  record  speaks  for  itself,"  he 
said. 

Philip  Handelman  of  Handelman 
&  Ives,  counsel  for  Mr.  Flamm  in 
his  suit  for  damages  against  Mr. 
Noble,  said  in  New  York:  "There 
must  be  something  to  this  case  that 
everyone's  so  afraid  of."  He  de- 
clined to  comment  further,  explain- 
ing that  he  had  no  part  in  the 
Committee  proceedings  but  added 
that  there  will  be  an  opportunity 
to  "disclose  the  facts"  when  Mr. 
Flamm's  suit  comes  to  trial  before 
the  New  York  Supreme  Court. 

Mr.  Wood's  only  comment  was 
that  his  written  protest  "speaks 
for  itself". 

Action,  alleging  coercion  and 
fraud  on  the  part  of  Mr.  Noble 
and  his  associates  to  force  Mr. 
Flamm  to  sell  WMCA,  is  expected 
to  come  to  trial  this  spring. 
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Gov.  Cox  Says 

(Continued  from  page  9) 
duty  of  Congress  in  doing  some- 
thing to  clarify  the  present  state 
of  things  emphasized  by  the  fact 
that  the  Supreme  Court  has  almost 
supplicated  the  law-making  body 
to  indicate  the  path  for  a  more 
sensible,  efficient  and  just  regula- 
tion of  the  whole  industry. 

"Second,  I  am  convinced  that  Fly 
wants  radio  to  be  turned  over,  if 
not  abruptly  then  by  easy  stages 
as  political  conditions  permit,  to 
the  Government.  If  we  had  Federal 
ownership,  then  a  Huey  Long  ad- 
ministration could  never  be  gotten 
rid  of. 

Public  Questions 

"Third,  Senator  Wheeler  has  put 
his  finger  on  the  very  definite  need 
of  providing  some  way,  somehow, 
for  an  equal  division  of  time  in 
the  discussion  of  vital  public  ques- 
tions. It  might  be  difficult  to  write 
this  into  law.  Jefferson  was  a  very 
wise  man  and  he  once  said  that  it 
was  a  mistake  to  make  either 
charter  of  government  or  statute 
too  specific.  The  important  thing 
was  to  express  the  principle  in- 
volved, having  some  confidence  in 
the  intelligence  and  integrity  of 
both  administrative  officers  and 
the  courts. 

"We  live  in  a  democracy  which 
cannot  go  on  in  good  health  unless 
we  have  a  healthy  public  opinion 
and  that  cannot  be  unless  our  pub- 
lic has  presented  to  it  the  truth, 
and  all  of  it.  After  all,  that  is  the 
very  essence  of  democracy  and  this 
form  of  government  is  not  going  to 
live  if  truth  is  diluted  through 
misrepresentation.  It  is  as  neces- 
sary to  keep  the  current  of  public 
opinion  protected  as  it  is  to  balance 
the  diet  of  a  baby. 

"Elaborating  a  little  upon  this 
basic  philosophy,  we  have  a  job  to 
jdo  in  the  making  of  a  world  peace. 
The  truth  from  all  over  the  world 
must  come  unshackled.  If  our  civ- 
ilization knows  what  is  going  on, 
then  we  can  assume  that  the  Tight- 
ness of  things  will  have  a  much 
better  chance  to  prevail  than  it 
ever  has  in  the  past." 


1 


Vancouver,  Canada 

J.  H.  McGILLVR A  (U  S) 
H.  N.  STOVIN  (CANADA) 
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Ask 

SPOT  SALES  INC. 

National 
Representatives 


ADVERTISERS 

IN  THE  "KNOW"  USE 


HIGH-SPOT  CITY 


Austin,  capital  of  Texas  and  home  of  Station 
KNOW,  is  the  nation's  top-ranking  city  in 
percentage  of  gain  in  retail  sales  and  services 
over  February,  1943! 

This  month  retail  sales  and  services  in  Aus- 
tin skyrocketed  58.6%  above  the  volume  of 
last  February,  as  shown  by  the  list  of  "High- 
Spot"  cities  published  in  the  January  1st 
issue  of  Sales  Management.  The  magazine 
projects  its  estimate  a  month  ahead. 

Use  KNOW  to  get  your  share  of  this  vastly 
increased  business  in  Austin.  Follow  the  lead 
of  local  radio  advertisers,  who  spend  more 
than  60%  of  their  money  over  KNOW — 
the  top  station  in  the  nation's  "high-spoc" 
city! 


KNOW 


BLUE  AND  MUTUAL  NETWORKS  —  TEXAS   STATE  NETWORK 
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Don't  Look  Now- 

Buf  re/evisfon  Has  Grown  Up.1 


War  overtook  Television  at  the  awkward  age.  Like 
many  another  green  recruit,  its  heart — the  Cathode 
Ray  Tube — was  appraised  and  indexed.  It  proved 
a  heart  of  magnificent  promise  in  the  nation's 
desperate  need.  This  heart  was  assigned  strange, 
important  duties.  It  is  serving  wherever  men  are 
fighting,  wherever  production  lines  are  hustling, 
wherever  the  stamina  of  metals  must  be  certified. 

Out  of  war's  crucible,  this  amazing  heart — the 
Cathode  Ray  Tube — is  emerging  with  vastly  in- 
creased stature,  range  and  power!  When  materials 
are  again  available,  a  newer,  greater  Television  will 
make  your  easy  chair  at  home  the  choicest  seat 
wherever  exciting  news  is  breaking  .  .  .  fifth  row 
center  on  the  aisle  wherever  the  "stars"  are 
scintillating. 

Television  has  grown  up!  The  most-prized  pos- 
session in  your  postwar  home  will  be  your 
DuMont  Television-Radio  Receiver.  Why 
DuMont?  Because  DuMont  is  the  first  name  in 
Television!  The  scientific  achievement  that  makes 
clear  Television  reception  possible  is  its  amazing 
heart  .  .  .  the  work  of  Allen  B.  DuMont,  who 
transformed  it  from  a  laboratory  curiosity  to  a 
commercially  practical  product. 

Today,  DuMont  is  pioneering  in  the  great  new 
field  of  electronic  weapons.  Tomorrow,  DuMont 
leadership  will  assure  your  enjoyment  of  peace- 
time Television  .  .  .  through  the  manufacture  of 
precision  electronic  equipment  for  Television 
pick-up  and  transmission  .  .  .  through  distinctive 
operation  of  our  own  commercial  Television  Sta- 
tions . . .  and  through  the  manufacture  of  the  finest 
Television-Radio  Receivers. 


HOUSE  COMMITTEE  VIEWS 


TWO  statements  were  issued  last  Wednesday,  following  a  closed  meet- 
ing of  a  majority  of  the  House  Select  Committee  to  Investigate  the  FCC. 
The  majority  announcement  was  released  by  Rep.  Clarence  F.  Lea 
(D-Cal.),  Committee  chairman,  at  1  p.m.,  following  a  meeting  of  Reps. 
Lea,  Hart  (N.J.)  and  Magnuson  (Wash.),  all  Democrats.  At  6  p.m. 
Reps.  Wigglesworth  (Mass.)  and  Miller  (Mo.),  Republicans,  issued  a 
minority  statement.  Following  are  the  two  releases : 


MINORITY 

THE  ACTION  of  the  three-man 
Democratic  majority  of  the  Select 
Committee  to  Investigate  the  FCC 
in  squelching  the  investigation  of 
the  strange  sale  of  Radio  Station 
WMCA  and  the 
part  played  by 
high  officials  of 
the  present  po- 
litical adminis- 
tration makes  it 
perfectly  plain 
that  this  is  a 
"hush  -  hush" 
move,  pure  and 
simple,  to  keep 
unsavory  facts 
from  the  public.  ReP-  Miller 
It  is  part  of  the  whole  New  Deal 
scheme  to  cover  up  pernicious  bu- 
reaucratic practices  and  the  graft 
that  is  inherent  in  such  a  muze  as 
we  have  in  Washington  today. 

Let  the  record  show  that  neither 
of  the  two  Republican  members  of 
the  Committee  were  present  at  to- 
day's meeting,  at  which  this  unex- 
pected action  was  taken.  Let  the 
record  show  that  one  Republican 
member  was  not  even  notified  of 
the  meeting  until  after  it  had  been 
held,  and  neither  was  advised  of 
the  contemplated 
action.  Let  the 
record  show  that 
three  Democrats 
o  covered    up  and 

sought   to  shield 
IBl  the  administra- 

Er  zHHB  tion  just  as  the 
mLyh  facts    began  to 

WsGmk,  JhHH  For  more  than 
a  solid  year  we 
Rep.  wigglesworth  have  sat  as  a 
minority  on  the  Committee  in- 
vestigating the  FCC  and  have 
watched  while  the  present  political 
administration  frantically  tried  to 
prevent  the  American  people  from 
learning  the  truth  about  the  FCC 
and  its  sordid  and  illegal  activities. 
We  wonder — and  the  American 


Rep.  Lea 


MAJORITY 

THE  SPECIAL  Committee  met 
this  morning  in  the  rooms  of  the 
Interstate  and  Foreign  Commerce 
Committee. 

Prior  to  this,  each  member  had 
been  presented 
with  a  copy  of 
the  protest  here- 
tofore filed  with 
the  chairman  by 
Franklin  S. 
Wood,  attorney 
for  Edward  J. 
Noble,  in  a  suit 
filed  against  the 
d  e  f  e  n  d  ant  by 
Donald  Flamm  in 
the  Supreme 
Court  in  the  State  of  New  York. 

Mr.  Hart  moved  that  further  in- 
vestigation into  the  sale  of  radio 
station  WMCA  be  postponed  until 
the  New  York  Supreme  Court  shall 
have  had  a  reasonable  opportunity 
to  dispose  of  the  litigation  wherein 
Donald  Flamm  is  plaintiff  and  Ed- 
ward J.  Noble  is  defendant. 

The  motion  was  adopted  unani- 
mously by  those  present,  consist- 
ing of  Mr.  Hart,  Mr.  Magnuson 
and  Mr.  Lea. 

It  is  the  purpose  of  the  Commit- 
tee to  conclude  the  investigation  of 
the  sale  of  this  station  as  soon  as 
a  reasonable  time  is  allowed  for 
the  disposal  of  the  case  by  the 
Court.  In  any  event,  the  Commit- 
tee will  conciude  the  investigation 
before  completing  its  work. 

It  is  the  purpose  of  the  Commit- 
tee to  grant  a  hearing  to  the  FCC 
as  soon  as  the  practical  handling 
of  that  matter  will  permit. 


people  have  a  right  to  know — why 
the  White  House,  the  Dept.  of  Jus- 
tice, the  FCC  and  high  New  Deal 
officials,  past  and  present,  are  so 
fearful  that  the  true  facts  about 
these  and  other  matters  in  which 
the  FCC  played  a  part  should  be- 
come known. 


ALLEN  B.  DuMONT  LABORATORIES,  INC.,  GENERAL  OFFICES  AND  MAIN  PLANT,  2  MAIN  AVE.,  PASSAIC,  N.J. 
TELEVISION  BROADCASTING  STUDIOS  AND  STATION  W2XWV,  515  MADISON  AVE.,  NEW  YORK,  N.  Y. 


1  towers  OVER  KRON 

\  ■  ■ 

I ;  |      Baiic  Blue,  Neituonk 

\  k    5000  WATTS  •  DAY  &  NIGHT 

h^jferi^K^^B  WEED  &  CO.;  National  Representative! 
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Judicial  Air  Control  Urged  in  Canada 


Agency   for  Measuring 
Of  Coverage  to 
Be  Created 

(Continued  from  page  11) 

networks  between  privately-owned 
stations,  which  was  initiated  in 
1938  and  has  not  yet  been  settled; 
the  failure  to  drop  the  CBC  pro- 
scription against  power  increases 
above  1,000  watts  under  Havana 
Treaty  regulations,  which  is  ex- 
pected to  count  against  Canada  in 
the  Havana  Treaty  revision  in 
1946;  the  slowness  with  which  the 
CBC  implemented  its  Canadian 
Press  news  agreement  last  year, 
requiring  private  stations  to  con- 
tinue for  seven  months  to  carry 
twice  as  many  sustaining  network 
newscasts  as  arranged  under  the 
contract;  the  regulations  which 
favor  CBC  network  commercial 
programs  to  the  transcribed  pro- 
grams. 

CBC  Is  Competitor 

"So  far  as  national  advertisers 
are  concerned  the  CBC  network  is 
in  competition  with  the  privately- 
owned  stations  for  their  revenue. 
This  condition  of  competition  is  a 
healthy  state  of  affairs,  except  that 
the  Board  of  Governors  is  placed 
in  the  position  of  a  man  umpiring 
a  ball  game  who  at  the  same  time 
is  the  manager  of  one  of  the  op- 
posing teams.  It  doesn't  matter  how 
fair  he  tries  to  be  in  his  decisions, 
he  is  bound  to  be  suspected  of 
favoring  the  team  he  manages," 
Mr.  Bannerman  said. 

In  reviewing  1943,  Bannerman 
paid  tribute  to  the  late  Ed  Sandell, 
owner  of  CKTB  St.  Catherines, 
Ont.,  and  former  CAB  director, 
who  died  during  the  year. 

It  was  brought  out  that  private 
stations  are  giving  16  per  cent  of 
their  time  free  for  various  wartime 
charities,  loan  drives,  recruiting, 
government  announcements,  and 
are  receiving  7  per  cent  of  their 
commercial  business  from  govern- 
ment departments  in  paid  adver- 
tising. Currently  Canadian  broad- 


CENSORIAL  subjects  occupied  this 
trio  at  Quebec  (1  to  r) :  Charles 
Shearer,  chief  Canadian  radio  cen- 
sor, Ottawa;  Wm.  C.  Borrett, 
CHNS  Halifax;  J.  Harold  Ryan, 
NAB  president-elect  and  U.  S. 
broadcasting  censor,  Washington. 


casters  are  getting  ready  for  a  Red 
Cross  campaign  and  Canada's 
Sixth  Victory  Loan. 

Concrete  suggestions  for  the 
early  settlement  of  the  most  press- 
ing problems  of  the  industry  in  its 
relations  with  the  CBC  were 
promised  the  broadcasters  by 
Maj.  Gen.  L.  R.  LaFleche,  Min- 
ister of  War  Services,  which 
has  jurisdiction  over  CBC  and  ra- 
dio broadcasting.  Speaking  at  the 
closed  Monday  afternoon  session  he 
addressed  the  broadcasters  in  con- 
fidence, suggesting  that  broadcast- 
ing's problems  should  be  settled 
within  the  industry,  that  the  Ca- 
nadian public  would  not  stand  for 
abolition  of  the  CBC  and  its  Do- 
minion-wide program  service,  and 
that  a  settlement  could  be  reached 
which  would  leave  CBC  and  private 
operators  satisfied. 

BBM  Established 

Decision  to  set  up  a  Bureau  of 
Broadcast  Measurement,  a  radio 
media  Audit  Bureau  of  Circula- 
tion, was  reached  after  an  after- 
noon of  discussion  at  the  closed 
Monday  afternoon  session.  On  the 
first  voting  of  the  resolution  a  siz- 
able minority  opposed  the  pro- 
posal, but  after  determination  as 
to  the  nature  of  surveys  to  be  un- 
dertaken,  the  broadcasters  voted 


Radio-  Station 


1&. 


HOWARD  L.  TULLIS,  General  Manager 
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almost  unanimously  to  establish 
BBM. 

The  organization  will  be  presided 
over  by  a  board  of  nine,  three  from 
the  broadcasting  industry  including 
two  from  the  CAB  and  one  from 
the  CBC,  three  members  of  the  As- 
sociation of  Canadian  Advertisers 
(ACA)  and  three  from  the  Ca- 
nadian Association  of  Advertising 
Agencies  (CAAA).  Cost  of  the 
BBM  will  be  borne  mainly  by  the 
broadcasters  on  a  basis  of  two- 
thirds  the  peak  half-hourly  rate 
monthly,  with  ACA  and  CAAA 
members  each  paying  an  annual  fee 
of  $25. 

Total  cost  of  a  year's  operation 
is  estimated  at  about  $30,000, 
which  would  include  a  paid  secre- 
tary-treasurer, cost  of  two  cover- 
age surveys  per  year,  and  distri- 
bution of  the  surveys.  An  inde- 
pendent research  firm  would  make 
the  surveys  on  a  ballot  basis  to  de- 
termine coverage  of  each  member 
station.  The  firm  of  Elliott-Haynes 
Ltd.,  Toronto  and  Montreal,  affili- 
ated with  the  C.  E.  Hooper  organ- 
ization in  the  U.  S.,  is  understood 
to  have  been  selected  to  make  the 
surveys.  President  of  BBM  will  be 
picked  from  the  board  members 
representing  the  ACA  and  CAAA. 

The  establishment  of  BBM  will 


A  50,000  watt 
audience  at  a, 
250  watt  rate 


MORNING  INOEX 
MON.  THRU  FRI . 
8-.00  -  12:00  A.M. 

A 

WGRC 

B 

C 

13.2 

27.7 

32.7 

25.8 

AFTERNOON  INDEX 
MON.  THRU  FRI. 
12:00  -  6;00  P.M. 

A 

WGRC, 

B 
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27.1 

30.6 

24.5 

15.9 

SUM.  THRU  SAT. 
EVENING  INOEX 
6:00  -  10:00  P.M. 

A 

WGRC 

B 

c 

41.8 

13.7 

34.4 

8.6 

WHAT  BETTER  PROOF  of  an 
audience  can  you  ask  for? 


473  OF  KENTUCKY'S  POPULATION 
57%  OF  ITS  BUYING  POWER 


Burn-Smith 


This  Great  February 
American  had  the 
idea  for  Good  Radio! 

•Of  the 

PEOPLE 

•  By  the 

PEOPLE 

•  For  the 

PEOPLE 

It's  always  the  people  who 
have  the  say-so  at  WMMN! 
That's  why  it's  their  favorite 
station  .  .  .  that's  why  they  lis- 
ten and  respond  .  .  .  that's  why 
WMMN  is  one  of  America's 
finest  Direct  Response  Stations 
.  .  .  THAT'S  WHY  ADVER- 
TISERS GET  RESULTS! 

ASK  JOHN  BLAIR 

—  Columbia  Network  — 


fnmM0NT,w.vn. 
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C.  E.  HOOPER 

AGAIN  PROOVES 

WFMJ 

HAS 

MORE  LISTENERS 

MORE  HOURS 

OF  THE  DAY 

than  any  other  station  heard 
in  Youngstown,  O. 

/"J  QTH  U.  S.  METROPOLITAN 
DISTRICT 

Headley-Reed,  Representatives 


.    farmers  and 
▲    Alabama  s  » »  r0speroUS 

T   "»rUerSr  to  spend;  WSGH 
and  eager  to  sp  ar^et 

coverS  ^  otber  station;  bas 


tyvlere  thFkest  really  is  4is 

IKIR.<DID 


600  KC 


CBS 


Business  booms  here.  Thou- 
sands of  new  listeners  in  our 
unrivalled  coverage  area 
make  KROD  (he  best  radio 
buy. 

Dorrance  Roderick,  Owner      Val  Lawrence,  Manager 

HOWARD  H.  WILSON  CO. 

National  Representatives 


mean  that  for  the  first  time  any- 
where all  stations  becoming  mem- 
bers will  be  provided  with  potential 
audience  data  that  will  have  the 
universal  confidence  of  advertis- 
ing agencies  and  advertisers.  The 
same  formula  for  securing  the  data 
will  be  applied  to  all  stations  alike. 

Palmer's  Suggestions 

Constructively  criticizing  radio 
commercials  and  warning  that  "un- 
less radio  mends  its  programming 
and  commercial  planning  it  will 
find  itself  in  a  most  precarious  po- 
sition," B.  J.  Palmer,  president  of 
WHO  Des  Moines,  spoke  at  the 
Tuesday  afternoon  open  sessions  of 
the  CAB  convention  field  at  the 
Chateau  Frontenac  in  Quebec,  Feb. 
14-16. 

Quoting  from  his  book,  "Radio 
Salesmanship",  Mr.  Palmer  ex- 
plained that  "broadcasters  and 
agencies  today  overlook  one  of  the 
most  important  functions  of  radio 
in  their  lack  of  developing  good 
copywriters  and  announcers.  All 
copy  going  on  the  air  should  be 
built  to  suit  the  individual  prod- 
uct, with  logic,  reason  and  truth- 
fulness the  cardinal  principles." 

He  stressed  that  box  tops,  con- 
tests and  stock  inferential  phrases 
were  undermining  confidence  in 
the  use  of  radio  as  an  adver- 
tising medium.  Speak  truths,  he 
stressed,  and  pointed  to  the  work 
of  the  FTC  in  regulating  pharma- 
ceutical firms,  quoting  an  article  in 
[Broadcasting,  Feb.  14]  on  Miles 
Laboratories. 

How  radio  research  is  handled 
from  a  common  sense  view  was  told 
Canadian  broadcasters  at  their 
Monday  luncheon  by  Matt  N.  Chap- 
pell  of  C.  E.  Hooper,  Inc.,  New 
York.  Illustrating  the  theoretical 
side  of  surveys  and  statistical  cov- 
erage data  with  graphs  and  tables, 
he  informed  them  on  percentages 
of  error  and  how  these  are  over- 
come in  making  commercial  sur- 
veys for  radio  today.  The  talk  tied 
in  with  the  sessions  which  followed 
on  the  formation  of  the  Canadian 
Bureau  of  Broadcast  Measurement. 

The  development  of  radio  broad- 
casting and  the  part  it  plays  in  our 
life  was  traced  for  Canadian  broad- 
casters by  Dr.  James  Rowland  An- 
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gell,  NBC  public  relations  adviser, 
at  the  annual  dinner  on  Tuesday 
evening.  He  cited  its  criticisms  and 
detailed  its  accomplishments  under 
the  American  system  of  broadcast- 
ing, envisioned  its  future  develop- 
ment in  the  field  of  television  and 
FM,  stressed  the  importance  of  its 
development  in  the  hands  of  men 
of  intelligence  and  integrity. 

Interested  in  FM 

While  Canadian  broadcasting 
does  not  yet  know  where  it  stands 
on  FM,  no  policy  has  been  an- 
nounced by  the  CBC  or  the  Ca- 
nadian government,  Canadian 
broadcasters  are  vitally  interested 
in  this  new  development.  They 
were  told  plans  of  the  FM  branch 
of  the  industry  in  the  United 
States  by  Paul  Chamberlain,  man- 
ager of  FM  Division,  General  Elec- 
tric Co.,  Schenectady,  at  the 
Wednesday  morning  open  session. 

At  closed  business  sessions  Tues- 
day and  Wednesday  the  treasurer's 
report  was  tabled  showing  total  in- 
come from  all  sources  of  $45,390 
and  expenditures  of  $38,723.  Mem- 
bership now  lists  61  of  Canada's 
73  privately-owned  stations,  with 
CHOV  Pembroke  and  CJRL  Ke- 
nora  elected  members. 

It  was  decided  at  the  standard- 
ized rate  structure  meeting  that 
standardized  rate  cards  should  be 
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issued,  and  for  this  purpose  an  ex- 
pert typographer  had  been  engaged 
to  prepare  samples  of  this  new 
card  which  would  be  similar  for 
all  stations,  and  would  be  contained 
in  a  binder  and  supplied  to  all  time 
buyers.  The  card  is  to  be  published 
annually,  on  July  1.  Standardiza- 
tion rates  for  spot  announcements 
and  flashes  were  recommended, 
most  other  rates  now  being  on  a 
standardized  structure  set  up  a 
year  ago. 

To  Hire  Engineer 

Because  of  the  proximity  of  the 
date  of  revision  of  the  Havana 
Treaty  and  the  fact  that  the  Ca- 
nadian government  and  the  CBC 
had  not  yet  found  it  feasible  to 
unfreeze  power  increases  in  the 
Dominion  (power  being  limited  to 
1000  watts,  except  in  a  few  cases), 
the  appointment  of  an  engineer  at 
a  salary  of  at  least  $6,000  was  rec- 
ommended to  the  CAB  by  George 
Chandler,  CJOR  Vancouver,  who 
has  been  the  voluntary  technical 
committee  of  the  CAB.  Delay  and 
lack  of  action,  he  pointed  out,  will 
likely  cost  Canada  most  of  the 
Class  1A  channels  the  Dominion 
now  holds,  and  on  which  it  has  but 
four  50  kw  stations. 

Increasing  public  sentiment  fa- 
voring private  ownership  of  broad- 
casting stations  was  reported  at 
the  Wednesday  closed  sessions,  as 
a  result  of  the  public  education 
campaign  established  last  year.  In 
an  independent  survey  made  re- 
cently, 27%  preferred  full  govern- 
ment ownership  of  broadcasting 
stations,  33%  only  private  owner- 
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ship,  35%  private  and  public  own- 
ership as  at  present,  and  6% 
showed  no  preference,  thus  with  a 
total  of  68%  favoring  private  or 
joint  private-government  owner- 
ship. It  was  decided  to  continue  the 
publicity  campaign  staged  by  inde- 
pendent stations  in  their  own  com- 
munities. 

Political  Policy 

Sale  of  time  for  political  broad- 
casts on  a  non-partisan  basis  at 
election  times  was  favored,  with  all 
parties  being  called  in  and  shown 
times  available  and  how  this  time 
would  be  divided  on  a  sale  or  free 
basis  among  the  parties.  Radio,  it 
was  determined,  should  promote 
greater  interest  in  political  broad- 
casts. 

Specific  ways  of  improving  re- 
ligious broadcasts,  especially  morn- 
ing devotional  periods,  were  re- 
ported by  a  special  committee  set 
up  to  study  this  problem.  More  re- 
ligious music  of  the  great  com- 
posers, training  of  preachers  and 
ministers  in  radio  technique,  and 
less  gloom  were  urged. 

A  resolution  was  passed,  provid- 
ing that  the  CAB  arrange  produc- 
tion of  a  series  of  dramatic  pro- 
grams indicating  the  part  played 
by  free  enterprise  in  the  building 
of  Canada  as  a  nation. 

It  was  decided  to  set  up  a  com- 
mittee with  the  ACA  and  CAAA 
to  study  and  report  upon  ways  and 
means  of  increasing  the  effective- 
ness of  the  commercial  continuity 
of  sponsored  programs.  A  standing 
committee  on  programming  was 
also  urged. 

Of  22  Canadian  war  correspond- 
ents at  the  front,  three  have  been 
killed,  including  one  radio  man, 
three  have  been  wounded,  and 
one  is  a  prisoner-of-war,  Joe  W.  G. 
Clark,  director  of  public  relations 
for  the  Canadian  armed  forces,  told 
the  broadcasters  at  their  Wednes- 
day luncheon.  He  recounted  his  re- 
cent trip  to  the  Italian  front  and 
complimented  radio  on  the  work 
it  has  done  in  war  reporting.  J.  G. 
Turgeon,  chairman  of  the  Parlia- 
mentary Committee  on  Reconstruc- 
tion, spoke  on  "Canada's  Plans  for 
Peace"  at  the  Tuesday  luncheon. 

Basic  principles  underlying  sur- 
vey technique  were  explained  in 
a  talk  by  Matthew  N.  Chappell, 
of  New  York,  consultant  to  C.  E. 
Hooper  Inc.   Mr.  Chappell  listed 
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the  five  basic  elements  in  surveys 
as  follows:  1.  What  shall  we  ask 
questions  about;  2.  Of  whom  shall 
we  ask  them;  3.  When  shall  we  ask 
them;  4.  How  shall  we  ask  them; 
5.  Of  how  many  people  shall  we 
ask  them. 

Formulation  of  the  problem  is 
about  half  the  battle,  he  said,  in 


referring  to  the  first  element. 
Therefore,  in  planning  a  survey  it 
is  necessary  to  decide  upon  and 
formulate  clearly  the  exact  nature 
of  the  data  desired.  Second  cri- 
terion, he  said,  deals  with  selec- 
tion of  the  sample,  which  must  be 
representative.  Among  conditions 
influencing  radio  listeners,  he  said, 
are  program  availability,  time, 
competition  between  programs,  geo- 
graphic conditions,  language  and 
national  origin,  size  of  locality, 
family  composition. 

When  to  Ask 

These  conditions  are  taken  care 
of  by  random  selection,  after  de- 
cision has  been  made  on  number 
of  homes  to  be  contacted  in  each 
geographic,  language,  city  size  and 
other  groups. 

Third  criterion,  when  we  shall 
ask  our  questions,  is  easiest  of  all, 
according  to  Mr.   Chappell.  "We 


Lalonde  Elected 

PHIL  LALONDE,  director  of 
CKAC,  Montreal,  was  elected  pres- 
ident of  the  Quebec  Assn.  of  Pri- 
vate Broadcasters  Feb.  15  at  a 
meeting  held  in  conjunction  with 
the  Canadian  Assn.  of  Broadcast- 
ers' convention.  Other  officers  elect- 
ed were  J.  N.  Thivierge,  CHRC 
Quebec,  vice-president;  Marcel  Le- 
febvre,  CHLP  Montreal,  secretary- 
treasurer;  Paul  Lepage,  CKCV 
Quebec,  and  Georges  Bourassa, 
CKCH  Hull,  directors. 

will  ask  them  when  the  informa- 
tion will  be  useful  to  us,"  he  said. 
"Some  data  we  need  often;  others 
infrequently.  Measurements  on  the 
attraction  value  of  programs — that 
is  to  say,  program  ratings — we 
need  frequently  to  guide  our  pro- 
gram building.  But  we  do  not  need 
'coverage'  or  station  listening  area 
data  twice  a  rionth.  This  data 
every  year  or  two  may  serve  to 
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Young  Oldtimer 

ALTHOUGH  still  a  young- 
ster himself  (48),  Frank  E. 
Mullen,  vice-president  and 
general  manager  of  NBC  can 
look  back  on  21  years  of  serv- 
ice in  radio.  Mr.  Mullen,  who 
has  seen  the  radio  industry 
grow  from  the  catwhisker 
stage  to  its  present  high 
state  of  development,  never- 
theless predicts  even  greater 
things  for  the  post-war  era. 
"An  occasional  visit  to  the 
RCA  Laboratories,"  Mr.  Mul- 
len said  last  week,  "will  give 
even  an  oldtimer  in  radio  the 
thought  that  he  cannot  relax 
and  just  go  on  selling  time." 
Everybody  in  broadcasting, 
according  to  Mr.  Mullen, 
should  feel  he  is  in  on  the  ex- 
pansion from  the  very  start. 


balance  well  our  desires  and  pock- 
etbooks." 

As  to  the  fourth  criterion,  Mr. 
Chappell  said  experience  is  a  vital 
factor.  "For  example,  if  we  want 
to  know  how  big  an  audience  BBC 
News  gets  in  cities  that  have  two 
local  outlets,  we  would  first  try 
getting  the  information  one  way 
perhaps  by  unaided  recall  and  then 
try  it  by  others;  Aided  recall,  by 
coincidental  calls,  by  using  a  me- 
chanical recorder,  by  setting  up 
a  listener  panel  or  by  using  the 
mails.  Whichever  one  we  find  to 
yield  us  the  best  results  is  the 
one  we  use." 

Most  "mysterious"  criterion  is 
the  fifth,  he  told  the  CAB.  "The 
important  thing  to  be  known  about 
any  sampling  figure,"  said  Mr. 
Chappell,  "is  this:  How  much 
larger  or  how  much  smaller  must 
another  figure  obtained  by  sam- 


pling be  before  it  is  reliably  larger 
or  reliably  smaller  than  the  figure 
obtained.  This  is  what  the  statis- 
tician means  when  he  talks  of  a 
'statistically  significant  difference' 
between  results  obtained  by  sam- 
pling. It  is  the  only  measure  of 
statistical  reliability  which  can 
have  the  slightest  significance  ro 
an  interested  layman." 


Bernice  Challenger  Bost 

BERNICE  CHALLENGER  BOST, 
42,  radio  commentator  and  former 
editor  and  publisher  of  several  Chi- 
cago community  and  club  maga- 
zines, died  last  week  in  St.  Francis 
Hospital,  Evanston,  111.  The  former 
wife  of  William  Dale  Bost,  presi- 
dent of  the  Orange  Crush  Co.,  Chi- 
cago, and  the  Bost  Toothpaste  Co., 
New  York,  spoke  as  a  commenta- 
tor on  various  women's  programs 
under  her  true  name  and  under  a 
pseudonym,  Priscilla  Pride. 


RTPB  Reviewing 
Television  Sound 

Panel  6  Considers  Changing 
Sound  Signal  to  AM 

PROPOSED  changes  in  the  present 
standards  for  broadcasting  televi- 
sion sound,  which  now  specify  the 
use  of  FM  rather  than  AM  for 
sound  transmission  on  the  televi- 
sion channel,  are  being  considered 
by  a  subcommittee  of  the  Radio 
Technical  Planning  Board's  Panel 
6,  according  to  the  minutes  of  a  re- 
cent meeting.  In  reviewing  televi- 
sion standards,  both  FM  and  AM 
sound  will  be  studied. 

Particular  attention  will  be  giv- 
en by  the  subcommittee  to  the  prob- 
lem of  multipath  distortion  as  it 
affects  television  broadcasting  us- 
ing the  FM  now  standard  for  tele- 
vision sound.  There  will  probably 
be  greater  multipath  distortion  as 
television  develops  into  the  higher 
frequencies  of  the  spectrum.  In 
this  conection  the  subcommittee  has 
asked  the  assistance  of  the  Very 
High  Frequency  Broadcasting 
(FM)  Panel  5,  which  thus  far  has 
not  considered  the  problem  of  mul- 
tipath distortion. 

FM  More  Complicated 

The  minutes  of  the  meeting  of 
Panel  6  reveal  that  in  addition  to 
multipath  distortion  their  are  other 
points  which  appear  to  favor  AM 
for  sound  transmission.  FM  re- 
ceiving equipment  is  considered 
to  be  more  complicated  than 
AM.  Then  too,  it  has  been  found 
that  FM  reception  requires  finer 
receiver  tuning  of  the  sound  chan- 
nel, which  makes  occasional  adjust- 
ments necessary.  It  was  also  noted, 
as  a  point  against  FM,  that  in  the 
case  of  television  sound,  the  use  of 
FM  hasn't  resulted  in  any  appre- 
ciable improvement. 

On  the  other  hand,  the  meeting 
found  that  much  could  be  said  in 
favor  of  the  FM  method  in  trans- 
mitting television  sound.  It  is  de- 
sirable to  have  the  radio  television 
sound  channel  use  the  same  system 
that  is  being  used  for  VHF  broad- 
casting, which  is  FM.  In  regard 
to  power  use,  the  committee  takes 
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into  consideration  the  fact  that  an 
FM  sound  transmitter  requires  less 
power,  which  is  an  economic  factor. 
Finally,  the  committee  was  told 
that  the  use  of  FM  results  in  less 
static  and  electrical  interference. 

While  it  was  pointed  out  that 
the  television  technicians  them- 
selves do  not  favor  either  FM  or 
AM  for  sound  transmission,  the 
problem  promises  to  be  an  increas- 
ingly important  one  economically 
as  television  comes  into  greater 
prominence  after  the  war,  the  com- 
mittee feels.  For  that  reason 
RTPB's  Panel  6  is  studying  the 
problem  from  all  angles  with  ex- 
treme care  and  has  asked  Panel  5 
to  submit  a  recommendation  on  the 
problem  of  multipath  distortion 
and  also  that  of  receiver  stability 
on  FM  sound  channels. 

All  of  the  television  standards 
are  being  reviewed  by  Panel  6,  and 
the  method  of  handling  the  sound 
is  only  one  of  the  standards  to  be 
studied.  The  inustry,  however,  is 
viewing  with  interest  the  television 
sound  problem,  as  it  will  provide 
a  forum  discussion  upon  relative 
merits  of  both  FM  and  AM. 


'WE'  FROM  CARRIER 
HIGHLIGHTING  the  imminent  launching 
of  USS  Shangri-La,  new  aircraft  carrier, 
We,  the  People.  CBS  program  sponsored 
by  Gulf  Oil  Corp.,  last  Sunday  presented  a 
broadcast  from  the  deck  of  the  ship. 
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'TIME  OUT'  for  Fun  and  Music 

-k  Combining  superb  musical  talent,  pleasant  banter 
and  expert  production.  Two  series  of  26  quarter-hours 
each — Series  I  with  Allen  Prescott,  Felix  Knight  and 
Ted  Steele's  Novatones;  Series  II  with  Ted  Steele  and 
Grace  Albert  .  .  .  each  with  unique  lead-in  to  local 
commercials.  Outstanding  sales  record  for  a  wide  variety 
of  products.  Many  advertisers  have  repeated  for  longer 
series.  Write  for  details  today. 

★         ★  ★ 
Many  other  NBC  Recorded  Programs- 
5  minutes  to  half-hour. 


RCA  Bldg.,  Radio  Cily,  N.Y...  Mtrchandif  Mori,  Chicago,  III. 
Tram-lux  Bldg.,  Waihinglon,  D.  C. . .  Sunn!  and  Vint,  Hollywood,  Co/. 
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OWI  PACKET,  WEEK  MARCH  13 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  March  13.  All  station  announcements  are  50  seconds  and 
available  for  sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing; 
of  these  important  war  messages.  Each  X  stands  for  three  announcements  per  day  or 
21  per  week. 


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 
NET-  Group  Gronp 

WORK  KW  OI 

PLAN    Aff.         Ind.      Aff.  Ind. 


NAT.  SPOT 
PLAN 
Live  Trans. 


Red  Cross   XX  XX  X 

Victory  Gardens       _    —        X  X         X  X 

No-point,  Low-point  Foods-  —         X  XX  X 

Home  Front  Pledge   X—  —     '    —  __X 

Fight  Waste                                           —  —        —  —  —  X 

Save  Paper   X 

See  OWI  Schedule  of  War  Messages  99  for  names  and  time  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 


O'Dea  to  Intervene 

RICHARD  O'DEA,  minority  stock- 
holder in  WOV  New  York,  has  re- 
quested the  FCC  to  advise  him 
when  a  date  has  been  set  for  the 
hearing  of  the  WOV  application 
for  transfer  of  stock  held  by  Arde 
Bulova  and  his  brother-in-law, 
Maj.  Harry  Henschel,  former 
manager  of  the  station,  to  the 
Mester  brothers,  in  order  that  he 
may  file  a  petition  to  intervene  in 
the  procedings.  Mr.  O'Dea  holds 
20%  of  the  common  stock  and  one- 
half  of  the  preferred  stock  in  WOV 
[Broadcasting,  Feb,  7]. 


Universal  Reorganized 

UNIVERSAL  MICROPHONE  Co. 
Ltd.,  Inglewood,  Cal.  has  been  dis- 
solved and  reorganized  into  a  part- 
lership  to  be  known  as  Universal 
Microphone  Co.,  with  the  assets 
md  liabilities  of  the  former  com- 
pany. The  partnership  will  contin- 
ue to  conduct  the  business  of  the 
former  corporation,  according  to 
in  announcement  last  week.  Offic- 
es will  continue  to  be  James  L. 
Fouch,  president,  Cecil  L.  Sly,  vice- 
jresident  and  Durwood  D.  Allen, 
secretary. 


Gillette  Derby  Plans 

GILLETTE  SAFETY  RAZOR 
Horp.,  Boston,  on  CBS  will  sponsor 
Way  6,  6-6:30  p.m.,  the  Kentucky 
Derby,  sponsored  by  Gillette  for 
everal  years.  CBS  has  exclusive 
iroadcast  rights  through  1945. 
Agency  is  Maxon  Inc.,  New  York. 


5000  WATTS  •  DAY  AND  NIGHT 


BASIC  BLUE  FOR  CLEVELAND 


Rainbow  Dye  Spots 

SPOT  RADIO  in  the  New  England 
and  Philadelphia  areas  starting  in 
April,  is  planned  by  Rainbow  Dye 
Co.  New  York.  Agency  is  Hirshon- 
Garfield,  New  York. 


Public  Relations  Post 
Given  Douthat  By  RMA 

JAMES  W.  DOUTHAT  has  been 
appointed  director  of  publications 
for  the  Washington  headquarters 
of  the  Radio  Manufacturers  Assn. 

in  an  expansion 
of  staff  and  mem- 
bership services 
authorized  recent- 
ly by  the  RMA 
board  of  direc- 
tors. His  duties 
will  include  mem- 
bership, press, 
patent,  short- 
w  a  v  e  program 
and  other  bulle- 
tins of  the  Asso- 
ciation and  also  industry  promo- 
tion and  press  relations. 

Mr.  Douthat  was  with  the  AP 
for  18  years  and  for  the  past  eight 
years  has  covered  the  Supreme 
Court.  He  is  a  graduate  of  Emory 
and  Henry  College  in  Virginia,  is 
42,  married  and  has  one  daughter. 


Mr.  Douthat 


Your  nearest  Branham  representative  has  Hooper- 
authenticated  facts  to  prove  KRIS's  dominance  over  the 
rich,  ever-expanding  Corpus  Christi  market.  (Philip  M. 
Hauser,  of  the  Census  Bureau,  rates  Corpus  Christi  as 
one  of  America's  six  fastest-growing  cities  with  best 
prospects  of  retaining  wartime  growth.) 

In  this  prosperous  Gulf  Coast  city  of  well  over  100,000 
people,  KRIS's  dominant  evening  listenership  averages 
65  per  cent  or  more.  Take  network  or  spot  time  on  KRIS 
.  .  .  and  reach  more  people  at  less  cost. 


Buy  Both!  KRIS  and  KXYZ,  Houston 


epretented  Nationally  By  HEADLEY-REED  CO. 
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WDRC 


CONNECTICUT'S  PIONEER  BROADCASTER 


Dangers  of  State  Radio  Explained 


(Continued  from  page  18) 


Every  national  advertiser 
wanting  results  in  the 
Maritime  Provinces 

of  Canada 
should  make  sure  that  his 
schedule  includes 

C  H  NS 

Halifax,  Nova  Scotia 

JOS.  WEED  &  CO. 
350  Madison  Avenue,  New  York 
Representatives 


iimm-sPEEDY-ii 

Sound  Effect  Records 

LARGEST  LIBRARY  IN 
THE  WORLD 

All  $2.00  Each 

INCLUDING  LATEST 
ACTUAL  WARFARE 
EFFECTS 
IMMEDIATE  DELIVERIES 

Order    From    Nearest  Office 

Charles  Michelson 
New  York,  N.  Y. 
67  W.  '44th  St. 

Starr  Piano  Co.     Starr  Piano  Co. 
Richmond,  Ind.      Los  Angeles.  Cal. 
So.  Ut  and  B  Sts.  1344  So.  Flower  St. 


Covers  Atlanta  at 


SPOT 

"Represented  by  SALES 


do  his  part  in  helping  make  radio 
work  better  for  our  country. 

"To  do  its  part  more  efficiently, 
radio  needs  you:  your  interest  in 
its  programs:  your  habitual  turn- 
ing to  it  periodically  for  diversion, 
recreation,  inspiration:  your  reli- 
ance on  it  for  the  news,  reminders, 
and  information  the  government 
depends  on  it  to  give  you. 

"I  happen  to  have  been  born  with 
a  musical  streak,  consequently  I 
have  more  than  a  mild  weakness 
for — of  all  things — string  quartet 
music.  I  work  daytimes,  of  course, 
but  I  could  listen  to  string  quartet 
music  over  the  radio  every  evening 
from  dinner  to  bedtime  and  be 
happy. 

Then  a  Revolution! 

"But  suppose  some  dictator  of 
radio  programs  (praise  be,  we  have 
none  in  America)  decided  to  dish 
out  that  fare  to  the  public;  noth- 
ing but  string  quartets  from  7  to 
11  every  evening!  No  Benny,  no 
Bergen,  no  Kay  Kyser,  no  Aldrich 
Family,  no  Ralph  Edwards,  no 
Kate  Smith,  no  Vic  and  Sade,  no 
plays,  no  operas,  no  commentators, 
no  forums,  no  news — just  string 
quartets.  Station  after  station — 
network  after  network — just  string 
quartets.  The  best  the  world  af- 
fords of  no — nothing  but  just 
string  quartets.  I'll  leave  it  to  you 
what  sort  of  a  revolution  would 
follow. 

"But  what  is  worse:  the  public 
— the  millions  of  eager  listeners 
night  after  night — would  not  be 
listening.  They  would  not  hear 
what  your  government  and  mine 
had  to  say;  how  to  conserve,  how 
to  help  in  the  war,  how  to  do  their 
part.  One  of  Uncle  Sam's  very 
most  important  mediums  of  public 
information  and  inspiration  would 
be  silent — for  want  of  its  audi- 
ence: because  its  audience  would 
have  long  since  learned  to  do  more 
interesting  things  than  listen  to 
what,  for  the  very  great  majority, 
was  an  uninteresting  radio! 

"For  don't  let  us  forget:  we,  per- 
sonally, may  like  opera,  or  certain 
singers,  or  bands,  or  stories,  or 
comedians,    or    commentators,  or 


FTC  Ad  Study 

APPROXIMATELY  5%  of  adver- 
tising expenditures  of  the  paint 
and  varnish  industry  in  1939  went 
for  radio,  according  to  a  report 
last  week  by  the  Federal  Trade 
Commission  on  distribution  of 
building  materials,  part  of  a  study 
undertaken  in  1940.  The  Commis- 
sion reported  that  115  firms,  with 
80%  of  the  industry  sales,  spent 
$3,555,000  for  advertising,  of  which 
4.87%  was  for  radio,  7.9%  for 
newspapers,  8.8%  for  trade  jour- 
nals and  7%  for  national  maga- 
zines. Largest  outlays  were  for  di- 
rect mail  and  dealer  displays.  In 
the  lumber  industry,  the  study 
showed  only  2  of  38  companies  re- 
ported use  of  radio. 


plays,  or  daytime  serials  (or  even 
string  quartets).  But  we  just  can't 
force  people  to  like  a  certain  kind 
of  program — even  our  own  pre- 
ferred kind.  And  we  can't  force 
them  to  listen.  Radio  must  give 
people  the  best  programs  it  can 
produce,  of  the  broad  kinds  which 
people  want,  or  they  just  don't 
tune  in.  And  all  of  us  must  agree 
that  today,  any  situation  in  Amer- 
ica other  than  that  of  a  free,  eager 
interest,  throughout  the  land,  in 
what  is  on  the  airways  is  unthink- 
able; for  that  interest  is  indispen- 
sable to  the  process  of  effectively 
informing  and  inspiring  the  public ; 
and  that  process  is  vital  in  speed- 
ing the  day  of  victory. 

Three  Suggestions 

"So  my  suggestions  to  you  as  to 
how  women  can  help  radio  better 
serve  the  public  are  very  simple. 

"My  first  suggestion  is:  that  you 
try  to  study  wartime  radio  so  that 
you  understand  its  true  wartime 
functions,  which  are:  to  keep  the 
largest  possible  number  of  radio 
audience  tuned  in — listening  to  en- 
tertainment, instruction,  news,  or 
whatever  will  please,  amuse,  or  di- 
vert— but  to  keep  them  listening; 
so  that  this  audience  is  ready  for 
the  government  messages  of  infor- 
mation or  inspiration,  whenever 
they  come  over  the  air. 

"My  second  suggestion  is:  that 
you  try  in  a  constructive  way  to 
help  radio  perform  these  wartime 
functions  more  effectively:  by  ex- 
pressing your  opinion  to  the  spon- 
sors, stations,  and  networks,  by 
offering  them  your  suggestions  for 
improving  programs;  but  always 
with  an  understanding  of  radio's 
wartime  job. 

"My  last  suggestion  is:  that  you 
learn  to  use  radio — to  depend  upon 
it  more  for  its  hour-by-hour  diver- 
sion, inspiration,  solace,  or  enter- 
tainment, plus  its  quick  source  of 
up-to-the-minute  reminder  infor- 
mation about  the  many  war  needs 
of  your  country." 

Hints  at  State  Control 

Hinting  several  times  at  the  pos- 
sible necesssity  of  Government  con- 
trol of  radio,  Miss  Dickerman,  said 
that  while  the  public  will  always 
have  radio,  ".  .  .  whether  radio 
service  will  be  provided  by  private 
and  largely  independent  radio  com- 
panies, or  not,  depends  on  how  well 
those  companies  serve  the  public 
interest." 

Turning  to  daytime  serials,  de- 
scribed as  "reeking  .  .  .  with  gush 
and  gore  and  gutter  morals,"  Miss 
Dickerman  said  the  "naive"  intro- 
duction of  "  'moral  precepts',  as  a 
sop  to  conscience  of  producer  and 
public"  was  no  antidote  for  the 
"low  standards"  of  the  programs. 

A  certain  type  of  small  station 
program,  which  features  contests 
in  which  prizes  are  awarded  on  the 
basis  of  chance,  rather  than  per- 


formance or  merit,  "has  all  the 
moral  quality  of  a  lottery",  she 
said. 

Radio  stations  have  failed  to  give 
the  maximum  in  quantity  and 
quality  of  sustaining  programs,  in 
return  for  "the  monopolistic  use  of 
a  publicly  owned  facility,  by  pri- 
vate companies  for  private  bene- 
fit," she  charged. 

She  urged  women  to  fight  the 
commercial  pressure  which  seeks 
to  profit  from  cheap  and  lurid 
programs  for  profit's  sake.  She 
suggested  that  through  mutual 
agreement,  or  through  coopera- 
tion with  the  FCC,  arrangements 
be  made  by  the  networks  and 
the  local  stations  to  guarantee 
that  at  any  hour  of  the  day  at  least 
one  broadcasting  company  carry 
a  program  on  an  intelligent  level. 
Women  should  see  that  the  sta- 
tion does  not  exploit  its  facili- 
ties for  such  purposes  as  the  so- 
called  "lotteries".  The  industry 
should  be  made  to  understand  that 
public  service  should  be  geared  in 
part  to  any  rise  in  earnings,  and 
should  improve  the  quality  of  sus- 
taining programs  accordingly,  she 
said  in  conclusion. 

Dorothy  Dunbar  Bromley,  Sun- 
day women's  editor  of  the  New 
York  'Herald-Tribune,  said  broad- 
casting officials  would  admit  in  pri- 
vate that  the  IQ  of  daytime  serials 
was  decidedly  low. 

Gertrude  Wixson,  of  the  New 
York  Journal  American,  questioned 
the  need  for  so  many  "blood  and 
thunder"  radio  programs  for  chil- 
dren, in  the  present  wartime  at- 
mosphere. She  suggested  turning 
over  the  4-6  p.m.  period  to  pro- 
grams in  which  children — non-pro- 
fessionals— could  participate. 

Other  speakers  included:  Anita 
L.  Barnard,  NBC;  Thomas  Cowan, 
WNYC;  Dorothy  Day,  WINS; 
Julie  Braverman,  WAAT  Newark; 
Grace  M.  Johnsen,  Blue  Network; 
Mary  Jane  Kroll,  WABC;  Robert 
M.  Scholle,  WLIB;  Helen  J.  Sious- 
sat,  CBS;  Marion  Sabatini,  in 
charge  of  women's  war  programs 
of  the  domestic  radio  bureau  of  the 
Office  of  War  Information;  and 
Sylvia  Schumacher,  of  the  Du  Pont 
Cavalcade  program  on  NBC. 


New  Rules  of  the  Federal 
Communications  Comm.* 
sion  Permit  You  to  Place 
Your  NBC, Blue  or  CBSHet 

work  Programs  on  w»»*  ■ 

I 


WSAY 

ROCHESTER,  N.  Y. 

MUTUAL  OUTLET 


—  uuULILILILi 


Page  66  •  February  21,  1944 


BROADCASTING  •  Broadcast  Advertising 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 

II 10 PI  5000  Watts  Day 
W  \t  1 1000  Watts  Nieht 
If  UK  rt  950  kc.  finp 
Spartanburg,  S.  C.  UOO 
Represented  by  Hollingbery 


FROM  THE  EUROPEAN  Theater 
of  Operations  comes  this  Valentine 
greeting  from  the  officers  and  staff 
of  the  American  Forces  Network, 
"This  is  the  American  Forces  Net- 
work, Broadcasting  to  YOU,  the 
Fighting  Men  of  the  United  Na- 
tions!" It  is  autographed  by  the 
following:  Lt.  Col.  Charles  H. 
Gurney,  Officer  in  Charge,  former 
owner  of  WNAX  Yankton,  S.  D. 
and  brother  of  Sen.  Chan  Gurney 
(R-S.D.) ;  Maj.  John  S.  Hayes,  as- 
sistant Officer  in  Charge,  formerly 
of  Mutual,  New  York;  Lt.  Robert 
M.  Light,  Executive  Officer;  Sgt. 
Michael  Robinson,  production  man- 
ager; Cpl.  Karl  A.  Hoffenberg, 
program  director,  formerly  with 
WWJ  WJR  CKLW  WGN;  Cpl. 
Arthur  J.  Freeman,  librarian,  in 
civilian  life  with  20th  Century  Fox; 
Cpl.  Warren  Bryan,  announcer,  a 
radio  actor  before  the  war;  Pfc. 
Keith  Jameson,  announcer;  Cpl. 
Syl  Binkin,  announcer,  who  left 
WEW  St.  Louis  for  the  Army;  Pvt. 
Johnny  Kerr,  announcer;  Pvt. 
Namer  Paulsen,  writer;  Cpl. 
Charles  R.  Capper;  Cpl.  John  B. 
McNamara,  announcer. 


Vanno  Expands 

CHEMICALS  Inc.,  Oakland,  Cal. 
(Vanno),  on  March  17  begins 
sponsorship  of  a  five-minute  weekly 
newscast  on  eight  Pacific  Coast 
CBS  stations.  Contract  is  for  13 
weeks.  Chemicals  is  extending 
Headlines  in  the  News  to  eight  ad- 
ditional New  England  stations, 
starting  Feb.  21,  bringing  total  to 
21  outlets  in  that  area.  Agency  is 
Garfield  &  Guild,  San  Francisco. 


Adair  Named 

(Continued  from  page  10) 

Ph.B.  in  electrical  engineering  and 
is  a  member  of  Sigma  Xi. 

Mr.  Siling  was  with  AT&T  from 
1917  to  1929  in  Transmission  and 
Outside  Engineering  departments. 
From  1929  to  1933,  he  was  outside 
plant  engineer  of  IT&T  and  after- 
ward served  as  acting  plants  opera- 
tion engineer  for  the  system.  In 
this  position  he  was  responsible  for 
outside  plant  construction  and 
maintenance,  central  office  installa- 
tion and  maintenance,  plant  exten- 
sions and  related  activities. 

Mr.  Siling  was  appointed  super- 
intendent of  materials  and  supplies 
for  IT&T  of  South  America  in 
1931,  with  headquarters  in  Buenos 
Aires.  In  1933  he  was  appointed 
Assistant  Deputy  Administrator  of 
the  National  Recovery  Administra- 
tion in  charge  of  codes  of  the  elec- 
trical manufacturing  industry.  In 
1935  he  transferred  to  the  FCC  as 
senior  technical  engineer  and  in 
February,  1927  was  appointed  as- 
sistant chief  of  the  International 
Division. 

Woodward's  Career 

When  Mr.  Gross  was  named  as- 
sistant chief  engineer  in  charge  of 
broadcasting  in  1941,  Mr.  Siling 
was  promoted  to  head  of  the  In- 
ternational Division.  Mrs.  Siling  is 
the  former  Grace  Ruth  Post,  whom 
he  married  in  1921.  They  have  one 
daughter. 

Mr.  Wodward,  new  chief  of  the 
International  Division,  was  born 
Feb.  5,  1902  at  Cape  Charles,  Va. 


Gardner  Advertising  Co. 
Names  4  Vice-Presidents 

GARDNER  Advertising  Co.  of  St. 
Louis  has  announced  the  election 
of  four  new  vice-presidents  for  the 
agency.  Named  are  Rea  Adams 
Mecchella,  L.  C.  MacGlachan,  Ru- 
dolf Czufin  and  Merle  R.  Fuller. 

Mrs.  Mecchella  is  a  past  vice- 
president  of  the  Advertising  Fed- 
eration of  America.  She  joined 
Gardner  in  1935.  Mr.  MacGlachan 
has  been  an  account  executive  for 
the  agency.  Mr.  Czufin  has  been 
art  director  for  the  Gardner  con- 
cern and  Mr.  Fuller  has  been  an 
account  executive  for  the  past 
seven  years. 


He  graduated  from  Virginia  Poly- 
technic Institute  in  1922  with  a 
B.S.  in  electrical  engineering.  Up- 
on graduation  he  joined  Western 
Union's  engineering  department, 
remaining  there  until  1929.  He  was 
in  charge  of  equipment  and  auto- 
matic operation  of  submarine  tele- 
graph circuits. 

Joining  IT&T  in  1929,  he  served 
with  that  company  until  1933  as 
ocean  cable  systems  engineer  in 
charge.  In  1934  he  transferred  to 
the  Postal  engineering  department 
and  left  the  following  year  to  join 
the  FCC  as  senior  telegraph  engi- 
neer. He  was  appointed  March  16, 
1942  as  assistant  chief  of  the  Inter- 
national Division.  In  1938  he  was 
a  technical  adviser  at  the  inter- 
national conference  in  Cairo. 

Mr.  Woodward  is  married  and 
has  two  children. 
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No.  1  Station  in 
a  No.  1  Market 


'ORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS  •  National  Representatives 
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A  LONG  CO. 
"MARKET  TESTED  SHOW" 

"Teaches  Sound  Ameri- 
canism Through  Good 
Entertainment"  is  the 
judgment  of  these 
station  executives. 
Listen  in,  then  phone  or 
write  for  full  particulars. 

THE  W.  E.  LONG  CO. 

155  North  Clark  St. 
CHICAGO  1,  ILL. 


ALTOONA9PA. 

Complete  Coverage 

NBC  affiliate  and 
BLUE  Network 
19  years  in  the  public  service 
HEADLEY-REED  CO. 

National  Representatives 
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PORTLAND,  OREGON 

KEY  TO  THE  GREAT  WEST* 

5,000  Watts 
620  Kilocycles 

NBC  RED  NETWORK 

Represented  Nitiomlly  by 
EDWARD  RETRY  A  CO.,  Inc. 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 FEBRUARY  12  TO  FEBRUARY  18  INCLUSIVE  


CLASSIFIED 
ADVERTISEMENTS 


50,000  WATTS 

The  Greatest  Selling  POWER 
in  the  South's  Greatest  City 

CBS  Affiliate 

Nal'l  Rap.  -  The  Kofi  Agency  Inc. 


Decisions  .  .  . 

FEBRUARY  16 

KOMA  Oklahoma  —  Granted  petition 
amend  application  for  CP  change  to  690 
kc.  Conditions. 

WSPR  Springfield,  Mass. — Granted  mo- 
tion amend  application  for  CP  so  as  to 
request  1270  kc,  1  kw  D,  500  N,  using 
DA-DN,  instead  1  kw  DN  and  removed 
application   from   hearing  docket. 

WNAC  Boston — Commission  on  its  own 
motion  continued  to  April  24  hearing  now 
set  for  Feb.  23  on  application  for  CP 
move  auxiliary  transmitter  locally  in 
Quincy,  Mass. 

FEBRUARY  17 

KNOE  Inc.,  Monroe,  La — Granted  pe- 
tition reinstate  and  grant  application  for 
CP  new  standard  station,  1450  kc,  250  w, 
unlimited.  Transmitter  site  and  antenna 
to  be  determined  subject  to  FCC  approval. 

The  Fort  Hamilton  Broadcasting  Co., 
Hamilton,  Ohio — Granted  CP  new  stand- 
ard station,  1450  kc,  250  w,  unlimited. 
Transmitter  site  and  antenna  to  be  deter- 
mined subject  to  FCC  approval. 

Robin  Weaver  Sr.,  Clarksdale,  Miss. — 
Granted  request  change  assigned  call  let- 
ters for  new  station  from  WARW  to 
WROX. 

KQW  San  Jose,  Cal. — Granted  extension 
license  for  period  ending  May  31,  1944, 
pending  determination  renewal  applica- 
tion under  Multiple  Ownership  Rule,  Sec. 
3.25. 

WDSU  New  Orleans — Granted  consent 
vol.  assgn.  license  and  CP  from  WDSU 
Inc.  to  E.  A.  Stephens,  Fred  Weber  and 
H.  G.  Wall,  d/b  Stephens  Broadcasting 
Co. 

WSAM  Saginaw,  Mich. — Granted  acqui- 
sition control  by  Milton  L.  Greenebaum 
by   purchase  of  35  additional  shares. 

WKNY  Kingston,  N.  Y.— Granted  vol. 
transfer  control  from  Benjamin  F.  Feiner 
Jr.,  Morris  S.  Novik,  and  Louis  J.  Fur- 
man  to  Myer  Wiesenthal,  Charles  C.  Swar- 
ingen,  et  al,  representing  purchase  of  750 
shares   (50%)  for  $15,000. 

WKEU  Griffin,  Ga.— Granted  renewal 
license  and  CP  increase  100  w  to  250  w, 
install  new  antenna  on  1450  kc.  Conditions. 


in  Hut 

CONTROlh 


ROOM 


WILLIAM  PURVIS,  who  recently 
received  an  honorable  discharge  from 
the  Navy,  has  joined  CBS  as  short- 
wave transmitter  technician  at  the 
Wayne,  N.  J.  plant.  Before  joining 
the  Navy,  Mr.  Purvis  was  comnr.ini- 
cation  operator  with  the  Civil  Aero- 
nautics Administration. 

EDWARD  ANTHONY,  control  room 
engineer  of  WTAR  Norfolk,  has  been 
inducted  into  the  Navy. 

BERNARD  ONTIVEROS  has  joined 
KTMS  Santa  Barbara,  Cal..  as  trans- 
mitter engineer,  rep'acing  Jack  Mc- 
Claren,  now  in  the  Navy. 

BESS  O.  BEEMAN  is  the  first  woman 
engineer  to  work  in  the  control  room 
of  WELL  Battle  Creek,  Mich.  She 
is  also  known  as  the  Texas  Poet  of 
Radio. 


HELP  WANTED 

Announcer  Wanted  by 
Radio  Station  WSPD.  A 
real  opportunity  on  a 
5000  watt  NBC  station. 
Wire  or  write,  stating 
qualifications. 

WSPD 
Toledo,  Ohio 


Applications  .  .  . 

FEBRUARY  14 
WARC  Inc.,  Rochester,  N.  Y  CP  new 

standard  station,  1240  kc,  250  w,  unlim- 
ited. Amended  re  equipment. 

WHBC  Canton,  O.— Mod.  CP  authoriz- 
ing changes  equipment,  frequency,  in- 
crease power  and  DA-N,  for  changes  in 
antenna  system  and  extension  completion 
date. 

WICA  Ashtabula,  O. — Special  service 
authorization  operate  unlimited  time  970 
kc,  1  kw  D,  100  w  N,  for  period  ending 
8-1-44. 

Gus  Zaharis,  South  Charleston,  W.  Va. — 

CP  new  experimental  television  station 
50,000-56,000  kc,  A  5  and  special  emission, 
110  w  aural,  50  w  visual. 

WKBV     Richmond,  Ind.— Vol.  assgn. 
license  to  Central  Broadcasting  Corp. 
FEBRUARY  15 

WSAP  Portsmouth,  Va.— CP  change 
1490  kc  to  1240  kc. 

FEBRUARY  17 

KWBU  Corpus  Christi,  Tex.— License 
cover  CP  authorizing  construction  new 
standard  station,  1010  kc,  50  kw,  hours  of 
daytime  to  sunset  at  Little  Rock,  Ark. 

KSUB  Cedar  City,  Utah— Petition  rein- 
state application  for  CP  make  changes  in 
equipment,  increase  power  to  250  w. 

National  Broadcasting  Co.,  Philadelphia 
— CP  new  commercial  television  station, 
102,000-108,000  kc  1  kw,  A  3  and  A  5 
emission.  Dismissed  at  request  of  applicant. 

FEBRUARY  18 
Susquehanna  Broadcasting  Co.,  York,  Pa. 
— Cp  new  FM  station,  44,500  kc,  3,060  sq. 
mi. 

Gene  L.  Cagle,  Fort  Worth,  Tex. — CP 
new  standard  station,  1340  kc,  250  w,  un- 
limited. Facilities  of  KAND. 

Indiana  University,  Bloomington,  Ind. — 
CP  new  non-commercial  educational  FM 
station,  42,900  kc,  10  kw,  special  emission. 

Commodore  Broadcasting  Inc.,  Spring- 
field, 111. — CP  new  FM  station,  46.900  kc, 
8,050  sq.  mi. 

Commodore  Broadcasting  Inc.,  Decatur, 
111.— CP  new  FM  station,  46,500  kc,  15,708 
sq.  mi. 


ROBERT  E.  POE  has  rejoined  the 
engineering  staff  of  WAOV  Vin- 
cennes,  Ind. 

WALTER  ROGERS,  studio  engi- 
neer of  WLW-WSAI  Cincinnati,  is  the 
father  of  a  girl. 

PERRY  HUFFMAN,  former  engi- 
neer of  KYW  Philadelphia  and  now 
in  the  Army,  has  been  promoted  to 
captain.  He  is  now  serving  overseas. 

GILBERT  F.  NORRIS  and  Carl 
Hansen  are  new  members  of  the  en- 
gineering staff  of  WHK-WCLE  Cleve- 
land. 

CHARLES  BUTLER,  for  16  years 
NBC  studio  engineer,  on  Feb.  14  was 
appointed  a  director  on  the  Blue  Net- 
work Central  Division  production 
state. 


KTUC  Tucson,  Ariz.,  has  changed  its 
telephone  number  to  coincide  with  its 
frequency  of  1400  kc. 


ENGINEER 

•  Harvard  graduate,  4F,  15  years 
experience  all  phases  radio.  De- 
sires permanent  position  as  en- 
gineering executive  with  station 
operating  or  planning  FM  outlet. 
Experience  covers  station  operation 
and  management,  both  AM  & 
FM,  programming,  design  and 
construction  all  types  equipment, 
recording,  etc.,  FCC  procedure. 
Free  to  locate.  Prefer  west  or 
northwest. 

BOX  883,  BROADCASTING 


Situations  Wanted  (Cont'd) 

Producer-Writer — Capable  and  experienc- 
ed, with  definite  talent  and  capable  of 
originality.  Available  if  you  can  prove  ex- 
istence of  real  opportunity.  Presently 
employed  at  50  kw  station.  Box  873, 
BROADCASTING. 

Manasrer  or  Commercial  Manager — 5  years 
radio,  6  years  newspaper,  proven  sales 
record.  Write  Box  871,  BROADCAST- 
ING. 

Young  Man — Draft  exempt,  first  phone  li- 
cense, five  years  varied  technical  experi- 
ence, no  previous  operating.  Wants  po- 
sition second  operator.  Anywhere.  Rob- 
inson, 3647  Main,  Kansas  City,  Missouri. 

For  Sale 

For  Sale — 179  ft.  Blaw-Knox  tower  insu- 
lated, self-supporting,  tapered  cross  sec- 
tion. Price,  $2,525  cash.  KFAC,  Los  An- 
geles 5. 

Wanted  to  Buy 

All  Or  part  interest  in  250  Watt  Broad- 
casting station.  In  south,  southeast  or 
southwest.    Box   891  BROADCASTING. 

EQUIPMENT  WANTED  —  New  or  used 
1  KW  transmitter,  phasing  equipment, 
vertical  radiators,  copper  wire  for  ground 
system  coupling  units,  frequency  modu- 
lation and  phase  monitors.  Address  Box 
890.  Care  BROADCASTING  MAGAZINE. 

1  Portable  Recorder — Complete  with  ampli- 
fier. Must  be  in  good  condition.  WAGA, 
Atlanta  3,  Georgia. 

Want  To  Buy — 500  watt  transmitter,  tow- 
er, modulation  and  frequency  monitor 
and  studio  equipment.  Box  880,  BROAD- 
CASTING. 

Wanted — 250  Watt  transmitter  and  acces- 
sory equipment.  Send  list.  Will  pay  cash 
without  delay.  Box  896,  BROADCAST- 
ING. 

Wanted  to  Buy — 250  watt  transmitter  and 
all  other  necessary  equipment  for  such 
operation.  Please  give  complete  details, 
condition,  age,  price,  etc.  Address  Box 
879,  BROADCASTING. 

Equipment  Wanted — RCA  or  Federal  Field 
strength  meter.  State  condition,  last  cali- 
bration date  and  price.  Box  877,  BROAD- 
CASTING. 

Wanted  to  Buy — One  kw  transmitter  any 
make  also  modulation  monitor  of  ac- 
cepted FCC  standards.  Vertical  tower  200 
feet  or  over.  Guide  or  self-supporting. 
Box  870,  BROADCASTING. 

Wanted  to  Buy — Will  pay  cash  for  good 
1  KW  transmitter  and  other  station 
equipment.  Phone  Seneca  1426  or  write 
Scripps  Newspapers,  Lloyd  Building, 
Seattle   1,  Washington. 

WANTED— ONE  MODULATION  MONI- 
TOR WITH  FCC  APPROVAL.  WRITE 
CHIEF  ENGINEER,  WKZO  KALAMA- 
ZOO, MICH. 


If  you  are  a  Good  Announcer  or 

salesman  here  is  a  real  chance  for 
permanent  well-paid  position.  If  you 
have  any  special  ability  as  M.C.  or 
excel  as  newscaster,  so  much  the  bet- 
ter. Write  down  (in  confidence)  all 
possible  particulars,  including  draft 
status,  physical  defects,  age,  experi- 
ence, etc. 

last  year  this  appeal  placed  some 
good  men  in  good  jobs  in  a  well- 
known  Eastern  basic  station.  Special 
consideration  given  men  with  mili- 
tary discharges.  Others  should  state 
when  they  can  accept  position,  if  of- 
fered. This  is  a  genuine  opportunity, 
if  you  have  ability  and  ambition,  to 
get  set  for  the  future. 

BOX  895 
BROADCASTING  MAGAZINE 
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CLASSIFIED 


Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classifications,  15c 
per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS,  triple.  Minimum  charge 
$1.00.  Count  three  words  for  box  address.  Forms  close  one  week  preceding 
issue.  Send  Box  replies  to  BROADCASTING  Magazine,  National  Press  Building, 
Washington  4,  D.  C. 

PAYABLE  IN  ADVANCE 


Help  Wanted 


Announcer — By  progressive  NBC  affiliated 
stations.  Draft  deferred.  Prefer  man 
with  southern  station  experience.  Give 
full  information  WTMA  Charleston,  S.  C. 


Seeded — Announcer — With  turntable  tech- 
nique for  clear  channel  kilowatt.  No 
night  work.  KLCN  Blytheville,  Arkansas. 


PROGRAM  DIRECTOR— Wanted  for  pro- 
gressive 5000  watt  station  located  in 
Massachusetts  and  by  regional  network. 
Fine  opportunity  for  announcer  or  pro- 
duction man  with  imagination  and  show- 
manship. Starting  salary  $55  a  week. 
Apply    Box    884  BROADCASTING. 


RADIO  SALESMAN— Wanted  for  Bridge- 
port, Conn.  Excellent  station.  Starting 
salary  $60  a  week.  Apply  Box  885 
BROADCASTING    for    personal  inter- 


Wanted — Experienced  announcer  start  at 
$55.00  per  week.  Will  pay  moving  ex- 
penses for  permanent  man.  Write  WINC 
Winchester,  Virginia. 


Announcer-Newscaster  —  Draft  exempt. 
Experienced.  For  progressive  Central 
New  York  Network  station.  Basic  sal- 
ary $40  for  40  hours.  If  personal  audi- 
tion impossible,  send  references,  photo, 
and  transcription.  Box  878,  BROAD- 
CASTING. 


Wanted — Announcer  with  some  experience. 
Advise  age,  draft  status,  salary  expected 
and  details  in  first  letter.  Write  Box  876 
BROADCASTING. 


Wanted — First  or  Second  Class  Operator. 
Announcing  ability  desirable  but  not  es- 
sential. Give  full  details.  Draft  status, 
starting  salary  first  letter.  Write  Box 
875,  BROADCASTING. 


Wanted — Announcer-operator,  with  first 
class  license.  Must  be  capable  of  news 
and  general  announcing  network  station 
Send  details  to  KSEI,  Pocatello,  Idaho. 


Experienced   Radio   Announcer — On   5  kw 

Regional  Network  Station.  Give  personal 
information  and  salary  requirements. 
Box  874,  BROADCASTING. 


Licensed  Operator — Who  can  do  some  an- 
nouncing for  Alaska  stations.  Good  sal- 
ary, transportation  from  Seattle.  Give 
complete  details  your  qualifications.  Of- 
fice KINY-KTKN,  708  American  Bldg., 
Seattle,  Wash. 


Sales  Promotion  Man — Important  network 
station  which  will  add  FM  and  Television 
services  offers  excellent  opportunity  for 
man  with  some  advertising  experience 
.  .  .the  more  the  better.  But  ideas 
and  applied  energy  are  most  important. 
Good  salary.  Write  in  detail.  Box  872, 
BROADCASTING. 

WANTED — Announcer,  4F  or  discharged 
from  the  service  for  newscasting  and 
announcing  position.  Send  references, 
audition  record,  salary  expected,  to 
WCBI,    Columbus,  Mississippi. 

News  Writer — For  news  department  50 
kw  regional  station  in  midwest.  Give 
full  record  news  experience  and  mini- 
mum salary.  Address  Box  869,  BROAD- 
CASTING. 

OPERATOR — Permanent  position  with 
chance  of  advancement.  State  qualifica- 
tions and  enclose  small  photo.  Please  in- 
clude your  recommendations.  Write 
Technical  Manager,  WFDF,  Flint,  Mich. 

Announcer — Progressive  Ohio  network  af- 
filiate needs  experienced  man.  Good  pay, 
pleasant  working  conditions.  Write  Box 
868,  BROADCASTING. 

Announcer-Copywriter  —  Immediate  per- 
manent position  with  successful  station. 
Reliability  required;  participation  in  civic 
activities  requested.  Age,  draft  status, 
experence,  starting  salary,  snapshot  all 
details  first  letter.  KGFW,  Kearney,  Neb. 


Help  Wanted  (Cont'd) 

Wanted  Announcer — Newscaster  Blue-Mu- 
tual  affiliate  has  immediate  opening  for 
experienced  man  for  informal  record 
shows — news — special  events.  Congenial 
staff.  Pleasant  working  conditions.  Good 
salary  to  right  man.  Airmail  WBIR 
Knoxville,  Tennessee,  giving  full  infor- 
mation. Send  audition. 

ADVERTISING  SALESMAN.  LEADING 
RADIO  STATION  REPRESENTATIVES 

want  young  or  middle  age  man  as  time 
salesman.  If  now  employed  in  advertis- 
ing agency  or  on  radio  station  and  wants 
to  join  top  ranking  organization  and  try 
his  hand  at  selling,  with  good  future, 
send  particulars  at  once  to  Box  898, 
BROADCASTING. 

ADVERTISING  SOLICITOR— Want  man 
experienced  in  selling,  servicing  and 
maintaining  good  will  of  local  mer- 
chants. Active  list  already  established, 
basic  Blue  Network  station  east  coast — 
write  full  story  in  first  letter,  a  post  war 
job  for  right  man.  Box  897,  BROAD- 
CASTING. 


Situations  Wanted 


ENGINEER  —  Electrical  engineer— 4-F— 
draft  deferred — nine  years  experience. 
High — medium — low  power — Present  po- 
sition Chief  Engineer — Desire  change. 
Box    894  BROADCASTING. 

Experienced  Engineer  —  Technician  with 
over  11  years  experience  on  construc- 
tion and  maintenance.  1st  class  radio 
telephone  license.  Interested  in  perma- 
nant  position  only.  Box  892  BROAD- 
CASTING. 

Music    Director  —  Program    Director  —  Or 

general  combination.  College  degrees. 
Professional  music,  dramatic  experience. 
Writing  experience.  Little  radio  exper- 
ience. Experienced  college,  high  school 
teacher — dramatic  production,  band,  or- 
chestra, choral.  Congenial.  Industrious. 
John  Paul  Jones,  Tech  High,  Atlanta, 
Georgia. 

EXPERIENCED  OPERATOR— First  phone, 
references,  4-F,  family,  available  2  weeks. 
Must  be  permanent.  Guarantee  $50  per 
week.    Box   889  BROADCASTING. 

CHIEF  ENGINEER— Three  years  exper- 
ience in  broadcast  with  First  Class  Phone 
license — 250  watt  to  50  kw — Directional 
— all  phases  operation  and  maintenance 
—Draft  deferred.  Box  886  BROAD- 
CASTING. 

RADIO    TELEPHONE    FIRST  CLASS— 

Three  years'  experience.  Two  years  with 
50  killowatt.  Available  as  chief  or  assist- 
ant chief.  Age  twenty-three.  Draft  ex- 
empt. Very  best  of  references.  Box  887 
BROADCASTING. 

Station  Owners — Bring  youth,  progress, 
radio  knowledge,  business  ability  to  your 
station  with  draft  exempt  manager. 
Excellent  reason  for  desiring  change. 
Confidentially,  let's  confer.  Write  P.  O. 
Box  6662,  Cleveland,  Ohio. 

Radio  Engineer — 12  years  experience  in 
broadcasting.  Automatic  telephony  and 
equipment1  design.  Desires  a  conection  in 
any  of  these  fields.  Box  881,  BROAD- 
CASTING. 

Trained  Radio  Help  Available — to  help  off- 
set the  shortage  of  technically  trained 
Radio  personnel,  we  are  preparing  wom- 
en for  second  and  first  class  radio- 
telephone licenses  and  other  Radio  com- 
munication work.  Some  trained  girls  are 
available  right  along.  When  you  need 
women  technicians,  please  write  us.  No 
obligation,  no  fees.  DeFOREST'S 
TRAINING,  INC.,  2533  N.  Ashland  Ave., 
Chicago  14,  Illinois. 


WANTED 

Assistant  Engineer 
For  FM  Station 

North  Carolina's  Pioneer  FM  sta- 
tion, WMIT,  with  its  transmitter 
atop  Clingman's  Peak.  Single 
man,  draft  exempt.  Salary  plus 
board  and  lodging.  Attractive 
proposition  for  right  man.  Write 
full   information  to — 

P.  O.  Box  2093 
Winston-Salem, 
North  Carolina 


WANTED  TO  BUY 

1     5kw  Transmitter 
4  Towers 

Prompt  action  and  cash 
will  be  given 

BOX  882,  BROADCASTING 


WANTED 

Hammond  Organ  with 
Crawford  speakers.  State 
best  cash  price.  First 
good  offer  accepted. 

BOX  888,  BROADCASTING 


WANTED 

By  Southern   Regional  Network 
Station: 

Operators  at  $49.00  per  week 
Announcers  at  $55.00  per  week 
Furnish  photograph,  complete  em- 
ployment record  and  references. 
Announcers    please    furnish  tran- 
scription. 

ADDRESS:  BOX  893 
BROADCASTING  MAGAZINE 


PROFESSIONAL 
DIRECTORY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED    TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.         Dl.  1205 
Washington,  D.  C. 


PAUL  F  GODLEY 

CONSUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 


HECTOR  R.  SKIFTER 

CONSULTING  RADIO  ENGINEERS 
FIELD    INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 


GEORGE   C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


Radio  Engineering  Consultants 
Frequency  Monitoring 


Commercial  Radio  Equip.  Co. 


•  Evening  Star  Building,  Washington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  T. 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


BACK  THE  ATTACK 
'TIL  THEY  COME  BACK! 
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New  Radio  Research  Program 
Urged  by  Archibald  [Crossley 


Statistician  Points  to  Weakness  in 
Survey  Methods  at  Marketing  Meeting 


Existing 


A  FIVE-POINT  program  for  ra- 
dio market  research,  covering  audi- 
ence, attention,  attitude,  advertis- 
ing and  accomplishment  of  pro- 
grams, was  outlined  by  Archibald 
M.  Crossley,  president  of  Crossley 
Inc.,  in  an  address  Thursday  before 
the  American  Marketing  Assn.  at 
the  Hotel  Sheraton,  New  York. 

Likening  today's  radio  research 
to  "a  television  image  beginning  to 
take  form",  Mr.  Crossley  said  that 
"so  far  only  the  noses  have  ap- 
peared clearly  and  we  have  been 
very  busy  counting  them — so  busy 
that  we  have  ignored  the  fact  that 
those  noses  belong  to  people — 
people  who  have  ears  and  brains — 
people  who  think — people  who  have 
likes  and  dislikes — people  who  not 
only  listen,  but  buy." 

Even  in  counting  noses,  material 
for  making  a  true  projection  to 
the  total  national  audience  of  any 
program  will  not  be  made  avail- 
able until  non-telephone  homes  in 
cities  and  homes  in  small  towns 
and  farms  are  checked  as  well  as 
big-city  telephone  homes,  he  said. 

Attention  Factor 

"The  greatest  unexplored  field  in 
radio  research  is  this  subject  of 
attention,"  Mr.  Crossley  declared. 
"If  you  don't  have  attention,  noth- 
ing else  matters.  Today  you  do 
not  know  for  the  whole  United 
States  how  many  people  are  con- 
sciously listening  to  your  program. 
Whatever  the  cost,  whatever  the 
interviewing  problems  involved, 
sooner  or  later  that  information 
must,  and  will  be,  obtained. 

"In  radio  showmanship,  as  in  the 
theatre  or  on  the  screen,  tempo  has 
played  an  important  part.  Atten- 
tion has  been  sought  in  mystery 
thriller  thrillers,  in  serial  stories, 
in  variety — but  some  of  the  most 
elaborate  and  expensive  efforts 
have  fallen  flat.  Here  is  a  job  for 
radio  research — to  find  out  what 
it  is  that  creates — and  holds — at- 
tention, for  the  effectiveness  of  a 
program  bears  close  relation  to  the 
degree  of  interest  which  it  holds 
for  the  set  owner. 

"Attention,  in  part,  is  affected 
by  attitude  toward  a  program.  If 
the  program,  or  one  of  its  features, 
has  been  well-liked  in  the  past,  the 
favorable  attitude  should  produce 
initial  attentiveness.  What  people 
like  about  a  program  depends  upon 
many  things — a  mood,  the  day's 
events,  the  choice  of  music  and 
talent,  and  so  on.  You  cannot,  of 
course,  study  attitudes  for  all  pro- 
grams the  same  way. 

"A  number  of  means  have  been 
devised  to  study  program  attitudes. 

"None  of  them  so  far  has  been 
carried  very  far.  And  yet  attitudes 
are  making  and  breaking  popular- 
ity— building  and  destroying  audi- 
ences. In  the  program  attitude 
story,  the  commercial  plays  a  major 


part.  Sometimes  the  commercial 
goes  so  far  it  sends  the  dial  spin- 
ning to  another  wave  length.  Some- 
times it  doesn't  go  far  enough  to 
do  its  job.  The  frank  truth  is  that 
we  are  still  neophytes  in  radio 
commercials.  Some  of  them  scream, 
some  nervously  apologize.  And 
while  we  are  finding  out  how  best 
to  fit  the  advertising  into  the  pro- 
gram, inevitably  we  face  the  ques- 
tion, 'What  Has  the  Program  Ac- 
complished'? Studying  the  effective- 
ness of  a  radio  program  is  not  an 
easy  job." 

E.  W.  Engstrom,  research  direc- 
tor, RCA  Laboratories  speaking  on 
"Post-War  Trends  Resulting  from 
Radio  and  Electronic  Research", 
cited  television,  FM  and  facsimile 
as  three  radio  services  which  are 
technically  ready  to  serve  the 
public. 


ANPA  TO  WITNESS 
GE  VIDEO  EXHIBIT 

MEMBERS  of  the  American  News- 
paper Publishers  Assn.  have  been 
invited  to  an  April  28  demonstra- 
tion of  televised  news,  to  be  held 
at  Schenectady  following  close  of 
the  AN  PA  convention  in  New 
York.  A  special  edition  of  a  news- 
paper will  be  televised,  reviewing 
various  types  of  news  and  feature 
material. 

First  the  regular  newspaper  page 
will  be  televised,  then  GE  will  show 
how  the  same  news  might  be  cov- 
ered by  television,  using  models, 
puppets,  actors  and  movies  to  sup- 
plement efforts  of  newspapermen 
in  the  studio.  The  demonstration 
is  designed  to  show  publishers  how 
television  can  be  helpful  to  them 
in  dissemination  of  news.  Eastern 
publishers  saw  a  similar  exhibit 
last  November. 

GE  featured  the  three  winners 
of  the  Beaux-Arts  Institute  of  De- 
sign contest  for  best  television  stu- 
dio plans  in  a  program  on  WRGB 
Feb.  20.  First  television  style  play 
was  presented  by  WRGB  last  Fri- 
day. 


Langendorf  Musical 

FOLLOWING  a  three-week  test 
run  on  sustaining  basis,  Langen- 
dorf United  Bakeries,  San  Fran- 
cisco, on  March  13  starts  a  weekly 
musical  A  Song  Is  Born  on  6  NBC 
Pacific  stations  (KFSD  KFI  KMJ 
KPO  KGW  KOMO),  Monday,  6- 
6:30  p.m.  (PWT).  Featured  week- 
ly will  be  three  songs  by  non-pro- 
fessional composers  with  $50,  $25 
and  $10  in  War  Bonds  and  stamps 
to  be  awarded  by  studio  audience 
applause.  Listeners  will  choose 
three  songs  from  the  15-week  cycle 
to  be  used  on  16th  broadcast.  BMI 
will  publish  final  winning  tune. 
Larry  Keating  will  m.c.  Caryl  Cole- 
man is  to  write  the  show,  with 
Archie  Scott  as  producer.  Pacific 
Coast  Adv.  Co.,  San  Francisco,  has 
the  account. 


More  Battery  Packs 

PRODUCTION  of  battery  packs 
to  operate  rural  radio  sets  totaled 
3,750,000  units  during  1943,  accord- 
ing to  Arthur  Stringer,  NAB  pro- 
motion director.  Mr.  Stringer  ex- 
pressed the  belief  that  battery 
packs  available  to  farmers  would 
register  an  increase  during  1944. 


On  Reserve 

FOUR  uniformed  policemen 
of  Vincennes,  Ind.,  have  been 
placed  on  the  "reserve  list" 
for  the  operation  of  the 
WAOV  Vincennes  transmit- 
ter in  case  of  emergencies. 
The  two-way  radio-telephone 
operator  licenses  of  the  po- 
licemen have  been  especially 
approved  by  the  FCC  to  per- 
mit the  measure. 


Open  Record  Rule 
Is  Termed  Unfair 

Briefs  Say  Free  Competition 
Endangered  by  FCC  Proposal 

OBJECTIONS  to  a  proposed 
amendment  to  Sec.  1.5,  Rules  of 
Practice  &  Procedure  Relating  to 
Inspection  of  Records,  under  FCC 
Order  118  [Broadcasting,  Jan. 
24],  were  raised  last  week  in  briefs 
filed  by  the  NAB  on  behalf  of 
radio  generally,  the  major  net- 
works and  individual  broadcasters. 

Chief  objection  was  voiced  on 
the  ground  that  such  a  rule  would 
be  discriminatory,  in  that  other 
advertising  media  in  competition 
with  radio  are  not  required  to  ex- 
pose their  business  records  for 
public  inspection,  and  that  the 
amendment,  if  adopted,  would  place 
radio  in  the  category  of  a  common 
carrier. 

Primary  Objections 

Three  primary  objections  were 
listed  by  the  NAB:  (1)  "Par.  (c) 
of  the  rule  now  proposed  is  deemed 
to  be  too  indefinite;  (2)  the  retro- 
active feature  of  Par.  (c)  might 
result  in  inequities  and  undue 
hardships;  (3)  it  is  not  clear  that 
the  adoption  of  Par.  (c)  will  serve 
any  useful  purpose."  NAB  waived 
right  to  oral  argument. 

Segal,  Smith  &  Hennessey,  filing 
on  behalf  of  King-Trendle  Broad- 
casting Corp.,  Detroit,  (WXYZ) 
and  Scripps-Howard  Radio  Inc., 
objected  on  the  grounds  that  the 
proposed  rule  would  do  away  with 
competition. 

NBC  and  CBS  filed  briefs  on 
similar  grounds.  To  the  CBS  brief 
was  added  the  objection  that  since 
the  business  records  of  advertising 
media  in  competition  with  radio 
are  not  open  for  public  inspection, 
the  proposed  rule  would  be  dis- 
criminatory and  unfair. 

Dempsey  &  Koplovitz  were  to  file 
on  behalf  of  the  Don  Lee  Network. 
Oral  argument  under  Order  118  is 
set  for  10:30  a.m.  March  1  before 
the  Commission  en  banc. 


Station  at  Cornwall 

A  NEW  100  w  station  is  to  be 
built  at  Cornwall,  Ont.  The  Corn- 
wall Standard  Freeholder  is  the 
licensee,  the  Board  of  Governors 
of  the  Canadian  Broadcasting  Corp. 
having  passed  the  application  at 
a  recent  meeting.  Call  letters  have 
not  yet  been  assigned.  The  station 
is  affiliated  with  CFOS  Owen 
Sound,  Ont.,  and  the  Owen  Sound 
Sun  Times,  and  it  is  learned  that 
duplicate  equipment  or  replacement 
equipment  of  CFOS  will  be  used 
to  build  the  transmitter  at  Corn- 
wall. 


'He  Winds  Up 


Drawn  for  Broadcasting  by  Sid  Hix 
There's  the  Pitch  ....  It's  a  Strike" 


SERIES  TO  BE  TELEVISED 

BOOTS  NUT  AIRCRAFT  Corp.'s  new 
program  which  starts  on  Mutual  Feb.  27 
in  the  Sunday  4-4:30  p.m.  period,  will  be 
repeated  at  8:15  p.m.  as  a  television  pro- 
gram on  W2XWV,  New  York  television 
station  operated  by  Allen  B.  DuMont  Labs, 
on  an  experimental  basis.  Commercials 
will  be  included.  Boots  agency  is  Cecil  & 
Presbrey,  New  York. 
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MORE  advertisers  spend 

lYIUnt  money  to  sell 
MORE  merchandise  to 


MADE        •         U/l  Mf 

IVIUItC  people  on  ViLVV 

lllilll  on  any  other  radio 


station  in  the  world 


A  "SHINING"  EXAMPLE  OF  TRUTH 


As  Harlow  Wilcox  would  say,  "Fibber  boasted  that  WKY  has  the  country's 
finest  transmitter — but  you  know  how  Fibber  is — but  when  I  saw  WKY's  new 
transmitter  building  I  said  to  myself,  'well,  old  boy,  now  you've  seen  every- 
thing.' Beauty,  size,  convenience,  comfort,  eye-appeal.  What  a  spot  to  demon- 
strate that  easy,  quick-acting  surface-protecting  brilliance  of  Johnson's  wax. 
No  other  wax  is  good  enough  for  so  fine  a  floor,  and  vice  versa.  It's  sure  a 
great  break  for  Fibber  and  Molly  and  the  Johnson  Wax  folks  that  when  WKY's 
new  transmitter  is  completed,  the  Oklahoma  City  station  most  people  listen 
to  most  of  the  time  will  reach  thousands  of  NEW  listeners." 

Right  now  Fibber  McGee  and  Molly  have  a  39.2  Hooperating  on  WKY 
— a  national  rating  of  33.6.  Chalk  up  5.6  to  WKY's  brilliant  record  of  audi- 
ence loyalty. 


OWNED  AND  OPERATED  BY  THE  OKLAHOMA  PUBLISHING  CO. 
The  Daily  Oklahoman  and  Times  +  The  Farmer  -  Stockman 
KVOR,  Colorado  Springs;  *  KLZ,  Denver  (Affiliated  Mgml) 
REPRESENTED   NATIONALLY   BY  THE   KATZ  AGENCY,  INC. 
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BUY  ONE 


WHO's  primary  (.5  millivolt)  area  is  a 
rough  circle  310  miles  in  diameter,  using 
FCC  Engineering  Standards.  In  that 
area,  WHO  really  covers  three  big 
markets  as  shown  in  the  chart  above — 
really  covers  1930  cities  and  towns,  and 
approximately  368,525  (arms. 

When  you  buy  WHO  you  get  all  three 
markets  in  Iowa — plus  a  secondary  cov- 
erage that  draws  winter  mail  regularly 
from  35  to  45  states — summer  mail  reg- 
ularly from  30  to  37  states  .  .  .  Write  for 
further  facts — or  ask  Free  8C  Peters! 


+  fir  IOWA  PLUS !  + 

DES  MOINES  .  .  .  50,000  WATTS 

B.  J.  PALMER,  PRESIDENT 
J.  O.  MALAND,  MANAGER 

FREE  8i  PETERS,  INC  .  .  .  National  Representatives 


Something  to  make 
your  eyes  pop! 


A  s  Eddie  Cantor  m-'ght  tell  it  to  Harry  Von 
Zell:  "It's  getting  tc  be  a  small  world, 
Harry.  The  other  morning  I  was  flying  around 
Beverly  Hills  when  I  spied  an  unfamiliar 
speck  in  the  distance.  I  started  flying  toward 
it,  and  what  do  you  think?  I  found  myself  in 
Oklahoma  looking  at  the  biggest  radio  tower 
I  ever  saw.  Harry,  my  eyes  got  bigger  than 
banjoes.  It's  910  feet  high  ...  so  big  you 
have  to  look  twice  to  see  it  all ! 

"Harry,  when  the  juice  starts  through  this 
new  WKY  antenna,  more  people  in  Oklahoma 
than  ever  before  are  going  to  be  wearing  the 
'Smile  of  Beauty'  and  the  'Smile  of  Health'." 

WKY's  new  transmitter,  now  nearing 
completion,  will  be  one  of  the  finest  in 
the  nation.  Its  antenna  will  be  one  of  the 
two  highest  in  the  Western  Hemisphere. 

These  new  facilities  will  add  still  more 
coverage  and  listeners  to  WKY's  already 
dominant  superiority  in  both  coverage  and 
audience. 

The  results  which  WKY  produces  for 
advertisers  are  no  less  eye-opening  than 
the  magnitude  of  its  facilities. 


within  its  o.l  mv  contour. 

1 

1 

Blue  and  Mutual  network  programs,  with  numerous  top-notch  local 
offerings,  furnish  strong  listener-appeal.  1 

Here's  a  powerful  sales  force  that  is  yours  to  command.  For  avail- 
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JBe  A  Discoverer 


Find  New  Sales  Possibilities 
Today  and  Post-War 
In  WWL-Land 

USE  WWL-ONLY  MEDIUM  YOU  NEED 

The  Deep  South  is  booming—  bines    clear,    strong  signal 

diversifying  —  building  right  through  five  states  with  proven 

now  for  long-time  prosperity  listener-loyalty.    Use  WWL, 

— an  opportunity  for  sales  of  the  standout  station  in  this 

every   product.   WWL   com-  part  of  the  nation. 


NEW  ORLEANS 


W 


50,000  WATTS 
CLEAR  CHANNEL 

THE  GREATEST   SELLING    POWER    IN    THE    SOUTH'S  GREATEST  CITY 

CBS  Affiliate — Nat'l  Representatives,  The  Katz  Agency,  Inc. 
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Reasons  Why  KFOR  has 
The  "Juvenile  Audience" 
in 

Nebraska's  Capital  City  Area 


DICK  TRACY 
LONE  RANGER 
HOP  HARRIGAN 


TERRY  &  THE  PIRATES 
ADVENTURE  HOUR 
JACK  ARMSTRONG 


REPRESENTED  NATIONALLY  BY  EDW.  PETRY  &  CO. 


— — T  

Blue  and  Mutual  Networks 


KFOR 


Intra*      Mm.  M  \W  11  Nebraska 
t  -    A  Small  Station  Doing  a  BIG  JOS 
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The  RCA  70-C  Transcription  Turn-table, 
most  popular  everywhere,  one  or  more 
in  every  broadcast  station — equipped 
with  universal  pickup  head. 


The  RCA  64-B  Monitoring  Loudspeaker, 
widest  frequency  response  and  widest 
angle  of  high-frequency  response  of 
any  standard  model  speaker. 


FOR  AM,  FM, 
SHORT-WAVE  AND  TELEVISION 


I 


N  studio  speech  input  equipment  RCA  has  led  the  field  for 
the  past  ten  years  —  in  recent  years  by  a  wide  margin. 

RCA  studio  equipment  predominates  in  the  studios  of  all 
major  networks  and  in  a  large  proportion  of  the  outstanding 
station  installations  —  large  and  small. 

All  of  the  RCA  studio  equipment,  and  all  of  the  RCA  broad- 
cast transmitting  equipment,  sold  in  the  last  ten  years  was 
designed  from  scratch  by  RCA  engineers  and  built  exclusively 
in  RCA  plants. 

RCA  experience  in  broadcast  equipment — studio  and  trans- 
mitting—  is  unequaled. 

And  note  especially — 

All  of  the  RCA  studio  equipment  models  current  at  the 
beginning  of  the  war  were  designed  for  the  wide  response  and 
high  standards  of  FM  broadcasting. 

A  number  of  commercially  licensed  FM  stations  on  the  air 
today  are  100%  RCA-equipped — from  microphone  to  antenna. 


RCA  BROADCAST  EQUIPMENT 

RADIO  CORPORATION  OF  AMERICA 


BUY WAR  BONDS 


•  The  RCA  76-B2  Consolette,  finest, 
most  complete  studio  equipment  of  its 
type.  Handles  two  studios  and  announce 
booth.  Quality  equal  to  custom-built 
installations. 


(BELOW)  Master  control  room  of  WFBR,  Baltimore.  RCA  custom-built  studio  equipments,  such  as  that  shown  here 
are  unapproached  either  in  utility,  convenience  or  performance.  They  are  made  up  to  suit  the  requirements  of  the 
individual  station  exactly — and  yet,  because  they  are  assembled  largely  from  standard  units,  they  often  cost  no  more 
than  much  inferior  and  decidedly  less  convenient  equipments.  All  RCA  units  such  as  amplifiers,  racks  and  control 
panel  are,  of  course,  also  available  separately. 


ONE     OF     A    [SERIES     F  E  ATU  R  I  N  G]  O  U  T  ST  A  N  D  I  N  G     USERS     OF     SPOT  BROADCASTING 


Jom  1  Black 


Account  Executive,  Arthur  Meyerhoff  &  Co.,  Chicago 

Sap -"To  gear  advertising  to  specific  market  oppor- 
tunities and  problems  —  that's  elasticity 
and  that's  spot  broadcasting" 


•True,  Mr.  Black,  and  in  that  way 
spot  broadcasting  does  for  advertising 
what  an  armored  force  does  for  the 
army — it  permits  the  rapid  concentra- 
tion of  decisive  force  at  any  place  and 
time  that  strategy  demands. 
•Here  at  F&P,  we  too  are  geared  to 
the  demands  of  advertising  blitzkrieg. 


Sixteen  good  men,  completely  equip- 
ped with  all  the  modern  facilities  for 
fast,  efficient  work — individual  secre- 
taries, finger-tip  Kardex  systems,  tele- 
types, Dictaphones,  complete  data 
libraries.  .  .  .  Yes,  and  unbeatable 
team-work,  too.  Send  us  into  action 
for  you,  won't  you? 


Free  &  Peters,  inc. 

Pioneer  Radio  Station  Representatives 


Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES'. 

WGR-WKBW  BUFFALO 

WCXY  CINCINNATI 

KDAL  DULUTtf 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WKZO  .  KALAMAZOO-GRAND  RAPIDS 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .   .   .  MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

. . . SOUTHEAST  . . . 

WCBM   BALTIMORE 

WCSC   CHARLESTON 

WIS   COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KOMA    ....  OKLAHOMA  CITY 

KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KECA  LOS  ANGELES 

KOIN-KALE  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO  SEATTLE 

KFAR  ....  FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  180  N.  Michigan 
Franklin  6373 


NEW  YORK:  444  Madison  At  e. 
Pla/a  5-4130 


SAN  FRANCISCO:  1,1  Stiller 
Sutter  4353 


HOLLYWOOD:  1512  N.  Gordon 
Gladstone  3949 


ATLANTA:  -,22  Palme r  BldA 
Main  5667 
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John  E.  Fetzer  Named  Broadcast  Censor 


WKZO  Owner  Will 
Take  Position 
in  April 

CONTINUING  his  policy  of  se- 
lecting practical  executives  for 
key  positions,  Byron  Price,  Direc- 
tor of  Censorship,  last  Friday  an- 
nounced the  appointment  of  John 
E.  Fetzer,  owner  of  WKZO  Kala- 
mazoo-Grand Rapids  as  Assistant 
Director  of  Censorship  for  radio 
succeeding  J.  Harold  Ryan.  Mr. 
Ryan  is  expected  to  report  by  Aprii 
15  as  president  of  the  NAB,  to 
which  post  he  was  recently  elected 
by  the  NAB  board  of  directors. 

The  new  broadcast  censor,  a  vet- 
eran of  a  quarter-century  in  radio 
despite  his  42  years,  will  assume 
his  new  position  about  April  15. 
The  appointment,  it  is  understood, 
is  for  the  duration. 

Began  as  'Ham' 

Active  in  radio  affairs,  Mr.  Fet- 
zer now  is  serving  his  fourth  con- 
secutive term  as  an  NAB  director 
representing  the  8th  district,  com- 
prising Michigan  and  Indiana.  In 
addition  to  his  ownership  of  WKZO, 
he  is  vice-president  and  part  owner 
of  KXEL,  50,000-watter  in  Water- 
loo, la.  He  is  a  former  radio  "ham" 
and  held  an  amateur  radio  license 
when  he  was  17. 

Mr.  Ryan,  who  takes  over  the 
NAB  helm  from  Neville  Miller, 
former  mayor    of    Louisville,  is 
vice-president    of    Fort  Industry 
Co.,  operating  six  stations  in  Ohio, 
;  West  Virginia  and  Georgia.  He 
left  Fort  Industry  Dec.  26,  1941— 
;  shortly  after  Pearl  Harbor— hav- 
i  ,  ng  been  drafted  by  Mr.  Price  for 
j;he  censorship  post.   The  volun- 
tary Code  of  Wartime  Practices 
J  :or    American    broadcasters,  in- 
;  .'oked   originally   two   years  ago 
E  ind  modified  three    times  since, 
ias  been  administered  under  Mr. 
■■  Ryan's  immediate  direction  with- 
>Ut  a  single  major  incident. 

Mr.  Price  paid  high  tribute  to 
s  he  retiring  broadcast  censor  in 
>  nnouncing  the  Fetzer  appoint- 
•  lent. 

|  The  outstanding  service  ren- 
dered to  this  war  agency  by  Mr. 
jfyan  is  well  known  throughout 
||he  broadcasting  industry,"  he  said. 
||He  came  to  us  in  the  first  diffi- 


cult days  just  after  Pearl  Harbor, 
organized  the  Broadcasting  Divi- 
sion, and  has  given  unsparingly 
ever  since  of  his  time  and  rare 
ability.  Great  credit  is  due  him  for 
this  patriotic  effort  to  make  vol- 
untary censorship  of  radio  a  suc- 
cess. 

"I  have  accepted  Mr.  Ryan's  res- 
ignation with  great  regret.  It  is 
fortunate  that  Censorship  has 
been  able  to  command  the  services 
of  so  able  and  experienced  a  suc- 
cessor as  Mr.  Fetzer." 

Mr.  Fetzer  will  take  over  the 
organization  built  by  Mr.  Ryan 
without  immediate  change.  Chief 
assistants  are  Robert  K.  Richards, 
formerly  of  WSPD  Toledo;  Lester 
Halpin,  formerly  of  KOIN-KALE 
Portland,  Ore.;  Edward  H.  Bron- 
son,  WCOL  Columbus,  O.;  Char- 
ter Heslep,  ex-managing  editor  of 
the  Washington  Daily  News  and 
assistant  to  A.  A.  Schechter,  NBC 
director  of  news  and  special  events. 

Mr.  Ryan  has  maintained  silence 
regarding  his  immediate  plans  on 
NAB  reorganization,  declaring  he 


MR.  FETZER 

desired  first  to  acquaint  himself 
thoroughly  with  the  trade  associa- 
tion's operations.  A  former  mem- 
ber of  its  board  of  directors  and 
chairman  of  its  finance  committee, 


Mr.  Ryan  has  more  than  a  cursory 
knowledge  of  NAB  operations, 
budget  and  personnel.  The  immedi- 
ate task,  he  has  indicated,  is  that  of 
pursuing  legislation  to  amend  the 
Communications  Act  of  1934,  now 
pending  before  the  Senate  Inter- 
state Commerce  Committee. 

While  Mr.  Ryan  resigned  his 
Government  post,  he  is  on  leave 
from  Fort  Industry  Co.  Selected 
by  the  NAB  board  on  Feb.  2  as 
its  new  president,  he  agreed 
to  serve  only  until  July  1,  1945, 
as  the  interim  executive.  Upon  ful- 
filling that  mission,  it  is  presumed 
he  will  return  to  Toledo  to  direct 
the  operations  of  WSPD  and  of  the 
other  Fort  Industry  stations — 
WWVA  Wheeling,  WMMN  Fair- 
mont, WLOK  Lima,  WHIZ  Zanes- 
ville,  WAGA  Atlanta. 

Mr.  Miller,  who  was  under  con- 
tract to  serve  as  NAB  president 
until  June  30,  which  would  have 
concluded  a  six-year  tenure,  ad- 
vised the  board  he  would  leave 
Feb.  15.  The  absence  from  Wash- 

(Continued  on  page  57) 


Cox  Sees  Industry  Threat;  Garey  Quits 


Counsel    Charges  That 
Lea  Whitewashed 
House  Probe 

A  FEW  hours  after  Eugene  L. 
Garey  resigned  last  Friday  as  gen- 
eral counsel  of  the  House  Select 
Committee  to  Investigate  the  FCC, 
Rep.  E.  E.  Cox  (D-Ga.),  former 
Committee  chairman,  in  a  speech 
on  the  floor  of  the  House  declared 
that  the  "evil  the  Committee  start- 
ed out  to  correct  must  be  corrected 
soon  if  all  media  of  communication 
are  not  to  be  paralyzed  and  the 
right  of  free  speech  and  free  press 
be  lost  forever." 

In  a  written  resignation,  ad- 
dressed to  Chairman  Clarence  F. 
Lea  (D-Cal.),  who  succeeded  Rep. 
Cox,  Mr.  Garey  directly  charged 
the  Californian  had  "repeatedly 
ignored  the  mandate  of  the  House, 
stymied  the  staff  in  its  work,  and 
converted  the  investigation  to  a 
sheer  whitewashing  affair".  Resign- 
ing with  Mr.  Garey  were  his  as- 
sistants, Fred  R.  Walker,  Ambrose 


V.  McCall  and  Milton  I.  Hauser. 

Chairman  Lea  left  Washington 
Thursday  night  for  a  weekend  rest, 
according  to  his  office.  Other  Com- 
mittee members  were  noncommit- 
tal, pending  return  of  the  chair- 
man. Rep.  Louis  E.  Miller  (R-Mo.) 
and  Rep.  Richard  B.  Wigglesworth 
(R-Mass.),  who  broke  Feb.  16  with 
the  majority  [Broadcasting,  Feb. 
21]  over  procedure  of  Committee 
hearings,  indicated  that  action  of 
the  majority  in  postponing  hear- 
ings in  the  December  1940  sale  of 
WMCA  New  York,  plus  Mr. 
Garey's  resignation  is  "just  the  be- 
ginning" of  sensational  develop- 
ments. 

Rep.  Wigglesworth  has  asked 
permission  to  address  the  House 
Tuesday  (Feb.  29)  and  Chairman 
Lea  will  follow  him.  Rep.  Miller 
also  said  he  would  have  "something 
to  say"  this  week.  Both  Republi- 
cans promised  that  the  investiga- 
tion, though  temporarily  halted  and 
probably  forced  to  discontinue,  will 


{Continued  on  page  6U) 
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Record  Rule  Entails  Cost  of  $750,000 


Shortage  of  Equipment 
And  Manpower  Also 
Are  Factors 

By  BILL  BAILEY 

ADOPTION  of  a  proposed  FCC 
rule,  under  Order  119  promulgated 
Feb.  1  [Broadcasting,  Feb.  7],  to 
force  networks  to  record  all  pro- 
grams and  keep  such  records  one 
year  would  cost  the  nation's  four 
major  and  35  regional  networks 
three-quarters  of  a  million  dollars 
for  the  first  year,  according  to 
a  trade  survey. 

Oral  argument  on  the  proposed 
regulation,  intended  as  a  new  Sec. 
3.409  of  the  FCC  Rules  &  Regula- 
tions, has  been  set  for  March  15 
before  the  Commission  en  banc. 
Deadline  for  filing  briefs  and  re- 
quests for  oral  argument  is  Wed- 
nesday (March  1). 

Equipment  Not  Available 
Aside  from  the  cost,  adoption  of 
the  rule  would  confront  networks 
with  the  possibility  of  daily  viola- 
tions, inasmuch  as  equipment  and 
materials  necessary  to  carry  out 
such  a  regulation  are  not  now  avail- 
able. Officials  of  the  War  Produc- 
tion Board,  though  not  formally  ap- 
prised of  the  proposed  action  by 
the  FCC,  have  conducted  their  own 
investigation  to  ascertain  if  suf- 
ficient equipment  is  held  by  the  39 
networks  to  record  all  programs, 
Broadcasting  learned  last  week. 

WPB  declined  comment,  but  it 
was  reliably  reported  that  should 
the  FCC  rule  be  put  into  effect,  the 
only  means  of  assuring  the  net- 
works of  sufficient  equipment  to 
record  all  programs  would  be  to 
divert  several  hundred  recording 
machines  from  necessary  military 
operations  to  civilian  use.  Since 
the  country  is  at  war,  it  was  said, 
WPB  would  take  no  such  action. 

There  also  exists  an  acute  short- 
age of  the  elements  which  go  into 
the  making  of  recording  discs  and 
tape,  especially  vinylite  and  shel- 
lac. In  that  connection  the  WPB 
is  understood  to  be  strongly  op- 
posed to  diversion  of  short  sup- 
plies from  essential  industries  to 
the  networks. 

Another  factor  which  would  work 
hardship,  should  networks  be  re- 
quired to  record  all  programs, 
would  be  local  fire  regulations. 
Since  materials  used  in  both  in- 
stantaneous and  other  methods  of 
disc  recording,  as  well  as  film,  are 
inflammable,  fire  prevention  laws 
require  that  such  materials  be 
stored  in  metal  fireproof  contain- 
ers, approved  by  the  Fire  Under- 
writers Assn. 

Again  it  was  pointed  out  that  the 
necessary  metal  for  the  manufac- 
ture of  sufficient  approved  filing 
cabinets  and  cases  to  handle  a 
year's  supply  of  recordings  is  not 
available.  Thus,  if  the  rule  is 
adopted,  networks  would  be  faced 
with  violating  local  fire  prevention 
ordinances. 

In  announcing  the  proposed  rule 


the  Commission's  public  notice  said 
"it  does  not  require  stations  to 
record  local  or  non-network  pro- 
grams since  to  require  recording  of 
all  local  programs  might  impose 
a  hardship  on  many  of  the  smaller 
stations.  No  similar  hardship 
would  be  involved  for  the  network 
programs,  it  is  felt." 

Regionals  Hard  Hit 

But  the  same  announcement  said 
that  the  proposed  new  section 
"would  require  that  every  radio 
program  broadcast  over  a  regional 
or  national  network  be  recorded 
by  the  station  at  which  the  pro- 
gram originates".  In  that  connec- 
tion the  trade  survey  disclosed 
that  the  35  regional  networks  com- 
prise 280  stations,  of  which  229 
either  originate  network  broadcasts 
or  are  potential  originators. 

Inasmuch  as  at  some  time  or 
another  virtually  every  affiliate  of 
the  major  networks  is  called  upon 
to  feed  programs,  adoption  of  Sec. 
3.409  would  mean  that  every  net- 
work-affiliated station  in  the  coun- 
try would  be  obligated  to  install 
recording  equipment  to  be  ready  for 
any  eventuality. 

Most  programs  on  the  Blue,  CBS 
and  NBC  originate  in  New  York, 
Chicago,  Hollywood  and  Washing- 
ton, while  MBS  network  is  fed  by 
affiliates  throughout  the  country. 
Available  figures  indicate  that  the 
proposed  rule  would  entail  a  mini- 
mum cost  to  the  major  networks 
of  $400,000  for  the  first  year,  in- 
cluding some  60  to  85  recording 
sets  in  addition  to  those  on  hand, 
and  from  90  to  100  technicians  and 
clerks.  Those  figures  take  into  ac- 
count only  the  necessary  require- 
ments for  recording  in  New  York, 
Chicago,  Washington  and  the  West 
Coast.  Cost  of  recording  the  nor- 
mal originations  at  affiliated  sta- 
tions was  estimated  at  $50,000. 

The  major  network  estimates 
were  based  on  continuous  operation, 
whereas  the  regional  networks 
would  be  faced  with  the  problem 
of  parttime  engineers  or  working 
regular  staff  technicians  overtime, 
inasmuch  as  many  of  the  smaller 


nets  feed  programs  only  at  inter- 
vals. 

In  virtually  all  of  the  39  net- 
works, one  or  more  engineers  above 
present  staffs  would  be  required. 
Broadcasters  have  been  faced  with 
an  acute  shortage  of  technical  per- 
sonnel. Scores  of  stations  are  train- 
ing women  to  handle  studio  con- 
trols. Some  have  lost  their  only 
transmitter  engineers  to  the  mili- 
tary services  and  with  induction 
of  pre-Pearl  Harbor  fathers,  radio 
faces  a  still  more  acute  manpower 
problem. 

Motive  behind  the  proposed  regu- 
lation brought  from  the  various 
FCC  Commissioners  divers  inter- 
pretations. While  there  was  a  gen- 
eral denial  that  the  FCC  had  pro- 
gram supervision  in  mind,  the  pub- 
lic notice  issued  Feb.  1  said,  in 
part:  "In  carrying  out  its  obliga- 
tion under  ...  the  Act,  it  frequent- 
ly becomes  important  for  the  Com- 
mission to  know  what  was  said  on 
a  particular  program." 

Political  Angle? 
In  some  quarters  at  the  Commis- 
sion it  was  reported  that  the  pro- 
posed regulation  is  meant  to  ap- 
pease certain  individual  Senators 
and  Representatives  whose  names 
have  been  used  frequently  by  cer- 
tain commentators.  Those  Con- 
gressmen have  called  on  the  FCC 
to  produce  transcriptions  of  the 
commentaries  in  question.  Because 
of  the  recent  increase  in  such  de- 
mands from  Capitol  Hill,  the  Com- 
mission majority  was  reported 
ready  to  acquiesce  by  adopting 
Sec.  3.409. 

Another  version  was  that  the 
Commission  wanted  to  be  sure  that 
in  the  coming  campaign  the  net- 
works are  giving  equal  time  to  all 
candidates. 

Should  the  rule  be  adopted  it 
was  pointed  out  that  it  could  be 
the  means  of  terminating  some 
regional  network  broadcasts.  Even 
the  major  network  programs 
might  necessarily  be  confined  to 
the  four  top  centers  of  origination. 

Regional  networks,  which  have 
provided  rural   and   small  urban 


WORM'S-EYE  VIEW  of  bedside 
manner  of  H.  K.  Carpenter,  WHK- 
WCLE  vice-president  and  general 
manager,  convalescing  in  his  Cleve- 
land apartment.  He  fractured  his 
leg  a  fortnight  ago  in  a  fall  on  a 
slippery  pavement. 


Three  Baltimore  Stations 
Cancel  Hooper  Reports 

CANCELLATION  by  three  Bal- 
timore stations  of  C.  E.  Hooper 
Reports  was  confirmed  last  week, 
but  without  formal  explanation 
from  the  station  managements.  It 
was  reported  that  WBAL,  WFBR 
and  WCBM  had  notified  Hooper  of 
their  decision  to  discontinue  the 
audience  measuring  service,  reached 
at  an  informal  meeting  attended  by 
the  executives,  along  with  a  repre- 
sentative of  WCAO.  WITH,  the 
fifth  Baltimore  station,  was  not 
represented. 

Whether  current  discussions  over 
audience  service  had  a  bearing  on 
the  action  of  the  Baltimore  stations 
was  not  disclosed.  At  Hooper  head- 
quarters the  resignations  were  ac- 
knowledged, but  it  was  said  the 
matter  would  be  explored  promptly 
with  the  stations. 


MAJ  GEORGE  FIELDING  ELIOT, 
GBS  military  analyst,  has  written  a 
book  titled  International  Peace  Plan- 
ning, to  be  published  March  21  by 
Revnal  &  Hitchcock,  $2.50.  A  plea  for 
Sishment  of  a  United  Nation^ 
Council  is  the  theme. 


Official  U.  S.  Marine  Corps  Photo 

AMONG  THE  LAST  photos  made  of  Raymond  Clapper  before  his  fatal 
frin  to  the  Marshalls,  is  this  one  taken  as  he  arrived  at  Munda  Air  Field. 
Frank  Mason  vice-resident  of  NBC  in  charge  of  public  relations  on 
leavf  as  special  assistant  to  the  Secretary  of  the  Navy  is  at  left  Center  is 
Maj  Gen  Ralph  J.  Mitchell,  commander  of  Marine  units  m  the  Solomons. 
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areas  with  farm  service  and  wai 
information  through  network  links 
would  have  to  curtail  such  broad> 
casts  and  confine  them  to  origmat! 
ing  stations  having  recording  equip 
ment.  Regionals  affected  by  th 
order  are: 

Arizona  Broadcasting  Co.,  Arizona  Net 
work,  Arkansas  Network,  Arrowhead  Net 
work,  Atlantic  Coast  Network,  Blue  Ridg' 
Network,  Central  States  Broadcasting  Sy 
tern,  Connecticut  State  Network,  Cor 
Belt  Wireless  Rebroadcasting  Service,  Dar 
iel  Boone  Regional  Network,  Don  Lflf 
Broadcasting  System,  Intermountain  Ne 
work,  Kansas  State  Network,  Lone  St; 
Chain.  ,  JM 

Maryland  Coverage  Network,  Masri  [ 
Dixon  Group,  Michigan  Radio  Networ 
Minnesota  Radio  Network,  New  Englarj 
Regional  Network,  North  Central  Broa< 
casting  Co.,  Northern  Network,  Northwe  I 
Network,  Oklahoma  Network,  PacifT 
Broadcasting  Co.,,  Quaker  Network,  Sou 
Central  Quality  Network,  Southern  Minn 
sota  Network,  Texas  Quality  Networ 
Texas  State  Network,  Tobacco  Networ 
West  Virginia  Network,  Wisconsin  Ne 
work,  Wolverine  Network,  Yankee  N< 
work,  Z-Bar  Network. 


Wanted- An  Industry-Wide  Trade  Group 

T      1M     1  At-  _i     it-  -     AT  A  T->      T>  1    


I  AM  happy  that  the  NAB  Board 
has  indicated  it  would  accept  the 
applications  for  membership  of 
stations  with  which  I  am  associ- 
ated. Tom  Symons  (the  late  T.  W. 
Symons  of  KFPY  Spokane;  KXL 
Portland  and  KGIR  Butte)  and  I 
resigned  during  the  St.  Louis 
debacle  because  we  felt  that  the 
NAB  was  not  representing  the  in- 
terest of  independent  stations.  Its 
management,  in  our  opinion,  was 
under  the  direct  control  of  the  net- 
works. Their  domination  of  the  St. 
Louis  meeting  and  in  the  copyright 
controversy,  I  believe,  bore  out  our 
convictions. 

Recalls  1939  Meeting 

This  year,  I  believed  the  net- 
works when  their  spokesmen  said 
they  were  going  to  get  rid  of  Mr. 
Miller  at  the  Chicago  Board  meet- 
ing. Then  some  of  the  Board  mem- 
bers came  to  Washington  following 
the  FM  meeting  in  New  York  and 
I  learned  of  the  activities  of  cer- 
tain well-known  broadcasters  in  Mr. 
Miller's  behalf.  These  broadcasters 
kept  the  long-distance  telephone 
lines  hot  until  I  began  to  think 
Mr.  Miller  was  going  to  "stay  in", 

■  at  least  until  July  1,  when  his  con- 
tract expires.  I  must  be  getting 
soft  to  underestimate  the  networks' 
ability. 

1  During  the  1939  Atlantic  City 
NAB  Convention  the  networks 
seemingly  went  along  with  the  idea 

■  of  clearing  music  at  the  source.  At 
a  meeting  in  Washington,  immedi- 

5  ately  following  the  convention,  Mr. 
'  Miller  learned  that  the  networks 
considered  the  Convention  just  so 
many  words  and  had  no  intention 
,  of  assuming  responsibility  for  pro- 
rgram  content.  From  that  time  un- 
ritil  now,  in  my  opinion,  Mr.  Miller 
[  was  so  definitely  under  the  net- 
works' domination  on  every  major 
fissue  that  it  became  virtually  im- 
possible for  him  to  adequately  rep- 
resent the  viewpoint  of  the  inde- 
pendent broadcaster, 
i    The  reason,  of  course,  for  Mr. 
j?  Miller's  "resignation"  is  not  the 
apparent  one  that  was  widely  ad- 
vertised at  the  Board  meeting.  It 
?oes  much  deeper  than  that.  The 
olain  fact'  is  the  Board  members 
vere  sold  a  "bill  of  goods"  in  a 
lever  campaign  preceding  the  ac- 
:ual  meeting.  In  my  opinion,  prob- 
ibly  for  the  first  time,  Mr.  Miller 
lid  not  follow  the  networks'  bidding 
vhen  he  refused  to  insert  all  the 
suggestions  of  the  networks  into 
"JAB's  own  proposed  changes  of 
he  Bill,  S-814.  He  opposed  the  net- 
works, I  believe,  because  he  main- 
ained  that  the  networks  proposed 
mendments  were  for  their  own 
articular  benefits  and  not  neces- 
arily  for  the  benefit  of  the  whole 
idustry.  It  wasn't  until  this  hap- 
ened  and  until  he  disagreed  with 
me  networks  with  respect  to  fu- 
are  policy  on   Mr.   Petrillo  that 


Craney  Says  Networks  Are  in  Control 
Of  Present  Association 

By    E.    B.  CRANEY 
General  Manager,  Z-Bar  Network,  Butte,  Mont. 


the  networks  really  went  to  work 
on  Mr.  Miller. 

But  enough  of  the  past;  let  us 
look  and  build  for  the  future.  Star- 
tling as  this  statement  may  seem 
to  many  broadcasters,  the  indepen- 
dent stations  have  no  one;  let  me 
repeat  that,  absolutely  no  one  who 
is  their  recognized  representative 
before  Congress  and  the  adminis- 
trative departments.  By  this,  I 
mean  that  the  NAB  as  now  con- 
stituted never  has,  does  not  now, 
and  there  is  no  immediate  pros- 
pect that  it  will  represent  what  it 
purports  to  represent — namely,  the 
independent  broadcasters  of  Amer- 


ica. 


A  Voice  Needed 


Our  problem— the  problem  of  the 
broadcasters — is  not  Mr.  Miller  or 
Mr.  [J.  Harold]  Ryan  or  any  other 
successor.  Our  problem  is  to  make 
the  Washington  head  of  NAB  a 
recognized  representative  of  the 
independent  stations  of  America 
so  we  may  have  at  least  as  power- 
ful a  voice  in  our  Nation's  Capital 
as  does  any  one  of  our  national  net- 
works. 

Contrary  to  what  one  may  hear 
from  some  network  officials,  I  am 
not  opposed  to  networks  as  such 
nor  do  I  have  any  personal  feeling 
toward  any  individual  connected 
with  any  network.  There  can  be 
no  disagreement  that  network 
broadcasting  has  performed  a  note- 
worthy service  for  the  people  of 
the  United  States. 

The  networks  have  made  avail- 
able to  America  instant  communi- 
cation and  exchange  of  a  few  se- 
lected ideas  from  coast  to  coast; 
they  have  brought  the  city  to  the 
country  and  made  available  to  all 
our  people  entertainment  and  in- 
formation which  in  the  past  has 


been  available  to  but  a  few.  How- 
ever, no  one  will  contend  that  all 
network  policies  are  such  that  they 
have  made  for  "good"  broadcasting. 
I  believe  some  of  their  policies 
have  led  to  very  bad  broadcasting 
and  at  times  the  networks  have 
rendered  a  very  distinct  disservice 
to  the  American  listening  public. 

I  do  not  want  to  see  American 
broadcasting  government-owned  or 
government-operated.  Neither  do  I 
wish  to  see  a  broadcast  system 
which  is  privately-owned  but  is 
subservient  to  any  one  particular 
political,  social  or  economic  ideol- 
ogy, or  to  the  ideologies  of  a  few 
men  in  a  single  metropolitan  area 
who  attempt  to  run  our  media  of 
national  mass  communication. 

Radio's  Duty 

Today  a  free  people  cannot  main- 
tain a  free  government  unless  they 
have  a  free  radio — a  radio  avail- 
able alike  to  minorities  of  all  races 
and  creeds.  Frequencies,  we  must 
remember,  whether  they  be  AM, 
FM,  facsimile  or  television,  in  use 
or  out  of  use,  are  not  the  personal 
property  of  the  radio  station  own- 
er. Radio  frequencies  belong  to 
no  one  and  to  everyone — the  butch- 
er, the  lawyer,  the  garbage  collec- 
tor, and  their  wives  and  children 
have  just  as  great  a  proprietary 
interest  in  them  as  the  station  op- 
erator. 

Under  our  system  it  is  not  the 
prerogative  of  the  licensee  to  earn 
as  much  as  he  can  from  exploita- 
tion of  a  temporary  grant.  Rather 
it  is  his  duty  to  make  it  a  useful 
medium  of  communication  for  the 
use  of  the  representatives  of  ma- 
jorities and  minorities  alike.  Ra- 
dio must  be  a  medium  of  informa- 
tion, education  and  entertainment 
for   all  the  people;   a  frequency 


ED  CRANEY  is  no  stranger  to  broadcasters. 
Identified  with  practically  every  major  contro- 
versy of  the  craft  for  a  dozen  years,  he  quit  the 
NAB  at  the  stormy  St.  Louis  convention  in  1941, 
announcing  he  wouldn't  return  until  there  was 
a  change.  With  the  departure  of  Neville  Miller 

as  NAB  president,  he  applied  for  readmission, 
Mr.  Craney       wh;ch  was  approved  by  the  NAB  boafd  Feb  3 

Friend  and  confidante  of  Chairman  Wheeler  (D-Mont.),  Mr. 
Craney  in  characteristic  fashion,  volunteers  his  views  herewith 
from  his  vantage  point  as  unofficial  attache  of  the  Senate  Inter- 
state Commerce  Committee  now  writing  a  new  radio  law. 


is  licensed  to  a  station  only  so 
long  as  its  use  is  administered  with 
the  judgment  of  a  Solomon  and 
from  the  use  of  which  a  licensee 
is  allowed  a  very  fair  profit  for  his 
endeavors.  That  is  the  American 
Way — let  us  protect  it. 

Congress  is  conducting  hearings 
which  began  in  July,  1943,  affect- 
ing American  radio.  Dirty  linen  is 
being  dragged  about.  Let  us  hope, 
for  the  good  of  the  American  peo- 
ple, that  it  is  properly  cleaned. 

During  November  and  December 
of  last  year  the  Senate  Committee 
on  Interstate  Commerce  held  hear- 
ings on  a  radio  bill,  S-814.  Many 
people  paraded  before  this  Com- 
mittee. A  few  independent  broad- 
casters, representatives  of  the  FCC, 
some  labor  officials,  heads  of  two 
major  networks  (the  other  two  net- 
works refused  to  send  representa- 
tives even  after  receiving  verbal 
and  wired  invitations),  officials  of 
the  FCC  Bar  Association  and  of 
the  NAB — these  were  the  people 
who  testified.  A  transcript  of  those 
hearings  is  now  available.  I  do  not 
urge  that  every  word  of  the  hear- 
ings be  read,  but  I  do  emphasize 
that  there  are  some  paragraphs 
that  should  be  read  by  every  broad- 
caster. 

Good  and  Bad 

There  are  paragraphs  from 
which  station  operators  will  learn 
what  members  of  Congress  and 
qualified  witnesses  consider  bad 
broadcasting — broadcasting  which 
is  not  in  the  public  interest  and 
for  which  a  renewal  of  license 
could  and  should  be  refused. 

There  are  paragraphs  from 
which  broadcasters  may  learn 
what  is  considered  good  broadcast- 
ing. 

There  are  paragraphs  from 
which  the  whole  industry  may  learn 
that  no  intelligent  person  should 
interpret  a  20-page  Supreme  Court 
decision  on  the  basis  of  five  words 
in  one  of  its  paragraphs.  Those 
five  words  "the  composition  of  that 
traffic",  even  in  themselves,  do  not 
mean  Government  control  of  pro- 
gram content. 

There  are  paragraphs  from 
which  the  broadcaster  may  learn 
that  there  are  limitations  on  the 
power  of  the  FCC — limitations,  I 
should  add,  which  have  not  always 
been  observed  by  the  FCC  and  for 
which  they  have  been  publicly  cen- 
sured. Lack  of  proper  reporting  by 
the  trade  press  and  in  the  NAB 
bulletins  is  the  reason  why  a  ma- 
jority of  the  industry  does  not 
know  all  the  facts,  and  why  the 
cold  factual  record  should  be  read 
by  every  broadcaster. 

Many  may  be  amazed  to  learn 
that  those  who  are  supposed  to 
represent  the  industry  said  they 
wanted  an  FCC  with  power  only  to 
grant  licenses  and  yet  agreed  that 
such  broadcasters  as  Baker,  Schu- 
(Continued  on  page  58) 
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NBC  Seeks  Change  in  Video-FM  Rule 


Pbilco  and  WGN  Apply 
For  Visual  Service; 
WKY-KLZ  File 

WITH  filing  of  applications  for 
five  commercial  television  stations 
and  a  like  number  of  FM  outlets 
in  cities  in  which  it  now  maintains 
owned  and  operated  standard  sta- 
tions, NBC  last  week  petitioned 
the  FCC  to  liberalize  its  regula- 
tions limiting  the  number  of  high 
frequency  stations  which  may  be 
operated  by  a  single  company.  The 
regulations  now  set  a  limit  of  three 
television  and  six  FM  stations  to 
the  same  company. 

Indicating  heightened  interest  in 
these  new  services,  18  applications 
— eight  FM  and  ten  television — 
were  filed  last  week  with  the  Com- 
mission. In  addition  to  the  10  ap- 
plications by  NBC,  Oklahoma  Pub- 
lishing Co.  and  KLZ  Broadcasting 
Co.,  affiliated  organizations,  filed 
applications  for  both  television  and 
FM  outlets  in  Oklahoma  City  and 
Denver.  Philco  Radio  &  Television 
Co.  at  the  same  time  filed  for  two 
new  commercial  television  stations, 
a  Channel  4  outlet  for  Washing- 
ton, D.  C,  and  a  Channel  9  station 
for  New  York.  likewise,  an  appli- 
cation of  WGN  Chicago  requests 
a  Channel  4  television  outlet  for 
the  Chicago  area.  The  sheaf  of 
NBC  applications  reflected  the  in- 
tention of  that  network  to  parallel 
each  owned  station  in  the  standard 
band  with  a  television  and  FM 
station. 

Two  FM  Pending 

NBC  already  has  pending  two 
applications  for  new  FM  stations 
in  Chicago  and  New  York,  and  a 
commercial  television  application 
for  Washington.  NBC  application 
which  has  been  pending  for  a  com- 
mercial television  outlet  in  Phila- 
delphia was  dismissed  at  NBC's 
request  on  Feb.  17. 

The  new  FM  applications  of 
NBC  request  stations  in  Wash- 
ington, Cleveland,  Denver,  San 
Francisco  and  Los  Angeles.  The 
television  applications  filed  last 
week  are  for  Cleveland,  Chicago, 
Denver,  San  Francisco  and  Los 
Angeles  outlets.  Standard  broad- 
cast stations  now  owned  and  oper- 
ated by  NBC  are  WEAF  New 
York,  WRC  Washington,  WTAM 
Cleveland,  WMAQ  Chicago,  KOA 
Denver  and  KPO  San  Francisco. 

Applications  in  behalf  of  prop- 
erties of  the  Oklahoma  Publishing 
Co.  for  both  television  and  FM 
outlets  to  supplement  existing 
standard  facilities  also  were  filed 
with  the  FCC  last  week.  In  Okla- 
homa City,  where  the  company 
operates  WKY,  applications  were 
filed  for  a  television  station  on 
Channel  1  and  an  FM  station  on 
44,500  kc  with  coverage  of  21,000 
sq.  mi.  In  Denver,  where  KLZ  is 
affiliated  with  Oklahoma  Publish- 
ing Co.  management,  applications 
have  been  filed  for  a  television 
station  on  Channel  3  and  for  an 


FM  station  on  43,500  kc  with  cov- 
erage of  31,400  sq.  mi.  unlimited 
time. 

NBC's  application  for  a  New 
York  FM  outlet  requests  45,100 
kc  with  coverage  of  8,500  sq.  mi. 
This  application  was  originally 
filed  in  1940,  along  with  an  appli- 
cation for  a  similar  outlet  in  Chi- 
cago on  46,300  kc  with  10,800  sq. 
mi.  coverage. 

NBC's  video  application  for 
Chicago  calls  for  a  Channel  1  sta- 
tion with  unlimited  time.  The  net- 
work already  operates  a  commer- 
cial television  outlet  in  New  York, 
WNBT,  which  is  a  Channel  1  sta- 
tion. 

Application  for  the  NBC  Wash- 
ington FM  outlet  requests  fre- 
quency of  44,300  kc.  Television  ap- 
plication now  pending  for  Wash- 
ington is  for  a  Channel  2  station. 
Original  application  filed  in  June 
1941  was  granted  in  December  of 
that  year  and  assigned  call  letters 
of  WNBW.  The  construction  per- 
mit subsequently  expired  and  was 
cancelled  by  NBC  request.  The  ap- 
plication was  refiled  in  May  1943. 

West  Coast  NBC  applications 
call  for  a  new  FM  station  on  43,- 
900  kc  and  a  Channel  4  television 
station  for  San  Francisco,  and  a 
44,100  kc  FM  outlet  and  a  Chan- 
nel 3  television  station  for  Los 
Angeles. 

The  Cleveland  NBC  applications 
are  for  an  FM  station  on  43,700 
kc    and   a    television    station  on 


Channel  1.  FM  application  for 
Denver  asks  for  43,900  kc  and  the 
requested  Denver  video  outlet  is  for 
Channel  2. 

The  Commission  was  asked  in 
the  petitions  accompanying  the 
NBC  applications  to  amend, 
through  deletion  of  certain  provi- 
sions, those  sections  of  its  regu- 
lations which  specify  that  the 
ownership,  operation  or  control  of 
more  than  three  television  stations 
or  six  FM  stations  by  the  same 
company  constitute  a  "concentra- 
tion of  control"  inconsistent  with 
public  interest. 

Other  applications  for  new 
broadcast  facilities  received  by  the 
FCC  last  week  included  WICA 
Ashtabula,  Ohio,  for  an  FM  sta- 
tion on  48,900  kc  with  a  coverage 
of  3,116  sq.  mi.  The  Courier- 
Journal  and  Louisville  Times, 
licensees  of  WHAS  Louisville,  filed 
for  a  construction  permit  for  a 
temporary  Class  II  experimental 
broadcast  station  to  be  operated  on 
45,700  kc  with  power  of  1  kw, 
utilizing  special  emission. 

York  County  Broadcasting  Co. 
of  Rock  Hill,  S.  C,  applied  for 
a  new  local  standard  station.  Out- 
let is  to  operate  unlimited  time  on 
1380  kc  with  250  w.  Reinstatement 
of  an  application  for  a  new  FM 
station  was  made  by  Cherry  & 
Webb  Broadcasting  Co.  of  Provi- 
dence, R.  I.,  licensee  of  WPRO, 
seeking  47,500  kc  with  6,207  sq. 
mi.  coverage. 


NAB  Legislative  Committee 
Slated  for  Senate  Meeting 


POSSIBILITY  that  a  revised  ver- 
sion of  the  White-Wheeler  Bill 
(S-814)  to  amend  the  Communica- 
tions Act  of  1934  will  be  ready  for 
consideration  of  the  Senate  Inter- 
state Commerce  Committee  late  this 
week  or  sometime  next  week  ap- 
peared likely  last  Friday  following 
a  series  of  conferences  between  the 
co-authors,  Sens.  Wheeler  (D- 
Mont.)  and  White  (R-Me.). 
Whether  legislation  will  be  passed 
by  this  Congress  appeared  to  be  a 
toss-up.  . 

Following  a  conference  last  Fri- 
day between  Neville  Miller,  retir- 
ing NAB  president,  and  J.  Harold 
Ryan,  president-elect,  NAB  called 
a  meeting  of  its  Legislative  Com- 
mittee for  Tuesday  (Feb.  29)  in 
Washington.  The  broadcasters  will 
meet  with  Sens.  Wheeler  and 
White  after  their  own  session. 

Committee  members  were  no- 
tified by  wire  last  Friday  of  the 
call.  They  are:  Don  S.  Elias, 
WWNC;  Clair  R.  McCollough, 
WGAL;  Joseph  H.  Ream,  CBS; 
Frank  M.  Russell,  NBC  Washing- 
ton; James  D.  Shouse,  WLW; 
James  W.  Woodruff  Jr.,  WRBL; 
G.  Richard  Shafto,  WIS;  Nathan 
Lord,  WAVE;  Ed  Yocum,  KGHI. 
Officials  of  CBS  and  NBC  con- 


ferred last  week  with  Sen.  Wheeler, 
Committee  chairman.  Meeting  with 
him  Wednesday  were  Paul  W.  Kes- 
ten,  CBS  executive  vice-president; 
Joseph  H.  Ream,  vice-president  and 
secretary,  and  Earl  Gammons,  di- 
rector of  Washington  operations. 
On  Thursday  Niles  Trammell,  NBC 
president,  and  Frank  M.  Russell 
vice-president  in  charge  of  Wash- 
ington operations,  met  with  Chair- 1 
man  Wheeler.  Mr.  Trammell  and 
William  S.  Paley,  CBS  president 
now  on  leave  overseas  for  the  OWI, 
testified  before  the  Committee  dur- 
ing hearings  on  the  measure  last 
November  and  December. 

At  a  Standstill 

Sen.  Wheeler  said  Thursday  that 
he  and  Sen.  White  were  "still  work- 
ing" on  the  bill.  Sen.  White  said 
Friday  that  progress  on  the  meas- 
ure appeared  to  be  at  a  "standstill". 
He  indicated  there  still  remain  sev- 
eral points  in  the  proposed  law  over 
which  he  and  the  chairman  differ. 

"I  haven't  talked  with  Senator 
Wheeler  for  several  days,"  said 
Sen.  White.  "I  know  what  I  think 
should  be  in  the  law.  Just  when  the 
bill  will  be  ready  for  the  Commit- 
tee is  largely  up  to  the  chairman." 

A  resolution  adopted  by  the  New 


Jack  Benny  Series 

Comedian  Understood  to  Get 
$25,000  Weekly  for  Show 

AMERICAN  CIGARETTE  &  Ci- 
gar Co.,  New  York,  will  sponsor 
Jack  Benny  in  his  present  7-7:30 
p.m.  Sunday  spot  on  NBC,  begin- 
ning next  fall,  the  comedian  an- 
nounced last  Thursday.  He  has 
signed  a  three-year  contract  with 
the  company  to  broadcast  a  weekly 
program  for  Pall  Mall  Cigarettes, 
he  stated,  with  his  10-year  associa- 
tion with  General  Foods  which  he 
described  as  "10  of  the  happiest 
years  of  my  career",  coming  to  an 
end  with  the  broadcast  of  June  11.  J 

The  Sunday  evening  period  on 
NBC  is  controlled  by  Benny  under 
the  terms  of  his  last  contract  with 
General  Foods,  a  situation  believed 
to  be  unique  in  radio.  When  the 
contract  was  signed  the  comedian 
received  from  NBC  a  letter  speci- 
fying that  should  he  not  continue 
under  the  same  sponsorship  at  the 
conclusion  of  the  contract,  he  should 
have  the  right  to  turn  that  choice 
spot  over  to  any  other  sponsor — as 
long  as  the  company  is  acceptable 
to  NBC. 

Pay  Boost  Claimed 

Financial  details  of  the  new  con- 
tract were  not  disclosed  but  it  is 
understood  that  the  cigarette  com- 
pany will  pay  $25,000  for  the  pro- 
gram each  week,  that  sum  covering 
the  orchestra  and  all  other  talent 
on  the  broadcast,  which  is  pro- 
duced and  sold  by  Mr.  Benny  as  a 
package.  His  current  contract  re- 
portedly is  for  $22,500  weekly. 

White's  New  Post 

SEN  WALLACE  H.  WHITE  Jr., 
of  Maine,  co-author  of  the  Radio 
Acts  of  1927  and  1934,  and  best 
informed  man  in  Congress  on  ra- 
dio, is  expected  to  become  the  Re- 
publican leader  of  the  Senate  with 
the  death  last  Friday  of  Sen. 
Charles  L.  McNary  of  Oregon.  He 
has  been  acting  minority  leader 
since  last  November,  when  ben. 
McNary  underwent  a  brain  oper- 
ation. He  is  co-author  of  the  White- 
Wheeler  Bill  (S-814)  to  rewrite  the 
Communications  Act,  and  is  rank- 
ing minority  member  of  the  ben- 
ate  Interstate  Commerce  Commit- 
tee. 

Wildroot  Plans 

WILDROOT  Co.,  Buffalo,  makers 
of  toilet  preparations  and  hair 
tonics,  has  completed  plans  for  the 
largest  advertising  campaign  in  its 
history.  The  1944  budget  calls  tor 
an  expenditure  of  $1,000,000,  the 
largest  proportion  to  be  used  lor 
radio. 


Haven  (Conn.)  Central  Labor 
Council,  opposing  "the  absorbing 
of  the  radio  industry  by  the  news 
paper  industry"  and  urging  legis 
lation  "to  prevent  the  continuance 
of  this  monopolistic  trend"  has 
been  referred  to  the  Committee.  II 
was  presented  in  the  Senate  by  Sen 
Maloney   (D-Conn.)   Feb.  17. 
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Sold 

$310,800 

In  War  Bonds 

in  one  hour  and  five  minutes  ! 


Baltimore  listened  to  the  Mayor 
and  19  City  Councilmen  .  .  .  and 
telephone-pledged  that  big  sum ! 
Stunt  put  on  by  W-l-T-H.  This 
was  in  addition  to  the  30  day 
Bond  promotion  in  which 
W-l-T-H  gave  away 
$6,000.00  in  Bonds! 


On  The  Air  24  Hours 
A  Day— 7  Days 
A  Week 


) 


THE  PEOPLE'S  VOICE  IN  BALTIMORE 

Tom  Tinsley,  President 
Represented  Nationally  by  Headley-Reed 


) 


WIRE  FROM  SCOOP 

NBC  Vice-President  Father 
 Of  9-Pound  Girl  


KEEPING  a  commitment  made  to 
the  NAB  board  of  directors  at  its 
meeting  in  Chicago,  Feb.  2-3, 
Frank  M.  Russell,  NBC  Washing- 
ton vice-president,  last  Wednesday 
dispatched  this  telegram: 

"Had  hoped  to  advise  you  that 
Gale  Russell  would  protect  the 
American  System  of  Broadcasting 
from  Fly  (James  Lawrence)  for 
another  generation,  but  it  was  a 
girl  and  we  are  naming  her  Gail." 

Editors  note:  Nine-pound  Gail 
Russell  was  born  at  6  p.m.,  Feb. 
22  {George  Washington's  birth- 
day). Mother  and  daughter  are  do- 
ing well  at  Columbia  Hospital, 
Washington. 


Dick  Connor  Quits 
MBS  Station  Post 

Future  Plans  Not  Divulged; 
Godwin  Acting  Director 

RICHARD  F.  CONNOR  has  re- 
signed as  director  of  station  rela- 
tions of  MBS  to  return  to  his  home 
at  Manhattan  Beach,  Cal.,  the  net- 
work announced  last  week.  Charles 
Godwin,  manager  of  the  southern 
division  of  Mutual's  station  rela- 
tions department,  has  been  named 
acting  director  of  the  department 
until  a  successor  to  Mr.  Connor 
has  been  appointed.  Mr.  Connor's 
plans  were  not  divulged. 

Mr.  Connor  joined  MBS  last 
spring,  leaving  the  post  of  station 
relations  chief  of  the  Office  of  War 


Mr.  Connor 


Mr.  Godwin 


Information  to  accept  the  network 
assignment.  A  former  West  Coast 
newspaperman,  he  broke  into  radio 
in  1929  at  KMIC  Inglewood,  Cal. 
(now  KRKD)  and  subsequently 
served  as  general  manager  of 
KMPC  Beverly  Hills. 

He  later  organized  his  own  ad- 
vertising agency  in  Los  Angeles, 
which  he  operated  until  January 
1941,  when  he  accepted  a  special 
assignment  to  broadcast  affairs  of 
state  on  the  Don  Lee  Network. 
After  Pearl  Harbor  Mr.  Connor 
was  chosen  as  Radio  Coordinator 
of  the  Southern  California  Broad- 
casters Assn.,  developing  a  war- 
time emergency  radio  plan  which 
was  widely  copied  in  other  areas. 
In  December  1942  he  joined  the 
OWL 


R.  H.  MACY  &  Co.,  New  York,  has 
opened  offices  in  the  Chicago  Mer- 
chandise Mart  to  operate  in  conjunc- 
tion w.lh  the  May  department  stores. 
Cotni  inec  purchases  of  these  compan- 
ies was  estimated  at  $400,000,000  an- 
nually by  the  Chicago  general  mana- 
ger, Simon  M.  Jacobs. 


NEW  MUTUAL  PROGRAM  for  Boots  Aircraft  Nut  Corp.,  started  Feb. 
27  in  the  4-4:30  p.m.  period,  was  discussed  at  a  program  conference. 
Scanning  the  script  for  Wide  Horizons  are  (1  to  r)  :  George  Burbach 
Jr.,  of  Mutual  sales  service;  Casey  Jones,  aviation  expert  starred  on  the 
series;  Sheelagh  Dille,  in  charge  of  talent;  Eddie  Dowling,  Broadway 
actor;  Thomas  G.  Sabin,  radio  director,  Cecil  &  Presbrey,  New  York. 


Fate  of  NAB  Convention  Next  August 
May  Hinge  on  Travel  Appeal  of  ODT 


ALTHOUGH  plans  tentatively 
have  been  made  for  the  1944  NAB 
convention  in  Chicago  Aug.  28- 
31,  final  determination  will  be 
withheld  pending  consideration  of 
the  latest  appeal % of  the  Office  of 
Defense  Transportation  that  Am- 
erican business  "hold  the  line" 
against  conventions,  trade  shows 
and  other  meetings  as  a  means  of 
curtailing  travel. 

J.  Harold  Ryan,  president-elect 
of  the  NAB,  told  Broadcasting  last 
week  that  he  would  canvass  the 
war  conference-convention  matter 
as  one  of  his  first  orders  of  business 
in  taking  over  the  NAB  post,  prob- 
ably early  in  April.  Mr.  Ryan  has 
not  set  the  definite  date  for  his 
departure  from  the  Office  of  Cen- 
sorship, where  he  is  assistant  di- 
rector in  charge  of  broadcasting, 
pending  the  breaking-in  of  his 
successor. 

ODT's  Viewpoint 

In  an  announcement  Feb.  21, 
Joseph  B.  Eastman,  director  of 
ODT,  urged  against  holding  of 
meetings  not  connected  with  the 
war  effort,  because  of  the  unneces- 
sary burden  on  transportation  and 
on  hotels.  He  said  many  conven- 
tions have  been  cancelled  in  the 
past  in  response  to  his  earlier  re- 
quests, but  that  some  organizations 
have  declined  to  call  off  their  meet- 
ings. As  a  result,  some  organiza- 
tions that  have  previously  cancelled 
meetings  "have  felt  they  could  not 
conform  with  our  convention 
policy." 

Mr.  Eastman  made  it  clear  that 
ODT  has  no  power  and  "certainly 
no  desire  to  infringe  on  the  exer- 
cise" of  the  right  to  hold  meetings. 
Cancellation  of  a  convention,  there- 
fore, he  said,  must  be  a  voluntary 
act  on  the  part  of  those  responsible 
for  the  organization's  affairs. 


He  pointed  out  that  the  transpor- 
tation problem  is  extremely  serious 
now  because  of  the  tremendous 
volume  of  military  and  highly  im- 
portant business  traffic.  He  urged 
all  organizations  scheduling  meet- 
ings to  reconsider  their  plans,  ir- 
respective of  the  relationship  of  the 
organization  to  the  war  effort. 
The  months  ahead  will  be  "a  very 
critical  time  for  transportation  in 
this  country,"  he  said. 

Mr.  Ryan  declared  that  the  whole 
matter  of  the  NAB  annual  meeting 
will  be  reappraised  in  the  light  of 
then  prevailing  conditions.  It  is 
presumed  he  will  first  take  up  the 
matter  with  the  NAB  board  of 
directors  and  possibly  with  the 
membership.  The  fact  that  radio  is 
so  directly  tied  into  the  war  inter- 
est and  that  other  media  organiza- 
tions, such  as  the  American  News- 
paper Publishers  Assn.,  have 
scheduled  conventions,  will  be  taken 
into  account. 

The  convention  originally  was 
set  for  April  10-13  at  the  Waldorf- 
Astoria  in  New  York.  Because  of 
indications  from  ODT  on  he  crit- 
ical travel  situation,  the  NAB 
board,  at  its  meeting  in  Chicago 
Feb.  2-3,  established  the  tentative 
August  28-31  dates  at  the  Palmer 
House  in  Chicago. 


Rubens  Now  Captain 

WALTER  L.  RUBENS,  president 
of  the  Walter  L.  Rubens  &  Co.  Adv. 
Agency,  Chicago,  now  on  leave  with 
the  Armv,  has  been  promoted  to. 
captain.  Warren  Seelye  and  Helen 
Shanesy  are  currently  in  active 
charge  of  the  Chicago  agency.  Mr. 
Rubens  enlisted  in  the  Army  in 
July  1942  and  subsequently  went 
to  Officer's  Candidate  School.  He 
was  commissioned  a  2nd  lieutenant 
last  March  and  is  now  stationed  at 
Ft.  Knox,  Ky. 


Gain  in  Farm  Listening 
Causes  Battery  Shortage 

INCREASED  radio  listening  by 
farmers  was  indicated  in  a  report 
issued  last  week  which  gave  that 
as  the  reason  why  farmers  have 
been  unable  to  buy  batteries  as  of- 
ten as  desired,  rather  than  be- 
cause of  restrictions  on  produc- 
tion or  distribution  of  batteries. 
To  the  contrary,  WPB  pointed  out 
that  last  year  the  dry  battery  in- 
dustry produced  the  equivalent  of 
3,750,000  radio  battprv  packs,  com- 
pared with  3,500,000  in  1940.  Pos- 
sibility of  increasing  the  supply  of 
dry  batteries  above  the  1943  figure 
appears  remote  at  this  time,  the 
WPB  reported. 

Shipments  of  No.  6  (6-inch)  type 
batteries,  including  multiple  types, 
were  almost  exactlv  the  same  in 
1943  as  in  1940.  These  batteries 
are  used  to  a  large  extent  in  rural 
areas.  Thus  the  hope  of  meeting 
farmers'  batery  needs  in  1944 
[Broadcasting,  July  26,  1943]  is 
still  slight,  according  to  WPB. 


Nets  to  Aid  Red  Cross 
In  Campaign  for  Funds 

NETWORKS  will  take  an  active 
part  in  the  annual  Red  Cross 
Drive  to  raise  $200,000,000.  War 
Fund  Mpeting  in  Madison  Square 
Garden  Feb.  29  at  whi"h  Thomas 
E.  Dewey  and  Eleanor  Roosevelt 
will  speak,  is  to  be  carried  by  Mu- 
tual. The  same  day  Mutual  will 
carry  storv  of  blood  donated  in 
Red  Cross  Center  to  the  interview- 
ing of  soldiers  saved  by  plasma  in 
Halloran  Hosnital,  New  York.  Mrs. 
Jimmy  Doolittls  will  speak  on  This 
Is  Fort  Dix,  MBS  show  and  drive 
will  be  highlighted  on  Gillette's 
Cavalcade  of  Sports  boxing 
matches. 

Experiences  of  Red  Cross  work- 
ers in  England  with  former  Blue 
producer  is  schQdul"d  and  Maj. 
Gen.  Norman  T.  Kirk,  Surgeon 
General  of  the  Armv,  will  speak 
on  CBS.  A  dramatic  sketch  by  Wil- 
liam Robeson,  CBS  director,  will 
be  heard.  A  two-way  broadcast 
from  United  States  and  fighting 
fronts  is  scheduled  for  NBC,  with 
John  Vandercook  narrating.  Tallu- 
lah  Bankhead  will  play  leading 
role  in  repeat  broadcast  of  I  Served 
on  Bataan. 


U.  S.  MARTIME  Commission  has 
named  a  Liberty  ship  for  Raymond 
Clapper,  Mutual  commentator  and 
Scripps-Howard  columnist  who  was 
killed  in  a  plane  collision  during  the 
invasion  of  the  Marshall  Islands. 


Stabbed  in  Back 

BROADCASTERS  attending 
the  12th  NAB  district  meet- 
ing in  Tulsa  last  Monday 
found  themselves  lampooned 
via  their  own  program  of- 
ferings. A  presentation  of 
"Dr.  Holderman,  of  the  Huff- 
man Research  Institute"  cov- 
ered a  scholarly  discourse, 
supported  by  sample  off-the- 
air  recordings  panning  soap 
operas,  multiple-spotting,  ra- 
dio preachers  and  commenta- 
tors. "Dr.  Holderman"  was 
later  introduced  as  Ben  Hen- 
neke,  professor  of  speech  and 
dramatics  at  Tulsa  U.  and 
parttime  KVOO  announcer. 
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The  noisy  little  building  that  keeps  things 

QUIET 
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The  keen  ear  of  FM  is  one  of  the  reasons  for  its  superior 
reception.  This  very  accuracy  presents  an  engineering 
problem,  for  every  sound  is  picked  up  and  accurately  re- 
layed .  .  .  even  the  faint  rumble  of  a  machine  in  the 
building. 

So  WMFM  engineers  worked  closely  with  the  architects 
and  builders  of  Milwaukee's  Ultra-Modern  Radio  City. 
They  determined  to  keep  every  studio  absolutely  sound- 
proof. They  succeeded. 

Hence  the  building  in  the  back  of  Radio  City.  Here  are 


housed  the  generators,  heating  plant,  air-conditioning 
equipment  and  other  necessary,  though  noisy,  machinery. 

Perfection  is  the  goal  at  WMFM.  Perfection  that  com- 
bines the  miracle  of  static-free,  crystal-clear  FM,  with  the 
finest  broadcasting  equipment  and  facilities  .  .  .  perfection 
in  programming  WMFM  to  the  wants  and  needs  of  its 
community. 

These  ingredients  have  won  the  approval,  enthusiasm  and 
listenership  of  thousands  of  Wisconsin  families. 


WMFM 


THE  IMWflUKff  JOUftnflL  fOl  STHTIOIl 


Member  —  The    American  Network 
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The  notable  poll  of  opinion  among  active  radio  editors  throughout  the  U.  S.,  originated 
by  the  New  York  World  Telegram,  was  conducted  during  1943  by  The  Billboard.  Among 
its  results:  First  place  went  to  CBS  programs  in  10  classes  out  of  18.  (The  second  network 
received  7  first  places;  the  third  network  received  1;  the  fourth  none.) 


*  CBS  "Firsts": 

*  Favorite  Programs: 

...FRED  ALLEN 

*  Outstanding  Broadcast,  1943: 

...  CBS  OPEN  LETTER  TO  THE  AMERICAN  PEOPLE 

*Top  Symphonic  and  Concert  Programs: 

...  NEW  YORK  PHILHARMONIC-SYMPHONY 
*Top  Dramatic  Programs: 

...LUX  RADIO  THEATER 
*Top  Documentary  Programs : 

...THE  MAN  BEHIND  THE  GUN 


*  Top  Children's  Programs : 

...LET'S  PRETEND 

+  Top  Concert  and  Opera  Singers: 

...GLADYS  SWARTHOUT 

*Top  Female  Singers: 

...DINAH  SHORE 

*  Radio's  Newest  Star,  1943: 

...FRANK  SINATRA 

*Top  Light  Music  and  Dance  Orchestras: 

...GUYLOMBARDO 


What  is  more: 

Of  13  leading  concert  and  opera  singers  in  the 
vote,  4  were  CBS  stars,  3  were  regular  stars  on 
other  networks,  6  were  occasional  performers. 

Of  11  symphonic  and  concert  programs 
named,  5  were  CBS  features,  and  1  is  a  new- 
comer to  CBS  after  long  absence  from  the  air. 

Of  10  female  singers  named,  6  were  regular 
CBS  features. 

Of  11'  'army-governmental"  programs  named, 
4  were  CBS  programs,  and  4  were  originated  by 
the  government  on  other  networks. 

Of  9  "favorite  programs",?  were  on  CBS. 

Of  9  documentary  programs,  3  were  CBS  orig- 
inations, 2  originations  by  the  government. 

Of  15  leading  comedians,  6  were  on  CBS. 

Of  8  candidates  named  for  top  honors  as 
radio's  newest  star,  5  of  them  were  on  CBS. 

Of  9  outstanding  single  broadcasts  named,  4 
were  on  CBS. 

Of  11  leading  dramatic  programs  voted  on, 
6  were  regular  CBS  features  (totalling  nearly 
70%  of  all  votes  cast) . 


Of  12  light  music  and  dance  orchestras  named, 
5  were  on  CBS  alone,  2  more  were  CBS  "re- 
motes". 

Of  10  "top  15-minute  programs"  nominated, 
3  were  on  CBS  —  and  1  more  was  shared  by  CBS 
and  the  second  network. 

Of  7  top  male  singers  named,  3  were  on  CBS. 


Balanced  teamwork  by  the  program  depart- 
ments of  CBS  sponsors,  their  agencies,  the 
artists,  and  the  network's  own  creative  people, 
has  added  up  once  more  to  the  finest  variety  of 
radio  product  offered  to  a  steadily  expanding 
radio  audience  by  any  American  network. 

To  the  seasoned  professional  critics  of  radio, 
whose  keen  and  rigid  standards  so  ably  promote 
radio's  daily  forward  progress, 
go  the  grateful  acknowledg- 
ments of  all  those  whose 
efforts  they  approved  in  this 
Billboard  poll. 


This  is  CBS . .  the  Columbia  Broadcasting  System 


MAIN  COURSE  was  served  in  GI  mess  kits  to  staff  members  of  WCKY 
and  1,000  other  Cincinnatians  at  dinner  given  as  part  of  series  of  Fourth 
War  Loan  programs  broadcast  over  CBS  from  Hotel  Gibson.  Seated  in 
background  are  (1  to  r)  :  Leo  Spaeth  of  WCKY  sales  staff;  Virginia 
Dietz,  his  guest;  Mrs.  Fred  Palmer;  Fred  Palmer,  WCKY  manager;  Dale 
Stump,  Columbus,  0.,  attorney  and  brother-in-law  of  Mr.  Palmer.  In 
foreground  is  Robert  Fleming,  WCKY  production  manager. 

Broadcasters,  Publishers  Are  Asked 
To  Supply  Trained  Men  for  Overseas 


ELMER  DAVIS,  OWI  director, 
called  upon  broadcasters  and  news- 
paper publishers  last  week  to  pro- 
vide 450  trained  men  to  assist 
OWI  in  psychological  warfare  op- 
erations overseas  in  connection 
with  "impending  military  opera- 
tions". 

Following  a  two-day  meeting 
with  members  of  the  Radio  News 
&  Policy  Committee,  the  Newspa- 
per Advisory  Committee,  and  the 
War  Advertising  Council,  during 
which  OWI's  special  needs  were 
reviewed  in  detail,  Mr.  Davis  is- 
sued an  appeal  for  100  newsmen; 
60  radio  engineers;  30  radio  an- 
nouncers, script  writers  and  pro- 
ducers; 20  radiophoto  editors  and 
reproduction  editors;  20  picture 
editors  and  photographers;  150 
language  specialists;  50  publica- 
tion writers,  artists,  layout  men 
and  printing  experts;  and  20  Morse 
code  operators. 

Committee  Named 

To  assist  OWI  in  recruiting 
these  men,  Mr.  Davis  appointed  a 
special  committee  representing  the 
broadcasting,  newspaper  and  ad- 
vertising industries.  The  commit- 
tee includes:  Earl  Gammons,  CBS 
Washington ;  Kenneth  Berkeley, 
Blue,  Washington;  Charles  C.  Bar- 
ry, eastern  program  manager, 
Blue;  Lewis  Allen  Weiss,  vice- 
president,  Don  Lee;  Carlton  Smith, 
NBC  Washington;  William  Brooks, 
director,  news  and  special  events, 
NBC;  Palmer  Hoyt,  publisher, 
Portland  Oregonian  (KGW-KEX)  ; 
Paul  West,  president,  Assn.  of  Na- 
tional Advertisers;  T.  S.  Repplier, 
general  manager,  WAC. 

Mr.  Davis  assured  the  Commit- 
tee the  State  and  War  Depart- 
ments not  only  endorsed  the  pro- 
gram, but  called  upon  OWI  for  its 
fulfillment.  He  announced  that  the 
majority  of  those  recruited  would 
go  abroad  before  many  months 
pass,  that  many  would  go  over- 
seas within  a  few  weeks  and  that 
others  would  replace  OWI  men  in 


America  who  are  urgently  needed 
abroad. 

Specific  types  of  candidates  re- 
quired for  "this  pressing  program" 
were  described  as  follows: 

Radio  Engineers:  All  types  of  qualified 
radio  engineers  can  be  used  for  the  erec- 
tion and  repair  of  transmitters,  recording, 
studio  and  operation  work.  Men  with  -ive 
to  ten  years  of  experierce  in  this  field 
can  be  employed  for  o  ers;as  duty.  They 
should  be  at  least  26  years  oH,  preferably 
older.  .  .  .  Thes3  men  will  be  s  nt  over- 
seas as  rapidly  as  they  can  be  cleared  as 
training  in  this  country  is  not  essential. 
Men  experienced  in  sending  and  receiving 
radiophotos,  or  interested  in  this  subject, 
are  badly  needed. 

Radio  Announcers,  Script  Writers,  Pro- 
ducers: These  must  be  top-notch  men  with 
long  radio  or  reht?d  e:  perience  if  we 
are  to  get  them  cleare  1.  Men  experien"ed 
in  operating  small  radio  stations  can  also 
be  used  to  take  over  and  run  raJio  sta- 
tions in  liberated  areas. 

Radiophoto  Editors  and  Reproduction 
Editors:  These  men  should  be  exp^T'err-ed 
in  reproduction  processes  as  they  wil'  ac- 
tually produce  airVorne  and  other  leaflets 
on  the  field  Training  is  given  cn  portable 
Davidson  presses  which  operate  cl  se  be- 
hind the  lines  in  conju-ction  with  radio- 
photo receivers.  Techni  a'  skill  and  ex- 
perience are  important  factors. 

Language  Specialists:  Men  truly  bilin- 
gual can  be  used  in  many  wavs  Interro- 
gation of  prisoners,  obtaining  intel'i-rence, 
control  of  foreign  newspapers,  announc- 
ing, transitions,  liaison  with  lo"al  press 
and  monitoring  fall  within  this  field. 
Some  of  highest  capabilitv  can  be  em- 
ployed. Perfect  language  ability  is  recog- 
nized as  a  r°re  skill  and  th-refore  car- 
ries considerab'e  weight  in  ob  aining  per- 
mits to  go  overseas. 

Morse  Code  Operators:  Eventually  200 
of  these  men  wi'l  be  required  to  re  eive 
news  broadcasts  and  to  i  tercept  enemy 
transmissions.  Ability  ti  V'and'e  25  to  _^0 
words  a  minute  is  essential  although  train- 
ing courses  are  conducted  for  those  not 
up  to  this  speed. 

OWI  stated  that  men  aged  38 
to  45  are  preferred  but  that  men 
from  30  to  37  who  are  esi)e"ially 
qualified  will  be  considered  for  jobs 
as  radio  announcers,  script  writ- 
ers, producers,  radionhoto  editors 
and  reproduction  editors.  Candi- 
dates should  write  to  Ralph  Still- 
man,  OWI  Outpost  Service  Bu- 
reau, 250  W.  57th  St.,  New  York. 

Salaries  for  men  overseas  range 
from  $2,600  to  $6,500  with  the 
bulk  falling  in  the  $3,800-$4,600 
range.  In  addition,  living  allow- 
ances will  practically  cover  costs 
abroad.  Working  conditions  were 
described  by  OWI  as  "hard"  and 
"trying"   and  living  accommoda- 


tions generally  "scarce  and  poor". 
OWI  also  cautioned  that  "people 
are  crowded  together  and  illness  is 
frequent.  Ability  to  withstand 
hardships  and  changing  conditions 
is  essential  to  effective  work  and 
personal  satisfaction". 

The  inclusion  of  engineers  in 
the  recruiting  program,  OWI  of- 
ficials explained,  carries  the  six- 
month  rotating  privilege  previous- 
ly offered  to  broadcasting  stations 
by  James  O.  Weldon,  Chief  of  the 
Bureau  of  Communications  Facili- 
ties, as  an  incentive  to  releasing 
technicians  for  overseas  servi"e 
[Broadcasting,  Jan.  31].  Since  the 
publication  of  Broadcasting's  ar- 
ticle, a  number  of  stations  have  of- 
fered to  make  engineers  available, 
it  was  stated,  and  from  10  to  15 
men  are  being  considered  as  defi- 
nite prospects. 

Qualified  men  are  hired  within 
10  days  to  two  weeks  and  are  sent 
abroad  within  six  weeks.  Part  of 
this  delay,  it  was  pointed  out,  is 
due  to  difficulties  in  obtaining 
transportation  but  efforts  are  be- 
ing made  to  improve  this  situation. 
In  the  interval  between  appoint- 
ment and  departure  for  overseas, 
the  men  are  given  various  inocu- 
lations and  a  short  period  of  train- 
ing to  fill  in  gaps  in  their  experi- 
ence. At  present,  engineers  are 
sent  to  the  European  and  Mediter- 
ranean theatres  of  war. 

Health  Standards 

Engineer  applicants  must  em'oy 
generally  good  health  for  the  OWI 
overseas  posts  but  handicaps  which 
do  not  interfere  with  the  ability  to 
carry  on  work  are  no  bar  to  ac- 
ceptance. A  number  of  4-F's  have 
been  sent  overseas  and  men  so 
classified  because  of  minor  disa- 
bilities are  eligible.  While  OWI 
prefers  men  not  eligible  for  mili- 
tary service,  candidates  are  con- 
sidered regardless  of  their  Selec- 
tive Service  status. 

In  addition  to  radio,  newspaper 
and  advertising  men,  the  following 
OWI  officials  attended  the  meeting 
called  by  Mr.  Davis :  Edward  Klau- 
ber,  Associate  Director;  George 
Healy  Jr.,  Director,  Domestic 
Branch;  and  Philip  H.  Cohen, 
Chief,  Domestic  Radio  Bureau. 


Grocers  Laud  Radio 

"BEHIND  the  Figures,"  bulletin 
of  the  U.  S.  Wholesale  Grocers' 
Assn.  cites  1943  radio  advertising 
as  it  affected  the  popularity  of 
leading  processors'  brands.  Under 
the  heading,  "Increasing  Sales  for 
Food  Products,"  the  bulletin  points 
out  that  General  Foods  spent 
$4,868,710  on  1943  radio  advertis- 
ing, General  Mills,  $2,879,392, 
Kellogg  Co.,  $1,803,079;  Quaker 
Oats  Co.,  $1,580,328;  and  Campbell 
Soup  Co.,  $1,540,680.  "These  com- 
ments," the  association's  bulletin 
reveals  "merely  state  statistically 
what  every  wholesale  grocer 
knows:  Extensive  and  persistent 
publicity  has  created  and  developed 
consumer  demand  for  national 
brands." 


Caution  Is  Urged 
In  Handling  News 

Price  Tells  of  Danger  From 
Careless  Rewriting 

BROADCASTERS  who  rewrite 
both  domestic  and  foreign  news  be- 
fore putting  it  on  the  air  were 
cautioned  last  week  by  Byron 
Price,  Director  of  Censorship, 
against  injecting  any  new  infor- 
mation or  meaning,  without  appro- 
priate authority,  into  overseas  or 
accredited  correspondents'  dis- 
patches. "Such  rewriting,"  Mr. 
Price  pointed  out,  "can  force  cor- 
respondents to  accept  responsibil- 
ity for  material  which  they  did 
not  originate,  and  may  cause  the 
curtailing  of  their  privileges." 
There  is  also  the  security  danger, 
which  is  apparent,  Mr.  Price's 
statement  pointed  out. 

The  memorandum,  which  went 
out  to  all  correspondents  and 
broadcasters,  follows: 

The  handling  of  material  received 
from  abroad  and  from  accredited  cor- 
respondents can  present  a  danger  not 
only  to  national  security,  but  to  war- 
time news  operations,  if.  in  rewriting 
the  material,  the  meaning  is  changed 
or  new  information  is  addel  which 
conflicts  with  the  Codes  without  ap- 
propriate authority. 

The  security  danger  is  apparent. 
Also,  such  rewriting  can  force  corre- 
spondents to  accept  responsibili  y  for 
material  which  they  did  not  originate, 
ond  may  cause  curtailing  of  their  priv- 
ileges. 

There  is  no  objection  to  normal 
edilins  and  handling,  but  any  new  in- 
formation or  meaning  added  without 
appropriate  authority  to  overseas  or 
accredited  correspondents'  dispatches 
should  come  from  the  same  source  as 
the  original.  Cooperation  is  earnestly 
requested. 


Shortwave  Rebroadcasts 

UNITED  NATIONS  Radio  Algiers 
(North  Africa)  and  Radio  Bari 
(Italy)  began  a  regular  schedule 
of  rebroadcasts  of  a  number  of 
CBS  musical  programs,  including 
the  New  York  Philharmonic  Sym- 
phony Orchestra,  Philadelphia  Or- 
chestra, Andre  Kostelanetz  Orches- 
tra, Invitation  to  Music,  Family 
Hour,  Your  Hit  Parade  and  several 
dance  bands.  Transmited  in  Eng- 
lish by  shortwave,  the  programs 
are  picked  up  and  rebroadcast  by 
the  stations  at  Algiers  and  Bari, 
with  cut  -  in  announcements  in 
French  and  Italian,  respectively. 
Most  of  the  programs  are  also 
beamed  to  Latin  America  in  Span- 
ish and  Portuguese,  CBS  reports, 
so  they  are  now  heard  in  five  lan- 
guages. 


Westinghouse  on  Blue 

WESTINGHOUSE  ELECTRIC  & 
MFG.  Co.,  Pittsburgh,  will  start  a 
quarter-hour  thrice-weekly  musi- 
cal show,  starring  Sally  Sweetland, 
formerly  heard  as  one  of  the  Music 
Maids  on  the  Bing  Crosby  broad- 
casts; the  King's  Men,  male  quar- 
tet heard  on  the  Fibber  McGee  & 
Molly  programs;  a  16-voice  male 
chorus  and  a  piano  duo,  on  a  Blue 
Network  of  165  stations,  on  March 
13.  New  series  is  in  addition  to  the 
Sunday  afternoon  series  on  NBC. 
Mc-Cann-Erickson,  New  York,  is 
agency. 
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BLONDIE  originates  at  KNX 
...so  does  MEET  JOE  PUBLIC 


l. 


LOS  ANGELES 
50,000  WATTS 


THERE'S  no  nobler  folk-cry  on  the  air  than 
Dagwood  Bumstead's  anguished  S.O.S.: 
"Blon-dee\"  There's  no  more  satisfying  program: 
as  sure  as  Morgenthau's  collections  you  know  that 
Dagwood  is  going  to  get  into  new  trouble— prob- 
ably with  Mister  Dithers  — and  Blondie  is  going  to 
get  him  out  of  it.  Hats  off,  men  and  women,  to 
Blondie.  Dials  on,  folks,  to  Blondie,  from  Portland, 
Maine  to  the  same  in  Oregon. 

And  why  has  the  program  taken  America? 
Superb  writing,  of  course,  and  notable  acting  by 
Penny  Singleton  and  Arthur  Lake.  But  what  con- 
verts a  perfect  studio-performance  into  a  flawless 
broadcast  is  the  smooth,  professional  handling  of 
KNX' highly  unusual  facilities  —  a  quality  of  elec- 
tronic showmanship  that  polishes  some  two  dozen 
of  radio's  best  shows  across  the  continent. 

This  same  polish  turns  out  Art  Baker's  Meet 
Joe  Public  for  local  listeners  throughout  Southern 
California.  It's  a  unique  interview -program  — it 
picks  audience-listeners,  analyzes  their  reactions 
to  questions  of  the  day,  enlists  them  in  songs,  and 
keeps  good-nature  in  high  gear  from  sign-on  to 
sign-off —with  Art  Baker  bouncing  up  and  down 
the  aisles  every  minute.  Unpredictable ...  all  ad 
lib ...  and  yet  the  show  has  a  clearly  defined  and 
unusual  pattern. 

You  can't  buy  in  on  it— it's  sponsored.  You  might 
whistle  at  it,  but  only  in  fun.  But  by  all  means 
listen  to  it  as  an  example  of  KNX  production  skill 
. . .  the  skill  that  KNX  will  put  to  work  for  you  on 
your  next  program.  Ask  us  or  Radio  Sales  to  tell 
you  about  the  KNX  shows  that  are  for  sale,  too. 


COLUMBIA'S  STATION 
FOR  ALL 

SOUTHERN  CALIFORNIA 


Represented  by  Radio  Sales,  the  SPOT  Broadcasting  Division  of  CBS 


FCC  Finds  52  Clear  Stations 
Averaged  '43  $1,000,000  Sales 

Analysis,  Released  Without  Explanation,  Shows 
50  kw  Station  Return  of  Almost  50  Millions 


THE  NATION'S  52  stations  oper- 
ating with  50,000  w  on  clear  or 
duplicated  clear  channels  had  aver- 
age individual  net  time  sales  of 
approximately  $1,000,000  during 
1943,  according  to  an  analysis  re- 
leased last  Wednesday  by  the  FCC. 
Aggregate  net  time  sales  totaled 
$49,793,000  for  the  calendar  year, 
an  increase  of  18%  over  the  1942 
figure. 

The  FCC  study,  prepared  by  its 
accounting  department,  covered 
the  location,  ownership,  networks 
and  affiliations  of  the  52  stations, 
in  addition  to  the  business  break- 
down. It  marked  the  first  time  the 
FCC  had  released  such  a  study. 

Reason  Not  Cited 

Inquiries  at  the  Commission 
failed  to  reveal  the  reason  for  the 
compilation  at  this  time.  In  some 
quarters  it  was  viewed  as  an  ef- 
fort to  spotlight  the  status  and 
revenues  of  the  bigger  stations. 
Whether  the  release  has  any  rela- 
tionship to  pending  legislation  for 
revision  of  the  Communications 
Act  of  1934,  now  under  considera- 
tion by  the  Senate  Interstate 
Commerce  Committee,  was  the  ba- 
sis for  some  conjecture. 

It  is  known  that  consideration 
has  been  given  to  a  possible  limita- 
tion on  power  of  clear  channel  sta- 
tions of  50,000  w,  as  a  means  of 
thwarting  higher  powers  for  stan- 
dard broadcast  stations. 

It  was  stated  at  the  FCC  ac- 
counting department  that  the  clear 
channel  analysis  is  the  first  of  a 
series  covering  all  classes  of  sta- 
tions. Case  history  breakdowns  of 
regionals,  locals  and  high-power 
regionals,  by  power  categories,  are 
being  prepared  and  will  be  made 
public  as  soon  as  completed.  Any 
association  with  pending  legisla- 
tion was  disclaimed. 

Net  time  sales,  under  radio  ac- 
counting practice,  represent  gross 
billings  less  frequency  and  promo- 
tional discounts  and  therefore  con- 
stitute gross  receipts  from  the  sale 
of  time.  These  receipts  are  before 
deduction  of  agency  commissions. 

The  full  text  of  the  FCC  release 
follows : 

RE:  CLEAR  CHANNEL  50,000  WATT 
STATIONS 
During  the  year  1943  there  were  52 
standard  broadcast  stations  operating  with 
power  of  50  kw.,  one  of  these  stations 
(WTOP)  being  located  in  the  District  of 
Columbia,  and  the  remaining  51  located  in 
25  states,  as  follows: 

1  in  each  of  14  states:  KIRO  Seattle, 
Wash.;  KMOX  St.  Louis,  Mo.;  KOA  Den- 
ver, Colo.;  KOB  Albuquerque,  N.  Mex.; 
KSL  Salt  Lake  City,  Utah;  KVOO  Tulsa, 
Okla.;  WBAL  Baltimore,  Md.;  WBZ  Bos- 
ton, Mass.;  WHAS  Louisville,  Ky.;  WJR 
Detroit,  Mich.;  WRVA  Richmond,  Va.; 
WSB  Atlanta,  Ga.;  WTIC  Hartford,  Conn.; 
WWVA  Wheeling,  W.  Va. 

2  in  each  of  5  states:  Iowa:  KXEL 
Waterloo;  WHO  Des  Moines;  Louisiana: 
KWKH  Shreveport;  WWL  New  Orleans; 
Minnesota:  KSTP  St.  Paul;  WCCO  Minne- 
apolis;   North   Carolina:    WBT  Charlotte; 


WPTF  Raleigh;  Tennessee:  WLAC  and 
WSM  Nashville. 

3  in  each  of  3  states:  California:  KFI 
and  KNX  Los  Angeles;  KPO  San  Francisco; 
Ohio:  WCKY  and  WLW,  Cincinnati; 
WTAM  Cleveland;  Pennsylvania:  KDKA 
Pittsburgh;  KYW  and  WCAU  Philadelphia. 

5  in  the  State  of  Illinois  (Chicago)  : 
WBBM     WENR     WGN     WLS  WMAQ. 

5  in  the  State  of  Texas:  KRLD  and 
WFAA  Dallas;  KTRH  Houston;  WBAP 
Ft.  Worth;  WOAI  San  Antonio. 

8  in  the  State  of  New  York  (5  of  which 
are  located  in  New  York  City)  :  New 
York  City:  WABC  WEAF  WHN  WJZ 
WOR;  Schenectady :  WGY;  Rochester: 
WHAM;  Buffalo:  WKBW. 

This  is  an  increase  of  19  stations  operat- 
ing with  power  of  50  kw  over  Jan.  1, 
1938;  and  an  increase  of  3  over  the  year 
1942.  The  19  stations  added  since  the  be- 
ginning of  1938  are:  KIRO  Seattle;  KOB 
Albuquerque;  KRLD  Dallas;  KSTP  St. 
Paul;  KTRH  Houston;  KVOO  Tulsa;  KWKH 
Shreveport;  KXEL  Waterloo;  KYW  Phila- 
delphia; WBAL  Baltimore;  WCKY  Cincin- 
nati; WHN  New  York;  WKBW  Buffalo; 
WLAC  Nashville;  WOAI  San  Antonio; 
WPTF  Raleigh;  WRVA  Richmond;  WTOP 
Washington,  D.  C;  WWVA  Wheeling. 

The  three  stations  added  in  1943  are: 
KTRH  Houston;  KVOO  Tulsa;  KXEL  Wa- 
terloo. 

There  are  also  two  outstanding  con- 
struction permits:  KWBU  Baylor  Univers- 
ity &  Carr  P.  Collins,  Corpus  Christi, 
Texas;  WINS  Hearst  Radio  Inc.,  New  York 
City,  N.  Y. 

The  52  stations  reported  "net  time 
sales"  amounting  to  $49,793,000  for 
the  year  ended  Dec.  31,  1943,  and  the 
same  stations  reported  $42,029,000 
for  the  year  1942,  an  increase  of  more 
than  18  percent,  or  $7,764,000.  One  of 
these  stations  reported  a  decrease  in 
"net  time  sales''  and  the  remaining 
51,  reported  increases  ranging  from 
$30,000  to  $540,000. 

These  stations  may  be  grouped  as 
follows  : 

1  station  reporting  a  decrease  of 
$52,000. 

1 14  stations  reporting  increases  of 
$30,000  to  $75,000. 

21  stations  reporting  increases  of 
$75,000  to  $150,000. 

2 16  stations  reporting  increases  of 
$150,000  or  more. 

These  stations  are  outlets  for  the  four 
major  networks,  as  follows: 

Blue  (5  stations)  :  KXEL  Waterloo; 
WJZ  New  York  City;  WWVA  Wheeling; 
WENR  and  WLS  Chicago. 

CBS  (20  stations)  :  KIRO  Seattle;  KMOX 


1  Includes  one  station  that  operated  with 
5  kw  and  another  that  operated  with  10 
kw  during  1942. 

2  Includes  one  station  that  operated  with 
25  kw  during  1942. 


To  the  Rescue 

SHORTLY  before  a  tran- 
scribed broadcast  of  the 
NBC-Ronald  Colman  Every- 
thing for  the  Boys  was  to  be 
aired  over  KDYL  Salt  Lake 
City  recently,  it  was  discov- 
ered that  the  disc  was  faulty, 
with  one  of  the  actor's  voices 
badly  garbled.  But  all  ended 
well,  for  to  the  rescue  came 
announcer  John  Wolfe.  A 
new  record  was  prepared, 
with  John's  voice  dubbed  into 
the  bad  portions  so  well  that 
KDYL  program  director 
George  Provol  didn't  even 
notice  the  repair  job. 


St.  Louis;  KNX  Los  Angeles;  KRLD  Dallas; 
KXL  Salt  Lake  City;  KTRH  Houston; 
KWKH  Shreveport;  WABC  New  York  City; 
WBBM  Chicago;  WBT  Charlotte;  WCAU 
Philadelphia;  WCCO  Minneapolis;  WCKY 
Cincinnati;  WHAS  Louisville;  WJR  De- 
troit; WKBW  Buffalo;  WLAC  Nashville; 
WRVA  Richmond;  WTOP  Washington, 
D.  C;  WWL  New  Orleans. 

NBC  (24  stations)  :  KDKA  Pittsburgh; 
KFI  Los  Angeles;  KOA  Denver;  KOB 
Albuquerque;  KPO  San  Francisco;  KSTP 
St.  Paul;  KVOO  Tulsa;  KYW  Philadelphia; 
WBAL  Baltimore;  WBAP  Ft.  Worth;  WBZ 
Boston;  WEAF  New  York  City;  WFAA 
Dallas;  WGY  Schenectady;  WHAM  Roch- 
ester; WHO  Des  Moines;  WLW  Cincin- 
nati; WMAQ  Chicago;  WOAI  San  Antonio; 
WPTF  Raleigh;  WSB  Atlanta;  WSM 
Nashville;  WTAM  Cleveland;  WTIC  Hart- 
ford. 

Mutual  (2  stations)  WGN  Chicago;  WOR 
New  York  City. 

The  remaining  station  (WHN  New  Yox'k 
City)  received  revenue  from  intermittent 
network  connection  during  the  year  1942. 

Fourteen  of  these  stations  are  owned 
and  operated  by  major  networks : 

Blue  (2)  :  WENR  Chicago;  WJZ  New 
York  City. 

CBS  (7)  :  KMOX  St.  Louis;  KNX  Los 
Angeles;  WABC  New  York  City;  WBBM 
Chicago;  WBT  Charlotte;  WCCO  Minne- 
apolis; WTOP  Washington,  D.  C. 

NBC  (5)  :  KOA  Denver;  KPO  San  Fran- 
cisco; WEAF  New  York  City;  WMAQ 
Chicago;  WTAM  Cleveland. 

Eleven  are  owned  or  controlled  by  cor- 
porations that  are  in  the  publishing  busi- 
ness : 

KOB,  Alb'uquerque  Broadcasting  Co., 
Albuquerque,  N.  Mex.  (Owned  or  controlled 
by  T.  N.  Pepperday). 

KRLD,  KRLD  Radio  Corp.,  Dallas,  Tex. 
(Owned  or  controlled  by  Times  Herald 
Printing  Co.). 

KTRH,  KTRH  Broadcasting  Co.,  Hous- 
ton, Texas.  (Owned  or  controlled  by  Hous- 
ton Chronicle  Publishing  Co.) 

KWKH,  International  Broadcasting  Corp., 
Shreveport,  La.  (Owned  or  controlled  by 
Times  Publishing  Co.) 

WBAL,  Hearst  Radio,  Inc.,  Baltimore, 
Md.  (Owned  or  controlled  by  American 
Newspapers,  Inc.) 

WGN,  WGN  Inc.,  Chicago,  HI.  (Owned 
or  controlled  by  Chicago  Tribune) . 
WHAS,   Courier  Journal  and  Louisville 


Times  Co.,  Louisville,  Ky.  (Owned  or  con- 
trolled by  G.  B.  Bingham.) 

WSB,  Atlanta  Journal  Co.,  Atlanta,  Ga. 
(Owned  or  controlled  by  Jas.  M.  Cox  and 
family) . 

WBAP,  Carter  Publications,  Inc.,  Ft. 
Worth,  Texas.  (Owned  or  controlled  by 
Amos  Carter) . 

WFAA,  A.  H.  Belo  Corp.,  Dallas,  Texas. 
(Owned  or  controlled  by  G.  B.  Dealey). 

WLS,  Agricultural  Broadcasting  Co., 
Chicago,  111.  (Owned  or  controlled  by 
Prairie  Farmer  Publishing  Co.) 

Seven  are  owned  or  controlled  by  manu- 
facturing companies : 

KDKA,  Westinghouse  Radio  Stations, 
Inc.,  Pittsburgh,  Pa.  (Owned  by  Westing- 
house  Electric  &  Mfg.  Co.) 

KYW,  same  as  above,  Philadelphia,  Pa. 

WBZ,  same  as  above,  Boston,  Mass. 

WGY,  General  Electric  Co.  Schenectady, 
N.  Y.   (Owned  or  controlled  by  licensee). 

WHAM,  Stromberg-Carlson  Co.,  Roch- 
ester, N.  Y.  (Owned  or  controlled  by  li- 
censee) . 

WLW,  The  Crosley  Corp.,  Cincinnati, 
Ohio.    (Owned  or  controlled  by  licensee). 

WRVA,  Larus  &  Brother  Co.,  Inc.. 
Richmond,  Va.  (Owned  or  controlled  by 
P.  L.  Reed  Chas.  D.  Larus  &  families) . 

Three  are  associated  with  insurance 
business: 

WPTF,  WPTF  Radio  Co.,  Raleigh,  N.  C. 
(Owned  or  controlled  by  Durham  Life  In- 
surance Co.) 

WSM,  National  Life  &  Accident  Insur- 
ance Co.,  Nashville,  Tenn.  (Owned  or 
controlled  by  licensee) . 

WTIC,  Travelers  Broadcasting  Service, 
Hartford,  Conn.  (Owned  or  controlled  by 
Travelers  Indemnity  Co.) 

Eight  are  associated  with  various  other 
activities,  such  as  department  stores, 
schools,  theatres,  etc.: 

KFI,  Earle  C.  Anthony,  Inc.,  Los  Ange- 
les, Calif.  (Owned  by  licensee — automobile 
distributors) . 

KSL,  Radio  Service  Corp.  of  Utah,  Salt 
Lake  City,  Utah.  (Owned  or  controlled  by 
Latter  Day  Saints — religion) . 

KVOO,  Southwestern  Sales  Corp.,  Tulsa, 
Okla.  (Owned  or  controlled  by  W.  G. 
Skelly— oil) . 

WCKY,  L.  B.  Wilson,  Inc.,  Cincinnati, 
Ohio.  (Owned  or  controlled  by  L.  B.  Wil- 
son— theatres) . 

WHN,  Marcus  Loew  Booking  Agency, 
New  York,  N.  Y.  (Owned  or  controlled  by 
Loew's  Inc., — theatres). 

WHO,  Central  Broadcasting  Co.,  Des 
Moines,  Iowa.  (Owned  or  controlled  by 
David  D.  Palmer  &  family — -chiropractic 
school) . 

WOR,  Bamberger  Broadcasting  Service, 
Inc.,  New  York  City,  N.  Y.  (Owned  or 
controlled  by  L.  Bamberger  &  Co. — mer- 
chandising) . 

WWL,  Loyola  University,  New  Orleans, 
La.  (Owned  or  controlled  by  licensee — 
education) . 

The  remaining  9  licensees  are  not  en- 
gaged in  any  business  other  than  broad- 
casting: 

KIRO,  Queen  City  Broadcasting  Co.,  Se- 
attle, Wash.  (Owned  or  controlled  by 
Saul  Haas). 

KSTP,  KSTP,  Inc.,  St.  Paul,  Minn. 
(Owned  or  controlled  by  Estates  of  Shields 
&  Brown). 

KXEL,  Josh  Higgins  Broadcasting  Co., 
Waterloo,  Iowa.  (Owned  or  controlled  by 
Joe  Dumond  &  John  Fetzer). 

WCAU,  WCAU  Broadcasting  Co.,  Phil- 
adelphia, Pa.  (Owned  or  controlled  by 
Leon  and  Isaac  Levy) . 

WJR,  WJR,  The  Goodwill  Station,  De- 
troit, Mich.  (Owned  or  controlled  by  G.  A. 
Richards  and  wife) . 

WKBW,  Buffalo  Broadcasting  Corp., 
Buffalo,  N.  Y.  (Owned  or  controlled  by 
M.  W.  Dayo). 

WLAC,  J.  T.  Ward,  WLAC  Broadcast- 
ing Service,  Nashville,  Tenn.  (Owned  or 
controlled  by  licensee) . 

WOAI,  Southland  Industries,  Inc.,  San 
Antonio,  Texas.  (Owned  or  controlled  by 
G.  A.  C.  Halff). 

WWVA,  West  Virginia  Broadcasting 
Corp.,  Wheeling,  W.  Va.  (Owned  or  con- 
trolled by  Fort  Industry  Co.) 


Radio  in  AT&T  Saving 

BROADCASTING  stations  par- 
ticipated in  the  $35,000,000  saving 
to  users  of  certain  interstate  ser- 
vices furnished  mainly  by  the  Long 
Lines  Department  of  the  American 
Telephone  and  Telegraph  Com- 
pany, according  to  the  annual  re- 
port of  the  AT&T  for  1943.  The 
Long  Lines  Department  rates  are 
under  the  jurisdiction  of  the  FCC, 
which  has  jurisdiction  over  inter- 
state rates  only,  the  report  stated. 
Operating  revenues  of  the  Bell 
System  were  $1,648,077,000,  which 
showed  an  increase  of  $178,814,000 
or  12.2%  over  1942. 


JUNGLE  BROADCAST  from  Vella  Lavella,  in  the  Northern  Solomons 
was  conducted  by  Staff  Sgt.  James  O.  Hardin,  Jr.  (extreme  right), 
former  announcer-news  man  of  WATL  Atlanta  and  now  a  Marine  Corps 
Combat  Correspondent  transcribing  activities  of  his  Marine  Air  Wing. 
For  this  broadcast  he  utilized  five  miles  of  telephone  wire,  strung  between 
the  chapel  and  his  mobile  trailer-studio.  Marine  personnel  and  natives, 
in  the  natural  amphitheater,  look  on  while  Capt.  A.  H.  Voyce,  New 
Zealand  chaplain,  addresses  the  native  choir  in  Roviana,  the  literary 
language  of  the  Solomons.  Staff  Sgt.  Hardin,  a  graduate  of  Emory  U., 
was  also  affiliated  with  WMGA  Moultrie,  Ga.  and  WSB  Atlanta. 
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TDEFORE  the  war,  the  outside 
JJ  worlds  knew  more  about  the 
scenery  than  the  steel  production  of 
the  Denver  region. 

Before  the  war,  most  everyone 
knew  about  its  mountain  play- 
grounds; few  knew  of  its  mines  and 
minerals. 

Before  the  war,  you  thought  of 
wild  game  and  trout;  you  heard 
little  of  Colorado's  livestock  indus- 
try and  farm  production. 

Backstage,  in  peacetime,  Colo- 
rado was  a  manufacturing,  mining, 
agricultural  state  all  the  while. 

It  was  because  of  this  that,  as 
early  as  1941,  a  group  of  Denver 
manufacturers  were  able  to  begin 
fabricating  destroyer  escorts.  These 
same  firms,  1000  miles  from  the 
nearest  salt  water,  are  fabricating 
two-thirds  of  the  nation's  entire 
LCT  (landing  craft  tank)  produc- 
tion today. 

Colorado's  manufacturing  facili- 
ties and  its  natural  resources  are 
producing  at  top  speed.  And  there 
are  more  people  working,  earning, 
and  spending  today  in  the  Denver 
market  than  ever  before. 


KLZ 

Ik. 

.  \__  t-     j    _  ... 


MARKET 


THE  STEEL  PLANT  of  the  Colo- 
rado Fuel  and  Iron  Company  at 
Pueblo  smashed  all  production  rec- 
ords in  1943,  shipping  895,872  net 
tons  of  steel.  Its  open  hearth  fur- 
nace output  was  a  record  1,207,401 
tons.  Sharp  increases  will  result 
this  year  from  new  equipment  in- 
s(  a  Hat  inns. 


CBS*  560  Kc. 


Affiliated  in  Manacf.mfnt  With  The  Oklahoma  Publishing  Co 
and  WKY.  Oklahoma  City  -*  Reppesenteo  by  The  Katz  agency.  Inc. 


DENVER  DELIVERS 

•  .  .  FOOD 

Denver  is  one  of  the  biggest 
livestock  markets  in  the  U.  S. 
It  led  all  other  markets  again  in 
1943  in  number  of  sheep  han- 
dled. 

Shipments  of  fruits  and  vege- 
tables increased  50%  in  1943 
over  1942. 

Colorado  is  one  of  the  na- 
tion's biggest  producers  of  beans, 
onions,  potatoes  and  sugar 
beets. 


DENVER  DELIVERS 

.  . .  SALES 

Dun  &  Bradstreet  in  mid- 
February  reported  Denver's  re- 
tail trade  to  be  8  to  10  percent 
better  than  in  the  same  month 
a  year  ago,  compared  with  a 
national  average  of  from  2  to 
5  percent.  In  total  retail  trade, 
the  Denver  market  ranks  among- 
the  top  twenty  of  the  U.  S.  in 
volume. 


An  advertising  agency  writes  — 

"We  feel  that  the  record  you  are  making  is 
a  good  indication  of  the  pulling  power  of  your 
station.  We  want  you  to  know  that  both  our 
client  and  ourselves  are  well  pleased  with  re- 
sults." 

Fifty  Thousand  Watts  expertly  aimed  at  123 
primary  area  counties  in  Pennsylvania,  Ohio, 
West  Virginia,  Maryland  and  Virginia,  are 
making  successes  such  as  the  above  rather 
commonplace  at  WWVA. 


ASK  JOHN  BLAIR  &  CO. 


BLUE  NETWORK 


ISHhP1 


WHEELING,  W 


DUSTRY  STATION 
YOU  CAN  BANK  ON  IT 


Tower  Leveled 

A  HIGH  wind  tore  off  the  300-foot 
vertical  radiator  of  CFNB  Fred- 
ericton,  N.  B.  Feb.  15.  Damage  was 
complete,  but  the  station  did  not 
have  to  go  off  the  air  for  long,  as 
the  power  lines  between  the  trans- 
mitter house  and  the  site  of  the 
vertical  rediator  were  used  as  an- 
tennas, which  gave  a  powerful  tem- 
porary signal. 


Hooper's  Report  Shows 
Slight  Listening  Drop 

AVERAGE  evening  program  rat- 
ing of  11.0  is  down  1.4  from  a 
year  ago,  it  is  reported  by  the 
Evening  Network  Hooper  ratings 
for  Feb.  15,  which  show  similar 
declines  in  sets-in-use  (32.1), 
down  1.8,  and  available  audience 
(79.2)  down  2.7  from  a  year  ago. 
Bob  Hope,  Fibber  McGee  &  Molly 
and  Charlie  McCarthy  are  the  top 
ranking  programs,  with  Red  Skel- 
ton  continuing  to  lead  programs 
broadcast  after  10:30  p.m.  and 
not  measured  in  the  eastern  time 
zone.  The  Great  Gildersleeve  was 
reported  to  average  3.15  listeners 
per  set,  topping  Saturday  Night 
Serenade,  with  3.14,  by  only  .01  as 
a  whole-family  program 


Serial  for  Nations 

WOV  New  York  claims  a  wartime 
radio  first  in  its  production  of  a 
serial  drama  designed  exclusively 
for  broadcast  over  captured  trans- 
mitters for  the  entertainment  of 
the  native  population.  Serial,  com- 
prising 39  quarter-hour  transcrip- 
tions, is  based  on  the  classic  Italian 
drama  Romanticism,  plot  of  which 
concerns  the  19th  century  libera- 
tion of  Italy  from  Teutonic  domi- 
nation, a  theme  with  special  signifi- 
cance for  present-day  Italy.  It  is 
entirely  produced  at  WOV  and  de- 
livered at  cost  to  the  OWI  which 
ships  the  recordings  abroad  for 
broadcasting  over  such  transmit- 
ters as  Radio  Palermo,  Radio 
Naples,  etc.  Upon  completion  of 
this  series,  other  programs,  both 
musical  and  dramatic,  will  be  pro- 
duced by  WOV,  the  station  reports. 


Bombing  Victim 

AIR  RAID  over  London  on  the 
night  of  Feb.  18  resulted  in  the 
death  of  a  teleprint  operator  in 
the  London  office  of  FCC's  Foreign 
Broadcast  Intelligence  Service.  A 
British  girl,  Gertrude  Elizabeth 
Bott,  was  the  victim.  Further  de- 
tails are  lacking.  Editor  in  charge, 
John  Mitchell,  of  Washington,  and 
his  staff  of  five  were  unharmed  the 
same  night  when  shrapnel  from  an 
anti-aircraft  gun  shattered  a 
window  in  the  office. 


A  DISCUSSION  of  fundamentals  of 
electron-optics  is  presented  in  Elec- 
tron-Optics (American  Photographic 
Publishing  Co.,  Boston,  $3),  by  Paul 
Hatschek,  translated  from  the  Ger- 
man by  Arthur  Palme.  It  provides  a 
conception  of  the  whole  field  without 
resort  to  mathematics. 


RETURNING  soldiers,  students,  and 
war  workers  will  find  helpful  infor- 
mation on  post-war  jobs  in  a  six-page 
folder  on  Occupations  in  Electronics, 
by  F.  H.  Kirkpatrick  of  Bethany  Col- 
lege and  John  E.  Crawford  [RCA 
Occupational  Index  Inc.,  New  York 
U.,  25  cents]. 


Mr.  Beal 


Progress  of  Video 
Explained  by  Beal 

RCA  VP  Tells  How  War 
Has  Advanced  Radio  Art 

WARTIME  electronic  research  in 
RCA  Laboratories  has  greatly 
sharpened  the  television  camera's 
eyesight  Ralph  R.  Beal,  assistant 
to  the  vice-president  in  charge  of 
RCA  Laboratories,  told  the  San 
Francisco  Engin- 
e  e  r  i  n  g  Council 
Feb.  24. 

Mr.  Beal  told 
the  council  that 
FM  offers  great 
promise  in  bring- 
ing new  realism 
and  tonal  quality 
into  sound  broad- 
casting. Stand- 
ards established 
for  the  transmis- 
tion  of  sound  by 
FM  stations  make  possible  the  true 
transmission  of  all  sounds  within 
the  frequency  range  of  the  human 
ear. 

Coasts  to  Be  Linked 

East  will  be  linked  with  West 
through  the  medium  of  the  televi- 
sion camera,  which  will  be  sensi- 
tive to  the  point  of  recording  the 
flight  of  a  bee,  he  said.  Post-war 
improvements  in  home  television, 
he  added,  and  the  conversion  of  the 
nation's  theaters  into  television 
outlets,  are  "one  of  the  brightest 
prospects  of  the  art."  Automatic, 
unattended  radio  relay  stations, 
spaced  at  intervals  will  enable  the 
people  across  the  country  to  witness 
presidential  inaugurals,  national 
political  conventions,  sports  class- 
ics and  the  like,  he  stated.  Further- 
more, he  informed  them  it  was 
within  reason  to  estimate  that  sev- 
eral hundred  television  stations 
can  be  placed  in  operation  within 
the  first  ten  years  following  the 
war,  and  that  television  receivers 
will  be  within  the  range  of  the 
average  pocketbook,  due  to  ingenu- 
ity in  design  and  production. 


Dr.  Barata  Honored 

DR.  JULIO  BARATA,  chief  con- 
sultant for  the  Brazilian  Section 
of  the  Office  of  the  Coordinator  of 
Inter-American  Affairs  who  was  to 
return  to  Brazil  last  Saturday,  was 
guest  of  honor  at  a  cocktail  party 
given  by  Mark  Woods,  Blue  Net- 
work president,  in  New  York  on 
Thursday.  Ramundo  Magalhaes, 
special  consultant  in  the  radio  di- 
vision of  the  CIAA  Brazilian  Sec- 
tion, who  was  also  a  guest,  ac- 
companied Dr.  Barata  on  his  trip. 
Other  guests  included  Dr.  Egydio 
da  Camara  Souza,  director  of  the 
Brazilian  Government  Trade  Bu- 
reau; William  Brown,  American 
representative  of  Byington  &  Co., 
radio  equipment  manufacturer  and 
representative  for  American  Busi- 
ness firms  in  Brazil;  Frank  C. 
Page,  vice-president,  and  Leonard 
Jacob  Jr.,  vice-president,  Interna- 
tional Telephone  &  Telegraph  Co., 
and  Stuart  Kerr,  representing  the 
Washington  office  of  the  CIAA. 
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A  GLIMPSE  OF  A  CITY  THAT'S  MAKING  SALES  HISTORY 

-KNOXVILLE,  TENNESSEE! 

This  tremendously  busy  city  is  in  the  very  center  of  a  most  important  and  fast  growing  market. 
A  recent  "Sales  Management"  forecast  for  February,  1944  placed  Knoxville  at  the  top  of  all 
southern  cities  in  retail  sales  and  services  increase  over  February,  1943. 

INDUSTRIAL  GROWTH 

The  industrial  growth  of  this  thriving  city  is  unbe- 
lievable! However,  it's  true!  Keep  your  "sales-eye" 
on  Knoxville! 

WBIR 


Sales  Messages 


over 


WBIR 


go  straight  to  the  heart 
of  this  great  concentrated 
market! 


WLAP  KFDA 


WCMI 


Lexington,  Ky.  Amarillo,  Texas  Ashland,  Ky. -Huntington,  W.  Va. 
Mutual  Network     Blue  and  Mutual    Mutual  Network 

All  Four  Stations  Owned  and  Operated  by 
Gilmore  N.  Nunn  and  J.  Lindsay  Nunn 


KNOXVILLE,  TENNESSEE 

"Home  of  T.V.A." 
John  G.  Ballard,  Mgr. 

Blue  Mutual 


B 
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Women  Directors  of  the  NAB  Initiate 
American  Home  Campaign  in  Neiv  York 


THERE'S  an  urgent  job  on  the 
home  front  for  radio,  it  was  empha- 
sized repeatedly  at  the  inaugura- 
tion ten  days  ago  of  "The  American 
Home"  campaign  of  the  Assn.  of 
Women  Directors  of  the  NAB. 
More  than  200  women  engaged  in 
broadcasting,  advertising  agency, 
civic  and  cultural  work,  gathered 
Feb.  19,  at  the  send-off  luncheon  at 
the  Hotel  Roosevelt  in  New  York  to 
plan  for  the  task  ahead — a  nation- 
wide project  to  channel  to  the 
American  public,  informational  and 
inspirational  messages  on  many 
phases  of  home  life,  through  the 
radio  programs  of  AWD  members, 
starting  in  March  and  continuing 
through  May.  Some  23  national 
organizations  in  such  fields  as  edu- 
cation, music,  religion  and  youth 


guidance,  will  supply  and  broad- 
cast material. 

Dorothy  Lewis,  NAB  coordinator 
of  listener  activity,  characterized 
the  drive  to  strengthen  the  Amer- 
ican home,  as  a  history-making 
event — as  an  example  of  a  trend 
in  broadcasting  away  from  activity 
on  debatable  or  controversial  mat- 
ters, towards  constructive,  editorial 
effort.  She  read  expressions  of  in- 
terest and  support  from  J.  Harold 
Ryan,  newly-elected  NAB  presi- 
dent, and  from  Wendell  Willkie, 
presidential  candidate  for  Repub- 
lican nomination.  Other  national 
figures  to  pledge  support  to  the 
project  included  Gov.  Earl  Warren, 
speaking  over  NBC  from  Califor- 
nia; and  Roy  Carlson,  author. 

The    American    home  is  "chal- 


lenged and  threatened  by  many 
conditions  bound  up  in  the  war 
effort,"  and  broadcasters  have  a 
tremendous  opportunity  to  counter- 
act them,  the  audience  was  told 
by  Katharine  Lenroot,  chief  of  the 
Children's  Bureau  of  the  U.  S.  De- 
partment of  Labor.  Juvenile  delin- 
quency, and  similar  trends,  are 
symptoms  of  the  fact  that  there 
was  no  firm  basis  of  community 
life  to  "take  up  the  slack"  when 
homes  began  to  disintegrate  with 
the  war,  she  said.  We  must  look 
forward  to  a  time  of  awareness  of 
child  and  youth  problems,  and  we 
will  have  to  make  American  lead- 
ers as  aware  as  we  are,  she  con- 
cluded. 

With  AWD  president  Ruth  Chil- 
ton presiding,  representatives  of 
a  number  of  other  cooperating 
groups  discussed  "American  Home" 
campaign  objectives  in  terms  of 
their  own  activities.  Mrs.  Guy  Gan- 


IN  ST.  LOUIS 


ON  THE 


NBC 

BASIC  NETWORK 


KSD  is  the  Station  in  St.  Louis  to  Put  Over  Your  Message 

It   is  225   Miles   from   St.   Louis   to  the   Nearest   Other   Basic   NBC  Station 


School  Session 

RADIO  section  of  the  Wartime  Re- 
gional Conference  of  the  American 
Assn.  of  School  Administrators 
meets  Feb.  29  in  Chicago.  A  display 
of  equipment,  both  FM  and  AM, 
exhibits  of  work  done  by  school 
children  after  hearing  radio  pro- 
grams, and  a  photograph  exhibit 
of  station  WBOE,  Board  of  Educa- 
tion station  at  Cleveland  are 
planned. 


nett,  president  of  the  National 
Federation  of  Music  Clubs,  paid 
tribute  to  radio's  role  in  bringing 
good  music  into  the  home,  and  to 
its  influence  on  family  standards 
of  good  taste.  She  told  of  the  Fed- 
eration's interest  in  performance 
of  music  in  the  home,  as  a  home- 
building  factor.  In  these  musical 
families  radio  has  a  ready-made 
listening  group — a  nucleus  of  mu- 
sic-conscious audience  which  wel- 
comes fine  music  on  the  air,  she 
said.  The  Parents  Magazine  con- 
test for  the  best  300-word  letter 
to  broadcasters  on  "What  I  am 
Doing  in  My  Home  to  Strengthen 
the  Promise  of  a  Happier  Post-War 
World,"  was  described  by  Clara  S. 
Littledale,  editor. 

Women  Directors 

Mildred  Bailey,  of  W  T  A  G 
Worcester,  AWD  secretary,  led  an 
informal  panel  discussion  in  the 
morning  on  mutual  problems  of 
women  program  directors.  The 
broadcaster's  responsibility  to- 
wards commercial  copy  on  her  pro- 
gram, was  discussed,  the  feeling 
being  that  it  was  important  to 
check  the  accuracy  of  the  claims 
in  order  to  retain  the  listener's 
confidence.  As  one  commentator 
put  it,  "Do  only  what  you  believe, 
or  you  won't  be  there  at  all!" 
Speaking  from  the  point  of  view 
of  an  agency  time  buyer,  Linnea 
Nelson,  of  J.  Walter  Thompson 
Co.,  said  "We  like  to  feel  listeners 
are  as  sure  of  you  as  we  are  when 
the  products  go  on  the  air." 

It  was  agreed  that  afternoon 
time  was  more  profitable  than  the 
morning  hours.  Women's  programs 
should  come  up  to  the  afternoon 
period  and  go  on  to  the  networks 
more  than  they  have,  it  was  said. 
A  burst  of  applause  followed  when 
Mary  Mason,  WRC  Washington, 
said  that  there  was  no  call  for  a 
conscious  effort  toward  "spiritual 
uplift"  or  preaching  in  women's 
programs.  Public  service  programs, 
such  as  parent-education  series, 
should  be  "built  to  sell,"  according 
to  Jane  Tiffany  Wagner,  of  NBC. 
All  of  the  women  questioned  on 
the  desirability  of  having  a  "ra- 
dio name"  in  addition  to  their  own, 
agreed  they  didn't  like  the  prac- 
tice. 


KBND  to  Mutual 

KBND  Bend,  Ore.,  owned  and  oper- 
ated by  the  Bend  Bulletin,  becomes 
an  affiliate  of  Don  Lee  Broadcast- 
ing System  effective  March  1, 
bringing  that  network's  total  to  35 
stations.  KBND  operates  on  1340 
kc,  with  25  watts. 


A  Distinguished  Broadcasting  Station 

RADIO   STATION  KSD 

Owned  and  Operated  by  the  St.  Louis  Post-Dispatch 

National  Representative 
FREE  and  PETERS.  Inc. 
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is  the  Result  of         ^  CHECK  these  6 

TWEHH  XEARS  OF  reajons  ^^qy^  js ,  ^  buy! 
MJDIENCE-BUILDIN6 


■  ' 

WOWLAND  is 

that  portion  of  Iowa,  Nebraska, 
So.  Dakota,  Kansas,  Minnesota 
and  Missouri— 333  counties  in 
all — served  by  WOW. 

WOWLAND  has  a  population  of 
nearly  5  million,  and  contains 
1,144,229  radio  families.  For 
complete  market  data  on 
WOWLAND,  including  new 
daytime  coverage  mail  map, 
write  to  Radio  Station  WOW, 
Inc.,  Omaha,  or  the  nearest 
office  of  John  Blair  &  Co. 


\fA  GOOD  MARKET: 


A  rich  farm  and  urban 
market  with  A  BILLION  DOLLARS  in  retail  sales 
last  year. 


V  INTENSIVE  COVERAGE 

(Proof  on  request). 


of  its  Service  Area. 


590  KILOCYCLES:  Because  of  this  excellent 
frequency,  and  5,000  watts  power,  WOW'S  %  milli- 
volt contour  is  established  approximately  200  miles 
from  Omaha  in  every  direction. 

NBC  AFFILIATION:  Basic  NBC  for  14  years. 
Now  offering  33  of  the  50  best  programs  on  the  air, 
every  week. 

LOCAL  IDENTITY:  Always  first  in  News,  Special 
Events,  local  programs  and  leadership  in  civic 
affairs.  WOW  has  never  been  merely  a  network 
relay  station. 

GOOD  MANAGEMENT:  John  j.  cmm,  jr.,  is 

now  President  and  General  Manager  of  Radio 
Station  WOW,  Inc. 


Also  Operating 

K0DY 

NORTH  PLATTE 

Giving  NBC  Service  to 

"The  Heart  of  the 
Buffalo  Bill  Country" 

IN  WESTERN 
NEBRASKA 


WOW 


JOHN   J.   GILLIN,   JR.,  PRESIDENT 
JOHN    BLAIR    &    CO.,  REPRESENTATIVE 


OMAHA 
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These  are  the 

MOST  IMPORTANT  TUNES 

on  the  Air 
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,  ..    -  -J  ■. 
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A  LOVELY  WAY  TO  SPEND  AN  EVENING 

Mitch  Ayres  and  Orch. 


BESAME  MUCHO 


The  Song  Spinners 
Jimmy  Dorse/  ano"  Orch. 
Phi'/  Hanna  with  Harry  Sosnik  Orch. 

Carmen  Cavallaro 


BY  THE  RIVER  OF  ROSES    Woody  Herman  and  Orch. 

Phil  Hanna  with  Harry  Sosnik  Orch. 

FOR  THE  FIRST  TIME  The  Song  Spinners 

Glen  Gray  and  Casa  Loma  Orch. 

Jerry  Wald  and  Orch. 
Carmen  Cavallaro 


HOLIDAY  FOR  STRINGS 


Dave  Rose  Orch. 
Ralph  Ginsburgh  and  Orch. 
Mitch  Ayres  and  Orch. 


I  COULDN'T  SLEEP  A  WINK  LAST  NIGHT 

Woody  Herman  and  Orch. 


I  WISH  I  COULD  HIDE  INSIDE  THIS  LETTER 

Lawrence  Welk  and  Orch. 


I'LL  BE  AROUND 
I'LL  GET  BY 


Johnny  Messner  and  Orch. 

Woody  Herman  and  Orch. 
Marie  Green  with  Al  and  Lee  Reiser 


I'VE  HAD  THIS  FEELING  BEFORE 

Johnny  Long  and  Orch. 


LITTLE  DID  I  KNOW 
MAIRZY  DOATS 
THE  MUSIC  STOPPED 
MY  FIRST  LOVE 
MY  HEART  TELLS  ME 


Johnny  Messner  and  Orch. 
Lawrence  Welk  and  Orch. 
Woody  Herman  and  Orch. 
Jimmy  Dorsey  and  Orch. 


Glen  Gray  and  Casa  Loma  Orch. 
Phil  Hanna  with  Harry  Sosnik  Orch. 


MY  IDEAL 


MY  SHINING  HOUR 


Jimmy  Dorsey  and  Orch. 
Carmen  Cavallaro 

The  Song  Spinners 
Glen  Gray  and  Casa  Loma  Orch. 


NO  LOVE  NO  NOTHIN' 


Johnny  Long  and  Orch. 
Carmen  Cavallaro 


OH  WHAT  A  BEAUTIFUL  MORNING 

The  Song  Spinners 
Carmen  Cavallaro 

SHOO  SHOO  BABY 

The  Andrew  Sisters  with  Vic  Schoen  and  Orch. 


SPEAK  LOW 


STAR  EYES 


Carmen  Cavallaro 
Woody  Herman  and  Orch. 

The  Song  Spinners 
Jimmy  Dorsey  and  Orch. 


WHEN  THEY  ASK  ABOUT  YOU 

Phil  Hanna  with  Harry  Sosnik  Orch. 

Jimmy  Dorsey  and  Orch. 


orld  Broadcasting  System,  inc 

A  SUBSIDIARY  OF  DECCA  RECORDS,  INC. 

711  FIFTH  AVENUE,  NEW  YORK 

NEW  YORK  •  HOLLYWOOD  •  SAN  FRANCISCO  *  WASHINGTO! 


VICTORY  gardners  in  Mary- 
land now  have  their  own  pro- 
gram on  WFBR  Baltimore. 
Known  as  the  Victory  Club  of 
the  Air,  program  started  Feb.  13 
and  will  be  heard  each  Sunday 
12:30-1  p.m.  Club  is  under  the  di- 
rection of  D.  Murray  Franklin,  edi- 
tor, lecturer  and  advisor  on  victory 
gardens.  Included  among  organiza- 
tions cooperating  with  the  program 
are  the  Maryland  State  Victory 
Garden  Commitee,  Baltimore  Civil- 
ian Mobilization  Committee,  State 
Extension  Service,  U.  of  Maryland, 
Maryland  State  Nurserymen's 
Assn.,  Federated  Garden  Clubs  of 
Maryland  and  National  Assn.  of 
Gardners.  Statewide  coordination 
of  victory  gardens  will  be  super- 
vised by  the  Maryland  State  Vic- 
tory Garden  Committee.  WFBR 
will  broadcast  developments  each 
week.  Step-by-step  garden  log  will 
also  be  presented  as  well  as  other 
information  and  advice  of  interest 
to  victory  gardeners.  Outstanding 
community  victory  gardens  will  re- 
ceive WFBR  "Award  of  Merit". 


f"*fy  PROGRAMS 


Leathernecks  Aired 

HISTORY  of  the  U.  S.  Marine 
Corps  is  dramatized  in  a  half-hour 
program,  prepared  by  the  British 
Broadcasting  Corp.,  New  York,  for 
British  listeners  as  part  of  a  tran- 
scribed series  on  Army,  Navy,  and 
Marine  life  in  this  country.  Pro- 
gram is  titled  They  Call  'em  Leath- 
ernecks. Similar  programs  on  Brit- 
ish life  are  prepared  in  Great  Brit- 
ain for  American  audiences. 


Teen- Aged  Talent 

WEEKLY  Crusader  Kids,  a  juve- 
nile  amateur  program,  aired  Satur- 
day mornings  over  WIOD  Miami, 
has  initiated  a  new  series,  the  sixth, 
offering  $175.00  in  prizes  over  a 
ten  week  period  to  teen-aged  talent. 


News  Features 

SKOURAS  Theatres  Corp.,  New 
York,  which  presents  the  Sunday 
public  service  series  This  Is  Our 
Cause  on  WINS  New  York,  on 
March  1  starts  an  additional  four- 
times  weekly  quarter-hour  series 
as  a  non-commercial  coperative 
project  with  WINS.  Title  is  You 
Judge  the  News — With  Foster  Wil- 
liams. First  three  broadcasts  each 
week  will  be  given  over  to  a  round- 
up of  newspaper  opinion  on  timely 
subjects,  and  includes  the  views  of 
the  "man  of  the  street".  Saturday 
program  will  be  a  radio  forum  on 
a  controversial  topic,  the  first  dis- 
cussion, March  4,  covering  the 
question  "What  to  do  With  Ger- 
many," with  Louis  Nizer,  author 
of  the  book  of  that  title,  partici- 
pating. 


Listening  figures  are  based  on  a  recent  survey  by  Commercial  Service  Company  of 
Bismarck.  A  cross-section  of  listeners  was  asked,  "What  is  your  favorite  daytime  station? 
.  .  .  favorite  nighttime  station?"  The  percentage  of  those  replying  in  favor  of  KFYR  proves 
that  KFYR  is  dominant  in  the  Northwest. 


Retail  sales  per  family  (1939) 
(National  Average — 1939:  S1.206) 

Airline  miles  from  Bismarck  - 


KFYR  59.8% 

Next  Station  34.3% 

KFYR  46.9% 

Next  Station  12.4% 
-    -    -    (est.)  $1,812 
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Jamestown 

KFYR  53.1% 

Next  Station  28.1% 

KFYR  56.2% 

Next  Station  28.4% 
$2,084 
104 


Ask  any  John  Blair  man  for  the  complete  KFYR  coverage  story 


SITTING  IN  THE  LAP  of  Sterling 
Drug  Co.  v-p  is  Lorna  Lynn  of  the 
cast  of  My  Best  Girls  sponsored  by 
the  company's  Cummer  Division  on 
the  Blue.  Agency  is  Young  &  Rubi- 
cam,  represented  at  the  right  by 
William  Chesley,  account  executive. 
My  Best  Girls  replaced  Battle  of 
the  Sexes  Feb.  9. 

*  *  * 

Corwin  Series 
RADIO  FARE  offered  on  Norman 
Corwin's  CBS  weekly  half -hour 
Series  starting  March  7  will  run 
the  gamut  of  program  formats,  in- 
cluding documentary  dramas,  ra- 
dio cantatas,  literary  rhapsodies, 
satires  and  monologues.  Produced, 
directed  and  for  the  most  part 
written  by  Mr.  Corwin,  who  has 
resumed  his  association  with  CBS 
after  a  leave  of  absence  to  do  film 
work  on  the  West  Coast,  the  series 
is  to  be  titled  Columbia  Presents 
Corwin.  Orson  Welles,  Robert 
Young,  and  other  star  entertainers 
are  among  the  guest  actors  to  be 
featured. 

*  *  * 

Be  a  Sleuth 

REWARDS  totaling  $1,000  per 
week  are  being  offered  WINX 
Washington  listeners  for  providing 
information  leading  to  the  arrest 
and  conviction  of  anyone  commit- 
ting a  serious  crime  in  the  District 
of  Columbia.  The  10-minute  pro- 
gram of  information  and  descrip- 
tion of  persons  wanted  by  the  po- 
lice, as  well  as  reports  on  stolen 
cars  and  other  items,  is  broadcast 
by  WINX  five  days  each  week  in 
the  mid-evening  period.  Official  ap- 
proval for  WINX  Crime  Clues  has 
been  obtained  from  the  Board  of 
Commissioners  and  the  Police  De- 
partment. 

*  *  * 

Entertainment  Service 
WMCA  New  York  has  replaced  its 
quarter  -hour  Civilian  Defense 
News  with  a  program  featuring 
news  of  entertainment  offered  the 
average  family  by  the  city's  mu- 
seums, zoos,  public  libraries  and 
sports  programs.  Included  are  in- 
terviews with  leaders  in  the  recre- 
ational field,  children  who  have 
creative  hobbies,  and  others. 

*  *  * 

WLAC  Quiz 
NEW  QUIZ  show,  Stump  the  Ca- 
det, is  now  being  presented  by 
WLAC  Nashville.  Cadets  are  se- 
lected from  a  nearby  Army  Air 
Center  to  participate  on  the  pro- 
gram. The  contestants  render  a 
sample  of  any  particular  talent 
they  may  possess,  as  well  as  an- 
swer questions,  the  winner  receiv- 
ing a  free  phone  call  home. 


K  FtJ  R  J3l6 TtLCCCc/c 

V  550  Kilocycle/-  N.  Dak.  -5ooo  Witts 
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Employment  Program 

"FIRST  to  set  the  trend  in  new 
employment  programs,"  says  KOY 
Phoenix  in  launching  its  series  of 
Can  You  'Help  a  Veteran?  pro- 
grams on  Tuesday  evenings.  Ar- 
ranged through  the  cooperation  of 
the  local  U.  S.  Employment  Ser- 
vice and  the  War  Manpower  Com- 
mission, war  veterans  are  inter- 
viewed on  the  program  and  their 
background  and  experience  pre- 
sented. One  of  four  men  heard  so 
far  on  the  program  was  placed  im- 
mediately. Phone  calls  succeeded  in 
finding  positions  for  two  others 
shortly  after  the  program  was  off 
the  air. 

*      *  # 

Rehearsal  on  Air 

PROGRAM  within  a  program, 
where  the  music  is  given  a  dress 
rehearsal  for  a  mythical  future 
program,  provides  the  theme  for 
a  new  series  of  Saturday  afternoon 
programs  scheduled  by  KYW  Phil- 
adelphia. Titled  Dress  Rehearsal, 
the  program  idea  is  to  make  listen- 
ers feel  they  are  sitting  in  on  the 
dress  rehearsal  of  a  radio  broad- 
cast. Joe  Derbyshire  of  KYW  is 
the  writer  and  producer.  Clarence 
Fuhrman's  studio  orchestra  sup- 
plies the  music.  Each  week  a  dif- 
ferent type  of  music  is  featured 
for  the  dress  rehearsal. 


Hotel  Series 

PROBLEMS  of  war-time  hotel  ser- 
vice and  their  solutions  will  be  the 
theme  of  Meet  Me  in  the  Lobby,  a 
dramatic  series  of  weekly  13  quar- 
ter-hour programs  made  available 
by  the  American  Hotel  Associa- 
tion to  members  on  local  stations 
throughout  the  country.  Prepared 
by  Young  &  Rubicam,  New  York, 
the  series  has  been  booked  from 
coast  to  coast  on  40  stations. 


Negro  Salute 

NEGRO  NEWSPAPER  Publish- 
ers Assn.,  Chicago,  has  cooperated 
with  NBC  in  arranging  a  program 
observing  "Negro  Newspaper 
Week",  Feb.  27-March  4.  The  net- 
work will  pay  tribute  to  the  con- 
tributions of  the  Negro  people  to 
the  war  effort  in  a  half -hour  pro- 
gram Feb.  26.  Prominent  Negro 
entertainers  and  war  heroes  will 
take  part. 

*  *  * 
Expose  Program 

BOGUS  SOLICITORS  and  other 
racketeers  are  being  exposed  over 
WCKY  Cincinnati  on  new  weekly 
program,  Investigate.  The  show 
presents  true  case  histories  of  rack- 
ets smashed  by  the  Cincinnati  Bet- 
ter Business  Bureau.  Victor  Ny- 
borg,  general  manager  of  the  BBB, 
conducts  the  program  heard  Tues- 
days 1:45  p.m. 

*  *  * 

Balloon  Bombs  Pay 

SERVICEMEN  and  women  collect 
cash  prizes  on  the  new  Evans  Fur 
Co.  quiz  program  Sky  Riders  heard 
4-4:30  p.m.,  Sundays  on  WGN  Chi- 
cago. Created  by  Reed  Myers, 
WGN  salesman,  program  originates 
at  Chicago  USO  Center  No.  1. 
Those  catching  prize  balloons, 
dropped  as  bombs,  are  rewarded. 
Agency  is  State  Adv.  Chicago. 


o  you  time  buyers 


kno 


w 


what  Californians  mean  by  ranchers? 
They're  the  same  as  farmers  /B>  except 
they've  more  money  to  spend.  In  reach 


of  KPO's  50,000 -watt  beam  A  is 


greater  farm  income        than  in  any 
entire  state  east  of  the  J^a*  Mississippi. 
In  fact,  here  are  7  of  the  \Q  fattest 
agricultural  lUHl  counties  in  the  U.  S. 

to  big  paychecks 


Add  farm  wealth 


in  Central  Pacific  Coast  cities 


and  you've  got  spending  power. 


The  only  50,000  watter  east  of  Moscow, 
west  of  Salt  Lake,  north  of  Los  Angeles 
and  south  of  Seattle,  KPO  really  reaches! 


SAN  FRANCISCO 


THIS  IS  THE  NATIONAL  BROADCASTING  COMPANY 

A  SERVICE  OF  THE  RADIO   CORPORATION  OF  AMERICA 


KWKW  Pasadena,  Cal.,  has  ap- 
pointed Cox  &  Tanz,  as  national  rep- 
resentatives. 
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Doc  (left)  and 
Zeke  (right)  beam 
as  their  announc- 
er, Lou  Black 
( center,  right) 
gets  a  new  ''top- 
per" from  KM  A 
program  director 
Terry   Moss    .    .  . 

BECAUSE 


CAPITOL'S  WHISPERING  CAMPAIGN 

Hushed  Plugs  on  Washington  Stations  Prove 
 Effective  Medium  for  Moving  Firm  


If 

^^^t  you,  too,  want  maximum 
results  from  the  Number  1  Farm 
Market,  write — right  now — about 
getting  your  schedule  set  up. 
If  you  haven't  got  your  copy  of 


"The  Complete  Mail  Study"  — 
which  took  a  solid  year  of  re- 
search— you'd  better  get  it  now, 
too.  Only  a  few  copies  are  left. 


KMA 


BLUE  NETWORK 


The  No.  1  Farm  Station  in  the  No.  1  Farm  Market 


152  COUNTIES  AROUND 
SHENANDOAH,  IOWA 


WASHINGTON  listeners  with 
jumpy  war  nerves  are  frequently 
startled  at  the  end  of  a  program 
to  hear  the  announcer  caution 
them:  "Don't  make  a  move  .... 
without  calling  Smith's." 

A  year  ago  this  week  Courtland 
D.  Ferguson,  of  the  agency  bear- 
ing his  name,  devised  the  now  fa- 
mous slogan  for  Smith's  Transfer 
&  Storage  Co.  which  has  become  a 
household  phrase  to  harried  Wash- 
ingtonians,  who  are  always  on  the 
move.  Two  years  ago,  Arthur  C. 
Smith,  president  of  Smith's  Trans- 
fer &  Storage  Co.,  placed  all  the 
firm's  advertising  in  newspapers 
and  car  ads,  until  a  radio  sales- 
man refused  to  give  up  in  his 
efforts  to  persuade  Mr.  Smith  to 
use  spot  announcements. 

Now  the  company  makes  a  day- 
to-day  check  on  how  new  business 


is  obtained.  Company  drivers  quiz 
householders  on  how  they  heard  of 
Smith's.  The  predominant  portion 
of  new  business  has  been  found 
to  be  directly  attributable  to  an- 
nouncements on  Washington  sta- 
tions. It  is  not  uncommon,  after  a 
year  on  the  air  with  four  or  five 
daily  spot  announcements,  for  the 
company  to  receive  telephone  in- 
quiries prefaced  by  the  remark, 
"I  want  to  make  a  move,  so  I'm 
calling  you." 

Although  the  announcements  are 
heard  locally,  the  slogan  has 
spread.  Wherever  Mr.  Smith  goes, 
he  is  confronted  by  someone  who 
has  heard  of  "Don't  make  a  move". 
On  the  West  Coast,  when  Mr. 
Smith  was  talking  with  his  friend, 
Edward  Arnold,  Washingtonian 
who  has  made  good  in  Hollywood, 
the  film  star  asked  if  he  "could 
make  a  move". 


FULL  PRODUCTION 
AFTER  WAR  SEEN 

WARTIME  production  of  over 
$200,000,000,000  annually,  double 
the  highest  pre-war  levels,  with  52,- 
000,000  civilians,  proves  the  possi- 
bility of  the  same  amount  of  civil- 
ian goods  by  the  57,000,000  who 
will  then  seek  employment,  work- 
ing at  a  40-hour  week  level,  Arno 
H.  Johnson,  director  of  media  and 
research  of  J.  Walter  Thompson 
Co.,  stated  in  a  talk  given  Feb. 
18  before  the  American  Marketing 
Assn. 

Demonstrating  that  the  revenue 
from  this  full-scale  production 
can,  in  addition  to  taxes  and  carry- 
ing charges  on  the  public  debt, 
provide  enough  purchasing  power 
to  enable  consumers  to  buy  the 
full  production,  he  declared  that 
such  an  economy  can  produce  an 
average  weekly  income  of  over  $50 
a  week,  in  contrast  to  the  pre- 
war average  of  about  $25,  doubling 
the  ability  to  consume. 

But,  he  stated,  "mass  education 
in  the  form  of  advertising,  pub- 
licity and  all  forms  of  competitive 
selling  will  be  an  essential  factor 
in  establishing  the  demand  for  the 
higher  standard  of  living  made 
possible  by  the  increased  produc- 
tive capacity.  It  is  only  through 
an  increased  consumer  demand — 
approximately  double  pre-war  liv- 
ing standards  for  the  mass  of  the 
population — that  the  nation  can 
provide  full  employment  for  this 
largely  increased  labor  force  when 
the  war  is  over  and  the  returning 
soldiers  must  be  provided  for." 


RCA  Booklet  Foresees 
Bright  Post- War  Period 

RCA  lists  some  of  its  new  prod- 
ucts and  services,  which  America's 
industrial  scientists  see  on  the 
post-war  horizon,  in  a  new  pro- 
motional booklet,  "Industrial  Sci- 
ence Looks  Ahead."  The  new  book- 
let covers  homes,  house  furnish- 
ings, farms,  food,  textiles,  and 
transportation,  as  well  as  radio, 
television,  and  electronics. 

David  S.  Sarnoff,  RCA  presi- 
dent, in  his  introduction  to  the 
32-page  booklet,  writes  in  part  as 
follows:  "I  am  aware  of  the  social 
implications  inherent  in  new  de- 
velopments such  as  are  here  in- 
dicated. Better  'gadgets'  in  them- 
selves cannot  make  better  lives. 
We  shall  have  a  better  world  only 
to  the  extent  that  our  social  think- 
ing and  social  progress  keep  pace 
with  the  advance  of  the  physical 
sciences." 


NBC  War  Telecasts 

WNBT,  NBC  video  station  in  New 
York,  last  Monday  telecast  the 
first  of  a  series  of  news  films  di- 
rect from  war  zones,  titled  "See 
the  War  as  It  Happens".  Programs, 
resulting  from  arrangements  made 
with  the  War  Dept.,  Signal  Corps 
and  Army  Air  Forces,  are  as- 
sembled by  NBC  from  film  subjects 
just  released  by  the  Government 
agencies.  WRBT  WRGB,  General 
Electric  television  station  in  Sche- 
nectady, retelecasts  these  programs 
by  direct  pickup  from  WNBT. 


Free  &  Peters,  n. 

Exdutive  National  Reprt 


Electronics  Future 

ADVANTAGES  of  electronics  in 
manufacturing  and  merchandising 
fields  are  too  numerous  to  be  ig- 
nored by  successful  sales  execu- 
tives in  competitive,  post-war  con- 
ditions, according  to  David  J. 
Finn,  sales  manager  of  industrial 
and  sound  departments,  RCA,  ad- 
dressing the  monthly  meeting  of 
the  Sales  Managers  Assn.  in  Phil- 
adelphia last  week. 


New  Corwin  Book 

NORMAN  CORWIN,  radio  play- 
wright, producer  and  director,  who 
has  returned  to  CBS,  will  publish 
an  anthology  of  his  radio  dramas 
March  6,  under  the  title  More  by 
Corwin,  Henry  Holt  &  Co.,  New 
York,  is  the  publisher,  and  the 
price  will  be  $3.00.  Mr.  Corwin's 
previous  collection  of  radio  plays 
Thirteen  by  Corwin,  was  released 
in  December,  1942. 


Page  30  •  February  28,  1944 


BROADCASTING  •  Broadcast  Advertising 


TENNESSEE 


HiWASSEE  DAM 


GEORGIA 


GUNTERSVILLE  DAM 


CHATTANOOGA,  "T"VA! 


Truly,  Chattanooga  has  been  termed  the  "heart 
of  the  TVA  empire".  Situated  virtually  astride 
the  vast  chain  of  dams  supplying  the  middle 
South  with  more  than  one-half  billion  dollars' 
worth  of  cheap  electric  power,  Chattanooga  has 
become  the  hub  of  a  great  new  industrial  area. 
Located  between  Chicamauga  Dam  and  Hale's 
Bar  Dam,  connected  directly  now  with  the  Ten- 
nessee river  by  a  navigable  ninth  channel,  Chat- 
tanooga overlooks  a  scenic  land  of  breath-taking 
beauty,  and  a  territory  to  which  power  and  trans- 


portation facilities  have  brought  new  and  sub- 
stantial income  to  additional  thousands. 

(In  WDOD'S  primary  coverage  area, 
there  are  thirteen  of  the  major  TVA 
developments  and  power  dams.) 

AND  IN  CHATTANOOGA,  T(IME) 
BUYERS  FIND  WDOD  SUITS  TO  A  "T" 


A  survey  made  by  a  disinterested 
company  in  Chattanooga  reveals 
that  of  all  national  business  placed 
in  Chattanooga.  76  9%  went  to 
WDOD  Station  B  received  183%, 
and  Station  C  received  4.8%.  Among 
time  buyers,  men  whose  business  it 
is  to  know  the  best  buy  for  their 
money,  WOOD  is  the  overwhelming 
choice 


WDOD 

76.9% 

STATION  B 

18.3% 

STATION  C 

4.8% 

.....     ,  -  - 

National  Representatives 
PAUL  H.  RAYMER  CO. 


WHERE  NATURE  AND   INDUSTRY   JOIN  HANDS 
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CBC  Staff  in  Europe 

CANADIAN  Broadcasting  Corp. 
Overseas  Unit  now  has  a  strength 
of  16  men,  including  a  director, 
John  Kannawin,  a  news  staff  of 
seven  headed  by  A.  E.  Powley, 
consisting  of  war  correspondents, 
Matthew  Halton,  Peter  Stursberg, 
Andrew  Cowan,  Marcel  Ouimet, 
Paul  Barrett  and  Benoit  Lafleur; 
two  program  men,  Gerry  Wilmot 
and  Paul  Dupuis;  six  engineers 
headed  by  Arthur  W.  Holmes,  with 
Paul  Johnson,  Alex  McDonald, 
Lloyd  Moore,  Harold  Wadsworth 
and  J.  L.  Beauregard  as  roving 
engineers.  The  CBC  Overseas  Unit 
is  now  in  Great  Britain  and  on  the 
Italian  battlefront,  and  is  prepared 
to  go  with  the  advance  troops  for 
the  continental  invasion. 


ADAPTING  program  idea  of  the 
weekly  OBS  Take  It  or  Leave  It,  a 
film  based  on  that  show  will  be  pro- 
duced by  20th  Century-Fox  Film 
Corp.  Marian  and  Jim  Jordan,  stars 
of  NBC  Filler  McGee  &  Molly,  are 
featured  in  the  RKO  film,  "Heavenly 
Days",  now  in  production. 


Hymes  Successor 
To  Spire  at  OWI 

Radio  Bureau  Deputy  Chief 

Quits    on    Doctor's  Advice 

AFTER  TWO  YEARS  in  Gov- 
ernment service,  William  M.  Spire 
has  resigned  as  deputy  chief  of 
the  OWI  Domestic  Radio  Bureau, 
it  was  announced  last  week  by 
Philip  H.  Cohen,  chief  of  the  Bu- 
reau. Mr.  Spire's  resignation  was 
prompted  by  ill  health  and  his  de- 
cision to  leave  the  Bureau  was 
made  at  the  advice  of  his  doctors, 
who  urged  him  to  take  a  much- 
needed  rest  before  resuming  radio 
work. 

Mr.  Spire  will  be  succeeded  by 
John  D.  Hymes  who  will  continue 
as  chief  of  the  Bureau's  station 
relations  division.  Government  liai- 
son functions  formerly  handled  by 
Mr.  Spire  will  be  taken  over  for 
the  time  being  by  Mr.  Cohen,  with 


Mr.  Hymes  Mr.  Spire 

the  assistance  of  the  two  program 
managers  of  the  Bureau,  Lee 
House  and  Mrs.  Marion  Sabatini. 

Praised  by  Heads 

Tribute  to  the  service  performed 
by  Mr.  Spire  was  made  by  various 
OWI  officials,  including  Elmer  Da- 
vis, OWI  director ;  David  Frederick, 
chief  of  the  Office  of  Program  Co- 
ordination; and  Mr.  Cohen. 

In  formally  accepting  his  resig- 
nation, Mr.  Cohen  stated:  'Certain- 
ly, all  of  us  recognize  that  no  man 
has  made  a  greater  contribution 
than  you  to  the  Government's  ra- 


is  greater  than  that  of 
all  other  stations,  heard 
in  Worcester,  combined 


C.  E.  HOOPER   Station  Listening  Index 
December,   1943  — January,  1944 

TIME 

WTAG 

STATION  B 

STATION  C 

STATION  D 

OTHERS 

MORNING  INDEX 

MON.  thru  FRI. 
8:00  -  12:00  A.  M. 

47.1 

9.2 

13.4 

26.4 

3.9 

AFTERNOON  INDEX 

MON.  thru  FRI. 
12:00  -  6:00  P.  M. 

52.8 

7.5 

19.6 

15.0 

5.1 

EVENING  INDEX 

SUN.  thru  SAT. 
6:00  -  10:00  P.  M. 

57.5 

7.6 

22.3 

11.5 

1.1 

Stronger  than  ever  —  WTAG  domi- 
nates the  Worcester  radio  audience 
even  more  than  before  —  the  key  to 
Central  New  England,  a  highly  com- 
pact, industrialized  market  of  major 


buying  power.  Average  the  figures 
above.  They  tell  how  important  it 
is  to  reach  this  market  from  the 
INSIDE  with  WTAG. 


PAUL    H.    RAYMER    CO.    Nation  a  I   Sales  Representatives 

WORCESTER 


ASSOCIATED    WITH    THE    WORCESTER    T  E  L  E  G  R  A  M  -  G  A  Z  E  T  T  E 


Beep  Peep 

DOMINION  BROADCAST- 
ING Co.,  Toronto,  has  ap- 
plied for  a  patent  on  a  one- 
line  "beep"  signal  recorded 
at  the  start  of  a  transcrip- 
tion, from  the  end  of  which 
the  operator  knows  that  two 
seconds  later  the  announce- 
ment or  transcription  proper 
starts.  The  "beep"  signal, 
which  does  not  go  on  the  air, 
will  save  the  use  of  ear- 
phones, the  backing  of  re- 
cordings, and  general  wear 
and  tear  on  records.  At  the 
end  of  the  "beep"  signal,  the 
operator  merely  turns  up  po- 
tentiometer and  the  tran- 
scription begins. 


dio  war  effort.  Were  it  not  for  the 
procedures  which  you  have  set  up, 
and  the  contacts  which  you  have 
established,  I  frankly  do  not  be- 
lieve this  operation  could  have  suc- 
ceeded in  the  way  that  it  has'. 

Mr.  Spire  entered  the  Govern- 
ment in  March  1942  when  he  joined 
the  old  Radio  Branch  of  the  Of- 
fice for  Emergency  Management. 
When  this  operation  was  taken 
over  by  OWI  in  June  of  the  same 
year  he  became  coordinator  of 
campaigns  for  the  Radio  Bureau, 
later  becoming  Chief  of  the  Allo- 
cations Division  and  then  taking 
over  the  post  of  Government  liaison 
which  involves  contact  with  all 
government  agencies  on  their  radio 
needs.  He  was  promoted  to  Deputy 
Chief  when  Mr.  Cohen  was  ap- 
pointed Chief  of  the  Bureau  last 
October. 

Previous  to  joining  OWI,  Mr. 
Spire  was  radio  director  for  Mc- 
Cann-Erickson,  New  York,  for  four 
years,  writing  and  directing  pro- 
grams for  Ford,  Gruen  watches, 
Esso  and  National  Biscuit  Co.  His 
previous  experience  included  three 
years  as  studio  manager  and  pro- 
gram director  for  WHOM  Jersey 
City,  N.  J.  He  is  33  years  of  age, 
married,  and  has  one  child. 

Was  Timebuyer 

The  new  Deputy  Chief  was  time- 
buyer  and  manager  of  station  rela- 
tions for  Foote,  Cone  &  Belding 
for  eight  years  before  joining  OWI 
about  eight  months  ago.  He  was 
on  the  original  radio  committee 
of  the  War  Advertising  Council 
and  was  a  leading  figure  in  draw- 
ing up  the  Network  Allocation 
Plan  by  which  OWI  channels  war 
messages  to  network  shows. 

Mr.  Hymes  was  president  at  one 
time  of  the  Radio  Executives  Club 
of  New  York.  He  is  a  graduate  of 
Haverford  College  (Pa.),  is  mar- 
ried and  has  two  children.  He  is 
35  years  of  age. 

As  Deputy  Chief,  Mr.  Hymes 
will  take  over  all  of  the  adminis- 
trative functions  previously  han- 
dled by  Mr.  Spire  and  will  work 
closely  with  the  various  allocation 
operations  of  the  Bureau,  in  addi- 
tion to  supervising  the  activities 
of  the  twelve  regional  offices  of 
the  station  relations  division. 
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WNEW  thought  its  listeners  might  like 
to  learn  Spanish,  if  it  was  pleasant  and 
painless. 


Dtcho 
y  hecho 


So,  every  Sunday  afternoon,  Merle  Pitt 
and  his  WNEW  orchestra  broadcast  a 
half  hour  of  good  Spanish  dance  music. 
In  between  the  rhumbas,  Raoul  Henry 
gives  the  lessons  .  . .  amusing,  unorthodox 
lessons  that  do  teach  Spanish, 

People  seem  to  like  the  idea.  We  offered 
to  send  listeners  weekly  lesson  sheets,  if 
they  would  write  in.  Dichoy  hecho.*  They're 
writing  to  the  tune  of  several  hundred 
per  program. 

Someone  at  the  office  of  the  Coordinator 
of  Inter- American  Affairs  wrote,  too. 
They  want  25  copies  every  week  so  that 
the  secretaries  can  learn  Spanish! 

Want  the  lessons?  Ask  us  for  them. 

*  Raoul  says  that  means,  "No  sooner  said  than  done.  " 

WNEW 

NEW  YORK 


REPRESENTED    BY   JOHN    BLAIR   &  COMPANY 
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Some  folks  likej 
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But 

in  the  "Memphis  market" 

*  WfAC! 


Not  only  most  folks,  but  most  time- 
buyers.  Last  year,  WMC  carried 
more  sponsored  time  than  ever  be- 
fore. 


NBC  network,  top  national  and 
local  shows  .  .  all  add  up  to  one  result 
.  .  undisputed  dominance  in  the  Mid- 
South  area  for  WMC. 


Treasury's  Spots 
Attract  Sponsors 

WIOD  Finds  Discs  Salable; 
Campaign  Nets  $1,683 

STATION  enterprise  in  obtaining 
sponsors  for  transcriptions  pre- 
pared by  the  Treasury  Dept.  for 
the  Fourth  War  Loan  drive  netted 
WIOD  Miami  $1,683,  according  to 
a  report  received  by  John  D. 
Hymes,  station  relations  chief  of 
the  OWI  Domestic  Radio  Bureau. 

John  M.  Outler,  OWI  regional 
consultant  for  Georgia,  Florida  and 
Alabama,  submitted  the  report  as 
illustrating  how  "a  different  ap- 
proach to  a  difficult  problem  can 
produce  staggering  results."  He 
stated  that  he  was  informed  that 
WIOD  "had  really  gone  to  town" 
in  the  sale  of  the  two  types  of  War 
Bond  transcriptions,  "Treasury 
Salute,"  a  15-minute  show,  and 
"Treasury  Song  for  Today,"  a  5- 
minute  program,  when  they  were 
given  permission. 

All  Types  of  Sponsors 

Mr.  Outler,  who  is  manager  of 
WSB  Atlanta,  pointed  out  that 
while  the  revenue  received  from  the 
sponsors  was  incidental,  it  guaran- 
teed delivery  of  89  programs  em- 
phasizing the  Fourth  Loan  drive. 

WIOD  sold  68  of  the  15-minute 
discs  and  21  of  the  5-minute  spots 
during  the  drive.  It  found  sponsors 
among  all  businesses,  principally 
automobile  dealers,  banks,  utilities, 
dairies,  and  stores.  The  bulk  of 
the  spots  were  sold  for  daytime  or 
late  night  periods. 


Radio  Taught  at  Wayne 

FACULTY  of  professionals  will 
conduct  classes  in  radio  at  Wayne 
U.  for  the  spring  term,  Dr.  Preston 
H.  Scott,  speech  department  chair- 
man, has  announced.  The  represen- 
tatives of  Detroit's  major  broad- 
casting units  include:  Lambert 
Beeuwkes,  WXYZ  manager  of  sales 
and  promotion;  William  K.  Clark, 
WWJ  script  writer;  Franklin  Mit- 
chell, WJR  program  director;  and 
Ernest  Ricca,  WWJ  production 
manager.  There  will  be  courses  in 
techniques  of  broadcasting,  script 
preparation,  radio  speech,  drama, 
production  and  direction. 


NBC  Script  Changes 

RICHARD  McDONAGH  has  been 
named  assistant  manager  of  the 
NBC  script  division.  Charles  New- 
ton replaces  Neal  Hopkins,  re- 
signed. Mr.  McDonagh  has  been 
with  NBC  since  1937.  He  replaces 
Erik  Barnouw,  now  supervisor  of 
the  education  department,  Armed 
Force_s  Radio  Services  of  the  Army 
Service  Forces. 


Script  Service 

RADIO  feature  service  for  women 
program  directors  has  been  an- 
nounced by  Diana  Ashley  and  Ruth 
Lundgren,  and  will  start  opera- 
tions March  1  with  headquarters 
at  55  Park  Ave.  in  New  York. 
Subscribers  receive  twice-weekly 
scripts  containing  news  slanted  to 
the  woman  listener. 


PROUD  MOMENT  in  the  military 
career  of  Capt.  Frank  W.  Ellis, 
formerly  of  the  WLW  Cincinnati 
merchandising  department,  was 
his  award  of  the  Distinguished 
Flying  Cross,  conferred  upon  him 
by  Brig.  Gen.  Edward  Timberlake, 
commanding  General  of  a  Libera- 
tor bomber  wing  in  England.  Capt. 
Ellis  was  cited  for  "extraordinary 
achievement"  on  a  bombing  mis- 
sion over  Germany.  Capt.  Ellis' 
wife  is  Anita  Ellis,  who  sings  on 
the  Charlie  McCarthy-Edgar  Ber- 
gen program.  The  two  met  while 
they  were  both  at  WLW. 


WCHS  BOND  STUNT 

Gabby  Street  Catches  Ball 
 From  Building  


SPORTSCASTING  from  the  stands 
hasn't  dimmed  the  eagle  eye  of  61- 
year-old  Gabby  Street,  former  star 
catcher  of  the  Washington  Senat- 
ors when  Walter  Johnson  was  at 
his  peak  as  a  hurler,  according  to 
Howard  Chernoff,  general  manager 
of  WCHS  Charleston,  W.  Va.,  and 
managing  director  of  the  West  Vir- 
ginia Network. 

Gabby  was  visiting  Sam  Molen, 
WCHS  sportscaster  (sponsored  at 
6:15  p.m.  daily  by  Frankenberger's 
Men's  Shop) ,  to  help  Sam  plug 
War  Bonds  on  the  air.  Then  came  a 
bright  idea.  Gabby  once  caught  a 
baseball  tossed  from  the  top  of 
Washington  Monument  by  Walter 
Johnson.  Could  he  still  catch? 

From  the  top  of  Charleston's 
tallest  structure,  the  350-foot  Kan- 
awha Valley  Bank  building,  Watt 
Powell,  owner  of  the  Charleston 
Senators  of  the  Mid-Atlantic 
League,  tossed  a  baseball  on 
Feb.  12.  Standing  in  the 
street  below,  the  Great  Gabby 
caught  it.  Sam  auctioned  the  ball 
for  $5,000  in  War  Bonds,  then  auc- 
tioned Gabby's  mitt.  On  the  air  the 
old-time  catcher,  now  a  baseball 
announcer,  described  the  sensation 
of  catching  a  ball  after  being  out 
of  the  game  several  years. 

"This  radio  stuff  is  duck-soup," 
commented  Gabby.  "On  the  diamond 
a  fellow  has  to  be  on  his  toes.  In 
radio  I  just  sit  and  watch  the 
game  and  tell  the  listeners  what's 
going  on." 


Press  School  Endowed 

ESTABLISHMENT  of  a  division 
of  research  in  the  U.  of  Minn. 
School  of  Journalism  and  accept- 
ance by  the  university  of  a  grant 
from  the  Minneapolis  Star  Journal 
&  Tribune  for  applied  research  in 
problems  of  the  press  has  been 
announced  by  the  Board  of  Re- 
gents. "The  Research  Division 
of  the  School  of  Journalism  is  es- 
tablished to  encourage  the  acqui- 
sition of  new  knowledge  of  the 
press  and  other  communication 
agencies,"  said  the  announcement. 


MEMPHIS 
TENN. 


★  5,000  WATTS  DAY  &  NIGHT 

★  NBC  NETWORK 

♦  OWNED  AND  OPERATED  BY  ; 
THE  COMMERCIAL  APPEAL 

*  REPRESENTED  NATIONALLY  BY 

THE  BRANHAM  COMPANY 

MEMBER  OF  SOUTH  CENTRAL 
QUALITY  NETWORK 
WMC— Memphis      WJDX— Jackson.  Miss. 
KARK—  Little  Rock      WSMB— New  Orleans 
KWKH  KTBS— Shreveport 
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"One  if  by  Land . . ."  "Ye  lantcrne 

sped  its  memorable  meffage  to  ye  few  Patriots 
waitynge  on  yc  far  bank  of  River  Charles  . 

Progreff  in  ye  Land  of  ye  Pilgrims  now  means  that  today, 
not  only  Charlestown,  but  hundreds  of  busy  New  England  communities  are 


simultaneously  reached,  message-wise,  over  one  microphone — through  the 

WBZ  &  WBZA  combination.  .  .  50,000  watts  stemming  out  from 
Boston  .  .  with  an  extra  1000  from  Springfield  .  .  bring  NBC  Star-studded 
programs  to  all  of  industrial,  and  most  of  rural,  New  England.  .  .  Certain 

times  are  available  for  your  sales-messages.  Act  now,  through  NBC  Spot 
Sales — New  York,  Chicago,  Hollywood. 


A  new  WBZ  &  WBZA 
Coverage  Map  happily 
furnished  on  request 


WESTINGHOUSE  RADIO  STATIONS  Inc 


WBZA 


BOSTON  —  SPRINGFIELD 


WOWO    •    WGL    •    WBZ    •     WBZA    •    KYW    •    KDKA     •     REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 


Where  Metropolis  Springs 
From  Golden  Wheat  Fields 


Ijoubtlessly  one  of  this  country's  most  vital  regions  is  that 
■*  of  the  "Heart  of  America."  Long  recognized  as  being  the 
foodbasket  of  the  nation,  it  took  a  war  to  fully  empha- 
size its  importance  in  the  manufacture  of  materiel  and  con- 
sumer goods.  Through  its  transportation  arteries  have  flowed 
the  needs  of  a  world  at  war.  Great  have  been  the  demands 
on  its  peoples — but  theirs  has  been  the  privilege  to  serve, 
for  how  true  is  the  statement  that  in  the  "Heart  of  America" 
can  be  found  everything  on  earth — except  ocean  and  desert. 


In  this  thriving  metropolis  population  is  up  over  60,000  since  the  1940  census.  with  an  effective  buying  income  per  capita  100%  above  that  of  1938.  Missouri 
Latest  rationing  figures  show  greater  Kansas  City's  population  as  over  700,000       leads  the  West  to  the  coast  in  non-agriculture  employment  per  1000  population. 


CROSSROADS 

One  of  the  country's  most  unusual  population  breakdowns  is  that 
found  in  the  "Heart  of  America" — the  crossroads  of  this  country — and 
thus  of  the  world.  Census  reports  uncovered  the  surprising  condition 
that  51%  of  the  population  is  urban  and  49%  rural.  Thus  within  one 
compact  area  are  located  the  two  important  phases  of  American  life  — 
each  with  its  own  peculiar  likes  and  requirements.  The  throb  of  metropol- 
itan hustle-bustle  mingles  with  the  tractor  roar  as  the  "Heart  of  America" 
puts  its  back  to  the  wheel  of  Victory,  doing  its  share  and  then  some. 


"More  trains  are  switched,  broken  up,  cut  in  and  cut 

out  in  the  Kansas  City  yards  than  anywhere  in  U.S.A." 


Within  a  few  minutes  of  metropolitan  Kansas  City  one  finds  spacious,  high-prod  action 
farms  such  as  this  of  KMBC  Service  Farms,  located  over  the  Missouri  line  in  Kansas. 


i 


I 


The  greatly  broadened  and  diversified  interests  of  today's  "Heart  of  America"  farms 
are  largely  responsible  for  the  cash  farm  income  increase  of  25%  in  the  past  year. 


Working  from  SUnUp  tO  SUndOWn  such  livestock  producers  as  Phil  Evans,  director  of 
KMBC  Service  Farms,  have  again  made  Kansas  City  this  country's  leading  cow  town. 


How  To  Make  Each 
Advertising  Dollar 
Do  the  Work  of  Two 


A  dollar  spent  in  advertising  on  KMBC  assures  a  "hear- 
ing" with  the  urban  thousands  in  the  "Heart  of  Amer- 
ica." Accredited  surveys  tell  the  story — giving  KMBC  a 
greater  audience  than  any  of  the  five  other  radio  stations. 


A  dollaT  spent  in  advertising  on  KMBC  pays  the  way, 
too,  into  the  homes  of  the  49%  potential  audience  that 
is  rural.  TheTe  is  no  secret  as  to  why  this  is  so — KMBC 
programming  is  patterned  with  this  population  peculiar- 
ity constantly  in  mind  every  hour  of  the  broadcasting  day. 


That  is  why  each  advertising  dollaT  spent  on  KMBC 
does  the  wotI<  of  two.  Radio's  finest  programs  —  fhose 
of  the  Columbia  network — exclusive  farm  features — fwo 
full-time  farm  authorities,  a  livestock  farm  operated  in 
service  to  rural  America,  and  the  exclusive  right  by  the 
Kansas  City  livestock  interests  to  broadcast  official  mar- 
ket reports  direct  from  America's  largest  livestock  build- 
ing— all  this  adds  up  to  radio's  best  buy  in  the  land 
"Where  Metropolis  Springs  From  Golden  Wheat  Fields." 


OF  KANSAS  CITY 

SINCE  1928  — CBS  BASIC  AFFILIATE  FOR  MISSOURI  AND  KANSAS 


By  Deed  &  Word 

POLITICALLY,  radio,  like  Andy  Gump,  wears 
no  man's  collar.  Individual  broadcasters,  as  free 
Americans  (except  perhaps  where  the  regu- 
latory authority  is  concerned),  have  their  own 
political  leanings  and  their  favored  candidates. 
But  politics  are  kept  apart  from  their  micro- 
phones. 

It  doesn't  take  clairvoyance,  however,  to  de- 
tect radio — freedom  of  radio — as  a  political  is- 
sue in  the  political  campaigning  just  ahead. 
Gov.  John  W.  Bricker  of  Ohio,  an  avowed  can- 
didate for  the  GOP  nomination,  a  few  days 
ago  sounded  the  call  for  legislative  checks  upon 
the  FCC  lest  it  stifle  freedom  of  radio.  Other 
Republican  spokesmen,  prospective  presidential 
timber  and  party  workers  alike,  have  picked 
up  the  theme. 

It  is  plain  that  Republicans  regard  the  con- 
stant bearing  down  on  radio's  freedom  (and 
that  of  the  press)  as  a  liability,  politically,  to 
the  party  in  power.  The  Democrats  have,  thus 
far,  made  no  issue  of  it,  or  even  any  defense  of 
the  policies  or  current  manifestations. 

Radio,  over  the  years  has  been  regaled 
with  a  super-abundance  of  lip  service  by  the 
"ins"  as  well  as  the  politically  ambitious. 
"Freedom  to  listen"  was  a  battle  cry  just  a 
few  weeks  ago  by  the  incumbent  forces,  but  it 
fell  upon  deaf  ears,  because  past  deeds  made 
such  talk  a  mockery. 

Radio,  as  an  art  and  medium,  doesn't  par- 
ticularly care  what  the  parties  call  themselves 
or  each  other.  It  is  interested  in  one  fundamen- 
tal thing — the  right  to  engage  in  free  competi- 
tion and  to  conduct  Radio  by  the  American 
Plan.  We  suspect  that  before  the  final  gong, 
both  parties  will  declare  themselves  four-square 
for  freedom  of  speech  and  of  the  press. 

What's  more  important,  however,  is  what 
they  intend  to  do  about  it. 


AFM— Pancake  Style 

THINGS  appear  to  be  relatively  quiescent 
these  days  in  the  Petrillo-Radio  front.  Reports 
trickling  from  the  closed  sessions  of  network 
representatives  with  the  AFM  locals  on  re- 
newals of  contracts  for  network  originations 
are  that  "progress"  is  being  made.  There  are 
the  union  demands  for  increased  pay  scales 
and  increased  quotas  of  musicians,  which 
probably  will  be  compromised.  There's  no  talk, 
these  days,  of  a  strike,  and  presumably  no 
dire  "or  else"  threats  from  Jimmy. 

Local  802  in  New  York,  it  appears,  wants 
"platter-turners"  to  be  AFM  members.  All 
802  asks  is  that  platter-turners  be  paid  $90  a 
week — as  they  are  in  Chicago.  In  St.  Louis, 
last  reports  were  that  they  get  $60  a  week. 
And  the  redoubtable  Jimmy  himself  has  said 
that  "a  child  could  do  the  job". 

A  year  ago,  when  Jimmy  testified  before 
the  Senate  Interstate  Commerce  subcommittee 
investigating  the  then  existing  full-scale  AFM 
recording  ban,  he  admitted  the  record-turner 
requirement  was  "not  sound".  He  confessed  he 


would  not  have  called  a  strike  if  the  Chicago 
stations  had  refused  his  demands.  The  sta- 
tions "okeyed"  the  demand,  he  declared,  be- 
cause the  Chicago  local  (of  which  he  also  is 
president)  was  "powerful".  Under  questioning 
by  Senator  Tobey  (R-N.H.)  he  said  he  had 
made  a  "mistake"  in  forcing  the  hiring  of 
union  platter-turners. 

Mr.  Petrillo's  New  York  union  now  makes 
the  same  demand.  We  presume  locals  in  Los 
Angeles,  in  negotiating  network  originating 
contracts,  will  follow  suit.  Other  locals,  of 
course,  can  be  expected  to  take  the  cue. 

Practically  all  stations  now  hire  fixed  quotas 
of  musicians  because  of  Petrillo  fiat,  and  the 
threat  of  strike.  Many  stations  never  use  their 
musicians,  who  in  most  instances  have  other 
jobs  anyway.  AFM  epitomizes  the  "made- 
work"  formula  at  its  worst. 

If  independent  stations  are  forced  to  hire 
union  record-turners  at  $90  or  $60  per  week, 
it  may  be  the  difference  in  many  cases,  be- 
tween profit  and  loss. 

But  what  we  would  like  to  know  now  is  how 
Mr.  Petrillo  can  reconcile  his  statement  to  the 
Senate  Committee  with  the  current  demands 
of  his  locals?  Maybe  the  subcommittee,  of 
which  Senator  Clark  (D-Idaho)  is  still  chair- 
man, will  make  the  inquiry. 


Unsound  Dollars 

MONEY  give-aways  attract  people.  Motion 
pictures  have  used  bank  night  variations  to 
build  audience.  Newspapers  have  given  away 
everything  from  model  homes  and  automo- 
biles to  carving  sets  in  prize-contests  depen- 
dent upon  paid  subscriptions.  Magazines  have 
sent  youngsters  scurrying  from  door  to  door 
selling  subscriptions  for  that  brand-new  rac- 
ing bike. 

Radio,  too,  has  had  its  flings.  The  latest  is 
the  money  give-away  variation  of  the  late  and 
none-too-lamented  "Pot  O'  Gold".  It  builds  au- 
dience, to  be  sure.  But  that  audience  is  arti- 
ficially stimulated.  And  that's  bad  radio. 

The  older  media  have  found  that  give- 
aways don't  pay.  In  normal  times,  the  movies 
soon  noticed  that  it  was  only  on  "bank  night" 
or  "country  store"  that  the  customers  flocked 
in.  The  public  expected  the  premium ;  the  movie 
feature  was  only  incidental.  Newspapers  and 
magazines,  by  and  large,  found  that  renewal 
of  prize-induced  subscriptions  was  more  than 
difficult. 

Many  stations,  to  meet  the  competition  of 
network  programs,  have  resorted  to  the  give- 
away, although  the  practice  is  far  from  re- 
stricted to  the  independent  group.  It  is  short- 
sighted policy,  however,  because  when  the  give- 
away goes  off,  the  audience  usually  takes  a 
nose-dive.  Besides,  such  features  soon  run 
their  course  and  die. 

There  are  many  examples  of  independent 
station  operation  of  a  highly  successful  char- 
acter. A  station  isn't  disposed  to  drop  a  money 
feature  unless  the  competition  drops  too. 
Smart  listeners  have  thrown  surveys  askew  by 
reporting  the  money  station  tuned  in  when  it 
isn't. 

Money-giveaways  may  be  legal — probably 
are — though  the  question  of  borderline  lottery 
has  been  raised.  Irrespective  of  legality,  any- 
thing that  doesn't  build  soundly  doesn't  belong 
on  the  air. 


IVOR  SHARP 

EFFICIENCY  is  the  keynote  in  the  life 
of  Ivor  Sharp.  When  he  is  called  upon 
to  untie  the  knots  from  Government 
red  tape  or  simplify  the  Bell  Telephone 
Co.  mileage  rates  or  perfect  the  organization 
of  KSL,  Ivor  Sharp  is  in  his  element. 

He  took  over  the  business  management  of 
KSL,  the  50,000  w  Salt  Lake  City  station  in 
November  1938,  working  with  Earl  J.  Glade 
in  directing  the  affairs  of  the  station.  When 
Mr.  Glade  assumed  office  as  Mayor  of  Salt 
Lake  on  Jan.  1  of  this  year,  Mr.  Sharp  suc- 
ceeded to  the  position  of  vice-president  and 
station  manager. 

The  Mormon  country  around  the  Great  Salt 
Lake  Desert  claims  him.  He  was  born  on  a 
small  farm  in  Vernon,  Utah  in  1893,  attended 
a  rural  Utah  school,  and  in  those  early  days 
absorbed  much  of  the  practical,  dcwn-to-earth 
philosophy  that  thrives  in  that  pioneering  sec- 
tion of  the  country.  Added  to  this  was  months 
of  intense  farm  work,  mining,  some  road  build- 
ing and  surveying. 

While  working  with  the  AT&T,  as  toll  rate 
engineer,  he  was  in  charge  of  inter-telephone 
rate  considerations  and  the  preparation  and 
distribution  of  rate  material  required  in  han- 
dling the  long  lines  traffic  of  the  Inter-Bell 
System  and  the  associate  telephone  services. 

The  multitude  of  rates  and  the  method  of 
determining  them  was  a  challenge  to  the  logi- 
cal mind  of  Ivor  Sharp.  He  spent  months  ex- 
perimenting for  simplified  method,  and  finally 
succeeded  in  devising  an  ingenious  means  of 
calculating  the  mileage  rates  between  inter- 
exchange  points,  that  has  won  wide  acclaim 
by  the  telephone  company. 

The  two  small  books  contain  mathematical 
tables  that  eliminate  the  necessity  of  keeping 
thousands  of  charts  and  maps  and  volumes  of 
calculated  rate  data.  They  are  the  result  of 
three  years  of  intense  study  and  calculation 
by  a  searching  mind  that  demands  and  cre- 
ates order  out  of  confusion. 

Mr.  Sharp  attended  high  school  in  Salt  Lake 
City  and  received  his  early  college  training 
at  the  Utah  State  College  in  Logan.  Several 
years  late,  he  attended  The  New  York  Gradu- 
ate School  of  Business,  where  he  got  his  Mas- 
ter of  Business  Administration. 

In  1917  he  enlisted  in  the  Army  and  from 
his  original  unit,  the  145th  Field  Hospital 
Regiment,  he  became  a  second  lieutenant  in 
the  Field  Artillery  and  an  instructor  for  re- 
placement troops  at  Camp  Taylor,  Ky.  At  the 
end  of  the  war,  he  returned  to  his  native  Utah. 

(Continued  on  page  W) 
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This  is  No.  V  in  a  series  of  stories  of  KOIN  PUBLIC  SERVICE 


Subjects  of  preceding  stories  were... 


1)  KOIN-presented  summer  series  of  City  Park  concerts. 

2)  "Wartime  Women" — award -winning  nightly  broad- 
cast of  women's  war  activities. 

3)  "Million  Dollar  Club" — the  big  weekly  half-hour,  year 
'round  War  Bond  promotion  program. 


4)  Special  educational  and  farm  service  activities. 

5)  Broadcast  coverage  of  special  events. 

6)  Public  relations  work  in  community  interest. 


ART 
KIRKHAM 

Vice-President  of  KOIN 

. . .  For  1 6  years  this  station's  perpetual  "ambassador 
of  goodwill"  and  the  Pacific  Northwest's  best  known 
and  best  loved  radio  personality. 

*         *  * 

Art's  contributions  to  community  service  commenced  with 
his  connection  with  KOIN  in  1928.  He  started  the  first  radio 
news  service  in  Portland — "Newspaper  of  the  Air" — now 
oldest  program  in  the  area  and  always  high  in  public  favor. 
On  it  Art  broadcast  over  1300  community  service  news 
items  in  1943.  Another  still  popular  program  which  he 
created  in  1932  is  "  'This  and  That'  with  Art  Kirkham." 
Throughout  the  years  his  civic  activities  in  addition  to  broad- 
casting have  been  many  and  varied,  such  as : 

1943 — President  of  "Presidents'  Council" —  composed  of  all  civic  and 
service  club  presidents. 
President  of  Kiwanis  Club. 

Member,  Board  of  Directors,  Oregon  Roadside  Council. 

Chairman,  "Know  Your  Portland"  committee  and  member 
"Tourist  and  Convention"  and  "Recreational  Resources" 
committees,  Portland  Chamber  of  Commerce. 

In  1941  and  1942  he  was  Chairman  of  the  "Members  Forum"  and 
member  Board  of  Directors,  Portland  Chamber  of  Commerce. 

In  1941  he  planned  and  created  for  the  Portland  Chamber  of  Com- 
merce a  map-folder  of  city  and  nearby  trips  which  visitors 
endorse  as  one  of  the  best  available  in  any  locality. 


•  Another  reason  for  the  dominant 
position  of  KOIN  in  its  community. 


Sept.  '43— Kirkham  confers  with  delegates  to  Northwest  Trade  Association  meeting 
— all  Chamber  of  Commerce  heads  in  their  communities.  From  left  to  right:  R.  E. 
Shauh,  Tacoma;  S.  S.  McKeen,  Vancouver,  B.C.;  Art  Kirkham;  J.  V.  Johnson,  Vic- 
toria, B.C.;  Harlan  Peyton,  Spokane,  Washington;  Foster  McGovern,  Seattle,  and 
David  Simpson,  Portland. 
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PORTLAND,  OREGON 

FREE  &  PETERS,  INC. 
National  Representatives 
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end  of  the  war,  he  returned  to  Utah. 

For  a  while  he  worked  with  the 
Secretary  of  State  in  Salt  Lake 
City.  But  desiring  wider  training 
and  experience,  he  journeyed  to 
the  Nation's  Capital  for  graduate 
work  at  George  Washington  U.  In 
Washington  he  secured  a  Civil 
Service  appointment  as  assistant 
investigator  of  the  U.  S.  Bureau 
of  Efficiency,  a  position  which  called 
for  the  fullest  use  of  Mr.  Sharp's 
abilities  as  a  red  tape  cutter.  He 
had  to  familiarize  himself  with 
governmental  departments  and 
their  functions — with  an  eye  for 
improvement  in  operations. 

This  work  set  a  pattern  for  the 
immediate  years  which  followed 
and  took  him  to  New  York  where 
he  became  special  investigator  for 
the  U.  S.  Internal  Revenue  Bureau. 

AT&T  offered  him  a  position  as 
forecaster  in  the  Long  Lines  Com- 
mercial Department  in  1922.  He 
accepted  the  pioneering  post,  which 
was  largely  statistical  and  required 
the  planning,  forecasting  and  esti- 
mating of  traffic  loads  for  the  tele- 
phone company. 

Back  to  the  West 

But  the  West  called  again,  and 
in  1925  he  returned  to  teach  in  the 
School  of  Business  at  the  U.  of 
Utah.  He  remained  there  until 
1930,  when  he  went  back  to  the 
telephone  company  as  toll  rate  en- 
gineer. It  was  in  this  position  that 
he  developed  the  Inter-Exchange 
Mileage  Rate  Guides.  Their  crea- 
tion is  a  real  contribution  to  sim- 
plification of  communication  rates. 

And  so  when  Ivor  Sharp  ac- 
cepted the  position  of  manager  of 
KSL,  he  brought  with  him  the  solid 
background  of  industry,  forecast- 
ing and  administration  that  form 
firm  foundations  for  an  efficient 
business.  His  policies  have  shown 
themselves  in  the  maintenance  of 
a  high  standard  of  broadcasting 
and  better  programming. 

Although  the  station  demands 
most  of  his  time,  Mr.  Sharp  likes 
to  go  off  into  the  Utah  hills  pros- 
pecting for  the  rich  ores  to  be 
found  there.  And,  true  to  form,  his 
mind  revels  in  developing  mathe- 
matical and  mechanical  gadgets. 

His  affiliations  include  member- 
ship in  the  Salt  Lake  Rotary  Club, 
Chamber  of  Commerce  and  the 
Church  of  Jesus  Christ  of  Latter 
Day  Saints. 

He  married  Marianne  Clark  in 
1927.  They  have  three  daughters: 
Luacine,  16;  Louise,  11;  and  An- 
netta,  9. 


Christens  'Musick' 

CLEO  MUSICK,  of  NBC's  guest 
relations  department  staff,  New 
York,  was  invited  recently  to  chris- 
ten a  Liberty  ship  in  Richmond, 
Calif.,  named  in  honor  of  her  hus- 
band, Capt.  Edwin  C.  Musick,  pion- 
eer aviator,  who  was  killed  in  an 
airplane  accident  in  Samoa  while 
investigating  new  routes  for  Pan- 
American  in  1938. 


NOTES 


JOHN  McPARTLIN,  formerly  sales- 
man for  the  Public  Service  Co.  of  Nor- 
thern Illinois,  and  the  General  Tire  & 
Rubber  Co.,  Chicago,  has  joined  the 
NBC  Central  Division  local  and  spot 
sales  department,  replacing  Philip  W. 
Steitz,  resigned.  Mr.  Steitz  has  joined 
the  Chicago  sales  staff  of  Mutual  net- 
work. At  one  time  he  was  in  the 
sales  department  of  WIND  Chicago. 

DR.  DIXON  RYAN  FOX,  president 
of  Union  College,  has  been  named 
chairman  of  the  advisory  council  of 
WGY  Schenectady.  The  council  is  in- 
terested in  public  service  programs 
for  that  area. 

SANFORD  SKINNER,  formerly 
with  WTRY  Troy,  N.  Y.,  has  joined 
WSAM  Saginaw,  Mich.,  as  commer- 
cial manager. 

EARL  C.  REINEKE,  president  of 
WDAY  Fargo,  N.  D.,  and  his  bride, 
the  former  Marie  Early,  were  feted 
at  a  special  supper-program  Feb.  20 
by  the  personel  of  WDAY. 

PHIL  LALONDE,  CKAC  Montreal, 
has  been  elected  president  of  the  Que- 
bec Association  of  Private  Radio  Sta- 
tions, wL^ch  includes  ull  privately- 
owned  French-Canadian  stations,  and 
is  affiliated  with  the  Canadian  As- 
sociation of  Broadcasters.  J.  N. 
Thivierge.  CHRC  Quebec,  was  elected 
vice-president ;  Marcel  Lefebvre, 
CHLP  Montreal,  secretary-treasurer ; 
Paul  LePage,  CKCV  Quebec,  and 
George  Bourassa,  CKCH  Hull,  were 
elected  directors. 

MICHAEL  SWEENEY,  formerly  on 
the  advertising  sales  staff  of  Wall 
Street  Journal,  has  been  appointed  to 
the  spot  sales  staff  of  the  Blue  Net- 
work in  New  York.  He  replaces  Robert 
Catherwood,  resigned. 

LEO  J.  FITZPATRICK,  vice-presi- 
dent and  general  manager  of  WJR 
Detroit,  has  been  elected  to  the  di- 
rectorate of  the  Detroit  Athletic  Club. 

MR.  &  MRS.  GLENN  SNYDER  an- 
nounce that  their  daughter,  Mary 
Marjorie.  will  be  married  to  Ned 
George  Maxwell,  U.  S.  Army,  on 
March  11  in  Evanston,  111.  Mr. 
Snyder  is  manager  of  WLS  Chicago. 

R.  V.  JENSEN  is  now  general  sales 
manager  of  KOAM  Pittsburg,  Kan. 
For  the  past  six  years  he  has  been 
commercial  manager  of  KTRI  Sioux 
City,  la. 

JACK  MAURER,  WHK  Cleveland 
salesman,  has  returned  to  the  studios, 
though  his  leg  which  was  fractured 
a  few  weeks  ago,  is  still  in  a  cast. 

PRANK  M.  RUSSELL,  vice-presi- 
dent of  NBC  Washington,  is  the 
father  of  a  girl. 

HARVEY  STRUTHERS  of  WCCO 
Minneapolis  sales  staff  is  the  father 
of  a  boy. 


Miss  Eddy  Heads  KGFF 

MAXINE  EDDY,  commercial  man- 
ager of  KGFF  Shawnee,  Okla., 
has  been  made  general  manager 
after  seven  years  with  the  station, 
replacing  Joseph  W.  Lee,  who  re- 
signed as  secretary-treasurer  and 
general  manager  effective  Feb.  15. 
Miss  Eddy  was  acting  manager 
when  Mr.  Lee  was  on  leave  of 
absence  in  the  Navy  during  the 
winter  of  1942-43.  Mr.  Lee  an- 
nounced he  is  no  longer  connected 
with  the  Oklahoma  Network,  presi- 
dency of  which  he  resigned  in  1942 
to  enter  the  Navy. 


GOOD  RESULTS  have  been  ob- 
tained from  use  of  the  Idea  Box  at 
WHO  Des  Moines,  with  prizes 
ranging  from  $3  to  $20  going  to 
employes  submitting  useful  sug- 
gestions. Joseph  0.  Maland,  vice- 
president  and  general  manager  of 
WHO,  points  with  pride  to  one  of 
the  suggestion  boxes. 


Case  Succeeds  Neuworth 
At  WBBM ;  Kilian  Named 

GEORGE  CASE,  former  WBBM 
Chicago  production  manager,  has 
been  appointed  assistant  program 
director,  replacing  0.  J.  Neuworth, 
who  has  resigned  to  devote  fulltime 
to  the  production  of  WBBM-CBS' 
The  Romance  of  'Helen  Trent.  Mr. 
Case  has  been  with  WBBM  for  the 
past  two  years,  joining  the  staff  as 
producer  and  then,  becoming  pro- 
duction manager  six  months  ago. 

Fred  Kilian,  for  the  past  ten 
months  WBBM  producer,  has  been 
named  production  manager  for  the 
station.  Prior  to  joining  WBBM, 
he  was  program  director  for  WIZE 
Springfield,  111. 


Grizzard  Resigns  WLAP 

TED  GRIZZARD,  with  WLAP 
Lexington,  Ky.  for  the  past  ten 
years,  has  resigned  as  manager 
of  the  station  and  is  replaced  by 
another  ten-year  veteran,  former 
commercial  manager  J.  E.  Willis, 
it  was  announced  last  week  by  J. 
Lindsay  Nunn,  owner  of  the  sta- 
tion. Mr.  Grizzard  is  moving  to 
California.  His  future  plans  have 
not  been  announced.  Mr.  Willis  will 
take  over  his  new  duties  March  1. 


Blue  Operations  Aired 

EXECUTIVES  of  the  Blue  net- 
work are  explaining  the  operations 
of  the  company  to  their  listeners 
through  Alma  Kitchell's  Meet  Your 
New  Neighbor  program  each  Fri- 
day. Fourth  talk  was  given  last 
Friday  by  Phil  Carlin,  vice-presi- 
dent in  charge  of  programs. 


Ogilvie  Test 

OGILVTE  SISTERS,  New  York 
(hair  preparations),  on  Feb.  12 
started  a  26-week  series  of  daily 
spot  announcements  on  WEVD 
New  York,  with  other  stations  to 
be  added  if  the  test  is  successful. 
Agency  is  Abbott  Kimball  Co., 
New  York. 


BEAUTY  SPOTS 


FEMININE  BEAUTY  is  the  theme  of  two 
transcribed  programs,  Here's  Looking  at 
You  and  Charm  Session,  prepared  by 
Harry  S.  Goodman,  New  York  production 
firm,  for  department  store  use.  Both  are 
five  minute  series  which  can  be  combined 
to  form  quarter-hour  programs.  John 
Robert  Powers,  model  authority,  _  and 
Jessica  Ogilvie,  hair  specialist,  are  inter- 
viewed on  Charm  Session,  while  Here's 
Looking  at  You  features  a  beauty  clinic, 
with  Richard  Willis  interviewing  women. 


WINK^ 

LOUISVILLE 

until 

WINN 

1jou*. 

BLUE  NETWORK 

STATION  Ut 

LOUISVILLE,  KY. 


D.  E.  "Plug"  Kendrick 

President  and  General  Manager  a 

G.  F.  "Red"  Bauer 

Sales  Manager 
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*  According  to  Sales  Management's  "Retail  Sales  and  Services  Estimates  for  March,  1944' 


Sales  Management's  "Estimate  for  March,  1944" 
gives  KNOXVILLE  an  increase  in  Retail  Sales  and 
Services  to  total  143.8%,  with  March,  1943  as 
base  of  100%.  Compare  this  increase  with  that 
of  Nashville,  Memphis,  Louisville,  New  Orleans, 
or  Atlanta!  KNOXVILLE  is  now  second,  in  in- 
crease, in  the  Nation's  leading  market  centers, 
surveyed  by  Sales  Management.  Sales  Manage- 
ment's "1943  Survey  of  Buying  Power"  showed 
that  WNOXVILLE,  the  booming  trade  area  cov- 
ered by  WNOX,  is  greater,  in  retail  sales,  than 
Nashville,  Memphis,  Louisville,  New  Orleans,  and 
Atlanta!  Take  advantage  of  this  growing,  money- 
ed market!  Sell  WNOXVILLE,  through  WNOX! 


wnox 

V^LISTGnERS 


COVERAGE 
POWER 
MARKET 


10,000  WATTS  ML  $90  KC. 


KNOXVILLE  TENNESSEE 


WNOX    IS    UNDER    THE    SAME    SOUND    MANAGEMENT    POLICY    AS    WCPO  -  CINCINNATI,     OHIO;      AND     WMPS  -  MEMPHIS,  TENNESSEE. 
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BEHIND 


CHARLES  CUMMINS,  former  news 
editor  of  KOB  Albuquerque,  N.  M., 
and  more  recently  with  KEEW 
Brownsville.  Tex.,  has  joined  WNOX 
Knoxville,  Tenn.,  as  announcer.  Other 
new  announcers  on  WNOX  are  Don 
Gray,  formerly  of  WCAO  Baltimore 
and  WIS  Columbia,  S.  C,  and  Jerry 
Soesbee,  formerly  with  WWNC  Ashe- 
ville,  N.  C. 

BARBARA  RAMSELL,  former  writ- 
er at  WSYR  Syracuse,  has  joined  the 
continuity  staff  of  WLW-WSAI  Cin- 
cinnati. Frank  Heibeck  has  joined 
WLW-WSAI  as  an  announcer  after 
two  years  as  program  director  of 
WLOK  Lima,  O. 

ALMEADA  LEMING,  new  to  radio, 
has  joined  the  staff  of  WNOX  Knox- 
ville, Tenn.,  as  continuity  writer. 


BERT  WILSON,  sportscaster  who 
traveled  with  the  Chicago  Bears,  pro- 
fessional football  team,  for  WIND 
Chicago  broadcasts  last  year,  will  do 
all  at-home  and  out-of-town  baseball 
games  of  the  Chicago  Cubs  for  the 
1944  season,  aired  exclusively  over 
WJJD.  WIND  Chicago  exclusive 
coverage  of  Chicago  White  Sox  at- 
home  and  out-of-town  games,  will  be 
Walt  Lochman. 

CPL.  WALTER  KANER,  formerly 
director  of  publicity  ,md  special  fea- 
tures of  WLIB  Brooklyn,  has  been 
transferred  to  the  387th  Infantry  Regi- 
ment at  Fort  Leonard  Wood,  Mo., 
and  assigned  to  the  Special  Service 
Section  to  handle  public  relations  and 
entertainment. 

PVT.  CARL  J.  HALL,  formerly  a 
member  of  the  announcing  staff  of 
WAAC  Fort  Meyers,  Fla.,  is  now 
assigned  to  radio  work  in  Special 
Services,  Amarillo  Field,  Tex. 
BUD  MITCHELL,  WJR  Detroit  di- 
rector of  operations,  is  now  teaching 
an  evening  class  in  radio  speech  at 
Wayne  U.,  Detroit.  Dick  Frederick, 
formerly  of  the  Michigan  OWI  staff, 
has  been  added  to  the  WJR  public- 
ity staff. 


KOMO-KJR  Appointments 

FRED  DELANO  now  heads  the 
newsroom  of  KOMO-KJR  Seattle 
replacing  Dick  Keplinger,  who  has 
entered  the  Army.  Bill  Moshier  has 
taken  on  additional  duties  as  direc- 
tor of  special  events.  He  will  be 
assisted  by  John  J.  Jordan,  an- 
nouncer and  newsman.  New  pub- 
licity director  for  the  stations  is 
Carolyn  Ashbaugh. 


LT.  NED  BURMAN.  second  combat 
correspondent  on  Guadalcanal,  follow- 
ing Lt.  James  Hurlbut,  has  been  com- 
missioned 2nd  lieutenant  in  the 
U.S.M.C.,  assigned  to  Marine  Corps 
Headquarters,  Washington.  Before 
joining  the  service,  Lt.  Burman  was  a 
news  commentator  of  KQW  San  Jose, 
Cal. 

NINA  ANTHONY,  news  editor  of 
CJOR  Vancouver,  was  recently  ap- 
pointed to  the  Vancouver  Parent 
Teachers'  Federation. 

BILL  STEWART,  producer  of 
CKWX  Vancouver,  has  married  Betty 
Levir. 


LOOK  TO  THE  FUTURE 


Today  the  successful  business  firms  of  to- 
morrow are  looking  to  the  future.  And  the 
eyes  of  many  are  focused  on  the  south  — 
down  in  KWKH-land  from  which  comes  one- 
fifth  of  the  nation's  oil  production.  Oil  is 
doing  a  big  job  today  .  .  .  is  destined  to  do 
an  even  bigger  job  in  the  world  of  tomorrow. 

KWKH-land  offers  opportunities 
for  you  to  sell  now  .  .  .  build 
sales  for  the  future. 


Write  for  your  free  copy  of  KWKH 
net  circulations  day  and  night  maps. 


CBS 
50,000  WATTS 


REPRESENTED  BY 

THEBRANHAMCO. 


A      SHREVEPORT      TIMES  STATION 

SHREVEPORT.  LOUISIANA 


PAUL  WANN  has  joined  the  WCCO 
Minneapolis,  announcing  staff.  Mr. 
Wann  was  formerly  an  announcer  of 
WDOD  Chattanooga. 

DENNIS  REAGAN,  formerly  of 
WSOY  Decatur,  111.,  has  joined  the 
announcing  staff  of  WFDF  Flint, 
Mich. 

MIKE  DUNN,  sports  announcer  at 
WFDF  Flint  Mich.,  has  announced 
his  engagement  to  Jean  Marie  Dicker- 
son  of  Newton,  Iowa. 

BILL  MARLOWE,  former  news- 
caster of  WMC  Memphis  has  joined 
WJNO  West  Palm  Beach.  Fla.,  re- 
placing Lee  Taylor,  who  leaves  for  the 
service. 

HARRINGTON  CRISSLEY  and 
Ruth  Stone,  of  the  program  production 
staff  of  WGFM  Schenectady,  N.  Y. 
were  married  Feb.  19. 

THOMAS  HUDSON  McKEE,  has 
established  a  syndicated  program  serv- 
ice, Sterling  Radio  Programs,  with 
headquarters  in  Denver.  He  was  for- 
mer assistant  news  editor  of  KFEL 
Denver. 

DON  LEWIS,  announcer  at  WWL 
New  Orleans,  is  the  father  of  a  girl. 

CONNIE  ROSNER,  formerly  of 
Harry  Feigenbaum  Agency,  Phila- 
delphia, has  joined  the  staff  of  WPEN 
Philadelphia  as  continuity  director. 
She  succeeds  Robert  Bloomfield,  who 
leaves  to  join  the  Army. 

MARION  BASEL,  announcer  of 
WIP  Philadelphia,  has  left  to  join 
the  staff  of  WITH  Baltimore,  Md.  He 
is  succeeded  by  Jeff  Scott,  new  to 
radio. 

KEN  WHEELER,  day  supervisor  for 
WNAC  Boston,  is  to  be  inducted  into 
the  armed  services. 

THEODORE  HAHN  Jr.  has  been 
named  music  director  of  WCKY  Cin- 
cinnati. Prior  to  coming  to  WCKY 
he  was  assistant  to  the  National  Di- 
rector of  Music. 

JACK  BRICKHOUSE,  a  member  of 
the  WGN  Chicago  announcing  staff 
before  joining  the  Armed  Forces,  re- 
turned to  WGN  last  week  following 
release  from  military  service. 

JACK  HORNER,  director  of  news 
and  sports  for  KILO  Grand  Forks, 
N.  D.,  was  recently  awarded  the 
Junior  Chamber  of  Commerce  service 
key  as  the  outstanding  citizen  of 
Grand  Forks  for  1943.  He  was  cited 
for  his  work  in  forming  the  city 
Recreation  Council. 

MARIAN  GERVAIS,  is  now  pub- 
licity director  of  KIRO  Seattle,  hav- 
ing replaced  Marjorie  de  Garmo  who 
has  taken  over  writing  and  production. 

EVELYN  McCUTCHEON.  NBC 
Hollywood  writer,  has  resigned  that 
post  to  become  civilian  writer  for 
Army  radio  programs  at  Hill  Field, 
Ogden,  Utah. 

JOE  PARKER  and  Alberto  Rondo  of 
Hollywood  radio  division,  Office  of  the 
Coordinator  of  Inter- American  Affairs, 
have  been  inducted  into  the  Army. 

MARX  HARTMANN,  Hollywood  an- 
nouncer on  the  weekly  Mutual  pro- 
gram, Adventures  of  Sherlock  Holmes, 
has  joined  the  Navy. 

JOHN  C.  ROBB,  supervisor  of  New 
York  originating  Blue  news  broad- 
casts, has  been  appointed  Hollywood 
manager  of  the  news  and  special  fea- 
tures department. 

TOM  WHEELER,  farm  director  for 
WOWO-WGL  Fort  Wayne,  Ind.,  was 
recently  appointed  to  the  agricultural 
committee  of  the  Fort  Wayne  Cham- 
ber of  Commerce. 

DOUG  BRUCE,  announcer  of  CJOR 
Vancouver,  has  joined  the  Royal  Ca- 
nadian Air  Force. 

JOE  MIDMORE,  former  CKWX 
Vancouver  announcer  now  in  the 
Royal  Canadian  Air  Force,  recently 
became  engaged  to  CKWX  continuity 
editor  Isabel  Frost. 
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and  how  do  you  make  THIS  sound? 


MUSIC: 

THEME*  , 


UP  FULL,  THEN  HOLD  UNDER 


ANNOUNCER: 

Your  problem  is  to  move  goods  .  .  . 
SOUND: 

(One  at  a  time,  in  succession,  at  announcer's  pauses)  NAILING 
SHIPPING  BOXES  .  .  .  STEAM  LOCOMOTIVE  .  .  .  DELIVERY 
TRUCK  .  .  .  CARTONS  BEING  PLACED  ON  RETAIL  SHELVES 

ANNOUNCER: 

. . .  not  just  out  of  your  plant . .  .  and  across  the  country  .  . . 
and  to  the  retailers  . . .  and  onto  their  shelves  .  . .  but  also  . . 

SOUND: 

CARTONS  BEING  MOVED  OFF  RETAILERS'  SHELVES 
ANNOUNCER: 

.  .  .  into  consumer  hands.  That  is,  you  must  create  and 
activate  consumer  demand.  In  New  England's  rich, 
compact  market,  you  can  do  that  most  effectively  through 
NERN,  which  is  seven  dominant  stations  whose  combined 
primary  coverage  areas  include  96.6%  of  New  England's 
radio  homes  .  .  .  but  whose  Class  "A"  quarter-hour  price 
is  only  $600.  By  using  NERN,  you  can  make  merchandise 
take  that  last  move  quickly  —  to  a  people  whose  effective 
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per  capita  buying  income  (Sales  Management  figures) 
is  22.9%  above  the  national  average. 

SOUND: 

NEW  ENGLAND  WOMEN  SPENDING  MONEY 
MUSIC: 

THEME*  ...  UP  FULL  AND  REPEAT 

♦THEME:  "More  Results  for  Advertisers  on  NERN,  the  Network." 


NERN  STATIONS 

WBZ*  Boston,  Mass. 

WCSH  Portland,  Maine 

WJAR  Providence,  R.  I. 

WLBZ  Bangor,  Maine 

WTIC*  Hartford,  Conn. 

WFEA  Manchester,  N.  H. 

WRDO  Augusta,  Maine. 

*  The  only  50,000-tf  att  stations  in  New  England. 

Nationally  represented  by 

WEED  &  COMPANY 
New  York,  Boston,  Chicago,  Detroit,  San  Francisco, 
Hollywood 
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HAROLD  LAKE,  transcription  li- 
brarian of  WJR  Detroit,  and  Emma 
Kamienski,  newsroom  secretary,  were 
married  recently. 

OTTIS  HENLEY  replaces  John 
Brinn,  resigned,  as  news  announcer  of 
WCBI  Columbus,  Miss.  He  was  for- 
merly a  member  of  the  announcing 
staff  of  WJRD  Tuscaloosa,  Ala. 

"WES  JONES  is  a  new  member  of 
the  KOIL  Omaha  announcing  staff. 
He  was  formerly  with  WOW 
Omaha. 


JOE  COOK,  formerly  with  WEBC 
Duluth,  is  now  on  the  announcing 
staff  of  KDAL  Duluth.  Russell  Ire- 
land, formerly  with  KDB  Santa  Bar- 
bara, Cal.,  is  also  a  new  member  of 
the  KDAL  staff. 

REID  KILPATRICK,  freelance  pro- 
ducer, has  joined  NBC  Hollywood  pro- 
duction department.  He  replaces  Frank 
Pittman  who  has  joined  the  Holly- 
wood staff  of  Needham,  Louis  &  Bror- 
by  as  production  aide  to  Cecil  Under- 
wood, manager. 


Lt.  M.  F.  Ritchie 

LT. MAXWELL  FRASER 
RITCHIE,  43,  public  relations  of- 
ficer at  Canadian  military  head- 
quarters, London,  England,  died 
suddenly  Feb.  17  a  few  hours  af- 
ter being  admitted  to  the  hospital. 
Born  in  Toronto,  he  had  been 
overseas  since  September  1941.  He 
is  a  brother  of  Wells  Ritchie,  as- 
sistant supervisor  of  press  and  in- 
formation service  of  the  Canadian 
Broadcasting  Corp.,  Toronto.  Un- 
der the  firm  name  of  Central 
News  Bureau,  the  Ritchie  brothers, 
for  a  number  of  years  before  the 
war  were  Canadian  representatives 
of  Transradio  Press. 


GENE  NOBLES  has  been  added  to 
the  announcing  staff  at  WLAC  Nash- 
ville. He  was  a  former  staff  announcer 
at  WALA  Mobile. 

MILTON  FORD,  Harry  Morgan  and 
Wayne  Davis  are  new  additions  to 
the  announcing  staff  at  WBIR  Knox- 
ville.  Mr.  Davis  was  formerly  with 
WBBB  Burlington,  N.  C. 

W.  J.  DUNLOP,  Canadian  Broadcast- 
ing Corp.,  Toronto,  commercial  rep- 
resentative, recently  became  the  father 
of  a  boy. 

SID  CHAPMAN,  secretary-treasurer 
of  Northern  Broadcasting  &  Publish- 
ing Co.,  Timmins,  Ont.,  has  been 
elected  1944  president  of  the  Timmins 
Kinsmen  Club. 

STEVE  BRANDENBURG,  new  to 
radio,  has  joined  the  production  staff 
of  CFCH  North  Bay  Ont. 

FRANK  LINDSAY  has  joined  the 
announcing  staff  of  CJKL  Kirkland 
Lake,  Ont. 

DOUGLAS  B.  LUSTY  has  been  ap- 
pointed producer  of  educational  broad- 
casts for  the  Maritime  region  by  the 
Canadian  Broadcasting  Corp.  He  for- 
merly was  on  the  announcing  staff  of 
CBC  Toronto. 

LEOPOLD  HOULE,  director  of  the 
French  division,  CBC  Press  and  In- 
formation service,  recently  received 
the  degree  of  Doctor  of  Philosophy  at 
St.  Joseph  University,  Memramcock, 
N.  B. 

WILLIAM  BALDWIN,  special  fea- 
tures director  of  Blue,  San  Francisco, 
and  Clark  Sanders  of  KGO  San  Fran- 
cisco engineering  department,  cur- 
rently are  on  a  special  mission  with 
the  Navy. 

GORDON  MILLS,  with  honorable 
discharge  from  the  Army,  has  joined 
KGFJ  Los  Angeles  as  announcer.  He 
succeeds  Lou  Place  who  has  joined 
KFAC. 

PAUL  COATES,  formerly  director  of 
publicity  of  WTMJ  Milwaukee,  and 
its  FM  station  WMFM,  has  joined 
the  Carter  Hotel  chain  as  press  repre- 
sentative for  two  New  York  hotels. 

DICK  JOHNSON,  formerly  of 
KWLM  Willmar,  Minn.,  Paul  Santee 
of  WDGY  Minneapolis  and  Gene  Letts, 
new  to  radio,  have  joined  KYSM 
Mankato,  Minn.,  as  announcers. 

ELEANOR  KILGALLEN,  who  has 
been  associated  with  her  brother's  firm, 
Richard  Kollmar  productions,  in  the 
casting  department,  has  joined  CBS 
as  casting  director. 

JANE  ELSAS,  of  the  Blue  script  de- 
partment, and  Lt.  Ebb  Ford,  U.S.A. 
now  stationed  at  Fort  Jay,  N.  Y.,  will 
be  married  on  April  9.  Miss  Elsas  will 
resign  her  position  at  the  Blue. 

ALLEN  DE  CASTRO,  commercial 
program  manager  of  Mutual  and  head 
of  the  Latin  American  department, 
has  been  placed  in  charge  of  all  co- 
operative programs  at  Mutual. 


SIX-FOOT-FIVE  John  A.  Barclay, 
newcomer  to  the  WGN  Chicago, 
production  department,  gets  the 
WGN  low-down  from  veteran  pro- 
ducer Eddie  Kahn,  five-foot-three 
director  of  The  Crime  Files  of 
Flamond  and  others.  Radio  produc- 
tion is  Barclay's  latest  venture  in 
a  25-year  career  as  singer  and 
actor  in  this  country  and  abroad. 
He  is  heard  regularly  on  WGN- 
Mutual  shows,  including  The  Chi- 
cago Theater  of  the  Air,  First 
Nighter,  The  Human  Adventure, 
and  is  narrator  on  The  Chicago 
Theater  of  the  Air  Symphony  Hour. 


Art  Contest  Conducted 
For  Students  by  WOR 

THE  broadcasting  medium  as  an 
art  subject  is  the  theme  of  a  con- 
test WOR  New  York  is  conduct- 
ing among  art  students  in  five  New 
York  City  art  schools.  Students 
have  been  taken  on  a  tour  of  WOR 
studios  to  collect  picture  material 
on  all  phases  of  broadcasting  op- 
erations. For  the  final  judging 
March  3  a  total  of  13  paintings 
have  been  selected  from  the  en- 
tries. 

Paintings  will  be  on  public,  view 
at  the  Advertising  Club  of  New 
York  for  two  weeks,  starting 
March  7.  A  private  show  for  the 
press  will  be  held  the  preceding 
afternoon.  The  entries  represent  a 
variety  of  techniques  ranging  from 
impressionistic  and  surrealistic  to 
factual  interpretations  of  rehear- 
sals, engineering  operations,  and 
other  aspects  of  radio  station  ac- 
tivity. Judges  are  Hilda  Loveman, 
art  critic  of  Newsweek;  Henry  Mc- 
Bride,  art  critic  of  the  New  York 
Sun,  and  Joe  Creamer,  station  pro- 
motion director.  The  winners  will 
receive  War  Bonds  as  prizes. 


MORTON  WISHENGRAD,  script- 
writer for  NBC's  University  of  the  Air, 
will  conduct  Columbia  U.  classes  in 
radio  writing,  and  Neal  Hopkins, 
formerly  of  NBC's  production  staff 
and  script  division,  will  instruct  a 
radio  production  class.  Classes  were 
formerly  instructed  by  Erik  Barnouw, 
now  on  a  special  mission  for  the  War 
Dept. 

JERRY  MARSHALL,  WNEW  New 
York  announcer,  and  Geraldine 
Schwarz,  cashier  at  CBS,  have  an- 
nounced their  engagement. 


W  here's  Everydne 
j    Gc>\nc} . . .  ? 

Its  SEVEN  Ocloek,Man Jime  For 

FULTON  LEWIS,  Jr. 

THE  MAN  WHO  MADE  7  P.  M.  (EWT) 
A  NATIONAL  LISTENING  HABIT 


Fulton  Lewis  has  been  sit- 
ting on  the  seven  o'clock 
spot  for  over  6  years. 
Hundreds  of  sponsors  (yes, 
hundreds!)  and  millions  of 
listeners  swear  by  the  au- 
thentic reporting  of  Lewis. 
He's  everywhere  .  .  .  dig- 
ging up  facts,  watching 
the  news  happen.  Fulton 
Lewis,  Jr.,  is  America's 
most  listened-to  News  Re- 
porter .  .  .  and  most 
respected. 

Sell  him  at  your  one  time 
quarter  hour  rate  per  week. 
Call,  wire  or  write  WM.  B. 
DOLPH,  Washington,  D.C. 


ORIGINATING  FROM  WOL  WASHINGTON,  D.  C. 

Affiliated  with  the  MUTUAL  BROADCASTING  SYSTEM 
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NOW  YOU  CAN  REACH  AMERICA'S  MOST  ACTIVE  NEW  MARKET 


THINGS  are  really  happening  in  Alaska.  Much  of  the 
amazing  development  is  a  military  secret.  You'll  have 
to  wait  until  we  win  the  war  to  hear  about  it.  *  It  is  no 
secret,  however,  that  the  population  of  Alaska  is  many  times 
as  large  as  it  was  three  years  ago  and  will  be  larger  after  the 
war.  it  With  the  completion  of  the  Alaska  Highway  which 
brings  Alaska  within  a  few  days  drive  from  any  part  of  con- 
tinental United  States,  the  Territory  has  suddenly  become  a 
rich  new  market  which  progressive  advertisers  are  losing  no 
time  to  capture.  The  ground  work  laid  today  will  determine 
the  new  buying  habits  of  Alaskans  for  the  next  generation. 
*  New  airports,  new  airlines,  a  projected  railroad,  new  ship 
service,  will  make  Alaska  the  fastest  growing  spot  on  the 
American  continent.  *  Alaskan  men  and  women  buy  nearly 
four  times  as  much  merchandise  per  capita  as  your  neighbors 
in  the  States.  Wages  are  high  and  money  is  plentiful.  Nowhere 
in  the  world  do  folks  depend  so  completely  upon  their  radio 
stations  for  news  and  entertainment.  And  they  show  their 
appreciation  by  buying  the  advertisers'  merchandise.  *  A  test 
campaign  will  convince  you.  The  cost  is  low,  the  results  truly 
startling.  Wire  or  write  for  availabilities. 


//  you  have  any  questions  regarding  Alaska,  don't  hesitate  to 
write  me.  We  have  eight  men  in  our  Seattle  office  who  know 
the  Territory  thoroughly.  Between  us,  we  can  dig  up  the 
information  you  request,  whether  it  pertains  to  radio,  bear 
hunting,  steamship  schedules,  the  weather,  salmon  fishing 
or  gold  mining,  it  By  the  way,  I  have  a  few  hundred  addi- 
tional copies  of  the  Annual  Pictorial  Edition  of  Alaska  Life, 
which  I  publish.  It's  just  off  the  press  and,  I  believe,  gives  a 
rather  complete  analysis  of  Alaska  in  1943.  If  you'd  like  a 
copy  just  send  me  your  request  on  your  company  stationery. 


5000  Watts  J«»e0U 

KTKN 

,000  Watts  Ketchikan 


-  loosed  through  coop 
Re'      with  U.S.  Army: 


BlMG  CROSBY 
RED  SKEUTOH 
FRED  ALLEH 

HAM?  ">>*B 
F*DWCH 

BURNS  AND  AUEH 
HOUR  OF  CHARM 

SPOTLIGHT  BANDS 
KAY  KYSER 

FIBBER  McGEE 
uit  PARADE 


AHDRE  KOSTEUANETZ 
SA*rAY  KAYE 
FA*»LY  HOUR 
pAUU  V-HlTErAAN 
TOMMY  DORS** 
FITCH  BAND^OON 
CHARLIE  MCCARTHY 
CONTENTED  HOUR 
AXV/EUU  HOUSE 
SHOV/ 


YANK'S  SWING 
SESSION 

DUFFY'S  TAVERN 

d\nah  shore 

BOB  CROSBY 


EDWIN  A.  KRAFT 

ALASKA  RADIO  HEADQUARTERS 

708  AMERICAN  BUILDING  SEATTLE  4,  WASHINGTON 
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H.  C.  VOGEL.  formerly  vice-president 
of  Reincke,  Ellis,  Younggreeii  &  Finn 
and  prior  to  that  with  the  network 
sales  department  of  NBC.  has  been 
named  account  executive  for  the  Chi- 
cago office  of  Kenyon  &  Eckhardt. 

JAMES  GREGORY,  formerly  ad- 
vertising manager  of  the  Barber- 
Greene  Co.,  Chicago,  and  prior  to  that 
with  Cramer-Krasselt  Co..  Milwau- 
kee, has  ;:oined  the  Russell  T.  Gray 
Co.,  Chicago,  as  account  executive. 

ANTON  KAMP,  former  art  director 
of  O.  S.  Tyson  &  Co.,  New  York,  has 
been  named  art  director  of  Benton  & 
Bowles,  New  York. 

FRANK  G.  GREENE,  formerly  on 
the  general  business  staff  of  the  Wall 
Street  Journal,  and  on  a  New  Jeresy 
paper,  has  been  named  account  execu- 
tive of  N.  W.  Ayer  &  Son,  New  York. 

ROWLAND  LAUGHLIN,  advertis- 
ing and  sales  promotion  manager  of 
Hammond  Instrument  Co.,  Chicago, 
recently  ioined  the  executive  staff  of 
Howard  H.  Monk  &  Associates,  Rock- 
ford,  111.  W.  E.  Christopher,  formerly 
associated  with  the  production  depart- 
ment of  Blackett-Sample-Hummert, 
has  been  named  production  manager 
of  Monk  agency. 

OSWALD  ADVERTISING,  Phila- 
delphia, has  changed  its  name  to 
Ecoff  &  James,  Inc.,  continuing  at 
present  quarters  in  the  Insurance  Co. 
of  North  America  Bldg. 

JEAN  LEGAULT,  uiana-er  of  North- 
ern Quebec  Broadcasting  System, 
Rouyn,  Que.,  has  been  elected  first 
vice-president  of  the  Quebec  Junior 
Chamber  of  Commerce. 


Reed  Back  at  J-W-T 

DR.  VERGIL  D.  REED,  assistant 
director  of  the  statistics  division, 
and  chief  of  general  statistics  staff, 
bureau  of  planning  and  statistics, 
WPB,  has  resigned  to  join  J.  Walter 
Thompson  Co.,  New  York,  as  as- 
sociate director  of  research  in 
charge  of  market  research,  it  was 
announced  by  WPB  last  week.  Dr. 
Reed  entered  Government  service 
in  1935  as  chief  of  the  retail  and 
wholesale  trade  division,  Bureau  of 
Census.  He  was  assistant  director 
of  the  Census  Bureau  from  June, 
1936  to  March,  1942,  when  he 
joined  the  WPB  in  the  post  he  now 
leaves. 


HERMAN  LAND,  a  former  announc- 
er with  WBIR  Knoxville,  has  joined 
the  radio  department  of  Kircher,  Lytic, 
Helton  &  Collett,  Dayton. 

IVAN  H.  DENTON,  McConnell  East- 
man &  Co.,  Vancouver,  and  H. 
S.  Watson,  A.  McKim  Ltd.,  Vancou- 
ver, have  been  elected  members  of  the 
executive  of  Advertising  and  Sales 
Bureau  of  the  Vancouver  Board  of 
Trade. 

R.  EMMETT  ATKINSON,  former- 
ly commercial  manager  of  KWKW 
Pasadena,  has  established  his  own  ad- 
vertising agency  at  117  E.  Colorado 
Blvd.  Telephone  is  Ryan  1-6586. 

L.  J.  NELSON,  space  buyer  of  Wade 
Adv.,  has  returned  to  Chicago  follow- 
ing Pacific  Coast  conferences  with 
Robert  E.  Dwyer.  Los  Angeles  mana- 
ger. 

PAUL  H.  RAYMER  Co.,  station  rep- 
resentatives, has  moved  its  Southern 
California  offices  to  new  and  larger 
quarters  at  707  S.  Hill  St..  Los  An- 
geles. Telephone  is  Vandike  1901. 
J.  Leslie  Fox  is  manager. 


DON  JOHNSTONE  has  left  Schenley 
Distillers  Corp.,  New  York,  where  he 
was  director  of  field  market  research, 
to  join  Benton  &  Bowles,  New  York, 
as  assistant  director  of  research.  Mr. 
Johnstone  was  director  of  research  at 
Sherman  K.  Ellis  &  Co.,  New  York, 
before  joining  Schenley. 

PETER  LYMAN,  former  announcer 
of  KDAL  Duluth,  is  now  director  in 
charge  of  radio  production  for  J. 
Walter  Thompson  Co.,  Chicago. 

STUART  STEVENS  has  been  ap- 
pointed production  manager  of  Hugo 
Scheibner  Advertising,  Los  Angeles. 
He  was  formerly  sales  production 
manager  of  Dazey  Churn  &  Mfg.  Co., 
St.  Louis. 

ELDRIDGE  D.  HEDGES,  formerly 
on  the  art  staff  of  J.  Walter  Thompson 
Co.,  New  York,  has  been  named  art 
director  of  Erwin,  Wasey  &  Co.,  New 
York,  specializing  in  the  field  of  elec- 
tronics. 

ERIC  STRUTT,  copy  writer  of  Hix- 
son-O'Donnell  Adv.,  ±jOs  Angeles,  has 
been  commissioned  a  lieutenant  (j.g. ) 
in  the  Navy. 

CULBRETH  SUDLER  Co.,  Los  An- 
geles agency,  has  moved  to  412  W. 
Sixth  St.  Telephone  is  Trinity  0709. 

PAUL  SECON,  formerly  on  the  staff 
of  Variety,  has  joined  the  research 
staff  of  Richard  Stark  &  Co.,  New 
York.  He  will  make  a  study  of  tele- 
vision and  organize  a  video  unit  for 
the  firm. 

AUSTIN  BYRNE,  former  account 
executive  for  William  Esty,  Inc.,  New 
York,  has  been  inducted  into  the  army. 

CHARLES  CHAPLIN,  writer-pro- 
ducer, recently  associated  with  Armed 
Forces  Radio  Service  in  a  civilian 
capacity,  is  in  charge  of  radio  produc- 
tion for  Hillman-Shane-Breyer,  Los 
Angeles  agency. 


Arthur  H.  Kudner 
Dies  of  Pneumonia 

ARTHUR  H.  KUDNER,  leading 
advertising  executive  and  head  of 
his  own  advertising  agency,  Ar- 
thur Kudner  Inc.,  New  York,  died 
of  pneumonia  Feb.  18  in  Los  An- 
geles at  the  age  of  53.  His  wife, 
Magdelin  Thayer  Kudner,  who  had 
accompanied  him  on  an  extended 
business  trip,  was  with  him  at  the 
time. 

Born  in  Lapeer,  Mich.,  Dec.  7, 
1890,  Mr.  Kudner  started  as  a  re- 
porter on  his  father's  paper  there, 
and  after  a  brief  career  as  a  con- 
cert singer  returned  to  journalism 
with  the  Detroit  Free  Press  and 
the  New  York  World.  He  entered 
advertising  in  1915  as  a  copy  writ- 
er of  Cheltenham  Advertising 
Agency.  A  year  later  he  joined 
Erwin,  Wasey  &  Co.,  becoming 
chief  copy  writer  in  1919  and  serv- 
ing as  president  from  1929  until 
1935,  when  he  left  to  establish  his 
own  agency. 

Received  Award 

Author  of  several  early  tire  ad- 
vertisements which  are  considered 
classics,  Mr.  Kudner  in  1917  cre- 
ated advertisements  for  the  Red 
Cross  and  Liberty  Loan  drives 
which  are  still  recalled  and  quoted. 
In  1929  he  received  the  Harvard 
Award  for  having  prepared  the 
best  advertisement  of  the  year. 

During  his  association  with  Er- 
win, Wasey,  Mr.  Kudner  was  active 
in  developing  a  number  of  out- 
standing radio  programs  in  the  ear- 
ly days  of  commercial  broadcast- 
ing, including  the  Morton  Downey 
and  Evangeline  Adams  programs. 
Last  fall  he  personally  induced 
Quention  Reynolds  to  go  on  the 
air  as  narrator  of  war  stories  on 
NBC's  Salute  to  Youth  series  for 
Goodyear  Tire  &  Rubber  Co.  and 
he  was  instrumental  in  bringing 
about  General  Motors'  sponsorship 
of  the  Sunday  afternon  broadcasts 
of  the  NBC  Symphony  Orchestra, 
under  such  noted  conductors  as 
Toscannini  and  Stokowski. 

In  addition  to  the  General  Mo- 
tors symphonic  series,  current  ra- 
dio programs  placed  by  the  agen- 
cy also  include  the  Goodyear  The 
Star  and  the  Story  on  CBS  and 
Gay  90' s  Revue,  also  on  CBS, 
sponsored  by  U.  S.  Tobacco  Co. 

Arthur  Kudner  Inc.  will  continue 
its  agency  operations  under  the 
direction  of  the  corporation's  six 
vice-presidents,  who  had  been  as- 
sociated with  Mr.  Kudner  for  pe- 
riods ranging  from  14  to  more 
than  20  years  and  who  are  all 
stock-holders  in  the  organization. 
These  are:  J.  H.  S.  Ellis,  executive 
vice-president,  Edward  J.  Owens, 
Samuel  D.  Fuson,  Charles  F.  Gan- 
non, Robert  D.  Stewart,  Hayward 
Anderson. 

In  addition  to  his  widow,  Mr. 
Kudner  is  survived  by  a  son,  Ar- 
thur, 9,  a  daughter,  Karyl,  7,  his 
mother,  Mrs.  H.  C.  Kudner  of  La- 
peer, Mich.,  and  two  brothers,  Dr. 
Don  Kudner  of  Jackson,  Mich., 
and  Schuyler  Kudner  of  New 
York. 


THE   PACKAGE   IS  YOURS 


IN  ROANOKE! 


When  you  "buy"  any  radio  market, 
you're  usually  thinking  in  terms  of 
the  whole  radio  audience.  But  in 
most  markets  you  have  to  ad- 
mit that  10%,  25%  or  even 
80%  of  your  audience  is  listening 
to  some  other  station. 
But  not  in  the  Roanoke  market! 
WDBJ  is  the  only  station  that 
gives  satisfactory  listening  service 
throughout  the  Roanoke-Southwest 
Virginia  Area — an  area  containing 
23.9%  of  Virginia's  radio  homes! 
That's  why  a  good  many  advertis- 
ers prefer  WDBJ  to  "larger"  (but 
more  competitive)  stations  in  other 
cities.  Ask  Free  &  Peters  for  all  the 
dope! 


CBS    •    5000  WATTS    •    960  KC 

Owned  and  Operated  by  the 
TIMES-WORLD  CORPORATION 


FREE  &  PETERS,  Inc.,  Natl.  Representatives 
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History  of  Communications  Number  Four  of  a  Series, 


SMOKE  SIGNAL  COMMUNICATIONS 


While  the  puffs  of  our  early  American  smoke  Signals  were  not  as  compli- 
cated as  the  Morse  Code,  this  type  of  communication  was  a  speedy  and 
effective  means  of  communication  at  that  time  and  could  be  seen  for 
scores  of  miles  on  a  clear  day.  Used  for  transmitting  their  battle  mes- " 
sages,  smoke  signals  in  the  days  of  the  early  American  meant  a  progres- 
sive means  of  communication. 

Restricted  by  climatic  conditions  this  type  of  communication  was  lim- 
ited in  its  use.  Universal  microphones  in  the  part  they  play  in  modern 
electronic  voice  communication  must  withstand  the  climates  of  the  Arc- 
tic and  the  Tropics  all  in  a  day's  work.  Built  to  accomplish  a  specific 
job,  Universal  Microphones  are  "getting  the  message  through"  on  every 
Allied  front. 

Model  T-45,  illustrated  at  left,  is  the  new  Lip  Micro- 
phone being  manufactured  by  Universal  for  the  17.  S. 
Army  Signal  Corps.  Shortly,  these  microphones  will  be 
available  to  priority  users  through  local  Radio  Jobbers. 

UNIVERSAL  MICROPHONE  COMPANY 

INGLEWOOD,  CALIFORNIA 


FOREIGN  DIVISION:  301  CLAY  STREET,  SAN  FRANCISCO  11,  CALIFORNIA      CANADIAN  DIVISION:  560  KING  STREET  WEST,  TORONTO  1,  ONTARIO,  CANADA. 


1,000  WATTS  by  NIGHT 
550  K.  C. 

Buffalo's  Most 
Powerful 
ransmitfer 
Plant 


Charles  F.  Michaels 

CHARLES  F.  MICHAELS,  74, 
chairman  of  the  board  of  McKesson 
&  Bobbins,  died  Feb.  20  in  a  San 
Francisco  hospital.  A  native  of 
San  Francisco,  he  was  president 
of  the  Langley-Michaels  Co.,  whole- 
sale drug  company,  when  it  was 
absorbed  by  McKesson  &  Robbins 
in  1929,  at  which  time  he  was 
named  regional  vice-president.  He 
became  executive  vice-president, 
then  president,  and  in  1941,  fol- 
lowing the  reorganization  of  Mc- 
Kesson &  Robbins,  he  was  elected 
chairman  of  the  board.  In  1927 
Mr.  Michaels  was  president  of  the 
National  Wholesale  Druggists 
Assn. 


WOR's  22d 

WOR  New  York,  last  week 
celebrated  its  22d  anniver- 
sary —  without  celebrations. 
Station  let  its  holiday  slip 
by  without  fanfare  for  the 
duration.  Operations  started 
from  Bamberger's  Depart- 
ment Store,  in  Newark,  N.  J., 
on  Feb.  22,  1922. 


JOIN  AGENCY  STAFF 

PETTINGELL  &  FENTON,  New  York, 
announced  the  following  additions  to  their 
staff:  Bernice  Newton,  of  Spier  &  Suss- 
man,  New  York,  as  space  buyer;  Marjorie 
Bass,  of  the  advertising  staff  of  Gimbel 
Bros.,  New  York,  as  contact  executive; 
Louis  Kraus.  honorably  discharged  from 
the  Army  and  previously  account  execu- 
tive for  Joseph  Katz  Co.,  New  York,  as 
contact  executive;  Barney  Bravman,  on 
the  production  staff  of  Lester  Harrison 
Inc.,  New   York,  to  the  production  staff. 


Overseas  Agency 

AMERICAN  OVERSEAS  Adver- 
tising Service  Inc.,  has  been  organ- 
ized at  424  Madison  Ave.,  New 
York,  to  lay  ground  work  for  fu- 
ture American  business  relations 
and  build  up  goodwill  for  the 
United  States  in  countries  liber- 
ated and  occupied  by  the  United 
Nations.  William  V.  C.  Ruxton, 
former  president  of  the  British- 
American  Ambulance  Corps.,  and 
New  York  banker,  has  been  elected 
chairman  of  the  board.  A  former 
European  publisher,  Rudolf  V. 
Hahn,  is  president. 


bub  burn  and  his  homespun  news  commen- 
taries are  as  corny  as  the  husks  in  van  buren 
...  as  American  as  broadway  or  sutton  place 
...  as  integral  to  the  new  york  market  as  the 
asterbilts— the  cohens— or  the  kellys. 

bub  serves  up  his  corn  every  monday— 
Wednesday  and  friday  from  7  to  7:15  p.m. 
while  selling  his  corn— he  could  peddle  your 
product,  too.  more  about  bub  burn  if  you'll 
call  or  write 


mm 


10,000  WATTS  ...  1010  ON  MX  DIAL 


Radio  Is  Aid  in  Solving 
Delinquency  of  Juveniles 

WOMEN'S  NATIONAL  Radio 
Committee,  through  its  newly- 
formed  subcommittee  on  juvenile 
delinquency,  is  submitting  four 
suggestions  to  networks  and  local 
stations  on  the  use  of  radio  in  com- 
batting juvenile  delinquency,  ac- 
cording to  Mme.  Yolanda  Merio- 
Irion,  chairman  and  founder  of  the 
organization. 

Programs  such  as  those  of  Bing 
Crosby,  Edgar  Bergen  and  Frank 
Sinatra,  have  a  large  following 
among  juvenile  listeners  and  will 
be  requested  to  include  in  their 
shows  material  which  will  be  "help- 
fully stimulating  to  young  people". 
This  has  been  tried  successfully  by 
Eddie  Cantor,  Bob  Hope  and  others, 
it  is  pointed  out. 

The  use  of  spot  announcements 
in  directing  young  people  to  recrea- 
tional and  useful  war  effort  activi- 
ties, will  be  suggested,  along  with 
radio  forums  on  aspects  of  other 
programs.  The  committee  also  sug- 
gests that  radio  figures  such  as 
Kate  Smith  and  Ginny  Simms 
might  stress  the  importance  of 
maintaining  the  right  sort  of  home 
relationships. 

Annual  radio  awards  will  be 
made  by  WNRC  on  the  basis  of 
contribution  to  the  juvenile  de- 
linquency problem. 


Halpin  Opens  Agency 

JOHN  L.  HALPIN,  former  Depu- 
ty Commissioner  of  Conservation, 
State  of  New  York,  has  resigned 
and  will  establish  an  advertising 
agency  in  Schenectady.  Mr.  Halpin 
has  been  in  the  public  service  for 
15  years  and  has  wide  experience 
in  the  field  of  public  relations  and 
publicity,  acting  in  that  capacity 
with  the  Dept.  of  Taxation  & 
Finance.  His  work  included  radio 
and  motion  picture  promotion. 


VICK  KNIGHT,  formerly  vice-presi- 
dent in  charge  of  radio  for  Foote, 
Cone  &  Belding,  Hollywood,  has  been 
inducted  into  the  Army. 


Franco  Breaks  Ankle 

CARLOS  FRANCO,  manager  of  the 
Station  Relations  Department  of 
Young  &  Rubicam,  New  York,  broke 
an  ankle  in  a  fall  last  Monday.  He 
will  be  confined  to  his  home  for  sev- 
eral weeks. 


FIRST  IN  ALASKA 


790KC 


KFQD 


IOOO  w 


ALASKA  BROADCASTING  CO. 


342  Madison  Ave.,  N.  Y.  C. 
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MORRIS  B.  SACH,  Chicago  (cloth- 
ier), is  now  sponsoring  for  the  tenth 
year  its  Amateur  Hour  on  WBNR. 
The  program,  now  heard  5-6  p.m. 
Sundays,  after  March  will  be  heard 
Sundays  12  :30-l  :30  p.m.  and  will  also 
be  heard  over  WCFL  Chicago. 

DECORATIVE  Cabinet  Co.,  Kearny, 
N.  J.,  has  appointed  Grey  Adv.,  New 
York,  as  agency.  Spot  campaign 
started  Feb.  21. 

A  GROUP  of  magazines,  organized 
under  the  title  of  Youth  Group  Maga- 
zines, have  appointed  Hill  Adv.,  New 
York,  to  handle  advertising.  Magazines 
are  Boys  Life,  Open  Road  for  Boys, 
Young  America,  and  Young  Catholic 
Messenger.  No  radio  is  planned. 

RICHARD  W.  GIRVIN,  formerly  of 
Willmark  Service  System  Inc.,  New 
York,  has  joined  Englander  Co.,  New 
York,  manufacturer  of  bedding,  as  co- 
ordinator of  post-war  advertising  and 
sales  promotion  plans  which  include  a 
projected  program  on  CBS. 

DUOTONE  Co.,  New  York,  has  ap- 
pointed Maxon  Inc.,  New  York,  to 
handle  advertising  for  phonograph 
needles.  No  radio  is  planned. 

DEBBY-LOU  SPORTSWEAR,  Bos- 
ton (sportswear  for  women),  has 
placed  its  account  with  Wm.  J.  Small 
Advertising,  Boston.  Plans  are  said  to 
include  radio. 

WEATHERHEAD  Co.,  New  York, 
auto  and  aviation  sales,  has  named 
Maxon  Inc.,  New  York,  as  agency.  No 
radio  is  planned. 

NUTRISOY  Co.,  New  York,  soy  bean 
products,  has  appointed  A.  M.  Sneider 
Co.,  New  York,  to  handle  its  adver- 
tising. No  radio  is  planned. 

VICK  CHEMICAL  Co.,  New  York, 
has  singed  a  52-week  contract  with 
WABC  New  York  for  a  thrice-weekly 
quarter-hour  news  program  in  behalf 
of  Albolene  and  cough  drops.  Account 
previously  advertised  on  WABC  in  the 
fall  and  winter  only.  Agency  is 
Morse  International,  New  York. 

HELM'S  BAKERIES,  Los  Angeles 
(home  service),  on  Feb.  13  started  a 
weekly  quarter-hour  program,  Let- 
ters From  Servicemen,  on  KNX  Holly- 
wood. Contract  is  for  26  weeks.  Firm 
uses  a  total  of  150  transcribed  an- 
nouncements per  week  on  KFI  KECA 
KNX  KHJ  KFOX  KFWB  KIEV 
KPAS.  Agency  is  Dana  Jones  Co., 
Los  Angeles. 


★  * 

THE  BRIGHT  SPOT 
of  Eastern  New  York 


Only  BLUE  Network 
Station  Covering  this  Area 
A  ★ 


METRO-GOLDWYN-MAYER  Stu- 
dios, New  York,  on  Feb.  16  started  a 
five-weekly  quarter-hour  newscast 
featuring  Jack  Slattery  on  KNX 
Hollywood.  Contract  is  for  52  weeks. 
Donahue  &  Coe,  New  York,  has  the 
account. 

LOS  ANGELES  RAILWAY  Co.,  Los 
Angeles,  has  apointed  Dan  B.  Miner 
Co.,  Los  Angeles,  to  handle  its  adver- 
tising. Firm  on  Feb.  18  started  spon- 
soring weekly  quarter-hour  dramatized 
series,  Great  Short  Stories,  on  KNX 
Hollywood.  Contract  is  for  52  weeks. 

HELENE  CURTIS  INDUSTRIES, 
Chicago  (Cosmetics),  has  named 
Weiss  &  Geller,  Inc.,  Chicago,  to 
handle  magazine  advertising.  Radio  is 
cintemplated  for  the  future. 

J.  P.  ALLEN'S  DEPARTMENT 
STORE,  Atlanta,  are  sponsors  of  a 
new  quiz  show  Fashion  Fun  on  WGST 
Atlanta  Tues.,  9 :30-9 :45  p.m. 


LONGINES  WITTNAUER  (CA- 
NADA), Montreal,  on  March  16 
starts  half-hour  Longines  Sympho- 
nette  on  CBL  Toronto,  and  CBR  Van- 
couver, weekly.  Account  was  placed 
by  Russell  T.  Kelley  Ltd.,  Montreal. 

WM.  WRIGLEY  Jr.  Co.,  To- 
ronto (gum)  on  March  3  renews 
Wrigley's  Air  Band  on  CFRB  CFCF 
CKCO  CHML,  Fri.  9-9:30  p.m. 
Agency:  J.  Walter  Thompson  Co., 
Toronto. 

S.  C.  JOHNSON  &  SON,  Brant- 
ford,  Ont.  (Johnson's  Wax  7  CarNu) 
on  April  3  renews  to  June  30  Pierre 
Guerin  on  CJB  CBV  CBF  and  CHLP, 
Mon.,  Wed.,  Fri.,  10:45-11  a.m.  Agen- 
cy is  Vickers  &  Benson,  Montreal. 

MAIER  BREWING  Co.,  Los  Angeles, 
has  appointed  Dan  B.  Miner  Co.  to 
handle  its  advertising  and  is  sponsor- 
ing wrestling  matches  on  KMPC  Bev- 
erly Hills,  Cal. 


Honey,  come  on 


over  here. 
I'm  cold  . 


Nonsense 
Simantha 
WD  AY  says 
it's  warmer. 


,    'V  pi      ■  ..■...» 


Snuggle  up  with  these  facts,  Sir  —  according  to  the 
most  recent  NBC  Survey,  more  than  5Q%  of  the  radio 
families  in  35  North  Dakota,  Minnesota  and  South 
Dakota  counties  listen  regularly  to  WDAY  (night- 
time). The  daytime  figure  is  of  course  larger.  In  many 
of  the  counties  the  figure  is  96%,  97%,  98%.  And 
in  some,  it's  hard  to  find  any  listeners  to  other  sta- 
tions! Won't  you  send  for  the  facts? 


WDAY 


FARGO,  N.  D.  .  .  .  5000  WATTS  N.  B.  C. 

AFFILIATED  WITH  THE  FARGO  FORUM 
FREE  6-  PETERS,  NATIONAL  REPRESENTATIVES 


Buffalo's  Most 

■ Powerful 
Transmitte 
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So  very  many  are 
"BEHOLDEN 
TO  HOLDEN!" 


Ti 


hrough  this  door  pass  some 
of  the  most  contented  advertis- 
ers in  the  world!  Naturally! 
Ann  Holden's  program  pulls 
in  orders  for  their  products  in 
amazing  quantity.  Fortunately 
for  you,  there's  still  room  in  her 
half-hour  Home  Forum,  with 
the  lowest  cost  per  thousand 
listeners  of  any  Bay  Area  Wo- 
man's Program.  Just  another 
reason  why  the  San  Francisco 
radio  picture  has  changed! 

Call  your  Blue  Spot  Representative 
or  write  direct  for  details. 


KGO 


SAN  FRANCISCO -OAKLAND 

810  K.  C.  *  7500  WATTS 
Blue  Network  Company.  Inc. 


Influencing  Sales 

FAR  Beyond  Pontiac 


In  cities  .  .  .  village!  ...  farm* 
.  .  .  for  miles  and  miles  around 
Pontiac  .  .  .  the  messages  of  na- 
tional, regional  and  local  adver- 
tisers are  heard  over  WCAR's 
1000  streamlined  watts. 


GET  THE 

FACTS 

FROM 


WCAR 


PONTIAC,  MICHIGAN 
or  the  Foreman  Co.  •  Chicago  •  New  York 


BASEBALL  has  again  been  sold  for 
WING  Dayton  and  WIZE  Spring- 
field, O.,  for  the  summer  of  1944,  it 
has  been  announced  by  Ronald  B. 
Woodyard,  vice-president  of  WING. 

KYW  Radio  Workshop— Philadelphia 
Board  of  Education  cooperative  activ- 
ities, begun  last  summer  offers  a  new 
course  in  script  writing.  Gordon  Haw- 
kins, KYW  program  supervisor,  is  in 
charge. 

WTIC-FM  Hartford  has  announced  a 
new  schedule,  effective  Feb.  20,  to  in- 
crease the  broadcasting  time  by  two 
hours,  which  makes  the  daily  operat- 
ing hours  from  2 :58  to  11 :17  p.m. 
The  change  in  time  schedule  is  accom- 
panied by  a  change  in  programming, 
but  WTIC-FM  will  continue  to  orig- 
inate Box  at  the  Opera,  Sundays  7  :30- 
8  :00  p.m. ;  Library  of  the  Air,  Mon.- 
Fri.  4 :45-5 :00  p.m.,  and  Symphony 
Hour  daily  8-8 :55  p.m. 

CLAIMING  to  be  the  oldest  program 
of  its  kind,  Labor  News  Review  on 
WTOP  Washington  marked  its  500th 
weekly  broadcast  on  Sunday,  Feb.  20. 
During  the  past  10  years,  more  than 
350  eminent  guests  have  appeared  on 
the  series,  including  top  Government 
officials  and  labor  leaders.  The  pro- 
gram is  directed  by  Albert  N.  Dennis, 
senior  news  editor  for  CBS  Wash- 
ington. For  the  past  two  years,  the 
program  has  been  released  for  use  in 
England. 

WESTINGHOUSE  stations  KDKA 
Pittsburgh,  WBZ  Boston  and  KYW 
Philadelphia  will  distribute  new  rate 
cards  effective  March  15  showing 
moderate  increases  on  station  breaks, 
announcements  and  cooperative  pro- 
grams, according  to  an  announcement 
by  B.  A.  McDonald,  General  Sales 
Manager,  Westinghouse  Radio  Sta- 
tions Inc.  Base  rates  of  KDKA  and 
WBZ  have  been  raised  slightly  and  the 
Musical  Clock  rate  of  KYW  is  in- 
creased. On  each  station,  certain  time 
brackets  have  been  changed  to  favor 
advertisers. 

WHOM  New  York  on  Feb.  18  moved 
its  equipment  to  a  local  Red  Cross 
blood  donor  center  and  conducted  an 
all  day  series  of  broadcasts  in  behalf 
of  the  Red  Cross  activities. 

KBTJR  Burlington,  la.,  planned  and 
produced  a  stage  presentation  "Here 
We  Are"  to  raise  funds  for  the  Spider 
Web,  a  local  club  organized  to  give 
high  school  students  wholesome  recre- 
ation facilities.  Presentation  was  pro- 
duced unrW  the  direction  of  Walter 
Stone,  KBUR  studio  director. 

FIVE  languages  were  used  by  WHOM 
Jersey  City,  in  urging  people  to  do- 
nate more  blood  in  an  all  day  ser:es 
of  broadcasts  from  the  N^w  York 
American  Red  Cross  center  Feb.  18. 

KNX  Hollywood  is  aiding  local  Red 
Cross  Blood  Bank,  by  registering  stu- 
dio volunteer  donors  and  assigning 
definite  appointments  for  a  four-hour 
period  Feb.  28,  when  a  Red  Cross 
mobile  unit  will  be  in  the  KNX  studio. 

WBYN  New  York,  formerly  at  132 
W.  43rd  St.,  has  moved  to  the  Fox 
Theatre  Building,  1  Nevins  St.,  Brook- 
lyn, N.  Y. 

IN  COMPLIANCE  with  public  de- 
mand, WINX  Washington  has  re- 
turned its  early  Morning  Symphony 
Hour  to  its  original  55-minute  format. 
Program  was  recently  shortened  to 
a  half-hour  to  make  room  for  an- 
other music  program. 

LINDA  MARVIN'S  Housekeeping 
Made  Easy  transcribed  series  is  being 
distributed  by  Charles  Michelson  to 
43  stations. 

CBS  in  New  York  has  organized  an 
employes  mixed  chorus  of  100  voices 
under  the  direction  of  Charles 
Touchette. 


Photo  by  U.  S.  Army  Signal  Corps 

WIRE  RECORDER  mike  in  the  hands  of  Maj.  Frank  E.  Pellegrin  (right), 
catches  the  interviews  of  these  men  of  the  34th  Division,  on  their  second 
anniversary  overseas.  Men  included  in  the  first  combat  division  to  leave 
the  United  States  after  declaration  of  war  are  (1  to  r) :  Lt.  Col.  Walter 
W.  Wendt,  Lt.  Col.  Ludwig  Gittler,  Sgt.  Claude  L.  Brewer,  and  Corp. 
William  Mooty.  The  wire  recorder  permits  front-line  recording. 


WCOL  Columbus,  O.,  has  contracted 
for  the  special  AP  radio  news  wire 
from  Press  Assn. 

NEWSCASTS  are  being  wired  five 
times  daily,  seven  days  a  week,  by 
WEEI  Boston  to  the  Boston  &  Maine 
Railroad's  North  Station.  Special 
custom-built  amplifier  has  been  set  up 
in  the  main  waiting  room  of  the  sta- 
tion. Local  WEEI  and  network  CBS 
news  is  presented. 

WLIB  Brooklyn  has  contracted  for 
the  special  AP  radio  news  report 
through  the  facilities  of  Press  Assn. 

STATE  Teachers  College  of  Valley 
City,  N.D.,  has  built  a  modern  radio 
workshop  on  campus  providing  stud- 
ents with  facilities  to  produce  their 
own  programs.  A  half-hour  program 
originates  from  the  college  each  week. 

CKNX  Wingham,  Ont.,  on  Feb.  8 
and  9  broadcast  for  the  farm  audience 
of  Western  Ontario  the  proceedings 
of  the  Ontario  Plowmans'  Assn.  an- 
nual meeting  being  held  at  Toronto. 
The  CKNX  special  service  feature 
was  made  possible  through  the  co- 
operation of  the  Bell  Telephone  Co. 
of  Canada.  The  independent  outlet  was 
the  only  station  to  carry  the  meet- 
ing. 


Serutan  Adds 

SERUTAN  Co.,  Jersey  City,  has 
added  WKBW  Buffalo,  WBAL 
Baltimore,  KRLD  Dallas,  KTSA 
San  Antonio  and  KTRH  Houston 
to  the  list  broadcasting  five-weekly 
quarter-hour  transcribed  talks  by 
Victor  Lindlahr.  List  now  totals  16 
stations,  all  on  52-week  contracts. 
Raymond  Spector  Co.,  New  York, 
is  the  agency. 


COMMANDO  TOUGH 

Military  Sets  Withstand 
 Weather  Extremes  


"HEARTS  In  Cold  Storage"  was  the 
subject  of  the  first  sermon  in  the 
Handling  Our  Emotions  quarter  hour 
series  of  programs  to  be  delivered  bv 
Dr.  Carl  S.  Winters  from  the  First 
Baptist  Church  of  Oak  Park,  BL,  Sun- 
day, Feb.  20,  WIND  Chicago. 


MILITARY  radio  sets  are  now 
"commando  tough"  and  possess 
the  ability  to  withstand  the  rigors 
of  the  tropical  sun  or  Arctic  blasts, 
according  to  Wartime  Engineering, 
an  annual  publication  reporting 
on  the  technical  contributions  to 
the  war  effort  by  the  engineering 
staffs  of  Westinghouse  E.  &  M. 
Co. 

Sets  are  now  packed  in  dust- 
and-waterproof  cases  and  go  over- 
board into  the  surf  with  invading 
troops.  The  weight  is  an  impor- 
tant factor  in  their  manufacture, 
the  magazine  stated,  as  they  are 
often  flown  to  the  front  in  planes 
where  every  ounce  of  extra  weight 
is  a  military  handicap. 


FM  in  KANSAS  CITY 


EVERETT  L.  DULLARD 
General  Manager 
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Railroading  Seen 
For  Press  Subsidy 

Cannon  May  Call  Up  Measure 

When    Time    Is  Propitious 

WITH  ELECTION  coming  up  this 
year  and  opposition  waning,  the 
Cannon  newspaper  subsidy  bill 
(HR-3693)  directing  the  Treasury 
to  spend  12%-15  million  dillars  an- 
nually for  War  Bond  advertising 
in  small  newspapers,  is  expected 
to  be  pushed  through  the  House, 
it  was  disclosed  last  week. 

When  the  original  measure,  pat- 
terned after  the  Bankhead  Bill 
(S-1457),  which  passed  last  session 
by  a  5-vote  margin  in  the  Senate, 
was  introduced  last  Nov.  18,  and 
referred  to  the  House  Ways  & 
Means  Commitee,  the  Committee 
voted  to  table  both  the  Bankhead 
and  Cannon  bills  after  considerable 
opposition  was  registered. 

Without  fanfare  the  Commitee 
on  Feb.  9  reported  out  the  Cannon 
measure,  completely  rewritten.  It 
was  committed  to  the  Committee 
of  the  Whole  House  and  placed  on 
the  Union  calendar,  which  means 
it  may  be  called  up  momentarily. 
According  to  Capitol  Hill  reports, 
Rep.  Cannon  (D-Mo.),  the  bill's 
sponsor,  plans  to  call  it  up  when 
opposition  is  least  likely. 

Wide  Opposition 

Despite  protests  of  the  NAB  on 
behalf  of  radio  that  small  stations 
also  are  suffering  from  lack  of 
revenue,  as  claimed  by  small  news- 
papers, both  the  Senate  and  House 
authors  ignored  broadcasting  in 
the  proposed  bills.  Opposition  from 
the  metropolitan  press  and  various 
newspaper  organizations  also  was 
registered.  Both  the  Bankhead  and 
Cannon  bills  were  sponsored  by  the 
Newspaper  Editorial  Assn.,  com- 
prising small  newspapers. 

The  revised  Cannon  Bill  directs 
the  Treasury  to  place  advertising 
in  daily,  weekly,  semi-weekly  and 
tri-weekly  newspapers  published 
in  communities  of  25,000  popula- 
tion or  less  and  in  weekly,  semi- 
weekly  and  tri-weekly  newspapers 
published  in  cities  of  more  than 
25,000,  providing  such  publications 
held  second-class  mailing  permits 
on  Jan.  1,  1944. 

The  subsidy  would  be  cut  off  six 
months  after  the  war  ends. 


Noxon  Placing 

NOXON  Inc.,  Ozone  Park,  N.  Y., 
has  appointed  Rose-Martin,  New 
York,  to  handle  advertising  for 
Noxon  polish,  now  promoted  on 
WEAF  New  York.  Schedule  of 
participations  on  women's  pro- 
grams in  10  areas  in  Ohio  and 
Pennsylvania  to  start  around  the 
last  of  March,  is  under  considera- 
tion. 


NEW  radiotelegraph  service  between 
the  United  States  and  "Somewhere  in 
Southern  Italy,"  has  been  opened  by 
RCA  Communications.  Originally  re- 
stricted to  Government  and  press  mes- 
sages, service  has  been  expanded  to  in- 
clude messages  to  and  from  American 
troops  and  other  official  personnel  in 
the  Italian  war  area,  the  company  an- 
nounced last  week. 
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They  all  tune  to  the 


atest  independent  surveys  place 
WMAQ  programs  far  out  in  front.  They  show 
that  the  great  majority  of  all  listeners  favor 
the  top-flight  NBC  shows  which  distinguish 
this  station — shows  made  possible  by  America's 
leading  advertisers  and  agencies  and  the  out- 
standing talent  they  have  assembled. 

This  fact  should  be  of  vital  significance  to 
you  if  you  are  interested  in  reaching  the  Na- 
tion's Second  Market — a  market  which  has  a 
potential  listening  audience  of  2,855,700  fam- 
ilies who  spend  over  three  and  a  half  billion 
dollars  a  year.  When  you  buy  WMAQ  time 
you  are  placing  your  radio  advertising  where 
it  will  do  the  most  good.  A  "natural"  for  local 
or  spot  campaigns. 


America's  No.  1  Network 


roadcasting  Company 


It's  a  National  Habit 


A  Service  of  Radio 
Corporation  of  America 
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STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


WAPI  Birmingtom 

B  C  Remedy  Co.,  Durham,  N.  C.    (B  C 

Headache   Powders),   6    ne  and    15  ta 

weekly,  35  weeks,  thru  Harvey  Massen- 

gale  Co.,  Durham. 
P.  Duff  &  Sons,  Pittsburgh  (Duff's  mixes), 

13    sa    thru   W.    Earl    Bothwell  Adv. 

Agency,  Pittsburgh. 
Lever   Bros.    Co.,   Cambridge    (soap),  ta 

weekly,    52    weeks,    thru    Ruthrauff  & 

Ryan,  N.  Y. 
North  American  Accident  Insurance  Co., 

Newark,  3  sp,  13  weeks,  thru  Franklin 

Bruck  Adv.  Corp.,  N.  Y. 
Sunway    Vitamin    Co.,    Chicago,     12  sp 

weekly,  13  weeks,  thru  Sorensen  &  Co  , 

Chicago. 

MacFadden  Publications  New  York  (True 
Story)  4  ta  thru  Raymon  Spector  Co., 
N.  Y. 

Ward  Baking  Co.,  New  York  (Tip  Top 
Bread),  5  ne  weekly,  52  weeks,  thru 
J.  Walter  Thompson  Co.,  N.  Y. 

American  Chicle  Co.,  Long  Island  City 
(chewing  gum),  7  sa  weekly,  32  weeks, 
thru  Badger,  Browning  &  Hersey,  N.  Y. 

Carter  Products  New  York  (proprietary), 
7  {  weekly,  52  weeks,  thru  Ted  Bates 
Inc.,  N.  Y. 

National  Toilet  Co.,  Paris,  Tenn.  (Nadi- 
nola)  4  sa  weekly,  48  weeks,  thru  Roche, 
Williams  &  Cunnyngham,  Chicago. 

Colgate-Palmolive-Peet  Co.,  Jersey  City 
(Palmolive  soap,  Super  Suds),  24  ta 
weekly,  52  weeks,  thru  Wm.  Esty  &  Co., 
and  Ted  Bates  Inc.,  N.  Y. 

Swift  &  Co,  Chicago  (Jewel  Shortening), 

5  ta  weekly,  52  weeks,  thru  J.  Walter 
Thompson  Co.,  Chicago. 

WENR  Chicago 

Morton  Salt  Co.,  Chicago,  5  8a  weekly,  4 
weeks,  thru  Kenyon  &  Eckhardt,  Chicago. 

Lever  Brothers,  Cambridge,  Mass.  (Lipton 
Tea),  2  sa  weekly,  3  weeks,  thru  Young 

6  Rubicam,  N.  Y. 

L.   B.   Labs.,   Los   Angele3    (L.  B.  Hair 

Oil) ,  2  sa  weekly,  13  weeks,  thru  Glasser- 

Gailey  &  Co.,  Los  Angeles. 
Esquire    Inc.,   Chicago    (Coronet),    9  sa 

weekly,    1    week,    thru    Schwimmer  & 

Scott,  Chicago. 
Columbia     Pictures,     Hollywood  ("None 

Shall   Escape"),   8   sa   weekly,    1  week, 

thru  Weiss  &  Geller,  Chicago. 


WNEW  New  York 

Admiracion  Labs.,  Newark    (shampoo) ,  3 

sp  weekly,  52  weeks,  thru  Charles  Dallas 

Reach,  Newark. 
Fougera    Distributed    Prod.,  Philadelphia, 

7  sp  weekly,  47  weeks,  thru  J.  M.  Korn 

&  Co.,  Philadelphia. 
Anacin  Co.,  Jersey  City,  3  sp  weekly,  52 

weeks,    thru  Dancer-Fitzgerald-Sample, 

Chicago. 

Lorr  Labs.  Paterson,  N.  J.  (Duragloss 
Nail  Polish ) ,  3  sp  weekly,  52  weeks,  thru 
H.  M.  Kiesewetter,  N.  Y. 

Lydia  B.  Pinkham  Medicine  Co.  (Pink- 
ham  Tablets ) ,  5  t  weekly,  52  weeks,  thru 
Erwin,  Wasey  &  Co.,  N.  Y. 

American  Safety  Razor  Corp.,  Brooklyn 
(Gem  Blades),  52  sa  weekly,  13  weeks, 
thru  Federal  Adv.,  N.  Y. 

Philip  Morris  &  Co.,  New  York  (ciga- 
rettes ) ,  52  ta  weekly,  13  weeks,  thru 
Biow  Co.,  N.  Y. 

California  Packing  Corp.,  San  Francisco 
(Del  Monte  Prod.),  6  sp  weekly,  52 
weeks,  thru  McCann-Erickson,  San 
Francisco. 

Piel  Bros.,  Brooklyn  (beer),  18  ta  weekly, 
39  weeks,  thru  Wm.  Esty  &  Co.,  N.  Y. 

Manhattan  Pontiac  Corp.,  13  so  weekly, 
13  weeks,  thru  A.  W.  Lewin  Co.,  N.  Y. 

Marlin  Firearms  Co.  (Marlin  Blades), 
ta  weekly,  13  weeks,  thru  Craven  & 
Hedrick,  N.  Y. 

Paramount  Pictures,  Inc.,  3  sp  weekly, 
13  weeks,  thru  Buchanan  &  Co.,  N.  Y. 

Litt-Chinitz  (Men's  Clothing)  25  ta  weekly, 
52  weeks,  thru  Bach,  Bernstein  &  Asso- 
ciates, N.  Y. 

KYW  Philadelphia 

E.  Fougera  Co.,  New  York  (Don  Juan 
lipstick),  6  sp  weekly,  for  46  weeks, 
thru  J.  M.  Korn,  Philadelphia. 

Lever  Bros.,  Cambridge,  Mass.  (Lipton's 
Tea) ,  11  sa  weekly,  for  3  weeks,  thru 
Young  &  Rubicam  N.  Y. 

Lever  Bros.,  Cambridge,  Mass.  (Rinso) , 
1  ta  weekly,  for  3  weeks,  thru  Ruth- 
rauff &  Ryan  N.  Y. 

Phillips  Packing  Co.,  Cambridge,  Mass. 
(soup),  3  sa  weekly,  for  52  weeks,  thru 
Aitken-Kynett,  Philadelphia. 

Hubi  nger  Co.,  Keokuk,  la.  (starch), 1  sa 
weekly,  for  13  weeks,  thru  Ralph  Moore, 
St.  Louis. 

H.  J.  Heinz  Co.,  Pittsburgh,  5  sa  weekly, 
4  weeks,  thru  Maxon  Inc.,  N.  Y. 

KECA  Los  Angeles 

Daily  Made  Pet  Food  Mfg.  Co.,  Los  Angeles 
(dog  food),  weekly  sa,  13  weeks,  thru 
Pacific  Adv.  Service,  Los  Angeles. 

All-State  Insurance  Co.,  Chicago  (insur- 
ance) ,  5  ta  weekly,  13  weeks,  thru 
Ruthrauff  &  Ryan,  Chicago. 

North  American  Aviation  Corp.,  Inglewood 
(employment),  sa,  ta,  52  weeks,  thru 
BBDO,  Los  Angeles. 


WKZO  Kalamazoo-Grand  Rapids 

All-State  Insurance  Co.,  Chicago,  19  sa 
weekly,  two  weeks,  thru  Ruthrauff  & 
Ryan,  Chicago. 

American  School,  Chicago,  1  sp  weekly, 
tw  weeks,  thru  Buchanan  &  Co.,  Chicago. 

Carter  Products  New  York  (proprietary), 
5  ta  weekly,  52  weeks,  thru  Ted  Bates 
Inc.,  N.  Y. 

Churngold  Corp.,  Cincinnati  (margarine) , 
15  ta  weekly,  13  weeks,  thru  Midland 
Adv.,  Cincinnati. 

Feminine  Products,  New  York  (Arrid),  7 
ta  weekly,  52  weeks,  thru  Small  & 
Seiffer,  N  Y. 

Dr.  LeGear  Medicine  Co.,  St.  Louis  (animal 
remedies) ,  3  ne  weekly,  9  weeks,  thru 
Simmonds  &  Simmonds,  Chicago. 

Martin  Rosenberger  Wallpaper  Co.,  Cin- 
cinnati, 5  sa  weekly,  13  weeks,  thru 
Haehnle  Adv.,  Cincinnati. 

Standard  Oil  Co.  of  Indiana,  Chicago,  6 
ta  weekly,  26  weeks,  thru  McCann- 
Erickson,  Chicago. 

KFI  Los  Angeles 

American  Food  Dehydration  Co.,  Los  An- 
geles (Copeland's  chili  &  beans),  2  sp 
weekly,  13  weeks,  thru  Elwood  J.  Robin- 
son Adv.,  Los  Angeles. 

North  American  Aviation  Corp.,  Ingle- 
wood, Cal.  (employment),  sa,  ta,  26 
weeks  thru  BBDO  Los  Angeles. 

Langendorf  United  Bakeries  San  Fran- 
cisco (bakery  products),  14  sa,  9  sa, 
weekly,  52  weeks,  thru  Pacific  Coast 
Adv.  San  Francisco. 

WFIL  Philadelphia 

Philadelphia  &  Reading  Coal  Co.,  Philadel- 
phia (coal),  6  sa  weekly,  thru  McKee  & 
Albright,  Philadelphia. 

Radio  Electronic  Institute,  Philadelphia 
(instructions),  6  sp  weekly  thru  H.  M. 
Dittman,  Philadelphia. 

SKF  Industries,  Philadelphia  (help 
wanted) ,  6  sa  weekly,  thru  Geare- 
Marston,  Philadelphia. 

CFRB  Toronto 

F.  H.  Phunder  Inc.  Minneapolis  (pro- 
prietary ) ,  t  weekly,  thru  Sorenson  & 
Co.,  Chicago. 

Barker's  Bread,  Toronto,  6  ne  weekly,  thru 
Jack  Murray  Ltd.,  Toronto. 

J.  H.  Stafford  Industries,  Toronto (  soups), 
5  sa  weekly,  thru  E.  W.  Reynolds  &  Co., 
Toronto. 

KPAS  Pasadena,  Cal. 

American  Food  Dehydration  Co  ,  Los  An- 
geles (Copeland's  chili  &  beans),  2  sp 
weekly,  13  weeks,  thru  Elwood  J.  Robin- 
son Adv.,  Los  Angeles. 

Foreman  &  Clark,  Los  Angeles  (chain 
clothier),  59  ta,  4  weeks,  thru  Botsford, 
Constantine  &  Gardner,  San  Francisco. 


Army  Policy  Bans 
Outpost  Air  Shows 

Hope  Drops  Plan  to  Originate 
Outside  Continental  U.  S. 

PLANS  of  Pepsodent  Co.  to  origi- 
nate broadcasts  of  the  weekly  NBC 
Bob  Hope  Show  from  military 
bases  outside  the  continental  U.  S. 
have  been  abandoned  and  Hope 
will  tour  military  bases  in  south- 
eastern U.  S.  He  also  plans  to  take 
four-day  plane  hops  between  broad- 
casts for  personal  appearances  in 
Cuba,  Puerto  Rico,  Nassau,  Haiti, 
the  Virgin  Islands,  Trinidad,  Pan- 
ama and  Guatemala  City. 

War  Dept.  policy,  enunciated  at 
the  outbreak  of  war,  forbids  the 
origination  of  regular  commercial 
or  sustaining  broadcasts  at  posts 
outside  the  continental  U.  S.  be- 
cause of  difficulties  involved.  Al- 
though many  requests  have  been 
filed  by  sponsors  to  originate  their 
respective  programs  overseas  or  at 
outposts  in  the  Western  Hemi- 
sphere, the  War  Dept.  has  rejected 
them. 

Transportation  Involved 

It  was  pointed  out  that  excessive 
transportation  is  a  big  problem.  In 
most  cases  extra  Army  planes 
would  have  to  be  diverted  from  nec- 
essary military  operations  to  trans- 
port entertainers  and  production 
equipment.  Limitation  of  move- 
ment also  is  a  factor,  since  radio 
facilities  are  not  available  at  all 
outposts.  By  adopting  a  blanket 
policy  against  all  regular  broad- 
casts involving  transportation  and 
broadcast  facilities  the  War  Dept. 
escapes  the  possible  accusation  of 
discrimination,  it  was  pointed  out. 

Both  Hope  and  Jack  Benny, 
while  entertaining  troops  overseas, 
did  special  broadcasts  from  London 
and  North  Africa,  the  War  Dept. 
explained.  They  used  Army  bands 
and  those  broadcasts  did  not  in- 
volve special  transportation. 

The  War  Dept.  welcomes  and  ap- 
preciates entertainment  of  troops 
overseas  as  well  as  within  the  U.  S., 
a  spokesman  said,  but  when  enter- 
tainers go  outside  the  U.  S.  there 
is  no  assurance  that  definite  sched- 
ules can  be  maintained.  Thus  the 
restriction. 


Callahan's  New  Post 

VINCENT  F.  CALLAHAN,  for- 
mer director  of  advertising,  press 
and  radio  for  the  War  Finance  Di- 
vision of  the  Treasury  Dept.,  is  cur- 
rently directing  promotion  activi- 
ties for  the  First  National  La- 
bor-Management Production  Ex- 
position, sponsored  by  the  WPB, 
and  to  be  held  in  Washington 
Feb.  28  -  Mar.  11.  Included  in  the 
public  presentation  of  many  sorts 
of  w,ar  products,  to  be  supple- 
mented with  movies  and  other  spe- 
cial exhibits,  will  be  war  materials 
produced  by  various  radio  manu- 
facturers. Mr.  Callahan  was  pre- 
viously associated  with  NBC 
Washington  and  is  ex-manager  of 
WWL  New  Orleans  and  WBZ- 
WBZA  Boston. 


HELENA 

B6ZEMAN 


KFPY  COMES  THROUGH!  .  .  .  Hopes  go 
into  ANY  contract,  but  it's  just  as  easy 
to  place  them  where  the  record  for  mar- 
ket RESULTS  is  highest. 

The  PACIFIC  NORTHWEST  GROUP 
KXL  Joseph  H.  McGillvra 

KFPY  The  Katz  Company 

Z  NET  The  Walker  Company 

Buy   2   markets,   save  5%;   buy  all  3 
markets,  save  10%. 


fl 


BROADCASTING  •  Broadcast  Advertising 


BEAMING  WINNERS  of  the  suggestion  contest  held  by  KTSM  El  Paso, 
Texas  are  Nellie  Parsons,  sales  secretary,  Jean  Heininger,  announcer, 
and  Dean  Seaman,  engineer,  who  are  receiving  War  Bond  prizes  from 
H.  A.  Walsh,  (1)  sales  manager  of  the  El  Paso  Electric  Co.  and  Karl 
Wyler,  KTSM  manager.  Scores  of  ideas  were  submitted,  and  many  used. 


Soil-Off  Increases 

SOIL-OFF  MFG.  Co.,  Glendale, 
Cal.  (liquid  paint  cleaner),  with 
expansion  of  marketing  plans  in 
mid-February  revised  its  radio  ad- 
vertising and  under  52-week  con- 
tracts is  sponsoring  newscasts  on 
KUGA  KFBC  KOB  KOA  KVOR 
KFBB  KDFN  KFPY.  In  addition 
five-minute  participation  thrice- 
weekly  is  being  used  in  Women  in 
the  News  on  3  Z-Bar  Network  sta- 
tions (KGIR  KPFA  KRBM)  with 
spot  announcements  on  KGVO 
KGHL  KGHF  KFXJ  KPRO.  Firm 
also  sponsors  Truman  Bradley 
news  on  9  CBS  western  stations, 
Tuesday,  Thursday,  Saturday, 
5:45-5:55  p.m.  (PWT).  Agency  is 
Buchanan  &  Co.,  Los  Angeles. 


Kasper-Gordon  Discs 

NATIONWIDE  promotion  on  a 
new  series  of  five-minute  programs 
Jerry  &  Sky,  The  Melody  Men,  will 
begin  shortly,  according  to  Kasper- 
Gordon,  Boston.  Over  200  programs 
are  being  recorded  and  are  being 
produced  so  that  four  may  be  used 
together  if  the  sponsor  desires  a  15- 
minute  program. 


Launching  Broadcast 

LAUNCHING  of  USS  Pittsburgh  at 
Fore  River  Shipyards,  Quincy,  Mass., 
Feb.  22  was  witnessed  by  Joseph  E. 
Baudino,  KDKA  manager.  Recording 
of  ceremonies  was  made  by  WBZ 
Boston  with  broadcast  by  KDKA  the 
following  day. 


mi     :    mi      •    i?«         mi  i»42 


WHOM  DELIVERS  "BETTER  THAN  AVERAGE  RESULTS'' 

There  is  a  large  segment  of  the  New  York  and  North  Jersey  radio  audience  who 
look  to  WHOM  for  their  daily  radio  fare.  These  millions  of  foreign  and  native 
born  Americans  buy  huge  quantities  of  goods  and  services.  Year  after  year, 
they  listen  to  WHOM  for  just  what  they  want  to  hear,  and  loyally  support  the 
sponsors.  For  Better  Than  Average  Results  for  your  radio  dollars,  call  or  write. 


Sound  Effects  Wage  Hike 
Is  Granted  WGN  by  WLB 

REVERSING  its  decision  of  April 
27,  1943,  the  National  War  Labor 
Board  has  notified  the  American 
Federation  of  Radio  Artists  that 
it  has  approved  10%  salary  in- 
creases for  sound  effects  techni- 
cians at  WGN  Chicago,  retroactive 
to  Dec.  15,  1942.  Board's  refusal 
to  approve  these  increases  last 
spring  when  other  increases  were 
approved  [Broadcasting,  May  10, 
1943]  was  based  on  the  premise 
that  the  sound  effects  men  had  re- 
ceived increases  of  more  than  15% 
since  Jan.  1,  1941,  which  would 
prohibit  further  inci'eases  under 
the  little  steel  formula. 

Board's  letter  to  AFRA,  dated 
Feb.  17,  1944,  states  that  since 
these  other  increases  had  been 
made  in  1940  prior  to  the  incep- 
tion of  the  little  steel  formula,  they 
should  not  prevent  the  further  in- 
crease, which  is  now  approved. 

AFRA's  application  to  the  board 
for  reconsideration  of  its  original 
ruling  was  not  opposed  by  WGN, 
which  had  previously  agreed  with 
the  union  to  the  increase. 

AFRA  last  week  announced  the 
renewal  of  all  its  contracts  with 
St.  Louis  stations,  including  $5 
weekly  increase  for  all  staff  an- 
nouncers. 


CBC  Plans  Net  Support 
For  Red  Cross  Drive 

SUPPORT  for  the  forthcoming 
Canadian  Red  Cross  Drive  to  raise 
$10,000,000  has  been  arranged  by 
the  Canadian  Broadcasting  Corp. 
through  network  programs  describ- 
ing the  numerous  functions  and 
wartime  services  of  the  Red  Cross. 

Feb.  20  broadcast  told  the  story 
of  the  use  of  blood  plasma  in  the 
front  lines;  coming  programs  will 
consist  of  short  dramatizations  of 
true  stories  of  the  work  of  the 
Canadian  Red  Cross.  Some  will 
depict  the  work  done  for  prisoners 
of  war,  post-war  reconstruction  in 
the  many  devastated  areas  as  well 
as  personal  observations  of  work- 
ers who  have  operated  under  fire 
in  Italy  and  other  war  theatres. 


Clothier  on  19 

FOREMAN  &  CLARK,  Los  Ange- 
les (chain  clothiers),  in  a  five- 
week  pre-Easter  campaign  which 
ends  March  25  is  using  from  one 
to  five  transcribed  announcements 
daily  on  19  stations.  List  includes 
WHB  KMBC  KCKN  KECA  KMPC 
KRKD  KPAS  KIEV  KIRO  KOMO 
KJR  KXA  KFOX  KFBK  KFMB 
KFSD  KJBS  KGO  KYA.  Firm  also 
has  renewed  for  52  weeks  its  daily 
quarter-hour  early  morning  news- 
casts on  KGO  KJR  KFI  WHB. 
Agency  is  Botsford,  Constantine  & 
Gardner,  Los  Angeles. 


Press  Assn.  Adds 

PRESS  ASSN.,  radio  subsidiary  of 
AP,  has  opened  a  regional  news  bu- 
reau in  Oklahoma  City,  its  19th  in 
the  country,  and  has  added  three 
radio  clients,  Oliver  Gramling,  as- 
sistant general  manager,  an- 
nounced. New  stations  adding  serv- 
ice are:  KWBU  Corpus  Christi, 
which  installed  the  wire  in  its  Bay- 
lor U.  studios  in  Waco;  KEYS 
Corpus  Christi,  and  WMVA  Mar- 
tinsville, Va. 


SELL  THE 

7th. 
STATE 


{ 


iN.H.1 


COT  YOURSELF 
ot  HEW  EH6LRHD 

with 
STATION 

WLAW 

LAWRENCE,  MASS.        680  K.C. 


— _____ 


■IMA 


Stovin 
Wright 

RADIO 
STATION 
*  R  ESIN  TATIVES 


REAL  •  WINNIPEG 
TORONTO 


Deaf  Time  Buyer  — 

There's  not  room  here  to 
tell  our  full  story,  but  if 
you're  looking  for  more 
listeners  in  the  southwest, 
KROD  can  really  deliver 
them.  Please  let  us  give 
you  complete  information. 
Write  or  call  us  or  our 
national  representatives 

HOWARD  H.  WILSON  CO. 

IK  IR  €  ID 

CBS      600  KC      1000  Watts 
EL  PASO,  TEXAS 
Dorrance  Roderick,  Owner     Val  Lawrence,  Manager 


Don't  dig  so 
hard  for  sales 
when  they 
come  so  easy 
in  Albany! 


Joseph  Lang,  Gen.  Mgr. 

New  York  Studios:  29  West  57th  Street,  New  York  City 
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OWI  PACKET,  WEEK  MARCH  20 


KEEP  UP 
WITH  THE 

SHIFTING 

WITH 

RADIO 


WEE 

AND  COMPANY 

RADIO  STATION  REPRESENTATIVES 


NEW  YORK  •  BOSTON  .  CHICAGO 
DETROIT    i  SAN  FRANCISCO   •  HOLLYWOOD 


TheTEXAS 
MSGERS 


Selling 
Barbecue  Pits 

on 

t,_K0IN  j 

|^    Portland,  Ore. 


...  also  selling  many 
other  products  on  many 
other  stations. 


George  E.  Halley 

TEXAS  RANGERS  LIBRARY 

HOTEL  PICKWICK     •     KANSAS  CITY,  MO. 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  March  20.  All  station  announcements  are  50  seconds  and 
available  for  sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing 
of  these  important  war  messages.  Each  X  stands  for  three  announcements  per  day  or 
21  per  week. 


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 
NET-  Group  Group 

WORK  KW  OI 

PLAN    Aff.  Ind.       Aff.  Ind. 


NAT.  SPOT 
PLAN 
Live  Trans. 


Red  Cross                                  XX  XX  X 

Victory  Gardens                                     X  X 

Save  Gasoline                               —  —         X  X 

Home  Front  Pledge                    X        __  —  _  X 

Fight  Waste                                        —  —        —  —        —  X 

Save  Paper                               X  X        —  X 

See  OWI  Schedule  of  War  Messages  100  for  names  and  time  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 

Fourth  Week  of  Red  Cross  Fund,  Drive 
For  Victory  Gardens  on  OWFs  Packet 


THE  CAMPAIGN  for  the  1944 
Red  Cross  War  Fund  enters  its 
fourth  week  on  the  OWI  Do- 
mestic Radio  Bureau  packet  for 
the  week  beginning  March  20,  with 
messages  scheduled  on  both  the 
Network  and  Station  Announce- 
ment Allocation  plans.  The  drive, 
which  seeks  to  raise  a  minimum  of 
$200,000,000,  will  impress  upon 
listeners  the  vast  scope  of  the  or- 
ganization's activities,  stressing 
the  importance  of  lesser  known  op- 
erations. 

The  1944  Victory  Garden  cam- 
paign, which  began  March  13,  con- 
tinues for  a  second  week,  with 
transcribed  messages  scheduled 
through  the  Station  Announce- 
ment plan  on  the  "KW  group  of 
stations.  Announcements  carry  an 
appeal  for  22,000,000  gardens,  a 
10%  increase  over  last  year,  with 
emphasis  on  bigger  and  better  gar- 
dens to  produce  most  vitally  needed 
foods.  Sponsorship  possibilities  in- 
clude hardware  stores,  nurseries, 
seed  dealers,  department  stores, 
five  and  ten-cent  stores,  bookshops, 
and  other  dealers  selling  garden- 
ing supplies,  fertilizers,  insecti- 
cides, etc. 

Gasoline  Back 

Two  other  subjects,  scheduled  on 
the  Station  Announcement  plan, 
are  included  in  the  packet.  Save 
Paper,  also  allocated  to  Network 
programs,  emphasizes  the  con- 
tinued urgency  for  salvaging  every 
type  and  kind  of  waste  paper  and 
selling  it  or  donating  it  to  a  local 
charity  or  salvage  committee.  Spon- 
sors for  the  announcements  may 
be  found  among  grocers  and  super- 
markets, waste  paper  dealers,  de- 
partment stores,  laundries,  and  lo- 
cal industries  requiring  paper  for 
packing. 

Save  Gasoline  returns  to  the 
packet  after  a  month's  absence, 
with  messages  scheduled  on  the 
"OI"  group  of  stations.  The  ex- 
treme importance  of  conserving 
gasoline  as  war  requirements  in- 
crease is  urged  in  the  appeals. 
Sponsorship  for  the  announcements 
may  be  found  among  service  sta- 


tions, transportation  companies, 
supermarkets,  shopping  centers 
and  other  stores  which  promote 
group  marketing  by  their  custom- 
ers to  save  fuel. 

Other  subjects  on  the  schedule 
are  Home  Front  Pledge  and  Fight 
Waste.  The  former,  assigned 
through  Network  and  National 
Spot  allocations,  urges  adherence  to 
ceiling  prices  and  ration  regula- 
tions and  emphasizes  the  effect  of 
higher  prices  on  people  with  fixed 
incomes,  especially  the  dependents 
of  more  than  3,000,000  soldiers  and 
sailors  receiving  allotment  checks. 
The  latter,  assigned  through  Na- 
tional Spot,  carries  an  appeal  to 
buy  only  what  is  needed,  conserve, 
share  and  salvage. 


Video  Discussion 

DR.  ALFRED  N.  GOLDSMITH, 
consulting  radio  engineer  and 
chairman  of  Panel  1  of  the  Radio 
Technical  Planning  Board,  dealing 
with  the  overall  problem  of  spec- 
trum utilization,  will  discuss  "What 
Channels  Should  Be  Given  to  Tele- 
vision" at  the  February  luncheon 
meeting  of  the  Television  Press 
Club,  to  be  held  Feb.  29  at  the 
Blue  Ribbon  Restaurant,  New 
York. 


ROBINSON  PRESENTS 
A  RADIO  RECKONER 

A  NEW  service  for  radio  time- 
buyers,  Robinson's  Radio  Reckoner, 
has  been  introduced  by  Cecile  L. 
Robinson,  former  timebuyer  at 
William  Esty  &  Co.,  New  York. 
Designed  to  do  for  timebuying 
what  the  milline  did  for  space- 
buying,  the  reckoner  consists  of  a 
set  of  tables  combining  station 
coverage,  rates,  discounts  and  rat- 
ings to  give  "the  number  of  Jadio 
homes  per  dollar  for  spots  at  any 
possible  rating,  in  every  rate- 
bracket,  for  every  discount,"  Miss 
Robinson  explained. 

Taking  a  mythical  station, 
KRUM,  as  an  example  of  how  the 
tables  were  prepared,  she  con- 
tinued. "KRUM  claims  a  primary 
audience  coverage  of  100,000 
homes.  So  if  you  reach  1%  of 
KRUM's  audience  you  reach  1,000 
radio  homes — for  each  additional 
0.1  per  cent  of  audience  you  reach 
another  100  radio  homes.  A  cer- 
tain spot  on  KRUM  costs  $10.  Di- 
vide the  audience  by  $10  and  you 
find  that  if  the  rating  is  1  you  get 
100  radio  homes  per  dollar.  And, 
for  every  0.1%  more  audience  you 
get  10  more  radio  homes  per  dol- 
lar." 

First  volume  of  tables  published 
last  week,  deals  with  one-minute 
announcements.  Next  volume,  now 
in  preparation,  will  treat  15-second 
spots.  Robinson's  Radio  Reckoner 
has  opened  headquarters  at  19  W. 
44th  St.,  New  York.  Telephone: 
Murray  Hill  2-4257. 


RCA  N.  Y.  Studio 

LEONARD  JOY,  musical  director 
of  popular  record  repertoire  for 
RCA  Victor,  is  in  charge  of  record- 
ing studio  operations  at  the  com- 
pany's New  York  studios  at  155  E. 
24  St.,  New  York,  according  to 
J.  W.  Murray,  general  manager  of 
RCA  Victor  record  activities,  de- 
scribing the  New  York  organiza- 
tion following  transfer  of  some  per- 
sonnel from  Camden.  Others  in  New 
York  include:  Herbert  Handler, 
manager  of  popular  record  artists 
relations;  Frank  Walker,  in  charge 
of  development  of  hillbilly  and  race 
records;  Dixon  Gayer,  New  York 
publicity  representative.  RCA  Vic- 
tor also  recently  opened  offices  and 
reception  rooms  for  artists  and 
their  managers  in  Room  1444,  RCA 
Bldg.,  New  York. 


shortest 
distance  to  profitable 
results  in  California's 
billion-dollar  market 
and  western  Nevada  is 

Tte  Beeliue 


Robert  A. 
STREET 
National 
Sales  Manager  " 

Paul  H. 
RAYMER  CO. 
National 
Representatives 


McClatcfiy 
Broadcasting 
Company 

Sacramento,  California 


RENO 
KOH 

SACRAMENTO- KFBK 
STOCKTON -KWO 
FRESNO -KNiS 

BAKERSFIELD  -  KERN 
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PHONE  SURCHARGE 
VIOLATORS  SUED 

SUIT  to  prohibit  collection  of  sur- 
charges or  service  charges  on  for- 
eign and  interstate  long  distance 
phone  calls  was  filed  last  week 
against  33  New  York  hotels,  the 
American  Telegraph  &  Telephone 
Co.  and  the  New  York  Telephone 
Co.  by  the  Dept.  of  Justice  at  the 
request  of  the  FCC.  This  followed 
the  Feb.  19  suit  filed  against  27 
hotels  and  telephone  companies  in 
the  District  of  Columbia. 

Complaint  alleges  that  hotels 
are  illegally  collecting  such  addi- 
tional charges,  $1,700,000  each 
year,  from  the  public  in  violation 
of  tariffs  of  the  telephone  com- 
panies now  on  file  with  the  FCC 
prohibiting  their  collection. 

Decision  issued  by  the  FCC  Dec. 
10,  1943  stated  that  surcharges  on 
long  distance  phone  calls  at  hotels, 
apartment  houses,  and  clubs  in  the 
District  of  Columbia  came  under 
its  jurisdiction.  Following  this  de- 
cision all  Bell  System  companies 
in  the  U.  S.  filed  tariffs  with  the 
FCC  prohibiting  the  collection  of 
such  charges  after  Feb.  15  and  an 
FCC  public  notice  of  Feb.  16  made 
collection  of  these  surcharges  a  vio- 
lation of  the  law. 


Publicity  Merger 

MERGER  of  two  publicity  firms 
prominent  in  radio — Earle  Ferris 
and  Constance  Hope  Associates — 
was  announced  last  week.  Clients 
and  facilities  will  be  combined  and 
negotiations  for  a  corporate  name 
are  under  way,  but  both  concerns 
will  maintain  their  separate  offices 
in  New  York  and  Hollywood.  Plan 
calls  for  a  division  of  responsibil- 
ities, with  each  firm  handling  cer- 
tain specific  operations.  There  will 
be  no  change  in  personnel.  Change 
went  into  effect  Feb.  18. 


Film  Shows  Music  Aid 

FILM  portraying  the  uses  and  ac- 
complishments of  industrial  music, 
titled  "Manpower,  Music  and  Mo- 
rale" and  made  in  the  Botany 
Worsted  Mills,  Passaic,  N.  J., 
where  an  RCA  plant  broadcasting 
system  is  in  operation,  was  pre- 
viewed by  Army,  Navy  and  other 
Government  officials  and  by  indus- 
trial and  labor  leaders  at  a  lunch- 
eon at  the  Waldorf-Astoria,  New 
York,  Feb.  26. 


'Maountain  Music' 

CULTURE  works  in  myster- 
ious ways  its  message  to  im- 
part. A  fortnight  ago  the 
mournful  twang  of  "maoun- 
tain  music"  wailed  through 
the  staid  eld  halls  of  the  St. 
Louis  City  Art  Museum  when 
Cousin  Emmy  and  Her  Kin- 
folks  broadcast  the  KMOX 
program  from  there.  Cousin 
Emmy  warbled  her  ballads 
to  "illustrate"  the  lecture 
given  by  Prof.  Robert  M. 
Schmitz  of  Washington  U. 
English  Dept.  Heard  on 
KMOX  every  morning  at 
5:25,  and  at  8:15  Sundays. 
Emmy,  an  authentic  product 
of  the  hills  of  Kentucky, 
plays  14  backwoods  instru- 
ments, and  is  "right  proud  of 
her  talent". 


It  is  an  admitted  historical  fact  that 
WASHINGTON  CROSSED  THE  DELAWARE 

.  .  .  but  it  is  just  plain  medicine  show  hokum  when  any  other  sta- 
tion CLAIMS  TO  BE  THE  FAVORITE  in 

MILES   CITY,  MONTANA 

There  is  only  one  favorite  day  and  night  time  radio  outlet  in  Miles 
City,  and  it  is 

KRJF 

Recently  a  North  Dakota  station  advertised  the  results  of  an  alleged 
cross  section  survey  by  one  Commercial  Service  Company  purport- 
ing to  show  said  North  Dakota  station  as  the  prime  favorite  in  this 
market. 

WHEN  WE  ALL  GOT  THROUGH  LAUGHING 

over  this  alleged  survey,  we  pulled  out  our  case  records  and  pro- 
duced the  following  facts: 

KRJF  DAY  TIME  COVERAGE: 

85  percent  cannot  get  outside  reception 
83  percent  are  constant  KRJF  listeners 

KRJF  NIGHT  TIME  COVERAGE: 

50  percent  cannot  get  outside  reception 
42  percent  are  constant  KRJF  listeners 

Being  a  non-network  station,  we  naturally  were  interested  in  know- 
ing how  the  15%  of  daytime  listeners  and  the  50%  of  night  time 
listeners  who  could  get  outside  reception,  divided  their  reception 
time  between  the  networks.  We  found  out  that: 

NBC  got  93%  of  the  15%  daytime  listeners  and  91%  of  the 
50%  night  time  listeners 

CBS  got  00%  of  the  15%  daytime  listeners  and  3%  of  the 
night  time  listeners 

Mutual  got  7%  of  the  15%  daytime  listeners  and  6%  of 
the  50%  night  time  listeners 


YOU  CAN'T  SELL  THE  MILES  CITY,  MONTANA 

MARKET   WITH  HOKUM- 

It's  a  nice  market,  "out  where  the  West  Begins",  where 
we  raise  plenty  of  cattle,  sheep,  sugar  beets,  wheat,  alfalfa 
seed ;  a  market  served  by  two  transcontinental  lines  of  rail- 
roads, with  the  largest  division  shops  and  terminal  facili- 
ties on  the  Milwaukee  railroad  between  St.  Paul  and  Spo- 
kane. It  can  be  sold  by  using 

KRJF,  MILES  CITY,  MONTANA 


P.  S.  We  used  to  have  one  of  those  Commercial  Service  Companies 
in  Miles  City.  It  made  surveys,  too — but  of  why  you  didn't  pay 
your  past  due  bills.  It  was  a  credit  organization — not  a  cross-cut 
radio  surveyor. 
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DISTINGUISHED  SERVICE  in  promoting  good  will  among  Americans 
of  all  faiths  brought  to  WHP  Harrisburg,  Pa.,  CBS  affiliate,  the  radio 
award  of  the  National  Conference  of  Christians  and  Jews  as  the  out- 
standing individual  radio  station  in  1943.  Awards  were  made  at  a 
luncheon  Feb.  21  at  the  Yale  Club,  New  York  attended  by  (1  to  r)  : 
A.  K.  Redmond,  WHP  general  manager;  Dr.  George  N.  Shuster,  president 
of  Hunter  College,  who  delivered  the  citations;  Mari  Yanofsky,  WHP 
script  writer  for  many  of  the  station's  good  will  programs;  and  Dick 
Redmond,  WHP  war  activities  director. 


NCCJ  Confers  Awards  to  Industry 
For  Broadcast  Programs  on  Tolerance 


By  HELEN  HOUSE 
NATIONAL  Conference  of  Chris- 
tians and  Jews  formally  conferred 
five  awards  on  the  radio  industry 
for  helping  to  create  greater  toler- 
ance and  understanding  among 
Americans  of  all  faiths,  at  a  lunch- 
eon at  the  Yale  Club  in  New  York 
last  Monday,  Feb.  22  as  part  of 
Brotherhood  Week.  Dr.  George  N. 
Schuster,  educator,  who  presided, 
said  the  winning  programs  had 
shown  "the  same  kindliness,  the 
same  courtesy,"  and  the  same  de- 
sire to  build  good-will,  which  were 
the  objectives  of  the  NCCJ.  Pres- 
ent were  the  script  writers,  pro- 
ducers and  directors,  as  well  as 
agency,  advertiser,  and  network 
executives  who  had  a  part  in  the 
presentation  of  the  winning  broad- 
casts. 

Everett  R.  Clinchy,  NCCJ  presi- 
dent, who  was  unable  to  attend  be- 
cause of  illness,  said  in  a  state- 
ment read  at  the  luncheon:  "The 
restraints  and  decencies  so  neces- 
sary in  a  democratic  society  are 
vastly  strengthened  by  the  content 
of  broadcasts."  Those  selected  for 
citation  were  "conspicuous  ex- 
amples of  radio's  contribution  to 
civilized  living.  .  .  ."  Representing 
the  NCCJ  was  Robert  A.  Ash- 
worth,  director  of  Brotherhood 
Week. 

Carl  Van  Doren,  author,  who 
conducts  The  American  Scrip- 
tures intermission  feature  of  The 
N.  Y.  Philharmonic  Symphony- 
CBS  broadcasts,  accepted  the  cita- 
tion for  the  outstanding  program 
series  in  1943.  Mr.  Van  Doren's 
talks,  the  citation  read,  "depict 
dramatically  .  .  .  the  struggle  of 
generations  of  patriotic  men  and 
women  to  establish  and  sustain  the 
American  principles  of  equality,  of 
opportunity  and  fair  play  .  .  ." 
The  broadcasts  are  sponsored  by 
U.  S.  Rubber  Co.  Agency  is  Camp- 
bell-Ewald  Inc.,  New  York. 

Citation  for  the  Sept.  7  broad- 


cast of  Salute  to  Youth,  former 
NBC  series  sponsored  by  Goodyear 
Tire  &  Rubber  Co.,  was  received 
by  Dr.  Max  Jordan,  NBC  director 
of  religious  broadcasts.  A  dramati- 
zation of  the  work  of  army  chap- 
lains in  Tunisia,  the  program  "paid 
tribute  to  the  devoted  chaplains  of 
all  creeds  who  inspire  and 
strengthen  our  fighting  men  and 
women,"  according  to  the  citation. 
Arthur  Kudner  Inc.,  New  York, 
handles  the  Goodyear  account. 

Theodore  Streibert,  Mutual  ex- 
ecutive vice-president,  received  the 
award  for  Mutual's  Minute  of 
Prayer,  a  daily  feature  which  "has 
brought  to  the  American  people 
prayers  of  clergyman  of  all  re- 
ligious groups." 

Selected  as  the  outstanding  in- 
dividual station,  WHP  Inc.,  Har- 
risburg, Pa.  ".  .  .  performed  out- 
standing public  service  in  drama- 
tizing for  its  listeners  the  story  of 
America's  unity  in  diversity,  the 
heritage  of  American  equality  and 
fair  play  ..."  the  citation  read, 
making  special   mention  of  Dick 


Redmond, "  war  activities  director, 
and  Marie  Yanofksy,  script  writer, 
both  of  whom  were  present,  for 
production  of  American  in  Action, 
The  Blood  of  Patriots  and  What  Is 
This  America?  The  award  was  ac- 
cepted by  A.  K.  Redmond,  general 
manager. 

In  the  absence  of  Dr.  Walter  W. 
Van  Kirk,  the  citation  for  his 
Religious  News  Reporting  on  NBC 
was  accepted  by  Samuel  McCrea 
Cavert,  general  secretary  of  the 
Federal  Council  of  the  Churches  of 
Christ  of  America.  Dr.  Van  Kirk 
was  personally  cited  for  having 
"interpreted  to  a  wide  audience  the 
fundamental  Judeo-Christian  prin- 
ciples on  which  our  American 
civilization  is  built." 

Guests,  many  of  whom  were  per- 
sonally commended,  included:  J.  K. 
Hough1,  director  of  advertising, 
Goodyear  Tire  &  Rubber  Co. ;  E.  J. 
Owens,  vice-president,  and  Myron 
Kirk,  radio  director,  Arthur  Kud- 
ner Inc. ;  Tex  Weiner,  script  writer 
of  Salute  to  Youth;  Everett  C. 
Parker,  NBC  public  service  de- 
partment; and  Allan  Kalmus,  NBC 
press.  Representing  Mutual  were: 
Elsie  Dick,  religious  director; 
Adolph  Opfinger,  program  direc- 
tor; Julius  Seebach,  WOR  pro- 
gram director;  and  Christopher 
Cross,  press. 

CBS  was  represented  by  Paul  M. 
Hollister,  vice-president  in  charge 
of  advertising  and  sales  promo- 
tion; William  C.  Gittinger,  vice- 
president  in  charge  of  sales; 
Arthur  Perles,  assistant  director 
and  Morris  Hastings,  press  infor- 
mation. Present  were  Earl  McGill, 
director  and  William  King,  pro- 
ducer of  American  Scriptures. 
From  Campbell-Ewald,  New  York, 
were  Richard  Hackenger,  Willis 
Blodgett  and  Marie  McConaugh. 
T.  H.  Young,  director  of  advertis- 
ing of  U.  S.  Rubber  Co.,  was  repre- 
sented by  Harold  Rosenberg,  as- 
sistant chief  of  the  special  as- 
signment division  of  the  domestic 
branch. 

"Brotherhood  Week,"  a  project 
of  NCCJ,  was  celebrated  on  some 
30  network  programs,  many  of 
which  were  rebroadcast  overseas, 
along  with  special  background 
stories,  and  the  text  of  President 
Roosevelt's  proclamation. 


Radio-  Statical 


pixs 


HOWARD  L  TULLIS,  General  Manager 
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Fetzer  Named 

(Continued  from  page  9) 

ington  of  C.  E.  Arney  Jr.,  secre- 
tary-treasurer and  temporary  man- 
aging director,  however,  resulted 
in  Mr.  Miller's  decision  to  remain 
until  March  1.  He  has  not  revealed 
his  future  plans. 

While  Mr.  Fetzer  serves  in 
Washington,  John  W.  O'Harrow, 
general  sales  manager,  will  direct 
the  operations  of  the  Kalamazoo- 
Grand  Rapids  station.  WKZO 
maintains  offices  and  studios  in 
hoth  cities. 

A  Versatile  Executive 

John  Earl  Fetzer  has  served  in 
virtually  every  radio  capacity — 
engineer,  announcer,  program  di- 
rector, sales  manager,  and  gen- 
eral manager.  Born  in  Decatur, 
Ind.,  March  25,  1901,  he  took  his 
undergraduate  work  at  Purdue 
and  Emmanuel  College  and  was  a 
graduate  student  at  the  University 
of  Michigan.  He  attended  the 
Hoover  radio  conferences  in  the 
early  20's,  when  the  pattern  was 
set  for  standard  broadcast  alloca- 
tions. 

In  1925,  at  24,  John  did  research 
in  Europe,  covering  the  radio  field 
in  England,  Holland,  Germany, 
Switzerland  and  France.  His  stud- 
ies of  the  economic,  social  and  en- 
gineering aspects  of  European  ra- 
dio contributed  in  a  measure  to 
the  early  development  of  American 
radio. 

WKZO  had  its  beginnings  dur- 
ing World  War  I,  as  an  amateur 
station  operated  by  the  6  foot  2 
youth.  It  wasn't  until  1931  that 
the  station  was  established.  Two 
years  ago  he  participated  in  the 
establishment  of  KXEL,  at  Water- 
loo, and  owns  approximately  25% 
of  the  station's  preferred  stock 
and  about  12%  of  its  common 
stock. 

Serves  On  Committees 

Mr.  Fetzer  incorporated  his  poli- 
cies of  station  operation  in  a  72- 
page  treatise  entitled  "Standards 
of  Practice"  covering  all  phases  of 
business  administration,  program- 
ming, copy  writing,  news,  and  en- 
gineering. 

Mr.  Fetzer,  in  addition  to  his 
stewardship  on  the  NAB  board,  is 
chairman  of  its  War  Committee. 
He  is  also  a  radio  consultant  to 
OWI  and  is  national  Councillor  to 
the  U.  S.  Chamber  of  Commerce 
and  a  former  president  of  the 
Kalamazoo  Chamber  of  Commerce. 
He  is  a  member  of  the  Institute 
of  Radio  Engineers  and  the  Amer- 
ican Institute  of  Electrical  Engi- 
neering. 

The  Fetzer  family  goes  back  to 
one,  Joachim  Fetzer,  who  came  to 
America  from  Bavaria  about  1760 
and  fought  under  Washington  at 
Valley  Forge  and  Yorktown. 

John  Fetzer  played  basketball 
at  school  and  is  still  keenly  in- 
terested in  all  athletics.  His  wife, 
the  former  Rhea  Yeager,  whom 
he  married  in  1926,  plans  to  move 
to  Washington  with  him.  They 
have  no  children. 


PROFITS  OF  RCA 
I1SCREASE  IIS  YEAR 

RCA  PRODUCTION  of  radio, 
sound  and  electronic  equipment 
for  the  armed  forces  increased  in 
1943  more  than  100%  over  1942, 
according  to  its  annual  report. 

Net  profit  of  RCA  in  1943  was 
$10,192,452,  compared  with  $9,- 
002,437  in  1942.  After  payment  of 
preferred  dividends,  earnings  per 
share  of  common  stock  were  50.5 
cents.  Total  gross  income  from  all 
sources  amounted  to  $294,535,362, 
compared  with  $197,024,056  in 
1942,  an  increase  of  $97,511,306. 
Operations  for  1943,  compared 
with  1942,  show  an  increase  in 
gross  income  of  49%,  net  13%. 

Year  was  marked  by  "a  substan- 
tial increase  in  the  number  of 
commercial  sponsors  and  advertis- 
ing agencies  using  the  NBC  net- 
work," the  report  states,  adding 
"the  average  number  of  stations 
used  per-program  also  increased." 
Of  the  network's  total  program 
hours,  46%  were  commercial  and 
54  sustaining  %. 


Retailers'  Guide 

RETAILERS  problems  and 
queries  relating  to  radio  and 
radio  advertising  have  been 
openly  presented  and  an- 
swered in  a  "Handbook  For 
Success  in  Retail  Radio  Ad- 
vertising" written  by  Frank 
Parke  Wright,  of  the  Oak- 
land and  San  Francisco 
agency  bearing  his  name. 
Handbook  was  distributed  by 
the  San  Francisco  and  Oak- 
land Broadcasters'  Retail 
Committee  at  the  January 
"command  performance"  re- 
peat showing  of  the  NAB's 
"Air  Force  and  the  Retailer" 
presentation.  Reasons  for 
traditional  retail  "no  sale" 
defenses  are  explained  and 
their  remedies  presented  in 
the  handbook  along  with  sug- 
gestions of  programs  suited 
to  retail  advertising  and 
numerous  case  histories. 


Ellis  Succeeds  Kudner 

JAMES  H.  S.  ELLIS,  executive 
vice-president  of  Arthur  Kudner 
Inc.,  last  week  was  elected  presi- 
dent to  fill  the  vacancy  caused  by 
the  death  of  the  firm's  founder, 
Arthur  H.  Kudner  (see  story  page 
46).  Mr.  Ellis  is  well-known  to  ad- 
vertising, having  entered  the  busi- 
ness in  1915,  and  was  associated 
with  Mr.  Kudner  for  15  years  as 
copy  chief  of  Erwin,  Wasey  &  Co. 
before  becoming  vice-president  in 
charge  of  copy  when  Arthur  Kud- 
ner Inc.  was  formed  in  1935.  In 
1942  Mr.  Ellis  became  executive 
vice-president  of  Kudner  agency. 


Sylvania  E  Awards 

ARMY-NAVY  "E"  Awards  are  to  be 
presented  to  three  plants  of  the 
Sylvania  Electric  Products  March  1. 
Cast  of  Duffy's,  sponsored  by  Bristol- 
Myers  Co.  for  Minit-Rub  on  the  Blue 
on  Tuesdays,  will  entertain  at  the 
banquet  climaxing  the  convention  of 
the  Associated  Chain  Drug  Stores,  at 
the  Waldorf-Astoria,  New  York, 
March  15. 


MEET  GIUSEPPE  MERINO 


•  Giuseppe  is  a  metal  worker,  engaged 
in  war  work.  The  pay  envelope  he  brings 
home  every  week  has  #105  hard  earned 
dollars  in  it. 

Giuseppe  has  an  important  stake  in 
America.  In  the  window  of  his  small  home 
there  are  three  stars. 

After  a  hard  day's  work,  a  good  supper 
under  his  belt,  Giuseppe  relaxes  and  listens 
to  the  Italian  programs  on  WBNX.  Maria, 
his  wife,  listens  too.  They  both  enjoy  music 


and  the  news  in  Italian,  the  language  they 
know  best. 

Yes,  in  the  WBNX  service  area  there 
are  1,554,000  Giuseppe  Merinos.  There 
are  more  Italians  in  the  Nen>  York  market 
than  the  total  population  of  Pittsburgh  or 
Baltimore  or  Boston.  Let  us  sh;w  you  how 
you  can  penetrate  this  major  market  at 
amazingly  low  cost.  Wire,  write  or  phone 
WBNX,  Melrose  5-0333,  New  York  51, 
N.  Y. 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORK 
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Wanted — Industry  Wide  Association 

(Continued  from  page  11) 


— a  name  to  remember  when 
the  war  is  forgotten 
★ 

VERTICAL  TUBULAR 
STEEL  RADIATORS 
★ 

PATENTED  FM 
TURNSTILE  RADIATORS 
★ 

We're"all  out" for  Victory, 
but  our  engineers  are  ready 
to  work  with  you  on 
post-war  plans. 
★ 

JOHN  E.  LINGO  &  SON,  Inc. 
CAMDEN,    NEW  JERSEY 


ler  and  Brinkley  should  have  been 
taken  off  the  air. 

Broadcasters  also  will  be  amazed 
to  learn  that  a  system  of  fines  to 
be  imposed  by  the  FCC  was  ad- 
vocated by  broadcaster  spokesmen 
— and  yet — these  same  spokesmen 
never  raised  the  question  before 
the  Committee  of  why  the  FCC 
pursued  its  doubtfully  legal  policy 
of  using  a  system  of  granting 
"temporary-licenses"  as  a  penal  in- 
strument designed  to  make  licenses 
conform  to  some  particular  idea. 

Fines  and  Penalties 

Unquestionably,  this  "temporary- 
license"  policy  has  been  the  major 
cause  for  the  much  advertised 
FEAR  of  the  regulatory  agency  by 
the  broadcasters.  It  may  well  be 
asked  why  this  point  was  not 
raised  by  broadcaster  representa- 
tives. Could  it  be  because  no  one 
appeared  before  Congress  with 
"clean  hands"  and  could  say  he 
was  representing  independent 
broadcasters.  Certainly  NAB 
couldn't  afford  to  speak  loudly  af- 
ter a  breakdown  of  its  income  be- 
came public. 

The  networks  are  opposed  to 
permitting  independent  broadcast- 
ers to  organize  as  a  free  group 
which  will  honestly  represent  in- 
dependent   stations    because  they 


A  50,000  watt  audience 
at  a  250  watt  rate 


C.  E.  HOOPER 


FOR  NOVEMBER  &  DECEMBER,  1943 


what 
better 
proof 
of  an 
audience 
can  you 
ask  for? 


MORNING  INDEX 
MON.  THRU  FRI. 
8:00  -  12:00  A.M. 

A 

WGRC 

B 

C 

13.2 

27.7 

32.7 

25.8 

AFTERNOON  INDEX 
MON.  THRU  FRI • 
12:00  -  6:00  P.M. 

A 

WGRC 

B 

C 

27.1 

30.6 

24.5 

15.9 

SlW.  THRU  SAT. 
EVENING  ItsDEX 
6:00  -  10:00  P.M. 

A 

WGRC 

B 

C 

41.8 

13.7 

34.4 

8.* 

are  afraid  of  what  we  may  do  with- 
out their  ever-present  "advice" 
and  pressure.  After  all,  most 
broadcasters  get  together  only  once 
or  twice  a  year  in  a  district  or  a 
national  meeting.  Most  of  them  get 
to  Washington  only  once  a  year 
or  possibly  only  at  the  time  of  a 
hearing.  What  then,  say  the  net- 
works, can  the  individual  broad- 
caster know  or  do  for  the  "good 
of  the  industry"? 

After  all,  whose  business  is  this 
radio  industry?  Let  us  nail  this 
down  once  and  for  all.  Who  speaks 
for  the  radio  industry  in  America 
— the  licensees  of  900  broadcast 
stations,  small  and  large, — or  the 
licensees  of  a  half-dozen  stations 
who  also  operate  a  network?  Why, 
if  we  take  the  spokesmen  of  the 
networks  at  their  word  at  the  Sen- 
ate hearings,  the  networks  are  ac- 
tually not  in  the  broadcast  busi- 
ness! 

Their  spokesmen  contend  they 
are  "program  producing  organiza- 
tions", they  are  a  business  like  a 
grocery  store  or  a  gasoline  station, 
selling  service.  They  complained 
bitterly  because  such  businesses  are 
not  licensed  and  that  they  have  to 
be,  because  they  happen  to  run  a 
few  stations.  Why,  they  argued, 
we  run  these  stations  only  inci- 
dentally; these  stations  are  neces- 
sary only  because  we  have  to  have 
some  place  to  originate  programs. 
Does  this  sound  fantastic?  Well, 
then,  read  the  testimony  of  the 
network  spokesmen. 

And  yet  these  are  the  people  who 
insist  on  speaking  for  the  "indus- 
try". By  whose  permission?  Who 
gave  them  authority?  Isn't  it  clear 
that  the  present  situation  is  un- 
healthy and  dishonest?  Isn't  it 
clear  that  we  now  have  a  situa- 
tion where  the  tail  is  wagging  the 
dog — where  a  couple  "program 
producing"  organizations,  to  use 
their  own  definition,  are  attempt- 
ing to  speak  for  900  independently 
owned  stations  about  whose  prob- 
lems, policies,  and  listeners  they 
know  little  and  care  less? 

Capitol  Lobby? 

Who  is  it  that  placates  the  local 
listener  when  a  popular  serial  pro- 
gram is  abruptly  discontinued  in 
a  particular  area? 

Who  is  it  that  soothes  "irate" 
sport  fans  who  have  been  glued  to 
a  radio  for  30  minutes  listening  to 
a  boxing  match  and  then  are  sud- 
denly cut  off  and  shifted  to  another 
program  because  of  "prior  com- 
mitments"? 

Who  is  it  that  sends  out  the 
alarm  and  asks  for  volunteers  to 
fight  a  forest  fire,  or  a  cricket 
invasion,  or  asks  for  help  to  aid 
in  any  community  disaster?  Who 
is  it  that  furnishes  the  local  weath- 
er reports  and  local  time  signals? 
Who  is  it  that  is  interested  in  the 
local  School  Board  election — the 
community's  social,  economic  and 
political  problems? 

Isn't  it  clear  that  local  problems 


REUNION  in  Bougainville  takes 
place  as  two  former  members  of 
WNAC  Boston  meet  in  jungle  in- 
vasion headquarters.  Sgt.  Gordon 
D.  (Red)  Marston  (1),  Marine 
Corps  combat  correspondent,  was 
dugout  host  to  Navy  Lt.  Francis 
W.  (Pete)  Tully,  who  was  Wash- 
ington correspondent  for  Yankee 
Network.  Marston  handled  Lt.  Tul- 
ley's  copy  on  the  Yankee  news  desk. 


cannot  be  understood  and  handled 
by  men  1,000,  2,000  or  3,000  miles 
away?  Milwaukee,  Peoria  or  Butte 
can  neither  be  served  nor  "built 
up"  from  New  York,  Washington, 
or  Hollywood. 

Most  broadcasters  know  Frank 
Russell  who  is  vice-president  in 
charge  of  NBC  in  Washington. 
They  also  know  Earl  Gammons, 
formerly  of  WCCO,  who  took  over 
Harry  Butcher's  Washington  posi- 
tion for  CBS.  These  men  might 
deny  it — but  deny  or  not — they  are, 
in  my  opinion,  exceedingly  expert 
lobbyists  for  their  companies  in  the 
Nation's  Capitol.  So  expert  are 
they,  in  fact,  that  no  group  of 
broadcasters  could  suggest  legisla- 
tion which  might  be  against  the  in- 
terest of  their  companies  which 
these  two  men  could  not  kill  or 
have  altered  to  an  extent  that  all 
the  "sting"  would  be  removed. 

And  by  the  same  token,  neither 
should  these  men  be  able  to  sug- 
gest any  legislation  for  their  prin- 
cipals that  might  be  detrimental 
to  the  interests  of  independent 
broadcasters  (such  as  a  network 
being  allowed  to  own  all  of  its  out- 
lets— and  don't  think  it  hasn't 
been  talked  about)  without  there 
being  on  the  job  another  man,  as 
astute  as  they,  but  representing 
independent  stations    who  should 


"WFDF  said  he  was  driving  one 
of  those  tanks  made  in  Flint." 


Ill  G  R  C  ^ 


LOUISVILLE'S  TRACT 

-'=573  OF  ITS  BUYING  POWER 


BURN-SMITH  "National  Representatives 
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be  able  to  take  the  "sting"  out  of 
their  suggestions. 

Think  how  this  check  and  bal- 
ance system  would  bring  to  the 
broadcasters  a  guarantee  against 
concealed  aggression  from  within 
which  has  ever  been  our  nemesis. 
Think  also  of  the  strength  we 
would  have  as  a  whole  industry 
when  we,  as  duly  organized  and 
recognized  independent  stations, 
joined  with  an  organization  of  na- 
tional networks  and  their  owned 
and  operated  stations  to  support 
some  special  law  or  proposed  Com- 
mission order  that  would  work  to 
our  mutual  advantage  and  conse- 
quently the  welfare  of  our  listen- 
ers. 

Separate  Interests 

I  mention  networks  and  their 
M&O  stations?  Yes,  I  am  certain 
their  interests  are  distinct  and  sep- 
arate from  those  of  independently 
owned  stations.  Neither  Mr.  Gam- 
mons nor  Mr.  Russell  will  assert 
that  they  vote  either  in  a  NAB 
Convention  or  as  a  Board  mem- 
ber with  the  welfare  only  of  the 
Washington  station  they  represent 
in  mind.  In  fact  Mr.  Russell,  if 
the  vote  were  an  important  one, 
would  have  to  look  even  beyond 
NBC  and  find  out  what  might  be 
the  overall  interests  and  policies 


'MANAGER' 
Is  Defined  by  a  Fellow 
 Who   Is  One  


DEFINITION  of  a  radio  station 
manager  may  be  either  problemati- 
cal or  axiomati",  but  whichever 
it  is  (or  both),  Pat  Buford,  mana- 
ger of  KHBG  Okmulgee,  Okla., 
may  be  quoted  as  classifying  said 
manager  according  to  the  follow- 
ing: 

"He  must  be  the  chief  air  raid 
warden,  take  care  of  the  War  Loan 
Drive,  attend  all  of  the  PTA  meet- 
ings, and  stay  in  his  office  to  re- 
ceive all  visitors.  .  .  .  He  should 
also  get  around  to  see  all  of  his 
friends  and  accounts  each  day, 
particularly  his  board  of  directors, 
just  to  let  them  know  that  he  is 
still  interested  in  them. 

"He  must  be  a  man's  man,  a 
lady's  man,  a  good  father,  a  pluto- 
crat, a  Democrat,  a  Republican 
...  a  New  Dealer,  an  old  dealer, 
and  a  fast  dealer.  .  .  .  He  must  be 
an  expert  on  the  OPA,  WPB, 
SWPC,  Internal  Revenue,  With- 
holding Taxes,  OAB,  and  still  re- 
member the  NRA.  ...  He  must 
belong  to  all  the  clubs  and  do 
a  great  deal  of  entertaining  .  .  . 
pay  his  bills  and  never  appear  to 
be  tight  or  a  spendthrift.  .  .  .  He 
must  always  stay  in  the  lead  but 
always  stay  in  the  background, 
and  know  that  radio  is  news  while 
a  newspaper  is  history." 


Runyon  Elevated 

JACK  RUNYON  has  been  elevated 
to  assistant  director  of  the  Co- 
ordinator of  Inter-American  Af- 
fairs, Radio  Division,  and  will  con- 
tinue to  be  headquartered  in  Holly- 
wood. He  joined  CIA  A  approxi- 
mately two  years  ago  as  Pacific 
Coast  radio  director.  John  Ogilvie 
is  national  director  of  the  radio 
division. 

of  RCA,  with  its  myriad  of  sub- 
sidiaries. 

This  is  one  of  our  very  vital 
problems  of  the  moment.  I  am  cer- 
tain the  networks  are  well  able 
to  take  care  of  their  own  interests 
in  Washington  through  their  pres- 
ent representatives.  I  would  like 
to  see  them  organize  an  association 
of  all  networks  and  their  M&O  sta- 
tions with  which  our  association 
of  independent  stations  could  col- 
laborate from  time  to  time.  There 
are  many  problems  that  must  have 
our  combined  thoughts  and  efforts; 
there  are  likewise  many  problems 
which  can  be  better  thought  out, 
argued  and  voted  upon  without  the 
presence  of  individuals  from  M&O 
stations. 

Industry  Welfare 

These  are  individuals  who  must 
lay  aside  their  thoughts  as  indi- 
vidual station  managers  and  think 
instead  as  those  who  are  concerned 
with  the  welfare  of  a  recording  or 
a  transcription  company,  or  as  a 
licensee  holder  of  many  shortwave 
stations,  or  as  a  manufacturer  and 
therefore  a  holder  or  negotiator  of 
millions  of  dollars  in  government 
contracts.  These  are  the  kind  of 
individuals  who,  for  example,  after 
an  exhaustive  hearing  on  a  bill 
would  suggest  that  it  might  be 
wise  to  forget  all  about  such  a  bill 
because  "the  'industry'  wouldn't  go 
for  it." 

I  am  fully  convinced  that  the 
independent  stations  should  main- 
tain their  own  association  and  also 
should  hire  someone  as  competent 
as  a  Russell  or  a  Gammons  to  head 
its  Washington  office.  This  repre- 
sentation should  be  exclusively  for 
the  independent  stations — for  US 
and  not  with  the  interests  of  a 
network  or  a  great  manufacturing 
or  communications  company  always 
in  the  background. 

Or  Else 

Don't  you  see  that  when  Russell 
or  Gammons  go  in  and  talk  about 
NBC,  RCAC,  RCA,  Victor,  Colum- 
bia, CBS,  NAB,  BMI,  or  any  other 
combination  of  the  alphabet  that 
everything  they  talk  about  is  im- 
mediately interpreted  as  being  con- 
nected with  network  ownership  and 
it  can't  be  otherwise?  What  inde- 
pendents must  do  is  to  take  the 


"ORDERING  104  MORE  SHOWS"  <fc 

advises  Fred  Cannon— ALL-CANADA  RADIO  LTD. 

THE  SHADOW 
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three  little  letters  "NAB"  out  of 
the  networks'  repertoire.  And  we 
must  do  it  now  because  the  broad- 
casters are  probably  not  going  to 
be  given  more  than  just  one  more 
chance  at  self  regulation.  If  we 
can't  cure  some  of  the  ills  and  alle- 
viate some  of  the  criticism  that  is 
now  prevalent,  it  may  be  Govern- 
ment ownership  in  the  not  too  dis- 
tant future. 

What  can  we  do  for  the  benefit 
of  ourselves?  How  qan  we  raise 
enough  money  to  support  an  NAB 
without  the  networks?  Representa- 
tion in  Washington  is  of  primary 
importance  to  us.  But  we  need  not 
carry  on  alone  all  the  work  of  the 
present  NAB.  Many  functions  can 
be  usefully  and  properly  collabor- 


ated between  our  independent  or- 
ganization and  a  networks'  organ- 
ization and  funds  can  be  supplied 
jointly  for  that  work.  NAB  used 
to  operate  on  much  less  than  the 
$350,000  budget  of  today;  under 
wise  and  competent  management  it 
will  not  be  difficult  to  do  so  again. 
Moreover  the  industry  will  have 
better  standing  if  it  is  not  run- 
ning an  expensive  Washington  cor- 
poration lobby. 

Of  course,  many  station  owners 
are  going  to  have  to  take  a  great 
deal  more  interest  in  their  public 
responsibility.  We,  as  an  indepen- 
dent group  of  broadcasters  must 
see  that  the  standards  of  all  broad- 
casts, local  and  national,  be  raised 
above  the  reproach  of  any  one. 


*       *       *        *  * 


*       *       *  1* 
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POPULAR 

with  network  and  national  spot  advertisers 

POPULAR 

with  LISTENERS,  too! 


#  Rates  surprisingly  low  .  .  .  programs  with 
high  Hooper  ratings  ...  a  few  choice  re- 
maining network  and  spot  availabilities — 
these  ^are  some  of  the  reasons  why  KXYZ  is 
the  Number  One  Radio  Buy  in  the  South's 
Number  One  Market.  To  lay  your  radio  ad- 
vertising barrage  most  effectively  in  Houston, 
select  the  station  selected  by  most  Hous- 
tonians — KXYZ.  Call  a  Branham  representa- 
tive today  .  .  .  and  learn  how  popular  KXYZ 
is  with  network  and  national  spot  advertisers, 
and  with  listeners,  too! 


BUY  BOTH!  KXYZ  AND  KRIS,  CORPUS  CHRISTI  -  A  MONEY-SAVING  COMBINATION 


********** 


February  28,  1944  •  Page  59 


SRLES  flV  HIGH 
UIHEI1  VOU  BUV 


BRITS  RIO  RE'S 
Blue  network  Outlet 


John  Elmer 
President 


Geo.  H.  Roeder 
Gen.  Manager 


FREE  &  PETERS 

Exclusive  National  Rep, 


..J 


Way  Is  Reelected 
12th  District  Head 

Discontinuance  of  Cow-Catcher 
And  Hitch-Hikes  Is  Praised 

WILLIAM  B.  WAY,  vice-presi- 
dent and  general  manager  of 
KVOO  Tulsa,  was  unanimously  re- 
elected as  NAB  director  for  the 
12th  district, 
comprising  Kan- 
Mtsmfc'.  sas   and  Oklaho- 

ma, at  the  annual 
district  meeting 
last  Monday  in 
i  Tulsa.  Mr.  Way 
was  the  sole  nom- 
inee. 

Resol  u  t  i  o  n  s 
adopted  at  the 
Mr.  Way  °ne  -  day  confer- 
ence, attended  by 
55  broadcasters  and  radio  repre- 
sentatives, commended  broadcast- 
ers who  had  taken  steps  to  discon- 
tinue "cow-catcher"  and  "hitch- 
hike" announcements  —  a  move 
inaugurated  last  year  by  Mr.  Way. 

Following  the  patern  of  previous 
district  meetings,  the  12th  district 
urged  an  even  stronger  and  more 
competitive  BMI  through  invest- 
ment of  funds  otherwise  applied 
to  reduction  of  fees.  The  Cannon- 
Mills  bill  was  condemned  and  op- 
position was  voiced  to  Government 
buying  of  either  time  or  space  for 
promotion  of  the  war  effort.  The 
broadcasters  also  commended  NBC 
Thesaurus,  Columbia  Recording 
Corp.  and  RCA  Recording  Co.  for 


Walt  Lochman  Steps  Up  Ladder 
OPENS   KM BC   SPORTS  JOB 

We're  proud  that  Walt  Lochman  is  moving  to  the  top  as  a 
KMBC  graduate. 

Walt  became  America's  leading  minor  league  baseball  an- 
nouncer while  here. 

How  would  you  like  to  take  his  place  at  KMBC? 

Yes — we're  looking  for  an  all-around  sports  announcer  with 
both  play-by-play  and  commentating  experience.  Your  back- 
ground must  be  successful  from  a  commercial  standpoint — 
a  background  that  means  something  to  the  national  adver- 
tiser. Your  character  must  personify  the  work  you're  doing. 
What  we  offer  is  a  sound,  good-paying  basis  .  .  .  associa- 
tion with  one  of  America's  recognized  prestige  radio  sta- 
tions .  .  .  national  promotion  .  .  .  excellent  living  conditions 
in  the  friendly  "Heart  of  America." 

Walt  liked  it  all  well  enough  to  be  with  us  eight  years. 

Furnish  us  with  complete  details  including  draft  status,  age, 
family,  religion,  experience,  etc.  Be  sure  and  send  voice 
transcription — including  sample  of  play-by-play  talents. 
Write  Karl  Koerper,  managing  director,  KMBC  of  Kansas 
City. 


Old  Dutch  Renews 

CUDAHY  PACKING  Co.,  Chicago 
(Old  Dutch  Cleanser),  has  re- 
newed sponsorship,  beginning 
March  20,  of  the  daytime  serial, 
Helpmate,  on  39  NBC  stations, 
originating  out  of  Chicago.  The 
quarter-hour  drama,  aired  Mon- 
days through  Fridays,  traces  life 
in  ,a  war  boom  factory  settlement. 
Contract  renewal  negotiated  for 
NBC  by  J.  D.  Galbraith,  is  for  52 
weeks.  Agency  is  Grant  Adv.,  Chi- 
cago. 

their  refusal  to  accede  to  the  de- 
mands of  James  C.  Petrillo,  in  the 
recording  fight. 

After  hearing  a  review  of  the 
current  problems  confronting  radio 
from  C.  E.  Arney  Jr.,  secretary- 
treasurer  and  temporary  managing 
director,  as  well  as  reports  from 
other  NAB  department  heads  and 
from  spokesmen  in  the  music  field, 
the  meeting  expressed  confidence  in 
the  NAB  Legislative  Commitee's 
ability  to  obtain  remedial  legisla- 
tion. Neville  Miller,  outgoing  presi- 
dent, was  thanked  for  his  stew- 
ardship, and  J.  Harold  Ryan,  his 
successor,  was  pledged  the  alle- 
giance and  support  of  the  district. 
The  board  was  commended  for  se- 
lecting a  practical  broadcaster  as 
NAB  president. 

On  the  business  side,  Lewis  H. 
Avery,  director  of  broadcast  adver- 
tising, and  Clark  Luther,  KFH 
Wichita,  chairman  of  the  district 
sales  managers,  covered  the  reac- 
tion to  the  Retail  Promotion  Com- 
mittee plan  and  outlined  proposals 
to  cover  the  motion  picture  and 
building  industries  with  similar 
presentations.  A  proposed  confer- 
ence with  the  Proprietary  Assn. 
also  was  announced.  Recommenda- 
tions covering  advertising  agency 
contract  provisions  which  contain 
objectionable  and  impractical  terms 
were  debated,  along  with  discount 
provisions. 

The  attendance  follows: 

Arney,  C.  E.  Jr.  NAB 

Atteberry,  Ellis  KCKN 

Avery,  Lewis  H.  NAB 

Balch,  Owen  KSAL 

Barnes,  Wade  NBC 

Barry,  Jimmy  KBI 

Bahs,   Leland  General  Electric 

Bonebrake,  M.  H.  KOCY 

Brandborg,  Gus  KVOO 

Brown,  Ken  KOMA 

Buenning,  Paul  KOMA 

Callahan,  L.  D.  SESAC 

Carroll,  Charles  WBBZ 

Carroll,  Mrs.  A.  L.  WBBZ 

Case,  J.  Fred  KWON 


Still  a  Fiddler 

'TWAS  all  in  fun,  this  idea 
of  Roy  Acuff,  hillbilly  fiddler- 
singer  of  WSM  Nashville, 
running  for  Governor  of  Ten- 
nessee, the  mountaineer  him- 
self declared.  He  definitely 
will  leave  the  business  of 
politics  to  politicians  while 
he'll  continue  to  fiddle  and 
warble  on  the  Prince  Albert 
Grand  Ole  Opry,  originating 
at  WSM  for  NBC  Saturday 
nights.  Roy's  followers  in 
Tennessee  entered  his  name 
as  gubernatorial  candidate  on 
both  the  Republican  and 
Democratic  tickets.  It  was 
the  first  time  in  Tennessee's 
history  that  one  candidate 
was  entered  in  the  primaries 
on  both  tickets,  according  to 
word  from  the  southern  state. 


Stein-Hall  Names 

STEIN-HALL  MFG.  Co.,  Chicago, 
has  named  Needham,  Louis  & 
Brorby  to  handle  advertising  for 
their  Hallmark  Pre-Cooked  Beans 
in  the  Midwest.  In  the  East,  Hix- 
son-O'Donnell  Adv.  of  New  York 
will  place  the  business.  Two  years 
ago,  the  company  developed  a  pre- 
cooked navy  bean  for  the  consumer 
market. 


Case,  Mrs.  J.  Fred 
Chizzini,  Frank 
Clark,  Plez 
Deane,  Jerry 
Egolf,  Willard 
Enoch,  Bob 
Esau,  John 
Forster,  Maj.  Ralph 
Garber,  Milton 
Grimes,  Harold 
Grimes,  Mrs.  Harold 
Grubb,  Gayle 
Haselbush,  W.  C. 
Haverlin,  Carl 
Jadassohn,  K.  A. 
Kercher,  George  A. 
Kaney,  A.  W. 
King,  Jerry 
Knodel,  J.  W. 
Lindsley,  R.  K. 
Luther,  Clark  A. 
Miller,  Kalph 
Minor,  C.  A. 
Morgan,  Clem 
Peterson,  Maj.  Pete 
Page,  Allan 
Pyle,  K.  W. 
Randolph,  Jim 
Reed,  Vernon 
Ross,  Byrne 
Russell,  Dave 
Shoemaker,  W.  F. 
Stamps,  Weldon 
Stine,  Albert  E. 
Tarter,  George 
Todd.  Jack 
Varnura,  Ralph 
Wardell,  Gordon 
Way,  W.  B. 


NBC 

KFH 

OWI 

NAB 

KTOK 

KTUL 

British  Army  Staff 

KCRC 

KOME 

WKY 

United  Press 
BMI 

U.S.  Treas.  Office 
Edward  Petrie  Co. 
NBC 

Standard  Radio 

Free  &  Peters,  Inc. 

KFBI 

KFH 

WKY 

KOMA 

KVGB 

U.  S.  Army 

KVOO 

KFBI 

KVOO 

KFH 

KSWO 

OWI 

Frederic  W.  Ziv,  Inc. 
KADA 

Press  Association 

KOCY 

KANS 

KFBI 

KGBX 

KVOO 


QENERAL  TELEVISION  CORP. 

70  Brookline  Ave. 
Boston,  Massachusetts 

First  in  Television  Development 
in 

NEW  ENGLAND 
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Mr.  Wooten 


6th  NAB  District 
Reelects  Wooten 

Support  of  BMI,  Opposition 

To  Press  Subsidy  Voted 

HOYT  B.  WOOTEN,  WREC  Mem- 
phis, was  reelected  for  another 
two-year  term  as  NAB  director 
representing  the  6th  district  at  a 
meeting  last  Fri- 
day in  Memphis. 
The  district  com- 
prises Arkansas, 
Louisiana,  M  i  s- 
sissippi  and  Ten- 
nessee. 

At  the  closing 
sessions  Friday 
of  the  two-day 
meeting,  a  series 
of  resolutions 
were  adopted  urging  full-scale  sup- 
port of  BMI,  opposition  to  news- 
paper advertising  subsidies,  and 
endorsement  of  remedial  legisla- 
tion. Wiley  P.  Harris,  WJDX  Jack- 
son, Miss.,  was  nominated  from  the 
floor  for  the  directorship  but  with 
drew  in  favor  of  a  unanimous  bal- 
lot for  Mr.  Wooten. 

Status  of  Hillbillies 

The  status  of  the  hillbilly  mu- 
sicians, popular  in  southern  areas, 
as  a  factor  in  negotiating  mu- 
sicians contracts,  was  fully  covered 
at  the  meeting.  Overall  copyright 
and  music  matters  were  discussed 
by  Carl  Haverlin,  BMI,  and  Frank 
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New  Pinkham  Serial 

LYDIA  E.  PINKHAM  MEDICINE 
Co.,  Lynn,  Mass.,  will  make  a  sub- 
stantial increase  in  its  transcribed 
daytime  serial  schedule  March  13, 
when  Mr.  Good  starts  on  34  sta- 
tions of  Keystone  Broadcasting 
System.  It  will  be  heard  on  selected 
markets  in  Texas,  Oklahoma,  and 
Arkansas.  Program  is  a  five-weekly 
quarter-hour  drama  about  the  ef- 
forts of  a  kindly  philosophical  per- 
son to  help  his  fellow  men.  It  start- 
ed Feb.  1  on  four  stations  WIRE 
WCAE  WLAW  WNEW.  Another 
serial,  Just  Home  Folks,  continues 
in  six  southern  outlets.  Agency  is 
Erwin,  Wasey  &  Co.,  New  York. 


Chizzini,  NBC.  C.  E.  Arney  Jr., 
NAB  secretary-treasurer  and  tem- 
porary managing  director,  advised 
the  sessions  of  the  legislative,  labor, 
selective  service  and  other  current 
industry  problems. 

As  at  other  district  meetings, 
Willard  D.  Egolf,  assistant  to  the 
president,  reported  on  public  rela- 
tions activities  and  led  a  discussion 
on  the  proposed  book  on  public  re- 
lations for  radio.  Lewis  H.  Avery, 
director  of  broadcast  advertising, 
reviewed  past  advertising  promo- 
tional projects  and  those  contem- 
plated this  year.  The  meeting  ad- 
journed Friday  noon  to  permit 
separate  sessions  of  CBS  and  NBC 
affiliates. 

The  full  registration  follows: 

Bill  Slates,  Millard  Magruder,  KFPW; 
Sam  W.  Anderson,  J.  Q.  Floyd,  KFFA; 
John  C.  McCormack,  Kenneth  Kellam, 
KTHS;  William  E.  Ware,  KWFC;  W.  H. 
Cate,  KBTM;  Ed  Zimmerman,  C.  K. 
Beaver,  KARK;  S.  C.  Vinsonhaler,  KLRA; 
Jack  Parrish,  KOTN;  Frank  O.  Myers, 
KCMC;  Harold  Wheelahan,  WSMB;  W.  H. 
Summerville,  WWL;  T.  B.  Lanford, 
KRMD;  B.  G.  Robertson,  KTBS;  Fred  Ohl, 
KTBS-  KWKH;  Wilton  Cobb,  WMAZ;  W. 
F.  Danabarger,  United  Press,  Atlanta; 
Willett  Kempton,  OWI,  Atlanta;  Hugh  O. 
Jones,  WGCM;  Wiley  P.  Harris,  WJDX; 
Mrs.  Frank  Cashman,  WQBC;  Bob  Mc- 
Raney,  WCBI;  Emmett  McMurry,  WJPR; 
P.  K.  Ewing  Jr..  WMIS;  Hugh  M.  Smith, 
Dave  A.  Matison,  WAML;  C.  J.  Wright, 
WFOR;  L.  M.  Sepaugh,  WSLI;  Robin 
Weaver,  WROL;  Carter  Parham,  Earl  W. 
Winger,  WDOD;  Bob  Therton,  Cliff  Good- 
man, H.  W.  Slavick,  WMC;  Otis  Devine, 
Harry  Stone,  Dean  Upson,  Louise  Farmer, 
Gertrude  McClenahan,  WSM;  R.  Krelstein, 
Frances  Chamberlain,  WMPS;  Jack  Draugh- 
ton,  WSIX;  E.  A.  Alburty,  WHBQ:  Hollis 
R.  Wooten,  Hoyt  B.  Wooten,  Roy  Wooten, 
WREC;  F.  D.  Binns.  F.  C  Sowell,  WLAC; 
W.  E.  Williams,  WJZM;  Bob  Stevens,  Eu- 
gene Pournelle,  John  T.  Orr,  WHBQ;  J. 
Lindsay  Nunn,  WBIR;  Bill  Schudt,  CBS 
New  York;  Charles  Godwin,  Mutual,  New 
York;  W.  Ward  Dorrell,  C.  E.  Hooper. 
Leonard  D.  Callahan,  SESAC;  Wade 
Barnes,  NBC  Thesaurus;  John  Hymes, 
OWI,  Washington;  Maj.  R.  P.  Forster, 
British  Army  Staff,  Washington;  K.  A. 
Jadassohn,  U.  S.  Treasury;  Alex  Sherwood, 
Standard  Radio,  Chicago;  A.  W.  Kaney, 
NBC,  Chicago;  George  A.  Kercher,  Edward 
Petry  &  Co.,  St.  Louis;  Herbert  Denny, 
Standard  Radio,  Dallas;  Al  Stine,  Press 
Association,  Kansas  City;  Pat  Walsh, 
United  Press,  Oklahoma  City. 


Whitten  Joins  Mutual 

PHILIP  F.  WHITTEN  will  join 
the  sales  department  of  Mutual's 
New  York  office  as  account  execu- 
tive effective  March  1,  it  has  been 
announced  by  the  network.  Mr. 
Whitten  since  1942  has  been  ac- 
count executive  for  the  sales  divi- 
sion of  the  Blue  network  and  prior 
to  that  he  headed  his  own  adver- 
tising agency  in  New  York.  He  is 
also  ex-sales  manager  of  WHN 
New  York. 


Radio  Men  Meet 
With  Farm  Heads 

CALLED  together  by  War  Food 
Administrator  Marvin  Jones,  farm 
service  directors  of  10  radio  sta- 
tions in  northeastern  states  met 
with  WFA  and  Dept.  of  Agricul- 
ture officials  in  New  York  last 
Monday  to  discuss  problems  facing 
farmers  in  1944  and  to  assist  the 
agencies  in  meeting  food  production 
goals.  Meeting,  which  also  included 
sessions  the  previous  day,  was  the 
first  of  a  series  of  four  regional 
conferences  to  enlist  cooperation 
from  radio  stations  and  farm 
journals  in  bringing  essential  in- 


formation to  the  farm  front. 

The  presence  of  the  farm  radio 
men  was  also  the  occasion  for  "ex- 
ploring the  possibilities  of  a  na- 
tional organization  dedicated  to 
the  interests  of  better  farm  broad- 
casting." 

Farm  service  broadcasters  at- 
tending the  meeting  included,  in 
addition  to  Mr.  Markham  and  Mr. 
Haeg,  Stanley  Flower,  New  Eng- 
land Radio  News  Service,  a  public 
agency;  Jesse  Buffam,  WEEI  Bos- 
ton; Mert  Emmert,  WEAF  New 
York;  Joseph  Bier,  WOR  New 
York;  Tom  Murray,  WHAM  Ro- 
chester; Roland  Foley,  WGR- 
WKBW  Buffalo;  Homer  Martz, 
KDKA  Pittsburgh;  Charles  Shoff- 
ner,  WCAU  Philadelphia. 


I  Rising  above  the  plains  of  Port  Neches,  near  Beau- 
mont, is  one  of  the  world's  largest  collections  of 
outsize  distilling  apparatus.  This  huge  plant  will 
produce  enough  butadiene  to  make  approximately 
28,000,000  tires  a  year,  while  at  the  same  time 
producing  countless  gallons  of  high  octane  gaso- 
line and  other  petroleum  products  for  war  and 
peace.  Yet  this  is  only  one  of  the  many  great 
industries  in  the  prosperous,  populous  Sabine  area 
dominated  by  KFDM.  Why  not  include  KFDM 
on  your  schedule  now? 


Represented  by  Howard  H.  Wilson  Company 


BEAUMONT, 
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Canadian  Surveys 
To  Start  by  May 

CBS  Ballot  Method  Chosen  to 

Measure  Radio  Audiences 

THE  BUREAU  of  Broadcast 
Measurement,  which  Canadian 
broadcasters  unanimously  voted  to 
establish  at  their  annual  conven- 
tion at  Quebec,  Feb.  14-16  [Broad- 
casting, Feb.  21],  is  expected  to 
be  functioning  by  early  May.  The 
Bureau  is  to  be  incorporated  with 
the  Assn.  of  Canadian  Advertisers 
(ACA)  and  the  Canadian  Assn.  of 
Advertising  Agencies  (CAAA)  to 
elect  three  representatives  each 
for  the  nine-man  board.  The  Cana- 
dian Broadcasting  Corp.  has  not 
yet  decided  whether  to  join  the  in- 
dependent broadcasters  in  the  ven- 
ture and  appoint  a  member  to  sit 
on  the  BBM  board.  Consensus  is 
that  the  CBC  will  come  in,  and  that 
the  BBM  will  open  its  offices  in 
Toronto  by  early  summer. 

The  BBM  plan  of  obtaining  cov- 
erage data  will  be  based  on  the 
CBS  ballot  method  with  premium 
selected  families  in  various  income 
groups  and  rural  and  urban  areas 
on  a  proportionate  basis.  The  fre- 
quency of  listening  as  well  as  the 
stations  heard  will  be  listed,  and 
daytime  and  night  listening  will  be 
separately  listed  and  plotted  on 
coverage  maps.  Because  CBS  sta- 
tistics have  shown  that  those  who 
listen  at  least  one  night  a  week 
actually  listen  several  nights  a 
week,  one  night  a  week  listening 


GRADUATING  CLASS  of  a  nine-week  course  in  studio  control  opera- 
tion, sponsored  by  the  NAB  in  cooperation  with  Mutual  and  WOR  New 
York  and  under  the  direction  of  Howard  Frazier,  NAB  director  of  engi- 
neering. The  nine  young  ladies  graduated  Feb.  23.  Here  they  are,  with 
their  instructor,  Harold  L.  Hadden,  supervisor  of  engineers  of  WOR, 
who  also  conducted  clasess  for  the  other  networks  (1  to  r) :  Patricia 
Dewell,  Helen  Donaldson,  Ruth  Broderick,  Alice  Wolson,  Christine  Wol- 
horn,  Hilda  Reigl,  Esther  Lewis,  Instructor  Hadden,  Barbara  Stein- 
schneider,  and  Zonia  Andreyev. 


from  a  sufficiently  large  number 
will  be  taken  as  evidence  of  cover- 
age. 

Interesting  Formula 

Listening  intensity  for  night  pri- 
mary area  will  be  composed  of 
counties  which  have  50  to  100% 
of  the  radio  families  stating  that 
they  listen  at  least  one  night  a 
week;  night  secondary  area  will 
show  from  25  to  49%  of  the  fam- 
ilies listening  at  least  on^  night  a 
week;  and  night  tertiary  area  will 
be  composed  of  counties  where  10 
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Nationol  Broadcasting  Ca. 
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AMERICAS  NUMBt 


ING  DIVISION 


IRCE  Of  RECORDED  PROGRAMS 


to  24%  of  radio  families  listen  at 
least  one  night  a  week.  The  same 
applies  to  daytime  listening  habits. 

The  Canadian  broadcasters  de- 
cision through  the  Canadian  Assn. 
of  Broadcasters  to  go  ahead  with 
the  BBM  will  provide  advertisers 
and  agencies  with  a  standard  meth- 
od of  obtaining  coverage  data.  The 
formula  will  be  used  to  obtain  cov- 
erage data  and  listening  habits  on 
all  Canadian  station  members  of 
BBM,  and  the  method  will  be  avail- 
able for  special  purposes  to  any 
other  agencies  or  advertisers  who 
are  members  of  BBM.  An  insignia 
of  membership  will  be  used  by 
broadcasting  statioi.  members  as 
part  of  their  published  rate  sched- 
ule, and  may  be  used  by  all  mem- 
bers on  their  stationery. 


BREWERY'S  FOUR  ON  WGN 
WITH  addition  of  Mystery  House,  half- 
hour  live  weekly  program  which  began  Sat- 
urday, Feb.  19,  Peter  Hand  Brewery,  Chi- 
cago (Meister  Brau  beer),  now  has  four 
shows  on  WGN  Chicago.  On  Feb.  14  Peter 
Hand  began  sponsorship  of  the  quarter- 
hour  Judy  &  Jane  series;  on  Jan.  4  it  be- 
gan sponsorship  of  Crime  Files  of  Flamond, 
half-hour  mystery  drama  each  Tuesday 
night.  All  three  programs  are  scheduled  to 
run  to  Dec.  31,  1944.  The  fourth  Peter 
Hand-WGN  program  is  Elmer's  Juke  Box, 
transcribed  quarter-hour  program  heard 
thrice  weekly. 


DAVID  CARTER  DEANE/r,.  '  ~  "  v 
WCKY  ORGANIST         /  ''ATf^l 
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A  Service  of  Radio 
Corporation  of  America 


RCA  Bldg.,  Radio  City,  N.  Y. . .  Merchandise  Mart,  Chicago,  III. 
Trans-Lux  Bldg.,  Washington,  D.  C, . .  Svnset  and  Vine,  Hollywood,  CaL 
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WEARING  PURPLE  HEART  dec- 
oration, Lt.  James  Fagan  visited 
studios  of  WCAU  Philadelphia, 
where  he  was  announcer  before  en- 
tering the  service,  to  assist  in  the 
station's  all-day  War  Bond  sales. 
Receiving  pledges  at  the  telephone 
is  Anita  Colby,  Hollywood's  original 
Cover  Girl,  who  stopped  off  in  city 
and  helped  WCAU  sell  $565,000  in 
bonds  during  12-hour  sale. 


Gaines  Joins  Ziv 

CHARLES  M.  GAINES,  former 
secretary  and  vice-president  of 
World  Broadcasting  System,  will 
join  Frederic  W.  Ziv  Inc.  on 
March  1,  it  was  announced  last 
week  by  John  L.  Sinn,  Ziv  vice- 
president  in  charge  of  the  New 
York  office.  Mr.  Gaines  will  serve 
as  contact  with  advertising  agen- 
cies and  talent  and  will  act  in  an 
advisory  capacity  on  production.  In 
charge  of  the  World  Library  Serv- 
ice from  its  inception  in  1934,  Mr. 
Gaines  had  been  active  in  the 
talent  and  production  end  of  the 
transcription  company  and  had 
also  functioned  as  liaison  man  with 
advertising  agencies.  Before  join- 
ing World,  Mr.  Gaines  had  been  in 
the  phonograph  business,  where 
he  was  associated  with  Percy 
Deutsch,  when  the  latter  headed 
the  Sonora  Phonograph  Co.  before 
founding  World. 


WOLF  ASSOCIATES,  New  York, 
radio  production  firm,  has  secured  ra- 
dio rights  for  S.  S.  Van  Dine's 
mystery  book  series  Philo  V ance.  Each 
month  a  diff°r"nt  Philo  Vance  volume 
will  be  serialized  into  four  weekly 
half-hour  programs. 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 

ll\Fp  WOO  Watts  Night 
Wm  11  950  kc.  nno 
Spartanburg,  S.  C.  boo 
Represented  by  Hollingbem 


Directors  Name 
CAB  Committees 

Policy,  Public  Relations  and 
Program  Structure  Studied 

SEVERAL  COMMITTEES  have 
been  appointed  by  the  1944  board 
of  directors  of  the  Canadian  Asso- 
ciation of  Broadcasters,  following 
the  CAB  convention  at  Quebec 
[Broadcasting,  Feb.  21].  A  policy 
committee  is  headed  by  Glen  Ban- 
nerman,  president  of  CAB  Toronto, 
with  Harry  Sedgwick,  CFRB  To- 
ronto; Phil  Lalonde,  CKAC  Mont- 
real; Ted  Campeau,  CKLW  Wind- 
sor-Detroit; and  Jack  Cooke, 
CKGB  Timmins,  Ont.,  as  members. 
The  public  relations  committee, 
which  plans  a  new  dramatized  pro- 
gram series  to  indicate  the  part 
played  by  free  enterprise  in  the 
building  of  Canada  as  a  nation,  is 
headed  by  Jack  Cooke,  CKGB;  H. 
R.  Carson,  CFAC  Calgary;  Joseph 
Sedgwick,  CAB  counsel,  Toronto; 
Mr.  Bannerman;  Wm.  Borrett, 
CHNS  Halifax;  and  Walter  Dales, 
CJAT  Trail,  B.  C. 

A  new  program  structure  com- 
mittee has  been  established  with 
Gerry  Gaetz,  CKRC  Winnipeg,  as 
chairman,  and  consisting  of  eight 
other  members,  whose  names  have 
not  yet  been  announced.  A  com- 
mittee to  study  ways  and  means  of 
increasing  the  effectiveness  of  com- 
mercial   continuity    of  sponsored 


Blessed  Eventer 

BLESSED  Eventer  feature 
of  WWDC  Washington  will 
move  to  the  Alexandria 
(Va.)  Hospital  when  Mrs. 
Nora  Lamborn,  who  for  the 
past  six  months  has  been 
giving  practical  "blessed 
event"  advice  to  the  mothers 
of  the  WWDC  audience,  con- 
tinues her  Monday  through 
Friday  broadcasts  during  her 
confinement  and  the  birth  of 
her  third  child.  Her  aid  and 
advice  on  the  problems  and 
worries  of  mothers  will  con- 
tinue from  the  hospital  and 
from  her  home,  with  a  fac- 
tual account  of  her  own  ex- 
periences relating  to  the  birth 
and  development  of  her 
own  "blessed  event". 


REACH 
ORE  PEOPLE 


MORE  BUYING 


than  ever  in  the 

SALT  LAKE 
MARKET 


KPHO  Phoenix  has  appointed  Homer 
Griffith  Co.  Hollywood,  as  station 
representative  for  the  Pacific  Coast 
area. 


programs,  is  being  set  up  jointly 
with  the  Canadian  Association  of 
Advertising  Agencies  and  the  As- 
sociation of  Canadian  Advertisers, 
but  no  names  of  this  committee 
have  been  released  as  yet. 

A  code  committee  continues  with 
the  same  membership  as  last  year, 
namely,  Mr.  Bannerman,  Georges 
Bourassa,  CKCH  Hull,  Que.;  Car- 
son Buchanan,  CHAB  Moose  Jaw; 
Ted  Campeau,  CKLY;  Wm.  Bor- 
rett, CHNS. 


IS 


In  terms  of 

POWER 

PROGRAMS 

POPULARITY 

PRESTIGE 

PULL 

and  has  been  for 
twenty-two  years 

(Anniversary  Feb.  20) 
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Cox  Sees  Threat;  Garey  Quits 


(Continued  from  page  9) 


Every  national  advertiser 
wanting  results  in  the 
Maritime  Provinces 

of  Canada 
should  make  sure  that  his 
schedule  includes 
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Halifax,  Nova  Scotia 

JOS.  WEED  6C  CO. 
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in  Youngstown,  O. 
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^jC3  DISTRICT 

Headley-Reed,  Representatives 


MONEY  TO  BURN 
Farmers  in  this  six- 
state  area  never  had 
more  money  in  their 
lives.  They're  BUYING! 
WIBW  can  make  them 
ask  for  your  product. 


be  resumed  with  full  vigor  by  the 
next  Congress. 

In  some  Capitol  Hill  quarters 
the  denunciation  of  President 
Roosevelt  by  Sen.  Alben  W.  Bark- 
ley  (D-Ky.),  when  the  veteran  leg- 
islator resigned  last  Wednesday  as 
floor  leader,  was  linked  to  the  re- 
cent development  in  the  House 
Committee. 

Those  sources  contended  that 
both  Sen.  Barkley's  resignation  and 
his  immediate  re-election  by  ma- 
jority Senators,  which  they  inter- 
preted as  tantamount  to  a  vote  of 
confidence,  coupled  with  reports 
that  Reps.  Wigglesworth  and  Miller 
will  resign  this  week  from  the 
House  Committee,  are  definite  indi- 
cations that  Congress  objects  to  the 
powers  allegedly  usurped  by  the 
Executive  Branch  of  Government. 

In  his  speech  Friday  Rep.  Cox 
told  his  colleagues  that  "things 
done  to  cause  the  resignation  of 
Gene  Garey  are,  with  one  excep- 
tion, shameful  beyond  comparison". 
He  indicated  great  pressure  had 
been  brought  to  oust  the  New  York 
attorney  as  counsel  when  he  said: 
"Robespierre  never  employed  great- 
er force  and  fear  to  undermine  the 
psychological  foundation  of  moral 
freedom." 

"There  can  be  but  one  purpose 
in  this  move  and  that  is  to  stop  the 
investigation,"  declared  the  Geor- 
gian who  himself  was  under  fire 
during  his  tenure  as  Committee 
chairman.  "It  will  stop,"  he  con- 
tinued, "for  the  time  being.  The 
investigation  will  be  renewed,  how- 
ever, but  under  different  circum- 
stances. Congress  will  not  forever 
tolerate  this  kind  of  outside  inter- 
ference in  the  exercise  of  its  con- 
stitutional powers." 

He  paid  tribute  to  Mr.  Garey  as 
a  "great  lawyer  and  a  good  man", 
adding:  "No  braver  nor  more  hon- 
est man  ever  lived." 

"Mr.  Garey's  leaving  the  Com- 
mittee is  all  that  he  can  do,  for  un- 
der the  circumstances  his  task  is 
an  impossible  one.  It  is  unfortu- 
nate, however,  that  the  public 
should  have  to  take  the  loss  that  is 
involved." 

Franklin  S.  Wood,  attorney  for 
Edward  J.  Noble,  chairman  of  the 
board  of  the  Blue  Network  Co.,  de- 
fendant in  a  suit  filed  in  the  New 
York  Supreme  Court  by  Donald 
Flamm,  former  owner  of  WMCA, 
last  Friday  wrote  Rep.  Edward  J. 
Hart  (D-N.  J.),  thanking  the  ma- 
jority for  postponing  the  investi- 
gation pending  litigation.  It  was  on 
Mr.  Hart's  motion  Feb.  16  that  the 
Committee  majority,  Reps.  Lea, 
Hart  and  Warren  G.  Magnuson 
(D-Wash.),  voted  to  postpone  the 
WMCA  case.  Mr.  Wood  previously 
had  written  the  Committee,  pro- 
testing it  was  unfair  to  his  client 
for  the  House  Committee  to  air  its 
investigation  of  the  WMCA  sale 
by  Mr.  Flamm  to  Mr.  Noble  dur- 
ing litigation. 

Philip  Handelman  of  Handelman 
&  Ives,  representing  Mr.  Flamm, 


wrote  Chairman  Lea  last  Friday 
protesting  the  postponement  as 
"unfair,  inequitable  and  unjust". 
He  said  Mr.  Flamm  objected  to  ap- 
pearing before  the  Committee  while 
his  suit  was  pending  and  that  "it 
was  only  upon  the  assurance  of 
your  Committee  that  there  would 
be  a  full  disclosure  of  both  sides 
of  the  case  that  we  consented  to 
reveal  our  evidence." 

Writing  that  "we  are  now 
shocked  to  learn  that  Mr.  Noble 
has  been  able  to  terminate  this  in- 
vestigation," Mr.  Handelman  said 
"the  spirit  of  fair  play  requires 
that  there  be  the  same  amount  of 
revelation  on  both  sides  and  that 
we  have  the  immediate  opportunity 
of  examining  the  statements  made 
by  Messrs.  Noble,  Corcoran,  Demp- 
sey,  Koplovitz,  et  al,  at  the  private 
examination  conducted  by  Mr. 
Garey  and  Mr.  Hauser." 

Reports  on  Capitol  Hill  were 
that  should  the  FCC  investigation 
collapse,  as  freely  predicted,  then 
testimony  taken  in  executive  ses- 
sion in  the  WMCA  case  and  others 
may  be  read  into  the  Congressional 
Record  by  the  minority. 

Floor  Speeches  Hinted 

Although  informing  the  chair- 
man that  his  conclusion  to  resign 
"became  crystallized  by  the  Com- 
mittee majority's  action  in  post- 
poning hearings  into  the  WMCA 
case,  Mr.  Carey  asserted  his  action 
"has  long  been  under  serious  con- 
sideration." 

"From  the  beginning  of  your 
chairmanship  your  hostility  to  the 
investigation  and  its  purposes  has 
been  clear  to  me,"  the  general  coun- 
sel wrote.  "To  continue  as  counsel 
to  the  Committee  in  these  circum- 
stances would  serve  no  useful  pub- 
lic purpose,  would  merely  produce 
waste  and  futility,  and  would  end 
in  shame  and  dishonor  to  the  Con- 
gress." 

When  Rep.  Lea,  who  also  is 
chairman  of  the  House  Interstate 
&  Foreign  Commerce  Committee, 
was  named  chairman  of  the  Select 
Committee  last  October  [Broad- 
casting, Oct.  11],  replacing  Rep. 
Cox,  resigned,  reports  circulated 
that  his  appointment  was  a  move 
to  whitewash  the  inquiry.  That 
charge  was  denied  by  Rep.  Lea, 
who  declared  at  the  time  that  the 
Committee  would  conduct  a  thor- 
ough probe. 

Throughout  the  intervening  time, 
however,  dissension  was  evident  in 
Committee  ranks.  Rep.  Miller 
clashed  with  the  chairman  in  sev- 
eral executive  sessions  and  once  he 
directly  charged  the  Californian 
with  "whitewashing"  the  investiga- 
tion. The  bitterness  between  Chair- 
man Lea  and  the  general  counsel 
flared  in  the  open  last  December 
when  Mr.  Garey  charged,  in  open 
hearing,  that  "the  chairman  of  this 
Committee  and  the  chairman  of  the 
FCC"  had  taken  arrangements  for 
presenting  the  Commission's  case 
out  of  his  hands 


Following  Mr  Lea's  appointment, 
Charles  R.  Denny  Jr.,  general  coun- 
sel of  the  FCC,  held  frequent  con- 
ferences with  the  Committee  chair- 
man. In  open  hearing  the  Commis- 
sion general  counsel  told  the  Com- 
mittee he  had  been  instructed  not 
to  negotiate  with  Mr.  Garey. 

Mr.  Garey,  member  of  the  New 
York  law  firm  of  Garey,  Desvernine 
&  Garey,  and  Mr.  Hauser,  member 
of  the  same  firm,  plan  to  return  to 
their  private  practice.  Mr.  Walker, 
a  Detroit  attorney,  and  Mr.  Mc- 
Call,  also  a  New  York  attorney,  will 
return  to  their  respective  practices. 

Mr.  Garey's  letter  to  Chairman 
Lea  follows: 

At  your  express  direction,  public 
hearings  were  opened  in  the  investi- 
gation into  the  sale  of  Radio  Station 
WMCA. 

I  am  now  in  receipt  of  what  pur- 
ports to  be  a  copy  of  the  minutes  of 
an  alleged  meeting  of  the  Committee 
from  which  it  appears  that  a  majority 
of  the  Committee  have  determined  to 
discontinue  further  hearings  in  this 
matter.  No  other  communication  or 
notice  of  such  action  has  been  received 
by  me  from  you. 

The  pretended  reasons  advanced  for 
such  action  are  puerile.  I  am  sure 
they  will  not  fool  anyone,  because 
they  rest  on  shadow  and  not  on  sub- 
stance. They  ignore  the  paramount 
public  interest  which  far  transcends 
any  private  interest  that  might  be 
claimed  to  be  involved.  They  create  a 
dangerous  precedent  in  respect  of  the 
legislative  function  whereby  the  es- 
sential constitutional  investigatory 
powers  of  the  Congress  always  can  be 
thwarted  merely  by  adopting  the  same 
subterfuge  which  you  are  putting 
forward  as  a  basis  for  your  action  in 
this  matter.  To  such  a  patent  fraud  on 
the  Congress  and  the  public  I  cannot 
and  will  not  lend  my  aid. 

A  year  ago  I  was  requested  to  serve 
as  general  counsel  to  the  Committee. 
I  was  persuaded  to  act  only  after  I 
was  convinced  that  the  investigation 
was  in  the  public  interest  and  only 
after  I  was  assured  that  it  would  be 
conducted  without  fear  or  favor  and 
free  from  political  interference.  During 
your  chairmanship,  I  regret  to  say 
that  has  not  been  the  situation. 

Despite  the  many  efforts  to  frus- 
trate, interfere  with  and  discredit  the 
work  of  the  Committee,  the  Commit- 
tee's public  record  contains  conclu- 
sive evidence  respecting  the  arbitrary 
and  unlawful  functioning  of  the  Com- 
mission and  the  high-handed  manner 
in  which  it  has  abused  its  powers  and 
usurped  authority.  The  great  mass  of 
the  material  gathered  has  not  yet  been 
made  public.  It  seems  to  be  the  evi- 
dent purpose  to  conceal,  by  one  means 
or  another,  this  material  from  the 
Congress  and  the  public. 

While  the  conclusion  reached  in 
this  letter  became  crystallized  by 
your  action  in  the  WMCA  matter,  it 
has  long  been  under  serious  consider- 
ation. From  the  beginning  of  your 
chairmanship  your  hostility  to  the 
investigation  and  its  purposes  has  been 
clear  to  me.  You  have  repeatedly 
ignored  the  mandate  of  the  House, 
stymied  the  staff  in  its  work,  and 
converted  the  investigation  to  a  sheer 
whitewashing  affair,  wholly  respon- 
sive to  political  pressures  and  domi- 
nated entirely  by  political  expediency. 
To  continue  as  counsel  to  the  Com- 
mittee in  these  circumstances  would 
serve  no  useful  public  purpose,  would 
merely  produce  waste  and  futility,  and 
would  end  in  shame  and  dishonor  to 
the  Congress. 

Since  I  and  my  associates,  Messrs. 
Fred  R.  Walker,  Ambrose  V.  McCall 
and  Milton  I.  Hauser,  who  share  these 
views,  are  unwilling  to  contribute  our 
support  in  aid  of  your  objectives,  I 
now  submit  in  their  behalf  their  re- 
spective resignations,  together  with 
my  own. 


WIBWTheVoke"/Kansas 
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Mr.  Keese 


Keese  Is  Appointed 
As  Aid  to  Taylor 

To  Headquarter  in  Amarillo, 
According  to  Ted  Taylor 

APPOINTMENT  of  Alex  Keese, 
manager  of  WFAA  and  the  Dallas 
studios  of  KGKO, 
as  executive  as- 
sistant of  the 
Taylor  -  H  o  w  e  - 
Snowden  stations, 
headquartered  in 
Amarillo,  was 
announced  last 
week  by  0.  L. 
(Ted)  Taylor, 
general  manager. 
Mr.  Keese  will 
assume  his  new 
duties  April  1. 

Stations  in  the  group  are  KGNC 
Amarillo;  KFYO  Lubbock;  KTSA 
San  Antonio;  KRGV  Weslaco. 
KFMB  San  Diego,  not  directly  in 
the  group,  is  identified  with  the 
Taylor  operation  by  virtue  of  his 
50%  ownership.  Mr.  Taylor  recent- 
ly announced  sale  of  his  minority 
interests  in  the  Taylor-Howe-Snow- 
den  stations  but  remained  as  gen- 
eral manager  under  contract.  He 
also  is  purchaser,  subject  to  FCC 
approval,  of  KTOK  Oklahoma  City 
[Broadcasting,  Feb.  7]. 

Mr.  Keese  has  been  with  WFAA 
since  1930,  when  he  became  the 
station's  musical  director.  After- 
ward he  became  program  director, 
regional  sales  manager  and  sales 
manager.  A  native  of  Georgia  but 
reared  in  Chattanooga,  Mr.  Keese 
was  in  theatre  music    for  many 


Mr.  Sylvester 


WJW  Names  Sylvester 

WALLENJ.  (Long)  SYLVESTER 
has  been  placed  in  charge  of  local 
sales  for  WJW  Cleveland,  accord- 
ing to  an  announcement  made  by 
William  O'Neil, 
president  of  the 
new  Blue  Net- 
work's Cleveland 
station.  Mr.  Syl- 
vester, a  native 
of  Cleveland,  had 
been  associated 
for  more  than  25 
years  with  the 
advertising  de- 
partment of  the 
Scripps  -  McRae, 
later  the  Scripps-Howard  paper, 
the  Cleveland  Press.  In  1939  he  es- 
tablished his  own  advertising  agen- 
cy under  the  name  of  Sylvester- 
Seltzer.  The  following  year  he  was 
put  in  charge  of  advertising  sales 
in  northern  Ohio  for  the  American 
Weekly,  coming  to  WJW  from  that 
position. 

A  &  P  in  Market 

GREAT  ATLANTIC  &  Pacific 
Tea  Co.,  national  food  chain  stores 
with  headquarters  in  New  York, 
is  understood  to  be  in  the  market 
for  a  network  program.  A  thrice- 
weekly  quarter-hour  show  with 
Burns  Mantle,  drama  critic,  is  be- 
ing considered.  Transamerican, 
production  agencv,  is  understood 
to  be  packaging  the  radio  program. 
Paris  &  Peart,  New  York,  handles 
the  account. 

years.  He  began  as  a  violinist  but 
became  a  top-rank  conductor  in  the 
Paramount-Publix  theatre  circuits. 
He  has  functioned  under  Martin 
B.  Campbell,  managing  director  of 
WFAA-WBAP-KGKO,  in  Dallas. 


83.9 


of  WSAI's 
contracts  are 
RENEWED 

contracts ! 

LUSPI 

DIVISION  0'  THE  ClOWr  COIPOMTION 

CINCINNATI  2,  OHIO 


TWO  DRUG  FIRMS 
BOOST  NEW  ITEMS 

TWO  DRUG  firms,  both  major 
radio  advertisers,  are  each  intro- 
ducing a  new  product. 

L.  M.  Van  Riper,  president  of 
McKesson  &  Robbins,  Bridgeport, 
last  Thursday  announced  the  ap- 
pointment of  Benton  &  Bowles, 
New  York,  as  advertising  agency 
to  prepare  market  studies  and  ad- 
vertising for  an  unnamed  product, 
and  the  Vitamins  Plus  Division  of 
Vick  Chemical  Co.,  the  preceding 
week  started  test  newspaper  adver- 
tising for  Primes,  a  Vitamin  B 
complex  tablet. 

Morse  International,  New  York, 
is  handling  advertising  for  Primes. 
There  are  no  radio  plans  at  pres- 
ent, though  Vitamins  Plus  is  pre- 
sumably in  the  market  for  another 
network  program  after  discontinu- 
ing Dr.  I.  Q.  on  NBC  March  27 
[Broadcasting,  Feb.  21]. 

J.  D.  Tarcher  Co.,  New  York, 
handles  the  major  portion  of  M  & 
R  radio  advertising  which  includes 
a  heavy  spot  schedule  and  a  pro- 
jected weekly  Blue  network  pro- 
gram to  start  March  23  for  Bexel, 
vitamin  tablet  and  other  products, 
while  Ivey  &  Ellington,  New  York, 
places  business  for  an  expanding 
campaign  for  another  vitamin  prod- 
uct, Bax. 


RADIO  DID  IT  AGAIN 

WLW  Smashes  Attendance 
 For  Disney  Revival  


THEATRE  men  throughout  the 
Midwest  are  shaking  their  heads 
over  the  power  of  radio  to  create 
audiences.  If  they  had  any  former 
skepticism,  it  was  shattered  last 
week  by  WLW's  ability  to  create 
a  record  breaking  audience  for  a 
revival  of  the  six-year-old  film, 
"Snow  White  and  the  Seven 
Dwarfs"  in  Cincinnati. 

Box  office  receipts  in  60  cities  of 
Ohio,  Indiana,  Kentucky  and  West 
Virginia  soared  as  a  result  of 
WLW's  far-reaching  promotional 
efforts  in  bringing  to  the  attention 
of  theatergoers  in  the  area  that  the 
Disney  classic  was  being  revived. 
Credit  for  the  promotion  goes  to 
Roger  Baker,  WLW  publicity  chief. 

Booked  in  the  Grand  Theatre  for 
a  four-day  run,  the  terrific  opening 
day's  business  caused  the  manage- 
ment to  extend  the  run  to  four- 
weeks.  Despite  a  drenching  rain, 
the  box  office  opened  at  8  a.m.  to 
accommodate  the  first  day  crowd  of 
9,000,  representing  nine  groups  of 
customers  for  the  1,000  capacity 
theatre. 

Attendance  records  for  the  Dis- 
ney film  broke  those  made  on  the 
occasion  of  the  WLW-sponsored 
premiere  last  year  of  "Hitler's 
Children"  in  the  city's  largest  the- 
atre, and  "Behind  the  Rising  Sun," 
six  months  later.  In  pulling  "Snow 
White"  out  of  mothballs  for  their 
latest  assault  on  box  office  records, 
RKO  and  Disney's  set  up  publicity 
headquarters  in  Cincinnati. 


RADIO  telephone  was  opened  between 
the  United  States  and  the  British 
Island  possession  of  Trinidad  on  Feb. 
23.  Service  is  handled  through  the 
short  wave  radio  telephone  facilities 
of  the  AT&T  centered  at  Miami. 


N.  B.  C. 


1943  BUSINESS 
IN  MISSISSIPPI 

UP  2Z% 


Business  activities  in  Mississippi 
for  the  twelve  months  in  1943 
showed  an  average  monthly  gain 
of  23%  over  the  same  months  in 
1942. 

In  the  Jackson  district  the  average 
monthly  gain  for  the  same  period 
was  19.4%. 

The  UPWARD  trend  of  business 
activity  will  continue  in  1944 — 
making  Jackson  and  Mississippi  a 
MUST  on  your  schedules. 
And,  for  maximum  results,  remem- 
ber WJDX,  the  Voice  of  Mississip- 
pi, DOMINATES  this  market. 
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SIGNING  A  MOVIE  contract  brings  a  bevy  of  beautiful  former  co- 
workers, among  them  his  wife,  to  the  side  of  Watson  Lindsey,  WCPO 
Cincinnati  announcer,  who  is  the  cynosure  of  admiring  eyes.  Left  to 
right,  on  the  couch,  are:  Madeline  Uhl,  Annabel  Varble,  Mr.  Lindsey, 
Betsy  Dennis,  Mary  Grace  Sedler.  Standing,  Evelyn  Eppinger,  Orma 
Brady,  Georgia  Brune,  and  Mrs.  Lindsey.  The  newly-formed  Internation- 
al Picture  Corp.  signed  Mr.  Lindsey. 


WMCA  Adopts  Policy  of  Time  Sale 
To  Both  Sides  of  Controversy  Groups 


WM1R  Ma.ichjstjr,  N.  H. 

.  .  .  may  I  compliment  you  again 
on  the  high  quality  of  the 
selling  presentations  on  Tele- 
script  features  you  are  for- 
warding to  us. 

Hervey  Carter, 
Manager. 


available  through 

PRESS  ASSOCIATION,  inc. 

30  Rockefeller  Plata 
Naw  York,  N.  Y. 


TWIN  FALLS  •  IDAHO 


ESSO  TRIES  SPOTS 
IN  BASIC  ENGLISH 

STANDARD  OIL  Co.,  of  New 
Jersey  is  experimenting  with 
"Basic  English"  commercials  on 
its  Esso  Reporter  programs  on  37 
eastern  stations,  and  has  already 
received  a  fan  letter  from  a  Wash- 
ington, D.  C,  instructor  in  the  new 
850-word-language.  According  to 
a  spokesman  at  Standard  Oil,  Ba- 
sic. English  copy  is  not  a  perma- 
nent feature,  but  is  being  tried  out 
from  time  to  time.  Account  is  han- 
dled by  Marschalk  &  Pratt,  New 
York. 

On  the  first  announcement  Jan. 
5,  the  announcer  told  about  the  new 
language  and  identified  the  com- 
mercial as  such,  following  with  a 
45-word  spot,  which  in  ordinary 
English  would  run  about  103  words. 
The  copy  ran: 

"Esso  motor  oil  is  uncommonly 
good  because  it  has  a  great  num- 
ber of  qualities  to  give  you  safe 
oiling  over  a  wide  range  of  condi- 
tions. The  balance  of  good  points 
in  Esso  motor  oil  is  all  together  in 
your  interest.  Make  certain  you 
get  the  great  heln  that  Esso  motor 
oil  can  give.  Talk  about  it  to  the 
man  at  the  Esso  sign  and  sav  to 
him:  'I  need  Esso  motor  oil'." 


CBC  Network  Changes 

FOUR  stations  in  the  Atlantic 
provinces  were  added  to  the  Ca- 
nadian Broadcasting  Corp.  Do- 
minion network,  it  was  announced 
at  the  CBC  Board  of  Governors 
meeting  in  Ottawa,  Feb.  20-21.  This 
brings  to  a  total  of  28  stations  the 
CBC  Dominion  network,  which  be- 
gan operations  on  Jan.  2,  and  cuts 
the  CBC  Transcanada  web  to  25 
stations.  CBA  Sackville,  CBC- 
owned  50  kw  station  was  trans- 
ferred from  the  Transcanada  to 
the  Dominion  network,  and  CKNB 
Campbellton,  N.  B.;  CJFX  Anti- 
gonish,  N.  S.;  and  CJLS  Yar- 
mouth, N.  S.,  were  added  to  the 
CBC  Dominion  network,  effective 
at  once.  Difficulty  in  obtaining  lines 
is  understood  to  have  been  the  rea- 
son for  delay  in  extending  the  Do- 
minion network  east  of  CHLT 
Sherbrooke,  Que.  It  is  understood 
that  more  stations  may  be  added 
to  Dominion  in  the  near  future, 
and  some  more  changes  in  the 
structure  of  the  two  networks  may 
be  made  in  the  next  few  months. 


I RADIO  ROOTER  j 
8  Newscasts  Weekly  Aired 
 By  Real  Estate  Man  ' 

REAL  ROOTER  for  radio  is  real 
estate  dealer  Jack  Wehner  of  Den- 
ver. He  sponsors  three  morning 
newscasts  a  week  at  7:15-7:30  and 
Pace  of  the  World  Today  5:45-6 
p.m.,  Monday  through  Friday,  both 
on  KFEL,  Denver's  Mutual  outlet. 
Both  contracts  are  handled  by 
Lane  -  Freiberger  Advertising 
Agency. 

"We've  had  remarkable  success 
with  the  two  programs,"  Mr.  Weh- 
ner said.  "We  feel  very  definitely 
that  the  newscast  and  the  commen- 
tary are  more  than  paying  their 
way  by  far  ...  I  have  become  a 
confirmed  rooter  for  radio.  I  cer- 
tainly recommend  it  to  the  rest  of 
the  trade."  Mr.  Wehner,  who  has 
three  Denver  offices,  is  a  member 
of  the  Real  Estate  Exchange,  the 
Brokers  Division  of  the  Exchange 
and  the  Realty  Board. 


ADOPTION  of  a  policy  permitting 
the  sale  of  time  for  controversial 
discussion,  but  only  if  responsible 
groups  on  both  sides  of  the  ques- 
tion are  willing  to  buy  time,  was 
announced  last  week  by  Nathan 
Straus,  president  of  WMCA  New 
York. 

Designed,  WMCA  explained,  "to 
open  the  doors  of  commercial  radio 
to  unions  and  other  self-interest 
groups  while  protecting  the  public 
against  one-sided  answers  to  two- 
sided  questions,"  the  new  policy  of 
the  station  represents  a  departure 
from  the  NAB  code  which  prohibits 
the  sale  of  any  time  for  the  dis- 
cussion of  controversial  subjects, 
except  on  political  issues  during 
pre-election  periods. 

Democratic  Control 

"In  determining  this  policy,"  Mr. 
Straus  said,  "we  have  been  mindful 
of  the  statement  by  Mr.  Fly,  chair- 
man of  the  FCC,  that  there  is  no 
danger  in  allowing  all  responsible 
groups  in  a  democracy  to  be  heard, 
even  though  the  discretion  of  man- 
agement will  be  heavily  taxed.  This 
policy  is  an  effort  on  our  part  to 
create  a  democratic  control  of  ra- 
dio for  WMCA  so  that  all  elements 
of  the  community  may  be  equally 
and  effectively  served." 

In  a  six-point  "freedom  to  lis- 
ten" statement  of  the  new  policy, 
WMCA  states  that  in  addition  to 
offering  disputants  the  opportunity 
to  buy  time  to  air  their  opposing 
views,  the  station  will  continue  to 
allot  free  time  for  discussion  of 
controversial  issues  of  wide  public 
interest  and  to  reject  programs 
which  the  station  management  feels 
would  promote  intolerance  or  dis- 
crimination. Station  also  will  pro- 
hibit the  combining  of  entertain- 
ment features  with  the  controver- 
sial discussions  which  might  serve 
to  "glamorize  propaganda  for  par- 
ticular social  or  economic  views." 

WMCA's  "freedom  to  listen"  pol- 
icy statement  follows  in  full  text: 

1 — Every  station  has  a  paramount  need 
of  a  program  structure  that  is  balanced  in 
accordance  with  a  pattern  that  promotes 
listener  interest  within  a  format  that  guar- 


antees to  the  public  "freedom  to  listen." 
The  acceptance  of  any  program  at  a  given 
time  is  conditioned  by  this  requirement. 

2 —  It  is  desirable  that  programs  dealing 
with  controversial  ideas  should  reach  the 
American  people  but  only  if  both  sides 
are  given  equal  representation.  Only  in 
this  way  is  the  public  protected  against 
one-sided  answers  to  two-sided  questions. 
Accordingly,  time  should  be  granted  free 
where  the  subject  is  of  wide  general  in- 
terest. 

3 —  When  a  program  upon  a  controvers- 
ial subject  or  by  a  propaganda  or  pressure 
group  is  offered  on  a  commercial  basis,  it 
should  be  acceptable  only  if  the  other  side 
of  the  question  is  presented  on  a  similar 
basis.  Otherwise  the  self-interest  group 
with  the  greatest  means  would  be  allowed 
a  monopoly  of  presentation.  For  example, 
organizations  seeking  increase}  benefits 
have  a  direct  interest  in  spending  money 
for  propaganda  but  citizens'  groups,  able 
perhaps  to  make  a  convincing  reply,  have 
no  such  interest  in  spending  their  money 
to  do  so. 

4 —  Programs  of  controversial  public  is- 
sues should  not  be  combined  with  enter- 
tainment features  From  the  point  of  view 
of  true  freedom  of  the  air,  groups  with 
the  most  money,  able  to  hire  the  most  ap- 
pealing artists  and  offering  attractive  en- 
tertainment should  not  be  permitted  to 
"glamorize"  propaganda  for  particular  so- 
cial or  economic  views,  or  one-sided  pre- 
sentations of  controversial  issues.  There 
should  be  no  effort  to  insinuate  views 
sugar-coated  by  entertainment. 

5 —  Programs  which  are  likely  to  promote 
racial  or  religious  intolerance  or  to  en- 
courage discrimination  on  account  of  creed, 
race  or  color  shall  be  rejected.  Whether  a 
program  has  this  effect  is  naturally  a  mat- 
ter of  judgment.  This  judgment  must  be 
freely  exercised  by  the  station  manage- 
ment upon  its  responsibility  to  the  public 
unless  and  until  standards  are  created  by 
law. 

6 —  Where  no  controversial  issue  is  in- 
volved, any  responsible  organization  may 
buy  time  provided  that  its  programs  meet 
the  standards  of  other  commercial  broad- 
casts. In  that  event,  the  program  will  be 
considered  entirely  on  its  entertainment  or 
educational  merits  in  accordance  with  the 
overall  program  balance  of  the  station  and 
the  public  interest. 


School  Extends  FM 

WBEZ,  FM  station  owned 
and  operated  by  Chicago 
Board  of  Education,  present- 
ed during  the  first  semester 
of  1943-44,  October  through 
January,  206  total  hours  of 
programs  for  in-school  use, 
with  1,370  students  from  Chi- 
cago schools  taking  part. 
WBEZ  has  increased  its  total 
daily  hours  of  operation  for 
the  second  semester  by  75 
minutes,  according  to  George 
Jennings,  acting  director  of 
the  Radio  Council  and  WBEZ. 


COMPTON'S  RADIO 
STAFF  REVAMPED 

WITH  resignation  of  Lewis  H.  Tit- 
terton  as  manager  of  the  NBC 
script  division  to  become  assistant 
head  of  the  radio  department  of 
Compton  Adv.,  New  York,  Richard 
McDonagh  last  week  was  appointed 
acting  manager  of  the  NBC  script 
division. 

As  part  of  a  major  reorganiza- 
tion of  Compton's  radio  depart- 
ment, still  in  process  last  Friday, 
Mr.  Titterton  will  work  on  current 
and  prospective  radio  programs, 
including  scripts.  Lee  Graves  is 
manager  of  the  radio  department, 
answering  to  John  E.  McMillin, 
vice-president.  The  timebuying  di- 
vision, under  supervision  of  Guy 
Richards,  vice-president  and  direc- 
tor of  media,  is  headed  by  Murray 
Carpenter. 

Frank  Kemp  handles  network 
timebuying  of  all  Compton  ac- 
counts while  Fred  Apt  buys  for 
Socony-Vacuum  Oil  Co.,  Allis- 
Chalmers  Mfg.  Co.,  and  Wheatena 
Corp.  Jean  Lawler  buys  time  for 
Proctor  &  Gamble's  Duz,  American 
Home  Products  Corp.  and  Kelly- 
Springfield  Tire  Co.  Harriett  Be- 
Lille's  buying  includes  Crisco  and 
other  P  &  G  products,  Krueger 
Brewing  Co.  and  Wm.  S.  Skull  Co. 
Julia  Brown  and  Harriett  Kirby 
handle  the  rating  analysis  posi- 
tions in  the  Compton  time  buying 
division  while  Renee  Gould  and 
Aida  Schiaffino  function  as  estima- 
tors. 

Mr.  Titterton  joined  NBC  in 
1932  as  manager  of  the  literary 
rights  division.  He  was  appointed 


Doubles  in  Air 

GIRL  engineer  on  WJW 
Cleveland  is  Helen  Cottrell, 
who  had  to 
obtain  a  li- 
cense in  ra- 
dio to  get 
her  pilot's 
license,  for 
she  is  also 
a  member 
of  the  Civil 
Air  Patrol. 
Coming  to 
WJW  early 
this  year, 
Miss  Cottrell  had  spent  a 
year  in  radio  engineering  at 
WLEU  Erie,  Pa.,  after  get- 
ting her  start  as  a  reception- 
ist at  WFMJ  Youngstown 
several  years  ago.  "A  good 
disposition  and  a  sense  of 
humor,"  says  Miss  Cottrell, 
are  essential  requisites  for  a 
radio  engineer. 


Miss  Cottrell 


Irvin  Gross  Inducted 

IRVIN  GROSS,  former  assistant 
sales  manager  of  WFAA-KGKO  and 
for  the  last  two  years  with  Edward 
Petry  &  Co.,  Chicago,  has  been  in- 
ducted in  the  Army  and  is  at  Camp 
Wolters,  Tex.,  undergoing  basic  train- 
ing. He  is  married  and  has  two  chil- 
dren. 

head  of  the  script  division  in  1936. 
Previously  he  served  in  an  editor- 
ial capacity  with  the  Atlantic 
Monthly  and  MacMillan  Co.,  pub- 
lishers. 


For 
Lower 
Cost 
Coverage 
of  Virginia's 
Most  Stable 
market 


]\BC  REVISES  CARDS 
FOR  ITS  STATIONS 

NEW  rate  cards  for  NBC-oper- 
ated stations  WEAF  New  York, 
WMAO.  Chicago,  WTAM  Cleve- 
land, WRC  Washington,  KOA  Den- 
ver and  KPO  San  Francisco  were 
issued  last  week  by  the  network, 
dated  March  1,  1944,  with  current 
advertisers  protected  at  former 
rates  until  Feb.  28,  1945. 

Chief  change  in  all  cards  is  the 
establishment  of  a  new  time  clas- 
sification, covering  the  time  be- 
tween midnight  and  sign-off  and 
between  sign-on  and  7  a.m.  which 
has  a  new  rate  of  25%  of  the  Class 
A  rate,  covering  the  6-10:30  p.m. 
period.  Class  C  (with  a  rate  of 
50%  of  Class  A)  now  covers  day- 
time and  from  10:30-11:15  p.m., 
instead  of  to  midnight  as  formerly, 
and  Class  D  (whose  rate  is  1/3  of 
Class  A)  now  covered  11:15  p.m.- 
midnight  and  7-9  a.m.,  instead  of 
midnight  -  9  a.m. 

Rate  increases  are  shown  for 
several  stations:  WTAM's  Class  A 
rate  has  risen  from  $500  to  $520; 
WRC's  from  $240  to  $300;  KOA's 
from  $280  to  $320  and  KPO's  from 
$420  to  $480.  There  have  also  been 
comparable  increases  for  announce- 
ments on  these  stations  and  in  the 
weekly  expenditures  necessary  to 
earn  volume  discounts. 

New  rate  cards  for  Westinghouse 
stations  KDKA  Pittsburgh,  KYW 
Philadelphia  and  WBZ  Boston,  ef- 
fective March  15,  will  be  released 
shortly. 


RADIO  IS  INCLUDED 
IN  'ESSENTIAL9  LIST 

RADIO  broadcasting,  radio  com- 
munications and  televisions  are  con- 
tinued as  essential  communications 
services  in  a  revised  list  of  essen- 
tial activities  issued  last  Friday 
by  the  War  Manpower  Commission. 

The  list  continues  radio  and 
radar,  electrical  sound  equipment 
and  vinylite  transcriptions  as  es- 
sential production;  and  radio  re- 
pairing as  an  essential  repair  serv- 
ice. 

The  list  serves  as  a  general  guide 
for  the  Employment  Service  in  al- 
locating labor  to  employers  and 
for  Selective  Service  boards  in  re- 
viewing requests  for  occupational 
deferment.  The  new  list  consists  of 
35  broad  categories  and  includes  all 
changes  up  to  Jan.  15,  1944. 


WRGA  Joins  MBS 

WRGA  Rome,  Ga.,  starts  opera- 
tions as  a  Mutual  outlet  March  12, 
line  facilities  having  been  com- 
pleted. Station  is  operated  by 
Rome  Broadcasting  Corp.  with  250 
watts  on  1490  kc. 


Hosiery  Firm  Plans 

REINGOLD  HOSIERY  Co.,  New 
York,  has  appointed  D.  Walters  & 
Associates,  New  York,  to  handle 
advretising  for  Gold  Mark  Hosiery. 
Radio  is  being  considered. 

CARROLL  D.  ALCOTT,  WCKY 
Cincinnati  commentator,  is  complet- 
ing his  second  book  on  the  Japanese 
titled  Sons  of  Heaven  which  will  be 
published  this  spring  by  Henry  Holt 
&  Co.  New  York. 


EDWARD  PETRY &C0..INC. 


REPRESENTATIVES 


FILM  RIGHTS  TO  CHARM 
DU-ART  FILM  Labs.,  New  York,  has 
purchased  the  film  rights  to  Phil  Spitalny's 
The  Hour  of  Cham,  sponsored  on  NBC  by 
General  Electric  Co.  Mr.  Spitalny  and  his 
girl  orchestra  will  appear  in  a  film. 


U)LAC 

NASHVILLE.  TENN. 

50.000WATTS 


THE  INDUSTRIAL  GATEWAY 
TO  THE 
RICH  TENNESSEE  VALLEY 


NATIONAL  REPRESENTATIVES 
PAUL  H.  RAYMER 


Represented  Nationally  By  HEADLEY-REED  CO. 


No  Grab 
Bag  Here! 

WAIR's  record  of  success  makes  it 
possible  for  you  to  plot  your  sales 
and  distribution  course  with  a  re- 
markable degree  of  accuracy. 
WAIR  is  a  "must"  in  this  great 
market. 

WAIR 

Winston  -  Salem,  North  Carolina 


sports 


W  *  H  *  N 


DIAL 

1050  N 


BWGttl  WW* 


Represented   Nationally  by 

John  BLAIR  &  CO. 


I  Ut  Out 

CONTROL 
ROOM 


LT.  CLYDE  J.  WHITE  returned  to 
his  duties  as  senior  supervisor  of  the 
WGN  Chicago  engineering  depart- 
ment last  week,  aft"r  a  year  of  duty 
in  the  special  service  division  in  avia- 
tion radio  and  radar  of  the  Naval 
Air  Corps.  Although  on  inactive  duty 
status,  he  will  be  subject  to  recall  by 
the  Navy. 

BILL  RAINEY  has  joined  WLAC 
Nashville  as  operator. 

CHARLES  FRITZ  has  been  added  to 
the  engineering  staff  of  WFIL  Phila- 
delphia. He  succeeds  Philip  Horton, 
who  left  to  enter  the  Army. 

LARRY  ZARROW  has  resigned  from 
the  engineering  staff  of  WIP  Phila- 
delphia. 

HAL  MARCH  has  resigned  from  the 
engineering  staff  of  WIBG  Philadel- 
phia to  enter  the  Merchant  Marine. 

GORDON  FAIRWEATHER,  for- 
merly of  CFAC  Calgary,  has  been  ap- 
pointed chief  engineer  of  CKWX  Van- 


Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classifications,  15c 
per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS,  triple.  Minimum  charge 
$1.00.  Count  three  words  for  box  address.  Forms  close  one  week  preceding 
issue.  Send  Box  replies  to  BROADCASTING  Magazine,  National  Press  Building, 
Washington  4,  D.  C. 

PAYABLE  IN  ADVANCE 


Help  Wanted 


Wanted — By  large  station  operating  re- 
gional network  in  middlewest.  A  program 
manager  capable  of  producing  and  super- 
vising production  of  network  quality 
shows:  Capable  of  auditioning  and  se- 
lecting suitable  talent,  developing  new 
ideas  and  new  shows  both  commercial 
and  sustaining.  This  is  exceptional  op- 
portunity for  a  man  big  enough  for 
this  job.  Apply  Box  913,  BROADCAST- 
ING. 

Announcer — A  permanent  position  for  an 
able  man  with  a  minimum  of  two 
years  experience  and  a  good  educational 
background,  who  will  take  an  active 
and  creditable  interest  in  the  com- 
munity which  he  serves.  G.  Richard 
Shafto,  Radio  Station  WIS,  Columbia, 
S.  C. 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 FEBRUARY  19  TO  FEBRUARY  25  INCLUSIVE  


,"    Decisions  .  .  . 


FEBRUARY  22 

Ludington  Broadcasting  Co.,  Ludington. 
Mich. — Granted  CP  new  station,  250  w, 
1450  kc,  unlimited  time. 

KTBI  Tacoma.  Wash. — Designated  for 
hearing  application  for  CP  change  1490 
kc  to   1290  kc. 

FEBRUARY  23 

KVAN  Vancouver,  Wash. — Granted  mo- 
tion for  continuance  of  hearing  on  appli- 
cation for  CP,  from  Mar.  1  to  Mar.  31. 

WJW  Akron,  O. — Granted  petition  to 
dismiss  without  prejudice  application  for 
mod.  license  and  application  for  consent  to 
vol.  assign,  of  CP  heretofore  granted  WJW 
Inc. 

FEBRUARY  25 

KGGF  Coffeyville,  Kan. — Granted  mod. 
CP  which  authorized  installation  new 
transmitter,  for  extension  completion 
date  from  Feb.  22  to  April  22. 


Applications  .  .  . 

FEBRUARY  21 

Harold  H.  Thorns,  Durham,  N.  C— CP 

new  standard  station,  1580  kc,  1000  w. 
unlimited. 

Cherry  &  Webb  Broadcasting  Co.,  Prov- 
idence, R.  I.— CP  new  FM  station,  47,500 
kc,  6,207   sq.  mi.  Reinstated. 

WRUL  Boston — Mod.  license  for  addi- 
tional frequency  of  9700  kc  Dismissed. 

KEVR  Seattle — Special  service  authori- 
zation to  permit  broadcasting  as  a  public 
service  and  without  charge  of  information 
to  longshoremen  3:15-6:45  p.m.  daily  in 
accordance  with  request  of  Pacific  Coast 
Maritime  Industry  Board  for  period  ending 
4/1/44.  Also  extension  of  same  for  the 
period  4/1/44  to  5/1/45  or  the  duration 
of  the  war,  whichever  is  earlier. 

FEBRUARY  23 

WKY  Oklahoma  City — CP  new  commer- 
cial television   station,   Channel  1. 

WBT  Charlotte,  N.  C— Vol.  assgn.  li- 
cense from  Columbia  Broadcasting  System 
to  KFAB  Broadcasting  Co. 

KFAB  Lincoln,  Neb. — Vol.  relinquish- 
ment control  by  The  Sidles  Co.  through 
distribution  capital  stock  as  follows : 
Sidles  Co.,  27.5% ;  Star  Printing  Co., 
13.75%;  State  Journal  Printing  Co., 
13.75%;  Columbia  Broadcasting  System, 
45%.  Also  CP  change  780  kc  to  1110  kc, 
change  hours  operation  from  simultaneous 
day  and  share  night  with  WBBM  to  un- 
limited time  and  install  DA-N. 


WBBM  Chicago — Mod.  license  change 
hours  operation  from  simultaneous  day  and 
share  night  with  KFAB  to  unlimited  time 
contingent  on  KFAB  going  on  1110  kc. 

WJAG  Norfolk,  Neb.— CP  change  1090 
kc  to  780  kc. 

Na'ional  Broadcasting  Co.,  Washington 
—CP  new  FM  station,  44,300  kc. 

National  Broadcasting  Co.,  Cleveland — 
CP  new  FM  station,  43,700  kc. 

National  Broadcasting  Co.,  Denver — CP 
new  FM  station.  43,900  kc. 

National  Broadcasting  Co.,  San  Fran- 
cisco— Same. 

National  Broadcasting  Co.,  Los  Angeles 
— CP  new  FM  station,  44,100  kc. 

KLZ  Denver — CP  new  commercial  tele- 
vision station,  Channel  3. 

FEBRUARY  24 

WICA  Ashtabula — CP  new  FM  station. 
48.900   kc,   4,116   sq.   mi.,   unlimited  time. 

WHAS  Louisville — CP  new  temporary 
class  II  experimental  station,  45,700  kc, 
1  kw,   special  emission. 

WKY  Oklahoma  City— CP  new  FM  sta- 
tion,  44,500  kc,  21,000  sq.  mi. 

FEBRUARY  25 

Philco  Radio  &  Television  Corp.,  New 
York — CP  new  commercial  television  sta- 
tion, Channel  9. 

Philco  Radio  &  Television  Corp.,  Wash- 
ington, D.  C. — CP  new  commercial  tele- 
vision station,  Channel  4. 

National  Broadcasting  Co.,  Cleveland — 
CP  new  commercial  television  station, 
Channel  1. 

York  County  Broadcasting  Co.,  Rock 
Hill,  S.  C— CP  new  standard  station,  250 
w,   1340  kc,  unlimited. 

WGN  Chicago — CP  new  commercial  tele- 
vision station,  Channel  4. 

W9XFR  Kansas  City,  Mo.— Mod.  license 
to  change  from  a  developmental  station 
to  FM  station,  6,700  sq.  mi.   (46,500  kc). 

National  Broadcasting  Co.,  Chicago — 
CP  new  commercial  television  station, 
Channel  1. 

National  Broadcasting  Co.,  Los  Angeles 
— CP  new  commercial  television  station, 
Channel  3. 

National  Broadcasting  Co.,  San  Fran- 
cisco— CP  new  commercial  television  sta- 
tion, Channel  4. 

National  Broadcasting  Co.,  Denver — CP 
new  commercial  television  station,  Chan- 
nel 2.  Also  CP  new  FM  station,  43,500 
kc,  31,400  kc.  sq.  mi. 

WICA  Ashtabula,  Ohio— CP  install  new 
transmitter,  DA-N,  increase  power  from 
1  kw  to  1  kw  N,  5  kw  D,  and  change 
hours  from  D  to  unlimited  amended  to 
omit  request  for  new  transmitter  and 
change  power  to  1  kw  D-N. 


Help  Wanted  (Cont'd) 

Wanted — By  fast  growing  NBC  station — 
chief  engineer — draft  exempt,  experi- 
enced, with  good  references.  $50  week 
start.  Advancement.  KWBW,  Hutchin- 
son, Kansas. 

Progressive — Midwestern  network  station 
wants  first  class  announcer.  Permanent 
job.  Draft  exempt  preferred  Excellent 
opportunity  for  future.  Box  918,  BROAD- 
CASTING. 

First  Class  Engineer — Wanted  immediately. 
Permanent  position  with  substantial  net- 
work station.  Give  full  details.  Box  919, 
BROADCASTING. 

Can  Use — Two  good  ad  lib  announcers. 
Prefer  you  apply  in  person,  otherwise 
send  ET  and  recent  Photo,  Draft  Status. 
WIBG,  1425  Walnut  St.,  Philadelphia,  2, 
Pennsylvania. 

Chief  Engineer — Recording  Studio.  Experi- 
ence in  handling  transcription  equipment. 
Advise  age,  draft  status,  salary  expected. 
Box  924,  BROADCASTING. 

OPERATOR— First  or  second  class.  Draft 
exempt.  At  station  in  nondefense  farm- 
ing area  operating  with  best  of  equip- 
ment. Air  mail  references,  photo,  draft 
status,  salary  expectations.  KTFI,  Twin 
Falls,  Idaho. 

Wanted — Announcer,  4F  or  discharged 
from  the  service  for  newscasting  and 
announcing  position.  Send  references, 
audition  record,  salary  expected,  to 
WCBI,    Columbus,  Mississippi. 

News  Writer — For  news  department  50 
kw  regional  station  in  midwest.  Give 
full  record  news  experience  and  mini- 
mum salary.  Address  Box  869,  BROAD- 
CASTING. 

Wanted — Experienced  salesman  for  major 
network  station  in  gool  market.  Estab- 
lished accounts  offered.  Commission  only. 
Please  submit  full  particulars.  Reply 
Box  903,  BROADCASTING. 

OPERATOR — First  class  for  Texas  kilo- 
watt Mutual  station.  Give  full  informa- 
tion. Box  904,  BROADCASTING. 

OPERATOR  —  Permanent  position  with 
chance  of  advancement.  State  qualifica- 
tions and  enclose  small  photo.  Please  in- 
clude your  recommendations.  Write  Tech- 
nical Manager,  WFDF,  Flint,  Michigan. 

Wanted — Operator,  first  class ;  draft  de- 
ferred. Can  work  either  forty  or  forty- 
eight  hours  a  week.  State  salary  wanted. 
Radio  Station  WSYB  Rutland,  Vermont. 


General  Manager  of  5,000 
Watt  midwest  station  seeks 
similar  arrangement  west 
coast  or  Florida.  Move  ne- 
cessitated by  child's  health. 
Prefer  management  con- 
tract with  real  opportunity 
to  make  money  for  you  and 
me.  Increased  gross  sales 
70  percent  in  past  12 
months  here.  Aggressive 
sales  personality,  thorough- 
ly conversant  with  complete 
station  operation.  Present 
income  $20,000.  Can  move 
by  April  15th.  Let's  get  to- 
gether now! 

Box  935,  BROADCASTING 
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CLASSIFIED 


Help  Wanted  (Cont'd) 


Licensed — First  class  operator  for  network 
station  in  midwest.  Good  opportunity  for 
future.  Permanent  job.  Draft  deferred 
preferred.  Box  920,  BROADCASTING. 


Wanted  Salesman — Splendid  territory  if 
you  have  a  proven  record  back  of  you 
and  can  give  character  references.  Can 
be  made  commercial  manager  as  soon 
as  you  qualify.  State  all  particulrs  in 
first  answer.  L.  D.  Newman,  WCMI, 
Ashland,  Ky. 


'  Wanted — Southern  network  staton  has  op- 
ening for  person  who  can  sell  time  and 
service  accounts.  Man  or  woman.  Give 
experience,  references.  Box  910,  BROAD- 
CASTING. 


Wanted  —  By  progressive  NBC  station  - — 
full  time  announcer — $40  week  start,  ad- 
vancement. Must  have  experience  and 
references.  KWBW,  Hutchinson,  Kansas. 


Situations  Wanted 


ANNOUNCER— EXPERIENCED  —  College 
graduiate — Honorable  discharge — Desire 
change  to  larger  station.  Box  914, 
BROADCASTING. 


CHIEF  ENGINEER — for  small  station. 
Good  Announcer.  Box  917,  BROAD- 
CASTING. 


COMPLETE  STAFF— for  local  station.  En- 
gineering— Sales-production.  Three  ver- 
satile combination  men.  Salary  or  per- 
centage. Box  916,  BROADCASTING. 


Trained  Radio  Help  Available — to  help  off- 
set the  shortage  of  technically  trained 
Radio  personnel,  we  are  preparing  wom- 
en for  second  and  first  class  radio- 
telephone licenses  and  other  Radio  com- 
munication work.  Some  trained  girls  are 
available  right  along.  When  you  need 
women  technicians,  please  write  us.  No 
obligation,  no  fees.  DeFOREST'S 
TRAINING,  INC.,  2533  N.  Ashland 
Ave.,  Chicago  14,  Illinois. 


Announcer — News  specialist.  Nothing  un- 
der $85.00  weekly  considered.  Ability  too 
good  to  pass  up.  Write  Box  931,  BROAD- 
CASTING. 


Radio  Engineer — 12  years  experience  in 
broadcasting.  Automatic  telephony  and 
equipment  design.  Desires  a  connection 
in  any  of  these  fields.  Box  932,  BROAD- 
CASTING. 


SECRETARY— Actress,  writer,  24,  college 
graduate.  Redhead,  talent,  initiative, 
wants  to  break  into  radio.  Box  934, 
BROADCASTING. 


Ten  Years  Experience — Salesman,  Com- 
mercial Manager.  Oustanding  sales  rec- 
ord; ideas,  ambitious,  energetic.  Quali- 
fied for  station  manager.  Available  in 
thirty  days,  good  references.  Give  full  de- 
tails first  letter  including  remuneration 
arrangement  and  possibilities.  Box  929, 
BROADCASTING. 


Chief  Engineer — sacrificing  $5,000  pre-war 
radio  engineering  employment  account 
health;  returning  broadcasting,  best  offer 
AM-FM.  Graduate  engineer.  28.  10  years. 
Full  responsibility.  Airmail  data,  photo. 
Box  930,  BROADCASTING. 


Newscaster — Available  March  1st.  Weekly 
minimum  $100.00.  Now  employed,  fair 
and  obvious  reason  for  change.  Box  925, 
BROADCASTING. 


ANNOUNCER — Experienced.  Exempt.  East. 
Box  927,  BROADCASTING. 


OPERATOR— Secretary,  graduate  of  NAB 
operators'  course  desires  position. 
Write  Box  928,  BROADCASTING. 


Graduate — Of  Radio  Announcing  School. 
Had  mike  experience  only  in  local  de- 
partment store.  Hope  to  get  job  on  sta- 
tion in  either  Ohio  or  Pennsylvania.  Have 
good  radio  voice.  Will  go  far  in  radio  if 
given  a  chance.  Audition  records  and 
photo  furnished  on  request.  Can  furnish 
any  number  of  references  or  recom- 
mendations. Can  be  ready  immediately. 
4F  in  Draft.  Box  923,  BROADCASTING. 


Transmitter  Engineer — Desires  change.  50 
KW  experience.  Capable  —  Married  — 
3A(H).  Box  936,  BROADCASTING. 


Situations  Wanted  (Cont'd) 


College  Woman — 23,  single  ;  ex-newspaper 
writer;  now,  program  director's  assistant 
in  5000  watt  station,  doing  traffic  and  air 
work,  writing  daily  15  minute  commer- 
cial show;  one  year  in  radio;  personable, 
presentable;  desires  position,  $35  mini- 
mum starting,  preferably  in  San  Fran- 
cisco or  Los  Angeles  station.  Box  921, 
BROADCASTING. 


Announcer — Draft  exempt,  single,  22,  nine 
months  experience  in  general  announc- 
ing and  writing  commercial  continuity. 
Also  wide  knowledge  of  music.  Now  em- 
ployed on  duration  basis.  Desire  Wis.  or 
111.  location  with  post-war  future.  Avail- 
able April  1st.  Send  all  details  first. 
Write  Box  907,  BROADCASTING. 


NEWS  EDITOR— and  newscaster  with  10 
years  experience  in  radio  and  prior 
newspaper  editor  desires  connection 
where  it's  recognized  "there's  no  sub- 
stitute for  experience."  Will  guarantee 
building  up  the  very  best  local  news  serv- 
ice. Have  thoro  knowledge  of  all  major 
news  wires  and  bureau  operation.  Am 
now  employed.  Availability.  Box  908, 
BROADCASTING. 


WHN  ...  SO  YOU  LIKE  IDEAS  .  .  . 
THINGS  DONE  DIFFERENTLY  AND 
BETTER!  THEN  WRITE  BOX  909, 
BROADCASTING. 


Young  Man — 4-F,  desires  connection  with 
station  in  or  around  New  England  as 
announcer.  Previous  experience  an- 
nouncing on  college  radio  station.  Box 
912,  BROADCASTING. 


YOUNG  MAN— 24— WANTS  ANNOUNC- 
ER'S POSITION— 4-F— trained  in  mike 
technique  and  board  work  at  two  excel- 
lent schools — good  appearance — fine  ed- 
ucational background — will  send  photo 
and  voice  disk  upon  request.  Box  900, 
BROADCASTING. 


Top  Flight  Announcer — Wants  program  di- 
rector position.  Network  experience. 
Knows  programming  and  production. 
Station  size  no  object.  4-F.  Married.  Col- 
lege degree.  5  years  radio.  Box  901, 
BROADCASTING. 


Musical  Director — Program  recording  and 
live  show  expert  desires  change  of 
locale.  Formerly  with  reputable  New 
York  station.  Best  references.  Box  899, 
BROADCASTING. 


ENGINEER  —  Electrical  engineer  —  4-F— 
draft  deferred — nine  years  experience. 
High — medium — low  power — Present  po- 
sition Chief  Engineer — Desire  change. 
Box   894,  BROADCASTING. 


Wanted  to  Buy 


Wanted — One  Wincharger  or  any  guyed, 
175  foot  tower  and  lighting  equipment. 
1,000  Watt  Antenna  tuning  unit.  200 
foot  %  inch  or  larger  Coaxial  Cable  with 
gas  equipment.  One  1,000  watt  trans- 
mitter complete  with  tubes.  Box  926, 
BROADCASTING. 


Want  to  buy  new  or  used  RCA  Instantan- 
eous Recording  Attachment  to  fit  RCA 
turntable  type  70-C-l.  Give  price.  WMRF, 
Lewiston,  Pennsylvania. 


WILL  PAY  CASH— for  Western  local  or 
regional  station.  Replies  confidential. 
Box  922,  BROADCASTING. 


Wanted — 1  250  foot  tower,  forty  to  fifty 
thousand  feet  No.  10  bare  copper  wire, 
large  inductors  of  eighty  to  one  hundred 
microhenries,  small  inductors,  approxi- 
mately twenty-five  microhenries  and 
mica  capacitors,  five  to  ten  thousand 
volt.  State  condition  and  price  in  your 
letter.  G.  E.  Gautney,  Station  WICA, 
Ashtabula,  Ohio. 


Needed  Badly— Presto  Model  "Y"  Table 
and  Head.  Send  full  particulars.  Box  911, 
BROADCASTING. 


Wanted  To  Buy — Modulation  and  Frequen- 
cy Monitors.  Box  905,  BROADCASTING. 


Wanted  To  Buy — 250  watt  transmitter, 
studio  equipment,  tower,  ground  wire, 
frequency  monitor.  Box  906,  BROAD- 
CASTING. 


Wanted  to  Buy 

Wanted — 250  Watt  transmitter  and  ac- 
cessory equipment.  Send  list.  Will  pay 
cash  without  delay.  Box  896,  BROAD- 
CASTING. 


EQUIPMENT  WANTED— New  or  used  1 
KW  transmitter,  phasing  equipment, 
vertical  radiators,  copper  wire  for 
ground  system  coupling  units,  frequency 
modulation  and  phase  monitors.  Address 
Box  890,  Care  BROADCASTING  Maga- 
zine. 

All  Or  part  interest  in  250  Watt  Broad- 
casting station.  In  south,  southeast  or 
southwest.   Box   891,  BROADCASTING. 


Equipment  Wanted — Modulation  Monitor, 
with  FCC  approval,  studio  console,  new 
or  used  copper  wire,  and  a  limiting 
amplifier  with  FCC  approval.  Will  pay 
cash  for  any  and  all  above  items.  Bob 
McRaney,  General  Manager  WCBI,  Co- 
lumbus, Mississippi. 


WANTED 

Assistant  Engineer 
For  FM  Station 

North  Carolina's  Pioneer  FM  sta- 
tion, WMIT,  with  its  transmitter 
atop  Clingman's  Peak.  Single 
man,  draft  exempt.  Salary  plus 
board  and  lodging.  Attractive 
proposition  for  right  man.  Write 
full  information  to — 

P.  O.  Box  2093 
Winston-Salem, 
North  Carolina 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED    TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C 


PAUL  F  GODLEY  # 

CONSUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 


GEORGE   C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  T. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


Wanted  to  Buy  (Cont'd) 

1000  WATT  TRANSMITTER — Modulation 
Monitor  and  Frequency  Monitor.  Cash 
deal  or  will  swap  250  Watt  transmitter. 
Box   933,  BROADCASTING. 


Wanted — Hammond  organ.  Wire  collect 
age  and  price.  Radio  station  KSTP  St. 
Paul,  Minnesota. 


Wanted  to  buy — 1   KW  Transmitter.  Ad> 
dress  Box  902,  BROADCASTING. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.         Dl.  1205 
Washington,  D,  C. 


HECTOR  R.  SKIFTER 

CONSULTING  RADIO  ENGINEERS 
FIELD    INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 


Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Go. 

•  Evening  Star  Building,  Washington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 

I 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 


WOODWARD  &  KEEL 

Consulting  Radio  Engineers 
Earle  Bldg.  •  District  4871 

Washington  4,  D.  C. 


PROFESSIONAL 
DIRECTORY 


If  you  are  a  Good  Announcer  or 

salesman  here  is  a  real  chance  for 
permanent  well-paid  position.  If  you 
have  any  special  ability  as  M.C.  or 
excel  as  newscaster,  so  much  the  bet- 
ter. Write  down  (in  confidence)  all 
possible  particulars,  including  draft 
status,  physical  defects,  age,  experi- 
ence, etc. 

Last  year  this  appeal  placed  some 
good  men  in  good  jobs  in  a  well- 
known  Eastern  basic  station.  Special 
consideration  given  men  with  mili- 
tary discharges.  Others  should  state 
when  they  can  accept  position,  if  of- 
fered. This  is  a  genuine  opportunity, 
if  you  have  ability  and  ambition,  to 
get  set  for  the  future. 

BOX  895 
BROADCASTING  MAGAZINE 
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MorgenthauLaudsRadio'sPart 
In  Putting  Across  4th  War  Loan 


"RADIO  has  once  more  demon- 
strated its  place  in  the  social  struc- 
ture of  this  nation,  as  well  as  its 
ability  to  move  people  to  act"  Sec- 
retary of  the  Treasury  Morgen- 
thau  stated  in  an  open  letter  to  the 
radio  industry  last  week  thanking 
stations  and  networks  for  their 
Fourth  War  Loan  contribution. 

Best  Job  Yet 

"Now,  with  the  impact  of  its 
role  still  fresh  in  my  mind,  I  want 
to  pay  tribute  to  the  part  that 
radio  stations,  the  major  networks 
and  advertisers  have  played  in  the 
success  of  the  Fourth  War  Loan. 
Because  of  the  total  number  of 
people  it  reaches  and  the  effect 
which  it  has  on  these  people,  radio 
as  such  is  indispensable  to  the  suc- 
cess of  War  Loan  drives",  Mr. 
Morgenthau  stated,  adding  "I  com- 
mend to  you  a  report  on  radio  and 
its  people  which  I  have  just  re- 
ceived from  Ted  R.  Gamble,  na- 
tional director  of  the  War  Finance 
Division." 

Mr.  Gamble's  report  to  the 
Treasury  chief  said:  "Because  ra- 
dio is  so  equipped  to  talk  in  per- 
sonal terms  to  people,  it  was  able 
to  be  so  successful.  And,  because 
the  people  of  radio  placed  the  job 
of  the  Fourth  War  Loan  above 
their  personal  jobs,  radio  was  so 
successful."  In  his  letter  Mr. 
Gamble  stated  that  the  Hooper 
figures  on  the  opening  broadcast 
(Full -hour  four  network  kick-off 
program  of  Jan.  17,  Broadcasting, 
Jan.  17)  of  the  Drive  show  an 
"unusually  high  rating  of  44.4. 
In  other  words,  14,000,000  fam- 
ilies or  42,000,000  people  heard 
that  one  broadcast."  Mr.  Gamble 
also  stated  that  in  the  OWI  re- 
port received  on  the  Loan,  it  is 
shown  that  "radio  beat  the  job  it 
did  in  the  Third  War  Loan  by  20% ; 
it  beat  its  Second  War  Loan  per- 
formance by  50%." 

OWI  Record 

It  was  shown  by  OWI  in  its 
consolidated  report  on  Fourth  War 
Loan  activities  allocated  through 
that  agency,  that  a  total  of  ap- 
proximately 1,390,543,000  listener 
impressions  were  estimated  to  have 
been  effected  in  the  Drive.  Break- 
down of  this  total  shows  961,100,- 
000  under  the  network  allocation 
plan;  257,592,000  under  the  special 
assignment  plan;  120,600,000  un- 


Lost  His  Shirt 

TOP  COVERAGE  was  what 
WMBD  Peoria  wanted  to 
give  the  $90,000  early  morn- 
ing fire  in  the  Kennedy  laun- 
dry. But  coverage  went  too 
far.  All  through  the  fire,  Ed 
Cooper  announced  the  latest 
news  from  the  disaster.  Then 
as  he  left  the  mike,  the  engi- 
neer in  the  control  room 
heard  him  mutter,  "And  I 
lost  my  shirt — all  12  of  'em." 


der  the  station  announcement  plan ; 
33,651,000  under  the  national  spot 
plan;  27,600,000  under  special 
events.  It  should  be  understood 
that  these  figures  do  not  include 
the  recorded  Treasury  programs, 
or  the  large  number  of  programs 
initiated  individually  by  stations 
or  nets.  Time  and  talent  estimated 
on  the  OWI  allocated  programs 
and  announcements  is  estimated  at 
around  $2,574,000. 

Program  allocation  resulted  in 
a  total  of  87,466  programs  and 
announcements  during  the  four 
week  Campaign,  the  OWI  re- 
port states.  These  included  395 
network,  86,994  local  station  tran- 
scribed announcements  and  77  na- 
tional spot  and  regional  programs. 
The  latter  composed  2,441  station 
broadcasts. 


FORMAL  applications  in  a  four- 
phase  transaction  involving  trans- 
fer of  WBT  Charlotte  to  the 
KFAB  Broadcasting  Co.,  Lincoln, 
Neb.,  and  acquisition  by  CBS  of 
45%  of  the  KFAB  Co.  stock 
[Broadcasting,  Feb.  7]  were  filed 
last  Wednesday  with  the  FCC. 

Stations  Affected 

In  the  proposed  transaction, 
which  needs  only  FCC  formal  ap- 
proval, WBT  will  be  acquired  by 
the  KFAB  Co.  and  CBS  becomes 
45%  stockholder  in  the  Lincoln 
firm,  on  payment  by  the  company 
of  $455,000  to  CBS  and  depositing 
in  escrow  in  the  First  National 
Bank  of  Lincoln  $100,000,  pending 
completion  of  all  phases  of  the 
deal,  at  which  time  the  $100,000 
will  go  to  the  stockholders  of 
KFAB  Co. 

Affected  by  the  transaction  are 


Ready  for  Easter 

REV.  George  Sonneborn,  of 
the  Central  Reformed  Church, 
Dayton,  is  now  in  a  position 
to  inform  his  congregation 
that  grape  juice  will  be  avail- 
able for  Holy  Week  Commu- 
nion. Rev.  Sonneborn  walked 
by  a  display  window  in  Day- 
ton which  contained  a  pic- 
ture of  Irene  Rich  and  a  plug 
for  her  Sunday  program 
over  CBS  and  WHIO.  The 
grape  juice  was  the  sponsor's 
product  and  after  phoning 
the  assistant  manager  of  the 
station  he  was  able  to  locate 
the  local  man  who  provided 
the  precious  liquid  and  make 
arrangements  for  securing  it 
for  his  parish. 


Da  MONT  ANNIVERSARY 
ALLEN  B.  Du  MONT  LABS,  Passaic,  N. 
J.,  started  its  Five-Year  Club  Feb.  15  with 
a  dinner-dance  held  at  the  Upper  Mont- 
clair  Country  Club.  Du  Mont  five-year  pins 
were  presented  by  Mr  Du  Mont  to  every 
employe  five  years  or  more  with  the 
organization. 


WBBM  Chicago,  which  will  get 
clear-channel  operation  on  780  kc; 
KFOR  Lincoln  and  KOIL  Omaha 
would  be  sold  by  the  Sidles  Co., 
the  State  Journal  Printing  Co.  and 
the  Star  Printing  Co.,  present 
owners  of  KFAB  Co.  to  Charles  T. 
and  James  Stuart  of  Lincoln; 
KFAB,  changing  frequency  from 
780  to  1110  kc;  and  WJAG  Nor- 
folk, Neb.,  limited  time  station, 
changing  frequency  from  1090  to 
780  kc. 

At  present  WBBM  and  KFAB 
synchronize  at  night.  The  transac- 
tion opens  the  way  for  WBBM,  50,- 
000  w  CBS  key,  to  terminate  the 
synchronous  operation  as  an  un- 
restricted, clear-channel  outlet. 

The  Sidles  Co.,  which  now  holds 
51%  of  the  stock  in  KFAB  Co., 
would  relinquish  control  under  the 
transaction.  Ownership  of  the  Lin- 


4TH  LOCAL  GRANTED 
UNDER  FCC-WPB  ACT 

LUDINGTON  Broadcasting  Co., 
Ludington,  Mich.,  last  week  was 
granted  a  construction  permit  by 
the  FCC  for  a  new  local  250  w 
outlet  in  that  area.  Grant  is  the 
fourth  to  be  handed  down  under 
the  FCC-WPB  statement  of  Jan. 
26.  The  new  station  will  operate 
unlimited  time  on  1450  kc.  Luding- 
ton Broadcasting  is  owned  by  Karl 
L.  Ashbacker,  president  and  48% 
owner  of  WKBZ  Muskegon,  Mich., 
and  his  son,  Grant  F.  Ashbacker, 
(51%),  WKBZ  general  manager. 

First  three  local  station  con- 
struction permits  to  be  authorized 
under  the  Jan.  26  order  are  held 
bv  Sacandaga  Broadcasting  Corp., 
Gloversville,  N.  Y.;  KNOE  Inc., 
Monroe,  La.;  and  Fort  Hamilton 
Broadcasting  Co.,  Hamilton,  O. 

Applications  received  by  the 
Commission  last  week  for  new  sta- 
tions were  filed  by  Harold  H. 
Thorns,  Durham,  N.  C,  for  a  1  kw 
standard  outlet,  and  Cherry  & 
Webb  Broadcasting  Co.,  Provi- 
dence, R.  L,  licensee,  25  of  WPRO, 
for  a  new  FM  station  to  be  oper- 
ated on  47,500  kc  with  a  coverage 
of  6,207  sq.  mi.  Mr.  Thorns  is  chief 
owner  of  WISE  Asheville,  N.  C, 
and  is  part  owner  and  general 
manager  of  WAYS  Charlotte, 
N.  C. 


coin  firm,  which  would  continue 
to  operate  KFAB  and  take  over  op- 
eration of  WBT,  will  be  as  fol- 
lows: CBS  45%;  Sidles  Co.  27.5%; 
Star  Printing  Co.  and  Journal 
Printing  Co.  13.75%  each. 

Construction  work  on  the  KFAB 
transmitter  will  begin  immediately 
upon  FCC  approval,  the  applica- 
tion filed  by  Segal,  Smith  &  Hen- 
nessey stated.  Under  Order  L-41 
the  WPB  has  granted  authority 
for  the  necessary  construction,  in- 
asmuch as  all  critical  materials 
are  on  hand.  Shift  of  KFAB  from 
780  to  1110  c  also  will  pave  the 
way  for  an  increase  in  power  from 
10.000  to  50,000  w. 

Under  terms  of  an  agreement 
filed  with  the  FCC,  Columbia  is 
to  provide  all  materials  and  bear 
expenses  of  chan°-in<?  WJAG  from 
1090  to  780  c.  WJAG  is  operated 
by  the  Norfolk  Daily  News. 

Transfer  of  WBT  to  the  KFAB 
Co.  was  attributed  to  the  FCC  net- 
work anti-monopoly  regulations 
which  prohibit  a  chain  company 
from  owning  facilities  in  other 
than  key  station  cities  or  where 
network  competition  cannot  acquire 
competing  facilities.  The  KOIL- 
KFOR  transfer  was  necessitated 
under  the  Commission's  "duopoly" 
rule,  which  becomes  effective  at 
midnight  May  31  and  which  bans 
multiple  ownership. 


MACY  DRUGS  NATIONWIDE 

R.  H.  MACY  Co.,  New  York  department 
store,  is  planning  national  distribution  of 
its  Supremacy  drug  products  through  re- 
tail druggists.  Following  trade  promotion 
through  direct  mail  and  other  media,  di- 
rected to  the  dealers,  a  national  consumer 
advertising  campaign  will  be  initiated. 
Store  will  issue  its  advertising  locally.  Ra- 
dio may  be  used,  but  will  be  a  secondary 
medium.  Grey  Adv.,  New  York,  is  the 
agency.  Account  executive  is  Herschel 
Deutsch. 


Formal  Petition  for  Four-Way  Transfer 
Of  WBT  and  KFAB  Stock  Filed  at  FCC 
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More  advertisers  spend 
more  money  to  sell  more 
merchandise  to  more  people 
on  WLW  than  on  any  other 
radio  station  in  the  world. 


DIVISION  OF  THE  CROSLEY  CORPORATION 


The    Nation's    Most    Merchandise-able  Station 


America's  NEW  Frontier 


•  IN  AMERICA'S  EARLY  DAYS  of  growth,  op- 
portunities for  progress  lay  in  the  ever  widen- 
ing frontiers.  In  the  fertile  lands  of  the  great 
plains  ...  in  the  timber  of  our  forests  ...  in  the 
metal  of  our  mines. 

Today,  we  have  reached  the  limit  of  our 
physical  frontiers.  But  new  frontiers  lie  before 
us — new  opportunities  for  exploration— new 
resources,  in  our  research  laboratories.  Here 
in  the  multiple  world  of  the  electron  tube  are 


being  born  the  scientific  advances  that  will 
make  our  world  immeasurably  safer  and  happier. 

Pioneering  on  this  new  frontier  of  research 
are  RCA  Laboratories  in  Princeton,  New  Jer- 
sey. Today  RCA  Laboratories  are  devoted  to 
providing  the  fighting  forces  of  the  United 
Nations  with  the  best  radio  and  electronic 
equipment  available.  Tomorrow,  this  same 
skill  will  continue  to  serve  America  in  creating 
new  and  finer  peacetime  products. 


RADIO  CORPORATION  OF  AMERICA 

RCA    LABORATORIES   •   PRINCETON   •   NEW  JERSEY 


RCA 
leads  the  way  in 
radio  —  television  — 
electronics 


TUNE  IN!  .  .  .  RCA's  great  new  show,  7:30-8:00  P.M.  EWT,  over  Ihe  Blue  Network,  every  Saturday  *   BUY  WAR  BONDS  EVERY  PAY  DAY  * 


how  long  is  a  short  memory? 


what  did  you  listen  to  on  your  radio  last  night  at 
7:00?  What  did  you  do  six  hours  ago?  Can  you  re- 
member quickly  and  accurately?  Probably  not,  for 
memory's  a  deceptive  thing. 

Good  radio  research  people  like  Crossley,  Inc. 
know  that  the  greater  the  gap  between  the  time  a 
person  hears  your  show  and  the  time  a  Crossley  in- 
terviewer speaks  to  him,  the  greater  the  chances  that 
the  person  doesn't  remember  exactly  what  he  heard. 

That's  why  Crossley,  Inc.,  which  compiles  and 
prepares  "A  Continuing  Study  of  Radio  Listening 
in  Greater-New  York"  exclusively  for  WOR,  uses 
the  shortest  recall  possible.  That's  what  makes 
WOR's  "Continuing  Study"  so  uncannily  accurate 
and  dependable. 

For  instance,  morning  listeners  are  asked  what 
they  listened  to  only  two  hours  after  your  program 


leaves  the  air.  Evening  listeners  have  to  think  back 
only  1/2  hours,  not  twelve.  It's  the  next  best  thing  to 
sitting  with  the  listener  while  he  dials  your  show. 
And  it's  exclusive  with  WOR. 

Call  WOR  for  an  accurate  checkup  on  your  show 
today.  Let  our  file  of  exclusive  audience  facts  bring 
you  a  greater  per-penny  profit  on  every  penny  you 
invest. 


that  power-full 


station 


WOR 


at  1440  Broadway,  in  New  York 


IN  TOWN. 

OSHKOSH,  Wis.— William 
Ginke  has  owned  the  Otter 
Street  Food  Mart  in  Oshkosh 
for  eight  years,  worked  in  it 
as  meat  cutter  for  17  years 
before  that.  Mrs.  Ginke,  sis- 
ter of  Mrs.  Brechler,  a  farm- 
er's wife,  keeps  a  spotless 
home  in  addition  to  helping 
out  at  the  store.  Their  daugh- 
ter, Jean  Anne,  is  head 
bookkeeper  at  the  New 
American  Bank  in  Oshkosh. 
Pictures  show  Mr.  Ginke  at 
his  meat  counter;  Jean  Anne 
with  her  cousin, Elinor  Brechler; 
Mrs.  Ginke .  setting  lunch  in 
her  smartly  modern  kitchen; 
and  Jean  Anne,  telephoning. 


Folks  in  Midwest  America 

. . .  whether  from  city  or  country,  they  think  and  react  alike 

THERE'S  a  certain  kind  of  folks  who  live  in  Midwest  America. 
Whether  they  are  in  Chicago  skyscrapers,  on  the  Main  Streets 
of  our  cities,  or  on  farms,  you'll  find  they  have  somewhat  the  same 
likes  and  dislikes.  It's  probably  because  we're  all  tied,  in  some  way, 
to  the  great  agricultural  empire  out  here. 

Here's  a  typical  story  of  two  families — relatives.  The  Leslie 
Brechler  family  farm  48  5  acres  near  Stitzer,  Wisconsin.  Mrs. 
Brechler's  sister  and  family,  the  William  Ginkes,  run  a  food  mart  in 
Oshkosh,  Wisconsin  (pop.  39,089).  They're  all  regular  WLS 
listeners  .  .  .  and  regularly  buy  WLS-advertised products! 

Checking  last  year's  purchases  in  classes  of  goods  advertised  on 
the  station,  we  found  that  43%  of  the  Brechlers'  selections  were 
brands  advertised  on  WLS.  In  the  city,  50%  of  the  Ginkes'  selec- 
tions were  WLS-advertised  brands.  Here's  definite  evidence  that 
WLS  Gets  Results! 


...and  COUNTRY 

STITZER,  Wis.— Mr.  and  Mrs. 
Leslie  Brechler,  with  their  two 
teen-age  boys,  are  farming 
485  acres.  Living  in  a  mod- 
ern farm  home  with  tele- 
phone, electricity,  gas  stove 
and  running  water,  they  have 
two  cars  plus  truck,  tractor 
and  other  farm  machinery. 
Last  year  they  raised  1 40 
hogs,  are  currently  milking  90 
cows  with  three  milking  ma- 
chines. Mrs.  Brechler,  sister 
of  Mrs.  Ginke,  has  250  regis- 
tered White  Rock  chickens. 
The  Brechlers  have  also  one 
daughter,  Elinor,  teacher  at 
Bagley,  Wis.,  on  leave  of 
absence  this  year  to  act  as 
governess  for  an  Oshkosh 
family.  Pictures  show  Mrs. 
Brechler  gathering  eggs;  a 
family  conference;  Norman, 
17,  and  Robert,  19,  milking; 
and  Mr.  Brechler  adjusting  a 
barn  fountain. 
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MARCH  FORWARD  TOWARDS 
A  BETTER  AND  SOUNDER 
BUSINESS  FUTURE.  LET 
'THE  STATION  THAT  SELLS' 
SHOW  YOU  HOW  .  .  . 
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If  All  Columbia,  of  course  flMAUA 
iXUIL  The  Radio  Buy  of  UmHllA 


SUBSCRIPTION    PRICE:     $5.00    per   year     15c    per  copy 


New  York 
has  its 

Grand  Central 


Omaha  has  its  ^ 
Union  Station 


Omaha-One  of  America's 
Great  Railroad  Centers 


The  home  of  the  world- 
famous  Union  Pacific  Rail- 
road .  .  .  and  gateway  to  a 
vast  wheat  and  cattle  coun- 
try to  the  West .  .  .  Omaha 
ranks  as  one  of  America's 
largest  and  busiest  railroad 
centers. 

A  tremendous  railroad 
payroll  is  one  of  the  rea- 
sons for  Omaha's  past  and 
present  prosperity.  And,  as 
long  as  freight  moves  and 
people  travel,  transpor- 
tation .  .  .  that  most  basic 
of  all  industries  .  .  .  will 
continue  to  add  to  Omaha's 
wealth. 

The  rich  and  responsive 


Omaha  market  is  ripe  for 
immediate  sales ...  is  worth 
cultivating  now  for  the  fu- 
ture. The  lowest- cost  buy 
is  definitely  KOIL.  May 
we  send  you  availabilities? 


A  MARKET  WITH 
MONEY 

DOUGLAS  COUN- 
TY (Omaha)  ranked 
SECOND  in  the  en- 
tire nation  in  Per  Cap- 
ita  Increase  in  Effect' 
ive  Purchasing  Power 
.  .  .  during  the  first 
nine  months  of  1943 
.  .  Sales  Management 
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WOUYSEZ... 


LOOK  WHAT  YOU 
GET  TODAY  ON  WOL- 


4* 


★  MERCHANDISING  AND  PUBLICITY 

★  24-HOUR  COVERAGE 

★  THE  NATION'S  BUSIEST  MARKET 
COMMANDING  ONE  BILLION  DOLLARS 


National  Representatives 

SPOT  SALES,  INC. 


New  York 
San  Francisco 


Chicago 
Hollywood 
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Right  in  Hie  Palm  of  your  Hand 
AMERICA'S  4TJ  LARGEST  MARKET 


This  recapitulation  is  from  the  continuous  survey  conducted 
in  North  Jersey  by  "The  Pulse  of  New  York"  (cooperatively  paid 
for  by  ALL  major  stations  in  this  area),  covering  an  impartial 
study  of  lA  hour  ratings  from  12  Noon  to  6  P.M.  for  THE 
ENTIRE  YEAR  OF  1943!  Ask  to  see  it  today! 

National  Representatives  (Outside  New  York  Area )  Spot  Sales,  Inc. 

DOLLAR  FOR  DOLLAR 
NEW  JERSEY'S 
BEST  RADIO  BUY" 

*Do  you  realise  this  market  contains  over  3l/z  mil- 
lion people;  more  than  these  14  cities  combined:  — 
Kansas  City,  Indianapolis,  Rochester,  Denver,  Atlanta, 
Dallas,  Toledo,  Omaha,  Syracuse,  Richmond, 
Hartford,   Des   Moines,   Spokane,   Fort  Wayne, 
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In  just  a  moment . .  .the  World  might  pass  you  by 


T7ROM  sunrise  to  Vespers  and  on 
through  the  night  great  sounds 
are  filling  the  air. 

Grave  and  portentous  sounds — ex- 
citing and  joyous  sounds. 

The  sound  of  news  from  distant 
lands  that  even  Axis  propaganda 
cannot  distort  for  long. 

From  dawn  to  dusk  and  around  the 
clock. 

The  sound  of  marching  feet  and  the 
roar  of  battle  and  the  whir  of  pro- 
peller to  remind  us  that  there  is 
greater  strength  in  free-thinking  in- 
dividuals than  in  slave-whipped 
hordes. 


THIS  IS  T 


AMERICAN  BR 


As  each  second  passes  around  the 
clock  this  sound  becomes  clearer — 
clearer. 

And  as  the  hours  march  in  parade 
there  is  music  and  fun — gaiety  and 
laughter — great  ringing  speech  and 
the  whisper  of  lullaby. 

There  is  stirring  drama  for  the  ask- 
ing, the  throbbing  evidence  of  man's 
will  for  progress — and  the  hush  of 
prayer. 

The  minds  of  our  allies  to  listen  to — 
the  thoughts  of  alien  lands  to  hear 
and  understand — and  by  under- 
standing accept  or  reject  as  they 
may  accept  or  reject  the  principles 
we  hold  with. 


HE 


OADCASTING 


There  is  much  to  hear — and  having 
heard — to  heed — and  having  heeded 
— to  act  upon. 

This  is  your  world. 
Know  it. 

Listen  to  your  radio. 

In  just  a  moment,  the  world  might 
pass  you  by! 

It  is  the  sober  intent  and  solemn 
pledge  of  the  Blue  and  its  affiliated 
stations  that  every  program  emanat- 
ing from  our  studios,  sent  across  the 
world  by  our  transmitting  towers, 
shall  be  worthy  of  the  greatness  of 
man's  newly-found  power  —  Radio. 


N  E TWO  RK 


SYSTEM.  INC. 


Here  is  Advertisement  No.  2  in  The  Blue  Network  Year- 
round  National  Campaign.  Like  the  first,  this  ad  will 
run  nationally — in  newspapers  and  magazines.  It  will  also 
go  out  on  the  air  over  BLUE  stations  to  millions  of  homes. 

In  this  advertisement  we  carry  our  theme  one  step  further — 
by  telling  the  story  of  radio  in  terms  of  the  world's  drama — 
by  relating  the  whole  movement  of  history  to  radio — and 
by  relating  the  listener  to  history  through  radio. 

It  is  our  belief  that  by  assigning  to  our  audiences  a 
specific  place  in  the  whole  "world  of  radio,"  we  will  be 
building  more  listening  to  radio — to  The  Blue  Network  and 
to  all  of  our  programs. 

From  the  advertiser's  viewpoint  the  purpose  of  these  adver- 
tisements may  be  summed  up:  more  listening,  better  ratings, 
more  sales,  more  value  for  every  dollar  invested  in  The  BLUE. 

As  we  have  suggested  before — 


THE  dS/ue  IS    GETTING    TO    BE   A    BETTER    BUY    EVERY  DAY 


ONE    OF    A    SERIES     FEATURING     OUTSTANDING     USERS    OF     SPOT  BROADCASTING 


d  Kiox  Massey 


Vice  President,  Harvey-Massengale  Company,  Durham,  N.  C. 


Says— "Spot  broadcasting  sells  more  at  less  cost 


99 


•Wham!  That's  certainly  the  $64  answer 
to  the  $64  question,  Mr.  Massey — it  really 
covers  the  subject!.  So  just  about  the  only 
thing  left  for  us  to  say  is  that  here  at  Free 
&  Peters  we've  got  sixteen  good  men  who 
know  that  the  best  "sales-work"  they  can 
do  is  to  help  make  spot  broadcasting  also 
an  easier  medium  for  you  agencies  and 
advertisers  to  use.  .  .  . 
•Yes,  we'll  grant  that  it's  not  always  easy 


to  clear  good  time  and  to  handle  all  the 
multitude  of  details  that  a  big  spot  broad- 
casting campaign  entails.  But  many  an 
executive  and  time  buyfer  has  learned  that 
he  can  count  on  F&P  for  an  amount 
and  quality  of  help  that  would  run  into 
thousands  of  dollars  per  year,  were  he 
to  obtain  it  within  his  own  organization. 
That's  the  way  we  like  to  "sell"  spot 
broadcasting! 


Free  &  Peters,  iic. 

©  Pioneer  Radio  Station  Representatives 

Since  May,  1932  ■*• 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WKZO .  KALAMAZOO-GRAND  RAPIDS 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .   .   .  MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

.  .  .  IOWA  .  . . 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

. . . SOUTHEAST  . . . 

WCBM   BALTIMORE 

WCSC   CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KOMA  ....  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KECA  .......  LOS  ANGELES 

KOIN-KALE  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEATTLE 

KFAR  ....  FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  180  N: Michigan 
Franklin  6373 

NEW  YORK:  444  Madison  Ave. 
Plaza  5-4130 

SAN  FRANCISCO:  111  Sutter     HOLLYWOOD:  6331  Hollywood 
Sutter  4353                       Hollywood  2151 

ATLANTA:  322  Palmer  Bldg. 
Main  5667 
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NBC  Affiliate  Policy  to  Apply  to  Television 


Trammell  Predicts 
Regional  Nets 
Will  Lead 

RETENTION  of  its  present  policy 
of  affiliate-network  relationship  in 
eventual  establishment  of  a  nation- 
wide television  network  to  get  un- 
der way  with  the  war's  end  was 
announced  last  week  as  the  basic 
policy  of  NBC  by  President  Niles 
Trammell  in  a  statement  to  the 
network's  affiliates.  The  16-page 
document  is  a  companion  piece  to 
the  statement  of  NBC  policy  on 
FM  issued  by  Mr.  Trammell  in 
January  [Broadcasting,  Jan.  15]. 

Mr.  Trammell  said  that  a  nation- 
wide television  network  "will  not 
spring  up  overnight,  but  must  pro- 
ceed as  an  orderly,  logical  develop- 
ment." He  predicted  an  eastern  net- 
work, running  from  Boston  to 
Washington,  as  the  first  segment; 
a  mid-west  network,  then  a  Pacific 
Coast  network.  These  regional  op- 
erations will-  gradually  expand 
with  an  ultimate  complete  nation- 
wide service. 

Coaxial  or  Relay? 

Whether  the  networking  will  be 
effected  by  coaxial  cable,  now  used 
experimentally  between  New  York 
and  Philadelphia,  or  radio  relays, 
remains  to  be  determined,  Mr. 
Trammell  inferred.  He  disclosed 
that  AT&T  has  made  tentative 
plans  to  install  between  6,000  and 
7,000  miles  of  coaxial  cable  within 
the  next  five  or  six  years  for  net- 
working of  television  systems,  with 
New  York  and  Washington  to  be 
linked  by  1945;  New  York,  Boston, 
Chicago  and  Los  Angeles  by  1946; 
the  South  by  1947,  and  transconti- 
nental^ by  1948. 

Pointing  out  that  the  history  of 
radio  to  date  has  "always  been  a 
history  of  addition,  never  subtrac- 
tion," Mr.  Trammell  continued: 
"Because  of  its  extensive  coverage 
and  accepted  type  of  highly  devel- 
oped program  service  there  is  no 
foreseeable  period  when  sound 
broadcasting  will  become  unneces- 
sary. Therefore,  NBC  will  continue 
to  maintain  its  sound  broadcasting 
services  at  the  highest  peak  of  tech- 
nical entertainment  and  educational 
excellence.  Radio  now  is  virtually 
an  around-the-clock  service.  Even 
when  television  becomes  universally 
available,  there  will  be  times  when 


the  radio  audience  will  be  pre- 
dominately listeners  rather  than 
viewers." 

In  a  program  summarizing  the 
basis  of  NBC's  television  activities, 
Mr.  Trammell  stated  that  NBC  will 
(1)  cooperate  with  Government 
and  industry  in  "an  effort  to  secure 
the  best  possible  standard  for  a 
commercial  television  broadcasting 
system;"  (2)  cooperate  with  its 
affiliates  in  developing  the  basis  for 
an  eventual  television  network; 
(3)  immediately  expand  its  exist- 
ing service  with  new  program  ma- 
terial, talent  and  techniques,  trans- 
mit field  programs  at  least  once  a 
month,  resume  studio  broadcasts 
and  continue  research  and  develop- 
ment; (4)  build  a  video  station  in 
Washington  as  soon  after  the  war 
as  materials  become  available. 

NBC  has  applied  for  video  sta- 
tions in  Chicago,  Cleveland,  Den- 
ver, San  Francisco  and  Los  Angeles 
"where  NBC  already  maintains  a 


AN  ENTHUSIASTIC  reception 
was  accorded  the  statement  of 
Niles  Trammell,  NBC  president,  on 
the  network's  television  policy 
[see  story  on  this  page],  when  it 
was  presented  to  the  more  than 
100  executives  of  NBC  stations  at- 
tending the  network's  third  annual 
War  Clinic,  held  at  the  Waldorf- 
Astoria,  New  York,  Feb.  28  - 
March  1. 

Video  Future  Bright 

Three-day  session,  conducted  by 
William  S.  Hedges,  NBC  vice-presi- 
dent in  charge  of  stations,  was 
the  first  of  a  series  of  five  such 
meetings,  scheduled  for  the  Henry 
Grady  Hotel,  Atlanta,  March  5-7; 
Baker  Hotel,  Dallas,  March  9-11; 
Drake  Hotel,  Chicago,  March  13- 
15,  and  Biltmore  Hotel,  Los  An- 
geles, March  20-22. 

John  F.  Royal,  vice-president  in 
charge  of  new  developments,  said 
NBC  has  taken  a  step  towards 
leadership  in  the  video  field  by  se- 
curing first  and  exclusive  use  of 
outstanding  war  films  for  presenta- 


programming  organization  and 
studio  facilities,"  Mr.  Trammell  re- 
ported, adding:  "It  is  hoped  that 
the  FCC  will  act  favorably  on  these 
applications."  [Broadcasting,  Feb. 
28]. 

Plans  for  Networks 

Mr.  Trammell  said  that  if  the 
nucleus  of  a  nationwide  television 
broadcasting  service  similar  to 
sound  network  service  is  to  be  es- 
tablished, it  is  evident  that  com- 
petitive network  organizations 
must  own  and  operate  outlets  in 
strategic  cities.  The  FCC  rule  lim- 
iting ownership  by  any  one  inter- 
est to  three  television  stations  is 
"a  severe  deterrent  to  the  organiza- 
tion and  sound  economic  growth  of 
national  network  television,"  he 
added.  "It  is  to  be  hoped  that  in 
giving  consideration  to  the  require- 
ments of  post-war  television,  the 
FCC  will  grant  the  petition  recent- 


tion  on  WNBT,  network's  video 
station  in  New  York. 

O.  B.  Hanson,  vice-president  and 
chief  engineer,  announced  that  NBC 
has  arranged  with  the  RCA  insti- 
tute for  a  concentrated  technical 
television  course,  probably  of  six 
weeks  duration,  for  technical  staff 
members  of  NBC's  affiliate  stations 
who  can  thus  receive  preliminary 
training  in  the  engineering  require- 
ments of  television.  Mr.  Hedges 
said  he  would  investigate  the  pos- 
sibility of  having  the  course  given 
in  other  cities  in  addition  to  New 
York. 

C.  L.  Menser,  vice-president  in 
charge  of  programs,  revealed 
plans  to  build  an  experienced  staff 
and  Charles  P.  Hammond,  promo- 
tion director,  reported  that  his  de- 
partment is  already  studying  pro- 
motion projects. 

1944  Plans  Laid 

Network  executives  reported  on 
the  activities  of  their  departments 
during  the  past  year  and  plans  for 
1944  and  led  discussions  of  meth- 
(Continued  on  page  47) 


ly  filed  by  the  NBC  requesting  a 
modification  of  this  rule." 

He  foresees  video  development 
as  follows: 

"1.  An  Eastern  Network 
that  will  extend  from  Boston 
to  Washington,  with  stations 
located  at  such  intervening 
points  as  Worcester,  Provi- 
dence, Hartford,  Schenectady, 
New  York,  Philadelphia,  Wilm- 
ington and  Baltimore,  with 
perhaps  an  extension  to  Syra- 
cuse, Rochester  and  Buffalo. 

"2.  A  Midwest  Network  that 
will  develop  with  Chicago  as 
its  hub,  spreading  out  to  Mil- 
waukee, Minneapolis,  St.  Paul, 
Des  Moines,  St.  Louis,  Indian- 
apolis, Detroit  and  Cleveland. 

"3.  A  Pacific  Coast  Network 
between  the  great  talent  center 
of  Hollywood,  connecting  with 
San  Francisco  and  gradually 
extending  to  other  important 
points. 

"These  regional  networks 
will  gradually  stretch  out  over 
wider  areas,  and  will  them- 
selves become  linked  together. 
Thus,  city  after  city,  across 
the  continent  will  be  brought 
into  network  operation,  until 
finally  complete  nationwide 
networks  will  become  a  real- 
ity." 

Pointing  out  that  such  networks 
can  be  effected  either  by  coaxial 
cable  lines  or  radio  relays,  Mr. 
Trammell  did  not  pledge  NBC's 
support  to  the  latter  system,  de- 
spite its  development  by  RCA, 
NBC's  parent  company,  but  merely 
said  that  "the  ultimate  determina- 
tion of  which  is  to  be  used  will  be 
governed  by  the  relative  efficiency 
of  service  they  render  and  their 
comparative  costs,"  adding  that 
both  methods  will  probably  be  used 
in  providing  the  facilities  for  a 
nationwide  service. 

Coaxial  Cable  Program 

Appended  to  the  report  is  an  ex- 
change of  letters  between  Mr. 
Trammell  and  K.  S.  McHugh,  vice- 
president,  AT&T  Co.  Outlining 
NBC's  plans  for  establishing  a 
Washington-to-Boston  video  net- 
work in  the  immediate  post-war 
period  which  will  expand  into  a 
nationwide  service  within  a  decade, 
(Continued  on  page  5U) 


Affiliates  Favorably  Receive 
Trammeirs  Television  Policy 
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Chicago  Network  Stations,  AFM  Agree 


More  Musicians  to  Be 
Hired  Under  New 
Contract 

AGREEEMENT  on  the  terms  of 
a  new  contract  between  the  net- 
work stations  in  Chicago  and  Local 
10  of  the  American  Federation  of 
Musicians  in  that  city,  to  succeed 
the  former  contract  expiring  Jan. 
31,  was  reached  last  Wednesday. 

Officials  of  the  stations  and  union 
will  meet  early  this  week  to  work 
out  details,  with  expectation  that 
contracts  will  be  ready  for  signing 
by  the  end  of  the  week.  Wednesday 
meeting  was  held  under  the  shadow 
of  a  strike  threat  by  the  AFM, 
which  had  set  a  deadline  of  mid- 
night Wednesday  after  a  last-min- 
ute 24-hour  postponement  of  its 
original  Tuesday  midnight  dead- 
line. 

Staff  Increases 

Major  item  in  the  new  pact, 
which  is  to  run  for  three  years,  is 
an  agreement  that  each  station  will 
employ  five  additional  staff  mu- 
sicians immediately  and  five  more 
at  the  end  of  a  year,  so  that  at 
WMAQ  (NBC),  WENR  (Blue) 
and  WBBM  (CBS)  the  present 
staffs  of  35  musicians  will  be  in- 
creased to  40  for  the  coming  year 
and  to  45  for  the  remainder  of  the 
contract.  WGN  (MBS)  now  em- 
ploys 32  staff  musicians,  so  it  will 
hire  37  the  first  year  and  42  there- 
after. 

This  represents  a  compromise 
from  the  AFM  demand  that  the 
networks  increase  their  employ- 
ment of  musicians  in  Chicago  to  a 
parity  with  that  in  New  York, 
where  CBS,  Blue  and  NBC  now 
employ  65  men  and  WOR,  Mutual 
key  station,  40,  and  from  the  net- 
work counter-proposal  that  no 
change  be  made  in  the  number  of 
men  employed. 

A  further  compromise  was  made 
on  the  question  of  vacations  and 
overtime  pay,  the  union  foregoing 
its  original  demand  for  two-week 
vacations  with  pay  for  all  staff  mu- 
sicians but  winning  its  proposal 
that  time-and-a-half  be  paid  for 
all  overtime  work. 

Union  also  won  increases  for 
music  librarians,  with  head  li- 
brarians going  from  $75  to  $90  a 
week  and  their  assistants  from 
$60  to  $75  weekly.  However,  the 
networks  are  making  it  clear  that 
the  former  contracts  are  not  mere- 
ly to  be  revised  in  these  regards, 
but  that  the  whole  documents  are 
to  be  reexamined  in  the  light  of 
the  settlement  of  national  problems 
as  agreed  to  by  James  C.  Petrillo, 
AFM  national  president,  and  top 
network  executives  in  a  series  of 
conferences  that  preceded  the  open- 
ing of  negotiations  between  the  net- 
work stations  and  AFM  locals  in 
New  York,  Chicago  and  Hollywood. 

One  of  these  national  problems, 
which  the  networks  have  insisted 
must  be  settled  on  a  uniform  basis, 


is  that  of  delayed  broadcasts.  At 
present  this  is  a  constantly  recur- 
ring problem,  with  varying  rules 
established  by  different  AFM  locals 
which  result  in  constant  confusion. 
It  is  understood  an  agreement  was 
informally  reached  that  will  per- 
mit any  network  program,  either 
sustaining  or  commercial,  to  be 
given  a  delayed  broadcast  by  either 
a  single  station  or  a  regional  group 
at  any  time  within  seven  days  of 
the  original  network  broadcast,  re- 
gardless of  the  reason  for  the  de- 
lay. 

Another  problem  is  that  of  the 
handling  of  recordings,  which  the 
AFM  declares  to  be  a  proper  func- 
tion of  musicians,  despite  the  fact 
that  it  is  now  a  duty  of  technical 
employes  as  a  part  of  their  han- 
dling of  all  mechanical  and  electri- 
cal apparatus,  including  turntables. 
Mr.  Petrillo  is  said  to  have  pro- 
posed, and  the  networks  to  have  ac- 
cepted, that  this  work  of  platter- 
turning  be  turned  over  to  mu- 
musicians  at  all  owned  and  oper- 
ated stations,  as  now  done  in  St. 
Louis  and  Chicago. 

Official  stand  on  this  matter  at 
CBS,  where  the  technicians  are 
members  of  the  International 
Brotherhood  of  Electrical  Work- 
ers, like  the  AFM,  an  affiliate  of 
the  American  Federation  of  Labor, 
is  that  the  question  is  one  for  the 
two  unions  to  fight  out,  with  the 
network  abiding  by  the  decision. 

As  Mr.  Petrillo  is  said  to  have 
made  his  demands  to  become  effec- 
tive only  after  the  expiration  of 
current  contracts  and  as  the  CBS- 
IBEW  pact  still  has  some  time  to 
run,  there  is  believed  to  be  no  im- 
mediate problems  here.  Eventual 


settlement  will  award  platter-turn- 
ing to  AFM,  it  is  believed,  on  the 
basis  of  a  decision  made  some  years 
ago  by  William  Green,  AFL  presi- 
dent, which  gave  this  jurisdiction 
to  the  AFM. 

NBC  and  Blue  technicians,  how- 
ever, are  members  of  National 
Assn.  of  Broadcast  Engineers  & 
Technicians,  an  independent  union, 
which  has  issued  a  demand  to  NBC 
that  only  NABET  members  per- 
form the  work  of  plate-turning  in 
NBC's  Chicago  studio.  When  the 
NABET  contract  was  drawn,  con- 
trol over  all  mechanical  equip- 
ment was  given  to  NABET, 
and  the  union  claims  that  an  excep- 
tion made  for  Chicago  at  that  time 
expired  Jan.  31  with  the  termina- 
tion of  the  NBC  and  Blue  contracts 
with  the  AFM  Chicago  local.  Na- 
tional NABET  contracts  with  these 
networks  terminates  May  31. 

N.  Y.  Negotiations 

WOR  New  York  also  has  a  con- 
tract with  NABET,  but  its  problem 
is  not  immediate  as  this  contract 
still  has  more  than  a  year  to  run. 
No  confirmation  could  be  secured 
on  reports  that  the  NABET-AFM 
jurisdictional  dispute  might  be 
solved  by  the  absorption  of  NABET 
into  IBEW. 

Negotiations  between  the  net- 
works and  AFM  Local  802  in  New 
York  are  progressing  amicably,  it 
is  reported,  with  the  two  groups 
meeting  each  Wednesday  to  discuss 
terms  of  a  new  contract.  In  Los 
Angeles  negotiations  are  reported 
to  have  reached  the  final  stage, 
with  a  contract  expected  soon. 


U.  S.  Rail  Board  Arranges 
For  Purchase  of  Radio  Time 


ARRANGEMENTS  for  Govern- 
ment purchase  of  radio  time  to  re- 
cruit railroad  workers  have  been 
worked  out  between  the  Railroad 
Retirement  Board  and  the  OWI 
Domestic  Radio  Bureau,  it  was  dis- 
closed last  week. 

John  D.  Hymes,  deputy  chief  of 
the  Bureau,  in  a  memorandum  to 
regional  station  relations  chiefs, 
advised  that  OWI  had  registered 
"strenuous  objection"  to  RRB's 
former  practice  of  using  paid  news- 
paper space  and  requesting  free 
radio  time.  The  Board  has  just  in- 
formed the  Bureau,  he  said,  that 
it  has  changed  its  budget  so  it  may 
legally  spend  advertising  funds  for 
radio. 

Atlanta  Test 

"They  have  agreed,"  he  con- 
tinued, "to  use  paid  time  on  the 
radio  wherever  possible  in  their 
future  promotions,  either  exclu- 
sively or  in  a  proportionate  share 
with  the  other  media."  The  new 


procedure,  he  stated,  will  be  giv- 
en its  first  test  in  Atlanta. 

Mr.  Hymes  instructed  the  OWI 
station  relations  offices  to  advise 
RRB  regional  representatives  on 
use  of  radio,  to  assist  them  in 
dealing  with  stations,  to  work  out 
financial  arrangements  and  help 
them  in  planning  their  radio  cam- 
paigns. "In  some  cases  where  RRB 
buys  time,"  he  suggested,  "I  am 
sure  that  you  will  be  able  to  get 
stations  to  give  them  additional 
support  where  an  emergency 
exists." 

RRB  campaigns  have  been 
somewhat  of  a  "sore  spot"  in 
OWI's  relations  with  stations, 
Mr.  Hymes  explained,  many  of 
the  broadcasters  having  objected 
strongly  to  carrying  free  time  for 
the  agency  while  space  was  being 
purchased  in  newspapers.  When 
OWI  relayed  these  objections  to 
RRB,  it  was  advised  that  the 
agency  had  no  appropriation  for 
(Continued  on  page  48) 


THREE   BROADCASTERS  who 

attended  the  meeting  of  the  NAB 
Sixth  District  in  Memphis  were 
(1  to  r)  :  Gene  Tibbett,  newly  ap- 
pointed station  manager  of  WELO 
Tupelo,  Miss.;  Charles  Godwin, 
Southern  station  relations  mana- 
ger for  Mutual,  New  York;  Bob 
McRaney,  general  manager  of  both 
W  C  B  I  Columbus,  Miss.,  and 
WELO.  The  Tupelo  station,  under 
construction,  is  the  tentative  new 
outlet  for  Mutual,  and  is  expected 
to  open  about  May  1. 


DOZEN  FM  OUTLETS 
REQUESTED  OF  FCC 

FCC  ROLE  of  applicants  for  new 
FM  stations  was  increased  by  a 
dozen  last  week,  one  of  which, 
Broadcasting  Corporation  of  Amer- 
ca  (KPRO),  Riverside,  Cal.,  also 
applied  for  a  Channel  3  commer- 
cial television  station. 

Following  are  listed  last  week's 
FM  applicants  and  their  standard 
broadcast  affiliation,  if  any.  (Fa- 
cilities requested  may  be  found  in 
FCC  Actions  on  page  60.) 

Valley  Broadcasting  Co.,  Steubenville, 
O.  (WSTV);  Liberty  Broadcasting  Co., 
Pittsburgh  (Valley  and  Liberty  manage- 
ments are  affiliated,  with  interests  in 
WSTV  WJPA  WKNY);  WFBM  Inc.,  In- 
dianapolis (WFBM);  Westchester  Broad- 
casting Corp.,  White  Plains,  N.  Y. 
(WFAS);  Monumental  Radio  Co.,  Balti- 
more (WCAO);  Capital  Broadcasting  Co., 
Washington,  D.  C.  (WWDC);  Plaza  Court 
Broadcasting  Co.,  Oklahoma  City  (KOCY); 
Drovers  Journal  Publishing  Co.,  Chicago 
(WAAF);  Broadcasting  Corp.  of  America, 
Riverside,  Cal.  (KPRO);  Gazette  Co., 
Cedar  Rapids,  la.;  WDEL  Inc.,  Wilming- 
ton, Del.  (WDEL);  Associated  Broadcast- 
ers Inc.,  Bethlehem,  Pa.  (WEST). 


WAVE  Response 

FIRST  indication  of  the  response 
to  the  North  Carolina  WAVE  re- 
cruiting campaign,  in  which  radio 
has  been  the  spearhead  [Broad- 
casting, Feb.  21],  was  revealed 
last  week  by  Lt.  Armand  S. 
Deutsch,  USNR,  of  the  public  re- 
lations office's  branch  radio  sec- 
tion. Requests  for  the  promotion 
booklet  "The  Story  of  You  in  Navy 
Blue"  at  the  Raleigh  recruiting 
center,  had  increased  700%  above 
normal  a  week  after  the  start  of 
the  drive  Feb.  21. 


New  Local  Requested 

FINGER  Lakes  Broadcasting  Sys- 
tem late  last  week  filed  with  the 
FCC  an  application  for  a  new  local 
standard  station  to  serve  the 
Sampson  Naval  Training  Station, 
New  York.  Gordon  P.  Brown,  own- 
er and  general  manager  of  WSAY 
Rochester,  N.  Y.,  is  owner  of  Fing- 
er Lakes  Broadcasting.  Facilities 
requested  are  1240  kc,  250  w.  It  was 
reported  that  the  station  will  use 
idle  equipment  which  will  be  re- 
leased by  WSAY  in  the  new  near 
future  when  it  shifts  to  1  kw  on 
1370  kc. 
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Clean  Out  the  Funny  Money  Programs 


IT  HAPPENS  about  once  a  year. 
I  have  a  cold.  I  stay  in  bed.  I  wade 
through  an  accumulation  of  maga- 
zines. You  know,  a  couple  of  Read- 
er's Digest,  a  Harper's  with  some- 
thing in  it  I've  been  saving  for  this 
occasion  for  months,  L.  L.  Bean's 
Spring  Catalogue,  Field  &  Stream. 
You  know  the  experience.  You 
read  leisurely.  You  don't  miss  any- 
thing. 

I  try  to  get  caught  up  on  radio 
that  week  too.  But  it  doesn't  work 
the  same.  I  miss  three-quarters  of 
it  in  the  daytime  and  seven-eighths 
of  it  at  night,  when  powerful  New 
York  independent  stations  can  be 
heard  in  South  Norwalk  in  addi- 
tion to  the  New  York  Network 
outlets.  Why?  Well,  that's  the  prob- 
lem of  radio's  future  I  want  to 
talk  about.  With  radio,  the  listen- 
er can  hear  but  one  program  at  a 
time,  and  the  opportunity  to  pick 
it  up  later,  at  your  leisure,  is  not 
provided.  I  hear  some  great  plans 
for  the  future.  We  are  going  to 
have  FM !  We  are  going  to  have 
television!  That  is  going  to  be 
wonderful,  for  whom? 

Dividing  the  Audience 

It  can  be,  for  everybody,  only  if 
radio  learns  some  lessons  from  ex- 
periences it  is  having  right  now. 
Only  if  the  basic  phenomenon  of 
radio  is  never  forgotten,  namely, 
beyond  a  certain  point  the  number, 
almost  the  nature,  of  the  programs 
put  on  the  air,  fail  to  increase 
further  the  number  of  listeners. 
Rather,  the  newcomers  serve  only 
further  to  divide  the  already  exist- 
ing audience. 

What  is  going  on  now?  A  year 
ago  between  the  hours  of  6:00 
p.m.  and  10:30  p.m.  (EWT),  70* 
hours  of  sponsored  network  pro- 
grams were  carried  on  the  four 
major  networks.  The  average  rat- 
ing was  12.4*.  Do  you  know  the 
situation  now?  81%*  hours  are 
currently  carried.  The  average  rat- 
ing? 11.0. 

Let's  reduce  it  to  simple  arith- 
metic : 

70  11.0 


81%  12.4 
The  equation  is  not  perfect,  but 
isn't  it  an  impressive  relationship? 
To  approach  the  point  from  another 
way,  let  us  compare  the  increase 
in  number  of  hours  of  sponsored 
network  programming  with  radio's 
basic  measurement,  Sets-in-Use. 
While  radio's  volume  of  sponsored 
network  entertainment  and  infor- 
mation changed  level  from  1942  to 
date,  the  following  changes  oc- 
curred in  average  Sets-in-Use: 

No.  Sponsored  Sets- 
Month  Year         Net.  Hours  in-Use 
Feb.  1942  71%  34.7 
Feb.              1943  70  33.9 
Feb.            1944             81%  32.1 

If  the  current  level  of  Sets-in- 
Use  represents  a  ceiling,  do  you 
want  to  divide  that  total  two  more 
ways?  Or  a  dozen  more  times  if 
we  can  believe  that  some  of  the 

*  Source  of  all  these  figures  are  "Network 
Hooperatings" 


Paying  Cash  for  People  to  Listen 
Criticized  by  Survey  Expert 

By   C.   E.  HOOPER 

C.  E.  HOOPER  in  1934  left  Daniel  Starch  to  establish  his  own 
firm,  bringing  competition  to  the  field  of  radio  audience  mea- 
surement. He  is  credited  with  having  developed  single-handedly 
the  now  generally  accepted  coincidental  method  of  measuring 
radio  audiences.  Hooper  operates  a  "radio  audience  measuring 
pool"  shared  in  by  major  commercial  interests  in  radio  as  fol- 
lows: Stations  44.6%;  agencies  37.4%;  networks  9.7%;  ad- 
vertisers  5.8%;   miscellaneous   2.5%.   Here  are  his  views. 


plans  can  come  true?  Again  I  say, 
this  will  be  wonderful,  for  whom? 
The  listener? 

Current  set  use  totals  are  devel- 
oped under  economic  conditions  in 
which  production  budgets  ranging 
from  $10,000  to  $25,000  per  week 
are  poured  into  programs  which 
are  so  good  that  upwards  of  1/5 
of  the  homes  in  America  listen  to 
them  every  week.  Think  of  it,  some 
26,000,000  or  more  people  actually 
exposed  to  an  advertisement  all 
at  the  same  time.  What  happens? 
The  entertainment  is  so  good  it's 
the  talk  of  the  country  on  the 
following  morning.  The  advertis- 
ing is  so  effective  that  merchan- 
dise melts  from  the  shelves  the 
next  morning.  If  those  production 
budgets  or  their  equivalents  on  ra- 
dio's headliners  are  not  maintained 
in  post-war  radio,  Sets-in-Use  will 
shrink. 

So,  if  radio  is  going  to  improve 
itself  technically,  let's  do  it  ma- 
turely. Let's  correlate  the  economic 
with  the  engineering  factors.  If 
FM  represents  a  technological  im- 
provement, let  today's  stations  sup- 
ply it  with  the  same  programs  be- 
ing transmitted  AM.  Let  the  extra 


service  be  given  as  a  bonus  cover- 
age until  such  time  as  more  lis- 
teners tune  FM  than  AM.  When 
that  day  arrives,  AM  can  be  the 
bonus  service  until  it  is  no  longer 
demanded  by  listeners. 

Television?  Must  this  be  a  com- 
petitor to  radio?  Have  you  tried 
to  get  any  tickets  to  a  radio  pro- 
duction in  New  York  or  Holly- 
wood lately  ?  Don't  tell  me  you've 
got  to  put  on  a  production  like 
"Ben  Hur"  or  "The  Birth  of  a  Na- 
tion" to  give  radio  "eye  appeal" 
If  FM  is  to  convey  sound  for  tele- 
vision, why  not  let  that  happen  as 
the  next  step  in  the  conversion  of 
radio's  service  to  listeners,  orderly 
like,  without  killing  the  goose  that 
is  laying  such  bright,  shiny,  golden 
eggs  for  listener,  advertiser,  and 
broadcaster  alike. 

Or  maybe  the  figures  on  evening 
listening  patterns  given  above  did 
not  convince  you.  Want  to  look  at 
daytime? 

No.  Sponsored  Average 
Month         Year         Net.  Hours  Rating 


Feb. 


1943 
1944 


56% 
78% 


6.1 
5.3 


Let's  turn  that  into  an  equation: 
56%  5.3 


C.  E.  HOOPER 


78%  6.1 

Again  it's  not  perfect  because 
that's  not  the  whole  story,  but  you 
get  the  idea. 

You  note  that  reference  is  not 
made  in  the  above  table  to  "Sets- 
in-Use".  It  calls  for  some  special 
comment.  Some  unhealthy  things 
are  going  on  daytime  in  radio 
which  don't  happen  so  much  in 
the  evening.  Admittedly,  daytime 
network  programming  currently 
represents  a  more  varied  pattern 
than  a  year  ago.  Sets-in-Use  is, 
therefore,  bound  to  be  up.  Why 
"bound  to"?  Because  so  many  peo- 
ple were  previously  "home  and 
awake"  but  not  previously  listening 
daytimes,  it  was  easy  to  lure  them 
with  a  pattern  of  programming 
more  broadly  appealing.  Further- 
more, good  programming  can  lure 
still  more  of  them  if  radio  will  but 
provide  it. 


But  while  daytime  sponsored 
network  programming  has  been 
improving  in  quality,  a  back  wash 
has  set  in  during  hours  when  those 
same  network  affiliates  (some  of 
them)  and  other  independent  oper- 
ators are  providing  their  own  pro- 
gram content.  Think  of  it.  In  these 
lush  days,  in  this  seller's  market, 
stations  are  paying  money  to  lis- 
teners to  reward  them  for  listen- 
ing! I  came  out  of  the  publishing 
field  into  radio.  We  had  free  cir- 
culation books  hanging  on  fringe 
of  the  business. 

Some  of  them  have  actually 
acquired  quite  an  air  of  re- 
spectability at  least  in  the  busi- 
ness paper  field.  But  the  rest  of 
the  publishers  charged  for  their 
papers.  They  never  paid  people  to 
take  them.  In  other  fields  of  mer- 
chandising, we  find  the  fellow  who 
operates  on  a  price  appeal.  Some- 
times the  Cut-Rate  Drug  Store 
prices  are  low,  but  they  always  get 
something  for  what  they  offer  for 
sale  and  they  never  hand  out  mon- 
ey with  the  merchandise. 

The  title  of  this  article  is  Post- 
war Radio.  Daytime  Radio  is  kid- 
ding itself  now  into  thinking  it  is 
healthier  than  ever  before.  True 
Sets-in-Use  are  up: 

Average 
Daytime 

Month  Year  Sets-in-Use 

Feb.  1943  15.8 

1944  16.9 

But  when  we  said  "To  what  pro- 
gram are  you  listening?"  to  a 
woman  tuned  to  a  network  affiliate 
during  President  Roosevelt's  dedi- 
cation of  the  Destroyer  Senegalais, 
she  wasn't  uttering  an  anti-admin- 
istration wise-crack  when  she  said, 
"To  that  Funny  Money-Man".  She 
was  uttering  the  death  sentence  to 
that  kind  of  programming.  The 
execution  is  scheduled  for  the  Post- 
war era.  By  the  end  of  the  war, 
buyers  who  are  now  throwing  tax 
dollars  to  anyone  who  can  lay  claim 
to  an  audience  on  any  grounds  will 
not  only  be  possessed  of  the  tech- 
niques for  determining  the  kind 
of  attention  they  are  buying  but 
will  be  using  them  to  locate  a 
value-conscious  listening  public  in 
a  highly  competitive  world.  Buyers 
for  whom  advertising  dollars  will 
then  have  to  work  and  to  deliver 
will  be  as  scornful  of  a  "something 
for  nothing"  audience  as  when 
competition  is  keen. 

The  marginal  operator,  who  is 
maintaining  his  position  artificially 
during  these  lush  days,  will  dis- 
appear from  radio  just  as  he  will 
disappear  in  all  other  lines  of  com- 
mercial activity. 

There  is  one  way  and  one  time 
for  radio's  marginal  operator  to 
clean  house:  Build  a  sound  pro- 
gram structure  and  prepare  to  be 
a  permanent  part  of  Post-War  Ra- 
dio. It  is  now,  when  every  commer- 
cial operator  is  growing  sleek  and 
fat  on  the  calamities  the  war  has 
visited  upon  media. 
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Fly's  Whitewash  Probe  Plan 
Accepted  by  Lea  Committee 

Minority  Members  Protest  Procedure;  Counsel 
Not  Named;  Hearings  Resume  March  6 


ACQUIESCING  to  demands  of 
FCC  Chairman  James  Lawrence 
Fly  that  the  Commission  be  heard 
immediately,  even  without  Commit- 
tee general  counsel,  majority  mem- 
bers of  the  House  Select  Commit- 
tee to  Investigate  the  Commission 
agreed  late  Friday  to  resume  hear- 
ings today  (March  6),  it  was 
learned. 

Reports  were  that  the  minority 
members,  Reps.  Wigglesworth  (R- 
Mass.)  and  Miller  (R-Mo.)  vigor- 
ously protested  resumption  without 
counsel  but  were  voted  odwn  by 
Chairman  Lea  (D-Cal.)  and  Reps. 
Hart  (D-N.J.)  and  Magnuson  (D- 
Wash.).  Following  the  meeting 
Chairman  Lea  issued  a  statement 
in  which  he  said  "after  some  dis- 
cussion the  Committee  voted  to 
authorize  the  chairman  to  make  ap- 
pointments of  all  employes  sub- 
ject to  approval  by  the  Committee." 

"So  far  no  selection  of  a  chief 
counsel  for  the  Committee  has  been 
made,"  the  announcement  contin- 
ued. Harry  S.  Barger,  chief  investi- 
gator and  himself  an  attorney,  will 
serve  as  "acting  attorney". 

Fly  Requests  Resumption 

"The  date  for  beginning  hearings 
was  not  set,  but  probably  will  be 
announced  soon.  The  hearings  of 
the  Commission  (sic)  at  this  time 
will  be  confined  to  charges  pre- 
ferred against  the  Commission  in 
the  hearings  heretofore  held,"  the 
statement  concluded.  Rep.  Miller 
branded  as  a  "lie"  the  statement 
that  no  hearing  date  had  been  set. 

"Over  the  protests  of  Mr.  Wig- 
glesworth and  I  the  majority 
agreed  to  resume  the  hearings  Mon- 
day (March  6),"  declared  Rep. 
Miller.  Rep.  Wigglesworth  also  as- 
serted that  the  majority  agreed  to 
resume  hearings  today  with  the 
FCC  on  the  stand. 

In  a  letter  last  Wednesday  to 
Chairman  Lea,  Mr.  Fly  said:  "I 
am  impelled  once  again  to  request 
that  the  Commission  be  given  a 
prompt  hearing  before  the  Select 
Committee." 

Chairman  Fly,  pointing  to  the 
fact  that  the  Committee's  legal 
staff  "is  somewhat  depleted",  sug- 
gested that  "in  view  of  the  com- 
petence of  Committee  members  and 
of  the  documents  and  information 
in  their  possession  and  in  view  of 
the  further  fact  that  the  Commis- 
sion's staff  will  carefully  organize 
material  to  be  presented,  I  think 
it  clear  that  the  Committee  can 
proceed  with  a  thorough-going 
hearing." 

Following  the  resignations  on 
Feb.  25  of  Mr.  Garey  and  three 
assistants,  two  investigator-attor- 
neys, James  C.  Dunn  and  Thomas 
Kavanaugh,  resigned  last  Wednes- 
day. As  Broadcasting  went  to 
press  the  Committee's  staff  consist- 


ed of  Mr.  Barger  and  Harvey 
Walker,  investigator-attorney;  Mil- 
dred Cox,  secretary,  and  Lillian 
Curry,  clerk. 

Last  Friday's  reported  action 
came  on  the  heels  of  an  explosive 
two-hour  session  on  the  House  floor 
Tuesday  afternoon  when  Rep. 
Wigglesworth  demanded  that 
Chairman  Lea  resume  hearings  in 
the  WMCA  sale  or  resign.  Chair- 
man Lea  took  the  floor  to  defend 
his  action.  So  did  Rep.  Hart.  He 
bitterly  denounced  Eugene  L. 
Garey,  who  resigned  the  previous 
week  in  a  letter  charging  the 
chairman  and  majority  members 
with  whitewashing  the  Commission 
investigation. 

Before  the  House  adjourned,  all 
five  members  of  the  Committee  and 
other  Congressmen  had  spoken. 
Rep.  Miller  commended  Mr.  Wig- 
glesworth and  himself  asked  for 
30  minutes  to  address  the  House 
Tuesday  (March  7).  Rep.  Mag- 
nuson also  asked  for  time  Tuesday, 
indicating  that  the  fight  on  the 
floor  between  the  majority  and  mi- 
nority members  over  the  Commit- 
tee's procedure  would  be  continued. 

Rep.  Francis  Case  (R-S.D.) 
tossed  a  bombshell  into  the  House 
after  Rep.  Wigglesworth  spoke, 
when  he  said  he  had  been  advised 
by  a  broadcaster-constituent  that 
Mr.  Fly  sought  the  constituent's 
influence  in  restoring  a  1%  -million- 
dollar  cut  to  the  FCC  appropria- 
tion (see  page  53).  Reps.  Dies 
(D-Tex.),  chairman  of  the  House 
Committee  Investigating  Un-Amer- 
ican Activities,  and  Hoffman  (R- 
Mich.)  also  spoke. 

Charges  Coercion 

Denouncing  the  White  House, 
Dept.  of  Justice,  FCC  "and  other 
New  Deal  officials  and  advisors, 
past  and  present,  for  obstruction, 
intimidation  and  underhand  tactics 
in  a  continuous  attempt  to  sabo- 
tage the  work  of  the  Committee," 
Rep.  Wigglesworth  told  his  col- 
leagues "I  rise  to  report  charges 
of  political  coercion  or  blackmail 
...  to  condemn  the  action  of  the 
majority  members  of  the  Com- 
mittee in  the  absence  of  the  mi- 
nority members." 

For  years,  he  said,  he  has  advo- 
cated an  investigation  of  the  FCC 
believing  that  "investigation  was 
imperative  with  a  view  to  reme- 
dial legislation  in  the  national  in- 
terest". Mr.  Wigglesworth  cited  in- 
stances wherein  through  Presiden- 
tial order  certain  witnesses  were 
forbidden  to  testify  before  the 
Committee  and  certain  documents 
requested  were  withheld  from  the 
probers. 

"Generally    speaking,"    he  as- 
serted, "the  full  force  of  the  Ad- 
ministration    has     been  thrown 
(Continued  on  page  58) 


FIGURES  ON  PROMOTIONAL  material  distributed  to  NBC  affiliates 
during  Parade  of  Stars  campaign  drew  undivided  attention  of  this  West 
Coast  agency-network  quartet  at  Los  Angeles  dinner  meeting  Feb.  21. 
Devoted  to  promotional  results,  session  was  last  in  an  across-the-country 
series  staged  by  the  network.  Fact-and-figures  minded  group  are  (1  to  r) : 
James  West,  West  Coast  manager  of  Dancer-Fitzgerald-Sample;  Lew  S. 
Frost,  assistant  to  Sidney  N.  Strotz,  NBC  western  division  vice-president; 
Nate  Tufts,  Hollywood  vice-president  and  radio  director  of  Ruthrauff  & 
Ryan;  Robert  Hixson,  vice-president  of  Hixson-O'Donnell  Adv. 


Field  Pays  $700,000  for  WJJD 
Including  CP  For  FM  Station 


ACQUISITION  of  WJJD  Chicago 
by  Marshall  Field,  department 
store  owner  and  publisher,  for  ap- 
proximately $700,000,  was  an- 
nounced last  Thursday  by  the  sta- 
tion. All  of  the  common  stock  of 
WJJD  Inc.  and  360  of  900  out- 
standing shares  of  preferred  stock 
were  purchased  by  Mr.  Field  per- 
sonally from  Ralph  L.  Atlass,  Les- 
lie Atlass,  P.  K.  Wrigley  and  A.  M. 
Linick.  Horace  L.  Lohnes,  Wash- 
ington attorney,  represented  Mr. 
Field,  and  W.  Theodore  Pierson  the 
stockholders  in  WJJD. 

The  transaction,  stemming  from 
the  FCC's  so-called  "duopoly"  or- 
der, was  completed  subject  to  cus- 
tomary FCC  approval.  The  same 
stockholders  are  principal  owners 
of  WIND  Gary-Chicago,  which 
overlaps  WJJD  coverage.  The 
FCC's  recent  dismissal  of  the  news- 
paper divorcement  orders  (79  and 
79-A)  likewise  opened  the  way  for 
Mr.  Field's  acquisition  of  the  sta- 
tion. Mr.  Field  is  publisher  of  the 
Chicago  Sun  and  of  PM,  New  York. 

Acquired  in  addition  to  WJJD  is 
an  outstanding  construction  permit 
for  an  FM  station  to  serve  Chi- 
cago's metropolitan  area.  Frozen 
under  the  WPB-FCC  war  regula- 
tions, Mr.  Lohnes  announced  in  Mr. 
Field's  behalf  that  reinstatement 
of  CP  would  be  promptly  sought, 
following  FCC  approval,  and  con- 
struction completed  as  soon  as  pos- 
sible. 

WJJD  operates  on  1160  ke  with 
20,000  w  limited  time.  The  station 
has  been  outstanding  as  an  inde- 
pendent operation. 

Mr.  Wrigley,  chewing  gum  man- 
ufacturer, real  estate  operator  and 
owner  of  the  Chicago  Cubs,  is  prin- 
cipal owner  of  WJJD,  holding  ap- 
proximately 35%  of  the  common 
stock,  of  which  15,000  shares  were 
outstanding.  Ralph  Atlass  holds 
approximately  25% ;  his  brother, 


Leslie,  CBS  vice-president  in  Chi- 
cago, approximately  20%;  and  Mr. 
Linick,  identified  with  the  station 
management,  approximately  10%. 

The  15,000  shares  of  common 
stock  are  being  acquired  for  $660,- 
000,  at  the  rate  of  $44  per  share. 
The  price  per  share  of  the  pre- 
ferred stock  was  $100,  or  $36,000 
for  the  360  shares  acquired,  leav- 
ing 540  shares  at  $100  per  share 
outstanding.  Acquisition  of  the  re- 
maining preferred  shares  would 
bring  the  overall  price  to  $750,000. 

According  to  the  sales  contract, 
the  sellers  guarantee  the  balance 
sheet  as  of  Jan.  31,  1944.  The  bal- 
ance sheet  shows  current  assets  of 
approximately  $225,000  and  a  net 
worth  of  about  $320,000.  Replace- 
ment value  of  technical  equipment 
and  studios  was  estimated  at  $200,- 
000.  The  station  has  current  con- 
tracted business  of  between  $400,- 
000  and  $500,000. 

Function  Separately 

Mr.  Field  said  that  it  was  his  in- 
tention to  continue  the  same  type 
of  operation  and  that  it  will  func- 
tion apart  from  the  Sun.  "In  all 
respects  WJJD  will  retain  its  iden- 
tity as  a  separate,  individual  en- 
terprise, rendering  the  best  possi- 
ble radio  service  to  the  people  of 
this  community,"  Mr.  Field  stated. 

Mr.  Field  was  identified  with  the 
ownership  of  WJWC  Hammond- 
Chicago,  which  surrendered  its  li- 
cense in  January  1943.  The  station 
had  operated  at  a  loss  during  the 
preceding  year.  John  W.  Clarke, 
now  a  lieutenant  colonel  in  the 
Army  serving  in  the  Mediterranean 
theatre,  had  acquired  controlling  in- 
terest in  the  station  before  sur- 
render of  its  license.  At  the  time 
the  station  ceased  operation,  it  is 
understood  Mr.  Field  held  approxi- 
mately $150,000  of  outstanding 
shares. 
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Religious  Policy  Tightened  by  Mutual 


Sunday  PM  No  Longer 
Available ;  Ban  on 
Fund  Appeals 

A  NEW  POLICY  curtailing  com- 
mercial religious  programs,  with 
major  impact  of  the  restrictions 
falling  on  its  top  sponsor,  Gospel 
Broadcasting  Assn.,  was  announced 
last  week  by  Mutual  Network, 
through  its  sales  manager,  Edward 
W.  Wood. 

New  policy,  which  goes  into  ef- 
fect Sept.  15,  1944,  will  eliminate 
all  commercial  religious  programs 
from  the  afternoon  and  evening 
periods  on  Sunday,  and  will  limit 
air  time  to  a  half-hour. 

Most  drastic  measure  is  that 
prohibiting  appeals  for  money, 
raising  the  question  as  to  whether 
some  of  the  religious  institutions 
can  and  will  continue  on  the  air 
without  the  opportunity  to  obtain 
revenue  from  radio  listeners. 

Action  Taken  by  Board 

As  it  looked  last  week,  how- 
ever, the  sponsors  will  accept  the 
new  regulations  and  continue  on 
the  network,  which  is  in  the  unique 
position  of  being  the  only  one  of 
the  four  major  networks  to  accept 
any  sponsored  religious  time  at  all. 

Action  was  taken  by  the  board 
of  directors,  meeting  with  Mutual 
shareholders  in  New  York,  Feb. 
2,  but  no  official  word  was  received 
until  last  Monday  when  Mr.  Wood 
made  his  announcement. 

Rumors  had  been  circulating 
that  Mutual  might  discard  all 
commercial  programs.  Formation 
of  Associated  Broadcasting  Corp. 
[Broadcasting,  Feb.  21]  to  oper- 
ate as  a  "per-occasion"  network, 
confining  its  activities  to  religious 
programs  for  the  present,  gave 
further  indications  of  changes  in 
the  religious  broadcasting  picture. 
According  to  C.  W.  Kuning,  gen- 
eral manager,  ABC  was  organized 
to  handle  "the  radio  broadcasting 
facilities  of  a  large  number  of  ra- 
dio stations  for  the  benefit  of  cer- 
tain clients,  some  of  whom  have 


CHARLES  URQUHART,  former 
production  manager  of  NBC  cen- 
tral division,  added  to  his  collection 
of  cast-autographs  with  that  of 
commentator  Alex  Drier.  Pvt. 
Urquhart,  stationed  at  Camp  Crow- 
der,  Mo.,  where  he  is  teaching  basic 
training  for  the  Signal  Corps,  is 
on  furlough  while  recovering  from 
a  fractured  heel. 


been  using  the  facilities  of  other 
networks  for  many  years." 

Mr.  Wood  announced  "all  com- 
mercial religious  programs  will  be 
aired  on  Sundays  before  1  p.m." 
The  change  in  policy,  he  stated 
briefly,  prohibits  solicitation  of 
funds  and  limits  air  time  to  one- 
half -hour. 

The  new  ruling  affects  the 
Gospel  Broadcast  Assn.  on  all 
three  counts.  Heading  the  list  of 
Mutual  clients  with  a  total  of 
$1,566,103.83  in  billings  for  1943 
[Broadcasting  Yearbook,  1944] 
Gospel  sponsors  the  Pilgrim  Hour 
on  160  stations  2-3  p.m.  and  Old- 
Fashioned  Revival  from  7-8  p.m. 
on  203  outlets.  Both  would  have  to 
be  reduced  to  half-hours  and 
moved  into  a  morning  period,  with 
money  pleas  stricken  out.  Con- 
tract for  Pilgrim  Hour  was  re- 
cently extended  to  Oct.  1,  1944. 
Other  programs  affected  by  the 
edict,  most  of  them  soliciting 
funds  in  one  way  or  another,  in- 
clude Young  People's  Church  of 
the  Air,  sponsored  on  160  stations 
9-9:30  a.m.,  which  signed  a  52- 
week  renewal  last  August  through 
Ivey  &  Elington,  Philadelphia, 
and  Voice  of  Prophecy,  sponsored 
on  167  stations  by  a  group  of  the 
same  name.  It  originates  from 
KHJ  Los  Angeles  and  is  heard  at 
9:30-10  a.m.  and  again  at  11:30- 
12  noon.  Agency  for  the  latter  is 
George  C.  Hoskin  Associates,  Chi- 
cago and  Glendale,  Cal. 

Lutherans  to  Continue 

Other  commercial  programs  are 
Rev.  John  E.  Zoller's  Wesley  Ra- 
dio League,  sponsored  on  136  sta- 
tions by  the  WRL,  11-11:30  a.m., 
and  Radio  Bible  Class,  heard  on 
172  stations  10-10:30  a.m.  under 
sponsorship  of  Radio  Bible  Class. 
Both  programs  are  handled  by 
Aircasters  Inc.,  Detroit.  The  lat- 
ter program  originates  at  WLAV 
Grand  Rapids,  Mich.,  station 
owned  by  Leonard  A.  Versluis, 
founder  and  president  of  the  ABC 
network. 

Lutheran  Layman's  League, 
sponsor  of  the  Lutheran  Hour, 
actually  only  a  half-hour  program 
on  Mutual,  has  every  intention 
of  continuing  on  Mutual  under 
the  new  policy,  according  to 
Gotham  Adv.,  New  York,  agency. 
Program  will  have  to  move  from 
its  present  1:30  p.m.  spot  to  an 
earlier  time.  Agency  stated  that 
the  only  reference  to  money  needs 
occurs  in  a  brief  sentence  at  the 
close  of  the  program.  Originating 
from  KFUO,  Lutheran-owned  sta- 
tion in  St.  Louis,  the  program  is 
sponsored  on  a  total  of  450  sta- 
tions, including  the  full  Mutual 
network  of  218-220  stations  plus 
20  non-Mutual  stations  in  this 
country.  Program  is  revised,  tran- 
scribed and  broadcast  over  210 
stations  in  24  countries,  including 
Canada,  Brazil  and  Mozambique 
in  Africa. 

Speaking  as  general  manager  of 


Mutual's  New  York  affiliate.  Theo- 
dore C.  Streibert,  who  is  also  ex- 
ecutive vice-president  of  Mutual, 
stated  there  would  be  no  change 
in  WOR's  policy  not  to  carry  any 
commercial  religious  programs. 
New  York  outlets  for  these  pro- 
grams are  WHN  and  WMCA.  The 
same  general  policy  has  held  for 
WGN,  Mutual's  Chicago  outlet, 
although  a  few  months  ago  it  was 
relaxed  to  carry  the  Lutheran 
Hour. 

New  policy  will  have  the  effect 
of  tightening  the  Sunday  program 
structure,  leaving  the  afternoon 
period  open  for  various  types  of 
entertainment  programs  for  the 
benefit  of  listeners  not  interested 
in  the  religious  type  of  broad- 
casts, according  to  a  Mutual 
spokesman. 


NBC  Late  Dramas 

IN  A  RADICAL  departure  from 
the  usual  late  evening  program- 
ming, NBC  on  April  12  will  start 
a  series  of  full-hour  dramatic  pro- 
grams to  be  broadcast  from  11:30 
p.m.  to  12:30  a.m.  each  Wednes- 
day-Thursday. Titled  Arthur  Hop- 
kins Presents,  the  series  will  pre- 
sent radio  versions  of  some  of  the 
Hopkins  stage  successes,  produced 
personally  by  Mr.  Hopkins  and 
adapted  by  Wyllis  Cooper,  in 
charge  of  program  development 
for  NBC.  Dramas  already  sched- 
uled for  broadcast  are:  "The 
Philadelphia  Story",  "Burlesque", 
"Anna  Christie",  "Liliom"  and 
"Our  Town". 


MUTUAL  Broadcasting  System 
last  week  challenged  jurisdiction 
of  the  FCC  in  its  proposed  rule  to 
require  networks  to  record  all  pro- 
grams. The  challenge  was  laid 
down  in  a  short  brief  filed  on  be- 
half of  MBS  by  its  Washington 
counsel,  Louis  G.  Caldwell. 

Briefs  were  filed  by  CBS  and 
Michigan  Radio  Network.  NBC 
and  the  Blue  posted  letters,  NBC 
suggesting  amended  wording.  Mark 
Woods,  Blue  president,  advised 
that  his  network  could  abide  by 
the  rule  "without  undue  hardship" 
except  where  split  network  pro- 
grams, originating  at  affiliates,  are 
not  cleared  through  master  con- 
trol. NAB  was  granted  additional 
time  to  assemble  facts. 

Oral  argument  is  scheduled  be- 
fore the  Commission  en  banc  at 
10:30  a.m.  March  15.  Final  date 
for  filing  briefs  and  requests  for 
oral  argument  was  last  Wednes- 
day. 

"Mutual  does  not  waive,  but  ex- 
pressly reserves,  its  right  to  ques- 
tion the  Commission's  power  to 
adopt  such  a  rule  .  .  .  which  would 
be  outside  the  jurisdiction  of  the 
Commission  (having  to  do  with 
the  rights  and  duties  of  parties  in- 
volved in  claims  based  on  defama- 


SUCCESS  VIA  AIR 
HALTS  NAVY  DRIVE 

SUCCESS  of  the  six-week  V-5 
Navy  recruiting  drive  held  Dec. 
20-27  and  Jan.  6-Feb.  10  was  so 
marked  that  the  Navy  has  can- 
celled the  OWI  allocation  for  a 
second  campaign  scheduled  to  be- 
gin March  13.  Radio  was  employed 
more  extensively  than  other  media, 
and  is  most  responsible  for  V-5 
enlistments  going  far  over  the 
6,000  goal,  according  to  Lt.  Hazel 
Kenyon  Markel,  liaison  officer  to 
the  OWI  radio  bureau. 

Designed  to  reach  the  eligible 
17-18  age  level,  the  campaign  was 
handled  through  the  special  as- 
signment plan  of  allocations.  Big 
name  orchestra  programs  such  as 
Harry  James,  Fred  Waring,  Sam- 
my Kaye,  Roy  Shields,  Guy  Lom- 
bardo  carried  recruiting  announce- 
ments to  appeal  to  their  listeners 
of  that  age  group.  Other  shows 
to  broadcast  V-5  spots  were:  Full 
Speed  Ahead,  Songs  of  the  Serv- 
ice, Chicago  Theatre  of  the  Air, 
Silver  Theatre,  Bill  Stern. 

The  number  of  Naval  Aviation 
enlistments  at  the  end  of  the  first 
week  period  of  the  drive,  Dec.  20- 
27  was  1,468.  The  goal  set  was 
6,000.  By  the  conclusion  of  the  sec- 
ond section  of  the  campaign,  Jan. 
6-Feb.  10,  the  total  Navy  V-5  en- 
listments had  jumped  to  well  over 
the  6,000  goal. 

OWI  reported  that  168,050,000 
listener  impressions  were  obtained 
as  a  result  of  92  special  assign- 
ments. The  drive  was  a  joint  proj- 
ect of  the  Navy  Procurement  Divi- 
sion and  OWI  Public  Relations. 


tion),"  said  the  brief.  Although 
Mr.  Caldwell  declined  comment, 
the  challenge  was  believed  based 
on  the  Commission's  public  notice, 
announcing  Order  119,  which  said 
in  part: 

"The  Communications  Act  — 
basic  statute  under  which  the  FCC 
operates — prohibits  the  broadcast 
of  any  information  on  lotteries 
(Sec.  316)  and  the  use  of  obscene, 
indecent  or  profane  language  on 
the  air  (Sec.  326).  In  carrying  out 
its  obligations  under  these  sec- 
tions of  the  Act,  it  frequently  be- 
comes important  for  the  Commis- 
sion to  know  what  was  said  on  a 
particular  program." 

Specifically  MBS  filed  two  ob- 
jections to  the  rule  at  this  time: 
(1)  the  cost;  (2)  shortages  of 
manpower,  critical  materials  and 
equipment.  Oral  argument  was 
waived.  Mutual  recommended  that 
the  rule  not  be  adopted,  but  that 
if  it  is  the  effective  date  be  post- 
poned until  the  end  of  the  war 
or  "such  time  as  there  ceases  to 
be  a  critical  material  shortage". 

Based  on  recording  from  one 
station  only,  Mutual  estimated  the 
rule  would  entail  an  expenditure 
of  $15,950  the  first  year  and 
(Continued  on  page  50) 
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The  normal  hunger  for  news  is  stimulated  and  amplified 
in  a  nation  at  war,  and  Westinghouse  Station  KYW  provides  a  steady  flow  of  complete, 
thorough,  authentic,  up-to-the-minute  news . .  88  broadcasts  per  week ! 

Throughout  KYW's  service  area,  from  the  Atlantic  to  the  Alleghenies,  millions 
hear  other  fine  programs,  too.,  highlighted  by  NBC's  Parade  of  Stars,  and  carried 
clearly  by  the  power  of  50,000  watts. 

Ask  NBC  Spot  Sales  how  KYW,  Philadelphia,  gives  service  to  the  advertiser  by 
giving  service  to  the  listening  public.  KYW,  chosen  by  ever-increasing  numbers  of  local 
advertisers,  should  be  on  your  national  spot  schedule. 

—  WESTINGHOUSE  RADIO  STATIONS  Inc  — 

WOWO     •     WGL     •     WBZ     •     WBZA     •     KYW     •  KDKA 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 


PHILADELPHIA 

50,000  WATTS 


Atlantic  Refining  to  Maintain 
Last  Year's  Baseball  Budget 

Jamboree  Program  Planned  for  Days  When  No  Game 
Is  Played;  Split  Set-up  in  New  England 


ATLANTIC  REFINING  Co.,  Phil- 
adelphia, has  completed  plans  to 
sponsor  major  league  baseball 
games  in  Philadelphia,  Pittsburgh 
and  Boston,  with  negotiations  still 
under  way  for  the  broadcast  of  the 
Baltimore  Orioles  games,  Interna- 
tional League  team  in  Baltimore. 
No  other  games  are  contemplated 
with  the  major  league  schedule  in- 
cluding the  games  of  the  Athletics 
and  Phillies  in  Philadelphia,  Pitts- 
burgh Pirates  in  that  city  and  the 
Boston  Braves  and  Red  Sox  in  the 
New  England  area. 

The  Atlantic  schedule  provides  a 
split  sponsorship  of  the  Boston 
games  on  the  Yankee  Network  in 
New  England,  originating  with 
WNAC  Boston ;  a  regional  network 
in  the  Eastern  Pennsylvania  area 
of  11  stations  with  WBIG  Phila- 
delphia, picking  up  the  games;  and 
WWSW  Pittsburgh,  originating 
the  games  in  that  city  for  a  re- 
gional Western  Pennsylvania  net- 
work of  nine  stations. 

Equals  Last  Year 

Continued  as  a  good-will  gesture, 
radio  budget  for  the  baseball  broad- 
casts is  equal  to  that  of  last  year, 
according  to  Wallace  Orr,  account 
executive  of  N.  W.  Ayer  &  Son, 
Philadelphia,  handling  the  account. 
The  radio  budget  last  year  was  ap- 
proximately $500,000. 

For  the  first  time,  provisions 
have  been  made  for  days  that  the 
play-by-play  descriptions  are  not 
carried  by  any  of  the  stations, 
either  because  the  game  has  been 
called  off  due  to  the  weather  or 
it  being  a  night  game  which  a  sta- 
tion is  unable  to  carry  because  of 
previous  time  committments.  In 
that  event,  Atlantic  Refining  has 
arranged  to  sponsor  a  50-minute 
Sports  Jamboree,  3:10  to  4  p.m. 
The  program  will  consist  of  sports 
news  and  recordings. 

Stations  picking  up  the  Philadel- 
phia games  from  WIBG  include: 
WGAL  Lancaster;  WEST  Easton, 
WAJL  Hazelton,  WRAW  Reading, 
WKLK  Sunbury,  WORK  York, 
WKBO  Harrisburg,  WSAN  Allen- 
town,  WILM  Wilmington,  Del.; 
WFPG  Atlantic  City.  In  Western 
Pennsylvania,  originating  with 
WWSW  Pittsburgh,  the  station  list 
includes  WISR  Butler,  WKST  New 
Castle,  WERC  Erie,  WJPA  Wash- 
ington, WCED  DuBois,  WJAC 
Johnstown.  In  addition,  the  games 
will  be  carried  by  WWSW-FM,  FM 
adjunct  of  the  originating  station 
in  Pitsburgh. 

Announcers  assigned  to  handle 
the  broadcasts  include  Rosey  Rows- 
well  and  Jack  Craddock  in  Pitts- 
burgh, Byrum  Saam  and  Claude 
Haring  in  Philadelphia,  and  Tom 
Hussey  in  Boston. 

Outlook  for  the  1944  baseball  sea- 


son is  good,  according  to  Mr.  Orr. 
Last  year,  he  pointed  out,  the  club 
owners  did  not  think  they  would 
be  able  to  complete  the  season,  par- 
ticularly because  of  the  threat  of 
air  raids,  test  black-outs  being 
staged  and  the  exodus  of  ball  play- 
ers into  war  industries  and  armed 
forces.  For  the  coming  season, 
Mr.  Orr  said,  the  club  owners 
have  all  assured  Atlantic  Refining 
they  will  see  the  season  through, 
even  if  they  have  to  put  nine  old 
men  out  in  the  field. 

In  charge  of  Atlantic  Refining 
advertising  is  Joseph  R.  Rollins, 
advertising  manager. 


Borden's  Policy 

BORDEN  FARM  PRODUCTS, 
New  York,  will  use  its  new  weekly 
half -hour  program  featuring  Louis 
Sobol  on  WOR  New  York  [Broad- 
casting, Feb.  21]  to  build  consum- 
er goodwill,  and  on  occasion  to 
interpret  to  the  public  and  to  deal- 
ers new  Government  regulations 
on  milk  products.  It  has  been  titled 
Bright  Lights  of  New  York.  Agen- 
cy is  Young  &  Rubicam,  New  York. 


Insurer  May  Extend 

MUTUAL  LIFE  INSURANCE 
Co.,  New  York,  is  considering  ex- 
tension of  its  radio  advertising 
upon  completion  of  a  13-week  test 
campaign.  A  series  of  39  five- 
minute  transcriptions,  titled  The 
Wounded  Don't  Die,  dramatizing 
the  work  of  the  Army  and  Navy 
Medical  Corps,  started  Dec.  17  on 
WJDX  Jackson,  Miss.;  KFH  Wich- 
ita, Kan.;  WGBI  Scranton,  Pa.; 
KGO  San  Francisco.  Agency  is 
Doremus  &  Co.,  New  York. 


LINTON  IN  LOS  ANGELES 
RAY  LINTON  &  Co..  station  representa- 
tive organization,  has  announced  the  open- 
ing of  a  Los  Angeles  office  at  403  W.  8th 
St.,  phone  Van  Dyke  9348.  Robert  W. 
Walker,  for  ten  years  in  the  newspaper 
representative  field  in  San  Francisco  and 
Los  Angeles,  has  been  appointed  manager 
of  the  new  office. 


Old  Golds  and  Gillette 
Sponsor  Big  League  Ball 

P.  LORILLARD  Co.,  New  York 
(Old  Golds)  will  sponsor  broad- 
casts of  the  Washington  Senators' 
1944  games,  while  Gillette  Safety 
Razor  Corp.,  Boston,  will  air  all 
the  home  games  of  the  New  York 
Giants  and  Brooklyn  Dodgers.  The 
Washington  Senators'  games  on 
WOL  Washington  will  be  an- 
nounced by  Russ  Hodges  and  Arch 
MacDonald.  Under  the  contract,  89 
day  and  47  night  eames  will  be 
broadcast,  with  WWDC  carrying 
night  games  due  to  previous  WOL 
commitments.  The  cigarette  con- 
cern will  also  sponsor  the  pre-sea- 
son  schedule  of  the  Brooklyn  Dodg- 
ers on  WHN  New  York,  as  well 
as  the  regular  summer  series. 

Agency  for  P.  Lorillard  is  J. 
Walter  Thompson  Co.,  New  York. 
Maxon  Inc.,  New  York  is  the  agen- 
cy for  Gillette  Safety  Razor  Corp., 
Boston,  which  has  radio  rights  to 
all  home  baseball  games  of  the  N. 
Y.  Giants  and  Yankees  to  be  broad- 
cast on  WINS.  Home  games  of  the 
Dodgers  at  Ebbett's  field  will  be 
covered  by  direct  broadcast,  while 
coverage  of  the  out-of-town  games 
will  be  based  on  wire  reports.  Ne- 
gotiations are  in  progress  between 
the  Giants  and  the  Dodgers  to  al- 
low WHN  to  cover  meetings  of  the 
two  teams  at  the  polo  grounds  by 
direct  broadcast,  and  reciprocally 
for  WINS  New  York  to  pick  up  the 
Giants-Dodgers  games  at  Ebbett's 
Field. 


DEADLOCK  BROKEN 
IIS  CROSLEY  CASE 

A  DEADLOCK  between  tech- 
nicians and  the  management  of 
WLW-WSAI  Cincinnati  on  terms 
of  a  new  contract  was  broken  last 
week  by  a  last-minute  agreement 
calling  for  a  wage  scale  believed 
to  be  one  of  the  highest  in  the  coun- 
try for  an  independent  station.  The 
agreement  sets  a  minimum  wage 
of  $50  with  rates  ranging  to  $85. 
Contract  is  for  two  years,  effective 
March  1,  subject  to  the  approval  of 
the  National  War  Labor  Board. 

According  to  officers  of  local 
1224,  International  Brotherhood  of 
Electrical  Workers  (AFL),  the 
deadlock  was  settled  when  the 
Crosley  management  accepted  the 
union's  wage  proposal  and  the 
union  in  turn  adopted  two  minor 
provisions.  Leo  J.  Byrne,  U.  S. 
Conciliation  Commissioner,  aided 
in  the  final  negotiations. 

Reports  that  the  technicians 
were  planning  to  strike  was  dis- 
counted by  Lawson  Wimberley, 
international  representative  of 
IBEW,  who  declared  the  union's 
discussions  with  the  management 
have  been  on  friendly  terms,  with 
both  sides  eager  to  negotiate  a  new 
contract  before  expiration  of  the 
previous  agreement.  At  a  meeting 
Feb.  29,  the  last  day  of  its  contract 
the  local  had  voted  to  insist  on  its 
wage  demands,  Mr.  Wimberley  ex- 
plained, and  this  action  may  have 
been  interpreted  as  a  strike  threat. 
The  wage  scale  provided  in  the 
agreement  with  WLW-WSAI  is  the 
same  as  the  IBEW  contract  with 
CBS,  Mr.  Wimberley  said.  He  re- 
gards the  rates  as  satisfactory. 


DAD'S  SPOTS 


DAD'S  ROOT  BEER  Co.,  Chicago,  began 
sponsorship  Feb.  14  of  a  series  of  station 
breaks  on  WBBM  Chicago,  Mondays,  Wed- 
nesdays and  Fridays.  Contract  is  for  62 
weeks,  placed  by  Malcolm-Howard  Adv. 
Agency,  Chicago. 


Networks  Plan  Coverage  of  Invasion 

Extreme  Caution  Urged 
In  CBS  Coverage 
By  White 


FIRST  DETAILS  of  network  plans 
to  cover  the  invasion  of  Europe 
were  disclosed  last  week  in  a  memo- 
randum distributed  by  Paul  White, 
CBS  director  of  public  affairs  and 
news  broadcasts,  to  the  network's 
news  staff. 

NBC  Makes  Plans 

Warning  news  writers  and  broad- 
casters to  exercise  extreme  care  in 
presenting  news  accurately  and 
unemotionally,  without  misleading 
verbiage  or  emphasis,  Mr.  White 
outlined  the  expanded  duties  of  the 
shortwave  listening  post,  engineer- 
ing, announcing,  program,  traffic, 
press  information  and  other  net- 
work departments  when  the  first 
news  flash  that  the  invasion  has  be- 
gun throws  the  network  into  im- 
mediate 24-hour  daily  operation. 

Similar  arrangements  have  been 
made  at  NBC  it  was  learned,  where 
a  general  policy  has  been  adopted 


that  at  the  time  of  the  invasion  the 
newsroom  will  become  the  core  of 
NBC  operations,  maintaining  con- 
trol of  the  network  as  long  as  con- 
ditions warrant  it,  interrupting  and 
cancelling  other  programs  when- 
ever necessary. 

Mutual,  since  the  beginning  of 
the  war,  has  maintained  "a  con- 
tinual state  of  news  alert,"  John 
D.  Whitmore,  manager  of  the  MBS 
news  division,  told  Broadcasting. 
The  network's  system  of  news  cov- 
erage has  worked  so  well  in  the 
past,  he  said,  that  no  special  re- 
vamping of  men  and  facilities  is 
necessary  in  advance  of  the  inva- 
sion, when  "our  forces  will  be 
mobilized  as  for  any  other  major 
news  event." 

At  the  first  announcement  of 
the  invasion,  Mr.  White's  memo 
states,  CBS  Network  Operations 
will  assign  production  men,  engi- 
neers and  announcers  to  Studio  9 
on  a  24-hour  basis,  to  be  maintained 
until  the  men  are  released  by  the 
News  Department.  It  may  be  nec- 
essary for  Traffic  to  have  a  man 


on  duty  throughout  the  day  and 
night,  the  memo  says,  both  for 
ordering  foreign  pick-ups  and  ar- 
ranging overtime  network  opera- 
tion. The  Program  Department 
may  also  be  called  on  to  supply 
programs  throughout  the  night. 

Prompt  Coverage 

The  CBS  Listening  Post,  the 
memo  continues,  will  operate  on  a 
considerably  augmented  schedule, 
with  additional  monitors  and  tech- 
nicians and  extra  teletype  opera- 
tors so  that  the  news  "processed" 
by  the  listening  station  will  be 
made  available  rapidly  and  compre- 
hensively to  the  CBS  staff,  the 
press  associations  and  the  New 
York  daily  papers. 

Members  of  the  Press  Informa- 
tion staff  will  be  assigned  to  the 
News  Department  from  the  begin- 
ning of  the  invasion,  "so  that  a 
record  of  broadcasts  may  be  kept 
continuously  up-to-date  and  the 
press   serviced   with   cabled  and 

(Continued  on  page  52) 
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Chicago 

gallery 


WGN  41% 


1943 


Here's  the  picture  in  Chicago! 

For  four  years  WGN  has  led  all  major  Chicago  stations 

in  the  volume  of  local  and 

national  spot  time. 

In  perspective,  this  can  only  be 

testimony  to  the  marked  ability  of  WGN 

to  produce  sales  for 

its  advertisers. 


WGN  43% 


1942 


a    clear    channel  station 

Chicago  J  7,  Illinois 

50,000  watts,  720  kilocycles 


mutual     broadcasting  system 

Eastern  Sales  Office:  220  E.  42nd  Street,  New  York  17,  N.  Y. 
Paul  H.  Raymer  Co.,  Los  Angeles  14,  Cat.;  San  Francisco,  Cal. 
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Transfers  Totaling  $549,900 
Granted  to  Nine  Applicants 

KGBX-KWTO  Separated,  Allentown  Call  Pub.  Co. 
Relinquishes  WSAN-WCBA  Control,  KGEZ  to  Talbot 


STATION  SALES  totaling  more 
than  $549,900  were  authorized  by 
the  FCC  last  week  as  nine  appli- 
cations for  relinquishment  and 
transfer  of  control  were  granted. 
Two  of  these,  which  had  been  sub- 
mitted simultaneously  by  KGBX 
and  KWTO  Springfield,  Mo.,  are 
pursuant  to  the  Commission's  rule 
on  multiple  ownership  in  the  same 
or  overlapping  areas. 

WFTL  Ft.  Lauderdale,  Fla.,  was 
granted  voluntary  assignment  of 
construction  permit  and  license 
from  Ralph  A.  Horton  to  the  Ft. 
Industry  Co.  [see  story  this  page] 
for  $275,000.  Move  of  the  WFTL 
main  studio  from  Ft.  Lauderdale  to 
Miami,  Fla.  was  also  authorized. 

Allentown  Grant 

Consent  to  the  relinquishment  of 
control  by  the  Allentown  Call  Pub- 
lishing Co.  of  Lehigh  Valley  Broad- 
casting Co.,  licensee  of  WCBA  and 
WSAN  Allentown,  Pa.,  was  au- 
thorized and  involves  stock  sales 
of  approximately  $44,900.  WSAN 
was  granted  modification  of  license 
to  change  hours  of  operation  from 
sharing  with  WCBA  to  unlimited 
time,  the  call  letters  of  WCBA  be- 
ing deleted. 

In  the  Springfield,  Mo.,  duopoly 
dissolution,  Springfield  Newspapers 
Inc.,  which  owns  all  but  4  of  250 
shares  class  B  stock  in  KGBX,  ac- 
quires 99.2%  interest  in  KGBX 
through  the  purchase  of  all  (250) 
shares  of  the  class  A  stock  from 
Lester  E.  Cox  (118  shares),  Ralph 
D.  Foster  (84.5  shares),  C.  Arthur 
Johnson  (40.5  shares),  and  L.  M. 
Magruder  (7  shares)  for  total  sum 
of  $25,000.  The  relinquishing  par- 
ties in  the  KGBX  transaction  ac- 
quire 500  shares  of  class  B  stock 
in  KWTO  for  a  consideration  of 
$100,000  from  Springfield  Newspa- 
pers (496  shares),  and  H.  S. 
Jewell,  T.  M.  Duvall,  Tarns  Bixby 
Jr.,  Jeanne  Bixby  (each  one 
share) . 

Interest  holdings  in  the  two  sta- 
tions now  are  as  follows:  KGBX — 
Springfield  Newspapers,  496 
shares  (99.2%)  Messrs.  Jewell, 
Duvall,  Bixby  and  Jeanne  Bixby, 
each  one  share;  KWTO — Mr.  Cox, 
472  shares  (47.2%);  Mr.  Foster, 
388  shares;  Mr.  Johnson,  162 
shares;  Mr.  Magruder,  28  shares. 

In  the  Lehigh  Valley  Broadcast- 
ing transfer  495  shares  (77.14%) 
at  $90.72  per  share  are  sold  by 
Allentown  Call  to  Royal  W.  Weiler 
(50),  J.  Calvin  Shumberger  Sr. 
(165),  David  A.  Miller  (15),  Fred 
W.  Weiler  (115),  Samuel  W.  Miller 
(50),  Donald  P.  Miller  (50)  and 
Miller  Associates  (50).  These  ac- 
quisitions are  prorated  according 
to  the  interests  held  by  each  of  this 
group  in  Allentown  Call.  B.  Bryan 
Musselman,  a  clergyman,  retains 


147  shares  (22.86%)  and  Allen- 
town Call  retains  one  share. 

Mr.  Shumberger  is  vice-president 
and  controller  of  Allentown  Call, 
which  publishes  the  Allentown 
Morning  Call  and  the  Chronicle  & 
News.  Royal  Weiler  is  president 
and  general  manager  and  David 
Miller  is  vice-president  and  man- 
aging editor.  All  three  are  officers 
and  directors  of  Lehigh  Broadcast- 
ing. 

KGEZ  to  Talbot 

Authority  for  the  sale  of  KSLM 
Salem,  Ore.  by  H.  B.  Read,  sole 
owner,  to  Paul  V.  McElwain  and 
Glenn  E.  McCormick  for  $69,000 
was  granted.  Mr.  Read  is  retiring 
from  the  broadcasting  business. 
Mr.  McElwain,  who  gets  130  of  the 
total  150  shares,  and  Mr.  McCor- 
mick, who  receives  the  remaining 
20  shares,  have  sold  their  respective 
holdings  in  KBKR  Baker,  Ore.  to 
Marshall  E.  Cornett  and  Lee  W. 
Jacobs,  both  of  Klamath  Falls,  Ore. 

The  KBKR  transfer  application 
is  included  among  those  granted 
early  last  week.  Mr.  McElwain's 
130  shares  (76.47%)  in  KBKR, 
Mr.  Mc Cormick's  39  shares 
(22.94%)  and  his  wife's  one  share 


are  sold  for  $20,000.  Mr.  Cornett, 
former  Oregon  State  Senator,  re- 
ceives 150  shares  and  Mr.  Jacobs, 
new  KBKR  manager  and  a  former 
program  manager  of  KFJI  Klam- 
ath Falls,  receives  20  shares. 

KGEZ  Kalispell,  Mont,  was 
granted  consent  to  voluntary  as- 
signment of  license  from  Donald  C. 
Treloar,  sole  owner,  and  the  lease 
of  all  property  used  in  the  opera- 
tion of  the  station  to  A.  W.  Talbot 
for  $15,000,  which  covers  the  first 
three  years  of  the  20  year  lease. 
Rate  of  the  lease  is  $5,000  per  year. 
Mr.  Talbot  also  acquires  an  option 
to  buy  KGEZ  for  $16,000  after  156 
months  from  the  effective  date  of 
the  contract.  Mr.  Treloar  will  as- 
sume parttime  management  of  the 
station  for  two  years.  Mr.  Talbot 
owns  KEVR  Seattle  and  KEVE 
Everett,  Wash.  He  has  pending  ap- 
plications for  a  new  station  for 
Missoula,  Mont,  and  one  for  Bill- 
ings, Mont. 

WIAC  Transfer 

Voluntary  assignment  of  license 
of  WIAC  San  Juan,  Puerto  Rico 
was  granted  from  Enrique  Abarca 
Sanfeliz,  station  owner,  to  Radio 
Station  WIAC  Inc.,  a  new  corpora- 
tion formed  to  take  over  the  opera- 
tion of  the  WIAC,  Senor  Sanfeliz 
receives  1440  shares  in  WIAC  Inc., 
of  which  he  is  president. 

Yankee  Network  Inc.  was  grant- 
ed assignment  of  licenses  to  the 
Winter  Street  Corporation,  parent 
company.  No  monetary  considera- 
tion is  involved. 


FCC  Grants  WFTL  Acquisition 
By  Ft.  Industry  for  $275,000 


AFTER  a  10-month  pendency,  the 
FCC  last  Tuesday  approved  the 
sale  of  WFTL  Fort  Lauderdale, 
Fla.  10,000-watt  outlet,  to  Fort 
Industry  Co.,  for  $275,000.  Simul- 
taneously, it  approved  transfer  of 
the  main  studios  to  Miami. 

The  seller  is  Ralph  A.  Horton, 
retired  investment  banker,  who  en- 
tered the  agreement  last  May. 
President  and  principal  owner  of 
Fort  Industry  Co.  is  Lt.  Com. 
George  B.  Storer,  USNR,  now  on 
duty  as  materiel  procurement  of- 
ficer in  the  9th  Naval  District, 
Chicago. 

The  Commission  approved  the 
transaction  after  an  intensive  in- 
vestigation which  included  a  hear- 
ing last  fall  in  Miami.  The  station 
is  on  710  kc,  on  which  it  began 
operating  last  year  with  10,000  w. 
Prior  to  that  it  was  a  250-watt 
local. 

Coverage  Condition 

In  granting  WFTL  modification 
of  license  to  move  its  main  studio 
from  Fort  Lauderdale  to  Miami, 
the  Commission  said  it  was  subject 
to  the  condition  that  in  the  event 
the  field  intensity  in  the  Miami 
business  district  proves  to  be  in- 
adequate, the  station  will  operate 
with  a  directional  antenna  both  day 


and  night  instead  of  nighttime  only. 

Comdr.  Storer  announced  from 
Chicago  that  Stephen  A.  Vetter 
will  continue  as  managing  director 
of  the  station  under  the  new  own- 
ership. He  will  report  to  George 
W.  Smith,  executive  vice-president 
of  Fort  Industry  and  directing 
head  of  WWVA  Wheeling,  and  L. 
A.  Pixley,  Fort  Industry  general 
manager  in  Detroit.  Mr.  Pixley  al- 
so heads  the  Standard  Tube  Co., 
Storer  enterprise  engaged  in  Gov- 
ernment contract  work.  The  Fort 
Industry  Co.  stations,  in  addition 
to  WFTL  and  WWVA,  are  WMMN 
Fairmount,  WLOK  Lima,  WHIZ 
Zanesville,  WAGA  Atlanta, 
WSPD  Toledo. 

The  application  for  transfer,  filed 
by  Andrew  W.  Bennett,  Washing- 
ton attorney,  covered  acquisition  of 
equipment  and  property  valued  at 
$181,000,  plus  several  mortgages, 
which  brought  the  figure  to  $275,- 
000.  A  claim  against  the  sale  en- 
tered by  Mr.  Vetter,  based  on  a 
previous  contract  with  Mr.  Horton, 
was  settled. 

The  WFTL  transaction  had  been 
inquired  into  by  the  House  select 
committee  investigating  the  FCC, 
but  was  not  covered  in  the  formal 
hearings. 


N.  Y.  Times  Files 
Petition  for  WQXR 

Price  of  Station  $1,100,000; 

FM  Outlet  Is  Included 

ACQUISITION  of  WQXR  New 
York,  and  its  FM  adjunct,  WQXQ, 
by  the  New  York  Times,  for  ap- 
proximately $1,100,000,  is  sought  in 
a  formal  application  filed  last  week 
with  the  FCC  by  the  newspaper 
and  Interstate  Broadcasting  Co., 
present  licensee.  Announcement 
previously  had  been  made  of  an 
agreement  covering  the  sale 
[Broadcasting,  Feb.  7]. 

Applications  both  for  the  trans- 
feror and  transferee  were  filed  by 
Philip  G.  Loucks,  Washington  at- 
torney. John  V.  L.  Hogan,  presi- 
dent and  principal  owner,  and  El- 
liott M.  Sanger,  executive  vice- 
president  and  part  owner  of  the 
station,  remain  as  directing  heads 
under  a  five-year  contract. 

First  for  Times 

The  transaction  marks  the  first 
venture  of  the  New  York  Times 
into  the  broadcasting  field,  though 
it  has  been  identified  with  radio 
communications  for  many  years.  It 
pioneered  in  point-to-point  radio 
transmission  of  news  and  is  identi- 
fied with  the  operation  of  Press 
Wireless  Inc.,  cooperative  radio 
news  organization. 

The  Times  is  an  applicant  for 
an  FM  station  in  New  York.  If  the 
Commission  approves  the  transfer 
of  Interstate,  which  includes  FM 
station  WQXQ,  it  will  withdraw 
its  pending  application,  the  papers 
state. 

The  balance  sheet  of  Interstate 
for  the  year  ended  Dec.  1,  1943 
showed  total  income  of  $468,590 
and  expenses  of  $446,225,  with  a 
net  operating  profit  of  $22,365.  A 
paid-in  surplus  as  of  the  year's 
end  was  approximately  $200,000. 

Mr.  Hogan,  one  of  the  country's 
foremost  consulting  radio  engin- 
eers and  eminent  inventor,  estab- 
lished WQXR  in  1936  with  Mr. 
Sanger.  The  station  always  has 
emphasized  high  fidelity  operation, 
and  has  specialized  in  classical 
music.  It  operates  on  1560  kc.  with 
10,000  w  power.  Sale  of  time  on 
the  station  increased  from  approxi- 
mately $37,000  in  1937— its  first 
full  year  of  operation — to  $411,800 
in  1943. 

In  announcing  the  transaction 
last  month,  Arthur  Hays  Sulzberg- 
er, president  and  publisher  of  the 
Times,  stated  that  there  would  be 
no  change  in  executive  direction 
or  in  program  policies  of  WQXR. 
All  of  the  stock  of  Interstate  was 
acquired,  including  the  1,000  shares 
of  preferred  held  by  Time  Inc. 
Times  news  bulletins,  currently  on 
WMCA  for  three  minutes  at  the 
beginning  of  each  hour,  will  be 
continued  for  the  present. 

Mr.  Sulzberger  also  announced 
the  appointment  of  Nicholas  Roose- 
velt, former  deputy  director  of 
OWI,  as  "liaison  executive  between 
the  newspaper  and  the  stations." 
Mr.  Roosevelt  is  a  former  editorial 
writer  for  the  Times. 
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HERE'S  A  BILLION  DOLLAR  BUSINESS 


-part  of  the  KF/IB  areas  ivea/fA 


These  days,  the  farmer  who  has  hogs,  has 
dollars... cash  on  the  hoof.  And  that  is  why  we're 
doing  so  well  here  in  Nebraska  where  most 
farmers  DO  have  hogs. 

If  you've  never  thought  of  hog-raising  as  be- 
ing important  to  YOUR  business,  consider  this: 
The  Omaha  stockyard  pays  out  more  than  a 
million  dollars  a  day  to  farmers  of  this  territory. 
One  day's  business  recently  reached  the  world 
record  of  four  million  dollars.  That's  big  business. 


And  it's  a  lot  of  cash  for  Nebraska  farmers 
...cash  they  can  spend  with  you.  But  hog-raising 
isn't  their  only  source  of  money  —  not  by  a  long 
shot.  Nebraska  is  a  leader  in  many  lines  of 
farming  and  we  farmers  grow  diversified,  sure- 
income  crops. 

We  keep  track  of  the  hog-market  and  the 
world  at  large  through  our  good  neighbor, 
KFAB,  in  case  you  ever  want  to  get  in  touch 
with  us.  It's  been  that  way  for  20  years  or  more. 


780  KC- 10,000  WATTS  ^^^"j^jp^  BASIC  COLUMBIA 

Represented  by  EDWARD  PETRY  COMPANY 


Radio  Planning  Big  Convention  Coverage 


31  Stations,  6  Nets 
Will  Broadcast 
GOP  Meeting 

THE  BIGGEST  story  on  the  do- 
mestic political  scene — the  Repub- 
lican and  Democratic  national  con- 
ventions— will  be  covered  en  masse 
by  radio  this  year,  with  31  inde- 
pendent stations,  and  two  regional 
networks  supplementing  the  regu- 
lar spot  reporting  of  the  four 
major  networks  and  the  radio  news 
association  services.  These  radio 
registrations  for  reporters  and  com- 
mentators are  for  the  Republican 
National  Convention  in  Chicago 
June  26. 

It  is  the  first  time  in  broadcast- 
ing that  stations  have  gone  out  in 
such  numbers  to  do  a  first-hand 
news  job.  The  GOP  Convention  cov- 
erage will  be  duplicated  at  the 
Democratic  National  Convention, 
also  scheduled  for  Chicago.  The  po- 
litical conventions  coverage  is  seen 
as  a  forerunner  of  more  intensive 
news  coverage  generally. 

D.  Harold  McGrath,  superin- 
tendent of  the  Senate  Radio  Cor- 
respondents' Gallery,  who  will  su- 
pervise the  radio  galleries  at  both 
the  GOP  and  Democratic  National 
Conventions,  disclosed  last  week 
that  applications  of  the  six  net- 
works, the  radio  news  services  and 
31  stations  are  for  a  total  of  148 
seats,  indicating  that  these  stations 
plan  to  supplement  network  and 
wire  service  coverage  with  "local" 
angles. 

Regionals  Plan  Coverage 

Regional  networks  which  have 
filed  applications  are  Yankee  and 
West  Virginia.  Both  regionals  plan 
to  do  special  broadcasts  of  interest 
to  their  respective  territories,  as 
well  as  general  coverage.  Howard 
L.  Chernoff,  managing  director  of 
the  West  Virginia  Network,  said 
his  organization  plans  to  interview 
West  Virginia  delegates  at  both 
Conventions,  in  addition  to  general 
broadcasts  covering  the  meetings. 

Yankee's  coverage  will  be  handled 
by  the  newly-established  Yankee 
News  Bureau,  under  the  direction 
of  Jack  R.  Reed.  It  will  include 
direct  pickups  and  probably  some 
recordings,  in  addition  to  special 
wire  news,  Mr.  Reed  said. 

In  addition  to  the  American  ra- 
dio newsmen,  representatives  of 
the  British  Broadcasting  Corp., 
which  also  covered  the  1940  con- 
ventions, will  be  at  both  political 
meetings  this  year  to  write  copy 
for  shortwave  broadcast  to  Britain. 
Press  Assn.,  radio  subsidiary  of 
Associated  Press,  and  Trans-Radio 
Press,  each  serving  broadcasters, 
will  cover  strictly  from  a  radio 
news  viewpoint,  UP  will  cover 
through  its  general  news  wires,  as 
will  INS. 

Although  Feb.  15  was  fixed  as  a 


deadline  for  filing  applications  with 
Mr.  McGrath  for  seats  in  the  radio 
gallery  at  the  GOP  Convention,  the 
superintendent  said  several  stations 
had  filed  tentative  requests,  con- 
tingent upon  definite  decisions  and 
completion  of  plans.  He  estimated 
that  at  least  another  half-dozen 
stations  may  seek  permission. 

Only  four  stations  and  the  then 
three  major  networks  covered  the 
1940  conventions  [Broadcasting, 
June  15,  July  1,  July  15,  1940]. 
They  were  WLW-WSAI  Cincinnati, 
WPEN  and  WIP  Philadelphia.  All 
except  WPEN  have  made  applica- 
tion to  cover,  the  1944  Conventions, 
with  WLW  the  only  station  filing 
request  so  far  for  direct  pickups. 

During  the  1940  Republican  Con- 
vention WLW  scored  a  world  beat 
by  interviewing  Wendell  L.  Willkie, 
the  nominee,  a  few  minutes  after 
his  nomination.  Although  Mr.  Will- 
kie's  party  had  banned  all  per- 
sonal broadcasts,  the  Crosley  sta- 
tion had  made  a  previous  arrange- 
ment with  the  candidate  before  his 
nomination,  to  do  a  broadcast  in 
which  he  was  interviewed  by  Peter 
Grant,  then  chief  announcer  and 
newscaster. 

Recordings  Planned 

That  many  of  the  stations  cov- 
ering the  GOP  Convention  this  year 
plan  to  record  interviews  and  com- 
mentaries was  indicated  by  the 
large  number  of  requests  for  tran- 
scription facilities.  Accordingly 
Wells  (Ted)  Church,  radio  direc- 
tor of  the  GOP  National  Commit- 
tee, has  arranged  with  the  U.  S. 
Recording  Co.  to  install  studios  and 
handle  such  transcriptions. 

"We  decided  to  have  one  com- 
pany do  the  job  at  a  low  price 
rather  than  have  several  setting  up 
studios,"  said  Mr.  Church.  "Sta- 


tions will  pay  for  their  own  record- 
ings but  the  arrangement  with 
U.  S.  is  that  nobody  will  be  over- 
charged." 

Again,  the  major  networks  will 
do  a  fulltime  coverage  job,  al- 
though to  conserve  manpower  and 
equipment  they  will  pool  their  fa- 
cilities [Broadcasting,  Feb.  7].  In 
addition  to  serving  affiliates  in  this 
country  the  networks  plan  to  beam 
Convention  coverage  overseas  to 
troops  in  war  theatres  and  to  Allied 
nations. 

MBS  Plans 

Mutual's  plans  have  not  been 
completed  but  Tom  Slater,  direc- 
tor of  special  features,  will  super- 
vise the  conventions,  coverage, 
assisted  by  Adolph  Opfinger,  MBS 
program  director;  John  Whitmore, 
manager  of  the  network's  news 
division,  and  Lester  Gottlieb,  pub- 
lic relations  chief. 

Frank  Schreiber,  general  man- 
ager of  WGN  Chicago,  will  be  in 
charge  of  Mutual's  arrangements 
at  the  conventions.  Royal  Arch 
Gunnison,  formerly  of  Manila,  P.I., 
and  now  attached  to  New  York 
headquarters,  will  present  the  over- 
seas angle.  Arthur  Evans,  political 
reporter  of  the  Chicago  Tribune, 
will  present  his  analyses.  From 
Washington  Fulton  Lewis  jr.,  Wal- 
ter Compton,  Theodore  Granik  and 
Arthur  Sears  Henning,  the  latter 
chief  of  the  Tribune's  Washing- 
ton bureau,  will  represent  MBS. 
George  Lang  and  Dale  O'Brien, 
WGN  announcers,  have  been  as- 
signed to  the  conventions'  broad- 
casts. 

William  F.  Brooks,  NBC  direc- 
tor of  news  and  special  events,  has 
assigned  all  the  network's  top  com- 
mentators and  news  reporters,  as 
well    as   a   staff   of   editors  and 


LISTENER  PREFERENCES  for  the  Consumer  Time  program  (Satur- 
days, 12.15  p.m.)  as  expressed  in  letters  to  the  War  Food  Administra- 
tion and  NBC  set  the  standards  for  this  public  service  show's  spring 
schedule  prepared  last  week  in  a  meeting  of  WFA  and  NBC  officials  at 
WRC  Washington.  Discussing  program  subjects  are  (in  the  customary 
sequence)  Nancy  Osgood,  WRC  producer;  Fred  Shawn  WRC  Program 
Manager;  B.  W.  Molohon,  Assistant  Radio  Chief,  Office  of  Distribution, 
WFA;  Margaret  Cuthbert,  NBC's  director  of  women's  and  children's 
programs;  Granville  E.  Dickey,  Consumer  Time  script  writer;  E.  J. 
(Mike)  Rowell,  Radio  Chief,  Office  of  Distribution,  WFA;  Everett 
Parker,  assistant  to  the  manager  of  NBC's  public  service  department. 


writers  to  cover  both  conventions. 
He  will  be  assisted  by  Francis  C. 
McCall,  manager  of  operations  of 
the  news  and  special  events  depart- 
ment. 

NBC  to  Televise 

NBC  also  plans  to  use  its  tele- 
vision facilities,  as  it  did  in  the 
1940  Conventions.  Sound  motion 
pictures  of  the  proceedings  will  be 
flown  to  New  York  for  telecasting 
over  WNBT.  Among  the  NBC  com- 
mentators and  reporters  assigned 
to  the  Conventions  are:  H.  V.  Kal- 
tenborn,  Lowell  Thomas,  Carey 
Longmire,  Robert  St.  John,  Morgan 
Beatty,  Robert  McCormick,  Rich- 
ard Harkness,  Alex  Drier,  Don 
Hollenbeck,  John  W.  Vandercook, 
Louis  P.  Lochner,  W.  W.  Chaplin 
and  Leif  Eid. 

The  NBC  conventions  staff  will 
include  two  special  announcers, 
two  traffic  operators,  and  a  large 
crew  of  stenographers,  stenotypists 
and  messengers.  Technical  equip- 
ment will  be  under  the  supervision 
of  George  McElrath,  NBC  opera- 
tions engineer.  The  press  depart- 
ment will  be  represented  by  John 
McKay,  manager;  Sydney  Eiges, 
assistant;  Everett  Bragdon,  trade 
news  editor;  Richard  Connelly, 
staff  writer,  and  Sydney  Desfor, 
chief  photographer,  all  of  the  New 
York  office,  as  well  as  Jack  Ryan, 
head  of  the  Chicago  press  depart- 
ment. 

White  in  Charge 

CBS  operations,  to  be  supervised 
by  Paul  White,  director  of  news 
broadcasts,  will  be  set  up  in  the 
Stevens  Hotel,  with  Bob  Trout, 
commentator,  in  charge.  Commen- 
tators and  reporters  representing 
CBS  will  include  Elizabeth  Bemis, 
Quincy  Howe,  Everett  Holies,  Ned 
Calmer,  Douglas  Edwards,  Bill 
Henry,  Joseph  C.  Harsch,  Robert 
Lewis,  Don  Pryor,  and  Bill  Cos- 
tello.  In  charge  of  color  highlights 
will  be  Bill  Slocum  Jr.,  director  of 
CBS  special  events  and  sports. 

Following  is  a  list  of  registrants 
for  the  GOP  Convention,  as  an- 
nounced by  Mr.  McGrath : 

Networks — BBC,  Blue,  CBS,  MBS,  NBC. 
West  Virginia  Network,  Yankee  Network. 

Radio  Wire  Services — Press  Assn.,  Trans- 
Radio  Press. 

Individual  Stations — KGNO  Dodge  City, 
Kan.;  KSO-KRNT,  Des  Moines;  KGER 
Long  Beach,  Cal.,  KGFW  Kearney,  Neb.; 
KORN  Fremont,  Neb.;  KFVD  Los  An- 
geles; KGLO  Mason  City,  la.;  KMPC  Bev- 
erly Hills,  Cal.;  KPAS  Pasadena,  Cal.; 
KPRO  Riverside,  Cal.;  KSTP  St.  Paul; 
KTMS  Santa  Barbara,  Cal.;  KUOA  Siloara 
Springs,  Ark.;  KWK  St.  Louis,  KXOK 
St.  Louis. 

WAAF  Chicago;  WBT  Charlotte,  N.  C; 
WCFL  Chicago;  WEBR  Buffalo,  N.  Y.; 
WGAR  Cleveland;  WIP  Philadelphia; 
WJDD  Chicago;  WJR  Detroit;  WLS  Chi- 
cago; WLW-WSAI  Cincinnati;  WMFM 
Milwaukee;  WNBH  New  Bedford,  Mass.; 
WRJN  Racine,  Wis.;  WTAD  Quincy,  111. 


Peanut  Council  Series 

NATIONAL  PEANUT  Council, 
Atlanta,  is  planning  a  nation-wide 
institutional  campaign  through  it's 
publicity  and  advertising  agency, 
J.  Walter  Thompson,  New  York. 
Radio  is  being  considered. 
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One  of  our  twin  selves 
moves  to  a  glamorous 


NEW  HOME  ! 


With  our  complete  facilities  in  St.  Paul,  KSTP 
now  has  the  outstanding  production  center  in 
each  of  the  rich  Twin  Cities.  As  a  matter 
of  fact,  our  Minneapolis  -  St.  Paul 
studios  and  offices  are  greater 
than  those  of  all  other  Twin 
City  stations  combined. 


f 


The  Minneapolis  half  of  KSTP  is  now  located  in  the 
most  stunning  entertainment  center  in  the  Midwest . . . 
the  Northwest's  own  dazzling  Radio  City. 


Radio  City  in  Minneapolis  brings  together  in  one  impressive 
building  the  Northwest's  largest  and  finest  theatre,  seating  4400 
people,  and  KSTP's  ahead-of-the-minute  new  studios  (including 
provision  for  future  television  developments).  It's  the  Twin  Cities'  major 
center  of  interest,  visited  every  day  by  throngs  of  Twin  Citians  and  folks 
from  all  over  Minnesota. 


Naturally,  this  new  development  is  making  Minnesota  people  more  KSTP- 
conscious  than  ever.  Locally,  we're  telling  listeners  about  Radio  City  by  means  of 
newspaper  ads,  24-sheet  posters,  triple-size  car  cards  and  rural  magazine  and  screen 
advertising. . .  And  all  this  spotlighting  of  KSTP  is  going  to  mean  more  listeners — urban 
and  rural — for  KSTP  advertisers  ! 

And  remember  .  .  .  our  complete  facilities  in  each  of  the  Twin  Cities  enable  us  to  give 
detailed  attention  and  comprehensive  service  in  both  cities  to  all  our  accounts. 
With  this  new  capacity  for  greater  service— plus  the  audience  that  comes  from  being 
the  exclusive  NBC  outlet  for  the  Twin  Cities— plus  a  continuous,  statewide 
promotional  campaign  to  keep  our  audience  steadily  growing — KSTP  is  now 
more  than  ever  before  the  Northwest's  leading  radio  station. 


Ort\l\ 


Exclusive  NBC  Affiliate  for  the  Twin  Cities 


50,000  Woth  \  flfoweo?0"  THE  NORTHWEST'S  LEADING  RADIO  STATION 

CLEAR  CHANNEL    \  Represented  Nationally  by  Edward  Petry  and  Company 


FUN  FOR  WOUNDED  SERVICEMEN 

WMAL,  Rotary  Club  and  Entertainers  Provide 
 -Weekly  Program  at  Hospitals  


Capital  News  Office 
Started  by  Yankee 

WJW    Also    to    Get  Service 

From  Washington  Bureau 

ESTABLISHMENT  in  Washing- 
ton of  the  Yankee  News  Bureau, 
to  provide  news  coverage  from  the 
Nation's  Capital  for  the  21  sta- 
tions comprising  the  Yankee  Net- 
work and  WJW  Cleveland,  was 
announced  last  week.  Operations 
were  to  begin  today  (March  6) 
under  direction  of  Jack  R.  Reed, 
who  serves  William  O'Neill,  presi- 
dent of  General  Tire  &  Rubber 
Co.  and  of  Yankee  Network,  as 
assistant  in  the  radio  division. 

Following  a  week  of  tests,  in 
which  five-minute  newscasts  were 
telegraphed  to  the  Yankee  stations 
and  WJW,  the  News  Bureau  to- 
day was  to  begin  a  daily  five-min- 
ute Washington  feature,  to  be 
broadcast  over  the  Yankee  sta- 
tions at  6:25  p.m.,  Mr.  Reed  said. 
Although  he  has  not  yet  completed 
his  Washington  staff,  he  said 
tentative  plans  call  for  direct 
pickups  and  special  transcriptions 
within  a  short  time. 

Special  Material 

Plans  for  the  news  bureau  an- 
ticipate special  interviews  with 
Congressmen  serving  states  and 
districts  in  which  Yankee  stations 
are  located  on  questions  of  local 
and  national  interest.  If  a  station 
served  by  the  bureau  queries  for 
special  interviews  or  stories,  the 
bureau  will  provide  them,  Mr. 
Reed  added. 

"We  believe  our  listeners  are 
vitally  interested  in  Washington," 
said  Mr.  Reed,  who  has  been  in 
the  Nation's  Capital  the  last  month 
laying  the  groundwork  for  the 
bureau.  "For  the  time  being  we 
will  telegraph  our  daily  five-min- 
ute roundup  but  we  plan  to  do  a 
complete  job  of  coverage.  We  have 
felt  that  radio  stations,  as  news- 
papers can  provide  distinctive 
and  exclusive  coverage  for  their 
listeners  by  maintaining  Wash- 
ington correspondents." 

Office  of  the  Yankee  News  Bu- 
reau have  been  established  at 
1026  17th  St.  NW,  where  General 
Tire  has  offices.  Before  becoming 
assistant  to  Mr.  O'Neill,  Mr. 
Reed  was  news  director  of  WJW 
when  that  station  was  located  in 
Akron.  He  created  and  wrote  the 
Philip  Keyne-Gordon  news  com- 
mentary, a  feature  of  MBS. 


Shipbuilder  Renews 

SUN  SHIPBUILDING  &  Drydock 
Co.,  Chester,  Pa.,  has  renewed  its 
entire  radio  schedule  for  13  weeks, 
covering  eight  programs  a  week 
for  the  war  plant's  help-wanted 
messages  on  WFIL  Philadelphia, 
commencing  Feb.  28.  Three  series 
are  sponsored,  including  a  half- 
hour  weekly  patriotic-dramatic 
show,  Sweet  Land  of  Liberty;  Tom 
Moorehead  Sports,  thrice-weekly 
10-minute  show,  and  To  Whom  It 
May  Concern,  a  five-minute  open 
letter  series  four  times  weekly. 
Placed  direct. 


CONVALESCENTS  in  Army  and 
Navy  hospitals  near  Washington 
each  Friday  hear  the  WMAL 
Washington  Rotary  Club  Enter- 
tainment Unit  put  on  its  weekly 
show.  Featuring  professional  en- 
tertainers who  volunteer  their  time, 
the  2%-hour  program  includes  two 
broadcasts  which  originate  direct 
from  the  hospitals,  Walter  Reed, 
Forest  Glen,  and  the  Navy  Medical 
Center,  in  rotation. 

Patients  gather  in  the  recreation 
hall  of  the  hospital  and  bed-ridden 
have  earphones.  At  2  o'clock  the 
program  begins  with  the  Curtis  Bay 
Coast  Guard  Band,  every  player  a 
former  member  of  a  big  name 
swing  band. 

A  quarter-hour  of  horseplay  is 
a  warm-up  for  a  broadcast  quiz 
show.  Volunteer  teams  are  chosen, 
one  of  boys  from  the  Pacific  Cam- 
paign, the  other  from  the  Atlantic. 
From  2:30-3  p.m.,  the  quiz  goes  on 
the  air  over  WMAL  Washington. 
Each  week  $50  in  prizes  is  awarded. 

From  3-3:45  the  talent,  many 
appearing  at  Loew's  Capitol  Thea- 
tre, puts  on  a  show  just  for  the 
servicemen.  Red  Skelton,  Jose 
Iturbi,  Nan  Blackstone,  Little  Jack 
Little  are  among  those  who  have 


WCPO  Acquires  Space; 
News  Policy  Is  Revised 

WITH  removal  of  offices  and  stu- 
dios of  WCPO  to  the  Carew  Tow- 
er, Cincinnati's  tallest  building, 
Mortimer  C.  Watters,  vice-president 
and  general  manager  of  Scripps- 
Howard  Radio,  announced  a  new 
news  policy  for  the  station,  which 
he  described  as  an  innovation. 

Jack  La  Rue,  former  managing 
editor  of  the  Cincinnati  Enquirer, 
will  appear  on  each  of  the  station's 
15-minute  newscasts,  utilizing  the 
last  five  minutes  for  an  analytic 
commentary  of  the  straight  news 
broadcast  during  the  first  10  min- 
utes. He  will  appear  on  every 
WCPO  news  broadcast  daily  from 
9  a.m.  to  6  p.m.  with  the  commen- 
taries. 

WCPO,  pioneer  of  the  "news 
and  music"  formula  in  metropoli- 
tan radio,  has  occupied  4,000  feet 
of  space  in  the  Carew  Tower,  Mr. 
Watters  announced.  For  the  last 
seven  years  it  has  been  located  in 
the  Keith  Bldg.  The  newsroom  stu- 
dio of  the  station  remains  in  the 
Cincinnati  Post  building,  news- 
paper affiliate  of  WCPO,  which  is 
owned  by  Scripps-Howard  Radio. 


Local  Shoe  Discs 

COMMONWEALTH  SHOE  & 
Leather  Co.,  Whitman,  Mass.,  has 
started  its  fourth  annual  spring 
campaign  for  Bostonian  and  Foot- 
saver  Men's  shoes.  A  series  of 
12  half-minute  transcribed  spot 
announcements  have  been  made 
available  to  Commonwealth  deal- 
ers for  local  placement.  Agency  is 
Fuller  &  Smith  &  Ross,  New  York. 


taken  part.  Often,  the  unit  in- 
cludes a  personality  in  the  news, 
such  as  Lord  Halifax  or  Baukhage. 
Little  Jack  Little,  a  weekly  feature, 
originates  his  Blue  Network  Treas- 
ury broadcast  3:45-4  from  the  hos- 
pital. 

Each  week  the  entertainment 
reaches  from  600  to  700  men  in 
the  auditorium  and  an  additional 
1,200  by  earphones  installed  by  the 
American  Amplifier  &  Television 
System.  That  company  donates  the 
public  address  setup. 

According  to  Jack  Edmunds, 
WMAL  program  director,  active  in 
planning  the  programs,  servicemen, 
doctors,  nurses,  Red  Cross  and  all 
those  familiar  with  the  hospital 
show  are  enthusiastic  about  the 
plan,  which  could  be  duplicated 
throughout  the  nation. 

The  Rotary  Club  furnishes  trans- 
portation for  the  acts  and  pays  all 
incidental  expenses.  Serving  on  the 
planning  committee  are:  Kenneth 
Berkeley,  general  manager  of 
WMAL;  Jackson  Weaver,  WMAL 
m.c;  Carter  Barron,  Loew's  Inc. 
executive;  Al  Cox,  chairman,  Leo 
May,  Washington  business  men; 
Dan  Holland,  manager  of  the  Coca 
Cola  Co.  in  Washington. 


Galleries  to  Elect 

ANNUAL  meeting,  at  which  offi- 
cers for  the  coming  year  will  be 
elected,  is  scheduled  by  the  Radio 
Correspondents'  Galleries  of  Con- 
gress for  2  p.m.  (Wednesday, 
March  8)  at  the  NBC  Washing- 
ton studios.  Present  officers  are: 
Eric  Sevareid,  CBS,  president,  on 
leave;  Earl  Godwin,  Blue,  vice- 
president  and  acting  president; 
Richard  Harkness,  NBC,  secre- 
tary; Rex  Goad,  Transradio  Press 
Washington  manager,  treasurer; 
Fred  W.  Morrison,  editor-in-chief 
for  Fulton  Lewis  jr.,  MBS,  immedi- 
ate past  president  and  ex  officio. 
D.  Harold  McGrath  is  superin- 
tendent of  the  Senate  gallery  and 
William  Vaughan  is  acting  super- 
intendent of  the  House  gallery, 
during  the  absence  of  Capt.  Robert 
M.  Menaugh,  now  on  duty  with  the 
War  Dept.  in  Washington. 


Ma  j.  Byron  Appointed 

MAJ.  EDWARD  BYRON,  now  re- 
turned from  the  South  Pacific 
where  he  established  the  shortwave 
news  station,  Radio  Guinea,  has 
been  named  head  of  the  radio  unit, 
Army  Services  Forces,  Public  Re- 
lations Group,  Bureau  of  Public 
Relations,  War  Dept.  In  his  new 
post,  he  will  be  in  charge  of  pro- 
duction of  several  programs  in- 
cluding, The  Army  Service  Forces 
Present  on  Blue,  and  Your  Army 
Service  Forces,  the  Mutual  series 
designed  to  explain  the  functions 
of  the  branch  to  women  listeners. 
Maj.  Byron  was  previously  with 
WLW  Cincinnati,  and  was  owner 
and  producer  of  Mr.  District  At- 
torney. 


LATIN  CAMPAIGNS 
TO  BE  EXPANDED 

EXPORT  ADV.  AGENCY,  Chica- 
go, is  expanding  radio  coverage  in 
Latin  America  for  several  old  ac- 
counts and  beginning  new  cam- 
paigns in  the  foreign  market.  Cam- 
paign starting  dates  may  be  pro- 
longed  for  30  days,  depending 
upon  censorship.  All  contracts 
vary  from  13  to  52  weeks. 

Frederick  Stearns  &  Co.,  De- 
troit  (pharmaceuticals),  with  an  | 
established  Latin  American  trade, 
has  contracted  three  radio  stations 
in  Columbia,  five  Cuba  stations, 
and  one  station  in  each  of  the  fol- 
lowing: Mexico,  Panama,  Peru, 
Puerto  Rico,  Venezuela. 

Wintersmith  Chemical  Co., 
Louisville  (tonic),  is  enlarging  its 
radio  schedule  to  include  nine  Co- 
lumbia  radio  stations,  two  stations 
in  Cuba,  and  one  station  in  Costa 
Rica,  Mexico,  Dominican  Republic, 
Panama,  Puerto  Rico. 

Citrus  Products  Co.,  Chicago 
(Kist  soft  drinks)  is  expanding  a 
newspaper  campaign  to  radio  cov- 
erage in  the  following  countries: 
Honduras,  Guatemala,  Dominican 
Republic,  Chile,  Hawaii,  Puerto 
Rico,  Nicaragua,  Panama,  Alaska. 

Mentholatum   Co.,    Wilmington,  ! 
Del.    (Mentholatum),    a    Latin  j 
American    radio    advertiser  for 
over  25  years,  plans  expansion  in 
several  Latin  American  countries. 

Bauer  &   Black,  Chicago  (Dr. 
West   tooth    brushes)    will    use  j 
dramatized    one-minute   spot  an- 
nouncements in  Mexico,  Columbia, 
Venezuela  and  Cuba. 


NRDGA  Clinic 

SALES  PROMOTION  division  of 
the  National  Retail  Dry  Goods 
Assn.  will  hold  a  sales  promotion 
clinic  at  the  Netherland  Plaza 
Hotel,  Cincinnati,  April  4-6.  First 
day's  session  will  be  devoted  to 
problems  in  newspaper  advertis- 
ing, with  window  and  interior  dis- 
play problems  dealt  with  the  sec- 
ond day  and  those  of  radio  adver- 
tising the  final  day  of  the  meeting. 


WCAU  NEWS  ROOM 


PREPARING  for  post-war  period, 
when  visitors  will  again  be  per- 
mitted to  tour  radio  stations, 
WCAU  Philadelphia  has  set  up  a 
new  newsroom,  complete  with 
neon  sign.  The  new  studio,  in  line 
with  the  station's  expansion  in 
news  coverage,  will  be  officially 
dedicated  on  1-Day,  the  station 
preparing  to  remain  on  the  air 
for  24  hours  on  the  eventful  day 
of  invasion.  Bud  Reinhard,  WCAU 
news  editor,  discusses  a  story  on 
the  wire  with  one  of  the  news- 
room staff  writers  (back  to  cam- 
era). 
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PORTAL  to  PRECISION 

or  War  and  Peace 


Shown  here  is  the  proposed  new  doorway  to  Detrola's  offices 
and  laboratories.  It  will  soon  be  a  part  of  the  building — 
to  serve  not  only  as  a  practical  and  functionally  beautiful 
entrance-way,  but  to  stand  as  an  outward  symbol  of  the 
many  changes  that  have  brought  the  NEW  DETROLA  into 
being.  Today  this  great  radio-electronic  plant  is  stream- 
lined throughout — with  new  research  and  engineering 
talent,  new  production  facilities  and  hundreds  of  highly 
trained  workers.  All  of  these  are  dedicated,  now,  to  the 
manufacture  of  highest  quality  war  equipment.  After  Vic- 
tory, in  combination  with  the  experience  gained  in  war, 
they  will  be  dedicated  to  the  production  of  highest  quality 
electronic  products  for  civilian  use.  Help  Secure  Victory 
and  Make  Victory  Secure — Buy  War  Bonds. 


DETROLA  RADIO 

DIVISION  OF  INTERNATIONAL  DETROLA  CORPORATION  •  BEARD  AT  CHATFIELD,  DETROIT  9,  MICH. 

C.  RUSSELL  FELDM ANN     ih*  PRESIDENT 
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1.  FM  Broadcast  Transmitter.  G-E  two-section 
1000-watt  transmitter,  consisting  of  basic  250- 
watt  exciter  and  1000-watt  radio  frequency 
amplifier.  Others  from  250-watt  to  50-kw 
ratings. 

2.  FM  Broadcast  Antenna.  Circular  type  —  an 
exclusive  G-E  development.  Easy  to  tune  and 
adjust  —  increased  power  gain. 

3.  FM  S-T  Relay  Transmitter  (25  watts)  for  re- 
laying, without  wires,  local  studio  programs  to 
remotely  located  broadcast  transmitter  station. 

4.  FM  Station  Monitor  for  checking  center  fre- 
quency, percentage  modulation,  and  fidelity. 

5.  FM  S-T  (studio  -  to  •  transmitter)  Directional 
Relay  Antenna  that  provides  a  100-fold  power 
gain  when  used  at  both  the  studio  and  station 
transmitters. 

6.  FM  Receiver.  Full  fidelity  FM  with  noise 
levels  as  low  as  the  circuits  themselves  and 
less  than  2%  distortion. 

7.  Transmitter  Tubes.  Developed  from  a  long 
list  of  G-E  basic  electronic-tube  "firsts,"  G-E 
transmitter  tubes  carry  the  definite  assurance 
of  maximum  economy,  efficiency  and  service  life. 
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hen  you  start  planning  your 
post-war  FM  station,  make  full 
use  of  General  Electric's  broad  FM 
experience  and  "know  how." 

You  can  have  the  full  benefit  of 
the  background  and  knowledge  of 
the  only  manufacturer  with  expe- 
rience in  building  the  complete  FM 
system  .  .  .  from  transmitter  right 
through  to  home  receiver.  You  can 
have  the  full  benefit  of  exclusive  G-E  devel- 
opments such  as  the  FM  circular  antenna, 
and  the  studio-to-transmitter  relay  system 
which  enables  you  to  establish  your  studio 
for  maximum  convenience  and  your  trans- 
mitter for  maximum  coverage.  And,  when 
you  install  your  G-E  equipment,  we  will 
put  on  an  aggressive  FM  receiver  sales 
campaign  in  your  area  to  help  you  es- 
tablish your  station  and  to  broaden  your 
listening  audience. 

General  Electric's  own  FM  broadcasting 
experience,  which  includes  more  than  3 
years  of  programming  through  its  own 
proving-ground  station  WGFM,  will  give 
you  valuable  programming  information. 
General  Electric  equipment  is  installed 
in  more  than  a  third  of  all  the  commercial 
FM  broadcast  stations  now  in  operation; 
and  six  exclusive  G-E  S-T  relays,  with 
thousands  of  hours  of  continuous  broad- 
cast operation,   are  now   serving  their 


stations.  These  provide  examples  where 
practical  operating  and  maintenance  costs 
are  a  matter  of  record. 

Thus  does  widespread  proof  of  perform- 
ance supplement  the  years  of  development 
and  engineering  that  have  made  G.  E. 
unquestionably  the  leader  in  FM  radio 
equipment. 


SO  FM  STATIONS  ON  THE  AIR 
80  APPLICATIONS  PENDING 


NOW  IS  THE  TIME  TO  PLAN 

YOUR  POST-WAR  FM  STATION 

Write  for  "How  to  Plan  an  FM  Station,"  along 
with  other  helpful  booklets  and  bulletins  on  how 
other  broadcasters  established  themselves;  on  FM 
transmitters,  antennas,  and  associated  equipment. 

Reserve  your  post-war  FM  equipment  now 

General  Electric  offers  you  "The  G-E  Equipment- 
Reservation  Plan."  This  plan  will  help  you  secure 
your  place  in  radio  broadcasting:  post-war.  It  will 
enable  you  to  establish  a  post-mar  priority  on  a 
broadcast  transmitter  and  associated  equipment.  It 
will  enable  us  to  plan  definitely  for  quick  post-war 
deliveries.  Write  for  "The  G-E  Equipment-Reser- 
vation Plan" — address  Electronics  Department, 
General  Electric,  Schenectady,  N.  Y. 

•  Tune  in  General  Electric's  "The 
World  Today"  and  hear  the  news 
from  the  men  who  see  it  happen, 
every  evening:  except  Sunday  at 
G  :45  E.W.T.  over  CBS  network. 
On  Sunday  evening  listen  to 
the  G-E  "All  Girl  Orchestra" 
at  10  E.W.T.  over  NBC. 


ND  STUDIO  EQUIPMENT 
•  ELECTRONIC  TUBES 


TRANSMITTERS 
DME  RECEIVERS 


Marine  Battle  Discs 

LATEST  battle  recordings  arrived 
at  Marine  Corps  Headquarters  in 
Washington  last  week,  in  a  matter 
of  days  after  they  were  made  in  the 
war  theatre.  Speed-up  in  the  air 
service  make  possible  the  release 


to  the  networks  of  an  interview 
made  Feb.  12  with  members  of  a 
Corsair  Fighter  Squadron,  which 
had  just  shot  down  134  planes. 
S/Sgt.  James  L.  Hardin  Jr.,  for- 
merly of  WATL  Atlanta,  conduct- 
ed the  interview  in  the  Bougain- 
ville area. 


In  Kansas  City 


the  Swing 

is  to  WHB 


AND  WE  INVITE  YOU  to  'phone  us  for  availabilities 
if  you're  considering  spot  radio  in  this  war-boom  market. 
In  strong  second  place  all  day  long,  "Your  Mutual  Friend" 
is  Kansas  City's  Dominant  Daytime  Station  . . .  delivering 
the  "most  listeners  per  dollar"  throughout  the  western 
half  of  Missouri  and  the  eastern  third  of  Kansas.  For 
availabilities,  call     DON  DAVIS 

KANSAS  CITY  —  Scarritt  Building  —  HArrison  1161 
NEW  YORK  CITY— 507  Fifth  Avenue— VAnderbilt  6-2550 
CHICAGO  — 333  North  Michigan  Blvd.—  CENtral  7980 
HOLLYWOOD— 5855  Hollywood  Blvd.— Hollywood  621 1 

KEY  STATION  for  the  KANSAS  STATE  NETWORK 

Kansas  City    •    Wichita    •    Salina    •    Greot  Bend    •  Emporia 
Missouri  Kansas        Kansas  Kansas  Kansas 


MONTHS:  DECEMBER,  1943  -  JANUARY,  1944  —  KANSAS  CITY 

HOOPER  STATION  LISTENING  INDEX 

TOTAL  COINCIDENTAL  CALLS  —  THIS  PERIOD  14,462 


MORNING 
INDEX 
MONDAY 

Station 

IMP 

Station 
B 

Station 

c 

Station 

D 

WHB 

Station 

E 

THRU  FRI. 
8-12  A.  M. 

6.9 

32.7 

16.4 

28.2 

6.7 

AFTERNOON 
INDEX 
MONDAY 

Station 

jpHp 

Station 

B 

Station 

c 

Station 
D 

WHB 

Station 

E 

THRU  FRI. 
12-6  P.  M. 

13.2 

8.1 

20.4 

30.9 

23.0 

3.5 

Red  Cross  Drive  and  Victory  Gardens 
Stressed  on  OWI  War  Packet  for  Week 


CONCLUDING  its  1944  campaign 
to  raise  $200,000,000,  the  Red 
Cross  drive  again  heads  the  list  of 
war  messages  scheduled  by  the 
OWI  Domestic  Radio  Bureau  for 
the  week  beginning  March  27.  Ap- 
peals will  be  carried  through  the 
Network  and  Station  Announce- 
ment Allocation  plans  to  the  end  of 
the  month. 

Three  other  subjects,  scheduled 
on  Station  Announcement,  are  con- 
tinued from  the  previous  week.  Es- 
pecially important  at  this  time  is 
the  campaign  to  encourage  more 
Victory  Gardens,  the  need  for 
which  is  emphasized  by  announce- 
ment of  the  War  Food  Administra- 
tion that  civilians  will  have  19% 
less  canned  vegetables  this  year. 

Garden  Project 

The  value  of  Victory  Gardens  in 
contributing  to  the  nation's  food 
supply  can  be  appreciated  when  it 
is  realized  that  the  gardens  last 
year  provided  nearly  half  of  Amer- 
ica's total  production  of  fresh  vege- 
tables. This  enormous  contribution 
— approximately  8,000,000  tons- 
was  brought  about  by  20,000,000 
gardeners,  one-third  of  which  were 
amateurs. 

Radio  stations  can  perform  a 
highly  patriotic  service  by  urging 


listeners  to  plant  gardens  if  space 
is  available  or  join  in  community 
gardens  in  metropolitan  centers  and 
to  enlist  children  in  school  gardens. 
Programs  wishing  to  devote  extra 
time  to  this  campaign  over  and 
above  allocations  may  do  so  through 
the  OWI  Special  Assignment  Plan. 
Stations  interested  should  com- 
municate with  any  of  the  follow- 
ing OWI  Radio  Bureau  offices: 
New  York,  George  Ludlam,  280 
Madison  Ave.;  Chicago,  Mrs.  L.  S. 
Schwartz,  75  East  Wacker  Drive; 
Hollywood,  Cornwell  Jackson,  1680 
North  Vine  St. 

Fight  Waste  messages  continue 
reminders  to  listeners  that  critical 
resources  must  be  conserved  if 
military  demands  are  to  be  met. 
Save  Paper  follows  a  similar  theme, 
with  emphasis  on  seeing  to  it  that 
accumulations  are  sold  or  donated 
to  salvaging  organizations. 

Messages  informing  listeners 
that  declarations  of  estimated  in- 
come and  victory  tax  for  1944  must 
be  filed  by  April  1  to  bring  every- 
one on  a  "pay-as-you-go"  basis 
and  appeals  to  continue  strict  con- 
servation of  rubber  are  scheduled 
on  Network  allocation.  Recruitment 
of  women  for  war  plants  or  other 
essential  activity  is  assigned 
through  the  National  Spot  plan. 


OWI  PACKET,  WEEK  MARCH  27 


Cheek  the  list  below  to  find  the  war  message  announcements  you  will  br°adcast 
during  the  week  beginning  March  27.  All  station  announcements  are  50  seconds  and 
S  for ^sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  tmnng 
of  these  important  war  messages.  Each  X  stands  for  three  announcements  per  day  or 
21  per  week.   


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 

NET-  Group  Group  NAT.  SPOT 

WORK  KW  OI  PLAN 

PLAN    Aff.         Ind.      Aff.         Ind.  Live  Trans. 


Red  Cross  (3/27  to  3/31)—     XX  XX  X  — 

Victory  Gardens                          —        —  —  X 

Tax  Declaration                          X         —  —         —  ~         —  " 

Rubber  Conservation                  X        —  —  — 

Fight  Waste                             —X  X  -- 

Save  Paper                              —        —  X         —  v"  X 

Women  War  Workers                —        —  —        —  — 

See  OWI  Schedule  of  War  Messages  101  for  names  and  time  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 


Blue  Revision 

GEORGE  OLENSLAGER  has  re- 
signed as  head  of  the  Blue  Net- 
work's information  department  to 
join  the  armed  services.  The  in- 
formation branch  has  now  been 
consolidated  with  the  program  re- 
search division  to  form  a  program 
information  division,  under  the  su- 
pervision of  Edward  F.  Evans,  re- 
search manager.  Functions  of  the 
new  division  are  to  record  and 
disseminate  information  on  all 
programs,  and  to  maintain  files  on 
all  talent  appearing  on  the  Blue, 
as  well  as  to  answer,  listeners' 
questions. 


COL.  STOOPNAGLfe,  wjho,-  heads  his 
own  CBS  weekly  show,  The  Colonel, 
is  the  author  of  a  new  book,  You 
Wouldn't  Know  Me  From  Adam,  to 
be  released  in  April  '[Whittlesey 
House,  New  York,  $3].  Preface  is  by 
Fred  Allen. 


FM  Night  School 

CHICAGO  Board  of  Education  FM 
station,  WBEZ,  operated  three 
hours  of  early  evening  time  Feb. 
29,  as  a  part  of  the  Radio  Section 
meeting  of  American  Assn.  of 
School  Administrators  in  Chicago. 
Acting  director  of  the  station, 
George  Jennings,  stated:  "This 
night-time  operation  is  definitely 
an  experiment.  Adult  students  in 
night  school  sessions  at  Jones  Com- 
mercial High  School  are  tuning 
in  to  the  program  designed  for 
listening  in  English,  speech  and 
foreign  language  classes.  The  re- 
sponsibility, of  the  educational 
broadcaster*,  need'  not  necessarily 
end  with  the  high  "school.  While 
there  has  been  much  'general' 
adult  education  by  radio,  very  lit- 
tle has  been  done  with  radio  in 
formal  adult  classes." 
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is  the  Result  Of         /CHECK  these  6 
TWENTY  TERRS  Or    reasonj  why wow  is  t  good  buy! 
AUDIENCE-BUILDING 


WOWLAND  is 

that  portion  of  Iowa,  Nebraska, 
So,  Dakota,  Kansas,  Minnesota 
and  Missouri— more  than  500 
counties  in  all  served  by  WOW. 

WOWLAND  has  a  population  of 
nearly  5  million,  and  contains 
1,144,229  radio  families.  For 
complete  market  data  on 
WOWLAND,  including  new 
daytime  coverage  mail  map, 
write  to  Radio  Station  WOW, 
Inc.,  Omaha,  or  the  nearest 
office  of  John  Blair  &  Co. 


yf  A  GOOD  MARKET: 


A  rich  farm  and  urban 
market  with  A  BILLION  DOLLARS  in  retail  sales 
last  year. 

V  INTENSIVE  COVERAGE  of  its  Service  Area. 

(Proof  on  request). 


V  590  KILOCYCLES: 


Because  of  this  excellent 
frequency,  and  5,000  watts  power,  WOW'S  y2  milli- 
volt contour  is  established  approximately  200  miles 
from  Omaha  in  every  direction. 

NBC  AFFILIATION:  Basic  NBC  for  18  years. 

Now  offering  33  of  the  50  best  programs  on  the  air, 
every  week. 

LOCAL  IDENTITY: Mways  first  in  News,  Special 
Events,  local  programs  and  leadership  in  civic 
affairs.  WOW  has  never  been  merely  a  network 
relay  station. 

GOOD  MANAGEMENT:  John  J.  Gillin,  Jr.,  is 
now  President  and  General  Manager  of  Radio 
Station  WOW,  Inc. 


Also  Operating 

K0DY 

NORTH  PLATTE 

Giving  NBC  Service  to 
"The  Heart  of  the 
Buffalo  Bill  Country" 

IN  WESTERN 
NEBRASKA 


JOHN   J.   SILLIN,   JR.,  PRESIDENT 
JOHN    BLAIR   &   CO.,  REPRESENTATIVE 


OMAHA 


Put  your 
Confidence 
in  WSIX-- 
Nashvtlle 

Here's  a  market  that  won't  fold  up 
when  the  war  ends — for  the  simple  rea- 
son that  it  is  built  on  the  diversified 
industry  and  agriculture  of  the  Ten- 
nessee Valley. 

When  peace  comes,  these  same  plants 
will  be  found  making  the  same  essen- 
tial products  and  these  same  farms 
growing  the  same  hogs,  corn  and  to- 
bacco as  now. 

Let  us  give  you  the  complete  picture 
of  this  unusual  market,  covered  by 
WSIX.  Contact  this  station. 


Member  Station,  The  Blue  Network  and 
Mutual  Broadcasting  System 


Pre-War  Television  Standards 
Urged  to  Speed  Development 

Dr.  Goldsmith  Says  Gradual  Transition  Could 
Take  Care  of  Improvements  in  Visual  Art 


A  SOLUTION  to  a  major  televi- 
sion post-war  problem — how  to 
permit  the  immediate  use  of  this 
new  means  of  communication  with- 
out blocking  the  way  for  further 
development — was  outlined  last 
Tuesday  by  Dr.  Alfred  N.  Gold- 
smith, consulting  engineer  and 
vice-chairman  of  the  Radio  Tech- 
nical Planning  Board,  at  the  Feb- 
ruary meeting  of  the  Television 
Press  Club  in  New  York. 

Pointing  out  that  to  withhold 
the  green  light  from  television  at 
the  war's  end  would  mean  deny- 
ing jobs  to  returning  servicemen, 
Dr.  Goldsmith  expressed  the  de- 
termination of  the  RTPB  to  do 
everything  possible  to  start  tele- 
vision moving  as  soon  as  possible 
after  V-Day.  But,  he  added,  the 
board  is  equally  determined  that 
standards  shall  not  be  frozen  nor 
anything  be  done  to  prevent  full 
opportunities  for  experimentation 
with  telecasting  on  as  yet  untested 
frequencies,  color  television,  three- 
dimensional  television  or  any  oth- 
er type  any  inventor  can  conceive. 

Pre-War  Standards 

His  suggestion  is  that  the  FCC 
license  commercial  telecasting  on 
pre-war  standards,  or  with  such 
improvements  as  may  be  immedi- 
ately utilized,  for  a  period  of  six 
or  eight  or  ten  years.  During  this 
time  all  commercial  television  op- 
eration would  continue  with  no 
changes  that  would  render  any  re- 
ceiving set  obsolete,  thus  protect- 
ing the  public's  investment  in  tele- 
vision receivers  as  well  as  allow- 
ing for  the  immediate  commerciali- 
zation of  television. 

Meanwhile,  television  experimen- 
tation would  continue  on  other  ex- 
perimental frequencies  and  if 
these  experiments  have  developed 
a  better  system  during  the  first 
period,  a  transition  period  would 
be  established,  for  three  years  or 
so,  during  which  television  broad- 
casters would  be  required  to  con- 
tinue to  operate  on  the  old  stan- 
dards but  would  have  the  right,  if 
they  wished,  to  telecast  on  the  new 
standards  as  well.  At  the  end  of 
this  transition  stage,  each  tele- 
caster  could  choose  the  standards, 
old  or  new,  on  which  he  would 
continue  operation. 

Dr.  Goldsmith  pointed  out  that 
this  plan,  which  he  said  had  met 
with  approval  from  a  number  of 
television  engineers,  would  require 
both  non-political  regulation  and 
the  closest  intra-industry  coopera- 
tion. Any  playing  of  politics  by 
the  regulating  body  or  any  "gun- 
jumping"  within  the  industry 
would  blow  the  whole  plan  sky 
high,  he  declared. 

Stating  that  the  limited  range 
of  a  television  signal  as  compared 
with  sound  broadcasting  would 
prevent   television   from  ousting 


sound  broadcasting  completely  (as 
the  talking  movies  killed  the  silent 
pictures)  for  many  decades  to 
come,  Dr.  Goldsmith  expressed  the 
conviction  that  the  first  decade  af- 
ter the  war  will  see  the  introduc- 
tion of  sight-and-sound  broadcast- 
ing into  every  large  city  in  the 
country.  There  is  no  basic  conflict 
between  FM  and  television,  he  de- 
clared, but  both  services  can  exist 
side  by  side,  each  serving  the  pub- 
lic in  its  own  way. 

The  RTPB  is  carefully  studying 
the  requests  of  both  FM  and  tele- 
vision spokesmen  for  more  fre- 
quencies for  their  services,  as  well 
as  similar  arguments  for  ex- 
panded space  in  the  spectrum  from 
other  services,  Dr.  Goldsmith  said, 
and  is  endeavoring  in  good  faith 
to  judge  the  present  and  future 
needs  of  all  services  and  to  recom- 
mend what  seems  most  fair.  He 
added  that  if  the  RTPB  does  a 
good  job  in  its  recommendations, 
and  the  FCC  in  its  allocations,  all 
services  will  be  displeased  with  the 
outcome  as  they  will  all  be  re- 
stricted to  some  extent. 

Questioned  about  the  post-war 
price  of  television  receivers,  Dr. 
Goldsmith  said  that  after  mass 
production  has  been  achieved, 
which  he  warned  might  take  from 
five  to  ten  years,  a  table  video 
set  might  retail  for  $98.50,  a  con- 
sole with  a  picture  7  x  10  inches 
for  $179.50,  one  with  an  11x14 
picture  for  $284.50  and  with  a  16 
x  24  picture  for  $369.50.  He  added 
that  these  prices  are  based  on  1942 
dollars.  There  has  already  been 
a  reduction  of  60%  to  80%  in  the 
cost  of  manufacturing  cathode 
tubes,  he  said. 


Otterman  Promoted 

HARVEY  B.  OTTERMAN,  assis- 
tant to  Francis  C.  de  Wolf,  chief 
of  the  State  Department's  newly 
reorganized  Telecommunications 
Division,  has  been  made  assistant 
chief  of  the  division,  effective  Feb. 
18.  He  is  a  "career  man",  having 
joined  the  Foreign  Service  Division 
in  1912.  Mr.  Otterman  holds  the 
post  of  liaison,  official  between  all 
subcommittees  of  the  State  Depart- 
ment's Communications  Postwar 
Planning  Committee.  In  the  past, 
he  has  participated  in  a  number  of 
international  radio  meetings,  in- 
cluding the  Havana  Conference. 


Walker  Co.  Adds 

FREDERIC  E.  LAKE  and  C. 
Otis  Rawalt  joined  the  Walker  Co., 
station  representatives,  Mar.  1  as 
general  partners  in  the  New  York 
office,  it  was  announced  last  week. 
Mr.  Rewalt  has  been  sales  man- 
ager of  the  New  York  office  of 
Burn-Smith  Co.,  while  Mr.  Lake 
was  with  the  same  firm  in  various 
executive  and  promotional  adver- 
tising capacities. 
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We  keep 


the  chairs  nailed  down ! 


NEW  YORK 

1050 

50,000 


Represented  by 
RAMBEAU 


E'VE  done  it  out  of  necessity,  you  understand,  not  choice.  And  all  be- 
cause of  radio's  most  entertaining  and  erudite  program,  Author  Meets  the  Critics. 

Every  week*  we  invite  the  author  of  one  of  America's  newest  and  most 
controversial  books  to  the  WHN  studios  at  the  Hotel  Great  Northern.  We 
also  invite  three  critics  .  .  .  not  literary  critics  necessarily,  but  three  people 
well  versed  in  the  topic  of  the  tome.  First  the  critics  voice  their  opinions. 
After  that  the  author  has  his  say.  And  then  the  four  of  them  set  to  it  hot 
and  heavy.  That's  why  we  had  to  nail  down  those  chairs! 

We  could  say  it's  all  in  fun,  but  it  isn't.  Author  Meets  the  Critics  is  really 
a  serious  literary  program .  .  .  designed  to  perform  a  real  service  to  WHN 
listeners  by  bringing  them  current  opinion  of  current  books  . . .  but  one  on 
which  anything  is  liable  to  happen.  ' 

That's  what  makes  Author  Meets  the  Critics  another  of  WHN's  "pro- 
grams with  ideas".  ,  *  Wednesdays  at  8:00  P. 


COMPLETE.even  to  the  extent 
of  providing  a  pencil  to  fill 
in  enclosed  telegram,  a  bro- 
chure released  to  radio  ad- 
vertisers by  WAAT  Newark,  N.  J. 
is  headed  "Quick  Facts  Every  Ra- 
dio Advertiser  Should  Know  about 
America's  Fourth  Largest  Mar- 
ket". Stated  reading  times  is  5  min- 
utes 27  seconds.  Paper  band  cir- 
cling the  blue  and  white  brochure 
holds  a  penny  and  is  labeled  as 
"New  Jersey's  Best  Radio  Buy!". 
First  page  contains  a  "Quick  Quiz" 
of  five  brief  questions  for  time  buy- 
ers. Reference  is  made  in  each  to 
succeeding  pages  which  contain  all 
the  answers.  Western  Union  tele- 
gram form  partially  completed  is 
included,  with  suggestion  to  "wire 
collect"  for  the  complete  story 
from  a  WAAT  representative. 
Final  page  contains  list  of  WAAT 
advertisers  and  is  headed  "The 
Company  You'll  Keep"  when  you 
become  another  WAAT  advertiser. 


Promotion 

WAAT  Brochure — Shell  Folder — KOA  Royal  Flush 
Handbook — Timebuyer's  Calendar — No  Kinks 


Crosley  Promotion 
PROMOTION  booklet  to  acquaint 
dealers  and  sales  representatives 
with  Crosley's  wartime  accomplish- 
ments, the  company's  current  ac- 
tivities and  future  plans,  has  been 
issued  by  the  parent  corporation  of 
WLW  Cincinnati.  Cover  girl  for 
the  brochure  is  typical  of  the  "hun- 
dreds of  women  in  each  commun- 
ity" who  will  want  to  purchase 
durable  consumer  goods  after  the 
war.  Her  invitation  of  "You  and 
I  have  a  date,  Mister!"  is  also  used 
in  a  preview  teaser  mailing  piece. 

NBC  Listings 

NBC  has  placed  its  release  of 
"NBC  Program  Highlights"  on  a 
daily  basis.  Formerly  issued  once 
a  week,  highlights  are  now  carried 
in  calendar  form. 


Shell  Folder 

ROYAL  blue  and  white  six-page 
folder  calling  attention  to  the  Yan- 
kee network's  news  and  sports  pro- 
gram, Shell  Digest,  sponsored  by 
the  Shell  Oil  Co.,  has  been  issued 
to  all  Shell  employes,  dealers  and 
fuel  oil  consumers  throughout  New 
England.  Shell  thrice-weekly  broad- 
cast is  heard  over  WNAC  WEAN 
WICC  WTHT  WCSH  WFEA 
WLNH  WLBZ. 

*  *  ijs 

Royal  Flush 

MAILING-piece  enroute  from  KOA 
Denver  to  2,500  agencies  and  na- 
tional and  local  advertisers  begins 
"You  draw  a  royal  flush  on  KOA" 
and  then  lays  all  of  its  cards  on 
the  table  to  show  its  hand  along 
with  many  interesting  facts  about 
the  station. 


Vital  to  Victory 


From  KWKH-land  comes  one-fifth  of  the 
nation's  oil  production.  This  rich  resource 
adds  to  the  part  this  region  is  playing  in  the 
race  to  outproduce  and  outfight  our  enemies. 
It  is  vital  to  victory  on  the  battlefronts.  Cov- 
erage of  this  area  is  vital,  too,  in 
carrying  out  your  complete  sell- 


C   B  S 
50,000  WATTS 


Write  for  your  free  copy  of  KWKH 
net  circulations  day  and  night  maps. 


REPRESENTED  BY 

THEBRANHAMCO. 


A      SHREVEPORT      TIMES  STATION 

SHREVEPORT,  LOUISIANA 


Handbook 

BROADCASTERS  Retail  Commit- 
tee of  San  Francisco,  an  organiza- 
tion comprising  the  majority  of  the 
San  Francisco  Bay  area  stations, 
has  issued  a  handbook  for  success 
in  retail  advertising  prepared  by 
Frank  Parke  Wright,  manager  of 
the  bureau.  Booklet  lists  depart- 
ment and  speciality  stores  using 
radio  as  well  as  type  and  program 
frequency.  Also  included  are  sur- 
vey figures  showing  the  growth  of 
the  radio  retail  market.  Compari- 
son is  made  with  other  media  re- 
garding lower  circulation  costs,  as 
well  as  lower  production  cost  and 
less  handling,  and  flexibility. 

WTAG  Brochure 

SHOWING  how  Worcester,  Mass. 
fits  into  post-war  production  and 
how  the  Worcester  market  is  a 
"must"  for  post-war  advertising 
plans,  WTAG  has  mailed  to  ad- 
vertisers and  agencies  a  four  page 
two-color  brochure  advising  "After 
V  Day  Watch  Worcester's  Pay 
Day".  Pamphlet  presents  a  survey 
of  the  400  industries  and  1,095 
manufacturers  in  the  region  as 
well  as  figures  on  income,  savings, 
home  ownership  and  food  sales. 

*  ❖  * 

Library  Tie-In 

PROMOTIONAL  tie-in  between 
WGAR  Cleveland  and  the  Cleve- 
land Public  Library  is  in  the  form 
of  bookmarks,  which  the  station 
furnishes  for  distribution  through 
all  library  branches  in  the  city. 
Each  bookmark  calls  attention  to 
a  special  network  or  local  program 
and  related  books.  First  featured 
was  the  Gay  Nineties  Review  and 
a  list  of  books  of  the  period  and  its 
people. 

*  *  * 

Timebuyer's  Calendar 

TIMEBUYER'S  Calendar  has  been 
prepared  by  the  William  G.  Ram- 
beau  Co.,  station  representatives, 
New  York,  Chicago,  Los  Angeles. 
The  12  months  are  divided  into 
two  rows  of  six  months  each,  to 
facilitate  checking  13-week,  26- 
week  and  other  usual  length  con- 
tracts. Stations  represented  by  the 
Rambeau  Co.  are  listed  at  the  side 
of  the  calendar. 

Sustaining  Booklet 

FIRST  promotion  booklet  on  sus- 
taining programs  to  be  issued  by 
Mutual  is  titled  "Plan  to  Help 
You",  and  highlights  Frisco  Kid, 
an  action  program,  Paul  and  Jer- 
ry, variety  show  and  The  Human 
Adventure,  educational  drama.  At- 
tached to  each  program  page  is 
a  kit  containing  promotional  ma- 
terial. 

No  Kinks 

"A  SURE-FIRE  way  to  remove 
any  kinks  from  your  Kansas  sell- 
ing methods  is  to  use  WIBW," 
states  the  Topeka  station  in  a  new 
promotion  piece  which  includes  a 
plastic  anti-kink  device  for  tele- 
phone cords. 

*  *  * 
KLZ  Brochure 

PROMOTION  FOLDER  released 
by  KLZ  Denver  presents  action 
shots  of  the  KLZ  talent  and  pro- 
duction departments,  along  with 
locally  produced  programs.  Titled 
"Showmanship  Gets  the  Green 
Light  at  KLZ,"  brochure  will  re- 
ceive nation-wide  mailing. 


Page  30  •  Merck  6,  1944 


BROADCASTING  •  Broadcast  Advertising 


Is  it  "D-nee-per"  or  "D-ny-per"  or 
"Neeper"? 

And  what  about  "amenable"? 


Are  you  sure  how  that  one  goes? 

they  have 


★        ★  ★ 

Well,  NBC  announcers  are  . 
to  be. 

What's  all  this  got  to  do  with  advertising 
over  NBC?  Just  this.  When  all  NBC  an- 
nouncers  give  their  words  the  same  pro- 
nunciation— the  correct  one — the  quality  of 
every  program  is  stepped  up,  distractions 
are  avoided,  the  advertiser's  sales  message 
is  given  additional  power  to  create  receptive- 
ness  in  the  listeners  and  to  induce  action. 

These  are  but  some  of  the  objectives  of 


"The  NBC  Handbook  of  Pronunciation," 
which  was  compiled  especially  for  NBC  by 
James  F.  Bender,  eminent  American  au- 
thority on  speech. 

Conceivably,  each  of  the  millions  of  NBC 
listeners  has  his  own  particular  reasons  for 
listening  to  NBC  programs  and  responding 
to  the  sales  messages  of  NBC  advertisers. 

But,  whether  it's  the  voice  of  a  favorite 
crooner,  the  jokes  of  a  favorite  comedian, 
the  music  of  a  favorite  orchestra — or  the  cor- 
rect pronunciation  of  Dnieper  (NEE-per)* 
—this  nation-wide  acceptance  of  NBC  pro- 
grams by  millions  puts  a  nice  point  on 
NBC's  constant  drive  for  perfection  in 
"little  things."  It's  the  total  of  these  "little 
things"  that  has  made  NBC  "The  Network 
Most  People  Listen  to  Most." 


*From  "The  NBC  Handbook  of  Pronunciation. 


They  all  tune  to  the 


America's  No.  1  Network 


roadcasting  Company 

It's  a  National  Habit 


A. Service  of  Radio 
Corporation  of  America 
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Fetzer  for  Ryan 

AN  IMPORTANT  event  for  radio  transpired 
in  Washington  the  other  day.  It  was  the  ap- 
pointment of  John  E.  Fetzer,  owner  of  WKZO, 
Kalamazoo,  as  assistant  director  of  censor- 
ship for  radio,  succeeding  J.  Harold  Ryan, 
incoming  president  of  the  NAB. 

Broadcasters  perhaps  are  inclined  to  view 
censorship  lightly.  That's  because  it  has 
worked  so  well  under  the  magnificent  policy 
direction  of  Byron  Price,  director,  and  Mr. 
Ryan  as  radio  censor.  Mr.  Price  graciously 
gives  Mr.  Ryan  credit  for  making  voluntary 
radio  censorship  a  success. 

Broadcasters  might  take  pause  on  what 
could  have  happened  (and  still  can)  if  radio 
had  slipped.  Censors  might  have  been  placed 
in  every  station  to  check  news  and  commer- 
cial copy.  Many  kinds  programs  might 
have  been  outlawed.  Conceivably  radio  could 
have  been  plagued  with  the  most  rigid  kind 
of  direct  control  of  its  entire  schedule. 

That  didn't  happen  and  probably  won't, 
thanks  to  the  wise  methods  of  Mr.  Price,  who 
has  made  one  of  war's  most  thankless  tasks 
look  easy.  He  selected  Harold  Ryan  because 
he  wanted  a  practical  broadcaster — a  broad- 
caster's broadcaster — on  the  job. 

For  the  same  reason  radio  welcomes  Mr. 
Price's  selection  of  John  Fetzer.  He  is  a  prac- 
tical independent  broadcaster.  He  knows  radio 
and  knows  audiences.  He  takes  over  a  smooth- 
ly working  organization  built  by  Mr.  Ryan — 
such  capable  men  as  Bob  Richards,  formerly 
of  WSPD;  Lester  Halpin,  who  came  from 
KOIN;  Edward  H.  Bronson,  formerly  of 
WCOL;  Charter  Heslep,  formerly  with  NBC. 

The  shift  at  censorship  will  come  without 
a  hitch.  It  is  reassuring  to  all  in  radio  to  have 
a  broadcaster  of  John  Fetzer's  stature  and 
experience  in  Harold  Ryan's  niche  as  the  lat- 
ter moves  over  to  the  more  arduous  and  even 
less  thankful  task  of  directing  radio's  des- 
tinities  as  president  of  the  NAB. 


Ladies  Next 

MAKE  WAY  for  the  ladies!  Loyal  supporters 
of  broadcast  programs,  the  sweeter  segment  of 
the  American  populace  is  starting  to  take  an 
active  interest  in  what  happens  to  radio  as 
an  art  and  enterprise  as  well  as  what  hap- 
pens to  favorite  stars. 

A  threefold  program  by  which  women's  or- 
ganizations can  support  the  war  effort  through 
the  air  medium  was  outlined  before  the  New 
York  City  Federation  of  Women's  Clubs  by 
William  G.  Werner,  of  Procter  &  Gamble.  He 
offered  his  views  at  a  meeting  that  turned 
into  a  discussion  of  the  benefits  of  private 
operation  of  broadcasting  as  against  evils  of 
the  state  operation  that  has  characterized 
European  radio  [Broadcasting,  Feb.  21]. 

But  the  rise  and  progress  of  women  in  radio 
assumes  important  national  proportions  with 
the  campaign  being  conducted  by  the  NAB 
Association  of  Women  Directors,  under  Doro- 
thy Lewis.  Some  650  AWD  members  are  work- 


ing through  hundreds  of  stations,  many  de- 
partment stores  and  21  major  national  organi- 
zations to  appeal  to  millions  of  listeners  every- 
where during  the  spring  months  in  the  in- 
terests of  the  American  Home. 

When  the  feminine  folk  start  after  some- 
thing, they  very  frequently  get  it.  They  now 
have  a  chance  to  promote  radio,  the  war  effort, 
and  the  entire  national  welfare. 


The  House  Fiasco 

VIEWED  from  all  angles,  the  House  Select 
Committee  investigation  of  the  FCC  is  a  dud. 
Taxpayers'  money  has  been  frittered  away 
in  what,  at  this  writing,  is  a  whitewash  by 
the  Democratic  majority  and  a  political  foot- 
fall of  the  Republican  minority.  The  public 
and  radio  suffer. 

The  investigation  was  authorized  by  prac- 
tically unanimous  vote  of  the  House  more  than 
a  year  ago.  Under  the  Chairmanship  of  Rep. 
Cox  (D-Ga.),  the  committee  was  unable  to 
make  real  headway  because  its  chairman  had 
an  axe  to  grind,  and  whether  justified  or  not, 
he  was  vulnerable.  He  resigned  last  October. 

Under  the  chairmanship  of  Rep.  Lea  (D- 
Cal.)  almost  the  reverse  has  been  true,  with 
the  FCC  itself  charged  with  having  called 
the  plays — to  the  point  where  Committee  Coun- 
sel Eugene  L.  Garey  and  his  taff  gave  up.  That 
was  the  goal  sought  by  those  at  the  FCC  and 
in  the  Administration. 

There  isn't  any  question  about  Administra- 
tion interplay,  or  even  pressure.  Some  day 
the  story  will  be  told  of  the  efforts  to  scuttle 
the  inquiry  even  before  it  got  under  way,  and 
the  extent  to  which  political  trading  figured. 

This  is  a  campaign  year.  The  Democratic 
majority  of  the  House  obviously  wants  no 
muckraking.  Congressional  investigations 
usually  develop  into  free-for-alls.  The  Repub- 
lican minority  wants  to  keep  the  issue  alive 
and  crack  another  New  Deal  agency.  Neither 
effort  is  what  the  House  intended  in  January 
1943,  when  it  adopted  the  Cox  Resolution. 

The  FCC  itself  stands  beclouded.  The  Com- 
mittee is  discredited  and  publicly  condemned 
by  its  counsel.  Its  two  Republican  members 
allege  "obstruction,  intimidation  and  sabo- 
tage" by  the  Administration. 

The  whole  affair  is  smelly  and  shameful. 
The  purpose  was  to  conduct  a  fair,  full  and 
impartial  inquiry  to  devise  legislative  safe- 
guards against  irresponsible  or  unlawful  ad- 
ministration. The  suggestion  of  Chairman  Fly 
that  the  Commission  be  given  a  hearing  now, 
even  though  the  Committee  is  without  counsel, 
is  another  example  of  the  farcical  aspects. 

In  fairness  to  all  concerned  the  Committee 
promptly  should  be  reorganized.  New  counsel 
should  be  selected  without  regard  to  political 
considerations.  There  should  be  none  of  the 
"collaboration"  with  the  FCC  staff  charged 
under  the  Lea  chairmanship,  nor  of  the  "Star 
chamber"  methods  charged  against  the  Cox 
direction. 

The  public  is  entitled  to  a  fair  and  unbiased 
investigation,  unhampered  by  pressures  from 
outside  Congress.  The  Commission  should  have 
the  right  to  tell  its  story,  but  not  run  the  show. 

To  us  it  seems  the  House  should  start  from 
scratch.  The  entire  committee  should  resign 
and  a  new  one  should  be  named  by  Speaker 
Rayburn. 


PAUL  ALDEMONT  PORTER 

ASK  any  wise  Washington  observer  whose 
political  shoes  would  be  hardest  to  fill. 
The  answer,  in  many  cases,  would  be  the 
shoes  of  Charles  Michelson,  publicity  di- 
rector of  the  last  three  Roosevelt  campaigns. 

Charlie  has  now  chosen  to  act  in  an  advisory 
capacity.  To  take  his  place  the  Democratic  Na- 
tional Committee  has  picked  one  of  radio's 
sons — Paul  Porter,  former  CBS  Washington 
counsel. 

The  job  of  organizing  and  directing  the  1944 
Presidential  campaign  offers  an  array  of  new 
problems  that  would  make  the  most  daring- 
promoter  blanch.  Paul  Porter  blanched  when 
the  job  was  first  offered  to  him.  He  thought 
it  over  and  replied  with  a  convincing  No. 

It  wasn't  sufficiently  convincing,  though, 
and  after  the  heat  had  been  turned  on  he 
accepted. 

Those  who  have  watched  Paul's  11-year 
Washington  career  can  understand  why  he  was 
so  earnestly  sought  by  Democratic  leaders.  In 
that  period  he  has  done  more  pioneering  and 
organizing  than  most  officials,  public  or  pri- 
vate, are  called  upon  to  handle  in  a  lifetime. 

The  Porter  Washington  career  reads  like 
this:  Took  three-month  post  in  Agricultural 
Adjustment  Administration  back  in  1933;  be- 
came chief  of  press  section,  Department  of 
Agriculture,  in  1934;  joined  CBS  as  Washing- 
ton counsel  and  aid  to  Vice-President  Harry 
Butcher  in  1937;  resigned  from  CBS  in  1942- 
to  transfer  to  National  Defense  Council  as 
aide  to  Chester  Davis;  member  of  board  of 
directors,  Commodity  Credit  Corp.;  Deputy 
Administrator,  Office  of  Price  Administration, 
in  charge  of  rent  control;  Associate  War  Food 
Administrator  under  Marvin  Jones;  Assistant 
Director  of  Economic  Stabilization  under 
Judge  Vinson. 

In  that  array  of  important  Washington  as- 
signments are  found  some  of  the  neatest  tac- 
tical problems  and  organizational  projects 
that  could  be  imagined.  Yet  Paul  Porter,  smil- 
ing and  unruffled,  has  taken  each  assignment 
in  his  stride.  There's  the  rent  control  post,  for 
example.  Next  to  Leon  Henderson's  over-all 
OPA  honey,  Paul  had  one  of  the  capital's  hot- 
test spots.  If  he  pleased  the  landlords,  he 
angered  the  tenants.  And  vice  versa.  Yet  his 
OPA  regime  was  astoundingly  free  of  diffi- 
culty. In  fact,  Paul  actually  made  the  thing 
look  easy,  a  knack  that  helps  him  out  of  many 
impossible  situations. 

During  the  next  nine  months  he  will  have 
ample  opportunity  to  draw  on  his  administra- 
tive reserves.  The  1944  political  campaign  will 

(Continued  on  page  36) 


Page  34  •  March  6,  1944 


BROADCASTING  •  Broadcast  Advertising 


EXTENDING  A  HAND 

to  those  uj ho  deserve 


Network  and  local  commercial  programs  are  the  backbone 
of  a  radio  station,  yet  WTMJ  has  always  felt  it  owes  even 
more  to  the  people  of  Wisconsin. 

Every  Sunday,  for  example,  WTMJ  in  co-operation  with 
the  Wisconsin  Federation  of  Music  Clubs  brings  talented 
young  people  from  all  over  the  state  to  Milwaukee  to 
appear  on  "Starring  Young  Wisconsin  Artists." 

The  musicians  and  singers  that  broadcast  each  week,  from 
the  spacious  auditorium  in  Milwaukee's  Radio  City,  are 


selected  through  a  series  of  state-wide  auditions.  They  do 
not  compete  for  prizes,  but  are  paid  for  their  appearance 
out  of  a  fund  provided  by  WTMJ. 

All  that  these  young  folks  seek  is  a  chance  to  be  heard,  to 
be  given  the  recognition  they  deserve.  WTMJ  is  proud  to 
give  them  that  opportunity. 

Similar  community  service  programs  are  regularly  enjoyed 
by  the  WTMJ  family  of  listeners.  Such  programs  shall 
always  be  an  integral  part  of  the  WTMJ  schedule. 


WTMJ  A 

THE  flllLUH  JOURIlfll  STflTIOH 

Basic  NBC  Station 

National  Representatives  .  .  .  Edward  Petry  and  Company,  Inc. 
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BLUE  NETWORK 

SHOWS 

+ 
NEWS 

+ 

GOOD  LOCAL 
SHOWS 

AUDIENCE 


WINN 

LOUISVILLE 

with 

WINN 

you*. 

BLUE  NETWORK 

STATION  i*t 

LOUISVILLE,  KY. 


D.  E.  "Plug"  Kendrick 

President  and  General  Manager 

G.  F.  "Red"  Bauer 

Sales  Manager 


Our  Respects  to 

{Continued  from  page  SU) 

be  like  no  other  political  campaign 
in  history.  It  will  be  a  wartime 
campaign,  and  the  oldtime  red 
torch,  train  tours  and  flag  waving 
will  be  out  of  place. 

But  the  public  must  be  contacted 
— and  emphatically.  That's  where 
radio  comes  in.  Paul  isn't  going  to 
spill  any  plans  he  has  been  devis- 
ing, but  it's  obvious  that  he  ex- 
pects to  rely  heavily  on  the  air 
medium.  By  no  other  method  can  so 
many  people  be  contacted  so  po- 
tently and  so  frequently.  He  knows 
radio,  and  knows  it  intimately.  For 
several  years  he  was  on  the  inside 
of  most  of  Washington's  liveliest 
radio  regulatory  controversies. 

The  man  on  whom  all  this  re- 
sponsibility rests  is  a  shade  under 
40.  Most  radio  folk  are  familiar 
with  the  quiet  smile  of  the  CBS 
attorney  who  sat  through  the 
months  of  network  monopoly  hear- 
ings without  fluttering  an  eyelash. 
They  know  him  as  a  yarn  spinner 
de  luxe.  They  like  to  repeat  his 
famous  Judge  Culpepper  stories. 
They  recall  his  delight  in  telling 
good  ones  on  himself. 

Among  the  good  ones  is  the  1928 
political  campaign  in  Clark  Coun- 
ty, Kentucky.  Fresh  out  of  law 
school,  Paul  joined  the  law  firm 
headed  by  his  future  father-in- 
law,  Judge  J.  M.  Banton.  Promptly 
he  was  named  to  run  the  Al  Smith 
presidential  campaign  in  Clark 
County. 

That  year  Clark  County  went 
Republican  for  the  first  time  since 
the  Civil  War.  In  self-defense,  how- 
ever, he  explains  that  the  GOP 
plurality  was  only  four  votes. 

Paul  Aldemont  (don't  let  on  you 
know  that  middle  name)  Porter 
was  born  Oct.  6,  1904  in  Joplin, 
Mo.,  the  son  of  a  Baptist  minister. 
At  the  age  of  three  months  the 
family  moved  to  Winchester,  in 
Kentucky,  and  occupied  the  house 
next  to  Judge  Banton. 

At  the  aere  of  4  he  had  his  first 
date.  Recipient  of  his  attention 
was  Bessie  Ederar  Banton.  The  idea 
caught  on,  and  the  childhood  ro- 
mance became  a  permanent  affair. 
Through  their  school  years  Paul 
and  Bessie  Edgar  strolled  home 
from  school  together,  holding: 
hands  as  Paul  obligingly  carried 
books  for  both. 

Paul  stayed  right  in  Winchester 
to  attend  Kentucky  Wesleyan  col- 
lege. After  three  years  he  went  to 
nearby  Lexington  to  attend  law 
school  at  the  U.  of  Kentucky,  grad- 
uating in  1928.  At  Lexington  he 
doubled  in  journalism  as  city  edi- 
tor of  the  Lexington  Herald. 

After  his  initiation  into  politics 
in  1928  he  left  Winchester  to  join 
General  Newspapers  Inc.,  of  which 
Gene  Pulliam  (now  WIRE  India- 
napolis) was  president.  His  as- 
signment was  newspaper  purchas- 
ing in  Southwest  Oklahoma.  The 
company  later  sent  him  to  Georgia, 
where  he  worked  a  year  before  ac- 


NOTES 


ALFRED  J.  McCOSKER,  president 
of  WOR  New  York,  and  chairman  of 
Mutual's  board  of  directors,  has  been 
named  to  serve  on  Mayor  F.  H.  La- 
Guardia's  Committee  on  Unity,  or- 
ganized to  promote  racial  understand- 
ing in  New  York. 

BARBARA  THORNBURGH,  daugh- 
ter of  Donald  W.  Thornburgh,  CBS 
Pacific  Coast  vice-president,  spon- 
sored the  launching  of  the  new  10,500 
ton  Liberty  ship  Joseph  J.  Kin- 
youn  at  Richmond,  Cal. 

PAUL  E.  FORREST,  with  honor- 
able discharge  from  Army  and  new 
to  radio,  has  joined  Homer  Griffith 
Co.,  West  Coast  station  representa- 
tives, as  account  executive. 

NEVILLE  MILLER,  former  presi- 
dent of  the  NAB,  left  Washington 
last  Tuesday,  Feb.  29,  for  a  two- 
week  vacation  in  South  Carolina.  He 
will  return  to  NAB  headquarters  in 
mid-March  but  has  not  announced  fu- 
ture plans. 

EDMON  FRITZ,  account  executive 
of  WOR  New  York,  and  Lydia  M. 
Iselin  of  New  York,  were  married 
Feb.  26. 

JOHN  ESAU,  general  manager  of 
KTUL  Tulsa,  Okla.,  is  the  father  of  a 
boy. 

WILLIAM  E.  MILLER,  a  member 
of  Westinghouse  Electric's  legal  staff 
for  the  past  29  years,  has  been  ap- 
pointed general  attorney  in  charge  of 
the  company's  law  and  patent  de- 
partments. 

GEORGE  CIROTTO,  salesman  of 
KSAL  Salina,  Kan.,  is  the  father  of 
a  boy. 

NORMAN  J.  SIMS  has  been  appoint- 
ed manager  of  the  general  sales  de- 
partment, RCA  Victor  Co.,  Montreal. 
He  has  been  manager  of  the  Toronto 
district  office  since  1936. 

NAT  RUBENSTEIN  has  been  named 
sales  manager  of  Frederick  W.  Ziv, 
transcription  producers. 

EDWIN  A.  PANCOAST  has  joined 
the  sales  staff  of  WINS  New  York. 

AL  GAS  SON,  commercial  manager  of 
CJKL  Kirkland  Lake,  is  the  father 
of  a  girl. 

G.  NORMAN  BURK  has  joined  the 
sales  department  of  WCAE  Pittsburgh. 

D'ARCY  A.  HUNTER  is  a  new  mem- 
ber of  the  sales  staff  of  Specialty  Sales, 
subsidiary  of  WLW  Cincinnati. 

SIDNEY  N.  STROTZ,  NBC  Western 
division  vice-president,  is  radio  divi- 
sion chairman  of  the  annual  Los  Ang- 
eles Red  Cross  drive. 


cepting  his  Washington  assign- 
ment at  the  AAA. 

Paul  has  one  hobby — actually 
an  ex-hobby.  It's  golf.  The  last 
time  he  played  was  one  Sunday 
morning,  Dec.  7,  1941.  His  com- 
panions were  Harry  Butcher,  CBS 
vice-president;  Jesse  Willard,  man- 
ager of  WJSV  (now  manager  of 
WBT),  and  Ed  Murrow,  on  leave 
fiom  London. 

That  afternoon  the  shooting 
started  at  Pearl  Harbor  and  Paul 
has  been  too  busy  ever  since  to 
take  time  off  for  a  round  of  golf. 

But  chances  are  he'll  be  even 
busier  between  now  and  Nov.  7. 


Join  Blue  Sales 

PHILIP  F.  WHITTEN,  account 
executive  in  the  sales  office  of  the 
Blue,  is  joining  the  New  York 
sales  office  of  Mutual  in  a  similar 
capacity.  He  headed  his  own  agency 
from  1937  to  1942,  and  previously 
served  as  sales  manager  of  WHN. 
He  was  at  one  time  in  the  Mutual 
sales  department.  Marjorie  Dolge 
has  been  transferred  from  sales 
service  to  the  research  division  of 
the  sales  promotion  and  research 
department.  Network  has  also  an- 
nounced the  appointment  of  Alma 
Graef  of  sales  service,  as  assistant 
Eastern  sales  service  supervisor, 
in  charge  of  contracts  and  esti- 
mates. 


Brophy  on  Mission 

MURRAY  BROPHY,  former  com- 
munications chief  of  the  OWI 
and  a  deputy  of  the  Overseas 
Branch,  returned  to  San  Francisco 
on  Feb.  24  after  a  ten-day  special 
mission  for  theatre  commanders 
throughout  the  Central  Pacific 
area  during  which  he  witnessed 
action  in  some  of  the  islands.  After 
resting  in  San  Francisco  he  will 
go  to  Washington  to  report.  Mr. 
Brophy  resigned  from  the  OWI 
last  August  because  of  ill  health 
and  recently  took  over  his  special 
assignment. 


Hardy  Promotion 

LARRY  F.  HARDY  has  been 
named  vice-presideni,  in  charge  of 
the  home  radio  division  of  Philco 
Corp.,  according  to  John  Ballan- 
tyne,  president.  With  the  Philco 
organization  since  1932  Mr.  Hardy 
has  served  in  the  capacity  of  man- 
ager of  the  Chicago  branch,  divi- 
sion manager  for  the  northwest  di- 
vision, vice-president  and  general 
manager  of  the  Simplex  Radio  Co. 
(Philco  subsidiary),  and  in  1941 
was  named  manager  of  the  home 
radio  set  division. 


WCOL  Changes 

KENNETH  B.  .JOHNSTON,  pres- 
ident, has  taken  direct  charge  of 
all  operations  at  WCOL  Columbus, 
and  is  now  acting  as  both  presi- 
dent and  general  manager.  Frank 
N.  Jones,  with  WCOL  as  a  local 
salesman  for  many  years,  is  ele- 
vated to  the  position  of  national 
sales  representative.  Increased 
volume  of  business  has  required 
remodeling  and  expansion  of  studio 
facilities. 


WDRC 


CONNECTICUT'S  PIONEER  BROADCASTER 


..^n  sweet  . 

a  »°n9   .   „„  \NDRC  V»« 

3-ST-* effed,v  v 

low  cost'. 
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A  $25,000  MAIL  MAP 


We  take  pleasure  in  presenting  a  potent  sales  map  based  on  25,000  mailing  pieces,  each  containing  a 
$1.00  merchandise  order — the  direct  result  of  forty  weeks'  advertising  over  our  station. 


★  WLAC 


CONCENTRATED 
POWER  IN  THE 

SOUTH!!! 


Nashville's 
Gateway  to 
the 
Tennessee 


98%  OF  ALL  ORDERS  CAME  FROM  13  STATES 

Each  of  11  states  supplying  over  1,000  orders 

The  mail  used  in  the  building  of  this  map  came  in  response  to  advertising  mes- 
sages broadcast  at  6:45  A.  M.  during  a  period  of  40  weeks.  WLAC's  schedule 
from  5  to  7  A.  M.  daily  is  designed  to 


Vail 


ey 


W  I  T  H 

50,000  WATTS 

POWER!! 


NASHVILLE,  TENNESSEE 
Represented  by  Paul  H.  Raymer  Co. 
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LE  GEAR  SHOW 
ON  KMA  WINS 
AGENCY  AWARD 


In  the  first  month  of  its  first  year 
on  KMA,  the  LeGear  Medicine 
Company  (livestock  and  poultry) 
program  outpulled  those  on  every 
other  station  on  the  list. 

"Therefore,  someone  at  your  sta- 
tion has  a  Stetson  hat  coming:," 
says  Lee  Hammett  of  Simmonds  & 
Simmonds,  Chicago  advertising 
agency. 


Doc  (left)  and  Zeke  (right)  beam  as  their 
announcer,  Lou  Black  (center,  right),  gets 
a  new  "topper"  from  KMA  program  di- 
rector Terry  Moss. 

"You  are  doing  a  consistently 
good  job  and  certainly  confirming 
your  confidence  in  the  kind  of  re- 
sults KMA  can  bring,"  Mr.  Ham- 
mett continued. 

If  you,  too,  have  a  client  inter- 
ested in  sales  returns  or  mail  re- 
sponse— and  what  radio  director 
doesn't? — get  your  KMA  schedule 
set  up  NOW.  KMA  availabilities, 
like  all  other  good  things,  are 
limited. 

To  learn  the  latest  trends  in  mail 
response,  get  your  copy  of  "The 
Complete  Mail  Study"  right  away. 
It  took  a  full  year  to  compile  this 
book  of  solid  facts — and  only  a  few 
copies  are  left. 


KMA 

Blue  Network 

The  A'o.  1  Farm  Station 
in  the  No.  1  Farm  Market 

152  COUNTIES 
AROUND  SHENANDOAH,  IA. 


r*SD>- 


Free  &  Peters,  i\c. 

Exclusive  Notional  Reprcientaiivei 


BEtffND 


AVIS  LENNON,  formerly  of  the 
Ford  Motor  Co.  news  bureau,  has 
joined  the  continuity  staff  of  WJR 
Detroit.  John  Booty  has  also  joined 
the  WJR  script  staff. 

ROBERT  SHERWOOD  is  a  new 
announcer  of  WSTV  Steubenville,  O. 

GEORGE  HEYWARD  has  joined  the 
announcing  staff  of  WHYN  Holyoke, 
Mass. 

IRA  COOK,  honorably  discharged 
from  the  Army,  and  prior  to  that  an- 
nouncer of  KMTR  Hollywood,  has 
joined  Smith  &  Bull  Adv.,  Los  Angeles 
agency,  as  account  executive. 

LILAH  MATSON,  >  formerly  of 
WMBD  Peoria,  has  joined  the  con- 
tinuity staff  of  KOY  Phoenix. 

ELIZABETH  TAYLOR,  women's 
program  director  of  KOY  Phoenix,  has 
assumed  additional  duties  of  traffic 
manager. 

RUTH  SHAHEEN,  transcription  de- 
partment, and  announcer  Hugh 
Downes,  both  of  NBC  Central  Divi- 
sion, were  married  Feb.  20. 

EARL  WITHROW,  actor-director- 
writer  of  stage,  screen,  radio  and 
magazines,  is  leaving  WJJD  Chicago 
after  ten  years  as  chief  of  the  con- 
tinuity department.  He  will  head  the 
radio  department  of  George  H.  Hart- 
man  Advertising  Agency,  Chicago.  He 
will  be  replaced  at  WJJD  by  his 
former  assistant  Margaret  Leak. 

GENE  O'HAIRE.  announcer  of  WGY 
Schenectady,  N.  Y.,  is  leaving  the  sta- 
tion to  join  NBC.  New  addition  to 
the  WGY  staff  is  William  Von  Hatch 
Jr.  formerly  with  WDRC  Hartford. 

BUDDY  BROOKS,  formerly  with 
WLLH  Lowell,  Mass.,  has  joined  the 
announcing  staff  of  WCOP  Boston. 
Mervyn  Amols,  WCOP  announcer,  has 
been  inducted  into  the  Army. 

JAMES  BARRY,  formerly  on  the 
script  and  production  staff  of  WGH 
Norfolk,  Va.,  has  joined  WTAG 
Worcester  as  program  script  editor. 
David  H.  Harris,  program  production 
manager  for  WTAG,  is  radio  chairman 
for  the  local  Red  Cross  war  fund 
drive. 

PFC.  ROBERT  W.  GENDALL,  form- 
erly with  WJLS  Beckley,  W.  Va.,  and 
Jean  Law,  WJW  Cleveland  women's 
editor,  will  be  married  on  April  3. 

EDWARD  HOCHHAUSER  Jr., 
formerly  with  NBC  New  York,  is  a 
new  member  of  the  announcing  staff  of 
WING  Dayton,  O. 

LARRY  MENKIN,  script  writer  in 
the  Radio  Bureau  of  the  Office  of 
War  Information,  writing  programs 
for  both  domestic  and  overseas  broad- 
cast, has  joined  the  script  staff  of 
NBC  reporting  to  Richard  Mc- 
Donagh,  newly  appointed  acting  man- 
ager of  the  script  division.  Mr.  Men- 
kin  was  with  CBS  before  joining 
OWL  Also  added  to  the  script  staff 
is  Tom  Langan,  who  comes  to  NBC 
from  the  Blue  network. 

WAVERLY  ROOT,  author  and  com- 
mentator, last  week  returned  to  the 
air  as  news  analyst  of  WAAT  New- 
ark. 

MARY  ELLEN  RYAN,  traffic  man- 
ager of  Don  Lee  Broadcasting  Sys- 
tem, Hollywood,  and  Ensign  Jack 
Cook  were  married  in  Los  Angeles 
Feb.  27. 

GERTRUDE  GROVER,  former  re- 
porter, freelance  writer  and  nutrition 
expert,  has  become  women's  editor  for 
WHCU  Ithaca,  N.  Y. 


RADIO  OFFICIALS  ON  HAND  when  WEEI  Boston  graduated  ten  men 
from  its  School  for  Announcers  were  (1  to  r)  Robert  Kelley,  general 
manager  of  WCAX  Burlington,  Vt.;  Howard  Nichols,  program  director 
of  WHAI  Greenfield,  Mass.;  Wayne  H.  Latham,  program  director  of 
WSPR  Springfield,  Mass.;  Robert  Donahue,  WMAS  Springfield;  Harold 
E.  Fellows,  WEEI  gen.  mgr.;  Ray  Girardin,  WEEI  production  head. 


DON  INGLETT  is  a  new  announcer 
of  KSAL  Salina,  Kan. 

OLIN  TICE,  CBS  announcer,  has 
resigned  from  the  network  to  enter 
the  Army. 

VLRGINIA  ROOKS,  staff  writer  in 
the  CBS  program  writing  division, 
and  Capt.  Joseph  Turner,  U.  S.  Mer- 
chant Marines,  were  married  Feb.  19. 

KEN  CROSSLEY,  announcer  of 
CKGB  Timmins,  Ont.,  has  returned 
to  the  station  following  recovery 
from  an  automobile  accident  which 
happened  early  in  November. 

ROSS  GRAY,  Toronto,  has  joined 
the  announcing  staff  of  CKRN  Rouyn, 
Que. 

FRED  MOEGLE,  has  joined  the  staff 
of  KWK  St.  Louis,  as  an  announcer. 
He  was  formerly  with  KFUO  St. 
Louis. 

PVT.  ARMAND  R.  LA  POINT,  form- 
erly of  WMUR  Manchester,  N.  H.,  is 
an  announcer  at  the  post  station  Sioux 
Falls,  S.  D.,  Army  Air  Base. 

SAM  SAGUE,  announcer  of  WCAE 
Pittsburgh,  married  Betty  Jean  Wile 
of  Youngstown,  O.,  Feb.  19. 

BOB  LEWIS  has  joined  the  announc- 
ing staff  of  WCAE  Pittsburgh. 

CY  NEWMAN  is  now  publicity  di- 
rector of  WJNO  West  Palm  Beach. 
Announcers  Lee  Taylor  and  Cal  Mor- 
row have  left  for  induction  into  the 
armed  services.  Bill  Marlowe  is  a 
new  member  of  the  WJNO  announcing 
staff. 

HAL  DAVIS  has  joined  the  KLZ 
Denver  announcing  staff. 

ERNIE  BREVIK  is  a  new  member 
of  the  announcing  staff  of  WDAY 
Fargo,  N.  D. 

RAY  FOURNIVAL,  announcer  of 
KROW  Oakland,  Cal.,  has  been  in- 
ducted into  the  Army. 

MICHAEL  WAYNE,  formerly  with 
WINX  Washington,  has  joined  the 
announcing  staff  of  WOL  Washington. 

WILMA  GWILLIAM,  member  of  the 
WLS  Chicago  sales  promotion  depart- 
ment staff  for  the  past  three  years,  has 
been  appointed  WLS  publicity  di- 
rector. 

CHARLIE  ROBERTS,  farm  editor  of 
KLZ  Denver,  has  been  appointed  pub- 
licity director  for  the  Denver  City  and 
County  Victory  Garden  project  for 
1944.  Peggy  Aftreth  has  joined  KLZ 
as  continuity  editor. 

RAD  HALL,  news  reporter  and  an- 
nouncer of  WEAF  New  York,  has 
passed  his  pre-induction  physical  and 
expects  to  be  inducted  into  the  Army 
shortly. 


McCall  to  England 

FRANCIS  McCALL,  assistant  di- 
rector of  news  and  special  events 
of  NBC,  is  making  arrangements 
to  sail  for  England  to  assume  di- 
rection of  NBC  coverage  of  "Euro- 
pean developments,"  presumably 
the  forthcoming  invasion.  Accom- 
panying him  will  be  Merrill  (Red) 
Mueller,  NBC  correspondent  who 
has  been  taking  a  brief  rest  in 
this  country  since  his  return  from 
the  Mediterranean  theatre  of  op- 
erations late  last  year. 


WALTER  R.  CARLE,  news  writer 
of  KMPC  Beverly  Hills,  Cal.,  has 
been  promoted  to  news  editor. 

BILL  KILEY  Jr.,  who  left  WFBM 
Indianapolis  to  join  the  Army,  is  sta- 
tioned at  Stout  Field,  Ind.  in  the 
public  relations  branch. 

WILLIAM  SCHINGEL,  with  In- 
dianapolis stations  WISH  WIBC 
WIRE,  has  joined  Hillman  Periodi- 
cals, New  York,  as  division  supervisor 
for  the  midwest  area. 

MARTHA  K.  BRASHEARS,  of  the 
Blue  publicity  department,  has  an- 
nounced her  engagement  to  Samuel 
J.  Gibson,  of  the  Merchant  Marine. 

TED  MacMURRAY,  will  leave  the 
Blue  Central  Division  production 
staff,  Chicago,  March  11,  to  become 
production  manager  of  the  network's 
Hollywood  division. 

TOM  DOLAN,  traffic  manager  of  the 
Blue  network,  and  Betty  Davis,  sec- 
retary in  Blue  Sales,  were  married 
Feb.  26. 
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50,000  WATTS 


NEW  ORLEANS 


The  Greatest  Selling  POWER 
in  the  South'*  Greatest  City 

CBS  Affiliate 

Nat'S  Rep.  -  The  Kafx  Agency  Inc. 
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When  customers  are  plentiful,  and  flying  fast,  a  single  burst  will 
bring  down  some,  but  a  double-barrel  will  get  you  more.  That's 
why  many  advertisers  are  enthusiastic  over  the  combination  rate 
offered  by  the  H.  C.  Wilder  Stations,  covering — and  we  mean 
covering — two  notably  prosperous,  responsive  markets — Central 
and  Eastern  New  York — over: 

WSYR  WTRY 


SYRACUSE 


TROY 


Rates,  individual  or  combined,  market  data,  and  other  informa- 
tion may  be  had  from  either  station,  or  their  national  representative. 


WSYR  WTRY 


SYRACUSE 
5000  W  at  570  Kc 

Only  NBC  Station  cover- 
ing Central  New  York — 
including  over  40%  of 
farms  in  state. 


TROY 
1000  W  at  980  Kc 

Basic  Blue  . . .  Concentra- 
ted coverage  where  con- 
centration counts  .  .  .  Al- 
bany -  Schenectady-Troy 


H.  C.  Wilder,  President 


E  S  E  N  T  E  D 


B  Y 


R  A  Y  M  E  R 


OLD  LADY 
OPPORTUNITY 

MOVES  TO 
KNOXVILLE! 

She  heard  so  much  about  Knoxville's 
growth  that  she  moved  in  on  us.  She's  a 
staff  member  now  and  is  working  every 
minute  of  the  day  over  WBIR  delivering 
sales  messages  to  our  vast  listening  audi- 
ence. Messages  that  are  really  resulting 
in  increased  sales  volume. 

A  FEBRUARY 
FORECAST* 

SALES  MANAGEMENT  forecast  for  Feb- 
ruary, 1944  showed  Knoxville  leading 
all  southern  cities  in  retail  sales  and 
services  increase  over  February,  1943! 


•  WBIR  offers  concen- 
trated coverage  where 
the  most  people  live  with 
the  greatest  amount  of 
money  to  spend. 


WBIR 

John  G.  Ballard,  Mgr. 

KNOXVILLE,  TENNESSEE 

-The  Home  of  TV  A  — 
WLAP       KFDA  WCMI 

Lexington,  Ky.        Amarillo,  Texas      Ashland,  Ky. -Huntington,  W.  Va. 
Mutual  Network     Blue  and  Mutual     Mutual  Network 

All  Four  Stations  Owned  and  Operated  by  Gilmore  N.  Nunn  and  J,  Lindsay  Nunn 


Blue 


Mutual 


Co-Op  School  Graduates 
Available    to  Stations 

EDITOR  Broadcasting  : 

The  caption  under  the  photograph 
on  page  62  of  your  Feb.  28  issue  con- 
tains four  errors  of  fact  which  are 
as  follows : 

The  NAB  studio  control  training 
course  is  12  weeks  in  length,  not  9  as 
stated. 

The  present  course  will  terminate  on 
March  2,  and  did  not  terminate  on 
Feb.  23  as  indicated.  After  March  2, 
these  women  are  available  for  em- 
ployment by  interested  stations  any- 
where in  the  United  States. 

Tour  caption  fails  to  mention  that 
this  was  a  cooperative  effort;  agencies 
involved  were  NAB  and  the  four 
major  networks.  The  four  networks 
contributed  the  use  of  their  studios 
(WABC-WEAF-WJZ-WOR),  control 
room  facilities  and  staff  engineers, 
all  of  which  will  accrue  to  the  bene- 
fit of  the  entire  broadcast  industry. 
All  shared  equally  in  this  activity, 
classes  being  held  alternately  in  the 
various  studios.  RCA  Institutes  Inc., 
of  New  York  City,  conducted  the 
course  which  was  approved  by  the 
New  York  State  Dept.  of  Education. 
Each  of  the  12  students  paid  a  tuition 
of  $75. 

The  engineer  mentioned  in  the  cap- 
tion conducted  only  those  classes  held 
in  the  studio  where  he  is  employed,  and 
not  the  classes  conducted  elsewhere. 
The  various  network  engineers,  who 
have  contributed  so  much  to  the  success 
of  this  course,  acted  as  lecturers  sup- 
plementing the  RCA  instructor  who 
was  present  at  all  times. 

Broadcasters  interested  in  employ- 
ing of  these  women  should  communi- 
cate with  NAB. 

Howard  S.  Feaziek, 
Director  of  Engineering  NAB 
Feb.  29 


De  Vault  on  KDKA 

BEGINNING  March  6  Charles  L. 
DeVault,  former  U.  S.  diplomat 
turned  commentator,  will  be  heard 
on  KDKA  Pittsburgh,  Monday 
through  Friday,  6:05-6:15  p.m.  Mr. 
DeVault  served  22  years  in  the  for- 
eign service  of  his  country,  start- 
ing his  diplomatic  career  in  1918 
as  an  attache  of  the  American 
Embassy  in  Paris,  later  serving 
as  consul  in  London,  Taihoku,  and 
Yokohama.  He  knows  personally 
such  figures  as  Tojo,  Hirohito,  and 
Laval.  For  the  past  two  years  Mr. 
DeVault  has  been  commenting  on 
world  affairs  on  WOWO  Ft. 
Wayne. 


Eveready  in  Canada 

CANADIAN  NATIONAL  CAR- 
BON Co.,  Toronto  (Eveready  bat- 
teries) on  March  24  starts  weekly 
half-hour  transcribed  musical  pro- 
gram on  a  large  number  of  Cana- 
dian stations.  Recordings  are  be- 
ing made  by  Dominion  Broadcast- 
ing Co.,  Toronto,  and  account  is 
placed  by  Locke,  Johnson  &  Co., 
Toronto. 


Canada  Campaign 

TIP-TOP  TAILORS  Ltd.,  Toronto, 
a  dominion-wide  clothing  chain, 
started  a  network  show  Riches  to 
Rythm  Feb.  28,  8:30-9  p.m.  over 
the  newly  formed  Canadian  Broad- 
casting Corp.  Dominion  network. 
Agency  is  McConnell-Eastman,  To- 
ronto. 


Grandpop  GI 

JACK  McDONALD,  sports 
broadcaster  of  KYA  San 
Francisco,  reports  for  induc- 
tion March  11.  He  will  be 
38  on  March  28  and  is  a 
grandfather. 


Ferry-Morse  on  Blue 

FERRY-MORSE  SEED  Co.,  San 
Francisco,  on  Feb.  24  started  spon- 
soring a  weekly  quarter-hour  gar- 
dening program,  Cabbages  & 
Queens,  on  10  Blue  California  and 
Nevada  stations  (KECA  KGO 
KFMB  KTKC  KFBK  KWG  KERN 
KOH  KTMS  KHUB),  Thursday, 
3:15-3:30  p.m.  (PWT).  Contract 
is  for  13  weeks.  Roily  Langley, 
network  West  Coast  war  garden 
director,  and  Norvell  Gillespie, 
camouflage  consultant  and  war 
garden  advisory  counsel,  answer 
gardening  questions.  Everyone  who 
attends  broadcasts  receives  a  gar- 
denia. Prizes  are  awarded  for  cor- 
rect answers  to  questions.  Account 
was  placed  direct. 


Libby  Plans 

LIBBY,  McNEIL  &  LIBBY,  Chi- 
cago, producers  of  Libby's  100 
foods,  and  100  food  producers,  are 
understood  to  plan  sponsorship  of 
My  True  Story  on  the  full  Blue 
network,  probably  starting  in  April. 
A  sustaining  show  featuring  dram- 
atizations from  the  Macfadden 
magazine,  My  True  Story,  started 
on  the  Blue  February  a  year  ago 
and  is  heard  Monday  through  Fri- 
day, 3:15-3:45  p.m.  As  a  commer- 
cial it  is  expected  to  move  into  the 
10:15-10:40  a.m.  spot,  leaving  a 
five-minute  overlap,  which  would 
be  filled  by  the  network.  Libby  used 
the  Blue  in  November,  1942  for  a 
one-time  broadcast  of  a  dealers 
convention.  Agency  is  J.  Walter 
Thompson  Co.,  Chicago. 

Oil  -  Air  Project 

STANDARD  OIL  Co.  of  New  Jer- 
sey, and  Socony-Vacuum  Oil  Co., 
have  organized  a  new  company, 
which  will  arrange  to  provide  avia- 
tion service  at  foreign  air  bases 
for  private  aviation  operators. 
Company  will  be  known  as  In- 
tava  Inc.,  New  York,  and  is  capi- 
talized at  $100,000.  President 
Shephard  Dudley,  and  vice-presi- 
dent C.  H.  Baxley  were  both  as- 
sociated previously  with  Interna- 
tional Aviation  Associates,  fore- 
runner of  the  new  firm. 


WILLIAM  JAMES  BROWN,  former 
production  manager  of  WABC-FM 
New  York,  has  been  named  WABC 
sales  service  manager  replacing  Stan- 
ley Pulver,  who  has  joined  the  New 
Jersey  office  of  Bendix  Aviation  Cora. 


"Just  because  I  listen  to  'Counter 
Spy  on  WFDF  Flint,  you  don't 
trust  me  any  more." 
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. . .  f o  keep  fighting  radios  on  the  beam! 


Under  pressure  of  war's  demands  for 
immense  quantities  of  radio  equip- 
ment for  use  on  land,  at  sea  and  in 
the  air,  crystal  grinding  techniques 
have  been  revolutionized. 

More  than  9,000,000  crystals  have 
been  produced  for  war  by  Western 
Electric  to  date.  One  of  our  shops 
now  makes  as  many  crystals  in  a  day 


as  the  whole  industry  used  to  turn 
out  in  a  year!  And  four  such  Western 
Electric  shops  are  now  working. 

In  other  phases  of  Western  Elec- 
tric's  war  work,  much  the  same  thing 
has  been  happening.  Radio  receivers 
and  transmitters  of  many  types  have 
been  produced  by  the  tens  of  thou- 
sands— mikes  of  all  types  totaling 


more  than  600,000 — over  half  a  mil- 
lion headsets — vacuum  tubes  by  the 
millions. 

As  a  natural  result  of  Western 
Electric's  years  of  leadership  in  tele- 
phone and  radio  work,  this  Company 
is  today  the  nation's  largest  producer 
of  electronic  and  communications 
equipment  for  war. 


To  speed  Victory,  buy  War  Bonds  regularly — all  you  can! 

Western  Electric 

ARSENAL  OF  COMMUNICATIONS  EQUIPMENT 


CHECK  for  $48,606.51,  representing 
collections  in  the  fourth  Mile  of 
Dimes  campaign  conducted  jointly  by 
KMOX  St.  Louis  and  the  St.  Louis 
Globe-Democrat,  has  been  received  by 
the  local  St.  Louis  Infantile  Paralysis 
Committee,  of  which  KMOX  program 
director  Jerry  Hoekstra  is  director. 

IN  COMMERATION  of  the  YMCA 
centennial  anniversary  in  June,  a 
series  of  eight  quarter-hour  transcrip- 
tions has  been  prepared  for  the  use 
of  stations.  Name  artists  are  featured. 

WOV  New  York  has  named  Surety 
Adv.,  New  York,  to  handle  its  adver- 
tising. Herbert  S.  Chason  is  account 
executive. 


SEARCH  FOR  four-year-old  Douglas 
Trindell  Jr.,  who  was  lost  15  hours 
in  the  Florida  swamps,  was  greatly 
aided,  (and  later  dramatized)  by 
WFOY  St.  Augustine,  last  week.  Sev- 
eral hours  after  young  Trindell  fol- 
lowed his  pet  dogs  into  the  swamp, 
WFOY  assisted  the  family  by  broad- 
easting  an  appeal  for  volunteer  search- 
ers who  with  the  help  of  the  Florida 
State  Guard,  a  Coast  Guard  detach- 
ment, the  Police,  the  Sheriff's  Force, 
units  of  the  Florida  Defense  Council 
and  the  State  Highway  Patrol,  locat- 
ed the  wanderer. 

A  PLAN  to  educate  school  children  in 
music  appreciation  by  presenting 
intra-school  radio  quiz  contests  was 
one  of  the  winning  suggestions  sub- 
mitted in  the  musical  contest  con- 
ducted on  WQXR  New  York  by  Olga 
Samaroff-Stokowski,  heard  on  Lay- 
man's Music  Hour. 


/ 


The  Score's  What  Counts! 


A  recent  check  of  published  weekly  program  schedules 
showed  that  WOAI  carried  86  national  spot  programs  dur- 
ing the  seven-day  period.  The  second  most  powerful  San 
Antonio  station  listed  none!* 

Buyers  of  national  spot  time — free  to  use  any  station  they 
wish  in  any  city — continue  to  give  overwhelming  prefer- 
ence to  WOAI. 

They  do  so  because  they  know  that  WOAI  sells  more 
merchandise  to  more  people  in  Central  and  South  Texas 
than  any  other  station — at  a  lower  cost  per  sale! 

*For  week  of  February  13th. 

50,000  WATTS    ______    CLEAR  CHANNEL 

AFFILIATE  NBC    _______    MEMBER  TQN 


OAI 

San  &d&yu<x 


Represented   Nationally  by 
EDWARD  PETRY  &  CO. 


The   Powerful   Advertising   Influence  of   the  Southwest 


Two  Join  NBC 

TWO  ARIZONA  stations— KYCA 
Prescott,  and  KWJB  Globe— be- 
came NBC  affiliates  last  Wednesday 
March  1,  as  members  of  the  Ari- 
zona Group,  which  includes  KTAE 
KVOA  KYUM  KGLU.  The  Globe 
station  is  operated  with  250  watts 
on  1240  kc  by  Gila  Broadcasting 
Co.  Southwest  Broadcasting  Co. 
operates  KYCA  with  250  watts  on 
1490  kc.  NBC  now  has  145  affiliates. 


SPECIAL  PROGRAMS  for  neigh- 
boring towns  are  now  aired  on  CKWS 
Kingston,  Ont.,  under  the  title  Hi 
Neighbor.  Two  half-hour  programs 
weekly  have  been  added  to  the  station 
to  cover  the  nearby  town  of  Smith 
Falls,  57  miles  distant. 

WNAX  Yankton,  S.  D.,  has  opened 
a  new  street  floor  news  room  in  Sioux 
City.  AP  and  UP  news  printers  are 
placed  in  the  windows.  Hourly  bulle- 
tins are  posted  and  regular  newscasts 
now  originate  from  the  room. 

WLW  Cincinnati  on  March  4  broad- 
cast the  ceremonies  at  the  presentation 
of  the  National  Security  Award  to 
the  Crowell-Collier  Publishing  Co.  of 
Springfield,  O. 

KVI  Tacoma,  Wash.,  has  appointed 
Homer  Griffith  Co.,  Hollywood,  as 
Pacific  Coast  sales  representative. 

EXTENSION  of  broadcast  time  has 
been  announced  by  WIP  and  WHAT 
Philadelphia.  On  Feb.  29  WIP  went 
on  a  24-hour  schedule  and  WHAT 
has  brought  it  part-time  broadcasting 
schedule  up  from  42  to  45  hours  a 
week.  WHAT  added  7  to  10  a.m.  on 
Sundays  to  its  broadcast  schedule  on 
March  5. 

TOTAL  OF  57  compositions  were 
broadcast  on  the  air  for  the  first  time 
during  the  11-day  annual  music  festi- 
val conducted  by  WNYC  New  York's 
municipal  station.  Heard  on  148 
special  programs  of  the  festival,  27  of 
the  musical  pieces  were  given  their 
world  premieres,  and  30  other  works 
performed  elsewhere  made  their  radio 
debut. 

WCBI  Columbus,  Miss.,  has  com- 
pleted installation  of  a  second  record- 
ing unit. 

1944  Advertisers  Rate  &  Data  Guide 
has  just  been  published  by  the  E.  H. 
Brown  Adv.  Agency,  Chicago.  In  con- 
densed form,  it  lists  radio  time  rates 
and  wattage  of  larger  stations  and 
principal  networks.  Also  included  are 
rates,  circulation,  closing  and  issuance 
dates  for  magazines  and  newspapers. 
The  guide  is  available  to  advertisers 
without  charge. 


To  Honor  Woods 

MARK  WOODS,  president  of  the 
Blue  Network,  will  receive  a  cita- 
tion from  the  Poor  Richard  Club, 
a  group  of  Philadelphia  advertising 
men,  at  their  annual  dinner  March 
16.  Mr.  Woods  will  be  cited  for  his 
contribution  to  radio.  As  part  of  the 
club's  "Salute  to  the  Blue  Net- 
work", Ralph  Dunninger's  mental 
telepathy  program  will  originate 
from  the  dinner. 


Westminster  Test 

WESTMINSTER  Ltd.,  New  York, 
makers  of  men's  and  boy's  hose, 
will  start  a  test  campaign  this  fall, 
marking  its  first  venture  into  radio. 
Westminster  dealers  will  receive  a 
series  of  ten  one-minute  transcribed 
spot  announcements  to  place  on 
local  radio  stations.  Agency  is  Ful- 
ler &  Smith  &  Ross,  New  York. 


BOTH  BOWLERS  and  radio  men 
are  these  WWJ  Detroit  men,  who 
temporarily  lead  the  Detroit  league 
composed  of  WWJ  WJR  WXYZ 
and  WJLB.  They  are  (1  to  r),  How- 
ard Klett,  promotion  department, 
Shields  Dierkes,  production;  Har- 
old Priestley,  assistant  sales  man- 
ager and  team  captain;  Ned  Alli- 
son, promotion;  Earl  Frick,  sales. 


Piper  Plans  Post-War 

PIPER  AIRCRAFT  Co.,  Lock 
Haven,  Pa., -has  appointed  Abbott 
Kimball  Co.,  New  York,  to  handle 
public  relations.  The  manufactur- 
ers of  the  Piper  Cub  are  planning 
a  public  relations  campaign  in 
preparation  for  post-war  sales  ac- 
tivities. Radio  advertising  is  a 
possibility,  but  plans  are  not  likely 
to  develop  for  six  months  or  so. 


A  50,000  watt 
audience  dta, 
250  watt  rate 
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HOOPER 
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MORNING  INDEX 
HON.  THRU  FRI. 
8:00  -  12:00  A.M. 

A 

WGRC 

B 

C 

12.5 

23.2 

36.7 

27.0 

AFTERNOON  INDEX 
MON.  THRU  FRI. 
12:00  -  6:00  P.M. 

A 

WGRC, 

8 

C 

28.6 

31.1 

20.4 

18.2 

SUM.  THRU  SAT. 
EVENING  INDEX 
6:00  -  10:00  P.M. 

A 

WGRC 

B 

C 

41.1 

12.3 

37.1 

8.1 

KM  LOUISVILLE'S 
^iP  TRADING  AREA 

47%  OF  KENTUCKY'S  POPULATION 
57%  OF  ITS  BUYING  POWER 


Burn-Smith 
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Let's  Get  On  with  the  War 


We  enter  1944  with  a  big  war  job  to  do. 

Throughout  the  country  there  have  been 
boards  and  committees  and  associations  set  up 
to  make  plans  for  the  post-war  period— to 
reconvert  to  peacetime  industry. 

Undoubtedly  this  is  important.  Industry  must 
be  ready  to  absorb  the  men  who  will  come 
back  from  the  military  services.  Industry  must 
be  ready  to  supply  the  great  demand  for 
consumer  goods. 

But  industry  must  first  do  its  part  in  winning 
the  war.  We  must  not  look  so  far  ahead  that 
we  don't  see  clearly  before  us  the  all  impor- 
tant task  of  turning  out  every  possible  piece 
of  military  equipment  today.  We  must  not 
forget  that  the  peak  demand  has  not  yet  been 
reached.  We  must  not  overlook  the  fact  that 
it  has  taken  us  months  to  advance  a  few  miles 
in  Italy  .  .  .  that  a  very  minute  portion  of  our 
army  has  yet  seen  action  .  .  .  that  Berlin  is  a 
long  way  from  Rome. 

We  are  becoming  altogether  too  confident  of 
victory.  We  all  know  that  it  will  come.  But 
we  can  not  afford  to  spend  the  early  months 
of  1944  in  talking  and  planning  conversion  to 
peacetime  products.  We  must  first  complete 
the  job  at  hand  because  every  day  that  peace 
is  speeded  hundreds  of  our  boys  are  saved 
from  death  or  disfigurement. 

No  industrialist  will  deny  that  we  must  plan 
for  the  future.  America  has  been  built  on 
just  such  planning.  But  the  plans  can  be  made 
while  production  is  going  on.  That  pro- 
duction should  not  be  slowed  for  a  minute 
to  experiment  with  some  system  of  making 
peacetime  products. 

Labor,  too,  seems  over  confident.  Eighty  per 
cent  of  the  men  at  our  plant  are  working  harder 
than  ever  before,  doing  everything  they  can  to 
turn  out  tires.  The  other  twenty  per  cent— a 


small  minority  but  a  serious  bottleneck— has 
so  reduced  production  that  we  are  making  no 
more  tires  in  an  eight  hour  shift  today  than 
we  did  in  a  six  hour  shift  before  the  war. 

For  every  hour's  delay  in  the  production  of  war 
goods,  we  must  answer  to  our  boys  when  they 
come  home.  And  everytime  some  new  commit- 
tee is  organized  to  promote  post-war  planning, 
the  public  gets  new  assurance  that  industry,  at 
least,  thinks  the  war  is  all  over  and  we  will  be 
back  to  business  as  usual  within  a  short  time. 

Encouraging  this  attitude  are  opinions  from 
so-called  experts  who  predict  that  Germany 
will  be  out  of  the  war  by  April,  that  the  Japs 
will  be  defeated  by  the  end  of  the  year. 

Those  same  optimistic  predictions  have  been 
made  since  wars  began.  When  the  Revolution 
started,  it  was  to  be  over  within  a  year.  It 
lasted  seven.  During  the  War  between  the 
States  both  sides  freely  predicted  it  couldn't 
last  a  year.  It  lasted  four. 

We  have  been  making  progress.  We  have  taken 
the  offensive.  We  have  begun  to  push  back 
our  enemies  in  Europe  and  in  the  Far  East. 
But  we  have  a  long  way  to  go. 

Let's  concentrate  on  winning  the  war.  Let's  get 
out  every  truck  and  plane  and  gun  and  tire 
we  can  today.  Let's  do  our  planning  after  the 
day's  work  is  done.  Let's  do  it  after  working 
hours  and  keep  those  hours  for  producing 
more  and  more  war  goods.  Only  in  that 
way  can  we  face  our  returning  sons  with 
confidence  that  we  have  done  our  best  to  help 
to  wind  up  this  war  in  a  hurry. 


President 

THE  GENERAL  TIRE  &  RUBBER  COMPANY 
AKRON,  OHIO 
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the  Ru&ine&A  of 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


WABC  New  York 

Ward  Baking  Co.,  New  York    (Tip  Top 

Bread),    2  sa   weekly,  thru   J.  Walter 

Thompson  Co.,  N.  Y. 
R.    C.   Williams    Co.,    New   York  (Royal 

Scarlet   products) ,    5   sa    weekly,  thru 

Alley  &  Richards  Co.,  N.  Y. 
Kerr's    Butterscotch,    Jamesburg,    N.  J. 

( candy ) ,  3  sa  weekly,  thru  Tracy-Locke- 

Dawson,  N.  Y. 
Spratt's  Patent  (America),  Newark  (dog 

f  ood ) ,  6  sa  weekly,  thru  Paris  &  Peart, 

N.  Y. 

Vick  Chemical  Co.,  New  York  (Vatronol 
and  Inhaler),  6  sa  weekly,  thru  Morse 
International,  N.  Y. 

Pepsi-Cola  Co.,  Long  Island  City  (bever- 
age), 12  sa  weekly,  thru  Newell-Em- 
mett  Co.,  N.  Y. 

Interwoven  Stocking  Co.,  New  Bruns- 
wick, N.  J.,  6  sa  weekly,  thru  United 
Adv.  Agency,  Newark. 

Taylor-Reed  Corp.,  Mamaroneck  (Tum- 
bo  puddings),  weekly  sp,  thru  Tracy, 
Kent  &  Co.,  N.  Y. 

Consolidated  Royal  Chemical  Corp.,  Chi- 
cago ( Krank's  shave  Kreem ) ,  3  sp 
weekly,  thru  Arthur  Meyerhoff  &  Co., 
Chicago. 

Melville  Shoe  Corp.,  New  York  (Thom 
McAn  shoes)  3  sp  weekly,  thru  Neff- 
Rogow,  N.  Y. 

New  York  Telephone  Co.,  New  York,  S 
sp  weekly,  thru  BBDO,  N.  Y. 

Studebaker  Corp  ,  So.  Bend  (institution- 
al), 2  sp  weekly,  thru  Roche,  Williams 
&  Cunnyngham,  Chicago. 

"KHJ  Hollywood 

Old  World  Foods  Inc.,  Beverly  Hills,  CaL 
(Barra's  wine  sauce),  3  sp  weekly,  13 
weeks,  thru  The  Barrett  Co.,  Beverly 
Hills,  Cal. 

Eaton's  Southern  Calif.  Restaurants,  Los 
Angeles  (chain),  3  sp  weekly,  13  weeks, 
thru  United  Adv.,  Los  Angeles. 

Block  Drug  Co.,  Jersey  City  (Gold  Medal 
capsules ) ,  5  ta  weekly,  52  weeks,  thru 
J.  Walter  Thompson  Co.,  N.  Y. 

French  Kitchen  Food  Corp.,  Los  Angeles 
(spaghetti  sauce),  weekly  to,  39  weeks, 
thru  Brisacher,  Van  Norden  &  Staff,  Los 
Angeles. 


WHO  Des  Moines 

Beaumont  Labs,  St.  Louis  (4-way  cold 
tablets)  1  ta  weekly  13  weeks,  thru  Don- 
ahue &  Coe,  New  York. 

Spiegel  Inc.,  Chicago  (catalogue),  9  sp 
weekly  thru  J.  L.  Stewart  Agency  Chi- 
cago. 

Carter  Products,  New  York  (Arrid)  4  ta, 
52  weeks,  thru  Small  &  Seiffer,  New 
York. 

Cargill  Inc.,  Minneapolis  (Cargill  Feeds), 
sp  weekly,  thru  Olmstead  &  Foley,  Min- 
neapolis. 

Hulman  &  Co.,  Terre  Haute  (Clabber 
Girl  Baking  Powder) ,  4  sa  weekly,  52 
weeks,  thru  Pollyea  Adv.  Co.,  Terre 
Haute. 

Peter     Paul     Inc.,     Naugatuck,  Conn. 

(Mounds,  Walnettos,  Ten  Crown  Gum) 

3  ne  weekly,  13  weeks  thru  Platt-Forbes, 

New  York. 
Leaf   Gum   Co.,    Chicago    ta    weekly,  13 

weeks,  thru  Bozell  &  Jacobs,  Chicago. 

KYW  Philadelphia 

Mentholatum  Co.,  Wilmington,  Del.  (Men- 
tholatum),  3  ne  weekly,  52  weeks,  thru 
J.  Walter  Thompson  Co.,  N.  Y. 

Fanny  Farmer  Candy  Shops,  3  sa  weekly, 
for  39  weeks,  thru  J.  Walter  Thompson 
Co.,  N.  Y. 

Cocilana  Inc.,  Brooklyn  (Cough  Nips),  5 
sa  weekly,  for  13  weeks,  thru  Al  Paul 
Lefton,  N.  Y. 

Westinghouse  Electric  Mfg.  Co.,  Bloom- 
field,  Pa.  (Lamp  Division),  18  sa  week- 
ly, for  13  weeks,  thru  Fuller,  Smith  & 
Ross,  N.  Y. 

Mrs.  Schlorer  Inc.,  Philadelphia  (food 
products),  1  sa  weekly,  13  weeks,  thru 
May  Adv.,  Philadelphia. 

CFRB  Toronto 

Benjamin  Moore  &  Co.,  Toronto  (paints) 
sp  weekly,  thru  E.  W.  Reynolds  &  Co., 
Toronto. 

American  Home  Products  Corp.  Chicago 
(Anaein),  3  sp  weekly,  thru  Dancer-Fitz- 
gerald-Sample, Chicago. 

W.  H.  Comstock  Co.,  Brockville.  Ont., 
(proprietary)  3  sp  weekly,  thru  Jack 
Murray  Ltd.  Toronto. 

Vick  Chemical  Co.,  Windsor,  Ont.,  (Vick's 
products)  5  sp  weekly,  thru  Morse  In- 
ternational, New  York. 

KECA  Los  Angeles 

Globe  Grain  &  Milling  Co.,  Los  Angeles 
(Globe  A-l  flour)  to,  weekly,  13  weeks, 
thru  McCann-Erickson  Inc.,  Los  Angeles. 

Helms  Bakeries,  Los  Angeles  (home  deliv- 
ery service)  8  ta  weekly,  13  weeks,  thru 
Dana  Jones  Co.  Los  Angeles. 

Interstate  Bakeries  Corp.,  Los  Angeles 
(bakery  products),  3  to  weekly,  13  weeks, 
thru  Dan  B.  Miner  Co.,  Los  Angeles. 


WGY  Schenectady 

Lever  Bros.,  Cambridge,  Mass.  (Spry)  8  t 
weekly,  52  weeks,  thru  Ruthrauff  &  Ryan, 
N.  Y. 

Wilson   &   Co.,   Chicago    (B-V)  Boullion 

Cubes,  2  sa  weekly,  26  weeks,  thru  U.  S. 

Advertising  Corp.,  Chicago. 
Standard  Oil  Co.,  of  New  Jersey,  (Esso), 

ne  weekly,  52  weeks,  thru  Marschalk  & 

Pratt,  N.  Y. 
Chris  Hansen  Labs,   Little  Falls,  N.  Y. 

( Junket  Brans  Food  Products ) ,  69  so, 

thru  Mitchell  Faust  Adv.  Co.,  Chicago. 
N.   Y.   State  Savings  Bank   Assn.   2  sp 

weekly,  52  weeks,  thru  Ruthrauff  &  Ryan, 

N.  Y. 

American  Poultry  Journal,  Chicago,  42  t 
thru  Sirnrnonds  &  Simmonds,  Chicago. 

Marlin  Firearms  Co.,,  New  Haven  (shave 
cream),  39  sa,  thru  Craven  &  Hedrick, 
N.  Y. 

American  Chicle  Co.,  Long  Island  City, 
N.  Y.  (Chiclets),  2  to,  thru  Badger, 
Browning  &  Hersey,  N.  Y. 

Rockwood  &  Co.,  Brooklyn  (Chocolate 
Bits),  39  so,  thru  Federal  Advertising 
Agency,  N.  Y. 

Don  Allen,  Chevrolet,  Albany  (automo- 
biles), 6  sp,  direct. 

Wm.  S.  Scull  Co.,  Camden  (Boscul  Cof- 
fee), 8  t,  43  weeks  thru  Compton  Adv. 
Co.,  N.  Y. 

W.  W.  Lee  Co.,,  Watervliet,  N.  Y.  (Save 
the  Baby)  15  sp,  thru  Leighton  &  Nel- 
son, Schenectady,  N.  Y. 

WIND  Gary-Chicago 

Dr.  W.  B.  Caldwell,  Inc.,  Monticello,  111. 
(home  remedies),  6  so  weekly,  52  weeks, 
thru  Sherman  &  Marquette,  Chicago. 

Linco  Products  Distributing  Co.,  Chicago 
( washing  fluids ) ,  6  so  weekly,  52  weeks, 
thru  Mitchell-Faust  Adv.,  Chicago. 

Inland  Steel  Co.,  Chicago,  30  sp,  direct. 

Nehi  Bottling  Co.,  Gary,  12  sa  weekly, 
26  weeks,  direct. 

Ward  Baking  Co.,  N.  Y.  (bread),  sa  week- 
ly, 36  weeks,  thru  J.  Walter  Thompson 
Co.,  N.  Y. 

KGB  San  Diego,  Cal. 

O'Keefe  &  Merritt  Co.,  Los  Angeles  (gas 
stoves) ,  2  so  weekly,  52  weeks,  thru 
Richard  B.  Atchison  Adv.,  Los  Angeles. 

Dr.  Beauchamp,  Los  Angeles  (Southern 
California  chain  credit  dentist),  573  sa, 
52  weeks,  thru  Charles  N.  Stahl  Adv., 
Hollywood. 

Mim's  Dog  Food  Co.,  Los  Angeles  (dog 
food),  3  sp  weekly,  13  weeks,  thru  Milton 
Weinberg  Adv.,  Los  Angeles. 

KPAS  Pasadena,  Cal. 

Airport  Ground  Schools,  Los  Angeles  (in- 
struction), 6  t  weekly,  thru  West  Marquis 
Inc ,  Los  Angeles. 

Campbell  Foods,  Des  Moines,  la.  (food 
products),  3  sp  weekly,  thru  Menough 
Adv.,  Des  Moines. 


SBOZEMAN 


A  RADIO  BEAU  BRUMMEL  .  .  .  who** 

up-to-the-minute  deportment  and  cheery 
good  humor  make  him  warmly  welcome 
in  a  lively  3-way  market!  Meet  up  with 
the  Z  Net!  The  PACIFIC  NORTHWEST 
GROUP  .  .  . 

KXL  Joseph  H.  McGillvra 

KFPY  The  Katz  Company 

Z  NET  The  Walker  Company 

Buy  2  markets,  save  5%;  buy  all  3 
markets,  save  10%. 
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Mr.  Bonfig 

manager  for 


Zenith  Appoints  Bonfig 
To  Vice-President  Post 

HENRY  C.  BONFIG,  formerly 
commercial  vice-president  of  RCA, 
has  joined  the  executive  staff  of 
Zenith  Radio  Corp.  as  vice-presi- 
dent in  charge  of 
the  household  ra- 
dio sales  division, 
it  has  been  an- 
nounced by  James 
J.  Nance,  vice- 
president  and  di- 
rector of  sales, 
and  Comdr.  E.  F. 
McD  on  aid  Jr., 
president. 

B.  J.  Farwig, 
formerly  a  s  s  i  s- 
tant  general  sales 
Cities  Service  Oil  Co.,  has  been  ap- 
pointed sales  manager  for  the  hear- 
ing aid  division.  E.  R.  Taylor  now 
heads  the  the  newly  created  sales 
planning  department,  designed  to 
coordinate  sales  promotion  for  the 
company's  principal  sales  divisions. 


BOND  STORES,  New  York,  will 
sponsor  for  52  weeks  a  thrice-weekly 
quarter-hour  news  period  on  WABC 
New  York  starting  Mar.  21.  Clothing 
house  also  sponsors  news  and  musical 
programs  on  42  stations  throughout 
the  country,  including  newscasts  on 
the  two  Don  Lee  stations.  Agency  is 
Neff-Rogow,  New  York. 

L.  &  H.  STERN  Inc..  New  York,  on 
Feb.  28  started  participations  on 
WABC's  Reveille  Sweetheart,  Mon- 
days through  Saturdays,  for  smoking 
pipes  and  "Zeus"  cigarette  filter-hold- 
ers. Contract  is  for  52  weeks.  Agency 
is  Al  Paul  Lefton  Co.,  New  York. 

GRIESEDIECK- WESTERN  Brew- 
eries, Belleville,  111.  (Stag  Beer),  has 
begun  sponsorship  of  transcribed  Coon 
Crick  Boys  on  KWK  St.  Louis.  Novel- 
ty musical  series  is  heard  twice-week- 
ly. Agency  is  Maxon  Inc. 

METRO-GOLDWYN-MAYER  STU- 
DIOS, Culver  City.,  Cal.,  in  addition 
to  using  an  average  of  eight  tran- 
scribed and  live  announcements  per 
week,  on  Feb.  21  started  sponsoring  a 
five  weekly  ten  minute  news  commen- 
tary by  Peter  de  Lima  on  KFI  Los 
Angeles.  Film  studio  on  Feb.  20  also 
started  using  an  average  of  seven  live 
and  transcribed  announcements  week- 
ly on  KECA.  Contracts  are  for  52 
weeks.  Agency  is  Donahue  &  Coe  Inc., 
New  York. 

PORTERS,  Phoenix  (department 
store ) ,  currently  is  sponsoring  a  week- 
ly quarter-hour  state  and  local  news 
commentary,  Porter  Reporter,  on  KOY 
Phoenix.  Contract  is  for  52  weeks. 
Morgan  Adv.,  Phoenix,  has  the  ac-  | 
count. 

AMERICAN  DEHYDRATION  Co., 
Los  Angeles  (Copeland's  chili,  beans), 
new  to  radio,  on  Feb.  15  started  for 
13  weeks  using  three  weekly  participa- 
tion in  Polly  Patterson's  program  on 
KPAS  Pasadena,  with  two  per  week 
in  Art  Baker's  Notebook  on  KFI  1 
Los  Angeles.  Campaign  will  be  expand- 
ed  to  include  other  Pacific  Coast  sta-  i 
tions.  Agency  is  Elwood  J.  Robin- 
son  Adv.,  Los  Angeles. 

CORINTHIA  Inc.,  New  York,  cos- 
metic   firm,    for    Mar.    6  begins' 
thrice-weekly  participations  for   lip-  | 
stick  on  Arthur  Godfrey  on  WABC  j 
New  York.  Contract  is  for  13  weeks. 
Agency  is  Arthur  Rosenberg  Co.,  New 
York. 
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INDIAN  RIVER  Canners  Inc.,  In- 
dian River,  Fla.,  has  signed  for  a  13- 
week  contract  for  participations  on 
the  Pure  Food  Hour  on  WOR  New 
York,  effective  Feb.  28.  Product  is 
Ind-Rio  grapefruit  juice.  No  other 
radio  is  being  used.  Business  placed 
through  Samuel  C.  Croot  Inc.,  New 
York. 

PETER  P.  ISAZA,  formerly  with 
Pepsodent  Co.,  Chicago,  has  been 
named  director  of  foreign  sales  of 
the  American  division  of  Ponds  Ex- 
tract Co.  and  Ponds  Extract  Co.  In- 
ternational, as  foreign  sales  director. 
He  will  direct  all  advertising  and 
promotion  in  the  Western  Hemisphere, 
except  United  States  and  Canada. 
Ponds  has  radio  schedules  in  several 
Latin  American  countries,  including 
Mexico.  Agency  on  export  advertis- 
ing is  J.  Walter  Thompson  Co.,  New 
York. 

JOHN  LEROY  JOHNSTON  be- 
comes national  director  of  public  re- 
lations of  Republic  Pictures,  New 
York,  March  6.  He  has  been  associ- 
ated with  various  phases  of  motion 
picture  promotion  for  the  past  35 
years. 

MANDARIN  POOD  PRODUCTS 
Inc.,  Los  Angeles  (Nu-Trishus  meat 
balls),  has  appointed  David  &  Beav- 
en  Adv.,  Los  Angeles,  as  agency. 

LEON  &  EDDIES,  New  York  night 
club,  has  started  a  five-minute  news 
program  Midnight  Extra,  Sun.  through 
Wed.,  for  52  weeks  on  WJZ  New 
York.  Agency  is  Mason-Relkin  Co., 
New  York. 

ALLIED  Toiletries  Distributors,  New 
York,  has  appointed  A.  W.  Lewin  Co., 
New  York,  to  handle  their  advertising. 
No  immediate  radio  plans. 

INDUSTRIAL  Undergarment  Corp., 
New  York,  has  appointed  Norman  D. 
Waters  &  Assoc.  to  handle  advertis- 
ing for  slips  and  blouses.  No  radio  is 
planned  for  the  present. 


SOLES  FLV  HIGH 
UIHEI1  VOU  BUV 


BALTIMORE'S 
Blue  network  Outlet 

John  Ilmer  Geo.  H.  Roeder 

President  Gen.  Manager 

^       FREE  &  PETERS 

exclusive  National  Rep. 


Censorship  Meeting 

EDWARD  H.  BRONSON,  of  the 
Office  of  Censorship's  broadcasting 
division,  will  meet  with  New  York 
and  New  Jersey  foreign  language 
broadcasters  March  13  to  discuss 
the  censorship  problems  of  foreign 
language  radio.  Conference  will 
meet  at  the  offices  of  the  Common 
Council  for  American  Unity,  which 
arranged  the  meeting. 


HEARN'S  DEPARTMENT  STORE, 
New  York,  N.  Y.,  on  Feb.  26  renewed 
Little  Theatre,  children's  45-minute 
variety  show  on  WHN  for  52  weeks. 
Contract  for  the  weekly  feature,  now 
in  its  ninth  year,  was  placed  direct. 

FREDERICK  FELL  Inc.,  New  York, 
book  publishers,  have  appointed  H.  C. 
Morris  &  Co.,  New  York,  to  handle 
their  advertising.  No  radio  is  planned. 


GRAYGONE  VITAMIN  Co.,  New 
York,  Post  Export  Trading  Co.,  New 
York,  B  &  M  Novelty  Co.,  New  York, 
and  Peerless  Pen  and  Pencil  Co.,  New 
York,  have  placed  their  accounts  with 
Advertising  Bureau  of  America,  New 
York. 

KELITE  PRODUCTS,  Los  Angeles 
(Kenu  cleanser),  in  a  30-day  San 
Diego  area  campaign  which  started 
Feb.  18  is  using  daily  chainbreak  an- 
nouncements on  KFMB  KFSD  KGB. 
Firm  in  addition  sponsors  a  weekly 
quarter-hour  news  commentary  by 
Sam  Hayes  on  4  Blue  California  sta- 
tions, and  one  per  week  15-minuie 
recorded  musical  program,  Heart 
Strings,  on  KWKW  Pasadena.  Agen- 
cy is  Little  &  Co.,  Los  Angeles. 

SCARFE  &  Co.,  Brantford,  Ont. 
(paints),  is  to  start  a  spot  announce- 
ment campaign  on  a  number  of  On- 
tario stations.  Agency  is  McConnel 
Eastman  &  Co.,  Toroato. 
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B.  CRIBARI  &  Sons,  New  York,  has 
appointed  St.  Georges  &  Keyes,  Inc., 
New  York,  to  handle  advertising  for 
San  Benito  wines.  No  radio  is  planned. 

FAWCETT  PUBLICATIONS  Inc., 
New  York,  has  appointed  Hill  Adv., 
Inc.,  New  York,  to  handle  its  account. 
No  radio  is  planned. 

HUDSON'S  BAY  Co.,  Winnipeg 
(department  stores)  has  started  daily 
shopping  talks  on  CFAC  Calgary.  Ad- 
vertising is  placed  by  Cockfield  Brown 
&  Co.,  Winnipeg. 

J.  H.  STAFFORD  INDUSTRIES, 
Toronto  (soups),  has  started 
spot  announcements  five  days  weekly 
on  CFRB  Toronto.  Account  was 
placed  by  E.  W.  Reynolds  &  Co., 
Toronto. 

S.  G.  BENDON  UTILITY  Co.,  Mon- 
treal (food  products)  has  started  spot 
announcements  five  times  weekly  on 
CFCF  Montreal.  Account  was  placed 
direct. 

ATLANTIC  BREWING  Co.,  Chicago, 
has  named  Campbell-Mithun,  Chicago, 
as  agency. 

WM.  HENGERER  &  Co.,  leading 
Buffalo  department  store,  is  sponsor- 
ing Counter  Points,  morning  musical, 
five  times  weekly  for  a  full  year  on 
WBEN. 


CIAA  Series 

ISIDRO  ORDENA  and  Sergio 
Bagu  of  the  Office  of  the  Coordina- 
tor of  Inter-American  Affairs,  give 
their  impressions  of  New  York  in 
a  new  series  of  Spanish  language 
broadcasts  for  Latin  -  American 
countries.  Mr.  Bagu  formerly  was 
production  director  of  Radio  Splen- 
did, Buenos  Aires.  The  program  is 
broadcast  by  NBC  over  WNBI 
WLWD  WRUW  WBOS  WLWK 
WCRC  WRUL  WGEO  WRUS 
WCDA. 


COOPER'S  Department  Store,  Fres- 
no, Cal.,  under  its  new  52  week  con- 
tract with  KARM  now  utilizes  1  half 
hour  period  and  52  quarter-hour  pe- 
riods on  the  station  each  week. 

BANK  FOR  SAVINGS,  New  York, 
has  appointed  Irving  Hamilton  Inc., 
New  York,  to  handle  advertising.  Ra- 
dio is  being  considered. 

J.  F.  APSEY  Jr.,  advertising  manager 
of  Black  &  Decker  Mfg.  Co.,  Towson, 
Md.,  manufacturers  of  electric  tools, 
has  been  named  chairman  of  the  in- 
dustrial media  committee  of  the  Assn. 
of  National  Advertisers  for  1944. 


CARL  STANTON,  radio  director  of 
Dancer,  Fitzgerald  &  Sample,  Chi- 
cago, is  in  Hollywood  for  policy  con- 
ferences with  Les  Mitchell,  newly-ap- 
pointed producer  of  the  daily  NBC 
Dreft  Star  Playhouse. 

GRACE  GIBSON,  Hollywood  man- 
ager of  Spot  Sales  Inc.,  has  resigned 
and  is  enroute  to  Australia.  John  Liv- 
ingston continues  as  Pacific  Coast 
manager  and  will  divide  time  between 
San  Francisco  and  Hollywood. 

BERTHA  GIBSON  has  taken  over 
operation  of  Grace  Gibson  Radio  Pro- 
ductions, Hollywood  transcription  li- 
brary service.  She  is  also  American 
representative  of  MacQuarie  Broad- 
casting Services,  Australia. 

JOHN  BARNETSON,  former  copy 
writer  of  Ward  Wheelock  Co.,  New 
York,  has  joined  the  creative  staff  of 
Fuller  &  Smith  &  Ross  Inc.,  New 
York.  Before  joining  Ward  Wheelock 
Co.,  Mr.  Barnetson  was  on  the  copy 
writing  staff  of  Kenyon  &  Eckhardt, 
New  York. 


THE  BRANHAM  COMPANY 


KTHS  .....  Hot  Springs,  Ark. 
KWKH        i  Shreveport,  La. 

KTBS  Shreveport,  La. 

WCPO  ......  Cincinnati,  Ohio 

WTJS  Jackson,  Tenn. 

WNOX  Knoxville,  Tenn. 

WMC  Memphis,  Tenn. 

KTBC   Austin,  Texas 

KRIC  Beaumont,  Texas 

KRIS     ....  Corpus  Christi,  Texas 

KRLD  Dallas,  Texas 

KXYZ  Houston,  Texas 

WCHS  Charleston,  W.  Va. 

WBLK  Clarksburg,  W.  Va. 

WSAZ  ....  Huntington,  W.  Va. 
WPAR  ....    Parkersburg,  W.  Va. 


Ramsdell  to  Agency 

ARTHUR  W.  RAMSDELL,  former 
vice-president  and  sales  director  of 
the  Borden  Co.,  New  York,  has  pur- 
chased an  interest  in  Buchanan  & 
Co.,  New  York,  and  will  serve  as 
vice-president.  He  will  specialize 
in  merchandising  and  sales  promo- 
tion. Mr.  Ramsdell  was  a  former 
president  of  the  National  Federa- 
tion of  Sales  Executives  Clubs.  He 
headed  the  research  staff  of  BBDO 
New  York  for  several  years  and 
has  been  sales  consultant  for  busi- 
ness firms.  He  was  formerly  vice- 
president  and  director  of  Grocery 
Mfrs.  of  America. 


IVAN  BLACK,  publicity  firm,  will 
move  from  128  E.  58  St.,  New  York, 
to  400  Madison  Ave.,  about  May  1. 

LORRAINE  RHODES,  former  pro- 
gram director  of  WBYN  Brooklyn, 
has  joined  the  script  writing  staff  of 
the  Blackstone  Co.,  New  York.  She 
is  succeeded  by  Josephine  C.  Pasto- 
rino,  formerly  on  the  advertising  staff 
of  Delaware,  Lackawanna  &  Western 
Coal  Co.,  New  York. 

HOWARD  G.  (Pat)  KNOWLTON  is 
now  an  account  executive  of  MacFar- 
land,  Aveyard  &  Co.,  Chicago.  He 
formerly  was  vice-president  of  Deco- 
rators Wall  Paper  Co.,  St.  Louis. 

VERNON  M.  WELSH,  copy  director, 
and  Arthur  A.  Suring,  art  director  of 
Geyer,  Cornell  and  Newell,  have  been 
elected  vice-presidents. 

ALAN  LEGG,  former  copy  chief  of 
M.  H.  Hackett  Co.,  New  York,  has 
joined  the  creative  staff  of  Fuller  & 
Smith  &  Ross,  New  York.  He  has  also 
been  named  associate  account  execu- 
tive of  that  firm. 

LLOYD  N.  DAY,  formerly  on  the 
sales  division  staff  of  Montgomery 
Ward  &  Co.,  New  York,  has  joined 
the  copy  staff  of  BBDO,  New  York. 

ROGER  IRWIN,  formerly  on  the 
research  staff  of  Ward  Wheelock  Co., 
Philadelphia,  has  joined  the  research 
and  marketing  staff  of  Pedlar,  Ryan 
&  Lusk,  Inc.,  New  York. 

IRWIN  VLADIMIR  &  Co.,  New 
York,  has  moved  from  570  Lexington 
Ave.,  New  York,  to  285  Madison  Ave. 
The  telephone  number  has  been 
changed  to  Muiryhill  5-0750. 

FRANK  S.  CHRISTIAN,  account 
executive  in  the  New  York  office  of 
H.  B.  Humphrey  Co.,  Boston,  has 
been  elected  a  vice-president  and  di- 
rector. 

JENNISON  PARKER,  freelance 
writer  and  formerly  on  the  produc- 
tion staff  of  Young  &  Rubicam,  Hol- 
lywood, has  joined  Glasser-Gailey  & 
Co.,  Los  Angeles  agency,  as  copy 
chief. 


Represented  Nationally  By  HEAPLEY-REED  CO. 
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WITH  VISIONS  of  gastronomic 
ecstasy  S/Sgt.  William  F.  Kiley 
Jr.,  former  commercial  manager  of 
WFBM  Indianapolis,  awaits  his 
piece  of  the  birthday  cake  being  cut 
by  Rose  Lee  Farrell,  who  recently 
celebrated  the  tenth  anniversary  of 
her  WFBM  Kitchen  of  the  Air. 
S/Sgt.  Kiley  is  now  in  the  public 
relations  office  of  the  Troop  Car- 
rier Base  at  Stout  Field. 


NBC  Affiliates 

(Continued  from  page  9) 
ods  for  network-station  coopera- 
tion. Station  men  met  alone  Mon- 
day under  chairmanship  of  Paul 
W.  Morency,  WTI€  Hartford,  rep- 
resentative of  district  1  of  the 
NBC  stations  planning  and  advis- 
ory committee,  for  a  preliminary 
discussion  of  station-network  prob- 
lems. 

Mr.  Trammell  conducted  one  ses- 
sion on  the  problem  of  allocating 
time  to  provide  equal  opportunities 
for  discussion  of  controversial  is- 
sues, with  Dr.  James  Rowland  An- 
gell,  public  service  counsellor,  sug- 
gesting that  forums  and  debates 
are  better  than  separate  talks  as 
they  provide  the  same  audience  for 
both  sides  of  an  issue. 

James  Gaines,  assistant  mana- 
ger, promotion  department,  re- 
ported that  the  network  promotion 
staff  is  now  equipped  to  assist  af- 
filiates with  local  promotion  cam- 
paigns. He  also  announced  that 
the  parade  of  stars  fall  campaign 
on  NBC  commercial  programs  will 
be  repeated  and  expanded  this 
year.  William  F.  Brooks,  director 
of  news  and   special  events,  re- 


Wisconsin  Uses  Radio 
In  Reaching  Electorate 

USING  19  Wisconsin  stations  for 
a  political  talk  by  Gov.  Ed  Thye 
of  Minnesota  on  Feb.  29,  Wiscon- 
sin is  among  the  first  states  to 
conduct  a  presidential  primary 
election  for  delegate  slates.  Indica- 
tions point  to  extensive  use  of 
radio  facilities  for  reaching  the 
electorate.  The  Stassen  for  Presi- 
dent Club  of  Wisconsin,  which 
sponsored  the  Governor's  talk,  also 
purchased  three  commercial  an- 
nouncements. 

Traffic  for  the  statewide  hookup 
was  handled  by  the  Wisconsin  Net- 
work, including  WRJN  WCLO 
WHBY  KFIZ  WHBL  WIBU 
WSAU  and  WFHR.  In  addition  to 
the  regular  Wisconsin  Network 
affiliates,  the  political  organization 
used  WEMP  WIBA  WKBH  WEAU 
WOMT  WJMS  WATW  WTAQ 
WIGM  WDSM  and  WOSH.  Ralph 
Timmons,  Inc.,  Madison  agency, 
handled  the  negotiations. 


Eickelberg  to  MBS 

WILBUR  EICKELBERG,  sales 
manager  of  the  Don  Lee  Network 
in  Hollywood  before  joining  the 
Marines,  has  received  an  honorable 
discharge  from  the  service,  and 
will  join  the  Mutual  sales  depart- 
ment March  9  as  account  executive. 

ported  on  NBC  past  and  future  war 
coverage  operations. 

Sheldon  B.  Hickox  Jr.,  manager, 
stations  department,  reported  on 
the  success  of  the  network's  pres- 
ent cooperative  programs  and  of- 
fered to  arrange  more  if  the  af- 
filiates want  them.  Sid  Eiges,  as- 
sistant manager,  press  department, 
told  about  Your  Radio  Reporter, 
quarter-hour  radio  gossip  show 
prepared  by  the  press  department 
and  now  broadcast  by  94  stations, 
and  other  means  devised  to  secure 
publicity. 

Roy  Witmer,  v-p  in  charge  of 
sales,  reported  that  NBC  had 
reached  a  new  high  in  1943  and 
that  88  program  periods  of  com- 
mercial programs  a  week  are  cur- 
rently broadcast  over  the  full  NBC 
network.  Mr.  Hedges  concluded 
the  meeting  with  an  address  on 
the  topic,  "Keep  NBC  the  Number 
One  Network." 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  daily  to  Metropolitan 
New  York's  racial  groups  which  com- 
prise 70%  of  the  population.  These  mil- 
lions, with  millions  to  spend,  have  their 
own  churches,  newspapers  and  radio 
stations.  They  respond  to  WBNX  pro- 
gramming and  public  service,  the  rea- 
son why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con- 
sistently. If  your  products  are  merchan- 
dised in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  call 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


NorthCaroiina 

is  the 

Souths  No.l 

Agricultural 
State 
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One  Good  Deed . . . 

CHUCK  SIMPSON,  m.c.  of 
Yawn  Patrol,  early  morning 
hour  on  WCSC  Charleston, 
S.  C,  reported  for  Army 
duty  Feb.  17.  The  Charleston 
Ministerial  Union  presented 
Chuck  with  a  handsome  kit 
of  toilet  articles.  An  unusual 
occurrence  for  a  sportscaster, 
the  presentation  was  a  great 
credit  to  Chuck,  whose  inter- 
est in  the  morning  program 
of  the  Ministerial  Union, 
Morning  Devotions  and  many 
good  deeds  for  the  service 
men  stationed  in  the  Charles- 
ton area  have  endeared  him 
to  the  members  of  the  Union. 


K  &  E  ON  COAST 
KENYON  &  ECKHARDT  has  established 
West  Coast  offices  at  6253  Hollywood  Blvd.. 
Hollywood.  Telephone  is  Hillside  8368.  J. 
A.  Briggs,  formerly  advertising  manager 
of  the  Kellogg  Co.,  Battle  Creek,  Mich., 
who  recently  joined  the  agency,  has  been 
appointed  West  Coast  manager. 


U.  S.  Rail  Plan 

(Continued  from  page  10) 

radio  in  its  budget  and  therefore 
could  not  spend  money  on  this 
media.  OWI  accordingly  informed 
stations  that  although  RRB's  re- 
quests for  time  were  legitimate 
Government  requests,  the  stations 
were  at  liberty  to  refuse  to  carry 
the  messages  if  they  felt  that  the 
subject  was  commercial. 

Mr.  Hymes  said  the  RRB  budget 
change  places  funds  at  the  dis- 
posal of  the  regional  offices  of  the 
Board,  with  the  proviso  that  radio 
can  be  used  to  recruit  help  in 
local  situations.  In  the  past,  these 
offices  have  called  upon  OWI  sta- 
tion relations  chiefs  for  assistance 
in  recruiting  freight  handlers, 
conductors,  engineers,  ticket  sell- 
ers, trackmen  and  other  railroad 
labor. 

The  RRB  action  does  not  affect 
the    situation    concerning  "Don't 


Travel"  messages,  Mr.  Hymes 
said.  In  the  case  of  the  travel 
announcements,  stations  had  pro- 
tested the  donation  of  time  re- 
quested by  the  Office  of  Defense 
Transportation  while  railroad 
companies  have  been  buying  space 
in  other  media  for  similar  mes- 
sages. When  OWI  discussed  this 
matter  with  the  Assn.  of  Amer- 
ican Railroads  it  was  advised  that 
the  request  of  stations  that  radio 
be  considered  along  with  other 
media  in  railroad  advertising  was 
for  each  railroad  to  decide 
[Broadcasting,   Dec.   29,  1943]. 


REFINERY  FETE 

HIGHLIGHTING  the  dedication  of  a  new 
oil  refinery,  constructed  near  Texas  City, 
Tex  ,  by  American  Oil  Co.,  and  its  affili- 
ate Pan  American  Oil  Corp.,  Maj.  George 
Fielding  Eliot  will  present  his  CBS  World 
News  broadcast  for  American  Oil  products, 
from  that  city  Thursday,  March  9.  Offi- 
cials from  the  Army  and  the  Navy  and 
from  the  petroleum  industry,  will  attend 
the  ceremonies — dedication  of  a  new  "cat 
cracker"  unit  to  produce  100  octane  avia- 
tion gasoline. 


<7/te  WTAG  MoMe  *k*at 


KOBH   TO  DEAN 
WHOP-WSON  SHIFT 

KOBH  Rapid  City,  S.  D.,  last  week 
applied  to  the  FCC  for  transfer  of 
control  to  Robert  J.  Dean,  general 
manager  of  the  station  for  the  past 
seven  years,  through  the  transfer 
of  100  shares  common  stock  (and 
111  shares  preferred  stock)  for 
$32,000  from  the  Tri-State  Milling 
Co.  (46  shares),  C.  A.  Quarnberg 
(14  shares),  and  P.  R.  Quarnberg, 

E.  F.  Gronert,  George  E.  Brunt- 
lett,  William  McNulty  (each  10 
shares).  Mr.  Dean  already  owns 
47.5  shares  of  the  total  150  shares 
common  stock. 

Kentucky  Petitions 

Paducah  Broadcasting  Co.,  li- 
censee of  WPAD  Paducah,  WHOP 
Hopkinsville  and  WSON  Hender- 
son, Ky.,  filed  applications  last 
week  requesting  voluntary  assign- 
ment of  the  licenses  of  WHOP  and 
WSON  to  Hopkinsville  Broadcast- 
ing Co.  and  Henderson  Broadcast- 
ing Co.  respectively,  new  corpora- 
tions formed  to  take  over  opera- 
tion of  the  outlets.  Paducah  Broad- 
casting receives  49  shares  (65.3%) 
in  Hopkinsville  Broadcasting,  plus 
$1,500,  and  44  shares  (58.6%)  in 
Henderson  Broadcasting,  plus  $8,- 
251.35. 

Pierce  E.  Lackey,  general  man- 
ager of  WPAD  and  president  and 
major  stockholder  (191  shares — 
95.5%)  in  Paducah  Broadcasting, 
is  also  president  and  stockholder 
in  the  new  corporations. 

Interest  holdings  are  divided  as 
follows :  Hopkinsville  Broadcast- 
ing— P.  L.  Lackey,  (president)  3 
shares — 4%;  Hecht  S.  Lackey,  (1st 
vice-president)  10  shares — 13.3%; 

F.  Ernest  Lackey,  (secretary-treas- 
urer) 10  shares;  Montana  Lackey, 
(2nd  vice-president)  3  shares; 
Paducah  Broadcasting,  49  shares — 
65/3  65.3%.  Henderson  Broad- 
casting-P.  L.  Lackey  (president), 
3  shares — 4%;  Hecht  J.  Lackey, 
(secretary-treasurer)  25  shares — 
33.3%;  Montana  Lackey,  (vice- 
president)  3  shares;  Paducah 
Broadcasting,  49  shares — 58.6%. 


FOR  BIG  EVENTS  IN  A  BIG  MARKET 


Here  in  a  big  market  is  a  big  station 
operating  on  a  metropolitan  scale  and 
serving  all  Central  New  England  with 
radio's  finest  programs  —  CBS  network 
and  local  shows  created  and  produced 
by  WTAG's  large  and  efficient  staff. 

WTAG's  Mobile  Unit,  a  complete 
modern  transmitting  and  recording  unit, 
is  the  only  one  in  the  Central  New 


England  Market.  Seldom  a  day  goes  !Ss$\ 
by  that  this  Mobile  Unit  is  not  sched-  / 
uled  to  cover  a  major  community  event,  / 
or  to  do  a  commercial  assignment. 

WTAG  has  the  facilities,  the  people, 
and  the  "know-how"  to  command  and 
hold  the  audience  in  the  vast  and  busy 
Central  New  England  Market.  It  does 
things  in  a  big  way,  inside  the  market. 


PAUL    H.    RAYMER    CO.    National   Sales  Representatives 


WORCESTER 


ASSOCIATED    WITH    THE    WORCESTER    T  E  L  E  G  R  A  M  -  G  A  Z  E  T  T  E 
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'Time'  Underwrites 
Free  Press  Study 

U.  of  Chicago  to  Take  Charge 

Of  Two-Year  Inquiry 

RADIO  figures  prominently  in  the 
two-year  study  into  the  freedom  of 
the  press  in  the  U.  S.,  which  will 
be  conducted  under  the  auspices 
of  the  U.  of  Chicago  with  a 
grant  of  funds  from  Time  Inc.,  ac- 
cording to  Robert  K.  Hutchins, 
president  of  Chicago. 

The  Commission  will  conduct  an 
inclusive  inquiry,  the  announce- 
ment said,  into  the  nature,  func- 
tion, duties  and  responsibilities  of 
the  press  (using  the  word  in  its 
broadest  sense)  including  radio. 
News,  editorial  expression,  com- 
mentators, departments,  and  ad- 
vertising will  be  studied.  Time 
magazine,  which  in  no  way  enters 
into  the  work  of  the  commission 
of  inquiry,  pointed  out  editorially 
that,  "When  CBS  recently  tried  to 
ban  its  newscasters  from  express- 
ing their  own  opinions  on  the  air 
it  only  emphasized  the  whole  great 
problem  of  the  interpenetration  of 
'news'  and  'opinion'." 

Dr.  Hutchins  said  the  commis- 
sion planned  to  "examine  areas 
and  circumstances  under  which  the 
press  in  the  United  States  is  suc- 
ceeding or  failing;  to  discover 
where  free  expression  is  or  is  not 
limited,  whether  by  governmental 
censorship,  pressures  of  readers, 
or  advertisers,  the  unwisdom  of  its 
own  proprietors  or  the  timidity  of 
its  managers." 

Members  of  the  commission, 
which  will  have  its  headquarters 
and  a  permanent  research  staff  in 
New  York,  are: 

Zechariah  Chafee  Jr.,  professor 
of  law  at  Harvard  University; 
John  M.  Clark,  professor  of  eco- 
nomics at  Columbia  University; 
John  Dickinson,  general  counsel  of 
the  Pennsylvania  Railroad;  William 
E.  Hocking,  professor  of  philosophy 
at  Harvard  University ;  Dr.  Hutch- 
ins; Harold  D.  Lasswell,  Library 
of  Congress;  Robert  D.  Leigh,  di- 
rector of  Foreign  Broadcast  Intel- 
ligence Service  of  the  FCC  and 


DAIRYLA1SD  HOOKUP 
ORGANIZED  IN  MINN, 

FORMATION  of  the  Dairyland 
Network,  comprising  four  Minne- 
sota stations.  WTCN  Minneapolis- 
St.  Paul;  KWNO  Winona;  KWLM 
Willmar;  and  KATE  Albert  Lea 
was  announced  last  week  by  the 
managers  of  the  stations  involved. 

The  Dairyland  Network  is  de- 
signed to  supply  complete  coverage 
of  one  of  the  richest  dairying  sec- 
tions of  the  country.  It  will  carry 
Blue  Network  features. 

Agreements  covering  the  new 
network's  formation  were  signed  in 
the  offices  of  WTGN,  which  will 
serve  as  general  headquarters.  Ed- 
gar L.  Hayek,  KATE ;  Max  White. 
KWNO;  H.  W.  Linder,  KWLM; 
and  C.  T.  Hagman,  WTCN,  will  di- 
rect the  new  organization. 


KSFO  Expansion 

IN  AN  expansion  of  facilities,  As- 
sociated Broadcasters  Inc.,  owner 
and  operator  of  KSFO  San  Fran- 
cisco, has  purchased  OWI  studios 
in  Mark  Hopkins  Hotel,  where  sta- 
tion also  is  located.  OWI  retains 
its  San  Francisco  headquarters  at 
111  Sutter  St.,  with  no  reported 
change  in  schedule  of  foreign 
broadcasts. 

chairman  of  the  United  Nations 
Monitoring  Committee;  Archibald 
MacLeish,  Librarian  of  Congress 
and  director  of  the  Office  of  Facts 
&  Figures,  abolished  with  the  cre- 
ation of  OWI;  Charles  E.  Merriam, 
professor  of  political  science  at  the 
University  of  Chicago;  Reinhold 
Niebuhr,  professor  at  the  Union 
Theological  Seminary;  Robert  Red- 
field,  dean  of  the  Division  of  Social 
Sciences  at  the  University  of  Chi- 
cago; Beardsley  Ruml,  chairman  of 
the  Federal  Reserve  Bank  of  New 
York;  Arthur  M.  Schlesinger,  pro- 
fessor of  history  at  Harvard  Uni- 
versity; George  N.  Shuster,  presi- 
dent of  Hunter  College;  Dr.  Hu 
Shih,  former  Chinese  Ambassador 
to  the  United  States ;  Jacques  Mar- 
itain,  president  of  the  Free  French 
School  for  Advanced  Studies;  John 
Grierson,  Government  Film  Com- 
missioner of  Canada;  and  Kurt 
Riezler,  professor  of  philosophy  at 
the  New  School  for  Social  Re- 
search. 


f 

*V  PEORIAREA 

OPULATION;  614,200 

with  complete  coverage 

The  finest  radio  programs,  the  most  carefully 

IVeteiSyiSS?  prepared  selling  messages,  your  whole  sales  pro- 

yfitlfiiBpr  gram  is  of  no  use — if  you  don't  have  listeners, 

t^^^^^  Get  into  PEORIAREA  where  facts  and  figures 

Send  for  new  Finger-tip  prove  the  "home-station",  that  people  listen  to, 

Fact  Brochure,  today!  delivers  the  goods. 
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"Oh,  what  a  beautiful  morning" 

.0  M***? 


C.  E.  HOOPER  —  Memphis  Audience  Measurements  —  Dec,  1943  ■  Jan.,  1944 
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WMPS 

THE  MEMPHIS  NEWS  STATION 


Affiliated  with 
THE  MEMPHIS  PRESS-SCIMITAR 
REPRESENTED  BY  SPOT  SALES 


FREE  AND  PETERS 
National  Representative! 


PEORIA  BROADCASTING  CO. 

Peoria,  Illinois 
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Air  News  'College' 
Is  Urged  by  Lewis 

MBS   Commentator  Honored 

At  Sigma  Delta  Chi  Lunch 

FORMATION  of  an  "American 
College  of  Radio  Reporters"  to 
establish  a  code  of  ethical  stand- 
ards for  its  membership  of  radio 
analysts,  commentators  and  news- 
casters, was  proposed  last  week 
by  Fulton  Lewis,  jr.,  Mutual  com- 
mentator. The  suggestion  was 
made  at  a  luncheon  last  Tuesday 
in  Washington  of  Sigma  Delta  Chi, 
professional  journalistic  fraterni- 
ty, which  awarded  to  Mr.  Lewis 
a  plaque  and  certificate  for  his 
outstanding  work  in  radio  report- 
ing. 

Also  receiving  awards  were 
Drew  Pearson  and  Robert  S.  Allen, 
newspaper  columnists,  for  excel- 
lence in  Washington  correspond- 
ence, and  Alexander  Kendrick, 
editorial  writer  of  the  Philadelphia 
Inquirer.  Lt.  Col.  Allen  is  on  ac- 
tive army  duty.  Mr.  Pearson,  va- 
cationing in  Florida,  did  not  ac- 
cept the  award  personally.  The 
Pearson-Allen  award  was  for  their 
newspaper  column,  rather  than  the 
Pearson  broadcasts. 

Full  Disclosure 

Mr.  Lewis  emphasized  the  need 
for  a  voluntary  self-regulatory 
code  for  radio  reporters.  Describ- 
ing radio  as  "public  domain",  he 
declared  the  newscaster  must  serve 
the  public  interest.  Members  of 
the  proposed  college  would  be 
obliged  to  publicly  disclose  "every 
penny  they  earn."  A  credit  line 
mention  of  membership  in  the 
organization  was  suggested,  such 
as:  "John  Doe  is  a  fellow  of  the 
American  College  of  Radio  Re- 
porters." Biographies  and  former 
connections  of  all  members  would 
be  public. 

Mr.  Lewis  was  the  first  presi- 
dent of  the  Radio  Correspondents 
Assn.  and  was  active  in  gaining 
Congressional  recognition  for  radio 
reporters  through  the  establish- 
ment of  the  Congressional  radio 
galleries. 


Dept.  Stores  Sponsor 
'Calling  All  Girls'  Discs 

LEADING  department  stores 
throughout  the  country  are  pro- 
moting their  teen-fashions  depart- 
ments through  sponsoring  on  their 
local  stations  of  a  newly  tran- 
scribed program  Calling  All  Girls 
Club  of  the  Air  developed  by  the 
Calling  All  Girls  Magazine. 

Featured  are  Nancy  Pepper,  fa- 
mous New  York  fashion  editor; 
Linda  Allen  and  "Jennie  Jabber- 
wocky",  Tom  Shirley  is  announcer. 

Among  the  stores  signed  are 
Gimbel  Bros.,  New  York,  Phila- 
delphia and  Milwaukee;  Hecht  Co., 
Washington;  Wm.  Filene's  Sons 
Co.,  Boston;  John  Shillito's  Co., 
Cincinnati;  Crowley  Milner  Co., 
Detroit.  The  programs  are  pro- 
duced by  Frederic  W.  Ziv  Inc.,  Cin- 
cinnati and  New  York,  recorded  by 
Muzak,  New  York  and  directed  by 
the  Calling  All  Girls  magazine. 


MBS  Challenges 

(Continued  from  page  H) 

$12,910  thereafter.  The  brief  point- 
ed out,  however,  that  the  figures 
were  contingent  on  recording  all 
programs  from  a  single  point,  and 
on  availability  of  equipment.  If 
either  assumption  is  incorrect  "the 
cost  must  be  very  substantially  in- 
creased", it  added. 

On  its  split  networks  Mutual 
pointed  out  that  recording  all  pro- 
grams under  present  wartime  con- 
ditions would  be  "difficult  if  no"t 
impossible".  Inasmuch  as  many 
stations  feed  programs  to  both  the 
full  and  split  networks,  if  the  rule 
is  adopted  in  its  present  form  the 
cost  to  MBS  would  be  many  times 
the  $15,950  estimate,  the  brief 
added. 

CBS,  through  its  general  coun- 
sel, Julian  F.  Brauner,  listed  five 
major  objections  to  the  recording 
regulation:  (1)  The  rule  would 
serve  no  useful  purpose;  (2)  it  is 
discriminatory;  (3)  compliance 
will  require  the  use  of  essential 
personnel  and   critical  materials; 

(4)  the  rule  should  be  clarified; 

(5)  adoption  should  be  postponed 
until  after  the  war  and  until  such 
time  as  a  non-discriminating  rule 
can  be  adopted. 

Columbia  said  network  broad- 
casts total  less  than  30%  of  the 
aggregate  daily  hours  of  operation 
of  standard  broadcast  stations. 
Besides,  the  major  networks  al- 
ready retain  copies  of  "as  broad- 


th  Retail 
lin  Sales 

in  16  Midwestern 
Metropolitan  Districts* 

1.  Chicago   $1,889,237,000 

2.  St.  Louis    506,851,000 

3.  Kansas  City    285,352,000 

4.  Omaha    122,744,000 

5.  Des  Moines   85,677,000 

6.  TRI-CITIES  _  .74,772,000 

7.  Peoria,  III.    73,268,000 

8.  Rockford,  111.   46,372,000 

9.  Springfield,  III.    42,534,000 

10.  Sioux  City,  Iowa   40,517,000 

11.  Lincoln,  Neb.  __:   39,763,000 

12.  Cedar  Rapids,  Iowa   35,985,000 

13.  Waterloo,  Iowa   33,476,000 

14.  Decatur,  III.    32,754,000 

15.  St.  Joseph,  Mo.   30,077,000 

16.  Springfield,  Mo.   26,903,000 

*1940  Census 

TRI-CITIES  is  a  thriving  metropolitan  area  of 
more  than  200,000  population.  You  can  cap- 
ture this  prosperous  urban  market  of  Rock 
Island,  Moline,  Davenport  and  8  other  con- 
tiguous cities  and  towns,  by  using  this  popu- 
lar, right-at-home  "salesman"— 

.WHBF 


5000  WATTS     1270  KC 

BASIC  JMUTUAL  NETWORK 
Affiliate:  Rock  Island  ARGUS 


Howard  H.  Wilson  Co.,  Nat.  Representatives 
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REMINDING  E.  E.  Hill,  man- 
aging director  of  WTAG  Worces- 
ter, of  his  March  15  obligations  is 
George  B.  Currie,  division  deputy 
chief  of  the  Worcester  office  of  Col- 
lector of  Internal  Revenue.  Mr. 
Currie  currently  is  conducting  an 
Aid  for  Taxpayers  series. 

cast"  scripts  of  network  programs 
and  those  not  keeping  such  records 
could  do  it  with  little  difficulty, 
CBS  explained.  In  addition,  ma- 
terial for  network  programs  is 
"carefully  examined  prior  to 
broadcast  to  insure  compliance 
with  the  Communications  Act"  and 
voluntary  Code  of  Wartime  Prac- 
tices. 

CBS  said  the  rule  would  work 
a  hardship  on  affiliate  stations  and 
that  if  any  portion  of  the  broad- 
casting profession  be  required  to 
record  all  programs,  then  all  sta- 
tions should  be  included.  On  the 
manpower  question  CBS  told  the 
Commission  it  has  lost  59  techni- 
cians to  the  armed  services  and 


Miss  Betty  Barrett 
Morse  International 
New  York,  N.  Y. 
Dear  Betty: 

Course  there's  always  a  chance  some- 
one might  see  this  and  beat  you  to  a 
good  thing,  but  at  least  I'm  going  to  let 
you  in  on  some- 
thing that's 
darn  good. 
It's  a  quarter 
hour  program 
called  The  Po- 
et's Corner  fol- 
lowing Edward 
R.  M  u  r  r  o  w 
Sunday  after- 
noons. Frank 
Welling  reads 
poems,  and 
gosh  can  he 
read  them. 
Charles  Grey- 
bill,  who  as  you 
probably  know 
is  Charleston's 
leading  organ- 
ist, plays  the 
back  ground 
and  a  mighty 
fine  solo  too.  I 
get  the  mail 
each  morning 
so  I  know  how 
much  listeners 
all  over  the 
state  like  The 
Poet's  Corner. 
A  poem  book- 
let would  be  a 
"natural"  as  a 
give-away.  I  don't  know  about  this  in- 
stitutional 'business",  but  I'll  bet  The 
Poet's  Corner  would  build  goodwill  as 
much  as  it'd  sell  things. 
Regards, 

Yours 
Algy 


WCH  S 

Charleston,  W.  Va. 


Government  from  New  York  alone 
and  that  19  more  are  scheduled  to 
be  inducted  by  Sept.  1.  Therefore 
sufficient  manpower  to  carry  out 
the  manual  labor  in  connection 
with  the  rule  would  not  be  possi- 
ble. Also  materials  are  not  avail- 
able. 

The  rule  places  an  "undue  bur- 
den on  stations  affiliated  with  net- 
works" since  each  is  potentially 
the  station  at  which  programs 
originate,  said  the  CBS  brief.  "The 
rule  would  require  each  station  to 
make  the  recordings  and  not  per- 
mit any  such  station  to  have  the 
recordings  made,"  it  added.  CBS 
offered  an  amendment,  should  the 
rule  be  adopted,  to  make  it  possi- 
ble for  any  station  or  the  network 
itself  to  do  the  recording,  regard- 
less of  the  origination  point. 

NBC's  brief  letter,  signed  by 
Henry  Ladner,  assistant  general 
counsel,  suggested  the  following 
wording  for  the  rule:  "Any  pro- 
gram broadcast  over  a  regional  or 
national  network  shall  be  simul- 
taneously electrically  recorded  and 
the  recording  retained  for  one 
year."  The  suggested  wording 
would  make  it  the  "obligation  of 
each  station  broadcasting  a  net- 
work program  to  arrange  that  at 
least  one  station  on  the  network 
or  the  network  organization  itself 
make  and  retain  such  a  recording." 

Segal,  Smith  &  Hennessey,  filing 
on  behalf  of  WXYZ  Detroit  and 
the  Michigan  Radio  Network,  ob- 
jected to  the  proposed  rule  because 
to  comply  the  network  would  need 
two  instantaneous  recorders,  three 
extra  fulltime  operators,  225  16- 
inch  discs  per  month  and  filing 
cabinets  for  2,700  discs.  Philip  J. 
Hennessey  Jr.,  and  George  S. 
Smith,  who  filed  the  brief,  also 
asked  to  appear  for  oral  argu- 
ment. 

NAB  will  protest  the  rule  on  the 
grounds  that  there  is  not  sufficient 
manpower  to  carry  out  the  regu- 
lation and  necessary  equipment  is 
not  available. 

It  is  understood  that  the  Com- 
mission is  not  so  much  concerned 
with  what  is  said  on  the  air  as 
how  certain  commentators  say  it. 
In  recent  months  several  members 
of  both  Houses  of  Congress,  whose 
names  have  been  used  by  network 
commentators,  have  demanded  that 
the  Commission  produce  recordings 
of  what  was  said. 

One  Congressman,  who  asked 
that  he  not  be  quoted  pending  pos- 
sible libel  action,  complained  to  the 
FCC  that  the  commentator  who  al- 
legedly libeled  him  did  not  follow 
script  but  inserted  derogatory 
wording  on  the  air,  a  transcript 
of  his  newscast  disclosed. 

That  the  FCC  is  concerned  with 
voice  inflection  is  indicated  in  the 
Feb.  1  notice  which  stated : 

"The  Commission  points  out  that 
in  the  case  of  newspapers,  the 
printed  word  remains  as  an  irre- 
futable and  permanent  record, 
whereas  unless  some  recording  is 
made,  what  was  actually  said,  or 
the  manner  of  saying  it,  on  a  ra- 
dio program  cannot  be  definitely 
established  after  it  has  gone  out 
on  the  air." 


1  is  BIGGER 
than  2  .  .  . 


it's  a  fact/ 

The  NORFOLK  Metropolitan 
Market  is  BIGGER  than  two 
whole  states  combined  . . 
NEVADA  and  WYOMING 


There  are  more  people,  to  buy  more  things,  in  the 
Norfolk-Portsmouth-Newport  News  area  than  in  106 
of  the  137  leading  U.  S.  Metropolitan  Markets.* 

*  According  fo  the  Census  Bureau's  estimate  for  March  1,  1943. 


POSTWAR? 


"Class  A-2  Area,"  Census  Bureau's  Asst.  Dir., 
Dr.  Philip  M.  Hauser,  says.  "Most  rapid  wartime 
growth  plus  excellent  prospects  of  retention." 


WTAR  is  the  ONE  station  in  this  big, 
rich  market  that  reaches  MORE  listen- 
ers than  all  other  stations  COMBINED. 


5,000  WATTS  DAY  AND  NIGHT 


NBC  NETWORK 


NATlONAt   REPRESENTATIVES:   EDWARD    PETRY   &  CO. 
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WILMINGTON 
D  E  L  A  W  A  R  E 


Nets  Plan  Invasion  Covera 

(Continued  from  page  16) 


1150  KC 

NBC 
Basic  Network 
Station 


broadcast  reports  by  CBS  corre- 
spondents." Extra  Ediphone  opera- 
tors will  be  engaged  "so  that  tran- 
scripts of  all  invasion  broadcasts 
will  be  available  as  soon  as  possi- 
ble after  they  have  been  completed." 

Since  much  of  the  invasion  news 
may  be  released  or  officially  com- 
mented on  in  Washington,  the 
memo  reports  that  "arrangements 
will  be  made  for  24-hour  coverage 
of  the  WTOP  new  room  and  im- 
portant Government  departments." 

A  "beep"  system  will  be  set  up 
for  "notifying  stations  of  prospec- 
tive break-ins  at  the  beginning  of 
the  next  scheduled  program,'  the 
memo  states,  continuing:  "Regard- 
ing break-ins  generally,  it  will 
be  our  policy — except  for  bulletins 
of  transcendent  importance — not  to 
interrupt  a  program  but  to  give 
the  news  at  the  end  of  that  pro- 
gram or  the  beginning  of  the  next 
program.  Thus  listeners  will  know 
that  they  are  not  missing  any  ex- 
tremely important  news  develop- 
ment but  will  not  have  their  at- 
tention frequently  diverted  by  in- 
trusions of  news  of  lesser  impor- 
tance." 

Mr.  White  emphasizes  the  need 
for  caution  and  accuracy  in  moni- 
toring, transcribing,  writing  and 
broadcasting  news  of  the  invasion. 


Monitors  are  warned:  "If  any 
words  are  missing  because  of  at- 
mospherics and  it  should  appear 
even  remotely  possible  that  these 
missing  words  might  affect  the  con- 
tent of  the  dispatch,  don't  take 
chances.  Discard  the  story." 

General  Instructions 

Five  "simple  general  instruc- 
tions" are  laid  down  for  news 
writers  and  broadcasters: 

(1)  No  matter  what  the  general  tenor 
of  the  news,  keep  an  informative,  unex- 
cited  demeanor  at  the  microphone. 

(2)  Give  sources.  Be  sure  to  label  every 
report  that  is  not  officially  released  .  .  . 
As  a  rule  of  thumb,  let  us  in  every  case 
lead  with  the  latest  Allied  communique  or 
report  from  one  of  our  own  correspondents, 
and  then,  if  there  are  contrary  reports 
from  enemy  or  friendly  sources,  label  them 
and  subordinate  them.  It  cannot  be  em- 
phasized too  strongly  that  accuracy  should 
never  be  risked  for  the  sake  of  a  prospec- 
tive 'beat.' 

(3)  Be  careful  even  in  the  choice  of 
words.  For  instance:  'Allied  forces  today 
rolled  toward  X;'  'Allied  air  armadas  to- 
day continued  their  round-the-clock  bomb- 
ings;' 'The  German  defenses  of  Z  today 
were  pulverized.'  The  italicized  words  are 
apt  to  be  exaggerated  and  breed  a  danger- 
ous optimism.  If  the  facts  call  for  more 
moderate  language,  then  sacrifice  colorful 
writing  and  say :  'Allied  forces  today 
moved  toward  X;'  'Allied  air  forces  today 
continued  their  repeated  bombings;'  'The 
German  defenses  of  Z  today  were  hard  hit.' 

(4)  When  we  don't  know,  let's  say  so. 
If  the  last  official  word  on  an  invasion 
force  came  20  hours  ago  and  was  to  the 
effect  that  'satisfactory  progress'  was  be- 
ing made  in  an   attack  on  Y,  then  let's 


not  lead  a  news  broadcast  with  some 
locution  as  this:  'Allied  troops  were  be- 
lieved today  to  be  progressing  toward  Y.' 
.  .  .  Far  better  to  do  it  this  way:  'Nothing 
has  been  released  for  the  past  20  hours 
concerning  the  Allied  attack  on  Y.  The 
last  official  word  was,  etc' 

(5)  In  short,  always  aim  for  the  listen- 
er's confidence,  and  remember  that  win- 
ning the  war  is  a  lot  more  important  than 
reporting  it. 

News  Heads  Meet 

William  Brooks,  director  of  news 
and  special  events,  has  perfected 
NBC's  plans  for  invasion  coverage. 
News  department  heads  from  the 
network's  offices  in  Chicago  and 
Washington  met  with  the  New 
York  staff  for  an  intensive  discus- 
sion of  these  plans  on  Feb.  10,  and 
a  similar  meeting  will  soon  take 
place  on  the  West  Coast. 

If  the  news  should  break  late  at 
night,  after  the  network  operations 
have  shut  down,  arrangements 
have  been  made  to  notify  immedi- 
ately all  news  staff  personnel  and 
all  major  executives  of  NBC,  as 
well  as  the  managers,  chief  engi- 
neers and  newsmen  of  all  NBC  affil- 
iate stations.  An  extensive  series 
of  special  program,  including  in- 
terviews with  prominent  military 
and  Government  officials,  news 
analyses  by  the  network's  commen- 
tators, and  other  similar  feature 
material,  has  been  prepared  for 
broadcasting  at  almost  a  moment's 
notice,  so  that  extended  lulls  be- 
tween news  bulletins  will  be  filled 
with  interesting,  important  pro- 
gram material,  Mr.  Brooks  stated. 

NBC  has  also  arranged  to  pick 
up  any  statement  that  President 
Roosevelt  may  make  and  to  record 
and  rebroadcast  it  without  delay. 

Mutual  press  department  on 
Thursday  issued  a  special  "pre- 
invasion"  news  sheet  of  stories  and 
pictures  of  the  network's  leading 
news  reporters  and  commentators, 
which  was  sent  to  radio  editors  to- 
gether with  photos  and  mats  for 
use  when  the  invasion  occurs.  In 
addition  to  the  network's  own  staff 
men,  the  special  issue  also  features 
the  850  newsmen  of  the  Christian 
Science  Monitor  who  cover  the 
world  newsfront  for  The  World's 
Front  Page,  broadcast  on  MBS. 


TITLE  of  the  Westinghouse  program 
starting  on  the  Blue  March  13  [Broad- 
casting, Feb.  28],  will  be  Top  of  the 

Evening. 


TRUMPS! 


Alabama's  farmers  and  workers  are  prosperous  and  eager 
to  spend;  WSGN  covers  more  of  this  market  than  any 
other  station;  has  the  best  morning  Hooper,  has  the 
best  salable  time  all  day.  How's  that  for  trumps  ? 


WSGN 


BIRMINGHAM 

The  News-Age  Herald  Station 
For  Information  or  Availabilities,  Contact  HEADLEY-REED 


mail 

5000 

WATTS 
DRV  &  HIGHT 

Sales  Representative 

PAUL  H.  RAYMER 


Sound  Effect  Records 

LARGEST  LIBRARY  IN 
THE  WORLD 

,  All  $2.00  Each 

INCLUDINC  LATEST 
ACTUAL  WARFARE 
EFFECTS 
IMMEDIATE  DELIVERIES 

Order    From    Nearest  Office 

Charles  Michelson 
New  York.  IN.  Y. 
67  W.  '44th  St. 

Starr  Piano  Co.     Starr  Piano  Co. 
Richmond,  Ind.      Los  Angeles.  Cal 
So.  |c|  and  B  Sts.   1344  So.  Flower  St. 
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Sustaining  of  House  Appropriation  Cut 
For  FCC  Intelligence  Activity  Is  Seen 


ABOLITION  of  FCC  wartime  in- 
telligence activities  which  dupli- 
cate similar  duties  of  the  armed 
forces,  appeared  certain  on  the 
basis  of  Capitol  Hill  talk  last  week. 

Reliable  reports  in  the  Senate 
were  that  the  Appropriations  sub- 
committee on  Independent  Offices, 
headed  by  Sen.  McKellar  (D- 
Tenn.),  not  only  will  sustain  a 
$1,654,857  cut  from  the  Commis- 
sion's 1945  budget  made  by  the 
House,  but  will  go  the  House  one 
better.  Unconfirmed  rumors  were 
that  the  Senate  subcommittee  will 
recommend  another  $300,000  slash 
from  the  1945  fiscal  year  request. 

FCC  Chairman  James  Lawrence 
Fly  has  made  several  recent  ef- 
forts to  present  the  Commission's 
side  of  radio  intelligence  activities 
before  the  House  Select  Commit- 
tee before  final  Congressional  ac- 
tion on  the  Independent  Offices 
Bill.  His  latest  was  a  letter  last 
Wednesday  to  Committee  Chair- 
man Lea  (D-Cal.). 

Letter  Incident 

Rep.  Francis  Case  (R-S.D.),  in 
the  House  last  Tuesday  said  Har- 
vey Jewett,  president  of  KABR 
Aberdeen,  S.  D.,  advised  him  by 
long-distance  that  he  had  received 
a  letter  from  "the  head  of  a  broad- 
casting association  of  which  his 
station  is  a  member"  asking  that 
Mr.  Jewett,  Republican  National 
Committeeman,  use  his  influence 
with  Rep.  Case  to  have  the  FCC 
appropriation  restored. 

"The  letter,  as  nearly  as  I  can 
recall,"  Rep.  Case  told  his  col- 
leagues, "said  that  the  writer  had 
been  in  telephonic  communication 
that  morning,  the  morning  of  the 
writing  of  the  letter,  with  Mr. 
James  L.  Fly,  chairman  of  the 
FCC,  in  which  Mr.  Fly  told  him 
that  Francis  Case,  a  Republican 
from  South  Dakota,  was  a  mem- 
ber of  the  committee  that  was 
trying  to  deny  the  FCC  a  proper 
appropriation.  The  writer  of  the 
letter  suggested  that  Mr.  Jewett 
kindly  do  what  he  could  in  the 
matter  and  further  suggested  that 
a  copy  of  any  communications 
showing  what  he  did  in  the  matter 


be  sent  to  Mr.  Fly  in  Washing- 
ton. .  .  . 

Rep.  Case  made  it  plain  that  Mr. 
Jewett  didn't  ask  him  to  act  one 
way  or  the  other,  but  called  "to 
ask  me  what  it  was  all  about". 
The  South  Dakota  Congressman 
said  later  Mr.  Jewett  told  him  the 
letter  was  from  the  head  of  the 
North  Central  Broadcasting  Sys- 
tem. 

FCC's  Engineering 
Functions  Shifted 

TAKING  advantage  of  the  experi- 
ence and  special  talents  of  its  top- 
ranking  engineers,  the  FCC  engi- 
neering department,  under  George 
P.  Adair,  named  last  month  as  chief 
engineer,  has  effected  a  redistribu- 
tion of  certain  functions,  it  was 
learned  last  week.  Commissioner 
E.  K.  Jett,  who  left  his  post  as 
chief  engineer  to  accept  Presiden- 
tial appointment  to  the  Commis- 
sion, will  retain  chairmanship  of 
the  coordinating  committee  of  the 
Board  of  War  Communications, 
top  committee  of  the  wartime  pol- 
icy agency.  He  has  held  the  post 
since  creation  of  the  Defense  Com- 
munications Board,  predecessor  of 
BWC,  in  1940. 

Philip  F.  Siling,  new  assistant 
chief  engineer  in  charge  of  broad- 
casting, remains  in  direct  charge 
of  spectrum  allocation  work,  which 
he  handled  as  chief  of  the  interna- 


GE  in  Latin  America 

INTERNATIONAL  General  Elec- 
tric Co.,  New  York,  is  launching 
a  Latin  American  advertising 
campaign,  which  will  include  spot 
radio,  to  be  placed  locally  by  IGE 
jobbers  and  distributors.  Radio 
will  be  tied  in  with  a  consumer 
publication  campaign  which  gets 
under  way  this  month.  Drive  is 
primarily  institutional.  Agency  is 
Williams  &  Saylor,  New  York. 


BERG  RULING  UPHELD 

U.  S.  CIRCUIT  Court  of  Appeals  last  week 
upheld  the  decision  of  the  Federal  District 
Court  in  dismissing  the  libel  suit  of  Dr. 
Louis  Berg  for  .$250,000  against  Printers' 
Ink.  Action  was  based  on  an  article  by- 
Max  Wylie  of  N.  W.  Ayer  &  Sons,  Dusting 
Off  Dr.  Berg,  which  the  New  York  psychia- 
trist thought  libelous,  but  the  courts  held 
to  come  within  the  bounds  of  fair  criticism. 
Dr.  Berg  last  week  had  made  no  decision 
about  a  further  appeal. 


tional  division,  under  Mr.  Adair. 
Mr.  Siling  also  will  continue  as 
FCC  alternate  on  the  Interdepart- 
ment  Radio  Advisory  Committee 
and  as  secretary  of  that  organiza- 
tion, which  functions  on  radio  al- 
locations for  the  Government  di- 
rectly under  the  President.  Marion 
H.  Woodward,  who  succeeded  Mr. 
Siling  as  international  division 
chief,  will  handle  all  other  division 
activities. 

Mr.  Adair,  in  addition  to  super- 
vising all  technical  activities  of  the 
Commission,  including  Radio  In- 
telligence Division,  becomes  the 
FCC  observer  on  the  Radio  Tech- 
nical Planning  Board,  cooperative 
group  recently  created  by  repre- 
sentatives of  various  industries 
identified  with  radio  communica- 
tions. 
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Z S  P<odUCtS  '  food'  and  dozens  ot  (e 
many  r      oaps,  t°ou.    .  oilments'    . .  ,  ideas 
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Tecords  today-  ^A  proems 


DIVISION 

OF   RCCOSOED  PROGRAMS 


A  Service  of  ladlo 
Corporation  of  America 


RCA  Bldg.,  Radio  City,  N.Y. ..  Merchandise  Marl,  Chicago,  III. 
Trans-lux  Bldg.,  Washington,  D.  C.  . .  Sunset  and  Vine,  Hollywood,  Cal. 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 

r  ^m:A%  5000  Watts  Day 
Iffj  1000  Watts  Night 
if  III  ft  9501c.  ppp 
Spartanburg,  S.  C.  Uiio 
Represented  by  Hollingbery 
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WBCA,  Schenectady,  N  Y. 

.  .  .  your  Telescripr  sales  pres- 
entations have  been  most 
helpful  .  .  .  the  most  con- 
structive sales  aids  we  have 
received  from  any  source. 

Leonard  L.  Asch 
President 


available  through 

PRESS  ASSOCIATION,  inc. 

SO  Rockefeller  Plaza 
New  York,  N.  Y. 


CHNS 

Halifax 
Nova  Scotia 

The  Busiest 
Commercial 
Radio  Station 

of  the  Maritimes 


JOS.  WEED  &  CO. 
350  Madison  Avenue,  New  York 


JACKSON — The  Key  City! 

.  .  .  the  center  of  all  business,  gov- 
ernmental and  social  activity  in 
Mississippi— the  trading  center  of  a 
great  agricultural  and  livestock  state. 
Over  $130  million  will  be  spent  in 
Metropolitan  Jackson  in  1944.  Include 
this  Key  City  in  your  sales  plans.  Re- 
member—WSLI  offers  you  effective 
coverage  at  less  cost! 

■  BLUE  NETWORK" 


WEED  &  COMPANY 

NATIONAL  REPXESINTATIVEt 


Covers  Atlanta  at 


SPOT 

resented  by  SALES 


NBC  Television 

{Continued  from  page  9) 

Mr.  Trammell  wrote  that  his  com- 
pany "looks  to  the  Bell  System  to 
provide  and  make  available  to 
NBC  the  necessary  interconnecting 
facilities  for  such  a  television  net- 
work system. 

Mr.  McHugh  replied:  "The  Bell 
System  is  planning  to  construct 
within  the  next  few  years  a  large 
amount  of  coaxial  cable.  The  extent 
of  this  construction,  when  and 
where  it  will  be  undertaken,  will 
depend  upon  the  requirements  of 
the  armed  forces,  general  business 
conditions,  the  volume  and  distri- 
bution of  long  distance  telephone 
messages,  the  availability  of  the 
necessary  manufactured  cable  and 
equipment,  and  other  factors.  Ten- 
tatively, however,  our  plans  call 
for  between  6,000  and  7,000  route 
miles  of  coaxial  cable  in  the  next 
five  or  six  years." 

This  tentative  program  of  co- 
axial cable  routes  is  outlined  by 
Mr.  McHugh  as  follows:  1945— 
New  York-Washington ;  1946 — 
New  York-Boston,  Washington- 
Charlotte,  Chicago-Terre  Haute- 
St.  Louis,  Los  Angeles-Phoenix; 
1947  —  Chicago-Toledo-Cleveland- 
Buffalo,  Southern  Transcontinental 
Route  (a  large  part)  including 
Charlotte  -  Columbia  -  Atlanta  - 
Birmingham  -  Jackson  -  Dallas  - 
El  Paso-Tucson-Phoenix;  1948- 
1950  ■ —  Southern  Transcontintal 
(complete),  Washington  -  Pitts- 
burgh-Cleveland, St.  Louis-Mem- 
phis-New Orleans,  Kansas  City- 
Omaha,  Des  Moines-Minneapolis, 
Atlanta  -  Jacksonville  -  Miami,  Los 
Angeles-San  Francisco. 

Problem  of  Frequencies 

Before  nationwide  television  be- 
comes a  reality,  Mr.  Trammell 
pointed  out  in  his  statement  to 
NBC  affiliate  stations,  there  are  a 
number  of  problems  to  be  solved. 
First  is  the  question  of  standards 
and  frequency  allocations,  now  be- 
ing studied  by  the  Radio  Technical 
Planning  Board,  with  final  action 
by  the  FCC  to  "determine  the  tech- 
nical and  service  bases  on  which  we 
as  broadcasters  can  proceed  with 
television." 

Pointing  out  that  the  18  chan- 
nels presently  allocated  to  televi- 
sion are  sufficient  for  its  initial  de- 
velopment but  may  prove  inade- 
quate for  its  ultimate  requirements, 
Mr.  Trammell  continued:  "If  tele- 
vision allocation  now  in  existence 
were  to  be  changed  substantially 
and  a  new  start  in  the  higher  fre- 
quencies were  required,  it  would 
retard  the  establishment  of  tele- 
vision as  a  practical  service  for  a 
period  of  years  that  cannot  now 
be  definitely  forecast.  It  is  to  be 
hoped,  therefore,  that  post-war 
television  will  be  permitted  to  con- 
tinue on  the  present  frequency  al- 
locations." 

If  video  networks  comparable  to 
those  of  sound  broadcasting  are  to 
be  established,  Mr.  Trammell  stat- 
ed, "it  is  evident  that  competitive 
network  organizations  must  own 


FORGETTING  SCRIPT  corrections  William  H.  Weintraub,  president  of 
the  agency;  Ben  Abrams,  president  of  Emerson  Radio  &  Phonograph 
Corp.,  sponsors;  Himan  Brown,  producer  of  the  show  concentrate  atten- 
tion on  Wendy  Barrie,  as  she  rehearses  Green  Valley,  U.S.A.,  which 
had  its  debut  over  MBS  Sunday  Feb.  27  at  5  p.m. 


and  operate  outlets  in  strategic 
cities.  .  .  .  The  present  FCC  rule 
which  limits  ownership,  operation 
or  control  by  any  one  interest  to 
three  television  broadcast  stations 
in  the  United  States  is  a  severe 
deterrent  to  the  organization  and 
sound  economic  growth  of  national 
network  television.  It  is  to  be, 
hoped  that  .  .  .  the  FCC  will  grant 
the  peticion  recently  filed  by  NBC 
requesting  a  modification  of  this 
rule." 

"Natural"  for  Advertising 

On  the  economics  of  television, 
Mr.  Trammell  declared:  "As  in 
sound  broadcasting,  it  is  obvious 
that  advertising  revenues  must  fur- 
nish the  financial  support  of  the 
service."  Costs  will  be  greater,  he 
said,  and  there  will  be  a  period  of 
initial  investment  with  no  immedi- 
ate return.  "Receiving  sets  must  be 
in  the  hands  of  the  public  before 
we  will  have  circulation  to  sell,  and 
yet  many  receivers  cannot  be  sold 
unless  there  are  available  programs 
to  attract  an  audience." 

Fortunately,  he  went  on,  experi- 
ence so  far  indicates  "tremendous 
interest  and  enthusiasm  on  the  part 
of  audience  and  advertisers  alike." 
Some  125  advertisers  have  already 


made  their  television  debuts  on 
WNBT,  NBC  station  in  New  York, 
he  said,  calling  television  a  "natu- 
ral" for  local  advertisers  and  pre- 
dicting that  national  advertisers 
will  be  in  the  market  for  local  time 
before  national  networks  have  been 
established. 

"Television,"  Mr.  Trammell  de- 
clared, "as  a  self-supporting  na- 
tional service,  will  need  sympathe- 
tic consideration  on  the  part  of 
Government  and  vision,  courage 
and  cooperation  on  the  part  of  all 
members  of  the  radio  broadcasting 
and  manufacturing  industries.  .  .  . 
We  of  the  radio  industry  must 
lead,  not  lag,  in  the  establishment 
of  this  great  new  service  of  sound 
and  sight." 


Store's  First  Venture 

GUS  BLASS  Co.,  Arkansas'  larg- 
est department  store,  on  March  1 
began  its  initial  venture  into  radio 
on  KARK  Little  Rock  with  the 
transcribed  Betty  &  Bob  series, 
9:15-9:30  a.m.  Monday  through 
Friday.  The  program,  which  will 
run  for  a  year,  was  given  a  ten 
day  teaser  campaign  before  it 
opened.  Before  sponsoring  this 
program,  Blass  Co.  was  the  only 
department  store  in  Little  Rock 
which  did  not  use  radio. 


FOR  SALE 

An  Outstanding  Regional  Network 
Station  in  one  of  the  South's  Biggest 
and  Best  Markets. 
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Lea  Calls  for  Law 
Stating  FCC  Power 

Claims  Adoption  of  Authority 
Not  Intended  by  Congress 

ASSERTING  that  he  believed  the 
FCC  has  been  inclined  to  "reach 
out  and  exercise  powers  that  Con- 
gress did  not  intend  to  give  it," 
Rep.  Clarence  F.  Lea  (D-Cal.), 
chairman  of  the  House  Interstate 
&  Foreign  Commerce  Committee 
and  the  Select  Committee  to  In- 
vestigate the  Commission,  last 
week  called  for  radio  legislation 
defining  the  "powers  of  the  Com- 
mission". 

He  was  addressing  the  House 
Tuesday  in  defense  of  his  adminis- 
tration as  chairman  of  the  Select 
Committee,  following  charges  of 
whitewash  by  Rep.  Richard  B. 
Wigglesworth  (R-Mass.),  when  he 
digressed  long  enough  to  express 
his  views  on  the  need  for  remedial 
laws,  particularly  in  view  of  the 
so-called  Frankfurter  decision 
handed  down  last  May  10  by  the 
Supreme  Court  (see  page  12). 
Need  of  Stability 

"I  think  the  Supreme  Court  deci- 
sion has  made  it  more  desirable 
than  ever  that  we  should  have  leg- 
islation which  would  more  clearly 
define  the  powers  of  the  Commis- 
sion, more  definitely  limit  and  re- 
strain its  activities,  and  that  would 
also  give  a  greater  degree  of  sta- 
bility to  the  broadcasting  industry 


WSAI  Wins 

WSAI  Cincinnati  has  been 
awarded  first  prize,  a  $250 
War  Bond,  in  the  Blue  net- 
work interstation  promotion 
for  Breakfast  at  Sardi's. 
Brett  Howard,  WSAI  promo- 
tion director,  was  in  charge 
of  the  winning  project.  Two 
second  prizes  were  awarded 
to  WRNL  Richmond  and 
KMA  Shenandoah,  la.,  while 
third  prize  went  to  KMMJ 
Grand  Island,  Neb.  Six  hon- 
orable mentions  were:  KFOR 
Lincoln,  Neb.,  WNBH  New 
Bedford,  Mass.,  WSIX  Nash- 
ville; WARM  Scranton; 
KXEL  Waterloo,  la.;  and 
WDSM  Duluth,  Wis.  Procter 
&  Gamble,  Kellogg  Co.,  and 
Alaska  Pacific  Salmon  Co. 
donated  the  prizes. 


instead  of  leaving  it  so  largely  in 
the  discretionary  control  of  the 
Commission,"  said  Rep.  Lea. 

"The  recent  Supreme  Court  de- 
cision gave  the  Commission  wider 
authority  than  I  think  was  in  con- 
templation when  the  Act  creating 
the  Commission  was  passed,"  he 
told  his  colleagues.  "I  am  one  of 
those  who  believe  the  Commission 
in  its  administration  had  been  in- 
clined to  reach  out  and  exercise 
powers  that  Congress  did  not  in- 
tend to  give  it." 

Mr.  Lea  outlined  the  functions 
of  the  Committee  which  included, 
he  said,  inquiry  into  the  FCC  or- 


"Your  Western  New  York  Salesman 


50,000  Watt .  *  *  Clear  Channel 
.  .  .  1180  on  Dial .  .  .  Affiliated 
•with  the  National  Broadcasting 
Company  and  The  Blue  Net- 
work, Inc. 

ROCHESTER,  N.  Y. 

National  Sates  Representative: 
George  P.  Hollingbery  Co. 


Du  Mont  Video  Station 
Opening  Second  Studio 

COMPLETION  of  the  second  stu- 
dio of  W2XWV,  Du  Mont  video 
station  New  York,  sometime  in  the 
spring,  will  make  this  the  first  tele- 
vision station  using  more  than  one 
studio,  according  to  Sam  Cuff,  man- 
ager of  commercial  programs  for 
the  station.  This  will  enable 
W2XWV  to  operate  under  what 
will  eventually  become  normal  tele- 
vision conditions,  as  well  as  elimi- 
nating the  use  of  movies  in  the  in- 
termittent period  of  set  changing, 
Mr.  Cuff  explained. 

The  station's  offer  of  studios  to 
advertisers  and  agencies  to  experi- 
ment with  sound-and-sight  broad- 
casting has  created  a  lively  inter- 
est and  the  studio  now  has  a  wait- 
ing list  of  16  agencies.  William 
Morris  Agency  will  begin  a  weekly 
half-hour  series  this  month. 

Will  Baltin,  former  program  di- 
rector W2XWV,  has  resigned  to 
become  secretary-treasurer  of  Tele- 
vision Broadcasters  Assn.,  but  will 
not  be  immediately  replaced.  Com- 
panies using  the  station  facilities 
provide  their  own  programs  and 
need  only  assistance  of  a  technical 
nature  in  handling  lights  and 
cameras.  This  is  supplied  by  the 
station's  technical  staff  under  su- 
pervision of  Walter  Swenson,  tech- 
nical director. 


ganization.  "The  question  as  to 
the  organization  of  the  Commission 
is  one  primarily  of  legislation,"  he 
added.  "I  am  of  the  opinion  that 
legislation  is  needed  to  improve 
the  legal  procedure  im  conducting 
meetings  before  the  Commission." 

Rep.  Warren  G.  Magnuson  (D- 
Wash.),  who  defended  the  chair- 
man against  the  minority  charges, 
pledged  his  support  to  legislation. 
"If  there  is  any  legislation  to  be 
proposed,  any  just  criticism  of  the 
FCC  that  this  Congress  can  correct 
by  legislation,  you  are  going  to 
have  my  vote,  for  one,"  he  assert- 
ed, "and  I  know  the  vote  of  the  ma- 
jority members  of  this  Committee, 
as  well  as  the  vote  of  the  two  mi- 
nority members." 

Shortly  after  his  appointment  as 
chairman  Mr.  Lea  expressed  a 
need  for  legislation  and  predicted 
the  investigation  would  provide 
sufficient  information  to  guide  the 
House  in  formulating  a  law  that 
would  define  the  powers  of  the 
FCC  and  give  broadcasters  a  de- 
gree of  security. 


Adam  Easter  Plans 

ADAM  HAT  STORES,  New  York, 
starts  an  extensive  Easter  cam- 
paign for  men's  hats  next  week. 
Adam  Hats  will  be  promoted  on 
some  140  stations  throughout  the 
country  for  four  weeks  starting 
March  13.  Commercial  will  be  a 
30-second  transcription  of  the  same 
jingles  heard  on  Adam  Hat  net- 
work programs.  Firm  has  had  two 
successive  series  on  the  Blue — 
That's  A  Good  One,  a  joke  program 
was  replaced  last  December  by  an 
amateur  show,  Star  For  A  Night, 
Wednesday,  10:30-11  p.m.,  which 
goes  off  the  air  after  the  March 
8  broadcast.  Agency  is  Glicksman 
Adv.,  New  York. 


//  you  buy  or  plan 
advertising  for 
Iowa,  you  need 

THE  1943 
IOWA  RADIO 
AUDIENCE  SURVEY 

gives  you  detailed  analysis  of  "lis- 
tening areas"  of  every  Iowa  station, 
programs  that  appeal  to  urban,  vil- 
lage, and  farm  families,  and  listening 
habits.  Illustrated  with  pictographs  for 
quick  and  easy  reading.  You  can  get 
a  copy  free  by  writing  to 

CENTRAL  BROADCASTING  CO. 
912  Walnut  St.,  Des  Moines,  Iowa 
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Public  Service! 


PORTLAND,  OREGON 

CBS  Affiliate 
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Hooper  proves 
It's  a  Bull's-eye! 


A    Million  Pros- 
perous People  in 
Our  Primary  Plus 
a   Hooper  of   91.3%    by   Day  and 
80.4%  by  Nightl 
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Watts   Johnson  City  K.C. 
Tennessee 
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580  kc.  FREQUENCY 
and  peak  soil  conduc- 
tivity give  WIBW  the 
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signal  in  Kansas  and 
adjoining  states. 
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THERE'S  NOT  ANOTHER 
LIKE  IT! 


DIRECT  ROUTE  TO  AMERICA'S  No.  1  MARKET 

The  Travelers  Broadcasting  Service 

Corporation 
Member  of  NBC  and  New  England 
Regional  Network 
Represented  by:  WEED  &  COMPANY 
New  York,  Boston,  Chicago,  Detroit,  San 
Francisco  and  Hollywood 


C.  E.  HOOPER 

AGAIN  PROOVES 

WFMJ 

HAS 

MORE  LISTENERS 
MORE  HOURS 
OF  THE  DAY 

than  any  other  station  heard 
in  Youngstown,  O. 


28 


TH  U.  S.  METROPOLITAN 
DISTRICT 


Headley-Reed,  Representatives 


PORTLAND,  OREGON 

*KEY  TO  THE  GREAT  WEST' 

5,000  Watts 
620  Kilocycles 

NBC  RED  NETWORK 

Represented  Nationally  by 

EDWARD  PETRY  &  CO.,  Inc. 


'Voice'  on  Discs 

THE  Voice  of  Experience,  which 
starts  on  WHN  New  York  March 
6  as  a  live  show  for  Sunway  Vita- 
mins, is  coming  back  also  as  a 
transcription.  An  unnamed  con- 
sulting psychologist  "with  20  years 
of  experience"  takes  the  role 
played  by  the  originator  of  the 
program,  Dr.  Sayre  L.  Taylor,  un- 
til his  death  several  years  ago. 
Some  15  stations  have  signed  for 
the  series,  with  a  number  of  re- 
tailers, particularly  in  the  wom- 
en's apparel  field,  as  sponsors. 

Michael  Schulhoff  &  Co.,  New 
York,  is  handling  sale  of  the  pro- 
gram. WOR  Recording  Studios  cut 
the  discs. 


Two  Companies  Promote 

NEW  Eversharp  series  scheduled 
to  start  on  the  Blue  network  Tues- 
day, March  7,  7-7:30  p.m.  was  still 
in  the  audition  stage  last  week. 
Decision  was  being  reached  last 
Friday  on  a  program  playing  up 
the  wishes  and  ambitions  of  the 
average  person,  titled  Let  Yourself 
Go.  Dreams  will  be  highlighted  in 
a  dramatic  program  on  CBS  Fri- 
day, 7:15-7:30  p.m.  sponsored  by 
Englander  Bed  Co.,  Brooklyn, 
starting  March  17.  It  will  repre- 
sent the  first  major  consumer  ad- 
vertising for  the  firm.  Biow  Co., 
New  York,  is  agency  for  both. 


Du  Pont  Awards  March  11 

THE  Alfred  I.  Du  Pont  Radio 
Awards  for  1943,  presented  an- 
nually by  Mrs.  Du  Pont  in  memory 
of  her  husband,  will  be  presented 
March  11  at  a  dinner  at  the  St. 
Regis  Hotel,  New  York.  Ceremon- 
ies will  be  broadcast  7-7:30  p.m. 
on  the  Blue.  Three  awards  of 
$1,000  each  will  be  made.  One  will 
go  to  the  outstanding  news  com- 
mentator of  the  year,  one  to  a 
radio  station  with  power  of  less 
than  5  kw,  and  the  third  to  a  sta- 
tion of  5  kw  or  greater  power. 


Zenith  to  Object 

VIGOROUS  opposition  will  meet 
the  NBC  application  requesting 
the  Channel  1  commercial  televi- 
sion facilities  of  W9XZV  Chicago, 
Zenith  video  outlet,  it  was  stated 
last  week  by  a  Zenith  Radio  Corp. 
spokesman.  The  Chicago  station 
has  broadcast  regularly  sched- 
uled programs  continuously  since 
March  30,  1939.  Hugh  Robertson, 
executive  vice-president  and  treas- 
urer of  Zenith,  said  "NBC  action 
in  asking  for  Zenith's  frequency  is 
presumptuous  and  unfair,  and  will 
be  vigorously  contested." 


UP  Names  Pinkley 

VIRGIL  PINKLEY,  general  Euro- 
pean manager  of  the  United  Press, 
has  been  named  a  vice-president, 
according  to  Hugh  Baillie,  presi- 
dent of  the  United  Press.  He  takes 
the  post  held  by  the  late  Ed  L. 
Keen,  the  first  European  general 
manager  and  vice-president  of  the 
U.P.  He  has  now  returned  to  his 
London  office  after  conferring  on 
plans  to  cover  the  invasion. 


fWTMARK  OF  ACCURACY, 
SPEED  AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS  COVERAGE 

UNITED  PRESS 
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SCRIPT  AWARD 


WRITERS'  WAR  BOARD  has  selected  The 
Candle  and  the  Gun,  heard  on  CBS  as  a 
special  broadcast  Feb.  23,  as  the  outstand- 
ing radio  script  for  February,  it  was  an- 
nounced last  week  by  Robert  J.  Landry, 
CBS  director  of  program  writing.  Script 
writer  was  Marie  Yanofsky,  freelancer,  un- 
til recently  with  WHP  Harrisburg.  Marks 
Loeb  was  the  producer;  Bernard  Hermann 
composed  and  conducted  the  music. 


Hager  Is  Renewed 
As  NAB  Director 

2d  District  Praises  Miller, 
Votes  Confidence  in  Ryan 

KOLIN  HAGER,  general  manager 
of  WGY  Schenectady,  was  reelect- 
ed NAB  director  from  the  Second 
District,  covering  New  York  and 
New  Jersey,  at  the  conclusion  of  a 
meeting  of  the  district  held  Thurs- 
day and  Friday  at  the  Roosevelt 
Hotel,  with  28  of  the  District's 
38  stations  represented. 

Group  adopted  resolutions  ex- 
tending to  Neville  Miller  a  vote  of 
appreciation  and  to  NAB  Presi- 
dent-Elect J.  Harold  Ryan  a  pledge 
of  cooperation  and  expression  of 
confidence;  condemning  the  Cannon- 
Mills  Bill  for  the  Government  pur- 
chase of  paid  advertising  to  aid 
the  war  effort;  pledging  greater 
support  to  BMI;  condemning  the 
"unjust,  unreasonable  and  un- 
American"  demands  of  AFM 
President  James  C.  Petrillo  on  the 
transcription  industry  and  urging 
NWLB  to  reject  the  principle; 
commending  the  NAB  legislative 
committee. 

Final  afternoon  session  includ- 
ed reports  on  public  relations  by 
Michael  R.  Hanna,  WHCU  Ithaca, 
district  publicity  chairman,  and 
Willard  Egolf.,  assistant  to  the 
president  of  NAB,  and  on  engin- 
eering problems  by  Earle  Godfrey, 
WBAB  Atlantic  City,  district  en- 
gineering chairman. 

Opening  session  was  conducted 
by  C.  E.  Arney,  acting  general 
manager  of  the  NAB,  who  re- 
ported on  the  current  legislative 
situation  and  the  status  of  the 
Wheeler-White  bill  to  amend  the 
Communications  Act,  the  labor  sit- 
uation in  view  of  current  policies 
of  Selective  Service  and  War  Man- 
power Commission,  the  activity  of 
various  NAB  committees,  touch- 
ing also  on  post-war  problems  of 
the  industry.  Mr.  Arney's  report 
was  interlarded  with  discussion 
from  the  floor  of  the  various  topics 
dealt  with. 

First  afternoon  session  was 
devoted  mainly  to  music  and  re- 
cording problems,  with  represen- 
tatives of  the  various  music  licens- 
ing and  recording  companies  ad- 
dressing the  broadcasters.  Edgar 


WMCA  Policy  Reaction 

NAB  last  week  notified  WMCA 
New  York  that  the  industry  asso- 
ciation "feels  some  concern  over 
the  announcement  of  the  WMCA 
policy  to  sell  time  for  the  discus- 
s  i  o  n  of  controversial  issues" 
[Broadcasting,  Feb.  28],  and  that 
the  requirement  that  both  sides 
participate  is  "not  an  adequate  so- 
lution". 


H.  Twamley,  WBEN  Buffalo,  led 
a  discussion  of  practical  operating 
and  accounting  procedures  for  sta- 
tions in  connection  with  their 
music  licenses. 

Second  morning  session,  with 
John  A.  Bacon,  WGR  Buffalo,  pre- 
siding, covered  sales  problems, 
with  Lew  Avery,  NAB  director  of 
broadcast  advertising,  leading  a 
general  discussion,  and  Walter 
Neff  of  Neff-Rogow,  Inc.,  New 
York,  speaking  on  radio  for  re- 
tailers. Dorothy  Lewis,  NAB  co- 
ordinator of  listener  activities,  re- 
ported on  progress  in  that  field 
and  also  on  the  current  "American 
Home"  campaign  of  the  Assn.  of 
Women  Directors.  Harry  Levin, 
regional  director,  OWI,  thanked 
the  broadcasters  for  their  coop- 
eration, reporting  that  stations  in 
New  York  and  northern  New  Jer- 
sey in  1943  had  broadcast  84,236 
war  messages  on  regional  problems 
that  did  not  fall  within  the  OWI 
national  radio  allocation  plan. 

Attendance  at  the  NAB  district 
meeting  No.  2  in  New  York  fol- 
lows: 

Wm.  Doerr  Jr.,  Cy  King,  WEBR;  Maj. 
E.  M.  Stoer,  WINS;  Earle  Godfrey,  WBAB; 
Ray  McClosky,  WNBF;  Jack  Lee,  WHAM: 
Kolin  Hager,  WGY;  C.  D.  Mastin,  WNBF; 
Chas.  Godolfky,  WLIB;  William  Fay, 
WHAM;  Jerome  M  Layton,  Clarence  G. 
Cosby,  J.  Trevor  Adams  Jr.,  WINS;  John 
H.  McNeill,  WJZ. 

D.  L.  Provost,  W.  C.  Roux,  J.  V.  Mc- 
Connell,  WEAF;  Walt  Dennis,  WHN; 
John  H.  Field  Jr.,  Arthur  Hull  Hayes, 
WABC;  E.  H.  Twamley,  WBEN;  C.  L. 
Egner,  Oscar  C.  Turner,  NBC;  Chas.  F. 
Phillips,  WFBL;  Wm.  A.  Riple,  WTRY; 
Wm.  Schuldt  Jr.,  CBS;  Wm.  I.  Moore. 
WBNX;  Sheldon  B.  Hickox  Jr.,  NBC; 
Leo.  F.  Bissell,  Joel  H.  Scheier,  WMFF 
A.  G.  MacDonald,  WGY. 

Bruff  W.  Olin  Jr.,  WKIP;  Charles  D 
Osborne,  WMBO;  Gunnar  O.  Wiig,  WHEC 
A.  E.  Spokes,  WJTN;  Frederick  L.  Keese 
WMBO;  Nathan  W  Cook,  Geo.  S.  Jones 
WIBX;  Michael  R.  Hanna,  WHCU;  Thomas 
L.  Brown,  WHDL;  John  A.  Bacon,  WGR 
WKBW;  Elliott  Stewart,  WIBX;  Wm.  O 
Dapping,  WMBO;  Wm.  Tilenius,  NBC  spot 
sales;  Willard  D.  Egolf,  Howard  S.  Frazier, 
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STARS  OF  TWO  CBS  programs  sponsored  by  R.  J.  Reynolds  Tobacco 
Co. — Moore-Durante  Show,  and  Thanks  to  the  Yanks — are  welcomed  to 
a  "Victory  Jamboree"  Party  at  KRNT  Des  Moines  by  Craig  Lawrence, 
vice-president,  Iowa  Broadcasting  Co.,  and  KRNT  general  manager.  In 
the  studio  of  CBS'  Des  Moines  affiliate  are  (1  to  r)  Mr.  Lawrence;  Ted 
Enns,  KRNT  national  sales  manager;  Bob  Hawk,  CBS  quiz  master; 
Garry  Moore,  comedian;  Edmund  Linehan,  KRNT  program  director;  and 
Kendall  Foster,  producer,  cf  Wm.  Esty  &  Co.,  agency  handling  series. 


Dorothy  Lewis,  E.  E.  Arney  Jr.,  NAB; 
Alex  Sherwood,  Standard  Radio. 

Cy  Langlois,  Lang-Worth;  Leonard  D. 
Callahan,  Gus  Hagenah,  SESAC;  Robert 
Jay  Burton,  M  E.  Tompkins,  R.  L.  Har- 
low, Tod  Williams,  BMI;  B.  J.  Rowan, 
General  Electric  Co.;  Harold  B.  Sherrill, 
New  York  Telephone  Co.;  Geo.  W.  Brett, 
Stephen  R.  Rintoul,  Katz  Agency;  Willis 
B.  Parsons,  Wade  Barnes,  Claude  Barrere, 

,  NBC  Thesaurus. 

Edwin    H.    Kasper,    Aaron    S.  Bloom, 

'  Kasper-Gordon;    Ben    Selvin,    Clinton  M. 

,  Finney,  Associated  Music  Publishers; 
Dinty  Doyle,  WABC;  Carl  Haverlin,  BMI; 
Murray  B.  Grabhorn,  Blue;  Lt.  Jack  Over- 

•  all,  USMR;  LeRoy  Keller,  A.  F.  Harrison, 

I  UP;  Victor  Vonn,  Jim  Kelly,  Standard 
Rate  &  Data  Service. 

',  Members  and  guests  of  the  Ra- 
dio Executives  Luncheon: 

Herman  Greenberg,  Jim  Collins,  ASCAP; 
1  Paul  J.  Senft,  Geo.  P.  Hollinsberry,  Slo- 

cum    Chapin,   Guy    Capper,    WJZ;    C.  H. 

Hackett,  Abbott  Kimball  &  Co.;  D.  E. 
)  Robertson,     Capper     Publications;  Harry 

Levin,    OWI;    J.    F.    Flanigan,  McCann- 

Erickson;  Phil  Newsom,  UP;  Arthur  Sins- 

heimer,  Peck  Agency. 

C.  Herbert  Masse,  WBX;  William  S. 
Li  Hedges,  Easton  C.  Woolley,  NBC;  Gerald 
;  King,  Milton  Blink,  Standard  Radio;  How- 
|;lard  Lane,  H.  V.  Akerberg,  CBS;  Rhoda 
;'  Magid,  Gordon  Heyworth,  BBC;  Louis  M. 
;  Block  Jr.,  Intercollegiate  Broadcasting 
.1  System;  J.  O.  Parsons  Jr  ,  W.  W.  Dorrell. 
!(Edythe  Bull,  C.  E.  Hooper. 

Victor  A.  Bennett,  WAAT;  George  W. 

Allen,  WABC;  Paul  Morency,  WTIC;  James 
,j  G.  Bennett,  Michael  Sweeney,  Larry  Has- 
'brouck,    Blue;    G.  C.   Packard,   Robert  B. 

Rains,  Paul  H.  Rayner  &  Co.;  Patricia 
r  Murray,  Printer's  Ink;  Wm   Malo,  WDRC; 

P.  L.  Romaine,  Paul  H.  Raymer  &  Co.; 
j  .  Arthur  Poppenberg,  Blue;  Capt.  Griff. 
('Thompson,  Arthur  Simon,  WPEN;  Capt. 
{  John  Doran. 

I  _  Lionel  Colton,  Helen  Wood,  radio  sta- 
I  tion  representatives;  Hazel  Westerlund, 
j<CBS;  Peggy  Stone,  Loren  Watson,  Spot 
[  Sales;  Elizabeth  Black,  Joseph  Katz  Co.; 
ijiNinette  Joseph.  J.  D.  Tarcher;  Helen  Hart- 
ipwig,  Ruthrauff  &  Ryan;  Helen  Thomas, 
Spot  Broadcasting;  Harriet  Belisle,  Mur- 
iray  Carpenter,  Compton  Adv. 


HOLLYWOOD  BLOCKS 
AIR  APPEARANCES 

IN  WHAT  is  believed  to  be  a  con- 
certed move  to  discourage  radio 
guest  appearances,  Hollywood  film 
studios  are  reported  preparing 
new  rules  to  keep  talent  from 
network  programs.  Although  each 
firm  has  its  own  restrictions,  the 
object  is  a  basic  agreement  accept- 
able to  all  major  film  studios. 

Edicts  would  include:  (1)  in- 
creased control  of  players  and  their 
material  on  radio;  (2)  refusal  to 
clear  talent  for  guest  appearances 
while  their  picture  is  in  produc- 
tion; (3)  request  for  talent's  avail- 
ability recognized  only  from  agency 
by  letter;  (4)  definite  segregation 
of  those  radio  programs  whose 
value  to  player  is  questionable. 

While  in  the  past  average  price 
by  film  studios  has  been  charge  of 
$1,000  for  screen  plays  adaptable 
for  radio,  new  plan  is  to  increase 
it  to  a  flat  $3,000  minimum.  There 
has  been  increased  lack  of  cooper- 
ation on  the  part  of  film  studios 
within  the   past  several  months. 

Agencies  are  greatly  alarmed  at 
the  turn  of  affairs,  and  if  all  studios 
adopt  the  $3,000  per  script  mini- 
mum, it  is  the  consensus  that  film 
adaptations  will  be  abandoned,  with 
programs  going  in  for  originals. 
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Order  118  Taken 
Under  Advisement 

Would  Eliminate  Competition 

In  Industry,  FCC  Is  Told 

ACTION  on  a  proposed  rule  under 
Order  118,  making  certain  business 
records  of  broadcast  stations  pub- 
lic, was  taken  under  advisement  by 
the  FCC  last  week  following  brief 
oral  argument. 

James  D.  Wise,  appearing  for 
NBC  and  Radiomarine  Corp.,  and 
Philip  J.  Hennessey  Jr.,  for  King- 
Trendle  Broadcasting  Corp.  and 
Scripps-Howard  Radio,  opposed 
adoption  on  the  rule  on  the  grounds 
that  it  was  unfair,  would  eliminate 
free  competition  and  would  tend  to 
place  broadcasting  in  the  category 
of  common  carriers.  When  Mr. 
Wise  argued  that  the  rule  would 
make  public  contracts  that  had 
been  reached  through  negotiation, 
Chairman  James  Lawrence  Fly  in- 
quired if  "that  wouldn't  lead  to 
competition",  adding,  that  the  rule 
would  lead  to  "greater  bidding". 

"The  people  who  are  engaged  in 
that  bidding  don't  think  so,"  said 
Mr.  Wise.  "They  think  there  will 
be  a  tendency  toward  uniformity 
of  price.  It  is  interesting  to  note 
that  the  Dept.  of  Justice  doesn't 
favor  making  public  negotiated 
matters. 

Mr.  Wise  requested  that  the 
rule,  if  adopted,  be  modified  to  pro- 
vide that  portions  of  network  con- 
tracts relating  to  compensation  be 
excepted  from  the  public  inspection 
mandate.  "We'll  make  other  provi- 
sions public  but  we  ask  that  com- 
pensation not  be  made  public,"  he 
added. 

He  explained  that  both  NBC  and 
Radiomarine  Corp.,  although  the 
latter  is  a  common  carrier  and  also 
a  manufacturer  of  equipment,  have 
"competitors  not  subject  to  the 
rules  of  the  FCC"  and  therefore 
the  proposed  rule  would  be  discrim- 
inatory. He  said  his  company  didn't 
object  to  the  Commission  knowing 
of  financial  affairs  but  did  object 
to  the  Commission  making  them 
public. 

Mr.  Hennessey  said  his  clients 
did  not  object  to  the  Commission's 
right  to  see  financial  figures  but 
they  did  oppose  making  public  con- 
tractual relations.  "We  regard  our 
activities  as  a  competitor  in  a  com- 
petitive field,"  he  said.  "Making 
contracts  public  is  a  misnomer.  The 
public-at-large  is  not  concerned 
about  our  contractual  relations. 
Only  our  competitors  are."  Mr. 
Hennessey  suggested  that  if  the 
rule  is  to  be  adopted,  any  informa- 
tion heretofore  filed  with  the  Com- 
mission as  confidential  be  excepted. 

Others  filing  letters  or  briefs  pro- 
testing the  proposed  regulation 
were:  NAB,  CBS,  Don  Lee  Net- 
work, Ail-American  Cables  &  Ra- 
dio, Commercial  Cables,  Commer- 
cial Pacific  Cables,  Mackay  Radio 
&  Telegraph  Co. 


BRITISH  COLUMBIA 
LAND  OF  oHP^TCNITY 


WINN  Louisville,  has  appointed 
Homer  Griffith  Co.,  Hollywood,  as  Pa- 
cific Coast  sales  representative. 
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Business  booms  here.  Thou- 
sands of  new  listeners  in  our 
unrivalled  coverage  area 
make  KROD  the  best  radio 
buy. 

Dorrance  Roderick,  Owner      Val  Lawrence,  Manager 
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"Now#  if  we 
were  only 
staying 
at 

THE  ROOSEVELT" 

When  you  stop  at  The  Roosevelt 
you  don't  risk  getting  marooned 
like  this.  For  you'll  be  within  walk- 
ing range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  at 
The  Roosevelt  liquidates  a  lot  of 
bother. 

Rooms  with  bath  from  $i.50. 

HOTEL 


Lea  Committee  Probe 

(Continued  from  page  12) 


MADISON  AVE.  AT  45th  ST.,  NEW  YORK 
-  A  HILTON  HOTEL  — 

ROBERT    P.    WILLIFORD,    General  Manager 

Other  Hilton  Hotels  From  Coast  to  Coast: 

TEXAS,  Abilene,  El  Paso,  Longview,  Lub- 
bock, Plainview;  NEW  MEXICO,  Albuquerque; 
CALIFORNIA,  Long  Beach,  Los  Angeles,  The 
Town  House;  MEXICO,  Chihuahua,  The  Pala- 
cio  Hilton.  Hilton  Hotels.  C.  N.  Hilton,  Presi- 
dent. 
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against  the  work  of  the  Commit- 
tee." He  charged  that  under  Chair- 
man Lea  the  Committee  had  ex- 
perienced "continuous  difficulty" 
in  obtaining  for  its  perusal  docu- 
ments from  the  FCC.  He  alleged 
that  the  majority  action  in  post- 
poning the  WMCA  investigation 
"can  only  be  interpreted  as  a  de- 
termination to  yield  to  Adminis- 
tration pressure  and  to  suppress 
indefinitely  unsavory  facts  said  to 
involve  high  Administration  offi- 
cials and  advisors,  past  and  pres- 
ent." 

Deploring  the  resignations  of 
Mr.  Garey  and  three  of  his  staff 
and  the  resignation  last  October 
of  Rep.  Cox  as  Committee  chair- 
man, Rep.  Wigglesworth  said  the 
"methods  used"  to  bring  about  the 
resignations  "were  both  brutal 
and  shameful". 

"What  is  the  President  afraid  of, 
Mr.  Speaker?"  he  demanded. 
"What  is  his  Administration  afraid 
of?  What  is  it  that  they  fear  to 
expose  to  the  light  of  day?  What 
can  there  be  that  is  so  wrongful 
or  damaging  as  to  lend  to  this  ob- 
struction, intimidation  and  politi- 
cal coercion  or  blackmail?" 

Makes  Demands 

Rep.  Wigglesworth  closed  his 
speech  with  these  demands:  "An 
end  of  these  tactics;  cooperation 
with  the  Congress  and  with  all  its 
duly  appointed  committees;  that 
the  New  Deal  permit  the  people 
to  have  the  truth;  the  majority 
members  resume  hearings  on 
WMCA  at  the  earliest  practical 
moment;  that  they  take  immediate 
steps  to  insure  the  production  by 
the  FCC  of  essential  documents 
and  data;  that  they  permit  the 
orderly  conduct  of  this  investiga- 
tion without  fear  or  favor;  that 
they  comply  with  the  mandate  of 
this  House  regardless  of  pressure 
from  the  Administration  or  any 
other  source." 

"If  the  present  chairman  is  un- 
willing to  comply  with  these  de- 
mands, he  should  immediately  re- 
sign from  his  position  and  permit 
the  appointment  of  a  fearless  suc- 
cessor who  will  not  bow  to  execu- 
tive domination,"  he  declared.  The 
Republicans  and  several  Democrats 
stood  and  applauded  loudly. 

Rep.  Hart,  after  explaining  that 
he  made  the  motion  to  postpone 
investigation  of  the  WMCA  sale 
pending  litigation  in  New  York, 
declared  he  had  opposed  from  the 
first  the  presentation  before  the 
Committee  of  the  case  because  of 
the  court  action.  Mr.  Hart  de- 
nounced Mr.  Garey's  letter  of  res- 
ignation in  scathing  terms. 

"In  narrating  the  facts  which 
led  up  to  the  action  of  the  Select 
Committee  which  Mr.  Garey  so 
vehemently  deprecates,  I  hope  I 
shall  succeed  in  avoiding  the  in- 
temperateness  of  language  which 
Mr.  Garey  has  employed,"  said  the 
New  Jersey  Congressman  who  for 
many  months  stood  by  the  general 
counsel  when  Chairman  Lea  and 


Rep.  Magnuson  demanded  Mr. 
Garey's  resignation. 

Mr.  Garey  employed  "an  intem- 
perateness  which  reflects  his  per- 
sonal pique  and  a  high  degree  of 
that  puerility  which  he  has  imput- 
ed to  the  Committee,"  said  Mr. 
Hart.  He  declared  that  he  had  dis- 
cussed the  WMCA  case  with  no 
one  but  newspaper  reporters  ex- 
cept "one  person.  That  person  was 
Mr.  Garey". 

"I  apologize  for  nothing,"  he 
continued.  "I  defend  nothing.  I 
have  merely  taken  this  time  out 
of  a  decent  respect  for  the  opinion 
of  the  House  to  explain  the  facts 
which  induced  the  Committee  ac- 
tion which  has  led  Mr.  Garey  to 
such  violent  breast  beating  and  to 
such  a  blatant  show  of  simulated 
indignation." 

'Legal  Locution' 

Rep.  Hart  traced  the  history  of 
hearings,  asserted  that  many 
phases  of  the  inquiry  had  been 
closed  but  that  the  FCC  had  not 
"actually  been  heard  down  to  this 
very  day  and  hour".  After  de- 
tailing events  that  led  to  postpone- 
ment of  the  WMCA  hearing  and 
Mr.  Garey's  resignation,  Rep.  Hart 
asserted : 

"That  is  the  sum  and  substance 
of  the  situation  which  has  drawn 
from  Mr.  Garey  a  diatribe  utterly 
unworthy  of  his  talents.  For  his 
eminent  ability  as  a  lawyer  I  have 
a  high  regard.  For  his  undoubted 
character  I  have  a  deep  respect. 
But  for  the  balderdash  which  is 
contained  in  his  letter  of  resigna- 
tion, I  have  nothing  but  complete 
disdain. 

"He  charges  us  with  having 
subordinated  the  paramount  public 
interest.  I  repel  that  charge.  I 
deny  that  the  paramount  public 
interest  is  involved.  The  use  of 
that  high-sounding  phrase  by  Mr. 
Garey  is  simply  a  legal  locution 
wherein  he  seeks  in  this  instance 
to  advance  the  doctrine  that  the 
end  justifies  the  means.  It  is  a 
gross  misapplication  of  the  prin- 
ciple of  public  interest.  *  *  * 

"Mr.  Garey  has  also  charged 
us    with    having    perpetrated  a 


fraud  upon  the  Congress  and  the 
public.  Mr.  Speaker,  I  scorn  to 
reply  to  that  charge,  to  that  mon- 
strous misrepresentation."  Mr. 
Hart  placed  in  the  Congressional 
Record  copies  of  correspondence 
between  himself  and  Franklin  S. 
Wood,  attorney  for  Mr.  Noble. 

Rep.  Hoffman  urged  that  Con- 
gress appropriate  no  further  funds 
for  the  executive  branch  "unless 
they  come  up  and  tell  the  House 
what  they  were  doing  and  answer, 
without  any  reservation,  except  as 
to  war  activities,  the  questions  on 
which  the  various  committees  of 
the   House  sought  information." 

Dies  Tells  of  Subpenas 

Rep.  Dies  declared  "the  most 
pertinent  issue  raised  and  the  one 
that  should  be  answered  here,  is 
whether  or  not  the  FCC  or  other 
agencies  can  refuse  to  make  avail- 
able to  the  Committee  vital  in- 
formation necessary  to  an  intelli- 
gent investigation  of  this  subject 
matter."  Mr.  Dies  told  the  House 
that  his  Committee  Investigating 
Un-American  Activities  had  is- 
sued subpenas  but  that  "in  all 
probability  those  subpenas  will 
be  refused." 

Chairman  Lea  was  interrupted 
several  times  during  his  talk  by 
Reps.  Miller  and  Cox  but  after 
yielding  at  the  beginning  he  de- 
clined to  yield  further  and  con- 
tinued. 

"This  investigation  started 
about  one  year  ago,"  he  said. 
"Criticism  soon  developed  about 
the  way  the  investigation  was 
conducted.  As  time  went  on  the 
principal  charge  against  the  in- 
vestigation was  that  it  was  con- 
ducting unfair,  compulsory,  star- 
chamber  examinations  of  witness- 
es by  the  Committee  staff  without 
the  presence  of  a  Committee  mem- 
ber. This  became  the  primary 
basis  for  the  outcry  against  the 
investigation." 

Rep.  Miller  demanded  that  the 
chairman  cite  "one  single  star- 
chamber  session".  Mr.  Lea  said 
he  referred  to  "private,  not  pub- 
lic hearings".  Rep.  Cox  was  on  his 
feet  defending  the  Committee  dur- 
ing his  chairmanship.  "Let  us  be 
frank,"  he  declared.  "Let  us  be 
courageous  about  it.  Can  the 
gentleman  (Rep.  Lea)  point  to  a 
single  item  in  the  entire  record 


ELEVEN  OF  THE  ORIGINAL  members  of  the  radio  division  of  the 
Golden  Gate  International  Exposition  gathered  for  a  reunion  Feb.  18 
at  the  Palace  Hotel,  San  Francisco,  five  years  to  the  day  after  the  open- 
ing of  the  fair.  Seated  (1  to  r)  :  Eddie  Calder,  KLS;  Sam  Melnicoe,  KPO- 
NBC;  Paul  Smith,  KQW-CBS;  Les  Hewitt,  OWI;  Linn  Church,  formerly 
of  KYA.  Standing  (1  to  r)  :  Paul  Williams,  U.  S.  Signal  Corps;  Dick 
Brace,  KSFO-KWID;  Russ  Davis,  OWI;  Herb  Sauter,  OWI;  Art  Turn- 
rose,  KGEI;  Ray  Lewis,  OWI.  They  discussed  "'Way   Back  When". 


which  he,  as  an  honest  man,  con- 
demned as  having  been  unfair?" 

"I  have  not  read  the  whole  rec- 
ord," replied  Chairman  Lea,  "but 
I  would  not  say  that  in  the  pub- 
lished record  itself  I  found  that 
fault.  I  do  not  say  that  for  what 
may  have  occurred  in  private  rec- 
ords. I  have  not  seen  these 
records." 

Mr.  Lea  defended  his  proced- 
ure, which  provides  that  all  hear- 
ings will  be  public.  He  told  of  hav- 
ing a  telephone  conversation  with 
Chairman  Fly  the  day  of  his  ap- 
pointment as  chairman,  that  Mr. 
Fly  had  called  him  and  offered 
the  cooperation  of  the  Commis- 
sion. 

Rep.  Miller  demanded:  "Will 
you  state  whether  or  not  you 
have,  behind  closed  doors,  talked 
with  Mr.  Charles  Denny,  counsel 
for  the  FCC?" 

Chairman  Lea  said  he  had 
talked  to  Mr.  Denny  several  times 
but  that  as  chairman  of  the  Com- 
mittee he  deemed  it  within  his 
province  to  talk  to  "any  respect- 
able man".  He  asserted  that  he 
made  it  clear  to  Mr.  Denny  at  the 
outset  of  his  chairmanship  that 
the  investigation  would  be  con- 
ducted "without  fear  or  favor". 
He  termed  Mr.  Garey's  letter  of 
resignation  !as  "ridiculous"  and 
said:  "If  my  27  years  of  service 
lave  not  answered  the  charges  of 
:hat  letter,  then  nothing  I  can 
;ay  here  today  will  answer  them." 


He  was  applauded  by  the  Demo- 
crats and  a  scattering  of  Repub- 
licans. (Mr.  Lea  for  12  terms  has 
been  the  nominee  of  both  Repub- 
lican and  Democratic  parties  from 
his  district).  Speaking  of  Mr. 
Garey,  he  said: 

Criticizes  Garey 

"I  would  not  be  candid  with 
you  if  I  did  not  confess  that  I 
have  been  unable  to  find  a  basis 
of  confidence  and  respect  under 
which  as  chairman  I  could  coop- 
erate with  him  as  chief  counsel." 
He  charged  that  rumors  began 
reaching  him  "within  three  days 
of  my  appointment"  that  the  gen- 
eral counsel  had  "initiated  or 
started  to  create  distrust  and  un- 
dermine me  as  chairman  of  this 
Committee". 

"In  repeated  contacts  he  treat- 
ed me  with  an  insolence  that  I  had 
never  before  seen  displayed  by 
an  employe  of  any  Member  of  this 
House,"  said  Chairman  Lea.  "My 
experience  has  convinced  me  that 
he  is  vindictive  to  an  extreme  de- 
gree. As  an  investigating  attor- 
ney he  has  the  fault  of  being  an 
inveterate  hunter  of  headlines  and 
too  frequently  by  the  smear  route 
to  that  end.  I  know  I  have  a  bias 
that  might  unduly  prejudice  my 
viewpoint,  but  I  trust  I  am  giving 
you  as  nearly  as  I  can  a  correct 
appraisal." 

Rep.  Lea  denied  he  was  white- 
washing the  investigation.  He  de- 
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clared  that  he  had  received  no 
orders  from  the  White  House  and 
that  "you  can  be  dead  certain  that 
Franklin  Roosevelt  knows  enough 
about  me  to  know  that  if  he  sent 
such  a  message  that  it  would  be 
the  thing  that  would  most  deeply 
cause  my  resentment." 

Indicating  that  the  investiga- 
tion by  the  present  Committee 
might  be  near  an  end  or  that  he 
may  resign,  the  chairman  said : 
"Now  the  problem  of  this  investi- 
gation will  rest  in  the  hands  of 
those  who  may  have  the  respon- 
sibility for  its  completion.  .  .  . 
For  my  part  if  those  who  carry 
this  burden  for  the  future  do  it 
even  fairly  well  they  will  have  my 
support." 

Rep.  Magnuson  said  he  had 
opposed  Mr.  Garey  as  general 
counsel  from  the  start  but  that 
Chairman  Lea  had  "retained  him 
in  spite  of  my  objections".  He  ad- 
mitted having  breakfast,  on  his 
return  to  Washington  from  Alas- 
ka "by  way  of  my  own  district  in 
Seattle",  with  Thomas  G.  Corcor- 
an, who  was  under  subpena  in 
the  WMCA  hearing,  but  said:  "I 
have  had  many  breakfasts  with 
Tommy  Corcoran  during  the  years 
I  have  known  him".  He  denied  he 
rushed  to  Washington  from  Attu 
to  attend  the  majority  meeting 
the  middle  of  February. 

Cox  Lauds  Garey 
Rep.  Cox,  who  the  week  before 
had  lauded  Mr.  Garey,  again 
went  on  the  floor  to  pay  tribute 
to  him  as  a  "great  lawyer  and 
great  American".  He  said  that  the 
general  counsel  had  been  on  the 
job  but  a  week  when  the  cam- 
paign to  "force  him  out  of  the 
Committee  as  its  counsel"  began. 

"It  is  my  feeling  that  the  work 
of  this  Committee  is  at  an  end, 
but  that  the  FCC  will  be  thor- 
oughly investigated  there  is  no 
doubt,"  said  Rep.  Cox.  "When 
Garey  left  this  Committee  the 
Committee's  effectiveness  as  an 
agency  of  this  House,  inquiring 
into  the  bad  behavior  of  this 
creature  of  the  Congress,  came 
to  an  end.  He  is  the  man  that  the 
FCC  is  afraid  of.  He  is  the  man 
that  these  bureaucrats  downtown 
dreaded,  and  it  is  unfortunate 
for  the  Committee  and  the  coun- 
try that  he  was  compelled  to  leave. 

"I  want  to  say  to  you,  and 
through  you  to  the  country  that 
powerful  influences  have  been 
brought  to  the  aid  of  the  FCC  .  .  . 
There  has  never  been  an  agency 
of  the  Government  that  has  treat- 
ed with  greater  contempt  the 
Congress  of  the  United  States 
than  has  this  Commission  and  its 
chairman,  but  it  is  now  on  the 
defensive." 


WJR  Off  24-Hour  Day 

WJR  Detroit  will  discontinue  all- 
night  operation  March  7,  accord- 
ing to  Leo  Fitzpatrick,  vice-presi- 
dent and  manager.  The  move  was 
necessitated  because  of  the  need 
for  maintenance  time  and  the  man- 
power shortage.  Sign-off  will  be  at 
1  a.m.  operations  starting  at  5  a.m. 
daily  except  Sunday  at  8. 


RANGERS 
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5  Participations 


...also  selling  many 
other  products  on  many 
other  stations. 


George  E.  Halley 

TEXAS  RANGERS  LIBRARY 

HOTEL  PICKWICK     •     KANSAS  CITY,  MO. 
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Announcer  Wanted 
by  KSD 

We  have  an  excellent  opportunity  for  an  experi- 
enced announcer  for  staff  work.  He  must  be  above 
average  in  ability  and  performance.  Only  men 
with  highest  qualifications  will  be  considered.  In 
reply  give  full  information  regarding  experience, 
education  and  draft  status.  Statement  of  avail- 
ability will  be  required. 

KSD 

Basic  NBC  Station 
St.  Louis 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.         Dl.  1205 
Washington,  D.  C. 


PAUL  F  GODLEY 

CONSUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 


HECTOR  R.  SKIFTER 

CONSULTING  RADIO  ENGINEERS 
FIELD      INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT    PAUL,  MINNESOTA 


GEORGE    C.  DAVIS 

Consulting    Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


iff      Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 

•  Evening  Star  Building,  Washington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 

ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  Bldg.   •   Republic  2347 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


WOODWARD  &  KEEL 

Consulting  Radio  Engineers 
Earle  Bldg.  •  District  4871 

Washington  4,  D.  C. 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application 
to  Complete  Installation 
1469  Church  Street  N.W.,  Washington,  D.C. 


BACK  THE 
ATTACK! 
BUY  WAR  BONDS! 


-FEBRUARY  26  TO  MARCH  3  INCLUSIVE" 


Decisions  .  .  . 

FEBRUARY  29 

WIAC  San  Juan,  Puerto  Rico — Granted 
vol.  assgn.  license  from  Enrique  Abarca 
Sanfeliz  to  Radio  Station  WIAC  Inc. 

KGEZ  Kallispell,  Mont.— Granted  vol. 
assgn.  license  of  KGEZ  and  lease  of  all 
property  used  in  KGEZ  operation  from 
Donald  C.  Treloar  to  A.  W.  Talbot  for 
$15,000  in  consideration  of  first  three  years 
of  lease;  lease  to  run  for  20  year  period  at 
$5,000  per  year. 

KBSP  Portland,  Ore.— Granted  mod.  li- 
cense change  hours  of  operation  from  shar- 
ing with  KXL  to  10:30  am.-6:30  p.m. 
(PST)    Monday  through  Friday. 

KBKR  Baker,  Ore.— Granted  transfer 
control  from  Glenn  E.  MeCormick  and 
Paul  V.  McElwain  to  Marshall  E.  Cornett 
and  Lee  W.  Jacobs,  through  transfer  170 
shares  (100%)  for  $20,000. 

WCBA  and  WSAN  Allentown,  Pa.— 
Granted  relinquishment  control  by  Allen- 
town  Call  Publishing  Co.  by  transfer  495 
shares  (76.98%)  for  $90.72  per  share. 

WSAN  Allentown,  Pa.— Granted  mod. 
license  to  change  hours  operation  from 
sharing  with  WCBA  to  unlimited  time; 
call  letters  of  WCBA  deleted. 

KSLM  Salem,  Ore. — Granted  transfer 
control  from  H.  B  Read  to  Paul  V.  Mc- 
Elwain and  Glenn  E.  MeCormick,  through 
transfer   150   shares    (100%)    for  $69,000. 

WABI  Bangor,  Me. — Designated  for 
hearing  applications  for  mod.  CP  to  change 
type  transmitter  and  extension  commence- 
ment and  completion  dates. 

KVOE  Santa  Ana,  Cal. — Denied  petition 
reconsider  and  grant  application  for  CP 
change  1490  kc  to  1480  kc  and  250  w  to 
1  kw.  Designated  said  application  for  hear- 
ing on  issues  relating  to  conformity  with 
Jan.  26  notice. 

KGBX  Springfield,  Mo.— Granted  con- 
sent acquisition  of  control  by  Springfield 
Newspapers  Inc.  through  transfer  250 
shares  class  A  stock  from  Lester  E.  Cox, 
Ralph  D.  Foster,  C.  Arthur  Johnson,  L.  M. 
Magruder  for  $25,000. 

KWTO  Springfield,  Mo. — Granted  acqui- 
sition control  from  Springfield  Newspapers 
Inc.,  H  S.  Jewell,  T.  W.  Duvall,  Tams 
Bixby  Jr.  and  Jeanne  Bibxy  by  Lester  E. 
Cox,  Ralph  D.  Foster,  C.  Arthur  Johnson, 
L.  M.  Magruder  through  transfer  500 
shares  class  B  stock  for  $100,000. 

WFTL  Ft.  Lauderdale,  Fla.— Adopted 
order  granting  voluntary  assignment  of 
CP  and  license  from  Ralph  A.  Horton  to 
Fort  Industry  Co.  Granted  license  to  cover 
CP.  Grantei  mod.  license  move  main  stu- 
dio from  Ft.  Lauderdale  to  Miami,  Fla  , 
conditions. 

WMTU  Tupelo,  Miss.— Granted  request 
change  call  letters  to  WELO. 

Yankee  Network  Inc. — Granted  assgn. 
licenses  to  Winter  Street  Corp.  Stations 
involved:  standard  broadcast — WNAC  Bos- 
ton, WEAN  Providence,  WAAB  Worces- 
ter, WICC  Bridgeport;  relay  —  WEOD 
WEKX  WEKZ  WEKY;  high  frequency— 
WGTR  WMTW;  class  II  experimental— 
W1XOV  W1XOY;  intermittent  provisional 
— WKHG.  No  monetary  consideration. 

WHFC  Inc.,  Chicago — Granted  petition 
to  reconsider  and  grant  application  for 
mod.  CP  for  new  FM  station  (WEHS), 
conditional  to  Jan.  26  notice. 

MARCH  1 

WGPC  Albany,  Ga.— Granted  motion  to 
dismiss  application  for  CP  move  transmit- 
ter and  studio  to  West  Point,  Ga. 

Valley  Broadcasting  Co.,  West  Point, 
Ga. — Granted  petition  postpone  hearing  on 
application  for  CP  new  standard  station, 
from  Mar.  7  to  April  6. 

Applications  .  .  . 

FEBRUARY  29 

Capital  Broadcasting  Co.,  Washington, 
D.  C— CP  new  FM  station,  46,700  kc. 

Liberty  Broadcasting  Co.,  Pittsburgh — 
CP  new  FM  station. 

Plaza  Court  Broadcasting  Co.,  Oklahoma 
City — CP  new  FM  station,  15,394  sq.  mi. 

Drovers  Journal  Publishing  Co.,  Chicago 
—CP  new  FM  station,  48,700  kc,  10,800 
sq.  mi. 

Broadcasting  Corporation  of  America, 
Riverside,  Cal.— CP  new  FM  station,  43,500 
kc,  48,000  sq.  mi.  CP  new  commercial  tele- 
vision station,  Channel  3. 

Gazette  Co.,  Cedar  Rapids,  la. — CP  new 
FM  station,  44,700  kc,  7,400  sq.  mi. 

Raymond  C.  Hammett,  Talladega,  Ala. — 
CP  new  standard  station,  1230  kc,  250  w 
unlimited.  Amended  re  transmitter. 

KFDA  Amarillo,  Tex. — Vol.  assgn.  li- 
cense to  American  Broadcasting  Corp. 
(Dismissed  at  request  of  applicant.) 


WCMI  Ashland,  Ky. — Vol.  assgn.  license 
to  American  Broadcasting  Corp.  (Dis- 
missed at  request  of  applicant.) 

MARCH  1 

WQXR-WQXQ  New  York— Transfer  con- 
trol of  license  from  John  V.  L.  Hogan  to 
New  York  Times  Co. 

Valley  Broadcasting  Co.,  Steubenville,  O. 
— CP  new  FM  station. 

WFBM  Inc.,  Indianapolis— CP  new  FM 
station,  47,700  kc. 

KXOX  Sweetwater,  Tex. — Transfer  con- 
trol from  George  Bennitt,  Russell  Bennitt, 
Jas.  H.  Beall  Jr.,  Joe  H.  Boothe,  J.  H. 
Doscher,  R.  M.  Simmons,  Henry  Rogers, 
C  R.  Simmons  and  Harley  Sadler  to  Wen- 
dell Mayes.  J.  S.  McBeath  and  Mittie  Agnes 
McBeath.  Amended  to  change  names  trans- 
ferors :  Henry  Rogers  to  H.  M.  Rogers, 
omit  J.  H.  Doscher,  and  add  Maynette 
Doscher,  executrix  of  Estate  of  J.  H. 
Doscher,  deceased. 

MARCH  2 

Westchester  Broadcasting  Corp.,  White 
Plains,  N.  Y.— CP  new  FM  station,  49,900 
kc,  435  sq.  mi. 

Monumental  Radio  Co.,  Baltimore,  Md. 

— CP  new  FM  station,  47,900  kc,  4,520  sq. 
mi. 

WHOP  Hopkinsville,  Ky.— Vol.  assgn. 
license  to  Hopkinsville  Broadcasting  Co. 

WSON  Henderson,  Ky. — Vol.  assgn.  li- 
cense to  Henderson  Broadcasting  Co. 

KOBH  Rapid  City,  S.  D.— CP  change 
1490  kc  to  1380  kc,  increase  250  w  to 
5  kw,  install  new  transmitter,  DA-N,  move 
transmitter.  Transfer  control  from  Tri 
State  Milling  Co.,  C.  A.  Quarnberg,  E.  F. 
Gronert,  P.  R.  Quarnberg,  George  E.  Brunt- 
lett  and  William  McNulty  to  Robert  J. 
Dean. 

WIBC  Indianapolis — Vol.  assgn.  license 
and  CP  from  Indiana  Broadcasting  Corp. 
to  H.  G.  Wall,  Margaret  B.  Wall  and 
Thelma  M.  Lohnes  d/b  Indiana  Broadcast- 
ing Co.  (Dismissed  at  request  of  appli- 
cant. ) 

MARCH  3 

WDEL  Inc.,  Wilmington,  Del. — CP  new 

station,  44,500  kc,  6,400  sq.  mi. 

National  Broadcasting  Co.,  Washington, 
D.  C— CP  new  FM  station,  44,300  kc. 
Amended  re  change  tvpe  transmitter. 

Associated  Broadcasters  Inc.,  Bethlehem, 
Pa.— CP  new  FM  station,  48,500  kc,  2,800 
sq.  mi. 


It*  the 

CONTROL^ 
ROOM 


DORIS  JONES,  wife  of  John  V 
Jones,  chief  engineer  of  WCBI  Co 
lumbus,  Miss.,  has  passed  the  ex 
amination  for  a  restricted  permit  and 
now  is  a  parttime  transmitter  opera 
tor. 

MAR.IORIE  BROWN,  formerly  of 
the  Erie  Railroad,  has  joined  the  con 
trol  room  staff  of  WHLD  Niagara 
Falls,  N.  Y. 

E.  S.  McLARN,  assistant  technical 
director  of  the  International  Standard 
Electric  Corp.,  has  been  named  a 
vice-president. 

WINIFRED  HUNT,  one  of  the  six 
apprentice  girl  engineers  trained  at 
KYW  Philadelphia,  is  the  second  of 
the  group  to  be  appointed  to  the  regu 
lar  engineering  staff. 

W.  G.  (Pat)  PATTERSON  has  been 
appointed  man.'.ger  of  the  California 
division,  Distributor  Sales,  Radio 
Tube  Division  of  Sylvania  Electric 
Products  Inc. 

JAMES  MILLER,  formerly  of  WINN 
Louisville,  has  joined  WHOP  Hop- 
kinsville as  chief  engineer. 

ERNIE  MOTT,  chief  engineer  oi 
CKGB  Timmins,  Ont,  and  Muria 
Phillips,  bookkeeper  of  Northern* 
Broadcasting  &  Publishing  Co.,  Tim- 
mins, have  announced  their  engage 
ment.  The  wedding  is  set  for  August 
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CLASSIFIED 


Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classification*,  15c 
per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS,  triple.  Minimum  charge 
$1.00.  Count  three  words  for  box  address.  Forms  close  one  week  preceding 
issue.  Send  Box  replies  to  BROADCASTING  Magazine,  National  Press  Building, 
Washington  4,  D.  C. 

PAYABLE  IN  ADVANCE 


Help  Wanted 


Wanted — Operator,  first  class ;  draft  de- 
ferred. Can  work  either  forty  or  forty- 
eight  hours  a  week.  State  salary  wanted. 
Radio  Station  WSYB  Rutland,  Vermont. 


RADIO  COMMERCIAL  WRITER— Large 
Chicago  Advertising  Agency  offers  splen- 
did opportunity  for  writer  with  agency 
background  and  wide  experience  in  writ- 
ing radio  commercials.  Some  food  ac- 
count experience  necessary.  Only  appli- 
cants with  proven  ability  will  be  con- 
sidered. Replies  should  give  complete  in- 
formation as  to  experience,  education, 
age,  salary,  etc.  Box  973,  BROADCAST- 
ING. 

Radio  Salesman — Man  or  woman,  wide 
awake  city,  unlimited  possibilities.  Sal- 
ary and  commission.  A-l  references.  Re- 
lease required.  Permanent.  J.  D.  McCoy, 
Station  WAIM,  Anderson,  South  Caro- 
lina. 

ANNOUNCER  WANTED  BY  TEXAS 
LOCAL  STATION,  CBS  AFFILIATE. 
ADVISE  STARTING  SALARY  RE- 
QUIREMENT AND  IF  AUDITION 
TRANSCRIPTION  AVAILABLE.  BOX 
971,  BROADCASTING. 

Wanted — Announcer  by  progressive  net- 
work affiliated  station,  draft  deferred, 
prefer  man  with  southern  station  experi- 
ence, give  full  information  as  to  experi- 
ence and  salary  expected.  WHMA,  Annis- 
ton,  Alabama. 

Wanted — Experienced  announcer  five  years 
or  more.  Permanent  position.  Starting 
salary  $250  per  month  and  fees.  Send 
picture,  audition  disc,  draft  classifica- 
tion, full  particulars  with  application. 
Box  966,  BROADCASTING. 


;  OPERATOR  —  Permanent  position  with 
chance  of  advancement.  State  qualifica- 
tions and  enclose  small  photo.  Please  in- 
clude your  recommendations.  Write  Tech- 
nical manager,  WFDF,  Flint,  Michigan. 


Wanted — Two  announcers  for  mid-western 
station.  Good  starting  salary,  excellent 
working  conditions.  Write  Box  964, 
BROADCASTING. 


CHIEF  ENGINEER  WANTED  By  1000 
watt  station  Central  Atlantic  state.  Give 
complete  details  including  salary  ex- 
pected and  draft  status.  Box  954, 
1  BROADCASTING. 


ANNOUNCER  —  Experienced,  deferred. 
Capable  newscaster,  ad  lib  record  shows. 
Basic  Network  Station,  Metropolitan 
market.  Permanent.  In  replying  detail 
experience  salary  expected,  draft  status. 
Box    949,  BROADCASTING. 


CHIEF  ENGINEER— And  recording  men 
wanted  by  large  independent  New  York 
recording  company.  Permanency  guar- 
anteed. Starting  salary  for  Chief  Engi- 
neer $3500.00  to  $5000.00  depending  on 
qualifications.  Box  947,  BROADCAST- 
ING. 


WANTED — Announcer  for  live-wire  Blue 
Network  station  in  New  York  State. 
Good  talent  opportunities.  Box  942, 
BROADCASTING. 


Can  Use — Two  good  ad  lib  announcers. 
Prefer  you  apply  in  person,  otherwise 
send  ET  and  recent  Photo,  Draft  Status. 
WIBG,  1425  Walnut  St.,  Philadelphia  2, 
Pennsylvania. 


Engineer — First    Class    license,    250  watt 
"3L    midwest  network   station.   Excellent  fu- 
ture. Box  939,  BROADCASTING. 


Help  Wanted  (Cont'd) 

Announcer — Permanent  job  with  future. 
State  all.  Send  audition  disc  if  possible. 
Box  938,  BROADCASTING. 

SALESMAN — New  York  territory.  Radio 
Station  representative.  If  you  want  to 
get  out  of  time-peddler  class  and  get 
situated  leading  to  responsible  position 
in  growing  organization  reply  to  Box 
937,  BROADCASTING. 

SALES  EXECUTIVE— For  New  York  of- 
fice, radio  station  representatives.  $5200 
to  start.  Good  opportunity  to  build  sub- 
stantial situation  for  future.  Our  organ- 
ization knows  of  this  ad.  Reply  in  con- 
fidence. Box  936,  BROADCASTING. 

Wanted — Southern  network  station  has 
opening  for  person  who  can  sell  time 
and  service  accounts.  Man  or  woman. 
Give  experience,  references.  Box  910, 
BROADCASTING. 


Wanted — Experienced  salesman  for  major 
network  station  in  good  market.  Estab- 
lished accounts  offered.  Commission  only. 
Please  submit  full  particulars.  Reply 
Box  903,  BROADCASTING. 

Needed — Announcer — With  turntable  tech- 
nique for  clear  channel  kilowatt.  No 
night  work.  KLCN,  Blytheville,  Arkan- 
sas. 


Situations  Wanted 


J.  B.  and  Mae — Comedy  team.  Radio  ex- 
perience. Write  and  act.  Own  script  for 
homey,  quixotic  story  of  married  life 
with  appeal  to  daytime  audience.  Box 
977,  BROADCASTING. 

BASEBALL  ANNOUNCER  — Experienced 
in  Direct  and  Recreation  play-by-play 
broadcasting.  Desires  connection  for 
1944  Season.  Draft  exempt.  Write  Box 
976,  BROADCASTING. 

Versatile  Writer — 31,  recently  with  Coast 
Guard  Police,  available  immediately.  Ex- 
perienced in  continuity,  news,  spots,  pub- 
licity. 12  years  in  radio,  newspaper 
work.   Box  975,  BROADCASDING. 

Experienced  Announcer — Desires  position 
in  5  kw  station  preferably  in  North 
Carolina  or  Virginia.  Salary  open.  Box 
974,  BROADCASTING. 

Executive — With  seven  years  radio  network 
experience  which  includes  business  ad- 
ministration, station  relations  and  han- 
dling personnel.  Desires  to  make  a  perm- 
anent connection  as  manager  of  station 
or  assistant  manager  of  metropolitan 
station.  University  graduate  and  certi- 
fied public  accountant,  age  48,  married, 
two  children.  Excellent  references.  Box 
945.  BROADCASTING. 


WANTED 

OPERATOR 
For  FM  Station 

Man  with  first-class  license  and  ex- 
perience as  second  man  at  trans- 
mitter of  WMIT,  stop  Clingman's  Peak 
in  Western  North  Carolina.  Draft  ex- 
empt. Single  man  preferred  as  he 
must  live  at  transmitter.  Good  salary 
plus  board  and  lodging.  Attractive 
proposition  for  right  man. 

RADIO  STATION  WMIT 

P.  O.  Box  2093 
Winston-Salem,  N.  C. 


Situations  Wanted  (Cont'd) 

NEWSCASTER  .  .  .  EDITOR  .  .  .  AN- 
NOUNCER— Mature  news  sense.  Inter- 
esting style;  dramatic,  hold  attention. 
Reliable;  age  30,  4-F.  Specialized  News. 
Prefer  UP  or  AP  wire.  Permanent;  no 
drifter.  Available  March  10.  Transcrip- 
tion. Box  968,  BROADCASTING. 


PROGRAM    DIRECTOR— ANNOUNCER— 

Woman  with  key  network  station  desires 
program  position  with  opportunity  to 
use  initiative-originality.  Thoroughly  ex- 
perienced. Box  965,  BROADCASTING. 

Woman  News  Editor  Broadcaster — Five 
years  radio  writing  and  broadcasting. 
Desirous  position  handling  women's 
programs  and/or  newscasts.  Good  affili- 
ations. Excellent  references.  Box  940, 
BROADCASTING. 

ANNOUNCER  -  STUDIO    ENGINEER  — 

Thoroughly  experienced  News,  all  types 
announcing,  control  board,  etc.  Licensed 
for  combination  work;  family,  4-F  draft; 
$60  weekly  minimum.  South  preferred. 
Box  978,  BROADCASTING. 

Available  Immediately — Organist  with  or 
without  own  Hammond.  Age  26,  4F. 
union.  Excellent  references.  Box  963, 
BROADCASTING. 

Engineering — Production.  Desires  combina- 
tion position  in  aggressive  station.  1st 
class  license,  former  chief;  also  produc- 
tion, copy  and  business  experience.  Col- 
lege graduate  now  in  advertising.  Age 
35,  4F.  Box  961,  BROADCASTING. 

Available — As  Manager  ;  Production-Pro- 
gram Director;  or  Newscaster-Announc- 
er. 12  years  active  experience.  4-F.  De- 
tails on  inquiry.  Write  Box  957,  BROAD- 
CASTING. 

ARE  YOU  INTERESTED  IN  WOMAN— 
With  theatrical  background  ?  Have  had 
two  years  experience  as  Operator,  Time- 
keeper, announcing.  Can  also  MC  shows. 
At  present  with  Basic  Blue  in  East. 
Transcription  and  photograph  on  re- 
quest.  Box   956,  BROADCASTING. 

TRANSMITTER  ENGINEER— 6  years  ex- 
perience, 250  watt  to  50  kw.  First  Ra- 
diotelephone -  Radiotelegraph  license. 
Capable  —  Married  —  draft  3-A(H)  — 
best  references.  Available  immediately 
for  permanent  transmitter  position.  Box 
955,  BROADCASTING. 

Woman  Studio  Technician — NAB  trained 
in  the  four  major  stations  in  New  York. 
3rd  class  permit.  Professional  announc- 
ing and  singing  experience.  Available 
after  March  15th.  Box  952,  BROAD- 
CASTING. 

PUBLICITY-PROMOTION— Radio  editor- 
commentator,  due  to  change  in  paper's 
policy,  seeks  connection  with  progressive 
station  or  agency  where  original  ideas, 
applied  energy  in  publicity,  promotion 
and  showmanship  offer  future.  Radio 
editor,  regional  commentator  5  years, 
featured  on  New  York  City  program  1 
year,  announcer,  news,  emcee  2  years. 
Consulting  promotion  and  showmanship. 
Over  draft  age,  married.  Box  953, 
BROADCASTING. 

Radio  Engineer — Doing  confidential  devel- 
opment work  for  postwar  position  as 
chief  engineer  of  progressive  station 
planning  postwar  FM  or  television  ex- 
pansion. Highest  qualifications,  network, 
broadcast,  FM,  television.  Can  act  as 
consulting  engineer  now,  designing,  al- 
locations, etc.,  for  postwar  period.  Con- 
sider investment.  Box  951,  BROAD- 
CASTING. 


WANTED  TO  BUY 

250  Watt  station  in 

Southwest. 

Give  full  particulars. 

Box  958,  Broadcasting 


Situations  Wanted  (Cont'd) 

Chief  engineer  small  station  wants  job 
larger  station  previously  classified  2B 
now  4F.  Box  948,  BROADCASTING. 


Announcer — Salesman,  Promotion  Manag- 
er, Announcing  5  Kilowatter,  desires 
change  with  post-war  future.  Young, 
draft-exempt,  civic  leader,  conscientious, 
experienced  all  phases  selling,  announc- 
ing, promotion.  Detailed  reply.  Box  946, 
BROADCASTING. 


Announcer  —  Newscaster  —  producer  — 
versatile  —  network  experience.  Holly- 
wood, California.  Desires  Eastern  asso- 
ciation. Capable,  cooperative,  sincere, 
energetic,  age  32,  4F,  available  March 
6.  Box  943,  BROADCASTING. 


Commercials  —  Continuity  and  general 
script  writing.  Box  941,  BROADCAST- 
ING. 

ANNOUNCER — 4F,  experienced,  seeks  op- 
portunity in  East.  Box  960,  BROAD- 
CASTING. 

Announcer — NBC  trained,  and  regional  5 
KW  Network  affiliate  experience.  De- 
sires position  immediately  with  possi- 
bility to  work  into  all  departments  avail- 
able. Box  979  BROADCASTING. 


Wanted  to  Buy 


Want  to  buy  new  or  used  RCA  Instantane- 
ous Recording  Attachment  to  fit  RCA 
turntable  type  70-C-l.  Give  price. 
WMRF,  Lewiston,  Pennsylvania. 

One  kilowatt  transmitter,  any  make.  Give 
full  details.  Box  972,  BROADCASTING. 


MINORITY  INTEREST  —  In  progressive 
local  station.  Prefer  south  or  southwest. 
Box  970,  BROADCASTING. 

Good  quality  turntable — Similar  to  an  RCA 
70-B  or  Presto  10-A  complete  with  pick- 
up, for  60  cycle  operation.  Box  967, 
BROADCASTING. 

Wanted — 250  Watt  transmitter  and  acces- 
sory equipment  Send  list.  Will  pay  cash 
without  delay.  Box  896,  BROADCAST- 
ING. 

Equipment  Wanted — Modulation  Monitor, 
with  FCC  approval,  studio  console,  new 
or  used  copper  wire,  and  a  limiting 
amplifier  with  FCC  approval.  Will  pay 
cash  for  any  and  all  above  items.  Bob 
McRaney,  General  Manager,  WCBI,  Co- 
lumbus, Mississippi. 

Wanted — One  Wincharger  or  any  guyed 
175-foot  tower  and  lighting  equipment. 
1,000  Watt  Antenna  tuning  unit.  200- 
foot  %-inch  or  larger  Coaxial  Cable 
with  gas  equipment.  One  1,000  watt 
transmitter  complete  with  tubes.  Box 
926,  BROADCASTING. 

WILL  PAY  CASH— for  Western  local  or 
regional  station.  Replies  confidential.  Box 
922,  BROADCASTING. 

Wanted  to  buy — 1  KW  Transmitter.  Ad- 
dress Box  902,  BROADCASTING. 


If  you  are  a  Good  Announcer  or 

salesman  here  is  a  real  chance  for 
permanent  well-paid  position.  If  you 
have  any  special  ability  as  M.C.  or 
excel  as  newscaster,  so  much  the  bet- 
ter. Write  down  (in  confidence)  all 
possible  particulars,  including  draft 
status,  physical  defects,  age,  experi- 
ence, etc. 

Last  year  this  appeal  placed  some 
good  men  in  good  jobs  in  a  well- 
known  Eastern  basic  station.  Special 
consideration  given  men  with  mili- 
tary discharges.  Others  should  state 
when  they  can  accept  position,  if  of- 
fered. This  is  a  genuine  opportunity, 
if  you  have  ability  and  ambition,  to 
get  set  for  the  future. 

BOX  895 
BROADCASTING  MAGAZINE 
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Mr.  Watters 


Mortimer  Watters 
Is  Given  New  Post 

Scripps-Howard  Radio  Names 
Him  V-P  and  General  Manager 

APPOINTMENT  of  Mortimer  C. 
Watters  to  the  newly-created  post 
of  vice-president  and  general  man- 
ager of  Scripps-Howard  Radio  was 
announced  last 
week  by  the  board 
of  directors  of  the 
corpora  t  i  o  n. 
Scripps  -  Howard 
stations  are 
WCPO  Cincin- 
nati, WNOX 
Knoxville,  and 
WMPS  Memphis, 
vvith  WMC  Mem- 
phis affiliated 
through  the  Mem- 
phis Commercial  Appeal. 

Simultaneously,  Mr.  Watters 
announced  the  appointment  of 
Harry  A.  Le  Brun,  assistant  man- 
ager of  WNOX,  as  manager.  He 
succeeds  Richard  B.  Westergaard, 
Scripps-Howard  v-p  and  general 
manager  of  WNOX,  who  was  in- 
ducted into  the  Army  March  1. 
[Broadcasting,  Jan.  17]  Mr. 
Le  Brun  for  11  years  was  with 
WHEC  Rochester,  as  announcer, 
newscaster  and  program  director 
and  became  assistant  manager  of 
WNOX  last  July. 

Mr.  Watters'  appointment,  ap- 
proved in  February  by  the  Scripps- 
Howard  board,  makes  permanent 
a  post  occupied  by  the  young  ex- 
ecutive since  the  entry  into  the 
armed  forces  of  Lt.  (j.g.)  Jack 
R.  Howard,  president,  and  Maj. 
James  C.  Hanrahan,  executive 
vice-president,  of  Scripps-Howard 
Radio.  Mr.  Watters  has  been  act- 
ing general  manager  since  last 
May.  He  will  retain  his  headquart- 
ers in  Cincinnati,  where  he  also 
manages  WCPO.  He  has  been 
with  Scripps-Howard  for  the  last 
six  years.  Both  Lt.  Howard  and 
Maj.  Hanrahan  are  overseas. 

Tibbett  Named 

GENE  TIBBETT  of  Birmingham, 
Ala.,  has  been  appointed  station 
manager  of  WELO,  new  outlet 
granted  for  Tupelo,  Mont.,  it  was 
announced  last  week  by  Bob  Mc- 
Raney,  WELO  general  manager 
and  manager  of  the  radio  interests 
of  Capt.  Birney  Imes  Jr.,  station 
owner.  Mr.  Tibbett  has  had  exten- 
sive experience  in  the  radio  and  en- 
tertainment fields  and  will  assume 
his  new  post  within  the  next  few 
weeks.  Mr.  and  Mrs.  Tibbett  are 
the  parents  of  a  girl  born  Feb.  29. 

WFAA-KGKO  Changes 

RALPH  NIMMONS,  program  di- 
rector of  WFAA-KGKO  Dallas, 
has  been  advanced  to  program  di- 
rector in  charge  of  regional  and 
local  sales  and  Ralph  Maddox,  as- 
sistant program  director,  will  as- 
sume active  charge  of  the  program 
department,  according  to  Martin 
Campbell,  managing  director  of  the 
stations.  Action  was  taken  follow- 
ing resignation  of  Alex  Keese,  for- 
mer WFAA-KGKO  station  man- 
ager, who  joined  the  Taylor-Howe- 
Snowden  group  of  stations  with 
headquarters  in  Amarillo,  Texas. 


Gob's  Luck 

WWNC  Asheville,  N.  C.  held 
an  impromtu  interview  the 
other  day  on  the  Western 
North  Carolina  Farm  Hour. 
A  troubled  sailor  entered  the 
studio  to  report  the  loss  of 
$180  and  to  his  surprise 
Charlie  Newcomb,  m.c.  of  the 
show,  brought  him  before  the 
mike  and  introduced  him  to 
a  Mr.  Carter  who  had  come 
to  the  studio  for  the  express 
purpose  of  reporting  a  find 
— $180. 


NAB  Group,  Wheeler  Discuss 
Proposed  New  Radio  Statute 

Elias  Succeeds  Miller  as  Legislative  Committee 
Chairman;  Ryan  to  Take  Office  on  April  1 


NBC  Women's  Series 

WRITTEN,  produced,  directed  and 
acted  by  women,  a  series  of  four 
half-hour  programs  dramatizing 
the  life  of  girls  in  military  service 
will  be  heard  on  NBC  starting 
Saturday,  March  25.  It  will  be 
the  first  entirely  feminine  series 
for  the  Network.  Where  women 
can't  take  over,  as  in  the  engineer- 
ing department,  a  woman  will  serve 
as  contact.  First-hand  material 
will  be  gathered  by  Priscilla  Kent 
from  camp  centers  in  the  New 
York  vicinity.  Ernesta  Barlowr, 
who  conducts  NBC's  Commando 
Mary,  will  be  narrator.  Titled  Now 
Is  the  Time,  the  series  will  be  in 
effect  a  "salute  to  the  girls  in  ser- 
vice from  the  women  at  home." 


Candy  Co.  Plans 

MASON,  AU  &  MAGENHEIMER 
Confectionery  Mfg.  Co.,  Brooklyn, 
N.  Y.,  will  shortly  introduce  Vita- 
Snak,  vitamin  and  mineral  food 
candy  bar.  Radio  is  being  planned 
for  the  introductory  campaign. 
Candy  firm  is  currently  using  a  spot 
radio  schedule  for  Mason  Mints 
and  other  candy  products.  Agency 
is  John  H.  Owen,  New  York. 


FULLER  ON  LONDON  TRIP 

CLEMENT  FULLER,  BBC's  European 
news  correspondent  in  this  country,  is 
making  a  brief  trip  to  London  to  work 
on  plans  for  news  coverage  of  the  inva- 
sion, the  national  elections  here  and  the 
Pacific  offensive. 


FURTHER  informal  and  explora- 
tory conversations  on  the  White- 
Wheeler  Bill  (S-814)  were  held 
last  week  by  Chairman  Wheeler 
(D-Mont.)  with  the  NAB  Legisla- 
tive Committee,  but  no  date  yet  has 
been  set  for  full  Interstate  Com- 
merce Committee  consideration  of 
the  measure. 

Absence  from  Washington  of  act- 
ing minority  leader  White  (R-Me.) , 
co-author  of  the  measure,  as  well 
as  other  Committee  members,  re- 
sulted in  postponement  of  planned 
executive  consideration  of  the  re- 
draft. Senator  White  headed  a  del- 
egation to  Oregon  for  the  funeral 
last  week  of  Sen.  Charles  L.  Mc- 
Nary. 

The  Legislative  Committee,  along 
with  NAB  president-elect  J.  Har- 
old Ryan,  met  with  Senator  Wheel- 
er last  Tuesday  and  Wednesday.  It 
is  understood  the  Committee  will 
meet  again  in  Washington  within 
a  week  and  probably  will  confer 
with  Chairman  Wheeler  again 
March  13. 

Elias  New  Chairman 

Don  S.  Elias,  WWNC  Asheville, 
was  named  Committee  chairman, 
succeeding  Neville  Miller,  who  last 
week  formally  retired  as  NAB 
president.  Mr.  Ryan  plans  to  take 
office  in  early  April,  leaving  his  post 
as  assistant  director  of  censorship. 

J.  Leonard  Reinsch,  managing 
director  of  the  Cox-owned  stations, 
WSB  Atlanta,  WIOD  Miami,  and 
WHIO  Dayton,  was  added  to  the 
Legislative  Committee  and  partici- 
pated in  the  meetings.  He  had  testi- 
fied before  the  Senate  Committee  at 
the  recent  hearings. 

Chairman  Elias  left  Washington 


'/  Always  Deaden  the 
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Mike  Before  I  Cough" 


following  the  session  Wednesday, 
but  was  to  return  early  this  week. 
Mr.  Reinsch  likewise  planned  to  be 
in  Washington.  Robert  T.  Bartley, 
war  activities  director  of  NAB, 
and  Karl  A.  Smith,  legislative 
counsel,  along  with  C.  E.  Arney 
Jr.,  temporary  managing  director, 
participated  in  the  legislative  ac- 
tivities and  will  work  with  Messrs. 
Elias  and  Reinsch. 

The  Committee  made  no  an- 
nouncement following  the  sessions, 
aside  from  Mr.  Elias'  observation 
that  the  meetings  were  "very  sat- 
isfactory." He  emphasized  that  the 
discussions  were  informal  and  ex- 
ploratory. 

E.  B.  Craney,  general  manager 
of  Z-Bar  Network,  who  has  been 
in  Washington  since  last  Novem 
ber  as  unofficial  adviser  to  Chair- 
man Wheeler  on  the  new  legisla- 
tion, left  for  Montana  last  week. 
He  plans  to  return,  however,  by 
mid-March. 

All  members  of  the  Legislative 
Committee  were  present  except 
James  D.  Shouse,  WLW-WSAI 
Cincinnati,  who  was  detained  in 
Cincinnati  because  of  labor  nego- 
tiations. Other  members  of  the 
Committee,  aside  from  those  men 
tioned,  are  Clair  R.  McCollough, 
W  G  A  L  Lancaster ;  Joseph  H. 
Ream,  CBS  New  York;  Frank  M. 
Russell,  NBC  Washington;  James 
W.  Woodruff  Jr.,  WRBL  Colum- 
bus, Ga.;  G.  Richard  Shafto,  WIS 
Columbia,  S.  C;  Nathan  Lord, 
WAVE  Louisville;  and  Ed  Yocum, 
KGHL  Billings,  Mont. 

Miller's  Farewell 

Mr.  Miller,  who  left  Washing- 
ton Feb.  29  for  a  two-week  vaca- 
tion in  South  Carolina,  has  not  an- 
nounced his  future  plans.  In  a  fare- 
well to  his  wide  acquaintanceship 
in  radio,  Mr.  Miller  dispatched  this 
card: 

"My  connection  with  the  NAB 
during  the  past  six  years  has  been 
a  very  happy  one,  and  I  wish  it 
were  possible  for  me  personally  to 
express  my  appreciation  to  all) 
those  both  within  and  without  the 
broadcasting  industry  who  have 
extended  to  me  so  many  courtesies, 
and  cooperated  with  the  NAB  in 
all  its  activities. 

"Since  it  is  not  possible  to  write 
each  one  individually,  I  am  taking 
this  inadequate,  but  nevertheless 
sincere  way,  of  saying  how  much 
I  have  appreciated  your  many  kind 
nesses,  that  I  have  enjoyed  workinj 
with  you,  and  that  I  hope  I  shall 
have  the  pleasure  of  seeing  you 
many  times  in  the  future. 

"Thanks  again,  and  with  bes 
wishes." 
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PRESIDENT  of  Kansas  City's  Chamber  of  Commerce  says  of  radio:  "Radio's  contribution  to  the  home 
front  cannot  be  emphasized  too  greatly.  I  particularly  recognize  radio  for  its  realistic  approach  to  community 
problems  brought  on  by  war  times.  Yes,  indeed,  radio  has  earned  its  inherent  right  to  play  an  important 
role  in  the  moulding  of  a  better  post-war  world." 


DEDICATED 


IN   BEHALF  OF' 

AMERICAN 
BROADCASTING 


ROBERT  L.  MEHORNAY,  President 
Chamber  of  Commerce,  Kansas  City,  Mo. 


TO  THE  HOME  AND  THE  COMMUNITY 


Looking  to  Tomorrow.. 

Radio's  responsibility,  as  vital  as  it  may  seem  today,  has  touched 
only  lightly  upon  the  potentialities  ahead.  KMBC  looks  to  the 
future  with  great  optimism.  Not  satisfied  to  drift  along  on 
accomplishments  of  the  past,  KMBC  is  laying  the  foundation 
today  for  broadened  responsibilities  tomorrow.  KMBC's  new 
Service  Farms  ...  its  "Big  Brother  Club".  .  .  both  are  steps  in 
that  direction — already  taken.  Only  in  this  way  KMBC  feels 
that  its  leadership  .  .  .  the  leadership  of  radio  . . .  can  step  forward 
into  the  "New  Horizons"  of  tomorrow. 


KMBC 


OF     KANSAS  CITY 

REPRESENTED  BY  FREE  &  PETERS,  INC. 
SINCE  1928- 

THE  BASIC  CBS  STATION  FOR  MISSOURI  AND  KANSAS 


"J1  HE  Denver  livestock  market — 
fifth  largest  in  the  nation — 
broke  its  all-time  volume  record  in 
1943.  The  year  proved  to  be  the 
biggest  both  in  number  of  head  of 
stock  handled  and  prices  paid  to 
shippers  marketing  their  cattle, 
sheep,  and  hogs  here. 

Value  of  livestock  received  at 
Denver  during  1943  totaled  $139,- 
661,373.  This  was  an  increase  of 
more  than  25  million  dollars  over 
1942. 

Even  before  wartime  demands 
encouraged  livestock  raising  to  the 
utmost,  the  Denver  region  was  an 
important  source  of  the  nation's 
meat.  It  was  and  is  the  most  inten- 
sive lamb  feeding  area  in  the 
world. 

Livestock  raising  is  one  of  the 
permanent,  well  established  indus- 
tries of  this  region  which,  along 
with  agriculture,  mining  and  man- 
ufacturing have  been  and  will  con- 
tinue to  be  the  foundations  of  its 
economic  soundness. 
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DENVER  STOCKYARDS  where  4,- 
428,000  head  of  livestock  were  han- 
dled in  1943  valued  at  $139,661,373. 
In  this  number  were  2,700,000 
sheep,  778,000  cattle  and  calves,  and 
950,000  hogs.  It  is  the  fifth  largest 
livestock  market  in  the  United 
States. 


CBS  *  560  Kc. 


DENVER  DELIVERS 
VITAL  MINERALS 

The  mountains  of  Colorado, 
once  better  known  as  a  play- 
ground for  vacationing  tourists, 
are  actually  a  limitless  store- 
house of  war-vital  minerals. 
Mines,  old  and  new,  are  working 
around  the  clock  to  pour  their 
life-giving  ores  into  the  indus- 
trial heart  of  America. 


DENVER  DELIVERS 
SALES  OPPORTUNITIES 

The  stepped-up  production 
and  employment  on  every  hand 
in  the  Denver  region  has  natur- 
ally increased  population  and  in- 
come. Continued  above-average 
sales  gains  by  retail  establish- 
ments in  this  area  give  proof 
that  the  time  is  opportune  for 
selling  effort. 
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ALL  GOD'S  CHILLUN 
NEED  WINGS! 


AMOS  might  say  to  Andy:  "You're 
always  looking  for  big  deals,  Andy. 
Well,  here's  one  you  and  the  Kingfish 
ought  to  look  into.  It's  one  of  the  biggest 
deals  you  ever  heard  of.  WKY,  out  in 
Oklahoma  City  is  building  the  second  high- 
est radio  tower  in  the  Western  hemisphere. 
It'll  be  910  feet  high  .  .  .  that's  60  feet 
higher  than  the  RCA  building. 

"Andy,  people  are  going  to  need  wings, 
almost,  to  see  the  top  of  WKY's  new  tower. 
If  you  and  the  Kingfish  get  busy,  maybe 
you  can  get  the  wings  concession  and  rent 
wings  to  sight  seers. 

"But  seriously,  Andy,  this  new  910-foot 
antenna  is  going  to  add  wings  to  the  pro- 
grams WKY  broadcasts  in  Oklahoma. 
More  people  will  be  hearing  our  program 
and  hearing  it  more  clearly  than  ever  be- 
fore. More  people  will  be  hearing  about 
and  buying  Rinso  and  the  many  other  prod- 
ucts sponsoring  programs  on  WKY  in 
Oklahoma  City." 

*    *  it- 
Companion  to  WKY's  gigantic  new  an- 
tenna is  its  new  transmitter  which  will  be 
one  of  the  most  modern  technically,  archi- 
tecturally and  in  every  other  way. 

The  pace  which  WKY  set  in  facilities, 
programming,  and  community  service  near- 
ly a  quarter  century  ago  has  been  one 
which  no  other  Oklahoma  City  station  has 
ever  equalled.  Results  for  advertisers,  too, 
have  always  been  proportionately  greater. 
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Why  do 


MORE  radio  stations  use 
MORE  SESAC  music  on 
MORE  programs  day  after  day? 

MORE  advertising  agencies  use 
MORE  SESAC  music  on 
MORE  commercial  transcriptions? 

MORE  transcription  companies  use 

MORE  SESAC  music  on 

MORE  library  service  transcriptions? 


Because 


Proof? 


MORE  stations  have  SESAC  blanket  licenses  than  with 
any  other  music  licensing  organization. 

MORE  advertising  agencies  and  transcription  companies 
like  the  complete  freedom  from  clearance  and 
bookkeeping  headaches  which  the  simplified 
SESAC  2c  recording  fee  affords. 

MORE  SESAC  music  is  American  Music — 

The  bread  and  butter  music  that  listeners  like. 

Write,  wire  or  phone  the  SESAC  Program  Service  Dept. 


SESAC 


475  Fifth  Ave. 


New  York  17,  N.  Y. 
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Be  A  Soothsayer 


See  Future  Sales 

Opportunities 
In  All  WWL-Land 

START  PROFITING  NOW  with  WWL 

Economists  and  analysts  say  listen  to  the  sales  appeal  of 

that  Southern  prosperity  is  smart    WWL  advertising, 

here  to  stay.  Start  with  WWL  ig  the  onl   medium  you 

now  to  win  your  share  01  the  ,                 .  .         £l  , , 

booming  market.  Millions  of  need  to  cover  thls  Profitable 

families  in  five  Southern  states  area. 
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50,000  WATTS 
CLEAR  CHANNEL 

THE  GREATEST   SELLING    POWER   IN   THE    SOUTHS  GREATEST  CITY 
CBS  Affiliate — Nat'l  Representatives,  The  Katz  Agency,  Inc. 
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KFOR  Has  the  Shows  with 
"Homemaker  Appeal"  in 
Nebraska's  Capital  City  Area 


Breakfast  at  Sardi's 
Ladies,  Be  Seated 
My  True  Story 

REPRESENTED  NATIONALLY  BY  EDW.  PETRY  &  CO 


The  Mystery  Chef 
Sweet  River 
Breakfast  Club 


Blue  and  Mutual  Networks 


H==== 


KFOR  Nebraska 

A  Small  Station  doing  a  BIG  JOB 
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Is  TENNESSEE 
a  Part  of  Your  Market? 

WSIX  OFFERS  thorough  coverage  of  the  rich  Middle  Tennessee  area — a  section  now 
booming  as  never  before  with  farm  production,  industry  and  army  camps. 

^NGINEERS'  surveys  show  EVERY  county  of  Middle  Tennessee  plus  sixteen  counties  in  South- 
ern Kentucky  included  in  this  station's  0.1  MV/M  signal. 

F'oR  full  information,  including  coverage  map,  rate  card  and  present  availabilities,  contact  this 
station. 

MEMBER  STATION  THE  BLUE  NETWORK  AND  MUTUAL  BROADCASTING  SYSTEM 


5000 

WATTS 


if 


980 

KILOCYCLES 


NASHVILLE,  TENN. 
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NOW  YOU  CAN  REACH  AMERICA'S  MOST  ACTIVE  NEW  MARKET 


THINGS  are  really  happening  in  Alaska.  Much  of  the 
amazing  development  is  a  military  secret.  You'll  have 
to  wait  until  we  win  the  war  to  hear  about  it.  k  It  is  no 
secret,  however,  that  the  population  of  Alaska  is  many  times 
as  large  as  it  was  three  years  ago  and  will  be  larger  after  the 
war.  k  With  the  completion  of  the  Alaska  Highway  which 
brings  Alaska  within  a  few  days  drive  from  any  part  of  con- 
tinental United  States,  the  Territory  has  suddenly  become  a 
rich  new  market  which  progressive  advertisers  are  losing  no 
time  to  capture.  The  ground  work  laid  today  will  determine 
the  new  buying  habits  of  Alaskans  for  the  next  generation. 
k  New  airports,  new  airlines,  a  projected  railroad,  new  ship 
service,  will  make  Alaska  the  fastest  growing  spot  on  the 
American  continent.  *  Alaskan  men  and  women  buy  nearly 
four  times  as  much  merchandise  per  capita  as  your  neighbors 
in  the  States.  Wages  are  high  and  money  is  plentiful.  Nowhere 
in  the  world  do  folks  depend  so  completely  upon  their  radio 
stations  for  news  and  entertainment.  And  they  show  their 
appreciation  by  buying  the  advertisers'  merchandise.  *  A  test 
campaign  will  convince  you.  The  cost  is  low,  the  results  truly 
startling.  Wire  or  write  for  availabilities. 


If  you  have  any  questions  regarding  Alaska,  don't  hesitate  to 
v/rite  me.  We  have  eight  men  in  our  Seattle  office  who  know 
the  Territory  thoroughly.  Between  us,  we  can  dig  up  the 
information  you  request,  whether  it  pertains  to  radio,  bear 
hunting,  steamship  schedules,  the  weather,  salmon  fishing 
or  gold  mining,  k  By  the  way,  I  have  a  few  hundred  addi- 
tional copies  of  the  Annual  Pictorial  Edition  of  Alaska  Life, 
which  I  publish.  It's  just  off  the  press  and,  I  believe,  gives  a 
rather  complete  analysis  of  Alaska  in  1943.  If  you'd  like  a 
copy  just  send  me  your  request  on  your  company  stationery. 


K1NY 

5000  Watts  J»»eaU 

KTKN 

1000  Watts  Ketchikan 


KINY.KTKN  WJS*- 
„  leased  through  coop* 
Re'      with  U.S.  Army* 


BlNG  CROSBY 
RED  SKELTON 
FRED  ALLEN 

ALBUM  FAKIUAR 

A  MUSIC 

^HH0CMHASRLK 
HARRY  JAMES 
FRED  V/ARING 
£p*H  ^ AM.LY 
BURNS  AND  ALLEN 
HOUR  OF  CHARM 
YARNS  FOR  YANKS 
SPOTLIGHT  BANDS 
KAY  KYSER 
MELODY  ROUNDUP 
FIBBER  McGEE 
HiT  PARADE 


AHDRE  KOSTELANETZ 
SAMMY  KATE 
FAMILY  HOUR 
pAUL  vm»TEMAN 

TOMMY  D°RSE* 
FITCH  BANDV/AGON 
CHARUE  MCCARTHY 
CONTENTED  HOUR 
MAXWELL  HOUSE 
SHOW 


YANK'SSWING 

SESSION 
GREAT  G.LDERSLEEVE 

DUFFY'S  TAVERN 
DINAH  SHORE 

Performance 

BOB  CROSBY 


rrr 


EDWIN  A.  KRAFT 

ALASKA  RADIO  HEADQUARTERS 

708  AMERICAN  BUILDING  SEATTLE  4,  WASHINGTON 
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KWBW 


CESSNA  "BOBCAT"  MADE  BY  CESSNA  AIRCRAFT  CO.,  HUTCHINSON 

Climbing  in  Popularity  in 
Hutchinson  and  Central  Kansas 


A  Recently  Completed  Survey  of  the  Listening  Habits 
of  the  Radio  Families  of  Hutchinson,  Kansas 

Based  on  the  1940  U.S.  Census  of  7,921  Radio  Families  in  Hutchinson 
Estimated  Radio  Families  in  Hutchinson  in  1944  is  10,000 

* 

Percentage  of  the  Radio  Families    Percentage  of  the  Radio  Families 
in  Hutchinson  Who  Listen  MOST    in  Hutchinson  Who  Listen  MOST 
uring  the  NIGHTTIME  to:         During  the  DAYTIME  to: 
KWBW       71.0%  KWBW  48.5% 


Station  B* 

Station  C 

Station  D 

Station  E 

Station  F 

Station  G 

Station  H 


18.8 

2.3 
2.3 
2.3 
1.2 
.6 
.6 


'Names  of  stations  on  request 


KWBW— 101  EAST  A— HUTCHINSON,  KANSAS 
WILLIAM  WYSE,  PRESIDENT 


KWBW 

NBC 


Station  B 

Station  C 

Station  D 

Station  E 

Station  F 

Station  G 

Station  H 

Station  I 

Station  J 


24.6 
9.8 
5.6 
4.9 
2.8 
1.4 
.7 
.7 
.7 
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ONE     OF     A     SERIES     FEATURING     OUTSTANDING     USERS     OF     SPOT  BROADCASTING 


Leon  Livingston 


General  Partner,  Leon  Livingston  Advertising  Agency,  San  Franciscc 

Says—  ffSpot  broadcasting  is  on-the-spot  advertising- 
placed  exactly  where  you  want  it" 


*Where  you  want  it — when  you  want  it — 
how  you  want  it,  Mr.  Livingston!  And  when 
you  also  consider  the  different  rate  classi- 
fications, for  different  types  of  audience 
during  the  day  and  night,  then  surely  you 
can  add — "at  the  price  you  want  to  pay"! 
•Not  that  we  want  to  take  a  poke  at  any 
other  medium — but  where  else  can  you 


agencies  and  advertisers  buy  the  doubly 
selective  coverage  of  national  spot  at  any 
comparable  price,  or  even  regardless  of 
price?  You  know  the  answer — and  that's 
why  spot-broadcasting  is  continuing  to 
grow  at  a  rate  that  surprises  even  us  "old" 
pioneers  in  the  business  of  radio-station 
representation. 


Free  &  Peters,  \n. 

Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WKZO .  KALAMAZOO-GRAND  RAPIDS 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .   .   .  MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD   .  ST.  LOUIS 

WFBL  SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

. .  . SOUTHEAST  . . . 

WCBM   BALTIMORE 

WCSC   CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KOMA  ....  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KECA  LOS  ANGELES 

KOIN-KALE  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEATTLE 

KFAR  ....  FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  180  N.  Michigan 
Franklin  6373 

NEW  YORK:  444  Madison  Ave. 
Plaza  5-4130 

SAN  FRANCISCO:  ur  Sutter    HOLLYWOOD:  6331  Hollywood 
Sutter  4353                       Hollywood  2151 

ATLANTA:  322  Palmer  BldgJ 
Main  5667 
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Panel  Urges  NWLB  to  End  AFM  Strike 


Interferes  With  War  Effort,  Decision 
Holds;  Fee  Plan  Condemned 

IN  A  SPLIT  2-1  ruling,  the  tripartite  panel  of  the  National 
War  Labor  Board  last  week  held  that  the  ban  of  the  American 
Federation  of  Musicians  on  recording  constituted  a  labor  dis- 
pute which  interfered  with  the  war  effort  and  recommended 
that  the  national  board  in  Washington  exercise  its  power  to 
"terminate  the  strike  to  the  end  that  the  conditions  prevailing 
on  July  31,  1942  be  restored." 

Arthur  S.  Meyer,  of  New  York,  public  member  and  chair- 
man, and  Gilbert  E.  Fuller,  president  of  the  Raymond- White- 
comb  Travel  Agency  of  Boston,  industry  member,  signed  the 
48  -page    majority    opinion    which     members  who  are  not  the  employes 


sweepingly  condemned  the  strike 
called  by  James  C.  Petrillo,  AFM 
president,  along  with  the  "un- 
employment relief"  fund  agreement 
exacted  from  seven  of  the  record 
and  transcription  companies. 

Zaritsky  Dissents 

The  labor  member  of  the  panel, 
Max  Zaritsky,  president  of  the 
United  Hatters,  Cap  &  Millinery 
Workers  International  Union,  dis- 
sented from  the  majority's  findings, 
although  he  concurred  in  the  con- 
clusion that  NWLB  holds  jurisdic- 
tion. 

The  panel  recommendations  now 
are  before  the  12-member  NWLB 
for  action.  Should  the  board  uphold 
the  panel's  recommendations,  AFM 
would  be  ordered  to  return  to  work 
forthwith  for  such  companies  as 
Columbia  Recording  Corp.,  RCA 
Victor  Division  of  RCA,  and  NBC 
Thesaurus,  which  steadfasdy  have 
held  out  against  the  royalty  fee 
payment  for  "unemployment  re- 
lief". They  held  that  this  consti- 
tuted a  "private  AFM  relief  roll" 
and  constituted  a  precedent  in  em- 
ployer-labor relations. 

The  AFM  majority  concluded 
that  the  overall  use  of  transcrip- 
tions has  probably  not,  on  balance, 
''gready  decreased  the  employment 
of  musicians"  and  that  the  same 
was  true  in  connection  with  the  in- 
troduction of  radio.  "The  sole  de- 
mand made  by  the  union  on  the 
companies:"  said  the  majority  re- 
port, "is  that  companies  should  pay 
certain  monies  to  the  union  for  its 
■  unemployment  fund.  No  instance 
I  has  been   cited   where  employers 

r\*%\A    mnnpu    trt    i    union  fnr 


oi  the  paying  employers." 

The  panel  found  that  the  de- 
mand for  union  payments  for  un- 
employment, though  not  "repug- 
nant to  trade  union  practice",  is 
not  a  "customary"  demand.  It  con- 
cluded that  the  board  "should  not 
direct  that  the  companies  pay  mon- 
ey to  the  union  for  its  unemploy- 
ment fund." 

Some  Damage  Found 

While  Mr.  Petrillo  and  Joseph 
A.  Padway,  general  counsel  of 
AFM,  had  vehemently  contended 


that  the  order  terminating  the 
making  of  recordings  by  AFM 
members  as  of  Aug.  1,  1942  was  not 
a  strike  and  had  questioned  the  jur- 
isdiction of  the  Board,  the  Panel 
found  that,  "though  the  direct  ef- 
fect of  the  strike  has  been  exag- 
gerated, there  has  been  some  dam- 
age." 

It  held  further  that  "a  strike  in 
wartime  distils  explosive  emotions 
whose  unstabilizing  effect  tran- 
scends the  economic  influence  of 
the  particular  stoppage."  It  con- 
cluded that  "since  a  labor  dispute 
exists  which  interferes  with  the 
war  effort,  the  NWLB  has  juris- 
diction." 

In  general,  the  panel's  conclu- 
sions appeared  to  support  the  con- 
tentions made  by  the  transcription 
companies  in  their  arguments  be- 
fore the  tripartite  group  and  by 
the  NAB  in  its  presentation  to  the 
Senate  Interstate  Commerce  Sub- 
committee in  January  1943.  Their 
contention  had  been  no  unemploy- 
ment, attributable  to  radio  or 
transcriptions,  existed.  The  Panel 
found  that  "there  is  no  present, 
important  unemployment  of  musi- 
cians." Though  substantial  unem- 
ployment existed  in  the  past  "neith- 
er the  amount  of  such  unemploy- 


ment nor  the  relation  of  such  em- 
ployment to  general  unemployment 
is  known",  it  was  concluded. 

While  the  report  cited  that  "no 
aspersion  of  dishonesty  appears 
and  the  conduct  of  the  union  and 
of  Mr.  Petrillo,  as  reflected  in  the 
record,  has  been  uniformly  candid 
and  honorable  it  found  that  the 
union  had  offered  "no  statistics, 
objectives  or  plan  to  support  its 
demand  for  funds  to  relieve  unem- 
ployment." 

Even  if  the  panel  were  satisfied 
as  to  factual  justification  of  the 
union's  demands,  "the  question  re- 
mains whether  the  proposed  solu- 
tion is  one  the  Board  may  properly 
impose,"  said  the  report.  It  con- 
cluded that  to  exact  unusual  terms 
as  the  result  of  wartime  conditions, 
would  not  be  "fair  and  equitable." 

Fee  Payments 

The  Panel  rejected  the  objections 
of  the  companies  based  on  princi- 
ple, declaring  that  should  copy- 
right legislation  be  procured  to  per- 
mit both  parties  to  share  in  royal- 
ties, sound  social  policy  would  not 
prevent  all  or  part  of  the  royalties 
from  going  to  the  union  under 
(Continued  on  page  6U) 


Summary   of   Panel  Recommendations  and  Report  .  .  . 


PRESS  release  covering  the  recom- 
mendations of  the  National  War 
Labor  Board's  panel  in  the  tran- 
scription case  follows  in  full  text: 

The  Union  ceased  making  rec- 
ords and  transcriptions  on  Aug.  1, 
1942. 

In  August,  1942,  the  Federal 
Government  commenced  an  action 
against  the  Union  under  the  anti- 
trust laws.  The  complaint  was  dis- 
missed and  the  decision  affirmed  by 
the  Supreme  Court. 

Following  a  Senate  hearing  in 
January,  1943,  the  Union  proposed 
that  the  employers  pay  a  fee  to  a 
Union  Employment  Fund  for  each 
record  and  transcription  made  by 
the  members  of  the  Union. 

The  proposal  was  rejected  and 
seven  transcription  companies 
sought  the  aid  of  the  U.  S.  Concili- 
ation Service,  the  phonograph  rec- 
ord companies  taking  no  action. 

The  case  was  certified  in  July, 
a  panel  was  appointed  and  hear- 
-~gs  were  held  in  New  York  City 
September,  October  and  Novem- 


ber, 1943.  The  record  is  1,900 
pages  with  hundreds  of  pages  of 
exhibits. 

The  original  parties  to  the  pro- 
ceeding were,  on  the  one  hand,  the 
Union,  and,  on  the  other  hand,  the 
seven  transcription  companies, 
namely,  (1)  World  Broadcasting 
System,  (2)  Empire  Broadcasting 
Corporation,  (3)  Associated  Music 
Publishers  Inc.,  (4)  Lang- Worth 
Feature  Program  Inc.,  (5)  CP. 
MacGregor,  (6)  Standard  Radio, 
(7)  National  Broadcasting  Co., 
Radio  Recording  Division. 

Intervening  Companies 

After  the  hearings  started,  Dec- 
ca  Records  Inc.  (a  phonograph 
record  company  not  a  party  to  the 
proceeding)  concluded  a  contract 
with  the  Union  substantially  on 
the  basis  of  the  Union's  proposal. 
Transcription  Company  1  (an  af- 
filiate of  Decca)  and  Transcription 
Company  2  became  parties  to  sim- 
ilar contracts  and  withdrew  from 
the  controversy. 

Columbia  Recording  Corp.  and 
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RCA  Victor  Division  of  Radio 
Corp.  of  America  (phonograph 
record  companies)  became  parties 
to  the  proceeding  by  motion  to  in- 
tervene. They  and  the  five  remain- 
ing transcription  companies  re- 
sumed negotiations  with  the  Union, 
with  the  mediatory  help  of  the 
Panel.  Transcription  Companies  3, 
4,  5  and  6,  after  concluding  con- 
tracts with  the  Union,  withdrew 
from  the  case.  The  Panel  in  an  in- 
terim report  recommended  to  the 
Board  the  approval  of  these  con- 
tracts which  embody  the  principle 
of  the  Union's  proposal  but  contain 
features  not  found  in  the  World- 
Decca  contract  including  provision 
for  an  advisory  board  on  the  ex- 
penditure of  the  Employment 
Fund. 

The  Companies  that  are  pres- 
ently parties  to  the  proceeding, 
namely,  Columbia  and  Victor  (the 
two  intervening  phonograph  com- 
panies) and  NBC  (the  seventh 
transcription  company)  originally 

(Continued  on  page  69) 
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duPont  Honors  Swing,  WLW,  WMAZ 


Presentations  Are  Made 
At  Dinner  Held 
In  New  York 

ALFRED  I.  DUPONT  Radio 
Awards  Foundation  last  Saturday 
evening  presented  $1,000  each  to 
Raymond  Gram  Swing,  Blue  com- 
mentator, WMAZ  Macon,  and 
WLW  Cincinnati,  •  winners  of  the 
1943  awards  presented  annually  by 
the  foundation,  established  by  Mrs. 
duPont  in  memory  of  her  late 
husband,  "to  perpetuate  his  pro- 
found interest  in  science  and  in- 
dustry and  his  unwavering  de- 
votion to  the  welfare  of  his  country 
and  of  humanity." 

Foundation,  created  in  perpe- 
tuity under  an  irrevocable  trust, 
confers  each  year  two  station 
awards  "to  two  radio  stations  in 
the  continental  United  States  for 
outstanding  and  meritorious  serv- 
ice in  encouraging,  fostering,  pro- 
moting and  developing  American 
ideals  of  freedom  and  for  loyal  and 
devoted  service  to  the  nation  and 
to  the  communities  served  by  these 
stations  respectively. 

Representative  Station 

"One  of  the  radio  stations  se- 
lected to  receive  an  award  shall  be 
representative  of  the  group  of 
larger  radio  stations  possessing 
facilities  above  the  average  from 
the  standpoint  of  power  and  range 
of  coverage.  The  other  station  se- 
lected to  receive  an  award  shall  be 
representative  of  the  group  of 
smaller  stations  .  .  .  Each  radio 
station  award,  however,  shall  be 
of  equal  size,  dignity  and  merit, 
for  performance  within  these  re- 
spective fields  of  endeavor." 

Dividing  line  was  established  at 
the  5  kw  mark  for  the  current 
awards,  with  WMAZ  receiving  the 


award  for  stations  of  5  kw  or  less 
and  WLW  the  award  for  stations 
with  power  of  more  than  5  kw. 

The  commentator  award  is  given 
each  year  "to  one  individual  who 
shall  be  a  citizen  of  the  United 
States  in  recognition  of  dis- 
tinguished and  meritorious  per- 
formance of  public  service  by  ag- 
gressive, consistently  excellent  and 
accurate  gathering  and  reporting 
of  news  by  radio  end  the  presen- 
tation of  expert,  informed  and  re- 
liable interpretation  of  news  and 
opinion  for  the  purpose  of  en- 
couraging initiative,  integrity,  in- 
dependence and  public  service 
through  the  medium  of  radio." 

Awards  Broadcast 

Awards  were  presented  at  a  din- 
ner held  at  the  St.  Regis  Hotel, 
New  York,  with  the  ceremonies 
broadcast  on  NBC  6:45-7  p.m.,  and 
on  the  Blue,  7-7:30  p.m.  Francis  P. 
Gaines,  president  of  Washington  & 
Lee  U.  and  chairman  of  the  awards 
committee,  made  the  presentations, 
which  were  accepted  by  Mr.  Swing 
and  James  D.  Shouse,  general  man- 
ager of  WLW,  and  Wilton  E.  Cobb, 
general  manager  of  WMAZ,  for  the 
stations.  Mrs.  duPont,  William  H. 
Goodman,  secretary  of  the  awards 
committee,  and  Mark  Woods,  presi- 
dent of  the  Blue,  also  spoke. 

Kellogg  Drive 

"THE  GRAINS  are  Great  Foods," 
will  be  the  theme  of  the  1944  nutri- 
tion advertising  campaign  of  Kel- 
logg Co.,  Battle  Creek,  Mich.  A 
preview  presentation  of  the  cam- 
paign will  be  given  at  the  Ritz- 
Carlton  Hotel  in  New  York,  Tues- 
day, March  14,  for  pi'ess  and  radio 
representatives.  Details  on  how 
Kellogg  advertising  in  radio  and 
other  media  will  carry  out  the 
theme  will  be  revealed  at  that  time. 


Contracts  Between  Network  Stations 
And  AFM  in  Los  Angeles  About  Ready 


CONTRACT  BETWEEN  network 
stations  in  Los  Angeles  and  the 
local  union  of  the  AFM  in  that  city 
has  been  drafted  and  is  now  under 
inspection  by  attorneys  for  both 
parties,  it  was  reported  last  week, 
with  signing  expected  in  the  near 
future.  Terms,  which  were  not  di- 
vulged, will  be  retroactive  to  Feb. 
1,  when  the  contract  expired. 

In  Chicago,  where  a  general 
understanding  was  previously 
reached  [Broadcasting,  March  6], 
a  contract  is  in  the  process  of 
preparation,  while  in  New  York 
negotiations  are  still  under  way 
with  representatives  of  the  net- 
works and  AFM  local  in  that  city 
meeting  Friday  afternoon  for  their 
weekly  session,  with  "progress" 
reported.  In  addition  to  the 
general  meeting,  the  union  held  in- 
dividual meetings  with  the  key 
stations  on  the  subject  of  music 
librarians,  over  which  the  AFM 
has  asked  complete  jurisdiction. 


Following  negotiations  with  Los 
Angeles  local  47,  AFM  officials, 
Blue  network  Hollywood  staff  or- 
chestra was  increased  from  thir- 
teen to  twenty  men  on  March  12. 
It  is  expected  that  similar  contract 
will  be  put  into  effect  within  com- 
ing week  by  NBC  Hollywood.  Sid- 
ney N.  Strotz,  NBC  western  vice- 
president,  at  press  time  was  con- 
ferring with  AFM  officials  on  tech- 
nicalities regarding  staff  increase. 

Contracts  covering  individual 
networks  supersede  previous  NBC 
deal  which  had  been  signed  for  its 
Red  and  Blue  operations.  When 
networks  separated,  twenty-eight 
men  were  split  between  the  two, 
with  AFM  contending  that  they 
employ  twenty  musicians  each, 
comparable  to  CBS  Holly wod  house 
orchestra.  Blue  contract  with  union 
calls  for  a  five  day  week,  at  $95  per 
man  weekly,  on  a  four  hour  day 
schedule. 


Set-up  of  the  awards  committee 
requires  that  its  members  include 
"a  representative  of  a  national 
woman's  organization;  a  non-com- 
mercial, non-political  affiliate  of 
radio  and  broadcasting  industry; 
a  nationally  prominent  educator;  a 
nationally  prominent  expert  on 
public  opinion  and  national  affairs; 
and  a  representative  of  the  Alfred 
I.  duPont  estate  interests." 

Judges  for  the  1943  awards 
were:  Dr.  Kathryn  McHale,  pres- 
ident, American  Assn.  of  Univer- 
sity Women;  Merlin  H.  Ayles- 
worth,  former  President  of  NBC; 
Dr.  Gaines;  Bishop  Henry  St. 
George  Tucker,  and  Mrs.  Jessie 
Ball  duPont.  William  Hardin  Good- 
man, vice-president  and  trust  office 
of  the  trustee,  is  permanent  secre- 
tary of  the  awards  committee. 


Van  Nostrand  to  R&R 

JACK  VAN  NOSTRAND  has  re- 
signed as  assistant  deputy  chief  of 
the  New  York  office  of  the  OWI 
Domestic  Radio  Bureau  to  join  the 
radio  department  of  Ruthrauff  & 
Ryan,  Philip  H.  Cohen,  chief  of  the 
Bureau,  announced  last  week.  He 
will  not  be  replaced,  Mr.  Cohen 
stated.  His  functions  will  be  car- 
ried on  by  personnel  shifted  from 
the  Washington  office.  Working 
with  George  P.  Ludlam,  deputy 
chief,  Mr.  Van  Nostrand  has  done 
an  exceptionally  fine  job  in  develop- 
ing cooperation  between  the  OWI, 
commercial  advertisers,  and  net- 
works, Mr.  Cohen  said. 
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FUTURE  CHAMPIONS 
FOR  GENERAL  MILLS 

GENERAL  MILLS,  Minneapolis, 
has  enrolled  800,000  youngsters  be- 
tween 8  and  16  in  its  Future  Cham- 
pions of  America,  conducted  in 
connection  with  the  Jack  Arm- 
strong program  heard  on  120  Blue 
stations,  according  to  Ed  Sylvestre, 
president  of  Knox  Reeves,  handling 
General  Mills  advertising. 

Entirely  a  public  service  move 
on  the  part  of  General  Mills,  Mr. 
Sylvestre  told  Broadcasting  in 
Washington  last  week  that  the  pro- 
gram has  the  long-range  purpose 
of  building  a  healthy,  strong  Amer- 
ica, while  its  power  in  the  immedi- 
ate future  will  be  felt  in  combat- 
ting juvenile  delinquency. 

Asking  for  no  "box  tops,  no 
dimes",  General  Mills  has  started 
FCA  as  an  "organization  of  Amer- 
ican boys  and  girls  into  teams  of 
eight  members  each  to  have  fun 
as  a  team."  FCA  activities  can  be 
worked  in  with  the  Boy  Scouts, 
Girl  Scouts,  etc.  Because  there  is 
no  commercial  interest  involved, 
the  Committee  on  Physical  Fitness 
of  the  Federal  Security  Agency  (a 
Government  war  agency)  endorses 
the  plan. 

Bryson  Rash,  director  of  specia 
events  for  WMAL  Washington  anc 
Ira  Walsh,  formerly  of  WPEN  an. 
now  with  the  Committee  on  Physi  wag 
cal  Fitness,  were  present  when  M; 
Sylvestre  explained  the  significanr 
of  FCA's  activities  at  a  press  co-  UI 
ference.  iTIT 
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Gripsholm  Arrival 
Coverage  Curtailed 

Radio  and  Press  to  Operate 
Under  Navy  Supervision 

NETWORKS  were  preparing  last 
week  to  cover  the  arrival  of  the 
Gripsholm,  repatriate  ship  schedul- 
ed to  arrive  in  New  York  harbor 
about  March  15.  MBS  was  reported 
making  arrangements  to  broad- 
cast interviews  with  Red  Cross 
workers  and  others  aboard. 

In  Washington,  a  State  Depart- 
ment spokesman  told  Broadcasting 
no  newspapermen  or  radio  men 
with  portable  microphones  would 
be  allowed  on  shipboard,  as  was 
the  case  when  the  ship  returned 
from  Japan  some  months  ago.  Ra- 
dio and  press  coverage  of  the  de- 
barkation will  be  under  the  juris- 
diction of  the  Navy  Public  Rela- 
tions Office  of  the  Third  Naval 
District  of  New  York. 

According  to  Comdr.  Edward 
DeLong  of  the  Third  Naval  Dis- 
trict's Public  Relations  Bureau, 
Navy  public  relations  officers  will 
board  the  vessel  on  arrival  and 
look  over  story  possibilities.  Navy 
public  relations  will  set  aside  a 
special  reservation  on  the  pier 
through  which  repatriates  will 
pass  after  stopping  at  the  Red 
Cross  center  "to  get  mail,  mes- 
sages, etc."  It  is  expected  that 
as  the  repatriates  come  off  the 
boat  and  pass  through  the  Red 
Cross  center,  they  will  be  asked 
where  they  are  from  in  the  United 
States.  Their  states  will  then  be 
called  out  over  a  P.A.  system  so 
that  reporters  and  radio  men  in- 
terested can  move  in  and  interview 
them.  This  is  expected  to  elimi- 
nate confusion. 

Passengers  have  already  been 
given  certain  "suggestions"  as  to 
what  to  avoid,  e.g.,  mention  of 
atrocities,  but  Navy  public  rela- 
tions officers  will  be  on  hand  to 
check  the  interviewees. 


McClintock  Returns 

MILLER  McCLINTOCK,  Mutual 
president,  returned  to  his  office  last 
week  from  a  combination  business 
and  vacation  trip  to  Mexico.  Ro- 
berta Dufton,  Mr.  McClintock's  as- 
sistant and  personnel  director,  left 
for  Mexico  March  12." 
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What  the  Industry  Thinks  of  Giveaways 


Majority  Opinion  Brands  Programs 
as  Unhealthy  and  Bad  Influence 

Editor's  Note:  Money  giveaway  programs  will  go  out  the 
window  as  bad  radio,  just  as  they  have  been  dropped  by  other 
media,  if  competitive  stations  in  each  community  will  work  to- 
gether. That  is  the  consensus  of  station  opinion  gleaned  from 
reactions  to  the  article  by  C.  E.  Hooper,  radio  research  expert, 
published  in  the  March  6  Broadcasting. 

While  executives  generally  concurred  in  the  Hooper  view 
that  money-reward  programs  are  unhealthy  and  artificially  stim- 
ulate audience,  they  did  not  go  along  with  him  on  television  and 
FM.  In  several  instances  the  oral  suggestion  was  advanced  that 
broadening  of  the  Hooper  sample  base  would  help. 

From  one  agency  observer — Beth  Black  of  Joseph  Katz  Co. 
— came  a  full-scale  disagreement  with  the  Hooper  view.  She 
thought  money  programs,  like  comics,  are  what  a  lot  of  people 
want  and  she  didn't  see  why  they  shouldn't  have  them  "even  if 
they  create  problems  for  research  organizations." 

Herewith  telegraphic  reactions  received  up  to  press  time: 


By  LEWIS  H.  AVERY 

Director  of  Broadcast  Advertising 
National  Assn.  of  Broadcasters 

Those  who  have 
devoted  the  most 
thought  to  the 
present  and  post- 
war possibilities 
of   radio  have 
long  contended 
that  it  should  be 
the  responsibility 
of   every  broad- 
caster    to  do 
everything  in  his  power  to  increase 
the  sets  in  use  or  the  actual  circu- 
lation for  a  specific  period. 

But  that  contention  does  not  em- 
brace "cash-f  or-listening"  pro- 
grams ! 

To  that  extent,  every  student  of 
broadcasting  must  agree  whole- 
heartedly with  the  conclusion 
reached  by  C.  E.  Hooper  in  the 
March  6  issue  of  Broadcasting 
magazine.  While  you  may  not  ar- 
rive at  that  conclusion  by  the  same 
devious  logic  Mr.  Hooper  uses,  you 
will  probably  agree  that  you  have 
never  seen  any  evidence  that  "cash- 
for-listening"  programs  have  in- 
creased permanently  the  percent- 
age of  sets  in  use. 

Not-in-Use  Sets 

Considering  the  opportunity  that 
exists  today  and  that  will  certainly 
axist  in  the  post-war  period,  broad- 
casters should  be  less  concerned 
with  the  32.1%  of  the  sets  and  far 
more  concerned  with  the  67.9%  not 
in  use. 

The  energy  and  manpower  de- 
voted to  the  "cash-f or-listening" 
programs,  and  the  time  consumed 
listening  to  similar  programs  over 
competitive  stations — to  make  cer- 
tain you  are  offering  more  money 
more  easily  obtained — would  create 
a  whole  new  program  structure  for 
many  stations  that  might  actually 
j{j  reverse  the  present  trend  of  listen- 
ing— make  regular  listeners  of  oc- 
casional or  non-listeners. 
The  obligation  of  the  broadcaster 
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lies  not  in  redividing  the  existing 
audience,  but  in  increasing  the  size 
of  that  audience  through  the  pro- 
vision of  entertainment  and  infor- 
mation in  the  public  interest. 

Actually,  there  is  nothing  new 
or  novel  about  "cash-for-listening" 
programs.  For  years,  certain  maga- 
zines and  newspapers  "sold"  every- 
thing from  carving  sets  to  carts  at 
cost  or  less  with  a  trial  subscrip- 
tion. Space  buyers  long  ago  were 
educated  to  look  for  such  facts  on 
ABC  audits.  And  they  judged 
media  values  with  a  full  knowledge 
of  the  means  such  media  utilized  to 
gain  circulation. 

Perhaps  some  time  buyers  are 
fooled  temporarily  by  a  reshuffling 
of  the  audience  in  Metropolis.  But 
such  media  men  need  only  ask 
themselves  the  difference  between 
forced  and  voluntary  circulation  to 
gain  added  confidence  in  the  loyalty 
of  the  voluntary  listener.  And  the 
voluntary  listener  is  what  every 
station  should  seek  to  attract  in 
ever-increasing  numbers. 

Parenthetically,  Mr.  Hooper 
should  be  "boiled  in  oil"  for  his  con- 
clusions on  FM  vs.  AM,  for  the 
amazing  equations  he  sets  up  and 
for  his  discourse  on  what  he  terms 
the  "marginal  operator." 

By  BETH  BLACK 

Director  of  Media 
Joseph  Katz  Co.,  New  York 

Do  not  agree 
with  Hooper  re 
money  shows. 
This  is  question 
of  whether  sta- 
tions should  give 
audience  what  it 
wants  or  try  to 
elevate  public 
taste.  I  think 
money  shows 
like  the  comics  are  what  a  lot  of 
people  want  and  I  don't  see  why 
they  shouldn't  have  them  even  if 
they  create  problems  for  research 
organizations. 


By  MURRAY  CARPENTER 

Director   of  Timebuying 
Compton  Adv.,   New  York 

The  trouble  with  money  give- 
away shows  is  that  when  news  of 
them  gets  around  among  women  it 
becomes  virtually  impossible  to  get 
a  co-incidental  respondent  to  give  an 
honest  statement  about  the  station 
she  is  listening  to.  The  give-away 
shows  tend  to  distort  co-incidental 
ratings  and  thus  they  destroy  the 
value  of  one  of  radio's  most  impor- 
tant measurement  tools. 

By  WALTER  J.  DAMM 

Manager  of  Radio 
Journal  Co.,  Milwaukee 

Completely 
agree  with  Hoop- 
er regarding  buy- 
ing audience 
through  money 
give  -  aways,  etc. 
Have  thought  this 
from  very  begin- 
ning but  like  so 
many  others  that 
I    thought  were 

constructive  ideas  don't  get  any- 
where. Most  vociferously  and  com- 
pletely disagree  with  his  theories 
and  thoughts  on  FM  and  television. 
General  Motors  don't  give  a  Chev- 
rolet away  with  every  Cadillac  they 
sell.  As  for  general  house  cleaning 
that's  okay  with  me,  too. 


By  R.  E.  DUNVILLE 

Vice-President 
WLW-WSAI  Cincinnati 

We  certainly 
concur  with 
Hooper's  com- 
ments on  money 
reward  programs 
in  the  March  6  is- 
sue of  Broadcast- 
ing although  be- 
ing opposed  to  the 
programs  appar- 
ently is  not  suffi- 
cient to  stamp  them  out.  We  firmly 
believe  sound  program  structure  is 
only  means  of  securing  honest  audi- 
ence on  which  an  advertiser  can 
base  his  return  expectancy.  WSAI 
currently  running  money  man  pro- 
gram after  appealing  to  other  Cin- 
cinnati stations  for  a  year  to  stop. 

Reason  for  running  is  not  to  se- 
cure synthetic  audience  in  order  to 
sell  station,  but  to  point  out  beyond 
a  question  of  a  doubt  the  fallacy 
of  audience  rating  based  on  this 
type  of  operation.  We  expect  to  use 
superior  audience  ratings  on  WSAI 
to  stamp  out  this  type  of  operation 
rather  than  promote  it.  Figures 
should  be  available  within  next 
three  or  four  weeks.  Believe  they 
will  contain  conclusive  proof  of  the 
sound  program  type  as  the  only 
method  of  successful  broadcasting. 
(Continued  on  page  66) 


Hooper  Ratings  to  Be  Labeled 
If  Station  Gives  Money  Prizes 

Continuous  Requests  of  Broadcasters  for  Action 
Against  'Inflated'  Ratings  of  Stations  Is  Heeded 


TO  ENABLE  easy  identification  of 
programs  offering  prizes  for  listen- 
ing, which  offers  result  in  inflated 
ratings  for  the  programs,  C.  E. 
Hooper  has  announced  that  in  the 
future  the  "Continuing  Measure- 
ment of  Radio  Listening"  reports 
of  his  organization  will  label  all 
such  program  ratings  with  the 
statement:  "Station  gives  money 
prizes  to  telephoned  listeners." 

To  other  policies,  similarly  de- 
signed to  aid  "in  the  correction  of 
abuses  in  the  buying  and  selling 
of  station  time,"  were  also  an- 
nounced. One  will  eliminate  the 
"share  of  audience"  column  from 
the  rating  pages  of  these  reports, 
to  prevent  the  misuse  of  these  fig- 
ures as  program  ratings.  The  other 
states  that  in  cities  where  local 
station  disputes  might  interfere 
with  the  availability  of  listening 
information  to  radio  buyers,  the 
service  will  be  offered  for  subscrip- 
tion to  advertisers  and  agencies. 

A  year  ago,  Mr.  Hooper  ex- 
plained, stations  in  five  major 
cities  were  making  awards  for  lis- 
tening to  certain  of  their  programs. 
Because  these  prizes  were  given  in 


connection  with  telephone  calls,  it 
became  necessary  for  Hooper  inter- 
viewers to  use  a  "lie  eliminator" 
introduction,  which  has  uniformly 
reduced  the  otherwise  inflated  rat- 
ings of  the  prize-giving  stations, 
although  it  has  not  "served  to 
eradicate  fabrications  completely." 

Approached  at  that  time  by 
broadcasters  who  urged  him  to  take 
a  stand  against  this  type  of  pro- 
gramming, Mr.  Hoper  maintained 
that  this  would  only  publicize  it. 
Up  to  a  few  months  ago  he  was  ex- 
plaining, to  quote  from  an  answer 
to  one  broadcaster:  "Our  job  is 
still  that  of  counting  the  tickets 
for  radio.  If  radio  itself  opened  the 
back  door  so  that  part  of  the  audi- 
ence can  sneak  in,  it  is  up  to  the 
timebuyers  and  the  other  broad- 
casters to  post  the  bouncers  at  the 
back  entrance.  We  are  not  censor, 
sheriff  or  drill  master  in  radio.  We 
count  the  audience  after  it  gets 
there.  We  don't  query  it  on  how  it 
got  in." 

But  this  did  not  end  it.  The  re- 
buttal from  the  broadcaster  read: 
"We  agree,  of  course,  that  your  job 
(Continued  on  page  63) 
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Senate  Adds  New  Cuts  to  FCC  Budget 


Commission  Work 
Is  Defended  by 
Chairman 

BY   BILL  BAILEY 

GROWING  opposition  in  Congress 
to  the  FCC  broke  anew  last  week 
in  both  houses  as  the  Senate  Ap- 
propriations Committee  cut  an  ad- 
ditional $509,000  from  the  Com- 
mission's 1945  fiscal  year  appro- 
priation and  the  House  Select 
Committee  to  Investigate  the  FCC 
resumed  hearings  Tuesday  with 
Chairman  James  Lawrence  Fly  on 
the  stand. 

Meanwhile  members  of  the  NAB 
Legislative  Committee  were 
scheduled  to  meet  again  today 
(March  13)  with  Sen.  Wheeler 
(D-Mont.),  chairman  of  the  Inter- 
state Commerce  Committee  and 
co-author  of  the  White- Wheeler 
Bill  (S-814)  for  further  discussions 
on  legislation.  Preliminary  con- 
versations were  held  with  Chair- 
man Wheeler  Feb.  28  and  March  1. 

Hearings  to  Resume 

Over  protests  of  Reps.  Wiggles- 
worth  (R-Mass.)  and  Miller  (R- 
Mo.)  the  House  Committee  resumed 
hearings  in  what  had  been  termed 
by  the  minority  members  as  an  at- 
tempt to  "whitewash"  the  Com- 
mission. Possibility  loomed  that  if 
Mr.  Fly  Fails  to  confine  his  testi- 
mony to  rebuttal  of  charges  already 
made,  other  Committee  members 
may  join  the  minority  in  demand- 
ing postponement  until  a  new  gen- 
eral counsel  is  named  to  succeed 
Eugene  L.  Garey,  resigned.  Harry 
S.  Barger,  chief  investigator  and 
an  attorney,  is  acting  general  coun- 
sel, assisted  by  Harvey  Walker,  in- 
vestigator-attorney. Hearings  will 
be  resumed  Tuesday  (March  14) 
with  Mr.  Fly  on  the  stand. 

Last  Tuesday  Rep.  Miller  went 
on  the  floor  of  the  House  to  criti- 
cize the  majority  for  resuming 
hearings  without  general  counsel 
and  to  read  into  the  Congressional 
Record  excerpts  from  testimony  of 
David  H.  Deibler,  FCC  attorney, 
taken  May  13,  1943,  by  members  of 
the  Committee's  staff.  Rep.  Mag- 
nuson  (D-Wash.),  who  addressed 
the  House  following  Mr.  Miller, 
pleaded  that  the  investigation  be 
confined  to  Committee  chambers 
and  that  further  grievances  be 
kept  from  the  floor  (see  page  18). 

The  Senate  was  scheduled  to  con- 
sider the  amended  Independent 
Offices  Appropriations  Bill  (HR- 
4070)  this  week.  If  the  Upper 
House  sustains  its  Appropriations 
Committee,  and  such  action  was 
considered  likely,  then  the  FCC 
must  operate  for  the  year  ending 
June  30,  1945,  with  $6,207,843,  or 
$2,163,857  less  than  the  1945  bud- 
get request  of  President  Roosevelt. 

Affirmative  Senate  action  sus- 
taining   the     Committee  recom- 


mendations, and  concurrence  by 
the  House,  would  strip  the  FCC  of 
virtually  all  wartime  intelligence 
activities  except  monitoring  in  this 
country  and  territorial  possessions. 
The  Senate  Committee  went  the 
House  one  better  in  slashing  the  re- 
quested appropriation.  Although 
the  House  sustained  its  Appropria- 
tions Committee  by  cutting  $1,654,- 
857  from  national  defense  activ- 
ities, it  did  leave  the  request  of 
$2,209,000  for  normal  functions 
untouched. 

In  addition  to  the  House  reduc- 
tion, the  Senate,  Committee  lopped 
off  another  $300,000  from  national 
defense  activities  and  $209,000 
from  what  is  termed  peacetime 
operations.  In  its  report  the  Sen- 
ate Committee  recommended  that 
27  new  automobiles,  asked  by  the 
Commission,  be  denied.  Seven  were 
taken  from  peacetime  operations 
and  20  from  national  defense  ac- 
tivities. 

Economy  Trend 

Senate  and  House  cuts  combined 
would  mean  that  a  budget  request 
for  $6,146,000  for  national  defense 
activities  would  be  reduced  to  $4,- 
191,143,  a  cut  of  $1,954,857  for 
that  work.  Only  item  not  changed 
by  either  House  was  one  of  $16,700 
for  printing  and  binding. 

That  the  House  would  sustain 
the  further  cut  by  the  Senate  ap- 
peared likely  in  view  of  the  general 
trend  toward  economy  by  Congress, 
plus  belief  in  the  House  that  the 
Joint  Chiefs  of  Staff  want  military 
radio  intelligence  activities  trans- 
ferred from  the  FCC  to  the  armed 
forces. 

During  hearings  before  the  Sen- 
ate Appropriations  subcommittee, 
of  which  Sen.  McKellar  (D-Tenn.) 
is  chairman,  Mr.  Fly  remarked  that 
there  was  "great  misunderstand- 
ing" about  the  work  of  the  Radio 
Intelligence   Division  and  added: 


"That  all  stems  from  the  Cox  Com- 
mittee." He  was  cautioned  by  Sen. 
McKellar  to  continue  "without  re- 
ferring to  any  member  of  the  other 
House". 

In  a  tense  atmosphere  the  House 
Committee  heard  Chairman  Fly 
categorically  deny  all  charges 
which  had  been  levelled  at  the 
outset  of  the  probe.  He  clashed  fre- 
quently with  Committee  members 
and  several  times  was  cautioned  to 
confine  his  remarks  to  rebuttal 
testimony. 

Present  at  the  first  two  days' 
hearings  were  Chairman  Lea  (D- 
Cal.)  and  Reps.  Magnuson  (D- 
Wash.),  Wigglesworth  and  Miller. 
Rep.  Hart  (D-N.J.)  attended  the 
Thursday  session,  making  a  full 
committee.  A  score  or  more  of  FCC 
personnel  sat  through  the  hear- 
ings, with  Charles  R.  Denny  Jr., 
FCC  general  counsel,  and  Commis- 
sioner E.  K.  Jett,  former  chief  en- 
gineer, frequently  prompting  Mr. 
Fly  when  he  asked  for  detailed  in- 
formation relating  to  certain  activ- 
ities. 

Included  in  the  Commission  dele- 
gation were  Commissioners  Case, 
Craven  and  Durr;  Benedict 
P.  Cottone,  assistant  general  coun- 
sel in  charge  of  common  carriers; 
Peter  Shuebruk,  assistant  to  the 
general  counsel;  Nathan  Miller  and 
Harold  Cohen  of  the  law  depart- 
ment; Philip  Siling,  assistant  chief 
engineer  in  charge  of  broadcasting ; 
George  E.  Sterling,  assistant  chief 
engineer  in  charge  of  Radio  Intelli- 
gence Division,  Dr.  Robert  D. 
Leigh,  chief  of  the  Foreign  Broad- 
cast Intelligence  Service,  and  Earl 
Minderman,  publicity  director. 

Developments  through  testimony 
of  Mr.  Fly  and  cross-examination 
by  all  Committee  members  as  well 
as  counsel  included  these:  Asser- 
tions by  both  Chairman  Lea  and 
Rep.   Hart   that  the  Commission 


would  not  dictate  procedure  in  the  ] 
investigation;  repeated  clashes  be- 1 
tween  Mr.  Fly  and  the  Committee,  | 
particularly  Rep.  Miller. 

Twice  Mr.  Miller  accused  Mr.  I 
Fly  of  attempting  to  "make  a  | 
speech".  Although  instructed  by  ] 
Chairman  Lea  to  confine  his  testi-  ] 
mony  to  a  preliminary  statement  1 
and  rebuttal  to  specific  charges,  I 
Mr.  Fly  succeeded  in  getting  into  I 
the  record  considerable  testimony  I 
as  to  the  Commission's  activities  I 
in  the  common  carrier  field,  not  yet  I 
touched  upon  by  the  Committee  I 
probe. 

Pearl  Harbor  Charge 

Mr.  Fly  vigorously  denied  that  I 
he  or  the  FCC  had  anything  to  do  I 
with  Pearl  Harbor  and  branded  I 
the  charge  as  "ridiculous".  He  re- 1 
f erred  to  a  letter  written  by  Chair- 1 
man  Vinson  (D-Ga.)  of  the  House  I 
Naval  Affairs  Committee  to  Presi- 
dent Roosevelt  as  "hog-wash"  and 
was  warned  by  Rep.  Hart  not  to 
"impugn"  members  of  Congress. 

Several  times  during  the  hear- 
ings Mr.  Fly  referred  to  charges 
levelled  by  Mr.  Garey  as  "flight  of 
fancy"  and  "ridiculous".  He  denied 
he  had  blocked  legislation  to  per- 
mit wire-tapping  and  that  the 
Commission  had  refused  to  turn 
over  to  the  FBI  fingerprints  of 
some  200,000  radio  operators  and 
communications  employes  until  six 
months  after  the  U.  S.  entered  the 
war.  Under  cross-examination,  the 
FCC  chairman  declared  the  re- 
sponsibility for  Pearl  Harbor  be- 
longed to  the  armed  services  and 
the  FBI. 

On  international  communications 
(a  subject  so  far  not  covered  by 
the  Committee)  Mr.  Fly  said  the 
British  have  discriminated  against 
American  news  services,  have 
created  a  "London  bottleneck"  and 
that  the  only  solution  to  interna- 
tional communications  problems 
lies  in  (1)  unified  carrier  and  (2) 
international  agreements. 

When  Chairman  Lea  called  the 
hearing  to  order,  Rep.  Wiggles- 
worth  protested  on  behalf  of  Rep. 
Miller  and  himself  "against  the 
unusual  and  unwarranted  proce-1 
dure  about  to  be  followed  in  this 
investigation".  Declaring  the  Com- 
mittee's staff  had  been  reduced 
from  a  peak  of  19  to  4  through 
resignations,  he  said: 

"As  soon  as  Mr.  Garey  resigned 
and  it  was  evident  that  the  Com- 
mittee was  hopelessly  handicapped 
in  proceeding  with  further  hear-! 
ings  or  the  investigation  of  the 
FCC,  Mr.  Fly  demanded  a  prompt' 
hearing  and  intimated  that  any 
present  lack  of  legal  personnel  for 
the  Committee  might  be  compen- 
sated for  by  the  fact  that  the  staff' 
of  the  FCC  would  'carefully  or- 
ganize material  to  be  presented'. 

"This  demand  by  Mr.  Fly  to  be 
heard  immediately  is  in  striking 
(Continued  on  page  54) 


TAKING  THE  STAND  before  the  House  Select  Committee  to  Investigate 
the  FCC  categorically  to  deny  24  charges  made  against  the  Commis- 
sion, Chairman  James  Lawrence  Fly  (r)  and  Committee  counsel  listened 
attentively  as  Committee  Chairman  Lea  declared  there  would  be  a  thor- 
ough investigation.  Extreme  left  is  Harry  S.  Barger,  chief  investigator 
and  acting  general  counsel  (1)  and  Harvey  Walker,  investigator-attor- 
ney, only  two  staff  members  remaining,  except  two  stenographers. 
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It  may  sound  like  a  strange  time  to  look  for  a 
BIG  radio  audience.  But  not  in  Baltimore.  A 
good  sized  segment  of  wartime  Baltimore  is 
up  and  around  then  looking  for  good  radio 
entertainment.  And  they  find  it  in  the 
W-I-T-H  "Night  Owl  Club."  It's  daytime 
stuff  after  midnight.  And  they  love  it. 
Club  membership  cards,  news  .  .  . 
music  and  live  talk  .  .  .  give  them  just 
what  they  want.  It's  typical  W-I-T-H 
programming.  Giving  folks  what  they 
want  when  they  want  it.  That's  why 
you  get  sales  at  lowest-cost-per-dollar 
spent  on  W-I-T-H.  Time  is  available 
on"Night  Owl  Club."Better  look  into 
it,  those  folks  have  money  to  spend. 


ON  THE  AIR  24  HOURS 
A  DAY  "7  DAYS  A  WEEK 
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THE  PEOPLE'S  VOICE  IN  BALTIMORE 

Tom  Tinsley,  President 
Represented  Nationally  by  Headley-Reed 


Let  the  Broadcaster  Speak  His  Mind! 


Secret  Referendum  of  Industry  Urged 
To  Solve  Critical  Problems 

By    LES    C.  JOHNSON 

Vice-President  and  General  Manager,  WHBF  Rock  Island,  111. 


I  READ  with  great  interest  Ed 
Craney's  article  in  Broadcasting  of 
Feb.  28.  Every  broadcaster  should 
have  read  it  carefully  and  then 
done  some  serious  thinking,  because 
Mr.  Craney's  ideas  are  thought 
provoking,  to  say  the  least. 

It  is  to  be  regretted  that  Mr. 
Craney  again  reviewed  the  Neville 
Miller  matter,  the  pros  and  cons 
of  which  only  stir  up  controversy, 
when,  as  never  before,  the  industry 
need  is  for  union  and  aggressive, 
cooperative  and  constructive  effort 
in  behalf  of  America's  independent 
broadcasters.  I  say  'independent 
broadcasters'  advisedly,  because  I 
submit  that  upon  their  welfare, 
strength  and  public  relations  poli- 
cies depends  the  welfare  of  the 
networks.  For,  in  the  final  analysis, 
a  network  is  only  as  strong  as  its 
affiliates. 

It  Seems  Unfair 

As  one  member  of  the  NAB 
board  I  must  refute  the  impression 
which  Mr.  Craney,  in  his  article, 
leaves  with  the  reader  relative  to 
the  board's  action  in  electing  J. 
Harold  Ryan  to  succeed  Mr.  Mil- 
ler. Mr.  Craney,  while  apparently 
favorable  himself  to  the  change, 
implies  that  the  board,  innocently 
or  otherwise,  was  doing  the  bidding 
of  the  networks,  who,  Mr.  Craney 
says,  were  determined  to  oust  Mr. 
Miller. 

If  true  this  certainly  does  not 
reflect  favorably  on  the  board.  To 
me  it  seems  unfair.  Some  of  the 
board  may  be  pro-network,  and 
honestly  so.  I  do  not  know.  But 
that  is  their  right.  And  there  can 
be  no  question  of  the  influence  and 
prestige  of  the  network  members 
of  the  board. 

But  at  no  time  have  I  been  in- 
fluenced by  the  networks  in  my  vot- 
ing on  NAB  matters.  In  fairness  to 
the  networks  I  want  to  state, 
further,  that  at  no  time  has  any 
pressure  been  exerted  by  the  net- 
works or  their  representatives  on 
me  to  secure  my  vote  for  or  against 
any  question  before  the  board.  Yet, 
in  the  first  meeting  I  attended  on 
the  Miller  matter,  the  vote  was  so 
close  that  one  vote  proved  the  de- 
ciding margin. 

I  have  faith  in,  and  respect  for, 


my  fellow  members  of  the  NAB 
board.  They  are,  in  my  opinion, 
good  businessmen,  good  broadcast- 
ers, and  men  of  integrity.  I  do 
not  think  they  could  be  influenced 
to  act  in  any  way  other  than  what 
they  consider  to  be  for  the  best 
interests  of  the  radio  industry. 

There  are  conflicting  opinions 
among  them,  of  course,  on  this 
point  of  what  is  best  for  the  radio 
industry.  I  believe  they  are  honest 
differences.  This,  to  me,  is  a  healthy 
condition. 

Neville  Miller  is  a  fighter.  In 
all  the  meetings  of  the  board  I 
have  attended  (and  I  have  not 
missed  a  meeting  since  my  election 
a  year  ago)  I  have  never  heard 
him  charge  the  networks  with  try- 
ing to  oust  him.  If  there  was,  as 
Mr.  Craney  suggests,  a  network 
conspiracy  to  run  him  out  of  office, 
Mr.  Miller  had  only  to  say  so. 

The  slightest  evidence  in  sub- 
stantiation would  have  been  the 
surest  way  for  him  to  have  been 
re-elected,  because  I  am  certain 
the  board  would  have  instantly  and 
vigorously  repudiated  such  effort 
by  the  networks.  In  fact  it  is  my 
opinion  Mr.  Miller  might  have 
builded  more  securely  if  he  had 
from  the  start  vigorously  fought 
for  an  independent,  non-network 
NAB,  which  is  what  the  indepen- 
dent broadcasters  eventually  must 
have  for  unity. 

A  New  Leader 

The  nets  may  have  been  against 
Miller's  reelection  but  in  the  honest 
division  of  opinion  on  the  board 
I  am  sure  the  deciding  votes  were 
cast  by  directors  holding  the  view 
that  new  and  practical  leadership, 
without  f  actionalities  and  enmities, 
was  the  first  step  to  be  taken  in 
bringing  about  a  truly  representa- 
tive and  democratic  trade  body  un- 
der the  NAB  banner. 

Mr.  Miller  is  a  gentleman,  and 


gave,  in  my  opinion,  honest,  con- 
scientious and  untiring  effort  to 
NAB  and  the  industry.  His  service 
has  been  exceedingly  valuable.  On 
the  other  hand,  radio  did  not  treat 
him  shabbily.  He  was  very  well 
paid,  was  retained  in  office  for 
nearly  six  years,  and  leaves  NAB 
with  the  respect  and  sincere  well 
wishes  of  the  industry. 

Now  a  new  leader  (J.  Harold 
Ryan)  takes  over.  Let  us  not  in- 
dulge in  futile  recrimminations. 
We  have  no  time  for  finger  point- 
ing. Let's  get  going  constructively. 
If  that  is  Mr.  Craney's  appeal, 
and  I  believe  it  is,  I  am  with  him. 

I  believe  with  Mr.  Craney  that 
the  nets  should  be  out  of  NAB.  It 
is  foolish  to  assume  that  any  one 
who  contributes  nearly  50%  of  the 
funds  by  which  an  organization 
operates  is  not  going  to  have  a  full 


MR.  JOHNSON 

and  powerful  "say"  in  the  actions 
and  policies  of  that  organization. 
In  fact,  we  might  fairly  go  so  far 
as  to  say  they  SHOULD  have  this 
privilege  by  virtue  of  their  heavy 
financial  contribution.  They  natur- 
ally are  going  to  reflect,  as  strongly 
as  possible,  their  interests  and 
viewpoint  in  the  formation  and 
promulgation  of  NAB  policy.  It 
never  has  been,  is  not  now,  nor 
ever  will  be  any  different  so  long 
as  the  situation  remains  as  it. 

This  is  no  reflection  upon  the 
integrity,  ability,  or  independence 
of  NAB  board  members.  Most  of 
them  are  far  removed  from  Wash- 
ington. They  are  not,  and  cannot 
be,  in  the  "know"  on  many  of  the 
under-currents  and  cross-currents 
back-of-the-scenes.  They  are  prac- 
tical broadcasters  and  must  spend 
most  of  their  time  at  home  at  their 
own  businesses.  They  must  depend 


on  the  NAB  Washington  office  for 
leadership,  information  and  coun- 
sel. 

With  the  nets  in  their  present 
dominating  position  by  reason  of 
their  heavy  financial  support,  the 
difficulties  of  any  NAB  president 
in  perhaps  opposing  their  interests 
are  many  and  readily  apparent. 
Without  the  networks  his  very  job 
may  be  at  stake.  It  just  isn't  human 
nature  to  oppose  your  biggest  finan- 
cial supporter  unless  the  issue  is 
so  vital  that  material  considera- 
tions are  forgotten.  This  seldom,  if 
ever,  is  permitted  to  happen. 

We  must  remember  the  networks 
are  powerful,  have  plenty  of  money, 
and  are  led  by  smart,  capable  men. 
Looking  at  the  picture  from  their 
side  of  the  table,  it  isn't  good  busi- 
ness to  permit  the  independent 
broadcasters  to  form  a  strong  or- 
ganization. Not  that  they  fear 
broadcaster  effort  to  break  up  the 
networks,  because  we  all  agree  the 
nets  have,  in  the  main,  done  a  great 
job  and  are  essentially  and  vitally 
a  part  of  our  industry  operations 
as  we  now  see  them. 

But  a  strong  independent  broad- 
caster organization  might  be  a 
little  hard  to  handle  on  certain  op- 
erating practices  which  many  in- 
dependent broadcasters  feel  have 
unduly  favored  the  networks. 
That's  only  logical  from  the  net- 
work side — nothing  dishonest  or 
illegitimate  about  it — just  Amer- 
ican business  as  it  is  transacted 
every  day  in  many  fields.  "Protect 
your  own  interests  at  all  times!" 
That's  the  dictum.  We  can't  blame 
the  nets  for  pursuing  that  policy. 
We  can  only  blame  ourselves  (the 
independent  broadcasters)  for  not 
doing  likewise. 

Must  Be  Organized 

The  key  is  organization.  So  long 
as  we  are  disunited  or  at  logger- 
heads with  each  other,  the  nets  or 
the  FCC  or  Congress  need  not  be 
concerned  whether  we  like  or  do 
not  like  what  they  may  be  doing 
to  us. 

Broadcasters  could  not,  of  course, 
be  denied  their  organization.  But 
we  can  be  kept  from  having  an  in- 
dependently strong,  powerful  or- 
ganization. The  old  political  adage, 
"if  you  can't  beat  'em,  'jine'  'em!" 
showed  the  way  for  the  networks. 
They  know  their  "ante"  is  of  such 
size  as  to  entitle  them  to  be  listened 
to  with  deference  and  respect.  And 
playing  their  cards  smartly,  as  the 
nets  do,  that  influence  is  great,  if 
not  actually  dominating. 

Speaking  of  the  "fear"  so  widely 
discussed  as  being  held  by  broad- 
casters toward  the  FCC  and  which 
Mr.  Craney  mentions,  there  is  just 
as  real  a  fear  of  the  networks.  In 
fact  some  are  reluctant  to  speak 
their  mind  in  opposition  to  network 
policy  for  fear  of  jeopardizing 
their  position,  standing,  and  pos- 
(Continued  on  page  62) 


"IF  WE  ARE  going  to  build  the  proper  confidence  in  NAB  we 
must  make  the  organization  conform  to  what  the  majority  of  the 
broadcasters  want  it  to  be."  So  stated  Les  C.  Johnson,  in  submit- 
ting this  article  as  a  sequel  to  that  by  Ed  Craney,  general  manag- 
er of  Z-Bar  Network  and  ex-officio  clerk  of  the  Senate  Inter- 
state Commerce  Committee  [Broadcasting,  Feb.  28],  Mr.  John- 
son, a  veteran  of  a  quarter-century  in  news,  advertising  and 
radio,  is  a  member  of  the  NAB  board  and  has  been  operating 
head  of  WHBF,  MBS  regional  outlet,  since  1939.  The  pre- 
ceding 20  years  he  was  on  the  Rock  Island  Argus,  affiliated 
with  the  station,  and  was  advertising  manager  of  the  Argus. 
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FCC  Study  of  5000-20000  Watt 
Stations  Shows  Revenue  Up 

$300,000  Average  Net  Time  Sales  for  1943  Shown 
In  Report  on  Regional  Outlet  Business 


Gl  DATE  SERVICE 

Army  Radio  B  ightens 
— Time  for  Wounded — 


REGIONAL  stations  in  the  power 
category  from  5,000  w  to  20,000  w 
day  or  night  had  average  indi- 
vidual net  time  sales  of  approxi- 
mately $300,000  during  1943,  the 
FCC  disclosed  in  an  analysis  last 
week  prepared  by  its  accounting 
department.  The  increase  was  at 
the  rate  of  21.8%  over  1942.  The 
analysis,  second  of  a  series  to  cover 
all  classes  of  stations,  was  based 
on  revenue  reports  for  the  last 
calendar  year  filed  by  171  of  the 
221  stations  in  the  5,000  to  20,000 
w  power  categories.  They  had  an 
aggregate  business  of  $51,207,000 
as  against  $42,051,000  for  the  same 
stations  in  1942. 

Net  time  sales  are  described  by 
the  FCC  as  station  receipts  minus 
regular  advertising  agency,  station 
representative  and  other  commis- 
sions. The  first  analysis  [Broad- 
casting, Feb.  28]  covered  the  na- 
tion's 52  stations  operating  with 
50,000  w  on  clear  or  duplicated 
clear  channels,  indicating  net  time 
sales  of  approximately  $1,000,000 
for  each  station. 

In  the  5,000  w  to  20,000  w  study, 
the  accounting  department  was 
guided  entirely  by  the  highest 
power  used,  whether  daytime  or 
nighttime,  rather  than  station 
classification  as  regional  or  high- 
power  regional.  Following  is  the 
text  of  the  study: 

During  the  year  1943  there  were 
221  standard  broadcast  stations 
operating  with  power  of  5  to  20 
kw.  One  of  these  stations  was  lo- 
cated in  Alaska,  1  in  Hawaii,  4  in 
Puerto  Rico,  2  in  the  District  of 
Columbia,  and  213  were  in  45  of 
the  States.  There  are  no  stations 
operating  with  this  power  in  the 
States  of  Nevada,  Vermont,  and 
Wyoming.  Included  in  the  211  sta- 
tions are  15  non-commercial  sta- 
tions. There  also  were  6  outstand- 
ing construction  permits.  Forty  of 
these  stations  operate  on  clear 
channel  frequencies  and  181  on  re- 
gional frequencies,  and  may  be 
grouped  as  follows: 


Number  of 

Stations 

Power 

Time 

1 

20  kw 

Limited 

9 

10  kw 

Unlimited 

1 

10  kw 

Limited 

1 

7%  kw 

Unlimited 

1 

5  kw-N— 10  kw-D 

Unlimited 

1 

1  kw-N— 10  kw-D 

Unlimited 

154 

5  kw 

Unlimited 

3 

5  kw 

Limited 

f  10 

5  kw 

Daytime  1 

i  37 

1  kw-N — 5  kw-D 

Unlimited 

'  2 

500  watts-N — 5  kw-D 

Unlimited 

i  i- 

100  watts-N— 5  kw-D 

Unlimited 

One  hundred  and  seventy-one  of 
these  stations  have  filed  revenue 
reports  for  the  year  ended  Decem- 
ber 31,  1943,  reporting  "net  time 
sales"  amounting  to  $51,207,000, 
and  the  same  stations  reported 
$42,051,000  for  the  year  1942,  an 
.increase  of  $9,156,000  or  21.8%. 

_Five  of  the  171  stations  showed 
a  decrease  in  net  time  sales  and  the 


remaining  166  showed  increases 
ranging  from  $1,000  to  $182,000, 
and  may  be  grouped  as  follows: 

5  stations  reporting   decreases   of  $1,000 
to  $56,000 

37  stations   reporting   increases   of  $1,000 

to  $25,0000 
49  stations  reporting  increases  of  $25,000 

to  $50,000 

43  stations  reporting  increases  of  $50,000 
to  $75,000 

19  stations  reporting  increases  of  $75,000 

to  $100,000 
18  stations  reporting  increases  of  $100,000 

to  $182,000 

One  hundred  and  fifty-six  of  the 
206  commercial  stations  serve  as 
outlets  for  the  four  major  net- 
works as  follows: 


Blue 

Blue  and  Mutual 
Blue  and  National 
Columbia 

Columbia  and  Mutual 

Mutual 

National 

Total 


32  stations 
6  stations 
2  stations 

49  stations 
2  stations 

20  stations 

45  stations 

156  stations 


ONE  LISTENER  is  the  main  rea- 
son for  a  program,  Yank  About 
Town,  put  on  by  the  American  Ex- 
peditionary Services  network  in 
the  Mediterranean  Theatre.  Though 
thousands  hear  the  show,  a  hos- 
pitalized soldier  just  returned  from 
combat  is  its  spotlighted  listener. 
The  announcer  reads  the  name  of 
a  wounded  soldier  selected  by  the 
Red  Cross,  and  dedicates  the  pro- 
gram to  him. 

First  portion  of  Yank  About 
Town  features  music  by  the  soldier 
talent  and  comedy  skits  about  the 
tribulations  of  Pvt.  Elmer  Doogel. 
Then  comes  the  big  moment,  the 
"date  with  a  WAC".  "And  now, 
right  at  this  minute,"  says  the 
announcer,  "Miss  Brown  is  enter- 
ing your  room.  Pvt.  Smith,  meet 
WAC  Pvt.  Brown,  who,  since  you 
cannot  come  for  her  has  come  to 
be  your  'date'  for  the  evening."  The 
WAC  enters  the  hospital  and  goes 
to  the  soldier's  bed  with  fruit, 
candy  and  cigarettes.  Morale  climbs 
in  leaps  and  bounds. 


Iowa  Farm  Editor 

POSITION  of  farm  editor  of 
Cowles  stations  KSO  KRNT  Des 
Moines  has  been  filled  by  Joe  Ryan 
who  came  to  Des  Moines  from  Mil- 
waukee where  he 
was  doing  special 
assignments  for 
the  Milwaukee 
Sentinel  and  pre- 
viously acted  as 
Chief  of  Informa- 
tion for  the  War 
Food  Administra- 
tion for  12  states 
with  Milwaukee 
as  headquarters. 
Iowa  is  Mr. 
Ryan's  home  state  where  he  attend- 
ed school  and  worked  on  the  Sioux 
City  Journal  for  ten  years.  He  also 
held  state  jobs  in  South  Dakota. 


Mr.  Ryan 


KTHS  Owner  to  Assume 
Management  of  Station 

TO  DEVOTE  his  full  time  to 
KTHS  Hot  Springs,  of  which  he 
is  part  owner,  John  C.  McCormack 
will  leave  his  post  as  general  man- 
ager of  KWKH  and  KTBS  Shreve- 
port,  May  1,  it  was  announced  last 
week.  John  D.  Ewing,  Shreveport 
publisher  and  owner  of  the  two 
stations,  has  not  announced  Mr. 
McCormack's  successor,  though 
the  post  probably  will  be  filled  by 
promotion  within  the  organization. 

Mr.  McCormack,  operator  of 
KTBS  since  1931  and  manager  of 
that  station  and  of  KWKH  since 
1935,  is  president  and  general 
manager  of  KTHS.  He  holds  a 
20%  interest  in  the  station,  a  I-B 
outlet,  now  operating  on  1090  kc. 
under  special  authorization  with 
10,000  w  local  sunset  and  1,000  w 
night.  It  is  a  Blue  Network  outlet. 


THESE  YOUNG  ART  STUDENTS  came  out  on  top  in  the  art  contest  of 
WOR  New  York  for  the  best  painting  on  the  subject  of  broadcasting. 
Betty  Stephanidis  (right) ,  22,  won  First  Prize  for  a  water  color 
wash  "Playhouse  Performance".  To  19-year  old  Stanley  Dershwitz,  cen- 
ter, went  a  second  prize  for  his  oil  painting,  "To  Radio  Maintenance 
Men"  (picture  shown  at  left).  For  her  humorous  interpretation  of  what 
might  happen  should  members  of  an  enthusiastic  participating  audience 
get  hold  of  a  microphone,  Jessica  V.  Zemsky,  21,  (left)  received  the 
third  prize.  These  and  other  paintings  entered  in  the  contest  including 
the  fanciful  "Television"  hanging  at  the  right  went  on  public  view  at 
the  Advertising  Club  of  New  York  last  week. 


KMPC  Will  Move 
To  Hollywood  Site 

Station  Will  Continue  Using 
Los  Angeles  Identification 

EXPANDING  operations  and  with 
increased  personnel,  KMPC,  owned 
and  operated  by  G.  A.  (Dick) 
Richards,  and  for  17  years  located 
in  Beverly  Hills,  Cal.,  moves 
March  19  to  5939  Sunset  Blvd., 
Hollywood.  The  one-story  building, 
which  formerly  served  as  CBS 
western  division  headquarters,  was 
purchased  from  the  network  in  No- 
vember. 

Its  most  recent  occupant  was 
Columbia  Pictures  Corp.  RCA 
equipped  throughout,  the  structure 
has  been  remodeled  to  accommodate 
five  studios  and  21  offices.  KMPC 
operating  on  710  kc.  with  10,000 
w,  at  present  is  located  at  9631 
Wilshire  Blvd.  Additional  remodel- 
ing is  planned  with  the  war's  end. 

Better  Facilities 

Shift  to  Hollywood  allows  for 
more  adequate  facilities  for  the 
production,  merchandising,  promo- 
tion, sales  and  other  departments, 
Mr.  Richards  said  in  announcing 
occupancy  date  of  the*  new  build- 
ing. He  stated  that  WGAR  Cleve- 
land and  WJR  Detroit,  will  also 
have  quarters  in  the  Hollywood 
building.  They  will  adjoin  execu- 
tive offices  occupied  by  Mr.  Rich- 
ards and  his  executive  assistant, 
Eugene  Carr,  as  well  as  those  of 
Robert  O.  Reynolds,  manager  of 
KMPC. 

"In  addition  to  a  new  staff  or- 
chestra we  are  going  in  for  exten- 
sive live  production,  using  much 
name  talent  as  well  as  new  dis- 
coveries," Mr.  Reynolds  said.  Al- 
though located  in  Hollywood's  "ra- 
dio row",  KMPC  will  be  identified 
as  a  Los  Angeles  station. 


WOLF  to  MBS 

WOLF  SYRACUSE,  which  has 
carried  Mutual  programs  from  time 
to  time,  on  May  1  becomes  a  full- 
time  MBS  outlet  under  the  new 
standard  affiliation  contract.  Sta- 
tion is  operated  by  Civic  Broad- 
casting Corp.  with  250  watts  on 
1490  kc.  On  the  same  date  Mutual 
discontinues  parttime  service  to 
WAGE  Syracuse,  which  it  shared 
with  the  Blue  Network.  Operating 
with  1,000  watts  on  620  kc,  by 
WAGE  Inc.,  the  latter  station  ber 
comes  a  fulltime  Blue  outlet. 


Old  Gold  Change 

MONTY  WOOLLEY,  featured  star 
on  the  CBS  program  for  P.  Loril- 
lard  Co.  (Old  Gold  cigarettes), 
was  dropped  from  the  program 
after  his  March  1  broadcast. 
Sammy  Kaye's  orchestra,  which 
continues,  is  now  featured.  Mr. 
Kaye  will  go  on  tour  at  the  end  of 
this  month,  with  an  unnamed 
orchestra  substituting.  Agency  is 
J.  Walter  Thompson  Co.,  New 
York. 


SENATOR  Burton  K.  Wheeler  (D- 
Mont.)  was  to  be  World  Front  guest 
observer  for  WLW  Cincinnati  on 
Mar.  12. 
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Reconversion  Far  Off,  Nelson 
Tells  Advertisers,  Media  Men 

Expansion  of  Civilian  Production  Will  Be  Gradual, 
He  Warns  Conference  Called  by  OWI  and  WAC 


WARNING  that  the  period  of  re- 
conversion is  still  a  long  way  off, 
Chairman  Donald  M.  Nelson  of 
the  War  Production  Board  last 
week  called  upon  200  of  the 
nation's  most  prominent  adver- 
tisers, agencies  and  media  repre- 
sentatives to  stay  on  the  "war 
beam"  and  exert  their  influence  in 
the  difficult  task  of  maintaining 
the  economic  balance. 

"Efforts  to  beat  the  gun  on  the 
return  to  civilian  business  will  be 
unavailing,"  Mr.  Nelson  cautioned. 
"Their  only  result  will  be  to  slow 
up  war  production.  No  business 
concern  needs  to  become  agitated 
now  about  its  position  on  the  un- 
known day  when  Germany  will 
surrender." 

The  WPB  chairman  was  one  of 
a  dozen  high  Government  officials 
who  spoke  at  a  one-day  conference 
in  Washington  sponsored  jointly 
by  the  OWI  and  the  War  Adver- 
tising Council  to  present  military 
production  information  important 
in  determining  advertising  and 
public  informational  policies.  All 
sessions  of  the  meeting  were  off- 
the-record  but  WPB  released  the 
address  of  Mr.  Nelson  and  also  a 
letter  he  wrote  to  Sen.  Maloney 
(D-Conn.)  on  policies  governing 
resumption  of  civilian  production. 

Meet  With  President 

Among  those  attending  the  con- 
ference were  executives  of  net- 
works, stations,  agencies,  news- 
papers and  magazines.  Represen- 
tatives of  most  of  the  largest 
national  advertisers  were  present. 
Highlighting  the  conference  was  a 
meeting  with  the  President. 

In  addition  to  Mr.  Nelson,  the 
delegation  was  addressed  by  Under- 
Secretary  of  War  Patterson,  Under- 
Secretary  of  the  Navy  Forrestal, 
Gen.  H.  H.  Arnold  of  the  Army 
Air  Forces,  Maj.  Gen.  W.  D.  Styer 
of  the  Army  Service  Forces,  Col. 
Warren  J.  Clear  of  the  Army  Gen- 
eral Staff,  Vice  Admiral  John  S. 
McCain  of  Naval  Air  Operations, 
Rear  Admiral  L.  D.  McCormick, 
Maj.  Gen.  DeWitt  Peck  of  the  Ma- 
rine Corps,  Vice  Chairman  Charles 
E.  Wilson  of  WPB,  and  Harold  B. 
Thomas  of  the  WAC. 

Time  For  Readjustment 

Underlining  the  theme  that  any 
expansion  of  civilian  economy  must 
be  very  gradual,  Mr.  Nelson  assert- 
ed that  "It  is  against  the  national 
interest  for  business  concerns  to 
begin  jockeying  for  competitive 
postwar  position. 

"The  nation  cannot  now  afford 
to  have  the  minds  which  run 
American  business  swing  away 
from  urgent  war  problems  to  post- 
war markets,  any  more  than  it  can 
afford  to  have  workers  leave  war 


jobs  in  order  to  look  for  jobs  in 
the  civilian  economy,"  he  said. 

Mr.  Nelson  estimated  that  it 
would  be  as  much  as  six  or  eight 
months  after  the  Nazi  collapse 
before  there  could  be  any  large- 
scale  resumption  of  civilian  output. 
Every  concern  with  a  readjust- 
ment problem,  he  said,  will  have 
time  to  take  steps  to  insure  its 
peacetime  position. 

Expressing  confidence  that  the 
country  is  better  prepared  than 
ever  in  its  history  to  deal  with  the 
problems  of  the  future,  Mr.  Nelson 
told  the  conference  that  "it  is  en- 
tirely possible  that  by  exerting  a 
constructive  influence  on  public 
opinion  at  this  time  you  can  set 
the  tone  of  the  entire  generation 
of  American  life  that  lies  ahead." 

Order  of  Importance 

In  his  letter  to  Sen.  Maloney, 
the  WPB  chairman  stated  that 
production  of  civilian  goods  will  be 
resumed  in  the  order  of  their  im- 
portance as  the  supply  of  man- 
power and  materials  and  the  mili- 
tary outlook  permit.  He  added 
that  it  would  be  a  physical  impos- 
sibility to  allow  all  manufacturers 
in  an  industry  to  resume  produc- 
tion at  the  same  time,  explaining 
that  if  a  producer  in  a  non-critical 
manpower  area  can  be  given  ma- 
terials to  resume  production  of 
needed  civilian  goods  it  would  be 
in  the  public  interest  that  this  be 
done  without  waiting  until  another 


concern  in  a  critical  area  is  per- 
mitted to  resume. 

Regarding  WPB  policy  with  re- 
spect to  new  industries,  Mr.  Nel- 
son expressed  the  view  that  con- 
trols should  be  relaxed  whenever 
they  cease  to  be  necessary  to  war 
production.  Restriction  on  "new" 
companies  planning  to  enter  an  in- 
dustry for  the  first  time,  he  said, 
will  undoubtedly  be  needed  until 
parts  and  materials  are  in  "easy 
supply." 

He  disclosed  that  the  military 
services  consult  with  the  WPB  in 
determining  the  advisability  of 
cutbacks,  but  the  final  decision 
rests  with  the  military.  The 
agencies  collaborate  in  determining 
where  the  cutback  is  made,  he 
said,  with  manpower  the  principal 
factor. 

Attending  the  session  were: 

James  S.  Adams,  Standard  Brands;  T.  C. 
Allen,  Time  Incorporated;  James  T.  Aub- 
rey, Aubrey,  Moore  &  Wallace;  Clifford  M. 
Baker,  Lamont  Corliss  &  Co.;  Amos  Ball, 
Standard  Oil  Co.  (Indiana);  John  Ballan- 
tyne,  Philco  Corp.;  Charles  A.  Baker  Jr., 
Lockheed  Aircraft  Co.;  C.  S.  Beardsley, 
E.  H.  Beardsley,  Miles  Labs.  Inc. 

Don  Belding,  Foote,  Cone  &  Belding; 
Allen  Billingsley,  Fuller  &  Smith  &  Ross; 
Milton  H.  Biow,  Biow  Co.  Inc.;  L.  G.  Blum- 
enschine,  Best  Foods,  Inc.;  Kenneth  A. 
Bonham,  Emerson  Drug  Co.;  Merrill  H. 
Boynton,  Curtis  Publishing  Co.;  Albert 
Bradley,  General  Motors  Corp.;  Frank 
Braucher,  Periodical  Publishers  Assn.; 

Edgar  N.  Brawner,  National  Dairy  Prod- 
ucts Corp.;  C.  S.  Bridges,  Libby,  McNeil  & 
Libby;  Mason  Britton,  McGraw-Hill  Pub- 
lishing Co. ;  John  Young  Brown,  D'Arcy 
Advertising  Co.;  William  S.  Brown,  Canada 
Dry  Ginger  Ale  Inc.;  T.  S.  Buchanan, 
Buchanan  &  Co.;  A.  O.  Buckingham, 
Cluett  Peabody  &  Co.,  Inc.;  H.  A.  Bullis, 
General  Mills  Inc.;  Leo  Burnett,  Leo  Bur- 
nett Co.  Inc  ;  Francis  W.  Callery,  Consoli- 
dated-Vultee  Aircraft  Co.;  Ward  M.  Cana- 
day,  Willys-Overland  Motors  Inc.;  Honor- 
able Joseph  Casey ;  Thomas  W.  Casey, 
Schenley  Distillers  Corp.;  W.  G.  Chandler, 
Scripps  -  Howard  Newspapers;  George 
Christopher,  Packard  Motor  Car  Co.;  Rich- 
ard Compton,  Compton  Advertising  Inc.; 
Fairfax  M.  Cone,  Foote,  Cone  &  Belding; 

George  H.  Coppers,  National  Biscuit  Co.; 
Ralph  J.  Cordiner,  General  Electric  Co.; 
John  C.  Cornelius,  Batten,  Barton,  Durstine 
&  Osborn  Inc.;  Emmett  Corrigan,  Albert 
Frank-Guenther  Law  Inc. ;  E.  A.  Cudahy, 
Cudahy    Packing    Co.;    H.    M.  Dancer, 

(Continued  on  page  20) 


Details  of  WMCA  Transfer 
Are  Revealed  in  House  Debate 


CARRYING  out  previous  threats, 
Rep.  Louis  E.  Miller  (R-Mo.),  mi- 
nority member  of  the  House  Select 
Committee  to  Investigate  the  FCC, 
last  Tuesday  on  the  floor  of  the 
House  read  into  the  Congressional 
Record  excerpts  from  a  statement 
allegedly  given  the  Committee 
staff  last  May  13  by  David  H.  Dei- 
bler  of  the  FCC  Law  Dept.  in  the 
1940  sale  of  WMCA  by  Donald 
Flamm  to  Edward  J.  Noble. 

He  was  followed  by  Rep.  War- 
ren G.  Magnuson  (D-Wash.),  who 
pleaded  that  controversy  between 
the  majority  and  minority  mem- 
bers be  kept  within  the  Commit- 
tee and  not  aired  in  the  House. 
"We  have  other  matters  that  are 
more  important  than  threshing  out 
Committee  hearings  on  the  floor 
of  this  House,"  said  Rep.  Magnu- 
son. 

When  the  majority  members 
voted  Feb.  16  to  postpone  hearings 


into  the  WMCA  sale  after  Mr. 
Flamm  had  testified  for  two  days, 
the  minority  members,  Reps.  Mill- 
er and  Richard  B.  Wigglesworth 
(R-Mass.)  indicated  they  would 
resign  and  read  into  the  Congres- 
sional Record  statements  given  the 
staff  during  investigations  last 
spring.  Later,  it  was  learned,  they 
decided  to  remain  with  the  Com- 
mittee. 

Rep.  Miller  told  his  colleagues 
that  the  investigation  has  dis- 
closed "glaring  instances  of  abuse 
by  the  FCC  of  its  powers  to  re- 
ward political  friends  and  punish 
its  political  enemies;  of  the  resort 
to  reprisals  against  individuals 
who  attempted  to  challenge  its 
asserted  powers;  instances  of  ter- 
rorization  by  the  Commission  of 
the  radio  industry  by  placing  it 
in  an  unremitting  state  of  fear, 
thereby  causing  acquiescence  in 
(Continued  on  page  61) 


KOMO -KJR  Seek 
Relief  on  Duopoly 

Alternative     Proposals  Are 

Offered  by  Seattle  Outlets 

A  FOUR-PRAYER  petition  seek- 
ing relief  from  the  FCC  "duopoly" 
order  was  filed  with  the  FCC  last 
Thursday  by  Fisher's  Blend 
Station  Inc.,  licensee  of  KOMO  and 
KJR  Seattle. 

The  petition,  filed  after  0.  D. 
Fisher,  president,  and  Birt  F. 
Fisher,  secretary  and  general  man- 
ager, had  conferred  with  members 
of  the  Commission,  set  forth  four 
alternative  proposals:  (1)  that 
order  84-A,  scheduled  to  become 
effective  May  31,  be  postponed  in- 
definitely; (2)  in  the  event  that 
is  not  done,  that  the  Commission 
determine  the  rule  is  inapplicable 
to  the  stations;  (3)  that  should 
neither  action  be  taken,  the 
stations  be  given  extensions  to  per- 
mit "the  orderly  disposition  of 
properties";  (4)  if  these  requests 
are  denied,  that  the  renewal  appli- 
cations of  the  stations  be  set  down 
for  hearing. 

Freeze  Halted  Boost 

The  petition,  filed  through  the 
law  offices  of  Fisher  &  Wayland, 
brought  out  that  KOMO  has  been 
operated  by  Fisher's  Blend  since 
1927  and  that  KJR  was  taken  over 
under  lease  in  1932,  but  was  pur- 
chased for  $75,000  in  1941  with  the 
Commission's  approval.  KJR  had 
operated  at  a  loss  over  several 
years  of  more  than  8350,000,  it 
was  brought  out,  and  an  expendi- 
ture of  a  quarter-million  dollars  is 
contemplated  to  increase  the 
station's  power  to  50,000  w  on  1000 
kc.  as  a  1-B  outlet  under  the  Ha- 
vana Treaty.  The  wartime  freeze 
forced  this  project  into  abeyance. 

The  petition  brought  out  that  the 
two  stations  use  the  same  antenna, 
studio  facilities  and  personnel. 
Duplicate  facilities  are  unavailable 
and  the  employment  of  necessary 
additional  personnel  to  operate 
two  independent  stations  would  in- 
volve "an  unnecessary  waste  of 
manpower"  even  if  procurable. 

The  petition  held  that  indefinite 
postponement  of  the  effective  date 
of  the  rule  would  not  cause  an  in- 
justice or  in  way  affect  the  listen- 
ing public. 


Cosmetic  Change 

COLONIAL  DAMES  Inc.,  Los  An- 
geles (cosmetics),  with  an  expan- 
sion of  station  schedule  on  March 
12  replaced  its  weekly  five-minute 
newscast  on  CBS  Pacific  stations 
with  Song  of  the  Week  on  12  west- 
ern stations,  Sunday,  8:25-8:30 
p.m.  (PWT).  List  includes  KNX 
KQW  KARM  KROY  KOIN  KIRO 
KFPY  KGDM  KOY  KTUC  KGVO 
KFBB.  Jennison  Parker  is  pro- 
ducer for  Glasser-Gailey  Co.,  Los 
Angeles. 


Pfc.  McGowan  Decorated 

PFC  FRANK  J.  McGOWAN  JR., 
formerly  on  the  auditing  staff  of 
CBS  has  been  awarded  the 
Soldier's  medal  for  heroism  dis- 
played while  on  active  duty  at  Port 
Empedocle,  Sicily,  Oct.  11. 
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"Nationally  Represented 
by  Weed  and  Company" 


Stations  whose  letterheads 


and  advertisments  carry  this  line  know  that  every 


word  in  it  counts  .  .  .  Coast-to-coast  offices 


Continuous,  regular  visits  to  advertisers  and  their 
agencies  .  .  .  The  years  of  production  experience 
the  Weeds  themselves  have  had  .  .  .  And  able, 
ample  staffs  at  each  office  .  .  .  These  make  "Nation- 
ally Represented  by  Weed  and  Company"^  mean  more 


sales  for  sales-able  stations. 


Slogan  for  stations:  "Weed  'em  and  reap?* 


WEED  AND  COMPANY 

RADIO  STATION  REPRESENTATIVES 


NEW  YORK   •   BOSTON   •   CHICAGO   •   DETROIT   •   SAN  FRANCISCO    •  HOLLYWOOD 
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Third  NAB  District 
Ends  1944  Meetings 

All  Phases  of  Radio  Discussed 
In  Two  Day  Pittsburgh  Session 

WINDING  UP  the  1944  cycle  of 
NAB  district  meetings,  the  3d  dis- 
trict session  in  Pittsburgh  March 
6  and  7  covered  the  whole  roster 
of  current  radio  problems  and 
adopted  resolutions  urging  all-out 
support  of  the  NAB  under  its  new 
leadership. 

After  praising  Neville  Miller  for 
his  six  years  of  faithful  service, 
the  50  broadcasters  in  attendance 
pledged  their  support  to  J.  Harold 
Ryan,  president-elect.  The  meeting 
was  presided  over  by  Roy  Thomp- 
son, WFBG  Altoona,  3d  district 
director.  Among  other  resolutions 
adopted  was  one  condemning  the 
Cannon-Mills  newspaper  subsidy 
bill  and  expressing  opposition  to 
Government  purchase  of  either 
space  or  time  for  promotion  of  the 
war  effort. 

War  Essentiality 

Patrick  Fagan,  Pittsburgh  area 
director  of  War  Manpower  Com- 
mission, discussed  broadcasting  as 
an  essential  operation  by  virtue  of 
.  its  inclusion  in  the  WMC  list  and 
index  of  essential  activities.  C.  E. 
Arney  Jr.,  acting  managing  direc- 
tor, warned  broadcasters  that  they 
must  not  rely  on  definitions  alone 
but  should  document  every  appli- 
cation placed  with  local  Selective 
Service  boards  with  facts  pertinent 
to  the  essentiality  of  radio  as  a 
whole  and  to  the  case  at  hand. 

As  at  other  district  meetings, 
Carl  Haverlin,  BMI  vice-president, 
urged  greater  and  more  diligent 
use  of  BMI  music.  NBC  Thesaurus, 
RCA  Recording  and  Columbia  Re- 
cording were  commended  for  their 
stand  against  the  AFM  demands 
and  the  War  Labor  Board  was 
urged  to  reject  the  "private  WPA" 
principle. 

Other  speakers  included  William 
Parsons,  NBC  Thesaurus;  Milt 
Blink,  Standard  Radio;  C.  0. 
Langlois,  Langworth  Recordings ; 
Leonard  Callahan,  SESAC;  Thom- 
as B.  Price,  WWSW  Pittsburgh, 
chairman  of  the  sales  managers 
district  committee;  Ward  Dorrell, 
of  C.  E.  Hooper;  George  Coleman, 
WGBI  Scranton,  district  public 
relations  chairman;  Willard  D. 
Egolf,  NAB  assistant  to  the  presi- 
dent; Ted  Kinney,  KDKA  Pitts- 
burgh, district  engineering  chair- 
man; Frank  R.  Smith,  manager  of 
WWSW,  who  handled  a  question- 
answer  period  on  FM  and  televi- 
sion; and  S.  Broughton  Tall,  OWI 
regional  director. 

Following  adjournment  of  the 
district  meeting,  the  Pennsylvania 
Assn.  of  Broadcasters  held  a  brief 
session.  Mr.  Thompson  is  presi- 
dent and  serves  another  year. 
Leonard  Kapner,  WCAE  Pitts- 
burgh, was  elected  vice-president. 
The  registration  follows: 


TALKING  OVER  PLANS  for  Stand  by  Aircraft,  station-to-factory  news 
Akrgonama.PPiP?  ^Vn-  Goodyear  Aircraft  Corp.'s  plant  over  WDAC 
WDAP  /rfn  %J llham+s>  ann°uncer,  Allen  T.  Simmons,  owner  of 
WDAC,  and  Bob  Wilson,  station  manager.  Stand  by  Aircraft  is  the  call 
heard  by  workers  who  hear  the  30  seconds  newscast  four  times  daily  over 
23  sPe^fs  throughout  the  plant.  Talks  by  President  Roosevelt,  music 
and  World  Series  scores  boost  workers'  morale,  stimulate  production 


Arizona  Pub.  Co.  Stations  Sales 
Ascribed  to  FCC  'Antagonism' 


THE  ARIZONA  Publishing  Co. 
proposes  to  sell  its  controlling  in- 
terest in  KTAR  Phoenix,  and 
KVOA  Tucson,  together  with  the 
minority  interests  in  KYCA  Pres- 
cott,  and  KYUM.Yuma,  "because 
of  the  apparent  antagonism  of  the 
Federal  government  and  the  Fed- 
eral Communications  Commission 
toward  newspaper  ownership  of  ra- 
dio stations." 

That  was  the  statement  con- 
tained in  the  formal  application  for 
sale  of  these  interests  to  John  J. 
Louis,  vice-president  of  Needham, 
Louis  &  Brorby,  filed  last  Thurs- 
day with  the  FCC  over  the  signa- 
ture of  W.  W.  Knorpp,  president 
and  publisher  of  the  Arizona  Re- 
public and  Phoenix  Gazette.  The 
sale  price  of  $375,000  covers  acqui- 
sition of  77%  of  KTAR  and  KVOA, 
45%  of  KYUM  [Broadcasting, 
Feb.  21]. 

A  recapitulation  of  the  technical 
equipment  covered  in  the  transac- 
tion shows  an  original  cost  of  ap- 
proximately $64,000  and  a  replace- 
ment cost  of  approximately  $80,- 
000.  The  grand  total  of  equipment 
and  property  shows  an  original 
cost  of  $111,000  and  a  replacement 
cost  of  about  $142,000. 

When  announcement  of  the  sale, 
subject  to  FCC  approval,  was  made 
last  month,  Charles  A.  Stauffer 
chairman  of  the  board  of  Arizona 


Publishing  Co.,  made  reference  to 
the  "apparent  antagonism"  of  the 
Government  and  the  FCC  to  news- 
paper ownership.  He  then  added: 
"Even  Wallace  H.  White  Jr., 
Senator  from  Maine,  a  friend  of 
newspaper  and  radio,  has  suggest- 
ed that  the  freedom  of  the  press  is 
endangered  by  common  ownership 
of  the  two,  saying  in  effect  that  the 
greater  the  investment  of  newspa- 
pers in  radio,  the  more  subservient 
to  the  government  the  newspapers 
may  become  because  radio  operates 
under  government  license." 


J.  Gorman  Walsh,  WDEL;  Roy  F 
Thompson,  WFBG;  C.  G.  Moss,  WKBO: 
r.  C.  Tully,  WJAC;  Clair  R.  McCollough, 
iV GAL;   Thos.   W.  Metzger,   WMRF;  Ed- 


w£iAKr?en*  WKpA;  Thos.  L.  Aye  Jr 
Kenn£'KDKA-     '  BaUdin°'  KDKA=  T  C- 

?;  Whitf'  ™  ohn  F-  McMahon,  Harry 
Barnett,  Frank  R.  Webb,  KDKA-  J  Robert 
Guhck  WGAL;  G.  S.  WasVer,  KQV- 
WCAE;  Le0nard  KaPner,  R.  Clifton  Daniel. 
riS?1?  ?;  Smith,  Tom   Price,  WWSW- 

Gaul  WRAW-  rhaf6y'  r,W-?EU;  Raymond 
fcjaul,  WRAW;  George  D.  Coleman,  WGBI  ■ 

WBREeVTUeT  TVJEJ'TA-  C.  Baltimore.' 
T  m  j-  J-  Laux.  John  M.  Croft,  John 
L.  Merdian,  WJPA;  Leo  Ryder,  WCED 
Van  Persons,  George  E.  Joy,  Wright  E 

Bl!n|ey'AW  A^ii  ™niiTSl°rt-  Milton 
J  R  T»li  r,w^ero00^'  Standard  Radio; 
J.  B.  Tall    OWI;  C.  E.  Arney,  Jr.,  NAB- 

TkSSt  NAB-  Callahan  SESAC;  WilSrd 
£gou,  JNAB,  Roy  L.  Harlow,  BMI-  Willis 
Parsons,  Wade  Barnes.  NBC;  Paul  Karnes 
George    Field,    David    R.    Williams  Chet 

W  S*W°r at?d  Pr,es-S:  Loren  L-  Watson! 
bpot  bales;  Cy  Langlois,  Langworth-  Ro« 
Downing;  -  United  Press;  Cari  Haverlin 
BMI;  Wm.  A.  Schudt.  CBS;  Miss  Marian 
A.  Guidera,  Ward  Dorrell,  C.  E  Hooker" 
J.  C.  Burwell,  WMBS.  «uojjer . 


OWI-WAC  Session 

(Continued  from  page  18) 

Dancer,  Fitzgerald,  Sample;  Edward  A 
Jfarr>  R-  J-  Reynolds  Tobacco  Co.;  Frank- 
lin D  01ie£  Prudential  Insurance  Co.  of 
America;  Edward  C.  Donnelly  Jr.,  John 
Donnelly  &  Sons;  R.  B.  Donnelly,  McCann- 
Erickson  Inc.; 

Paul  H.  Douglas,  Bourgois,  Inc.;  Monroe 
*•  Dreher,  Monroe  F.  Dreher  Inc.;  Orrin 
E.  Dunlap  Jr.,  Radio  Corp.  of  America: 
W.  H.  Eaton,  American  Home;  J.  H.  S 
» A,rthur  Kudner  Inc.;  Sherman  K. 
JJJlis  &  Co.  Inc.;  Mark  F.  Ethridge,  Courier- 
Journal  &  Times;  H.  T.  Ewald,  CampbeU- 
Ewald  Company  Inc.;  Charles  B.  Field, 
Curtis  Publishing  Co.; 

H.  L.  Fisher,  Rickard  &  Company  Inc.; 
H.  E.  Fisk,  Outdoor  Advertising  Assn.  of 
America;  Emerson  Foote,  Foote,  Cone  & 
Belding;  Clarence  Francis,  General  Foods 
Sales  Co.  Inc.;  Alexander  Fraser,  Shell 
Oil  Co.  Inc.;  Talbot  Freeman,  Pepsi-Cola 
Co.;  E.  S.  Friendly,  New  York  Sun;  Jack 
Frye,  T.  W.  A.;  Walter  D.  Fuller,  Curtis 
Publishing  Co.;  Kerwin  Fulton,  Outdoor 
Adv.  Inc.;  F.  R.  Gamble,  American  Assn. 
of  Agencies;  Walter  Geist,  Allis  Chalmers 
Mfg.  Co.; 

B.  B.  Geyer,  Geyer,  Cornell  &  Newell 
Inc. ;  Norman  C.  Green,  Crowell-Collier 
Publishing  Co  ;  Kolin  Hager,  WGY;  Paul 
M.  Hahn,  American  Tobacco  Co.;  C.  P. 
Hanly,  Ferry-Hanly  Inc.;  Orville  Harden, 
Standard  Oil  Co.  (New  Jersey);  Albert  S. 
Hardy,  National  Editorial  Assn.;  Gilford  R. 
Hart,  White  Laboratories;  T.  V.  Hartnett, 
Brown  &  Williamson  Tobacco  Corp.;  Clar- 
ence Hatch,  D.  P.  Brother  Co.; 

L.  R.  Hawley,  Quaker  Oats  Co. ;  Carle- 
ton  Healy,  Hiram  Walker  Inc.;  H.  J. 
Heinz  II,  H.  J.  Heinz  Co.;  W.  B.  Henri. 
Henri,  Hurst  &  McDonald  Inc.;  H.  J. 
Henry,  Johnson  &  Johnson;  L.  M.  Hickson. 
National  Distillers  Products  Corp.;  James 
Hill  Jr.,  Sterling  Drug  Inc.;  R.  K.  Hines, 
Vick  Chemical  Co.: 

Atherton  W.  Hobler,  Benton  &  Bowles 
Inc.;  Paul  G.  Hoffman,  The  Studebaker 
Corp.;  Bernard  E.  Hopper ;  International 
Cellucotton  Products  Inc.;  Frank  Hopewell. 
P.  Lorillard  Co.;  William  D.  Home  Jr.. 
Needham,  Louis  &  Brorby  Inc.;  James  J- 
Houlahan,  Wm.  Esty  &  Co.  Inc.;  M.  D. 
Howell,  U.  S.  Steel  Corp.  of  Delaware; 

Everett  W.  Hoyt,  Charles  W.  Hoyt  Co. 
Inc.;  William  R.  Huiber,  Gulf  Oil  Corp.; 
Buell  W.  Hudson,  Woonsocket  Call;  B.  E. 
Hutchinson,  Chrysler  -Corp. ;  Lee  R.  Jack- 


son, Firestone  Tire  &  Rubber  Co. ;  W.  A.  P. 
John,  McManus,  John  &  Adams,  Inc.;  Hol- 
gar  Johnson,  Institute  of  Life  Insurance; 
W.  C.  Johnson,  Allis  Chalmers  Mfg.  Co.; 

John  L.  Johnston,  Lambert  Co.;  Duane 
Jones.  Duane  Jones  Co.;  O.  E.  Jones, 
bwift  &  Co.;  Ray  Jones,  Philip  Morris  & 
Lo;  W.  Alton  Jones,  Cities  Service  Co.; 
Theodore  C  Joslin,  E.  I.  duPont  de 
Nemours  &  Co.; 

Co°-a?  ^+b-a11'  General  Tire  &  Rubber 
w"t£'-T-  Ki«,nSer.  Shell  Oil  Co.;  George 
W.  Kleiser,  Foster  &  Kleiser  Co.;  H.  W 

^fi  ♦SaJeVB1?ilder.  .Inc:  I-  M.  Laddon. 
Consolidated  Vultee  Aircraft  Co.;  Sigurd 
b.  Larmon,  Young  &  Rubicam  Inc.;  Roy  E 

-f  MW-T?jeJme,n'  Lennen  &  Mitchell 
i>  Ci.  JV,  MV  Lmforth,  Goodyear  Tire  & 
dent  Co  '"  CharleS  Luckman-  pew°- 

™F*°Wle£  M<&ormiek,  International  Har- 
tfon  Fn^  C-harl^S  M<*>onough,  Combus- 
?1  BOT7mf  Company,  Inc.;  Neil  Mc- 
Gamble  Co--  R°bert  Mc- 
n  Sf  P.h,,,adelP1»a  Evening  Bulletin ;  Ralph 
D.  MacManus,  Armour  &  Co.;  George  S 
McMillan,  Bristol-Myers  Co.;  Walter  S 
SSjVf-  Pf.psi"CTola  Co.;  James  L. Mat 
den  Metropolitan  Life  Insurance  Co.;  A  E. 
Mallon,  Pillsbury  Flour  Mills  Co.; 

Herbert  W.  Maloney,  Paul  Block  &  As- 
T??J?eSA  G-  Herbert  Marcy,  Gillette  Safety 
Razor  Co.;  Hanford  Main,  Loose-Wiles  Bis- 

Co •  R%  ™a"Cil  ?•  ,Marling.  P«re  Oil 
v  n  Marschalk  Marschalk  &  Pratt 
rvVn  w"  ^arShut^'  Gardner  Advertising 
t  m G-W;  Mason,  Nash  Kelvinator  Corp.; 
J.  M.  Mathes,  J.  M.  Mathes  Inc.;  Lou  R 
Maxon,  Maxoiu  Inc.;  B  G.  Meyer,  General 
Poft-  Eugene   Meyer,  Washington 

Arthur  E.  Meyerhoff,  Arthur  Meyerhoff 
rt  °°iiJ™P,  M£ler'  Pet  Milk  Sales  Corp.; 
D wight  Mills,  Kenyon  &  Eckhardt  Inc.; 
Walter  L.  Moran,  Corn  Products  Refining 
Co.;  Charles  G.  Mortimer  Jr.,  General 
Food  Sales  Co.;  Frank  E.  Mullen,  NBC; 
F.  F  Munroe,  Curtis  Publishing  Co.;  Craig 
D.  Munson,  International  Silver  Co  - 
James  P.  Murray,  Boeing  Aircraft  Co. ; 

Fleming  Newbold,  Washington  Star;  A 
Joseph  Newman,  Bayuk  Cigars  Inc.;  James 
J.  Newman,  B.  F.  Goodrich  Co.;  Linwood 
I.  Noyes,  American  Newspaper  Publish- 
ers Assn.;  Benjamin  H  Oehlert  Jr.,  Coca- 
Cola  Co.;  Alex  F.  Osborn,  Batten,  Barton, 
Durstine  &  Osborn  Inc.;  Arthur  Page 
American  Telephone  &  Telegraph  Co  • 
Carleton  H.  Palmer,  E.  R.  Squibb  &  Sons; 
Kenneth  S.  Parker.  Parker  Pen  Co.;  Stuart 
Peabody,  Borden  Co.; 

H.  Perlstein,  Pabst  Brewing  Co.;  A.  G 
Peart,  Paris  &  Peart;  G.  Edward  Pendray 
Westinghouse  Electric  &  Mfg.  Co.;  Grafton 
B.  Perkins.  Lever  Brothers  Co.;  A.  Q 
Petersen,  Wesson  Oil  &  Snowdrift  Co.;  G. 
M.  Philpott,  Ralston  Purina  Co.  Inc.;  Stan- 
ley Powell,  California  Packing  Corp.;  H.  W. 
Prentis  Jr.,  Armstrong  Cork  Co.;  John  R_ 
Ramsey,  S.  C.  Johnson  &  Son; 

T  S.  Repplier,  War  Advertising  Council; 
Stanley  Resor,  J.  Walter  Thompson  Co.; 
William  Reydel,  Newell-Emmett  Co.; 
Fletcher  D.  Richards,  Campbell-Ewald  Co.; 
Thayer  Ridgeway,  Lennen  &  Mitchell  Inc. ; 

C.  B.  Robbins,  McCann-Erickson;  Larry 
Robbins,  Eversharp  Inc.;  S.  D.  Roberts, 
Carnation  Co.;  H.  W.  Roden,  Harold  H. 
Clapp  Inc.;  W.  S.  S.  Rodgers,  Texas  Co.; 
Nicholas  Roosevelt;  F.  B.  Ryan,  Ruthrauff 
&  Ryan;  J.  Harold  Ryan,  NAB;  Thomas 
L.  L.  Ryan,  Pedlar,  Ryan  &  Lusk;  H.  N. 
Shackelford,  Johns-Manville  Corp  ; 

F.  R.  Schwengel,  Joseph  E.  Seagram  & 
Sons;  C.  R.  Sheaffer,  W.  A.  Sheaffer  Pen. 
Co.;  Harold  F.  Sheets,  Socony- Vacuum  Oil 
Co.;  Guy  C.  Smith,  Brooke,  Smith,  French 
&  Dorrance;  John  E.  Smith,  McCall  Corp.; 
J.  F.  Solon,  Owens-Illinois  Glass  Co.;  J.  M. 
Spangler,  National  Carbon  Co.;  Henry  T. 
Stanton,  J.  Walter  Thompson  Co. ;  Henry 
T.  Stanton,  J.  Walter  Thompson  Co.; 
Frank  Stanton,  CBS;  John  Sterling,  This 
Week;  A.  W.  Steudel,  Sherwin  Williams 
Co.;  Jerome  A.  Straka,  Colgate-Palmolive- 
Peet  Co.; 

M.  L.  Straus,  Eversharp  Inc.;  Theodore 
C.  Streibert,  MBS;  A.  Stuber,  Eastman 
Kodak  Co.;  Hearne  Swink,  Cannon  Mills; 
E.  E.  Sylvestre,  Reeves,  Knox  Advertising 
Inc.;  Jesse  W.  Tapp,  Axton  Fisher  To- 
bacco Co.;  Harold  B.  Thomas,  Sterling 
Drug  Inc.;  John  Thompson,  Ford  Motor 
Co.;  William  A.  Thomson,  ANPA;  Frank 
E.  Tripp,  ANPA; 

Robert  A.  Uihlein,  Joseph  Schlitz  Brew- 
ing Co.;  Lawrence  Valenstein,  Grey  Ad- 
vertising Agency  Inc.;  W.  H.  Vander- 
ploeg,  Kellogg  Co.;  W.  W.  Wachtel,  Calvert 
Distilling  Corp.;  Northam  Warren, 
Northam  Warren  Corp.;  Paul  Warwick, 
Warwick  &  Legler;  A.  E.  Watts,  Sinclair 
Oil  Refining  Co.;  E.  G.  Wellington,  Kansas 
City  Star;  Roger  L.  Wensley,  G.  M.  Bas- 
ford  Co.;  Paul  B.  West,  Assn.  of  National 
Advertisers;  F.  R.  Wilcox,  California  Fruit 
Growers  Exchange ;  Howard  D.  Williams, 
Erwin,  Wasey  &  Co.  Inc.; 

Oliver  G.  Willits,  Campbell  Soup  Co.; 
Irving  W.  Wilson,  Aluminum  Co.  of 
America;  Albert  E.  Winger,  Crowell-Collier 
Publishing  Co.;  Carl  L  Wood,  Thomas  J. 
Lipton  Inc.;  Henry  Woulfe,  Pepsodent  Co.; 
Harry  Wurman,  Bayuk  Cigars  Inc.;  Philip 
K.  Wrigley,  Wm.  Wrigley  Jr. ;  James  W. 
Young,  J.  Walter  Thompson  Co.;  T.  H. 
Young,  IT.  S.  Rubber  Co. 
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In  Stlouis 


Basic  NBC  Network 


KSD  Has  the 

LARGEST  DAYTIME 
COVERAGE  AREA 

of  Any  St.  Louis 
Radio  Station 


RADIO  STATION  KSD 

Owned  and  Opera-ted  bq  the  Si. Louis  Post-Dispatch 

A  Distinguished  Broadcasting  Station 


National  Representative 
FREE  and  PETERS 

INC. 
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TO  ORGANIZE  a  regional  and  later  a  national  association  of  Farm 
Radio  Men,  a  group  of  farm  program  directors  met  in  New  York  at  the 
Hotel  New  Yorker  a  fortnight  ago.  Standing  are  (1  to  r) :  Charles  P. 
Shoffner,  WCAU  Philadelphia;  Joe  Bier,  WOR  New  York;  Chuck  Wor- 
cester, CBS  Washington;  Larry  Haeg,  WCCO  Minneapolis;  Emerson 
Markham,  WGY  Schenectady.  Seated  (1  to  r)  :  Stan  Flower,  WBZ  Bos- 
ton; Mert  Emmert,  WEAF  New  York;  Tom  Murray,  WHAM  Rochester; 
Homer  Martz,  KDKA  Pittsburgh. 


Organization  of  Farm  Radio  Directors 
Completed;  Haeg  Named  President 


ORGANIZATIONAL  plans  for  the 
new  Assn.  of  Radio  Farm  Direc- 
tors were  completed  last  week  in 
Chicago  in  conjunction  with  the 
third  of  a  series  of  regional  con- 
ference called  by  the  War  Food 
Administration  to  discuss  war  food 
production  problems.  Representa- 
tives of  some  80  stations  and  farm 
publications  attended  the  confer- 
ence at  which  WFA  and  Dept.  of 
Agriculture  officials  outlined  vari- 
ous aspects  of  the  information  job 
required  to  help  farmers  meet  1944 
goals. 

Previous  meetings  were  held  in 
Atlanta  and  New  York.  Following 
the  fourth  regional  meeting,  held 
March  11,  12  in  San  Francisco, 
the  ARFD  will  hold  a  national 
meeting  in  Columbus,  0.,  May  5,  6. 

Formation  of  ARFD  was  ef- 
fected following  the  Monday  ses- 
sions of  the  three-day  conference 
(March  5,6,7)  held  at  the  Hotel 
Morrison.  The  new  association  su- 
persedes the  National  Society  of 
Farm  Service  Directors,  the  tenta- 
tive name  given  the  group  during 
organizational  activity. 

Officers  Elected 

The  conference  heard  presenta- 
tions on  production  goals,  price  re- 
ports, labor  problems,  farm  sup- 
plies and  equipment  from  Morse 
Salisbury,  WFA  director  of  infor- 
vation;  Grover  Hill,  Undersecre- 
tary of  Agriculture;  Wallace  Kad- 
derly,  chief  of  the  radio  division, 
Dept.  of  Agriculture;  and  Dr. 
Cliff  Carpenter,  assistant  chief, 
Office  of  Feed  and  Livestock,  WFA; 
Tom  Walker,  Agriculture  Adjust- 
ment Administration;  T.  R.  Johns- 
ton, extension  editor,  Purdue  U.; 
Marvin  Sandstrom  and  E.  J.  Row- 
ell  of  WFA. 

Elected  president  of  ARFD  was 
Larry  Haeg,  WCCO  Minneapolis; 
vice-president,  Art  Page,  WLS 
Chicago;  secretary,  Herb  Plam- 
beck,  WHO  Des  Moines;  treasurer, 
George  Round,  WOW  Omaha.  On 


the  executive  committee  is:  Bill 
Drips,  NBC  central  division;  Phil 
Evans,  KMBC  Kansas  City; 
Charles  Stookey,  KMOX  St.  Louis; 
alternate  committee:  Ed  Mason, 
WLW  Cincinnati;  Sam  Schneider, 
KVOO  Tulso;  and  Layne  Beaty, 
WBAP-KGKO  Fort  Worth. 

The  farm  safety  committee  is 
comprised  of:  Everett  Mitchell, 
NBC  central  division;  Dan  Thomp- 
son, National  Safety  Council;  C. 
C.  Moore,  KOA  Denver;  Glen  W. 
Sample,  WBAA  West  LaFayette, 
Ind. ;  Layne  Beaty;  Bill  Drips; 
Paul  Jones,  National  Safety  Coun- 
cil; Wallace  Kadderly,  chief  of  ra- 
dio division,  U.  S.  Dept.  of  Agri- 
culture; Maynard  H.  Coe,  director 
of  the  Farm  Division,  National 
Safety  Council;  Mr.  Stookey;  Al 
Smebe,  WCCO;  Larry  Haeg;  Sam 
Mason,  and  Bob  White,  Blue. 

Objectives  of  the  ARFD  include: 

Closer  relationship  between  commercial 
radio  farm  broadcasting,  agencies  and 
farm  organizations; 

Closer  relationship  with  advertising 
agencies  and  other  groups  interested  in 
reaching  the  farm  people  through  the  me- 
dium of  radio; 

Closer  relationship  and  better  under- 
standing between  farm  radio  broadcasting 
and  station  management; 

Programming  of  farm  radio  broadcasts 
which  will  keep  this  type  of  service  on  a 
high  plane  and  to  develop  farm  service  in 
areas  of  the  United  States  where  it  is  now 
lacking; 

To  advance  the  welfare  of  those  en- 
gaged in  farm  radio  broadcasting. 

Others  in  attendance  at  the  Chi- 
cago meeting  were:  Emil  Bill, 
WMBD  Peoria;  Tom  Wheeler, 
WOWO  Fort  Wayne;  Henry  Wood, 
WFBM  Indianapolis;  Joe  Ryan, 
KRNT  Des  Moines;  J.  C.  Rapp, 
KMA  Shenandoah,  la.;  Hugh 
Muncy,  KXEL  Waterloo;  A.  Woof- 
ries,  WMT  Cedar  Rapids;  John 
Furhman,  WOC  Davenport;  Gene 
Shipley,  WIBW  Topeka;  John  Mer- 
rifield,  WHAS  Louisville;  Fred 
Ohl,  KWKH  Shreveport;  Gordon 
Loudon,  WWL  New  Orleans;  Dun- 
can Moore,  WJR  Detroit;  J.  C. 
Hooker,  WKZO  Kalamazoo;  Har- 
ry Asleaf,  KSTP  St.  Paul;  Elmer 
Muschany,  KXOK  St.  Louis;  Har- 


ry Packard,  KFEQ  St.  Joseph; 
Bill  McDonald,  KFAB  Lincoln;  E. 
H.  Faulkner,  WTAM  Cleveland; 
G.  B.  German,  WNAX  Yankton; 
Louie  Buck,  WSM  Nashville;  and 
Chuck  Worcester,  CBS. 

Atlanta  Meeting 

At  a  meeting  Feb.  27-28  in  At- 
lanta, farm  service  directors  of 
southern  stations  discussed  various 
means  by  which  broadcasting  of 
agricultural  information  could  be 
facilitated.  Among  recommenda- 
tions made  by  the  broadcasters,  it 
was  proposed  that  WFA  finance 
line  charges  for  small  stations  for 
public  service  programs.  It  was 
also  suggested  that  WFA  appoint 
state  radio  specialists  to  work  with 
broadcasters  on  food  production 
information  programs.  The  agency 
was  commended  for  its  recognition 
of  farm  service  programs  in  call- 
ing the  conference. 

Stations  were  represented  at  the 
conference  by  Bill  Prance,  WSB 
Atlanta;  Grady  Cole,  WBT  Char- 
lotte, N.  C;  Clifford  Gray,  WSPA 
Spartanburg,  S.  C. ;  and  Connie 
Gay,  WPTF  Raleigh,  N.  C.  Editors 
of  farm  journals  also  attended. 

Dept.  of  Agriculture  officials  who 
addressed  the  meeting  were  Keith 
Heimbaugh,  acting  director  of  in- 
formation; DeWitt  Wing,  Office  of 
Information;  and  Al  Bond  of  the 
radio  service.  WFA  participants 
were  Ashley  Sellers,  assistant  War 
Food  Administrator;  David  Mee- 
ker, office  of  materials  and  sup- 
plies; Harry  Carr,  office  of  distri- 
bution; and  Dr.  Carpenter.  Others 
who  spoke  were  J.  B.  Daniels, 
southern  division,  Agricultural  Ad- 
justment Administration ;  Louis 
Brackeen,  extension  editor,  Ala- 
bama Polytechnic  Institute;  and 
Willett  Kempton,  OWI  regional 
station  relations  chief,  Atlanta. 


Building  Acquired 

WESTINGHOUSE  Radio  Stations, 
operating  KYW  Philadelphia,  has 
purchased  the  KYW  Bldg.,  which 
also  houses  the  WRS  executive 
offices.  The  property,  assessed  at 
$334,800,  was  purchased  for  $300,- 
000  from  the  Pennsylvania  Co.  for 
Insurance  on  Lives  &  Granting  An- 
nuities, trustee. 


Grand  pop  Gammons 

WTOP  Washington,  scooped 
all  local  stations  last  Thurs- 
day on  the  assumption  of  new 
duties  by  Earl  H.  Gammons, 
CBS  Washington  director. 
He  became  a  grandfather  at 
3:30  a.m.  Thursday.  A  5V2- 
lb.  son  was  born  to  the  Gam- 
mons' only  daughter,  wife  of 
Lt.  William  Franklin  Merrill, 
USN,  at  Columbia  Hospital. 
The  father  is  in  the  Pacific. 
Arthur  Godfrey,  WTOP- 
WABC  early  morning  an- 
nouncer, kidded  Grandpop 
Gammons  all  morning.  He 
also  made  passing  reference 
to  F.  M.  Russell,  NBC  Wash- 
ington vice-president,  who  be- 
came a  father  Feb.  22. 


BLUE  AND  MUTUAL 
SWITCH  IN  BUFFALO 

EFFECTIVE  June  1,  1944,  the 
Blue  and  Mutual  will  switch  their 
Buffalo  outlets.  WEBR,  Blue  sta- 
tion operating  on  250  watts,  will 
become  a  full-time  Mutual  outlet 
on  that  date,  and,  as  previously 
announced,  WGR,  now  with  Mu- 
tual, will  start  operations  as  the 
Blue  outlet.  WGR  is  operated  by 
Buffalo  Broadcasting  Corp.  with 
5,000  watts  till  sunset  and  with 
1,000  watts  nighttime  on  550  kc. 

WEBR's  affiliation  with  Mutual 
will  be  celebrated  at  a  dedicatory 
dinner,  Thursday  night,  June  1. 
Miller  McClintock,  Mutual  presi- 
dent, will  speak,  and  Fulton  Lewis 
jr.,  Washington  commentator  for 
the  network,  will  originate  his 
regular  7  p.m.  broadcast  from  the 
dinner.  WEBR  is  operated  by 
WEBR  Inc.,  on  1340  kc. 


Stein  Joins  FCC 

ABE  L.  STEIN,  Chicago  attorney 
with  the  FCC's  original  telephone 
investigation  a  decade  ago,  has  re- 
turned to  the  Commission  as  a  prin- 
cipal attorney  in  the  Common  Car- 
rier Division,  under  Assistant  Gen- 
eral Counsel  Benedict  Cottone.  He 
originally  joined  the  Commission 
in  1934  and  left  in  1937  to  become 
an  attorney  on  the  Illinois  Commis- 
sion and  legal  assistant  to  the  then 
Gov.  Horner.  In  private  practice 
from  1940  to  1942,  specializing  in 
the  utility  and  transportation  field, 
Mr.  Stein  joined  OPA  in  Washing- 
ton after  Pear  Harbor  as  attorney 
in  the  petroleum  field.  Drafted  in 
1942,  Mr.  Stein  was  honorably  dis- 
charged for  age  with  the  change  in 
Selective  Service  regulations  sev- 
eral weeks  later,  and  returned  to 
OPA. 


FIRST  WOMAN  V-P 
ELECTED  AT  BBDO 

JEAN  WADE  RINDLAUB,  copy 
group  head  of  BBDO  New  York, 
has  been  elected 
vice-president  of 
that  firm.  She  is 
the  first  woman 
vice-president  at 
BBDO.  Mr  s . 
Rindlaub  has 
been  on  the  copy- 
writing  staff  for- 
14  years  and  pre- 
viously was  asso- 
ciated with  the 
Armstrong  Cork 
Co.,  Lancaster, 
Pa.  Wayne  Tiss, 
associate  director,  of  the  Holly- 
wood office,  a  member  of  BBDO 
since  1937,  was  also  elected  vice- 
president.  Mr.  Tiss  was  formerly 
the  promotion  manager  of  the 
Minneapolis  Star  and  Des  Moines 
Tribune.  BBDO  has  announced 
that  four  others  were  also  elected 
vice-presidents.  They  are  Edward 
A.  Cashin  and  John  M.  Bridge 
of  the  Minneapolis  office,  Carl  Wil- 
liams and  Willard  A.  Pleuthner  of 
the  New  York  office. 


Jean  Wade 
Rindlaub 


Chemical  Sponsor 

CONSOLIDATED  ROYAL  Chemical 
Corp.,  Chicago,  has  begun  sponsorship 
of  a  quarter-hour  afternoon  musical 
Wendell  Hall,  Mondays  through  Fri- 
days on  WGN  Chicago.  Contract  is 
for  13  weeks.  Agency  is  O'Neill,  Lar- 
son &  McMahon,  Chicago. 
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One  of  a  seri 


tbes  in  the  making. 


PEREX 


WATER  AND   AIR  COOLED 


TRANSMITTING  AND  RECTIFYING  TUBES 


Checked  and  double  checked.  That's  the  a!!- the -way  history  of  Amperex 
tubes  through  every  stage  of  construction.  No  chances  are  taken.  Even 
after  tubes  have  been  aged,  seasoned  and  subjected  to  severe  tests,  each 
day's  production  must  hurdle  final  examination  in  our  x-ray  rooms.  Here, 
an  exhaustive  analysis  is  made  to  determine  the  presence  of  invisible 
defects.  When  we  pronounce  the  tubes  "bottled  to  perfection"  —  they 
are!  More  than  100  different  types  of.  Amperex  tubes  are  available  for 
broadcast,  industrial  and  electro-medical  applications.  Each  one  with 
"Amperextras"  which  assure  operating  efficiency  and  longer  life. 

AMPEREX  ELECTRONIC  PRODUCTS 

79  WASHINGTON  STREET   •    BROOKLYN  1,  N.  Y. 


"BLOOD  PLASMA  MEANS  LIVES  SAVED  .  .  .  KEEP  IT  FLOWING  TO  THE  FRONT" 


ON  WIDE  RANGE  VERTICAL  CUT  RECORDINGS 

 .  „..k 
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JIMMY  DORSEY 

,  •  •  • 

KING  OF  THE  SAXOPHONE 

and  <Jtil  OnckeAt^ia 


is  available  to  you  through  the  Quality  Library  of  the  World  ...  on  bril- 
liant WBS  recordings  that  provide  a  wealth  of  program  material  with 
which  any  station  can  build  and  sell  many  Dorsey  shows  of  proven  audi- 
ence appeal.  His  individual  interpretations  of  music  that  is  "good  today 
and  tomorrow"  will  be  welcomed  everywhere  by  millions  of  enthusiastic 
fans.  Additional  recordings  by  this  master  showman  are  in  preparation. 


orld  Broadcasting  System,  inc. 

A  SUBSIDIARY  OF  DECCA  RECORDS,  INC. 

711  FIFTH  AVENUE,  NEW  YORK 

CHICAGO  «  NEW  YORK  •  HOLLYWOOD  •  SAN  FRANCISCO  •  WASHINGTON 


Hope,  Crosby  and  Sinatra  Tops  in  Poll 
Of  Listeners  by  Milwaukee  Journal 


DECIDED  SHIFT  in  listeners'  in- 
terest was  revealed  in  the  14th  an- 
nual radio  poll  conducted  by  the 
Milwaukee  Journal  and  Richard 
K.  Bellamy,  Journal  Radio  Editor, 
when  final  results  were  tabulated 
from  almost  3,000  ballots.  Crosby, 
Hope  and  Sinatra  dominated  a  field 
which  saw  seven  new  programs 
winning  top  honors  out  of  14  clas- 
sifications, and  some  established 
figures  slipping. 

Bing  Crosby  was  selected  the  lis- 
teners' favorite  person  in  radio 
and,  by  a  large  majority,  won  first 
position  in  the  favorite  singer  of 
popular  songs  category,  over  Sina- 
tra who  placed  third  as  most 
idolized  individual,  and  sixth  in 
"favorite  programs."  However, 
Sinatra  was  far  out  in  front  as 
"favorite  gripe,"  although  much 
of  the  listeners'  dissention  was  di- 
rected to  his  fans.  Bob  Hope  was 
in  first  place  in  best  program  field 
and  was  adjudged  radio's  favorite 
comedian. 

The  complete  results  follow: 

Favorite  Program — Bob  Hope,  Crosby 
Music  Hall,  Fibber  McGee,  Radio  Theatre. 
Hit  Parade,  Sinatra  Show,  Red  Skelton, 
Aldrich  Family,  Great  Gildersleev#,  Fred 
Waring,  Information  Please,  Durante- 
Moore,  Fred  Allen,  Jack  Benny,  The  Gren- 
adiers, Edgar  Bergen,  One  Man's  Family, 
Joan    Davis,   Abbott-Costello,  Duffy's. 

Favorite  Person — Bing  Crosby,  Bob  Hope, 
Frank  Sinatra,  Joan  Davis,  Red  Skelton, 
Kate  Smith,  Fibber  McGee  (and  Molly), 
Kay  Kyser,  Fred  Allen,  Edgar  Bergen, 
Jack  Benny,  Ginny  Simms,  Clifton  Fadi- 
man,  Ed  Gardner  ("Archie"),  Gildersleeve 
(Hal  Peary). 

Concert  Program — John  C.  Thomas,  N. 
Y.  Philharmonic,  Refreshing  Music,  Those 
Who  Serve,  Stradivari  Concert,  NBC  Sym- 
phony, Richard  Crooks,  Carnival,  Hour  of 
Charm,  Chicago  Theatre  of  the  Air  (tie), 
Lucille  Manners  Concert. 

Concert  Singer — John  Charles  Thomas, 
Lily  Pons,  James  Melton,  Frank  Munn, 
Richard  Crooks,  Lucille  Manners,  Gladys 
Swarthout,  Jessica  Dragonette. 

Male  Popular  Singer — Bing  Crosby, 
Frank  Sinatra,  Dennis  Day,  Gene  Autry, 
Dick  Haymes,  Harry  Babbitt,  Barry 
Wood,  Paul  Skinner,  Harry  Cool,  Bob  Eb- 
erly    (tie),   Lanny  Ross. 

Girl  Popular  Singer — Frances  Langford, 
Dinah  Shore,  Ginny  Simms,  Kate  Smith, 
Helen  Forrest,  Joan  Edward,  Connie  Bos- 
well,  Helen  O'Connell,  Georgia  Carroll, 
Hildegarde. 

Dance  Orchestras — Harry  James,  Kay 
Kyser,  Fred  Waring,  Tommy  Dorsey,  Guy 
Lombardo,  Glenn  Miller.  Sammy  Kaye, 
Lawrence  Welk,  Dick  Jurgens,  Jimmy  Dor- 
sey. 

Favorite  Comedian — Bob  Hope,  Fibber 
McGee,  Abbott-Costello,  Red  Skelton,  Joan 


Television  Exhibit 

NEW  ADVERTISING  techniques 
in  television  will  be  demonstrated 
at  a  special  television  luncheon  of 
the  Sales  Execu- 
utive  Club  March 
14  in  conjunction 
with  an  address 
by  Thomas  F. 
Joyce,  manager  of 
the  radio,  phono- 
graph and  tele- 
vision depart- 
ment of  the  RCA 
Victor  Division 
of  RCA.  Demon- 
stration will  be 
given  at  the  Hotel  Roosevelt  in 
New  York,  using  the  sight-sound 
facilities  of  WNBT,  NBC's  video 
station  in  New  York,  and  the  tele- 
vision program  departments  of 
Kenyon  &  Eckhardt,  Ruthrauff  & 
Ryan  and  J.  Walter  Thompson  Co., 
New  York. 


Mr.  Joyce 


Davis,  Durante-Moore,  Edgar  Bergen,  Fred 
Allen,  Burns  and  Allen,  Jack  Benny. 

News  Commentator — Walter  Winehell, 
Gabriel  Heatter,  H.  V.  Kaltenborn,  Boake 
Carter,  Paul  Skinner,  Don  Stanley,  Upton 
Close,  Cal  Tinney,  Julian  Bentley,  R.  G. 
Swing. 

Dramatic  Show — Radio  Theatre,  Mr. 
District  Attorney,  Mr.  and  Mrs.  North, 
The  Thin  Man,  Aldrich  Family,  One  Man's 
Family,  Screen  Guild  Players,  Those  We 
Love,  Inner  Sanctum,  Abie's  Irish  Rose, 
Bachelor's  Children,  The  Shadow,  Caval- 
cade of  America,  I  Love  a  Mystery,  Man 
Behind  the  Gun,  Brewster  Boy,  Suspense, 
Date  With  Judy,  Vic  and  Sade  (tie)  First 
Nighter,  Sherlock  Holmes. 

Studio  Announcer— Bob  Heiss,  Harlow 
Wilcox,  Bill  Goodwin,  Don  Wilson,  Harry 
Von  Zell,  Ken  Carpenter,  Milton  Cross, 
Paul  Skinner,  Don  Stanley,  Gordon  Thom- 
as  (tie)   Jim  Ameche. 

Favorite  Quiz  Show — Take  It  or  Leave 
It,  Truth  or  Consequences,  Information 
Please,  Kay  Kyser,  People  Are  Funny, 
Dr.  I.  Q.,  Quiz  Kids,  Thanks  to  the  Yanks 
(tie)    Double  or  Nothing. 

Sports  Announcer — Russ  Winnie,  Bill 
Stern,  Bob  Elson,  Bob  Heiss,  Ted  Husing, 
Pat  Flanagan,  Mickey  Heath,  Jack  Brick- 
house. 

Favorite  gripe  among  radio  listeners, 
above  all  others,  was  Frank  Sinatra  and 
his  swooning  fans;  the  daily  soap  operas 
and  commercials  that  are  too  long,  insult 
the  intelligence  or  are  sung  in  jingles. 
Second  to  Sinatra  among  personalities 
who  annoy  listeners  was  Hildegarde,  fol- 
lowed by  Winehell,  Jimmy  Fidler,  Cantor 
and  Fred  Allen. 


KNX  Hit  by  Rain 

UTILIZING  emergency  shortwave 
equipment,  KNX  Hollywood 
switched  operation  to  its  short- 
wave station,  KRCO,  for  nearly 
12  hours  when  rain  washed  out 
both  lines  of  communication  be- 
tween KNX  studios  and  transmit- 
ter near  Torrance,  Cal.,  on  March 
2.  Switch-over,  accomplished  with- 
out loss  of  a  second's  time  on  the 
air,  was  made  at  10  a.m.  (PWT) 
when  first  transmitter  line  was 
downed.  Short-wave  station,  oper- 
ating on  33,000  k.c,  was  main- 
tained as  an  emergency  aid 
throughout  the  night  after  one 
line  was  repaired  and  normal  op- 
erations were  resumed  at  9:35 
p.m.  (PWT). 


Banking  Firm  Sponsor 

PHILADELPHIA  SAVING  Fund 
Society,  Philadelphia  bank,  is  present- 
ing a  radio  program  featuring  the  Cur- 
tis Institute  Orchestra,  student  or- 
chestra at  the  conservatory,  for  a  13- 
week  Sunday  series  on  KYW  Phila- 
delphia, placed  through  Gray  &  Rog- 
ers. James  C.  Petrillo,  AFM  president, 
gave  special  dispensation  to  the  young 
members,  ranging  from  16-17  years  of 
ag?.  in  making  them  AFM  members 
but  those  under  16  years  are  not  in- 
cluded and  the  sponsor  pays  a  stand- 
by fee. 


WJR  TAX  SERVICE  PRAISED 

Working  With  Income  Tax  Bureau,  Two  Programs 
 Aid  Public  in  Filling  Out  Blanks  


HERE  IS  WJR'S  SCHOOL  for  harassed  taxpayers  during  its  first  ses- 
sion. Around  the  mike  are  (1  to  r)  Terry  Bannan,  public  school  teacher 
and  civic  leader;  Gerald  Evans,  assistant  Collector  of  Internal  Revenue 
for  Michigan;  George  Cushing,  WJR  news  editor  and  moderator  of 
the  station's  In  Our  Opinion  program  which  featured  the  school;  Wil- 
liam J.  Coughlin,  Detroit  Free  Press  tax  expert  who  wrote  the  script. 
At  right  is  a  group  of  citizens  who  aided  in  the  timing  of  the  program 
by  actually  filling  out  a  report  while  the  broadcast  was  on. 


WJR  Detroit  has  been  praised  by 
Federal  Government  officers  as 
well  as  listeners  for  its  income  tax 
school  presented  Feb.  27  and 
March  5.  The  idea  developed  when 
Giles  P.  Kavanaugh,  Chief  Collec- 
tor of  Internal  Revenue  for  Michi- 
gan, sought  the  aid  of  Leo  J.  Fitz- 
patrick  vice-president  and  general 
manager  of  WJR  for  means  of  in- 
forming the  public  how  to  fill  out 
tax  blanks.  The  Detroit  Free  Press 
and  other  papers  in  the  area  co- 
operated by  instructing  listeners 
how  to  have  personal  income  fig- 
ures available. 

On  the  first  program  listeners 
were  informed  on  the  short  form 
No.  1040A,  with  a  studio  audience 
actually  making  out  the  forms 
during  the  broadcast,  insuring  the 
correct  timing  of  the  program.  The 
second  one,  an  hour  in  length,  cov- 
ered the  longer  form  No.  1040,  and 
during    both,    listeners    were  in- 


structed to  call  the  income  tax 
offices  if  further  details  were 
necessary. 

Unsolicited  comment  proved  that 
the  taxpayers  received  an  excellent 
lesson,  that  the  directions  were 
clear  enough  and  that  there  was 
enough  time  for  the  average  per- 
son to  fill  out  the  form.  Collector 
Kavanaugh  said: 

"It  was  one  of  the  finest  public 
spirited  programs  I  have  ever 
heard.  There  can  be  no  question 
but  that  people  actually  received 
first-class  help  and  that  our  job 
was  made  a  thousand  times  easier." 

One  listener  stated  that  he  had 
saved  $10  by  listening  to  the  pro- 
gram. George  Cushing,  WJR  news 
editor,  acted  as  moderator,  William 
J.  Coughlin,  Free  Press  tax  ex- 
pert wrote  the  script  with  Gerald 
Evans,  assistant  tax  collector  as 
an  added  authority. 


Inquiry  Into  Radio 
Planned  in  Canada 

Committee  of  23  Expected 
To   Hear  Independents 

AN  INQUIRY  into  broadcasting 
this  spring  and  summer  is  slated 
with  announcement  at  Ottawa  that 
a  House  of  Commons  Committee 
on  Broadcasting  has  been  set  up. 
Like  last  year's  committee  there 
are  23  members,  practically  the 
same  personnel  as  last  year,  with 
three  exceptions.  There  are  17  Lib- 
erals, 4  Progressive-Conservatives, 
1  Co-Operative  Commonwealth 
Federation  (socialist)  and  1  New 
Democracy  member.  No  chairman 
has  yet  been  named,  though  it  is 
expected  that  Dr.  J.  J.  McCann, 
chairman  last  year,  will  likely  be 
appointed  at  the  first  meeting  to  be 
held  shortly. 

Besides  inquiring  into  the  affairs 
of  the  government-owned  Canadian 
Broadcasting  Corp.,  the  Parliamen- 
tary Committee  is  expected  to  hear 
the  case  of  the  independent  broad- 
casters in  fuller  detail  than  last 
year.  Hints  that  grievances  of  the 
independent  stations  would  be 
looked  into  and  be  overcome  to  the 
satisfaction  of  all  concerned  were 
given  the  independent  stations  re- 
cently at  their  annual  convention 
at  Quebec  [Broadcasting,  Feb. 
21]  by  War  Services  Minister  L. 
R.  LaFleche,  a  committee  member. 
Independent  broadcasters  want  to 
see  a  three-man  judicial  board  set 
up  to  regulate  broadcasting,  so 
CBC  will  not  have  the  role  of  com- 
petitor and  regulatory  body  as  at 
present. 

During  discussion  of  the  motion 
to  establish  the  1944  Parliamentary 
Committee,  members  of  Parliament 
criticized  the  commercial  develop- 
ment of  the  CBC,  which  was  orig- 
inally intended  to  bring  in  at  most 
$500,000  a  year  from  sponsored  pro- 
grams, and  last  year  advertising 
carried  through  the  CBC  amounted 
to  $1,204,000.  (This  included  net- 
work programs  carried  on  private 
stations  on  CBC  net.)  Critics 
pointed  out  that  the  CBC  relied 
heavily  on  the  76  private  commer- 
cial broadcasting  stations.  Other 
members  pointed  out  that  there 
was  too  much  soap  and  laxative 
advertising  on  the  air.  Socialist 
members  stated  that  "money-mak- 
ing interests  are  anxious  to  under- 
mine the  CBC",  and  that  the  gov- 
ernment had  failed  in  some  in- 
stances to  appoint  the  right  kind 
of  people  to  be  members  of  the  nine 
man  CBC  Board  of  Governors. 


New  Film  Firm's  Spots 

INTERNATIONAL  PICTURES 
Inc.,  New  York,  a  relative  new- 
comer in  the  motion  picture  indus- 
try, has  appointed  Buchanan  & 
Co.,  New  York,  to  handle  its  ad- 
vertising. Radio  will  be  used  in  ad- 
dition to  newspapers  and  magazines 
for  the  company's  first  production, 
now  in  preparation  —  "Casanova 
Brown",  starring  Gary  Cooper  and 
Theresa  Wright.  At  a  later  date 
International  will  release  a  Sonja 
Henie  film  titled  "It's  a  Pleasure". 
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Navy  Issues  Rule 
On  Use  of  Talent 

Existing  Contracts  in  Force; 
Individuals  Still  Available 

CLEARING  confusion  raised  by 
erroneous  reports  published  else- 
where that  the  Navy  would  prohibit 
appearance  of  Navy  personnel  on 
sponsored  network  broadcasts,  the 
Navy  Dept.  has  announced  that  a 
directive  was  issued  March  4  can- 
celing future  authorization  of  spon- 
sored all-Naval  personnel  radio 
series. 

Instructions  sent  to  Naval,  Mar- 
ine Corps  and  Coast  Guard  dis- 
tricts permit  continuation  of  con- 
tracts already  in  effect,  and  renew- 
al of  existing  options,  but  not  the 
granting  of  additional  ones.  This 
rule  applies  to  programs  using  all- 
Naval  entertainment  talent,  such 
as  Meet  Your  Navy,  sponsored  by 
Hall  Bros,  greeting  card  company, 
on  Blue;  Great  Lakes  Bluejackets' 
Choir,  CBS  program  sponsored  by 
Minneapolis-Honeywell  Regulator 
Co.;  Treasure  Island  Choir,  a  local 
all-Navy  show  on  KQW  San  Jose, 
Cal.  with  the  Food  Machinery  Corp. 
as  sponsor. 

Also  inaccurate  was  the  report 
that  "The  Navy  also  prohibited  use 
of  Navy  personnel  formerly  active 
in  theater,  movie  or  radio  work  as 
actors  on  any  broadcasts,  sponsored 
or  sustaining."  The  Navy  expressly 
stated  that  the  directive  does  not 
restrict  the  appearance  of  Navy 
personnel  on  commercial  or  sus- 
taining programs,  network  or  local, 
if  they  are  not  on  the  sponsored 
programs  as  actors  or  musicians. 

The  directive  in  no  way  affects 
programs  on  which  combat  exper- 
ience is  dramatized  and  Naval  per- 
sonnel whether  former  actor  or 
otherwise  takes  part  as  narrator 
or  as  subject  of  the  dramatization. 
In  fact,  the  Navy  encourages  such 
appearances  when  considered  val- 
uable to  the  prosecution  of  the  war. 


CKCL  May  Be  Sold 

SALE  OF  CKCL,  Toronto  1  kw 
station  and  Mutual  outlet,  is  ex- 
pected to  be  concluded  in  the  near 
future.  Jack  Cooke,  general  man- 
ager of  Northern  Broadcasting:  & 
Pub.  Co.,  Timmins,  Ont.,  is  under- 
stood to  be  heading  a  syndicate  to 
buy  CKCL,  one  of  the  pioneer  sta- 
tions of  eastern  Canada.  While  no 
details  are  yet  available,  the  price 
is  reported  unofficially  as  between 
$750,000  and  $1,000,000,  biggest 
transaction  in  Canadian  broadcast- 
ing history.  Rumor  has  been  cur- 
rent for  some  time  that  Cooke  was 
negotiating  for  the  purchase  of  a 
Toronto  station.  It  is  now  learned 
on  the  highest  authority  that  the 
negotiations  are  nearing  comple- 
tion. 


IVEW  PRODUCTION  HIGH 

STROMBERG-CARLSON  Co.,  Rochester, 
has  announced  achievement  of  the  greatest 
month's  production  in  the  history  of  the 
company  during  the  month  of  February. 
According  to  Dr.  Ray  H.  Manson,  vice- 
president  and  general  manager.  98%  of 
the  material  produced,  consisting  of  radio, 
radar  and  communications  equipment,  went 
to  the  armed  forces. 


INFORMAL  LUNCHEON  given  by  KYW  Philadelphia,  prior  to  a  frolic 
staged  by  the  Philadelphia  Advertising  Club,  brought  these  NBC  and 
Westinghouse  Radio  Stations  officials  together  (1  to  r)  :  Joseph  E.  Bau- 
dino,  general  manager  of  KDKA  Pittsburgh;  William  O.  Tilenius,  NBC 
sales;  F.  P.  Nelson,  WRS;  B.  A.  MacDonald,  WRS  sales  manager;  James 
V.  McConnell,  NBC  spot  sales  manager;  Oliver  Morton,  NBC  Chicago; 
Frank  A.  Logue,  WRS  auditor;  Dwight  Myer,  WRS  engineering  man- 
ager; Hal  Lamb,  KYW  sales;  Tom  Hamilton,  NBC  sales;  Chick  Kelly, 
KYW  publicity  director.  Present  also,  but  not  in  photo  were  Harvey 
McCall,  KYW  sales;  Frank  Webb,  KDKA  sales  manager;  John  S.  de 
Russy,  KYW  sales  manager. 

War  Bond  Campaign  on  OWPs  Packet; 
Fight  Waste,  Hold  Prices  Also  Listed 


AFTER  an  absence  of  six  weeks, 
the  War  Bond  campaign  returns  to 
the  OWI  Domestic  Radio  Bureau 
packet  for  the  week  beginning 
April  3,  with  messages  directed  to 
planning  for  the  future.  Listeners 
will  be  urged  to  put  more  of  their 
wages  into  Bonds  for  long  range 
savings. 

The  success  of  the  Fourth  War 
Loan  does  not  obviate  the  need  for 
continued  purchasing  of  War 
Bonds,  OWI  points  out,  warning 
that  there  must  be  no  let-up  on  the 
home  front  as  military  operations 
on  the  fighting  front  moves  for- 
ward. The  OWI  allocations  sched- 
ules will  include  bond  messages 
until  the  Fifth  War  Loan  begins, 
with  appeals  given  different  em- 
phasis each  month. 

Sponsor  Prospects 

The  War  Bond  messages  are 
scheduled  for  both  Network  and 
Station  Announcement  allocation 
plans.  Sponsors  for  transcriptions 
may  be  found  among  advertisers 
in  any  field  of  business,  but  the 
monthly  change  in  emphasis  may 
serve  as  a  guide  in  selling  the  spots. 
Large  employers  are  most  obvious 
prospects  for  the  current  series  of 
messages. 

Also  scheduled  for  Station  An- 
nouncement allocation  are  cam- 
paigns to  Fight  Waste  and  Hold 
Prices  Down.  The  former,  contin- 
ued from  the  previous  week,  en- 
compasses conservation  and  salv- 
age of  paper,  rubber,  food,  fuels, 
utilities,  transportation,  household 
equipment  and  supplies,  textiles 
and  leather,  and  idle  materials  (in- 
cluding exchange  of  non-essential 
goods  for  something  useful).  The 
messages  are  suitable  for  sponsor- 
ship by  firms  connected  with  these 
materials  and  services,  scrap  deal- 
ers, repair  shops,  exchange  stores, 
and  shopping  centers  and  other  es- 
tablishments promoting  car  shar- 
ing. 

Hold  Prices  Down  messages  con- 


tinues the  fight  against  threat  of 
runaway  prices,  with  listeners  be- 
ing told  that  money  usually  spent 
for  spring  outfits  can  and  must 
serve  a  more  vital  purpose  if  it 
is  invested  in  War  Bonds  and  other 
anti-inflationary  savings.  Obvious 
sponsors  are  banks,  insurance 
agents,  home  loan  companies. 

Other  subjects  on  the  packet  are 
recruitment  of  WAVES,  Rubber 
Conservation,  and  Tax  Declaration, 
all  assigned  through  Network  al- 
location, and  Victory  Gardens  and 
Car  Sharing,  scheduled  through 
National  Spot. 

Through  the  Women's  Radio 
War  Program  Guide  for  April, 
issued  by  the  OWI  Domestic  Radio 
Bureau,  directors  of  women's  pro- 
grams will  be  asked  to  stress  mes- 
sages to  Eat  More  Potatoes,  re- 
cruit Womanpower,  join  Crop 
Corps,  observe  Pan  American  Day, 
practice  Car  Sharing,  and  Hold 
Prices  Down.  Further  information 
on  these  subjects  may  be  obtained 
from  Mrs.  Marion  Sabatini,  Cam- 
paigns Manager,  OWI  Radio  Bu- 
reau. Room  2017  Tempo  V,  14th  & 
Pennsylvania  Ave.,  N.  W.,  Wash- 
ington, D.  C. 


GODWIN  NEW  HEAD 
OF  RADIO  NEWSMEN 

EARL  GODWIN,  head  of  Earl 
Godwin  Associates  and  a  Blue  net- 
work commentator,  was  elected 
president  of  the  Radio  Correspon- 
dents Assn.  last  Wednesday  at  the 
annual  meeting  at  NBC  Washing- 
ton studios.  He  succeeds  Eric  Sev- 
areid  of  CBS.  Richard  Harkness, 
NBC  commentator,  was  chosen 
vice-president;  Rex  Goad,  Wash- 
ington manager  of  Transradio 
Press,  was  named  secretary,  and 
William  Costello,  CBS  commenta- 
tor, was  elected  treasurer.  Fred  W. 
Morrison,  assistant  to  Fulton 
Lewis  jr.,  MBS  commentator,  was 
re-elected  ex  officio. 

The  executive  committee  was 
instructed  to  arrange  for  the  or- 
ganization's annual  dinner  in 
April  or  May,  at  which  time  the 
new  officers  will  be  installed.  Mr. 
Godwin  has  been  acting  president 
of  the  association  in  the  absence 
of  Mr.  Sevareid,  who  has  been 
overseas.  Forty  of  the  association's 
65  active  members  attended  last 
week's  meeting,  indicating  a  grow- 
ing interest  in  radio  news  cov- 
erage, according  to  Mr.  Godwin. 
The  association,  composed  of  mem- 
bers of  the  Radio  Correspondents' 
Galleries  of  Congress,  has  74  asso- 
ciate members  in  radio  news  jobs 
outside  the  capital. 

D.  Harold  McGrath  is  superin- 
tendent of  the  Senate  radio  gal- 
lery and  William  Vaughan  is  act- 
ing superintendent  of  the  House 
gallery.  Mr.  McGrath  will  have 
charp-e  of  the  radio  ealleries  at  the 
Republican  and  Democratic  Na- 
tional conventions  in  Chicago. 


Drug  Chain  Meeting 

SPEAKERS  for  the  three-day 
spring  business  conference  of  the 
Associated  Chain  Drug  Stores, 
openine  at  the  Waldorf-Astoria  in 
New  York  March  13,  .  will  include 
Donald  G.  Mitchell,  vice-president, 
Svlvania  Electric  Products  Inc.; 
Clyde  DeLong,  sales  manager,  B. 
F.  Goodrich  Co.;  Frank  W.  Love- 
joy,  sales  manager,  Socony- Vacuum 
Oil  Co.,  and  Homer  E.  Capehart, 
president,  Packard  Mfg.  Corp.  Ed 
(Archie)  Gardner,  and  the  cast  of 
Duffy's  Tavern,  Blue  Network  pro- 
gram, and  Fred  Waring,  band 
leader,  heard  on  NBC,  are  on  the 
entertainment  program  following 
a  dinner  Wednesday  night. 


OWI  PACKET,  WEEK  APRIL  3 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  April  3.  All  station  announcements  are  50  seconds  and 
available  for  sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing 
of  these  important  war  messages.  Each  X  stands  for  three  announcements  per  day  or 
21  per  week. 


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 

NET-           Group                  Group  NAT.  SPOT 

WORK           KW                      OI  PLAN„ 

PLAN    Aff.          Ind.       Aff.          Ind.  Live  Trans. 


War  Bonds   XX  XX  X 

WAVES   X 

Tax  Declaration   X 

Rubber  Conservation   X         —  —        —  — - 

Fight  Waste                                          X  XX  X 

Hold  Prices  Down   —        —  X         —  X 

Victory  Gardens   —        —  —        —  — 

Car  Sharing  

See  OWI  Schedule  of  War  Messages  102  for  names  and  time  of  programs  carrying- 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 
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YOU  MAY  BE  ABLE  TO  SWIM  A  MILE 
IN  21  MINUTES* 


BUT 


YOU  CAN'T  SPLASH  INTO  WESTERN 
MICHIGAN  FROM  CHICAGO  OR 


DETROIT! 


The  Kalamazoo-Grand  Rapids  Area  is  the  home 
of  1,483,509  better-than-average  consumers  who 
vastly  prefer  WKZO  to  any  and  every  other  radio 
station,  either  "outside"  or  "inside'*  the  Area. 


Can  you  think  of  any  reason  why  you'd  prefer  to  listen 
to  a  Columbia  station  located  over  100  miles  from  your 
home — in  preference  to  a  5000-watt  Columbia  station 
only  a  few  miles  away?  Especially  in  a  section  where 
distant  stations  "fade",  notoriously? 
Then  let's  just  assume  that  people  in  Western  Michi- 
gan have  good  sense,  too!  When  they  want  Columbia 
entertainment,  they  tune  to  WKZO.  .  .  .  Both  we  and 
Free  &  Peters  would  like  an  opportunity  to  (1)  dis- 
cover, in  discussion  with  you,  whether  or  not  it  would 
pay  you  to  advertise  in  Western  Michigan — and  (2) 
give  you  the  true,  de-bunked  facts  about  the  other  sta- 
tions that  claim  primary  coverage  of  this  area.  Will  you 
give  us  the  opportunity? 


*J.  Medica  (U.S.A.)  did  it  in  20  minutes,  57.8  seconds,  on 
July  6,  1934. 


WKZO 


covers  all  Western 
Michigan,  with  studios  in 


KALAMAZOO  and  GRAND  RAPIDS 

5000  WATTS      •      590  KC      •  CBS 
Owned  and  Operated  by  Fetzer  Broadcasting  Company 


FREE  &  PETERS,  INC.,  EXCLUSIVE  NATIONAL  REPRESENTATIVES 
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AT&T  Post -War  Video  Plans, 
Rapid  Growth  of  Industry  Seen 

Telephone  Executive  Suggests  Various  Methods  of 
Handling  Networks'  Interest  in  Television  Art 


WHEN  television  is  ready  for  net- 
work service,  the  American  Tele- 
phone &  Telegraph  Co.  will  be 
ready  to  supply  that  service,  in  the 
opinion  of  AT&T  executives.  When 
this  will  be  and  to  what  extent 
such  service  will  be  rendered  de- 
pends chiefly  on  the  success  of  set 
manufacturers  in  producing  satis- 
factory low-priced  video  receivers 
and  of  the  television  broadcasters 
in  providing  satisfactory  program 
service,  the  phone  company  officials 
stated.  They  refused  even  to  hazard 
a  guess  as  to  the  cost  of  networks 
for  television,  pointing  out  that 
there  are  too  many  unknown  fac- 
tors to  make  a  reliable  estimate 
at  this  time. 

Network  Growth  Seen 

Discussing  with  Broadcasting 
the  probable  growth  of  nationwide 
television  networks,  George  L.  Best, 
assistant  vice-president  of  AT&T, 
Frank  Cowan,  transmission  engi- 
neer, and  Prescott  Mabon,  informa- 
tion manager,  pointed  out  that  their 
company  has  already  installed 
cables  carrying  coaxial  conductors 
between  New  York  and  Philadel- 
phia, Philadelphia  and  Baltimore, 
Baltimore  and  Washington,  Min- 
neapolis and  Stevens  Point,  Wis., 
and  Atlanta  and  Macon,  the  latter 
the  beginning  of  an  Atlanta-Jack- 
sonville cable  installation.  They 
cited  the  five-year  plan  outlined  by 
Keith  S.  McHugh,  AT&T  vice- 
president,  in  his  recent  letter  to 
Niles  Trammell,  NBC  president 
[Broadcasting,  March  6],  calling 
for  the  installation  of  between  6,- 
000  and  7,000  miles  of  cable  at  a 
cost  estimated  to  approach  $100,- 
000,000. 

This  work  is  being  done,  they 
stated,  primarily  to  offer  increased 
and  improved  telephone  service  to 
the  company's  subscribers,  pointing 
out  that  a  single  coaxial  conductor 
can  carry  hundreds  of  telephone 
circuits,  for  which  use  it  was  orig- 
inally designed,  or  that  it  may  be 
used  to  transmit  a  television  pro- 
gram. They  added  that  present 
plans  are  tentative  only  and  will  be 
reviewed  and  revised  in  line  with 
service  requirements  as  construc- 
tion proceeds,  so  that  if  the  tele- 
vision broadcasters  are  ready  for 
network  service  in  any  part  of  the 
country,  the  telephone  company  will 
adapt  its  plans  to  meet  their  re- 
quirements. 

Costs  Are  Heavy 

In  his  letter  to  NBC,  Mr.  Mc- 
Hugh stated :  "We  shall  also  be  glad 
to  consider  on  their  merits  any 
requests  for  television  facilities 
over  routes  where  coaxial  cable  is 
not  being  planned  during  this 
period  for  telephone  purposes.  The 
question  of  when  such  facilities 
could  be  provided  would,  of  course, 


depend  upon  conditions  in  the  in- 
dividual case  and  its  relation  to 
the  total  program.  You  will  appre- 
ciate, of  course,  that  advancing 
construction  to  provide  for  tele- 
vision transmission  some  years  be- 
fore a  cable  is  needed  for  telephone 
circuits  would  involve  relatively 
heavy  costs. 

"The  equipment  now  developed," 
the  letter  continued,  "will  give  a 
one-way  television  channel  of  2.7 
mc  in  width.  Future  technical  de- 
velopments will  increase  this  to  4.0 
mc  and  also  provide  for  simultan- 
eous use  of  a  single  coaxial  unit  to 
transmit  a  television  channel  and 
a  large  number  of  telephone  chan- 
nels. Consequently,  the  ultimate 
number  of  television  facilities 
which  could  be  provided  over  these 
cables  will  be  considerably  greater 
than  the  initial  number. 

"These  ultimate  possibilities 
must,  of  course,  be  taken  into  ac- 
count in  determining  the  number 
of  coaxial  units  to  be  installed  in 
the  cables.  Depending  upon  the 
speed  of  growth  of  the  television 
industry,  it  may  be  necessary  for 
users  to  do  some  sharing  of  the 
television  network  facilities  for  a 
few  years.  I  believe  that  you  and 
others  in  the  industry  should  give 
preliminary  consideration  to  how 
this  can  best  be  accomplished." 

Multiple  Use  of  Cable 

Stressing  this  program-sharing 
angle  in  the  early  days  of  network 
television,  Mr.  Cowan  suggested 
that  if  several  video  stations  in  one 
city  wanted  to  telecast  a  remote 
program,  such  as  a  political  conven- 
tion or  a  major  sports  event,  for 
which  one  coaxial  circuit  was  avail- 
able, they  might  vary  their  presen- 
tations by  accompanying  the  image 
with  individual  sound  comment, 
each  station  using  its  own  announc- 
ers although  sharing  the  picture. 

Stations  might  also  share  the 
use  of  a  coaxial  unit  on  a  time  al- 
lotment basis,  it  was  pointed  out, 


Scarem  Harem 

ROMANTIC  PASHA  in 
North  Africa  has  progres- 
sive ideas.  Talking  to  Maj. 
Andre  Baruch,  former  an- 
nouncer now  in  Africa,  he 
inquired  about  the  possibili- 
ties of  a  closed-circuit  radio 
set-up  in  his  harem,  so  that 
he  could  broadcast  whenever 
he  wished.  He  already  has 
an  intercommunication  sys- 
tem that  allows  him  to  push 
a  button  and  contact  any 
room  in  the  harem.  But  the 
pay-off  came  in  his  final  re- 
mark to  the  radio  officer, 
when  he  asked,  "And  how  is 
television  progressing  in 
your  country,  major?" 


with  one  station  telecasting  a  net- 
work program  while  its  local  com- 
petitors were  presenting  locally 
originated  shows,  until  there  is  a 
sufficient  demand  to  warrant  the 
cost  of  multiple  full  time  video 
network  service. 

Outlining  four  ways  in  which 
network  service  may  be  provided, 
Mr.  Cowan  said  that  additional 
coaxial  conductors  exclusively  for 
television  use  can  be  added  to  cable 
installations  being  made  by  AT&T, 
if  it  appears  that  they  are  needed 
at  that  time.  Eight  units  to  a  cable 
is  the  practical  limit,  he  said,  if 
the  cable  is  to  be  kept  at  the  prop- 
er size.  Technical  improvements 
allowing  for  wider  frequency 
ranges  to  permit  television  and 
telephone  circuits  together  will  also 
make  the  cables  available  for  ex- 
panded video  use. 

Television  networking  can  also 
be  facilitated  by  arranging  the 
cables  so  as  to  permit  round-robin 
program  set-ups  similar  to  those 
used  in  sound  broadcasting,  so  that 
pick-ups  may  be  made  at  any  point 
in  the  circuit  without  the  need  for 
reversing  the  direction  of  the  pro- 
gram flow.  A  fourth  method  would 
be  the  diversion  of  coaxial  units 
planned  for  eventual  telephone  use 
to  television  for  such  time  as  they 
are  not  needed  as  telephone  car- 
riers. 

Asked  about  radio  relays,  Mr. 
Best  said  that  the  telephone  engi- 
neers are  constantly  experimenting 


STANDARD,  3  FM  CP'S 
REQUESTED  OF  FCC 

NEW  APPLICATIONS  received 
by  the  FCC  last  week  included 
three  requests  for  new  FM  facili- 
ties, a  new  standard  local  outlet 
and  two  voluntary  assignments  of 
control. 

Havens  &  Martin  Inc.,  licensee 
of  WMBG  Richmond,  Va.,  re- 
quests FM  facilities  of  46,100  kc 
and  12,130  sq.  mi.  coverage.  WGAL 
Inc.,  Lancaster,  Pa.,  WGAL  li- 
censee, requests  FM  facilities  of 
45,500  kc  and  1200  sq.  mi.  cover- 
age. Frequency  of  45,700  kc  and 
coverage  of  950  sq.  mi.  are  the 
FM  facilities  sought  by  Monroe 
B.  England,  owner  of  WBRK 
Pittsfield,  Mass. 

New  local  standard  station  ap- 
plication was  filed  by  Washtenaw 
Broadcasting  Co.  of  Ann  Arbor, 
Mich.  Facilities  asked  are  250  w 
daytime  on  1050  kc.  Washtenaw 
vice-president,  Edward  Baughn 
(20%)  is  an  employe  of  Essex 
Broadcasters  Inc.,  licensee  of 
CKLW  Windsor-Detroit. 

Capital  Broadcasting  Co.,  Mont- 
gomery, Ala.,  licensee  of  WCOV, 
applied  for  voluntary  assignment 
of  license  to  G.  W.  Covington  Jr., 
sole  owner  of  the  company.  No 
money  consideration  is  involved. 
Voluntary  assignment  of  the  li- 
cense of  WOSH  Oshkosh,  Wis. 
was  also  requested  from  the  Osh- 
kosh Broadcasting  Co.,  a  corpor- 
ation, to  a  partnership  under  the 
same  name  and  management — 
Myles  H.  Johns  (55%),  William 
F.  Johns  Jr.,  William  F.  Johns 
and  Frederick  W.  Renshaw  (each 
15%).  No  money  is  involved. 


DECCA  RECORDS  Inc.  has  declared 
a  regular  quarterly  dividend  of  30 
cents  per  share,  payable  on  March  31 
to  stockholders  of  record  March  18. 
This  represents  an  increased  dividend 
rate,  the  company  having  previously 
paid  a  regular  quarterly  dividend  of 
25  cents  per  share. 


with  radio  as  well  as  wireline 
transmission  and  that  in  some 
places,  chiefly  over  water,  radio 
circuits  are  used  to  augment  wire- 
lines, with  the  goal  of  providing  the 
most  efficient,  economical  service 
to  the  company's  clients.  If  radio 
relays  should  prove  to  be  the  best 
means  of  transmitting  television 
signals,  they  will  be  used,  he  said. 

Mr.  Best  summed  up  the  present  1 
situation  by  stating  that  today  no 
one  knows  how  many  television 
networks  eventually  will  be  needed, 
whether  theatre  television  will  take 
its  place  as  a  separate  service  along 
side    home    television,  requiring 
separate  service  from  the  phone 
company,  how  much  time  will  be 
devoted  to  local  television  programs  I 
and  how  much  to  network  shows, 
how  much  service  can  be  provided 
in  conjunction  with  telephone  serv-  1 
ice  and  how  much  equipment  will  j 
be  needed  for  television's  exclusive  '< 
use.  Many  of  these  problems,  he 
said,  must  be  solved  by  the  tele-  [ 
vision  industry  and  he  urged  that  i 
as  they  find  the  answers  they  keep 
the  communications  company  in-  \ 
formed  so  that  it  may  plan  its  I 
service  in  conformity  with  their  I 
needs. 


POSTWAR  TELEVISION  plans  for  NBC  were  discussed  by  network 
officials  at  a  3-day  war  clinic  for  NBC  and  affiliated  stations  at  the  Wal- 
dorf-Astoria in  New  York  Feb.  28-March  1  [Broadcasting,  Mar.  6].  In 
front  of  the  television  map  showing  proposed  inter-city  connections  are 
(1  to  r)  :  William  S.  Hedges,  vice-president  in  charge  of  stations;  Paul 
W.  Morency,  general  manager  of  WTIC  Hartford  and  chairman  of  the 
NBC  stations'  planning  and  advisory  committee;  Niles  Trammell,  NBC 
president;  O.  B.  Hanson,  NBC  vice-president  and  chief  engineer.  Mr. 
Trammell  also  announced  NBC  plans  for  a  television  station  in  Wash- 
ington at  the  war's  end. 
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OUR  NEW  LOCATION 


The  latest  step  in  KM  PC's  march  toward  the  goal 
of  becoming  the  leading  independent  in  the  U.  S.  I 
5939  Sunset  Boulevard., Los  Angeles  28,  Calif. 

Oft-  IRadca-  7R<wt-  *%oUycvaacC 

G.  A.  Richards,  President 
Robert  O.  Reynolds,  V.  P.  &  Gen.  Mgr. 


REPRESENTED  NATIONALLY  BY  PAUL  H.  RAYMER  CO. 


YOUR 


PROGRAM  RATING  SERVICE 

against  these  14  points 

1»  Sponsored  network  program  ratings  comparable 
with  the  past.* 

2*  Ratings  on  "open"  time  periods  comparable  with 
the  past.* 

3*  "Sets-in-Use",  "Share  of  Audience"  during,  preced- 
ing, and  following  each  program  and  "open" 
period  (a)  released  with  the  ratings  (b)  compar* 
able  with  the  past.* 

4.  Composition  of  radio  program  audiences  —  in  each 
report. 

5*  Sponsor  Identification  Analysis  —  in  each  report. 

6.  Same  cities  used  during  each  week  surveyed  —  as 
in  the  past.* 

7»  Publication  of  two  different  "continuous"  ratings 
on  same  program  avoided  —  as  in  the  past* 

8.  City-by-City  Ratings  on  your  sponsored  network 
program  —  comparable  with  the  past* 

9.  Network  Ratings  taken  in  cities  of  equal  network 
opportunity  —  as  in  the  past* 

10.  Network  Cross-Section  Urban  Ratings  —  properly 
balanced  to  reflect  each  network's  facilities  indi- 
vidually, published  periodically  under  separate 
cover. 

II*  U.  S.  Cross-Section  Urban  Ratings  —  properly  bal- 
anced to  reflect  total  U.  S.  network  and  independent 
urban  radio  facilities  collectively,  published  periodi- 
cally under  separate  cover. 

12.  Program  Audience  Histories  —  comparative  records 
of  network  program  performance  dating  from  1934. 

13.  Basic  Trend  Chartbook— graphic  comparative  basic 
trend  indexes. 

14.  Pocketpiece  —  Network  Ratings  condensed  for  your 
convenience,  comparing  current  audiences  with 
"last  report"  and  with  "year  ago." 


Radio  Audience  Measurements 
Continuously  by  Coincidental  Method 
Since  1934 

C.  E.  HOOPER,  INC 

NEW  YORK       •       LOS  ANGELES 
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NATIONAL  4-H  Club  Mobilization 
Week  was  launched  March  4  by  a 
half-hour  WLS-Chicago  originated 
program  on  the  Blue  Network.  Some 
80,000  4-H  Clubs  tuned  in  throughout 
the  nation  to  hear  a  tribute  from  Pres- 
ident Roosevelt  delivered  by  Food  Ad- 
ministrator Marvin  Jones.  A  short- 
wave pickup  from  Italy  with  a  former 
4-H  boy  from  Laurel,  Mont.,  and  sev- 
eral 4-H  leaders  were  featured  on  the 
show,  written  by  Jo  Wetzler,  WLS 
continuity  department,  and  produced 
by  Rod  Cupp,  WLS  production  man- 
ager, with  Art  Page  WLS  farm  pro- 
gram director,  doing  the  narration. 

CKY  Winnipeg  on  March  13  cele- 
brates its  coming  of  age,  having  first 
gone  on  the  air  on  March  13,  1923, 
with  500  watts.  In  1928  the  station 
increased  power  to  5,000  watts  and  in 
1934  to  15  kw.,  making  it  the  most 
powerful  station  in  Canada  at  the 
time. 

KMOX  St.  Louis  on  Feb.  26  conducted 
a  demonstration  of  classroom  use  of 
radio  to  aid  teachers  in  the  use  of  CBS 
School  of  the  Air  program.  About  300 
teachers  attended  the  meeting. 

WSBA  York,  Pa.,  and  the  Playland 
Roller  Skating  Rink  combined  efforts 
on  Feb.  26  to  aid  the  Red  Cross  War- 
fund  Drive.  Yankee  Doodle  Club  pro- 
gram sponsored  by  Playland  originated 
from  the  rink  and  all  proceeds  of  the 
day  went  to  the  Red  Cross.  Local  bus 
company  provided  free  transportation 
to  the  rink  for  the  occasion. 

INCLUDING  items  from  the  hun- 
dreds of  schools  that  lie  within  the  lis- 
tening area  of  WAAT  Newark  a  new 
presentation  Neios  From  Your  Schools 
is  now  conducted  by  WAAT  in  cooper- 
ation with  the  New  Jersey  Education 
Assn. 

CJCB  Toronto,  key  station  of  the  Ca- 
nadian Broadcasting  Corp.  Dominion 
network,  is  using  streetcar  cards  in 
Toronto  to  publicize  the  Dominion  and 
Blue  network  commercial  programs  on 
the  station. 

KFJB  Marshalltown,  la.,  has  begun 

operations  as  a  Mutual  outlet.  Station 
is  operated  by  Marshall  Electric  Co., 
with  250  watts  on  1230  kc. 

RADIO  Department  of  United  Art- 
ists.. New  York,  has  startel  a  radio 
service  for  Alaskan  stations,  includ- 
ing a  radio  manual  and  a  series  of 
transcriptions  which  include  excerpts 
from  the  films,  interviews  with  stars, 
ai-d  color  comment  on  film  lot  scenes. 

PRESS  ASSN.,  AP  radio  subsidiary, 
last  week  announced  the  opening  of  its 
twentieth  regional  news  bureau,  lo- 
cated in  Charlotte,  N.  C,  at  126  South 
Church  St..  under  the  direction  of 
Charles  Whit»ford.  Five  stations  to 
sign  recently  for  the  special  AP  radio 
wire  include :  KHMO  Hannibal,  Mo. ; 
WHBC  Canton,  Ohio;  KOIN  Port- 
land; KAST  Astoria,  Ore.,  and 
WLBC  Muncie,  Ind. 

KWFC  Hot  Springs.  Ark.,  and  WSOO 
Saulte  Ste.  Marie,  Mich.,  have  signed 
new  licensing  agreements  with  Asso- 
ciated Music  Publishers  Inc.,  New 
York,  and  the  following  stations  have 
extended  their  contracts :  WMRC 
WMAZ  WLAY  WELL  WBRY  KWIL 
KTEM  KQW  KFYR  KARM.  Two 
Honolulu  outlets  KGMB  and  KHBC 
have  also  extended  agreements. 


NAB  'HOME'  DISCS 

IMPLEMENTING  the  American  Home 
Campaign  inaugurated  several  weeks  ago, 
the  Assn.  of  Women  Directors  of  the 
NAB  is  planning  to  make  available  to 
women  broadcasters  a  quarter-hour  tran- 
scription of  "American  Home"  talks  by 
the  leaders  of  ten  cooperating  national 
organizations. 


Westinghouse  Increases 
Income  29%  Over  1942 

WESTINGHOUSE  ELECTRIC  & 
MFG.  Co.,  Pittsburgh,  earned  a 
net  income  of  $22,355,300  in  1943, 
an  increase  of  29%  over  1942  and 
representing  $6.97  per  share  of 
capital  stock  outstanding,  accord- 
ing to  the  company's  annual  re- 
port, issued  March  6  by  A.  W. 
Robertson,  chairman,  and  George 
H.  Bucher,  president. 

Output  was  reported  as  the 
biggest  in  the  company's  history. 

Net  sales  billed  were  $714,305,- 
303,  an  increase  of  47%  over  1942. 
"Of  the  sales  billed,  approximately 
77%  can  be  classified  as  direct 
war  work,"  the  report  comments. 

Through  a  subsidiary,  Westing- 
house  Radio  Inc.,  the  companv  op- 
erates six  radio  stations:  KDKA 
Pittsburgh,  KYW  Philadelphia, 
WBZ  Boston,  WBZA  Snringfield, 
Mass.,  WOWO  and  WGL  Fort 
Wayne,  Ind.  It  also  operates  five 
FM  stations  at  Philadelphia,  Pitts- 
burgh, Boston,  Springfield  and 
Fort  Wavne  and  a  shortwave  sta- 
tion, WBOS  Boston. 


Striking  Radio  Changes 
Forseen  by  Dr.  Frigon 

IMPORTANT  changes  in  broad- 
casting methods  may  be  expected 
which  will  affect  frequencies  and 
power  allocations,  according  to  Dr. 
Augustin  Frigon,  acting  general 
manager  of  the  Canadian  Broad- 
casting Corp.,  on  his  return  to 
Toi'onto  after  a  visit  to  Washing- 
ton last  week.  Just  what  the  chang- 
es were  and  how  they  affected  the 
CAB,  Dr.  Frigon  did  not  say. 

One  of  the  purposes  of  his  Wash- 
ington trip  was  to  che^k  on  delivery 
of  equipment  required  for  a  short- 
wave international  broadcasting 
station  under  construction  at  Sack- 
ville,  N.  B.  for  the  Canadian  gov- 
ernment. Delivery  will  start  soon 
and  will  be  completed  in  July  and 
August. 


Peace  Series  Offered 

THIRD  sustaining  peace  discus- 
sion series  from  WKRC  Cincinnati, 
will  be  released  to  all  stations  for 
wire  costs  only,  according  to  Ken 
Church,  manager  of  WKRC.  The 
offer  also  includes  free  recordings 
with  all  packing  and  shipping 
costs  paid,  to  stations  scheduling 
the  18  weekly  half-hour  Sunday 
programs  March  5  through  July  2. 
Programs  were  planned  by  an  ad- 
visory committee  of  Cincinnati  re- 
ligious and  educational  officials  and 
features  peace  plan  problem  dis- 


WIS  WACs 

RECORD  recruiting  took 
place  at  WIS  Columbia,  S.  C. 
the  other  day.  The  Columbia 
office  of  the  WAC  broadcast 
a  15-minute  recruiting  pro- 
gram on  WIS.  When  the 
WAC  group  that  had  been  on 
the  air  returned  to  headquar- 
ters, 20  minutes  after  the 
program  ended,  there  were 
two  prospective  WACS  wait- 
ing. They  had  heard  the  pro- 
gram, answered  the  call. 
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IT'S  A  WIZE  ADVERTISER  WHO  USES  THE 


SPRINGFIELD,  O.  MARKET 


This  letter  was  written  a  year  ago  .  .  .  since  that  time  this 
aggressive  firm  has  increased  its  WIZE  appropriation  7!/2 
times  the  original  amount,  and  is  relying  almost  exclusively 
on  WIZE's  ability  to  cover  the  Springfield  Market  .  .  .  further 
proving  WIZE  gets  amazing  results. 


Reggie  Marlin 
i  General  Manager 


Ronald  B.  Woodyard 
Vice  President 
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f«xAf  PROGRAMS 


THREE  new  public  service 
programs  have  been  started 
on  WINX  Washington, 
D.  C,  "Washington's 
Own  Station".  Five-minute  five- 
weekly  Jobs  for  Veterans  program 
is  designed  to  help  re-locate  re- 
turning veterans  in  civilian  jobs. 
Program  is  conducted  by  a  repre- 
sentative of  the  U.  S.  Employment 
Service.  Each  Mondav  and  Thurs- 
day, 12:45-1  p.m.,  WINX  has 
started  Thanks  to  You,  a  drama- 
tized story  of  the  Red  Cross  and  its 
numerous  activities.  WINX  on 
Thursday  evenings  has  begun  a 
10-minute  program  to  aid  the  Ju- 
venile Court  find  foster  homes  for 
"war  orphans".  Interviews  with 
juvenile  court  personnel  and  with 
parents  of  children  now  in  foster 
homes  as  well  as  people  who  have 
opened  their  home  to  these  chil- 
dren are  presented.  Daily  WINX 
Traffic  Court  broadcast  received 
two  commendations  last  week  as 
"a  distinct  effort  to  encourage 
safer  driving".  Program  began 
with  the  station,  Dec.  10,  1940. 


Folk  Music 

AMERICAN  folk  music,  including 
the  songs  of  cow-boys,  lumber- 
jacks, and  the  street  cries  of  hawk- 
ers, is  heard  in  a  weekly  half-hour 
program  on  WNEW  New  York 
titled  Music,  U.  S.  A.  Each  broad- 
cast features  live  talent  versed  in 
the  music  of  a  particular  region 
or  style. 

About  Servicemen 

PUBLIC  service  series  On  the 
Alert,  is  being  broadcast  on  KSFO 
San  Francisco  in  cooperation  with 
the  IV  Fighter  Command  of  the 
Fourth  Air  Force.  Show  presents 
news  of  the  Army  at  home  and 
abroad  and  frequently  features  in- 
terviews with  returned  combat  pi- 
lots and  enlisted  personnel. 


For  the  Ladies 

NEW  series  of  talks  has  been  ar- 
ranged by  the  Canadian  Broad- 
casting Corp.  for  its  afternoon 
audience  of  Canadian  women,  on 
the  CBC  national  network.  Titled 
Women  and  Money,  this  is  the  first 
CBC  series  on  economics  directed 
especially  to  women  in  the  home. 
The  talks  deal  with  a  variety 
of  current  problems  in  which 
money  plays  a  leading  role.  Each 
subject  is  being  discussed  from  the 
viewpoint  of  the  average  woman 
in  relation  to  her  domestic  inter- 
ests and  community  life.  Prominent 
authorities  on  political  economy, 
employment  and  housing  problems 
are   taking    part   in    the  series. 


if lift 


BROADCASTING  ONLY  48  hours 
following  the  birth  of  her  third 
child,  Mrs.  Nora  Lamborn,  con- 
ductor of  the  WWDC  Washington, 
D.  C.  Blessed  Eventer  Program,  be- 
gins the  first  of  a  day  by  day  ac- 
count of  her  personal  experiences 
and  the  progress  of  her  baby.  Pro- 
gram is  designed  to  aid  expectant 
mothers  in  the  Washington  area 
and  to  help  relieve  them  of  many 
worries.  First  broadcast  from  the 
hospital  began  prior  to  birth  at  the 
first  signs  of  labor  pains.  Program 
is  broadcast  Monday  through  Fri- 
day as  a  WWDC  public  service 
feature. 

War  Scenes 

TRANSCRIBED  on  the  spot  by 
KGO-Blue  San  Francisco  for  re- 
lease later  over  the  network,  the 
story  of  the  shakedown  cruise  in 
the  Pacific  of  one  of  the  Navy's 
newest  ships — a  submarine  tender 
— is  the  highlight  of  a  new  KGO- 
Blue  series  of  programs  titled  Ra- 
dio Goes  To  Sea.  It  is  claimed  that 
this  is  the  first  time  in  radio's  his- 
tory that  a  broadcast  direct  to  the 
United  States  has  originated  from 
a  ship  at  sea  during  wartime. 
Series  features  interviews  con- 
ducted by  Bill  Baldwin,  Blue  Net- 
work special  features  director,  with 
members  of  the  crew. 


New  on  WNEW 

TWO  new  programs  make  their 
premieres  on  WNEW  New  York 
this  week.  Reports  on  underground 
news  from  France  will  be  broad- 
cast in  a  weekly  quarter-hour 
series  by  Arthur  Lesser,  starting 
March  18.  Mr.  Lesser,  night-club 
owner,  was  formerly  head  of  the 
American  division  of  the  French 
Ministry  of  War  Information.  City 
Hall  Room  9  makes  its  debut  March 
19  as  a  weekly  quarter-hour  series, 
featuring  reporters  from  the  N.  Y. 
World  Telegram  and  Brooklyn 
Eagle.  Review  of  the  week's  politi- 
cal news  as  seen  from  room  9,  the 
press  room  in  New  York's  City 
Hall,  will  be  featured. 

*      *  * 

Format  Change 

WLW  CINCINNATI  on  March  6 
changed  the  format  of  its  Consum- 
er   Foundation    program,    heard  |: 
Mondays  through  Saturdays,  8:30- 
9  p.m.   (CWT),  to  Your  Morning  \ 
Matinee.  Informative  pattern  and 
participation  sponsorship  has  been  I 
retained.  New  emphasis  is  on  mu- 
sic and  informality.  $100  war  bond 
is  to  be  awarded  for  best  name  sub- 
mitted for  new  vocal  and  novelty 
group. 


A  TOP-RANKING  ADVERTISING  AGENCY  WRITES 

"Today  we  kinda  checked  up  on  all  the  new  stations  we 
took  on  this  season,  and  WWVA  passed  with  flying  colors. 
Seems  like  your  new  wattage  is  really  perking." 

There  are  many  WWVA  50,000-watt  campaigns  going 
over  with  flying  colors  in  our  123  Primary  Area  counties 
in  Ohio,  Pennsylvania,  West  Virginia,  Maryland  and  Vir- 
ginia. Records  are  available  for  the  asking. 

ASK  A  JOHN  BLAIR  MAN 


BASIC 
BLUE 


WWVA 


WHEELING,  WEST  VA. 
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they  don't  hear 
us  in  Ketchikan! 


\ears  ago,  when  radio  was  going 
through  its  growing  pains,  station  salesmen, 

for  the  lack  of  anything  else, 
talked  about  how  far  their  station 

would  reach  .  .  .  how  many  hundreds 
of  miles  its  signal  could  be  heard. 

Some  still  do.  Today,  radio  is  matured. 
Market  analyses  .  .  .  surveys  on  radio 
listenership  and  other  pertinent  data  are  now 
the  bases  for  buying  radio  time.  The  wise  and  intelligent  buyer  of  radio  time  discounts 
such  overworked  phrases  as  "bonus  coverage"  and  "plus  values"  and  replaces  them  with  actual  facts. 
WFIL  does  not  make  any  far-fetched  claims  about  coverage!  WFIL  more  than  adequately  serves  the  gigantic 

Philadelphia  Trading  Area.  It  is  in  this  area  that  sales  potentials  are  the  highest ...  it  is 
in  this  area  that  the  greatest  bulk  of  your  sales  are  made.  Why  spend  extra  money  reaching  unproductive  areas? 

This  is  the  time  to  re-examine  old  ideas  and  to  remove  obsolete  opinions  and  data  from  the  mental 
attic.  Today  the  station  which  is  the  most  progressive  in  the  entire  Philadelphia  Trading  Area  .  .  . 
the  station  which  is  gaining  more  and  more  favor  with  listeners  and  with  advertisers  is  WFIL. 

Have  you  seen  the  latest  Crossley  Study  of  Radio  Listenership  in  the  Philadelphia  Trading  Area? 

No,  Eskimos  don't  hear  us  in  Ketchikan — but  great  numbers  of  people 
throughout  the  vast  Philadelphia  Trading  Area  do  listen  to  WFIL.  And  what  is  even  more  important 
to  you,  is  that  they  respond  to  the  sales  messages  they  hear  over  WFIL. 


PHILADELPHIA'S  MOST  PROGRESSIVE  RADIO  STATION 


WFI 


A  BLUE  NETWORK  AFFILIATE 


REPRESENTED     NATIONALLY     BY     THE    KATZ  AGENCY 
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Scripts  Lead  Into  Transcribed  Spots 


TAILORED  to  suit  needs  of  nine 
widely  diverse  participating  spon- 
sors, Potluck  Party,  current  five- 
weekly  25-minute  variety  show  on 
KNX  Hollywood,  reverses  usual 
procedure  in  program  building  and 
slants  scripts  to  lead  into  tran- 
scribed spot  announcements. 

Woven  into  the  live  entertain- 
ment, announcements  include  some 
already  sold  on  the  station  under 
long-term  contract  as  well  as  those 
specially  allocated  to  the  program. 
Jack  Bailey  is  writer-m.c.  of  the 
series.  Dick  Wallace  is  featured 
vocalist,  with  a  17-piece  orchestra. 
Beverly,  actress-m.c.  portrays 
Mayme  Smedback.  David  Titus  is 
producer,  with  Bob  Carroll  as  ad- 
ditional writer  assigned  to  pro- 
gram. 

Current  sponsors  on  schedule 
varying  from  thrice-weekly  spots 
to  five  one-minute  transcribed  an- 
nouncements per  week  include 
Johnson  &  Johnson,  New  Bruns- 
wick, New  Jersey   (baby  powder, 


first  aid  materials)  ;  Skinner  Mfg. 
Co.,  Omaha  (Raisin  Bran)  ;  Conti- 
nental Baking  Co.,  New  York 
(bakery  goods)  ;  Seeck  &  Kade, 
New  York  (Pertussin)  ;  Curtis 
Publishing  Co.  (magazines)  ; 
Maryland  Pharmaceutical  Co.,  Bal- 
timore (Rem) ;  Standard  Brands, 
New  York  (Stan-B  vitamins)  ;  Col- 
gate-Palmolive-Peet  Co.,  Jersey 
City  (Supersuds,  Superin)  ;  North 
American  Aviation,  Inglewood,  Cal. 
(employment) . 


CONTRO 
ROOM 


So.  Africa  Informed 

PAUL  M.  HOLLISTER,  CBS  vice- 
president  in  charge  of  advertising  and 
sales,  and  John  Kieran,  Information 
Please  quiz  expert,  have  made  a  quar- 
ter-hour recording  for  the  Answering 
South  Africa  series,  prepared  by 
OWI"s  overseas  branch.  Disc  was 
flown  to  So.  Africa  for  broadcast  on 
stations  there,  and  tells  of  the  U.  S. 
radio  industry's  accomplishments  to 
prove  that  commercial  radio  in  this 
country  is  successful. 


DANIEL  EHRENREICH,  of  the  en- 
gineering department  of  WOE  New 
York,  has  become  night  studio  man- 
ager, replacing  Slater  Barkentin,  who 
has  received  a  leave  of  absence  to 
enter  the  armed  service.  Joseph  A. 
Maes  has  joined  the  department,  suc- 
ceeding Leslie  Learned,  master  con- 
trol supervisor,  who  has  been  made 
assistant  traffic  manager  of  Mutual. 

LT.  C.  L.  PIERCE,  NBC  Chicago  en- 
gineer on  leave  with  the  Army  Signal 
Corps,  is  the  father  of  a  boy. 

MAJOR  F.  C.  SHIDEL,  NBC  Chi- 
cago engineer  on  leave  with  the  Army, 
is  detailed  to  the  Allied  command  head- 
quarters office  in  Britain. 

JACK  McMULLEN  has  rejoined  the 
engineering  staff  of  KIRO  Seattle,  af- 
ter a  year  with  KSFO  San  Fran- 
cisco. 


One-Fifth  of 
Oil  Production 


Within  the  area  served  by  KWKH,  the  50,000 
watt  station,  is  produced  one-fifth  of  the 
nation's  oil.  This  is  equal  to  one-tenth  of  the 
world's  total  oil  production.  This  same  area 
also  has  the  world's  second  largest  known 
supply  of  Natural  Gas.  This,  plus  other  rich 
natural  resources  of  the  area,  means  oppor- 
tunity for  you  —  opportunity  to 
sell  now  .  .  .  build  sales  for  the 
future. 


Write  for  your  free  copy  of  KWKH 
net  circulations  day  and  night  maps. 


CBS 
50,000  WATTS 


REPRESENTED  BY 

THEBRANHAMCO. 


ROBERT  E.  SHORT,  former  an- 
nouncer and  engineer  at  WHCU 
Ithaca,  N.  Y.,  has  been  inducted  into 
the  Army  at  Camp  Dix,  N.  J. 

MARK  TOALSON,  audio  engineer  of 
WSB  Atlanta,  now  heads  all  pro- 
gram production  for  the  station. 

AL  RAPER,  engineer  of  KLZ  Denver, 
is  the  father  of  a  girl. 

W.  W.  BLAIR,  formerly  of  the  NBC 
Chicago  engineering  staff,  is  now  night 
traffic  supervisor  for  the  Blue  Central 
Division. 

GERALDINE  YAHNKE,  control  op- 
erator at  KXEL  Waterloo.  Iowa,  has 
been  married  to  Melvin  Springer  of 
Waterloo. 

HELEN  OBSHARSKY  of  Belle  Ver- 
non, Pa.,  is  the  first  woman  engineer 
to  join  WCAE  Pittsburgh.  She  re- 
ceived her  training  at  the  Pittsburgh 
Institute  of  Aeronautics. 

DONALD  M.  YOUNG,  Hollywood 
engineer,  and  Mrs.  Grace  Mackay  Tib- 
b-^tt,  former  wife  of  Lawrence  Tibbett, 
singer-actor,  were  married  in  Palm 
Springs,  Cal.,  Feb.  27. 

JACK  .TOSEPHSON,  on  the  engineer- 
ing staff  of  KMA  Shenandoah.  Ia.,  has 
been  inducted  into  the  Armed  Services. 
Don  Cox  is  a  new  member  of  KMA's 
control  room  staff. 

RALPH  T.  YOIGT.  formerly  with  the 
Brentwood,  Long  Island,  shortwave 
stations  of  Mackay  Radio  &  Tel.  Co., 
is  now  with  WFDF  Flint,  Mich. 

LINCOLN  RONDAU  has  joined  the 
transmitter  staff  of  CKGB,  Timmins. 
as  operator. 

PAUL  ENLOW  has  joined  the  tech- 
nical staff  of  WD  AY  Fargo,  N.  D. 

LESLIE  LEARNED  has  been  named 
assistant  traffic  manager  of  Mutual. 
He  was  master  control  supervisor  of 
Mutual's  New  York  outlet  WOR  for 
three  years,  and  was  formerly  an 
engineer  of  WNYC  New  York. 

ROBERT  L.  ANDERSON,  technician 
for  WCCO  Minneapolis,  has  been 
named  chief  engineer  of  Franklin 
Transformer  Mfg.  Co.  of  that  city. 

SHEILA  CAMERON  has  joined  the 
engineering  staff  of  WIOD  Miami,  re- 
placing Adele  Goddard,  resigned. 

PAUL  KRANTZ  is  now  night  super- 
visor of  engineers  at  WIBG  Philadel- 
phia. Hal  March  has  joined  the 
Merchant  Marine. 

DANA  BODE  has  joined  the  engineer- 
ing staff  of  WJW  Cleveland. 

BOB  MILLER,  formerly  with  the 
Kentucky  Ordnance  Works,  Paducah, 
Ky..  and  prior  to  that  chief  engineer 
at  KXOK  St.  Louis,  has  joined  the 
WLS  Chicago  engineering  staff. 

SCOTT  HELT,  chief  engineer,  and 
Cosette  Merrill,  announcer  and  di- 
rector of  women's  programs,  both  of 
WIS  Columbia,  S.  C,  were  married 
Feb.  26. 

THEODORE  LAWRENCE,  chief  of 
engineering  department  of  British 
Broadcasting  Corp.  in  America,  and 
Vera  Brodsky,  pianist  on  the  CBS 
staff,  were  married  Feb.  22. 

TOMMY   LEWIS,    formerly   of  the 

t;  chnical  staff  of  CKY  Winnipeg,  has 

been  promoted  to  pilot  officer  in  the 
Royal  Canadian  Air  Force. 

HOMER  COURCHENE,  chief  engi- 
neer at  the  WLS  Chicago  transmitter, 
is  the  father  of  a  boy. 

EDDIE  CARSTENS.  studio  engineer 
at  WGN  Chicago  since  1925,  and  his 
wife,  were  feted  by  station  friends  last 
Friday  in  celebration  of  their  25th 
wedding  anniversary. 


A      SHREVEPORT      TIMES  STATION 

SHREVEPORT,  LOUISIANA 


RICHARD  HUBBELL,  television 
producer  of  N.  W.  Ayer  &  Son,  New 
York,  is  author  of  a  column  on  tele- 
vision in  the  March  Mademoiselle. 
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Confidentially — 
IT'S  DONE  WITH 
GREMLINS 


Yep!  It's  "Them"  again — but  a  special  kind.  Not  the  per- 
verse and  destructive  R.A.F.  breed.  Ours  are  the  kind  who 
glamorize  microphones  ...  so  that  radio  commercials 
simply  charm  cash-money  out  of  the  public. 


Cleveland's  retail  merchants — who  swear  by  the  sales 
miracles  achieved  through  broadcasting  over  WHK — have 
never  seen  our  gremlins.  (Neither  have  we;  although  one 
night  our  Program  Director  thought  he  saw  one.)  But 
RESULTS — yeah,  man,  we've  seen  them  a-plenty! 


Because  it  sells.. and  sells.. AND  SELLS 


WHK 


IS 


And  that's  what  counts  .  .  .  money  laid  on  the  line,  cheer- 
fully and  often  ...  in  exchange  for  merchandise  adver- 
tised over  WHK.  Cleveland  retailers  have  put  this  to  the 
test.  And  that's  why  they  buy  more  time  on  WHK  than 
on  any  other  leading  station! 


"RETAILERS'  CHOICE  IN  CLEVELAND!" 

Represented  by  Paul  H.  Raymer  Co. 

United  Broadcasting  Co.,  Operators  of 
WHK-WCLE,  Cleveland;  WHKC,  Columbus 
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BIG  NAMES  IN  COMMUNICATIONS:  WESTINGHOUSE,  BENDIX,  LOCKE 
INSULATOR,  WESTERN  ELECTRIC-ALL  HAVE  PLANTS  IN  BALTIMORE 

Today  these  plants  are  engaged  in  vital  and,  in  some  cases,  highly  secret  war  work. 
But  the  very  same  type  of  operations  can  produce  eagerly  awaited  peace  time  articles 
with  practically  no  "time  out"  for  conversion.  When  you  enjoy  television,  frequency 
modulation,  radar,  electronics  after  the  war,  chances  are  that  part  or  all  of  the  equip- 
ment that  contributes  to  your  pleasure  will  be  made  in  Baltimore. 


REAT  CENTER  OF  THE 
1UNICATIONS  INDUSTRY 


You  can't  talk  about  life  in  post-war  America  without  referring  to  radio,  radar, 
electronics,  frequency  modulation,  television,  improved  telephone  and  telegraph 
service  and  all  the  other  wonders  of  electronics  and  communications. 

And,  in  Baltimore,  communications  is  represented  by  the  factories  and  research 
laboratories  of  the  leaders  of  the  industry! 

The  growth  of  this  new  industry  in  Baltimore  is  typical  of  what  is  happening  in 
more  than  100  different  industrial  classifications  in  Baltimore — the  fastest  grow- 
ing big  city  in  the  East.  The  present  boom  is  simply  continuing  and  accelerating 
the  trend  of  the  last  25  years — a  steady  growth,  an  expansion  in  industrial  out- 
put, in  wage  earners  and  in  payrolls.  Baltimore's  great  diversification  of  industry 
insures  continued  progress.  Now,  and  in  the  peace  to  come,  Baltimore  is  one  of 
America's  great  markets — and  Baltimore's  number  one  advertising  medium 


is  WBAL. 


NATIONALLY  REPRESENTED  BY  EDWARD  PETRY  &  CO.,  Inc. 


Inflection 

"THE  MANNER  of  saying  it." 

Buried  deep  in  a  public  notice  issued  Feb.  1 
by  the  FCC,  announcing  Order  119,  which 
proposes  a  rule  requiring  networks  to  record 
all  programs  were  those  five  words — words 
that  obviously  are  the  basis  for  the  program- 
supervising  action. 

Reasons  given  for  the  proposed  regulation 
(new  Sec.  3.409)  were  many.  The  Commission 
cited  various  sections  of  the  Communications 
Act,  one  a  prohibition  against  "obscene,  in- 
decent or  profane  language".  Another  was  un- 
der Sec.  303  (j)  which  authorizes  the  Com- 
mission to  keep  records  of  programs  "as  it  may 
deem  desirable". 

Certain  Congressmen  have  engaged  in  floor 
attacks  on  Walter  Winchell  and  Drew  Pear- 
son, Blue  commentators,  and  both  commenta- 
tors have  referred  to  them  in  their  broadcasts. 
FCC  Chairman  Fly  is  understood  to  have  pro- 
cured copies  of  scripts  used  by  the  commenta- 
tors at  the  request  of  the  Congressmen,  but 
the  scripts  appeared  inoffensive. 

"It's  not  what  he  said  about  me,  it's  the  way 
he  said  it,"  one  Congressman  stated.  Whether 
that  had  any  bearing  on  Order  119  is  debat- 
able. The  fact  remains  the  Commission's  own 
public  notice  states: 

".  .  .  unless  some  recording  is  made,  what 
was  actually  said,  or  the  manner  of  saying 
it,  on  a  radio  program  cannot  be  definitely  es- 
tablished after  it  has  gone  out  on  the  air." 

Get  the  Answer 

LAST  WEEK  the  Arizona  Publishing  Co.  filed 
with  the  FCC  its  formal  application  for  sale 
of  its  radio  interests  (control  of  KTAR  and 
KVOA  and  minority  interests  in  KYCA  and 
KYUM)  to  John  J.  Louis,  Chicago  agency 
executive.  The  application  stated  that  the  rea- 
son for  the  sale,  was  "the  apparent  antagon- 
ism of  the  Federal  Government  and  the  Fed- 
eral Communications  Commission  toward 
newspaper  ownership  of  radio  stations". 

That  statement  comes  in  the  face  of  the 
FCC's  recent  action  dismissing  its  proposed 
newspaper  divorcement  regulations,  and  stat- 
ing in  substance,  that  newspaper  ownership 
cases  will  be  considered  upon  their  individual 
merits.  Various  interpretations  have  been 
placed  upon  the  FCC's  action,  announced  in- 
formally by  press  release.  At  best,  however, 
the  action  was  inconclusive  and  doesn't  settle 
the  newspaper  ownership  question. 

His  reasoning  seems  cogent,  for  the  FCC  a 
few  days  following  dismissal  of  the  news- 
paper orders,  cited  for  hearing  the  application 
to  transfer  control  of  KYCA  to  Mr.  Knorpp's 
company,  stating  it  wanted  to  determine 
whether  it  would  effect  "a  concentration  of 
control"  of  media  in  Arizona. 

Here  we  have  one  extreme  interpretation, 
wherein  W.  W.  Knorpp,  publisher  of  the  Ari- 
zona newspapers,  feels  that  the  Commission 
did  not  settle  the  question  of  discrimination 
against  newspapers  in  dismissing  orders  79 
and  79-A  last  Jan.  13. 

On  the  other  hand,  the  Newspaper  Radio 


Committee,  which  fought  the  FCC's  order  from 
the  start,  "welcomed"  the  Commission's  action, 
viewing  it  as  the  answer.  But  it  still  seeks 
clarifying  legislation. 

On  another  recent  occasion,  Former  Gov. 
James  M.  Cox  of  Ohio,  a  station  owner  and 
newspaper  publisher,  said  he  was  convinced 
FCC  Chairman  Fly  "wants  radio  to  be  turned 
over,  if  not  abruptly,  then  by  easy  stages  as 
political  conditions  permit,  to  the  Government" 
[Broadcasting,  Feb.  21]. 

Confusion  exists  as  to  where  radio  is  headed. 
The  post-war  introduction  of  television  and 
FM  and  facsimile;  greater  newspaper  and  mo- 
tion picture  industry  participation  in  these 
fields,  and  the  resultant  question  of  "duopoly" 
is  bound  to  arise. 

The  policy  should  be  settled.  It  must  be 
forthright,  outspoken  and  conclusive,  not  veiled 
innuendo  or  bureaucratic  double-talk.  The  ex- 
pression should  come  from  Congress  in  the 
legislation  now  being  written  by  the  Senate 
Interstate  Commerce  Committee. 


'Here's  to  Youth' 

OUT  OF  THE  welter  of  war  problems  and  the 
post-war  conversion  has  come  the  imperative 
need  of  preparing  the  nation's  youth  to  meet 
tomorrow's  challenge.  It  is  covered  under  the 
general  heading  of  "juvenile  delinquency". 

No  one  has  escaped  the  exigencies  of  war. 
Many  homes  have  been  disrupted.  The  hand 
that  rocked  the  cradle  may  now  be  busy  mak- 
ing war  materials.  There  are  innumerable 
cases  of  younger  children  cared  for  in  nursery 
school  with  the  older  ones  left  pretty  much  on 
their  own.  Juvenile  delinquency  has  increased 
with  the  eradication  of  sand  lots,  swimming 
holes,  and,  most  important,  parental  guidance. 

What  job  could  radio  do?  It  has  put  over 
every  campaign  it  has  undertaken.  Networks 
and  stations  alike  have  pitched  in,  collaborat- 
ing with  local  and  national  agencies. 

NBC  started  a  13-week  Here's  to  Youth  pro- 
gram (1-1:30  p.m.,  Saturdays)  last  Jan.  15. 
After  eight  weeks  the  program,  developed  in 
cooperation  with  10  national  organizations,  has 
drawn  favorable  comment  from  juvenile  court 
judges,  the  American  Medical  Assn.  and  the 
nation's  press. 

Unlike  many  "public  service"  broadcasts 
which  dramatize  the  problem  and  leave  to  the 
listener  the  solution,  'Here's  to  Youth  not  only 
outlines  today's  problems  but  offers  the  solu- 
tion. Current  Comment,  journal  of  AMA,  ob- 
serves : 

"Instead  of  running  to  Washington  with 
outstretched  palms  and  demanding  that  the 
Government  appropriate  millions  and  establish 
another  Federal  bureau,  the  youth  agencies 
concerned,  together  with  the  NBC,  are  trying 
to  mobilize  communities  for  local  cooperation 
and  are  showing  in  each  script  exactly  how  it 
can  be  done.  ...  It  is  a  splendid  suggestion  to 
post-war  planners  that  the  American  spirit  of 
enterprise  is  not  dead  and  that  it  does  not 
need  to  center  in  the  nation's  capital." 

Here  is  another  standout  example  of  radio's 
ability  to  do  the  job  because  of  its  warmth  and 
living-room  intimacy.  And  because  the  public 
has  confidence  in  its  radio. 


ARTHUR  SIMON 

TWENTY  years  ago  a  young  boy  was 
preparing  parcels  for  shipment  in  the 
factory  of  an  electric  fixture  company 
when  one  of  the  executives  asked,  "Who 
is  that  boy?  He's  the  best  package  wrapper  we 
have."  As  he  walked  out  of  the  door,  he  added, 
"Keep  him  on." 

Arthur  Simon  didn't  stay  on  long,  however. 
He  had  bigger  packages  in  mind.  And  today 
he's  wrapping  them  up  daily  for  WPEN,  Phila- 
delphia, where  he  is  general  manager. 

Long  before  the  war,  Mr.  Simon  had  realized 
the  value  of  Foreign  Language  programs.  He 
knew  how  they  knit  together  people  far  from 
their  own  homes,  and  he  realized  that  these 
programs,  if  handled  correctly,  stimulated  the 
loyalty  of  these  people  to  their  adopted  coun- 
try. 

When  war  came,  other  stations  which  had 
been  using  foreign  language  broadcasts,  were 
confronted  with  the  problem  of  whether  to  con- 
tinue or  not.  Faced  with  possible  Government 
control,  these  broadcasters  decided  to  cooperate 
and  out  of  their  thinking  evolved  the  Foreign 
Language  Radio  Wartime  Control.  Chairman 
of  the  group  was  the  experienced  Arthur 
Simon.  In  almost  no  time,  under  his  direction, 
a  smooth-functioning,  efficient  organization 
was  formed,  doing  an  important  job  for  the 
war  effort,  and  of  great  help  to  the  stations 
and  to  radio  as  a  whole. 

Commendation  for  the  work  of  Art  Simon 
in  the  project  has  come  from  many  sources,  but 
special  praise  came  from  J.  Harold  Ryan, 
then  Assistant  Director  of  the  Office  of  Censor- 
ship and  president  of  NAB.  "This  office  is  in- 
debted to  you  and  your  fellow  broadcasters 
who  represented  us  in  this  undertaking,"  he 
wrote.  "It  is  indebted  as  well,  to  all  Foreign 
Language  broadcasters  who  have  met  a  diffi- 
cult situation  and  solved  it  with  no  thought  of 
their  own  problems,  but  with  consideration 
only  for  the  security  of  their  nation  at  war." 

Arthur  Simon's  business  career  began  in 
New  York,  where  he  was  born  on  Jan.  9, 
1908.  At  7  he  was  a  newsboy,  and  while  in 
high  school  he  served  as  shipping  clerk  for  a 
factory  during  his  summer  vacation. 

In  rapid  succession  came  positions  as  man- 
ager of  a  concert  bureau  in  New  York,  a  year 
in  Hollywood  as  advertising  director  and  then 
back  to  New  York  for  a  post  with  NBC.  After 
six  months  with  Variety,  he  took  a  position 
with  Radio  Daily  as  a  special  representative. 
Two  years  later,  he  went  to  his  present  posi- 
tion with  WPEN.  This  is  his  sixth  year  as 
manager  of  the  Bulova-owned  Philadelphia  in- 
(Continued  on  page  ^2) 
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SILENT 


STORM 


C-r-a-s-h.  Another  storm  is  rumbling  overhead.  Thunder 
roars  through  the  night.  Lightning  streaks  madly  to  earth. 
With  them  comes  the  enigma  of  every  radio  listener  .  .  . 
tube  rattling,  nerve  racking  static. 

Yet  in  thousands  of  Wisconsin  homes,  the  warm,  vibrant 
tones  of  WMFM,  The  Milwaukee  Journal  FM  station,  are 
coming  through  with  never  a  variation  or  distortion. 
Thanks  to  the  miracle  of  static-free,  crystal-clear  FM 


broadcasting,  WMFM  silences  storms,  ignores  interference 
and  delivers  perfect  reception  under  all  conditions. 

From  the  WMFM  studios  in  Milwaukee's  ultra-modern 
Radio  City  comes  a  wide  variety  of  distinctive  programs. 
Little  wonder  WMFM  has  been  so  eagerly  accepted  by  its 
community  of  listeners,  for  since  its  premiere  broadcast  as 
the  first  FM  Station  west  of  the  Alleghenies,  it  has  been 
programmed  to  the  wants  of  the  people  of  Wisconsin. 


WMFM 


THE  IDILIIIRUKEE  JOUfilL  fill  STATION 


Member  —  The    American  Network 
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NOTES 


DOUGLAS  COULTER,  CBS  vice- 
president  in  charge  of  programs,  is  re- 
covering from  pneumonia  and  is  ex- 
pected back  at  his  desk  in  a  week  or 
ten  days.  He  was  taken  ill  about  three 
weeks  ago. 

B.  E.  POWERS  has  been  named  an 
assistant  to  Jack  Donohue,  district 
sales  manager  of  the  Blue  Network  in 
Detroit.  Mr.  Powers  will  cover  net- 
work sales  in  Detroit  and  Cleveland 
and  will  be  in  charge  of  spot  sales  in 
that  area  for  WJZ  WENR  KGO 
WMAL  and  tne  Pacific  Blue  Network. 

CAPT.  CHARLES  L.  BELFI,  for- 
merly general  manager  of  KABC  San 
Antonio,  Tex.,  has  been  assigned  to 
duty  at  Napier  Field,  Ala.,  as  civilian 
employment  officer. 

LEO  J.  FITZPATRICK,  vice-presi- 
dent and  general  manager  of  WJR 
Detroit,  is  currently  in  New  York 
conferring  with  former  Postmaster- 
General  Jim  Farley  who  is  scheduled 
as  March  18  guest  speaker  on  the 
WJR  produced  Victory  F.O.B.  sus- 
taining program  heard  weekly  on  110 
CBS  stations. 

ALLAN  CURNUTT,  former  manager 
of  WCLO  Janesville.  Wis.,  has  joined 
the  sales  staff  of  WTMJ-WMFM  Mil- 
waukee. 

SOCS  VRATIS,  commercial  manager 
of  KGVO  Missoula,  Mont.,  was  in- 
ducted into  the  armed  service  March  7. 

WILLIAM  H.  ROTERT  and  Eugene 
Ader  have  joined  the  sales  staff  of 
WSAI  Cincinnati.  Mr.  Rotert  was  for- 
merly with  the  Loose-Wiles  Biscuit 
Co.  and  Mr.  Ader  was  previously  with 
the  American  Radiator  Co. 

R.  P.  JONES,  sales  representative 
for  Specialty  Sales,  subsidiary  of 
WLW  Cincinnati,  has  been  inducted 
into  the  Army. 

TED  MeCANN,  formerly  with  the 
Shreveport  Times,  has  joined  the  sales 
staff  of  KTSA  San  Antonio,  Tex. 

MORTON  SIDLEY,  sales  manager 
of  KSFO  San  Francisco,  is  the  father 
of  a  boy. 

JOHN  M.  RIVERS,  president  of 
WCSC  Charleston,  S.  C,  and  Walter 
Huffington,  area  manager  for  the  OWI, 
toured  South  Carolina  radio  stations 
March  8-9.  Mr.  Rivers  has  been  ap- 
pointed South  Carolina  consultant. 

CECIL  K.  BEAVER,  commercial 
manager  of  KARK  Little  Rock,  Ark., 
is  the  father  of  twin  girls. 


Our  Respects  to 

(Continued  from  page  40) 

dependent.  When  time  allows,  he  re- 
laxes at  tennis  and  gin  rummy, 
usually  with  the  young  and  attrac- 
tive Mrs.  Sybil  Simon.  His  clubs 
also  take  up  much  of  his  time.  He 
belongs  to  the  Variety,  Poor  Rich- 
ard and  Grand  Street  Boys  clubs. 
And  when  he  isn't  at  his  desk  at 
WPEN,  he  is  entraining  for  Wash- 
ington or  New  York,  on  FLRWC  or 
WPEN  problems.  Between  times, 
he  is  busy  as  a  liaison  officer  for 
the  Office  of  Censorship,  and  a 
member  of  his  local  Civilian  De- 
fense Group. 


ALBERTSON  JOINS 
RADIO  LAW  FIRM 

FRED  W.  ALBERTSON,  associat- 
ed with  the  law  firm  of  Dow  & 
Lohnes,  Washington,  since  1935, 
has  been  made  a  member  of  the 
firm,  according  to  an  announce- 
ment last  week  by  Fayette  B.  Dow 
and  Horace  L.  Lohnes.  Announce- 
ment also  formally  was  made  of 
the  association  of  Robert  L.  Irwin, 
former  senior  examiner  of  the 
FCC,  with  the  firm,  now  known  as 
Dow,  Lohnes  &  Albertson. 

Mr.  Albertson,  who  began  in  ra- 
dio as  an  amateur,  attended  both 
the  engineering  and  law  schools  of 
U.  of  Michigan.  He  received  his  law 
degree  in  1933.  From  1927  until 
1934,  he  was  in  charge  of  radio 
communication  for  the  university 
in  connection  with  the  Arctic  and 
Antarctic  expeditions  sponsored  by 
the  institution. 

Although  specializing  in  com- 
munications law,  Mr.  Albertson  has 
retained  his  technical  interests.  He 
is  secretary-treasurer  of  the  Insti- 
tute of  Radio  Engineers,  Washing- 
ton section. 


NEW   CRYSTAL  STANDARD 

AMERICAN  STANDARDS  Assn.  of  New 
York  has  announced  a  new  standard  for 
quartz  crystals  used  for  control  of  fre- 
quency in  aircraft  radio  equipment.  The 
crystals  prevent  interference  between  radio 
stations  both  aloft  and  on  the  ground. 
For  the  first  time  the  standard  coordinates 
British,  Canadian  and  U.  S.  practice  in 
the  manufacture  of  aircraft  crystal  units. 
A  copy  of  the  American  War  Standard 
for  Crystal  Unit  CR-l/AR  (C75.11-1944) 
may  be  obtained  from  the  Association,  29 
West  39th  St  ,  New  York  18,  for  25  cents. 


C.  W.  WRIGHT  of  Stovin  &  Wright, 
station  representatives,  has  been 
elected  president  of  the  Radio  Execu- 
tives Club  of  Toronto.  Harry  E.  Fos- 
ter of  Foster  Agencies,  Walter 
Elliott  of  Elliott-Haynes,  research 
organization,  have  been  elected  vice- 
presidents  ;  Walter  Enger  of  Stovin  & 
Wright,  has  been  elected  secretary ; 
and  J.  Reg  Beattie  of  All-Canada  Fa- 
cilities, treasurer. 

BEN  S.  LOCHRIDGE.  formerly  on 
the  sales  staff  of  KMOX  St.  Louis, 
has  joined  the  Chicago  sales  staff  of 
the  Ideal  Women's  Group  magazines. 

GENE  WILLIAMS,  for  13  years  in 
charge  of  special  sales  promotion  for 
Gazette  and  WCLO  Janesville,  Wis., 
hos  been  appointed  commercial  man- 
ager of  KPRO  Riverside,  Gal. 


Blue  Promotions 

MERRIT  R.  SCHOENFELD,  for- 
mer network  sales  manager  of  the 
Blue  central  division,  has  been 
promoted  to  assistant  general  man- 
ager, according  to  E.  R.  Borroff, 
vice-president  of  the  division.  Oth- 
er changes  in  the  organization  in- 
clude E.  K.  Hartenbower,  new 
sales  manager,  and  assistant  sales 
manager,  Gilbert  R.  Berry,  former 
sales  manager  of  WENR  Chicago. 
Mr.  Schonenfeld  entered  radio  in 
1936  as  a  network  salesman  for 
NBC  after  serving  with  Chicago 
agencies,  and  became  network 
sales  manager  of  the  Blue  in  1942. 
Mr.  Hartenbower  was  on  the  sales 
staff  of  WENR  and  WMAQ  Chi- 
cago before  joining  the  Blue.  Mr. 
Berry  was  associated  with  Hearst 
Publications  in  Chicago  and  with 
Katz  Agency,  Kansas  City  before 
joining  NBC  in  1942.  He  will  con- 
tinue to  supervise  WENR  and 
Blue  spot  sales  operations  in  Chi- 
cago. 


Mr.  McKey 


Dixie  McKey  Joins 
Oklahoma  Pub.  Co. 

Leaves  Graybar  to  Supervise 
Firm's  Radio  Operations 

DIXIE  M.  McKEY,  for  21  years 
with  the  Graybar  Electric  Co.,  will 
join  the  staff  of  the  Oklahoma  Pub- 
lishing Co.  as  technical  supervisor 
of  radio  opera- 
tions on  April  1, 
according  to  Ed- 
gar T.  Bell,  busi- 
ness manager. 

With  Graybar, 
Mr.  McKey  held 
the  position  o  f 
general  communi- 
cations engineer. 
He  was  a  radio 
pioneer,  having 
joined  the  Navy 
at  17  back  in  1914  and  served  10 
years. 

He  joined  Graybar  in  1923  and 
was  on  the  technical  staffs  of 
AT&T  and  Bell  Laboratories  work- 
ing on  transoceanic  and  later  on 
aircraft  radio  telephone  systems. 
While  with  AT&T  he  acted  as  sales 
manager  of  broadcasting  equip- 
ment and  for  two  years  served  as 
manager  of  the  Graybar  Atlanta 
branch. 

Oklahoma  Publishing  Co.  radio 
operations  include  ownership  of 
WKY  Oklahoma  City  and  opera- 
tional management  of  KVOR  Colo- 
rado Springs  and  KLZ  Denver. 
Shortly  before  announcing  the 
McKey  appointment  the  company 
placed  its  application  for  FM  and 
television  licenses  for  WKY  and 
KLZ. 

McKey's  headquarters  will  be  in 
Oklahoma  City  and  his  research 
and  experiments  in  practical  opera- 
tion of  FM  and  television  trans- 
mitters, will  be  on  the  flat  plains 
of  Oklahoma  and  the  mountainous 
country  of  Colorado,  where  trans- 
mission characteristics  differ  wide- 

ly. 


Thomas  F.  Burley  Jr. 

THOMAS  F.  BURLEY  Jr.,  48, 
president  of  WCAP  Asbury  Park, 
N.  J.,  died  of  a  heart  attack  at 
Monmouth  Hospital  early  Tuesday, 
March  7,  after  a  month's  illness. 
Arriving  at  Asbury  Park  in  1927, 
Mr.  Burley  served  as  director  and 
technical  advisor  of  the  station 
from  that  year  until  1943,  when  he 
succeeded  George  S.  Ferguson  as 
president.  Mr.  Burley  is  credited 
with  having  introduced  the  side- 
walk-interview type  of  program  in 
1928. 


AIRLINES  NEW  POST 

RUSSELL  H.  POTTER,  former  acting 
director  of  the  OPA  for  New  York  State, 
and  before  that  with  Nash  Motors  and  Bell 
Telephone  System,  has  joined  American 
Airlines,  New  York,  as  national  promotion 
director,  a  new  post.  Supplementing  re- 
gional operations,  American  Airlines  pub- 
licity will  be  handled  on  a  national  basis 
with  tie-ins  on  radio  and  space  advertising 
with  other  companies,  such  as  American 
Airlines  material  on  the  Horace  Heidt  pro- 
gram for  the  Hires  Co.  on  the  Blue.  NBC 
will  be  supplied  with  human  interest 
stories  on  company  pilots.  Wartime  budget  | 
would  preclude  any  regular  radio  adverti& 
ing  for  the  duration. 


WINN^ 

LOUISVILLE 

urith 

WINN 

you* 

BLUE  NETWORK 

STATION  i*t 

LOUISVILLE,  KY. 


D.  E.  "Plug"  Kendrick 

Pretident  and  General  Manager 

G.  F.  "Red"  Bauer 

Sales  Manager 
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IF  you  are  looking  for  sure-fire,  ready-made  programs  to  solve  the 
help  problem,  have  a  look  at  the  shelves  at  radio's  super-market, 
the  NBC  Radio-Recording  Division. 

You'll  find  a  show  for  every  taste,  well-seasoned  and  neatly  pack- 
aged, unrationed  and  far  below  the  ceiling  prices. 

NBC's  list  of  syndicated  features  contains  many  programs  of 
varied  lengths  and  varied  subjects  ...  all  within  a  price  range  which 
enables  you  to  keep  the  budget  balanced ...  all  of  proven  worth. 

Here  are  a  few  of  the  outstanding  buys: 

The  Weird  Circle— spine-tingling  mysteries  by  master  storytellers  of 
the  past; 

Modern  Romances— real-life  love  stories,  vibrant  enough  for  the  young, 
mellow  enough  for  the  old,  from  the  pages  of  Modern  Romances  Maga- 
zine; 

Stand  by  for  Adventure— tales  of  exciting  happenings  in  far  places, 
among  strange  people; 

Through  the  Sport  Glass— a  close-up  of  America's  sports  personalities 
and  events  with  Sam  Hayes. 

The  big-time  list  goes  on  and  on  — The  Name  You  Will  Remember, 
Let's  Take  a  Look  in  Your  Mirror,  Betty  and  Bob,  Time  Out  for  Fun 
and  Music,  Getting  the  Most  Out  of  Life  Today— and  many  others. 

And  don't  forget  radio's  super-market  has  a  catering  department 
too  — to  build  programs  to  your  specifications. 


National  Broadcasting  Co. 


A  Service  of  Radio 
Corporation  of  America 


RADIO-RECORDING  DIVISION 

AMERICA'S  NUMBER   1  . 


RCA  Bldg.,  Radio  City,  New  YorJc,  N.Y....  Merchandise  Mart,  Chicago,  III. 
Trans-Lux  Bldg.,  Washington,  D.  C. .  . .  Sunset  and  Vine,  Hollywood,  Calif. 
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BEHIND 


EDWIN  SHIER,  formerly  of  WCOL 
Columbus,  O.,  has  joined  the  staff  of 
KXEL  Waterloo.  Iowa,  as  announcer. 
Isabelle  Loar,  KXEL  continuity  edi- 
tor, has  won  first  place  division  in  the 
radio  scripts  division  of  the  1944  Iowa 
Press  Women  contest.  Glenn  Goodwin. 
KXEL  announcer,  is  now  news  editor 
of  the  station. 

JUDGE  CHARLES  N.  FEIDEL- 
SON,  author,  lecturer,  and  former  re- 
gional director  for  National  Labor  Re- 
lations Board,  has  been  appointed  edu- 
cational director  of  WSGN  Birming- 
ham, Ala. 

BASKETT  MOSSE,  NBC  central 
division  news  and  special  events  edi- 
tor, has  been  added  to  the  Northwest- 
ern University  faculty  as  instructor 
in  news  broadcasting — a  new  nine- 
week  course  of  the  Medill  School  of 
Journalism. 

MACK  BENOFF,  Hollywood  writer, 
has  been  added  to  the  staff  of  CBS 
Jack  Carson  Show. 

MAJ.  MEL  WILLIAMSON  of  the 
Radio  Branch,  War  Dept.  Bureau  of 
Public  Relations,  has  been  appointed 
chief  of  the  West  Coast  office. 

DON  STANLEY,  announcer  of  Blue 
Chicago,  has  joined  NBC  Hollywood. 

1ST  LT.  JACK  DeCHANT,  who 
has  been  making  battle  broadcasts  in 
the  field  for  the  Marine  Corps,  has  re- 
turned to  Marine  Corps  Public  Rela- 
tions headquarters  in  Washington. 

GEORGE  EDWARDS,  formerly  with 
several  West  Coast  newspapers,  has 
joined  KNX  Hollywood  news  bureau 
as  writer. 

BARNEY  CORSON,  formerly  on  the 
staff  of  KMA  Shenandoah,  la.,  is  now 
a  Lt.  (j.g.)  in  the  USNR  and  is  on 
active  duty  at  Tucson,  Ariz. 

JEAN  GAW  has  joined  the  continuity 
staff  of  KMA  Shenandoah,  la. 

GEOFF  DAVIS,  discharged  for  medi- 
cal reasons  after  two  years  in  the 
Royal  Canadian  Air  Force,  has  joined 
the  announcing  staff  of  CBM  Mont- 
real. Before  joining  the  RCAF  he  was 
with  CBR  Vancouver. 

BOB  HARVIE,  formerly  of  CJKL 
Kirkland  Lake,  Ont.,  and  Marcel 
Parent,  formerly  of  CHLP  Montreal, 
both  now  in  the  Royal  Canadian  Air 
Force,  are  program  director  and 
French  newscaster  respectively  of  the 
RCAF  local  broadcasting  station 
\ORG  Gander,  Newfoundland. 

2ND  LT.  ("Doc")  LINDSAY,  for- 
merly program  director  of  CKGB  Tim- 
mins,  Out.,  is  now  stationed  at  New- 
market, Ont.  Canadian  Army  training 
camp. 

RALPH  COLE,  ex-Marine  Sargeant 
recently  returned  from  Guadalcanal, 
has  joined  WNBF  Binghamton,  N.  Y., 
as  announcer.  He  is  new  to  radio. 

WALTER  HAYDUCK,  former 
WMFF  Plattsburg,  N.  Y.  announcer, 
has  joined  the  announcing  staff  of 
WNBi<'  Binghamton,  where  he  will  be 
known  as  Wally  Hay. 

BILL  EDMONDS,  announcer  at 
WHN  New  lork  for  the  past  three 
years,  is  the  father  of  a  boy. 

RICHARD  M.  DAY,  former  Air 
Force  Captain,  has  joined  KDB  Santa 
Barbara  as  program  director. 

SAMUEL  PAGE,  new  to  radio,  has 
joined  WNBF  Binghamton  as  an- 
nouncer. 

NORMAN  PAULSON  and  Roy  Laube 
are  two  new  announcers  at  KMA 
Shenandoah,  la. 


KAY  WEAR,  former  CBS  copy 
writer,  is  now  assistant  copy  director 
for  WMBD  Peoria.  Effie  Cooke  and 
Bob  Savage  are  new  members  of  the 
WMBD  copy  staff.  Paul  Gibson  now 
handles  publicity  and  local  news  for 
the  station. 

ANNIE  LEE  STAGG,  staff  an- 
nouncer of  WSB  Atlanta,  has  been 
promoted  to  assistant  production  man- 
ager. 

FRANKLIN  PAGE  of  the  WCCO 
Minneapolis  newsroom,  has  resigned  to 
join  the  St.  Paul  Dispatch.  He  is  re- 
placed by  Charles  Sarjeant  of  Sagi- 
naw, Mich. 

JACK  SNOWDEN  and  Otis  Bottoms 
have  joined  the  newsroom  staff  of  KOA 
Denver.  Cecil  Seavey  and  Rolph 
Hertsgaard  are  new  members  of  the 
KOA  announcing  staff.  Mr.  Herts- 
gaard, formerly  with  WCCO  Min- 
neapolis, replaces  Jack  Hitchcock,  who 
has  taken  an  OWI  overseas  assign- 
ment. 

LT.  RONALD  DECON,  Royal  Ca- 
nadian Artillery,  former  announcer  of 
CKX  Brandon,  who  has  been  on  active 
service  since  June  1941,  is  temporarily 
posted  at  Winnipeg. 

GARRY  HERALD  has  joined  the  an- 
nouncing staff  of  CKY  Winnipeg. 

SUB-LT.  MAURICE  BURCHELL, 
Royal  Canadian  Navy,  formerly  of 
CKY  Winnipeg,  has  left  for  a  post  on 
the  East  Coast. 

CORP.  WILF  DAVIDSON.  Canadian 
Army,  formerly  of  CKY  Winnipeg,  is 
now  stationed  at  Toronto  where  he  is 
working  on  plans  for  a  new  Canadian 
Army  radio  show. 

BERNICE  PRESTHOLT,  of  CBS 
Hollywood  publicity  department,  has 
.oined  Paramount  Pictures  Inc.  in  a 
similar  capacity. 

AL  RICE,  of  the  WIS  Chicago  con- 
tinuity staff,  and  Marian  Nelson,  of 
the  Chicago  office  of  Leo  Burnett  Ad- 
vertising, were  married  in  February. 

PAUL  KARNES,  executive  represent- 
ative of  Press  Assn.,  has  been  ap- 
pointed central  division  manager  in 
Chicago,  replacing  Robert  F.  Hurleigh, 
who  has  resigned  to  join  CBS  Chicago 
as  a  news  analyst. 

SGT.  JAMES  O.  HARDIN  Jr., 
USMC  combat  correspondent,  respon- 
sible for  many  of  the  battle  broadcasts 
made  in  the  South  Pacific,  is  return- 
ing to  this  country  for  Officer  Candi- 
date School. 

WALTER  RUNDLE,  formerly  pro- 
motion manager  of  United  Press,  has 
been  appointed  UP  manager  for  China. 
Joining  UP  in  1929,  Mr.  Rundle  has 
served  with  various  domestic  bureaus 
throughout  the  country.  He  was  with 
UP  Radio  in  New  York  for  a  year 
and  a  half. 

ROYAL  ARCH  GUNNISON,  Mutual 
cummentator,  left  New  York  last  week 
for  a  two-week  tour  of  the  mid-west 
to  gather  first-hand  material  on  public- 
attitudes  towards  the  coming  election. 

ARCH  ROBB,  assistant  eastern  pro- 
gram manager  of  NBC,  is  the  father 
of  a  boy. 

ED  DUNDON,  formerly  on  the  an- 
nouncing staff  of  WTRC  Elkhart,  Ind.. 
has  joined  the  announcing  staff  of 
WBYN  New  York. 

ROBERT  DUMM,  formerly  director 
of  special  events  at  KSFO  San  Fran- 
cisco, has  been  commissioned  an  ensign 
in  the  Navy  and  is  now  stationed  at 
Fort  Lauderdale,  Fla. 

BUD  MARKLE,  formerly  of  WCAX 
Burlington,  Vt.,  is  now  an  announcer 
with  WCHS  Portland,  Me.  Hal  Dyer 
has  returned  to  the  WCHS  announc- 
ing staff. 

PAUL  GLYNN,  former  publicity  di- 
rector for  WTOP-CBS  Washington, 
has  been  promoted  to  a  full  lieutenant, 
USNR. 


GIRL  WITH  GESTURES  is  23- 
year-old  Virginia  Lee  Dodge  of 
KGO,  Blue  Network  outlet  in  San 
Francisco,  and  one  of  the  youngest 
producers  in  network  radio.  Besides 
handling  several  Pacific  Coast  mu- 
sic shows  Miss  Dodge  is  producer 
of  Art  Linkletter's  daily  program 
What's  Doin',  Ladies?  In  back- 
ground is  Andy  Andresen,  KGO 
engineer. 


UPTON  CLOSE,  Mutual  and  NBC 
commentator,  is  making  a  cross-coun- 
try tour  to  gather  material  on  the 
forthcoming  national  election.  He  is 
sponsored  on  Mutual  by  Lumberman's 
Mutual  Casualty  Co.,  and  on  NBC  by 
W.  A.  Sheaffer  Pen  Co. 

SAM  MOLEN,  sports  director  of 
WCHS  Charleston,  W.  Va.  and  the 
West  Virginia  network,  will  tour  the 
major  league  baseball  training  camps 
starting  March  16.  Interviews  will  be 
recorded  for  future  broadcasts. 

JOHN  MacLEAN,  formerly  of  the 
WGKV  Charleston,  W.  Va.  news  staff, 
has  joined  the  WCHS  Charleston  an- 
nouncing staff. 

BOB  HENRY,  formerly  with  WCOP 
Boston  and  WJAR  Providence,  has 
joined  the  announcing  staff  of  WSRR 
Stamford,  Conn. 

AD  PENFIELD,  newscaster  of  WSB 
Atlanta,  is  the  father  of  a  boy. 

DICK  HAYNES  has  joined  the  an- 
nouncing staff  of  KMOX  St.  Louis. 
He  formerly  was  with  KRIC  KVOL 
KHJ  KABC  KTSA. 

HARRY  TALBERT  of  WFOY  St. 
Augustine,  Fla.,  reports  for  his  pre- 
induction  physical  exam  March  29. 

MELBA  CATES  of  Talihina,  Okla.. 
is  new  program  director  of  KWFC 
Hot  Springs,  Ark. 

DON  MILLER,  formerly  with  the 
Publicity  Division  of  Information  of 
the  Treasury  Dept.,  has  been  appoint- 
ed an  editor  on  the  news  staff  of  KSO- 
KRNT  Des  Moines. 

GEORGE  WATSON  and  Merrill 
Daniels  are  new  announcers  of  WRRF 
Washington,  N.  C. 


If  you  buy  or  plan 
advertising  for 
Iowa,  you  need 

THE  1943 
IOWA  RADIO 
AUDIENCE  SURVEY 

gives  you  detailed  analysis  of  "lis- 
tening areas"  of  every  Iowa  station, 
programs  that  appeal  to  urban,  vil- 
lage, and  farm  families,  and  listening 
habits.  Illustrated  with  pictographs  for 
quick  and  easy  reading.  You  can  get 
a  copy  free  by  writing  to 

CENTRAL  BROADCASTING  CO. 
912  Walnut  St.,  Des  Moines,  Iowa 


PAUL  H.  RAYMER 

Sales  Representafive:  „ 
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This  advertisement,  appearing  also  in  FORTUNE  Magazine 
for  March,  is  one  of  a  FORTUNE  series  published  in  the  inter- 
est of  Radio  Stations  represented  by  John  Blair  &  Company. 


To  sell  the  car  of  tomorrow  . .  . 

Studebaker  puts  the  news  of  today 

on  SPOT  BROADCASTING-* 

Do  you  depend  on  Studebaker  Spot  Broad- 
casts for  news  these  days?  Then  you  know  what 
tremendous  regular  audiences  these  locally  aired 
newscasts  have.  And  you  know  how  intelligently  . . . 
and  successfully .  .  .  Studebaker  uses  them  to  main- 
tain its  national  sales  organization  by  keeping  its 
dealers  busy. 

How  do  the  dealers  themselves  feel  about  Spot 
Radio?  They  love  it!  Studebaker  radio  advertising 
goes  out  over  high-powered  local  stations  with  a 
wide  area  coverage.  It  goes  out  at  the  right  time 
and  to  the  kind  of  audiences  most  likely  to  be  inter- 
ested in  the  Studebaker  messages. 

"Spot  Broadcasting  is  radio  advertising  oj  any  type,  Jrom  25-word  announcements 
to  Jull-bour  shows,  planned  and  placed  on  a  flexible  market-by-market  basis. 


Ask  your  John  Blair  man  about  Spot  Broad- 
casting. He  has  spent  years  helping  to  make  adver- 
tising solve  tough  sales  and  merchandising  prob- 
lems . . .  and  he'll  gladly  add  his  knowledge  of  radio 
and  fine  radio  stations  to  yours. 


COMPANY 


EXCLUSIVELY  REPRESENTING  LEADING  RADIO 
STATIONS  THROUGHOUT  THE  UNITED  STATES 


CHARLES  POINTEL,  announcer  of 
KARK  Little  Rock,  Ark.,  is  awaiting 
call  to  active  duty  in  the  Army. 
Hubert  Mitchell  is  a  new  member  of 
the  KARK  announcing  staff.  Jack 
Woolridge  has  succeeded  Henry  Or- 
bach,  resigned,  as  news  editor  and  an- 
nouncer. 

BOB  WESSON,  publicity  and  promo- 
tion manager  of  KGO  San  Francisco, 
is  the  father  of  a  boy. 

MITCHELL  B.  DeGROOT  Jr.  has 
been  appointed  publicity  director  for 
WCAE  Pittsburgh.  He  was  formerly 
with  the  W.  Earl  Bothwell  Advertis- 
ing Agency. 

TED  MacMURRAY,  member  of  the 
BLUE  Network's  Central  Division 
production  staff  since  1942,  left  Chi- 
cago March  11  to  assume  duties  as 
production  manager  of  the  Blue"s 
Hollywood  division. 

RUSS  DAVIS,  Chicago  free-lance 
writer  and  announcer,  and  formerly 
associated  with  Arbee  Pood  Products, 
Kansas  City,  as  radio  director,  and 
KWTO  Springfield,  Mo.,  joined  the 
announcing  staff  of  WBBM  Chicago, 
March  2. 


Dwan  to  NBC 

ROBERT  DWAN  has  resigned  as 
program  director  of  KGO'  San 
Francisco,  to  join  the  NBC  Holly- 
wood production  staff.  He  replaces 
Archie  Scott  who  left  NBC  to  join 
McCann-Erickson  as  producer  of 
Top  of  the  Evening,  starting  March 
13  on  Blue  stations  with  Westing- 
house  Electric  &  Mfg.  Co.  as  spon- 
sor. John  Zoller,  with  honorable 
discharge  from  the  Army,  has  also 
joined  NBC  as  producer.  He  re- 
places Harry  Saz  who  joined  Foote, 
Cone  &  Belding  as  assistant  pro- 
ducer of  the  five-weekly  quarter- 
hour  Blue  program,  Hollywood 
Star  Time,  sponsored  by  RKO  Ra- 
dio Pictures  Inc. 


BERNARD  MORLEY.  announcer 
and  sportscaster  at  WHCU  Ithaca, 
N.  Y.,  has  been  appointed  continuity 
director. 

GEORGE  PETHICK,  formerly  at 
WATR  Waterbury,  Conn.,  is  a  new 
member  of  the  WTAG  Worcester  an- 
nouncing staff. 


BARBARA  LANG,  for  2  years  a 
women's  commentator  with  WINN 
Louisville,  Ky.,  has  joined  the  WBBM 
Chicago  educational  department.  An- 
other addition  to  the  WBBM  educa- 
tional staff  is  Evelyn  Dow,  whose  hus- 
band, Major  Clayton  H.  Dow  Jr.,  now 
in  Algiers,  was  formerly  a  CBS  engi- 
neer in  New  York. 

PERRY  DICKEY,  assistant  director 
of  the  program  development  depart- 
ment of  NBC  New  York,  is  the  father 
of  a  boy. 

ROBERT  MOSS,  formerly  Blue  west- 
ern division  production  manager,  has 
been  transferred  to  the  Blue  New  York 
production  staff. 

BOB  EMERY,  founder  and  conductor 
of  Rainbow  House,  children's  program 
on  WOR  New  York,  will  produce  and 
direct  the  WOR  weekly  experimental 
television  series  on  the  DuMont  sta- 
tion W2XWV  beginning  with  the  tele- 
cast of  March  14. 

TONY  RUGEN,  formerly  on  the  an- 
nouncing staff  of  WSBA  York,  Pa., 
has  joined  WAAT  Newark  as  an- 
nouncer. 

PAT  QUINN  has  joined  the  announc- 
ing staff  of  W.IR  Detroit. 


Invasion  Coverage 
Causes  NBC  Shifts 

Realignment  of  Foreign  Staff 
Is  Effected  by  Network 

A  NUMBER  of  reassignments  for 
NBC's  news  executives  and  broad- 
casters were  announced  last  week 
in  preparation  for  coverage  of 
large  scale  military  operations 
abroad  and  of  the  political  cam- 
paign  at  home. 

Francis  M.  McCall,  manager  of 
operations  at  NBC's  news  and  spe- 
cial events  department,  previous- 
ly reported  ready  to  go  to  Lon- 
don [Broadcasting,  March  6],  has 
been  assigned  to  assist  Stanley 
Richardson,  London  manager,  in 
the  coverage  of  invasion  news. 
Adolph  Schneider,  NBC  news  edi- 
tor, will  serve  as  acting  operations 
manager.  Ann  Gillis,  Washington 
representative  of  CBS'  news  and 
special  events  division  from  1936 
until  a  year  ago,  has  been  named 
assistant  to  William  F.  Brooks,  di- 
rector of  news  and  special  events. 
She  is  the  wife  of  Bill  Slocum  Jr., 
CBS  special  events  drector. 

W.  W.  Chaplin,  who  is  among  the 
NBC  commentators  and  corre- 
spondents receiving  new  assign- 
ments, according  to  the  announce- 
ment last  week  by  Mr.  Brooks, 
will  leave  shortly  for  London. 
His  spot  on  World  News  Round- 
up will  be  taken  over  during 
his  absence  by  Don  Hollenbeck, 
who  recently  returned  from  North 
Africa,  and  Italy,  where  he  was 
one  of  the  few  reporters  to  cover 
the  Salerno  invasion.  David  An- 
derson, NBC  representative  in 
Stockholm,  is  also  heading  for 
London,  his  post  in  the  Swedish 
captal  falling  to  Bjorn  Bjornson, 
who  has  been  transferred  from 
Iceland.  Returning  after  a  year 
and  a  half  abroad,  Elmer  W.  Peter- 
son will  be  assigned  to  a  news 
spot  on  NBC's  domestic  news 
broadcasts.  Roy  Porter,  Blue  ana- 
lyst before  joining  NBC  last  fall, 
has  been  assigned  to  India  to  cov- 
er hostilities  in  that  area. 


RCA  Signs  Contract 

AMERICAN  COMMUNICA- 
TIONS ASSN.  has  announced 
completion  of  a  new  contract  for 
technical  employes  of  WHN  New 
York  setting  a  new  top  of  $80 
weekly  for  technicians  and  $90  for 
supervisors  and  recognizing  accu- 
mulation of  seniority  of  men  in 
the  armed  services.  WHOM  Jersey 
City  has  recognized  ACA  as  col- 
lective bargaining  agent  for  its 
staff  announcers  and  technicians 
and  a  contract  is  now  being  nego- 
tiated, the  union  reported,  adding 
that  ACA  has  petitioned  the  NLRB 
for  recognition  as  bargaining 
agent  for  announcers  and  techni- 
cians at  WABF  New  York,  FM 
station  operated  by  Metropolitan 
Television. 


NORRIS  GOFF,  who  is  "Abner"  in 
the  Miles  Labs.'  program  Lum  'N' 
Abner  on  the  Blue  Network,  has 
passed  his  Army  physical. 
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WALTER  PRESTON 
Program  Director 
19  years  in  radio 
(13  years  at  WBBM) 


. . .  has  198  years  of  radio  behind  it 


CAESAR  PETRILLO 
Music  Director 
6  years  at  WBBM 


6E0RGE  CASE 

Ass't  Program  Director 
15  years  in  radio 


TED  ROBERTSON 
Director 
13  years  in  radio 


FRED  KILIAN 

Production  Manager 
8  years  in  radio 


TWENTY- ONE  master  showmen  —  whose  total  radio 
experience  adds  up  to  198  years  —  direct  WBBM's  big- 
gest program. 

The  knowledge  and  skill  of  these  21  experts  have  kept 
WBBM  the  most  sponsored  station  in  Chicago  for  19 
straight  years. 

Our  best  program  is  the  one  followed  by  our  show- 
manship department;  the  program  of  building  radio 
shows  to  perform  specific  selling  jobs  successfully. 

When  you  buy  radio  —  local,  national  spot  or  net- 
work*—  see  what  our  professionally  staffed  showman- 
ship department  can  do  to  program  that  time  so  it  will 
produce  the  maximum  sales  per  advertising  message. 


MORT  HALL 
Continuity  Writing  Supervisor 
9  years  in  radio 


originates  these  network  programs:  Helen 
Trent,  Ma  Perkins,  Radio  Newspaper  of  the  Air, 
First  Line,  American  Women,  America  in  the  Air, 
Bachelor's  Children,  Brewster  Boy,  Of  Men  and 
Books,  Blue  Jacket  Choir,  Something  to  Talk  About. 


GEORGE  MARKS 
Producer-Writer 
5  years  in  radio 


JOHN  BARNES 
Special  Writer 
2  years  in  radio 


MICHAEL  CONNOR 
"  Producer-Writer 
7  yean  in  radio 


CHICAGO'S 
Showmanship  Station 
50,000  Watts  •  780  kc. 


Represented  by  Radio  Sales? 
the  SPOT  Broadcasting  Division  of  CBS 


JANET  KUBICZ 
Junior  Producer 
3  years  in  radio 


MORNING 

27.0 

(2nd  station  22.8, 
3rd  station  22.8) 


E 


■  34«  1 

(2nd  station  21.5, 
3rd  station  13.5) 

EVENING 

41.0 

(2nd  station  23.5, 
3rd  station  17.6) 


Washington 


BENJAMIN  KLEIN,  formerly  with 
the  research  and  planning  staff  of 
the  Office  of  Price  Administration 
in  Washington,  D.  C,  will  head  the 
newly  established  research  department 
of  John  A.  Cairns  &  Co.,  New  York. 
Before  .'oining  the  OPA,  Mr.  Klein 
headed  the  marketing  research  depart- 
ment of  Fairchild  Publications,  New 
York. 

M.  DONALD  MILLSTONE,  formerly 
promotion  manager  of  the  Sanforized 
division  of  Cluett,  Peabody  &  Co., 
New  York  clothing  firm,  has  been 
named  account  executive  of  Benton 
&  Bowles,  New  York. 

LUIS  B.  PEREZ,  formerly  chancellor 
of  the  Spanish  consulate  under  the 
Republic,  and  engaged  in  technical  re- 
search in  connection  with  sales  promo- 
tion and  merchandising  in  Spanish- 
speaking  countries,  has  been  appoint- 
ed assistant  to  the  export  manager  of 
Evans  Associates,  Chicago. 

PETER  HAHN  Jr.,  former  director 
of  media  of  E.  T.  Howard  Co.,  New 
York  agency,  and  recently  discharged 
from  the  Army,  has  resumed  his  po- 
sition. 

MALCOLM  .  DeWEESE,  formerly 
Pacific  Coast  manager  of  Kelly,  Nel- 
son &  Roosevelt,  has  joined  Botsford, 
Constantine  &  Gardner,  San  Francis- 
co, as  account  executive. 

WILLIAM  F.  PITNEY  formerly  as- 
sociated with  the  food  display  adver- 
tising department  of  Parade,  New 
York,  where  he  held  an  executive  sales 
position,  has  joined  MacFarland,  Ave- 
yard  &  Co.,  Chicago,  as  vice-president 
and  account  executive. 

EDWARD  BATTEY  Jr.  and  Frank 
Griffin,  vice-presidents  and  account 
executives  at  Compton  Adv.,  New 
York,  have  been  appointed  directors. 

JOHN  BLACK,  a  member  of  the  pub- 
licity and  public  relations  department 
of  J.  M.  Mathes  Inc.,  New  York,  be- 
fore the  war,  has  rejoined  the  com- 
pany. In  1940  Mr.  Black  left  the  firm 
to  head  U.  S.  press  contacts  for  the 
British  Library  of  Information  in  New 
York  and  later  was  named  associate 
economic  analyst  in  the  Dept.  of  Com- 
merce, Washington. 

H.  BENTON  GOTWALS  of  Al  Paul 
Lefton  Advertising,  Philadelphia,  was 
inducted  into  the  Army  on  March  9. 

SIMMONDS  &  SIMMONDS,  Chi- 
cago, has  announced  election  of  three 
new  oincers :  Lewis  S.  Hunt,  art  di- 
rector, to  vice-president ;  Lee  Ham- 
mett,  copy  chief,  to  vice-president ;  and 
Carmen  Guyot,  to  secretary-treasurer. 

FRANCES  GOLDIN  GUILFORD, 
formerly  an  account  executive  with 
Alfred  J.  Silberstein,  New  York,  on 
March  3  opened  an  advertising  agency 
under  her  own  name  at  350  Fifth 
Ave.,  New  York,  specializing  in  the 
shoe  and  hosiery  fields.  Telephone  is 
Pennsylvania  0-8518. 

LEO  MANHEIMER,  released  from 
the  Army,  has  opened  a  new  agency 
bearing  his  name  with  offices  at  203 
N.  Wabash  Ave.,  Chicago.  Prior  to  his 
military  service,  he  had  been  with 
Lieber  Advertising,  Chicago. 

DON  BELDING,  chairman  of  the 
board  and  vice-president  of  Foote, 
Cone  &  Belding,  has  returned  to  West 
Coast  headquarters  following  a  week's 
conference  with  New  York  executives. 

HAL  HORTON  has  been  appointed 
radio  director  for  the  Dallas  offices  of 
Grant  Adv. 

HELEN  WILLIAMS,  formerly  with 
WIZE  Springfield,  O.,  has  joined  the 
Chicago  office  of  Bozell  &  Jacobs  as 
radio  script  writer. 


STARTING  NINTH  YEAR,  Comdr.  Fred  Scott  (seated)  as  narrator  on 
the  weekly  Romance  of  the  Highways  on  35  Don  Lee  stations,  received 
congratulations  of  agency  executives  and  network  staff  following  Feb. 
20  broadcast.  Greyhound  Bus  Line  sponsors  the  weekly  quarter-hour 
series.  Congratulators  (1  to  r)  are  Bill  Davidson,  (Bill  Tracy)  of  the 
dramatic  program;  Tony  LaFrano,  announcer;  Campbell  Beaumont  and 
Anne  Hohman,  Los  Angeles  account  executives  of  Beamont  &  Hohman, 
agency  servicing  account ;  Henry  A.  Hohman,  agency  president  located  in 
Chicago;  Milton  Carlson,  network  account  executive;  H.  D.  Cayford, 
agency  San  Francisco  manager;  W.  C.  Beaumont,  agency  vice-president. 


HOPE  HEADS  LIST 
IN  HOOPER  RATING 

BOB  HOPE  heads  the  list  of  the 
"first  fifteen"  programs  in  the 
Evening  Network  Hooper  Ratings 
of  Feb.  29.  Fibber  McGee  &  Molly 
ranks  second,  followed  by  Aldrich 
Family.  The  list  continues:  Charlie 
McCarthy,  Radio  Theatre,  Walter 
Winchell,  Davis  with  Haley,  Jack 
Benny,  Abbott  and  Costello,  Screen 
Guild  Players,  Mr.  District  Attor- 
ney, Bing  Crosby,  Frank  Morgan- 
Fanny  Brice,  Take  it  or  Leave  it, 
and  Kay  Kyser.  Red  Skelton  con- 
tinues to  lead  those  programs 
broadcast  after  10:30  p.m.  (EWT) 
and  therefore  not  measured  in  the 
Eastern  Time  Zone.  His  rating  is 
33.0. 

Among  programs  included  in  the 
list  of  subscribers  to  the  C.  E. 
Hooper  service,  Take  it  or  Leave  it 
has  the  highest  "sponsor  identifi- 
cation index",  with  85.1%  able  to 
identify  the  advertiser;  13.5%  un- 
able to  name  the  sponsor;  and 
1.4%  giving  incorrect  identifica- 
tion. Great  Gildersleeve  heads  the 
list  of  five  subscriber  programs 
rated  according  to  the  number  of 
listeners  per  set,  followed  by  Sat- 
urday Night  Serenade,  Charlie  Mc- 
Carthy and  Blondie,  with  Walter 
Winchell  and  the  Lone  Ranger  ty- 
ing for  fifth  place.  A  breakdown 
according  to  age  and  sex  groups 
shows  that  Serenade  has  the  great- 
est number  of  women  listeners  per 
set,  while  Walter  Winchell  draws 
the  greatest  number  of  men,  and 
Lone  Ranger  the  most  children  per 
set. 

Average  evening  program  rat- 
ing of  11  shows  a  slight  drop  of 
0.8  from  a  year  ago,  but  no  change 
from  the  last  report.  There  is  an 
0.3  rise  in  the  average  sets-in-use 
figure  over  the  previous  report, 
and  the  average  available  audience 
is  79.4,  a  drop  of  1.8  from  last 
year's  report,  and  a  rise  of  0.2 
over  the  most  recent  report. 


BENES  ON  CBS 


PRESIDENT  EDUARD  BENES  of  Czecho- 
slovakia is  heard  from  London  on  CBS 
March  14,  during  the  second  broadcast  of 
the  new  series  Columbia  Presents  Corwin. 
The  occasion  is  the  fifth  anniversary  of 
the  Nazi  invasion  of  his  country.  William 
L.  Shirer  will  also  participate  in  a  re- 
enactment  of  the  broadcast  he  made  from 
Prague  at  the  time  of  the  invasion. 


Coast  Campaign 

PACKARD  BELL  Co.,  Los  An- 
geles (radio  equipment),  in  a  13- 
week  institutional  campaign  which 
started  March  10,  currently  is  us- 
ing a  schedule  of  25-second  tran- 
scribed chainbreaks  on  18  stations 
in  Pacific  Coast  area.  List  includes 
KFI  KECA  KHJ  KNX  KFSD 
KGB  KFMB  KPO  KGO  KFRC 
KALE  KEX  KGW  KOIN  KOMO 
KOL  KJR  KOL.  Placement  is 
through  Barton  A.  Stebbins  Adv., 
Los  Angeles.  Nat  Jeffras  is  account 
executive. 


HARRY  W.  BOBLBY,  president  of 
the  Bobley  Co.,  New  York  advertising 
and  merchandising  counsel,  was  to  be 
inducted  into  the  Army  March  10.  Ed- 
ward Bobley,  radio  head  and  former 
secretary  and  treasurer  of  the  firm, 
will  replace  H.  W.  Bobley  as  presi- 
dent. Max  Levin,  formerly  with  the 
War  Dept.  has  joined  the  script  writ- 
ing staff.  The  firm  was  recently  or- 
ganized as  a  division  of  the  Robert 
Edwards  Co.,  newsprint  advertising 
specialists. 


THOMAS  F.  HARRINGTON,  vice- 
president  and  radio  director  of  Young 
&  Rubicam,  New  York,  is  on  leave  of 
absence.  His  duties  are  being  handled 
by  Hubbell  Robinson,  vice-president 
and  associate  director  of  radio,  Joseph 
A.  Moran,  manager  of  radio  commer- 
cial copy,  and  Harry  Hackermann, 
manager  of  radio  production. 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 

IHPfll  5000  Watts  Day 

\fm  IO00WattsNie,lt 

iffy  I  li  950  kc.  m® 
Spartanburg,  S.  C.  000 
Represented  by  Kollingbery 
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BROADCASTING  •  Broadcast  Advertising 


A  TRIBUTE  to  the  members  of  the  Signal  Corps,  United  States  Army, 
for  their  great  achievements  in  the  field  of  military  communications.  On  every 
front,  from  the  development  laboratory  to  the  most  remote  outpost,  they  are 
doing  their  job  superbly  well. 

Hallicrafters  employees  are  proud  of  the  part  they  are  privileged  to  take  in 
the  design  and  production  of  radio  equipment  for  the  Signal  Corps. 


t  hallicrafters 


BUY  MORE 

THE  HALLICRAFTERS  CO.,  MANUFACTURERS  OF  RADIO  AND  ELECTRONIC  EQUIPMENT,  CHICAGO  16,  U.  S.  A, 


'  ACTIVE 
SALT  LAKE 
MARKET 


I 


S.  S.  FOX,  President 

W.  E.  WAGSTAFF, 
Com.  Mgr. 

National  Representative 
JOHN  BLAIR  &  CO. 


GENERAL  FOODS  Corp.,  New  York, 
has  signed  a  53  week  renewal  con- 
tract for  Dinner  Concerts  on  WQXR 
New  York.  Current  contract  for  the 
five-weekly  half-hour  series  is  effective 
until  June  26.  Agency  is  Benton  & 
Bowles,  New  York. 

BENEFICIAL  CASUALTY  INSUR- 
ANCE Co.,  West  Coast  insurance 
firm,  on  Feb.  27  started  five  weekly 
quarter-hour  transcriptions  of  The 
Voice  of  Experience  on  KECA  KGO 
KEX  KGA  KJR.  Agency  is  Hillman- 
Shane-Breyer,  Los  Angeles.  Program 
is  handled  by  Voice  of  Experience 
Inc.,  New  York.  Marcel  Schulhoff  & 
Co.,  New  York,  is  handling  advertis- 
ing for  the  discs. 

FOOD  RESEARCH  Labs.,  Long  Is- 
land City,  N.  Y.,  has  appointed  Charles 
M.  Storm  Co.,  New  York,  to  handle 
its  advertising.  No  radio  is  planned. 

HOMASOTE  Co.,  Trenton,  N.  J., 
has  appointed  Doremus  &  Co.,  New 
York,  to  handle  advertising  for  Beau- 
fort Miracle  soles  for  shoes.  No  radio 
is  planned. 

POLK  MILLER  Products  Corp., 
Richmond,  Va.,  makers  of  Sergeant's 
Dog  Medicines,  and  E.  F.  Hodgson 
Co.,  Boston,  Mass.,  prefabricated 
houses,  have  appointed  N.  W.  Ayer 
&  Son,  New  York,  to  handle  adver- 
tising. No  radio  is  planned. 

OWENS  ILLINOIS  GLASS  Co.,  To- 
ledo, has  appointed  Brooke,  Smith, 
French  &  Dorrance,  Detroit  to  handle 
advertising  for  its  Insulux  division. 

MAGAZINE  PUBLISHERS  Inc., 
New  York,  have  appointed  Ralph  H. 
Jones  Co.,  New  York,  to  handle  adver- 
tising. No  radio  is  planned. 

CHARM  KURL  Co.,  St.  Paul,  has  re- 
newed sponsorship  of  the  first  quarter- 
hour  period  of  the  half-hour  program, 
John  Betts-Wendell  Hall,  Mondays 
through  Saturdays,  WGN,  Chicago, 
effective  March  6.  Contract  is  for  13 
weeks.  Agency  is  United  Adv.,  Chicago. 

DETROIT  BREWING  Co.,  Detroit, 
has  appointed  C.  E.  Rickerd  Adv.,  De- 
troit, to  handle  its  advertising.  Radio 
is  not  contemplated  at  present. 

JOHN  LOWE  Corp.,  New  York,  man- 
ufacturers of  Popsiele,  Creamsicle, 
and  Fudgicle,  have  appointed  Abbott 
Kimball  Co.,  New  York,  to  handle  ad- 
vertising. Spot  radio  will  be  used. 

UNION  OIL  Co.,  Vancouver,  on 
March  1  started  Grand  Old  Songs  on 
CJOR  CHWK  CKBI  CFRN  CFCN. 
Program  is  heard  Wednesday,  11 :30- 
12  midnite  (EDT).  Agency  is  Stew- 
art-Lovick,  Vancouver. 

LONDON  HOUSE  PRODUCTS, 
Montreal  (coffee),  on  March  10  to 
June  2  sponsors  An  Cafe  Chantant  on 
CBF  CBJ  CBV  CKCH,  Fridays, 
8 :30-9  p.m.  Agency  is  Canadian  Ad- 
vertising, Montreal. 

IMPERIAL  TOBACCO  Co.,  Mont- 
real (Sweet  Caporal  cigarettes),  on 
March  14  renews  to  June  6  on  CKAC 
and  CHRC  Le  Ralliement  du  Rire, 
Tuesdays,  9:30-10  p.m.  Agency  is 
Whitehall  Broadcasting,  Montreal. 

JOSEPH  B.  ELLIOT,  former  sales 
executive  of  RCA  Mfg.  Co.,  Camden, 
N.  J.,  has  been  appointed  general  sales 
manager  in  charge  of  sales  and  adver- 
tising of  Schick  Inc.,  Stamford,  Conn. 
Before  joining  RCA,  Mr.  Elliot  headed 
sales  staffs  of  the  Coca  Cola  Co.,  New 
York,  Brunswick  Radio  Corp.,  Bos- 
ton, and  Mavis  Bottling  Co.,  Long 
Island  City,  N.  Y. 


GOLDEN  WEST  PRODUCTS,  Los 
Angeles  (peanut  butter),  is  using  an- 
nouncements on  five  Southern  Califor- 
nia stations.  Brooks  Adv.,  Los  Ange- 
les, has  the  account. 

G.  WASHINGTON  Instant  Broth  has 
begun  sponsorship  of  Concentrated 
Food  News  With  Ora  Dodd,  Monday 
Through  Friday,  8 :15  a.m.,  over 
WNAC  Boston  and  19  Yankee  sta- 
tions. 

COMMONWEALTH  EDISON  Co., 
Chicago,  has  renewed  sponsorship  of 
its  quarter  hour  program,  Dick  Tracy, 
Tuesdays  and  Thursdays,  WENR  Chi- 
cago. Contract  is  for  8  weeks.  Agency 
is  Foote,  Cone  &  Belding,  Chicago. 

ATLAS  BREWING  Co.,  Chicago,  on 
March  6  began  sponsorship  of  a  new 
10-minute  program,  Atlas  Sports  Reel, 
Mondays  thru  Fridays,  on  WBBM 
Chicago.  Contract  is  for  52  weeks. 
Agency  is  Arthur  Meyerhoff  &  Co., 
Chicago. 

CENTENNIAL  FLOURING  MILLS 
Co.,  Seattle  (Silk  Sifted  flour),  on 
March  13  starts  public  service  pro- 
gram, Farming  With  Kenneth  Yeend, 
on  KIRO  Seattle.  Contract  is  for  52 
weeks. 

POPPY  CEREAL  Co.,  Los  Angeles 
(cereal),  new  to  radio,  in  a  13- week 
test  on  Feb.  28  started  sponsoring 
thrice-weekly  participation  in  Norma 
Young's  Happy  Homes  on  KHJ. 
Agency  is  Associated  Adv.,  Los  Ange- 
les. 

BROOKS  CLOTHING  Co.,  Los  An- 
geles (chain  clothiers),  is  sponsoring 
the  five-weekly  quarter-hour  commen- 
tary and  overseas  news  round-up, 
World's  Front  Page,  on  KGB  San 
Diego.  Firm  on  March  7  started  spon- 
soring that  program  twice-weekly  on 
KHJ  Hollywood.  Contracts  are  for  52 
weeks.  Agency  is  Hillman-Shane- 
Breyer,  Los  Angeles. 

TAYLOR  AUTOMOBILE  Co.,  Los 
Angeles  (used  car  dealer),  in  an  ex- 
pansion of  its  current  radio  schedule, 
on  March  3  started  sponsoring  a  week- 
ly hour  and  a  half  variety  program 
with  news  inserts,  Saturday  Night 
Party,  on  KFI  Los  Angeles.  Contract 
is  for  52  weeks.  A  heavy  user  of  local 
radio,  firm  also  sponsors  five-weekly 
Voice  of  the  Nation;  transcribed  quar- 
ter-hour musical  program  Tailor  Made 
Melodies  five  times  per  week,  with  an 
additional  half-hour  Sunday  period ; 
and  Three  Bell  News  five  times  per 
week  on  KECA  Los  Angeles.  In  addi- 
tion, used  car  dealer  utilizes  a  daily 
hal-hour  Salute  to  the  War  Workers 
on  KMPC  Beverly  Hills;  five-weekly 
Defense  Workers  Netvs  on  KHJ 
Hollywood  ;  and  75  minutes  of  record- 
ed music  each  Sunday  on  KFAC  Los 
Angeles.  Darwin  H.  Clark  Adv.,  Los 
Angeles,  has  the  account. 

C.  P.  MONAGHAN,  for  11  years  as- 
sociated with  sales  and  advertising  in 
the  Public  Service  Co.,  of  northern 
Illinois,  has  been  named  manager  of 
the  news  and  sales  training  section  of 
Edison  General  Electric  Appliance 
Co.,  Chicago    (Hotpoint  appliances). 

NATIONAL  Assn.  of  Margarine  Man- 
ufacturers, Chicago,  has  appointed 
Murray  Breese  Assoc.,  New  York,  to 
handle  an  educational  campaign  for 
oleomargarine.  No  radio  plans  for  the 
present. 

T.  H.  ESTABROOKS,  St.  John,  N. 
B.  (Red  Rose  Tea),  on  April  12  re- 
news for  6  weeks  on  CKAC  and 
CHRC  Le  Theatre  de  Chez-Nous, 
Wednesday,  9-9 :30  p.m.  Agency  is 
McConnell  Eastman  &  Co.,  Montreal. 

20TH  CENTURY  FOX-FILM  Corp., 
Los  Angeles,  on  March  6  started  spon- 
soring  thrice-weekly  quarter-hour 
Philosophical  Commentaries  on  KNX 
Hollywood.  Contract  is  for  13  weeks. 
Firm  in  addition  is  using  an  approxi- 
mate total  of  ten  spot  announcements 
weekly  on  KFI  KECA  KHJ.  Western 
Adv.,  Los  Angeles,  has  the  account. 


Skinner  in  East 

SKINNER  MFG.  Co.,  Omaha,  will 
use  WOR  as  New  York  outlet  for 
promotion  of  Raisin  Bran  cereal, 
starting  March  13  with  participa- 
tions on  Uncle  Don's  children's 
show,  and  an  additional  21  an- 
nouncements per  week  on  News  of 
the  Farm,  Mealtime  Melodies,  Sun- 
up Ranch  and  WOR  Jukebox.  Con- 
tract for  13  weeks  was  placed  by 
Ferry-Hanly  Co.,  Kansas  City. 

JOHN  OPITZ  Inc.,  Long  Island  City, 
has  signed  a  26-week  contract  for  par- 
ticipations on  Claire  Wilson  Reports 
on  WOR  New  York,  effective  April  1, 
for  J-P  insecticide,  and  will  start  par- 
ticipations on  Nancy  Craig's  Program 
on  WJZ  New  York  some  time  in  April. 

WILLIAM  WISE  &  Son,  New  York 
jewelers,  new  to  radio,  have  started  a 
series  of  30  spot  announcements  week- 
ly on  WLIB  Brooklyn  to  continue 
through  March.  Agency  is  Tracy  Kent 
&  Co.,  New  York. 

BURGESS  BATTERY  Co.,  Niagara 
Falls,  Ont,  has  started  spot  announce- 
ments thrice-weekly  on  12  Canadian 
stations,  and  on  July  1  will  expand  to 
six  times  weekly  on  the  same  stations. 
Account  is  placed  by  Stevenson  & 
Scott,  Toronto. 

NORTHERN  ELECTRIC  Co.,  Mont- 
real (appliances),  has  started  Fur- 
lough Dancing  Party  weekly  on  CJOR 
Vancouver,  from  the  Vancouver  United 
Services  Centre.  Account  was  placed 
by  Cockfield  Brown  &  Co.,  Vancouver. 
PURITY  BAKERIES  Corp.,  Chicago, 
has  renewed  sponsorship  of  a  quarter- 
hour  portion  of  Record  Reveille,  Mon- 
days thru  Saturdays  on  WGN  Chi- 
cago beginning  March  13.  Contract  is 
for  13  weeks.  Agency  is  Campbell- 
Mithun,  Chicago. 

B.  F.  GOODRICH  Co.,  Los  Angeles, 
in  a  13-week  local  help  wanted  cam- 
paign which  starts  March  15  will  use 
a  varied  schedule  of  transcribed  an- 
nouncements on  8  Los  Angeles  area 
stations.  List  includes  KFI  KECA 
KHJ  KMPC  KMTR  KIEV  KFAC 
KRKD.  BBDO,  Los  Angeles,  has  the 
account. 

SIGNAL  OIL  &  GAS  Co.,  Los  Ange- 
les (petroleum  products),  on  April  8 
will  start  sponsoring  play-by-play 
broadcasts  of  the  Pacific  Coast  Base- 
ball League  games  on  KROW  Oak- 
land. Schedule  including  approximate- 
ly 167  games  will  continue  until  Sep- 
tember. Placement  is  through  Barton 
A.  Stebbins  Adv.,  Los  Angeles. 
CHARM  KURL  Co.,  St.  Paul,  began 
sponsorship  March  1  of  Patsy  Mon- 
tana, featured  hillbilly  performer,  on 
WGN  Chicago.  The  quarter-hour  pro- 
gram, Mondays  thru  Saturdays,  re- 
places Wendell  Hall,  who  had  been 
featured  at  that  time.  Contract  is  for 
13  weeks.  Agency  is  United  Advertis- 
ing Co.,  Chicago. 


DearTTme  Bui/et '~- 

There's  not  room  here  to 
tell  our  full  story,  but  if 
you're  looking  for  more 
listeners  in  the  southwest, 
KROD  can  really  deliver 
them.  Please  let  us  give 
you  complete  information. 
Write  or  call  us  or  our 
national  representatives 

HOWARD  H.  WILSON  CO. 

IK  IRC  ID 

CBS      £00  KC      1000  Watts 
EL  PASO,  TEXAS 
Dorrance  Roderick,  Owner     Val  Lawrence,  Manager 
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THERE  ARE  STILL 
UNDISCOVERED  CONTINENTS 


Columbus  had  a  definite  goal — a 
westbound  sea  route  to  Asia.  But 
what  he  found  was  a  new  continent 
— a  new  source  of  Nature's  wealth. 

Modern  research  also  has  its 
goals:  it,  too,  is  discovering  new 
resources.  Starting  from  the 
knowns  of  science,  it  charts  its 
voyages  into  the  unknown.  Behind 
each  voyage  is  a  theory  that  there 
is  a  passageway. 

But  research  doesn't  hold  stub- 
bornly to  its  theories.  If  it  finds 
islands  instead  of  a  continent,  it 
accepts  them,  for  it  expects  the 


unexpected.  It  studies  their  rela- 
tion to  the  known  lands  of  science. 
And  on  the  basis  of  its  increased 
knowledge,  it  makes  revised  plans 
for  progress.  In  science  there  is 
always  a  continent  ahead. 

Just  what  research  will  disclose 
can  never  be  forecast.  But  history 
has  proved  that  from  research  flow 
discoveries  of  value  to  mankind. 
From  Bell  Telephone  Laboratories 
there  has  poured  a  full  stream  of 
improvements  in  the  telephone  art. 

Bell  Telephone  Laboratories  has 
kept  America  leading  the  world  in 


telephony.  And  its  researches  have 
contributed  importantly  to  other 
arts  of  communication — to  the 
phonograph  and  sound-motion 
pictures,  to  radio  broadcasting  and 
television. 

Today,  as  ever  since  Pearl  Har- 
bor, its  efforts  in  research  and  de- 
sign are  devoted  to  the  war  needs 
of  the  nation. 

When  peace  comes,  its  organized 
teams  of  research  scientists  and  en- 
gineers will  continue  to  explore 
and  invent  and  perfect  for  the  im- 
provement of  telephony. 


BELL  TELEPHONE  SYSTEM 


1 


THE  Sui.lnQ.Ai.  OF 

BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcrip  tions 
sa — spot  announcements 
ta — transcription  announcements 


WRC  Washington 

Standard  Oil  Co.  of  New  Jersey,  New 
York  (Esso),  36  ne  weekly,  52  weeks, 
thru  Marschalk  &  Pratt,  N.  Y. 

Radbill  Oil  Co.,  Phna  ielphia  (Renuzit 
Dry  Cleaner),  3  sa  weekly,  39  weeks, 
thru  Harry  Feigenbaum  Co.,  Philadel- 
phia. 

Breyer  Ice  Cream  Co.,  Philadelphia,  5  sp, 
weekly,  52  weeks,  thru  McKee  &  Al- 
bright, Philadelphia. 

Bond  Stores,  New  York  (clothing),  3  ne 
weekly,  52  weeks,  thru  Neff-Rogow  Inc  , 
N.  Y. 

Curtiss  Pub.  Co.  New  York  (Satevepost) , 
sa,  ne,  52  weeks,  thru  McFarland,  Ave- 
yard  &  Co.,  N.  Y. 

Fanny  Farmer  Candy,  Rochester,  3  sa 
weekly,  39  weeks,  thru  J.  Walter  Thomp- 
son Co.,  N.  Y. 

Grabosky  Bros.,  Philadelphia  (Royalist 
Cigars),  5  sa  weekly,  13  weeks,  thru 
Harry  Feigenbaum,  Philadelphia. 

Adam  Scheidt  Brewing  Co  ,  Norristown, 
Pa.  (Valley  Forge  Beer  &  Ramshead 
Ale) ,  3  ne  weekly,  52  weeks,  thru  Law- 
rence I.  Everling  Adv.  Co..  Philadelphia. 

Keystone  Macaroni  Co.,  Lebanon,  Pa., 
2  sa  weekly,  13  weeks,  thru  James  G. 
Lamb  Co.,  Philadelphia. 

Manhattan  Soap  Co.,  New  York  (Sweet- 
heart Soap),  3  ne  weekly,  52  weeks,  thru 
Franklin  Bruck  Adv.  Co.,  N.  Y. 

WGY  Schenectady 

Cocilana  Inc.,  Brooklyn  (cough  nips), 
5  t,  weekly,  15  weeks,  thru  Al  Paul  Lef- 
ton,  N.  Y. 

M.    J.    Breitenbach    Co.,    N.    Y.  (Gude's 

Pepto-Mangan) ,  3  so,  weekly,  13  weeks, 

thru  Joseph  Katz  Co  ,  N.  Y. 
Hy-Trous     Corp.,     Boston     (liquid  plant 

food),    2    so    weekly,    13    weeks,  thru 

Broadcast  Adv.,  Boston. 
Procter  &   Gamble,    Cincinnati  (Oxydol), 

238    ta,   thru  Dancer-Fitzgerald-Sample, 

Chicago. 

KROW  Oakland,  Cal. 

Standard  Oil  Co.  of  Cal.,  San  Francisco 
(institutional),  t  weekly,  thru  BBDO. 
San  Francisco. 

Consolidated  Royal  Chemical  Corp.,  Chi- 
cago (Peruna.  Kolorbak).  6  sp  weekly, 
thru  O'Neil,  Larson  &  McMahon,  Chi- 
cago. 


WQXR  New  York 

Hamilton  Ross  Industries,  New  York 
(watches),  7  ne  weekly,  52  weeks,  thru 
Roche,  Williams  &  Cunnyngham,  N.  Y. 

Pepperidge  Farm  Brea,  Norwalk,  Conn., 
3  so  weekly,  13  weeks,  thru  Kenyon  & 
Eckhardt,  N.  Y. 

Albert  Frank-Guenther  Law  Inc.,  New 
York  (advertising  and  public  relations 
services),  weekly  sp,  52  weeks,  direct. 

Cadillac  Motor  Car  Division,  General 
Motors  Corp.,  New  York  (used  cars),  4 
ne  weekly,  52  weeks,  thru  Picard  Adv., 
N.  Y. 

Dorset  Foods  Ltd.,  Long  Island  City, 
N.  Y.  (chicken  products  and  table  deli- 
cacies ) ,  2  sp  weekly,  52  weeks,  thru 
Blaker  Adv.,  N.  Y. 

Barbara  Gould  Inc.,  New  York  (cos- 
metics) ,  weekly  sp,  13  weeks,  thru 
Foote,  Cone  &  Belding,  N.  Y. 

Times  Square  Motors,  New  York  (used 
cars) ,  6  ne  weekly,  52  weeks,  thru 
Miller  Adv.,  N.  Y. 

WABC  New  York 

Bond  Clothing  Stores,  New  York,  3  ne 
weekly,  thru  Neff-Rogow,  N.  Y. 

Corinthia  Inc.  New  York  (lipstick),  3  so 
weekly,  thru  Arthur  Rosenberg  Co., 
N.  Y. 

L.  &  H.  Stern  Inc.,  New  York  (LHS 
Smoking  Pipes,  Zeus  cigarette  filter- 
holders),  G  sa  weekly,  thru  Al  Paul  Lef- 
ton  Co.,  N.  Y. 

Celco  Sales  Corp.,  New  York  (Celco-lene, 
gasoline  catalyzer),  3  sa  weekly,  thru 
Bermingham,  Castleman  &  Pierce,  N.  Y. 

Peter  Paul,  Naugatuck,  Conn,  (candy),  3 
ne  weekly,  52  weeks  thru  Platt-Forbes, 
N.  Y. 

Paramount  Pictures,  New  York,  3  sa 
weekly,  52  weeks,  thru  Buchanan  &  Co., 
N.  Y. 

D'Arrigo  Bros.  Co.,  Boston  (vegetables), 
2  so  weekly,  thru  Chambers  &  Wiswell, 
Boston. 

KFAC  Los  Angeles 

Southern  California  Telephone  Co.,  Los 
Angeles  (employment),  6  t  weekly,  thru 
The  Mayers  Co.,  Los  Angeles. 

Airport  Ground  Schools,  Los  Angeles  (in- 
struction), 5  t  weekly,  thru  West  Marquis 
Inc.,  Los  Angeles. 

North  American  Aviation  Inc.,  Inglewood, 
Cal.  (employment),  42  to,  thru  BBDO, 
Hollywood. 

Beneficial  Casualty  Insurance  Co.,  Los 
Angeles  (insurance),  6  ne  weekly,  13 
weeks,  thru  Hillman-Shane-Breyer,  Los 
Angeles. 

WJZ  New  York 

Mother  Hubbard  Products,  New  York 
(Golden  Center  Toasted  Wheat),  so,  13 
weeks,  thru  L.  H.  Hartman  Co.,  N.  Y. 

Quaker  City  Chocolate  &  Confectionery 
Co.,  Philadelphia,  5  sa  weekly,  thru 
Earle  A.  Buckley  Org.,  Philadelphia. 


KFRC  San  Francisco 

Bu-Tay  Products  Co.,  Los  Angeles  (Bu- 
Tay  Raindrops),  sp  weekly,  13  weeks, 
thru  Glasser-Gailey  &  Co.,  Los  Angeles. 

Barron-Gray  Packing  Co.,  San  Francisco, 
sp  weekly,  13  weeks,  thru  Long  Adv. 
Service,  San  Francisco. 

Lumbermen's  Mutual  Casualty  Co.,  Chi- 
cago (insurance),  so  weekly,  13  weeks, 
thru  Leo  Burnett  Co.,  Chicago. 

Petri  Wine  Co.,  New  York,  4  ta  weekly, 
52  weeks,  thru  Young  &  Rubicam,  N.  Y. 

Del  Monte  Lodge,  San  Francisco,  2  so 
weekly,  4  weeks,  thru  Brisacher,  Van 
Norden  &  Staff,  San  Francisco. 

WBBM  Chicago 

The  DePree  Co.,  Holland,  Mich.  ("Wheata- 
min"  vitamins),  ne  weekly,  13  weeks, 
thru  Roche,  Williams  &  Cunnyngham, 
Chicago. 

Dad's  Root  Beer  Co.,  Chicago,  3  sa  weekly 
52  weeks,  thru  Malcolm-Howard  Ad- 
vertising Agency,  Chicago. 

Consolidated  Royal  Chemical  Corp.,  Chi- 
cago ("Krank's"  shave  cre-<m),  6  ne 
weekly,  52  weeks,  thru  Arthur  Meyer- 
hoff  &  Co.,  Chicago. 

Penn  Tobacco  Co.,  Wilkes  Barre,  Pa.,  2  ne 
weekly,  52  werks,  thru  H.  M.  Kiesewetter 
Advertising  Agency,  N.  Y. 

McKesson  &  Robbins,  Bridgeport,  Conn., 
3  ne  weekly  renewal,  52  weeks,  thru  J.  D. 
Tarcher  &  Co.,  N.  Y. 

Hooker  G'ass  &  Paint  Mfg.  Co.,  Chicago, 
6  so  weekly,  13  weeks,  thru  Goodkind, 
Joice  &  Morgan,  Chicago. 

Stewart  &  Ashby  Coffee  Co.,  Chicago,  5  sa 
weekly,  13  weeks,  thru  Roche,  Williams 
&  Cunnyngham,  Chicago. 

KHJ  Hollywood 

A.  E.  Staley  Mfg.  Co.  Decatur,  III.  (Stoy- 
soy) ,  5  sp  weekly,  13  weeks,  thru  Daneer- 
Fitzgerald-Sample,  Chicago. 

Gordon  Bread  Co.,  Los  Angeles  (bread), 
18  so,  thru  the  Mayers  Co.,  Los  Angeles. 

Lumbermen's  Mutual  Casualty  Co.,  Chi- 
cago (insurance),  47  sa,  thru  Leo  Bur- 
nett Co.,  Chicago. 

Coast  Federal  Savings  &  Loan  Co.,  Los 
Angeles  (  (investments)  sp  weekly,  13 
weeks,  thru  Frank  Peterson  Adv.,  Los 
Angeles. 

WOR  New  York 

Glidden  Co.,  Cleveland  (Spred  Paints),  sa, 
13  weeks,  thru  Meldrum  &  Fewsmith, 
Cleveland. 

General  Motors  Corp.,  Detroit  (institu- 
tional), weekly  t,  13  weeks,  thru  Camp- 
bell-Ewald  Co.,  Detroit. 

OD  Chemical  Corp.,  New  York  (OD-30, 
air  deodorant) ,  so,  thru  Alley  &  Rich- 
ards Co.,  N.  Y. 

Longines-Wittnauer  Watch  Co  ,  New  York, 
5  £  weekly,  52  weeks,  thru  Arthur  Rosen- 
berg Co.,  N.  Y. 


11  More  Factories 
Carry  Warcasts 

Incentive   Messages   of  Navy 

Hit  Half-Million  Workers 

INAUGURATION  on  March  6  of 
the  Navy  Incentive  Division's  War- 
cast  Service  [Broadcasting,  Jan. 
3]  in  11  additional  war  plants,  with 
an  estimated  total  of  70,000  per- 
sonnel, brings  the  number  of  war 
workers  receiving  the  service  close 
to  half-million,  according  to  Lt. 
William  J.  Bailey,  head  of  the  Di- 
vision's radio  branch. 

Speaking  by  transcription  at  the 
opening  broadcast,  carried  to  the 
plants  through  facilities  of  KHJ 
Los  Angeles,  Rear  Admr.  C.  H. 
Woodward,  Chief  of  the  Navy  In- 
centive Division,  told  workers, 
"Through  Warcasts,  you  will  be 
kept  abreast  of  the  war  ...  of  our 
successes  and  yes,  of  our  failures 
..."  And  he  added,  "You  will  ob- 
tain a  fuller  knowledge  of  the  in- 
terdependency  between  you  on  the 
production  front  and  our  fighting 
men." 

Station  Cooperation 

Lt.  Benjamin  F.  Schwartz,  Navy 
Incentive  Officer  in  the  Los  Angeles 
area,  worked  in  cooperation  with 
Sid  Fuller,  program  director  of 
KHJ,  and  Lt.  James  Vandiveer,  in 
charge  of  local  radio  of  the  Public 
Relations  Office,  Los  Angeles,  in 
setting  up  the  Warcast  service. 

The  11  plants  who  have  now 
scheduled  the  combined  news  and 
incentive  message  include  some  of 
the  largest  war  plants  on  the  West 
Coast:  Consolidated  Steel,  Inter- 
state Aircraft,  Hughes  Aircraft, 
Douglas  Aircraft,  Leach  Relay  Co., 
Lockheed,  Pacific  Aviation,  Weber 
Showcase  Co.,  Zinsmeyer  Co.,  Col- 
lins Engineering  Co.,  Montclair 
Co. 

According  to  latest  reports  from 
the  Middle  West,  WCFL  Chicago 
has  agreed  to  furnish  facilities  for 
the  Warcasts,  and  negotiations  are 
being  conducted  to  sign  up  over  100 
plants  in  the  area.  WQAM  Miami 
recently  completed  arrangements 
for  Warcasts  sent  out  to  seven 
plants  in  the  Miami  area.  WALA 
Mobile  is  now  sending  War- 
casts  to  the  Alabama  Drydock  & 
Shipbuilding  Co.  Others  prepared 
to  give  the  service  are:  WSAV 
Savannah,  WAVE  Louisville, 
WTAG  Worcester,  KMBC  Kansas 
City,  WIBA  Madison,  WOWO- 
WGL  Ft.  Wayne,  Ind. 

"The  continued  cooperation  of 
the  industry  through  the  NAB,  the 
individual  stations  and  plant  per- 
sonnel is  very  gratifying,"  Lt. 
Bailey  said. 


U.  S. -ARGENTINE  PROJECT 
A  MIXED  BOARD  of  U.  S.  and  Argen- 
tine businessmen,  operating  as  Argentine 
Trade  Promotion  Corp.,  to  develop  an 
American  market  for  Argentine  products, 
is  extending  its  activities  through  new 
branches  in  Chicago,  New  Orleans  and  San 
Francisco.  A  non-profit  institution,  the  cor- 
poration brings  together  buyers  and  sellers 
from  both  countries  through  product  and 
market  studies  and  reports.  A  survey  is 
now  being  made  of  the  suitability  of  Ar- 
gentine products  for  the  postwar  market, 
according  to  E.  R.  Tribe,  manager. 


Jheiena 

*"  BOZEMAN 


W¥0 


PULLING  TOGETHER!  .  .  .  Add  to  the 
power  your  message  achieves  the  money 
advantage  of  a  10%  discount  for  buying 
all  3  markets  in  the  PACIFIC  NORTHWEST 
GROUP  and  you  will  be  aware  of  an 
unusual  opportunity! 
KXL  Joseph  H.  McGillvra 

KFPY  The  Katz  Company 

Z  NET  The  Walker  Company 

2   markets,   save  5%;   buy  all  3 
markets,  save  10%. 
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PHILADELPHIA 

TORY 


A  factual  report  of  radio 
listening  habits  based 
upon 

13,000 
PERSONAL 
INTERVIEWS 


Contains  256,000  reports  on  472 
quarter  hour  periods  surveyed 
during  seven  consecutive  days. 


The  most  comprehensive,  concentrated  study  of  radio 
listening  habits  ever  made  in  the  Philadelphia  Market  Area. 


If  you  haven't  received  your  copy, 
we'll  gladly  send  you  one. 


ffftenrice 


Fly  Testimony  at  Lea  Hearing 

(Continued  from  page  12) 


15,000  WATTS 
[DAY  and  NIGHT 
*  600  KC  * 

\  Outlet  Jo*  Mg*^*>A 

PAUL  H.  RAYNIER  CO. 

filctiond  ScU  Hep********** 
|NewYo.k  •  Chicago  •  San  FraneUco  •  Us  tat* 


contrast  to  his  refusal  to  testify 
when  called  as  a  witness  before 
the  first  public  hearing  at  which 
testimony  was  taken  by  the  Com- 
mittee in  July  1943.  Nevertheless 
the  majority  members  have  de- 
termined to  proceed  with  imme- 
diate hearings  over  our  vigorous 
and  repeated  protests. 

"We  have  publicly  condemned 
the  obstruction,  intimidation  and 
underhanded  tactics  employed  by 
the  Administration  with  a  view 
to  hamstringing  this  investigation. 
We  cannot,  however,  consent  to  the 
resumption  of  hearings  at  this 
time  with  the  Committee  staff  in 
its  present  crippled  and  under- 
manned condition. 

"We  demand  that  the  record  set 


KGO 

MERCHANDISER 

1944  Version 


KGO  announces  a  new  staff 
member— one  of  the  busiest 
in  the  station!  He  collects 
radio  news  of  vital  interest 
to  drug  accounts— and  re- 
leases it  every  month  to 
thousands  of  retail  drug- 
gists, brokers  and  jobbers 
in  the  Bay  Area.  Druggists 
know  and  appreciate  the 
power  of  KGO  advertis- 
ing—that's why  the  "Drug 
News"  is  always  welcome. 
You  see,  the  San  Francisco 
radio  picture  has  changed! 

Call  your  Blue  Spot  Representative 
or  write  direct  for  details 


forth  our  complete  conviction  that 
to  proceed  with  hearings  under 
present  conditions  with  the  staff 
decimated  and  with  no  opportunity 
for  adequate  preparation  in  this 
far-reaching  investigation  of  na- 
tional importance,  is  unfair  to  the 
Committee,  unfair  to  the  Congress 
and  unfair  to  the  country.  We  can- 
not escape  the  conclusion  that  the 
decision  to  proceed  with  immedi- 
ate hearings,  in  response  to  Mr. 
Fly's  letter,  is  further  and  sub- 
stantial evidence  of  the  determina- 
tion of  the  Administration  to 
whitewash  the  entire  investiga- 
tion." 

Says  Fly's  Letter 
Was  'Uncalled  for' 

Chairman  Lea  denied  that  Mr. 
Fly's  letter  had  anything  to  do 
with  resuming  the  hearings  with 
the  FCC  on  the  stand.  "In  the 
first  place  this  hearing  is  not  in 
response  to  the  letter  from  Mr. 
Fly,"  said  the  chairman.  "Person- 
ally I  thought  the  letter  was  un- 
called for  because  the  Committee 
had  already  resolved  to  grant  the 
Commission  a  hearing." 

With  reference  to  Mr.  Fly's  sug- 
gestion that  the  FCC  legal  staff 
could  prepare  its  case  and  assist 
the  Committee,  Chairman  Lea  de- 
clared: "We  did  not  expect  that 
the  Commission's  legal  staff  was 
going  to  control  this  investigation. 
I  want  to  say  right  now  that  this 
Committee  proposes  a  thorough, 
careful  investigation.  We  ask  of 
those  who  criticize  to  wait  until 
we  are  through  and  to  judge  us 
by  what  we  do." 

He  explained  that  under  agree- 
ment the  Committee  would  defer 
hearing  the  Commission's  side  of 
the  Interdepartmental  Radio  Ad- 
visory Committee,  the  Foreign 
Broadcast  Intelligence  Service 
and  War  Problems  Division,  to  al- 
low time  for  preparing  a  case. 
He  also  said  no  rebuttal  would 
be  offered  in  the  WMCA  case. 

Explaining  Mr.  Barger's  ap- 
pointment as  "acting  attorney" 
Mr.  Lea  said  "no  man  is  more  fa- 


miliar with  the  record  than  Mr. 
Barger".  He  said  the  chief  in- 
vestigator for  several  years  was 
a  practicing  attorney,  had  wide 
experience  in  Congressional  inves- 
tigations and  would  serve  until 
such  time  as  general  counsel  could  J 
be  selected.  When  Rep.  Miller 
asked  if  Chairman  Lea  would  be 
agreeable  to  Milton  Hauser  par- 
ticipating, the  chairman  remarked : 
"He  has  voluntarily  resigned." 
Mr.  Hauser  was  one  of  Mr.  Garey's 
assistants. 

Fly  Calls  RID,  FBIS 

'Essential  War  Activities' 

With  preliminaries  out  of  the 
way  Mr.  Fly  immediately  took  is- 
sue with  charges  that  he  had  re 
fused  to  testify  before  the  Com 
mittee  and  declared  that  the  "rec- 
ord is  replete  with  requests  and 
demands  of  the  Commission  to  be 
heard".  When  Rep.  Miller  ques 
tioned  that  statement  with  refer- 
ence to  an  appearance  of  Mr.  Fly 
before  the  Committee  last  July, 
the  FCC  chairman  attempted  a 
lengthy  explanation. 

After  a  heated  exchange,  in 
which  Rep.  Miller  demanded  to 
know  "whether  or  not  you  took  a 
runout  powder",  Mr.  Fly  protested 
that  he  wanted  no  special  favor 
from  the  Committee  and  "would 
not  be  content  with  any  sug- 
gestion of  whitewash.  When  I 
was  called  before,"  he  said, 
"the  document  called  for  was  a 
confidential  file.  It  had  nothing  to 
do  with  the  Commission.  We  come 
here  in  a  complete  spirit  of  co- 
operation. That  is  what  the  Com 
mittee  wants  and  that  is  what 
the  Committee  will  get.  We're 
happy  to  be  here  and  have  the 
opportunity  to  testify.  We  are  pre 
pared  to  answer  questions  and  give 
the  Committee  any  information 
you  seek." 

Mr.  Fly  urged  the  Committee 
to  hold  "prompt  hearings"  on  the 
Radio  Intelligence  Division  and 
FBIS  because  "those  are  essential 
war  activities".  He  declared  "the 
majority  of  irresponsible  charges 
and  innuendos  hurled  by  the  for 
mer  counsel  were  hurled  at  these 
essential  war  activities".  Rep.  Mil 
ler  objected. 

"I  submit,  Mr.  Chairman,  that 
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this  is  not  the  place  to  make  a 
speech.  Certainly  it  is  not  a  sound- 
ing board  for  any  pent-up  per- 
,  sonal  feelings."  Mr.  Lea  said  a 
"preliminary  statement,  not  in  the 
nature   of   testimony,   would  be 
proper".  Rep.  Wigglesworth  inter- 
sected that  "this  is  not  the  place 
i,to  decide  appropriations".  Chair- 
man Lea  declared  that  he  had  not 
regarded  the  hearings  as  a  means 
"for  reaching  the  Appropriations 
Committee". 

Fly  Says  Time 
Is  of  the  Essence 

Mr.  Barger  informed  the  Com- 
mittee that  since  appropriations 
had  been  brought  up,  the  FCC  tes- 
timony before  both  the  House  and 
Senate  appropriations  subcom- 
mittees consumed  210  pages, 
whereas  other  larger  and  equally 
important  agencies  were  given 
briefer  hearings.  When  Mr.  Lea 
instructed  him  to  proceed,  Mr.  Ply 
observed : 

"No  other  issue  here  is  quite  so 
crucial.  I'm  impelled  to  say  time 
is  of  the  essence  —  days  may  be 
decisive." 

When  Mr.  Fly  said  he  thought 
Commissioner  Craven  was  brought 
here  because  his  views  were  simi- 
lar to  those  of  the  former  coun- 
'sel.  Rep.  Miller  objected  that  the 
remarks  were  not  "proper  proce- 
dure" and  again  Chairman  Lea 
I  instructed  the  witness  to  "proceed 
and  direct  yourself  to  the  matters 
'at  hand". 

Mr.  Fly  started  to  talk  about 
WMCA  and  was  interrupted  by 
Chairman  Lea,  who  reminded:  "Of 
course  you  understand  the  Com- 
mittee has  agreed  not  to  take  up 
WMCA  at  this  time."  Once  more 
Mr.  Fly  referred  to  Mr.  Garey 
and  said:  "It's  going  to  be  difficult 
to  meet  the  loose  charges  or  state- 
ments made  by  counsel.  At  least 
half  the  words  in  the  previous 
record  were  uttered  by  the  coun- 
sel. I  do  want  to  enter  a  general 
denial  and  to  deny  each  and  every 
specific  charge." 

Asserting  that  the  Commission's 
work  is  "excelled  by  no  other  civil- 
ian agency  of  Government,"  Mr. 
Fly  outlined  the  organization  of 
FCC.  He  touched  on  the  poten- 
tialities of  television  and  facsim- 
ile, but  he  didn't  mention  FM.  He 
said  there  are  five  licensed  tele- 
vision stations  now  "but  it  will 
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be  different  after  the  war".  He 
pictured  facsimile  as  the  future 
means  of  "getting  your  morning 
newspaper  by  radio". 

He  told  how  the  Commission 
polices  the  air  for  unlicensed  sta- 
tions and  mentioned  that  the  Com- 
mittee had  given  "very  little  at- 
tention to  the  Commission's  func- 
tions in  the  common  carrier  field". 
He  offered  in  evidence  charts  show- 
ing what  the  Commission  had  done 
to  reduce  telephone  rates. 

Mr.  Barger  remarked  that  the 
Committee  hadn't  gone  into  that 
phase  of  the  Commission.  Chair- 
man Lea  surmised  it  was  in  the 
form  of  a  preliminary  statement 
and  Rep.  Miller  demanded  that 
testimony  be  confined  to  rebuttal 
of  charges  already  made.  Then 
followed  argument  over  whether 
the  charts  should  be  admitted. 
Reps.  Lea,  Magnuson  and  Miller 
exchanged  words   with    Mr.  Fly 


On  Magnuson 

DURING  hearings  by  the 
House  Select  Committee  to 
Investigate  the  FCC  last 
Wednesday,  Rep.  Miller  (R- 
Mo.)  questioned  whether 
Rep.  Magnuson  (D-Wash.) 
and.  FCC  Chairman  James 
Lawrence  Fly  had  "re- 
hearsed" a  question  and  Mr. 
Fly  remarked  he  had  never 
met  Mr.  Magnuson.  "Off  the 
record,"  said  the  Washing- 
ton Congressman,  "I  think 
you  and  I  should  get  ac- 
quainted after  this  hearing." 
"At  breakfast?"  queried  Rep. 
Miller.  "Yes,  if  he'll  pay  for 
it,"  quipped  Mr.  Fly. 


interposing  a  suggestion  now  and 
then.  The  FCC  chairman  agreed 
with  Rep.  Miller  that  the  informa- 


tion wasn't  relevant  but  he  added: 
"I  think  Mr.  Miller  would  be  hap- 
py to  know  that  the  public  was 
saved  two  or  three  hundred  mil- 
lion dollars  a  year  by  long  line 
rate  reductions." 

Miller  Protests 
'Political  Speech? 

Mr.  Fly  told  about  international 
communications,  but  Mr.  Wiggles- 
worth  asked  the  purpose  of  such 
testimony.  "That's  simply  to  en- 
able the  Committee  to  appraise  the 
work  of  the  Commission,"  said 
Mr.  Fly.  "I  think  its  only  a  state 
of  mind  that  calls  for  a  classifi- 
cation of  these  activities."  Mr. 
Lea  reminded  the  FCC  head  that 
"we  had  an  understanding  that 
matters  already  heard  would  be 
covered".  Following  another  ex- 
change Chairman  Lea  said:  "This 
committee  was  authorized  to  in- 
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vestigate  the  Commission,  good  or 
bad.  Our  duty  is  to  report  to 
Congress  both  the  good  and  bad. 
It's  simply  a  question  of  proce- 
dure." 

"One  charge  that  has  been 
cuffed  around  considerably  in 
these  hearing  rooms  is  that  the 
Commission  has  restrained  free- 
dom of  speech,"  said  Mr.  Fly. 
He  told  how  the  Commission  had 
expanded  broadcast  coverage  to 
remote  areas,  how  regulations  had 
been  relaxed,  and  added  that  the 
"reduction  of  telephone  rates  bears 
upon  this  problem".  Miller  ex- 
ploded: 

"To  make  a  plea  for  reducing 
telephone  rates  at  this  hearing  is 
nothing    more    than    a  political 


WMCA  Endowment 

NATHAN  STRAUS,  president  of 
WMCA  New  York,  presented  a 
check  for  $2,000  to  the  City-Wide 
Citizens'  Committee  as  an  endow- 
ment from  the  station  for  a  new 
radio  program  showing  the  Negro's 
contribution  to  American  life, 
which  started  March  5  on  WMCA. 
Roi  Ottley,  author  of  New  World 
A-Coming,  writes  the  program  with 
his  book  as  the  source  of  material. 
Negro  artists  are  featured. 


plea."  Mr.  Fly  explained  he  re- 
ferred to  lines  for  broadcast  and 
not  commercial  telephone  rates. 
The  Commission,  he  said,  had  been 
instrumental  in  affording  better 
remote  control  coverage  by  relax- 


ing regulations,  particularly  in, 
New  York. 

"We  have  adopted  the  same 
policy  in  encouraging  the  free 
flow  of  news  in  the  international 
field,"  said  Mr.  Fly.  And  he  said 
the  Commission  had  broken  the 
"London  bottleneck".  Rep.  Lea 
asked  a  series  of  questions  about 
the  "London  bottleneck"  and  in- 
ternational communications  and 
brought  from  Mr.  Fly  a  statement 
that  the  British  had  insisted  on 
routing  communications  through 
London  and  that  "British  policy 
has  called  for  maintenance  of  the 
London  bottleneck." 

Urges  Free  Flow 

Of  Communications 

Mr.  Fly  urged  a  unified  com- 
mon carrier  in  the  international 
field,  taking  in  both  cable  and  ra- 
dio communications,  and  told  the 
Committee  that  no  "single  subject 
is  more  important  in  the  future  of 
this  country  in  the  world  tomor- 
row than  a  free  flow  of  communi- 
cations". He  advocated  worldwide 
freedom  of  speech  and  of  the  press. 
He  closed  his  talk  on  international 
communications  by  declaring  that 
America  did  not  discriminate  in 
rates,  as  he  charged  Britain  was 
doing. 

Mr.  Fly  then  took  up  one  of 
the  charges  made  against  the  Com- 
mission that  it  was  derelict  in  its 
duty  in  Hawaii  prior  to  and  fol- 
lowing Pearl  Harbor.  He  referred 
to  charges  made  by  Mr.  Garey  at 
the  outset  of  the  investigation  a 
year  ago  that  the  FCC  refused  to 
cooperate  with  the  armed  services 
as  "flight  of  fancy"  allegations. 

"Will  the  FCC  interpose  an  ob- 
jection to  Admiral  Hooper  testi- 
fying?" asked  Rep.  Miller.  Com- 
missioner Craven  had  charged  in 
hearings  last  December  that  a 
high-ranking  naval  officer  (later 
identified  by  Chairman  Lea  as 
Adm.  Hooper)  had  been  "cash- 
iered" through  Mr.  Fly's  instiga- 
tion. Mr.  Fly  said  he  wouldn't  ob- 
ject and  when  Rep.  Miller  asked 
him  if  he  was  in  favor  of  Adm. 
Hooper  testifying,  the  FCC  chair- 
man said: 

"In  view  of  the  fact  that  high 
Administrative  officials  have  taken 
a  position,  I  don't  want  to  express 


LOCALE:  INDIA,  but  the  same 
old  script  troubles  occupy  this 
Army  producer-talent  quintet  sta- 
tioned half-way  around  the  world 
as  they  huddle  just  before  a  sched- 
uled shortwave  pick-up  on  the  Red 
Cross  Hour.  Working  over  a  knotty 
problem  are  (1  to  r),  Corp.  Charles 
Siebert,  formerly  of  the  New  York 
Herald-Tribune  and  radio  writer; 
Capt.  Frank  Wilson,  public  rela- 
tions officer  and  former  New  York 
radio  man;  Ensign  Fred  Henry, 
producer-commentator,  and  former 
news  and  special  events  director  of 
KMPC  Beverley  Hills,  Cal. 

my  views."  He  expressed  doubts 
that  the  Committee  had  taken 
some  of  the  charges  seriously  and 
Rep.  Miller  replied:  "I  do  take 
seriously  what  has  been  said.  I 
do  believe  that  if  Admiral  Hooper 
and  Mr.  Hoover  testify,  a  lot  would 
be  shown  as  to  who  was  respon- 
sible for  Pearl  Harbor." 

Denies  Japs  Had  Illicit 
Transmitter  in  Hawaii 

"Yes,  I  think  a  lot  could  be 
shown,"  said  Mr.  Fly.  "The  charge 
is  ridiculous."  He  said  only  four 
domestic  stations  were  licensed  by 
the  Commission  and  operated  in 
Hawaii  by  "competent,  loyal  citi- 
zens". He  denied  Hawaii  had  any 
unlicensed  shortwave  stations  and 
said  "everybody  imagined  the 
Japanese  had  transmitters  in  their 
cars  and  hidden  away.  The  FBI, 
the  Army  and  Navy  and  our  peo- 
ple were  on  the  job.  There  was 
utterly  nothing." 

"To  what  extent  did  the  FCC  co- 
operate with  the  FBI  in  ferret- 
ing out  shortwave  stations?"  asked 
Mr.  Miller.  Mr.  Fly  denied  there 
were  any  but  that  the  FCC's  co- 
operation had  been  "100  percent". 
He  told  how  the  FCC,  at  the  invi- 
tation of  the  Army  and  Navy,  set 
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up  monitoring  stations  in  Hawaii 
and  how  "we  all  got  around  the 
table  and  determined  our  course". 
He  read  into  the  record  corre- 
spondence from  various  Army  and 
Navy  officers  commending  the  FCC 
monitoring  service  in  Hawaii. 

Japanese  language  broadcasts 
were  stopped  by  licensees  them- 
selves the  day  of  Pearl  Harbor,  he 
said. 

Tells  of  Monitoring 
Activity  in  Hawaii 

Mr.  Fly  on  Wednesday  read  a 
prepared  statement,  in  which  he 
said  the  FCC  monitored  all  Jap- 
anese-language broadcasts  by  the 
four  commercial  stations  in  Hawaii 
from  July  6-12,  1941,  and  that 
Adm.  Hooper  "was  kept  fully  ad- 
vised on  the  situation".  He  said 
careful  analysis  did  not  disclose 
any  subversive  activity  or  "percep- 
tible political  significance". 

That  multiple  ownership  was  a 
factor  in  Commission  denial  of  li- 
censes even  prior  to  Pearl  Harbor 
was  indicated  when  Mr.  Fly,  tell- 
ing of  the  denial  of  a  license  to 
the  Hawaiian  Broadcasting  System 
for  a  third  station  in  August  1941, 
said  the  denial  was  "largely  a 
problem  of  multiple  ownership". 

Mr.  Fly  said  that  during  the 
time  of  the  checks  no  Government 
agency  nor  broadcasters  com- 
olained  about  Japanese-language 
broadcasts.  Under  questioning  by 
Rep.  Magnuson  Mr.  Fly  said  no 
stations  in  Hawaii  were  "owned, 
:ontrolled  or  operated  by  Japan- 
sse".  The  FCC  chairman  told  how 
le  had  been  subpenaed  last  summer 
>y  the  Committee  to  produce  cer- 
tain documents,  "praticularly  a 
etter  from  an  unnamed  friend  of 
Vdm.  Hooper  and  which  the  Com- 
nission  files  were  supposed  to  con- 
tain". 

"Apparently  this  supposed  letter 
ieems  to  be  the  foundation  of  the 
harge,"  he  commented.  Rep.  Mil- 
er  moved  his  remark  be  striken 
>n  the  grounds  that  it  was  Mr. 
fly's  conclusion  and  opinion.  Fol- 
owing  considerable  argument  Mr. 
filler  said:  "Never  mind  the  mo- 
ion.  Did  you  get  a  letter  from 
^.dm.  Hooper?" 

Rep.  Magnuson  read  from  a 
peech  delivered  Tuesday  on  the 
louse  floor  by  Rep.  Miller  in  which 
Ir.  Miller  said:  "And  worse,  if 
his  Committee  of  Congress — or 
longress  mind  you — if  this  Com- 
littee  of  Congress  submits  to  this 


Plans  for  Film 

VANGUARD  FILMS  Inc.,  the 
Selznick  Studio,  formerly  Selznick 
International  Pictures,  New  York, 
has  appointed  Foote,  Cone  &  Beld- 
ing,  New  York,  to  handle  advertis- 
ing for  "Since  You  Went  Away", 
seven-star  film  scheduled  for  release 
in  late  May.  Radio  will  be  used 
in  conjunction  with  newspapers, 
magazines,  billboards  and  trade 
papers.  Radio  advertising  plans 
will  be  made  as  soon  as  local  pre- 
mieres are  scheduled — sometime 
later  this  month.  An  initial  over-all 
advertising  budget  of  $250,000  will 
be  supplemented  by  an  additional 
$250,000  after  the  picture  is  in  re- 
lease. United  Artists  Corp.  is  the 
distributor. 

administrative  gag,  we  will  find 
that  we  have  closed  the  door  to 
the  shady  corridor  which  leads 
to  the  real  truth  about  which  men 
were  really  responsible  for  the 
horror  of  Pearl  Harbor." 

Denies  Receipt 

Of  Communications 

"That's  a  very  serious  charge," 
remarked  Mr.  Magnuson.  "I  would 
like  to  have  the  chairman  ask  just 
what  facts  he  (Mr.  Fly)  has." 

"That's  a  serious  charge,"  echoed 
Mr.  Fly.  Rep.  Miller  interposed: 
"May  I  ask  you,  was  this  question 
rehearsed  before  you  came  here?" 
Rep.  Magnuson  demanded:  "With 
whom?"  "Anybody,"  replied  Mr. 
Miller.  Then  he  repeated  his  ques- 
tion and  Mr.  Fly  said  he  had  never 
received  a  letter  from  Adm.  Hooper 
on  the  subject  of  Pearl  Harbor. 
He  denied  that  he  of  the  FCC  staff 
had  received  any  communication, 
"oral  or  written"  from  Adm.  Hoop- 
er or  anyone  else  "with  reference 
to  abatement  of  Japanese-language 
broadcasting. 

Questioned  by  Rep.  Magnuson 
he  categorically  denied  that  he  had 
received  communications  from  the 
Army,  Navy  or  FBI.  Mr.  Fly  read 
into  the  record  a  letter  from  J. 
Howard  Worrall,  president  of  the 
Hawaiian  Broadcasting  System,  in 
which  he  said  he  had  no  informa- 
tion that  Mr.  Fly  had  blocked  a 
voluntary  agreement  between  sta- 
tions of  Hawaii  and  the  Army  and 
Navy  to  discontinue  foreign-lang- 
uage broadcasts.  He  couldn't  recall 
whether  that  letter  was  solicited 
but  said  that  "if  we  didn't,  we 
would  have  solicited  it".  He  asked 
for  letters  from  other  station  oper- 
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WBNX  broadcasts  daily  to  Metropolitan 
New  York's  racial  groups  which  com- 
prise 70%  of  the  population.  These  mil- 
lions, with  millions  to  spend,  have  their 
own  churches,  newspapers  and  radio 
stations.  They  respond  to  WBNX  pro- 
gramming and  public  service,  the  rea- 
son why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con- 
sistently. If  your  products  are  merchan- 
dised in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  call 
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ators  on  the  same  subject  he  said, 
as  he  read  them  into  the  record. 
Substantially  they  were  similar. 

"I  have  but  one  comment  to  make 
about  this  purported  speech  of 
mine  where  I  attacked  this  non- 
existent agreement  which  the  Army 
and  Navy  was  supposed  to  have 
had  with  the  broadcasters,"  said 
Mr.  Fly.  "The  comment  is  this:  I 
never  made  such  a  speech  and  there 
never  was  such  an  agreement.  I 


think,  Mr.  Chairman,  that  settles 
this  phase  of  the  investigation." 

Rep.  Miller  moved  that  the  com- 
ment be  stricken,  that  the  Commit- 
tee would  decide  when  a  phase  of 
the  investigation  was  settled.  Fol- 
lowing an  exchange  between  Rep. 
Miller  and  Mr.  Fly,  Chairman  Lea 
said:  "Motion  denied.  The  policy 
of  the  chairman  is  going  to  be 
liberal  on  both  sides.  There  has 
been  a  great  deal  of  opinion  put 


1  111 
EPOSES* 


FULTON 

LEWIS, 

JR. 

*  130  SPONSORS 

*  160  STATIONS 


No  other  news  reporter  has  as  many 
sponsors  on  as  many  stations.  What 
other  test  of  the  pulling  power  of 
Lewis'  broadcasts  is  needed  to  prove 
his  ability  to  sell  and  move  merchan- 
dise. A  few  cities  are  still  available 
for  sponsorship.  Call,  wire  or  write 
WM.B.  D0LPH,W0L,  WASHINGTON,  D.C. 


ORIGINATING  FROM  W  0  L  WASHINGTON,  D.  C. 

Affiliated  with  the  MUTUAL  BROADCASTING  SYSTEM 


ROADCASTING  •  Broadcast  Advertising 


March  13,  1944  •  Page  57 


into  the  record  without  objection. 
It's  a  statement  of  the  witness 
towards  his  own  case." 

After  Mr.  Fly  testified,  in  reply- 
to  Rep.  Miller,  that  he  was  gradu- 
ated from  the  Naval  Academy  in 
1920  and  spent  three  years  in  the 
Navy,  the  FCC  chairman  said  he 
would  not  "endeavor  to  say  that 
radio  intelligence  itself  was  essen- 
tial to  the  Japanese  or  any  task 
force,  but  it  would  be  extremely 
valuable  and  highly  desirable." 

No  Illegal  Shortwave 
Stations  Discovered 

Mr.  Fly  said  he  had  "some  rea- 
son to  believe"  that  the  Japanese 
received  information  about  military 
installations,  personnel  and  other 


WKBH  Grant 

CONSENT  to  the  relinquishment 
of  control  of  WKBH  La  Crosse, 
Wis.,  was  granted  by  the  FCC 
last  week  to  Howard  Dahl,  Ken- 
neth Dahl,  Dorothy  Dahl  and 
Catherine  Dahl  Wood  from  their 
father,  Harry  Dahl,  through  the 
gift  of  100  shares  to  each  (total 
400  shares— 49.2%).  Harry  Dahl 
owned  730  of  the  813  issued  and 
outstanding  shares.  Howard  Dahl 
is  general  manager  of  the  sta- 
tion. 


pertinent  data  about  Pearl  Harbor 
"over  regular  lines  of  communica- 
tions" but  that  he  had  a  "firm  rea- 
son to  believe"  they  did  not  get  the 
information  over  illegal  stations. 
He  said  the  FCC  discovered  no  il- 


legal shortwave  stations  in  Hawaii.' 
He  testified  he  had  never  had  any 
discussions  with  J.  Edgar  Hoover, 
chief  of  the  FBI,  about  stations  in 
Hawaii  but  added  "no  doubt  the 
FBI  made  information  available  to 
our  staff". 

Pressed  by  Rep.  Magrnuson  as  to 
whether  it  was  possible  for  the 
Japanese  task  force  that  attacked 
Pearl  Harbor  to  have  received  in- 
formation from  an  illicit  station, 
Mr.  Fly  declared :  "That  is  highly 
improbable.  I  think  the  evidence 
shows  they  got  it  over  regular  li- 
censed channels,  with  affirmative 
evidence  pointing  to  regular  com- 
mercial channels."  He  said  that  up 
to  Pearl  Harbor  cables  and  wire- 
less circuits  were  operating  be- 
tween Hawaii  and  Japan  under 
peacetime  conditions  "not  subject 
to  censorship". 

"Isn't  it  a  fact,  Mr.  Fly,  that  the 
Navy  now  is  in  the  process  of  hav- 
ing a  thorough  investigation  of  all 
causes  of  Pearl  Harbor  conducted 
by  a  select  board  and  expects  to 
make  a  report  on  the  whole  thing?" 
asked  Rep.  Magnuson.  When  Mr. 
Fly  said  it  was  and  quoted  from 
the  Roberts  report,  Rep.  Magnuson 
asked : 

"Mr.  Fly,  do  you  think  you  are 
one  of  the  men  responsible  for  the 
horror  of  Pearl  Harbor?" 

"This  matter  would  be  funny  if 
it  weren't  ridiculous,"  the  witness 
replied.  Rep.  Miller  asked  the  FCC 
chairman  if  he  knew  what  hap- 
pened to  a  certain  force  of  destroy- 
ers and  light  cruisers  in  Alaskan 
waters,  sent  out  through  informa- 
tion obtained  by  the  FCC.  Mr. 
Denny  interposed  to  say  he  had 
asked  for  specific  dates  and  inci- 
dents when  Commissioner  Craven 
testified  last  December  as  to  such 
an  incident.  Mr.  Fly  couldn't  recall, 
he  said,  and  Rep.  Miller  quipped: 
"Could  Admiral  Hooper  help  to  re- 
fresh your  memory?"  Mr.  Fly  said 
Adm.  Hooper  "never  talked  to  me". 

Describes  FCC  Operations 
In  the  Hawaiians 

"If  you  were  asked  about  a  little 
private  feud  with  Neville  Miller  of 
the  NAB,  would  you  object  to  tes- 
tifying that  it  occurred  while  you 
were  chairman  of  the  BWC  ?"  asked 
Rep.  Miller.  An  exchange  between 
the  Missouri  Congressman  and  Mr. 
Fly  concluded  when  the  FCC  head 
said:  "I  requested  the  BWC  to 
give  me  permission  to  produce  that 
file",  and  Rep.  Miller  asked:  "Do 
you  know  Mark  Ethridge,"  [pub- 
lisher of  Louisville  Courier-Journal, 
which  owns  WHAS].  That  brought 
the  smiling  reply :  "I  surely  do." 

Mr.  Barger,  cross  -  examining, 
drew  from  Mr.  Fly  that  early  in 
1942  the  Army,  Navy,  FBI  and 
FCC  met  in  his  office  to  lay  out 
plans  for  wartime  operations.  He 
said  several  previous  conferences 
had  been  held  and  he  read  into 
the  record  correspondence  indicat- 
ing that  in  April  1931  the  gover- 
nor of  Hawaii  requested  the  then 
Federal  Radio  Commission  to  es- 
tablish supervision  over  broadcast- 
ing on  the  Islands.  The  FCC  set 
up  offices  in  Hawaii  Feb.  15,  1935, 
he  said. 

The  Commission's  duties  in  the 
Hawaiian  Islands  included  running 
down  clandestine  stations  and  gen- 
eral monitoring,  Mr.  Fly  testified. 
When  Mr.  Barger  asked  if  the 
FCC,  prior  to  Pearl  Harbor,  was 
equipped  "so  that  it  could  have 
known  what  was  being  transmit- 
ted" on  the  commercial  circuits,  Mrr 


INCOME  INCREASE 
SHOWN  BY  CBC 

REPAYMENT  in  full  of  govern- 
ment loans  of  $1,250,000  is  fea- 
tured in  the  1942-43  fiscal  year 
report  of  the  Canadian  Broadcast- 
ing Corp.,  whch  has  just  been  re- 
leased after  presentation  to  Par- 
liament through  the  Minister  of 
War  Services.  In  the  6%  years  of 
its  existence  the  financial  report 
shows  the  CBC  has  handled  $25,- 
000,000,  of  which  listener  license 
fees  provided  $18,500,000  and 
commercial  revenue  was  $5,250,- 
000,  with  government  loans  of 
$1,250,000. 

For  the  fiscal  year  April  1,  1942 
to  March  31,  1943  income  of  the 
CBC  was  $4,970,269,  of  which 
$3,701,690  came  from  license  fees 
(up  $216,000  over  the  previous 
year)  and  $1,243,553  from  com- 
mercial broadcasting  (up  $186,000 
in  the  year) .  Miscellaneous  receipts 
amounted  to  $25,026,  include  re- 
ceipts from  sale  of  books.  Expen- 
ditures in  the  year  were  $2,329,- 
648  for  programs,  $777,507  for 
wire  lines,  $809,610  for  engineer- 
ing, $207,890  for  administration, 
$102,015  for  commercial  depart- 
ment, $89,982  for  press  and  infor- 
mation service,  $12,307  interest 
on  loans  and  $411,244  deprecia- 
tion on  buildings  and  equipment,  a 
total  of  $4,740,008,  leaving  a  sur- 
plus for  the  year  of  $230,261. 

During  the  year  there  was  an 
increase  of  approximately  6%  in 
sponsored  network  programs  orig- 
inating in  Canada  to  a  total  of 
61%,  while  39%  of  the  commer- 
cial network  programs  carried 
originated  in  the  United  States, 
piped  to  Canada  from  the  four 
networks. 

The  CBC  originated  78%  of  the 
sustaining  programs  carried  on 
its  networks,  brought  in  16%  from 
American  nets  and  received  by 
shortwave  6%  from  the  British 
Broadcasting  Corp. 


Fly  said:  "We  could  if  we  were 
to  violate  the  law."  He  read  Sec. 
605  of  the  Federal  Communications 
Act  of  1934,  which  prohibits  dis- 
closure by  individuals  of  contents 
of  messages  and  said  it  applied  to 
the  Commission  and  "any  Govern- 
ment agency". 

When  Mr.  Barger  disagreed  as 
to  the  interpretation  of  the  statute, 
Mr.  Fly  replied:  "I'm  a  lawyer." 
Mr.  Barger  retorted:  "So  am  I, 
but  I  don't  interpret  that  law  as 
precluding  the   Commission  from 
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Television  Broadcasting  Schedule 
Station  W1XG 

WEEK  OF  MARCH  17,  1941 

Frequency  51.25  Megacycles  Telephone  COMmonwealthj^J^ 

Monday,        2:30-3:00  Selected  Travel  and  Educational  Films 

Mar.  17       3:00-3:15  \\  1XG  Cooking  Demonstration  &  Food  Exhibit 

3:15-3:30  Weather  Forecast,  Test  Patterns  &  Visual  Novelties 

*4:00-4:30  Test  Transmission  at  15  Frames  per  Second 

7:30-8:00  The  Songs  that  You  Request  .  .  .  Ann  Stevens 

8:00-8:15  Meet  the  Winner  .  .  .  Boxing  Exhibitions 

8:15-8:30  Musical   Moments   .   .  .  Jean   Collins  Sings 

8:30-8:45  Songs   of  the   Range  •   •   .   Howard  Trites 

8:45-9:00  As  I  See  It  .  .  .  Bob  Henry,  the  W1XG  Clown 

9:00-9:15  Blue  Prelude  .  .  .  The  Songs  of  Judy  Carol 

9:15-9:30  The  Light  Fantastic  .  .  .  Mavis  Murry 

Tuesday,       2:30-3:00  Selected  Travel  and  Educational  Films 

Mar.    18       3:00-3:15  W1XG  Cooking  Demonstration  &  Food  Exhibit 

3:15-3:30  Weather  Forecast,  Test  Patterns  &  Visual  Novelties 

♦4:00-4:30  Test  Transmission  at  15  Frames  per  Second 

7:30-8:00  The  Songs  that  You  Request  .  .  .  Miriam  Miller 

8:00-8:15  Meet  the  Winner  .  .  .  Boxing  Exhibitions 

8:15-8:30  Memory  Favorites   .  .  .  Priscilla  Merritt 

8:30-8:45  Vocal  Varieties  .  .  .  Phil  Saltman  Studios 

8:45-9:00  Lets  Draw  .  .  .  Alan  Levitt 

9:00-9:15  Nocturne  .  .  .  The  Fournier  Trio 

9:15-9:30  To  Be  Announced 

Wednesday,  2:30-3:00  Selected  Travel  and  Educational  Films 

Mar.    19       3:00-3:15  W1XC  Cooking  Demonstration  &  Food  Exhibit 

3:15-3:30  Weather  Forecast,  Test  Patterns  &  Visual  Novelties 

♦4:00-4:30  Test  Transmission  at  15  Frames  per  Second 

7:30-8:00  The  Songs  that  You  Request  .  .  .  Ann  Stevens 

8:00-8:15  Meet  the  Winner  .  .  .  Boxing  Exhibitions 

8:15-8:30  Musical  Moments  .   .  .  Jean   Collins  Sings 

8:30-8:45  Songs  of  the  Range  .  .  .  Howard  Trites 

8:45-9:00  As  I  See  It  .  .  .  Bob  Henry,  the  W1XG  Clown 

9:00-9:15  Songs  of  the  Island  .  .  .  Willard  Bradbury 

9:15-9:30  The  Light  Fantastic  .  .  .  Mavis  Murry 

Thursday,     2:30-3:00  Selected  Travel  and  Educational  Films 

Mar.  20       3:00-3:15  W1XG  Cooking  Demonstration  &  Food  Exhibit 

3:15-3:30  Weather  Forecast,  Test  Patterns  &  Visual  Novelties 

♦4:00-4:30  Test  Transmission  at  15  Frames  per  Second 

7:30-8:00  The  Songs  that  You  Request  .  .  .  Miriam  Miller 

8:00-8:15  Meet  the  Winner  .  .  .  Boxing  Exhibitions 

8:15-8:30  Memory  Favorites   .  .   .  Priscilla  Merritt 

8:30-8:45  Vocal  Varieties  .  .  .  Phil  Saltman  Studios 

8 :45-9 :00  Fashions  in  Review   .  .   .   Academie  Moderne 

9:00-9:15  Accordiana  ...  Pupils  from  the  Gaviani  Studio 

9:15-9:30  "The  Great  American  Home"  .  .  .  The  Leland  Powers  School 

Friday,  2:30-2:45  Words  and    Music   .   .   .   Marilois  Ditto 

Mar.  21        2:45-3:00  Kay  Killcoyne  Sings  .  .  .  Melodies  of  Yesteryear 

3:00-3:15  W1XG  Cooking  Demonstration  &  Food  Exhibit 

3:15-3:30  Educational  Film 

♦4:00-4:30  Test  Transmission  at  15  Frames  per  Second 

7:30-8:00  The  Songs  that  You  Request  .  .  .  Ann  Stevens 

8:00-8:15  Meet  the  Winner  .   .  .  Boxing  Exhibitions 

8:15-8:30  Musical   Moments   .   .   .  Jean    Collins  Sings 

8:30-8:45  Songs   of  the   Range  .   .   .   Howard  Trites 

8:45-9:00  As  I  See  It  .       .  Bob  Henry,  the  W1XG  Clown 

9:00-9:15  The  Evening  Reverie  .  .   .  Hayes  Gordon 

9:15-9:30  Dramatic  Presentation  .  .  .  The  Telecrafters 
*These  Pictures  Can  Not  Be  Received  On  All  Television  Receivers  ■  • 

WlXG's  Audio  Frequency  is  55.75  M.C. 

GENERAL  TELEVISION  CORP. 

70  Brookline  Ave. 
BOSTON,  MASS. 

Thompson  L.  Guernsey,  Pres.  and  Mar.  Dir. 
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rinding  out  what  was  going  on." 
Mr.  Fly  and  Mr.  Barger  discussed 
wire-tapping  and  admissibility  of 
"tapped"  evidence  in  courts  and 
the  Committee  counsel  asked:  "Did 
the  FCC  do  any  of  the  wire-tap- 
ping," 

Mr.  Fly  admitted,  "We  may  have 
done  some  tapping  by  request.  All 
agencies  were  equipped  to  do  it, 
but  the  military  agencies  did  it." 
After  a  conference  with  his  staff 
members  Mr.  Fly  said  the  FCC  had 
not  been  requested  by  the  military 
service  to  do  any  tapping  in  Ha- 
waii. He  did  say  that  the  FCC  mon- 
itored the  Tokio-Berlin  radio  cir- 
cuit a  year  before  Pearl  Harbor, 
but  the  Honolulu-Tokio  circuit  was 
not  monitored  by  the  Commission. 

Mr.  Barger  placed  in  the  record 
a  report  of  Aug.  20,  1941,  by  R.  D. 
Jones  to  Chairman  Fly  in  which 
Mr.  Jones,  Commission  executive 
after  analyzing  Japanese-language 
broadcasts  in  Hawaii,  said  the  pro- 
grams featured  Japanese  music, 
stressed  Japanese  custom  and  "the 
appalling  feature"  was  lack  of 
American  views  or  purposes. 

"A  lot  of  these  broadcasts  were 
pretty  colorless,"  said  Mr.  Fly.  "I 
did  have  the  feeling  that  most  of 
the  foreign  language  stations  had 
room  for  improvement  by  carrying 
the  American  message  to  these  for- 
eign-language groups."  He  testified 
that  many  foreign-language  sta- 
tions were  placed  on  temporary  li- 
censes after  the  war  began  be- 
cause "it  may  be  that  in  some  of 
those  cases  the  type  of  material 
that  went  out  had  something  to 
do  with  it." 

Amateur  Stations 
In  Hawaii 

Under  cross-examination  by  Mr. 
Barger,  Mr.  Fly  on  Thursday  told 
the  Committee  that  prior  to  Pearl 
Harbor  there  were  "several  hun- 
dred" amateur  stations  in  Hawaii 
licensed  by  the  FCC  and  that  their 
ranges  were  worldwide.  He  also 
admitted  that  he  had  heard  some 
of  the  Japanese  fishing  boats  ply- 
ing the  waters  around  the  Hawai- 
ian Islands  were  radio-equipped 
but  that  the  Commission  did  not 
license  them. 

Rep.  Miller  asked:  "Did  you  or 
did  you  not  oppose  legislation  for 
wire-tapping?"  After  Mr.  Fly 
made  several  attempts  at  explana- 
tion without  a  direct  answer,  Rep. 
Miller  asked:  "What  type  of  leg- 
islation did  you  oppose  in  that 
field,"  Mr.  Fly  said  he  had  taken 
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no  position.  "I  want  to  make  it 
clear,"  he  said  "that  the  armed 
forces  and  the  FBI  were  tapping 
wire  services  prior  to  Pearl  Har- 
bor and  the  Department  of  Justice 
held  it  was  legal.'  He  denied  he 
opposed  wire-tapping  legislation 
but  said  there  was  some  opposition 
to  an  original  bill  on  the  subject. 
"Now  if  you  want  us  to  censor  in 
time  of  peace  then  you'll  have  to 
enact  legislation,"  he  commented. 

"Prior  to  Pearl  Harbor,"  Rep. 
Miller  asked,  "had  it  ever  been 
brought  to  your  attention  by  the 
Secretary  of  the  Navy  that  there 
was  some  disloyalty  among  the 
personnel  in  the  Communications 
Defense  Board?"  (now  the  BWC). 
"Committees  were  investigated," 
replied  Chairman  Fly,  adding: 
"This  all  has  to  do  with  the  BWC 
and  that's  outside  the  resolution  of 
this  Committee." 

Everybody's  Blamed 
For  Pearl  Harbor 

"Do  I  understand  you  to  refuse 
to  testify  like  you  did  last  July?" 
demanded  Mr.  Miller. 

"Was  your  position  on  the  BWC 
independent  of  the  fact  that  you 
are  chairman  of  the  FCC?"  asked 
Chairman  Lea. 

Discussion  developed  that  Mr. 
Fly  was  appointed  to  the  BWC  be- 
cause of  his  connection  with  the 
FCC  although  he  denied  that  the 
functions  of  the  two  organizations 
were  kindred.  BWC,  he  said,  ex- 
ercises those  powers  delegated  to 
the  President  while  the  FCC  func- 
tions under  a  legislative  act. 

Questioning  returned  to  Mr. 
Fly's  alleged  activity  against  a 
wire-tapping  bill.  Mr.  Barger 
read  from  the  Congressional  Rec- 
ord of  Jan.  28,  1942,  in  which 
Rep.  Celler  (D-N.Y.)  said  that  the 
President  had  advocated  a  com- 
plete wire-tapping  bill  but  that  the 
FCC  chairman  had  opposed  it. 
Rep.  Magnuson  interposed  that 
Mr.  Fly  probably  only  "expressed 
your  opinion"  to  the  press. 

"Actually  I  did  not,"  said  Mr. 
Fly.  "The  only  statement  I  made 
was  to  the  Judiciary  Committee 
in  executive  session.  The  House 
actually  passed  the  wire-tapping 
bill  and  it  died  in  the  Senate.  I  do 
think  it  is  rather  far-fetched  to 
take  a  witness  who  has  been  called 
before  one  Committee  of  Congress 
to  be  brought  up  here  and  tried.' 

Some  rapid-fire  questioning  by 
Mr.  Barger  on  the  legality  of  wire- 
tapping finally  brought  from  Mr. 
Fly  this  remark: 

"You  can't  put  the  FCC  in  jail 
but  you  can  put  the  chairman  in 
jail  and  a  lot  of  people  would  like 
to  do  it!"  Later,  he  said  "every- 
body" had  been  blamed  for  Pearl 
Harbor  and  "they  didn't  get 
around  to  blaming  us  until  a  year 
later". 

Rep.  Miller  read  portions  of  a 
letter  written  March  7,  1942,  to 
President  Roosevelt  by  Chairman 
Vinson  (D-Ga.)  of  the  House  Na- 
val Affairs  Committee  declaring 
that  Mr.  Fly  was  hampering  the 
armed  services.  Mr.  Fly  said:  "I 
never  knew  of  that  letter  until 
after  this  Committee  introduced 
it."  Rep.  Magnuson  commented 
that  he  had  been  a  member  of  the 
House  Naval  Affairs  Committee 
for  seven  years  and  to  his  knowl- 
edge the  letter's  subject  never 
came  before  the  whole  Committee. 

"Adm.     Hooper's  fingerprints 


YOUR  AIR  express  shipments  ought  to  be  handled  like  hot 
potatoes,  not  "parked"  on  the  floor  awaiting  a  "routine" 
afternoon  pick-up.  Pack  early,  phone  immediately,  and  avoid 
end-of-the-day  congestion  when  Airline  traffic  is  at  its  peak. 
That's  the  way  to  get  fastest  delivery  by  air  express. 
You're  paying  for  speed  .  .  .  get  all  you  can!  It's  easy. 

SHIP  WHEN  READY! 

And  to   cut   costs  —  air   express  shipments 
should  be  packed  compactly  but  securely, 
to  obtain  the  best  ratio  of  size  to  weight. 

A  Money-Saving, 
High-Speed  Tool 
For  Every  Business 

As  a  result  of  increased  efficiency  developed  to  meet  wartime 
demands,  rates  have  recently  been  reduced.  Shippers  nation- 
wide are  now  saving  an  average  of  more  than  10%  on  Air 
Express  charges.  And  Air  Express  schedules  are  based  on 
"hours",  not  days  and  weeks  —  with  3-mile-a-minute  service 
direct  to  hundreds  of  U.  S.  cities  and  scores  of  foreign  countries. 

WRITE  TODAY  for  "Vision  Unlimited" — an  informative  booklet 
that  will  stimulate  the  thinking  of  every  executive.  Dept.  PR-3, 
Railway  Express  Agency,  230  Park  Ave.,  New  York  17,  N.  Y. 
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are  all  over  it  "  declared  Mr.  Fly, 
referring  to  the  Vinson  letter 
which  had  been  placed  in  the  Com- 
mittee's record.  He  charged  that 
Adm.  Hooper  "wrote  it"  for  Chair- 
man Vinson.  Rep.  Hart  objected. 
"Regardless  of  who  prepared  the 
letter  the  sentiments  are  those  of 
Mr.  Vinson.  You  can't  come  in 
here  and  impugn  the  chairman  of 
the  Committee." 

"I  want  to  make  it  clear,  Mr. 
Hart,  that  Chairman  Vinson  never 
took  it  up  with  us,  bat  it's  obvious 
he  was  swayed  by  someone,"  Mr. 
Fly  said.  He  declared  the  Hooper 
memorandum  contained  language 
similar  to  that  of  Chairman  Vin- 
son's letter  and  took  time  out  to 
search  his  files.  After  some  silence 
Rep.  Magnuson  started  to  ask  a 
question  and  Mr.  Fly  said:  "Just 
a  minute."  Again  Rep.  Hart  ex- 
ploded : 

Fingerprint  Incident 
Subject  to  Questioning 

"The  Committee  wants  to  run 
this  investigation.  We  don't  want 
you  to  run  it  and  we  don't  want  to 
wait  another  minuce." 

Mr.  Barger  asked  Chairman  Fly 
if  he  didn't  know  Chairman  Vin- 
son's letter  was  dated  March  7, 
1942,  while  Adm.  Hooper's  memo- 
randum was  dated  May  14,  1942, 
more  than  two  months  later.  Mr. 
Fly  started  several  sentences  and 
finally  said: 

"May  I  make  a  statement? 
Here  is  an  effort  by  Adm.  Hooper 
to  remove  me  as  chairman  of  the 
BWC  and  I  think  that  is  m  par- 
ticular pertinence  to  the  subject 
here.  Here's  the  record."  But  the 


GENERAL  fi  ELECTRIC 


SCHENECTADY 


yflf    Y  new  york 

50,000  watts       —       NBC       —       22  years  of  service 

Represented  nationally  by  NBC  Spot  Sales  wgv-174 


IT  WASN'T  A  JOKE  that  Fed- 
eral Communications  Commission- 
ers Case  (1)  and  Craven  were  en- 
joying during  hearings  last  week 
before  the  House  Select  Committee 
to  Investigate  the  FCC.  They 
joined  the  laughter  prompted  by 
frequent  exchange  of  quips  be- 
tween FCC  Chairman  Fly  and 
Committee  members. 


subject  changed  to  the  Hawaiian 
stations  and  the  Commission's  de- 
nial of  a  grant  for  a  new  station 
to  the  Hawaiian  Broadcasting 
System. 

"Was  that  exception  to  the 
Commission's  multiple-ownership 
rule?"  asked  Mr.  Barger.  "No," 
said  Mr.  Fly.  "One  of  the  stations 
was  in  Hilo  and  the  other  in  Hono- 
lulu, about  200  miles  apart  I 
think." 

Mr.  Barger  referred  to  a  speech 
delivered  by  Mr.  Fly  Nov.  25,  1942, 
before  the  Detroit  Athletic  Club 
and  asked  if  the  FCC  head  felt 
any  blame  for  Pearl  Harbor  could 
be  attached  to  the  FCC.  Replying 
"utterly  none",  Mr.  Fly  explained 
that  his  statement  in  Detroit  could 
be  classified  as  a  "report  to  the 
public  on  the  activities  of  the  FCC". 

Fingerprints  of  radio  operators 
and  employes  of  communications 
companies,  obtained  by  the  FCC  in 
1940,  were  taken  up.  Mr.  Fly  ad- 
mitted that  when  the  Commission 
made  rigid  regulations  governing 
citizenship  of  licensees  in  June 
1940,  several  aliens  were  discov- 
ered to  have  been  licensed  by  the 
FCC.  Some  had  misrepresented 
their  citizenship,  he  said,  but  in 
cases  where  they  were  discovered 
the  persons  were  reported  to  the 
FBI. 

Calls  Vinson's  Remarks 
'So  Much  Hog-Wash9 

Rep.  Miller  asked:  "Isn't  it  a 
fact  that  several  months  prior  to 
Pearl  Harbor  the  FBI  asked  that 
fingerprints  and  other  confidential 
data  of  radio  operators  be  trans- 
ferred from  the  FCC  to  the  FBI 
and  you  refused?"  Chairman  Fly 
said:  "That  was  not  mine.  The 
whole  Commision  took  action.  I  fol- 
lowed out  the  directions  of  the 
Commission.  The  point  in  issue 
was  whether  the  FBI  would  take 
the  fingerprints  and  keep  them." 

Again  Rep.  Miller  read  from 
Chairman  Vinson's  letter  as  fol- 
lows: "His  (Mr.  Fly's)  activities 
in  connection  with  television  and 
frequency  modulation  seriously  de- 
layed putting  these  into  service, 


and  in  turn  deprived  the  armed 
services  of  the  technical  advances 
which  would  have  occurred  from 
these  new  types  of  services." 

"That's  just  so  much  hog-wash," 
shouted  Mr.  Fly. 

"Then  you  accuse  the  chairman 
of  the  House  Naval  Affairs  Com- 
mittee of  writing  hog-wash?"  fired 
back  Rep.  Miller. 

"I  didn't  know  you  were  reading 
Chairman  Vinson's  letter,"  said 
Mr.  Fly.  "I  say  its  grossly  inac- 
curate." Mr.  Fly  appealed  to 
Chairman  Lea  that  he  was  not 
criticizing  Rep.  Vinson  and  added: 
"Frankly,  I  think  he  was  misled.  I 
suppose  the  Commission,  since  I 
have  been  there,  has  done  more  to 
forward  FM  than  the  whole  time 
before.  Television  long  since  has 
been  given  the  green  light." 

Rep.  Miller  quoted  from  a  mem- 
orandum from  Attorney  General 
Biddle,  given  the  Committee  a  year 
ago,  and  setting  forth  that  despite 
requests  of  the  FBI  to  the  FCC 
for  fingerprints  of  some  200,000 
radio  operators  and  communica- 
tions employes,  it  was  not  until 
June  27,  1942,  that  the  first  batch 
was  delivered.  Throughout  cross- 
examination  Mr.  Fly  steadfastly 
denied  that  the  Commission  had 
refused  to  turn  over  the  finger- 
prints. He  asserted  that  "we  made 
them  available  in  January  1942 
but  the  FBI  didn't  take  them  until 
June  1942." 

Mr.  Fly  said  the  FBI  wanted  to 
keep  the  fingerprints  in  its  perma- 
nent file,  while  the  FCC  wanted 
to  keep  them.  He  also  told  of  an 
oral  agreement  with  trade  unions 
that  when  the  fingerprints  were 
taken,  they  would  not  be  turned 
over  to  the  FBI,  and  admitted  that 
the  delay  in  turning  over  the  fing- 
erprints was  in  part  due  to  the 
agreement. 

"As  a  matter  of  fact  weren't 
workers  in  war  plants  fingerprint- 
ed and  the  prints  turned  over  to 
the  FBI?"  asked  Mr.  Barger.  "I 
don't  think  I'd  better  comment  on 
that,"  replied  Mr.  Fly.  After  more 
argument  Rep.  Hart  remarked 
that  the  dispute  seemed  to  be  over 
failure  to  reach  an  accord  on  re- 
tention of  the  fingerprints  until 
June  1942.  Mr.  Fly  said:  "We 
didn't  reach  an  accord.  We  finally 
gave  in." 


BATTLE  BROADCASTS 

JUST  arrived  are  the  newest  battle  broad- 
casts of  the  Kwajalein  landings,  recorded 
at  the  scene  of  action  by  Marine  Corps 
combat  correspondents.  They  were  offered 
to  the  four  major  networks  for  broadcast 
after  7  p.m.,  Wednesday,  March  8. 


"I'm  delivering  a  junior  an- 
nouncer to  WFDF  Flint." 
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SHIES  FLV  HIGH 

^gnvou  BUY 


THEY  DEMAND  THE  COMMERCIALS 

Phoney  Plugs  Inserted  in  Gl  Broadcasts 
 Because  the  Boys  Insist  


BECAUSE  GFs  in  the  North  Afri- 
can Theatre  miss  the  commercials 
deleted  in  programs  broadcast  to 
them,    the    Army  Expeditionary 
Stations   dub  in 
phony  commer- 
cials just  to 
please   their  lis- 
teners. Maj.  An- 
dre Baruch,  offi- 
cer in  charge  of 
the  American  Ex- 
peditionary Sta- 
tions   in  the 
N  o  r  th  African 
area,    now  on 
leave    in  this 
r  country,  says  that  servicemen  sent 
i  in  volumes  of  mail  requesting  the 
familiar  advertising. 

"Joe  Quartermaster's  droopy 
drawers  with  reat  pleat,  etc."  re- 
'  fleets  the  tone  of  commercials  sup- 
I  plied  by  Army  radio,  according  to 
Maj.   Baruch.   And   staff  writers 


Maj.  Baruch 


add  announcements  of  local  enter- 
tainments, what  to  do  or  what  not 
to  do,  what  will  happen  to  the  GI's 
if  they  don't  take  their  Atabrin, 
and  "Buy  War  Bonds"  in  the  usual 
commercial  spots. 

American  Expeditionary  Sta- 
tions, a  branch  of  the  Army  Serv- 
ice Forces  Morale  Services  Divi- 
sion, started  out  with  a  300  w 
transmitter  built  into  a  packing 
case — "the  junk  box,  deposit  no 
slugs" — and  held  together  with 
bailing  wire  and  paper  clips. 

That  was  at  Casablanca  Dec.  15, 
1942.  There  are  now  eight  stations 
throughout  North  Africa,  located 
in  Casablanca,  Oran,  Tunis,  Paler- 
mo, Naples,  Algiers  and  one  mobile 
unit  with  the  Fifth  Army.  Algiers 
also  has  a  shortwave  transmitter 
to  reach  boys  in  tanks,  at  Signal 
Corps  listening  posts  and  all  those 
with  shortwave  installations. 


Details  of  WMCA  Transfer 

(Continued  from  page  18) 


I  the   caprice   of   the  Commission; 
;  instances  of  willful  refusal  to  fol- 
'  low   the   recommendation   of  the 
1  joint  chiefs  of  staff,  high-ranking 
!  members  of  the  armed  forces  in 
'  taking  steps  in  furtherance  of  na- 
tional security,  and  various  other 
acts  not  in  accordance  with  the 
1934  Communications  law  and  the 
i  public  interest." 

He  declared  that  "events  have 
!  established  the  basis  for  a  firm  be- 
lief that  evidence  does  exist  to 
stifle  and  fold  up  this  investiga- 
tion with  an  indefensible  white- 
wash if  possible."  He  accused 
Chairman  Clarence  F.  Lea  (D- 
Cal.)  of  conferring  secretly  with 
FCC  Chairman  James  Lawrence 
Fly  as  "one  of  his  first  official 
acts"  after  Mr.  Lea  was  named 
chairman  last  October,  succeeding 
Rep.  E.  E.  Cox  (D-Ga.),  resigned. 
"Thereafter     occurred  confer- 


Influencing  Sales 

FAR  Beyond  Pontiac 


In  cities  .  .  .  villages  .  .  .  fa-ms 
...  for  miles  end  miles  around 
Pontile  .  .  .  the  mersages  of  na- 
tional, regional  and  local  adver- 
tisers are  heard  over  WCAR's 
1000  streamlined  watts. 
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or  the  Foreman  Co.  •  Chicago  •  New  York 


ences,  also  in  secret,  between  the 
chairman  (Rep.  Lea)  and  the  chief 
counsel  of  the  FCC,  both  preced- 
ing and  after  public  hearings  of 
the  Committee,"  said  Rep.  Miller. 
"Apparently  a  studied  effort  was 
made  to  undermine  the  morale  of 
the  staff  of  our  Committee  by 
veiled  and  frequent  hints  from  the 
chairman  to  the  members  of  the 
press  that  he,  the  chairman,  had 
not  decided  what  he  was  going  to 
do  about  the  retention  of  the  staff 
and  of  Mr.  (Eugene  L.)  Garey  as 
chief  counsel." 

Guessed  Fee  at  $50,000 

On  the  "WMCA  sale  Rep.  Miller 
read  into  the  Record  testimony 
given  by  Mr.  Deibler  to  the  effect 
that  William  J.  Dempsey  and  Wil- 
liam C.  Koplovitz,  who  represent- 
ed Mr.  Noble  in  the  transaction, 
were  "close"  to  Thomas  G.  Cor- 
coran, former  Presidential  advisor 
and  law-partner  of  Charles  S. 
Guthrie,  one  of  Mr.  Noble's  at- 
torneys. Mr.  Deibler  told  the  staff, 
according  to  the  statement  read  by 
Mr.  Miller,  that  "Dempsey  & 
Koplovitz  had  waged  the  battle  for 
Fly  against  newspaper  ownership 
of  radio  stations". 

The  Commission  employe  told 
the  investigators,  according  to  the 
transcript,  that  "Dempsey  &  Kop- 
lovitz put  that  WMCA  deal 
through  in  a  hurry".  Mr.  Deibler 
said  he  "guessed,  in  view  of  the 
pressure  in  that  case,  that  the  fee 
was  $50,000  and  later  on  I  saw 
an  item  that  sort  of  confirmed  it. 
I  did  hear  Corcoran  figured  in  it," 
the  record  shows. 

Mr.  Deibler  told  the  probers,  the 
transcript  disclosed,  that  Messrs. 
Corcoran  and  Fly  were  "very  good" 


friends  and  that  Tel  Taylor,  FCC 
general  counsel  who  succeeded  Mr. 
Dempsey,  "was  anxious  to  help 
Dempsey  &  Koplovitz  and  Fly  was 
anxious  to  help  Corcoran"  and  that 
"they  could  be  sure  there  would  be 
no  trouble  about  it." 

Rep.  Miller  declared:  "In  the 
final  analysis  the  full  facts  of  this 
deal  have  been  denied  the  Con- 
gress. .  .  .  How  long  shall  the 
Congress  sit  silently  by  and  watch 
the  Executive  will  frustrate  and 
paralyze   the  legislative  process? 

"And  worse,  if  this  Committee 
of  Congress— of  Congress,  mind 
you — submits  to  this  administra- 
tive gag,  we  will  find  that  we  have 
closed  the  door  to  the  shady  cor- 
ridor which  leads  to  the  real  truth 
about  which  men  were  really  re- 
sponsible for  the  horror  of  Pearl 
Harbor." 

Rep.  Magnuson  said:  "I  am  sure, 
when  we  are  all  through,  the  con- 
clusions of  the  Committee,  whether 
we  agree  with  them  or  not,  will 
lead  to  some  serious  and  intelli- 
gent legislation  that  will  set  up 
the  FCC  in  such  a  fashion  that  it 
will  always  be  a  credit  to  the  Con- 
gress and  to  the  communications 
system  of  this  country." 

Answering  Rep.  Ramey  (R-O.), 
Rep.  Magnuson  said  he  hoped  ru- 
mors that  Mr.  Garey  resigned  as 
general  counsel  because  of  threats 
against  a  "friend",  also  would  be 
investigated. 
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Wichita --KFH 


Terry  is  a 
War  Baby 


.  .  .  but  Wichita's  Booming 
Aircraft  Industry  Isn't! 


'—photo    by    Montague  Studios 

JL-ilTTLE  TERESSA  LYNNE  EAST,  daughter  of  Mrs.  Maxine 
Lynch  East  who  is  employed  at  Beech  Aircraft,  is  one  of  the 
hundred  thousand  newcomers  who  have  doubled  Wichita's 
population — whose  spendable  income  per  family  is  more  than 
double!  Record  breaking  retail  sales  topping  16  million  dollars 
monthly  boosted  Wichita  to  the  No.  1  spot  in  the  booming 
Southwest — 2nd  place  in  the  entire  nation!  Wichita  pioneered 
in  aircraft  back  in  the  early  '20's — even  before  Walter  Beech 
founded  the  present  Beech  Aircraft  Corporation  in  1932 — in 
Wichita.  Aviation  is  here  to  stay! 


Your  sales  increases  in  Wichita  will 
stick  too  if  you  stick  to  that  Selling 
Station   in   Kansas'   Richest  Market — 


K  F  H 

CB  S  •  5000  Watts  Day  &  Nite  •  Call  Any  Petry  Office 
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Let  the  Broadcaster  Speak 

(Continued  from  page  lli) 


AND,WHILE  YOU'RE 

LEARNING,  REMEMBER 
MR.MERGATOID  ALWAYS 
LIKES  A  STRAP  NEAR 
ONE  OP  THOSE  NEW 

WA6ACARCARDS/ 


sible  contracts  with  the  network. 
Fear  of  the  networks  is  just  as 
real  and  as  widespread  among 
many  network  affiliates  and  would- 
be  affiliates  as  is  fear  of  the  FCC 
among  broadcasters.  From  my  ob- 
servation it  is  in  numerous  in- 
stances the  greater  fear  of  the  two. 

Secret  Referendum 

Now  these  are  only  my  own 
personal  opinions.  I  believe  the 
majority  of  the  independent  broad- 
casters want  an  independent,  non- 
network  NAB.  Maybe  that  conclu- 
sion is  wrong.  However,  it  should 
be  easy  to  find  out.  What  is  more 
simple  and  logical  than  to  ask  the 
broadcasters  themselves?  The  me- 
chanics are  important  but  not  dif- 
ficult. A  secret  referendum  is  the 
only  fair  and  sure  way.  Some  inde- 
pendent and  reliable  source  like 
Ernst  &  Ernst  should  do  it  at  the 
direction  of  NAB. 

After  all,  the  broadcasters  are 
the  stockholders  in  the  NAB  Com- 
pany Inc.  They  own  it,  or  should. 
They  then,  should  direct  their 
board  of  directors,  and  the  mandate 
of  the  membership  should  be  clear 
and  unmistakable.  Other  important 
industry  questions  could  also  be 
asked,  and  the  course  to  be  followed 
settled  once  and  for  all  by  the 
majority  view. 

The  opinion  has  been  expressed 
by  some  that  the  rank  and  file 
broadcaster  is  indifferent  to  and/or 
incapable  of  considering  industry 
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problems  and  arriving  at  a  sound 
and  intelligent  conclusion  thereon. 
I  cannot  subscribe  to  any  such 
view  and  at  the  same  time  retain 
my  faith  in  the  future  of  American 
broadcasting.  I  believe  the  great 
majority  of  American  broadcasters 
not  only  are  intelligent  and  capable, 
but  that  they  will  support  financial- 
ly and  actively  an  organization 
which  they  can  feel  is  truly  their 
own  and  operating  at  all  times 
aggressively  in  their  interests  and 
service. 

But  let's  find  out.  What's  keep- 
ing us  from  asking  the  guy  back 
home  what  he  thinks,  and  what  he 
wants  NAB  to  be.  Give  him  the 
chance  to  speak  with  the  same 
privacy  which  he  is  assured  at  the 
ballot  box.  I  am  sure  he  WILL 
speak.  And,  assuredly,  HIS  is  the 
voice  we  should  be  straining  our 
ears  to  hear. 


Bombing  Broadcast 

GRAPHIC  description  of  the  bomb- 
ing of  a  Japanese-held  bridge  on 
Bougainville  recorded  from  an 
American  plane  during  actual  com- 
bat, was  heard  for  the  first  time 
on  Blue  at  6  p.m.  March  4.  Navy 
Lt.  Joseph  E.  Butler  gave  a  run- 
ning account  of  the  action  as  he  de- 
molished the  bridge  that  had  pre- 
viously been  responsible  for  the 
loss  of  two  Allied  planes.  The  bat- 
tle broadcast  was  monitored  from 
a  mobile  broadcasting  studio  on  the 
front  lines  by  S/Sgt.  James  O. 
Hardin,  Marine  Corps  combat  cor- 
respondent, and  former  announcer 
with  WATL  and  WSB  Atlanta. 
Mutual  carried  the  transcription  at 
7:45  p.m.,  and  WRC  Washington 
broadcast  it  at  6:25  p.m.  locally. 


Loan  Chain  Plans 

AUTOMOBILE  BANKING  Corp. 
of  America  and  its  four  subsidiary 
personal  loan  companies,  ABC 
Credit  Inc.,  ABC  Plan  Consumer 
Discount  Co.,  Budget  Finance  Co., 
and  the  Credit  Corp.  of  America, 
all  with  home  offices  in  Phila- 
delphia, have  appointed  Julian  G. 
Pollock  Co.,  Philadelphia  to  handle 
advertising  for  the  chain.  News- 
papers, radio  and  direct  mailings 
are  being  scheduled  for  three  of 
the  subsidiary  firms,  excepting  the 
Credit  Corp.  of  America  and  the 
parent  Automobile  Banking  Corp., 
for  v/hich  advertising  programs 
are  held  in  abeyance  until  after 
the  war. 


Contracts  Ready 

NEGOTIATIONS  between  the  ra- 
dio writers  guild  and  CBS  for  a 
contract  covering  writers  employed 
in  the  network's  shortwave  depart- 
ment are  practically  completed, 
with  an  oral  agreement  on  all 
points  and  the  contractual  wording 
now  being  worked  out,  the  guild  re- 
ported last  week,  adding  that  prac- 
tically the  same  situation  holds  for 
the  writers  in  NBC's  news  depart- 
ment. Negotiations  with  all  major 
networks  for  contracts  for  con- 
tinuity and  dramatic  writers  are 
proceeding  slowly. 


GUEST  LINE-UP  for  future 
broadcasts  of  the  five-weekly  Blue 
Hollywood  Star  Time,  drew  atten- 
tion of  this  agency-sponsor  trio 
following  initial  program  on  Feb. 
28.  RKO  Radio  Pictures,  Holly- 
wood, sponsors  series  on  Blue  Pa- 
cific and  Mountain  stations.  Com- 
paring notes  (1  to  r)  are  Don  Beld- 
ing  and  William  J.  Pringle,  chair- 
man of  the  board  and  vice-presi- 
dent, and  Los  Angeles  manager, 
respectively,  of  Foote,  Cone  & 
Belding,  Los  Angeles,  agency  serv- 
icing account;  Charles  W.  Koer- 
ner,  executive  vice-president  in 
charge  of  production  for  RKO  Ra- 
dio Pictures. 


AFRA  Contracts 

WAR  LABOR  BOARD  has  ap- 
proved AFRA  contracts  for  staff 
announcers  at  WOR  and  WHN 
New  York,  with  retroactive  in- 
creases extending  back  for  months, 
in  some  cases  more  than  a  year, 
while  the  contracts  have  been  pend- 
ing before  the  board,  it  has  been 
announced  by  George  Heller,  exec- 
utive secretary  of  the  New  York 
local  of  AFRA.  Still  pending  be- 
fore the  WLB  are  AFRA  contracts 
with  WMCA  New  York  and  with 
NBC  for  its  sound  effect  staff. 


Jammer  in  New  Post 

J.  S.  JAMMER,  who  has  been  as- 
sociated with  International  Tele- 
phone &  Telegraph  Corp.  for  25 
years,  has  been  named  general  com- 
mercial director  of  Federal  Tele- 
phone &  Radio  Corp.,  IT&T  manu- 
facturing affiliate.  Before  the  war, 
Mr.  Jammer  was  vice-president  in 
charge  of  IT&T  Central  and  East 
European  territory. 


First  on  New  York's  Dial... 570 , 
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h America's  Leading  Independent  Station 
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Hooper  Ratings 

(Continued  from  page  11) 


is  counting  the  tickets  for  radio, 
which  is  O.K.  just  as  long  as  you 
are  not  being  handed  a  bunch  of 
phony  ducats."  Other  broadcasters 
wrote  in  similar  vein  and  continued 
to  write.  A  re-appraisal  of  the  cur- 
rent situation  reveals  that  the  "lie- 
eliminator"  is  now  in  use  in  18  of 
the  cities  in  which  Hooper  continu- 
ing measurement  reports  are  pub- 
lished, affecting  about  25%  of  the 
national  population. 

Last  week,  in  these  pages,  Mr. 
Hooper  predicted  that  the  post-war 
timebuyer  would  seek  a  "value- 
conscious"  listening  public  and 
would  scorn  the  "want-something- 
for-nothing"  listener.  The  point  of 
view  keynoted  in  the  article  has 
now  been  implemented  by  the  fol- 
lowing statement  of  policy  by  the 
Hooper  organization: 

"In  the  hope  of  aiding  in  the  cor- 
rection of  certain  abuses  which 
have  crept  into  the  buying  and  sell- 
ing of  radio  station  time,  we  make 
three  declarations  of  policy: 

"1.  Wherever  a  program  or  time-period 
rating  is  published  in  the  'Continuing 
Measurement  of  Radio  Listening'  for  a  sta- 
tion program  which  gives  listener  prizes, 
the  rating  will  be  accompanied  by  the 
following  statement :  'Station  gives  money 
prizes  to  telephoned  listeners.' 

"2.  The  column  heading  'Share  of  Audi- 
ence' or  '%  of  Listeners'  will  disappear 
from  the  'Rating'  pages,  beginning  with 
the  Winter-Spring  'Continuing  Measure- 
ment of  Radio  Listening'  Reports  to  be 
published  on  May  15,  1944.  Hooper  'Sta- 
tion Listening  Indexes'  will  be  published 
as  heretofore  but  they  will  be  prominently 
labeled  as  follows:  'This  is  a  measure  of 
the  distribution,  not  the  size,  of  the  audi- 
ences to  the  respective  stations.'  This  will 
prevent  the  uniformly  larger  '%  of  Listen- 
ers' figures  from  being  misused  as  size  of 
audience  (rating)  figures. 

"3.  To  prevent  the  possibility  of  inter- 
necine disputes  among  station  subscribers 
being  the  determining  factor  in  the  avail- 
ability of  city-zone  or  trading  area  listen- 
ing information  to  radio  buyers,  we  will 
offer  'Continuing  Measurements  of  Radio 
Listening'  for  subscription  to  advertisers 
and  agencies  where  such  difficulties  arise." 


IATSE  Demands 

REPRESENTATIVES  of  the  na- 
tional networks  will  meet  this 
week  with  officials  of  the  New  York 
local  of  the  International  Alliance 
of  Theatrical  Stage  Employes  to 
discuss  IATSE  demands  for  larg- 
er crews,  reserve  crews  and  in- 
crease pay  for  stagehands  em- 
ployed at  theatres  used  by  the  net- 
works for  the  presentation  of  pro- 
grams with  large  studio  audiences. 


Dominating  Its 

Community  in 
Public  Service! 


PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS  •  National  Representatives 


Wet  work  kccomts 

All  time  Eastern  Wartime  unless  indicated 


New  Business 

FERRY-MORSE  SEED  Co.,  San  Fran- 
cisco (seeds),  on  Feb.  24  started  for  13 
weeks  Cabbages  &  Queens  on  10  Blue  Cal. 
and  Nevada  stations,  Thurs.,  3:15-3:30 
p.m.   (PWT).  Placed  direct. 

SEEMAN  Bros.  Inc.,  New  York,  on  Feb. 
28  started  a  13  weeks  tri-weekly  participa- 
tion in  Make  Believe  Ballroom  on  WNEW 
New  York  for  Pique  Kitchen  Magic.  Agen- 
cy is  J.  D.  Tarcher  &  Co.,  New  York. 

GILLETTE  SAFETY  RAZOR  Corp.,  Bos- 
ton, on  Sat.,  May  6,  6-6 :30  p.m.  sponsors 
Kentucky  Derby  on  all  CBS  stations. 
Agency:  Maxon  Inc.,  Detroit. 

MARS  Inc.,  Chicago  (candy)  on  April  3 
starts  Dr.  I.  Q.  on  60  NBC  stations  Mon., 
10:30-11  p.m.  Agency:  Grant  Adv.,  N.  Y. 

JANTZEN  KNITTING  MILLS,  Portland. 
Ore.  (knitted  goods),  on  April  5  starts 
for  13  weeks  Chet  Huntley — News  on  8 
CBS  Pacific  stations  (KQW  KARM  KROY 
KGDM  KOIN  KIRO  KFPY  KNX),  Wed., 
8:55-9  p.m.  (PWT).  Agency:  Botsford, 
Constantine  &  Gardner,  Portland. 

LAMBERT  PHARMACAL  Co.,  St.  Louis, 
Mo.  (Listerine  Toothpaste),  on  March  3 
started  for  52  weeks  Quiz  of  Two  Cities  on 
2  Don  Lee  Cal.  stations  (KHJ  KFRC), 
Fri.  8-8:30  p.m.  (PWT).  Agency:  Ruth- 
rauff  &  Ryan,  St.  Louis. 

TIP-TOP  TAILORS  Ltd.,  Toronto  (chain 
clothing  stores)  on  Feb.  28  started  Tip-Top 
Game  of  the  Year,  music,  variety  and 
audience  and  listener  participating  pro- 
gram, on  29  CBC  Dominion  network  sta- 
tions, Mon.  8:30-9  p.m.  Agency:  McConnell, 
Eastman  Ltd.,  Toronto. 

W.  H.  COMSTOCK  Co.  Ltd.,  Toronto  (Dr. 
Morse's  Pills)  on  Feb.  21  for  10  weeks, 
started  Musical  Madcaps  on  CFRB  CFPL 
CFCO  CKLW,  Mon.,  Wed.,  Fri.  1-1:15  p.m. 
Agency:   Jack  Murray  Ltd.,  Toronto. 

HOFFMAN  RADIO  Corp.,  Los  Angeles 
(institutional),  on  Mar.  13  starts  for  52 
weeks  Chet  Huntley — News  on  8  CBS 
Pacific  stations,  Mon.,  8:55-9  p.m.  (PWT). 
Agency:  Hixson-O'Donnell  Adv.  Inc.,  Los 
Angeles. 

W.  ATTLEE  BURPEE  Co.,  Huntington 
Park,  Pa.,  (seeds,  bulbs),  on  Feb.  26 
started  The  Garden  Gate  on  63  CBS  sta- 
tions, and  two  Canadian  outlets,  Sat. 
9:15-9:45  a.m.  Agency  Flaglee  Adv.,  Inc., 
Buffalo. 

Renewal  Accounts 

FISHER  FLOURING  MILLS,  Seattle,  on 
March  27  renews  for  52  weeks  James  Abbe 
Observes  on  18  Pacific  Coast  stations,  Mon. 
thru  Fri.,  7:30-7:45  a.m.  Agency:  Pacific 
National  Adv.,  Portland,  Ore. 

B.  HOUDE-GROTHE,  Montreal  (tobacco), 
on  April  8  renews  for  4  weeks,  Ensemble 
Alouette  on  10  CBC  French  stations,  Sat. 
7:30-8  p.m.  Agency:  Canadian  Adv. 
Agency,  Montreal. 

DELAWARE,  LACKAWANNA  &  WEST- 
ERN Coal  Co.,  New  York  (institutional), 
extends  for  an  additional  four  weeks 
through  April  16  The  Shadow  on  29  MBS 
stations,  Sun.,  5:30-6  p.m.  Agency:  Ruth- 
rauff  &  Ryan,  N.  Y. 

CAMPBELL  Soup  Co.,  Camden,  N.  J.,  on 
March  1  renewed  for  52  weeks  The  jack 
Carson  show  on  132  CBS  stations,  Wed., 
9:30-10  p  m.  Agency:  Foote,  Cone  &  Beld- 
ing,  N.  Y. 

ANDREW  JERGENS  Co.,  Cincinnati 
(toilet  soap,  perfumes),  on  March  26  re- 
news Walter  Winchell's  Jergens  Journal 
on  161  Blue  stations.  Sun.  9-9:15  p.m.  and 
Basin  Street  on  159  Blue  stations.  Sun. 
9:15-9:45  p.m.  Agency  is  Lennen  &  Mitch- 
ell, N.  Y. 

CARTER  PRODUCTS,  New  York  (Arrid), 
on  Feb.  27  renewed  for  52  weeks  Jimmie 
Fidler  on  157  Blue  stations,  Sun.,  9:45-10 
p.m.  Agency:  Small  &  Seiffer,  N.  Y. 

DR.  LEWIS  TALBOT,  Los  Angeles  (re- 
ligious), on  May  1  renewed  for  20  weeks 
Bible  Institute  on  35  Don  Lee  Pacific  sta- 
tions, Mon.,  Wed.,  Fri.,  8-8:30  a.m. 
(PWT).  Agency:  Smith  &  Bull  Adv.,  Los 
Angeles. 

QUAKER  OATS  Co.,  Chicago  (food  prod- 
ucts), on  March  3  renewed  That  Brewster 
Boy  on  121  CBS  stations,  Fri.,  9:30-10  p.m. 
Agency :  Ruthrauff  &  Ryan  Chicago. 

GULF  OIL  Corp.  Pittsburgh  has  renewed 
for  52  weeks  We,  The  People  on  92  CBS 
stations,  Sun.  7:30-8  p.m.  Agency:  Young 
&  Rubicam,  N.  Y. 

FOX  WEST  COAST  THEATRES,  Los 
Angeles,  on  Feb.  21  renewed  for  52  weeks 
Dr.  Polyzoides  on  4  Don  Lee  Cal.  stations 


Mon.,  Wed.,  Sat.,  10-10:15  p.m.  (PWT). 
Placed  direct. 

INTERSTATE  BAKERIES  Corp.,  Los 
Angeles  (bakery  goods),  on  Feb.  28  re- 
newed for  52  weeks  Lone  Ranger  on  8 
Don  Lee  Cal.  stations,  Mon.,  Wed.,  Fri  , 
7:30-8  p.m.  (PWT).  Agency:  Dan  B. 
Miner  Co.  Los  Angeles. 

SOUTHERN  PACIFIC  Co.,  San  Fran- 
cisco (rail  transportation),  has  renewed 
for  13  weeks  The  Mainline  on  17  Don  Lee 
Western  stations,  Wed.,  8-8 :30  p.m. 
(PWT).  Agency:  Foote,  Cone  &  Belding, 
San  Francisco. 

GENERAL  FOODS  Corp.,  New  York 
(Grape-Nuts  Flakes,  Grape-Nuts  Wheat 
Meal),  on  Mar.  27  renews  for  52  weeks 
We  Love  and  Learn  on  120  CBS  stations, 
Mon.  thru  Fri.  2:30-2:45  p.m.  Agency: 
Young  &  Rubicam,  N.  Y. 

B.  F.  GOODRICH  Co.,  Akron,  Ohio  (in- 
stitutional), on  Mar.  13  renews  for  52 
weeks  The  Meaning  of  the  News  on  124 
CBS  stations,  Mon.  thru  Fri.  6:55-7  p.m. 
Agency:  BBDO,  N.  Y. 

JOHNSON  &  JOHNSON,  New  Brunswick, 
(surgical  dressings),  on  Mar.  28  re- 
news for  52  weeks  Edwin  C.  Hill,  adding 
61  stations,  making  a  total  of  134  CBS 
stations,  Tues.  6:15-6:30  p.m.  Agency: 
Young  &  Rubicam,  N.  Y. 

S.  C.  JOHNSON  &  SON.  Racine,  Wis. 
(Johnson's  Wax),  on  April  4  renews  for 
52  weeks  Fibber  McGee  &  Molly,  Tuesdays 
on  NBC,  9:30-10  p.m.  Agency:  Needham, 
Louis  &  Brorby,  Chicago. 

MILES  LABS.,  St.  Louis  ( Alka-Seltzer 
and  One-A-Day  vitamin  tablets),  on  March 
26  renews  for  52  weeks  News  of  the  World 
on  30  NBC  stations  Tuesdays  and  Thurs- 
days, 7:15-7:30  p.m.,  and  on  91  NBC  sta- 
tions Sundays,  11:15-11:30  p.m.  Agency: 
Wade  Adv.,  Chicago. 

F.  W.  FITCH  Co.,  Davenport,  la.  (Sham- 
poo, shave  cream),  has  renewed  sponsor- 
ship of  News  of  the  World,  on  76  NBC 
stations  Tuesdays  and  Thursdays  7:15  p.m., 
effective  March  28.  Agency :  L.  W.  Ramsey 
Co.,  Chicago. 

PETRI  WINE  Co.,  San  Francisco,  on 
April  25  renews  for  52  weeks  Adventures 
of  Sherlock  Holmes  on  75  MBS  stations 
8:30-9  p.m.  Agency:  Young  &  Rubicam, 
San  Francisco. 

WARTIME  PRICES  &  Trade  Board,  Otta- 
wa (rationing  authority)  has  renewed  till 
Aug.  11,  Soldier's  Wife  on  49  CBS  stations, 
Mon.  thru  Fri.  11:30-11:45  a.m.  Agency: 
MacLaren  Adv.  Co ,  Toronto. 


Did  You  Hear 
that  Program 
too? 


Oh,  Yes,  We 
always  Listen 

10  WDZ 


Thriving  farm  and  factory  families  who  make- 
up more  than  70%  of  the  buying  market 
.  .  .  the  most  prosperous  spending  groups 
today  .  .  .  these  are  the  ones  who  have 
listened  and  lived  with  WDZ  for  nearly  o> 
quarter  century. 

Having  learned  how  to  "get  next"  to  these 
homey  folks,  the  result  has  been  VOLUME 
RESPONSE.  For  example,  more  than  220 
thousand  listener  letters  were  received  in 
one  year  .  .  .  many  other  eye-opening  ex- 
amples will  be  sent  on  request. 

WDZ  is  an  ideal  test  market,  too,  for  the 
audience  is  typical  for  mass  selling  and  the 
rates  are  exceedingly  moderate.  Write  .  .  . 

HOWARD  H.  WILSON  CO.,  Representatives 
New  York,  Chicago,  San  Francisco, 
Hollywood,  Seattle 


WDZ 


1000  WATTS 
TUSCOLA, 
ILLINOIS 


We   Don't   Believe  in 

Wa  s  t  e  ♦  ♦  ♦ 

the  contrary,  we're  firm  believers  in  treat- 
ing your  radio  budget  gently,  and  coaxing  all  of  the 
worthwhile  coverage  we  can  out  of  it.  Thus,  for 
example,  if  THE  DETROIT  AREA  is  your  market, 
our  5,000  watts  at  800  kc.  gives  you  its  largest  con- 
centrated coverage.  Results  for  advertisers,  plus  our 
time-sales  record,  also  proves  that  plenty  of  radio- 
wise  advertisers  think  we're  a  great  station.  Actual 
case-histories  of  what  we  mean  are  yours  for  the 
asking. 


Union  Guardian  Bldg.,  Detroit 


J.  H.  McGillvra  Inc. 
Representative 


5,000  WATTS 


DAY    and  NIGHT 


800  Kc. 
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Hon.  Ralph  Robertson 
Colgate-Palmolive-Peet 
Jersey  City,  N.  J. 

Dear  Ralph: 

It  ain't  often  I  get  a  chance  to 
offer  a  program  for  sale  like  'The  Home 
Front',  broadcast  every  Sunday  after- 
noon at  2:00. 
fWff~>  J  -y  You'll  proba- 
bly remember 
that  it  was 
'The  Home 
Front'  that 
was  responsi- 
ble for  WCHS 
getting  the 
1942  George 
Foster  Pea- 
body  Radio 
Award  for 
"outst  anding 
public  service 
by  a  regional 
station" .  I 
guess  those 
boys  at  the 
University  of 
Georgia  knew 
what  they 
were  doing  be- 
cause this  pro- 
gram is  still 
doing  the  job 
it  was  intend- 
ed to  do.  As 
our  program 
director  says, 
"The  Home 
Front  was  cre- 
ated and  has 
maintained 
morale  by  pro- 
viding authoritative  answers  to  listener 
Questions  dealing  with  the  most  perplex- 
ing of  public  problems  in  a  community 
at  war".  If  you  ask  me,  when  a  pro- 
gram does  a  job  Wee  that  it's  worth 
hitching  a  product  to.  This  quarter- 
hour  should  go  quick,  and  if  you  want, 
I'll  be  glad  to  take  your  order  or  you 
can  give  it  to  a  Branham  man. 
.Regards 

yours 
Algy 

WCHS 

Charleston,  W.  Va. 


Panel  Sends  Report  to  NWLB 

(Continued  from  page  9) 


proper  safeguards  for  the  benefit 
of  unemployed  musicians. 

Beyond  that,  with  copyright  leg- 
islation aside,  the  Panel  said  that 
payment  under  proper  safeguards, 
by  an  employer  to  a  union  for  the 
benefit  of  unemployed  union  mem- 
bers who  were  never  the  employes 
of  the  paying  employer,  would  not 
be  opposed  to  public  policy  at  least 
in  those  instances  where  members 
of  the  same  union,  working  for  the 
same  employer,  "create  the  techno- 
logical unemployment  of  their 
union  brothers." 

"The  panel  finds  that  the  demand 
of  the  union  is  for  an  unusual  con- 
dition not  customarily  included  in 
collective  bargaining  agreements," 
said  the  summary.  "A  critical  situ- 
ation might  justify  a  liberal  inter- 
pretation by  the  board,  but  this  is 
not  a  critical  situation. 

"The  Panel  concludes  that  be- 
cause of  the  prescriptions  of  the 
War  Labor  Disputes  Act  and  the 
policy  of  the  NWLB,  as  well  as  for 
other  reasons  implicit  in  the  report, 
the  Board  should  not  direct  that 
the  companies  pay  money  to  the 
union  for  its  unemployment  fund." 

Not  the  Usual  Dispute 

Mr.  Zaritsky,  in  his  dissenting 
opinion,  held  that  the  labor  dispute 
was  not  the  usual  dispute  between 
employer  and  employe  and  does 


The  new  book  of  America's 
master  radio  playwright 


torwin 

Introduction  by  CLIFTON  FADIMAN 


SINCE  the  publication  of  his  Thirteen  By 
Corwin,  that  genius  of  radio,  Norman 
Corwin,  has  done  more  radio  dramas  so 
thrilling  to  millions  of  listeners.  Now  the 
sixteen  best  and  most  representative  of  his 
new  plays,  with  complete  production  notes 
on  each,  are  ready  in  book  form— for  you  to 
enjoy,  to  study,  and  to  produce. 

"Even  more  than  his  first  volume  of  radio 
dramas,  this  collection  demonstrates  the  ex- 
traordinary breadth  of  his  versatility."  — 
Clifton    fadiman.    just    published,  $3. 


CONTENTS:  Mary  and  the 
Fairy;  Cromer;  We  Hold 
These  Truths;  Descent  of  the 
Gods;  Excerpts  from  "This  Is 
War";  The  Long  Name  None 
Could  Spell;  Good  Heavens; 
Psalm  for  a  Dark  Year;  A 
Man  with  a  Platform;  Sam- 
son; Anatomy  of  Sound;  Mur- 
der in  Studio  One;  Between 
Americans;  A  Moment  of  the 
Nation's  Time;  Double  Con- 
certo; Program  to  Be  Opened 
in  a  Hundred  Years. 


HENRY  HOLT  AND  COMPANY,  257  Fourth  Ave.,  N.  Y.  10,  N.  Y. 
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not  involve  a  strike.  Moreover,  he 
contended  that  the  statement  that 
there  was  some  degree  of  "direct" 
interference  with  the  war  effort 
was  "in  error".  He  asserted  it  is 
fallacious  to  ascribe  an  unemploy- 
ment condition  to  the  "praise- 
worthy open  door  policy"  of  the 
union.  An  unemployed  musician 
would  still  be  unemployed  whether 
a  union  member  or  not,  he  held. 

Declaring  that  the  basic  issue  of 
the  dispute  is  "unusual",  Mr.  Zarit- 
sky contended  that  the  action  tak- 
en by  the  union  was  "unusual"  and 
did  not  constitute  a  strike  but  was 
simply  "the  abandonment  of  un- 
desired  work."  The  relationship  be- 
tween the  parties  is  "unusual",  he 
held,  citing  that  more  than  60%  of 
the  musicians  involved  are  not  em- 
ployed by  the  companies. 

Mr.  Fuller,  as  industry  member, 
in  a  concurring  opinion,  questioned 
the  union  rules  relating  to  voting 
and  set  forth  why  he  considered 
them  questionable.  Disagreeing 
with  the  report,  he  held  the  gen- 
eral principle  of  payment  direct- 
ly by  employers  to  a  union  is  un- 
sound. He  concluded  that  the  great 
damage  suffered  by  musicians 
through  the  introduction  of  sound 
movies  has  natural'y  caused  them 
to  suspect  the  "effect  of  all  mechan- 
ized music." 

Effect  in  Profits 

The  majority  report  found 
that  the  AFM  has  not  only  for- 
bidden its  members  to  work  for 
the  transcription  and  recording 
companies  but  also  has  "partly 
stopped  the  importation  of  records, 
induced  vocalists  not  to  perform 
for  recording  companies,  prevented 
arrangers  from  working  for  vocal- 
ists, forbidden  booking  agencies  to 
make  contracts  for  vocalists  with 
recording  companies  and  asked 
music  publishers  not  to  license 
copyrighted  works  for  recording." 

Although  broadcasting  stations 
increased  their  profits  in  1943  the 
Panel  pointed  out  that  they  would 
"probably  have  further  increased 
both  their  profits  and  their  use- 
fulness had  they  been  able  to  pro- 
cure a  normal  supply  of  modern 
music."  The  public  has  not  re- 
ceived the  new  music  it  desires, 
said  the  report,  "but  most  people 
have  accepted  the  old  tunes  with- 
out complaint."  Similarly  the 
armed  forces  would  presumably 
have  preferred  a  greater  number 
of  new  tunes  and  in  a  few  instances 
have  eventually  asked  for  them, 
said  the  report,  but  the  evidence 
"does  not  indicate  a  large  volume 
of  protest  nor  a  profound  general 
dissatisfaction  with  available  rec- 
ords." 

The  report  brought  out  that 
AFM  had  estimated  that  the  un- 
employment relief  proposal  might 
yield  $600,000  a  year  in  royalties 
and  that  it  was  absurd  that  men 
would  join  a  union  which  already 
has  140,000  members  merely  to 
participate  in  "so  puny  a  sum." 
The  Panel  pointed  out  that  where- 


as Mr.  Petrillo  called  the  amount 
of  money  involved  "peanuts,  small 
peanuts"  the  recording  companies 
contended  the  principle  went  far 
beyond  the  interests  of  the  record- 
ing business,  the  broadcasting  bus- 
iness or  the  radio  business,  holding 
that  it  affected  "all  of  the  indus- 
tries of  the  United  States." 

The  findings  and  conclusions  of 
the  Panel  majority  follow  in  full 
text: 

I 

Since  a  labor  dispute  exists  between 
the  Union  and  the  Companies  which 
interferes  with  the  war  effort,  the 
National  War  Labor  Board  has  juris- 
diction. 

II 

No  present,  important  unemployment 
of  musicians  exists. 

Ill 

The  introduction  of  sound  movies 
caused  a  great  decrease  in  the  num- 
ber of  theatre  orchestras  and,  hence, 
in  the  number  of  employed  musicians ; 
but  the  Companies  have  no  connection 
with  the  moving  picture  industry. 

During  the  period  of  the  growth  of 
mechanized  music,  the  number  of 
bands  and  symphony  orchestras  has 
increased,  but  the  opportunity  for 
small  job  musical  employment  has 
probably  diminished. 

Though  juke  boxes,  playing  phon- 
ograph records,  have  displaced  live 
musicians,  as  mentioned  below,  the 
over-all  use  of  phonograph  records 
has  probably  not,  on  balance,  de- 
creased the  employment  of  musicians. 

Though  wired  music,  playing  tran- 
scriptions, has  displaced  live  musi- 
cians, as  mentioned  below,  the  over- 
all use  of  transcriptions  has  probably 
not,  on  balance,  greatly  decreased  the 
employment  of  musicians. 

The  introduction  and  use  of  radio 
has  probably  not,  on  balance,  decreased 
the  employment  of  musicians. 

Substantial  unemployment  of  musi- 
cians existed  in  the  past  but  neither 
the  amount  of  such  unemployment  nor 
the  relation  of  unemployment  in  the 
field  of  music  to  general  unemploy- 
ment is  known. 

While  the  figures  are  too  doubtful 
to  warrant  a  conclusion,  the  number 
of  musical  jobs  (the  effect  of  sound 
movies  being  eliminated)  appears  to 
have  followed  the  economic  cycle, 
with  a  general  upward  trend.  Any 
increase  in  employment  may,  how- 
ever, have  flowed  to  a  selected  group. 

IV 

Due,  in  part,  to  the  fact  that  the 
Union  has  no  effective  standards  of 
admission,  approximately  two  Union 
members  out  of  three  do  not  depend  on 
music  for  a  livelihood.  The  problem  of 
unemployment  cannot  realistically  be 
studied  in  terms  of  so  undifferentiated 
a  group.  The  Union's  criterion,  that 
a  member  not  working  full  time  on 
music  is  unemployed,  is  untenable. 

The  Union  has  offered  no  statistics, 

WMCA,  New  York,  N.  Y. 


think  AP  news  for  radio  is 
tops.  Use  it  exclusively. 

Leon  Goldstein 
News  Editor 
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no  specific  objectives  and  no  organic 
plan  to  support  its  demand  for  funds 
to  relieve  unemployment. 


Recordings  played  in  juke  boxes 
and  over  wires  have  displaced  live 
musicians  to  an  unknown  extent.  The 
fact  that  the  displaced  musicians  and 
the  musicians  employed  in  making  the 
displacing  recordings  are  members  of 
i  the  same  union  practicably  distinguish- 
es such  displacements  from  the  usual 
type  of  technological  unemployment. 
The  grievance  is  more  poignant  and 
the  remedy  more  ready. 

Approximately  20%  of  all  phono- 
graph records  are  used  for  unintended 
commercial  purposes,  mainly  in  juke 
boxes.  Transcriptions,  on  the  other 
hand,  are  always  used  for  an  intended 
purpose. 

No  royalty  accrues  from  the  unin- 
tended, commercial  use  of  phonograph 
records  because  under  our  federal  laws, 
as  contrasted  with  the  laws  of  many 

i  American  and  European  countries,  no 
copyright  in  recordings  exists. 

Should  copyright  legislation  be  se- 

I  cured,  sound  social  policy  would  not 
prevent  all  or  part  of  the  resulting 
royalties  from  going  to  the  Union, 

i  under  proper  safeguards,  for  the  bene- 
fit of  unemployed  musicians  instead 
of  going  to  the  well  paid  musicians 
who  make  the  recordings. 

VI 

The  sole  demand  made  by  the 
Union  on  the  Companies  is  that  the 
Companies  should  pay  certain  monies 
to  the  Union  for  its  Employment 
Fund. 

No  instance  has  been  cited  where 
employers  have  paid  money  to  a  union 
for  the  benefit  of  unemployed  union 
members  who  are  not  the  employees  of 
the  paying  employers.  The  Panel  con- 
cludes, however,  that  such  payments, 
under  proper  safeguards  would  not  be 
opposed  to  social  policy  at  least  in 
those  instances  where  members  of  the 
same  Union,  through  the  work  they 
perform  for  the  same  employers,  create 
the  technological  unemployment  of 
their  union  brothers. 

VII 

The  demand  that  the  Companies 
pay  money  to  the  Union  for  its  un- 
employment fund,  though  not  without 
faint  analogies  in  other  industries  and 
though  certainly  not  repugnant  to 
trade  union  practice,  is  not  a  "cus- 
tomary" demand  in  any  acceptable 
sense  of  the  word  and  may  not  prop- 
erly be  imposed  on  the  Companies 
under  the  prescription  of  the  War 
Labor  Disputes  Act  and  the  practice 
of  the  Board. 

VIII 

The  Panel  concludes  that  because 
of  the  reasons,  both  explicit  and  im- 
plicit, contained  in  these  findings  and 
this  report,  the  Board  should  not  di- 
rect that  the  Companies  pay  money 
to  the  Union  for  its  Employment 
Fund. 
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Owned  and  operated  by  Gilmore  N. 
Nunn  and  J.  Lindsay  Nunn. 


Dies  to  Summon 
Broadcast  Heads 

Charges  'Un-American'  Tactics 

To  Certain  Commentators 

BROADCASTERS  will  be  sum- 
moned before  the  Dies  Committee 
investigating  Un-American  Activi- 
ties to  explain  alleged  "un-Ameri- 
can" utterances  of  certain  com- 
mentators, Rep.  Martin  Dies  (D- 
Tex.),  chairman  of  the  special 
House  Committee,  disclosed  late 
Friday. 

"For  a  year  or  more  our  inves- 
tigators have  been  analyzing  the 
broadcasts  of  commentators,"  said 
Dies,  "and  I  can  say  that  the  meth- 
ods used  by  some  commentators 
are  distinctly  un-American.  I  be- 
lieve if  we  can  point  out  to  the 
broadcasters  themselves  the  un- 
American  propaganda  that  has 
been  cleverly  used  by  certain  com- 
mentators, they  will  cooperate  by 
cleaning  it  up.  If  they  don't  then 
Congress  will  act." 

Date  Not  Set 

Date  for  the  appearance  of 
broadcasters  has  not  been  set,  but 
Rep.  Dies  said  he  would  subpena 
heads  of  the  major  networks  and 
independent  broadcasters  as  well. 

Rep.  Dies  revealed  that  he  had 
conducted  a  poll  in  the  House  and 
said  the  members  "almost  to  a  man 
favor  legislation  to  curb  libelous 
statements  on  the  air."  Mr.  Dies 
said  that  should  legislation  be 
necessary,  he  will  propose  a  law 
that  will  (1)  give  local  jurisdic- 
tion to  courts  in  areas  where  the 
alleged  libel  is  heard,  and  (2)  make 
possible  for  anyone  who  has  been 
"maligned  or  slandered"  to  reply 
to  the  attacks  on  equal  facilities, 
and  to  the  same  audience. 

"I  talked  to  Chairman  Fly  of 
the  Communications  Commission 
and  he  agreed  that  something  must 
be  done  to  clean  up  the  air,"  said 
Rep.  Dies.  Rep.  Rankin  (D-Miss.) 
now  has  pending  in  committee  a 
bill  that  would  make  payment  of 
defamatory  insurance  a  felony. 

Sen.  Wheeler  (D-Mont.),  chair- 
man of  the  Senate  Interstate  Com- 
merce Committee,  has  expressed 
himself  in  favor  of  legislation  pro- 
viding "equal  time"  for  reply  to 
attacks  by  commentators.  Mr.  Dies 
said  a  wave  of  indignation  has 
swept  Congress  over  recent  attacks 
by  some  commentators  on  members 
of  Congress. 


Television  Discussion 

AMERICAN  TELEVISION  So- 
ciety will  hold  a  special  round- 
table  discussion  of  television  for 
education  at  the  Capitol  Hotel,  New 
York,  on  Tuesday  evening.  Sched- 
uled speakers  are:  J.  Raymond 
Hutchinson,  of  the  National  Edu- 
cation Assn.;  Lt.  Lyle  Stewart, 
audio-visual  training  officer  in  the 
Navy;  Prof.  Herbert  J.  Stack,  New 
York  U.,  and  Julien  H.  Bryan,  pro- 
ducer of  documentary  motion  pic- 
tures. 


Ed  Brown  Named 

ED  BROWN,  public  relations  di- 
rector of  Maxon  Inc.,  New  York, 
has  been  named  to  the  staff  of  the 
Democratic  National  Committee  in 
Washington.  He  left  the  agency 
last  Friday  to  take  up  his  new 
duties.  During  his  leave  of  absence 
from  the  firm,  his  work  will  be  car- 
ried on  by  Marlin  Pew,  formerly  on 
the  merchandising  and  promotion 
staff. 


Bourjois  Cancels  Haymes 

DICK  HAYMES,  CBS  vocalist  on 
'Here's  to  Romance,  sponsored 
Thursday,  10:30-11  p.m.  by  Bour- 
jois Inc.,  New  York,  was  dropped 
by  his  sponsor  after  the  March  2 
broadcast  for  havinsr  voiced  his 
appreciation  to  executives  of  20th 
Century  Fox  Film  Corp.  for  his 
part  in  the  recently  completed  film, 
Four  Jills  and  a  Jeep,  He  had  been 
previously  warned  by  his  sponsor 
not  to  promote  the  picture  in  any 
way  during  his  broadcasts.  Inci- 
dent followed  shortly  after  a  dis- 
cussion between  singer  and  spon- 
sor for  a  renewed  contract,  which 
called  for  a  considerable  boost  in 
salary,  according  to  a  spokesman 
for  Bourjois.  Jim  Ameche,  m.c,  and 
Ray  Bloch's  orchestra  will  continue 
on  the  program,  with  the  format 
revised  to  include  male  and  female 
vocalists  as  guest  stars.  Agency  is 
Foote,  Cone  &  Belding,  New  York. 


Membership  Meeting 

ANNUAL  MEMBERSHIP  meet- 
ing of  ASCAP  will  be  held  March 
29,  at  the  Ritz-Carlton  Hotel,  New 
York. 
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Industry  Opinion  on  Giveaways 

{Continued  from  page  11) 


By  HUGH  FELTIS 

General  Manager 
Central  States  Broadcasting  Co.,  Omaha 

No  question 
Hooper's  com- 
ments on  money 
reward  station 
programs  defi- 
nitely correct. 
Such  programm- 
ing can  only  be 
desperate  at- 
tempt and  last 
resort  effort  to 
meet  competition.  Further  believe 
such  practices  tend  to  discredit 
radio  as  legitimate  advertising 
medium. 

By  GAYLE  V.  GRUBB 

General  Manager 
¥KY  Oklahoma  City 


Agree  with 
some  of  the  things 
in  Funny  Money 
article;  also  feel 
it  is  wrong  in 
some  respects.  Too 
much  of  it  cer- 
tainly not  good 
programming. 


Blue  Questionnaire 

BLUE  NETWORK  last  week 
mailed  to  approximately  1,000 
newspapers  throughout  the 
country,  a  three-page  question- 
naire concerning  their  use  of  radio 
publicity  and  their  requirements 
and  preferences  as  to  type  of  ma- 
terial and  pictures. 


By  JAMES  M.  LeGATE 

General  Manager 
WIOD  Miami 

Definitely  agree 
with  Hooper's 
comments  on 
money  reward 
station  programs 
in  March  6 
Broadcasting. 
Most  smart  news- 
papers learned 
same  lesson  long 
time  ago. 

By  NATHAN  LORD 

General  Manager 
WAVE  Louisville 

Cert  a  i  n  1  y  do 
concur  with  Hoo- 
per. Mail  survey 
under  way  now 
indicates  audience 
not  reporting 
truthfully  on  sta- 
tion listening  to 
for  fear  of  dis- 
qualifying selves 
as  money  winn- 
ers. This  of  course  disqualifies 
survey  as  aid  to  time  buyers  and 
program  directors.  Furthermore, 
baiting  listeners  with  money  on 
station  identification  periods  cer- 
tainly is  border  line  broadcast- 
ing. 

By  I.  R.  LOUNSBERRY 

Executive  Vice-President 
WGR-WKBW  Buffalo 

Although  money  rewards  seem  to 
meet  public  interest  not  only  on  ra- 


LOOK  TO  NBC  FOR  THE  BEST 
IN  RECORDED  RADIO  PROGRAMS 


For  example:  **s»u 
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C/omplete  5-minute  programs.  Sponsorship 
identity  at  little  more  than  cost  of  spot  an- 
nouncements. Timed  for  sales  messages  at  open- 
ing and  close.  Programs  include  such  favorites 
as:  The  Name  You  Will  Remember,  people 
in  the  news;  Five  Minute  Mysteries,  thrilling 
and  complete;  Getting  the  Most  Out  of  Life 
Today,  inspirational  philosophy  by  Dr.  William 
L.  Stidger,  and  two  Stella  Unger  shows,  Let's 
Take  a  Look  In  Your  Mirror,  and  Holly- 
wood Headliners. 
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dio  but  in  motion  picture  theatres, 
I  am  of  opinion  that  this  practice 
is  resented  by  a  substantial  part  of 
radio  audience  and  will  be  short- 
lived with  those  who  at  first  seem 
to  like  it.  Audience  ratings  de- 
veloped this  way  are  phoney  and  in 
good  broadcasting  sense  not  sub- 
stantial. Much  better  for  a  broad- 
caster to  invest  in  better  program 
service  and  entertainment. 

By  NORMAN  MacKAY 

Commercial  Manager 
WQAM  Miami 

Not  only  do  we 
agree  with  Hoop- 
er   but    feel  we 
may   have  sown 
the  seed.  On  Dec. 
12  FredW.Borton 
wrote  him  letter 
and    sent  copies 
to  all  advertising 
agencies  "as  sub-  <»' 
scriber  object 
strenuously  to  issuing  of  any  Mi- 
ami listening  index  not  factual  pic- 
ture of  listening  habits.  Regular 
survey  now  being  taken  here  not 
true  listening  index."  Then  we  de- 
scribed the  *  *  *  *  program  on 
*  *  *  *.  "This  situation  makes  im- 
possible for  Hooper  workers  to  get 
accurate  summary.  Average  person 
will  mistake  Hooper  call  for  *  *  *  * 
call    giving    away    more  money. 
Automatic  answers  bear  no  relation 
to  actual  facts.  We  paying  for  true 
listening  index  of  Miami  and  do 
not  believe  you  can  produce  such 
under  present  conditions  *  *  *  *." 

By  WILLIAM  A.  McGUINEAS 

Commercial  Manager 
WGN  Chicago 

Agree  one  hun- 
dred percent  with 
C.  E.  Hooper  that 
money  give-away 
programs  are 
seriously  cheap- 
ening radio  and 
are-  working  to- 
ward diminishing 
the  return  to  the 
good  advertisers 
who  are  principally  responsible  for 
making  radio  an  economically 
sound  advertising  medium.  The 
money  give-away  programs  men- 
tioned by  Hooper  make  up  one  of 


More  Shellac 

WPB  announced  last  week  that  as 
a  result  of  increased  supplies,  us< 
of  shellac  has  been  eased  for  phono 
graph  record  manufacture  and  ir 
the  second  quarter  of  1944  its  use 
will  be  'permitted  on  the  basis  oi 
one-fourth  of  a  manufacturer's 
total  1941  consumption.  The  manu 
facturer  will  be  allowed  to  pur 
chase  40%  of  the  total  in  the  form 
of  low-grade  shellacs  and  60%  in 
the  form  of  high-grade  shellacs, 
officials  said. 


those  elements  in  radio  which  the, 
industry  and  the  stations  should 
clean  up  voluntarily  before  some, 
organization  or  bureau  outside  thej 
industry  or  perhaps  even  advertis- 
ers force  the  radio  industry  to  do 
so.  This  comment  of  course  applies, 
only  to  the  principle  of  buying  the, 
listener,  the  programs  and  enter- 
tainment which  in  itself  will  at- 
tract audience.  WGN  will  not 
broadcast  that  type  of  money  give- 
away program.  Do  not  believe  that 
radio  audience,  however,  has 
reached  such  saturation  point  that 
a  greater  number  of  good  programs 
will  merely  divide  the  present  radio 
audience  as  outlined  in  the  first 
column  of  Hooper's  article.  Also  do 
not  believe  Hooper's  formula  in 
valuing  ratio  of  number  of  spon- 
sored network  programs  to  the  ex- 
isting ratings  is  sound.  Those  same , 
ratings  sometimes  fluctuate  in  in- 
verse ratio  to  the  number  of  com- 
mercial sponsored  programs  also. 

By  C.  W.  MYERS 

President 
KOIN  Portland,  Ore. 

I  believe  this 
is  still  a  free 
country  to  the  ex- 
tent of  broadcast- 
ers like  newspa- 
pers having  the 
privilege  of  oper- 
ating according 
to  their  own  ideas 
o  f  business  a  s 
well  as  the  ethics 
thereof.  I  also  believe  that  broad- 
casters promotion  methods  should 
be  fully  described  in  Hooper  reports 
just  as  newspaper  methods  are  de- 
scribed by  the  Audit  Bureau  of 
Circulation. 


FM  in 
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EVERETT  L.  DILLARD 
General  Manager 
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By  JOHN  M.  OUTLER  Jr. 

General  Manager 
WSB  Atlanta 

Buying  a  radio 
audience  by  giv- 
ing money  to  lis- 
teners is  a  de- 
fense mechanism 
for  the  station 
unable  to  obtain 
audience  other- 
wise. And  while 
it  may  throw  sta- 
t  i  s  t  i  c  s  and  re- 
search out  of  gear  for  the  time  be- 
ing, such  programs  rather  empha- 
size the  stupidity  of  the  stations 
promoting  them.  The  fundamental 
approach  to  a  radio  audience  is 
good  programs  with  inherent  ap- 
peal. Some  stations  forget  that  you 
can't  drink  yourself  sober  or  bor- 
row yourself  out  of  debt. 

By  JOHN  F.  PATT 

General  Manager 
WGAR  Cleveland 

I  think  Hoop 
has  rung  the  bell. 
It  is  my  impres- 
sion that  these 
phoney  money 
shows  are  almost 
invariably  a  con- 
fession of  weak- 
ness or  stagna- 
tion for  which 
only  this  money 
opiate  is  being  administered.  News- 
papers learned  years  ago  that  bi- 
cycles, dishes  and  trips  to  Europe 
for  circulation  were  wasteful  and 
false.  When  money  show  broadcasts 
find  they  are  fooling  only  them- 
selves they  will  rejoin  their  wiser 
comrades  who  today  are  holding 
the  line  against  such  temptations 
and  will  tackle  the  problem  of 
building  radio  audiences  soundly 
with  constantly  increasing  pro- 
gram standards. 

By  LEE  B.  WAILES 

Manager 

Westinghouse  Radio  Stations  Inc. 

Definitely  concur  with  comments 
of  C.  E.  Hooper  on  money  reward 
programs.  I  recognize  that  experi- 
mentation as  to  program  content 
will  go  on  as  long  as  the  industry 
lasts  looking  for  new  ways  to  in- 
crease audience.  Feel  however  such 
experimentation  must  eliminate 
such  artificial  stimulants  as  money 
give-aways  and  must  be  soundly 


monthly  audi- 


based  on  intelligent  appraisal  of 
audience  needs  at  time  program  is 
broadcast.  Money  give-away  pro- 
grams are  opportunistic  and  short- 
sighted and  not  to  be  counted  on  as 
contributing  to  the  art  on  a  sound 
long-term  basis. 

By  MORTIMER  C.  WATTERS 

Vice-President  and  General  Manager 
Scripps-Howard  Radio  Inc. 

Thor  o  u  g  h  1  y 
concur  with  his 
views  as  ex- 
pressed. Hooper 
and  his  company 
could  overnight 
stop  most  of  the 
dialing  for  dollar 
programs.  It 
would  take  great 
courage  but  if 
Hooper  suspended 
ence  measurements  in  the  city  or 
cities  during  life  of  such  programs 
or  if  he  eliminated  in  his  reports 
the  inclusion  of  ratings  and/or  per- 
centages of  the  stations  broadcast- 
ing such  programs  showing  relative 
ratings  and/or  percentages  of  sta- 
tions void  of  such  unhealthy  broad- 
casts then  the  stations  who  were 
attempting  to  buy  listeners  would 
be  unable  to  benefit  by  their 
"phoney"  audience  and  they  would 
therefore  immediately  stop  them. 
This  would  enable  Hooper  to  once 
again  in  such  cities  accurately  re- 
flect without  a  shadow  the  radio 
audience  as  it  actually  is  thereby 
providing  his  well  known  accurate 
station  index  once  again  in  those 
markets  for  the  guidance  of  sta- 
tions, agencies  and  advertisers. 

By  LEWIS  ALLEN  WEISS 

Vice  President  &  General  Manager 
Don   Lee   Broadcasting  System 

Have  just  read 
C.  E.  Hooper's 
excellent  article 
on  page  11  of 
March  6  issue 
of  Broadcasting. 
I  concur  whole- 
heartedly with 
Hooper's  com- 
ments on  "Funnji 
Money"  pro- 
grams, which  we  have  refused  to 
carry  on  any  of  our  stations.  In  my 
opinion,  such  programs  not  only 
violate  lottery  laws  but  employ 
pressure  methods  of  buying  an 
audience,    the   pursuit    of  which 


GOOD 

DRAWING 
POWER  / 


Ed  Wynn  Considered 

GENERAL  FOODS  is  considering 
Ed  Wynn  as  a  replacement  for 
Jack  Benny,  who  goes  to  American 
Cigarette  &  Cigar  Co.,  June  11. 
Since  the  NBC  Sunday  evening 
period,  7-7:30  p.m.,  is  controlled  by 
Mr.  Benny  through  his  contract 
with  General  Foods,  another  net- 
work spot  is  being  sought  for  the 
new  show,  titled  Ed  Wynn's  Radio 
School.  Mr.  Wynn  was  sponsored 
by  the  Axton  Fisher  Tobacco  Co. 
on  the  NBC-Blue  from  November 
1936  to  September  1937.  Previous- 
ly he  had  been  sponsored  by  the 
Plymouth  Motor  Corp.  on  the  NBC- 
Red  network.  The  projected  series 
is  a  John  E.  Gibbs  production. 
Young  &  Rubicam,  New  York,  is 
the  agency  for  Grape  Nuts,  prod- 
uct advertised  on  Jack  Benny's  cur- 
rent program. 

would  destroy  the  sound  and  con- 
structive elements  that  we  are  try- 
ing to  build  for  broadcasting.  Radio 
cannot  hope  to  grow  and  enjoy  its 
important  place  in  the  lives  of  the 
American  people  on  the  basis  of 
audiences  that  are  only  listening 
in  order  to  get  something  for  noth- 
ing. 

By  LAMBERT  B.  BEEUWKES 

Advertising  &  Sales  Promotion  Manager 
Radia  Station  WXYZ  Detroit 

Rather  than  money  shows,  Hoop- 
er claims  "good"  programs  will 
lure  daytime  non-listeners.  This 
logic  contradictory  to  proof  he 
made  immediately  before  that  11 
good  nighttime  sponsored  network 


shows  did  not  increase  number  of 
listeners.  Hooper's  own  ratings  in 
Detroit  show  give-away  programs 
increase  listening  broadly  over 
whole  schedule,  thereby  increasing 
value  of  time  to  all  sponsors  and 
stations.  Isn't  this  what  radio 
wants?  What  Solomon  can  say 
these  programs  aren't  "entertain- 
ment"? Hundreds  of  thousands  of 
letters  from  non-winners  will  re- 
but any  argument  to  contrary. 
Something  for  nothing  will  never 
die  and  in  leaner  days  will  be  even 
more  attractive  lure  to  listeners. 
Some  pretty  good  newspapers  use 
same  technique  in  getting  and  hold- 
ing circulation. 


McKesson  Displays 

McKESSON  &  ROBBINS,  Bridge- 
port, will  coordinate  its  annual 
campaign  for  highlight  displays  of 
its  products  in  the  nation's  drug 
stores  with  the  start  of  its  new 
program  on  the  full  Blue  Network, 
Thursday,  10:30-11  p.m.,  for  Calox, 
Bexel  and  Yodora.  M&R's  "Good 
Looks  and  Good  Health  Week,"  be- 
gins March  23,  starting  date  for 
the  Blue  quiz  broadcasts  featuring 
Joe  E.  Brown.  Bearing  out  the  title 
of  the  program  Stop  and  Go,  con- 
testants will  make  imaginary  jour- 
neys to  distant  points,  continuing 
as  long  as  they  give  correct  an- 
swers. Joe  E.  Brown  maps  out  the 
route,  and  designates  the  mode  of 
travel.  There  will  be  guest  stars, 
starting  with  Dorothy  Lamour 
March  23.  Agency  is  J.  D.  Tarcher 
&  Co.,  New  York. 
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Today  and 
Tomorrow 

In  war  or  peace,  business  booms 
in  Winston-Salem.  Great  industries, 
thriving  agriculture,  INCOME!  Give 
your  product  a  chance  by  using  a 
station  that's  famous  for  its  sale- 
ability! 

W  A  I  R 

Winston  -  Salem,  North  Carolina 
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TORONTO 


C.  E.  HOOPER 

AGAIN  PROOVES 

WFMJ 

HAS 

MORE  LISTENERS 
MORE  HOURS 
OF  THE  DAY 

than  any  other  station  heard 
in  Youngstown,  O. 
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TH  U.  S.  METROPOLITAN 
DISTRICT 


Headley-Reed,  Representatives 
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Anthony  Petitions 
To  Delay  Duopoly 

Claims  Forced  Sale  of  KECA 
Sought  by  Blue  Network 

ALLEGING  that  the  Blue  Network 
Co.  is  endeavoring  to  "compel"  him 
to  sell  KECA  Los  Angeles  to  it 
"at  a  price  very  much  less  than 
it  (the  station)  is  worth",  Earl  C. 
Anthony,  through  Louis  G.  Cald- 
well and  Reed  T.  Rollo,  Washing- 
ton counsel,  last  week  petitioned 
the  FCC  to  extend  the  deadline  for 
the  effective  date  of  the  "duopoly" 
order  beyond  the  May  31,  1944 
effective  date. 

Specifically  Mr.  Anthony  asked 
that  the  effective  date  of  Sec.  3.35 
under  Orders  84-84A  be  suspended 
indefinitely,  with  further  exten- 
sions from  time  to  time  as  neces- 
sary to  permit  "orderly  disposition 
of  properties  affected".  Failing  in 
that,  Mr.  Anthony  petitioned  the 
Commission  to  extend  the  effective 
date  one  year  to  May  31,  1945,  "or 
for  such  other  reasonable  period 
as  the  Commission  shall  deem 
proper". 

Mr.  Anthony  owns  KFI  and 
KECA.  The  Commission  put  KFI 
on  temporary  license,  expiring  May 
31,  while  the  license  of  KECA  ex- 
pires June  1. 

Mr.  Anthony's  petition  recited 
that  his  contract  with  the  Blue  net- 
work, which  expires  June  30,  1947, 
specifies  that  licensee  shall  not  sell 
KECA  without  first  offering  it  to 
the  network.  It  said:  "For  many 
months  and  particularly  since  the 
Commission's  action  on  Nov.  23, 
1943  (adoption  of  the  "duopoly" 
regulation)  the  Blue  Network  Co. 
has  been  endeavoring  to  compel 
petitioner  to  sell  KECA  to  it  at  a 
price  very  much  less  than  it  is 
worth.  The  Blue  Network  Co.  has 
been  and  is  relying  on  the  early 
effective  date  of  3.35." 

A  separate  corporation  has  been 
organized  for  the  purpose  of  trans- 
ferring control  of  KECA  from 
Earl  C.  Anthony  Inc.  pending  com- 
pletion of  sale  and  approval  of 
the  FCC,  petition  stated. 


AFRA  Stand  on  Rule  119 

AMERICAN  Federation  of  Radio 
Artists  last  Friday  filed  with  the 
FCC  a  statement  of  the  union's  po- 
sition on  the  Commission's  proposed 
Rule  119,  which  would  require  the 
recording  of  all  network  programs. 
Gist  of  union  statement  is  a  re- 
quest that  no  rule  be  adopted  which 
could  be  construed  as  permitting 
the  violation  of  the  AFRA  tran- 
scription code  or  other  of  the 
union's  contracts.  Code  permits 
out-of-studio  or  off-the-line  record- 
ings or  network  programs  without 
extra  charge  when  made  for 
reference  purposes  only,  as  pre- 
sumably would  be  the  case  under 
the  proposed  rule,  but  call  for  the 
payment  of  extra  fees  when  the  re- 
cordings are  to  be  used  for  supple- 
mental broadcasts  of  the  network 
programs. 


Fish  Story 


NAUTICAL  was  the  re- 
sponse to  the  War  Food  Ad- 
ministration's "School  of 
Fish"  program  on  the  NBC 
Consumer  Time  series,  Feb. 
26.  Broadcast  was  phantasy 
starring  Dr.  Cod,  Prof.  Had- 
dock, Miss  Carp  and  Mr. 
Crab,  designed  to  promote 
unrationed  fish  as  food.  Re- 
sponse to  the  giveaway  book- 
let, "Fish  Cookery  in  War- 
time" was  salty  as  a  sea  cap- 
tain, and  a  publicity  man's 
dream.  Among  those  who  re- 
quested the  book  were:  Mrs. 
Salmon,  Mrs.  Fisher,  W.  A. 
Fischer,  Mrs.  Shad,  Mrs. 
Haddock,  Mr.  Fish,  Mrs. 
Bass,  Mrs.  Karp,  Mr.  Lake, 
and  enough  Trout  to  stock  a 
mountain  stream. 


New  CAAB  Members 

W.  H.  SUMMERVILLE,  WWL 
New  Orleans,  and  Clyde  Coombs 
KARM  Fresno,  have  been  elected 
members  of  the  Columbia  Affiliates 
Advisory  Board  for  the  coming 
year,  representing  districts  5  and  9 
respectively.  Other  members  of  the 
nine-man  board  were  reelected  as 
follows:  Arthur  Church,  KMBC 
Kansas  City;  Franklin  Doolittle, 
WDRC  Hartford;  Leo  Fitzpatrick, 
WJR  Detroit;  I.  R.  Lounsberry, 
WKBW  Buffalo;  C.  T.  Lucy, 
WRVA  Richmond;  Clyde  Rembert, 
KRLD  Dallas,  and  John  M.  Rivers, 
WCSC  Charleston,  S.  C.  New  board 
will  shortly  hold  its  first  session, 
at  which  time  a  chairman  for  1944 
will  be  chosen. 


PA  Expands 

ESTABLISHMENT  by  Press 
Assn.,  radio  subsidiary  of  AP,  of 
its  20th  regional  news  bureau  and 
the  addition  of  five  stations  to  its 
clientele  were  announced  last  week 
by  Oliver  Gramling,  assistant  gen- 
eral manager.  The  regional  bu- 
reau, at  Charlotte,  N.  C,  the  third 
such  installed  this  year,  is  in 
charge  of  Charles  Whiteford.  Oth- 
er bureaus  set  up  in  the  last  two 
months  are  in  Oklahoma  City  and 
New  Orleans.  Latest  stations  to 
acquire  the  special  AP  radio  news 
wire  include  KAST  Astoria,  Ore.; 
KOIN  Portland,  Ore.;  WLBC 
Muncie,  Ind.;  WHBC  Canton,  O.; 
KHMO  Hannibal,  Mo. 


New  Local  Granted 

CONSTRUCTION  permit  for  a 
new  local  standard  outlet  for  West 
Yarmouth,  Mass.  was  granted  by 
the  FCC  last  week  to  the  licensee 
of  WNBH  New  Bedford,  E.  An- 
thony &  Sons.  Using  the  facilities 
of  the  formerly  licensed  WOCB 
[Broadcasting,  Dec.  6,  1943],  un- 
limited time  with  250  w  on  1240 
kc,  the  grant  is  made  pursuant  to 
the  Jan.  26  FCC-WPB  statement 
of  policy. 


Turner  to  Return 

OSCAR  TURNER,  who  left  NBC's 
radio  recording  division  to  join  the 
Office  of  War  Information,  is 
returning  to  NBC  as  head  of  the 
network's  Hollywod  recording  divi- 
sion. He  was  expected  to  leave  New 
York  for  the  West  Coast  last  week. 


AUSTRALIAN  VIDEO  PLANS 

AUSTRALIAN  post-war  radio  plans  are 
so  advanced  that  it  would  be  impossible 
within  two  or  three  years  to  set  up  tele- 
vision between  the  major  cities  of  Aus- 
tralia, which  are  separated  by  distances 
varying  from  400-1500  miles.  This  predic- 
tion was  made  by  Sir  Ernest  Fiske,  presi- 
dent of  Amalgamated  Radio  in  Australia, 
who  stopped  in  San  Francisco  recently  en- 
route  to  New  York,  Montreal  and  London. 
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Fly  Qualifies  Self  as  'Expert 
In  'Scandalous  Charges' 

HEATED  argument  between  Rep. 
Miller  (R-Mo.)  of  the  House  Select 
Committee  to  Investigate  the  FCC 
and  Commission  Chairman  James 
Lawrence  Fly  last  Wednesday 
brought  from  Mr.  Fly  the  asser- 
tion: "I  ought  to  be  an  expert  in 
this  field  by  this  time",  when  Mr. 
Miller  objected  to  opinion  evidence 
"unless  it  comes  from  an  expert". 

Later  Mr.  Fly  declined  to  answer 
a  technical  naval  question,  after 
testifying  he  was  a  graduate  of 
Annapolis  and  served  three  years 
in  the  Navy,  saying:  "I  do  not 
claim  to  be  an  expert  in  such  mat- 
ters". Rep.  Miller  asked:  "Didn't 
you  admit  a  moment  ago  that  you 
were  an  expert?"  Chairman  Fly 
answered: 

"In  absorbing  these  scandalous 
charges  and  that  sort  of  thing  I  am 
an  expert.  In  fact,  I  have  been  the 
whipping  boy  on  this  sort  of  thing 
so  long  that  I  am  getting  to  where 
I  rather  expect  it." 
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Text  of  NWLB  Panel  Summary 

(Continued  from  page  9) 
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joined  the  other  four  transcription 
companies  in  expressing  willing- 
ness to  accept  the  principle  of  the 
ifUnion's  proposal.  When,  on  recon- 
sideration, they  decided  to  reject 
the  principle  and  withdrew  from 
i  the  negotiations,  the  hearings  were 
|  resumed. 

THE  FOUR-EMPLOYER  CON- 
TRACT AND  THE  REQUESTS 
OF  THE  PARTIES 

The  payments  to  the  Employ- 
ment Fund,  provided  for  in  the 
contracts  closed  by  the  Union,  are 
L  stated. 

\i  The  Companies  ask  the  Panel  to 
?  recommend  that  the  NWLB  in- 
struct the  Union  to  terminate  the 
strike. 

The  Union,  questioning  the  juris- 
diction of  the  Board,  requests  that 
the  proceeding  be  dismissed. 
5  By  inference,  the  Union  asks 
^that  the  Companies  be  instructed 
to  accept  the  terms  of  the  Four- 
Employer  contract  if  the  proceed- 
ing is  not  dismissed  for  lack  of 
jurisdiction.  In  effect  this  means 
that  the  Companies  should  be  in- 
structed to  make  the  stipulated 
payments  to  the  Employment  Fund 
which  constitute  the  sole  demand  of 
the  Union. 

JURISDICTION  OF  NWLB 

The  Union  contends  that  Union 
members  are  not  the  employes  of 
the  Companies  but  of  leaders,  con- 
tractors and  associations  who  are 
not  parties  to  the  proceeding. 
)  The  Panel  finds  (1)  that  Union 
members  may  possibly  be  consid- 
.  ered  the  employes  of  the  Companies 
:  regardless  of  the  status  of  60% 
of  them  for  other  and  dissimilar 
purposes  and  (2)  that  the  juris- 
diction of  the  Board  extends  to  the 
.  determination  of  labor  disputes  and 
is  not  limited  to  controversies 
brought  before  it  by  employers  and 
employes. 

The  Union  contends  that  no  labor 
<  dispute  exists  because  it  does  not 
wish  to  work  for  the  Companies 
on  any  terms. 

The  Panel  rejects  the  contention 
(1)  because  not  consonant  with  the 
Union's  acts  and  (2)  because  in- 
valid, if  true. 

The  Union  contends  that  there 
has  been  no  interference  with  the 
war  effort. 


The  Panel  find  (1)  that,  though 
the  direct  effect  of  the  strike  has 
been  exaggerated,  there  has  been 
some  damage  and  (2)  that  "A 
strike  in  wartime  distils  explosive 
emotions  whose  unstabilizing  effect 
transcends  the  economic  influence 
of  the  particular  stoppage." 

Summarizing,  the  Panel  finds 
that,  since  a  labor  dispute  exists 
which  interferes  with  the  war  ef- 
fort, the  NWLB  has  jurisdiction. 

UNION'S  POSITION  ON  THE 
MERITS 

The  two  principal  substantive 
contentions  of  the  Union  are: 

(1)  Recorded  music  has  caused 
serious  te;hnolog  cal  unrm  loy- 
ment  which  differs  from  the  or- 
dinary type  since  it  is  the  musician 
himself  who  creates  the  machine 
(the  recording)  which  displaces  his 
union  brothers. 

(2)  Because  no  copyright  exists 
in  recordings,  musicians  receive  no 
royalty  for  the  unauthorized,  com- 
mercial use  of  phonograph  records, 
mainly  in  juke  boxes,  but  also  by 
broadcasting:  stations.  (Transcrip- 
tions are  always  used  for  an  au- 
thorized, commercial  purpose.) 

The  Companies'  answers  and  the 
Panel's  comments  are  included  in 
the  sections  that  follow. 

UNEMPLOYMENT 

The  section  begins  by  considering 
various  forms  of  mechanized  music. 

In  1929  sound  movies  displaced 
18,000  musicians  but  the  Com- 
panies have  no  connection  with  the 
motion  picture  industry. 

Meagre  testimony  indicates  that 
juke  boxes  gross  a  total  of  about 
$200,000,000  a  year.  Though  the 
Companies  contend  that  they  are 
used  in  small  establishments  and 
displace  no  live  musicians,  and 
though  no  statistics  exist,  the 
Panel  infers  that  there  has  been 
displacement  of  live  musicians  in 
an  unknown  amount. 

Similarly,  the  Panel  infers  that 
there  has  been  some  displacement 
by  wired  music. 

Radio  does  not  replace  live  music 
in  the  sense  that  sound  movies 
displaced  orchestras.  What  Mr. 
Webber,  the  then  president  of 
A.F.M.  said  regarding  the  phono- 
graph record  in  1926  is,  in  the 
main,  still  true  of  phonograph  and 


radio.  The  Union  is  in  error  when 
it  calculates  its  loss  on  the  basis 
of  what  its  members  would  gain 
if  mechanized  music  disappeared 
and  the  demand  remained  constant 
in  the  face  of  an  enormous  increase 
in  price. 

During  the  period  of  the  growth 
of  mechanized  music  the  number 
of  bands  and  symphony  orchestras 
has  increased  but  the  opportunity 
for  small  job  musical  employment 
has  probably  diminiihed. 

The  Panel  finds  that  the  intro- 
duction and  use  of  radio  and  the 
over-all  use  of  phonograph  records 
has  probably  not,  on  balance,  de- 
creased the  employment  of  musi- 
cians. 

GENERAL  UNEMPLOYMENT 
IN  THE  MUSIC  INDUSTRY 

Two  Union  members  out  of  three 
use  music  as  a  side  line  or  not  at 
all.  The  Union  claims  that  a  mem- 
ber who  is  not  working  full  time 
at  music  is  unemployed.  The  Panel 
rejects  the  Union's  definition.  Fur- 
thermore, the  Panel  fin  's  that  the 
problem  of  unemployment  cannot 
be  studied  in  terms  of  so  undiffer- 
entiated a  group. 

The  Companies'  survev  of  four 
cities  showed  94%%  employed  and 
5%%  unemployables.  Though  ques- 
tionable Union  figures  indicate 
12%  unemployment,  the  Panel 
finds  that  there  is  no  prjsent,  im- 
portant unemployment  of  musi- 
cians. 

The  Companies,  using  figures 
supplied  by  the  Union,  have  con- 
structed a  table  showing  the  num- 
ber of  musical  jobs  at  various  dates 
in  the  past.  Though  the  figures 
supplied  by  the  Union  are  incom- 
plete and  doubtful,  they  appear  to 
indicate  that  employment  in  the 
field  of  music  follows  the  economic 
cycle  and  that  the  general  trend 
(unemployment  through  sound 
movies  excepted)  has  been  upward. 

However,  though  substantial  un- 
employment of  musicians  existed 
in  the  past,  neither  the  amount  of 
such  unemployment  nor  the  rela- 
tion of  such  unemployment  to  gen- 
eral unemployment  is  known. 

COMMERCIAL  USE  OF 
RECORDS 

The  Union's  attempt  to  prevent 
the  commercial  use  of  phonograph 
records  was  defeated  when  the 
U.  S.  courts  decided  that  no  copy- 
right interest  exists  under  our 
Federal  laws,  though  many  foreign 
countries  grant  such  protection. 
Since  20%  of  all  phonograph  rec- 
ords are  used  commercially,  a 
large  potential  source  of  revenue 
was  lost. 

The  Companies  agree  with  the 
Union  that  the  copyright  law 
should  be  amended  and  staLe  that 
both  parties  should  share  in  the 
copyright  interest. 

The  Union  conceives  that  so  far 
as  copyright  benefits  the  Union  or 
its  members,  royalties  should  be 
used  for  the  benefit  of  the  displaced 
musicians  rather  than  for  the  ben- 
efit of  the  well  paid  performing 
musicians. 

Though  the  Companies  agree 
that  the  performing  musicians  are 
well  paid,  they  object  to  the 
Union's  suggestion  on  principles 
developed  in  the  next  section. 

PRINCIPLES 

The  eight  main  points  that  make 
up  the  Companies'  line  of  princi- 
ple are  discussed  in  this  section 
which  can  scarcely  be  summarized. 
(Continued  on  page  70) 
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shortest 
distance  to  profitable 
results  in  California's 
billion-dollar  market 
and  western  Nevada  is 


Ike  Bedme 


Robert  A. 
STREET 
National 
Sales  Manager 

Paul  H. 
RAYMER  CO. 
National 
Representatives 


le^W 


McClatchy 
Broadcasting 
Company 

Sacramento,  California 


RENO 
KOH 

SACRAMENTO-  KFBK 
STOCKTON -KVIG 
FRESNO  -  KMJ 

BAKERSFIELD  -  KERN 
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ALASKA 


KFQD 


More  listeners 
per  $  through 

COVERING  METROPOLITAN 
AREA  OF  ALASKA 

790KC-1000W 

First  in  Alaska 

ALASKA  BROADCASTING  CO. 

Anchorage,  Alaska 

National  Representatives: 
Pan  American  Broadcasting  Co. 
New  York  17,  New  York 


PORTLAND,  OREGON 

*KEY  TO  THE  GREAT  WEST* 
5,000  Watts 
620  Kilocycles 

NBC  RED  NETWORK 

Represented  Nationally  by 
EDWARD  PETRY  *  CO.,  Inc. 


TO  MAKE  SURE  of  get- 
ting the  audience  of  Nova 
Scotia's  most  thickly  pop- 
ulated area  it  is  hardly 
necessary  to  stress  the  fact 
that  the  station  is  

CHNS 

Halifax,  Nova  Scotia 


JOS.  WEED  6c  CO. 
350  Madison  Avenue,  New  York 
Representatives 


Don't  dig  so 
hard  for  sales 
when  they 
come  so  easy 
in  Albany! 

A 


WGpc 


ALB^cY'GA. 
CBS 

f "-pRESFNTED  BY  SPOT  SALfcS 


Points  I,  III,  IV,  VII  and  VIII  are 
the  more  important  ones  and  points 
I,  VII  and  VIII  are  perhaps  the 
most  important  of  all. 

Rejecting  the  Companies'  objec- 
tions based  on  principle,  the  Panel 
finds:  (1)  Should  copyright  legis- 
lation be  secured,  sound  social  pol- 
icy would  not  prevent  all  or  part 
of  the  restating  royalties  from 
going  to  the  Union  under  proper 
safeguards,  for  the  benefit  of  un- 
employed musicians.  (2)  Copyright 
legislation  aside,  payment  under 
proper  safeguards,  by  an  employer 
to  a  union  for  the  benefit  of  unem- 
ployed union  members  who  were 
never  the  employees  of  the  paying 
employer  would  not  be  opposed  to 
public  policy  at  least  in  those  in- 
stances where  members  of  the  same 
Union,  working  for  the  same  em- 
ployer, create  the  technological  un- 
employment of  their  union  broth- 
ers. 

The  grievance  in  such  cases  is 
more  poignant  and  the  remedy 
more  ready. 

A  COMMITTEE  OF  THE  NAB 
This  section  mentions  the  ac- 
tivities of  the  National  Associa- 
tion of  Broadcasters  as  reflected  in 
certain  liberties  taken  by  its  Music 
Steering  Committee  in  respect  to 
the  Panel.  An  explanation  is  of- 
fered for  the  changes  in  the  Com- 
pany's position  ranging  from  the 
assertion  of  principle  as  the  para- 
mount consideration  in  the  preced- 
ing section  to  the  disclaimer  of  all 
generalizations  in  the  section  that 
follows. 

UNION  OMISSIONS 

Though  the  practices  of  the 
Union  in  respect  to  the  Companies 
are  not  conciliatory  and  though  the 
Union  has  habitually  disregarded 
the  amenities  of  collective  bargain- 
ing, no  important  difficulties  have 
arisen  and  the  record  refers  to  no 
past  stoppages. 

No  aspersion  of  dishonesty  ap- 
pears and  the  conduct  of  the  Union 
and  of  Mr.  Petrillo,  as  reflected  in 
the  record,  has  been  uniformly  can- 
did and  honorable. 

Before  the  conclusion  of  the 
hearings,  the  Panel  asked  the 
Union  to  explain  the  complete  ab- 
sence of  plan  and  statistics.  The 
chairman's  question  and  the 
union's  answers  should  be  read. 

The  Panel  found  that  the  Union 
has  offered  no  statistics,  objectives 
or  plan  to  support  its  demand  for 
funds  to  relieve  unemployment. 

AN  UNUSUAL  DEMAND 

Even  if  the  Panel  were  satisfied 
as  to  the  factual  justification  of 
the  Union's  demands,  the  question 
remains  whether  the  proposed  so- 
lution is  one  the  Board  may  prop- 
erly impose. 

The  War  Labor  Disputes  Act 
says  that  the  Board  should  provide 
"terms  and  conditions  (customarily 
included  in  collective  bargaining 
agreements)  governing  the  rela- 
tions between  the  parties"  and, 
where  no  other  law  is  applicable, 
the  Board  is  directed  to  provide 
fair  and  equitable  terms  and  con- 
ditions. 

Even  in  the  absence  of  the  paren- 
thetical phrase,  to  exact  unusual 
terms  _  as  the  result  of  war  time 
conditions  would  not,  in  the  opinion 
of  the  Panel,  be  "fair  and  equita- 
ble." 

Panel's  Conclusion 
Applying  this  principle  to  the  in- 
stant case,  the  Panel  notes:  (1) 
Out  of  thousands  of  NWLB  cases 


ABC  Net  Plans  Provide 
Clients  Region  Hookup 

ASSOCIATED  BROADCASTING 
Corp.,  newly-formed  coast-to-coast 
network,  will  adopt  a  policy  of  pro- 
viding regional  coverage  for  clients 
with  limited  or  regional  distribu- 
tion, according  to  Leonard  A.  Vers- 
luis,  president.  The  coast-to-coast 
lineup  will  be  used  for  more  im- 
portant national  religious  programs 
[Broadcasting,  Feb.  21]  and  the 
networks  purpose  is  to  afford  fa- 
cilities for  advertisers  who  cannot 
obtain  split  network  contracts  on 
the  other  national  networks,  Mr. 
Versluis  said.  Headquartered  in 
Grand  Rapids,  Mich.,  the  ABC 
network  is  comprised  of  several  re- 
gional networks  and  the  list  of 
associate  stations  now  numbers 
203. 


in  not  one  has  a  Union  received  or 
even  asked  payment  from  an  em- 
ployer to  a  union  unemployment 
fund.  (2)  None  of  the  collective 
bargaining  cases  mentioned  by  the 
Union  is  analogous.  (3)  The  roy- 
alty payments  to  symphony  orches- 
tras are  ordinary  commercial  trans- 
actions and.  offer  no  analogy.  (4) 
The  Bureau  of  Labor  Statistics  de- 
veloped a  list  of  some  twenty  situ- 
ations where  Employers  made  pay- 
ments to  unions  but  only  one  was 
for  unemployment  relief.  (5)  If 
all  of  the  cases  cited  by  the  Union 
and  developed  by  the  Bureau  of 
Labor  Statistics  were  directly  ana- 
logous, these  few  out  of  hundreds 
of  thousands  of  collective  bargain- 


ing agreements  could  hardly  be 
said  to  establish  custom. 

The  Panel  finds  that  the  demand 
of  the  Union  is  for  an  unusual  con- 
dition not  customarily  included  in 
collective  bargaining  agreements. 

A  critical  situation  might  justify 
a  liberal  interpretation  by  the 
Board,  but  this  is  not  a  critical 
situation. 

The  Panel  concludes  that  because 
of  the  prescriptions  of  the  War 
Labor  Disputes  Act  and  the  policy 
of  the  National  War  Labor  Board, 
as  well  as  for  other  reasons  im- 
plicit in  the  report,  the  Board 
should  not  direct  that  the  Compan- 
ies pay  money  to  the  Union  for  its 
Employment  Fund. 

DISSENTING  OPINION  OF  THE 
LABOR  MEMBER 

Though  the  Labor  Member  con- 
curs in  the  conclusion  that  the 
N. W.L.B.  has  jurisdiction  he  holds : 
(1)  The  labor  dispute  was  not  the 
usual  dispute  between  employer 
and  does  not  involve  a  strike.  (2) 
The  statement  contained  in  the 
body  of  the  report  that  there  was 
some  degree  of  direct  interference 
with  the  war  effort  is  an  error. 

Though  the  Labor  Member  agrees 
with  the  conclusion,  he  points  out 
that  future  unemployment  is  a  defi- 
nite prospect  in  this  and  all  other 
industries,  that  social  security 
plans  for  the  future  must  be  laid 
now  and  that  the  Labor  Movement 
must  chart  its  course  in  advance. 

Paragraphs  3,  4  and  5  are  con- 
jecture and,  therefore,  not  a  proper 
basis  for  drawing  conclusions. 

It  is  fallacious  to  ascribe  an  un- 
employment condition  to  the  praise- 
worthy open  door  policy  of  the 
Union.   An  unemployed  musician 


PROGRAM  DIRECTOR 


Are  you  an  experienced  Program  Director?  Can 
you  handle  a  staff  of  7  or  8  announcers  and  get 
maximum  performance  from  them?  Are  you  an 
announcer  and  emcee  capable  of  showing  your 
men  "how"?  Have  you  handled  continuity  writers 
and  do  you  know  how  to  get  good  results  from  a 
staff  of  three?  Do  you  know  Traffic  and  Music  and 
can  you  supervise  a  Traffic  Manager  and  a  Musical 
Director?  Can  you  make  and  hold  friends  among 
advertisers,  civic  groups,  public  officials  and  every- 
day folks?  Can  you  keep  your  feet  on  the  ground 
and  stay  sober  and  pay  your  bills  and  be  a  good 
citizen? 

If  your  answer  is  "YES"  to  the  questions  above 
you  are  the  man  wanted  for  a  permanent  job  as 
Program  Director  of  one  of  the  nation's  most  pro- 
gressive stations  in  a  major  mid-western  market  of 
over  V2  million  population.  The  station  is  a  basic 
network  affiliate  widely  recognized  for  sound  op- 
eration and  great  potential.  You  will  work  in 
pleasant  surroundings  and  have  a  whale  of  an 
opportunity  to  progress  in  both  responsibility  and 
income.  If  you  want  to  WORK  where  your  ability 
alone  will  take  care  of  your  future,  you  will  start 
at  around  $3,600.00  and  go  on  up  from  there.  If 
you  are  not  subject  to  the  draft  and  available  on 
reasonable  notice  write  FULLY  and  in  confidence 
to  Box  992  c/o  BROADCASTING.  Enclose  photo 
please. 
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IN  THE  SABINE  AREA  OF 


KFDM 

Blue  Network,  560  K.  C,  1,000  Watts 
BEAUMONT,  TEXAS  MEANS  BUSINESS 

Represented  by  the  Howard   H.  Wilson  Company 


would  still  be  unemployed  whether 
i  a  Union  member  or  not.  The  mere 
fact  that  an  unemployed  musician 
obtains  other  part-time  employ- 
ment does  not  change  the  fact  that 
he  is  unemployed  as  a  musician. 

The  swift  changes  in  the  music 
industry  absolve  the  Union  of 
blame  for  not  formulating  plans 
and  objectives.  The  Union  should 
rather  be  praised  for  its  efforts  to- 
wards a  definite  solution  of  a  grave 
problem. 

'Half  of  the  Truth' 

To  hold  that  the  NWLB  can  only 
act  if  a  dispute  can  be  settled  by  a 
customary  provision  is  self-defeat- 
ing logic.  The  Board  must  settle 
all  disputes  and  the  parenthetical 
phrase  concerning  customary  con- 
ditions is  a  precaution  and  not  a 
limitation  on  the  Board's  powers. 
True,  the  Union  is  not  asking  a 
,  customary  provision,  but  this  is 
j  only  half  of  the  truth  for  the  en- 
J  tire  case  is  unusual  as  the  follow- 
|  ing  summary  shows: 
«     1.  The  basic  issue  of  the  dis- 
pute is  unusual. 
:     2.  The   action   taken  by  the 
Union   is   unusual.    (It  is 
;         not  a  strike  by  the  abandon- 
]         ment  of  undesired  work.) 

3.  The    relationship  between 
the  parties  is  unusual. 
(More  than  60%  of  the  mu- 
sicians involved  are  not  em- 
ployees of  the  Companies.) 

4.  The  position  of  the  parties 
before  the  NWLB  is  un- 
usual. 

Furthermore,  the  contracts 
closed  by  the  Union  has  made  it 
"customary"  in  this  industry  to 


plan  for  remedial  unemployment 
measures." 

The  Labor  member  agrees  that 
"the  war  cannot  be  used  as  the  set- 
ting for  gaining  an  advantage"  but 
points  out  that  it  is  the  Companies 
that  ask  the  NWLB  to  invoke  the 
President's  war  powers  to  compel 
musicians  to  withdraw  a  lawful 
ban  against  suicidal  work. 

The  recommendation  of  the  ma- 
jority would  foster  inequities  in  in- 
dustry, in  opposition  to  the  policies 
of  the  NWLB,  for  it  would  free  the 
Companies  from  the  obligations 
undertaken  by  the  employers  who 
have  signed  contracts  with  the 
Union. 

CONCURRING  OPINION  OF 
INDUSTRY  MEMBER 

The  Industry  Member,  after  ex- 
pressing his  general  agreement 
with  the  Report  and  indicating  his 
points  of  disagreement,  analyzes 
the  Union  rules  relating  to  voting 
and  the  reason  why  he  considers 
these  rules  questionable. 

Disagreeing  with  the  Report,  the 
Industry  Member  holds  that  the 
general  principle  of  payment  di- 
rectly by  employers  to  a  union  is 
unsound. 

Six  points  in  the  section  entit- 
led "Principles"  are  analyzed  and 
the  Industry  Member  finds  that  the 
Panel's  answers  to  the  Companies' 
contentions  are  insufficient. 

In  conclusion  the  Industry  Mem- 
ber infers  that  the  great  damage 
suffered  by  musicians  through  the 
introduction  of  sound  movies  has 
naturally  (but,  none  the  less  mis- 
takenly) caused  them  to  suspect 
the  effect  of  all  mechanized  music. 


Ask  ANY  Daytonian 


Next  time  you  encounter  a  Daytonian — no  matter  where 
— ask  him  the  name  of  his  favorite  radio  station.  We'll 
gamble  our  reputation  on  his  answer.  He'll  tell  you  that  he 
listens  to  WHIO — for  the  best  in  CBS  and  local  entertain- 
ment, and  for  the  exceptional  news  coverage  made  available 
by  WHIO's  three  wire  services — U.P.,  I.N.S.,  and  Reuters. 

WHIO  2 

THE  DAYTON  MARKET 

5000  WATTS  •  BASIC  CBS  •  G.  P.  HOLLINGBERY  CO.,  Representatives 
HARRY  E.  CUMMINGS,  Southeastern  Representative 
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Shepard  Explains 
Capital  Coverage 

Says  Network  Has  Not  Set  Up 

A  Washington  News  Bureau 

JOHN  SHEPARD  3d,  chairman  of 
the  board  of  Yankee  Network  Inc., 
declared  last  Friday  that  the  net- 
work had  not  established  a  news  bu- 
reau in  Washington  but  had  made 
arrangements  for  Washington  news 
of  interest  to  New  Englanders  to  be 
furnished  by  a  company  headed  by 
Jack  R.  Reed,  of  Washington. 

Mr.  Shepard's  statement  came 
following  publication  [Broadcast- 
ing, March  6]  of  an  announcement 
by  Mr.  Reed  that  Yankee  News  Bu- 
reau had  been  established  in  Wash- 
ington to  cover  for  Yankee  stations 
and  for  WJW  Cleveland,  owned  by 
Bill  O'Neil,  son  of  W.  O'Neil, 
president  of  the  Yankee  Network. 
Mr.  Reed  is  assistant  to  W.  O'Neil 
as  president  of  the  General  Tire  & 
Rubber  Co.  His  headquarters  in 
Washington  are  the  offices  of  Gen- 
eral Tire  and  he  was  formerly  news 
director  of  WJW  prior  to  the  sta- 
tion's removal  from  Akron  to 
Cleveland. 

Mr.  Shepard  issued  the  follow- 
ing statement  about  the  Yankee 
News  Bureau  as  previously  re- 
ported: 

"The  Yankee  Network  has  not 
established  a  news  bureau  in  Wash- 
ington but  has  made  arrangements 
for  Washington  news  of  interest 
to  New  Englanders  to  be  furnished 
by  a  company  employing  Jack 
Reed.  Mr.  Reed  has  nothing  to  do 
with  the  policies  of  the  Yankee 
Network,  is  not  an  employee  of  the 
Yankee  Network,  and  is  simply  to 
furnish  news  as  directed  and  ar- 
ranged by  the  Yankee  Network. 

"Lt.  Francis  W.  Tully,  USNR, 
presumably  will  resume  his  former 
post  at  the  Yankee  Network  on 
his  return  from  the  war.  The  ar- 
rangement made  for  the  services  of 
Mr.  Reed  are  simply  to  fill  in  dur- 
ing Lt.  Tully's  absence." 


WBNY's  Policy 

WILLIAM  NORINS,  manager  of 
WBNY  Brooklyn,  has  announced 
that  in  accordance  with  a  new 
policy,  fewer  foreign-language  pro- 
grams are  being  broadcast  on  this 
station,  the  ratio  dropping  from 
80  to  17%. 


AFRA  Convention 

AMERICAN  FEDERATION  of 
Radio  Artists  will  hold  its  sixth 
annual  convention  in  Cleveland 
this  August. 


3,500  ANSWER  OWI  CALL 

RESPONDING  to  the  call  issued  by  OWI 
Director  Elmer  Davis  for  450  trained 
newspaper  and  radio  men,  to  assist  in  OWI 
overseas  operations  [Broadcasting,  Feb. 
28],  some  3,500  had  sent  in  letters  of  ap- 
plication by  the  early  part  of  last  week. 
According  to  the  OWI  Outpost  Service 
Bureau,  New  York,  where  all  applica- 
tions are  processed,  an  estimated  30%  of 
the  applications  were  for  radio  positions, 
about  100  of  them  for  program  work.  A 
number  did  not  have  the  necessary  quali- 
fications. Total  of  3,500  letters  includes 
1,000  sent  to  Washington. 


HER  FRIENDLY  ADVICE, 
WIT  AND  HUMOR,  KEEP 
WOMEN  TUNED  TO.... 

WC  K  Y 


STATION 


Represented  Nationally  by  HEADLEY-REED  CO. 

a  t  5000  watts  1330  Kc- 

ENGLISH  •  JEWISH  •  ITALIAN 

National  Advertisers  consider  WEVD 
a  "must"  to  cover  the  great  Metro- 
politan New  York  Market. 

Send  for  WHO'S  WHO  on  WEVD 
WEVD  —  117  West  46th  Street.  New  York,  N.  Y. 
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Zenith  Subsidiary 

ZENITH  RADIONICS  Corp.,  of 
New  York,  subsidiary  of  Zenith 
Radio  Corp.,  has  been  formed  and 
offices  opened  in  the  Empire  State 
Bldg.,  it  was  announced  last  week 
by  J.  J.  Nance,  vice-president  and 
director  of  sales  of  the  parent  com- 
pany. H.  J.  Wines,  former  general 
sales  manager  of  Prigidaire's  New 
York  and  Chicago  branches,  has 
been  appointed  general  manager 
and  director  of  the  new  subsidiary, 
which  will  serve  as  distributor  for 
Zenith's  radionic  products  in  the 
territories  formerly  covered  by 
Colen  &  Gruen,  New  York  and  E. 


B.  Latham,  New  Jersey.  Mr.  Nance, 
in  announcing  the  company's  de- 
parture from  its  policy  of  enfran- 
chised distributorships  stated  that 
Zenith  will  adhere  to  its  px'ogram 
of  independent  distributors  except 
for  the  highly  concentrated  New 
York  and  Chicago  areas. 


Agency  Opens  Branch 

McCANN-ERICKSON,  New  York, 
has  opened  a  new  branch  office  in 
Boston,  in  the  Park  Square  Build- 
ing. Watson  Gordon,  free-lance 
copy  writer,  associated  formerly 
with  Doremus  &  Co.,  in  Boston,  has 
been  appointed  manager. 


PROFESSIONAL 
DIRECTORY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 


PAUL  F  GODLEY 

CONSUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 


GEORGE   C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 

ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


WOODWARD  &  KEEL 

Consulting  Radio  Engineers 
Earle  Bldg.  •  District  4871 

Washington  4,  D.  C. 


STUDIO  RADIO  WRITING 

by  Correspondence 
Newscasting  &  Announcing 

Coaching  by  records 
NATIONAL  ACADEMY  OF 
BROADCASTING 
1366  Irving  St.  N.W.,  Wash.,  D.  C. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.         Dl.  1205 
Washington,  D.  C. 


HECTOR  R.  SKIFTER 

CONSULTING  RADIO  ENGINEERS 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 


Radio  Engineering  Consultants 
Frequency  Monitoring 


Commercial  Radio  Equip.  Co. 


•  Evening  Star  Building,  Washington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 

I 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application 
to  Complete  Installation 
1469  Church  Street  N.W.,  Washington,  D.C. 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


GIVE  TO 
THE  AMERICAN 
RED  CROSS 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 


-MARCH  4  TO  MARCH  10  INCLUSIVE" 


Decisions  .  .  . 


MARCH  7 

E.  Anthony  &  Sons  Inc.,  West  Yar- 
mouth, Mass. — Granted  CP  new  standard 
station,  1240  kc,  250  w,  unlimited.  (Facil- 
ities of  formerly  licensed  WOCB). 

KICD  Spencer,  la. — Granted  mod.  license 
to  increase  100  w  to  250  w. 

WKBH  La  Crosse,  Wis.— Granted  re- 
linquishment control  by  Harry  Dahl  to 
Dorothy  Dahl,  Howard  Dahl,  Kenneth  Dahl 
and  Catherine  Dahl  Wood  through  gift  of 
400  shares  (49.2%). 

WGKV  Charleston,  W.  Va.— Designated 
for  hearing  application  for  relinquishment 
control  by  Worth  Kramer  to  Eugene  R. 
Custer  and  Richard  M.  Venable,  to  be  con- 
solidated with  hearing  on  application  for 
renewal  of  license. 

KMLB  and  KNOE  Monroe,  La. — Denied 
request  of  KNOE  Inc.  for  extension  time 
to  April  1  within  which  to  file  an  opposi- 
tion to  petition  of  KMLB  to  reinstate  its 
application  for  CP;  granted  request  of 
KNOE  Inc  for  extension  time  to  April  1 
within  which  to  file  opposition  to  KMLB's 
petition  for  rehearing. 

American  Network  Inc.,  New  York — 
Granted  petition  for  reinstatement  appli- 
cation for  CP  new  FM  station. 

MARCH  8 

Charles  P.  Blackley,  Staunton,  Va.— 
Granted  motion  for  order  to  take  deposi- 
tion in  rehearings  on  application  of 
Charles  P.  Blackley  for  CP  new  station, 
application  of  WCHV  for  mod.  license,  and 
application  of  WFVA  for  mod.  license. 

MARCH  10 

WNBZ  Saranac  Lake,  New  York- 
Adopted  order  granting  petition  for  con- 
tinuance hearing  on  application  for  li- 
cense renewal ;  hearing  continued  to  April 
12. 

New  York  Times  Co.,  New  York — Placed 
in  pending  file  application  for  CP  new 
FM  station. 

J.  E.  Rodman,  Fresno,  Cat. — Placed  in 
pending  file  application  for  CP  new  FM 
station. 


Applications  .  .  . 

MARCH  6 

The  Finger  Lakes  Broadcasting  System, 
Geneva,  N.  Y. — CP  new  standard  station, 
1240  kc,  250  w,  unlimited. 

WCLE  Cleveland— CP  change  610  kc  to 
640  kc,  increase  500  w  to  1  kw,  change 
hours  from  D  to  limited,  move  transmitter 
and  studio  to  Akron  and  install  DA, 
amended  re  changes  in  DA. 

Havens  &  Martin  Inc.,  Richmond,  Va. — 
CP  new  FM  station,  46,100  kc,  12,130  sq. 
mi. 

WGAL   Inc.,   Lancaster,    Pa. — CP  new 

FM  station,  45,500  kc,  1200  sq.  mi. 

WCOV  Montgomery,  Ala. — Vol.  assgn. 
license  to  G.  W.  Covington  Jr. 

WOSH  Oshkosh,  Wis.— Vol.  assgn.  li- 
cense to  Myles  H.  Johns,  William  F. 
Johns  and  Frederick  W.  Renshaw  d/b 
Oshkosh  Broadcasting  Co.,  a  partnership. 

KSL  Salt  Lake  City,  Utah— Extension 
special  service  authorization  to  operate 
with  two  Federal  telegraph  tubes  in  last 
radio  stage  for  period  4/1/44  to  5/1/45. 

Monroe  B.  England,  Pittsfield,  Mass. — 
CP  new  FM  station,  45,700  kc,  950  sq.  mi. 
Incomplete. 

WIRE  Indianapolis — CP  change  1430  kc 
to  1190  kc,  increase  5  kw  to  50  kw,  in- 
stall new  transmitter,  make  changes  DA-N 
and  move  transmitter. 

MARCH  8 

W2XWG  New  York — License  change 
from  class  II  experimental  high  frequency 
station  to  FM  station.  (Temporary  facil- 
ities requested  until  construction  is  com- 
pleted. ) 


Washtenaw  Broadcasting  Co.,  Ann  Arbor, 
Mich. — CP  new  standard  station,  1050  kc, 
250  w,  D. 

KOMA  Oklahoma  City— CP  change  1520 
kc  to  690  kc,  increase  5  kw  to  10  kw,  in- 
stall new  transmitter  and  DA-DN, 
amended  to  omit  request  for  new  trans- 
mitter and  change  requested  power  to  6 
kw  D  and  500  w  N. 

WGBG  Greensboro,  N.  C— CP  change 
980  kc  to  850  kc,  change  1  kw  D  to  250  w 
N,  1  kw  D  and  limited  hours. 

KCMC  Texarkana,  Tex. — License  to  cover 
CP  authorizing  change  1450  kc  to  1230  kc 
and  change  in  equipment. 

MARCH  9 

City  of  Sebring,  Fla. — CP  new  standard 
station,  1400  kc,  250  w,  unlimited. 

WCAO  Baltimore— CP  install  verticle 
dipole  (FM  antenna).  Incomplete. 

WABI  Bangor,  Me.— Mod.  CP  for  exten- 
sion completion  date.  Dismissed  (unneces- 
sary). 

MARCH  10 

Rochester  Broadcasting  Corp.,  Roches- 
ter, N.  Y. — CP  new  standard  station, 
1240  kc,  250  w,  unlimited.  Facilities  of 
WSAY  when  vacated. 

Blue  Network  Co.,  New  York — CP  for 
new  FM  station,  47,900  kc,  8,950  sq.  mi. 

Keystone  Broadcasting  Corp.,  Harris- 
burg,  Pa. — CP  new  FM  station,  44,700 
kc,  4,000  sq.  mi. 

Louis  G.  Baltimore,  Wilkes-Barre,  Pa. — 
CP  new  FM  station. 

Nashville  Radio  Corp.,  Nashville,  Tenn. 
—CP  new  FM  station,  46,500  kc,  16,000  sq. 
mi. 

WELO  Tupelo,  Miss.— Mod.  CP  author- 
izing construction  new  standard  station 
for  approval  studio  and  transmitter  sites. 
Incomplete. 


'STATESIDE'  STARTS 
54th  AES  Sta  ion  Set  Up 
 In  New  Caledonia  


LATEST  station  in  the  South  Pa- 
cific is  "Stateside",  the  54th  Amer- 
ican Expeditionary  station,  now 
operating  at  Noumea,  New  Cale- 
donia. The  first  program  was  the 
"All  Marine  Show"  put  on  for  the 
Leathernecks  in  the  area,  with 
Marine  Sgt.  Jack  Briggs,  former 
California  radio  announcer,  and 
Army  Pvt.  Robert  L.  Stewart,  pre- 
viously a  radio  director  of  Walla 
Walla,  Wash,  writing  the  script. 

Several  high-ranking  Marine  of- 
ficers took  part  in  the  dedication 
ceremonies  of  the  station,  the  out- 
growth of  a  former  "lean  to" 
nailed  to  the  Red  Cross  Service 
Club.  Men  at  the  controls  in- 
cluded: Radio  Technician  First 
Class  Fred  Murray  Hall,  USN, 
and  Pfc.  J.  E.  Guba. 


Kwajalein  Recordings 

IMMEDIATELY  following  the 
capture  of  Kwajalein  Island,  an 
interview  with  the  men  responsible 
for  taking  the  island  was  recorded 
on  the  Army's  Magnetic  Wire  Re- 
corder. The  transcription,  first 
made  of  Army  men  on  conquered 
Jap  territory,  was  flown  to  Hono- 
lulu, where  it  was  short-waved  to 
the  United  States.  Mutual  broad- 
cast the  interview  Feb.  23  on  the 
Front  Line  Features  program. 
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BROADCASTING  •  Broadcast  Advertising 


CLASSIFIED 


Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classifications,  15c 
per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS,  triple.  Minimum  charge 
$1.00.  Count  three  words  for  box  address.  Forms  close  one  week  preceding 
issue.  Send  Box  replies  to  BROADCASTING  Magazine,  National  Press  Building, 
Washington  4,  D.  C.  * 

PAYABLE  IN  ADVANCE 


Help  Wanted 


Situations  Wanted 


OPERATOR  —  Permanent  position  with 
chance  of  advancement.  State  qualifica- 
tions and  enclose  small  photo.  Please  in- 
clude your  recommendations.  Write  Tech- 
nical manager,  WFDF,  Flint,  Michigan. 

Radio  Salesman —  Man  or  woman,  wide- 
awake city  unlimited  possibilities.  Salary 
and  commission.  A-l  references.  Release 
required.  Permanent.  J.  D.  McCoy.Sta- 
tion  WAIM,  Anderson,  South  Carolina. 

"'  Wanted — Announcer  by  progressive  net- 
work  affiliated  station,    draft  deferred, 

'  prefer  man  with  southern  station  experi- 
ence, give  full  information  as  to  experi- 
ence and  salary  expected.  WHMA,  Annis- 
ton,  Alabama. 

.  Transmitter  Engineers — First  class.  Can  use 
two  men.  Salary  up  to  $50,  forty  hours, 
depending  on  experience.  Overtime  hours 

i  extra.  Construction  permit  granted  in- 
creasing night-time  power.  Write  Elza 
Runkle,  Chief  Engineer,  KCMO,  Kansas 
City,  Missouri. 

ANNOUNCER  -  SALESMAN  —  Wanted  — 
good  opportunity  for  experienced,  steady 
man — 4F  or  discharged.  Give  full  de- 
tails, references.  Good  Salary  and  com- 
mission. Southern  Station.  Box  998, 
BROADCASTING. 


CHIEF  ENGINEER — For  5kw  Station. 
Capable  taking  complete  charge.  Experi- 
enced in  new  construction,  maintenance, 
recording,  etc.  Permanent  position.  Real 
present  and  post-war  opportunity  to 
proper  person.  Detail  previous  experi- 
ence, age,  draft  status,  references  and 
salary  expected.  All  replies  confidential. 
Box  996  BROADCASTING. 


Announcer  Wanted — By  Southern  NBC 
5KW  Station.  A  junior  man  with  at  least 
two  years  successful  announcing  experi- 
ence. We  prefer  somebody  who  wants  to 
become  firmly  rooted  in  the  region  we 
serve.  We'll  start  him  at  $45.00  and  pro- 
vide an  opportunity  to  earn  extra  talent 
fees  for  programs  he  produces.  Send 
transcription,  photo,  detailed  experience 
and  education.  Station  WIS,  Columbia, 
S.  C. 


ENGINEER— Control  operator,  draft  ex- 
empt. State  experience  and  salary  ex- 
pected. Apply  WGBG  Greensboro,  N.  C. 

Announcer — Capable  becoming  program  di- 
rector .  .  .  draft  exempt.  State  experi- 
ence, references,  salary,  first  letter. 
NY  local.  Box  987  BROADCASTING. 


Draft  Exempt — First  Class  Operator  as 
Chief  Engineer.  Some  announcing.  Salary 
good.  Mutual  station  in  Middle  West. 
Box  982,  BROADCASTING. 

ANNOUNCER  —  Experienced,  deferred. 
Capable  newscaster,  ad  lib  record  shows. 
Basic  Network  Station,  Metropolitan 
market.  Permanent.  In  replying  detail 
experience,  salary  expected,  draft  status. 
Box  949,  BROADCASTING. 

OPERATOR— First  class  for  Texas  kilo- 
watt Mutual  station.  Give  full  informa- 
tion. Box  904,  BROADCASTING. 


ARE  YOU  THINKING  AHEAD?  Existing 
Southern  California  station  with  plans 
already  in  the  fire  on  FM  and  television 
will  need  program  director,  news  editor, 
sponsor  service  manager,  and  what  have 
you  to  offer?  Tell  us  why  you  think  you 
would  qualify,  together  with  expected 
starting  salary.  We  might  be  interested 
in  you  right  now  if  you  want  to  start  at 
a  reasonable  figure  looking  toward  your 
future.  Box   6,  BROADCASTING. 

Wanted — Operator,  first  class ;  draft  de- 
ferred. Can  work  either  forty  or  forty- 
eight  hours  a  week.  State  salary  wanted. 
Radio  station  WSYB  Rutland,  Vermont. 


ANNOUNCER-EXPERIENCED  —  24,  good 
news-man,  fluent  ad-lib.  Honorable  dis- 
charge. Now  employed,  desire  change 
larger  station  $60  week.  Box  999, 
BROADCASTING. 

Radio  Engineer — 14  years  in  radio,  includ- 
ing transmitter  design  test  and  develop- 
ment. Age  39,  married.  Would  like  posi- 
tion of  Chief  Engineer  in  small  station. 
Box  997,  BROADCASTING. 

Announcer-Newscaster-Producer  —  Recently 
Chief  Announcer —  Newscaster — Producer 
NBC  Affiliate.  4F— single — 29— available 
shortly.  10  years  experience.  Box  991, 
BROADCASTING. 

Announcer  Now  Available — For  announc- 
ing staff  of  some  Southern  station.  Basic 
salary  must  be  good,  also  overtime.  Ad- 
dress Box  990,  BROADCASTING. 

ANNOUNCER-COMMENTATOR— Operate 
Control  Board,  draft-deferred.  Minimum 
$60  weekly,  plus  talent  fees  For  disc 
send  fuU  details.  Box  989,  BROADCAST- 
ING. 

ANNOUNCER— Draft  exempt.  Honorable 
army  discharge.  Age  25.  Married,  Ac- 
curate commercial  man  with  news  ex- 
perience and  program  ideas.  Four  years 
with  western  network  stations.  Box  988, 
BROADCASTING. 

RADIO  EXECUTIVE  CONTEMPLATES 
CHANGE.  THOROUGHLY  EXPERI- 
ENCED. SEVERAL  YEARS  WITH 
50,000  WATT  STATION.  36  YEARS 
OLD.  BOX  985  BROADCASTING. 

News  Editor — Experienced,  formerly  news- 
paperman. Seeking  any  editorial  work 
in  N.Y.C.  4-F.  Box  984,  BROADCAST- 
ING. 

NEWSCASTER  or  Analyst— Newspaper 
background,  long  experience  both  sides 
of  Atlantic.  Writes  own  script.  Draft 
exempt.  Employed  at  present.  Box  983, 
BROADCASTING. 

Painting    Radio   Antenna    Towers — F.C.C. 

Specifications,  United  States,  Canada, 
Mexico.  Let  us  contract  your  job.  H.  K. 
Rhodes,  Painting  &  Decorating  Co.,  Roar- 
ing Spring,  Pennsylvania. 

WESTWARD  HO!  Two  experienced  copy 
and  promotion  writers  in  search  of  real 
opportunity.  Box  980,  BROADCASTING. 

Experienced  Salesman — Now  connected 
with  Western  station  foremost  in  its  field, 
will  be  available  April  first  for  position 
with  Eastern  network  affiliate;  highly 
recommended  by  present  and  past  em- 
ployers; good  appearance  and  personality; 
congenial  associate;  draft  exempt.  Box 
969,  BROADCASTING. 

PROGRAM   DIRECTOR  -  ANNOUNCER— 

Woman  with  key  network  station  desires 
program  position  with  opportunity  to 
use  initiative-originality  Thoroughly  ex- 
perenced.  Box  965,  BROADCASTING. 

Available  Immediately.  Organist  with  or 
without  own  Hammond.  Age  26,  4F, 
union.  Excellent  references.  Box  963, 
BROADCASTING. 

Announcer — Nine  months  experience.  Col- 
lege education,  honorably  discharged  from 
Army.  Prefer  East  or  Southwest.  Now 
employed.  Box  3,  BROADCASTING. 

Man,  4-F,  desires  position  as  announcer 
with  station  offering  chance  to  utilize 
knowledge  (especially  music).  Experience 
as  both  announcer  and  continuity  writer. 
Box   2,  BROADCASTING. 

Director — Expert  announcer  wants  perma- 
nent position  with  progressive  station. 
9  years  experience.  Write  to  Box  1, 
BROADCASTING. 


Situations  Wanted  (Cont'd) 


PROGRAM  MANAGER— Capable  of  pro- 
ducing and  supervising  programs  for  re- 
gional net  or  local  station.  Complete 
knowledge  of  continuity,  traffic  and  all 
program  detail  work.  Ten  years  experi- 
ence on  local,  NBC  and  CBS  affiliate. 
Age  thirty-nine,  married,  two  children. 
Desires  position  with  a  station  assuring 
a  permanent  position.  Will  guarantee 
active  and  creditable  interest  in  position 
and  produce  results.  Location  preferred: 
middle  west  or  central.  Write  Box  962, 
BROADCASTING. 

I  think  I'm  ready  for  a  station  manager's 

job — Or  a  job  as  assistant  Station  man- 
ager, and  commercial  manager.  One  man 
I  worked  for  (name  on  request)  once 
called  me  the  "only  one-man  radio  sta- 
tion" he  ever  knew.  I've  been  trying  to 
live  that  down.  During  the  past  ten  years 
my  work  has  included  programming,  pro- 
duction, announcing,  sports,  special 
events,  continuity,  publicity  and  sales. 
My  present  work  includes  a  sponsored 
sportscast,  a  daily  record  program,  special 
events,  publicity  and  being  a  one-man 
commercial  department.  My  income  is 
good.  But  I  feel  I've  gone  as  far  as  I  can 
right  here.  34  years  old.  Married.  Have 
almost  a  double  handful  of  dependents. 
I'm  looking  for  a  job  that  will  give  me 
a  chance  to  do  a  job.  The  salary,  of 
course  must  be  commensurate  with  the 
work  I'll  put  in.  If  there  is  such  a  posi- 
tion open,  I  am  available  on  3  weeks 
notice.  Box  950,  BROADCASTING. 

Chief  engineer  small  station  wants  job 
larger  station  previously  classified  2B 
now  4F.  Box  948,  BROADCASTING. 

Woman  News  Editor  Broadcaster — Five 
years  radio  writing  and  broadcasting. 
Desirous  position  handling  women's  pro- 
grams and/or  newscasts.  Good  affiliations. 
Excellent  references.  Box  940,  BROAD- 
CASTING. 


Wanted  to  Buy 


Want  to  buy  new  or  used  RCA  Instan- 
taneous Recording  Attachment  to  fit 
RCA  turntable  type  70-C-l.  Give  price. 
WMRF,  Lewiston,  Pennsylvania. 

To  buy  516-C  bridge  or  to  trade  Twin-T 
bridge  for  516-C.  Station  WIND,  Gary, 
Indiana. 

100  or  250  watt  transmitter,  any  condition. 
Box  995,  BROADCASTING. 

Equipment  Wanted — Will  pay  cash  for  FCC 
approved  frequency  monitor  and  modu- 
lation monitor.  Box  986,  BROADCAST- 
ING. 

Wanted — One  Wincharger  or  any  guyed. 
175  foot  tower  and  lighting  equipment. 
1,000  Watt  Antenna  tuning  unit.  200 
foot  %  inch  or  larger  Coaxial  Cable  with 
gas  equipment.  One  1,000  watt  trans- 
mitter complete  with  tubes.  Box  926, 
BROADCASTING. 

WILL  PAY  CASH— for  Western  local  or 
regional  station.  Replies  confidential. 
Box  922,  BROADCASTING. 

Wanted  to  buy— 1  KW  Transmitter.  Ad- 
dress Box  902,  BROADCASTING. 

CASH  ON  THE  LINE— For  equipment 
for  250  or  1000  watt  station.  Also  in- 
terested in  buying  towers.  Box  7,  BROAD- 
CASTING. 

WANTED — Recording  machine,  complete, 
in  good  condition,  for  16  inch  discs. 
WDEV,  Waterbury,  Vermont. 

EQUIPMENT  WANTED— 5  kilowatt  late 
model  RCA  or  W.  E.  broadcast  trans- 
mitter, phase  monitor,  two  200  foot 
towers.  Box  4,  BROADCASTING. 

One  kilowatt  or  five  kilowatt  transmitter — 

Call,  wire  or  write  immediately  Box  13, 
BROADCASTING. 


For  Sale 


ONE  UV  855  RCA  TRANSMITTER  TUBE 
NEVER  BEEN  USED  COST  $350.00 
WILL  TAKE  $175.00.  USED  AUDAK 
CUTTING  HEAD  $25.00.  TWO  PRESTO 
FEED  SCREWS  $20.00  EACH.  NEW 
RCA  MI  4297  DELUXE  AMPLIFIER 
IN  CABINET  WITH  TUBES  $200.00. 
KGDM  PEFFER,  STOCKTON,  CALI- 
FORNIA. 

Have  complete  equipment  for  250  watt 
station — Would  like  to  contact  party 
with  good  location  with  the  idea  of 
jointly  applying  for  CP.  Box  6,  BROAD- 
CASTING. 


HELP  WANTED 

Announcer,  newsman,  and 
promotion  man  fully  experi- 
enced and  qualified  wanted 
by  W  K  B  N.  A  real  opportunity 
on  a  5000  watt  CBS  station. 
Write  or  wire  stating  qualifica- 
tions. 38  years  or  more,  4-F, 
or  service  discharges  only. 

W  K  B  N 
YOUNGSTOWN,  OHIO 


WANTED  TO  BUY 

We  want  to  purchase 
a  self-supporting  steel 
tower,  preferably 
Truscon  or  Blaw-Knox, 
350  to  400  feet  in 
height.  Send  full  par- 
ticulars and  price  to 
W  H  B  Q,  Memphis, 
Tenn. 


o^jo  HOW  TO  INCREASE 
^K<*  THE  REVENUE  ON 
c!/^>  YOUR  STATION! 

KAY  COLLYER'S 

"WOMAN'S  WORLD" 

A  dramatic,  vivid,  new  type  of 
woman's  participation  program — 

For  audition  record,  write  to 
Box     994,  BROADCASTING 


SCRIPT  WRITER  AVAILABLE 

IN  SIX  WEEKS 

Now  under  contract  on  two 
network  shows.  Ten  years 
experience;  want  change, 
pref.  freelance  basis. 

BOX  981,  BROADCASTING 


SALESMAN  WANTED: 

A  group  of  Midwest  sta- 
tions wants  a  hard  working, 
experienced  salesman,  who 
has  both  client  and  agency 
contacts  in  Chicago  and 
Central  states.  Salesman  to 
spend  50%  of  time  in  Chi- 
cago and  balance  of  time 
soliciting  national  spot  busi- 
ness in  Middlewest.  Please 
give  complete  background, 
age,  salary  desired  and 
draft  status  in  first  letter. 

BOX  993,  BROADCASTING 


Radio's  '43  Contribution  to  War  Effort 
Valued  at  Over  $200,000,000  in  Time 

RADIO  TIME  valued  at  $202,000,-  the  entire  roster  of  913  stations 
000  was  contributed  during  1943  and  the  national  and  regional  net- 
to  programs  directly  identified  with  works. 

the  war  interest,  according  to  an        NAB  announced  that  a  brochure 

analysis  last  Friday  by  the  NAB.  for  industry  use  is  being  prepared, 

Of  the  aggregate,  $93,000,000  rep-  in  which  the  story  of  radio's  part 

resented  station  and  network  time  in   the   war  effort  will  be  docu- 

donated  on  a  "sustaining"  basis,  mented.  Outstanding  examples  of 

with  $81,000,000  in  time  given  on  a  methods  employed  by  stations  to 

sponsored  or  commercial  basis.  aid  particular  projects  will  be  pre- 

The  estimate  was  brought  up  to  sented   and  station  managements 

$202,000,000  by  an  item  of  $28,000,-  were  requested  to  send  to  NAB 

000  in  talent  costs  involved  on  both  complete  information  on  outstand- 

sustaining    and    commercial    pro-  ing  promotion. 

grams  by  stations,  networks  and  Following  is  the  NAB  break- 
advertisers.  The  figures  were  for  down: 

Network 

Spot  and  Special  Station 

Government  Agency  Assignment  Contribution  Total 

Treasury  Department    $26,323,900  $23,374,500  $49,698,400 

Department  of  Agriculture — WFA   12,281,200  9,905,900  22,187,100 

War   Production    Board    8,429,100  1,147,700  9,576,800 

War  Department    8,385,400  4,733,900  13,119,300 

War  Manpower  Commission    6,282,200  5,737,000  12,019,200 

Office  of  Price  Administration   4,501,000  6,099,300  10,600,300 

Navy  Department      4,466,700  3,332,400  7,799,100 

Office  of  Economic  Stabilization    4,371,400  2,179,400  6,550,800 

Federal  Security  Agency  (Public  Health)   3,216,600  4,288,200  7,504,800 

American  Red  Cross    3,181,200  5,721,200  8,902,400 

Office  of  Defense  Transportation   2,748,000  3,907,900  6,655,900 

National  War  Fund  ■   2,102,300  4,620,600  6,722,900 

Petroleum  Administration  for  War  — _  1,910,200  633,400  2,543,600 

Rubber   Administration    819,300  53,500  872,800 

United  Service  Organizations    (Books)   546,800  801,400  1,348,200 

Social  Security  Board    417,000  1,209,500  1,626,500 

War  Shipping   Administration   389,700  2,044,600  2,434,300 

Office  of  Civilian  Defense    202,400  1,033,100  1,235,500 

Federal  Bureau  of  Investigation   75,300  78,400  153,700 

Office  of  Lend-Lease  Administration   37,400    3,7400 

"Miscellaneous   Campaigns    14,957,400  15,604,100  30,561,500 

Total   $105,644,500       $96,506,000  $202,150,500 

*  Source.  The  figures  above  are  estimates  of  gross  values  (one  time  rates-before  dis- 
counts and  commissions).  Network  organizations  were  calculated  from  OWI  allocation 
schedules  and  utilized  the  OWI  estimates  of  net  values  based  on  1942  revenue.  Statical 
originations  were  estimated  from  monthly  war  ffort  report  submitted  by  stations  to  NAB. 

**  Campaigns  not  emanating  from  any  particular  government  agency. 


STAN-B  EXPANDING 
PROMOTION  PLANS 

STANDARD  BRANDS,  New  York, 
last  week  expanded  the  advertising 
campaign  for  Stan-B  vitamins,  ex- 
tending newspaper  and  radio  sched- 
ules to  Illinois,  Indiana,  Iowa,  Kan- 
sas, Kentucky,  Michigan,  Minne- 
sota, Missouri,  Nebraska,  Ohio, 
West  Virginia  and  Wisconsin. 
Exact  number  of  stations  included 
was  not  revealed,  but  a  total 
of  13,445  listener  impressions  were 
covered  in  the  new  schedule.  In- 
crease went  into  effect  March  6, 
and  included  the  addition  of  45 
newspapers. 

Original  drive  for  Stan-B  got  un- 
der way  last  May  with  the  start 
of  a  West  Coast  campaign  on  29 
stations.  Promotion  of  the  vitamin 
product  on  Standard  Brand  net- 
work programs  was  increased  earl- 
ier this  year.  Agency  is  Ted  Bates 
Inc.,  New  York. 


Joseph  E.  Galvin 

JOSEPH  E.  GALVIN,  45,  execu- 
tive vice-president  of  the  Galvin 
Mfg.  Corp.,  Chicago  (Motorola  ra- 
dios), died  March  7  at  his  home  in 
Oak  Park,  111.  The  brother  of  Paul 
V.  Galvin,  president  of  the  com- 
pany, associated  with  Galvin  Mfg. 
Corp.,  since  it  organized  in  1928. 


Peddler 

EDGAR  KOBAK,  executive 
vice-president  of  the  Blue 
Network,  is  still  making  a 
living  in  the  same  way  he 
did  when  a  youngster — sell- 
ing the  Saturday  Evening 
Post,  according  to  a  squib  in 
the  March  1  issue.  The  Post  is 
currently  sponsoring  The 
Listening  Post  on  the  Blue. 


WARNER  RESTRICTS 
AIR  APPEARANCES 

FILM  industry's  apparent  drive 
to  restrict  radio  guest  appearances 
of  its  stars  and  use  of  story  ma- 
terial for  broadcasting  was  begun 
with  a  declaration  of  principles  by 
Warner  Bros,  in  early  March.  Fol- 
lowing close  upon  the  heels  of  a 
basic  agreement  reportedly  in  the 
making  by  all  major  film  studios, 
Warner  Bros,  edict  includes  a  price 
hike  on  screen  scripts  for  radio 
adaptation. 

Agencies  are  being  advised  that 
a  story  property  is  just  as  im- 
portant to  a  program  as  the  star 
and  prices  on  scripts  for  radio 
adaptations  will  be  graded  accord- 
ingly. Where  players  are  concerned, 
only  those  not  in  active  film  pro- 
duction will  be  released  for  radio, 
and  then  only  on  written  assign- 
ment from  the  advertising  agency 
handling  the  commercial  account. 
Where  programs  are  not  tied-in 
with  a  commercial  account,  leni- 
ency will  be  shown  in  script  price 
and  talent  availability. 

While  not  discounting  radio's  ex- 
ploitation value  to  pictures  and 
stars,  the  film  studio  holds  that 
more  benefits  accrue  to  the  spon- 
sored product  than  to  talent  and 
film  thus  exploited.  Full  continued 
support  to  programs  dealing  with 
the  war  effort,  charity  drives  and 
governmental  functions  is  as- 
sured by  Warner  Bros. 


WRIGHT  ESSERLY,  formerly  with 
BBC,  and  KJR  Seattle,  replaces 
Maury  Rider  on  the  production  staff 
of  Blue  Hollywood.  Rider  joined  OPA. 


ANPA  Speakers 

GOV.  THOMAS  E.  DEWEY  of 
New  York  and  Eric  A.  Johnston, 
president  of  the  Chamber  of  Com- 
merce of  the  United  States,  will 
speak  at  the  annual  banquet  of 
the  Bureau  of  Advertising,  Ameri- 
can Newspaper  Publishers  Assn., 
to  be  held  April  27,  at  the  close 
of  the  ANPA  convention  at  the 
Waldorf-Astoria,  New  York.  Fred- 
erick C.  Crawford,  president  of 
Thompson  Products,  Cleveland,  and 
former  head  of  the  National  Assn. 
of  Manufacturers,  will  be  a  prin- 
cipal speaker  at  the  Bureau  ses- 
sion of  the  convention  on  April  26. 


OWI  Constructing 
Coast  Transmitters 

NBC  Will  Operate  4  Units 
For  Broadcasting  to  Asia 

AN  EXTENSIVE  shortwave  in- 
stallation, comprising  four  50  kw 
transmitters  and  costing  approxi- 
mately $1,000,000,  is  now  under 
construction  on  the  West  Coast  to 
serve  OWI  Asiatic  program  opera- 
tions, officials  of  the  agency's 
Overseas  Branch  revealed  last 
week.  Efforts  are  being  made  to 
have  the  plant  ready  for  operations 
by  Oct.  1. 

The  plant  will  be  operated  by 
NBC  for  the  Government  on  a  cost 
basis.  It  is  being  built  by  the  De- 
fense Plant  Corp.  NBC,  as  agent 
in  supervising  construction,  has  an 
option  to  purchase  land  and  build- 
ings after  the  war  and  arrange- 
ments for  purchasing  the  trans- 
mitters are  being  worked  out. 

Television  Plans 

Call  letters  KNIB  and  KNBC 
have  been  allocated  tentatively 
thus  far  to  two  of  the  four  trans- 
mitters. After  the  war  NBC  plans 
television  and  FM  transmitters  in 
San  Francisco,  it  was  said. 

The  shortwave  installation  is 
being  built  as  part  of  a  long  range 
plan  devised  by  an  interdepart- 
mental committee  which  calls  for 
the  expansion  of  OWI  shortwave 
facilities  to  36  transmitters.  A 
similar  plant  on  the  West  Coast,  to 
be  operated  by  CBS,  will  be  built 
later. 

Site  for  the  NBC  plant  has  been 
acquired  and  the  contractor  se- 
lected. Transmitters  are  well  on 
the  way  toward  completion  and 
will  be  installed  during  construc- 
tion of  the  plant  to  facilitate  earli- 
est possible  operation.  All  trans- 
mitters will  be  in  one  building  and 
operated  from  one  control  desk. 
James  O'.  Weldon,  chief  of  the  Bu- 
reau of  Communications  Facilities, 
is  responsible  for  planning. 

OWI  now  has  20  transmitters  in 
operation  and  a  21st,  built  for  the 
Government  by  General  Electric 
Co.,  is  scheduled  to  begin  operation 
near  Schenectady  this  week.  Ten 
transmitters  are  being  used  on  the 
West  Coast,  three  of  which  are 
high  power  installations.  One  of 
these  is  50  kw  and  is  owned  by 
General  Electric.  Two  others,  one 
50  kw  and  one  100  kw,  are  owned 
by  the  Government  and  operated 
by  Associated  Broadcasters. 


Drawn  for  Broadcasting  by  Sid  Hix 

'Dang  This  Set,  Maw!  Gettin'  so  I  Can't  Git  Amos  'n  Andy 
More'n  Once  a  Week" 


Premier  Broadcast 

WORLD  PREMIER  of  Paramount 
picture  The  Navy  Way,  at  the 
Great  Lakes  Naval  Training  Sta- 
tion will  be  shortwaved  to  Ameri- 
can servicemen  throughout  the 
world.  Opening  ceremonies  will  be 
broadcast  on  Meet  Your  Navy, 
Blue  network  program  sponsored 
by  Hall  Bros,  and  transmitted 
abroad  with  Naval  officers  and  film 
stars  participating.  Five  regular 
network  programs  and  ten  local 
Chicago  broadcasts  will  do  the  pro- 
motion. 
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BROADCASTING  •  Broadcast  Advertising 


More  advertisers  spend 
more  money  to  sell  more 
merchandise  to  more  people 
on  WLW  than  on  any  other 
radio  station  in  the  world. 


C?LL) 

DIVISION  OF  THE  CROSLEY  CORPORATION 

The    Nation's    Most    Merchandise-able  Statio 


Power  output,  approx.,  at  mix.  ratings 


BUY  MORE  WAR  BONDS 


RADIO  CORPORATION  OF  AMERICA 


Here  are  two  new  high-power  triodes  departing  radically  from 
"conventional"  design.  They  are  geared  to  the  present  need  for 
higher  frequencies  and  higher  powers  in  r-f  heating  applications, 
and  the  coming  need  for  even  better  performance  in  broadcast  equip- 
ment. And  once  again  —  it's  an  RCA  development  that  starts  a  trend. 

RCA-9C21  and  9C22  feature  an  ultra-modern  mechanical  structure 
of  rugged  design  —  a  short  structure  utilizing  an  entrant  metal 
header  which  shortens  internal  filament  leads  and  provides  an 
extremely  short,  heavy-current,  low  inductance  path  to  the  grid.  As 
a  result,  excellent  high-frequency  performance  is  obtainable  at  full 
ratings  up  to  5  Mc,  and  at  reduced  ratings,  as  high  as  25  Mc. 

Addition  to  the  RCA  high-power  family  of  these  two  new  types 
means  exceptional  flexibility  of  equipment  design  both  for  industrial 
uses  in  the  war  effort  now  and  for  future  broadcast  needs. 

RCA  application  engineers  will  be  glad  to  assist  you  in  applying 
these  tubes  to  your  problems.  Data  sheets  on  the  9C21  and  9C22 
are  available  on  request.  Address  RCA,  Commercial  Engineering 
Section,  594  South  5th  Street,  Harrison,  New  Jersey. 


what's  WOR  got 
to  do  with  sex? 


WOR 


that  power-full  station 


Let's  say  you're  a  maker  of  men's  clothing,  ciga- 
rettes, or  hair  tonic.  Or  suppose  you  sell  bustles  for 
the  ladies.  Don't  you  think  it  would  be  quite  impor- 
tant for  you  to  know  whether  your  WOR  listeners 
are  men  and/or  women?  We're  pretty  certain  that 
it  would. 

WOR  is  uniquely  equipped  to  let  you  know 
exactly  what  kind  of  listeners  it  can  deliver  during 
the  time  your  program  is  on  the  air.  For  Crossley, 
Inc.,  which  prepares  WOR's  "Continuing  Study  of 
Radio  Listening,"  has  its  personal  interviewers 
check  carefully  on  the  age  and  sex  of  the  thousands 
of  listeners  talked  to  month  in  and  month  out 
throughout  the  year. 

For  instance,  here's  a  specific  age  and  sex  break- 
down made  for  WOR  by  Crossley,  Inc.  on  one  Satur- 
day evening  show: 


IN  EVERY  10  LISTENING  HOMES,  THE 
AUDIENCE  INCLUDED  25  LISTENERS— THE 
MAJORITY  OF  WHOM  WERE  .  .  . 


MEN 

3 
5 


AGES 
16  to  35 
36  to  55 


WOMEN  AGES 

6  16  to  35 

6  36  to  55 

1  over  55 


Buying  time  today  can  be  as  scientific  and  produc- 
tively accurate  as  building  a  house,  when  you  plan 
with  the  facts  uncovered  by  WOR's  exclusive  "Con- 
tinuing Study  of  Radio  Listening."  Let  us  help  you 
make  a  greater  per-penny  profit  on  every  penny 
you  invest  in  New  York  radio.  The  number  is 
PE  6-8600.  Our  address,  1440  Broadway,  in  New 
York. 


IN  CITY... 


Mr.  and  Mrs.  E.  C.  Marquart  live  on  the 
North  Side  in  Chicago,  where  Mr.  Mar- 
quart  is  a  high  school  science  teacher.  He 
was  born  on  a  farm  in  Wisconsin,  lived 
there  until  he  was  seven  years  old.  E.  C. 
Marquart  still  owns  the  family  place,  and 
when  he  retires  from  teaching,  Mr.  and 
Mrs-.  Marquart  will  move  out  on  their  farm 
as  active,  producing  farmers.  Even  today, 
they  spend  their  summer  vacations  living 
and  working  on  the  farm  with  Bernard 
Marquart,  a  cousin,  near  Milton  Junction, 
Wisconsin.  The  pictures  show  Mrs.  Mar- 
quart at  her  sewing  machine;  Mr.  Mar- 
quart in  his  study;  and  the  couple  prepar- 
ing for  a  little  evening  relaxation  at 
their  grand  piano. 


Advertisement  No  4  in  o  series 

represented  by 
John  Blair  &  Company 


In  Town 
and  Country... 
Their  Likes  are  Similar 


PEOPLE  in  the  cities  and  towns  of  Mid- 
west America  are  not  much  different 
from  those  on  the  farms.  Because  of  their 
common  background,  the  direct  ties  most  of 
the  city  dwellers  have  with  the  farm,  they 
think  and  react  pretty  much  alike. 

Consider  this  family:  Bernard  Marquart, 
farming  near  Milton  Junction,  Wisconsin,  and 
his  cousin,  E.  C.  Marquart,  science  teacher  in 
a  Chicago  high  school.  E.  C.  was  born  on  a 
farm  and  spent  his  boyhood  there.  The  city 
Marquarts  spend  their  summer  vacation  with 
Bernard's  family  on  the  farm  each  year.  This 
interest  of  city  and  town  folks  in  farming  is 
rather  general — they  have  somewhat  the  same 
likes  and  habits. 

Checking  last  year's  purchases  in  classes 
of  goods  advertised  on  WLS,  we  found  that 
59'%  of  the  farming  Marquarts'  selections 
were  brands  advertised  on  WLS.  In  the  city, 
29%  of  the  E.  C.  Marquarts'  selections  were 
WLS-advertised  brands. 

If  you  wish  to  sell  both  the  city  people 
and  farm  folks,  WLS  offers  you  direct  contact 
that  makes  true  our  slogan:  WLS  Gets  Results! 


...AND  COUNTRY 

Mr.  and  Mrs.  Bernard  Marquart  live  on 
the  156-acre  Marquart  Homestead  farm 
near  Milton  Junction,  Wisconsin,  where 
they  breed  milking  shorthorn  cattle.  With 
their  four  children  and  three-year-old 
niece,  they  live  in  a  modern  brick  home, 
its  interior  beautifully  paneled  in  oak 
grown  on  the  homestead.  Their  home  has 
running  water,  electric  range,  refrigerator 
and  lights — every  convenience  of  the  city. 
Pictures  show  Mr.  Marquart  in  their  well- 
equipped  and  spotless  dairy  barn,  the  four 
youngsters:  Audrey  1  4,  standing,  Gordon 
12,  Dolores  7,  and  Yvonne  10;  and  Mrs. 
Marquart  at  ease  with  her  farm  paper 
—  Prairie  Farmer,  of  course! 
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8  9  0  KILOCYCLES 
50,000  WATTS 
BLUE  NETWORK 


MANAGEMENT  AFFILIATED  WITH  KOY.  PHOENIX.  AND  THE  ARIZONA  NETWORK  — KOY  PHOENIX   *    KTUC  TUCSON   *    KSUN  BISBEE-LO WELL 


to  New  England  Sales! 


One  hundred  years  ago  the  New  England  winter 
was  so  severe  that  Boston  Harbor  was  completely 
frozen  over  to  a  depth  of  12  inches.  So  that  shipping 
could  get  in  and  out  of  the  harbor,  city  officials  and 
merchants  recruited  some  500  men  with  ice  saws 
and  other  equipment,  from  all  parts  of  New  England, 
to  cut  a  channel  five  miles  long  and  60  feet  wide. 

The  most  dramatic  feature  of  this  event  was  that 
the  Cunard  Line  packet,  Britannia,  which  had  been 
icebound  at  its  East  Boston  dock,  was  able  to  reach 
open  water,  sailing  on  February  3,  1844,  for  an 
ocean  crossing.  The  event  was  commemorated  in 
a  contemporary  engraving  showing  the  Britannia 
shaping  its  course  through  the  channel,  with  groups 
of  people  on  the  ice  waving  a  bon  voyage. 


/4ccefita*tce 
THE  YANKEE  NETWORK'S 


WINTER  OR  SUMMER,  New  England  markets  may 
seem  to  be  frozen  to  those  who  do  not  realize  that 
there  are  twenty-one  important  markets  in  this  area  and 
that  each  must  be  won  by  direct  approach. 

Lumping  several  markets  together  with  long-shot  appeals 
is  the  wrong  way  to  create  sales  response.  It  will  produce 
diminishing  returns  the  farther  you  get  from  the  starting 
base  of  the  campaign. 

The  right  way  is  to  take  advantage  of  the  direct  channel 
to  each  of  these  2 1  markets  —  the  only  means  of  creating 
the  mass  impact  necessary  to  stimulate  dealer  cooperation 
and  volume  turnover  in  each  market. 

The  Yankee  Network  is  the  open  channel  to  these  mar- 
kets. Its  21  locally  accepted  hometown  stations  provide 
direct  channels  to  the  individual  markets.  You  can't  miss 
if  you  use  them.  They  offer  the  best,  quickest  way  of  break- 
ing the  ice  to  New  England  sales  and  the  only  network 
means  of  getting  primary  coverage  of  the  2,055,010  radio 
homes  in  this  2 1  -station  area. 


THE  YANKEE  NETWORK,  inc. 

Member  of  the  Mutual  Broadcasting  System 
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KOIL  "t':v;;:r  OMAHA 


SUBSCRIPTION    PRICE:     $5.00   per  year    15c   per  copy 


New  York 

has  its 

St.  Patrick's 


Omahans  lead  interesting, 
well-rounded  lives.  And, 
like  any  similar  group  of 
sound,  stable  people  .  .  . 
they  recognize  the  impor- 
tant part  that  religion 
plays  in  their  everyday  liv- 
ing. 

The  city's  many  fine 
churches  stand  as  evidence 
that  Omahans  possess  a 
deep  religious  conscious- 
ness .  .  .  that  they  are  gen- 
erous in  their  support  of 
religious  institutions. 

The  Omaha  market  is 
rich  and  responsive.  It  can 


Represented  Nationally  Jby  Edward  Petry  Co.,  Inc. 
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TEN  YEARS  AGO 

this  wasn't  true! 


There's  a  thriving  industry  down  in 
KWKH-Iand . . .  livestock.  Improved  beef 
strains,  increased  local  crop  production, 
favorable  climate  with  a  long  growing 
season  ...  all  have  been  factors  in  mak- 
ing this  a  region  where  quantities  of  pork, 
beef  and  dairy  products  undreamed  of  a 
decade  ago  are  now  being  produced.  This 
is  only  one  of  the  region's  diversified  in- 
dustries. They  all  mean  great- 
er sales  now  . . .  greater  sales 
opportunities  for  the  future. 


5»S 


Write  for  your  free  copy  of  KWKH 
net  circulations  day  and  night  maps. 


CBS 
50,000  WATTS 


REPRESENTED  BY 

THEBRANHAMCO. 


A      SHREVEPORT      TIMES  STATION 

SHREVEPORT,  LOUISIANA 
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TEAM  BEHIND  THE  BOMBER  TEAM 


•  Just  as  seven  men  fight  as  a  team  in  a  bomber, 
seven  girls  work  as  a  team  at  a  Sylvania  Radio  Tube 
assembly  bench. 

Thousands  of  fine  precision  radio  tube  parts  are 
assembled  into  a  finished  product  that  must  pass 
rigorous  tests  for  ruggedness  and  sensitivity. 

This  is  work  that  calls  for  the  feminine  touch,  pa- 
tience and  sense  of  detail.  Each  girl  "plays  the 
position"  on  the  team  best  suited  to  her  ability. 


Sylvania  assembly  teams  compete  with  each  other. 
But  the  champion  in  accuracy  always  takes  pre- 
cedence over  the  champion  in  speed. 

This  teamwork  is  just  another  example  of  how 
Sylvania  maintains  radio  tube  production  at  the 
highest  standard  of  quality  anywhere  known. 

You  can  sell  Sylvania  Radio  Tubes  with  complete 
confidence. 


Quality  That  Serves  the  War  Shall  Serve  the  Peace 
RADIO  DIVISION  \  EMPORIUM,  PENNSYLVANIA 


SYLVANIA 


ELECTRIC  PRODUCTS  INC. 

RADIO  TUBES,  CATHODE  RAY  TUBES,  ELECTRONIC  DEVICES,  INCAN. 
DESCENT  LAMPS,  FLUORESCENT  LAMPS,  FIXTURES  AND  ACCESSORIES 


■Hi 


The  Alfred  I.  duPont  Radio  Awards 

Foundation  Honors 

WM AZ,  MACON,  GA. 


.  .  .  FOR  LOY^£?  DEVOTED 
SERVICE  TO  THE  NATION 
AND  TO  THE  COMMUNITY 
IT  SERVES." 


Our  congratulations  to 
the  other  recipients 
of  this  honor: 

Radio  Station  WLW 
Raymond  Gram  Swing 


WMAZ 


MACON,  GEORGIA 

T?otninattnj  Aliddle  (feoxqia 

Represented  By  THE  KATZ  AGENCY 


5000  W 
940  Kc 


EUEMBBDy  HERRS 
R  SONOUOX  GOmiHERGIRIi! 

You  remember  the  old  Physics-class  gag  to  the  effect  that  a  sound  is 
not  a  sound  unless  there's  an  ear  to  hear  it.  Just  as  truly,  an  adver- 
tisement is  certainly  not  an  advertisement  unless  there's  a  mental 
impression.  .  .  . 

Sonovox  and  radio  make  mental  impressions  even  where  there  are 
strong  outside  distractions.  A  "talking  and  singing  sound"  is  so 
unusual,  so  interruptive,  that  it  gets  over  even  against  the  most  for- 
midable competition.  Witness  the  Lifebuoy  talking  foghorn,  the 
Bromo- Seltzer  talking  train,  the  Quaker  Oats  "busy  signal"! 

Sonovox  makes  radio  commercials  more  arrestive,  more  recognizable, 
more  memorable,  more  effective — at  a  fractional  increase  in  radio  costs. 

Sonovox  is  sold  essentially  like  talent.  Under  each  license  for  spe- 
cific use,  a  reasonable  license  fee  is  charged  for  Sonovox  performing 
rights.  The  only  additional  cost  to  licensee  is  for  a  trained  articu- 
lator made  available  by  us  in  any  broadcasting  or  recording  studio 
in  New  York,  Chicago,  or  Hollywood,  at  standard  AFRA  scale. 


WRIGHT-SONOVOX,  INC. 

"Talking  and  Singing  Sound" 
FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 


Some  Typical 
SONOVOX  PIONEERS* 

American  Chicle  Co.  (Black  Jack  Gum) 
Badger  and  Browning  &  Hersey,  Inc. 

American  Industries  Salvage  Committee 
(Steel  Scrap  Drive) 

McCann-Erickson,  Inc. 

Buick  Motors  Division,  General  Motors 
Corp. 

Arthur  Kudner,  Inc. 
Chicago,  Milwaukee,  St.  Paul  cV 
Pacific  R.  R. 

Roche,  Williams  &  Cunnyngbam,  Inc. 
Colgate-Palmolive  Peel  Company 
(Vel,  Palmolive) 
Ward  Wheelock  Co.  and 
Wm.  Esty  &  Co.,  Inc. 

Delaware,  Lackawanna  cV  Western 
Coal  Cc. 

Rutbrauff  &  Ryan,  Inc. 
Walt  Disney  Productions 
Emerson  Drug  Company  (Bromo-Sellzer) 

Ruthrauff  &  Ryan,  Inc. 
Christian  Feigenspan  Brewing  Company 

(Feigenspan  and  Dobler  P.O.N. 

Beers  and  Ales) 

E.  T.  Mo-ward  Co. 
Feltman-Curme  Shoes 

Russell  C.  Comer  Advertising  Co. 
Forum  Cafeterias  of  America 

R.J.  Potts-Calkins  &  Holdenjnc. 
Griesedieck-Western  Brewery  Co. 

(Stag  Beer) 

Maxon,  Inc. 
Grocery  Store  Products  Sales  Co.,  Inc. 

(Fould's  Macaroni  Products) 

Campbell-Ewald  Co.,  Inc. 
Andrew  Jergens  Co. 

(Woodbury's  Products) 

Lennen  &  Mitchell,  Inc. 
Lever  Brothers  Co.  (Lifebuoy  Soap) 

Rutbrauff  &  Ryan,  Inc. 
Lyon  Van  6-  Storage  Co. 

Batten,  Barton,  Durstine  &  Osborn,  Inc 
National  Broadcasting  Company 
Naval  Aviation  Selection  Board 
Navy  Seabees  (U.  S.  Navy,  Construction 

Battalions) 
Office  of  Civilian  Defense  (Region  Six) 
Pabst  Sales  Company  (Pabst  Beer) 

W arwick  &  Legler,  Inc. 
Pan  American  Coffee  Bureau 

Buchanan  &  Co.,  Inc. 
Purity  Bakeries  Service  Corp. 

(Taystee  Bread,  Grennan  Cakes) 
Quaker  Oats  Company 

Ruthrauff  &  Ryan,  Inc. 
Radio  Corporation  of  America 

Ruthrauff  &  Ryan,  Inc. 

Radio  Station  KOMA,  Oklahoma  City 
Alvino  Rey  and  his  Orchestra 

Shell  Oil  Company,  Inc. 

J.  W alter  Thompson  Co. 

Stanco,  Inc.  (Mistol) 
McCann-Erickson,  Inc. 

U.S. Treasury  Dept. 
Universal  Pictures  Company,  Inc. 
Warner  Brothers  Pictures,  Inc. 
Willards  Chocolates,  Ltd. 

Cockfield,  Brown  &  Co.,  Ltd. 

*Space  no  longer  permits  a  complete  list  of 
Sonovox  users. 


CHICAGO:  180  N.  Michigan 

NEW  YORK:  444  Madison  Ave. 

SAN  FRANCISCO:  in  Sutter 

HOLLYWOOD:  1512  N.  Gordon 

■  ATLANTA:  322  Palmer  Bldgl 

Franklin  6373 

Plaza  5-4130 

Sutter  4353 

Gladstone  3949 

Main  5667  J 
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Fate  of  Radio  Legislation  in  Balance 


Wheeler  Version 
Of  Bill  Seen 


As  Onerous 


By  SOL  TAISHOFF 
WHETHER  there  will  be  legisla- 
tion to  amend  the  Communications 
Act,  emanating  from  the  Senate 
Interstate  Commerce  Committee, 
at  this  session  hung  in  the  balance 
last  week,  with  a  radically  altered 
and  stiffened  version  of  the  origi- 
nal White-Wheeler  Bill  (S-814)  in 
the  hands  of  Chairman  Wheeler 
(D-Mont.)  but  with  several  pro- 
posed revisions  awaiting  considera- 
tion. 

The  bill,  said  to  be  in  prelimi- 
nary form,  has  not  yet  been  con- 
sidered by  the  full  Committee  in 
any  way  and  the  co-authors,  Chair- 
man Wheeler  and  Sen.  White  (R- 
Me. )  evidently  do  not  see  eye-to-eye 
on  many  of  its  provisions. 

Opposition  to  Bill 

Forced  to  buck  heavy  Adminis- 
tration opposition,  the  NAB  Legis- 
lative Committee,  headed  by  Don  S. 
Elias,  WWNC  Asheville,  during  the 
last  several  weeks  has  conferred 
a  number  of  times  with  Chairman 
Wheeler,  who  previously  had  sub- 
mitted his  proposed  revised  ver- 
sion of  the  bill  to  Sen.  White  and 
to  the  NAB  Committee.  The 
Committee  itself  last  week,  at  Sen. 
Wheeler's  request,  submitted  pro- 
posed revisions  to  the  Wheeler 
draft. 

The  Wheeler  draft,  which  has 
not  been  made  public,  was  regard- 
ed by  those  familiar  with  its  con- 
tents as  far  more  onerous  than  the 
present  Act  and  one  that .  would 
broaden  rather  than  restrict  the 
powers  of  the  FCC.  The  measure 
was  drafted  in  Sen.  Wheeler's  office 
purely  as  a  working  draft,  rather 
than  a  Committee  print.  Identified 
with  the  measure  was  Ed  Craney, 
general  manager  of  Z-Bar  Net- 
work and  friend  and  confidante  of 
Chairman  Wheeler,  who  acted  ex- 
officio  as  Committee  clerk  during 
hearings  on  the  White-Wheeler 
Bill  last  November  and  December. 

To  date,  consideration  given  the 
measure  cannot  be  regarded  as 
anything  more  than  conference  dis- 
cussion. The  full  Senate  Committee 
is  not  acquainted,  so  far  as  known, 
with  the  revised  draft  of  the  bill. 
The   NAB  recommendations  like- 


wise have  not  been  made  public. 
It  was  difficult  to  establish  pre- 
cisely what  the  Wheeler  draft  cov- 
ers in  its  present  form. 

Sen.  White,  occupied  by  his  ac- 
tivities as  acting  Minority  Leader 
of  the  Senate,  a  post  which  he  will 
hold  for  the  remainder  of  the  ses- 
sion, had  not  conferred  as  con- 
templated with  Chairman  Wheeler 
on  the  revised  draft.  He  has  held 
one  or  two  sessions  with  him.  It 
was  known  he  was  not  in  sym- 
pathy with  certain  provisions  in- 
serted in  the  measure  by  Senator 
Wheeler. 

While  no  official  or  formal  com- 
ment was  forthcoming  regarding 
the  scope  or  nature  of  the  revised 
version  of  the  measure,  it  was 
known  that  in  its  preliminary  form 
and  prior  to  any  changes  which 
may  have  been  made  as  a  result 
of  proposals  subsequently  ad- 
vanced, it  provided: 

(1)  A  five-man  commission  sepa- 
rated into  two  autonomous  divisions 
of  two  men  each,  one  for  common  car- 
riers and  the  other  for  broadcasting, 
with  the  chairman  of  the  Commission 
serving  as  chairman  of  both  divisions. 


(2)  A  far-reaching  definition  of 
public  interest  and  "fairness"  which 
would  guarantee  all  classes  of  opinion 
equal  time  and  give  to  any  individual 
attacked  on  the  air  by  commentators 
the  opportunity  to  answer  over  the 
same  facilities  on  the  same  period. 

(3)  Imposition  of  fines  on  stations 
for  each  infraction  of  the  regulations, 
with  a  possible  forfeiture  of  the  pre- 
ceding year's  net  revenue  in  cases  of 
extreme  violations. 

(4)  A  rigid  limitation  of  50,000  w 
on  station  power. 

These  general  provisons,  if  in- 
voked, obviously  would  be  more 
onerous  than  anything  in  the  ex- 
isting law.  But  throughout  the  con- 
versations, it  was  emphasized  that 
the  draft  was  of  a  most  prelimi- 
nary character,  and  one  of  the  first 
changes  agreed  to  was  the  elimi- 
nation of  the  proposed  fine  pro- 
vision. 

'Desist  Order'  Plan 

The  original  White-Wheeler  bill 
proposed  a  seven-man  commission 
with  two  autonomous  divisions  of 
three  men  each  and  with  the  chair- 
man serving  only  as  executive  of- 
ficer. Chairman  Fly  of  the  FCC 
vigorously  opposed  the  provision 


as  making  an  "office  boy"  of  the 
chairman.  Later  conversations  cen- 
tered around  a  rotating  chairman- 
ship annually — a  provision  which 
apparently  was  favored  by  Sen. 
White  and  which  had  substantial 
NAB  Committee  support. 

In  lieu  of  the  fine  provision, 
which  was  proposed  by  Chairman 
Fly  as  a  penalty  short  of  revoca- 
tion, the  suggestion  has  been  ad- 
vanced that  a  method  of  introduc- 
ing "cease  and  desist"  orders, 
paralleling  those  issued  by  the 
Federal  Trade  Commission  in  cas- 
es of  false  and  misleading  adver- 
tising, be  adopted.  This  is  believed 
to  have  received  a  favorable  re- 
ception. 

It  was  generally  felt  that  a  fine 
provision,  such  as  that  proposed 
by  Chairman  Fly  permitting  the 
Commission  to  fine  stations  $500 
a  day  for  each  transgression, 
would  be  practically  confiscatory 
and  far  more  potent  than  the  ex- 
isting revocation  procedure. 

The  "fairness"  provision  insist- 
(Continued  on  page  6U) 


Elias  Urges  United  Legislative  Drive 

Industry  Should  Avoid 
Internal  Wrangling, 
He  Declares 


By  DON  S.  ELIAS 

Executive   Director,    WWNC  Asheville 
Chairman,  NAB  Legislative  Committee* 

THE  NAB  at  this  particular  time 
has  several  pressing  problems  to 
solve.  There  is  much  that  might  be 
said  for  or  against  network  mem- 
bership in  the 
NAB,  but  to  my  ;  ^ 
mind  that  is  one 
of  our  lesser  prob- 
lems at  the  mo- 
ment. First  and 
foremost  is  the 
grave  question  of 
whether  we  are 
much  longer  to 
have  a  privately 
operated  i  n  d  u  s- 
try. 

I  am  opposed  to  chasing  rabbits 
when  we  are  on  an  elephant  hunt. 
I  for  one  decline  to  argue  about 
network  membership  just  now.  The 


Mr.  Elias 


cooperation  of  the  networks,  as  well 
as  every  other  element  of  the  in- 
dustry, is  needed  for  a  united  drive 
to  accomplish  the  main  objective — 
vitally  necessary  radio  legislation. 

At  the  moment  new  legislation 
is  our  No.  1  major  objective.  It 
seems  to  me  we  are  in  a  favorable 
position  to  get  it,  if  we  will  all  un- 
selfishly and  sincerely  in  a  spirit 
of  fairness,  endeavor  to  assist  Con- 
gress in  providing  just  and  equit- 
able legislation. 

Within  the  past  two  weeks  the 
NAB  Legislative  Committee  has 
held  several  conferences  with  Sen- 
ator Wheeler,  chairman  of  the  In- 
terstate Commerce  Committee  of 
the  Senate,  and  each  time  we  have 
come  away  encouraged  and  hopeful 
for  the  future  of  private  radio 
broadcast  operation  in  this  coun- 
try. Senator  Wheeler  is  well  in- 
formed on  the  subject  of  radio 
broadcasting.  He  has  given  much 
time  to  the  study  of  its  problems 
and  I  am  convinved  is  honestly  and 
public-spiritedly  trying  to  render 
a  service  to  the  people,  to  the  Gov- 


ernment and  to  an  important  in- 
dustry by  effectuating  new  legis- 
lation. 

Senator  White,  co-author  of  the 
proposed  legislation,  has  been 
largely  occupied  recently  with  his 
position  of  acting  Minority  Leader 
in  the  Senate.  But  we  feel  confi- 
dent he  and  Senator  Wheeler  will 
soon  try  to  coordinate  their  views 
on  radio  legislation.  Undoubtedly 
Senator  White's  long  study  of  radio 
problems  will  be  invaluable  in 
shaping  radio  legislation. 

My  suggestion  is  that  all  of  us 
apply  our  time  and  talents  right 
now  to  assisting  in  arriving  at  the 
right  and  correct  answer,  which 
should  be  the  earnest  desire  of  all 
of  us.  Let  us  reserve  for  a  later 
date  the  luxury  and  pleasure  of  in- 
ternal wrangling. 


*  Editor's  Note :  Lively  interest  in  NAB 
organization  has  been  manifest  since  the 
selection  of  J.  Harold  Ryan  as  president 
to  take  office  April  15.  Articles  by  Ed 
Craney,  KGIR  Butte,  and  Les  C.  Johnson, 
WHBF  Rock  Island,  published  in  recent 
issues,  have  precipitated  discussion.  Broad- 
casting asked  Mr.  Elias,  as  chairman  of 
the  NAB  Legislative  Committee,  for  his 
comments,  published  herewith. 
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Musicians'  Wage  Boost  Assured 
In  New  Contract  With  Local  802 

Retroactive  Increases  to  Maximum  of  'Little  Steel' 
Code  Granted  at  New  York  Key  Outlets 


AT  RECENT  presentation  of  the 
duPont  awards  at  New  York's  St. 
Regis  Hotel  were:  Top  (1  to  r), 
Dr.  Francis  P.  Gaines,  president  of 
Washington  &  Lee  U.,  who  made 
the  presentations;  William  A. 
Schudt  Jr.,  CBS  station  relations 
staff;  Mrs.  Jessie  Ball  duPont, 
donor,  and  Wilton  E.  Cobb,  general 
manager  of  WMAZ  Macon,  small 
station  winner.  Center,  Dr.  Gaines; 
Mrs.  duPont;  Mark  Woods,  presi- 
dent of  the  Blue,  and  Raymond 
Gram  Swing,  winning  commenta- 
tor. Bottom,  R.  E.  Dunville,  Vice- 
president  of  the  Crosley  Corp.,  Cin- 
cinnati, and  assistant  general  man- 
ager of  WLW  Cincinnati,  large  sta- 
tion winner;  Mrs.  duPont. 


Engineering  Test 

UTILITIES  ENGINEERING  In- 
stitute, Chicago  (plastic  research), 
on  March  13  began  sponsorship  of 
Nothing  But  the  Truth,  featuring 
Alexander  McQueen,  a  quarter- 
hour  discussion  of  the  uses  and 
training  in  uses  of  plastics,  Mon- 
days through  Fridays  on  WJJD 
Chicago.  Campaign  is  a  test.  Agen- 
cy: First  United  Broadcasters, 
Chicago. 


Ivoryne  Expands 

GUM  LABS.,  Clifton  Heights,  Pa. 
(Ivoryne  chewing  gum),  expanded 
to  123  Blue  Network  stations, 
March  18,  on  its  quarter-hour  pro- 
gram, Hello  Sweetheart,  Satur- 
days. Featuring  Nancy  Martin, 
vocalist,  the  program  began  Dec. 
18  on  38  Blue  Network  stations. 
Agency  is  McCann-Erickson,  N.  Y. 


INCREASES  up  to  the  maximum 
allowed  by  the  "Little  Steel"  form- 
ula (15%  over  the  Jan.  1,  1941, 
base)  are  granted  musicians  em- 
ployed at  New  York  key  stations 
of  the  four  nationwide  networks 
under  an  agreement  reached  last 
week  with  Local  802  of  the  Ameri- 
can Federation  of  Musicians  for  a 
new  three-year  contract  to  succeed 
the  one  which  expired  Jan.  31. 

As  the  previous  contract  gave 
increases  at  the  time  of  execution 
and  during  the  life  of  the  contract, 
the  new  wage  boosts  are  less  than 
15%.  Staff  men  working  five  out 
of  eight  hours  daily  on  sustaining 
programs  are  raised  from  $120  to 
$126.50  weekly  (15%  of  their  Jan. 
1,  1941,  pay  of  $110  a  week).  Men 
working  four  out  of  eight  hours 
on  commercial  programs  are  raised 
$7.25  a  week  and  those  working 
five  out  of  eight  hours  on  com- 
mercials go  up  $15,  from  $150  to 
$165. 

Increases  Retroactive 

Increases  are  retroactive  to  Aug. 
1,  1943,  under  a  cost-of-living 
clause  in  the  previous  contract 
which  enabled  the  local  to  reopen 
the  money  question  when  the  cost- 
of-living  had  increased  a  certain 
amount.  New  contract  will  also 
contain  cost-of-living  clauses  per- 
mitting the  union  to  ask  for  in- 
creases at  the  beginning  of  each 
year  of  the  pact  and  the  companies 
agreeing  to  grant  them  if  war- 
ranted by  rising  living  costs.  Net- 
works will  also  be  empowered  to 
ask  for  decreased  wages  if  living 
costs  fall,  with  the  proviso  that  in 
no  case  will  wages  be  reduced  be- 
low the  starting  scale  of  the  new 
contract. 

Minimum  number  of  staff  men 
employed  at  each  station  remains 
the  same  as  before:  65  at  WABC 
(CBS),  WEAF  (NBC)  and  WJZ 
(Blue),  and  40  at  WOR  (MBS). 
Union  had  asked  WOR  to  increase 
its  staff  to  a  parity  with  the 
others.  The  union  secures  jurisdic- 
tion over  all  supervisory  personnel 
of  network  music  libraries,  but  not 
over  purely  clerical  help,  with  the 
networks  agreeing  to  increase  the 
number  of  assistant  librarians 
employed. 

Rates  for  one-time  engagements 
are  raised  from  $12  for  programs 
of  one  hour  or  less  to  $14  for  pro- 
grams of  30  minutes  or  less  and 
$18  for  programs  of  more  than  a 
half-hour  but  not  to  exceed  one 
hour.  Rehearsal  rates  remain  the 
same,  $6  an  hour.  Piece  work  rates 
for  arrangers  and  copyists  are  in- 
creased by  varying  amounts  from 
25%  to  100%.  Both  the  one-time 
broadcast  and  the  piece-work  rate 
increases  become  effective  April  1, 
1944. 

NABET  Threat 

Turntable  operators  are  to  be 
AFM  members,  effective  June  1, 


Other  stories  on  music  situa- 
tion on  pages  12,  14  and  34. 


1944,  with  weekly  salaries  of  $50 
for  the  first  year,  $60  the  second 
year  and  $70  the  third  year  of  the 
contracts,  for  a  40-hour,  five-day 
week.  Date  is  that  immediately  fol- 
lowing the  termination  of  contracts 
of  NBC  and  Blue  with  National 
Assn.  of  Broadcast  Engineers  and 
Technicians,  independent  techni- 
cians union,  whose  members  pres- 
ently handle  the  turntables  as  part 
of  their  technical  duties. 

NABET,  which  also  has  a  con- 
tract with  WOR,  has  threatened 
to  fight  any  attempt  to  turn  the 
handling  of  turntables  and  record- 
ings over  to  the  musicians  and  has 
already  demanded  that  in  Chicago, 
where  the  recorded  programs  are 
handled  by  the  musicians  under 
an  exception  in  the  NABET  con- 
tract with  NBC,  that  network  re- 
store these  duties  to  NABET  mem- 
bers. Union  contends  that  the  ex- 
ception expired  Jan.  31  with  the 
termination  of  the  former  AFM 
contract. 

CBS  Problem 

CBS  technicians  are  members  of 
the  International  Brotherhood  of 
Electrical  Workers,  like  AFM  an 
affiliate  of  the  American  Federa- 
tion of  Labor,  and  it  is  understood 
that  IBEW  will  not  fight  the  al- 
location of  record  playing  duties  to 
musicians  but  will  abide  by  a  de- 
cision made  some  years  ago  by 
William  Green,  AFL  president, 
giving  the  AFM  jurisdiction  over 
this  field. 

Time  permitted  for  delayed 
broadcasts  has  been  increased  from 
the  present  48  hours  to  a  full  week 
as  the  period  which  the  union  will 
permit  to  elapse  between  the  origi- 
nal network  broadcast  and  the  de- 
layed broadcast  by  recording.  This 
seven-day  interval  provision  will 
also  be  made  a  part  of  the  con- 
tracts in  Chicago  and  Hollywood 
to  provide  a  standard  practice  on 
a  nationwide  basis.  A  misunder- 
standing on  this  point  resulted  in 
a  strike  threat  in  Chicago  last 
week,  which  was  promptly  lifted 
when  the  national  union  informed 
the  Chicago  local  of  the  general 
agreement  terms. 

Details  of  the  New  York  con- 
tracts are  now  being  worked  out 
and  it  is  expected  that  the  docu- 
ments will  be  ready  for  signature 
before  the  end  of  the  month.  Agree- 
ments have  also  been  reached  in 
Chicago  and  Hollywood  [Broad- 
casting, March  6,  13]. 


NBC  Group  Urges 
Legislative  Action 

Trammell's  Views  Are  Upheld! 

At  Meeting  in  Chicago 

RATIFICATION  of  radio's  right 
to  freedom  paralleling  the  freedoms 
of  speech  and  press,  was  given  last 
week  when  60  representatives  from 
32  midwestern  affiliated  stations 
of  NBC  favoring  enactment  of  na- 
tional legislation  designed  to  se- 
cure that  freedom.  Their  declara- 
tion followed  sessions  of  NBC's 
Third  Annual  War  Clinic,  held  in 
the  Drake  Hotel,  Chicago,  March 
13-15,  and  was  an  affirmation  of 
the  stand  taken  by  Niles  Trammell, 
president  of  NBC,  when  he  ap- 
peared before  the  Senate  Interstate 
Commerce  Committee  last  Decem- 
ber. 

The  station  men  presented  their 
thesis  in  the  form  of  a  resolution 
addressed  to  Mr.  Trammell,  the 
text  of  which  follows : 

Whereas,  in  his  testimony  before  the  In- 
terstate Commerce  Committee  of  the  U.  S. 
Senate,  Niles  Trammell,  president  of  NBC, 
enumerated  the  principles  which  should  be- 
incorporated  in  the  laws  pertaining  to 
broadcasting  regulations  in  order  to  pre- 
serve broadcasting  as  a  free  American  in- 
stitution :  Therefore,  be  it  resolved  by 
the  Third  and  Fifth  District  Affiliates  of 
NBC,  that  they  hereby  endorse  the  position 
taken  by  Mr.  Trammell  in  his  testimony 
and  earnestly  urge  upon  all  broadcasters 
that  they  exert  every  effort  to  secure  the 
enactment  of  legislation  which  will  guar- 
antee a  freedom  for  radio  comparable  with 
the  freedom  of  speech  and  the  press  which 
are  provided  for  in  the  Bill  of  Rights. 

The  Chicago  Clinic  was  one  of 
five  being  conducted  by  NBC. 
Other  meetings  have  been  held  in 
New  York,  Atlanta  and  Dallas,  and 
a  fifth  will  be  held  in  Los  Angeles 
later  this  month. 

Mr.  Trammell  opened  the  con- 
ference with  a  luncheon  address 
Monday.  The  remainder  of  the 
Clinic  was  devoted  to  meetings  of 
representatives  of  stations  and 
members  of  NBC's  Stations  Plan-' 
ning  &  Advisory  Committee;.; 
speeches  by  network  executives ; 
conference  on  engineering  prob-i 
lems;  panels  on  television,  FM  and  ! 
programs. 

Among  those  in  attendance  at| 
the  Chicago  Clinic  were: 

Gene  Pulliam,  WIRE;  John  Alexander,! 
KODY;    Ed    Allen,    WIBA;    Stanley  W. 
Barnett,  WOOD;  J.  E.  Baudino,  Frank  V. 
Webb  and  R.  E.  White,  KDKA;  Col.  B.  J.I 
Palmer  and  J.  O    Maland,  WHO;  W.  C. 
Bridges,  WEBC;  George  M.  Burbach,  KSD; 
Harry  Burke,  WOW;  J.  B.  Conley,  WGL  ;l 
C.    C.    Clements,    KYSM;    Howard  Dahl.ii 
WKBH;    Walter   J.  Damm,   WTMJ;  Sam| 
Fantle  Jr.,  and  Morton   Henkin,  KSOO-lii 
KELO;  Dean  Fitzer,  WDAF;  F.  E.  Fitz-| 
simonds,    KFYR;    Milton    L.  Greenebaum 
and  Sanford  Skinner,  WSAM;  Herb  Hoi- j 
lister,  KANS;  Stanley  E.  Hubbard,  KSTP  ;J 
George  M.  Jackson,  WBOW;  Clyde  Riddlejf 
WEAU;  Barney  Lavin,  WDAY;  Clarence! 
Leich,    WGBF;    V     H.    Pribble,  WTAM; 
John  J.  Louis,  KTAR;  Howard  Chamber-||i 
lain,   WLW;    R.    H.    Owen,   KOA;  Fred 
Schilplin,  KFAM;  F.  P.  Wallace,  WWJ;( 
William  Wyse,  KWBW. 


CB&Q  Zephyr  Show 

TO  CELEBRATE  the  10th  anni- 
versary of  its  all-steel  streamlined 
Zephyr,  the  Chicago,  Burlington  & 
Quincy  Railroad,  Chicago,  has 
signed  for  a  one-time  shot  on  the 
full  Blue  network,  Monday,  April 
10,  11:45-12  noon.  Agency  is 
Reincke-Ellis-Younggreen  &  Finn 
Inc.,  Chicago. 
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Television  -  -  A  Post-War  Maker  of  Jobs 


THE  American  Institute  of  Pub- 
lic Opinion — better  known  as  the 
Gallup  Poll — recently  invited  more 
than  3,000  voters  of  the  country, 
so  selected  as  to  represent  accu- 
rately all  segments  of  American 
life,  to  tell  what  questions  they 
would  like  to  ask  President  Roose- 
velt. Leaving  aside  purely  military 
subjects,  the  questions  included: 

"How  will  we  avoid  a  depression 
after  the  war?  Will  there  be  jobs 
for  all  of  us?  Will  the  soldiers  be 
able  to  find  work?  Will  our  wages 
be  cut  when  peace  comes?  What  is 
being  done  to  make  sure  that  peo- 
ple won't  have  to  go  on  relief 
again?" 

And  many  other  questions  of 
like  nature.  Gallup  discovered  the 
questions  uppermost  in  people's 
minds.  But  Gallup  could  not  give 
the  answers. 

Must  Come  From  People 

The  positive,  affirmative  answers 
to  these    human    questions  must 
■  come  frem  the  people  themselves, 
!  through  their  leaders  in  govern- 
ment, agriculture,  labor  and  busi- 
|  ness  management.  The  leaders  of 
these  predominant  groups,  as  well 
1  as  the  other  social  and  economic 
1  groups  in  the  United  States,  work- 
I  ing  in  cooperation  and  harmony, 
must  provide  the  answers. 
(    As  I  said,   the  answers  must 
[  come  from  the  people  themselves, 
.  for  the  American  system  is  based 
on  individual  initiative  and  enter- 
prise. Here  is  a  system  which  has 
\  outproduced    the    enemy    on  the 
home  front  and  which,  once  again, 
is   demonstrating  what  American 
individual  initiative  means  on  the 
battlefront.  This  is  the  system  to 
which  Premier  Stalin  drank  a  toast 
when  he  said: 

"Without  American  production 
the  United  Nations  could  never 
have  won  the  war." 

Obviously,  then,  our  postwar 
problem  will  not  be  one  of  pro- 
duction. It  will  be  one  of  distribu- 
tion. Only  as  people  buy  goods  are 
!  people  put  to  work  growing  farm 


Joyce  Shows  How  Visual  Medium 
Will  Spur  American  Industry 

By  THOMAS  F .  JOYCE 
Manager 

RCA  Phonograph  8C  Television  Dept. 


products  or  turning  out  manufac- 
tured products. 

Since  our  American  system  is 
based  on  individual  initiative,  the 
responsibility  for  furnishing  the 
fuel  that  will  keep  this  production 
engine  fully  loaded  necessarily 
falls  upon  business  management. 
Specifically,  it  is  the  sales  manage- 
ment group  that  must  carry  the 
load.  They — the  sales  managers — 
must  develop  a  total  demand  for 
goods  and  services  that  will  keep 
all  the  people  who  wish  to  work 
fully  and  profitably  employed. 

They  must  find  ways  of  getting 
merchandise  from  our  farms  and 
from  our  factories  to  the  ultimate 
consumers  at  lower  costs. 

They  must  reduce  the  time 
needed  to  show  consumers  the  ad- 
vantages of  the  new  postwar  prod- 
ucts and  services  and  to  bring 
about  rapid  buying  of  those  goods 
and  services  on  a  large  scale. 

How  to  Sell 

The  sales  managers  must  find 
more  effective  ways  to  show  con- 
sumers how  to  use  the  products 
of  our  farms  and  factories  to  im- 
prove health,  lighten  the  burden  of 
our  domestic  and  farm  work,  raise 
the  standards  of  education  and 
culture  and  bring  material  happi- 
ness and  well-being  to  every  home. 

How  can  they — the  sales  man- 
agers— do  this? 

Rather  than  try  to  answer  that 
question  myself,  I  have  sought  an- 
swers from  a  number  of  leaders 
in  American  life.  One  such  leader 
is  Paul  Hoffman,  president  of 
Studebaker  and  Chairman  of  the 
Board  of  Trustees  of  the  Commit- 


TELEVISION  had  a  coming-out  party  in  New  York  last  Tues- 
day. About  1100  sales  executives  heard  and  saw  Thomas  F. 
Joyce,  dynamic  manager  of  RCA  Victor's  Radio  Phonograph 
and  Television  Department,  depict  the  new  advertising  medium, 
poised  to  get  under  way  when  hostilities  end.  "Live"  commer- 
cials involving  new  techniques  were  demonstrated  to  punctuate 
the  address  that  drew  for  the  Sales  Executives  Club  of  New 
Y ork  its  largest  audience  in  1 1  years.  Paraphrasing  the  Chinese 
proverb  of  a  picture  being  worth  a  thousand  words,  he  said  the 
"dative  importance  of  television  over  aural  broadcasting  "is  in 
he  ratio  of  100  to  1".  He  predicted  that  within  10  years  tele- 
vision will  be  fully  commercialized  and  will  be  a  "billion-dollar 
industry"  providing  millions  of  new  jobs.  His  comments  about 
elevision  allocations  and  regulations  foreshadowed  an  impend- 
|:  ng  battle  of  the  spectrum.  The  demonstration  was  seen  as  the 
ack-off  of  RCA's  campaign  for  television's  commercial  debut. 


tee  for  Economic  Development.  He 
came  up  via  the  sales  manager's 
route.  He  is  one  of  America's 
greatest  sales  managers.  Here  is 
what  he  has  to  say: 

"The  coming  of  peace  will  create  a 
challenge  to  the  sales  executives  of  the 
United  States.  They  must  take  on  a  large 
share  of  the  responsibility  of  keeping  our 
factories  and  our  farms  in  abundant  pro- 
duction through  their  sales  activities. 

"It  is  estimated  that  by  the  end  of 
1944,  the  American  people  will  have  ac- 
cumulated individual  savings  of  100  bil- 
lion dollars.  That  100  billion  dollars  is 
static  so  long  as  it  remains  in  the  form 
of  nonproductive  savings.  It  becomes  a 
dynamic  productive,  giving  jobs  to  mil- 
lions, only  as  it  is  transformed  into  ef- 
fective consumer  buying. 

"In  the  postwar  period,  the  sales  ex- 
ecutives must  assume  the  responsibility  of 
putting  this  accumulated  purchasing  pow- 
er— as  well  as  the  postwar  earning  power 
of  the  people — into  motion  and  thus  into 
jobs 

"New  and  better  weapons  are  playing  a 
large  part  in  defeating  the  enemy.  Our 
postwar  sales  executives  must  also  make 
use  of  new  instrumentalities  if  they  are 
to  create  the  volume  of  consumer  pur- 
chases necessary  to  support  our  greatly 
expanded  production  facilities.  The  most 
far-reaching  and  comprehensive  new  in- 
strumentality for  the  presentation  of  new 
ideas  is  now  on  the  threshold — television. 

"When  television  is  established  as  a  na- 
tion-wide service,  it  will  enable  sales  ex- 
ecutives to  demonstrate  their  product  si- 
multaneously in  millions  of  homes.  Tele- 
vision makes  it  possible  to  project  the 
most  effective  sales  presentation  directly 
into  the  intimacy  of  the  family  circle. 
Television  is  dynamic  salesmanship. 

"In  1940,  46,000,000  people  were  gain- 
fully employed.  If  the  intelligent  advertis- 
ing and  sales  use  of  a  nationwide  tele- 
vision system  increases  the  demand  for 
goods  and  services  by  only  1%,  the  effec- 
tive result  will  be  to  create,  in  terms  of 
1940  employment  standards,  460,000  new 
jobs.  I  would  not  be  the  one  to  say  that 
a  so  far-reaching  development  as  televi- 
sion could  not  be  responsible,  within  a 
decade  after  its  full  commercialization,  for 
increasing  the  demand  for  goods  and  ser- 
vices by  as  much  as  10%.  That  would 
mean  potentially  4,600,000  new  jobs  that 
have  been  created  as  a  result  of  the  in- 
creased purchasing  of  goods  and  services 
brought  about  by  television. 

Video  Contribution 

Paul  Hoffman  is  not  in  the  tele- 
vision business.  He  doesn't  stand, 
so  far  as  I  know,  to  make  a  penny 
out  of  television — except  as  he  can 
use  a  television  broadcasting  sys- 
tem to  help  sell  the  products  of  his 
company.  But  Paul  Hoffman  has  a 
larger  interest  than  just  the  Stude- 
baker Company.  He  has  demon- 
strated during  these  years  that  he 
is  vitally  concerned  with  the  suc- 
cess of  the  American  enterprise 
system.  In  his  capacity  as  Chair- 
man of  the  Committee  for  Econom- 
ic Development,  he  has  great  faith 
in  the  contribution  which  television 
can  make  toward  more  effective  dis- 
tribution of  goods  and  services, 
which  in  turn  mean  more  prosper- 
ity and  more  jobs. 

Paul  Hoffman  is  not  alone  in  this 
belief.  In  discussing  the  subject  of 
television,  Ed  O'Neil,  president  of 
the  American  Farm  Bureau,  said: 

For  centuries  the  farmer  has  had  to 
live  an  isolated  life.  Modern  forces  have 
been  breaking  this  tradition  down.  First 
came  the  R.F.D.  Then  the  telephone.  Then 


the  automobile.  Then  radio.  All  that's  nes- 
essary  to  make  the  farmer  as  much  a  mem- 
ber of  the  commercial  commun.ty  as  your 
next-door  neighbor  is  television. 

Television  will  undoubtedly  stimulate  the 
desire  of  people  everywhere  for  better 
foods,  fancier  farm  products.  Higher  aver- 
age farm  income  should  prevail.  If  the 
farmer  is  thus  permitted  to  share  in  a 
general  increase  in  prosperity,  he  will  con- 
tinue to  buy  more  manufactured  goods,  and 
contribute  substantially  to  the  increased 
employment  and  welfare  of  all  concerned. 

What  is  it  that  Paul  Hoffman 
sees  in  television? 

What  is  it  that  Ed  O'Neil  sees 
in  television? 

What  is  it  that  Winston  Church- 
ill saw  in  television  when  he  said: 

I  hope  to  see  a  vigorous  revival  of 
healthy  village  life  .  .  .  what  with  modern 
methods  of  locomotion  and  the  modern 
amusements  of  the  cinema  and  the  wire- 
less to  which  soon  will  be  added  television, 
life  in  the  country  and  on  the  land  ought 
to  compete  in  attractiveness  with  life  in 
the  great  cities. 

These  leaders  and  others  in  our 
political,  economic,  social  and  re- 
ligious life  see  in  television  the 
great  scientific  accomplishment 
which  will  break  down  the  last  bar- 
riers of  man's  isolation. 

Now,  to  the  magic  of  radio 
sound,  has  been  added  the  magic 
of  sight.  A  much  greater  revolution 
is  ahead  of  us  than  when  sound 
was  added  to  the  motion  picture. 
The  Chinese  proverb  states  "One 
seeing  is  better  than  a  hundred 
hearings."  From  this,  I  would  de- 
duce that  the  relative  importance 
of  television  over  radio — FM  or 
standard  broadcasting— is  in  the 
ratio  of  100  to  1. 

Let's  see  how  this  new  system  of 
communication — television — is  go- 
ing to  work  to  help  sales  managers 
sell  more  goods,  thereby  keeping 
our  farms,  factories  and  services 
busy  and  making  more  jobs. 

First,  listen  to  this  radio  com- 
mercial selling  Beer: 

ANNR:  Believe  me,  men  .  .  .  for  a  real 
thirst-quencher,  there's  just  NOTHING 
like  a  cool  foaming  glass  of  Ruppert  beer! 
The  minute  you  pour  it  out,  you  see  how 
clear  and  sparkling  and  go'den  it  is  .  .  . 
makes  you  thirsty  just  LOOKING  at  it ! 
Now  taste  it  .  .  .  enjoy  its  smooth  light 

(Continued  on  page  28) 


THOMAS  F.  JOYCE,  RCA  Victor 
executive,  as  he  addressed  the  Sales 
Executive  Club.  Seated:  Allen  B. 
DuMont,  president  of  DuMont  Lab- 
oratories and  president  of  the  re- 
cently formed  Television  Broad- 
casters Assn.,  who  introduced  the 
speaker.  Commercials  telecast  by 
NBC  were  picked  up  on  DuMont, 
GE,  Philco  and  RCA  receivers. 


n?  BROADCASTING  •  Broadcast  Advertising 


March  20,  1944  •  Page  11 


Clark  Committee  Reopens  AFM  Probe 


Network  Record-Turner 
Agreements  Attacked 
By  Cal  Smith 

SUDDEN  decision  to  reopen  the 
Senate  committee  inquiry  into  the 
American  Federation  of  Musicians, 
because  of  its  insistent  money  de- 
mands from  radio  on  grounds  of 
purported  unemployment  relief, 
was  reached  last  week  by  Senator 
D.  Worth  Clark  (D-Idaho),  chair- 
man of  the  Interstate  Commerce 
subcommittee.  Hearings  have  been 
called  for  today  (March  20)  at 
10:30  a.m.  in  the  Senate  Caucus 
Room. 

While  no  formal  statement  was 
made  by  Senator  Clark,  he  an- 
nounced that  Dr.  Joseph  E.  Maddy, 
head  of  the  Interlochen  Music 
Camp,  which  was  ruled  off  the 
Blue  by  the  AFM  czar  two  years 
ago  because  of  "amateur"  com- 
petition with  live  musicians,  would 
appear  as  the  first  witness.  Dr. 
Maddy  had  asked  to  be  heard  when 
the  committee  began  public  hear- 
ings in  January  1943,  but  the 
proceedings  were  recessed  at  that 
time  when  Mr.  Petrillo  agreed  to 
seek  a  settlement  of  the  strike  on 
recordings. 

'Disastrous  Effects' 

Senator  Clark  also  had  before 
him  a  letter  from  Calvin  J.  Smith, 
president  and  general  manager  of 
KFAC  Los  Angeles  and  an  NAB 
director,  sharply  attacking  pur- 
ported arrangements  reached  by 
the  major  networks  with  AFM  on 
mandatory  use  of  musicians  as  rec- 
ord-turners. It  was  expected  the 
letter  would  be  read  into  the  record, 
with  statements  asked  from  the 
networks  regarding  the  still  pend- 
ing negotiations  with  AFM  on  re- 
newal of  contracts,  which  expired 
last  month  at  network  originating 
points. 

Mr.  Smith,  an  independent  op- 
erator, criticized  the  reported 
agreement  of  the  networks  as  one 
that  in  his  judgment  "will  have 
disastrous  effects  upon  the  broad- 
cast station  operators  throughout 
the  entire  United  States."  If  the 
musicians  could  control  the  phono- 
graph records  and  transcriptions 
with  technicians  and  announcers 
not  permitted  to  touch  them,  "a 
strike  of  musicians  would  automa- 
tically put  the  stations  off  the 
air,"  he  charged. 

With  the  resumption  of  the  hear- 
ings before  the  six-man  subcom- 
mittee, Herbert  M.  Bingham, 
Washington  attorney  and  special 
committee  counsel,  will  pick  up 
where  he  left  off  more  than  a  year 
ago  on  examination  of  witnesses 
and  introduction  of  evidence.  Mr. 
Petrillo,  flanked  by  Joseph  A.  Pad- 
way,  AFM  counsel,  was  on  the 
stand  two  days,  when  he  agreed  to 
seek  a  settlement  of  the  recording 
strike. 

What  effect   the  action  of  the 


tripartite  panel  of  the  War  Labor 
Board,  rejecting  the  Petrillo  un- 
employment relief  philosophy  on 
all  counts  [Broadcasting,  March 
13],  will  have  upon  the  committee 
proceedings  was  not  clear.  Since 
the  panel  found  that  no  unemploy- 
ment exists  among  musicians,  that 
two  out  of  three  AFM  members  are 
otherwise  gainfully  employed,  and 
that  radio  in  no  way  has  caused 
unemployment,  it  was  thought  the 
committee  might  decide  to  go  all 
the  way  on  the  AFM  controversy 
as  a  test  of  the  "made  work"  is- 
sue. The  platter-turner  aspect,  for 
example,  focuses  attention  on  this 


aspect,  as  does  the  Interlochen 
school  ban. 

When  the  NAB  Legislative  Com- 
mittee met  with  Chairman  Wheeler 
(D-Mont.)  of  the  full  Interstate 
Commerce  Committee  last  Monday 
(March  13),  he  read  the  letter 
from  Mr.  Smith.  He  asked  the  rep- 
resentatives of  the  major  networks 
— F.  M.  Russell,  NBC  vice-pres- 
ident, and  Joseph  H.  Ream,  CBS 
vice-president,  who  are  Legislative 
Committee  members — to  advise  him 
regarding  the  contractual  negotia- 
tions with  AFM  and  any  commit- 
ments made.  Shortly  thereafter, 
(Continued  on  page  59) 


Charles  Gnarl 

IT'S  ANOTHER  Charles 
Michelson,  says  Charles 
Michelson,  radio  production 
and  transcription  executive, 
when  he  is  asked  about  an  ar- 
ticle in  Broadcasting  that 
mentioned  Charles  Michelson, 
former  publicity  director  of 
the  Democratic  National 
Committee. 


because  the  Commission  felt  that 
since  those  deferred  were  employed 
in  the  RID  and  FBIS,  the  defer- 
ment story  should  folow  the  Com- 
mission's presentation  of  the  in- 
telligence divisions. 

In  a  written  statement,  which 
Mr.  Fly  placed  in  the  record  with- 
out reading,  the  FCC  chairman 
told  how  the  Commission  went 
about  getting  fingerprints  on  a 
"voluntary"  basis  from  the  coun- 
try's radio  operators.  He  said  lists 
of  all  Nisei  amateur  station  li- 
censees in  Hawaii  and  elsewhere 
were  furnished  the  FBI  through- 
out 1941  and  that  "information  as 
to  all  amateur  licenses  issued  in 
Hawaii  had  been  given  the  mili- 
tary since  1935". 

Some  Aliens  Found 

"About  1,000  of  the  communica- 
tions company  employes  were  found 
to  be  aliens  and  lists  of  these 
were  furnished  the  War,  Navy, 
State,  Treasury  and  Justice  De- 
partments," the  statement  said. 
Mr.  Fly  pointed  out  that  of  some 
330,000  operators  "a  handful  were 
determined  to  have  been  aliens 
owing  allegiance  to  the  Axis  coun- 
tries". 

Referring  to  Mr.  Garey,  the 
statement  said:  "Committee  coun- 
sel's attempt  to  paint  even  the 
Navy  Department  with  a  red  brush 
by  alleging  that  the  authority  was 
not  exercised  after  Germany  at- 
tacked Russia  and,  entirely  incon- 
sistent, to  imply  the  Commission 
was  responsible  for  the  Navy's  al- 
leged stopping  of  this  work  be- 
cause the  prints  were  not  turned 
over  to  the  FBI  is,  of  course, 
completely  abortive.  The  Navy  is 
still  exercising  this  authority  anc 
made  full  use  of  the  Commissior' 
operator  files  both  before  and  aftei 
the  prints  were  turned  over  tc 
the  FBI." 

Also  placed  in  the  record  by  th< 
FCC  chairman  were  41  letters 
mostly  between  the  FCC  and  Dept 
of  Justice  on  the  fingerprint  con 
trover sy.  Of  the  41,  the  record  al 
ready  contained  34,  placed  there  b; 
Mr.  Garey. 

Mr.  Fly  also  placed  in  the  recon 
a  statement  in  which  he  deniei 
charges  that  he  had  blocked  wire 
tapping  legislation. 

When  Chairman  Fly  resumed  th 
stand  last  Tuesday  hs  correcte 
his  testimony  of  the  week  befor 
to  the  effect  that  Reuters  was  give: 
preferential  treatment  over  Ameri  (J 
can  press  associations  for  dis 
patches  between  the  same  points 
"My  previous  testimony  in  regar: 
(Continued  on  page  48) 


FCC  Asks  Time  to  Prepare 
Testimony  on  Draft  Deferment 

Committee  Ponders  Selection  of  New  Counsel  as 
Several  Phases  of  Inquiry  Are  Delayed 


HEARINGS  of  the  House  Select 
Committee  to  Investigate  the  FCC 
were  abruptly  postponed  last  week 
until  Tuesday  (March  21)  to  give 
the  Commission  time  to  prepare  its 
rebuttal  to  charges  leveled  last  year 
that  it  had  "procured  the  exemp- 
tion from  military  services  of  a 
large  number  of  persons  not  en- 
titled thereto". 

Meanwhile  the  Committee  held 
several  executive  sessions  last  week 
to  interview  candidates  for  the 
post  of  general  counsel  to  succeed 
Eugene  L.  Garey,  resigned.  Al- 
though Chairman  Lea  (D-Cal.)  left 
his  office  Thursday  for  the  week- 
end and  could  not  be  reached,  other 
Committee  members  said  several 
attorneys  were  under  considera- 
tion. At  least  two  men  prominent 
in  the  legislative  field  have  re- 
jected the  post. 

Harry  S.  Barger,  chief  investi- 
gator and  himself  an  attorney, 
has  been  serving  as  acting  general 
counsel.  He  will  continue  until  a 
permanent  counsel  is  selected. 

Three  Subjects 

Postponement  of  the  hearings  for 
a  week  came  late  Tuesday  follow- 
ing a  Committee  meeting  at  which 
Rep.  Hart  (D-N.J.)  is  understood 
to  have  insisted  that  Chairman 
Fly  confine  his  testimony  to  re- 
buttal as  outlined  March  7  by  the 
Committee  chairman  in  open  hear- 
ing. Mr.  Hart  insisted  that  Mr. 
Fly  had  read  into  the  record  state- 
ments that  had  no  bearing  on  the 
investigation. 

Three  subjects  were  to  be  post- 
poned until  the  Committee  employs 
general  counsel.  They  include: 
Radio  Intelligence  Division,  For- 
eign Broadcast  Intelligence  Serv- 
ice and  the  sale  in  1940  of  WMCA 
New  York.  Procedure  agreed  on 
by  the  Committee  embraced  the  al- 
leged draft  deferments  and  so- 
called  "gestapo"  activities  of  the 
Commission  with  reference  to  for- 
eign-language broadcasters. 


Following  his  testimony  last 
Tuesday  on  Pearl  Harbor  and  fing- 
erprints, Chairman  Fly  informed 
the  Committee  that  he  was  pre- 
pared to  go  ahead  with  the  Inter- 
department  Radio  Advisory  Com- 
mittee. Rep.  Magnuson  (D-Wash.) 
on  behalf  of  Rep.  Hart,  who  was 
absent,  interposed  an  objection, 
declaring  that  the  Committee  had 
agreed  to  take  up  draft  deferments 
and  the  foreign-language  charges. 

When  Chairman  Lea  asked  Mr. 
Fly  if  he  was  ready  to  proceed 
with  rebuttal  to  the  draft  defer- 
ment charges,  the  FCC  chairman 
said : 

"I  have  two  observations  to  make 
on  that:  (1)  It  deals  almost  ex- 
clusively with  the  excluded  sub- 
jects of  RID  and  FBIS;  and  (2) 
I  think  when  you  do  come  to  that 
it  would  be  well  if  the  chairman 
of  our  agency  committee  might 
present  the  testimony  on  that  point, 
because  he  is  much  more  familiar 
with  that  than  I.  That  is  Commis- 
sioner Case.  First  I  raise  the  ques- 
tion of  whether  you  want  to  go  into 
the  consideration  of  personnel  of 
those  two  divisions,  testimony  con- 
cerning which  is  excluded  by  your 
ruling;  and,  if  you  do,  I  think  the 
agency  committee  should  present 
the  evidence." 

During  an  off-the-record  discus- 
sion Mr.  Fly  was  instructed  to  be 
prepared  to  present  the  Commis- 
sion's side  of  the  draft  deferment 
charges  Wednesday  morning.  Fol- 
lowing conferences  of  Charles  R. 
Denny  Jr.,  FCC  general  counsel, 
with  Mr.  Barger  and  his  assistant, 
Harvey  Walker,  attorney-investi- 
gator, it  was  announced  at  Chair- 
man Lea's  office  that  the  hearings 
were  postponed  a  week  to  give  the 
Commission  time  to  prepare  its 
case. 

Norman  E.  Jorgenson,  assistant 
to  Chairman  Fly,  said  the  post- 
ponement was  requested  (1)  to  per- 
mit the  Commission's  law  depart- 
ment to  prepare  a  case  and  (2) 
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MAIL-ORDER 
SUCCESS 
STORY 


Here's  a  honey  of  a  coverage  story. 

18,714  people  sent  4J/4  million  dollars  to  WHO  to  buy  in- 
vestment securities.  Returns  came  in  from  44  states,  2  terri- 
tories and  2  United  States  dependencies. 

The  average  of  all  sales  was  #226.72.  Time  of  broadcasts 
was  10:30  to  10:45  P.M.,  four  nights  per  week.  Late  evening 
periods  are  very  successful  on  a  1-A  Clear  Channel  50  kw 
station. 

These  same  securities  were  readily  available  over-the-counter 
at  every  bank  and  post  office  and  many  other  places  in  every 
community  in  the  USA.  But  18,714  people  in  2,014  cities 
and  towns  took  the  trouble  to  write  a  letter  and  a  check  (or 
secured  a  money  order)  and  mail  it  to  us.  An  indication  of 
confidence  in  our  reliability  in  handling  important  money, 
plus  loyalty  to  good  old  WHO. 

About  55  percent  of  these  orders  came  from  towns  outside 
of  Iowa.  This  is  the  plus  coverage  of  Iowa  Plus. 
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We  have  purposely  refrained  from  mentioning  the  name  of 
these  securities  to  avoid  the  appearance  of  bragging  about 
our  part  in  the  war  effort.  We're  not — this  is  a  mail-order 
success  story. 

However,  you'll  be  interested  to  know — the  securities  were 
Series  E  War  Bonds. 

WHO 

+  fir  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 

B.  J.  PALMER,  PRESIDENT 
J.  O.  MALAND,  MANAGER 

FREE  8C  PETERS,  INC  .  .  .  National  Representatives 
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Petrillo  Plans  Court  Fight  on  WLB  Rule 


Will  Ask  Further 
Hearings  Before 
Full  Board 

By  JACK  LEVY 

DEVELOPMENTS  last  week  fol- 
lowing the  recommendation  of  the 
War  Labor  Board  tripartite  panel 
that  members  of  the  American  Fed- 
eration of  Musicians  end  their 
strike  against  the  transcription 
and  recording  subsidiaries  came 
thick  and  fast  as  both  sides  in  the 
controversy  prepared  for  the  next 
round  in  the  battle — the  determina- 
tion of  the  full  Board  to  approve, 
reject  or  hold  further  hearings  be- 
fore acting  on  the  panel  report. 

Results  of  Findings 

Outstanding  results  of  the  dras- 
tic anti-Petrillo  findings  of  the 
panel  were: 

1.  James  C.  Petrillo,  AFM  pres- 
ident, asserted  he  would  take 
the  case  to  the  Supreme  Court 
should  the  Board  sustain  the 
panel's  recomendations. 

2.  Joseph  A.  Padway,  AFM  coun- 
sel, challenged  the  Board's 
jurisdiction  in  the  dispute  and 
announced  he  would  ask  for 
further  hearings  before  the 
full  Board. 

3.  C.  Lloyd  Egner,  vice-president 
in  charge  of  NBC  Radio  Re- 
cording Division,  Robert  P. 
Myers  Jr.,  RCA  attorney,  and 
Ralph  Colin,  Columbia  Record- 
ing Corp.  counsel,  conferred 
in  Washington  to  prepare 
joint  comments  on  the  report 
in  the  the  10  days  alloted  by 
the  Board  for  filing  briefs. 

4.  Standard  Radio,  one  of  the 
transcription  firms  which 
withdrew  as  an  active  partic- 
ipant in  the  dispute  with 
AFM,  advised  stations  that  it 
is  supporting  RCA,  Columbia 
and  NBC  and  that  its  present 
contract  with  AFM  will  be 
nullified  if  the  Board  upholds 
the  panel  recommendations. 

5.  Sen.  D.  Worth  Clark  (D-Ida.), 
chairman  of  the  Senate  sub- 
committee which  held  hear- 
ings last  year  on  the  AFM, 
reopened  the  inquiry  to  per- 
mit further  testimony.  (See 
p.  12.) 

6.  Newspapers  were  practically 
unanimous  in  praising  the  ac- 
tion of  the  WLB  panel.  The 
tone  of  many  editorials  was 
that  Petrillo  had  at  last  been 
stopped  but  that  Congress 
should  enact  legislation  to  pre- 
vent the  AFM  from  renewing 
its  demands  after  the  war. 
(See  page  34). 

7.  Other  transcription  companies 
which  made  contracts  with 
AFM  reserved  the  right  to  ne- 
gotiate new  agreements  pend- 
ing the  outcome  of  the  WLB 
action. 

Mr.  Petrillo  expressed  the  opin- 


ion that  the  full  WLB  would  not 
accept  the  panel's  recomendations, 
but  regardless  of  its  action  he  is 
determined  to  carry  the  fight  to 
the  finish.  It  will  take  a  decision 
of  the  Supreme  Court,  a  vote  by  the 
AFM  at  its  annual  convention,  or 
an  order  by  President  Roosevelt  to 
cause  him  to  return  the  musicians 
to  work,  he  said. 

'Recordings  Plentiful' — Petrillo 

"This  fight  started  long  before 
there  was  a  War  Labor  Board  or  a 
Smith-Connally  Act",  he  declared. 
"The  fight  does  not  involve  a  war 
industry  and  recordings  are  plenti- 
ful. Had  we  known  there  was  going 
to  be  a  War  Labor  Board,  we 
probably  would  not  have  started 
this  fight  until  after  the  war." 

The  AFM  president  blamed  the 
RCA  and  CBS  recording  subsidi- 
aries, as  well  as  the  WLB,  for  the 
present  plight  of  the  union.  He 
declared  that  the  two  companies 
have  been  using  the  WLB  as  a 
"club"  and  that  they  would  have 
signed  along  with  the  other  tran- 
scription companies  long  ago  if 
there  were  no  WLB. 

"Where  does  it  make  sense  for 
the  men  to  go  back  to  work  for 
two  companies  when  59  companies 
have  agreed  to  our  demands?" 
he  asked.  Recalling  that  in  the 
case  of  four  transcription  firms 
the  panel  expressed  approval  of  a 
contract  providing  for  direct  pay- 
ment to  the  union,  he  added:  "How 
can  the  same  panel  express  its 
approval  of  men  going  back  to 
work  with  a  contract  and  then 
ask  us  to  go  back  to  work  with- 
out a  contract?" 

Padway  Disagrees 

Mr.  Padway,  while  asserting  his 
complete  disagreement  with  the 
recommendations  of  the  panel  and 
his  readiness  to  argue  the  case 
before  the  full  Board,  claimed 
that  the  panel  report  vindicated 
the  position  of  the  union  and  con- 
stituted an  AFM  victory.  The 
report,  he  said,  "sustains  our  fight, 
sustains  our  morality,  and  shows 


that  our  position  was  consistent 
with  social  policy.  It  virtually 
accuses  the  employers  of  sophis- 
try in  their  arguments  against  us". 

Reiterating  his  previous  asser- 
tions that  the  Board  has  no  juris- 
diction in  the  AFM  dispute,  which 
the  panel  held  otherwise,  Mr.  Pad- 
way  contended  that  the  panel's  rec- 
ommendations have  no  foundation 
in  law.  He  announced  that  he  will" 
file  a  brief  with  the  Board  by  Tues- 
day asking  that  he  be  given  an 
opportunity  to  present  arguments. 

Counsel  for  the  RCA,  NBC  and 
Columbia  recording  companies,  on 
the  other  hand,  expressed  satis- 
faction with  the  panel  recommenda- 
tions and  stated  they  will  not  ask 
for  hearings.  However,  they 
planned  to  file  comments  with  the 
Board  on  the  panel  report.  A 
joint  statement  issued  by  Mr. 
Myers,  counsel  for  RCA  Victor 
Division  of  RCA  and  Radio  Re- 
cording Division  of  NBC,  and  Mr. 
Colin,  counsel  for  Columbia  Re- 
cording, set  forth  their  position  as 
follows : 

Industry  Satisfied 

"We  are  gratified  that  after 
so  lengthy  and  complete  a  hearing 
of  the  parties  and  so  thorough  a 
consideration  of  the  issues  the 
Panel  of  the  WLB  has  recom- 
mended that  the  WLB  itself  issue 
an  order  directing  the  musicians 
union  to  terminate  its  strike 
against  the  recording  and  tran- 
scription companies  to  the  end  that 
the  conditions  prevailing  on  July 
31,  1942  be  restored.- 

"At  this  stage  of  the  proceed- 
ing the  Panel's  opinion  is,  as  stated, 
merely  a  recommendation  to  the 
WLB.  We  look  forward  to  an  early 
and  ultimate  determination  of  the 
question  by  the  Board.  We  feel  con- 
fident that  the  position  which  the 
companies  have  maintained 
throughout  the  proceeding  is  sound 
and  hope  that  the  Panel's  recom- 
mendation's will  be  accepted  and 
that  the  back-to-work  order  will  be 
issued.  Until  that  final  decision  is 


IN  RECOGNITION  of  their  ten  years  of  service  with  Associated  Broad- 
casters, operators  of  KSFO  San  Francisco,  Royal  V.  (Doc)  Howard 
(left)  and  Blenda  Newlin,  secretary  to  Vice-President  and  General  Man- 
ager Lincoln  Dellar  (right),  were  presented  with  a  brief  case  and  wrist 
watch,  respectively,  by  W.  I.  Dumm,  president  of  Associated  Broadcasters. 


rendered  by  the  WLB  and  while 
the  matter  is  still  under  considera- 
tion we  desire  to  make  no  further 
comment." 

Meanwhile,  Standard  Radio, 
Decca  and  other  companies  which 
withdrew  from  the  proceedings  be- 
fore the  panel  defended  their  ac- 
tions in  signing  contracts  with  the 
AFM  on  the  ground  that  they  were 
in  no  position  to  continue  opposi- 
tion. 

Standard  Hails  Action 

M.  M.  Blink  of  Standard,  in  a 
bulletin  sent  to  all  stations  follow- 
ing the  news  of  the  panel's  action, 
declared : 

"Although  we  withdrew  from  the 
proceedings  last  October  and  made 
a  deal  with  Petrillo's  union,  the 
reason  for  such  action  is  known 
to  all  of  you.  Our  outright  sym- 
pathy and  moral  support  has  re- 
mained with  RCA,  Columbia  Re- 
cording and  NBC  and  we  rejoice 
with  the  industry  in  this  first  clear- 
cut  indication  of  ultimate  victory. 

"Had  our  interests  been  as 
varied  and  involved  (for  instance 
RCA  deals  with  nearly  60  differ- 
ent unions),  we  too  would  have 
continued  as  active  participants  in 
the  fight  rather  than  as  a  side- 
line cheering  section. 

"We  hope  the  hearings  to  follow 
before  the  full  WLB  will  be  brief 
and  expeditiously  handled  and  a 
final  decision  given  the  companies 
who  certainly  have  the  right  on  their 
side.  You  doubtless  realize  that 
if  the  WLB  upholds  the  recom- 
mendation of  the  Panel,  our  own 
present  deal  with  the  AFM  will 
be  nullified." 

Decca  Seeks  No  Advantage 

Milton  Diamond,  attorney  for 
Decca,  said  that  if  RCA  Victor, 
CRC  and  NBC  Radio  Recording 
negotiate  contracts  with  more  fa- 
vorable terms  as  the  result  of  the 
panel  recommendations,  Decca 
would  have  the  right  to  ask  for 
the  same  terms  for  itself  and 
World  Broadcasting  System.  But, 
he  added,  if  the  others  can  get  a 
Government  directive  ordering  the 
union  members  back  to  work  on 
the  old  basis,  Decca  would  not  seek 
to  take  advantage  of  that  situa- 
tion. 

A.  Walter  Socolow,  attorney  who 
represented  the  joint  action  of  the 
seven  transcription  companies 
against  the  union  ban  on  record- 
ings, said  that  in  all  probability  all 
companies  may,  if  they  desire, 
receive  whatever  terms  are  given 
to  NBC,  CRC  and  RCA.  He 
pointed  out  that  if  WLB  acts  in 
accordance  with  the  panel  recom- 
mendations there  will  still  be  terms 
to  be  negotiated  by  these  companies 
and  the  union  before  any  contract- 
is  signed  and  that  such  terms  would 
then  be  available  to  all  companies 
who  signed  the  "four-company" 
contract  with  AFM. 
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Nobody  Cared? 

That's  what  the  big  wartime  swing-shifters  thought  about 
radio  in  Baltimore.  But  somebody  at  W-I-T-H  came  up  with 
a  honey  of  an  idea.  A  big  league  show  from  midnight  to  dawn ! 
They  called  it  "The  Night  Owl  Club"  and  it  caught  on  like  a 
drowning  man  reaching  for  that  straw.  News,  music  and  fast- 
moving,  live  entertainment.  None  of  that  plain  platter  stuff. 
Folks  are  joining  "The  Night  Owl  Club"  by  the  hundreds  every 
day.  That's  the  kind  of  programming  that  enables  W-I-T-H  to 
come  up  time  after  time  24  hours  a  day  with  the  lowest-cost- 
per-dollar-spent.  Want  to  hear  more  about  the  "Night  Owls"? 


WITH 

THE  PEOPLE'S  VOICE  IN  BALTIMORE 

ON  THE  AIR  24  HOURS  A  DAY- 7  DAYS  A  WEEK 


TOM  TINSLEY,  President 
Represented  Nationally  by  Headley-Reed 


Dies  Accepts  Jergens  Ofter  of  Time 


Committee  Subpenas  All 
Winchell  Recordings 
And  Scripts 

By  BILL  BAILEY 

REP.  MARTIN  DIES  (D-Tex.), 
chairman  of  the  House  Special 
Committee  to  Investigate  un-Amer- 
ican Activities,  has  accepted  a  tele- 
graphic offer  of  the  Blue  Network 
Co.  and  the  Andrew  Jergens  Co., 
Cincinnati,  sponsor  of  Walter  Win- 
chell, to  reply  to  Mr.  Winchell  in 
the  9:15-30  spot  Sunday,  March  26, 
he  announced  Friday  night. 

Following  a  meeting  of  network 
officials  in  New  York  last  Friday 
afternoon,  attended  by  Kenneth  H. 
Berkeley,  Blue  Washington  director 
and  general  manager  of  WMAL, 
and  officials  of  Lennen  &  Mitchell, 
agency  handling  the  Jergens  ac- 
count, Mark  Woods,  Blue  president, 
and  Philip  W.  Lennen,  president  of 
the  agency,  wired  Rep.  Dies  the 
offer. 

Warning  by  Dies 

The  Friday  conference  of  net- 
work officials  and  the  agency  fol- 
lowed a  telegram  from  Rep.  Dies 
warning  that  unless  the  Blue  Net- 
work took  "appropriate  action" 
with  reference  to  Mr.  Winchell, 
"the  Congress  and  the  great  ma- 
jority of  American  people  will  be 
forced  to  conclude  that  you  approve 
and  condone"  the  broadcast  of 
"false  statements". 

"I  am  very  happy  to  accept  the 
kind  offer  of  the  Blue  Network  and 
the  Andrew  Jergens  Company," 
Rep.  Dies  told  Broadcasting. 

George  V.  Denny  Jr.,  president 
of  Town  Hall  and  moderator  of 
Town  Meeting  of  the  Air  on  the 
Blue,  telegraphed  both  Mr.  Win- 
chell and  Rep.  Dies,  asking  them  to 
appear  on  the  program  Mai-ch  30 
to  debate  the  question:  "How  Far 
Should  Freedom  of  Speech  on  the 
Air  Go?"  Congressman  Dies  said 
he  couldn't  give  an  answer  to  Mr. 
Denny  "because  I  want  to  get 
straightened  out  on  this  Winchell 
problem  first". 

Prior  to  the  meeting  of  the  Blue 
officials  Friday  afternoon  Mr. 
Woods  was  served  with  a  duces 
tecum  subpena  by  the  Dies  Com- 
mittee to  produce  "forthwith"  all 
scripts  and  recordings  of  Mr.  Win- 
chelPs  broadcasts  for  the  last  two 
years,  according  to  Robert  E. 
Stripling,  Committee  general  coun- 
sel. In  his  telegram  to  Chairman 
Dies,  Mr.  Woods  said:  "We  are 
presently  assembling  scripts  and 
recordings  of  past  broadcasts 
which  your  Committee  desires  and 
will  be  pleased  to  cooperate  com- 
pletely with  the  Committee  in  its 
inquiry." 

Rep.  Dies  said  a  thorough  analy- 
sis of  the  scripts  would  be  made 
and  that  the  Committee  would  sub- 
pena some  30  witnesses,  including 
officials  and  employes  of  the  Blue 
Network,  the  Jergens  Co.  and  Len- 
nen &  Mitchell.  He  also  hinted  that 


the  Committee  would  subpena  "doc- 
umentary evidence"  other  than  the 
Winchell  scripts  and  recordings. 

Rep.  Dies  on  the  floor  of  the 
House  last  Thursday  continued  his 
criticism  of  Mr.  Winchell  and  the 
Blue  Network,  which  began  March 
9  when  he  aired  his  request  for 
time  to  reply  to  Mr.  Winchell  and 
read  into  the  Congressional  Record 
a  letter  from  Mr.  Woods.  Last  week 
he  charged  Mr.  Winchell  with  "de- 
liberately and  knowingly  spread- 
ing falsehoods  over  the  airways," 
and  quoted  a  dispatch  from  Miami 
Beach  in  which  the  Blue  commen- 
tator was  quoted  as  saying:  "Dies 
is  the  kind  of  a  man  who  does 
not  like  any  kind  of  criticism. 
Some  time  ago  he  asked  Drew 
Pearson  to  please  ask  Winchell 
to  lay  off  him.  When  I  told  Pear- 
son to  tell  him  to  go  to  hell  I  ex- 
pected him  to  use  the  Congressional 
Record  to  even  matters." 

"This  false  statement  of  Mr. 
Winchell  demonstrates  conclusively 
to  me  that  he  is  not  interested  in 
ascertaining  the  truth  and  that 
any  further  attempt  to  convince 
him  of  the  falsity  of  the  state- 
ments he  uses  over  the  air  would 
be  futile,"  the  Committee  chair- 
man advised  Mr.  Woods. 

"I  have  never  questioned  the 
right  of  any  commentator  to  criti- 
cize me  as  much  as  he  pleases," 
Mr.  Dies  continued.  "I  have  sim- 
ply insisted  that  false  and  mislead- 
ing statements  should  not  be  used 
over  the  airways  for  purposes  of 
insidious  propaganda.  Without  jus- 
tification or  the  semblance  of  truth 
Mr.  Winchell  has  deliberately  used 
false  statements  about  me  and  the 
Committee  time  and  again.  He  has 
shown  that  he  is  unwilling  to  be 


FOLLOWING  are  texts  of  tele- 
grams sent  Friday  to  Rep.  Martin 
Dies  (D-Tex.),  chairman  of  the 
House  Special  Committee  to  Inves- 
tigate un-American  Activities  by 
Mark  Woods,  president  of  the  Blue 
Network,  and  Philip  W.  Lennen, 
president  of  Lennen  &  Mitchell, 
agency  handling  the  Andrew  Jer- 
gens Co.  account: 

In  response  to  your  request  by 
wire  today  that  the  Blue  Network  al- 
lot the  Winchell  period  to  you  on 
some  agreeable  date  so  that  you  may 
use  the  same  facilities  and  reach  the 
same  audience  as  Winchell,  the  Andrew 
Jergens  Co.  has  advised  me  that  it  is 
pleased  to  offer  you  its  time  from 
9 :15-9 :30  p.m.  over  the  entire  Blue 
Network  this  Sunday,  March  19,  or 
Sunday  the  following  week,  whichever 
may  be  most  convenient  for  you. 

That  period  will  give  you  the  benefit 
of  the  entire  Winchell  audience  since 
it  follows  immediately  after  his  regu- 
lar broadcast  and  appropriate  an- 
nouncement will  be  made  during  Win- 
e-hell's period  that  you  will  speak  im- 
mediately following  him. 

Please  advise  us  at  the  earliest  op- 


convinced  of  the  truth  or  even  af- 
ford me  an  opportunity  to  show 
him  the  facts. 

"The  issue  is,  therefore,  square- 
ly up  to  your  broadcasting  com- 
pany. If  you  fail  to  take  appropri- 
ate action  the  Congress  and  the 
great  majority  of  American  people 
will  be  forced  to  conclude  that  you 
approve  or  condone  this  sort  of 
thing." 

Opposes  Government  Control 

Mr.  Dies  said  last  week  that 
many  members  of  the  House  had 
volunteered  support  to  legislation 
which  would  give  persons  about 
whom  commentators  broadcast 
"false  statements"  equal  time  on 
the  commentator's  program  to  re- 
ply. "Such  legislation  would  re- 
quire that  the  FCC  decide  when  a 
person  is  entitled  to  answer  false 
statements  and  that  would  border 
on  Government  control  of  radio," 
he  asserted.  "I  am  not  in  favor  of 
Government  control,  but  I  do  feel 
that  if  radio  doesn't  straighten  out 
fellows  like  Winchell  and  insist 
that  they  either  report  facts  or 
give  an  opportunity  to  those  in  pos- 
session of  the  facts  to  be  heard, 
there  will  be  legislation." 

In  his  floor  speech  Thursday  Rep. 
Dies  charged  that  Mr.  Winchell 
was  "imitating  the  dangerous  ten- 
dency of  Hitlerism,  Fascism  and 
other  forms  of  totalitarianism"  by 
"setting  class  against  class,  group 
against  group  and  race  against 
race".  He  told  his  colleagues  he 
had  received  thousands  of  letters 
from  persons  "anxious  to  appear 
before  the  Committee  and  give  con- 
crete truth  to  deliberate  falsehoods 
Winchell  has  made  over  the  radio". 


portunity  which  Sunday  you  prefer 
to  broadcast.  We  are  presently  assem- 
bling scripts  and  recordings  of  past 
broadcasts  which  your  Committee  de- 
sires and  will  be  pleased  to  cooperate 
completely  with  the  Committee  in  its 
inquiry.  Regards. 

Mark  Woods. 

President,  Blue  Network  Co. 


The  Andrew  Jergens  Co.,  our  cli- 
ent, is  pleased  to  advise  you  of  its 
readiness  to  accord  to  you  15  minutes 
of  its  regular  Sunday  evening  time 
immediately  following  Walter  Win- 
chell over  the  entire  Blue  Network 
with  the  same  facilities  and  stations 
as  Mr.  Winchell  enjoys. 

This  time  will  be  made  available  to 
you  at  your  convenience  this  coming 
Sunday,  March  19,  or  Sunday,  March 
20,  whichever  you  prefer.  During  Mr. 
Winchell's  broadcast,  there  will  be  an 
announcement  that  an  address  by  you 
will  follow  immediately.  We  will  ap- 
preciate your  advising  us  at  your 
earliest  convenience  which  Sunday  will 
be  more  convenient  for  you 

Phillip  H.  Lexnen, 
President,  Lennen  tf  Mitchell. 


Leasing  of  WOW 
Cancelled  by  Court 

Lower  Tribunal  Is  Reversed 
In  Nebraska  Decision 

CANCELLATION  of  the  15-year 
"open  end"  lease  of  WOW  Omaha 
from  the  Woodmen  of  the  World 
Insurance  Society  to  a  new  cor- 
poration headed  by  John  J.  Gillin 
Jr.,  in  effect  more  than  a  year,  was 
ordered  March  10  by  the  Nebraska 
Supreme  Court  in  a  4-3  opinion  re- 
versing the  District  Court. 

The  tribunal  ordered  that  the 
lease  be  vacated  and  set  aside,  and 
that  the  station  be  returned  to 
Woodmen  of  the  World.  Mr.  Gillin 
promptly  announced  plans  to  seek  a 
rehearing  before  the  State's  high- 
est tribunal.  Former  general  man- 
ager of  WOW  under  Woodmen 
ownership,  Mr.  Gillin  is  president 
and  principal  stockholder  of  WOW 
Inc.,  the  new  licensee. 

The  15-year  lease  arrangement, 
which  attracted  wide  attention  in 
radio  circles  and  has  been  emulated 
in  part  in  other  proposed  deals, 
provided  for  a  payment  of  approxi- 
mately $8,100  a  month  to  Woodmen 
for  the  first  three  years  and  $5,600 
monthly  for  the  remaining  12 
years. 

Terms  Inadequate 

Action  against  the  lease  was  in- 
stituted in  the  Douglas  County 
District  Court  by  Dr.  Homer  H. 
Johnson,  Woodmen  member.  He 
had  asked  that  the  lease  be  de- 
claimed illegal  and  void  and  that 
it  be  cancelled,  with  Woodmen 
enjoined  from  transferring  the 
property  to  the  new  company.  The 
court  held  that  the  lease  did  not 
protect  the  Society  and  that  its 
terms  were  "grossly  inadequate." 
The  court's  order  recited: 

"It  is  therefore  ordered  that 
the  lease  to  the  station,  the  lease 
to  the  space  occupied  by  the  sta- 
tion and  the  transfer  of  the  li- 
cense to  operate  the  station  be  va- 
cated and  set  aside. 

"It  is  further  ordered  that  the 
$25,000  of  accounts  turned  over 
by  the  Society  to  lessee  be  re- 
turned; that  an  accounting  be 
had  of  the  operation  of  the  sta- 
tion by  lessee  since  it  took  pos- 
session thereof  on  Jan.  14,  1943, 
and  that  income  thereof,  less  op- 
erating expenses,  be  returned  to 
the  Society;  that  the  license  to 
operate  the  station  be  returned 
and  that  lessee  is  directed  to 
do  all  things  necessary  for  that 
purpose;  that  generally  every- 
thing be  done  to  restore  the  par- 
ties to  their  original  position  prior 
to  the  entering  into  the  leases; 
that  the  costs  of  these  proceedings 
be  taxed  to  the  defendants  except 
the  Woodmen  of  the  World  Life ' 
Insurance  Society;  that  all  ex- 
penses had  by  the  Society  in  con-] 
nection  with  the  transfer  of  the} 
station  and  license  to  the  lessee  j 
and  that  will  be  had  in  connection  a 
with   returning  the  same  to  the 

(Continued  on  Page  56) 
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PEOPLE, 

PRODUCTION, 

PURCHASING  POWER 

Judged  by  these  basic  factors — people,  ability  to 
produce,  and  purchasing  power — no  other  major 
market  in  America  holds  greater  promise  of  post- 
war prosperity  than  does  Detroit.  Detroit  was  the 
Country's  fourth  largest  market  before  the  war. 
Now  its  potentialities  have  been  tremendously  en- 
larged by  a  vast  expansion  of  production  facilities 
to  meet  the  demands  for  armament,  by  the  influx 
of  MORE  THAN  A  QUARTER-MILLION 
people,  and  by  the  highest  earnings  and  greatest 
savings  in  history.  Note  the  following  facts: 


FACTORY  EARNINGS:  Average  weekly  earnings  of 
Detroit  hourly  paid  factory  workers  were  $63.05  in 
January,  1 944,  according  to  the  Michigan  Depart- 
ment of  Labor  and  Industry. 

PRODUCTION:  The  value  of  Detroit's  industrial 
output,  mostly  war  materials,  for  1943  was  esti- 
mated at  more  than  $10,000,000,000. 


FAMILY  INCOME:  The  average  factory  worker's 
family  income  (more  than  one  person  working)  is 
estimated  at  $109.85  weekly,  more  than  twice  as 
high  as  in  1940. 

BANK  SAVINGS:  Bank  savings  deposits  in  Detroit 
totaled  $471,061,000  in  October,  1943— showing  an 
increase  of  94%  over  December,  1937. 


WW  J 


NBC  Basic 
Network 


America's  Pioneer  Broadcasting  Station  —  First  in  Detroit 
Owned  and  Operated  by  The  Detroit  News 
National  Representatives 

THE  GEORGE  P.  HOLLINGBERY  COMPANY 


Associate  FM  Station 
WENA 
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Washington  News  Bureau  Established 
By  West  Va.  Net  With  Henle  in  Charge 


ESTABLISHMENT  of  a  Washing- 
ton news  bureau  under  supervision 
of  Ray  Henle,  veteran  Washington 
correspondent  and  radio  commenta- 
tor, was  announced  last  week  by 
Howard  L.  Chernoff,  vice-president 
and  managing  director  of  the  West 
Virginia  Network.  Malvina  Ste- 
phenson, Washington  newspaper- 
woman, will  serve  on  the  bureau's 
staff,  and  other  appointments  will 
be  made  as  soon  as  personnel  be- 
comes available  and  news  cover- 
age can  be  expanded,  Mr.  Chernoff 
said. 

Describing  the  development  as 
"a  significant  one  in  distinctive 
radio  news  coverage,"  Mr.  Chernoff 
said  the  bureau  will  give  the  re- 


Mr.  Henle         Miss  Stephenson 

gional  network's  listeners  "larger 
and  more  intimate  coverage  of 
Washington  news  in  which  West 
Virginia  is  primarily  interested." 
The  plan  has  been  under  considera- 
tion for  some  months  by  Capt. 
John  A.  Kennedy,  network  pres- 
ident now  in  the  Navy,  and  Mr. 
Chernoff.  Capt.  Kennedy  formerly 
was  a  well-known  Washington  cor- 
respondent. 

The  bureau  will  provide  detailed, 


WELLS  TO  DIRECT 
OIL  SAVING  DRIVE 

W.  W.  WELLS,  editor  of  the  sports 
schedule  and  record  pamphlets  of 
Grantland  Rice,  sports  commenta- 
tor and  syndicated  columnist  has 
been  named  secretary  of  the  prod- 
uct conservation  committee  of  the 
Petroleum  Industry  War  Council, 
New  York.  He  is  directing  a  petro- 
leum product  conservation  cam- 
paign which  will  break  around  the 
first  of  April. 

McCann-Erickson,  New  York, 
has  been  appointed  to  pi'epare  pro- 
motional and  advertising  material, 
to  be  incorporated  into  the  radio 
and  space  copy  of  petroleum  ad- 
vertisers. Material  is  scheduled  for 
release  the  week  of  April  27.  Judg- 
ing from  previous  experience,  radio 
advertisers  will  cooperate  100%  in 
furthering  the  drive  on  their  radio 
programs,  according  to  Mr.  Wells. 
The  council  itself  will  not  buy  time 
or  space.  Campaign  ties  in  with 
the  Gasoline  Conservation  infor- 
mation program  of  the  Office  of 
War  Information. 


ASA  STANDARDS 
AMERICAN  STANDARDS  Assn.  has  com- 
pleted a  standard  for  fixed  ceramic-dielec- 
tric capacitors  of  temperature  compensat- 
ing types.  These  capacitors  are  of  utmost 
importance  in  military  radio  as  they  help 
to  keep  tuning  frequency  constant  through- 
out a  large  range  of  temperature  varia- 
tion. This  is  in  conjunction  with  the  as- 
sociation's work  on  standards  for  military 
radio  carried  out  by  request  of  the  War 
Production  Board. 


factual  and  interpretative  reports 
of  the  activities  of  West  Virginia's 
Congressional  delegation,  review 
work  of  prominent  West  Virginians 
in  Federal  service,  and  report  on 
economic,  industrial  and  other  sub- 
jects of  prime  interest  to  the  State. 
Transcriptions  will  be  used. 

Inauguration  Luncheon 

Inauguration  of  the  new  service 
was  set  for  today  (March  20)  at 
a  luncheon  in  the  Senate  Family 
Dining  Room  attended  by  the  West 
Virginia  Congressional  delegation 
and  other  prominent  West  Vir- 
ginians and  Washingtonians.  Sta- 
tions in  the  West  Virginia  Net- 
work are  WCHS  Charleston, 
WBLK  Clarksburg,  WPAR  Park- 
ersburg,  WSAZ  Huntington. 

Mr.  Henle  is  a  Blue  Network 
commentator  and  political  cor- 
respondent for  Newsweek.  He  has 
been  in  Washington  since  1926, 
having  started  here  with  the  As- 
sociated Press,  and  has  covered 
assignments  here  and  abroad. 

Miss  Stephenson,  a  member  of 
the  Washington  bureau  of  the  Kan- 
sas City  Star  and  Cincinnati  Times- 
Star,  has  had  no  previous  radio 
background.  She  began  with  the 
Tulsa  Daily  World  and  came  to 
Washington  in  1940.  She  is  cor- 
responding secretary  of  the  Wom- 
en's National  Press  Club. 

Mr.  Chernoff  also  announced  that 
the  network  is  sending  Sam  Molen, 
its  sports  commentator,  on  a  tour 
of  major  league  training  camps. 
He  will  be  accompanied  by  an  en- 
gineer with  portable  recording 
equipment  to  transcribe  interviews. 


KOA  Denver  Cited  by  GE 
For  Transmitter  Record 

ENGINEERING  department  of 
KOA  Denver  has  been  cited  by  the 
General  Electric  Co.  for  champion- 
shin  performance  among  G-E,  NBC 
and  Blue  Network  managed  and 
operated  stations  in  the  U.  S.  using 
G-E  equipment,  it  was  announced 
last  week. 

Of  6,689  hours  and  31  minutes 
of  broadcasting  in  1943,  KOA  was 
"off  the  air"  because  of  technical 
difficulties  only  42  seconds.  For 
outstanding  performance,  a  cham- 
pionship plaque  will  be  presented 
to  Robet  H.  Owen,  KOA  chief  en- 
gineer; C.  A.  Peregrine,  control 
operator,  and  Roy  D.  Carrier,  sta- 
tion engineer  at  special  ceremonies. 


Invasion  Preview 

DRAMATIZING  the  Navy's  need 
for  increased  production  of  land- 
ing craft,  and  the  part  they  are 
playing  in  amphibious  operations, 
the  Navy  Incentive  Division  ar- 
ranged a  simulated  invasion  at- 
tack, broadcast  on  NBC  Wednes- 
day March  15,  6:15-6:40  p.m.  Rep- 
resentatives of  NBC,  Mutual,  the 
press,  Navy,  and  labor  and  man- 
agement took  the  overnight  trip 
on  one  of  the  flotilla  of  landing 
craft  participating.  Lt.  William  J. 
Bailey,  head  of  the  Navy  Incentive 
Division's  radio  branch,  arranged 
the  similated  invasion.  William  R. 
McAndrews  acting  news  director 
of  NBC  Washington,  produced  the 
broadcast  for  NBC. 


DECADE  ANNIVERSARY  of  the 

Alka  Seltzer  News  was  observed  by 
this  agency-sponsor-network  trio 
when  the  seven-weekly  twice-daily 
news  series,  currently  released  on 
35  Don  Lee  Pacific  stations,  com- 
pleted tenth  consecutive  year  on 
the  air  in  early  March.  Miles  Cali- 
fornia Co.  has  sponsored  the  news- 
casts on  Don  Lee  Network  for  past 
seven  years.  Discussion  series  (1 
to  r)  are  Robert  E.  Dwyer,  mana- 
ger of  Los  Angeles  office,  Wade 
Adv.,  agency  servicing  account; 
Frank  Clancy,  vice-president  of 
Miles  California  Co.,  and  Lewis  A. 
Weiss,  vice-president  and  general 
manager  of  Don  Lee,  Hollywood. 
Miles  is  leading  radio  sponsor. 


LOUIS  BAMBERGER, 
AIR  PIONEER,  DIES 

LOUIS  BAMBERGER,  88,  founder 
of  L.  Bamberger  &  Co.,  Newark, 
N.  J.,  department  store  pioneer 
in  radio  broadcasting,  died  March 
11  at  his  home  in  South  Orange, 
N.  J.  Mr.  Bamberger  founded  the 
store  in  1897  with  Felix  Fuld,  and 
was  president  until  his  retirement 
from  active  management  in  1929, 
continuing  as  chairman  of  the 
board  until,  1939. 

Conceived  as  a  promotional 
stunt,  and  as  a  public  service  to 
the  community,  the  radio  station 
Mr.  Bamberger  had  consructed  on 
the  top  floor  of  his  department 
store  in  February,  1922,  was  the 
fore-runner  of  the  present  New 
York  station,  WOR.  Constructed 
by  J.  R.  Poppele,  now  chief  en- 
gineer of  WOR,  the  original  sta- 
tion started  broadcasting  Feb.  22 
with  250  watts,  soon  increased 
to  500  watts  and  continued  to 
grow.  The  Bamberger  family  re- 
sisted efforts  to  commercialize 
the  station  until  1925  or  1926,  pre- 
ferring that  it  should  operate  as  a 
public  service  to  residents  of  the 
nearby  community.  Bamberger 
Broadcasting  Service,  which  owns 
and  operates  WOR  was  formed  in 
1929,  the  year  of  Mr.  Bamberger's 
retirement,  and  became  a  subsidi- 
ary of  R.  H.  Macy  &  Co.,  New 
York  department  store  which  ac- 
quired control  of  the  Newark  store 
in  that  year.  Mr.  Bamberger 
leaves  two  sisters,  and  a  nephew 
Edgar  S.  Bamberger. 


Wilson  to  Air 

WILSON  &  Co.,  Los  Angeles  (B.V. 
meat  flavoring),  in  a  30-day  Pacific 
Coast  campaign  which  started 
started  March  1,  is  using  partici- 
pation five  times  per  week  in  pro- 
grams on  KIRO  KOMO  KGW 
KOIN  KLX  KFSD  KFWB,  with 
spot  announcements  on  KSRO. 
Agency  is  Davis  &  Beaven  Adv., 
Los  Angeles. 


WIND  Main  Studio 
Sought  in  Chicago 

Operational  Advantages  Are 

Claimed  in  Gary  Shift 

AS  A  SEQUEL  to  the  transaction 
for  acquisition  by  Marshall  Field, 
department  store  and  newspaper 
owner,  of  WJJD  Chicago  for 
$750,000,  subject  to  FCC  ap- 
proval. [Broadcasting,  March  6], 
WIND  Gary,  Ind.,  filed  last  week 
with  the  FCC  an  application  to 
change  the  location  of  its  main 
studios  from  Gary  to  Chicago.  The 
WJJD  sale  was  based  on  the 
FCC's  multiple-ownership  order. 

Disadvantages 

WIND  "has  maintained  offices 
and  studios  in  Chicago  and  Gary 
for  the  past  five  years",  the  ap- 
plication states.  "Gary  is  part  of 
the  Chicago  metropolitan  area 
and  applicant's  coverage  includes 
the  entire  metropolitan  area."  The 
object  of  the  move  "is  to  accom- 
plish certain  reductions  of  person 
nel  and  economies  of  operation 
and  to  remove  the  disadvantages 
in  competing  for  the  interest  of 
listeners  residing  within  the  Chi- 
cago metropolitan  area. 

The  competitive  disadvantages 
regarding  listener  interest  was  ex- 
plained as  arising  from  the  fact 
that  other  stations  in  the  area 
identify  themselves  as  having 
main  studios  in  Chicago.  It  was 
also  explained  that  WIND  will 
maintain  its  Gary  studios,  but  with 
the  majority  of  programs  originat- 
ing from  Chicago. 

Ralph  L.  Atlas,  WIND  manager, 
is  president  and  treasurer  of  John- 
son Kennedy  Radio  Corp.,  licensee 
of  WIND,  and  is  also  president  of 
WJJD. 

The  main  studio  transfer,  it  was 
explained,  would  in  no  wise  affect 
the  signal  of  WIND,  since  the  trans- 
mitter location  would  be  unchanged. 
The  WIND  facilities  were  formerly 
those  of  WIBO  Chicago,  which  lost 
its  license  a  dozen  years  ago  under 
the  "Davis  Equalization  Amend- 
ment" because  Indiana  at  that  time 
was  under  quota  in  radio  facilities, 
while  Illinois  was  over  quota.  The 
case  was  carried  to  the  Supreme 
Court  which  sustained  the  judg- 
ment of  the  former  Federal  Radio 
Commission.  Afterward,  however, 
the  Davis  Amendment  was  re- 
pealed. 


Home  Appliances  Signs 

BENDIX  HOME  APPLIANCES 
Corp.,  South  Bend,  Ind.,  has  named 
Ruthrauff  &  Ryan,  Chicago,  as 
agency.  Tentative  radio  plans  are 
to  be  announced  later. 


AGENCY  UNIT 

DONAHUE  &  COE,  New  York,  has  or- 
ganized a  new  unit  within  its  radio  de- 
partment to  handle  creative  production  for 
the  radio  advertising  activities  of  various 
film  accounts,  which  include  Metro- 
Goldwyn-Mayer,  Loew's  Theatres  Inc.,  and 
Republic  pictures.  A  Carl  Rigrod,  who  has 
been  in  charge  of  radio  production  of  RKO 
Pictures,  New  York,  joins  the  new  unit 
next  Wednesday,  March  15.  No  replace- 
ment has  been  named  at  RKO. 
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Post -War  Markets  Are  Analyzed  by  Hauser 


Census  Executive 
Sees  Population 
Movements 

WAKTIME  population  shifts  point 
to  geographic  changes  in  the 
American  market  and  suggest  the 
need  for  modification  of  marketing 
practices,  according  to  a  'survey 
of  post-war  population  prospects 
of  metropolitan  areas  by  Dr. 
Philip  M.  Hauser,  assistant  direc- 
tor of  the  Burea&i  of  the  Census, 
Dept.  of  Commerce. 

Observing  changes  in  civilian 
population  between  April  1,  1940 
and  March  1,  1943  varying  from  a 
gain  of  278,000  in  the  San  Francis- 
co-Oakland area  to  a  loss  of  533,- 
000  in  the  New  York  City-North- 
eastern New  Jersey  area,  Dr. 
Hauser  compared  these  changes  to 
pre-war  trends  to  determine  the 
probability  of  individual  areas  re- 
taining shifts  in  population. 

Four  Types  of  Counties 

His  analysis  resulted  in  the 
identification  of  four  classes  of 
metropolitan  counties  as  follows: 

Class  A  Areas-— those  which 
had  grown  at  a  relatively  rapid 
rate  since  the  onset  of  the  war 
and  which  in  light  of  previously 
observed  rapid  growth  were  ad- 
judged as  likely  to  retain  their 
population  increments. 

Class  B  Areas — those  which 
grew  rapidly  during  the  war  but 
whose  increase,  in  view  of  pre- 
vious small  rate  of  growth,  may 
he  regarded  as  transient  unless 
special  effort  is  made  to  hold  war- 
time gains. 

Class  C  Areas — those  which 
have  lost  population  or  have 
grown  very  little  since  1940  but 
which  in  view  of  previous  rapid 
growth  may  "come  back"  in  the 
post-war  period. 

Class  D  Areas — those  which 
have  lost  or  gained  very  little 
population  since  1940  and  which, 
in  view  of  previous  low  rate  of 
growth  or  decline,  cannot  be  ex- 
pected to  grow  rapidly  or  even 
to  recoup  wartime  losses  in  the 
post-war  period. 

Dr.  Hauser  finds  that  areas 
which  have  experienced  the  most 
rapid  wartime  growth  are  probably 
areas  in  which  employment  is  dis- 
proportionately concentrated  in  war 
production,  as  compared  with  ci- 
vilian output,  and  in  manufactur- 
ing, as  compared  with  service  in- 
dustries. Expanding  civilian  enter- 
prises after  the  war  will  absorb 
many  war  workers  and  'thus  insure 
against  loss  of "  wartime  popula- 
tion increments. 

"To  the  extent  that  areas  with 
rapid  wartime  growth  are  more 
likely  to  have  disproportionately 
few  persons  engaged  in  service  in- 
dustries and  in  the  production  of 
civilian  supplies,"  he  declared, 
"they  contain  automatic  insurance 
against  complete  loss  of  their  war- 
time population  increments "  in  the 
period  of  post-war  adjustments." 

Pointing  out  that  the  shifts  in 
population  since  the  war  may  well 
influence  determinations  of  sales 
quotas,  advertising  allocations  and 


related  operations,  Dr.  Hauser 
suggested  that  changes  in  market- 
ing practices  which  are  effected  as 
a  result  of  these  shifts  "should  be 
made  first,  with  some  attention  to 
the  post-war  prospects  of  rapidly 
changing  areas,  and  second,  with 
the  realization  that  geographic 
population  shifts  are  not  the  only, 
or  even  the  dominant,  consideration 
in  the  evaluation  of  a  market." 

Pre-War  Patterns 

Commenting  on  the  geographical 
shifts  disclosed  by  the  survey,  Dr. 
Hauser  found  that  wartime  popu- 
lation growth  generally  has  been 
more  rapid  in  the  South  and  in 
the  West  than  in  the  North  and 
that  this  growth  has  apparently 
followed  pre-war  patterns  of  re- 
gional development. 

"It  would  be  unwise,  however," 
Dr.  Hauser  cautioned,  "to  interpret 
the  failure  of  northern  areas  to 
achieve  rapid  wartime  growth  or 
the  prediction  that  these  areas  will 
experience  post-war  population 
stability  or  decline  as  meaning 
that  the  northern  market  will  no 
longer  be  important.  On  the  con- 
trary, it  is  safe  to  assume  that 
northern  markets  will  continue  to 
have  great  purchasing  power,  the 
full  potentialities  of  which  will 
merit  careful  cultivation,  even 
though  at  the  same  time  it  is  rec- 
ognized that  market  expansion  j 
more  likely 


ser's  classification  of  137  metropol- 
itan counties,  showing  prospects 
for  post-war  population: 

Class  A  Metropolitan  Counties 

Class  A-l  areas:  Those  which 
have  grown  most  rapidly  since  1940 
and  in  the  preceding  period  and 
which  are,  therefore,  on  the  basis 
of  past  growth  alone,  adjudged  to 
have  superior  prospects  of  retain- 
ing wartime  growth, 

Atlanta  metropolitan  counties  (De  Kalb 
and  Fulton  Cos.,  Ga.) 

Charleston,  S.  C,  metropolitan  county 
(Charleston  Co.,  S.  C.) 

Columbia  metropolitan  county  (Richland 
Co.,  S.  C.) 

Columbus,  Ga.,  metropolitan  counties 
(Muscogee  Co.,  Ga.;  Russell  Co.,  Ala.) 

Corpus  Christi  metropolitan  county  (Nue- 
ces Co.,  Tex.) 

Dallas  metropolitan  county  (Dallas  Co., 
Tex.) 

Galveston  metropolitan  county  (Galveston 
Co.,  Tex.) 

Houston  metropolitan  county  (Harris  Co., 
Tex.) 

Jacksonville  metropolitan  county  (Duval 
Co.,  Fla.) 

Miami  metropolitan  county  (Dade  Co., 
Fla.) 

Mobile  metropolitan  county  (Mobile  Co., 
Ala.) 

Phoenix  metropolitan  county  (Maricopa 
Co.,  Ariz.) 

San  Antonio  metropolitan  county  (Bexar 
Co.,  Tex.) 

San  Diego  metropolitan  county  (San 
Diego  Co.,  Calif.) 

Tampa-St.  Petersburg  metropolitan  coun- 
ties (Hillsborough  and  Pinellas  Cos., 
Fla.) 

Washington,  D.  C.,  metropolitan  counties 
(District  of  Columbia;  Montgomery  and 
Prince  Georges  Cos.,  Md.;  Alexandria 
City  and  Arlington  Co.,  Va.) 

Class  A-2 
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Little  Rock  metropolitan  county  (Pulaski 
Co.,  Ark.) 

Los  Angeles  metropolitan  counties  (Los 
Angeles  and  Orange  Cos.,  Califs) 

Macon  metropolitan  county  (Bibb  Co.,  Ga.) 

Madison  metropolitan  county  (Dane  Co.. 
Wis.) ' 

Memphis  metropolitan  county  (Shelby  Co., 
Tenn.) 

Montgomery  metropolitan  county  (Mont- 
gomery  Co.,  Ala.) 

Nashville  metropolitan  county  (Davidson 
Co.,  Tenn.) 

New  Orleans  metropolitan  counties  (Jef- 
ferson and  Orleans  Parishes,  La.) 

Norfolk-Portsmouth-Newport  News  metro- 
politan counties  (Hampton,  Newport 
News,  Norfolk,  Portsmouth,  and  South 
Norfolk  cities;  and  Elizabeth  City,  Nor- 
folk, Princess  Anne,  Warwick  Cos.,  Va.) 

Oklahoma  City  metropolitan  county  (Okla- 
homa Co.,  Okla.) 

Portland,  Me.,  metropolitan  county  (Cum- 
berland Co.,  Me.) 

Richmond  metropolitan  counties  (Rich- 
mond city,  Henrico  Co.,  Va.) 

Sacramento  metropolitan  county  (Sacra- 
mento Co.,  Calif.) 

Salt  Lake  City  metropolitan  county  (Salt 
Lake  Co.,  Utah) 

San  Francisco-Oakland  metropolitan  coun- 
ties (Alameda,  Contra  Costa,  Marin,  San 
Francisco,  San  Mateo  and  Solano  Cos., 
Calif.) 

San    Jose    metropolitan    county  (Santa 

Clara  Co.,  Calif.) 
Savannah  metropolitan  county  (Chatham 

Co.,  Ga.)  . 

Seattle  metropolitan  county  (King  Co., 
Wash.) 

Spokane  metropolitan  county  (Spokane  Co., 
Wash.) 

Stockton  metropolitan  county  (San  Joa- 
quin Co.,  Calif.) 

Tacoma  metropolitan  county  (Pierce  Co., 
Wash.) 

Wilmington  metropolitan  county  (New 
Castle  Co.,  Del.) 

Class  A-3  areas:   Those  which 
grew  at  above  average  rates  dur- 
iufi  Ul&  course  of  the  war,  with 
jp  increase  in  the  preceding 
khd  which  are  believed  to 
\d  prospects  for  retaining 
population  growth. 

.  metropolitan  county  ( Jefferson 

Imetropolitan  county  (Fairfield 

ropolitan   county    (Stark  Co., 

aetropolitan  counties  (Hamil- 
fiio;  Dearborn  Co.;  Ind.;  Camp- 
Jehton  Cos.,  Ky.) 
)hio,     metropolitan  county 
Ohio) 

iletown  metropolitan  county 
Ohio) 

Britain  metropolitan  coun- 
ford    and     Middlesex  Cos., 
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"Experience  gained  therefrom 
may  have  nationwide  applicability 
more  Quickly  than  many  realize, 
and  may  lead  to  a  better  under- 
standing of  the  fact  that  a  stable 
or  a  declining  population,  in  a  lo- 
cality or  in  the  nation  as  a  whole, 
need  not  necessarily  result  in  _  a 
'decline  in  either  production  or  dis- 
tribution". 

Herewith  is  presented  Dr.  Hau- 
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•metropolitan  —  .  j.iti- 
Bore  city,  Anne  Arundel,  and  Jsaltimore 
Cos.,  Md. 

Beaumont-Port  Arthur  metropolitan  coun- 
ty (Jefferson  Co.,  Tex.) 

Charleston,  W.  Va.,  metropolitan  county 
<  Kanawha  Co.,  W.  Va.) 

Denver  metropolitan  counties  (Arapahoe, 
Denver,  and  Jefferson  Cos.,  Colo.) 

Detroit  metropolitan  counties  (Macomb, 
Oakland,  and  Wayne  Cos.,  Mich.) 

Durham  metropolitan  county  (Durham 
Co.,  N.  C.) 

Evansville  metropolitan  counties  (Van- 
derburgh Co.,  Ind.;  Henderson  Co.,  Ky.) 

Fort  Worth  metropolitan  county  (Tarrant 
Co.,  Tex.) 

Indianapolis  metropolitan  county  (Marion 
Co.,  Ind.) 

Jackson  metropolitan  county  (Hinds  Co., 
Miss.) 


folitan  county    (Pueblo  Co., 

ppolitan  counties  (St.  Louis 
arles,   and  St.  Louis  Cos., 
and  St.  Clair  Cos.,  HI.) 
metropolitan  county 

)hio) 

etropolitan  Counties 

e  metropolitan  areas 
?rown  most  rapidly 
it  of  the  war  but  at 
t  lower  relative  rate 
g  decade;  and  whose 
;h  is  expected,  there- 
lsient  unless  special 
i  after  the  war  to 
ItT^vartime  facilities  to 
peacetime  pursuits. 

Akron  metropolitan  county   (Summit  Co., 
Ohio) 

Dayton  metropolitan  county  (Montgomery 
Co.,  Ohio) 

El  Paso  metropolitan  county  (El  Paso  Co., 
Tex.) 

Erie  metropolitan  county  (Erie  Co.,  Pa.) 
Kansas    City    (Mo.) -Kansas   City  (Kan.) 

metropolitan     counties     (Jackson  Co., 

Mo.;  Johnson  and  Wyandotte  (Jos.,  Kan.) 
Louisville  metropolitan  counties  (Jefferson 

Co.,  Ky.;  Clark  and  Floyd  Cos.,  Ind.) 
Portland,     Oreg.,     metropolitan  counties 

(Clackamas  and  Multnomah  Cos.,  Oreg.) 
Rockford  metropolitan  county  (Winnebago 

Co.,  111.) 

Tulsa    metropolitan    county     (Tulsa  Co.. 
Okla.) 

Waco    metropolitan    county  (McLennan 
Co.,  Tex.) 

(Continued  on  page  2U) 
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Giveaway  Pros  and  Cons  *  -  Mostly  Pros 


Arguments  on  Behalf  of  Programs 
Are  Stated  by  Industry  Figures 

FIRE  AND  brimstone  continued  to  erupt  last  week  over  money  give- 
away programs  in  the  all-out  debate  over  the  propriety  of  such  features 
and  their  legitimacy  as  audience-building  devices. 

Spontaneous  replies  to  the  article  by  C.  E.  Hooper,  published  in  the 
March  6  Broadcasting,  supplementing  those  published  in  the  March  13 
issue,  are  found  herewith.  Whereas  the  first  batch  of  replies  predomi- 
nantly favored  the  Hooper  position  on  money  programs  per  se,  the  bulk 
of  the  new  comments  take  a  somewhat  contrary  view.  It  has  been  Broad- 
casting's purpose  to  present  both  sides  of  the  issue  fully.  Broadcasting 
initially  raised  the  question  of  money  give-away  programs  in  an  editorial 
in  its  Feb.  28  issue,  taking  the  position  that  they  tended  to  build  audi- 
ence artifically.  This  brought  the  Hooper  rejoinder  and  the  ensuing 
comments,  pro  and  con. 

Broadcasting's  interest  lies  in  building  sound  radio.  Small  and  large 
stations  alike,  independents  and  networks,  have  all  participated  in  money 
program  ventures.  As  some  have  pointed  out,  many  national  network 
programs  involve  money  giveaways  based  largely  on  the  quiz  formula. 

There  has  been  more  than  an  inkling  in  official  quarters  that  out-and- 
out  giveaway  programs  are  looked  upon  with  some  skepticism  as  pos- 
sibly bordering  upon  lottery.  Where  there  is  no  element  of  skill  in- 
volved, a  hair-line  legal  question  is  raised,  it  is  pointed  out.  Even  if 
such  programs  are  legal,  a  serious  question  arises  as  to  whether  it  is 
good  radio  and  sound  building. 

Broadcasting  poses  the  question  and  presents  all  sides  without  seek- 
ing to  grind  anyone's  axe  and  without  meaning  to  infer,  in  its  publica- 
tion of  the  Hooper  article,  that  it  supports  his  position.  Broadcasting 
does  agree  with  Hooper  on  the  basic  question  of  out-and-out  money 
giveaways,  but  does  not  concur  in  his  views  on  FM  vs.  AM  or  his  means 
of  coping  with  the  problem  unless  the  base  for  his  measurement  of  radio 
listening  is  broadened  as  urged  by  many  broadcasters  and  agencies. 

In  view  of  paper  rationing,  with  this  issue  Broadcasting  hopes  to 
conclude  the  pro  and  con  debate.  It  will,  however,  report  developments 
as  they  occur  and  project  its  views  editorially. 


EDITOR  Broadcasting: 

In  your  March  6  issue,  you  carried 
an  article  "Clean  Out  the  Funny 
Money  Programs,"  by  C.  E.  Hooper. 
While  Mr.  Hooper's  article  on  funny 
money  programs  has  merit,  I  take  ex- 
ception with  his  thought  on  FM. 

"Let's  correlate,"  says  Mr.  Hooper, 
"the  economic  with  the  engineering 
factors.  If  FM  represents  a  tech- 
nological improvement,  let  today's  sta- 
tions supply  it  with  the  same  pro- 
grams being  transmitted  AM.  Let 
the  extra  service  be  given  as  a  tonus 
coverage  until  such  time  as  more 
listeners  tune  FM  than  AM.  When 
that  day  arrives  AM  can  be  the 
bonus  service  until  it  is  no  longer 
demanded  by  listeners."  Later  in  his 
article,  Mr.  Hooper  states,  "Buyers 
for  whom  advertising  dollars  will 
then  have  to  work  and  to  deliver 
will  be  as  scornful  of  a  'something 
for  nothing'  audience  as  when  com- 
petition is  keen." 

What  kind  of  double  talk  is  this? 
By  the  same  line  of  reasoning  that 
Mr.  Hooper  so  lightly  assigns  our 
costly  FM  operations  to  a  "bonus 
coverage"  position,  so  may  he  assign 
the  Hooper  Service  as  a  "bonus  cover- 
age" to  Crossley,  until  one  or  the 
other  achieves  universal  acceptance. 

WBCA  through  extensive  FM  re- 
ceiving set  promotion  and  other  pro- 
motional activities  in  its  service  area, 
has  built  a  sizable  and  responsive 
audience  that  has  proved  attractive 
to  one  hundred  and  eighty-two  local 
sponsors  and  eighteen  national  spon- 
sors. Several  of  these  local  spon- 
sors have  been  with  us  continuously 
for  more  than  two  and  one-half 
years.  I  believe  you  will  admit, 
that  when  local  sponsors  put  'cash 
on  the  barrelhead,'  they  expect  and 
receive  at  least  a  moderate  return 
at  nominal  cost. 

WBCA  has  maintained  a  full  time, 
sixteen-hour  schedule  since  July  17, 
1041.  as  an  independent  FM  station 


without  any  AM  income  to  lean  on. 

Any  attempt  to  assign  FM  broad- 
casting in  the  WBCA  service  area  as 
a  bonus  coverage  would  definitely  be 
an  unfair  trade  practice,  and  un- 
fortunate, if  this  practice  were  to  be 
adopted  for  the  future  growth  of 
FM.  FM  is  a  definitely  better  broad- 
casting service  which  the  general 
public  will  certainly  accept  when  set 
manufacturers  get  the.  'green  light.' 

Leonard  L.  Asch 

President 

Capitol  Broadcasting  Co., 
Schenectady,  N.  Y. 


Editor's  Note — The  Funny 
Money  Man  program  has  been 
conspicuously   mentioned  in  the 
article  by  C.  M.  Hooper  about 
give-away  shows  and  in  the  con- 
troversy  which  followed  it.  In 
fairness  to  the  producer  of  that 
program,  we  want  him  to  say  his 
piece  though  he  is  now  far  away 
from  radio  in  Camp  Gruber,  Okla. 
Before  Mr.  Hooper  starts  to  clean 
out  funny  money,  let's  clear  up  some 
facts.  This  show  cannot  tie  up  tele- 
phone lines  or  interfere  with  listener 
surveys  because   it   never   uses  the 
phone.  Listeners  are  called  by  name  on 
the  air  and  asked  to  send  something 
like  a  bent  string  bean  to  the  funny 
money  man  for  93  cents.  If  they  do, 
they  receive  payment.  Mr.  Hooper,  as 
a  survey  expert  should  have  known 
more  about  the  program  before  sin- 
gling it  out  for  attack,  especially  since 
funny  money  man  has  been  carried  by 
scores  of  stations  all  over  the  conti- 
nent. 

That  includes  dozens  of  50,000  sta- 
tions from  WEAF  to  KPO.  But  Mr. 
Hooper  and  those  who  agree  with  him 
are  also  against  money  giveaway 
shows  in  general.  Before  they  clean 
out  such  shows,  let's  clear  up  a  few 
more  facts.  Is  93  cents  for  a  string 
bean  any  worse,  in  principle,  than  a 
gold-filled  premium  locket  for  a  box- 


top?  If  we  are  going  to  rid  the  air 
of  shows  that  offer  the  listener  some- 
thing for  almost  nothing,  let's  go  all 
the  way.  Let's  kick  out  all  quiz  shows 
in  which  money  prizes  are  important. 
Let's  ban  all  amateur  and  opportun- 
ity shows.  No  one  says  there  is  any- 
thing cultural  about  getting  63  cents 
for  a  mothball.  But  is  there  anything 
really  esthetic  about  the  trials  of  Oona 
Glup,  girl  soda  jerk? 

But  the  most  objectionable  part  of 
Hooper's  article  is  his  indignation 
over  a  listener  hearing  the  funny 
money  man  while  the  President  was 
broadcasting.  Without  forcing  all  sta- 
tions to  carry  his  broadcasts,  the 
President  has  the  largest  audiences  in 
history — -even  against  Funny  Money 
Man.  Hadn't  we  better  let  all  pro-, 
grams  live  or  die  by  their  popularity 
with  the  listeners  and  not  by  the  edicts 
of  experts?  It  won't  improve  post-war 
radio  or  the  post-war  world  to  limit 
the  free  choice  of  programs. 

'Veil  of  Altruism' 

One  other  thing  I  don't  like  about 
the  whole  controversy.  I  feel  Mr. 
Hooper  is  cloaking  his  self-interest  in 
a  veil  of  altruism.  He  could  have 
waited  a  few  weeks  after  blasting 
money  give  away  shows  before  an- 
nouncing a  new  Hooper  service  that 
eliminates  their  troublesome  effects  on 
his  surveys. 

Don't  anybody  reach  for  a  telegram 
blank  and  say  I  am  also  grabbing 
free  space  for  my  own  interest.  This 
controversy  has  sold  Funny  Money 
Man  to  many  new  stations,  and  I'm 
happy  to  admit  it. 

Corp.  Allen  A.  Funt 
*      *  * 

EDITOR  Broadcasting  : 

The  March  6  article  to  which  I 
gave  the  title,  "Looking  Post-War 
Radio  Right  in  the  Ear,"  but  which 
you  called,  "Clean  Out  the  Funny 
Money  Programs,"  seems  to  have 
started  something  along  the  line  of 
my  minor,  rather  than  my  major, 
reference. 

As  long  as  the  industry  has  taken 
hold  of  this  idea  with  such  vigor, 
I  think  it  fitting  for  me  to  reveal  my 
reasons  for  being  so  out-spoken  as 
to  say  : 

"This  type  of  programming  has 
received  its  death  sentence  and 
the  execution  is  scheduled. 

"Time  buyers  will  be  looking 
for  a  value-conscious  listening 
public  and  will  be  scornful 
of  a  want-something-for-nothing 
audience." 

I  didn't  dream  up  these  prophesies 
in  order  to  start  a  controversy.  I 
didn't  inject  them  into  the  picture 


Hooper  Query 

FOLLOWING  wire  was  sent 
March  15  to  all  commercial 
stations  in  cities  in  which 
Hooper  conducts  Continuing 
Measurements  of  Radio  Lis- 
tening: "Please  cooperate  by 
furnishing  us  with  letter  be- 
fore March  20  answering  fol- 
lowing question:  Did  your 
station  broadcast  any  local 
program  offering  prize 
awards  to  telephone  (non- 
studio)  listeners  during 
Months  October  1943  through 
February  1944?  Letter  should 
also  include  dates  and  time 
periods  your  station  broad- 
cast any  such  programs.  We 
may  include  information  in 
forthcoming  continuing  mea- 
surement report.  Question  be- 
ing asked  of  all  commercial 
stations  your  city.  Those  not 
replying  may  also  be  identi- 
fied in  report." 


as  an  aid  to  solving  our  interviewing 
problem.  They  came  to  us  from  the 
same  source  we  look  to  for  all  our  pro- 
gram information.  They  came  from 
the  listeners. 

We  have  been  polling  listeners  on 
this  subject.  We  have  been  asking 
them  to  "rate"  the  stations  sponsor- 
ing this  type  of  program  as  first 
rate,  second  rate,  third  rate.  Where 
the  station  was  considered  below  first 
rate  (which  represents  the  opinion 
of  the  majority)  we  asked,  "Why 
do  you  not  consider  this  station  first 
rate?"  The  answers  speak  for  them- 
selves. I  list  them  in  order  of  fre- 
quency : 

1.  "Prefer  other  kind  of  program" 

2.  "Programs  poorer" 

3.  "They  have  to  give  prizes  to  get 
listeners" 

4.  '"Programs  not  interesting" 

5.  "Programs  not  appealing" 

6.  "Do  not  like  programs" 

Now  you  see  why  my  article  con- 
cluded with : 

"There  is  one  way  and  one  time 
for  radio's  marginal  operators  to  clean 
house,  build  a  sound  program  struc- 
ture, and  prepare  to  be  a  permanent 
part  of  the  post-war  era.   It  is  now !" 

The  alternative  is  that  more  list- 
eners, in  more  places,  will  feel  this 
way  about  the  programming  of  more 
stations.  _ 

C.  E.  Hooper 
President 
C.  E.  Hooper  Inc. 

March  10.  1944 


EDITOR  Broadcasting: 

I  read  with  interest  Hooper's  ar- 
ticle and  the  response  to  that  article 
in  the  March  13  issue  of  Broadcast- 
ing. Being  in  the  Army,  I've  been 
away  from  radio  practically  two  years, 
but  still,  I  have  an  opinion  as  far  as 
station  operation  is  concerned.  I  be- 
lieve Broadcasting  missed  the  "boat" 
in  getting  comments  from  the  type  of 
station  operators  as  were  represented 
in  last  week's  Broadcasting. 

Let  the  small  operator  express  his 
.opinion,  the  fellow  who  uses  the 
money  show,  the  fellow  who  is  ac- 
cused by  his  competitors  as  being  un- 
fair. I  personally  think  the  money 
shows  are  good  showmanship.  True, 
I  don't  think  they  will  last,  but 
the  smart  operator  will  have  a  new 
idea  to  take  the  place  of  the  money 
stunt  when  it  has  had  its  fling. 

Have  the  Audience 

It  certainly  is  too  bad  when  the 
large  operator  who  carries  network  all 
day  and  night,  and  has  had  the  au- 
dience tied  up,  not  because  of  his 
ideas,  or  his  policies,  but  by  hanging 
on  the  apron  strings  of  the  network, 
suddenly  realizes  that  Joe  Doakes* 
peanut  whistle  down  the  street  has 
taken  his  audience  right  from  under 
his  nose.  Sure,  he'll  be  the  first  one 
to  yell :  "It  ain't  fair,"  "it  isn't  good, 
sound  radio,"  "it  won't  work."  Maybe 
it  won't,  but  then  just  check  the  au- 
dience yourself,  the  money  programs 
have  the  audience. 

If  one  will  just  stop  and  think 
about  the  money  idea  for  a  minute, 
he  will  immediately  see  where  Hooper 
is  wrong,  and  everyone  else  who 
thinks  this  idea  throws  coincidental 
surveys  into  a  cocked  hat.  Before  you 
can  actually  win  a  money  prize,  you 
must  be  listening  to  the  station  that 
is  using  that  particular  idea  or  pro- 
gramming. Before  the  money  is  given 
away,  even  if  you  happen  to  be  tuned 
to  the  correct  station,  you  must  re- 
peat a  certain  slogan  about  the  adver- 
tiser's product.  If  that  isn't  done  cor- 
rectly, you  get  no  cash.  If  a  person 
has  not  heard  the  program,  the  mere 
saying:  "I'm  listening  to  Station 
XXXX"  means  nothing.  For  this  rea- 
son, I  am  one  who  believes  that  this 
does  not  upset  the  apple  cart  in 
measuring  the  audience,  but  does  prove 
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STRATEGIC  METALS 


KNOWN  generally  as  one  of  the  Silver 
States,  Colorado  should  more  rightly 
be  called  the  Molybdenum  State,  or  the 
Coal  State,  for  both  of  these  minerals 
far  outrank  silver  in  value  of  annual  pro- 
duction. 

Approximately  250  useful  metallic  and 
non-metallic  minerals  and  compounds  are 
found  in  Colorado  of  which  about  40  are 
being  produced  commercially.  The  state 
is  especially  rich  in  such  rare  metals  as 
molybdenum,  radium,  vanadium,  tung- 
sten, tin,  and  even  spodumene,  a  relative- 
ly rare  mineral  which  on  contact  with 
salt  water  gives  off  gas  and,  therefore,  is 
invaluable  life  raft  equipment. 

Colorado  is  delivering  strategic  metals, 
manufactured  products,  and  farm  prod- 
ucts today  because  it  was  geared  to  pro- 
duce them  before  the  war.  Production  all 
along  the  line  has  been  stepped  up.  More 
people  are  at  work  making  more  money. 
More  buying  and  selling  is  being  done 
today  in  the  Denver  region  than  ever  be- 
fore. 


MEAT  IS  MATERIAL  FOR  WAR  and  Colo- 
rado raises  plenty  of  it.  The  state's  vast 
grazing  lands,  its  lush  feed  crops,  and  pulp 
byproduct  of  the  sugar  beet  industry  com. 
bine  to  make  stock  raising  a  popular  and 
profitable  industry.  Denver  is  the  nation's 
fifth   largest   livestock  market. 


LARGEST  MOLYBDENUM  MINE  in 
the  world  is  located  at  Climax,  Colo- 
rado. It  produces  more  than  two- 
thirds  of  the  world's  output  of  this 
rare  metal  used  in  toughening  armor 
plate,  in  radio  tubes,  and  in  heat 
and  corrosion-resisting  alloys. 


Denver  Delivers 
MANUFACTURES 

At  least  60  products  vital 
to  the  war  effort  are  manu- 
factured in  the  Denver  area, 
among  which  are  prefabri- 
cated parts  for  destroyer  es- 
corts, machine  tools,  preci- 
sion instruments,  and  leather 
goods.  The  sixth  largest  rub- 
ber company  in  the  U.  S.  is 
located   in  Denver. 


Denver  Delivers 
SALES 

With  more  persons  work- 
ing in  the  factories,  mines, 
and  fields  of  the  Denver  re- 
gion than  ever  before,  and 
making  more  money,  the  in- 
creased buying  of  these  work- 
ers has  been  felt  throughout 
this  area  in  retail  stores. 
Retail  business  in  Colorado 
in  January  was  11%  better 
than  a  year  ago.  The  average 
U.  S.  gain  was  8%. 
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STANDARD'S  TENTH  ANNIVERSERY 

Transcription  Firm  Opens  New  York  Offices; 
 Oldest  Partnership  In  Field  Prospers  


KEY  TO  THE  NEW  OFFICE  of  Standard  Radio  in  New  York  is  pre- 
sented to  the  new  manager,  Alex  Sherwood  (c)  by  Milton  M.  Blink  (1) 
and  Gerald  King,  owners  of  the  firm.  Standard  opens  its  New  York  office 
April  1.  Mr.  Sherwood  has  been  sales  manager  for  six  years. 


that  the  station  using  such  an  idea, 
is  definitely  getting  the  audience. 
There  is  absolutely  no  need  for  any- 
one saying  that  they  are  listening  to 
Station  XXXX  because,  that  doesn't 
mean  a  thing. 

I  think  it's  now  time  to  realize  the 
fact  that  some  stations,  who  are  on 
their  toes,  are  reaching  a  new  high 
in  audience  ratings.  It's  time  for  the 
network-dependent  station  to  wake  up 
and  realize  the  handwriting  is  on  the 
wall.  Remember,  the  station  owner 
using  this  idea  does  it  to  build  his 
audience.  He  is  using  radio  to  stimu- 
late radio.  Others  who  criticize  this 
method  are  doing  the  same  thing,  only 
in  a  different  way.  They  are  buying 
listeners,  but  they  do  it  with  news- 
papers and  billboards. 

Robert  J.  McIntosh, 

Captain,  Air  Corps. 

Editor  Broadcasting  : 

Referring  to  C.  E.  Hooper's  story 
in  Broadcasting  of  March  6  and 
comments  contained  in  the  issue  of 
March  13,  Hooper  may  not  be  too 
far  off  the  beam  relative  to  programs 
featuring  giveaway  offers. 

The  NAB  have  a  Code  of  Ethics, 
which  was  primarily  established  to 
regulate  program  policy  and  ethics 
within  the  industry.  It  is  our  opinion 
control  of  our  operation  should  be 
regulated  by  agencies  set  up  within 
the  industry,  those  people  who  are 
close  to  the  scene  of  operation. 

Networks  or  even  independent  op- 
erators may  occasionally  go  over- 
board, when  they  produce  programs 
featuring  not  funny  money  giveaways, 
but  funny  offer  giveaways.  If  Mr. 
Hooper  is  going  to  be  so  conscientious 
as  to  confine  his  summary  to  money 
giveaways,  then  it  is  our  suggestion 
that  we  make  an  open  issue  of  the 
matter  and  consider  eliminating  all 
offers  from  radio  productions. 

Wartime  restrictions  and  economic 
conditions  caused  a  number  of  attrac- 
tive offers  to  be  withdrawn  from  radio 
programs.  We  have  heard  certain  pro- 
grams with  the  old  box  top  offer  es- 
tablish giveaways,  such  as :  An  auto- 
mobile with  1,000  gallons  of  gasoline ; 
the  $64  question ;  Truth  or  Conse- 
quences; cash  giveaway  of  $57  plus  an 
Encyclopedia  Britannica,  and  scores 
of  other  offers  which  might  be  includ- 
ed in  the  classification  mentioned  by 
Mr.  Hooper. 

Suppose  we  analyze  Mr.  Hooper's 
comments.  Is  it  possible  he  is  attempt- 
ing to  sidetrack  an  issue  or  a  weak- 
ness, which  is  associated  with  his  own 
performance? 

We  have  the  C.  E.  Hooper  Inc., 
Radio  Audience  Measurement  for  the 
period,  May  through  September,  1943. 
As  we  analyze  the  figures  contained  in 
that  report,  we  come  to  the  conclusion 
that  with  the  limited  service  which  is 
rendered,  funny  money  programs  or 
what  have  you  do  not  materially  ef- 
fect the  ultimate  results  of  Hooper's 
measurements.  Hooper's  figures  for  the 
Pittsburgh  market,  for  the  period 
May  through  September,  show  that 
from  8  a.m.  to  6  p.m..  a  total  of  14,367 
coincidental  calls  were  made.  Hooper's 
daytime  service  represents  calls  made 
Monday  through  Friday,  one  week 
each  month,  or  a  total  of  25  days 
over  a  five-month  period. 

As  we  break  this  down  we  find  that 
575  coincidental  calls  were  made  each 
of  the  25  days.  Further  breakdown 
shows  that  approximately  14  calls 
were  made  each  quarter-hour.  Hoop- 
er's report  on  the  percentage  of  sets 
in  use  varies  from  12%  to  a  peak  of 
31.4%.  As  a  matter  of  information, 
suppose  we  take  the  period  from  8  :30 
to  8:45  a  m.  Hooper  reports  that  there 
were  12.1%  sets  in  use.  12.1%  of  14 
calls  made  during  the  quarter  period, 
represents  the  magnificent  total  of  1.6 
people  contacted  per  quarter-hour, 
who  could  give  Hooper  an  answer  to 
the  question :  "To  which  station  are 
you  listening?" 

We  contend  that  such  a  limited  sur- 
vey— 1.6  people  contacted  per  quarter- 
hour  over  a  period  of  25  days,  within 
a  five  months'  span — does  not  estab- 
lish even  a  closely  accurate  report 
of  program  acceptance.  We  have  in 
our  possession,  affidavits  of  perform- 


ance from  independent  agencies,  where 
supervised  calls  have  been  made — not 
14  coincidental  calls  per  quarter  hour, 
but  better  than  200  calls  per  quarter 
hour — and  in  no  case  does  the  wide 
coverage  establish  a  pattern  compara- 
ble to  any  figure  released  by  Hooper. 

We  do  not  question  the  sincerity  of 
purpose  of  C.  E.  Hooper,  but  we  do 
claim  that  14  calls  completed  within 
a  15-minute  period  does  not  represent 
a  true  cross-section  of  program  ac- 
ceptance. The  matter  of  radio  audience 
measurement  has  been  a  sore  spot  in 
the  radio  industry  for  a  long  time. 
The  National  Association  of  Broad- 
casters appointed  a  committee  to  in- 
vestigate the  methods  used  by  survey 
agencies.  No  report  has  been  released 
by  the  NAB  on  the  outcome  of  this 
investigation.  It  is  our  opinion,  it 
might  be  helpful  to  the  industry  to 
arrive  at  some  conclusion  whereby  we 
can  get  accurate  information.  Hooper 
will  say  they  will  give  the  industry 
a  larger  pattern,  if  the  trade  will  un- 
derwrite the  expense.  That  suggestion 
might  be  the  answer.  We  have  no  bone 
to  pick  with  Hooper.  We  have  never 
said  they  were  dishonest,  but  we  do 
contend  that  the  service  we  are  buy- 
ing does  not  represent  a  true  picture 
of  program  acceptance.  This  statement 
is  based  upon  the  fact  that  not 
enough  people  are  contacted. 

In  conclusion  it  might  be  interest- 
ing for  you  to  check  with  Baltimore 
stations  to  determine  why  th^y  're- 
cently discontinued  using  measure- 
ments of  radio  listening. 

Frank  R.  Smith  Jr. 

General  Manager 
WWSW  Pittsburgh 

s£  sfc  ^ 

Editor  Broadcasting: 

Must  disagree  with  person  who 
wrote  Editor's  Note  on  page  11  issue  of 
Broadcasting  Magazine  March  13. 
1944.  Money  give-away  programs  will 
not  go  out  the  window  if  radio  stations 
will  operate  them  legally  and  with 
good  sense.  Take  It  or  Leave  It  or 
any  other  quiz  show  could  be  labeled 
a  money  give-away  if  it  was  run  like 
a  carnival  or  a  gambling  joint.  "Tele- 
phone money"  shows  or  as  you  call 
them,  "money  giveaway"  shows,  should 
be  operated  on  such  a  basis  as  to  be 
a  city-wide  "quiz"  show  with  the  front 
room  of  the  home  becoming  the  "audi- 
torium". 

There  is  no  great  difference  between 
selecting  three  people  from  an  audi- 
torium audience  of  2,000  and  award- 
ing them  the  money  for  answering 
questions,  or  selecting  three  people 
from  an  audience  of  100,000  and 
awarding  them  money  for  answering  a 
question.  People  listen  to  money  give- 
away shows  for  the  same  reason  that 
people  listen  to  "quiz"  shows,  and 
that  is  to  see  who  will  receive  money. 

Any  "telephone  money  show"  that 
makes  it  mandatory  that  the  person 
listen  to  the  program  in  order  to  be 
paid  can  be  accused  of  false  stimula- 
tion and  should  be  regulated.  But  any 
program  in  which  the  person  can  re- 
ceive money  without  listening  to  the 
program  and  in  which  the  audience 
listens  only  for  the  entertainment 
value  of  hearing  the  conditions,  con- 
versation and  circumstances  surround- 
ing the  receipt  of  the  money  is  an 
entertainment  feature  and  can  run  a 
terrific  rating  despite  Mr.  Hooper. 

It  is  regrettable  that  C.  E.  Hooper 
is  allowing  himself  to  take  a  stand 
which  is  only  connected  with  his 
further  profit  in  the  radio  business  and 
it  is  further  regrettable  that  his  stand 
was  taken  because  of  the  effect  of 
these  shows  on  his  business.  It  would 
have  been  more  dignified  for  Mr. 
Hooper  to  have  allowed  impartial  and 
unprejudiced  persons  to  speak  on  be- 
half of  the  industry. 

It  is  further  regrettable  that  the 
headline  in  your  issue  of  March  7  was 
derogatory  to  the  Funny  Money  Man 
as  this  article  must  have  been  harm- 
ful to  his  program,  because  quick 
glance  readers  would  feel  that  he  was 
being  attacked. 

E.  J.  Sperry. 
Director  of  Radio 
W.  E.  Long  Co.,  Chicago 


TENTH  ANNIVERSARY  for 
Standard  Radio  on  April  1  will 
be  celebrated  in  New  York,  where 
the  transcription  firm  opens  its 
New  York  offices  at  1  East  54th 
Street.  Gerald  King  and  Milton 
M.  Blink,  the  oldest  partnership 
in  the  business,  joined  forces  April 
1,  1934  in  Hollywood  and  have 
since  spread  to  Chicago,  Dallas, 
Mexico,  -Canada,  South  Africa, 
Newfoundland  and  now  New  York. 

Jerry  King  gave  up  his  job  as 
manager  of  KFWB,  Warner  Bros, 
station  in  Hollywood,  to  organize 
Standard  Radio  and  after  operat- 
ing for  a  year  he  met  Milton 
M.  Blink,  one  of  the  first  adver- 
tising agency  executives  to  see  the 
value  and  future  of  electrical  tran- 
scriptions. Prior  to  meeting  Mr. 
King,  Mr.  Blink  was  employed  by 
Dyer-Enzinger  Chicago  office,  and 
in  1930  he  started  Universal  Radio 
Productions,  which  made  transcrip- 
tions, air-check  recordings  and 
records  "of  your  own  voice"  at  the 
Chicago  World's  Fair. 

Alex  Sherwood,  Standard's  sales 
manager  for  the  last  six  years, 
moves  from  Chicago  to  head  the 
new  New  York  office.  Some  record- 
ing will  be  done  in  New  York 
and  Chicago  but  all  production  will 


Wallace  on  Discs 

A  TOTAL  of  600  stations  through- 
out the  country  carried  transcrip- 
tions of  a  speech  by  Vice-President 
Henry  A.  Wallace  before  the  Amer- 
ican Business  Congress  at  the  Wal- 
dorf-Astoria in  New  York,  March 
17.  Advance  recordings  of  the  talk 
were  offered  to  all  radio  stations 
in  the  United  States,  with  the  re- 
quest that  they  be  carried,  where- 
ever  possible,  at  the  same  time  the 
speech  was  given  in  New  York. 
According  to  Harold  M.  Schwab, 
executive  director  of  the  Congress, 
the  entire  cost  of  the  quarter-hour 
discs  were  borne  "by  a  very  close 
friend  of  Mr.  Wallace  in  Chicago." 


continue  to  be  handled  out  of 
Hollywood  by  Jack  Richardson, 
former  western  division  manager 
of  NBC's  radio-recording  division. 

Herbert  Denny  works  out  of  his 
trailer  office  in  Dallas  for  Stand- 
ard and  has  it  outfitted  with  nec- 
essary facilities,  audition  equip- 
ment and  living  quarters.  With 
an  eye  to  the  future  Standard  is 
visualizing  new  fields  overseas 
which  have  become  acquainted  with 
American-style  radio  through 
shortwave  and  War  Dept.,  tran- 
scriptions. 

Vince  Callahan  Joins 
Ryan  Advertising  Firm 

VINCENT  F.  CALLAHAN,  for- 
mer director  of  advertising,  press 
and  radio  for  the  War  Finance 

Mr.  Callahan  tions,  publicity 
and  radio  divi- 
sions, with  plans  for  establishing 
an  information  service  to  persons 
or  corporations  interested  in  war 
surplus  property. 

During  his  three  years  at  the 
Treasury,  Mr.  Callahan  was  re- 
sponsible for  nearly  $200,000,000 
in  advertising  contributed  to  the 
War  Bond  program  by  newspapers, 
radio  and  advertisers.  Last  month 
he  directed  the  promotion  of  the 
National  Labor-Management  pro- 
duction exposition  in  Washington, 
sponsored  by  the  WPB  and  was 
chosen  for  the  post  by  the  exhibi- 
tors; 72  corporations  engaged  in 
producing  war  goods. 

A  native  of  Washington  he  has 
served  on  Washington  newspapers, 
with  NBC  Washington  as  well  as 
manager  of  WWL  New  Orleans, 
and  WBZ  Boston. 
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"That  WO V  did  win  the 
confidence  of  its  listeners 
is  tribute  enough,  testify- 
ing to  the  toughest  public 
relations  job  of  any  Amer- 
ican radio  station  in  1943." 


FILLED  THE  AIR  WITH  DEMOCRACY 


IN  presenting  WOV  with  the  award  for  "Fostering  Racial  Goodwill  and 
Understanding,"  Variety,  in  direct,  clearly  defined  language,  draws  into 
sharp  focus  WOV's  famed  accomplishments  and  successes  of  1943.  We  are 
proud  of  these  results  and  of  the  honor  Variety  bestows  upon  us  •  And 
another  recent  award  we  prize  highly  is  the  Hillman  Periodicals  Award  for 
"Tolerance  through  Music"  given  to  Alan  Courtney  of  WOV's  "1280  Club." 
Not  one,  but  two  awards  to  WOV  .  .  .  the  key  to  two  markets! 


RALPH  N.  WEIt,  GENERAL  MANAGER 
JOSEPH  HER5HEY  McGlllVRA,  NAT'l.  REP. 


ff 


New  York 


Tube,  Battery  Supply  Prospects  Poor 


Some  Quality,  Quantity 
Improvement  Seen 
In  Merchandise 

SURVEYING  civilian  goods  pros- 
pects in  the  next  few  months,  the 
Office  of  War  Information  re- 
ported last  week  that  some  quality 
and  quantity  improvement  of  minor 
products  can  be  expected  but  that 
there  is  no  early  likelihood  of  pro- 
duction of  major  mechanical  or 
electrical  items  including  radios. 

Only  new  items  to  be  brought 
back  into  production  this  year, 
the  OWI  stated,  are  articles  using 
comparatively  little  manpower  and 
materials,  those  not  interfering 
with  military  requirements,  those 
not  requiring  extensive  conversion 
of  facilities,  and  those  which  would 
contribute  more  time  and  energy 
to   war   workers   for  their  jobs. 

More  "MR"  Tubes 

The  report  stated  that  produc- 
tion of  radio  batteries  in  1944 
will  be  about  the  same  as  last  year 
and  that  supplies  of  radio  tubes 
for  civilian  use  will  continue  in- 
adequate. It  was  pointed  out,  how- 
ever, that  increased  production  of 
the  more  critically  needed  types 
is  expected  to  materially  reduce 
the  current  shortage. 

The  dry  battery  industry  last 
year  produced  3,750,000  radio  bat- 
tery packs  as  compared  with  3,500,- 
000  in  1940,  it  was  pointed  out,  all 
but  2%  of  the  1943  output  going 
to  rural  users.  The  quantity  of  es- 
sential civilian  batteries  produced 
in  1944,  said  the  report,  will  be 
limited  by  the  capacity  of  equip- 
ment not  adaptable  for  produc- 
tion of  military  type  batteries,  used 
in  walkie-talkies  and  other  war 
equipment. 

The  quantity  of  radio  tubes  for 
civilians  will  be  limited  because  of 
increasing  military  requirements 
for  electronic  equipment.  For  the 
first  time,  however,  WPB  has 
scheduled  in  the  first  quarter  of 
1944  a  minimum  of  4,500,000  radio 
tubes  of  the  "hard-to-get"  types. 
These  tubes  will  be  stamped  "MR," 
indicating  that  they  can  be  used 
only  for  maintenance,  repair  or 
operating    supplies   and  insuring 


their  being  channeled  into  the 
civilian  market  only. 

At  least  18,000,000  "MR"  tubes, 
or  less  than  half  of  normal  replace- 
ments, are  anticipated  for  civilians 
this  year,  the  report  noted,  but 
this  amount  will  probably  be  ex- 
ceeded as  manufacturers  are  per- 
mitted to  produce  "over-runs" 
above  quota  if  facilities  and  labor 
are  available  after  military  orders 
are  completed. 

The  number  of  tubes  needed  for 
replacement  in  civilian  sets  in 
1944  is  estimated  at  more  than 
41,000,000  as  compared  with  33,- 
000,000  manufactured  for  replace- 
ment purposes  in  1941-.  The  in- 
crease in  current  needs,  the  report 
explains,  is  due  to  the  backlog  of 
demand,  longer  radio  listening 
hours  and  the  use  of  old  or  repaired 
radios. 

Other  Merchandise 

The  report  declares  that  more 
equitable  distribution  of  tubes  to 
civilians  will  be  made  possible  this 
year  by  the  WPB  directive  to  man- 
ufacturers to  trade  among  them- 
selves the  various  types  each  pro- 
duces.   Each    company  will  then 


Radio  &  Radar  Division 
Forms    Inventory  Unit 

TO  IMPLEMENT  the  expanded 
militarv  electronics  program  for 
1944,  WPB's  Radio  &  Radar  Divi- 
sion has  organized  a  Component 
Recovery  Section  to  provide  for 
interchange  of  inventory  surplus 
radio  and  electronics  parts  be- 
t  w  e  e  n  prime  contractors,  the 
armed  services  and  the  division. 
Basic  plan  is  to  return  surplus  com- 
ponents to  the  productive  stream 
and  thus  smooth  the  flow  of  pro- 
duction of  end  equipment  required 
in  the  military  electronics  pro- 
gram this  year,  which  is  up  to  50% 
higher  than  the  $3,000,000,000  1943 
program. 

Like  lend-lease,  the  Component 
Recovery  Section  is  a  "two-way 
street"  for  the  receipt  and  distribu- 
tion of  surplus  electronic  com- 
ponent lists  with  additional  av- 
enues for  direct  contacts  and  hori- 
zontal transfers  between  prime 
contractors  holding  or  requiring 
components,  and  between  prime 
contractors  and  the  armed  services 
for  the  same  purposes. 


have  a  balanced  stock  from  which 
jobbers  will  be  able  to  obtain  a 
certain  percentage  of  their  1941 
purchases  of  each  type. 

Reviewing  WPB  orders  affecting 
civilian  supplies  for  1944,  the  OWI 
sees  improved  prospects  for  elec- 
tric irons,  ice  refrigerators,  elec- 
tric ranges,  cooking  utensils,  alu- 
minum pressure  canners,  gal- 
vanized ware,  metal  baby  car- 
riages, silver-plated  flatware,  auto- 
mobile batteries,  safety  razors, 
bedsprings,  furniture  with  steel 
springs,  umbrellas,  slide  fasteners, 
and  nitro-cellulose  plastic  articles. 

Output  Prospects 

Large  scale  resumption  of  pro- 
duction of  such  durable  consumers' 
goods  as  radios,  electric  refrig- 
erators and  automobiles  must  wait 
until  the  military  situation  is  more 
clearly  defined,  the  report  declares. 
The  permitted  production  of  2,000,- 
000  electric  irons  this  year  will  re- 
quire only  1500  tons  of  steel  and 
500  workers,  it  is  pointed  out, 
whereas  a  comparable  refrigerator 
program  would  necessitate  15,000 
to  20,000  workers  and  a  hundred 
times  as  much  steel,  and  propor- 
tionately larger  amounts  of  alu- 
minum, copper,  tin,  rubber  and 
other  materials. 


Canada  Inquiry 

FIRST  MEETING  of  the  1944  Par- 
liamentary Committee  on  Radio 
Broadcasting  was  held  at  Ottawa 
March  15.  Meetings  of  the  commit- 
tee are  being  held  on  Wednesdays 
and  the  Canadian  Broadcasting 
Corp.  will  be  investigated  first 
by  the  committee.  The  Canadian 
Association  of  Broadcasters  ex- 
pects to  be  called  towards  the 
end  of  April  or  early  in  May.  The 
CAB  is  expected  to  stress  lifting 
of  the  CBC  regulation  on  power 
increases  of  private  stations,  which 
have  been  frozen  since  the  CBC 
came  into  being  with  increases 
allowed  only  to  1,000  watts.  Ca- 
nadian broadcasters  are  reported 
to  want  the  regulation  lifted  allow- 
ing them  to  install  power  to  the 
limit  allowed  under  the  Havana 
Treaty  allocations.  Canadian  broad- 
casters also  are  expected  to  ask  for 
a  judiciary  board  to  administer 
broadcasting  in  Canada,  as  re- 
solved at  their  recent  annual  con- 
vention [Broadcasting,  Feb.  21]. 
The  board  would  have  power  over 
both  the  private  broadcasters  and 
the  CBC. 


ENLARGED  WORKSHOP  of  KDYL  Salt  Lake  City  materially  assists 
maintenance  of  equipment  irreplacable  by  wartime  freeze  orders.  John 
Baldwin  (center),  chief  engineer,  completes  work  on  new  audition  turn- 
table. Credit  for  expansion  of  KDYL  shop  facilities  goes  to  S.  S.  Fox, 
president  and  general  manager,  who  encouraged  the  project. 


Wamboldt  Moves 

M.  P.  WAMBOLDT  has  received 
a  leave  of  absence  as  commercial 
program  supervisor  of  the  Blue 
Network  to  serve  on  the  executive 
committee  in  charge  of  the  Radio 
Hall  of  Fame,  Blue  program.  His 
assistant,  George  Brengel,  will  be 
acting  commercial  supervisor.  Mr. 
Wamboldt,  who  will  now  devote  full 
time  to  arrangements  for  the  pro- 
gram, represents  Philco  Corp.,  the 
sponsor,  and  its  agency  Sayre  M. 
Ramsdell  Associates,  on  the  execu- 
tive committee. 


Transfer  of  WPDQ 
To  Baggs  Approved 

KALB  Given  580  kc,  1000  w; 
KMCO  Shift  Is  Granted 

ACTIONS  of  the  FCC  last  week 
granted  consent  to  the  acquisition 
of  control  of  Jacksonville  Broad- 
casting Corp.,  licensee  of  WPDQ, 
by  L.  D.  Baggs,  public  accountant, 
from  Ernest  D.  Black,  E.  G.  Mc- 
Kenzie  and  Mrs.  Margaret  Curtis 
for  a  total  consideration  of  $180,- 
325.75.  KALB  Alexandria,  La.  als.o> 
was  granted  change  of  frequency 
from  1240  kc  to  580  kc  and  a  pow- 
er increase  of  from  250  w  to  1  kw. 

Transfer  of  18  shares  or  60% 
of  the  issued  and  outstanding  capi- 
tal stock  are  involved  in  the 
WPDQ  sale.  Mr.  McKenzie  owned 
9  shares  (30%),  Mr.  Black  8% 
shares  (28.4%)  and  Mrs.  Curtis 
y2  share  (1.6%).  Mr.  Black  and 
Mr.  McKenzie,  who  owns  25%  of 
WMBL  Macon,  Ga.,  stated  that  the 
reason  for  selling  their  interest 
in  WPDQ  was  to  facilitate  a  larg- 
er investment  in  a  cotton  oil  busi- 
ness which  they  jointly  own.  They 
have  also  agreed  to  resign  their 
offices  in  Jacksonville  Broadcast- 
ing. 

KALB  Grant 

Remaining  WPDQ  interest  is 
held  by  James  R.  Stockton  (nine 
shares — 30%),  a  director  of  the  li- 
censee corporation,  and  WPDQ  sta- 
tion manager  Robert  R.  Feagin 
(three  shares — 10%). 

KALB  Alexandria,  La.,  was 
granted  its  petition  for  reinstate- 
ment and  grant  of  application  for 
a  construction  permit  to  change 
its  transmitter  site,  install  a  di- 
rectional antenna,  change  its  fre- 
quency from  1240  kc  to  580  kc 
and  increase  power  from  250  w  to 
1  kw.  Grant  is  made  upon  condi- 
tions that  (1)  the  construction 
will  be  in  accordance  with  the 
Standards  of  Good  Engineering 
Practice  of  the  Commission,  (2) 
in  the  event  undue  interference  is 
caused  to  Mexican  station  XEMU, 
the  antenna  would  be  readjusted 
to  provide  proper  protection  and 
(3)  in  accordance  with  the  pro- 
cedure outlined  in  the  Commis- 
sion's Jan.  26  policy. 

The  Commission  at  the  same 
time  granted  KCMO  Kansas  City 
a  modification  of  its  construction 
permit  for  changes  in  its  ground 
system,  subject  to  conditions  con- 
tained in  a  previous  construction 
permit  relating  to  blanketing  and 
interference.  This  previous  con- 
struction permit  granted  increase 
of  night  power  from  1  kw  to  5 
kw  [Broadcasting,  Jan.  10.]. 


Chukker  Test 

GENERAL  FOODS  Corp.,  New 
York,  is  conducting  in  Texas  a  spot 
test  for  Chukker,  a  soft  drink 
produced  by  Bireley's  Inc.,  a  divi- 
sion of  G-F.  Schedule  consists  of 
local  sponsorship  on  KTEM  Temple 
of  the  Mutual  broadcasts  of  Fulton 
Lewis  jr.;  in  addition  to  spot  an- 
nouncements on  WACO  Waco. 
Agency  is  Young  &  Rubicam,  Los 
Angeles. 
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a<*oss  the  air 


No  peace  can  be  real  and  permanent,  unless  it  be  the  peace  of  understanding.  The  constantly 
unfolding  miracle  of  communications  is  an  invitation  to  men  to  lay  aside  age-old  suspicions  and  animosities.  This  war  will  not  have 
been  fought  entirely  in  vain,  if  it  unscrambles  Babel. 
Today,  the  hearing  of  a  shot  around  the  world  is  no  mere  figure  of  speech.  It  can  be  heard . .  and  so,  just  as  easily,  can  a 
friendly  greeting.  Man  can.,  and  must.,  harness  the  genii  of  his  laboratories  for  good. 
Westinghouse  Radio  Stations  have  held  steadfast  to  this  concept  of  the  high  destiny  of  radio.  They  conceive  their  mission  to  the  community  to  be  the 
dissemination  of  the  truth,  providing  worthy  entertainment,  and  the  more  efficient  distribution  of  the  products  of  men's  labor. 

As  we  advance  toward  these  ideals,  so  will  we  progress  toward  universal  peace,  harmony,  and  freedom. 

WESTINGHQUSG  RADIO  STATIONS  Inc 

WOWO    •    WGL  •   WBZ   •   WBZA   •   KYW   •  KDKA 

Consult  NBC  Spot  Sales  for  available  time 


Duopoly  Order  Postponement 
Beyond  May  31  Is  Foreseen 

Blue  Network  Denies  Earle  C.  Anthony  Charge  of 
Being  Forced  to  Sell  KECA  Los  Angeles 


WITH  the  Blue  Network  on  rec- 
ord denying  allegations  of  Earle 
C.  Anthony  that  the  network  was 
attempting  to  "compel"  him  to  sell 
KECA  Los  Angeles  to  it  [Broad- 
casting, March  13],  indications 
pointed  to  possible  reconsideration 
by  the  FCC  of  postponement  of 
the  effective  date  of  its  "duopoly" 
regulation,  now  set  for  midnight 
May  31. 

Commissioner  T.  A.  M.  Craven, 
whose  motion  to  delay  the  effective 
date  was  killed  by  a  3-3  tie  vote 
Jan.  28  [Broadcasting,  Feb.  7], 
reportedly  has  been  urged  to  re- 
submit the  motion,  now  that  the 
Commission  has  its  full  quota  of 
seven  Commissioners,  with  the  con- 
firmation of  Commissioner  E.  K. 
Jett. 

On  Jan.  28  Commissioner  Cra- 
ven moved  that  the  effective  date 
of  proposed  Sec.  3.35  (Order  84-A)' 
of  the  Commission's  regulations, 
be  postponed  until  Jan.  1,  1945. 
Commissioner  Norman  S.  Case  of- 
fered an  amendment  to  postpone 
the  date  to  Nov.  23,  1944,  a  year 
from  the  date  of  promulgation. 
Chairman  James  Lawrence  Fly 
and  Commissioners  Clarence  J. 
Durr  and  Paul  Walker  voted 
against  postponement,  with  Com- 
missioners Craven,  Case  and  Ray 
C.  Wakefield  favoring  it. 

Mr.  Jett  has  not  expressed  him- 
self one  way  or  the  other  with 
reference  to  the  multiple-owner- 
ship ban.  When  his  nomination  as 
Commissioner  was  before  the  Sen- 
ate Interstate  Commerce  Commit- 
tee he  declared  that  his  actions 
on  policy  matters  would  be  guided 
by  his  own  dictates  after  he  had 
studied  the  facts.  Commissioners 
Craven,  Case  and  Wakefield  have 
contended  that  due  to  wartime  re- 
strictions it  is  not  fair  to  force 
station  owners  to  dispose  of  their 
properties  on  short  notice. 

In  his  petition  to  postpone  the 
effective  date,  Mr.  Anthony  al- 
leged that  "the  Blue  Network  has 
been  and  is  relying  on  the  early 
effective  date  of  3.35"  to  "compel" 
him  to  sell  the  station.  In  a  tele- 
gram to  the  Commission  last  Mon- 
day, Mark  Woods,  Blue  president, 
denied  that  the  network  or  any 
of  its  executives  "have,  at  any 
time,  endeavored  to  compel  Mr. 
Anthony  to  sell  KECA  at  any 
price". 

His  telegram  follows: 

It  has  come  to  our  attention  through  an 
article  published  in  Broadcasting  that 
Earle  C.  Anthony  in  petitioning  the  Com- 
mission to  extend  the  effective  date  of 
Order  3.35  alleged  that  "for  many  months 
and  particularly  since  the  Commission 
action  of  Nov.  23,  1943  (adoption  of  the 
'duopoly'  regulation)  the  Blue  Network 
Co.  has  been  endeavoring  to  compel  peti- 
tioner to  sell  KECA  to  it  at  a  price  very 
much  less  than  it  is  worth. .  The  Blue 
Network  Co.  has  been  and  is  relying  on 
the  early  effective  date  of  3.35." 

We  most  emphatically  deny  that  the 
Blue  Network  Co.  or  any  of  its  executives 
have,  at  any  time,  endeavored  to  compel 


Mr,.  Anthony  to  sell  KECA  at  any  price. 
The  Blue  Network  Co.  has  from  time  to 
time  during  the  past  two  years  made 
offers  to  purchase  KECA  which  Mr.  An- 
thony was  perfectly  free  to  accept  or 
reject.  We  are  in  no  position  to  compel 
Mr.  Anthony  to  sell  his  station  at  any 
price. 

It  is  true  that  our  affiliation  agreement 
with  KECA  grants  the  Blue  Network  Co. 
the  right  of  first  refusal  with  respect  to 
the  purchase  of  the  station.  If  we  fail 
within  30  days  to  meet  the  terms  and 
conditions  of  any  offer  received  for  KECA 
Mr.  Anthony  is  perfectly  free  to  accept 
that  offer.  We  naturally  shall  expect  Mr. 
Anthony  to  comply  with  that  provision 
of  our  contract.  Beyond  the  protection  of 
that  contractual  right  we  have  no  interest 
in  Mr.  Anthony's  negotiations  with  respect 
to  the  sale  of  KECA. 

We  are  shocked  and  surprised  that  the 
petitioner  should  use  as  an  excuse  for 
his  appeal  for  an  extension  of  the  Com- 
mission order  the  completely  unsupport- 
able  allegation  that  the  Blue  Network  Co. 
has  sought  to  take  unfair  advantage  of 
the  petitioner's  position  with  respect  to 
that  order.  We  shall  be  pleased  to  offer 
any  testimony  relevant  to  this  matter  that 
the  Commission  may  desire  to  hear  in 
any  proceeding  before  it. 

Mark  Woods,  President 
Blue  Network. 


Food  Products  Purchase 

LIBBY,  McNEILL  &  LIBBY,  Chi- 
cago (food  products)  has  pur- 
chased the  Blue  Network  25-min- 
ute  program,  My  True  Story,  Mon- 
days through  Fridays,  on  the  full 
177-station  Blue  Network,  begin- 
ning April  17.  Contract  is  for  13 
weeks,  on  a  continuing  basis. 
Agency  is  J.  Walter  Thompson  Co., 
Chicago. 


Yankee  Sport  Series 

ALLES  &  FISCHER,  Boston,  (J-A, 
'63  cigars),  will  again  sponsor  '63 
Baseball  News,  at  the  opening  of 
the  baseball  season,  April  2,  at 
6:45-7  p.m.,  over  six  Yankee  net- 
work stations.  Agency  is  I.  B. 
Hawes. 


FULTON  OURSLER,  heard  on 
MBS'  The  People's  Reporter,  is  au- 
thor of  a  mystery  book  The  House  at 
Fernioood,  to  be  released  June  22 
[Farrar  &  Rhinehart,  New  York,  $2]. 


Weather  Bird 

TO  THE  average  listener, 
weather  reports  are  dull, 
drab,  statistical  mutterings, 
but  to  listeners  of  WCKY 
Cincinnati,  who  hear  J.  Cecil 
Alter,  U.  S.  meteorologist, 
the  weather  report  is  far 
from  boring.  Mr.  Alter  puts 
the  weather  talk  into  lan- 
guage his  audience  can  un- 
derstand, rather  than  talking 
about  isotherms,  low  pres- 
sure areas,  and  precipitation. 
A  sample  Alterism:  "With 
steadily  falling  temperatures 
through  the  night,  snow  be- 
gan falling  at  Cincinnati 
soon  after  dark  and  had  piled 
up  an  inch  or  two  by  mid- 
night. The  snow  was  accom- 
panied by  rain  and  strong 
winds,  which  whined  and 
howled  about  Cincinnati's 
bedrooms  like  a  forlorn  and 
freezing  puppy." 


NBC-Stanford  U.  Arrange 

Second   Radio  Institute 

COLLABORATING  with  NBC, 
Stanford  University  will  offer  the 
second  annual  Summer  Radio  In- 
stitute for  eight  weeks  beginning 
July  10,  it  was  announced  by  Hu- 
bert C.  Heffner,  executive  head  of 
Stanford's  Dept.  of  Speech  and 
Drama  and  John  W.  Elwood,  gen- 
eral manager  of  KPO  San  Fran- 
cisco, NBC  outlet.  Courses  in  all 
phases  of  the  radio  profession  will 
be  open  to  qualified  persons,  and 
will  provide  opportunity  for  re- 
fresher work  for  returning  service 
men  with  radio  experience,  as  well 
as  a  good  introduction  for  new- 
comers to  the  radio  field. 

A  special  course  for  teachers  has 
been  added  to  the  Stanford  offer- 
ings this  year.  Information  may  be 
obtained  from  the  Director,  Sum- 
mer Radio  Institute,  Stanford 
University,  California. 


EDWARD  TOMLINSON,  Inter- 
American  advisor  and  analyst  of  the 
Blue  network,  has  been  named  a  reg- 
ular staff  correspondent  of  Collier's 
and  editorial  advisor  on  The  Ameri- 
ca's. He  continues  his  position  at  the 
Blue. 


New  Guinea  Radio 
Speeds  War  News 

New  Shortwave  Station  Only 
An  Hour  From  Japs  by  Air 

NEWS  coverage  of  the  South 
Pacific  battle  area  was  brought 
1,500  miles  closer  to  the  front  lines 
with  the  establishment  of  Radio 
Guinea,  which  began  operations 
Dec.  17.  Maj.  Edward  Byron  has 
now  returned  to  Washington  after 
setting  up  the  short-wave  news 
station  located  within  an  hour's 
flying  time  from  Japanese  posi- 
tions. 

At  the  order  of  Col.  LeGrande 
A.  Diller,  chief  of  General  Head- 
quarters Public  Relations,  Maj. 
Byron  supervised  the  building  of 
the  station  designed  to  speed  front 
line  news  to  both  the  United  States 
and  Australia.  It  also  facilitates 
quick  filing  of  stories  from  network 
combat  correspondents  just  re- 
turned from  bombing  raids  and 
observation  flights.  Before  its  es- 
tablishment, the  news  had  to  be 
flown  over  1,000  miles  to  Brisbane 
and  broadcast  from  there. 

Ford  Motor  Used 

Radio  Guinea  was  started  with 
the  generator  removed  from  a  Ford 
V-8,  because  of  power  shortage  in 
the  area.  The  station  began  oper- 
ations on  1,000  w,  and  may  now 
be  running  on  2,000  w,  if  addi- 
tional power  has  become  available. 
In  charge  of  the  station  is  Capt. 
Philip  R.  North,  son  of  J.  R.  North, 
editor  of  the  Ft.  Worth  Star-Tele- 
gram, and  stock-holder  in  WBAP- 
KGKO  Ft.  Worth. 

First  to  broadcast  a  story  on 
Radio  Guinea  was  Clete  Roberts, 
Blue  correspondent  who  arrived 
just  after  the  opening  of  the  sta- 
tion in  time  to  tell  of  the  Arawe 
landings.  Since  then  correspon- 
dents from  the  four  major  net- 
works, as  well  as  Australian  news- 
men have  filed  their  stories 
through  Radio  Guinea. 

Operated  by  Amalgamated  Wire- 
less of  Australasia,  the  broadcasts 
are  sent  to  Australia  and  relayed 
to  the  United  States.  The  station 
is  an  Allied  project,  arranged 
through  the  cooperation  of  Ameri- 
cans, Australians  and  Papuan  na- 
tives. Working  with  the  Army  Sig- 
nal Corps  and  Army  engineers,  na- 
tive labor  helped  construct  the 
sound-proof  studios. 


AVERY  FOR  GOVERNOR!  Lewis  H.  Avery  (center),  NAB  director  of 
broadcast  advertising,  is  talked  into  buying  NBC  Thesaurus  by  Frank 
Chizzini  (left),  NBC  Thesaurus,  and  Sen  Kaney,  NBC  station  relations, 
Chicago  during  dinner  recently  at  Hotel  Peabody,  in  Memphis. 


Blue  Meeting 

FIRST    GENERAL  management] 
meeting  of  the  Blue  since  its  pur- j 
chase  by  Edward  J.  Noble  last 
year,  was  held  at  the  Waldorf-! 
Astoria  hotel  in  New  York,  Sat- J 
urday  March  18.  Department  heads 
and  other  management  executives! 
from  New  York  and  Chicago  met  I 
to  discuss  programming,  engineer- 1 
ing,  sales,   station  relations  and| 
other  phases  of  network  operation.! 
Mark  Woods,  Blue  president,  wast 
to  report  on  the  general  policies 
of  the  network.  Meeting  was  calledj 
by  Edgar  Kobak,  executive  vice- 
president.  Nearly  50  executives  at- 
tended. 
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"Frankly,  Mr.  Harris,  I  stM  think  there's  something  missing  in  that  proverb." 
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Television — Post-War  Job  Maker 


(Continued  from  page  11) 


mellowness !  Yessir — Ruppert  beer  is  mel- 
low-light ...  it  tastes  just  right!  But 
don't  take  my  word  for  it  .  .  .  NEXT 
time,   say:    "Make  mine  RUPPERT!" 

TOM  JOYCE:  (LIVE  REMARKS  TO 
EFFECT  THAT:  "Well,  in  television  we 
don't  HAVE  to  take  some  announcer's 
word  for  it  ...  we  can  SEE  the  enjoy- 
ment Ruppert's  brings!") 

(LIGHTS  ON  STAGE  "A"  .  .  .  MAN 
HOLDING  GLASS  AND  BOTTLE  OF 
RUPPERT  BEER  ...  HE  POURS  IT 
INTO  GLASS  .  .  .  LETS  IT  FOAM  .  .  . 
LICKS  "CHOPS"  IN  ANTICIPATION 
.  THEN  DRINKS  AND  REGISTERS 
INTENSE  SATISFACTION.) 

*  *  * 

TOM  JOYCE:  (LIVE  REMARKS  TO 
THIS  EFFECT:  "Or  let's  say  you're  sell- 
ing overalls — with  radio,  it's  a  case  of 
'listen'  " : ) 

No.  2 

ANNR:  Men,  if  you're  doing  a  war  job 
.  .  .  you  need  work  clothes  that  can  "take 
it"  ...  so  when  you  buy  overalls,  insist 
on  "No  Rip" !  Are  they  TOUGH  ?  Well, 
you've  seen  their  trademark  .  .  .  six  men 
in  a  tug  o'  war!  Yes  .  .  .  it's  a  FACT! 
"No  Rip"  work  clothes  are  SO  tough  .  .  . 
SO  durable  .  .  .  the  seams  are  SO  sturdy 
.  .  .  they  just  WON'T  rip  .  .  .  no  matter 
WHAT  kind  of  punishment  you  give  'em  ! 
They're  guaranteed — a  brand-new  pair  if 
they  rip  or  tear!  So  NEXT  time,  get  "No 
Rip" — you'll  see  that  "No  Rip"  means 
longer  wear ! 

TOM  JOYCE:  (LIVE  REMARKS  TO 
THIS  EFFECT :  "All  r'ght  now— let's  SEE 
how  strong  they  are!") 

(LIGHTS  ON  STAGE  "A"  .  .  .  GIRL 
HOLDING  OVERALLS  .  .  .  THREE 
MEN  ON  EACH  SIDE  .  .  .  FIRST  IN 
LINE  EACH  PICKS  UP  A  LEG  .  .  .  TUG 
O'  WAR.) 

TOM  JOYCE:  (LIVE  REMARKS 
WHEN  OVERALLS  RIP:  "See?  In  tele- 
vision you  have  to  be  careful  what  you 
promise — I'm  going  right  back  to  the 
manufacturer  and  demand  a  new  pair!" 

*  *  * 

TOM  JOYCE:  (LIVE  REMARKS  TO 
THIS  EFFECT:  "This  next  manufacturer 
hasn't  gone  in  for  radio  advertising  .  .  . 
because  he  doesn't  think  mere  words  can 
adequately  describe  his  product  .  .  .  I'm 
inclined  to  agree:") 

No.  3 


because  department  store  execu- 
tives have  found  through  actual 
experience  that  they  must  show 
their  goods  in  order  to  sell  them. 
Television  will  do  just  that! 

Take  a  store  like  Best's,  for  ex- 
ample, which  has  a  nation-wide 
reputation  in  baby  wear.  In  the 
average  year,  there  are  born,  in 
the  area  served  by  NBC's  New 
York  television  station,  190,000 
babies.  If  Best  and  Company — or 
some  other  progressive  department 
store — has  a  weekly  television  pro- 
gram which  will  show  the  expectant 
mothers,  the  mothers  and  the 
mothers-in-law — not  to  mention  the 
fathers — how  to  take  care  of  the 
baby,  there  will  be  an  enormous 
and  eager  audience. 

On  such  a  program  would  appear 
the  outstanding  authorities  in  the 
field  of  baby  care,  to  show  the 
mothers,  in  the  metropolitan  area 
— as  well  as  elsewhere,  if  Best  and 
Company  chooses  to  use  network 
broadcasting — the  proper  care  of 
the  baby. 

Everything  used  on  such  a  pro- 
gram would  actually  be  a  commer- 
cial— although    not    directly  in- 


occurring  at  a  different  spot  in 
each  day's  program — will  be  an 
inducement  to  watch  the  sponsor's 
entire  program  of  advertised 
goods;  and  therefore  will  pay  for 
itself  in  added  sales,  with  far  less 
inconvenience  to  the  customer. 

There  is  a  lively,  interesting, 
once-a-week  television  program  in 
every  department  of  the  depart- 
ment store.  Because  the  primary 
problem  of  life  is  living — and  to 
make  life  worthwhile  is  the  prob- 
lem of  the  women,  who  spend 
85%  of  the  income.  America's 
purchasing  agents — the  women — 
would  be  keenly  interested  in  such 
programs.  The  fact  that  the  most 
widely  read  pages  in  any  news- 
paper, by  women,  are  those  of  de- 
partment store  advertising  pages, 
is  ample  proof  of  the  interest  value 
and  sales  power  that  will  be  packed 
into  department  store  television 
advertising.  All  this  spells  one 
thing — more  consumer  buying  and 
more  jobs. 

Travel  Increase 

Or  take  the  travel  industry.  This 
group,  only  a  moderate  user  of 
radio,  ranked  as  the  most  prom- 
inent television  advertiser  over  a 
two-year  NBC  experimental  period. 
And  for  obvious  reasons.  Bathers 


THIS  IS  what  a  "commercial"  will  look  like  in  post-war  television — said 
Thomas  F.  Joyce,  RCA  executive.  It's  a  sight-and-sound  ad  for  "non-rip" 
overalls  as  a  "live"  commercial.  The  overalls  ripped  unexpectedly.  Com- 
mented Joyce:  "Television  will  make  for  truth  in  advertising." 


ANNR:  Listen,  lady — if  you  could  only 
SEE  how  easy  it  is  to  operate  an  ELEC- 
TROLUX,  you'd  never  be  satisfied  with 
any  other  cleaner !  No  heavy  machinery 
to  push  around  .  .  .  just  a  light  wand 
that  obeys  your  every  command!  And 
what  a  cleaner!  Dirt  disappears  as  if  by 
magic.  But  there's  only  one  way  to  find 
out  how  superior  Electrolux  is — that's  to 
actually  SEE  it  in  operation !  So  tomor- 
row— phone  the  Electrolux  Corporation 
for  a  free  home  demonstration. 

TOM  JOYCE:  (LIVE  REMARKS 
ALONG  THESE  LINES:  "Right!  The 
only  way  to  appreciate  an  Electrolux  is 
to  see  it  in  action  .  .  .  Television  will 
bring  the  Electrolux  demonstration  into 
millions  of  homes.  No  one  will  shut  the 
door  on  a  demonstration  via  television, 
which  shows  the  housewife  how  to  avoid 
dru-lgery.  (LIGHTS  ON  STAGE  "B"  .  .  . 
GIRL  CLEANS  RUG  AND  HUMS  "TAKE 
IT  EASY".) 

*      *  * 

TOM  JOYCE:  (LIVE  REMARKS  TO 
LEAD  INTO  No.  4:  "Here's  ANOTHER 
product  that  defies  radio  to  do  it  justice:") 

No.  4 

ANNR:  Now  let  me  tell  you  about  Tuf- 
Flex,  that  miracle  of  glass-making  devel- 
oped by  the  Libbey-Owens-Ford  Glass 
Company.  Tuf-Flex  is  the  amazing  heat- 
resistant  and  shock-resistant  plate  glass 
that's  from  three  to  seven  times  stronger 
than  ordinary  plate  glass.  It's  SO  tough 
that  you  can  pound  it  with  a  sledge-ham- 
mer ...  so  FLEXIBLE  that  in  actual 
tests,  Tuf-Flex  has  supported  the  weight 
of  a  two-ton  elephant!  If  we  only  had 
TELEVISION,  you  could  see,  with  your 
OWN  EYES,  why  it's  named  Tuf-Flex— 
T-U-F,  because  it's  tough,  F-L-E-X  be- 
cause it's  flexible — Tuf-Flex! 

TOM  JOYCE:  (LIVE  REMARKS  .  .  . 
TO  THE  EFFECT  .  .  .  "Well,  we  don't 
have  a  two-ton  ELEPHANT,  but  we  DO 
have  television!  (LIGHTS  ON  STAGE  "B" 
.  .  .  SHEET  OF  TUF-FLEX  BETWEEN 
TWO  CHAIRS  WHICH  ARE  HELD 
DOWN  BY  TWO  MEN,  WHILE  TWO 
OTHER  MEN  STAND  ON  TUF-FLEX 
.  .  .  THEY  GET  DOWN  AND  BURLEY 
STEVEDORE  HITS  GLASS  WITH 
SLEDGE  HAMMER,  THEN  HOLDS  IT 
UP  TO  SHOW  IT  HASN'T  SPLIN- 
TERED.) 

Only  about  5  per  cent  of  the  de- 
partment store  advertising  revenue 
goes  into  radio  broadcasting.  That's 


tended  as  such.  The  bassinet,  the 
baby  powder,  the  baby  oil,  the 
diapers,  the  toys,  the  food,  the 
dresses,  the  shoes,  the  furniture, 
the  room  decorations,  the  outdoor 
playthings — every  stage  property, 
so  to  speak  would  be  of  interest  to 
the  hundreds  of  thousands  looking 
in.  The  desire  of  these  mothers 
to  give  to  their  babies  the  ad- 
vantages of  all  the  things  shown 
on  the  television  program  would 
translate  itself  into  purchases 
which,  in  turn,  would  translate 
themselves  into  more  jobs. 

Television  may  enable  depart- 
ment stores  to  compete  effectively 
with  mail  order  distribution.  Daily 
"television  specials"  with  a  tele- 
phone order  service  will  make 
shopping  easier  and  may  reduce 
distribution  costs.  One  sales  dem- 
onstration can  reach  hundreds  of 
thousands — or  millions — of  possible 
buyers.  Whereas  newspaper  "spe- 
cials," before  the  war,  were  largely 
designed  to  get  the  customer  in 
the  store,  the  "television  special" — - 


splashing  in  the  surf  at  Miami, 
in  the  winter,  and  beautiful  maid- 
ens sporting  in  the  snow  at  Sun 
Valley,  stimulate  more  train,  auto 
and  air  traffic  than  all  the  still 
or  word  pictures  in  the  world. 

So  whether  you're  selling  Buicks 
or  bassinets  or  lower  berths,  steam- 
ship tickets  or  airplane  tours, 
you're  going  to  sell  more  of  them 
by  television;  and  what's  more, 
you're  going  to  have  to  hire  more 
people  to  take  care  of  the  extra 
business.  And  I  need  not  remind 
you  gentlemen  that  the  same  goes 
for  a  host  of  other  products,  from 
shoes  to  sealing  wax. 

What  proof  have  we  of  televi- 
sion's selling  power  as  compared 
with  other  advertising  media?  Just 
this: 

One  of  the  National  Broadcast- 
ing Company's  1941  television  ad- 
vertisers in  a  scientifically  con- 
trolled test  determined  that  the 
effectiveness  of  television  selling 
was  of  the  order  of  ten  to  eleven 
times  greater  than  all  the  other 


media  used  by  the  advertiser  com- 
bined. 

Because  television  has  the  power 
to  create  consumer  buying  of  goods 
and  services  beyond  anything  that 
we  have  heretofore  known,  we  can 
count  upon  its  helping  to  bring 
about  a  high  level  of  postwar 
prosperity  in  agricultural,  indus- 
trial and  the  distributive  indus- 
tries, as  well  as  personal  and  pro- 
fessional services. 

This  means  jobs.  Jobs  are  made 
when  people  decide  to  buy  goods 
or  services. 

During  the  depression  years,  the 
individual  savings  of  the  American 
people  reached  a  low  point  in  1933 
with  $22,292,000,000  in  savings 
banks  and  postal  savings.  More 
than  two  billion  dollars  were  being 
hoarded.  Every  year  after  1933 
the  amount  of  money  in  savings 
banks,  postal  savings  and  the 
newly  developed  U.  S.  Savings 
Bonds  increased  substantially.  By 
1937  reached  $26,265,000,000.  Yet 
we  continued  to  have,  during  this 
period,  extensive  unemployment. 

People  valued  their  money,  all 
through  that  period,  more  than 
they  did  merchandise.  It  is  only 
when  people  value  merchandise 
more  than  money  that  they  are 
willing  to  exchange  money  for  mer- 
chandise. Television,  properly  used, 
has  the  power  to  make  people  want 
merchandise  more  than  money,  thus 
creating  the  necessary  turnover  of 
goods  and  services  which  alone  can 
sustain  continuing  and  useful  jobs. 

Post-War  Video 

What  is  needed  to  start  televi- 
sion immediately  after  the  war? 

First,  a  full  agreement  on  tele- 
vision standards  which  will  have 
the  approval  of  the  FCC  so  that 
manufacturers  and  broadcasting 
stations  can  intelligently  plan  their 
post-war  program.  If  these  stand- 
ards are  not  agreed  upon  and  ap- 
proved by  the  FCC  before  the  end 
of  the  war,  obviously,  television 
will  be  delayed. 

Secondly,  television  started  in  a 
portion  of  the  radio  spectrum, 
which  has  been  proved  admirably 
suited  for  television  broadcasting. 
Just  now,  some  people  are  pro- 
posing that  television  broadcasting 
be  shifted  to  higher  radio  fre- 
quency channels.  Before  the  war, 
we  started  to  learn  just  how  well 
we  could  do  television  broadcasting 
at  the  higher  frequencies,  but  the 
war  interrupted  these  tests.  We  I 
must  still  do  this  work  and  then 
make  practical  field  tests.  This 
will  take  time,  even  if  the  results 
are  satisfactory  after  the  first 
trial.  It  will  mean  a  relatively  long 
delay.  In  the  opinion  of  a  number 
of  engineering  experts,  it  will  be 
five  or  more  years. 

It  is  important  for  the  future 
prosperity  of  our  people  that  large 
scale  television  expansion  start 
immediately  after  the  war.  A  na- 
tion-wide television  system  should 
come  into  being  before  the  first 
postwar  blush  of  prosperity  begins 
to  fade  away,  which  based  on  pre- 
vious experience  happens  when  the 
most  urgent  consumer  needs  have 
been  taken  care  of  and  the  whole-  j 
sale  and  retail  stocks  have  been 
built  back  to  normal. 

With  a  television  system  in  ex- 
istence at  that  time,  American  agri- 
culture  and  industry  will  be  in  a 
position  to  so  present  their  prod- 
ucts and  services  so  effectively  that 
a  high  level  of  purchasing  will  be  \ 
maintained,   thus   contributing  to 
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The  American  woman  will  step  into  the  post  war 
picture  with  greater  prominence  after  the  war 
when  those  now  empty  shelves  and  display  win- 
dows will  be  a  wonderland  of  new  things  for 
her  to  buy.  And  buying  is  woman's  greatest 
pleasure.  Start  your  radio  promotion  for  post 
war  selling  NOW! 


WSPD,  Toledo's  5,000  watt,  NBC  station  carrying  the  top  net  shows,  will  tell  your  story 
to  over  a  million-and-a-half  prospects  in  this  prosperous  Northwestern  Ohio-Southern 
Michigan  market. 
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the  maintenance  of  a  high  level  of 
employment.  Any  substantial  delay 
in  starting  television  after  the  war 
will  prove  to  be  a  disservice  to 
American  farmers,  American  labor, 
American  industry  and  to  all  of 
our  people.  The  price  that  will  be 
paid  for  this  delay  will  be  meas- 
ured in  terms  of  a  reduced  volume 
of  turnover  of  goods — which  in 
turn  means  a  reduced  number  of 
jobs. 

What  to  Expect 

Assuming  that  television  is  given 
the  green  light  and  no  obstacles 
are  placed  in.  the  path  of  its  com- 
mercial development,  then  this  is 
what  we  may  expect: 

1.  The  development  of  a  satisfactory 
home  radio  and  television  set  to  retail  for 
approximately  $200.  Our  analysis  of  the 
market  has  shown  that  61.3%  of  the  people 
are  prepared  to  buy  a  te'.evision  set  at  this 
price. 

2.  The  rapid  expansion  of  television  re- 
ceiver sales  in  the  first  television  market — 
that  is,  New  York,  Philadelphia,  Albany- 
Schenectady,  Chicago,  and  Los  Angeles. 
Television  transmitters  already  are  in  oper- 
ation in  these  cities.  This  first  television 
market  has  25,907,600  people,  7,410,000 
wired  homes  and  28.46%  of  the  United 
States  buying  power. 

Within  18  months  after  television  re- 
ceivers are  available  at  a  $200  retail  price, 
741,000  homes  will  be  equipped  Assuming 
the  average  viewing  audience  per  receiver, 
on  the  basis  of  741,000  equipped  homes, 
is  six  people  (the  present  average  is  10), 
the  total  advertising  audience  available 
would  be  4,446,000  people. 

3.  Three  of  these  markets — New  York, 
Philadelphia  and  Albany-Schenectady — are 
already  broadcasting  television  programs 
originating  at  a  central  source.  Thus,  the 
nucleus  of  a  television  network  has  al- 
ready begun. 

Within  three  or  four  years  after  the 
commercial  resumption  of  television,  a 
network  will  connect  the  main  cities  on 
the  Eastern  Coast  between  Washington, 
D.  C,  and  Boston,  and  by  the  end  of  the 
fourth  year,  a  1,500  mile  network  circuit 
will  connect  the  Middle  West  with  the 
Atlantic  Seaboard.  This  trunk  line  tele- 
vision network  just  outlined,  with  the 
secondary  networks  that  would  be  off- 
shoots from  it,  will  serve  the  19-state  area 
bounded  by  Illinois  and  Wisconsin  on  the 
West  and  Virginia  and  Kentucky  on  the 
South.  There  are  approximately  70,000,000 
people  in  this  area.  It  represents  approxi- 
mately 62%  of  the  purchasing  power  of  the 
country.  All  of  this  development  can  be 
expected  to  take  place  approximately  five 
years  after  the  full  commercialization  of 
television. 

4.  Within  five  years,  television  transmit- 
ting stations  will  provide  coverage  for  the 
157  key  cities  of  the  United  States. 

&  It  would  also  be  reasonable  to  ex- 
pect that  by  the  end  of  the  fifth  year, 
after  the  full  commercialization  of  televi- 
sion, the  engineers  of  the  industry  should 
be  able  to  develop  a  low  cost  automatic  re- 
broadcasting  television  transmitter  to  pro- 
vide coverage  of  the  smaller  markets. 

The  American  Telephone  and  Telegraph 
Co.  has  announced  that  it  is  tentatively 
planning   to  construct    "between   six  and 


BOUQUET  WAS  GIFT  of  sponsor 
at  initial  broadcast  of  the  thrice- 
weekly  quarter-hour  Andy  &  Vir- 
ginia program  which  started  on 
Blue  California  and  Nevada  sta- 
tions on  Feb.  14.  Lyon  Van  & 
Storage  Co.,  Los  Angeles,  sponsors 
series  on  a  52-week  contract.  Gift- 
admirers  (1  to  r)  are  Andy  Mans- 
field, of  talent  team;  H.  M.  Burge- 
son,  vice-president  of  Lyon  Van  & 
Storage  Co.  in  charge  of  sales  and 
advertising;  Stuart  Reynolds,  ac- 
count executive  of  BBDO,  Los 
Angeles  agency;  Virginia  Mans- 
field, of  talent  team,  and  Myron 
Elges,  Blue  Hollywood  account 
executive. 


At  Joyce  Demonstration 

A  VIRTUAL  who's  who  in  tele- 
vision was  represented  by  the  head 
table  for  the  address-demonstra- 
tion of  Thomas  F.  Joyce,  RCA  ex- 
ecutive, at  the  Sales  Executives 
Club  in  New  York  last  week.  The 
list  included:  Allen  B.  DuMont, 
president,  Allen  B.  DuMont  Labo- 
ratories and  president  of  Televi- 
sion Broadcasters  Assn.,  who  in- 
troduced Mr.  Joyce;  Joseph  H. 
Ream,  CBS  vice-president;  O.  B. 
Hanson,  vice-president  and  chief 
engineer,  NBC;  Edward  W.  Wood, 
sales  manager,  Mutual;  Robert  F. 
Shannon,  general  manager,  RCA 
Victor  Division;  J.  R.  Poppele, 
secretary  and  chief  engineer  of 
WOR;  J.  D.  McLean,  television 
sales  manager,  General  Electric 
Co.;  Edward  J.  Nally,  member  of 
the  board  and  vice-president  of 
RCA;  George  T.  Schupert,  Para- 
mount Pictures  Corp.;  Norman  D. 
Waters,  president,  American  Tele- 
vision Society;  James  H.  Carmine, 
vice-president,  Philco;  Wilbur  L. 
Forrest,  assistant  editor,  New'  York 
Herald  Tribune  (television  appli- 
cant) ;  Earl  G.  Hines,  president, 
General  Precision  Equipment 
Corp.;  Charles  Robbins,  vice-presi- 
dent Emerson  Radio  &  Phonograph 
Corp. 


seven  thousand  route  miles  of  coaxial  cable 
in  the  next  five  or  six  years."  Should  these 
facilities  be  available  for  television,  so 
much  the  better.  So  whether  we  have 
radio  relays  or  coaxial  cable,  or  both,  as 
is  likely,  it  will  be  economically  feasible 
to  bring  television  service  ultimately  to 
practically  every  home  in  the  United  States. 

It  would  not  be  unreasonable  to  assume 
that  within  ten  years  after  the  full  com- 
mercialization of  television,  television  ser- 
vice would  be  available  to  23,700,000  wired 
homes  or  80%  of  the  wired  homes  of  the 
United  States.  This  would  represent  an 
audience  of  about  112,000,000  people  and 
approximately  82%  of  the  total  U.  S.  buy- 
ing power. 

Television  industry  sales  at  this  point 
should  be,  approximately,  2,500,000  units 
per  year  for  a  total  retail  billing  of  be- 
tween six  hundred  million  and  seven  hun- 
dred million  dollars.  This  billing,  together 
with  replacement  tubes  for  existing  re- 
ceivers, service,  transmitter  sales,  tele- 
vision advertising  revenue,  etc.,  will  make 
television  the  billion  dollar  industry  that 
many  have  prophesied  it  will  be. 

Video  Entertainment 

On  your  way  out,  you  will  see 
on  Dumont,  General  Electric, 
Philco  and  RCA  television  receiv- 
ers, television  commercials  the  way 
they  will  look  in  the  home.  Remem- 
ber, all  these  receivers  are  pre-war 
production.  Unquestionably,  each 
of  these  manufacturers  knows  how 
to  do  the  job  better  today  and  at 
lower  cost.  Make  allowances  for  the 
fact  that  these  television  receivers 
are  in  a  ballroom.  Remember  tele- 
vision will  be  in  the  living  room. 
It  is  intimate.  It  is  personal.  And 
remember,  too,  that  the  present  size 
of  the  picture  is  no  indication  of 
what  will  ultimately  be  available. 
We  have  successfully  shown  tele- 
vision pictures  on  a  theatre  screen 
16  feet  by  20  feet. 

Before  closing,  I  would  like  to 
cover  one  more  facet  of  television 
— a  very  important  one — entertain- 
ment! What  form  will  it  take? — 
what  about  talent? — where  will  it 
come  from? — will  television  get  the 
top-flight  stars?  Let's  ask  an  ex- 
pert for  the  answers — an  expert 
whose  organization  has  a  television 
department  in  full  operation  and  is 
now  supplying  talent  to  television 
stations  and  advertising  agencies. 
Let's  ask  William  Morris  Jr.,  pres- 
ident of  the  William  Morris 
Agency,  one  of  the  oldest  and  larg- 
est theatrical  agencies  in  America 
with  a  star-studded  roster  of  art- 


ists and  performers  in  every  field 
of  entertainment.  Among  them, 
Orson  Welles,  Judith  Anderson, 
Merle  Oberon,  Tallulah  Bankhead, 
Burns  and  Allen,  Dinah  Shore, 
Milton  Berle,  Red  Skelton,  Joe  E. 
Lewis,  Olson  and  Johnson,  Sig- 
mund  Romberg  and  scores  of  oth- 
ers. This  is  what  Mr.  Morris  says 
about  the  availability  of  talent  for 
television. 

"I  believe  that  there  will  be  a  parallel 
in  the  development  of  television  to  the 
early  periods  of  motion  pictures  and  radio 
when  performers  cooperated  fully  by  of- 
fering their  services  at  reasonable  fees. 
When  motion  picture  shorts  were  the  prov- 
ing ground  for  today's  full-length  super 
talking  motion  pictures,  actors,  producers 
and  directors  cooperated  by  working  for 
minimum  salaries.  The  same  will  hold  true 
for  television. 

Talent  will  be  the  key  to  television  en- 
tertainment and  whether  that  entertain- 
ment takes  the  form  of  live  shows  or 
film — or  both,  you  will  find  a  willingness 
on  the  part  of  the  artists  to  make  their 
contribution  to  the  furtherment  of  this 
new  industry.  Obviously,  their  reward  wi'l 
come  later  as  it  did  in  motion  pictures. 
Yes,  expect  the  finest  in  entertainment 
thru  this  new  medium — both  from  the 
world  of  talent  that  has  already  achieved 
fame  and  from  an  untapped  world  of  new 
faces,  new  names,  new  voices  that  looks 
to  television  for  expression  of  their  artis- 
try. 

Let's  exemplify  what  Mr.  Morris 
means.  Listen  to  a  little  of  this 
piano  concert  the  way  you  would 
hear  it  over  your  radio. 

Record — Korbel  -piano  solo 

That  might  be  Brailowsky.  It 
might  be  Horowitz.  It  might  be 
Rubinstein.  Unquestionably,  it's  a 
great  artist  with  a  great  talent. 
If  you  did  not  hear  the  announce- 
ment before  or  after  the  program, 
you  would  not  know  who  was  the 
soloist.  But  this  is  what  television 
would  show: 

Curtain — boy  seated  at  concert 
grand  playing  (use  telephone  book 
on  chair) 

Now,  you  gentlemen  have  the 
imagination  to  recognize  what  the 
impact  of  such  a  demonstration 
would  be  on  a  typical  American 
home.  Every  mother  thinks  her  son 
has  in  him  the  spark  of  genius. 
Certainly,  any  mother  seeing  and 
hearing  Richard  Korbel  perform 
would  be  inspired  to  have  her  son 
play  the  piano  or  some  other  mu- 
sical instrument.  Consider  the  de- 
mand that  such  a  program — even 
though  it  were  not  selling  pianos 
directly — would  create  for  pianos 
and  sheet  music.  Think  what  it 
would  do  in  arousing  the  competi- 
tive spirit  in  American  youth.  Mil- 
lions of  boys  and  girls  would  say: 
"Well,  if  that  kid  can  do  it,  I  can, 
too — except  twice  as  good!" 

That's  what  Paul  Hoffman  meant 
when  he  said: 

I  would  not  be  the  one  to  say  that  a  so 
far-reaching  development  as  television 
could  not  be  responsible,  within  the 
next  decade,  for  increasing  the  demand 
for  goods  and  services  by  as  much  as 
10%.  That  would  mean,  potentially,  4,600,- 
000  new  jobs  that  have  been  created  as  a 
result  of  the  increased  purchas'ng  of 
goods  and  services  brought  about  by  tele- 
vision. 


WAVES  Roll  In 

HARDLY  had  the  WAVE 
recruiting  program  gone  off 
WHYN  Holyoke  than  a 
Springfield  girl  quit  her  job 
and  volunteered  at  the  near- 
est recruiting  station.  Guest 
on  the  effective  broadcast  was 
Helen  Zielinski  who  volun- 
teered as  a  WAVE  over  the 
air,  telling  the  audience  her 
reason  for  joining  was  her 
brother  who  was  rescued  at 
sea  after  the  Hornet  went 
down. 


Transmitter  Technicians 
Held  More  Skillf ul  Than 
Engineer  Announcers 

NATIONAL  Labor  Relations 
Board  last  week  ordered  that  an 
election  be  held  at  KVOD  Denver 
to  determine  whether  technicians 
at  the  station  desire  to  be  repre- 
sented by  the  International  Broth- 
erhood of  Electrical  Workers,  Lo- 
cal No.  1222,  for  the  purposes  of 
collective  bargaining. 

In  its  decision  granting  the  elec- 
tion the  board  denied  the  com- 
pany's contention  that  all  of  the 
station's  announcer-technicians  are 
radio  technicians  and  should  be 
included  in  the  bargaining  unit. 
It  held  that  "skill  exercised  by  the 
trasmitter  technicians  is  much 
greater  than  that  required  by  the 
announcer-technicians.  The  former 
must  understand  the  theory  behind 
the  operation  of  the  equipment,  the 
latter  need  only  to  know  how  to 
operate  it." 

International  headquarters  of 
IBEW  explained  that  the  unit 
which  the  union  had  petitioned  to 
establish  was  made  necessary  by 
the  operations  at  KVOD  which  does 
not  use  any  full-time  announcers. 
The  announcer-technicians,  accord- 
ing to  the  Board,  spend  approxi- 
mately 25%  of  their  time  in  an- 
nouncing and  75%  in  other  studio 
duties.  The  station  employs  5  an- 
nouncer-technicians and  3  trans- 
mitter-technicians. 


World-Wide  Completes 
Contract    with  IBEW 

AN  AGREEMENT  between  the 
World-Wide  Broadcasting  Corp. 
and  the  International  Brotherhood 
of  Electrical  Workers,  Local  No. 
1228,  covering  broadcast  techni- 
cians employed  by  the  company's 
shortwave  stations  at  Scituate, 
Mass.,  was  announced  by  IBEW  in- 
ternational headquarters  last  week. 

The  agreement,  which  is  for  one 
year,  provides  a  wage  scale  rang- 
ing from  $50  to  $85  per  week, 
based  on  a  progression  schedule 
of  6  years.  Other  provisions  stipu- 
late overtime  for  work  in  excess 
of  8  hours  a  day  or  40  hours  a 
week,  three  weeks  paid  vacation, 
seniority  of  service  in  reduction  of 
personnel,  sick  leave  with  pay, 
union  membership  and  arbitration 
of  disputes  not  settled  in  confer- 
ence. Wage  provisions  are  subject 
to  approval  of  the  National  War 
Labor  Board. 

Stations  covered  in  the  agree- 
ment are  WRUL  WRUW  WRUS 
WRUA  WRUX.  Negotiations  were 
handled  by  Walter  S.  Lemon,  pres- 
ident of  World-Wide,  and  Free- 
man L.  Hurd,  IBEW  international 
representative.  Mr.  Hurd  expressed 
satisfaction  with  the  agreement 
which  follows  the  general  pattern 
of  IBEW  contracts  with  stand- 
ard commercial  stations. 


Correspondents  Honored 

RETURNING  war  correspondents 
will  be  honored  at  a  dinner  to  be 
given  by  the  board  of  trustees  of 
Town  Hall  at  the  Waldorf-Astoria, 
New  York,  Wednesday,  March  29. 
"I  Predict"  will  be  the  theme  of 
the  dinner.  War  correspondents 
just  back  from  overseas  assign- 
ments will  state  what  they  think 
of  the  progress  of  the  war  and 
what  may  be  expected  next. 
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NAVY,  NETS  AGREE 
ON  BATTLE  NEWS 

AGREEMENT  on  network  cover- 
age of  future  naval  operations  has 
been  reached,  according  to  Lt. 
Comdr.  J.  Harrison  Hartley,  Chief 
of  the  Radio  Section,  Navy  Public 
Relations.  The  four  major  networks 
signed  a  contract  a  fortnight  ago, 
providing  for  a  pooling  of  person- 
nel to  cover  naval  news  as  it 
breaks. 

As  the  Navy  makes  assignments 
available,  the  networks  will  dele- 
gate a  man  to  each  assignment, 
each  representing  the  interests  of 
all  four  networks.  Every  news  dis- 
patch filed,  eyewitness  description 
recorded,  and  the  first  broadcast 
of  a  radio  reporter  from  an  avail- 
able transmitter  will  be  offered 
to  the  four  networks  simul- 
taneously for  use  on  the  air. 

Network  representatives  signing 
the  agreement,  made  through 
Comdr.  Hartley  are:  Paul  White, 
CBS;  G.  W.  (Johnny)  Johnstone, 
Blue;  John  Whitmore,  Mutual; 
Francis  McCall,  NBC. 
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EXPLAINING  his  chart  showing 
the  daily  local  participation  of 
Buffalo  stations  in  the  Fourth  War 
Loan  Drive,  John  F.  Higgins  (1) 
of  the  Baldwin  &  Strachan  agency 
tells  Daniel  W.  Streeter,  Buffalo's 
Fourth  Loan  campaign  chairman, 
that  "too  few  realize  the  actual  ex- 
tent of  radio's  contribution".  Mr. 
Higgins  has  been  radio  director 
for  the  local  campaign.  No  attempt 
was  made  to  show  on  the  chart  the 
many  additional  hours  devoted  to 
network  Loan  programs. 


MBS  Billings  Up 

MUTUAL  billings  for  February 
show  an  increase  of  87.4%  over 
the  same  month  last  year,  and  a 
decrease  of  11.9%  from  January, 
1944,  the  drop  being  ascribed  in 
part  to  the  shortness  of  the  past 
month.  Figure  for  February,  1944 
is  $1,547,860,  as  compared  to  $1,- 
760,299  for  January.  Cumulative 
billings  for  the  first  two  months 
of  the  year  registered  a  rise  of 
81.9%  over  1943.  Current  total  is 
$3,308,159,  while  the  comparable 
figure  last  year  was  $1,818,189. 


Fisher  Flour  on  Blue 

FISHER  FLOURING  MILLS, 
Seattle  (Biskit-Mix  flour),  on 
March  13  started  sponsoring  Ra- 
dio Parade  on  15  Blue  Pacific  sta- 
tions, Monday  through  Friday, 
1:15-1:30  p.m.  (PWT).  Contract 
is  for  52  weeks.  Bob  Nichols  writes 
and  presents  commentary.  Pacific 
National  Adv.,  Seattle,  has  the 
account. 


Foreign  Language 
Broadcasters  Meet 

Council  for  American  Unity 
Stages  New  York  Session 

FOREIGN  language  broadcasters' 
most  pressing  problem  is  created 
by  European  nationalist  interests 
which  tend  to  inject  disunity  and 
sometimes  subversiveness  into  ra- 
dio programs,  it  was  pointed  out 
at  a  recent  meeting  of  the  foreign 
language  broadcasters  arranged  by 
the  Common  Council  for  American 
Unity  in  New  York. 

Edward  H.  Bronson,  Office  of 
Censorship,  and  Lewis  Frank  Jr., 
OWI,  addressed  the  meeting. 

Concern  was  expressed  over  a 
possible  decrease  in  the  amount  of 
foreign  language  broadcasting  for 
various  reasons,  prime  one  being 
that  it  tends  to  "chase  away"  from 
the  station  English-language  lis- 
teners, but  there  was  no  agreement 
that  there  was  such  a  trend.  Both 
government  officials  denied  em- 
phatically the  suggestion  that  the 
government  was  trying  to  discour- 
age foreign  language  broadcasting. 
One  of  the  big  questions  in  cur- 
rent foreign  language  radio  is 
how  to  handle  broadcasts  on  Euro- 
pean boundary  disputes,  in  parti- 
cular the  Polish  border  question. 
The  suggestion  was  made  that  such 
topics  be  discussed  from  the  point 
of  view  of  American  interests, 
rather  than  from  that  of  either 
country  involved. 

Participating  in  the  conference 
in  addition  to  Jacques  Ferrand, 
foreign  language  radio  chief,  and 
Read  Lewis,  executive  secretary 
of  the  CC AU,  were :  Ralph  N.  Weil, 
Arnold  B.  Hartley,  WOV  New 
York;  G.  Lupis  and  West  M. 
Willcox,  WHOM  Jersey  City; 
George  Steffanides,  WORL  and 
WCOP  Boston;  Pauline  Adamis, 
WTHT  Hartford;  Frank  Johnson, 
Mr.  and  Mrs.  W.  Ochrymowiez; 
Abe  Lyman  and  Peter  Lindt, 
WBNX  New  York. 


Taylor-Reed  to  R&R 

TAYLOR-REED  Corp.,  Mamaro- 
neck,  N.  Y.,  manufacturers  of 
Tumbo  dessert  puddings  and  Co- 
coa Marsh,  Milk  Booster,  has  ap- 
pointed Ruthrauff  &  Ryan,  New 
York,  as  agency.  Spot  radio  is  be- 
ing used  in  the  New  York  area. 


ON  THE  AIR,  the  story  of  broad- 
casting, filmed  by  Paramount  for  the 
Westinghouse  Radio  Stations  Inc., 
was  given  its  first  public  showings  in 
Boston  at  a  two-week  historical  radio 
exhibit  in  Filene's  department  store 
which  some  15,000  visitors  witnessed. 
Robert  White,  former  WBZ  announcer 
and  present  KDKA  program  director 
is  narrator  for  the  film  which  came  to 
Boston  from  Pittsburgh,  and  is  now 
scheduled  for  Philadelphia. 


LONE   RANGER  WINS 

FEDERAL  JUDGE  William  J.  Campbell 
pronounced  a  $10,000  judgment  on  March 
13  favoring  Lone  Ranger  Inc.  (General 
Mills,  Blue  Network)  in  the  suit  against 
Sunbrock  Shows  Inc.,  and  Larry  Sunbrock, 
operator  of  a  rodeo  that  closed  a  Chicago 
engagement,  Sunday,  March  12.  Accused  of 
violating  a  temporary  injunction  restrain- 
ing them  from  using  the  name,  "Lone 
Ranger"  and  a  feature  act  billed  as  the 
"Lone  Ranger",  Sunbrock  Shows'  injunc- 
tion was  made  permanent. 


FOR 


WHP 

HARRISBURG 

THE  ONLY  STATION  IN  THE  NATION 
TO  RECEIVE  THE  AWARD  FOR 


FROM  THE 
NATIONAL  CONFERENCE  OF 
CHRISTIANS  AND  JEWS 

FOR  ITS 

OUTSTANDING  CONTRIBUTION  IN  PROMOTION 
OF  GOODWILL  AMONG  THE  AMERICAN  PEOPLE 

WHP  Expresses  thanks  to: 
MARI  YANOFSKY,  Writer  •   DICK  REDMOND,  Producer  and  Director 

Who  Were  Given  Special  Mention  for  the  Pres- 
entation of  the  Programs  Receiving  the  Award 
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North  Carolina 


is  the  Souths 

No.l  State 


with  50,000  WATTS  in  RALEIGH  is 

North  Carolina's 
No.  1  Salesman 


NBC      6  80   K  C 


FREE   &    PETERS,    INC.    National  Representatives 
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T)own  South 
in  Dixie! 

Looking  for  a  Southern  market  area 
that  has  every  essential  for  successful 
promotion?  Then  take  Nashville! 

This  booming  trade  zone — all  of  Middle 
Tennessee  and  part  of  Southern  Ken- 
tucky constitute  the  Nashville  territory 
— now  offers  national  advertisers  an 
extra  choice  market  for  present  or 
pending  schedules. 

With  money  to  spend  as  never  before, 
this  Nashville  market  is  spending  it 
in  a  big  way  for  products  currently 
advertised  over  WSIX,  "The  Voice  of 
Nashville."  For  complete  information, 
contact  the  station. 

Member  Station,  The  Blue  Network  and 
Mutual  Broadcasting  System 


Press  Commends  WLB  Tripartite  Panel 
In  Recommending  End  of  Disc  Strike 


A  NEW  DELUGE  of  newspaper 
editorial  opinion,  applauding  the 
recommendation  of  the  tripartite 
panel  of  the  War  Labor  Board  that 
the  transcription  strike  be  called 
off,  but  calling  upon  Congress  to 
amend  the  labor  laws  to  avoid  post- 
war recurrence  of  the  plan  for 
post-war  royalty  payments  for  un- 
employment relief,  appeared  last 
week  in  the  wake  of  the  report. 

The  New  York  Herald-Tribune, 
persistent  critic  of  "Petrilloism," 
which  described  the  AFM  president 
as  "a  symbol  of  completely  ruth- 
less and  completely  dictatorial  la- 
bor leadership,"  criticized  the  find- 
ing in  the  panel  report  that  the 
royalty  payment  basis  was  "sound 
social  policy."  Even  with  the 
"proper  safeguards"  proposed,  it 
stated  that  without  a  complete  re- 
organization of  AFM  it  would  be 
impossible  to  tell  whether  Petrillo 
was  "subsidizing  unemployed  mu- 
sicians with  the  royalty  payments 
or  simply  distributing  largesses 
to  the  heterogeneous  multitude  en- 
listed  under    his  banner." 

For  Duration  Only 

Calling  attention  to  the  War  La- 
bor Board  status  as  purely  an 
emergency  agency  and  that  Mr. 
Petrillo  had  said  he  would  not  have 
precipitated  the  fight  until  after 
the  war  if  he  had  known  there 
would  have  been  a  War  Labor 
Board,  the  Herald-Tribune  said 
that  unless  Congress  does  some- 
thing about  the  labor  laws,  "there 
will  be  no  legal  protection  whatever 
against  the  Petrillos." 

The  Washington  Star  said  it  was 
difficult  to  see  where  the  panel  re- 
port "is  an  important  setback  to 
the  long-range  plans"  of  Petrillo. 
If  the  full  board  sustains  the  panel, 


Canada  Loan 

CANADA'S  SIXTH  Victory  Loan 
campaign  starts  on  April  24  for 
$1,200,000,000  in  a  three-week 
drive.  Radio  advertising  for  the 
campaign  is  being  placed  by  the 
National  War  Finance  Committee 
of  the  Department  of  Finance,  Ot- 
tawa, and  takes  the  form  of  net- 
work variety  programs  featuring 
name  stars.  On  the  Englisb  sta- 
tions the  Victory  Star  Hour  starts 
April  12  to  run  for  five  weeks  to 
May  10,  on  71  Canadian  stations, 
Wed.  8:30-9:30  p.m.  (EDT)  on 
46  Atlantic,  eastern,  and  central 
time  stations,  with  a  repeat  at 
11:30  p.m.-12:30  a.m.  (EDT)  for 
25  Mountain  and  Pacific  time  sta- 
tions. French  version  of  the  variety 
show  is  L'Heure  de  la  Victoire  on 
14  French-language  stations,  from 
April  13  to  May  11,  Thurs. 
8-9  p.m.  French-language  stations 
will  also  carry  from  April  17  to 
May  13  five  minute  talks,  Mon. 
thru  Sat.  7:55-8  p.m.  French  pro- 
grams are  being  placed  thru  Ca- 
nadian Adv.  Agency  Ltd.,  Mon- 
treal; English  programs  thru  Mac- 
Laren  Adv.  Co.,  Ltd.,  Toronto. 
Other  programs  are  understood  to 
be  planned. 


said  the  Star,  Mr.  Petrillo  will  be 
checked  for  the  duration  of  the 
war.  But,  it  added,  there  is  no 
reason  to  suppose  that  he  will  not 
renew  his  demands  successfully 
when  the  war  ends. 

Describing  the  Petrillo  unem- 
ployment relief  effort  as  anything 
but  "sound  social  policy,"  the  New 
York  Times  pointed  out  that  for  a 
union  to  levy  a  private  sales  tax 
would  enable  it  to  set  up  its  own 
private  system  of  unemployment 
relief  without  adequate  public 
supervision  of  union  funds.  To  use 
the  "coercive  power"  of  the  union 
to  force  the  employment  of  un- 
necessary musicians  in  wartime 
is  "utterly  indefensible,"  said  the 
Times.  And  in  peacetime  it  is 
"merely  to  deprive  workers  of  other 
types  of  jobs  while  depriving  the 
community  of  the  economic  product 
that  such  workers  would  otherwise 
produce." 

Calling  the  direct  payment  prin- 
ciple "closely  akin  to  blackmail," 
the  Washington  Post  pointed  out 
there  was  no  Petrillo-imposed  ban 
on  the  making  of  records  by  com- 
panies acceding  to  the  union  ulti- 
matum. It  defended  the  position 
of  the  panel  as  "unassailable"  and 
described  the  talk  about  banning 
of  record-making  because  the  use 
of  canned  music  "takes  bread  out 
of  the  mouths  of  musicians"  as  a 
"smokescreen  concealing  the  real 
issues  in  dispute." 


Chicago  Campaign 

LAUNCHING  of  a  $300,000  ad- 
vertising campaign  designed  to  re- 
move Chicago  from  the  Group  1  la- 
bor shortage  classification,  im- 
posed March  1,  was  announced 
last  week  by  James  M.  Cleary, 
Roche,  Williams  &  Cunnyngham, 
Chicago,  and  Leo  Rosenberg,  Foote, 
Cone  &  Belding,  Chicago.  Indus- 
trial firms  will  contribute  $150,000 
to  the  total,  with  the  remainder  in 
the  form  of  time,  space  and  effort 
donations  involving  all  forms  of 
media,  advertising  agencies  and 
executives.  Objectives  of  the  copy 
plans,  not  yet  definite,  will  be  to 
overcome  job  shifting,  move  work- 
ers into  essential  industries,  in- 
duce greater  housewife  employ- 
ment and  lessen  absenteeism. 


Rainey  Joins  NAM 

WILLIAM  S.  RAINEY,  has  been  1 
named   director  of  radio   of  the  i 
National    Industrial    Information  j 
Committee,   public  relations   sub-  | 
sidiary  of  the  National  Assn.  of 
Manufacturers.  Committee  is  plan-  1 
ning  a  "Better  America"  promo-  | 
tion    campaign,    utilizing    radio,  S 
together  with  newspaper  and  mag-  1 
azine  ads  to  highlight  the  "post- 1 
war  ambitions  of  American  enter- 
prise"   [Broadcasting,  Dec.  27]. 
Radio  plans  are  still  in  the  forma- 
tive stage.    For  three  years,  Mr.  I 
Rainey  has  been  associated  with ! 
the  War  Finance  Committee  of  the 
U.   S.   Treasury.    Before  joining 
the  Treasury  Mr.  Rainey  was  head 
of  production  at  NBC. 
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D/D  YOU-ALL  WEAR 

~\H  AT  WU^^lti  6  A/o\Se? 


We  certainly  did,  "Suh" !  We've  been  hearing  it  since  1935. 
That's  the  year  scores  of  new  industries  began  moving  into 
the  Savannah  Seaboard  Market.  With  all  the  manufacturers 
going  full  blast  around  here,  no  wonder  the  noise  they  make 
reaches  the  ears  of  advertisers  all  over  the  country. 

The  war  has  given  our  humming  an  added  emphasis — six 
military  centers,  and  25,000  hard-working  Americans  in 
three  busy  shipyards  and  other  war  plants.  And  such  loud 
humming  means  the  tremendous,  opportunity-packed,  Sa- 
vannah Seaboard  Market  has  a  lot  of  extra  cash  these  days. 
Where  they  spend  it  is  up  to  the  advertisers  who  reach  these 
people  through  their  favorite  radio  station. 


mn  y 


LIBERTY       NAT  ION  A  L 


B  0:1  L  D  I  N  G  S  A  V  A  N  N  A  H,     6  E  O  R  6  I  A 


HARBEN  DANIEL 
General  Manager 


GEO.  P.  HOLLINGBERY  CO. 
National  Representative 


Selling  the  New  Savannah  Seaboard  Market 


On  Target.. Bombs  Away! 

Behind  the  mission's  success 
is  the  trained  skill  of  the  bombardier 


Bomb  release  and  bomb  sight,  extraordinary  mechanisms  of 
precision,  all  wait  upon  the  expert  hand  of  the  skilled  bom- 
bardier to  bring  them  into  perfectly  coordinated  action  at 
precisely  the  right  moment  to  hit  the  target  accurately. 

In  a  similar  way,  the  success  of  Spot  Radio  depends  upon 
the  skill  with  which  it  is  applied  to  each  product.  If  lime, 
locality,  and  program  are  perfectly  coordinated  to  build  an 
effective  campaign ...  the  product  hits  the  target  in  listeners. 

We  concentrate  on  the  study  and  planning  of  Spot  Radio 
Advertising  and  the  stations  we  represent.  We  believe  our 
success  in  Spot  Radio  depends  on  knowing  what  to  do... and 
doing  it  with  an  expert  hand. 


9M  P  L'VX 


PAUL  H.  RAYMER  COMPANY  •  RADIO  STATION  REPRESENTATIVES 

NEW  YORK  •  DETROIT  •  CHICAGO  •  SAN  FRANCISCO  •  LOS  ANGELES 
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Jimmy's  Waterloo 

LIKE  EVERY  Caesar,  James  Caesar  Petrillo 
has  met  his  'Waterloo'.  His  first  defeat  comes 
at  the  hands  of  the  NWLB  panel  which,  fol- 
lowing exhaustive  hearings  and  study,  has 
concluded  that  when  Jimmy  stopped  his  mem- 
bers from  recording  music  on  Aug.  1,  1942, 
he  called  a  "strike"  inimical  to  the  war  in- 
terest. 

Arthur  S.  Meyer  and  Gilbert  E.  Fuller, 
who  submitted  the  majority  report,  call  upon 
NWLB  in  Washington  to  order  the  strikers 
back  to  work.  But  their  report  goes  far  be- 
yond the  recording  issue.  They  found  that 
no  unemployment  exists  among  musicians  and 
that  radio  isn't  responsible,  either  directly  or 
through  transcriptions,  for  any  decrease  in 
musicians'  employment.  That  has  been  the 
contention  of  radio  from  the  outset  of  the 
running  fight  with  Petrillo  which  began  a 
decade  ago. 

The  panel's  report  points  up  the  whole 
radio-music  controversy.  While  it  did  not  find 
the  union's  "fixed  fee"  royalty  policy — accepted 
under  duress  by  most  of  the  transcription 
and  record  companies — to  be  contrary  to 
"public  policy",  it  nevertheless  concluded  that 
the  demand  was  not  "fair  and  equitable"  un- 
der wartime  conditions  or  "customary"  in  col- 
lective bargaining. 

Radio  owes  a  debt  to  NAB,  for  its  deter- 
mined stand,  and  to  Columbia  Recording  and 
to  RCA  and  its  recording  subsidiaries,  for  their 
steadfast  refusal  to  capitulate  to  Petrillo's 
arbitrary  "private  relief"  demands.  Their 
wisdom  is  borne  out  by  the  panel's  findings. 
It  is  difficult  to  see  how  NWLB  can  do  other 
than  sustain  the  Meyer-Fuller  recommenda- 
tions. Their  report  is  clear,  cogent  and  logical, 
and  to  us  appears  to  be  indisputable  as  to  the 
facts. 

The  report  brings  into  focus  other  Petrillo 
demands  currently  being  made  of  radio.  If  no 
unemployment  exists  among  musicians,  and 
if  radio  is  in  no  way  responsible  for  any  un- 
employment which  may  have  existed,  how 
can  AFM  conceivably  demand  that  stations 
and  networks  pay  more  and  more  for  house 
bands?  And  what  justification  can  there  be 
that  "platter-turners"  at  stations  and  music 
librarians  be  AFM  members  at  scales  from 
$65  to  $90  per  week?  Why  the  requirements 
for  stand-by  orchestras,  even  when  military 
bands  perform?  The  redoubtable  Jimmy  him- 
self said  he  never  expected  to  get  away  with 
record-turners.  Yet,  in  his  current  network 
negotiations,  he  is  demanding  them  at  net- 
work owned  and  operated  stations,  which  ob- 
viously would  mean  ultimate  general  enforce- 
ment throughout  radio. 

In  its  current  negotiations,  AFM  has  been 
getting  around  the  "Little  Steel"  formula  by 
requiring  hiring  of  additional  musicians 
(most  of  whom  never  perform)  rather  than 
through  increases  in  pay  scales  of  more  than 
the  15%  limit.  All  these  demands  have  been 
based  on  what  always  has  been  a  fallacious 
premise — unemployment   allegedly  caused  by 


radio  and  what  Jimmy  blandly  calls  "canned 
music".  Now  it  is  official — the  WLB  panel  finds 
there  is  no  unemployment. 

In  keeping  with  the  panel's  recommendation, 
we  trust  NWLB  forthwith  will  "terminate  the 
strike"  and  order  the  musicians  back  to  work 
on  recordings.  The  "private  WPA"  require- 
ment foisted  upon  the  other  recording  and 
transcription  companies  likewise  should  be 
terminated,  as  the  panel  recommends. 

AFM,  through  its  absolute  monarch,  Mr. 
Petrillo,  has  served  notice  that  it  will  carry 
the  issue  to  the  Supreme  Court  if  NWLB 
sustains  the  panel  recommendations.  Until 
there  is  a  final  adjudication,  AFM  demands, 
whatever  their  nature,  should  be  held  in 
abeyance. 

Hearings  also  have  been  reopened  by  the 
Senate  Interstate  Commerce  subcommittee  on 
music.  The  unemployment  relief  story  has 
been  exploded  as  a  hoax  and  a  phoney,  since 
two  out  of  three  AFM  members  earn  their 
livelihoods  in  other  fields. 

Even  if  sustained  by  NWLB,  the  panel's 
findings  constitute  only  temporary  relief  for 
the  duration.  The  Clark  Committee,  we  hope, 
will  come  up  with  specific  legislation  to  amend 
the  labor  laws  so  that  the  whole  issue  of 
"made  work"  and  despotic  labor  rule  will  be 
clarified. 


Dies  Demands 

WITH  ALMOST  monotonous  consistency,  cer- 
tain members  of  Congress  have  attacked 
certain  news  commentators  and  the  commen- 
tators, in  turn,  have  loosed  their  spleen  against 
the  particular  Congressmen  on  the  air.  Now 
Chairman  Dies  of  the  House  Committee  on 
un-American  Activities  threatens  an  investi- 
gation (and  legislation)  unless  he  can  get 
Walter  Winchell's  time  to  answer  Walter 
Winchell. 

Basically,  there  isn't  much  difference  be- 
tween a  newspaper  columnist  and  a  radio  com- 
mentator. Many  highly  placed  columnists  have 
their  copy  trimmed  sharply  by  not  too  highly 
placed  news  editors.  The  same  obtains  (or 
should)  for  radio  commentators. 

Radio  should  and  does  present  both  sides. 
If  the  views  of  some  of  our  men  in  elective 
office  were  followed,  every  news  or  comment 
program  would  become  a  political  debate.  De- 
mocracy has  worked  pretty  well  without  sub- 
jecting the  public  to  such  punishment. 


WHATC  INSIDE? 


Providence  Journal 


«<1  r 

FRANCIS  COLT  DE  WOLF 

AT  the  war's  end,  in  all  probability  there 
will  be  an  international  telecommunica- 
,  tions  conference  on  allocation  of  fre- 
quencies in  the  entire  spectrum,  since 
the  war  will  have  wrought  great  changes  in 
the  radio  art.  Authority  for  such  an  opinion 
is  Francis  Colt  De  Wolf,  chief  of  the  State 
Department's  compact  but  potent  Telecom- 
munications Division. 

The  division,  under  the  recent  reorganiza- 
tion of  the  State  Department  effected  by 
Undersecretary  E.  R.  Stettinius  Jr.,  has  been 
made  responsible  for  the  "initiation  and  co- 
ordination of  policy  and  action  in  matters 
pertaining  to  international  aspects  of  radio, 
telegraph  and  cable  communications."  It  also 
acts  as  liaison  with  the  FCC,  War  and  Navy 
Departments,  and  the  Office  of  Censorship. 
To  carry  out  the  work  of  his  division,  Mr. 
De  Wolf,  who  believes  in  quality  rather  than 
quantity,  operates  with  an  office  force  of  only 
seven — four  officers  and  three  clerks. 

Appointed  chief  of  the  division  on  Jan.  15 
coincident  with  the  reorganization,  Mr.  De 
Wolf  had  served  previously  as  assistant  chief 
since  March  15,  1943  under  Thomas  Burke, 
who  was  chief  of  the  old  Division  of  Interna- 
tional Communications  before  leaving  the 
State  Department.  As  new  head  of  the  re- 
organized division,  Mr.  De  Wolf  reports  di- 
rectly to  Adolf  A.  Berle  Jr.,  Assistant  Secre- 
tary of  State  in  charge  of  Controls,  Trans- 
portation and  Communications.  Prior  to  the 
reorganization,  Assistant  Secretary  Breckin- 
ridge Long  was  in  charge  of  communications. 

Looking  after  American  interests  at  such  a 
world  communications  gathering  following  the 
war  will  be  Mr.  De  Wolf,  a  government  ca- 
reer man  whose  career  has  been  communica- 
tions. The  war,  he  points  out,  has  necessarily 
postponed  many  international  communications 
conferences.  In  view  of  wartime  interruptions, 
a  general  diplomatic  telecommunications  con- 
ference is  sure  to  be  held.  Now  that  the  "radio 
art  is  so  far  ahead  of  its  structure,"  as  he 
puts  it,  more  frequent  meetings  may  be  nec- 
essary. 

Mr.  De  Wolf,  who  has  handled  communica- 
tions work  in  the  State  Department  for  the 
past  ten  years,  is  a  heavy-set  blonde  man,  and 
a  veritable  dynamo  of  energy.  He  was  born 
Oct.  28,  1894,  of  American  parents,  in  Aix-la- 
Chapelle,  Germany.  After  elementary  school- 
ing in  Belgium,  and  the  U.S.,  he  obtained  his 
A.B.  degree  from  Harvard  in  1918,  after 
which  he  took  his  first,  last  and  only  job 
with  private  industry,  serving  in  France  in 
(Continued  on  page  UO) 
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MUSIC  BY  THE  TON 


Name  a  song.  Pick  a  current  favorite,  or  a  long-forgotten 
melody.  Chances  are  a  full  orchestration  of  that  song  is 
carefully  preserved  among  the  100,000  priceless  manu- 
scripts in  the  musical  library  at  Milwaukee's  Radio  City, 
home  of  WMFM. 

Today's  swing  hits,  yesterday's  classics  and  thousands  of 
songs  now  out  of  print  are  at  the  fingertips  of  a  large  and 
versatile  staff  of  outstanding  musicians,  singers  and  solo- 
ists, who  perform  on  WMFM. 


And  thanks  to  the  miracle  of  static-free,  crystal-clear  FM 
reception,  this  wealth  of  music  reaches  WMFM  listeners 
with  new  warmth,  depth  and  brilliance. 

The  many  FM  families  in  the  area  served  by  WMFM  are 
enthusiastic  about  FM.  Thousands  of  others  are  anxiously 
awaiting  the  return  of  FM  sets  to  the  market.  They  form 
the  nucleus  of  a  vast  postwar  audience  that  will  make 
WMFM  a  powerful  wedge  into  this  rich  Wisconsin 
market. 


WMFM 


THE  miLLJflUKEE  JOML  fffl  STflTIOfl 


Member  —  The  American  Network 
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Our  Respects  to 

Continued  from  page  38) 
1918-19  as   representative   of  an 
American      trust     company.  He 
speaks  fluent  French. 

Mr.  De  Wolf  returned  to  this 
country  to  study  law  at  Columbia 
University.  After  receiving  his 
LL.B.  in  1922,  he  joined  the  De- 
partment of  State  as  assistant  to 
the  solicitor  and  in  1929  was  a 
delegate  to  the  anti-smuggling 
conference  at  Ottawa,  Canada. 

From  1931-34  Mr.  De  Wolf  was 
a  member  of  the  Secretariat  of 
the  League  of  Nations  at  Geneva; 
he  represented  the  U.  S.  as  a  dele- 
gate to  the  fourth  meeting  of  the 
International  Radio  Consulting 
Committee  at  Bucharest  in  1937 
and  in  1938  attended  the  Interna- 
tional Radio  Conference  and  In- 
ternational Telephone  &  Telegraph 
Conference  held  at  Cairo,  Egypt. 
In  1941  he  was  U.  S.  representa- 
tive to  the  North  American  Re- 
gional Radio-Engineering  Meet- 
ing in  Washington.  In  the  same 
year,  Mr.  De  Wolf  was  named  a 
member  of  the  Coordinating  Com- 
mittee of  the  Defense  Communica- 
tions Board,  operating  under  the 
Office  for  Emergency  Manage- 
ment. He  was  named  to  his  present 
post  Jan.  15,  1944  after  serving 
as  assistant  chief  in  1943. 

Allocations  Duties 

The  day  to  day  work  of  Mr. 
De  Wolf's  division,  aside  from 
the  international  allocations  func- 
tions, consists  of  checking  on  in- 
terference of  foreign  stations.  Oc- 
casionally the  telephone  will  ring 
and  a  call  will  be  received  from 
the  FCC,  which  might  report  that 
a  radio  station  in  Mexico  is  of- 
fering interference  to  some  long- 
wave station  just  north  of  the 
border  in  Texas.  Details  are  re- 
corded by  Mr.  De  Wolf's  assistant, 
Helen  G.  Kelly,  and  a  wire  is  dis- 
patched to  our  Mexican  Embassy, 
which  investigates  the  problem.  In 
nine  cases  out  of  ten,  Mr.  De 
Wolf  says,  the  Mexican  station 
will  merely  have  some  mechanical 
trouble,  usually  frequency  devia- 
tion, which  is  soon  solved  by  re- 
placement, perhaps,  of  a  spare 
part — for  which  our  Embassy 
may,  in  these  times,  assist  in  get- 
ting a  priority. 

Right-hand  man  to  Mr.  De  Wolf 
is  Harvey  C.  Otterman,  recently 
named  assistant  chief  of  the  Tele- 
communications Division,  who  acts 
as  liaison  official  between  the  sub- 
committees of  the  State  Depart- 
ment's Communications  Postwar 
Planning  Committee. 

Mr.  De  Wolf  is  married  and 
has  two  sons,  Francis  Colt  De 
Wolf  Jr.,  now  in  the  Marines, 
and  Bradford  Colt  De  Wolf,  a 
student  at  St.  Albans  School. 
Loyal  Harvard  alumnus  that  he 
is,  Mr.  De  Wolf  is  a  member  of 
the  Harvard  Club  of  New  York, 
as  well  as  Washington's  Metro- 
politan and  Chevy  Chase  Clubs. 
He  is  a  member  of  the  Episcopal 
church.  His  hobbies  include  walk- 


NOTES 


CHARLES  F.  PHILLIPS,  commer- 
cial manager  of  WFBL  Syracuse,  has 
been  named  commercial  and  program 
manager,  assuming  the  duties  of  pro- 
gram manager,  Ray  Gantter,  who  has 
been  drafted. 

WYTHE  WALKER,  of  Walker  Co., 
station  representatives,  is  the  father 
of  a  boy. 

PAUL  R.  HEALEY  is  now  WLW 
Cincinnati  merchandising  field  repre- 
sentative for  Indianapolis.  He  was 
formerly  district  representative  foj: 
Lever  Bros,  in  Indiana. 

FRANK  P.  DEAKINS  on  April  1 
becomes  president  of  RCA  Victor  Co. 
Ltd.,  Montreal. 

JIMMY  SIMPSON.  former  pro- 
gram director  of  WMRC  Greenville, 
S.  C.,  is  now  commercial  manager  of 
WHKY  Hickory,  N.  C.  He  will  also 
head  the  production  and  continuity 
departments  of  WHKY. 

DOROTHY  LEWIS,  coordinator  of 
listener  activities  of  the  NAB,  left 
New  York  last  Thursday  for  a  two 
week  tour  of  the  South  and  Midwest. 

MILDRED  M.  RAMSAY,  for  the 
past  six  years  secretary  to  Neville 
Miller,  who  retired  March  1  as  NAB 
president,  has  been  appointed  to  the 
staff  of  the  American  Red  Cross  as 
assistant  club  director.  She  will  leave 
for  overseas  service  the  latter  part 
of  this  month. 

ROBERT  S.  KELLER,  formerly 
with  NBC  and  previously  in  charge 
of  the  music  licensing  division  of 
Associated  Music  Publishers,  has 
joined  the  New  York  office  of  Burn- 
£mith  Co.,  station  representatives. 

ARTHUR  F.  GIBSON,  assistant 
treasurer  of  Stromberg-Carlson  Co., 
Rochester,  has  been  named  assistant 
general  sales  manager. 


Wartime  Radio  Meet 

MILLER  McCLINTOCK,  Mutual 
president,  and  Allen  B.  Du  Mont, 
president  of  Allen  B.  Du  Mont 
Labs,  and  head  of  the  American 
Television  Broadcasters  Assn.  will 
be  the  principal  speakers  at  a 
"Radio  in  Wartime  Luncheon"  to 
be  held  at  the  Murray  Hill  Hotel, 
New  York,  Thursday,  March  23. 
Meeting  is  one  of  a  series  on  "The 
business  side  of  radio,"  conducted 
by  the  American  Marketing  Assn. 
George  H.  Allen,  assistant  director 
of  promotion  of  WOR  New  York, 
is  chairman  of  the  luncheons. 


ing,  listening  to  the  radio,  and 
sailing. 

After  the  war,  the  State  De- 
partment may  study  objectively 
the  problem  of  shortwave  broad- 
casting, with  the  view  toward  de- 
termining whether  shortwave  fa- 
cilities should  be:  1)  government 
owned  or  controlled;  2)  privately 
owned;  or  3)  equally  controlled 
by  Government  and  industry.  Mr. 
De  Wolf,  who  has  a  deep  interest 
in  international  relations,  would 
like  to  see  international  festivals, 
broadcast  over  shortwave,  pro- 
mote better  understanding  among 
nations. 


DISCHARGED  veterans  of  World 
War  II  returning  to  WGN  Chica- 
go are  welcomed  by  WGN's  chief 
of  announcers,  Milt  Newton  (left). 
Jack  Brickhouse  (center)  was  hon- 
orably discharged  from  the  Ma- 
rines, and  rejoined  the  staff  as 
special  events  announcer.  Tom 
Cafferty,  upon  discharge  from  the 
Medical  Corps,  resumed  his  duties 
as  a  commercial  announcer. 

WJR-WGAR  Executives 
See   KMPC  Dedication 

WGAR  Cleveland  and  WJR  De- 
troit participated  in  the  dedica- 
tion of  new  studios  for  their  sister 
station,  KMPC  in  Los  Angeles' 
"radio  row"  last  Sunday  (March 
19)  where  KMPC  moved  after  17 
years  in  Beverly  Hills.  A  special 
15  minute  dedication  transcription 
was  begun  in  Detroit  and  com- 
pleted in  Cleveland,  then  for- 
warded to  Los  Angeles  in  time  for 
the  ceremonies.  The  Don  Large 
chorus  of  WJR  sang  favorite 
songs  of  G.  A.  (Dick)  Richards, 
president  of  all  three  stations,  and 
congratulatory  messages  from 
WJR-WGAR  executives  were  sent 
via  transcription  to  Bob  Reynolds, 
KMPC  vice-president  and  general 
manager. 

Following  the  opening,  officials 
of  all  three  stations  met  for  sev- 
eral days  in  a  business  session 
with  Mr.  Richards.  Attending  the 
ceremonies  were:  Leo  J.  Fitzpat- 
rick,  WJR  vice-president  and  gen- 
eral manager,  P.  M.  Thomas,  WJR- 
WGAR  secretary-treasurer,  Owen 
F.  Uridge,  WJR  assistant  general 
manager,  John  F.  Patt,  WGAR 
vice-president  and  general  mana- 
ger, and  Carl  George,  WGAR  di- 
rector of  operations. 


ALLIED  RADIO  Corp.,  Chicago,  has 
started  publication  of  a  monthly  bul- 
letin Allied  Radio  &  Electronic  News, 
which  deals  with  developments  in  the 
field. 


WLAP 

LEXINGTON,  KENTUCKY 

KFDA 

AMARILLO,  TEXAS 

WCMI 

ASHLAND,  KY.-HUNTINGTON,  W.  VA. 

WBIR 

KNOXV1LLE,  TENNESSEE 

4 GROWING  MARKETS 
GROWING  STATIONS 

Owned  and  operated  by  Gilmore  N. 
Nunn  and  J.  Lindsay  Nunn. 


WINN^ 

LOUISVILLE 

uutlt 

WINN 

1/ou* 

BLUE  NETWORK 

STATION  in 

LOUISVILLE,  KY. 


D.  E.  "Plug"  Kendrick 

President  and  General  Manager 

G.  F.  "Red"  Bauer 

Sales  Manager 
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A  competent  typist  gives  no  thought  to  the  location  of  the  various 
keys  on  her  machine.  Instinctively,  her  trained  fingers  seek  them  out, 
for  their  position  is  firmly  fixed  in  her  mind. 


Instinctively,  the  people  of  Southern  New  Eng- 
land turn  to  WTIC  for  the  best  in  radio.  This  is 
a  habit,  too  ...  a  habit  which  can  spell  sales  and 
profits  for  the  advertiser  who  capitalizes  on  it. 

The  constant  and  attentive  audience  which 
WTIC  enjoys  possesses  (according  to  the  latest 
Sales  Management  figures)  a  buying  income 


more  than  60%  greater  than  the  average  for  the 
entire  country.  Convince  these  people  of  the 
merits  of  your  product.  They  can  afford  to  buy 
it .  .  .  and  they  will. 

Get  into  the  habit  of  getting  results  in  Southern 
New  England  by  allocating  a  part  of  your  radio 
appropriation  to  WTIC. 


IN  SOUTHERN  NEW  ENGLAND 
JPEOPLE  ARE  IN  THE  OF  LISTENING  TO  WTIC 


DIRECT  ROUTE  TO  AMERICA'S  NO.  A  MARKET 

The  Travelers  Broadcasting  Service  Corporation 
Member  of  NBC  and  New  England  Regional  Network 

Represented  by  WEED  &  COMPANY,  New  York,  Boston, 
Chicago,  Detroit,  San  Francisco  and  Hollywood 


THIRD 

among 

THIRTY 

With  30  stations  — 
including  50,000  watt- 
ers  and  a  regional  net- 
work hook-up — battling 
for  lowest  cost  per  in- 
quiry, WMMN  led  27 
stations  and  the  network 
for  third  place! 

WMMN  is  always 
among  the 
Leaders ! 

ASK  A 
BLAIR  MAN 

—  Columbia  — 


FAIRMONT,  W.VR. 


BEHIND 


HERBERT  K.  LANDON,  former 
publicity  director  of  WOV  New  Tork, 
now  an  American  Red  Cross  assist- 
ant field  director  has  arrived  in  Eng- 
land. 

HAROLD  HANCOCK  is  now  with 
WKNE  Keene.  N.  H.  He  was  for- 
merly with  WBTA  Batavia,  N.  Y. 

JOSEPH  MANSFIELD,  formerly 
with  WBTA  Batavia,  N.  T.,  is  now 
a  member  of  the  staff  of  WNBC 
Hartford. 

HUGO  SPECK,  noted,  foreign  cor- 
respondent formerly  with  INS  and 
UP,  has  joined  WEAA  Dallas  and 
KGKO  Ft.  Worth  as  news  editor. 
Mr.  Speck  has  worked  for  12  years 
in  London,  Paris,  Rome,  and  Berlin 
covering  the  entire  European  situa- 
tion. 

PVT.  AL  ROTH,  formerly  of  the 
entertainment  bureau  of  WOR  New 
York,  now  stationed  in  India,  is  serv- 
ing as  stage  manager  of  a  GI  show 
which  is  to  be  made  into  a  movie 
short,  according  to  a  report  received 
by  WOR  from  the  American  Red 
Cross  in  India. 

JEROME  LAYTON,  publicity  di- 
rector of  WINS  New  York,  has  been 
inducted  into  the  Army.  Clarence  G. 
Crosby,  general  manager,  is  now  han- 
dling WINS  publicity. 

GENE  KING,  production  supervisor 
of  WOR  New  York,  has  been  named 
production  manager.  He  replaces  Ar- 
thur Whiteside,  who  has  resigned  to 
become  a  field  engineer  with  Western 
Electric  Co.  New  production  super- 
visor is  George  Willard,  a  staff  an- 
nouncer. 

arch  Mcdonald,  wtop-cbs 

Washington  broadcaster,  has  begun 
his  eleventh  year  with  the  station. 

DONALD  WEBB,  WLW-WSAI  Cin- 
cinnati staff  announcer,  has  been  in- 
ducted into  the  Armed  service. 

MAURICE  D.  RAPKIN,  for  the  past 
15  years  program  director  of  CKCL 
Toronto,   has  resigned  to  free-lance. 

RALPH  BINGE,  announcer  of 
CKLW  Windsor-Detroit,  is  the  fa- 
ther of  a  boy. 

HARRY  WITTON,  formerly  of 
CFOS  Owen  Sound,  Ont.,  and  Ro- 
ma ine  Le  Claire,  new  to  radio,  have 
joined  the  announcing  staff  of  CKSO 
Sudbury,  Ont. 

LT.  DORWIN  BAIRD  has  rejoined 
CJOR  Vancouver,  after  serving  18 
months  in  the  Canadian  Army,  as 
radio  liaison  officer  in  the  public 
relations  section. 

DON  MacMILLAN,  formerly  pro- 
duction manager  of  CKCK  Regina, 
now  overseas,  has  been  promoted  to 
flight  lieutenant  in  the  Royal  Cana- 
dian Air  Force. 

E.  VERN  HUGGINS,  of  Moose  Jaw, 
Sask.,  new  to  radio,  has  poined  the 
announcing  staff  of  CKCK  Regina. 

CARROLL  D.  ALCOTT  author  of 
My  War  With  Japan,  has  switched 
the  locale  of  his  nightly  news  pro- 
grams from  WCKY  Cincinnati  to 
WCAU  Philadelphia.  WCKY  will 
carry  his  broadcast  by  direct  wire 
from  Philadelphia. 

EARL  WING,  formerly  of  KSAN 
San  Francisco,  has  joined  the  an- 
nouncing staff  of  KQW  San  Francisco. 

DOUGLAS  E.  SMITH,  formerly  an- 
nouncer KMMJ  Grand  Island,  Neb., 
has  joined  KHMO  Hannibal,  Mo. 
Alvin  Kahn,  formerly  with  WTMV 
East  St.  Louis  111.,  has  also  joined 
the  KHMO  announcing  staff. 


Jack  Hartley  Receives 
Lt.  Comdr.  Commission 

J.  HARRISON  HARTLEY,  Chief 
of  the  Radio  Section,  Public  Rela- 
tions, Navy  Dept.,  was  commis- 
sioned lieutenant  commander,  U.  S. 
N.  R.,  on  last  Wednesday,  March 
15.  He  has  headed  the  Radio  Sec- 
tion since  Dec.  8,  1941. 

Before  becoming  a  member  of 
the  Navy's  Public  Relations  staff, 
Comdr.  Hartley  was  with  NBC 
New  York  as  assistant  director  of 
news  and  special  events.  He  joined 
NBC  in  1929  and  for  several  years 
was  assistant  to  Abe  Schechter, 
now  a  major  in  the  Public  Rela- 
tions Office,  War  Dept.  Comdr. 
Hartley  went  to  the  Navy's  radio 
section  as  supervisor  of  special 
events  in  June,  1941,  becoming  chief 
six  months  later. 


JAMES  L.  BILLINGS,  associated 
with  the  theatrical  business  for  the 
past  30  years,  has  joined  the  BLUE 
Network  central  division's  production 
staff. 

WILLIAM  F.  DACEY,  former  Phil- 
adelphia newspaperman,  has  joined 
KYW  Philadelphia  as  news  editor.  He 
succeeds  James  W.  Gantz,  who  took 
over  the  duties  of  news  and  publicity 
director  when  John  J.  (Chick)  Kelly 
left  to  join  the  Marines. 

CARROLL  D.  ALCOTT,  formerly  of 
WCKY  Cincinnati,  has  joined  WCAU 
Philadelphia  as  news  commentator. 

DAVID  M.  SEGAL,  formerly  of 
KCRJ  Jerome,  Ariz,  and  KGGM  Al- 
buquerque, N.  M.  and  more  recently 
in  the  Army  Signal  Corps,  has  joined 
WCBT  Roanoke  Rapids.  N.  C.  as 
program  director-announcer.  Jerry 
Eton,  formerly  of  Blue  New  York,  is 
a  new  member  of  the  WCBT  an- 
nouncing staff. 

PAUL  GATES,  Blue  Hollywood  night 
manager,  is  in  Glendale  hospital  re- 
covering from  an  appendicitis  opera- 
tion. 

PAT  ADELMAN,  former  program 
director  and  assistant  manager  of 
KNOW  Austin,  Tex.,  replaces  Har- 
field  Weedin  as  manager  of  KTBC 
Austin.  Mr.  Weedin  entered  the  Navy 
on  March  11. 

NORMAN  PAUL,  member  of  the 
WROK  Rockford,  111.  announcing 
staff,  has  been  inducted  into  the 
Army.  Eugen  Peterson,  announcer, 
has  been  called  to  active  duty  in  the 
Merchant  Marine  at  Sheepshead  Bay, 
N.  Y.  Roland  Spongberg.  new  to 
radio,  is  now  on  the  WROK  an- 
nouncing staff. 

ANN  KALAFATAS  is  a  new  script- 
writer at  WNAC  Boston.  Vernon  T. 
Williams  has  joined  the  announcing 
staff. 

JOE  BOLAND  has  rejoined  WSBT 
South  Bend,  Ind.  as  sports  and  spe- 
cial events  announcer. 


Posthoumous  Award 

LT.  ROBERT  E.  SPEAS,  formerly 
part-time  vocalist  on  the  staff  of 
WHEC  Rochester,  who  was  killed 
while  on  a  flight  over  Germany 
Oct.  8,  has  been  posthumously 
awarded  the  Purple  Heart,  accord- 
ing to  word  received  by  AFRA.  Lt. 
Speas  is  the  first  AFRA  member  to 
be  killed  in  action,  the  union  re- 
ports. He  was  a  graduate  student 
at  the  Eastman  School  of  Music  at 
the  time  of  his  induction.  Surviv- 
ing him  are  his  widow,  Virginia 
Hand  Speas  of  Rochester,  and  his 
parents,  Mr.  and  Mrs.  C.  R.  Speas 
of  Sterling,  Kans. 


BLIND  ANNOUNCER 
WILL  Girl  Uses  Notes  in 
 Braille  at  the  Mike  


ANNOUNCER  who  cannot  see 
script  or  microphone  is  a  member 
of  the  staff  of  WILL,  the  non- 
commercial station  of  the  U.  of 
Illinois.  She  is  Wanda  Eidelmann, 
blind  student  with  a  straight  "A" 
average,  who  does  a  daily  pro- 
gram of  classical  recordings,  Music 


That  Lives.  The  program  notes 
are  read  to  her,  and  Miss  Eiedel- 
mann  punches  them  on  a  card  in 
Braille  shorthand. 

She  reads  swiftly,  without  hesi- 
tation, and  gets  her  cue  from  the 
engineers  by  two  knocks  on  the 
control  room  window.  As  the  mi- 
crophone is  controlled  by  a  but- 
ton on  the  announcer's  table,  she 
can  tell  when  it  is  "live".  The  am- 
bitious young  woman  plans  a  jour- 
nalism career  after  college. 


SHERMAN  H.  DRYER,  director  of 
radio  productions  at  Chicago  U,  has 
joined  WGN  Chicago  as  writer-pro- 
ducer. 

ARNOLD  BOM.  formerly  of  the 
Daily  Neivs,  has  joined  the  radio  staff 
of  PM,  New  York,  replacing  Judy 
DuPuy,  who  has  resigned  to  do  tele- 
vision work  with  General  Electric  Co., 
Schenectady. 

PAUL  COLLINS,  Philadelphia  an- 
nouncer who  has  worked  under  the 
name  of  Larry  Thomas,  has  joined 
WIBG  Philadelphia,  and  now  uses 
his  own  name. 

JU ANITA  MacLEAN  has  joined  the 
staff  of  WHEB  Portsmouth,  N.  H.,  as 
copy  writer. 

JOHN  EARLY,  new  to  radio,  has 
joined  WCAU  Philadelphia. 


5000  WATTS  -  DAY  AND  NIGHT 


Represented  Nationally  by  HEADLEY-REED  CO. 
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No  single  station,  no  amount  of  power,  can  deliver  the  loyalty,  the 
intense  "listening  interest/'  of  this,  Maryland's  "all  home"  Network. 


You  only  have  to  know  local  geography  and  local 
customs  to  know  why  the  Eastern  Shore  is  as  different 
from  Western  Maryland  as  day  is  from  night.  And 
neither  have  too  much  in  common  with  Baltimore. 

WFBR  is  Baltimore,  WBOC  is  the  voice  of  the 
Eastern  Shore,  and  WJE  J  is  the  magnet  of  the  Hagers- 
town  market  of  Western  Maryland. 

When  the  big  political  candidates  are  out  for  votes, 
they  don't  try  to  do  it  with  a  Baltimore  station  alone. 
They  use  the  Maryland  "all  home"  Network  because 
they  know  the  full  power  of  local  interest. 

MARYLAND  21 


Actually,  Maryland's  "all  home"  Network  can  cost 
less  than  a  single  large  station.  With  quantity  dis- 
counts it's  often  considerably  less! 

GREATER  INTEREST  -  LOWER  COST 

Yet  look  at  what  you  get:  Baltimore's  favorite  sta- 
tion plus  the  two  really  vital  non-Baltimore  stations 
with  their  intense  local  interest  and  loyalty!  A  com- 
bined "all  home"  market  of  over  2,000,000  people. 

The  Maryland  "all  home"  Network  is  truly  one  of 
the  great  buys  still  left  open  in  radio! 


ft 


NETWORK 


FOR  INFORMATION  •  RADIO  STATION  WFBR,  BALTIMORE 


'  ACTIVE 
SALT  LAKE 
MARKET 


.L 


S.  S.  FOX,  President 

W.  E.  WAGSTAFF, 
Com.  Mgr. 

National  Representative 
JOHN  BLAIR  &  CO. 


BOB  PREMONT,  formerly  with 
KVIC  Victoria,  Tex.,  is  the  latest 
addition  to  the  announcing  staff  of 
KTSA  San  Antonio,  Tex. 

ROBERT  WESSON,  promotion  and 
publicity  manager  of  KGO-Blue  San 
Francisco,  has  been  appointed  pro- 
gram director  of  the  station. 

JEAN  SWIDENSKT,  formerly  on 
the  announcing  and  continuity  staff 
of  ROMA  Oklahoma  City,  has  joined 
the  public  relations  and  special  events 
department  of  WHN  New  York. 

ALLEN  EARLE.  formerly  program 
director  of  WBRE  Wilkes-Barre,  Pa., 
has  joined  the  announcers'  staff  of 
WIND  Chicago. 

EDWARD  A.  CLELAND  Jr.,  re- 
cently discharged  from  the  Canadian 
Army,  has  returned  to  WLVA  Lynch- 
burg, Va.,  as  chief  of  the  copy  de- 
partment. 

AL  BREAKS  and  George  King  have 
joined  the  announcing  staff  of  WKY 
Oklahoma  City.  Mr.  King  was  for- 
merly with  ROME  Tulsa.  Blue 
Wright  is  now  assistant  program  di- 
rector, Ben  Morris  being  inducted 
into  the  Marines. 

ED  OVERSBY  has  joined  the  KFEL 
Denver  staff  as  program  director,  com- 
ing from  KOB  Albuquerque. 

GRAHAM  GLADWIN,  formerly  with 
the  Yankee  Network  and  NBC  New 
York  and  KGDM  Stockton,  has  joined 
KQW  San  Francisco,  as  announcer. 

SHERMAN  H.  DRYER,  director  of 
radio  production  at  the  U.  of  Chicago, 
has  joined  WGN  Chicago,  as  a  writer- 
producer.  Mr.  Dryer  will  continue 
to  supervise  and  produce  The  Human 
Adventure,  WGN-MBS  and  U.  of  Chi- 
cago program. 

HERB  CLARK  replaces  Ben  Greer 
as  program  director  of  KSAL  Salina, 
Kan.  Mr.  Greer  is  now  with  WMC 
Memphis  as  special  events  announcer. 
Mr.  Clark  was  formerly  chief  an- 
nouncer of  KFBI  Wichita  and  re- 
cently of  KVGB  Great  Bend.  Bob 
Bundy  is  a  new  member  of  the  KSAL 
announcing  staff. 

CLIFF  JOHNSON,  announcer  of 
WBBM  Chicago,  has  reported  for 
duty  at  the  Great  Lakes  Naval  Train- 
ing Station. 

JAMES  W.  GANTZ.  news  editor  of 
KYW  Philadelphia,  has  been  named 
publicity  director.  He  succeeds  John 
J.  (Chick)  Kelly,  who  left  March  6 
to  join  the  Marines. 

DON  WARD,  formerly  of  KSD  St. 
Louis,  has  joined  the  announcing 
staff  of  the  Blue  Network  central 
division. 

RUTH  FOXX.  formerly  director  of 
continuity  of  WAGA  Atlanta,  has 
joined  the  program  writing  staff  of 
WFIL  Philadelphia. 

JOE  REEVES,  formerly  with  WATL 
Atlanta,  John  Davis,  formerly  with 
WAGA  Atlanta,  and  James  Young, 
formerly  with  stations  in  the  South- 
east, are  new  members  of  the  WGST 
Atlanta  announcing  staff. 

ED  STEVENS,  honorably  discharged 
from  the  Army  and  former  announcer 
of  KQW  San  Francisco,  has  joined 
KH.I  Hollywood.  Roy  Rowan,  for- 
merly of  WGY  Schenectady,  has 
joined  the  KH.I  announcing  staff. 

R.  S.  LAMBERT,  supervisor  of  ed- 
ucational broadcasting,  CBC  Toronto, 
was  elected  honorary  secretary  of  the 
Canadian  National  Advisory  Council 
on  School  Broadcasting  at  its  first 
annual  meeting  held  at  Toronto. 

HAL  BARKAS,  announcer  of  WJNO 
West  Palm  Beach,  Fla.,  and  Ruth 
Cookerly,  member  of  the  program 
department  of  WFBR  Baltimore, 
have  announced  their  engagement. 

DICK  FAULKNER,  announcer  for 
the  past  five  years  at  WBBM  Chicago, 
reports  April  3  to  the  U.  S.  Mari- 
time Service. 


READY  TO  SUBMERGE  in  the 

deep  blue  is  Bob  Heiss,  conductor 
of  the  Grenadier  program  on 
WTMJ  Milwaukee,  wearing  the 
helmet  of  Jack  Brown,  deep  sea 
diver,  whom  he  interviewed  on  the 
noon  program.  Bob  wanted  a  dem- 
onstration and  Diver  Brown  is  giv- 
ing it  to  him  in  the  mop  sink. 


NBC-WMAQ  Staffs 
In  Armed  Services 

Former  Employes  of  Central 
Division,  NBC,  Now  Overseas 

MEMBERS  of  the  NBC  Central 
Division  staff  and  of  WMAQ  Chi- 
cago, are  now  fighting  on  every 
front  in  this  global  war,  it  was 
revealed,  following  a  survey  which 
disclosed  that  20  of  the  74  NBC 
men  and  women  in  the  armed 
forces  are  overseas. 

A  break-down  of  the  total  into 
service  branches  shows  40  in  the 
Army,  20  in  the  Navy,  four  in 
the  Marines,  and  two  each  in 
the  WAVES  and  Coast  Guard. 
Twenty-eight  of  the  NBC  staff 
are  commissioned  officers.  Areas 
of  service  include  India,  the  Medi- 
terranean, England,  Africa  and 
the  South  Pacific. 

'Highest  ranking  NBC-WMAQ 
staffers  in  uniforms  are:  Major 
Frederic  C.  Shidel,  attached  to  the 
supreme  headquarters,  AEF;  and 
Major  Paul  H.  Clark,  who  re- 
turned recently  from  the  South  Pa- 
cific. Both  Shidel  and  Clark  are 
former  engineers.  Three  employes 
in  the  service  are  women:  Ensign 
Dorothy  Sundstrom,  Navy  nurse, 
and  Kathryn  L.  James  and  Susan 
Ilfeld,  both  in  the  WAVES. 

Following  is  a  roster  of  the 
personnel  in  the  armed  forces 

('denotes  service  overseas): 

Lt.  Paul  A.  Anderson,  USMC. 
Pvt.  Willard  G.  Barrett,  Army. 
Lt.    (j.g. )    Norman  Barry,  Navy. 
Pvt.  Thomas  P.  Bashaw  Jr.,  Army. 
Capt.  Edgar  L.  Bernheim,  Army. 
Sp.  (A)   1/c  John  D.  Bowles,  Navy. 
Capt   Maurice  M.  Boyd,  Army. 
Lt.   (j.g. )   Robert  V.  Brown,  Navy. 
Pvt  Harry  S.  Canfield  Jr.,  Army. 
*Pvt.  Alvin  S.  Carver  Jr.,  Army. 
*Maj.  Paul  H.  Clark,  Army. 
*Lt.  Henry  S.  Cooke,  Army. 
•Corp.  George  A.  Creech,  Army. 
*R/E  Howard  D.  Crissey,  Navy. 
*T/5  Frank  R    DeRosa,  Army. 
M/Sgt.  Perc.  F.  DeTamble,  Army. 
Lt.  George  W.  Diefenderf er,  Navy. 
Lt.  Sherrill  E.  Edwards,  Army. 
*Pvt.  Robert  Engen,  Army. 
Lt.  Robert  R.  Fahey,  Army. 


'Barry's  Baby' 

BARRY  FARIS,  editor-in- 
chief  of  International  News 
Service  and  INS  itself  have 
been  honored  by  Army  Air 
Forces  in  the  Southeast  Pa- 
cific. The  lead  Havoc  bombers 
in  the  first  and  second  ele- 
ments of  a  recent  aerial  at- 
tack were  "The  Pride  of 
INS"  and  "Barry's  Baby," 
named  for  the  news  service 
and  its  editors.  Capts.  Ken- 
neth Rosebush  of  Iola,  Kan., 
and  Alfred  Baucom  of  Fay- 
etteville,  N.  C,  handle  the 
"Pride"  while  Lt.  Harold 
Prince  of  Venice,  Cal., 
gunned  "Barry's  Baby".  Both 
ships  were  officially  chris- 
tened last  week. 


*Ens.  David  C.  Garroway  Jr.,  Navy. 
*Capt.  Thomas  E.  Gootee,  Army. 
F.  1/C  Henry  J.  Guill,  Navy. 
Corp.  John  Hajuk,  Army. 
A/C  Vernon  Herren,  Army. 
*T/Sgt.  Warner  A.  Holmgren,  Army. 

Y  3/C  Susan  Ilfeld,  Navy. 
Pvt.  Richard  H.  Irving,  Army. 

Y  3/C  Kathryn  L.  James,  Navy. 
Pvt.  Arnold  E.  Johnson,  Army. 
Pvt.  Jay  A.  Jones,  Army. 

*Lt.  David  J.  Kempkes,  Army. 
Pvt.  Edward  S.  King,  Army. 
♦Corp.  Charles  F.  Klein,  USMC. 
S  2/C  George  J.  Kosecke,  CG. 
Ens.  John  L.  Lagen,  Navy. 
Lt.  Raymond  A.  Limberg,  Army. 
Capt.  Paul  E.  Millen,  Army. 
*Corp.  Lionel  J.  Mlin,  Army. 
Capt.  Paul  J.  Moore,  Army. 
*Pfc.  Neil  J.  Murphy,  Army. 
S  1/C  Kenneth  A.  Nelson,  Navy. 
*T/Sgt.  Edward  A.  Nickey,  Army. 
Pvt.  Leonard  J.  O'Connor,  Army. 
BM  2/C  John  M.  O'Donnell,  CG. 
Lt.   (j.g.)   Frank  J.  O'Leary,  Navy. 
Carl  Olson,  Navy. 
Lt.  Oliver  Fort  Pearson,  Navy. 
Lt.  Curtis  L.  Pierce,  Army. 
Corp    John  M.  Potter,  Army. 
AS  Wilfred  Prather,  Navy. 
*SK  3/C  William  F,  Reilly,  Navy. 
WT  1/C  George  P.  Rogers,  Navy. 
*Lt.  Herman  W.  Rosee,  Army. 
Sgt.  Scott  S.  Runge,  Army. 
Pfc.  Robert  E.  Sabel,  Army. 
Pvt.  Richard  Sandberg,  USMC. 
*Maj.  Frederic  C.  Shidel,  Army. 
Pfc.  John  Sirotiak,  Army. 
S/Sgt.  Raymond  F.  Snyder,  Army. 
Pfc.  David  Squires,  Army. 
Capt.  Russell  B.  Sturges,  Army. 
Pvt.  Eugene  Sullivan,  Army. 
Ens.  Dorothy  Sundstrom,  Navy. 
A/C  Peter  J.  Thompson,  Army. 
Pvt.  Glenn  H.  Uhles,  Army. 
Lt  Floyd  G.  Van  Etten,  Navy. 
Corp.   George  Voutsas,  Army. 
*Lt.  (j.g.)  Alvin  C.  Wlaser,  Navy. 
Capt.  Lester  L.  Washburn,  Army. 
*Lt.  Edward  G.  Weber,  USMC. 
Lt.  James  A.  Wehrheim,  Army. 
*Lt.  John  C.  Youle,  Army. 
A/C  Junius  Zolp,  Army. 


INCREASED  POPULATION 
GREATER  RETAIL 
SALES 


KSEI 

POCATELLO  •  IDAHO 
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A  NEW  STAR  IN  THE  WEST 


e  New  NBC  Outlet  JlaUjjUtcuf,  Between  Omaha  and  Denver 

BOUGHT 
NEW  CAMPAIGNS  ON  KODY 

f£  J^l^  Because  (I)  KODY  covers  a  rich  agricultural  and  indus- 
trial market  with  splendid  post-war  possibilities;  (2)  KODY  is  a  full-time  NBC 
station  in  an  area  not  adequately  covered  by  any  other  NBC  station;  and  (3) 
KODY  has  the  advantage  of  experienced  WOW  management  in  programming, 
promotion,  and  merchandising. 

ODY  •  North  Platte,  Nebr.  •  1240  K.C. 
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%  Operated  By. 


WIRE  OR  PHONE 
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Brewers  Pay  $908,000 
For  Radio  Time  in  1941 

RADIO  accounted  for  4.3%  of  the 
total  advertising  expenditures  of 
the  brewing  industry  in  1941,  ac- 
cording to  a  survey  just  completed 
by  the  American  Brewer,  industry 
trade  paper.  Survey  was  made  pri- 
marily to  determine  plans  for  ex- 
pansion, budget  periods,  capital  in- 
vestment and  other  operational 
plans.  Covering  the  brewing  indus- 
try in  the  U.  S.  and  Canada  and 
based  on  returns  from  108  out  of 
463  companies  queried,  some  $908,- 
000  of  a  total  $21,058,000  expendi- 
ture went  into  radio. 

The  overall  figure  is  expected 
to  have  increased  22%  if  advertis- 
ing appropriations  kept  pace  with 
sales  increases  during  the  past  two 
years;  1941  breakdown  is  as  fol- 
lows: daily  papers,  $6,000,000- 
28.5%;  weekly  papers,  $750,000- 
3.5%;  magazines,  $1,500,000-7.6%; 
point  -  of  -  sales,  $6,000,000-28.5% ; 
outdoor,  $5,800,000-27.6%. 

Survey  points  toward  increased 
production  in  the  post-war  period 
with  66.1%  indicating  plans  for 
plant  expansion.  It  is  estimated 
$150,000,000  will  be  expended  for 
new  equipment  as  soon  as  it  is 
available. 


HUSBANDRY  TIPS  on  production 
of  weekly  NBC  Date  With  Judy, 
were  offered  by  Tom  MacAvity 
(left)  Hollywood  producer  on  that 
series  when  he  turned  assignment 
over  to  his  wife,  Helen  Mack 
(right),  radio-film  actress,  in  early 
March.  Mr.  MacAvity  currently  is 
devoting  full  time  to  other  pro- 
duction assignments.  Lewis-Howe 
Co.  (Turns)  sponsors  the  half- 
hour  comedy-drama  show. 


JACK  TURNER,  CBS  script  edi- 
tor, will  join  the  Blue  network  in 
a  similar  capacity,  reporting  to  Stuart 
Buchanan,  script  manager.  Joining 
CBS  a  year-and-a-half  ago  assigned 
to  the  education  department,  Mr. 
Turner  later  became  assistant  to  Al- 
bert Perkins,  until  recently  manager 
of  the  CBS  writing  staff. 


A  ONE-REEL  MOVIE  has  been  re- 
leased to  theatres  based  on  Tom 
Slater's  This  Is  Fort  Dix  on  MBS. 
Produced  by  Columbia  Pictures  and 
narrated  by  Tom  Slater,  the  short 
is  condensed  version  of  the  regular 
broadcast  which  features  interviews 
and  entertainment  by  soldiers  sta- 
tioned at  Fort  Dix,  New  Jersey. 


1923-1944^i<&rf 


WRC  leads  in  Washington  morning, 
afternoon  and  night.  The  second 
network  is  in  third  place  in  the 
morning.  And  the  third  network 
.4  ahead  of  a  non-network  station  in 
the  afternoon. 

But  all  you  need  to  remember  is  that 
WRC  always  leads  in  Washington. 


WASHINGTON,  D.  C. 


II 
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ational  roadcasting  t  ompany 


OWI  PACKET,  WEEK  APRIL  10 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  April  10.  All  station  announcements  are  50  seconds  and 
available  for  sponsorship.  Tell  your  clients  about  them.  Flan  schedules  for  best  timing 
of  these  important  war  messages.  Each  X  stands  for  three  announcements  per  day  or 
21  per  week. 


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 
NET-  Group  Group 

WORK  KW  01 

PLAN    Aff.  Ind.       ACT.  Ind. 


NAT.  SPOT 
PLAN 
Live  Trans. 


War  Bonds   XX  XX  X 

Women  War  Workers   X 

Play  Square  With  Gasoline  _  X   

Rubber  Conservation     X  X 

Careless  Talk    ..X  X          X  __  — 

Tax  Declaration                                         -  —         —  X 

Victory  Gardens                                      —  --         —  —        -  X 

Car  Sharing     —  —  —  X 

See  OWI  Schedule  of  War  Messages  103  for  names  and  time  of  programs  carrying 

war  messages  under  National  Spot  and  Network  Allocation  Plans. 


Careless  Talk  and  Play  Square  With 
Gasoline  New  Subjects  on  OWI  Packet 


TWO  NEW  subjects  appear  on  the 
OWI  Domestic  Radio  Bureau 
packet  for  the  week  beginning 
April  10,  five  are  continued  from 
the  previous  week,  and  one  returns 
after  a  week's  absence. 

Careless  Talk,  scheduled  on  the 
"KW"  group  of  stations  for  Sta- 
tion Announcements,  heralds  a  new 
campaign  which  is  especially  ur- 
gent at  this  time  because  of  the 
large  numbers  of  soldiers  returning 
from  the  fighting  fronts  under  the 
army  furlough  system  and  because 
of  massive  preparations  for  attack. 

Listeners  will  be  told  that  (1) 
even  the  most  seemingly  harmless 
fragment  of  war  information  may 
be  of  value  to  the  enemy  (2)  the 
fact  that  thousands  of  people  know 
some  phase  of  our  military  opera- 
tions does  not  mean  that  it  is  safe 
to  talk  about  it  loosely  (3)  even 
with  family  and  friends  items  in- 
volving military  security  should  not 
be  mentioned. 

Gasoline  Messages 

Play  Square  With  Gasoline,  also 
new  to  the  packet,  emphasizes  the 
military  factors  in  the  campaign  to 
destroy  Black  Market  operations 
and  to  maintain  essential  transpor- 
tation. With  the  slogan  "Gasoline 
Powers  the  Attack — Don't  Waste 
a  Drop",  messages  will  explain  that 
because  we  have  about  reached 
maximum  crude  oil  productive  ca- 
pacity from  known  reserves  to  sup- 
ply military  and  essential  home 
front  requirements  we  cannot  ex- 
pect to  have  any  more  gasoline  for 
civilian  uses  and  we  may  have  to 
get  along  with  less  before  the  war 
is  over.  Listeners  will  be  urged  to 
apply  only  for  gasoline  really  need- 
ed and  to  use  only  the  coupons 
issued  to  them  by  local  boards. 

Sponsors  for  Careless  Talk  an- 
nouncements may  be  found  among 
general  advertisers  but  places 
where  people  congregate  are  most 
likely  prospects.  These  include  res- 
taurants and  taverns,  recreational 
centers,  and  transportation  com- 
panies. Likely  sponsors  for  the 
gasoline  spots  are*  service  stations, 


garages,  automobile  dealers,  and 
enterprises  promoting  group  mar- 
keting. 

Continued  on  the  packet  are  mes- 
sages on  War  Bonds,  Rubber  Con- 
servation, Tax  Declaration,  Victory 
Gardens  and  Car  Sharing.  The 
campaign  to  recruit  Women  War 
Workers  returns  after  a  week's  ab- 
sence. 


Inspirational  Theme  Ads 
Found    Most  Effective 

THE  INSPIRATIONAL  theme  is 
the  most  effective  means  of  adver- 
tising today,  according  to  a  survey 
made  by  Daniel  Starch  Business 
Research,  New  York,  for  the  Assn. 
of  National  Advertisers.  Survey 
covered  four  3-month  periods  from 
October  1942  through  September 
1943.  The  "future  appeal"  theme 
was  somewhat  average  and  showed 
a  declining  trend.  Straight  prod- 
uct advertising  showed  an  impor- 
tant increase  during  the  period. 
The  survey  revealed  that  war  pro- 
duction advertising  showed  a  steady 
increase  but  that  the  conservation 
theme  had  little  popular  interest. 
The  report,  an  analysis  of  the  find- 
ings on  more  than  18,000  adver- 
tisements in  15  major  magazines, 
and  80,000  interviews,  is  intended 
to  show  the  trend  of  war  theme 
advertising. 


"The  general  preferred  hot  music 
on  WFDF  Flint,  so  I  let  him 
have  his  way" 
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WE  AF 

W  D  E  L 

W  TA  M 

WMAQ 

WMBG 

WGKV 

WFBG 

WTBO 

KROC 

KGBX 

WISE 

W  J  AX 

WJDX 

WAPO 

KARK 

KFYR 

K5EI 

KM  J 


W  BZ 

WBAL 

WSPD 

WTM  J 

WFEA 

WEEU 

W  MR  F 

WGBF 

K  YSM 

W  TA  R 

WOPI 

WFL  A 

WAML 

WROL 

KPRC 

KG  U 

KTFI 

KG  W 


W  BZ  A 

WRC 

W  W  J 

K  O  D  Y 

WLBZ 

W  R  AW 

WHIS 

WGL 

KFAM 

WPTF 

WKPT 

WLAK 

W  FO  R 

KVOO 

WOAI 

W  H  O 

KO  B 

KOMO 


W  E  B  C 
W  KB  H 
WO  W 
WBEN 
WDAF 

wsoc 

WFBC 
WS  AV 
WSM 
WBRC 
WSFA 
W  FA  A 
W-BAP 
WD  AY 
KR  I  S 
K  TA  R 
KVOA 
KFI 


WKBO 
KDK  A 
WAVE 
WJAC 
WMFG 
K  E  LO 
WTM  A 
WA  L  A 
WCOA 
WMC 
W  HA  M 
WSB 
WORK 

wis 

K  TBS 
CBM 
K  Y  W 
CBF 


WCSH 

WIRE 

WLOK 

WGAL 

WHLB 

W  B  L  K 

WBOW 

K  ANS 

KWBW 

KGNC 

KGHL 

KGIR 

K  P  FA 

KRBM 

KYCA 

KGLU 

KWJB 

KRG  V 


What  makes  this  network  work? 


•  These  143  stations,  woven  into  a  blanket 
to  cover  the  3,026,789  square  miles  of 
the  United  States  . .  . 

•  These  143  stations,  interlaced  into  an 
extensive  pattern  of  clear  channels,  re- 
gionals  and  locals  .  .  . 

•  These  143  stations,  affiliates  of  the 
National  Broadcasting  Company  .  .  .  are 
what  make  this  network  work. 

NBC  salutes  its  associated  stations  for 
their  individual  and  collective  contribu- 
tions to  the  war  effort;  salutes  them  for 
the  role  they  are  playing,  both  nationally 
and  locally,  in  building  morale,  educat- 
ing, informing  and  entertaining  Amer- 


ica's millions  under  stress  of  war;  salutes 
them  for  their  loyalty  and  belief  in  the 
American  system  of  network  broadcast- 
ing which  is  founded  on  the  principle  of 
free  enterprise  devoted  to  the  service  of 
a  free  people. 

Their  leadership  in  the  past,  their  con- 
stant willingness  and  ability  to  render 
public  service  during  the  war,  their  keen 
awareness  of  the  challenge  of  the  future 
which  promises  newer  and  even  greater 
service  to  the  people,  these  are  the  most 
important  factors  which  give  NBC  its 
leadership  as  a  network,  which  make 
NBC  "The  Network  Most  People  Listen 
to  Most:' 


America's  No.  1  Network 


A  Service  of  Radio 
Corporation  of  America 


They  all  tune  to  the 


ational  roadcasting  ompany 


It's  a  National  Habit 


WILMINGTON 
DE  L  AWARE 


Fly  Testimony  at  Lea  Probe 

(Continued  from  page  12) 


to  the  barriers  in  the  way  of  the 
free  flow  of  press  communications 
from  points  in  the  British  Empire 
to  the  United  States  as  compared 
with  press  traffic  between  those 
British  Empire  points  and  England 
erroneously  indicated  that  Reuters 
was  given  preferential  rate  treat- 
ment over  American  press  associa- 
tions for  dispatches  between  the 
same  points,"  he  said.  "As  a  matter 
of  fact  the  low  British  Empire 
press  rate  of  one  British  penny, 
or  a  little  less  than  two  U  S. 
cents,  a  word  is  available  to  cor- 
respondents of  all  nationalities  be- 
tween points  in  the  British  Em- 
pire." 

Mr.  Fly  explained,  however,  that 
a  Reuters  correspondent  can  trans- 
mit dispatches  from  any  point  in 
the  Empire  to  London  at  the  low 
British  rate,  whereas  American 
correspondents  "must  pay  consid- 
erably higher  rates  for  his  dis- 
patches from  the  same  points  to 
his  headquarters  in  the  U.S."  Even 
with  direct  circuits  the  FCC  has 
been  unable  to  have  rates  estab- 
lished comparable  to  the  "low  Brit- 
ish Empire  rate",  he  added.  Ameri- 
can correspondents  usually  trans- 
mit dispatches  through  London  be- 
cause the  combination  rate  is  lower 
than  rates  direct  to  New  York,  ac- 
cording to  the  FCC  chairman. 

Describes  Monitoring 
Of  Fishing  Boats 

To  a  direct  question  by  Mr.  Bar- 
ger,  Mr.  Fly  said  the  Commission 
had  not  granted  amateur  licenses  to 
any  aliens  prior  to  Pearl  Harbor 
"except  for  a  handful  discovered 
when  we  put  on  stricter  regula- 
tions". He  added,  however,  that 
"there  is  no  way  of  telling,  off- 
hand". Mr.  Barger  inquired  about 
licenses  to  the  Nisei.  Chairman  Fly 
said  the  Commission  had  licensed, 
before  rigid  restrictions  were 
adopted  in  June  1940,  the  follow- 
ing alien  radio  operators:  Aus- 
trian, French,  Swedish,  Polish, 
Irish  and  Lithuanian,  each  one; 
Canadian  15;  English  4  and  Ger- 
man and  Czecho-slovaks  each  3. 

Aswering  Rep.  Wigglesworth's 
question  as  to  whether  Japanese 
operating  radios  on  fishing  boats 
communicate  with  the  Jap  main- 
land or  fleet,  Mr.  Fly  said  such 
would  have  been  possible  but  that 
"vessels  equipped  with  radio  were 
monitored  by  the  Radio  Intelli- 
gence Division  in  the  field".  He 
read  from  a  report  that  indicated 
there  was  "nothing  suspicious"  on 
the  air. 

Chairman  Fly  denied  that  the 
FCC  didn't  keep  a  "fulltime  watch" 
on  the  fishing  boats,  declaring  "we 
maintained  watch  over  all  the  spec- 
trum except  the  military",  although 
the  witness  added,  under  further 
questioning  that  "you  can't  moni- 
tor every  frequency  all  the  time. 
To  assign  men  to  cover  every  fre- 
quency would  take  a  whole  army". 
Then   he   appealed   to  Chairman 


Lea:  "I  have  no  objection  to  going 
into  all  this.  I  think  the  thing  to 
do  is  to  go  into  the  RID." 

"It's  our  desire  to  drop  it,"  said 
Rep.  Lea.  He  referred  to  an  agree- 
ment of  procedure  which  precluded 
touching  upon  the  RID  and  For- 
eign Broadcasting  Intelligence  Ser- 
vice until  new  general  counsel  is 
appointed.  When  Mr.  Barger 
asked:  "If  those  fishing  boats  were 
equipped  with  radio  it  would  have 
been  a  small  matter  to  communi- 
cate with  the  Japanese  mainland 
or  fleet,  wouldn't  it?"  Charles  R. 
Denny  Jr.,  FCC  general  counsel, 
said:  "That's  RID."  Mr.  Fly  added: 
"Thats  RID"  and  Rep.  Wiggles- 
worth  asked  why. 

"That  particular  thing  did  not 
happen,"  declared  Mr.  Fly.  Rep. 
Wigglesworth  asked  the  witness  to 
file  with  the  Committee  qualifica- 
tions of  21  employes  who  operated 
the  Commission's  three  monitoring 
stations  in  Hawaii.  Rep.  Lea  inter- 
posed: "Suppose  we  drop  the 
RID." 

Mr.  Barger  read  from  a  speech 
delivered  in  Detroit  Nov.  25,  1942, 
by  the  witness  in  which  Mr.  Fly 
was  quoted  as  saying  that  it  was 
"advertised  that  Hawaii  was  a 
hotbed  of  enemy  radio  transmit- 
ters". Mr.  Fly  explained  that 
"those  rumors  came  out  around 
Dec.  7."  Mr  Barger  read  from  the 
speech  Mr.  Fly's  advocacy  of  a 
unified  common  carrier  in  the  in- 
ternational field  and  reminded  the 
FCC  head  that  his  past  philosophy 
was  opposed  to  monopolies. 

"In  this  particular  area  of  com- 
munications I  have  advocated  mo- 
nopolies on  two  scores  and  opposed 
one  other,"  said  Mr.  Fly.  "In  tele- 
phone, water,  telegraph — monopoly 
makes  the  most  sense.  In  the  field 
of  international  communications 
there  should  be  a  monopoly". 

Seeks  Views  on  Monopoly 
And  Unification 

Mr.  Fly  requested  that  his  speech 
be  incorporated  into  the  record  as 
his  views  on  international  commu- 
nications. Mr.  Barger  pressed  for 
Mr.  Fly's  views  on  unification  and 
monopoly.  "There  is  not  much  dis- 
tinction between  monopoly  and  uni- 
fication," said  the  witness.  He  ex- 
plained that  unification  can  be 
brought  about  by  merger  or  "or- 
ganizing a  new  corporation". 

"Do  you  mean  unification  of 
ownership  or  unification  of  Govern- 
ment control?"  asked  Rep.  Lea. 

"I  haven't  advocated  Government 
ownership,"  replied  Mr.  Fly.  "I 
haven't  taken  a  stand  on  that.  I 
think  the  thing  to  do  is  to  get  a 
strong  unit  which  the  Government 
can  back  up.  The  Government 
wants  to  be  in  a  position  to  de- 
mand that  the  carrier  step  out  and 
expand  when  it  becomes  neces- 
sary." He  admitted  the  FCC  had 
made  studies  looking  to  a  merger 
of  international  communications. 

Mr.  Barger  asked  Mr.  Fly  to 


submit  for  the  Committee  record 
a  letter  he  wrote  to  President 
Roosevelt  March  29,  1943,  on  an 
international  merger  and  the  Pres- 
ident's reply  dated  June  1,  1943. 

Turning  to  testimony  previously 
given  the  Committee  to  the  effect 
that  the  FBI  tried  for  several 
months  to  get  some  250,000  finger- 
prints of  radio  operators  from  the 
FCC,  Mr.  Barger  asked:  "Is  it  fair 
to  assume  the  delay  in  getting 
those  fingerprints  was  due  to  (1) 
your  agreement  with  the  unions 
and  (2)  that  the  prints  become  a 
part  of  the  permanent  FBI  rec- 
ords?" 

Mr.  Fly  denied  that  the  agree- 
ment with  operators'  unions  had 
anything  to  do  with  the  delay  in 
turning  over  the  prints  to  the  FBI, 
but  he  did  repeat  that  "we  in- 
sisted they  process  them".  Follow- 
ing argument  on  the  fingerprint 
question  Mr.  Fly  declared:  "I 
might  say  he  (J.  Edgar  Hoover, 
FBI  director)  didn't  find  any  spies 
in  that  group  of  fingerprints.  To 
this  date  no  spies  have  been  found 
in  that  group". 

Rep.  Wigglesworth,  referring  to 
the  labor  leaders  with  whom  Mr. 
Fly  previously  testified  he  had  an 
agreement  not  to  use  the  finger- 
prints except  for  FCC  purposes, 
asked:  "Do  I  understand  you  want 
to  leave  the  impression  with  the 
Committee,  that  the  implied  un- 
derstanding between  you  and  them 
was  more  important  than  the  inter- 
nal security  in  time  of  war?" 

"The  request  for  those  finger- 
prints came  in  September  1941," 
replied  Mr.  Fly.  He  parried  fur- 
ther questions,  saying  "you'll  find 
my  views  in  the  record."  Ques- 
tioned by  Rep.  Lea  and  Mr.  Bar- 
ger, Chairman  Fly  admitted  that 
operators  licensed  by  the  Commis- 
sion were  in  a  position  to  "damage 
national  defense  if  they  were  so 
minded".  He  appealed  to  Chairman 
Lea  that  he  hadn't  been  permitted 
to  present  his  own  statement  with 
reference  to  the  fingerprints  except 
through  cross-examination.  He 
filed  for  the  record  a  statement  in- 
cluding correspondence  between 
the  FCC  and  Attorney  General  re- 
garding the  fingerprints. 


WDRC 


CONNECTICUT'S  PIONEER  BROADCASTER 


A  NHW°n 
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F  our  advening 
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Sales  Representative 

PAUL  H.  RAYMER 
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Top  photo:  From  ten  million  big  citrus  trees  like  these  came 
$40,000,000  in  golden  grapefruit  and  luscious  oranges  dur- 
ing the  last  crop  year.  A  tropical  latitude,  fertile  lands  and 
irrigation  from  an  ample  water  supply  makes  this  possible. 

Bottom  photo:  A  typical  plant  in  which  the  fresh,  juicy,  deli- 
cious citrus  fruit  is  inspected,  selected  and  packed  for 
shipment. 


Top  photo:  Here  is  a  glance  at  the  $24,000,000  mid-winter 
vegetable  industry.  This  spinach  will  go  to  market  at  premium 
prices  due  to  timeliness  and  finest  quality. 

Bottom  photo:  In  this  plant  the  grapefruit  juice  is  extracted 
and  canned  from  fruit  of  good  quality  but  of  poor  appear- 
ance, thus  saving  vital  vitamins  in  delicious  form  .  .  .  and 
providing  much  revenue  from  otherwise  unmarketed  fruit. 


j/ste*   U/hat  Ma  Icq  5  ~Tki5  SJ mpottant! 

KRGV  is  the  ONLY  single  media  which  covers  this  market  thoroughly.  91%  of  the  23,481 
radio  listeners  are  tuned  in  on  KRGV!  Consider  that  fact  for  a  people  who  deposited  a 
record  $51,000,000  in  their  banks  at  the  close  of  1943  as  a  consequence  of  having  re- 
ceived $82,657,000  for  their  agricultural  products  during  the  year!  KRGV  is  a  MUST  on 
Texas  schedules.  NBC  Network.  Address:  Weslaco,  Texas. 

S     CENTRAL  SALES  OFFICE  —  805-6  Tower  Petroleum  Bldg.,  Dallas,  Texas 
Ken.  L.  Sibson,  Cen'l  Sales  Manager,  Telephone  Riverside  5663— TWX  Dls  297 
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Now,  if  we 
were  only  ^ 
staying 
at 

THE  ROOSEVELT" 


When  you  stop  at  The  Roosevelt 
you  don't  risk  getting  marooned 
like  this.  For  you'll  be  within  walk- 
ing range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  at 
The  Roosevelt  liquidates  a  lot  of 
bother. 

Rooms  ivith  bath  from  $4.50. 

HOTEL 


MADISON  AVE.  AT  45th  ST.,  NEW  YORK 

-  A  HILTON  HOTEL  - 
ROBERT   P.    WILLIFORD,   General  Manager 

Other  Hilton  Hotels  From  Coast  to  Coast: 

TEXAS,  Abilene,  El  Paso,  Longview,  Lub- 
bock, Plainview;  NEW  MEXICO,  Albuquerque; 
CALIFORNIA,  Long  Beach,  Los  Angeles,  The 
Town  House;  MEXICO,  Chihuahua,  The  Pala- 
cio  Hilton.  Hilton  Hotels.  C.  N.  Hilton,  Presi- 
dent. 


SCHULZE  &  BURCH  BISCUIT  CO. 
on  March  13  began  sponsorship  of  a 
five-minute  news  program  on  WMAQ 
Chicago,  featuring  Alex  Dreier.  NBC 
commentator,  Mondays  through  Fri- 
days. Contract  is  for  52  weeks. 
Agency  is  Leo  Burnett  Co.,  Chicago. 

J.  M.  SCHNEIDER  Ltd.,  Kitchener, 
Ont.  (prepared  meats)  has  started 
Sunday  evening  quarter-hour  organ 
selections  on  CFRB  Toronto.  Account 
is  placed  by  J.  B.  Gibbons  Ltd.,  To- 
ronto. 

LOMA  LINDA  FOOD  Co.,  San  Fran- 
cisco, has  started  a  March  and  April 
campaign  for  Vegemeat  and  Gluten 
Steaks,  using  18  participations  on 
Molly  Morse  (home  economics  pro- 
gram on  KGB  San  Diego :  thrice- 
weekly  participation  on  Housewives 
Exchange  on  KMPC  Beverly  Hills, 
and  KPRO  Riverside :  once  weekly 
on  Besse  Bye,  KFRC  San  Francisco  : 
thrice-weekly  on  Woman's  Magazine, 
KPO  San  Francisco :  thrice-weekly 
on  Katherine  Kitchen's  program  on 
KWG  Stockton  and  KFBK  Sacra- 
mento :  and  once-weekly  on  KHSL 
Chico,  Calif.  Gerth-Paeific  Adv.  Agen- 
cy, San  Francisco  and  Los  Angeles, 
has  the  account. 

GLINGINGSMITH  CO.,  southern 
representatives  of  Balfour  jewelry, 
have  placed  their  account  with  Grant 
Adv.,  Dallas,  Tex.  Plans  include 
radio. 

MIDLAND  RADIO  &  Television 
Schools.  Kansas  City,  Mo.,  has  ap- 
pointed Phil  Gordon  Adv.,  Chicago,  to 
handle  its  advertising. 

MARCEL  SCHULHOFF  &  Co.  New 
York  agency,  has  moved  from  19  West 
44  St.  to  17  East  45  St.  Telephone  is 
Murray  Hill  2-3708. 


PROGRAM  T 


i 


mm 


NBC 


RECORDED 
PROGRAMS 


xTfie  Name  You  Will  Remember" 

■At  William  Lang's  five-minute  verbal  sketches  of  the 
Famous  . . .  news  of  people-in-the-news  ...  is  a  real  at- 
tention-getter. Lang's  punchy  style  gets  across. . .packs 
a  tremendous  wallop  and  leaves  a  lasting  impression. 
156  five-minute  shows — arranged  for  3-a-week  broad- 
cast. Merchandising  and  publicity  plan  supplied.  And 
remember  the  title  "The  Name  You  Will  Remember" 
is  perfect  tie-in  for  the  sponsor's  name  and  business. 
Send  for  audition  records. 

★         *  ★ 

Many  other  NBC  Recorded  Programs- 
5  minutes  to  half-hour. 


»  StPrici  rflodio 
C«rp«fOtion  o(  AflMric* 


KCA  Bldg.,  Radio  Oly,  N.Y...  Mtrchondiia  Mart,  Cfcicoflo,  III. 
Tram-Lux  Bldg.,  Wothinglon,  D.C...  Suniot  and  Vine,  Hollywood,  Co*. 


NEWSKIN  Co.,  Brooklyn,  have  ap- 
pointed Wendell  P.  Colton  Co.,  New 
York,  to  handle  advertising  for  New- 
Skin.  Radio  is  being  considered. 

WM.  P.  GOLDMAN  BROS.,  Inc., 
New  York,  has  appointed  Willard  B. 
Golovin  Co.,  New  York  advertising 
agency,  to  handle  advertising  for  GGG 
men's  clothing.  Radio  is  being  consid- 
ered. 

WILLARD'S  CHOCOLATES,  To- 
ronto, has  started  Ontario  Pano- 
rama weekly  half-hour  program  of 
news  about  Ontario  with  well-known 
newspapermen  and  guest  newspaper 
editors  on  CFRB  Toronto.  Account 
was  placed  by  Cockfield  Brown  &  Co. 
Toronto. 

MASON  &  Co.,  Chicago  (novelties), 
began  sponsorship  March  6  of  a 
quarter-hour  program.  The  Adventures 
of  Robin  Mason,  Junior  G  Man.  Mon- 
days, Wednesdays  and  Fridays,  WJJD 
Chicago.  The  program  is  written,  pro- 
duced and  acted  by  a  group  of  boys 
under  18-years-old.  Contract  is  for 
52  weeks.  Agency  is  Phil  Gordon 
Agency.  Chicago. 

GIMBEL  BROTHERS,  Philadelphia 
(department  store),  has  begun  spon- 
sorship of  two  new  programs  on  WlP 
Philadelphia.  For  its  men's  clothing 
department  store  has  begun  local  spon- 
sorship of  Mutual's  Bulldog  Drum- 
mond,  Sundays.  For  its  Young  Bud- 
get Shop,  dress  shop  for  teen-age  girls, 
quarter-hour  Calling  All  Girls  prog- 
ram is  scheduled  for  Saturdays,  10  :30 
a.m.  Program  ties  in  with  Calling  All 
Girls  magazine.  Saturday  series  start- 
ed March  11  and  Sunday  series  follow- 
ing day.  In  addition,  Gimbel's  spon- 
sors nightly  Uncle  Wip  kiddies  shows 
and  transcribed  Seioing  Class  series. 
All  business  placed  direct. 

WARWICK  MFG.  Co.,  Chicago 
(Clarion  radios),  has  named  Agency 
Service  Corp..  Chicago,  to  handle  its 
advertising.  Radio  is  planned. 

STEIN-HALL  MFG.  Co.,  Chicago 
(pre-cooked  beans)  recently  appointed 
Needham,  Louis  &  Brorby.  Chicago 
as  agency.  Hixson-O'Donnell,  N.  Y. 
will  continue  to  conduct  eastern  ad- 
vertising. Radio  is  contemplated. 

FALLS  CITY  BREWING  CO., 
Louisville  (Falls  City  Beer),  on 
March  27  begins  sponsorship  of  Lucky 
Kitty  Stuart,  dramatized  narration 
featuring  Angeline  Orr,  on  WHAS 
Louisville,  WCHS  Charleston,  W.  Va. 
and  WSAZ  Huntington,  W.  Va.  Plans 
call  for  52  episodes  of  the  quarter- 
hour  program,  to  be  heard  each  Mon- 
day, produced  by  Neblett  Radio  Pro- 
ductions, Chicago.  Account  was 
placed  by  Anfenger  Adv.  Agency,  St. 
Louis. 

DAILY  NEWS,  Los  Angeles,  on 
March  7  started  sponsoring  weekly 
quarter-hour  evening  commentary  Po- 
litical Editor  on  KHJ  Hollywood. 
Contract  is  for  13  weeks,  placed  direct. 


Hughes  Who 

RUSH  HUGHES,  KWK  St. 
Louis  m.c.  on  two  record  pro- 
grams, recently  met  Rush 
Hughes,  director  of  public 
school  music  in  Elwood,  Ind. 
Besides  having-  similar  names 
both  make  music  their  busi- 
ness, both  are  about  the  same 
height  and  build,  both  are 
dark  complexioned  and  both 
drink  their  coffee  black. 


FRANK  SOUTH,  formerly  with 
Mace  Adv.  Agency  Peoria,  111.,  and 
later  in  radio  on  the  West  Coast,  has 

joined  the  advertising  staff  of  Con- 
solidated Products  Co.,  Danville,  111. 

CONFORMAL  FOOTWEAR  Co.,  di- 
vision of  the  International  Shoe  Co., 
St.  Louis,  has  appointed  Guilford 
Adv.  Agency,  New  York,  to  handle 
advertising  for  Conformal  Shoes. 
Radio  is  being  considered. 

HELLER  BROS-  Co.,  Inc.,  New 
York,  has  appointed  A.  M.  Sneider  & 
Co.,  New  York,  to  handle  advertising 
for  fruits  and  produce.  Radio  is 
planned. 

QUAKER  OATS  CO.,  Peterborough, 
Ont.  (Puffed  Wheat  and  Sparkies) 
on  March  20  starts  Terry  and  the  Pi- 
rates Mon.  thru  Fri.  on  10  Canadian 
stations.  Agency  is  Spitzer  &  Mills 
Ltd.,  Montreal. 

HOFFMAN  RADIO  Corp.,  Los  An- 
geles, new  to  radio,  on  March  13 
starts  sponsoring  weekly  five-minute 
newscast  featuring  Chet  Huntley  on 
8  CBS  Pacific  Coast  stations.  Con- 
tract is  for  52  weeks.  Placement  is 
through  Hixson-O'Donnell  Adv.,  Los 
Angeles. 

AMERICAN  HOME  PRODUCTS 
Corp.,  Jersey  City,  N.  J.  (Anacin), 
on  March  20  began  sponsorship  of 
So  the  Story  Goes,  transcribed  quar- 
ter-hour program  featuring  Johnnie 
Neblett  three  times  weekly  on  CFRB 
Toronto  CKY  Winnipeg  and  CBM 
Montreal,  bringing  the  total  to  32 
stations  in  the  U.  S.  and  Canada  now 
carrying  the  program.  Contract  is 
for  13  weeks.  Agency  is  Dancer- 
Fitzgerald-Sample,  Chicago. 

NICHOLAS  JOHNSTON,  San  Fran- 
cisco (photographer),  is  sponsoring  a 
weekly  half-hour  remoted  program,  In 
Focus,  from  the  Hotel  St.  Francis  on 
KSFO  with  transcribed  version  later 
in  the  week  on  KGO.  Slanted  to  cover 
drama  of  San  Francisco,  series  fea- 
tures three  city  personalities  each 
week.  Finished  portrait  is  awarded  lis- 
teners suggesting  guest  personality. 
Brisacher,  Van  Norden  &  Staff,  San 
Francisco,  handles  the  account. 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  daily  to  Metropolitan 
New   York's   racial   groups    which  com 
prise  70%  of  the  population.  These  mil- 
lions, with  millions  to  spend,  have  their 
own    churches,    newspapers    and  radio 
stations.   They    respond    to   WBNX  pro 
gramming   and    public  service,   the  rea 
son  why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con 
sistently.   If  your  products  are  merchan 
dised  in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,    N.    Y.    for    availabilities.    Or  ( 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORK 
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RECORDING  DISCS 


PRESTO  HAS  IT  .  .  .  the  smoothest  cutting  disc 
you  ever  used,  easier  on  your  cutting  needles, 
simpler  for  your  less  experienced  personnel  to 
handle  because  it  doesn't  require  fussy  adjust- 
ments of  the  cutting  needle  to  make  a  noiseless 
recording. 

PRESTO  HAS  A  DISC  FOR  EVERY  PURPOSE  .  .  . 

the  GREEN  LABEL  DISC,  glass  base,  for  your 
finest  recordings  .  .  .  the  RED  LABEL  DISC, 
glass  base,  same  as  the  green  label  but  lower 
priced  because  it  has  some  tiny  imperfection, 
somewhere,  that  prevents  its  being  passed  as  a 
Presto  "first"  ...  the  MONOGRAM  DISC, 
composition  base,  for  reference  recordings, 
economical  both  because  it  costs  less  and  be- 
cause it's  coated  with  the  same  high  grade  re- 
cording medium  used  on  the  Presto  glass  base 
discs.  MONOGRAMS  won't  cause  the  needle 
wear  experienced  with  other  low  priced  discs. 

PRESTO  ALUMINUM  BASE  DISCS  are  again 
available  but  only  in  limited  quantity  and  only 


for  military,  government  and  commercial  uses. 
Broadcasting  stations  and  recording  studios 
may  use  aluminum  discs  for  recording  com- 
mercial transcriptions  that  must  be  mailed  or 
which  must  be  protected  from  breakage  be- 
cause of  their  importance.  But  it  is  our  prime 
responsibility  to  make  these  discs  for  the  armed 
forces  and  release  only  the  excess  for  com- 
mercial use  during  wartime. 

KINDLY  ORDER  IN  ADVANCE  OF  YOUR  RE- 
QUIREMENTS. We  regret  that  we  are  no  longer 
able  to  clear  all  disc  orders  daily.  No  serious 
delays  but  no  shipment  within  the  hour  on 
telegraphed  orders. 


Presto  Recording  Corporation,  New  York  19,  N.  Y.,  U.  S.  A, 

World's  Largest  Manufacturers  of  Instantaneous  Sound  Recording  Equipment  and  Discs 
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BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
ea — spot  announcements 
ta — transcription  announcements 


WDAY  Fargo,  N.  D. 

Russell  Miller  Co.,  Minneapolis  (Occident 
Flour) ,  2  sp  weekly,  52  weeks,  thru 
Campbell-Mithun,  Minneapolis. 

Procter  &  Gamble  Co.,  Cincinnati  (Duz), 
5  t,  52  weeks,  thru  Compton  Adv.  Co., 
N.  Y. 

N.  D.  Mill  &  Elevator  Co.,  Fargo,  N.  D., 

5  sp  weekly,  52  weeks,  thru  Graves  & 
Assoc.,  Minneapolis. 

Colgate-Palmolive    Peet    Co.,    Jersey  City 

(Vel),  12  t  weekly,  52  weeks. 
Tide  Water  Oil  Co.,  New  York  (Ty-Dol), 

6  t  weekly,  thru  Lennen  &  Mitchell, 
N.  Y. 

Rit  Products,  Chicago  (Rit),  10  t  weekly, 
26  weeks,  thru  Earle  Ludgin  &  Co.,  Chi- 
cago. 

Standard  Brands,  New  York,  (Fleisch- 
mann's  Dry  Yeast),  12  t  weekly,  26 
weeks,  thru  Kenyon  &  Eckhardt,  N.  Y. 

Griggs  Cooper,  St.  Paul  (Ulikem-Stone- 
wall  Products),  9  so  weekly,  26  weeks, 
thru  McCord  Co.,  Minneapolis. 

Hilex,  St.  Paul,  5  so  weekly,  thru  McCord 
Co.,  Minneapolis. 

Standard  Oil  Co.,  Chicago,  6  t  weekly, 
26  weeks,  thru  McCann-Erickson,  Chi- 
cago. 

G.  Heileman  Brewing  Co.,  La  Crosse,  Wis. 

(Old   Style   lager),    6   sa   weekly,  thru 

L.  W.  Ramsey  Co.,  Chicago. 
DeKalb   Agricultural   Assn.  De   Kalb,  IU., 

3  sa  weekly,  thru  Western  Adv.,  Racine, 

Wis. 

Adam  Clove  Gum  Co.,  Long  Island  City, 
N.  Y.  (chewing  gum),  4  sa  weekly, 
thru  Badger,  Browning  &  Hersey,  N.  Y. 

WFMJ  Youngstown,  O. 

American  Chicle  Co.,  Long  Island  City, 
N.  Y.  (Dentyne),  30  sa  weekly,  52 
weeks,  thru  Badger,  Browning  &  Hersey, 
N.  Y. 

Continental  Baking  Co.,  New  York,  7  sa 
weekly,  52  weeks,  thru  Ted  Bates  Inc , 
N.  Y. 

First  Federal  Savings  &  Loan,  6  ne,  52 
weeks,  direct. 

Golden  Age  Brewery,  Spokane,  16  t  week- 
ly, 26  weeks,  direct. 

Squirt,  Beverly  Hills,  Cal.  15  t  weekly,  52 
weeks,  direct. 


WFIL  Philadelphia 

Winfield  Donat  Co.,  Philadelphia  (Zenith 
Hearing  Aid),  7  sa  weekly,  13  weeks, 
thru  Chas.  Cassidy,  Philadelphia. 

Campbell  Soup  Co.,  Camden,  N.  J.  (soup), 
3  sa  weekly,  13  weeks,  thru  Ward 
Wheelock,  Philadelphia. 

Wilbur-Suchard  Chocolate  Co.,  Lititz,  Pa. 
(Suchard  Chocolate),  3  sa  weekly,  13 
weeks,  thru  Gray  &  Rogers,  Philadelphia. 

Grecian  Chemical  Co.,  Philadelphia  (Olivo 
hair  tonic) ,  6  sp  weekly,  52  weeks,  thru 
Philip   Klein,  Philadelphia. 

National  Oil  Products  Co.,  Harrison,  N.  J. 
(Admiracion  Shampoo),  5  sa  weekly,  26 
weeks  thru  Charles  Dallas  Reach,  New- 
ark. 

Phillips  Packing  Co.,  Cambridge,  Md. 
(Soup),  5  sa  weekly,  52  weeks,  thru 
Aitkin-Kynett,  Philadelphia. 

Foster  Milburn  Co.,  Buffalo  (Doan's  Pills), 
3  sa  weekly,  52  weeks,  thru  Spot  Broad- 
casting, N.  Y. 

Morville  Clothes,  Philadelphia  (men's  cloth- 
ing) ,  sp  weekly,  13  weeks,  thru  H.  M. 
Dittman,  Philadelphia. 

WHO  Des  Moines 

Economics  Labs.,  St.  Paul,  (Soilax),  3 
sp  weekly,  13  weeks,  thru  Newell-Em- 
mett  Co.,  N.  Y. 

Wildroot  Co.,  Buffalo  (cream  oil  formula), 
sp  weekly,  52  weeks,  thru  BBDO,  N.  Y. 

Continental  Baking  Co.,  New  York  (Won- 
der Bread) ,  6  ta  weekly,  52  weeks,  thru 
Ted  Bates  Inc.,  N.  Y. 

Spiegel  Inc.,  Chicago  (catalog),  3  sp  week- 
ly, thru  J.  L.  Stewart  Agency,  Chicago. 

Murphy  Produce  Co.,  Burlington,  Wis. 
(feeds),  sp  weekly,  52  weeks,  thru  Wade 
Adv.  Agency,  Chicago. 

Mentholatum  Co.,  Wilmington,  sp  weekly, 
36  weeks,  thru  J.  Walter  Thompson  Co. 
N.  Y. 

De  Kalb  Agric.  Assn.,  De  Kalb,  111.  (hybrid 
corn),  3  sp  weekly,  52  weeks,  thru 
Western    Adv.    Agency,  Chicago. 

Johnson  &  Johnson,  New  Brunswick,  N.  J. 
(Tek),  5  ta  weekly,  52  weeks,  thru  Ferry- 
Hanley  Co.,  N.  Y. 

Du  Pont  Semesan  Co.,  Wilmington  (Seme- 
san,  Beresan),  6  sa  weekly,  thru  BBDO, 
N.  Y. 

CKNX  Wingham,  Ont. 

Blatchford  Feeds,  Toronto,  156  sa,  thru 
F.   H.   Hayhurst  Co.,  Toronto. 

Canadian  Bankers  Assn.,  Toronto,  40  t, 
thru  R.  C.  Smith  &  Son,  Toronto. 

McFayden  Seed  Co.,  (garden  seeds),  104 
sa,   ta,  thru   Norris-Patterson,  Toronto. 

Pratt  Food  Co.,  of  Canada  (stock  feeds), 
104  sp,  thru  A.  McKim,  Ltd.,  Toronto. 

Standard  Brands,  Montreal  (yeast),  270  ta, 
thru  J.  Walter  Thompson,  Montreal. 

Lyman  Agencies  (dyes),  105  sa,  thru  Ron- 
alds Adv.  Agency,  Toronto. 

Western  Canada  Flour  Mills  Co.,  (oats), 
39  sa,  thru  A.  McKim  Ltd.,  Toronto. 


WMAQ  Chicago 

Chicago,  Milwaukee,  St.  Paul  &  Pacific 
Railroad,  Chicago,  ne  weekly,  39  weeks, 
thru  Roche,  Williams  &  Cunnyngham, 
Chicago. 

Bulova  Watch  Co.,  New  York,  28  sa  week- 
ly, 52  weeks  thru  The  Biow  Co.,  N.  Y. 

Columbia  Pictures  Corp.,  N.  Y.  ("None 
Shall  Escape"),  8  sa,  thru  Weiss  & 
Geller,  N.  Y. 

Pillsbury  Flour  Mills,  Minneapolis,  4  sa 
weekly,  thru  McCann-Erickson  Co., 
Minneapolis. 

Periodical  Publishers  National  Committee, 
Washington  (farm  appeal  forest  produc- 
tion), 40  sp  direct. 

WOL  Washington 

Boots  Aircraft  Nut  Corp.,  New  Caanan, 
Conn.,  sp  weekly,  thru  Cecil  &  Presbrey, 
N.  Y. 

Coca  Cola  Bottling  Co.,  Atlanta,  sa,  thru 
Lewis  Edwin  Ryan  Agency,  Washington. 

Cellowax  Co.,  Baltimore  (cleaning  prod- 
ucts), 2  ne  weekly,  thru  Azrael  Agency, 
Baltimore. 

Emerson  Radio  &  Phonograph  Corp.,  New 
York,  sp  weekly,  thru  Wm.  H.  Wein- 
traub  &  Co.,  N.  Y. 

Morton's  Salt  Co.,  Chicago,  sa  thru  Kenyon 
&  Eckhardt,  N.  Y. 

WQXR  New  York 

J.  B.  Williams  Co.,  Glastonbury,  Conn., 
(shave  cream)  5  ne  weekly,  13  weeks, 
thru  J.  Walter  Thompson  Co.,  N.  Y. 

Continental  Baking  Co.,  New  York  (Won- 
der Bread ) ,  3  ta  weekly,  44  weeks,  thru 
Ted  Bates,  N.  Y. 

Barbizon  School  of  Languages,  New  York, 
4  ne  weekly  and  1  sa  weekly,  thru  Metro- 
politan Adv.  Co.,  N.  Y. 

Horowitz  Bros.  &  Margarten,  New  York 
(matzohs) ,  6  sa  weekly  thru  Advertisers 
Broadcasting  Co.,  N.  Y. 

WLS  Chicago 

Nitragin  Co.,  Milwaukee  (legume  inocula- 
tion ) ,  3  sa  weekly,  6  weeks,  thru  West- 
ern Adv.  Co.,  Racine,  Wis. 

Durkee  Famous  Foods,  Elmhurst,  N.  Y. 
(salad  dressing),  5  sa  weekly,  13  weeks, 
thru  Federal  Adv.  Agency,  N.  Y. 

Columbia  Pictures,  New  York  ("None  Shall 
Escape"),  6  sa,  thru  Weiss  &  Geller, 
N.  Y. 

Swift  &  Co.,  Chicago  (Sunbrite  Cleanser), 
3  sa  weekly,  13  weeks,  thru  Needham, 
Louis  &  Brorby,  Chicago. 

WIND  Chicago 

Atlas  Brewing  Co  ,  Chicago,  18  ta  weekly, 
52  weeks,  thru  Arthur  Meyerhoff  &  Co., 
Chicago. 

McKesson  &  Robbins,  New  York  (Bax), 
6  sa  weekly,  52  weeks,  thru  Ivey  &  Elling- 
ton, N.  Y. 


GRAYBAR  APPOINTS 
LA  MARQUE  TO  POST 

J.  W.  LA  MARQUE,  former  man- 
ager of  the  radio  broadcasting 
department  at  Graybar  Electric 
Co.  New  York  district  office,  on 
April  1,  becomes 
radio  sales  man- 
ager at  the  com- 
pany's executive 
h  e  a  d  q  u  arters 
New  York,  re- 
placing D.  B.  Mc- 
Key  [Broadcast- 
ing, March  13]. 
Having  had 
twenty  -  four 
Mr.  La  Marque  years  experience 
in  radio,  Jim  La 
Marque  has  been  associated  with 
RCA  and  Haynes-Griffen  and  later 
served  as  eastern  sales  manager  of 
the  Crosley  Radio  Corp.  In  1928 
he  came  with  Graybar  as  radio 
department  manager,  New  York 
office^  in  charge  of  radio  mer- 
chandising. 1930-36  he  was  spe- 
cial sales  representative  for  Gray- 
bar on  Western  Electric  Radio, 
Sound  Systems  and  Hearing  Aids 
in  Conn,  and  Westchester  County, 
New  York.  Since  that  time  he  has 
been  closely  identified  with  radio 
broadcasting  and  allied  electrical 
industries  in  the  eastern  district. 


ANNUAL  WE  REPORT 
SHOWS  '43  DECLINE 

DESPITE  an  all-time  record  of 
83%  production  for  Government 
and  an  increase  of  more  than  140 
million  dollars  in  sales  during 
1943,  Western  Electric  Co.  showed 
a  decrease  of  $816,000  in  net  in- 
come in   1943  as  compared  with 

1942,  the  company's  annual  state- 
ment, issued  last  week  by  Clar- 
ence G.  Stoll,  president,  disclosed. 

Sales  totaled  $714,338,000  last 
year,  as  compared  with  $573,956,- 
000  in  1942  and  $401,621,000  in 
1941.  Sales  to  the  Government 
have  steadily  increased  from  $41,- 
421,000  in  1941  to  a  peak  of  $596,- 
112,000  last  year.  "With  sales  to 
telephone  companies  declining  58% 
from  1942,  while  labor  and  other 
costs  continued  to  rise,"  the  re- 
port stated,  "the  maintenance  of 
October  1941  prices  under  OP  A 
regulations  resulted  in  a  very  low 
rate  of  profit  on  this  part  of  the 
business." 

Sales  to  the  Bell  System  de- 
clined from  $401,200,000  in  1941 
to  $264,943,000  in  1942  and  $118,- 
226,000  last  year.  Net  income  for 
the   company  was  $13,303,000  in 

1943,  as  compared  with  $14,119,- 
000  in  1942. 

Radar,  together  with  radio, 
telephone  and  other  newly-devel- 
oped electronic  equipment  were 
the  predominant  items  in  the  WE 
war  program.  In  addition  to  high- 
ly-specialized war  products  the 
company  manufactured  large 
quantities  of  telephone  material  to 
fill  special  needs  of  the  Govern- 
ment, including  lend-lease  require- 
ments for  foreign  countries. 


STOPS  DISC  BREAKAGE 

WKRC  Cincinnati  has  adopted  a  large  ex- 
press sticker  that  is  displayed  prominently 
on  each  transcription  shipment  sent  out 
from  its  station.  The  idea  for  the  sticker 
was  sent  to  the  station  by  a  Chicago  ad- 
vertising agency  and  was  deemed  necessary 
because  of  record  breakage  in  transit. 


Page  52  •  March  20,  1944 


BROADCASTING  •  Broadcast  Advertising 


A  million  people 
heard  the  word 

SYPHILIS* 

•  ••and  liked  it! 


Public  Service  is  just  as  integral  a  part  of  KFI  as  its  50,000 
watts  of  power.  Whether  it  is  a  matter  of  bringing  the  fight 
against  syphilis  into  the  open,  or  sponsoring  the  debut  of  a 
promising  local  concert  pianist— KFI  regards  Public  Service  as 
an  obligation,  a  privilege,  a  promotional  opportunity. 

Such  Public  Service  programming  unites  the  station  and 
its  listeners  in  the  common  bond  of  local  interests.  And  this 
mutuality  of  interests  builds  confidence  and  strong  acceptance 
for  all  KFI  program  offerings. 

This  is  another  reason  for  KFI's  undisputed  leadership  in 
Los  Angeles. 


WBBm 


mSBSm 


"SYPHILIS  ...  is  being  fought  in  Los 
Angeles  with  a  microphone! 

For  over  six  months,  KFI's  provocative 
dramatic  programs  "The  Unseen  Enemy" 
have  been  the  promotion  spearhead  of  a 
local  fight  against  venereal  diseases ...  a 
plague  which  has  risen  to  alarming  im- 
portance in  Los  Angeles  as  in  other  major 
wartime  population  centers. 

And  the  dramatic  programs  have  not 
been  without  dramatic  results.  The  series 
is  credited  with  having  induced  many  local 
industrial  institutions  to  broaden  the  scope 
of  their  medical  programs.  It  has  been  en- 
dorsed by  educational  directors  in  schools 
and  in  military  posts.  Requests  for  blood 
tests  at  clinics  throughout  the  city  and 
county  have  shown  marked  increases 


KFI 


LOS  ANGELES 


N  B  C  AFFILIATE  •  50,000  WATTS  •  CLEAR  CHANNEL  •  640  KILOCYCLES 


EDWARD     PETRY    AND     COMPANY,     INC.,     NATIONAL  REPRESENTATIVES 


EVER  G£T 
JUGGED 

(KENTUCKY)? 

,  jail  »>  ev,  people,  even 

.hough  WAVE  ?°  over.ge! 
WAVE  cow**"     Wc  ^eeo- 


ALBERT  J.  CAPLAN,  production 
manager,  radio  director  and  account 
executive  of  the  Julian  G.  Pollock  Co., 
Philadelphia,  left  March  11  to  enter 
the  Navy.  His  post  is  being  taken 
by  Joseph  Green,  formerly  of  the 
advertising  department  of  Food  Fairs 
Inc.,  food  chain. 

WILLIAM  DELANEY,  formerly  of 
the  Philadelphia  Evening  Bulletin,  has 
joined  H.  M.  Dittman  Agency,  Phil- 
adelphia. 

MILTON  T.  KYLE,  associated  with 
the  Philadelphia  office  of  Albert 
Frank-Gunther  Law,  has  been  ap- 
pointed manager  of  the  office. 

PERRY  GITHENS,  war  correspond- 
ent and  contributing  editor  of  Time 
magazine,  has  been  named  to  suc- 
ceed Joseph  O.  Keeley  as  publicity 
and  public  relations  director  of  J.  M. 
Mathes  Inc.,  New  York.  Mr.  Kee- 
ley is  slated  for  military  service  in 
early  April. 

SHIRLEY  WOODELL.  account  ex- 
ecutive in  the  foreign  department  of 
McCann-Erickson,  New  York,  has  en- 
tered the  Navy.  Before  joining  Mc- 
Cann-Erickson, Mr.  Wodell  was  pub- 
lic relations  manager  of  WEAF  New 
York  and  later  sales  manager  of 
the  international  division  of  NBC. 

PHIL  BOWMAN,  who  handles  Proc- 
ter &  Gamble  commercials  in  a  su- 
pervisory capacity  with  the  Hill- 
Blaekett  Agency,  Chicago,  reports  to 
the  Navy  in  30  days. 

J.  J.  GALLAGHER,  manager  of  the 
Montreal  office  of  A.  McKim  Adv., 

has  been  elected  vice-president  of  the 
agency. 

BERNARD  C.  DUFFY,  BBDO  exec- 
utive vice-president,  has  been  elected 
to  the  board  of  Cooperative  Analysis 
of  Broadcasting. 


83-9 


of  WSAI's 


contracts  are 
RENEWED 
contracts ! 

UJSPI 

DIVISION  OF  THE  CtOSLEY  COBPORATION 

CINCINNATI   2,  OHIO 


A.  MAESCHAER  Jr.,  for  11  years 
with  Ridgeway  Co.,  St.  Louis,  as 
treasurer,  production  manager  and  ac- 
count executive,  has  joined  Oakleigh 
R.  French  &  Assoc.,  St.  Louis,  as 
director  of  client  service,  space  buyer 
and  account  executive. 

DOUGLAS  WOOD  GIBSON  has 
joined  N.  W.  Ayer  &  Son,  New  York, 
as  copywriter  in  the  agency's  radio 
department. 

HAROLD  L.  McCLINTON,  vice- 
president  in  charge  of  radio  for  N. 
W.  Ayer  &  Son,  New  York,  is  in 
California  for  several  weeks. 

JOHN  McDERMOTT,  formerly  of 
the  CBS  press  information  depart- 
ment, has  joined  David  O.  Alber  As- 
sociates, New  York,  publicity  firm. 

CHARLES  C.  GREENE,  formerly 
vice-president  and  account  executive 
of  Buchanan  &  Co.,  Chicago,  last 
Wednesday  joined  Doremus  &  Co., 
as  vice-president  in  charge  of  the  Chi- 
cago office,  succeeding  Earl  M.  Oren, 
acting  manager. 

BETTY  SHAY,  formerly  associated 
with  Phillips  H.  Lord  Inc.,  New  York, 
production  firm,  and  previously  with 
NBC,  is  now  serving  as  general  su- 
pervisor of  daytime  programs  of  Ped- 
lar &  Ryan,  New  York.  Bill  Barrett, 
formerly  on  the  CBS  production  staff, 
has  been  made  assistant  in  the  radio 
production  department. 

BILL  ROUSSEAU,  for  the  past  year 
with  Benton  &  Bowles,  New  York,  as 
producer  of  Prudential  Family  Hour, 
and  supervisor  of  Thin  Man,  CBS 
commercial  programs,  is  joining  Mc- 
Cann-Erickson. New  York,  as  produc- 
tion assistant  to  Lloyd  Coulter,  vice- 
president  in  charge  of  radio. 

FELIX  M.  SUTTON  has  been  ap- 
pointed associated  copy  director  of 
Geyer,  Cornell  &  Newell,  New  York. 
Before  joining  GC&N  last  year,  Mr. 
Sutton  served  with  the  Erwin  Wasey, 
Lord  &  Thomas,  and  Brown  & 
Thomas  Agencies. 

ANN  BRAE,  Dorothy  Mallinson.  and 
Robert  Stevens  have  joined  the  radio 
department  of  Kenyon  &  Eckhardt, 
New  York.  Miss  Brae,  formerly  with 
J.  D.  Tarcher  &  Co.,  New  York,  and 
Miss  Mallinson,  formerly  with  Earle 
Ferris,  publicity  agent,  have  joined 
the  commercial  writing  staff.  Mr. 
Stevens,  formerly  with  the  Blue  Net- 
work, has  joined  the  radio  produc- 
tion staff. 

NORMAN  GLADNEY  has  been  ap- 
pointed director  of  radio  production 
for  Leon  S.  Golnick  &  Assoc.,  Balti- 
more. Mr.  Gladney  was  formerly 
with  WLIB  Brooklyn  and  WITH 
Baltimore. 

IVAN  N.  SHUN,  owner  of  Advertis- 
ing Counselors  of  Arizona,  has  an- 
nounced the  final  dissolution  of  Ad- 
vertising Counselors  Inc.,  predeces- 
sor of  the  present  concern. 


SMILING  APPROVAL  over  the 
new  contract  just  signed,  Freddie 
Miller,  "The  Hy-Tex  Man",  shakes 
hands  with  Robert  Foley,  seated, 
president  of  the  Foley  Advertising 
agency,  after  signing  for  the  Hy- 
tex  show  carried  on  WJW  Cleve- 
land, Monday  through  Friday 
12:15-12:30  p.m.  sponsored  by  Bar- 
ton Chemical  Co.  Chicago.  Hal 
Waddell,  national  sales  manager 
for  WJW,  watches. 

KATHERINE  WELLINGBROOK, 

formerly  associate  director  of  the 
American  Institute  of  Baking,  has 
opened  an  advertising  agency,  and 
consumer  and  public  relations  office 
under  her  name  at  551  Fifth  Avenue, 
New  York.  Telephone  is  Murray  Hill 
2-6650. 

DONALD  J.  POWERS,  formerly  di- 
rector of  public  relations  of  Celotex 
Corp.,  Chicago,  for  the  greater  part 
of  the  last  14  years,  has  joined  The 
Caples  Co.,  Chicago,  as  account  exec- 
utive. 

EDWARD  SIMMONS,  a  radio  direc- 
tor with  the  Wade  Adv.  Agency,  Chi- 
cago, reported  for  duty  with  the  Army 
March  14. 

ANDREW  WOLF,  formerly  assistant 
national  sales  manager  of  General 
Foods  Corp.,  New  York,  has  been  ap- 
pointed merchandising  executive  of 
Compton  Adv.,  New  York. 
ELIZABETH  SIMPSON,  formerly 
on  the  traffic  staff  of  Foote,  Cone  & 
Belding,  New  York,  has  been  named 
manager  of  the  traffic  department  of 
Fuller  &  Smith  &  Ross,  New  York. 

WOODFORD  C.  RHOADES,  former- 
ly contact  man  with  Parker-Allston 
Associates,  New  York  advertising  firm, 
has  joined  the  copy  writing  staff  of 
Alley  &  Richards  Co.,  New  York. 

MARCEL  SCHULHOFF  &  Co., 
New  York  Advertising  agency,  has 
moved  from  19  West  44th  St.  to  17 
East  45th  St.  in  New  York.  Telephone 
number  is  Murray  Hill  2-3708. 

NINA  ANTHONY,  news  editor  of 
CJOR  Vancouver,  has  joined  the 
radio  department  of  Stewart-Lovick, 
Vancouver  agency. 
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HERE'S  THAT  BAHDWAGON  AGAIN 


Once  in  a  blue  moon  it  comes  along  .  .  .  that  symbol  of 
great  opportunity  so  dear  to  the  heart  of  every  progres- 
sive American — the  Bandwagon! 

This  time  the  Bandwagon  is  Television.  You've  been 
waiting  for  it.  Do  you  recognize  it  now  that  it's  time  for 
the  first  seats  to  be  taken? 


Television  stands  today  where  radio 
stood  a  few  years  ago  .  .  .  where  mov- 
ies stood  a  few  years  earlier.  Ameri- 
cans who  were  the  first  to  climb  aboard 
are  still  congratulating  themselves! 

Men  who  can  judge  the  future  by 
the  past  are  already  climbing  aboard 
this  1944  Bandwagon.  They  know 
that  television,  which  combines  the 
best  in  radio  and  movies  (plus  a  few 
things  of  its  own),  promises  to  con- 


Allen  B.  DuMont,  creator  of  the 
DuMon  t  Cathode  Ray  Tube . 
DuMont  is  now  providing  complete 
plans  for  complete  telecasting  equip- 
ment .  .  .  will  custom-build  your 
transmitting  set-up,  provide  training 
for  personnel  at  cost,  equip  your 
station,  reserve  your  material.  The 
very  cornerstone  of  this  service  is 
low  cost  of  operation.  We  invite 
your  inquiries. 


found  the  skeptical  and  reward  the  enterprising  by  soar- 
ing to  the  greatest  heights  of  all  .  .  .  soon. 

Plan  now  for  your  telecasting  studio.  Reserve  that 
equipment  now  .  .  .  equipment  that  insures  low  cost  of 
operation.  These  things  can  be  done.  DuMont  will  do 
them  for  you. 

Allen  B.  DuMont  has  specialized 
in  television  since  it  was  a  laboratory 
curiosity.  When  he  developed  the 
DuMont  Cathode  Ray  Tube,  he 
earned  the  title,  "The  Man  Who  Made 
Commercial  Television  Practical";  he 
put  the  wheels  on  the  television  Band- 
wagon. Climb  aboard! 

The  man  who  made  commercial 
television  practical  can  make  it  profit- 
able for  you. 


"73 


"-IB 


■ 


ALLEN  B.  DuMONT  LABORATORIES,  INC.,  GENERAL  OFFICES  AND  PLANT,  2  MAIN  AVENUE,  PASSAIC,  NEW  JERSEY 
TELEVISION    BROADCASTING    STUDIOS    AND    STATION    W2XWV,  515    MADISON    AVENUE,  NEW    YORK    22,  N.  Y. 


Copyright  1944,  Allen  B.  Dumont  Laboratories,  Inc. 
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War  Programs  Dominated  CBS  in  Year; 
Net  Income  Z7p?  Annual  Report  Shows 


WARTIME  operations  of  CBS  are 
highlighted  in  the  company's  an- 
nual report  to  stockholders,  made 
public  last  Friday,  which  reveals 
that  of  the  network's  31,592  in- 
dividual broadcasts  during  1943, 
more  than  17,000  dealt  with  war 
projects,  representing  3,380  hours 
or  approximately  36%  of  CBS  to- 
tal operating  time. 

In  presenting  the  report  in  the 
absence  of  CBS  President  William 
S.  Paley,  on  leave  on  a  special 
foreign  mission  for  the  OWI,  Paul 
W.  Kesten,  executive  vice-presi- 
dent, stated:  "That  your  company 
prospered  during  1943  is  a  source 
of  less  pride  to  its  management 
and,  I  feel  sure,  to  its  stockholders, 
than  that  it  met  and  fulfilled  the 
urgent  and  multiplied  needs  of  the 
armed  forces,  the  United  States 
Government,  American  industry 
and  the  American  people  at  war." 

Net  Rises 

Annual  financial  statement,  sub- 
mitted by  Frank  K.  White,  vice- 
president  and  treasurer,  shows  a 
gross  income  of  $75,166,441  during 
1943  for  CBS  and  its  subsidiary 
companies,  an  increase  of  $12,- 
954,868  over  1942's  gross  of  $62,- 
211,573.  Net  income  for  the  year, 
after  providing  $7,575,000  for  fed- 
eral taxes,  was  $4,535,941  or  $2.64 
per  share,  an  increase  of  $412,243 
over  a  net  of  $4,123,698,  or  $2.40 
per  share  in  1942. 

Looking  to  the  future,  the  re- 


You  canf 

■Sa 

Sim? 


port  states  that  "while  television 
publicly  seemed  to  stand  still  .  .  . 
the  impact  of  wartime  progress 
upon  post-war  television  has  made 
almost  certain  television  pictures 
of  larger  size  and  higher  fidelity., 
richer  in  detail  and  in  full  and 
natural  color,  although  continued 
transmission  of  lower  quality  pic- 
tures of  pre-war  standard  may  be 
necessary  during  an  interim  pe- 
riod." 

War  themes  during  the  year  in- 
creased from  48%  to  58%  of  all 
CBS  programs,  the  report  says, 
with  almost  half  the  time  sold  for 
commercial  use  devoted  to  war 
projects.  The  90  CBS  advertisers 
in  1943.  not  including  Pacific  Coast 
and  regional  advertisers,  pur- 
chased a  total  of  3,268  hours  of 
network  time. 

Year's  total  of  9,329  hours  of 
CBS  network  broadcasting  in- 
cluded 31,592  programs,  originat- 
ing from  333  foreign  and  domestic 
points,  the  report  reveals. 

During  1943,  the  report  states, 
15  stations  joined  CBS  and  five  af- 
filiated, with  FCC  permission,  in- 
creased their  power.  Internation- 
ally, CBS  erected  two  new  high- 
power  shortwave  transmitters  for 
the  Government  at  Wayne,  N.  J., 
has  one  under  construction  at 
Brentwood,  L.  I.  and  is  planning 
others  in  California,  in  addition 
to  the  three  it  already  operates  to 
beam  programs  to  foreign  listen- 
ers and  to  our  own  troops  abroad. 


.  .  .  any  more  than  you  can  keep  people  out  of  Miami 
and  "its  magic  sun"— where  buying  power,  income,  bank  deposits, 
pay-rolls  and  year-round  population  have  soared  to  new  peaks. 

Check  the  records  --  then  get  in  this  market  for  immediate 

and  post-war  gains! 


WATTS  *  610  KC  *  NBC 

★  *  * 

National  Representatives 
GEORGE  P.  HOLLINGBERY  CO. 

Southeast  Representative 

HARRY  E.  CUMMINGS 

*  *  * 

James  M.  LeGate 
General  Manager 


TWO  NAVY  SHOWS 
TAKE  UP  OPTIONS 

BAN  placed  on  use  of  Navy  per- 
sonnel on  sponsored  broadcasts 
will  have  a  definite  future  impact 
against  Chicago  Navy  shows  but 
several  other  midwest  programs 
will  be  permitted  to  continue  under 
existing  contracts. 

Minneapolis-Honeywell  Regula- 
tor Co.,  Minneapolis,  on  April  2 
will  take  up  the  remaining  26 
weeks  of  its  52-week  contract  for 
Bluejackets  Choir  over  CBS.  Ad- 
dison Lewis  &  Associates,  Minne- 
apolis, is  the  agency. 

Hall  Bros.  Inc.,  Kansas  City, 
Mo.  (greeting  cards),  effective 
April,  renews  sponsorship  of  Meet 
Your  Navy  for  the  remaining  26 
weeks  of  its  contract.  Program 
will  be  heard  on  160  Blue  stations 
Fridays  8:30-9  p.m.  Henri-Hurst 
&  McDonald  Inc.,  Chicago,  han- 
dles the  account. 


Communications  Probe 
Funds   Are  Requested 

A  RESOLUTION  authorizing  the 
Senate  Interstate  Commerce  Com- 
mittee or  a  subcommittee  to  inves- 
tigate international  communica- 
tions, under  terms  of  Senate  Reso- 
lution 187  introduced  last  October, 
was  introduced  last  Monday  by 
Sen.  Wheeler  (D-Mont.) ,  chairman 
of  the  Committee  and  co-sponsor 
of  the  original  resolution.  Last 
week's  document,  which  would  au- 
thorize an  expenditure  of  not  more 
than  $5,000  for  the  probe,  was  re- 
ferred to  the  Audit  &  Control 
Committee. 

During  hearings  last  Tuesday 
before  the  House  Select  Commit- 
tee to  Investigate  the  FCC,  James 
Lawrence  Fly,  Commission  chair- 
man, expressed  the  hope  that  Sen. 
Wheeler's  resolution  (SRes.  267) 
"will  lead  to  a  full  consideration 
of  the  problem  and  to  the  devel- 
opment of  a  legal  basis  for  unifi- 
cation" of  international  communi- 
cations. He  added:  "We  don't  need 
much  investigation  on  that.  I 
think  the  committees  are  pretty 
well  informed  on  that.  I  don't  be- 
lieve much  testimony  will  be 
needed.  I  think  a  $5,000  fund 
would  be  adequate." 


N.  Y.  AFM  Pacts 

LOCAL  802  of  the  American  Fed- 
eration of  Musicians  has  negotiated 
new  contracts  with  WMCA  and 
WNEW  New  York,  effective  April 
1,  calling  for  15%  increases  in  the 
present  scale  of  $75  a  week.  Scale 
for  one-time  commercial  broadcasts 
will  go  up  from  $10  for  one  hour 
or  less  to  $12  for  30  minutes  or 
less  and  $16  for  31  minutes  to  a 
full  hour. 


Railroad  Special 

CHICAGO,  BURLINGTON  & 
QUINCY  Railroad,  Chicago,  will 
sponsor  a  special  broadcast  from 
Lincoln,  Neb.,  April  10  on  the  full 
Blue  network  from  12:45-1  p.m. 
Agency  for  the  Burlington  is 
Reincke-Ellis-Younggreen  &  Finn, 
Chicago. 


EDGAR  KOBAK.  executive  vice- 
president  of  the  Blue,  on  March  21 
will  address  the  Women's  Washing- 
ton Advertising'  Club,  and  on  March 
22  will  address  the  Baltimore  Adver- 
tising Club. 


Lease  Cancelled 

(Continued  from  page  16) 

Society  pursuant  hereto  are  to  be 
paid  by  the  lessee." 

Justices  Paine,  Carter,  Messmore 
and  Wenke  voted  to  cancel  the 
lease,  while  Justices  Yeager,  Chap- 
pell  and  Ellis  dissented,  holding 
the  lease  was  adequate  and  legal. 
Members  of  the  board  of  Woodmen, 
headed  by  D.  E.  Bradshaw,  presi- 
dent, had  held  that  the  reasons  for 
disposition  of  the  station  to  the 
Gillin  company  were  several. 

Among  these  were  recited  inter- 
ference with  duties  of  officers  of 
the  Society,  which  was  organized 
for  the  purpose  of  fraternal  insur- 
ance; possibility  of  station  income 
being  subject  to  income  tax;  possi- 
bility of  its  operation  causing  a 
taxable  levy  on  the  gross  income 
of  the  Society;  possibility  of  legis- 
lation preventing  a  fraternal  insur- 
ance society  from  owning  and  oper- 
ating a  station;  station  ownership 
drew  Society  into  controversial  sub- 
jects discussed  over  WOW;  caused 
difficulties  in  relationship  between 
employes  of  the  Society  and  station, 
due  to  wage  scale  differences;  fear 
of  legislative  measures  of  FCC  de- 
stroying station  value;  area  cov- 
ered by  the  station  had  been  ma- 
terially reduced,  affecting  its  adver- 
tising medium  value;  additional  FM 
and  television  costs  might  have 
come  up. 

The  opinion  brought  out  that  Mr. 
Bradshaw  desired  to  see  Mr.  Gillin 
participate  in  the  management  and 
ownership  of  the  station  and  paid 
high  tribute  to  him  for  the  sta- 
tion's success.  Mr.  Gillin  has  been 
directing  head  since  1932. 


Esso  Garden  Book 

ESSO  MARKETERS,  New  York, 
is  offering  radio  listeners  a  book  on 
gardening  through  its  Esso  Re- 
porter programs,  heard  on  some  37 
stations.  Two  million  copies  are 
being  released,  and  another  print- 
ing is  planned  on  the  basis  of  re- 
sponse to  last  year's  offer  of  a  sim- 
ilar booklet.  Special  editions  adapt- 
ed to  regional  agricultural  condi- 
tions are  prepared  in  each  state  by 
Standard  Oil  divisions  in  consulta- 
tion' with  the  local  state  depart- 
ment of  agriculture. 


First  in  Prestige! 
First  in  Audience! 
First  for  Advertisers! 


PORTLAND,  OREGON 

CS5  Affiliate 
FREE  &  PETERS  •  National  Representatives 
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New  Relay  Suitable  for  Video  Sought 
By  AT&T  Between  New  Yor/c,  Boston 


Employes  Show 

SYLVANIA  ELECTRIC 
PRODUCTS  Inc.,  Salem, 
Mass.,  is  presenting  a  half- 
hour  variety  show  over 
WESX  Salem,  Sat.  nights, 
originating  from  the  ball- 
room of  the  Hotel  Haw- 
thorne, with  all  talent  made 
up  of  employes  of  the  firm. 
A  13-piece  orchestra  fur- 
nishes the  music  with  songs 
by  Irene,  Ned  French  300- 
pound  m.c. ;  wit  by  Freddie 
the  Moron,  and  a  simple  quiz 
show  conducted  by  Dorothy 
Rich.  A  talented  Slyvanian 
performs  to  round  out  the 
show.  Credit  for  the  show 
goes  to  James  R.  Duffy,  man- 
ager of  employe  activities  in 
the  Sylvanian  Industrial  Re- 
lations Department. 


HELP  OF  INDUSTRY 
PRAISED  BY  DAVIS 

THE  radio  industry  and  the  Radio 
Executives  Club  of  New  York  were 

,  praised  at  the  luncheon  meeting 
last  Thursday  in  New  York  by 
Norman  H.  Davis,  director  of  the 
American  Red  Cross  "for  the  out- 
standing contribution  you  have 
made  through  radio  in  connection 
with  the  1944  war  fund  goal  of 
$200,000,000". 

Mr.  Davis'  letter  was  read  by 
Lindsay  Macharrie,  American  Red 
Cross  director  of  public  informa- 

i  tion  in  Great  Britain. 

I  "The  radio  industry,"  Mr.  Davis 
wrote,  "as  a  whole  has  given  and 
is  giving  a  graphic  picture  of  the 
Red  Cross  in  action  in  these  ti-ou- 
bled  times.  Please  accept  the  deep 
appreciation  of  the  American  Red 
Cross". 

Praises  Nets,  BBC 

Mr.  Macharrie,  a  former  pro- 
ducer of  Blue  and  Benton  &  Bowles, 
New  York,  praised  the  BBC  and 
'  the  four  American  networks  for 
'  their  cooperation  in  making  pro- 
grams and  facilities  available  to 
the  armed  forces. 

Guests  were  Fred  Goddard, 
KXRO  Aberdeen,  Wash.;  John  T. 
Carey,  WIND  Gary  -  Chicago; 
George  Lasker,  WORL  Boston;  Ed 
Clery,  WIBG  Philadelphia;  Frank 
Smith,  WWSW  Pittsburgh;  Wil- 
bur Eichelberg,  MBS;  Hal  Seville, 
WJEJ  Hagerstown;  Jack  Gross, 
KFMB  San  Diego;  Mr.  and  Mrs. 
Dutch  Cassill,  WGNY  Newburgh; 
C.  A.  Lacey,  WJDX  Jackson  Miss. ; 
Rhoda  Maggi,  Mildred  Helm  and 
Don  Hayworth,  BBC. 


WANTED 
RADIO  NEWS 
WRITER 

News  writer  for  KSD,  St.  Louis, 
an  NBC  affiliate.  Give  draft  status 
and  details  of  experience.  Must  be 
fast  on  typewriter.  Availability 
certificate  required. 

WRITE 
NEWS  EDITOR 
RADIO  STATION  KSD 
ST.  LOUIS,  MO. 
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PLANS  for  "a  commercial  trial" 
of  a  radio  relay  system  suitable  for 
the  transmission  of  television  pro- 
grams as  well  as  telephone  mes- 
sages were  announced  last  Friday 
by  the  American  Telephone  &  Tele- 
graph Co.  Application  was  made 
last  Thursday  to  the  FCC,  AT&T 
said,  for  approval  of  the  construc- 
tion of  a  radio  relay  between  New 
York  and  Boston,  work  to  proceed 
as  rapidly  as  the  war  situation  per- 
mits. 

Relay  will  take  at  least  two  years 
to  complete  and  will  cost  in  excess 
of  $2,000,000.  According  to  AT&T, 
system  will  be  operated  by  radio 
relays  of  a  type  under  development 
at  Bell  Telephone  laboratories  be- 
fore the  war,  with  directed  radio 
beams  at  ultra-high  frequencies 
operating  simultaneously  in  other 
directions  and  relayed  at  stations 


Broadcast  Advertising 


spaced  at  about  30-mile  intervals 
along  the  route. 

Principal  purpose  of  the  trial, 
the  company  states,  is  to  determine 
by  practical  operation  in  commer- 
cial service  the  relative  advan- 
tages and  disadvantages  of  radio 
relay  in  transmission  of  long  dis- 
tance messages  and  television  pro- 
grams compared  with  transmission 
by  wires  and  cables  and  the  recent- 
ly developed  coaxial  cables. 

Announcement  of  these  radio  re- 
lay plans,  as  well  as  plans  for  the 
construction  of  6,000  to  7,000  miles 
of  coaxial  cable,  also  capable  of 
carrying  television  programs 
[Broadcasting,  March  6],  has  been 
sent  by  AT&T  Vice-President 
Keith  S.  McHugh  to  a  number  of 
executives  of  companies  with  tele- 
vision interests,  together  with  a 
letter  which  points  out  that  AT&T's 


interest  in  television  "is  primarily 
the  same  as  our  interest  in  broad- 
casting, namely,  in  furnishing  fa- 
cilities for  the  transmission  of  tele- 
vision program  material." 

In  addition  to  outlining  the  com- 
pany's post-war  plans  for  inter- 
city television  network  facilities  by 
both  coaxial  and  radio  relay  sys- 
tems— plans  which  he  states  "are 
necessarily  subject  to  a  good  many 
qualifications  because  of  present 
uncertainties" — Mr.  McHugh  ex- 
plains that  "within  the  same  city, 
television  can  be  transmitted  over 
ordinary  telephone  wires,  with  the 
addition  of  suitable  terminal  and 
intermediate  equipment,  or  over 
special  conductors  provided  for  the 
purpose." 


Feldman  in  India 

ARTHUR  FELDMAN,  assistant 
manager  of  the  Blue's  London  news 
office,  has  arrived  in  New  Delhi, 
India.  He  was  heard  on  the  network 
from  his  new  post  last  Wednesday. 
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This  is  baby  chick  month  in  the  WIBW  area.  In  a 
few  weeks,  millions  of  chicks  will  be  sold  as  "fryers" 
.  .  .  others  will  be  kept  as  "layers".  Latest  estimates 
place  1943  poultry  and  egg  income  for  Kansas  alone 
at  $82,554,540.00. 

Lay  your  plans  NOW  to  get  your  share  of  this  surge 
of  EXTRA  SPENDABLE  INCOME  that  will  soon 
reach  farms  and  small  towns  in  our  six  state  service 


Include  WIBW  in  those  plans  because  of  (1)  the 
tremendous  clarity  and  penetration  of  our  signal — 
5  on  580;  (2)  the  admitted  preference  of  farm  and 
small  town  listeners  for  WIBW  programs,  person- 
alities and  service;  (3)  our  long,  enviable  record  of 
RESULTS  for  other  advertisers. 

Do  A  Better  Sales  Job  .  .  .  on  WIBW! 


BiA'S    OUTLET    FOR  KANSAS 


BEN    LUDY,   Gen  Mgr. 


REPRESENTED  BY  CAPPER  PUBLICATIONS,  INC. 
NEW  YORK  CHICAGO  KANSAS  CITY  SAN  FRANCISCO 


SALES  F1V  HIGH 
U1HEI1  VOU  BUV 


B  fl  I  T  I  mO  RE'S 
Blue  network  Outlet 


John  Elmer 
President 


Geo.  H. Roeder 
Gen.  Manager 

FREE  &  PETERS 

Exclusive  National  Rep. 


COVERAGE  attained  in  a  na- 
tionwide listener  campaign, 
involving  the  voluntary  co- 
operation of  128  CBS  sta- 
tions, is  presented  in  an  over- 
size illustrated  folder  released 
by  the  network.  Brochure  consti- 
tutes a  report  by  the  cooperating 
stations  on  the  CBS  1943  program 
promotion  campaign  "to  invite  the 
mass  of  the  American  people  to 
listen  to  CBS  programs"  and  to 
appreciate  that  they  were  getting 
the  best  in  radio  fare.  Included  is 
a  list  of  the  exact  quantities  of  pro- 
motion material  supplied  to  the 
stations  by  the  network  followed 
by  a  page-by-page  account  of  how 
much  was  used  in  each  of  seven 
media.  Total  reader  "impression- 
opportunities"  are  reported  at  half 
a  billion  for  newspapers  and  at 
over  a  billion  for  car  and  bus  cards, 
with  "uncheckable"  millions  in 
posters  and  postcards.  "Listener- 
opportunities"  totalled  nine  billion, 
representing  a  daiiv  average  of  13 
radio  messages  addressed  to  25,- 
000,000  CBS  radio  families  over  a 
period  of  28  days. 


WOWO  Dinner 

ACHIEVEMENT  Award  dinner 
was  held  by  WOWO  Ft.  Wayne, 
Ind.  on  March  16  as  tribute  to 
the  men  and  women  in  the  WOWO 
tri-state  area  who  have  made  sig- 
nificant contributions  to  agricul- 
ture and  home  economics  during 
the  past  year.  Present  at  the  event 
were  Governor  Henry  F.  Schricker, 
the  featured  speaker,  Harry  J. 
Reed,  dean  and  director  of  the 
Purdue  U.  School  of  Agriculture, 
and  other  agriculture  leaders  and 
representatives. 


The  new  book  of  America 's 
\  K  master  radio  playwright 

0 


torwm 


Introduction  by  CLIFTON  FADIMAN 


INCE  the  publication  of  his  Thirteen  By 
O  Corwin,  that  genius  of  radio,  Norman 
Corwin,  has  done  more  radio  dramas  so 
thrilling  to  millions  of  listeners.  Now  the 
sixteen  best  and  most  representative  of  his 
new  plays,  with  complete  production  notes 
on  each,  are  ready  in  book  form— for  you  to 
enjoy,  to  study,  and  to  produce. 

"Even  more  than  his  first  volume  of  radio 
dramas,  this  collection  demonstrates  the  ex- 
traordinary breadth  of  his  versatility."  — 
clifton    fadiman.    Just   published,  $3. 


CONTENTS:  Mary  and  the 
Fairy;  Cromer;  We  Hold 
These  Truths;  Descent  of  the 
Gods;  Excerpts  from  "This  Is 
War" ;  The  Long  Name  None 
Could  Spell;  Good  Heavens; 
Psalm  for  a  Dark  Year;  A 
Man  with  a  Platform;  Sam- 
son; Anatomy  of  Sound;  Mur- 
der in  Studio  One;  Between 
Americans;  A  Moment  of  the 
Nation's  Time;  Double  Con- 
certo; Program  to  Be  Opened 
in  a  Hundred  Years. 
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CBS  Report — WDBJ  Maps — KNX  Trade  Paper 
Nine  in  One  Suit — Sew  for  Victory 


WDBJ  Maps 

NEW  daytime  and  nighttime  cov- 
erage maps  have  been  issued  by 
WDBJ  Roanoke,  Va.  Bordered  in 
red,  the  double-page  daytime 
pamphlet  gives  market  data  in- 
formation accompanying  a  map, 
opposite  the  data,  showing  WDBJ 
daytime  coverage  in  red  for  pri- 
mary listening  area,  and  shades  of 
pink  for  secondary  and  tertiary 
areas.  A  full  explanation  is  on  the 
back  cover.  Station  follows  same 
form  for  nighttime  pamphlet.  Both 
have  extended  second  page  with 
call  letters  printed  vertically  for 
filing  purposes. 

*      *  ❖ 

Cabs  Promote 

KSD  St.  Louis  has  begun  a  pro- 
motional scheme  with  three  taxi- 
cab  firms,  Yellow,  Black  and  White 
and  Victory  Cabs,  to  carry  signs 
on  the  space  between  the  taxi's 
rear  window  and  bumper  featur- 
ing the  call  letters,  KSD,  with  bor- 
dering slogans  such  as  "NBC  Out- 
let in  St.  Louis",  "Tops  in  Pro- 
grams", "AP  News",  and  "550  on 
your  dial".  The  signs  are  printed 
in  red  with  blue  and  white  trim. 


KNX  Trade  Paper 

KNX  Los  Angeles  is  now  issuing  a 
monthly  KNX  Trade  Talk  news- 
paper covering  radio  news  of 
foods  and  drugs.  With  the  second 
issue,  March,  paper  now  goes  to 
more  than  90%  of  all  food  and 
drug  retailers  in  Southern  Cali- 
fornia. National  circulation  in- 
cludes agencies  and  advertisers. 

WHBQ  Folder 

PROMOTION  done  in  connection 
with  advertisers'  accounts  is  now 
presented  by  WHBQ  Memphis  to 
advertisers  in  a  specially  printed 
folder  containing  tear  sheets  of  ads 
and  other  promotion.  "News  for 
You — From  WHBQ"  is  slogan  of 
the  folder  which  has  one  corner 
folded  back  for  quick  opening. 


Suit— 9  in  1 

A  NATIONWIDE  contest  to  test 
the  wartime  ingenuity  of  listeners 
was  announced  Mar.  3  on  Imo- 
gene  Wolcott's  What's  Your  Idea, 
sponsored  on  MBS  by  Duffy-Mott 
Co.,  New  York  food  firm.  Listeners 
were  asked  to  suggest  novel  war- 
time accessories  which  could  turn 
one  basic  suit  into  eight  or  nine 
outfits.  Franklin  Simon  Co.,  New 
York  specialty  shop,  in  conjunc- 
tion with  What's  Your  Idea,  will 
donate  a  complete  ensemble  to  the 
winner.  Leaders  in  the  fashion 
field  will  be  on  the  board  of  judges. 
Agency  for  Duffy-Mott  Co.  is  Al 
Paul  Lefton  Co.,  Philadelphia. 

Retail  Tie-in 

EXCELLENT  example  of  radio- 
department  store  tie-in  is  the  KQW 
window  in  The  Emporium,  one  of 
San  Francisco's  largest  retail 
stores,  for  the  CBS  Lyn  Murray 
show  sponsored  by  E.  R.  Squibb. 
&  Sons.  Display  shows  collection 
of  battlefront  medicines  manufac- 
tured by  Squibb,  with  medical 
books  sold  in  the  store's  book  de- 
partment, and  reminds  listeners  to 
hear  the  Squibb  network  program. 

*  *  * 

Sew  for  Victory 

PRIZES  totaling  $500  in  war  bonds 
are  being  offered  by  WOL  Wash- 
ington, D.  C.  in  a  "Sew  for  Vic- 
tory" contest  being  conducted  by 
the  station.  Open  to  women  of  all 
ages,  with  the  exception  of  pro- 
fessionals, contest  includes  six  di- 
visions— children's  clothing,  con- 
servation group,  original  designs, 
junior  clothing,  senior  dresses, 
and  suits  and  coats.  Judging  will 
begin  April  15. 

*  *  * 

KMBC  Folder 

FOUR-PAGE  promotion  folder  re- 
leased by  KMBC  Kansas  City  pre- 
sents -  unusual  market .  facts  con- 
cerning the  KMBC  service  area, 
and  currently  is  appearing  in  vari- 
ous trade  magazines! 


KOZY 


EVERETT  L.  DILLARD 
General  Manager 

PORTER  BLDG. ,  KANSAS  CITY 
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Clark  Committee         New  Senate  GOP  Leaders     The  Service  Airea  of 


(Continued  from  page  12) 

Chairman  Clark  announced  his 
plan  to  reconvene  the  committee. 

Members  of  the  committee,  in  ad- 
dition to  Chairman  Clark,  are  Tun- 
nell  (Del.),  McFarland  (Ariz.)  and 
Andrews  (Fla.),  Democrats;  and 
White  (Me.)  and  Tobey  (N.H.), 
Republicans. 

Senator  Clark  has  not  indicated 
the  lineup  of  witnesses  beyond 
Dr.  Maddy.  Presumably  the  com- 
mittee will  determine  its  course  fol- 
lowing the  initial  hearing.  It  ap- 
peared evident,  Senator  Clark  said, 
that  the  committee  would  like  to 
inquire  into  the  circumstances  sur- 
rounding the  current  network  nego- 
tiations and  in  light  of  the  Labor 
Board  decision. 

Smith  Letter 

Mr.  Smith's  letter  to  Senator 
Clark,  copies  of  which  were  sent 
all  members  of  the  NAB  board,  fol- 
lows in  full  text: 

As  you  are  probably  aware,  the  radio 
networks  are  at  the  present  time  negotiat- 
ing with  Mr.  James  Petrillo  of  the  Ameri- 
can Federation  of  Musicians  for  a  new 
labor  agreement.  In  fact,  I  believe  that 
for  the  most  part  an  agreement  has  been 
reached  between  them. 

Certain  portions  of  this  agreement,  in 
my  opinion,  will  have  disastrous  effects 
upon  the  broadcast  station  operators 
throughout  the  entire  United  States.  In 
this  letter,  I  should  like  to  explain  to 
you  why  I  believe  this.  Because  of  your 
past  experience  in  the  Petrillo  matter,  I 
should  like  to  ask  any  advice  or  relief  it 
is    possible  for   you   to  give. 

The  networks  have  agreed  that  only 
members  of  the  Musicians  Union  will  be 
permitted  to  handle  phonograph  records 
and  transcriptions  in  their  stations.  This 
duty  at  the  present  time  is  performed  by 
technicians.  There  are  two  main  tech- 
nicians unions,  one  of  these  being  the 
A.  F.  of  L.  affiliate,  the  International 
Brotherhood  of  Electrical  Workers.  The 
other  one,  which  controls  technicians  on 
NBC,  the  Blue  Network  and  their  af- 
filiated stations,  is  known  as  the  National 
Assn.  of  Broadcast  Engineers  &  Techni- 
cians. The  deal  that  has  actually  been 
made  by  the  networks  is  that  they  will 
force  NABET  into  IBEW,  as  a  concession 
to  IBEW,  for  giving  up  their  phonograph 
record  and  transcription  handling  privi- 
leges. It  is  my  understanding  that  IBEW 
on  the  Pacific  Coast  does  not  desire  this 
change.  NABET  also  is  opposing  it  to  the 
best  of  their  ability. 

It  is  very  obvious  to  anyone  familiar  with 
the  broadcasting  business  that  this  con- 
cession on  the  part  of  the  networks  is 
one  of  negligible  importance  to  them.  It 
is  also  obvious  that  Mr.  Petrillo's  purpose 
in  requesting  it  is  to  establish  the  prin- 
ciple of  musician  handling  of  transcrip- 
tions and  records.  Having  established  this 
principle,  it  will  not  be  difficult  for  him  to 
expand  it  to  virtually  all  radio  stations  in 
the  United  States.  This,  in  itself,  will  still 
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Express   Radio  Interest 

NEWLY  organized  Republican 
leadership  of  the  Senate  places 
three  senators  having  more  than 
cursory  interest  in  a  free  radio  in 
the  forefront  of  party  councils. 
Senator  Wallace  H.  White  Jr.,  of 
Maine,  was  continued  as  acting 
leader  in  succession  to  the  late  Sen- 
ator Charles  L.  McNary,  of  Ore- 
gon. He  is  the  co-author  of  the 
present  radio  act  and  also  was 
largely  responsible  in  the  drafting 
of  the  basic  provisions  of  the 
White- Wheeler  bill  (S-814)  now 
pending  before  the  Senate  commit- 
tee. 

Senator  Arthur  H.  Vandenberg, 
of  Michigan,  named  acting  chair- 
man of  the  Senate  Republican  con- 
ference, and  Senator  Robert  A. 
Taft,  of  Ohio,  elected  chairman  of 
the  new  nine-man  Republican 
steering  committee,  have  both  ad- 
dressed the  Senate  on  freedom  of 
radio  in  recent  months.  Mr.  Van- 
denberg has  a  news  publishing 
background  and  has  evinced  avid 
interest  in  freedom  of  the  press 
and  radio.  Senator  Taft,  son  of  the 
former  president  is  related  to  Hul- 
bert  Taft,  publisher  of  the  Cincin- 
nati Times-Star,  which  owns 
WKRC.  He  recently  lashed  out 
against  the  FCC  on  program  con- 
trol. 


Weir  to  OWI 

WALTER  WEIR,  vice-president  in 
charge  of  creative  work  of  Kenyon 
&  Eckhardt,  New  York,  will  take  a 
leave  of  absence  from  the  agency 
to  join  the  Overseas  Branch  of 
OWI  around  the  first  of  April. 
He  will  be  assigned  to  overseas 
duty  in  a  forward  combat  team, 
operating  as  a  member  of  the 
Psychological  Warfare  Branch  of 
Allied  Force  Headquarters.  Vernon 
Bowen,  associate  copy  chief  of  J. 
M.  Mathes  Inc.,  New  York,  has  re- 
signed from  that  agency  to  join 
K  &  E  where  he  takes  over  Mr. 
Weirs  creative  activities.  Mr. 
Bowen  will  serve  as  assistant  to 
Mr.  Weir  on  the  latter's  return. 


not  be  a  move  of  major  importance  to  the 
Musicians  Union. 

However,  once  having  established  mu- 
sicians in  a  necessary  capacity  in  the 
radio  station,  AFM  is  then  in  a  position 
to  force  studio  bands  upon  all  stations, 
most  of  whom  now  employ  no  musicians. 
At  present  a  strike  of  musicians  is  not 
looked  upon  by  the  average  independent 
station  with  too  much  fear.  However,  if 
the  musicians  could  control  the  phono- 
graph records  and  transcriptions,  and  the 
technicians  and  announcers,  through  their 
contracts,  were  not  permitted  to  touch  them 
a  strike  of  musicians  would  automatically 
put  the  stations  off  the  air.  This  is  the 
control  Mr.  Petrillo  desires. 

Mr.  Petrillo's  original  demand  on  the 
networks  was  for  a  music  cost  equalling 
3%  of  their  gross  revenue.  Mr,  Petrillo 
has  lowered  this  demand  materially.  I  be- 
lieve, in  consideration  for  having  this 
amount  reduced,  the  networks  are  making 
an  effort  to  help  Mr.  Petrillo  get  his  reve- 
nue from  the  radio  stations  rather  than 
from  the  networks.  Already,  to  my  knowl- 
edge, two  stations,  KFI  and  KECA,  the 
NBC  and  Blue  outlets  in  Los  Angeles, 
have  been  notified  by  the  musicians  that 
starting  June  1,  they  must  employ  musi- 
cian platter  turners. 

In  view  of  the  foregoing,  I  believe  you 
will  understand  why  I  feel  that  the  net- 
works, in  gaining  concessions  for  them- 
selves, have  given  away  the  rights  of  in- 
dependent and  affiliated  stations  to  do  so. 
There  has  been  very  little  publicity  re- 
leased about  network  AFM  negotiations 
and  I  believe  the  average  station  manager 
is  not  aware  of  the  critical  situation  fac- 
ing him.  I  am  somewhat  at  a  loss  to  know 
which  direction  to  turn  for  relief.  I  hope 
a  certain  amount  of  security  may  be  added 
to  our  position  by  having  this  informa- 
tion in  your  hands. 


WIS 
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so  far  as  that's  concerned! 
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Hon.  Horton  Mallinson 
Badper-Browning-Hersey 
New  York,  N.  Y. 

Dear  Hort: 

I  overheard  the  sale."  fellows  here 
talking  about  it.  and  I  think  it's 
worthwhile  passing  on  to  you.  They 
said  that  our 
county,  Kana- 
wha, with 
roughly  205- 
000  population 
r  e  p  r  e  s  e  nts 
about  10%  of 
W.  Va.'s  total. 
Then  they 
went  on  to 
point  out  that 
in  the  last  4th 
War  Loan 
Drive  Kana- 
wha Counti- 
ans  purchased 
30%  of  W. 
Va.'s  total 
bond  sales.  I'm 
not  _much  on 
figures,  but 
that  looks  to 
me  like  the 
people  in  Kan- 
awha County 
really  have 
the  money  and 
they  k n o w 
how  to  spend 
it.  It  also  looks 
1  to  me  like  the 
man  with  a 
product  to  sell 
in  W.  Va. 
would  by  all 
means  choose  Charleston  and  Kanawha 
County  as  the  best  place  in  the  state 
to  sell  it.  Come  to  think  of  it,  maybe 
that  is  why  so  many  advertisers  are 
talking  about  their  goods  over  this 
station. 
Regards 

yours. 
Algy 

WCHS 

Charleston,  W.  Va. 


Opposition  Voiced  in  Senate 
To  Sharp  Cut  in  FCC  Fund 


A  50,000  watt 
audience  at  CL 
250  watt  rate 
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LOUISVILLE'S 


47%  OF  KENTUCKY'S  POPULATION 
57%  OF  ITS  BUYING  POWER 


BITTER  opposition  by  Adminis- 
tration forces  to  a  two-million-dol- 
lar reduction  in  the  FCC's  1945  fis- 
cal year  budget  developed  last 
Thursday  in  the  Senate  during  de- 
bate on  the  Independent  Offices  Ap- 
propriations Bill  (HR-4070),  al- 
ready passed  by  the  House. 

Led  by  Sen.  Mead  (D-N.Y.) ,  the 
debate  saw  Sen.  Wheeler  (D- 
Mont.),  chairman  of  the  Interstate 
Commerce  Committee  and  co-au- 
thor of  the  White-Wheeler  Bill 
(S-814)  to  revamp  the  Communi- 
cations Act  of  1934,  line  up  on  be- 
half of  FCC  Chairman  James  Law- 
rence Fly  and  restoration  of  the 
cuts. 

Duplication  Claimed 

After  adopting  a  Committee 
amendment  which  reduced  the  FCC 
budget  request  for  normal  activi- 
ties from  $2,209,000  to  an  even 
$2,000,000,  the  Senate  on  motion  of 
Sen.  Barkley  (D-Ky.),  Majority 
Leader,  agreed  to  reconsider  its 
action.  Sen.  Mead  then  offered  an 
amendment  to  restore  the  full 
amount  of  the  original  budget  re- 
quest for  so-called  national  defense 
activities. 

Sen.  McKellar  (D-Tenn.),  acting 
chairman  of  the  Appropriations 
Committee,  and  Sen.  Bridges  (R- 
N.H.),  Committee  member,  vigor- 
ously defended  the  Committee's  re- 
duction of  $509,000  above  the 
House  cuts  [Broadcasting,  March 
13].  The  House  had  lopped  off 
$1,654,857. 

Sen.  McKellar,  informing  his 
colleagues  that  evidence  before  the 
Appropriations  Committee  showed 
that  the  radio  intelligence  work 
done  by  the  FCC  duplicated  that 
of  the  Army  and  Navy,  declared: 
"We  gave  Mr.  Fly  two  or  three 
days  before  the  Committee  to  es- 
tablish his  claim,  with  maps,  speci- 
fications, and  testimony.  I  am  sure 
the  Senator  (Sen.  Mead)  will  recall 
that  he  was  given  every  possible 
opportunity  to  submit  reasons  why 
there  was  no  duplication.  Such  rea- 
sons were  never  presented  to  the 
Committee.  I  do  not  think  anyone 
would  deny  that  there  is  a  dupli- 
cation." 

"I  know  that  the  distinguished 
acting  chairman  of  our  Committee 
gave  Mr.  Fly  unlimited  time,"  said 
Sen.  Mead,  "and  I  am  sure  he 
would  satisfy  Mr.  Fly  a  little  bet- 
ter if  he  gave  him  less  time  and 
more  money  to  operate  the  agency." 
He  denied  that  the  record  showed 
the  Commission  was  "engaged  in 
radio  intelligence  of  a  military 
nature". 

Defending  the  Commission's  ac- 
tivities Sen.  Mead  asserted  that 
"the  Army  and  Navy  must  occa- 
sionally depend  upon  the  FCC  for 
the  performance  of  certain  tasks, 
military  in  character.  .  .  .  Another 
point  is  that  it  is  the  FCC,  not  the 
military,  which  does  the  monitor- 
ing of  broadcasts  coming  from 
enemy  countries.  It  is  the  United 


States  FCC  which  does  the  policing 
of  the  U.  S.  radio  network." 

Sen.  Tobey  (R-N.H.)  defended 
the  Joint  Chiefs  of  Staff  and  the 
Secretaries  of  War  and  Navy,  who 
recommended  in  February  1943 
that  radio  intelligence  activities  be 
transferred  from  the  FCC  to  the 
armed  forces.  When  Sen.  Mead 
read  the  President's  letter,  dated 
Sept.  7,  1943,  in  which  Mr.  Roose- 
velt told  Secretaries  Knox  and 
Stimson  to  iron  out  their  differ- 
ences before  the  Board  of  War 
Communications,  Sen.  Tobey  as- 
serted : 

"The  FCC  is  practically  a  one- 
man  Commission.  James  Lawrence 
Fly  dominates  the  board.  I  know 
that  to  be  a  fact.  The  board  to 
which  the  Senator  referred,  the 
BWC  to  which  to  make  appeals, 
is  also  dominated  by  James  Law- 
rence Fly.  So  Mr.  Fly  acts  in  both 
capacities."  Following  an  exchange 
between  Sens.  Tobey  and  Mead, 
Sen.  Wheeler  interposed  that  '"Mr. 
Fly  is  one  of  the  ablest  and  most 
intelligent  men  in  the  public  serv- 
ice today." 

Sen.  Wheeler  paid  glowing  trib- 
ute to  Chairman  Fly,  declaring: 
"While  I  have  not  always  agreed 
with  him  at  times,  in  my  opinion 
he  has  been  one  of  the  most  ma- 
ligned men  in  public  service  in 
Washington  during  the  last  few 
years.  Mr.  Fly  has  had  one  of  the 
most  difficult  jobs  to  perform  in 
this  city.  When  it  comes  to  regulat- 
ing radio,  and  radio  communica- 
tions, and  to  dealing  with  those  en- 
gaged in  the  industry,  with  all  the 
selfishness  displayed  by  them,  one 
must  recognize  what  an  extremely 
difficult  job  the  chairman  of  the 
Commission  has." 

Sen.  Mead  read  into  the  Congres- 
sional Record  letters  from  military 
and  other  governmental  personnel, 
commending  the  Commission's  work 
in  the  radio  intelligence  field.  That 
brought  from  Sen.  Bridges  the 
question:  "I  should  like  to  have  the 
Senator  tell  us  exactly  what  pro- 
portion of  the  time  of  Mr.  Fly  and 
the  FCC  has  been  spent  in  the  cam- 


CBS  to  House 

STATIC  no  longer  is  a  prob- 
lem for  House  members  who 
want  to  tune  in  WTOP 
Washington  for  local  or  CBS 
programs.  A  direct-line  mon- 
itor has  been  installed  by 
CBS  in  the  office  of  William 
Vaughan,  acting  superin- 
tendent of  the  House  radio 
gallery.  As  soon  as  mate- 
rials can  be  obtained  a  simi- 
lar installation  will  be  made 
in  the  office  of  the  Senate 
radio  gallery,  of  which  D. 
Harold  McGrath  is  superin- 
tendent. Reception  in  the 
Capitol  is  poor  because  of 
steel  girders  and  elevators. 


paign  or  crusade  to  obtain  these 
endorsements  from  minor  Army  of- 
ficers all  over  the  country?"  Sen. 
Wheeler  said: 

"I  happen  to  know  that  Mr.  Fly 
was  attacked  before  one  of  the  com- 
mittees of  the  other  House,  and  cer- 
tain statements  were  made.  I  as- 
sume that  when  those  statements 
were  made  he  possibly  asked  per- 
sons who  were  familiar  with  the 
work  he  was  doing  to  write  letters. 
It  will  be  recalled  that  he  was  not 
permitted  to  testify  before  the 
House  Committee  in  answer  to  the 
charges.  I  assume — and  I  think  it 
is  true — that  he  did  ask  certain 
persons  in  various  executive  de- 
partments who  had  been  using  the 
service  to  say  what  they  thought 
about  it,  and  these  letters  were  in 
response  to  that  request." 

It  was  reported  on  Capitol  Hill 
Friday  that  some  Senators  had  in- 
quired into  Sec.  201,  Title  18,  U.  S. 
Code,  which  prohibits  the  use  of 
moneys  appropriated  "to  influence 
in  any  manner  a  Member  of  Con- 
gress, to  favor  or  oppose,  by  vote 
or  otherwise,  any  legislation  or  ap- 
propriation by  Congress,  whether 
before  or  after  the  introduction  of 
any  bill  or  resolution  proposing 
such  legislation  or  appropriation". 
The  law  specifies  that  any  "officer 
or  employee"  of  the  U.  S.  found 
guilty  of  violating  the  statute 
"shall  be  removed"  from  office  and 
"shall  also  be  guilty  of  a  misde- 
meanor". A  $500-fine  and/or  year 
in  prison  are  specified. 
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Boler  Denies  Intimidation, 
Defends  Fly  in  Case  Letter 


EDITOR  Broadcasting: 

In  view  of  the  fact  that  you 
have  published  Congressman  Case's 
innuendos  in  your  publication  of 
March  6,  1944,  page  53,  I  think 
perhaps  it  might  be  only  fair  to 
Chairman  Fly  and  the  writer  that 
you  also  publish  my  reply. 

— John  W.  Boler,  President 
North  Central  Broadcasting 
System  Inc.,  St.  Paul,  Minn. 

March  4,  1944 

Hon.  Francis  Case 
House  of  Representatives 
Washington,  D.  C. 
Dear  Sir: 

I  received  an  airmail  special  delivery 
envelope  postmarked  Washington,  D.  C, 
this  morning  with  no  return  address  or 
other  identification  which  contained  a  copy 
of  your  speech  to  Congress  on  Feb.  29, 
1944  From  its  contents,  it  is  very  evident 
that  you,  with  some  other  Congressmen, 
are  using  the  FCC  as  a  political  football. 

I  request  that  this  communication  be 
put  in  the  Congressional  Record,  because 
statements  which  you  have  made  and  in- 
terpretations of  my  letter  and  contact  with 
you  were  misconstrued,  and  therefore, 
your  statements  were  false  and  misleading. 

James  Lawrence  Fly,  chairman  of  the 
FCC,  did  not  call  me  and  did  not  call 
Harvey  Jewett,  National  Republican  Com- 
mitteeman, and  solicit  our  sympathy  or 
support. 

Being  the  licensee  of  two  radio  stations 
and  the  operator  of  a  regional  network, 
I  have  business  with  the  FCC,  and  it  was 
I  who  called  Chairman  James  Lawrence  Fly 
regarding  business  that  I  have  with  the 
FCC,  which  I  have  the  occasion  to  do 
very  often. 

The  only  statements  that  ever  get  before 
Congress,  or  that  ever  have  obtained  just 
consideration  by  Congress  or  the  House 
Select  Committee  investigating  the  FCC, 
are  statements,  innuendos,  and  derogatory 
accusations  hurled  at  James  Lawrence  Fly 
and  the  FCC.  The  House  Select  Committee 
never  allowed  anyone  to  appear  before 
the  Committee  in  an  open  meeting  that  had 
any  statement  to  make  favorable  to  the 
FCC,  the  Commissioners,  or  its  chairman. 
Congressman  Cox,  and  the  New  York  at- 
torney whom  the  Committee  hired,  appeared 
prejudiced  against  the  FCC  from  the  be- 
ginning, and  their  resignation  is  proof  of 
something  or  other. 

As  a  voter,  I  have  the  right  to  contact 
a  personal  acquaintance  and  voter  in  the 
State  of  South  Dakota, — your  state — and 
ask  him  to  express  his  views  as  a  voter 
to  you.  However,  you  choose  to  call  it  in- 
timidation, instead  of  investigating  further. 

You  say  that  your  action,  or  the  Com- 
mittee's action  taken  to  withhold  the  ap- 
propriation to  the  FCC  was  based  wholly 
on  the  recommendations  of  the  joint  Chiefs 
of  Staff  and  the  Secretary  of  War  and  the 
Secretary  of  Navy,  which  was  sent  to  the 
President  with  a  strongly  worded  letter.  As 
I  recall,  the  House  Select  Committee  spent 
a  considerable  amount  of  time  interview- 
ing members  of  the  Army  and  Navy,  and 
many  attempts  were  made  by  the  House 
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Select  Committee  to  get  the  Army  and 
Navy  to  make  certain  statements  which 
apparently  had  political  implications,  which 
were  aired  by  Congressman  Cox  in  the 
press  and  all  the  trade  publications. 

I,  for  one,  am  personally  of  the  opinion 
that  in  the  interest  of  public  service,  con- 
venience, and  necessity,  and  in  the  interest 
of  this  Democracy,  that  radio  functions 
should  remain  under  the  jurisdiction  of  one 
agency,  the  FCC.  There  isn't  any  reason 
why  this  agency  cannot  perform  its  duties 
in  the  best  interest  of  the  war  effort  in 
cooperation  with  the  Army  and  Navy  as 
well  as  any  and  all  other  agencies  are 
doing,  and  I  am  confident  there  are  many 
others  who  share  the  same  opinion. 

I  have  tried  for«months,  and  consistently, 
to  get  your  House  Select  Committee  to  per- 
mit me  to  appear  and  allow  me  to  testify 
as  to  our  experience  with  the  FCC  and  as 
to  what  the  FCC  has  done  for  the  several 
hundred  small  and  independent  radio  sta- 
tion operators  in  the  U  S.  Chairman  Cox 
and  Mr.  Garey,  however,  saw  fit  not  to' 
permit  me  to  appear. 

Radio  is  my  business,  and  we  look  to- 
ward the  Federal  Government  agency  that 
necessarily  must  exist  to  guide  and  direct 


Lt.  Jerome  K.  Bowers 

SECOND  Lt.  Jerome  K.  Bowers, 
former  announcer  of  WMSL  De- 
catur, Ala.,  has  ben  killed  in  action 
in  the  European  theatre,  the  War 
Dept.  announced  last  week.  Lt. 
Bowers,  whose  home  was  in  Bir- 
minham,  became  staff  announcer  of 
WMSL  Dec.  22,  1941.  He  enlisted 
in  the  Army  Air  Corps  Jan.  5, 
1942.  He  was  the  son  of  Wililam 
J.  Bowers,  Birmingham. 


the  licensing  of  our  broadcast  stations  in  the 
U.  S.  The  listening  public  and  the  voters 
should  not  permit  you,  or  any  other  Con- 
gressman, to  use  this  branch  of  the  Gov- 
ernment as  a  political  football,  which  you 
are  doing,  and  I  intend  not  to  permit  it 
if  I  can  contribute  anything  toward  that 
cause. 

I  object  to  your  speech  to  Congress,  plac- 
ing in  the  Congressional  Record  a  state- 
ment embodying  comments  which  I  have 
made  and  the  contact  of  a  friend  of  mine 
in  your  state  as  a  means  of  hurling  another 
blow  at  the  FCC  and  call  it  "intimidation 
of  our  good  Congressmen  representing  'we 
the  people.'  "  We  have  the  right,  I  believe, 
to  contact  our  Congressmen  and  tell  them 
how  we  feel  and  how  we  would  like  them 
to  vote  and  represent  us  in  Congress,  as 


that's  what  we  send  you  there  for.  There- 
fore, you  are  not  being  intimidated.  The 
FCC  did  not  solicit  political  support  and  did 
not  solicit  my  intervention  or  contact^with 
you  and  never  has  requested  any  such  sup- 
port. I  want  this  in  the  Congressional 
Record  so  that  every  Congressman  will 
know  it. 

I  would  be  an  ingrate,  to  say  the  least, 
if  I  ignored  the  calumny  heaped  upon  the 
already  much-maligned  Mr.  Fly  in  return 
for  the  inestimable  service  he  has  rendered 
hundreds  of  small  independent  radio  sta- 
tions. I  may  not  agree  with  everything 
Mr.  Fly  has  done,  but  an  honest  investiga- 
tion of.  his  record  will  reveal,  not  a  dicta- 
tor seeking  to  control  broadcasting,  but  a 
gentleman  anxious  that  justice  be  meted 
out  to  the  small,  as  well  as  the  large, 
radio  stations  Therefore,  I  respectfully  re- 
quest that  this  letter  be  given  consideration 
before  Congress  to  erase  the  black  mark 
created  by  your  misinterpretation  of  my 
request  of  Mr.  Jewett. 

— John  W.  Boler,  President 

North  Central  Broadcasting  System  Inc. 


THE  1945  annual  convention  of  the 
Canadian  Association  of  Broadcasters 
has  been  set  for  Quebec  City,  Feb.  12- 
14.  Hotel  accommodations  at  Mon- 
treal, where  the  next  convention  was 
planned,  do  not  allow  for  a  convention 
under  one  roof,  so  that  the  CAB  has 
decided  to  go  back  to  Quebec  where 
they  recently  held  their  1944  meeting. 


??Terrific5'  is  an  understatement  of  Greater  Kansas  City's  reception 
of  the  'round  the  clock  service  offered  by  KCKN  since  January  1st. 

The  phone  calls  and  postcards  from  Greater  Kansas  Citians,  plus  letters 
from  far  away  U.  S.  points  and  Canada  (a  neat  bonus  for  KCKN  night-owl 
advertisers)  have  convinced  us  beyond  any  doubt  that  KCKN's  12  midnight 
to  6  A.  M.  schedule  reaches  and  sells  a  hefty  chunk  of  Greater  Kansas  City's 
in-the-money,  eager-to-buy,  responsive  market. 

Value  wise  time-buyers  are  fast  "discovering"  KCKN — discovering  the 
loyalty  of  its  audience,  the  potency  of  its  program  format,  the  dollars- 
and-cents  results  that  KCKN  gets  for  its  advertisers. 

Better  phone  or  wire  your  nearest  Capper 
office — TODAY,  before  the  better  avail- 
abilities are  gone.   You'll  be  glad  you  did. 


BEN     LUDY,    GENU.  MGR. 
KCKN,    KANSAS   CITY        W1BW,  TOPEKA 

ELLIS  ATTE  BERRY,  manager,  kckn 


CAPPER  PUBLICATIONS,  Inc. 


NEW  YORK  17 
420  LEXINGTON  AVE. 

Mohawk  4-3280 


CHICAGO  1 
160  N.  MICHIGAN  AVE. 

Central  5977 


KANSAS  CITY  b 
21  W.  10TH  STREET 
Harrison  4700 


SAN  FRANCISCO  4 
1207  RUSS  BUILDING 
Douglas  9220 
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Department  Store 


...  also  selling  many 
other  products  on  many 
other  stations. 


George  E.  Halley 

TEXAS  RANGERS  LIBRARY 

HOTEL  PICKWICK     •     KANSAS  CITY.  MO. 


In  Canada  for  WAVES 

TO  EXCHANGE  radio  ideas  with 
the  Canadian  Wrens  so  that  there 
may  be  further  cooperation  be- 
tween the  Allied  Services,  Lt. 
Hazel  Kenyon  Markel,  director  of 
national  network  radio  relations 
for  the  WAVES,  is  now  in  Canada, 
by  invitation  of  the  Dept.  of  Na- 
tional Defense  Naval  Service.  Lt. 
Markel  is  serving  with  the 
WAVES  while  on  leave  as  educa- 
tion director  of  KIRO,  Seattle 
CBS  station.  Before  going  to 
KIRO,  she  was  director  of  educa- 
tion of  the  Portland  schools,  and 
also  manager  of  KBPS  Portland, 
where  she  was  known  as  Hazel 
Kenyon. 

Hollender  to  London 

AL  HOLLENDER,  of  the  Over- 
seas Branch  of  OWI,  is  leaving  for 
London  where  he  will  serve  in  the 
radio  division  of  the  Psychological 
Warfare  Branch,  Allied  Force 
Headquarters.  His  post  in  New 
York  as  assistant  chief  of  the  Radio 
Program  Bureau,  in  charge  of  the 
radio  outpost  division,  goes  to 
Robert  Newman.  Mr.  Hollender  was 
formerly  assistant  to  the  president 
of  WIND-WJJD  Chicago.  Mr. 
Newman  has  been  editor  of  the 
outpost  radio  division.  Before  join- 
ing the  OWI  he  did  freelance  script- 
ing. 

WARTIME  development  of  new  and 
ingenious  products,  in  increasing  quan- 
tities, has  required  Sylvania  Electric 
Products'  radio  division  home  plant  in 
Emporium,  Pa.,  to  add  a  two-story 
brick  addition. 


Appeals  TO  THE  WOMEN  AUDIENCE 

The  only  daily  syndicated  womens  fashion  release 
exclusively  for  radio.  The  W.  E.  Long  Co.  will  put 

Evelyn  Davs  New  York  Fashion  Letter  on 

your  station  on  sustaining  basis  at  no  cost 


***** 

*~  CO*'*** 


to  you. 


TViite  7tw 


THE  W.  E.  LONG  CO 

155  North  Clark  Street 
CHICAGO  1,  ILLINOIS 


NAB  TESTS  SHORTCUT  TRAINING 

Graduates  Dozen  Women  in  12  Weeks  Course 
 For  Jobs  as  Studio  Operators  


RECENT  GRADUATES  of  the  studio  control  training  course  held  at 
various  studios  in  New  York  as  a  joint  effort  of  the  NAB  and  the  four 
networks  and  conducted  by  the  RCA  Institutes  are  (front  row,  1  to  r) : 
Mrs.  Zonia  Andreyev,  Alice  Wolfson,  Barbara  Steinschneider,  Ruth  Bro- 
derick,  and  Christine  Wolhorn.  Second  row:  Helen  Herbetz,  Esther  Lewis, 
Anna  Byers,  Hilda  Reigl,  Mrs.  Patricia  Dewell,  Mrs.  Helen  Donaldson 
and  Mrs.  Virginia  Doane.  Broadcasters  interested  in  the  employment  of 
these  women  should  communicate  with  NAB. 


TO  DEMONSTRATE  that  women 
without  technical  experience  can  be 
trained  quickly  for  wartime  jobs  as 
studio  operators,  the  NAB,  in  co- 
operation with  the  four  major  net- 
works and  RCA  Institutes,  has 
graduated  an  experimental  class 
of  12  students  in  a  12-weeks  course 
conducted  during  evening  hours. 

Selecting  its  initial  group  from 
the  70  most  promising  applicants 
screened  from  more  than  a  thou- 
sand inquiries  received  in  a  recruit- 
ing campaign  in  New  York,  all  of 
the  original  class  was  found  to 
possess  the  natural  aptitudes  re- 
quired and  "show  promise  of  de- 
veloping into  capable  studio  opera- 
tors after  experience  is  gained 
working  on  the  jobs  they  are  now 
seeking",  according  to  Howard  S. 
Frazier,  NAB  director  of  engineer- 
ing. 

Personal  qualifications  largely 
governed  the  selection  of  candi- 
dates for  training,  as  evidenced  by 
the  following  from  the  screening 
bulletin  sent  to  initial  applicants: 

She  is  alert,  ambitious  and  possesses 
more  than  average  intelligence.  She  may 
have  a  college  education  but  this  is  not 
essential.  .  .  .  She  is  resourceful,  thinks 
quickly  and  has  the  natural  aptitude  neces- 
sary to  coordinate  eye,  ear,  mind  and 
hand.  .  .  .  The  women  we  are  looking  for 
may  not  drive  a  car,  but  if  she  does,  her 
driving  is  better  than  average  She  is  not 
too  young  to  realize  the  obligation  of  as- 
suming responsibility  nor  is  she  too  old  to 
learn  quickly  and  with  minimum  effort. 
.  .  .  She  is  never  late  for  work  and  she 
is  never  absent  without  good  reason  and 
after  having  made  previous  arrangements. 
.  .  .  We  are  looking  for  unusual  women. 

Selection  of  candidates  for  train- 
ing was  made  by  Mr.  Frazier  and 
John  Cose,  assistant  superintend- 
ent of  RCA  Institutes.  Networks 
contributed  their  studios  and  pro- 
vided control  men  who  served  as 
lecturers.  In  addition  to  actual  op- 
erating experience  given  at  the 
control  consoles,  courses  included 
basic  principles  of  acoustics,  care 
and  use  of  microphones,  purpose 
and  functions  of  studio  control 
equipment,  various  types  of  pro- 
gram material,  use  of  volume  indi- 
cator, mixing  and  fading,  operat- 


ing procedure,  remote  pickup  op- 
eration, instantaneous  lacquer  re- 
cording, and  operation  of  low-pow- 
ered transmitters. 

All  of  the  students  are  securing 
restricted  permits  and  many  are 
now  available  for  immediate  place- 
ment with  stations.  NAB  has  cata- 
loged the  regional  employment 
preferences  of  the  graduates  for 
broadcasters  interested.  Full  par- 
ticulars on  graduates  available  or 
the  NAB  training  techniques  may 
be  obtained  from  the  NAB  En- 
gineering Dept.,  1760  N  Street, 
n.w.,  Washington  6,  D.  C. 


Way  Quits  OWI  Post 

RESIGNATION  of  William  B. 
Way,  general  manager  of  KVOO 
Tulsa,  as  OWI  regional  consultant 
for  Oklahoma  and  Kansas  was  an- 
nounced last  week  by  John  D. 
Hymes,  deputy  chief  of  the  Do- 
mestic Radio  Bureau.  Robert  D. 
Enoch,  general  manager  of  KTOK 
Oklahoma  City,  has  been  ap- 
pointed to  the  position.  Mr.  Way 
held  the  OWI  post  for  a  year-and- 
a-half  and  resigned  because  of 
pressure  of  other  business. 
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Army's  Lip  Mike  Debut  T\~mmmm~mm~\mmm~mm~ 

On  CBS  'Vox-Pop'  Series   [S|  etwork  A  CCOU/lts 

"LITTLE  SCHICKELGRUBER", 
the  Army's  T-45  "lip"  microphone 
went  on  the  air  publicly  for  the 
first  time  Monday,  March  13,  on 
the  CBS  Vox-Pop  program.  Work- 
ers of  the  Electric  Boat  Co.'s  sub- 
marine building  plant  at  Groton, 
Conn.,  wearing  the  mikes  on  their 
upper  lips — it  weighs  less  than  two 
ounces — were  interviewed  by  Parks 
Johnson,  while  Warren  Hull  and 
workers  at  ELCO's  PT  boat  plant 
at  Bayonne,  N.  J.  completed  the 
two-point  hook-up. 

Developed  by  the  Electro-Voice 
Mfg.  Co.  of  South  Bend,  Ind.,  col- 
laborating with  the  New  Jersey 
Signal  Corps  unit,  the  mike  is  an 
effective  device  for  speech  trans- 
mission which  could  override  the 
tremendous  noise  of  the  battle  field. 
Post-war  possibilities  include  its 
use  for  clear  communication  from 
unusually  noisy  areas,  such  as  sub- 
ways, fight  arenas,  stadiums,  etc. 


MBS  Adds  Three 

MBS  has  announced  that  it  is  not 
renewing  its  affiliation  contract 
with  KGHI  Little  Rock.  All  Mutual 
service  will  be  discontinued  at 
the  close  of  business  Sat.,  April  15. 
Station  is  also  serviced  by  the 
Blue,  and  will  presumably  become 
a  full-time  Blue  outlet  on  that  date, 
although  the  Blue  last  week  had 
no  comment  to  make.  Mutual  has 
already  announced  that  it  will  not 
renew  its  contract  with  WGAC 
Augusta,  Ga.,  another  Blue-Mutual 
station,  when  the  contract  expires 
June  13.  Mutual  added  WKEU 
Griffith,  Ga.,  March  15  and  WDLP 
Panama  City,  Fla.,  March  19. 
KVRS  Rock  Springs,  Ariz.,  joins 
the  network  April  1,  bringing  the 
total  of  MBS  affiliates  to  222. 


Underwood  a  V-P 

CECIL  UNDERWOOD,  Hollywood 
i  manager  and  producer  of  Need- 
ham,  Louis  &  Brorby  on  the  NBC 
Fibber  McGee  &  Molly  and  Great 
Gildersleeve  programs,  has  been 
made  vice-president.  Currently  con- 
I  ferring  in  Chicago  with  agency 
executives  on  summer  replace- 
ments for  the  former  show,  Mr. 
Underwood  has  been  with  that 
agency  seven  years.  Maurice  Need- 
ham,  agency  president,  was  in 
Hollywood  in  early  March  to  notify 
Mr.  Underwood  of  his  elevation. 


New  Business 

WESTINGHOUSE  Electric  &  Mfg.  Co., 
Pittsburgh  (institutional),  on  March  13 
started  a  musical  program  on  165  Blue 
stations,  Mon..  Wed.,  Fri.,  10:15-10:30 
p.m.  Agency:  McCann-Erickson,  N.  Y. 

WILCO  Co.,  Los  Angeles  (Biff,  Clearex), 
on  April  4  starts  for  13  weeks  Hollywood 
Commentary  on  14  Blue  Pacific  stations, 
Tues.,  Thurs.,  10:55-11  a.m.  (PWT). 
Agency:  Elwood  J.  Robinson  Adv.,  Los 
Angeles. 

NOXZEMA  CHEMICAL  Co.,  Baltimore, 
Md.  (Noxzema),  on  Mar.  11  started  for  52 
weeks  Mayor  of  the  Town  on  134  CBS  sta- 
tions, Sat.  7-7:30  p.m.,  with  West  Coast 
repeat,  Sat.  7:15-7:45  p.m.  (PWT).  Agen- 
cy: Ruthrauff  &  Ryan  Inc.,  New  York. 

ENGLANDER  BED  Co.,  Brooklyn,  (insti- 
tutional) on  Mar.  17  started  for  13  weeks 
We  Who  Dream  on  36  CBS  stations,  Fri. 
7:15-7:30  p.m.  Agency:  Biow  Co.,  New 
York. 

McKESSON  &  ROBBINS  Inc.,  Bridgeport 
(Bexel,  Calox,  Yodora),  on  March  23  starts 
Joe  E.  Brown's  Stop  and  Go  on  164  Blue 
stations,  Thurs,  10:30-11  p.m.  Agency:  J. 
D.  Tarcher  &  Co.,  N.  Y. 

LIBBY,  McNEILL  &  LIBBY,  Chicago 
(Libby's  100  Foods,  Baby  Foods),  on  April 
17  starts  My  True  Story  on  168  Blue  sta- 
tions, Mon.  thru  Fri..  10:15-10:40  a.m. 
Agency:  J.  Walter  Thompson  Co.,  Chi- 
cago. 

Renewal  Accounts 

LEVER  BROS..  Cambridge  (Swan  soap), 
on  April  4  renews  for  52  weeks  Burns  & 
Allen  on  129  CBS  stations,  Tues.,  9-9:30 
p.m.  Agency:  Young  &  Rubicam,  N.  Y. 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Ivory  soap,  Oxydol),  on  April  3  renews 
for  52  weeks  /  Love  a  Mystery  on  73  CBS 
stations,  Mon.  thru  Fri.,  7-7:15  p.m.  (Re- 
broadcast  11  p.m.)  Agency:  Compton 
Adv.,  N.  Y. 

PABST  SALES  Co.,  Chicago  (Pabst  Blue 
Ribbon  beer) ,  on  March  25  renews  for  52 
weeks  Blue  Ribbon  Town  on  112  CBS  sta- 
tions, Sat..  8-8:30  p.m.  (Rebroadcast  10:15 
p.m.)   Agency:  Warwick  &  Legler,  N.  Y. 

SCHENLEY  IMPORT  Corp.,  New  York 
(Cresta  Blanca  wine),  on  April  12  re- 
news for  52  weeks  Cresta  Blanca  Carnival 
on  71  CBS  stations,  Wed.,  10:30-11  p.m. 
Agency:  William  H.  Weintraub  &  Co., 
N.  Y. 

ESQUIRE  Inc.,  Chicago  (Coronet),  on 
March  20  renews  for  52  weeks  Coronet 
Program,  at  the  same  time  adding  61  Blue 
stations,  making  a  total  of  131  Blue  sta- 
tions, Mon.  thru  Sat.,  9:55-10  p.m  Agen- 
cy:  Schwimmer  &  Scott  Adv.,  Chicago. 

SERVEL  INC.,  New  York  (institutional) 
on  April  1  renews  for  52  weeks  Fashions 
in  Rations  at  the  same  time  adding  44 
CBS  stations,  making  a  total  of  121  CBS 
stations,  Sat.,  11 :30  a.m.  -  12  noon.  Agen- 
cy:  BBDO.  N.  Y. 

LEVER  BROS.,  Cambridge,  Mass.  (Swan 
soap),  on  April  3  renews  for  52  weeks 
Bright  Horizon  at  the  same  time  adding 
73  CBS  stations,  Mon.  thru  Fri.,  11:30- 
11:45  a.m.  (Repeat  3:30  p.m.)  Agency: 
Young  &  Rubicam,  N.  Y. 


KELLEY  DOUGLAS  Ltd.,  Vancouver 
(Nabob  coffee)  has  renewed  Nabob  Coffee 
Time  from  March  13  to  June  9  on  CFCF 
CKCO  and  CFRB,  Mon.  thru  Fri.  8:15- 
8 :30  a.m.  Agency  is  Cockfisld  Brown  & 
Co.,  Montreal. 

Net  Changes 

H.  J.  HEINZ  Co.,  Pittsburgh  (soups),  on 
April  3  shifts  Information  Please  on  133 
NBC  stations  from  Monday  10:30-11  p.m. 
to  Mon.,  9:30-10  p.m.  on  133  NBC  stations. 
Agency:  Maxon  Inc.,  N.  Y. 

VICK  CHEMICAL  Co.,  New  York  (Vita- 
mins Plus),  on  March  27  discontinues  Dr. 

I.  Q.  on  129  NBC  stations  Mon.,  9:30-10 
p.m.  Agency :  Grant  Adv.,  N.  Y. 

GUM  LABS.,  Clifton  Heights,  Pa.  (Ivo- 
ryne  Peroxide  chewing  gum),  on  Mar.  18 
added  85  Blue  stations  to  Hello  Sweetheart, 
making  a  total  of  123  Blue  stations,  Sat., 
5:45-6  p.m.  Agency:  McJunkin  Adv., 
Chicago. 

CAMPANA  SALES  Co.,  Batavia  (Dres- 
kin,  Balm,  Coolies),  on  March  8  shifted 
First  Nighter  from  Sun.  6-6:30  p.m.  to 
Wed.  9:30-10  p.m.  at  the  same  time  add- 
ing 94  MBS  stations,  making  a  total  of 
218  MBS  stations.  Agency:  Aubrey,  Mon- 
roe, Wallace  Inc.,  Chicago. 

TEXAS  Co.,  New  York  (Texaco)  extends 
Metropolitan  Opera  for  four  additional 
weeks  on  240  Blue  stations,  Sat.,  2-5  p.m. 
Agency:    Buchanan   &  Co,   New  York. 

DELAWARE  LACKAWANNA  &  Western 
Coal  Co..  New  York  (Blue  Coal),  on  April 
16  discontinues  The  Shadow  on  22  MBS 
stations  6:30-7  p.m.  Agency:  Ruthrauff  & 
Ryan,  N.  Y. 

PLANTERS  NUT  &  CHOCOLATE  Co., 
San  Francisco  (Planters  nuts,  peanut  oil), 
on  Mar.  29  adds  to  Louis  P  Lochner — 
commentator,  on  21  NBC  Western  stations, 
Fri.,  Sat.,  5:45-6  p.m.  (PWT),  8  NBC 
Pacific  stations,  Wed.,  Thurs..  5:45-6  p.m. 
(PWT).  Agency:  Erwin,  Wasey  &  Co., 
San  Francisco. 

RCA  VICTOR.  Montroal  (recordings) 
has  extended  Voice  of  Victor  from  April 
6  to  April  27  on  32  Canadian  stations, 
Thurs  8-8:30  p.m.  Agency  is  Spitzer  & 
Mills,  Montreal. 

KELLOGG  Co.,  Battle  Creek,  Mich.  (All 
Bran),  on  April  3  adds  for  52  weeks  206 
MBS  stations  to  Jack  Berch  and  the  Three 
Suns,  making  a  total  of  220  MBS  stations, 
Mon.  thru  Fri.,  1:15-1:30  p.m.  Agency: 
Kenyon  &  Eckhardt,  N.  Y. 

B.  F.  GOODRICH  Co.,  Akron  (institu- 
tional), on  March  10  discontinued  re- 
broadcasts  of  Meaning  of  the  News  on  12 
CBS  stations,  Mon.,  Wed.,  and  Thurs., 
11:55-12  midnight,  Tues.,  12:25-12:30  a.m. 
and  Fri.,  12:55-1  a.m.,  and  adds  these 
stations  to  Meaning  of  the  News  Mon. 
thru  Fri.  6:55-7  p.m.,  making  a  total  of 
124  CBS  stations. 
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ed  upon  by  Chairman  Wheeler,  who 
repeatedly  has  criticized  failure 
of  stations  and  networks  to 
provide  equal  time  and  facili- 
ties to  answer  Administration 
spokesmen,  was  encountered  by 
the  Legislative  Committee  almost 
everywhere.  Much  agitation  over 
the  broadcasts  of  such  commenta- 
tors as  Winchell  and  Pearson  has 
focused  attention  on  a  guaranteed 
"fairness"  provision,  with  Sen. 
Wheeler  insistently  demanding 
that  the  same  time  and  facilities 
be  given  the  respondent  in  all  such 
cases  of  personal  attacks,  or  where 
"vilification"  is  alledgedly  involved. 

Members  of  the  legislative  com- 
mittee last  met  with  Chairman 
Wheeler  on  Monday,  March  13,  at 
which  time  the  NAB's  proposed 
changes  were  advanced.  President- 
elect J.  Harold  Ryan  also  met  with 
the  Committee.  The  members,  all 
of  whom  were  present,  are  James 
D.  Shouse,  WLW-WSAI  Cincin- 
nati; Clair  R.  McCollough,  WGAL 
Lancaster;  Joseph  H.  Ream,  CBS 
New  York;  Frank  M.  Russell,  NBC 
Washington;  James  W.  Woodruff 
Jr.,  WRBL  Columbus,  Ga.;  G. 
Richard  Shafto,  WIS  Columbia, 
S.  C. ;  Nathan  Lord,  WAVE  Louis- 
ville; Ed  Slocum,  KGHL  Billings, 
Mont.;  J.  Leonard  Reinsch,  WSB 
Atlanta. 

Air  NAB  Study 

Chairman  Elias  and  Mr.  Reinsch 
remained  in  Washington  to  work 
with  the  NAB  war  activities  di- 
rector, Robert  T.  Bartley,  and  spe- 
cial legislative  counsel,  Karl  A. 
Smith,  on  the  revisions  to  the 
Wheeler  draft.  Mr.  Elias  conferred 
several  times  with  Sen.  Wheeler 
and  Mr.  Craney  and  afterward  sub- 
mitted to  Sen.  White  the  proposed 
NAB  revisions. 

Mr.  Reinsch  was  to  be  in  Wash- 
ington this  week  as  legislative 
committee  representative,  pending 
the  formal  assumption  of  executive 
duties  at  the  NAB  by  Mr.  Ryan, 
who  expects  to  take  over  April  15. 

In  a  nutshell,  the  view  was  that 
some  sort  of  bill  would  be  drafted 
soon  and  submitted  to  the  full 
Committee,  several  members  of 
which  followed  the  hearings  on 
new  legislation  avidly  and  who, 
from  the  questions  they  asked,  ap- 
peared to  favor  a  revised  law  or 
a  series  of  amendments  which 
would  spell  out  the  precise  func- 
tions of  the  FCC  and  prevent  ar- 
rogation  of  authority  not  implicit 
in  the  act.  Moreover,  the  prepon- 
derant Committee  opinion  appeared 
to  be  that  something  should  be 
done  to  prevent  the  FCC  from 
gradually  assuming  control  of  "the 
composition  of  that  traffic"  as  ex- 
pressed in  the  so-called  Frank- 
furter opinion  of  the  Supreme 
Court  of  May  10,  1943. 

While  Chairman  Wheeler  has  re- 
frained from  public  comment,  he 
is  represented  as  feeling  that  the 


views  of  both  sides  should  be  rec- 
onciled in  legislation.  On  several 
occasions  he  has  indicated  that  he 
despaired  of  getting  any  unanimity 
of  view  on  legislation  at  this  ses- 
sion and  might  be  disposed  to 
throw  the  whole  proposition  over- 
board. 

Nevertheless,  at  this  writing,  he 
appeared  to  be  following  through 
on  a  revised  legislative  draft,  and 
indications  were  that  he  would 
confer  with  Sen.  White  about 
changes,  with  the  hope  of  getting 
a  substantial  agreement  before  the 
Committee  is  called  together  in  ex- 
ecutive session. 

The  preponderant  view  of  those 
familiar  with  the  terms  of  the 
original  tentative  draft  was  that 
it  would  be  better  to  have  no  legis- 
lation at  all  than  a  bill  of  that 
sort.  But  they  had  in  mind  the 
legislative  processes  ahead  and  the 
intense  interest  expressed  in  the 
House  on  new  legislation  stemming 
both  from  hearings  held  two  years 
ago  on  the  Sanders  bill  and  the 
Select  Committee  inquiry  into  the 
FCC. 

Aside  from  legislative  sugges- 
tions sent  to  Chairman  Wheeler  by 
the  NAB  Committee,  the  FCC  and 
the  major  networks  also  are  un- 
derstood to  have  advanced  sugges- 
tions. One  of  the  last  proposals 
received  was  from  Louis  G.  Cald- 
well, as  counsel  for  the  Clear 
Channel  Broadcasting  Service,, 
representing  I-A  stations,  sharply 
opposed  to  the  50,000  w  limitation 
on  standard  broadcast  facilities 
(FM  would  not  be  included)  and 
proposing  other  changes  in  the 
measure.  Mr.  Caldwell,  who  was 
invited  to  appear  for  the  clear 
channel  group  during  the  hearings 
but  did  not,  asked  for  and  was 
given  a  copy  of  the  Wheeler  pre- 
liminary draft,  following  which 
he  submitted  the  overall  recom- 
mendations. 


WTAG  Search 

WTAG  WORCESTER,  with 
the  cooperation  of  the  local 
Red  Cross  chapter,  initiated 
a  broadcast  urging  all  listen- 
ers to  "turn  detective"  to  aid 
in  locating  missing  persons 
for  whom  the  Red  Cross  had 
been  searching.  Letters  from 
relatives  in  conquered  coun- 
tries received  by  the  Foreign 
Inquiry  Service  of  the  Wor- 
cester Red  Cross,  served  as 
clues  to  the  whereabouts 
of  the  missing.  Results 
were  very  successful  with 
several  persons  located,  and 
one  still  being  sought  in 
other  states,  three  located 
through  churches,  and  only 
one  termed  a  totally  uncom- 
pleted connection. 


Navy  Unification 
Plan  Announced 

International  Communication 
Firms  to  Be  Consolidated 

FORMULATION  of  a  comprehen- 
sive plan  by  the  Navy  Dept.  pro- 
viding for  legislative  unification  of 
all  American  international  com- 
munication enterprises  into  one  pri- 
vately owned  and  organized  com- 
pany was  reported  last  week  by  re- 
liable sources. 

The  proposal  seeks  a  merger  of 
radiotelegraph,  cable  and  telephone 
facilities  and  is  understood  to  be 
based  on  the  Navy  Dept.  position 
that  only  complete  unification  can 
result  in  maximum  utilization  of 
the  equipment  and  frequencies  used 
in  record  and  non-record  radiocom- 
munications.  Anything  less,  it  is 
felt,  would  retain  the  present  com- 
petitive situation  in  the  prevailing 
system  of  American  international 
telecommunications. 

Recent  Advances 

The  plan  is  believed  to  take  into 
account  the  tremendous  advances 
in  radio  and  electronics  in  recent 
years  and  the  probability  of  fre- 
quency shortages  after  the  war  as 
the  result  of  increased  demands  to 
be  expected  from  international 
aviation  expansion. 

The  Navy  Dept.  merger  plan 
would  be  confined  to  foreign  com- 
munications only  and  would  be 
completely  separated  from  manu- 
facturing enterprises  in  the  United 
States  or  abroad,  it  is  reported,  al- 
though the  corporation  would  en- 
gage in  research  necessary  for  its 
operations. 

No  provision  or  necessity  for 
Government  ownership,  financial 
participation  or  control  is  included 
in  the  proposal  but  representatives 
from  departments  most  interested 
in  communications  would  serve  on 
the  board  of  directors  to  advise  on 
policies  affecting  the  national  in- 
terest or  on  an  advisory  council. 

The  FCC  would  be  confined  to 
regulatory  activities  over  rates  and 
practices,  under  the  reported  plan. 
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Jansky  &  Bailey,  Maj.  Armstrong  Seek 
Model  FM  Outlet  for  Washington,  D.  C. 


A  MODEL  high-power  commercial 
FM  station  to  serve  the  nation's 
capital,  as  well  as  to  carry  on  ex- 
perimentation, is  sought  in  an  ap- 
plication filed  with  the  FCC  last 
Friday  by  three  of  the  best-known 
names  in  FM — Maj.  Edwin  H. 
Armstrong,  FM  inventor;  C.  M. 
Jansky  Jr.,  and  Stuart  L.  Bailey, 
members  of  the  Washington  con- 
sulting engineering  firm  of  Jansky 
&  Bailey.  The  station,  to  be  con- 
structed at  a  cost  of  approxi- 
mately $150,000,  would  be  a  Class 
"D"  outlet  designed  to  serve  a  20,- 
000  square-mile  area,  with  Wash- 
ington as  the  basic  metropolitan 
area.  The  frequency  sought  is  43,- 
900  kc. 

Jansky  &  Bailey  constructed 
Washington's  first  experimental 
FM  station,  now  in  operation.  The 
proposed  site  of  the  new  station 
is  near  Olney,  Md.,  about  20  miles 
from  Washington.  The  station 
would  use  an  REL  50,000  w  trans- 
mitter, a  General  Electric  420-foot 
antenna,  and  Western  Electric 
speech  input  equipment. 

Similar  to  Alpine 

The  applicant  is  FM  Develop- 
ment Foundation,  with  Maj.  Arm- 
strong as  50%  owner  and  Jansky 
&  Bailey  holding  the  other  50%. 
The  equipment  would  be  substan- 
tially a  duplicate  of  Maj.  Arm- 
strong's original  FM  station  now 
operating  at  Alpine,  N.  J.,  with 
the  call  WFMN.  The  Foundation, 
it  was  explained,  was  organized 
to  carry  on  research  and  foster 
the  development  of  the  FM  broad- 
casting art,  which,  Dr.  Armstrong 
said,  "is  now  clearly  evident  will 
revolutionize  the  broadcasting  in- 
dustry." 

"The  removal  of  the  FCC's  ban 
on  newspaper  ownership  of  sta- 
tions and  the  gradual  realization 
by  various  educational  groups  and 
institutions  of  the  possibilities 
opened  up  by  this  new  method  of 
broadcasting  has  produced  a  flood 
of  applications  for  licenses  that 
are  beyond  the  resources  of  the 
short-handed  Washington  engi- 
neering firms  to  handle,"  said  the 
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Foundation's  statement.  "With  the 
granting  of  these  applications  and 
the  construction  of  hundreds  or 
even  thousands  of  FM  stations, 
many  new  problems  of  allocation 
and  operation  will  arise. 

"It  is  the  purpose  of  the 
Foundation  to  carry  out  the  nec- 
essary experimentation  to  solve 
any  operational  problems  that 
may  arise  and  to  do  so  at  a  lo- 
cation which  will  be  alike  con- 
venient to  the  Jansky  &  Bailey 
Laboratories  that  will  supervise 
the  tests,  and  capable  of  dem- 
onstrating by  its  service  over  the 
capital  area  the  full  possibilites 
of  the  FM  system." 

Plans  were  formulated  prior  to 
Pearl  Harbor,  said  the  state- 
ment, and  their  fulfillment  will 
depend  upon  favorable  action  by 
the  Commission  and  the  termina- 
tion of  hostilities.  An  estimated 
period  of  six  to  nine  months  will 
be  required  to  construct  the  sta- 
tion. Legal  aspects  of  the  applica- 
tion were  handled  by  the  Washing- 
ton law  firm  of  Dow,  Lohnes  and 
Albertson. 


SENATORS  DISCUSS 
SPEECH  FREEDOM 

MONTANA'S  two  Senators,  Bur- 
ton K.  Wheeler  and  James  E.  Mur- 
ray (both  Democrats  and  both  of 
Butte)  will  air  their  views  this 
week  on  radio  news  commentators 
and  freedom  of  speech  on  Richard 
Eaton's  program  (9:15-9:30)  p.m. 
on  WWDC  Washington,  WMCA 
New  York,  WDAS  Philadelphia 
and  WITH  Baltimore. 

Mr.  Eaton  has  propounded  six 
questions  which  he  will  ask  the 
Senators  to  answer.  They  are:  1 — 
Do  you  believe  that  there  is  suffi- 
cient freedom  of  speech  in  time 
of  war?  2 — Do  you  believe  that  a 
radio  commentator,  unlike  the  edi- 
torial writer  of  a  newspaper,  should 
not  express  his  opinions  on  the  air? 
3 — Do  you  believe  that  the  right  of 
reply  should  exist  on  the  air  and 
in  edtorial  columns  of  newspapers 
alike?  4 — There  have  been  some 
complaints  by  labor  that  it  has  not 
had  a  fair  chance  to  be  heard  on 
the  air.  Do  you  care  to  comment 
on  that?  5 — How  do  you  feel  about 
reproducing  sessions  of  Congress 
on  the  air?  6 — Senators  Thomas 
and  Austin  have  proposed  a  plan 
for  agreement  on  a  unified  war 
program,  both  for  war  and  post- 
war periods.  Do  you  believe  that 
the  OWI  should  be  permitted  to  de- 
velop this  plan? 

Sen.  Murray  will  broadcast  his 
views  on  those  questions  Tuesday 
night  and  Sen.  Wheeler,  chairman 
of  the  Senate  Interstate  Commerce 
Committee  and  co-author  of  the 
White- Wheeler  Bill  (S-814)  will 
be  heard  Thursday  night.  Sen. 
Wheeler  has  openly  expressed  him- 
self in  favor  of  the  right  to  reply 
to  commentators  who  "attack"  in- 
dividuals. 


Mr.  Mills 


Consultant  Office 
Is  Opened  by  Mills 

To  Specialize  in  Commercial 
Uses  of  Copyrighted  Works 

EDWIN  CLAUDE  MILLS,  for 
many  years  general  manager  of 
ASCAP  and  more  recently  execu- 
tive director  of  Songwriters  Pro- 
tective Assn.,  has 
opened  offices  at 
630  Fifth  Ave., 
New  York,  as  a 
consultant  on  the 
commerical  uses 
of  copyrighted 
musical  works, 
especially  in  the 
fields  of  public 
performance,  me- 
chanical repro- 
duction, electrical 
transcription,  television  and  syn- 
chronization rights. 

His  services  will  be  available  to 
a  limited  number  of  clients  with 
non-conflicting  interests,  he  said, 
explaining  that  he  would  not  cur- 
rently represent  a  music  licensing 
organization  and  an  association  of 
its  licensees,  for  example,  although 
at  different  times  he  may  work  for 
both  buyers  and  sellers  of  musical 
rights. 

Active  Music  Roll 

Joining  ASCAP  in  1919,  when 
the  organization  was  just  getting 
under  way,  Mr.  Mills  played  an 
active  role  in  the  licensing  of 
music  to  radio  from  the  beginning 
and  he  was  instrumental  in  draft- 
ing both  the  1932  and  1935  con- 
tracts between  ASCAP  and  the 
broadcasters.  For  a  three-year  in- 
terlude in  his  association  with 
ASCAP,  between  1929  and  1932,  he 
was  president  of  Radio  Music  Co., 
and  NBC  subsidiary.  In  1940,  when 
he  was  chairman  of  the  ASCAP  ad- 
ministrative committee,  he  and  the 
ASCAP  board  did  not  agree  on  the 
handling  of  the  Society's  negotia- 
tions with  broadcasters,  which  re- 
sulted in  a  rupture  of  radio-ASCAP 
relations. 

Following  the  ASCAP  accept- 
ance of  a  Government  consent  de- 
cree and  its  subsequent  reorgani- 
zation, Mr.  Mills  resigned  from 
ASCAP  in  the  summer  of  1941, 
joining  SPA  as  executive  director. 
After  18  months  in  this  post,  he 
resigned  this  year  [Broadcasting, 
Jan.  17]  when  it  became  apparent 
that  his  plans  for  a  reorganization 
of  SPA  would  have  to  be  held  up 
until  after  the  close  of  the  war. 


ARMY-NAVY  production  award  will 
be  presented  to  Allen  B.  Dumont 
Laboratories,  Passaic,  N.  J.,  March 
21.  Ceremonies  will  be  held  in  the 
Central  Theatre  in  Passaic. 


Brewery  Plans 

ATLANTIC  BREWING  Co.  Chi- 
cago (Tavern  Pale  beer),  has 
named  Campbell-Mithun,  Chicago, 
to  handle  its  advertising.  Plans 
have  not  been  announced  for  a  fu- 
ture enlarged  radio  campaign. 

SIX  more  stations  have  signed  with 
Press  Assn.  for  the  special  AP  radio 
news  wire,  it  was  announced  last  week. 
They  are:  KOCA  Kilgore,  Tex.; 
KGKB  Tyler,  Tex. ;  WDSM  Superior, 
Wis.;  KUSD  Vermillion.  S.  D. ; 
WDNC  Durham,  N.  C. ;  WCAL 
Northfield,  Minn. 


WFMJ 


YOUNGSTOWN,  OHIO 
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TH  U.  S.  METROPOLITAN 
DISTRICT 


MORE  LISTENERS 
PER  DOLLAR 

ASK 
HEADLEY-REED 

New    York  -  Chicago  -  Detroit 
Atlanta   -   San  Francisco 


Sound  Effect  Records 

LARGEST  LIBRARY  IN 
THE  WORLD 

All  $2.00  Each 

INCLUDING  LATEST 
ACTUAL  WARFARE 
EFFECTS 
IMMEDIATE  DELIVERIES 

Order    From    Nearest  Office 

Charles  Michelson 
New  York,  N.  Y. 
67  W.  '44th  St. 

Starr  Piano  Co.     Starr  Piano  Co. 
Richmond,  Ind.      Los  Angeles.  Cal. 
So.  I  h  and  B  Sts.  1344  So.  Flower  Si. 


-WFBG- 

ALTOON  A,  PA. 

Complete  Coverage 

NBC  affiliate  and 
BLUE  Network 
19  years  in  the  public  service 
HEADLEY-REED  CO. 

National  Representatives 
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WMCA  Policy  on  Controversial  Issues 
Promotes  Discussions,  Straus  Asserts 


TO  MAKE  SURE  of  get- 
ting the  audience  of  Nova 
Scotia's  most  thickly  pop- 
ulated area  it  is  hardly 
necessary  to  stress  the  fact 
that  the  station  is  

CHNS 

Halifax,  Nova  Scotia 


JOS.  WEED  6c  CO. 
350  Madison  Avenue,  New  York 
Representatives 


WOOL,  Columbus,  Ohio 

.  .  I  am  impressed  with  value 
of  your  Telescripts  .  .  .  our 
salesmen  sold  three  of  these 
programs  even  before  AP 
service  started. 

Kenneth  B.  Johnston 
President  and  Manager 


available  through 

PRESS  ASSOCIATION,  inc. 

SO  Rockefeller  Plaza 
New  York,  N.  Y. 


—  *    ★    ★    *  — 

WSYR 

The  Only  NBC  Station 
Covering 
Central  New  York 


-including  over  40% 
of  farms  in  the  state. 


5000  Watts  at  570  Kc 

Syracuse,  N.  Y. 
Represented  by  Raymer 


THE  NEW  policy  of  WMCA  New 
York  making  commercial  as  well 
as  sustaining  time  available  for 
the  discussion  of  controversial  is- 
sues [Broadcasting,  Feb.  28]  "does 
not  abridge  any  right  to  free  time 
enjoyed  by  an  organization  under 
the  NAB  code"  but  "affords  an 
appeal  from  the  otherwise  unap- 
pealable judgment  of  a  station 
manager  as  to  what  should  or 
should  not  be  heard  on  the  air," 
Nathan  Straus,  WMCA  president, 
declared  last  week  in  a  letter  to 
J.  Harold  Ryan,  president-elect  of 
the  NAB. 

Everyone  Included 
Replying  to  a  notice  from  Wil- 
lard  Egolf,  assistant  to  the  NAB 
president,  that  the  industry  asso- 
ciation "feels  some  concern  over 
the  announcement  of  the  WMCA 
policy"  [Broadcasting,  March  6], 
Mr.  Straus  describes  as  "specious" 
Mr.  Egolf's  argument  that  this 
policy  "places  money  in  the  bal- 
ance against  the  manager's  judg- 
ment in  deciding  the  weight  of  a 
controversial  issue."  Expressing 
"deep  resentment"  against  the  im- 
plication that  "our  policy  is  in- 
tended to  increase  the  station  reve- 
nue by  allowing  improper  or  un- 
worthy programs  to  be  heard," 
Mr.  Straus  pointed  out  that  the 
WMCA  code  "does  not  vary  in 
principle"  from  the  NAB  ruling 
on  controversial  issues  but  ex- 
pands this  principle  to  increase  the 
opportunity  for  public  discus- 
sion. 

The  NAB  letter  termed  the 
right  of  "freedom  to  listen"  as  the 
"foundation  of  the  code"  and  de- 
nied that  there  is  anything  in  the 
WMCA  policy  by  which  the  pro- 
ponent of  one  side  of  a  contro- 
versial issue  can  obtain  time  on 
the  air  more  readily  than  under 
the  NAB  code.  "As  a  matter  of 
fact,"  the  NAB  declared,  "your 
policy  provides  a  means  whereby 
he  may  be  kept  off  the  air  alto- 
gether, conclusively  and  effective- 
ly. His  opponent,  by  your  own 
statement,  need  only  say  that  he 
is  unable  or  unwilling  to  spend  the 
money  for  a  reply. 

"Under  the  code  of  the  NAB  a 
station  manager  may  schedule  a 
broadcast  on  a  controversial  issue 
if  he  deems  it  in  the  public  inter- 
est. If  no  one  on  the  opposing  side 
chooses  to  make  a  reply,  both  sides 
are  held  to  have  had  their  'day 
in  court'.  Thus,  at  least,  station 
management  is  vindicated  in  the 
exercise  of  unbiased  judgment  in 
the  public  interest." 

The  argument  that  the  WMCA 
policy  might  keep  an  organiza- 
tion off  the  air  if  its  opponent  were 
not  willing  to  buy  time  is  "pre- 
sumptuous", Mr.  Straus  replied. 
"No  one,  who  under  the  NAB 
code  could  be  heard,  would  be  de- 
nied a  hearing  under  our  code,"  he 
averred,  "but  many,  who  under 
the  NAB  code  would  be  unable  to 
obtain  time  on  the  air,  may  under 


our  code  be  able  to  present  their 
views  if  the  opposing  groups  in- 
terested in  the  discusson  are  ready 
to  present  their  pleas  at  their 
own  expense. 

"In  our  belief  the  problem  is 
whether  the  decision  of  a  single 
individual,  the  station  manager, 
shall  be  permitted  to  foreclose 
public  discussion  of  an  issue  by 
radio  on  the  ground  that  he  per- 
sonally deems  the  matter  of  in- 
sufficient public  importance  to 
grant  it  free  time,  even  though 
a  representative  community  group 
insists  that  it  should  have  a  right 
to  present  its  views. 

"Whatever  may  have  been  the 
original  intent  of  such  a  policy, 
its  effect  has  been  to  bar  discus- 
sion of  important  topics  and  the 
dissemination  of  interesting  views 
by  responsible  groups.  The  evi- 
dence is  overwhelming  that  the 
policy  of  the  NAB  does  not  ac- 
cord that  'freedom  of  the  air' 
which  must  be  the  continuing  con- 
cern of  those  of  us  intrusted  with 
a  Federal  license  to  operate  a 
broadcasting  station. 

"When  a  station  manager's 
judgment  is  in  conflict  with  a  re- 
sponsible organization  over  what 
constitutes  'public  interest'  in  con- 
troversial issues,  that  organiza- 
tion should,  in  our  belief,  have  the 
right  to  obtain  radio  time  through 
means  other  than  gratuities." 


DR.  ARTHUR  J.  MAY,  U.  of  Roch- 
ester history  professor,  is  featured 
in  a  new  news-analysis  program  pre- 
sented by  the  university's  War  In- 
formation Center  in  cooperation  with 
WHAM  Rochester,  N.  Y. 

AMERICAN  Communications  Assoc., 
Broadcast  Local  No.  1,  representing 
the  announcers  and  engineers  union 
in  Philadelphia,  in  co-operation  with 
the  Philadelphia  Board  of  Educa- 
tion and  all  of  the  Philadelphia  radio 
stations,  has  started  a  second  class 
of  instruction  to  develop  engineers 
and  technicians  for  replacements  at 
the  local  stations. 

WTCN  Minneapolis-St.  Paul  on 
March  8  was  host  to  46  teen-age  girls 
representing  the  pilgrimage  tour  of 
the  Minnesota  D.  A.  R.  The  guests 
appeared  on  a  special  broadcast  with 
Ann  Ginn.  state  radio  chairman  of 
the  D.  A.  R. 

EIGHTH  American  Exhibition  of  Ed- 
ucational Radio  Programs,  sponsored 
by  the  Institute  for  Education  by 
Radio  at  Ohio  State  University,  Co- 
lumbus. Ohio,  on  May  5-8,  will  feature 
certain  WBBM  Chicago  programs. 

RKO  Radio  Pictures,  New  York,  has 
released  a  short  film  feature  drama- 
tizing the  activities  of  the  typical  war 
correspondents,  and  dedicated  to  320 
war  correspondents,  including  16  who 
have  lost  their  lives  in  action.  It 
shows  how  the  news  is  gathered  and 
transmitted  by  short-wave  radio, 
picked  up  at  listening  posts  and  tele- 
typed  to  newspapers  and  radio  news 
rooms.  Propaganda  activities  of  the 
OWI  Overseas  Branch  are  also  de- 
picted. 


PRODUCTION  LINE  at  RCA's 
Lancaster,  Pa.,  radio  tube  plant 
goes  on  inspection  as  Frank  M. 
Folsom,  recently  named  vice-presi- 
dent in  charge  of  the  RCA  Victor 
Division,  watches  Anna  Stank 
working  on  a  punch  press.  Mr.  Fol- 
som was  former  chief  of  the  Pro- 
curement Branch  of  the  Navy. 


Electronics  Session 

LABOR,  management  and  military 
leaders  who  met  at  the  Palmer 
House,  Chicago,  last  week,  heard 
Col.  Warren  J.  Clear  of  the  War 
Dept.,  one  of  the  Army's  experts 
on  the  Orient,  discuss  global  com- 
bat problems  with  emphasis  on 
supply  and  communications  in  the 
Pacific  area.  The  meeting  was 
the  first  Army-Navy  Electronics 
War  conference.  Other  speakers 
were  Brig.  Gen.  Edgar  L.  Clewell, 
commanding  general  of  Western 
Signal  Depots;  Lt.  Melvin  F.  Lan- 
phar,  Navy  incentive  officer,  for 
Chicago  District  and  Army,  Navy 
and  Marine  Corps  combat  veterans. 
Motion  pictures  and  types  of  com- 
munications equipment  were  dem- 
onstrated. 


THE  FOUR  VANCOUVER,  B.C., 
stations  (CBR  CKMO  CJOR 
CKWX)  joined  forces  early  this 
month  to  produce  an  hour  broadcast 
for  the  Red  Cross  campaign.  Local 
and  internationally  known  artists  par- 
ticipated in  the  program. 

WSAI  CINCINNATI  coverage  of  the  ! 
Cincinnati  Reds  spring  training  ac- 1 

tivities  is  being  handled  for  the  sta- 1 
tion  by  its  sports  reporter  Dick  Bray  i 
and  Cincinnati  Enquirer  sports  edi-  f 
tor  Lou  Smith. 


REACH,  ,  I j. 


THE 

MOUNTAIN  STATE 
CARRYING  ALL  CBS  MAJOR  PROGRAMS 


Five  Seek  Video, 
7  FM  CP  Permits 

Standard  Stations  Sought  in 

Dublin,  Ga.,  Rochester 

NEW  applications  received  by 
Thursday  of  last  week  at  the  FCC 
request  facilities  for  five  new  com- 
mercial television  stations,  seven 
new  FM  outlets,  two  standard  sta- 
tions and  one  non-commercial  edu- 
cational station.  Applications  for 
transfer  also  were  filed  by  Upstate 
Broadcasting  Corp.,  Saranac  Lake, 
N.  Y.,  licensee  of  WNBZ;  KLCN 
Blytheville,  Ark.  and  KIUL  Garden 
City,  Kans. 

Upstate  Broadcasting  applica- 
tion asks  consent  for  voluntary 
transfer  of  control  of  WNBZ  from 
Carl  F.  Woese,  sole  owner,  to 
WNBZ  general  manager,  John  F. 
Grimes.  Sale  of  253  shares  com- 
mon stock  for  $24,000  is  involved. 
Mr.  Woese,  who  is  engaged  in  war 
work,  states  fiat  he  is  no  longer 
able  to  devote  full  attention  to  the 
station.  Mr.  Grimes  is  also  writer 
for  the  New  York  Times  and  the 
Syracuse  Post  Standard. 

Station  Applicants 

Homer  A.  Ellison  requests  in  the 
KIUL  application  to  sell  his  inter- 
est in  the  station  to  his  partner, 
Frank  D.  Conrad,  for  "$18  and 
other  considerations".  Mr.  Ellison 
is  now  in  Government  service.  In 
the  KLCN  Blytheville,  Ark.  appli- 
cation, voluntary  assignment  of  li- 
cense is  requested  from  Fred  0. 
Grimwood,  sole  owner,  to  general 
manager  Harold  L.  Sudbury  for 
$15,865.12.  Mr.  Grimwood  is  now 
engaged  in  war  work. 

Applicants  seeking  new  commer- 
cial television  outlets  are  Havens 
fe  Martin,  Richmond,  Va.  (licensee 
of  WMBG),  Channel  3,  3  kw  aural, 
|  i   kw    peak    visual;  Bamberger 
Broadcasting  Service  Inc.,  Wash- 
ington, D.  C;  Channel  4,  Philadel- 
phia, Channel  7;    Louis  Wasmer 
Inc.,    Spokane    (KGA-KHQ  li- 
censee), Channel  1;  Allen  B.  du- 
LMont  Labs.,  Washington,   D.  C, 
which  has  applied  for  a  construc- 
tion permit  for  reinstatement  of 
iV3XWT  with  2  kw  aural,  4  kw 
,  ^eak  visual,  and  special  and  A  5 
•  emission. 

The  list  of  FM  applicants  in- 
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TIP  FROM 
 NEIGHBOR 

It  will  pay  you  to  consider  the  vast 
possibilities  of  this  great  neigh- 
boring market.  We'll  gladly  pre- 
sent facts  as  well  as  figureson  how 
American  advertisers  can  profit- 
ably use  our  network. 


I  RADIO  PROGRAMAS  DE  MEXICO 

P.  O.  BOX  1324    /,    MEXICO,  D.  F. 


INVASION  COVERAGE  is  dis- 
cussed by  these  key  figures  of  Mu- 
tual's  news  division  as  they  pre- 
pare plans  for  the  big  story.  Left 
to  right:  John  D.  Whitmore,  news 
division  manager;  Arthur  Hale, 
conductor  of  Confidentially  Yours; 
Royal  Arch  Gunnison,  who  recent- 
ly returned  after  two  years  Jap- 
anese internment. 


Chain  Break  Cut 

BLUE  STATIONS  carrying  the 
Spotlight  Bands  program  will  drop 
the  usual  one-minute  chain-breaks 
preceding  the  show  of  March  25 
to  allow  the  popular  music  pro- 
gram to  blend  with  the  Boston 
Symphony,  which  precedes  it  on 
the  network,  creating  virtually  a 
solid  hour-and-a-half  of  classical 
and  then  swing  music.  Only  ten 
seconds  will  lapse  between  the  two 
programs — just  long  enough  for 
stations  to  give  their  individual 
call-letters.  Occasion  is  a  broad- 
cast of  the  Coca-Cola  program 
from  the  Milwaukee  plant  of  Allis- 
Chalmers  Mfg.  Co.,  sponsor  of  the 
symphonic  music  program. 


eludes:  York  Broadcasting  Co., 
York,  Pa.  (WORK  licensee),  45,- 
100  kc,  1,550  sq.  mi.  coverage; 
Montgomery  Broadcasting  Co., 
Montgomery,  Ala.  (WSFA  li- 
censee), 43,500  kc,  17,299  sq.  mi. 
coverage;  Blue  Network  Inc.  New 
York  (licensee  of  WJZ),  47,900  kc, 
8,950  sq.  mi.  coverage;  Keystone 
Broadcasting  Corp.,  Harrisburg, 
Pa.  (WKBO  licensee),  44,700  kc, 
4,000  sq.  mi.  coverage;  Louis  G. 
Baltimore,  Wilkes  -  Barre,  Pa. 
(WBRE  licensee),  facilities  not 
given;  Nashville  Radio  Corp., 
Nashville,  Tenn.,  46,500  kc,  16,000 
sq.  mi.  coverage;  WIBM  Jackson, 
Mich.,  49,500  kc;  Illinois  Broad- 
casting Corp.,  Quincy,  111.  (WTAD 
licensee),  44,100  kc,  15,300  sq.  mi. 
coverage. 

New  local  standard  station  re- 
quests are :  Rochester  Broadcasting 
Co.,  Rochester,  N.  Y.,  250  w  unl. 
time  on  1240  kc  (facilities  of 
WSAY  when  vacated)  ;  George  T. 
Morris,  Wilmer  D.  Lanier  and  J. 
Newton  Thompson,  d/b  Dublin 
Broadcasting  Co.,  Dublin,  Ga.,  250 
w  unl.  time  on  1340  kc.  Evening 
Press  Inc.,  Port  Angeles,  Wash., 
has  petitioned  for  reinstatement  of 
its  application  for  250  w  unlimited 
time  on  1450  kc.  The  noncommer- 
cial educational  station  is  sought 
by  the  Board  of  Education  of  At- 
lanta. Facilities  were  not  given. 


SPACE  SALE  TIPS 
GIVEN  IIS  BOOKLET 

"IT  IS  up  to  newspaper  advertis- 
ing salesmen  to  show  retail  stores 
that  it  is  profitable  to  stick  to 
the  tried  and  proven  medium — 
newspapers,  in  preference  to  ex- 
perimenting and  the  more  glam- 
orous but  more  expensive  medium 
— radio,"  according  to  a  32-page 
book  of  Data  for  Retail  Newspaper 
Salesmen,  published  by  the  Retail 
Promotion  Committee  of  the  News- 
paper Advertising  Executives 
Assn. 

Book  is  largely  a  report  of  in- 
formation presented  at  the  last 
NAEA  meeting  by  the  Retail 
Promotion  Committee,  which  was 
organized  in  June  1943,  follow- 
ing announcements  of  the  Radio 
Retail  Promotion  Plan.  H.  H.  Mac- 
Lean,  manager  retail  advertising 
division,  Scripps-Howard  News- 
papers, is  chairman  of  the  com- 
mittee. 

Citing  breakdowns  of  the  man- 
ufacturer's dollar  for  1927,  when 
newspapers  got  54.6%,  magazines 
44.2%  and  radio  only  1.2%,  and 
for  1942,  when  newspapers  got 
25.9%,  magazines  31.3%  and  ra- 
dio 42.8%,  the  book  declares:  "Ra- 
dio's position  in  retail  advertising 
today  might  be  very  appropriately 
compared  with  their  position  in 
national  advertising  about  16  years 
ago.  .  .  .  Radio  may  be  a  baby  in 
the  retail  advertising  field  but  get- 
ting tired  of  the  baby  act — and  in- 
tends to  do  something  about  it." 

After  presenting  statistics  about 
radio's  use  by  retailers,  the  book 
devotes  most  of  its  remaining 
space  to  material  which  .news- 
paper salesmen  can  use  to  dis- 
courage the  use  of  radio  by  their 
retail  accounts. 


Hooper  Survey  Booklet 
Explains  Urban  Ratings 

DIFFERENCES  in  make-up  and 
use  of  the  new  network  urban 
cross-section  ratings  and  U.  S. 
urban  cross-section  (89  city)  rat- 
ings to  be  issued  by  C.  E.  Hooper 
Inc.  in  April  and  the  regular  "net- 
work Hooper  Ratings"  are  ex- 
plained in  a  12-page  booklet  now 
being  distributed  by  the  research 
organization. 

Written  by  Dr.  Matthew  Chap- 
pell,  technical  consultant  to  Hoop- 
er, the  book  explains  that  the  net- 
work rating,  covering  32  cities  in 
which  all  four  nationwide  net- 
works have  coverage,  is  qualita- 
tive, measuring  the  capacity  of 
the  network  program  to  recruit 
listeners,  and  therefore  must  be 
"strictly  comparable"  for  all  spon- 
sored network  programs.  The  ur- 
ban cross-section  ratings  are  quan- 
titative, measuring  coverage,  and 
therefore  must  reliably  reflect  all 
significant  conditions  influencing 
program  coverage  or  network 
competition,  which  is  not  the  same 
in  all  89  cities. 


Joe  Lowe  Spots 

JOE  LOWE  CORP.,  New  York, 
manufacturers  of  Creamsicle,  Fudg- 
sicle  and  Popsicle,  starts  a  nation- 
wide spot  radio  campaign  for  the 
latter  product  in  the  early  spring. 
A  15-second  jingle  will  be  used. 
Station  schedule  is  in  preparation. 
Business  is  placed  through  Lowe's 
newly  appointed  agency  Abbott 
Kimball  Co.,  New  York. 


to  the 

prosperous  homes 
of  the  important 

EL  PASO 

TEXAS 
MARKET 


Only  KHOD  can  take  your 
message  to  ALL  the  El  Paso 
Southwest 

DOREANCE  RODERICK.  Owner 
VAT.  LAWRENCE.  Manager 

Howard  H.  Wilson  Co. 

Notional  Representatives 


WITH 


REX  DAVIS 

4  TIMES  DAILY 


NEW  ORLEANS 


509OOG  WATTS 

The  Greatest  Selling  POWER 
in  the  South's  Greatest  City 

CBS  Affiliate 

Nat'i  Rep.  -  The  Katx  Agency  Inc. 


^  BLUE 


WORK 


5000  Watts  Full  Time 
Represented   by  John   BLAIR   &  CO. 
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LEE  H.  D.  BAKER  has  been  ap- 
pointed vice-president  in  charge  of 
Ma 'or  Appliances  of  the  Admiral 
Corp..  Chicago. 

WILLIAM  E.  MANSFIELD  and 
Robert  W.  Stetson  have  begun  their 
1 4th  consecutive  year  as  engineers  of 
KMOX  St.  Louis. 

OTIS  WRIGHT  has  rejoined  the  en- 
gineering staff  of  WJNO  West  Palm 
Reach,    Fla..   replacing   Tiny  Baker. 

GEORGE  HUMPHREY,  formerly 
with  KICA  Clovis,  N.  M..  has  joined 
the  engineering  staff  of  KDB  Santa 
Barbara,  Cal. 

JACK  EISMAN  has  returned  to  the 
engineering  staff  of  KYW  Philadel- 
phia, having  received  a  medical  dis- 
charge from  the  Army. 


EL  WOOD  D.  HI  ATT  Jr.,  formerly 
chief  engineer  of  WHLD  Niagara 
Falls,  N.  Y..  is  now  a  1st  lieutenant 
in  the  Signal  Corps,  serving  in  the 
South  Pacific  area. 

WILBUR  W.  BLAIR,  formerly  an 
engineer  with  NBC  Chicago's  staff, 
has  been  appointed  night  traffic  su- 
pervisor of  the  Blue  Network  central 
division. 

PFC.  WILLIAM  HUNTER,  for- 
merly on  ths  WPAT  Patterson.  N.  J., 
engineering  staff,  is  slated  to  become 
chief  engineer  for  a  local  military 
radio  station  in  the  South  Pacific. 

SEYMOUR  POLLACK,  released 
from  the  Army,  has  joined  the  en- 
gineering staff  of  WOR  New  York. 
John  G.  Ryan  has  replaced  Joseph 
Mahlin  at  the  transmitter  in  Car- 
teret, X.  J. 

WALTER  SCHORR  is  a  new  mem- 
ber of  the  engineering  staff  of  WSRR 
Stamford,  Conn. 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.         Dl.  1205 
Washington,  D.  C. 


PAUL  F  GODLEY 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 


HECTOR  R.  SKIFTER 

CONSULTING  RADIO  ENGINEERS 
FIELD      INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT   PAUL,  MINNESOTA 


GEORGE   C  . 

DAVIS 

Consulting  Radio 

Engineer 

Munsey  Bldg. 

District  8456 

Washington, 

D.  C. 

Radio  Engineering  Consultant* 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 

•  Evening  Star  Building,  Washington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 

ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  Bldg.  •  Republic  2347 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application 
to  Complete  Installation 
1469  Church  Street  N.W.,  Washington,  D.C. 


WOODWARD  &  KEEL 

Consulting  Radio  Engineers 
Earle  Bldg.  •  District  4871 

Washington  4,  D.  C. 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 MARCH  11  TO  MARCH  17  INCLUSIVE  '  


Decisions  .  .  . 

MARCH  15 

WPDQ  Jacksonville,  Fla. — Granted  ac- 
quisition control  by  L.  D.  Baggs  through 
transfer  18  shares  (60%)  from  Ernest  D. 
Black,  E  G.  McKenzie  and  Mrs.  Margaret 
Curtis  for  $180,325.75. 

KCMO  Kansas  City,  Mo.^Granted  mod. 
CP  for  changes  in  ground  system,  condi- 
tions. 

KALB  Alexandria,  La. — Granted  peti- 
tion reinstate  and  grant  application  for 
CP  change  transmitter  site,  install  DA, 
change  1240  kc  to  580  kc,  increase  250  \v 
to  1  kw.  Conditions. 

MARCH  16 

Commodore  Broadcasting   Inc.,  Decatur, 

111. — Placed  in  pending  file  application  CP 
new  FM  station. 

Maryland  Broadcasting  Co.,  Baltimore — 
Same. 

The  Monumental  Radio  Co.,  Baltimore 
— Same. 

Plaza  Court  Broadcasting  Co.,  Oklahoma 
City — Same. 

Southland  Industries  Inc.,  San  Antonio, 
Tex. — Same. 

Susquehana  Broadcasting  Co.,  York,  Pa. 
— Same. 

Telegraph   Herald,   Dubuque,   la. — Same. 
Westchester   Broadcasting    Corp.,  White 
Plains,  N.  Y. — Same. 


Applications 


MARCH  13 

Allen  B.  duMont  Labs.,  Washington, 
D.  C— CP  reinstatement  W3XWT  and  re- 
quest change  transmitter  site,  1000  w  aural 
and  visual  to  2000  w  aural  and  4.0C0  w  peak 
visual,  change  type  transmitters,  change 
emission  from  A3  and  A5  to  special  and 
A5. 

York  Broadcasting  Co.,  York,  Pa.— CP 

new  FM  station,  45,100  kc,  1,550  sq.  mi. 

KIUL  Garden  City,  Kan. — CP  increase 
100  w  to  250  w,  make  changes  in  trans- 
mitting equipment.  Vol.  assgn.  license  from 
Homer  A.  Ellison  and  Frank  D.  Conard 
d/b  Garden  City  Broadcasting  Co.,  to 
Frank  D.  Conrad  tr/as  Radio  Station 
KIUL. 

KTAR  Phoenix,  Ariz. — Transfer  control 
from  Arizona  Pub.  Co.  to  John  J.  Louis. 
Louis   Wasmer,   Inc.,   Spokane,   Wash. — 

CP  new  commercial  television  station, 
Channel  1. 

MARCH  14 

Bamberger  Broadcasting  Service,  Wash- 
ington, D.  C. — CP  new  television  station, 
Channel  4. 

Bamberger  Broadcasting  Service,  Phil- 
adelphia— CP  new  television  station,  Chan- 
nel 7. 

KLCN  Blytheville,  Ark. -  Vol.  assgn. 
license  to  Harold  L.  Sudbury. 

Blue  Network  Co.,  New  York — Author- 
ity to  transmit  programs  originating  in 
Bine  Network  studios  to  stations  licensed 
to  A.  J.  Byington  Jr.,  Brazil.  Dismissed 
( Unnecessary) . 

MARCH  15 

Havens  &  Martin  Inc.,  Richmond,  Va. — 
CP  new  commercial  television  station, 
Channel  3,  3  kw  aural,  4  kw  visual. 

Board  of  Education  of  The  City  of 
Atlanta,  Atlanta,  Ga. — CP  new  non-com- 
mercial educational  station. 

Montgomery  Broadcasting  Co.,  Mont- 
gomery, Ala. — CP  new  FM  station,  43,500 
kc,  17,299  sq.  mi. 


FCC  Extends  Sympathy 

CHAIRMAN  James  Lawrence  Fly 
of  the  FCC  in  letters  to  commis- 
sioners of  the  Interstate  Commerce 
Commission  and  to  Brig.  Gen.  C.  D. 
Young,  acting  director  of  the  Of- 
fice of  Defense  Transportation,  ex- 
pressed his  regret  and  those  of  his 
fellow  commissioners,  on  the  death 
March  15,  of  Joseph  B.  Eastman 
director  of  the  ODT. 


Evening  News  Press  Inc.,  Port  Angeles, 
Wash. — CP  new  standard  station,  1450  kc, 
250  w,  unlimited. 

W8XCT  Cincinnati— Mod.  CP  as  modi- 
fied, authorizing  construction  of  new  ex- 
perimental television  station,  for  exten- 
sion  completion   date  to  10/28/44. 

MARCH  16 

Upstate    Broadcasting     Corp.,  Sarana 
Lake,   N.  Y. — Vol.  transfer  control  from 
Carl  F.  Woese  to  John  F.   Grimes  (25 
sh<ii*es ) . 

WIBM  Inc.,  Jackson,  Mich.  CP  new 
FM  station,  49,500  kc. 

Dublin  Broadcasting  Co.,  Dublin,  Ga.- 
CP  new  standard  station,  1340  kc,  250  w 
unlimited. 

WIND  Gary,  Ind. — Mod.  license  chang. 
location  main  studio  from  Gary,  Ind.  t< 
Chicago,  111. 

Illinois  Broadcasting  Co.,  Quincy,  111. 

CP  new  FM  station,  44,100  kc,  15,300  sq 

mi-  ,-■  £ 

KGHF  Pueblo,  Colo. — CP  make  change 
in  transmitting  equipment,  increase  501 
w  to  500  w  N  1  kw  D.  (Petition  rein 
state.) 

MARCH  17 

WHOM  Jersey  City,  N.  J.—Special  serv 
ice  authorization  to  operate  with  main  stu 
dio  at  29  West  57th  St.,  New  York,  fc 
period  ending  8/31/44. 

WABC-FM  New  York— CP  make  chang 
in  antenna  system. 

Onondaga  Radio  Broadcasting  Corp 
Syracuse,  N.  Y.— CP  new  FM  station  45, 9( 
kc,  6,745  sq.  mi. 

WDSU  New  Orleans — License  to  use  foi 
mer  licensed  1  kw  transmitter  for  auxil 
ary  purposes,  amended  to  change  name  c 
applicant  to  E.  A.  Stephens,  Fred  Webe 
and  H.  B.  Wall  d/b  Stephens  Broadcastin 
Co. 

Western  Radio  Corp.,  Pasco,  Wash. — C 

new  standard  station,  1340  kc,  250  w,  ui 
limited. 

Western  Michigan  College  of  Educatio 
Kalamazoo,  Mich. — CP  new  non-commerci 
educational  station,  42,500  kc,  speci 
ehission,  1  kw.  Incomplete. 


WESTERN  ELECTRIC  Co.  directors 
met  March  14  and  declared  a  50  cents 
per  share  dividend  on  its  common  stock 
payable  March  31,  to  stock  of  record 
at  the  close  of  business  on  March  24. 


ENGINEERS 
PHYSICISTS 

RADIO  ENGINEERS 
ELECTRONICS  ENGINEERS 
PHYSICISTS 

A  non-profit  research  labo- 
ratory engaged  in  urgent 
war  research  must  increase 
its  scientific  staff.  MEN  OR 
WOMEN  (COLLEGE  GRAD- 
UATES), with  experience 
in  vacuum  tube  circuit  de- 
sign, construction  of  air- 
craft radio  equipment  and 
design  of  small  electro- 
mechanical devices  are 
needed. 

Salaries  range  from  $3,000 
to  $8,000,  depending  upon 
experience,  ability,  educa- 
tion and  past  earnings.  Re- 
lease statement  and  USES 
consent  needed. 

Apply  By  Mail 

AIRBORNE 
INSTRUMENTS 
LABORATORY 
COLUMBIA  UNIVERSITY 
DIVISION  OF  WAR 
RESEARCH 

Box  231  Mineola,  N.  Y 


Si 
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Help  Wanted 


PRODUCTION  MANAGER — Southern  50 
kilowatt  station.  Give  full  details.  Per- 
manent employment.  Reply  Box  40, 
BROADCASTING. 

'  TRANSMITTER  ENGINEER— For  South- 
ern 50  kilowatt.  Experience  on  50  kilo- 
watt not  necessary.  Good  opportunity  for 

"•  advancement.  Give  all  details  in  letter. 
Reply  Box  39,  BROADCASTING. 

'  ANNOUNCER  WANTED  —  Experienced 
— Turntable  technique — 40  hour  week — 
plus  overtime — attractive  pay.  Write 
Gerald  J.  Morey,  WNLC,  New  London, 
Connecticut. 

Radio  Salesman — Man  or  woman,  wide- 
awake city,  unlimited  possibilities.  Salary 
and  commission.  A-l  references.  Release 
required.  Permanent.  J.  D.  McCoy,  sta- 
tion WAIM,  Anderson,  South  Carolina. 

Wanted — Announcer  by  progressive  net- 
work affiliated  station,  draft  deferred, 
prefer  man  with  southern  station  experi- 
ence, give  full  information  as  to  experi- 
ence and  salary  expected.  WHMA,  Annis- 
ton,  Alabama. 

STATION  MANAGER— Must  be  versatile, 
able  to  handle  commercial  accounts,  in- 
cluding writing  continuity.  Station  is 
250-watter  located  in  Southeastern  city, 
network  affiliate.  Please  state  all,  includ- 
ing salary  expectations.  Present  manager 
being  drafted.  Box  36,  BROADCASTING. 

ANNOUNCER — Immediate  opening  for  de- 
pendable announcer.  Guaranteed  mini- 
mum salary  of  $40  weekly.  Send  all  de- 
tails. Radio  Station  WLAG,  LaGrange, 
Georgia. 


Two  Announcers — One  musical  production 
man,  one  dramatic  show  writer  and  head- 
line barn  dance  personalities  by  leading 
midwest  clear  channel  station.  Good  pay 
to  draft  exempt  experienced  people  who 
,  j  can  really  deliver.  Outline  complete  back- 
ground, experience  and  salary  expected. 
Box  32,  BROADCASTING. 


OPERATOR— First  or  second  class.  Draft 
exempt.  At  station  in  nondefense  farm- 
ing  area  operating  with  best  of  equip- 
ment. Air  mail  references,  photo,  draft 
status,  salary  expectations.  KTFI,  Twin 
Falls,  Idaho. 


Studio  Director  Wanted — Build  programs, 
handle  news.  $225  per  month.  Junior 
Announcer  wanted.  Deferred.  $160  per 
month.  Both  positions  permanent.  Pro- 
gressive station.  Blue  affiliate.  Send  com- 
plete details,  ET.  WTAW,  College  Sta- 
tion, Texas. 


(Vanted — Experienced  announcer  five  years 
or  more.  Permanent  position.  Starting 
salary  $300  per  month  and  fees.  Send 
picture,  audition,  disc,  draft  classifica- 
tion, full  particulars  with  application. 
Intermountain  Broadcasting  Corp.,  Salt 
Lake  City,  Utah. 


iadio  Engineers  Wanted— Should  have  av- 
erage announcing  voice,  any  class  li- 
cense, for  250  watt  station  to  open  soon 
in  New  England.  Need  3  men,  State  draft 
status.  Police  and  amateur  radio  opera- 
tors can  be  certified.  Box  29.  BROAD- 
CASTING. 


?hief  Announcer — Wanted  by  progressive 
two  Network  North  Carolina  Station. 
Excellent  opportunity  for  right  person. 
Salary  depends  only  on  your  qualifica- 
tions. This  position  is  permanent.  Box 
28,  BROADCASTING. 


Vest  Texas  Regional  station  has  openings 
for  two  Transmitter  Operators.  Write 
KTSM,  El  Paso,  Texas. 


Vanted — Young  announcer  not  afraid  to 
work  who  is  interested  in  advancement 
to  Program  Department.  Must  have  some 
announcing  experience  and  good  refer- 
ences.  No  floaters.   This  job  is  perma- 

,  nent.  Write  Manager,  WKST,  New  Castle, 

:  Pennsylvania. 

fow  assembling  staff  for  new  station. 
Want  manager,  salesman,  engineer,  an- 
nouncer. Apply  WROX,  Clarksdale,  Mis- 
sissippi. 


BS  Affiliate — In  beautiful  New  England 
University  city  needs  experienced  an- 
nouncer. Prefer  family  man  who  is  in- 
terested in  permanent  position  at  good 
salary.  Unlimited  opportunity  to  advance. 
Station  is  largest  in  area  with  no  compe- 
tition. City  is  non  industrial  so  living 
expenses  are  moderate.  If  interested  write 
Box  26,  BROADCASTING,  giving  quali- 
fications and  draft  status.  An  interview 
will  be  arranged. 

nnouncer  .  .  .  Capable  becoming  program 
director  .  .  .  draft  exempt.  State  ex- 
perience, references,  salary,  first  letter. 
NY  local.  Box  987,  BROADCASTING. 


Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classifications,  15c 
per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS,  triple.  Minimum  charge 
$1.00.  Count  three  words  for  box  address.  Forms  close  one  week  preceding 
issue.  Send  Box  replies  to  BROADCASTING  Magazine,  National  Press  Building, 
Washington  4,  D.  C. 

PAYABLE  IN  ADVANCE 


Help  Wanted  (Cont'd) 

Chief  Engineer  —  Southern  Blue-Mutual. 
Station.  Can  provide  living  quarters  and 
permanent  connection  for  good  man.  Box 
19,  BROADCASTING. 

ANNOUNCER  —  Progressive  Southern 
NBC  affiliate  has  opening  for  draft  de- 
ferred man.  Prefer  experienced  an- 
nouncer from  small  southern  station. 
Unusual  opportunity.  Permanent  posi- 
tion. Give  all  details.  Box  18,  BROAD- 
CASTING. Replies  confidential. 

Wanted  —  Announcer-Operator  first  class 
draft  deferred  for  250  W  Network  Sta- 
tion in  Florida.  State  salary  and  experi- 
ence. Reply  Box  14,  BROADCASTING. 

Are  You  Thinking  Ahead?  Existing  South- 
ern California  station  with  plans  already 
in  the  fire  on  FM  and  television  will 
need  program  director,  news  editor, 
sponsor  service  manager,  and  what  have 
you  to  offer?  Tell  us  why  you  think  you 
would  qualify,  together  with  expected 
starting  salary.  We  might  be  interested 
in  you  right  now  if  you  want  to  start 
at  a  reasonable  figure  looking  toward 
your  future.  Box  6,  BROADCASTING. 

Wanted — Operator,  first  class ;  draft  de- 
ferred. Can  work  either  forty  or  forty- 
eight  hours  a  week.  State  salary  wanted. 
Radio  Station  WSYB  Rutland,  Vermont. 

ANNOUNCER-SALESMAN  —  Wanted  — 
good  opportunity  for  experienced,  steady 
man — 4F  or  discharged.  Give  full  de- 
tails, references.  Good  salary  and  com- 
mission. Southern  Station.  Box  998, 
BROADCASTING. 

CHIEF  ENGINEER— For  5  kw  Station. 
Capable  taking  complete  charge.  Experi- 
enced in  new  construction,  maintenance, 
recording,  etc.  Permanent  position.  Real 
present  and  post-war  opportunity  to 
proper  person.  Detail  previous  experi- 
ence, age,  draft  status,  references  and 
salary  expected.  All  replies  confidential. 
Box  996,  BROADCASTING. 

Situations  Wanted 

RADIO  EXECUTIVE  CONTEMPLATES 
CHANGE.  THOROUGHLY  EXPERI- 
ENCED. SEVERAL  YEARS  WITH  50,- 
000  WATT  STATION.  36  YEARS  OLD. 
BOX  985,  BROADCASTING. 

Painting    Radio    Antenna    Towers — F.C.C. 

Specifications,  United  States,  Canada, 
Mexico.  Let  us  contract  your  job.  H. 
K.  Rhodes,  Painting  &  Decorating  Co., 
Roaring  Spring,  Pennsylvania. 

High  Type  Salesman — Desires  connection 
with  Eastern  Network  affiliated  station. 
Considerable  newspaper  and  radio  ex- 
perience. Good  appearance  and  person- 
ality. Highly  recommended  by  present 
and  past  employers.  Draft  exempt.  Box 
38,  BROADCASTING. 

Announcer-News    editor — Age    25,    4-F — 1 

year's  experience.  Box  27,  BROADCAST- 
ING. 

Radio  Engineer — Doing  confidential  devel- 
opment work  for  the  armed  services 
wishes  to  make  arrangements  for  post- 
war position  as  chief  engineer  of  pro- 
gressive station  planning  postwar  FM  or 
television  expansion.  Highest  qualifica- 
tions— network,  broadcast — FM — televi- 
sion. Can  act  as  consulting  engineer,  now 
designing  allocations,  etc.,  for  postwar 
period.  Consider  investment.  Box  23, 
BROADCASTING. 

If  NEWS  and  SPORTS  announcer,  40,  17 
years  newspaper  background,  7  years  ra- 
dio, currently  employed  by  both — writes 
own  news  shows,  sports,  commentary  and 
remotes,  including  baseball,  basketball, 
football,  racing,  can  earn  $100  minimum, 
have  future  with  you,  write  Box  8, 
BROADCASTING. 

Director — Expert  announcer  wants  perma- 
nent position  with  progressive  station.  9 
years  experience.  Write  to  Box  1, 
BROADCASTING. 


Situations  Wanted  (Cont'd) 

Writer — 10  years.  Available  in  two  weeks. 
Four  dramatic  serials.  Hundreds  of  varied 
big  time  shows.  Best  references.  Age  38. 
Box  24,  BROADCASTING. 

ANNOUNCER— 2%  years  all  around  ex- 
perience. Chief  announcer  with  5000  watt 
station  for  last  1%  years.  Draft  deferred 
indefinitely.  Want  position  with  future. 
East.  Box  25,  BROADCASTING. 

Announcer-Commentator  —  Medical  dis- 
charge, not  disfigured,  well  educated,  35. 
Give  details.  Box  22,  BROADCASTING. 

Announcer  —  Experienced — Young  colored 
man,  4-F,  married,  24,  3rd  class  permit 
— attending  radio  operating  and  an- 
nouncing school — prefer  small  station. 
Box  20,  BROADCASTING. 

First  class  production  man,  program  direc- 
tor and  announcer,  now  employed  Colum- 
bia 5,000  watt  outlet,  has  valid  reason 
for  change.  Seeks  position  where  ability 
will  be  suitably  recognized.  Present  in- 
come $100  weekly.  Looking  for  an  op- 
portunity to  handle  special  programs  for 
station  or  agency.  Married,  Age    43.  Box 

16,  BROADCASTING. 

ANNOUNCER— Trained,  limited  experi- 
ence, any  locale.  Box  15,  BROADCAST- 
ING. 

ANNOUNCER— Capable,  industrious.  News 
and  dramatics.  Best  references.  Age  26. 
Draft  classification  4-F.  $50  weekly.  Box 
12,  BROADCASTING. 

ANNOUNCING— Clear  draft  status,  ex- 
perience, program  continuity.  Fifteen 
years  in  radio,  entertainment  field.  Dis- 
tance no  obstacle.  Address  announcer, 
P.  O.  Box  664,  Monroe,  Louisiana. 

Wanted  to  Buy 

Want  to  Buy — 28,000  feet,  copper  ground 
wire.  Address  replies  to  Max  F.  Staley, 
Chief  Engineer,  KSOO-KELO,  Sioux 
Falls,  South  Dakota. 

Will    buy    recording    equipment,    new  or 

used,  also  W  E  279A  and  270A  tubes. 
KLCN,  Blytheville,  Arkansas. 

Wanted — 175  to  300  foot  tower,  frequency 
and  modulation  monitors,  250  watt  trans- 
mitter and  studio  equipment.  Box  30, 
BROADCASTING. 

One  kilowatt  or  five  kilowatt  transmitter. 
Call,  wire  or  write  immediately  Box  13, 
BROADCASTING. 

WANTED — 250  watt  transmitter,  studio 
equipment,  tower,  ground  wire,  frequency 
monitor.  Cash.  Box  9,  BROADCASTING. 

CASH  ON  THE  LINE— For  equipment  for 
250  or  1000  watt  station.  Also  interested 
in  buying  towers.  Box  7,  BROADCAST- 
ING. 

EQUIPMENT  WANTED— 5  kilowatt  late 
model  RCA  or  W.E.  broadcast  transmit- 
ter, phase  monitor,  two  200  foot  towers. 
Box  4,  BROADCASTNG. 

Wanted — One  wincharger  or  any  guyed 
175  foot  tower  and  lighting  equipment. 
1,000  Watt  Antenna  tuning  unit.  200 
foot  5/8  inch  or  larger  Coaxial  Cable 
with  gas  equipment.  One  1,000  watt 
transmitter  complete  with  tubes.  Box 
926,  BROADCASTING. 

Wanted  to  buy  into,  or  outright,  small 
radio  station.  Forward  particulars.  Box 

17,  BROADCASTING. 

Want  to  buy  250  or  1  KW  transmitter ; 
also  portable  recording  machine;  modula- 
tion monitor  and  frequency  monitor.  Ad- 
dress: P.  O.  Drawer  943,  Greenwood, 
Mississippi. 


Wanted  to  Buy  (Cont'd) 

WANTED  —  Modulation  and  frequency 
monitors    Box  10,  BROADCASTING. 

WANTED— 100.  250,  500,  1000,  5000  watt 
transmitter.  Cash.  Box  11,  BROADCAST  - 
ING.  

For  Sale 

Western  Electric — 1-B  Transmitter  re- 
vamped with  crystal  control  etc.  ;  250- 
500  Watts.  Price  $3500.00.  Write  Chief 
Engineer.  WIL,  St.  Louis,  Missouri. 

(a)  1  Short  wave  transmitter,  dismantled, 
including  H.  V.  Power  Supply  2 — 866's, 
500  V  Power  Supply  1—83,  Modulation 
driver  2— 6F6's,  4 — 6L6's— 2— 83's,  Oscil- 
lator buffer  2 — 6L6's,  2— 802's.  Final 
2 — T  55's.  Will  sell  complete  or  piece- 
meal, (b)  2  Canvas  covers  for  Jensen 
enclosure  B  R  12,  231/4"  x  30y8"  x  12%". 
(c)  2  Western  Electric  P.  M.  Horn 
units,  8M>  pounds  each,  500  ohms,  and 
composition  horns  3%  feet,  22  inch  bell, 
in  wooden  case,  (d)  200  feet,  2  conduc- 
tor shielded  rubber  covered  mic  cable, 
(e)  1  Northern  electric  input  unit  model 
R  2522—4,  3  channel  50  or  500  ohm  to 
grid.  Box  35,  BROADCASTING.  

1  Presto  Model  EU7  Amplifier  with  built- 
in  Monitor  Speaker,  installed  in  Par- 
metal  Table  Rack  in  good  condition;  1 
New  Lindenberg  Pickup  for  lateral  and 
vertical,  complete  with  Equalizer;  1 
Stromberg-Carlson  Model  35  Loudspeaker 
in  Control-Room  Cabinet;  1  85  db  Rem- 
ler  Amplifier  in  carrying  case,  200  Ohm 
Input,  500  Ohm  6L6  push  pull  Output; 
1  RCA  Junior  Velocity  Microphone  and 
Stand.  Write  or  wire  offer  Box  37, 
BROADCASTING. 


SCRIPT  WRITER  AVAILABLE 

IN  SIX  WEEKS 

Now  under  contract  on  two 
network  shows.  Ten  years 
experience;  want  change, 
pref.  freelance  basis. 

BOX  981,  BROADCASTING 


ANNOUNCER 

wanted  to  handle  news 
and  commercial  copy. 
50  KW  Station.  Submit 
references.  Address: 

Box  21  BROADCASTING 


Good  Opening  For 
Experienced 
ANNOUNCER 

Good  Salary  and 
Excellent  Opportunity 
for  advancement. 
1  k.w.  Outlet 

WCAR 

PONTIAC,  MICHIGAN 
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Coverage  of  'Gripsholm'  Is  Curtailed 
By  Late  Arrival  of  Repatriate  Vessel 


DELAYED  arrival  of  the  repatri- 
ate ship  Gripsholm,  and  gen- 
eral lack  of  interview  material  for 
special  feature  broadcasts,  result- 
ed in  exceptionally  scant  network 
coverage  of  her  arrival  March  15 
at  a  Jersey  City  pier. 

Held  up  by  bad  weather,  the 
boat  docked  at  3:45  p.m.  instead 
of  12:30  p.m.,  and  by  the  time 
those  who  could  be  interviewed 
were  coming  down  the  gang-plank, 
the  networks  were  pushing  into 
heavy  commercial  late  afternoon 
and  evening  schedules  which  they 
were  not  inclined  to  interrupt  to 
any  great  extent. 

Interview  facilities 

Early  debarques  were  those  who 
could  or  would  not  be  interviewed 
including  35  wounded  soldiers, 
State  Department  officials  and 
other  important  Government  offi- 
cials who  were  in  a  hurry  to  be 
off  to  Washington  and  other  points. 
The  Navy  Public  Relations  Bureau, 
3d  Naval  District,  had  set  up  spe- 
cial arrangements  for  facilitating 
interviews  with  the  non-official 
passengers  of  the  ship  [Broadcast- 
ing, March  13],  but  it  was  late  by 
the  time  they  came  off,  and  many 
of  them  were  not  willing  to  talk 
about  their  experiences. 

WOR  New  York,  which  goes 
after  special  feature  "firsts"  in  a 
big  way,  was  the  first  network 
affiliate  with  an  on-the-scene  broad- 
cast— a  five-minute  feature  at 
4:25  p.m.,  when  Dave  Driscoll  read 
over   Mutual  a   prepared  state- 


Soup  Promotion 

STOX,  a  dehydrated  soup  mix 
Standard  Brands  has  been  develop- 
ing for  the  past  year  and  a  half, 
is  being  introduced  through  a  spot 
radio  and  newspaper  campaign  in 
Cincinnati,  Louisville,  and  Indian- 
apolis and  a  number  of  smaller 
cities  in  the  Mid-West  area.  Station 
schedule  got  under  way  March  6. 
Through  newspaper  copy,  and  tran- 
scribed spot  announcements  heard 
three  times  daily  five  days  of  the 
week,  on  an  undetermined  number 
of  stations,  Standard  Brands  is  of- 
fering one  package  for  one  cent, 
and  another  for  11  cents  for  a 
limited  period.  Advertising  is  han- 
dled by  Kenyon  &  Eckhardt,  New 
York. 


Morrell  Extends 

JOHN  MORRELL  &  Co.,  Ottumwa, 
la.  (Red  Heart  dog  food),  will  ex- 
pand its  quarter-hour  program, 
Bob  Becker's  Pet  Parade,  Satur- 
days, NBC,  from  86  stations  to  the 
full  143  station  NBC  Network,  be- 
ginning April  1.  Agency  is  Henri- 
Hurst  &  McDonald,  Chicago. 


DIRECTOR  SPEAKS 

LINDSAY  MACHARRIE,  director  of  pub- 
lic relations  of  the  Red  Cross  in  Great 
Britain,  and  formerly  of  the  Blue's  pro- 
duction department,  will  be  the  principal 
speaker  at  next  Thursday's  meeting  of  the 
radio  executives  club  at  the  Hotel  Shelton 
in  New  York.  His  talk  will  be  broadcast 
on  WJZ  New  York. 


ment  from  S.  Pinckney  Tuck, 
charge  d'affaires  of  the  American 
Embassy  at  Vichy,  who  headed 
the  diplomtic  contingent  aboard. 

Interview  broadcast  with  Red 
Cross  workers,  arranged  in  ad- 
vance by  WOR  and  MBS  through 
Red  Cross  officials  overseas,  went 
on  the  air  at  midnight  as  a  re- 
cording and  repeated  the  next  day, 
having  been  delayed  by  late  ar- 
rival of  the  ship  and  the  necessary 
censorship  processing. 

CBS  carried  a  two-minute  inter- 
view with  a  Red  Cross  nurse  by 
Bob  Trout,  news  analyst,  at  6:45 
p.m.  The  Blue  covered  the  event 
only  in  its  regular  news  programs, 
and  NBC  at  6:02  p.m.  featured  an 
on-the-scene  commentary  by  an- 
nouncer Ben  Grauer. 

The  March  of  Time  interviewed 
one  passenger  on  its  NBC  broad- 
cast March  18. 

Captain  and  crew  of  the  Grips- 
holm  will  be  the  contestants  in  a 
broadcast  of  Mutual's  D cubic  or 
Nothing  from  the  salon  of  the  ship 
Friday,  March  24. 


Eversharp  Series 

EVERSHARP  Inc.,  Chicago,  starts 
Let  Yourself  Go  on  the  Blue 
Tuesday,  March  21,  7-7:30 
p.m.  Sponsor  invites  listeners  to 
write  in  about  some  secret  ambi- 
tion, then  selects  four  or  five  to 
appear  as  central  character  in  re- 
enactments  of  a  suppressed  wish. 
Cash  prizes  go  to  those  who  appear 
on  the  program.  Milton  Berle, 
comedian  is  m.c.  Jacques  Re- 
nard's  orchestra  supplies  the  mu- 
sic. Scheduled  to  start  March  7, 
the  program  has  been  postponed 
twice  pending  final  approval  of  the 
format.  Sponsor  has  been  using 
announcements  on  WNEW  New 
York,  to  promote  the  show  and  to 
secure  letter  entries.  Agency  is 
Biow  Co.,  New  York. 


Death  on  the  Air 

A  DISCREET  and  dignified 
method  of  handling  obituaries 
by  radio  was  suggested  last 
week  by  Charter  Heslep,  for- 
mer night  news  editor  of 
NBC,  now  with  the  Office 
of  Censorship  in  Washington. 
Plan  calls  for  a  station  re- 
porting an  obituary  to  write 
a  brief  note  to  the  sur- 
vivor, attaching  a  copy  of 
the  obituary  as  it  was  read 
over  the  air,  as  a  permanent 
record  for  the  family  Bible. 
Mr.  Heslep  cautions  radio 
public  relations  not  to  "pull 
out  all  the  stops,"  however, 
on  this  promotion  idea. 


CONVENTION  PLANS 
ARE  MADE  BY  BLUE 

A  CORPS  of  Washington  com- 
mentators and  correspondents,  aug- 
mented by  Time  and  Life  staffs, 
will  report  the  Republican  and 
Democratic  National  Conventions 
in  Chicago  next  June  for  the  Blue 
Network,  it  was  announced  last 
week. 

G.  W.  (Johnny)  Johnstone,  di- 
rector of  news  and  special  features, 
will  supervise  the  Blue's  conven- 
tions' coverage,  assisted  by  George 
Milne,  chief  engineer  in  charge  of 
technical  operations;  Gene  Rouse, 
central  division  manager  of  news 
and  special  features,  and  Bryson 
Rash,  Washington  director  of  spe- 
cial features.  Offices  and  studios 
will  be  maintained  at  the  Hotel 
Stevens. 

Mark  Sullivan  and  Ernest  K. 
Lindley,  Washington  columnists, 
will  do  special  assignments,  with 
Mr.  Sullivan  reporting  the  Repub- 
lican convention  and  Mr.  Lindley 
the  Democratic  sessions.  Earl  God- 
win, president  of  the  Radio  Cor- 
respondents Assn.,  will  head  a 
corps  of  Blue  analysts,  including 
William  Hillman,  H.  R.  Baukhage 
and  Henry  J.  Taylor.  The  Blue  also 
plans  to  originate  programs  of 
Dorothy  Thompson,  Drew  Pearson, 
Leon  Henderson  and  Raymond 
Gram  Swing  at  the  convention. 


Record  Regulation 
Under  Advisement 

Michigan  Net  Opposes  Due  to 

Pinch  of  War  Restrictions 

INDICATION  that  the  FCC  is  in- 
terested in  news  commentaries  and 
political  talks  with  reference  to 
its  proposed  rule  (Order  119)  to 
require  networks  to  record  all  pro- 
grams was  disclosed  last  Wednes- 
day at  oral  argument  on  the  rule. 
The  proposed  regulation  was  taken 
under  advisement. 

In  one  of  the  shortest  oral  argu- 
ments on  record  Philip  J.  Hen- 
nessey Jr.,  on  behalf  of  the  Michi- 
gan Radio  Network,  told  the  Com- 
mission the  regional  network  would 
require  two  recorders,  three  full- 
time  operators,  225  16-inch  discs 
and  filing  cabinets  for  2,700  discs 
if  the  rule  becomes  effective  and 
"we  just  don't  know  where  we're 
going  to  get  any  of  these  materials 
or  manpower". 

MBS  Challenge 

Chairman  James  Lawrence  Fly 
asked  what  percentage  of  the  net- 
work's programs  were  "news  com- 
ments or  political  broadcast". 
When  Mr.  Hennessy  said  that  the 
Michigan  network  retains  a  com- 
plete script  file  of  "all  voice  broad- 
casts" the  FCC  chairman  inquired 
if  the  file  included  "speeches,  po- 
litical talks  and  comment". 

"Our  experience  over  a  period 
of  years  demonstrates  there  is  no 
need  of  this  regulation,"  said  Mr. 
Hennessey.  He  emphasized,  how- 
ever, that  his  client's  sole  basis  of 
opposition  is  "the  unavailability  of 
materials  and  manpower". 

MBS  filed  a  brief  challenging  the 
Commission's  right  to  adopt  the 
rule  which,  the  network  contended, 
"would  be  outside  the  jurisdiction 
of  the  Commission"  with  reference 
to  defamation.  CBS  protested  the 
regulation  on  the  grounds  that 
equipment  and  man  power  are  not 
available.  NBC  and  the  Blue  filed 
letters,  as  did  AFRA.  [BROADCAST- 
ING, March  6,  March  13]. 


Video  Lectures 

IRE  AND  AIEE  are  jointly  spon- 
soring a  six-week  series  of  televi- 
sion lectures,  given  each  Thursday 
from  7  to  9  p.m.  at  Engineering 
Societies  Bldg.,  New  York.  Series 
started  last  Thursday  with  a  lec- 
ture on  "Fundamental  Principles" 
by  P.  Mertz,  Bell  Telephone  Labs. 
Remainder  of  the  schedule  is  :i 
March  23,  "Pickup"  by  R.  E.  Shel- 
by, NBC;  March  30,  "Broadcast- 
ing" by  J.  E.  Keister  and  H.  D. 
Fancher,  General  Electric  Co.; 
April  6,  "Reception"  by  Dr. 
Thomas  T.  Goldsmith  Jr.,  Allen  B. 
DuMont  Laboratories;  April  13; 
"Television  in  Color"  by  Dr.  P.  C 
Goldmark,  CBS;  April  20,  "Inspec- 
tion" by  a  speaker  to  be  announced 


LEONARD  JOY  has  resigned  as  pop 
ular  record  musical  director  of  RC» 
Victor  and  joins  Decca  Records  as  i 
recording  director  March  20.  Successo 
has  not  been  named  by  RCA  Victor 
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More  advertisers  spend 
more  money  to  sell  more 
merchandise  to  more  people 
on  WLW  than  on  any  other 
radio  station  in  the  world. 


DIVISION  OF  THE  CROSLEY  CORPORATION 


The    Nation's    Most    Merchandise-able  Station 


£j~/ie  ^PuS/i&Ainif  c{?cm/iaitif  %f&n.rict€nceb 

t/ie  a/i/i c in /m eft  / 

DIXIE  B.  McKEY 

TECHNICAL  SUPERVISOR  OF  RADIO 


%cHve  <jd/ibi/  J,  J 944 


Preparations  under  way  for 
postwar  FM  and  Television 

I N  both  the  fields  of  publishing  and 
■  broadcasting,  the  Oklahoma  Publishing 
Company  has  been  characterized  bv  its 
eagerness  and  courage  to  plan  for  the 
future.  Applications  for  FM  and  Televi- 
sion licenses  for  both  WKY  and  KLZ  are 
now  on  file  with  the  FCC  and  similar  ap- 
plications are  planned  for  station  KVOR. 

These  stations  expect  to  pioneer  these 
developments  in  radio  transmission  in 
Oklahoma  and  Colorado  as  they  did 
standard  AM  broadcasting. 

Delving  into  the  mysteries,  problems, 
and  behavior  of  these  new  radio  develop- 
ments is  too  big  and  important  a  job  for 
part-time  handling  bv  even  the  topnotch 
engineering  staffs  of  these  stations. 

That  is  why  one  of  radio's  most  com- 
petent technical  experts  has  been  secured 
for  this  job.  For  thirty  years,  Dixie  B. 
McKey  has  been  exploring  the  frontiers  of 
radio  knowledge,  advancing  the  horizons 
of  technical  information.  He  will  continue 
exploring  practical  operation  of  FM  and 
Television  both  in  the  plains  region  of 
Oklahoma  and  mountain  area  of  Colorado. 


Dixie  B.  McKey 


When  peace  comes,  these  stations  will 
be  read}'  for  whatever  direction  listeners 
demand  that  radio  take. 

The  decision  to  add  this  acknowledged 
expert  to  its  staff  follows  precedent.  The 
Oklahoma  Publishing  Company  has  never 
spared  monev  nor  effort  to  serve  its 
readers  and  listeners  and  keep  abreast  of 
technical  advancement.  None  knows  better 
than  advertisers  how  well  this  policy  pavs. 


McKey  is  one  of  the  industry's 
outstanding  technical  experts 

DIXIE  B.  McKEY  resigned  his  position 
as  general  communications  engineer  of 
the  Graybar  Electric  Company  with  which 
he  was  associated  since  1 92 3  to  join  the 
staff  of  the  Oklahoma  Publishing  Company. 

His  first  10  years  of  radio  training  be- 
gan in  the  U.  S.  Na\T,  in  19 14,  graduat- 
ing from  the  Naval  Sound  Radio  School, 
Aviation  School,  and  Radio  School. 

In  1923  McKey  joined  Graybar  as  a 
member  of  A.  T.  &  T's  technical  staff 
attached  to  Station  WEAF.  Three  years 
later  he  was  transferred  to  trans-oceanic 
radio  telephone  development  and  was  made 
resident  engineer  of  the  station  at  Law- 
renceville,  N.  J.  Bv  1930  he  was  a  mem- 
ber of  the  technical  staff  of  Bell  Telephone 
Laboratories  in  charge  of  development  and 
design  of  aircraft  radio  telephone  systems. 

In  1936  he  was  made  sales  manager 
of  broadcasting  equipment  for  Gravbar's 
Atlanta  branch,  and  later  manager. 

Since  1942  Dixie  McKev  has  been 
genera]  Communications  engineer  for  Gray- 
bar, which  position  he  leaves  to  join  the 
staff  of  the  Oklahoma  Publishing  Co. 


me 


Publisher  of  the  Oklahoman  and  Times  ond  The  Former-  Stockmon 


Owner  ond  Operator  of 


WKY  •  OKLAHOMA  CITY 

Operational  Management  of 

KVOR • COLORADO  SPRINGS 

Operational  Management  of 

KLZ  •  DENVER 

REPRESENTED      BY      THE     KATZ  AGENCY 
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890  kilocycles 
50,000  watts 
blue  network 


represented  by 
John  Blair  &  Company 


CHICAGO 


BfRRIDGE  D.  BllTLE 
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I  DOOD  IT! 


"Mommie  told  me  not  to  do  it  . 
get  a  whippin'  ...  I  dood  it!" 


if  I  do  it,  I 


Thus  might  Red  "Junior"  Skelton  speak  if  that 
imaginary  understudy  to  a  juvenile  delinquent  were 
confronted  with  the  910  challenging  feet  of  climb- 
ing which  WKY's  new  antenna  would  offer  him. 


And  while  "Junior"  clung  to  the  topmost  girder 
of  this,  the  second  tallest  radio  tower  in  the  West- 
ern Hemisphere,  and  "Mommie"  tore  her  hair  910 
feet  below,  he  could  look  out  over  the  rolling  plains, 
cities,  towns  and  villages  of  Oklahoma  and  SEE 
farther  than  some  stations  can  be  heard.  From  this 
height,  engineers  tell  us,  you  can  see  for  50  miles: 
not  a  bad  spot  for  FM  and  Television  antennae 
which,  come  peace,  will  surely  be  perched  there. 


But  WKY's  new  tower  and  transmission  facilities 
are  being  built  to  be  heard,  and  not  seen.  When 
completed  and  in  operation,  more  people  in  Okla- 
homa will  be  able  to  hear  "Junior"  and  the  scores 
of  other  personalities  and  programs  over  WKY  than 
ever  before.  And  this  is  adding  increased  coverage 
to  the  already  largest  coverage  of  any  Oklahoma 
City  station. 


Build  For  The  Future 


Where  the  Future  is  assured 

WSIX,  "the  voice  of  Nashville",  covers  a  market  where  after-the-war  as  well  as 
present-day  business  prospects  are  as  high  as  anywhere  in  America. 

This  Nashville  market,  a  large  segment  of  the  Tennessee  Valley  that  has  grown  by  leaps  and 
bounds  in  recent  years,  has  the  potentialities  for  even  greater  prosperity  in  the  future. 
Through  WSIX  you  can  cover  this  market  both  for  today  and  tomorrow. 
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Economists  and  analysts  say 
that  Southern  prosperity  is 
here  to  stay.  Start  with  WWL 
now  to  win  your  share  of  the 
booming  market.  Millions  of 
families  in  five  Southern  states 


listen  to  the  sales  appeal  of 
smart  WWL  advertising. 
WWL  is  the  only  medium  you 
need  to  cover  this  profitable 
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TWO  GOOD  GRIPS 

on  the  NEW  YORK  MARKET 


IV  T OV's  firm  hold  on  two  great  and  responsive  audiences  gives  this  important 
"*  station  a  continuous,  impressive,  around-the-clock  audience  that  results  in 
satisfied  sponsors  anytime  of  the  day  or  night  •  In  the  daytime,  according 
to  January  Pulse,  WOV  dominates  metropolitan  New  York's  Italian-speaking 
audience,  reaching  as  many  as  Idfo  of  the  520,000  Italian  radio  homes  •  And 
in  the  evening,  between  the  Hooper  checking  hours  of  7:30  and  10:00  p.m., 
WOV  reaches  more  radio  homes,  at  the  lowest  cost  per  listener,  than  any 
other  New  York  Independent  station. 

RALPH  N.  WEIL,  GENERAL  MANAGER 
JOSEPH  HERSHEY  McGILLVRA,  NAT'L  REP., 


New  York 


ONE     OF     A     SERIES     FEATURING     OUTSTANDING     USERS     OF     SPOT     BROADCAST  I N  G 


...  . 


Vice  President,  Batten,  Barton,  Durstine  &  Osborn,  Inc.,  San  Francisco 

Says—  'We  have  used  spot  broadcasting  effectively 
from  Alaska  to  Mexico" 


•That's  a  nice  little  word,  that  "effect- 
ively", Mr.  McDougall.  It  points  up  a 
thought  that  we've  wanted  to  get  across 
for  a  long,  long  time.  To  wit: 
•Spot-broadcasting  isn't  the  glamour  gal 
of  radio.  It  almost  never  employs  the 
services  of  great  stars,  or  holds  down  the 
choicest  bits  of  evening  time.    It  rarely 


brings  "Honor  Awards"  to  sponsor,  agency 
or  program  director.  But  boy,  oh,  boy — 
how  it  gets  out  into  the  foxholes  and 
bomb-pits  of  Selling,  and  effectively  does 
its  job! 

•  Where  radio  effectiveness  is  required,  we 
of  F&P  have  a  great  deal  to  offer — from 
Alaska  to  Mexico! 


Free  &  Peters,  iic. 

Pioneer  Radio  Station  Representatives 

Since  May,  1932  ■*■ 


EXCLUSIVE  REPRESENTATIVES : 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WKZO .  KALAMAZOO-GRAND  RAPIDS 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .   .   .  MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO   .  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

. .  . SOUTHEAST  . . . 

WCBM   BALTIMORE 

WCSC   CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KOMA  ....  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KECA  LOS  ANGELES 

KOIN-KALE  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEATTLE 

KFAR  ....  FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  180  N.  Michigan 
Franklin  6373 


NEW  YORK:  444  Madison  Ave.     SAN  FRANCISCO:  111  Sutler     HOLLYWOOD:  633/  Hollywood    ATLANTA:  322  Palmer Jildg. 
Plaza  5-4130  Sutter  4353  Hollywood  2 15  1  Main  5667 
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FCC  Draws  Sharp  Rebukes  From  Congress 


Status  of  Bill  to 
Revise  Law  in 
Doubt 

CAUGHT  IN  a  legislative  jam, 
the  FCC  last  week  was  subjected 
to  Congressional  lambasting,  with 
the  restoration  of  the  two-million- 
dollar  cut  in  its  1945  fund  all  but 
a  forlorn  hope. 

As  the  Senate  clipped  approxi- 
mately $2,164,000  from  the  FCC's 
recommended  $8,000,000  (see  page 
11)  appropriation,  the  House  Select 
Committee  to  Investigate  the  Com- 
mission spent  most  of  the  week  in 
hearing  rebuttal  testimony  of  FCC 
Chairman  James  Lawrence  Fly  and 
General  Counsel  Charles  R.  Denny 
Jr.  Repeated  clashes  between  Com- 
mittee members  and  FCC  witnesses 
occurred. 

Meanwhile  on  the  Senate  side  the 
status  of  the  White- Wheeler  bill 
(S-814)  remained  in  doubt,  al- 
though the  co-authors,  Chairman 
Wheeler  (D-Mont.)  and  Sen.  White 
(R-Me.),  acting  Minority  Leader, 
conferred  during  the  week.  The 
Wheeler  revisions  to  the  measure 
were  believed  generally  unaccept- 
able to  Sen.  White  [Broadcasting, 
March  20]. 

Dies-Winchell  Feud 

Reports  were  current,  however, 
that  another  revision  might  be  sub- 
mitted to  the  full  Committee  of  21 
members  this  week.  Despite  that, 
however,  informed  observers  felt 
the  road  toward  legislation  at  this 
session  is  a  tortuous  one. 

Radio  news  vied  with  the  head- 
lines in  other  respects,  too,  with  the 
Congressman  Dies-Walter  Winchell 
feud  consuming  considerable  time 
in  the  House  debates.  While  Rep. 
Dies  (D-Tex.),  chairman  of  the 
House  Committee  to  Investigate  un- 
American  activities,  appeared  to  be 
satisfied  with  the  15-minute  allot- 
ment of  time  following  the  Winchell 
broadcast  Sunday  night,  Rep.  Clare 
E.  Hoffman  (R-Mich.)  kept  the 
issue  alive  with  allegations  against 
Winchell  and  his  sponsor,  the  An- 
drew Jergens  Co. 

Chairman  Fly,  in  his  Friday 
testimony  before  the  House  Com- 
mittee, hinted  he  had  read  secret 
testimony  taken  by  the  Committee, 
as  well  as  the  public  record,  and 
admitted  the  Commission  had  con- 


sidered establishing  a  high-pow- 
ered "presumably"  Government- 
operated  standard  broadcast  sta- 
tion in  Alaska. 

Mr.  Fly's  disclosures  came  dur- 
ing cross-examination  on  his  pre- 
vious day's  testimony  regarding  the 
Interdepartment  Radio  Advisory 
Committee,  during  which  he  denied 
he  had  ever  interferred  with  IRAC 
as  charged  before  the  Committee. 
Mr.  Fly  opposed  new  radio  legisla- 
tion with  reference  to  Presidential 
authority  to  grant  frequency  allo- 
cations to  Government  agencies, 
although  he  told  the  Committee 
that  "if  a  conflict  arises,  it  might 
well  be  denned  by  legislation". 

Ordered  to  Answer 

Several  times  Committee  Chair- 
man Clarence  F.  Lea  (D-Cal.)  had 
to  instruct  Mr.  Fly  to  "answer  the 
question".  In  several  instances 
questions  put  by  Harry  S.  Barger, 
acting  Committee  general  counsel, 
were  the  basis  of  Mr.  Fly's  objec- 
tions to  "this  line  of  questioning". 
Reps.  Warren  B.  Magnuson  (D- 


[mportant  Market  Data 
Will  Be  Collected 
In  1945  Census 

By  JACK  LEVY 

A  VERITABLE  gold  mine  of  in- 
formation useful  to  broadcasters, 
advertisers,  agencies  and  market 
researchers  will  be  collected  by  the 
1945  quinquennial  farm  census  of 
the  United  States  now  being  given 
a  sample  test  by  the  Census  Bu- 
reau. 

In  addition  to  determining  the 
number  of  radios  on  farms  in  each 
county  of  the  nation,  with  related 
information  which  will  show  elec- 
tric and  battery  operated  sets,  the 
census  will  provide  stations  and  ad- 
vertisers with  comprehensive  data 
indicating  potential  markets  for 
specific  lines  of  merchandise  by 
counties  and  possibly  by  civil  di- 
visions. 

Under  the  direction  of  Zellmer 
R.  Pettit,  Chief  Statistician  for 
Agriculture,  the  Bureau  is  now 
conducting  a  test  census  of  the 


Wash.)  and  Richard  B.  Wiggles- 
worth  (R-Mass.),  Committee  mem- 
bers, also  cautioned  Mr.  Fly  to  an- 
swer direct  questions. 

Among  developments  of  last 
week's  hearings,  which  saw  Mr. 
Fly,  Mr.  Denny  and  George  E. 
Sterling,  assistant  chief  engineer 
in  charge  of  the  Radio  Intelligence 
Division,  as  witnesses,  were  these: 

Rep.  Louis  E.  Miller  (R-Mo.) 
charged  FCC  "bungling"  sent  a 
Naval  task  force  into  Alaskan 
waters  and  resulted  in  an  "acci- 
dent". Chairman  Fly  and  Mr.  Sterl- 
ing categorically  denied  any  "bung- 
ling". Mr.  Sterling  explained  how 
the  RID  functions  with  respect  to 
giving  "radio  bearings"  to  the  mili- 
tary. 

Mr.  Fly  again  declined  to  submit 
letters  to  the  Committee  between 
himself  and  President  Roosevelt 
regarding  a  unified  international 
carrier  study  on  the  grounds  that 
the  correspondence  was  that  of  the 
Board  of  War  Communications  and 
not  within  the  Committee's  juris- 
diction. 


schedules  to  be  used  in  its  exten- 
sive 1945  survey  of  farm  opera- 
tions. This  test,  covering  3,000 
farms  in  46  states,  will  provide, 
among  other  statistics,  a  rough  es- 
timate of  the  number  of  radios  on 
farms  in  the  country,  with  a  break- 
down by  geographic  divisions.  Mr. 
Pettit  expects  to  have  this  data 
tabulated  by  June. 

Involving  the  employment  of  at 
least  26,000  enumerators  who  will 
personally  visit  every  one  of  the 
nation's  6,000,000  farms,  the  1945 
census  will  include  information  on 
205  questions  listed  in  the  sched- 
ules. These  include  data  on  farm 
ownership  and  tenancy;  value  of 
machinery,  automobiles,  trucks  and 
tractors;  value  of  land  and  build- 
ings; crops  grown  and  cash  sales 
during  previous  year;  production 
of  poultry,  eggs,  fruit,  vegetables, 
dairy  products,  beef,  mutton,  pork, 
wool;  electric,  telephone  and  run- 
ning water  facilities;  persons  liv- 
ing on  farms,  outside  help  em- 
ployed. 

From  the  mass  of  data  collected, 


Hearings  will  be  resumed  Tues- 
day (March  28)  with  Mr.  Fly  back 
on  the  stand  to  present  the  Com- 
mission's views  on  the  Network 
Regulations,  which  resulted  in  the 
Supreme  Court  decision. 

Rep.  Miller  did  not  attend  last 
week's  sessions  except  on  Tuesday. 

Mr.  Fly  said  that  "nowhere  in 
the  secret  or  public  record"  of  the 
Committee  could  Rep.  Miller's 
charges  be  substantiated. 

"You  dont  mean  to  leave  the  im- 
pression that  you  have  been  through 
the  secret  records  of  the  Commit- 
tee, do  you?"  asked  Rep.  Wiggles- 
worth.  Mr.  Fly  replied:  "I  got  all 
I  could  get.  I  couldn't  get  them 
all." 

When  hearings  resumed  last 
Tuesday  Mr.  Barger  read  into  the 
record  a  memorandum  from  J.  Ed- 
gar Hoover,  FBI  director,  to  the 
effect  that  prior  to  March  25, 
1942,  fingerprints  of  employes  of 
national  defense  industries  were 
channeled  to  the  FBI  through  local 
law  enforcement  agencies,  the 
{Continued  on  -page  59) 


the  Bureau  will  be  able  to  provide 
information  from  which  it  can  com- 
pute the  number  of  farm  radio 
owners  served  by  each  station,  the 
size  of  farms  served,  the  income 
levels  of  farm  listeners,  and  mar- 
ket potentialities.  Data  obtained  by 
the  census  will  enable  advertisers 
to  determine  specific  markets  for 
farm  equipment,  feeds,  fertilizers, 
insecticides,  automobiles,  plumbing, 
building  materials,  and  numerous 
other  items. 

Moreover,  the  information  will 
provide  a  basis  for  special  studies 
for  stations,  such  as  have  been 
made  previously  by  the  Bureau, 
covering  areas  served  by  stations, 
volume  and  value  of  farm  produc- 
tion by  commodities,  gross  income 
of  farms  in  particular  counties, 
and  sales  by  farmers  and  value  of 
farm-produced  goods  consumed  on 
farms. 

Once  the  information  on  farm 
radios  is  obtained,  Mr.  Pettit  said, 
the  Bureau  will  be  in  a  position  to 
undertake  sample  surveys  by  mail 

(Continued  on  page  68) 
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HaverlinStationRelationChief 
Of  MBS;  Wallen  Heads  Finance 

Appointments  Announced  by  McClintock  at  New 
York  Three-Day  Meet  of  MBS  Affiliates 


Mr.  Haverlin 


CARL  HAVERLIN,  vice-president 
in  charge  of  station  relations  of 
Broadcast  Music  Inc.,  is  resigning 
that  post  to  become  station  rela- 
tions director  of 
MBS,  it  was  an- 
nounced by  Mil- 
1  e  r  McClintock' 
Mutual  president, 
following  a  three- 
day  meeting  of 
MBS  affiliates 
held  Monday 
through  Wednes- 
day last  week  at 
the  Waldorf-As- 
toria, New  York. 
Mr.  Haverlin  succeeds  Richard 
Connor,  who  resigned  last  month 
to  return  to  his  home  in  California 
[Broadcasting,  Feb.  23].  Charles 
Godwin,  who  has  been  acting  direc- 
tor of  the  MBS  stations  relations 
department  since  Mr.  Connor's 
resignation,  will  serve  as  assistant 
director. 

In  announcing  the  appointment, 
Mr.  McClintock  said  "Carl  Haver- 
lin has  a  very  wide  knowledge  of 
station  problems  in  all  parts  of 
the  United  States.  In  addition  he 
has  the  realistic  viewpoint  of  a  sta- 
tion operator,  having  been  for  14 
years  employed  in  various  capaci- 
ties with  KFI  and  KECA  Los  An- 
geles. In  him  we  believe  we  have 
been  fortunate  in  finding  a  man 
who  will  conduct  station  relations 
at  Mutual  in  accordance  with  the 
high  standards  which  we  have  set 
for  that  operation." 

BMI  Tribute 

Sydney  M.  Kaye,  executive  vice- 
president  of  Broadcast  Music  Inc., 
expressed  his  regret  at  the  resig- 
nation of  Mr.  Haverlin  and  praised 
his  "major  contribution  to  the  for- 
mation of  BMI."  He  expressed  the 
affection  and  good  wishes  of  BMI's 
board  and  entire  personnel. 

Mr.  Haverlin  said  the  transition 
from  one  organization  to  the  other 
in  this  case  was  not  an  easy  one 
but  in  his  affiliation  with  MBS  he 
would  be  serving  old  friends  again 
although  in  another  capacity,  and 
if  called  upon,  would  lend  willingly 
any  aid  needed  by  BMI. 

Born  in  Globe,  Ariz.,  Mr.  Haver- 
lin embarked  on  a  stage  career  in 
1916,  deserting  the  footlights  to 
get  in  on  the  beginnings  of  broad- 
casting by  joining  KFI  as  an  an- 
nouncer in  1923..  He  directed  pub- 
licity for  the  station  and  for 
KECA,  under  the  same  ownership, 
and  also  broadcast  sports  and  spe- 
cial events,  including  the  annual 
Rose  Bowl  games. 

In  1927  he  was  appointed  sales 
manager  of  KFI-KECA,  holding 
that  position  until  he  left  to  become 
station  relations  manager  of  Davis 
&  Schwegler.  He  was  one  of  the 
earliest  employes  of  BMI,  joining 
the  industry  owned  copyright  li- 


censing organization  in  April  1940, 
shortly  after  its  formation  to  build 
up  a  music  reservoir  which  would 
always  be  at  the  broadcaster's  dis- 
posal and  not  subject  to  terms  laid 
down  by  outside  interests. 

During  the  past  four  years,  Mr. 
Haverlin  has  traveled  the  circuit 
of  NAB  district  meetings  to  report 
to  member  stations  on  the  music 
situation  and  particularly  on  the 
progress  of  BMI.  He  has  also 
visited  many  stations  throughout 
the  country  and  probably  has  as 
wide  an  acquaintance  with  station 
operators  as  any  other  industry 
figure. 

Recently  he  has  earned  a  repu- 
tation as  a  script-writer  through 
his  side-line  activity  as  co-author 
of  Abe  Lincoln's  Story,  historical 
dramatic  series  broadcast  each 
Sunday  afternon  on  Mutual  under 
the  sponsorship  of  the  National 
Small  Business  Men's  Assn. 
Wallen  Joins  MBS 

Announcement  was  also  made  of 
the  appointment  of  J.  E.  Wallen  as 
controller  and  financial  director  of 
Mutual,  effective  March  27.  Con- 
troller of  Federal  Telephone  & 
Radio  Corp.,  a  subsidiary  of  Inter- 
national Telephone  &  Telegraph 
Co.,  from  1932-1942,  more  recently 
he  has  been  industrial  advisor  to 
the  WPB.  Robert  Puryear,  who 
has  been  acting  controller,  con- 
tinues as  assistant  controller. 

Miles  E.  Lamphiear  resigned  as 
controller  several  months  ago 
when  the  network  moved  its  book- 
keeping department  from  Chicago 
to  New  York,  as  he  preferred  to 
remain  in  Chicago. 

Recommendations  and  sugges- 
tions made  at  the  affiliates  meeting 
will  be  submitted  to  the  Mutual 
Program  Operating  Board,  which 
meets  March  27-28  at  Mutual 
Headquarters  in  New  York.  Board 
is  comprised  of  the  program  heads 
of  five  key  Mutual  member  stations 
and  network  program  officials. 

Last  week's  three-day  confer- 
ence opened  with  a  meeting  of  the 
program  committee  Monday,  March 
20  under  the  chairmanship  of 
Adolph  Opfigner,  MBS  program  di- 
rector. Speakers  included  Mr.  Mc- 
Clintock, Tom  Slater,  director  of 
special  features,  Allen  De  Castro, 
commercial  program  director,  and 
John  Whitmore,  news  division 
manager. 

Tuesday  Meeting 

Robert  Schmid,  director  of  sales 
promotion  and  research,  and  Ed- 
ward Wood  Jr.,  general  sales  man- 
ager, conducted  the  Tuesday  ses- 
sion for  sales  and  merchandising 
delegates.  Antonio  Rojas,  of  Radio 
Mil,  Mexican  chain  affiliated  with 
Mutual,  discussed  the  radio  picture 
in  his  country.  Mutual's  publicity 
director,  Lester  Gottlieb,  also 
spoke. 


PROGRESS  SHOWN 
IN  BLUE  SALES 

BLUE  NETWORK  has  made  com- 
mercial advancements  on  four 
counts,  according  to  a  February- 
March  progress  report  released 
last  week  by  Edward  F.  Evans, 
research  manager.  The  percentage 
of  total  quarter-hours  sold  in  net- 
work optional  time  at  night  in 
March  1944  is  76.2,  compared  with 
62  for  the  same  month  a  year  ago, 
while  the  daytime  percentage  fig- 
ure is  45.2  as  against  29.4. 

A  total  of  74  daytime  quarter- 
hours  were  sold  in  February  of 
this  year,  while  31  were  sold  in 
February  1943  and  38  in  1942. 
Total  nighttime  and  daytime  fig- 
ures for  the  past  month  were  157. 

Average  number  of  stations  per 
commercial  daytime  program  in 
March  has  increased  75%  over 
last  year's  average.  There  is  a 
40%  increase  for  nighttime  spon- 
sored programs.  With  the  addition 
of  new  stations  and  programs,  the 
number  of  total  sponsored  station 
hours  for  a  sample  week  in  March 
amounted  to  6,197  this  year,  as 
compared  to  3,325  last  year,  and 
2,066  in  1942. 


At  the  concluding  session  on 
Wednesday,  the  station  service 
committee  met,  with  Charles  God- 
win, assistant  director  of  station 
relations,  presiding.  Speakers  were 
Robert  Puryear,  acting  controller, 
George  Chambers,  sales  service 
manager,  Paula  Nicoll,  station 
traffic  manager,  and  Andre  Poole, 
engineering  traffic  manager. 

Among  those  present  at  the  New 
York  Conference  in  addition  to 
network  officials  were: 

Robert  Convey,  KWK  St.  Louis;  John 
Tinnea,  KWK  St.  Louis;  Madeline  Ensign, 
WOL  Washington;  John  Schilling,  WHB 
Kansas  City;  O.  J.  Kelchner,  WIBG  In- 
dianapolis; Paul  R.  Fry,  KBON  Omaha; 
Ken  Church,  WKRC  Cincinnati;  Charles 
Jordan,  WRR  Dallas;  Eugene  Cagle,  KFJZ 
Fort  Worth;  Fred  Fletcher,  WRAL  Ra- 
leigh; C.  L.  Harris,  WGRC  Louisville; 
James  E.  Gordon,  WNOE  New  Orleans ; 
James  A.  Davenport,  WATL  Atlanta;  Rob- 
ert R.  Feagin,  WPDQ  Jacksonville;  Felix 
Hinkle,  WHBC  Canton;  Lynn  Meyer,  KLO 
Ogden-Salt  Lake  City;  A.  E.  Leary,  CKCL 
Toronto;  Garland  Powell,  WRUF  Gaines- 
ville, Fla ;  John  Boler,  North  Central 
Broadcasting;  Antonio  Rojas,  XEOY  Mex- 
ico City;  Les  Johnson,  WHBF  Rock  Island- 
Moline-Davenport;  John  Laux,  WSTV  Steu- 
benville,  Ohio;  Rex  Howell,  KFXJ  Grand 
Junction,  Col.;  Robert  McRaney,  WCBI  Co- 
lumbus, Miss.;  Ralph  Atlass,  wLOL  Minne- 
apolis; John  Moses,  WHKC  Columbus, 
Ohio;  Harry  Hoessley,  WHKC. 


Color  Video  Aid 

SUCCESS  of  National  Carbon  Co. 
(subsidiary  of  Union  Carbide  Co.), 
engineers  in  a  technique  that  in- 
creases carbon  crater  intensity  of 
brilliance  by  seven  times  normal 
standards  marks  "an  immense  ad- 
vance" toward  making  color  tele- 
vision for  theatres  a  reality,  Ar- 
thur Levey,  president  of  Scophony 
Corp.  of  America,  announced  last 
week.  He  said  Scophony  "Super- 
sonic" television  projectors  are  the 
only  ones  known  to  be  able  to  use 
carbon  arc  lamps  as  a  light  source. 
Scophony  is  associated  with  Para- 
mount Pictures  Corp.  and  20th  Cen- 
tury Fox  Film  Corp.  via  corporate 
entities. 


Lehman  Is  Named 
President  of  CAB 

George  H.  Allen  Is  Appointed 

Manager  and  Secretary 

ELECTION  of  A.  W.  Lehman,  for 
ten  years  manager  and  secretary 
of  the  Cooperative  Analysis  of 
Broadcasting,  to  the  post  of  CAB 
president,  and  the  appointment  of 
George  H.  Allen,  director  of  re- 
search at  WOR  New  York,  to  suc- 
ceed Mr.  Lehman  as  manager  and 
secretary,    were    announced  last 


Mr.  Allen 


Mr.  Lehman 


week  by  Dr.  D.  P.  Smelser,  chair- 
man of  the  CAB  board  of  gover- 
nors. 

Mr.  Allen,  who  will  take  over  his 
new  duties  about  the  middle  of 
April,  will  have  full  charge  of  the 
day-to-day  management  and  oper- 
ation of  the  CAB,  including  super- 
vision of  research,  contacting  and 
servicing  members  and  assisting 
and  planning  further  improvements 
in  the  organization  in  accordance 
with  its  new  policy  of  expansion 
toward  the  goal  of  supplying  truly 
national  ratings  of  radio  listening. 

A  graduate  of  the  Harvard  Grad- 
uate School  of  Business  Adminis- 
tration, Mr.  Allen  was  assistant  to 
the  president  of  National  Theatre 
Supply  Co.  before  joining  WOR  as 
director  of  research  and  assistant 
director  of  sales  promotion  about 
two  and  a  half  years  ago.  He 
is  a  director  of  the  New  York 
chapter  of  American  Marketing 
Assn.  and  chairman  of  its  wartime 
series  of  monthly  radio  luncheons. 
WOR  has  not  yet  announced  his 
successor. 


352  MILLION  GIVEN 
WAR,  WAC  ASSERTS 

VALUE  of  advertising  space  and 
time  and  talent  contributed  in  sup- 
port of  war  themes  during  the 
past  year  was  estimated  at  $352,- 
650,000  by  the  War  Advertising 
Council  in  a  report  issued  last 
week  on  the  second  year  of  its  ac- 
tivities. 

"This  impressive  contribution", 
the  Council  reported,  "compares 
with  a  figure  of  $2,250,000  during 
all  of  World  War  I,  of  which  only 
$1,594,000  was  used  before  the 
armistice." 

By  selling  advertisers,  agencies 
and  the  various  media  the  idea  of 
using  the  power  of  advertising  to 
induce  the  public  "to  take  desper- 
ately needed  action",  the  Council, 
working  with  OWI,  has  promoted 
large  scale  execution  of  some  100 
Government  campaigns.  Through 
these  programs,  it  is  pointed  out, 
the  public  is  buying  War  Bonds, 
conserving  food,  fighting  inflation, 
giving  blood,  using  V-Mail,  sup- 
porting the  Red  Cross,  saving  fats, 
taking  war  jobs. 
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What  an  Agency  Wants  in  Radio  Surveys 


ANNOUNCEMENTS  by  Coopera- 
tive Analysis  of  Broadcasting  and 
Hooper  Reports  of  plans  for  wider 
coverage,  more  data  and  more  in- 
terviews are  an  aftermath  of  a 
controversy  that  has  been  raging 
since  Hooper  opened  his  doors  a 
decade  ago. 

Those  of  us  in  agencies  have 
been  explaining  for  years  the  dif- 
ference between  the  basic  radio 
measurement  technique  to  clients 
who  are  inclined  to  be  a  little  im- 
patient with  such  details,  and  we 
felt  justified  in  making  recommen- 
dations for  the  exclusive  use  of  one 
service  or  the  other  based  on  our 
judgment  of  the  validity  of  the 
method.  Our  task  was  complicated 
by  the  fact  that  as  soon  as  we  got 
the  CAB  successfully  explained, 
they  changed  their  method. 

Now  CAB  has  abandoned  the 
telephone  recall  altogether  and  be- 
fore we  begin  all  over  again,  per- 
haps we  had  better  think  it  over 
pretty  carefully. 

What  do  we  want  in  radio  re- 
search, what  are  we  getting  and 
where  are  we  going? 

Basic  Need 
The  primary  need  of  all  research, 
regardless  of  the  special  field,  is 
continuous,  adequate  measurement. 
This  quantitative  information 
ranges  all  the  way  from  circula- 
tion, sales  and  population  statistics 
to  measurement  of  magazine  read- 
ing and  radio  listening.  The  need 
for  quantitative  data  was  recog- 
nized early  and  services  were  es- 
tablished that  prospered  because 
they  fulfilled  it.  But  research  can 
not  afford  to  remain  static,  other 
needs  must  be  met  if  management 
is  to  continue  to  accept  its  research 
personnel  into  full-partnership 
status. 

The  general  trend  of  new  needs 
has  been  toward  qualitative  data. 
After  we  know  how  much  of  our 
product  is  being  sold  we  can  do  a 
more  effective  selling  job  if  we 
know  who  buys  it  and  why  they 
prefer  it  to  some  other  band.  Or  to 
be  more  to  the  point  in  radio,  after 
we  know  approximately  how  many 
people  listen,  we  have  to  know  how 
long  they  listen,  what  else  they  lis- 
ten to,  how  many  times  they  listen 
in  a  week  or  a  month,  etc. 

A  beginning  has  been  made  in 
the  field  of  marketing  toward  the 
development  of  continuous  qualita- 
tive information  through  the  intro- 
duction of  the  consumer  panel  tech- 
nique and  I  believe  that  now  is  the 
time  to  fulfill  the  need  in  radio. 

I  say  that  now  is  the  time  be- 
cause the  recent  announcement  of 
the  CAB  to  drop  the  recall  method 
proves  that  the  radio  industry  has 
made  its  choice  between  the  two 
quantitative  techniques  that  were 
available,  and  the  CAB  was  faced 
with  the  alternative  of  ceasing 
operation,  continuing  with  an  un- 
popular idea,  or  changing  to  the 
better-accepted  technique. 

If  the  board  of  governors  had 


Qualitative  Analyses  of  Audience  on 
Nationwide  Basis  Urged 

By  HAROLD  H.  WEBBER 

Director  of  Research 
Foote,  Cone  &  Belding,  Chicago 


determined  to  follow  the  first  alter- 
native and  suspended  operation  en- 
tirely, it  would  have  been  an  hon- 
orable decision.  Fifteen  years  ago 
they  led  the  crusade  to  do  the  job 
that  badly  needed  attention,  and  it 
was  a  successful  crusade.  They  had 
the  courage  to  establish  a  coopera- 
tive operation  (always  the  most 
difficult  to  administer)  and  immedi- 
ately began  to  deliver  the  statis- 
tics that  helped  raise  a  new  medium 
from  the  dark  of  guess  and 
"genius"  to  the  light  of  scientific 
evaluation.  With  the  need  for  a  con- 
tinuous qualitative  service  now  as 
great  as  the  need  for  the  quantita- 
tive data  was  15  years  ago,  isn't  it 
time  for  the  CAB  to  polish  up  its 
armor  again? 

A  Double  Bill 

If  the  CAB  continues  with  its 
present  plan  to  remain  in  the  quan- 
titative field  they  will  undo  all  the 
good  that  their  courageous  leader- 
ship accomplished  before.  They  will 
force  the  industry  either  to  pay  a 
double  bill  for  an  unnecessary  du- 
plication of  service  or  to  choose  be- 
tween the  services,  with  a  conse- 
quent decrease  in  revenue  for  both. 
This  will  tend  to  curtail  further 
research  on  refinements  of  the  tech- 
nique and  limit  future  expansion.  I 
don't  believe  we  need  to  fear  the 


bogey-man  cry  of  "monopoly" — if 
prices  get  too  high  free  private  en- 
terprise has  a  way  of  taking  care 
of  situations  like  that.  And  be- 
sides, the  original  purpose  of  the 
CAB  was  to  provide  for  our  intel- 
lectual welfare,  not  to  look  after 
our  pocketbooks. 

In  addition  to  the  double  burden 
on  the  industry,  consider  the  double 
burden  on  the  telephone  lines.  If 
CAB  and  Hooper  expand  to  include 
approximately  80  cities  in  each 
sample,  there  is  a  great  possibility 
of  duplication  between  the  two 
samples.  Think  of  the  unhappy 
plight  of  the  citizens  of  some  town 
of  about  50,000  souls  with  5,000 
residential  telephones  and  two 
crews  of  industrious  researchers 
probing  for  program  listening  via 
those  phones!  It  would  be  folly  in 
peace-time  and  is  needless  waste  in 
war-time. 

With  the  establishment  of  a  pri- 
vate measurement  service  that  has 
met  with  such  widespread  approval 
that  the  CAB  itself  admits  that  the 
technique  is  better,  their  initial  job 
is  over.  I  hope  that  they  will  again 
accept  the  challenge  to  provide  the 
leadership  in  the  development  of  a 
new  service  that  will  raise  the 
standards  of  radio  research  still 
higher.  In  my  opinion,  this  new 


Senate  Votes  to  Sustain  Cut 
of  $2,163,857  in  FCC  Budget 


OVERRIDING  pleas  of  Admin- 
istration spokesmen,  the  Senate 
last  Monday  voted  to  sustain  its 
Appropriations  Committee  recom- 
mendations and  cut  a  total  of  $2,- 
163,857  from  the  1945  fiscal  year 
budget  request  for  the  FCC.  The 
House  previously  had  pared  $1,- 
654,857  from  the  President's  re- 
quest and  the  Senate  added  another 
$509,000  reduction. 

Should  the  House  concur  in  the 
additional  Senate  reduction,  the 
Commission  will  be  restricted  in  its 
radio  intelligence  activities,  par- 
ticularly that  portion  involving 
military  intelligence.  Reports  on 
Capitol  Hill  were  that  the  House 
likely  would  concur  in  the  extra 
Senate  slash,  thus  leaving  the  Com- 
mission a  total  of  $6,207,843  for  the 
1945  fiscal  year,  as  compared  to 
$8,371,700  requested  by  the  Pres- 
ident. 

A  surprise  supporter  in  behalf 
of  the  full  amount  for  the  Com- 
mission was  Sen.  Robert  M.  LaFol- 
lette  (P-Wis.),  who  made  a  two- 
hour    impassioned    plea  against 


stripping  the  Commission  of  what 
he  termed  activities  of  "vital  im- 
portance". He  read  from  a  letter 
from  FCC  Chairman  James  Law- 
rence Fly,  urging  that  the  Senate 
restore  the  cuts  made  by  the  House. 
He  cited  instances  in  which  the 
FCC  allegedly  saved  lives  of  Army 
airmen  and  located  enemy  alien 
stations. 

Sen.  LaFollette,  who  a  year  ago 
acquired  a  one-eighth  interest  in 
WEMP  Milwaukee,  at  one  stage 
declared  that  the  "Senate  is  not 
interested  in  this  subject.  The  votes 
have  already  been  lined  up  to  kill 
this  amendment  [  \n  amendment  by 
Sen.  Mead  (D-N.  Y.)  to  restore 
the  full  amount  for  radio  intelli- 
gence work].  But  I  want  the  record 
made  here  so  that  when  some  one 
of  these  planes,  or  more,  go  down 
at  sea,  and  the  crews  are  not  res- 
cued, those  who  are  primarily  con- 
cerned may  be  able  to  turn  to  the 
roll  call  on  this  amendment  and 
find  out  who  is  responsible  for  it." 

(Continued  on  page  71) 
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service,  this  qualitative  analysis  of 
radio  audiences,  should  include  in- 
formation on  individual  programs 
showing  continuously: 

a — Distribution  of  Listeners  by 
Economic  Groups. 

b — Distribution  of  Listeners  by 
City-Sizes  and  Farms. 

c — Duplication  of  Audiences  be- 
tween Programs. 

d — Source  and  Flow  of  Program 
Audiences. 

e — Cumulative  Audiences  by 
Weeks  and  months. 

f — Audience  Turnover. 

g — Frequency  of  Listening. 

There  are  at  least  three  ways  of 
obtaining  this  qualitative  analysis: 
The  automatic  recorder  method 
used  by  the  Nielsen  Radio  Index, 
the  consumer-panel  diary  system, 
and  personal  interviewing.  It  is  not 
my  purpose  to  presume  to  tell  the 
CAB  what  to  do  or  how  to  do  it, 
but  I  would  merely  like  to  point 
out  that  it  is  not  an  impossible 
task.  During  the  war  it  may  be  dif- 
ficult to  make  the  best  of  these 
techniques  operate  with  its  maxi- 
mum effectiveness,  but  we  can  test 
and  evaluate  now  and  lay  our  post- 
war research  plans  on  a  solid 
foundation. 

I  believe  that  the  industry  would 
be  willing  to  pay  more  than  it  is 
paying  for  this  additional  informa- 
tion on  a  continuous,  rapid  and  na- 
tionwide basis.  If  the  CAB  is  will- 
ing to  pioneer  this  new  undertak- 
ing, it  will  again  earn  our  whole- 
hearted respect  and  admiration. 


Estimate  of  Population 
Shows  Increase  In  Year 

ESTIMATED  total  population  of 
the  United  States,  including  armed 
forces  abroad,  was  136,485,262  on 
July  1,  1943,  according  to  an  esti- 
mate released  March  24,  by  Direc- 
tor J.  C.  Capt  of  the  Bureau  of  the 
Census.  Estimated  increase  be- 
tween July  1,  1942  and  July  1,  1943 
was  1,820,338,  or  1.4%.  This  rate  is 
higher  than  that  for  any  year  since 
1930  and  is  chiefly  the  result  of  the 
war  increase  in  births. 
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Full  Labor  Board  Is  Expected 
To  Study  AFM  Hearing  Plea 

Panel  Board  Now  Being  Reviewed  and  May  Be  Put 
On  Board  Calendar  Within  Next  Few  Weeks 


THE  FULL  membership  of  the 
National  War  Labor  Board  is  ex- 
pected to  give  consideration  soon 
to  the  request  of  the  American 
Federation  of  Musicians  for  fur- 
ther hearings  by  the  Board  before 
it  acts  on  the  recommendation  of 
the  WLB  panel  terminating  the 
AFM  recording  strike. 

The  panel  report,  along  with 
briefs  filed  last  week  by  attorneys 
for  the  AFM  and  the  transcription 
manufacturers,  is  now  being  re- 
viewed by  Board  staff  members  as- 
signed to  summarize  the  case  for 
consideration  by  the  Board  in  ex- 
ecutive session.  It  is  probable  that 
the  case  will  be  placed  on  the 
Board's  calendar  within  the  next 
few  weeks. 

Objections  Filed 

As  expected,  objections  to  the 
WLB  panel  recommendations  out- 
lawing the  20-month-old  strike, 
were  filed  within  the  10  days  al- 
lotted after  the  panel  issued  its 
report  [Broadcasting,  March  12, 
19].  A  formal  request  for  hearings 
before  the  full  Board,  filed  by  AFM 
counsel  Joseph  A.  Padway  and 
Henry  A.  Friedman,  charged  that 
the  panel's  recommendation  is  "con- 
trary to  law  and  fact"  and  is  "be- 
yond the  powers  and  jurisdiction 
of  the  Board  to  adopt." 

That  the  Board  will  grant  the 
AFM  request  for  hearings  was  re- 
garded as  likely  because  of  the 
importance  of  the  case.  But  in  view 
of  the  lengthy  hearings  held  be- 
fore the  panel,  in  which  more  than 
1900  pages  of  testimony  were 
taken,  it  is  expected  that  oral  argu- 
ments before  the  full  Board  will 
be  of  short  duration. 

Comments  of  the  transcription 
companies,  requesting  that  the 
panels  recommendation  be  adopted 
were  filed  jointly  by  Robert  P. 
Myers,  attorney  for  the  Radio  Re- 
cording Division  of  NBC  and  RCA 
Victor  Division  of  RCA,  and  Ralph 
F.  Colin,  attorney  for  the  Colum- 
bia Recording  Corp. 

With  the  exception  of  that  por- 
tion of  the  report  in  which  Chair- 
man Arthur  S.  Meyer  of  the  panel 
stated  that  the  principle  of  pay- 
ment by  employers  directly  to  a 
union  for  the  benefit  of  its  unem- 
ployed members  might  not  be  ob- 
jectionable under  proper  safe- 
guards, the  companies'  brief  was 
in  full  agreement. 

"The  issue  here,"  the  brief  de- 
clared, "is  one  of  general  social 
philosophy — interesting  as  that 
may  be.  The  issue  in  this  case  is 
whether  the  companies,  these  em- 
ployers, should  be  forced  to  pay  a 
tax  to  this  Union,  measured  by  a 
per  piece  levy  on  the  manufactured 
product  or  a  percentage  of  gross 
sales,  for  the  creation  of  a  fund 
to  benefit  unemployed  members  of 


the  Union  who  are  not,  never  have 
been,  and  in  all  probability  never 
will  be  employees  of  the  com- 
panies." 

"The  companies  point  out,  how- 
ever," the  brief  stated,  "that  they 
concur  with  the  decision  of  the 
panel  in  all  other  substantial  re- 
spects and  that  there  is  no  dis- 
agreement whatsoever  between 
them  and  the  industry  member 
on  the  one  hand,  and  the  chair- 
man of  the  panel  on  the  other,  that 
the  Board  should  not  and  cannot 
order  these  companies  to  make 
payments  to  this  union  under  the 
circumstances  of  th's  case  and  at 
this  time — that  there  is  no  dis- 
agreement between  them  on  the 
only  ultimate  issue  in  this  case. 
Here  there  is  neither  factual  jus- 
tification for  the  Union's  demand, 
nor  jurisdiction  in  the  Board  to 
order  the  companies  to  accept  it." 

The  brief  concluded : 

"In  summary,  therefore,  the 
opinion,  findings,  conclusions  and 
recommendation  of  the  majority  of 
the  panel  are  endorsed  and  sup- 
ported by  the  companies,  except  in 
respect  to  a  few  items,  none  of 
which  are  controlling  on  the  deci- 
sion, the  more  important  of  which 
exceptions  are  set  forth  in  Schedule 
A  annexed  hereto. 

"The  companies  respectfully  re- 


quest that  the  panel's  recommen- 
dation be  adopted  and  that  the 
Board  'exercise  its  power  to  ter- 
minate the  strike  to  the  end  that 
the  conditions  prevailing  on  July 
31,  1942  be  restored'". 

(1)  The  companies  believe  that  under 
any  circumstances  the  principle  of  pay- 
ment by  employers  directly  to  a  Union 
for  the  benefit  of  unemployed  members 
who  are  not,  never  have  been  and  never 
will  be  employees  of  the  employers  is 
vicious,  and  is  unsound  alike  for  industry, 
labor  and  the  public.  (Majority  opinion 
pp.  31-36). 

(2)  The  majority  opinion,  at  page  13, 
refers  to  the  estimate  of  $600,000  as  the 
amount  which  would  be  collected  from 
the  phonograph  companies  for  the  unem- 
ployment fund  at  the  rates  laid  down 
in  the  union's  demand  and  goes  on  to 
state  that  the  "companies  do  not  ground 
their  objection  on  the  amount  of  pay- 
ment asked  by  the  union.  Their  objection 
is  addressed  to  the  essence  of  making 
any  payment  *  *  *"..  Both  statements  are 
only  partly  true.  While  it  is  true  that 
under  the  union's  present  demands  a  fund 
of  $600,000  per  year  would  be  collected, 
Mr.  Petrillo  has  already  stated  publicly 
in  the  1943  annual  report  to  his  members 
that  there  is  no  reason  why  in  a  few 
years  the  annual  fund  collected  should  not 
be  $20,000,000.  With  such  a  possibility  in 
mind  even  before  Mr.  Petrillo's  statement, 
but  very  definitely  confirmed  by  that 
statement,  the  companies  have  not  only 
objected  to  the  principle  of  the  demand 
itself  but  to  the  potential  dangers  of  its 
application  on   a  grossly  increased  scale. 

The  materiality  of  the  potential  size  of 
the  fund  to  the  validity  of  the  principle 
itself  is  indicated  by  the  majority  opinon's 
reference  at  page  18  to  the  possibility  that 
an  industry  which  causes  technological 
unemployment  "has  a  duty,  in  modest 
measure,  to  foster  the  disinherited  and 
that  the  Union  can,  with  propriety,  insist 
on  the  fulfillment  of  that  obligation." 
Aside  from  the  fact  that  there  is  the 
finding  here  that  no  such  technological 
unemployment  has  been  created,  Mr.  Pe- 
trillo's own  statements  indicate  how  far 
is  the  thinking  of  the  Union  from  mak- 
ing provision  "in  modest  measure". 

(3)  The  companies  do  not  admit,  as 
stated  at  majority  opinion  page  17,  that 
"the  evidence  does  not  indicate  a  large 
volume  of  protest  nor  a  profound  general 
dissatisfaction  with  available  records." 


NRDGA's  Radio  Ad  Forum 
Slated  for  Cincinnati  April  6 


ALL-DAY  FORUM  on  radio  as 
an  advertising  medium  for  retail 
stores  has  been  scheduled  by  the 
National  Retail  Dry  Goods  Assn. 
for  the  final  day  of  its  three-day 
Sales  Promotion  Clinic,  to  be  held 
April  4-6  at  the  Netherland  Plaza 
Hotel,  Cincinnati. 

Special  feature  will  be  a  pro- 
gram by  the  Quiz  Kids  at  the 
Wednesday  luncheon  meeting. 

Main  topics  of  discussion  will  be 
the  questions  most  frequently 
asked  the  NRDGA  by  retail  ad- 
vertising executives:  "What  is  be- 
ing done  to  help  retailers  benefit 
from  radio?"  and  "What  are  the 
best  means  of  using  radio?"  A 
third  question:  "What  is  television 
going  to  mean  to  retailers?",  will 
be  dealt  with  during  the  luncheon 
session. 

Audience  Questions 

Discussion  during  the  morning 
session  will  be  conducted  under 
the  co-chairmanship  of  B.  Lewis 
Posen,  publicity  and  sales  direc- 
tor, Hochschild,  Kohn  &  Co.,  Bal- 
timore, and  Dietrich  Dirks,  gen- 
eral manager,  KTRI  Sioux  City. 
The  topics  will  be  discussed  and 
questions  from  the  audience  an- 
swered by  a  panel  of  six  experts, 


three  broadcasters  and  three  de- 
partment store  publicity  directors. 
Panel  members  are:  C.  K.  Beaver, 
commercial  manager,  KARK  Little 
Rock;  Walter  Johnson,  commercial 
manager,  WTIC  Hartford;  Arthur 
Hull  Hayes,  general  manager, 
WABC  New  York;  Paul  McCarthy, 
J.  N.  Adam  Co.,  Buffalo;  E.  Davis 
McCutchon,  D.  H.  Holmes  Co., 
New  Orleans;  Richard  G.  May- 
bohm,  J.  W.  Robinson  Co.,  Los 
Angeles. 

In  the  afternoon,  John  M.  Out- 
ler  Jr.,  commercial  manager,  WSB 
Atlanta,  will  act  as  radio  chair- 
man, with  Sam  H.  Bennett,  com- 
mercial manager,  KMBC  Kansas 
City;  John  E.  Surrick,  commercial 
manager,  WFIL  Philadelphia,  and 
one  more  expert  not  yet  named, 
as  the  radio  panel  members.  The 
department  store  executives  who 
served  during  the  morning  will 
continue  through  the  afternoon 
session.  All  of  the  stores  repre- 
sented have  had  considerable  ex- 
perience with  the  use  of  radio. 

Program  was  arranged  by 
Lewellyn  Harries,  sales  promotion 
manager,  NRDGA,  and  Lewis  H. 
Avery,  director  of  broadcast  adver- 
tising, NAB. 


Ryan  Names  Feltis 
To  NAB  Research 

General  Manager  of  KFAB 
Experienced  in  Air  Data 

APPOINTMENT  of  Hugh  Feltis, 
general  manager  of  KFAB  Lin- 
coln, as  chairman  of  the  NAB  re- 
search committee,  was  announced 
last  week  by  J.  Harold  Ryan,  NAB 
president-elect.  Mr.  Feltis  suc- 
ceeds Mr.  Ryan,  who  as  NAB 
president,  serves  ex-officio  on  all 
committees. 

Added  significance  and  impetus 
has  been  given  the  research  com- 
mittee's work  in  view  of  the  cur- 
rent controversy  over  audience 
measurement.  Mr.  Feltis,  in  col- 
laboration with  Dr.  Thompson, 
dean  of  psychology  and  research  at 
the  U.  of  Omaha  and  a  member  of 
the  American  Psychology  Research 
Foundation,  is  working  out  a  new 
technique  for  the  survey  of  listen- 
ing audience  in  a  territory  beyond 
normal  limits  of  telephone  and  co- 
incidental surveys. 

The  research  committee  will 
meet  jointly  with  the  NAB  sales 
managers  executive  committee  in 
Cincinnati  April  4-5,  during  the 
annual  meeting  of  the  National  Re- 
tail Dry  Goods  Assn.  Chairman  of 
the  sales  managers  committee  is 
Dietrich  Dirks,  KTRI  Sioux  Falls. 
The  sales  managers  and  research 
groups  will  present  to  the  NRDGA 
convention  an  elaborate  program 
on  retail  advertising  by  radio,  with 
Lewis  H.  Avery,  NAB  director  of 
broadcast  advertising,  as  the  prin- 
cipal speaker.  Cincinnati  stations 
are  cooperating  in  the  presenta- 
tion. 

Well  Qualified 

Mr.  Feltis,  a  graduate  of  the  U. 
of  Idaho,  started  in  radio  at  KVOS 
Bellingham,  Wash.,  in  1929  and 
first  used  research  commercially 
while  manager  of  KPQ  Wenatchee, 
Wash.,  in  1931.  From  1935  to  1937, 
while  commercial  manager  of 
KOMO  and  KJR  Seattle,  he  used 
extensive  studies  prepared  by  in- 
dependent research  organizations 
such  as  Ross  Federal  and  Facts 
Consolidated  —  the  first  of  their 
kind  on  the  West  Coast. 

As  a  member  of  the  AAAA  com- 
mittee in  1938,  Mr.  Feltis  partici- 
pated in  the  plan  Which  resulted 
in  the  establishment  of  the  Hooper 
station  audience  report  and  signed 
the  first  cooperative  station  con- 
tract for  KOMO-KJR.  He  was 
president  of  the  Seattle  Advertis- 
ing Club  in  1941.  In  1942  Mr.  Fel- 
tis was  in  the  station  relations  de- 
partment of  the  Blue  Network, 
New  York. 


Esquire  Adds 

ESQUIRE  Inc.,  Chicago  (Coro- 
net), sponsor  of  the  Coronet  Story 
Teller  and  Coronet  Quick  Quiz,  has 
added  61  Blue  stations  to  the  list 
carrying  the  program  Monday 
through  Saturday,  10:55-11  p.m., 
for  a  total  of  133  outlets.  Agen- 
cy is  Schwimmer  &  Scott,  Chi- 
cago. 
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Time's 
Hard  To 
Get! 


On  W-l-T-H  in  Baltimore  anyway! 
At  this  writing  there  are  mighty  few 
minutes  left  out  of  24  hours! 
That  gives  you  an  idea  how 
W-l-T-H  produces  for  adver- 
tisers! When  you  hear  of 
an  open  spot  on  W-l-T-H 
.  .  .  grab  it ! 


On  The  Air  24  Hours 
A  Day — 7  Days 
A  Week 


) 


THE  PEOPLES  VOICE  IN  BALTIMORE 

Tom  Tinsley,  President 
Represented  Nationally  by  Headley-Reed 


mm 
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"INTIMIDATION"  MIGHT  BE  CAPTION  of  this  bit  of  art  if  the  smiling 
face  of  William  J.  Huster,  president  of  Burger  Brewing  Co.,  Cincinnati, 
didn't  betray  skullduggery,  as  he  signs  contract  to  sponsor  Cincinnati 
Reds'  games,  play-by-play  on  WKRC  Cincinnati.  "Forcing"  the  issue  are 
(1  to  r):  Dick  Nesbit,  WKRC  sportscaster;  Ken  Church,  station  general 
manager;  Jack  Koons,  president  of  Midland  Adv.  Agency,  handling 
account,  Waite  Hoyt,  former  New  York  Yankee  pitching  ace,  now  WKRC 
sportscaster.  Messrs.  Hoyt  and  Nesbit  will  do  broadcasts,  also  slated  to 
be  aired  by  WPAY  Portsmouth;  WHIZ  Zanesville;  WLOK  Lima;  WIZE 
Springfield;  WING  Dayton. 


Blue  Developing  New  Sales  Technique 
Kobak  Tells  Women's  Advertising  Club 


ONE  of  the  most  important  jobs  of 
a  radio  station  is  to  get  more  people 
to  listen  more  hours  per  day,  ac- 
cording to  Edgar  Kobak,  Blue 
network  executive  vice-president, 
speaking  before  the  Women's  Ad- 
vertising Club  of  Washington  last 
Tuesday.  This  can.  be  done,  he  said, 
through  advertising, 

"The  man  who  really  believes  in 
advertising  is  the  one  who  digs  in 
his  pocket  and  pays  for  it,"  Mr. 
Kobak  said.  And  working  on  this 
premise,  the  Blue  sales  staff  has 
planned  an  approach  that,  Mr.  Ko- 
bak told,  first  sells  the  idea  of  ad- 
vertising and  why  it  pays.  Then, 
he  said,  the  next  step  is  to  sell  the 
broadcast  advertising  idea,  and 
when  that  is  done,  follow  up  by 
selling  the  Blue  Network. 

"Don't  mention  your  competition 
ever,  when  selling  your  product," 
he  advised  strongly.  "It  only  places 
doubt  in  the  mind  of  the  client,  or 
else  it  puts  the  name  of  your  com- 
petitor in  his  mind,  maybe  for  fu- 
ture use."  The  Blue  executive 
stressed  the  fact  that  "after  you 
sell,  go  back  for  another  order.  If 
you  can't  sell  more,  resell  what 
you've  already  sold."  Illustrating 
the  efficacy  of  that  system,  Mr.  Ko- 
bak pointed  out  several  Blue  ac- 
counts that  have  expanded  and  re- 
expanded  their  schedules,  mainly 
through  salesmen  going  back  to  re- 
sell the  network. 

"Blue  is  building  a  broadcasting 
system  that  gets  away  from  doing 
things  the  same  way  they  have  al- 
ways been  done,"  the  network  exec- 
utive stated.  "With  new  ideas  of  all 


our  staff  on  the  table,  we  can  develop 
new  policies  instead  of  clinging  to 
the  old  ones  that  perhaps  have 
grown  for  no  reason  at  all.  Among 
new  ideas  of  Blue  programming 
are  the  daytime  programs,  com- 
posed mostly  of  news,  variety  and 
comedy. 


Ivoryne  Correction 

GUM  LABS.,  Clifton  Heights,  Pa. 
(Ivoryne  chewing  gum),  which 
on  March  18  expanded  to  123  Blue 
stations,  is  handled  by  McJunkin 
Advertising  Co.,  Chicago,  and  not 
McCann-Erickson,  as  erroneously 
reported  in  Broadcasting  March 
20.  Hal  R.  Makelim,  vice-president 
and  radio  director  of  McJunkin, 
personally  handles  the  account. 
The  quarter-hour  program,  Hello 
Siveetheart,  on  Saturdavs,  featur- 
ing Nancy  Martin,  vocalist,  began 
Dec.  18  on  38  Blue  Network  sta- 
tions. Broadcasting  regrets  the 
error  in  agency  identity. 


New  Palmolive  Show 

COLGATE  -  PALMOLIVE  Peet 
Co.,  Jersey  City,  on  April  1  re- 
places The  Million  Dollar  Band  on 
NBC  with  Palmolive  Party,  a  week- 
ly half-hour  variety  show  featur- 
ing a  Hollywood  star  each  week. 
The  Million  Dollar  Band  will  con- 
tinue to  provide  the  musical  ac- 
companiments. Barry  Wood,  singer 
will  also  continue  with  the  new 
show  and  Patsy  Kelly,  comedienne, 
is  a  new  addition.  The  diamond 
ring  give-away  has  been  discon- 
tinued. Agency  is  Ted  Bates  Inc., 
New  York. 


Thibaut  Program 

RICHARD  E.  THIBAUT  Inc.,  New 
York,  entering  radio  for  the  first 
time,  starts  spot  radio  promotion 
of  its  wallpaper  in  New  York, 
Buffalo  and  Boston.  A  contract 
with  WQXR  New  York  calls  for 
sponsorship  of  Symphony  Hall, 
Saturday,  8-9  p.m.,  starting 
March  27.  Thibaut  will  also  use  a 
quarter-hour  home  decorators  pro- 
gram on  WBEN  Buffalo;  and  par- 
ticipations on  WBZ-WBZA  Boston. 
Agency  is  Alley  &  Richards,  New 
York. 


SERIAL  WAR  ROLE 
BOOSTED  BY  KESTEN 

DAYTIME  SERIALS,  favorite 
target  of  the  critics  of  broadcast 
entertainment,  received  an  accolade 
in  place  of  the  accustomed  brick- 
bat last  week.  In  the  annual  report 
of  CBS  [Broadcasting,  March  20], 
Paul  W.  Kesten,  executive  vice- 
president,  pointed  out  that  early 
last  year  research  revealed  that 
"America  was  not  psychologically 
prepared  for  the  mounting  cas- 
ualty lists — for  death-in-action  of 
the  boy  next  door"  and  that  "some 
preparation  of  the  public  mind 
against  demoralizing  shock  was 
urgent." 

"From  perhaps  a  least  expected 
source,"  he  continued,  "came  an 
important  contribution  to  this 
need — from  a  CBS  daytime  serial 
program,  heard  in  millions  of 
homes  through  five-day  -a-week 
broadcasts.  Deftly  and  convincing- 
ly it  moved  familiar  characters 
through  the  news  of  missing-in- 
action and  the  shock  of  death-in- 
action, using  the  vast  power  of  the 
drama  to  set  various  behavior  pat- 
terns of  fortitude  and  courage. 
Heartfelt  response  from  listeners 
attested  the  service  which  it  ren- 
dered," 

Series  referred  to  but  not  iden- 
tified in  the  report  is  Bachelor's 
Children,  sponsored  by  Continen- 
tal Baking  Co.  and  placed  by  Ted 
Bates  Inc.,  on  CBS  Monday 
through  Friday,  10:45  a.m. 


Standard  Time  Return 
Provided  in  House  Bill 

TIME  CHANGE  again  bobbed  up 
in  Congress  last  week  when  Rep. 
Cannon  (D-Mo.),  chairman  of  the 
House  Appropriations  Committee 
and  author  of  a  newspaper  sub- 
sidy bill  now  pending  before  the 
Rules  Committee,  introduced  a  bill 
(HR-4428)  to  restore  Standard 
Time  during  January,  February, 
November  and  December.  The  bill 
was  referred  to  the  Interstate  & 
Foreign  Commerce  Committee. 

Unlike  several  other  measures, 
introduced  in  both  Houses  of  Con- 
gress the  last  year,  the  Cannon 
Bill  would  provide  for  Standard 
Time  throughout  the  nation, 
whereas  others  would  revert  to 
Standard  Time  in  certain  zones. 


Video  Commercial 

DUREZ  PLASTICS  &  Chemical  Co., 
North  Tonawanda,  N.  Y.,  will  present 
a  13-week  television  series  on 
W2XWV  New  York  starting  April 
16  and  featuring  Norman  Bel  Geddes, 
Walter  Teague,  Raymond  Lcwy  and 
other  industrial  designers  who  will 
forecast  the  plastic  and  electronic 
devices  of  the  post-war  world.  Series 
will  be  produced  by  the  television 
workshop. 


KSJB  to  600  kc 
With  Local  Power 

Conditional  Grant  Provides 
Mixed  Assignment  to  Outlet 

A  PROPOSED  conditional  grant 
to  KSJB  Jamestown,  N.  D.,  for 
assignment  to  the  regional  chan- 
nel of  600  kc  but  with  local  power, 
was  announced  last  Wednesday  by 
the  FCC,  and  is  expected  to  re- 
open the  issue  of  such  mixed  class 
assignments  as  contrary  to  the 
FCC's  own  regulations.  John  W. 
Boler  of  Minneapolis,  staunch  de- 
fender of  the  FCC's  regulatory 
policies,  is  head  of  the  station. 

The  proposed  findings  would  au- 
thorize a  modification  of  license 
to  change  the  assignment  of  KSJB 
from  1440  kc,  250  w  unlimited 
time,  to  600  kc,  with  100  w  night 
and  250  w  day,  with  the  condition 
that  as  soon  as  materials  again 
become  available,  the  station  will 
make  "full  use  of  the  frequency 
in  accordance  with  the  Rules  and 
Regulations  of  the  Commission." 

WMT  Cedar  Rapids,  la.,  which 
successfully  protested  a  previous 
grant  of  the  facility  without  hear- 
ing, and  subsequently  appealed 
from  a  "special  service"  authoriza- 
tion granted  the  station  on  the 
Commission's  own  motion,  is  ex- 
pected to  protest  the  proposed 
grant  on  interference  grounds  as 
well  as  violation  of  the  FCC's  reg- 
ulations. 

Eligible  for  CBS 

The  conclusions  said  that  as- 
signment of  KSJB  on  600  kc  will 
provide  increased  service  and  en- 
able the  station  to  secure  a  CBS 
affiliation  contract.  Although  in- 
creased interference  will  result  to 
WMT,  the  Commission  said  it  will 
not  occur  within  the  normally  pro- 
tected (2.5  mv)  contour.  A  slight 
increase  in  interference  also  will 
result  to  CFQC  Saskatoon,  Canada 
from  nighttime  operation  of  KSJB 
as  proposed. 

Mr.  Boler,  who  is  also  president 
of  North  Central  Broadcasting 
System  of  St.  Paul,  earlier  this 
month  wrote  Rep.  Case  (R-S.D.), 
a  member  of  the  House  Appropria- 
tions Committee,  alleging  that  he 
was  "using  the  FCC  as  a  political 
football".  He  defended  FCC  Chair- 
man Fly,  and  cited  the  "ines- 
timable service  he  has  rendered 
hundreds  of  small  independent  ra- 
d  i  o  stations"  [Broadcasting, 
March  20]. 


Salt  Promotion 

GENERAL  FOODS  Corp.,  New 
York,  is  conducting  a  test  cam- 
paign for  Diamond  Crystal  Salt 
in  Toledo  with  a  series  of  52  live 
announcements  on  WSPD  and  an- 
other on  WTOL,  in  addition  to 
local  newspaper  space.  Drive 
started  earlier  this  month  and  will 
last  for  ten  weeks  on  WSPD  and 
for  six  on  WTOL.  Campaign  is 
backed  up  by  merchandising.  Prod- 
uct is  regularly  promoted  through 
cut-ins  on  G-F's  When  a  Girl  Mar- 
ries, on  NBC.  Agency  is  Benton 
&  Bowles,  New  York. 
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COVERAGE? 

IT'S  liV  TJ5T£  ItiC  WHEN 


You're  on  the  Spot! 


GRAND  COULEE  DAM — where  giant  generators  develop  more 
power  than  Niagara,  bringing  a  host  of  new  industries,  industries 
with  permanent  payrolls,  to  the  Spokane  area.  Station  KHQ's 
Primary  Coverage  alone  includes  19  counties  in  Washington,  10 
counties  in  Idaho,  5  counties  in  Montana  and  3  in  Oregon.  KHQ 
is  the  only  single  medium  completely  covering  this  area. 


o  Primary  Coverage  Area     o  Secondary  Coverage  Area         150-Mile  Circle 


KHI|— Spokane,  Washington 

5000  WATTS  —  H90  KMLOCYCLJES 

Owned  and  Operated  by 

LOUIS  WASMER,  MNC. 

Radio  Central  Bldg.        Spokane,  Wash. 

National  Representatives:  Edward  Petry  &  Co.,  Inc. 
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Du  Mont  Forecasts 
Widespread  Video 

McClintock    Tells  Marketing 

Group  of  New  Radio  Arts 

ALLEN  B.  DU  MONT,  president 
of  Allen  B.  du  Mont  Labs,  and 
also  head  of  the  recently  organ- 
ized Television  Broadcasters  Assn., 
and  Miller  McClintock,  president 
of  MBS,  gave  their  views  of  pres- 
ent day  television  and  the  signifi- 
cance of  video  and  FM  to  post- 
war advertising  last  Thursday  at 
the  March  radio  luncheon  of  the 
American  Marketing  Assn.,  held 
at  the  Murray  Hill  Hotel,  New 
York. 

The  Bright  Side 

George  Allen,  newly  appointed 
manager  of  the  Cooperative  Analy- 
sis of  Broadcasting  and  AMA  ra- 
dio chairman,  presided  at  the  meet- 
ing, attended  by  more  than  300 
advertising  and  market  research 
executives. 

The  brakes  applied  by  the  war 
to  television,  which  for  two  years 
had  convincingly  demonstrated  its 
home  entertainment  qualities  to 
several  thousand  set  owners  in  the 
New  York  metropolitan  area,  have 
turned  out  to  be  a  good  thing,  Mr. 
du  Mont  stated,  by  changing  the 
television  broadcaster's  concept  of 
material  and  personnel  from  a 
mountain  to  a  molehill. 

"We  have  developed  the  telecast- 
ing technique  to  the  point  where 
genuine  entertainment  can  be  han- 
dled with  facilities  and  manpower 
that  are  well  within  the  reach  of 
any  community  that  now  supports 
a  regular  broadcasting  station," 
he  said.  "Whereas  formerly  we 
thought  of  television  in  terms 
of  millions  of  dollars,  we 
now  consider  it  in  terms  of  tens 
of  thousands."  Only  on  a  nation- 
wide basis  is  television  worthy  of 
your  attention  as  marketers,  he 
added. 

Mass  Production 

The  war  also  was  almost  a  ne- 
cessity to  bring  about  mass  pro- 
duction of  telesets,  Mr.  Du  Mont 
said,  pointing  out  that  because  of 
war  requirements,  notably  radar, 
cathode  ray  tubes  are  now  pro- 
duced by  the  thousands  instead  of 
by  the  dozens  as  in  prewar  days. 

Urging  advertisers  to  prepare 
for  the  inevitable  challenge  of 
television  and  FM  in  the  post-war 
era,  Mr.  McClintock  pointed  out 
that  these  new  developments,  de- 
spite their  glamour,  "will  grow 
only  by  retaining  the  same  funda- 
mentals which  have  made  radio 
great".  FM  and  television  are  not 
so  much  a  change  in  the  functions 
of  radio  advertising  as  they  are 
in  their  qualities  and  capacities 
to  serve  more  effectively,  he  said. 

Television  will  add  graphics  to 
radio  advertising's  intimate  and 
personal  appeal,  he  said. 


THE  MAN  WHO  HIRED  Arch  McDonald  ten  years  ago,  A.  D.  (Jess) 
Willard  Jr.  (right),  former  manager  of  WJSV  Washington  (now 
WTOP)  and  present  manager  of  WBT  Charlotte,  returns  to  WTOP 
to  congratulate  Arch  on  the  completion  of  a  decade  of  sports  broadcasting 
for  WTOP.  Manager  Carl  Burkland  (left)  and  Arthur  Godfrey,  another 
WTOP  ten-year  man,  were  on  hand  during  the  anniversary  program. 

NBC  War  Clinic  Ends;  Plans  Completed 
With  BBC  for  Radio  Invasion  Coverage 


MUTUAL  network  has  leased  the 
Forrest  theatre  at  230  W.  49th  St., 
New  York,  for  studio  audience  pro- 
grams. First  broadcast  to  originate 
from  the  theatre  will  be  Green  Valley 
U.S.A.,  April  2. 


CULMINATION  of  arrangements 
with  BBC  to  pool  resources  for  ra- 
dio coverage  of  European  invasion 
was  announced  by  Sheldon  B.  Hic- 
kox  Jr.,  manager  of  NBC  station 
relations  department,  during  third 
annual  War  Clinic  held  at  Los  An- 
geles Biltmore  Hotel,  March  20 
through  22.  CBS  will  also  share  in 
the  arrangement.  Mr.  H  i  c  k  o  x 
pointed  out  that  special  NBC  per- 
sonnel has  been  selected  and  trained 
to  follow  United  Nations  armies 
[Broadcasting,  March  13].  These 
men,  he  added,  will  start  broadcast- 
ing from  Rome,  Copenhagen,  Paris 
and  Oslo,  when  and  if  those  capitals 
are  liberated.  Special  mobile  units 
go  into  combat  zones  with  troops 
and  pick  up  noises  of  war  for  trans- 
mission. 

Agenda  for  the  Los  Angeles  ses- 
sions which  wound  up  series  of 
cross-country  NBC  War  Clinics, 
covered  network  reports  on  cam- 
paigns conducted  on  behalf  of 
the  war  effort;  net  sales  figures 
for  1943;  programming;  plans 
for  television  and  frequency  mod- 
ulation operations;  advertising, 
promotional,  technical  and  legisla- 
tive phases  of  broadcasting.  More 
than  50  executive  representatives 
of  affiliated  western  stations  met 
with  NBC  New  York  officials  for 
discussion  of  common  problems. 

Net  Sales  Up 

Roy  Witmer,  vice-president  in 
charge  of  sales,  disclosed  that  net 
sales  in  1943  showed  an  increase  of 
15%  over  previous  year  and  no  re- 
cession is  expected  until  after  the 
war.  He  warned  that  sales  would 
fall  off  somewhat,  six  months  after 
the  war,  but  declared  that  NBC 
will  be  well  cushioned  against  any 
such  eventuality. 

During  panel  discussion  of  pro- 
posals drafted  by  delegates,  the 
network  representatives  held  out 
against   extending    station  break 


time  from  20  to  30  seconds.  Niles 
Trammell,  president,  however, 
promised  the  issue  would  be  con- 
sidered in  due  time. 

During  key  address  on  opening 
day  of  sessions,  Mr.  Trammell  as- 
sured film  studio  heads  that  the 
motion  picture  industry  has  noth- 
ing to  fear  from  television,  adding 
that  like  radio,  this  new  medium 
will  add,  not  subtract  from  the 
show  business.  He  asserted  that  i*a- 
dio  has  contributed  as  much,  or 
more  to  motion  pictures  rather  than 
the  other  way  around  and  indicated 
that  films  would  have  more  to  lose 
than  radio  if  rupture  of  relations 
should  develop  from  the  present 
guest  star  controversy.  Radio,  Mr. 
Trammell  said,  nurtured  its  own 
stars,  many  of  whom  went  on  to 
cinematic  greatness,  whereas  few 
radio  stars  have  come  from  the  mo- 
tion picture  industry. 

La.  Outlet  Sought 

Prior  to  the  War  Clinic  sessions, 
Mr.  Trammell  conferred  with  both 
Earle  C.  Anthony,  owner  of  KFI- 
KECA  Los  Angeles,  and  G.  A. 
(Dick)  Richards,  owner  of  KMPC 
Hollywood,  but  denied  that  NBC 
would  buy  a  station  in  that  area 
during  his  current  stay  in  South- 
ern California.  It  is  well  known 
that  NBC  is  desirous  of  owning  a 
Los  Angeles  outlet.  With  Mr.  An- 
thony reportedly  unwilling  to  dis- 
pose of  KFI,  assumption  is  that 
network  officials  are  initiating  other 
proposals,  presumably  with  Mr. 
Richards  for  KMPC,  or  J.  Frank 
Burke,  owner  of  KPAS  Pasadena. 
Both  stations  operate  on  10,000 
watts. 


Experiment  in  Quiz 
Planned  by  Macy's 

Direct  Selling  on  the  Air  to 
Be  Tested  by  Retailer 

R.  H.  MACY  &  Co.,  New  York  de- 
partment store,  owner  of  WOR 
New  York  since  1929,  has  in  the 
past  used  radio  mainly  for  institu- 
tional advertising,  sponsoring  such 
programs  as  Consumers  Quiz,  Shop- 
pers Club,  baseball  broadcasts  in 
1942  as  co-sponsor  with  General 
Mills  and  keeping  its  commercials 
pretty  generally  on  the  advan- 
tages of  shopping  at  Macy's  rather 
than  on  plugging  any  particular 
item  of  merchandise.  Store's  cur- 
rent series  of  chain  breaks  on  four 
New  York  stations— WMCA  WHN 
WNEW  as  well  as  WOR— are 
largely  novelty  announcements 
stressing  the  savings  made  by 
Macy  shoppers. 

Thematic  Commercials 

But  beginning  this  week  Macy's 
is  going  commercial.  Using  the 
Answer  Man  on  WOR  each  Mon- 
day, Wednesday  and  Friday,  7- 
7:15  p.m.,  the  store  will  advertise 
on  each  broadcast  three  specific 
radio  specials  which  will  receive 
no  other  advertising  for  the  next 
three  days,  giving  Macy's  a  check 
on  the  efficiency  of  its  radio  sales 
talks. 

Commercials  will  follow  the  pro- 
gram's style,  being  presented  in 
question  and  answer  form.  Pro- 
gram will  be  backed  up  by  an 
extensive  merchandising  campaign, 
encompassing  window  displays, 
posters,  in  store  promotion,  en- 
velope stuffers  and  other  advertis- 
ing, all  carrying  a  special  "Q-A" 
symbol.  Contract  begins  March  27 
and  continues  for  52  weeks.  Series 
is  placed  direct,  although  the 
Macy  announcement  campaign  is 
handled  by  Young  &  Rubicam, 
New  York.  The  Answer  Man  is 
broadcast  on  Tuesday  and  Thurs- 
day for  Trommers  beer  and  on  Sat- 
urdays under  the  three-way  spon- 
sorship of  New  York  Telephone 
Co.,  Schonbrunn  &  Co.  (Savarin 
coffee)  and  Ex-Lax. 


NATIONAL  BOARD  of  Consultants 
of  the  CBS  School  of  the  Air  will  hold 
its  14th  annual  meeting  March  29  at 
the  network's  New  York  headquarters. 


WPB  May  Query  Radio 
On  Advertising  Appeals 

STATIONS  MAY  soon  be  querried 
by  WPB  as  to  how  they  are  han- 
dling retail  broadcast  selling  in  line 
with  last  summer's  declaration  of 
policy  on  retail  promotion  prac- 
tices, it  appeared  likely  last  week 
[Broadcasting,  Feb.  14]. 

While  no  one  in  the  War  Pro- 
duction Board's  Office  of  Civilian 
Requirements,  the  office  which 
would  logically  handle  such  a  sur- 
vey, would  speak  for  publication, 
it  seemed  evident  that  such  a  ques- 
tionnaire to  the  industry,  possibly 
combined  with  certain  "sugges- 
tions" was  being  contemplated.  It 
was  discovered  by  Broadcasting 
that  the  Government  agency  had 
solicited  the  cooperation  of  the 
NAB  in  making  plans  for  such  a 
survey. 
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but  so  sensible 


Shannon.  They  are  meeting  the  stars  of  screen  and  radio  who 
regularly  drop  in  to  say  hello.  They  are  listening  and  dancing  to 
the  records  around  which  the  program  is  built. 

And  all  over  Wisconsin  families  are  enjoying  the  nonsense,  the  music 
and  the  commercials.  Yes,  they  actually  enjoy  the  commercials,  for 
each  one  is  woven  right  into  the  program's  format. 

"Rumpus  Room"*  is  another  example  of  WTMJ  programs  built  to 
the  wants  and  needs  of  Wisconsin  people.  It  is  another  of  the 
programs  that  have  made  WTMJ  Wisconsin's  most  skillfully 
programmed,  most  popular,  most  "selling"  station. 

Ik  A  few  spots  still  remain. 


WTMJ 

THE  lUUKff  JOURIlflL  STflTIOI) 

Basic  N.B.C.  Station 

National  Representatives,  Edward  Petry  and  Company,  Inc. 
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It's  10:45  P.  M.  and  the  curtain  is  up  on  "Bob  Shannon's  Rumpus 
Room,"  the  Monday  through  Saturday  WTMJ  program  that's  as 
distinctive  as  it  is  sound. 

That's  a  corner  of  the  Rumpus  Room  above.  Left  to  right  are 
George  (the  chief  Rumpus  Room  stooge),  guest  Glen  Gray,  the 
band  leader,  and  Maestro  Shannon. 

In  the  special  "Rumpus  Room"  in  Milwaukee's  Ultra-Modern 
Radio  City,  a  cross-section  of  the  city's  youngsters  and  oldsters  have 
packed  the  studio  for  over  an  hour  of  unadulterated  fun. 

They  are  laughing  at  the  mad  antics  of  youthful,  handsome  Bob 


Britain  Nurses  Radio  Sponsorship  Idea 


THE  INTRODUCTION  of  spon- 
sored radio  has  been  periodically 
mooted  in  Britain,  and  as  often 
frustrated.  Today  again,  a  wave 
of  public  and  financial  interest  in 
commercial  radio  has  forced  the 
topic  into  highlights.  Half-a-dozen 
influential  syndicates  are  pushing 
this  way — the  BBC  says— and 
newspapers,  long  antagonistic  are 
now  throwing  their  weight  behind 
sponsored  stations.  A  decision  must 
be  made  and  within  a  reasonably 
short  time. 

It  is  obviously  impossible  to  make 
an  authoritative  comment  on  the 
future  of  the  industry,  although  it 
is  quite  possible  that  the  progress 
towards  commercializm  is  already 
completely  cut  and  dried  in  the 
minds  of  those,  who  intend  to  con- 
trol its  operations  here.  What  can 
be  done  is  to  give  the  most  recent 
authoritative  comments  and  the 
line-up  as  we  see  it  here. 

Bracken's  Views 

The  BBC  (according  to  Brendan 
Bracken,  Minister  of  Information, 
speaking  at  the  21st  birthday  party 
of  that  body)  will  not  accept  adver- 
tising. He  would  be  surprised  if 
the  British  public  approved  of  the 
introduction  of  commercial  broad- 
casting. But  he  added,  as  though 
aware  that  public  favor  is  not  en- 
tirely pro-BBC-ish,  that  post  war, 
a  system  of  inter-area  or  inter-sec- 
tional stations  operating  under 
BBC  control  in  the  regions,  might 
develop  a  competitive  system  which 
would  dispose  of  the  charge  of 
monopoly. 

So  much  for  the  official  position. 
Despite  that  denial  of  interest  in 
commercial  sponsorship,  British, 
rumor  has  it  that  executive  opinion 


BBC  Opposes  Advertising  on  the  Radio 
But  Plan  Is  Gaining  Headway 


By  ROBIN  WALKER 
British  Journalist 


at  the  BBC  is  violently  split  on  the 
subject,  the  younger  section  urging 
such  a  development,  and  the  older 
statesmen  anxious  not  to  soil  their 
lily-white  purity  with  tainted 
money,  which  would  also  "call  the 
tune".  An  economic  factor  is  also 
involved  which  cannot,  however, 
be  ignored,  even  by  the  purists. 

After  the  war  it  is  estimated  that 
Britain  will  require  at  least  30  tele- 
vision stations  to  cover  the  country 
for  vision.  That  money  must  be 
found,  either  from  increased  listen- 
ers' licenses,  or  from  sponsorship 
— or  from  both  jointly. 

Already  Philco  Radio  &  Televi- 
sion Corp.  of  Great  Britain  has 
bought  the  factory  and  control  of 
the  manufacturing  organization  of 
General  Aircraft,  thus  acquiring  a 
potential  production  plant  for  post- 
war years.  The  Radio  Industry 
Council  with  the  Government  Coun- 
cil on  Television  has  advanced  a 
scheme  whereby  85%  of  British 
homes  could  be  linked  up  to  televi- 
sion within  nine  months  of  the  end 
of  the  war  and  operated  through 
12  stations  relaying  a  main  BBC 
program. 

The  first  and  main  factor  is  that 
of  public  demand.  British  listeners 
are  confined  to  two  stations,  the 
one  definitely  'heavy'  on  education- 
al, cultural  and  national  propagan- 
da, the  other,  devoted  to  entertain- 
ment and  tending  to  monotony.  A 


BIG  DAY  IN  LIFE  of  Edward  Carstens,  the  man  with  the  knife,  took 
place  Saturday,  March  4,  when  fellow  engineers  at  WGN  Chicago,  helped 
him  celebrate  his  25th  wedding  anniversary  and  presented  him  with  a 
gift.  Carstens  has  been  with  WGN  since  1925.  Engineers  present  are 
(1  to  r),  Clyde  White,  Robert  Sibold,  Jay  Ferree,  Robert  Baird,  Ralph 
Batt,  Carstens,  George  Williams  and  Clyde  Diderich. 


Gallup  poll  by  one  newspaper,  the 
News  Chronicle  of  London,  showed 
approximately  50/50  demand  for 
commercialisation  and  did  not  in- 
clude the  vast  listening  public  now 
in  the  Forces,  and  all  likely  to  vote 
for  faster  and  more  varied  enter- 
tainment. 

The  British  public  will  dial,  say, 
a  sponsored  Bob  Hope  programme, 
even  if  some  of  the  new  British 
programmes  are  only  a  wrist  turn 
away.  Evidence  of  this  is  seen  in 
the  immense  boost  which  Hope, 
Benny,  Dinah  Shore,  and  Mail  Call 
have  had  since  they  went  over  the 
BBC.  They  are  "national"  billings 
in  Britain  today,  whereas  they  were 
nonentities  before. 

Assuming  that  public  preference 
for  brighter  entertainment,  the 
position,  as  given  by  one  expert, 
must  develop  along  these  lines. 
Immediately  post-war,  British  radio 
manufacturers,  now  on  mass-pro- 
duction war  work,  will  leap  back 
to  mass-produced  domestic  radio. 
All-wave  cheap  receivers  are  a 
certainty. 

Will  Be  Surrounded 

American  interests  will  establish 
themselves  in  Ireland,  France,  Bel- 
gium, Luxemburg,  North  Africa, 
and  so  on.  Britain  will  be  ringed 
by  "foreigners"  either  on  the  short- 
wave, direct  from  the  U.  S.  A.  or 
even  on  older  type  mediumwave 
sets,  from  Ireland  and  the  Contin- 
ent. British  firms,  denied  radio 
publicity,  will  see  their  markets 
filched  by  the  growing  popularity 
of  sponsored  products  from  the 
U.  S.  A.  and  Europe,  which  cannot 
be  kept  out  of  Britain  any  more 
than  can  their  radio  publicity.  In 
this  emergency  the  British  Govern- 
ment, would  be  required  to  act. 

That  action  would  result  in  the 
allocation  of  wavelengths  for  com- 
mercial broadcasting.  The  BBC 
would  be  retained  as  a  cultural  and 
non-sponsored  national  vehicle. 
Two  other  networks  are  promised 
by  the  prophets,  to  offer  alternative 
programmes  sponsored  by  adver- 
tising money. 

It  is  also  confidently  anticipated 
that  British  newspapers  will  ac- 
quire controlling  interest  in  such 
networks.  While  this  routine  is 
given  as  a  speculative  development 
of  the  situation,  it  is  so  logical,  and 
is  supported  by  evidence  which  I 
shall  quote,  as  to  guarantee  its  ac- 
curacy, within  limits  of  probability. 

The  public  attitude  is  actually  in- 
difference on  the  subject.  But  the 
BBC  has  been  repeatedly  attacked 
in  Parliament,  has  many  critics  of 
its  methods  and  has  lost  a  host  of 


editorial  and  newspapermen  who 
find  its  "red-tapeism"  too  limiting, 
after  working  on  newspapers. 

Typical  supporters  of  sponsored 
radio  who  have  so  declared  them- 
selves are  Edward  Hulton  {Picture 
Post),  Harold  W.  Eley  (Dunlop 
Rubber),  Christina  Foyle  (Foyle's 
Bookshop),  J.  L.  Henderson  (D. 
P.  R.  Ministry  of  Supply).  Meeting 
at  a  recent  convention  and  discuss- 
ing this  topic,  they  pointed  out 
that  Bernard  Shaw  might  be  one 
giant  to  be  heard  over  sponsored 
radio.  The  fact  that  much  which  is 
banned  by  the  BBC  might  be  offered 
regularly  by  commercialized  radio 
is  perhaps  one  main  reason  why 
the  intelligent  Briton,  as  distinct 
from  the  rank  and  file  of  the  na- 
tion, is   supporting  sponsorship. 

The  mass  production  of  radio 
sets  has  been  promised  by  leaders 
in  the  industry,  but  is  self  evident. 
So  much  for  the  mechanism  of  re- 
ception. 

American  Plans? 

American  commercial  interests 
are  already  believed  to  be  plan- 
ning for  post-war  encirclement  of 
Britain.  Niles  Trammell  and  John 
Royal  of  NBC  have  been  recently 
in  Britain.  Capt  Plugge,  the  busi- 
nessman who  built  up  prewar  con- 
tinental commercial  broadcasting, 
entertained  them  and  Mrs.  Plugge 
staged  a  reception  at  which  mem- 
bers of  the  company  attended  on 
these  guests,  with,  as  well,  Mem- 
bers from  the  Commons  and  the 
Lords. 

Capt.  Plugge  has  shown  himself 
ready  to  cooperate  with  estab- 
lished interests  in  this  sphere.  He 
is  a  man  of  great  ability,  initia- 
tive and  of  proved  achievement  in 
the  sphere.  Apart  from  this  spe- 
cific example  of  Anglo-American 
cooperation  other  Britishers  are 
planning  to  enter  the  field,  some 
six  groups  being  known  to  have 
ambitions  in  that  direction. 

The  advertising  agencies  and 
entertainment  agencies  are  solidly 
behind  commercial  radio,  since  it 
offers  an  obvious  competitive  mar- 
ket to  the  limited  and  lowly  paid 
market  which  the  BBC  now  of- 
fers. The  proposal  to  create  two 
new  networks,  operating  perhaps 
on  the  lines  of  British  Overseas 
Airways,  has  already  a  precedent 
in  New  Zealand  where  commercial 
and  States  services  have  been  in 
operation  for  seven  years  while 
Canada  has  an  alternative  system 
much  on  the  same  lines.  Australia 
while  more  approximate  to  the 
American  model,  has  also  had  a 
state  service.  There  is  no  reason 
to  assume  that  it  will  work  any  less 
efficiently  in  Britain. 

British  newspaper  interests  have 
perhaps  the  power  to  make  or 
break  commercial  radio  and  while 
it  is  true  they  tried  to  do  so  in 
its  early  days  and  failed,  there 
has  been  a  complete  reversal  of 
opinion.  Newspapers  and  owners 


Page  18  •  March  27,  1944 


BROADCASTING  •  Broadcast  Advertising 


1ttE 


01© 


oo 


of 


$72 


*  a  *> 


©U 


ARTE* 


HOUR 


ON 


THREE 


St 


(owles 


Qroup 


Measured  against  the  copper  hidden  in  its  moun- 
tains and  the  fertility  hidden  in  its  unirrigated  soil, 
the  dollars  that  acquired  the  Gadsden-Purchase 
territory  from  Mexico  were  few  indeed. 

There's  no  way  of  hiding  the  tremendous  resources 
of  the  rich  mid-west  region  served  by  the  Cowles 
Stations.  In  bushels  of  corn,  in  pork  and  beef,  it 
out-produces  any  area  of  equal  size,  anywhere  in 
the  world.  Yet  for  relatively  few  dollars,  Cowles 
group-rates  enable  advertisers  to  extend  their  in- 
fluence over  this  vast  market,  including: 

16  wholesale  centers,  over  25,000. 

80  retail  centers,  5,000  to  25,000. 

601,543  farms,  each  a  war-industry  in  itself. 

1,387,690  radio  homes  (daytime  primary)  with 
population-total  far  above  6,000,000. 

To  this  entire  region,  Cowles  Stations  beam  your 
advertising  at  group-rates  as  low  as  $72  for  a  day- 
time quarter-hour  on  three  stations  .  .  •  truly  the 
BIG  BUY  of  1944. 
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kCEDAR  RAPIDS^  DES  MOINES 
.WATERLOO. 


DES  MOINES 


SIOUX  CITY 
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BUT... 

in  the 
"MEMPHIS  MARKET" 
most  people  prefer 

WMC/ 


Yes,  Time  Buyers  have 
found  that  in  the  Memphis 
market,  WMC  is  tops  in 
shows,  and,  it  follows 
naturally,  listening  audience. 
Thirteen  of  the  first  fifteen 
shows  on  the  air  are  heard 
over  WMC,  the  pioneer  radio 
station  of  the  Mid-South. 


are  now  backing  sponsored  radio 
as  something  which  will  be  com- 
plementary to  their  own  advertis- 
ing medium,  and  believe  there  is 
room  for  both. 

Edward  Hulton,  of  Picture  Post, 
said  recently  that  sponsored  adver- 
tising by  radio  had  not  hurt  Amer- 
ican publishers  and  he  did  not 
think  that  here,  they  would  hurt 
the  press  in  any  way.  Today  Brit- 
ish newspapers  are  at  an  all-time- 
high.  They  have  lost  their  fear  of 
commercial  radio.  They  are  even 
ready  to  encourage  it  and  discreet 
paragraphs  are  appearing  in  many 
of  the  papers  owned  by  the  bigger 
publishing  groups,  suggesting  that 
commercial  radio  must  come. 

Cooperative  Basis 

The  press  peers  are  obviously 
intending  that  it  will  come  and 
this  week  a  prominent  publisher 
stated  off  the  record  that  the 
Newspaper  Proprietors  Associa- 
tion and  the  Newspaper  Society 
must  make  up  their  mind  to  take 
a  share  in  the  control  of  this  new 
development  and  assure  control  of 
the  air  for  themselves.  It  is  con- 
fidently believed  that,  because  of 
their  ability  to  gather  news  and 
features,  this  development  must 
of  necessity  eventuate  with  a  Brit- 
ish newspaper-radio  combine  sys- 
tem operating  harmoniously  and 
profitably  on  a  cooperative  basis. 

How  soon  can  these  changes  be 
made — as  it  is  confidently  believed 
they  will  have  to  be — if  present 
trends  are  any  indication?  The  BBC 
monopoly  ends  Dec.  31,  1946,  when 
its  charter  expires.  If  the  war 
ends  sooner,  a  move  may  be  made 
before  that  date,  dependent  on 
how  definitely  the  move  has  pro- 
gressed in  the  interval.  An  inter- 
nal struggle  is  proceeding  mean- 
time and  must  continue  to  fester 
until  the  ultimate  setup  is  known. 
Each  of  the  interested  groups  is 
jockeying  for  position  and  in  the 
two  years  which  must  intervene 
until  a  positive  change  can  be  ef- 
fected, much  may  happen.  Some 
may  be  killed  off,  others  may  de- 
velop. Some  positive  arrangements 
have  probably  already  been  com- 
pleted, involving  U.  S.  participa- 
tion in  Ireland  or  on  the  Conti- 
nent, and  other  groups  are  striv- 
ing to  duplicate  these.  Sponsored 
radio  will  undoubtedly  come,  and 
by  1947,  but  there  is  going  to  be  a 
lot  of  excitement  in  financial  cir- 
cles meantime. 

Charter  Problem 

Asked  for  an  official  statement 
as  to  the  possibilities  of  sponsored 
radio  in  Great  Britain,  BBC  offi- 
cials refused  to  give  any  positive 
answer  except  to  say:  "The  BBC 
cannot  make  any  official  statement 
about  the  possibility  of  commercial 
radio  in  Britain  nor  can  it  express 
any  opinion.  By  the  terms  of  the 
charter  of  the  BBC  the  corpora- 
tion is  charged  with  the  responsi- 
bility of  carrying  on  broadcasting 
according  to  its  present  constitu- 
tion. The  charter  of  the  BBC  is 
renewable  in  1946;  it  is  dependent 


Construction  on  WELO 
To  Be  Completed  Soon 

CONSTRUCTION  of  studios  and 
offices  for  WELO  Tupelo,  Miss.,  is 
practically  complete,  it  has  been 
announced  by  Bob  McRaney,  gen- 
eral manager  of  the  radio  in- 
terests of  Capt.  Birney  Tmes  Jr., 
owner  of  the  station.  Work  on  the 
transmitter  building  has  begun,  it 
was  also  stated. 

Mr.  McRaney  reported  that  the 
station  has  signed  as  a  full  Mutual 
affiliate  and  has  also  arranged  for 
AP  news  service  and  Standard  and 
Keystone  transcription  library  serv- 
ice. WELO  will  use  a  200  foot 
Windcharger  radiator  antenna  and 
RCA  250-D  Delux  transmitter. 
RCA  studio  equipment  is  also 
scheduled  to  be  used.  WELO  is  a 
new  member  of  the  NAB. 


Vano  on  Coast  CBS 

CHEMICALS,  Inc.,  Oakland 
(Vano),  on  April  23  starts  a  quar- 
ter-hour Sunday  night  variety 
show  over  eight  CBS  Pacific  Coast 
stations  (KQW  KNX  KGDM  KOIN 
KPPY  KIRO  KARM  KROY). 
Contract  is  for  52  weeks.  Account 
was  placed  by  Garfield  &  Guild, 
San  Francisco.  1 


Constance  Hope  to  Victor 

CONSTANCE  HOPE,  head  of  Con- 
stance Hope  Associates,  publicity 
agents,  will  become  director  of  Artist 
Relations  for  Red  Seal  Records  April 
1,  according  to  an  announcement  last 
week  by  James  W.  Murray,  general 
manager  of  RCA  Victor  Record  ac- 
tivities. Miss  Hope's  publicity  firm 
merged  recently  with  that  of  Earl 
Ferris,  although  separate  offices  are 
maintained  by  each  organization.  Con- 
stance Hope  Associates  will  be  changed 
to  Hope  Associates  Corp.  on  April  1. 
It  is  not  known  to  what  extent  Miss 
Hope  will  continue  her  connection 
with  the  publicity  firm. 


ultimately  on  any  new  measures 
that  Parliament  may  see  fit  to  in- 
troduce or  confirmation  in  its  pres- 
ent form,  whether  there  will  be 
any  commercially  sponsored  ra- 
dio." 

The  system  of  monopolistic 
broadcasting  gives  a  very  positive 
power  to  the  Government  policy 
which  it  follows  and  that  a  very 
active  minority  opinion  may  be 
entirely  overlooked  or  at  least  giv- 
en scant  attention. 

There  have  been  criticisms  even 
that  we  in  Britain  while  sneering 
at  the  state-controlled  Nazi  broad- 
casting propaganda  weapon  have 
ignored  that  we  in  this  country 
have  just  as  powerful  a  propa- 
ganda machine,  although  it  has 
been  proved  to  be  a  truthful  ma- 
chine in  actual  operation. 

For  these  and  many  allied  rea 
sons  public  opinion  here  is  tend 
ing  towards  some  system  more  on 
the  lines  of  the  U.S.A.  plan.  That 
does  not  deny  the  valuable  work 
done  by  the  BBC  in  the  cultural 
educational  and  similar  spheres, 
and  the  occasional  brilliant  efforts 
of  particular  occasions.  But  it  does 
mean  that  we  are  less  inclined  to 
be  spoonfed  than  we  were  and 
more  anxious  to  allow  competitive 
talent  an  opportunity  to  offer  its 
wares  on  the  radio  as  well  as  in 
the  press  and  by  public  speech. 


★  5.000  WATTS  DAY  &  NIGHT 

★  NBC  NETWORK 

*  OWNED  AND  OPERATED  BY 
THE  COMMERCIAL  APPEAL 

*  REPRESENTED  NATIONALLY  BY 

THE  BRANHAM  COMPANY 

MEMPHIS,  MEMBER  OF  SOUTH  CENTRAL 

OUALITY  NETWORK 
T  E  N  N  .  WMC— Memphis      WJDX— Jackson,  Miss. 

KARK— Little  Rock     WSMB— New  Orleans 
KWKH-KT8S — Shreveport 


IMC 
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EARL  MAY  of  KMA 

Broadcaster,  seedsman,  nursery- 
man, and  poultry  fancier  of  note, 
Earl  May  is  shown  with  Sarah,  a 
prize     White  Leghorn. 


OWI  PACKET,  WEEK  APRIL  17 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  April  17.  All  station  announcements  are  50  seconds  and 
available  for  sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing 
of  these  important  war  messages.  Each  X  stands  for  three  announcements  per  day  or 
21  per  week. 


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 

NET-  Group  Group  NAT.  SPOT 

WORK  KW  OI  PLAN 

PLAN    Aff.         Ind.      Aff.         Ind.  Live  Trans. 


War  Bonds    X        X            X         X  X 

V-Mail   X 

Play  Sauare  With  Gasoline.  X 

Victory  Gardens     X    X 

Ceiling  Price  Lists     X  X   

SPARS    __                                 X  X 

Save  Paper  


EARLY  BIRDS! 

Earl  May  founded  KMA  in  August,  1925.  That  made  him  a  real 
pioneer  in  radio — and  he's  been  pioneering  ever  since.  Almost  imme- 
diately he  inaugurated  a  system  of  regular  USDA  releases  with  Sam 
Pickard,  then  Assistant  to  Secretary  of  Agriculture  Jardine.  In  October, 
1925,  he  originated  an  early  morning  program  at  5:30  a.m.  Its  success 
startled  almost  everyone  but  him— and  a  new  radio  field  was  dis- 
covered ! 

In  1926  he  developed  audience  participation  shows  when  most  broad- 
casters were  trying  to  keep  visitors  out  of  their  studios.  That  same 
year  he  won  the  Radio  Digest's  national  poll  for  "the  most  popular 
announcer". 

In  1927,  he  built  the  KMA  studio  auditorium  which  seats  1000.  In 
1928  he  arranged  for  KMA  newscasts  compiled  direct  from  press  wire 
services — which  most  broadcasters  have  done  in  only  the  past  8  years. 
No  wonder  KMA  is  the  "No.  1  Farm  Station  in  the  No.  1  Farm  Mar- 
ket". No  wonder  KMA  devotes  70%  of  its  time  to  the  specific  needs 
of  its  regional  audience — that  listeners  send  KMA  500,000  pieces  of 
commercial  mail  each  year!  No  wonder  KMA  is  the  station  to  deliver 
this  rich  farm  market  for  you! 

Get  the  facts  in  the  KMA  "Complete  Mail  Study".  Call  your  nearest 
Free  &  Peters  office  to  arrange  your  KMA  schedule  now. 


KMA 


BLUE  NETWORK 

The  No.  1  Farm  Station  in  the  No.  1  Farm  Market 

152  COUNTIES  AROUND 
SHENANDOAH,  IOWA 


Free  &  Peters,  ie 

Exctuttvt  National  RfpreKncatfoei 


See  OWI  Schedule  of  War  Messages  104  for  names  and  time  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 

V-Mail  and  SPARS  Subjects  on  OWI 
Radio  Bureau  Packet  for  Week  April  17 


TWO  SUBJECTS  return  to  the 
OWI  Domestic  Radio  Bureau 
packet  for  the  week  beginning 
April  17  after  several  months  ab- 
sence, three  are  continued  from  the 
previous  week,  and  two  others  re- 
appear after  a  short  lapse. 

Scheduled  for  Network  Alloca- 
tion, the  V-Mail  campaign  is  again 
a  leading  subject  as  the  increasing 
number  of  troops  now  overseas 
causes  further  demands  upon  pos- 
tal facilities.  Messages  will  em- 
phasize the  vast  amount  of  cargo 
space  made  available  in  ships  and 
planes  from  the  accumulated  sav- 
ings of  millions  of  V-Mail  letters. 

More  than  5,000,000  pounds  of 
cargo  has  been  saved  through  use 
of  the  V-Mail  forms  since  the  serv- 
ice was  inaugurated  in  June,  1942. 
This  is  the  equivalent,  OWI  points 
out,  to  two  full  Army  divisions, 
more  than  1,300,000  units  of  blood 
plasma,  or  500,000  Garand  auto- 
matic rifles. 

Appeals  for  SPARS 

Also  back  on  the  packet  is  the  re- 
cruiting campaign  for  SPARS,  the 
Women's  Reserve  of  the  U.  S. 
Coast  Guard.  Transcribed  mes- 
sages, scheduled  on  the  station  an- 
nouncement plan,  will  urge  women, 
aged  20  to  36  inclusive,  married  or 
single,  with  no  children  under  18, 
to  call  at  their  nearest  Coast  Guard 
Recruiting  Station  for  information 
about  this  branch  of  the  service. 

Sponsorship  possibilities  for  the 
announcements  include  women's 
stores  supplying  uniforms,  general 
advertisers  who  buy  time  or  space 
for  War  Bonds,  and  other  business 
firms  in  non-critical  labor  areas. 

Campaigns  carried  on  from  the 
previous  week  are  War  Bonds,  Play 
Square  With  Gasoline,  and  Victory 
Gardens.  The  last  named  subject  is 
scheduled  for  transcribed  messages 
available  for  sponsorship  by  hard- 
ware, department,  seed,  variety  and 
nursery  supply  stores. 

Ceiling  Price  Lists,  assigned  for 
Station  Announcement  allocation, 
is  another  phase  of  the  overall 
Home  Front  Pledge  campaign 
which  emphasizes  paying  only  ceil- 


ing prices,  consulting  ceiling  lists, 
and  paying  points  in  full. 

Save  Paper,  scheduled  on  Na- 
tional Spot,  continues  previous  ap- 
peals to  save  every  type  of  waste 
paper  and  sell  it  to  a  junk  dealer 
or  donate  it  to  a  salvage  organiza- 
tion. 


Barbasol  Discs 

SUPPLEMENTING  its  two  net- 
work news  programs  Gabriel  Heat- 
ter  Mutual,  and  Deane  Dickason, 
CBS  West  Coast,  Barbasol  Co., 
Indianapolis,  producer  of  shaving 
cream  and  other  shave  products, 
last  week  began  a  quarter-hour 
transcription  The  Arthur  Godfrey 
Show  in  20  major  markets  through- 
out the  country.  Mr.  Godfrey,  who 
has  two  early  morning  live  one-man 
variety  shows  on  WABC  New  York, 
serves  as  m.c.  of  the  Barbasol 
program,  musical  variety  fea- 
ture with  music  supplied  by  Ray 
Sinatra's  orchestra,  Lillian  Lane, 
soloist,  and  the  Barbasol  Quartet. 
Series  started  Monday,  March  20 
on  a  thrice-weekly  basis  in  selected 
markets  in  the  South,  West  Coast, 
East,  Midwest,  with  heaviest  con- 
centration in  the  two  latter  areas. 
Station  schedule  includes  WTOP 
KMOX  WABC  WEEI  WGAR 
WBAL  KGW  WWL  WCAU  KRLD 
WICC  WISH  WFBM  WJAS  KLZ. 
Agency  is  Erwin,  Wasey  &  Co., 
New  York. 


Tavern  Series 

LOCAL  tavern  associations  will 
join  in  a  nation-wide  campaign  late 
this  month  in  an  effort  to  combat 
the  belief  that  local  tavern  owners 
contribute  to  juvenile  delinquency 
by  serving  liquor  to  minors.  Tav- 
erns will  sponsor  local  spot  an- 
nouncements and  newspaper  ads 
prepared  by  Allied  Liquor  Indus- 
tries, New  York,  under  supervision 
of  Clarence  Dufek,  field  educa- 
tional director.  Helen  Sprackling, 
head  of  the  Woman's  Division, 
will  supply  material  to  women  pro- 
gram directors.  Allied  will  distrib- 
ute weekly  news  letter  along  the 
same  lines  to  liquor  advertisers  for 
use  in  their  advertising.  Biow  Co., 
New  York,  is  advertising  agency  of 
Allied  Liquor. 
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Touching  the  tips  of  Lakes  Michigan 
and  Erie  is  a  round  region  of  2,300,000 
®Hps*-  people,  divided  about  evenly  as  farmers 

and  city  dwellers,  and  served  by  West- 

inghouse  Station  WO  WO,  Indiana's  most  powerful  station . .  Near  the  center  of  the  nation's  population,  this 

f 

area  is  a  circular  segment  of  Typical  America . .  the  ideal  spot  in  which  to  groom  your  radio  program  for 
the  networks.  In  fact,  sagacious  advertisers  often  use  WOWO  for  such  testing. 

In  addition  to  a  market  that  is  primary  and  by  no  means  secondary,  WOWO  offers  programming  facilities 
that  mesh  marvelously  with  those  of  your  agency.  Ask  NBC  Spot  Sales  about  WOWO. 


WESTINGHOUSE  RADIO  STATIONS  Inc 


FORT   WAYN,  E 


WOWO     •     WGL     •     WBZ     •     WBZA     .     KYW     •  KDKA 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 


.  Preside** 
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DOROTHY 
LAMOUR 


Among  the 

WORLD'S 
BRIGHTEST 
STARS 

and  Hundreds  of  Others 


CARMEN 
CAVALLARO 


WOODY 
HERMAN 


the  Files  of 


WORLD  PROGRAM  SERVICE 

Subscribers  Have  the 

of  the  WORLD  today 

Here's  what  World  Program  Service  delivers  to  its  subscribers, 
and  why  WORLD  PROGRAM  SERVICE  more  than  pays  for  itself. 


TOP  TALENT  .  .  .  The  greatest  array  of  exclusive  talent  in 
any  library  .  .  .  top  artists  in  every  field  of  entertainment, 
with  30  new  stars  since  September. 

TOP  TUNES  ■  •  •  Week  after  week  World  subscribers  have 
the  most  important  tunes  on  the  air  .  .  .  while  they're  new 
and  news. 

TOP  SELECTIONS  .  .  .  Over  4300  with  50  or  more  addi- 
tions every  month. 

THE  GREATEST  VARIETY  of  music  in  any  library  ...  all 
types  for  all  program  needs. 


QUALITY  RECORDING  ■  •  .  Life-like  reproductions  .  .  .  from 
World's  Wide  Range  Vertical  Cut  recordings,  pressed  in 
pure  vinylite. 

RARE  SHOWMANSHIP  .  .  .  Every  production  supervised  by 
top  showmen  in  the  entertainment  world  .  .  .  men  who  know 
what  the  public  wants  .  .  .  and  how  to  give  it  to  them. 

SALES  MAKING  CONTINUITIES  ...  78  complete  shows 

per  week,  equal  to  22  hours,  with  proved  advertising 
acceptance. 

COMPLETE  EQUIPMENT  .  .  .  Includes  disc  filing  system,  disc 
cabinets,  three-way  card  system  and  cabinets. 


Write  us  today  and  we  will  show  you  what  the  Quality  Library 
of  the  WORLD  can  mean  to  your  station.  , 


w 


CHICAGO 


WORLD  PROGRAM  SERVICE 

orld  Broadcasting  System,  inc. 

A  SUBSIDIARY  OF  DECCA  RECORDS,  INC. 

711  FIFTH  AVENUE,  NEW  YORK 

NEW  YORK  «  HOLLYWOOD  •  SAN  FRANCISCO  •  WASHINGTON 


Clark  Calls  for  Law  to  Curb  Petrillo 


Interlochen  Camp  Head 
Tells  Committee 
Of  AFM  Curb 

PROPOSALS  for  specific  legisla- 
tion to  prevent  James  C.  Petrillo, 
president  of  the  American  Federa- 
tion of  Musicians,  from  interfering 
with  broadcasts  of  school  bands 
and  orchestras  were  asked  last 
week  by  Sen.  D.  Worth  Clark  (D- 
Ida.),  chairman  of  the  Senate  sub- 
committee investigating  the  AFM. 

Following  testimony  by  Dr.  Jos- 
eph E.  Maddy,  president  of  the  Na- 
tional Music  Camp,  Interlochen, 
Mich.,  that  Mr.  Petrillo  had 
stopped  the  summer  programs 
which  had  been  broadcast  from  the 
Camp  for  12  years,  Chairman 
Clark  called  upon  Rosel  H.  Hyde, 
assistant  general  counsel  of  the 
FCC,  and  J.  Joseph  Herbert,  coun- 


sel for  Interlochen,  to  prepare  leg- 
islative drafts  for  submission  to 
the  Dept  of  Justice  for  study. 

Platter  Turners 

The  Committee  also  heard  testi- 
mony regarding  network  contract- 
ual negotiations  with  the  AFM  on 
the  employment  of  platter  turners. 
Ralph  Colin,  CBS  counsel,  read  in- 
to the  record  a  telegram  sent  to 
J.  Harold  Ryan,  newly-elected 
president  of  NAB,  that  the  network 
had  agreed  to  recognize  AFM  juris- 
diction over  platter  turners  in  all 
CBS-owned  stations  with  the  stipu- 
lation that  no  jurisdictional  dispute 
would  be  involved.  Mr.  Ryan  was 
advised  by  Frank  White,  CBS  vice- 
president,  that  President  William 
Green  of  the  AFL  had  transferred 
this  activity  some  years  ago  from 
the  International  Brotherhood  of 
Electrical  Workers  to  the  AFM. 


At  the  outset  of  the  hearing, 
Chairman  Clark  explained  that  he 
had  reconvened  the  Committee  to 
hear  the  testimony  of  Dr.  Maddy 
and  that  no  further  sessions  were 
in  prospect  for  the  present.  He  re- 
ferred to  the  WLB  panel  recom- 
mendation to  terminate  the  AFM 
strike  against  the  transcription  in- 
dustry, expressing  satisfaction  that 
the  "spade  work"  done  by  the  Com- 
mittee resulted  in  the  Board  taking 
jurisdiction.  He  stated,  however, 
that  inasmuch  as  the  case  is  still 
before  the  Board  he  would  not 
comment  on  the  panel's  findings. 

Dr.  Maddy  told  the  Committee 
that  his  appearance  had  no  rela- 
tion with  the  AFM  ban  on  tran- 
scriptions and  recordings  and  that 
he  had  no  commercial  purpose  in 
testifying  on  the  Interlochen  situa- 
tion. Pointing  out  that  Mr.  Petrillo 
has  extended  his  action  in  Michi- 


Listening  figures  are  based  on  a  recent  survey  by  Commercial  Service  Company  of 
Bismarck.  A  cross-section  of  listeners  was  asked,  "What  is  your  favorite  daytime  station? 
.  .  .  favorite  nighttime  station?"  The  percentage  of  those  replying  in  favor  of  KFYR  proves 
that  KFYR  is  dominant  in  the  Northwest. 


KFYR  91.3% 

Next  Station  4.3% 

KFYR  52.1% 

Next  Station  8.8% 


Retail  sales  per  family  (1939)  (est.) 

(National  Average— 1939:  $1,206) 


Airline  miles  from  Bismarck 
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Mobridge 

KFYR  100.0% 

Next  Station   

KFYR  60.9% 

Next  Station  8.8% 

$1,952 
94 


Ask  any  John  Blair  man  for  the  complete  KFYR  coverage  story 


gan  to  all  school  bands  and  or- 
chestras in  the  U.  S.,  the  witness 
declared  the  issue  presented  a  chal- 
lenge to  the  authority  of  the  Gov- 
ernment. 

"I  am  here",  he  said,  "because  I 
believe  it  to  be  the  duty  of  Con- 
gress to  see  to  it  that  private  in- 
terests shall  not  monopolize  this 
great  new  facility  to  the  exclusion 
of  its  use  for  the  public  welfare  in 
the  field  of  music  education." 

Dr.  Maddy  quoted  from  Mr.  Pe- 
trillo's  published  report  in  the  In- 
ternational Musician,  official  jour- 
nal of  the  AFM,  in  which  the  union 
leader  asserted:  "Nor  was  there 
in  the  year  1943  any  other  school 
band  or  orchestra  on  the  networks 
and  there  never  will  be  without  the 
permission  of  the  AFM." 

The  witness  emphasized  he  was 
in  full  sympathy  with  the  AFM  ef- 
forts to  obtain  maximum  employ- 
ment for  its  members,  that  he  him- 
self has  been  a  member  of  the 
AFM  for  35  years,  that  he  has 
played  with  the  Minneapolis  and 
other  symphony  orchestras,  and 
still  maintains  membership  in  the 
AFM  local  in  Richmond,  Ind. 

Chicago  Situation 

He  recalled  that  during  1917  and 
1918,  during  which  time  he  was  in 
close  contact  with  ah  AFM  local 
in  Chicago,  the  AFM  membership 
in  that  city  was  about  3,000,  of 
whom  only  800  earned  their  liveli- 
hood by  music.  The  others  had  other 
employment  and  joined  the  union 
to  supplement  their  earnings  by 
occasional  musical  work. 

In  1943,  he  continued,  Mr.  Pe- 
trillo reported  that  the  Chicago 
AFM  membership  was  11,000,  of 
whom  6,000  were  regularly  em- 
ployed. "Apparently  in  Chicago 
there  were  eight  times  as  many 
fully  employed  union  musicians  in 
1943  as  there  were  in  1918,  before 
the  advent  of  radio,  sound  film  and 
the  juke  box",  he  said. 

Dr.  Maddy  said  "no  other  coun- 
try in  the  world  has  experienced 
such  a  musical  awakening  as  has 
the  United  States  during  the  past 
quarter-century." 

He  said  that  as  a  leader  in  the 
school  band  and  orchestra  move- 
ment and  as  past  president  of 
the  Music  Educators  National  Con- 
ference he  had  worked  harmoni- 
ously with  Mr.  Petrillo's  prede- 
cessor, Joseph  N.  Weber.  But  Mr. 
Petrillo,  he  said,  has  maintained  a 
hostile  attitude  toward  school  music 
for  many  years.  He  quoted  the 
present  AFM  leader  as  telling  the 
treasurer  of  the  National  Music 
Camp  in  1941:  "Maddy  and  all 
other  music  educators  are  mur- 
derers. They  are  training  musi- 
cians to  take  the  bread  and  butter 
from  union  musicians,  causing 
them  to  starve  to  death." 

"Petrillo  decries  the  cultural 
value  of  music,"  Dr.  Maddy  as- 
serted. "To  him  music's  only  value 
is  to  provide  a  means  for  members 
of  the  musician's  union  to  earn 
money." 

While  in  charge  of  an  NBC  sus- 
taining series  to  demonstrate  the 
achievements  of  school  music 
groups,  Dr.  Maddy  testified,  Mr. 
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STANDARD  OIL  COMPANY  OF  NEW  JERSEY 

PUTS  THE 

ESSO  REPORTER ..  WSPA 


WSPA  proudly  announces  that  as  of  March  27  we  begin  broad- 
casting the  Esso  Reporter  four  times  daily  and  twice  on  Sunday. 

By  adding  WSPA  to  the  list  of  37  stations  already  carrying 
the  Esso  Reporter,  the  Standard  Oil  Company  of  New  Jersey 
points  up  the  fact  that  during  recent  months  the  radio  coverage 
picture  in  the  thickly  populated  Piedmont  section  of  the  Caro- 
linas  has  greatly  changed. 

Spartanburg  is  the  "Hub  City"  of  the  Piedmont.  With  over  a 
million  people  and  148,000  radio  homes  within  our  good  serv- 
ice area,  WSPA  serves  the  heart  of  this  prosperous  section  of 
humming  textile  mills  and  fertile  farm  lands. 

Hooper,  in  its  recent  Spartanburg  survey,  found  WSPA  had 
over  one-half  of  the  listening  audience  day  and  night  (57.3  per 
cent ) .  Hooper  also  found  that  all  outside  stations  combined  had 
only  8.3  per  cent  of  the  radio  listeners. 

Standard  Oil  of  New  Jersey,  like  many  other  advertisers,  were 
interested  in  full  coverage  of  this  important  market.  They  inves- 
tigated, gathered  all  the  facts  and  ordered  WSPA  for  the  Esso 
Reporter. 

And,  so,  WSPA  welcomes  Standard  Oil  of  New  Jersey  as  our 
1 3  2nd  advertiser. 

Spartanburg,  South  Carolina... 

5000  Watts  day... 1000  Watts  night... 950  Kilocycles 

South  Carolina's  FIRST  Station... Represented  by  Hollingbery 


CBS 
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ANNUAL  CITATION  OF  MERIT,  presented  by  the  Poor  Richard  Club, 
Philadelphia,  one  of  the  oldest  advertising  clubs  in  America,  is  presented 
to  Mark  Woods,  president  of  the  Blue  Network,  by  Peter  Schaubel, 
president  of  the  club  (Broadcasting,  March  6).  Present  were  (1  to  r) 
Roger  W.  Clipp,  president,  WFIL;  Edgar  Kobak,  Blue  executive  vice- 
president;  Dr.  Robert  L.  Johnson,  president,  Temple  University; 
Mr.  Woods,  Mr.  Schaubel,  Edward  Noble,  chariman  of  the  Blue  board. 


Petrillo  forbade  any  school  instru- 
mental musician  to  take  part  when 
the  program  originated  in  Chicago. 

He  said  that  Mr.  Petrillo  even 
refused  to  permit  student  demon- 
strations of  educational  procedures 
at  the  Chicago  convention  of  the 
Music  Educators  which  were  for 
the  convention  only  and  were  not 
being  broadcast. 

No  Regard  for  Codes 

Counsel  Bingham  asked  the  wit- 
ness: "Suppose  you  had  just  ig- 
nored Petrillo  and  gone  ahead 
with  the  demonstrations?" 

Dr.  Maddy  replied  that  the  con- 
vention was  at  the  Palmer  House 
where  the  union  had  a  closed  shop 
contract  and  Petrillo  could  call  off 
the  hotel  musicians. 

He  testified  that  Mr.  Petrillo  has 
no  regard  for  codes  of  ethics  es- 
tablished in  several  states  to  elimi- 
nate misunderstandings  between 
school  groups  and  union  musicians. 
He  said  that  codes  in  Ohio  and  New 
York  were  broken  by  Mr.  Petrillo's 


orders  in  1942  when  the  AFM 
leader  prohibited  the  broadcasting 
of  programs  from  the  Cincinnati 
Conservatory  of  Music  and  the 
Eastman  School  of  Music  in  Roch- 
ester, N.  Y.  Dr.  Maddy  testified  Mr. 


Petrillo's  action  in  1942  in  banning 
the  summer  broadcasts  from  In- 
terlochen did  not  have  the  approval 
of  the  majority  of  the  union  musi- 
cians. He  said  he  talked  to  a  great 
many  of  them  who  expressed  them- 


selves substantially  as  follows:  Of 
course  we  do  not  favor  the  banning 
of  broadcasts  from  Interlochen,  but 
we  dare  not  say  so  in  public  for 
fear  we  will  be  thrown  out  of  the 
union. 

He  said  the  National  Music 
Camp  had  broadcast  weekly  pro- 
grams for  12  years  without  a  pro- 
test from  anyone  and  that  the 
broadcasts  had  become  a  tradition- 
al summer  feature,  coming  at  a 
time  of  year  when  professional 
symphony  orchestras  were  dis- 
banded and  thus  serving  a  national 
cultural  need. 

"Except  for  one  season  when  the 
program  was  commercial,  under 
arrangements  with  a  previous 
AFM  leadership  to  help  the  Camp 
raise  much-needed  funds,  the  In- 
terlochen programs  have  been  pub- 
lic service  sustaining,  he  pointed 
out.  A  paid  standby  orchestra  was 
always  maintained  in  the  NBC 
New  York  studios  for  all  the 
broadcasts,  so  there  is  no  basis  for 
any  claims  that  the  programs  in- 
terfered with  employment  of  union 
musicians. 

"The  flood  of  indignation  against 
Mr.  Petrillo's  act  in  banning  these 
broadcasts  is  indicative  of  the  at- 
titude of  the  people  of  the  United 
States  toward  such  curtailment  of 
the  freedom  of  the  air  in  broad- 
casting", he  declared.  "No  man  can 
deny  that  this  ruling  is  in  direct 
violation  of  the  law  governing  ra- 
dio broadcasting,  which  states  that 
all  broadcasting  shall  be  'in  the 
public  interest,  convenience  and 
necessity.' " 

Ignored  Appeal 

He  testified  that  Mr.  Petrillo  ig- 
nored appeals  by  students  of  Inter- 
lochen asking  his  reasons  for  ban- 
ning the  broadcasts.  The  AFM 
president,  in  a  letter  to  Chairman 
Fly  of  the  FCC  on  July  30,  1942 
stated:  "It  is  easy  to  understand 
that  the  more  free  music  the  radio 
stations  receive,  the  less  need  for 
the  professional.  That  was  the  pri- 
mary reason  for  opposing  the 
broadcasting  of  the  concerts  from 
Interlochen". 

Dr.  Maddy  testified  that  a  Gov- 
ernment agency  investigated  the 
charge  of  Petrillo  that  Interlochen 
is  a  commercial  project  and  found 
that  the  National  Music  Camp  is 
a  "non-profit  educational  institu- 
tion in  the  strictest  sense  of  the 
word".  He  said  that  after  16  years 
of  operation  the  Camp  is  still  striv- 
ing to  pay  off  the  original  construc- 
tion costs.  He  pointed  out  that  the 
camp  is  affiliated  with  the  U.  of 
Michigan  and  that  the  State  of 
Michigan  contributes  to  its  sup- 
port. 

"If  the  National  Music  Camp  is 
a  commercial  proposition,  so  are 
Yale  and  Harvard,  the  U.  of  Mich- 
igan, and  all  other  colleges  and  uni- 
versities," Dr.  Maddy  asserted. 

"I  challenge  Mr.  Petrillo,"  he 
continued,  "to  cite  a  single  in- 
stance within  the  past  10  years 
when  the  broadcasting  of  any 
school  band  or  orchestra  has  de- 
prived any  union  musician  of  a 
(Continued  on  page  32) 
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In  the  prosperous 
area  where  St.  Louis 
is  the  center  KSD 
is  the  only  basic 
NBC  Network  Station 
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A  Distinguished  Broadcasting  Station 

R  A  D I  O   S  TAT  ION  KSD 

Owned  and  Operated  by  the  St.  Louis  Post-Dispatch 

National  Representative 
FREE  and  PETERS.  Inc. 
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Ben  Willet 
Star  of  Union  Oil's 
"Point  Sublime" 
Mon.  8:30  to  9  p.m. 


^This  is  Ben  Willet,  the  star  of  Union  Oil's  "Point 
Sublime."  No  wonder  he's  smiling.  His  show  has  the  highest  Hooper  rating  of  any  re" 
gional  show  on  the  Pacific  Coast.  "Point  Sublime,"  until  recently,  was  on  one  of  the  other 
major  networks  with  a  Hooper  of  8.9  in  the  4  regularly  Hooper  rated  cities.  In  only  13 
weeks  on  Don  Lee,  same  show,  same  cities -Hooper  12.4. 

With  a  12.4  in  Los  Angeles,  San  Francisco,  Portland,  and  Seattle,  imagine  the  job  this 
show  is  doing  outside  these  cities,  where  Don  Lee  controls  60  to  100%  of  the  tune-ins  in 
many  markets.  (This  fact  was  established  by  a  recent  276,019  coincidental  telephone  sur- 
vey by  C.  E.  Hooper).  It  just  goes  to  prove  what  we've  been  telling  you  all  along ...  a 
good  show  will  reach  more  people  on  Don  Lee  than  the  same  show  on  other  networks. 
In  fact,  unless  a  show  is  broadcast  on  Don  Lee  it  can't  reach  all  of  the  people  on  the 
Pacific  Coast  no  matter  how  good  it  is. 


Thomas  S.  Lee,  President 
Lewis  Allen  Weiss,  Vice-Pres.,  Gen.  Mgr. 
5515  Melrose  Ave.,  Hollywood,  Calif. 
Represented  Nationally  by  John  Blair  &  Co. 
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Clark  Calls  for  Law 

(Continued  from  page  28) 

dollar  of  income.  I  further  chal- 
lenge Mr.  Petrillo  to  cite  one  in- 
stance wherein  his  rulings  of  the 
summer  and  fall  of  1942,  banning 
Interlochen  and  other  school  music 
groups  from  the  air,  have  lesulted 
in  a  single  dollar  of  additional  in- 
come to  any  member  of  the  musi- 
cian's union." 

Sees  Dangerous  Trend 

He  declared  that  if  the  present 
situation  is  not  curbed,  "in  the  not 
too-distant  future  no  speaker  will 
be  permitted  to  talk  over  the  air 
unless  he  is  a  member  of,  or  ob- 
tains permission  from,  some  union." 

Dr.  Maddy  said  he  had  received 
many  letters  from  members  of 
Congress,  all  of  which  say  that 


there  is  nothing  that  can  be  done 
about  restricting  Mr.  Petrillo. 

Sen.  Vandenberg  (R-Mich.) ,  who 
attended  the  hearing,  pointed  out 
that  students  at  Interlochen  come 
from  every  state  in  the  Union.  He 
said  that  Dr.  Maddy  was  much  "too 
modest"  in  describing  the  camp. 
The  Senator  called  it  one  of  the 
great  institutions  of  the  nation,  "a 
great  romance"  in  musical  educa- 
tion. He  said  that  he  was  proud 
that  his  daughter,  a  concert  pian- 
ist, was  one  of  its  students. 

FCC  Investigated 

Mr.  Hyde  told  the  Committee  the 
FCC  had  sent  an  investigator  from 
its  Chicago  office  to  Interlochen  as 
a  result  of  protests  against  the  Pe- 
trillo ban  on  the  broadcasts  to  de- 
termine whether  the  camp  is  com- 
mercial. 

Questioned  by  Sen.  Vandenberg, 


AFM  Meets  June  5 

FORTY-EIGHTH  convention  of 
the  American  Federation  of  Mu- 
sicians will  be  held  June  5  at  the 
Stevens  Hotel  in  Chicago. 


Mr.  Hyde  said  he  could  not  testify 
for  the  Commission  but  that  his 
own  opinion  was  that  the  camp  is 
not  a  commercial  enterprise. 

In  calling  for  legislative  pro- 
posals, Chairman  Clark  recalled 
that  previous  measures  had  been 
offered  but  were  regarded  by  the 
Dept.  of  Justice  as  unconstitu- 
tional. 

"I  believe  the  Congress  is  thor- 
oughly out  of  sympathy  with  Pe- 
trillo's  action  in  the  Interlochen 
case  and  would  like  to  remedy  the 
situation,"  he  said.  "I  assure  you 
we  won't  let  the  matter  drop  if  we 
can  find  some  legal  way  out." 


Undreamed  of 
10  Years  Ago! 


Improved  beef  strains,  increased  local 
crop  production,  mild  climate  with  a  long 
growing  season  ...  all  have  been  factors 
in  making  KWKH-land  a  region  where 
quantities  of  pork,  beef  and  dairy  pro- 
ducts undreamed  of  a  decade  ago  are  now 
being  produced.  This  fast-growing  in- 
dustry adds  to  the  value  of  the  KWKH 
market  for  you  —  to  sell 
now  .  .  .  build  sales  for  the 


CBS 
50,000  WATTS 


Write  for  your  free  copy  of  KWKH 
net  circulations  day  and  night  maps. 


REPRESENTED  BY 

THE  BRANHAM  CO. 


ERVA  GILES  20TH 
WFIL  Entertainer  Observes 
 Anniversary  


Miss  Giles 


ONE  OF  THE  PIONEER  enter- 
tainers in  radio,  Erva  Giles  who  is 
today  musical  director  of  WFIL 
Philadelphia,  celebrates  her  20th 
radio  anniversary 
this  month.  She 
first  entered  ra- 
dio in  1924  at 
WJZ  New  York 
where  she  audi- 
tioned for  a  sing- 
ing job  following 
which  she  became 
the  star  of  the 
Royal  Typewriter 
Hour,  the  Friend- 
ly Fuller  Hour 
from  Hartford,  heroine  of  the 
Ruud  Light  Opera  Co.  and  became 
one  of  radio's  first  commercial  sing- 
ers. She  also  appeared  as  guest 
star  on  some  of  the  better  commer- 
cial programs  of  the  day  and  fre- 
quently as  intermission  soloist  on 
the  Saturday  night  broadcasts  of 
the  New  York  Philharmonic  con- 
certs. 

Prior  to  her  arrival  in  New  York 
she  studied  voice  and  piano  and  af- 
ter her  start  there  she  sang  fill-in 
songs  between  the  interrupted  pe- 
riods, frequent  in  radio  of  that  day. 
She  later  made  concert  appearance 
throughout  the  East  with  Edward 
Morris,  pianist,  and  later  served  as 
vice-president  of  the  Edward  Mor- 
ris publishing  firm.  She  was  at  that 
time  married  to  Mr.  Morris. 

In  1935  she  became  staff  soprano 
at  WFIL  Philadelphia  and  later  as- 
sumed her  position  of  musical  di- 
rector for  the  station.  She  now  de- 
votes a  good  deal  of  her  spare  time 
to  teaching  young  people  voice  cul- 
ture. 


Esso  Adds 

STANDARD  OIL  Co.  of  New  Jer- 
sey starts  Esso  Reporter  on  WSPA 
Spartanburg,  March  27,  making  a 
total  of  38  stations  to  carry  the  26 
times  weekly  local  five-minute  news 
spots.  Other  stations  to  be  added 
since  the  first  of  the  year  are: 
WPRO  Providence;  and  WJHL 
Johnson  City.  Agency  is  Marschalk 
&  Pratt,  New  York. 


A      SHREVEPORT      TIMES  STATION 

SHREVEPORT.  LOUISIANA 


Birds  Exempt 

WHETHER  James  C.  Pe- 
trillo, AFM  president,  has 
the  power  to  control  the  mu- 
sic of  the  birds  was  asked 
during  testimony  last  week 
of  Dr.  Joseph  E.  Maddy,  pres- 
ident of  the  Interlochen 
(Mich.)  Music  Camp,  before 
the  Clark  subcommittee  in- 
vestigating the  AFM.  After 
Herbert  M.  Bingham,  com- 
mittee counsel,  had  quoted 
testimony  taken  in  January, 
1943,  in  which  Petrillo's 
counsel,  Joseph  A.  Padway, 
had  said  the  Interlochen 
camp  had  become  "a  fine 
thing"  for  Dr.  Maddy,  with 
"a  beautiful  home,  birds  sing- 
ing, etc.",  Sen.  McFarland 
remarked  to  the  witness:  "I 
guess  there  hasn't  been  any 
ban  on  those  birds  singing, 
has  there?" 
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ALL  NIGHT 

they  are  listening 
to  WBAL  in  22 
Eastern  states 


Since  WBAL  has  been  on  the  air  all  night 
every  night,  even  we  at  the  station  have  had 
some  surprises. 

When  we  began  to  get  mail — including  "cash 
enclosed"  orders — from  22  Eastern  states  we 
realized  that  WBAL  was  really  blanketing 
the  East  from  midnight  to  dawn. 

Here's  how  we  figure  it  out:  There  are  a  lot 
of  people  listening  to  the  radio  at  different 
hours  of  the  night — not  only  in  the  big  indus- 
trial centers,  but  all  through  the  country. 

It  happens  that  W  B  A  L  is  one 
of  the  few  stations  that  can  be 
heard  clearly  in  these  "wee"  hours 


—  and  one  of  the  few  who  broadcast  some- 
thing worth  listening  to!  It  is  the  ONLY 
50,000  watt  station  on  the  Atlantic  seaboard 
outside  of  New  York  on  the  air  all  night, 
every  night.  And  its  ALL  NIGHT  STAR 
PARADE  is  building  a  fine  audience — widely 
scattered,  but  huge  in  the  aggregate. 

The  22  Eastern  states  covered  by  W  B  A  L 
at  night  have  a  population  of  more  than  75 
million.  You  need  only  reach  a  very  small 
percentage  of  that  number  to  make  your 
advertising  at  W  B  A  L's  low  midnight-to- 
dawn  rates  pay  off  in  a  big  way. 

Talk  it  over  with  the  Petry 
representative. 


ALL  NIGHT 


STAI 


tjr&fc-  AAA 
iritk 


REPRESENTED     NATIONALLY    BY    EDWARD    PETRY    &    CO.,  INC 
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Non-Sponsored  Use  of  Movies  for  Video 
Provided  Under  New  War  Dept.  Plan 


APPROVAL  of  arrangements 
whereby  War  Dept.  motion  pic- 
tures and  newsreel  releases  will 
be  made  available  for  television 
broadcasting  on  a  non-sponsored 
basis  and  for  simultaneous  release 
was  disclosed  last  week,  with  the 
service  immediatelv  available  to 
NBC. 

Pool  Suggested 

Col.  Curtis  Mitchell,  chief,  Pic- 
torial Branch,  of  the  Army's  Bu- 
reau of  Public  Relations,  advised 
John  F.  Royal,  NBC  vice-president, 
that  procedures  had  been  approved 
working  toward  handling  of  future 
as  well  as  present  requirements 
for  telecasting.  Copies  of  the  letter, 
responding  to  an  inquiry  from  Mr. 
Royal,  also  were  sent  to  Gilbert 
Seldes,  CBS  television  director,  and 


Edmund  (Tiny)  Ruffner,  Mutual, 
who  had  made  inquiries. 

The  department  requested  that 
television  broadcasters  form  a  "tele- 
vision film  pool"  representing  all 
broadcasters  who  want  Army  film, 
with  which  the  Department  could 
deal  as  a  whole.  This  parallels  ar- 
rangements made  in  other  pictorial 
and  news  fields.  The  release  date 
for  television  War  Department 
film,  it  was  specified,  will  not  pre- 
cede the  date  on  which  the  same 
material  is  available  to  the  Ameri- 
can public  through  motion  picture 
theatres. 

Col.  Mitchell's  letter  follows  in 
full  text : 

Your  company  has  inauired  into  the 
availability  of  War  Dept.  motion  pictures 
and  newsreel  releases  for  the  purpose  of 
television  broadcasting. 

We  appreciate  your  interest  and  also 
are    aware   of   the    potentialities    of  the 


medium  you  represent.  We  are  attempting 
therefore  to  initiate  procedures  in  con- 
nection with  supplying  you  with  the  film 
material  that  you  now  request  which  will 
satisfy  future  requirements  as  well  as 
those  of   the  present. 

The  War  Dept.  has  two  types  of  film 
material  in  which  you  are  interested. 
The  first  of  these  is  represented  by. 
those  complete  pictures  which  have  been 
produced  by  or  for  the  Army  such  as 
"Battle  of  Russia,"  and  "Price  of  Ren- 
dova".  We  are  now  assembling  a  cata- 
logue of  appropriate  titles  and  will  inform 
you  within  a  few  days  of  film  content 
as  well  as  how  those  films  may  be  ob- 
tained  in   New   York  City. 

The  second  type  of  film  is  that  con- 
tained in  our  War  Department  newsreel 
releases.  As  already  explained  to  you  in 
person,  we  are  required  by  War  Dept. 
policy  to  give  equal  treatment  to  all. 
It  is  obviously  impossible  to  supply  a 
copy  of  all  our  releases  to  each  television 
station  which  desires  one.  Our  busy  fa- 
cilities and  lack  of  time  prohibit  it.  So 
we  must  ask  that  you  as  well  as  other 
television  broadcasters  form  a  television 
film  pool,  representing  all  broadcasters 
who  want  our  film,  with  which  the  War 
Dept.  can  deal  as  a  whole.  In  this  way,  we 
will  be  able  to  give  your  industry  access 
to  our  films  with  a  minimum  of  raw 
stock  waste  and  lost  motion  due  to  sep- 
arate contacts  between  us  and  the  in- 
dividual members    of   your  group. 

Pending  this  formation  of  a  television 
film  pool,  we  can  begin  almost  immedi- 
ately to  supply  NBC  with  a  complete 
fine   grain    duplicate    of    all  official  War 


Wiley  Co.  Sponsors 

GEORGE  WILEY  CO.,  Clay  Cen- 
ter, Kan.  (Wiley's  Fishing  Calcu- 
lator) began  sponsorship,  March 
6  of  a  schedule  of  varied  five-min- 
ute to  quarter-hour  live  announce- 
ments on  the  following  stations: 
KWTO  WWVA  KFAB  KVI  WDGY 
WDZ  WKRC  KMA  WMMN 
KFEL  KSOO  KMMJ  WEAU 
WO  WD  KILO  WDAY  WDBO  with 
more  to  be  added.  Contracts  run 
through  June.  Agency  is  First 
United  Broadcasters,  Chicago. 


Dept.   releases    subject  to   the  following 

conditions : 

a.  At  the  earliest  opportunity,  you 
will  undertake  to  form  a  television  film 
pool  consisting  of  all  televisors  who 
wish  to  utilize  Army  film  material,  with 
agreements  regarding  sharing  of  proc- 
essing expenses  and  establishing  re- 
lease dates  suitable  to  War  Department. 

6.  You  will  receive  this  film  as  stew- 
ard for  all  televisors  and  will  give  them 
equal  access  to  it  provided  they  agree 
to  bear  their  proportionate  share  of 
expenses  of  processing  and  printing. 

c.  It  is  also  understood  that  you  and 
other  prospective  users  will  agree  on 
a  simultaneous  release  date  so  that  no 
one  televisor  may  enjoy  advantage  over 
any  other. 

d.  Until  the  pool  is  established,  the 
cost  of  processing  fine  grain  dupe  will 
be  charged  to  National  Broadcasting 
Company  at  established  library  cost 
based  on  footage  released  by  Signal 
Corps  Photo  Center  at  Astoria,  Long 
Island,  and  we  understand  that  you 
take  responsibility  for  full  payment  un- 
til such  date  as  the  pool  itself  is  or- 
ganized  and  assumes  responsibility. 

e.  There  will  be  no  sponsorship  of  War 
Department  film  by  commercial  adver- 
tisers. 

/.  The  release  date  for  televising  War 
Department  film   will  not   precede  the 
date  on  which   same  material  is  avail- 
able  to  the  American   public  through 
motion  picture  theaters.  , 
If  the  above   conditions  are  agreeable, 
on  receipt  of  your  acceptance,  we  will  au- 
thorize   the    Signal    Corps  Photographic 
Center   to   deliver   a   fine  grain   dupe  of 
all  our  newsreel  release  to  you. 

I  am  sending  a  copy  of  this  letter  to 
Mr.  Gilbert  Seldes  of  CBS,  and  Tiny 
Ruffner  of  MBS  with  whom  I  have  al- 
ready discussed  their  use  of  these  film 
materials. 


Schenley  Shift 

ADVERTISING  for  Cresta  Blanca 
wine,  product  of  Schenley  Import 
Corp.,  New  York,  now  handled  by 
William  H.  Weintraub  &  Co.,  New 
York,  will  be  shifted  to  BBDO, 
New  York,  June  1.  Shift  is  be- 
lieved to  be  tied  in  with  a  reor- 
ganization of  Schenley's  marketing 
and  distribution  set-up,  details  of 
which  are  not  available.  Agency 
change  would  affect  Cresta  Blanca 
Carnival,  the  CBS  program,  while 
Dubonnet  Date,  the  Xavier  Cugat 
show  on  Mutual,  would  continue 
under  Weintraub,  which  retains 
Dubonnet  and  Coronet  wines.  Par- 
ent company  is  Schenley  Distillers 
Corp.,  New  York. 


Blue  Outlets 

THREE  MINNESOTA  stations 
organized  recently  as  part  of  the 
Dairyland  Network,  have  been 
added  to  the  Blue  Network  as  basic 
supplementary  outlets,  available 
only  with  WTCN  Minneapolis-St. 
Paul,  Blue-DN  station.  The  total 
number  of  Blue  affiliates  now 
amounts  to  181. 

The  new  stations,  all  operating 
fulltime  with  250  w,  are:  KATE 
Albert  Lea,  1,450  kc,  owned  by 
Albert  Lea-Austin  Broadcasting 
Co.;  KWLM  Willmar,  1,340  kc, 
owned  by  Lakeland  Broadcasting 
Co.;  and  KWNO  Winona,  1,230 
kc,  owned  by  Winona  Radio  Serv- 
ice. Network  per  evening  hour  for 
the  three  stations,  available  and 
sold  only  as  a  package,  is  $120. 


WOOD  in  Grand  Rapids  is  the  only 
Western  Michigan  station  that  can  deliver 
the  unbeatable  combination  of  POPULA- 
TION —  PROGRAMS  —  and  POWER  in 
Michigan's  greatest  market  outside  Detroit. 


GRAND 


RAPIDS 


is  larger  than  the  next  three  Western 
Michigan  cities  —  Kalamazoo,  Muskegon 
and  Battle  Creek  —  combined.  Recent 
listener  surveys  in  Grand  Rapids  show  that 
WOOD  continues  to  average  better  than 
2  to  1  over  any  other  station  anywhere. 
That's  why  69  National  Advertisers  are 
currently  using  WOOD  to  sell  the  Grand 
Rapids  Market. 

PAUL  H.  RAYMER  CO.,  Sales  Representatives 


NBC 

5000  watts 
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.  .  .  in  Recognition  of  * 
Distinguished  and  Meritorious  Performances  of  Public  Service  .  .  • 
by  Excellent  and  Accurate  Gathering  and  Reporting  of  News  ..." 


The  BLUE's  Mr.  Swing  Wins 
The  Alfred  I.  DuPont  Radio  Award  for  a  Commentator 


On  Saturday,  March  11,  1944,  broadcast  announcement 
over  the  Blue  Network  was  made  of  the  winners  of  this 
year's  Alfred  I.  DuPont  Radio  Awards. 

Because  of  the  deep  significance  of  these  awards  (they  are 
the  Pulitzer  Prizes  of  Radio).  The  BLUE  salutes  Station 
WLW  (NBC  affiliate  in  Cincinnati,  0.)  and  Station  WMAZ 
(CBS  affiliate  in  Macon,  Ga.)  for  the  services  which  earned 
them  their  awards. 

The  third  and  final  award  in  the  series — which  is  bestowed 
upon  a  radio  commentator — went  to  The  BLUE's  Ray- 
mond Gram  Swing,  who  is  sponsored  by  Socony-Vacuum 
Oil  Company  and  associated  companies. 

The  BLUE  is  particularly  proud  of  this— first,  because 
Mr.  Swing  is  such  an  inveterate  winner  of  awards,  but 
more  particularly  because  of  w  hat  the  DuPont  award  stands 
for  and  because  its  winning  carries  so  great  a  measure  of 
approval. 


In  his  short  speech  of  acceptance,  Mr.  Swing,  with  charac- 
teristic modesty,  pays  tribute  to  his  brother  commentators, 
and  extends  that  tribute  to  include  all  American  journalists 
who  have  done  so  much  in  the  service  of  their  countrv  and 
the  people.  Said  Mr.  Swing  in  part: 

"They  (i.e.  journalists  and  commentators)  have  to  qualify 
for  their  vital  role  in  democratic  life  by  their  individual 
sense  of  responsibility  .  .  .  And  if  the  liberties  of  a  people 
are  safe,  as  the  liberties  of  this  country  continue  to  be.  this 
is  because  individual  journalists  have  known  their  respon- 
sibility, and  have  measured  the  fullness  of  their  freedom  to 
the  measure  of  their  responsibility." 

Perhaps  The  BLUE  may  be  forgiven  for  believing  that  the 
selection  of  Mr.  Swing  is,  in  a  way,  a  recognition  of  The 
BLUE's  own  policy  in  news — which  gives  to  its  com- 
mentators all  the  freedom  they  are  guaranteed  under  the 
Constitution — a  policy  we  feel  to  be  in  the  best  interests  of 
the  American  people. 


Shown  in  the  photograph  above,  left  to  right:  Dr.  Francis  P.  Gaines,  President 
of  Washington  and  Lee  University  and  memher  of  the  DuPont  Award  Com- 
mittee; Mrs.  Alfred  I.  DuPont;  Mark  Woods,  President  of  The  Blue  Network; 
Raymond  Gram  Swing. 
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Net  Time  Sales  of  $14,536,000 
For  l-2ikw  Regionals  in  1943 

$128,631  Reported 
Filing 


Increases  of  $189  to 
By   111   of  125  Stations 

REGIONAL  broadcast  stations  in 
the  power  category  of  1,000  to 
2,500  w  in  1943  reported  net  time 
sales  totaling  $14,536,000,  repre- 
senting an  increase  of  22.2%  over 
the  preceding  year,  according  to  a 
statistical  analysis  made  public  last 
Wednesday  by  the  FCC  accounting- 
department.  The  study  was  the  third 
in  a  series  covering  financial  re- 
ports from  broadcast  stations  for 
1943,  previous  reports  having  dealt 
with  50,000  w  stations  and  stations 
of  5,000  to  20,000  w  [Broadcast- 
ing, Feb.  28-March  13]. 

A  total  of  160  stations  are  in  the 
1,000-2,500  w  category,  the  report 
said.  Of  the  125  which  reported,  14 
showed  a  decrease  in  net  time  sales 
and  the  remaining  111  showed  in- 
creases ranging  from  $189  to  $128,- 
600.  Net  time  sales  were  described 
by  the  Commission  as  station  re- 
ceipts minus  regular  advertising 
agency,  station  representatives  and 
other  commissions. 

Reports  still  to  come  will  cover 
stations  in  the  500  w  and  250  w 
local  categories. 

Following  is  the  text  of  the  FCC 
compilation : 

During  the  year  1943  there  were 
160  standard  broadcast  stations  oper- 
ating with  power  of  1  to  2%  kw,  31  of 


which  operated  with  reduced  power  at 
night.  Two  of  these  stations  were  lo- 
cated in  Alaska  and  one  each  in 
Hawaii,  Puerto  Rico,  and  the  District 
of  Columbia,  and  155  were  in  42  of 
the  States.  There  are  no  stations  oper- 
ating with  this  power  in  the  States  of 
Delaware,  Kentucky,  Maine,  Mary- 
land, South  Dakota,  and  Utah.  In- 
eluded  in  the  160  stations  are  11  non- 
commercial stations.  Twenty-six  of 
these  stations  operate  on  clear  chan- 
nel frequencies  and  134  on  regional 
frequencies  and  may  be  grouped  as 
follows : 


Grove  Vitamin  Tests 

GROVE  LABS.,  St.  Louis,  is  in- 
troducing its  new  multiple  vita- 
min "Defender"  through  two  sep- 
arate test  campaigns,  one  placed 
through  Donahue  &  Coe,  New  York, 
and  the  other  through  Sherman 
K.  Ellis  &  Co.,  New  York.  Donahue 
&  Coe,  agency  for  a  number  of 
Grove  products,  including  Grove's 
Vitamin  B  Complex  in  the  East 
and  South,  started  testing  for  the 
new  product  in  space  and  spot 
radio  Monday,  March  27.  Agency 
uses  a  large  list  of  75-100  sta- 
tions for  Vitamin  B  Complex,  and 
will  transfer  some  of  these  over 
to  the  new  product.  The  test  cam- 
paign handled  through  Ellis  be- 
gins May  1. 


No.  of 
Stations 

Power 

Time 

1 

2V2kw 

Limited 

3 

lkw-N-2y2kw-D 

Shares 

1 

lkw-N-2y2kw-D 

Unlimited 

81 

lkw 

Unlimited 

29 

lkw 

Daytime 

9 

lkw 

Limited 

5 

lkw 

Shares 

21 

500w-N-lkw-D 

Unlimited 

4 

500w-N-lkw-D 

Shares 

2 

500w-N-lkw-D 

Specified 

hours 

4 

250w-N-lkw-D 

Unlimited 

160 

One  hundred  twenty-five  of  these 
stations  have  filed  revenue  reports  for 
the  year  ended  Dee.  31,  1943,  report- 
ing "net  time  sales"  amounting  to 
$14,536,000,  and  the  same  stations  re- 
ported $11,897,000  for  the  year  1942, 
an  increase  of  $2,639,000  or  22.2%. 

Fourteen  of  the  125  stations  showed 
a  decrease  in  net  time  sales  and  the 
remaining  111  showed  increases  rang- 


GROCERY  MFRS.  of  America  will 
hold  their  mid-year  meeting  June  16 
at  the  Waldorf-Astoria  Hotel.  New 
York. 


ing  from  $189  to  $128,631,  and  may 
be  grouped  as  follows : 

14  stations  reporting  decreases  of  S69 
to  842,448. 

16  stations  reporting  increases  of  §189 
to  $5,000. 

51  stations  reporting  increases  of  §5,000 

to  $25,000. 

31  stations  reporting  increases  of  $25,- 

000  to  $50,000. 

13  stations  reporting  increases  of  $50,- 

000   to  $128,631. 

Ninety-three  of  the  149  commercial 

stations  serve  as  outlets  for  the  four 

major  networks  as  follows : 

Blue   23  stations 

Blue  and  Mutual   4  stations 

Columbia   19  stations 

Mutual   26  stations 

National   18  stations 

National  &  Mutual   3  stations 

Total   93  stations 


NEW  ARMY  lip-mike  is  compared 
in  performance  with  the  regular 
mike  by  Parks  Johnson  (left)  and 
Warren  Hull  (right),  co-interview- 
ers of  the  Vox  Pop,  CBS  program. 
R.  G.  Thompson,  CBS  eastern  di- 
vision operations  engineer  listens 
in.  The  new-type  mike  was  tried 
out  by  Mr.  Johnson  during  a  re- 
cent Vox  Pop  broadcast  from  the 
Elco  plant  in  Groton,  Conn.,  dur- 
ing interviews  with  submarine 
builders.  Device  over-rides  sur- 
rounding noise — is  being  used  in 
Army  tanks  during  artillery  fire 
and  at  other  noisy  centers  of 
Army  field  operations. 


STILL  SHOWING  increase  in  pro- 
duction of  radar  and  radio  equip- 
ment for  Army  and  Navy,  during  the 
first  two  months  of  1944,  Philco  Corp. 
is  going  ahead  with  future  plans  by 
borrowing  an  additional  $10,000,000 
under  the  terms  of  its  $30,000,000 
three-year  V-loan  to  finance  this  in- 
creased production,  according  to  presi- 
dent John  Ballantyne. 


rut 
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CBS  AFFILIATE 

REPRESENTED    BY    JOHN    BLAIR    &  CO 


MIAMI 
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The  Birthplace  of  Aviation 


WING 


MERITS  FIRST  CONSIDERATION 
IN  THE  DAYTON  MARKET 


This  consideration  is  based  on 
the  results  WING  gets  for  its 
advertisers,  well  balanced 
programs  and  the  listening 
loyalty  of  its  audience. 

This  combination  is  the  rea- 
son why  3  out  of  4  of  Day- 
ton's merchants  using  radio 
prefer  WING. 

There  are  still  some  choice 
availabilities.  Wire  or  write 
today! 


MERITS  FIRST  CONSIDERATION 
IN  THE  OHIO  MARKET 

Compare  the  population  readjustments  in  Ohio's 
eight  principal  markets.  Dayton  leads  them  all  in 
percentage  and  per  capita  increase  according  to 
Ration  Book  Number  4. 


Percentage  of 

Population 

Increase 

Increase 

DAYTON 

+  14.6 

+43,208 

Columbus 

+  7.3 

+  28,286 

Cincinnati 

+  3.2 

+  26,125 

Akron 

+  7.1 

+  24,247 

Canton 

+  5.4  * 

+  12,781 

Cleveland 

+  1.0 

+  1 1,944 

Toledo 

—  2.3 

—  7,937 

Youngstown 

—  2.9 

—1 0,953 

This  population  shift  has  altered  the  primary  market 
conception  in  Ohio.  Dayton  has  moved  up  and  now 
supplants  Toledo  as  the  fifth  ranking  city.  Dayton, 
heretofore  relegated  to  secondary  market  impor- 
tance by  the  proximity  of  two  larger  markets,  now 
takes  her  place  among  the  leaders  as  the  fastest 
growing,  better  than  average  income  city.  With  these 
facts  we  believe  Dayton  merits  first  consideration  in 
the  Ohio  market. 
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Blue...WSAI  WINS  FIRST  PRIZE! 


Out  of  all  Blue  Network  Stations  competing  in  the  national  Breakfast  at 
Sardi's  Contest,  WSAI  has  been  awarded  first  place.  Awards  were  made 
on  the  basis  of  completeness  of  promotion  effort  placed  behind  the  event. 
Another  indication  why  the  WSAI  way  of  doing  things  produces  RESULTS 
for  the  advertiser. 


Another  Indication  Why...  00*9%  of  all 

WSAI  Contracts  are  Renewals! 


Basic  Blue  Network  Station  .  .  .  5000  Watts 


Day  and  Night 
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Where  Do  We  Stand 

IT'S  HIGH  TIME  for  broadcasters  to  learn 
the  facts  about  pending  radio  legislation.  Since 
hearings  closed  on  the  White-Wheeler  Bill  last 
December,  a  revised  draft  has  been  prepared 
by  Chairman  Wheeler  of  the  Senate  Interstate 
Commerce  Committee. 

According  to  those  familiar  with  the  terms 
of  the  revamped  bill  (it  hasn't  been  made 
public)  it  is  far  worse  than  the  existing  law. 
It  is  supposed  to  be  merely  a  preliminary 
draft,  and  Chairman  Wheeler  has  invited  and 
received  comments  from  interested  parties. 
But  he  has  expressed  impatience  over  the  lack 
of  unity  among  broadcasters  and  several  times 
has  said  there  won't  be  any  legislation. 

The  bill,  as  now  drawn,  would  give  more 
rather  than  less  authority  to  the  FCC,  we 
are  told.  It  would  require  allotment  of 
equivalent  time  over  identical  facilities  to 
those  in  public  office  who  feel  they  have  been 
attacked.  It  would  impose  fines  or  penalties 
for  violations  which  do  not  warrant  revoca- 
tion proceedings,  which  sounds  innocent  enough, 
but  would  give  the  Commission  a  bludgeon  a 
thousand-fold  more  potent  than  the  extreme 
revocation  process. 

True,  these  are  only  "working  draft"  pro- 
visions. They  haven't  been  considered  by  the 
full  committee  of  21  members,  most  of  whom 
sat  through  the  hearings  last  November  and 
December.  But  they  show  which  way  the  wind 
blows.  Senator  Wheeler's  stalwart  defense  of 
FCC  Chairman  Fly  on  the  Senate  floor  in  his 
vain  attempt  to  stave  off  a  cut  in  FCC  appro- 
priations is  another  harbinger. 

We  think  the  bill,  whatever  its  terms,  should 
be  brought  out  into  the  sunlight.  Let  the  full 
committee  consider  it.  Other  members  of  that 
committee  have  their  views.  And  the  House, 
too,  has  some  ideas  on  new  legislation. 


Audience  Yardstick 

WHEN  last  Feb.  28  we  published  on  this  page 
a  short  editorial  headed  "Unsound  Dollars", 
we  had  a  feeling  it  would  stir  up  the  cats. 
But  we  didn't  expect  wildcats. 

Thereafter  came  the  article  by  C.  E.  Hooper 
berating  money  giveaways.  A  number  of 
broadcasters  rushed  to  the  support  of  Hooper; 
others  took  a  contrary  view.  Agencies,  program 
builders  and  men  in  the  armed  forces  pitched 
in,  producing  a  forum  discussion  that  would 
do  credit  to  Town  Hall. 

In  our  view,  the  discussion,  pro  and  con,  has 
been  sound.  It  focuses  attention  upon  the  need 
for  an  integrated,  fool-proof  method  of  estab- 
lishing audience  measurement,  stripped  of  the 
"come-ons"  and  the  furbelows. 

There  are  charges  hurled  against  Hooper's 
proposed  method  of  coping  with  money-give- 
aways, alleging  that  he  is  simply  seeking  to 
outlaw  perfectly  proper  programming  to  fur- 
ther his  own  interests.  Others  contend  that  the 
whole  scheme  is  contrived  to  assist  network 
stations  against  the  independents,  which  have 
used  money  programs  effectively. 

Our  only  purpose  is  to  build  sound  radio. 
We  hold  no  brief  for  Hooper  or  CAB,  or  net- 


work affiliates  versus  independents.  There  is 
much  to  be  said,  for  example,  in  favor  of  the 
argument  that  Hooper  does  not  provide  an 
adequate  sample  for  conclusive  results.  On  the 
other  hand,  the  element  of  possible  Govern- 
ment intervention  on  certain  types  of  give- 
aways as  running  counter  to  the  lottery  laws 
certainly  should  be  considered. 

Now  that  all  sides  have  had  their  say,  how 
best  to  cope  with  the  situation?  Let's  coor- 
dinate. The  NAB  has  a  Research  Committee, 
the  chairmanship  of  which  recently  was  turned 
over  by  J.  Harold  Ryan,  new  trade  association 
president,  to  Hugh  Feltis,  general  manager  of 
KFAB  Lincoln.  NAB  also  has  a  Sales  Mana- 
gers Committee,  headed  by  Dietrich  Dirks,  of 
KTRI  Sioux  Falls.  Both  committees  are  staffed 
by  practical  broadcasters.  They  have  met  in 
the  past  with  committees  of  the  American 
Assn.  of  Advertising  Agencies  and  the  Assn. 
of  National  Advertisers,  who  represent  radio's 
customers.  They  have  talked  with  CAB  and 
Hooper. 

Now  these  committees  have  the  evidence — a 
sort  of  catch-as-catch-can  survey — on  the 
money  issue,  in  any  event.  Considerable  data 
already  have  been  gathered  on  the  broader 
subject  of  over-all  audience  surveys.  These 
NAB  committees  meet  in  Cincinnati  April  4-5. 
It  is  hoped  they  will  develop  a  plan  to  pursue 
the  whole  subject  of  audience  measurement — 
and  of  post-war  building — at  that  time. 


&ut  )Qe5pect5  'To  *— 


Radio:  Here  &  There 

OVER  HERE,  ever  so  quietly,  the  campaign 
moves  ahead  toward  Government  domination 
of  radio.  Over  there,  in  England,  where  radio 
is  nationalized,  the  trend  is  toward  the  Amer- 
ican Plan  after  the  war.  That  move,  however, 
is  out  in  the  open. 

As  reported  in  this  issue,  the  British  public, 
having  heard  our  kind  of  radio  [commercial], 
wants  it.  There  alrea'dy  have  been  changes  in 
British  Broadcasting-  Corp.  program  policies 
toward  the  more  sprightly  American  style. 
Studies  looking  toward  a  "dual"  system  of 
both  Government  and  private  commercial  ra- 
dio in  England,  are  now  under  way. 

Contrast  that  to  what  goes  on  here.  Pres- 
sure groups  are  at  work.  One  of  our  nation's 
elder  statesmen,  former  Gov.  James  M.  Cox  of 
Ohio,  makes  no  bones  about  accusing  FCC 
Chairman  James  Lawrence  Fly  of  driving 
toward  Government  ownership,  step  by  step. 

And  what  about  our  own  boys  overseas,  who 
have  been  exposed  to  British  "radio?  Maj. 
Andre  Baruch,  who  has  just  returned  from 
the  Mediterranean  theatre,  reports  they  miss 
the  commercials  in  their  overseas  broadcasts. 
So,  when  the  big  network  programs  are  tran- 
scribed, the  Army  Morale  Branch  dubs  in  its 
own  commercials  to  satisfy  the  GI  taste.  For 
example:  "Joe  Quartermasters  droopy  drawers 
with  drop  seat  and  reat  pleat  now  presents". 


Glad  'Ty  dings' 

IN  THE  MIDST  of  the  tugging  and  hauling 
about  free  radio  time  for  Congressmen  to  an- 
swer their  radio  critics  comes  a  refreshing 
item.  Senator  Tydings  of  Maryland  has  an- 
nounced he  will  discontinue  his  Sunday  talks 
over  WBAL  during  his  campaign  for  reelec- 
tion because  it  wouldn't  be  fair  to  his  oppon- 
ents and  because  the  station  might  become  in- 
volved in  political  controversy. 
It's  rare,  but  it  can  happen  here. 


WILLIAM  BROTHERS  SMULLIN 

POTENTIAL  POWER— of  radio,  a  city, 
an  individual — is  recognized  only  by  far- 
sighted  minds  that  are  usually  ahead  of 
their  time.  It  was  William  Brothers 
Smullin  who  saw  the  possibilities  of  the  small 
city  of  Eureka,  Cal.,  and  its  station  KIEM, 
and  through  initiative  and  hard  work  found 
ways  of  developing  them. 

When  Bill  Smullin  reached  the  point  in  his 
career  when  he  decided  to  get  into  radio — at 
the  very  bottom  of  the  depression,  1933 — he 
studied  the  entire  West  with  his  customary 
thoroughness,  for  the  best  location  for  a  new 
station.  He  chose  Eureka,  despite  the  fact  that 
two  stations  had  previously  failed  there. 

Mr.  Smullin  and  Bill  Hanseth  together  es- 
tablished the  100  w  daytime  transmitter  in 
May  1933.  Today  KIEM  is  a  1,000  w  fulltime 
Don  Lee  Mutual  affiliate  with  the  highest  day 
and  night  Hooper  average  rating  of  any  station 
on  the  Coast,  as  evidenced  by  its  daytime  au- 
dience of  more  than  98%  of  the  total  tune-in 
and  72.3%  of  the  night  audience. 

And  due  largely  to  Bill  Smullin's  personal 
initiative  in  the  interest  of  his  city,  the  market- 
itself  has  grown  by  an  estimated  25%  since 
the  1940  census. 

There  is  a  story  behind  this  area  expansion. 

Long  before  the  outbreak  of  the  war,  Mr. 
Smullin  was  seeing  Eureka  not  as  an  unim- 
portant small  town  on  the  Coast,  but  as  an 
integral  part  of  a  country  that  he  knew  was 
soon  to  need  the  combined  power  of  all  its 
component  parts.  Sensing  the  increasing  ten- 
sion with  Japan,  he  made  his  first  trip  to 
Washington  early  in  1940.  Strictly  on  his  own 
time  and  money  he  contacted  the  Civil  Aero- 
nautics Authority  and  the  Army  and  Navy  to 
point  out  the  strategic  importance  of  Eureka 
as  a  military  and  civilian  air  base,  since  it  is 
about  the  western-most  point  in  the  U.  S. 

Aided  by  Rep.  Clarence  F.  Lea  (D-Cal.), 
chairman  of  the  House  Interstate  &  Foreign 
Commerce  Committee,  and  supported  by  engi- 
neering data  and  city  and  county  interest,  Bill 
Smullin  put  over  his  idea.  Following  his  first 
trip,  Eureka  got  a  large  airport,  which  later 
became  an  auxiliary  Naval  Air  Station. 

In  1941,  partly  influenced  by  the  geographi- 
cal location  of  Humboldt  Bay,  and  partly  by 
their  satisfactory  relationship  with  the  adja- 
cent communities,  the  Navy  designated  Eureka 
as  a  Section  Base  and  started  construction, 
dredging  and  harbor  improvement.  Since  then 
a  Seaplane  Base  has  been  established,  as  well 
as  a  special  Navy  Airport  at  Crescent  City, 
90  miles  north  of  Humboldt  Bay.  Naturally, 
(Continued  on  page  i-2) 
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1937... Launched  in  competition  with  longest  established  network  newscast. 
1944... LOCAL  KOIN  10  P.M.  newscast  has  56.3%  of  the  TOTAL  listeners! 


JAMES  TREMONT  WYATT,  known  to  radio  listeners  as 
Jim  "What-A-World"  Wyatt,  has  had  a  long  and  colorful 
career  as  a  newspaper  and  radio  personality. 

Born  and  educated  in  Canada,  he  served  in  the  Canadian 
Army  in  France  in  World  War  I.  Upon  his  return  to 
civilian  life  he  started  a  theatrical  career  and  toured  many 
parts  of  the  United  States  with  legitimate  productions. 

Wyatt  relinquished  the  stage  for  newspaper  work  and 
became  a  successful  reporter  and  a  "by-line"  writer. 

He  settled  in  Portland,  Oregon,  some  twenty  years  ago 
where  he  became  a  naturalized  American  citizen  and  pur- 
sued first  his  newspaper  and  later  his  radio  career. 

Jim  was  first  known  on  the  air  in  a  story-telling  program 
of  which  he  was  the  writer  and  producer,  titled  "The 
Night  Watchman".  This  was  a  successful  series  which  he 
abandoned  to  inaugurate  "Five  Star  Final"  on  KOIN  in 
1937.  He  writes  and  broadcasts  "Five  Star  Final". 


t^e  Stony  o£ 

FIVE*  STAR 
FINAL 

J I M  WYATT 


...  of  how  ...  by  sheer  force  of  writing  and  broad- 
casting personality  . . .  backed  by  complete  news 
service  .  .  .  Wyatt  has  achieved  on  KOIN  one  of  the 
most  remarkable  audience-building  feats  in  the  his- 
tory of  radio. 

His  writing  is  vivid,  vigorous,  colorful  and  humorous. 
His  "What-A-Wbrld"  sign-off  has  become  a  by- word 
in  the  KOIN  territory. 

Wyatt  is  another  outstanding  personality  whose  many 
years'  service  to  radio  listeners  contribute  to  KOIN's 
dominant  position  in  its  community. 


PORTLAND,  OREGON 

FREE  &  PETERS,  INC. 
National  Representatives 


Jim  prepares  his  broadcast 
in  the  KOIN  newsroom 
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Our  Respects  to 

(Continued  from  page  40) 

following  these  developments,  there 
was  a  tremendous  influx  of  both 
military  and  civilian  population  in- 
to the  area. 

Throughout"  the  whole  period  of 
growth  of  the  city  and  county,  Bill 
Smullin  worked  closely  in  coopera- 
tion with  the  authorities  in  his  po- 
sition on  innumerable  civic  commit- 
tees, and  later  as  president  of  the 
Eureka  Chamber  of  Commerce,  to 
which  position  he  was  elected  in 
October,  1943.  And  more  trips  to 
Washington  followed. 

As  he  explains  some  of  the  dif- 
ficulties encountered  during  the 
time  of  the  mushrooming,  "The  first 
thing  we  had  to  do  was  to  keep 
five  or  six  different  cities  in  our 
county  from  fighting  each  other 
for  Government  money  to  pave 
some  cow  pasture."  But  the  civic 
spirit  caught  on  and  several  local 
agencies  actually  gave  property 
outright,  totaling  into  six  figures, 
as  a  contribution  to  the  war  pro- 
gram. 

Many  Activities 

Bill  Smullin's  part  in  these  de- 
velopments becomes  more  clearly 
defined  with  the  listing  of  his  af- 
filiations. They  are  the  activities 
of  a  man  who  feels  the  individual's 
responsibility  to  his  community  and 
does  something  about  it. 

He  is  a  member  of  the  NAB  Ex- 
ecutive Committee  of  Small  Market 
Stations,  associate  of  the  Institute 
of  Radio  Engineers,  member  of  the 
Eureka  City  War  Council,  chair- 
man of  the  War  Services  for  Eure- 
ka, information  officer  for  Hum- 
boldt County,  Radio  Communica- 
tions Officer  of  the  Humboldt  Coun- 
ty Defense  Council,  chairman  of 
the  Humboldt  Air  Base  Committee, 
Executive  Committee  County  USO, 
member  of  Aircraft  Warning  Ser- 
vice, member  National  Aeronautic 
Assn.,  California  State  Guard, 
1942-43  county  grand  jury. 

Add  to  these,  his  club  member- 
ship including,  Masonic  Lodge, 
Royal  Arch  Lodge,  Knights  Tem- 
plar, San  Francisco  Press  Club, 
Elks,  President  of  the  Eureka 
Chamber  of  Commerce,  past  presi- 
dent of  Eureka  Kiwanis  Club.  And 
there  are  other  affiliations  too  nu- 
merous to  list. 

No  more  eloquent  testimonial  to 
Mr.  Smullin's  value  to  his  commu- 
nity is  needed  than  the  naming  of 
his  activities.  Along  with  them, 
has  gone  a  keen  program  under- 
standing in  the  operation  of  KIEM, 
particularly  on  events  and  cam- 
paigns connected  with  the  war. 
Among  other  things  he  established 
the  first  ESMWT  course  in  North- 
ern California,  which  has  already 
supplied  many  technicians  to  the 
armed  forces. 

To  those  who  do  not  know  Bill 
Smullin  personally,  his  tremendous 
enterprise  may  give  the  impression 
of  a  back-slapping,  promoting  type 
extrovert.  Exactly  the  contrary  is 
true.  He  is  modest  to  a  fault,  and 
extremely  diffident  regarding  his 


NOTES 


ROGER  W.  CLIPP,  president  and 
general  manager  of  WFIL  Philadel- 
phia, has  been  named  radio  chair- 
man for  the  Salvation  Army's  annual 
drive  which  opens  next  month  in 
Philadelphia. 

BOB  CAMPBELL,  former  sales  rep- 
resentative of  WWVA  Wheeling,  W. 
Va.,  now  a  first  lieutenant  in  the 
Army  Air  Forces  at  Kingman  Field, 
Arizona,  is  the  father  of  a  boy. 

PAUL  MYERS,  sales  representative 
for  WWVA  Wheeling,  W.  Va.,  has 
been  inducted  into  the  Navy.  He  is 
presently  stationed  at  Great  Lakes 
Naval  Training  Base. 

BENEDICT  GIMBEL  Jr.,  president 
of  WIP  Philadelphia,  has  returned  to 
the  station  after  a  long  illness. 

J.  ERIC  WILLIAMS,  salesman  of 
WDRO  Hartford  for  the  past  eight 
years,  has  resigned  to  become  commer- 
cial manager  of  WPRO  Providence. 
Mr.  Williams  is  well  known  in  the 
Hartford  area  among  agencies  and  ac- 
counts. 

KEN  CHURCH,  general  manager  of 
WKRC  Cincinnati,  is  commanding  the 
first  new  company  of  the  expanded 
Ohio  state  Guard  unit  in  Cincinnati. 
He  has  served  as  Captain  in  the  Mis- 
souri State  Guard  for  several  years. 


activities  and  accomplishments. 

Bill  Smullin  was  born  in  1907  in 
Pennsylvania.  Shortly  afterwards 
his  family  went  West  to  the  Hood 
River  Valley  on  the  banks  of  the 
Columbia  River  in  Oregon,  where 
he  attended  public  schools.  In  1929, 
he  took  his  college  degree  at  Willa- 
mette U.,  where  he  both  managed 
and  edited  the  college  paper. 

Upon  graduation,  he  decided  to 
stay  with  journalism  a  while,  and 
there  followed  several  years  of 
newspaper  work  including  report- 
ing with  the  Salem  Oregon  States- 
man, managing  editor  of  the  South- 
western Oregon  Daily  News  at 
Marshfield  and  advertising  mana- 
ger of  the  Oregon  Grange  Bulletin 
in  Portland. 

Then  in  1933  he  got  into  radio 
with  KIEM.  And  in  1937,  in  part- 
nership with  the  Humboldt  Stan- 
dard and  Humboldt  Times,  Eure- 
ka's two  daily  newspapers,  he  ac- 
quired controlling  interest  in  the 
Redwood  Broadcasting  Co.  Deciding 
to  go  on  further  with  his  radio  ca- 
reer, he  established  KUIN  in  1939 
at  Grants  Pass,  owned  equally  by 
Amos  Voorhies  of  the  Grants  Pass 
Daily  Courier  and  the  Redwood 
Broadcasting  Co.  As  secretary- 
treasurer  of  the  owning  corpora- 
tion he  directs  the  operating  policy 
of  KUIN,  whose  transmitter  and 
plant  is  located  exactly  at  the 
northern  terminus  of  the  Redwood 
Highway. 

He  married  the  late  Harriet  Ful- 
ler, of  Hood  River  in  1932.  Her 
death  six  months  ago,  leaving  him 
with  a  ten-year-old  daughter,  Shir- 
ley and  a  six-month  son,  William 
David,  has  perhaps  increased  Bill 
Smullin's  driving  ambition  towards 
the  development  of  his  community. 


KMBC  Educational  Post 
To  Dr.  C.  F.  Church  Jr. 

KMBC  Kansas  City  has  retained 
Dr.  Charles  F.  Church  Jr.  to  con- 
duct research  in  determining  the 
full  potentialities  of  radio  in  the 
field  of  education,  according  to 
Karl  Koerper,  managing  director 
of  the  station.  The  results  of  Dr. 
Church's  survey  will  be  used  to  aid 
Kansas  City  broadcasters  in  serv- 
ing schools  and  to  provide  the  pub- 
lic with  better  educational  pro- 
grams. 

Dr.  Church,  who  received  his 
Ph.D.  at  Ohio  State,  and  who  has 
previously  been  active  in  radio  edu- 
cational fields,  will  visit  cities 
throughout  the  country  to  obtain  a 
better  perspective  of  radio  in  edu- 
cation. 


GEORGE  V.  DENNY  Jr.,  president 
of  Town  Hall,  and  moderator  of 
America's  Town  Meeting  of  the  Air 
on  the  Blue  Network  is  engaged  to 
Jeanne  Sarasy,  production  assistant 
on  the  program.  The  marriage  is  ex- 
pected to  take  place  around  the  first 
of  April.  The  future  Mrs.  Denny  will 
accompany  her  husband  when  the  pro- 
gram goes  on  its  annual  summer  tour. 

DAVE  and  PHYLLIS  TAYLOR  are 
the  parents  of  a  girl.  Mr.  Taylor,  now 
a  private  in  the  Army  Air  Forces  sta- 
tioned at  Salt  Lake  City,  was  formerly 
commercial  manager  of  WBBB  Bur- 
lington, N.  C.  Mrs.  Taylor  until  re- 
cently was  associated  with  WMFG 
Hibbing,  Minn. 

JAMES  H.  McKNIGHT  is  a  new 
account  executive  of  WTAG  Wor- 
cester. His  wife,  Martha,  for  the 
past  seven  years  chief  accountant  of 
WMT  Cedar  Rapids,  la.,  will  leave 
that  station  April  1  to  join  her  hus- 
band. 

LEE  OWENS,  new  to  radio,  has 
joined  the  sales  staff  of  KYA  San 
Francisco. 

LESLIE  W.  JOY,  general  manager 
of  KYW  Philadelphia,  has  entered 
his  22nd  year  in  radio. 


Jorgensen  to  Navy 

NORMAN  E.  JORGENSEN,  as- 
sistant to  chairman  James  Lawrence 
Fly,  of  the  FCC,  reported  to  the 
Navy  March  24  as  a  lieutenant 
(j.g.)  in  the  Navy  Bureau  of  Sup- 
plies and  Accounts.  He  will  report 
to  the  Naval  Officers  Training 
School  at  Babsons  Institute,  Bab- 
son  Park,  Mass.  Prior  to  his  at- 
tachment with  FCC  in  1943,  Mr. 
Jorgensen  worked  in  the  sales  de- 
partment of  Firestone  Tire  &  Rub- 
ber Co.,  1933-40,  and  then  as  sales 
manager  of  Chalmers  Co.,  mer- 
chandise distributors,  Iron  Moun- 
tain, Mich.  He  is  a  graduate  of  the 
U.  of  Chicago  Law  School. 


Powell's  New  Post 

CHARLES  S.  POWELL,  veteran 
executive  of  Graybar  Electric  Co. 
and  founder  and  former  owner  of 
WLAP  Lexington,  Ky.,  has  been 
elected  vice-nresident  and  director 
of  Graybar,  according  to  an  an- 
nouncement last  week  by  A.  H. 
Nicoll,  president.  Mr.  Powell  has 
been  with  the  company  for  30  years 
and  in  his  new  post,  will  continue 
to  direct  sales  activities  in  com- 
munications and  merchandising. 
He  established  WLAP  in  1932  and 
subsequently  sold  the  station  to  its 
present  owners. 


WINN 

LOUISVILLE 

auilt 

WINN 

BLUE  NETWORK 

STATION 

LOUISVILLE,  KY. 

D.  E.  "Plug"  Kendrick 

Pre»ident  and  General  Manager 

G.  F.  "Red"  Bauer 

Sales  Manager 
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The  World's  Largest  WAC 
Training  Center 


Located  near  Chattanooga  is  Fort  Ogle- 
thorpe, an  historic  landmark  in  the  military 
history  of  the  United  States.  Situated  on  the 
outskirts  of  the  city.  Fort  Oglethorpe  has  had 
men  and  women  in  the  service  of  our  country 
during  four  major  wars  of  our  national  his- 
tory .  .  .  Civil,  Spanish-American.  World  War 
I.  and  World  War  II. 

Today  Fort  Oglethorpe  has  become  the 
largest  WAC  training  center  in  the  country. 
The  people  of  Chattanooga  are  proud  of  the 
new  role  Fort  Oglethorpe  has  assumed  in 
moulding  young  women  of  America  into 
invaluable  units  of  our  army. 


(Of  course,  need  we  mention  that  these 
young  women  represent  quite  a  bit  of  ad- 
ditional buying  power  for  the  Chattanooga 
market?) 


Chattanooga's  Largest  Radio 
Audience  Listens  to  WDOD 


A  survey  made  by  a  disinter-  \*mm%*^m±              r  f\fT? 

ested  company  in  Chattanooga  yy  lir  Vr Ix        / 0,"  /f) 

reveals    that    of    all    national  ~  /*/ 

business  placed  in  Chattanoo-  "    "       — — — — —     '     1  11 

ga,    76  9%    went    to    WDOD.  _ ■ 

Station  B  received  18.3%,  and  STATION  B  I  8.3  % 
Station    C    received  4.8% 

Among  time  buyers,  men  whose  — — — — — — — — 

business  it  is  to  know  the  best  . 

buy  for  their  money,  WDOD  is  STATION   C  4.8 

the  overwhelming  choice 
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LISTENERS 

^   gM  All  surveys  agree 

CiIjI  wrc  leads 

|  II  morning,  afternoon 
I        ^  and  night! 


PROGRAMS 

39  out  of  50 
Cj|  J I  network  Firsts  and 


most  highly  rated 
local  programs! 


SALES 

4*  ft\  Lower  rates  than 
LI  |  J I  the  second  station 

||"    k  . . .  lowest  cost 
^  per  listener 
of  all  stations! 


Heart  Attack  Is  Fatal 
To  Samuel  E.  Thomason 

SAMUEL  EMORY  THOMASON, 
publisher  of  the  Tampa  Tribune — 
which  owns  WFLA — and  of  the 
Chicago  Daily  Times,  died  of  a 
heart  attack  last  Monday  in 
Tampa.  He  was  stricken  in  No- 
vember while  en  route  from  Wash- 
ington to  Chicago  but  came  to 
Tampa  in  January  after  having 
been  hospitalized  at  Cumber- 
land, Md. 

One  of  the  best  known  figures  in 
American  journalism,  Mr.  Thoma- 
son was  president  of  the  American 
Newspaper  Publishers  Assn.  from 
1924  to  1926.  He  was  born  in  Chi- 
cago in  1883  and  was  a  graduate 
of  Michigan  and  Northwestern.  Mr. 
Thomason  practiced  law  from  1906 
until  1918,  when  he  became  vice- 
president  and  business  manager  of 
the  Chicago  Tribune,  serving  until 
1927.  In  that  year  he  purchased 
the  Tampa  Tribune  with  John 
Stewart  Bryan,  publisher  of  the 
Richmond  News-Leader.  He  estab- 
lished the  Chicago  Times  in  1929. 
Mr.  Thomason  was  president  of 
the  West  Coast  Broadcasting  Co., 
which  operated  WFLA. 


Carl  W.  Fritz 

CARL  W.  FRITZ,  former  manager 
of  WSUN  St.  Petersburg,  died 
there  March  16.  During  the  past 
few  years  he  had  been  employed  in 
the  sales  department  of  the  Fire- 
stone Co.,  Houston,  Tex.,  but  had 
recently  returned  to  the  Florida 
city.  He  became  manager  of  WSUN 
in  1930  when  the  station  was  oper- 
ated jointly  with  WFLA,  then  lo- 
cated in  Clearwater.  He  left  the 
station  in  1935  but  later  was  associ- 
ated with  WFLA  in  Tampa. 


More  Foster  Sponsors 

CEDRIC  FOSTER,  who  became 
Mutual's  first  daytime  news  com- 
mentator in  1940,  now  is  sponsored 
daily  in  19  states  on  40  stations, 
originating  from  WNAC  Boston, 
Monday  through  Friday  at  2  p.m. 
The  same  program  is  on  Yankee 
stations  at  1:45  p.m.  sponsored  by 
Loose-Wiles  Biscuit  Co.  His  Sun- 
day night  broadcast  for  the  Em- 
ployers Group  Insurance  Com- 
panies, Boston,  goes  over  187  MBS 
stations  at  10  p.m. 


Everson  Promoted 

CARLSON  M.  EVERSON,  general 
manager  of  WHKC  Columbus,  O., 
has  been  appointed  vice-president 
of  the  United  Broadcasting  Co., 
owners  and  operators  of  WHK 
WCLE  Cleveland  and  WHKC  Co- 
lumbus. He  is  president  of  the 
Ohio  Association  of  Broadcasters. 
Along  with  his  new  assignment, 
Mr.  Everson  will  continue  as  man- 
ager of  WHKC. 


Washington 


Wheeler  to  London 

GEORGE  WHEELER,  assistant 
to  the  general  manager  of  WRC, 
Washington  NBC  outlet,  will  leave 
for  London  to  serve  as  war  corre- 
spondent for  NBC.  Mr.  Wheeler 
will  be  accredited  to  the  Navy.  His 
assignment  further  bolsters  NBC's 
European  staff  in  preparation  of 
important  events  in  that  theatre. 


Holidaze 

JOHN  MacKNIGHT,  WDGY 
Minneapolis  production  man- 
ager and  program  director, 
is  to  be  inducted  into  the 
Navy,  and  the  story  goes  like 
this  —  Last  Thanksgiving 
John  got  notice  that  he  was 
to  be  reclassified,  on  Christ- 
mas it  came  (1-A),  on  his 
sixth  wedding  anniversary 
he  reported  for  his  pre-induc- 
tion  physical,  and  on  April  1, 
his  birthday,  he  will  be  in- 
ducted. 


David  Sarnoff  Recalled 
To  Active  Duty  in  Army 

DAVID  SARNOFF,  RCA  presi- 
dent, has  been  recalled  to  active 
duty  as  colonel  in  the  Army  Signal 
Corps  on  a  special  overseas  assign- 
ment, it  was  announced  last  Mon- 
day. Maj.  Gen.  James  G.  Harbord, 
retired,  chairman  of  the  RCA 
Board  of  Directors  takes  over  the 
management  of  RCA  during  Col. 
Sarnoff's  absence. 

Shortly  after  Pearl  Harbor,  Col. 
Sarnoff  was  on  active  duty  with 
the  War  Dept.  to  launch  the  elec- 
tronics-radio production  program. 
He  reverted  to  inactive  status  a 
year  ago  when  he  returned  to  his 
position  as  RCA  head.  Col.  Sar- 
noff is  also  a  member  of  the  Ad- 
visory Council  to  the  Chief  Sig- 
nal Officer,  composed  of  top  ex- 
ecutives of  the  communications 
and  motion  picture  industries  who 
are  reserve  officers  with  the  Signal 
Corps. 


John  Daniel  Falvey 

JOHN  DANIEL  (Jack)  FALVEY, 
49,  owner  and  operator  of  KBIZ 
Ottumwa,  la.,  died  of  heart  disease 
at  Ottumwa  on  Feb.  18.  He  for- 
merly had  sufficiently  recovered  to 
resume  work  but  suffered  a  second 
attack  last  fall  and  since  then  had 
been  confined  to  the  hospital  and 
his  home.  Mr.  Falvey  was  born  in 
Easton,  Pa.  April  10,  1894.  He  ar- 
rived in  Ottumwa  in  1939  to  or- 
ganize KBIZ.  A  member  of  the 
Ottumwa  park  board,  American 
Legion,  Kiwanis  club,  Chamber  of 
Commerce,  and  the  Eagles,  Mr. 
Falvey  served  in  the  first  World 
War  as  a  lieutenant,  first  in  the 
Canadian  air  force  and  later  in 
the  U.  S.  Army  Air  Corps.  He  is 
survived  by  his  wife,  Elizabeth. 
Application  has  been  on  file  with 
the  FCC  since  prior  to  Mr.  Falv- 
ey's  death  to  sell  KBIZ  for  $60,000 
to  James  J.  Conroy,  who  with  his 
wife,  Victoria,  have  applied  for 
relinquishment  of  their  control  in 
WDSM  Superior,  Wis. 


Now  Lt.  Col.  Rorke 

PROMOTION  of  Harold  B.  Rorke, 
assistant  chief  of  Army  Air  Forces 
public  relations,  to  a  lieutenant 
colonelcy,  was  announced  last  week. 
Col.  Rorke,  former  assistant  direc- 
tor of  publicity  of  CBS  in  New 
York,  was  called  to  active  duty  in 
the  Army  Air  Forces  Reserve  in 
July,  1942.  He  was  promoted  to 
major  in  February,  1943.  Prior  to 
his  New  York  CBS  assignment  in 
November,  1941,  Col.  Rorke  for  five 
years  had  served  as  director  of 
publicity  of  CBS  in  Hollywood. 


Mr.  Wright 


Wright  and  Kelly 
Elevated  By  NBC 

New  Production  Setup  Will 
Conform  to  Net  Expansion 

WYNN  WRIGHT,  eastern  pro- 
gram manager  of  NBC,  has  been 
appointed  to  the  newly-created  post 
of  national  production  manager, 
it  was  announced 
last  week  by  Clar- 
ence L.  Menser, 
vice-president  in 
charge  of  pro- 
grams. Mr.  Men- 
ser also  an- 
nounced that  N. 
Ray  Kelly,  for- 
mer eastern  pro- 
duction manager, 
has  been  named 
manager  of  production  facilities 
of  NBC's  television  operations,  in 
line  with  a  general  expansion  in 
this  field. 

Before  entering  radio  in  1930 
as  drama  director  of  WWJ  De- 
troit, Mr.  Wright  was  active  in 
theatrical  work  for  15  years.  He 
joined  NBC's  central  division  in 
Chicago  as  production  director,  in 
1934  later  returning  to  WWJ  as 
program  and  production  manager. 
He  went  to  London  in  1936,  to 
study  British  production  methods, 
and  in  1936  rejoined  NBC's  cen- 
tral division  as  production  di- 
rector. He  became  production  man- 
ager of  the  division  in  1939. 

Mr.  Kelly  came  to  NBC  from 
the  Gulf  Oil  Co.  in  1930.  He  or- 
ganized and  developed  the  sound 
effects  department,  and  in  1937 
was  made  national  manager  of 
sound  effects  development.  He  was 
transferred  to  the  production  divi- 
sion in  November  1942,  and  two 
months  later  became  assistant  pro- 
duction manager  of  the  eastern 
division.  He  was  appointed  pro- 
duction manager  of  the  division 
in  May  1943. 


Hubbell  Edits  Review 

RICHARD  HUBBELL,  television 
consultant  for  Life  magazine,  will  edit 
Television  Review,  a  quarterly  maga- 
zine to  be  devoted  to  the  art  of  tele- 
vision production  which  will  make  its 
appearance  this  spring.  Fred  Kugel  is 
publisher.  Mr.  Hubbell  has  resigned 
as  television  director  of  N.  W.  Ayer 
&  Son  and  is  expected  to  announce 
a  similar  connection  with  another 
agency. 


UBC  Pioneers 

UNITED  BROADCASTING 
Co.'s  "Pioneers  Club",  whose 
members  have  been  with 
WHK-WCLE  Cleveland  five 
years  or  longer,  held  its  an- 
nual banquet  last  week  at 
the  Hotel  Cleveland.  New 
members  this  year  are :  Carol 
Brenneman,  Helen  Wyant, 
Emmett  Beeler,  and  Al  Pek- 
kola.  Eligible  for  member- 
ship, but  not  present  at  last 
week's  get-together  were  Bob 
Greenberg  and  Les  Bieble, 
who  were  eating  Army  chow. 
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PROOF  OF  PERFORMANCE 

OF  THE  POWER  OF  KRLD 


ONE  ANNOUNCE- 
MENT at  8:15  a.  m. 
Pulled  4845  replies  from 
700  towns  and  183 
counties  in  Texas  plus 
22  other  states  and 
Canada. 


Warch  8,  lg44 


y  r/?c>- 


Mr,  Clyde  Rembert 

Rdd'°  Sfaf''°n  Dallas,  Texas 

Pear  Mr.  Rembert: 

fo  send  a  r>,V*        ,  .    441  fro"i  8:15  +n  fl  an    «  Ur'  Sur>day 

norida             g         .  p      3  trom  Canada. 

Georgia            a  M">nesota  p 

A,aba™a         57  Sanda  3 

Mississippi   i,6  * ^ 

Kentucky          6  ,    Uakota  7 

Tennessee       38  l°"a  14 

Indiana            ,  Nebraska  ,8 

Illinois             2  Kansas  46 

Missouri  43 


Colorado 
New  Mexico 
Arizona 
California 
Arkansas 
Oklahoma 
Louisiana 
Texas  3  1 


tOWns  ln  '83  counties. 


fou  r 


truly. 


ZHi2h 


KRLD  will 


BIG  JOB 
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PACIFIC  COAST 
PROGRAM  NOTES 


"Dilly-Dally"  says  Webster 
means  to  loiter  or  vacillate! 
And  this  is  no  time  to  dilly- 
dally! 

Desirable  times  on  the  Pacific  Blue 
Network  are  going  fast  to  Pacific 
Coast  advertisers. 

Twenty-five  choice  quarter 
hours  of  time  have  started  work 
since  the  first  of  the  year  for: 

5  &  W  Fine  Foods,  Union  Ice, 
Resinol,  Lyon  Van  &  Storage, 
Ferry-Morse  Seed,  RKO  Pictures, 
Rainier  Brewing  Co.,  Fisher 
Flouring  Mills,  and  Bekins  Van 

6  Storage. 

The  few  definitely  hot  times  still 
available  are  going-going  and  we 
can't  guarantee  how  long  before 
they  are  gone! 


*  f 


"Blue  Newsroom  Review"— hour 
of  news  and  commentary  from 
1  to  2  p.m.,  PWT,  is  rapidly  fill- 
ing up  but  there  are  still  fifteen- 
minute  periods  available  for 
sponsorship  two,  three  or  five 
times  weekly!  With  either 
Edward  Jorgenson  (above)  or 
Major  General  Malone. 

Proof  of  the  popularity?  Sam 
Hayes  during  one  week  of  this 
month  received  the  amazing 
response  of  16,454  answers  from 
a  single  question  put  to  his  lis- 
teners! No  offer  of  any  kind  was 
involved  —  just  a  request  for  an 
opinion.  This  is  the  largest  re- 
sponse to  a  single  question  ever 
received  by  Hayes  on  any  network 
in  his  fourteen  years  of  broad- 
casting. 

One-half  of  the  "What's  Doin', 
Ladies?"  program  —  2  to  2:30 
p.m.,  PWT,  is  already  gone- 
half  still  available  — 15  minutes 
two,  three  or  five  times  weekly. 
Dapper,  clever  Art  Linkletter 
gets  more  news  from  the  ladies 
than  a  back-fence  gossiper. 


The  swing  is  to  the  BLUE.  Don't 
miss  out  by  failing  to  get  infor- 
mation from  Blue  Spot  Sales  or 
your  nearest  Blue  Network  office. 


Draft  Brings  CBS 
Personnel  Changes 

Six  New  Assistant  Directors, 
Two  Supervisors  Are  Added 

FORECASTING  a  number  of  re- 
placements for  CBS  announcers 
and  directors  entering  the  service 
during  the  next  few  months,  Hor- 
ace Guillotte,  manager  of  CBS 
network  operations  division,  last 
week  announced  six  additional  as- 
sistant directors  and  two  new  su- 
pervisors. The  supervisors  are 
John  Tormey,  recently  account  ex- 
ecutive of  WABC  New  York,  pre- 
viously with  Esquire,  and  WFAS 
White  Plains,  N.  Y.,  and  Rocco 
Tito,  CBS  announcer  and  assistant 
director,  formerly  associated  with 
WEEU  Reading,  WERC  Erie,  and 
WHDL  Olean,  N.  Y. 

Assistant  directors  include  Stan- 
ley Chapin,  most  recently  WHDH 
Boston  announcer,  formerly  with 
WRUL  Boston  and  WTAG  Wor- 
cester. Other  additions  to  the  di- 
rector staff  include  Stanley  Davis, 
free-lancer,  Charles  Hartung,  col- 
lege drama  head  and  Ronald  Daw- 
son, WIP  Philadelphia,  producer 
and  a  former  production  manager 
of  WCHS.  Also  Theodore  Hous- 
ton, producer-announcer  of  WIBG 
Philadelphia,  former  program  pro- 
ducer for  General  Electric,  and 
John  Tyler,  producer-announcer  in 
the  CBS  shortwave  division,  at 
one  time  continuity  writer  for  Mu- 
zak Transcriptions  Inc. 

Many  Leaving 

Three  assistant  directors  leaving 
the  network  are  Bob  Kania,  to  join 
the  Marines,  John  Wilson,  to  Mc- 
Cann-Erickson,  and  Helen  Payne, 
to  write  a  book. 

Gilbert  Blaier,  announcer,  for- 
merly associated  with  W47A 
Schenectady,  WDRC  Hartford, 
WATR  Waterbury  and  WNEW 
New  York,  has  joined  CBS  net- 
work operations  staff.  Richard 
Purcell,  who  has  been  with  WNAS 
Springfield,  WAAB  Worcester,  and 
a  Boston  station,  has  been  added 
to  the  production  and  announcing 
staff  of  CBS  shortwave  division. 

The  CBS  program  writing  divi- 
sion has  had  several  changes,  in- 
cluding the  promotion  of  Elwood 
Hoffman  from  associate  script  edi- 
tor to  editor,  and  of  Mortimer 
Frankel  from  stag  writer  to  asso- 
ciate editor,  according  to  Robert  J. 
Landry,  director.  Mr.  Hoffman, 
who  joined  CBS  as  staff  writer  in 
1943,  after  serving  in  the  OWI 
Domestic  Radio  Bureau,  replaces 
John  C.  Turner,  now  assistant 
Blue  script  editor.  Mr.  Frankel, 
who  joined  CBS  in  1943,  was  for- 
merly with  United  Artists,  New 
York,  where  he  wrote  transcribed 
programs. 


New  Steel  Mast 


— 1 


A  NEW  tubular  steel  mast  has  been 
designed  by  the  Harco  Steel  Construc- 
tion Co.  of  Elizabeth,  N.  J.  A  90-ft. 
unit,  with  a  cross  arm  of  8  ft.  long, 
can  be  erected  by  five  men  in  approxi- 
mately one  hour,  the  company  says. 


BEHIND 


RICHARD  STARK,  announcer  on 
AMe's  Irish  Rose  on  NBC,  and  head 
of  Richard  Stark  Co.,  radio  produc- 
tions, New  York,  has  applied  for  a 
commission  in  the  Marine  Corps. 

MAURY  RIDER  has  resigned  as 
Blue  Hollywood  producer  to  become 
regional  radio  director  of  the  OPA 
succeeding  George  Irwin,  now  in  the 
Navy. 

JANET  RAMPE,  of  KHJ  Hollywood 
script  department,  and  Cpl.  Dempsey 
Carson  were  married  in  Los  Angeles 
March  19. 

WILLIAM  WILLIAMS,  commercial 
editor  of  WABC  New  York,  has  re- 
turned to  New  York  from  Hollywood. 

PAUL  COLEMAN,  former  WNBF 
Binghamton,  N.  Y.  announcer,  is  now 
at  WSYR  Syracuse. 

BILL  HERBERT,  chief  announcer 
of  the  Canadian  Broadcasting  Corp. 
Vancouver,  has  been  assigned  a  CBC 
war  correspondent  to  the  European 
theater. 

GORDON  and  MARJORIE  KEE- 
BLE,  announcers  of  CBL  and  CJBC, 
Toronto,  are  the  parents  of  boy. 

SID  GOODWIN,  producer  of  KFI- 
KECA  Los  Angeles,  has  joined  Blue 
Hollywood  in  a  similar  capacity. 

JOE  TOWNER  has  been  assigned 
producer  of  weekly  half-hour  mystery 
Destiny  Speaks  on  KMPC  Los  An- 
geles. 

DAN  RYAN,  formerly  a  member  of 
the  WGN  Chicago  production  staff, 
has  been  commissioned  a  second  lieu- 
tenant in  the  Army  Air  Forces  Ad- 
ministrative Branch,  and  is  stationed 
at  Patterson  Field,  Ohio. 

MIKE  DENNIS,  new  to  radio,  is 
now  in  charge  of  newscasts  from  the 
Vallejo  studios  of  KSRO  Santa  Rosa, 
Cal. 

WILLIAM  BROWN,  newscaster  of 
KYA  San  Francisco,  and  Marjorie 
Hood,  publicity  director  of  KYA,  were 
married  Feb.  23. 

TOM  FLYNN,  newscaster  of  KPO 
San  Francisco,  is  the  father  of  a  girl. 

EUEL  LABHARD,  formerly  with 
KFBK  Sacramento  and  KMYC 
Marysville,  has  joined  KROW  Oak- 
land as  announcer. 

LOUIS  QUINN  has  been  added  to 
writing  staff  of  CBS  Orson  Welles 
Show. 

PAUL  PIERCE,  formerly  Hollywood 
producer  of  NBC  Dreft  Star  Play- 
house, has  reported  for  Army  duty  at 
Fort  MacArthur,  Cal. 

BILL  ZAFFIRAS,  formerly  with 
WMC  Memphis,  has  joined  the  an- 
nouncing staff  of  KMOX  St.  Louis. 
His  KMOX  air  name  is  Bill  Travis. 

EVERETTE  KEMP,  dialogist  and 
monologist,  has  returned  to  the  air 
as  "Uncle  Ezra"  Butterfield  on  KCMO 
Kansas  City,  Mo.  He  will  be  heard 
daily  5-7  a.m.,  Mondays  through  Sat- 
urdays. 

WALTER  RUDD,  music  director  of 
WDGY  Minneapolis,  has  married 
Shirley  Ellis  of  Minneapolis. 

DICK  DAY,  WDGY  Minneapolis  an- 
nouncer, succeeds  John  MacKnight  as 
program  director  and  production  man- 
ager of  the  station.  The  latter  has 
been  inducted  into  the  Navy  (see  page 
44).  Additions  to  the  announcing  staff 
are  Lee  Barron,  formerly  with  KTUL 
Tulsa,  and  Bob  Miller,  formerly  of 
WEBC  Duluth. 


LONG  AND  SHORT  WAVE  are 

names  given  these  new  additions 
to  WGY  Schenectady  announcing 
staff.  William  Von  Hacht,  Jr. 
(Long  Wave)  cames  from  Hart- 
ford, Conn.,  via  rejections  by  both 
Army  and  Navy  because  of  his  6 
feet,  8-inch  height.  His  diminutive 
partner,  Short  Wave,  is  Edward 
(Ted)  Murchie,  who  entered  radio 
at  WCSH  Portland,  Me.,  after 
graduation  from  New  Hampshire 
U.  Murchie  is  5  foot  3  inches  tall. 

ALAN  GANS,  formerly  of  WCAO 
Baltimore,  has  joined  the  announcing 
staff  of  KYW  Philadelphia. 

WILLIAM  WINDLE,  formerly  of 
the  copy  staff  of  the  Philadelphia  Eve- 
ning Bulletin,  has  joined  the  news- 
room staff  of  WCAU  Philadelphia. 

AL  TAYLOR,  announcer  of  WCAU 
Philadelphia,  has  been  inducted  into 
the  Army. 

LEE  STAFFORD,  announcer  former- 
ly with  various  stations  in  Philadel- 
phia, joined  the  staff  of  WPEN  Phila- 
delphia. 

BRUCE  MacDONALD,  newscaster 
for  WJW  Cleveland,  is  to  be  inducted 
into  the  Army  shortly. 

DON  CAVITT,  formerly  of  WIBA 
Madison,  has  joined  the  announcing 
staff  of  WTMJ-WMFM  Milwaukee. 

JOHN  MASTERSON,  Hollywood 
manager  of  Breakfast  at  Sardi's,  is 
in  New  York  for  conference  with 
Phillips  Carlin,  Blue  vice-president 
in  charge  of  programs. 

JOANNE  GREEN  is  a  new  member 
of  the  announcing  staff  of  WWVA 
Wheeling,  W.  Va.  She  was  formerly 
with  KVOO  Tulsa,  Okla. 

BARBARA  HOTCHKISS,  news  edi- 
tor of  WRC  Washington,  has  been 
promoted  to  script  writer.  Burton 
Bridgens,  sound  effects  supervisor 
and  music  rights  assistant,  is  now 
junior  producer.  He  is  replaced  in 
the  sound  and  music  room  by  Sonny 
Sanders. 

STAN  BUS,  formerly  of  WAYS 
Charlotte,  N.  C,  has  joined  the  an- 
nouncing staff  of  WSGN  Birmingham. 

ERNST  NOTH,  head  of  the  German 
section  in  NBC's  International  divi- 
sion, has  joined  the  Navy. 
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GO-OPERATION 
IN  PUBLIC  SERVICE 

• Sixteen  hours  daily  CBC  networks,  covering  the  five  time 
zones  of  Canada,  bring  to  listeners  outstanding  programs 
from  seven  great  broadcasting  systems. 

The  Trans-Canada,  Dominion  and  Quebec  networks  of  the  Ca- 
nadian Broadcasting  Corporation  are  made  up  of  75  privately 
and  publicly  owned  stations  linked  by  the  circuits  of  the  Corpo- 
ration. These  networks  supply  a  blended  and  balanced  schedule 
of  entertainment,  news,  instruction  and  information  from  the 
CBC,  the  BBC  and  the  four  leading  networks  of  the  United  States. 

The  network  program  service  rendered  to  the  public  through 
the  co-ordination  of  these  services  is  only  made  possible  through 
the  utmost  degree  of  co-operation  between  the  CBC,  its  affiliated 
stations  and  these  other  great  networks  every  hour  of  every  day 
throughout  the  year. 

Member  stations  place  a  high  premium  on  their  affiliation  with 
CBC  networks  because  the  sustaining  and  commercial  network 
service  brought  to  them  daily  by  the  CBC  means  improved  pro- 
gram standards,  larger  and  more  consistent  station  audiences 
and  an  unusual  degree  of  satisfaction  and  contentment. 


CANADIAN  BROADCASTING  CORPORATION 
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OUTGROWTH  OF  RECENT  organization  in  Chicago  of  the  Assn.  of 
Radio  Farm  Directors,  was  election  of  a  safety  committee  to  act  in  an 
advisory  capacity  in  the  campaign  to  Save  Farm  Manpower  for  War- 
power.  Officers  of  the  committee  meeting  for  the  first  time  at  the  Mor- 
rison Hotel,  are  (1  to  r)  :  Dan  Thompson,  National  Safety  Council,  secre- 
tary; C.  C.  Moore,  KOA  Denver;  Glen  Sample,  WBAA  West  LaFayette, 
Ind.;  Layne  Beaty,  WBAP-KGKO  Fort  Worth;  Bill  Drips,  NBC  director 
of  agriculture;  Paul  Jones,  National  Safety  Council  public  information 
director;  Wallace  Kadderly,  chief,  radio  division,  U.  S.  Dept.  of  Agri- 
culture; Everett  Mitchell,  director  of  agriculture  for  NBC's  central 
division,  chairman;  Maynard  H.  Coe,  Farm  Division  director,  National 
Safety  Council;  Charles  Stookey,  KMOX  St.  Louis;  Al  Smebe,  WCCO 
Minneapolis;  Larry  Haeg,  WCCO,  president  of  the  AFRD;  Sam  Schnei- 
der, KVOO  Tulsa;  Ed  Mason,  WLW  Cincinnati;  and  Bob  White,  director 
of  the  Blue  Network's  National  Farm  &  Home  Hour  broadcasts. 


Blue  Expansion  Plans  for  Television 
And  FM  Revealed  by  Woods  and  Kobak 


Our 

Mr.  Headley 

More  familiarly  known  to 
agency  folks  in  New  York 
as  Frank  .  .  .  President  of 
Headley-Reed  Company,  rep- 
resenting a  group  of  the 
country's  top-notch  stations, 
of  which  ours  is  one! 

* 

The  WSJS  Story  is  quite  an 
interesting  one  and  it's 
yours  for  the  asking.  Just 
call  on  any  Headley-Reed 
office — in  New  York,  Chi- 
cago, Detroit,  San  Fran- 
cisco or  Atlanta.  Or,  write 
us  direct  for  the  dope  on 
No.  1  coverage  of  North 
Carolina's  No.  1  market. 

WSJS 


The  NBC  Station  for 
WINSTON  -  SALEM 
Greensboro    &   High  Point 


BOB  WILLETT  has  rejoined  CJVI 
Victoria  as  promotion  manager,  after 
a  year  in  the  Royal  Canadian  Air 
Force.  While  in  the  RCAF  he  was 
announcer  on  the  RCAF  Tour  for 
Talent  program  on  CFRB  Toronto. 
Vera  Groves  has  rejoined  the  annuonc- 
ing  staff  of  CJVI  after  being  dis- 
charged from  the  Royal  Canadian  Air 
Force.  George  Lawrence,  program 
director  of  CJVI,  has  poined  the 
Royal  Canadian  Navy. 

GLENN  JACKSON,  program  director 
of  WSPD  Toledo,  is  now  in  the  Navy. 
He  is  replaced  at  WSPD  by  Bob 
Evans,  former  special  events  manager. 
New-  announcing  staff  additions  are 
Bob  Wright  and  Charles  Norman. 

LORA  BURLAGE  has  been  named 
assistant  personnel  manager  of  CBS, 
replacing  Anne  Cowperthwait,  who 
has  resigned  to  join  the  overseas 
branch  of  the  OWL 

CLEM  MCCARTHY,  sportscaster  has 
signed  an  exclusive  contract  with  NBC 
to  handle  sports  programs. 

EDWARD  L.  MERRITT,  announcer, 
formerly  of  WHDH  Boston,  joins 
WQNR  New  York  this  week,  replac- 
ing Norman  Rose,  who  has  resigned 
to  devote  full  time  to  acting.  James 
Hoffman,  formerly  on  the  news  staff 
of  WHA  Madison,  Wis.,  joins  the 
WQXR  news  department,  succeeding 
George  Herman,  now  in  the  CBS 
news  department. 

PAUL  J.  CLARKE,  announcer  at 
WMT  Cedar  Rapids,  la.,  is  the  father 
of  a  boy.  Mrs.  Clarke  was  formerly 
musical  director  of  WHBF  Rock 
Island,  111. 

RUSS  LONG,  program  director  of 
WCSC  Charleston,  S.  O,  on  March 
4  married  Mary  Kathryn  Dixon  of 
the  WAVES. 

REX  MAUPIN  has  been  appointed 
musical  director,  and  Harry  Kogen 
conductor  and  assistant  musical  di- 
rector of  the  Blue  central  division. 

HARRY  VON  ZELL,  announcer, 
will  freelance  upon  the  completion 
of  his  contract  with  Young  &  Rubi- 
cam,  New  York,  on  July  1.  Mr.  Von 
Zell  is  expected  to  continue  handling 
the  NBC  Eddie  Cantor  show  for  Bris- 
tol-Myers, and  the  CBS  Dinah  Shore 
program  for  Bird's-Eye  Frosted  Foods. 

JOE  FRIBLEY,  formerly  with 
KTUC  Tucson,  Ariz.,  is  now  an- 
nouncer and  assistant  traffic  manager 
of  WCOA  Pensacola,  Fla.  Ray  Her- 
bert, formerly  with  WLAW  Lawrence, 
Mass.,  is  now  WCOA  announcer  and 
news  editor.  Former  WJHP  Jack- 
sonville, Fla.  announcer  Lamar  Mor- 
gan, is  now  announcer  war  program 
director  and  music  director  of  WCOA. 

JACK  DEAL,  announcer  and  music 
director  of  WHCU.  Ithaca,  N.  Y., 
has  been  appointed  assistant  program 
director  of  the  station. 

JAMES  W.  COY  former  program  di- 
rector of  KCMO  Kansas  City,  has  re- 
turned to  the  station  in  the  same 
capacity.  He  has  been  news  editor 
and  in  charge  of  special  events  for 
WNEW  New  York. 

CLAIR  H.  SHADWELL,  assistant 
manager  of  WELI  New  Haven,  Conn., 
on  March  13  gave  a  five-minute  an- 
alysis on  a  Canadian  network  variety 
show  of  his  impressions  of  a  Canadian 
art  exhibit  at  Yale  U.  Art  School. 

LT.  (j.g.)  ROBERT  BROWN,  NBC 
announcer  now  on  leave  with  the 
Navy  has  been  named  assistant  mo- 
tion picture  operations  officer  in  Wash- 
ington. 

PVT.  WILLIAM  F.  McARDELL, 
formerly  of  the  NBC  press  department, 
is  the  father  of  a  boy. 

BILL  BALDWIN,  special  events  di- 
rector of  KGO  San  Francisco,  is  the 
father  of  a  boy. 

GILBERT  SIMON,  sales  promotion 
and  public  relations  director  of 
WKBN  Youngstown,  Ohio,  is  to  be 
inducted  into  the  army  the  first 
week  of  April.  He  will  report  to  Fort 
Benjamin  Harrison,  Indiana. 


PLANS  FOR  Blue  Network  ex- 
pansion into  the  fields  of  FM  and 
television  as  well  as  for  construc- 
tion of  its  own  studios  and  the 
ownership  of  standard  broadcast 
stations  in  New  York,  Chicago,  Los 
Angeles  and  San  Francisco,  were 
disclosed  by  Mark  Woods,  network 
president,  at  an  all-day  meeting 
of  department  heads  and  manage- 
ment executives  from  Washington, 
Detroit,  Chicago  and  New  York 
held  March  18  at  the  .  Waldorf- 
Astoria,  New  York. 

Edgar  Kobak,  Blue  executive 
vice-president,  who  called  and  con- 
ducted the  meeting,  announced 
that  in  the  coming  year  the  Blue 
will  concentrate  on  programming 
and  not  merely  ride  along  on  the 
profits  accruing  from  the  present 
"radio  year."  He  declared:  "By 
that  I  mean  that  we  will  refuse 
business  if  we  do  not  think  the 
program  offered  is  up  to  our  stand- 
ards. We  will  not  accept  a  pro- 
gram merely  because  the  time  is 
available  and  the  time  sale  repre- 
sents revenue." 

Expansion  Planned 

Sites  are  now  being  surveyed 
and  plans  made  to  erect  studios 
in  these  four  cities,  from  which 
most  network  programs  emanate, 
as  soon  as  conditions  permit,  Mr. 
Woods  said.  He  continued:  "Coin- 
cidental with  the  construction  of 
our  own  studios,  the  Blue  expects 
to  own  its  own  broadcasting  sta- 
tions in  Washington  and  Los  An- 
geles and  a  full-time  outlet  in 
Chicago  in  addition  to  the  stations 
we  now  own.  Negotiations  to  that 
end  are  under  way."  He  added, 
however,  that  there  is  no  immedi- 
ate prospects  for  completion  of 
these  negotiations. 

Blue  currently  owns  WJZ  New 
York,  WENR  Chicago  (sharing 
time  with  WLS)  and  KGO  San 
Francisco,  and  operates  WMAL 
Washington  under  lease  from  the 
Washington  Star.  On  his  recent 
Western  trip  Mr.  Woods  conferred 
with  Earl  C.  Anthony,  owner  of 
KECA,  Blue  outlet  in  Los  Angeles, 
and  Burridge  D.  Butler,  owner  of 


WLS  Chicago,  regarding  acquisi- 
tion of  these  stations  by  the  Blue. 

Hailing  FM  as  "the  coming  busi- 
ness in  sound  broadcasting,"  which 
will  give  the  Blue  an  opportunity 
to  assume  leadership  in  this  field, 
Mr.  Woods  said  that  applications 
have  been  filed  or  are  being  pre- 
pared for  FM  stations  in  key  cities. 
He  issued  a  warning,  however,  that 
no  one  in  broadcasting  can  afford 
to  ignore  television  and  disclosed 
that  plans  for  a  complete  Blue 
television  system  are  nearing  com- 
pletion. 

"While  we  own  no  television  sta- 
tions today,"  he  stated,  "I  am  con- 
vinced that  television  will  prove 
to  be  the  greatest  medium  ever  de- 
veloped for  entertainment  and  ad- 
vertising. The  Blue  Network  is 
planning  to  file  for  its  own  stations 
i  New  York,  Washington,  Chicago 
and  Los  Angeles.  We  are  encour- 
aging Blue  affiliates  to  file,  as  soon 
as  possible,  for  the  construction  of 
both  FM  and  television  transmit- 
ters. Just  as  soon  as  material  be- 
comes available,  both  the  Blue 
and  many  of  its  affiliates  will  be 
prepared  to  move  into  both  these 
fields." 

Urging  a  militant  program  pol- 
icy as  a  necessity  if  the  broadcast- 
ing industry  is  to  maintain  the 
prestige  and  leadership  it  now  en- 
joys, Mr.  Kobak  pointed  out  that 
programming  is  not  a  one-man  job. 
"I  want  all  employes  to  listen  to 
radio,"  he  declared,  "not  just  Blue 
shows,  but  all  radio.  Too  many 
do  not." 

Other  speakers  at  the  session  in- 
cluded: Phillips  Carlin,  vice-pres- 
ident in  charge  of  programs;  Keith 
Kiggins,  vice-president  in  charge 
of  stations;  C.  Nicholas  Priaulx, 
vice-president  in  charge  of  finance; 
Charles  Rynd,  treasurer;  Robert 
Swezey,  counsel  and  secretary;  G. 
W.  Johnstone,  director  of  news  and 
special  features;  M.  R.  Schoen- 
feld,  assistant  general  manager  of 
the  Chicago  division;  C.  P.  Jaeger, 
general  sales  manager,  and  John 
McNeil,  manager  of  WJZ,  Blue  key 
station  in  New  York. 
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TELL  YOUR  CLIENTS  ABOUT  THIS  NEW  ACTIVE  MARKET 


A  highway  connects  Alaska  with  the  states.  Planes  leave  on 
schedule  from  Seattle  daily.  Steamship  schedules  leave  sev- 
eral times  weekly.  A  network  of  inter-Alaska  highways  is 
under  construction.  Thousands  of  people  have  migrated  to 
Alaska  to  take  part  in  the  war  effort — thousands  are  staying 
permanently.  Hundreds  of  soldiers  have  applied  for  home- 
steads, -fa  Strategic  metals  are  being  mined  in  no  small 
quantity  to  take  their  place  beside  Alaska's  gold  production 
in  value.  Alaska's  farmers  have  had  very  profitable  seasons 
and  are  pulling  themselves  out  of  the  hole  in  spite  of  their 
handicaps.  The  thousands  of  acres  of  forested  lands  are 
beginning  to  be  developed  and  have  already  contributed 
hundreds  of  square  feet  of  spruce  for  America's  a'rplane 
industries.  ^  A  vast  network  of  airbases  has  been  established 
and  will  be  used  in  civilian  aviation  following  the  war. 
Alaska  will  then  be  on  world  air  routes  to  the  or'ent. 
Alaska  is  engaged  today  in  the  building  of  a  great  state, 
one  that  will  far  surpass  the  most  vivid  imagination  of  most 
of  us  today.  Its  importance  in  world  strategy,  in  commercial 
value  has  just  begun  to  be  realized.  It  is  the  fastest  growing 
area  on  the  American  continent  and  one  of  the  richest  posses- 
sions of  the  United  States,  -jfc-  Higher  wages  provide  Alaskans 
with  two  to  four  times  the  buying  power  per  capita  as  in  the 
states.  These  people  depend  today  upon  their  radio  for  their 
news,  entertainment  and  contact  with  one  another  and  with 
the  world  at  large.  Nowhere  does  the  radio  play  such  an 
important  part  in  their  daily  lives  as  in  the  many  Alaska 
communities.  A  test  campaign  will  convince  you  of  these 
facts.  Costs  are  low  for  reaching  this  rich  market.  Write  or 
wire  for  availabilities. 


//  you  have  any  questions  regarding  Alaska,  her  present  and 
expectations  for  the  future,  drop  me  a  note  and  I'll  send  you 
all  information  that  may  be  released.  I  still  have  a  few 
more  copies  of  our  Annual  Pictorial  Edition  of  Alaska  Life 
left.  Had  a  lot  of  requests  already  which  we  were  glad  to 
send  to  those  requesting  it.  It  really  will  give  you  and  your 
clients  a  clear  picture  of  the  Territory  today.  And  if  your 
clients  are  progressive  and  interested  in  new  business  and 
more  markets,  you  won't  let  them  pass  over  Alaska. 
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•*  Telegraph  operator  at  15; 
electrical  wizard  at  50;  bene- 
factor of  America  and  the  world. 


Few  stations  in  the  nation  can 
equal  KOA's  dominance  in 

POWER  (50,000  watts). 
PROGRAMS  (9  of  first  10) 
COVERAGE  (parts  of  7  states) 
LISTENER  LOYALTY  (69%) 
DEALER  PREFERENCE  (68.8%) 


DEVELOPMENT  of  ideas  in 
the  Americas  is  the  theme 
of  the  second  "semester"  of 
Lands  of  the  Free,  histori- 
cal series  of  NBC's  Inter-American 
University  of  the  Air.  First  broad- 
casts describe  relationships  be- 
tween white  men  and  Indians;  the 
following  six  describe  contributions 
of  European  peoples,  and  the  re- 
maining ten  highlight  individuals 
who  have  influenced  life  and 
thought.  Three  of  the  20  programs 
will  originate  through  the  Canadian 
Broadcasting  Corp.  Background 
material  is  made  available  to  lis- 
teners in  the  form  of  a  handbook 
published  by  the  Columbia  U.  Press. 

WTAG  First 

WTAG  Worcester  claims  credit 
for  conducting  the  first  radio  in- 
terviews from  the  Army's  newly 
constructed  Cushing  General  Hos- 
pital, Framingham,  Mass.,  which 
is  described  as  the  "most  efficient 
and  best-equipped  hospital  in  the 
world".  The  program,  presented  in 
behalf  of  the  Red  Cross  on  the 
week  of  March  20,  included  inter- 
views with  men  returned  from  ac- 
tion over  seas,  and  originated  from 
the  sun-room  of  the  hospital,  which 
was  equipped  by  the  Red  Cross. 

*  .  # 

Defense  Series 

REVIEW  of  working  conditions  in 
Los  Angeles  area  war  production 
plants  is  presented  in  the  weekly 
auarter-hour  program  An  Ounce  of 
Prevention  on  KECA.  Interviews 
with  workers  are  conducted  by  Bob 
Purcell,  station  special  events  di- 
rector, and  transcribed  for  later  re- 
lease. Series  is  presented  jointly  by 
public  service  department  of  radio 
division  of  Earle  C.  Anthony  Inc., 
and  Los  Angeles  city  and  county 
defense  councils. 

*  *  * 

Italian  Aid 

WOV  New  York  has  started  a  se- 
ries of  daily  broadcasts  designed 
to  help  establish  contact  between 
Italian  prisoners  of  war  interned 
here  and  their  American  relatives. 
Names  of  war  prisoners  are  broad- 
cast in  Italian  during  the  five-min- 
ute program.  All  information  is 
cleared  by  arrangement  with  the 
Red  Cross  Foreign  Inquiry  Service. 
It  is  believed  that  the  program  will 
intensify  sympathy  of  Italians  for 
the  allied  cause. 

*  *  * 

Victory  Gardeners 

KSD  ST.  LOUIS  has  begun  a  se- 
ries of  ten  weekly  programs  to  help 
Victory  Gardeners  featuring  gar- 
dening and  nutrition  specialists 
from  the  U.  of  Missouri,  who  will 
give  advice  on  such  matters  as  soil 
care,  crop  selection,  insect  control, 
orchard  care  and  canning  and 
preservation  of  foods.  Questions 
will  be  answered  by  the  experts  on 
the  air  by  mail. 

*  *  * 

Imitations 

VOICES  of  leading  headline  per- 
sonalities of  the  day  are  imitated 
by  Nat  Hale,  "the  man  of  1000 
voices,"  in  a  series  of  twice-weekly 
quarter-hour  program  Drama  in 
the  News  on  WEVD  New  York. 
Mr.  Hale  duplicates  the  voices  of 
Churchill,  Stalin,  Hitler,  Tojo,  and 
other  well  known  world  figures. 


Youth  Course 

REPRESENTATIVES  of  Na- 
tional Association  of  Manufac- 
turers and  Committee  of  Industrial 
Organizations  are  among  those 
taking  part  in  a  six-week  series 
of  broadcasts  on  Youth  Faces  the 
Post-War  World  on  WQXR  New 
York.  The  weekly  half-hour  series 
started  March  25  and  originates 
from  the  meeting  house  of  the 
Ethical  Culture  Society  of  New 
York,  as  part  of  a  course  for  young 
people. 

*  *  * 
FBI  Cases 

ACTUAL  cases  from  FBI  files 
are  now  dramatized  on  WINX 
Washington,  D.  C.  in  an  effort  to 
show  the  causes  of  juvenile  delin- 
quency! Titled  The  F.B.I.  Reports, 
program  is  broadcast  Sundays  in 
cooperation  with  J.  Edgar  Hoover 
and  the  F.B.I.  Recreation  Assn.  No 
specific  curative  measures  are  pre- 
sented but  emphasis  is  placed  on 
the  elimination  of  conditions  proved 
to  foster  youth  crimes. 

*  *  * 

Wish-Wish 

SOLDIER'S  wishes  have  a  pretty 
fair  chance  of  coming  true  on  Be- 
hind the  Dog-Tag,  KVOO  Tulsa 
G.I.  show  designed  for  that  pur- 
pose and  broadcast  from  Camp 
Gruber,  Okla.  Wishes  of  soldiers 
which  already  have  come  true  in- 
clude a  screen  test,  date  with  a 
princess,  ride  in  a  submarine  and 
a  chance  to  conduct  a  symphony 
orchestra. 

*  *  * 

WELI  Forum 

SPONTANEOUS  forum  series 
conducted  by  WELI  New  Haven, 
Conn.,  is  known  as  the  Connecticut 
Forum  of  the  Air  and  is  heard 
every  Thursday  evening,  8:30-9 
p.m.  Yale  U.  personalities  and  other 
well-known  people  living  in  Con- 
necticut participate  on  the  unpre- 
pared discussion  program. 

*  *  * 

Idaho  History 

IDAHO  history  and  folklore  that 
commonly  isn't  known  highlights 
Pioneer  Parade  now  heard  on 
KIDO  Boise,  Ida.  Half-hour  Sun- 
day evening  full  cast  production 
portrays  the  life  and  problems  of 
the  early  Idaho  settlers.  Program 
is  sponsored  by  a  local  department 
store. 

*  %  * 
WBBM  Show 

STEEL  and  the  war  complete  the 
format  of  a  new  WBBM  Chicago 
half  hour  sustainer,  Workshop  for 
War.  The  documentary  series  sa- 
lute the  home  front  service  men 
and  women  in  steel,  railroads,  ship- 
ping, agriculture,  meat  packing, 
and  aviation  industries. 

$  $  $ 

Sports  Tips 

WEEKLY  quarter-hour  -  Spent 
Spinner  program  with  news  of  in- 
terest to  sportsmen  and  fishermen 
has  started  on  CKWX  Vancouver. 
A  noted  local  sportsman-columnist 
is  producer  of  the  program. 


New  on  Blue 

QUIZ  FORMAT  predominates  in 
two  Blue  sustainers  scheduled  to 
begin  in  April.  Listen,  The  Women 
presents  a  panel  of  five  different 
women  in  a  Sunday  half -hour  quiz 
and  forum  session  on  problems  of 
feminine  interest,  with  Janet  Flan- 
nere,  New  Yorker  magazine  writ- 
er, as  permanent  m.c.  In  Finders, 
Keepers,  musical  half-hour  quiz 
starting  April  6  the  studio  audi- 
ence will  look  for  prizes  hidden  in 
the  auditorium.  They  may  keep  all 
or  part  of  their  finds,  depending 
on  how  well  they  answer  musical 
questions,  illustrated  by  Paul  La- 
valle's  orchestra. 


WOR  Quiz 

WOR  New  York  on  April  3  starts 
a  weekly  quarter-hour  Consumer 
Quiz  program.  Studio  audience  will 
be  quizzed  on  various  products  and 
when  unable  to  answer,  will  be  giv- 
en the  facts  from  a  bulletin  sup- 
plied by  the  U.  S.  Testing  Co.,  New 
York,  which  tests  fabrics  and  other 
products  for  quality.  Consumer 
Quiz  will  form  part  of  a  "WOR 
Matinee"  including  the  two  next 
pro  shows,  The  Black  Castle  and 
Songs  by  Sunny  Skylar,  with  the 
audience  invited  to  remain  and 
view  the  entire  performance. 

Farm  Forum 

FARM  FORUM  broadcast  March 
9  over  KXEL  Waterloo,  la.,  was  an 
hour  long  program  devoted  to  dis- 
cussion by  the  leading  agricultural 
men  of  the  state  on  increased  food 
production  during  1944  and  to  fur- 
ther the  Iowa  Food  Front  Alert. 
Hugh  Muncy,  KXEL  farm  editor, 
acted  as  moderator  throughout  the 
Forum  which  included  Governor 
B  o  u  r  k  e  B.  Kickenlooper  who 
pledged  the  support  of  the  state  to 
the  farmer.  Program  was  publi- 
cized through  local  newspapers  and 
43  counties  were  represented. 

*  *  * 

Catholic  Series 

FOR  the  fourth  year,  WMCA  New 
York  is  broadcasting  a  series  of 
programs  dramatizing  case  histor- 
ies from  the  files  of  New  York 
Catholic  Charities  to  promote  the 
organizations'  annual  fund  appeal. 
Weekly  half-hour  show  is  titled 
Father  Knickerbocker's  War  Diary 
and  runs  for  5  weeks. 

*  *  * 

On  Britain 

TRANSCRIBED  short-wave  pro- 
gram of  news  events  in  Britain 
and  human  interest  stories  as  nar- 
rated by  British  commentators  is 
now  heard  over  WLS  Chicago.  The 
quarter-hour  BBC  program,  known 
as  London  Column,  is  heard  Sat- 
urday evenings. 

*  *  * 

On  KSO 

HIGH  SCHOOL  students  discussj 
juvenile  problems  each  Thursday 
on  KSO  Des  Moines.  Seven  week 
series  follows  a  series  of  guest  ap- 
pearances of  juvenile  authorities, 
teachers  and  judges. 
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fVRSAL  MICROPHONES 
MILITARY  APPLICATION 


Universal  takes  pride  in  producing  these  three  types  of 
Microphones  at  the  request  of  the  U.  S.  Army  Signal 
Corps.  These  units  represent  but  a  small  part  of  the 
skill  and  experience  which  has  produced  over  250  differ- 
ent types  and  models  made  available  to  our  customers. 
From  Submarine  Detectors  to  High  Altitude  Acoustic 
units,  UniversaFs  Engineering  experience  has  covered 
World  War  II. 

These  Microphones  built  without  peace  time  glamour 
have  every  essential  of  military  utility.  When  peace 
comes,  Universal  Microphones,  with  many  innovations 
of  design  and  accoutrements,  will  enter  upon  the  post- 
war scene.  Universal  includes  among  its  electronic  com- 
munication components,  in  addition  to  microphones: 
Plugs,  Jacks,  Switches,  and  Cord  Assemblies. 


UNIVERSAL  MICROPHONE  COMPANY 

INGLEWOOD,  CALIFORNIA 


.  ,  


MONROE  BOSTON  STRAUSE  (na- 
tional bakers ) ,  have  begun  spon- 
sorship of  a  four-weekly  quarter- 
hour  musical  variety  program  on 
WCBM  Baltimore. 


BR  AIT'S,  Inc.,  Philadelphia,  (chain 
of  men's  furnishing  stores)  Philadel- 
phia and  Camden,  N.  J.,  new  to 
radio,  has  begun  sponsorship  onWCAU 
Philadelphia  of  the  weekly  Hero  of 
the  Week  program.  Contract  for  13 
weeks  was  placed  through  Murray 
Vernik  Agency,  Philadelphia. 

B.  F.  GOODRICH  RUBBER  CO.  of 
Canada,  Kitchener,  Ont.,  has  ap- 
pointed Walsh  Adv.,  Toronto  to  han- 
dle advertising.  Details  of  radio  plans 
have  not  yet  been  released. 


Where  news  is  MADE  .  .  . 
that's  where  Fulton  Lewis 
goes  to  get  his  information. 
This  past  year  he  has  trav- 
eled ovei  50,000  miles  just 
to  be  certain  that  his  news 
reporting  is  authentic.  It 
has  been  a  profitable  ven- 
ture .  .  .  because  Fulton 
Lewis  commands  the  respect 
of  a  terrific  audience  .  .  . 
and  over  100  sponsors.  SELL 
HIM  AT  YOUR  ONE  TIME 
QUARTER  HOUR  RATE 
PER  WEEK  .  .  .  call,  wire,  or 
write.  WM.  B.  DOLPH. 
WOL.  WASHINGTON. 
D.  C. 


Dept.  Store  On  Air 

SAGE-ALLEN  CO.,  leading  Hart- 
ford department  store,  on  March 
20  began  a  mid-day  series  on  fash- 
ion and  food  on  WTIC  starring  Jan 
Miner,  Connecticut  commentator. 
The  series,  heard  Mondy  through 
Friday  12  noon-12:15  p.m.  will  be 
handled  by  Miss  Miner  as  if  she 
were  in  a  salon  at  a  fashion  show, 
when  she  talks  about  fashions,  and 
her  beauty  hints  will  be  delivered 
as  though  she  were  in  a  beauty 
salon.  Mrs.  Raymond  E.  Baldwin, 
wife  of  Connecticut's  governor,  was 
the  first  guest  March  20. 

LUER  PACKING  Co.,  Vernon,  Cal. 
(meat  packers),  on  March  13  started 
sponsoring  the  daily  Blue  program 
Mystery  Chef  on  KFMB  San  Diego. 
Contract  is  for  13  weeks.  Agency  is 
Mays  &  Bennett  Adv.,  Los  Angeles. 

LANGENDORF  United  Bakeries, 
San  Francisco  (bread),  on  March  13 
started  A  Song  Is  Born,  weekly  half- 
hour  variety  show,  on  6  NBC  Cali- 
fornia stations  (KFSD  KFI  KPO 
KMJ  KGW  KOMO)  Monday  6-6:30 
p.m.  (PWT).  Contract  is  for  52 
weeks.  Account  was  placed  by  Pacific 
Coast  Adv.,  San  Francisco. 

RYAN  AERONAUTICAL  Co.,  San 
Diego,  Cal.  ( employment ) ,  in  a  revi- 
sion of  contract,  has  started  sponsor- 
ing a  thrice-weekly  half-hour  tran- 
scribed musical  program  on  KGB. 
Contract  is  for  52  weeks.  Agency  is 
Barton  A.  Stebbins  Adv.,  Los  Angeles. 

HARTZ  MOUNTAIN  PRODUCTS, 
New  York  (bird,  pet  products),  has 
renewed  sponsorship  of  its  quarter- 
hour  program  featuring  singing  ca- 
naries, Master  Radio  Canaries,  Satur- 
days, WGN  Chicago.  Contract  is  for 
13  weeks.  Agency  is  George  H.  Hart- 
man  Agency,  Chicago. 


SHIES  F1V  HIGH 
UIHEH  V0U  BUY 


BHITimORE'S 
Blue  network  Outlet 


John  Elmer 
President 


Geo.  H. Roeder 
Gen.  Manager 

FREE  &  PETERS 

Exclusive  National  Rep. 


OTIS  KENYON,  chairman  of  the 
board  of  Kenyon  &  Eckhardt,  New 
York,  and  Mary  Barber,  of  the  War 
Food  Administration,  appropriately 
decorated  with  lapel  sprigs  of 
wheat,  meet  at  a  dramatic  pre- 
sentation of  the  1944  advertising 
theme  of  the  Kellogg  Co. — "The 
Grains  are  Great  Foods".  Agency, 
which  now  handles  the  entire  Kel- 
logg account,  staged  a  demonstra- 
tion recently  on  the  role  of  adver- 
tising in  educating  people  to  the 
nutritional  values  of  whole  grain 
cereals.  Kellogg's  advertising  in 
radio,  magazines  and  other  media 
is  being  keyed  to  the  nutritional 
angle  of  its  products. 


CROWN  DRUG  Co.,  Kansas  City, 
Mo.,  on  March  20  took  over  sponsor- 
ship for  the  rest  of  the  year,  Baukhage 
Talking,  on  KCMO  Kansas  City. 

B  PLUS  BREAD  Corp.,  New  York, 
has  appointed  L.  H.  Hartman  Co., 
New  York,  as  agency.  Radio  is  con- 
sidered. 

AMERICAN  SOIL  Products  Corp., 
New  York,  has  also  appointed  Hart- 
man  Co.  to  handle  advertising  for 
an  undisclosed  product. 

SUN  MAID  RAISIN  Growers  Assn., 
Fresno,  Cal.,  has  assigned  its  adver- 
tising and  merchandising  activities  to 
H.  J.  Heinz  Co.,  Pittsburgh,  which 
has  served  only  as  its  distributor.  Ac- 
count formerly  placed  by  Foote,  Cone 
&  Belding  will  be  handled  by  Maxon 
Inc.,   the  Heinz  agency. 

VOICE  of  Experience,  New  York, 
has  appointed  Marcel  Schulhoff  & 
Co.,  New  York,  to  handle  advertising 
of  the  transcribed  program  Voice  of 
Experience. 

WILSON  &  Co.,  Chicago  (Mor  Ideal 
dog  food),  will  renew  sponsorship 
March  20  of  a  five-minute  period  on 
WMAQ  Chicago  Mondays  through 
Saturdays.  Contract  is  for  26  weeks. 
Agency  is  U.  S.  Adv.,  Chicago. 

METRO-GOLDWYN-MAYER  Corp., 
New  York,  March  20  started  sponsor- 
ing five-weekly  quarter-hour  MGM 
News  With  Chet  Huntley  on  KNX 
Hollywood.  Contract  is  for  52  weeks. 
Agency  is  Donahue  &  Coe,  New  York. 


It  is  not  the  amount  of  noise 
you  make  that  counts  in  radio. 
It's  what  you  say  and  how  well 
you  put  it  over  that  matters. 


There  are  more  powerful  sta- 
tions than  CHNS  in  Canada 
but  none  with  better  equipment. 

For  Rites:  Apply  Station  Director 
CHNS  •  Lord  Nelson  Hotel 
Halifax,  Nova  Scotia 
or 

Joe  Weed,  New  York  City 


ORIGINATING  FROM  \tf  Q  ^  WASHINGTON,  D.  C. 

Affiliated  with  the  MUTUAL  BROADCASTING  SYSTEM 
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KELLOGG  Co.,  Battle  Creek,  Mich, 
(cereal),  on  April  3  begins  sponsor- 
ship of  Jack  Berch  &  The  Three  Siins, 
Mondays  through  Fridays,  1 :15-1 :30 
p.m.  on  Mutual  originating  from  WGN 
Chicago.  Agency :  Kenyon  &  Eckhardt, 
New  York. 

HARRY  McQUEEN,  assistant  sales 
manager  of  the  Pepsodent  Co.,  Chi- 
cago, has  been  promoted  to  central 
sales  manager. 

PAUL  LAZARUS,  director  of  ad- 
vertising and  publicity  of  United 
Artists  Corp.,  New  York,  leaves  in 
early  April  to  be  inducted  into  the 
Army. 

PICTORIAL  FILMS  Inc.,  New  York, 
has  appointed  Norman  A.  Mack  & 
Co.,  New  York,  as  agency.  Media 
plans  are  now  being  formulated.  Radio 
may  be  used. 

CAPITAL  TRANSIT  Co.,  Washing- 
ton transportation  concern,  has  ap- 
pointed J.  M.  Hickerson  Inc.,  New 
York,  to  handle  its  advertising.  Em- 
ploye talent  show  on  a  Washington 
station  is  being  considered. 

WESTERN  AUTO  SUPPLY  Co., 
Oakland,  auto  supplies),  has  pur- 
chased a  52-week  schedule  of  announce- 
ments of  KROW  Oakland.  Account 
was  placed  through  BP.  DO  Los  An- 
geles. 

BOND  CLOTHES,  Oakland,  Calif, 
(chain  clothiers),  to  promote  newly 
acquired  women's  department  has 
started  sponsoring  thrice-weekly  news- 
casts on  KROW  Oakland.  Contract 
is  for  52  weeks.  Agency  is  Nef- 
Rogow,  New  York. 

CAMPBELL  SOUP  Co.,  Camden, 
N.  J.,  purchased  a  half-hour  period 
on  WCAU  Philadelphia  and  WCAM 
Camden,  N.  J.,  on  March  23  for  the 
presentation  of  the  Army-Navy  "A" 
Award  in  recognition  of  achievement 
in  food  production.  Special  broadcast 
was  handled  by  Ward  Wheelock 
Agency,  Philadelphia. 

CHICAGO  MOTOR  CLUB  has 
placed  its  account  with  the  Agency 
Service  Corp.,  Chicago. 


Sterling  Expands 

STERLING  PRODUCTS  Inc., 
Wheeling,  W.  Va.,  last  week  in- 
creased outlets  for  a  number  of 
daytime  serials  by  100%.  Firm 
ordered  a  full  network  for  seven 
of  the  NBC  programs  spon- 
sored by  its  subsidiaries:  Bayer 
Co.;  Chas.  H.  Phillips  Co.;  R.  L. 
1  Watkins  Co.  Programs  involved  are 
now  aired  on  from  56  to  76  out- 
lets or  an  average  of  64  stations 
per  program.  Station  average  per 
show  will  jump  to  125  stations  un- 
der the  new  contracts.  Time  clear- 
ance is  now  being  obtained.  Deal 
covers  American  Album  of  Fa- 
miliar Music;  Stella  Dallas;  Young 
Widder  Brown;  Waltz  Time;  Man- 
hattan Merry -Go -Round;  Back- 
stage Wife  and  Lorenzo  Jones. 
Agency  is  Dancer-Fitzgerald-Sam- 
ple, Chicago. 


Lorillard  Replaces 

P.  LORILLARD  Co.,  New  York, 
on  April  5  replaces  Sammy  Kaye's 
Old  Gold  program  with  a  variety 
show  featuring  Frankie  Carle's 
Orchestra.  The  revised  program, 
heard  on  CBS  Wednesday,  8-8:30 
p.m.,  will  also  present  Red  Bar- 
ber, sportscaster,  and  possibly  Al- 
len Jones,  movie-actor.  Sammy 
Kaye  is  scheduled  to  go  on  tour 
for  a  month  after  his  March  1 
broadcast.  J.  Walter  Thompson 
Co.,  New  York,  is  agency. 


We  asked:  "What  station  do 
you  listen  to  most?" 
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y 
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SAID 

WMAQ 


MORE  PEOPLE  ANSWERED 

"WMAQ" 

THAN  THE  NEXT  3 
STATIONS  COMBINED.1 


WMAQ 

CHICAGO 


In  a  recent  nation-wide,  all-county  survey, 
people  were  asked: 

"What  radio  station  do  you 
listen  to  most?" 

In  the  Chicago  area— America's  second  larg- 
est market— 42%  of  the  thousands  who  an- 
swered named  WMAQ.  This  overwhelming 
choice  of  WMAQ  is  greater  than  that  ac- 
corded to  all  other  Chicago  network  outlets 
combined. 

This  fact  is  a  fitting  tribute  to  the  great 
shows,  the  expert  production  and  the  fine 
transmission  which  are  characteristic  of 
NBC's  key  Midwest  outlet. 

To  blanket  the  2,855,700  families  in  the 
Chicago  area— to  cut  a  cash  slice  of  this 
$3,500,000,000  market— astute  advertisers 
place  their  local  and  spot  campaigns  on  WMAQ. 


America's  No.  I  Network 


They  all  tune  to  the 


/ 


National  Broadcasting  Company 


It's  a  National  Habitl 


A  Service  of  Radio 
Corporation  of  America 
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the  SudincA±  OF 
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STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
to — transcription  announcements 


WHO  Des  Moines 

Reader's  Digest,  Pleasantville,  New  York, 

3  so  weekly,  13  weeks,  thru  BBDO,  N.  Y. 
Colgate-Palmolive-Peet    Co.,    Jersey  City, 

(Super    Suds),    12   ta,    52   weeks,  thru 

Wm.  Esty  &  Co. 
Colgate-Palmolive-Peet    Co.,    Jersey  City, 

(Palmolive  Soap),  12  to,  62  weeks,  thru 

Ted  Bates  Inc.,  N.  Y. 
H.    J.    Heinz    Co.,   Pittsburgh,  (mustard 

&  57  sauce),  3  to  weekly,  thru  Maxon 

Inc.,  Detroit. 
American  Poultry  Journal,  Chicago,  2  sp 

weekly,     Shaffer-Brennan-Margulis,  St. 

Louis. 

Alaska  Life  Publishing  Co.,  Ketchikan. 
Alaska  (Alaska  Cavalcade  Book),  6  t 
weekly,  thru  Northwest  Radio  Adv.  Co., 
Seattle 

Dr.  Salsbury's  Labs,  Charles  City,  la. 
(poultry  medicine),  5  so  weekly,  13 
weeks,  thru  N.  A.  Winters  Adv.  Agency, 
Des  Moines. 

Capper  Hatchery,  Elgin,  111.  (chicks),  2  so 
weekly,  thru  Coles  Inc,  Des  Moines. 

Walker  Remedy  Co.,  Waterloo.  Ia.  (poultry 
medicine),  5  so  weekly,  52  weeks,  thru 
Weston-Barnett,  Waterloo,  Ia. 

Quaker  Oats  Co.,  Chicago  (oat  seed  im- 
provement), so  weekly,  13  weeks,  thru 
Sherman    &    Marquette,  Chicago. 

Studebaker  Corp.,  South  Bend  (institu- 
tional) ,  5  ne  weekly,  thru  Roche,  Williams 
&  Cunnyngham,  Chicago. 

Rit  Products  Corp.,  Chicago,  6  to  weekly, 
thru  Simmonds  &  Simmonds,  Chicago. 

Peters  Cert.  Poultry  Co.,  Newton,  Ia.,  2 
sp  weekly,  52  weeks,  thru  Coles  Inc., 
Des  Moines. 

WMAQ  Chicago 

Good  Foods,  Minneapolis  (Skippy  Pea- 
nut Butter),  sp  weekly,  52  weeks,  thru 
Guild   Adv.  Agency,   San  Francisco. 

Commonwealth  Edison  Co.,  Chicago  (ap- 
pliance swap  plan),  3  so  weekly,  thru 
Foote,   Cone  &  Belding,  Chicago. 

Johnson  &  Johnson,  New  Brunswick,  N. 
J.  (surgical  dressings),  65  sa,  13  weeks, 
thru  Young  &  Rubicam,  N.  Y. 

KECA  Los  Angeles 

Bateman-Eichler  &  Co.,  Los  Angeles  (in- 
vestments), ne  weekly,  thru  Elwood  J. 
Robinson   Adv.,   Los  Angeles. 


KFRC  San  Francisco 

American  Chicle  Co.,  Boston,  7  ta  weekly, 
39  weeks,  thru  Badger  &  Browning,  Bos- 
ton. 

Barron-Gray  Packing  Co.,  San  Francisco 
(Vegetable  Juice  Cocktail),  sp  weekly, 
13  weeks,  thru  Long  Advertising  Service, 
San  Francisco. 

Breuner's,  Oakland,  Calif,  (furniture) ,  so 
weekly,  13  weeks,  thru  Emil  Reinhardt 
Adv.    Agency,  Oakland. 

Bu-Tay  Products  Co.,  Los  Angeles  (Bu- 
Tay  Rain  Drops),  sp  weekly,  13  weeks, 
thru  Glasser-Gailey  &  Co.,  Los  Angeles. 

Leslie  Salt  Co.,  San  Francisco,  2  to  weekly, 
52  weeks,  thru  Erwin,  Wasey  &  Co., 
San  Francisco. 

Loma  Linda  Food  Co.,  San  Francisco 
(food  products) ,  sp  weekly,  13  weeks, 
thru  Gerth  Pacific  A.dv.  Agency,  San 
Francisco. 

Sumner  Rhubarb  Growers*  Assn.,  San 
Francisco  (rhubarb),  sp  weekly,  thru 
Long  Advertising  Service,  San  Francisco. 

Russell-Spreckels  Dairy  Co.,  San  Francisco 
(milk),  to  weekly,  52  weeks,  thru  Lyon 
Adv.   Agency,  San  Francisco. 

Prudential  Realty  &  Finance  Co.,  Oak- 
land, Calif,  (loans) ,  ne  weekly,  13  weeks, 
thru  Pacific  Adv.  Staff,  San  Francisco. 

New  Century  Beverage  Co.,  San  Francisco 
(Pepsi-Cola),  to  weekly,  52  weeks,  thru 
Ruthrauff   &   Ryan,  San  Francisco. 

KHMO  Hannibal,  Mo. 

Gospel  Broadcasting  Co.,  Pasadena,  Cal. 
(Old  Fashioned  Revival  Hour),  t 
weekly,  52  weeks,  thru  R.  H.  Alber 
Co  ,   Los  Angeles. 

Columbia  Brewing  Co.,  St.  Louis  (Alben 
Brau  Beer) ,  6  t  weekly,  52  weeks,  thru 
Olian  Adv.  Co.,  St.  Louis. 

Nutrena  Mills  Kansas  City  (feeds),  4  so 
weekly,  13  weeks,  thru  Ferry-Hanly  Co., 
Kansas  City. 

David  G.  Evans  Coffee  Co.,  St.  Louis, 
(Old  Judge  Coffee),  5  ne  weekly,  26 
weeks,  thru  Ruthrauff  &  Ryan,  Chicago. 

Hyde  Park  Breweries  Assn.,  St.  Louis, 
(Hyde  Park  Beer),  3  t  weekly,  26  weeks, 
thru    Young    &   Rubicam,  Chicago 

Miles  Labs,  Elkhart,  Ind.  (Dr.  Miles  Ner- 
vine &  Anti-pain  Pills),  5  ta  weekly, 
52  weeks,  thru  Wade  Adv.,  Chicago. 

Larabee  Flour  Mills  Co.,  Kansas  City 
(Larabee's  Best),  3  t  weekly,  26  weeks, 
thru  Potts-Turnbull  Co.,  Kansas  City. 

Pepsi-Cola  Bottling  Co.,  Atlanta,  12  to 
weekly,  52  weeks,  thru  Newell-Emmett 
Co.,  N.  Y. 

WJJD  Chicago 

Utilities  Engineering  Institute,  Chicago,  5 
so  weekly,  thru  First  United  Adver- 
tisers, Chicago. 

The  Chicago  Sun,  7  sp  weekly,  52  weeks, 
thru  Leo  Burnett  Co..  Inc.,  Chicago. 

Three  Sisters'  Inc.,  Chicago  (women's 
apparel)  20  so,  thru  Aubrey,  Moore  & 
Wallace,  Chicago. 


KYW  Philadelphia 

Grove  Labs.,  St.  Louis  (Vitamins  &  cold 

tablets),  5   ne  weekly,  26   weeks,  thru 

Donahue  &  Coe,  N.  Y. 
Pure  Food   Co.,  Mamaroneck,  New  York 

(Herb-Ox  Bouillon  Cubes),  5  so  weekly, 

13  weeks,  thru  J.  M.  Mathes.  N.  Y. 
Hy-Trous  Corp.,  Boston   (plant  food),  sa 

weekly,  52  weeks,  thru  Broadcast  Adv., 

Boston.  . 
Lambert  Pharmacal   Co.,  St.   Louis  (Liis- 

terine  Tooth  Powder),  3  so  weekly,  13 

weeks,  thru  Lambert  &  Feasley,  N.  Y. 
Musterole  Co.,  Cleveland  (musterole),  5  so 

weekly,  thru  Erwin,  Wasey  &  Co.,  N.  Y. 
Lever    Brothers    Co.,    Cambridge,  Mass. 

(Vimms),  8  to,  8  so  weekly,  thru  J. 

Walter  Thompson  Co.,  N.  Y. 
Land  Title  Bank  &  Trust  Co..  Philadelphia 

(banking),  5  so  weekly,  52  weeks,  thru 

Stewart- Jordan,  Philadelphia. 
Freihofer  Baking  Co.,  Philadelphia  (bread), 

5  so  weekly,  52  weeks,  thru  Richard  A. 

Foley,  Philadelphia. 

WENR  Chicago 

E-Z-Do  Co.,  New  York  (wardrobes),  2 
sa  weekly,  13  weeks,  thru  Grey  Adv. 
Agency,  N.  Y.   

Fougera  Co.,  New  York  (Don  Juan  lip- 
stick), 2  sa  weekly,  direct. 

Commonwealth  Edison  Co.,  Chicago,  2  sp 
weekly,  thru  Foote,  Cone  &  Belding, 
Chicago. 

Maggi  Co.,  New  York  (Maggi  Season- 
ing), 3  so  weekly,  13  weeks,  thru  Need- 
ham  &  Grohmann,  N.  Y. 

Leaf  Gum  Co.,  Chicago  3  so  weekly,  13 
weeks,  thru  Bozell  &  Jacobs,  Chicago. 

KFI  Los  Angeles 

Globe  Grain  &  Milling  Co.,  Los  Angeles 
(Globe  A-l  flour),  2  sp  weekly,  13  weeks, 
thru  McCann-Erickson,  Los  Angeles. 

Leslie  Salt  Co.,  San  Francisco  (Leslie 
salt),  to  weekly,  52  weeks,  thru  Erwin, 
Wasey  &  Co.,  San  Francisco. 

Gragnano  Products,  San  Francisco  (Gold- 
en Grain  spaghetti),  2  ta  weekly,  13 
weeks,   thru   Brisacher,    Van  Norden  & 

.  Staff,  San  Francisco. 

WJZ  New  York 

Rubsam  &  Horrmann  Brewing  Co.,  Staten 
Island,  New  York  (R  &  H  Beer),  2  sp 
weekly,  52  weeks,  thru  Samuel  C.  Croot 
Co.,  N.  Y.  , 

Taylor-Reed  Corp.,  Mamaroneck,  New 
York  (Tumbo  Pudding),  5  so  weekly, 
13  weeks,  thru  Tracy,  Kent  Co.,  N.  Y. 

KGER  Long  Beach,  Cal. 

Adam  Hat  Stores,  New  York  (chain),  40 
so,  thru  Glicksman  Adv.  Co.,  N.  Y. 

Metropolitan  Bible  Church,  Denver  (re- 
ligious), 5  sp  weekly,  thru  Son  de  Reg- 
ger  &  Brown,  Des  Moines. 


V.  S.  NET  SHOWS 

TOPS  IN  CANADA 

U.  S.  NETWORK  shows  are  most 
popular  in  Canada  according  to 
ratings  for  March  released  last 
week  by  Elliott-Haynes,  Toronto. 
With  a  rating  of  45.5,  Charlie  Mc- 
Carthy heads  the  list  of  the  first  15 
evening  national  network  shows. 
Fibber  McGee  &  Molly  came  sec- 
ond with  a  41.7  rating  and  Lux 
Radio  Theatre  ranked  third  with 
40.8.  Other  top  English  language 
programs  were  rated  in  the  fol- 
lowing order:  Jack  Benny,  Aldrich 
Family,  Bing  Crosby,  Bob  Hope,  N. 
H.  L.  Hockey,  L  for  Lanky,  Treas- 
sure  Trail,  Album  of  Familiar 
Music,  Fred  Allen,  Waltz  Time, 
John  &  Judy  and  Big  Town. 

Giving  the  top  seven  favorite 
Canadian  English-language  pro- 
grams to  American  network  shows 
piped  into  Canada,  the  next  three 
were  Canadian.  On  the  French  net- 
work, Ceux  qu'on  Aime  leads  with 
a  42.0  rating  followed  by  the 
French  version  of  Treasure  Trail, 
Secrets  of  Dr.  Morhanges,  French 
Lux  Radio  Theatre  and  Nazaire 
et  Barnabe. 


NAM  Discs 

WITHIN  four  to  six  weeks  the  Na- 
tional Industrial  Information  Com- 
mittee public  relations  subsidiary 
of  the  National  Assn.  of  Manufac- 
turers will  release  a  series  of  tran- 
scriptions to  put  over  the  idea  that 
greater  production  means  more 
jobs.  Titled  Business  Men  Look  to 
the  Future,  a  series  of  quarter- 
hour  panel  discussions  by  business 
and  industry  figures,  the  discs  are 
being  offered  to  stations  on  request, 
for  local  broadcast.  Radio  plans 
are  part  of  a  nation-wide  "Better 
America"  promotion  campaign 
originally  announced  by  Alfred  P. 
Sloan,  chairman  of  the  board  of 
General  Motors  Corp.,  and  NIIC 
chairman.  [Broadcasting,  Dec.  27, 
1943]  There  are  no  plans  to  date 
for  direct  radio  advertising. 


Franklin  Simons  Series 

FRANKLIN  SIMONS,  women's 
specialty  store  in  New  York,  starts 
an  institutional  campaign  on 
WQXR  New  York  April  17.  Store 
will  sponsor  a  twice-weekly  half- 
hour  program  at  10  p.m.,  titled 
Musical  Milestones.  Recorded  music 
will  be  selected  to  tie  in  title  or 
mood  with  the  early  days  of  the 
store.  Franklin  Simons  plans  to 
continue  a  series  of  21  live  an- 
nouncements weekly  on  the  same 
station  for  particular  products  and 
services,  currently  its  fur  storage 
facilities.  Agency  is  Hirshon-Gar- 
field,  New  York. 


MBS  Adds  Two 

MUTUAL  has  acquired  two  new 
stations,  one  in  Florida  and  the 
other  in  Wyoming,  making  a  tota' 
of  221  MBS  affiliates.  WDLP  Pan 
ama  City,  Fla.,  operated  by  Pana 
ma  City  Broadcasting  Co.,  with 
250  watts  on  1230  kc,  and  owneq 
by  John  H.  Perry,  started  opera 
tions  as  a  Mutual  outlet  March  19 
The  Wyoming  station,  KVRS  Rocl 
Springs,  joins  the  network  Apri 
1.  It  is  operated  by  Wyomin 
Broadcasting  Co.  with  250  watts  oi  |" 
1400  kc. 
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Smith  in  New  Post 

HASSELL  W.  SMITH,  vice-pres- 
ident in  charge  of  radio  for  Bots- 
ford  Constantine  &  Gardner,  West 
Coast  agency,  has  resigned  to  be- 
come general 
manager  of  Hill- 
man- Shane-Brey- 
er,  Los  Angeles, 
effective  April  1. 
Mr.  Smith  has 
been  with  Bots- 
ford,  Constantine 
&  Gardner  since 
Dec  ember,  1941. 
Prior  to  that  he 
was  for  six  years 
San  Franc  isco 
manager  of  Long  Adv.  Service. 
For  three  years  previous  he  was 
sales  manager  of  KFRC  San 
Francisco.  In  his  new  capacity 
Mr.  Smith  will  coordinate  all  ac- 
tivities of  Hillman-Shane-Breyer. 


Mr.  Smith 


Fitzgerald  Named 

EDWARD  J.  FITZGERALD,  for- 
merly vice-president  of  Erwin, 
Wasey  &  Co.  and 
vice-president  of 
Donahue  &  Coe, 
where  he  special- 
ized in  drug  ac- 
counts, has  joined 
Dancer  -  Fitzger- 
ald-Sample, Chi- 
cago, as  an  ex- 
ecutive handling 
the  American 
Home  Products 
account.  From 
1936  to  1938  Mr.  Fitzgerald  was  in 
charge  of  copyrights  at  the  NAB. 


Mr.  Fitzgerald 


Titus  Named 

KEN  C.  TITUS,  formerly  with 
WCCO  Minneapolis,  and  prior  to 
that  a  radio  timebuyer  for  several 
years  with  Knox- 
Reeves  Advertis- 
ing, Minneapolis, 
has  been  named 
head  of  the  radio 
depart  ment  of 
McCann  -  Erick- 
son,  Minneapolis. 
Evelyn  Vander- 
ploeg,  for  the 
past  year  a  radio 
timebuyer  at  Mc- 
Cann -  Erickson, 


c 

Mr.  Titus 


Minneapolis,  has  been  transferred 
to  the  Chicago  office  radio  staff. 


Morse  Revision 

CHESTER  SLAYBAUGH,  former 
timebuyer  of  Morse  International 
Inc.  New  York,  who  succeeded 
Richard  Nicholls  as  radio  direc- 
tor a  month  or  so  ago,  bears  the 
title  of  manager  of  the  radio  de- 
partment under  a  general  reorgan- 
ization. C.  Coleman  Dawson,  inde- 
pendent producer  for  several  years 
and  formerly  associated  with  CBS, 
has  been  named  director  of  pro- 
grams. Two  new  timebuyers  have 
joined  the  agency — Walter  W.  Si- 
mons, and  Eurice  C.  Dickson,  for- 
merly of  WBAL  and  NBC  respec- 
tively. 


Oliver  B.  Merrill 

OLIVER  15.  MERRILL,  74,  New 
York  advertising  counsel  formerly 
with  National  Independent  Broadcast- 
ers and  various  magazines,  died  March 
22  in  Overlook  Hospital,  Summit, 
N.  J.,  following  an  operation. 


E 


ddie  Cantor 


came 


to  town 


during  the  PS  Wr  Loan 


and  in  a  sun-up        to  sun-up 
broadcast  over  0  sold  $40,130,075 
in  War  Bonds ...  to  folks  as 


far  north  as  Canada 


...  far 


east  as  Illinois!  An  all-time 


for  one-day,  one-station 


War  Bond  marathons!  Thanks  lots, 
Eddie,  i©l  for  showing  again 


how  KPO  really  reaches. 


KPO's  the  only  50,000  watter  east  of 
Moscow,  west  of  Salt  Lake,  north  of 
Los  Angeles  and  south  of  Seattle 


SAN  FRANCISCO 


THIS  IS  THE  NATIONAL  BROADCASTING  COMPANY 

A  SERVICE  OF  THE   RADIO   CORPORATION   OF  AMERICA 
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5,000  WATTS  by  DA) 
1,000  WATTS  by  NIGHT 
550  K.  C. 


Buffalo's  Most 
Powerful 
Transmitter 
Plant 


HUBBELL  ROBINSON,  New  York 
radio  director  of  Young  &  Rubicam 
Inc.,  is  in  Hollywood  for  several  weeks 
conferring  with  Paul  Rickenbacher, 
chief  talent  buyer  on  summer  replace- 
ment shows. 

WILLIAM  CALLENDER,  formerly 
advertising  manager  of  the  Gulf  States 
Utilities  Co.,  Louisiana  Division, 
Baton  Rouge,  has  joined  Lamport, 
Fox,  Prell  &  Dolk,  South  Bend,  Ind. 

WILLIAM  D.  HORNE  Jr.,  formerly 
of  Fulton,  Horne,  Morrissey  Co.,  Chi- 
cago, has  joined  Needham,  Louis  & 
Brorby,  Chicago,  as  an  executive  vice- 
president. 


AAAA  Meeting 

AMERICAN  ASSN.  of  Advertis- 
ing Agencies  will  hold  a  one-day 
annual  meeting  on  April  11  at 
the  Waldorf-Astoria,  New  York, 
a  "members-only,  practical,  work- 
ing type  of  meeting  without  media 
or  advertiser  guests",  according  to 
the  announcement.  Program  com- 
mittee is  headed  by  A.  D.  Chiquoine 
Jr.,  vice-president,  BBDO. 


OSCAR  H.  ROMAGUERA,  member 
of  the  public  relations  department 
of  NBC's  international  division,  has 
been  placed  in  charge  of  the  radio 
section  of  J.  Walter  Thompson's 
Latin  American  department,  with 
headquarters  in  New  York.  Before 
joining  NBC,  Mr.  Romaguera  was 
news  editor  of  WLWO,  Crosley  short- 
wave station  in  Cincinnati. 


BEAUMONT  MEANS  BUSINESS! 


POST-WAR  AND  POST-NOW 

•  For  years  four  great  ports  have  contributed 
to  the  growth  and  prosperity  of  Beaumont  and 
the  Sabine  area.  Now  great  shipyards  further 
accelerate  the  growth  of  this  prosperous,  pop- 
ulous market  of  well  over  250,000  people. 
Shipyards  and  shipping,  huge  oil  refineries, 
rice  mills,  steel  and  iron  works,  and  great  new 
synthetic  rubber  plants  are  your  assurance  of 
a  market  which  will  continue  to  grow  .  .  .  now 
and  post-war. 

KFDM  is  the  major  network  station  which 
really  gives  you  coverage  and  penetration  of 
the  rich  Sabine  area.  Located  in  Beaumont, 
one  of  America's  fastest  growing  cities,  KFDM 
offers  you  a  Hooper-authenticated  listening  au- 
dience such  as  no  other  station  enjoys  in  this 
great  market.  Ask  for  the  facts  today. 

Represented  by  Howard  H.  Wilson  Company 


mm. 


BEAUMONT, 


BLUE  NETWORK,  560  K.C.,  1,000  WATTS 


MEANS  BUSINESS 


SERVING  THE 
MAGNETIZED 
SABINE  AREA 


'Magnetized 


drawing  people  and   industries  from  other  sections' 


Y&R  Changes 

FRANK  TELFORD  and  Jack 
Roche  have  joined  Young  &  Rubi- 
cam. New  York,  as  radio  program 
directors.  Mr.  Telford,  former  free- 
lancer, is  being  considered  for  We 
The  People.  Dave  Levy,  present  di- 
rector, goes  into  the  armed  forces 
soon.  Mr.  Roche,  also  a  former 
freelancer,  may  direct  Duffy's 
Tavern  when  the  program  returns 
to  the  West  Coast  in  early  April. 
Joe  Hill,  former  radio  director 
for  Young  &  Rubicam,  has  been 
appointed  radio  production  super- 
visor. 


N.  E.  McLAUGHLIN,  formerly  of 
McCann-Erickson,  New  York,  has 
joined  Dan  B.  Miner  Co.,  Los  Angeles, 
as  account  executive.  He  succeeds  H. 
B.  Clarke,  resigned. 

ZLOWE  Co.,  New  York,  has  moved 
to  507  Fifth  Ave.  Phone  number  is 
Vanderbilt  6-4885. 

LOUISE  LUDKE  has  joined  Barton 
A.  Stebbins  Adv.,  Los  Angeles,  as 
time,  media  and  production  buyer. 

ALLIED  ADV.  AGENCIES,  Los  An- 
geles, has  established  Seattle  offices 
at  Northern  Life  Tower  Bldg.  Tele- 
phone is  Elliott  1972.  Kenneth  Von 
Egidy  is  production  manager  and  Art 
Moore  account  executive. 

DON  PARMALEE,  formerly  account 
executive  of  George  M.  Wessells  Co., 
Los  Angeles,  has  joined  Hixson-O'Don- 
nell  Adv.,  Los  Angeles.  He  succeeds 
Erie  Strutt,  now  lieutenant  (j.g.)  in 
the  Navy. 

GLADYS  M.  CONRY,  script  writer, 
formerly  associated  with  Benton  & 
Bowles,  and  Erwin,  Wasey  &  Co.,  has 
joined  the  radio  staff  of  Donahue  & 
Coe.  New  York,  as  writer  and  script 
editor. 

CLIFF  LUBKERT,  transcription 
producer  in  the  radio  department 
of  McCann-Erickson  Inc.,  New  York, 
has  been  granted  a  leave  of  absence 
to  enter  the  Army,  March  27.  He  has 
been  replaced  by  Johnny  Wilson,  as- 
sistant director  at  CBS  who  joined 
the  agency  last  week. 

M.  J.  WHITE  is  resigning  as  media 
director  of  Grey  Adv.,  New  York, 
April  1.  She  plans  to  work  in  the 
radio  field. 

JOHN  V.  TARLETON,  president  of 
the  former  agency  J.  Stirling  Getchell 
Inc.,  has  joined  Wm.  Esty  &  Co.,  New 
York,  in  an  executive  capacity  on 
radio  accounts. 

ESSIG  Co.,  Los  Angeles  agency,  has 
established  San  Francisco  offices  in 
the  Russ  Bldg.,  with  T.  C.  MacKay 
as  manager. 


Influencing  Sales 

FAR  Beyond  Pontiac 


In  cities  .  .  .  villages  .  .  .  farms 
.  .  .  for  miles  end  miles  around 
Pontiac  .  .  .  the  messages  of  na- 
tional, regional  and  local  adver- 
tisers are  heard  over  WCAR's 
1000  streamlined  watts. 


GET  THE 

FACTS 

FROM 


WCAR 


PONTIAC,  MICHIGAN 

or  the  Foreman  Co.  «  Chicago  •  New  York 
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HAY  McCLINTON  vice-president  in 
charge  of  radio  for  N.  W.  Ayer  & 
Son,  is  on  the  West  Coast  conferring 
with  Robert  C.  Coleson,  Hollywood 
manager,  on  agency  produced  network 
programs. 

GEORGE  BAYARD,  vice-president  of 
Russell  M.  Seeds  Co.,  has  returned 
to  Chicago  after  three  weeks  in  Holly- 
wood. 

ENSIGN  TED  KRUGLAK,  USMS, 
formerly  with  the  Katz  Agency,  New 
York,  has  returned  to  the  United 
States  after  10  month's  service  in 
the  Mediterranean.  He  is  currently 
attending  Hospital  Corps  school  at 
Sheepshead  Bay,  N.  Y. 

ROBERT  B.  RAINS,  formerly  on 
the  sales  staff  of  WJR  Detroit,  and 
previously  in  the  advertising  agency 
field,  has  joined  Paul  H.  Raymer  Co., 
station  representative,  as  manager  of 
the  Detroit  office.  He  replaces  Richard 
Kopf. 

GEORGE  CADENAS,  formerly  with 
Sheldon,  Morse,  Hutchins  &  Easton, 
New  York,  has  joined  the  public  re- 
lations staff  of  J.  M.  Mathes  Inc., 
New  York. 

HARRY  G.  OMMERLE,  vice-presi- 
dent and  account  executive  of  Ruth- 
rauff  &  Ryan,  New  York,  formerly 
with  the  William  Morris  Agency,  is 
resigning  to  re-enter  the  talent  field. 

ROBERT  L.  "Bud"  SWATS,  form- 
erly an  executive  with  Radio  Adv. 
Corp.,  Chicago,  is  now  in  service  at 
Ft.  Riley.  Kan. 


Thomas  G.  McReynolds 

THOMAS  GEORGE  McREY- 
NOLDS,  33,  recently  appointed  ac- 
count executive  of  Young  &  Rubi- 
cam,  Toronto,  died  suddenly  at 
Toronto  after  a  short  illness.  Upon 
leaving  school  he  joined  R.  C.  Smith 
&  Son,  Toronto,  later  went  to  Col- 
gate-Palmolive-Peet  Co.,  Toronto. 
He  was  chairman  of  the  national 
advertising  committee  on  the  food 
industry's  war  stamp  sale,  and  was 
a  member  of  the  public  relations 
committee  on  two  Canadian  Victory 
Loan  drives.  He  is  survived  by  his 
widow,  a  son  and  two  daughters, 
his  parents,  three  sisters  and  two 
brothers. 


Jewel  Tea  Spots 

JEWEL  TEA  CO.,  Barrington, 
111.  (Jewel  Food  Stores  and  Jewel 
Home-Service  Routes),  has  ap- 
pointed Goodkind,  Joice  &  Morgan, 
Chicago,  to  handle  advertising. 
Daily  spot  announcements  are  be- 
ing used  on  WBBM  Chicago.  Fur- 
ther plans  are  not  yet  complete. 


Small  network  station  in 
Southern  City  needs  an  ex- 
perienced copywriter;  one 
who  can  prepare  a  variety 
of  commercial  copy  with 
ease,  and  can  also,  if  time 
permits,  create  and  prepare 
continuity  for  sustaining 
programs.  Please  send  all 
details,  including  photo- 
graph, and  outline  all  ac- 
tual radio  copywriting  ex- 
perience. All  replies  held 
confidential.  Address — 
Box  62  Broadcasting 


Wilco  on  Coast 

WILCO  Co.,  Los  Angeles  (Biff, 
Clearex)  on  April  4  starts  sponsor- 
ing a  twice-weekly  five-minute 
film  commentary  by  Clinton 
(Buddy)  Twiss  on  14  Blue  Pacific 
stations,  Tuesda"  Thursday,  10:55- 
11  a.m.  (PWT).  Contract  is  for 
13  weeks.  Noel  Corbett  writes  the 
series.  Agency  is  Elwood  J.  Robin- 
son Adv.,  Los  Angeles. 


Col.  Ayling  Honored 

COL.  JOHN  G.  AYLING,  former 
executive  of  Geyer,  Cornell  &  New- 
ell, New  York,  has  been  granted 
the  posthumous  award  of  the  Army 
Legion  of  Merit.  Col.  Ayling  was 
reported  killed  in  action  last  Sep- 
tember. 


Form  New  Agencies 

FRANKLIN  SPIER  and  Aaron 
Sussman  last  week  dissolved  their 
New  York  advertising  agency  to 
form  two  separate  companies.  Firm 
handled  book  and  magazine  ac- 
counts exclusively.  Mr.  Spier  has 
set  up  an  agency  under  his  own 
name  at  40  East  49th  St.  Russel 
D.  Hamilton,  Richard  Porter  and 
Mary  J.  Shipley  are  account  ex- 
ecutives. Joining  forces  with  Sam- 
uel Sugar,  Mr.  Sussman  will  trans- 
fer his  accounts  to  a  new  agency 
opening  May  1  under  the  name  of 
Sussman  &  Sugar  at  24  W.  40th 
St.  Test  spot  radio  campaigns  are 
being  planned  for  Random  House; 
Tudor  Press  (Esquire  Bedside 
Book) ;  and  Ziff-Davis  Publishing 
Co.,  which  may  use  radio. 


mm? 


0,000  WA1 

1520  K.  C. 

Buffalo's  Most 


bwerful 
Transmitter 


Even  back  in  1040  (the  last  Census  year,  but  before 
real  War-time  prosperity ),  retail  sales  were  13.3%  of 
the  State's  total,  though  Fargo's  population  was  but 
5.1%.  That  proves  what  we've  been  saying— that 
Fargo  draws  the  cream  of  the  Red  River  shop-crop, 
just  as  WDAY,  alone,  covers  the  Red  River  Valley 
itself!   Ask  Free  6*  Peters  for  the  proof! 

WDAY 

FARGO,  N.  D.  .  .  .  5000  WATTS  .  N.  B.  C. 

AFFILIATED  WITH  THE  FARGO  FORUM 
FREE  6-  PETERS,  NATIONAL  REPRESENTATIVES 
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FIRST  IN  ALASKA 


790  KC 


KFQD 


1000  w 


ALASKA  BROADCASTING  CO. 


Nat.Rgp.:  Pan  American  Broadcasting  Compan 
342  Madison  Ave.,  N.  Y.  C. 


Fortune 
Hunters! 

The  ultimate  goal  of  all  advertising 
is  to  make  sales  and  profits. 
You'll  find  FORTUNE  HUNTING 
good  in  this  golden  market,  pro- 
vided you  use  the  radio  station 
that  has  the  listeners  and  the  lis- 
teners' confidence. 

W  A  I  R 

Winston  -  Salem,  North  Carolina 


5000  WATTS  •  DAY  AND  NIGHT 


BASIC  BLUE  FOR  CLEVELAND 


Represented  Nationally  by  HEADLEY-REED  CO. 


j     *  5000   WATTS   1330  KC. 

ENGLISH  •  JEWISH  •  ITALIAN 

National  Advertisers  consider  WEVD 
a  "must"  to  cover  the  great  Metro- 
politan New  York  Market. 

Send  for  WHO'S  WHO  on  WEVD 
WEVD  -  117  West  46th  Street.  New  York  N.  Y. 


WTMJ  Milwaukee  on  March  13.  eve 
of  the  local  primary  election,  cancelled 
two  network  commercial  programs  to 
provide  an  hour  of  free  time  to  the 
city's  six  candidates  for  Mayor.  Each 
was  alloted  eight  minutes. 

LYTLE  FREDERICKSON,  AP  for- 
eign correspondent  returned  from  a 
German  prison  camp  by  way  of  the 
Gripsholm,  is  now  at  WLW  Cincin- 
nati as  guest  world-front  observer. 

STROMBERG-CARLSON  Co.,  Roch- 
ester, N.  Y.,  has  incorporated  the 
Gallup  Pole  in  a  new  music-news  pro- 
gram which  the  company  has  begun 
on  WHAM  Rochester,  Wednesday  eve- 
nings. 

WTAG  Worcester  has  loaned  its  mo- 
bile unit  to  OWI  to  make  recordings 
for  future  shipment  to  English-speak- 
ing countries  for  broadcast. 

WIS  Columbia,  S.  C.  has  inaugurated 
a  weekly  announcers'  clinic  session  to 
review  operations  of  the  week  and  to 
discuss  ways  of  improving  program- 
ming service. 

WWNC  Asheville,  N.  C,  will  begin 
broadcasting  a  quarter-hour  earlier 
each   morning  effective  April  2. 

IN  KEEPING  with  its  policy  of 
friendliness,  KSAL  Salina,  Kan.,  an- 
swers every  piece  of  mail  received 
from  listeners  by  special  postcard, 
thanking  each  writer  for  his  criticism 
or  comment. 

MILITARY  music  originating  from 
Radio  Theater  at  Fort  Sheridan,  111., 
constitutes  a  new  half-hour  WGN 
Chicago  sustainer  heard  Saturdays. 

KSO  and  KRNT,  the  Cowles  stations 
in  Des  Moines,  and  the  advertisers 
using  the  stations  gave  more  than 
1,000  hours  of  air  time  in  1943  to  the 
war  effort,  nearly  twice  the  time  given 
in  1942. 

RALPH  S.  PEER,  head  of  Southern 
Music  Publishing  Co.,  has  been  re- 
appointed representative  of  the  Per- 
forming Rights  societies  of  Argentina, 
Brazil,  Chile,  Mexico  and  Cuba  for 
music  played  in  this  country. 

WCAX,  CBS  affiliate  in  Burlington, 
Vt.,  officially  opened  and  dedicated  its 
new  studio  building,  March  22.  At- 
tending an  "open  house"  as  guests  of 
C.  P.  Hasbrook,  president  and  man- 
ager, were  to  be  Governor  William  H. 
Wills,  and  William  A.  Schudt,  eastern 
division  manager  of  CBS  station  rela- 
tions department. 

WLW  Cincinnati  farm  program  di- 
rector Ed  Mason  originated  his  March 
18  Everybody's  Farm  Hour  from  a 
southern  Ohio  sugar  maple  camp, 
giving  a  description  of  the  old  Ameri- 
can industry. 

WOR  New  York  intensified  promo- 
tion of  the  1944  Red  Cross  War  Fund 
with  a  war  heroes  day  last  Friday. 
March  24.  Every  hour  on  the  hour, 
from  8  a.m.  to  7  p.m.,  the  station 
broadcast  an  interview  and  bri'f 
message  from  a  serviceman  just  re- 
turned from  a  combat  area. 

IN  COOPERATION  with  the  Annual 
Writers'  Conference  of  the  Middle 
West,  the  Medill  School  of  Journal- 
ism at  Northwestern  University  will 
hold  the  Fifth  Annual  Conference  in 
Scott  Hall  on  the  Evanston,  Illinois 
campus,  July  26-29. 

WSGN  Birmingham,  Ala.,  has  taken 
additional  office  space  at  the  Dixie 
Carlton  Hotel. 

HALF-HOUR  after  WBTA  Batavia 
broadcast  notice  regarding  the  disap- 
pearance of  two  small  boys  who  had 
been  missing  from  their  homes  for 
more  than  19  hours,  the  two  wanderers 
had  been  returned  home  by  their 
finder,  who  heard  the  broadcast. 
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AGENCY-SPONSOR-NETWORK-EXECUTIVE  group  discusses  initial 
broadcast  of  thrice-weekly  Blue  Top  of  the  Evening  which  started  on 
March  13.  Westinghouse  Electric  &  Mfg.  Co.  sponsors  the  15-minute 
musical-variety  series.  Conversers  are  (seated,  1  to  r)  Jesse  H.  Lide, 
advertising  manager  of  Westinghouse  Electric  &  Mfg.  Co.;  Harry  K. 
McCann,  president  of  McCann-Erickson,  Mrs.  Harry  K.  McCann;  Don 
E.  Gilman,  Blue  Western  division  vice-president.  Standing,  Chester 
Posey,  agency  vice-president;  W.  H.  Willson,  Los  Angeles  division  man- 
ager, Westinghouse;  Clare  Olmstead,  Hollywood  agency  vice-president  in 
charge  of  radio;  Archie  Scott,  agency  producer  of  Top  of  the  Evening. 


OFFICIALS  of  the  Army,  Navy  and 
War  Manpower  Commission  partic- 
ipated in  a  round-table  discussion 
over  WFIL  Philadelphia  outlining 
the  problems  and  their  solutions  of 
the  'Work-to- Win'  campaign  which 
started  in  Philadelphia  March  15. 

WIZE  Springfield,  Ohio,  now  carries 
a  three-weekly  feature  dedicated  to 
the  work  of  the  Springfield  War  Serv- 
ice Council  of  Civilian  Defense.  Spon- 
sor is  the  Eagle  Tool  &  Machine  Co. 


THREE  more  stations  have  signed 
for  the  special  AP  radio  wire  through 
Press  Assn.,  it  was  announced  last 
week.  They  include  KOCA  Kilgore, 
Tex. ;  WDSM  Superior,  Wis. ;  WCAL 
Northfield,  Minn. 

WCCO  Minneapolis  saluted  KSTP  on 
the  latter  station's  new  location  in 
Radio  City,  Minneapolis.  A.  B.  Shee- 
han,  assistant  general  manager,  ex- 
tended congratulations  on  behalf  of 
the  WCCO  staff. 


A  50,000  watt  audience 
at  a  250  watt  rate 


C.  E.  HOOPER 

4 

... 


MORNING  INDEX 
MON.  THRU  FRI. 
8:00  -  12:00  A.M. 

A 

WGRC 

B 

C 

12.5 

23.2 

36,7 

27.0 

AFTERNOON  INDEX 
MON.  THRU  FRI. 
12:00  -  6:00  P.M. 

A 

WGRC 

8 

C 

28.6 

31.1 

20.4 

16.2 

SUM.  THRU  SAT. 
EVENING  IN0EX 
6-.00  -  10:00  P.M. 

A 

WGRC 

B 

C 

41. 1 

12.3 

37.1 

8.1 

UJERCo^ 


LOUISVILLE'S  TRAD 


P=47*  OF  KENTUCKY'S  POPULATION 
=  57%  OF  ITS  BUYING  POWER 


BURN-SMITH  "National  Representatives 
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Lea  Committee  Probe 

(Continued  from  page  9) 


Army  and  Navy  and  that  from 
March  25,  1942,  to  Nov.  25,  1943, 
the  prints  were  sent  direct  on  War 
Dept.  instructions. 

Rep.  Miller  announced  he  wanted 
to  question  Mr.  Fly  on  subjects 
that  would  take  "about  one  week" 
to  cover.  Mr.  Barger  objected  to 
a  statement  offered  the  previous 
week  by  Mr.  Fly  on  the  ground 
that  it  was  "argumentative  and 
repetitious",  but  Rep.  Miller  sug- 
gested the  statement  remain  in  the 
record. 

Mr.  Barger  reminded  the  Com- 
mittee that  the  FCC  chairman  was 
requested  to  furnish  copies  of  let- 
ters between  himself  and  President 
Roosevelt  regarding  a  "unified"  in- 
ternational communications  system. 
"May  I  suggest  that  the  Commit- 
tee has  an  inherent  and  constitu- 
tional right  to  save  these  docu- 
ments from  Mr.  Fly  under  what- 
ever capacity  he  professes  to  be 
acting?"  he  said. 

"In  that  same  connection,"  in- 
terposed Rep.  Miller,  "I  would  like 
to  ask  the  counsel  for  the  FCC 
to  furnish  a  ccpy  of  the  letter 
that  was  written  by  an  Undersec- 
retary of  the  Navy  in  reference  to 
the  demotion  of  Adm.  Redman. 
.  .  .  It  was  with  reference  to  this 
transaction:  Adm.  Redman  had 
testified  before  the  staff  of  this 


Committee.  He  had  given  certain 
testimony  regarding  Pearl  Harbor 
and  regarding  an  accident  that  had 
occurred  to  the  task  force  operat- 
ing in  Alaskan  waters.  After  this 
testimony  was  given  by  Adm.  Red- 
man, a  copy  of  that  testimony  was 
requested  by  the  White  House. 

"After  the  contents  of  the  state- 
ment had  been  learned,  thereupon 
Chairman  Fly  read,  in  the  pres- 
ence of  Commissioner  Craven,  a 
letter  presumably  from  the  White 
House  in  which  it  was  stated  that 
certain  things  might  happen  to 
Commissioner  Craven  and  others 
who  testified  in  secret  before  the 
Committee  investigating  the  FCC. 
A  copy  of  this  alleged  letter  or 
note  from  the  White  House  was 
shown  to  Commissioner  Craven." 

When  Mr.  Denny  said  he  had  no 
information  on  "any  such  letter", 
Rep.  Miller  asserted  that  "if  the 
Navy  Dept.  will  relax  its  rules  and 
permit  me  to,  I  will  produce  that 
letter".  Mr.  Denny  said  he  had 
been  "begging  and  pleading"  for 
information  on  the  alleged  task 
force  incident  and  Rep.  Miller  re- 
plied: "I  suggest  you  get  in  touch 
with  Adm.  Hooper.  .  .  .  You  don't 
have  to  beg  and  plead  any  longer. 
Adm.  Hooper  can  tell  you  what 
task  force  it  was,  where  it  went 


EDWARD  PETRY&COJNC.  r     NATIONAL  REPRESENTATIVES 


and  what  happened  as  a  result 
of  the  bungling  of  the  FCC." 

"Mr.  Chairman,  that  is  a  ter- 
ribly serious  charge,"  said  Mr. 
Denny,  addressing  Chairman  Lea. 
"There  is  no  evidence  on  it  what- 
ever." 

"Of  course  there  is  no  evidence 
because  Adm.  Hooper  has  been  si- 
lenced by  executive  order,"  shouted 
Rep.  Miller.  "You  know  that  and  I 
know  that  and  everybody  here 
knows  that."  Mr.  Denny  categor- 
ically denied  such  an  incident  and 
said  he  thought  he  could  convince 
the  Committee  "no  such  thing  ever 
happened". 

Offers  to  Produce 
Witness  to  Incident 

Rep.  Miller  continued  that  he 
hoped  to  produce  "one  or  two  boys 
on  that  task  force,  one  of  whom 
has  been  disabled  as  a  result  of 
the  bungling  of  the  FCC."  Chair- 
man Lea  interrupted  the  exchange 
to  instruct  Mr.  Denny  to  proceed 
on  rebuttal  of  foreign-language 
broadcast  charges. 

In  a  public  statement  Tuesday 
night,  Chairman  Fly  accused  Rep. 
Miller  of  "throwing  sneak  punches 
at  the  Commission  in  the  form  of 
unsupported  innuendoes"  and  said 
"Mr.  Miller  is  carrying  on  the  pat- 
tern of  character  assassination  de- 
vised for  him  by  the  former  coun- 
sel of  the  Committee.  [Eugene  L. 
Garey].  He  continued: 

If  Mr.  Miller  has  any  evidence  that  FCC 
men  were  responsible  for  any  'incident' 
as  he  hinted.  .  .  he  should  bring  his  case 
into  the  open.  This  charge  in  the  form 
of  a  snide  innuendo  has  been  tossed  at 
us  at  least  five  or  six  times  during  these 
hearings. 

I  can  say  further  that  neither  Adm. 
Hooper's  secret  testimony  nor  that  of  any 
other  official  sets  forth  facts  to  substan- 
tiate such  an  irresponsible  charge.  Miller 
knows  that.  We  have  had  13  months  of 
this  sort  of  abuse  from  certain  repre- 
sentatives of  an  investigative  body  pre- 
sumably charged  with  some  obligation  to 
maintain  something  in  the  nature  of  a 
judicial  attitude.  Yet  Miller  continues  to 
grab  the  headlines  by  planting  the  daily 
booby  trap.  Congressman  Miller  is  clothed 
with  something  more  than  arbitrary  power. 
He  has  the  same  quality  of  public  trust 
that  I,  as  a  public  official,  am  sworn 
to  preserve. 

Both  Miller  and  the  press  know  that 
where  we  have  got  the  charges  into  the 
open  and  been  permitted  to  answer  them 
with  the  overwhelming  facts,  the  charges 
evaporated  in  thin  air.  But  we  are  not 
playing  for  the  headlines;  Miller  can  have 
them.  All  we  ask  is  something  slightly 
resembling  fairness  and  a  judicial  at- 
titude. 

Denny  Denies  FCC 

Employed  Communists 

Mr.  Denny  said  when  this  coun- 
try entered  the  war  some  400  sta- 
tions were  broadcasting  in  foreign 
languages,  the  great  majority  of 
which  was  in  German  and  Italian. 
He  read  from  a  mimeographed 
statement  and  Rep.  Miller  sug- 
gested the  statement  be  incorpo- 
rated in  the  hearings  without  being 
read  by  Mr.  Denny  to  save  time. 
Following  an  argument  between 
the  FCC  counsel  and  Rep.  Miller, 
Chairman  Lea  suggested  "the  wit- 
ness be  permitted  to  proceed  as  he 
desires  in  making  his  presenta- 
tion". Mr.  Denny  offered  to  sub- 
mit the  statement  and  summarize  it 
orally. 

Mr.  Denny  denied,  in  answering 
Rep.  Miller,  that  the  FCC  em- 
ployed Communists  in  any  station, 
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Out  of  this  war  has  come  a  better  way  of  doing  things — 
speeded  production  .  .  .  more  efficient  designing  .  .  .  better 
ways  to  keep  equipment  on  the  job  longer.  Out  of  Gates' 
expanded  production  facilities  are  coming  exciting,  new 
things  for  the  postwar  radio  industry  .  .  .  new  developments 
and  engineering  efficiencies  that  are  creating  America's  out- 
standing line  of  transmitting  equipment. 

//  you  are  faced  with  equipment  problems  entailed 
in  keeping  your  system  on  the  air,  let  us  know 
about  them.  Our  engineering  staff  is  ready  and 
willing  to  assist  and  advise  whether  you  are  Gates- 
equipped,  or  not. 


7 


v 


RADIO  AND  SUPPLY  CO. 

QUINCY,  ILLINOIS,  U.  S.  A. 

Manufacturing  Engineers  Since  1922 


saying  the  Commission  did  not  em- 
ploy "anyone  in  any  station  any 
place".  He  denied  the  FCC  had 
ousted  "good  Americans"  from  jobs 
to  make  room  for  the  employment 
of  "aliens".  He  also  denied  the 
Commission  had  suggested  to  sta- 
tion management  that  certain  em- 
ployes be  dismissed  and  others 
hired. 

Rep.  Miller  asked  if  it  was  proper 
for  a  "member  of  the  Commission 
to  take  a  trip  and  to  charge  that 
trip  up  to  Government  expense 
...  if  for,  example,  you  went  to 
a  city  in  order  to  repay  a  debt  to 
someone  to  get  a  station  in  return 
for  something  that  had  been  done," 
Mr.  Denny  objected  to  answering 
"hypothetical  questions"  and  in  the 
exchange  that  followed  Rep.  Miller 
wanted  to  know  if  it  would  be 
"proper  to  charge  the  Government 
for  16  bottles  of  seltzer  when  you 
were  not  on  a  mission  of  the  FCC?" 
Again  Mr.  Denny  protested  that 
the  question  was  hypothetical. 

Miller  Says  Denny  Gives 
Personal  Conclusions 

Further  argument  about  the 
relevancy  of  Mr.  Denny's  testi- 
mony brought  from  Rep.  Miller 
the  statement  that  the  FCC  gen- 
eral counsel  was  giving  his  per- 
sonal conclusion.  "The  Committee 
is  well  able  to  draw  its  own  con- 
clusions from  the  evidence  in  the 
record,"  Rep.  Miller  asserted. 

"That  is  what  I  am  afraid  of," 
replied  Mr.  Denny.  "If  you  draw 
your  conclusions  from  what  is  in 
the  record,  I  am  afraid  you  will 
draw  wrong  conclusions."  Rep. 
Miller  asked  if  Mr.  Denny  knew 
12/20ths  of  the  record  was  made 
up  of  testimony  by  Commission 
employes. 

Mr.  Denny  told  the  Committee 
that  of  10  foreign-language  broad- 
casters on  the  air  when  war  broke 
out,  the  Dept.  of  Justice  interned 
eight,  adding:  "If,  in  the  opinion 
of  the  Dept.  of  Justice,  they  should 
be  interned,  my  judgment  follows 
that  without  further  check  they 
certainly  should  not  be  permitted 
access  to  the  microphones  of  this 
country." 

"In  view  of  the  failure  of  the  FCC 
to  turn  over  to  the  Dept.  of  Justice 
the  fingerprints  that  were  taken, 
aggregating  some  250,000,  until 
June  27,  1942,  I  submit,  therefore, 
that  what  the  gentleman  has  to  say 
about  the  Dept.  of  Justice  at  this 
time  is  just  so  much  evangelical 
bellywash,"  interrupted  Rep.  Miller. 
Chairman  Lea  told  Mr.  Denny  to 
proceed. 

Rep.  Miller  asked  if  Mr.  Denny 
had  become  familiar  with  Axis 
espionage.  Mr.  Denny  replied: 
"Yes,  it  was  the  FCC  who  dis- 
covered Axis  espionage  and  broke 
it.  The  FBI  picked  up  the  PYL 
circuit.  Incidentally  this  is  a  very 
ticklish  question." 

"I  want  to  ask  one  question  at 
this  point,"  interjected  Mr.  Barger. 
"What  agency  of  Government  has 
jurisdiction  over  espionage  and 
sabotage?  Mr.  Denny  replied: 
"Radio  espionage,  the  FCC."  He 
said  authority  was  under  the  Fed- 


'Scared  to  Death!' 

CHARLES  R.  DENNY  Jr., 
FCC  general  counsel,  last 
week  told  the  House  Select 
Committee  to  Investigate  the 
Commission  that  he  was 
"scared  to  death"  of  the  Com- 
mittee's record.  Rep.  Miller 
(R-Mo.)  challenged  a  state- 
ment by  Mr.  Denny  as  "per- 
sonal opinion"  and  demanded : 
"Are  you  afraid  of  the 
record?"  Mr.  Denny  leaped 
to  his  feet.  "Afraid  of  this 
record?"  he  shouted.  "You 
bet  I  am.  I'm  scared  to  death 
of  it!" 


eral  Communications  Act.  He  said 
he  planned  to  present  two  days' 
testimony  on  espionage — one  in 
open  hearing  and  one  in  executive 
session. 

Rep.  Hart  questioned  Mr.  Denny's 
statement  about  pre-war  broad- 
casts and  said:  "Do  you  contend 
there  were  no  broadcasts  praising 
Communism  prior  to  the  entry  of 
the  U.  S.  in  the  war?"  When  Mr. 
Denny  replied  he  thought  there 
were,  Rep.  Hart  said:  "We  want 
the  record  to  be  complete.  Why  two 
forms  of  totalitarianism  should  be 
singled  out  and  a  third  passed  by, 
I  don't  understand."  Mr.  Denny 
explained  in  answer  to  questions  of 
Rep.  Hart  and  Rep.  Wigglesworth 
that  prior  to  the  war  the  FCC 
monitored  for  Nazi,  Fascist  and 
Communist  broadcasts  but  that 
after  Pearl  Harbor  the  "principal 
attention  was  devoted  to  Nazi  and 
Fascist  propaganda.  That  is  all 
we  had  time  to  do." 

Explains  Views 

On  Section  326 

He  promised  to  provide  excerpts 
of  scripts  in  which  any  Communist 
propaganda  appeared  if  the  records 
made  by  the  FCC  disclosed  any.  Mr. 
Denny  criticized  foreign-language 
stations  which,  he  said,  sold  blocks 
of  time  to  time-brokers  whom  in 
turn,  sold  the  time  to  sponsors 
while  the  "station  licensee  would 
sit  down  and  pocket  the  money 
and  do  nothing  about  it".  Such  op- 
eration, he  said,  amounted  to  turn- 
ing over  his  station  operation  to 
another. 

Rep.  Magnuson  posed  the  ques- 
tion that  if  a  broadcaster  were  in| 
doubt  about  something  on  his  sta- 


"Never     mind,  Schnitzelberg, 
now  you  can  listen  to  WFDf  *i 
Flint  some  more" 
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tion  and  he  asked  the  FCC  for  ad- 
vice, would  he  get  it?  Mr.  Denny 
cited  a  form  letter  which  said  the 
FCC  would  advise  a  licensee  he 
would  have  sole  power  to  determine 
what  should  be  broadcast.  When 
Mr.  Barger  directed  attention  to 
Sec.  326  of  .  the  Communications 
Act,  which  expressly  prohibits  the 
Commission  from  exercising  any 
control  over  program  content,  Mr. 
Denny  remarked: 

"I  don't  see  how  arguments  have 
crept  into  this  record  to  the  effect 
that  Section  326  has  been  overruled 
by  the  Supreme  Court  decision  in 
the  chain  broadcasting  case.  I  don't 
place  any  such  interpretation  on 
the  Supreme  Court  decision.  In 
other  words  I  agree  with  you." 

Explaining  license  renewals,  Mr. 
Denny  said  that  if  a  license  came 
up  for  renewal  after  Pearl  Harbor 
and  the  licensee  had  permitted 
known  Fascists  to  "come  in  and 
say  things  that  are  pro-Fascist, 
that  presents  a  question  of  proper 
use  of  the  wavelength".  Rep.  Wig- 
glesworth  asked: 

Claims  Noncompliance 

With  Monitoring  Rule 

"No  licensees  have  been  lost  be- 
cause most  station  operators  have 
been  amenable  to  suggestions?"  Mr. 
Denny  replied:  "When  you  read 
this  statement  I  think  you  will  be 
convinced  that  no  suggestion  has 
been  made  by  the  Commission  to 
these  people." 

As  Mr.  Denny  resumed  the 
stand  Wednesday  he  placed  in  the 
record  seven  additional  statements 
covering  various  phases  of  the  for- 
eign language  situation  and  the 
history  of  the  War  Problems  Divi- 
sion. "There  is  some  confusion," 
he  said.  "There  have  been  charges 
that  the  War  Problems  Division 
was  abolished  in  name  only.  The 
situation  is  simply  this :  Foreign 
i  language  broadcasting  is  handled 
:  by  various  departments  of  the 
I  FCC.  The  War  Problems  Division 
was  simply  a  shell  of  our  Law 
Department." 

I  Mr.  Denny  explained  that  in  a 
reorganization  of  the  Law  De- 
partment the  Commission  was 
able  to  save  $137,000  of  a  $206,000 
appropriation.  "In  the  present  ap- 
propriation there  is  no  fund  for 
a  War  Problems  Division,"  he 
said. 

On  foreign  language  broadcasts 
Mr.  Denny  said  the  Commission 
conducted  a  survey  of  one  week 
in  February  1943  and  learned  that 
28.4%  of  the  programs  on  the  air 
were  not  monitored,  in  violation 
of  the  Censorship  Code,  and  that 
no  review  was  reported  for  14.6% 
of  the  hours  broadcast.  He  later 
changed  his  testimony  to  "non- 
compliance" rather  than  "viola- 
tion" because,  he  said,  the  Code 
was  a  voluntary  one. 

Rep.  Wigglesworth  remarked 
that  the  Office  of  Censorship  was 
"pretty  well  satisfied"  with  the 
job  radio  was  doing,  and  Mr.  Den- 
ny asserted:  "I  know  that  Cen- 
sorship did  not  make  a  nationwide 
survey."  He  added,  however,  that 


COMMITTEE'S  VOTE 

How  Members  Stood  on  Cut  in 
 Funds  for  FCC  


EIGHT  members  of  the  Senate  In- 
terstate Commerce  Committee,  be- 
fore which  is  pending  the  White- 
Wheeler  Bill  (S-814)  to  revise  the 
Communications  Act  of  1934,  voted 
to  restore  to  the  FCC  its  full  1945 
fiscal  year  budget  request,  while 
five  Committeemen  sustained  the 
Appropriations  Committee  reduc- 
tions. 

Favoring  restoration  of  the  full 
amount  were  Sens.  Wheeler,  chair- 
man; Barkley,  Clark  (Ida.),  John- 
son (Colo.),  McFarland  and  Tun- 
nell,  Democrats,  and  Shipstead, 
Republican.  Voting  to  sustain  the 
cuts  were  Sens.  White,  Austin, 
Brooks  and  Hawkes,  Republicans, 
and  Stewart,  Democrat.  Sens.  Bone, 
Smith,  Truman  and  Wagner,  Dem- 
ocrats, and  Gurney,  Moore,  Reed 
and  Tobey,  Republicans,  were  ab- 
sent. It  was  reported  that  Sens. 
Wagner  and  Bone  would  have  voted 
to  restore  the  cuts,  while  Sens. 
Gurney  and  Reed  would  have 
favored  the  reductions. 

On  an  amendment  to  restore 
$500,000  of  the  $2,000,000-reduc- 
tion,  Sens.  Austin,  Barkley,  Clark, 
Hill,  McFarland,  Shipstead  and 
Tunnell  joined  Chairman  Wheeler 
in  favor  of  restoration  of  the  half 
million  with  Sens.  White,  Brooks, 
Hawkes  and  Stewart  holding  out 
for  the  Senate  and  House  cuts. 


the  Commission  made  no  survey 
other  than  the  one  week  in  Feb- 
ruary 1943  because  "surveys  cost 
money". 

Mr.  Denny  said  the  Commission 
had  no  "express  legal  authority" 
to  issue  temporary  licenses  but 
did  have  "legal  authority"  under 
the  Communications  Act.  He 
pointed  out  that  temporary  licenses 
were  started  by  the  old  Federal 
Radio  Commission. 

Denies  Charges  of 
Conspiracy  With  OWI 

.  "In  a  two-year  period,"  he  said, 
"463  stations  were  on  temporary 
licenses  at  one  time  or  another." 
He  said  many  of  those  grants  were 
due  to  late  filing  for  renewals  by 
applicants.  Mr.  Denny  charged 
that  Committee  former  counsel 
had  mailed  each  of  the  463  sta- 
tions a  questionnaire,  a  copy  of 
which  he  inserted  in  the  record. 
When  he  testified  that  many  of 
the  questionnaires  were  returned 
to  the  FCC,  some  with  comments, 
Rep.  Wigglesworth  wanted  to 
know  how  the  Commission  got 
possession  of  them  and  if  the  FCC 
had  suggested  they  be  returned 
to  it  rather  than  the  Committee. 

"When  the  people  got  these 
questionnaires  they  recognized  the 
temporary  license  as  a  Godsend," 
said  Mr.  Denny.  He  offered  a  46- 
page  memorandum,  embodying  the 
replies  of  all  except  two  licensees, 
he  said,  those  two  not  being  "prop- 
er for  the  public  record".  He  of- 
fered statistics  showing  that  of  the 
463  temporary  licenses,  46%  were 


385  Pages  of 
RADIO  ADVERTISING 
En  JP.  I.  during  1043 


385  pages  of  radio  advertising  represents  an  increase  of 
38.4%  over  1942. 

Aside  from  a  demonstration  of  self-esteem,  this  gain  points 
to  the  growing  recognition,  by  radio  people,  of  the  impor- 
tant part  PRINTERS'  INK  can  play  in  their  selling  effort. 
It  shows,  we  believe,  that  more  and  more  radio  promotion 
men  are  beginning  to  understand  how  this  business  publica- 
tion develops  a  unity  with  its  readers  through  its  understand- 
ing and  its  handling  of  their  problems. 

Here  are  the  radio  stations,  networks  and  representatives 
whose  advertising  produced  this  important  gain: 


Blue  Network  Company,  Inc. 
Columbia  Broadcasting  System 
Columbia  Pacific  Network 
Cowles  Stations 
Don  Lee  Broadcasting  System  . 
Mutual  Broadcasting  System 
National  Broadcasting  Company 
NBC-Radio  Recording  Div. 


NBC  Spot  Sales 

New- England  Regional  Network 
Pacific  Blue  Network 
RCA-Electronic  Div. 
Westinghouse  Radio  Stations 
Yankee  Network,  Inc. 
John  Blair  &  Company 
Free  &  Peters,  Inc. 


KDKA,  Pittsburgh  WCSC,  Charleston 

KFAB,  Lincoln  WDAY,  Fargo 

KFEL,  Denver  WDBJ,  Roanoke 

KFI-KECA-Los  Angeles  WDRC,  Hartford 

KMA,  Shenandoah  WDZ,  Tuscola 

KMBC,  Kansas  City  WEAF,  New  York 

KMO,  Tacoma  WEEI,  Boston 

KNX.  Los  Angeles  WENR,  Chicago 

K0M0-KJR,  Seattle  WGAR ,  Cleveland 

KRIS,  Corpus  Christi  WGBI,  Scranton 

KSO-KRNT,  Des  Moines  WGN,  Chicago 

KSTP,  St.  Paul  WHAM,  Rochester 

KTUL ,  Tulsa  WHB,  Kansas  City 

KWKH-KTBS,  Shreveport  WHBF,  Rock  Island 

KX0K,  St.  Louis  WHEC,  Rochester 

KXYZ,  Houston  WHK,  Cleveland 

KYW,  Philadelphia  WHO,  Des  Moines 

WABC,  New  York  WIOD,  Miami 

WBBM,  Chicago  WJR,  Detroit 

WBT,  Charlotte  WJZ ,  New  York 

WBZ-WBZA,  Boston  WKZO,  Kalamazoo 

WCAE,  Pittsburgh  WLAC,  Nashville 

WCAU,  Philadelphia  WLS,  Chicago 
WCCO,  Minneapolis 


WMAQ,  Chicago 
WMBD,  Peoria 
WMBG ,  Richmond 
WMC,  Memphis 
WMT,  Cedar  Rapids 
WNAX,  Yankton 
WNEW,  New  York 
WOR,  New  York 
W0RL,  Boston 
WOW,  Omaha 
WOWO,  Fort  Wayne 
WQXR,  New 'York 
WRC,  Washington 
WRNL,  Richmond 
WRVA,  Richmond 
WSYR,  Syracuse 
WTAG,  Worcester 
WTAM,  Cleveland 
WTAR,  Norfolk 
WTIC,  Hartford 
WTOP,  Washington, 
WTRY,  Troy 
WWL,  New  Orleans 
March  of  Time 


D.  C. 


A  complete  listing  of  all  Printers'  Ink  advertisers 
for  1943  is  available  free  of  charge  on  request. 


This  is  an  impressive  list.  Here 
you  will  find  the  country's  top- 
flight, promotion-wise  radio  or- 
ganizations. We  think  you  will 
want  to  study  the  pattern  they 
build,  watch  their  approach,  ana- 
lyze their  schedules.  If  you  do, 
you,  too,  will  find  it  wise  to  reach 
the  people  who  build,  approve 
and  spend  the  nation's  advertis- 
ing budgets,  best  ...  by  buying 
P.  I.  first! 
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FCC,  Fly  Grasping  Power  Not  Granted 
By  Radio  Law,  Garey  Tells  Kiwanians 


granted  because  of  late  filing  for 
renewals,  while  others  were  held 
up  for  various  reasons. 

"In  the  foreign-language  field 
only  10  stations  have  been  on  tem- 
porary license  since  Pearl  Har- 
bor," he  explained.  "At  the  present 
there  are  none."  Mr.  Denny  cor- 
rected his  testimony  and  said  that 
only  10  foreign  language  stations 
were  placed  on  temporary  licenses 
because  of  personnel  handling  the 
broadcasts. 

Quoting  Sidney  Spear,  now  Pvt. 
Spear  of  the  Army  and  a  former 
FCC  attorney,  Mr.  Denny  denied 
charges  of  Robert  K.  Richards, 
assistant  to  J.  Harold  Ryan,  as- 
sistant director  of  Censorship  in 
charge  of  broadcasting,  that  Mr. 
Spear  had  told  Mr.  Richards  "the 
Commission  had  conspired  with 
OWI  to  put  stations  on  temporary 
licenses  and  keep  them  there  un- 
til the  station  did  what  Lee  Falk 
of  OWI  wanted  it  to  do  with  re- 
spect to  the  hiring  and  firing  of 
station  personnel". 

Mr.  Denny  said  he  personally 
did  not  talk  to  Mr.  Spear  but  that 
Nathan  David,  a  former  assistant 
general  counsel  now  in  the  Navy, 
had  done  so.  He  placed  in  the  rec- 
ord a  speech  made  on  the  House 
floor  Nov.  2,  1943,  by  Rep.  Coffee 
(D-Wash.),  defending  Mr.  Spear 
and  attacking  the  testimony  of  Mr. 
Richards  before  the  Committee. 

With  reference  to  personnel  of 
WCOP   Boston,  Mr.   Denny  said 


DENUNCIATION  of  the  FCC 
and  its  chairman,  James  Lawrence 
Fly,  was  delivered  by  Eugene  L. 
Garey,  who  recently  resigned  as 
counsel  for  the  Congressional  com- 
mittee investigating  the  FCC,  last 
Wednesday  before  the  Kiwanis 
Club  of  New  York. 

Describing  the  Commission  as 
"One  of  the  most  powerful  and 
ruthless  agencies  of  government," 
which  "lusts  to  make  its  broad 
powers  broader  and  is  constantly 
grasping  powers  never  granted  it," 
Mr.  Garey  declared  that  the  in- 
quiry into  its  activities  "has  shown 
that  the  FCC  operates  not  as  an 
independent  agency  of  the  Govern- 
ment, allocating  frequencies  among 
the  radio  operators  and  policing 
the  frequencies  alloted,  as  the 
Commission  was  designed  to  do, 
but  as  an  arm  of  the  administra- 
tion to  smash  and  subdue  freedom 


denaturalization  proceedings  had 
been  instituted  against  a  former 
employe  named  Gallucci,  who  had 
been  discharged  by  WCOP.  "Did 
the  station  complain  about  the  dis- 
charge of  Gallucci?"  asked  Chair- 
man Lea. 

"We  didn't  tell  them  to  fire  Gal- 
lucci," replied  Mr.  Denny. 

"You  don't  suppose  they  had 
any  idea  that  if  they  discharged 


and  independent  radio  operation. 

"Chairman  Fly,"  Mr.  Garey  con- 
tinued, "is  just  the  man  for  such 
a  task.  He  is  subtle,  smart,  ruth- 
less and  he  is  convinced  that  pri- 
vate operators  of  radio  stations 
should  live  only  in  the  shadow  of 
and  by  consent  of  the  FCC  and 
then  only  so  long  as  they  remain 
completely  subservient  to  him  and 
do  his  bidding.  He  is  by  taste, 
training  and  commitment  an  ad- 
vocate of  the  theory  that  the  bu- 
reaucrats in  Government  are  more 
to  be  trusted  than  the  American 
people." 

Declaring  that  the  commission 
has  interpreted  the  "public  inter- 
est, convenience  or  necessity" 
clause  of  the  communications  act 
as  authority  to  do  whatever  it 
pleases;  Mr.  Garey  said  "it  is  used 
primarily  to  reward  political 
friends  and  to  punish  political  op- 


certain  personnel  they  would  get 
a  renewal  of  their  license,  do  you?" 
queried  Rep.  Hart.  "Of  course  they 
did,"  replied  Mr.  Denny.  Following 
an  exchange  with  the  general  coun- 
sel, Rep.  Hart  said: 

"The  record  as  it  stands  is  not 
complete  with  your  answers." 

Alphonse  Lambiase,  former  Ital- 
ian announcer  on  WCOP  whose  let- 
ters to  the  Commission  pleading 


ponents.  .  .  .  The  result  is  that  ra- 
dio has  a  weak  heart  for  all  its 
powerful  voice  in  America.  It  has 
no  independence,  no  freedom,  and 
lives  in  constant  fear  of  its  life. 
It  dies  a  thousand  deaths  every 
presidential  campaign  in  expecta- 
tion of  the  revenge  of  some  politi- 
cian or  political  group. 

"Call  it  what  you  will,"  he  con- 
cluded, "the  activities  of  this  Com- 
mission have  destroyed  free  radio 
and  that  step  leads  to  dictatorship. 
There  was  no  free  radio  in  Ger- 
many, there  was  none  in  Italy  or 
in  Russia.  Unless  this  dangerous 
man  is  stopped  and  stopped  now, 
there  may  be  none  in  America  to- 
morrow." 


that  he  be  given  a  clean  slate  af- 
ter having  been  discharged  from 
the  station,  was  given  a  clean  bill 
of  health  by  Mr.  Denny.  "I  know 
nothing  against  Lambiase,"  he 
said.  "We  can't  take  a  position 
one  way  or  the  other,  but  so  far 
as  I  know,  there  is  nothing  against 
this  man.  Apparently  the  Office  of 
Gensorship  was  behind  this.' 

"It's  perfectly  evident  in  the 
record,  isn't  it,"  queried  Rep.  Wig- 
glesworth,  "that  Mr.  Lambiase  was 
personna  non  grata  with  the  FCC 
and  it  helped  the  station  to  get 
a  license  by  getting  rid  of  him?' 

"We  did  ask  about  Lambiase  and 
all  the  other  foreign-language  per- 
sonnel," replied  Mr.  Denny.  "I 
don't  know  of  any  reason  why 
Lambiase  shouldn't  be  on  the  air." 

"Yet  Lambiase  is  off  the  air  be- 
cause the  FCC  won't  make  that 
statement,"  persisted  Rep.  Wig- 
glesworth.  Mr.  Denny  said  "there's 
a  gap  in  the  law — a  hiatus".  He 
recommended  the  establishment  of 
a  Government  group,  composed  of 
representatives  of  the  FBI,  Army 
and  Navy,  OWI  and  Office  of  Cen- 
sorship which  would  act  on  quali- 
fications and  loyalty  of  various 
foreign-language  announcers. 

"If  the  Commission  had  held  a 
hearing  and  evidence  was  discov- 
ered that  Lambiase  was  distribut- 
ing subversive  information  .  .  .  ." 
Rep.  Lea  started  to  ask,  and  Mr. 
Denny  interposed:  "Then  WCOP 
would  have  lost  its  license.  Lam- 
biase, however,  was  not  an  issue 
in  the  WCOP  case." 

Tells  of  Letter 

From  Elmer  Davis 

Mr.  Denny  explained  cases  in- 
volving WGES  and  WOV  and  said 
that  Stefano  Luotto,  former  em- 
ploye of  WGES  was  "not  the  rea- 
son for  the  inquiry  into  WGES' 
operations".  "At  the  time  of  his 
removal  from  the  air,"  said  the 
Commission  counsel,  "he  was  of  no 
greater  importance  than  any  other 
broadcaster  about  whom  com 
plaints  had  been  made.  The  station 
was  not  put  on  a  temporary  li 
cense  because  of  him  or  because 
of  the  complaints  against  any  oth 
er  performer;  on  the  contrary  the 
station's  apparent  laxity  in  its 
overall  supervision  prompted  the 
Commission's  action." 

Answering  charges  made  befor 
the  Committee  that  the  Commis 
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To  really  "cover"  lots  of  bit 
markets  you'd  have  to  put  your 
weight  on  two,  three  or  four  radio 
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tremendous  market  —  23.9%  of 
Virginia's  radio  homes  —  that  is 
satisfactorily  served  in  its  entirety 
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That's  why  WDBJ  is  such  a  fine  test- 
ing place  for  new  programs — such 
a  fine  station  for  almost  any  pro- 
gram. We'd  like  to  send  you 
further  proof.  .  .  . 
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sion  prevented  Andre  Luotto, 
brother  of  Stefano,  from  becom- 
ing- manager  of  WOV  by  refus- 
ing to  approve  without  a  public 
hearing  an  application  for  trans- 
fer of  the  station  from  the  Bulova 
interests  to  the  Mester  Brothers, 
Mr.  Denny  declared  that  the  for- 
mer Office  of  Facts  &  Figures 
(now  OWI)  had  opposed  the  trans- 
fer. 

A  letter  from  Elmer  Davis,  OWI 
director,  urging  the  FCC  not  to 
approve  the  transfer,  also  was 
presented.  Mr.  Denny  said  the 
transfer  was  set  for  hearing,  but 
that  it  was  withdrawn  and  a  new 
application  is  now  pending. 

"Mr.  Denny  doesn't  show  cer- 
tain correspondence  between  Mr. 
Fly  and  Mr.  La  Fount,"  remarked 
Mr.  Barger. 

"Isn't  the  charge  in  the  record 
that  the  reason  the  transaction  fell 
through  was  that  Mester  Brothers 
didn't  want  to  go  through  with  it 
because  they  couldn't  have  Mr. 
Luotto  as  manager  of  the  sta- 
tion?" inquired  Rep.  Hart.  "If  that 
is  charged  in  the  record,"  said  Mr. 
Denny,  "there  was  absolutely  no 
basis  for  Mester  Brothers  getting 
the  impression  that  they  couldn't 
have  Mr.  Luotto  as  manager." 

"According  to  Mr.  Luotto's  testi- 
mony there  was  plenty  basis  for 
that  impression,"  said  Rep.  Hart 
".  .  .  if  Mr.  Luotto's  testimony  is 
true  the  Mester  Brothers  saw  no 
reason  to  go  ahead  with  the  ap- 
plication because  Mester  Brothers 
wanted  Mr.  Luotto  as  their  man- 
ager and  it  was  obvious  they  could 
inot  have  him  as  their  manager." 
When  Mr.  Denny  remarked  that 


ROMANCE  RESULTS  from— of  all 
things — the  War  Clinic  of  NBC, 
held  in  Chicago,  where  Morton 
Henkin,  vice-president  and  secre- 
tary of  KSOO-KELO  Sioux  Falls, 
S.  D.  and  Sylvia  Wolff  were  mar- 
ried following  the  sessions  at  the 
Drake  Hotel.  Seems  as  though  all's 
fair  in  love  and  war  clinics. 


Mr.  LaFount  denied  that  on  the 
stand,  the  New  Jersey  Congress- 
man said  he  was  "looking  to  Mr. 
Luotto's  testimony". 

Mr.  Denny  admitted  Mr.  Luotto 
would  have  been  an  "issue"  at  the 
hearing  for  transfer  because  of 
complaints  against  him  and  Rep. 
Hart  interposed:  "It  was  felt  that 
Mr.  Luotto's  going  to  a  hearing 
would  have  been  a  useless  mat- 
ter." 

"I  can't  cope  with  testimony  of 
that  kind,"  Mr.  Denny  explained 
and  Rep.  Hart  continued:  "I'm  not 
suggesting  how  you  cope  with  the 
testimony.  I  am  referring  to  it 
and  asking  how  you  reply  to  it. 
You  are  at  liberty  to  put  in  what- 
ever answer  you  want.  I  am  say- 
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ing  the  answer  you  have  submitted 
here  does  not  address  itself  in 
any  particular  to  the  specific  tes- 
timony of  Mr.  Luotto. 

"This  is  an  answer  in  the  na- 
ture of  a  confession  and  avoid- 
ance," Rep.  Hart  went  on,  "and 
I  want  to  make  it  clear  you  have 
had  every  opportunity  to  put  in  a 
full  and  complete  reply  to  the  tes- 
timony in  the  record,  and  as  far 
as  I  see,  this  is  not  a  full  and 
complete  answer  or  an  answer  at 
all  to  the  testimony  of  Mr.  Luotto. 
It  does  not  refer  to  the  conversa- 
tions he  said  he  had  with  repre- 
sentatives of  the  FCC.  This  is  a 
generalized  reply.  If  you  want  it 
to  stand  as  the  Commission's  re- 
ply, that  is  all  right  with  me." 

Mr.  Denny  said  the  transfer  is 
again  pending  before  the  Commis- 
sion and  he  preferred  not  to  go 
into  more  detail  because  he  would 
be  called  upon  to  give  an  opinion 
to  the  Commission.  He  asked  per- 
mission to  "look  at  Mr.  Luotto's 
testimony  again"  and,  if  necessary, 
to  make  further  reply. 

Fly  Letter  Tells 

Of  BWC  Matter 

When  Mr.  Fly  returned  to  the 
stand  Thursday,  Rep.  Wiggles- 
worth  asked  if  he  were  ready  to 
produce  letters  between  himself 
and  President  Roosevelt  regarding 
formation  of  a  group  looking  to  a 
unified  international  carrier.  Mr. 
Fly  had  been  asked  previously  to 
supply  the  letters.  He  testified  that 
the  correspondence  had  to  do  with 
the  BWC  and  not  the  FCC,  then 
disclosed  that  he  had  written 
Chairman  Lea  a  letter,  which  he 
asked  to  be  included  in  the  record. 

"I  am  quite  concerned  with  the 
manner  in  which  counsel  (Mr. 
Barger)  tends  to  treat  BWC  mat- 
ters as  if  they  were  Commission 
matters,"  wrote  the  FCC  chair- 
man. He  offered  to  have  Mr.  Den- 
ny show  the  letters  in  question 
to  the  Committee  chairman  but 
could  not  offer  them  for  evidence, 
he  said. 

"This  one  file  will  indicate  to 
you  further  complications  which 
will  arise  by  permitting  counsel  to 
delve  into  the  confidential  records 
of  the  actions  of  other  Govern- 
ment agencies,"  he  wrote.  "Need- 
less to  say,  this  sort  of  attempt 
is  highly  embarrassing  to  me.  I 
cannot  afford  to  have  any  sub- 
stantial question  outstanding  as  to 
the  propriety  of  my  official  con- 
duct in  any  sphere  of  activity. 

"Any  reluctance  on  my  part 
fully  to  cooperate  with  the  Com- 
mittee even  outside  its  legal  sphere 
can  only  tend  to  raise  a  question 
in  unthinking  minds  as  to  the  pro- 
priety of  my  official  conduct  in 
that  field.  It  is  to  avoid  any  such 
question  in  your  mind  that  I  am 
asking  Mr.  Denny  to  show  you  this 
file,  but  I  do  hope  that  the  Com- 
mittee will  not  undertake  an  in- 
vestigation of  these  other  agen- 
cies." 

Mr.  Fly  declined  to  answer  Rep. 
Wigglesworth's  question :  "Will 
you  say  to  this  Committee  that 
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you  were  not  opposed  to  the  ac- 
tion of  the  BWC?"  He  had  refer- 
ence to  a  statement  by  Mr.  Fly 
that  the  BWC  and  not  he  refused 
to  turn  certain  records  over  to 
the  Committee  last  July.  With  ref- 
erence to  the  two  letters  in  ques- 
tion Rep.  Wigglesworth  asked:  "As 
chairman  of  the  Board  are  you  op- 
posed to  producing  the  letters?" 

Chairman  Fly  said  he  wasn't 
"voting  at  a  future  meeting  of  the 
Board"  and  couldn't  answer  the 
question. 

Denies  Interfering 

With  IRAC  Activity 

Mr.  Fly  qeclined  to  testify  as  to 
the  State  Dept.  committee,  of 
which  he  admitted  he  is  a  mem- 
ber, on  the  grounds  that  its  meet- 
ings were  "secret"  and  its  func- 
tions "confidential".  He  couldn't 
recall  the  name  of  the  committee, 
but  he  said  it  was  created  by  a 
letter  from  the  President. 

After  telling  the  Committee  he 
would  file  for  the  record  a  State 
Dept.  letter  asking  him  to  serve 
on  the  special  group,  Mr.  Fly  ob- 
jected to  being  questioned  while 
presenting  testimony  and  was  in- 
formed by  Chairman  Lea  that 
"committee  members  may  ask 
questions  when  they  wish". 

He  read  into  the  record  a  26- 
page  statement  intended  to  refute 
testimony  by  Commissioner  T.  A. 
M.  Craven  that  he  (Mr.  Fly)  had 
interfered  with  the  work  of  the 
Inter-Department  Radio  Advisory 
Committee.  He  referred  to  charges 
made  by  Mr.  Garey  as  "ridiculous" 
and  declared:  "The  actual  record 
of  what  happened  to  every  appli- 
cation filed  with  IRAC  is  the  an- 
swer to  Committee  counsel's 
charge  that  somehow  the  Commis- 
sion's IRAC  representative  was 
able  to  thwart,  with  Machiavellian 
cunningness,  the  radio  activities  of 
other  Government  agencies." 

He  denied  he  had  interfered  with 
IRAC  and  told  the  Committee  he 
never  discussed  IRAC  matters 
with  anyone  outside  the  Commis- 
sion, except  on  one  occasion  when 
IRAC  members  came  to  him.  Re- 
ferring to  a  charge  by  Mr.  Garey 
that  Mr.  Fly  refused  to  "transmit 
to  the  President  without  comment 
.  .  .  the  constitution  of  the  IRAC 
as  drafted  and  proposed  by  the 
Army  and  Navy  for  the  express 
purpose  of  eliminating  Mr.  Fly's 
control  of  such  committee",  Chair- 
man Fly  asserted: 

"Committee  counsel  did  two 
things  in  an  effort  to  prove  this 
charge:  (1)  he  introduced  a  few — 
but  not  all — of  the  IRAC  minutes 
dealing  with  this  subject  matter; 
and  (2)  he  examined  Commission- 
er Craven,  whose  views  between 
the  time  he  voted  at  the  IRAC 
meetings  and  the  time  he  testi- 
fied before  you  gentlemen  had  gone 
through  a  complete  metamorpho- 
sis." 

Refuting  charges  that  he  de- 
layed establishment  by  the  Army 
of  several  low-powered  standard- 
band  stations  in  Alaska  for  morale 
purposes,  Mr.  Fly  declared  that  es- 
tablishment   of    such  stations 


Colgate  Increases 

AS  PART  of  a  test  campaign  for 
Vel,  a  soap  detergent,  Colgate- 
Palmolive-Peet  Co.,  Jersey  City, 
has  started  a  weekly  half-hour 
Quiz  of  Twin  Cities  program  on 
WCCO  St.  Paul-Minneapolis,  and 
is  using  an  extensive  schedule  of 
transcribed  spot  announcements  in 
the  midwest,  South  West,  and 
West  Coast  areas.  Copy  is  directed 
at  the  hardwater  regions,  and 
plays  up  the  line  that  Vel  produces 
suds  easily  in  hard  water.  News- 
papers and  farm  magazines  are 
also  used.  Spot  radio  started  the 
latter  part  of  February.  Agency 
is  William  Esty  &  Co.,  New  York. 

"raised  a  question  in  my  mind"  as 
to  whether  the  Army  might  be 
contemplating  broadcasting  on  the 
commercial  band  in  the  U.  S.  "As 
a  matter  of  fact,  officers  at  Fort 
Mead  did  take  steps  to  that  end," 
he  told  the  Committee. 

He  said  the  "legal  situation  as 
to  domestic  standard  broadcasting 
is  the  same  in  Alaska  as  the  Con- 
tinental U.  S."  There  were  no  pro- 
tests from  commercial  broadcasters 
over  the  Army  stations  in  Alaska, 
he  said,  because  "it  pretty  readily 
came  to  the  attention  of  the  BWC." 
He  said  the  BWC,  when  the  sta- 
tions came  to  its  attention,  "unani- 
mously approved  the  grant". 

"Thus  the  charge  that  I  de- 
layed the  establishment  of  these 
miniature  stations  in  Alaska  is 
wholly  false,"  he  concluded. 

On  Friday  Chairman  Fly  told 
the  Committee  he  had  hoped  to  dis- 
cuss charges  by  Rep.  Miller  that 
FCC  "bungling"  was  responsible 
for  a  Naval  task  force  "incident" 
in  Alaskan  waters  but  that  "when 
I  walked  in  here  Congressman 
Miller  walked  out".  Rep.  Wiggles- 
worth  objected  to  the  "implication 
of  that  remark". 

Under  cross-examination  by  Mr. 
Barger  on  IRAC,  Chairman  Lea 
several  times  admonished  Mr.  Fly 
to  answer  questions  when  the  FCC 
chairman  failed  to  answer  directly 
and  gave  evasive  replies.  When 
counsel  questioned  Mr.  Fly  about 
Sec.  305  of  the  Communications  Act 
and  reminded  the  witness  "you're  a 
lawyer,  are'nt  you  and  you  have 
been  administering  under  this 
Act?"  Mr.  Fly  objected  that  the 
"question  is  not  proper".  Chairman 


Lea  instructed  him  to  reply.  He 
said:  "Yes". 

He  at  first  denied  he  had  used 
"persuasion"  to  get  the  BWC  to 
adopt  a  resolution  on  Feb.  11,  1943, 
calling  on  Committee  5  (IRAC)  to 
submit  its  findings  to  BWC  and  not 
direct  to  the  President.  Later  Mr. 
Fly  said:  "I  discussed  it  with  25 
people.  I  favored  it.  I  don't  know 
how  much  my  persuasion  had  to  do 
with  it."  He  added  that  the  resolu- 
tion was  introduced  by  the  Treas- 
ury Dept.  representative  and  not 
by  him. 

On  alleged  conflict  between  IRAC 
and  the  FCC  over  policy,  Mr.  Fly 
declared:  "There  has  been  out- 
standing cooperation  in  the  field  of 
Government.  ...  If  you  approach 
the  question  of  21  years'  experi- 
ence, I  think  you've  got  a  situation 
there  you'd  better  leave  alone.  I 
doubt  if  it  could  be  improved  by 
Congressional  action." 

Denying  he  had  opposed  estab- 
lishment in  Alaska  of  low-powered 
Army  stations,  but  had  "worked 
hard  for  them,"  Mr.  Fly  asserted: 
"We  considered  getting  some  of  the 
big  transmitters  from  Mexico  on 
the  border  and  moving  them  to 
Alaska.  Presumably  that  would  be 
Government  operation."  He  denied 
he  had  ever  "talked  to  the  Presi- 
dent" about  IRAC. 

"I  have  nothing  to  do  with  this 
as  a  person,"  he  said.  "I  don't  know  if 
why  this  Committee  consistently 
attaches  these  things  to  me.  Un 
der  further  cross-examination  Mr 
Fly  said  that  the  President  legally 
could  "take  over  the  entire  com 
munications  industry,"  although  he 
"would  suppose  any  time  the  Presi 
dent  should  take  over,  the  persons 
affected  would  have  some  recourse 
in  the  courts."  Later  he  said: 
time  of  peace  it's  purely  a  legalistic 
theory  that  the  President  could  as> 
sign  all  frequencies  to  the  Govern' 
ment  under  the  Communications; 
Act." 

"That  means  methods  of  plac 
ing  restrictions  on  the  President 
and    the    FCC    should    be  done 
by  legislation?"  queried  Rep.  Lea 

With  reference  to  Rep.  Miller^  & 
statement  of  Tuesday  Mr.  Fly  de 
nied  the  Commission  had  given  the| 
Navy  misinformation  and  he  deniec 
any  knowledge  of  "16  bottles  oi 
seltzer". 
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I  PUTTING  FINAL  STAMP  of  approval  on  the  general  structure  of  the 
i"®wly  formed  Dairyland  Network  are,  in  the  usual  order,  Max  White, 
KWNO  Winona,  Minn.,  C.  T.  Hagman,  WTCN  Minneapolis-St.  Paul: 

J™a™  ™-,,Hayek'  KATE  Albert  Lea'  Mirm->  and  Harry  L-  Linder, 
KWLM  Willmar,  Minn.  General  offices  of  the  new  network  are  in  the 
'Wesley  Temple  Building,  Minneapolis. 


REP.  CASE'S  LETTER  TO  BOLER 


FOLLOWING  is  text  of  a  letter 
sent  by  Rep.  Francis  Case  (R-S. 
D.),  member  of  the  House  Appro- 
priations Committee,  to  John  W. 
Boler,  president  of  the  North  Cen- 
tral Broadcasting  System,  in  an- 
swer to  Mr.  Boler's  letter  [Broad- 
casting, March  20] : 

"Dear  Mr.  Boler : 

I  have  received  your  letter  of  March  4, 
which  you  request  be  placed  in  the  Con- 
gressional Record.  I  will  be  very  glad  to 
place  this  letter  in  the  Record,  if  I  may 
also  place  in  the  Record  the  letter  which 
tou  wrote  to  Mr.  Jewett — which  was  the 
basis  of  his  telephone  call  to  me. 

You  are  quite  mistaken  in  thinking  that 
[  want  to  use  the  FCC  as  a  political 
football.  I  have  not  the  slightest  desire  to 
do  that — I  would  say  that  three  motives 
ure  controlling  in  my  attitude  on  this 
whole  matter;  viz: 

I  First,  to  approve  a  proper  appropria- 
tion for  the  proper  functions  of  the  FCC. 
iNTo  more  and  no  less. 

;  Second,  to  guard  against  any  tendency 
within  or  without  the  FCC  to  permit  or 
Encourage  it  to  gain  any  control  over  the 
'radio  stations  of  the  country  that  would 
oe  inconsistent  with  free  speech. 
1  Third,  to  avoid  appropriating  money 
(:o  the  FCC  to  carry  on  activities  that 
vould  impair  the  effective  prosecution  of 
;he  war. 


I  am  not  a  member  of  the  House  Select 
Committee  and  have  very  little  acquaint- 
ance with  its  activity  or  the  evidence 
which  it  has  taken.  I  have  nothing  what- 
soever to  do  with   its  procedure. 

I  do  not  question  your  sincerity  when 
you  say:  "I,  for  one,  am  personally  of 
the  opinion  that  in  the  interest  of  public 
service,  and  necessity,  and  in  the  interest 
of  this  Democracy,  that  radio  functions 
should  remain  under  the  jurisdiction  of 
one  agency,   the  FCC." 

You  make  that  statement  in  relation 
to  my  statement  that  our  Appropriations 
subcommittee  took  its  action  to  withhold 
a  certain  appropriation  to  the  FCC  on 
the  recommendations  of  the  Joint  Chiefs 
of  Staff  and  the  Secretary  of  War  and 
the  Secretary  of  Navy,  which  wa3  sent 
to  the  President  with  a  strongly  worded 
action.  And  action  was  so  taken.  And,  I 
really  believe  that  if  you  were  in  our 
position,  with  the  same  evidence  before 
you,  that  you  would  have  agreed  with  us. 

Let  me  quote  these  sentences  from  the 
letter  to  the  President,  signed  jointly  by 
the  Secretary  of  the  Navy  and  Secretary 
of  War,  which  said : 

"Participation  by  the  FCC  in  ra- 
dio intelligence  should  be  discontinued, 
because :  Since  radio  intelligence  de- 
velops information  as  to  the  move- 
ments and  dispositions  of  the  enemy, 
it  is  essential,  for  reasons  of  coordi- 
nation and  security,  that  there  be  full 


I    A  Proven 
Sales 
Medium 


WBNX  broadcasts  daily  to  Metropolitan 
New  York's  racial  groups  which  com- 
prise 70%  of  the  population.  These  mil- 
lions, with  millions  to  spend,  have  their 
own  churches,  newspapers  and  radio 
stations.  They  respond  to  WBNX  pro- 
gramming and  public  service,  the  rea- 
son why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con- 
sistently. If  your  products  are  merchan- 
dised in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  call 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish   Speaking  Persons 
1,522,946   Italian   Speaking  Persons 
I'  1,236,758  German  Speaking  Persons 
661,170   Polish    Speaking  Persons 
200,000  Spanish  Speaking  Persons 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORK 


CAPITAL  AGOG 

Dies-Winchell  Broadcasts  Get 
 Washington  Attention  


WAR  was  momentarily  forgotten 
as  the  nation's  capital  prepared  to 
hear  the  much-publicized  Walter 
Winchell-Congressman  Dies  radio 
performance  of  Sunday  night 
(March  26)  on  the  Blue 'Network 
[Broadcasting,  March  20]. 

Under  agreement  of  the  princi- 
pals with  the  Blue,  Mr.  WinchelPs 
copy  was  to  be  submitted  to  a  news 
editor  just  prior  to  his  9  p.m.  broad- 
cast. Mr.  Dies'  speech,  likewise, 
was  to  be  handled  in  similar  man- 
ner, with  no  release  of  either  until 
broadcast  time.  Rep.  Dies  was  to 
take  the  air  at  9:15. 

Both  the  commentator  and  chair- 
man of  the  House  Committee  to 
Investigate  un-American  Activities 
were  to  originate  from  WMAL, 
Blue  Network  affiliate  in  Washing- 
ton but,  as  Kenenth  H.  Berkeley, 
station  general  manager  and  Blue 
Washington  director,  expressed  it, 
"from  different  studios".  Ben 
Grauer,  Mr.  Winchell's  announcer, 
was  to  introduce  Rep.  Dies. 

As  Broadcasting  went  to  press 
Rep.  Dies  was  locked  in  his  private 
office,  pouring  over  Mr.  Winchell's 
scripts  of  the  last  two  years  (sub- 
penaed  by  his  Committee)  and  Mr. 
Winchell,  at  the  Statler  Hotel,  was 
working  on  his  Sunday  night 
broadcast.  Neither  would  give  a 
hint  as  to  what  would  be  said. 


CURTIS  PUBLISHING  Co.,  Phila- 
delphia, publishers  of  the  Saturday 
Evening  Post,  has  ordered  the  full 
Blue  network  for  a  oue-time  shot  Sat- 
urday, April  29,  10  :30-ll  p.m.  in  con- 
nection with  the  traveling  War  Bond 
exhibit  of  Norman  Rockwell's  Four 
Freedoms  paintings.  Agency  is  Mac- 
Farland-Aveyard  &  Co.,  Chicago. 


military  control;  Since  the  responsi- 
bility for  military  action  rests  with 
the  armed  forces,  the  responsibility 
for  obtaining  the  technical  informa- 
tion governing  that  action  must  also 
be  in  the  armed  forces;" 
and  further,  that 

".  .  .  .  The  Joint  Chiefs  of  Staff 
have  made  a  thorough  and  compre- 
hensive study,  and  their  response, 
based  on  that  study,  is  attached  here- 
to. They,  as  well  as  the  responsible 
military  commanders,  in  the  field,  are 
of  the  belief  that  radio  intelligence, 
the  location  of  clandestine  stations, 
the  supervision  of  military  communi- 
cations security  and  related  activities 
must,  in  their  very  nature,  be  under 
the  sole  control  of  the  military  forces." 
The  recommendation  of  the  Joint  Chiefs 
of  Staff,  signed  by  Adm.  William  D.  Leahy, 
as  Chief  of  Staff  to  the  Commander-in- 
Chief  of  the  Army  and  Navy,  said: 

"Because  of  the  essential  differences 
between  military  and  FCC  standards 
and  methods  it  has  not  been  possible 
to  integrate  their  information,  with 
the  result  that  the  attempted  duplica- 
tion by  the  FCC  of  work  that  is  be- 
ing more  effectively  done  by  the  mili- 
tary has  in  fact  endangered  the  ef- 
fectiveness and  security  of  military 
radio  intelligence." 

Now,  I  am  sure  that  you  did  not  know 
that  and  that  you  would  not  presume  to 
place  your  opinion'  in  the  matter  above 
that  of  the  Joint  Chiefs  of  Staff  and  the 
theatre  commanders  based  upon  actual 
studies  in  the  field,  any  more  than  would  I. 

Moreover,  I  feel  confident  that  you  with 
millions  of  other  Americans,  do  not  want 
the  Appropriations  Committee  spending 
money  for  duplicate  activities  if  we  know 
it — and  particularly,  if  that  duplication 
"endangers  the  effectiveness  and  security 
of  military  radio  intelligence."  It  would 
be  had  enough  if  it  were  harmless 

With  this  information,  you  may  prefer 
to  revise  your  letter  of  March  4,  before 
it  is  placed  in  the  Record.  If  so,  will  you 
kindly  send  me  the  copy  you  wish  placed 
in  the  Congressional  Record,  together  with 
the  copy  of  your  letter  to  Mr.  Jewett. 

Sincerely  yours, 

Francis  Case 
Member  of  Congress 
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PORTLAND,  OREGON 

"KEY  TO  THE  GREAT  WEST* 

5,000  Watts 
620  Kilocycles 
NBC  RED  NETWORK 

Represented  Nationally  by 

EDWARD  PETKY  &  CO.,  Inc. 


Three  Stations  in  Cincinnati 
Discontinue  Hooper  Survey 


SPONSOR  CLAMOR 

First  Applicant  Is  Awarded 
 Main  St.  Program  


//  you  buy  or  plan 
advertising  for 
Iowa,  you  need 

THE  1943 
IOWA  RADIO 
AUDIENCE  SURVEY 

gives  you  detailed  analysis  of  "lis- 
tening areas"  of  every  Iowa  station, 
programs  that  appeal  to  urban,  vil- 
lage, and  farm  families,  and  listening 
habits.  Illustrated  with  pictographs  for 
quick  and  easy  reading.  You  can  get 
a  copy  free  by  writing  to 

CENTRAL  BROADCASTING  CO. 
912  Walnut  St.,  Des  Moines,  Iowa 


Friendly,  persuasive  per- 
sonaXies,  plus  enter- 
tainment and  service 
geared  to  this  six-state 
area  GET  RESULTS! 


WIBW  T'EVTOPEaK  A5 


CANCELLATION  by  three  of  Cin- 
cinnati's five  stations  of  C.  E. 
Hooper's  Reports  was  reported  last 
week  as  the  latest  episode  in  the 
controversy  over  money  give-away 
programs.  Previously  [Broadcast- 
ing, Feb.  28]  three  Baltimore  sta- 
tions had  notified  Hooper  of  their 
decision  to  discontinue  the  audience 
measurement  service. 

Cincinnati  stations  which  tele- 
graphed their  cancellations  were 
WCKY  WKRC  and  WCPO.  The  ac- 
tion came  following  a  proposal 
from  Mr.  Hooper  that  the  stations 
post  a  $10,000  bond  to  be  forfeited 
pro  rata  to  the  other  Cincinnati 
stations  in  the  event  they  broadcast 
money  giveaways  after  March  31. 

Hooper  announced  last  Thursday 
that  of  177  stations — 155  subscrib- 
ers and  22  non-subscribers — located 
in  42  of  the  52  cities  in  which  Hoop- 
er reports  are  published,  92%  have 
cooperated  with  the  request  of  the 
organization  by  filing  information 
on  prize-for-listening  program 
schedules  [Broadcasting,  March 
20].  Fall-winter  reports,  it  was 
stated,  are  not  scheduled  to  be 
published  in  the  other  ten  cities  at 
this  time. 

Meanwhile,  the  NAB  research 
and  sales  managers  committees 
plan  at  a  joint  meeting  in  Cincin- 
nati April  3-4,  during  the  sessions 
of  the  National  Retail  Dry  Goods 
Assn.,  to  consider  the  whole  ques- 
tion of  audience  measurement,  in- 
cluding give-aways. 

Hooper  Wires 
Mr.  Hooper  sent  the  following 
telegram  to  the  five  Cincinnati  sta- 
tions : 

"In  the  interest  of  better  Cin- 
cinnati program  audience  measure- 
ment will  you  post  $10,000  bond 
with  Cincinnati's  largest  trust  com- 
pany to  be  forfeited  pro  rata  to 
other  Cincinnati  stations  in  event 
you  broadcast  station  prize  for 
listening  programs  after  March  31, 
1944?  This  suggestion  being  sent  to 
WCKY  WCPO  WKRC  WLW 
WSAI.  This  suggestion  our  own 
experimental  idea  in  Cincinnati 
only  in  effort  to  be  helpful  in  ca- 
pacity of  outside  neutral." 

Ken  Church,  manager  of  WKRC, 
on  March  17  wired  Hooper  as  fol- 
lows: 

Since  we  have  never  and  do  not  con- 
template giving  station  prize  money  for 
listening  to  programs  not  interested  in  your 
offer.  I  am  firmly  convinced,  however,  that 
your  company  should  he  consistent  in  the 
stand  it  took  on  the  November  1942  study 
and  not  publish  any  figures  for  the  fall- 
winter  report.  I  believe  further  that  some 
research  company  should  come  into  Cin- 
cinnati and  make  a  complete  analysis  of  the 
audience  situation.  Regards. 

Fred  A.  Palmer,  manager  of 
WCKY,  sent  this  telegram : 

Have  just  read  your  telegram  re  money 
giveaways.  Due  to  this  telegram  and  our 
conversations  with  you  on  the  Hooper  sur- 
vey situation  in  Cincinnati,  we  are  can- 
celling your  service  effective  end  of  present 
monthly  payment.  We  still  desire  what  we 
think  are  the  three  essentials  in  a  survey. 
1.  Adequate  sample.  2.  Proper  supervision. 
3.  Public  inspection.  Believe  the  NAB  Sur- 
vey Committee  can  render  great  service  to 
the  radio  industry  by  recommending  an 
acceptable  survey  standard  for  all  stations. 


Continues 

C.  E.  HOOPER  Inc.  will  con- 
tinue to  publish  ratings  for 
Cincinnati  despite  the  fact 
that  several  stations  have 
dropped  the  service,  Mr. 
Hooper  stated  March  24. 


We  have  no  money  giveaways  on  this  sta- 
tion. We  have  never  believed  in  money 
giveaways  and  we  have  repeatedly  so  in- 
formed you. 

Mortimer  C.  Watters,  vice-presi- 
dent and  general  manager  of 
Scripps-Howard  Radio,  which  op- 
erates WCPO,  dispatched  the  fol- 
lowing telegram  March  16: 

Retel  money  programs.  Please  cancel 
WCPO  subscription  your  service.  We  can- 
not believe  that  the  method  you  outlined 
will  result  in  an  accurate  picture  of  Cin- 
cinnati listening  in  view  current  situation 
of  money  giveaway  by  a  Cincinnati  station. 
We  believe  your  plan  will  call  attention  to 
fact  that  Cincinnati  figures  are  inaccurate. 
If  inaccurate  then  we  do  not  wish  to  be  a 
subscriber  to  them. 

Lee  L.  Whiting,  commercial  man- 
ager of  WDGY  Minneapolis,  pro- 
tested that  independent  stations 
were  not  given  their  say  in  the 
symposium  on  money  giveaways. 
Declaring  that  the  program  prob- 
lems for  large  network  affiliates  are 
entirely  different  from  those  of  in- 
dependent stations,  he  said  he 
thought  the  analysis  in  the  March 
13  issue  of  Broadcasting  was 
"very  presumptive  and  overly  con- 
clusive if  you  contend  that  it  ex- 
presses the  opinion  of  the  entire 
industry." 

Independent  stations,  Mr.  Whit- 
ing said,  have  found  money  pro- 
grams a  method  of  direct  competi- 
tion and  an  answer  to  a  program- 
ming need.  An  expenditure  of  $50 
per  week  means  nothing  in  the 
building  of  network  broadcasts,  he 
added,  but  that  same  amount  of 
money  distributed  on  a  station  lis- 
tening promotion  "will  get  im- 
mense results." 

"We  can  well  understand  Hoop- 
er's alarm  because  of  the  difficulties 
of  getting  an  accurate  check  which 
he  is  now  facing  as  a  result  of 
money  shows,  and  we  are  inclined 


V 


AUTHOR  of  the  famous  page 
line  several  years  ago,  "World  in 
an  Awful  Mess,"  and  editor  of  the 
Clearfield  Progress,  small-town 
daily  at  Clearfield,  Pa.,  William  J 
Thomas  (see  photo)  now  has  a 
sponsor  for  his  15-minute  news 
commentary  on  KDKA  Pittsburgh; 
for  52  weeks.  Sponsor  is  Campbell 
&  Woods  through  Wiltman  &  Pratt, 
Pittsburgh,  in  the  interest  of 
Breakfast  Cheer  Coffee. 

On  his  Feb.  26  broadcast,  Mr. 
Thomas,  sorting  mail  in  picture, 
offered  a  special  edition  of  the 
Clearfield  Progress  with  a  repro- 
duction of  the  now  famous  page^ 
line  and  story  with  immediate  re-! 
suits.  Requests  totaling  7,800 
poured  in  from  13  states  and  the 
response  attracted  several  poten- 
tial sponsors.  The  first  sponsor  ap- 
plying was  selected. 


to  feel  that  there  is  nothing  perma- 
nent about  this  type  of  audienc^ 
promotion.  The  same  thing,  how-: 
ever,  was  said  about  bank  nigh1( 
over  ten  years  ago  when  they  were 
first  started,  and  they  have  boomec 
the  motion  picture  business  evei 
since." 

Mr.  Whiting  held  that  an  inde1 
pendent  station,  unable  to  rely  upoi 
a  network  to  feed  entertainmen 
programs  of  high  quality  "mus 


EVERETT  L  DILLARD 
General  Manager 
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resort  to  novel  ideas  and  promo- 
tions or  be  completely  discarded 
from  the  minds  of  timebuyers  who 
are  beginning  to  use  the  Hooper 
surveys  as  their  Bible." 

"Eventually,  radio  time  may  be 
bought  like  potatoes  —  so  many 
thousand  listeners  for  so  many 
thousand  dollars.  We  believe  in 
audience  ratings  as  a  standard 
measurement,  but  we  also  feel  that 
an  independent  station  has  a  per- 
fect right  to  use  any  legitimate 
means  of  competing  with  the  net- 
works." 

Keasler  Suggests 
Jack  Keasler,  commercial  man- 
ager of  WOAI  San  Antonio,  felt 
that  the  whole  controversy  might 
result  in  a  "signal  service"  for  ra- 
dio. If  Hooper  figures  are  capable 
of  revealing  unhealthy  audience 
conditions  (such  as  low  tune-ins), 
'"why  can't  they,  by  virtue  of  being- 
reports  from  listeners,  reveal  in- 
stances where  local  programs  (not 
money  shows)  rate  high  in  audi- 
ence esteem?"  he  inquired.  He  con- 
tinued : 

No  one  would  be  offended  if  Mr.  Hooper 
H  stepped   forward   and   said,    "Okay,  boys, 
!  here's  an  example  of  good  programming  ;  a 
little  half-hour  show   on   Station  BUNK, 
which  has  a  rating  of  15.5,  with  22.2%  of 
|<the  sets-in-use.  Station  BUNK  has  kindly 
allowed  me  to  report  this  program  to  you 
in    complete    detail.    The   format    of  the 
program  is  as  follows  ..." 

I  say  no  one  would  be  offended,  because 
every  station  manager,  program  director, 
commercial  manager  and  announcer  would 
read  every  word  and  then  say,  "Why  I 
thought  of  that  program  idea  six  years 
ago  !" 

I  believe  this  suggestion  has  been  made 
ito  Mr.  Hooper  a  number  of  times,  but  he 
fhas  always  diplomatically  answered :  "We 
are  in  the  business  of  counting  the  radio 
audience,  not  telling  stations  how  to  pro- 
gram." 

j  A  situation  where  the  sets-in-use  figure 
is  low  is  of  concern  to  everyone  in  the 
;p  broadcasting  industry,  and  of  equal  gravity 
J-jto  affiliated  concerns,  such  as  C.  E.  Hooper, 
inc.,  the  transcription  people,  and  station 
T  representatives. 

A  Hooper  report  for  January  (national) 
revealed    that    sets-in-use    figures  during 
■■some  segments  of  "station  time"  are  con- 
siderably less  than  comparable  figures  for 
/'network  time." 

If  this  minority  of  tune-ins  is  allowed 
i£o  continue,  it  may  well  be  that  broad- 
casters are  doing  a  sales  job  for  the  net- 
works. In  other  words,  the  time  may  come 
''when  spot  advertisers  will  realize  that 
BBietwoik  shows,  with  higher  ratings,  are 
•  better  for  them,  either  in  "network  time", 
'Til  in  "station  time." 

ill    Give  us  some  figures,  backed  by  facts, 
Mr.  Hooper  !  Not  a  deluge  all  at  once,  but 
i  regular  schedule  on  perhaps  a  monthly 
jLijasis,  in  which  all  factors  would  be  treat- 
j  (d,  such  as  competition,  size  of  the  market, 
ll]1' ratings,  program  composition  and  the  like. 
j|[    And,  for  the  benefit  of  the  industry  as  a 
I  vhole,  make  this  report  available  to  any 
Sj'ind  all  broadcasters,  whether  Hooper  sub- 
cribers  or  not. 


NOT  TO  BE  hiding  their  candles 
under  any  bushel,  CBS  comes 
through  with  this  one.  Cutline  is: 
"They  all  read  it  .  .  .  Colonel  Stoop- 
nagel  .  .  .  WABC-CBS  4:35  to 
5:00  p.m.,  EWT  .  .  .  'The  Colonel'." 


Gillette  Announcers  Named 

GILLETTE  SAFETY  Razor  Co., 
Boston,  has  signed  a  contract  with 
Don  Dunphy,  sportscaster,  and  Al 
Schacht,  baseball  comedian,  to 
handle  the  home  games  of  the  New 
York  Yankees  and  the  New  York 
Giants  on  WINS  New  York,  it 
was  announced  last  week  by  J.  P. 
Spang  Jr.,  Gillette  president.  Mr. 
Schacht's  assignment  is  contingent 
on  whether  or  not  the  Army  sends 
him  on  a  tour  of  overseas  camps 
before  the  regular  season  begins, 
he  said.  Mr.  Schacht  will  do  color 
descriptions,  and  Don  Dunphy  the 
play-by-play  account.  Gillette  has 
exclusive  radio  rights  to  all  home 
games  of  both  clubs  [Broadcast- 
ing, Dec.  27].  Agency  is  Maxon 
Inc.,  New  York.  As  a  warm-up  for 
the  Gillette  broadcasts,  the  team 
will  cover  the  first  exhibition  game 
between  the  Yankees  and  the  Phil- 
adelphia Blue  Jays  in  Atlantic 
City  April  1.  WINS  will  carry 
other  exhibition  games  before  the 
start  of  the  regular  season  in  April. 


RALPH  EDWARDS  will  present  his 
NBC  Truth  or  Consequences  program 
in  a  two-way  hook-up  between  the 
United  States  and  England,  as  part 
of  the  BBC's  Atlantic  Spotlight  April 
1.  An  audience  in  England  will  par- 
ticipate in  the  program. 


Radio.  Station 
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HOWARD  L  TULLIS,  General  Manager 
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Ohio  Radio  Panel 
Prepares  Schedule 

Role    of    American  Women 

Slated  for  Discussion 

A  PANEL  including  nine  laymen 
who  have  deep  interest  in  radio  pro- 
gramming will  be  a  part  of  the  an- 
nual radio  council  of  the  Ohio  In- 
stitute, Education  by  Radio  at  Ohio 
State  U.,  to  be  held  May  8  at  Co- 
lumbus. They  are:  Sterling  Fisher, 
NBC  asst.  to  Public  Service  Coun- 
sellor, keynote  speaker;  Mrs.  Rob- 
ert Cornelison,  president  New  Jer- 
sey Radio  Council;  Mrs.  Arch  Tra- 
wick,  president,  Radio  Council  of 
Middle  Tennessee;  Mrs.  Margaret 
Stoddard,  Regional  Director  of 
Listener  Activities,  Cedar  Rapids, 
la.;  Mrs.  Hazel  Hillis,  president, 
Des  Moines  Radio  Council;  Mrs. 
Henry  C.  Christian,  president,  Ra- 
dio Council  of  Greater  Cleveland; 
Howard  E.  LeSourd,  president  of 
Boston  Radio  Council;  Mrs.  Roy  0. 
Baker,  president,  Radio  Council, 
Greater  Kansas  City;  Henry  Lamb, 
president,  Toledo  Radio  Council. 

Comprising  the  panel  of  the  As- 
sociation of  Women  Directors,  who 
will  direct  the  council,  are:  Mrs. 
Ann  Ginn,  WTCN  Minneapolis, 
chairman;  Mary  Margaret  Mc- 
Bride,  NBC;  Linnea  Nelson,  radio 
timebuyer,  J.  Walter  Thompson 
Co.;  Alma  Kitchell,  Blue  network; 
Frances  Farmer  Wilder,  CBS, 
California;  Mrs.  Elizabeth  Reeves, 
vice-president,  Knox-Reeves,  Min- 
neapolis; Peggy  Cave,  KSD  St. 
Louis. 

Presiding  over  the  meeting  will 
be  Ruth  Chilton  of  WCAU  Phil- 
adelphia and  the  keynote  speaker 
at  the  Association  of  Women  Di- 
rectors' panel  will  be  Margaret 
Culkin  Banning,  author. 

"Is  the  American  woman  pre- 
pared to  assume  her  role  in  the 
international  scene?"  will  be  the 
subject  of  the  panel  discussion  of 
the  women  directors  and  the  sub- 
ject of  the  panel  discussion  of  the 
radio  council  will  be,  "Listeners 
and  broadcasters,  partners  in  prog- 
ress". 


DuMont  4E'  Award 

TELEVISION  set  owners,  and 
radio  listeners  participated  last 
Tuesday,  March  21,  in  ceremonies 
attending  the  award  of  the  Army- 
Navy  "E"  to  the  Allen  B.  DuMont 
Labs.,  New  York.  Presentation 
was  filmed  by  Paramount  News  in 
Central  Theatre,  Passaic,  N.  J.  at 
3  p.m.  and  the  reel  telecast  the 
same  evening  at  9:15  p.m.  on 
W2XWV,  DuMont's  station  in 
New  York.  A  recording  of  the 
ceremonies  was  broadcast  on  WOR 
New  York.  Presentation  was  made 
to  Allen  B.  DuMont,  president,  by 
Brig.  Gen.  G.  L.  Van  Duesen, 
Commanding  General,  Eastern  Sig- 
nal Corps.,  Fort  Monmouth,  N.  J., 
for  "pioneering  work  in  engineer- 
ing expansion  and  production  of 
cathode  ray  tubes,  oscillographs, 
and  electronic  equipment." 


WHOM  Jersey  City,  has  appointed 
Marcel  Selmlhoff  &  Co.,  as  advertis- 
ing agency. 
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Bakers  Expand  'Adams' 
Series  to  108  Stations 

A  TOTAL  of  108  stations  are  now 
carrying  Sam  Adams — Your  Home 
Front  Quartermaster,  a  tran- 
scribed thrice-weekly  quarter-hour 
serial  designed  for  the  use  of  ad- 
vertisers in  bakery  and  other  food 
fields.  Originally  produced  for 
member  companies  of  Quality  Bak- 
ers of  America,  New  York,  a  co- 
operative, the  series  is  sponsored 
by  61  QBA  companies,  and  by  Bell 
Bakers  Inc.,  on  18  stations.  Coffee, 
macaroni  and  radio  service  firms 
are  among  the  other  sponsors. 
Program  dramatizes  the  wartime 
life  of  the  local  grocer,  and  is  pro- 
duced by  Harry  Jacobs  Produc- 
tions, New  York. 
Station  list  follows: 

WTBO  KXOK  WLDS  WJIM  KIRO  KSL 
WIBX  WEAU  KROC  KFXJ  KPLC  WJPF 
WGRC  WHEC  WCAE  WJEJ  KWTO 
WKBV  WFBL  WHLD  WEBR  WDBO 
WQAM  WFMJ  WFDF  WTTM  WBOW 
WOC  WTAD  WAIR  WMFR  WMFJ  WTSP 
WGBG  WTAD  WKST  WJNO  WAOV 
WHBF  KYSM  WKOK  WJTN  WMGA 
WCSH  WMUR  WBRY  WDEL  WEEU 
WCBA  WJBO  WKBH  KWNO  WHBC 
WGKV  WPAR  WBLK  WLEU  WEST 
WKWK  WLVA  WDBJ  WHIS  WJLS 
WBRW  WSTB  WBBB  WHKY  WSPA 
WIZE  WGBF  WDZ  KSAL  KLZ  KOBH 
KIEN  KOH  KMPC  WNBH  WSAR 
KWKH  WWL  WCOC  WCBI  WAML 
WSM  WLBJ  WNOX  WHLS  WBCM 
WRAL  WTAL  WRAK  WIP  WHP  WHDL 
WENY  WFBG  WPAX  WGOV  WMBG 
KDTH  KFBK  KROW  WLBZ.  Also  sta- 
tions in  Ottawa,  Toronto,  Honolulu,  and 
Yarmouth,  Mass. 


DECCA  RECORDS  Inc.  and  its  sub- 
sidiaries, including  World  Broadcast- 
ing System  (which  was  acquired  by 
Decca  last  July  and  which  stands  on 
the  company's  books  as  a  goodwill  item 
of  $184,998.62),  earned  a  net  profit  of 
$1,036,361,  or  $2.66  per  share,  in  1943, 
an  increase  of  28.6%  over  the  1942 
net  of  $806,143,  or  $2.08  per  share. 


TO 

LINGO 

FOR  AM-FM 


Lingo  AM  and  FM 
radiators  are  creating 
new  performance 
records  throughout  the 
broadcasting  field.  Im- 
proved designs  and 
exclusive  features  are 
responsible  for  their 
high  efficiency,  unex- 
celled stability  and 
ow  maintenance  cost. 

LOOK  TO  LINGO—  \ 
for    proven,  factual 
information  on  mod- 
ern antenna  systems. 


VERTICA 


RADIATORS 


JOHN  E.  UNCO  &  SON,  INC.,  CAMDEN,  N.  J. 


Farm  Radio  Census 

(Continued  from  page  9) 

to  provide  data  desired  by  market- 
ers on  such  aspects  as  condition 
of  radios,  age,  number  of  radios 
per  farm,  etc.,  providing  such  ma- 
terial can  be  related  to  the  basic 
census  data.  Arrangements  to  pro- 
vide such  studies  at  cost  can  be 
made,  he  said. 

In  carrying  out  the  1945  census, 
radio  stations  are  expected  to  play 
a  big  part  in  preparing  farmers 
for  the  enumerators'  visits  and  ex- 
tending cooperation.  The  Bureau 
plans  to  make  maximum  use  of  ra- 
dio in  acquainting  farmers  with 
the  importance  of  the  census,  com- 
piling the  data  required  in  advance 
of  the  enumerators'  calls,  and  fa- 
cilitating the  enumerators'  work. 

Radio  enabled  the  Bureau  to 
complete  its  1940  farm  census 
months  ahead  of  time,  Mr.  Pettit 
pointed  out,  giving  the  Bureau  ex- 
tra time  for  special  tabulations  and 
saving  the  taxpayer  money. 

The  1945  census  will  begin  on 
Jan.  1  and  the  work  of  the  enu- 
merators will  be  completed  within 
two  months  from  that  time.  First 
results  will  be  made  available 
within  40  days  after  enumeration  is 
completed,  with  preliminary  county 
totals  first  to  be  released.  State 
totals  will  appear  in  about  six 
months  and  national  figures  will 
be  available  within  14  months  after 
the  enumeration.  The  entire  census 
will  be  completed  in  2  years. 

Among  the  outstanding  findings 
of  the  1945  census,  Mr.  Pettit  said, 
will  be  the  impact  of  the  war  on 
the  nation's  agriculture.  Reflecting 
operations  in  1944,  the  year  of 
the  greatest  war  effort,  the  census 
will  show  the  shift  to  mechaniza- 
tion in  farming  where  machines  are 
available,  production  of  oil  crops 
(soy  beans,  peanuts,  flax)  and 
other  vitally  needed  war  crops,  ef- 
fect of  war  on  farm  manpower, 
increases  in  the  production  of 
citrus  fruits,  enormous  increases 
in  poultry  and  egg  and  hatchery 
production,  and  development  of 
new  crops  and  plants  to  furnish 
medicinal  and  other  special  war 
needs. 


★  * 
THE  BRIGHT  SPOT 
of  Eastern  New  York 


Only  BLUE  Network 
Station  Covering  this  Area 
*  * 


TWO  WOMEN  who  are  handling 
important  jobs  with  NBC  are 
Nancy  Osgood  (top)  and  Muriel 
Kennedy.  Mrs.  Osgood  is  the  net- 
work's first  woman  director.  She 
came  from  the  Washington  office 
to  the  New  York  studios  to  do  the 
Now  Is  The  Time  series,  first  NBC 
program  produced  by  an  all-femi- 
nine staff,  in  tribute  to  women  of 
the  armed  forces.  Miss  Kennedy 
handles  the  control  board  for  the 
program.  She  came  up  the  hard 
way  as  secretary,  radio  tubes  in- 
spector, and  recording  engineer  at 
WBZ-WBZA  Boston. 


INCOME  OF  AT&T 
HIGHER  FOR  1943 

MANY  radio  research  projects 
have  been  conducted  on  behalf  of 
the  war  effort  by  Bell  Telephone 
Labs.,  according  to  the  AT&T 
statement  for  1943.  The  art  of  elec- 
tronics has  undergone  vast  expan- 
sion, aiding  the  military  machine, 
it  is  explained. 

Saving  of  $35,000,000  a  year 
for  long-line  users  is  provided 
under  rate  reductions,  according 
to  the  report,  with  broadcasting 
stations  benefiting  by  the  rates. 

Total  operating  revenues  in  1943 
by  Bell  System  were  $1,648,077,- 
000,  an  increase  of  12.2%  for  the 
year.  Net  income  applicable  to 
AT&T  stock  was  $177,769,000,  or 
$9.50  per  share,  compared  with 
$8.79  in  1942. 


PRACTICAL  gardening  aids  will  be 
suggested  on  Gardens  for  Victory,  a 
series  of  13  five-minute  programs  to 
be  prepared  by  United  Press.  Series 
is  written  by  Lee  Hannify,  UP  radio 
farm  editor. 


Three  New  Applications 

THREE  new  applications  for 
broadcast  facilities  were  received 
a  fortnight  ago  by  the  FCC.  Onon- 
daga Radio  Broadcasting  Corp., 
Syracuse,  New  York,  licensee  of 
WFBL,  requests  an  FM  outlet  on 
45,900  kc,  or  other  available  fre- 
quency, with  a  coverage  of  6,745 
sq.  mi.  A  new  standard  local  sta- 
tion is  sought  by  Western  Radio 
Corp.,  Pasco,  Wash,  to  operate  on 
1340  kc  with  250  w  and  unlimited 
time.  Western  Michigan  College  of 
Education,  Kalamazoo,  Mich.,  has 
applied  for  a  non-commercial  edu- 
cational station  to  be  operated  on 
42,500  kc  1  kw. 


WLW,  WSAI  PLAN 

INVASION  NEWS 

COVERAGE  of  the  European  in- 
vasion by  WLW  and  WSAI,  will 
utilize  every  available  network  fa- 
cility, in  addition  to  WLW's  four 
news  services,  its  own  war  cor- 
respondents and  special  overseas 
broadcasts. 

Howard  Chamberlain,  WLW 
program  director,  said  master  con- 
trol at  WLW  is  monitoring  the 
network  at  all  times  for  broadcasts 
concerning  the  invasion.  If  the 
break  comes  during  a  local  pro- 
gram master  control  has  author- 
ity to  carry  the  network  coverage 

In  the  newsroom,  William  Dow- 
dell,  editor-in-chief,  has  made  pro- 
visions for  the  recall  of  his  staff 
of  20  writers  and  newscasters! 
when  the  break  comes.  With  all,! 
three  major  American  news  serv- 
ices, in  addition  to  Reuter's  the 
news  staff  operates  on  three  shifts. 
WLW's  three  war  correspondents 
have  instructions  to  provide  spe- 
cial coverage  by  cable  and  to  broad- 
cast direct  if  occasion  presents.  In 
addition,  James  Cassidy,  WLW  spe 
cial  events  director,  has  made  spe 
cial  arrangements  for  BBC  coyer 
age. 


Two  Powers  of  Attorney 

THE  FCC  last  week  approved  a 
power  of  attorney  for  the  affairs 
of  Louis  Wasmer,  now  a  major 
in  the  Army  Air  Force,  and  li 
censee  of  KGA-KHQ  Spokane 
Wash.,  appointing  John  C.  Ken 
dall,  Archibald  W.  Witherspoor 
and  Eustace  LeMaster,  jointlj 
and/or  separately,  his  attorneys  iii 
fact  with  respect  to  the  operation 
of  KGA.  Similar  action  was  ap- 
proved  for  Adelaide  B.  Esch,  wifq 
of  W.  Wright  Esch,  who  is  now  $ 
lieutenant  in  Naval  Communica 
tions,  in  respect  to  the  operatior 
of  WMFJ  Daytona  Beach,  Fla. 


KBND  Joins  Mutual 

KBND  BEND,  Ore.,  operating 
with  250  w  on  1,340  kc,  joined  Mu1 
tual  March  1,  date  of  the  station'^ 
affiliation  with  the  Don  Lee  net 
work,  Hollywood.  Station  is  ownei 
by  the  Bend  Bulletin. 
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Transfer  of  WKIP 
Approved  by  FCC 

)KOVC,  KWK,  WLAW,  KMLB 

'  Transfers  Also  Granted 

;  TRANSFER  of  control  of  the 
1  Poughkeepsie  Broadcasting  Corp., 
1  licensee  of  WKIP  Poughkeepsie, 
1  N.  Y.,  from  Richard  E.  Coon,  chief 
I  owner,  to  Poughkeepsie  Newspa- 
l  pers  Inc.  for  a  total  consideration 
j  of  $10,600  was  authorized  by  the 
.  FCC  last  week. 

i     The  sale  involves  transfer  of  80 
shares  or  20%  of  the  preferred 
stock  and  480  shares  or  60%  of  the 
common  stock.  Mr.  Coon  was  for- 
.  merly    executive    editor    of  the 
1  Poughkeepsie^  Eagle  -  News  and 
'  Star  &  Enterprize,  and  continued 
"  as  business  manager  when  these 
"  papers  were  purchased  by  Pough- 
,  keepsie  Newspapers  Inc. 
j     The  newspaper  corporation  has 
the  same  stockholders,  officers  and 
'I  directors,  as   WGNY  Newburgh, 
•fN.  Y.,  with  Merritt   C.  Speidel, 
'president;    John    B.   Snow,  vice- 
-president;   Edward    A.  Chappell, 
15  treasurer;  Harry  S.  Bunker,  sec- 
,  retary. 

,  The  Speidel  newspaper  group 
.,,  besides  owning  several  daily  and 
.(Weekly  papers  in  various  parts  of 
ill  the  country,  also  has  interests  in 
ij?  KFBC  Cheyenne,  Wyo.,  and  KDON 
If  Monterey,  Cal. 

J  J.  KOVC  Grant 

WLAW    Lawrence,    Mass.  was 
si:  granted   involuntary  transfer  of 
control  of  Hildreth  &  Rogers,  li- 
censee, from  Alexander  H.  Rogers, 
"f '  deceased,  to  Irving  E.  Rogers,  Har- 
T  old  B.  Morrill  and  the  National 
I  iShamut  Bank  of  Boston,  co-execu- 
tors under  the  Rogers'  will.  Hil- 
dreth &  Rogers  was  formerly  pub- 
lisher of  the  Lawrence  Daily  Eagle 
i  and    Tribune,    which  separated 
jjfrom  the  radio  business  in  1941 
sjtias  the  Eagle-Tribune  Publishing 
hp  Co. 

i-i  Control  of  KOVC  Valley  City, 
!>VN.  D.  from  Milton  Holiday,  Her- 
Hman  Stern  and  E.  J.  Pegg  through 
J. |  the  transfer  of  112  shares  or  56% 
jr[i  of  the  issued  and  outstanding  capi- 
tal stock  for  $3,920  to  Robert  E. 
pJflngstad,  general  manager,  also 
feii  authorized. 

a!    The   Commission   also  granted 
a  'Mrs.  Grace  C.  Convey,  principal 
)E  owner  of  KWK  St.  Louis,  consent 
to  retire  130  shares  of  stock  and 
to  dissolve  a  trust  agreement  she 
flow  holds  in  the  station.  She  has 
given  84  shares  to  her  son,  Rob- 
ert T.  Convey,    KWK  president 
ji.  and  operating  head,  and  36  shares 
jt-jto  her  daughter,  Mrs.  Charlotte 
ed)  C.  O'Hare,  No  money  is  involved  in 
the  transfer. 
Relinquishment    of    control  of 
"T  KMLB  Monroe,  La.  by  J.  C.  Liner 
Jr.  was  also  authorized  last  week. 
Transfer  of  498  shares  of  com- 
I  |mon  stock  to  Mrs.  Melba  Liner 
\L  Gaston  in  exchange  for  498  shares 
in  Liner's  Laundry  Inc.  constitutes 
l  the  transaction.  J.   C.  Liner  Jr. 
'  retains  499  shares  in  the  station. 

,The  remaining  two  shares  are  held 
C  by  J.  C.  Liner  Sr. 


Video  Outlets  Sought  by  Westinghouse 
And  Stromberg-Carlson;  5  FM's  Filed 


FILING  with  the  FCC  last  week 
of  three  new  commercial  television 
applications  by  Westinghouse  Ra- 
dio Stations  Inc.  to  supplement 
existing  AM  stations  in  Boston, 
Philadelphia  and  Pittsburgh,  and 
of  a  commercial  television  applica- 
tion by  the  Stromberg-Carlson  Co. 
for  Rochester,  coincided  with  pub- 
lic statements  from  those  com- 
panies reporting  extensive  future 
commercial  video  plans.  Other  new 
applications  filed  with  the  Com- 
mission last  week  included  re- 
quests for  five  FM  outlets  and  two 
non-commercial  educational  sta- 
tions. 

F.  P.  Nelson,  in  charge  of  the 
Westinghouse  television  depart- 
ment, stated  that  the  company's 
24  years  of  experience  in  sound 
broadcasting  has  been  applied  to 
all  planning  for  the  new  services 
to  augment  the  standard  Westing- 
house outlets,  KDKA  Pittsburgh, 
WBZ  Boston  and  KYW  Philadel- 
phia. Channel  5  facilities  are 
sought  for  Boston,  Channel  7  for 
Philadelphia  and  Channel  1  for 
Pittsburgh. 

'Radio  City'  Plans 

KYW,  it  was  reported,  has  com- 
pleted facilities  in  its  seven  story 
location,  the  two  top  floors  ar- 
ranged for  video  production,  with 
ceiling  heights  sufficient  for  mi- 
crophone booms,  lights,  scenery 
and  various  extended  camera  angle 
shots. 

Plans  for  a  Rochester  'Radio 
City'  were  revealed  by  Stromberg- 
Carlson,  with  all  broadcasting  ac- 
tivities to  be  located  in  a  new 
building  to  be  constructed  near 
the  present  war  plant  on  Humboldt 
Street  in  Rochester.  The  new 
building  will  be  large  enough  to 
accommodate  the  increased  staff 
and  facilities  which  will  be  re- 
quired by  the  AM,  FM  and  video 
activities.  Provision  has  been  made 
to  assure  as  soon  as  possible  fol- 
lowing the  war  the  delivery  of  up- 
to-the-minute  studio  and  transmis- 
sion equipment,  the  report  said. 

The  present  Stromberg-Carlson 
standard   outlet  in  Rochester  is 


WHAM,  which  began  operation  in 
1927.  It's  FM  compliment,  WHFM, 
started  in  1939. 

Regarding  an  inquiry  as  to 
whether  his  company  planned  pro- 
duction of  television  receivers,  Dr. 
Ray  H.  Manson,  vice-president 
and  general  manager  of  Strom- 
berg-Carlson, stated  that  the  com- 
pany had  been  engaged  in  televi- 
sion research  since  the  early  1930's 
and  had  produced  video  receivers 
commercially  in  1938  and  1939.  He 
stated  that  production  of  these 
sets  in  large  quantities  is  expected, 
along  with  an  increase  in  FM  sets 
and  telephone  equipment. 

Applications  for  new  FM  out- 
lets were  filed  by  WFMJ  Youngs- 
town,  Ohio;  The  Tribune  Co.,  Tam- 
pa, Fla.  (WFLA  licensee) ;  G.  W. 
Covington  Jr.,  Montgomery,  Ala. 
(president  and  52%  owner  of  Capi- 
tal Broadcasting  Co.  Inc.  (WCOV 
licensee);  WHYN  Holyoke,  Mass.; 
and  WPIC  Sharon,  Pa.  (Facilities 
requested  may  be  found  in  Actions 
of  the  FCC  on  page  72.) 

The  non-commercial  educational 
stations  are  sought  by  the  Board 
of  Education  of  School  District 
202,  Evanston  Township  High- 
school,  Evanston,  111.  and  the  Cen- 
tral Michigan  College  of  Educa- 
tion, Mount  Pleasant,  Mich.  Facili- 
ties were  not  given. 


Theatre  Series 

A  SERIES  of  dramatic  programs 
will  be  added  to  Chicago  Theatre  of 
the  Air  productions  originating  out 
of  WGN  Chicago  to  be  heard  on 
Mutual  Tuesday,  9-10  p.m.,  begin- 
ning in  April,  when  great  plays 
and  classic  fiction  adaptations  will 
be  broadcast  under  the  direction  of 
Sherman  H.  Dryer.  Extensive  au- 
ditions are  to  be  conducted  by  the 
WGN  program  department  to  dis- 
cover new  talent. 


OPEN:  A  Good  Job 
for  a  CHIEF  ENGINEER 

HERE'S  WHY.  Our  present 
Chief  Engineer,  who  has  been  with 
us  for  about  ten  years,  is  leaving 
soon  because  of  ill  health.  We  both 
dislike  the  fact,  but  it  is  necessary 
and  unavoidable. 


CELEBRATING  THIRD  anniver- 
sary of  WITH  Baltimore  are 
Frank  Headley  of  Headley-Reed 
Co.,  national  representatives, 
Thomas  G.  Tinsley  Jr.,  owner  and 
general  manager  of  WITH,  and  R. 
C.  ("Jake")  Embry,  commercial 
manager. 


New  MBS  Affiliate 

BUSINESS  and  civic  leaders  of 
Rome,  Ga.,  in  a  special  program 
arranged  by  the  Rome  Chamber  of 
Commerce  March  12,  paid  tribute 
to  station  WRGA  Rome  on  its  affil- 
iation with  MBS.  John  W.  Quarles, 
founder  and  owner  of  WRGA 
stated  that  the  listening  public  and 
business  men  of  Rome  deserved 
much  of  the  credit  for  the  station's 
success  because  of  the  support  and 
encouragement  they  have  offered. 
Rome  and  Floyd  County  were  sa- 
luted on  two  MBS  shows,  This  is 
Fort  Dix  and  Bobby  Sherwood- 
Orchestra  program  from  New 
York. 


We  need  a  program  or  pro- 
duction manager;  one  who 
can  completely  supervise 
the  work  of  five  announc- 
ers, and  who  is  familiar 
with  control  board  opera- 
tion, emceeing  record  and 
transcribed  shows,  and  who 
can  impart  his  knowledge 
and  experience  to  those 
under  him.  This  man  must 
have  program  ideas  and  be 
able  to  impart  them  to 
others.  He  should  also  be 
experienced  in  traffic  work, 
and  co-ordinate  the  pro- 
duction department  with 
the  efforts  of  the  sales 
force.  To  this  man,  who 
must  be  draft  exempt  we 
offer  excellent  opportunity 
to  start  at  about  $3,000 
per  year  and  grow  with  an 
aggressive  Southern  station 
that  is  exceedingly  popular 
with  local  listeners  through 
its  local  shows,  and  who 
now  offers  a  heavy  network 
schedule  as  well.  Please 
give  full  details  in  letter 
and  enclose  photograph. 
All  replies  held  confidential. 
Address — 

Box  61  Broadcasting 


WFCI,  Pawtucket,  R.  I. 

...  23  newscasts  a  day  and 
The  AP  radio  wire  provides 
more  than  enough  fresh  ma- 
terial for  each  one. 

George  Sutherland 
Program  Director 


WHAT  WE  NEED.  First,  a 
man  thoroughly  experienced  in  all 
phases  of  AM  operation,  preferably 
with  a  regional  station  with  a  com- 
plicated directional  system.  Second, 
a  steady,  level-headed  person  with 
executive  ability,  because  we  are  a 
growing  organization  with  more  than 
one  station.  Third,  a  man  interested 
in  FM  and  Television,  with  a  record 
of  experience  or  study  in  either  or 
both. 

WHERE.  We  are  located  in  a 
moderate  sized  mid-western  city, 
which  is  an  important  radio  market. 
If  you  would  like  more  information, 
please  mail  a  brief  history  of  your 
experience  and  two  or  three  refer- 
ences. If  it  seems  advisable,  we  can 
then  get  together  and  discuss  in 
greater  detail. 

BOX   50— BROADCASTING 


available  through 

PRESS  ASSOCIATION,  inc. 

50  Rockefeller  Plaza 
New  York,  N.  Y. 


^BROADCASTING  •  Broadcast  Advertising 


March  27,  1944  •  Page  69 


reach  m./lcti(JC 

SALT  LAKE  MARKET 

^*am  THROUGH 

UTAH'S  NBC  STATION 


S.  S.  FOX,  President 
W.  E.  WAGSTAFF,  Com.  Mgr. 

JOHN  BLAIR  &  CO.  National  Representative 


K  I?*" 


O 


in  the 

prosperous,  progressive 

EL  PASO,  TEXAS 

Southwest 

by  using  the  station  that's 
heard  all  over  this  important 
and  otherwise  radio  isolated 
market. 

KROD  —  a  CBS  Station 
600  kc  —   1,000  Watti 

Dorr  once  Roderick  Vol  Lawrence 
Owner  Manager 


Howard  H.  Wilson  Co. 

National  Representatives 


STATION 


National  and  local  sales 
promotional  executive  with 
comprehensive  knowledge 
of  selling,  publicity,  mer- 
chandising, programming 
and  practical  radio — plus 
AAAA  agency  background 
— wishes  position  requiring 
application  of  education 
and  experience.  Not  4F  and 
definitely  draft  exempt. 

Box  73,  BROADCASTING 


W.  Va.  Net  Opens 
Bureau  in  Capital 

Legislators  Attend  Lunch  at 
Opening  of  News  Service 

WASHINGTON  news  service  of 
the  West  Virginia  Network,  which 
was  formally  established  last  Mon- 
day at  a  luncheon  in  the  Senate 
family  dining  room,  will  be  avail- 
able to  all  West  Virginia  stations, 
Capt.  John  A.  Kennedy,  USNR, 
network  president,  announced. 

"We  hope  to  have  three  types 
of  service  operating  within  a 
short  time,"  he  told  West  Vir- 
ginia's two  Senators,  Representa- 
tives and  other  guests.  "We  hope 
to  have  direct  broadcasts  from 
Washington,  wired  news  and  re- 
cordings. We  will  make  this  ser- 
vice available  to  any  other  stations 
in  West  Virginia." 

Howard  A.  Chernoff,  network 
managing  director,  declared  that 
"radio  service  is  something  more 
than  something  put  on  records 
and  from  the  network.  A  station," 
he  said,  "is  an  audible  newspaper. 
Our  duty  is  to  provide  our  audi- 
ence with  news  of  interest  not  only 
from  the  two  wire  services  which 
we  have,  but  from  Washington  as 
well.  We  believe  that  we  can  pro- 
vide news  which  the  regular  wire 
services  ordinarily  do  not  carry 
because  of  its  specific  local  inter- 
est." 

Coverage  Plans 

Ray  Henle,  head  of  the  West 
Virginia  Network  Washington  bu- 
reau [Broadcasting,  March  20], 
promised  "non-partisan,  non-politi- 
cal" news  coverage.  He  explained 
that  he  and  his  assistant,  Malvina 
Stephenson,  will  gather  items 
throughout  the  week  and  on  Satur- 
day cut  a  record,  for  Sunday 
broadcast  on  the  West  Virginia 
Network  stations. 

Guests  at  the  luncheon  included: 
Sens.  Kilgore  (D)  and  Revercomb 
(R) ;  Reps.  Schiffler,  Rohrbough 
and  Ellis,  Republicans,  and  Smith 
(D) ;  Howard  Starling,  president, 
West  Virginia  State  Society;  Ben 
S.  Fisher,  president,  Federal  Com- 
munciations  Bar  Assn.;  Charles  V. 
Wayland  and  John  P.  Southayd, 
law  associates  of  Mr.  Fisher;  Earl 
Gammons,  CBS  Washington  direc- 
tor; F.  M.  Russell,  NBC  Washing- 
ton vice-president;  J.  Harold  Ryan, 
assistant  director  of  Censorship 
and  president-elect  of  NAB;  for- 
mer Gov.  Morgan  of  West  Vir- 
ginia; Walker  Long,  general  man- 
ager, Huntington  Publishing  Co.; 
Arthur  Koontz,  Charleston;  Mrs. 
James  V.  Forrestal,  wife  of  the 
undersecretary  of  the  Navy;  Mrs. 
John  A.  Kennedy. 


SCHEDULED  for  early  publication 
by  a  New  York  firm  is  a  book  on  news 
writing  and  editing  being  written  by 
William  Dowdell,  WLW-WSAI  editor- 
in-chief,  and  Margaret  L.  Whitehead, 
NBC  news  writer.  The  book  will  de- 
vote special  attention  to  the  educa- 
tion and  training  of  young  news  writ- 
ers in  line  with  the  aims  of  the  NAB 
Radio  News  Committee,  of  which 
Mr.  Dowdell  is  a  member. 


MINNESOTA  STATION  representatives  at  NBC's  War  Clinic  in  the 
Drake  Hotel,  Chicago,  who  met  following  executive  sessions  are  (1  to  r), 
Morgan  Murphy,  president;  W.  C.  Bridges,  general  manager;  and  H.  E. 
Westmoreland,  director  of  operations,  all  of  WEBC  Duluth;  Stanley  E. 
Hubbard,  president  and  general  manager  of  KSTP  St.  Paul;  and  Fred 
Schilplin,  president  and  general  manager  of  KFAM  St.  Cloud. 


G-F  1943  Report  Shows 
Heavy  Advertising  Plans 

ADVERTISING  campaigns  enlist- 
ing readers'  help  in  solving  the 
nation's  vast  food  problems  are 
part  of  General  Foods  Corpora- 
tion's 1944  program,  it  was  shown 
in  the  1943  annual  report.  Plans 
provide  for  products  withdrawn 
from  the  market,  products  of  which 
there  is  an  oversupply,  and  prod- 
ucts that  sell  quickly. 

General  Foods  plans  to  re-employ 
all  returning  servicemen  when  dis- 
charged, and  still  retain  those  who 
have  joined  the  company  since 
the  war  began.  Five  new  business 
acquisitions  were  made  by  General 
Foods  in  1943.  They  were:  Bire- 


ley's  Inc.,  Hollywood,  (citrus  prod- 
ucts) ;  Gaines  Food  Co.,  Sherburne, 
New  York,  (dog  food)  :  Snider 
Packing  Corp.,  Rochester,  (food 
products) ;  Ray-Maling  Co.,  Hills- 
boro,  Ore.,  (food  products)  ;  and 
Jersey  Cereal  Co.,  Chicago. 


CHRISTOPHER  CROSS,  assistant 
publicity  director  of  Mutual,  will  be 
co-author  of  a  book  on  the  work  of 
Navy  Chaplains,  in  conjunction  with 
Capt.  M.  M.  Witherspoon,  Chief  Chap 
lain,  3d  Naval  District.  Book  is  titled 
God's  a  Good  Saitor,  and  is  scheduled 
for  fall  publication  by  H.  Revell  Flem 
ing  Co.,  New  York  ($2).  Radio  rights 
to  a  similar  book  on  Army  Chaplain^ 
co-authored  by  Mr.  Cross,  have  been 
secured  for  broadcast  on  Cavalcade  of 
America  on  NBC. 


i, 


Sir 


ANNOUNCEMENT 

•  Effective  May  22,  1944,  the 
bleed  page  size  of  Broadcasting 
Magazine  reduces  to  9%xl2!4 
inches  with  usual  Vsth  inch  trim. 

ALL  OTHER  SIZES  REMAIN 
THE  SAME 
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NILES  TRAMMELL  (right),  pres- 
ident of  NBC,  and  Harry  Bannis- 
ter, general  manager  of  WWJ  De- 
troit, chat  about  war  problems  at 
cocktail  party  following  sessions  in 
the  Drake  Hotel,  Chicago,  of  NBC's 
third  annual  War  Clinic. 


Senate  Votes  Cut 

(Continued  from  page  11) 

activities  and  declared  that  to  cut 
the  appropriation  for  the  Radio 
Intelligence  Division  and  the  For- 
eign Broadcast  Intelligence  Service 
would  be  to  deprive  the  Commis- 
sion of  the  opportunity  to  police 
the  air  lanes  as  charged  to  it  un- 
der the  Communications  Act  of 
1934.  After  the  reduction,  however, 
the  Commission  still  would  have 
$4,191,143  for  national  defense 
work,  in  addition  to  $2,000,000  for 
i  normal  operations.. 

Duplication  Hinted 

Sens.  Mead  and  Barkley  (D- 
Ky.),  Majority  Leader,  also  spoke 
on  behalf  of  the  full  appropriation. 
Sen.  McKellar  (D-Tenn.),  chair- 
man of  the  Appropriations  sub- 
committej  and  acting  chairman  of 
the  standing  Committee,  said  evi- 
dence before  the  subcommittee  in- 
dicated that  radio  intelligence  work 
done  by  the  FCC  duplicated  that 
of  the  armed  services. 

Considerable  argument  was  ad- 
vanced by  both  sides  regarding 
letters  from  the  Secretaries  of 
War  and  Navy  and  the  Joint 
Chiefs  of  Staff  recommending  that 
radio  military  intelligence  work 
be  transferred  from  the  FCC  to 
the  armed  services,  as  well  as  the 
President's  subsequent  letter  deny- 
ing the  requests.  Sen.  McKellar 
said  there  was  no  evidence  in  the 
record  that  the  Joint  Chiefs  of 
Staff  had  changed  their  minds. 

Sen.  White  (R-Me.),  acting 
Minority  Leader,  co-author  of  the 
White-Wheeler  Bill  (S-814)  to  re- 
vise the  Communications  Act  of 
1934  and  member  of  the  Appro- 
priations Committee,  made  an  elo- 
quent plea  on  behalf  of  the  Com- 
mittee's recommendations.  He  ex- 
plained in  detail  why  certain  cuts 
were  made,  then  asserted: 

"I  think  the  great  motivating 
force  upon  the  Committee  was  its 
conviction  that  it  faces  a  stern  ob- 
ligation to  exercise  every  possible 
economy  if  the  fiscal  affairs  of 
this  nation  are  to  be  kept  upon 
a  sound  basis.  .  .  .  What  the  Com- 
mittee has  done  with  respect  to 
these  first  two  items  is  a  chal- 
lenge to  the  Senate  to  stand  by 
its  Appropriations  Committee  in 
its  effort  to  force  governmental 
bureaus  to  effect  economies." 
I  Sen.  White  commended  the  moni- 
toring work  of  the  FCC,  which  he 


Oversea's  Promotion 

AMERICAN  OVERSEAS  Adv. 
Service,  New  York,  organized  to 
serve  American  firms  in  facilitat- 
ing the  handling  of  their  sales 
promotion,  advertising  and  public 
relations  problems  in  North  Afri- 
ca and  all  liberated  European 
countries,  is  planning  to  lay  the 
groundwork  for  future  American 
international  business  relations  in 
that  area,  Rudolf  V.  Hahn,  presi- 
dent, stated  last  week. 


termed  an  activity  "which  is  neces- 
sary if  radio  is  to  be  maintained 
at  a  high  state  of  efficiency"  but 
he  pointed  out  that  "when  the 
whole  reduction  is  put  into  effect 
the  FCC  will  still  have  $4,491,000 
out  of  which  the  cut  can  be  ab- 
sorbed. In  my  opinion,  that  is 
adequate  for  its  essential  services." 

Speaking  on  President  Roose- 
velt's letter  denying  the  request 
of  the  armed  services  to  transfer 
military  radio  intelligence  activ- 
ities from  the  FCC,  Sen.  White 
declared  Mr.  Roosevelt  "did  not 
consult  the  military  authorities  of 
the  Government  or  those  who  are 
making  the  plans  for  the  prosecu- 
tion of  this  war.  But  he  turned  to 
that  meddling  organization,  the 
Bureau  of  the  Budget.  The  Bureau 
of  the  Budget  advised  the  Pres- 
ident of  the  U.  S.  as  to  who  should 
have  this  responsibility  and  should 
carry  on  this  service.  ...  If  the 
Bureau  of  the  Budget  is  to  be 
substituted  for  the  military  of- 
ficers of  this  country,  then  I  say, 
God  help  this  Government  in  the 
prosecution  of  the  war.  It  is  be- 
yond me." 

'Dollars  Against  Lives' 

Sen.  Brewster  paid  tribute  to 
Sen.  White  and  briefly  traced  his 
long  history  in  connection  with 
communications. 

Sen.  Barkley,  in  a  final  plea  to 
save  the  full  FCC  budget,  said: 
"I  am  unwilling  to  weigh  dollars 
against  the  lives  of  our  men  and 
women  in  service,  no  matter 
whether  it  is  a  million  and  a  half 
or  two  million  dollars,  the  total 
reduction  now  carried  in  the  bill." 

"Am  I  to  understand  the  Sen- 
ator from  Kentucky  to  infer  that 
those  who  oppose  the  amendment 
are  placing  dollars  ahead  of 
lives?"  asked  Sen.  Bridges  (R- 
N.  H.).  Sen.  Barkley  said  he 
wasn't  "saying  that  at  all".  Two 
amendments  offered  by  Sen.  Mead 
were  rejected  and  a  third  amend- 
ment, offered  by  the  Committee  to 
pare  the  normal  operations  budget 
from  $2,209,000  to  $2,000,000  was 
adopted  by  voice  vote. 

Sen.  Mead's  first  amendment, 
proposed  March  16  [Broadcasting, 
March  20],  was  to  restore  the  ap- 
propriation for  national  defense 
activities  to  $6,146,000.  It  was  de- 
feated 38  to  22,  with  the  following 
vote  recorded: 

YEAS 

Democrats:  Andrews,  Fla.;  Barkley,  Ky.; 
Clark,  Ida.;  Downey,  Cal.;  Ellender,  La.; 
Guffey,  Pa.;  Hatch,  N.  M.;  Hill,  Ala,.; 
Johnson,  Colo.;  McFarland,  Ariz.;  May- 
bank,  S.  C;  Mead,  N.  Y.;  Murray,  Mont.; 
O'Mahoney,  Wyo.;  RadcIifEe,  Md.;  Thomas, 
Utah;  Tunnel!,   Dela.;   Wheeler,  Mont. 


Republicans:  Capper,  Kan;  Langer,  N. 
D.  ;    Shipstead,  Minn. 

Progressive:    La   Follette,  Wis. 
NAYS 

Democrats:  Bankhead,  Ala.;  Byrd,  Va. ; 
Clark,  Mo  ;  Eastland,  Miss.;  George,  Ga.; 
Gillette,  la.;  McCarran,  Nev.;  McKellar, 
Tenn.;  Overton,  La  ;  Russell,  Ga.;  Stew- 
art,   Tenn.;   Tydings,   Md  ;   Walsh,    N.  J. 

Republicans:  Aiken,  Vt.;  Austin,,  Vt.; 
Ball,  Minn.;  Brewster,  Me. ;  Bridges,  N. 
H.;  Brooks,  111.;  Buck.  Dela.;  Burton, 
Ohio;  Bushfield,  S.  D.;  Davis,  Pa.;  Fergu- 
son, Mich.;  Hawkes,  N.  J  ;  Holman,  Ore.; 
Millikin,  Colo.;  Revercomb,  W.  Va.;  Rob- 
ertson, Wyo.;  Taft,  Ohio;  Thomas,  Ida.; 
Vandenberg,  Mich.;  Weeks,  Mass.;  Wherry, 
Neb.;  White,  Me.  ;  Wiley,  Wis.;  Willis,  Ind.; 
Wilson,  la. 

Sen.  Mead's  amendment  to  re- 
store $500,000  to  national  defense 
activities  was  defeated  32-24,  with 
Aiken,  Austin,  Ball,  Burton  and 
Wiley  voting  yea.  Sen  Kilgore 
(D-W.  Va.)  also  voted  for  the 
amendment.  Sens.  Capper,  Johnson 
of  Colo.,  Murray,  George,  O'Ma- 
honey and  Gillette  did  not  vote. 
Joining  the  negative  voters  was 
Sen.  McClellan  (D-Ark.)  who  did 
not  vote  on  the  first  amendment. 


Video  Future  in  Chicago 
Is  Studied  by  Radio  Club 

CHICAGO  Radio  Management  Club 
will  use  Balaban  &  Katz  facilities 
and  television  knowledge  in  work- 
ing out  a  plan  to  make  the  city  a 
television  center,  according  to 
Helen  Carson,  manager  of  WBKB 
B&K  video  station  in  Chicago. 

Jim  Shelby,  radio  director  of 
McCann-Erickson  and  head  of  the 
Chicago  advertising  agency  radio 
directors,  is  instigator  of  the  video 
instruction  drive,  with  plans  for 
putting  on  shows  as  a  constructive 
experiment. 


ADMISSIONS  to  the  WLS  Chicago 
National  Barn  Dance  will  be  increased 
beginning  April  1,  in  accordance  with 
the  new  tax  bill  which  raises  the  rate 
from  10%  to  20%.  With  an  increase 
of  10c  on  each  classification,  adults 
will  now  pay  85c  and  children  under 
12,  45c,  for  admission  to  the  broad- 
cast audience. 


PROFESSIONAL 
DIRECTORY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.         Dl.  1205 
Washington,  D.  C. 


PAUL  F  GODLEY 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER         DONALD  M.  MILLER 

CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


GEORGE   C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


Radio  Engineering  Consultants 
Frequency  Monitoring 


Commercial  Radio  Equip.  Co. 


•  Evening  Star  Building,  Washington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 

I 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 

ANT  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application 
to  Complete  Installation 
1469  Church  Street  N.W.,  Washington,  D.C. 


WOODWARD  &  KEEL 

Consulting  Radio  Engineers 
Earle  Bldg.         •         District  4871 
Washington  4,  D.  C. 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 MARCH  18  TO  MARCH  24  INCLUSIVE  


Wet  work  (Kccounts 


At 


time  Eastern  Wartime  unless  indicated 


D 


ecisions 


MARCH  21 

K.MLB  Monroe,  la. — Granted  relinquish- 
ment control  by  J.  C.  Liner  Jr.  through 
transfer  of  498  shares  capital  stock  to  Mrs. 
Melba  Liner  Gaston.  No  monetary  consid- 
eration is  involved. 

KWK  St.  Louis,  Mo. — Granted  consent 
transfer  control  from  Grace  C.  Convey  to 
Robert  T.  Convey. 

KOVC  Valley  City,  N.  D.— Granted  ac- 
quisition control  by  Robert  E.  Ingstad 
through  transfer  112  shares  or  56%  of  cap- 
ital stock  for  $3,920. 

WLAW  Lawrence,  Mass. — Granted  invol- 
untary transfer  of  control  from  Alexander 
H.  Rogers,  deceased,  to  Irving  E.  Rogers, 
Harold  B  Morrill  and  National  Shamut 
Bank  of  Boston,  co-executors  under  will  of 
Alexander  H.  Rogers,  deceased. 

WKIP  Poughkeepsie,  N.  Y.— Granted 
transfer  control  from  Richard  E.  Coon  to 
Poughkeepsie  Newspapers  Inc.  for  total 
consideration  of  $10,600,  representing  80 
shares  or  20%  of  preferred  stock  and  480 
shares  or  60%  of  common  stock. 

WJW  Cleveland — Granted  license  to  cov- 
er CP  authorizing  installation  new  trans- 
mitter, DA-DN,  increase  power  to  5  kw, 
change  frequency  to  850  kc  and  move  trans- 
mitter and  studio  from  Akron  to  Cleveland. 
Conditions. 

WBAX  Wilkes-Barre,  Pa. — Temporary 
license  extended  for  90  days  or  until  June 
24,  1944. 

E.  Anthony  &  Sons  Inc.,  Hyannis,  Mass. 

— Granted  request  to  assignment  of  call 
letters  WOCB  to  new  station  authorized 
March  7. 

KVAN  Vancouver,  Wash. — Denied  peti- 
tion for  reconsideration  of  Commission  ac- 
tion of  Dec.  7,  1943,  in  designating  for 
hearing  application  for  CP  to  make  changes 
in  equipment  and  operate  unlimited  time 
on  930  kc  with  250  w  N,  500  w  D. 

KOMA  Oklahoma  City — Present  license 
granted  on  temporary  basis  only  for  period 
ending  May  1,  1945,  upon  condition  that  it 
is  subject  to  whatever  actions  may  be 
taken  by  Commission  upon  pending  appli- 
cation for  license  renewal. 

KGA  Spokane,  Wash. — Power  of  attorney 
approved  for  the  affairs  of  Louis  Wasmer, 
licensee,  appointing  John  C.  Kendall,  Arch- 
ibald W.  Witherspoon  and  Eustace  LeMas- 
ter,  jointly  and/or  severally  his  attorneys  in 
fact  with  respect  to  KGA  operation. 

WMFJ  Daytona  Beach,  Fla. — Power  of 
attorney  approved  for  Adelaide  B.  Esch, 
wife  of  W.  Wright  Esch,  with  respect  to 
operation  of  WMFJ. 

KSJB  Jamestown,  N.  D. — Adopted  pro- 
posed findings  of  fact  and  conclusions  pro- 
posing to  grant  application  of  KSJB  for 
mod.  license  change  1440  kc,  250  w,  un- 
limited, to  600  kc,  100  w  N,  250  w  D, 
conditions. 

MARCH  22 

KXYZ  Houston,  Tex. — Granted  license 
use  formerly  licensed  main  transmitter  as 
auxiliary  with  power  of  1  kw. 

WMAZ  Macon,  Ga. — Granted  CP  move 
auxiliary  transmitter,  use  DA-DN,  increase 
power  from  1  kw  to  KOB  sunset  and  250 
w  after  KOB  sunset  to  1  kw  D-N. 

Capitol  Broadcasting  Corp.,  Indianapolis 
—Placed  in  pending  file  application  for 
CP  new  FM  station. 

Drovers-Journal  Publishing  Co.,  Chicago 
— Same. 

KLZ  Denver — Same. 

National  Broadcasting  Co.  Inc.,  San 
Francisco — Same. 

National  Broadcasting  Co.  Inc.,  Los 
Angeles — Same. 

National  Broadcasting  Co.  Inc.,  Cleve- 
land— Same. 

National  Broadcasting  Co.  Inc.,  Denver 
— Same. 

WGAR  Cleveland— Same. 

WICA  Ashtabula,  Ohio — Same. 

WKY  Oklahoma— Same. 

Applications  .  .  . 

MARCH  20 

The  Hampden-Hampshire  Corp.,  Holyoke, 
Mass. — CP  new  FM  station,  44,100  kc,  14,- 
340  sq.  mi. 

Sharon  Herald  Broadcasting  Co.,  Sharon, 
Pa.— CP  new  FM  station,  45,900  kc,  11,030 
sq.  mi. 

Board  of  Education  of  School  District 
202,  Evanston  Township  Highschool,  Evans- 
ton,  111. — CP  new  non-commercial  educa- 
tional broadcast  station.  Incomplete. 

MARCH  22 

WAAB  Worcester,  Mass. — Mod.  license 
to  change  corporate  name  of  licensee  to 
The  Yankee  Network  Inc. 

WEAN  Providence,  R.  I.— Same. 


WNAC  Boston — Same. 

WICC  Bridgeport,  Conn.— Same. 

Westinghouse  Radio  Stations  Inc.,  Boston 

— CP  new  commercial  television  station, 
Channel  5. 

Westinghouse  Radio  Stations  Inc.,  Phila- 
delphia— CP  new  commercial  television 
station,  Channel  7. 

Westinghouse  Radio  Stations  Inc.,  Pitts- 
burgh— CP  new  commercial  television  sta- 
tion, Channel  1.  _ 

WFMJ  Youngstown,  Ohio — CP  new  FM 
station,  44,100  kc,  15,610  sq.  mi. 

Birnery  Imes  Jr.,  Meridan,  Miss. — CP 
new  standard  station,  1240  kc,  250  w,  un- 
limited. 

WFLA  Tampa,  Fla.— CP  new  FM  sta- 
tion. 

Central  Michigan  College  of  Education, 
Mount  Pleasant,  Mich. — CP  new  non-com- 
mercial educational  station.  Incomplete. 

G.  W.  Covington  Jr.,  Montgomery,  Ala. — 

CP  new  FM  station,  45,500  kc,  4,761  sq. 
mi.  Incomplete. 

MARCH  24 

Stromberg-Carlson  Co.,  Rochester,  N.  Y. 
— CP  new  commercial  television  station, 
Channel  1. 

Capital  Broadcasting  Co.,  Washington, 
D.  C. — CP  new  commercial  television  sta- 
tion, Channel  6. 

Fetzer  Broadcasting  Co.,  Grand  Rapids, 
Mich. — CP  new  standard  station,  1230  kc, 
250  w,  unlimited. 

Mt.  Pleasant  Board  of  Education,  Dis- 
trict No.  1,  Union  Township,  Isabelle 
County,  Mount  Pleasant,  Michigan — CP 
new  non-commercial  educational  station. 
Incomplete. 

Tentative  Calendar  .  .  . 

Charles  P.  Blackley,  Staunton,  Va  CP 

new  station,  1240  kc.  250  w,  unlimited. 

WCHV  Charlottesville,  Va.— Mod.  license 
for  1240  kc,  250  w,  unlimited. 

WFVA  Fredericksburg,  Va. — Mod.  license 
for  1240  kc  250  w,  unlimited  (except  Sun- 
day). 

KVAN   Vancouver,   Wash. — CP  for  930 

kc,  250  w  N,  500  w  D,  unlimited. 


3*  tft& 

CONTROL 
ROOM 


WILLIAM  DeLANNOY,  who  for- 
merly operated  his  own  recording 
studio,  has  joined  the  WOR  New 
York  recording  division  as  engi- 
neer. 

KARL  WEGER  Jr.,  former  recording 
engineer  and  radio  serviceman,  has 
been  added  to  the  engineering  staff  of 
WFIL  Philadelphia. 

EDWARD  PARK,  formerly  of  West- 
inghouse Co.,  Baltimore,  has  joined 
KYW  Philadelphia  as  engineer. 

ALAN  JOFFEE,  formerly  of  WHAT 
and  WIBG  Philadelphia,  has  joined 
the  engineering  staff  of  WCAU  Phil- 
adelphia. 

DOROTHY  DONATH,  new  to  radio, 
has  joined  the  engineering  staff  of 
WIP  Philadelphia  upon  completion 
of  a  station-sponsored  training  course. 

PHYLLIS  CONNELL  is  now  a  mem- 
ber of  the  control  room  staff  of  WCAE 
Pittsburgh. 

BENNETT  L.  BADE  is  now  on  the 
control  room  staff  of  WOAR  Cleve- 
land. He  was  formerly  radio  operator 
for  the  Cleveland  police  department. 

RUTH  BRODERICK,  having  com- 
pleted the  engineering  course  given 
by  the  NAB,  has  joined  the  engineer- 
ing staff  of  WOV  New  York  as  ap- 
prentice engineer.  Paul  Flynn,  en- 
gineer, has  left  the  station  to  enter 
the  Navy  as  an  ensign. 

GLENN  CALLISON,  WMBD  Peoria 
transmitter  engineer,  is  now  in  the 
Navy  stationed  at  Camp  Farragut. 
Bob  Snow,  station  engineer,  has  ac- 
cepted a  war-time  radio  post  in  New 
York. 


New  Business 

LANGENDORF  UNITED  Bakeries,  Inc., 
San  Francisco,  on  Mar.  13  started  A  Song 
Is  Born,  on  6  NBC  stations,  Mon.,  6-6:30 
p.m.  Agency:  Pacific  Coast  Adv.  Agency, 
San  Francisco. 

PACIFIC  GUANO  Co.,  Berkeley,  Cal.  (Ga- 
viota),  has  started  for  13  weeks  Look 
Who's  Here  on  11  Blue  Cal.  stations,  Wed., 
3:15-3:30  p.m.  (PWT).  Agency:  O.  E. 
Hopfer   Industrial   Adv.,  Oakland. 

EVERSHARP  Inc.,  Chicago  (pens,  pen- 
cils), on  March  21  started  Let  Yourself  Go 
on  150  Blue  stations,  Tues.,  7-7:30  p.m. 
Agency:   Biow  Co.,  N.  Y. 

FREDERICK  F.  HOUSER  for  U.  S.  Sen- 
ator, Los  Angeles,  on  Mar.  28  starts  for  7 
weeks,  political  talk,  on  16  Don  Lee  Cal. 
stations,  Tues.,  9:45-10  p.m.  (PWT). 
Ageny :  Lockwood-Shackelf  ord  Adv.,  Los 
Angeles. 

PHILIP  BANCROFT  for  Senator,  Los 
Angeles,  on  Mar.  13  started  for  9  weeks, 
political  talk,  on  16  Don  Lee  Cal.  stations, 
Mon.  9:45-10  p  m.    (PWT);  Tues.,  10:45- 

11  a.m.  (PWT).  Agency:  Walter  Biddick 
&  Co.,  Los  Angeles. 

Renewal  Accounts 

GENERAL  Foods  Corp.,  New  York  (Dia- 
mond Crystal  Salt,  Walter  Baker's  Choco- 
late) ,  on  April  3  renews  When  a  Girl 
Marries  on  74  NBC  stations,  Mondays 
through  Fridays,  5-5:15  p.m.  Agency: 
Benton  &  Bowles,  N.  Y. 

DR.  EARLE  S.  SLOAN  Inc.,  New  York 
(Sloan's  liniment),  on  April  14  renews 
Gangbusters  at  the  same  time  adding  13 
Blue  stations,  making  a  total  of  110  Blue 
stations,  Fri.,  9-9:30  p.m.    (repeat  11:30- 

12  Midnight)  Agency:  Warwick  &  Legler, 
N.  Y. 

MANHATTAN  Soap  Co.,  New  York 
(Sweetheart  soap),  on  April  19  for  52 
weeks  renews  Scramby  Amby  on  7  NBC 
Pacific  Coast  stations,  Wed.,  9:30-10  p.m. 
(PWT)  Agency:  Franklin  Bruck  Adv., 
N.  Y. 

LEVER  BROS  Co.,  Cambridge,  Mass. 
(Swan  Soap),  on  April  3  renews  for  52 
weeks  Bright  Horizon  adding  73  CBS  sta- 
tions, making  a  total  of  121  CBS  stations, 
Mon.  thru  Fri.,  11:30-11:45  a.m.  (re- 
broadcast  3:30  p.m.)  Agency:  Young  & 
Rubicam,  N.  Y.  Lever  Bros,  for  Rinso  on 
March  27  renews  for  52  weeks  Big  Sister, 
adding  41  CBS  stations,  making  a  total  of 
121  CBS  stations,  Mon.  thru  Fri.,  12:15- 
12  :30  p.m.  and  renews  for  52  weeks  Aunt 
Jenny  on  52  CBS  stations,  Mon.  thru  Fri., 
11:45-12  Noon,  for  Spry.  Agency:  Ruth- 
rauff  &  Ryan,  N.  Y. 

Net  Changes 

DEPARTMENT  OF  FINANCE,  Ottawa 
(Sixth  Victory  Loan)  has  changed  time 
of  West  Coast  repeat  of  Victory  Star  Hour 
starting  April  12,  from  11:30  p.m.-12:30 
a.m.  EDT  to  10:30-11:30  p.m.  EDT,  on 
25  Mountain  and  Pacific  Coast  time  Cana- 
dian stations.  Agency  is  MacLaren  Adv. 
Co.,  Toronto. 

J.  A.  FOLGER  &  Co.,  San  Francisco 
(coffee)  on  April  3  shifts  newcast  on  35 
Don  Lee  Pacific  stations,  from  Tues., 
Thurs.,  7-7:15  a.m.  (PWT),  to  Mon. 
Wed.,  Fri.,  7:15  a.m.  (PWT).  Agency: 
Raymond  R.   Morgan  Co.,  Hollywood. 

P.  LORILLARD  Co.,  New  York  (Old  Gold 
cigarettes),  on  April  5  replaces  Sammy 
Kaye's  Orchestra  with  Frankie  Carle's 
Orchestra   on    120    CBS    stations,  Wed.. 

8-  8:30  p.m.  Agency:  J.  Walter  Thomp- 
son Co.,  N.  Y. 

ZONITE  PRODUCTS  Corp.,  New  York, 
on  April  1  for  13  weeks  adds  cow-catchers 
for  Larvex  division  to  Gabriel  Heatter 
on  177  MBS  stations,  Tues.,  and  Thurs., 

9-  9:15  p.m.  Agency:  (Larvex)  McCann- 
Erickson,    N.  Y. 

LIGGETT  &  MYERS  TOBACCO  Co.,  New 
York  ( Chesterfield  cigarettes ) ,  on  Mar. 
28  replaces  Harry  James  with  Passing 
Parade  on  112  CBS  stations,  Tues..  Wed., 
Thurs.,  7:15-7:30  p.m.,  with  West  Coast 
repeat,  8:15-8:30  p.m.  (PWT).  Agency: 
Newell-Emmett  Co.,  N.  Y. 

HEINZ  Co.  of  Canada  Ltd.,  Toronto  (food 
products)  on  April  3  changes  Information 
Please  from  9  CBC  Trans-Canada  network 
stations  to  23  CBC  Dominion  network  sta- 
tions, and  time  from  10:30-11  p.m.  to  9:30- 
10  p.m.  Mon.  Agency  is  MacLaren  Adv., 
Toronto. 


Maj.  Gen.  Ingles  Reports 
On  Pacific  Radio  Set-up 

BECAUSE  of  the  tremendous  dis- 
tances, and  the  expanse  of  ocean 
to  be  covered  in  the  Pacific  thea- 
tres of  war,  radio  is  not  only  the 
primary,  but  often  the  only  means 
of  communication,  Maj.  Gen.  Har- 
ry C.  Ingles,  the  Army's  Chief  Sig- 
nal Officer  told  a  news  conference 
at  the  Pentagon  last  Tuesday.  He 
contrasted  radio  in  the  Pacific  with 
other  theatres,  such  as  Europe, 
Africa,  the  Caribbean,  where  the 
principal  communications  medium 
is  wire. 

Gen.  Ingles,  just  returned  from 
a  five-weeks  inspection  tour  of  Sig- 
nal Corps  installations  in  the  Cen- 
tral, Southwest,  and  South  Pa- 
cific battle  areas,  said  that  the 
jungles  in  the  Solomons  and  New 
Guinea  were  the  worst  he  had  ever 
seen,  much  more  difficult  than 
those  of  Central  and  South 
America.  The  gnarled  tropic 
growth  muffles  communication 
with  walkie-talkies,  so  that  they 
transmit  far  below  their  normal 
range,  he  said.  To  overcome  this 
difficulty,  he  told  of  how  the  Signal 
Corps  lays  telephone  wire  networks 
on  shore  as  soon  as  possible. 


New  Local  Sought 

APPLICATION  for  a  new  local 
standard  station  in  Meridian,  Miss., 
was  filed  with  the  FCC  last  week 
in  behalf  of  Capt.  Birney  Imes  Jr., 
licensee  of  WELO,  new  local  out- 
let which  has  just  been  granted  for 
Tupelo,  Miss.  Facilities  of  250  w 
unlimited  on  1240  kc  are  re- 
quested for  the  new  Meridian 
local.  Station  now  operating  there 
is  WCOC,  a  1  kw  CBS  affiliate  on 
910  kc.  Other  radio  interests  of 
Capt.  Imes,  now  on  active  duty 
with  the  Army  Air  Corps,  includes 
WCBI  Columbus,  Miss. 


WWDC  Video  Plans 

COINCIDENT  with  the  filing  of 
an  application  at  the  FCC  last  Fri- 
day by  WWDC  Washington  for  a 
new  Channel  6  commercial  televi- 
sion station,  G.  Bennett  Larson, 
manager  and  part-owner  of  the 
outlet,  announced  plans  for  uni- 
fication of  WWDC's  present  stan- 
dard broadcast  operations  and  its 
proposed  FM  and  video  activities 
to  form  "complete  local  broadcast 
service  for  the  Nation's  Capital." 


Waldman  to  Service 

EMERSON  WALDMAN,  since 
1941  director  of  the  radio  section 
of  the  Treasury's  War  Finance  Di- 
vision, has  resigned  to  enter  the 
Navy.  He  expects  to  be  inducted  in 
early  April.  Mr.  Waldman  before 
joining  the  WFD  was  associated  as 
a  writer  with  Steve  Hannagan 
Assoc.,  New  York  publicity  firm, 
and  as  author  with  various  pub- 
lishing concerns.  He  formerly  was 
with  NBC  Washington  and  New 
York  as  a  special  events  director, 


Fetzer  Seeks  Local 

APPLICATION  for  a  new  local 
standard  outlet  for  Grand  Rapids, 
Mich.,  was  filed  with  the  FCC  last 
Friday  by  the  Fetzer  Broadcasting 
Co.,  licensee  of  WKZO  Kalamazoo. 
Facilities  asked  for  the  new  sta- 
tion are  250  w  unlimited,  1230  kc. 


Contt 
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CLASSIFIED 


Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classifications,  15c 
per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS,  triple.  Minimum  charge 
$1.00.  Count  three  words  for  box  address.  Forms  close  one  week  preceding 
issue.  Send  Box  replies  to  BROADCASTING  Magazine,  National  Press  Building, 
Washington  4,  D.  C. 

PAYABLE  IN  ADVANCE 


Help  Wanted 


WANTED  COMBINATION  PRODUCTION 
MAN— WRITER-ANNOUNCER  —  Fast 
growing  Southern  advertising  agency 
specializing  in  radio  has  immediate 
opening  for  man  who  can  act  as  com- 
bination announcer  and  producer,  write 
light  comedy  material  as  well  as  com- 
mercial radio  copy.  Prefer  Southerner 
or  man  with  Southern  experience.  Ex- 
cellent salary,  with  ideal  working  condi- 
tions. A  real  opportunity  for  the  right 
man,  draft  deferred.  Write  or  wire 
Simon  &  Gwynn,  624  Commerce  Title 
Building,  Memphis,  Tennessee. 


Announcer  Wanted — In  Midwest  Capital 
city,  network  affiliated  station  needs  ex- 
perienced announcer  operator.  Attrac- 
tive salary  and  working  conditions.  Send 
full  details  and  audition  transcription  if 
possible.  Write  R.  L.  Rose,  KWOS,  Jef- 
ferson City,  Missouri. 


Wanted — Announcer  by  progressive  net- 
work affiliated  station,  draft  deferred, 
prefer  man  with  southern  station  ex- 
perience, give  full  information  as  to 
experience  and  salary  expected.  WHMA, 
Anniston,  Alabama. 


Wanted — Young  announcer  not  afraid  to 
work  who  is  interested  in  advancement 
to  Program  Department.  Must  have 
some  announcing  experience  and  good 
references.  No  floaters.  This  job  is  per- 
manent. Write  Manager,  WKST,  New 
Castle,  Pennsylvania. 


West  Texas  Regional  station  has  openings 
for   two   Transmitter    Operators.  Write 
I     KTSM,  El  Paso,  Texas. 


Engineer — Capable  of  developing  assem- 
bling fully  financed  250  watt  transmitter 
and  taking  general  charge  in  establish- 
ing station.  Immediate  salary,  substan- 
tial interest.  Box  602,  Church  Street 
Annex,  New  York,  N.  Y, 

I  ANNOUNCER— For  basic  major  network 
station  in  New  England.  Experience,  sal- 

i  ary,  other  qualifications  first  letter.  Box 
65,  BROADCASTING. 


■  Position     Open — Announcer,  newscaster, 

producer.  Salary  $225  per  month.  Pro- 
gressive daytime  commercial  station. 
Blue  affiliate.  If  interested  wire  or  tele- 

■  phone  collect,  WTAW,  Ted  Hills,  Man- 
j     ager,  College  Station,  Texas. 

Operator — Any  ticket  for  NBC  affiliate 
I  Station.  Phone  or  wire  chief  engineer, 
j     WSAM,  Saginaw,  Michigan. 


Wanted — Engineer  for  5  KW  midwestern 
station.  Experience  not  necessary  but 
desirable.  Write  Box  64,  BROADCAST- 
ING. 


Wanted— Engineer  for  5  KW  CBS  affiliate. 
Experience  desirable.  Prefer  draft  exempt 
if  possible  Write  Chief  Engineer.  WKZO. 
Kalamazoo,  Michigan. 


1 5    KW    CBS  Affiliate— Wants  experienced 
j     announcer.  Copy  writer.  Send  full  par- 
ticulars first  letter  including  salary  ex- 
pected.    Draft     status.     Write  WKZO, 
,     Kalamazoo,  Michigan. 

j  

Announcer:  Progressive  Ohio  Network 
affiliate  needs  experienced  man.  Good  pay, 
pleasant  working  conditions.  Write  Box 

;     57,  BROADCASTING. 


Announcer    for    local    Virginia  Station. 
Pleasant  working  conditions.  Station  net- 
work  affiliate.    Send   complete  informa- 
tion with  first  letter.  Box  53,  BROAD- 
'  CASTING. 


Announcer-Engineer  for  progressive  CBS 
Station  in  South.  $45  00.  Box  52,  c/o 
BROADCASTING  MAGAZINE. 


Combination  Chief  -  Engineer  -  Announcer. 

$60.00  with  furnished  apartment  free, 
e  Give  full  details.  Box  51,  care  of  BROAD- 
»     CASTING  MAGAZINE. 


Midwest  regional  station  seeking  promotion 
2     manager — Man   or  woman — well  experi- 
H     enced  in  all  types   of  radio  promotion. 
Give  draft  status,  education,  experience, 
references  and  salary  wanted.   Box  49, 
h  BROADCASTING. 


Announcer — If  you  want  permanent  posi- 
,  tion  with  6  kw  CBS  station  in  large 
southeastern  market  and  have  qualifica- 
tions listed,  we  have  opening.  Must  be 
draft  deferred,  experienced  in  newscast- 
ing  and  ad-libbing.  Send  transcription, 
photo,  details  on  education  and  ex- 
|,  perience  with  letter.  Address  Box  48, 
BROADCASTING. 


Control  Engineer — For  5KW  Station  in 
Massachusetts.  Must  be  alert,  reliable 
and  draft  exempt.  State  experience  and 
references.  Good  pay — 40-hour  week.  Li- 
cense desirable.  Box  46,  BROADCAST- 
ING. 


Help  Wanted  (Cont'd) 


Chief  Announcer — Wanted  by  progressive 
two  Network  North  Carolina  Station. 
Excellent  opportunity  for  right  person. 
Salary  depends  only  on  your  qualifica- 
tions. This  position  is  permanent.  Box 
28,  BROADCASTING. 


CBS  Affiliate— In  beautiful  New  England 
university  city  needs  experienced  an- 
nouncer. Prefer  family  man  who  is  in- 
terested in  permanent  position  at  good 
salary.  Unlimited  opportunity  to  advance. 
Station  is  largest  in  area  with  no  com- 
petition. City  is  non  industrial  so  living 
expenses  are  moderate.  If  interested  write 
Box  26,  BROADCASTING,  giving  quali- 
fications and  draft  status.  An  interview 
will  be  arranged. 


Chief  Engineer — Southern  Blue-Mutual 
Station.  Can  provide  living  quarters  and 
permanent  connection  for  good  man. 
Box  19.  BROADCASTING. 


Wanted — Announcer-Operator  first  class, 
draft  deferred  for  250  W.  Network  Sta- 
tion in  Florida.  State  salary  and  experi- 
ence. Reply  Box  14,  BROADCASTING. 


ARE  YOU  THINKING  AHEAD?  Existing 
Southern  California  station  with  plans 
already  in  the  fire  on  FM  and  television 
will  need  program  director,  news  editor, 
sponsor  service  manager,  and  what  have 
you  to  offer?  Tell  us  why  you  think  you 
would  qualify,  together  with  expected 
starting  salary.  We  might  be  interested 
in  you  right  now  if  you  want  to  start  at 
a  reasonable  figure  looking  toward  your 
future.  Box  6,  BROADCASTING. 


Woman  Continuity  Writer — Also  capable 
of  broadcasting  woman's  show.  Marvelous 
opportunity.  Midwestern  network  station. 
Give  complete  details  in  first  letter. 
Write  Box  72.  BROADCASTING. 


ENGINEER  —  First  class  license.  $45 
week.  40  hours.  Must  be  draft  deferred. 
Permanent.  WISR,  Butler,  Pennsylvania. 


Situations  Wanted 


Painting    Radio    Antenna    Towers — F.C.C. 

Specifications,  United  States,  Canada, 
Mexico.  Let  us  contract  your  job.  H.  K. 
Rhodes,  Painting  &  Decorating  Co., 
Roaring   Spring,  Pennsylvania. 


Writer — College  girl  graduate,  24,  secre- 
tarial, radio  writing  training.  All-around 
beginners  job,  chance  to  go  places.  Box 
71,  BROADCASTING. 


Situations  Wanted  (Cont'd) 


Announcer — Two  years  solid  staff  experi- 
ence. 4F.  $45.  Available  April  8th.  M.C.— 
sports  attachment  preferred.  Bill  Dill- 
ner,  WDSU,  New  Orleans  12,  La. 


Commercial  Writer — 30  ;  Continuity  Direc- 
tor 3  years  in  small  station — Wants  at 
least  $55  weekly.  Any  offers?  Box  70, 
BROADCASTING. 


Engineer — 15  years  experience,  outstand- 
ing background.  Desires  position  as  en- 
gineering executive  with  station  operat- 
ing or  plannng  FM  or  television  outlet. 
Box  69.  BROADCASTING. 


Young  Woman — With  writing,  publicity, 
secretarial  experience,  good  speaking 
voice,  dramatic  ability,  seeks  niche  on 
station  offering  broadcasting  opportunity. 
Box  68,  BROADCASTING. 


Announcer — 4-F,  3rd  class  operator's  per- 
mit. News,  ad-libs,  commercials.  Experi- 
enced programming,  production.  Mini- 
mum basic  $50.  Box  67,  BROADCAST- 
ING. 


Salesman — Age  23,  4-F,  energetic,  con- 
scientious. Experienced  promotion,  pro- 
duction, programming,  sales.  Now  an- 
nouncing 5  KW.  Wishes  future  for 
"plugger."  State  opportunities.  Box  66, 
BROADCASTING. 


Announcer-Continuity-Sales:  Married  man, 
38,  three  children,  draft  exempt,  desires 
permanent  connection  with  any  good  live 
independent  station  needing  dependable 
versatile  man.  Capable  producing  good 
barn  dances  or  similar  type  shows.  Ex- 
cellent entertainer  in  own  right.  Good 
references.  Box  272,  Red  Springs,  North 
Carolina. 


Radio  Copy  Approved — By  leading  adver- 
tisers. History  background  for  newscasts. 
Two  years  radio  singing.  College  gradu- 
ate, business  course.  $40  week.  M.  W., 
1614  Peachtree,  N.W.  Atlanta,  Georgia. 


RADIO  ADVERTISING  AGENCIES— Top 
flight  PRODUCER  available.  All  types 
of  shows.  17  years  radio  experience.  De- 
sire connection  with  advertising  agency 
handling  big  time  programs.  Plenty  of 
ideas  and  ability.  Address  best  detailed 
offer  to  Box  62,  BROADCASTING. 


Station  Owners!  Bring  youth,  progress, 
radio  knowledge,  business  ability  to  your 
station  with  draft  exempt  manager.  Ex- 
cellent reason  for  desiring  change.  Con- 
fidentially, let's  confer.  Write  Box  60, 
BROADCASTING. 


Situations  Wanted  (Cont'd) 


RADIO  EXECUTIVE  CONTEMPLATES 
CHANGE.  THOROUGHLY  EXPERI- 
ENCED. SEVERAL  YEARS  WITH  50,- 
000  WATT  STATION.  36  YEARS  OLD. 
BOX  985.  BROADCASTING. 


Director  Of  Women's  Programs  and  Copy 
Chief :  Ten  years'  experience.  Female — 
free  to  go  anywhere !  Box  59,  BROAD- 
CASTING. 


Transmitter  Engineer:  Available  immedi- 
ately. 1st  Class  License  .  .  .  five  years 
experience  control  operator  ...  was 
instructor  at  Army  Radio  School.  Prefer 
midwest.  Box  58,  BROADCASTING. 


Announcer-Producer — Excellent  record  in 
studio  work,  news,  sports.  4F  27.  Prefer 
New  York,  Chicago,  Hollywood,  but  con- 
sider all.  Box  56,  BROADCASTING. 


Announcer — Young  woman,  four  years  ra- 
dio experience.  Commercial,  news,  fash- 
ion, personality  show.  Script  writer  and 
production.  Control  board  operation. 
Transcription  sent  on  request.  Box  47, 
BROADCASTING. 


Studio  Operator — Young  woman,  NAB 
trained,  has  Radiotelephone  license. 
Wishes  position  in  or  near  New  York 
City.   Write  Box  45,  BROADCASTING. 


Commercial  Manager — 12  years  radio  ex- 
perience. Previously  with  large  news- 
papers. Desires  change  to  management. 
Good  personality.  Expert  in  continuity 
and  sales  production.  Box  44,  BROAD- 
CASTING. 


Experienced — Radio  salesman  writes  own 
programs  and  continuity.  Salary,  Seventy 
Five  Dollars.  Good  producer.  Box  43. 
BROADCASTING. 


Metropolitan — Commercial  announcer  two 
years.  Chicago,  New  York  or  Philadel- 
phia position  wanted.  Transcription. 
Box  42,  BROADCASTING. 


EXECUTIVE:  Twelve  years  radio  experi- 
ence in  program  production,  direction, 
writing  with  top  organizations.  Desire 
East,  West  Coast,  or  Chicago  agency, 
network,  or  station  connection.  Draft 
exempt.  Age:  30.  Salary  requirements: 
$7500.  Excellent  references.  Box  41, 
BROADCASTING. 


Manager — Of  network  affiliate  desires  larg- 
er opportunity.  Business  80%  above  last 
year  which  was  station's  best.  Prefers 
bonus  or  percentage.  If  you  can  beat 
$7500  write  Box  33,  BROADCASTING. 


Need    Conscientious    Program   Director? — 

Young  family  man.  College.  4-F.  Must 
be  permanent  position  in  the  east  paying 
minimum  of  $70  weekly.  Box  31,  BROAD- 
CASTING. 


Director — Expert  announcer  wants  perma- 
nent position  with  progressive  station.  9 
years  experience.  Write  to  Box  1, 
BROADCASTING. 


National  and  local  sales  promotional 
executive  with  comprehensive  knowledge 
of  selling,  publicity,  merchandising, 
programming  and  practical  radio — 
plus  AAAA  agency  background — wishes 
position  requiring  application  of  edu- 
cation and  experience.  Not  4F  and 
definitely  draft  exempt.  Box  73, 
BROADCASTING. 


Wanted  to  Buy 


Want  to  buy  250  or  1  KW  transmitter: 
also  portable  recording  machine;  modu- 
lation monitor  and  frequency  monitor. 
Address:  P.  O.  Drawer  943,  Greenwood, 
Mississippi. 


Complete  equipment  for  250  watt  standard 
station,  except  tower.  Address  Radio, 
Box  200,  Shelby,  N.  C. 


Wanted — 175  to  300  foot  tower,  frequency 
and  modulation  monitors,  250  watt 
transmitter  and  studio  equipment.  Box 
30,  BROADCASTING. 


CASH  ON  THE  LINE— For  equipment  for 
250  or  1000  watt  station.  Also  interested 
in  buying  towers.  Box  7,  BROADCAST- 
ING. 


EQUIPMENT  WANTED— 5  kilowatt  late 
model  RCA  or  W.E.  broadcast  transmit- 
ter, phase  monitor,  two  200-foot  towers. 
Box  4.  BROADCASTING. 


For  Sale 


Would  swap  200  lbs.  No.  8  softdrawn  bare 
copper  wire  for  same  quantity  14  or  12. 
Box  55,  BROADCASTING. 


Announcer  Wanted 
by  KSD 

We  have  an  excellent  opportunity  for  an  experi- 
enced announcer  for  staff  work.  He  must  be  above 
average  in  ability  and  performance.  Only  men 
with  highest  qualifications  will  be  considered.  In 
reply  give  full  information  regarding  experience, 
education  and  draft  status.  Statement  of  avail- 
ability will  be  required. 

KSD 

Basic  NBC  Station 
St.  Louis 
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McClintock  Sees  Vast  Market 
For  American  Goods  in  Mexico 

Mutual  President  Back  From  Trip  Says  Rapid  Rise 
Of  Radio  Art  There  Warrants  American  Attention 


"THE  American  radio  industry 
would  be  very  remiss  if  it  failed 
to  take  advantage  of  the  present 
opportunity  to  uplift  the  standard 
of  living  in  Mexico  by  expanding 
its  Mexican  radio  facilities,"  de- 
clared Miller  McClintock,  president 
of  the  Mutual  Broadcasting  Sys- 
tem, in  an  exclusive  interview  with 
Broadcasting  last  week. 

The  radio  executive,  who  re- 
turned earlier  this  month  from  a 
trip  to  Mexico,  emphasized  that 
mutual  benefit  can  be  derived  from 
American  participation  in  Mexican 
radio  activities,  provided  there  is 
no  intent  of  exploitation. 

Unprecedented  Growth 

"Mexico  is  growing  at  an  un- 
precedented pace,  with  planned 
consti'uction  being  carried  out  by 
some  of  Mexico's  most  brilliant  en- 
gineers," stated  Mr.  McClintock. 
"Slums  are  being  torn  down,  and 
in  their  places  are  being  built  mod- 
ern utilitarian  homes,  office  build- 
ings, and  public  edifices.  This  Gold- 
en Age  of  construction,  concen- 
trated in  Mexico  City,  where  two 
million  of  Mexico's  20  million  peo- 
ple reside,  can  be  compared  with 
the  vast  expansion  of  the  Far  West 
at  the  turn  of  the  century.  It  is  an 
encouraging  sight  to  see  the  Mexi- 
can government  and  people  work- 
ing out  their  own  great  future  us- 
ing their  tremendous  natural  re- 
sources to  develop  the  country." 

Mr.  McClintock  asserted  that  ra- 
dio can  be  a  powerful  and  advan- 
tageous weapon  in  this  develop- 
ment of  the  country.  "There  is  a 
great  need  for  American  products," 
he  said.  "By  providing  distribu- 
tion for  American  goods,  and  an 
impetus  to  their  sale  by  radio  ad- 
vertising, American  merchants  can 
stimulate  an  extensive  market. 
Mexico  is  a  natural  home  market, 
as  its  people  crave  the  popular 
priced  merchandise,  which  is  the 
product  of  American  industrial  in- 
genuity." "By  thus  making  avail- 
able to  the  Mexican  people  the 
necessities  and  small  luxuries 
which  the  majority  of  American 
homes  enjoy,  the  standard  of  liv- 
ing among  the  Mexican  people, 
now  rapidly  rising,  will  automati- 
cally increase." 

McClintock  reiterated  that  a  sin- 
cere desire  to  help  the  Mexicans 
realize  their  great  potentialities 
must  be  the  prime  motive  of  ex- 
pansion of  American  advertisers 
into  Mexican  radio. 

A  Universal  Medium 

"Radio  is  a  universal  medium, 
which  no  language  barrier  can 
destroy,"  said  Mr.  McClintock. 
"The  Mexican  passion  for  all  forms 
of  music  provides  a  natural  and 
common  medium  of  expression.  The 
Mexican  love  of  music  is  perhaps 


best  expressed  by  the  'Mariaches,' 
small  bands  of  from  four  to  ten 
instruments,  which  feature  primi- 
tive Indian  and  native  music. 

"The  highest  form  of  this  type 
of  musical  expression  is  the  'Ron- 
dalla  Band,'  under  the  leadership 
of  Totanacho,  and  currently  tour- 
ing the  United  States.  The  'Ron- 
dalla  Band'  is  a  feature  of  Radio 
Mil,  Mutual's  Mexican  outlet,  and 
is  an  example  of  the  type  of  pro- 
gramming with  which  American 
advertisers  can  gain  the  attention 
of  Mexican  listeners." 

Queried  as  to  the  progress  Mexi- 
can radio  has  made,  the  Mutual 
president  praised  the  enthusiasm 
and  eagerness  of  Mexican  broad- 
casters. "Although  American  radio 
is  far  advanced  as  far  as  technical 
skills  are  concerned,  I  sincerely  be- 
lieve that  the  Mexican's  zeal  and 
earnestness  will  overcome  their 
lack  of  adequate  technical  skills, 
and  the  day  will  come  when  Amer- 
ican radio  can  learn  much  from  the 
Mexicans." 

Technique  Like  Ours 

The  general  picture  of  Mexican 
programming  and  showmanship 
differs  little  from  the  American, 
according  to  Mr.  McClintock.  Soap 
operas,  dramatic  serials,  symphonic 
and  popular  music,  comedy  pro- 
grams, all  these  are  included  in  an 
ordinary  program  day. 

The  Mutual  president  was  es- 
pecially enthusiastic  over  the  splen- 
did way  Mexican  radio  facilities 
are  being  utilized  by  representa- 
tives of  the  United  Nations.  "All 
the  Allied  governments  are  co- 
operating in  making  available  to 
the  Mexican  people  varied  and 
educational  programs  emphasizing 


Warner  Bros.  Spots 

WARNER  BROS.  Pictures,  New 
York,  which  is  stepping  up  its  use 
of  spot  radio,  is  runing  a  series  of 
spot  announcements  on  six  New 
York  stations  on  a  52-week  basis. 
Promoting  films  at  the  Strand  and 
Hollywood  Theatres  in  New  York, 
Warner  is  usins:  a  total  of  35  spots 
weekly  on  WOR  WEAF  WMCA 
WQXR  WINS  and  WNEW.  Sched- 
ule started  March  1,  placed 
through  Blaine-Thompson  Co.,  New 
York. 


the  country's  participation  in  the 
war  and  her  future  in  the  post- 
war world.  The  Mexican  govern- 
ment itself  uses  radio  to  a  lesser 
degree  than  we  do  in  the  dissemi- 
nation of  government  information. 
Its  radio  activities  are  concentrat- 
ed upon  educational  features,  with 
an  extensive  program  of  enlight- 
enment as  to  the  best  ways  for 
the  people  to  use  their  natural 
resources  and  gifts." 

Sees  Bright  Future 

As  for  the  future  of  American 
programming  in  Mexico,  Mr.  Mc- 
Clintock cited  Mutual's  own  Radio 
Mil  as  a  splendid  illustration  of 
Mexico's  reception  to  American  ra- 
dio. "The  programs  which  Mutual 
has  made  available  to  Mexican  lis- 
teners are  very  popular,"  stated 
Mr.  McClintock.  "The  Cleveland 
Symphony  Orchestra,  for  an  ex- 
ample, has  a  tremendous  following 
there.  Radio  Mil  and  its  key  sta- 
tion, XEOY  in  particular,  has  de- 
veloped a  high  pattern  of  program- 
ming and  facilities." 

"I  was  gratified  to  learn,"  the 
Mutual  president  said,  "that  there 
is  a  vigorous  spirit  of  competition 
in  Mexican  radio  circles,  which  of 
course  will  result  in  an  even  high- 
er standard  in  the  general  picture 
of  Mexican  broadcasting." 

"I  look  forward  to  the  day," 
stated  the  radio  executive,  "when 
exchange  of  programs  between 
Mexico  and  America  will  be  as  ex- 
tensive as  the  present  exchange 
between  Canada  and  America." 


Lone  Ranger  Wins 
Again  in  Law  Suit 

December  Injunction  Upheld 
By  Court  In  Final  Decree 

THAT  THE  U.  S.  simply  isn't 
big  enough  to  hold  two  men  of  the 
Lone  Ranger's  calibre,  was  proved 
again  a  fortnight  ago  when  Fed- 
eral judge  William  J.  Campbell 
handed  down  a  $10,000  judgment 
against  Sunbrock  Shows  Inc., 
Larry  Sunbrock  and  John  Daros, 
for  using  the  words  "Lone  Ranger" 
and  exhibiting  a  character  of  the 
same  name,  in  a  rodeo  [Broadcast- 
ing, March  20]. 

The  final  decree,  according  to 
Raymond  J.  Meurer,  general  coun- 
sel for  King-Trendle  Broadcasting 
Co.  and  its  subsidiaries,  marked 
"the  first  time  .  .  .  that  damages 
have  been  awarded  for  the  unau- 
thorized use  of  a  radio  program 
title."  The  court  order  permanently 
and  perpetually  restrains  Sun- 
brock Shows  Inc.  from  using  in 
any  manner  whatsoever  the  plain- 
tiff's trade  name,  "The  Lone  Rang- 
er" or  anything  connected  with  the 
program. 

The  Lone  Ranger  has  been  on 
the  air  since  1933,  during  which 
time,  the  decree  stated,  the  plain- 
tiff had  expended  over  $1,000,000 
in  exploiting  The  Lone  Ranger  and 
the  goodwill  of  the  title  and  char- 
acter. Because  the  defendants  had 
never  been  granted  the  right  to 
use  the  name  "Lone  Ranger",  it 
was  held  that  such  use  "perpetrat- 
ed a  fraud  upon  the  public  and 
upon  the  plaintiff  by  implying  and 
representing  that  the  Lone  Ranger 
would  appear  in  person  or  would 
be  impersonated  in  their  Wild  West 
Rodeo  and  Circus  at  the  Coliseum, 
Chicago.  In  1941  The  Lone  Ranger 
won  a  similar  decision  against 
Wallace  Bros.  Circus. 


RADIO  LISTENING 
HITS  NEW  RECORD 

RADIO  LISTENING  as  a  regular 
habit  reached  an  all-time  high  in 
the  month  of  February,  according 
to  the  March  15  issue  of  The  Radio 
Audience,  monthly  newsletter  pub- 
lished by  The  Pulse  of  New  York. 
Figure  for  the  past  month  has  i 
been  exceeded  only  by  the  high 
mark  set  at  the  outbreak  of  the 
war  in  December  1941  which  was 
followed  by  a  sharp  decline  and 
reversion  to  normal  levels.  Listen- 
ing in  the  past  month  was  12.3% 
higher  than  in  February  1943,  and 
14.9  above  the  1944  figure  for  the 
same  month. 

Analyzing  the  listener's  habits  in 
finding  a  new  program,  The  Pulse 
found  25%  discovered  it  by  ac- 
cidental tuning;  15%  from  having 
read  of  it  in  the  press;  10%  by 
recommendation  of  friends,  and  5% 
by  family.  About  10%  were  "con- 
tinuous station  listeners"  who  hear 
all  programs  scheduled  on  their 
favorite  station. 


A  MEETING  of  the  Board  of  Gov- 
ernors of  the  Canadian  Broadcasting 
Corp.  was  to  be  held  at  Ottawa  during 
the  week  of  March  27.  Routine  CBC 
matters  and  some  private  station  sub- 
jects were  on  the  agenda. 
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More  advertisers  spend 
more  money  to  sell  more 
merchandise  to  more  people 
on  WLW  than  on  any  other 
radio  station  in  the  world. 


(  WLW  ) 

DIVISION  OF  THE  CROSLEY  CORPORATION 

The    Nation's    Most    Merchandise-able  Station 


Research  gives  TELEVISION  new  horizons 


•  Television  rays — like  human  sight — do  not 
"bend"  far  beyond  the  curvature  of  the  earth.  They 
travel  in  a  straight  line  to  the  horizon — and  from 
the  horizon  off  into  space.  In  preparing  television 
as  a  service  to  the  public,  research  has  sought  ways 
to  extend  television's  program  service  by  radio 
relaying  from  city  to  city. 

A  solution  to  this  problem  has  been  perfected 
by  RCA  engineers:  the  radio  relay  station — capable 
of  picking  up  and  automatically  "bouncing"  tele- 


vision images  from  station  to  station.  With  such 
relays  supplementing  a  coaxial  cable,  entertain- 
ment, sports  and  news  events  could  be  witnessed 
simultaneously  by  Americans  from  coast  to  coast. 

Today,  RCA's  research  facilities  are  devoted  to 
providing  the  Allied  fighting  forces  with  the  most 
efficient  radio  and  electronic  equipment  available. 
Tomorrow,  these  same  skills  and  energies  will 
continue  to  serve  America  in  developing  and  cre- 
ating new  and  finer  peacetime  products. 


RADIO  CORPORATION  OF  AMERICA 

RCA    LABORATORIES   •   PRINCETON   •   NEW  JERSEY 


TUNE  IN!  .  .  .  RCA's  great  new  show,  7:30-8:00  P.M.  EWT,  over  Ihe  Blue  Network,  every  Saturday  *  BUY  WAR  BONDS  EVERY  PAY  DAY 


i 


Newsmagazine  of  Radio 


vermin 


do  you  play 

the  ocarina 


while  listening: 


AN  ODD  QUESTION  to  ask  people?  Perhaps.  Would 
Crossley,  Inc.'s  personal  interviewers  ask  it  of  listen- 
ers in  the  WOR  area?  Maybe,  if  it  advanced  the 
knowledge  and  understanding  of  how  and  why  people 
listen  to  your  program. 

Month  after  month,  you  see — for  more  than  two 
and  one  half  years— Crossley's  trained  research  sleuths 
have  knocked  on  hundreds  of  thousands  of  listeners' 
doors.  Each  month  they  ask  one  specific  opinion 
question,  over  and  above  the  penetrating  personal 
quiz  they  give  people  for  WOR's  "Continuing  Study 
of  Radio  Listening." 

Most  always  the  answers  to  these  opinion  questions 
break,  fresh  trails  on  radio's  frontier;  uncover  new 
and  surprising  angles  of  value  to  the  industry,  to 
WOR,  to  the  clients  this  station  serves. 

What  are  these  opinion  questions  like?  Typical  are 
the  following: 

"Do  you  object  to  advertising  on  news  programs?" 

"Do  you  have  a  child?  If  yes,  what  is  the  best  time 


of  day  for  you  to  listen  to  a  radio  program  especially 
directed  at  children?" 

These  are  but  two  samples  from  a  working  file  of 
more  than  twenty-two  questions  and  their  detailed 
answers.  And  the  list  grows,  month  by  month.  Is  it 
any  wonder  that  WOR  can  advise  you  wisely  when 
you're  time  buying;  when  you  want  to  dig  below  the 
obvious  and  add  to  the  value  of  your  radio  investment? 

Make  it  a  habit  to  call  WOR  when  you're  planning 
that  next  buy,  or  fidgeting  about  your  present  one. 
WOR  can  tell  you  things  about  listening  that  nobody 
else  can.  And  its  answers  will  bring  you  a  greater  per- 
penny  profit  on  every  penny  you  invest. 


WOR 


that  power-full  station 

at  1440  Broadway,  in  New  York 


IN  TOWN... 

E.  J.  Hillier,  shipping  clerk  for  Skinner  Paint 
Company,  owns  his  own  home  in  Galesburg, 
Illinois.  The  Hilliers  have  four  children,  three  of 
them  at  home  and  19-year-old  Ernest  with  the 
U.S.  Marines  somewhere  in  the  Pacific.  Backing 
up  her  Marine  son,  Mrs.  Hillier  is  making  air- 
plane parts  at  the  Gale  Manufacturing  Com- 
pany. The  pictures  show  Mr.  Hillier  checking 
out  at  Skinner  Paint  Company  and  the  family 
at  dinner:  Left  to  right,  Howard,  age  17,  Mrs. 
Hillier,  Mr.  Hillier,  Velma,  15,  and  Carole,  10. 


THE  SAME  FAMILY . .  in  Town  and  Country 

They  think  and  react  alike 


HERE  in  Midwest  America,  you'll  find  the  same  type  of  folks  in  the  cities  and 
towns  as  you  do  on  farms,  people  with  the  same  likes  and  interests.  Many  of 
the  folks  in  the  cities  still  have  relatives  on  the  farm.  Take  these  two  groups,  for 
example.  The  C.  A.  Hillier  family  farm  117  acres  near  Galesburg.  His  brother,  E.  J., 
lives  in  the  town  itself,  where  he  is  shipping  clerk  for  a  paint  company.  Both 
families  are  regular  WLS  listeners  .  .  .  and  buy  WLS- advertised  products!  Checking 
last  year's  purchases  in  classes  of  goods  advertised  on  the  station,  we  found  42% 
of  the  city  Hilliers'  selections  were  brands  advertised  on  WLS,  and  34%  of  the 
farming  Hilliers'  selections  were  WLS-advertised.  Here's  definite  evidence  that  WLS 
advertising  Gets  Results! 


represented  by 
John  Blair  &  Company 


8  9  0  KILOCYCLES 
50,000  WATTS 
BLUE  NETWORK 


MANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK—  KOY  PHOENIX   *    KTUC  TUCSON    *    KSUN  BISBEE-LOWELL 
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Why  not  get  the  BEST 
results  in  Philadelphia, 
by  using  The  St&ticn 
that  SELLS"? 
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KOIL  tt:v;?  OMAHA 


SUBSCRIPTION    PRICE:     $5.00   per  year    15c   per  copy 


Milwaukee 
has  its 
Marquette 


Omaha  has  its 
Creighton  University 


Omahans  Are  Strong 
for  Higher  Education 


Sports  page  followers  are 
familiar  with  the  prowess 
of  Creighton's  athletic 
teams  .  .  .  particularly  bas- 
ketball. And,  educators 
are  thoroughly  aware  of  its 
high  scholastic  standards. 

Prosperous,  responsive 
Omahans  are  justly  proud 
of  their  educational  facili- 
ties .  .  .  from  kindergarten 
through  college.  People 
with  such  a  "bent"  for  edu- 
cation are  certainly  worth 
"educating"  for  whatever 
product  or  service  you  are 
selling. 


To  reach  them  most  di- 
rectly, and  at  lowest  cost 
.  .  .  KOIL  is  THE  Buy. 
Let  us  send  you  availabili- 
ties. 


A  PRIME  MARKET 

According  to  Sales 
Management;  DOUG' 
LAS  COUNTY 
(Omaha)  ranked  SEC' 
OND  in  the  entire 
nation  in  Per  Capita 
Increase  in  Effective 
Purchasing  Power  .  .  . 
during  the  first  nine 
months  of  1943. 


Represented  Nationally  by  Edward  Petry  Co.,  Inc. 


BROADCASTI  ng 

The  WeekIy^||P'  Newsmagazine  of  Radio 

^rdkicast  Advertising" 

Copyright  1944  by  Broadcasting  Publications,  Inc. 

Industry  Moves  to  Avert  Manpower  Crisis   7 

New  Federal  Post  for  Fly  Rumored   7 

Department  Store  Group  Plans  Big  Radio  Test   8 

Retailers  Eager  to  Know  About  Radio 

By  Llewellyn  Harries   8 

Retail  Use  of  Radio  Time  Starts  Flowing 

By  Lewis  H.  Avery   9 

WLB  Grants  AFM  Disc  Hearing  April  7   10 

Score  of  Affiliates  Get  CBS  Rebates   10 

Dies  Says  Blue  Must  Curb  Winchell   12 

Sirica  Named  Lea  Committee  Counsel   14 

Nothing  Escapes  the  Wire  Recorder 

By  Major  Frank  E.  Pellegrin   16 

Rochester  Store  Sold  on  Radio   20 

Fly  Reveals  5,096  Frequencies  Used  by  U.  S.   24 

Isbrandtsen  Plans  Retail  Food  Line   52 

Canada  Has  1,887,217  Radio  Homes,  Survey  Shows  54 

Boler  Letter  Read  into  'Record'   56 

Rehearing  Asked  in  WOW  Decision   70 


Published  Weekly  by  Broadcasting  Publications,  Inc. 
Executive,  Editorial,  Advertising  and  Circulation  Offices.  WASHINGTON  4,  D. 
870  National  Press  Bldg. — Telephone:  MEtropolitan  1022 


SOL  TAISHOFF 

Editor  and  General  Manager 
Maury  Long,  Advertising  Manager 
J.  Frank  Beatty,  Managing  Editor 
K.  R.  Breslau,  Adv.  Production  Mgr. 


MARTIN  CODEL 

*  Publisher  (on  leave) 

Bernard  Piatt,  Circulation  Manager 
J.  N.  (Bill)  Bailey.  Associate  Editor 
Henry  Liebschutz,  Art  Director 


NEW  YORK  BUREAU 
250  Park  Ave.,  Telephone — PLaza  5-8355 
Bruce  Robertson,  Associate  Editor  S.  J.  Paul,  Assistant  Advertising  Manager 

CHICAGO  BUREAU 
360  N.  Michigan  Avenue,  Telephone — CENtral  4115,  James  J.  McGuinn 

HOLLYWOOD  BUREAU 
1509  N.  Vine  St.,  Telephone— GLadstone  7353,  David  H.  Glickman 
West  Coast  Advertising  Representatives:  Duncan  A.  Scott  &  Co. 
San  Francisco,  Mills  Bldg.  Los  Angeles,  Western  Pacific  Bldg. 

CANADA 

417  Harbour  Commission  Bldg.,  Toronto.  Elgin  0775.  James  Montagnei 


mVH   °"  WoL 


5000     WATTS.   ..    1290  KILOCYCLES 


Page  4  •  April  3,  1944 


WW 


BROADCASTING  •  Broadcast  Advertising 


QUIZ  FOR  TIME-BUYERS! 


□ 


□ 


What  Are  Thf> 

West  Market?  America's  4th 

What  Are  The  pro 

^ket?  Morning  ZT  *»  This 

g'  Afternoon?  Night? 

O  What  Is  The  „ 
What  North  t 

xvlau  Annually? 


□ 


Whether  you're  buying  time— or  someone's  buying  it  for  you— know- 
ing the  answers  to  these  vital  questions  will  provide  you  with  the 
important  key  to  the  vast  buying  power  of  the  35^  million  people  in 
America's  4th  Largest  Market!* 

Now  for  the  first  time,  the  answers  to  these  questions  (and  scores 
of  others)  are  available  to  you  in  a  complete  radio  study— based  not 
only  on  continuous  house-to-house  surveys;  but  also  on  an  analysis 
of  extensive  mail  offers  and  numerous  retail  store  records. 

Smart  time-buyers  are  already  using  this  informative  data  to  great 
advantage.  Are  you?  If  not,  write  or  phone  today. 

National  Representatives  (Outside  New  York  Area )  Spot  Sales,  Inc. 

DOLLAR  FOR  DOLLAR 
NEW  JERSEY'S 
BEST  RADIO  BUY" 

*Do  you  realize  this  market  contains  over  3l/2  mil' 
lion  people;  more  than  these  14  cities  combined:  — 
Kansas  City,  Indianapolis,  Rochester,  Denver,  Atlanta, 
Dallas,  Toledo,  Omaha,  Syracuse,  Richmond, 
Hartford,   Des  Moines,   Spokane,  Fort  Wayne. 
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ONE     OF     A     SERIES     FEATURING     OUTSTANDING     USERS     OF     SPOT  BROADCASTING 


Hassell  W.  Smith 


Says— 


General  Manager,  Hillman-Shane-Breyer,  Inc.,  Los  Angeles 

"Spot  broadcasting  is  a  natural  for  any  product 
on  which  distribution  is  spotty" 


•Far  be  it  from  us  to  put  words  into 
your  mouth,  Mr.  Smith,  but  it  seems  to 
us  you  could  then  go  on  to  say  " —  and 
that  means  spot  broadcasting  is  a  natural 
for  999  out  of  every  thousand  products 
made  in  America"!! 

•  Come  to  think  of  it,  we'd  like  for  all 
you  agencies  and  advertisers  to  tell  us 
the  name  of  even  ten  consumer-products 


which  have  uniform  and  ideal  distribution 
in  every  good  trading  center  in  the  United 
States.  For  all  the  rest,  we're  sure  you'll 
agree,  there  is  a  definite  and  measurable 
place  for  spot  broadcasting. 
•And,  incidentally — if  any  of  the  markets 
at  the  right  are  "low  spots"  for  your  prod- 
ucts, we'd  certainly  like  to  discuss  the 
matter  with  you. 


Free  &  Peters,  inc. 

Pioneer  Radio  Station  Representatives 


Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WKZO .  KALAMAZOO-GRAND  RAPIDS 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .   .   .  MINNEAPOLIS-ST.  PAUL 

WM  BD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

. . . SOUTHEAST  . . . 

WCBM   BALTIMORE 

V/CSC   CHARLESTON 

VIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUOUERQUE 

KOMA  ....  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KECA  LOS  ANGELES 

KOIN-KALE  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEATTLE 

KFAR  ....  FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 
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Industry  Moves  to  Avert  Manpower  Crisis 


McNutt  Is  Asked  to 
Clarify  Radio 
Status 

DESPITE  assurances  from  War 
Manpower  Commission  headquart- 
ers that  broadcasting  as  an  indus- 
trial entity  is  retained  on  the  list 
of  essential  activities,  serious  un- 
rest developed  in  radio  circles  last 
week  as  some  local  draft  boards 
reclassified  station  executives  and 
employes  in  the  1-A  category  with 
little  regard  to  industry  or  occu- 
pational essentiality. 

Confusion  over  the  status  of 
broadcast  executives  developed  in 
the  wake  of  the  virtually  total  elim- 
ination of  deferments  in  the  age 
group  18  through  25,  except  where 
critical  war  work  is  involved.  Local 
draft  boards,  according  to  reports 
from  stations,  were  throwing  out 
deferments  for  station  managers, 
other  executives  and  technicians  in 
the  age  brackets  up  to  38.  Little 
effort  was  being  made  to  get  pref- 
erential treatment  for  those  in  the 
lower  age  group,  since  it  appeared 
evident  such  appeals  were  futile. 

McNutt  Ruling  Sought 

Strenuous  efforts  were  made  last 
week  through  Commissioner  E.  K. 
Jett,  of  the  FCC,  chairman  of  the 
Coordinating  Committee  of  the 
Board  of  War  Communications,  the 
NAB  and  other  station  and  network 
representatives,  for  a  reaffirmation 
by  War  Manpower  Chief  Paul  V. 
McNutt  that  broadcasting,  as  an 
essential  field,  should  not  be 
stripped  further  of  its  needed  man- 
power in  the  age  group  over  26. 

The  managers  of  two  important 
Washington  stations  last  week 
found  themselves  reclassified  in  1-A 
after  having  held  2-A  or  "essential 
industry"  deferments.  Reports  from 
other  areas  were  largely  the  same. 

At  Selective  Service  headquart- 
ers Broadcasting  was  informed 
that  the  current  effort  deals  only 
with  men  under  26  and  that  if  a 
sufficient  number  of  selectees  can 
be  procured,  local  boards  should  go 
slowly  in  inducting  men  above  that 
age.  Some  registrants  over  25,  how- 
ever, it  was  said,  are  bound  to  be 
"caught"  in  the  current  drive  to 
fill  quotas.  In  such  cases,  it  was 
advised  unofficially  that  employers 
immediately  should  go  to  the  State 


directors  and  have  the  cases  re- 
opened and  reconsidered. 

The  State  director,  it  was  em- 
phasized, is  becoming  more  and 
more  the  key  figure.  While  the 
term  "essential"  retains  some  sig- 
nificance, it  has  lost  most  of  its 
strength.  Those  employes  in  occu- 
pations classified  as  "critical"  in 
the  brackets  above  25  have  a  better 
chance  for  deferment  but  not  neces- 
sarily an  automatic  one,  it  was 
emphasized. 

'Critical'  Requirements  Cited 

What  is  being  done  now,  it  was 
declared,  is  to  establish  the  policy 
for  the  18-25  group,  and  thereafter 
to  approach  the  next  segment,  pos- 
sibly covering  men  in  the  group 
26-29,  and  finally  the  group  30 
through  37,  inclusive.  Those  in  the 
26-29  group,  for  example,  it  was 
pointed  out,  would  not  be  deferable 
unless  they  are  in  highly  skilled 
pursuits.  In  communications,  there 


Revived    Reports  Also 
Mention  Closing  of 
House  Inquiry 

ALTHOUGH  confirmation  was 
lacking  in  official  quarters,  reports 
were  current  in  Washington  last 
week  of  an  impending  reorganiza- 
tion of  the  FCC,  with  Chairman 
James  Lawrence  Fly  to  be  elevated 
to  a  new  Government  post.  Predic- 
tions were  that  the  reorganization 
would  develop  within  60  days. 

The  revived  talk  of  impending 
changes,  circulated  widely  on  Capi- 
tol Hill  as  well  as  "downtown",  em- 
braced also  the  likely  termination 
of  the  House  Select  Committee  in- 
vestigation into  the  FCC,  premised 
upon  Mr.  Fly's  assumption  of  other 
duties.  Moreover,  there  was  tied 
into  the  conversation  the  view  that 
the  drive  toward  new  radio  legis- 
lation at  this  session  would  be 
dropped. 

Post- War  Post? 

Several  possible  new  assignments 
for  Mr.  Fly  were  speculated  upon. 
Foremost  was  the  report  that  he 
would  be  named  to  an  important 
post  in  connection  with  interna- 
tional communications,  looking  to- 


are  18  occupations  listed  as  critical, 
including  chief  engineers,  whether 
in  broadcasting  or  common  carrier 
fields. 

To  procure  a  deferment,  a  show- 
ing must  be  made  that  the  particu- 
lar employe  is  making  a  substan- 
tial contribution  to  the  war  effort 
and  that  as  a  "critical"  employe  he 
cannot  be  replaced  by  a  person  with 
less  than  two  years'  training. 

The  new  "hard-boiled"  policy,  it 
was  stated  on  high  authority  fol- 
lowing a  meeting  of  the  Inter- 
Agency  Committee  on  Occupational 
Deferments  last  Friday,  deals  only 
with  the  18  through  25  age  group. 
Commissioner  Jett  declared  follow- 
ing the  sessions  there  were  "in- 
formal assurances"  that  those  in 
the  higher  group  will  be  given  fur- 
ther deferments  for  some  time  to 
come. 

An  official  of  the  WMC  pointed 
out  that  local  draft  boards  are  at 
liberty  to  ignore  completely  the  list 


ward  post-war  developments.  Cred- 
ence appeared  to  attach  to  this  be- 
cause of  Mr.  Fly's  avid  interest  in 
this  field  and  in  the  light  of  the  ac- 
tion last  week  by  the  Senate  in  ap- 
proving a  resolution  for  an  initial 
$5,000  fund  for  the  investigation 
of  international  communications  by 
the  Interstate  Commerce  Commit- 
tee authorized  several  months  ago. 
Mr.  Fly  has  advocated  a  unified 
common  carrier  communications 
system  capable  of  competing  with 
the  far-flung  British  monopoly  in 
the  post-war  era. 

Also  mentioned,  in  the  event  the 
coordinator's  assignment  is  prema- 
ture, was  possible  designation  of 
Mr.  Fly  to  the  chairmanship  of  the 
Tennessee  Valley  Authority,  where 
he  served  as  general  counsel  prior 
to  his  appointment  to  the  FCC  in 
1939  by  President  Roosevelt.  Yet 
another  possible  post  is  the  vacancy 
on  the  U.  S.  Court  of  Appeals  for 
the  District  of  Columbia,  created 
by  the  appointment  of  Associate 
Justice  Fred  M.  Vinson  as  Director 
of  Economic  Stabilization. 

No  word  has  come  from  the 
White  House  regarding  these  re- 
ports. Nothing  has  happened,  how- 
ever, to  indicate  that  the  Chief 


of  essential  activities  or  occupa- 
tions and  that  they  are  paying  no 
attention  to  them  in  proceeding 
with  the  induction  of  men  under  26. 
The  boards  are  giving  consideration 
"in  varying  degrees"  to  the  lists  as 
far  as  the  26  to  38  year  group  is 
concerned,  he  said. 

It  was  explained  that  the  essen- 
tial lists,  however,  are  of  import- 
ance from  the  standpoint  of  man- 
power stabilization  policy  and  that 
inclusion  of  broadcasting  freezes 
employes  as  essential  workers,  pre- 
venting diversion  of  employes  to 
other  industries. 

As  far  as  the  deferment  of  men 
under  26  is  concerned,  WMC  ex- 
pressed doubt  that  the  communica- 
tion industry  would  receive  con- 
sideration in  the  formulation  of  a 
new  list  of  "supercritical"  indus- 
tries in  which  younger  men  can  be 
deferred.  It  was  pointed  out  that 

(Continued  on  page  66) 


Executive  does  not  have  complete 
confidence  in  Mr.  Fly,  who  has  been 
"in  the  saddle"  on  radio  and  com- 
munications virtually  since  his  ap- 
pointment, and  in  the  face  of 
mounting  Congressional  opposition. 
Moreover,  it  is  an  open  secret  that 
Mr.  Fly's  FCC  stewardship  has 
been  opposed  by  many  officials  close 
to  the  President. 

Should  the  new  Fly  assignment 
eventuate,  it  was  logically  pre- 
sumed that  the  chairmanship  of  the 
Commission  would  fall  to  one  of  the 
Democratic  incumbents — T.  A.  M. 
Craven,  Clifford  J.  Durr,  or  Paul 
A.  Walker.  Also  mentioned  as  a 
possibility  is  Commissioner  E.  K. 
Jett,  appointed  as  an  Independent, 
which  presumably  would  qualify 
him  for  the  chairmanship,  even 
though  not  a  Democrat. 

Commissioner  Craven's  term  ex- 
pires June  30  and  he  has  not  yet 
indicated  whether  he  will  be  a  can- 
didate for  reappointment.  In  in- 
formed quarters,  it  is  thought  he 
can  be  renominated  by  the  Presi- 
dent for  another  seven-year  term. 
Commissioner  Craven  would  have 
strong  Congressional  and  industry 

(Continued  on  page  67) 
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Department  Store  Group  to  Test  Radio 


Joske's,  in  Texas, 
To  Start  Clinic 
About  May  1 

RADIO  is  to  demonstrate  to  the 
retail  trade  what  kind  of  a  job 
it  can  do  with  broadcast  advertis- 
ing. 

On  the  eve  of  the  National  Re- 
tail Dry  Goods  Assn.  three-day 
conference  in  Cincinnati  April  4-6 
Lewis  H.  Avery,  NAB  director  of 
Broadcast  Advertising,  announced 
last  week  that  a  clinical  test  will 
be  conducted  in  a  half  dozen  cities, 
beginning  about  May  1  in  San 
Antonio. 

Joske's  Test 

At  the  invitation  of  Joske's  of 
Texas,  San  Antonio,  largest  de- 
partment store  in  Texas  and  lead- 
ing retail  outlet  in  the  Alamo  city, 
along  with  officials  of  San  An- 
tonio's stations,  Mr.  Avery  and 
Paul  W.  Morency,  general  manag- 
er of  WTIC  Hartford  and  NAB 
District  1  director  met  with  offi- 
cials of  Allied  Stores  Purchasing 
Corp.,  New  York,  and  Joske's,  to 
work  out  a  52-week  campaign.  It 
was  agreed  that  the  clinical  test 


will  be  conducted  under  the  guid- 
ance of  the  NAB. 

During  the  last  few  months  both 
Mr.  Avery  and  Mr.  Morency  have 
met  with  Russell  A.  Brown,  sales 
promotion  manager  of  Allied 
Stores;  James  H.  Calvert,  man- 
aging director,  and  James  Keenan, 
advertising  manager,  of  Joske's; 
J.  N.  Pitluk,  president  of  Pit'luk 
Adv.  Co.,  San  Antonio,  which 
places  all  of  Joske's  radio  time; 
and  representatives  of  the  five  San 
Antonio  stations  —  KABC  KMAC 
KONO  KTSA  WOAI.  Mr.  Mor- 
ency headed  the  NAB  Retail  Pro- 
motion Committee  which  sponsored 
the  Retail  Promotion  Plan. 

In  addition  to  Joske's,  the  clin- 
ical test  will  be  conducted  for 
several  other  stores,  among  which 
may  be:  Jordan  Marsh  Co.,  Bos- 
ton; Bon  Marche,  Seattle;  L.  S. 
Donaldson  Co.,  Minneapolis;  Roll- 
man  &  Sons  Co.,  Cincinnati; 
O'Neill  &  Co.,  Baltimore;  Dey 
Bros.  &  Co.,  Syracuse,  all  affiliates 
of  Allied  Stores  Purchasing  Corp. 
Definite  dates  on  the  test's  other 
than  San  Antonio,  however,  have 
not  been  set. 

At  the  request  of  Joske's  the 
NAB  is  interviewing  candidates 
for  the  post  of  supervisor  of  the 


campaign.  Although  several  men 
and  women  outstanding  in  the  re- 
tail and  radio  fields  are  under 
consideration,  Mr.  Avery  said  a 
selection  will  not  be  made  until 
an  exhaustive  search  has  been 
conducted  and  some  30  or  40  can- 
didates have  been  interviewed.  The 
person  chosen  for  the  post  must 
have  wide  experience  in  both  re- 
tailing and  broadcast  advertising. 
Headquarters  probably  will  be 
maintained  in  San  Antonio  until 
the  campaign  gets  underway.  The 
appointed  also  will  supervise  other 
clinical  tests. 

Not  New  to  Joske's 

Broadcast  advertising  is  not  new 
to  Joske's.  For  some  years  the 
store  has  effectively  used  radio,  but 
following  conferences  with  Mr. 
Avery  and  San  Antonio  station 
managers,  Mr.  Calvert  expressed  a 
willingness  to  participate  in  the 
clinical  test  on  an  all-out  basis.  For 
that  purpose  he  informed  the  NAB 
that  20  to  25%  of  his  advertising 
budget  for  a  one-year  period  will 
be  diverted  to  radio. 

In  addition,  Joske's  budget  for 
radio  time  will  be  augmented  by 
funds  from  national  manufactur- 
ers of  items  featured  by  the  store 


Retailers  Eager  to  Know  About  Radio 


Radio  and  Stores  Will 
Blend  Ideas  During 
NRDGA  Panel 

By  LLEWELLYN  HARRIES 

Manager,  Sales  Promotion  Division 
National  Retail  Dry  Goods  Assn. 

IT  HAS  LONG  been  felt  that  if  re- 
tailers and  radio  people  could  be 
gotten  together  at  a  central  point 
and  if  constructive  criticism  could 
be  handled  by  a  group  of  experts 
that  perhaps  the  main  differences 
that  have  arisen  in  the  past  con- 
cerning radio  advertising  could  be 
erased  once  and  for  all. 

Numerous  surveys  have  been 
made  and  the  conclusions  have  been 
the  same — "how  can  retailers  bene- 
fit from  radio  and  how  should  a  ra- 
dio program  be  set  up?" 

How  Radio  Aids 

The  Sales  Promotion  Division  of 
the  National  Retail  Dry  Goods 
Assn.  at  the  coming  session  on  Ra- 
dio Advertising  on  April  6  at  the 
Netherland  Plaza  in  Cincinnati, 
may  once  and  for  all  do  away  with 
surveys  and  get  on  the  ground  floor 
of  what  retailers  expect  from  radio 
and  how  retailers  can  build  their 
program. 

The  session  has  been  built  around 
the  idea  that  we  will  have  co-chair- 
men; one  from  a  department  store 
and  one  from  the  radio  field,  plus 
a  panel  of  five  or  six  experts  to 
answer  any  and  all  questions  re- 
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garding  retail  radio  advertising. 

Three  of  the  best-known  men  in 
radio  have  been  chosen  to  represent 
that  industry.  These  men,  we  feel, 
know  the  answers  that  retail  pro- 
motion men  are  seeking. 

On  the  other  hand  we  have  three 
retail  publicity  directors  who  have 
a  great  many  years'  experience  in 
advertising  by  means  of  radio. 
These  men,  we  believe,  can  help  the 
broadcasters  and  retailers  in  tell- 
ing them  how  to  organize  a  suc- 
cessful radio  program. 

Good  Radio  Ads 

The  Sales  Promotion  Division  of 
the  NRDGA  feels  that  retail  radio 
advertising  has  progressed  by  leaps 
and  bounds  the  past  few  years 
and  in  the  very  near  future  the 
majority  of  stores  throughout  the 
country  will  find  definite  need  in 
setting  up  individual  radio  depart- 
ments manned  by  people  who  know 
the  answer  to  successful  retail  ra- 
dio advertising. 

Many  retailers  have  played 
around  with  the  old  adage  for 
many  years  "not  to  shoot  that 
skunk,  it  may  turn  out  to  be  a  sil- 
ver fox"  and  they  are  just  realizing 
how  true  the  adage  has  been.  The 
radio  has  proved  to  be  the  silver 
fox  of  retail  advertising. 

Stepping  up  retail  advertising 
to  a  new  pitch  is  one  of  the  first 
tasks  that  retailers  will  face  dur- 
ing the  post  war  period.  They  feel 
that  now  is  the  time  to  find  out  the 


basic  principles  of  good  radio  ad- 
vertising. It  is  hoped  that  the  Ra- 
dio Session  will  supply  these  an- 
swers. 

Test  Plan 

This  session  on  radio  advertising 
is  a  combination  of  one  of  the  joint 
programs  that  is  being  carried  out 
by  the  NAB  and  the  Sales  Promo- 
tion Division  of  the  NRDGA.  It  is 
believed  it  can  set  a  pattern  for 
future  clinics  and  will  be  indicative 
of  how  closely  together  retailers 
and  radio  broadcasters  can  be. 

The  Radio  Session  is  lined  up  as 
follows : 

Morning  Session 

10-12— Open  Forum 

Co-Chairman — Statement   by    Store  Panel 
Chairman 

B.  Lewis    Posen,    publicity  director, 
Hochschild,  Kohn  &  Co.,  Baltimore 

Co-Chairman — Statement   by   Radio  Panel 
Chairman 

Dietrich  Dirks,  KTRI  Sioux  City 
PANEL — Experts  on  platform 

C.  K.  Beaver,  KARK  Little  Rock 
Walter  Johnson,  WTIC  Hartford 
Arthur  Hull  Hayes,  WABC  New  York 
Paul  McCarthy,  Publicity  Director,  J. 

N.  Adams  Co.,  Buffalo 
E.  Davis  McCutchon,  sales  promotion 
manager,   D.   H.   Holmes   Co.,  New 
Orleans 

Richard  G.  Meybohm,  publicity  director, 
J.  W.  Robinson  Co.,  Los  Angeles 
Questions — 1.  What  is  being  done  to  help 
retailers  benefit  from  radio?  2.  What  are 
the  best  means  of  using  radio? 
12:15-2:15 — Luncheon,  Television 

Afternoon  Session 

2:30-3:15— Radio  Forum 

Chairman — Statement   by  chairman.  John 
W.  Outler  Jr.,  WSB  Atlanta 

PANEL — Experts  on  platform 

Sam  H.  Bennett,  KMBC  Kansas  City 
John  Surrick,  WFIL  Philadelphia 
One  "expert"  to  be  announced 

3:15 — Open  Discussion 


Piano  Request 

CEDRIC  ADAMS,  newscast- 
er of  WCCO  Minneapolis, 
made  an  appeal  on  his  noon 
time  broadcast  requesting  six 
pianos  to  be  flown  by  plane 
to  a  Marine  base  in  North 
Carolina,  where  many  Minne- 
sota men  are  stationed.  With- 
in a  half-hour  after  Cedric's 
request  went  on  the  air,  seven 
listeners  offered  pianos. 


in  a  cooperative  move  to  give  radio 
the  acid  test.  The  proposed  in- 
creased appropriation  for  radio, 
however,  is  not  intended  to  replace 
unavailable  newspaper  space. 
Rather  it  is  to  augment  the  store's 
overall  advertising  expenditures. 

Check  on  Merchandise 

Broadcast  advertising  will  be 
used  by  Joske's  for  specific  items, 
specific  departments  and  for  in- 
stitutional copy.  Throughout  the 
test,  Joske's  will  keep  a  close 
check  on  merchandise  turnover  to 
ascertain  what  sales  can  be  traced 
to  broadcast  advertising.  Facts 
and  figures  compiled  during  the 
test  will  be  made  available  to  the 
NAB  for  use  in  other  localities 
and  in  the  NAB's  bid  for  a  larger 
slice  of  the  retail  advertising 
dollar. 

Merchandising,  promotion  and 
every  art  known  to  successful  ra 
dio  advertising  will  be  used  to 
demonstrate  that  radio  can  pro- 
duce outstanding  results  at  low 
cost.  Plans  contemplate  the  as- 
signment of  an  experienced  copy- 
writer and  production  person  to 
work  fulltime  with  Joske's,  the  Pit- 
luk agency,  the  NAB,  and  San 
Antonio  stations  participating  in 
the  test. 

Once  the  staff  is  organized  and 
ready  to  move,  the  advertising, 
promotion  and  merchandising  goals 
of  Joske's  will  be  evaluated.  Sur- 
veys will  determine  what  segments 
(Continued  on  page  55) 
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Retail  Use  of  Radio  Time  Starts  Flowing 


ACCORDING  to  a  survey,  con- 
ducted by  the  Department  of 
Broadcast  Advertising  and  super- 
vised  and  tabulated  by  the  Research 
Department  of  the  National  Asso- 
ciation of  Broadcasters,  326  de- 
partment stores  are  using  1,591 
programs  and  3,807  announcements 
per  week  over  the  208  radio  sta- 
tions that  responded  to  the  ques- 
tionnaire. 

Designed  to  measure  the  short- 
term  results  of  the  Retail  Promo- 
tion Plan,  "Air  Force  and  the  Re- 
tailer," and  the  increased  industry 
sales  efforts  on  department  stores, 
the  survey  revealed  that  the  report- 
ing stations  carried  36.0%  more  de- 
partment store  business  in  the  first 
two  months  of  1944  than  in  the 
same  period  of  1943.  This  com- 
pares with  a  total  gain  in  local  or 
retail  advertising  in  1943  over  1942 
of  22.8%.  Even  that  gain  was 
greater  percentage-wise  than  the 
gains  registered  in  the  total  na- 
tional, regional  network  or  national 
spot  fields. 

Growing  Interest 

Clearly  reflecting  the  increased 
interest  of  department  store  execu- 
tives in  the  auditory  medium,  this 
steadily  growing  use  of  broadcast 
advertising  is  a  factual  tribute  to 
the  concerted  and  intelligent  sales 
efforts  of  station  managers,  com- 
mercial managers  and  retail  radio 
salesmen.  If  the  present  pace  is 
continued,  local  or  retail  radio  ad- 
vertising may  well  exceed  $100,- 
000,000  in  1944,  registering  nearly 
a  60%  gain  over  the  total  for  1942. 


NRDGA  RADIO  PANEL 

Retailers  to  Discuss  Use 
 Of  Air  Medium  


UNUSUAL  interest  in  both  the 
retail  field  and  radio  profession  has 
been  evinced  by  the  National  Re- 
tail Dry  Goods  Assn.  three-day 
Sales  Promotion  Clinic  in  Cincin- 
nati, April  4-6  [Broadcasting, 
March  27], 

The  Sales  Managers  Executive 
Committee  of  the  NAB  will  meet 
jointly  Tuesday  with  the  NAB  Re- 
search Committee.  The  sales  man- 
agers group  will  hold  a  separate 
meeting  Wednesday  and  participate 
in  the  Thursday  panel. 

Lewis  H.  Avery,  NAB  Director 
of  Broadcast  Advertising,  reported 
scores  of  inquiries  from  broadcast- 
ers and  agencies  regarding  the  full- 
day  session  which  the  NRDGA  will 
devote  to  broadcast  advertising 
Thursday.  Retailers  have  displayed 
more  than  a  passing  interest  in  ra- 
dio as  an  advertising  medium,  it 
has  been  indicated. 

Other  articles  on  the  Sales  Pro- 
motion Clinic  and  radio's  relations 
to  the  retail  field  on  pages  8  and 
20. 

Thomas  F.  Joyce,  manager  of  the 
radio,  phonograph  and  television 
department  of  RCA  Victory  Divi- 
sion, Radio  Corp.  of  America,  will 
discuss  the  place  of  television  in 
the  future  at  the  Thursday  lunch. 


Gains  Registered  This  Year  Disclose 
Pronounced  Upward  Trend 

By  LEWIS   H.  AVERY 
NAB  Director  of  Broadcast  Advertising 


A  preliminary  study  of  the  re- 
plies to  the  questionnaire  immedi- 
ately showed  that  department 
stores  were  frequently  using  more 
than  one  station  in  a  community. 
To  provide  a  basis  of  analysis,  a 
department  store  that  used  two 
stations  was  considered  as  two  ac- 
counts, but,  of  course,  as  only  one 
store.  To  summarize  the  result  of 
this  analysis,  326  department 
stores  represent  399  accounts  on 
208  radio  stations. 

Many  department  stores  are 
using  programs,  some  are  using 
programs  and  announcements  and 
a  few  announcements  only.  Here 
is  a  breakdown  of  the  type  of  serv- 
ice being  employed: 

TYPE  OF  SERVICE 

Per  Cent 
Using 

Total  No.  Accounts  399 

No.  Program  Types  352  88.2% 

No.  Announcement  Types  227  66.9% 

The  following  table  shows  the 
distribution  and  number  of  pro- 
gram types: 


° Is, 

<  o  a 

NeWBeasts  and 

Commentators  __118 
Women's  Programs  82 
Music  (various 

types)  51 


Musical  Clocks 
Children's  Pro- 
grams   

Serial  Dramas  

Dramatic  Pro- 
grams   

Quiz  Shows  

Sports  Programs 
Talks  (Information, 
language  lessons, 

etc.)   

Unspecified  Types  _ 


_  23 

17 
11 

10 
7 

3 


TOTALS   352 


33.5% 
23.3% 

14.5% 
6.5% 

4.8% 
3.1% 

2  9% 
2.0% 
•9% 


3.1% 
5.4% 

100.0% 


^£ 

613 
402 

202 
131 

48 
53 

15 

23 
12 


29 
63 


1691 


This  breakdown  provides  an  in- 
teresting comparison  with  the  fig- 
ures developed  in  the  summer  of 
1943  from  a  combined  study  of  the 


Wildroot  Plans 

WILDROOT  Co.,  Buffalo,  maker 
of  toilet  preparations  and  hair 
tonics,  in  March  increased  its  spot 
schedule  for  Creme  Oil  Formula  to 
a  total  of  91  stations,  using  tran- 
scribed and  live  announcements, 
and  a  wide  variety  of  programs  in- 
cluding news,  music,  and  drama, 
at  varying  frequencies.  Also  in- 
cluded is  the  twice-weekly  quarter- 
hour  news  program  on  33  Don  Lee 
Network  stations,  initiated  last  fall 
when  the  campaign  first  got  under 
way  [Broadcasting,  Aug.  9,  1943]. 
At  the  conclusion  of  the  spot  drive 
for  Creme  Oil,  Wildroot  will  reduce 
its  schedule  and  concentrate  on  pro- 
motion of  all  its  products  in  select- 
ed markets.  The  account  is  handled 
by  BBDO,  Buffalo. 


replies  to  a  questionnaire  sent  out 
by  the  National  Retail  Dry  Goods 
Assn.  and  letters  written  to  the 
Retail  Promotion  Committee  by 
radio  stations.  The  following  sum- 
mary of  program  types  is  taken 
from  the  booklet  entitled  "The  Ele- 
ments of  a  Successful  Radio  Pro- 
gram": 

Program    Types  No.  % 

Newscasts  and  Commentators  77  35.5% 

Music   (of  various  types)  40  18.4% 

Women's    Programs   35  16.1% 

Announcements  only   23  10.6% 

Sports  Programs    9  4.2% 

Children's  Programs   8  3.7% 

Participating  Programs 

(usually  music   and   news)     6  2.8% 

Dramatic  Programs    3  13% 

Other  types   16  7.4% 

TOTALS   217  100.0% 

The  type  of  announcements  used 
by  the  326  department  stores  covers 
the  whole  range  of  such  service: 

ANNOUNCEMENTS 


Chain  Breaks  

Chain  Breaks  and 

100  Words  14 

Chain  Breaks  and 

One  Minutes   2 

100   Words   41 

One  Minutes  28 

Time  and /or  Weather  6 

Participating   5 

Package    1 

Miscellaneous   28 


102       44.9%  1,440 


6.2% 

•9% 
18.1% 
12.3% 
2.6% 
2.2% 
.4% 
12.4% 


230 

23 
769 
484 
232 
22 
28 
579 


TOTALS   227     100.0%  3,807 

The  answers  to  the  question, 
"How  long  has  the  store  been  on 
the  air?"  disclosed  that  the 
weighted  average  of  department 
stores'  use  of  broadcast  advertising 
is  three  years,  7%  months.  The 
379  department  store  accounts  for 
which  this  information  was  fur- 
nished had  been  on  the  air  a  total 
of  1371  years. 

Interestingly,  38  of  the  317  de- 
partment store  accounts  in  cities 
where  "Air  Force  and  the  Retailer" 
was  shown  last  fall  had  just 
started  or  had  been  on  the  air  less 
than  six  months.  Thus,  11.4%  of 
the  accounts  in  those  cities  were 
new  to  radio.  On  the  other  hand, 
only  four  of  the  62  department 
store  accounts  in  cities  where  the 
Retail  Promotion  Plan  was  not 
shown — or  6.5% — were  new  to  the 
medium. 

The  purpose  and  use  of  broad- 
cast advertising  by  department 
stores  provides  even  greater  proof 
of  the  increased  acceptance  of  the 
medium  for  direct  merchandising 
as  opposed  to  the  institutional  use 
which  had  long  been  promoted  by 
radio  stations.  Here  is  a  break- 
down of  the  answers  to  the  ques- 


tion, "Why  is  the  store  using  ra- 
dio?— Direct  Merchandising?  Store- 
wide  Promotions?  Institutional? 
Other?" 

PURPOSE  OF  RADIO  ADVERTISING 
Total  %  of 

Mentions  Mentions 

Direct   Merchandising   291  43.1% 

Institutional    184  27.3% 

Store-wide  Promotions          165  24.6% 

Personnel  Problems   3  .4% 

No  Answer    32  4.7% 

TOTAL    675  100.0% 

Because  of  the  widespread  dis- 
cussions that  have  taken  place  in 
the  industry  regarding  daytime 
programs  (which  constitute  the 
bulk  of  department  store  advertis- 
ing), a  question  concerning  the  at- 
titude of  the  station  management 
toward  the  department  stores'  pro- 
grams was  included.  The  question 
was  phrased:  "Do  you  regard  the 
store  program  as  excellent?  good? 
fair?"  Here  is  a  summary  of  the 
answers : 

EVALUATION  OF  STORE  PROGRAM 
No.  of        %  of 
Accounts  Total 

Excellent                              170  42.6% 

Good                                       114  28.6% 

Fair                                         31  7.8% 

No  Answer                             84  21.0% 


TOTALS   399  100.0% 

The  somewhat  critical  attitude 
toward  department  store  programs, 
as  expressed  in  the  foregoing  table, 
augurs  well  for  the  future  of  re- 
tail radio  programs.  Obviously,  a 
large  number  of  station  executives 
are  less  concerned  with  the  fact 
that  a  department  store  is  now  us- 
ing a  program  and  more  concerned 
with  the  fundamental  necessity 
that  the  program  and  time  must 
be  right  to  do  the  job  intended. 

The  answers  to  the  question, 
"How  does  your  department  store 
business  for  the  first  two  months 
of  this  year  compare  with  the  same 
two  months  last  year?"  provided 
some  very  interesting  figures.  While 
32  stations  failed  to  answer  the 
question,  three  actually  reported 
decreases  ranging  from  2%  to 
30%.  A  total  of  55  reported  such 
business  the  same  as  last  year, 
while  another  six  stated  merely 
that  it  was  up. 

Among  the  55  station  executives 
who  reported  department  store  bus- 
iness the  same  as  last  year  were 
several  who  commented  along  the 
following  lines: 

Time  limitations  at  present 
handicap  us  more  than  any  other 
factor  in  selling  department  stores 
— no  quarter  or  half-hour  strips 
available  at  present. 

Of  the  208  stations  that  an- 
swered the  questionnaire,  145  re- 
ported increases  ranging  from  2% 
to  400%.  Some  of  the  significant 
increases  were:  five  reported  40%; 
seven  reported  50  % ;  three  reported 
75%  ;  12  reported  100%  and  two  re- 
ported 200%.  Calculated  as  a 
weighted  average,  and  omitting 
only  the  32  who  failed  to  answer 
the  question  and  the  six  who  re- 
ported business  was  up,  depart- 
ment store  business  is  up  36% 
in  the  first  two  months  of  1944 
over  the  like  period  of  1943. 


BROADCASTING  •  Broadcast  Advertising 


April  3,  1944  •  Page  9 


Score  of  Affiliates  WLB  Grants  AFM  Request, 

Orders  Disc  Hearing  April  7 

Board  Will  Review  Report  of  Tripartite  Panel; 
Four-Employer  Question  Will  Be  Argued 


Get  CBS  Rebates 

Stabilized  Payment  Plan  of 
Network  Is  Discontinued 

MORE  than  a  score  of  CBS  sta- 
tions last  week  received  substan- 
tial checks  from  CBS  together  with 
letters  informing  them  that  the 
network  was  discontinuing  its  "sta- 
bilized payment  plan"  whereby 
those  affiliates  who  benefited  most 
in  extra  billings  from  the  CBS  full 
network  discount  plan  would  share 
with  the  network  the  costs  of  these 
extra  discounts,  currently  running 
at  the  rate  of  about  $3,000,000  a 
year. 

Letter,  signed  by  Herbert  V.  Ak- 
erberg,  CBS  vice-president  in 
charge  of  station  relations,  points 
out  that  when  the  plan  was  ad- 
vanced just  a  year  ago  [Broad- 
casting, March  29,  1943]  to  45 
CBS  affiliates,  the  network  agreed 
that  it  would  be  unfair  to  the  sta- 
tions that  did  accept  if  a  substan- 
tial part  of  the  group  did  not. 
Since  nearly  half  of  the  45  did  not 
accept  the  deal,  which  called  for  a 
graduated  scale  of  rebates  by  sta- 
tions to  CBS  on  business  resulting 
from  the  full  network  plan,  it  has 
been  called  off.  Stations  who  ac- 
cepted have  had  their  original  rates 
of  payment  restored  and  have  also 
been  reimbursed  retroactively  for 
all  contributions  they  have  made 
under  the  stabilized  rates. 

Pointing  out  that  the  problem 
remains,  CBS  states  that  in  at- 
tempting to  find  another  solution, 
"we  hope  to  find  a  balance  between 
the  interests  of  our  stations  and 
the  interests  of  our  advertisers 
which  will  not  put  too  prohibitive 
a  cost  upon  the  network."  Letter 
also  says  that  the  full  network 
plan  has  tended  to  create  conges- 
tion for  some  smaller  stations  ac- 
customed to  heavy  schedules  of 
local  programs  and  that  full  net- 
work business  has  tended  to  con- 
flict with  long  standing  local  com- 
mitments. CBS  express  hope,  "to 
give  some  flexibility  in  this  respect, 
perhaps  providing  an  optimum 
rather  than  a  maximum  of  full 
network  business  for  the  smaller 
stations." 


THE  WAR  LABOR  BOARD  an- 
nounced last  week  that  it  has 
granted  the  request  of  the  Ameri- 
can Federation  of  Musicians  for 
oral  argument  before  the  full 
Board  on  the  tripartite  panel  re- 
port on  the  transcription  dispute 
and  will  hold  a  public  hearing 
April  7  at  10:30  a.m.  in  the  Dept. 
of  Labor  auditorium,  Washington, 
D.  C. 

Reviews  Comments 

The  Board's  decision  to  call  a 
hearing  was  made  after  reviewing 
comments  filed  by  both  sides  in  the 
case  following  the  recommendation 
of  the  panel  that  the  20-month 
strike  against  the  recording  and 
transcription  companies  be  termi- 
nated and  that  conditions  prevail- 
ing on  July  31,  1942  be  restored 
[Broadcasting,  March  27]. 

The  Board  will  also  hear  argu- 
ments on  the  question  of  whether 
the  so-called  "four-employer" 
agreement  made  with  the  AFM  in- 
volves a  wage  or  salary  increase 
and,  if  so,  whether  or  not  such  in- 


TIME  CAPSULE  containing  nu- 
merous items  from  staff  members 
and  an  income  tax  statement  ap- 
propriately labeled  "Oh,  Hell"  is 
placed  by  Wendell  B.  Campbell 
(r),  assistant  manager  of  KMOX 
St.  Louis,  in  the  walls  of  the  newly 
remodeled  KMOX  newsroom. 
"With  plaster  in  hand",  announcer 
Charles  Barrington  waits  to  finish 
the  job  of  sealing  the  archives. 


crease  is  consistent  with  the  na- 
tional wage  stabilization  policy. 
Parties  to  this  agreement  were  in- 
vited to  the  hearing  as  well  as  the 
network  recording  subsidiaries  in- 
volved in  the  dispute. 

Notification  of  the  hearing  was 
sent  to  Joseph  A.  Padway,  AFM 
counsel;  Ralph  F.  Colin,  attorney 
for  Columbia  Recording  Co.;  Rob- 
ert P.  Myers,  counsel  for  RCA 
Victor  Division  of  RCA;  Standard 
Radio;  Empire  Broadcasting  Corp.; 
Lang-Worth  Feature  Programs 
Inc.;  Milton  Diamond,  attorney  for 
Decca;  and  C.  P.  MacGregor. 

Efforts  will  be  made  to  hear  all 
parties  in  one  day  but  there  were 
indications  that  the  hearings  may 
be  carried  over  for  a  second  day. 
It  is  expected  that  the  provision  in 
the  four-company  agreement  call- 
ing for  payments  by  the  employers 
to  the  union  for  the  benefit  of  its 
unemployed,  which  both  RCA  and 
CRC  took  exception  to  in  their  com- 
ments on  the  panel  report,  will  be 
given  considerable  attention  by  the 
Board. 


^Duopoly'  Delay  Action  Seen 
As  Two  More  Seek  Relief 


WITH  ACTION  to  reconsider  the 
effective  date  of  the  FCC  "duo- 
poly" order  (84-A),  now  set  for 
May  31,  expected  momentarily, 
two  more  petitions  seeking  relief 
from  the  rule  have  been  filed  with 
the  Commission,  bringing  the  total 
petitions  protesting  the  May  31 
deadline  to  four. 

The  Oregonian  Publishing  Co., 
licensee  of  KGW  and  KEX  Port- 
land, and  Louis  Wasmer  Inc.,  and 
Maj.  Louis  Wasmer,  an  individual, 
licensees  of  KHQ  and  KGA  Spo- 
kane, through  Fisher  &  Wayland 
filed  petitions  seeking  to  have  the 
effective  date  postponed  indefinite- 
ly, contending  that  in  view  of  the 
"freeze"  order  on  equipment,  to 
sell  either  of  their  stations  now 
would  cause  undue  hardship. 

Materials  Problem 

Commissioners  T.  A.  M.  Craven, 
Norman  S.  Case  and  Ray  C.  Wake- 
field have  favored  postponement  of 
the  effective  date  in  view  of  re- 
strictions on  building  materials 
and  broadcasting  equipment.  Chair- 
man James  Lawrence  Fly  and 
Commissioners  Clifford  J.  Durr 
and  Paul  A.  Walker  have  favored 
clamping  down  on  multiple-owner- 
ship on  May  31,  regardless  of  the 
circumstances.  To  that  end  several 
stations  whose  license  have  expired, 
have  been  put  on  temporary  license 
until  May  31. 

By  a  3-3  tie  vote  Commissioner 


Craven's  motion  to  postpone  the 
effective  date  of  84-A  was  killed 
Jan.  28  [Broadcasting,  Feb.  7]. 
Commissioner  E.  K.  Jett  has  taken 
oath  of  office  since  that  time,  how- 
ever, and  the  motion  never  has 
been  considered  by  a  full  seven- 
man  Commission.  Because  of  the 
petitions  urging  delay  in  the 
"duopoly"  order,  coupled  with  in- 
formal requests  for  more  time  to 
dispose  of  holdings,  the  multiple- 
ownership  ban  rule  has  been  dis- 
cussed informally  at  the  Commis- 
sion in  recent  weeks,  it  was  learned. 

It  appeared  imminent  that  Com- 
missioner Craven  once  more  would 
attempt  to  forestall  the  order,  in 
view  of  the  "freeze"  order  and 
since  many  of  the  stations  affected 
are  operated  from  the  same  gen- 
eral quarters  and  with  the  same 
equipment.  His  original  motion 
was  to  postpone  the  effective  date 
to  Jan.  1,  1945,  but  Commissioner 
Case  offered  an  amendment  to 
make  the  date  Nov.  23,  1944,  one 
year  after  the  order  was  adopted. 

Should  the  Commission  act  fa- 
vorably on  postponement,  one  of 
three  courses  appeared  likely.  Post- 
ponement until  Jan.  1,  1945,  as 
originally  proposed  by  Commis- 
sioner Craven;  delay  until  Nov.  23, 
this  year,  as  recommended  by  Com- 
missioner Case;  indefinite  post- 
ponement until  the  "freeze"  order 
is  lifted  and  equipment  once  more 
becomes  available.  Should  the  last- 


B&W  Renewals 

BROWN  &  WILLIAMSON  Tobac- 
co Corp.,  Louisville,  will  renew 
sponsorship  of  its  two  programs, 
Red  Skelton  and  People  Are  Funny, 
originating  out  of  Hollywood  on  the 
full  NBC  Network.  Red  Skelton  re- 
newal is  effective  April  26;  People 
Are  Funny,  Fridays,  effective  April 
28.  Negotiations  were  handled  by 
E.  C.  Hoge,  NBC  account  execu- 
tive. Contract  is  for  52  weeks. 
Agency  is  Russel  M.  Seeds  Co., 
Chicago. 


Corinthia  Expands 

CORINTHIA,  INC.,  New  York,  has 
expanded  its  spot  radio  campaign 
for  Corinthia  Lipstick  to  12  mar- 
kets in  the  general  eastern  area, 
and  plans  to  continue  to  increase 
its  station  schedule.  Drive  started 
in  January,  using  spot  announce- 
ments and  quarter-hour  shows, 
principally  recorded  music  pro- 
grams. Agency  is  Arthur  Rosen- 
berg Co.,  New  York. 


named  course  be  adopted,  the  ban 
on  multiple  ownership  probably 
would  be  suspended  for  the  dura- 
tion, it  was  reported. 

The  Oregonian  Publishing  Co. 
requested:  (1)  Suspension  of  the 
effective  date  of  rule  3.35  (Order 
84-A)  indefinitely;  (2)  in  event  the 
rule  stands  the  Commission  find 
that  the  regulation  is  "inapplicable 
to  licensee";  (3)  failing  in  either 
the  Commission  grant  license  re- 
newals "  in  order  to  permit  the  or- 
derly disposition  of  properties",  or 
(4)  should  the  FCC  fail  to  grant 
relief,  the  petition  for  delay  be  set 
for  hearing  to  permit  licensee  to 
present  evidence  and  arguments  in 
support  of  its  contention. 

Louis  Wasmer  Inc.  and  Maj. 
Wasmer,  now  on  active  duty  with 
the  Army  Air  Forces,  petitioned 
the  Commission  to:  (1)  postpone 
the  effective  date  indefinitely  or 
until  Maj.  Wasmer  has  returned 
to  civilian  life  and  can  dispose  of 
his  property  in  an  orderly  man- 
ner; (2)  if  indefinite  postponement 
isn't  granted,  the  petitioners  be 
granted  a  hearing;  (3)  that  licen- 
ses be  regularly  continued  and  (4) 
petitioners  be  accorded  "such  relief 
in  the  premises  as  to  their  indi- 
vidual operation"  of  KHQ  and 
KGA  "shall  be  just  and  equitable". 


ANPA  FM  Session 

INDICATING  the  interest  of  news- 
paper publishers  in  development  of 
FM,  an  entire  session  April  27  of 
the  annual  meeting  of  the  Ameri- 
can Newspaper  Publishers  Assn. 
in  New  York  will  be  devoted  to  the 
new  broadcasting  art.  Walter  J. 
Damm,  Milwaukee  broadcasting  ex- 
ecutive, and  president  of  FM 
Broadcasters  Inc.,  and  Dr.  W.  R.  G. 
Baker,  vice-president  of  General 
Electric  Co.  and  chairman  of  the 
Radio  Technical  Planning  Board, 
are  scheduled  to  address  the  ses- 
sions. There  will  also  be  displayed 
the  GE  film  on  FM,  which  has 
been  shown  throughout  the  U.  S. 
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When  Payrolls 
Shrink  in  '44 


There's  bound  to  be  some  tapering  off 
in  the  need  for  certain  war  materials. 
But  Baltimore  is  sitting  pretty.  2/3  of 
the  war  workers  are  now  employed 
in  work  needed  all-out  in  1944. 
They'll  have  wants  and  needs. 
Reach  them  through  the  sales- 
producing,  low-cost  station 
W-l-T-H.  If  there's  time 
available  .  .  .  grab  it! 


ON  THE  AIR  24  HOURS 
A  DAY  — 7  DAYS  A  WEEK 


W-l-T 


THE  PEOPLE'S  VOICE  IN  BALTIMORE 

Tom  Tinsley,  President 
Represented  Nationally  by  Headley-Reed 


Dies  Warns  Blue  to  Restrict 
'Unjust'  Attacks  by  Winchell 


Claims  'Wave  of  Public  Indignation' 
Comes  in  Following  Sunday  Night  Debate 


as 


Mail 


REP.  MARTIN  DIES  (D-Tex.), 
chairman  of  the  House  Special 
Committee  on  Un-American  Ac- 
tivities, last  week  wired  Mark 
Woods,  president  of  the  Blue  Net- 
work Co.,  that  mail  following  the 
Walter  Winchell-Dies  broadcasts 
March  26  disclosed  a  wave  of  pub- 
lic indignation  and  that  unless  the 
Blue  takes  steps  to  assure  equal 
time  to  persons  "unjustly  attacked" 
or  to  curb  the  commentator,  im- 
mediate "equal  rights"  legislation 
will  be  enacted  by  Congress. 

Mr.  Woods  declined  comment 
other  than  to  say  that  the  Blue 
Network  still  is  giving  the  matter 
consideration.  In  the  meantime 
four  Congressmen  pleaded  with 
their  colleagues  last  week  to  "for- 
get" the  Winchell-Dies  incident, 
while  Rep.  Hoffman  (R-Mich.) 
continued  his  tirade  against  the 
commentator. 

Swarm  of  Letters 

As  Broadcasting  went  to  press 
Rep.  Dies  had  received  some  10,000 
letters  and  telegrams,  about  95% 
of  which  were  in  support  of  his 
radio  address  immediately  follow- 
ing Mr.  Winchell's  broadcast  and 
each  mail  was  bringing  about  500 
additional  letters,  according  to 
Robert  E.  Stripling,  chief  investi- 
gator of  the  Committee.  Rep.  Dies 
left  after  his  Sunday  night  broad- 
cast for  his  home  in  Orange,  Tex., 
to  be  with  his  son  who  is  home  on 
furlough  from  the  Navy. 

Mr.  Stripling  said  investigators 
and  analysts  are  reading  Mr.  Win- 
chell's scripts  and  newspaper  col- 
umns for  the  last  two  years  (sub- 
penaed  by  the  Committee)  to  as- 
certain whether  there  is  a  basis 
for  further  investigation. 

Last  Wednesday  Rep.  Hoffman 
told  the  House  that  FBI  Chief  J. 
Edgar  Hoover  had  eaten  with  Mr. 
Winchell  in  a  Washington  restaur- 
ant and  hinted  that  the  Appropria- 
tions Committee  should  inquire 
whether  alleged  charges  of  Mr. 
Winchell  that  there  were  "sabo- 
teurs in  Congress"  had  been  inves- 
tigated by  the  FBI.  Rep.  Dickstein 
(D-N.Y.)  called  upon  the  House  to 
"stop  wasting  our  time  and  energy 
on  such  idotic  things  and  get  back 
to  the  serious  problems  confronting 
our  nation  at  present".  Rep.  Ramey 
(R-Ohio)  echoed  Rep.  Dickstein's 
sentiments,  saying  that  so  far  as 
Mr.  Winchell  is  concerned  "let's 
quit  abusing  him  and  get  down  to 
business".  "If  we  simply  ignore 
untrue  statements  made  by  Mr. 
Winchell,  or  anybody  else,  they 
would  fall  of  their  own  weight," 
said  Rep.  Ramey.  "If  they  were 
true  they  would  speak  for  them- 
selves." 

Questioning  the  authority  of  the 
Dies  Committee  to   subpena  Mr. 
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Winchell's  scripts,  Rep.  Dickstein 
said:  "Newspapermen  and  radio 
commentators  are  not  exempt  from 
the  law  of  slander  or  libel,  and  it 
would  seem  to  me  that  they  do  not 
have  to  account  to  Congress  or  any 
other  Government  agency  for  their 
opinions.  To  hold  otherwise  would 
be  to  make  a  mockery  of  freedom 
of  speech  and  the  press." 

Limited  Authority 

Telling  his  colleagues  that  he 
was  co-author  of  the  original  reso- 
lution setting  up  a  committee  to 
investigate  un-American  activities 
in  1934,  Rep.  Dickstein  continued: 
'  The  language  of  our  resolution 
was  identical  with  the  resolution 
setting  up  the  Dies  Committee  and 
there  are  certain  things  that  just 
cannot  be  done  under  this  resolu- 
tion and  one  of  them  is  to  subpena 
the  scripts  and  records  of  a  news- 
paperman or  commentator  who  is  a 
loyal  American  citizen,  just  be- 
cause he  attacks  the  way  the  Com- 
mittee investigation  is  being  car- 
ried on." 

Rep.  Dickstein  also  declared  that 
"Congress  now  has  practically  be- 
come a  co-sponsor  of  Jergen's  lo- 
tions. All  the  free  publicity  we  have 
been  giving  this  product  must  have 
boosted  its  sale  quite  a  bit." 

Rep.  Magnuson  (D-Wash.), 
member  of  the  House  Naval  Af- 
fairs Committee,  on  Thursday  de- 
fended Mr.  Winchell's  Naval  rec- 
ord and  gave  his  history  as  first  a 
seaman  and  later  a  lieutenant 
commander  in  the  Naval  Reserve. 


He,  too,  pleaded  with  the  House  to 
drop  the  Winchell  matter,  assert- 
ing: "We  have  a  war  to  fight.  Let 
us  quit  fighting  one  another.  We 
are  all  patriotic.  We  take  some  of 
these  preposterous  statements,  take 
these  little  mole  hills  and  make 
mountains  of  them  until  the  soldier 
boys  are  wondering  what  the  devil 
they  are  fighting  for,  if  we  cannot 
behave  and  act  intelligently  at 
home,  and  in  particular  in  this 
body.  I  think  if  we  get  down  to 
business  and  forget  about  radio 
commentators  and  other  things  we 
will  be  well  advised.  Truth  always 
stands  on  its  own  pedestal." 

Rep.  Sabath  (D-Ill.),  Rules  Com- 
mittee chairman,  declared  that  in 
his  38  years  in  Congress  no  ses- 
sion had  taken  so  much  time  to 
discuss  any  one  individual  as  the 
present  Congress  has  consumed  in 
talking  about  Mr.  Winchell.  "It 
behooves  me  that  it  would  not  only 
be  in  the  interest  of  the  Congress 
but  in  the  interest  of  the  members 
whom  Mr.  Winchell  has  answered 
that  both  sides  would  cease  this 
diatribe,"  he  said. 

Rep.  Hoffman  introduced  a  bill 
last  Monday  (HR-4490)  to  amend 
the  U.  S.  Code  relating  to  the  Navy 
to  make  it  an  offense  for  a  Naval 
officer  to  criticize  public  officials. 
The  bill  was  referred  to  the  Naval 
Affairs  Committee. 

Asks  Name  of  Official 

In  his  broadcast  March  26  Rep. 
Dies  called  upon  Mr.  Winchell  to 
disclose  the  name  of  the  high  Gov- 
ernment official  who  told  him,  as 
Mr.  Winchell  had  reported  on  the 
air  previously,  that  he  could  better 
serve  on  the  air  than  in  the  Navy. 
Last  week  the  New  York  news- 
paper PM  quoted  Mr.  Winchell  as 
saying  Adm.  Hepburn  was  the  man 
who  suggested  he  remain  on  the  air 
after  he  had  asked  for  active  duty. 


MASCULINE  CULINARY  SKILL  was  exhibited  when  this  agency- 
sponsor-station-talent  quartet  whipped  up  a  batch  of  biscuits  using  spon- 
sor's product  following  recent  broadcast  of  the  five-weekly  Blue  pro- 
gram, Radio  Parade.  Fisher  Flouring  Mills  Co.,  Seattle  (Biskit-Mix)  is 
sponsor.  Radio  gossip  commentary  started  on  Blue  Pacific  stations  on 
March  13.  Biscuit-bakers  are  (1  to  r)  :  Trevor  Evans,  radio  director  of 
Pacific  National  Adv.,  agency  servicing  account;  Bob  Nichols,  commen- 
tator; Kenneth  Fisher,  advertising  manager  of  Fisher  Flouring  Mills 
Co.;  Bud  Stuht,  commercial  manager  of  KJR  Seattle,  originating  point. 


500  for  Ford 

CLIFF  RIAN,  promotion  di- 
rector of  WCTN  Minneap- 
olis, who  broadcasts  a  7 :45 
morning  newscast  as  "John 
Ford,"  on  March  28  com- 
pleted his  500th  consecutive 
broadcast.  Mr.  "Ford"  arises 
at  4  a.m.,  gets  to  the  station 
by  5,  works  frantically  for 
2V2  hours,  then  goes  on  the 
air  at  7:45.  He  has  never 
missed  a  broadcast. 


WHEELER,  GURNEY 
ON  TOWN  MEETING 

SENATOR  BURTON  K.  WHEEL- 
ER, co-author  of  the  Wheeler- 
White  Bill  and  chairman  of  the  In- 
terstate Commerce  Committee,  will 
take  part  in  a  forum  on  "Freedom 
of  Speech  on  the  Air",  on  Amer- 
ica's Town  Meeting  of  the  Air  on 
the  Blue  network  April  6  with 
Senator  Chan  Gurney,  also  a  mem- 
ber of  the  Committee;  Gilbert 
Seldes,  CBS  director  of  television, 
and  H.  V.  Kaltenborn,  NBC  com- 
mentator. Program  will  originate 
from  WSAI  Cincinnati,  first  stop 
in  the  Town  Meeting's  spring  tour. 
Broadcast  is  prompted  by  the 
Winchell-Dies  controversy.  Both 
Mr.  Winchell  and  Mr.  Dies  have 
been  invited  by  George  V.  Denny, 
Town  Hall  moderator,  to  air  their 
views  on  Town  Meeting,  but  have 
asked  for  a  postponement  until  a 
mutually  convenient  time  can  be 
found. 


Winchell  24.6,  Dies  22.8 
Hooper  Survey  Reveals 

SPECIAL  SURVEY  of  the  audi- 
ence to  Walter  Winchell  and  Rep. 
Martin  Dies  on  March  26,  made 
by  C.  E.  Hooper  Inc.,  for  the 
Blue  network,  gave  the  Winchell 
quarter-hour  a  rating  of  24.6  and 
the  Dies  period  22.8.  Winchell  rat- 
ing is  about  the  same  as  usual, 
comparing  with  24.5  for  March  5 
and  27.1  for  March  19,  when  the 
regular  Hooper  surveys  for  the 
month  were  made.  Winchell's  share 
of  the  total  listening  audience  also 
remained  at  about  its  average 
March  level. 

Mr.  Dies'  rating,  however,  while 
slightly  below  that  of  Winchell, 
was  well  above  the  8.0  rating  for 
the  March  5,  or  9.1  for  the  March 
19  broadcasts  of  Chamber  Music 
Society  of  Lower  Basin  Street.  Rep 
Dies  broadcast  in  the  first  15  min 
utes  of  the  regular  Basin  Street 
period,  was  made  available  for  him 
by  Andrew  Jergens  Co.,  sponsor  of 
both  programs,  to  allow  him  to 
answer  Winchell  to  the  Winchell 
audience.  Results  indicate  that 
most  of  Winchell's  regular  audi 
ence  remained  tuned  in  to  hear 
Rep.  Dies,  but  that  few  additional 
listeners  were  attracted  to  hear 
either  of  the  speakers. 


Plan  GOP  Coverage 

ANN  GILLIS,  of  the  NBC  east- 
ern division  news  and  special 
events  department,  and  George  Mc 
Elrath,  NBC  operating  engineer 
have  joined  central  division  of 
ficials  in  conferences  at  Chicago 
to  discuss  coverage  of  the  Repub 
lican  national  convention  in  Chi 
cago,  beginning  June  26.  , 
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national  network  originations 
make  WXYZ  a  great  station! 


Sirica  New  House  Probe  Counsel 


Fly  Tells  Lea  Committee 
He's  Against  Radio 
Legislation 

APPOINTMENT  of  John  J.  Sir- 
ica, Washington  attorney,  as  gen- 
eral counsel  succeding  Eugene  L. 
Garey,  who  resigned  in  February; 
opposition  to  any  new  radio  legis- 
lation expressed  by  FCC  Chairman 
James  Lawrence  Fly  and  threats 
of  contempt  action  against  Charles 
E.  Denny  Jr.,  Commission  gen- 
eral counsel,  featured  hearings  last 
week  of  the  House  Select  Commit- 
tee to  Investigate  the  FCC. 

Chairman  Lea  (D-Cal.),  follow- 
ing an  executive  session  Friday 
afternoon,  announced  the  appoint- 
ment of  Mr.  Sirica,  former  assist- 
ant U.  S.  Attorney  for  the  District 
of  Columbia.  The  vote  was  under- 
stood to  have  been  3-2  with  Reps. 
Hart  (D-N.J.)  and  Magnuson  (D- 
Wash.)  voting  with  the  chairman 
and  Reps.  Miller  (R-Mo.)  and 
Wigglesworth  (R-Mass.)  opposing 
the  Washingtonian.  Both  minority 
members  are  understood  to  have 
felt  that  Harry  S.  Barger,  chief 
investigator  who  had  been  acting 
general  counsel,  should  have  been 
given  the  appointment. 

Wide  Experience 

Mr.  Sirica,  a  native  of  Water- 
bury,  Conn.,  was  born  March  19, 
1904,  educated  at  Columbia  Prep. 
School  and  Emerson  Institute, 
Washington,  and  was  graduated 
from  Georgetown  U.  Law  School 
with  a  LLB  degree  in  1926.  He  was 
in  general  practice  until  August  1, 
1930,  when  he  was  named  assistant 
U.  S.  Attorney.  On  Jan.  15,  1934, 
he  returned  to  private  practice, 
specializing  in  trial  work.  Of  him 
Chairman  Lea  said: 

"Mr.  Sirica  has  had  wide  experi- 
ence as  an  attorney.  His  ability 
and  integrity  are  well  attested  by 
the  bench  and  bar  of  Washington. 
Two  of  the  most  essential  qualities 
for  this  investigation,  his  fairness 
and  ability,  are  recognized  by  all 
who  know  him.  He  has  no  alliances 
that  should  embarrass  him  from 
conducting  a  thorough  and  fair 
investigation." 

Following  his  appointment  the 
new  general  counsel  said :  "My  only 
interest  is  in  getting  the  facts  be- 
fore the  American  people.  I  shall 
depend  heavily  on  Mr.  Barger, 
whom  I  have  known  for  many 
years.  I  sincerely  hope  he'll  see  this 
through  with  me."  Mr.  Sirica  was 
attorney  for  Joseph  V.  Moreschi, 
president,  and  Achilles  Persion, 
secretary-treasurer,  of  the  Inter- 
national Hod  Carriers,  Building  & 
Common  Laborers'  Union,  under 
indictment  in  Washington  on 
charges  of  misusing  union  funds. 

Returning  to  the  witness  stand 
last  Tuesday  Mr.  Fly  urged  Con- 
gress not  to  pass  new  radio  legisla- 
tion and  he  particularly  opposed 
the  White-Wheeler  Bill  (S-814) 
because  it  would,  he  said,  "kill  the 
network  regulations    and  restore 


the  big  networks  to  monopolistic 
practices."  Again  he  referred  to  his 
"dead  mackerel"  description  of  the 
NAB,  uttered  following  the  hectic 
1941  NAB  convention,  and  asserted: 
"It  stank  then  and  it  still  stinks." 

When  Mr.  Denny  declined  to  an- 
swer direct  questions  Wednesday 
as  to  whether  Stefano  Luotto,  Ital- 
ian-speaking announcer  and  former- 
ly of  WGES  Chicago  and  WHOM 
Jersey  City,  should  be  off  the  air, 
Rep.  Miller  (R-Mo.)  moved  that 
the  FCC  counsel  be  given  "24  hours 
to  think  it  over  and  come  in  here 
and  answer  the  questions  or  be 
cited."  Mr.  Denny  answered  the 
questions  Thursday  and  in  so  do- 
ing gave  Mr.  Luotto  a  clean  bill 
of  health  so  far  as  the  Commission 
is  concerned,  although  he  said  that 
when  Mr.  Luotto  was  taken  off  the 
air  in  May,  1943,  there  was  "justi- 
fication" because  the  announcer  was 
not  a  citizen  then  and  the  country 
was  at  war  with  Fascist  Italy. 

As  Tuesday's  hearing  opened  Mr. 
Fly  submitted  a  breakdown  of  fre- 
quencies assigned  to  Government 
agencies  and  departments  (see 
page  24),  in  connection  with  func- 
tions of  the  Interdepartment  Radio 
Advisory  Committee. 

Chairman  Lea  asked  the  pro- 
cedure of  Government  agencies  ap- 
plying for  frequencies.  Mr.  Fly 
said  he  "would  imagine"  repre- 
sentatives appear  before  IRAC 
meetings  and  make  the  requests. 
Commissioner  Jett  interposed  that 
applications  are  made  in  writing 
and  that  each  member  of  IRAC  is 
given  a  copy  before  meetings. 

Referring  to  his  prepared  state- 
ment Mr.  Fly  cited  several  Su- 
preme Court  decisions  in  which 
"public  interest"  had  been  inter- 
preted and  said  that  "the  purpose 
of  Congress  in  setting  up  those 
standards  (for  public  interest)  is 


simply  because  they  enter  into 
such  a  flux  of  factual  conditions  in 
the  technical  fields  that  require 
continuing  study". 

"The  need  for  flexibility  is  no- 
where clearer  than  in  the  radio 
field,"  he  asserted.  He  reviewed 
the  history  of  radio  legislation. 
He  told  the  Committee  that  the 
Commission  was  faced  with  a 
"great  many  problems  of  avoiding 
interference".  He  touched  on  the 
economic  stability  of  a  licensee,  his 
ability  to  carry  out  technically  and 
added:  "The  old  Radio  Commis- 
sion and  my  predecessors  in  the 
FCC  have  given  some  substantial 
attention  to  the  problem  of  pro- 
gram quality,  engineering  stand- 
ards, the  field  of  monopoly." 

Urges  Local  Ownership 

He  dwelt  on  "monopoly"  and 
told  the  Committee  the  FCC  has 
made  exhaustive  studies  in  that 
field  to  bring  about  "diversity  of 
control"  and  how  the  Commission 
had  been  interested  in  having 
radio  present  both  sides  of  con- 
troversial issues. 

"For  some  time,"  he  asserted, 
"the  Commission  has  considered 
having  local  citizens  operate  local 
stations."  He  said  that  in  many 
cases  "outside  interests"  with  no 
appreciation  of  local  problems  had 
established  stations  in  various 
communities  and  the  "local  atmos- 
phere" had  been  lost.  He  branched 
into  the  common  carrier  field  and 
told  the  Committee  the  problem  of 
rates  was  an  issue,  that  the  Com- 
mission was  interested  in  the  wel- 
fare of  employes  and  adequate 
wages.  He  outlined  various  other 
"considerations"  which  he  said  the 
Commission  must  give  in  granting 
licenses,  then  said: 

"If  Congress  attempts  to  spell 
all   these  out,  you'll  have  some- 


INEVITABLE  MACKEREL 

Fly  Says  His  Crack  About 


-NAB  Still  Stands- 


CONTRACT  CONFAB  CREATES  countenances  creased  with  smiles  as 
the  Worcester  Baking  Co,  which  has  advertised  on  WTAG  uninterruptedly 
for  the  past  15  years,  adds  a  new  15-minute  program,  The  Jeff  Weath- 
ersby  Show  thrice-weekly  for  13  weeks.  The  happy  people  are  (1  to  r)  : 
Herbert  L.  Krueger,  WTAG  commercial  manager;  Carl  W.  Swanson, 
Worcester  Baking  Co.  general  manager;  Harry  N.  Brown  (seated), 
advertising  manager  of  the  company;  John  Dowell,  WTAG  script  writer 
of  Jeff  Weathersby;  and  Robert  Brown,  WTAG  local  sales  supervisor 


FCC  CHAIRMAN  James  Lawrence 
Fly  still  thinks  the  NAB  is  like  a 
"dead  mackerel  in  the  moonlight; 
it  both  shines  and  stinks"  but  he 
disavowed  credit  for  originating 
the  statement,  when  he  appeared 
last  Tuesday  before  the  House  Se- 
lect Committee  to  Investigate  the 
Commission.  Qustioned  by  Rep.  Mil- 
ler (R-Mo.)  as  to  why  he  thought 
the  NAB  both  "shines  and  stinks," 
as  he  charged  in  a  press  release 
following  the  NAB  1941  conven- 
tion, Mr.  Fly  explained: 

"The  way  they  handled  me  at 
the  time.  In  general  the  whole  busi- 
ness of  controlling  the  vast  mem- 
bership through  two  major  net- 
works. It  stank  at  the  time  and  it 
still  stinks.  I  think  it's  still  very 
apt,  but  I  didn't  write  it.  John  Ran- 
dolph wrote  it.  I  just  borrowed 
the  phrase  for  the  moment." 

"Do  you  still  feel  the  same  way 
about  the  NAB?"  queried  Rep. 
Miller. 

"I'm  not  looking  for  any  new 
fight,"  replied  Chairman  Fly. 
"I  think  the  broadcasters  ought  to 
have  an  association  that  is  not 
dominated  by  the  big  networks. 
They  have  no  way  of  expressing 
themselves.  I  think  the  broadcast- 
ers are  entitled  to  a  better  organ- 
ization than  that." 

Rep.  Miller  asked:  "Didn't  you, 
through  Scoops  Russell  (NBC 
Washington  vice-president)  under- 
take to  get  a  resolution  through  at 
a  meeting  in  Roanoke  to  remove 
Neville  Miller?"  Mr.  Fly's  reply: 

"If  anyone  depended  on  Scoops 
Russell,  it's  misplaced  confidence, 
because  when  he  got  to  the  meet- 
ing he  voted  for  Miller.  I  guess 
it  was  a  change  of  policy." 

thing  comparable  to  the  Napole- 
onic code." 

Mr.  Fly  returned  to  his  prepared 
statement  to  defend  the  FCC  Net- 
work Regulations.  His  testimony 
was  substantially  the  same  as  giv- 
en before  the  Senate  Interstate 
Commerce  Committee  last  Novem- 
ber and  December  during  hearings 
on  the  White- Wheeler  Bill  (S- 
814).  Quoting  from  the  Congres- 
sional Record  of  1938,  Mr.  Fly  said 
Rep.  Wigglesworth  and  Rep.  E.  E. 
Cox  (D-Ga.),  former  Select  Com- 
mittee chairman,  were  among  the 
proponents  of  an  investigation 
into  "monopolies".  When  he  com- 
mented that  Rep.  Cox  had  changed 
his  views,  Rep.  Wigglesworth 
said:  "My  views  have  changed 
since  1938  in  many  ways." 

Mr.  Fly  presented  each  Commit- 
tee member  with  a  copy  of  the 
eight  regulations,  urging  them  to 
"read  them  carefully".  Again  he 
accused  the  "two  big  networks" 
and  the  NAB  of  attempting  to  dis 
credit  the  regulations  to  "restore 
monopolistic  practices".  He  used 
the  same  statement  he  gave  the 
Senate  Committee  on  "the  compo 
sition   of  that  traffic",  charging 

{Continued  on  page  58) 
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Out  of 

60,000,000 
words . . . 


Books  for  this  photograph  supplied  courtesy  of  Brentano's 


*"WORDS  AT  WAR,"  broadcast  in  co- 
operation  with  the  Council  of 
Books  in  Wartime,  is  heard  Tues- 
day nights  at  11:30  p.m.  (EWT). 
At  the  suggestion  of  the  press 
who  rated  it  so  highly,  and  feel 
strongly  that  those  who  missed  it 
should  be  given  an  opportunity 
to  hear  it,  NBC  will  rebroadcast 
"Assignment:  U.S.A."  at  11:30 
p.m.,  Tuesday,  April  4. 


800  books— 60,000,000  words— 20  books  a  week 


That  is  the  reading  and  analyzing  done 
by  the  Script  Division  of  NBC's  Program 
Department  to  select  for  dramatization  on 
NBC's  "Words  at  War"  series  the  most 
vital  and  important  books  of  the  year. 

Typical  of  the  40  books  selected  to  date 
for  "Words  at  War"  dramatization  was 
Selden  Menefee's  "Assignment:  U.  S.  A." 

Menefee  covered  America  in  a  15,000- 
mile  trek.  He  put  in  his  book  what  he  saw 
and  heard :  racial  prejudice,  anti-Semitism, 
indifference. 

NBC  opened  the  book  and  gave  dra- 
matic life  to  cold  type  with  a  forceful, 
driving  broadcast  that  blasted  the  nation 
with  truth.* 


The  result:  Variety  said: 

They  all  tune  to  the 


'thi 


is  was, 


and  will  remain,  among  the  outstanding 
programs  of  '44."  John  K.  Hutchens 
wrote  in  The  New  York  Times:  ".  .  .  the 
boldest,  hardest  hitting  program  of  1944 
.  .  .  there  are  things  that  need  to  be  said 
and  the  National  Broadcasting  Company 
had  the  courage  to  allow  them  to  be  said." 

"Words  at  War"  is  only  one  of  the  many 
NBC  built-and-produced  programs  that 
go  out  over  the  nation  throughout  the 
day,  early  evening  and  late  night. 

★  ★  ★ 
It  is  the  combined  skill  of  the  NBC 
writers,  directors  and  producers — all  ex- 
perts in  their  craft — which  has  contrib- 
uted in  large  measure  to  the  truth  that 
NBC  is  "The  Network  Most  People  Listen 
to  Most:' 


America's  No.  1  Network 


iational  roadcasting  ompany 


It's  a  National  Habit 


A  Service  of  Radio 
Corporation  of  America 


Nothing  Can  Escape  the  Wire  Recorder 


THE  MAGNETIC  wire  recorder 
has  gone  to  war,  but  like  a  wise 
old  hedge-artist  it  hasn't  forgotten 
that  some  day  it  will  return  to 
peace.  Therefore 
its  most  recent 
and  by  all  odds 
least  dangerous 
assignment  —  re 
cording  two  mu- 
sical numbers  in 


Pellegrin 


a  quiet  apart- 
ment in  a  lovely 
Naples  villa  — 
was  pei'haps  its 
most  unusual. 
Up  to  last  night 
the  recorder  had  seen  a  good  bit 
of  war  in  this  theater.  It  had  been 
through  air  raids,  strafing  and 
bombing;  it  had  been  operated  in 
tents,  dugouts,  foxholes,  ruined 
buildings,  artillery  O.P's  and  war- 
ships. By  jeep  and  by  hand  it  had 
been  hauled  up  the  precipitous 
trails  of  these  Italian  mountains. 

It  was  in  a  forward  command 
post  hacked  out  of  rock  during 
the  shelling  and  bombing  of  Monte 
Troccio.  It  was  present  on  the 
Anzio  beachhead,  lashed  to  the  fire 
control  bridge  of  a  U.  S.  destroyer. 
It  was  on  a  Monte  Gagliardo  cliff 
looking  directly  up  at  Montecas- 
sino  when  the  famous  Abbey  re- 
ceived its  first  bombing. 

In  Italian  Action 

It  went  through  Sicily  with 
John  Hersey  of  Time;  hit  the  Sa- 
lerno beachhead  with  Don  Hollen- 
beck  of  NBC;  saw  action  in  Italy 
with  Farnsworth  Fowle  of  CBS; 
climbed  into  an  artillery  O.P.  atop 
a  ruined  farmhouse  with  George 
Hicks  of  Blue  and  the  battalion 
commander  to  direct  the  shelling 
of  Cassino.  And  it  has  been  other 
places  with  other  people. 

It  has  been  much  more  mobile 
of  late,  due  to  a  combination  of 
circumstances  often  found  in  a 
war  zone  where  necessity  is  the 
mother  of,  etc.,  and  where  one's 
primal  instinct  makes  one  adept 
at  playing  The  Old  Army  Game 
of  finder's  keepers.  This  new  mo- 
bility came  about  as  follows: 

The  recorder  (Model  50)  re- 
quires 60  cycle,  115-volt  A.C.  elec- 
tric power.  Commercial  power  in 
Italy  varies  with  the  community: 


From  Foxhole  to  Living  Room,  Sturdy 
Qadget  Covers  the  Conflict 

By    MAJ.    FRANK    E.  PELLEGRIN 

Public  Relations  Officer,  Allied  Force  Headquarters  in  Italy 


in  Naples  it  is  40  cycles,  150  volts; 
in  Rome  (we  think)  48  cycles,  and 
so  forth.  The  best  solution  lies  in 
U.  S.  Army  Signal  Corps  genera- 
tors— when  one  can  be  found.  Up 
forward  these  are  understandably 
few  and  far  between;  thus  the  re- 
corder's mobility  was  reduced  ac- 
cordingly. 

But  your  correspondent  located 
a  worn-out  generator  and  man- 
aged to  "borrow"  it,  the  promise 
to  return  it  being  satisfactorily 
indefinite.  Then  he  found  a  small 
trailer  to  hold  the  generator.  Then 
appeared  Major  Luther  J.  Reid, 
former  CBS  publicity  director, 
now  in  this  theater  on  special  as- 
signment from  Army  Service 
Forces,  War  Dept.,  to  report  on 
ASF  operations  as  he  finds  them. 

And  Then  a  Jeep 

En  route  here  from  Africa  he 
had  also  negotiated  the  "loan"  of 
a  jeep,  which  had  been  requisi- 
tioned along  with  many  others  by 
some  unit  here,  on  condition  that 
after  using  it  "briefly"  he  would 
consummate  the  delivery  to  the 
ultimate  consignee — a  very  sen- 
sible arrangement  as  all  will 
agree,  especially  your  correspond- 
ent and  Maj.  Reid. 

The  trailer  was  hooked  behind 
the  jeep  and  hauled  to  an  Ord- 
nance Repair  Depot,  where  the  old 
generator  was  exchanged  for  a 
rebuilt  job  which  functions  often 
enough  for  our  purposes.  To  this 
have  now  been  added,  by  devious 
methods  which  need  not  be  de- 
tailed at  this  point,  several  power 
leads  now  totaling  a  couple  of 
hundred  feet;  a  few  necessary 
tools;  two  folding  Army  cots,  and 
some  miscellaneous  field  equip- 
ment. 

Now,  by  the  simple  expedient 
of  tossing  in  our  bedrolls,  we  are 
a  Mobile  Unit.  We  take  the  wire 
recorder  and  its  own  power  sup- 
ply anywhere  that  a  jeep  can  go 


FRESH  from  recording  the  shelling  of  the  Salerno  beachhead, 
the  bombing  of  Monte  Troccio,  the  sounds  of  battle  at  the 
Anzio  landings,  where  it  was  lashed  to  the  bridge  of  a  U.  S.  de- 
stroyer, the  Army's  wire  recorder  got  an  unusual  assignment. 
One  moonlight  night  by  the  Bay  of  Naples,  it  helped  preserve 
two  melodies  composed  by  a  British  Army  Captain  before  he 
left  for  the  war  front.  Maj.  Frank  Pellegrin,  brilliantly  covering 
the  Italian  action  with  the  advanced  echelon,  Public  Relations 
staff,  tells  of  the  incident.  Frank,  you  recall,  was  NAB  Director 
of  Broadcast  Advertising  before  going  into  the  armed  forces. 


(which  is  almost  everywhere),  and 
when  that  remarkable  vehicle  fal- 
ters, there  are  always  plenty  of 
willing  GI's  to  manhandle  the  gen- 
erator over  the  final  stretch  of 
rocks  or  mud  or  hill. 

Rare  Opportunity 

To  compensate  Major  Reid  for 
his  very  considerable  contribution 
to  this  menage  it  is  necessary  to 
cover  many  ASF  operations,  but 
I  hasten  to  add  that  this  has  been 
a  distinct  pleasure  and  often  a 
rare  opportunity. 

It  has  enabled  the  machine  for 
example  to  record  the  heart- 
warming story  of  the  miraculous 
cures  being  effected  by  the  use 
of  penicillin  on  gas  gangrene 
cases,  in  Army  hospitals  under 
shell  fire;  of  blood  transfusions 
given  to  their  wounded  buddies  by 
frontline  soldiers,  who  knock  off 
24  hours  for  the  job  and  then  go 
back  to  their  foxholes;  of  the  mo- 
bile QM  bath  units  that  enable 
the  doughfoots  to  get  their  first 
hot  shower  in  five  or  six  months; 
of  the  unsung  heroes  of  the  mule 
pack  train,  who  take  over  "at  the 
end  of  the  line"  and  lead  their 
loaded  animals  up  shell-torn  moun- 
tain trails  in  the  black  of  night, 
to  supply  at  constant  risk  of  their 
lives  with  food  and  water  and 
ammunition  the  fighting  men  dug 
in  on  the  mountain  cliffs  and 
crags;  even  of  the  "frontline 
M.P."  whose  job  it  is — believe  it 
or  not — to  police  the  most  ad- 
vanced cross-road  and  keep  people 
from  straying  accidentally  into 
the  German  lines.  These  stories, 
and  many  others,  have  been  made 
possible  by  the  simple  expedient 
of  pooling  our  resources. 

Shows  the  Strain 
So,  as  we  started  out  to  say,  the 
recorder  has  seen  a  bit  of  war. 
It  shows  the  strain,  and  continues 
to  function  only  by  grace  of  the 
technical  wizardy  of  Capt.  Fred- 
erick 0.  Wickham,  Signal  Corps, 
former  director  of  the  police  ra- 
dio network  in  Missouri,  and  so- 
licitous care  also  by  Lt.  Carl  Zim- 
merman, former  Milwaukee  an- 
nouncer. 

But  the  payoff  came  last  night. 
For  a  week  one  of  our  guests 
has  been  Capt.  K.  C.  Harvey  of 
the  British  Army,  former  BBC 
announcer  and  London  music  crit- 
ic, who  had  just  finished  two  pi- 
ano compositions.  He  was  ordered 
to  join  his  division  at  the  front 
in  three  days.  He  was  saying  that 
he  would  have  no  opportunity  to 
score  the  melodies  once  he  joined 


his  division,  and  that  when  he 
might  finally  find  the  time,  per- 
haps not  until  after  the  war,  it 
was  entirely  possible  that  parts  of 
his  compositions  would  be  forgot- 
ten. So  up  spoke  the  resourceful 
Maj.  Reid. 

"Hey,  Pellegrin,  here's  one  for 
your  wire  recorder." 

Recording  Music 

When  the  workings  of  the  ma- 
chine were  explained  to  Capt.  Har- 
vey he  was  enthusiastic  almost  to 
the  point  of  rapture.  In  almost 
no  time  the  project  was  under 
way. 

There  is  a  piano  in  the  apart- 
ment of  Signor  and  Signore  Gino 
Cacace,  a  manufacturer  who  lives 
one  floor  above  us  in  the  Villa 
Elena  (named  for  his  wife). 
They  speak  no  English;  we  speak 
no  Italian.  But  they  sensed  the 
situation  because  no  one  could 
have  been  more  charming  and  co- 
operative. 

The  generator  was  hauled  into 
the  courtyard  last  evening;  the 
power  line  was  run  up  outside  the 
building  and  into  a  Cacace  win- 
dow. The  recorder,  very  cold,  was 
warmed  up  by  Signore  Cacace's 
own  electric  heating  pad,  and  her 
lovely  furniture  was  all  cluttered 
up  with  greasy,  muddy  equipment 
only  two  days  back  from  the  Cas- 
sino front. 

When  you  cannot  converse  with 
a  foreigner  in  his  own  tongue  it 
helps  somehow  to  talk  a  foreign 
language  anyhow.  He  can't  under- 
stand it  but  the  psychological  ef- 
(Continued  on  page  57) 


NAVY  WAR  FILMS 
BEING  TELEVISED 

NAVY  FILMS  may  be  televised 
within  36  hours  after  they  arrive 
at  the  Naw  Dept.,  according  to 
the  Navy  Office  of  Public  Rela- 
tions. The  service,  available  to  all 
networks,  has  been  in  operation  for 
over  a  year,  and  has  been  used  sev 
eral  times  by  NBC. 

Battle  film,  made  either  by  the 
Navy  or  by  newsreel  war  corre- 
spondents, is  flown  from  the  front 
to  the  Navy  Dept.  where  it  is  pro 
cessed,  reviewed  and  cut  for  se 
curity  reasons.  It  is  then  sent  to 
the  newsreel  firm  which,  by  a  ro- 
tating arrangement,  is  next  in  line 
to  receive  it.  Official  Navy  films  are 
screened  before  representatives  of 
networks,  OWI,  March  of  Time 
(movie),  the  Army  Special  Cover- 
age Division,  and  newsreel  com- 
pany reviewers,  to  whom  duplicate 
prints  are  made  available  for  tele 
vising  or  screening. 

NBC  has  requested  several  Navy 
films  for  televising  within  the  last 
year,  among  them  "Battle  of  Mid- 
way", "Navy  and  Its  Planes", 
"Navy  and  its  Men",  "Navy  and 
Its  Ships",  "Navy  Men  and  Medi- 
cine", "History  of  Naval  Aviation" 
All  of  these  were  made  for  the 
Navy  by  the  March  of  Time. 


Page  16  •  April  3,  1944 


BROADCASTING  •  Broadcast  Advertising 


OSTON 


In  the  heart  of  every  territory 
that  produces  bulk  billings  for 
radio  stations  —  there  you  will 
find  a  Weed  office,  with  ear  to 
the  ground  for  new  advertising 
developments. 

On  any  given  business  day, 


Weed  offices  across  the  nation 
have  men  on  the  job  for  stations 
whose  letterheads  and  advertise- 
ments say:  "Nationally  Repre- 
sented by  Weed  and  Company." 

Weed  offices  are  merely  head- 
quarters; Weed  territory  is  the 
nation. 


Slogan  /or  stations:  "Weed  'em  and  reap!"- 


WEED  AND  COMPANY 

RADIO  STATION  REPRESENTATIVES 

NEW  YORK   •   BOSTON   •   CHICAGO/)  •   DETROIT   •   SAN  FRANCISCO   •  HOLLYWOOD 
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MOSKOVICS  NAMED 
TO  NEW  YORK  POST 

GEORGE  L.  MOSKOVICS,  sales 
manager  of  the  Columbia  Pacific 
network,  on  May  1  will  move  to 
the  New  York  office  of  the  Radio 
Sales  Division  of  CBS,  sales  rep- 
resentative for  the  network's  owned 
and  operated  stations,  it  was  an- 
nounced last  week  by  Donald  W. 
Thornburgh,  CBS  vice-president 
for  the  Pacific  area.  Charles  E. 
Morin,  who  has  been  representing 
the  Columbia  Pacific  network  in 
New  York,  will  assume  Mr.  Mos- 
kovic's  post  on  the  coast. 

Mr.  Moskovics,  a  member  of 
the  KNX  Los  Angeles  sales  staff 
when  that  station  was  acquired 
by  CBS  in  September  1936,  con- 
tinued in  the  position  until  Feb- 
ruary 1939  when  he  was  named 
West  Coast  sales  promotion  man- 
ager for  CBS.  In  last  fall's  re- 
alignment of  CBS  sales  personnel, 
he  became  sales  manager  of  the 
CBS  Pacific  network,  succeeding 
Arthur  J.  Kemp,  who  was  ap- 
pointed manager  of  the  CBS  of- 
fice in  Detroit. 

Mr.  Morin  joined  CBS  in  Jan- 
uary 1937  as  a  salesman  in  San 
Francisco  and  in  1941  was  put 
in  charge  of  the  San  Francisco  of- 
fice. In  September  1943  he  was 
transferred  to  New  York  as  east- 
ern representative  of  the  Pacific 
network. 


DISC  SUBSIDIARY 
IS  STARTED  BY  WOR 

WOR  Recording  Studios,  subsid- 
iary of  WOR  New  York,  is  ex- 
panding its  activities  in  the  pho- 
nograph record  field  with  a  50- 
cent  disc  under  its  own  label  "Fea- 
ture Records."  First  releases — 
two  records  by  Jan  Garber's  band 
— will  be  issued  April  7.  Platters 
will  be  independently  processed 
and  will  be  released  at  the  rate  of 
at  least  two  a  month  for  the  pres- 
ent— about  25,000  processings  per 
record,  with  the  recording  studio 
serving  as  its  own  distributor. 

Release  of  phonograph  records 
under  its  own  label  will  not  af- 
fect WOR  Recording  Studio's  cur- 
rent transcription  and  recording 
activities.  Studio  now  has  some 
12  or  15  independent  record  com- 
panies using  its  facilities,  includ- 
ing Key  Note,  Sonora,  Classic,  Sig- 
nature and  a  number  of  others. 
Feature  records  will  come  under 
the  supervision  of  Thomas  M.  Kel- 
leher,  general  manager  of  WOR 
Recording  Studios. 

Project  fits  in  with  the  station's 
contacts  with  orchestras  through 
its  numerous  remote  dance  band 
pick-ups,  according  to  Theodore  M. 
Streiber,  WOR  general  manager, 
who  added  their  talent  will  not 
be  limited  to  these  orchestras,  how- 
ever. Enterprise  is  expected  to 
work  two  ways,  feature  records 
building  up  remote  band  pickups 
for  WOR,  and  the  records  in  turn 
deriving  promotional  advantages 
from  the  broadcasts. 


Gospel  Rally 

GOSPEL  TABERNACLE.  New  York, 
sponsor  of  Word  of  Life  Hour,  a  half- 
hour  Sunday  show  on  WHN  New 
York-.  iJ«K>d  a  full  additional  hour  on 
the  station  April  1  to  broadcast  from 
its  annual  Madison  Square  Garden 
rally.  Account  placed  direct. 


Perfume  Co.  Expands 

COUNTY  PERFUMERY  CO., 
Bloomfield,  N.  J.,  has  been  using 
spot  radio  in  Minneapolis  for  Bryl- 
creme,  hair  lotion  for  men,  and  is 
now  entering  the  New  York  market 
the  first  part  of  the  month  with  a 
13-week  series  of  one-minute  elec- 
trical transcriptions  on  three  sta- 
tions with  further  expansion  being 
considered.  Spot  announcements 
combining  straight  copy  with  a 
theme  song  will  be  heard  from  six 
to  seven  times  weekly  on  WNEW, 
WOV,  WEAF  starting  the  first 
part  of  April.  Agency  is  Atherton 
&  Currier,  New  York. 


Four  to  the  Bar 

FATHER  of  the  quadruplets 
born  at  Sloane  Hospital  for 
Women  in  New  York  last 
Wednesday,  March  29,  is 
Harry  Zarief,  assistant  con- 
cert master  of  CBS'  Colum- 
bia Symphony  Orchestra. 


Circus  N.  Y.  Spots 

RINGLING  BROS.,  Barnum  & 
Bailey  Combined  Shows  Inc.,  Sara- 
sota, Fla.,  on  March  27  started  a 
heavy  spot  schedule  on  10  New 
York  stations,  to  continue  after 
the  New  York  opening  of  the  cir- 
cus April  5.  Spots  are  heard  at 
varying  frequencies  on  WABC 
WEAF  WHN  WINS  WMCA  WJZ 
WNEW  WOR  WOV  WQXR.  Agen- 
cy is  Caples  Co.,  New  York. 


IBSIllil 


Brooklyn  Games 

BROADCASTS  of  the  pre-season 
games  of  the  Brooklyn  Dodgers  got 
under  way  on  WHN  New  York 
last  Sunday,  April  2,  under  spon- 
sorship of  P.  Lorillard  &  Sons,  New 
York,  which  has  radio  rights  to  all 
home  and  away  games  of  the  Club. 
With  the  exception  of  the  Atlantic 
City  games  with  the  Yankees  April 
2  and  3,  covered  by  Western  Union 
wire  reports,  all  events  will  be 
broadcast  live.  There  are  ten  pre- 
season events  in  all,  the  series  con- 
cluding April  16.  Red  Barber  and 
Connie  Desmond,  who  have  been 
signed  to  handle  games,  have  both 
been  reclassified  1-A,  but  will  con- 
tinue broadcasting  until  they  re- 
ceive their  induction  orders. 


AMONG  THE  MANY  friendly  between  session  get-together  at  the  NBC 
War  Clinic  held  at  the  Los  Angeles  Biltmore  Hotel  March  20  through 
22  were  these  two  executive  groups.  Top  (1  to  r)  are:  Clarence  L.  Menser, 
NBC  vice-president  in  charge  of  programs ;  John  F.  Royal,  NBC  vice-pres- 
ident in  charge  of  international  relations  and  new  developments;  Earle 
C.  Anthony,  owner  of  KFI-KECA,  Los  Angeles  NBC  and  Blue  network 
outlets  respectively;  Roy  C.  Witmer,  NBC  vice-president  in  charge  of 
sales.  Bottom  are:  S.  S.  Fox,  owner-manager  of  KDYL  Salt  Lake  City; 
Henry  H.  Fletcher,  manager  of  KSEI  Pocatello;  Phillip  I.  Merryman, 
NBC  research  director;  Harold  Ritter,  manager  KYCA  Prescott. 


Mr.  Spence 


SPENCE  REELECTED 
AT  WASH.  MEETING 

ON  MARCH  24-25  Oregon  and 
Washington  broadcasters  held  a 
series  of  meetings  in  Portland,  Ore. 

The  morning  of 
the  24th  separate 
meetings  of 
broadcasters  from 
the  two  States 
were  held.  Wash- 
ington broadcast- 
ers adopted  new 
by-laws  and  elect- 
ed the  following 
officers :  Harry  R. 
Spence,  KXRO 
Aberdeen,  Wash., 
re-elected  president;  Loren  B. 
Stone,  KIRO  Seattle,  vice-presi- 
dent; Robert  E.  Priebe,  KRSC  Se- 
attle, re-elected  secretary-treasur- 
er; R.  G.  McBroom,  KFIO  Spokane, 
and  J.  A.  Murphy,  KIT  Yakima, 
trustees. 

The  outcome  of  the  Oregon 
Broadcasters  Assn.  election  has  not 
been  reported.  On  Saturday,  March 
25,  a  meeting  of  the  sales  managers 
of  the  17th  NAB  district,  which 
embraces  Oregon  and  Washington, 
was  held.  Hal  E.  Short,  of  Short  & 
Baum  Advertising;  Fred  G.  God- 
dard,  KXRO,  and  Arthur  House,  a 
Portland  advertising  man,  deliv- 
ered talks.  The  meeting  was  pre- 
sided over  by  Chet  Wheeler,  KAST 
Actoria. 


TRANSFER  GRANTED 
KBIZ,   WDAK,  WKBV 

KBIZ  Ottumwa,  la.  last  week  was 
granted  consent  by  the  FCC  to  the 
involuntary  assignment  of  its  li- 
cense from  J.  D.  Falvey,  deceased, 
to  KBIZ  Inc.,  a  new  corporation, 
for  the  sum  cf  $60,000.  President 
and  holder  of  99%  interes';  in  KBIZ 
Inc.  is  James  J.  Conroy,  who  with 
his  wife  Victoria,  have  applied  to 
the  Commission  for  the  relinquish- 
ment of  their  control  in  WDSM 
Superioi,  Wis.  for  $18,000.  Mr. 
Falvey  died  Feb.  18  of  heart 
disease  [Broadcasting,  March  27]. 

The  Commission  at  the  same  time 
granted  voluntary  assignment  of 
the  license  and  construction  permit 
of  WDAK  Columbus,  Ga.  from  L. 
J.  Duncan,  Leila  A.  Duncan,  Jose- 
phine A.  (Keith)  Rawls,  Effie  H. 
Allen,  and  Aubrey  Gay  doing  busi- 
ness as  the  Valley  Broadcasting 
Co.,  a  partnership,  to  the  same 
partners  of  the  company  except 
Aubrey  Gay,  who  sells  his  5%  in- 
terest for  "$1  and  other  valuable 
consideration"  to  Leila  A.  Duncan. 

WKBV  Richmond,  Ind.  also  was 
granted  voluntary  assignment  of 
license  from  Knox  Radio  Corp.  to 
Central  Broadcasting  Corp.  No 
monetary  consideration  is  involved. 
Since  July  13,  1943,  Central  Broad- 
casting has  controlled  WKBV 
through  its  subsidiary,  Knox  Ra- 
dio; the  grant  eliminates  the  inter- 
mediate corporation.  Major  inter- 
est (40%)  in  Central  Broad- 
casting is  held  by  its  secretary- 
treasurer  C.  F.  Albright,  who  is 
auditor  for  WIRE  Indianapolis. 
[Broadcasting,  Feb.  21,  1944]. 


Award  to  Friedman 

EXCEPTIONAL  Civilian  Service 
Award,  highest  War  Dept.  reward 
for  meritorious  civilian  service,  was 
given  March  25  to  William  F. 
Friedman,  director  of  Communica- 
tions Research  of  the  Army  Com- 
munication Service.  A.S.F. 
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WE  GROW  'EM  ALL  WOOL,  A  YARD  WIDE 


we/More  of  em  fhcm  a#y  offer  ferrtfory; 


When  Nebraska's  sheep  harvest  hits  the 
market  there's  cash  aplenty  changing  hands.  For 
Nebraska  has  more  sheep  and  lambs  on  feed 
than  any  other  state.  I  heard  that  straight  from 
the  Nebraska  College  of  Agriculture,  broadcast- 
ing on  KFAB. 

Stock  feeding,  whether  it's  sheep,  cattle  or 
hogs,  is  mighty  popular  with  all  Nebraska  farm- 


7^  BIG  Fo4*h&i 


ers.  Mighty  profitable,  too,  for  our  farm  income 
ranks  right  up  with  the  highest. 

That's  because  the  KFAB  area  is  a  diversified 
farming  section.  A  leader  in  many  crops,  and  sure 
of  high  income.  In  good  years,  and  bad,  we've 
plenty  of  cash  to  spend  for  the  things  we  need... 
naturally  we  turn  to  those  products  we've  heard 
about  through  our  friend  and  neighbor,  KFAB. 


Z*C?  Cestui  Sia&y 


LINCOLN, 

780  KC- 10,000  WATTS 


OMAHA 

BASIC  COLUMBIA 


Represented  by  EDWARD  PETRY  COMPANY 
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Rochester  Store  Is  Sold  on  Radio 


McCURDY's,  Rochester  department  store,  is  a  heavy  radio 
user,  and  is  heard  on  three  Rochester  stations  with  a  wide  variety 
of  programs.  Newscasts,  symphonies,  children's  hours  and 
feature  broadcasts  appeal  to  all  classes  of  listeners,  while  the 
commercials  educate  the  public  as  to  the  numerous  services 
the  store  offers.  The  NAB  film,  "Air  Force  and  the  Retailer" 
was  useful  in  helping  Hutchins  Adv.  Agency  convince  Mc- 
Curdy's  of  the  benefits  to  be  derived  from  a  balanced  campaign. 


Children' sHour, News, 
Symphony  Sponsored 
By  McCurdy' s 

McCURDY's,  Rochester's  large, 
well-established  and  familiarly 
known  department  store,  is  under- 
taking a  local  radio  series  that 
may  well  cut  a  pattern  for  other 
retailers  embarking  on  a  "first" 
radio  campaign. 

Shortly  after  the  Rochester 
showing  of  "Air  Force  and  the 
Retailer,"  NAB  retail  promotion 
film,  the  Hutchins  Adv.  Agency 
of  Rochester  called  in  representa- 
tives of  the  three  Rochester  radio 
stations,  WHAM,  WHEC  and 
WSAY,  and  asked  for  program 
recommendations.  The  campaign 
had  a  three-fold  objective.  Associa- 
tion of  the  name  of  McCurdy  with 
civic  and  community  projects  of 
highest  type;  selling  the  xadio 
audience  on  the  various  services 
and  merchandise  of  this  long  estab- 
lished department  store;  establish- 
ing the  use  of  radio  as  an  integral 
part  of  the  McCurdy  advertising- 
structure. 

Popular  Appeal 

Consultations  with  the  Hutchins 
agency  showed  that  a  substantial 
radio  budget  had  been  set  up.  After 
a  discussion  of  the  advertising  ob- 
jectives, and  the  radio  campaign 
objectives,  four  programs  were  set 
up:  (1)  McCurdy's  Symphonic 
Hour,  broadcast  one-half  hour 
weekly  on  WHAM;  (2)  McCurdy's 
Journal  of  the  Air,  broadcast  a 
quarter-hour  Mondays  through  Fri- 
days on  WHEC;  (3)  McCurdy's 
Children's  Program,  broadcast  a 
quarter-hour  Tuesdays  and  Thurs- 
days on  WHEC;  and  (4)  several 
spot  announcements  and  chain 
break  announcements  every  day 
on  WSAY. 

For  a  program  with  mass  ap- 
peal the  WHEC  general  manager, 
Gunnar  0.  Wiig  and  William  J. 
Adams,  program  manager,  after  a 
long  analysis  of  program  types 
and  with  a  local  service  angle  in 
view,  presented  a  news  and  feature 
presentation  titled  McCurdy's  Jour- 
nal of  the  Air  ...  a  radio  news- 
paper whose  columns  combine  news 
and  features  with  a  feminine  ap- 
peal and  a  local  interest  story. 
Using  an  announcer  and  a  dra- 
matic-narrator, column  1  of  the 
Journal  is  devoted  to  a  dramatic 
story  of  one  of  Freedom's  Heroes, 
a  Press  Association  feature  speci- 
ally rewritten  for  the  program. 
Column  2  is  a  direct  selling  com- 
mercial. Column  3,  Today's  Roches- 
terian,  is  the  local  feature  of  the 
program  and  it  is  this  column  that 
salutes  an  average  individual  who 
is  doing  an  outstanding  job  either 
in  public  service  or  in  one  of  the 
many  Rochester  war  plants.  Typi- 
cal of  this  column  are  the  stories 
of  Evelyn  Lanni,  blind  girl  optical 
worker,  who  is  working  as  an  in- 
spector at  Bausch  and  Lomb  Op- 


tical Company,  and  whose  four 
brothers  are  in  the  armed  services ; 
of  Bill  Wheeler,  30  times  a  blood 
donor  in  the  past  nine  years  and 
a  male  volunteer  nurse;  of  Pearl 
Dailey,  who  edits  a  semi-monthly 
news  letter  going  to  all  Rochester 
Gas  &  Electric  employees  in  the 
service.  Despite  the  five-a-week 
necessity  for  the  stories,  the  pro- 
gram producer  is  always  seven  to 
ten  ahead — thanks  to  the  coopera- 
tion of  individuals  and  companies 
in  supplying  story  material  and 
phone  tips. 

Column  4  of  McCurdy's  Journal 
of  the  Air  is  a  five  minute  sum- 
mary of  the  latest  world  news,  fol- 
lowed by  a  commercial.  Then  the 
feminine  interest  feature  Women  in 
Today's  World,  rounds  out  the  pre- 
sentation. This  feature  tells  a  per- 
sonality story  about  the  unusual 
activities  of  women  in  a  world  at 
war,  their  strange  and  odd  jobs, 
their  increased  opportunities  and 
their  success  stories.  McCurdy's 
Journal  of  the  Air  is  written  and 
produced  by  William  J.  Adams, 
WHEC  program  manager  and  1942 
Peabody  Award  writer  and  pro- 
ducer of  The  Home  Front. 

For  the  children's  program,  on 


the  recommendation  of  the  WHEC 
program  department,  McCurdy's 
began  the  Streamlined  Fairy  Tales 
produced  by  the  Koralites  for  the 
Harry  S.  Goodman  Agency  and 
presented  by  transcription. 

WHEC's  program  promotion  is 
continuous  on  both  the  Journal  and 
Children's  Hour,  both  via  the  spot 
announcement  and  radio  highlight 
column  carried  in  the  two  local 
newspapers. 

On  WHAM,  Tuesday  evenings 
from  7 :30-8  p.m.,  under  the  direc- 
tion of  Charles  Siverson,  McCur- 
dy's Symphonic  Hour  is  heard. 
The  little  symphony  type  orchestra 
is  composed  of  30  leading  Roches- 
ter musicians.  On  the  initial  pro- 
gram a  check  for  a  thousand  dol- 
lars was  presented  on  behalf  of 
McCurdy  &  Co.  to  Dr.  Howard 
Hanson,  Director  of  the  Eastman 
School  of  Music.  The  check  was 
presented  by  Gilbert  J.  C.  McCur- 
dy, President  of  McCurdy  &  Co. 
for  Eastman  School  scholarships. 

In  accepting  the  check,  Dr.  Han- 
son said,  "I  have  two  special  and 
personal  interests  in  these  broad- 
casts. First,  it  seems  to  me  indica- 
tive of  the  constantly  increasing 
interest  of  the  public  in  good  music 


MA  PERKINS  FIRST 
IN  DAYTIME  HOOPER 

IN  THE  MARCH  daytime  Hooper 
ratings  reports,  Ma  Perkins  heads 
the  list  of  "Top  Ten"  weekday 
programs,  followed  by  When  a 
Girl  Marries.  The  broadcasts  of 
Breakfast  at  Sardi's?  11:15  a.m. 
EWT  and  at  11  a.m.  EWT  hold 
third  and  fifth  places  respectively. 

The  Sardi  program  shows  a 
steady  gain  in  listening  since  Oc- 
tober, with  a  half-point  rise  regis- 
tered each  month.  Kate  Smith 
Speaks  holds  fourth  place.  Stella 
Dallas  ranks  sixth  followed  by 
Young  Widder  Brown,  Big  Sister, 
Our  Gal  Sunday,  and  Life  Can  Be 
Beautiful.  Theatre  of  Today  rates 
first,  and  Let's  Pretend,  second, 
among  the  Saturday  daytime  shows. 

Ma  Perkins  also  has  the  highest 
sponsor  identification  index  of  those 
programs  included  in  the  list  of 
subscribers  to  the  C.  E.  Hooper, 
Inc.  service.  Subscriber  program 
with  the  largest  number  of  women 
listeners  per  set  is  Lorenzo  Jones. 
Baukhage  Talking  has  the  largest 
number  of  men  listeners  per  set, 
and  Jack  Armstrong  the  most  child 
listeners. 

Average  daytime  program  rating 
is  4.9,  down  0.4  from  the  last  re- 
port, down  0.1  from  a  year  ago. 
Average  available  audience  is  71.6, 
down  1.6  from  last  report,  down  1.8 
from  a  year  ago. 


that  McCurdy  &  Co.  sponsors  this 
series  of  broadcasts  by  a  little 
symphony  orchestra,  composed  of 
Rochester's  outstanding  instru- 
mentalists and  featuring  distin- 
guished soloists. 

"It  also  indicates  the  vision  of 
Gilbert  J.  C.  McCurdy,  president 
of  the  company,  in  the  presenta- 
tion to  the  Eastman  School  of  Music 
of  a  number  of  scholarships  to 
further  the  education  of  talented 
young  musicians.  Later,  we  hope 
to  have  one  or  two  of  the  out- 
standing students  appear  in  this 
series.  Rochester  is  rapidly  be- 
coming known  throughout  the 
world  as  one  of  America's  impor- 
tant musical  centers,  and  it  is  most 
gratifying  to  me  that  a  firm  like 
McCurdy  &  Co.  takes  this  active 
and  important  part  as  a  public 
service  to  further  that  develop- 
ment." 

Public  Spirited  Programs 

Stated  Mr.  Milton  J.  Merz,  ad- 
vertising manager  of  McCurdy  & 
Co.,  "Our  new  set-up  provides  for: 
(1)  a  program  based  on  com- 
munity service  and  cultural  ad- 
vancement and  the  association  of 
the  business  organization  with  this 
high  type  feature;  (2)  a  news  and 
feature  presentation,  high  in  pub- 
lic service  and  with  a  tremendous 
mass  appeal  plus  a  direct  selling 
approach;  (3)  entertainment  for 
children  to  build  sales  for  a  large 
and  growing  young  people's  shop 
in  the  store;  and  (4)  spot  an- 
nouncements and  chain  break  an- 
nouncements designed  to  acquaint 
women  with  merchandise  as  well 
as  style  trends.  It  is  a  well-rounded 
campaign  which  we  think  will  pay 
off  in  results." 


OVERSEEING  OPERATIONS  as  Mervitt  R.  Schoenfeld,  assistant  gen- 
eral manager  of  the  Blue  central  division,  carves  a  ham  at  the  recep- 
tion following  the  marriage  of  Mary  Marjorie  Snyder,  daughter  of 
Glenn  F.  L.  Snyder,  vice-president  and  general  manager  of  WLS  Chicago, 
to  Pfc.  Ned  George  Maxwell,  on  March  11,  are  kibitzers  Chick  Freeman 
(left),  WLS  sales  manager;  George  Cook,  WLS  treasurer,  and  Harold 
Safford  (right),  WLS  program  director.  Before  her  marriage,  Mrs.  Max- 
well was  secretary  to  M.  S.  Wetzel,  Blue  production  executive. 
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THIS  IS  BOB  "UP-IN 
THE-AIR"  HOPE! 


U^HIS  is  Bob  "Up-in-the-Air"  Hope 
telling  you  that  this  new  WKY  tower 
is  a  cloud-seraping  whopper,  and  that  if 
you  use  Pepsodent,  you'll  have  gleaming 
white  choppers!" 

This  would  be  a  typical  Bob  Hope  im- 
pression of  the  new  WKY  transmission  in- 
stallation now  nearing  completion  in  Okla- 
homa City. 

"This  tower  is  so  tall,"  Bob  might  con- 
tinue, "that  folks  for  a  hundred  miles 
around  use  it  as  a  sun  dial  .  .  .  practically 
solved  the  alarm  clock  shortage  in  Okla- 
homa. It's  so  tall,  in  fact,  that  all  a  pro- 
gram has  to  do  is  to  fall  off  the  top  of  it 
and  the  Oklahoma  wind  blows  it  farther 
than  some  stations  can  throw  it." 

As  a  matter  of  fact,  WKY's  new  antenna 
will  be  910  feet  high  and  the  second  high- 
est in  this  hemisphere.  Already  completed 
is  WKY's  elaborate  and  untramodern  new 
transmitter  building.  When  these  new 
transmission  facilities  begin  operation, 
WKY  will  step  still  farther  out  into  Okla- 
homa, adding  thousands  of  new  listeners  to 
its  already  superior  coverage  and  giving 
better  reception  to  all  those  in  between. 

Even  now,  WKY  reaches  more  listeners 
morning,  afternoon  and  night  than  any 
other  Oklahoma  City  station. 


DMA  PUILUHiHG  CO. 
Tit  Only  Oklataau  i»d  Tints  *  Tkt  FtfMf  ■  Sttckam 
KVOR.  Citorit  Sfritp  *  KIZ.  Dttver  fAffitiled  Mf»l) 
REPREUNTE0   NATIONALLY   IT   THE   KATZ  AGENCT,  INC. 
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REPRESENTATIVES  OF  MUTUAL  network  affili- 
ates met  March  20-22  at  New  York's  Waldorf-Astoria 
Hotel  for  a  three-day  session,  covering  programming, 
sales  and  merchandising,  and  station  service  [Broad- 
casting, March  27].  Among  those  who  attended  the 
Program  Committee  meeting  on  Monday  were  (seated, 
1  to  r)  C.  L.  Harris,  WGRC  Louisville;  Allen  de  Cas- 
tro, Mutual  commercial  program  director;  Miller 
McClintock,  network  president;  Adolph  Opfinger,  Mu- 
tual program  director  and  chairman  of  the  meeting; 
James  A.  Davenport,  WATL  Atlanta;  A.  E.  Leary, 
CKCL  Toronto;  James  Gordon,  WNOE  New  Orleans. 

Standing:  Ed  Otis,  Mutual  eastern  station  relations 
manager;  Pearson  Ward,  KTTS  Springfield,  Mo.; 
John  Tinnea,  KWK  St.  Louis;  Ada  Lusardi,  Mutual 


program  dept.;  Lynn  Meyers,  KLO  Ogden,  Utah; 
Madeline  Ensign,  WOL  Washington;  Robert  Convey, 
KWK  St.  Louis;  0.  J.  Kelchner,  WIBC  Indianapolis; 
John  Whitmore,  Mutual  news  division  manager;  Rob- 
ert Feagin,  WPDQ  Jacksonville,  Fla.;  L.  D.  Baggs; 
Don  Clayton,  North  Central  Broadcasting  System; 
James  Patt,  WKRC  Cincinnati;  Felix  Hinkle,  WHBC 
Canton,  0.;  John  Schilling,  WHB  Kansas  City,  Mo.; 
John  Boler,  North  Central;  Rex  Howell,  KFXJ  Grand 
Junction,  Colo.;  Les  Johnson,  WHBF  Rock  Island, 
111.;  James  Mahoney,  Mutual  manager  of  western  di- 
vision station  relations;  Fred  Fletcher,  WRAL 
Raleigh,  N.  C;  Bob  McRaney,  WCBI  Columbus,  Miss.; 
Charles  Godwin,  assistant  director  of  station  relations 
for  Mutual;  Tom  Slater,  MBS  special  features  director. 


RICHFIELD  REPORTER  RENEWS 

Oldest  Network  Commercial  Show  on  Coast 
 Begins  14th  Year  For  Richfield  Oil  


RULING  RESERVED 
IN  OPERA  S  ACTION 

A  NEW  INSTALLMENT  of  the 
long  drawn  out  court  fight  of 
Opera  On  Tour  against  alleged 
interference  with  its  attempts  to 
present  opera  with  live  principals 
but  recorded  orchestra  and  chorus 
on  the  part  of  American  Federa- 
tion of  Musicians  and  International 
Alliance  of  Theatrical  Stage  Em- 
ployes and  Moving  Picture  Machine 
Operators  was  disclosed  last  week 
when  New  York  Supreme  Court 
Justice  Morris  Eder  reserved  de- 
cision on  a  motion  of  the  opera 
company  counsel  to  examine  James 
C.  Petrillo,  AFM  president,  before 
trial  of  the  company's  suit  for 
$90,000  damages  against  him  and 
Richard  Walsh,  president  of  the 
IATSE. 

Charging  that  the  AFM  had 
blocked  Opera  On  Tour's  perform- 
ances by  getting  the  IATSE  to 
call  a  sympathy  strike  of  its  mem- 
bers at  theatres  engaged  by  the 
opera  company,  Opera  On  Tour  in 
1938  secured  an  injunction  from 
the  New  York  Supreme  Court, 
which  was  reversed  by  the  Appel- 
late Division  and  reinstated  by  the 
Court  of  Appeals.  Company  now 
claims  that  the  unions  have  dis- 
obeyed the  terms  of  the  injunction 
and  that  it  has  been  damaged  to 
the  extent  of  $90,000,  according  to 
its  attorney,  John  H.  Jackson. 

Henry  A.  Friedman,  counsel  for 
the  unions,  said  the  case  had  been 
marked  dismissed  when  the  com- 
pany failed  to  appear  when  the 
case  was  called  on  March  13,  and 
that  Opera  On  Tour  will  have  to 
get  the  action  restored  to  the  court 
calender  before  proceeding.  Mr. 
Jackson  admitted  there  had  been  a 
confusion  in  dates  but  said  it  was 
being  straightened  out. 


Video  Survey  Course 

A  FIVE-WEEK  survey  course  titled 
"Television  is  Here",  has  been  sched- 
uled by  the  Dramatic  Workshop  of 
the  New  School  for  Social  Research, 
New  York,  beginning  April  6  at  8  :30 
p.m.  with  a  talk  on  television  broad- 
casting by  C.  L.  Menser,  NBC  vice- 
president  in  charge  of  programs. 


'ROUNDING  OUT  thirteen  con- 
secutive years  on  NBC  Pacific  sta- 
tions, the  six-weekly  Richfield  Re- 
porter enters  its  fourteenth  year 
under  sponsorship  of  Richfield  Oil 
Corp.,  Los  Angeles,  with  April  6 
broadcast.  Oldest  network  commer- 
cial program  on  the  West  Coast, 
its  characteristic  salutation,  "and 
a  good,  good  evening,"  has  now 
ushered  in  nearly  eleven  million 
words  of  modern  history,  during  a 
total  of  4045  broadcasts. 

Nightly  quarter-hour  newscast 
started  as  an  experiment  in  April 
of  1931  with  release  on  NBC  Pa- 
cific stations  (KPO  KFI  KGW 
KOMO  KHQ),  Sunday  through 
Friday,  10-10:15  p.m.  (PWT). 
Station  schedule  has  since  been 
expanded  to  include  KMJ  KTAR 
KYUM  KVOA  KGLU  KWJB 
KYCA.  John  Wald,  the  present 
Richfield  Reporter  is  a  7-year  vet- 
eran who  succeeded  Sam  Hayes,  the 
original  newscaster,  in  June  1937 
as  co-reporter  with  Ken  Barton, 
and  later  Don  Forbes.  Since  May 
15,  1942  when  Forbes  joined  the 
U.  S.  Signal  Corps.,  Wald  has  car- 
ried on  alone  as  newscaster.  Wayne 
Miller  has  been  news  editor  for  the 
past  nine  and  a  half  years. 

Seed  Offer 

Primary  advertising  media  for 
the  Richfield  Oil  Corp.,  the  news- 
cast series  presents  ample  proof 
of  its  pulling  power  in  its  thirteen 
consecutive  years  record,  accord- 
ing to  Robert  M.  Hixson,  vice- 
president  of  Hixson-O'Donnell  Adv. 
Inc.,  Los  Angeles  agency  servicing 
the  account.  "Each  year  the  Rich- 
field Reporter  is  given  the  tough- 
est test  of  any  radio  show:  carrying 
the  full  load  for  'customer  hook' 
give-aways.  Premiums  have  in- 
cluded maps,  wildflower  booklets 
and  more  recently  vegetable  seeds. 


Last  year's  three-week  garden  seed 
offer  drew  more  than  a  half  a  mil- 
lion requests.  The  seed  offer  is  be- 
ing repeated  for  the  current  plant- 
ing season  with  equally  gratifying 
results." 

W.  T.  Dinkins,  vice-president  and 
general  sales  manager  of  Richfield 
Oil  Corp.,  stated,. "One  half  of  our 
annual  advertising  budget  is  allo- 
cated for  the  Reporter.  We  consid- 
er it  a  profitable  pleasure  to  sup- 
port an  institution  that  permits  our 
organization  to  be  invited  into  the 
homes  of  nearly  two  million  west- 
erners each  evening." 


Falstaff  Beer  Show 

FALSTAFF  BREWING  Corp.,  St. 
Louis,  on  April  3  started  The  Fal- 
staff Show,  thrice-weekly  11-11:15 
p.m.  over  the  Blue's  midwest  and 
southwest  stations.  Contract,  which 
is  for  52  weeks,  was  placed  through 
Dancer  -  Sample  -  Fitzgerald,  Chi- 
cago. In  addition,  Falstaff  early  in 
April  will  sponsor  Dizzy  Dean  and 
Johnny  O'Hara,  St.  Louis  sports 
announcers,  who  will  air  play-by- 
play reports  of  the  Cardinals  and 
Browns  over  South  and  Southwest 
stations.  Day  games  originate  on 
WEW  St.  Louis,  night  games  on 
WTMV  E.  St.  Louis. 


Vitapath  Spots 

VAPO-PATH  Inc.,  Dayton,  O., 
(Vitapath  vitamins),  plans  a  se- 
ries of  spot  announcements,  cov- 
ering Ohio,  Michigan,  Indiana,  and 
eventually  Illinois  and  Pennsyl- 
vania markets,  to  begin  within  the 
next  two  months.  Three  to  five- 
weekly  spot  announcements  will 
promote  the  Vitapath  vitamin 
Check  Chart.  Agency  is  Van  De 
Mark  Advertising,  Inc.,  Cincinna- 
ti, O.,  Curtis  W.  Van  De  Mark 
account  executive. 


NBC  Video  Site 
Planned  at  Denver 

Hedges  Sees  City  as  Key  in 

Western  Television  Setup 

DENVER  will  become  talent  center 
when  NBC  builds  a  quarter-million 
dollar  television  station  in  that  city, 
William  S.  Hedges,  NBC  station's 
vice-president,  said  on  an  inspec- 
tion trip.  Transmitter  may  be  built 
on  some  nearby  mountain  site, 
Mount  Evans,  Long's  Peak,  other 
peaks  are  possibilities,  but  some 
lower  elevation  may  be  used  be- 
cause mountains  tend  to  cause  tele- 
vision to  fade.  Availability  of  elec- 
tric power  and  roads  to  peaks  are 
factors  which  will  play  an  im- 
portant part  in  deciding  site. 

Engineers  are  now  being  as- 
signed to  study  the  problem.  "Site 
to  be  selected  must  be  at  high  ele- 
vation so  we  can  get  wide  coverage 
in  line  of  sight,  if  power  is  avail- 
able," Mr.  Hedges  said,  "or  we 
might  develop  a  small  hydro-elec- 
tric power  source  in  immediate  vi- 
cinity. We  hope,  however,  to  obtain 
power  from  regular  source.  Pro- 
grams will  be  transmitted  from 
downtown  studio  to  mountain  sta- 
tion," he  said,  "and  we  expect  Den- 
ver to  become  the  key  station  of  a 
regional  network,  which  might  ex- 
tend to  Salt  Lake  City,  Albuquer- 
que, up  into  Wyoming,  Montana, 
Idaho.  Eventually,  it  would  be 
hooked  into  other  regional  networks 
to  East  and  West,  becoming  part 
of  nationwide  network. 

Video's  Part 

"While  this  is  postwar  develop- 
ment, and  we  are  now  facing  acute 
manpower  problems,"  he  continued, 
"we  think  it  appropriate  to  plan 
now,  as  television  development  of- 
fers opportunity  to  serve  as  a  great 
cushion  against  unemployment. 
Probably  television  sets  will  be 
sold  as  low  as  $60-70  with  quite  a 
good  set  around  $200.  Price  will  be 
a  matter  of  mass  production.  Radio 
industry  has  expanded  so  enor- 
mously for  war  production  that  it 
will  be  in  a  position  to  furnish 
peacetime  mass  production. 

Potentially,  television  is  a  giant 
industry,  he  said,  and  during  the 
next  five  years,  American  Tel  &  Tel 
with  whom  NBC  is  conferring, 
plans  to  lay  7,000  miles  of  coaxial 
cable,  four  lines  being  planned,  in 
addition  to  Denver  regional  net. 
One — from  New  York  to  Washing- 
ton: Two — New  York  to  Boston: 
Three — Washington  to  Charlotte, 
Atlanta,  Birmingham,  Shreveport, 
Dallas,  El  Paso,  Phoenix,  Los  An- 
geles, San  Francisco  (no  plans  yet 
to  extend  north  of  San  Francisco 
to  Pacific  Northwest) :  Four — 
Washington  to  Harrisburg,  Pitts- 
burgh, Cleveland  (with  branch  to 
Buffalo,  Toledo,  Chicago,  Milwau- 
kee, Minneapolis,  Des  Moines, 
Omaha,  Kansas  City).  With  Den- 
ver linked  to  route  four,  link  may 
be  Omaha-Denver.  NBC  has  budg- 
eted 20  million  dollars  for  televi- 
sion development  in  the  next  five 
years  and  has  petitioned  FCC  to 
modify  order  limiting  any  com- 
pany to  three  television  stations. 
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Pulling  Power? 

Yours  for  the  Asking  When 


You're  on  the  Spot! 


One-half  of  the  nation's  usable  timber,  including  the  largest 
stand  of  White  Pine  in  the  world,  is  located  in  this  area.  Top 
Programs,  plus  Complete  Coverage,  gives  KHQ  dominating 
Pulling  Power.  Its  Primary  Coverage  alone,  carries  your  mes- 
sage to  over  three-quarters  of  a  million  wealth-producers  in 
27  counties*.  KHQ  is  the  only  single  medium  completely 
covering  this  area. 

*Not  including  recent  increase  which,  in  Spokane  alone  is  esti- 
mated at  over  28%  above  1940 — mostly  permanent. 


O  Primary  Coverage  Area     O  Secondary  Coverage  Area     O  150-Mile  Circle 


KHQ— Spokane,  Washington 

ZOOO  WATTS  — , %90  KMM.OCYCLES 

Owned  and  Operated  by 

LOU  I  S  WASMER,  MNC. 

Radio  Central  Bldg.        Spokane,  Wash. 
National  Repretentatives :  Edward  Petry  &  Co.,  Inc. 
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Total  of  5,096  Frequencies 
Used  by  U.  S.9  Fly  Declares 

Army  Leads  With  2,189,  Chairman  Tells  House 
Committee,  With  Navy  and  CAA  Following 


GOVERNMENT  agencies  have 
been  assigned  a  total  of  5,096  fre- 
quencies, ranging  from  10-162,000 
kc,  FCC  Chairman  James  Law- 
rence Fly  told  the  House  Select 
Committee  to  Investigate  the  Com- 
mission, last  Tuesday.  He  submit- 
ted for  the  record,  at  the  Commit- 
tee's request,  a  list  of  frequencies 
assigned  to  various  Government 
departments. 

Of  the  total  frequencies  assigned 
to  Government,  1,709  are  exclu- 
sive; 941  are  shared  with  one  or 
more  Government  agencies;  668 
are  shared  with  non-Government 
sources  and  1,778  are  shared  with 
one  or  more  Government  agencies 
and  non-Government  users  of  the 
air,  the  report  shows. 

Fly  Balks 

Mr.  Fly  objected  to  providing 
the  breakdown,  when  Rep.  Wig- 
glesworth  (R-Mass.)  requested  it 
on  March  24  [Broadcasting, 
March  27].  He  declared:  "We  have 
a  couple  of  other  wars  to  fight  and 
it  will  take  two  man-days  to  as- 
semble those  figures."  He  assented, 
however,  when  Chairman  Clarence 
F.  Lea  (D-Cal.)  and  Rep.  Warren 
B.  Magnuson  (D-Wash.)  concurred 
in  Rep.  Wigglesworth's  insistence. 

Army  leads  the  list  of  Govern- 
ment agencies  using  frequencies, 
with  a  total  of  2,189.  Of  that  total, 
the  Army  has  875  exclusive  fre- 
quencies, shares  271  with  other 
Government  agencies;  divides  245 
with  non-Government  and  798  with 
both  Government  and  private  in- 
dustry. 

Navy  is  second  with  a  total  of 
1,882  frequencies.  Of  that  number 
550  are  exclusive;  276  are  shared 
with  other  Government  agencies; 
274  with  non-Government  and  782 
with  both  Government  and  non- 
Government.  Third  on  the  list  is 
the  Civil  Aeronautics  Authority, 
with  352  frequencies,  of  which  106 
are  exclusive.  The  Coast  Guard, 
with  316,  is  fourth,  sharing  all  but 
82  of  its  frequencies.  Agriculture 
Dept.  is  fifth,  having  been  assigned 
132  frequencies,  of  which  38  are 
exclusive.  Mr.  Fly  explained  that 
most  of  the  Agriculture  Dept.  fre- 
quencies are  used  for  fire-preven- 
tion work  in  forests. 

The  Dept.  of  Commerce  has  30 
frequencies,  exclusive  of  the  CAA, 
the  figures  disclosed.  Six  of  those 
are  exclusive,  18  shared  with  other 
Government  agencies  and  six  with 
both  Government  and  private  li- 
censees. The  FCC  has  19  frequen- 
cies, 12  of  which  are  exclusive,  3 
shared  with  other  Government  de- 
partments, and  2  each  with  both 
Government  and  non-Government 
and  civilian  licensees. 

Mr.  Fly  told  the  Committee  the 
"only  Government  bureau  not  now 
in  existence  that  has  had  assign- 


ments of  frequencies  since  Jan.  1, 
1941,  is  the  National  Youth  Ad- 
ministration of  the  Federal  Secur- 
its  Agency."  That  bureau  had  three 
frequencies,  two  of  which  were 
shared  with  other  Government  de- 
partments and  non-Government, 
and  one  with  non-Government. 

"The  NYA  used  the  frequencies 
which  it  had  access  to  at  the  time 
for  purposes  of  training,"  Chair- 
man Fly  explained.  He  said  he 
could  find  no  record  where  the 
WPA  had  been  assigned  any  fre- 
quencies. Referring  to  one  fre- 
quency assigned  now  to  the  FSA, 
Mr.  Fly  said:  "I'm  not  sure  what 
the  Federal  Security  Agency  does 
with  its  one  frequency." 

Under  cross-examination  Wed- 
nesday by  Harry  S.  Barger,  act- 
ing Committee  general  counsel, 
Charles  R.  Denny  Jr.,  FCC  gen- 
eral counsel,  testified  that  the  fre- 


quencies listed  did  not  include  in- 
ternational shortwave  stations  op- 
erated by  the  Office  of  War  Infor- 
mation and  the  Coordinator  of 
Inter-American  Affairs.  Those  sta- 
tions, he  said,  are  licensed  by  the 
Commission  to  commercial  broad- 
casting companies  and  in  turn  the 
OWI  and  CIAA  "purchase  all  their 
time"  and  program  the  stations. 

"So  as  no  question  of  control  of 
the  stations  could  arise  under  Sec. 
310-B  of  the  Communications  Act," 
said  Mr.  Denny,  "the  Commission 
did  approve  the  contracts  between 
the  licensees  and  the  OWI  and 
CIAA."  Mr.  Barger  asked  how 
many  frequencies  the  OWI  and 
CIAA  use,  but  the  witness  said 
the  information  was  "confidential". 
Following  an  off-the-record  discus- 
sion, however,  he  agreed  to  sub- 
mit the  figures  as  of  March  29  this 
year  to  the  Committee. 

Following  are  the  total  frequen- 
cies assigned,  the  chairman  em- 
phasized, "by  the  Interdepartment 
Radio  Advisory  Committee  and 
not  by  the  FCC"  to  other  Govern- 
ment agencies : 

Federal  Works  Agency  8;  Insu- 
lar Government  of  Virgin  Islands 
1;  Dept.  of  Interior  76;  Justice 
Dept.  69;  Tennessee  Valley  Au- 
thority 11;  Treasury  Dept.  10. 


Official  U.S.M.C.  Photo 

By  T/Sgt.  Douglas  Q.  White 

BATTLE  BROADCASTS  from  the  Marines  originate  from  such  spots 
as  these  at  the  front  lines  of  the  South  Pacific  combat  areas.  Above,  Sgt. 
James  O.  Hardin  Jr.  (center),  Marine  Corps  combat  correspondent  re- 
sponsible for  many  of  the  outstanding  action  broadcasts  of  the  war,  in- 
terviews Cpl.  C.  Dave  Ohman  Jr.  (right),  Marine  photographer,  while 
Sgt.  Gordon  D.  Marston  (seated),  also  a  USMC  correspondent,  waits  his 
turn  at  the  mike  to  tell  of  the  battle  for  Bougainville.  Talks  were  re- 
corded on  the  Marine  Corps  Battle  Broadcasting  unit  on  the  island.  Be- 
low, parked  in  a  South  Pacific  jungle,  is  an  automobile  trailer  housing 
the  Marine  recording  equipment  and  a  photographic  dark  room.  To 
prevent  travel  damage,  the  instruments  are  protected  by  heavy  padding. 


FAIRBANKS  RESIGNS 
BECAUSE  OF  ILLNESS 

RESIGNATION  of  William  F. 
Fairbanks,  chief  of  the  Allocations 
Division,  because  of  ill  health,  was 
announced  last  week  by  Philip  H. 

Cohen,  chief  of 
the  OWI  Domes- 
tic Radio  Bureau. 
Joseph  A.  Eccle- 
sine,  Manager  of 
Network  Sales 
Promotion  for 
NBC,  was  named 
as  his  successor. 

Mr.  Fairbanks' 
decision  to  leave 

the  Government 
Mr.  Ecclesine     wag   at  the  ad. 

vice  of  doctors  who  ordered  him 
to  take  a  rest  from  his  arduous 
duties  and  engage  in  less  strenu- 
ous work  until  his  health  is  fully 
restored.  Expressing  regret  at  his 
resignation,  Mr.  Cohen  declared 
that  Mr.  Fairbanks  had  carried  a 
heavy  load  in  scheduling  war  in- 
formation campaigns  through  the 
various  OWI  allocation  plans  and 
had  performed  an  invaluable  pub- 
lic service. 

Mr.  Fairbanks  came  to  OWI  in 
September  1942,  having  previously 
been  with  NBC's  sales  promotion 
department.  He  had  been  with  the 
network  for  nine  years.  He  at- 
tended Brooklyn  Poltechnic  In- 
stitute and  City  College  of  N.  Y. 
He  is  32  years  old,  married  and 
has  one  child. 

Mr.  Ecclesine  has  been  with 
NBC's  promotion  staff  for  four 
years.  He  had  previously  been  with 
the  Bureau  of  Advertising  of  the 
American  Newspaper  Publishers 
Assn.  and  the  advertising  depart- 
ment of  True  Story  Magazine.  He 
is  a  graduate  of  Fordham  U. 


RCA  FM  Booklet 

RCA  LABS,  has  published  a  52- 
page  booklet  on  "FM  Broadcast- 
ing," covering  the  general  and 
technical  aspects  of  FM  as  com- 
pared with  AM  broadcasting, 
RCA's  contributions  to  FM  develop- 
ment, the  statement  made  by  Dr. 
C.  B.  Jolliffe,  chief  engineer,  RCA 
Victor  Division  of  RCA,  at  the 
FMBI  meeting  Jan.  26  in  New 
York,  and  the  statement  of  NBC's 
FM  policy  as  made  by  Niles  Tram- 
mell,  NBC  president,  to  the  net- 
work's affiliated  stations. 


KVRS  in  Wyoming 

KVRS  is  in  Rock  Springs,  Wyo. 
instead  of  Rock  Springs,  Ariz,  as 
erroneously  reported  in  Broadcast- 
ing March  20. 


Mike's  Boy 

IRISHMAN'S  LUCK,  to  be 
sure,  brought  true  the  boast 
of  one  Mike  Cassidy,  account 
executive  of  KUTA  Salt 
Lake  City,  who  upon  entering 
the  Army  in  January  said 
that  his  son,  one  Patrick 
Michael  Cassidy,  would  befit- 
tingly  be  born  on  the  day  of 
Saint  Patrick,  March  17. 
Patrick  Michael  did  arrive  on 
March  17,  all  eight  pounds, 
and  both  mother  and  son  are 
doing  fine. 
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Send  for  'Fingertip- 
Facts"  Brochure  all 
about  WMBD  and 
rich  Peoriarea. 
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"Caterpillar"  tractor  and  crane  erecting  radio 
aerial  in  Iceland.  Signal  Corp  photo. 


LeTourneau  Angledozer  being  operated  with 
"Caterpillar"  tractor  on  road  building  job. 


PEORIA  BROADCASTING  COMPANY 


Hyster  arch  being  used  with  "Caterpillar" 
tractor  to  handle  felled  timber  in  woods. 


FREE  AND  PETERS 


Peoria,  Illinois 


BROADCASTING  •  Broadcast  Advertising 


National  Representatives 


April  3,  1944  •  Page  25 


Invasion  Trade 

ALL  BBC  broadcasts  dealing  with 
the  invasion  will  be  available  to 
American  stations  for  at  least  the 
initial  stages  of  the  operations,  the 
BBC  announced  in  New  York 
March  24,  on  the  return  from  Lon- 
don of  Lindsay  Wellington,  North 
American  director.  Reciprocally, 
American  network  representatives 
in  London  have  agreed  to  make 
their  invasion  material  available 
to  the  BBC  for  domestic  broadcast 
in  Britain,  the  announcement  said. 


RADIO  TUBES  may  become  a  "con- 
trolled item"  in  Canada  to  straighten 
out  current  distribution  troubles.  Mu- 
nitions &  Supply  Minister  C.  D.  Howe 
stated  at  Ottawa,  this  week.  Members 
in  Parliament  had  reported  a  black 
market  in  radio  tubes  and  urged  in- 
creased production.  Mr.  Howe  report- 
ed no  difficulty  in  obtaining  materials 
but  a  shortage  in  manufacturing  cap- 
acity. "There  is  nothing  more  urgent- 
ly required  for  war  purposes  than 
radio  tubes,  and  there  is  no  field  in 
which  we  have  made  a  greater  at- 
tempt to  expand  capacity,"  he  told 
Parliament. 


Resistor  Shipments  Up 

WITH  monthly  shipments  of  re- 
sistors numbering  45,000,000  units 
in  February,  WPB  officials  said 
last  week  that  an  additional  10% 
may  be  available  in  March.  Al- 
though the  resistor  industry  will 
probably  be  able  to  meet  all  mili- 
tary requirements  for  1944  as 
indicated  at  present,  civilian  sup- 
plies of  electronic  resistors  must 
come  from  surplus  inventories  and 
factory  over-runs. 


KNOWING  CROSLEY 

Employes  Conferences  on 
 Company  Planned  

AN  IMPORTANT  series  of  radio 
conferences,  to  begin  April  3  will 
be  held  in  Cincinnati  by  the  broad- 
casting division  of  the  Crosley 
Corp.  in  order  that  all  members 
will  have  an  opportunity  to  "know 
our  radio,  our  stations  and  our 
jobs  better,"  according  to  George 
C.  Biggar,  assistant  to  the  vice- 
president  and  director  of  employe 
relations  for  stations  WLW-WSAI- 
WLWO. 

The  conferences  are  to  run  for 
nine  1%  hour  periods  each  Monday 
through  April  24,  with  introduction 
of  all  department  heads  who  will 
lead  discussions  concerning  the 
most  important  functions  of  their 
departments.  WLW-WSAI  top  ex- 
ecutives, representatives  of  spon- 
sors and  agencies  will  also  take 
part. 

Some  of  the  topics  to  be  discussed 
are:  Why  a  Crosley  Square  radio 
conference;  the  engineering  pic- 
ture; the  American  scheme  of 
broadcasting;  Crosley  stations  in 
the  broadcasting  industry;  pro- 
gram policies  of  the  Nation's  sta- 
tion; from  Chungking  to  Crosley 
Square;  FM  and  television— tech- 
nical aspects;  looking  ahead  in 
broadcasting;  and  others,  each  of 
which  will  be  followed  by  a  ques- 
tion and  answer  period. 


Farnsworth  Plans 

OPINION  that  projection  tube  re- 
ceivers will  replace  the  pre-war 
picture  tube  sets,  in  which  images 
are  viewed  either  directly  or  by 
reflection  from  the  receiver  tube, 
was  expressed  by  B.  Ray  Cum- 
mings,  vice-president  in  charge  of 
engineering  of  Farnsworth  Tele- 
vision &  Radio  Corp.,  in  an  ad- 
dress last  Tuesday  before  the  Tele- 
vision Press  Club  of  New  York. 


Joseph  H.  Spear 

JOSEPH  H.  SPEAR,  member  of 
the  writing  staff  of  the  Radio 
Council  of  the  Chicago  Public 
Schools,  died  March  18  in  New 
York  City.  He  had  been  a  mem- 
ber of  the  Pan  American  Council 
in  Chicago  until  recently,  when  he 
resigned  to  accept  a  position  on 
the  educational  research  staff  of 
the  U.  of  Chicago. 


Big  Used  Car  Budget 

KELLEY  KAR  Co.,  Los  Angeles 
(used  car  dealers),  on  March  16  re- 
vised its  advertising  budget  and  in- 
creased radio  appropriation  to  $12,000 
per  month.  Firm  sponsors  the  nightly 
60-minute  Midnight  Merry-Go-Round 
and  a  Sunday  morning  recorded  music 
and  news  program  as  well  as  daily 
announcements  on  KNX ;  twice  daily 
transcribed  version  of  Mutual  pro- 
gram, The  Johnson  Family,  a  weekly 
45-minute  musical  program  and  an- 
nouncements on  KHJ ;  six-weekly 
quarter-hour  recorded  program,  with 
eight  15-minute  newscasts  and  five 
spot  announcements  per  week  on 
KECA;  daily  60-minute  recorded 
Make  Believe  Ballroom,  Saturday 
night  half-hour  News  Reel  and  7  spot 
announcements  weekly  on  KFWB ; 
daily  15-minute  newscast  and  14  spots 
weekly  on  KFAC ;  daily  participation 
in  Ghuckwagon  on  KFI ;  participation 
seven  days  weekly  in  Spanish  program 
on  KGFJ;  and  quarter-hour  News  in 
Spanish  seven  times  weekly  on  XEMO 
Tiajauna,  Mex.  Coast  Western  Adv.. 
Los  Angeles,  has  the  account. 
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Tommy  Dorsey  —  "That  Sentimental  Gentleman  of  Swing"  — 
has  agreed  to  provide  a  continuous  flow  of  library  transcrip- 
tions for  the  exclusive  use  of  Lang-Worth  subscribers  .  .  .  Fea- 
tured with  Tommy  Dorsey  and  his  27  piece  recording  orchestra 
will  be  Bob  Allen  and  Betty  Brewer  vocalists,  "The  Four  Clark 
Sisters"  and  Gene  Krupa  .  .  .  first  recording  immediately. 


LANG-WORTH,  INC. 


420  Madison  Ave.,  N.Y.C. 
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PITTSBURGH 

50,000  WATTS 


And  well  they  earned  it,  in  '43,  by  their  stellar  participation  in  Pittsburgh's 
most-favored  participation  programs.  The  almost  incredible  popu- 
larity of  "The  Shopping  Circle,"  conducted  by  Janet  Ross,  and 
"KDKA  Home  Forum,"  presided  over  by  Evelyn  Gardiner,  is  attested 
by  110,087  letters  received  in  that  year. 

This  means  that  KDKA  not  only  reaches  but  serves  the  radio  homes  in  the  KDKA 
area.,  serves  the  average  home-maker  by  keeping  her  abreast  of  the  times 
in  a  swiftly  moving  world  that  bristles  with  problems.,  problems  that  are 
analyzed,  and  solved,  in  an  intimate,  informal,  friendly,  and  authorita- 
tive manner  on  these  programs. 

This  proved  listener-interest,  plus  well-established  buying  power,  creates 
an  ideal  low-cost-per-inquiry  setup  on  KDKA.  Contact  NBC  Spot  Sales 
for  availabilities. 

—  WESTIN6H0USE  RADIO  STATIONS  Inc — 

WOWO     ->WGL     •     WBZ     •    WBZA     •     KYW     •  KDKA 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 


YOU  CAN  STILL  GET 
PROMPT  POST-WAR 
DELIVERY  IF  YOU 
RESERVE  YOUR 
GENERAL  ELECTRIC 
BROADCAST 
EQUIPMENT 


GENERAL  «  ELECTRIC 
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Ajarge  as  is  the  amount  of  broadcast  equip- 
ment already  on  reservation  with  General  Elec- 
tric, the  tremendous  war-geared  G-E  manufac- 
turing facilities  can  produce  all  this  reserved 
equipment  for  quick  post-war  delivery.  Even 
twice  this  amount  can  be  built  within  prac- 
tically the  same  time  if  we  know  now  what  will 
be  required  and  can  plan  for  its  production. 

General  Electric  has  the  plant,  the  machines, 
and  the  skilled  engineering  and  factory  per- 
sonnel, to  swing  into  peacetime  production  vir- 
.oyernight.  No  extensive  reorganization 
of  pi  1 1  ih  liliTiTl  mm  Lhpds  will  be  necessary  at  G.E. 
.  .  .  since  much  of  the*&q«ijmient  needed  for 
commercial  broadcasting  is  in  the 
pattern  as  that  which  today  is  proving  its  higr 
standard  under  the  acid  tests  of  war. 

Prompt  post-war  delivery  is  only  one  of  the 
benefits  you  gain  by  reserving  your  G-E  broad- 
cast equipment  NOW. 

Your  contact  with  us  will  enable  you,  your 
staff,  and  your  consulting  engineer  to  develop 
the  details  of  your  post-war  station  during  the 
period  before  new  construction  is  authorized. 
Then,  you  will  be  fully  prepared  to  proceed 
with  the  building  of  your  station. 


General  Electric  can  help  you  in  any  of  the 
three  broadcasting  fields/  FM— TELEVISION 
—  or  AM.  You  can  berefit  from  exclusive  G-E 
developments  such  as/he  FM  circular  antenna 
or  the  S-T  relay  system  which  permits  you  to 
establish  your  statin  for  maximum  coverage 
. . .  your  studio  for  Jiiaximum  convenience.  You 
can  obtain  from  Cf-E  any  broadcast  equipment, 
either  station  or  studio,  together  with  associ- 
ated equipment  for  FM,  AM,  or  television.  No 
other  manufacturer  can  offer  such  complete 
system  expedience  and  "know  how." 

Come  to  Schenectady  and  See  for  Yourself! 

General  iElectric  operates  five  proving-ground 
rpadcafeting  stations  at  Schenectady  - —  AM, 
International  Shortwave,  FM  and  Television. 
Broadcasters  and  prospective  broadcasters  are 
invited  to  inspect  these  facilities  and  discuss 
their  problems  with  our  station  personnel. 

•  WRITE  for  your  copy  of  the  G-E  Equipment- 
Reservation  Plan,  and  application  forms.  Electronics 
Department,  General  Electric,  Schenectady,  New  York. 


•  Tune  in  General  Electric's  "The  World  Today"  and  hear  the 
news  from  the  men  who  see  it  happen,  every  evening  except  Sun- 
day at  6:45  E.W.T.  over  CBS  network.  On  Sunday  evening  listen 
to  the   G-E   "AH  Girl  Orchestra"  at  10  E.W.T.  over  NBC. 


ANTENNAS    *    ELECTRONIC    TUBES    •  RECEIVERS 


FM- Television -AM 


H€R€  flfif  TH€  RESULTS 


A  Radio  News  Quiz,  held  through  blind  ads  in 
all  Cincinnati's  papers,  brought  1608  replies. 
Received  and  tabulated  by  two  impartial 
Cincinnati  Advertising  Agencies,  these  replies 
show  that  WCPO  overwhelmingly  leads  as  the 
station  Cincinnatians  listen  to  their  news  on, 
also  WCPO  was  picked  as  the  station  listened 
to  most  all  day  long,  by  most  of  the  people! 


QUestions 


I  listen  mostly -to 
the  news  on  bta- 


Wich  station  do 
You  listen  \o  most 
during  day- 


\JJCPO 


TOTAL 


164  181 


WCPO 


WCPO  is  under  the  same  sound  management  policy  as  WNOX,  Knoxville, 
Te  nn.;  and  WMPS,  Memphis,  Tenn. 


WGN  ANNOUNCES 
THEATRE  CONTEST 

COMPLETE  details  of  a  $10,000 
contest  for  its  "theater  of  the  fu- 
ture" will  be  announced  within  60 
days  by  WGN  Chicago.  Competi- 
tion for  a  prize  winning  building 
design  will  be  judged  by  a  group 
of  WGN  radio  experts.  Prizes  will 
be:  $5,000  first  prize;  $2,500  sec- 
ond prize;  $1,000  third  prize,  and 
15  prizes  of  $100  each. 

Projected  plans  include  a  seat- 
ing capacity  of  2,000,  a  stage,  60 
feet  square  and  capable  of  seat- 
ing a  75-piece  orchestra,  and  con- 
trol rooms,  flyloft,  lighting  equip- 
ment, and  storage  space. 

Anticipating  post-war  television, 
a  studio  will  be  constructed  capa- 
ble of  adapting  the  sound  produc- 
ing qualities  of  its  auditorium  to 
radio. 


Suit  Sustained 

APPELLATE  Division  of  the  New 
York  Supreme  Court  has  sustained 
the  suit  of  Gem  Music  Corp.  and 
Denton  &  Haksins  Corp.  against 
the  individual  directors  of  ASCAP 
and  also  reversed  the  lower  court's 
decision  by  reinstating  the  publish- 
ing companies  with  which  the  pub- 
lisher members  of  the  ASCAP 
board  are  affiliated  as  defendants. 
Plaintiffs,  publisher  members  of 
ASCAP,  are  suing  for  an  account- 
ing of  the  society's  finances,  charg- 
ing misuse  of  funds  by  the  di- 
rectorate. 


Hospital  Plan 

HOSPITAL  SERVICE  Plan  Com- 
mission of  American  Hospital 
Assn.,  Chicago,  is  discussing  the 
possibility  of  sponsoring  a  net- 
work program  to  promote  the  pre- 
paid hospital  service  offered  as  a 
non-profit  community  service  by 
local  Blue  Cross  organizations,  of 
which  77  are  currently  in  opera- 
tion. Funds  would  have  to  come 
from  the  public  relations  budgets 
of  the  local  units,  since  the  na- 
tional organization  has  no  money 
for  promotion. 


Dr.  Buss  Takes  Over 

DR.  CLAUDE  A.  BUSS  has  offi- 
cially taken  office  as  director  of 
OWI's  Pacific  Bureau,  with  head- 
quarters in  San  Francisco.  He  de- 
clared that  the  area  of  operations 
will  be  increased  and  the  work  of 
the  OWI  intensified.  Already  five 
new  shortwave  transmitters  are 
scheduled  to  be  added  to  the  five 
on  the  West  Coast.  With  these 
OWI  will  blanket  North  China,  the 
Netherlands  East  Indies  and  Ja- 
pan even  more  thoroughly  than 
now. 


Shellniar  Award 

SHELLMAR  PRODUCTS  Co. 
Mount  Vernon,  O.,  has  signed  for 
the  full  Blue  Network  April  8 
5-5:30  p.m.  to  broadcast  their 
Army-Navy  "E"  award  ceremon 
ies.  John  Stover  Co.,  Columbus, 
Ohio,  is  agency. 


WESTINGH0US3  ELECTRIC  & 
MFG.  CO.,  Pittsburgh,  will  omit  com 
mercials  on  the  Easter  Sunday  broad 
cast  of  its  NBC  program  featuring 
John  Charles  Thomas,  in  honor  of  the 
holiday.  Agency  is  McCann-Erickson, 
New  York. 
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FIRST  "PUBLIC  APPEARANCE"  OF  A  GREAT  PLANT 


WWVA 


50,000  WATTS 


BLUE  NETWORK 

Represented  by  John  Blair  &  Co. 


We  have  been  so  busy  exploiting  the  phenomenal  results  of  our  com- 
paratively new  (since  October  7,  1942)  50,000  Watts  service,  that  we 
have  unconsciously  neglected  to  pay  tribute  to  our  ultra  modern  engi- 
neering facilities  that  have  played  a  major  role  in  our  development. 

And  so,  for  the  first  time  in  print,  we  picture  the  mechanical  heart 
beat  of  our  outstandingly  successful  service.  Modern  in  its  every  line; 
efficient  in  its  every  detail ;  dependable  in  its  every  function ;  this  WWVA 
plant,  with  its  50-D  R.  C.  A.  Transmitter,  is  performing  yeoman  service 
in  carrying  one  of  America's  most  highly  personalized  broadcasting 
services  to — ■ 

123  PRIMARY  AREA  COUNTIES 

in  Ohio,  Pennsylvania,  West  Virginia, 
Maryland  and  Virginia 

1,747,955  Primary  Area  Radio  Homes 


WEST  VIRGINIA  BROADCASTING  CORP.  —  HAWLEY  BLDG.  —  WHEELING,  WEST  VA 


...OR  HOW  RETAIL  ADVERTISERS  CAN  BUY 
BIG-TIME  SHOWS  ON  LIMITED  BUDGETS 

  •  You  can  stew  and  sweat  and  worry  and  fret  about  your  — 

radio  program  OR  you  can  solve  this  problem  the  easy 
way  — as  so  many  retail  advertisers  are  doing  — with  one  of 
NBC's  top-flight  "package"  shows.  Among  the  NBC  Re- 
corded Programs  building  sales  for  retail  merchants  in 
more  than  187  markets  are : 

Betty  and  Bob— The  story  of  "ordinary  folk  who  lead  extraor- 
dinary lives"— tops  in  serial  drama,  with  a  record  of  proved  sell- 
ing power.  390  quarter-hours  for  5-a-week  broadcasts.  Used  by 
department  stores  (10),  retailers  of  furniture  (2),  clothing, 
drugs,  groceries,  baked  goods,  etc. 

Flying  for  Freedom— Vivid  saga  of  daring  and  courage  of 
United  Nations  airmen.  26  half-hours.  Broadcast  by  shoe  stores, 
dress  shop,  men's  clothing,  department  stores  and  others. 

Let's  Take  a  Look  in  Your  Mirror— Timely  sparkling  program 
by  Stella  Unger— helpful  suggestions  about  today's  problems 
for  today's  women.  156  5-minute  programs.  Used  by  depart- 
ment stores  ( 8 ) ,  women's  dress  shops  ( 10 ) ,  furriers  ( 4 ) ,  furni- 
ture stores  (3),  cleaners  and  laundries,  and  many  more.  Many 
of  these  stores  also  used  Stella  Unger's  "Hollywood  Headliners" 
—personality  sketches  of  the  movie  greats  — 156  5-minute  pro- 
grams, still  available  in  some  markets. 

The  Name  You  Will  Remember— WilUam  Lang's  brilliant  word 
portraits  of  famous  notables  in  the  news— pack  an  unforgettable 
punch— and  a  natural  merchandising  title  tie-in.  156  five-min- 
ute shows.  Sponsors  include  furniture  stores  (5),  jewelers  (3), 
women's  wear  shops  (2),  department  store,  shoe  store,  men's 
clothing,  etc. 

Happy  the  Humbug  — Fanciful,  enchanting  children's  story  for 
Christmas  promotions  — grown-ups,  too,  enjoy  it.  12  quarter- 
hours.  Sponsored  in  1943  by  department  stores,  bank,  retail 
merchants  association,  super-market  and  others.  Offered  now 
for  Christmas,  1944. 

*         ★  ★ 

EASY  DOES  IT!  Just  prepare  sales  messages  to  be  read  by 
the  local  announcer  — select  your  station  and  time— and 
your  program  is  set!  Many  other  NBC  recorded  shows,  in 
addition  to  those  listed  above,  are  ready  to  go  to  work  for 
retail  advertisers.  Ask  your  local  station  to  audition  them— 
or  write  us  direct. 

Noitonol  Iroodtctling  Co  >  !V 


RADIO-RBCORpING  DIVISION 

»«f«ICA    S    NU*8(I    1    S  Oji  RC!    Of    1ICO1B10  PROGRAMS 


1  Service  of  lodio  RCA  B'dg-,  Radio  Cily,  N.  Y... Merchandise  Marl,  Chicago,  III. 

Corporation  ol  imerico  Trans-Lux  Bldg.,  Washington,  D.C. . .  Sunset  and  Vine,  Hollywood,  Col. 


OWI  PACKET,  WEEK  APRIL  24 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  April  24.  All  station  announcements  are  50  seconds  and 
available  for  sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing 
of  these  important  war  messages.  Each  X  stands  for  three  announcements  per  day  or 
21  per  week. 


STATION  ANNOUNCEMENTS 
NET-  Group  Group  NAT.  SPOT 

WAR  MESSAGE  WORK  KW  OI  PLAN 

PLAN    Aff.         Ind.      Aft.         Ind.  Live  Trans. 


War    Bonds   XX  XX  X 

Fight  Waste   X 

Play  Square  With  Gasoline         -X  X 

Victory  Gardens   X  X  X  — 

WACS   X  XX  X  — 


See  OWI  Schedule  of  War  Messages  105  for  names  and  time  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 


W  AC  Recruiting  Returns  to  OWI  Radio 
Packet;  Garden  Campaign  Now  at  Peak 


AFTER  AN  ABSENCE  of  six 
weeks,  the  campaign  to  recruit 
WACS  returns  to  the  OWI  Domes- 
tic Radio  Bureau  packet  for  the 
week  beginning  April  24,  with 
transcribed  messages  scheduled  on 
both  the  "KW"  and  "01"  groups 
of  stations. 

To  replace  men  in  non-combat 
jobs  as  rapidly  as  possible,  the  War 
Dept.  is  seeking  to  triple  the  pres- 
ent rate  of  enlistments  in  the  Wom- 
en's Army  Corps  and  fill  approxi- 
mately 200,000  specialized  Army 
jobs  now  open  to  WACS.  Radio  ap- 
peals will  be  directed  to  stressing 
the  great  need  of  recruits  and  to 
interesting  women  not  now  in  es- 
sential employment  or  persons 
whose  home  responsibilities  are  not 
so  great  as  to  prevent  them  from 
serving. 

Continuing  on  the  week's  sched- 
ule are  messages  on  War  Bonds, 
Play  Square  With  Gasoline,  and 
Victory  Gardens.  The  bond  drive, 
assigned  to  both  Network  and  Sta- 
tion Announcement  allocation  plans, 
carries  appeals  to  listeners  to  main- 
tain steady  purchases  by  having 
more  of  their  wages  put  into  bonds. 

Gasoline  messages,  assigned  to 
the  National  Spot  Plan,  continue 
the  anti-black  market  theme,  ap- 
peals emphasizing  enormous  mili- 
tary   demands    and    urging  con- 


Cotton  Week  Spots 

RADIO  promotion  will  again  fig- 
ure in  this  year's  Cotton  Week 
May  22-27,  according  to  the  Cot- 
ton-Textile Institute,  New  York, 
which  handles  the  promotion  in 
conjunction  with  the  National  Cot- 
ton Council.  Some  50  national  ra- 
dio advertisers  outside  of  the  tex- 
tile industry  usually  promote  Cot- 
ton Week  on  their  programs  as  a 
good-will  gesture  towards  their 
markets  in  the  South.  In  addition 
local  stations  in  the  cotton  belt 
present  sustaining  programs  and 
spot  announcements  prepared  for 
the  occasion  by  local  retailers  and 
other  business  groups.  The  Insti- 
tute prepares  background  mate- 
rial on  the  week,  which  is  keyed 
to  the  slogan  "First  in  War — First 
in  Peace". 


formity  with  rationing  rules  and 
restricting  use  of  fuel  to  only  es- 
sential needs. 

The  Victory  Garden  campaign 
enters  its  peak  period,  with  net- 
work messages  and  station  an- 
nouncements reaching  listeners  at 
the  height  of  the  planting  season. 
Stations  should  find  the  transcribed 
messages  on  this  subject  a  fruitful 
source  for  sponsors  among  the  vari- 
ous local  merchants  featuring  gar- 
dening supplies  and  equipment. 

The  overall  Fight  Waste  cam- 
paign, assigned  for  network  treat- 
ment, returns  to  the  packet  after 
an  absence  of  three  weeks. 


McKesson  on  Blue 

McKESSON  &  ROBBINS,  Bridge- 
port, Conn,  (drugs,  cosmetics),  on 
March  23  started  sponsoring  the 
weekly  travel  quiz  show,  Stop  & 
Go,  on  153  Blue  stations,  Thursday, 
10:30-11  p.m.  (EWT),  with  tran- 
scribed West  Coast  repeat,  9-9:30 
p.m.  (PWT).  Joe  E.  Brown,  radio- 
film  comedian,  is  m.c.  Cash  prizes 
ranging  from  $2  to  $80  are  award- 
ed winning  contestants  in  the  audi- 
ence participation  program.  In  ad- 
dition a  film  or  stage  guest  star  is 
featured  each  week.  Matty  Malneck 
is  musical  director.  Bill  Krauch  has 
been  assigned  program  director, 
with  Herb  Allen  announcer.  George 
Merek,  New  York  producer  of  J.  D. 
Tarcher  &  Co.,  was  in  Hollywood  to 
start  the  series.  Initial  broadcast 
saluted  Good  Looks  and  Good 
Health  week,  observed  by  druggists 
of  America,  and  featured  Dorothy 
Lamour  as  guest  star. 


'Pause'  on  V-Discs 

ALL  SEVEN  musical  numbers 
played  on  the  April  2  broadcast  of 
Coca-Cola  Co.'s  CBS  program,  The 
Pause  That  Refreshes  on  the  Air 
were  recorded  for  "V-Discs,"  Army 
project  supplying  U.  S.  overseas 
services  with  recorded  music.  8,000 
pressings  were  made  of  each  num- 
ber, commercials  and  commentary 
deleted.  Arrangements  were  made 
by  Capt'.  Robert  Vincent,  chief  of 
"V-Discs",  music  section  of  the 
Army's  Special  Services  Division 
in  New  York,  and  by  Paul  Louis, 
producer-director,  of  D'Arcy  Adv., 
Coca-Cola  agency. 
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A  WIZE  Advertiser 
Who  Uses  The 
SPRINGFIELD,  O.  Market 


FIFTY-FIVE   BUSINESS   FIRMS  WILL 
SUBSTANTIATE  THIS  CLAIM! 


Over  three  years  ago,  a  new  radio  station  opened  in  Springfield,  Ohio, 
a  prosperous  and  enterprising  city  of  over  82,000  people.  Occasions 
of  this  kind  are  naturally  supported  by  merchants  proud  to  have  their 
first  station,  plus  the  novelty  that  goes  with  being  on  the  air  for  the 
first  time. 

But  something  happened — advertisers  found  they  were  getting  unusual 
response  from  their  sales  messages,  and  it  was  no  longer  a  novelty, 
but  continued  day  after  day — week  after  week. 

Today  fifty-five  advertisers  —  yes,  75%  of  the  original  accounts  that 
opened  the  station,  are  still  on  the  air  .  .  .  further  proving  that  WIZE 
gets  amazing  results. 

There  is  still  time  available  —  write  today. 


BLUE  NETWORK 


WEED  &  CO.    NATIONAL  REPRESENTATIVES 


Reggie  Martin 
General  Manager 


Ronald  B.  Woodyard 
Vice  President 
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NorthCaroiina 

is  the 

Souths  No.1 

Industrial 
State 


VALUE  of  MANUFACTURED  PRODUCTS 

Source:   —   Census   of  Manufactures,  1939 

NORTH  CAROLINA 


AVERAGE  OF 
NINE  OTHER 
SOUTHERN  STATES 


WPTF 

with  50.0 00 Watt, 

;n  RALEIGH  is 


NBC     -      6  8  O     K.  C. 

iv 

f  9    FREE  6-  PETERS,  NATIONAL  REPRESENTATIVES 


Service  Story 

A  BOOKLET  titled  "War 
Broadcasting  Activities,  1943" 
and  published  by  KMBC 
Kansas  City,  lists  the  various 
governmental  and  private 
agencies  and  drives  in  which 
the  station  devoted  time  on 
the  air.  First  part  is  devoted 
to  the  presentation  of  the 
theory  behind  each  of  the 
contributions,  and  manner  of 
presentation  followed  by  a 
list  and  description  of  par- 
ticular drives,  such  as:  Wacs 
at  Work,  Dogs  for  De- 
fense, Red  Cross  Blood  Bank, 
Third  Missouri  Infantry, 
Overseas  Morale,  War  Bonds, 
The  War  and  the  Home,  The 
War  and  the  Farm,  and  The 
War  and  Public  Health.  The 
remainder  of  the  brochure  is 
devoted  to  listings  of  the 
agencies  served,  number  of 
announcements  and  the  time 
devoted  to  each. 


Canadian  Rationing 

WARTIME  PRICES  &  Trade 
Board,  Ottawa  (ration  authority), 
is  using  live  spot  announcements 
and  flashes  several  times  daily  on 
all  Canadian  stations  from  March 
21  to  March  31  in  connection  with 
the  distribution  of  Canadian  Ra- 
tion Book  No.  4.  Account  is  placed 
through  the  Wartime  Group  of  the 
Canadian  Advertising  Agencies, 
Toronto  and  Montreal. 


CBS  Invasion  Crew 

FIVE  CBS  correspondents  sta- 
tioned at  American  bases  in  Eng- 
land will  describe  invasion  prepa- 
rations of  American  troops  on 
World  News  Today,  Sunday,  April 
9  on  CBS.  Correspondents  will  in- 
clude Edward  R.  Murrow,  CBS 
European  news  chief,  Charles  Col- 
lingwood,  Larry  LeSueur,  Charles 
Shaw  and  Richard  Hottelet. 


Pacific  Meeting 

PACIFIC  Advertising  Assn.  will 
hold  its  third  Wartime  Conference 
in  Fresno,  Cal.,  June  12-14,  with 
Maurice  Heaton,  president,  presid- 
ing. Clyde  F.  Combs,  manager  of 
KARM,  is  entertainment  chairman, 
with  Keith  B.  Collins,  manager  of 
KMJ,  in  charge  of  registration  and 
tickets. 


KWKW  Loses  Suit 

DAMAGES  were  awarded  Tochihisa, 
Masaji  and  Arthur  Goto,  Japanese- 
American  brothers  in  their  $7,000  suit 
against  Southern  California  Broad- 
casting Co.,  operator  of  KWKW  Pasa- 
dena, by  Pasadena  Superior  Court  on 
March  17.  Amount  of  damages  for  al- 
leged injury  to  their  crops  through 
construction  of  KWKW  radio  towers 
will  be  fixed  after  an  inspection  of  the 
acreage  by  Judge  Frank  C.  Collier. 
Case  had  been  on  the  calendar  for 
more  than  two  years.  Plaintiffs  were 
brought  to  Pasadena  for  the  hearing 
from  Gila  River  (Ariz.)  Relocation 
Center  in  custody  of  a  War  Relocation 
Authority  agency,  on  an  Army  pass. 


YUGOSLAVIAN  PARTISAN  Army 
was  heard  in  action  March  27  during 
Mutual's  Front  Line  Features,  with 
an  accompanying  description  by  a 
BBC  correspondent  with  the  armies 
of  Gen.  Tito.  Program  was  recorded 
abroad. 


PERFECT  FURLOUGH  is  regis- 
tered in  expression  on  face  of  Avia- 
tion Cadet  Dick  Enroth,  formerly  a 
WGN  Chicago  announcer,  now  in 
training  near  Atlanta,  when  he  re- 
cently visited  Chicago  studio  and 
found  waiting  admirers  (1  to  r)  : 
Laura  Predbeck,  Florence  Bader, 
Virginia  Thelen  and  Dorothy  Fur 
man,  members  of  WGN  staff. 


Demand  for  Sets 


A  POLL  conducted  by  The  Ameri- 
can Home  magazine  on  post-war 
buying  plans,  showed  that  the  ra- 
dio or  radio-phonograph  rates  high 
in  a  list'of  eight  specific  items  which 
the  home-maker  would  desire  to 
purchase  within  the  next  year,  if 
they  were  available.  Automobiles 
rated  first  with  the  largest  percent- 
age of  consumers  with  39%,  radio 
item  and  rugs  next  with  30%  rat- 
ing, followed  by  home  freezing 
units,  electric  irons,  television  sets, 
electric  toasters  and  air-condition- 
ing, in  the  order  named. 


Red  Top  Discs 

RED  TOP  BREWING  Co.,  Cin- 
cinnati has  adopted  the  theme, 
"Puts  a  Song  in  Your  Heart"  for 
its  series  of  90-second  transcrip- 
tions made  at  WOR-MBS  studios 
in  New  York  for  release  in  28 
States  for  spring  promotion.  Six- 
teen take-offs  of  favorite  old  mel- 
odies are  included  in  the  series 
which  converts  popular  "Ciri  Biri 
Bin"  into  "Cheery  Beery  Beer". 
Agency  is  Joseph  Adv.,  Cincinnati, 
and  Eli  Cohan  is  account  execu- 
tive. 


|jj   ™  that's  beard 

-         all  over  the  important 

EL  PASO 
Southwest 


1000  Watts  -  600  KC 
Dorr  one*  Roderick.  Owner 
Vol  Lawrence.  Mar. 
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The  Appointment 
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THE  KATZ  AGENCY,  Inc. 


a5  out 


NATIONAL  REPRESENTATIVES 


Effective  April  1st,  1944 
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NASHVILLE,  TENN. 
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FIFTY 


GRAND 


Buying  to  Sell 

WELL  WITHIN  the  memory  of  both  broad- 
casters and  retailers  are  recollections  of  the 
chilly  receptions  accorded  radio  salesmen  who 
knocked  at  the  door  of  the  men  who  sell  to 
consumers. 

Many  broadcasters  were  resigned  to  the 
belief  that  those  who  run  stores  were  inter- 
ested only  in  layouts  of  pretty  drawings  and 
attractive  price  lists. 

But  times  have  changed.  So  also  have  re- 
tailing and  advertising  methods.  With  that 
change  has  come  an  amazing  advance  in  use 
of  the  broadcast  medium.  Among  the  last  to 
join  the  sweep  toward  radio  have  been  re- 
tailers. 

Now  the  worrisome  "retail  problem"  ap- 
proaches a  solution.  With  the  help  of  ener- 
getic missionary  work  by  radio  executives 
and  their  salesmen  thousands  of  retailers  have 
shown  a  respectful  interest  in  the  newest  of 
the  media.  More  than  that,  large  numbers  of 
stores  have  bought  time,  as  shown  by  results 
of  a  questionnaire  sent  out  by  the  NAB  (see 
page  9). 

Interest  in  retailing  by  radio  reaches  a 
high  spot  this  week  at  the  Cincinnati  meet- 
ing of  the  National  Retail  Dry  Goods  Assn., 
culminating  in  an  all-day  radio  forum  Thurs- 
day. There  a  panel  of  experts  from  both 
radio  and  retailing  will  answer  the  questions 
that  store  executives  ask  most  frequently. 

The  intense  interest  in  radio  is  a  healthy 
sign.  It  is  healthy  for  each  group  since  it 
shows  that  retailers  are  willing  to  be  told 
and  it  shows  that  radio  is  willing  to  do  the 
job  of  telling. 

While  the  panel  will  be  interesting  and  in- 
structive, an  even  more  important  event  is 
about  to  occur — a  clinical  test  of  radio  as  an 
advertising  medium  for  retailers.  The  test 
is  announced  in  this  issue  of  Broadcasting 
(see  page  8). 

First  experiment  will  start  about  May  1 
when  Joske's,  largest  store  in  the  largest 
State  of  the  Union,  will  devote  a  good  slice 
of  its  budget  to  radio.  Later  other  department 
stores  in  the  nationally  known  Allied  chain 
will  stage  similar  experiments. 

Out  in  the  open,  where  all  can  watch,  these 
big  stores  will  put  radio  to  the  test.  They 
will  blend  their  merchandising  skill  with  the 
broadcasters'  skill  in  carrying  sponsor  mes- 
sages to  the  public  and  influencing  buying 
habits. 

Both  sides  have  much  to  gain  by  the  test. 
Retailers  will  have  little  to  lose  for  even  if 
their  money  were  hopelessly  misspent  the 
aggregate  would  not  be  important. 

Broadcasters,  however,  have  much  to  gain 
and  much  to  lose.  The  experiments  will  be 
watched  closely  by  every  person  interested  in 
selling  and  advertising. 

The  entire  project  will  come  under  the 
watchful  eye  of  Lew  Avery,  the  NAB's 
capable  Director  of  Broadcast  Advertising. 
Knowing   intimately   the   problems    of  both 


groups,  he  will  see  that  the  experiments  are 
conducted  to  the  satisfaction  of  the  retailers 
whose  money  will  be  spent. 

Selling  is  the  business  of  these  men  who 
run  the  country's  great  retailing  industry. 
And  helping  sellers  bring  their  message  to 
the  public  is  the  business  of  the  men  who 
run  the  nation's  900  broadcast  stations. 

As  bulwarks  of  their  communities  retailers 
are  desirable  clients  for  stations,  whose  man- 
agers recall  how  fast  national  advertising 
dropped  off  during  the  bad  days,  of  the  past 
decade. 

Broadcasters  contend  that  retailers  should 
buy  time  to  sell  goods.  Retailers  are  ready 
to  be  convinced.   So  let's  see  what  happens! 


Out 


The  Eastman  Credo 

OF  ALL  the  administrative  agencies  in  Wash- 
ington, the  Interstate  Commerce  Commission 
has  been  the  least  criticized.  One  of  the  most 
inspected  and  revered  Government  administra- 
tive officers  has  been  Joseph  B.  Eastman,  ICC 
chairman  and  wartime  director  of  the  Office  of 
Defense  Transportation,  who  died  March  15 
virtually  with  his  boots  on. 

Last  February,  on  the  eve  of  his  fatal  ill- 
ness, Mr.  Eastman  was  guest  of  honor  at  a 
testimonial  dinner  to  commemorate  his  25  years 
as  an  ICC  member — dating  back  to  the  Wilson 
administration.  He  outlined  in  that  address  his 
"credo"  for  administrative  agencies,  a  sort  of 
blueprint  evolved  by  experience. 

Twelve  items  were  enumerated.  That  they 
have  worked  is  reflected  in  the  impeccable 
record  of  the  ICC  and  of  such  other  adminis- 
trative agencies  as  have  followed  its  pattern — 
the  Federal  Trade  Commission,  for  example. 

Seldom,  if  ever,  has  the  charge  of  "bureau- 
cracy" been  leveled  against  the  ICC.  It  has 
functioned  as  a  quasi-judicial  body.  Its  mem- 
bers call  one  another  "dear  brother,"  as  is 
done  on  the  highest  courts. 

Granted,  then,  that  Mr.  Eastman's  credo 
works  in  practice.  Here  were  some  of  his  high 
points: 

Political  domination  will  ruin  such  a  tri- 
bunal. *  *  *  They  should  not  be  under  the 
domination  or  influence  of  either  the  President 
or  Congress,  or  of  anything  else  than  their 
own  independent  judgment  of  the  facts  and  the 
law.  There  is  no  safe  substitute  *  *  *  for  full 
hearing  and  argument  of  the  issues  when  they 
are  in  controversy.  *  *  *  This  takes  time,  but 
it  is  time  well  spent. 

The  statutes  which  the  tribunal  administers 
should  be  well,  simply  and  carefully  framed, 
but  the  personnel  which  does  the  administering 
is  more  important  than  the  wording  of  the 
statute.  Good  men  can  produce  better  results 
with  a  poor  law  than  poor  men  can  produce 
with  a  good  law.  Zealots,  evangelists  and  cru- 
saders have  their  value  before  an  administra- 
tive tribunal,  but  not  on  it. 

Other  important  qualifications  are  patience, 
courtesy  and  a  desire  to  be  helpful  to  the  ex- 
tent that  the  law  permits.  There  is  nothing 
more  important  than  to  curb  abuse  of  power, 
wherever  it  may  reside,  and  power  is  always 
subject  to  abuse. 

The  importance  of  sound  public  regulation 
cannot  be  minimized,  but  it  must  not  be  mag- 
nified to  the  exclusion  of  those  factors  in 
financial  success  upon  which  ordinary  private 
business  must  rely. 

The  FCC  is  an  administrative  agency.  It 
doesn't  take  a  student  of  administrative  gov- 
ernment to  detect  why  the  ICC  is  so  respected 
and  why  the  FCC  isn't. 


JUDITH  WALLER 

FIRST  LADY  of  Radio.  Judith  Waller's 
life  of  service  to  the  industry  has  deserved 
for  her  that  title.  And  now,  as  Public 
Service  Director  of  the  NBC  central  di- 
vision, she  is  daily  proving  herself  worthy 
of  it. 

As  a  radio  pioneer,  who  from  the  very  be- 
ginning felt  that  radio  should  offer  something 
more  than  entertainment,  Miss  Waller  made 
arrangements  for  hundreds  of  informative  lec- 
tures over  WMAQ  Chicago,  of  which  she  was 
director  from  April  1922  until  1932. 

It  was  she  who  suggested  that  actual  pick- 
ups of  classroom  lectures  at  Northwestern  Uni- 
versity and  the  University  of  Chicago  were 
feasible  and  desirable ;  it  was  she  who  arranged 
for  what  was  very  likely  the  first  musical  ap- 
preciation hour,  a  program  which  made  its 
debut  on  Oct.  12,  1922,  with  Mr.  and  Mrs. 
Marx  E.  Oberndorfer  as  commentators  on  the 
work  of  the  Chicago  Symphony  Orchestra;  it 
was  she  who  pioneered  the  children's  field  with 
a  Hearing  America  First  musical  series,  Miss 
Georgene  Faulkner's  Story  Lady  series,  Rus- 
sell Pratt's  Topsy  Turvy  Time  program  and  a 
thrice-weekly  program  presented  in  collabora- 
tion with  the  Chicago  Public  Schools,  and  it 
was  she  who  not  only  conceived  the  idea  of  the 
internationally  famous  University  of  Chicago 
Round  Table  program,  but  who  also  saved  the 
program  from  possible  oblivion  by  persuading 
NBC  to  retain  it  when  WMAQ  joined  that  net- 
work in  1931. 

In  1942  plans  were  laid  for  the  NBC-North- 
western U.  Summer  Radio  Institute.  The  suc- 
cess of  the  plan  carried  into  its  second  year 
and  now  Leland  Stanford  University  and 
UCLA  will  be  added  to  the  colleges  offering 
students  instruction  in  all  practical  phases  of 
radio.  Miss  Waller  originated  and  carried  out 
the  plan. 

As  public  service  director  of  the  NBC  cen- 
tral division,  Judith  Waller  is  responsible  for 
all  cultural  programs,  all  talks  except  political 
ones,  outside  lecture  pickups,  women's  activi- 
ties and  children's  programs.  As  the  represent- 
ative of  NBC  at  annual  meetings  and  conven- 
tions in  these  fields,  she  is  one  of  the  most 
widely-traveled  executives  in  radio,  having 
visited  broadcasting  centers  in  Italy,  Germany 
and  Great  Britain  as  well  as  most  cities  in  the 
U.  S. 

The  School  Broadcast  Conference  in  1940 
selected  Miss  Waller  for  its  annual  award  of 
merit,  turning  the  spotlight  on  a  woman  de- 
scribed by  a  famed  columnist  as  "a  quiet  un- 
assuming person  who  has  labored  hard  for 

{Continued  on  page  40) 
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A  CREED 

in  action 


Since  WMFM  took  to  the  air  in  April  of  1940  as  the  first  FM  station 
west  of  the  Alleghenies,  it  has  had  a  simple,  twelve-word  creed  .  .  . 
Distinctive,  quality  programs,  keyed  to  the  wants  and  needs  of  the 
community. 

"Milwaukee  Through  the  Years"  is  an  example  of  that  creed  in  ac- 
tion. Starting  as  a  WMFM  sustaining  program  in  September  of 
1941,  it  has  flourished  and  grown  to  one  of  Wisconsin's  outstanding 
radio  programs.  Since  May  of  1943  it  has  been  sponsored  over 
WMFM  and  sister  station  WTMJ. 

Here  is  a  program  truly  keyed  to  the  community.  Each  Sunday 
"Milwaukee  Through  the  Years"  goes  back  into  the  songs,  the  news 
and  views  of  days  gone  by,  as  remembered  by  Manfred  Gross,  "The 


Old-Timer."  A  25-piece  Radio  City  orchestra,  the  chorus  of  ten 
and  an  array  of  soloists  bring  back  fond  memories  with  "yesterday's" 
hit  songs. 

Such  programs  are  reason  enough  for  a  community  to  take  a  station 
to  its  heart.  Add  to  this  programming  the  miracle  of  static-free, 
crystal-clear  FM  reception,  and  it's  easy  to  understand  the  eager  re- 
ception Wisconsin  is  affording  WMFM,  the  station  that  brings  them 
"Distinctive,  quality  programs,  keyed  to  the  wants  and  needs  of  the 
community." 

Today,  tomorrow,  whenever  you  make  plans  for  using  FM,  remem- 
ber the  call  letters  of  one  of  America's  outstanding  FM  stations  .  .  . 
WMFM,  Milwaukee. 


eW 


,    WMFM  k 
TH€  miLUiaUKEE  JOML  fHI  STflTIOH 

Member  —  The  American  Network 
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"I  never  heard  a 
KILOWATT . . . 


I  never  heard  a  kilowatt, 

I  never  saw  one,  either! 
And  if  you'll  think  it  over,  sir, 

I'll  bet  you  haven't,  neither! 

For  reaching  Minnesota,  sir, 
Please  hear  this  fact  in  mind— 

3/Sths  of  all  the  populace 
Is  in  our  "Oh-Five"  line! 

We  boast  of  five  KW's, 

It  gets  to  Litchfield  *  fine. 
But  doesn't  reach  a  single  duck 

On  the  South  Dakota  line!** 

Why  hire  up  a  Diesel  Truck*** 

To  pull  your  fringe-topped  surrey**** 

When  all  you  need  is  a  single  steed 
To  get  you  there  in  a  hurry. 

The  same  is  so  in  radio 

You  don't  need  TOO  much  power 
(Unless,  of  course,  you  aim  to  force 

Sales  from  some  desert  flower!)  ***** 

So  make  a  date  with  Standard  Rate 
And  lay  out  every  'flgger'****** 

You'll  find  our  stuff  is  quite  enough 
To  do  a  big  job  BIGGER! 

*65  miles  from  our  transmitter. 
**Where  the  duck  hunting  is  very  fine,  indeed. 
***Great  big  engines  for  washing  elephants 
and  such. 

****From  "Oklahoma"  for  which  we  have  no 

tickets,  either. 
•****Who  ever  heard  of  a  flower  buying  any- 
body's beans? 
•*****We  will  send  you  maps  and  all  kinds 
of  powerful  selling  arguments! 


.    .     .    (.  1280  on/your  dial 


MINNEAPOLIS-SAINT  PAUL,  MINNESOTA 
FREE  AND  PETERS,  National  Representative 


Our  Respects  To 

(Continued  from  page  38) 

many  years  in  the  educational 
phase  of  radio.  Her  experience, 
however,  has  not  been  confined  to 
education.  As  director  of  WMAQ 
under  Bill  Hedges,  then  WMAQ 
president  and  now  station's  vice- 
president  of  NBC.  she  had  many 
"firsts"  to  her  credit  notable  among 
them  the  first  play-by-play  broad- 
cast of  a  major  league  baseball 
game.  Although  World  Series 
games  had  been  aired  in  1924,  Miss 
Waller's  interview  with  William 
Wrigley  Jr.  led  to  the  first  play-by- 
play broadcast  of  a  l'egular  game 
in  the  spring  of  1925.  And  her  idea 
it  was  to  describe  the  first  running 
account  of  a  football  game,  with 
the  game  between  the  University  of 
Chicago  and  Brown  University  in 
1924.  Her  station  was  the  only  one 
in  Chicago  to  broadcast  the  inaugu- 
ration of  Coolidge,  March  4,  1925, 
and  prior  to  that  it  had  been  one  of 
the  few  to  broadcast  the  Demo- 
cratic and  Republican  National 
conventions  by  land  wire  in  1924. 

And  Then  NBC 

Miss  Waller  also  is  responsible 
for  booking  such  diverse  radio  pro- 
grams as  the  first  Chicago  Sym- 
phony Orchestra  broadcast  and  the 
debut  of  Amos  'n'  Andy.  On  Dec.  4, 
1928,  Miss  Waller  authorized  the 
first  international  broadcast  when 
John  Gunther,  Chicago  Daily  News 
correspondent  in  London  conversed 
with  Hal  0' Flaherty,  then  foreign 
news  editor  in  Chicago,  regarding 
the  condition  of  the  ailing  King 
George  V.  The  cost  was  merely  $75 
in  toll  charges,  but  it  brought  the 
wrath  of  AT&T  down  on  her  head 
because  of  a  rule  forbidding  the 
broadcasting  of  telephone  conver- 
sations. 

When  WMAQ  joined  NBC  in 
1931,  Miss  Waller  became  the  net- 
work education  director  in  the 
central  division,  she  began  to  de- 
vote most  of  her  time  to  education 
in  radio.  Since,  in  addition  to  the 
Round  Table,  she  has  been  respon- 
sible for  developing  such  programs 
as  Music  &  American  Youth,  the 
High  School  Studio  Party,  present- 
ed in  cooperation  with  the  Radio 
Council  of  the  Chicago  Board  of 
Education,  Student  Opinion,  an  ad 
lib  discussion  program  for  high 
school  students,  Parent-Teacher 
Association  programs  and  the 
American  Medical  Association's  se- 
ries, Doctors  at  Work,  and  Doctors 
at  War. 

A  native  of  Oak  Park,  111.,  Miss 
Waller  attended  Oak  Park  High 
School  before  becoming  associated 
with  the  J.  Walter  Thompson  Adv. 
Agency,  Chicago.  In  1922  she  was 
asked  by  the  Chicago  Daily  News 
to  manage  WMAQ,  which  it  then 
owned.  A  comely,  active  woman  who 
has  always  enjoyed  good  health, 
she  indulges  in  no  sports,  consider- 
ing herself  a  "career  woman"  whol- 
ly devoted  to  her  work.  She  lives 
with  her  mother  and  sister  in 
Evanston,    111.    Her    hobbies  are 


NOTES 


J.  LEONARD  REINSCH,  managing 
director  of  WSB  Atlanta,  WIOD 
Miami  and  WHIO  Dayton,  Ohio,  has 
been  appointed  to  membership  in  the 
Allocations  Committee  of  Panel  5  of 
the  Radio  Technical  Planning  Board. 

JAMES  BELLAMY,  salesman  of 
WSAI  Cincinnati,  has  been  inducted 
into  the  Marines. 

G.  RICHARD  SHAFTO,  general 
manager  of  WIS  Columbia,  S.  C,  has 
been  named  president  of  the  Forest 
Lake  Country  Club  and  a  director  of 
the  Columbia  Kiwanis  Club. 

MERLE  S.  JONES,  manager  of 
KMOX  St.  Louis,  has  been  appointed 
to  represent  radio  on  the  newly  or- 
ganized St.  Louis  Food  Industry  Ad- 
visory Committee. 

HARRY  B.  SHAW,  sales  manager  of 
WS.IS  Winston-Salem,  N.  O,  is  the 
father  of  a  girl. 

HUGH  B.  TERRY,  manager  of  KLX 
Denver,  has  been  named  to  the  gov- 
erning board  of  the  Denver  Gyro  Club. 

ED  KEMBLE,  account  executive  of 
Don  Lee  Broadcasting  System,  Holly- 
wood, has  joined  the  Marines. 

JOE  SLAVSKY,  account  executive 
of  KROW  Oakland,  Cal.,  is  father  of 
a  boy. 

REG  BEATTIE,  Toronto,  has  been 
appointed  commercial  manager  of 
CHML  Hamilton.  For  the  past  two 
years  he  has  been  an  account  executive 
at  All-Canada  Radio  Facilities,  Tor- 
onto. 

VICTOR  STAPLES,  formerly  com- 
mercial manager  of  CJOC  Lethbridge, 
and  of  the  commercial  department  of 
CKCK  Regina,  has  joined  the  Toronto 
office  of  All-Canada  Radio  Facilities. 

PERRY  SEABORN,  former  treasur- 
er of  Northern  Broadcasting  &  Pub. 
Co.,  Timmins,  Ont.,  now  with  the 
RCAF  overseas,  has  been  promoted 
from  flight  lieutenant  to  squadron 
leader. 

EARL  B.  SALMON  on  April  3  re- 
places Lawrence  Hasbrouck  on  the 
Blue's  spot  sales  staff.  Mr.  Salmon  was 
formerly  with  Headley-Reed  Co.,  New 
York,  Joseph  Hersey  McGillvra  Inc. 
and  WOR  Recording  Service  Inc. 

IVOR  KENWAY,  special  assistant 
to  Edgar  Kobak,  executive  vice-presi- 
dent of  the  Blue  Network,  on  April 
1  was  to  start  a  special  assignment 
for  the  Blue's  station  relations  de- 
partment. 

EDGAR  KOBAK,  executive  vice- 
president  of  the  Blue,  described  the 
growth  of  the  network  as  an  independ- 
ent company  since  1942,  in  an  address 
before  the  Akron  Rotary  Club,  Tues- 
day, March  29.  Mr.  Kobak,  and  the 
executives  of  six  rubber  companies 
were  guests  of  honor  at  a  coc'ttail 
party  given  by  S.  Bernard  Berk, 
owner  and  operator  of  WAKR,  Blue 
affiliate  in  Akron. 

LT.  PAUL  KANE,  formerly  of  the 
sales  department  of  WIP  Philadelphia, 
and  Mady  Kelly,  former  secretary  of 
the  station's  program  department, 
have  been  married. 

H.  W.  (Bob)  NICHOLS,  manager  of 
WHAI  Greenfield,  Mass.,  is  the  father 
of  a  boy. 


reading,  photography,  the  theatre 
and  music.  Her  only  idiosyncracy : 
periodically  firing  her  secretary, 
Mrs.  Grace  Neuwerth,  who  has  been 
with  her  since  1925  and  who  conse- 
quently never  pays  any  attention  to 
her  frequent  "dismissals." 


Austin  E.  McCollough 

AUSTIN  E.  McCOLLOUGH,  64, 
editor  of  the  Lancaster  (Pa.)  In- 
telligencer-Journal died  March  28 
in  St.  Joseph's  Hospital  there  af- 
ter an  illness  of  several  years.  Mrs. 
McCollough,  the  former  Pearl  E. 
Robinson  whom  he  married  in 
1901,  died  in  1940,  and  their  eldest 
son,  J.  Houston  McCollough,  polit- 
ical writer  for  the  Philadelphia 
Evening  Bulletin,  died  in  1942.  Of 
seven  children  who  survive,  four 
are  in  newspaper  or  radio  work. 
Clair  R.  McCollough,  one  of  the 
survivors,  is  general  manager  of 
the  Mason-Dixon  Radio  Group  and 
chief  owner  of  WGAL  Lancaster. 


Wrigley's  New  Post 

PHILIP  K.  WRIGLEY,  president 
of  the  Wm.  Wrigley  Jr.  Co.,  Chi- 
cago, chewing  gum  manufacturers, 
resigned  March  28  to  become 
chairman  of  the  board.  Reasons  for 
the  resignation,  announced  at  the 
annual  meeting  of  stockholders 
last  week,  have  been  outlined  in 
a  letter  sent  to  stockholders.  It 
is  understood  that  consideration 
for  his  health  resulted  in  the  move. 
The  presidency  of  the  company 
will  be  assumed  by  James  C.  Cox, 
who  has  been  vice-president  and 
treasurer,  it  was  reported. 


Sandwell  to  CBC  Board 

B.  K.  SANDWELL,  editor  of  Sat- 
urday Night,  Toronto  weekly,  has 
been  appointed  to  the  Board  of 
Governors  of  the  Canadian  Broad- 
casting Corp.  He  attended  the  CBC 
board  meeting  at  Ottawa  March  27. 
Asked  regarding  rumors  that  he 
would  take  the  place  of  board 
chairman  Rene  Morin,  Montreal, 
he  stated  "there's  nothing  to  it." 
Mr.  Morin  has  been  chairman  of 
the  board  since  early  in  the  war,  a 
member  since  shortly  after  the 
CBC  was  established  in  November 
1936. 


Beatty  for  Miles 

MORGAN  BEATTY,  NBC  Wash- 
ington commentator  heard  on  Alka- 
Seltzer's  News  of  the  World,  spon- 
sored by  Miles  Labs.,  on  April  .3 
replaces  Carey  Longmire  on  NBC's 
Monday  through  Friday  1:45  p.m. 
period,  locally  sponsored  by  24  ad- 
vertisers. Mr.  Longmire,  who  was 
to  make  his  last  broadcast  March 
31,  will  leave  shortly  for  an  over- 
seas assignment  for  the  New  York 
Post  Syndicate. 


ifl  10UHWM* 
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from  the  Smoke  of  War 


* 


finer  Radios  for  Peace 

War's  demands  for  better  weapons  have  added  mightily  to  the 
progress  of  radio.  Here  at  Detrola  we  are  in  the  forefront  of  it. 
Detrola  engineers  are  giving  their  knowledge  and  experience  to  the 
perfection  of  new  and  finer  electronic  equipment.  Detrola  pro- 
duction workers  are  learning  and  employing  new  short  cuts  in  the 
mass  manufacture  of  quality  products.  Our  work  today  is  pro- 
viding us  with  ideas  for  a  great  variety  of  postwar  radio -electronic 
devices  .  .  .  and  new  ability  to  translate  them  into  products  of 
finest  quality.  Every  War  Bond  You  Buy  Helps  Bring  Victory 
Closer.    Buy  Another  Today. 

DETROLA  RADIO 

DIVISION  OF  INTERNATIONAL  DETROLA  CORPORATION  •  BEARD  AT  CHATFIELD.  DETROIT  9,  MICH. 

C.  RUSSELL  FELDMANN  PRESIDENT 
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'  ACTIVE 
SALT  LAKE 
MARKET 


S.  S.  FOX,  President 

W.  E.  WAGSTAFF, 
Com.  Mgr. 

National  Representative 
JOHN  BLAIR  &  CO. 


BEHINP 


BILL  STEWART,  formerly  of 
WOWO  Ft.  Wayne,  and  Carlton 
Beaudette,  formerly  with  WLW  Cin- 
cinnati, have  joined  the  announcing 
staff  of  WCCO  Minneapolis. 

0.  J.  W.  SHUGG,  supervisor  of  farm 
broadcasts  for  Canadian  Broadcasting 
Corp.,  Toronto,  has  resigned  to  return 
to  private  farming.  He  will  do  a 
monthly  broadcast  From  a  Farmer's 
Bookshelf  for  the  CBC.  He  is  suc- 
ceeded by  Harry  J.  Boyle,  assistant 
supervisor  of  farm  broadcasts,  for- 
merly of  CKNX.  Wingham. 

CY  CAIRNS,  formerly  of  CFQC 
Saskatoon,  has  joined  CKRC  Winni- 
peg as  news  editor  and  announcer. 

AL  LOEWEN,  announcer  of  CKRC 
Winnipeg,  has  joined  the  RCAF  to 
train  as  pilot. 

MILTON  BELL  has  joined  CKWS 
Kingston  as  announcer. 

DICK  CHARLES,  formerly  in  charge 
of  recordings  for  the  production  de- 
partment of  the  Blue  Network,  has 
been  appointed  producer-director  of  the 
Blue,  replacing  Robert  Stevens  who 
resigned  to  join  Kenyon  &  Eekhardt's 
radio  production  staff  in  New  York. 
James  Sheldon,  formerly  assistant  on 
recordings,  has  taken  charge  of  re- 
cordings and  John  Mitchell,  who  has 
been  night  program  secretary  has  re- 
placed Mr.  Sheldon.  Ben  Abbena  of 
the  guest  relations  staff  is  the  new 
night  program  secretary. 

WAYNE  HENRY  LATHAM,  pro- 
gram director  and  war  production 
manager  of  WSPR,  Blue  affiliate  in 
Springfield,  Mass.,  has  been  appointed 
a  member  of  the  local  board  of  license 
commissioners. 

GEORGE  SACHS,  assistant  announc- 
ing supervisor  of  the  Blue  Network, 
was  to  be  inducted  into  the  Army 
April  1. 

EMERSON  COLE  is  a  new  member 
of  the  announcing  staff  of  WICC 
Bridgeport,  Conn. 

DAVID  CONNOR,  announcer  of 
WITH  Baltimore,  is  the  father  of  a 
girl. 

CHARLES  EDWARD  BARNHART, 
continuity  director  of  KMOX  St. 
Louis,  has  been  inducted  into  the 
Navy.  John  Sherman  Chapman  has 
joined  the  KMOX  announcing  staff. 
He  formerly  was  with  WHN  WKAT 
WHBQ  WNOX  WCPO. 

ROBERT  LARRABURE,  formerly 
of  WBYN  Brooklyn,  and  NBC  inter- 
national division,  has  joined  the  pro- 
duction and  announcing  staff  of  CBS 
shortwave  division. 

JAMES  JEWELL,  who  operates  his 
own  producing  agency,  Jewell  Pro- 
ductions, Chicago,  resigned  his  duties 
with  WBBM  Chicago,  effective  April 

1,  to  free-lance  and  to  continue  pro- 
duction of  his  Blue  Network  show, 
Jack  Armstrong,  for  General  Mills, 
Inc.,  Minneapolis  (Wheaties).  Hoop- 
er White,  formerly  program  director 
of  WKZO  Kalamazoo.  Mich.,  will  re- 
place Mr.  Jewell  at  WBBM. 

VIRGINIA  ROWE,  N.  Y.  World 
Telegram  feature  writer,  has  taken  on 
an  assignment  with  Hillman  Periodi- 
cals to  do  radio  dramatizations  of 
Movieland  Magazine,  for  distribution 
to  radio  stations.  Hillman  has  also 
engaged  Gladys  Steiner,  free-lance 
writer,  to  prepare  broadcast  material 
from  its  women's  group  of  magazines. 

LINDSAY  MacHARRIE,  formerly 
producer-director  of  the  Blue,  returns 
to  the  network's  production  staff  April 
10,  after  serving  for  a  period  as  direc- 
tor of  public  relations  for  the  Red 
Cross  in  Britain. 


Col.  Slater  Retired 

LT.  COL.  BILL  SLATER,  program 
m.c.  and  sportscaster,  has  been 
transferred  to  inactive  service  after 
two  years  with  the  Army  Public 
Relations  Branch  in  Washington. 
For  the  past  year  he  has  been  nar- 
rator on  the  Blue  network  pro- 
gram Army  Service  Forces  Pre- 
sents. He  will  re-enter  the  com- 
mercial radio  and  other  entertain- 
ment field.  Before  entering  the 
army  he  specialized  in  football 
broadcast,  handling  Atlantic  Re- 
fining Co.  programs,  and  other 
sports  programs  for  NBC  and 
CBS. 


BILL  HOLMES,  formerly  news 
writer  of  Blue  Hollywood,  has  joined 
KFI-KECA  Los  Angeles  as  producer. 
He  replaces  Sid  Goodwin  who  joined 
the  Blue  production  staff. 

JAMES  H.  LEWIS,  formerly  of 
CBS  Hollywood  junior  staff  and  now 
with  the  Army  assigned  to  special 
staff  section  of  headquarters,  13th 
AAF,  has  been  promoted  to  captain. 

HELENE  STONE,  formerly  editorial 
assistant  with  Dartnell  Corp.,  Chica- 
go, and  prior  to  that  a  control  opera- 
tor at  WBEZ  Chicago,  has  been  ap- 
pointed assistant  to  continuity  chief 
of  WJJD  Chicago. 

WARREN  ANDERSON,  formerly  of 
KWID  and  KYA  San  Francisco,  has 
joined  KFRC  San  Francisco  as  an- 
nouncer. 

BOB  LAWS,  director  of  publications 
at  U.  of  California  and  formerly  a 
reporter  on  the  San  Francisco  News, 
has  succeeded  Bob  Wesson  as  promo- 
tion and  publicity  manager  of  KGO 
San  Francisco.  Mr.  Wesson  has  been 
promoted  to  program  manager. 

CHARLES  ROSS,  announcer  of 
KFSD  San  Diego,  has  joined  KGFJ 
Los  Angeles.  Ed  Kerz,  formerly  of 
WEMP  Milwaukee,  has  also  joined 
the  KGFJ  announcing  staff. 

RALPH  L.  POWER,  Los  Angeles 
radio  counsellor  is  now  editing  Micro- 
Topics,  bi-weekly  house  organ  of  Uni- 
versal Microphone  Co.,  Inglewood, 
Cal. 

CAPT.  HERBERT  O.  MORRISON, 
formerly  of  WCAE  Pittsburgh,  now 
stationed  at  Tinker  Army  Air  Field, 
Oklahoma  City,  has  been  promoted  to 
major. 

JOHN  BARRY,  free-lance  producer 
and  writer,  is  now  program  manager 
of  WAAB  Worcester. 

DR.  J.  M.  COOPERSMITH,  director 
of  the  WOR  New  York  music  library 
and  copyright  division,  has  returned 
from  Dominican  Republic  where  he 
made  a  three-month  study  of  musical 
resources. 

BILL  WILLIAMS,  former  announcer 
on  WAGE  Syracuse,  New  York,  has 
joined  the  announcing  staff  of  WNEW 
New  York. 

EDWIN  HALBERT,  formerly  of  the 
announcing  staff  of  WKEN  Youngs- 
town,  O.,  has  been  named  production 
manager  of  WIP  Philadelphia.  He  suc- 
ceeds Ronald  Dawson,  who  has  joined 
the  producing  staff  of  CBS  New  York. 

AIME  GAUVIN,  newscaster  of  WHN 
New  York,  leaves  for  the  Armed 
Forces  April  7. 

NAT  ABRAMSON,  manager  of  the 
entertainment  bureau  of  WOR  New 
York  is  setting  up  his  own  independ- 
ent recording  plant  in  Long  Island 
City,  N.  Y.,  which  he  expects  to  have 
in  operation  by  the  first  of  July. 

ALEXANDER  D.  NICOL,  Blue 
Network  controller,  has  been  elected 
a  member  of  the  Controller's  Institute 
of  America. 

RALPH  BRASS,  formerly  on  the 
announcing  staff  of  WCOA  Pensacola, 
Fla.  and  WERE  Wilkes-Barre,  Pa., 
has  joined  the  announcing  staff  of 
CBS,  New  York. 


TRIO  OF  GIRLS  work  in  the  em- 
ploy of  WLW-WSAI  Cincinnati. 
They  are  (1  to  r)  Mrs.  Nancy  Laz- 
arus, Jean  Koop  and  Evelyn  Over- 
berg.  All  have  studied  journalism. 


Mary  Mason  Leaves 

NANCY  OSGOOD,  WRC  Wash- 
ington, producer  directing  the  all- 
feminine  program,  Now  Is  the 
Time,  will  replace  Mary  Mason, 
director  of  the  WRC  Home  Forum, 
on  April  16,  according  to  Carleton 
D.  Smith,  station  manager.  Miss 
Mason  is  to  be  married.  She  was 
at  WRC  eight  years.  Her  radio 
experience  dates  back  to  1927  and 
since  that  time  she  has  been  with 
major  stations  and  networks  pro- 
ducing, writing  and  performing  in 
all  types  of  programs. 


Buffington  to  Navy 

ALBERT  B.  BUFFINGTON  of 
WBAL  Baltimore,  originator  and 
patentee  of  Quiz  of  Two  Cities, 
has  been  commissioned  a  lieutenant 
(jg)  in  the  Naval  Reserve,  report- 
ing for  duty  April  25  at  Princeton 
U.  His  wife,  Dorothy  Rebasz,  will 
take  over  the  handling  of  the  pro- 
gram at  that  time.  Contracts  have 
just  been  completed  for  the  show 
with  ten  outlets  (KFRC  KHJ 
WOW  KGKO  WCCO  WTIC 
WBEN  WNAC  KMOX  KTRH) 
with  sponsorship  by  Lambert 
Pharmacal  Co.,  St.  Louis,  for  Lis- 
terine,  except  on  WCCO  Minneap- 
olis, where  the  sponsor  will  be 
Colgate  -  Palmolive  -  Peet,  Jersey 
City,  for  Vel. 

BILL  BAILEY,  promotion  manager 
of  KWTO  Springfield,  Mo.,  has  en- 
tered the  Navy. 

MARTY  GLICKMAN  and  Connie 
Desmond,  sportcasters  at  WHN  New 
York,  have  both  been  accepted  for 
Naval  service  and  are  waiting  call. 


//  you  buy  or  plan 
advertising  for 
Iowa,  you  need 

THE  1943 
IOWA  RADIO 
AUDIENCE  SURVEY 

gives  you  detailed  analysis  of  "lis- 
tening areas"  of  every  Iowa  station, 
programs  that  appeal  to  urban,  vil- 
lage, and  farm  families,  and  listening 
habits.  Illustrated  with  pictographs  for 
quick  and  easy  reading.  You  can  get 
a  copy  free  by  writing  to 

CENTRAL  BROADCASTING  CO. 
912  Walnut  St.,  Des  Moines,  Iowa 
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ALL  NIGHT 

they  are  listening 
to  WBAL  in  22 
Eastern  states 


Since  WBAL  has  been  on  the  air  all  night 
every  night,  even  we  at  the  station  have  had 
some  surprises. 

When  we  began  to  get  mail — including  "cash 
enclosed"  orders — from  22  Eastern  states  we 
realized  that  WBAL  was  really  blanketing 
the  East  from  midnight  to  dawn. 

Here's  how  we  figure  it  out:  There  are  a  lot 
of  people  listening  to  the  radio  at  different 
hours  of  the  night — not  only  in  the  big  indus- 
trial centers,  but  all  through  the  country. 

It  happens  that  W  B  A  L  is  one 
of  the  few  stations  that  can  be 
heard  clearly  in  these  "wee"  hours 


ALL  NIGHT 


STA! 


—  and  one  of  the  few  who  broadcast  some- 
thing worth  listening  to!  It  is  the  ONLY 
50,000  watt  station  on  the  Atlantic  seaboard 
outside  of  New  York  on  the  air  all  night, 
every  night.  And  its  ALL  NIGHT  STAR 
PARADE  is  building  a  fine  audience — widely 
scattered,  but  huge  in  the  aggregate. 

The  22  Eastern  states  covered  by  W  B  A  L 
at  night  have  a  population  of  more  than  75 
million.  You  need  only  reach  a  very  small 
percentage  of  that  number  to  make  your 
advertising  at  W  B  A  L's  low  midnight-to- 
dawn  rates  pay  off  in  a  big  way. 

Talk  it  over  with  the  Petry 
representative. 


ititk 


REPRESENTED     NATIONALLY    BY    EDWARD    PETRY    &    CO.,  INC 
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Metckandi&inj  &  Promotion 

Record  Library — BYMMA — Salvage  Awards 
Time  Dial — RCA  Booklet — WLW  Decals 


BLUE  NETWORK 

SHOWS 

+ 
NEWS 

+ 

GOOD  LOCAL 
SHOWS 

AUDIENCE 


DEDICATED  in  behalf  of  the 
broadcasting  industry  and 
emphasizing  radio's  contri- 
butions to  America  in  war 
and  peace,  KMBC  Kansas  City  in 
its  trade  paper  advertising  has  re- 
versed the  usual  procedure  of  testi- 
monials and  is  obtaining  appropri- 
ate expressions  of  tribute  from 
typical  radio  listeners  throughout 
the  "Heart  of  America",  according 
to  E.  P.  J.  Shurick,  promotional 
director  of  KMBC. 

People  from  all  walks  of  life 
are  being  interviewed  to  determine 
how  radio  has  served  their  needs, 
such  findings  then  being  incorpo- 
rated into  KMBC's  regular  trade 
paper  advertising  space.  First  in 
the  series  consisted  of  a  testi- 
monial by  Robert  L.  Mehornay, 
president  of  the  Kansas  City  Cham- 
ber of  Commerce.  Second  is  to  be  a 
tribute  from  a  typical  shop  girl. 

if.         3s  ♦ 

Record  Library 

DESIGNED  for  use  by  CBS  West- 
ern affiliates  as  aid  on  local  pro- 
graming problems,  a  transcription 
library  of  programs  has  been  com- 
piled at  network's  Hollywood  head- 
quarters. Under  radio  program 
clinic  plan,  conceived  by  Edwin 
Buckalew,  CBS  western  division 
field  manager  of  station  relations, 
at  least  one  requested  recording 
with  history  and  figures  on  that 
show,  is  being  forwarded  each  week 
to  Pacific  Coast  and  Inter-Moun- 
tain affiliates.  Upon  completion  of 
the  current  round-robin,  new  pro- 
gram ideas  will  continue  to  be 
transcribed  for  similar  circulation. 


BYMMA 

AS  A  SUPPLEMENT  to  confer- 
ence calls  and  personal  letters  to 
stations  on  audience  promotion, 
Mutual  is  sending  out  a  weekly 
news  letter  titled  BYMMA  (Be- 
tween You  and  Me  and  the  Mutual 
Audience).  Letter  will  be  used  to 
disseminate  ideas  on  promotion,  to 
commend  stations  for  good  adver- 
tising and  to  request  reports  on 
network  commercial  accounts.  Pro- 
motion material  on  network  shows 
is  included. 

Salvage  Awards 
PAROCHIAL  and  public  school 
winners  of  the  Chicago  wastepaper 
salvage  contest  were  presented 
with  awards  by  Edward  J.  Kelly, 
mayor  of  Chicago,  on  the  BLUE 
Network  Breakfast  Club,  March 
25.  The  contest  was  conducted  un- 
der the  auspices  of  the  Chicago 
Newspapers  Publishers  Association. 

*  *  * 
WSGN  Signs 
WSGN  Birmingham,  has  set  up 
the  fifth  in  a  series  of  window  and 
counter  display  signs  publicising 
its  Blue  Network  programs.  Now 
displayed  in  local  dealer  and  gro- 
cery stores  are  two-and-three  color 
signs  sponsored  by  RCA,  Phil- 
co,  McKesson  &  Robbins,  National 
Biscuit  Co.  and  Van  Camps  Inc. 

Winnebagoland  Coverage 

"COVERING  Winnebagoland  like 
a  blanket,"  says  the  folder  put  out 
by  WOSH  Oshkosh.  The  folder 
shows  a  map  of  the  area  covered 
by  the  station  and  gives  a  chart  of 
market  data  for  "Winnebagoland". 
Station  time  rates  and  announce- 
ment rates  are  included  on  the 
back. 


Listening  Guide 

THE  newly  organized  Radio  Coun- 
cil of  the  Omaha  Area  has  issued 
a  "Guide  to  Balanced  Radio  Listen- 
ing," containing  a  list  of  recom- 
mended programs  broken  down  ac- 
cording to  various  categories  such 
as  "War  and  Post-War,"  "Home 
Service,"  "Quiz"  and  others.  Out 
of  a  total  of  117  broadcasts  listed, 
15  are  local  shows,  and  the  re- 
mainder network  programs.  A  total 
of  6,000  copies  have  been  issued. 
Purpose  of  the  Council  is  to  pro- 
mote "civic  interest  by  developing 
closer  cooperation  between  local 
organizations  and  radio  stations" 
and  utilization  of  radio  as  an  edu- 
cational medium. 


Elgin  Oleo  Boost 
REVERSE  plate  blue  and  black 
folder  has  been  released  by  the 
Yankee  network  telling  the  story 
of  the  Elgin  Oleomargarine  partici- 
pation in  the  8  a.m.  edition  of  the 
Yankee  Network  News,  Monday, 
Wednesday,  Friday  and  Saturday 
over-WNAC  Boston  and  the  entire 
Yankee  network,  "blanketing  New 
England  from  Bangor  to  Bridge- 
port." Brochure  has  been  sent  to 
all  grocers  in  the  area.  Elgin  Oleo 
is  a  product  of  the  B.  S.  Pearsall 
Butter  Co.,  Elgin,  111. 

*  *  * 

Time  Dial 

TIME  evaluation  dial  of  KWK  St. 
Louis  showing  percentage  of  audi- 
ence each  of  the  four  area  stations 
must  deliver  at  a  given  time  to 
justify  its  rate  has  been  sent  out 
by  KWK.  The  chart,  based  on  one- 
time quarter-hour  rates,  is  ar- 
ranged to  show  the  varying  costs 
of  radio  time  through  the  day,  from 
7  to  7.  On  the  back  of  the  card  are 
letters  from  advertisers  telling  of 
the  success  of  programs  on  KWK. 

*  *  * 

Hav-a-Snak 

STUDIO  AUDIENCES  attending 
broadcast  of  Dr.  Walter  Eddy's 
Food  and  Home  Forum  at  WOK. 
(New  York)  theatre,  receive  a  pre- 
broadcast  snak  of  the  sponsors' 
food  or  beverage  which  serves  the 
dual  purpose  of  placing  the  weary 
shop-goers  in  a  receptive  mood  as 
well  as  making  a  studio  display  of 
sponsor's  products  more  tactful. 

*  *  * 

KCKN  Folder 

TWO-COLOR  folder  issued  by 
KCKN  Kansas  City  reports  on 
the  reception  of  the  station's 
"round  the  clock"  service,  which 
was  inaugurated  January  1,  as 
"terrific".  Titled  "Burning  the 
Candle  at  Both  Ends",  folder  pre- 
sents typical  responses  to  the  new 
service. 

%  % 

WPEN  Stickers 
TO  CALL  attention  to  key  pro- 
grams, Rhoda  Otis,  promotion  di- 
rector of  WPEN  Philadelphia,  has 
devised  a  series  of  gummed  stick- 
ers to  be  sent  out  on  all  outgoing 
mail.  A  different  program  is  fea- 
tured each  week.  Stickers  bear  the 
station's  colors  of  blue  and  yellow. 


RCA  Tube  Booklet 

A  COMPREHENSIVE  "Tube  Sub- 
stitution Directory",  designed  to 
help  radio  dealers  and  service  men 
use  available  tubes  in  place  of 
hard-to-get  types  in  servicing  ci- 
vilian radio  receivers,  has  been 
published  by  the  RCA  through  its 
Commercial  Engineering  Section, 
Harrison,  N.  J.  The  booklet  sug- 
gests more  than  2,000  substitutions. 
Copies  of  the  directory  are  avail- 
able for  10  cents  through  RCA  dis- 
tributors, or  directly  through  the 
RCA  Commercial  Engineering  Sec- 
tion, 596  South  Fifth  St.,  Harri- 
son, N.  J. 

*  *  * 
Window  Display 

PEGGY  KILEY,  WEEI  Boston, 
marketing  expert  on  Food  Fair 
Program  and  also  in  charge  of 
window  displays,  has  completed  ar- 
rangements with  the  S.  S.  Pierce 
Co.  for  showing  of  the  Food  Fair 
window  exhibit.  The  display  is  now 
installed  in  the  Copley  Square 
store,  where  it  will  remain  for  three 
weeks.  Display  has  a  country  fair 
theme. 

#  *  .  •  $  "  <^fS 
KCMO  Folder 

THE  "Golden  Kansas  City  Mar- 
ket" where  "millions  of  dollars  are 
crossing  the  counters"  is  part  of 
the  drawing  power  presented  in  a 
blue  and  gold  promotion  folder  re- 
leased by  KCMO  Kansas  City, 
basic  Blue  outlet  for  that  area. 
Mailing-piece  suggests  "Put  your 
money  on  the  Blue"  as  "The  Blue 
is  your  'sure  thing'  radio  bet"  in 
Kansas  City. 

WLW  Decals 

DRUG  trade  relations  department 
of  WLW  Cincinnati  is  furnishing 
more  than  3000  drug  stores  in  the 
WLW  area  with  special  decals  giv- 
ing the  opening  and  closing  hours 
for  each  store.  Decals  are  printed 
in  a  four-color  combination.  On  the 
bottom  of  each  decal  is  the  plug 
"We  feature  WLW  advertised 
products." 


ASSN.  of  National  Advertisers  will 
hold  its  semi-annual  membership  meet- 
ing at  the  Westchester  Country  Club, 
Rye,  N.  Y.  May  1-3. 


50,000  WATTS 

The  Greatest  Selling  POWER 
in  the  South'*  Greatest  City 


CBS  Affiliate 

Nat'l  Rep.  -  Th*  Katz  Agency  Inc. 


LOUISVILLE 

autk 

WINN 

BLUE  NETWORK 

STATION  Ut 

LOUISVILLE,  KY. 


D.  E.  "Plug"  Kendrick 

President  and  General  Manager 

G.  F.  "Red"  Bauer 

Sales  Manager 
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KFEQ 


ST.  JOSEPH,  MISSOURI      BLUE  NETWORK      5000  WATTS  -  080  Kc. 

If  you  want  a  farm  station  reaching  down-to-earth  farm  listeners 
in  Missouri,  Kansas,  Iowa  and  Nebraska — use  KFEQ — the  Mid- 
west Market  Station — with  a  background  of  more  than  21  years 
of  Farm  Market  Service! 


Thirty-four  farm  accounts  are  reaching  this  Farm 
Audience  NOW  with  regular  schedules  on  KFEQ  .  .  . 
for  availability  data  on  the  outstanding  Missouri  Val- 
ley Farm  Station  call  the  .  .  . 

HEADLEY-REED  COMPANY 

New  York  Chicago  Detroit  Atlanta  San  Francisco 

For  Complete  Result  Story — Write  KFEQ 
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New  Gardner  V-Ps 

GARDNER  ADVERTISING  Co., 
St.  Louis,  has  announced  the  elec- 
tion of  four  vice-presidents:  Mrs. 
Bea  Adams  Mecchella;  L.  C.  Mac- 
Glashan;  Rudolf  Czufin  and  Merle 
R.  Fuller.  Mrs.  Mecchella  joined 
the  Gardner  agency  in  1935,  after 
previous  experience  as  fashion  edi- 
tor of  the  St.  Louis  Star-Times. 
Mr.  MacGlashan  was  formerly  with 
Sherman  K.  Ellis,  J.  Sterling 
Getchell  and  Lord  &  Thomas.  Mr. 
Czufin  has  been  Gardner  art  direc- 
tor. Mr.  Fuller  was  an  account 
executive. 


ED  CASHMAN,  production  contact 
of  Foote,  Cone  &  Belding,  New  York, 
is  in  Hollywood  for  three  weeks  to 
audition  programs  and  look  over  avail- 
able talent  for  summer  replacements. 


Radio  Robberies 

BROADCASTS  to  nearly  185,000 
Chicago  public  school  students  in 
3,900  classes  have  been  seriously 
impaired  lately  due  to  burglaries 
of  school  radio  receivers  as  well 
as  loss  of  other  sets  through  ob- 
solescence, according  to  George 
Jennings,  acting  director  of  the 
Radio  Council  of  the  Chicago  Pub- 
lic Schools.  Burglaries,  attribut- 
able to  vandalism  because  of  the 
ready  market  for  radio  sets,  are  so 
increasing  in  some  districts,  Mr. 
Jennings  reported,  that  school 
principals  are  hesitating  to  seek 
replacement's.  Many  of  the  stolen 
sets  were  wired  for  FM,  which  en- 
ables the  schools  to  hear  the  board 
of  education's  recently  established 
FM  station,  WBEZ. 
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NEW  GRANT  BRANCH 
IN  MIAMI  UNDER  DEY 

JOHN  A.  DEY,  vice-president  of 
Grant  Advertising,  Chicago,  has 
been  appointed  to  direct  the  activi- 
ties of  the  new  branch  office  opened 
by  the  agency  in 
Miami,  Fla.,  as 
well  as  the  Grant 
Carribean  d  i  v  i- 
sion  which  has 
been  increased  to 
a  total  of  seven 
branch  offices 
with  the  acquisi- 
tion on  April  1 
of  Monroe  Adver- 
tising,  25-year-old 
Mr.  Dey  Havana,  Cuba 
agency,  and  the  Caracas,  Venezuela 
offices  of  Publicidad  Inter-Ameri- 
cana, Latin  American  agency. 

Will  C.  Beach  has  transferred 
from  his  position  as  art  director  of 
Grant  Advertising  in  New  York  to 
direct  art  work  for  the  Miami 
branch.  Don  B.  Ransburg,  account 
executive  for  the  Grant  Chicago 
office,  has  also  transferred  to 
Miami. 

Mr.  Dey,  who  has  been  elected 
president  of  the  Miami  Advertising 
Club,  was  formerly  with  Pan  Amer- 
ican Airways  for  five  years  as  ad- 
vertising manager  of  the  eastern 
division,  and  prior  to  that  was  on 
the  staff  of  the  Miami  Herald  and 
the  Miami  Daily  News.  He  pub- 
lished his  own  newspaper  in  Mill- 
burn,  N.  J.  in  1933. 

Publicidad  Inter-Americana,  Ha- 
vana, has  been  named  Cuban  rep- 
resentative of  National  Export  Ad- 
vertising Service,  New  York,  which 
is  represented  in  seven  additional 
Latin  American  countries.  Publici- 
dad has  been  handling  press  adver- 
tising for  National  Export,  and 
now  takes  on  radio  and  other  media 
as  official  associate  of  the  agency. 
Cuban  advertising  on  Dr.  Sloan's 
liniment,  Richard  Hudnut,  Carter 
Products  and  other  National  Ex- 
port accounts  will  be  handled 
through  Publicidad. 


Award  Goes  to  CBS 

CBS  will  be  awarded  the  1944 
Scroll  of  the  Pan  American  Colom- 
bista  Society  on  Pan  American 
Day,  April  14.  Presentation  will  be 
made  to  Edmund  A.  Chester,  direc- 
tor of  Latin  American  relations, 
and  in  absentia  to  William  S. 
Paley,  now  overseas  with  the  Office 
of  War  Information.  The  honor 
goes  to  CBS  "for  activities  in  pro- 
moting the  welfare  of  the  peoples 
of  the  New  World",  through  its 
Network  of  the  Americas.  Organi- 
zation, with  headquarters  in  Ha- 
vana, was  formed  to  further  inter- 
American  understanding  and  to 
perpetuate  the  memory  of  Christo- 
pher Columbus. 


H-S-B  Names  Three 

WITH  appointment  of  Hassell  W. 
Smith  as  general  manager,  Hill- 
man-Shane-Breyer,  Los  Angeles 
agency,  on  April  1  added  Sally  Mar- 
tin as  publicity  director.  Formerly 
associated  with  several  Southern 
California  magazines,  she  succeeds 
Eileen  Holbein  who  has  been  named 
fashion  director.  Mrs.  Margaret 
Lambert,  formerly  associated  with 
NBC  New  York  public  relations 
and  research  departments,  has  also 
joined  the  radio  division  of  the  Los 
Angeles  agency. 


GLANCING  OVER  the  contract 
which  gave  largest  block  of  time  on 
KPO  San  Francisco,  to  the  Kay 
Jewelry  Co.  of  Oakland  are  Carl 
Nielsen  (1),  KPO  account  execu- 
tive, and  Sidney  Garfield  (r),  pres- 
ident of  Garfield  &  Guild  Advertis- 
ing agency,  San  Francisco.  Con- 
tract not  only  renews  sponsor's 
thrice-weekly  one  hour  evening 
show  of  transcribed  music  but  also 
calls  for  an  additional  three  nights. 


Educators  Elect 

OFFICERS  of  the  Assn.  for  Edu- 
cation by  Radio  for  the  coming 
year,  recently  elected  by  mail  bal- 
lot, are:  president,  I.  Keith  Tyler, 
director  of  radio,  Ohio  State  U., 
Columbus,  O.;  vice-president,  Luke 
Roberts,  KOIN  Portland;  second 
vice-president,  Robert  Hudson, 
Rocky  Mountain  Radio  Council, 
Denver;  secretary,  Elizabeth  Gou- 
dy,  U.  S.  Office  of  Education; 
treasurer,  George  Jennings,  acting 
director  of  the  Radio  Council,  Chi- 
cago Public  Schools.  Installation 
of  the  new  officers  will  take  place 
at  the  meeting  of  the  Institute  for 
Education  by  Radio,  Columbus,  O., 
May  5-8. 


John  P.  Patterson 

JOHN  P.  PATTERSON,  president 
of  Norris-Patterson,  Canadian 
agency,  died  suddenly  at  Miami, 
Fla.,  on  March  21,  while  recuperat- 
ing from  a  heart  ailment.  Starting 
in  the  business  department  of  the 
Toronto  Mail  &  Empire  about  50 
years  ago,  he  joined  Woods-Norris 
advertising  agency  at  Toronto  in 
1911,  and  two  years  later  the  agen- 
cy's name  changed  to  Norris-Pat- 
terson. He  is  survived  by  his 
widow,  a  sister  and  a  brother. 

1QQD0DCO 
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ROBERT  BUECHNER,  former  ac- 
count executive  of  N.  W.  Ayer  &  Son, 
New  York,  has  been  appointed  assist- 
ant account  executive  of  BBDO  New 
York.  Jeanne  E.  Avery,  formerly  on 
the  announcing  and  script  writing  staff 
of  WHCU  Ithaca.  New  York,  has 
joined  BBDO,  as  a  radio  commercial 
writer. 

WINTHROP  HOYT,  formerly  presi- 
dent of  Charles  Hoyt  Co.,  New  York, 
now  on  leave  with  the  armed  forces, 
has  been  promoted  to  major.  Now 
intelligence  officer  of  the  heavy  bom- 
bardment group,  he  will  be  assigned  to 
overseas  duty  shortly. 

FEDERAL  Adv.,  New  York,  is  con- 
ducting a  15-week  course  on  media, 
radio,  art  and  layout,  and  other 
agency  operations  for  its  employes. 

ROY  S.  DURSTINE  Inc..  New  York, 
has  moved  from  580  Fifth  Ave.,  to 
730  Fifth  Ave.  in  New  York.  Tele- 
phone number  is  Circle  6-1400. 


HUGH  HORLER.  radio  director  of 
MacLaren  Adv.  Co.  Winnipeg,  has 
been  transferred  to  the  radio  depart- 
ment of  the  head-office  of  the  company 
at  Toronto. 

KOLLIN  Advertising,  San  Francisco, 
has  moved  its  southern  California  of- 
fice to  530  W.  6th  St.,  Los  Angeles. 
Thomas  J.  McNamara,  formerly  with 
J.  Walter  Thompson,  San  Francisco, 
has  joined  Kollin  as  account  executive. 

FRANK  WRIGHT,  marketing  con- 
sultant, has  announced  the  opening 
of  new  offices  at  681  Market  St.,  San 
Francisco.  Phone  is  Exbrook  3883. 

MARY  FURLONG  MOORE,  pub- 
licity director  of  S.  Duane  Lyon  Inc. 
has  announced  the  opening  of  her  own 
public  relations  offices  at  11  E.  48th 
St.,  New  York.  Phone  is  Plaza  3-3882. 
She  will  specialize  in  food  and  indus- 
trial accounts. 

JACK  THOMPSON,  who  headed  his 
own  investment  business  in  Kansas 
City,  has  joined  Little  &  Co.,  Los 
Angeles  agency,  as  copy  writer.  Evelyn 
Oliver,  formerly  of  Warwick  &  Legler, 
New  York,  has  joined  the  Los  Angeles 
firm  as  office  manager.  She  succeeds 
Alice  Walsh  who  resigned  to  estab- 
lish her  own  agency  at  412  W  Sixth 
St.,  Los  Angeles. 


Palmer  to  K  &  E 

FRANK  PALMER,  who  handled 
spot  time  buying  for  Benton  & 
Bowles  New  York,  has  been  ap- 
pointed radio  timebuyer  for  Ken- 
yon  &  Eckhardt,  New  York.  Wil- 
son Shelton  and  Harry  Dodsworth 
have  joined  K&E's  copy  staff.  Mr. 
Shelton  was  formerly  on  the  copy 
staff  of  BBDO  Minneapolis,  and 
previously  with  the  Biow  Co.  in  a 
similar  capacity.  Mr.  Dodsworth 
was  formerly  on  the  copy  staff  of 
Ruthrauff  &  Ryan,  New  York. 
Shirley  Wolfson,  formerly  in  the 
regional  radio  office  of  the  War 
Food  Administration,  New  York, 
has  joined  K&E's  publicity  de- 
partment. 


SGT.  FRANK  O'CONNOR,  produc- 
er of  the  transcribed  Melody  Round- 
up and  assigned  to  Armed  Forces 
Radio  Service,  Los  Angeles,  is  father 
of  a  girl. 

DAVE  TAYLOR,  Hollywood  pro- 
ducer of  Foote,  Cone  &  Belding,  has 
been  placed  in  charge  of  all  regional 
network  shows  for  western  clients  of 
the  agency. 


THE  BRAN  HAM  COMPANY 


tlCUQO 


KTHS  Hot  Springs,  Ark. 

KWKH.    .    .    .    .    .    Shreveport,  La. 

KTBS  Shreveport,  La. 

WCPO  .  .  Cincinnati,  Ohio 

WTJS  Jackson,  Tenn. 

WNOX  Knoxville,  Tenn. 

WMC  Memphis,  Tenn. 

KTBC  Austin,  Texas 

KRIC  Beaumont,  Texas 

KRIS     ....  Corpus  Christi,  Texas 

KRLD  Dallas,  Texas 

KXYZ  Houston,  Texas 

WCHS  Charleston,  W.  Va. 

WBLK  Clarksburg,  W.  Va. 

WSAZ  ....  Huntington,  W.  Va. 
WPAR  ....    Parkersburg,  W.  Va. 


MARY  DWYER,  formerly  radio  es- 
timator of  Pedlar  &  Ryan  &  Lusk, 
New  York,  has  been  named  assistant 
spot  timebuyer  of  the  agency.  Before 
joining  Pedlar  &  Ryan,  Miss  Dwyer 
was  radio  estimator  for  Ruthrauff  & 
Ryan,  New  York. 

WOODY  KLOSE,  former  director  of 
daytime  radio  for  Young  &  Rubicam, 
New  York,  has  resigned  to  devote 
fulltime  to  his  dairy  farm  in  Dutchess 
County,  New  York. 

WILLIAM  L.  SHINNICK,  former 
account  executive  for  General  Foods 
Corp.  at  Benton  &  Bowles,  Inc.,  New 
York,  has  joined  the  overseas  branch 
of  the  Office  of  War  Information.  He 
will  serve  in  the  Asiatic  theatre. 

G.  T.  SWEETSER,  formerly  adver- 
tising executive  of  Esquire  and  Ap- 
parel Arts,  and  previously  in  the  retail 
business,  has  joined  Abbott  Kimball 
Co.,  New  York,  as  executive  vice- 
president. 

ARTHUR  D.  OSBORNE,  formerly  of 
Calkins  &  Holden,  and  the  G.  M. 
Basford  Co.,  New  York,  has  joined 
the  writing  staff  of  McCann-Erick- 
son,  New  York. 

JOHN  F.  BARRY,  film  executive, 
has  joined  Young  &  Rubicam,  New 
York,  as  head  of  its  newly  created 
Motion  Picture  Division.  Y  &  R  will 
expand  into  the  television  field  through 
the  new  division,  with  plans  to  start 
a  television  program  on  W2XWV, 
Allen  B.  DuMont  Labs,  station  some- 
time in  May.  Formerly  president  of 
Minoeo  Production,  Mr.  Barry  served 
for  17  years  as  a  distribution  and 
exhibition  executive  of  Paramount 
Pictures. 

AL  PAUL  LEFTON  Co.,  Philadel- 
phia, has  opened  a  Washington  office 
at  601  Thirteenth  St.  N.W.,  to  main- 
tain closer  contacts  for  its  clients  in 
the  Capital.  In  charge  of  the  new  of- 
fice is  Col.  Charles  M..  Piper,  who  is 
a  vice-president  of  the  agency.  He 
joined  Lefton  after  two  years  on  the 
Industry  Council  of  the  Office  of  Price 
Administration.  He  was  formerly  with 
Goodyear  Tire  &  Rubber  Co.,  and 
general  sales  manager  of  Fiske  Rub- 
ber Co.  The  Lefton  Agency  has  branch 
offices  in  New  York,  Chicago  and 
Hollywood. 

MAXWELL  J.  HUNTER  has  re- 
signed as  vice-president  and  San  Fran- 
cisco manager  of  Simpson-Reilly  Co. 
to  join  Duncan  A.  Scott  &  Co.,  San 
Francisco. 

CARL  D.  DENNIS  Jr.  has  been  ap- 
pointed assistant  to  the  president  of 
Cockfield  Brown  &  Co.,  Montreal.  He 
joined  the  agency  in  1939,  and  was 
formerly  Montreal  manager  of  Lord  & 
Thomas  of  Canada. 

HAL  BYERS,  WCCO  Minneapolis 
newscaster,  has  joined  BBDO,  Minne- 
apolis as  radio  director. 


ESSANAY  ELECTRIC  MFG.  Co., 
Chicago,  has  named  McDonald-Cook's 
Chicago  office  to  handle  its  account. 


THERE'S  NOT  ANOTHER 
LIKE  IT! 


DIRECT  ROUTE  TO  AMERICA'S  No.  1  MARKET 

The  Travelers  Broadcasting  Service 

Corporation 
Member  of  NBC  and  New  England 
Regional  Network 
Represented  by:  WEED  &  COMPANY 
New  York,  Boston,  Chicago,  Detroit,  San 
Francisco  and  Hollywood 
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•  Columbus,  Ga.,  has  really  put  on  weight.  Its  percentage  gain  of  civilian  popula- 
tion (22.2%)*,  is  one  of  tHe  largest  of  any  American  City*  Not  boom  growth,  either 
—but  permanent!  Columbus  is  listed  (BROADCASTING,  Jan.  17th)  as  one  of  the 
cities  most  likely  to  retain  its  war  growth.  In  addition,  Columbus  offers  the  plus  bonus 
of  Fort  Benning,  world's  largest  permanent  infantry  school.  This  new  major  market 
is  best  covered  by  WRBL,  which  Hooper  shows  has  2  out  of  3  Columbus  listeners. 

*  Bureau  of  Census  report  on  changes  in  Civilian 
Population   oS    Metropolitan    Counties,  11-1-1,3. 


S.C. 
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INDEX 

WRBL 

Station 

"B" 

Station 

"C" 

8:00  A.  M. — 12:00  Noon 
Monday  thru  Friday 

66.5 

30.2 

3.0 

12:00  Noon— 6:00  P.  M. 
Monday  thru  Friday 

65.6 

27.0 

7.4 

6:00  P.  M. — 10:00  P.  M. 
Sunday  thru  Saturday 

72.6 

16.7 

6.8 

HOOPER  Survey  of  the  Fall  of  1943  proves  that  WRBL  has 
2  out  of  3  Columbus  Radio  listeners. 


:OLUMBUS,  GEORGIA  Represented  by  Spot  Sal  es,  Inc. 


Why  Does 
A  Chicken... 


WHY  does  a  hen  like  Earl  May's 
Sarah  (below)  produce  over  300 
choice  eggs  a  year,  while  average 
hens  do  well  to  equal  90? 


EARL  MAY  of  KM  A 

"It's  pedigree — or  history — that 
counts",  Earl  May  will  tell  you. 
And  his  answer  would  be  exactly 
the  same  if  you  asked  him,  "How 
does  KMA,  a  5000-watt  regional  in 
a  small  town,  outpull  most  50  kilo- 
watt metropolitan  stations?" 

The  KMA  pedigree  dates  back  to 
August,  1925.  Its  choice  regional 
frequency  of  960  kilocycles,  the  un- 
usually good  soil  conductivity  of  the 
area,  and  its  smart,  rural  pro- 
gramming— have  all  made  KMA 
one  of  the  nation's  outstanding 
sales  producers. 

Though  it  has  a  full  line-up  of 
Blue  Network  commercials,  and 
carries  some  top  Mutual  commer- 
cials, too,  KMA  devotes  70%  of  its 
broadcasting  time  to  the  specific 
needs  of  its  audience.  These  tested 
programs  can  do  a  job  for  you — if 
you  want  a  big  job. 

Get  the  facts  in  the  KMA  "Com- 
plete Mail  Study".  Call  your  near- 
est  Free  &  Peters  office — today. 


KMA 

Blue  Network 

The  JSo.  1  Farm  Station 
in  the  No.  1  Farm  Market 

152  COUNTIES 
AROUND  SHENANDOAH,  IA. 


Free  &  Peters,  im. 

Eiclmirf  National  Representatives 


DURKEE-MOWER  Inc.,  Lynn,  Mass. 
(cocoa),  on  April  10  begins  partici- 
pation on  the  12 :15  p.m.  edition  of 
Yankee  Netivork  News,  thrice-weekly, 
over  WNAC  Boston  and  the  entire 
Yankee  network.  Suffolk  Cooperative 
Federal  Savings  &  Loan  Assn.  has 
renewed  five-minute  Salute  to  Savers, 
Thursdays  and  Saturdays,  on  WNAC. 
Agency  is  Bresniek  &  Solomont,  Bos- 
ton. Beverwyck  Breweries  on  April 
17  begins  sponsorship  of  the  11  p.m. 
edition  of  Yankee  Network  Neivs, 
Monday  through  Friday,  over  WNAC 
and  the  entire  Yankee  network.  Agen- 
cy is  Peek  Co.,  Boston. 

SACHS  QUALITY  FURNITURE 
Co..  New  York,  in  March  started  spon- 
sorship of  Wake  Up !  America,  week- 
ly half-hour  forum  on  WMCA  New 
York.  Program  is  heard  live  on  WMCA 
and  as  a  transcription  on  more  than 
170  stations.  Business  placed  direct. 

SUPPLEE-WILLS-JONES  MILK 
Co.,  Philadelphia,  has  scheduled  a 
special  series  of  eight  quarter-hour 
Jewish  programs  on  WDAS  Phila- 
delphia in  the  interests  of  its  dairy 
products  being  made  available  during 
the  Passover  holidays.  With  each  pro- 
gram featuring  an  outstanding  local 
cantor,  the  series  was  launched  on 
March  21,  continuing  until  April  6, 
from  8  :45  to  9  p.m.  The  special  cam- 
paign was  placed  by  N.  W.  Ayer  & 
Son,  Philadelphia. 

MAJESTIC  RADIO  &  TELEVISION 
Corp.,  Chicago,  last  week  opened  its 
first  consumer  advertising  campaign 
with  a  column  feature  scheduled  to 
appear  twice  monthly  in  key  metro- 
politan newspapers.  Ranking  of  the 
first  15  nighttime  programs  based  on 
the  Hooper  Radio  Reports  fortnightly 
will  be  published  in  a  panel  titled, 
"The  Standings  of  the  Stars,"  togeth- 
er with  radio  news  items,  service  hints 
and  discussions  of  post-war  radio. 
Foote,  Cone  &  Belding,  Chicago  is 
agency. 

WARD  BAKING  Co.,  New  York, 
starts  thrice-weekly  sponsorship  of 
Alois  Havrilla's  7  a.m.  AP  news  pro- 
gram on  WOR  New  York  April  3 
under  a  13-week  contract  placed 
through  J.  Walter  Thompson  Co., 
New  York. 

GARGOYLE  Co.,  Milwaukee,  Wis. 
(coffee),  has  named  Calkins  &  Holden, 
Chicago,  to  handle  advertising.  Radio 
is  not  planned  at  present. 

FURNITURE  RETAILERS  Assn. 
of  Southern  California,  Los  Angeles, 
in  an  institutional  campaign  which 
starts  April  10,  will  sponsor  a  25- 
minute  program  of  transcribed  music 
on  KMPC  Los  Angeles.  Featured  each 
week  is  an  address  by  a  representative 
of  allied  business  organizations.  Con- 
tract is  for  52  weeks.  Allied  Advertis- 
ing Agencies,  Los  Angeles,  has  the 
account. 

ENTZ  &  RUCKER  HARDWARE 
Co.,  Los  Angeles,  on  April  1  started 
sponsoring  a  weekly  half-hour  program 
of  household  and  gardening  tips, 
Hubby's  Hobby,  on  KHJ  Hollywood. 
Contract  is  for  26  weeks.  Firm  in  ad- 
dition is  sponsoring  a  total  of  50  spot 
announcements  during  that  period  to 
promote  program.  Henry  W.  Welch 
Adv.,  Los  Angeles,  has  the  account. 

JIM  DOLAN,  Los  Angeles  (used  car 
dealer),  new  to  radio,  on  March  23 
started  sponsoring  a  local  schedule 
using  4  spot  announcements  daily  on 
KFAC  KMTR  with  3  per  day  each 
on  KRKD  KPAS  KIEV  KGFJ.  Con- 
tracts are  for  4  weeks.  Allied  Adv. 
Agencies,  Los  Angeles,  has  the  ac- 
count. 

LITTLE  &  Co.,  Chicago  (Kwik-Dri 
spinach),  has  appointed  Gourfain- 
Cobb  Adv.  Agency,  Chicago,  to  handle 
advertising.  Radio  plans  have  not  been 
announced. 


JUSTER  Bros.,  Minneapolis  men's 
clothiers  and  radio  advertiser  for 
more  than  20  years,  has  begun  a 
men's  style  quiz  with  merchandise 
awards  on  KSTP  Minneapolis,  as 
part  of  the  three-weekly  newscast 
sponsored  by  the  concern  on  that  sta- 
tion. Quiz  is  conducted  by  P.  B. 
Juster. 

CONNECTICUT  COMMERCIAL 
Travelers,  New  Haven,  Conn,  (insur- 
ance), has  placed  its  advertising  ac- 
count with  Hammer  Adv.  Agency, 
Hartford.  Plans  for  radio  are  said  to 
be  included. 

SCHOLL  MFG.  Co.,  Toronto  (foot 
appliances)  in  April  starts  spot  an- 
nouncement campaign  on  11  Canadian 
stations.  Account  was  placed  by  F.  H. 
Hayhurst  Co.,  Toronto. 

DEPT.  of  FINANCE,  Ottawa  (Sixth 
Victory  Loan)  on  April  10  starts  24 
five  minute  recordings  Heroic  Deeds 
of  Canada's  Armed  Forces  Personnel 
on  73  English-language  Canadian  sta- 
tions. Recordings  will  run  on  stag- 
gered schedule  before  and  during  Vic- 
tory Loan  drive,  ending  May  10.  Ac- 
count was  placed  by  the  War  Finance 
Group,  Advertising  Agencies  of  Can- 
ada, Toronto. 

IMPERIAL  TOBACCO  Co.,  Mon- 
treal (cigarettes)  on  March  27  start- 
ed Stand  By  for  Adventure  recorded 
quarter-hour  program  twice  weekly  on 
25  eastern  Canadian  stations.  Ac- 
count was  placed  by  Whitehall  Broad- 
casting Co.,  Montreal. 

ROE  FARMS  MILLING  Co.,  At- 
wood,  Ont.,  (farm  feeds)  has  started 
daily  newscasts,  weekly  musical  and 
feature  programs  on  CKNX  Wingham 
and  CJCS  Stratford.  Account  is 
placed  by  Ronalds  Adv.  Agency,  To- 
ronto. 

LYMAN  AGENCIES,  Montreal 
(Tintex  dyes)  has  started  participat- 
ing programs  on  a  number  of  Canadi- 
an stations.  Agency  is  Ronalds  Adv. 
Agency,  Toronto. 

WESTMINSTER  CANNERS,  New 
Westminster,  B.  C.  (pork  and  beans) 
has  started  Hollywood  Radio  Theatre 
weekly  on  CKWX  Vancouver.  Ac- 
count was  placed  by  Cockfield  Brown 
&  Co.,  Vancouver. 

ADAM  HATS,  New  York,  will  spon- 
sor the  Fritzi  Zivic  and  Freddie  Archer 
boxing  match  exclusively  on  WHN 
New  York,  March  29  in  Elizabeth, 
New  Jersey.  Agency  is  Glicksman 
Adv.  Co.,  New  York. 

CITIZENS  NATIONAL  BANK,  Los 
Angeles  (institutional),  on  March  30 
starts  sponsoring  a  weekly  half-hour 
round-table  discussion,  The  Citizens 
Forum,  on  KNX  Hollywood.  Contract 
is  for  52  weeks.  Agency  is  Hixson- 
O'Donnell  Adv.,  Los  Angeles. 

GOLDEN  GATE  DAIRIES,  San 
Francisco  (milk),  has  begun  sponsor- 
ship of  a  5-weekly  quarter-hour  pro- 
gram Through  A  Woman's  Eyes  on 
KPO  San  Francisco.  Length  of  con- 
tract was  not  revealed.  Agency  is 
BBDO,  San  Francisco. 

QUAKER  OATS  Co.,  Chicago  (break- 
fast food),  on  March  20  renewed  spon- 
sorship on  WMAQ  Chicago  of  the  five 
minute  news  period  Mondays  through 
Fridays  featuring  Clifton  Utley,  com- 
mentator. Contract  is  for  52  weeks. 
Agency  is  Ruthrauff  &  Ryan,  Chicago. 

AIRPORT  GROUND  SCHOOLS, 
Hollywood  (technical  training),  on 
March  20  started  sponsoring  a  six- 
weekly  quarter-hour  recorded  musical 
program  on  four  Los  Angeles  area  sta- 
tions. List  includes  KIEV  KGFJ 
KRKD  KFVD.  Contracts  are  for  52 
weeks.  In  a  thirty-day  test  for  its  cor- 
respondence course,  group  on  April  1 
started  sponsoring  similar  daily  pro- 
gram on  KSAN  San  Francisco ; 
KMYR  Denver;  XEMO  Tia  Juana, 
Mex.  Agency  is  Dean  L.  Simmons 
Adv.,  Hollywood. 

RUN-PROOF  Mfg.  Co.,  Chicago 
(Run-Proof  hosiery),  has  appointed 
Charles  Edson  Rose  Co.,  Chicago,  to 
handle  its  advertising.  Radio  is  not 
contemplated  at  the  present. 


Stedman  Is  Named 
By  Home  Products 

Will  Direct  Advertising  With 
Hazelrigg  Publicity  Head 

IN  A  MOVE  to  integrate  the  ad- 
vertising, public  relations  and 
publicity  activities  of  its  member 
companies,  American  Home  Prod- 
uct's Corp.,  New  York,  has  cre- 
ated the  new  posts  of  director  of 
advertising  and  director  of  public 
relations. 

William  M.  Stedman  has  been 
placed  in  charge  of  advertising, 
heretofore  directed  by  the  adver- 
tising plans  board  headed  by  H. 
W.  Roden,  who  resigned  the  chair- 
manship to  head  the  newly-formed 
Food  Division.  Hal  W.  Hazelrigg 
is  public  relations  head. 

Stedman's  Background 
Mr.  Stedman,  formerly  associ- 
ate director  of  the  plans  board, 
was  previously  coordinator  of  ad- 
vertising for  R.  H.  Macy  &  Co., 
New  York  department  store.  Prior 
to  that,  he  was  New  York  manager 
of  George  Harrison  Phelps  Inc., 
advertising  agency.  Mr.  Hazelrigg 
was  formerly  chief  of  the  national 
section  of  the  Office  of  Civilian 
Defense;  assistant  Sunday  editor 
and  feature  writer,  New  York 
Herald  Tribune;  and  editor  for 
Scripps-Howard  newspapers. 

A  wide  expansion  of  American 
Home's  public  relations  program 
was  forecast  by  Walter  F.  Silber- 
sack,  executive  vice-president  and 
general  manager.  This  includes 
more  closely  integrated  stockhold- 
er relations;  post-war  employe  re- 
lations and  a  speaker's  bureau  and 
program  service.  Last  year's  total 
advertising  expenditure  of  nearly 
$11,000,000  is  expected  to  be  ex- 
ceeded in  1944,  he  said. 


ESQUIRE  BOOT  POLISH,  a  new 
shoe  polish  product  of  Knomark  Mfg. 
Co.,  Brooklyn,  will  be  introduced  on  a 
six-times  weekly  quarter-hour  sports 
program  featuring  Steve  Ellis  on 
WMCA  New  York  April  3.  Contract 
for  26  weeks  placed  through  Consoli- 
dated Adv.,  New  York. 

TED  HUSING,  sportscaster,  will 
handle  in  its  entirety  the  CBS  broad- 
cast of  the  Kentucky  Derby,  May  6. 
Sponsor  is  Gillette  Safety  Razor 
Corp.  Agency,  Maxon  Inc.,  Detroit. 
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GOLD . . .  and  the  San  F rancisco  Market 


Back  in  the  days  of  the  Forty-niners, 
San  Francisco  grew  into  a  great  western 
market  .  .  . 

And  it's  never  stopped  growing.  Though 
ships  and  planes  and  trains  and  modern 
industry  have  replaced  the  covered 
wagon  and  the  placer  pan,  economically, 
San  Francisco  still  rides  high,  wide  and 
handsome — flushed  with  the  greatest 
■  prosperity  in  its  colorful  history. 

Employment  is  up  91%;  payrolls  have 
increased  164%  since  last  year.  Retail  sales 
'have  gained  22%  over  1942;  carloadings 
are  up  24%. 

|^es,  San  Francisco  is  an  essential  market 
or  American  business  .  .  .  and  KPO  is 


the  essential  station  for  advertising  in 
that  market. 

Thar's  gold  in  them  thar  hills. 

KPO-SAN  FRANCISCO 

One  of  Eleven  Essential  Stations 
in  Eleven  Essential  Markets 
Represented  by  NBC  Spot  Sales 

Today,  in  business,  as  in  living,  essential 
things  come  first.  Here's  why  these  eleven 
stations  are  essential  to  you — essential  to 
your  coverage  of  the  biggest,  most  prosper- 
ous markets  in  the  U.  S. : 


1.  They  broadcast  to  55%  of  the  radio 
homes  in  the  country. 

2.  They  are  in  markets  whose  buying  power 
is  34.2%  higher  than  the  nation's  average. 

Essential?  Yes,  indeed.  These  eleven  sta- 
tions are  essential  to  American  business 
for  its  sales — both  now  and  in  the  postwar 
period. 

KPO-SAN  FRANCISCO 
WEAF— New  York  WGY-Schenectady 
KYW-Philadelphia  WBZ-A-Boston-Springfield 
WRC-Washington  WTAM— Cleveland 

KOA-Denver  WOWO-WGL-Fort  Wayne 

WMAQ- Chicago  KDKA-Pittsburgh 


NBC  SPOT  SALES 

A  SERVICE  OF  RADIO  CORPORATION  OF  AMERICA 


the  Ruiine.6.4.  OF 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


KFRC  San  Francisco 

Italian  Swiss  Colony.  San  Francisco  (wines 
and  vermouth),  3  sp  weekly,  52  weeks, 
thru  Leon  Livingston  Adv.  Agency,  San 
Francisco. 

Murine  Co.,  New  York,  5  ta  weekly,  13 
weeks,  thru  BBDO,  N.  Y. 

Weinstein  Co.,  San  Francisco  (depart- 
ment store) ,  sp  weekly,  26  weeks,  direct. 

Piso  Co.,  Memphis  (cough  syrup),  3  t 
weekly,  thru  Lake-Spiro-Shurman,  Mem- 
phis. 

Valleyford  Creameries,  Valleyford,  Cal. 
(frozen  foods),  4  sa  weekly,  direct. 

Modern  Appliance  Co.,  San  Francisco 
(frozen  foods),  3  sa  weekly,  13  weeks, 
thru  Allied  Adv.  Agency,  San  Fran- 
cisco. 

Fontana  Food  Products  Co.,  San  Fran- 
cisco (macaroni),  sp  weekly,  13  weeks, 
thru  Long  Adv.  Service,  San  Francisco. 

San  Francisco  Brewing  Corp.,  San  Fran- 
cisco, 3  ta  weekly,  52  weeks,  thru  Emil 
Reinhardt,   San  Francisco. 

Mutual  Benefit,  Health  &  Accident  Assn., 
San  Francisco  (insurance),  5  sa  weekly, 
13  weeks,  thru  B-T  Advertising  Service, 
San  Francisco. 

WHO  Des  Moines 

Manhattan  Soap  Co.,  New  York  (Sweet- 
heart Soap),  ne  weekly,  52  weeks,  thru 
Franklin  Bruck  Adv.  Corp.,  N.  Y. 

Standard  Oil  Co.  of  Ind.,  3  ta  weekly,  26 
weeks,  thru  McCann-Erickson,  Chicago. 

Luden's  Inc.,  Reading,  Pa.  (cough  drops), 
5  sa  weekly,  26  weeks,  thru  J.  M.  Mathes 
Inc.,  N.  Y. 

Grove  Labs.,  St.  Louis  (Groves  B-Com- 
plex),  3  ta  weekly,  5  sp  weekly,  52 
weeks,  thru  Russel  M.  Seeds  Co  ,  Chi- 
cago. 

WLS  Chicago 

Old  Ben  Coal  Corp.,  Chicago,  5  t  weekly, 
direct. 

Spring  Hill  Nurseries  Co.,  Tippecanoe  City, 
O.,  sp  weekly,  thru  Leo  Boulette  Agency, 
Three  Rivers,  Mich. 

Swift  &  Co.,  Chicago  (Sunbrite  Cleanser), 
5  sa  weekly,  13  weeks,  thru  Needham, 
Louis  &  Brorby,  Chicago. 

Cleveland  Cleaner  &  Paste  Co.,  Cleveland 
(Walvet  wallpaper  cleaner),  5  sa  weekly, 
thru  Bayless-Kerr  Co.,  Cleveland. 


KINY  Juneau,  Alaska 

Alaska  Fed.  Savings  &  Loan  Assn.,  Ju- 
neau. 6  sp  weekly,  52  weeks,  direct. 

Columbia  Lumber  Co.,  Juneau,  3  sp  week- 
ly, 52  weeks,  direct. 

Binyon  Optical  Co.,  Seattle  sa  thru  Ruth- 
rauff  &  Ryan,  Seattle. 

Avoset  Inc..  San  Francisco,  ta,  52  weeks, 
thru  Botsford,  Constantine  &  Gardner, 
San  Francisco 

Standard  Oil  Co.  of  Cal.,  San  Francisco, 
ne  daily,  52  weeks,  thru  BBDO,  San 
Francisco. 

Union  Oil  Co.,  Los  Angeles,  sp,  6  t  weekly, 

52  weeks,  thru  Foote,  Cone  &  Belding. 

Los  Angeles. 
Blue  Ribbon  Books,  N.  Y.,  6  sp  weekly,  13 

weeks,  thru  Northwest  Radio  Adv.  Co., 

Seattle. 

Alaska  Steamship  Co.,  Seattle,  ne,  6  t 
weekly,  52  weeks,  thru  Beaumont  Hoh- 
man  Inc.,  Seattle. 

R.  J  Reynolds  Tobacco  Co..  Winston-Sa- 
lem (Camels  &  Prince  Albert),  39  sa. 
thru  Wm.  Esty  &  Co.,  N.  Y. 

Kraft  Cheese  Co.,  Chicago,  sp,  sa,  52 
weeks  thru  J.  Walter  Thompson  Co., 
Chicago. 

WIND  Chicago 

John  Puhl  Products  Co.,  Chicago  (Fleecy 
White  bleach),  24  sa.  thru  Roche,  Wil- 
liams &  Cunnyngham,  Chicago. 

Jules  Chain  Stores  Corp.,  Gary,  Ind.,  62 
sa,  direct. 

K.  Arakelian  Inc.,  Chicago,  sa,  26  weeks, 
thru  M.  J.  Jacobs  Inc.,  N.  Y. 

Universal  Motors,  Chicago,  sa,  26  weeks, 
thru  United  Broadcasting  Co.,  Chicago. 

Block  Drug  Co.,  N.  Y.  (Dentu-Grip  cap- 
sules), 260  sa,  thru  J.  Walter  Thompson 
Co.,  N.  Y. 

Prima-Bismarck  Brewing  Co.,  Chicago,  5 
sp  weekly,  52  weeks,  thru  Newby,  Peron 
&  Flitcraft,  Chicago. 

P.  Lorillard  Co.,  N.  Y.  (Old  Gold  cigar- 
ettes), 3  sp,  thru  J.  Walter  Thompson 
Co.,  N.  Y. 

The   Walgreen    Co.,    Chicago,    3  sp,  thru 

Schwimmer  &  Scott,  Chicago. 
Pepsi-Cola     Bottling    Co.,   N.   Y.,    42  sa 

weekly,   52  weeks,  thru  Newell-Emmett 

Co.,  N.  Y. 
Pilsen  Brewing  Co.,  Chicago,  sp,  thru  E.  H. 

Brown  Advertising  Agency,  Chicago. 
Consolidated     Biscuit    Co.,     Chicago,  sp, 

thru  McJunkin  Advertising  Co.,  Chicago. 

WABC  New  York 

Twentieth  Century  Fox  Film  Corp.,  New 
York,  3  sp  weekly,  thru  Kayton-Spireo 
Co.,  N.  Y. 

Seeman  Bros.,  N.  Y.    (Air  Wick  kitchen 

deodorant) ,  3  sa  weekly  thru  William  H. 

Weintraub  &  Co.,  N.  Y. 
New   York   Telephone  Co.,  New  York,  5 

ne  weekly,  thru  BBDO  New  York. 
Musterole  Co.,  Cleveland,  3  sa  weekly  thru 

Erwin,  Wasey  &  Co.,  N.  Y. 


KYW  Philadelphia 

Little  Crow  Milling  Co..  Warsaw,  HI. 
(Coco- Wheats) ,  5  sa  weekly,  thru  Rog- 
ers &  Smith,  Chicago. 

EssHngers,  Philadelphia  (beer) ,  sp  weekly, 
52  weeks,  thru  James  G.  Lamb,  Phila- 
delphia. 

Griffin  Mfg.  Co.,  Brooklyn.  N.  Y.  (shoe 
polishes),  6  sp  weekly,  52  weeks,  thru 
Bermingham,  Castleman  &  Pierce,  N.  Y. 

Standard  Brands,  New  York  (Fleisch- 
mann's  Yeast  Tablets),  15  sa  weekly,  26 
weeks,  thru  Kenyon  &  Eckardt,  N.  Y. 

Lever  Bros.  Co.,  Cambridge,  Mass.  (cook- 
ing products) ,  4  sa,  8  ta  thru  J.  Walter 
Thompson,  N.  Y. 

John  &  Johnson,  New  Brunswick,  N.  J. 
(Baby  Powder  and  surgical  dressings),  5 
ta,  2  sa  weekly,  13  weeks,  thru  Young  & 
Rubicam,  N.  Y. 

General  Baking  Co.,  New  York  (Bond 
Bread),  6  sa  weekly,  13  weeks,  thru 
Ivey  &  Ellington,  Philadelphia. 

Atlantic  Syrup  Co.,  Philadelphia  (Quaker 
Maid  Syrup),  3  sa  weekly,  13  weeks, 
thru    Bertram   May,  Philadelphia. 

WOR  New  York 

Ward  Baking  Co..   New  York    (Tip  Top 

Bread),  3  ne  weekly,  13  weeks,  thru  J. 

Walter  Thompson  Co.,  N.  Y. 
Armour    &    Co.,    Chicago    (Chiffon  Soap 

Flakes),  sa,  52  weeks,  thru  Foote,  Cone 

&  Belding,  Chicago. 
Hart  Mountain  Products,  New  York  (Bird 

Food,    Dog   Yummies),     weekly    sp,  13 

weeks,  thru  George  H.  Hartman  &  Co., 

Chicago. 

Isbrandtsen-Moller  Co.,  New  York  ("26" 
coffee) ,  5  sa  weekly,  26  weeks,  thru 
Cowan  &  Dengler,  N.  Y. 

WFIL  Philadelphia 

Skinner     Mfg.     Co.,     Omaha  (Skinner's 

Raisin  Bread),  6  t  weekly,  thru  Ferry- 

Hanly,  Kansas  City. 
Loew's,  Inc.,  New  York  (M-G-M  movies) . 

so  weekly,  52   weeks,  thru  Donahue  & 

Coe,  N.  Y. 
Adam  Hat  Stores.  New  York  (hats) ,  6  ta 

weekly,  thru  Glicksman  Adv.,  N.  Y. 
Morris     Wax     Shoe     Store,  Philadelphia 

(Foot  Comfort  Shoes),  6  sa  weekly,  thru 

H.  M.  Dittman,  Philadelphia. 

KFI  Los  Angeles 

Forest  Lawn  Memorial  Park  Assn.,  Glen- 
dale,  Cal.  (cemetery),  5  sp  weekly,  52 
weeks,  thru  Dan  B.  Milner  Co.,  Los  An- 
geles. 

Helms  Bakeries,  Los  Angeles  (home  de- 
livery service) ,  10  sa,  ta  weekly,  thru 
Dana  Jones  Co.,  Los  Angeles. 

KHJ  Hollywood 

20th  Century-Fox  Film  Corp.,  Los  An- 
geles (motion  pictures),  sa,  ta,  52  weeks, 
thru  Western  Adv.,  Los  Angeles. 


Standard  Oil  Gives  Bond 
Prizes  for  Farm  Feats 

STANDARD  OIL  Co.,  of  Indiana, 
on  its  series  of  daily  noon  farm 
broadcasts,  beginning  April  3,  will 
award  $25  War  Bonds,  for  out- 
standing agricultural  achievement, 
to  143  farmers  and  4-H  Club  mem- 
bers in  14  central  western  states. 
Contract  is  for  26  weeks.  Agency 
is  McCann-Erickson,  Chicago. 
Everett  Mitchell,  farm  news  com- 
mentator, will  announce  winners 
over  94  stations,  including  the  fol- 
lowing: 

KLZ  KGHF  WLS  WD  AN  WSOY  WEBQ 
WCLS  WMBD  WTAD  WROK  WHBF 
WCBS  WDZ  WGBF  WOWO  WFBM 
WKMO  WASK  WLBC  WSBT  WBOW 
WAOV  WMT  WOC  KSO  WHO  KDTH 
KVFD  KGLO  KMA  KSCJ  KXEL  KGNO 
KVGB  KOAM  KSAL  WIBW  KFH  WELL 
WBCM  WJR  WFDF  WOOD  WIBM  WKZO 
WJIM  WCAR  WHLS  WSAM  WSOO 
WTCM  KATE  WEBC  KGDE  WMFG  KYSM 
KSTP  KROC  KFAM  WHLB  KWLM 
KWOS  WDAF  KWOC  KFEQ  KMOX 
KWTO  KGHL  KFBB  KFYR  KDLR  WDAY 
KILO  KLPM  KOBH  KSOO  KWAT  WNAX 
WEAU  WTAQ  WKBH  WIBA  WMAM 
WTMJ  WHBY  KFIZ  WCLO  WIBU  WRJN 
WHBL  WSAU  WFHR  KDFN  KFBC. 

Isbrandtsen  Plans 
Retail  Food  Line 

Ex-Steamship   Co.  Promoting 
In  Radio  and  Newspapers 

ISBRANDTSEN  STEAMSHIP 
Co.,  New  York,  is  entering  the  re- 
tail food  field  with  a  line  of  prod- 
ucts the  first  of  which — Isbrandt- 
sen "26"  Coffee — was  introduced 
last  week  on  WOR  New  York.  A 
line  of  teas  will  be  placed  on  the 
market  shortly,  followed  by  a  choc- 
olate syrup,  with  further  expansion 
planned  in  domestic  as  well  as  im-  i  i 
ported  food  stuffs. 

Company  is  planning  large-scale 
food  activity  in  the  post-war  pe- 
riod, when  its  ship  lines,  now  oper- 
ated by  the  Government,  will  be 
used  to  bring  more  food  material 
from  many  parts  of  the  world  for 
processing  and  selling  in  this  coun- 
try under  the  "26"  brand  name. 
Isbrandtsen-Moller  Co.,  subsidiary  I 
handling  the  food  products,  has  [, 
heretofore  operated  as  a  whole- 
sale establishment. 

Radio  and  Newspapers 

Isbrandtsen-Moller  Co.  will  con-  '& 
centrate  on  radio  and  newspapers  L 
in  promoting  the  "26"  brand  of 
coffee  and  subsequent  products  ac- 
cording to  a  spokesman  for  Cowan  L 
&  Dengler,  New  York,  agency  in 
charge.    Budget   will   be    divided  f: 
about  evenly  between  each  medium,  rip, 
Distribution  of  "26"  coffee  is  pro-  U 
gressing  up  through    New  York 
State  and  New    England,   where  (se 
newspaper  campaigns  are  already  ^ 
under  way. 

Container  problems  are  delaying 
distribution.  As  packaging  and 
other  problems  are  solved,  and  dis- 
tribution extends  across  the  coun- 
try, the  firm  will  follow  through 
with  space  and  spot  radio,  seeking 
local  programs  of  the  women's  in- 
terest type,  with  a  good  local  rat- 
ing and  an  established  audience. 
WOR's  contract  calls  for  partici- 
pations on  Breakfast  with  the 
Fitzgerald's  for  26  weeks. 
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This  meeting  of 


SIGHT  AND  SOUND 

may  have  mapped  your  future! 


The  foundations  of  a  great  post-war 
future  were  laid  more  than  15*  years  ago 
when  Farnsworth  television  research  syn- 
chronized sight  with  sound  electronically 
and  transmitted  the  two  to  experimental 
receiving  sets. 

By  that  important  operation,  they  as- 
sured wide  public  reception  of  modern 
electronic  television.  Its  advance  has  been 
rapid  —  and  nowhere  more  productive  than 
at  Farnsworth,  where  18  years  of  television 
research  have  led  to  equipment  of  fine  tech- 
nical excellence.  Television  waits  peace  to 


FARMS 
TELE VI 


blossom  as  the  next  great  industry  .  .  . 
presenting  an  unusual  opportunity  for  the 
far-sighted  individuals  who  will  organize 
and  operate  telecasting  studios  and  net- 
works. 

If  your  interest  and  experience  have 
been  in  radio,  you  will  find  this  new  sound- 
and-sight  industry  particularly  appealing. 

Today,  all  Farnsworth  facilities  are  pro- 
ducing only  military  communications 
equipment  and  highly  specialized  electronic 
devices,  but  our  advertising  is  concentrated 
on  building  television's  market,  explaining 


WORT 
SION 
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television's  possibilities  to  tomorrow's 
sponsors  and  audiences. 

But,  after  the  war,  Farnsworth  Tele- 
vision will  be  on  the  market  .  .  .  first,  studio 
equipment  and  special  commercial  applica- 
tions .  .  .  and  finally,  home  receiving  sets. 
And  all  Farnsworth  facilities  and  experi- 
ence will  be  available  to  help  you. 

* Another  in  a  series  of  advertisements  depict- 
ing milestones  in  the  history  of  television. 

Look  for  the  Farnsworth  Television  advertise- 
ments in  April  3  Newsweek,  April  1 5  Collier's. 


•  Farnsworth  Television  &  Radio  Corpora- 
tion, Fort  Wayne  1,  Indiana.  Farnsworth 
Radio  and  Television  Transmitters  and 
Receivers;  Aircraft  Radio  Equipment;  the 
Farnsworth  Dissector  Tube;  the  Capehart, 
the  Capehart-Panamuse;  the  Farnsworth 
Phonograph-Radio. 
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Dominion  Has  1,887,217  Radio  Homes; 
Central,  Eastern  Sections  in  the  Lead 

By  JAMES  MONTAGNES  May  1939.  In  May  1940  the  firm 

A  GREATER  percentage  of  radio  *ssued  its,  ^st  listil,ft°/  radio 
homes  in  central  and  western  Can-  homes-  and^e  present  tabulation 
ada  than  in  eastern  Canada  is  is  the  second  to  be  issued.  The  con- 
shown  in  the  latest  census  of  radio  tanuin*  tabulation  has  been  kept  by 
homes  released  this  week  by  Elliott-  counties  and  census  divisions,  and 
Haynes,  Toronto,  market  research  the  Percentages  have  been  applied 
firm.  A  total  of  1,887,217  radio  to  *he  number  of  ^milies  within 
homes  are  listed  in  the  Dominion  each  c™nt?  °r  census  dlvf10n  as 
which  has  a  population  of  11,500,-  reported  m  the  government  census 
000  or  approximately  2,500,000  of  1941,  m  order  to  project  the  per- 
rural  and  urban  families.  centages  in  terms  of  radio  homes. 

The  estimate  of  radio  homes  in  Special  studies  have  been  conduct- 
Canada  is  the  result  of  a  continu-  ed  in  those  isolated  areas  which  are 
ing  tabulation  of  radio  homes  since  not  normally  within  the  scope  of 

Radio 

Province  Homes  c/o  Population 

Prince  Edward  Island   11,135  .4%  95,047 

Nova  Scotia    82,977  4.4%  577,962 

New  Brunswick    56,698  3.0%  457,401 

Quebec    407,881  21.6%  3,331,882 

Ontario    737,364  39.1%  3,787,655 

Manitoba    130,147  6.9%  729,744 

Saskatchewan    157,086  8.3%  895,992 

Alberta    140,728  7.5%  796,169 

British  Columbia    163,201  8.6%  817,861 

TOTAL    1,887,217        100%  11,489,713 


marketing  researchers,  and  special 
checks  were  likewise  made  in  those 
Counties  or  census  divisions  where 
the  percentage  of  radio  homes  ap- 
peared to  be  abnormally  high  or 
abnormally  low. 

Most  radio  homes  are  located  in 
Ontario  with  737,364  or  a  percent- 
age of  39.1  of  all  radio  homes, 
which  compares  to  33  percent  of 
the  total  Canadian  population  lo- 
cated in  Ontario.  Quebec  has  407,- 
881  radio  homes,  or  21.6%  of  the 
total  in  Canada,  while  Quebec's 
population  is  29  per  cent  of  the 
total  Canadian  population. 

The  following  table,  by  provinces, 
shows  percentage  of  radio  homes 
and  percentages  of  rural  urban 
families  and  total  population  : 


.8% 

5.0% 
4.0% 
29.0% 
33.0% 
6.4% 
7.8% 
6.9% 
7.1% 


Rural 
Families 
14,541 
66,004 
62,101 
212,727 
332,549 
85,638 
122,243 
101,463 
86,326 


100%  1,083,592 


Urban 

%  Families  % 

1.3%  5,049  .4% 

6.1%  58,016  4.0% 

5.7%  31,378  2.2% 

19.6%  435,127  30.4% 

30.7%  569.742  39.7% 

7.9%  79,611  5.6% 

11.3%  67,894  4.7% 

9.4%  74,281  5.2% 

8.0%  112,036  7.8% 

100%  1,433,134  100% 


THE  VOICE  OF  MISSISSIPPI 

UWJPX 


Deakins  Named  to  Head  Canada  Coverage  Maps 
RCA  Victor  in  Canada 


N.  B.  C. 


JACKSON 

NEW  OIL  CAPITAL  OF 
THE  DEEP  SOUTH 

"Mississippi,  Alabama,  Florida, 
ond  Georgia  seem  growing  into 
the  biggest  oil  activity  in  history 
.  .  .  Jackson  will  not  only  be  the 
'Tulsa  of  Mississippi',  but  will  be 
the  operating  headquarters  for  the 
four  states  .  .  .  this  is  indicated 
by  the  number  of  companies  open- 
ing offices  in  Jackson."  (*) 

Major  oil  companies  as  well  as 
independents  are  satisfied  that 
this  section  is  in  for  a  real  de- 
velopment and  every  available  of- 
fice building  in  Jackson  is  re- 
quired to  take  care  of  the  score 
of  oil  companies  moving  their 
staffs  here. 

Mississippi  now  has  322  produc- 
ing oil  wells  in  7  active  fields. 
REMEMBER — WJDX,  the  Voice  of 
Mississippi,  DOMINATES  the  Mis- 
sissippi market! 

*  Mississippi   Oil  Review 


FRANK  R.  DEAKINS,  executive 
assistant  to  the  general  manager 
of  the  RCA  Victor  Division  of  RCA 
Camden,  N.  J.  since  the  start  of 
the  war,  on  April  1  assumed  new 
duties  as  president  of  RCA  Victor 
Ltd.,  Montreal.  He  succeeds  the 
late  Elmer  C.  Grimley,  who  was 
drowned  in  a  boating  accident  last 
summer. 

Mr.  Deakins  came  to  RCA  from 
General  Electric  Co.,  Schenectady, 
where  he  served  as  sales  manager 
of  the  radio  department.  He  joined 
RCA,  Camden,  in  1930,  as  assistant 
to  the  president.  In  1931,  he  was 
named  manager  of  the  engineering 
products  division,  and  in  1932  was 
transferred  to  the  Montreal  RCA 
Victor  company  where  he  served  as 
executive  vice-president  from  1932- 
34.  He  resumed  managership  of 
the  engineering  products  division 
in  Camden  in  1934. 


GOOD  FOODS  Inc..  Minneapolis 
( Skippy  Peanut  Butter) ,  has  renewed 
sponsorship  of  its  half-hour  program, 
The  Skippy  Hollywood  Theater, 
WMAQ  Chicago,  Saturdays,  effective 
April  1.  Contract  is  for  52  weeks. 
Agency  is  Guild  Advertising  Agency, 
San  Francisco. 


FIRST  coverage  maps  of  the  newly- 
formed  Canadian  Bureau  of  Broad- 
cast Measurement  (BBM)  are  ex- 
pected to  be  out  early  in  July,  the 
Canadian  Assn.  of  Broadcasters 
has  notified  members.  Stations 
were  asked  to  have  membership 
applications  to  the  Toronto  office 
by  March  31,  fees  being  payable 
monthly  at  two-thirds  peak  half- 
hourly  rates.  Eight  of  the  nine 
members  of  the  BBM  board  of  di- 
rectors have  now  been  elected,  only 
the  member  for  the  Canadian 
Broadcasting  Corp.  not  yet  having 
been  named.  Representing  the  Assn. 
of  Canadian  Advertisers  is  Ray 
Sperber,  president  of  ACA,  and 
vice-president  of  Sterling  Products, 
chairman;  Lou  Phenner,  ACA 
radio  committee,  president  of  Can- 
adian Cellucotton  Products;  A. 
Usher,  advertising  manager  of 
RCA  Victor  of  Canada.  Represent- 
ing the  Canadian  Assn.  of  Adver- 
tising Agencies  is  T.  L.  Anderson, 
Cockfield  Brown  &  Co.;  Adrian 
Head,  J.  Walter  Thompson  Co.; 
Ray  Barford,  J.  J.  Gibbons  Ltd. 
Representatives  of  the  CAB  are 
Henry  Gooderham,  CKCL;  Horace 
Stovin,  Stovin  &  Wright,  all  of 
Toronto. 


QENERAL  TELEVISION  CORP. 

70  Brookline  Ave. 
Boston,  Massachusetts 

First  in  Television  Development 
in 

NEW  ENGLAND 


CANADIAN  SURVEY 
NEAR  COMPLETION 

A  COVERAGE  SURVEY  of  every 
Canadian  and  U.  S.  station  heard 
in  Canada  is  now  nearing  comple- 
tion, Elliott-Haynes  Ltd.,  Montreal 
and  Toronto,  told  Broadcasting 
this  week.  The  survey,  which  is  ex- 
pected to  be  completed  in  a  few 
weeks,  will  list  coverage  of  every 
station  heard  in  the  Dominion  by 
counties  and  census  divisions,  with 
data  obtained  from  a  mail  ballot 
similar  to  that  used  by  CBS.  The 
ballots  went  to  a  representative 
cross-section  of  the  population  in 
each  census  division  and  county, 
asking  listeners  to  list  all  stations 
heard,  how  many  nights  a  week 
and  how  many  days  a  week,  with 
columns  for  checking  ranging  from 
6  or  7  nights  or  days,  3  to  5  nights 
or  days,  1  or  2  nights  or  days,  and 
less  than  1  night  or  day  per  week. 
Income  checks  are  made  as  to  own- 
ership of  car  and  number  of  radios. 

This  survey  is  somewhat  similar 
to  that  planned  by  the  recently 
formed  Bureau  of  Broadcast  Meas- 
urement. The  coverage  survey  made 
by  Elliott-Haynes  will  be  made 
available  to  stations  with  maps 
showing  their  primary,  secondary 
and  tertiary  day  and  night  cover- 
age, as  recorded  in  this  survey. 

Elliott-Haynes  also  plan  to  issue 
during  April  the  first  of  a  continu- 
ing monthly  survey  of  volume  of 
radio  advertising  for  all  Canadian 
stations.  This  will  list  all  national 
spot  and  network  volume  by  sta- 
tions and  products,  and  is  similar 
to  a  newspaper  lineage  audit  which 
the  firm  recently  started.  Inciden- 
tally, this  newspaper  lineage  audit 
for  February,  just  issued,  shows 
that  all  national  radio  programs 
were  advertised  in  79  out  of  86 
dailies  in  Canada,  using  67,865 
lines  at  an  estimated  cost  of  $6,485. 
Two-thirds  of  this  lineage  was  used 
in  all  35  Ontario  dailies. 


CBC  Has  Too  Many  Net 
Shows,  Says  Dr.  Frigon 

THAT  the  Canadian  Broadcasting 
Corp.  had  about  reached  the  maxi- 
mum of  network  commercial  broad- 
casts, and  that  the  CBC  was  jus- 
tified in  withholding  permits  of 
private  stations  to  go  over  1,000 
because  of  possible  postwar  changes 
in  the  radio  industry,  were  high- 
lights in  the  testimony  by  Dr. 
Augustin  Frigon,  CBC  acting  gen- 
eral manager,  before  the  Parlia- 
mentary Committee  on  Broadcast 
ing  at  Ottawa. 

He  said  CBC  officials  felt  there 
were  now  enough  commercial  CBC 
network  programs  and  that  "we've 
got  as  much  as  we  can  handle  and 
still  do  the  job  listeners  have  the 
right  to  expect  us  to  do  in  the  way 
of  encouraging  talent  and  provid- 
ing facilities  for  cultural,  educa- 
tional and  entertainment  broad- 
casts." He  reported  that  only  about 
5%  of  the  CBC  network  income  was 
actually  profit  because  of  the  com- 
missions and  expenses. 

He  reported  he  had  evidence  that 
most  privately-owned  stations 
agreed  on  the  desirability  of  con 
tinuing  the  present  arrangements 
with  the  CBC.  He  felt  that  the 
CBC  was  justified  in  continuing  to 
refuse  power  increases  to  the  limits 
of  the  Havana  Treaty  to  Canadian 
stations  because  of  difficulties  in 
obtaining  equipment  and  important 
postwar  changes  in  radio. 


Owned  and  Operated  by 

LAMAR 

LIFE  INSURANCE 
COMPANY 

JACKSON,  MISSISSIPPI 
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More  Variety  Programs 
Urged  by  CBS  Stations 

TYPES  of  radio  entertainment 
chosen  by  CBS  station  managers  as 
most  enjoyed  by  their  audiences 
agree  closely  with  the  preferences 
expressed  by  listeners,  except  that 
the  station  executives  give  higher 
ranking  to  sports  broadcasts  and  to 
juvenile  entertainment  than  is 
usual  in  listener  polls,  according  to 
the  results  of  a  survey  conducted 
among  its  affiliated  stations. 

Responses  from  111  stations, 
tabulated  in  an  amusing  but  infor- 
mative fashion  in  a  booklet  titled 
Believe  It  or  Not  I  Am  Waiting  for 
a  Pork  Chop,  show  that  while  most 
station  managers  thought  CBS  pro- 
gramming by  types  was  about  10% 
right,  there  was  considerable  feel- 
ing that  the  network  should  have 
more  variety  programs,  both  day- 
time and  evening.  Booklet  also  con- 
tains a  detailed  analysis  of  the  sta- 
tion's opinion  of  CBS  sustaining 
shows,  as  well  as  their  votes  for 
the  best  program  of  each  of  32 
types,  regardless  of  network,  with 
CBS  winning  in  20  categories. 


CBC  Clears  $1,243,353 
For  Year,  Says  Frigon 

CANADIAN  Broadcasting  Corp. 
profits  for  the  past  year  were  set 
at  $1,243,353  by  acting  general 
manager  Dr.  Augustin  Frigon,  ap- 
pearing before  the  Parliamentary 
Committee  on  radio  at  Ottawa  on 
March  29,  according  to  press  re- 
ports. He  stated  that  Dominion  gov- 
ernment advertising,  including  Vic- 
tory  Loan  commercials,  had 
amounted  to  $250,000  plus  artists' 
fees.  Hearings  this  week  were 
mainly  on  CBC  staff,  Dr.  Frigon 
reporting  that  367  employees  re- 
ceived below  $2,000.  There  are  261 
employees  who  will  in  a  number  of 
years  receive  between  $2,000  and 
$3,000  annually,  and  181  who  will 
ultimately  receive  over  $3,000  a 

|  year.  He  was  asked  about  salaries 
of  United  States  station  and  net- 

I  work  executives,  and  stated  that  he 
had  heard  some  private  station 
executives  in  Canada  paid  income 
taxes  in  excess  of  the  CBC  general 
manager's  salary  (about  $13,000). 


ASSN.  of  National  Advertisers  has 
issued  a  32-page  printed  booklet,  "How 
American  Business  Can  Conserve 
More  Paper  in  1944",  giving  specific 
recommendations  for  cutting  down  pa- 
per consumption  by  business  firms 
without  impairing  the  efficiency  of 
their  operations. 


 ★    *   *  *  

WSYR 

The  Only  NBC  Station 
Covering 
Central  New  York 


— including  over  40% 
of  farms  in  the  state. 


5000  Watts  at  570  Kc 

Syracuse,  N.  Y. 
Represented  by  Raymer 


PA 

KOIL  Omaha  has  a  loud 
speaker  on  the  street  out- 
side their  downtown  studios. 
Eight  times  daily  a  15-min- 
ute  newscast  is  piped  to  the 
speaker  for  the  passing 
crowds. 


Department  Stores  to  Test  Radio 

(Continued  from  page  8) 


WE  Names  Wright 

FRED  B.  WRIGHT,  eastern  zone 
manager  of  Western  Electric  Co., 
New  York,  has  been  appointed  di- 
rector of  public  relations.  He  suc- 
ceeds Philip  L.  Thomson,  who  has 
retired  after  41  years  of  service. 
Mr.  Wright  first  joined  Western 
Electric  in  1907  but  left  to  assume 
duties  in  another  firm.  He  rejoined 
the  company  again  in  1922  and 
after  various  executive  positions 
was  named  the  eastern  zone  man- 
ager. 


of  the  public  must  be  moved  to 
attain  those  goals  and  analyses 
will  be  made  to  ascertain  how  best 
to  reach  those  segments  most  ef- 
fectively and  economically. 

Various  types  of  programs  will 
be  used,  depending  upon  the  pro- 
duct and  the  audience  to  be 
reached.  Although  some  spot  an- 
nouncements probably  will  be  in- 
cluded, the  campaign  in  the  main 
will  be  built  around  live  talent 
and  transcribed  programs. 

Wide  Appeal 

Too  many  times,  Mr.  Avery 
pointed  out,  advertisers  using  ra- 
dio for  the  first  time  are  inclined 
to  select  programs  which  appeal 
to  them  personally  but  do  not  have 
wide  audience  acceptance.  In  the 


clinical  test  all  types  of  program 
planning  will  be  used  to  reach 
certain  segments  of  population. 
Joske's  will  not  be  loaded  with  a 
heavy  burden  of  radio  broadcasts, 
however,  the  NAB  executive  said. 
When  the  plan  gets  underway  it 
may  take  less  than  the  appropriat- 
ed budget  but  at  any  rate,  the 
plan  will  be  made  to  fit  the  budget, 
he  stressed.  Mr.  Avery  emphasized 
that  the  NAB  does  not  want  ab- 
normal cooperation  in  the  test. 

"We  know  radio  can  do  a  job," 
he  said.  "That's  why  we  insist  that 
normal  cooperation  and  coordina- 
tion be  extended  us.  We  want  this 
to  be  a  clinical  test  in  every  sense 
of  the  word,  one  which  can  be  du- 
plicated in  everyday  business  in 
other  parts  of  the  country." 


Favorable  Factors... 

Improved  beef  strains,  increased  local 
crop  production,  mild  climate  with  a  long 
growing  season  —  all   help  to  make 
KWKH-land  an  important  region  in  live- 
stock production.  It's  an  important  mar- 
ket for  you,  too  .  .  .  where  your  advertis- 
ing dollars  do  a  big  job  in  sell- 
ing now  . . .  building  sales  for 
the  future. 


Write  for  your  free  copy  of  KWKH 
net  circulations  day  and  night  maps. 


CBS 
50,000  WATTS 


REPRESENTED  BY 

THE  BRANHAMCO. 


A      SHREVEPORT      TIMES  STATION 

SHREVEPORT.  LOUISIANA 
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SOLES  FLV  HIGH 
UIHEH  VOU  BUV 


Rep.  Case  Reads  Boler  Letter 
On  FCC  Budget  Into  'Record' 

President  of  North  Central  Requests  Restoration 
Of  Military  Radio  Intelligence  Funds 


BRLTilffORE'S 
Blue  network  Outlet 


John  Elmer 
President 


Geo.  H.  Roeder 
Gen.  Manager 

FREE  &  PETERS 

Exclusive  National  Rep. 


Now,  if  we 
were  only 
staying 

at 

THE  ROOSEY 


When  you  stop  at  The  Roosevelt 
you  don't  risk  getting  marooned 
like  this.  For  you'll  be  within  walk- 
ing range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  at 
The  Roosevelt  liquidates  a  lot  of 
bother. 

Rooms  with  bath  from  $4.50. 

_  HOTEL 

Roosevelt 

MADISON  AVE.  AT  45th  ST.,  NEW  YORK 

-  A  HILTON  HOTEL  — 
ROBERT    P.    WILLIFORD,   General  Manager 

Other  Hilton  Hotels  From  Coast  to  Coast: 

TEXAS,  Abilene,  El  Paso,  Longview,  Lob- 
bock,  Plainview;  NEW  MEXICO,  Albuquerque; 
CALIFORNIA,  Long  Beach,  Los  Angeles,  The 
Town  House;  MEXICO,  Chihuahua,  The  Pala- 
cio  Hilton.  Hilton  Hotels.  C.  N.  Hilton,  Presi- 
dent. 
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WITH  CONFEREES  not  sched- 
uled to  act  on  Senate  amendments 
to  the  1945  fiscal  year  Independent 
Offices  Appropriations  Bill  (HR- 
4070)  until  May,  Rep.  Francis  Case 
(R-S.  D.)  last  week  read  into  the 
Congressional  Record  a  letter  writ- 
ten Feb.  26  by  John  W.  Boler,  pres- 
ident of  the  North  Central  Broad- 
casting System,  St.  Paul,  to  Har- 
vey Jewett,  Aberdeen,  S.  D.  broad- 
caster and  Republican  National 
Committeeman,  urging  Mr.  Jewett 
to  use  his  influence  to  persuade 
Rep.  Case  to  change  his  views  with 
reference  to  the  FCC  military  radio 
intelligence  appropriation.  Mr. 
Jewett  was  asked  to  send  copies  of 
"any  correspondence"  to  FCC 
Chairman  James  Lawrence  Fly. 

McKellar  Amendment 

The  Senate  March  24  passed  the 
measure  with  still  greater  econo- 
mies and  restrictions  than  the 
House  had  imposed.  The  FCC  bud- 
get request  was  cut  a  total  of 
$2,163,857,  of  which  the  Senate 
made  a  $509,000  reduction  despite 
a  last-ditch  stand  by  Administra- 
tion spokesmen,  aided  by  Sen.  Rob- 
ert M.  LaFollette  (P-Wis.)  [Broad- 
casting, March  27]. 

An  amendment  offered  by  Sen. 
McKellar  (D-Tenn.) ,  acting  Appro- 
priations Committee  chairman,  re- 
quiring Senate  confirmation  of  all 
Government  employes  in  executive 
and  independent  offices  whose  sala- 
ries are  $4,500  annually  or  more 
was  adopted,  but  faces  a  House 
fight. 

Rep.  Woodrum  (D-Va.),  chair- 
man of  the  House  Appropriations 
subcommittee  on  Independent  Offi- 
ces, said  the  bill  would  not  reach 
conference  until  May,  due  to  the 
absence  of  some  members.  Although 
House  conferees  had  not  been 
named  as  Broadcasting  went  to 
press,  it  has  been  tradition  to  ap- 
point the  Wodrum  subcommittee  to 
confer  with  the  Senate  group.  They 
are,  besides  the  chairman;  Reps. 
Fitzpatrick,  N.  Y.;  Starnes,  Ala.; 
Hendricks,  Fla.,  Democrats;  Wig- 
glesworth,  Mass.;  Dirksen,  111.; 
Case,  Republicans.  Senate  con- 
ferees are:  Glass,  Va. ;  McKellar, 
Tenn.;  Russell,  Ga.;  Truman,  Mo.; 
Green,  R.  I.,  Democrats;  White, 
Me.  (acting  Minority  Leader) ; 
Bridges,  N.  H.,  Republicans. 

In  his  speech  last  Tuesday  favor- 
ing adoption  of  a  resolution  HRes. 
465)  authorizing  a  Select  Commit- 
tee of  21  on  Post-War  Military 
Policy,  Rep.  Case  disclosed  Mr. 
Boler's  letter  to  Mr.  Jewett,  asking 
the  Aberdeen  broadcaster  to  "write, 
wire  or  phone  Congressman  Case 
and  express  your  views,  which  I 
know  are  in  favor  of  the  FCC". 

Mr.  Boler  figured  in  an  FCC 
news  release  March  22  when  it  was 


announced  that  KSJB  Jamestown, 
N.  D.,  which  he  heads,  had  been 
given  a  conditional  grant  to  oper- 
ate a  local  outlet  with  100  w  day 
and  250  w  night  on  600  kc,  a  re- 
gional channel. 

Rep.  Case  told  the  House  of  a 
telephone  call  from  Mr.  Jewett  on 
Feb.  29,  and  of  receiving  a  letter 
from  Mr.  Boler,  accusing  him  of 
using  the  FCC  as  a  "political  foot- 
ball" [Broadcasting,  March  6,  20, 
27],  and  of  an  interview  with  the 
broadcaster  March  18. 

"Mr.  Boler  stated  that  he  had 
called  Mr.  Fly  on  other  matters, 
that  he  had  asked  Mr.  Fly  how 
things  .were  going  .  .  .  and  whether 
there  was  any  way  in  which  he 
could  be  of  service  to  them,"  said 
Rep.  Case.  "That  brought  out  the 
subject  of  the  reduction  or  pros- 
pective reduction  in  appropriations, 
according  to  Mr.  Boler,  and  after 
the  telephone  conversation  was 
over  he  looked  up  a  list  of  the 
membership  of  the  Appropriations 
Committee  which  he  had  on  his 
desk,  discovered  that  a  member  of 
the  House  from  South  Dakota  was 
on  the  Committee,  and  accordingly 
wrote  Mr.  Jewett. 

Case  Reply 

"Naturally  I  pointed  out  to  Mr. 
Boler  that  I  was  not  a  member  of 
the  Select  Committee  Investigating 
the  FCC,  nor  did  I  have  access  to 
their  files,  nor  had  I  followed  their 
hearings,  nor  had  I  considered  any 
evidence  other  than  that  which 
came  before  the  Appropriations 
subcommittee  handling  the  FCC 
appropriations,"  Rep.  Case  said. 

"I  pointed  out  to  Mr.  Boler  that 
the  action  had  been  taken  by  a  ma- 
jority of  the  Committee,  and  rati- 
fied by  the  House,  while  in  his  let- 
ter to  Mr.  Jewett  he  has  singled 
me  out  as  having  opposed  allowing 
the  Commission  a  proper  budget, 
and  wondered  how  he  could  or 
would  have  done  that  had  not  Mr. 
Fly  brought  my  name  into  their 
telephone  conversation." 

Rep.  Case  then  read  into  the 
Record  Mr.  Boler's  letter  to  Mr. 
Jewett,  text  of  which  follows: 

Dear  Harvey:  While  talking  with  Mr. 
Fly,  chairman  of  the  FCC,  on  the  phone 
this  morning,  I  learned  that  the  Appropria- 
tions Committee  in  Congress  is  trying  to 
knock  out  a  million,  five  hundred  thousand 
dollars  from  the  FCC  budget. 

This  budget  is  used  and  badly  needed 
by  the  FCC  to  carry  on  their  work  in  con- 
nection with  the  war  effort. 

Francis  Case  (Republician) ,  South  Da- 
kota, is  on  the  Appropriations  Committee 
and  to  this  point  has  been  opposing  al- 
lowing the  Commission  a  proper  budget. 
From  our  previous  conversations  you  will 
recall  that  the  House  Select  Committee 
under  Congressman  Cox  was  carrying  on 
an  investigation  of  the  Communications 
Commission  which  was  very  definitely  un- 
warranted and  unjustified  and  which  we  all 
opposed.  Due  to  this  ivestigation,  I  am 
confident  that  many  Congressmen  are  con- 
fused regarding  the  operation  of  the  FCC 
and  have  been  prejudiced  against  the  Com- 
mission due  to  misleading  statements  made 
by  Cox  and  his  Committee. 

I  would  deeply  appreciate  it  if  you  would 


DESPITE  HIS  SMILE  as  he  points 
to  his  new  1944  plates,  Tommy 
Stewart,  WHIO  Dayton  salesman, 
complains  bitterly  that  the  excel- 
lent identification  WH-IO  provides, 
helps  his  creditors  spot  him,  hin- 
ders his  dodging  them. 


JOHN  MECK  INDUSTRIES,  Ply- 
mouth, Ind.,  have  received  both  RCA 
and  Hazeltine  licenses  to  manufacture 
radio  receiver  sets,  which  according 
to  John  Meek,  president,  "is  a  con- 
structive step  in  our  planning  for 
postwar  production." 

write,  wire,  or  phone  Congressman  Case  and 
express  your  views,  which  I  know  are  in 
favor  of  the  FCC. 

Will  you  send  James  Lawrence  Fly  copies 
of  any  correspondence  or  the  details  re- 
garding any  action  you  may  see  fit  to  take, 
which  I  assure  you  he  will  appreciate. 

Kindest  personal  regards, 

Sincerely  yours, 

John  W.  Boler 


Howard  H.  Wilson  Co.,  Nat.  Representatives 
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Wire  Recorder 

(Continued  from  page  16) 

feet  on  yourself  is  better.  So,  while 
speaking  broken  French  that  not 
even  Maj.  Reid  and  Capt.  Harvey 
understood  (had  I  talked  English 
they  at  least  would  have  known  my 
wants)  I  rigged  up  a  recording 
studio  in  the  Cacace  living  room. 
Furniture  was  appropriately 
moved.  But  the  stumper  was  how 
to  rig  the  microphone  above  the 
piano. 

Mike  on  Curtain  Pole 

In  pidgin  French  and  English 
I  wondered  aloud,  with  gestures, 
if  Signor  Cacace  owned  a  hat-rack 
or  hall-tree  about  so  high.  He  dis- 
appeared and  came  back  with  a 
stepladder.  Then  I  asked  for  a 
broom  handle,  to  the  accompani- 
ment of  graceful  sweeping  ges- 
tures above  the  Cacace  rug.  He 
came  out  with  a  curtain  pole.  Mul- 
to  bono. 

So  the  curtain  pole  was  stuck 
through  the  top  steps  t)f  the  lad- 
der, fastened  with  wire,  and  the 
mike  was  hung  at  the  end  of  the 
pole,  extended,  boom-like,  to  the 
very  spot  where  Capt.  Harvey's 
expert  ear  had  directed  it  in  some 
tests.  Then,  his  artistry  not  the 
least  bit  hampered  by  this  Rube 
Goldberg  contraption,  and  with 
Major  Reid  pulling  faithfully  at 
a  piece  of  string  tied  to  an  ailing 
lacing  arm  on  the  machine,  the 
two  lovely  compositions,  "Neopoli- 
tan  Countryside"  and  "Sonata 
Elena"  were  solemnly  recorded. 

Today,  through  the  cooperation 
of  Maj.  Walter  Brown,  former 
NBC  engineer,  Capt.  Warren  S. 
Bell,  formerly  of  WOL  Washing- 
ton, and  Sgt.  Richard  Brabeck,  ex- 
Minneapolis  radio  technician,  the 
wire  recording  was  dubbed  off  onto 
wax  at  a  portable  PWB  recording 
van  which  happened  to  be  anchored 
on  a  nearby  hilltop.  The  precious 
disk  was  promptly  shipped  by 
Captain  Harvey  back  to  his  home 
in  London. 

This  simple  story  has  several 
dramatic  elements  if  one  would 
trouble  to  develop  them:  inter- 
allied    cooperation     and  hands- 


BBC'S  LEATHERNECKS 

New  Show  Traces  History  of 
 Marines  for  British  


NEW  British  Broadcasting  Corp. 
series,  They  Call  'Em  Leather- 
necks! continues  the  cycle  of  the 
Army,  Navy  and  Marines  which 
the  BBC  is  presenting  to  acquaint 
the  British  public  with  U.  S.  fight- 
ing forces  and  vice  versa.  Produced 
by  Roy  Lockwood,  script  by  Mer- 
rill Dennison,  special  music  writ- 
ten by  Richard  Arnell,  with  the 
USNR  Midshipman's  School,  New 
York,  furnishing  the  choral  effects, 
the  show  depicts  the  history  of  the 
Marines  from  their  earliest  forma- 
tion in  1775  through  the  historical 
battles  still  raging  in  the  Pacific. 
The  entire  production  was  in  close 
cooperation  with  the  United  States 
Marine  Corps. 


League  Studies  FM 

EDUCATIONAL  directors  and 
news  editors  of  the  Cooperative 
League  of  the  U.  S.  A.  will  meet  at 
the  Hotel  Morrison,  in  Chicago, 
April  24-25,  to  discuss  educational 
plans  for  the  immediate  present 
and  for  the  post-war  period.  Dis- 
cussion will  cover  a  plan  for  the 
acquisition  of  FM  stations  to  pro- 
mote the  co-op  movement.  Sponsor- 
ship of  another  radio  series,  such 
as  Here  is  Tomorrow  [Broadcast- 
ing, Jan.  18,  1943]  will  also  be  con- 
sidered. If  the  FM  plan  is  ap- 
proved, application  for  licenses 
would  be  filed  shortly.  Chairman  of 
the  two-day  session  will  be  William 
Torma,  educational  director,  Cen- 
tral States  Cooperative. 


KLZ,  self-styled  as  the  station  that 
"delivers  the  Denver  market",  has  re- 
ceived favorable  comment  on  its  use 
of  the  Sonovox  recorded  station 
breaks.  Words  and  music  of  the  re- 
cordings are  especially  suited  to  the 
western  country  served  by  KLZ. 


across-the-sea ;  Mars  defers  to 
Pallas  Athena — and  so  on. 

Anyhow,  the  music  is  preserved 
for  posterity.  The  wire  recorder 
is  taking  no  chances.  It  is  serv- 
ing two  masters.  For  the  hot- 
tempered  present  it  records  the 
cacophonous  orchestrations  of  war ; 
for  a  saner  future,  it  gathers 
to  itself  a  gentle  sonata,  in  a 
moonlit-flooded  villa  on  the  Bay 
of  Naples. 


shortest 
distance  to  profitable 
results  in  California's 
billion-dollar  market 
and  western  Nevada  is 
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Fly  Opposes  New  Legislation 


(Continued  from  page  H) 


that  the  NAB  and  the  "big  net- 
works ripped  those  five  words  from 
their  context". 

He  charged  that  Neville  Miller, 
former  NAB  president,  "inspired" 
newspapers  throughout  the  coun- 
try to  attack  the  regulations  and 
Supreme  Court  decision  of  last 
May  10.  He  promised  to  submit 
reports  to  show  that  the  four 
major  networks  "did  better  in 
1943  than  any  year  in  their  his- 
tory". He  alleged  that  the  NAB 
hurriedly  called  its  Legislative 
Committee  for  a  session  June  3, 
1943,  to  urge  legislation  that  would 
restrict  the  Commission. 

Charges  Miller  With 
Inspiring  Editorials 

"I  may  say  that  the  Legislative 
Committee  of  the  NAB  was  re- 
juvenated," he  commented,  but 
when  Rep.  Miller  asked  him  to 
name  the  personnel,  Mr.  Fly  re- 
plied: "Aw,  I  don't  know,  but  if 
you  want  it,  I'll  get  their  names 
for  you."  Mr.  Fly  didn't  finish  his 
prepared  statement.  The  remain- 
der of  Tuesday  was  taken  up  by 
Rep.  Miller's  questions  on  Mr.  Fly's 
charges  that  the  NAB  had  inspired 
editorials  and  that  Neville  Miller 
had  written  the  "very  competent 


bleeding  hearts  editor  for  the 
Washington  Post"  blaming  "the 
Commission  for   Soap  Operas". 

Refers  to  Activities 
Of  Network  Officials 

Mr.  Fly  said  there  were  "sev- 
eral hundred  instances"  in  which 
the  former  NAB  president  "in- 
spired" editorials  against  the 
Commission's  regulations  and  the 
Supreme  Court  decision,  but  he 
couldn't  recall  any  newspapers.  "I 
think  this  Committee  should  sub- 
pena  the  records  of  the  NAB,"  he 
remarked.  Under  cross-examina- 
tion by  Rep.  Miller,  the  FCC  chair- 
man said  "heads  of  the  two  bigger 
networks  were  very  active".  Con- 
gressman Miller  asked  for  names. 

"Take  them  from  the  top  down 
and  you  can  include  them  all,"  he 
replied.  "The  two  local  vice-presi- 
dents are  very  active."  Questioned 
as  to  whom  he  referred,  he  said 
"Harry  Butcher  and  Earl  Gam- 
mons, both  are  very  competent 
men  and  very  splendid  men  for 
that  kind  of  job."  He  explained 
his  appraisal  of  Comdr.  Butcher, 
former  CBS  Washington  vice- 
president,  and  Mr.  Gammons,  who 
succeeded  the  commander,  as  being 
able  to  "meet  effectively  and  deal 
effectively  with  Government  of- 
ficials and  most  especially  Con- 
gressmen." 


OPPORTUNITY 

In  Ole  Alabam' 

The  spendable  income  of  both  workers  and  farmers  in  ole  Alabam'  has 
reached  an  all-time  high,  so  now's  the  time  to  tell  them  about  your  client's 
product.  .  .  .  When  you  think  of  Alabama,  think  of  WSGN.  It  is  Alabama's 
number  one  station  in  coverage;  its  morning  Hooper  is  nearly  double  that  of 
the  next  station;  and,  regardless  of  the  hour,  its  salable  time  has  the  best 
rating  of  any  salable  time  in  Birmingham. 


WSGN 


BIRMINGHAM 

The  News-Age  Herald  Station 
For  Information  or  Availabilities,  Contact  HEADLEY-REED 


"If  you  had  been  over  to  the 
Senate  hearings  you  would  have 
seen  the  NBC  presidents  bringing 
Senators  in  by  the  arm,"  he  as- 
serted. When  Rep.  Miller  asked 
who  the  NBC  representative  is, 
Mr.  Fly  said:  "Frank  Russell — 
Scoops  Russell,  a  very  good  man." 

Rep.  Miller  asked  whether  the 
Supreme  Court  decision  gave  the 
Commission  what  is  "commonly 
understood  to  be  control  over  the 
composition  of  that  traffic." 

"Not  as  the  term  is  commonly 
understood,"  replied  Mr.  Fly,  "but 
rightfully  understood  it  means 
control  over  the  technical  problems 
and  not  programs.  The  decision 
added  nothing  to  the  power  of  the 
FCC.  It  merely  sustained  the  FCC 
power  to  make  these  monopolistic 
regulations." 

Denies  Ethridge  Study 

Affected  Monopoly  Order 

Rep.  Miller  asked  if  the  Presi- 
dent didn't  appoint  Mark  Ethridge, 
publisher  of  the  Louisville  Courier- 
Journal  and  president  of  WHAS, 
to  conduct  a  newspaper-radio 
ownership  survey  and  whether  or 
not  Mr.  Ethridge  had  complained 
about  conditions  under  FCC  regu- 
lations. 

"I  think  the  President  wrote 
Mark  Ethridge  a  letter — I  don't 
think  there  was  any  appointment," 
replied  Mr.  Fly.  "Ethridge  com- 
plained about  various  conditions  of 
the  industry  ...  I  agree  with  Mr. 
Wigglesworth,"  he  added,  refer- 
ring to  a  statement  made  on  the 
floor  in  1938  by  Rep.  Wigglesworth 
on  behalf  of  an  investigation. 

"Do  you  think  he  is  right  in  in- 
sisting that  the  gag  be  lifted  so 
that  various  Government  officials 
might  testify  before  this  Commit- 
tee?" asked  Rep.  Miller.  Mr.  Fly 
declined  to  comment.  He  said  he 
had  taken  no  position  in  the  Eth- 
ridge study  but  remarked:  "I 
didn't  think  anything  would  come 
of  it  and  I  was  right."  When  Rep. 
Miller  asked  if  Mr.  Fly  hadn't  re- 
leased the  Commission's  monopoly 
decision  "30  days  before  Mr.  Eth- 
ridge was  to  start  his  investiga- 
tion?" Chairman  Fly  said: 

"The  monopoly  proceedings  had 
nothing  to  do  with  the  Ethridge 
study." 

Rep.  Miller  referred  to  the  NAB 


ENGINEERS  OF  WAIT  Chicago, 
who  wanted  to  fly  through  the  air, 
as  well  as  be  on  the  air,  have 
formed  an  aviation  club,  headed  by 
Ed  Humphrey,  WAIT  news  edit- 
or, and  partner  of  Ravenswood  Air- 
port, Chicago.  Among  engineers 
who  fly  one  hour  weekly  are  (1  to 
r)  Ed  Humphrey,  instructor;  Jerry 
Dee,  Ed  Jacker  and  Walt  Stebbins. 


1941  St.  Louis  convention  at  which 
Mr.  Ethridge  criticized  Mr.  Fly 
and  the  FCC  chairman  issued  his 
now-famous  epithet  about'  the 
NAB  resembling  a  "dead  mackerel 
in  the  moonlight;  it  both  shines 
and  stinks."  Mr.  Fly  denied  he 
and  Mr.  Ethridge  engaged  in  a 
"verbal  battle  of  invectives"  but 
he  declared  that'  after  Mr.  Eth- 
ridge had  addressed  the  conven- 
tion "the  gavel  went  down  as  I 
arose  to  speak". 

Pressed  further  regarding  his 
relationship  with  the  Louisville 
publisher-broadcaster  at  that  time. 
Mr.  Fly  declared: 

"We  didn't  consider  Mark  Eth- 
ridge at  all.  It  was  somewhat  in- 
trusive on  his  part  to  move  in  and 
try  to  control  the  Government  at 
this  juncture."  He  repeated  the 
statement  when  questioned  by  Rep. 
Miller. 

Says  Broadcasters 
Solicited  His  Aid 

"Isn't  it  a  fact  that  you  had 
some  feeling  against  the  NAB  and 
you  enlisted  the  aid  of  one  John 
Kennedy  of  WCHS  and  WSAZ  to 
get  a  rump  organization  started  in 
opposition  against  the  NAB?"  de- 
manded Rep.  Miller. 

"No,  I  think  the  following  day, 
after  the  meeting  had  adjourned, 
a  committee  of  representatives  of 
the  NAB  came  to  see  me.  John 
Kennedy  may  have  been  amongst 
them.  Johnny  Gillin  of  Omaha  was 
there.  So  was   Ed   Craig.  There 
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may  have  been  one  or  two  others," 
Mr.  Fly  answered.  Asked  by  Rep. 
Miller  if  the  committee  hadn't 
"entreated  you  to  reply  to  Mark 
Ethridge's  remarks,"  Mr.  Fly  said : 

"Yes,  24  hours  later.  The  dam- 
age had  already  been  done."  Under 
further  questioning  Mr.  Fly  denied 
that  Mr.  Kennedy  "was  involved 
in  acquiring  WGKV  in  violations 
of  your  regulations".  The  FCC 
chairman  said  the  Commission  had 
never  granted  Mr.  Kennedy  (now 
a  captain  in  the  Navy)  a  license 
to  operate  WGKV,  but  that  "Mr. 
Kennedy  had  a  security  interest". 
He  said  he  had  "never  looked  it 
up"  but  that  Mr.  Kennedy  was  not 
the  licensee  of  WGKV. 

"Mr.  Kennedy  came  to  me  and 
said  he  had  an  opportunity  to  op- 
erate a  second  station  in  Charles- 
ton but  I  advised  him  against  it," 
said  Mr.  Fly.  "I  told  him  the 
Commission  wouldn't  grant  it." 

Returning  to  the  "dead  mack- 
erel" charge  hurled  by  Mr.  Fly,  he 
told  the  Committee  he  had  refer- 
ence to  "Neville  Miller,  Mark  Eth- 
ridge  and  the  two  big  networks" 
but  that  aside  from  them  he  al- 
ways had  a  "very  kindly  feeling" 
toward  the  NAB. 

Declares  Craney 
Was  Not  Favored 

Mr.  Fly  said  he  opposed  enact- 
ment of  the  White-Wheeler  Bill 
because  it  was  "designed  to  kill 
the  network  regulations".  He  de- 
nied he  had  anything  to  do  with 
the  proposed  organization  of  an 
association  outside  the  NAB  al- 
though he  declared  that  "broad- 
casters are  entitled  to  a  better  or- 
ganization" than  the  NAB. 

Rep.  Miller  asked  if  Ed  Craney, 
general  manager  of  the  Z-Bar  Net, 
who  has  been  working  with  the 
Senate  Interstate  Commerce  Com- 
mittee on  S-814,  had  asked  for 
any  "favors"  from  the  Commis- 
sion. 

"No  more  than  any  other  broad- 
caster," replied  Mr.  Fly.  "You 
could  accuse  any  broadcaster  in 
the  industry  of  asking  for  favors 
.  .  .  they  all  come  in  at  some  time 
or  another  for  favors."  He  denied 
that  Mr.  Craney  had  gotten  any 
"unusual  favor",  saying  he  wasn't 
"aware  of  it"  if  he  had. 

At  the  close  of  Tuesday's  hear- 
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BARBERSHOP  HOT  QUARTET  sang  "Sweet  Adeline"  and  cameras 
rolled  in  a  recent  telecast  at  General  Electric's  television  station,  WRGB 
Schenectady,  N.  Y.  Members  of  G-E  publicity  department  and  broad- 
casting departments  took  part.  They  include  (1  to  r)  K.  E.  DeLong,  G-E 
publicity;  A.  0.  Coggeshall,  program  director  and  A.  G.  MacDonald, 
sales  head  of  WGY  Schenectady;  and  K.  L.  Walters,  G-E  publicity. 


ing  Rep.  Miller  announced  that  in 
view  of  the  fact  that  Harvey 
Walker,  investigator-attorney  and 
assistant  to  Mr.  Barger,  was  soon 
to  enter  the  Navy,  and  the  legal 
investigating  staff  would  be  down 
to  one  man — Mr.  Barger — the 
Committee  should  appoint  new 
counsel  and  investigators.  He  paid 
tribute  to  the  "splendid  job"  Mr. 
Barger  has  been  doing  as  acting 
counsel,  but  said:  "He  is  greatly 
handicapped." 

Rep.  Wigglesworth  joined  his 
colleague  in  demanding  new  coun- 
sel, stating  it  was  "over  a  month 
since  Mr.  Garey  resigned"  and  no 
new  members  of  the  staff  had  been 
appointed. 

"I  agree  with  you  in  that  mat- 
ter," said  Chairman  Lea.  "As 
chairman  I  will  attempt  to  take 
action."  When  the  meeting  ad- 
journed Rep.  Miller  addressed  Mr. 
Fly: 

Denny  Denies 

FCC  Intrusion  on  OC 

"For  your  information,  I  was 
out  of  the  city  when  you  stated  I 
got  up  when  you  sat  down."  Mr. 
Fly  smilingly  apologized:  "I'm 
sorry,  sir." 

Mr.  Barger  on  Wednesday  read 
an  excerpt  from  the  minutes  of  a 
special  FCC  meeting  Oct.  31,  1940, 
regarding  a  proposed  executive  or- 
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WBNX  broadcasts  daily  to  Metropolitan 
New  York's  racial  groups  which  com- 
prise 70%  of  the  population.  These  mil- 
lions, with  millions  to  spend,  have  their 
own  churches,  newspapers  and  radio 
stations.  They  respond  to  WBNX  pro- 
gramming and  public  service,  the  rea- 
son why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con- 
sistently. If  your  products  are  merchan- 
dised in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  call 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


der  denning  the  authority  of  IRAC, 
in  which  he  quoted  Mr.  Fly  as  in- 
structing Mr.  Jett  (then  chief  en- 
gineer and  FCC  representative  on 
IRAC)  to  "write  to  IRAC  and  tell 
them  that  the  Commission's  views 
on  the  matter  are  very  well  under- 
stood, that  the  Commission  does 
not  see  any  point  in  discussing 
them  further  at  this  time  and  it 
is  our  opinion  that  it  is  unwise  to 
submit  any  executive  order  to  the 
President  on  this  matter  at  this 
time.  I  think  the  Budget  Bureau 
will  probably  anchor  it  down."  Mr. 
Barger  added:  "The  minutes  do 
not  reflect  any  formal  vote  by  the 


Commission." 

Under  cross-examination  Mr. 
Denny  said  the  War  Problems  Di- 
vision was  set  up  as  a  unit  of 
the  law  department  under  author- 
ity of  the  Communications  Act  in 
January  or  February  1942,  that 
one  "very  major  problem"  was 
"speedy  telegraph  service"  and 
that  foreign-language  broadcasts 
was  "one  of  its  big  jobs"  although 
he  denied  that  it  was  the  major 
undertaking. 

Virtually  all  of  Wednesday's 
nearly  three-hour  session,  was  de- 
voted to  argument  between  Mr. 
Denny  and  committeemen  over 
answering  two  questions.  He  de- 
nied that  Mr.  Fly,  Dr.  Robert  D. 
Leigh,  director  of  the  Foreign 
Broadcast  Intelligence  Service 
"and  others  in  the  Commission" 
undertook  to  "assume  the  func- 
tions of  the  Office  of  Censorship". 

Barger  Question 
Provokes  Skirmish 

"On  the  basis  of  the  record,  do 
you  deny  that  the  FCC  attempted 
to  intrude  on  the  functions  of  the 
Office  of  Censorship?"  asked  Mr. 
Barger.  Mr.  Denny  said  a  "co- 
operative agreement"  was  worked 
out  with  Robert  K.  Richards  and 
Edward  Bronson  of  the  OC.  Mr. 
Barger  wanted  to  know  by  what 
authority  the  "FCC,  a  peacetime 
regulatory  body,"  engaged  in  "war 
problems".  Mr.  Denny  Replied: 

"If  stations  were  operating  in 
such  a  way  as  to  interfere  with 
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Miss  Vera  Brennan 
Duanc  Jones  &  Co. 
New  York,  N.  Y. 

Dear  Vera: 

As  if  I  ain't  got  enough  to  do  writing 
these  letters  for  WCHS,  now  they  want 
me  to  include  the  whole  West  Virginia 
Network.  I'd 

flltff-3}  »       squawk,  only  I 

know  how  im- 
portant this 
W  ashington 
Bureau  the  W. 
Va.  Network 
just  opened 
really  is.  The 
way  I  figure  it 
this  puts  us 
right  up  on 
top  with  the 
four  major 
networks,  be- 
cause now  all 
five  of  us  are 
the  only  radio 
organizations 
in  the  country 
to  operate  our 
own  Washing- 
ton News  Bu- 
reaus. Course 
ours  is  set  up 
to  give  na- 
tional capital 
news  as  it  is 
related  to  West 
Virginians, 
and  you'll 
agree  that  with 
Ray  Henle  as 
our  chief  we've 
really  got 
something  there.  Opening  this  Wash- 
ington Bureau  is  not  the  talk  of  the 
town,  it's  the  talk  of  the  state,  cause 
Mr.  Henle's  broadcasts  go  to  each  of 
our  stations. 
Regards 

yours, 
Algy 

The  W.  Va.  Network 


WCHS  Charleston 
WSAZ  Huntington 


WPAR  Parkersburg 
WBLK  Clarksburg 


the  war,  it  was  up  to  the  Commis- 
sion to  take  them  off." 

"Did  the  FCC  ever  disclose  to 
Congress  that  as  a  result  of  its 
investigations,  citizens  of  the  U.  S. 
had  been  removed  from  the  air 
and  supplanted  by  aliens  and  alien 
refugees?"  demanded  Mr.  Barger. 
Mr.  Denny  said  the  only  report  to 
Congress  was  in  hearings  for  the 
1943  supplemental  appropriation. 
He  denied  the  Commission  had 
anything  to  do  with  removing  per- 
sonnel from  foreign-language  sta- 
tions. 

"I  don't  deny  that  a  licensee 
may  have  hired  aliens,"  he  said. 
"The  Commission  simply  had  noth- 
ing to  do  with  it.  Censorship  ran 
a  couple  of  citizens  off  the  air. 
Licensees  of  some  of  these  stations 
hired  aliens  and  put  some  citizens 
off  the  air." 

"Do  you  deny  that  they  were 
put  off  as  a  result  of  the  investi- 
gation by  the  War  Problems  Divi- 
sion?" insisted  Mr.  Barger.  Mr. 
Denny  categorically  denied  all  such 
charges  after  further  colloquies 
with  Mr.  Barger. 

"Did  you  know  that  Shortwave 
Research  Inc.,  with  which  Miss 
(Frances  Elizabeth)  Keene  was 
affiliated,  had  been  engaged  in  pro- 
curing the  entry  of  aliens  and 
alien  refugees  into  this  country 
and  arranging  for  them  to  work 
for  OWI  and  was  instrumental  in 
getting  them  on  the  air?"  asked 
Mr.  Barger.  That  question  threw 
the  hearing  into  a  verbal  skirmish. 
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Still  'Scared' 

CHARLES  R.  DENNY  Jr., 
FCC  general  counsel  who  a 
fortnight  ago  told  the  House 
Select  Committee  to  Investi- 
gate the  Commission  that  he 
was  "scared  to  death"  of  the 
Committee's  record,  [Broad- 
casting, March  27]  reiter- 
ated his  assertion  following 
last  Thursday's  hearing,  but 
pointed  out  that  his  fear  was 
based  on  the  "one-sided"  state 
of  the  record.  "It's  the  most 
one-sided  record  I  ever  saw," 
he  said.  Mr.  Denny  apologized 
to  the  Committee  informally 
after  the  hearing  adjourned 
for  his  failure  to  answer  cer- 
tain questions  the  previous 
day.  He  explained  his  reluct- 
ance to  testify  was  based  on 
a  ruling  from  the  Attorney 
General  that  information  in- 
volving certain  investigations 
was  "confidential"  and  that 
he  wanted  to  get  the  Attor- 
ney General's  opinion  before 
answering  the  questions  as 
to  how  far  he  should  go. 
Chairman  Lea  (D-Cal.)  ac- 
cepted his  apology.  Rep.  Mil- 
ler (R-Mo.),  who  moved  that 
Mr.  Denny  be  given  "24  hours 
to  think  it  over  and  answer 
the  question  or  be  cited",  said 
he  was  satisfied  with  Mr. 
Denny's  frank  replies. 


"Did  you  or  did  you  not  know 
that?"  asked  Rep.  Miller  and  Mr. 
Denny  appealed  to  Chairman  Lea 
that  "this  is  a  'have-you-stopped- 
beating  -  your  -  wife'  question". 
Chairman  Lea  insisted  on  a  reply. 
The  answer  was  "No".  Mr.  Denny 
said  newspaper  reports  of  hearings 
in  New  York  inferred  that  the 
FCC  was  mixed  up  in  a  $500,000 
expenditure  by  Shortwave  Re- 
search but  Rep.  Lea  reminded  him: 
"The  record  itself  doesn't  show  the 
FCC  had  anything  to  do  with  it." 

Luotto  Again 
Enters  Testimony 

Mr.  Denny  repeated  previous 
testimony  that  in  reorganizing  the 
FCC  Law  Dept.  and  transferring 
War  Problems  Division  personnel 
to  other  jobs,  a  saving  of  approxi- 
mately $125,000  was  effected,  but 


he  told  the  Committee  that  money 
was  used  to  pay  overtime.  He  said 
it  was  his  judgment  that  the  law 
authorized  the  Commission  to  use 
the  money  for  overtime  wages  and 
added:  "I  think  you'll  find  it  a 
general  practice  throughout  the 
Government." 

He  said  "the  Commission  is  sat- 
isfied foreign-language  stations 
are  not  now  a  handicap  to  the  war 
effort,  they  are  doing  a  good  job". 
He  denied  that  the  FCC  uses  its 
licensing  power  to  "compel,  force 
or  coerce  foreign-language  sta- 
tions into  using  OWI  material"  or 
to  "control  personnel"  or  "pro- 
gram content". 

The  name  of  Stefano  Luotto 
again  entered  the  hearings.  Mr. 
Barger  referred  to  Mr.  Luotto's 
dismissal  from  WHOM  Jersey 
City,  after  an  FCC  representative, 
Mr.  Denny  affirmed,  had  told  Jo- 
seph Lang,  station  manager,  that 
Mr.  Luotto  was  an  officer  of  the 
Chicago  Dante  Alighieri  Society. 

"Did  his  being  an  officer  of  the 
Dante  Alighieri  have  anything  to 
do  with  his  dismissal?"  asked  Mr. 
Barger.  Mr.  Denny  said  it  did,  but 
he  denied  that  the  Commission  had 
anything  to  do  with  the  dismissal, 
other  than  a  representative  gave 
the  information  to  Mr.  Lang. 

Mr.  Denny  declined  to  voice  an 
opinion  as  to  the  Society  or  Mr. 
Luotto  and  said  he  would  tell  the 
Committee  his  views  in  executive 
session.  Reps.  Miller  and  Wiggles- 
worth  challenged  his  attitude.  Mr. 
Denny  insisted  that  information 
sought  by  the  Committee  had  been 
classified  by  the  Attorney  General 
as  "confidential"  and  that  he 
couldn't  disclose  it  in  public  hear- 
ing. 

Doesn't  Think 
Luotto  a  Fascist 

"I'd  like  to  observe  that  what- 
ever claim  of  immunity  the  wit- 
ness has,  this  Committee  is  not 
governed  by  the  Attorney  Gen- 
eral," interposed  Rep.  Miller. 
Chairman  Lea  wanted  to  know  if 
Mr.  Denny  was  prepared  to  an- 
swer. Again  the  Commission  wit- 
ness said  he  would  reply  in  execu- 
tive session. 

"It  doesn't  seem  to  me  there 
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AUSTRALIA'S  STAR  radio  per- 
sonality, Kay  Dunoon,  is  bid 
farewell  by  Syd  Morgan  (cen- 
ter) ,  managing  director  of 
3KZ  Melbourne,  and  A.  J.  Murray, 
assistant  manager,  as  she  leaves 
for  America  to  be  married  to  an 
American  corporal.  Her  career  has 
included  radio  acting,  writing  and 
editing,  increasing  membership  in 
the  Children's  Session  from  200  to 
30,000,  and  m.c.  for  the  only  all- 
women  program  on  the  air  there, 
Women  in  Uniform.  She  has  pre- 
sented innumerable  shows  before 
Australian  and  U.  S.  soldiers. 

should  be  any  quibbling,"  com- 
mented Chairman  Lea. 

"I've  never  taken  the  position 
that  Stefano  Luotto  is  a  Fascist," 
said  Mr.  Denny.  "I  don't  think 
Stefano  Luotto  is  a  Fascist,  no." 

"I  want  the  record  to  show  that 
after  10  minutes  of  equivocation, 
the  witness  conferred  with  mem- 
bers of  the  audience,  presumably 
members  of  the  FCC  staff,  and 
finally  answered  the  question,"  re- 
marked Rep.  Miller.  Mr.  Denny 
was  pressed  further  as  to  whether 
he  spoke  for  the  Commission.  He 
said : 

"On  the  basis  of  information  I 
have,  Luotto  is  not  a  Fascist.  .  .  . 
I'm  doing  my  best  to  represent  the 
Commission  as  its  general  coun- 
sel." His  last  statement  was  in  re- 
ply to  Rep.  Wigglesworth's  ques- 
tion: "That  goes  for  the  Commis- 
sion as  well  as  yourself?" 

"You've  stated  that  as  far  as  you 
know,"  continued  Rep.  Wiggles- 
worth,  "Mr.  Luotto  is  not  a  Fas- 
cist. Do  you  know  any  reason  why 
he  shouldn't  be  on  the  air?" 

'  If  I  am  required  to  answer 
questions  like  that,"  replied  Mr. 
Denny,  "then  the  FCC  is  put  in 
the  position  of  passing  on  these 


people.  That  is  not  our  function." 

"Certain  individuals  were  de- 
prived of  their  right  to  broadcast 
simply  because  of  the  FCC,"  said 
Rep.  Wigglesworth.  "Can't  you 
tell  us  whether  or  not  the  FCC 
knows  any  reason  why  Mr.  Luotto 
shouldn't  be  on  the  air?" 

"If  I  attempted  to  make  a  de- 
cision, it  wouldn't  be  on  behalf 
of  the  Commission,"  replied  Mr. 
Denny.  "The  Commission  doesn't 
pass  on  the  fitness  of  any  individ- 
ual. ...  If  the  Commission  should 
find  that  a  licensee  in  time  of  war 
had  made  his  microphones  avail- 
able to  questionable  persons,  if 
enemy  propaganda  had  been  broad- 
cast, then  the  Commission,  as  a 
legal  matter,  would  have  the  pow- 
er to  deny  a  renewal  of  license." 
Further  questions  brought  from 
Mr.  Denny  the  assertion  that  he 
didn't  know  of  "anybody"  who 
could  speak  for  the  Commission 
and  tell  the  Committee  whether  or 
not  there  were  reasons  why  Mr. 
Luotto  should  not  broadcast. 

Denny  Declines 
Direct  Answer 

"Wasn't  the  whole  thing  done 
under  cover?"  demanded  Rep.  Mil- 
ler. When  Mr.  Denny  replied  in 
the  negative,  Rep.  Miller  said:  "I 
want  the  record  to  show  you 
haven't  given  this  Committee  any 
information."  Rep.  Wigglesworth 
asked  if  "there  is  any  reason  from 
the  Commission's  standpoint  wheth- 
er or  not  Stefano  Luotto  should  be 
permitted  to  broadcast." 

"The  Commission  has  seen  no 
objection  to  Stefano  Luotto,"  re- 
plied Mr.  Denny. 

"Have  you  any  knowledge  that 
would  justify  his  exclusion  from 
the  air?"  asked  Chairman  Lea. 
Mr.  Denny  started  to  say:  "If  I 
were  a  licensee  .  .  ."  and  the  chair- 
man told  him  to  answer  the  ques- 
tion. Again  he  started  to  refer  to 
the  licensee's  viewpoint  and  lengthy 
arguments  followed.  Finally  Rep. 
Lea  said: 

"I'd  like  to  make  one  more  ef- 
fort to  get  you  to  answer  the  ques- 
tion. You  have  said  the  Commis- 
sion had  nothing  to  do  with  his  dis- 
missal. You  have  said  the  Commis- 
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Republic  Using  Radio 
To  Promote  New  Release 

TYING-IN  with  the  personal  ap- 
pearance of  Roy  Rogers  as  star 
of  the  Rodeo  in  Pittsburgh,  start- 
ing April  17,  Republic  Pirtures 
will  use  spot  radio  as  well  as  post- 
ers and  additional  newspaper 
space  to  promote  the  April  5  open- 
ing of  the  film  "Hands  Across  the 
Border"  in  that  sity. 

Station  schedule  includes  spots 
on  KQV,  WWSW,  WCAE  WJAS 
KDKA.  Similar  theatre  tie-in  ad- 
vertising, and  promotion,  will  be 
employed  in  the  Washington  terri- 
tory, where  the  cowboy  star  ap- 
pears the  week  of  April  25;  and 
in  Toronto,  where  he  is  scheduled 
the  week  of  May  2.  Agency  is 
Donahue  &  Coe,  New  York. 

Key-city  openings  for  "The  Lady 
and  the  Monster"  wi  l  be  backed 
by  more  than  $125,000  in  adver- 
tising throughout  the  country. 
Spot  announcements  will  be  used 
on  five  New  York  stations:  WOR, 
WNEW,  WMCA,  WOV,  and 
WEAF.  Date  of  the  New  York 
opening  has  not  been  determined. 


sion  did  not  act  upon  it.  Do  you 
have  any  knowledge  that  he  has 
done  anything  which  justified  put- 
ting him  off  the  air?  You  are  not 
responsible  for  the  results.  This 
Committee  is  responsible.  Can't 
you   answer  the  question?" 

Mr.  Denny  again  declined  to  an- 


swer directly  and  Rep.  Miller, 
standing,  declared : 

"I  move  we  adjourn  the  meet- 
ing and  that  he  be  given  24  hours 
to  think  it  over.  ...  If  the  witness 
then  refuses  to  answer,  I  move 
he  be  cited."  Rep.  Wigglesworth 
seconded  the  motion.  Rep.  Miller 
added:  "I  want  the  record  to  show 
that  for  one  hour  and  five  minutes 
we  have  been  trying  to  get  one 
answer  from  this  witness." 

Chairman  Lea  called  an  execu- 
tive session  for  10  a.m.  Thursday 
to  consider  Rep.  Miller's  motion. 

Discuss  Removal 
Of  Luotto  From  Air 

Following  the  executive  session 
Thursday  morning  in  Chairman 
Lea's  private  office,  the  full  Com- 
mittee filed  into  the  hearing  cham- 
ber and  the  chairman  asked  Althea 
Arceneaux,  stenographer,  to  read 
the  unanswered  questions.  Mr. 
Denny  informed  the  Committee  he 
was  prepared  to  answer  "yes  or 
no"  and  asked  permission  to  give 
brief  explanations  following  each 
direct  answer. 

To  Rep.  Wigglesworth's  ques- 
tion, Mr.  Denny  said:  "From  the 
Commission's  standpoint  there  is 
no  reason  why  he  (Stefano  Luotto) 
should  not  be  permitted  to  broad- 
cast. I'm  speaking  now  as  general 
counsel  for  the  Commission.  The 
seven  members  have  not  voted  on 
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this  question.  If  I  were  asked 
whether  a  station  hiring  him  should 
lose  its  license  my  answer  would 
be  'no'." 

Replying  to  Chairman  Lea's 
question  as  to  whether  he  knew  if 
there  was  justification  in  taking 
Mr.  Luotto  off  the  air,  Mr.  Denny 
said: 

"Yes  there  was  justification  for 
his  being  put  off  the  air  at  the 
time.  He  was  put  off  by  Joseph 
Lang,  manager  of  WHOM.  Mr. 
Lang  has  put  several  persons  off 
the  air  in  the  years  he  has  been 
in  broadcasting.  He  put  Luotto  off 
the  air  May  18,  1943.  At  that  time 
Stefano  Luotto  was  not  a  citizen; 
he  was  an  alien.  He  came  here  in 
1931  and  did  not  apply  for  citizen- 
ship until  1940  I  think  it  was. 
Gene  Dyer  put  him  off  the  air  at 
WGES  Chicago  before  that  ...  At 
that  time  we  were  at  war  with 
Fascist  Italy." 

Mr.  Denny  said  that  at  one  time 
prior  to  Mr.  Luotto's  application 
for  citizenship  Mr.  Dyer  quoted  the 
announcer  as  saying  he  "wasn't 
sure"  he  was  thoroughly  sold  on 
the  U.  S.,  but  the  FCC  counsel 
added:  "Mr.  Luotto  has  told  this 
Committee  that  now  he  is  thor- 
oughly sold  on  the  U.  S.  and  has 
made  application  for  citizenship. 
His  brother,  Andre,  I  understand, 
is  a  citizen.  I  don't  want  to  hurt 
anybody  in  the  course  of  these 
hearings.  On  the  basis  of  what  I 
know  I  would  not  recommend  that 
Mr.  Luotto  be  kept  off  the  air." 

Refers  to  Letter 

From  WGES  Executive 

Referring  to  a  letter  written  in 
October,  1942,  by  Arnold  B.  Hart- 
ley, former  program  director  of 
WGES  Chicago  concerning  Mr. 
Luotto,  after  an  alleged  confer- 
ence with  FCC  officials  in  Wash- 
ington, Rep.  Hart  asked  Mr.  Denny 
if  he  conceded  the  truthfulness  of 
the  letter  (read  into  the  record  last 
Aug.  4  by  Mr.  Garey  during  exam- 
ination of  Gene  T.  Dyer,  WGES 
owner). 

"No  sir,"  replied  the  witness.  "I 
don't  say  it's  false.  I  thing  there's 
a  mixture  of  truth  and  falsity." 
He  said  he  didn't  think  there  was 
any  "deliberate  falsity".  Rep.  Hart 
referred  to  this  phrase  from  the 
letter:  "If  we  want  to  sleep  at 
night  Luotto  and  Conti  will  have 
to  go.  They  will  have  to  get  off  the 
air,"  explaining  it  left  the  infer- 
ence that  Mr.  Hartley  had  been 
given  the  information  by  the  FCC. 

Praises  Foreign 

Language  Stations 

"I  am  not  satisfied  that  Mr. 
Hartley  is  right,"  said  Mr.  Denny. 
He  again  suggested  that  the  Com- 
mittee call  Nathan  David,  former 
head  of  the  War  Problems  Divi- 
sion, now  in  the  Navy,  but  Mr. 
Barger  asked  if  the  Commission 
ever  notified  the  Committee  that 
Mr.  David  was  about  to  enter  the 
Navy  and  may  not  be  available. 

"We  made  four  requests  for  the 
opportunity  to  be  heard  and  we 
were  told  our  case  would  be  heard 
in  due  time,"  said  Mr.  Denny.  An- 
swering Mr.  Barger's  direct  ques- 


Plug  Own  Shows 

A  MEANS  of  plugging  your 
own  programs  has  been  de- 
vised by  WIBG  Philadelphia. 
The  station  announcer  who 
is  to  do  the  station  break 
spot  announcement  prefaces 
the  spot,  alive  or  transcribed, 
with  something  on  this  order, 
"Immediately  after  you  hear 
this  transcription,  Franny 
Murray's  Sports  Program 
will  be  heard." 


tion  he  said  the  Commission  hadn't 
notified  the  Committee  that  Mr. 
David  was  leaving  because  it  was 
deemed  "useless". 

Mr.  Denny  testified  under  cross- 
examination  that  WGES  had  been 
on  temporary  license  and  that  four 
months  after  Mr.  Luotto  left  the 
station  a  two-year  permanent  li- 
cense was  granted.  He  denied  that 
Mr.  Luotto's  employment  was  the 
major  issue  and  said  the  Com- 
mission had  received  "many  com- 
plaints" about  the  "overall  laxity" 
of  operations.  "If  I  put  into  the 
record  all  the  complaints  against 
WGES,  it  would  be  unfair  to  the 
station,"  he  added.  "Many  of  them 
were  unfounded." 

Mr.  Barger  asked  under  what 
authority  the  FCC  ordered  moni- 
toring and  censorship  of  foreign- 
language  programs.  Mr.  Denny  re- 
plied: "It's  my  opinion  that  if  a 
licensee  didn't,  he  should  lose  his 
license."  Rep.  Hart  demanded: 
"Where  is  your  authority — under 
what  law?" 

"The  Communications  Act,  which 
gives  us  authority  over  the  overall 
operation  of  a  station,"  replied  Mr. 
Denny. 

"You  do  that  under  the  broad 
statement  of  public  interest,  con- 
venience and  necessity?"  asked  Mr. 
Barger.  "That  was  covered  here 
the  other  day  by  Mr.  Fly,"  replied 
the  counsel. 

He  said  the  Commission  had  no 
record  of  any  subversive  broad- 
casts since  Pearl  Harbor,  adding: 

"The  foreign-language  stations 
are  doing  a  darn  good  job."  Prior 
to  Pearl  Harbor,  however,  he  said 
the  foreign-language  situation  was 
"alarming."  He  explained  that 
rather  than  take  foreign-language 
programs  off  the  air,  as  Canada 
had  done  at  the  outbreak  of  war, 
the  FCC  was  inclined  to  retain  them 
to  broadcast  Government  messages. 
Mr.  Barger  asked:  "You  retained 
them  to  get  over  the  policies  of 
the  OWI?" 

"Not  the  policies  of  OWI,"  re- 
plied Mr.  Denny.  "To  sell  War 
Bonds,  give  these  foreign-language 
speaking  peoples  information  on 
Selective  Service  and  other  infor- 
mation they  couldn't  get  in  news- 
papers." 

Mr.  Denny  hinted  that  the  FCC 
may  take  some  later  action  with 
reference  to  time-brokers  in  the 
foreign-language  broadcast  field 
"when  we  get  time  to  do  it."  His 
statement  came  in  response  to  Mr. 
Barger's  query  as  to  whether  the 


WAR  NEWS  SPEEDED 
BY  RCA,  SAYS  DALY 

INSTALLATION  of  an  RCA  short- 
wave transmitter  at  military  press 
and  radio  headquarters  in  Naples 
has  immeasurably  improved  the 
transmission  of  news  from  the  war 
correspondents  to  this  country, 
John  Daly,  CBS  correspondent,  just 
back  from  14  months  abroad,  told 
a  press  luncheon  given  last  Wednes- 
day by  CBS  at  the  Hotel  Ambassa- 
dor, New  York. 

American  newspaper  correspon- 
dents have  merely  to  give  their 
copy  to  the  censor,  he  said,  and  it 
is  then  passed  along  to  RCA  and 
"10  minutes  later  its  in  New 
York."  Radio  men,  he  continued, 
get  their  copy  cleared  and  then 
walk  up  one  flight  and  go  on  the 
air.  The  service  is  now  90%  per- 
fect, he  stated  and  a  vast  improve- 
ment over  the  former  situation. 

Correspondents  at  the  front  send 
their  copy  back  to  Naples  via 
"299"  transmitting  units,  which 
will  carry  code  only,  for  retrans- 
mission to  America.  Even  at  the 
beachheads,  these  299's  are  in- 
stalled and  in  operation. 

Mr.  Daly  reviewed  in  some  de- 
tail the  military  and  political  situ- 
ation in  Italy,  expressing  the  opin- 
ion that  it  may  be  June  or  July 
before  we  will  be  in  a  position  to 
capture  Rome.  He  gave  high  praise 
to  the  British  and  American  troops, 
pointing  out  that  many  of  the  men 
have  been  on  the  front  lines  for 
far  longer  than  occurred  in  World 
War  I. 


Poslam  Tests  Radio 

EMERGENCY  LABS.,  New  York 
is  making  a  trial  use  of  spot  radio 
on  WNEW  New  York  and  other 
stations  after  38  years  of  adver- 
tising in  newspapers  and  maga- 
zines exclusively.  Products  are 
Poslam  Soap  and  Ointment.  Agen- 
cy is  National  Advertisers,  New 
York. 


law  prohibited  a  licensee  from  di- 
verting control  of  his  station. 

The  FCC  counsel  said  the  time- 
broker  problem  was  one  that  had 
the  Commission  "worried  at  times, 
inasmuch  as  some  foreign-language 
stations  sell  large  blocks  of  time  to 
the  brokers  who,  in  turn,  sell  the 
time  to  various  sponsors.  "We  ought 
to  set  down  for  renewal  of  license 
some  of  these  stations  when  we  get 
around  to  it." 


KSEI  is 

your  best  bet 
in  IDAHO 


KSEI 

POCATELLO  ■  IDAHO 


(ft 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 


WSPA  950  kc.  ggjj 


5000  Watts  Day 
1000  Watts  Night 
950  kc. 

Spartanburg,  S.  C. 
Represented  by  Hollingbery 


MONEY  GIVEAWAY  ADDENDA 


WITH  PLEASURE  three  gentle- 
men of  California  participate  in  the 
execution  of  a  52-week  contract 
placing  the  weekly  NBC  show  A 
Song  Is  Born  under  sponsorship  of 
Langendorf  United  Bakeries,  San 
Francisco.  Left  to  right :  Walter  G. 
Tolleson  Jr.,  NBC  sales  represent- 
ative; Lewis  Lacey,  radio  director 
for  Pacific  Coast  Advertising  Agen- 
cy; and  Richard  E.  Goebel,  presi- 
dent of  the  agency.  Program  is 
on  six  NBC   California  stations. 


More  Spot  Radio  Seen 
In  New  Schenley  Setup 

SCHENLEY  DISTILLERS  Corp., 
New  York,  has  set  up  a  new  sales 
company  on  the  West  Coast  un- 
der the  name  Cresta  Blanca  Wine 
Co.,  as  agent  for  Cresta  Blanca 
Wine,  Dubonnet  Wine  and  Coronet 
VSQ  Brandy  [Broadcasting, 
March  27]  Products  were  formerly 
sold  through  Schenley  Import 
Corp.  Hans  Heyman,  advertising 
and  sales  promotion  director  of 
Schenley  Import  holds  the  same 
title  in  the  new  company,  Sherman 
Gregory,  radio  director  of  Schen- 
ley Distillers,  is  manager  of  radio 
advertising  of  the  new  company, 
reporting  to  Mr.  Heyman,  and 
Hans  Hollander  is  general  man- 
ager. 

Summer  plans  for  CBS  and 
Mutual  network  shows  will  be  de- 
termined around  the  first  of  May. 
Under  the  new  set-up  90%  of  the 
Cresta  Blanca  advertising  budget 
will  go  to  radio,  indicating  ex- 
pansion, possibly  into  spot  radio. 


CLIMAXING  design  and  development 
work  on  post-war  radio  receivers, 
John  Meek  Industries,  Plymouth,  Ind., 
has  recently  been  issued  an  RCA  li- 
cense to  manufacture  the  sets,  accord- 
ing to  a  statement  from  Mr.  Meek. 
For  the  past  several  months,  indus- 
trial designing  engineers  has  been 
working  closely  with  Meek  draftsmen 
in  preparation  of  streamlined  models 
with  popular  eye-appeal. 


7  was  tuning  WFDF  Flint  at  91 
m  my  dial — but  it  must  have 
teen  the  speedometer!" 


FOLLOWING  are  two  additional  letters  to  the  editor  on  the  mooted 
issue  of  money  giveaways.  Although  Broadcasting  had  called  off  the 
debate,  these  final  letters  are  published  because  they  reflect  a  viewpoint 
in  support  of  such  programs  and  in  opposition  to  the  position  taken  by 
this  journal  in  an  active  industry  controversy: 


EDITOR  Broadcasting  : 

We  do  not  have  telephone  money 
shows  on  our  station,  but  after  reading 
the  opinions  as  expressed  mainly  by 
managers  of  50,000  w  NBC  stations, 
they  must  be  pretty  good  programs 
since  the  boys  were  torn  up  over  what 
money  programs  do  to  their  Hooper 
ratings. 

It  is  quite  funny  to  me  that  the 
NBC  boys  would  be  so  unhappy  about 
money  programs,  yet  ever  since  I  can 
remember,  NBC  has  been  giving  away 
money,  automobiles,  encyclopedias, 
diamond  rings  and  about  everything 
in  the  books. 

Only  a  short  time  ago  I  was  listen- 
ing to  WFAA,  50,000  w  NBC  Dallas 
outlet.  The  program  originated  on  the 
West  Coast,  and  the  m.c.  mentioned 
that  two  WFAA  announcers  would 
make  a  personal  call  to  some  home  in 
Dallas  and  if  the  home  called  on  was 
tuned  to  WFAA  they  would  win  cash. 
The  announcers  made  the  call  .  .  .  the 
home  was  tuned  to  WFAA,  so  the  peo- 
ple won  a  "hat-full"  of  money.  The 
next  week  the  NBC  outlet  in  another 
city  would  make  a  similar  call,  and 
so  on. 

Someone  please  tell  me  (and  Mr. 
Hooper)  what  the  difference  is,  and 
why  is  'cricket'  with  Hooper  and  NBC 
if  NBC  is  the  one  giving  the  cash 
away. 

Looks  like  Frank  R.  Smith  Jr.  of 
WWSW  Pittsburgh  called  the  turn  on 
Hooper  with  Hooper  contacting  only 
1.6  Pittsburgh  people  per  quarter-hour 
over  a  period  of  25  days — within  a  five 


months  span — and  Hooper  calling  that 
a  survey. 

I  repeat,  this  station  does  not  have 
a  telephone  money  program  .  .  .  but, 
if  they  cause  NBC.  CBS  and  Hooper 
to  loose  so  much  sleep,  they  must  be 
fine,  so,  effective  today,  I  am  looking 
for  a  sponsor  for  a  telephone  money 
program. 

Patt  McDonald 
KPLT  Paris,  Tex. 

March  25 

EDITOR  Broadcasting  : 

Ted  Gallup  has  never  asked  me,  nor 
has  Mr.  Hooper,  nor  have  you. 

That  makes  it  practically  unani- 
mous. About  what  I  think  of  money 
giveways. 

But  it's  no  military  secret.  And  I'm 
willing  to  be  quoted.  I  think  they  are 
swell.  And  I  am  a  representative  of 
the  radio  industry — that  part  spelled 
with  a  small  "i.". 

Honestly,  I  don't  care  what  you 
think  of  them.  Nor  do  I  care  what  Mr. 
Hooper  thinks  of  them.  You  and  Aunt 
Jenney  can  listen  to  soap  operas  all 
day,  if  you  want,  and  I  wiil  merely 
look  on  in  amazement. 

But  please,  when  you  start  telling 
the  world  what  the  industry  with  a 
large  "i"  thinks  of  money  giveaways, 
let's  get  a  cross  section  of  radio  people 
which  is  somewhat  representative. 

Edward  Breen,  President 
KVFD  Ft.  Dodge,  la. 

March  27 


APPLICATIONS  FILED 

FOR  5  FM's,  3  AM's 

APPLICATIONS  were  received  by 
the  FCC  last  week  for  five  more 
new  FM  stations  and  three  stand- 
ard local  outlets.  A  high  frequency 
50  kw  international  station  was 
also  applied  for  at  the  same  time 
by  Columbia  Broadcasting  Sys- 
tem to  be  located  at  Delano,  Cal. 
and  the  University  of  Southern 
California  filed  for  a  high  fre- 
quency non-commercial  educational 
station  at  Los  Angeles. 

WTMA  Charleston,  S.  C.  li- 
censee, Atlantic  Coast  Broadcast- 
ing Co.,  and  WHO  Des  Moines 
licensee,  Central  Broadcasting  Co., 
constitute  the  FM  applicants  with 
radio  interests  other  than  those 
proposed.  The  remaining  three  FM 
applicants  are  Broadcasters  Oreg. 
Ltd.,  Portland,  Ore.;  Rhea  Howard, 
Wichita  Falls,  Tex.;  and  the  Rec- 
ord-Herald Co.,  Wausau,  Wis.  One 
of  the  partners  in  Broadcasting 
Oreg.,  S.  M.  Goard,  has  been  a  ra- 
dio technician  and  was  at  one  time 
an  operator  at  CKWX  Vancouver. 

The  applicants  for  new  local 
standard  stations  are:  Durham 
Broadcasting  Co.,  Durham,  N.  C; 
Beauford  H.  Jester,  Waco,  Tex.; 
and  the  Middle  Tennessee  Broad- 
casting Co.,  Columbia,  Tenn.  Major 
interest  holder  (40  shares)  in  Dur- 
ham Broadcasting  is  A.  J.  Fletcher, 
principal  owner  of  WRAL  Raleigh, 
N.  C.  Petitions  for  reinstatement 
of  previous  applications  for  local 
standard  outlets  were  also  filed  by 
Air-Waves  Inc.,  Baton  Rouge,  La. 
and  the  Texas  Star  Broadcasting 
Co.,  Houston,  Tex. 

Facilities  as  requested  for  these 
new  stations  may  be  found  in  Ac- 
tions of  the  FCC  on  page  68. 


Stetler  Named 

D.  B.  STETLER,  advertising  di- 
rector of  Standard  Brands,  Inc. 
New  York,  has  been  appointed 
chairman  of  the  1944  radio  com- 
mittee of  the  Association  of  Na- 
tional Advertisers.  Members  of  the 
committee  are  as  follows:  Joseph 
Morrow  Allen,  Bristol-Myers  Co.; 
R.  A.  Applegate,  E.  I.  du  Pont,  De 
Nemours  &  Co.;  Joseph  S.  Atha,  J. 
A.  Folger  &  Co. ;  Stephen  M.  Birch, 
Texas  Co.;  Robert  V.  Beucus,  An- 
drew Jergens  Co.;  R.  J.  Cabrera, 
Carter  Products;  George  H.  Chace, 
Prudential  Insurance  Co.  of  Amer- 
ica; W.  N.  Connolly,  S.  C.  Johnson 
&  Son;  S.  C.  Gale,  General  Mills; 
G.  R.  Hart,  White  Labs.;  John  K. 
Hough,  Goodyear  Tire  &  Rubber 
Co.;  G.  R.  Huber,  Gulf  Oil  Corp.; 
Francis  H.  Marling,  Pure  Oil  Co.; 
John  H.  Miller,  Mennen  Co.;  Leo 
Nejelski,  American  Home  Products 
Corp.;  Robert  S.  Peare,  General 
Electric  Co.;  John  H.  Piatt,  Kraft 
Cheese  Co.;  Aimer  A.  Reiff,  Jr., 
Mentholatum  Co.;  M.  J.  Roche, 
Lever  Bros. ;  D.  P.  Smelser,  Procter 
&  Gamble  Co. ;  A.  Craig  Smith,  Gil- 
lette Safety  Razor  Co.;  W.  T. 
Smither,  R.  J.  Reynolds  Tobacco 
Co.;  A.  Waldron  Stone,  General 
Baking  Co.;  Herbert  S.  Thompson, 
Miles  Labs.  Inc. ;  and  T.  N.  Weath- 
erby,  Emerson  Drug  Co. 


HALLICRAFTERS,  manufacturer  of 
short-wave  radio  equipment,  has  issued 
a  salute  to  the  Signal  Corps  in  the 
form  of  a  promotion  folder,  giving  a 
description  of  "the  giant  of  military 
radio",  the  Army's  SCR-299  com- 
munications unit,  manufactured  by 
Hallicrafters.  Material  is  reprinted 
from  the  Signal  Corps  issue  of  Radio 
Neivs,  Jan.  1944. 


What  we've  done  for 
these  we  can  do  for 
others  ! 

*".  .  .  We  are  pleased  to  tell 
you  that  you  did  the  best  of 
any  of  the  24  stations  we 
placed  similar  contracts  with 
east  of  Denver.  Thanks  again 
for  WHBQ's  outstanding  per- 
formance." 

*".  .  .  response  from  your  sta- 
tion has  been  far  above  the 
average." 

*  Identity  of  these  National  Advertisers 
on  request. 

.  .  .  and  backing  up  this 
statement  comes  a  NEW 
order  for  2*4  times  the 
original  schedule. 


WHBQ 

Your  MUTUAL  Friend' 

MEMPHIS,  TENN. 


Yes,  we  still  have  some 
choice  availabilities — 

Wire  or  call. 

Represented  by  Rambeau 


PORTLAND,  OREGON 

*KEY  TO  THE  GREAT  WEST* 

5,000  Watts 
620  Kilocycles 

NBC  RED  NETWORK 

Represented  Nationally  by 

EDWARD  PETRY  &  CO.,  Inc. 


CHNS 

The  Key  Station  of  the 
Maritimes 

Is  your  first  choice  for  broad- 
cast results  in  Halifax  and  the 
Maritimes.  Ask  your  local 
dealers. 


or  JOE  WEED 
350  Madison  Ave. 
New  York 


5ROADCASTING  •  Broadcast  Advertising 


April  3,  1944  •  Page  63> 


Can  put  together. 


ve  great  factors 


PROC 


stats 


£ro,ooo  mrA.  oeAte* 


at  a  glance., , 


How?.. 

They've  been  working  it 
for  years  and  know  that 
Few  Stations  in 
the  Nation  Can  Equal 
KOA's  Dominance! 


5t 


F' 


Represented  Nationally  by 


Spot  Sales! 


WING  Dayton,  Ohio,  carried  the  ex- 
elusive  coverage  of  the  launching  of 
the  USS  Dayton  from  the  New  York 
Ship  Building  Co.  March  19.  The  pro- 
gram was  facilitated  through  special 
lines  from  WIP  Philadelphia. 

WCKY  Cincinnati  has  a  faithful 
though  limited  audience  in  the  crew 
aboard  the  Bidwell,  a  ship  in  the 
Maritime  Service,  according  to  a  let- 
ter from  the  vessel's  radio  officer  to 
WCKY's  chief  engineer.  The  vessel 
has  been  operating  in  the  Atlantic. 

KOWH  Omaha  and  the  Omaha  World- 
Herald  have  inaugurated  weekly  We 
March  With  Faith  series  to  interpret 
to  the  public  and  school  pupils  those 
school  experiences  in  school  designed 
to  give  training  in  citizenship  and 
character  development. 

KDKA  Pittsburgh  and  the  Fort  Pitt 
Brewing  Co.  celebrated  a  birthday 
March  21,  with  the  broadcast  of  vari- 
ety musical  show  Tap  Time,  on  that 
day  ending  its  seventh  consecutive 
year  on  the  air.  Fort  Pitt's  sales  dur- 
ing the  time  it  has  presented  Tap 
Time  have  increased  more  than  800 
per  cent  it  was  stated  and  officials  of 
the  company  have  praised  the  musicale 
as  a  major  contributor  to  their  organi- 
zation's ranking  among  the  25  leading 
breweries  in  the  United  States.  Pro- 
gram is  fed  to  a  West  Virginia  net- 
work of  stations  including  WCHS 
WPAR  WBLK  WHIS.  Agency  is 
BBDO. 

WWL  New  Orleans  celebrated  its  22d 
birthday  by  buying  extra  War  Bonds 
and  going  in  a  group  to  the  Red  Cross 
Blood  Donor  Center. 

KFEL  Denver  is  awarding  $1  for 
each  idea  submitted  by  listeners  and 
used  on  KXEL  newscasts  to  keep  the 
home  front  writing  letters  to  the  men 
in  the  service. 

JIM  PLATT  has  resumed  his  Victory 
Garden  series  on  WTIC  Hartford.  He 
gave  130  quarter-hour  broadcasts  last 
season. 

"TELEVISION  Is  Here— a  Survey" 
will  be  presented  by  authorities  in  a 
five-week  course  at  the  Dramatic 
Workshop  of  the  New  School,  New 
York  City.  Clarence  L.  Menser,  NBC 
vice-president  in  charge  of  programs, 
will  start  the  course  Thursday  evening 
April  6,  at  8:30.  Among  other  speak- 
ers to  follow  are  :  William  Sayer,  elec- 
tronics engineer,  Allen  B.  DuMont 
Labs ;  Tom  Riley,  in  charge  of  the 
television  department,  Wm.  Esty  Inc. ; 
Gilbert  Seldes,  director  of  television, 
CBS. 

WWNC  Ashville,  N.  C.  has  signed 
a  two  year  contract  for  Associated 
Press  news.  Two  quarter-hour  news 
periods  are  being  added  to  the  sched- 
ule. 

THROUGH  the  weekly  "Animal  Gos- 
sip" feature  of  the  Modem  Farmer  on 
WEAF  New  York,  Mert  Emmert,  farm 
editor,  is  conducting  a  contest  for 
the  best  300-word  letter  on  "How  we 
keep  livestock  or  poultry  healthy  on 
our  farms." 

IN  THE  INTEREST  of  racial  and 
religious  tolerance,  WOV  New  York 
is  offering  a  recorded  quarter-hour 
Easter  Day  program  on  the  subject 
free  of  charge  to  other  stations  car- 
rying   Italian-language  broadcasts. 

KGFJ  Los  Angeles  has  started  a 
weekly  60-minute  Saturday  Swing 
Club  program  of  transcribed  music  se- 
lected from  favorite  private  record  col- 
lections of  its  members.  Guest  stars 
are  an  added  feature. 

STEPHEN  C.  BODNAR  has  been  ap- 
pointed office  manager  for  WJW 
Cleveland.  He  was  formerly  executive 
secretary  for  the  Cleveland  Aircraft 
Tool  &  Die  Co. 


IRIS 
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THE  GOVERNOR  of  Indiana  and  other  state  officials  attended  the  WOWO 
Fort  Wayne  "Achievement  Award"  dinner  held  March  16  in  the  Anthony 
Hotel  as  the  station's  tribute  to  the  people  in  the  WOWO  Tri-State  area 
who  have  made  significant  contributions  to  agriculture  and  home  eco- 
nomics during  the  past  year.  Left  to  right:  L.  M.  Busche,  Assistant 
County  Agent  Leader  for  Indiana;  Tom  Wheeler,  WOWO  farm  direc- 
tor; Gov.  Henry  F.  Schricker;  J.  B.  Conley,  WOWO  general  manager; 
Jap  Jones,  member  of  Indiana  State  Highway  Commission. 


WQXR  WILL  BAR 

SINGING  PLUGS9 

A  POLICY  barring  all  "singing 
commercials"  on  WQXR  New  York, 
was  announced  last  week  by  Hugh 
Kendall  Boice,  vice-president  in 
charge  of  sales.  The  few  adver- 
tisers affected  will  be  allowed  to 
continue  until  expiration  of  short- 
term  contracts.  Sponsors  using 
jingles  will  have  the  choice  of  leav- 
ing the  station,  substituting 
straight  copy  or  using  non-lyric 
musical  commercials. 

During  a  daytime  trial  period 
station  found  that  while  there  were 
"a  great  many  complaints"  about 
daytime  advertising,  with  jingles 
the  object  of  attack,  there  were  no 
complaints  on  nighttime  commer- 
cials. The  reaction  was  fully  dem- 
onstrated in  the  case  of  an  un- 
named client  who  used  jingles  dur- 
ing the  day  and  straight  live  copy 
at  night,  during  this  period.  Final 
conclusion  is  that  the  transition 
from  song  spots  to  "quality  music" 
is  too  great,  and  that  the  change 
is  apt  to  create  ill  will  for  the  ad- 
vertiser as  well  as  for  the  station. 

Search  for  Solution 

For  a  year  WQXR  has  attempted 
to  find  a  solution  by  creating  spe- 
cial transcriptions  for  its  clients — 
tailor-made  to  its  musical  stand- 
ards. An  example  is  the  Pepsi-Cola 
jingle,  heard  on  WQXR  on  a  celeste 
organ,  minus  words.  Another  is  a 
singing  commercial  for  Adlers 
Shoes,  which  WQXR  transformed 
into  a  chorale  or  madrigal  with 
words.  Commercial  ran  on  WQXR 
until  several  weeks  ago.  ■ 

WQXR  advertisers  whose  "sing- 
ing commercials"  will  be  dropped 
include:  Adam  Hat  Stores  ("I  like 
the  guy  who  wears  an  Adam 
Hat");  Horowitz-Margareten  Co.; 
S.  A.  Schonbrunn  Co.  (S-A-V-A- 
R-I-N)  and  Ward  Baking  Co. 


Gillette  Bout  to  Mexico 

DUE  to  heightened  interest  in 
Mexico  in  the  March  31  boxing 
match  between  Mexican-born  Juan 
Zurita  and  Beau  Jack,  Gillette 
Safety  Razor  Corp.,  Boston,  ex- 
tended sponsorship  of  the  bout  on 
domestic  Mutual  stations,  to  the 
network's  Mexican  affiliate  radio 
MIL.  Gillette's  use  of  the  36-sta- 
tion  chain  is  said  to  be  the  first  in- 
stance of  American  sponsorship  of 
a  sports  program  in  that  country 
on  a  network  basis.  Agency  is 
Maxon  Inc.,  New  York. 


Limitation  Order  Affects 
Cabinets,    Says  WPB 

REGARDLESS  of  the  material 
from  which  they  are  made,  radio 
cabinets  are  included  in  the  WPB's 
definition  of  "Electronic  Equip- 
ment" and  hence  are  subject  to  the 
manufacture  and  transfer  restric- 
tions of  the  famous  limitation  order 
L-265,  it  was  announced  last  week 
by  WPB. 

The  current  interpretation  states 
that  a  radio  cabinet  is  any  type  of 
cabinet  designed  to  contain  a  radio, 
even  though  things  may  be  con- 
tained therein.  This  clarifies  the 
exemption  provisions  of  the  order 
permitting  transfer  of  sets  pro- 
duced and  designed  for  home  use 
and  which  were  completely  manu- 
factured on  or  before  April  24, 
1943. 

The  term  "radio  receiving  set"  as 
used  in  the  exemption  provision 
means  a  home  radio  receiver  "com- 
pletely assembled  and  ready  for 
operation  on  or  before  the  24th  of 
April  1943."  This  is  an  ironclad  rul- 
ing, the  WPB  emphasized,  and 
should  be  strictly  interpreted. 


Sylvania  on  Coast 

SYLVANIA  ELECTRIC  Products, 
New  York,  has  opened  a  West  Coast 
headquarters  office  at  111  Sutter  St., 
San  Francisco,  under  the  management 
of  B.  K.  Wiekstrum,  Pacific  coast 
sales  manager  for  the  firm's  lighting 
products.  C.  W.  Dickinson,  manager  of 
the  northwest  division,  is  assisting 
Mr.  Wiekstrum.  The  company  has  also 
opened  offices  in  Los  Angeles  and 
Seattle,  with  G.  W.  (Chick)  Field 
as  manager  of  the  California  division 
which  includes  Nevada,  Utah,  and 
Arizona. 


MISSISSIPPI'S   1943  SALES 
OVER  $1,170,000,000 

1943  sales  in  Mississippi,  including 
value  of  manufactured  products,  to- 
taled over  $1,170,000,000.*  Retail  sales 
accounted  for  over  $519,000,000.* 
WSLI  offers  you  effective  coverage  of 
Jackson— Mississippi's  "Double  Return" 
market— at  less  cost! 
♦Tabulated  from  State  Tax  Com- 
mission Reports. 
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MR.  PETRILLO'S  ATTITUDE 

By  N.  L.  ROYSTER 

Program  Manager,  WRRF  Washington,  N.  C. 


1HAVE  been  reading  with  a 
great  deal  of  interest  the  many 
articles  and  letters,  pro  and 
con,  regarding  the  Petrillo- 
AFM  case,  and  I'll  admit  that  many 
times  in  the  past  two  years  I  have 
been  temped  to  write  to  you  on  the 
subject. 

I  might  say  to  begin  with  that 
I  am  very  sympathetic  with  the 
Union  as  a  whole,  and  formerly 
belonged  to  a  theatrical  union,  and 
I  think  unionism  carried  on  open 
and  above-board,  in  a  fair  and 
square  manner,  is  absolutely  justi- 
fied and  a  necessity,  but  I  don't 
think  that  some  of  the  high-handed 
methods  used  by  some  of  the  union 
heads  or  their  stooges  are  justified. 

Platters  Scarce 

To  start  with,  for  many,  many 
years  past  there  has  been  no  real 
musicians  union  as  we  used  to 
know  them,  due  to  the  fact  that 
vaudeville  and  musical  stock  in  the- 
atres have  passed  out  of  the  pic- 
ture; hence,  most  of  the  real  mu- 
sicians of  those  days  are  working 
at  permanent  positions,  although 
perhaps  holding  their  union  cards, 
which  is  okay. 

But  when  Mr.  Petrillo  declares 
that  the  fight  does  not  involve  a 
war  industry  and  that  recordings 
have  been  plentiful,  he  either  is 
under  the  influence  of  some  of  his 
union  ether,  or  he  is  ignorant  of 
the  true  situation.  And  when  he 
says,  "Had  we  known  there  was 
going  to  be  a  War  Labor  Board 
we  probably  would  not  have  started 
this  fight  until  after  the  war." 

Now,  I  ask  you,  isn't  that  a 
rather  high-handed  way  of  looking 
at  the  matter,  and  isn't  it  just 
a  bit  on  the  highjacking  side  of 
life?  No  shortage  of  records,  eh? 
Well,  I  can  tell  him  that  for  the 
past  year  at  our  station  we  have 
had  to  play  the  old-fashioned  ten- 
inch    records    until    people  have 
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turned  off  our  station  in  disgust, 
and  what  few  new  records  we  have 
secured  have  either  been  black  mar- 
ket recordings,  or  they  have  paid 
through  the  nose  to  make  the  new 
ones. 

As  to  platter-turners,  isn't  that 
subject  rather  nauseating?  Isn't  it 
disgusting  to  think  that  you  have 
hired  capable  announcers,  only  to 
find  that  they  haven't  sense  enough 
to  turn  a  record,  but  must  hire 
some  union  musician  to  turn  them? 
Why  in  the  name  of  all  that  is 
holy  should  it  take  a  musician  to 
put  a  record  on  any  turntable? 
The  program  and  production  de- 
partments are  responsible  for  the 
musical  settings  and  selections  to 
be  played.  It  is  they  who  set  the 
musical  numbers  and  still  the 
union  says  "Your  announcers  can't 
put  the  record  on  the  table,  but 
must  have  a  musician  do  it." 

Announcer  Key  Man 

I  think  every  man  in  business, 
or  in  any  position,  deserves  the 
best  possible  break  in  salary,  and 
I  do  think  that  a  great  many  sta- 
tions in  the  United  States  have 
made  a  grave  mistake  by  hiring 
announcers  at  the  cheapest  pos- 
sible price.  But  there  must  be  some 
limit  to  which  even  radio  stations 
may  go. 

In  my  opinion,  the  radio  an- 
nouncer is  the  station's  first  con- 
tact with  the  public.  That  an-i 
nouncer  must  be  not  only  a  good 
salesman  on  the  airwaves,  but  he 
should  have  a  bit  of  personality  in 
his  voice,  and  he  should  know  just 
how  far  to  go  in  projecting  that 
personality  on  the  listening  public. 
Therefore,  the  announcer  who 
meets  these  requirements  should 
be  exceptionally  well-paid.  He's 
the  salesman  who  sells  the  adver- 
tiser's message  to  the  buying  pub- 
lic. He  is  the  real  contact  man.  But 
I  don't  think  that  any  announcer, 
no  matter  how  dumb,  needs  any 
musician,  union  or  otherwise,  to 
turn  platters  for  him. 

The  entire  theory  of  Mr.  Pe- 
trillo's  attitude  is  wrong.  And  the 
funny  part  of  it  is  that  I  can't 
understand  just  why  the  WLB  has 
waited  so  long  to  clarify  a  question, 
when  any  fair-minded  business  man 
could  have  dissolved  the  subject 
long  ago,  without  forcing  the  radio 
stations  to  endanger  their  position 
with  a  public  that  has  been  most 
lenient. 


KSLM  to  Don  Lee 

KSLM  Salem,  Ore.,  on  April  1  be- 
came affiliated  with  the  Don  Lee 
Network,  and  with  Mutual,  as  a 
fulltime  outlet,  bringing  MBS' 
total  number  of  stations  to  221. 
Station  is  operated  by  Oregon  Ra- 
dio Inc.  with  1,000  w  on  1390  kc. 


Value  of  WFD  Discs 
Is  Sought  in  Query 

TO  DETERMINE  whether  or  not 
it  is  advisable  to  continue  distribu- 
tion of  the  sponsorable  War  Bond 
disc  series,  the  Treasury  Salute 
and  the  Treasury  Song_  for  Today, 
the  War  Finance  Division  of  the 
Treasury  Dept.  is  sending  to  all  ra- 
dio stations  a  short  questionnaire 
in  the  form  of  post  cards  request- 
ing information  on  the  use  of  these 
transcriptions  by  stations. 

WFD  hopes  to  determine  from 
these  station  reports  whether  the 
expenditure  of  Government  funds 
for  the  production  and  distribu- 
tion of  these  recordings  is  justifi- 
able— accounting  for  greater  divi- 
dends in  War  Bond  sales;  whether 
from  a  businessman's  viewpoint  the 
discs  are  worthy  of  sponsorship; 
and  whether  the  average  listener 
includes  the  programs  on  his  list 
of  radio  entertainment. 


ASCAP  Quarterly  Melon 
Reaches  All-Time  High 

ASCAP  will  distribute  to  members 
between  $1,450,000  and  $1,500,000 
for  the  first  quarter  of  1944,  an  all- 
time  hi^h,  Deems  Taylor,  president 
of  ASCAP,  told  the  annual  mem- 
bership meeting  last  Wednesday  at 
the  Ritz-Carlton,  New  York.  Mr. 
Taylor  also  reported  that  ASCAP 
overhead  in  1943  had  been  cut 
from  25%  to  21%. 

At  the  annual  dinner  following 
the  meeting,  a  number  of  radio 
personalities  were  seated  at  the 
speakers  table,  including:  M.  H. 
Aylesworth,  former  president  of 
NBC;  A.  L.  Ashby,  NBC  vice-pres- 
ident and  general  counsel;  FCC 
Chairman  James  Lawrence  Fly; 
Isaac  D.  Levy,  chairman  of  the 
board,  WCAU  Philadelphia,  and  a 
director  of  CBS;  Frank  E.  Mullen, 
NBC  vice-president  and  general 
manager;  Edward  J.  Noble,  Blue 
network  chairman  of  the  board; 
Mark  Woods,  Blue  president,  and 
Robert  Swezey,  Blue  secretary  and 
counsel. 


Clyde  Gray 

CLYDE  D.  GRAY,  67,  of  Pelham, 
N.  Y.,  retired  chief  engineer  of  J. 
G.  White  Engineering  Corp.,  New 
York,  died  March  29  in  New  Roch- 
elle  Hospital  after  a  long  illness. 
Associated  with  the  firm  from  1901 
until  his  retirement  in  1940,  Mr. 
Gray  designed  electrical  machin- 
ery and  equipment,  including  power 
stations  for  radio  companies  such 
as  Marconi  Wireless  Telegraphy 
Co.  of  America,  and  RCA.  He  was 
at  one  time  vice-president  of  the 
New  York  Engineering  Society, 
and  was  a  fellow  of  the  American 
Institute  of  Electrical  Engineering. 
He  leaves  a  widow  and  a  daughter. 


Revlon  Shifts 

REVLON  PRODUCTS  Corp.,  New 
York,  which  discontinued  its  Ger- 
trude Lawrence  show,  Revlon  The- 
atre on  the  Blue  network,  Sunday, 
10-10:30  March  26  after  a  26-week 
run,  has  shifted  its  account  from 
William  H.  Weintraub  &  Co.,  New 
York,  to  McCann-Erickson  Inc., 
New  York,  it  was  announced  last 
week.  There  are  as  yet  no  definite 
plans  for  further  radio. 
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only  the  highly  critical  end  product 
war  plants  would  be  included,  such 
as  landing  craft,  bombers,  radar 
and  equally  important  military 
equipment. 

It  was  expected  that  a  final  list- 
ing of  these  "supercritical"  activi- 
ties will  be  issued  this  week  and 
that  this  list  will  apply  "with  force" 
to  registrants  under  26. 

Jett  Submits  Report 

As  Broadcasting  went  to  press, 
meetings  were  being  held  with 
WMC  Chairman  McNutt  at  which 
representatives  of  various  govern- 
ment agencies  submitted  reports  to 
formulate  a  program  for  handling 
occupation  deferments  of  men  be- 
tween the  ages  of  22  and  26.  This 
program  will  provide  a  list  of  vital 
war  activities  and  plants  for  use  of 
Selective  Service  boards  in  giving 
special  consideration  to  requests 
for  continuation  of  deferment. 

At  the  first  of  the  meetings  on 
Thursday,  Commissioner  Jett  sub- 
mitted a  report  on  behalf  of  the 
common  carrier  which,  he  stated, 
also  applied  to  broadcasting.  He 
explained  that  shortage  of  time 
prevented  preparation  of  detailed 
manpower  data  on  the  industry. 

Appearing  as  chairman  of  the 
Coordinating  Committee  of  the 
Board  of  War  Communications,  Mr. 
Jett  urged  that  the  non-common 
carrier  services,  including  broad- 
casting, as  well  as  the  telephone, 
telegraph  and  other  common  car- 
riers, "be  given  full  and  sympa- 
thetic consideration  in  adopting 
policy  with  respect  to  deferments  in 
critical  occupations". 

In  his  presentation  covering  do- 
mestic communications,  Mr.  Jett 
asked  that  whatever  considerations 
are  given  to  men  under  26  should 
not  weaken  the  protection  for  men 
over  26  in  these  critical  occupa- 
tions. He  relayed  the  Board's  posi- 
tion that  deferments  be  handled 
on  an  individual  basis.  "The  pri- 
mary consideration  should  be  the 
job  the  man  does  and  the  situation 
of  the  company  and  the  community 
where  he  is  employed,"  he  said. 

Instructions  to  local  draft  boards 
to  proceed  with  the  induction  of 
men  under  26  in  occupationally  de- 
ferred classifications  were  issued 
previously  by  Maj.  Gen.  Lewis  B. 
Hershey,  director  of  Selective  Serv- 
ice. In  directing  State  directors  to 
begin  review  of  these  registrants 
"without  regard  to  existing  defer- 
ment termination  dates,"  he  stated 
that  under  the  new  procedure  au- 
horization  has  been  given  to  the 
war  agencies  to  designate  represen- 
tatives in  each  State  to  endorse 
special  requests  for  deferment  of 
key  registrants  under  26  engaged 
in  war  activities  other  than  agri- 
culture. 

The  procedure  provides  that  if 
the  State  Selective  Service  Director 
accepts  the  deferment  recommen- 
dation of  procurement  agency  rep- 
resentative, he  will  forward  the 


42-A  special  form  to  the  appro- 
priate local  board.  When  the  local 
board  receives  this  form  it  will  con- 
sider the  registrant  for  deferment 
or  reopen  the  classification  even 
though  the  registrant  has  already 
been  classified  as  available  for  serv- 
ice. 

"The  procedure,"  Gen.  Hershey 
advised,  "is  effective  immediately 
and  will  apply  although  new  lists 
of  war  activities  and  establishments 
are  not  yet  available  to  the  State 
Directors.  It  is  contemplated,  how- 
ever, that  the  procurement  agencies 
will  furnish  a  new  list  of  war  ac- 
tivities and  a  list  of  establish- 
ments within  those  activities  in 
which  key  registrants  under  the 
age  of  26  may  be  considered  for 
occupational  deferment  to  Selective 
Service  within  the  near  future. 

"When  the  list  of  war  activities 
and  the  establishments  within 
those  activities  have  been  issued  to 
State  directors  they  will  constitute 
the  only  activities  and  establish- 
ments in  which  registrants  may  be 
considered  as  exceptions  to  the  gen- 
eral restriction  against  the  occu- 
pational deferment  of  registrants 
under  the  age  of  26  ordered  by  the 
Selective  Service  Feb.  26." 

Preparing  Bill 

With  regard  to  men  now  classi- 
fied as  available  for  limited  mili- 
tary service  only  in  Class  1-A-L, 
or  as  unfit  for  any  military  service, 
Gen.  Hershey  stated  it  was  intended 
to  permit  them  to  be  classified  into 
Class  II-A  or  II-B  if  they  are  con- 
tributing to  war  production  or  in 
support  of  the  war. 

Meanwhile,  Congress  considered 
legislation  to  draft  an  estimated 
1,000,000  4-F's  now  in  non-essen- 
tial jobs  into  non-combat  work 
battalions.  Robert  P.  Patterson,  Un- 
der-Secretary of  War,  testified  be- 
fore a  House  Military  Affairs  sub- 
committee under  Chairman  Costello 
(D-Cal.)  that  an  amendment  to  the 
Selective  Service  Act  would  be  de- 
sirable to  place  such  men  in  an  en- 
listed reserve  for  war  work.  He 
suggested  that  4-F's  now  in  essen- 
tial activity  could  be  given  occupa- 
tional deferments  and  be  retained 
in  their  present  jobs. 

Chairman  Costello  announced  on 
Thursday  that  his  committee  would 
present  a  bill  to  the  full  commit- 
tee in  about  two  weeks  embodying 
Mr.  Patterson's  recommendations. 
The  measure  would  provide  for 
auxiliary  battalions,  with  admin- 
istration of  industrial  replacements 
under  local  draft  boards. 

One  provision  of  the  bill  would 
carry  out  a  suggestion  made  by 
Mr.  Patterson  looking  to  induction 
later  of  men  up  to  28  or  30  now 
classified  as  occupationally  de- 
ferred. This  amendment  would  call 
for  the  gradual  stepping  up  of  the 
non-deferrable  age  group  as  the 
men  under  26  are  inducted  and 
their  replacement  by  4-F's. 

A  cursory  survey  of  the  age 


VISITORS  AT  WLW  Cincinnati 
last  week  were  Ann  Wright  (left), 
time  buyer  for  J.  Walter  Thompson 
Co.,  and  Lennea  Nelson,  who  man- 
ages the  timebuying  department 
for  the  agency.  They  were  greeted 
by  Robert  E.  Dunville,  vice-presi- 
dent of  Crosley  Corp.  and  assistant 
general  manager  of  the  broadcast- 
ing division.  Accompanying  the  vis- 
itors from  New  York  was  Eldon 
Park  of  WLW's  New  York  office. 


Ernst  Appointed 

APPOINTMENT  of  Hugh  Ernst 
as  acting  general  manager  of 
WAAC  Foit  Myers,  Fla.,  was  an- 
nounced last  Friday  by  Ronald  B. 
Woodyard,  president  of  WAAC 
and  general  manager  of  WING 
Dayton.  Mr.  Ernst,  who  succeeds 
James  Turner,  was  for  many  years 
associated  with  the  National  Cash 
Register  Co.,  Dayton,  with  NBC 
Chicago  and  New  York,  and  for  the 
past  year  he  has  been  on  the  sales 
force  of  WAAC. 


composition  of  men  employed  in 
broadcasting  indicates  that  more 
than  50%  of  the  technical  staffs 
are  of  draft  age  and  that  about 
10%  are  under  26.  In  one  Wash- 
ington station,  21  of  the  23  tech- 
nicians are  under  38  and  two  are 
under  26.  An  estimate  based  on  a 
year-old  survey  of  NBC's  engineer- 
ing employes  in  New  York  shows 
180  of  its  420  employes  between 
18  and  38  and  37  between  18  and 
26. 


BRITISH  COLUMBIA 
LAND   OF  OPPORTUNITY 
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VANCOUVER.  CANADA 
J.  H.  McGILLVRA  (US) 
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DUAL  EVENT  it  was  for  G.  A.  (Dick)  Richards,  when  KMPC  moved 
from  Beverly  Hills,  Cal.,  to  new  studio  building  at  5939  Sunset  Blvd., 
Hollywood,  on  March  19.  It  was  also  his  55th  birthday.  On  hand  for  the 
occasion  were  (1  to  r,  front  row),  Leo  J.  Fitzpatrick,  vice-president  and 
general  manager  of  WJR  Detroit;  G.  A.  (Dick)  Richards,  president  of 
WJR  WGAR  KMPC;  Carl  George,  director  of  operations,  WGAR  Cleve- 
land; (back  row),  John  Patt,  vice-president  and  general  manager  of 
WGAR;  Owen  Uridge,  asst.  manager  of  WJR  Robert  O.  Reynolds,  v-p 
and  of  KMPC;   Eugene  Carr,  executive  assistant  to   Mr.  Richards. 


SUMMER  PROGRAMS 
BEING  SCHEDULED 

SUMMER  plans  for  at  least  three 
network  programs  are  now  pretty 
well  set.  Jack  Benny  will  not  go 
on  the  air  for  his  new  sponsor, 
American  Cigarette  &  Cigar  Co., 
until  the  fall.  American  Tobacco 
Co.,  AC&C  parent  company,  will 
fill  his  Sunday  7-7:30  p.m.  NBC 
spot  June  4  with  Your  All  Time 
Hit  Parade,  which  vacates  the  Fri- 
day 8:30-9  p.m.  spot  on  NBC. 
AC&C  discontinues  Believe  It  Or 
Not  on  Mutual  Friday,  9:15-9:30 
p.m.  on  April  14. 

Effective  July  5,  Bristol-Myers 
Co.  will  replace  Eddie  Cantor  on 
NBC  Wednesday,  9-9.30  p.m.  with 
Alan  Young,  formerly  of  CBR 
Vancouver.  Duffy's  Tavern  has  been 
renewed  for  52  weeks  on  the  Blue, 
effective  Oct.  10.  Program  will  take 
a  13-week  summer  hiatus  starting 
July  4.  Pepsodent  Co.  will  replace 
Bob  Hope  on  NBC  Tuesday,  10- 
10:30  p.m.  with  Charlotte  Green- 
wood, actress,  starting  June  13. 


Offers  Video  Plan 

SUGGESTION  that  television  pro- 
gramming could  be  advanced  with 
saving  of  "untold  millions"  by  a 
temporary  non-profit  organization, 
jointly  underwritten  and  operated 
by  all  interested  groups,  was  ad- 
vanced by  Gerald  Cock,  Pacific 
Coast  representative  of  the  BBC, 
last  Friday  in  BBC's  New  York 
office. 


CHATTANOOGA 


POWER 


EMPIRE 


WOOD 


Spot  Sales  Is  Appointed 
As  KALE  Representative 

APPOINTMENT  of  Spot  Sales 
Inc.,  as  exclusive  national  represen- 
tatives for  KALE  Portland,  was 
announced  last  Thursday  by  C.  W. 
Myers,  president.  The  action  is  con- 
sistent with  the  FCC  regulation 
banning  dual  ownership  of  stations 
in  the  same  or  overlapping  areas. 
Mr.  Myers  also  is  president  and 
principal  stockholder  of  KOIN 
Portland,  CBS  outlet. 

Following  promulgation  of  the 
"duopoly"  order  last  fall,  Mr. 
Myers  separated  the  local  sales 
staffs  of  the  two  stations  and  other- 
wise took  steps  to  make  each  sta- 
tion a  separate  operating  entity. 
Both  KOIN  and  KALE  heretofore 
had  been  represented  nationally  by 
Free  &  Peters,  which  retains  its 
exclusive  KOIN  representation. 
Minority  ownership  in  both  sta- 
tions is  held  by  the  Journal  Pub- 
lishing Co.,  publishers  of  the  Ore- 
gon Journal.  The  newspaper,  how- 
ever, has  not  been  identified  with 
the  management  of  either  station. 


5,000  WATTS 

DAY  AND  NIGHT  ' 
PAUL  H.  RAYMER  CO. 


CBS  M&O  STATIONS 
HOLD  3-DAY  MEET 

NETWORK  operating  problems 
were  thrashed  out  in  morning 
round-table  discussions  during  a 
three-day  meeting  of  the  managers 
of  eight  Columbia-owned  stations, 
held  March  27-29  in  the  network's 
New  York  headquarters  with  Frank 
N.  Stanton,  CBS  vice-president, 
presiding.  In  the  afternoon  net- 
work executives  discussed  plans  for 
future  operations  and  answered 
station  operators'  questions.  At  the 
Monday  luncheon  session,  John 
Daly,  CBS  correspondent  recently 
returned  from  Italy,  gave  an  off- 
the-record  report  of  the  state  of 
the  war  in  that  area. 

Station  managers  attending  the 
sessions  were:  Arthur  Hull  Hayes, 
WABC  New  York;  Don  W.  Thorn- 
burgh,  CBS  Pacific  Coast  vice- 
president,  representing  KNX  Los 
Angeles;  Carl  Burkland,  WTOP 
Washington;  Austen  E.  Joscelyn, 
WCCO  Minneapolis;  Merle  Jones, 
KMOX  St.  Louis;  Harold  E.  Fel- 
lows, WEEI  Boston;  J.  K.  Van  Vol- 
kenburg,  WBBM  Chicago;  A.  D. 
Willard  Jr.,  WBT  Charlotte.  Thad 
Holt,  WAPI  Birmingham,  in  which 
CBS  owns  a  minority  interest  and 
which  is  represented  by  Radio 
Sales,  like  the  Columbia-owned  sta- 
tions, also  attended. 


New  Federal  Post 

(Continued  from  page  7) 

support  for  the  chairmanship.  The 
same  holds  for  Commissioner  Jett, 
who  assumed  office  as  a  commis- 
sioner on  Feb.  15,  after  having 
served  as  an  engineering  executive 
of  the  FCC  and  its  predecessor,  the 
Federal  Radio  Commission,  since 
1929. 

Numerous  Rumors 

Commissioner  Durr,  brother-in- 
law  of  Associate  Justice  Hugo 
Black,  who  was  named  to  the  Com- 
mission in  1941  after  having  served 
as  general  counsel  of  the  Defense 
Plant  Corp.  of  RFC,  then  was  re- 
garded as  the  "crown  prince"  and 
the  likely  successor  to  Mr.  Fly.  His 
extreme  views,  however,  are  be- 
lieved to  militate  against  his  ap- 
pointment, particularly  with  the 
Administration  shift  toward  com- 
parative convervatism.  He  is  re- 
garded as  a  disciple  of  the  Vice- 
President  Henry  A.  Wallace  school. 

Almost  from  the  start  of  Mr. 
Fly's  incumbency  in  1939,  there 
have  been  periodic  reports  of  his 
imminent  transfer  to  another  Gov- 
ernment post.  The  FCC,  under  his 
leadership,  has  been  one  of  the 
most  controversial  of  independent 
agencies.  On  both  sides  of  Capitol 
Hill,  but  notably  in  the  House,  the 
FCC  has  been  the  target  of  straf- 
ing Congressional  fire. 

Although  members  of  the  House 
Select  Committee  have  denied  the 
reports,  it  is  thought  that  with  Mr. 
Fly's  shift  from  the  FCC,  the  Com- 
mittee would  be  disposed  to  halt  its 
investigation  of  the  Commission, 
public  hearings  on  which  began 
last  summer. 

When  Rep.  Eugene  E.  Cox  (D- 
Ga.),  violent  critic  of  Chairman 
Fly,  resigned  Sept.  30  as  Select 
Committee  chairman,  it  was  repor- 
ed  that  an  FCC  reorganization 
might  ensue.  Nothing  developed, 
however.  Subsequently,  with  the 
resignation  several  weeks  ago  of 
Eugene  L.  Garey  as  general  coun- 
sel of  the  Committee,  similar  ru- 
mors developed. 

Legislation  Unlikely 

Whether  an  agreement  to  drop 
plans  for  legislation  to  revise  the 
Communications  Act  as  this  session 
would  develop  in  the  wake  of  an 
FCC  reorganization  also  was  being 
discussed.  In  view  of  the  election 
year  and  the  apparent  inability  of 
Chairman  Wheeler  (D-Mont.)  and 
Sen.  White  (R-Me.),  acting  Min- 
ority Leader,  to  get  together  on  a 
revised  version  of  their  bill  (S- 
814),  chances  for  legislation  at  this 
session,  whether  or  not  the  Com- 
mission is  reorganized,  are  regard- 
ed as  slim.  It  was  thought  the  re- 
vised measure  might  be  presented 
to  the  full  Interstate  Commerce 
Committee  this  month — after  Con- 
gress reconvenes  April  11  following 
the  Easter  recess  which  began 
March  31.  Mr.  Fly  has  strongly  op- 
posed any  legislation  at  this  ses- 
sion. 


WDRC 


CONNECTICUT'S  PIONEER  BROADCASTER 


Hooper  proves 
It's  a  BulPs-eye! 


A    Million  Pros- 
perous People  in 
Our  Primary  Plus 
a    Hooper  of   91.3%    by  Day  and 
80.4%  by  Night! 

iooo  WJHL  9io 

Watts   Johnson  City  K.C. 
Tennessee 

REPRESENTED    BY    HOWARD    WILSON  CO. 


Dominating  Its 
Community  in 
Public  Service! 


PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS  •  National  Representatives 


WiBW  has  developed 
America's  most  success- 
ful radio  selling  tech- 
nique— "reasons  why" 
delivered  as  the  recom- 
mendation of  one  friend 
to  another. 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 


-MARCH  25  TO  MARCH  31  INCLUSIVE 


Decisions  .  .  . 

MARCH  28 
WDAK  West  Point,  Ga.— Granted  vol- 
untary assignment  of  license  and  CP  from 
L.  J  Duncan,  Leila  A.  Duncan,  Josephine 
A.  (Keith)  Rawls,  Effie  H.  Allen,  Aubrey 
Gay  d/b  Valley  Broadcasting  Co.  to  L.  J. 
Duncan,  Leila  A.  Duncan,  Josephine  A. 
(Keith)  Rawls,  and  Effie  H.  Allen  d/b 
Valley  Broadcasting  Co.  Aubrey  Gay  sells 
his  5%  interest  in  assignor  partnership  to 
Leila  A.  Duncan  for  $1  and  other  consid- 
erations. 

KBIZ  Ottumwa,  la.— Granted  voluntary 
assignment  from  J.  D.  Falvey  to  KBIZ  Inc. 
for  total  consideration  of  $60,000. 

WKBV  Richmond,  Ind. — Granted  volun- 
tary assignment  from  Knox  Radio  Corp. 
to  Central  Broadcasting  Corp.  No  monetary 
consideration  is  involved. 

KSL  Salt  Lake  City— Granted  extension 
special  service  authorization  to  operate  with 
Federal  Telegraph  tubes  instead  of  two 
Western-Electric  Type  298-A  tubes  in  last 
radio  stage  for  period  ending  May  1,  1945. 


KEVR  Seattle,  Wash. — Granted  extension 
special  service  authorization  to  permit 
broadcasting  as  a  public  service,  without 
charge,  of  information  to  longshoremen  at 
3:15  p.m.  and  6:45  p.m.  daily  for  period 
4-1-44  to  5-1-45  or  duration  of  war,  which- 
ever is  earlier. 

KOB  Albuquerque,  N.  M. — Designated 
for  hearing  application  for  mod.  CP  and 
license  covering  same.  Pending  such  hear- 
ing, present  license  extended  to  operate  on 
1030  kc,  10  kw,  and  special  service  au- 
thorization for  770  kc,  50  kw  D,  25  kw 
N,  extended  for  a  period  not  to  exceed 
six  mo. 

WWDC  Washington,  D.  C— Granted  ex- 
tension of  authority  for  waiver  See.  2.53 
and  Sec.  13.61  of  Commission's  Rules,  so 
as  to  permit  operation  of  synchronous  amp- 
lifier by  remote  control  from  main  trans- 
mitter location  for  period  April  1  to  June 
1,  1944.  Same  conditions. 

WLOL  Minneapolis,  Minn. — Designated 
for  hearing  application  for  CP  make 
changes  in  transmitting  equipment  and 
DA,  increase  1  kw  to  5  kw,  using  DA-DN. 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Preu  Bldg.,  Wash.,  D.  C 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.         Dl.  1205 
Washington,  D.  C. 


PAUL  F  GODLEY 

CONSUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER         DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


GEORGE   C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


Radio  Engineering  Consultants 
Frequency  Monitoring 


Commercial  Radio  Equip.  Co. 


•  Evening  Star  Building,  Washington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 

ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


RING  8c  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C. 


WOODWARD  &  KEEL 

Consulting  Radio  Engineers 
Earle  Bldg.  •  District  4871 

Washington  4,  D.  C. 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 
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Calumet  Broadcasting  Corp.,  Hammond, 
Ind. — Designated  for  hearing  application 
for  CP  new  station,  1520  kc,  5  kw,  day- 
time (Call  WHIP  requested). 

KTHS  Hot  Springs,  Ark.— Granted  re- 
newal of  license  to  operate  on  1090  kc, 
10  kw  D,  1  kw  N,  conditions.  Dismissed 
application  extension  special  service  au- 
thorization to  operate  unlimited  time,  si- 
multaneously with  WBAL. 

MARCH  29 

York    Broadcasting    Co.,    York,    Pa. — 

Placed  in  pending  file  application  for  CP 
new  FM  station. 

WGAL  Lancaster,  Pa. — Same. 

WDEL   Wilmington,   Del. — Same. 

Louis  Wasmer  Inc.,  Spokane,  Wash. — 
Same. 

National  Broadcasting  Co.,  Washington, 
D.  C. — Same. 

Associated  Broadcasters  Inc.,  Bethlehem, 
Pa. — Same. 

Blue  Network   Co. — New  York — Same. 

Havens  &  Martin  Inc.,  Richmond,  Va. 
— Same. 

Keystone  Broadcasting  Corp.,  Harris- 
burg,  Pa. — Same. 

Nashville  Radio  Corp.,  Nashville,  Tenn. 

■ — Same. 

WHDH  Boston,  Mass. — Granted  petition 
for  leave  to  amend  application  for  mod. 
license  and  ordered  that  application  as 
amended  be  removed  from  hearing  docket 
and  that  hearing  set  for  April  20  be 
cancelled. 

Applications  .  .  . 

MARCH  28 
Record-Herald   Co.,    Wausau,    Wis. — CP 

new  FM  station,  46,500  kc. 

WCHS  Charleston,  W.  Va.— CP  install 

new  transmitter,  changes  in  DA-N,  change 
580  kc  to  640  kc,  increase  6  kw  to  50  kw, 
move  transmitter. 

Beauford  H.  Jester,  Waco,  Tex. — CP 
new  standard  station,  1230  kc,  250  w, 
unlimited. 

Granite  District  Radio  Broadcasting  Co., 
Murray,  Utah — CP  new  standard  station, 
1490  kc.  250  w,  unlimited. 

HARM  Fresno,  Cal. — Mod.  license  change 

1430  kc  to  1030  kc. 

KJR  Seattle,  Wash.— Mod.  CP  authoriz- 
ing increase  power,  install  new  transmitter 
and  DA-N,  for  approval  transmitter  site 
and  DA. 

The  Middle  Tennessee  Broadcasting  Co., 
Columbia,  Tenn. — CP  new  standard  sta- 
tion   250  w,  unlimited.  (Incomplete). 

KWAL  Wallace,  la. — Transfer  control 
from  Clarence  Berger  to  J.  R.  Binyon. 
(Incomplete) . 

MARCH  29 

Durham  Broadcasting  Co.,  Durham,  N. 
C. — CP  new  standard  station,  1580  kc 
250  w,  unlimited. 

Rhea  Howard,  Wichita  Falls,  Tex. — CP 
new  FM  station,  46,500  kc,  12,800  sq.  mi. 
coverage. 

Atlantic  Coast  Broadcasting  Co.,  Charles- 
ton, S.  C— CP  new  FM  station,  47,700  kc, 
6,400  sq.  mi. 

Central  Broadcasting  Co.,  Des  Moines, 
la.— CP  new  FM  station,  46,100  kc,  18,200 
sq.  mi.  coverage. 

KXO  El  Centro,  Cal. — License  to  cover 
CP  authorizing  change  frequency,  increase 
power  and  install  new  transmitter. 

Columbia  Broadcasting  System,  Delano, 
Cal. — CP  new  international  station,  50  kw 
on  6120,  6170,  9650,  11830,  15270,  17830, 
21520  and  21570  kc. 

Air-Waves  Inc.,  Baton  Rouge,  La. — CP 
new  standard  station,  1400  kc,  250  w,  un- 
limited. 

MARCH  30 

WKBV  Richmond,  Ind.— CP  increase 
100  w  to  250  w,  make  changes  in  trans- 
mitting equipment  and  antenna  and  move 
transmitter  and  studio. 

University  of  Southern  California,  Los 
Angeles — CP  new  non-commercial  educa- 
tional station,  42,900  kc,  1  kw,  special 
emission.. 

Broadcasters  Oreg.  Ltd.,  Portland,  Ore. 

— CP  new  FM  station,  48,500  kc,  5,826 
sq.  mi. 

Texas  Star  Broadcasting  Co.,  Houston, 
Tex. — Petition  reinstate  application  for 
CP  new  standard  station,  1230  kc,  250  w, 
unlimited,  amended  re  antenna  changes 
and  corporate  structure. 


Tentative  Calendar  .  .  . 

Valley  Broadcasting  Co.,  West  Point,  Ga. 
— CP  new  station,  1480  kc,  250  w,  un- 
limited. 

WHDH  Boston,  Mass. — Petition  for  leave 
to  amend  and  for  removal  from  hearing 
docket  of  application  for  mod.  license  to 
operate  with  DA  after  sunset  at  Gaines- 
ville, Fla.  on  850  kc,  5  kw,  unlimited  (DA- 
NK 


He twork  Accounts 

All  time  Eastern  Wartime  unless  indicated 


New  Business 

IMPERIAL     TOBACCO     Co.,  Montreal 

(Sweet  Caporal  cigarettes)  on  April  6  to 
June  29  sponsors  Light  Up  and  Listen,  on 
24  CBC  Dominion  network  stations,  Thurs. 
10-10:30  p.m.  Agency:  Whitehall  Broad- 
casting Co.,  Montreal. 

GILLETTE  SAFETY  RAZOR  Co.  of  Can- 
ada,  Toronto  (blades)  on  May  6  airs  the 
Kentucky  Derby  on  22  CBC  Dominion  net- 
work stations.  Sat.  6-6:30  p.m.  Agency: 
Maxon  Inc.,  New  York. 
JUSTUS  CRAMER  for  Senator,  San  Fran- 
cisco,  on  March  23  started  for  8  weeks, 
political  talk,  on  16  Don  Lee  Cal.  stations, 
Thurs.  9:45-10  p.m.  (PWT).  Agency: 
Campaigns  Inc.,  San  Francisco. 
PAY  HOLE  GUARANTEE  Assn.,  Los  An- 
geles, on  Mar.  24  started  for  8  weeks,  po- 
litical talk  on  16  Don  Lee  Cal.  stations, 
Fri.,  9:45-10  p.m.  (PWT).  Agency:  Cina- 
ma  Adv.  Hollywood. 

SHERIDAN  DOWNEY  for  Senator,  Los 
Angeles,  on  April  19  starts  for  4  weeks, 
political  talk,  on  16  Don  Lee  Cal.  stations. 
Wed.,  9:45-10  p.m.  (PWT).  Agency: 
Smith  &  Bull  Adv.  Los  Angeles. 
CHEMICALS  Inc.,  San  Francisco  (Vano) 
on  April  23  starts  for  52  weeks  Vivian 
Lane  on  8  CBS  Pacific  stations,  Sun., 
5:30-5:45  p.m..  (PWT).  Agency:  Garfield 
&  Guild  Adv.,  San  Francisco. 

Net  Changes 

MAIL  POUCH  TOBACCO  Co.,  Wheeling 
(cigars,  tobacco),  on  April  10  adds  18  Blue 
stations  to  Counterspy,  making  a  total  of 
120  Blue  stations,  Mon.,  9-9:30  p.m.  Agen- 
cy :  Walker  &  Downing,  Pittsburgh. 
PACKARD  BELL  Co.,  Los  Angeles  (ra- 
dio equipment) ,  on  April  7  shifts  News- 
makers on  5  NBC  Pacific  stations,  Sun., 
3:45-4  p.m.  (PWT),  to  8  CBS  Pacific  sta- 
tions, Fri.,  8:15-8:30  p.m.  (PWT).  Agen- 
cy: Barton  A.  Stebbins  Adv.,  Los  Angeles. 


NBC's  three-tone  musical  identifica- 
tion is  now  heard  every  quarter-hour 
in  the  lobby  of  the  NBC  Bldg.,  Radio 
City. 


ROOM 


JERRY  KELLY,  formerly  chief  en 
gineer  of  Northern  Broadcasting  & 
Publishing  Co.'s  chain  of  Ontario 
and  Quebec  stations,  has  graduated 
as  a  second  lieutenant  in  the  Royal 
Canadian  Signal  Corps. 

BILL  PIERASKI,  former  transmitter 
operator  of  CKGB  Timmins,  Ont.,  is 
now  with  the  Royal  Canadian  Ait 
Force  overseas. 

GEORGE  McCURDY,  technical  su 
pervisor  of  Northern  Broadcasting  & 
Pub.  Co.,  has  returned  to  CKWS 
Kingston,  after  making  a  survey  ol 
the  company's  stations  in  Ontario 
and  Quebec. 

PAUL  SHOCK  has  returned  to  tht 
engineering  department  of  KM03 
St.  Louis  after  serving  in  the  NavJ 
as  a  lieutenant  (jg). 

WALTER  J.  STILES,  chief  engineei 
of  WEEI  Boston,  designed  and  su 
pervised  the  construction  of  the  ne\ 
studios  and  offices  of  WCAX  Bur 
lington,  Vt. 

PETE  WILTJER  is  a  new  membe 
of  the  engineering  staff  of  WJR  Dt 
troit. 
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HERMAN  FLOREZ,  formerly  an  er 
gineer  at  WOR  New  York,  is  on  sp< 
cial    engineering   assignment  for  tb, 
U.  S.  Government  in  London  and  i  r>i 
headquartered  at  the  American  Eri  0 
bassy.  Mr.  Florez  originally  came  froi  aat 
Colombia,    where   he    specialized   i  a«n 
technical  radio.  ~-~ 

WAYNE  J.  HATCHETT  has  left  tl  "t*, 
engineering   staff  of  KCMO  Kansi  it,, , 
City,  to  join  the  Navy  and  will  beg 
training  at  Farragut,  Ida.  He  forme  iont^ 
ly  had  been  chief  engineer  at  KIT 
Kansas  City,  WINN  Louisville,  ai 
KBIZ  Ottumwa,  la. 


BROADCASTING  •  Broadcast  Advertising 


CLASSIFIED 


Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classifications,  15c 
per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS,  triple.  Minimum  charge 
$1.00.  Count  three  words  for  box  address.  Forms  close  one  week  preceding 
issue.  Send  Box  replies  to  BROADCASTING  Magazine,  National  Press  Building, 
Washington  4,  D.  C. 

PAYABLE  IN  ADVANCE 


Help  Wanted 


Operator — With  first  class  license,  May  1st. 
Western  Pennsylvania  250  watter.  State 
salary  wanted.  Box  80,  BROADCAST- 
ING. 

Engineer — Having  available  or  able  to  as- 
semble, equipment  to  construct  five  or 
ten  kilowatt  standard  broadcast  trans- 
mitter. The  Sun  Publishing  Company, 
Jackson,  Tennessee. 

Immediate  Opening  for  announcer.  Experi- 
ence not  essential.  Give  details  first  let- 
ter. Box  77,  BROADCASTING. 

Announcer — Network  affiliated  Virginia 
station  has  immediate  opening  for  de- 
pendable experienced  draft  exempt  an- 
nouncer. Minimum  salary  $40.00  weekly. 
Send  references  and  voice  recording  if 
possible  to  Box  75,  BROADCASTING. 

I  Wanted— Engineer  for  5  KW  CBS  affiliate. 
Experience  desirable.  Prefer  draft  ex- 
empt if  possible.  Write  Chief  Engineer, 

1     WKZO,  Kalamazoo. 

1  Wanted — Engineer  for  5  KW  midwestern 
1  station.  Experience  not  necessary  but 
*  desirable.  Write  Box  64,  BROADCAST- 
1  ING. 

i   . 

;  ANNOUNCER — For  basic  major  network 

station  in  New  England.  Experience, 
.     salary,    other   qualifications    first  letter. 

Box  65,  BROADCASTING, 

Announcer-Engineer  —  For  progressive 
CBS  station  in  South.  $45.00.  Box  B2, 
c/o  BROADCASTING  MAGAZINE. 

i  Combination    Chief-Engineer-Announcer  — 

j     $60.00    with    furnished   apartment  free. 
'     Give  full  details.  Box  51,  care  of  BROAD- 
CASTING MAGAZINE. 

V  Control  Engineer — For  5  KW  station  in 
Massachusetts.    Must    be    alert,  reliable 

I     and  draft  exempt.  State  experience  and 

P     references.    Good  pay — 40    hour  week. 

p  License  desirable.  Box  46,  BROADCAST- 
ING. 

jl  Engineer — Capable  of  developing  assem- 
bling fully  financed  250  watt  transmitter 
and  taking  general  charge  in  establish- 
ing station.  Immediate  salary,  substan- 
tial interest.  Box  602,  Church  Street,  An- 
nex, New  York,  N.  Y. 


Announcer  Wanted — In  Midwest  Capital 
city,  network  affiliated  station  needs  ex- 
perienced announcer  operator,  Attractive 
salary  and  working  conditions.  Send  full 
details  and  audition  transcription  if  pos- 
sible. Write  R.  L.  Rose,  KWOS,  Jeffer- 
I    son  City,  Missouri. 


Sponsor  Wanted — J.  B.  and  Mae — Comedy 
team.  Radio  experience.  Write  and  act. 
Own  script  for  homey,  quixotic  story  of 
)   married    life    with    appeal   to  daytime 
audience.  Box  106.  BROADCASTING. 


CBS  Affiliate— In  beautiful  New  England 
University  city  needs  experienced  an- 
nouncer. Prefer  family  man  who  is  in- 
terested in  permanent  position  at  good 
salary.  Unlimited  opportunity  to  advance. 
Station  is  largest  in  area  with  no  com- 
petition. City  is  non-industrial  so  living 
expenses  are  moderate.  If  interested 
write  Box  26,  BROADCASTING,  giving 
qualifications  and  draft  status.  An  inter- 
view will  be  arranged. 


SVest  Texas  Regional  station  has  openings 
for  two  Transmitter  Operators.  Write 
KTSM,  El  Paso,  Texas. 


ladio  Business  Consultant  has  available 
weeks  May  21,  June  25  &  Oct.  29.  Box 
107.  BROADCASTING. 


Southern  California  station  will  entertain 
applications  from  experienced  transmit- 
ter engineers.  Specify  class  of  license, 
draft  status,  and  salary  expected.  Box 
113,  BROADCASTING. 


Help  Wanted  (Cont'd) 

Engineer  or  Draftsman — For  position  in 
consulting  office,  Washington,  D.  C. 
State  detailed  qualifications  in  reply. 
Box   89,  BROADCASTING. 

WANTED — Transmitter  Engineer  holding 
radiotelephone  first  license  for  5  KW 
mid-west  station.  $42.50  week  and  eight, 
or  more  hours  overtime.  Supply  outline 
or  experience,  education,  draft  status, 
and  enclose  a  snapshot.  Address  Box  90, 
BROADCASTING.  

Chief  Engineer — Progressive  250  watt  sta- 
tion with  plans  for  3  Kw  F.M.  Perma- 
nent position  with  present  and  post  war 
opportunity.  Detail  previous  experience, 
age,  draft  status  and  salary  expected. 
All  replies  confidential.  Box  91,  BROAD- 
CASTING^  

Transmitter  Engineer — Southeast  Coast  5 
KW  regional  station.  Experience  and 
Draft  exempt  not  essential  but  desirable. 
Must  be  reliable.  State  experience  and 
references.  Address  Box  105,  BROAD- 
CASTING. 

Needed  Announcer  for  clear  channel  kilo- 
watt.  Box  99.  BROADCASTING.  

Engineer-Draftsman — By  Consulting  Radio 
Engineering  firm.  Write  Box  98,  BROAD- 
CASTING.  

FLORIDA— NEED  GOOD  COMBINATION 
ANNOUNCER  AND  CHIEF  ENGI- 
NEER, DRAFT  PROOF,  RELIABLE 
MAN  OR  WOMAN.  STATE  QUALIFI- 
CATIONS, SALARY  DESIRED,  AND 
ENCLOSE  RECENT,  FULL-LENGTH 
SNAPSHOT.  BOX  93,  BROADCASTING. 

ENGINEER— Local  NBC  affiliate  has  im- 
mediate opening  for  draft-exempt  First 
Class  Transmitter  Operator  capable  of 
assuming  duties  of  Chief  Engineer  if 
Chief  is  drafted.  Living  quarters  avail- 
able for  single  man.  Detail  experience, 
references,  expected  earnings,  snapshot 
first  letter.  WSAV,  Savannah,  Georgia. 

Announcer  wanted — (No  $60.00  a  week 
men,  please — have  tried  them  and  no  go) 
if  you're  looking  for  a  job  and  not  a 
position,  where  salary  is  based  on  ability 
to  produce.  Write  or  wire  stating  all. 
We're  a  Blue  affiliate  moving  into  new 
studios  soon.  Pleasant  working  condi- 
tions— living  expenses  reasonable  no  war 
industry  area.  Also  need  1st  or  2nd  class 
operator.  No  experience  necessary  but 
but  must  be  willing  to  learn  and  fast. 
And  do  more  than  just  keep  log.  No  chief 
engineers  please — we  have  a  good  one. 
Box  108  BROADCASTING. 

Situations  Wanted 

Young  Man — 20,  Classified  1C,  seeks  an- 
nouncing position.  Inexperienced  but  am- 
bitious. Graduate  of  Boston  Announcing 
School.  Write  James  Rood,  Terryville, 
Conn, 

Woman — Two  years  experience,  writing, 
producing  Army  programs,  seven  years 
social  service  background — has  idea — . 
BOX  94.  BROADCASTING. 

Excellent  writer,  capable  announcer,  some 
production.  Desire  opportunity  to  work 
into  production  management.  Sober,  re- 
liable 4  F.  Box  92.  BROADCASTING. 

ANNOUNCER— Experienced,  age  25,  Army 
discharge,  single.  Want  to  work  into 
programming.  Any  locale,  start  immed- 
iately. Box  88.  BROADCASTING. 

PROGRESSIVE  STATION  OWNERS— 
Can  you  use  a  "Musical  Clocker"  for  a 
two  hour  show  Mon.  thru  Fri.  7-9  A.M., 
a  sensational  program,  bringing  fame 
and  profits,  to  your  station.  Salary  One 
Hundred  Dollars.  Box  83.  BROADCAST- 
ING. 

Women's  Program — By  outstanding  femi- 
nine personality.  Natural  for  retail  spon- 
sorship or  for  participating  show.  Spon- 
sored past  year  by  furniture  store  on 
major  Blue  outlet.  Available  April  15. 
Box  102.  BROADCASTING. 


Situations  Wanted  (Cont'd) 

A  Sales  Executive,  thoroughly  experienced 
in  Radio  Broadcasting  desires  change. 
Will  consider  only  network  affiliated  sta- 
tion or  an  outstanding  agency  where 
opportunity  to  increase  earnings  will  be 
provided  in  return  for  honest  effort.  Give 
full  particulars  in  reply  to  Box  103. 
BROADCASTING. 

CAPABLE  YOUNG  MAN,  Chicagoan, 
draft  exempt,  college  education,  speaks 
German  and  French,  desires  permanent 
position  as  assistant  to  Radio  executive 
or  in  continuity  department.  Box  104. 
BROADCASTING.  

Newscaster-Announcer — Five  years  experi- 
ence ;  married ;  draft  exempt ;  now  em- 
ployed. Box  84.  BROADCASTING. 

RADIO  EXECUTIVE-FEATURE  WRITER 

have  handled  Promotion,  Publicity,  Pro- 
gramming, Public  Relations,  Public 
Speaking.  Young  woman,  free  to  travel. 
Available  May  1.  Box  85,  BROADCAST- 
ING.  

STATION  MANAGER— Radio  Executive 
seeks  local  station  which  needs  intelligent, 
progressive  leadership.  Young  — -  4F 
(medical  discharge).  All  inquiries  an- 
swered.  Box  86,  BROADCASTING. 

Versatile  Man?  Announce,  News,  Emcee, 
Act,  Misc.  Program  Ideas,  Human  inter- 
est. Originality.  Newspaper,  Theatre, 
Radio  background.  Non  draft.  Details 
first  letter,  please.  Box  87.  BROADCAST- 
ING^  

Transmitter-Engineer — 1st  class  license 
desires  permanent  position  in  South — 
available  immediately.  Thoroughly  exper- 
ience:!— -major  network.  Box  82.  BROAD- 
CASTING^^  

EXECUTIVE — Eleven  years  radio  experi- 
ence as  Regional  Network  Sales  &  Pro- 
motion Manager  —  Station  Manager  — 
Sales  Manager.  Desires  permanent  con- 
nection as  Station  Manager  or  Sales 
Manager.  Location  immaterial — Draft  de- 
ferred— Family  man — 32  years  old — ex- 
cellent references.  Available  immediate- 
ly.   Box  81,  BROADCASTING.  

Station  Manager — 15  years  radio-newspaper 
experience.  Thoroughly  familiar  with 
programming,  selling  and  administrative 
work.  Now  employed  manager  local  net- 
work station  in  major  market.  Married 
with  family,  age  37y2,  3-A.  Box  79, 
BROADCASTING.  

PROGRAM  DIRECTOR— Now  employed 
but  desiring  a  change.  4F.  Prefer  Mid- 
west. Box  74,  BROADCASTING, 

Station  Owners!  Bring  youth,  progress,  ra- 
dio knowledge,  business  ability  to  your 
station  with  draft  exempt  manager.  Ex- 
cellent reason  for  desiring  change.  Con- 
fidentially, let's  confer.  Write  Box  60, 
BROADCASTING.  

EXECUTIVE — Twelve  years  radio  experi- 
ence in  program  production,  direction, 
writing  with  top  organizations.  Desire 
East,  West  Coast,  or  Chicago  agency, 
network,  or  station  connection.  Draft 
exempt.  Age:  30.  Salary  requirements: 
$7500.  Excellent  references.  Box  41, 
BROADCASTING. 

Wanted  to  Buy 

CASH  ON  THE  LINE— For  equipment  for 
250  or  1000  watt  station.  Also  interested 
in  buying  towers.  Box  7,  BROADCAST- 
ING. 

WANTED  TO  BUY  IMMEDIATELY— 250 

or  1000  watt  complete  broadcast  setup. 
Studio,  transmitter,  tower,  etc.  Will  be 
interested  in  any  part  of  this  equipment 
or  all.  Wire  or  write  Box  97,  BROAD- 
CASTING. 

Interested  in  100-250  watt  transmitter,  ac- 
cessories including  tower.  Give  complete 
statement  of  equipment,  age,  condition, 
price,  location,  availability.  Address  Box 
96,  BROADCASTING. 

Five  or  ten  kilowatt  transmitter,  any  FCC 

approved  make.  Cash  on  delivery,  Sun 
Publishing  Company,  Jackson,  Tennessee. 

Complete  equipment  for  250  watt  standard 
station,  except  tower.  Address  Radio,  Box 
200,  Shelby,  N.  C. 

Want  to  buy  250  or  1  KW  transmitter ;  also 
portable  recording  machine;  modulation 
monitor  and  frequency  monitor.  Address: 
P.  O.  Drawer  943,  Greenwood,  Mississippi. 

EQUIPMENT  WANTED— 5  kilowatt  late 
model  RCA  or  W.  E.  broadcast  transmit- 
ter, phase  monitor,  two  200  foot  tow- 
ers. Box  4,  BROADCASTING. 

Wanted — Approved  modulation  monitor, 
either  new  or  one  that  can  be  repaired. 
Box  76,  BROADCASTING. 


For  Sale 


Hammond  Organ — For  Sale  Complete 
$2500.  KBUR,  Burlington,  Iowa. 

Charles  Frederick  Stein  7  foot  Studio 
Grand  Piano  in  good  condition.  Appraised 
value  $1800.00.  Wire  or  write  offer.  Box 
78,  BROADCASTING. 


Miscellaneous 


Obsolete  studio  control  equipment  rebuilt 
to  your  specifications,  subject  to  W.P.B. 
restrictions.  Box  101,  BROADCASTING. 


OPEN:  A  Good  Job 
for  a  CHIEF  ENGINEER 


present 


HERE'S  WHY,  our 

Chief  Engineer,  who  has  been  with 
us  for  about  ten  years,  is  leaving 
soon  because  of  ill  health.  We  both 
dislike  the  fact,  but  it  is  necessary 
and  unavoidable. 

WHAT  WE  NEED.  First,  a 
man  thoroughly  experienced  In  all 
phases  of  AM  operation,  preferably 
with  a  regional  station  with  a  com- 
plica'ed  directional  system.  Second, 
a  steady,  level-headed  person  with 
executive  ability,  because  we  are  a 
growing  organization  with  more  than 
one  station.  Third,  a  man  interested 
in  FM  and  Television,  with  a  record 
of  experience  or  study  in  either  or 
both. 

WHERE.  We  are  located  in  a 
moderate  sized  mid-western  city, 
which  is  an  important  radio  market. 
If  you  would  like  more  information, 
please  mail  a  brief  history  of  your 
experience  and  two  or  three  refer- 
ences. If  it  seems  advisable,  we  can 
then  get  together  and  discuss  in 
greater  detail. 

BOX   50— BROADCASTING 


SEASONED 
SALES  EXECUTIVE 

.  .  .  widely  known  in  the  industry. 
Now  employed,  seeks  position  as 
general  or  commercial  manager,  or 
as  station  or  network  representa- 
tive. Ten-year  record  of  accom- 
plishment includes  every  phase  of 
the  industry,  from  program  plan- 
ning through  announcing  and  pro- 
duction. Complete  knowledge  of  the 
mechanics  of  broadcasting  and  all 
related  problems.  College  trained, 
draft  exempt.  If  you  have  an  open- 
ing, talk  it  over  with  this  man.  He 
can  do  a  real  job  for  you.  Oppor- 
tunity paramount.  Will  locate  any- 
where. Address  Box  100,  BROAD- 
CASTING MAGAZINE. 


WANTED 

Junior  Announcer 

Man  or  Woman  to  Assist  Chief  An- 
nouncer, and  to  Learn  Control  Opera- 
tion, in  Mid-Western  College  Studio 
with  50,000-Watt  Commercial  Outlet. 

Salary — $140  per  Month 


Send  Record  of  Voice,  Photograph, 
Statement  of  Draft  Status,  and  Out- 
line   of    Educational    Background  to 

Box  95, 
BROADCASTING 
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Woodmen  of  World  and  WOW  Request 
Rehearing  in  Order  Canceling  Lease 


Third  Anniversary  Fete 
Is  Celebrated  by  WSPA 

OBSERVING  jointly  the  third  an- 
niversary of  WSPA  and  the  inau- 
guration of  the  Esso  Reporter, 
some  300  Standard  Oil  Co.  officials 
and  dealers  attended  a  banquet  in 
Spartanburg  March  27,  with  Jack 
Miller,  advertising  manager  of 
Standard  Oil  Co.  of  New  Jersey, 
as  the  principal  speaker. 

Walter  Brown,  vice-president  of 
Spartanburg  Advertising  Co.,  op- 
erating WSPA  and  WORD,  now 
on  leave  as  assistant  to  James  F. 
Byrnes,  director  of  War  Mobiliza- 
tion, presided.  Among  those  who 
attended  were  S.  H.  Giellerup, 
partner,  Marschalk  &  Pratt, 
Standard  Oil  agency,  New  York; 
John  Allen,  Marschalk  &  Pratt; 
Don  J.  O'Brien,  radio  director, 
Standard  Oil  Co.  of  New  Jersey; 
Roger  Peace,  former  South  Caro- 
lina Senator  and  publisher  of  the 
Greenville  News-Piedmont,  operat- 
ing WFBC;  B.  T.  Whitmire,  man- 
ager of  WFBC;  Don  S.  Elias, 
WWNC  Asheville;  John  Rivers, 
WCSC  Charleston;  Ed  Spencer, 
George  P.  Hollingbery,  radio  sta- 
tion representative;  Maj.  Gen.  D. 
S.  Wilson,  commanding  officer  of 
Camp  Croft,  near  Spartanburg. 


Schonbrunn  Appoints 

S.  A.  SCHONBRUNN  &  CO., 
New  York,  has  appointed  Roy  S. 
Durstine  Inc.,  New  York  as  ad- 
vertising agency  for  Savarin  Cof- 
fee, effective  April  1.  Present 
schedule  of  transcribed  announce- 
ments on  six  or  seven  Eastern  out- 
lets will  be  continued. 


INAUGURAL  of  the  Esso  Reporter 
on  WSPA  Spartanburg,  brought 
300  Standard  Oil  officials,  dealers 
and  radio  executives  to  the  South 
Carolina  city  last  Monday.  Above 
(1  to  r)  Walter  J.  Brown,  vice 
president  of  WSPA  and  WORD,  on 
leave  as  assistant  to  War  Mobiliza- 
tion Director  James  F.  Byrnes; 
J.  W.  Kirkpatrick,  WSPA  mana- 
ger, and  Roger  Peace,  former 
South  Carolina  senator  and  owner 
of  WFBC  Greenville.  At  left:  Don 
J.  O'Brien,  radio  director,  Stan- 
dard Odl  of  New  Jersey  and  Jack 
Miller,  advertising  manager  of 
Standard  Oil,  who  was  principal 
speaker  at  the  ceremonies. 


Symphony  Premiere 

WESTERN  Hemisphere  premiere 
of  Dmitri  Shostakovich's  Eighth 
Symphony,  was  given  by  the  New 
York  Philharmonic-Symphony  last 
Sunday,  April  2,  on  CBS  and  the 
Canadian  Broadcasting  Corp.  The 
program  was  also  rebroadcast  to 
Latin  America.  On  Sunday,  April 
9,  the  performance  will  be  rebroad- 
cast over  CBS  shortwave  stations 
to  Europe,  and  with  the  coopera- 
tion of  the  Office  of  War  Informa- 
tion, will  be  picked  up  and  relayed 
by  United  Nations  Radio  Algiers 
in  North  Africa  and  by  Radio  Bari 
in  Italy.  The  OWI  also  is  having 
records  made  for  rebroadcast  by 
the  BBC  in  England.  The  Philhar- 
monic-Symphony is  sponsored  by 
the  U.  S.  Rubber  Co.  Agency  is 
Campbell-Ewald  Co.,  New  York. 


WOODMEN  of  the  World  Life  In- 
surance Society  and  Radio  Station 
WOW  Inc.  last  Thursday  filed  with 
the  Nebraska  Supreme  Court  pe- 
titions asking  the  tribunal  to  re- 
hear and  set  aside  its  March  10 
decision  canceling  the  15  -  year 
lease  on  WOW  entered  into  a  year 
ago  between  the  Society  and  the 
corporation.  The  court,  in  a  4-3 
opinion,  had  reversed  the  District 
Court. 

WOW  Inc.,  of  which  John  J. 
Gillin  Jr.  is  president  and  general 
manager,  asserted  that  the  lease 
should  not  have  been  canceled  be- 
cause: 

(1)  The  court  has  already 
ruled  that  Gillin  and  his  as- 
sociates were  not  involved  in 
fraud  of  any  kind. 

(2)  Only  Federal  courts 
have  jurisdiction  of  litigation 
involving  radio  broadcast  li- 
censes. 

(3)  The  court's  March  10 
decision  was  unconstitutional 
under  both  the  U.  S.  and  State 
Constitutions. 

As  to  adequacy  of  the  lease  pay- 
ments, the  Gillin  brief  held  that 
the  Society  had  never  hoped  to 
realize  over  $850,000  from  out- 
right sale.  Under  the  lease  and 
rental  payments  over  the  15-year 
period,  the  Society  would  receive 
more  than  $1,400,000,  it  was  held. 

Cites  27  Reasons 

WOW  Inc.'s  brief  also  pointed 
out  that  the  court  ignored  the  tes- 
timony of  a  number  of  nationally 
prominent  broadcasters  who  had 
testified  that  the  lease  was  a  sound 
and  fair  deal  for  both  the  Society 
and  the  new  corporation. 

The  Society's  brief  set  forth  27 
reasons  why  the  Supreme  Court 
should  vacate  its  March  10  deci- 
sion and  insisted  that  the  court 
had  substituted  its  judgment  for 
the  judgment  of  the  board  of  di- 


LT.  JOHN  BULKELEY,  PT  boat 
hero,  who  has  consistently  declined  to 
appear  on  the  air,  was  heard  for  the 
first  time  on  WHN  New  York  last 
Friday,  just  before  going  overseas. 


rectors  on  the  question  of  adequacy 
of  consideration. 

Woodmen  stated  that  if  the  So- 
ciety continued  to  operate  WOW, 
it  would  "imperil"  the  Society's 
fraternal  and  financial  status.  Fur- 
ther, if  the  Society  attempted  a 
"different  disposition"  of  the  sta- 
tion, the  deal  would  involve  further 
prolonged  litigation.  Finally,  it 
was  contended  that  if  the  Society 
junked  the  station,  it  would  sub- 
ject itself  "again  to  complaint  by 
an  uninformed  member". 

The  Society's  brief  also  con- 
tested the  court's  assumption  of 
jurisdiction  in  litigation  involving 
a  Federal  broadcast  license  and 
likewise  questioned  constitutional- 
ity of  the  March  10  opinion.  The 
Society  pointed  out  that  the  opin- 
ion leaves  it  holding  the  station's 
physical  equipment  with  no  Fed- 
eral license  to  broadcast,  and  that 
WOW  Inc.  now  possesses  a  Fed- 
eral permit  to  broadcast  but  has 
no  physical  equipment. 

The  litigation  was  instituted 
over  a  suit  filed  in  District  Court 
by  Dr.  Homer  H.  Johnson,  of  Lin- 
coln, a  Woodmen  policyholder,  who 
claimed  the  lease  was  unfavorable 
to  the  interests  of  the  Society.  Dr. 
Johnson  lost  his  suit  in  the  Dis- 
trict Court  and  appealed  to  the 
Supreme  Court. 


Fred  R.  Ripley  Named 
WPRO  General  Manager 

FRED  R.  RIPLEY,  for  11  years 
vice-president  of  WSYR  Syracuse, 
has  been  named  general  manager 
of  WPRO  Providence,  it  was  an- 
nounced last  week  by  William  S 
Cherry  Jr.,  president  of  Cherry  & 
Webb  Broadcasting  Co.  Mr.  Ripley 
succeeds  the  retiring  manager, 
William  T.  Bush. 

A  veteran  of  17  years  in  radio, 
Mr.  Ripley  has  been  vice-president 
of  WKNE  Keene,  N.  H.,  and  treas- 
urer of  WTRY  Troy.  He  is  a  native, 
of  Cleveland,  O.,  and  worked  for  a 
number  of  years  as  a  reporter  and 
columnist  on  the  Cleveland  Press. 
In  World  War  I  Mr.  Ripley  was  a 
top  sergeant  and  later  wrote  a  book 
of  verse,  Songs  for  a  Soldier.  Dur- 
ing his  residence  in  Syracuse,  Mr. 
Ripley  lectured  for  nine  years  at 
Syracuse  University's  Radio  Work- 
shop, and  served  three  years  as 
president  of  the  Syracuse  Sym 
phony  Orchestra. 

Mr.  and  Mrs.  Ripley  have  movec 
to  Providence  to  establish  theii 
residence  there. 


'Where  Can  I  Get  Some  110  Volt 


Drawn  for  Broadcasting  by  Sid  Hix 
60  Cycle  Alternating  Current?" 


Falstaff  for  Falstaff 

FALSTAFF  BREWING  Corp.,  Stl 
Louis,  on  Monday,  April  3  startf 
a  quarter-hour  program  on  38  midl 
west  stations  of  the  Blue  network! 
featuring  Allan  Reed,  know  tJ 
radio  listeners  as  "Falstaff  Oppenl 
shaw".  Series  is  titled  The  Falstafi 
Show  and  will  be  heard  Mondajf 
Wednesday  and  Friday,  10-10  :lj 
p.m.  originating  from  New  Yorf] 
Mr.  Reed  continues  on  the  CBT 
Texaco  Show  with  Fred  Aller! 
Agency  is  Dancer-Fitzgerald-Sanj 
pie,  Chicago.  (See  Falstaff  sportj 
story  on  page  22.) 
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When  It's  Round-Up  Time 
In  "The  Texas  Rangers" 

They  came  from  near  and  far — from  war  plants,  the  armed  services  and  the 
entertainment  fields  — KMBC's  nationally  famed  "The  Texas  Rangers!"  It's 
been  round-up  time  for  the  boys  with  the  white  hats,  for  all  America  has  de- 
manded more  of  the  tunes  that  keep  'em  singing  on  the  home  front.  Yes — 
"The  Texas  Rangers",  better  than  ever,  have  added  many  new  numbers  to  what 
already  has  been  radio's  finest  transcribed  library  of  favorite  western  tunes. 
Let  us  tell  you  how  you  can  qualify  for  the  exclusive  right  to  air  "The  Texas 
Rangers"  in  your  territory.   Here's  the  answer  to  talent  shortage  problems!  "  I  R        #\  R.  ■ 

An  Arthur  B.  Church  Production  —  Write  George  E.  Halley,  Pickwick  Hotel,  Kansas  City  6,  Missouri 


Rubber  Products 


THE  sixth  largest  rubber  company  in 
the  United  :States  is  located  in  Den- 
ver. It  has  been  in  business  33  years. 
Today  it  is  making  parts  for  bombers  and 
fighters,  belts  and  hose  for  tanks,  trucks 
and  invasion  barges,  tires  and  tubes  for 
army  combat  units5  and  thousands  of 
rubber  products  essential  to  the  home 
front. 

Plans  are  ready  now  to  expand  this 
plant  immediately  after  the  war  to  sup- 
ply the  civilian  world  with  rubber  prod- 
ucts for  which  it  has  been  starving.  This 
is  one  of  Denver's  many  permanent  in- 
dustries which  the  outside  world  has 
never  seen  in  the  scenic  views  of  Colo- 
rado. 

Manufacturing,  mining,  agriculture, 
and  livestock  raising  have  always  been 
the  basic  industries  of  the  Denver  region. 
With  more — many  more — persons  en- 
gaged in  these  industries  than  ever  be- 
fore, the  Denver  market  is  a  bigger  and 
better  sales  area  than  ever  before. 


MARKS 


Denver  Delivers 
Battle  Metal 

Colorado  leads  the  world  in 
production  of  vanadium  and 
molybdenum,  strategic  metals 
needed  in  hardening  and  tough- 
ening steel  for  war.  Colorado 
makes  war  steel,  and  fabricates 
it,  too. 


Affiliated  in  Management  with  the  Oklahoma 
Publishing  Company  and  WKY,  Oklahoma  City 


Represented  by 
THE  KATZ  AGENCY 


Denver  Delivers 
Sales  Potentials 

The  effective  buying  income 
of  Colorado  increased  31. 6%  in 
1943  over  1 942 .  The  biggest 
payrolls  in  state  history  and  rec- 
ord-high farm  incomes  have 
made  the  Denver  region  excel- 
lent territory  for  sales  promotion. 


DENVER  DELIVERS  FARM  PRODUCTS. 
Colorado  is  one  of  the  nation's  top  pro- 
ducers of  sugar  beets,  onions,  beans,  hay 
and  livestock ;  has  twice  as  much  land 
in  farms  as  all  the  New  England  states. 


What  Weather 
Reports  for  WHO? 


When  weather-broadcast  restrictions  were  lifted, 
we  of  WHO  again  pondered  this  question:  For 
how  many  states  should  we  broadcast  the  forecasts? 
In  prewar  days  the  list  included  Iowa,  Minnesota, 
the  Dakotas,  Nebraska  and  Missouri. 

Accordingly,  WHO  Newscaster,  Bob  Burlingame. 
asked  all  his  listeners  in  "North  Central  States"  to 
write  in  if  they  would  like  the  forecast  for  their 
states  included. 

Thousands  of  postcards  and  letters  were  received. 
PUBLIC  DEMAND  WAS  SO  GREAT  THAT 
WHO  WAS  OBLIGED  TO  ADD  MONTANA, 
WYOMING,  COLORADO,  OKLAHOMA, 
KANSAS,  ILLINOIS,  WISCONSIN  AND 
UPPER  MICHIGAN. 

Thus  WHO  is  now  furnishing  late  evening  weather 
forecasts  for  14  states — and,  if  letters  received  are 
any  indication,  many  listeners  in  these  areas  prac- 
tically depend  on  WHO  for  this  service. 


WHO 

>f- for  IOWA  PLUS!  -f> 

DES  MOINES  .  .  .  50,000  WATTS 

B.  J.  PALMER,  PRESIDENT 
J.  O.  MALAND,  MANAGER 

FREE  SC  PETERS,  INC.  .  .  .  National  Representative* 


IN  TOWN  AND  COUNTRY. . . 

They  think  and  react  alike 


IN  TOWN  . . . 

SPRINGFIELD,  ILL  — Mr.  and  Mrs.  Walter 
Marten,  aunt  and  uncle  of  Mrs.  Jones,  live 
in  Springfield,  Illinois,  where  Mr.  Marten  for 
years  was  stationary  fireman  for  the  Illinois 
Central  Railroad,  still  works  for  them.  They 
have  two  children,  both  married.  Their  boy 
lives  in  Clinton,  Iowa,  their  girl,  also  mar- 
ried, in  New  Orleans,  Louisiana.  Pictures 
show  Mrs.  Marten  in  the  kitchen,  Mr.  and 
Mrs.  Marten  at  breakfast  and  Mr.  Marten 
reading  and  listening  to  his  radio. 


rr  makes  no  difference  if  a  person 
lives  on  a  farm,  in  a  small  town 
or  city  here  in  Midwest  America,  for 
it's  odds  on  that  he  is  tied  in  some 
way  or  manner  to  the  soil.  Many  of 
our  metropolitan  folks  themselves 
came  from  the  country  .  .  .  and  still 
have  relatives  farming  in  this  great 
Midwest  America  corn  belt. 

Consider  this  family,  for  instance: 
Walter  Marten,  of  Springfield,  has 
worked  for  the  Illinois  Central  Rail- 
road for  20  years.  Mrs.  Marten's 
niece,  Vangie  Jones,  lives  with  her 
husband  and  six  children  on  a  160- 
acre  farm  at  Moweaqua,  Illinois. 
Yet  both  these  families,  one  in  the 
capital  city  and  one  on  a  farm,  are 
regular  WLS  listeners,  and  both  buy 
WLS- advertised  products! 

Checking  last  year's  purchases  of 
goods  by  the  Jones  family,  on  the 
farm,  in  classes  of  goods  advertised 
on  the  station,  we  found  that  65% 
of  their  selections  were  WLS-adver- 
tised  brands!  And  in  the  city,  we 
found  the  Martens  buying  42% 
brands  advertised  on  WLS!  There's 
proof  that  WLS  Gets  Results! 


...AND  COUNTRY 

MOWEAQUA,  ILL— Mr.  and  Mrs.  Harry  O. 
Jones  farm  160  acres  near  Moweaqua,  Illi- 
nois. Mrs.  Jones  is  a  niece  of  Mrs.  Marten, 
of  Springfield.  The  Joneses  have  six  child- 
ren, all  at  home.  The  pictures  show  Mr. 
Jones  in  his  cattle  feed  lot;  the  youngsters 
at  a  Bingo  game:  Maurine  16,  Donna  12, 
Floyd  14,  Lawrence  10,  Janice  8  and  Aubrey 
15;  and  Mrs.  Jones  fixing  supper. 
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Recently,  David  Lilienthal,  Director  of  the  Tennessee 
Valley  Authority,  declared: 

"In  the  past  six  or  seven  years,  TVA  has  made 
strides  in  industrial  development  based 
upon  its  resources  that  mark  it  as  the  out- 
standing region  of  the  United  States." 

In  terms  of  present  and  potential  expansion,  the 
TV  Area  is  truly  a  power-house  ...  a  vast  reservoir  of  buy- 
ing power  that  today  is  making  its  impression  in  the  form 
of  increased  retail  sales. 


The  buying  income  of  the  Nash- 
ville market  jumped 
A?  $100,000,000  in 

1942  over  the  pre- 
vious year. 


THE  INDUSTRIAL  GATEWAY  TO 
THE  RICH  TENNESSEE  VALLEY 


NASHVILLE,  TENN. 

50,000  WATTS 

PAUL  H.  RAYMER  CO..  NATIONAL  REPRESENTATIVES 
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VARIETY  is  the  "Spice  of  Life" 

and  KFOR  Attracts  the  Audience  in 
Nebraska's  Capital  City  Area  with  the 
Finest  in  Selected  Radio  Shows  Like  — 


The  Greatest  Selling  Power 
In  The  South's  Greatest  City  1 


50,000  WATTS 
CLEAR  CHANNEL 


WWL  Dominates  the  NEW  Deep  South- 
Headed  for  PERMANENT  Prosperity 


CBS  AFFILIATE  — REPRESENTED   NATIONALLY  BY  THE  KATZ  AGENCY,  INC. 


Ladies,  Be  Seated 
Sweet  River 
Fun  with  Dunn 


'Baukhage 
Believe  It  or  Not 
Jack  Armstrong 


*Now  available 
REPRESENTED  NATIONALLY  BY  EDW.  PETRY  &  CO. 


Blue  and  Mutual  Networks 


KFOR 

Nebraska 

A  Small  Station  doing  a  BIG  JOB 
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#  .  .  for  sales  stimulation  in  Greater  St  Louis 


in  St.  Louis 

and  the  BASIC  NBC  network 


KSD  has  the  Largest  Daytime  Population 
Coverage  Area  of  any  St.  Louis  Radio  Station 


RADIO  STATION  KSD 

Owned  and  Operated  by  the  St.  Louis  Post-Dispatch 

A  Distinguished  Broadcasting  Station 


National  Representative 
FREE  and  PETERS 
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Portable  television 
camera  developed  by  RCA 
engineers.  An  improved 
version  of  earlier  models, 
this  camera  uses  an 
orthicon-type  pickup  tube; 
has  a  built-in  view  finder 
and  focusing  device. 


■»•» 


RCA  engineers  developed  and  first  constructed  nearly  all  of  the 
major  equipment  units  used  in  the  present  method  of  television 
broadcasting. 

RCA  engineers  produced  the  first  all-electronic  synchronizing 
generator,  the  iconoscope  which  was  the  first  successful  studio 
pickup  tube,  the  orthicon  which,  with  its  higher  sensitivity,  made 
outside  pickups  practical  and  the  film  projector  which  makes 
possible  the  use  of  standard  movie  films. 

RCA  engineers  designed  the  first  "broadcast  type"  television 
field  pickup  equipment.  They  established  the  video  equipment 
system  which  is  used  today  in  a  number  of  stations.  They  set  up 
and  placed  in  operation  the  first  successful  combination  of  all  of 
these  units.  In  short,  they  produced  the  electronic  system  of 
television  as  we  know  it  today. 

The  experience  in  television  broadcasting  which  these  achieve- 
ments represent  goes  back  over  fifteen  years.  All  of  these 
developments  were  "before  the  war."  They  are  the  things  we  can 
talk  about  now.  They  are  the  "pattern  of  the  past"  on  which  the 
future  can  be  predicted. 

RCA  BROADCAST  EQUIPMENT 


Film  projector  developed 
by  RCA  television  engineers. 
Special  construction  allows 
regular  movie  film 
(24  frames  per  second)  to  be 
used  with  30-frame-interlaced 
system  of  television 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION    •    CAMDEN,  N.  J. 

LEADS  THE  WAY  . .  In  Radio  .  .  Television  . .  Tubes  . .  Phonographs  . .  Records  . .  Electronics 


Remote  television  pickup 
equipment  developed  by  RCA. 
Units  of  this  type  are  presently  used 
by  NBC  in  regular  broadcasts  from 
Madison  Square  Garden  —  broadcasts 
which  are  picked  up  and  rebroadcast 
by  stations  in  the  Philadelphia  and 
Albany-Schenectady  areas. 


AFTER  THE  WAR  THERE  WILL  BE  MANY  IMPROVEMENTS 


In  video  equipment  one  of  these  will  be  a 
new  high-sensitivity  pickup.  Another  will  be  widespread  use  of  the  RCA-developed  6AC7  tube  which  makes 
possible  6  mc.  band-width  amplifiers  with  a  gain  of  20  per  stage.  There  will  be  new  cameras,  new  synchronizing 
generators,  new  control  layouts — new  equipment  throughout  that  is  simpler,  more  convenient  and  more  efficient. 


BUY  MORE  WAR  BONDS 


ONE     OF     A     SERIES     FEATURING     OUTSTANDING     USERS     OF     SPOT  BROADCASTING 


3V 


0.  H.  COTTIMTON 

Radio  Director,  Erwin,  Wasey  &  Co.,  Inc.,  New  York 

Says— "Spot  broadcasting  means  flexible  radio  adver- 
tising—where, when  and  as  planned" 


•Right,  Mr.  Cottington — spot  broadcasting 
does  give  you  agencies  and  advertisers 
complete  flexibility  not  only  as  to  markets, 
but  also  as  to  time-of-day  and  kind-of-audi- 
ence,  and  even  as  to  costs.  .  .  . 
•By  the  same  token,  spot  broadcasting 
requires  flexibility  of  the  agency  and  adver- 
tiser, too.  The  mental  flexibility  to  perceive 
that  one   type  of  program   simply  can't 


appeal  equally  to  every  section  of  the 
country,  to  every  type  of  consumer,  or  to 
every  age-group.  And  again,  the  organiza- 
tional flexibility  to  seize  good  program 
ideas,  good  time-availabilities,  good  mer- 
chandising opportunities  as  they  occur,  and 
before  someone  else  snaps  them  up.  .  .  . 
•And  spot  broadcasting  requires  flexibility 
in  representatives,  too!  May  we  demonstrate? 


Free  &  Peters,  inc. 

Pioneer  Radio  Station  Representatives 


Since  May,  1932  - 


EXCLUSIVE  REPRESENTATIVES : 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH   ......  INDIANAPOLIS 

WKZO .  KALAMAZOO-GRAND  RAPIDS 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .  .  .  MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

. . . SOUTHEAST  . . . 

WCBM   BALTIMORE 

WCSC   CHARLESTON 

WIS  COLUMBIA 

WPTF   .  RALEIGH 

WDBJ  ROANOKE 

.  .  SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KOMA  ....  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KECA  LOS  ANGELES 

KOIN-KALE  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEATTLE 

KFAR  ....  FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  180  N.  Michigan 
Franklin  6373 


NEW  YORK:  444  Madison  Ave. 
Plaza  5-4130 


SAN  FRANCISCO:  111  Sutter 
Sutter  4353 


HOLLYWOOD:  6331  Hollywood     ATLANTA:  32:2  Palmer  Bldg. 
Hollywood  2151  Main  5667 
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Radio  Challenged  to  Expand  Retail  Time 


More  Data  Sought 
On  Circulation 
I      By  NRDGA 

By  BILL  BAILEY 

A  CHALLENGE  to  radio  to  take 
\  a  big  slice  of  the  retail  advertising 
dollar  was  handed  the  industry  last 
Thursday  at  a  retailers-radio  pan- 
el of  the  National  Retail  Dry  Goods 
Assn.  at  a  Sales  Promotion  Clinic 
in  Cincinnati.  It  is  estimated  that 
in  1943  retailers  spent  $430,000,000 
in  newspapers  and  about  $78,000,- 
000  for  radio,  but  that  1944  retail 
business  for  radio  will  eclipse 
$100,000,000. 

B.  Lewis  Posen,  publicity  direc- 
tor of  Hochschild,  Kohn  &  Co.,  Bal- 
timore, co-chairman  of  the  radio 
panel,  told  broadcasters  that  one 
of  the  retailer's  chief  faults  in 
radio  is  his  "fear  of  the  unknown". 
He  urged  radio  to  assemble  its 
facts  with  reference  to  coverage 
and  producing  an  audience  before 
approaching  the  retailer. 

Money  to  Spend 

Paul  McCarthy,  publicity  direc- 
tor of  the  J.  N.  Adam  Co.,  Buf- 
falo, predicted  that  in  the  future 
local  retailers  will  sponsor  national 
network  programs  on  a  participa- 
tion basis.  He,  too,  told  broadcast- 
ers that  the  retailers  have  money 
to  spend  and  radio  can  and  will  do 


a  job  but  that  radio  must  meet  the 
retailers  half-way  in  helping  to  do 
a  promotion  job. 

Mr.  Posen  likened  broadcast  ad- 
vertising to  a  victory  garden.  "You 
must  first  break  the  ground  and 
nurse  the  garden  along  before  it 
bears  fruit.  It  seems  to  me  any 
medium  has  many  of  the  same  pre- 
paratory steps  which  must  be 
taken  before  the  ground  bears  fruit. 
I  believe  as  a  retailer  all  we  pay 
for  when  we  buy  a  medium  is  de- 
livery of  a  message.  If  we  don't  get 
results,  maybe  we've  delivered  the 
wrong  message. 

"You've  got  the  medium.  You've 
got  the  education.  You  tell  us 
what's  going  on." 

Mr.  Posen  told  the  group  of 
about  400  retailers  and  50  broad- 
casters that  "we  can't  get  away 
from  the  fact  that  we  have  never 
made  an  effort  to  buy  time."  He 
proposed  that  the  radio  fraternity 
develop  through  research  definite 
facts  to  present  potential  adver- 
tisers. 

He  urged  that  facts  be  assem- 
bled by  groups  with  reference  to 
outlets  such  as  those  covering  large 
stations  in  large  communities,  me- 
dium stations,  and  small  outlets. 

Dietrich  Dirks,  KTRI  Sioux  City, 
co-chairman  who  led  the  radio  dis- 
cussion as  chairman  of  the  NAB 
Sales  Managers  Executive  Com- 
mittee, told  the  retailers  that 
broadcasting  and  the  retail  trade 
were  much  closer  together  than 


they  were  two  years  ago  at  their 
first  meeting. 

He  said:  "We  learned  you  want- 
ed to  know  more  about  us.  We  had 
to  know  more  about  you  before 
wooing  you.  In  the  final  analy- 
sis we  had  to  find  out  if  there  were 
any  fundamental  reasons  why 
broadcast  advertising  could  not 
make  a  real  contribution  to  retail 
sales  and  if  it  could,  then  radio 


A  NATIONWIDE  study  to  bring 
about  a  standard  method  of  deter- 
mining radio's  coverage  and  circu- 
lation has  been  undertaken  by  the 
NAB. 

That  announcement  came  last 
week  following  two  days  of  joint 
and  separate  meetings  by  the  NAB 
Research  Committee  and  the  NAB 
Sales  Managers  Executive  Com- 
mittee. Sessions  were  held  at  the 
Netherland  Plaza,  Cincinnati,  Tues- 
day and  Wednesday.  The  commit- 
tees joined  Thursday  in  the  radio 
panel  of  the  National  Retail  Dry 
Goods  Assn.  (see  this  page.) 

A  technical  subcommittee  ap- 
pointed by  Hugh  Feltis,  general 


could  perform  a  real  wartime 
service." 

Walter  Johnson,  commercial 
manager  of  WTIC  Hartford,  re- 
sented an  inference  by  Mr.  Posen 
that  radio's  increased  business  was 
due  largely  to  rationing  of  news- 
paper space,  although  the  retailer 
had  qualified  his  statement  by  say- 
(Continued  on  page  63) 


manager  of  Central  States  Broad- 
casting System  and  chairman  of  the 
NAB  Research  Committee,  will  be- 
gin an  immediate  study  with  pros- 
pects of  presenting  a  complete  plan 
to  the  NAB  membership  at  the 
August  convention. 

On  the  subcommittee  are:  Roger 
Clipp,  WFIL  Philadelphia,  chair- 
man; Dr.  Frank  N.  Stanton,  vice- 
president,  and  John  K.  Churchill, 
CBS  director  of  research;  Barry 
T.  Rumple,  research  manager,  and 
Kenneth  Greene,  assistant,  NBC; 
Edward  F.  Evans,  WJZ  New 
York;  Paul  Peter,  NAB  director 
of  research,  secretary  of  the  sub- 
committee. 

Mr.  Feltis  announced  that  CBS 
and  NBC  last  week  tendered  their 
full  research  facilities  and  as  a 
result  such  resources  of  the  net- 
works will  be  pooled  with  those  of 
the  NAB  in  examining  all  meth- 
ods available  from  the  Joint  Com- 
mittee on  Radio  Research,  research 
organizations,  national  represent- 
atives and  individual  stations.  He 
also  disclosed  that  the  Blue  net- 
work and  Mutual,  though  not  mem- 
bers of  the  NAB,  indicated  their 
interest  in  the  study  and  will  like- 
ly lend  assistance. 

At  the  joint  meeting  last  week  of 
the  NAB  Research  Committee  and 
Sales  Managers  Executive  Com- 
mittees the  problem  of  arriving 
at  a  single  method  of  measur- 
ing coverage  and  circulation  was 
discussed  with  the  two  groups  go- 
ing on  record  in  favor  of  such  a 
survey.  J.  Harold  Ryan,  president- 
(Continued  on  page  60) 


NAB  RESEARCH  and  sales  managers  executive  com- 
mittees attending  the  two-day  meetings  at  the  Nether- 
land Plaza  Hotel  in  Cincinnati,  April  4  and  5  included 
(1  to  r)  :  Jack  Williams,  WAYX  Waycross,  Ga.;  Hugh 
Feltis,  KFAB  KOIL  KFOR  Lincoln-Omaha,  chairman 
of  the  research  committee;  J.  Harold  Ryan,  newly 
elected  president  of  NAB ;  Dietrich  Dirks,  KTRI  Sioux 
City,  la.,  chairman,  sales  managers  executive  commit- 
tee; Roger  Clipp,  WFIL  Philadelphia;  (second  row) 


Bennett  Larsen,  WWDC  Washington;  Barry  Rumple, 
NBC  New  York;  E.  A.  Evans,  WJZ  New  York;  W.  C. 
Roux,  NBC  New  York;  Lewis  H.  Avery,  NAB  Wash- 
ington; C.  K.  Beaver,  KARK  Little  Rock,  Ark.;  (third 
row)  Sam  H.  Benentt,  KMBC  Kansas  City;  Jack  L. 
Surrick,  WFIL  Philadelphia;  Kenneth  Green,  NBC 
New  York;  Walter  Johnson,  WTIC'  Hartford;  John  M. 
Outler  Jr.,  WSB  Atlanta;  Paul  F.  Peter,  NAB  Wash- 
ington; John  Churchill,  CBS  New  York. 


NAB  Starts  Plan  to  Develop 
Standard  Method  of  Coverage 

Technical  Group  Headed  by  Roger  Clipp  to  Make 
Study  of  Plan;  Networks  Offer  Facilities 
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4-Fs  Hope  of  Draft-Ravaged  Stations 


Industry  Seeking  Women 
In  Manpower 
Crisis 

By  JACK  LEVY 

WITH  A  SERIOUS  situation  con- 
fronting the  broadcasting  industry 
as  a  result  of  new  Army  demands, 
stations  and  networks  last  week 
were  exerting  strenuous  efforts  to 
retain  technical  personnel  and  key 
officials  in  order  to  maintain  oper- 
ations. 

Facing  the  immediate  loss  of  all 
men  under  26,  except  those  physi- 
cally disqualified,  and  the  probable 
reclassification  in  the  next  few 
months  into  1-A  of  others  between 
the  ages  of  26  and  30,  broadcasters 
were  taking  steps  to  replace  these 
losses  and  to  appeal  draft  board 
actions  affecting  their  most  criti- 
cal employes. 

From  the  maze  of  confusion  be- 
tween War  Manpower  Commission 
and  Selective  Service  policies  with 
respect  to  industries  heretofore 
regarded  as  "essential",  it  ap- 
peared likely  that  between  now 
and  July  1  the  manpower  drain 
would  be  severe  as  far  as  the 
younger  age  groups  are  concerned, 
but  that  those  between  30  and  38 
would  not  be  seriously  disturbed. 
What  will  happen  after  July  de- 
pends largely  on  military  develop- 
ments. 

Essentiality  Retained 

Despite  a  rather  dark  picture 
painted  by  Maj.  Gen.  Lewis  B. 
Hershey,  Selective  Service  Direc- 
tor, in  an  address  over  the  CBS 
network,  there  were  several  de- 
velopments during  the  week  which 
served  to  quiet  the  fears  of  many 
station  owners.  One  of  these  was 
an  assurance  that  radio's  status  as 
an  essential  activity  continues  to 
be  recognized  by  local  boards  and 
appeal  boards  in  considering  re- 
quests for  deferment  of  experi- 
enced technicians. 

Another  was  the  likelihood  that 
radio  men  in  the  4-F  class,  an  im- 
portant source  of  manpower  in 
many  stations,  will  not  be  dis- 
turbed from  their  present  employ- 
ment in  the  expected  mobilization 
of  this  group  for  labor  battalions 
or  war  industry.  Gen.  Hershey, 
who  was  asked  to  submit  to  the 
House  Military  Affairs  Committee 
a  list  of  activities  entitling  4-F's  to 
occupational  deferment,  is  known 
to  favor  a  broad  application  of  es- 
sential activities  in  granting  de- 
ferment to  4-F's.  It  is  expected  that 
this  situation  will  be  clarified  with- 
in the  next  week. 

Another  favorable  development 
was  an  assurance  by  War  Man- 
power Commission  officials  that 
broadcasting  is  retained  on  the  list 
of  essential  activities  and  that  no 
change  in  its  status  is  contem- 
plated at  present.  While  no  atten- 
tion is  being  paid  the  list  by  Se- 
lective Service  in  the  current  drive 


to  fill  quotas,  it  is  expected  that 
the  list  will  be  given  great  weight 
in  determining  essentiality  of  4-F's. 

Selective  Service  policies  regard- 
ing induction  of  men  between  26 
and  38,  now  the  chief  concern  of 
broadcasters,  it  was  learned,  will 
not  be  specifically  stated  until  it 
is  determined  how  many  physically 
qualified  men  can  be  rounded  up 
from  the  18  to  26  year  old  groups. 
Gen.  Hershey  made  it  clear,  how- 
ever, that  the  maximum  number  of 
inductees  which  can  be  drawn  from 
those  under  26,  including  the  new 
18  year  old  crop,  will  not  be  enough 
to  meet  military  requirements. 

While  Selective  Service  "will 
apply  somewhat  less  stringent  re- 
quirements" in  calling  up  men  be- 
tween 26  and  30,  there  will  still 
not  be  enough  men  to  meet  the 
calls  by  July  1  and  the  balance 
must  be  obtained  from  those  over 
30.  From  this  group,  Gen.  Hershey 
declared,  Selective  Service  will 
take  "initially  those  who  are  not 
making  a  substantial  and  material 
contribution  to  the  winning  of  the 
war". 

Young  Blood  Needed 

Gen.  Hershey  explained  that  the 
armed  forces  must  be  supplied 
with  1,000,000  men  during  the 
four-month  period  between  March 
1  and  July  1,  with  the  demand  for 
young  men  so  urgent  as  to  be  given 
priority  "even  though  production 
suffers".  A  maximum  of  240,000 
can  be  expected  from  those  reach- 
ing 18  prior  to  July  1.  Another 
600,000  is  the  maximum  which  can 
be  obtained  from  the  present  I-A 
registrants,  composed  largely  of 
pre-Pearl  Harbor  fathers  and  simi- 
lar to  the  group  of  1,500,000  who 
were  still  in  III-A  on  March  1.  The 
balance  will  have  to  come  from 
those  over  26. 

In  order  to  obtain  the  maximum 
number  of  younger  men,  Gen.  Her- 
shey asserted,  the  draft  boards 
will  review  the  classification  of  all 
occupationally  deferred  registrants 
under  26  before  those  over  26.  Con- 
tinued deferment,  he  pointed  out, 
will  not  be  considered  by  the  lo- 
cal boards  unless  the  State  Se- 
lective Service  Director  endorses 
the  request  of  the  employer. 

Pre-induction  physical  examina- 


tions, he  revealed,  have  been  or- 
dered for  all  occupationally  de- 
ferred registrants  under  26  in  or- 
der to  eliminate  from  considera- 
tion for  further  deferment  those 
physically  unfit  or  fit  for  limited 
service  only.  These  two  classes,  he 
said,  will  continue  in  deferred 
status  as  long  as  they  stay  on  their 
jobs. 

Following  the  review  of  those 
under  26,  the  boards  will  review 
those  over  26  but  the  requirements 
of  this  group,  he  pointed  out,  "will 
be  progressively  less  strict  as  the 
ages  increase." 

He  asserted  that  "A  large  fac- 
tor in  deferment  has  been  the  dif- 
ficulty of  securing  adequate  re- 
placements. The  turnover  of  la- 
bor", he  noted,  "has  multiplied 
many  times  over  the  problem 
caused  by  Selective  Service  with- 
drawals." 

Stabilization  Promised 

Enunciating  broad  policies  in 
connection  with  draft  calls,  Gen. 
Hershey  promised  that  Selective 
Service  "will  use  all  means  in  its 
power  to  stabilize  the  positions 
of  men  who  are  liable  for  military 
service,  under  the  law,  in  jobs 
which  are  contributing  materially 
and  substantially  to  the  winning  of 
the  war.  ...  It  will  reclassify  from 
IV-F  or  I-A-L  (Limited  Service) 
all  men  who  have  or  secure  jobs  in 
war  industry  or  in  agriculture.  It 
will  aid  to  the  limit  of  its  ability 
efforts  to  make  possible  the  induc- 
tion and  putting  to  work  of  any 
man  liable  for  military  service  and 
able  to  work  who  does  not  find 
and  keep  a  job  which  helps  win 
this  war". 


Sarnoffs  Meet 

TWO  SONS  of  David  Sarnoff, 
RCA  president,  met  unexpectedly 
in  Guadalcanal  and  found  they 
were  working  on  the  same  project 
— setting  up  broadcasts  and  trans- 
mission of  radio  news  copy  to  the 
United  States.  The  brothers  are  Lt. 
Robert  W.  Sarnoff,  25,  of  the  Navy, 
and  Lt.  Edward  Sarnoff,  23,  Army 
communications  officer.  Story  of 
their  accidental  meeting  at  Army 
Airways  Communications  offices 
was  told  in  a  delayed  dispatch 
written  by  Master  Tech.  Sgt. 
Maurice  E.  Moran,  and  distributed 
by  the  Associated  Press. 


WELI  to  Wilder; 
$220,000   Is  Price 

Bulova  and  Lafount  Interests 
In  Station  Are  Transferred 

ACQUISITION  of  WELI,  New 
Haven,  from  the  Arde  Bulova  in- 
terests, by  Col.  Harry  C.  Wilder, 
owner  of  WSYR  Syracuse,  WTRY 
Troy,  and  WKNE  Keene,  N.  H.,  for 
$220,000,  has  been  consummated 
subject  to  FCC  approval,  it  was  an- 
nounced last  week. 

An  application  for  voluntary  as- 
signment filed  with  the  FCC  reveals 
that  Mr.  Bulova,  watch  manufact- 
urer and  broadcaster,  would  dis- 
pose of  his  majority  interest  in  the 
station,  along  with  the  minority  in- 
terest held  by  Harold  A.  Lafount, 
general  manager  of  the  Bulova 
stations  and  former  radio  commis- 
sioner. Mr.  Bulova  owns  78%  of 
the  common  stock,  of  which  5,000 
shares  are  issued,  and  86%  of  the 
preferred  stock,  totaling  500  shares. 
Mr.  Lafount  owns  20%  of  the  com- 
mon and  14%  of  the  preferred. 

Stock  Transfers 

Col.  Wilder  personally  would 
acquire  22.8%  of  WELI's  stock 
while  Central  New  York  Broad- 
casting Corp.,  WSYR  licensee,  and 
Troy  Broadcasting  Corp.,  operating 
WTRY,  each  would  purchase 
38.6%.  The  total  consideration  is 
$185,000  for  the  stock  of  City 
Broadcasting  Corp.,  licensee  of  W- 
ELI.  The  transaction  also  involves 
the  sale  of  all  the  stock  of  the  Hal- 
co  Realty  Co.,  which  owns  the 
WELI  transmitter  site,  for  $35,000. 
Applications  were  filed  on  behalf 
of  Col.  Wilder  by  Dow,  Lohnes  & 
Albertson,  and  for  WELI  by  Fish- 
er &  Wayland,  both  Washington 
radio  law  firms. 

Mr.  Bulova  had  negotiated  for 
the  sale  of  four  of  his  stations  to 
W.  O'Neil,  president  of  General 
Tire  &  Rubber  Co.,  owner  of  the 
Yankee  Network,  for  a  figure  re- 
ported to  have  been  in  the  neighbor- 
hood of  $1,175,000  [Broadcasting, 
Jan,  17].  WELI  was  understood 
to  have  been  involved  in  these  nego- 
tiations, along  with  WNBC  Hart- 
ford, WPEN  Philadelphia,  and 
WCOP  Boston.  Mr.  Bulova  also  is 
principal  owner  of  WNEW  New 
York.  Whether  any  of  these  prop- 
erties will  be  disposed  of,  it  is  re- 
ported, is  still  under  consideration. 
The  Philadelphia  Bulletin  has  been 
reported  as  the  likely  purchaser  of 
WPEN. 


GATHERED  IN  CINCINNATI  at  the  offices  of  the  Crosley  Corp.  to  dis- 
cuss tentative  plans  for  post-war  radio  advertising  were  the  above  mem- 
bers of  the  Radio  Manufacturers  Association's  advertising  committee 
(1  to  r)  :  James  W.  Douthat,  RMA  director  of  publications,  Stanley  Man- 
son,  Stromberg-Carlson  Corp.,  Victor  A.  Irving,  Galvin  Mfg.  Corp.,  S.  D. 
Mahan,  Crosley  Corporation's  director  of  advertising  and  public  rela- 
tions who  was  host  to  the  visiting  radio  executives,  John  S.  Garceau,  di- 
rector of  advertising  and  public  relations,  Farnsworth  Television  &  Radio 
Corp.,  Bond  Geddes,  RMA  executive  v-p,  E.  I.  Eger,  Admiral  Corp., 
John  Gilligan,  Philco  Corp.,  and  Richard  Hooper,  RCA  Victor  Division. 


Circus  Policy 

RINGLING  Bros.,  and  Barnum  & 
Bailey  Combined  Shows,  Sarasota, 
Fla.,  in  promoting  local  showings  of 
the  Circus,  now  on  the  road,  will 
continue  its  policy  of  the  last  few 
seasons  in  favoring  those  stations 
which  have  cooperated  promotion- 
ally  in  previous  years.  New  York 
schedule  [Broadcasting,  March 
27]  is  more  extensive  than  in  any 
previous  season.  Itinerary  is  still 
incomplete,  and  no  specific  radio 
schedules  have  been  set  up.  Show 
moves  from  New  York  to  Boston 
May  23. 
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GE  Offers  Tube  to  Open  New  Air  Vistas 


Post -War  Projects 
To  Cover  Wide 
Range 

PRE-VIEW  of  post-war  television, 
including  two-way  networks  of 
"master"  and  "satellite"  video  sta- 
tions connected  by  ultra-high  fre- 
quency radio  relays  made  possible 
by  a  new  electric  tube,  studios  with 
turntable  stages  and  dual  audi- 
ence seating  areas,  and  receivers 
in  the  $200  price  class,  was  given 
by  General  Electric  Co.  executives 
at  a  press  luncheon  held  last 
Thursday  at  the  Waldorf-Astoria, 
New  York. 

G-E  also  announced  a  "Televi- 
sion Equipment  Reservation  Plan" 
similar  to  the  reservation  plans  for 
AM  and  FM  broadcasting  equip- 
ment inaugurated  last  fall 
(Broadcasting,  Nov.  8,  1943).  By 
depositing  War  Bonds  in  the  re- 
quired amount  ($5,000  for  a  4-kw 
television  system  and  $12,500  for  a 
40-kw  system,  each  complete  with 
dual  studio  camera  channels  and 
dual  motion  picture  channels, 
basic  studio  equipment,  visual  and 
oral  transmitters  and  antennas, 
etc.),  one  may  obtain  priorities  for 
the  post-war  delivery  of  G-E  video 
equipment. 

Can  Be  Withdrawn 

Plan  is  one  of  reservation  only, 
it  was  stated,  with  orders  to  be 
placed  within  90  days  after  the 
date  when  production  and  sale  of 
television  equipment  is  authorized. 
Bond  deposit  can  be  withdrawn  at 
any  time,  without  penalty  except 
loss  of  priority,  G-E  said. 

Conducted  by  E.  L.  Robinson  of 
the  G-E  electronics  department, 
session  opened  with  brief  talks  by 
W.  R.  G.  Baker,  vice-president  in 
charge  of  electronics,  who  stressed 
the  need  of  "a  realistic  down-to- 
earth  planning  process"  to  put 
television  over,  and  Robert  S. 
Peare,  manager  of  G-E  broadcast- 
ing, who  reviewed  the  company's 
telecasting  experiences,  pointing 
out  that  unlike  all  entertainment 
except  radio,  television  is  to  be 
judged  entirelv  by  the  criteria  of 
the  home,  totally  unlike  the  stand- 
ards of  other  entertainment  where 
"you  pay  your  money  and  you  take 
your  choice." 

James  D.  McLean,  commercial 
engineer  in  G-E's  transmitter  di- 
vision, outlined  the  company's 
post-war  televison  plans.  Pointing 
out  that  one  of  the  major  economic 
problems  of  the  television  broad- 
casting industry  is  a  means  of 
making  their  expensive  programs 
available  to  the  largest  possible 
audiences,  increasing  circulation 
and  decreasing  cost-per-listener, 
he  cited  as  the  first  step  the  con- 
struction of  "master"  video  sta- 
tions in  large  cities. 

Illustrating  his  remarks  with 
pictures  and  a  model  of  a  "master" 
station,  designed  by  Austin  Co., 


he  said  that  such  stations  should 
be  equipped  for  programs  as  elab- 
orate as  a  Broadway  musical  com- 
edy. Design  shown  included  a  re- 
volving stage  96  feet  in  diameter, 
permitting  rapid  scene  changes, 
with  audience  seating  areas  ar- 
ranged with  drop  partitions  so 
that  while  one  studio  audience  is 
witnessing  a  program  a  second  au- 
dience can  be  assembling  for  the 
succeeding  program. 

Smaller  cities,  Mr.  McLean  said, 
will  probably  have  stations  similar 
to  WRGB,  G-E's  present  video 
station  in  Schenectady,  with  a 
main  studio  40  by  80  feet,  capable 
of  originating  many  live  talent 
shows  on  a  more  modest  scale. 
With  a  number  of  artists'  sketches, 
he  described  post-war  video  equip- 
ment: A  self -controlled  camera 
dolly  on  which  the  operator  sits 
as  he  moves  his  camera  into  the 
desired  position,  a  microphone 
boom  which  the  operator  can  guide 
to  any  spot  in  the  studio,  water- 
cooled  mercury-vapor  ceiling 
lights,  tilted  or  turned  from  the 
control  room — all  adapted  to  keep 
up  with  the  constant  movement  of 
the  program's  action. 

Second  step  in  obtaining  mass 
circulation  for  television  is  net- 
working, Mr.  McLean  continued, 
stating  that  in  1939  G-E  set  up  a 
relay  station  and  radio  relay  equip- 
ment that  enabled  WRGB  to 
broadcast  video  programs  origi- 
nating in  New  York. 

Four  years  of  operation  of  this 
system,  he  declared,  has  proved  the 
feasibility  of  such  network  opera- 
tions. While  future  television  net- 
works may  combine  coaxial  cable 


"DOLLAR-WISE,  the  largest  sin- 
gle advertising  medium  used  by  the 
corporation  in  1943  was  radio", 
states  the  annual  report  to  stock- 
holders of  the  American  Home 
Products  Corp.,  one  of  the  country's 
largest  advertisers.  Four  pages  of 
the  report  are  devoted  to  the  cor- 
poration's advertising. 

Packaged  Drugs 

Describing  the  AHP  central  ad- 
visory unit  which  coordinates  the 
work  of  subsidiary  companies  and 
eliminates  duplication,  the  report 
continues:  "Typical  of  the  econo- 
mies in  this  service  is  the  handling 
of  radio  programs.  The  corporation 
buys  all  radio  time  and  then  appor- 
tions it  to  the  member  companies. 
The  advantages  of  this  method  are 
manifold.  For  example,  single  unit 
buying  has,  in  many  cases,  resulted 
in  obtaining  better  hours  of  the  day 
for  broadcasts.  In  addition,  it  is 
proving  to  be  the  most  economical 
way  to  contract  for  radio  time. 

"By  far  the  largest  user  of  radio 
was  the  Packaged  Drug  Division," 
the  report  continues.  "In  1935  the 


MAKING  POSSIBLE  radio  relay- 
ing of  television  and  FM  programs 
for  rapid  post-war  expansion  of 
these  new  broadcast  services,  the 
little  tube  held  by  James  D.  Mc- 
Lean, General  Electric  commercial 
engineer,  is  one  of  the  new  disc- 
seal type  developed  by  G-E  and 
widely  adapted  to  war  applications 
by  the  electronics  industry.  The  in- 
vention of  this  type  of  tube  has 
made  possible  the  development  of  a 
large  new  family  of  ultra-high  fre- 
quency tubes  which  now  operate  in 
parts  of  the  frequency  spectrum  im- 
practical to  use  before  the  war, 
according  to  General  Electric. 


and  radio  relays,  he  said,  "we  be- 
lieve that  transmitting  programs 
from  point  to  point  by  ultra-high 
frequency  radio  beams  has  certain 
great  advantages." 

Relay  Stations 

Between  cities,  he  said,  would 
be  relay  stations,  spaced  within 
line-of-sight  of  one  another  across 
the  country,  the  distances  carrying 


Anacin  Co.  promoted  its  products 
on  the  Easy  Aces  program.  Results 
were  such  that  the  program  has 
been  on  the  air  continuously  ever 
since.  It,  like  all  AHP  network  pro- 
grams, was  aired  for  the  full  12 
months  last  year.  There  was  no 
summer  lay-off." 

Report  also  cites  the  "veteran 
Kolynos  program,"  Mr.  Keen, 
Tracer  of  Lost  Persons,  as  having 
"materially  helped  the  sales  up- 
swing in  tooth  paste,"  and  lists  the 
new  Anacin  evening  program,  Fri- 
day on  Broadway,  as  well  as  the 
daytime  serials  the  corporation 
sponsors  for  Benefax,  Hill's  Cold 
Tablets  and  other  products. 

A  full  page  is  given  to  pictures 
of  the  stars  of  the  corporation's 
seven  network  shows  and,  perhaps 
looking  to  a  future  means  of  adver- 
tising AHP  products,  the  report 
also  includes  a  large  picture  of  a 
blood  donation  performed  in  front 
of  the  television  cameras  of  WRGB 
Schenectady,  in  cooperation  with 
Reichel  Laboratories,  an  AHP  sub- 
sidiary. 


from  perhaps  20  miles  on  flat 
ground  to  60  miles  or  more  between 
mountain  peaks.  Each  station  com- 
prises "a  simple  functional  lattice 
tower  and  on  top  of  the  tower  a 
plastic  dome  encloses  the  relay 
equipment.  The  apparatus  itself 
will  be  housed  in  a  box  mounted 
within  the  dome.  The  antennas  are 
large  parabolic  reflectors  which 
concentrate  the  microwave  radio 
energy  into  very  narrow  beams. 
The  relay  station  operates  unat- 
tended and  is  serviced  at  regular 
intervals  by  maintenance  engineers 
who  may  possibly  fly  from  one  re- 
lay station  to  another  in  helicop- 
ters. The  equipment  is  reversible 
by  remote  control  so  that  pictures 
and  sound  may  be  transmitted  in 
either  direction." 

He  announced  that  although  G-E 
does  not  propose  to  operate  tele- 
vision network  facilities,  the  com- 
pany does  plan  on  installing  an 
experimental  two-way  video  relay 
network  between  New  York  and 
Schnectady  as  soon  as  men  and 
materials  are  available.  System,  he 
said,  will  involve  four  relay  sta- 
tions— one  in  New  York,  two  along 
the  Hudson  River  Valley  and  one 
at  the  G-E  transmitter. 

Radically  New  Tube 

Mr.  McLean  displayed  the  tube 
which  makes  such  relaying  pos- 
sible, calling  it  a  "radically  new 
vacuum  tube  employing  the  revo- 
lutionary disc-seal  .  .  .  and  exclu- 
sive G-E  development  which  was 
removed  this  week  from  the  confi- 
dential list  by  the  Army  and  Navy, 
which  opens  up  new  parts  of  the 
ultra-high  frequency  spectrum  im- 
practical of  use  before  the  war." 

In  addition  to  the  "master" 
video  stations  in  major  markets 
and  the  connecting  radio  relays, 
Mr.  McLean  said  that  television 
could  be  brought  to  smaller  cities 
through  "satellite"  stations,  pro- 
grammed by  the  network  and  with- 
out expensive  local  studios,  which 
can  be  built  for  a  fraction  of  the 
cost  of  master  stations. 

Local  Program  Service 

He  described  a  "satellite"  sta- 
tion as  "a  simple  building  and  lat- 
tice tower  with  two  antennas 
mounted  on  top.  One  is  parabolic 
reflector  which  picks  up  the  pic- 
ture and  sound  signals  from  the 
nearest  television  relay  point  and 
the  other  is  the  broadcast  antenna 
which  transmits  picture  and  sound 
signals  to  the  surrounding  area. 
Within  the  satellite  station  is  a 
small  transmitter  operating  at  high 
radio  frequencies,  with  sufficient 
power  to  cover  a  small  area  around 
the  satellite  station — for  example 
— a  distance  of  approximately  five 
miles.  The  area  to  be  covered 
would  determine  the  power  rating 
of  the  transmitter.  A  receiver  and 
monitor  unit  complete  the  equip- 
ment required." 

If  the  operator  of  a  satellite  sta- 
tion wants  to  provide  some  local 
(Continued  on  page  51) 
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Report  Shows  Radio  Is  Top  Ad  Medium 
For  American  Home  Products  in  1943 


AFM  Challenges  WLB  Power  in  Disc  Case 


RCA  and  Columbia 
Oppose  4-Firm 
Contract 

COUNSEL  for  RCA  and  Colum- 
bia Recording  Corp.  last  Friday 
called  upon  the  National  War  La- 
bor Board  to  lift  immediately  the 
American  Federation  of  Musicians' 
ban  on  the  making  of  recordings 
by  their  companies  while  deciding 
on  the  other  recommendations  con- 
tained in  the  WLB  panel  report 
on  the  dispute,  handed  down  March 
11  [Broadcasting,  March  13]. 

At  a  hearing  before  ten  members 
of  the  board  and  two  members  of 
the  panel  to  receive  oral  argu- 
ments from  both  parties  in  the 
dispute,  attorneys  for  the  inter- 
vener companies  vigorously  op- 
posed the  provisions  of  the  "four- 
company"  contract  entered  into  be- 
tween the  AFM  and  the  transcrip- 
tion makers  and  maintained  they 
should  not  be  required  to  enter  into 
any  such  agreement. 

Board  Power  Challenged 

Counsel  for  the  AFM,  on  the 
other  hand,  challenged  the  Board's 
power  to  "conscript  manpower", 
reiterating  previous  contentions 
that  no  strike  exists.  They  asked 
that  the  Board  disallow  the  peti- 
tion for  intervention  of  the  inter- 
veners (RCA  and  CRC)  on  the 
ground  that  it  prejudices  the  AFM 
position  in  the  case. 

The  hearing,  held  in  the  confer- 
ence room  of  the  Dept.  of  Labor, 
was  presided  over  by  Chairman 
William  H.  Davis.  Other  members 
present  were  Lloyd  K.  Garrison 
and  Frank  Morley,  representing 
the  public;  George  Batt,  Reuben 
H.  Horton  and  John  McWilliams, 
representing  industry;  Matthew 
Woll,  George  Meany,  Louis  Lopez 
and  John  Brophy,  representing  la- 
bor. 

Arthur  S.  Meyer,  chairman  of 
the  tripartite  panel  which  held 
hearings  on  the  dispute  in  New 
York,  and  Gilbert  S.  Fuller,  indus- 
try member,  were  present. 

Joseph  A.  Padway,  AFM  coun- 
sel, flanked  by  James  C.  Petrillo, 
AFM  president,  presented  the  case 
for  the  union,  arguing  that  the 
unique  character  of  the  music  in- 
dustry justified  unusual  contracts 
to  protect  the  members  against 
technological  developments.  Both 
denied  that  their  refusal  to  make 
recordings  has  interfered  in  any 
way  with  the  war  effort  and  offered 
to  make  musicians  available  at  any 
time  should  the  recording  com- 
panies be  asked  to  make  records 
for  the  Government. 

Robert  P.  Myers,  attorney  for 
RCA  and  NBC,  and  Ralph  F.  Colin, 
counsel  for  CRC,  argued  that  ap- 
proval by  the  Board  of  the  "em- 
ployment fund"  provisions  of  the 


"four-company"  agreement  would 
set  a  bad  social  precedent  and  that 
the  alleged  unemployment  problem 
of  the  musicians  is  a  problem  to  be 
borne  by  society  and  not  by  the  re- 
cording and  transcription  industry. 
They  questioned  the  existence  of 
unemployment  of  musicians,  de- 
clared that  the  AFM  has  been  able 
to  offer  no  proof  that  unemploy- 
ment exists,  and  that  the  Board 
can  decide  the  case  on  that  issue 
alone. 

Brief  testimony  was  also  given 
by  A.  Walter  Spcolow,  counsel  for 
the  "four-company"  group  which 
entered  into  contracts  with  the 
AFM,  and  Milton  Diamond,  counsel 
for  Decca. 

Present  for  the  transcription 
companies  at  the  hearing  were  A. 
Walter  Socolow,  representing  NBC, 
Associated  Music  Publishers  Inc., 
Lang-Worth  Feature  Programs 
Inc.,  Standard  Radio,  and  C.  P. 
MacGregor;  Robert  P.  Myers, 
RCA;  Ralph  F.  Colin,  Columbia 
Recording  Corp.;  C.  Lloyd  Egner, 
NBC  vice-president;  Jos.  H.  Mc- 
Connell,  RCA  Victor  Division  of 
RCA;  James  D.  Wise,  RCA  and 
NBC;  Milton  Diamond  and  Jerome 
H.  Adler  of  Decca  Records  Inc. 

Present  for  the  AFM  were  James 
C.  Petrillo,  president;  Leo  Clues- 
mann,  secretary;  Robert  A.  Wil- 
son, associate  to  Mr.  Padway; 
Henry  A.  Friedman,  attorney; 
Clair  E.  Meeder,  assistant  to  the 
president;  A.  Rex  Riccardi,  an- 
other assistant;  Harry  J.  Steeper, 
1st  assistant  to  the  president;  and 
Edward  Canavan. 

History  of  Dispute 

Mr.  Padway  began  his  presenta- 
tion by  summarizing  the  history  of 
the  dispute  between  the  AFM  and 
the  transcription  industry.  He  em- 
phasized that  there  was  absolute 
severance  of  "relationship"  by  the 
union  and  that  the  case  before  the 
Board  offers  the  "spectacle"  of  the 
employer  coming  to  the  WLB  to  re- 
establish that  relationship. 

He  recalled  the  dispute  had  its 
origin  in  1928  and  1929  when  18,000 
musicians  were  displaced  by  the 


record  and  transcription  industry. 
AFM  saw  that  mechanized  music 
was  taking  away  the  livelihood  of 
musicians  and  spent  1  %  million  dol- 
lars in  advertising  to  obtain  public 
support  of  live  music.  He  traced  the 
growth  of  a  vast  industry  which 
made  use  of  records  and  transcrip- 
tions, which  included  juke  boxes, 
radio,  Muzac,  sound  films  and  other 
devices. 

In  1937,  he  pointed  out,  AFM 
reached  an  agreement  with  employ- 
ers to  use  live  music,  indicating  the 
awareness  of  the  record  industry 
to  the  problem  of  musicians.  But 
this  agreement  provided  only  a 
small  measure  of  relief  and  did  not 
settle  the  problem. 

In  1938-39,  he  declared,  Thur- 
mond Arnold  of  the  Dept.  of  Jus- 
tice was  "encouraged"  by  the  em- 
ployers to  investigate  this  agree- 
ment on  the  ground  of  anti-trust 
violation,  and  handed  down  a  ruling 
"which  many  employers  took  to,  like 
a  duck  to  water"  holding  the  agree- 
ment invalid.  The  problem  of  em- 
ployment of  musicians  was  thus  re- 
vived, he  said. 

Validity  of  Contract 

He  pointed  out  that  at  AFM  con- 
ventions in  1940,  1941  and  1942  the 
unemployment  problem  was  given 
considerable  discussion  and  that  the 
employers  were  well  aware  of  the 
difficulties  caused  by  mechanized 
music.  On  June  21,  1942,  he  said, 
AFM  gave  notice  that  it  would  no 
longer  make  records. 

Mr.  Padway  charged  that  the 
CRC  and  RCA  were  trying  to  de- 
stroy the  AFM,  that  they  engaged 
paid  experts  to  conduct  organized 
propaganda  campaigns,  obtained  in- 
vestigations in  Congress  to  discredit 
the  union.  He  said  that  the  NAB 
was  "the  Mephisto  behind  the 
scenes"  in  these  activities.  At  this 
point  Chairman  Davis  interrupted 
Mr.  Padway  to  inquire  "What  are 
you  asking  us  to  do?"  And  Mr. 
Meany,  chairman  of  the  Board  in- 
tervened, "Why  don't  you  give  him 
a  chance  to  tell  us?" 

Mr.  Padway  explained  that  he 
wanted  the  Board  to  pass  upon  the 


validity  of  the  contract  negotiated 
by  AFM  with  six  of  the  seven 
transcription  companies  who  were 
original  parties  to  the  case,  and 
to  decide  whether  the  contract  vio- 
lates the  wage  stabilization  rules. 

Mr.  Davis  inquired  whether  this 
matter  could  not  have  been  dis- 
posed of  at  the  time  the  contract 
was  executed,  which  was  during 
the  panel  hearings.  Mr.  Padway 
answered  that  that  could  not  have 
been  done  because  panel  proceed- 
ings could  not  be  interrupted. 

Mr.  Padway  said  that  the  Board 
has  placed  the  AFM  in  an  "unfair 
position"  by  not  passing  upon  the 
validity  of  the  contract,  pointing 
out  that  in  the  five  months  since 
the  contract  was  drawn  millions 
of  pressings  have  been  made  by  the 
transcription  companies  which  will 
last  the  industry  for  a  long  time. 

He  defended  the  "employment 
fund"  provision  in  the  contract 
and  cited  an  opinion  by  the  Internal 
Revenue  Bureau,  which  was  con- 
sulted before  the  contract  was  ex- 
ecuted, giving  no  objection  to  the 
provision. 

Referring  to  the  panel  report 
(Continued  on  Page  52) 


WCOL  COLUMBUS 
SOLD  TO  PIXLEYS 

SALE  OF  WCOL  Columbus  by 
Kenneth  B.  Johnson,  attorney,  to 
Lloyd  A.  (Butch)  Pixley  and  his 
wife,  mother  and  father,  for  $250,- 
000  was  consummated  last  week 
subject  to  FCC  approval.  Mr.  Pix- 
ley is  general  manager  of  Fort  In- 
dustry Co.,  which  owns  stations  in 
Ohio,  West  Virginia,  and  Georgia, 
but  advised  the  Commission  he 
would  sever  that  connection  upon 
the  return  of  Fort  Industry  officials 
now  in  the  armed  forces  or  in  Fed- 
eral service. 

The  younger  Pixley  and  his  wife 
will  acquire  51%  of  WCOL  while 
his  father,  Milton  A.  Pixley,  and 
his  mother,  will  purchase  49%. 
The  Pixleys  are  proprieters  of  the 
Pixley  Electric  Supply  Co.,  whole- 
sale house  in  Columbus.  They  for- 
merly operated  one  of  the  pioneer 
Columbus  stations,  WBAV,  with 
the  elder  Pixley  as  president  and 
the  younger  as  an  employe. 

The  application,  filed  through 
the  law  offices  of  Dow,  Lohnes  & 
Albertson,  set  forth  that  Lloyd 
Pixley  would  remain  with  Fort 
Industry  only  for  the  duration,  in  j 
view  of  the  active  naval  service 
of  Lt.  Comdr.  George  B.  Storer,  I 
and  absence  of  J.  Harold  Ryan, 
Assistant  Director  of  Censorship 
and  president-elect  of  the  NAB, 
who  is  vice-president  and  part  own- 
er  of  the  company. 

Mr.  Johnston  set  forth  in  the 
application  he  desired  to  sell  be-  3 
cause  of  the  "uncertainty  of  out-  i 
look  in  radio,  due  to  the  imminent 
extension   of   FM   and  television 
service"  plus  his  desire  to  devote 
full  time  to  his  law  practice.  WCOL 
operates  on  1230  kc  with  250  w  and  | 
is  on  the  Blue. 


GUESTS  ARE  GREETED  by  C.  P.  Hasbrook  (second  from  right),  presi- 
dent-manager of  WCAX,  CBS  affiliate  in  Burlington,  Vt.,  at  the  official 
opening  of  the  station's  new  studio  building  in  mid-March.  Guests  are 
(1  to  r)  :  Stanford  Mirkin,  manager  CBS  program  research  division;  Wil- 
liam A.  Schudt  Jr.,  eastern  division  manager  of  CBS  station  relations 
department;  Mr.  Hasbrook;  Walter  Stiles  Jr.,  director  of  engineering, 
sound  and  transcription  of  WE  EI  Boston,  who  supervised  construction. 
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Keep 
Your  Eyes 
Open ! 


If  you  even  suspect  there's  a  spot 
open  on  W-l-T-H  .  .  .  quick  check 
the  facts.  We're  practically  sold 
out  24  hours  a  day.  And  for 
only  one  reason:  W-l-T-H 
produces  and  advertisers 
know  it! 


On  The  Air  24  Hours 
A  Day— 7  Days 
A  Week 


THE  PEOPLES  VOICE  IN  BALTIMORE 

Tom  Tinsley,  President 
Represented  Nationally  by  Headley-Reed 


—  
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FCC  Suspends  Effective  Date  of  Duopoly' 


CompromiseAction 
Erases  'Forced 
Sale'  Aspect 

YIELDING  to  the  pleas  of  af- 
fected stations,  the  FCC  last  week 
by  unanimous  vote  suspended  in- 
definitely the  effective  date  of  its 
"duopoly"  order,  originally  set  for 
May  31.  The  Commission,  however, 
invoked  requirements  that  the  two 
dozen  affected  owners  acquiesce  in 
the  principle  of  eliminating  multi- 
ple ownership  in  the  same  competi- 
tive areas  by  following  specified 
procedures  of  compliance. 

The  action,  which  came  follow- 
ing nearly  two  days  of  executive 
session  discussion,  was  a  compro- 
mise in  that  a  proposal  for  indefi- 
nite postponement,  with  no  strings 
attached,  originally  had  been  of- 
fered. The  action,  however,  does 
eliminate  any  "forced  sale"  aspect. 
Moreover,  it  takes  into  account  sit- 
uations wherein  dually-owned  sta- 
tions are  operated  from  common 
transmitter  houses  or  studios,  as 
well  as  the  equipment  and  man- 
power freezes. 

Overlap  Clarified 

Protection  also  is  afforded  all 
stations  on  the  mooted  question  of 
capital  gains  taxes,  and  the  Com- 
mission announced  it  would  issue 
appropriate  certificates  pursuant 
to  the  terms  of  the  Revenue  Act 
adopted  at  the  last  session  of  Con- 
gress, exempting  stations  from 
taxation. 

In  its  all-inclusive  action,  the 
Commission  also  clarified  the  pro- 
visions of  the  original  order  (84- 
A)  adopted  Nov.  23  in  connection 
with  overlapping  coverage.  In  de- 
termining whether  overlapping  of 
signal  strength  will  be  construed 
as  falling  within  the  purview  of 
Section  3.35,  the  Commission  said 
it  would  give  consideration  to  lo- 
cation of  centers  of  population,  dis- 
tribution of  population,  main  stu- 
dios, and  other  factors. 

While  the  regulation  was  strong- 
ly worded,  it  nevertheless  was  con- 
strued as  one  which  would  take 
care  of  all  reasonable  contingen- 
cies and  would  not  result  in  any 
forced  disposition  of  properties. 
All  told,  it  is  estimated  there  are 
50-odd  stations  in  approximately 
two  dozen  markets  directly  af- 
fected by  the  regulation.  The  over- 
lap situations  are  not  so  clear-cut, 
but  since  hearings  will  be  provided 
in  any  cases  where  doubt  exists 
and  a  "reasonable  time"  allowed 
for  compliance,  it  was  expected  no 
onerous  conditions  would  be  in- 
voked. 

The  overlap  provision,  ambigu- 
ous in  the  order  as  originally 
drafted,  might  have  affected  a  sub- 
stantial number  of  situations  in 
the  East,  Midwest  and  on  the  West 
Coast.  The  Commission  recently  ex- 
empted WJR  Detroit,  and  WGAR 
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Cleveland,  owned  by  the  George  A. 
Richards  organization,  from  over- 
lap, in  spite  of  WJR's  substantial 
coverage  in  certain  Cleveland 
areas.  Similarly,  it  has  granted  re- 
newals without  relation  to  overlap 
in  the  case  of  WWVA  Wheeling, 
50,000-watter  and  WMMN  Fair- 
mont, W.  Va.,  both  owned  by  the 
Fort  Industry  Co.,  and  where  over- 
lapping exists. 

Action  vs.  Surprise 

There  are  several  situations  in 
California,  notably  involving  the 
McClatchy  stations,  which  might 
have  been  affected  but  which,  it 
is  presumed,  will  be  exempted,  in 
view  of  the  Commission's  liberal 
interpretation  of  the  overlap  rule. 
On  the  other  hand,  it  was  pointed 
out,  it  is  conceivable  that  owner- 
ship of  a  station  in  Jersey  City 
and  New  York  City  by  the  same 
interests  would  be  viewed  as  fall- 
ing within  the  scope  of  the  mul- 
tiple ownership  order. 

Although  it  had  been  freely  pre- 
dicted that  a  motion  to  suspend  the 
effective  date  of  the  "duopoly"  or- 
der would  carry,  the  unanimous 
vote  occasioned  some  surprise.  The 
Commission  first  met  last  Monday 
(April  3)  in  special  session  to 
consider  a  motion  of  Commissioner 
Craven,  seconded  by  Commissioner 
Case,  to  postpone  the  effective  date 
indefinitely.  The  preceding  week,  a 
similar  motion  had  been  made,  but 
Chairman  Fly's  absence  resulted  in 
deferring  consideration.  At  the 
Tuesday    session,  Commissioners 


TEXT  of  the  FCC's  public  notices 
April  4  on  multiple  ownership  of 
standard  broadcast  stations  fol- 
low: 

In  the  consideration  of  individual  ap- 
plications under  the  provisions  of  Regula- 
tion 3.35  (Multiple  Ownership  Rule),  the 
Commission  will  examine  the  facts  in 
each  case.  In  determining  whether  or  not 
an  overlapping  of  signal  strength  results 
in  a  standard  broadcast  station  rendering 
primary  service  to  "a  substantial  portion 
of  the  primary  service  area  of  another 
broadcast  station"  within  the  meaning  of 
Section  3.35,  the  Commission  will  give 
consideration  to  location  of  centers  of 
population  and  distribution  of  population, 
location  of  main  studios,  areas  and  popu- 
lations to  which  services  of  stations  are 
directed  as  indicated  by  commercial  busi- 
ness of  stations,  news  broadcasts,  sources 
of  programs  and  talent,  coverage  claims 
and  listening  audience. 

*    *  * 

ORDER  NO.  84-B 

At  a  meeting  of  the  Commission  held 
on  April  4,  1944,  the  Commission  gave 
consideration  to  the  petitions  pending  be- 
fore it  for  a  suspension  of  Regulation  3  35, 
or  for  a  postponement  of  the  effective 
date  of  that  Regulation. 

The  Commission  thereupon  adopted  the 
following  Order: 

I.  Except  as  provided  below  the  effective 
date  of  Regulation  3.35  is  hereby  sus- 
pended. 

II.  On  or  before  May  31,  1944,  all  li- 
censees to  whom  Regulation  3.35  is  or  may 
be  applicable  will  be  required  to: 

1.  File  an  application  which  will  effect 
compliance  with  Regulation   3.35;  or 

2.  Submit  a  petition  for  extension  of 
license  for  such  period  as  may  be  neces- 
sary to  complete  negotiations  for  an 
orderly    disposition   or  otherwise  to  com- 


Jett  and  Wakefield  are  understood 
to  have  offered  compromise  propos- 
als. In  the  ensuing  discussion,  the 
revised  proposal  providing  for  the 
indefinite  suspension  with  the  re- 
quirements for  ultimate  compli- 
ance was  agreed  upon. 

The  Commission,  it  was  reported, 
was  agreed  that  because  of  exist- 
ing freezes  on  equipment  and  man- 
power and  general  wartime  condi- 
tions, broadcasters  should  be  given 
an  opportunity  to  comply  with  the 
regulation  within  a  "reasonable 
time"  rather  than  upon  a  speci- 
fied deadline.  Under  the  revised  or- 
der (84-B),  licensees  affected  or 
believed  to  be  affected  by  the  "duo- 
poly" order  may  file  applications 
by  May  31  notifying  the  Commis- 
sion that  the  regulation  has  been 
complied  with;  submit  a  petition 
for  extension  of  license  for  such 
time  as  may  be  necessary  to  com- 
plete negotiations  for  an  "orderly 
disposition,"  or  submit  a  petition 
for  hearing  to  determine  the  ap- 
plicability of  the  rule. 

Four  applications  pending  be- 
fore the  Commission  for  relief  from 
the  May  31  deadline  simultaneous- 
ly were  dismissed  by  the  Commis- 
sion without  prejudice.  The  appli- 
cants are  given  opportunity  either 
to  refile  the  petitions  or  submit 
new  ones.  Petitions  were  filed  by 
Earle  C.  Anthony  Inc.  (KFIKECA 
Los  Angeles) ;  Fisher's  Blend  Sta- 
tions Inc.  (KOMO  KJR  Seattle) ; 
Oregonian  Publishing  Co.  (KGW 
KEX  Portland) ;  and  Louis  Was- 
mer  Inc.  (KHQ  KGA  Spokane). 


ply  with  the  terms  of  the  Regulation,  pro- 
vided such  petition  sets  forth : 

a.  The  determination  of  the  licensee  to 
proceed  in  good  faith  as  expeditiously  as 
may  be  to  effectuate  compliance  with  the 
Regulation;  and 

b  A  statement  of  the  steps  which  peti- 
tioner proposes  to  take  in  order  to  effect 
his  compliance  with  the  Regulation,  and 
the  specific  facts  establishing  due  diligence 
in  the  effort  to  effect  a  compliance  with 
the  terms  of  the  Regulat'on  and  the  li- 
censee's inability  to  comply  therewith;  or 

3.  Submit  a  petition  for  a  bearing  to 
determine  the  applicability  of  Regulation 
3.35  to  the  petitioner,  in  which  case  the 
petition  and  the  license  renewal  will  be 
set  for  hearing. 

III.  The  license  renewals  of  all  affected 
licensees,  who  do  not  take  one  of  the 
foregoing  steps  or  who  are  unsuccessful 
in  obtaining  an  extension  of  time  under 
sub-paragraph  2  above,  will  be  designated 
for  hearing. 

IV.  The  Commission  will  insist  upon  a 
speedy  determination  of  any  proceeding 
hereunder  and  will  require  an  expeditious 
compliance  with  its  final  order  thereon 
within  such  reasonable  time  as  may  be 
fixed  in  such  final  order. 

V.  Upon  compliance  with  Regulation 
3.35  the  Commission  will  issue  appropriate 
certificates  pursuant  to  the  provisions  of 
Section  123  of  the  Revenue  Act  of  1943. 

Adopted  this  4th  day  of  April,  1944. 
*    *  * 

The  Commission  announced  today  that 
upon  the  granting  of  applications  for  con- 
sent to  assignment  of  licenses,  or  for  con- 
sent to  transfer  of  control  of  licensee  cor- 
porations, filed  for  the  purpose  of  effecting 
compliance  with  the  Commission  policy  es- 
tablished in  the  multiple  ownership  rule 
(Section  3.35),  the  Commission  will  issue 
appropriate  certificates  pursuant  to  the 
provisions  of  Section  123  of  the  Revenue 

(Continued  on  page  5i) 


Several  stations  already  have  ne- 
gotiated sales,  awaiting  FCC  ap- 
proval or  in  process  of  being 
drafted.  In  these  instances,  how- 
ever, the  reasons  did  not  always 
include  specific  compliance  with 
the  "duopoly"  order. 

Nine  stations  already  placed  on 
temporary  licenses  until  May  31 
under  the  original  order  84-A  will 
be  granted  renewals  upon  compli- 
ance with  84-B,  the  Commission 
said.  These  are  WEEU  Reading, 
WILM  Wilmington,  KIEV  Glen- 
dale,  WBAP  Fort  Worth,  WAIT 
Chicago,  WLW  Cincinnati,  KFI 
Los  Angeles,  KFAB  Lincoln,  and 
WBBM  Chicago. 

The  "duopoly"  action  was  the 
first  major  policy  issue  upon  which 
Commissioner  Jett  has  been  called 
to  express  his  views  since  he  took 
office  Feb.  15.  He  had  conducted  an 
intensive  study  of  the  order  and 
of  stations  actually  and  potentially 
affected.  His  findings,  particularly 
with  reference  to  over-lap  in  dis- 
tinct communities,  are  under- 
stood to  have  played  an  important 
part  in  the  Commission's  decision 
to  judge  each  case  on  its  individ- 
ual merits,  thereby  following  the 
precedent  established  last  January 
in  disposing  of  the  newspaper  di- 
vorcement proceedings. 


Discs  for  Rexall's  Sale 
Placed  on  350  Stations 

ANTICIPATING  one  of  the  big- 
gest sales  events  in  its  history, 
United  Drug  Co.,  Boston,  will  pro- 
mote its  semi-annual  one-cent  sale 
of  Rexall  products  on  350  stations, 
a  substantial  increase  over  pre- 
vious campaigns  which  have  in- 
cluded from  200-250  outlets.  A 
quarter-hour  transcribed  variety 
series  will  be  broadcast  on  four 
days  during  the  first  week  of  May. 

Titled  Rexall  Review  the  show 
features  Charles  Ruggles,  actor, 
Dennis  Day,  Cass  Daley,  and  Har- 
low Wilcox,  announcer  and  m.c. 
World  Broadcasting,  New  York, 
cut  the  discs.  Program  will  be 
promoted  in  newspapers  by  Rexall 
dealers.  Business  is  placed  by  Spot 
Broadcasting  Inc.,  New  York. 
Street  &  Finney,  New  York,  han- 
dles the  account.  N.  W.  Ayer  & 
Son,  New  York,  has  just  been  ap- 
pointed to  handle  a  special  survey 
for  United  Drug.  Appointment 
does  not  concern  United  Drug's  ra- 
dio activities. 


Toothpowder  Test 

WEB  DISTRIBUTNG  Co.,  New- 
ark, is  conducting  a  test  campaign 
on  WOR  New  York  for  Pyrozide 
Toothpowder,  a  40-year  old  prod- 
uct, which  has  heretofore  been  pro- 
moted via  space  advertising.  Pyro- 
zide is  distributed  nationally.  The 
spot  buy  is  an  attempt  to  stimu- 
late sales  which  have  continued  [ 
on  a  fairly  steady  basis.  Agency  f 
is  Charles  W.  Hoyt  Co.,  New  York. 
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MULTIPLE  OWNERSHIP  ACTION 


Good  Neighbors? 

Yours  for  the  Asking  When 


You're  on  the  Spot! 


FOOD  FOR  BETTER  LIVING 


One  of  the  numerous  canneries  which  dot  the  Inland  Em- 
pire, supplying  the  nation — and  the  world — with  fruits  and 
vegetables.  KHQ  is  a  good  neighbor  to  the  Inland  Empire. 
Nearly  600  cities  and  towns  having  Spokane  as  their  logical 
trading  center  look  to  KHQ  for  a  completely  well-rounded 
service.  KHQ  is  the  only  single  medium  completely  cover- 
ing the  Inland  Empire. 


O  Primary  Coverage  Area     O  Secondary  Coverage  Area    Q  150-Mile  Circle 

Wl'S/A    KHQ— Spokane,  Washington 

ZOOO  WATTS  —  S90  KMMMCYCLES 

Owned  and  Operated  by 

LOUIS  WAS  ME  It,  MXC. 

Radio  Central  BIdg.       Spokane,  Wash. 
National  Representatives:  Edward  Petry  &  Co.,  Inc. 
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Policy  Against  Radio  Time  Chiseling 
Is  Laid  Down  in  Regulation  by  OWI 


TO  PROTECT  stations  against  de- 
mands for  free  time  for  govern- 
ment messages  from  industries 
paying  for  advertising  similar  mes- 
sages in  other  media,  the  OWI  Do- 
mestic Radio  Bureau  last  week 
laid  down  a  new  policy  in  connec- 
tion with  a  coming  campaign  to 
recruit  workers  for  food  process- 
ing plants. 

In  a  memorandum  to  OWI  re- 
gional station  relation  offices,  John 
D.  Hymes,  deputy  chief  of  the  Bu- 
reau, directed  that  stations  be 
requested  to  give  free  time  for  the 
recruiting  spots  only  when  the 
food  processor  in  the  locality  has 
no  advertising  appropriation  avail- 
able for  any  media. 

Commenting  on  the  new  policy, 
Mr.  Hymes  said:  "We  want  the 
radio  stations  to  know  that  we  are 
looking  out  for  their  interests  as 
well  as  fulfilling  our  obligations  to 
the  war  effort  at  all  times." 

In  his  memorandum  on  the  food 
processing  recruiting  campaign, 
which  was  sent  to  OWI  regional 
chiefs  and  consultants,  Mr.  Hymes 
pointed  out  that  "The  OWI  Do- 
mestic Radio  Bureau  has  no  inten- 
tion of  being  obstructionists  in  this 
effort  and  wishes  to  assist  the  food 
processors  in  any  way  possible  on 
these  campaigns,  but  I  think  it 
was  about  time  that  such  an  edu- 
cational job  as  this  on  the  status 
of  the  radio  industry  was  given. 

"Please  advise  the  stations  in 
your  region  of  the  new  regulations 
and  policies  of  food  processing.  I 
know  they  will  appreciate  the  OWI 


NAB  District  Meeting 
Praises   OWI  Activities 

AT  A  ONE-DAY  meeting  of  broad- 
casters of  the  15th  NAB  district 
(Northern  California,  Nevada,  and 
Hawaii)  held  in  San  Francisco  on 
March  29  general  industry  matters 
were  discussed  and  activities  of  the 
regional  OWI  office  and  the  re- 
gional director  drew  favorable  com- 
ment. Charles  A.  Dostal,  vice-pres- 
ident of  Westinghouse,  presented 
the  motion  picture,  "On  the  Air". 
Those  attending  were:  C.  L.  Mc- 
Carthy, KQW  San  Jose;  Glen 
Shaw,  KLX  Oakland;  F.  Welling- 
ton Morse,  KLS  Oakland;  Jerry 
Ackers,  KSAN  San  Francisco;  Wilt 
Gunzendorfer,  KSRO  Santa  Rosa; 
Edward  J.  Jansen,  KSFO  San 
Francisco;  George  Ross,  KWG 
Stockton;  Keith  Collins,  KM  J  Fres- 
no. 

Jack  Schacht,  KFBK  Sacramen- 
to; Howard  Walters,  KDON  Mont- 
erty;  David  Sandeberg;  A.  F. 
Hogan,  KYA  San  Francisco;  Ken 
Randolph,  KDON  Monterey;  S.  H. 
Patterson,  KSAN  San  Francisco; 
Bob  Stoddard,  KOH  Reno;  Ralph 
Brunton,  KQW  San  Jose;  Paul 
Bartlett,  KFRE  Fresno;  Ed  Frank- 
lin, KJBS  San  Francisco;  William 
B.  Smullin,  KIEM  Eureka;  Dan  J. 
Donnelly,  KFRC  San  Francisco; 
Philip  G.  Lasky,  KROW  Oakland; 
William  Dumm,  Associated  Broad- 
casters; and  Arthur  Westlund, 
KRE  Berkeley. 


action  in  this  matter  as  this  was  a 
sore  spot  in  our  relations  with 
them  in  many  instances  last  year." 

The  regulations  were  set  forth 
in  instructions  accompanying  a  ra- 
dio kit  sent  to  War  Manpower  Com- 
mission and  War  Food  Adminis- 
tration regional  offices  for  distri- 
bution to  radio  stations  for  use  in 
the  recruitment  campaign.  These 
offices  clear  requests  for  radio  time 
with  the  OWI  regional  offices. 

The  regulations  provide: 

Food  processing  plants  are  in  most  cases 
profit-making  organizations  that  have  ad- 
vertising budgets  at  their  disposal.  Con- 
sequently, before  calling  on  radio  for  re- 
cruitment assistance,  OWI  must  be  sure 
that  the  food  processors  do  not  in  any 
way  take  advantage  of  the  generosity  of 
the  radio  stations. 

If  the  food  processors  have  advertising 
budgets  for  the  purpose  of  recruiting 
emergency  workers,  an  appropriate  amount 
should  be  used  for  radio  in  proportion  to 
any  other  media  if  radio  coverage  is  de- 
sired. For  example,  if  a  campaign  is 
handled  on  paid  space  in  a  newspaper, 
the  local  radio  station  should  not  be  ex- 
pected to  carry  this  campaign  solely  on  a 
free  basis.  If  an  advertising  appropriation 
is  given  to  a  radio  station  it  can  be  as- 
sumed that  the  station,  in  the  light  of 
public  service  and  emergency  in  the  war 
effort,  will  give  the  food  processor  full 
support  and  extra  coverage  over  and  above 
its  appropriation. 

If  no  advertising  funds  are  available  for 
any  media  in  the  recruitment  campaign 
the  OWI  Regional  Chief  will  do  his  utmost 
to  secure  time  on  a  free  basis  on  local 
radio  stations.  It  will  be  advantageous  for 
the  food  processor  to  cooperate  closely 
with  his  local  United  States  Employment 
Service  representative. 


Half  Interest  in  WWPG 
Sold  to  James  Bohannon 

SALE  of  WWPG  Palm  Beach,  Fla. 
local,  to  James  A.  Bohannon,  of 
Cleveland  and  Palm  Beach,  for 
$30,000  was  consummated  last 
week,  subject  to  FCC  approval.  The 
station  operates  on  1340  kc.  with 
250  w  and  is  on  Blue  and  MBS. 

Mr.  Bohannon,  president  of  the 
Brewery  Corp.  of  America  and 
former  vice-president  and  general 
manager  of  the  Marmon  and  Peer- 
less Automobile  companies,  ac- 
quired the  50%  interest,  with  his 
two  sons,  from  Charles  E.  Davis, 
founder,  president  and  manager, 
who  retains  his  half  interest  and 
will  continue  as  directing  head. 

The  acquisition  was  by  the  Ajax 
Corp.,  a  family  holding  company, 
of  which  the  senior  Bohannon  holds 
75%  and  the  two  sons,  one  an 
Army  officer  and  the  other  a  Navy 
officer,  hold  the  balance.  The  trans- 
action covered  $12,500  for  the  ac- 
quisition of  half  of  the  station's 
stock  and  $17,500  for  investments 
in  real  estate  and  tangibles. 


Fairchild  Resumes 

FAIRCHILD  CAMERA  and  In- 
strument Corp.  of  New  York  (for- 
merly known  as  the  Fairchild  Avia- 
tion Corp.)  has  announced  its  re- 
sumption of  production  of  sound 
recording  equipment.  Its  sound  re- 
cording manufacture  was  halted 
with  the  war  when  Fairchild  went 
into  exclusive  production  of  Army 
and  Navy  material.  Offices  are  still 
maintained  at  88-06  Van  Wyck 
Blvd,  Jamaica,  N.  Y.  and  475  Tenth 
Ave,  New  York. 
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TOWERING  915  FEET,  this  new 
Truscon  vertical  radiator  antenna 
goes  into  operation  in  the  early  fall 
for  WKY  Oklahoma  City.  Con- 
struction began  Dec.  7,  1943,  and 
the  last  piece  of  steel  was  hoisted 
into  place  March  27.  One  of  the 
two  tallest  antennas  in  the  country 
(WNAX  Yankton,  S.  D.,  also  is 
915  high),  the  WKY  antenna 
weighs  193  tons  and  rests  on  a 
concrete  block  4%x6%  feet,  sunk 
18  feet  into  the  ground.  John  F. 
Beasley  Constr.  Co.,  Muskogee, 
Okla.,  erected  the  tower.  Trans- 
mitter building,  one  of  most  mod- 
ern in  the  country,  contains  emer- 
gency studio  with  input  equip- 
ment and  transcription  tables,  as 
well  as  a  75  kw  gasoline-driven 
generator  for  standby  operation 
should  normal  power  go  off.  Over- 
all construction,  tower,  grounds, 
the  building  and  installation  of 
equipment  cost  approximately  a 
quarter  of  a  million  dollars.  The 
antenna  is  insulated  to  the  half- 
way mark  and  is  especially  de- 
signed to  carry  a  90-foot  FM  an- 
tenna on  top  of  the  present  AM 
tower.  Smaller  directional  anten- 
na, one  of  a  pair  to  be  used  when 
WKY  moves-  its  transmitter  plant 
to  the  new  site,  is  258  feet  tall. 


WLW-BBC  Tieup 

EASTER  SUNDAY  marked  the 
first  anniversary  of  the  establish- 
ment of  the  BBC-WLW  wartime 
broadcasts.  At  3  p.m.  three  Ameri- 
can soldiers  stationed  in  England 
joined  top  executives  of  the  BBC 
and  the  Cincinnati  station  in  a 
broadcast  during  which  the  sol- 
diers conveyed  Easter  greetings  to 
their  families  and  listeners  back 
home.  In  addition,  an  Easter  ser- 
mon by  a  pastor  in  London  was  pre- 
sented on  WLW  at  8:45  a.m.  Dur- 
ing the  past  year  more  than  150 
broadcasts  from  Britain  have  been 
presented  over  WLW. 

American  soldiers  overseas  from 
that  area  have  been  presented, 
and  broadcasts  comparing  British 
and  American  wartime  living  and 
on-the-spot  war  analyses  have  made 
on  the  programs. 


Political  Ads  Held 
Not  Tax  Deductible 

Revenue    Decision  Disclosed 

In  a  Letter  by  Rep.  Knutson 

DISCLOSURE  that  the  Bureau  of 
Internal  Revenue  has  ruled  that 
political  advertisements  by  cor- 
porations will  not  be  allowed  as  a 
business  expense  was  made  last 
week  by  Rep.  Harold  Knutson  (R- 
Minn.),  ranking  minority  mem- 
ber of  the  House  Appropriations 
Committee. 

Mr.  Knutson  announced  he  has 
written  Chairman  Sumners  (D- 
Tex.),  of  the  House  Judiciary  Com- 
mittee, asking  that  the  whole  ma- 
ter be  taken  up  with  the  Dept.  of 
Justice  to  ascertain  whether  vio- 
lation of  the  Corrupt  Practices 
Act,  or  Hatch  Act,  or  both,  would 
be  involved  in  connection  with  cor- 
porations carrying  on  "political  ac- 
tivities through  the  use  of  adver- 
tising expenditures."  He  cited  one 
specific  case,  but  did  not  divulge 
the  name  of  the  advertiser. 

He  informed  Mr.  Sumners  that 
the  Internal  Revenue  Bureau  had 
advised  the  Joint  Committee  on 
Internal  Revenue  Taxation  that 
its  district  office  had  been  instruct- 
ed to  disallow  the  cost  of  the  ad- 
vertising in  question  "if  claimed  as 
a  business  expense  on  the  tax  re- 
turn of  the  corporation  involved." 

The  advertising,  Mr.  Knutson 
said,  had  to  do  with  legislation 
then  pending  before  Congress.  Al- 
though the  identity  of  the  adver- 
tiser was  not  divulged,  files  of 
Washington  newspapers  indicated 
that  several  companies  have  car- 
ried advertising  that  might  be 
viewed  as  "political."  Among  them 
are  International  Latex  Corp., 
which  has  run  institutional  copy, 
consisting  largely  of  reprints  of 
the  writings  of  well-known  column- 
ists, and  McGraw-Hill  Publica*- 
tions,  which  ran  an  ad  on  tax 
legislation  before  Congress  titled 
"Our  Present  Tax  System  Will 
Kill  Post-War  Jobs." 

Mr.  Knutson  wrote  Chairman 
Sumners  that  "If  this  practice  is 
legal  .  .  .,  there  is  nothing  to  pre- 
vent corporations  of  great  re- 
sources from  spending  millions  of 
dollars  with  radio  networks,  news- 
papers and  magazines  in  the  same 
manner.  This  cannot  be  permitted 
and  I  am  sure  members  of  your 
committee  and  all  other  members 
of  Congress  are  in  agreement  as 
to  this." 


Lockheed  Cancels 

LOCKHEED  AIRCRAFT  Corp., 
Burbank,  Cal.,  following  broadcast 
of  April  30  will  cancel  its  weekly 
half-hour  America — Ceiling  Un- 
limited on  61  CBS  stations,  Sun- 
day, 2-2:30  p.m.  Soon  as  more  fa- 
vorable time  can  be  obtained  pro- 
gram will  be  resumed  on  CBS  or 
shift  to  another  network.  Variety 
show  features  Joseph  Cotten  as 
m.c,  with  Connie  Moore,  vocalist, 
and  Wilbur  Hatch,  musical  direc- 
tor. Patrick  McGeehan  is  announc- 
er. Agency  is  Foote,  Cone  &  Beld- 
ing. 
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rrOmnes  Gallia  est  divisa  in  tres  partes."* 


likewise  our 


METROPOLITAN  MARKET! 


MUTUAL  NETWORK 


*  "All  Gaul  is  divided 

in  three  parts"— Caesar 


HEADQUARTERS 

RADIO  BLOCK 
ASHLAND,  KY. 
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HUNTINGTON  STUDIOS 


RADIO  CENTER 
HUNTINGTON,  W.  VA. 


YET    IT   IS  UNITED 
BY  THE  VOICE  OF  THE 
THE  TRI-STATE  AREA  R|CH    j/RI-STATE  AREA 

"The    Tri-State    Area    is   a    Railhead,   River  §g  __  __  _  rflthJi      bb  «BI  — — 

Traffic  Center,  and  Hub  of  Activity  for  many  g|  JEEL  ■  WnSM^f 

important   factories,   plants,   and   industries.  jj|  HrBf  hL  A  Iwi 

International    Nickel,    Armco,    W.    Va.    Rail,  §§  wf  a*Bi  BOB 

Standard  Ultramarine,  C&O  Shops  &  yards,  B 

Huntington  Precision  Products,  Zenith  Optical  g  "WHERE  COAL  MEETS  IRON" 

Company,  American  Car  &  Foundry,  Owens-  S  L_  JJ.  NEWMAN,  Mgr. 

Illinois,  and  countless  smaller  plants.  Now  = 

:==  POPULATION 

starting  Construction  for  new  Sylvania  Fac-       =  ,.  ,_, 

tl    t  •  c»  .    •  •  "  Metropolitan   131,650 

tory.  The  Tn-Sfate  is  growing.  g  Rum|  p   94  018 

Over  $60,000,000  payroll  Ml  J  Tota|   

s  Based  on  1940  census 

llllllllllllllllllllllllllllllll  (tendency  to  increase) 

WLAP  KFDA  WBIR 

LEXINGTON,  KY.  AMARILLO,  TEXAS  KNOXVILLE,  TENN. 

MUTUAL  BLUE — MUTUAL  BLUE — MUTUAL 


■  HERE'S    A    SUCCESS  STORY: 

S  "Gallaher  Drug   Stores,   in  Ashland,  Hunt- 

=  ington    and    Ironton    have   just    signed  for 

3  sponsorship  of  Cedric  Foster  for  the  third 

g|  consecutive  year." 

=S  WCMI  can   sell  for  you,  too.     Try  it  and 

S  prove  it.  Requests  for  rates  and  availabilities 

=  will  be  promptly  analyzed  and  answered. 

"THE  VOICE  OF  THE  TRI-STATE" 


II 

ALL  FOUR  STATIONS  OWNED  AND 
OPERATED    BY   GILMORE   N.  NUNN 
AND  J.  LINDSAY  NUNN. 
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Town  Hall'  Debates  Speech  Control 


Wheeler   Charges  Nets 
Would  Control  'Free 
Speech'  on  Air 

WINCHELL  -  DIES  controversy 
was  implicitly  though  never  spe- 
cifically mentioned  in  the  prepared 
portion  of  last  Thursday's  Town 
Meeting  of  the  Air  on  the  Blue,  as 
two  Government  officials  and  two 
network  representatives  discussed 
"freedom  of  speech  on  the  air". 
Main  disagreement  concerned  the 
proper  source  of  control  or  check 
of  broadcasting  material. 

Senator  Burton  K.  Wheeler  (D- 
Mont.),  co-author  of  the  Wheeler- 
White  Bill,  declared  that  radio 
must  be  controlled  by  "the  law  of 
fairness  and  equality  of  treatment 
of  all — with  special  privileges  for 
none."  "The  listening  public  will 
regulate  radio  in  an  American 
way  ...  by  the  simple  mechanical 
movement  of  turning  off  the  dial" 
when  displeased,  according  to  Sen- 
ator Chan  Gurney  (D-S.  D.),  a 
member  of  the  Interstate  Commerce 
Committee. 

Radio  Takes  Initiative 

Gilbert  Seldes,  CBS  director  of 
television,  using  his  network's 
news  policy  as  an  example,  showed 
how  radio  itself  can  take  the  ini- 
tiative in  assuring  the  public  im- 
partial unbiased  news.  NBC's  com- 
mentator, H.  V.  Kaltenborn  warned 
listeners  against  crippling  by  dog- 
matic law  "the  well-tried  system 
of  self-control  which  has  made 
our  free  radio  the  fearless  cham- 
pion of  liberty.  .  .  ." 

Referring  to  the  recent  hearings 
before  the  Senate  Interstate  Com- 
merce Committee,  of  "Which  he  is 
chairman,  Sen.  Wheeler  charged 
that  the  broadcasting  companies 
wanted  not  free  speech,  but  con- 
trolled speech,  controlled  by  them 
and  them  alone.  They  would  be- 
come dictators  of  opinion — of  what 
is  good  and  what  is  bad  for  the 
American  people  to  hear,"  he 
stated.  Control  by  law  and  not  gov- 
ernment ownership  is  the  answer, 
he  said,  since  the  latter  would  lead 
to  favoring  the  administration  in 
power. 

FCC  review  of  the  administra- 
tion of  wavelengths  and  frequen- 
cies is  in  no  way  an  abridgement 
of  freedom  of  speech,  he  contin- 
ued, but  a  protection  against  abuse 
of  that  freedom  by  the  broadcaster, 
who  is  fully  protected  through  his 
power  to  appeal  to  the  courts. 

"Freedom  is  the  reasonable  ne- 
gation of  license,"  he  declared, 
stating  that  when  one  side  of  a 
public  controversy  is  aired,  it's  up 
to  Congress  to  see  that  all  sides 
are  aired  equally  over  identical 
facilities.  In  his  opinion,  ".  .  .  radio 
commentators  who  use  discussion 
of  news  to  conduct  personal  agita- 
tion should  be  denied  the  air  as 
news  commentators." 

In  conclusion  he  affirmed  his  con- 
tinued opposition  as  a  member  of 
the  Senate  to  permitting  stations 


to  air  one  side  of  a  question  and 
deny  time  to  the  other  side;  to 
broadcast  direct  or  indirect  per- 
sonal attacks  without  giving  the 
victim  a  chance  to  reply.  This 
practice,  he  said  would  be  "the 
most  un-American  thing  that  could 
possibly  happen.  If  you  permit  it 
then  you  could  very  easily  draw 
this  country  into  a  Fascist  dicta- 
torship. .  .  ." 

Fairness  Urged 

Sen.  Gurney  declared  there  is 
not  enough  time  on  the  air  for 
each  individual  to  express  his  own 
idea  and  he  called  upon  the  country 
to  be  practical.  "Instead  of  talk- 
ing about  freedom  of  speech,"  he 
said,  "let's  talk  about  fairness, 
first  by  the  actual  operators  of 
radio  stations,  fairness  of  the  listen- 
ing public  and  fairness  of  the  busi- 
ness world  that  uses  radio  as  a 
medium  of  advertising. 

"It  is  my  sincere  judgment  that 
radio,  with  very  few  exceptions, 
has  handled  programs  in  a  mighty 
fair,  clean  way."  He  pointed  out 
that  in  the  final  analysis  the  audi- 
ence that  determines  whether  radio 
is  fair  and  if  the  listening  public 
doesn't  like  a  program,  the  people 
will  "regulate  radio  in  the  Ameri- 
can way"  by  "turning  off  the  dial." 

Sen  Guerney  pointed  out  that 
radio  differs  from  newspapers  in 
that  voice  inflection  plays  an  impor- 
tant role.  He  warned  against  the 
nation  becoming  alarmed  "because 
we  see  some  rabble-rouser  gain 
temporary  influence  by  the  use  of 
this  new  medium  of  communica- 
tion". He  explained  that  broad- 
casters themselves  first  enunciated 
the  principle  that  "controversial 
public  issues  must  be  handled 
fairly"  because  they  recognized 
their  responsibility  to  the  public. 

Sen.  Gurney  contended  that  the 
American  listeners  want  news  as  a 
means  of  information  and  should 
be  permitted  to  draw  their  own  con- 
clusions. "By  far  the  greatest  num- 
ber of  stations  and  networks  are 
now  presenting  the  news  with  fair- 
ness and  accuracy,"  he  asserted, 


"determined  that  the  news  shall  not 
be  selected  for  the  purpose  of  es- 
tablishing an  editorial  position." 

Sen.  Gurney  warned  against  leg- 
islation that  would  restrict  free- 
dom of  speech  or,  as  he  put  it, 
"fairness  of  speech",  whether  by 
law  or  "managerial  edict".  Prob- 
lems which  arise  daily  can  be 
solved,  he  contended,  by  broadcast- 
ers and  the  listening  public  through 
voluntary  action. 

"We  must  place  squarely  on  the 
whole  industry — the  broadcast  own- 
ers, the  radio  advertisers,  the  com- 
mentators— the  full  responsibility 
for  its  own  conduct,  and  I  say  what 
we  must  give  broadcasting  is  free- 
dom from  fear,  for  I  hate  to  see 
regulations  issued  or  laws  enacted, 
aimed  at  a  very  small  minority," 
said  Sen.  Gurney.  "A  little  regula- 
tion of  this  sort  is  a  dangerous 
thing,  because  it  only  invites  fur- 
ther regulation  in  the  future,  lead- 
ing to  complete  control  and  the 
elimination  of  freedom  of  speech 
in  radio. 

Ad  Lib  Replies 

"We  must  be  very  careful  in  our 
decisions  affecting  this  highly  im- 
portant industry,  because  a  wrong 
decision  now  may  mean  that  we 
will  not  long  have  American  radio 
as  we  know  it,  which  is,  after  all, 
the  only  fair  and  free  radio  now 
in  existence  in  the  world." 

Ad  lib  discussion  and  question 
answering  period  following  the  pre- 
pared talks  produced  several  heated 
exchanges  between  the  proponents 
of  differing  viewpoints,  but  at  the 
end  of  the  broadcast  each  speaker 
was  vehemently  maintaining  his 
original  position  without  convert- 
ing any  of  his  opponents. 

Particularly  at  logger  heads  were 
Sen.  Wheeler,  who  repeatedly  de- 
clared that  "when  a  commentator 
goes  on  the  air  and  tells  lies  about 
a  man,  there  ought  to  be  a  law  to 
give  that  man  a  chance  to  answer," 
and  Mr.  Kaltenborn,  who  said  that 
the  kind  of  law  Sen.  Wheeler  has 
in  mind  would  unduly  restrict  the 
vast  majority  of  responsible  broad- 


WINCHELL  TO  SUE 
HOFFMAN,  HE  SAYS 

THREATENING  a  $250,000  libel 
suit  against  Rep.  Clare  Hoffman 
(R-Mich.),  Walter  Winchell  last 
week  charged  the  Michigan  Con- 
gressman wrote  the  editor  of  the 
Marcellus  (Mich.)  News  that  the 
House  had  the  Blue  commentator 
"stripped  of  his  duties  and  stripped 
of  his  pay"  as  a  Naval  reserve  of- 
ficer. Rep.  Hoffman,  whose  vitri- 
olic speeches  against  Mr.  Winchell 
have  punctuated  House  debates 
the  last  few  weeks,  denied  writing 
such  a  letter,  but  said  no  doubt 
the  newspaper  printed  a  statement 
appearing  in  the  Congressional 
Record. 

Meantime  Announcer  Ben  Grau- 
er,  speaking  for  the  Andrew  Jer- 
gens  Co.,  on  April  2  in  announcing 
Mr.  Winchell's  Jergens  Journal, 
said  the  commentator  would  offer 
rebuttal  to  remarks  of  Rep.  Mar- 
tin Dies  (D-Tex.),  chairman  of 
the  House  Committee  on  Un- 
American  Activities,  made  follow- 
ing the  Journal  broadcast  March 
26.  "After  that,  the  subject  is 
closed,  so  far  as  this  program  is 
concerned,"  said  Mr.  Grauer. 

Mr.  Winchell  gave  a  12-point  re- 
ply to  the  Texan's  broadcast  and 
concluded  his  weekly  stint  by  read- 
ing excerpts  from  a  letter  which 
Mr.  Dies  wrote  in  1940,  compli- 
menting the  commentator,  then 
added:  "Oh  Martin,  how  fickle  you 
are!" 


casters  in  order  to  stop  the  few  who 
have  overstepped  themselves. 

Sen.  Gurney  maintained  that  the 
broadcasting  industry  has  done  a 
good  job  of  policing  itself  and  that 
no  new  restrictive  legislation  is 
needed.  Mr.  Seldes,  in  answer  to 
questions  about  CBS  policies  of  not 
selling  time  to  labor  and  consumer 
cooperative  groups,  defended  that 
network's  rule  against  selling  time 
for  the  propagation  of  ideas,  main- 
taining this  provides  equal  oppor- 
tunity to  all  parties  and  prevents 
the  side  with  the  most  money  from 
smothering  its  opposition. 


Camel  Ad  Policy 

CURRENT  ADVERTISING  of 
Camel  cigarettes  contains  only  the 
phrase,  "easy  on  the  throat", 
among  those  cited  by  the  Federal 
Trade  Commission,  A.  G.  Clarke, 
of  William  Esty  &  Co.,  New  York, 
agency  handling  the  cigarette  ac- 
count, told  Broadcasting  last 
Thursday  at  a  hearing  on  alleged 
misleading  advertising  by  R.  J. 
Reynolds  &  Co.  The  hearing  will 
be  resumed  May  2.  "In  spite  of 
charges,"  Mr.  Clarke  said,  "the 
Reynolds  Tobacco  Co.  does  not  in- 
tend to  modify  in  any  manner  their 
present  broadcast  advertising." 
Camel  cigarette  promotion  includes 
five  network  programs  on  NBC 
and  CBS. 


ADVERTISING  OFFICIALS  congratulate  Nancy  Osgood  on  her  new 
assignment  as  director  of  the  Home  Forum  on  WRC  Washington.  Felici- 
tations come  from  (1  to  r) :  Mahlon  Glascock,  WRC  sales  manager;  Louis 
Krakow,  president  of  the  District  Grocery  Stores  of  Washington  and 
head  of  the  city's  Advertising  Club;  Betty  Darling  Gwyer,  president  of 
the  Women's  Advertising  Club;  John  Heiney,  of  J.  Walter  Thompson  Co. 


Fairbanks  Resigns 

WILLIAM  F.  FAIRBANKS,  who 
resigned  last  week  as  chief  of  the 
allocations  division,  OWI  Domestic 
Radio  Bureau  [Broadcasting, 
April  3]  joins  the  time  buying 
staff  of  Compton  Adv.,  New  York, 
on  April  10.  Before  going  to  OWI 
in  September  1942,  Mr.  Fairbanks 
had  for  nine  years  been  a  member 
of  NBC's  sales  promotion  staff. 
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'  JL  HE  climate  of  certain  areas  of  Colo- 
rado is  especially  adapted  to  the  raising 
of  vegetables  and  fruits  suitable  for  can- 
ning purposes.  The  state,  therefore,  ranks 
high  in  the  canning  of  green  and  wax 
beans,  beets,  tomatoes,  cherries,  ketchup, 
and  kraut. 

One  Colorado  firm  alone  was  recently 
awarded  a  contract  by  the  army  for 
3,000,000  pounds  of  apricot  jam,  prob- 
ably the  largest  single  jam  order  ever 
given.  The  contract,  involving  $500,000.00, 
will  use  Colorado  grown  apricots  and 
1,000,000  pounds  of  Colorado  beet  sugar. 

Colorado's  canning  industry,  as  well  as 
its  mining,  manufacturing,  agriculture, 
and  livestock  raising  activities,  were  well 
established,  substantial  industries  long 
before  the  war.  Geared  into  the  war  pro- 
duction machine,  they  are  employing  more 
people,  producing  more  products,  and 
making  the  Denver  region  the  best  market- 
ing area  in  its  history. 


MARKET  ™ 


Affiliated  in  Management  with  the  Oklahoma 
Publishing  Company  and  WKY,  Oklahoma  City 


Represented  by 
THE  KATZ  AGENCY 


Denver  Delivers  MEAT 

Denver  is  the  fifth  largest  livestock  mar- 
ket in  the  nation.  More  sheep  are  handled 
here  annually  than  in  any  other  city.  In 
pre-war  days,  meat-packing  was  Denver's 
largest  industry.  Last  year  was  the  biggest 
year   in   Denver    stockyards  history. 


Denver  Delivers  STEEL, 
MACHINES,  and  MINERALS 

Denver's  iron  and  steel  companies  have 
built  fighting  ships  for  the  navy,  landing 
barges  for  the  army,  tank-recovery  trailers. 
Heavy  duty  high-speed  machine  tools,  pre- 
cision instruments,  leather  goods,  uniforms 
and  work  clothing  are  just  a  few  of  Den- 
ver's wartime  products. 

Molybdenum,  vanadium,  tungsten  and 
coal  are  just  a  few  of  the  war-essential 
minerals    pouring    from    Colorado's  mines. 


"  -  /  V 

Denver  Delivers  SALES 

The  inevitable  result  of  production  on 
every  front  in  Colorado  is  continued  brisk 
activity  in  the  retail  establ  shments  of  the 
area  which  satisfy  the  multitude  of  human 
needs.  Retail  business  in  Colorado  in  Janu- 
ary was  11%  better  than  a  year  ago  com- 
pared to  the  national  January  increase  of 
8%. 
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30  More  Headliners  Join 


KENNY  BAKER 


MITCH  AYRES 
&  His  Orchestra 


HARRY  HORLICK 
&  His  Orchestra 


JOHNNY  LONG 
&  His  Orchestra 


GLEN  GRAY 
&  The  Casa  Loma  Orch. 


DOROTHY  KIRSTEN 


THE  ANDREWS  SISTERS 


DAVID  ROSE'S 
Orchestra 


CHARLIE  SPIVAK 
&  His  Orchestra 


JOSEF  MARAIS 
&  His  Boys 


LAWRENCE  WELK 
&  His  Orchestra 


AVAILABLE  IN  THE 


RALPH  GINSBURGH 
&  His  Orchestra 


JIMMY  DORSEY 
&  His  Orchestra 


LARRY  ADLER 
With  John  Kirby  Ore 


LIONEL  HAMPTOI 
&  His  Orchestra 


WORLD  PROGRAM  SERVICE 

ON  WIDE  RANGE  VERTICAL  CUT  RECORDINGS 


jHfjJP  World's  Brightest  Stars 


WOODY  HERMAN 
&  His  Orchestra 


DICK  KUHN 
&  His  Orchestra 


DOROTHY  LAMOUR 


MACHITO 
&  His  Afro-Cubans 


DUKE  ELLINGTON 
&  His  Famous  Orchestra 


SONG  SPINNERS 
Margaret  Johnson,  Director 


DICK  HAYMES 


CHARLIE  BARNET 
&  His  Orchestra 


PHIL  HANNA 


CARMEN  CAVALLARO 
tfano  Solos  with  Rhythm  Acc. 


JERRY  WALD 
&  His  Orchestra 


HARRY  SOSNIK 
&  His  Orchestra 


RICHARD  HUEY 
&  The  Sundown  Singers 


JOHNNY  MESSNER 
&  His  Orchestra 


World  Broadcasting  System,  inc. 

A  SUBSIDIARY  OF  DECCA  RECORDS,  INC. 

711  FIFTH  AVENUE,  NEW  YORK 

CHICAGO  •  NEW  YORK  •  HOLLYWOOD  •  SAN  FRANCISCO  •  WASHINGTON 


A  CHUCKL E-A-WEEK 
NEWSPAPER  CAMPAIGN 


to  publicize  sponsors'  programs ! 

to  attract  even  more  listeners  to 


WGAN 


"Maine's  Voice  of  Friendly  Service" 

At  least  a  half  million  newspaper  readers  in  pro- 
motion-minded WGAN's  listening  area  (14  of 
Maine's  16  counties  and  1  county  in  New  Hamp- 
shire) get  a  new  laugh  each  and  every  week  from 
this  series  of  eye-catchers;  are  reminded  of  five  more 
good  reasons  for  staying  tuned  to  WGAN. 

This  aggressive  advertising  campaign  is  typical  of 
wide-awake  WGAN  and  its  "friendly  service"  to 
listeners  and  advertisers! 


STATION 


5000 

Watts 


PORTLAND 


560 

Kilocycles 


Higher  Frequencies  a  Barrier 
To  Video,  Goldsmith  Asserts 

Television  to  Be  of  Pre-War  Type,  He  Predicts; 
Color  Stereoptican  Home  Service  Foreseen 

TELEVISION  standards  in  the 
early  post-war  period  will  probably 
be  much  like  the  pre-war  stand- 
ards, but  with  channels  provided 
for  experimentation  that  may  even- 
tually produce  stereoscopic  full- 
color  television  pictures  in  the 
home,  Dr.  Alfred  N.  Goldsmith, 
consulting  radio  engineer  and  vice- 
chairman  of  the  Radio  Technical 
Planning  Board,  told  the  Radio  Ex- 
ecutives Club  of  New  York  last 
Thursday. 

In  an  address  based  largely  on 
answers  to  questions  submitted  in 
advance  by  the  club's  members, 
Dr.  Goldsmith  pointed  out  that  the 
frequencies  which  the  FCC  has 
assigned  to  television  lie  in  the 
general  range  between  50  and  200 
mc.  "It  has  been  suggested,"  he 
said,  "that  television  might  go  to 
higher  frequencies.  But  grave 
problems  would  then  at  once  face 
this  young  and  promising  field  of 
television  broadcasting,  and  these 
problems  might  well  take  years  to 
solve." 


Columbia  Hotel,  Portland,  Maine 

CBS  Member  Station         National  Representative :  PAUL  H.  RAYMER  CO. 


Equipment  Revised 

"For  example,  transmitting  tubes 
giving  high  power  output  in  the 
new  range  of  frequencies  are  not 
available  and  will  require  con- 
siderable time  for  their  develop- 
ment. The  circuits,  antennas  and 
operating  methods  will  similarly 
need  thought  and  time.  Further- 
more, these  very  high  frequency 
waves'  bounce  around  among  city 
buildings  and  produce  what  are 
termed  multipath  echoes.  The  ef- 
fect on  the  sound  portion  of  the 
program  is  to  blur  or  distort  it 
somewhat. 

"The  effect  of  such  echoes  on 
the  picture  part  of  the  program 
is  to  show  not  only  one  picture 
but  a  number  of  side-by-side  pic- 
tures— an  obviously  disagreeable  or 
inacceptable  effect.  The  added 
'ghost'  pictures  may  be  fixed  or 
movable,  single  or  multiple,  sharp 
or  blurred,  and  so  on.  In  any 
case,  before  using  higher  frequen- 
cies we  prefer  to  wait  until  we 
know  how  to  exercise  these  un- 
welcome television  ghosts. 

"But  that  will  require  consider- 
able time  for  research  work  by 
the  engineers  and  such  research 
work  cannot  start  on  any  consid- 
erable scale  until  after  victory. 
Accordingly,  if  we  go  to  these  high 
frequencies  for  television,  we  may 
face  locked  factory  doors  and  in- 
activity at  the  television  broadcast- 
stations.  This  is  utterly  inac- 
ceptable, since  America  must  offer 
the  returning  service  men  wide 
opportunities  for  employment  such 
as  can  come  by  the  rapid  commer- 
cialization of  new  and  existing 
fields. 

"It  is  therefore  probable  that 
television  standards  in  the  early 


post-war  period  will  closely  resem- 
ble the  pre-war  standards.  There 
will,  however,  likely  be  additional 
bands  or  channels  for  'blue-sky'  ex- 
perimentation devoted  to  the  im- 
provement of  the  art  and  resulting 
gradual  changes  in  commercial 
practice  within  the  next  decade." 

Advances  Made 

Stating  that  any  major  relaxa- 
tion of  governmental  restrictions 
is  unlikely  until  after  the  invasion 
of  Europe  is  well  advanced,  with 
full-swing  operation  in  the  televi- 
sion manufacturing  field  not  apt 
to  come  until  six  or  12  months  after 
victory,  Dr.  Goldsmith  pointed  out 
that  improved  circuits  and  camera 
and  picture  tubes  are  being  de- 
veloped for  war  purposes  and  that 
many  engineers  and  service  men 
are  getting  training  that  will  be  of 
value  to  them  in  commercial  tele- 
vision. All  this,  he  said,  should 
result  in  cost  reductions  in  televi- 
sion equipment  after  the  war. 

Regarding  network  television, 
Dr.  Goldsmith  outlined  the  recently 
announced  plans  of  AT&T  for  a  na- 
tional network  of  coaxial  cable  and 
radio  relays  that  will  be  available 
for  television  program  transmis- 
sion and  cited  the  present  New 
York  -  Philadelphia  -  Schenectady 
hook-up  as  a  "small-scale  fore- 
shadowing of  great  nation-wide 
television  networks  of  the  future." 

Two  types  of  equipment  for  pro- 
jecting television  pictures  on  wide- 
angle  theatre-size  screens  have  al- 
ready been  demonstrated,  he  said, 
with  other  types  under  study  or 
development.  He  added  that  tele- 
vised programs,  particularly  head- 
line sports  events,  had  been  well 
received  by  theatre  audiences. 

Color  Later 

Asked  about  electronic  color  tele- 
vision, he  replied  that  it  was  under 
development  before  the  war  and 
will  "doubtless  be  effectively  ac- 
complished in  the  years  following 
the  war,"  although  the  problems 
still  to  be  solved  are  "numerous 
and  substantial."  Citing  the  suc- 
cess of  the  movies  with  black-and- 
white  pictures,  Dr.  Goldsmith  said 
it  seems  probable  that  television 
will  start  on  a  similar  available 
and  economic  basis,  without  either 
adopting  mechanical  color  televi- 
sion or  holding  up  all  operations 
for  the  ultimate  perfection  of  elec- 
tronic color. 

There  is  no  real  basis  from  the 
public  viewpoint  for  any  conflict 
between  FM  and  television,  Dr. 
Goldsmith  declared.  FM  adds  im- 
proved quality  to  the  same  radio 
programs  which  we  have  enjoyed 
for  years,  he  said,  but  television1 
is  a  new  development,  bringing) 
sight  to  the  present  "blind"  au-J 
dience. 
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One  of  a  aerie*  shouitng  AMPEREX  tube*  in  the  making 


+  AND  AIR  c 


Photograph  of  seating  opera- 
tion on  vertical  rotating  fires 
of  exclusive  Amperex  design. 


A  significant  "Amperextra"  in  the  manufacture  of  our  tubes  is  the  specially-created 
life  testing  procedure.  In  this  phase  of  operation,  samples  of  production  are  regularly 
being  tested  to  provide  a  precise  check  on  tube  quality  and  tube  endurance.  Examina- 
tions must  prove  that  each  tube  is  built  with  more  than  normal  life  expectancy,  otherwise 
we  will  reject  it.  Thus,  you  are  assured  a  bonus  of  many  hours  of  additional  service  .  .  . 
in  all  applications  .  .  .  broadcasting,  industrial,  electro-medical  and  military. 

Good  to  the  last  drop  on  the  battlefield  donate  a  pint  of  blood  to  the  Red  Cross 

AMPEREX  ELECTRONIC  PRODUCTS 

79  WASHINGTON  STREET    BROOKLYN  1,  N.  Y. 


3}-: 


^Where 
to  make 
Sales 

at  a  Profit 


On  the  basis  of  sales-per-dollar,  WSIX 
is  prepared  to  do  a  job  that  will  open 
your  eyes  even  in  today's  new  apprecia- 
tion of  radio  advertising. 

Advertisers  and  agencies  who  check  re- 
turns have  consistently  found  WSIX 
a  highly  profitable  medium  for  cover- 
ing the  Nashville  market. 

Because  WSIX  has  the  listeners  .  .  . 
and  the  listeners  have  the  money  to 
spend  for  the  things  they  want. 

The  Katz  Agency,  Inc.,  National  Representatives 

Member  Station,  The  Blue  Network  and 
Mutual  Broadcasting  System 


5,000 
WATTS 


OWI  PACKET,  WEEK  MAY  1 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  May  1.  All  station  announcements  are  50  seconds  and 
available  for  sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing 
of  these  important  war  messages.  Each  X  stands  for  three  announcements  per  day  or 
21  per  week. 


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 
NET-  Group  Group 

WORK  KW  01 


War  Bonds  

Fight  Waste  

Women  War  Workers  

Car  Sharing  (Gas  &  Rubber) 

V-Mail   

Hold  Prices  Down  

Victory  Gardens  


PLAN 

Aff. 

Ind. 

Aff. 

Ind. 

X 

X 

X 

X 

X 

X 

X 

X 

X 

X 

X 

x" 

X 

NAT.  SPOT 
PLAN 
Live  Trans. 


Seej  OWI  Schedule  of  War  Messages  106  for  names  and  time  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 

Car  Sharing,  V-Mail,  Women  Recruiting 
Campaigns  Listed  on  OWI  Radio  Packet 


WAR  INFORMATION  campaigns 
to  promote  Car  Sharing  and  use 
of  V-Mail  forms  and  to  recruit 
Women  War  Workers  are  given 
renewed  emphasis  on  the  OWI  Do- 
mestic Radio  Bui-eau  packet  for 
the  week  beginning  May  1.  War 
Bond  and  Fight  Waste  messages 
are  continued  from  the  previous 
week. 

Underlining  importance  of  con- 
serving gasoline  and  rubber,  tran- 
scribed station  announcements  on 
Car  Sharing  will  urge  greater  com- 
pliance with  group  riding  regula- 
tions. Tremendous  savings  in  fuel 
and  rubber,  vitally  needed  for  mili- 
tary operations,  are  stressed  in  the 
appeals.  It  is  pointed  out  that  de- 
spite the  spectacular  progress  in 
synthetic  production  we  still  face 
a  critical  shortage  of  tires  for  ci- 
vilians and  that  strict  conservation 
is  essential. 

The  increasing  number  of  troops 
now  overseas  necessitates  public 
reminders  that  space  requirements 


for  ordinary  mail  is  taxing  needed 
cargo  facilities  and  that  V-Mail 
should  be  used  wherever  possible. 
The  theme  that  "no  V-Mail  letter 
has  ever  been  lost"  is  accented  in 
the  appeals. 

Network  messages  on  Women 
War  Workers  are  designed  to  per- 
suade millions  of  non-working  wo- 
men to  take  jobs  in  war  production 
plants,  essential  civilian  services, 
or  in  the  women's  branches  of  the 
armed  services.  Appeals  will  stress 
personal  advantages  as  well  as  pa- 
triotic contribution  to  the  war. 

Sponsorship  possibilities  for  Car 
Sharing  spots  include  service  sta- 
tions, tire  recapping  shops,  super- 
markets and  other  enterprises  pro- 
moting group  shopping.  Prospects 
for  V-Mail  announcements  are 
stationery,  drug  and  department 
stores. 

Messages  on  the  Hold  Prices 
Down  and  Victory  Garden  cam- 
paigns, scheduled  on  the  National 
Spot  Allocation  plan,  complete  the 
packet  for  the  week. 


NASHVILLE,  TENN. 


WLW  Staff  to  Cover 
Political  Conventions 

HEADED  by  William  Dowdell, 
news  editor,  WLW  Cincinnati  plans 
to  send  a  corps  of  newswriters  and 
commentators  to  the  Republican 
and  Democratic  Conventions  in 
Chicago  in  June  and  July,  James 
D.  Shouse,  vice-president  of  the 
Crosley  Corp.  in  charge  of  broad- 
casting, announced  last  week. 
Among  commentators  who  will  pro- 
vide direct  newscasts  from  the 
Conventions  will  be  Arthur  Reilly, 
George  Gow  and  Gregor  Ziemer. 

Howard  Chamberlain,  program 
director,  will  be  moderator  on  The 
World  Front,  weekly  WLW  forum 
heard  on  NBC,  June  25  and  July 
1.  James  Cassidy,  station's  special 
events  director,  is  handling  tech- 
nical arrangements,  while  William 
Barlow,  publicity  director,  will  su- 
pervise press  relations  activities. 
WLW,  which  covered  both  Nation- 
al conventions  in  1940,  is  one  of 
31  stations  which  have  made  ap- 
plication to  cover  the  1944  conven- 
tions [Broadcasting,  March  6]. 


Greyhound  on  Coast 

PACIFIC  Greyhound  Bus  Lines, 
San  Francisco,  on  April  21  will 
sponsor  a  weekly  five-minute  pro- 
gram, Short  Stories  with  Howard 
Culber,  on  7  CBS  Pacific  stations 
(KQW  KARM  KROY  KG  DM 
KIRO  KFPY  KNX) ,  Friday,  9:55- 
10  p.m.  (PWT),  with  transcribed 
repeat  on  KOIN,  10:20-10:25  p.m. 
(PWT).  Contract  is  for  52  weeks. 
Firm  also  sponsors  the  weekly 
quarter-hour  Romance  of  the  High- 
ways on  36  Don  Lee  Pacific  sta- 
tions having  started  its  ninth  year' 
on  Feb.  21.  Agency  is  Beaumont 
&  Hohman  Adv.,  San  Francisco. 


Reiner  Returns 

MANNY  REINER  of  the  Office  of  J 
War  Information's  overseas  branch 
has   arrived  in  New  York  from 
Reykjavik,  Iceland,  where  he  was  = 
stationed  for  14  months  as  director- 
of  Radio  Reykjavik.   He  is  now 
awaiting  further  assignment.  Mr. 
Reiner  was  formerly  advertising 
and  publicity  head  for  Paramount 
Picture's  short  subjects  department 
in  New  York. 
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YOU  MAY  BE  ABLE  TO  "GO"  75  ROUNDS 


BUT 


YOU  CAN'T  K.O.  WESTERN  MICHIGAN 
FROM  CHICAGO  OR  DETROIT! 


WKZO  has  the  AUDIENCE  in  Western 
Michigan — an  audience  greater  than  that 
of  all  other  stations  COMBINED!  The  latest 
Hooper  Special  Report  (made  in  the 
Autumn  of  1943)  proved  WKZO's  out- 
standing dominance  not  only  in  its  pri- 
mary market,  but  also  in  outlying  com- 
munities of  Western  Michigan.  Cities  and 
towns  covered  in  this  coincidental  area 
study  were,  specflcally,  Kalamazoo,  Alle- 
gan, Byron  Center,  Dorr,  Martin,  Moline, 
Otsego,  Plainwell  and  Wayland. 

Here  are  the  figures  for  7  to  10  P.M.,  Sun- 
day through  Saturday: 

7:00  P.M.  to  8:00  P.M. 

WKZO   53.7% 

7  OTHERS   44.9% 

MISC.   1.4% 

8:00  P.M.  to  9:00  P.M. 

WKZO   54.4% 

7  OTHERS   44.3% 

MISC.   1.3% 

9:00  P.M.  to  10:00  P.M. 

WKZO   49.9% 

7  OTHERS   .  48.4% 

MISC.   1.7% 


Maybe  you  don't  really  need  to  reach  Western  Michi- 
gan— and  certainly  the  coverage  you  do  get  from  any 
good  Chicago  or  Detroit  station  is  amply  worth  the 
costs.  But  please  don't  kid  yourself  that  you  can  cover 
the  Western  Michigan  market  with  any  outside  station. 
If  you  seriously  want  to  reach  the  big  Western  Michigan 
area,  we'd  like  to  send  you  the  true,  completely  de- 
bunked facts  about  the  situation.  Incidentally,  we  be- 
lieve you'll  also  be  interested  in  the  WKZO  telephone- 
call  service,  and  its  proof  of  our  very  high  coverage 
in  Grand  Rapids. 


*  John  L.  Sullivan  "went"  75  rounds  (bare  knuckles!)  with  Jake 
Kilrane  on  July  8,  1889. 


WKZO 

KALAMAZOO  and  GRAND  RAPIDS 


covers  all  Western 
Michigan,  with  studios  in 


5000  WATTS      •      590  KC      •  CBS 
Owned  and  Operated  by  Fetzer  Broadcasting  Company 


FREE  &  PETERS,  INC.,  EXCLUSIVE  NATIONAL  REPRESENTATIVES 
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Reserve  your  place  WOW  in  the 


1  i  I  1  I  I  I  * 


7T 


USE  THE  G-E  EQUIPMENT  RESERVATION  PLAN  TO  ESTABLISH  YOUR  POST-WAR  PRIORITY 


Television  has  become  a  fast-moving  practical 
reality.  In  five  major  areas  —  Schenectady- 
Albany-Troy,  New  ^ork  City,  Philadelphia, 
Chicago  and  Los  Angeles — live  talent  and 
film  programs  are  being  telecast  regularly  by 
established  television  stations  that  have  been 
in  operation  for  a  number  of  years. 

Advertisers  and  agencies  are  now  working 
with  many  types  of  programs,  and  testing  com- 
mercial techniques  and  advertising  methods 
that  add  "visual  demonstration"  to  the  present 
"audio  salesmanship"  of  conventional  broad- 
casting. These  experiments  are  making 


television  history!  A  successful  television  re- 
lay system  already  links  Schenectady  and  New 
York;  New  York  and  Philadelphia — forecast- 
ing a  practical  nation-wide  system  of  com- 
mercial television  service. 

At  Schenectady,  in  the  world's  most  pow- 
erful and  best  equipped  television  station, 
WRGB,  General  Electric  has  built  the  com- 
plete television  system  —  from  transmitter  to 
receiver  —  antenna  to  television  relay  — -  right 
down  to  the  air-conditioning  and  studio  equip- 
ment .  .  .  ready  for  your  inspection,  demon- 
stration and  study. 


THE    G-E   TELEVISION    EQUIPMENT   RESERVATION  PLAN 

and  the  brochure,  "Television  Broadcasting  Post-war" 

We  have  mailed  these  two  G-E  publications  to  our  list  of 
prospective  television  broadcasters.  The  Equipment  Reser- 
vation Plan  will  enable  you  to  establish  a  post-war  priority 
on  television  equipment.  It  will  enable  us  to  plan  definitely 
for  large-scale  post-war  production  —  thereby  giving  you 
the  fastest  possible  post-war  delivery. 

If  you  are  interested  in  entering  television  broadcasting 
and  have  not  received  these  G-E  publications,  we  shall  be 
glad  to  send  them  to  you.  Address  Electronics  Department, 
General  Electric,  Schenectady,  New  York. 


General  Electric  can  supply  the 
COMPLETE  television  broadcast  system 


COME  TO  SCHENECTADY. . .  AND  SEE  THE  WORLD'S  MOST 
POWERFUL  AND  BEST-EOUIPPED  TELEVISION  STATION 

WRGB,  General  Electric's  workshop  television  station 
in  Schenectady,  exists  solely  as  a  proving-ground  for 
equipment  and  programs.  Here,  G.E.  has  gained  vast 
experience  in  the  perfection  of  the  complete  television 
system.  Here,  G.E.  has  established  the  technical  stand- 
ards for  each  specific  equipment  by  actual  performance. 
Here,  G.E.  has  gathered  a  huge  backlog  of  programming 
knowledge  from  over  500  shows  telecast  over  WRGB. 

All  of  this  research,  equipment,  and  "know  how," 
covering  over  twenty  years  of  television  experience,  is  at 
the  service  of  prospective  television  broadcasters. 

We  do  not  pretend  to  be  able  to  solve  all  the  problems 
of  programming.  That  is  a  job  which  the  entertainment 
business  and  the  news  business  can  do  —  and  we  are 
confident  they  will  do  it. 

We  do  not  pretend  to  know  all  about  how  to  make 
television  an  effective,  economical  advertising  medium. 
That  is  a  job  which  advertisers  and  advertising  agencies 
can  do  —  and  we  are  confident  they  will  do  it. 

We  do  not  pretend  to  know  all  the  answers  involved 
in  the  business  of  operating  television  stations,  tying 
them  together  as  networks,  and  making  them  pay.  That 
is  a  job  for  those  whose  business  is  broadcasting  —  and 
we  are  sure  that  they  can  and  will  do  that  job. 
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The  success  of  television  will  require  the  closest  kind 
of  teamwork  between  show  business,  the  news  busi- 
ness, the  advertising  business,  the  business  of  manufac- 
turing television  broadcast  equipment  and  receivers, 
and  the  business  of  retail  sales  and  service  of  receivers. 

General  Electric  believes  that  the  strongest  contribu- 
tion we  can  make  to  this  teamwork  is  television  research 
and  engineering,  and  the  manufacture  of  high-quality 
television  transmitters  and  receivers  to  sell  at  the  lowest 
possible  prices. 

G.E.  also  contributes  the  facilities  of  station  WRGB 
as  a  proving-ground  to  all  of  these  separate  industries. 
We  are  now  working  with  some  of  the  most  progressive 
elements  in  these  businesses.  The  continuing  co-opera- 
tion of  each  one  in  this  common  effort  will  advance 
greatly  the  coming  of  national  television,  and  enable  it 
to  grow  rapidly  into  the  great  new  industry  that  will 
give  employment  to  hundreds  of  thousands  and  provide 
a  new  world  of  entertainment  to  millions. 

Electronics  Department,  General  Electric,  Schenectady,  New  York 


•  Tune  in  General  Electric's  "The  World  Today"  and  hear  the  news 
from  the  men  who  see  it  happen,  every  evening  except  Sunday  at  6:45 
E.W.T.  over  CBS  network.  On  Sunday  evening  listen  to  the  G-E  "All 
Girl  Orchestra"  at  10  E.W.T.  over  NBC. 


Cooper  Named  to  Assist 
Communications  Study 

LT.  EDWARD  COOPER,  attached 
to  the  office  of  the  Director  of  Naval 
Communications,  on  April  1  was 
ordered  to  tem- 
porary inactive 
duty  at  the  re- 
quest of  the  Sen- 
ate Inter  state 
Commerce  Com- 
mittee to  assist  it 
in  its  investiga- 
tion of  the  pro- 
posed internation- 
al communica- 
tions merger.  Mr. 
Cooper,  before 
having  been  called  to  active  duty 
in  the  Navy  on  Oct.  1,  1942,  was 
identified  with  the  committee  as 
chief  of  its  staff  handling  the  do- 
mestic telegraph  merger,  which  re- 
sulted in  the  consolidation  of  West- 
ern Union  and  Postal. 

The  assignment  is  for  an  in- 


Old  Ben  Coal  Sponsors      DAYTON  RETURNING 

TO    EWT   APRIL  30 


Mr.  Cooper 


OLD  BEN  COAL  Corp.,  Chicago 
(Green-Marked  coal),  has  started 
sponsorship  of  five-weekly  quarter- 
hour  programs  in  a  midwestern 
market.  A  series  of  news  broad- 
casts, beginning  March  13,  are  be- 
ing broadcast  on  KFEQ  KLCN 
WNAX.  Starting  April  3,  Dr.  Pres- 
et Bradley  will  be  sponsored  by 
Old  Ben  Coal  on  the  following  sta- 
tions: WLS  WHO  KOIL  KFAB 
KYSM  KATE  KROC.  Contracts 
are  for  26  weeks.  Agency  is  J.  R. 
Hamilton  Adv.  Agency,  Chicago. 
Mr.  A.  L.  Gale  is  account  execu- 
tive. 


definite  period.  The  Senate  recent- 
ly passed  a  resolution  providing 
for  an  investigation  looking  toward 
an  international  merger  of  common 
carriers  in  external  communica- 
tions and  has  appropriated  an  in- 
itial $5,000  to  undertake  the  study. 


THE  OLD  time-change  bugaboo 
will  slap  Dayton's  two  stations, 
WHIO  and  WING,  right  in  the 
program  schedule  April  30  when 
that  Ohio  city  returns  to  Eastern 
War  Time,  after  operating  a  year 
on  Standard  time. 

Dayton  City  Commissioners  de- 
cided a  year  ago,  in  putting  the 
city  back  on  Standard  Time  along 
with  the  State  of  Ohio,  that  from 
thence  forward  there'd  be  no  more 
changes.  Standard  time  was  to  be 
the  universal  clock  for  Dayton. 
Program  schedules  were  juggled 
around  and  officials  of  both  sta- 
tions settled  down  to  normal  rou- 
tine. 

Now  they  face  the  previous  semi- 
annual headaches  because  Dayton's 
city  fathers  have  voted  to  go  on 
War  Time  from  April  30  to  Octo- 
ber and  revert  to  Standard  time 
in  the  fall. 


Food  for  Victory! 

The  rapidly  growing  livestock  industry 
down  in  KWKH-land  is  helping  in  the  job 
•   of  keeping  our  armies  the  best  fed  in  the 
world  ...  is  playing  an  important  part  in 
the  race  to  outproduce  our  enemies  and 
speed  Victory.  This  thriving  industry  will 
help  you,  too — in  selling  now 
...  in  building  sales  for  the 
future. 


C   B  S 
50,000  WATTS 


Write  for  your  free  copy  of  KWKH 
net  circulations  day  and  night  maps. 


REPRESENTED  BY 

THE  BRANHAMCO. 


A       SHREVEPORT       TIMES  STATION 

SHREVEPORT.  LOUISIANA 


Washington  Office 
Is  Opened  by  KIRO 

News  Bureau  to  Give  Special 

Coverage  for  Northwest  Area 

KIRO  SEATTLE  has  opened  a 
Washington  news  bureau  in  the 
National  Press  Bldg.,  the  third 
such  bureau  to  be  established  in  the 
nation's  capital  so  far  this  year. 
Other  West  Coast  broadcasters  are 
understood  to  be  planning  similar 
ventures. 

Under  management  of  Rudolph 
Block,  veteran  West  Coast  news- 
paperman and  former  Coast  public 
relations  man  for  Broadcast  Mu- 
sic Inc.,  the  KIRO  Washington 
bureau  provides  special  coverage 
for  three  newscasts  weekly  called 
Washington  Reporter  (5:30  p.m. 
PWT  Mondays,  Wednesdays,  Fri- 
days, with  repeat  broadcasts  at 
10:50  p.m.).  Plans  contemplate  ex- 
pansion to  a  daily  Washington 
newscast,  Mr.  Block  said. 

For  the  time  being  copy  is  along 
feature  lines  and  is  being  airmailed. 
Similar  to  setups  of  the  Yankee 
News  Bureau  and  the  West  Virgin- 
ia Network  Washington  bureau 
[Broadcasting,  March  6,  20],  the 
KIRO  Washington  bureau  will  aug- 
ment wire  coverage  of  the  AP  and 
INS,  now  used  by  the  station,  with 
news  of  particular  interest  to  the 
station's  territory,  Mr.  Block  ex- 
plained. "Keeping  the  Pacific 
Northwest  better  informed  is  our 
slogan,"  he  added. 

Coverage  of  Congress 

For  several  months  Saul  Haas, 
Vice-president  of  Queen  City  Broad- 
casting Co.,  licensee  of  KIRO,  has 
studied  the  radio  news  field  with  a 
view  to  expanding  the  station's 
coverage.  By  establishing  a  Wash- 
ington bureau,  KIRO  will  be  in  posi- 
tion to  give  its  listeners  human  in- 
terest stories  about  Washington's 
Senators  and  Representatives  and 
residents  of  that  state  now  in  the 
Nation's  Capital,  it  was  brought  out. 

Mr.  Block  has  spent  his  adult 
life  in  the  news  field,  having  been 
affiliated  with  several  West  Coast 
newspapers.  At  one  time  he  was 
city  editor  of  the  Seattle  Times  and 
later  was  radio  editor  of  the  Los 
Angeles  Examiner,  writing  under 
the  by-line  Ray  de  O'Fan.  His  late 
father  wrote  a  travel  column  for 
Hearst  newspapers  under  the  by- 
line Bruno  Lessing  and  at  one  time 
was  comic  editor  of  the  Hearst 
newspapers. 


Putnam  Wire  Recordings 

CAPT.    HENRY    C.  PUTNAM, 
former   commercial   manager   of  j 
KGMB  Honolulu,  now  attached  to 
the  Office  of  the  Assistant  Chief 
of  Staff  for  Military  Intelligence, 
is  reported  as  the  first  to  use  the . 
Army's  wire  recorder  in  the  Cen- 
tral Pacific  area.  He  recorded  the 
first  program  from  the  soil  of  Ja- 
pan's pre-war  empire  now  in  the  J 
hands  of  the  Allies.  KGMB  fed  15  , 
minutes  of  the  broadcast  to  MBS  j 
and  received  a  "4"  rating  by  RCA  ! 
for  the  transpacific  transmission.  \ 


Page  28  •  April  10,  1944 


BROADCASTING  •  Broadcast  Advertising 


8e.,  lamV  *»  *f * 

bxirvg  Dodger  oi  BrooUy* 

the  games.  l«  the  mike. 

wal,  oi  course,  be  a^stspott8 

•  in  1944,  Hew 
Again,  «V  *  1050. 
audience  is  at  J- 

Represented  by  RAMBEAU 


BROADCASTING  •  Broadcast  Advertising 


•TWAS  APRIL  FOOL'S  GAG,  BUT  OH! 

Invitation  to  Miami,  Intended  as  Joke,  Kicks 
 Up  Headache  for  WQAM  


APRIL  FOOL  just  "ain't  what  it 
used  to  be",  sadly  lamented  Nor- 
man MacKay,  commercial  manager 
of  WQAM  Miami.  What  started 
out  as  an  April  Fool's  Day  gag 
bounced  back  as  an  expensive  ges- 
ture, to  say  nothing  of  shattered 
hopes  and  headaches. 

On  April  1  Mr.  MacKay  sent 
the  following  letter  to  150  clients 
and  timebuyers: 

"Here  it  is,  winter  almost  over,  and 
you  haven't  had  a  chance  to  get  down 
to  Miami.  We  know  that  time  and 
transportation  problems  are  hard  to 
overcome,  but  we  feel  that  you  need 
a  little  of  that  old  Florida  sunshine 
and  we're  going  to  do  something  about 

"Under  separate  cover  we  are  send- 
ing you  a  roundtrip  ticket  to  Miami, 
with  a  compartment  reservation  and  a 
two  weeks'  due-bill  on  the  Roney  Plaza 
Hotel   here.  Will  arrange  for  your 


Pullman  space  going  home  after  you 
arrive.  Be  on  the  lookout  for  the  above 
and  we  hope  you  absorb  a  lot  of  vita- 
mins from  the  trip." 

With  the  railroads  dispatch- 
ing antiquated  coaches  to  Florida 
to  rescue  marooned  vacationists 
and  with  hotel  reservations  at  a 
premium,  coupled  with  that  date  of 
April  1,  Mr.  MacKay  and  his  co- 
horts chuckled.  Suppose  there  is  a 
war;  radio  folk  haven't  lost  their 
sense  of  humor,  reasoned  the 
WQAM  executives.  Besides  they 
were  following  up  the  gag  letter 
with  a  crate  of  citrus  fruit  fox- 
each  victim. 

Came  the  dawn  and  with  it  ac- 
ceptances from  many  quarters. 
One  advertising  manager  tele- 
phoned his  thanks.  Another  wired 
he  was  leaving  immediately  with 


WPIC  Expansion 

WPIC  Sharon,  Pa.,  broke  ground 
last  week  for  a  new  studio  and 
office  building.  When  completed, 
the  quarters  will  quadruple  the  sta- 
tion's present  floor  space,  allowing 
for  increased  capacity  to  carry  on 
WPIC's  regular  activities  and  pro- 
vide housing  facilities  for  the  FM 
station  which  WPIC  has  sought. 


his  wife  and  daughter.  Others  pre- 
pared to  take  two  weeks  from  busi- 
ness to  enjoy  those  vitamins.  What 
to  do!  The  following  MacKay  tele- 
gram went  out  to  the  list  receiving 
letters : 

"Please  check  date  of  our  letter.  Look 
for  vitamins  but  no  tickets. 

"We  have  received  so  many  ac- 
ceptances of  our  magnanimous  invita- 
tion that  we  can't  tell  who's  kidding 
whom,"  said  Mr.  MacKay.  "We 
thought  there  was  enough  national 
publicity  regarding  train  travel  to 
Miami  and  hotel  accommodations  to 
plainly  identify  our  April  1  letter  as 
an  April  First  gag  preceding  a  gift  of 
some  sort. 

"What  has  happened  to  the  spirit 
of  April  Fool?" 


WNAX  Yankton  Saturday  Matinee 
Club,  two-hour  recorded  program,  now 
has  some  3,700  members,  each  of  whom 
have  received  a  membership  card  in 
the  form  of  a  phonograph  record,  bear- 
ing the  member's  name  and  number. 
Drawings  are  held  on  the  program 
to  award  records  and  photos  of  popu- 
lar band  leaders. 

WSIX  Nashville,  Tenn.,  has  appoint- 
ed the  Katz  Agency  as  national  repre- 
sentatives. 

PRODUCED  by  the  Rocky  Mountain 
Council,  Music  of  the  Rockies,  a  half- 
hour  program,  began  April  2  on  KFEL 
Denver.  The  program  features  mixed 
choral  groups,  instrumentalists,  string 
ensembles  and  symphonic  bands  from 
colleges  of  Colorado  and  Wyoming. 

WMFF  Pittsburgh,  N.  Y.,  has  ap- 
pointed Thomas  P.  Clark  Co.,  New 
York  as  representative  replacing 
George  P.  Hollingbery  Co.  New  York. 

CHML  Hamilton  has  appointed  Sto- 
vin  &  Wright,  Toronto,  as  exclusive 
representatives  in  Canada. 

CJVI  Victoria  has  been  awarded  a 
power  increase  from  500  to  1,000  w. 

CKPC  Brantford,  Ont.  has  been  given 
authority  to  increase  power  from  100 
w  to  1  kw  on  1380  kc. 

CKMO  Vancouver,  was  temporarily 
off  the  air  on  March  30  when  a  fire 
broke  out  in  the  recording  room,  which 
spread  to  studios  in  the  building.  Ross 
Whiteside,  chief  engineer,  was  badly 
burned  about  the  face  and  hands. 

FIRE  BROKE  out  March  27  in  a 
room  adjacent  to  the  25th  floor  studio 
of  WNYC,  New  York  municipal  sta- 
tion, as  46  school  children  waited  to 
go  on  the  air  in  a  public  safety  pro- 
gram. Policeman  in  charge  led  the 
group  to  safety,  while  Morris  Novik, 
director  and  station  staff  put  out  the 
fire.  Blaze  originated  in  an  air  con- 
ditioning chamber.  A  few  .  record  al- 
bums stored  there  were  damaged,  but 
there  was  no  further  damage  of  note 
and  operations  continued. 

EACH  member  of  WPEN  Philadel- 
phia is  contributing  ten  cents  a  month 
to  purchase  cigarettes  for  former 
WPEN  staff   members  now  in  the. 

service. 

THROUGH  the  New  York  Red  Cross. 
WHN  New  York  is  making  available 
to  other  stations  a  4%-minute  tran- 
scription of  a  Red  Cross  appeal  made 
by  William  Bendix,  movie  star,  for 
inclusion  on  WHN's  This  is  Brooklyn 
program. 

FIRST  USE  of  an  outside  theatre 
for  the  presentation  of  visual  broad- 
casts has  been  arranged  by  WFIL 
Philadelphia.  Station  will  utilize  the 
Playhouse  of  the  Plays  and  Players 
Club,  a  little  theatre  group  in  Phila- 
delphia. The  Playhouse  will  be  re- 
named the  WFIL  Theatre  Studio  and 
regularly  scheduled  programs  will  go 
on  the  air  direct  from  the  theatre. 

A  STANLEY-WSNJ  Junior  Com- 
mandos corp  has  been  organized  by 
Jerry  Alden,  special  events  director  of 
WSNJ  Bridgeton,  N.  J.,  in  co-opera- 
tion with  the  Stanley  Theatre  in  that 
city.  Weekly  meetings  for  Commando 
activities  are  held  at  the  Radio  Center 
housing  the  station  and  twice  a  week 
the  group  presents  its  own  radio  pro- 
grams. With  almost  400  youngsters 
enrolled,  the  Junior  Commandos  have 
taken  part  in  numerous  civic  projects. 

STUDENTS  of  Stephens  College,  Co- 
lumbia, Mo.,  who  are  anticipating 
making  their  careers  in  television, 
were  guests  at  WGN  Chicago  the  week 
of  March  27,  when  they  inspected  the 
station's  facilities,  heard  talks  on  video 
by  George  W.  Lang,  chief  engineer  at 
WGN,  and  took  part  in  a  telecast  over 
WBKB,  WGN's  video  station. 


Hartford  wives  have  many  more  dollars  to  spend 
for  the  product  you  sell.  The  Hartford  Trading  Area 
is  second  highest  in  the  V.  S.  A.  in  Effective  Buying 
Income  per  family.  That's  a  fact  worth  remembering 
when  you  select  markets  for  your  advertising. 

Here's  another  valuable  point  of  information :- 
The  Hartford  Trading  Area  comprises  26  towns,  and 
has  more  than  double  the  retail  sales  of  the  city  of 
Hartford.  By  using  radio  on  WDRC  and  covering 
the  entire  market,  you  realize  your  full  sales  poten- 
tial here. 

Write  Wm.  Malo,  Commercial  Manager,  WDRC, 
for  complete  market  study. 


WDRC 


CONNECTICUT'S  PIONEER  BROADCASTER 


BASIC  CBS 
Hartford  4 
Connecticut 

NATIONAL  REP. 
Paul  H.  Raymer  Co. 
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...  and  still  "pitching" 

every  minute! 


APRIL 
APRIL 


n  the  radio  business  21  years  is  old.  WOW  celebrated  its  twenty- 
first  birthday  on  April  2.  For  21  years  it  has  been  the  leading  radio 
station  in  its  territory.  For  18  years  it  has  been  a  basic  NBC  station. 
It  has  a  practically  ideal  wave-length  and  adequate  power. 

It  would  be  easy  for  WOW  to  rest  on  its  laurels  and  coast,  be- 
coming merely  a  network  relay  station.  But  the  management  of 
WOW,  old  in  the  radio  business,  is  young,  vigorous  and  aggressive. 
Johnny  Gillin  and  his  executive  staff — Harry  Burke,  Sales  Man- 
ager; Lyle  De  Moss,  Program  Director;  Bill  Wiseman,  Promotion 
Manager — are  working  harder  than  ever  to  maintain  WOW's  lead- 
ership in  this  territory,  to  keep  it  a  station  with  a  strong  local 
identity,  and  to  deliver  to  advertisers  the  biggest  dollar's  worth  of 
advertising  obtainable  from  any  medium  anywhere. 


FOR  AVAILABILITIES 

Wide.  Wine  on  Plume 


r^4  programs 


JUVENILE  delinquency  is  be- 
ing combated  effectively  by  a 
group  of  Grand  Rapids,  Mich- 
igan, business  men,  who  laid 
the  groundwork  for  The  Children's 
Bible  Hour,  broadcast  for  the  first 
time  on  November  7,  1942,  over 
WLAV  Grand  Rapids.  Listener 
response  necessitated  expansion 
to  WKBZ  Muskegon,  stations  of 
the  Wolverine  Network,  and  WJJD 
Chicago.  After  17  months  of  broad- 
casting, the  nonprofit  corporation, 
The  Children's  Bible  Hour,  is  car- 
ried by  100  affiliate  stations  of 
Associated  Broadcasting  Corp., 
coast-to-coast  coverage,  and  short- 
waved  internationally.  A  Satur- 
day morning  variety  show,  pro- 
gram features  a  children  partici- 
pating audience. 

Students  on  WBNX 

STUDENTS  of  local  high  schools 
in  the  Bronx  pai'ticipate  in  a  series 
of  six  quarter-hour  discussion  pro- 
grams on  WBNX  New  York,  on 
The  World  We  Want  to  Live  In. 


WGAR-WBOE  Forum 

BUILT  around  discussion  by  local 
high  school  students,  WGAR  Cleve- 
land, in  conjunction  with  WBOE, 
Board  of  Education  station,  has  be- 
gun a  new  weekly  Monday  night 
series  entitled  Junior  Town  Meet- 
ing. Subjects  are  chosen  from  a  list 
of  timely  questions  prepared  joint- 
ly by  Dr.  William  Leveson,  head 
of  WBOE,  and  the  Board's  social 
studies  department  and  sent  to  all 
high  schools  in  the  city.  Each  is 
given  the  opportunity  to  choose 
four  students  to  debate  the  sub- 
ject selected.  Forty  students  from 
other  schools  make  up  the  studio 
audience  and  participate  in  the  dis- 
cussions. 


Library  Tease 

IN  AN  EFFORT  to  match  the  pop- 
ular appeal  of  "children's  soap 
operas"  and  "dramatized  comic 
strips"  on  the  networks,  WNYC, 
New  York's  municipal  station,  last 
week  joined  forces  with  the  New 
York  Public  Library  System  to  be- 
gin a  weekly  half-hour  children's 
program  Storybook  Preview.  Tak- 
ing the  latest  children's  books, 
WNYC  presents  dramatizations 
which  build  up  to  the  climax  of  the 
story,  but  fail  to  show  the  ending. 
Child  is  supposed  to  go  to  his  near- 
est library  and  read  the  book  to 
find  out  how  it  turns  out.  Each  book 
will  be  featured  prominently  on  the 
children's  shelves  of  the  branch 
libraries  the  week  following  the 
broadcast. 


Youth  on  WAAT 

WAAT  NEWARK  has  started  a 
series  of  six  programs  in  which 
the  station  conducts  a  radio  tour 
of  young  people's  clubs  in  the  New- 
ark area.  Titled  Calling  Newark 
Youth,  the  program  is  presented 
in  cooperation  with  the  Newark 
Youth  Council.  Boys  and  girls  are 
interviewed  at  their  various  club 
quarters  while  engaged  in  recrea- 
tional activities.  In  the  new  weekly 
Story  Time  program  started  by 
WAAT,  children  act  out  most  of 
the  parts,  while  the  adult  male  roles 
are  handled  by  the  announcer  and 
a  woman  acts  as  narrator. 

Farm  Help 

TO  ENLIST  the  services  of  high 
school  boys  and  girls,  men  and 
women  for  the  holiday  service  bri- 
gades, the  Canadian  Broadcasting 
Corp.  farm  broadcasts  department 
has  started  a  weekly  quarter-hour 
dramatized  Help  Wanted  program 
in  conjunction  with  the  Ontario 
government's  effort  to  obtain  100,- 
000  workers  to  help  harvest  the 
crops.  The  programs  will  feature 
the  slogan  "We  Can't  Win  if  We 
Don't  Eat — for  Peace  Sake,  Pitch 
In,"  and  will  tell  non-farmers  how 
they  can  help  harvest  the  crops. 

sN        ^  ♦ 

Children's  Stories 
NEW    SERIES    of  quarter-hour 

educational  programs  designed  for 
children  of  elementary  school  age 
is  being  presented  by  WSIX  Nash- 
ville each  Wednesday  with  the 
cooperation  of  the  Middle  Tennes- 
see Radio  Council  and  the  Junior 
League  of  Nashville.  Given  by  pu- 
pils from  Nashville  city  schools  the 
series  is  based  on  incidents  from  a 
popular  childi-en's  book.  Local  book- 
stores are  providing  book  marks 
with  schedule  of  programs  and 
stories. 

WELI  Series 
JUVENILE  DELINQUENCY  is 
combatted  in  New  Haven  with  a 
public  service  program  on  WELI 
titled  Tomorrow's  Citizens  based  on 
the  local  juvenile  problems,  drama- 
tized and  discussed  by  high  school 
students  who  are  in  charge  of  the 
program.  Official  bulletins  of  the 
New  Haven  high  schools  publicize 
the  weekly  half-hour  series  inaug- 
urated by  Dewey  H.  Long,  WELI 
manager. 

Bulletin  Board 

REQUESTS  for  suggestions  on 
their  new  show  U.S.O.  Bulletin 
Board,  Fri.  7:45-8,  are  being  made 
by  WINX  Washington.  Planned  in 
conjunction  with  the  United  Serv- 
ice Organization  and  its  cooperat- 
ing agencies,  Bulletin  Board,  will 
preview  dances,  parties,  shows,  re- 
ligious activities,  and  keep  service 
men  and  women  posted  as  to  what 
Washington  is  offering  them  in  the 
way  of  weekend  entertainment. 

Local  Forum 

LOCAL  ISSUES  have  won  over 
national  issues  in  popularity  and 
appeal  on  the  Town  Hall  forum 
program  now  heard  weekly  over 
WMBD  Peoria,  111.  Moderator  Fred 
Leo  chooses  four  conferees  for  each 
program.  Special  committee  offers 
question  suggestions  to  be  debated. 

On  Personality 
PHYLLIS  DEXTER,  personal 
counsellor  for  the  past  20  years, 
has  begun  a  new  series  on  KMOX 
St.  Louis  titled  Phyllis  Dexter  Dis- 
cusses Your  Personality. 


MORNING  INDEX 

MON.  thru  FRl 
8:00  -  12:00  A.  M. 


AFTERNOON  INDEX 

MON.  thru  FRI 
12:00  -  6:00  P.  M 


EVENING  INDEX 

SUN.  thru  SAT. 
6:00  -  10:00  P.  M 


STATION  B 

STATION  C 

STATION  D 

OTHERS 

6.7 

29.1 

12.3 

4.8 

6.1 

15.4 

15.1 

7.8 

7.1 

12.2 

21.2 

1.5 

C.  E,  HOOPER  Station  Listening  Index 


Hooper  Indexes  for  January-February  '44  show  WTAG 
once  more  exerting  a  still  stronger  pull  on  the  Worcester 
audience  —  a  drawing  power  which  taps  a  huge  market  of 
industrially  employed  families.  Make  no  mistake.  Worcester's 
400  booming  war  plants  will  take  the  shift  to  peace  time 
production,  right  in  stride. 

PAUL    H.     RAYMER    CO.    National   Sales  Representatives 


WORCESTER 


ASSOCIATED    WITH    THE    WORCESTER    T  E  L  E  G  R  A  M  -  G  A  Z  E  T  T  E 


Page  32  •  April  10,  1944 


BROADCASTING  •  Broadcast  Advertising 


OWNED  and  OPERATED  by  THE  NORTH  CAROLINA  BROADCASTING  COMPANY 


GREENSBORO, 
NORTH  CAROLINA 
APRIL  1,  1944 


Office  and  Studios 
O.  Henry  Hotel 
Edney  Ridge,  Director 


MEMBER  COLUMBIA  BROADCASTING  SYSTEM 


ASSOCIATED  PRESS 


WORLD   BROADCASTING  SYSTEM 


COMPLETE   PROGRAM   AND   MERCHANDISING  SERVICE 


FROM:     All  of  us. 

TO:     The  25  boys  and  girls  from  WBIG  serving  in  the  armed  forces. 
SUBJECT:     Annual  report  and  forecast. 

Dear  Boys  and  Girls: 

It's  a  pleasure  to  let  you  know  that  everything's  booming  back  at  WBIG  with 
more  big  sponsored  programs  than  ever  before  crowding  the  runsheet.  We're 
all  but  sold  out  of  time  and  the  orders  are  still  coming  in. 

No  need  to  tell  you  that  there's  not  enough  money  in  the  world  to  make  us 
sacrifice  the  WBIG  reputation  for  community  service.     We're  still  plugging  all 
worthwhile  local  institutions.     We're  trying  to  do  a  good  deal  more  than  our 
bit  to  get  those  War  Bonds  sold,  that  blood  in  the  Plasma  Bank,  and  the  war  won 
as  soon  as  possible. 

We  are  not  worrying  about  you  for  you've  got  the  stuff  it  takes. 

Of  course,  we  don't  know  when  the  war  will  end  and  we  can  expect  you  home. 
But  we  do  know  that  when  the  great  day  comes,  your  job  will  be  waiting  for  you 
here.     We  may  be  broadcasting  AM  or  FM,  Fascimile  or  Television,  or  all  of  them 
and  we'll  need  you.     There  may  be  new  studios,  new  equipment,  a  new  technique; 
fact  is,  everything  may  be  new  with  one  exception,  we'll  have  your  good  familiar 
faces  back  at  the  good  familiar  places  

God  speed  you,  one  and  all, 


The  folks  back  home  at 
WBIG 

in  Greensboro,  N.  C. 


P.  S.     Columbia  is  "tops"  as  when  you 

left  us.     Great  programs  and  all 
the  news,  and  listeners  just  as 
loyal,  and  lots  of  new  ones  
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BALTIMORE:  A  C 
A  GREAT  SHIPBI 


Since  1846  this  KEY  HIGHWAY  BETHLEHEM  YARD 
has  repaired  and  reconditioned  the  world's  ships 

In  this  yard  Simon  Lake  built  his  first  successful  submarine.  Here,  during  the  present  war, 
damaged  ships  from  every  allied  or  neutral  country  are  being  repaired  and  reconditioned  in 
record  time. 

And  here,  in  times  of  peaceful  commerce,  merchant  ships  that  ply  between  Baltimore's  great 
port  and  the  markets  of  the  world,  come  in  a  steady  stream  for  repairs  and  conditioning. 


ft 


It's  only  natural  for  a  great  port  to  be  a  great 
shipyard  center.  The  ship  building  and  repair- 
ing industry  in  Baltimore  is  Big  Business  -  - 
employing  thousands  of  workers  in  normal, 
peace  time  operations. 


Since  the  days  of  the  world-renowned  Baltimore  Clipper  ships,  shipbuilding  has  been 
an  important  Baltimore  industry.  As  the  activity  of  the  Port  of  Baltimore  expands, 
this  industry  keeps  pace. 

But  Baltimore  isn't  dependent  on  any  one  industry — or  any  10  industries — for  its  pros- 
perity. There  are  actually  more  than  100  different  industrial  classifications  in  Baltimore; 
and  this  amazing  diversification  of  industry  insures  steady,  uninterrupted  progress. 

Baltimore  is  the  fastest  growing  big  city  in  the  East.  For  more  than  25  years  the  trend 
of  growth  in  industrial  output,  wage  earners  and  payrolls  has  outstripped  other  East- 
ern seaboard  industrial  centers. 

Advertising  is  an  investment.  Invest  your  advertising  dollars  in  this  growing  market 
whose  Number  One  advertising  medium  is  WBAL. 


NATIONALLY  REPRESENTED  BY  EDWARD  PETRY  &  CO.,  Inc. 


Auld  Lang  Syne 

LIKE  a  hundred  million  other  American  radio 
listeners,  we  hope  finis  is  written  to  the  Win- 
chell-Dies  imbroglio.  Mr.  Winchell  (with  a 
capital  "W")  wasn't  hired  as  a  renowned 
authority  on  international  affairs  or  even  do- 
mestic politics.  Radio  and  a  glib  tongue  made 
him.  Conversely,  Mr.  Dies  is  no  great  shakes 
as  a  radio  orator  entitled  to  commandeer 
commercial  time  on  which  the  public  is  ac- 
customed to  hearing  something  other  than  a 
political  diatribe. 

As  to  Mr.  Winchell's  right  to  say  what  he 
thinks,  without  threat  or  intimidation,  that's 
his  guaranteed  Constitutional  right,  accorded 
to  every  citizen.  There  are  the  libel  laws  if  he 
oversteps.  Members  of  Congress  have  avail- 
able to  them  the  immunity  of  the  floors  of 
Senate  and  House,  the  free  controlled  dis- 
tribution of  the  Congressional  Record,  press 
association  wires  and  news  broadcasts  (when 
they  say  something  worth  reporting),  and  sus- 
taining time. 

Mr.  Winchell  will  retain  his  network  status 
not  so  long  as  he  pleases  his  sponsor,  but  so 
long  as  he  pleases  the  public.  The  affiliated 
station  is  the  best  judge  of  what  the  public 
wants.  Based  on  reports  from  certain  Blue 
affiliates,  it  appears  the  public  is  fed  up  on 
Walloping  Winchell  vs.  Dead-Eye  Dies. 

To  paraphrase  a  great  American,  it's  a 
"plague  on  both  their  houses".  If  it  doesn't 
suit  the  public,  it  isn't  good  radio. 

Manpower  Chaos 

THE  RADIO  manpower  situation  again  ap- 
proaches chaos.  Local  draft  boards  in  some 
areas  have  tossed  balance  and  reasoning  over- 
board. Some  stations  report  stripping  of  their 
staffs,  from  manager  to  engineer,  irrespective 
of  hardship  or  the  ability  of  stations  to  main- 
tain operating  schedules  even  through  over- 
loading of  skeleton  staffs. 

All  this  stems  from  the  confusion,  bitter- 
ness and  rancor  that  appears  to  exist  between 
the  War  Manpower  Commission  and  Selective 
Service.  The  WMC  "essential"  list,  despite 
assurances  that  it  remains  unchanged,  seems 
to  have  lost  its  value  or  potency.  Managers, 
program  directors,  production  directors,  en- 
gineers and  news  editors  heretofore  were  classi- 
fied as  essential.  Yet  local  draft  boards  are 
cancelling  2-A  deferments  all  down  the  line. 

One  Manpower  official  reported  last  week 
that  it  is  "difficult  to  convince"  local  draft 
boards  that  managers  or  news  editors  "are 
deserving    of    any    deferment  whatsoever". 

There  is  no  effort  to  retain  for  radio  the 
men  in  the  18  to  25  brackets;  that  is  a  for- 
lorn hope  anyway.  But  the  draft  boards  are 
now  throwing  out  replacement  schedules  for 
men  over  25,  which,  we  are  told  at  Selective 
Service  headquarters,  wasn't  the  intent  at  all. 
Whether  intended  or  not,  we  know  of  one  sit- 
uation where  the  station  manager,  his  entire 
sales  department,  practically  the  entire  pro- 
gram staff,  and  more  than  half  of  the  engineer- 
ing department,  have  been  called  through  sum- 


mary withdrawal  of  replacement  schedules. 
Corresponding  situations  are  reported  from 
widely  separated  areas. 

Let's  appraise  radio's  essential  status.  It 
is  attested  to  by  practically  every  agency  of 
Government.  It  has  won  the  praise  of  the 
White  House,  the  Military,  the  Treasury  and 
of  industry  in  carrying  a  tremendous  war 
burden  without  complaint.  Radio  knows 
there's  a  war  on  perhaps  as  starkly  real  as 
any  art  or  pursuit,  because  radio  is  a  young 
man's  game.  Approximately  one-fourth  of 
radio's  manpower — upwards  of  6,000  men — is 
in  the  armed  forces  or  in  Government  work. 

Radio  asks  no  special  favor  beyond  that 
which  has  been  accorded  it  as  a  pursuit  vital 
to  the  war  effort.  Free  time  for  the  war  ef- 
fort-valued at  $103,000,000  in  1943— can't 
be  programmed  without  program  people.  War 
conference  and  convention  pickups  can't  be 
handled   without   technicians    and  newsmen. 

The  situation  calls  for  prompt  and  precise 
handling.  There  must  be  a  clear-cut  statement 
of  policy  from  qualified  sources — whether  WMC 
or  Selective  Service  or  both.  If  state  boards, 
grabbing  everywhere  to  fill  quotas,  refuse  re- 
lief, then  it  is  the  duty  of  the  station  owner 
or  executive  to  bring  the  condition  forcibly  to 
the  attention  of  the  Manpower  Division  of  Se- 
lective Service  in  Washington. 

Radio's  war  job  is  too  important  to  allow 
any  undermining  of  its  service  to  go  by  de- 
fault without  resort  to  highest  places. 

It  Happened — 7-0 

BY  UNANIMOUS  vote,  the  FCC  has  post- 
poned indefinitely  its  so-called  "duopoly"  order, 
but  with  certain  conditions  requiring  the  50- 
odd  dual  owners  to  acquiesce  in  the  intent  of 
the  rule  banning  multiple  ownership  in  the 
same  areas  or  in  markets  of  obvious  over- 
lapping coverage. 

The  action  warrants  applause.  It  is  gratify- 
ing because  the  Commission  was  unanimous — 
7-0.  While  it  isn't  conceded  that  ownership  of 
more  than  one  station  in  a  given  area  is 
iniquitous  per  se,  it  nevertheless  is  open  to 
debate.  Under  the  Commission's  action,  there 
will  be  no  "blitz"  sale  of  stations  at  a  time 
when  only  the  public  might  be  hurt.  In  those 
cases  where  dual  operations  involve  housing 
of  transmitters  and  studios  in  the  same  build- 
ings, the  rule  is  deferred  upon  proper  showing 
until  the  freeze  orders  on  equipment  are  lifted 
and  skilled  manpower  is  available. 

Commissioner  T.  A.  M.  Craven,  who  has 
never  ducked  a  fight,  first  proposed  the  post- 
ponement. Commissioner  Norman  S.  Case  was 
a  ready  second.  Commissioner  Ray  C.  Wake- 
field favored  postponement.  The  question  mark 
was  the  FCC's  neophyte — E.  K.  Jett.  It  was 
his  first  major  vote.  He  had  made  an  exhaust- 
ive study  of  it.  His  proposal,  with  modifica- 
tions, prevailed  and  won  over  Chairman 
James  Lawrence  Fly,  Paul  A.  Walker  and 
Clifford  J.  Durr. 

Pardonably,  we  refer  to  the  editorial  page 
of  Broadcasting  on  Jan.  31,  1944.  We  said: 

In  disposing  of  the  newspaper  ownership 
order,  the  FCC  wisely  decided  to  consider 
situations  on  their  individual  merits.  The  same 
formula  could  be  applied  to  dual  ownership. 
The  circumstances  are  not  dissimilar.  The 
"duopoly''  order  was  not  demanded  by  the  pub- 
lic or  in  Congress.  It  just  popped  up  without 
warning.  The  result  is  that  every  broadcaster 
affected  feels  he  has  a  gun  against  his  head. 

Yes.  We  applaud  the  Commission's  action. 


CARL  MORAINE  EVERSON 


BEST  SALES  talk  Carl  Everson  ever  de- 
livered was  trying  to  sell  WHK  Cleve- 
land a  piece  of  ground  for  a  transmitter. 
He  didn't  land  the  deal.  Not  knowing 
that  WHK  had  already  purchased  a  site,  Sales- 
man Everson  proceeded  with  his  selling  points 
and  M.  A.  Howlett,  the  station  manager 
listened. 

When  he  finished  his  talk,  he  found  he  had 
sold  himself  and  not  the  land.  Mr.  Howlett  of- 
fered him  a  position  as  radio  time  salesman 
and  announcer,  and  Carl  Everson  accepted  on 
the  spot. 

The  year  he  joined  was  1928,  and  in  less  than 
a  decade,  Mr.  Everson  had  risen  at  WHK  up 
through  the  ranks  as  chief  announcer,  night 
manager,  and  program  director.  He  produced 
many  outstanding  shows  as  program  director, 
12  of  them  fed  weekly  over  the  coast-to-coast 
CBS  network. 

He  took  another  step  forward  in  1935  when 
he  accepted  the  position  of  general  manager 
of  WHKC,  the  United  Broadcasting  Co.'s  Co- 
lumbus station.  Commendation  for  his  radio 
achievements  has  lately  been  proved  in  a  tangi- 
ble way  with  his  recent  appointment  as  vice- 
president  of  the  United  Broadcasting  Co.  In 
conjunction  with  this  new  post,  however,  he 
will  continue  as  WHKC  general  manager. 

Mr.  Everson  is  a  firm  believer  in  starting  at 
the  beginning  and  progressing  from  there.  So 
he  was  merely  being  consistent  when  he  was 
born  on  New  Year's  Eve,  1896,  in  Marinette, 
Wis.  His  Norwegian  mother  and  father  still 
live  there. 

Being  Norwegian,  the  family  decided  on  a 
true  Norse  name  for  their  son.  Hence  Carl 
Moraine — translated  from  the  Norwegian  Mar- 
genus. 

He  left  the  U.  of  Wisconsin  after  a  year-and- 
a-half  to  go  to  work  in  the  steel  mills  at  Gary, 
Ind.,  during  the  last  war.  And  after  the  war, 
he  went  to  night  business  school  majoring  in 
finance  and  commercial  law. 

When  with  the  Lenox  Land  Co.  of  Cleveland 
in  1925,  Mr.  Everson  organized  the  first  female 
sales  force  in  that  city.  It  was  at  this  time 
selling  real  estate  that  he  approached  Mr.  How- 
lett relative  to  the  transmitter  site.  And  from 
there  on  his  career  changed. 

Mr.  Everson  is  quite  a  family  man.  He 
married  Alice  Rousseau  of  Menominee,  Mich., 
and  they  have  four  children.  They  are:  Evan- 
geline Mae  Hornaday,  26  whose  husband  is  a  I 
major  in  the  Infantry  and  has  been  in  the 
South  Pacific  for  two  years ;  Margaret  Peggy 
Sweringen,  24,  married  and  living  in  Detroit; 
Charles  Williams,  14;  and  Jeanne  12.  Mr.  Ever- 

(Continued  on  page  38) 
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. . . .  waiting  crowd 


Crowds  waiting  to  see  a  WMFM  broadcast  from  Milwaukee's  Ultra- 
Modern  Radio  City  are  a  familiar  scene.  The  significant  thing,  how- 
ever, is  why  they  are  there. 

First,  WMFM,  the  Milwaukee  Journal  FM  station,  is  programmed 
right.  Steady,  loyal  listenefship  has  been  won  with  a  schedule  of 
"Distinctive,  quality  programs,  keyed  to  the  wants  and  needs  of  the 
community."*  That  listenership  has  resulted  in  a  desire  to  see  the 
actual  programs. 

Second,  WMFM  has  an  abundance  of  live  programs.  These  produc- 
tions are  interesting  to  hear  and  even  more  interesting  to  watch. 

Third,  Milwaukee's  Radio  City  is  one  of  the  town's  show  places. 


The  striking  beauty  is  a  magnet  in  itself.  The  same  exacting  work- 
manship that  gives  Radio  City  its  "eye  appeal"  also  gives  it  the  "ear 
appeal"  that  comes  with  the  finest  known  broadcasting  equipment. 

When  you  analyze  the  combination  of  WMFM  programming,  plus 
the  outstanding  facilities  of  Radio  City,  plus  the  miracles  of  static- 
free,  crystal-clear,  FM  broadcasting,  it  is  easy  to  understand  the 
crowds.  Yes,  and  it  makes  it  obvious  why  WMFM  has  been  eagerly 
accepted  in  Wisconsin. 

Today,  tomorrow,  whenever  you  make  plans  for  using  FM,  remem- 
ber the  call  letters  for  one  of  America's  outstanding  FM  stations  .  .  . 
WMFM,  Milwaukee. 


■jfr  These  twelve  words  have  been  the 
WMFM  creed  since  it  took  to  the 
air  in  April  of  1940  as  the  first 
FM  station  west  of  the  Alleghenies. 


WMFM 


THf  IMLUIflUKEE  JOUfiflflL  fill  STfltlMI 

Member  —  The  American  Network 
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DOCTORS 
OF  RADIO 
ERUDITION 

and  longtime  KOA 
advertisers  like 
the  "Strings" 
attached  to  this 
package 


68.8%  Dealer** 
Preference 

7  State  Coverage 

Top  NBC  Programs 

169%  Listener  Loyalty* 
They  know  that:  Few 
stations  in  the  nation 
can  equal  KOA's 
Dominance! 

Ross  Federal  Survey 
*N6C  "Tole  of  412  Cities" 


Our  Respects  to 

(Continued  from  page  86) 

son  is  president  of  the  Ohio  Assn. 
of  Broadcasters,  president  of  Co- 
lumbus Rotary  Club,  and  a  member 
of  the  York  Country  Club.  Especial- 
ly interested  in  civic  affairs,  Mr. 
Everson  belongs  to  the  Civic  Assn. 
and  the  Symphony  Club  of  Colum- 
bus. He  has  the  distinction  of  being 
one  of  the  five  men  who  organized 
the  Columbus  Philharmonic  Orches- 
tra in  1940,  and  he  is  still  a  board 
member. 

The  Eversons  attend  the  First 
Community  Church  of  Columbus. 
And  for  relaxation  he  enjoys  bowl- 
ing, golf  and  gardening. 

Mr.  Everson  looks  with  enthu- 
siasm toward  post-war  radio.  He 
has  great  plans  for  FM  and  televi- 
sion on  the  agenda  of  the  United 
Broadcasting  Co. 


WDSM  Control  Given  Up 

CONTROL  of  WDSM  Superior, 
Wis.  was  relinquished  last  week 
by  James  J.  Conroy  and  Victoria 
B.  Conroy  in  action  taken  by  the 
FCC  granting  approval  of  the  sale 
of  45  shares  (39.4%)  common  stock 
by  Mrs.  Conroy  to  Roland  C.  Buck, 
president  of  the  licensee  corpora- 
tion, WDSM  Inc.,  for  a  total  con- 
sideration of  $18,000.  Mr.  and  Mrs. 
Conroy  last  week  were  granted  au- 
thority to  acquire  99%  interest  in 
KBIZ  Ottumwa,  la.  for  $60,000 
from  John  D.  Falvey,  deceased. 
Stockholdings  now  in  WDSM 
are :  Mrs.  Conroy,  10  shares; 
Mr.  Conroy,  35  shares;  Ro- 
land C.  Buck,  45  shares;  P.  G. 
Stratton,  23  snares;  Joseph  Weis- 
berg,  1  share.  Mr.  Buck  also  holds 
50%  interest  in  Roland  C.  Buck 
Inc.,  engineers,  architects  and  con- 
tractors. 


Boone  Named  by  Blue 

JULIAN  BOONE,  of  the  sales  pro- 
motion staff  of  WJZ  New  York, 
has  been  appointed  to  head  the 
newly  created  promotion  division 
of  Blue  Spot  Sales.  He  will  as- 
semble and  coordinate  information 
from  promotion  departments  of 
the  four  Blue  stations  represented 
by  Spot  Sales,  and  distribute  sales 
information  to  the  personnel  of 
Blue  Spot  Sales  in  all  offices.  Blue 
Spot  Sales  promotion  was  former- 
ly handled  by  individual  members 
of  the  staff.  Mr.  Boone  has  been 
with  WJZ  since  November  1943. 
He  formerly  handled  sales  promo- 
tion for  KSEI  Pocatello,  Ida.,  and 
was  previously  engaged  in  news- 
paper promotion  in  San  Francisco 
and  Seattle. 


Represented  Nationally  by 
\1  


James  to  Navy 

COMMISSIONED  lieutenant 
(j-g-),  W.  Ervin  James,  assistant 
secretary  of  the  FCC,  is  scheduled 
to  report  to  Ft.  Schuyler,  N.  Y., 
April  28  for  active  duty  in  the 
Navy.  He  became  affiliated  with 
the  Commission  in  December  1941 
as  assistant  to  Commissioner  Clif- 
ford J.  Durr  and  was  named  as- 
sistant secretary  last  November. 
Mr.  James  is  married  and  a  native 
of  Montgomery,  Ala. 


NOTES 


MILLER  McCLINTOCK,  Mutual 
president,  left  New  York  last  Friday, 
April  7,  for  a  brief  cross-country  trip. 
He  will  address  the  Omaha  Chamber 
of  Commerce  on  April  10. 

DOUGLAS  COULTER,  CBS  vice- 
president  in  charge  of  programs,  has 
returned  to  his  office  in  New  York, 
having  recovered  from  a  two-months 
illness  from  pneumonia. 

HOWARD  ST.  JOHN,  who  has  been 
in  the  investment  banking  field  for  the 
past  15  years,  has  been  appointed  to 
the  sales  promotion  staff  of  WJZ  New 
York,  replacing  Thomas  Ellsworth, 
who  resigns  shortly  to  join  the  armed 
forces.  A  member  of  the  New  York 
Stock  Exchange,  Mr.  St.  John  has 
been  a  partner  in  charge  of  the  New 
York  office  of  Collin,  Norton  &  Co. 

AMBROSE  V.  McCALL,  former  se- 
nior attorney  for  the  House  Select 
Committee  to  investigate  the  FCC  and 
one-time  assistant  attorney  general  of 
New  York,  has  become  a  partner  in 
the  New  York  law  firm  of  Garey, 
Desvernine  &  Garey.  Mr.  McCall  re- 
signed from  the  legal  staff  of  the  Se- 
lect Committee  with  Eugene  L.  Garey, 
Committee  general  counsel,  last  Feb- 
ruary. 

NORMAN  GOLDMAN,  former  ad- 
vertising manager  of  Broadcasting, 
last  week  was  commissioned  second 
lieutenant  in  the  Army  Air  Forces  at 
Officer  Candidate  School,  Miami  Beach, 
Fla.  Lt.  Goldman  has  been  assigned 
to  Army  Air  Forces  Headquarters, 
Lincoln,  Neb. 

HAROLD  ESSEX,  managing  direc- 
tor of  WSJS  Winston-Salem,  has  been 
named  head  of  the  newly  created  com- 
mittee on  publicity  and  public  rela- 
tions for  the  Winston-Salem  Chamber 
of  Commerce. 

GWYN  MALLORY  has  joined  the 
sales  staff  of  CKWX  Vancouver  to 
handle  women's  accounts. 

BRIAN  SHELLON.  former  manager 
of  CJKL  Kirkland  Lake,  is  now  staff 
captain  at  a  Brigade  Headquarters  in 
England. 

C.  MERWIN  DOBYNS,  owner-man- 
ager, and  Lee  Wynne,  commercial 
manager,  of  KGER  Long  Beach,  Cal., 
left  April  10  for  a  fivj-week  business 
trip  to  New  York  and  Washington. 

HARVEY  WALKER,  assistant  chief 
investigator  for  the  House  Select 
Committee  to  Investigate  the  FCC, 
left  April  7  for  training  at  the  Holly- 
wood, Fla.,  Naval  school.  He  will  be 
commissioned  an  ensign  in  the  Deck 
Volunteer  Service  and  will  seek  ap- 
pointment in  communications,  he  said. 

EUGENE  CARR,  assistant  to  G.  A. 
(Dick)  Richards,  president  of  W.IR 
KGAR  KMPC,  currently  is  conferring 
with  New  York  and  other  eastern 
agency  and  station  representatives  on 
furture  programming  plans.  He  re- 
turns to  his  Hollywood  headquarters 
early  in  May. 

PHILIP  L.  THOMSON,  director  of 
public  relations  of  Western  Electric 
Co.,  has  retired  after  41  years  of 
service.  He  will  be  succeeded  by  Fred 
B.  Wright,  an  executive  of  the  com- 
pany's distribution  division. 

EDGAR  KOBAK,  executive  vice-pres- 
ident of  the  Blue  Network  who  began 
his  career  as  an  engineer,  has  been  re- 
elected a  trustee  of  the  Engineers  Club 
of  New  York. 

GEORGE  W.  THOMAS,  purchasing 
agent  of  WBKB  Chicago  television 
station,  has  been  appointed  station 
manager. 


RECEIVING  $100  War  Bond  as 
first  prize  in  a  fats  salvage  con- 
test, is  Charles  Lane  (1)  repre- 
senting the  Lions  Club  of  Pekin, 
111.  Virgil  Vogel  (r),  owner  of 
Vogel's  Super  Market,  sponsor  of 
program,  Pekin  Yanks  in  the 
Ranks,  is  making  the  award.  The 
program  was  instrumental  in  col- 
lecting 32,237  pounds  of  waste 
fats,  of  which  the  Lions  Club  col- 
lected 5,893  pounds.  On  behalf  of 
Donald  M.  Nelson,  WPB,  Vogel 
was  presented  with  a  citation  for 
the  contribution  by  Tom  McHugh, 
secretary  of  the  salvage  committee. 


WMAZ  Control  to  Rankin 

GEORGE  P.  RANKIN  Jr.,  chief 
engineer  of  WMAZ  Macon,  Ga.,  ac- 
quired control  of  the  Macon  outlet 
last  week  upon  FCC  approval  of 
the  sale  of  279  shares  (41%)  of 
common  stock  by  E.  K.  Cargill, 
USNR,  president  and  general  man- 
ager, to  the  Southeastern  Broad- 
casting Co.,  WMAZ  licensee,  for 
the  sum  of  $120,000.  The  stock  will 
be  held  as  treasury  stock  and  may 
possibly  be  put  up  for  resale  at  a 
future  date,  it  was  stated.  Mr. 
Rankin  is  also  vice-president  of  the 
licensee  corporation  and  holds  280 
shares,  which  constituted  42%% 
interest  before  the  sale. 


Haley  Heads  BBC 

WILLIAM  J.  HALEY,  formerly 
editor  in  chief  of  the  British  Broad- 
casting Corp.,  London,  has  been 
appointed  director  general  of  the 
BBC  by  the  board  of  governors. 
He  succeeds  Robert  Foot,  who  has 
resigned  to  become  chairman  of 
the  Mining  Assn.  of  Great  Brit- 
ain. As  editor-in-chief,  Mr.  Haley 
has  been  jointly  responsible  with 
Mr.  Foot  for  BBC's  program  out- 
put. He  was  managing  editor  of 
the  Manchester  Guardian  before 
joining  the  BBC.  Appointment  was 
made  Friday,  March  31. 
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LISTENERS 

All  surveys  agree 
WRC  leads 
morning,  afternoon 
0^  and  night! 


PROGRAMS 

39  out  of  50 
network  Firsts  and 
most  highly  rated 
local  programs! 


SALES 

Lower  rates  than 
the  second  station 
. . .  lowest  cost 
per  listener 
of  all  stations! 


Washington 


EDWARD  BOOTH,  formerly  produc- 
tion and  publicity  man  in  the  radio 
department  of  Ruthrauff  &  Ryan,  New 
York,  and  Newman  Burnett,  previous- 
ly co-chairman  of  Cleveland's  Stage 
Door  Canteen,  have  joined  CBS  net- 
work operations  as  assistant  directors. 
CBS  announcing  staff  has  been  aug- 
mented by  four  members :  John 
Clarke,  announcer-producer-director 
of  Ohio  and  Georgia  stations,  honor- 
ably discharged  from  the  army ;  Wil- 
liam Cullen,  former  Pittsburgh  station 
announcer;  Raymond  Ovington,  pre- 
viously of  KDYL,  KMPC,  KPAS  and 
Portland,  Ore.  stations ;  and  Edwin 
Darlington,  announcer-producer  of 
CBS  affiliates  WRVA  and  WDNC. 

MARTIN  GOSCH,  Hollywood  free- 
lance radio  producer,  and  Ted  Grouya, 
song  writer,  have  formed  a  partnership 
in  the  music  publishing  firm  of  Im- 
perial Enterprises  Inc. 

WHITFORD  (Nick)  CARTER,  with 

the  New  York  Times  for  ten  years  as 
reporter  and  copy  editor,  has  joined 
the  war  services  and  news  division  of 
WOR  New  York  as  a  news  editor. 

NAT  ABRAMSON,  director  of  the 
entertainment  department  of  WOR 
New  York,  has  been  named  production 
manager  of  the  records  now  being  is- 
sued by  the  station  under  its  own 
trade  name  "Feature"  [Broadcast- 
ing, April  3]. 

WILLIAM  F.  CARLEY  has  rejoined 
WBT  Charlotte,  N.  C,  as  director  of 
promotion  and  publicity.  He  replaces 
Bill  Parker,  now  in  the  Army. 

DICK  ROSS,  former  announcer  of 
KH.T  Hollywood  and  now  with  AAF, 
has  been  commissioned  a  lieutenant 
and  assigned  to  Hondo  (Tex.)  Army 
Air  Base. 

TRUMAN  (Tommy)  THOMPSON, 
former  announcer  and  newscaster  of 
KFRC  San  Francisco,  has  joined  the 
Navy. 

LANI  JONES  and  Everett  W.  Jess 
are  new  members  of  the  announcing 
staff  of  WDRC  Hartford.  Miss  Jones 
is  the  first  woman  announcer  to  join 
the  station. 

BOB  BARRON,  who  has  been  doing 
free-lance  announcing  on  the  West 
Coast,  has  joined  the  announcing  staff 
of  WCFL  Chicago. 

C.  T.  (Midge)  MAJOR  has  been  ap- 
pointed news  editor  of  WIBG  Phila- 
delphia. 

AVALT  KLOZAR,  promotion  man- 
ager of  WMRN  Marion,  Ohio,  is  the 
father  of  a  girl. 

ALLEN  POST,  a  member  of  the 
WIND  Chicago  announcing  staff,  is 
leaving  the  station  for  Texas.  Allen 
Earle,  former  program  director  of 
WP.RE  Wilkes  Barre,  Pa.,  replaces 
Mr.  Post. 

WALT  NEWTON,  WGN  Chicago  an- 
nouncer, is  the  father  of  a  boy. 

LT.  DAN  RYAN,  of  the  Army  Air 
Forces  and  former  WGN  Chicago  pro- 
ducer, has  married  Margaret  McCabe 
of  Dallas,  Tex. 

CARL  GASS,  former  writer  on  sev- 
eral network  shows,  has  joined  the 
WGN  Chicago  continuity  staff. 

PUISCILLA  KENT  has  joined  the 
NBC  script  department.  She  formerly 
did  publicity  work. 

HENRY  CHARLES,  announcer  of 
CBS  Hollywood,  has  resigned  to  free- 
lance. 

BERNIE  MILLIGAN,  West  Coast 
head  of  Earle  Ferris  Assoc.,  radio  pub- 
licity  service,  has  joined  the  Marines 
and  is  in  training  at  San  Diego. 


WHAR'S  PAPPY  YOKUM?  Gor- 
don H.  Loudon,  agriculture  di- 
rector of  WWL  New  Orleans,  dis- 
plays garland  of  his  bumper  crop 
of  turnips,  grown  on  the  station's 
transmitter  grounds.  "Th'  turnips'll 
be  et,"  quoth  the  WWL  "Pappy 
Yokum",  "but  'stead  o'  termites  the 
crop'll  go  to  our  own  termikes — 
that's  Dogpatch  lingo  fer  announc- 
ers an'  other  radio  folks." 


JOHN  BROBERG,  formerly  of  the 
Minneapolis  Stat-  Journal,  is  now  a 
member  of  the  WCCO  Minneapolis 
news  staff. 

CARL  DOZER,  WCAE  announcer- 
salesman,  has  been  inducted  into  the 
Army. 

CATHERINE  GRASTY.  traffic  di- 
rector of  WLVA  Lynchburg,  Va.,  on 
March  29  was  married  to  Acting  Chief 
Petty  Officer  John  Gleason. 

CLAUDE  TAYLOR,  WLVA  Lynch- 
burg, Va.  production  manager  and 
chief  announcer,  has  been  accepted 
for  training  with  the  Navy.  He  expects 
to  report  within  a  month.  Harvey 
Evans  is  a  new  member  of  the  WLVA 
announcing  staff. 

PAUL  DAVIS,  formerly  with  WCOL 
Columbus,  Ohio,  and  WCOP  Cincin- 
nati, has  joined  the  announcing  staff 
of  WKRC  Cincinnati. 

BILL  MAYNARD,  formerly  of  KTTS 
Springfield,  Mo.,  Roy  Osborne,  form- 
erly of  KRBC  Abilene  Tex.,  and  Pat 
Marshall  new  to  radio,  have  joined  the 
announcing  staff  of  WSIX  Nashville, 
Tenn.  Walter  Ferguson,  former  WSIX 
announcer,  has  been  inducted  into 
the  Army.  Announcer  Bill  de  Luca 
has  left  WSIX  to  resume  studies  in 
New  York. 

BOB  HART,  former  announcer  of 
C.IKL  Kirkland  Lake,  has  been  dis- 
charged from  the  Canadian  Army  and 
has  joined  CKAVS  Kingston  as  an- 
nouncer. 

BOB  STOREY,  formerly  with  Min- 
neapolis stations,  has  joined  the  an- 
nouncing staff  of  WOWO-WGL  Fort 
Wayne,  Ind. 

WAYNE  JOHNSON,  for  12  years 
in  radio  with  various  Ohio  stations, 
and  John  Saunders,  formerly  with 
WFM.I  Youngstown,  are  new  mem- 
bers of  the  announcing  staff  of  WGAR 
Cleveland. 

RODNEY  SWIFT,  announcer  of 
WGY  Schenectady,  and  Elizabeth 
Masters  of  Richfield  Springs,  N.  Y., 
were  married  Easter  Sunday. 

FRED  YOUNG,  formerly  NBC  page 
boy  and  more  recently  of  WAGE  Syra- 
cuse, is  a  new  announcer  at  WPAT, 
Paterson,  N.  J. 

FRANK  HEMINGWAY  has  joined 
KMPC  Hollywood  as  newscaster. 

JACK  LELLMAN,  announcer  of 
WJR  Detroit,  is  the  father  of  a  boy. 


Blue  Signs  Stowe 

LELAND  STOWE,  author  and 
syndicated  columnist,  has  signed 
an  exclusive  contract  with  the  Blue 
Network  for  a  series  of  twice- 
weekly  commentaries  starting 
April  14.  He  will  be  heard  in  the 
Friday  and  Saturday  10  p.m.  spot 
formerly  held  by  John  W.  Vander- 
cook,  who  has  joined  NBC  and 
will  leave  shortly  to  join  the  net- 
work's invasion  team. 


Werner  Back  at  WHBL 

A.  MATT  WERNER  resigned  last 
week  as  general  counsel  of  the  Alien 
Property  Custodian  in  Washington 
to  return  to  the  Sheboygan  (Wis.) 
Press  of  which  he  is  treasurer.  Mr. 
Werner  is  active  in  the  manage- 
ment of  WHBL  Sheboygan. 


BEN  BEZOFF,  formerly  news  edi- 
tor of  KMYR  Denver,  has  been  named 
regional  station  relations  chief  for  the 
OWI  Domestic  Radio  Bureau,  replac- 
ing William  H.  Welsh  who  resigned 
effective  April  3. 

MAX  KOHOE,  new  to  radio,  has 
joined  KOY  Phoenix  as  parttime  news 
writer. 

JEAN  STRICKLAND,  formerly  di- 
rector of  women's  programs  of  KGLO 
Mason  City,  la.,  has  joined  CBS  sales 
promotion  and  advertising  department 
as  a  member  of  the  program  promo- 
tion staff.  Alice  Gershon,  of  the  pro- 
gram department  of  WABC  becomes 
staff  writer,  replacing  Betty  Hugh, 
who  has  joined  the  continuity  depart- 
ment of  World  Broadcasting  Inc. 

GEORGIA  FAULKNER,  wife  of 
Dick  Faulkner,  WBBM  Chicago  an- 
nouncer now  in  the  Maritime  Service, 
has  joined  the  WBBM  transcription 
department  staff. 

ARTHUR  H.  ASHLEY,  director  of 
radio  for  A.  &  S.  Lyons  Inc.,  New 
York,  has  resigned. 

SAM  G.  ROSS,  manager  of  Press 
News  Ltd.,  Toronto,  radio  subsidiary 
of  Canadian  Press  (Canada's  AP), 
has  resigned  to  become  director  of 
news  and  special  events  at  CKWX 
Vancouver.  He  is  succeeded  by  Charles 
B.  Edwards,  who  has  been  with  CP 
since  1933. 

ALLAN  ZEE,  for  nine  years  night 
manager  of  WHN  New  York,  on  April 
6  became  producer  for  the  Capitol 
Theatre.  He  is  replaced  at  WHN  by 
Louis  Cueol,  formerly  head  of  the 
transcription  department. 

FRANK  ARTHUR  has  resigned  as 
special  events  and  sports  director  of 
KMJ  Fresno,  Cal.  to  take  over  base- 
ball announcing  duties  at  KROW 
Oakland. 


IF  tOU  H  UT  TO 
REACH  ANOTHER 
300,000  EAR* 


KFDM 

Blue  Network,  560  K.  C,  1,000  Watts 
BEAUMONT,  TEXAS  MEANS  BUSINESS 

Represented  by  Howard  H.  Wilson  Company 
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TELL  YOUR  CLIENTS  ABOUT  THIS  NEW  ACTIVE  MARKET 


A  highway  connects  Alaska  with  the  states.  Planes  leave  on 
schedule  from  Seattle  daily.  Steamship  schedules  leave  sev- 
eral times  weekly.  A  network  of  inter-Alaska  highways  is 
under  construction.  Thousands  of  people  have  migrated  to 
Alaska  to  take  part  in  the  war  effort — thousands  are  staying 
permanently.  Hundreds  of  soldiers  have  applied  for  home- 
steads. ^  Strategic  metals  are  being  mined  in  no  small 
quantity  to  take  their  place  beside  Alaska's  gold  production 
in  value.  Alaska's  farmers  have  had  very  profitable  seasons 
and  are  pulling  themselves  out  of  the  hole  in  spite  of  their 
handicaps.  The  thousands  of  acres  of  forested  lands  are 
beginning  to  be  developed  and  have  already  contributed 
hundreds  of  square  feet  of  spruce  for  America's  airplane 
industries,  -fr  A  vast  network  of  airbases  has  been  established 
and  will  be  used  in  civilian  aviation  following  the  war. 
Alaska  will  then  be  on  world  air  routes  to  the  orient. 
Alaska  is  engaged  today  in  the  building  of  a  great  state, 
one  that  will  far  surpass  the  most  vivid  imagination  of  most 
of  us  today.  Its  importance  in  world  strategy,  in  commercial 
value  has  just  begun  to  be  realized.  It  is  the  fastest  growing 
area  on  the  American  continent  and  one  of  the  richest  posses- 
sions of  the  United  States,  -fa  Higher  wages  provide  Alaskans 
with  two  to  four  times  the  buying  power  per  capita  as  in  the 
states.  These  people  depend  today  upon  their  radio  for  their 
news,  entertainment  and  contact  with  one  another  and  with 
the  world  at  large.  Nowhere  does  the  radio  play  such  an 
important  part  in  their  daily  lives  as  in  the  many  Alaska 
communities.  A  test  campaign  will  convince  you  of  these 
facts.  Costs  are  low  for  reaching  this  rich  market.  Write  or 
wire  for  availabilities. 


//  you  have  any  questions  regarding  Alaska,  her  present  and 
expectations  for  the  future,  drop  me  a  note  and  I'll  send  you 
all  information  that  may  be  released,  -jc  I  still  have  a  few 
more  copies  of  our  Annual  Pictorial  Edition  of  Alaska  Life 
left.  Had  a  lot  of  requests  already  which  we  were  glad  to 
send  to  those  requesting  it.  It  really  will  give  you  and  your 
clients  a  clear  picture  of  the  Territory  today.  And  if  your 
clients  are  progressive  and  interested  in  new  business  and 
more  markets,  you  won't  let  them  pass  over  Alaska. 


KlNY 

5000  Watts  Juneau 

KTKN 

1000  Watts  Ketchikan 


a  few  of  the  advertisers 
Here  are  a  few  ^ 
who  have  discovered  «r 

market  in  Alaska. 


KRAFT  CHEESE 
COMPANY 

BAYER  ASPIMN 
ALASKA  STEAMSHIP 
CO. 


GOSPEL  BR0*00**1' 
,NG  ASSOCIATION 

AVOSET 

BUIOVA  WATCH 
THE  LUTHERAN  HOUR 
CO.  WENTHOLAT0fA 
STANDARD  OIL  CO.  Or  pAC,Ftc 

CALIFORNIA  RAILROAD 
NATIONAL  LEAD  CO.  FRANCIS  HOTEL, 

::r::r  r.-- 

"'5;cck,g-«co  ^ 

UNION  OIL  CO. 


EDWIN  A.  KRAFT 

ALASKA  RADIO  HEADQUARTERS 

708  AMERICAN  BUILDING  SEATTLE  4,  WASHINGTON 
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WTAM 

CLEVELAND 


REPRESENTED  BY 
NBC  SPOT  SALES 


.  .  .  In  a  Neighborly  Mood 

They  can  turn  word-of-mouth  ad- 
vertising to  your  account  by  re- 
peating the  pleasant  experiences 
they  have  had  and  the  new  uses 
they  have  found  for  your  product. 
The  up  or  down  swing  in  the  sales 
volume  of  any  product  sold  in 
Northern  Ohio  is  in  their  lap. 
They  like  what  they  know  .  .  .  and 
like  to  be  reminded  of  it.  Keep  re- 
minding them  of  your  brand  name 
over  WTAM.  The  COST  is  only 
$.000073  per  Housewife. 


America's  No.  1  Network 


Millions  stay  tuned  to  the 

National  Broadcasting  Company 


It's  a  National  Habit  Corporation  ol  America 


MICHAEL  M.  KARLAN,  formerly 
media  and  production  manager  of  Hix- 
son-O'Donnell  Adv.,  New  York,  has 
joined  Wortman,  Barton  &  Goold,  New 
York,  in  a  similar  capacity. 

ALBERT  G.  LOOMIS,  formerly  pro- 
duction manager  of  Tracy-Locke-Daw- 
son,  New  York,  now  merged  with 
Geyer  Cornell  &  Newell,  has  joined 
Sherman  K.  Ellis  &  Co.,  New  York, 
as  office  manager. 

ROBERT  COLE  SON,  head  of  the 
Hollywood  office  of  N.  W.  Ayer  & 
Son,  arrived  in  New  York  last  Wednes- 
day for  a  week's  stay.  H.  L.  McClin- 
ton,  vice-president  in  charge  of  radio, 
is  due  back  in  New  York  April  10  after 
a  month's  visit  in  Hollywood  and  San 
Francisco. 

WAREEN  L.  BASSETT,  formerly 
executive  editor  of  Advertising  Age, 
has  joined  Maxon  Inc.,  New  York, 
as  copy  writer. 

FRED  ELDEAN,  formerly  assistant 
public  relations  director  of  General 
Motors  Corp.,  has  opened  his  own 
public  relations  office  at  620  Fifth 
Ave.,  New  York.  One  of  his  first 
clients  is  the  National  Pharmacy  Com- 
mittee on  Public  Information.  No 
specific  radio  plans  as  yet. 

SHERMAN  K.  ELLIS,  president  of 
Sherman  K.  Ellis  Co.,  New  York,  has 
been  elected  chairman  of  the  New 
York  Council  of  the  American  Assn. 
of  Advertising  Agencies.  Robert  E. 
Lusk,  vice-president,  Pedlar,  Ryan  & 
Lusk  Inc.,  has  been  elected  vice-chair- 
man and  H.  B.  LeQuatte,  of  H.  B. 
LeQuatte  Inc.,  secretary-treasurer.  The 
following  were  elected  to  the  board 
of  governors :  Monroe  F.  Dreher,  of 
Monroe  F.  Dreher  Inc. ;  Dwight  Mills, 
executive  vice-president,  Kenyon  & 
Eekhardt  Inc. ;  Otto  Kleppner,  Klejpp- 
ner  Co. ;  and  Irwin  Vladimir,  Irwin 
Vladimir  Co. 

HARRY  (RED)  FOSTER  of  Har- 
ry E.  Foster  Agencies,  Toronto,  is  on 
a  tour  of  western  Canadian  stations. 

HAROLD  F.  STANFIELD  Ltd.,  is 
the  new  name  of  the  Montreal  agency, 
Stanfield  &  Blaikie. 

GORDON  W.  RALSTON  has  joined 
Ruthrauff  &  Ryan,  Toronto,  coming 
from  MacLaren  Adv.  Co.,  Toronto. 

ALBERT  FRANK  -  GUENTHER 
LAW  Advertising  Agency  has  moved 
its  San  Francisco  office  from  the  Stock 
Exchange  Building  to  Room  426  of 
the  Russ  Building. 

JERRY  DONAHUE,  honorably  dis- 
charged from  the  Army,  and  former 
advertising  manager  of  Richfield  Oil 
Co.,  has  joined  Mays  &  Bennett  Adv., 
Los  Angeles,  as  time-buyer  and  ac- 
count executive. 

RICHARD  C.  BUSH,  head  of  his  own 
Waco.  Tex.,  advertising  agency,  has 
dissolved  the  firm  to  join  Botsford, 
Constantine  &  Gardner  as  Los  Angeles 
manager. 

JACK  D.  HOOD,  formerly  of  Dean  L. 
Simmons  Adv.,  Hollywood,  has  joined 
Pacific  Advertising  Service,  Los  Ang- 
eles, as  timebuyer  and  account  con- 
tact. 

WILLIAM  WELCH,  formerly  OWI 
regional  radio  director  for  the  Denver 
area,  has  joined  the  production  de- 
partment of  Allied  Adv.  Agencies,  Los 
Angeles. 

HARRY  J.  DUFFY,  for  25  years  as- 
sociated with  N.  W.  Ayer  &  Sons, 
Philadelphia,  joined  Grey  Adv.,  New 
York,  last  week,  replacing  Maria  J. 
White,  who  resigned  as  director  of 
media  and  timebuying  April  1.  Mr. 
Duffy  has  been  placed  in  charge  of  all 
media.  Herschel  Deutseh  continues  as 
supervisor  of  radio  time-buying. 


JACK  PITLUK  GRINS  in  antici- 
pation of  cutting  into  the  big  birth- 
day cake  presented  to  him  by  the 
staff  of  KTSA  San  Antonio  in  cel- 
ebration of  the  25th  anniversary 
of  the  Pitluk  Advertising  Co.  in 
San  Antonio  last  week. 


New  Agency  Formed 

ALVIN  H.  KAPLAN,  formerly 
vice-president  and  radio  director 
of  Rose-Martin  Inc.,  New  York, 
will  serve  as  radio  director  of  a 
new  advertising  agency  opening  at 
424  Madison  Ave.,  New  York,  un- 
der the  name  Kaplan,  Cecil  & 
Bruck.  Telephone  number  is  Plaza 
3-8462  .Further  details  of  the  new 
agency  will  be  announced  shortly. 
Among  the  accounts  to  be  handled 
will  be  Newspaper  Institute  of 
America,  New  York,  which  has 
been  using  some  radio.  G.  M.  Run- 
baken,  space  buyer  of  Rose-Martin 
Inc.,  has  taken  over  Mr.  Kaplan's 
duties  under  the  new  title  of  media 
director  of  the  agency,  handling 
both  space  and  timebuying. 

PHIL  LANSDALE,  having  been  in- 
ducted into  the  armed  service,  Robert 
F.  Dennis  Inc.,  Los  Angeles  agency, 
has  taken  over  accounts  of  Lansdale 
Co.  for  the  duration. 
BERNARD  H.  PELZER  Jr.,  for- 
merly radio  director  of  Abbott  Kim- 
ball Co.,  New  York,  and  previously 
with  Benton  &  Bowles,  New  York,  for 
four  years,  has  been  appointed  head  of 
the  radio  department  of  John  H. 
Owen  Inc.,  New  York. 
LINWOOD  G.  LESSIG,  formerly  in 
the  sales  promotion  department  of 
RCA's  tube  plant  in  Lancaster,  Pa., 
has  joined  Maxon  Inc.,  Detroit,  as 
assistant  executive  on  the  General 
Electric  Co.  account.  For  the  present 
he  will  operate  from  Albany,  N.  Y. 

R.  P.  CASTELO  BRANCO,  associ- 
ated with  the  Brazilian  offices  of  N. 
W.  Ayer  &  Son  and  MeCann-Erick- 
son  Inc.,  has  been  named  copy  chief 
of  the  Sao  Paulo  office  of  J.  Walter 
Thompson  Co.,  New  York. 


REACH  m/JcU0 
SALT  LAKE  MARKET 

mm^m  THROUGH 

kdyl 

UTAH'S  NBC  STATION 


S.  S.  FOX,  President 
W.  E.  WAGSTAFF,  Com.  Mgr. 
JOHN  BLAIR  &  CO.  National  Representative 
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What  is  a  "hungry"  speech?  Or  when 
is  a  speech  hungry? 

A  stickler  for  NBC's  Information  De- 
partment, interpreting  and  answering 
this  youngster's  letter. 

Did  he  mean  a  news  broadcast  about  a 
famine  in  India  or  China — or  was  this 
"juvenile  jive,"  meaning  he  considered 
some  speech  "strictly  from  hunger"? 

Neither  .  .  ."Information"  searched 
the  files  and  found  he  wanted  a  speech 
about  conditions  in  wartime  Hungary. 

Whatever  his  reason  may  have  been 
in  asking,  "Information"  answered  this 
letter  as  faithfully  as  it  answers  100,000 
other  inquiries  a  year  from  college  profes- 
sors, housewives,  students,  technicians . . . 


Yes,  every  person  who  writes  to  NBC 
gets  an  answer — whether  his  question  is 
about  broadcasting,  Babe  Ruth,  Burmese 
or  battleships. 

And  what  has  all  this  got  to  do  with 
advertising  on  the  radio?  Precisely  this. 
It  builds  good  will — and  good  will  for  an 
advertising  medium  is  good  will  for  the 
products  it  advertises. 

Not  a  rapid  way  of  reaching  masses  of 
people,  writing  letters.  But  NBC  pains- 
takingly handles  the  "little  things"  in 
radio  because  they  add  up  to  making  the 
"big  things"  more  effective. 

★       ★  * 
Faithful  attention  to  details  helps  NBC 
retain  its  leadership,  helps  make  NBC 
"the  Netivork  Most  People  Listen  to  Most." 


They  all  tune  to  the 

National  Broadcasting 


America's  No.  1  Network 


ompany 


It's  a  National  Habit 


A.  Service  of  Radio 
Corporation  of  America 
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Any  air  express  shipment  that's  packaged,  labeled 
±\  and  ready  to  go . . .  should  go!  Don't  let  it  sit! 
Call  air  express  right  away... instead  of  waiting  for 
"routine"  afternoon  pick-ups.  Your  shipment  thus 
avoids  end-of-the-day  congestion  when  Airline  traffic 
is  at  its  peak.  That's  the  secret  of  getting  fastest 
delivery!  Ship  when  ready! 

And  to  cut  costs — air  express  shipments 
should  be  packed  compactly  but  securely, 
to  obtain  the  best  ratio  of  size  to  weight. 


A  Money-Saving, 
High-Speed  Tool 
For  Every  Business 


As  a  result  of  increased  efficiency  developed  to  meet  wartime 
demands,  rates  have  recently  been  reduced.  Shippers  nation- 
wide are  now  saving  an  average  of  more  than  10%  on  Air 
Express  charges.  And  Air  Express  schedules  are  based  on 
"hours",  not  days  and  weeks  —  with  3-mile-a-minute  service 
direct  to  hundreds  of  U.  S.  cities  and  scores  of  foreign  countries. 

WRITE  TODAY  for  "Vision  Unlimited"— an  informative  booklet 
that  will  stimulate  the  thinking  of  every  executive.  Dept.  PR-4, 
Railway  Express  Agency,  230  Park  Ave.,  New  York  17,  N.  Y. 


ARTHUR  H.  ASHLEY,  has  resigned 
as  radio  director  of  A  &  S  Lyons  Inc., 
New  York.  His  future  plans  are  not 
known. 

WILLIAM  TAYLOR,  formerly  on 
the  copy  staff  of  Foote,  Cone  &  Beld- 
ing,  New  York,  has  joined  the  copy 
department  of  Kenyon  &  Eckhardt, 
New  York. 

TED  LONG,  radio  program  producer 
of  BBDO  New  York,  has  been  named 
television  director,  replacing  John 
Southweel,  who  has  resigned  to  head 
the  television  department  of  Young  & 
Rubicam,  New  York. 

REGGIE  MORGAN,  copy  chief  of 
Ruthrauff  &  Ryan,  New  York,  has 
taken  on  additional  duties  as  head  of 
the  agency's  television  activities.  Tom 
Hutchinson,  former  television  head, 
has  resigned.  His  future  plans  are  not 
known  . 

STUART  REYNOLDS,  account  ex- 
ecutive of  BBDO,  Los  Angeles,  on 
April  10  joins  Don  Lee  Broadcasting 
System,  Hollywood.  He  replaces  Ed 
Kemble,  now  with  the  Marines. 


3  Subsidiaries  Merge 
Under  New  Muzak  Corp, 

TO  PROVIDE  for  a  more  closely 
coordinated  and  integrated  oper- 
ation, Associated  Music  Publish- 
ers have  completed  a  merger  of 
three  subsidiary  companies— Wired 
Radio  Inc.,  Muzak  Corp.  and  Mu- 
zak Transcriptions  Inc. — into  a 
single  organization  which  will  op- 
erate under  the  name  of  Muzak 
Corp.,  it  has  been  announced  by 
C.  M.  Finney,  president  of  AMP 
and  also  of  Muzak  Corp. 

J.  R.  Smith,  former  president  of 
Muzak  Transcriptions,  becomes 
vice-president  and  general  mana- 
ger of  the  transcription  division 
of  the  combined  organization.  Ber- 
tha Tallman,  vice-president  of  the 
old  Muzak  Corp.,  is  vice-president 
in  charge  of  the  new  company's 
program  service  division.  William 
J.  Herdman,  who  for  a  number  of 
years  headed  the  wired  Radio  lab- 
oratories, is  vice  -  president  in 
charge  of  research  and  develop- 
ment. John  Andrus,  who  continues 
as  treasurer  of  AMP,  will  also 
serve  as  treasurer  of  Muzak  Corp. 


Utility  Sponsors  Games 

CINCINNATI  GAS  &  Electric  Co. 
and  its  affiliated  companies  in 
southwestern  Ohio  and  northern 
Kentucky  will  sponsor  play-by-play 
broadcasts  of  Cincinnati  Reds 
games  on  WSAI  this  year  for  the 
second  consecutive  season,  Walter 
A.  Callahan,  station  general  man- 
ager, announced  last  week.  Com- 
mercials will  stress  public  services 
of  the  utility  and  the  need  to 
conserve  gas  and  electricity  as 
wartime  fuels.  Roger  Baker  and 
Dick  Bray  will  handle  the  games. 
Sunday,  night  and  twilight  games 
will  not  be  aired. 


Phone  RAILWAY  EXPRESS  AGENCY,  AIR  EXPRESS  DIVISION 
Representing  the  AIRLINES  of  the  United  States 


AAAA  to  Hear  Report 

A.  K.  SPENCER,  head  of  the  ra- 
dio department  of  J.  Walter 
Thompson  Co.,  and  chairman  of 
the  radio  committee  of  the  Ameri- 
can Assn.  of  Advertising  Agencies, 
will  report  on  the  expanded  CAB 
set-up,  the  new  AFRA  codes, 
AFM  rates  and  other  radio  devel- 
opments of  the  past  year  at  the 
AAAA  annual  meeting  to  be  held 
April  11  at  the  Waldorf-Astoria, 
New  York. 


WLB  Plans  AFRA  Study 
For  Non- Network  Fees 

WAR  LABOR  Board  will  hold  a 
hearing  April  21  in  Chicago  on  the 
commercial  fee  schedules  for  an- 
nouncers employed  at  non-network 
stations,  according  to  the  American 
Federation  of  Radio  Artists.  Ray 
Jones,  Chicago  executive  secretary  of 
AFRA,  has  prepared  the  union's  case, 
AFRA  reported. 

In  NEW  YORK,  AFRA  has  re- 
newed its  contract  with  WEVD  for 
another  year,  effective  April  1,  call- 
ing for  increases  for  staff  announcers. 
In  Charlotte  the  WLB  has  approved 
a  contract  with  WBT,  giving  $2.50 
weekly  raises  to  AFRA  members,  re- 
troactive to  March  1,  1943.  Leonard 
Lyons,  national  field  representative  of 
AFRA,  has  concluded  a  contract  with 
WHK-WCLE  Cleveland,  and  a  new 
contract  was  to  have  been  submitted 
to  KYW  Philadelphia  last  week. 

AFRA  announced  that  committees 
are  working  on  terms  for  new  codes 
covering  both  live  and  transcribed 
performances,  although  the  present 
contracts  do  not  expire  until  Nov.  1 
and  negotiations  for  the  new  ones  will 
not  begin  before  September.  Ned 
Wever  has  been  named  by  the  AFRA 
national  board  as  coordinating  chair- 
man for  these  committees. 


New  Cincinnati  Agency 

A  NEW  advertising  agency  has 
opened  in  Cincinnati  with  offices  in 
the  Union  Trust 
Bldg.,  by  Bert 
Johnston,  author 
of  the  book,  One 
Nation  for  Sale. 
Mr.  Johnston 
served  five  years 
with  Philip  Mor- 
ris in  Canada  do- 
ing sales  work, 
six  with  Sears, 
Roebuck  &  Co. 
and  from  1931- 
1943  was  with  Kroger  Grocery  & 
Baking  Co.  in  Cincinnati,  as  direc- 
tor of  advertising  and  display. 
After  leaving  Kroger  he  joined 
Ralph  H.  Jones  Co.  of  Cincinnati 
and  New  York  as  vice-president. 


Mr.  Johnston 


Hubbell  to  Magazine 

DICK  HUBBELL,  formerly  televi- 
sion advisor  for  N.  W.  Ayer  &  Son, 
New  York,  is  now  editor  of  Televi- 
sion Review,  a  new  quarterly  mag- 
azine. Associate  editor  is  Tom  Ken- 
nedy, formerly  radio  editor  of  the 
N.  Y.  Times. 


Represented  Nationally  by  HEADLEY-REEO  CO. 
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NEW 

LETTER 

CONTEST 

for  SERVICEMEN! 


ELEVEN  1st  PRIZE  WINNERS  IN  5  MONTHS 

IN  CONTEST  No.  1!  Yes,  sir,  guys,  the  hundreds  of  letters  received  were 
so  swell  that  double  first  prize  winners  had  to  be  awarded  each  of  the  first  four  months 
and  there  were  triple  first  prize  winners  the  fifth  and  last  month  . . . 

SO -HERE  WE  GO  AGAIN! 

Get  in  on  this  new  letter  contest— write  and  tell  us  your  first  hand  experiences  with  all  types 
of  Radio  Communications  equipment  built  by  Hallicrafters  including  the  famous  SCR-299 ! 

RULES  FOR  THE  CONTEST 

Hallicrafters  will  give  $100.00  for  the  best  letter  re-  Your  letter  will  become  the  property  of  Hallicrafters 

ceived  during  each  of  the  five  months  of  April,  May,  and  they  will  have  the  right  to  reproduce  it  in  a  Halli- 

June,  July  and  August.  (Deadline:  Your  letter  must  crafters  advertisement.  Write  as  many  letters  as  you 

be  received  by  midnight,  the  last  day  of  each  month.)  wish.  V-mail  letters  will  do. 

For  every  serious  letter  received  Hallicrafters  will  send  Military  regulations  prohibit  the  publication  of  win- 

$1.00  so  even  if  you  do  not  win  a  big  prize  your  time  ners'  names  and  photos  at  present .  .  .  monthly  winners, 

will  not  be  in  vain.  will  be  notified  immediately  upon  judging. 

; 

hallicrafters  radio 


BUY  MORE  BONDS! 


THE    HALLICRAFTERS    CO.    MANUFACTURERS   OF   RADIO   AND    ELECTRONIC   EQUIPMENT,  CHICAGO    16,  U.S.A. 


1  is  BIGGER  than  2 


it's  a  fact/ 

The  NORFOLK  Metropolitan 
Market  is  BIGGER  than . . . 

Akron  plus  Altoona,  Memphis  plus  Montgomery, 
Richmond  plus  Reading,  Denver  plus  Decatur, 
Canton  plus  Chattanooga,  Tampa  plus  Trenton... 


There  are  more  people,  to  buy  more  things,  in 
Norfolk-Portsmouth-Newport  News  area  than 
in  111  of  the  137  leading  U.  S.  Metropolitan 
Markets,*  more  than  double  the  buyers  in  81 
of  them. 

r  According  to  the  Census  Bureau's  estimate,  Nov.  1,  1943. 


POSTWAR? 

"Class  A-2  Area,"  Census  Bureau's  Asst.  Dir., 
Dr.  Philip  M.  Hauser,  says.  "Most  rapid  wartime 
growth  plus  excellent  prospects  of  retention." 


WTAR  is  the  ONE  station  in  this  biq, 
rich  market  that  reaches  MORE  listen- 
ers than  all  other  stations  COMBINED. 


5,000  WATTS  DAY  AND  NIGHT 


NATIONAL    REPRESENTATIVCS:    EDWARD  P 


NBC  NETWORK 


CARSON,  PIRIE  SCOTT  &  Co.,  Chi- 
cago (department  store),  on  April  9 
renewed  sponsorship  of  its  quarter- 
hour  Sunday  Distinguished  Chtest 
House  program  on  WGN  Chicago.  Con- 
tract for  13  weeks  was  placed  through 
Smith,  Benson  &  McClure,  Chicago. 
Store  also  renewed  sponsorship  April 
3  of  its  quarter-hour  Monday  through 
Friday  morning  program,  Wishing 
Well'  on  WGN.  Contract  is  for  13 
weeks.  Agency  is  Wade  Adv.,  Chicago. 

NATIONAL  PAPER  Products  Co., 
a  division  of  Crown-Zellerbach  Corp., 
San  Francisco,  has  appointed  Wort- 
man,  Barton  &  Goold,  New  York, 
to  handle  its  advertising.  Products  are 
diapers,  toilet  tissue  and  towels.  A 
spot  radio  campaign  is  now  in  prep- 
aration. 

ROBERT  KEITH'S,  Kansas  City 
home  furnishing  concern,  has  begun 
sponsorship  of  a  Thursday  evening 
half-hour  program  series  on  KMBC, 
the  first  of  which,  during  March,  fea- 
tured the  Kansas  City  Philharmonic 
Orchestra. 

CIRCULEX  CORP.  of  Canada,  To- 
ronto, (therapeutic  health  units)  has 
started  a  transcribed  quarter-hour 
program  twice  weekly  on  CKCL  To- 
ronto. Account  was  placed  by  Walsh 
Adv.  Co.,  Toronto. 

AMERICAN  HOME  PRODUCTS 
Corp.,  Jersey  City,  N.  J.,  has  started 
transcribed  quarter-hour  program  So 
the  Story  Goes  on  CFRB  Toronto, 
CKY  Winnipeg,  CBM  Montreal.  Ac- 
count was  placed  by  Dancer-Fitzger- 
ald-Sample, Chicago. 

NATIONAL  SUPPLY  Co.,  Torrance, 
Cal.  (aircraft  equipment),  is  spon- 
soring a  five-weekly  quarter-hour 
transcribed  musical  program  on  KMPC 
Hollywood.  Contract  is  for  13  weeks, 
having  started  in  mid-March.  Charles 
N.  Stahl  Adv.,  Los  Angeles,  has  the 
account. 

BU-TAY  PRODUCTS  Ltd.,  Los 
Angeles  (Raindrops,  detergent),  in  ad- 
dition to  daily  spot  announcements  on 
KOL  KIDO  KUTA  KVOA,  also  is 
participating  in  programs  on  KXL 
KFRC  KHJ  KTAR.  In  a  revision, 
other  stations  will  be  added  to  the 
list  in  early  May.  Agency  is  Glasser- 
Gailey  &  Co.,  Los  Angeles. 

SEARS  ROEBUCK  &  Co.,  Los  An- 
geles (retail),  has  appointed  Ruthrauff 
&  Ryan  Inc.,  Hollywood  to  handle  its 
advertising.  Firm  is  currently  con- 
ducting a  spot  campaign  in  southern 
California,  utilizing  major  stations. 

THE  FAIR  STORE,  Chicago,  began 
sponsorship  of  a  daily  quarter  hour 
news  broadcast,  on  WCFL  Chicago, 
Mondays  thru  Saturdays,  10-10:15 
p.m.  (CWT),  and  starts  newcasts 
Mondays  thru  Saturdays,  7 :45  to  8 
a.m.  (CWT),  on  April  17.  Contracts 
are  for  52  weeks.  Agency  is  Ivan  Hill, 
Chicago. 

STATE  REPUBLICAN  Committee 
of  Illinois  has  purchased  13  quarter- 
hour  programs  on  four  Blue  Network 
stations  in  the  Midwest  for  the  period 
preceding  the  Illinois  primary  elec- 
tion. Stations  on  which  Illinois  Re- 
publican speakers  will  be  heard  are : 
WENR  Chicago,  KMOX  St.  Louis, 
WROK  Rockford  and  WCBS  Spring- 
field. Agency  is  McJunkin  Adv.  Co., 
Chicago. 

AVOSET  Inc.,  San  Francisco  ("sta- 
bilized" bottled  dairy  cream),  has  ap- 
pointed Beaumont  &  Hohman,  San 
Francisco,  as  its  advertising  agency. 
Firm  currently  is  using  radio  in  Alas- 
ka and  Hawaii. 


Miami  Beach  First  City 
To  Buy  Network  Time 

CITY  OF  MIAMI  Beach,  Fla.,  will 
sponsor  a  weekly  half-hour  broad- 
cast, Miami  Beach  Time,  starting 
April  16,  3  p.m.,  on  30  MBS  sta- 
tions in  the  Midwest  and  East.  It 
is  believed  this  is  the  first  time  a 
municipality  has  purchased  time 
on  a  network.  Program  is  designed 
to  build  up  the  city  as  a  permanent 
post-war  settling  place,  rather  than 
as  a  seasonal  resort. 

Highlighting  Miami  Beach  as  a 
rehabilitation  center  for  service 
men,  the  broadcasts  will  be  in  the 
form  of  audience  participation  quiz 
programs  with  men  and  women  of 
the  armed  forces  who  have  served 
overseas  taking  part.  Del  Crosby, 
former  Hollywood  and  New  Or- 
leans radio  producer,  will  be  m.c. 
Contract  is  for  13  weeks.  Agency 
is  Cecil  &  Presbrey,  New  York. 


Blakeslee  Appointed 

M.  F.  BLAKESLEE  has  been  ap- 
pointed eastern  regional  manager 
for  the  sale  of  all  RCA  Victor 
products,  it  was  announced  last 
week  by  Frank  M.  Folsom,  vice- 
president  in  charge  of  the  RCA 
Victor  Division.  With  headquar- 
ters in  New  York,  Mr.  Blakes- 
lee will  be  in  charge  of  the  Eastern 
Seaboard  territory  extending  from 
Maine  to  Virginia,  and  from  New 
York  to  Cleveland.  Joining  RCA 
in  1935  as  a  member  of  a  special 
sales  group,  Mr.  Blakeslee  later 
became  special  Texas  representa- 
tive for  RCA  packaged  goods  prod- 
ucts, and  was  then  promoted  suc- 
cessively to  district  sales  manager 
of  the  Atlanta,  Chicago  and  New 
York  territories. 


HARLE  PUBLICATIONS,  New 
York,  publishers  of  horoscope  and 
crossword  puzzle  books,  has  appointed 
Ralph  H.  Jones  Co.,  New  York,  as 
advertising  agency.  Agency  has  also 
been  named  to  handle  Comic  Corp.  of 
America,  New  York,  publisher  of 
Band  Leaders,  a  monthly  publication, 
and  other  entertainment  field  maga- 
zines. Radio  is  being  considered  for 
both  accounts. 

KELITE  PRODUCTS  Inc.,  Los  An- 
geles, manufacturers  of  industrial 
chemicals,  has  created  a  separate  di- 
vision, the  Kenu  Products  Co.,  for 
manufacturing  and  marketing  of  its 
packaged  product,  Kenu  cleanser. 
Augmenting  its  current  advertising 
schedule,  Kenu  in  a  Southern  Cali- 
fornia campaign  on  April  3  started  for 
13  weeks  using  daily  transcribed  chain 
break  and  one-minute  announcements 


IT  DOESN'T  TAKE 


MAGtC 

TO  CET>RESULTS 
FROM '"THE  MAGIC 
VALLEY 
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IT  HELPED  WIN  A  GREAT  BATTLE 


Sealed  in  this  box  and  deposited  in  the 
vaults  of  the  Bell  Telephone  Laboratories 
is  a  special  device  that  helped  win  a  great 
battle.  It  is  being  preserved  for  its  his- 
torical significance. 

Such  things  do  not  just  happen.  New  in- 
struments of  war  may  appear  suddenly  on 
the  battle-fronts.  But  behind  them  are  long 
years  of  patient  preparation. 

Our  scientists  were  organized  to  have  this  de- 
vice ready  for  battle — just  as  our  fighting  forces 
were  organized  to  be  ready  for  that  battle. 


Developing  secret  military  devices  is  a  big 
job  but  big  forces  are  busy  on  it,  day  and  night. 

Concentrating  on  this  job  are  more  than  7000 
people  in  the  Bell  Telephone  Laboratories. 
Its  scientists  and  engineers  and  their  skilled 
associates  form  a  highly  organized  team,  ex- 
perienced in  working  things  out. 

Today's  work  for  war  had  its  beginning  many 
years  ago  when  these  laboratories  were 
founded  as  part  of  the  Bell  System's  service 
to  the  public. 

BELL  TELEPHONE  SYSTEM  FLfl&Jj 


on  KFI  KNX  KHJ,  aud  on  April  10 
resumes  a  similar  schedule  on  KFSD. 
Firm  also  sponsors  a  weekly  15-min- 
ute  recorded  musical  program  Heart 
Strings  on  KWKW.  Agency  is  Little 
&  Co.,  Los  Angeles. 

WILBERT  PRODUCTS  Co.,  New 
York,  has  a'ppointed  Dunne  Jones  Co., 
New  York,  to  handle  its  line  of  house 
hold  waxes  and  polishes.  Some  spot 
radio  has  been  used  but  none  is 
planned  at  present. 

JABERT  PHARMACAL  Co.,  Free- 
port,  N.  Y.,  is  preparing  an  advertis- 
ing campaign  for  Benzomint,  a  40-year 
old  cough  drug  acquired  by  Jabert 
a  year  ago,  and  has  appointed  Diener 
&  Dorskind  Inc.,  New  York,  as  agency. 

FISHER  AIRCRAFT,  General  Mo- 
tors subsidiary  in  Cleveland,  has  be- 
gun sponsorship  of  a  six-weekly  quar- 
ter-hour newscast  over  WJW  Cleve- 
land. 


For  Memorial 

RAYMOND  GRAM  SWING, 
Blue  commentator,  who  re- 
cently received  the  $1,000  Al- 
fred I.  duPont  Radio  Com- 
mentator Awards,  has  turned 
over  the  money  to  the  Ray- 
mond Clapper  Memorial 
Fund,  set  up  in  honor  of  the 
late  Mutual  commentator  and 
Scripps-Howard  columnist. 


PLANTERS  NUT  &  CHOCOLATE 

Co.,  Wilkes-Barre,  Pa.,  started  spon- 
sorship April  1  of  a  quarter  hour  pro- 
gram, Rohert  Hurleigh  and  the  News, 
Saturdays,  WBBM  Chicago.  Contract 
is  for  42  weeks.  Agency  is  Goodkind, 
Joice  &  Morgan,  Chicago. 


too  many  people  i 
around  here 
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The  I940  Census  shows  that  42,895  people  live  in 
the  Fargo  "metropolitan  area"  (a  three-mile  radius). 
.  .  .  The  actual  retail  territory  of  Fargo  has  269/ 03 2 
souls— nearly  half  of  North  Dakota's  total  population 
—and  all  from  the  super-duper  Red  River  Valley!  .  .  . 
Let  us  send  you  the  facts  — or  ask  Free  &•  Peters. 


WDAY 


FARGO,  N.  D.  .  .  .  5000  WATTS  N.  B.  C. 

AFFILIATED  WITH  THE  FARGO  FORUM 


-  FREE  6-  PETERS,  NATIONAL  REPRESENTATIVES 


NATIONAL  MILITARY  Flight 
Academy,  Los  Angeles  ( training  school 
for  women),  new  to  radio,  on  March 
22  started  sponsoring  a  daily  quarter- 
hour  recorded  musical  program  on 
KIEV  Glendale  with  five  spot  an- 
nouncements per  week  on  KMPC 
Hollywood.  Contracts  are  for  13  weeks. 
Agency  is  Charles  N.  Stahl  Adv.,  Los 
Angeles. 

UNIVERSAL  PICTURES  Co.  Inc., 
Universal  City,  Cal.,  in  a  week's  cam- 
paign for  local  premiere  of  film,  "Gung 
Ho"  on  March  31,  used  approximately 
two  dramatized  transcribed  announce- 
ments daily  on  KHJ  KFI  KECA  KNX 
KFWB  KMPC.  Schedule  also  includ- 
ed five-minute  transcribed  interview 
with  author  of  "Gung  Ho"  on  KMPC. 
Agency  is  the  Mayers  Co.  Los  Angeles. 
Vernon  D.  Davis  is  account  executive. 

ALLEN  V.  SMITH  Inc.,  Marcellus 
Falls,  N.  Y.,  has  appointed  Alley  & 
Richards  Co.,  New  York,  to  handle  ad- 
vertising for  dried  peas,  beans,  barley 
and  other  products  for  which  it  han- 
dles packaging.  Account  will  continue 
to  use  participations  on  WABC  New 
York,  with  110  change  in  plans  for  the 
present. 

REPUBLIC  PICTURES,  New  York, 
has  signed  for  spot  announcements  on 
WBY  WEED  WORL  WCOP  to  pro- 
mote the  Boston  opening  of  "The 
Lady  and  the  Monster,"  April  12. 
Agency  is  Donahue  &  Coe,  New  York. 

NATIONAL  ACADEMY  of  Dress 
Design,  Chicago,  has  named  O'Nei!, 
Larson  &  McMahon,  Chicago,  to  han- 
dle its  advertising.  No  radio  is  con- 
templated at  present. 


ALLIS-CHALMERS  PROMOTES 

ALLIS-CHALMERS  Mfg.  Co.,  Milwaukee, 
has  elevated  three  executives  to  vice-presi- 
dencies. They  are:  William  C.  Johnson, 
general  sales  manager,  with  the  firm  since 
1924;  James  M.  White,  works  manager 
since  1941  ;  and  William  A.  Roberts,  tractor 
division  manager. 
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New  Scull  Product 

WILLIAM  S.  SCULL  Co.,  Cam- 
den, N.  J.,  which  has  used  radio 
for  its  Boscul  tea  and  coffee  and 
Minute  Man  Soups,  has  announced 
the  introduction  of  a  new  pro- 
cessed rice,  "Trice,"  in  six  test 
markets — Charlotte,  Syracuse,  Al- 
toona,  Harrisburg,  Nashville,  and 
Columbus.  Intensive  newspaper 
campaign  has  already  started.  No 
radio  plans  as  yet.  Agency  is 
Compton  Adv. 


AMERICANS  NAMED 
IN  MEXICAN'S  SUIT 

IN  A  CONTINUANCE  of  litigation 
involving  XEG  Monterrey,  Mexico, 
Rodolfo  Junco  de  la  Vega,  publish- 
er of  El  Sol,  Monterrey,  formerly 
identified  also  with  the  radio  sta- 
tion, has  filed  a  suit  for  approxi- 
mately $96,000  in  the  Texas  courts 
against  a  number  of  Americans 
said  to  be  identified  with  commer- 
cial operation  of  the  station.  The 
suit,  according  to  an  article  pub- 
lished in  the  San  Antonio  Express, 
March  8,  is  against  James  A.  Sav- 
age and  W.  R.  Cammack,  of  San 
Antonio,  and  0.  Jolliffe  and  D.  A. 
Glenn,  of  Kansas. 

Mr.  Savage  is  the  head  of  North 
American  Advertising  Agency,  of 
San  Antonio,  sales  representatives 
of  the  station.  The  suit,  filed  in 
District  Court,  alleged  that  the 
plaintiff  had  a  contract  with  the 
defendants  for  $50,000  annually, 
beginning  Sept.  1,  1941,  to  conduct 
the  business  of  the  defendants, 
which  he  says  was  not  fulfilled. 

Senor  de  la  Vega  last  year  filed 
a  civil  suit  against  Broadcasting 
Publications  Inc.,  publishers  of 
Broadcasting,  in  the  U.  S.  District 
Court  for  the  Western  District  of 
Texas  at  San  Antonio,  alleging  and 
claiming  that  he  had  been  libeled 
in  an  article  published  in  Broad- 
casting relating  to  the  revocation 
of  the  license  of  XEG,  because  of 
the  publisher's  views  on  interna- 
tional affairs.  Broadcasting  re- 
grets the  reference  to  Senor  de  la 
Vega  and  did  not  intend  by  such 
publication  to  create  the  impres- 
sion that  Senor  de  la  Vega  was 
not  a  patriotic  Mexican  National. 


WORKS  MANAGER  C.  L.  Van 
Derau,  of  Westinghouse  Electric  & 
Mfg.  Co.  plant,  Mansfield  O.,  received 
the  National  Security  Award  on  be- 
half of  the  employe  defense  force  from 
Maj.  Van  R.  H.  Sternbergh,  repre- 
senting the  Office  of  Civilian  Defense 
in  Washington.  It  was  the  third  West- 
inghouse plant  to  receive  the  citation, 
awarded  to  less  than  20  plants  in  the 
entire  country. 


WAC  FIRST 


AJD  CA£SS        \^  j 


"She  got  the  idea  from  a  blow- 
by-blow  description  over  WFDF 
Flint." 
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NOW  SPONSORED  ON  THESE 

STATIONS 

WTBO 

Cumberland,  Md. 

WHBC 

Canton,  Ohio 

KXOK 

St.  Louis,  Mo. 

WGKV 

Charleston,  W.  Va. 

WLDS 

Jacksonville,  III. 

WPAR 

Parkersburg,  W.  Va. 

WJIM 

Lansing,  Mich. 

WBLK 

Clarksburg,  W.  Va. 

KIRO 

Seattle,  Wash. 

WLEU 

Erie,  Pa. 

KSL 

Salt  Lake  City,  Utah 

WEST 

Easton,  Pa. 

WIBX 

Utica,  N.  Y. 

WKWK 

Wheeling,  W.  Va. 

WEAU 

Eau  Claire,  Wise. 

WLVA 

Lynchburg,  Va. 

KROC 

Rochester,  Minn. 

WDBJ 

Roanoke,  Va. 

KFXJ 

Grand  Junction,  Colo 

WHIS 

Bluefleld,  W.  Va. 

KPLC 

Lake  Charles,  La. 

WJLS 

Beckley,  W.  Va. 

WJPF 

Herrin,  III. 

WBRW 

Welch,  W.  Va. 

WGRC 

Louisville,  Ky. 

WSTP 

Salisbury,   N.  C. 

WHEC 

Rochester,  N.  Y. 

WBBB 

Burlington,  N.  C. 

WCAE 

Pittsburgh,  Pa. 

WHKY 

Hickory,  N.  C. 

WJEJ 

Hagerstown,  Md. 

WSPA 

Spartanburg,  S.  C. 

KWTO 

Springfield,  Mo. 

WIZE 

Springfield,  O. 

WKBV 

Richmond,  Ind. 

WGBF 

Evansville  ind. 

WHLD 

Klmnnrn    FnlU      N  Y 

rsiagara  rans,  i^i.  i. 

WDZ 

Tuscola,  III. 

WEBR 

Buffalo,  N.  Y. 

KSAL 

Salina,  Kansas 

WDBO 

Orlando,  Fla. 

KLZ 

Denver,  Colo. 

WQAM 

Miami,  Fla. 

KOBH 

Rapid  City,  S.  D. 

WFMJ 

Youngstown,  Ohio 

KIEM 

Eureka,  Cal. 

WFDF 

Flint,  Mich. 

KOH 

Reno,  Nevada 

WTTM 

Trenton,  N.  J. 

KMPC 

Los  Angeles,  Cal. 

WBOW 

Terre  Haute,  Ind. 

WNBH 

New  Bedford,  Mass. 

woe 

Davenport,  Iowa. 

WSAR 

Fall  River,  Mass. 

WTAD 

Quincy,  III. 

KWKH 

Shreveport,  La. 

WAIR 

Winston-Salem,  N.  C. 

WWL 

New  Orleans,  La. 

WMFR 

High  Point,  N.  C. 

WCOC 

Meridian,  Miss. 

WMFJ 

Daytona  Beach,  Fla. 

WCBI 

Columbus,  Miss. 

WTSP 

St.  Petersburg,  F!a. 

WAML 

Laurel,  Miss. 

WGBG 

Greensboro,   N.  C. 

WSIX 

Nashville,  Tenn. 

WTAD 

Clinton,  Iowa. 

WLBJ 

Bowling  Green,  Ky. 

WKST 

New  Castle,  Pa. 

WNOX 

Knoxville,  Tenn. 

WJNO 

West  Palm  Beach,  Fla. 

WHLS 

Pt.  Huron,  Mich. 

WAOV 

Vincennes,  Ind. 

WBCM 

Bay  City,  Mich. 

WHBF 

Rock  Island,  III. 

WRAL 

Raleigh,  No.'  Car. 

KYSM 

Mankato,  Minn. 

WTAL 

Tallahassee,  Fla. 

WKOK 

Sunbury,  Pa. 

WRAK 

Williamsport,  Pa. 

WJTN 

Jamestown,  N.  Y. 

WIP 

Philadelphia,  Pa. 

WMGA 

Moultrie,  Ga. 

WHP 

Harrisburg,  Pa. 

KGU 

Honolulu 

WHDL 

Olean,  N.  Y. 

WOCB 

Yarmouth,  Mass. 

WENY 

Elmira,  N.  Y. 

WCSH 

Portland,  Maine 

WFBG 

Altoona,  Pa. 

WMUR 

Manchester,  N.  H. 

WPAX 

Thomasville,  Ga. 

WBRY 

Waterbury,  Conn. 

WGOV 

WDEL 

Valdosta,  Ga. 

Wilmington,  Del. 

WEEU 

Reading,  Pa. 

WMBG 

Richmond,  Ga. 

WCBA 

A  Hen  town.  Pa. 

KDTH 

Dubuque,  la. 

WJBO 

Baton  Rouge,  La. 

KFBK 

Sacramento,  Cal. 

WKBH 

La  Crosse,  Wis. 

KROW 

Oakland,  Cal. 

KWNO 

Winona,  Minn. 

WLBZ 

Bangor,  Maine. 

Unique  New  Transcribed  Show  Wins  Amazing 
Audiences  .  .  .  Now  on  108  Stations 


HERE  is  a  program  every  station  man- 
ager will  want  to  hear  immediately. 
Here  is  a  program  that  has  audience- 
appeal  ...  a  terrific  merchandising 
hook  that  has  built  amazing  audiences 
for  108  sponsors  on  108  stations. 
SAM  ADAMS  is  a  quarter-hour  tran- 
scribed program  built  around  a  typical 
folksy  American  grocer  at  a  time  when 
shortages  and  rationing  has  sky-rock- 
eted public  interest  in  grocers.  It's  a 
natural ! 

What  Happened 

SAM  ADAMS  went  on  the  air  last  fall. 
The  show  with  its  humorous  human  in- 
terest appeal  was  an  instantaneous  suc- 
cess. 

Telephone  surveys  made  recently  in 
ten  key  markets  showed  average  audi- 
ence of  50%  of  sets  tuned  in!  After  six 
months  on  the  air,  almost  100%  of  the 
sponsors  renewed  for  another  six 
months! 

Why 

SAM  ADAMS  HOLDS  its  audience! 


.  .  .  teeming  with  human  interest  .  .  . 
entertainingly  written  .  .  .  spiced  with 
sparkling  humor. 

SAM  ADAMS  is  network  caliber  .  .  . 
features  outstanding  network  dramatic 
actors  from  top  network  shows. 

SAM  ADAMS  packs  a  terriffic  punch 
with  dealers  .  .  it's  the  only  quarter- 
hour  transcribed  serial  show  built  around 
a  typical  grocery  store  .  .  the  only  show 
built  to  help  make  consumers  under- 
stand the  grocer's  current  problems! 

SAM  ADAMS  builds  solid  consumer 
loyalty  .  .  is  supported  by  a  new  type 
of  merchandising  plan. 


TYPICAL  HOOPERATINGS 
ON  SAM  ADAMS 

Rating  %  of  audience 

Youngstown  WFMJ    9.5  43.2 

Station  B    3.0  13.5 

Davenport,  la.  WOC   9.2  34.6 

Station  B    4.6  17.3 


Write,  or  Wire  today  for  Availability  in  your  City 


HARRY  JACOBS  PRODUCTIONS 

745  Fifth  Ave.,  N.  Y. 


Producers  of  Programs  that  sell 


the  8u&ineA.±  of 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
Tie — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


WOAI  San  Antonio 

DuPont  Semesan  Co.,  Wilmington  (Seme- 
san),  6  t  weekly,  26  weeks,  thru  BBDO. 
N.  Y. 

Block  Drug  Co.,  Jersey  City  (Gold  Medal 
capsules ) ,  5  t  weekly,  52  weeks,  thru 
J.  Walter  Thompson  Co.,  N.  Y. 

Marlin  Firearms  Co.,  New  Haven  (Marlin 
blades),  t  weekly,  13  weeks.  Craven-Hed- 
rick  Adv.  Agency,  N.  Y. 

Beich  Candy  Co.,  Bloomington,  111.  (Whiz 
candy  bars)  2  t  weekly,  26  weeks,  thru 
Arthur   Meyerhoff  &  Co.,  Chicago. 

Consolidated  Royal  Chemical  Co.,  Chicago 
(drugs),  6  t  weekly,  thru  O'Neill,  Larson 
&  McMahon,  Chicago. 

KPO  San  Francisco 

Langendorf  United  Bakeries,  San  Fran- 
cisco ( wheat  bread ) ,  sp  weekly,  62 
weeks,  thru  Pacific  Coast  Adv.  Agency, 
San  Francisco. 

Loma  Linda  Food  Co.,  Arlington,  Calif. 
( Vegemeats ) ,  sp  weekly,  thru  Gerth-Pa- 
cific  Adv.  Agency,  San  Francisco. 

Pure  Foods  Co.,  Mamaroneck,  N.  Y.  (Herb- 
Ox  boullion  cubes)  3  sp  weekly,  thru 
J.  M.  Mathes  Inc.,  N.  Y. 

Breuner's,  Oakland,  Calif,  (home  furnish- 
ings), 2  sa  weekly,  52  weeks,  thru  Emil 
Reinhardt,  Oakland. 

Curtis  Publishing  Co.,  Philadelphia  (Sat- 
urday Evening  Post ) ,  3  sp  weekly,  29 
weeks,  thru  MacFarlen  Aveyard  Adv. 
Agency,  Chicago. 

National  Lead  Co.,  San  Francisco  (Dutch 
Boy  paints),  3  ta  weekly,  thru  Erwin, 
Wasey  &  Co.,  San  Francisco. 

WABC  New  York 

Armour  and  Co.,  Chicago,    (Chiffon  Soap 

Flakes),  4  sa  weekly,  thru  Foote,  Cone 

&  Belding,  N.  Y. 
H.   J.    Heinz  Co.,   Pittsburgh    (Heinz  57 

Beef   Steak   Sauce),   5   sa  weekly,  thru 

Maxon  Inc.,  N.  Y. 
C.    F.    Mattlage   Sales   Corp.,    New  York 

(French  Salad  dressing),  sa  weekly,  thru 

St.  Georges  &  Keyes,  N.  Y. 
Select   Theatres   Corp.,   New   York,    2  sa 

weekly,  thru  Blaine-Thompson  Co.,  N.  Y. 
Vick    Chemical    Co.,    New    York  (Cough 

drops,  Vatronol),  3  ne  weekly,  52  weeks, 

thru  Morse  International,  N.  Y. 


WHO  Des  Moines 

Sargent  &  Co.,  Des  Moines  (feeds),  5  sa 
weekly,  52  weeks,  thru  Fairall  &  Co.,  Des 
Monies. 

Colonial  Baking  Co.,  Des  Moines  (Colonial 
Bread),  8  ta  weekly,  52  weeks,  thru 
Fairall  &  Co ,  Des  Moines. 

Uncle  San  Breakfast  Food,  Omaha,  5  sa 
weekly,  52  weeks,  thru  Buchanan-Thomas 
Co.,  Omaha. 

Johnson  &  Johnson,  New  Brunswick 
(baby  powder) ,  5  ta  weekly,  13  weeks, 
thru  Young  &  Rubicam,  N.  Y. 

G.  E.  Conkey  Co.,  Cleveland  (Y-O  Feeds), 
sp  weekly,  13  weeks,  thru  Rogers  &  Smith, 
Chicago. 

WFIL  Philadlphia 

Philadelphia  &  Reading  Coal  &  Iron  Co., 
Philadelphia  (coal),  3  sa  weekly,  39 
weeks,  thru  McKee  &  Albright,  Phila- 
delphia. 

Philadelphia  Hotel  Assn.,  Philadelphia 
(hotel  service) ,  t  weekly,  13  weeks,  thru 
Robert  L.  Hance,  Philadelphia. 

Mason,  Au  Magenheimer  Confectionery 
Mfg.  Co.,  New  York  (Mason  Candy), 
6  so  weekly,  53  weeks,  thru  J.  R.  Owen, 
N.  Y. 

KFI  Los  Angeles 

Fitzsimmons  Stores,  Los  Angeles  (chain 
grocers),  5  ne  weekly,  52  weeks,  thru 
McElroy  Adv.,  Los  Angeles. 

National  Lead  Co.,  San  Francisco  (Dutch 
Boy  paints),  2  sa  weekly,  52  weeks,  thru 
Erwin,  Wasey  &  Co.,  San  Francisco. 

Santa  Fe  Railway,  Chicago  (transporta- 
tion), 5  ta  weekly,  thru  Leo  Burnett 
Co.,  Chicago. 

Coast  Federal  Savings  &  Loan  Co.,  Los 
Angeles  (investments),  weekly  sp,  13 
weeks,  thru  Frank  Peterson  Adv.,  Los 
Angeles. 

WOR  New  York 

Skinner  Mfg.  Co.,  Omaha,  (Rasin  Bran 
Cereal),  21  sa  weekly,  13  weeks,  thru 
Ferry-Hanly  Co.,   Kansas  City. 

H.  C.  Brill  Co.,  Newark  (spaghetti  sauce), 
sa  weekly,  52  weeks,  thru  Tracy  Kent  & 
Co.,  N.  Y. 

John  Opitz  Inc.,  New  York  (j-o  Insecti- 
cide), sa  weekly,  26  weeks,  thru  Tracy 
Kent  &  Co.,  N.  Y. 

Hearn's  Department  Stores  Inc.,  New 
York,  sa,  52  weeks,  direct. 

Allen  B.  Smith  Co.,  New  York  (Smith's 
Split  Peas),  sa,  13  weeks,  thru  Alley  & 
Richards  Co.,  N.  Y. 

WJJD  Chicago 

Newark  Electric  Co.,  Chicago  (radio  sup- 
plies), sp  weekly,  52  weeks,  direct. 

Kass  Clothiers,  Chicago,  20  sa  weekly,  52 
weeks,  thru  Irving  Rocklin  &  Assoc., 
Chicago. 


KQW  San  Francisco 

Carter  Products,  New  York  (Carter's 
pills),  9  ta  weekly,  13  weeks,  thru  Ted 
Bates  Inc.,  N.  Y. 

Sunset  Magazine,  San  Francisco  (garden 
guide) ,  3  sp  weekly,  13  weeks,  thru 
Brisacher,  Van  Norden  &  Staff,  San 
Francisco. 

New  Century  Beverage  Co.,  San  Fran- 
cisco (Belfast  Sparkling  Water),  5  so 
weekly,  thru  Ruthrauff  &  Ryan,  San 
Francisco. 

Kilpatrick  Bakeries,  Oakland,  Cal.  (bread), 
sa  weekly,  52  weeks,  thru  Emil  Rein- 
hardt Adv.   Agency,  Oakland. 

Colgate-Palmolive-Peet  Co.,  San  Francisco 
( Peet  soap ) ,  aa  weekly,  52  weeks  thru 
Leon  Livingston  Adv.  Agency,  San  Fran- 
cisco. 

E.   Fougera   Inc.,  New  York    (Don  Juan 

lipstick),   5   to  weekly,   52   weeks,  thru 

J.  M.  Korn  &  Co  ,  N.  Y. 
Skinner  Mfg.  Co.,  Omaha   (Raisin  Bran), 

7  ta  weekly,  52  weeks,  thru  Ferry-Hanly 

Co.,  Kansas  City. 
H.  J.  Heinz  Co.,  Detroit  (Heinz  products), 

5  ta  weekly,  52  weeks,  thru  Maxon  Ine, 
Detroit. 

National  Lead  Co.,  San  Francisco  (paints), 
2  sa  weekly,  52  weeks,  thru  Erwin, 
Wasey  &  Co,   San  Francisco. 

KYW  Philadelphia 

Bulova  Watch  Co.,  New  York,  21  sa  weekly, 
thru  Biow  Co.,  N  Y. 

Curtis  Publishing  Co.,  Philadelphia  (Sat- 
urday Evening  Post),  3  ta  weekly,  33 
weeks,  thru  MacFarland,  Aveyard,  Chi- 
cago. 

Edward  G.  Budd  Mfg.  Co.,  Philadelphia 
( help  wanted ) ,  6  sa  weekly,  thru  Lewis 

6  Gilman,  Philadelphia. 

Arrow  Stores,  Philadelphia  (men's  clothing 
stores),  2  ta  weekly,  13  weeks,  thru 
Harry   Feigenbaum,  Philadelphia. 

Skinner  Mfg.  Co.,  Omaha,  (Raisin  Bran), 
2  sa  weekly,  thru  Ferry-Hanly,  Kansas 
City. 

Radbill  Oil  Co.,  Philadelphia  (Renuzit 
Cleaner)  6  sa  weekly,  13  weeks,  thru 
Harry  Feigenbaum,  Philadelphia. 

KFAC  Los  Angeles 

Los  Angeles  Escrow  Co,  Los  Angeles  (in- 
stitutional) ,  6  sp  weekly,  52  weeks,  thru 
Darwin   H.   Clark  Adv.,   Los  Angeles. 

Omega  Shoe  Polish  Co.,  Los  Angeles  (shoe 
polish),  6  sa  weekly,  4  weeks,  thru  John 
F.  Riordan  Co.,  Los  Angeles. 

Postal  Union  Life  Insurance  Co.,  Holly- 
wood (insurance),  6  sp,  thru  Associated 
Adv.  Agencies,  Los  Angeles. 

KHJ  Hollywood 

Dad's  Root  Beer  Co.,  Chicago,  2  sa  weekly, 
13  weeks,  thru  Malcom-Howard,  Chi- 
cago. 


Agencies  Expand 
Use  of  Television 

J.  Walter  Thompson  Names 

Two  Creative  Executives 

TELEVISION  activities  of  adver- 
tising agencies  appeared  to  be 
gaining  momentum  last  week,  ac- 
cording to  a  check  which  shows 
several  firms  with  new  plans  for 
experimental  telecasts,  under  the 
direction  of  men  especially  assigned 
to  the  field. 

At  J.  Walter  Thompson  Co., 
plans  were  being  made  for  a  regu- 
lar weekly  telecast  for  several  un- 
named products  on  W2XWV,  the 
Allen  B.  Du  Mont  Labs,  experimen- 
tal station,  or  on  WRGB  Schenec- 
tady, commercial  outlet  operated 
by  General  Electric  Co.  Station  and 
starting  date  are  still  to  be  deter- 
mined. Agency's  newly  organized 
television  set-up  is  headed  by  two 
television  "creative  executives" 
from  the  radio  department,  Tom 
Weatherly  and  Gene  Kuhne,  who 
was  with  BBDO  before  joining  J. 
Walter  Thompson  some  time  ago. 

Newell-Emmett  Co.  has  already 
produced  two  telecasts  on  W2XWV, 
one  for  Kirkman  Division,  Colgate- 
Palmolive-Peet  Co.,  and  the  other 
for  Liggett  &  Myers  (Chester- 
fields). Third  program  last  Tues- 
day was  for  Proctor  Electric  Co., 
manufacturers  of  household  elec- 
trical products,  and  other  programs 
are  to  follow  for  this  account. 
Agency  has  not  secured  a  regular 
period  and  will  continue  to  use 
television  on  a  sporadic  basis.  Ed 
Franklin  supervises  television. 

Under  the  direction  of  John  F. 
Barry,  head  of  its  newly-organized 
motion  picture  division,  Young  & 
Rubicam  will  start  a  regular  series 
on  W2XWV  in  May. 


CIO  Would  Air  Congress 

A  RESOLUTION  adopted  by  the 
San  Francisco  Branch,  National 
Maritime  Union  (CIO),  urging  the 
broadcast  of  "important  proceed- 
ings of  Congress,"  introduced  in 
the  House  by  Rep.  Carter  (R-Cal.), 
has  been  referred  to  the  Rules  Com- 
mittee with  little  likelihood  that 
any  action  will  be  taken.  The  res- 
olution declared :  "It  is  well  known 
that  if  the  people  of  this  nation 
could  hear  the  voices  of  Congress- 
men who  shout  'white  supremacy' 
in  the  very  accounts  of  Hitler, 
could  hear  the  arguments  of  Con- 
gressmen who  fight  subsidies  that 
would  keep  prices  down,  could  hear 
the  words  of  Congressmen  who 
tried  to  suppress  the  right  of  mil- 
lions of  soldiers  to  vote,  and  could 
hear  the  debates  on  how  to  ham- 
string the  Administration's  war 
program  by  defeating  an  adequate 
tax  law,  they  would  defeat  those 
Congressmen  at  the  polls." 


FTC  Complaint 

REX  DIATHERMY  Corp.,  Brooklyn, 
was  charged  by  the  Federal  Trade 
Commission  last  week  with  misrepre- 
senting in  radio  and  other  advertising 
in  the  Italian  language  the  curative 
properties  of  its  diathermy  machines 
and  with  failing  to  reveal  that  use 
of  the  machines  by  unskilled  persons 
may  result  in  injury  to  health. 
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GE  Offers  New  Electronic  Tube 


(Continued  from  page  11) 


CONVENTIONS 

AND  GROUP  MEETINGS 


program  service,  Mr.  McLean  sug- 
gested that  with  a  16  MM  silent 
motion  picture  camera  and  a  mag- 
netic wire  recorder  he  can  make 
inexpensive  commercial  and  news 
films  of  local  interest.  As  the  local 
audience  expands,  the  local  oper- 
ator may  wish  to  add  a  portable 
pick-up  unit,  which  Mr.  McLean 
described  as  including  "a  small 
truck  with  portable  sight  and 
sound  transmitters  and  a  portable 
camera  unit.  The  camera  could  be 
installed  on  the  roof  of  the  truck 
along  with  a  parabolic  antenna 
reflector  which  would  beam  the 
picture  and  sound  back  to  the  main 
transmitter.  The  addition  of  this 
unit  would  provide  on-the-spot  pro- 
grams for  the  local  audience." 

Mr.  McLean  reported  that  G-E 
estimates  indicate  a  growth  of 
television  broadcasting  from  the 
nine  stations  now  operating  and 
the  40  more  for  which  applications 
have  been  filed  and  which  presum- 
ably will  be  ready  to  start  within  18 
months  to  two  years  after  the  end 
of  the  war,  with  67,000,000  people, 
over  half  the  population  of  the 
country,  within  their  service  areas. 

At  the  end  of  his  address,  Mr. 
McLean  reported  that  the  New 
York  Daily  News  had  placed  an 
order  with  G-E  for  post-war  de- 
livery of  complete  equipment  for  a 
40-kw  television  station  to  be  lo- 
cated in  the  Daily  News  Building, 
duplicating  an  order  placed  earlier 
with  G-E  by  the  Chicago  Tribune. 

A.  A.  Brandt,  general  sales  man- 
ager of  the  electronics  department, 


Church  to  2  Agencies 

YOUNG  PEOPLE'S  Church  of 
the  Air,  Philadelphia,  has  shifted 
its  account  from  Ivey  &  Ellington, 
Philadelphia,  to  two  separate  agen- 
cies. Effective  April  9,  Erwin, 
Wasey  &  Co.,  New  York,  acquired 
the  network  radio,  which  consists 
of  a  half -hour  Sunday  program  on 
160  MBS  stations.  A.  Harry  Zoog 
Associates,  Philadelphia,  has  been 
appointed  to  handle  spot  broadcast- 
ing of  a  transcribed  version  of  the 
same  program. 


reported  that  G-E  is  planning  to 
produce  home  receivers  of  the  di- 
rect-viewing type  at  "popular 
prices,"  defining  that  term  as 
around  $200,  based  on  pre-war 
levels.  These  sets  will  have  12-inch 
viewing  tubes,  he  said,  to  insure 
good  picture  contrast  and  defini- 
tion. Higher-priced  receivers,  he 
stated,  will  probably  be  designed 
with  projection  tubes,  providing 
good  pictures  up  to  18  by  24  inches. 
G-E  will  make  receivers  available 
to  markets  where  television  broad- 
cast services  now  exist  as  soon  as 
the  government  authorized  them 
to  do  so,  he  stated,  adding  that  this 
market  is  large  enough  to  provide 
an  adequate  "jumpin^-off  point 
for  a  good  start  in  the  full  and 
orderly  development  of  the  indus- 
try." 


Religious  Discs 

GOSPEL  TABERNACLE,  New 
York,  now  sponsors  The  Word  of 
Life  Hour,  a  half-hour  series  on  a 
total  of  25  stations,  including  20 
domestic  outlets,  three  Panama 
City  stations,  KTOH  Hawaii,  and 
KFQD  Alaska.  Program  is  short- 
waved  as  a  transcription  from 
HCJB  Quito,  Ecuador.  Program 
started  on  the  former  Brooklyn 
station  WBBC  four  years,  and  has 
originated  from  WHN  New  York 
for  three  vears.  It  is  also  heard  live 
on  WSNY  Schenectady;  WMEX 
Boston  and  WPEN  Philadelphia, 
and  elsewhere  as  a  transcription. 
Stations  carrving  the  program  in- 
clude: WBYN  WFNC  WGTM 
WGTC  WGBR  WRAL  WFBG 
WLAV  WFCI  KUTA  WIBC 
KWKH  KXEL  WBAL  WDEV 
WWSR  HOA  HP5G.  Agency  is  M. 
C.  Austin,  New  York. 


SUIT  DISMISSED 

THE  NEW  YORK  Supreme  Court  on 
March  28  dismissed  on  merits  the  com- 
plaint brought  against  Hearst  Radio  Inc., 
by  Lewis  King  advertising  agent  for  Arm- 
strong Racing  Publications.  Mr.  King 
sought  unpaid  commissions  in  excess  of 
$10,000  for  Armstrong's  racing  news  pro- 
gram on  the  Hearst  station  WINS  New 
York,  claiming  that  the  station  stopped 
payment  on  the  commission  after  the  first 
six  months,  although  an  oral  agreement 
had  been  made  for  uninterrupted  payment. 
Decision  will  probably  be  appealed. 


American  Assn  of  Advertising  Agencies — 
April  11,  Waldorf-Astoria,  New  York 
(members  only). 

National  Conference  of  Business  Paper 
Editors — April  14,  Cleveland  Hotel,  Cleve- 
land. 

Associated  Press,  April  24,  Waldorf-As- 
toria, New  York. 

American  Newspaper  Publishers  Assn.  An- 
nual Meeting — April  25-27,  Waldorf-As- 
toria, New  York. 

Assn.  of  National  Advertisers  (closed  ses- 
sion)— May  1-3,  Westchester  Country 
Club,  Rye,  N.  Y. 

Proprietary  Assn.  of  America — May  15-17, 
Biltmore  Hotel,  New  York. 

Advertising  Federation  of  America,  War 
Advertising  Conference — June  4-7,  Hotel 
Sherman,  Chicago. 

National  Industrial  Advertisers  Assn., 
Eastern  Regional  Conference — June  5-6, 
Hotel  Claridge,  Atlantic  City. 

Public  Utilities  Advertising  Assn.,  AFA 
affiliate — June  6-8,  Palmer  House,  Chicago. 

Grocery  Manufacturers  of  America — June 
14-15,  Waldorf-Astoria,  New  York. 


Mathers  Joins  BMI 

DON  MATHERS,  former  an- 
nouncer-producer at  WSPD  Toledo, 
has  been  appointed  BMI  field  rep- 
resentative for  the  Midwest,  round- 
ing out  the  "service"  phase  of 
BMI,  established  about  a  year  ago 
by  Roy  Harlow,  in  charge  of  its 
overall  operation  as  well  as  han- 
dling the  East  Coast  territory. 
Ralph  Wentworth  has  charge  of 
the  South  and  South  Central  dis- 
tricts and  Glenn  Dolberg  is  re- 
sponsible for  the  Pacific  Coast.  In 
addition  to  their  calls  on  station 
managers,  program  managers  and 
musical  directors  to  help  them  get 
the  most  out  of  the  various  BMI 
services,  the  field  men  have  begun 
holding  roundtable  luncheons  in 
larger  cities.  Two  such  meetings 
were  held  recently  in  Boston  and 
Philadelphia  and  others  are  sched- 
uled for  the  latter  part  of  April  in 
Chicago  and  St.  Louis. 


Columbia  Baking  on  30 

COLUMBIA  BAKING  Co.,  At- 
lanta, has  signed  for  a  second  se- 
ries of  78  recordings  of  Modern  Ro- 
mances, a  feature  of  NBC  Radio 
Recording  Division  adapted  from  a 
magazine  of  the  same  title.  New 
series  will  run  thrice  weekly  for 
13  weeks  on  30  stations  in  five 
southeastern  States,  starting  April 
17.  Program  will  be  resumed  in 
the  fall  after  a  summer  hiatus.  Co- 
lumbia Baking  has  also  contracted 
with  NBC  Radio  Recording  for  ac- 
companying dramatic  announce- 
ments in  script  form,  based  on 
interviews  with  a  typical  American 
family. 


Annual  Dinner  May  20 

ANNUAL  dinner  of  the  Radio  Cor- 
respondents' Assn.,  has  been  set 
for  May  20  at  the  Statler  Hotel, 
Washington,  Earl  Godwin,  presi- 
dent, announced  last  week.  At  a 
meeting  of  the  Association's  execu- 
tive committee  last  Monday  Claude 
Mahoney,  WMAL  Washington  com- 
mentator, was  named  chairman  of 
arrangements.  He  will  collaborate 
with  D.  Harold  McGrath,  superin- 
tendent of  the  Senate  Radio  Gal- 
lery, in  providing  entertainment. 
Newly  elected  officers  [Broadcast- 
ing, March  13],  will  be  formally  in- 
stalled at  the  dinner. 


*        *        *        *  ★ 


POPULAR 

with  network  and  national  spot  advertiser* 

POPULAR 

with  LISTENERS,  too! 
*         *         *         *  ★ 


*  A  Preferred  Market 

April  SALES  MANAGEMENT 

WFMJ 

YOUNGSTOWN,  OHIO 

TH  U.  S.  METROPOLITAN 
DISTRICT 

MORE  LISTENERS 
PER  DOLLAR 

ASK 
HEADLEY-REED 

New    York  -  Chicago  -  Detroit 
Atlanta  -  San  Francisco 


MONEY  TO  BURN 
Farmers  in  this  six- 
state  area  never  had 
more  money  in  their 
lives.  They're  BUYING! 
WIBW  can  make  them 
ask  for  your  product. 
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oojaet  TELLS  OUR  STORY! 
AUGUSTA,  GA.  LISTENING  INDEX 


INDEX 

WGAC 

STATION 

A 

STATION 
B 

ALL 
OTHERS 

Morning 

63.6 

34.5 

0.7 

1.2 

Afternoon 

60.9 

37.6 

0.8 

0.7 

Evening 

43.5 

2.0 

2.1 

FORMULA  FOR 
SELLING  IN  THE 
SOUTH: 

1  st:  Advertise  in  Au- 
gusta 
2nd:  Use  Radio 
3rd:  Use  WGAC 


30  minute  breakdown  shows  WGAC 
with  more  audience  than  all  other 
stations  combined  ...  25  of  28  half- 
hours,  8  A.M.-10  A.M. 

WGAC 


Blue  and  Mutual  Networks 
AUGUSTA 
GEORGIA 


J  .  B .  FUQ  U  A,  Vice  President  &  Gen,  Mgr. 
HEADLEY-REED  CO.,  Rational  Representative* 
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Miss  Vera  Brennan 
Duane  Jones  &  Co. 
New  York,  N.  Y. 

Dear  Vera: 

It's  too  late  now! 

Last  week  you'll  remember  I  wrote 
you  about  the  West  Virginia  Network 
opening  its 
own  Washing- 
ton News  Bu- 
reau. You'll 
also  remember 
I  mentioned  a 
report  by  the 
Bureau's  chief, 
Ray  Henle,  is 
broadcast  each 
week  over  the 
W.  Va.  Net- 
work. Now 
just  in  case 
my  letter 
aroused  your 
interest  to  the 
point  of  buy- 
in  g  these 
broadcasts  for 
some  national 
sponsor,  may 
I  repeat  my 
opening  sen- 
tence .  .  .  It's 
too  late  now! 
Things  moved 
fast  around 
the  West  Vir- 
ginia Network, 
and  the  show 
was  sold  right 
after  the  first 
broadcast. 
Gosh,  Vera,  I 
hope  missing  out  on  this  won't  put  you 
on  the  spot  too  much,  but  then  as  I 
always  say,  there's  a  Branham  man 
nearby  who  could  probably  recommend 
something  in  place  of  these  Washington 
News  Bureau  broadcasts. 
Regards 

yours, 


The  W.  Va.  Network 


WCHS  Charleston 
WSAZ  Huntington 


WPAR  Parkersburg 
WBLK  Clarksburg 


AFM  Challenges 

(Continued  from  Page  12) 

alluding  to  the  unusual  features  of 
the  contract,  he  pointed  out  that 
the  circumstances  in  the  case  are 
unusual,  that  the  industry  is  pe- 
culiar in  that  the  employer  in  mak- 
ing pressings  from  the  master  rec- 
ords destroys  the  employment  of 
the  musicians. 

No  Alternative 

At  the  outset  of  the  presentations 
for  the  transcription  companies, 
Mr.  Socolow  pointed  out  that  the 
four  companies  he  represents  en- 
tered into  their  contract  with  AFM 
because  they  had  no  alternative. 
At  this  point,  Mr.  Padway  inter- 
rupted to  remark  that  the  AFM 
"would  be  happy  to  relieve  the  four 
companies  of  their  contract  at  any 
time." 

Mr.  Colin  told  the  Board  that 
the  panel  report  on  the  case  offers 
no  proof  of  unemployment  in  the 
music  industry.  He  added  that  NBC 
is  an  original  party  to  the  proceed- 
ing. 

He  declared  there  are  two  issues 
in  this  case:  (1)  Will  the  Board 
permit  the  union  to  continue  a 
cessation  of  work,  and  (2)  if  not, 
on  what  terms  should  the  employers 
be  permitted  to  enter  into  contracts. 

He  denied  Mr.  Padway's  conten- 
tion that  there  is  ample  precedent 
for  the  unemployment  fund  provi- 
sion in  the  contract.  He  declared 
that  the  union  could  not  prove  un- 
employment and  therefore  shifted 


J  Wichita  KFH  V 


Baby  Bolin  in  the  arms  of 
Tommy  Riggs.  She's  the 
daughter  of  proud  papa  Hal, 
Cessna  Aircraft  employee. 

Cessna  Photo 


Here's  Baby  Bolin  who  "doubles"  for  Betty  Lou  with  Tommy  Riggs. 
And  here's  KFH  with  plenty  of  stuff  to  do  a  double  selling  job  for  youl 
Yes,  everything  goes  double  in  Boom  Town;  population  is  up  from 
110,000  in  '30  to  more  than  250,000  in  '44  .  .  .  per  capita  buying 
power  is  up  more  than  double  .  .  .  $16,000,000  in  retail  sales  monthly 
.  .  .  making  Wichita  the  Number  One  "must"  market  in  the  great 
Southwest. 

If  you  want  to  get  set  where  it's  solid,  call  in  the  Sales  Manager,  the 
A.M.  and  the  Account  Exec,  and  get  set  on  that  selling  station  in 
Kansas'  Richest  Market. 


CBS  500  Watts    •    Day  or  Nite 
Call  Any  Petry  Office 


STANDING  BEFORE  AN  EXHIBIT  of  sponsor's  products  are  (1  to  r) 
Horace  Stovin,  Ken  Soble,  owner-manager,  CHML  Canada,  and  Bill 
Wright,  the  occasion  being  the  announcement  that  Stovin  &  Wright, 
Toronto  station  representatives,  would  represent  CHML,  a  new  dominion 
station.  The  display  consisted  of  exhibits  of  more  than  100  nation- 
ally advertised  products  sponsored  on  the  station,  and  was  presented 
to  radio  advertising  agency  executives  and  network  officials,  by  Stovin 
&  Wright.  A  cocktail  party  and  dinner  followed  with  some  220  agency 
executives  pi'esent,  and  station's  departmental  heads  were  introduced. 


its  position  to  the  claim  that  mu- 
sicians as  a  class  are  entitled 
to  special  concessions. 

Mr.  Colin  argued  that  there  is  a 
third  issue  in  the  case,  and  that 
is  whether  there  is  unemployment 
in  the  industry.  On  that  issue  alone, 
he  maintained,  the  case  can  be  de- 
cided. 

Mr.  Myers,  counsel  for  RCA 
and  NBC,  suggested  that  if  it  is 
recognized  that  there  is  a  social 
problem  created  by  the  use  of 
transcriptions  and  other  modern 
devices  to  reproduce  music  it  should 
be  borne  by  society  and  not  by  the 
transcription  companies. 

No  Limit 

He  declared  that  there  is  no  limit 
to  the  amount  the  union  can  col- 
lect under  the  contract.  He  said 
that  in  the  case  of  a  Harry  James 
record  the  musicians  would  receive 
$5,500  under  the  present  contract 
as  compared  to  $600  before.  He  also 
questioned  whether  sufficient  con- 
trol can  be  exercised  over  admin- 
istration of  the  "employment  fund". 
He  termed  the  appropriation  of 
$1,500  for  traveling  expenses  for 
the  advisory  board  to  administer 
the  fund  as  inadequate. 

Mr.  Myers  questioned  the  Board's 
power  to  order  the  intervenor  com- 


panies into  such  a  contract  as  that 
made  between  the  musicians  and 
the  other  transcription  companies. 
"We  think  it  is  bad  social  policy 
as  well  as  bad  company  policy,"  he 
said. 

He  took  issue  with  Mr.  Padway's 
plans  regarding  the  unusualness  of 
the  transcription  industry.  "How 
about  the  broadcasting  industry, 
the  motion  picture  industry,  the 
publishing  business  with  its  rental 
libraries?"  he  asked. 

"Suppose,"  he  asked,  "the  stenog- 
raphers claimed  that  more  of  their 
group  would  be  employed  if  no 
carbon  copies  were  made?" 

Mr.  Myers  referred  to  Mr.  Pe-  § 
trillo's  annual  report  to  the  union  | 
in  which  the  AFM  president  set 
forth  that  the  "four-company"  con-  \ 
tract  was  the  first  of  its  kind  ever 
made  with  a  union. 

-Concluding  the  case  for  the  tran- 
scription companies,  Mr.  Diamond 
testified  that  the  contract  he  nego- 
tiated Nov.  30,  1943  for  Decca 
and  World  Broadcasting  (now  a 
part  of  Decca)  was  entered  into 
carefully  and  deliberately  and  was 
first  submitted  to  the  Treasury 
Dept.  for  approval.  Questioned  by 
an  industry  member  of  the  Board, 
he  asserted  that  under  the  Treas- 
ury   interpretation   the  company. 


^  WESTINOHOUSE  RADIO  STAT 
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payments  to  the  union  under  the 
"employment  fund"  would  be  re- 
garded in  the  same  way  as  adver- 
tising expenditures. 

Conscription? 

Opening  the  rebuttal,  Mr.  Pad- 
way  dwelt  at  some  length  on  the 
question  of  what  constitutes  a 
strike.  He  pointed  out  that  when 
the  AFM  stopped  making  records 
the  union  made  no  demands  and 
that  for  10  months  the  transcrip- 
tion companies  made  no  issue  of 
the  case. 

"How  long  does  a  strike  exist?" 
he  asked. 

When  Mr.  Eadway  asserted  that 
if  the  Board  were  to  follow  the 
panel  recommendations  it  would  be 
asked  to  conscript  "manpower", 
Chairman  Davis  commented  that 
"We  also  conscript  manpower  when 
we  order  people  back  to  work." 

Mr.  Padway  pointed  out  that  if 
the  Board  were  to  follow  the  re- 
quest of  the  RCA  and  CRC,  exempt- 
ing them  from  the  provisions  of 
the  "four-company"  contract,  all  67 
companies  party  to  that  contract 
would  be  affected. 

He  denied  that  the  dispute  in 
any  way  interferes  with  the  war 
and  said  the  companies  are  press- 
ing as  many  records  as  they  ever 
made. 

"Is  the  war  effort  being  impeded 
if  Pistol  Packing  Mama  or  Mairzy 
Doats  is  made  only  by  Decca"?  he 
asked. 

Considerable  discussion  ensued 
regarding  the  distinction  between 
quitting  work  and  calling  a  strike. 
Mr.  Batt,  industry  member,  asked 
whether  the  action  of  a  union  in 
"simply  quitting"  doesn't  set  a  "bad 

i  social  precedent." 

1  Mr.  Garrison  pointed  out  that 
the  Board  has  never  specifically  or- 

1  dered  men  to  work  but  has  ordered 
strikes  ended.  He  wondered  what 

;  effect  the  Board's  action  in  this 
case  would  have  upon  other  types 
of  strikes. 

Petrillo's  Analogy 

At  this  point  Mr.  Petrillo  en- 
tered the  discussion  by  posing  an 
analagous  situation  to  explain  the 
peculiarity  of  the  transcription 
problem:  "I'm  a  violin  player.  I'm 
asked  to  make  a  record.  Then  I'm 
through.  But  the  record  is  played 
over  and  over.  Where  does  that 
leave  me?  The  case  is  different  in 
the  steel  industry." 

"It's  been  our  difficulty  to  tell 
the  Senate  and  the  Panel  and  now 
this  Board  the  difference  between 


Fly  on  Television 

JAMES  LAWRENCE  FLY,  FCC 
chairman,  will  be  seen  and  heard  by 
the  audiences  of  WNBT  New  York, 
WRGB  Schenectady  and  WPTZ 
Philadelphia,  video  stations  of 
NBC,  General  Electric  and  Philco, 
at  8  p.m.  April  10,  when  he  intro- 
duces a  film  "Patrolling  the  Ether," 
which  depicts  the  work  of  the 
FCC's  mobile  units  in  locating  and 
eliminating  unlicensed  broadcast- 
ing stations.  Movie  shorts,  one  of 
the  M-G-M  "Crime  Does  Not 
Pay"  series,  will  also  be  telecast 
the  same  evening  by  WTZR, 
Zenith  station  in  Chicago,  and 
KTSL,  Don  Lee  station  in  Holly- 
wood. Mr.  Fly's  talk  will  be  relay. 


our  industry  and  others,"  he  added. 

.  Questioned  by  Mr.  Batt,  Mr. 
Petrillo  affirmed  that  the  primary 
purpose  of  the  "employment  fund" 
is  to  take  care  of  musicians  dis- 
placed by  technological  improve- 
ments. When  Mr.  Batt  pointed  to 
statements  in  the  official  organ  of 
the  AFM  that  the  fund  would  be 
used  for  unemployment  which  may 
arise  in  the  future,  Mr.  Petrillo 
remarked,  "In  our  fight  nobody 
wants  to  give  us  credit  for  getting 
ready  for  something." 

Subterfuge  Claimed 

Returning  to  specific  recommen- 
dations of  the  panel,  Mr.  Padway 
asked  that  the  Board  permit  the 
AFM  to  continue  on  the  presenl 
basis  with  the  companies  with 
which  it  has  made  agreements. 
"Tell  the  other  companies  to  do 
what  Decca  has  done,"  he  said, 
but  "leave  us  go  our  way." 

Mr.  Petrillo  in  an  effort  to  show 
that  the  intervenor  companies  were 
willing  to  support  the  employment 
needs  of  the  union,  declared  he  had 
been  approached  by  William  S. 
Paley,  CBS  president,  and  David 
Sarnoff,  chairman  of  the  board  of 
RCA,  with  an  offer  to  contribute 
$200,000  to  the  union  fund.  "They 
wanted  to  do  through  the  back 
door  what  the  other  companies  are 
doing  through  the  front  door",  he 
said. 

Mr.  Garrison,  presiding  after  Mr. 
Davis  was  called  from  the  hearing, 
called  the  board  into  executive  ses- 
sion as  the  hearing  ended. 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 

WPU|  5000  Watts  Day 
VP  A  1000  Watts  Night 
III  fl  950  kc.  nnn 
Spartanburg,  S.  C.  uuu 
Represented  by  Hollingbery 


Joe  Lowe  Jingles 

A  TOTAL  of  1,800  15-second 
jingles  weekly  will  be  used  by  Joe 
Lowe  Corp.,  New  York,  in  a  cam- 
paign for  Creamsicle,  Fudgsicle 
and  Popsicle  starting  the  latter 
part  of  April.  Drive  will  start  on 
50  stations  in  the  south.  More  than 
75  outlets  will  be  added  in  the 
north,  east  and  western  areas  after 
May  15.  Agency  is  Abbott  Kimball 
Co.,  New  York. 


Change  Titles 

FM  Co.,  240  Madison  Ave.,  New  York, 
publisher  of  FM  Radio-Electronics,  an- 
nounces the  publication's  name  has 
been  changed  effective  the  April  issue, 
to  FM  and  Telvision. 


DIAPERWHITE  Inc.,  New  York,  a 
new  firm,  expects  to  start  spot  radio 
in  six  monhts  for  its  powdered  soap 
and  deodorant.  Diener  &  Dorskind, 
New  York,  is  agency. 


THE 

EARS 

OF 

AMERICA 

LISTEN 
FOR 


FULTON 
LEWIS  JR 


evenings  at  7  (EWT) 


He   has   the    unique   distinction    of  being 
America's  most  sponsored  news  reporter 
...  130  sponsors  on   160  stations.  Proof 
that  his  authentic  style  has  tremendous 
pulling   power  and   listener  attention. 
A  few  cities  are  still  available — 
call,  wire  or  write 

WM.  B.  DOLPH,  WOL,  WASHINGTON,  D.  C. 


ORIGINATING  FROM  WOL  WASHINGTON,  D.  C. 

Affiliated  with  the  MUTUAL  BROADCASTING  SYSTEM 
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Multiple  Ownership 

(Continued  from  page  14) 

Act  of  1943  relating  to  gain  from  sale 
or  exchange  of  property  necessary  or  ap- 
propriate to  effectuate  the  policies  of  the 
Commission  with  respect  to  the  owner- 
ship and  control  of  radio  broadcasting 
stations. 

The  provisions  of  the  Revenue  Act  of 
1943  referred  to  are  as  follows: 

Revenue  Act  of  1943 

SEC.  123.  GAIN  FROM  SALE  OR  EX- 
CHANGE OF  PROPERTY  PURSUANT 
TO  ORDERS  OF  FEDERAL  COMMUNI- 
CATIONS COMMISSION. 

(a).  In  General. — Section  112  is  amended 
by  adding  at  the  end  thereof  a  new  sub- 
section as  follows: 

"(m)  Gain  from  Sale  or  Exchange  to 
Effectuate  Policies  of  Federal  CommunU 
cations  Commission. — If  the  sale  or  ex- 
change of  property  (including  stock  in  a 
corporation)  is  certified  by  the  Federal 
Communications  Commission  to  be  neces- 
sary or  appropriate  to  effectuate  the 
policies  of  the  Commission  with  respect 
to  the  ownership  and  control  of  radio 
broadcasting  stations,  such  sale  or  ex- 
change shall,  if  the  taxpayer  so  elects,  be 
treated  as  an  involuntary  conversion  of 
such  property  within  the  meaning  of  sub- 
section (f)  of  this  section.  For  the  pur- 
poses of  subsection  (f)  of  this  section  as 
made  applicable  by  the  provisions  of  this 
subsection,  stock  of  a  corporation  operat- 
ing a  radio  broadcasting  station,  whether 
or  not  representing  control  of  such  cor- 
poration, shall  be  treated  as  property 
similar  or  related  in  service  or  use  to 
the  property  so  converted.  The  part  of  the 
gain,  if  any,  upon  such  sale  or  exchange 
to  which  subsection  (f)  of  this  section  is 
not  applie-1  shall  nevertheless  not  be  recog- 
nized, if  the  taxpayer  so  elects,  to  the  ex- 
tent that  it  is  applied  to  reduce  the  basis 
for  determining  gain  or  loss  upon  sale  or 
exchange  of  property,  of  a  chfracter  sub- 
ject to  the  allowance  for  deprecation  un- 
der section  23  (1),  remaining  in  the 
hands  of  the  taxpayer  immediately  after 
the  sale  or  exchange,  or  acquired  in  the 
same  taxable  year.  The  manner  and  amount 
of  such  reduction  shall  be  determined  un- 
der regulations  prescribed  by  the  Commis- 
sioner with  the  approval  of  the  Secretary. 
Any  election  made  by  the  taxpayer  under 
this  subsection  shall  be  made  by  a  state- 
ment to  that  effect  in  his  return  for  the 
taxable  year  in  which  the  sale  or  ex- 
change takes  place   (or,  with  respect  to 


FUTURE  FIGHTING  MAN,  Jim  Shelby  (seated  left),  director  of  radio 
for  McCann-Erickson,  Chicago,  who  leaves  for  service  in  the  Marine 
Corps  this  week,  explains  plans  for  the  new  WBBM  Chicago  program, 
Fighting  Man  .  .  .  U.S.A.,  to  Walter  Preston,  WBBM  program  director 
(seated  center),  Stanley  Levey  (standing),  WBBM  salesman,  and  Carl 
Deysenroth,  executive  director  of -the  Milk  Foundation,  Chicago,  sponsor 
of  the  program.  The  quarter-hour  show  is  heard  Saturdays  over  WBBM, 
effective  April  1.  Contract  is  for  13  weeks.  Negotiations  were  handled 
by  Stanley  Levey  thru  McCann-Erickson's  Chicago  offices. 


taxable  years  beginning  before  January  1, 
1944,  by  a  statement  to  that  effect  filed 
within  six  months  after  the  date  of  the 
enactment  of  the  Revenue  Act  of  1943  in 
such  manner  and  form  as  may  be  pre- 
scribed by  regulations  prescribed  by  the 
Commissioner  with  the  approval  of  the 
Secretary)  and  such  election  shall  be 
binding  for  the  taxable  year  and  all  subse- 
quent taxable  years." 

(b)  Taxable  Years  to  Which  Applica- 
ble.— The  amendments  made  by  this  section 
shall  be  applicable  with  respect  to  tax- 
able years  beginning  after  Dec.  31,  1942. 


WIOD  Covers  This 
New  Rich  Market 
As  Completely  As 
Miami's  Magic  Sun 


KGLO  Press  Divorcement 

TO  EFFECT  complete  separation 
from  newspaper  interests,  the  Ma- 
son-City Globe  Gazette  Co.,  li- 
censee of  KGLO  Mason  City,  la., 
last  week  filed  with  the  FCC  an 
application  for  modification  of  li- 
cense to  change  its  corporate  name 
to  Lee  Radio  Inc. 

Until  January  1  the  KGLO  li- 
censee also  owned  the  Mason  City 
Globe  Gazette,  at  which  time 
separation  with  the  paper  was  ef- 
fected through  the  formation  of  a 
new  corporation,  the  Globe  Gazette 
Publishing  Co.,  capitalized  at  $300,- 
000.  The  Globe  Gazette  and  all  of 
its  associated  properties  were  sold 
by  the  KGLO  licensee  to  the  new 
corporation  in  exchange  for  all  of 
the  capital  stock.  Mason  City  Globe 
Gazette  Co.  then  called  in  all  of 
its  outstanding  stock  and  issued  in 
exchange  for  each  four  shares  re- 
ceived, three  shares  in  the  new 
corporation  and  one  share  of  its 
own.  Record  of  this  procedure  was 
filed  with  the  FCC  law  department 
on  January  25. 


James  M.  LeGate 
General  Manager 


National  Representatives 
GEORGE  P.  HOLLINGBERY  CO. 
Southeast  Representative 
HARRY  E.  CUMMINGS 

5,000  WATTS 


PORTLAND,  OREGON 

"KEY  TO  THE  GREAT  WEST* 

5,000  Watts 
620  Kilocycles 

NBC  RED  NETWORK 

Represented  Nationally  by 

EDWARD  PETRY  ft  CO.,  Inc. 


WINN^ 

LOUISVILLE 

autlt 

WINN 

BLUE  NETWORK 

STATION  i*t 

LOUISVILLE,  KY. 

D.  E.  "Plug"  Kendrick 

President  and  General  Manager 

G.  F.  "Red"  Bauer 

Sales  Manager 
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Hooper  Endorses  Expansion  of  Surveys 
As  Substitute  for  Present  Duplication 


EDITOR,  Broadcasting: 

Here  is  how  our  organization  re- 
acts to  the  "Webber  Plan"  [Broad- 
casting, March  27]  for  effecting 
expansion  as  a  substitute  for  dup- 
lication in  radio  measurements.  We 
endorse  it  heartily. 

On  the  "quantitative"  job  to 
which  we,  at  Hoopers,  have  applied 
ourselves,  we  have  made  a  good  be- 
ginning as  far  as  "ratings"  are 
concerned,  but  the  comparatively 
heavier  assignment  of  furnishing 
uniform  station  "coverage"  infor- 
mation is  but  getting  under  way. 
The  two  can  keep  us  plenty  busy. 

The  CAB  has  already  had  14 
years  of  experience  with  "qualita- 
tive" radio  measurements  ("recall" 
and  "conscious  impression"  mea- 
surements) so  it  is  as  logical  for 
them  to  "expand"  in  that  direction 
as  it  is  illogical  for  them  to  step 
into  a  field  where  they  can  contrib- 
ute nothing  but  chaos.  And  I'm 
thinking  of  the  individual  listeners 
over  whose  telephone  numbers  both 
CAB  and  Hooper  interviewers  are 
going  to  be  stumbling. 

Listeners  Annoyed 

Already  in  one  important  Ameri- 
can city  (one  of  the  32  four-net- 
work-service cities  in  which  we 
have  been  accumulating  network 
ratings  for  10  years)  the  City 
Council  passed  an  ordinance  to  pro- 
hibit telephone  surveys,  this  upon 
petition  by  the  homeowners.  For- 
tunately, the  city  attorney  ruled 
it  to  be  "without  the  jurisdiction  of 
the  Council".  We  got  it  straight- 
ened out  before  it  went  to  the  State 
legislature. 

What  was  the  cause?  A  station 
in  that  city  was  itself  conducting 
a  volume  of  coincidental  interviews 
I  comparable  with  our  volume  but 
without  reference  to  the  telephone 
,  numbers  we  had  just  called. 

CAB  was  also  working  that  same 
city  at  that  time  but  its  volume  of 
calls  was  so  small  as  to  contribute 
little  to  the  confusion.  But  now 
CAB  proposes  to  call  over  5,000 
homes  per  city  per  month.  That 
means  CAB  will  create  that  identi- 


PLANTS  .  .  . 
PAY  ROLLS  .  .  . 
PEOPLE  .  .  . 

Savannah  ranks  third 
among  all  major  markets  in 
percent  of  retail  sales  in- 
crease during  past  year. 


UJSOV 

SAVAN  NAH 


G  I  O  »  &  I    f  .   HOILINGIIIT  CO 


cal  problem  in  44  American  cities. 
It  is  our  policy  to  control  our  con- 
tacts with  the  listeners  in  such  a 
manner  that  a  home  is  called  a  sec- 
ond time  only  after  every  other 
home  in  the  directory  has  been 
dialed.  Obviously,  only  one  organi- 
zation can  administer  such  a  policy 
in  a  city. 

We  want  to  preserve  the  coopera- 
tive spirit  in  which  the  listener  now 
answers  our  questions.  Why?  Be- 
cause there  is  no  known  method  of 
radio  audience  measurement  which 
is  not  completely  dependent  upon 
100%  cooperation  on  the  part  of 
the  respondent. 

Certainly  radio  needs  continuous 
qualitative  measurements.  The 
methods  are  known  and  the  best 
of  them  is  available  for  national  ap- 
plication right  now.  It  is  the  logical 
next  step  and  if  CAB  doesn't  take 
it  and  do  a  good  job,  we  promise 
you  we  ivill\ 

C.  E.  'Hooper 
C.  E.  Hooper  Inc. 
22  E.  40th  St. 
New  York. 

April  4,  1944. 


Paint  Co.  Renews 

SHERWIN  -  WILLI  AM  S  Co., 
Cleveland,  sponsor  of  Metropolitan 
Auditions  of  the  Air  on  the  Blue 
Network,  for  the  past  nine  opera 
seasons,  will  retain  the  Sunday 
4:30-5  p.m.  period  in  the  summer 
and  fall,  instead  of  discontinuing 
its  music  program  at  the  conclu- 
sion of  the  season  as  in  previous 
years,  the  paint  firm  has  renewed 
the  half -hour  for  another  32  weeks, 
effective  April  16.  Successor  will  be 
titled  World  of  Song  and  well  fea- 
ture each  week  two  singers  who 
have  become  members  of  the  opera 
company  through  the  Auditions 
program.  Soloists  will  be  supported 
by  a  50-piece  orchestra  conducted 
by  Wilfred  Pelletier.  The  Auditions 
series  was  concluded  with  the  April 
9  broadcast  announcing  the  win- 
ners. Agency  is  Warwick  &  Legler, 
New  York. 


Grocery  Spots 

HELLER  BROS.  Co.,  New  York, 
wholesale  fruit,  produce  and  pack- 
aging concern,  is  preparing  to  in- 
troduce its  products  under  its  own 
brand  names,  and  is  planning  an 
advertising  campaign.  Spot  radio 
is  being  considered  along  with 
newspapers  and  magazines.  A.  M. 
Sneider  &  Co.,  New  York,  has  been 
named  advertising  agency. 


A  TOTAL  of  638  pianos  were  of- 
fered to  men  in  the  armed  forces  last 
week  after  Martin  Block  requested 
listeners  to  donate  their  pianos  on  four 
of  his  Make  Believe  Ballroom  pro- 
grams on  WNEW  New  York. 


Video  Writers 

WRITING  for  television  is  far  dif- 
ferent from  radio  writing,  requiring 
a  picture  sense  as  well  as  a  feeling 
for  words,  Richard  Hubbell,  televi- 
sion writer-director,  told  the  Radio 
Writers  Guild  in  an  open  meeting 
held  last  Tuesday  in  New  York. 


WPAT 


presents  BOB  BRIGHT 


in  a  new  feature 
BOB  BRIGHT  S  BANDSTAND 

A  fast  moving  hour  and  a 
half  of  music  to  thrill  to  . . . 
and  dance  to  . .  . 

3  to  4:30  P.M.  Mon.  thru  Sat. 


The  Jingle  King 


ONE  MORE  REASON  FOR  SELLING 
YOUR  CLIENTS  WPAT  ...  The  fast- 
est Growing  Station  in  the  Metro- 
politan Area. 


RADIO 
STATION 


WPAT 


PATERS0N, 
NEW  JERSEY 


PARAMOUNT  BLDG. 
NEW  YORK 


J 


Harrisburg 


mm 


York 


Lancaster 


These  three  stations 
offer  you  a  responsive, 
ready-made  audience. 
They  can  be  bought  as 
a  package  at  an  ex- 
eeptionally  attractive 
low  combined  rate — or, 
purchased  individually. 


Sales  Representative: 

PAUL  H.  RAYMER 
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OF  BAlTlMOfts 


.        6th  City 
M  Amenco  s  «  popotation. 

*  ^Broadcast  Stat.on- 
_    •.,  oot\c*' 
*  Columbia  Ba^cc  l9it. 

aoO  KC/ 

*  5,000  *°«sd'  6°Night. 


Store  Video  Counsel 

IRWIN  A.  SHANE,  director  of  the 
Television  Workshop,  New  York, 
has  been  retained  as  television  con- 
sultant by  Rich's,  Atlanta  depart- 
ment store,  believed  to  be  the  first 
store  in  the  country  to  take  such 
a  step.  He  will  advise  the  store  on 
installation  of  intra-store  transmit- 
ting and  receiving  equipment,  train- 
ing of  personnel  in  video  script- 
writing,  program  planning  and  pro- 
duction, and  all  phases  of  depart- 
ment-store television.  Carrie  Row- 
land, advertising  manager,  and  K. 
V.  P.  Burnham,  display  manager, 
will  be  in  active  charge  of  televi- 
sion at  Rich's,  which  plans  to  order 
video  equipment  for  installation 
after  the  war. 


ASSOCIATED  Recording  Program 
Service,  New  York,  has  under  consid- 
eration a  plan  to  establish  permanent 
arrangements  for  recording  in  Holly- 
wood. Firm  is  already  having  some 
records  made  in  Chicago  by  Too-Good. 


on  the  Button... 
Rings  the  Bell!! 

They  say  in  San 
Francisco  that  if  you  hear 
the  6  p.  m.  News,  you've 
heard  all  the  world  de- 
velopments for  the  day. 
That's  why  KGO's  Six 
O'clock  News,  delivered 
on  the  button  by  George 
Fenneman  (one  of  our 
newest  finds)  rings  the 
bell  of  audience  pull . . . 
a  nice  sound  if  ever  there 
was  one!  The  San  Fran- 
cisco radio  picture  has 
changed!  KGO  is  the  buy! 


in 


Call  your  Blue  Spot  Representative 
or  write  direct  for  details 


Atlantic  Refining 
Ready  for  Season 

Oil  Company  Completes  Plans 
For  Eastern  Baseball 

COMMENTING  on  final  plans  of 
Atlantic  Refining  Co.  sponsorship 
of  1944  major  and  minor  league 
baseball  games,  [  Broadcasting 
March  6]  Joseph  R.  Rollins,  adver- 
tising manager,  said  the  consensus 
is  that  continuation  of  professional 
baseball  for  another  wartime  season 
is  desirable.  "That  opinion  has  been 
expressed  not  only  by  those  of  us 
who  have  remained  at  home,  but 
also  by  many  in  the  armed  forces 
here  and  abroad,"  he  said. 

"Our  experience  in  1943,"  Mr. 
Rollins  continued,  "was  that  by  put- 
ting these  games  on  the  air  we  were 
aiding  baseball  to  reach  many 
thousands  who  were  unable  to  at- 
tend the  ball  parks  and  thus  help- 
ing its  effect  on  public  morale,  and 
also  that  these  broadcasts  gave  us 
an  excellent  opportunity  to  furnish 
Government  information  and  im- 
portant messages  to  the  people 
without  interrupting  the  descrip- 
tion of  the  contests. 

"Therefore,  we  consider  it  desir- 
able that  such  a  program  be  re- 
sumed this  year." 

With  professional  baseball  teams 
in  full  training  for  their  second 
season  under  wartime  conditions, 
the  Atlantic  Refining  Co.  an- 
nounced last  week  completion  of 
final    arrangements    to  sponsor 


Two  More  FM's  Sought 

APPLICATIONS  were  received  by 
the  FCC  last  week  for  two  more 
new  FM  stations,  one  of  which  was 
filed  by  WBOC  Salisbury,  Md.  li- 
censee, Peninsula  Broadcasting  Co., 
and  the  other  by  KFEQ  St.  Joseph, 
Mo.  Facilities  sought  for  the  new 
Salisbury  outlet  are  48,900  kc  and 
6,000  sq.  mi.  coverage.  For  the  St. 
Joseph,  Mo.  FM,  only  the  frequency 
of  46,900  kc  was  requested. 


broadcasts  over  a  network  of  sta- 
tions in  Pennsylvania  and  along 
the  Eastern  Seaboard. 

Doug  Arthur  has  been  added  to 
the  announcers  handling  the  game 
narrative  in  Philadelphia. 

Games  of  the  Boston  Braves  and 
Red  Sox  will  be  carried  over  the 
following  stations  of  the  Yankee 
Network:  WRDO  Augusta;  WLBZ 
Bangor;  W  E  I  M  Fitchburgh; 
WHAI  Greenfield;  WTHT  Hart- 
ford; WHYN  Holyoke;  WLNH 
Laconia;  WCOU  Lewiston;  WLLH 
Lowell;  WFEA  Manchester,  N.  H.; 
WNBH  New  Bedford;  WNLC  New 
London;  WBRK  Pittsfield;  WHEB 
Portsmouth ;  WEAN  Providence ; 
WSYB  Rutland;  WATR  Water- 
bury;  and  WAAB  Worcester. 
There  will  be  no  night  games  in 
Boston. 

WITH  Baltimore  will  broadcast 
all  home  day  and  night  games  of 
the  Baltimore  Orioles  of  the  Inter- 
national League,  plus  Sunday  re- 
sumes for  all  at-home  and  away- 
from-home  contests. 


A  50,000  watt  audience 
at  a  250  watt  rate 


C.  E  HOOPER 

4 

...  ctrttd' 
>  itl 


MORNING  INDEX 
HON.  THRU  FRI. 
8:00  -  12:00  A.M. 

A 

WGRC 

B 

C 

12.5 

23.2 

36,7 

27.0 

AFTERNOON  INDEX 
MON.  THRU  FRI. 
12:00  -  6:00  P.M. 

A 

WGRC 

6 

C 

28.6 

31.1 

20.4 

18.2 

SUM.  THRU  SAT. 
EVENING  INDEX 
6:00  -  10:00  P.M. 

A 

WGRC 

B 

C 

41. 1 

12.3 

37.1 

8.1 

LOUISVILLE'S  TRAD 


^=47*  OF  KENTUCKY'S  POPULATION 
lp=573  OF  ITS  BUYING  POWER 


BURN-SMITH  -National  Representatives 


SAN  FRANCISCO  *  OAKLAND 

810  K.  C.  *  7500  WATTS 
Blue  Network  Company,  Inc. 
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WITHYCOMB  HEADS 
NEW  BLUE  DIVISION 

DONALD  WITHYCOMB,  veteran 
broadcaster  who  for  the  last  three 
years  has  headed  the  Brazilian  Sec- 
tion of  the  Office  of  the  Coordinator 
of  Inter- American  Affairs,  has  be^en 
appointed  manag- 
er of  the  interna- 
tional division  of 
the  Blue  network. 
Creation  of  the 
new  division  and 
appointment  of 
Mr.  Withycomb 
were  announced 
last  week  by  Ed- 
gar Kobak,  Blue 
executive  vice- 
Mr.  Withycomb  president. 

The  Blue  maintains  no  shortwave 
broadcasting  stations  and  is  not 
planning  to  enter  this  field,  but  will 
utilize  point-to-point  circuits  to 
transmit  programs  to  foreign  coun- 
tries for  broadcasting  over  local 
stations  and  networks  or  programs 
from  abroad  to  the  Blue.  Interna- 
tional Division  will  have  charge  of 
coordinating  all  foreign  broadcast- 
ing activities  of  the  Blue,  especially 
concerning  the  exchange  of  pro- 
grams with  foreign  companies. 

"This  new  department  will  work 
in  close  cooperation  with  estab- 
lished departments,"  Mr.  Kobak 
said.  "As  soon  as  current  surveys 
and  negotiations  are  completed,  a 
detailed  analysis  of  the  Blue's  for- 
eign operations  and  long-range 
planning  will  be  announced." 

Mr.  Withycomb,  a  well-known 
figure  in  the  earlier  days  of  net- 
work broadcasting,  began  as  execu- 
tive assistant  to  M.  H.  Aylesworth, 
first  president  of  NBC,  in  the  late 
20's.  Later  he  was  station  relations 
manager  of  the  network.  He  be- 
came general  manager  of  WFIL 
Philadelphia  in  1935,  and  served  in 
that  post  until  1939.  Shortly  there- 
after he  became  identified  with 
CIAA.  Mr.  Withycomb  will  report 
to  Mr.  Kobak  in  his  new  post. 


Cosmetic  Sponsor 

ARTRA  COSMETICS  Inc.,  Bloom- 
field,  N.  J.,  which  is  lining  up  a 
spring  and  summer  campaign  for 
Sutra  Sunfilter  Cream,  has  signed 
for  participations  on  Breakfast 
with  the  Fitzgerald's  on  WOR  New 
York,  for  18  weeks,  starting  May 
2.  Campaign,  an  annual  seasonal 
affair,  is  expected  to  get  under 
way  May  22  or  29.  Agency  is  Mur- 
ray Breese  Assoc.,  New  York. 


Influencing  Sales 

FAR  Beyond  Pontiac 


In  cities  .  .  .  villages  .  .  .  farms 
•  .  .  tor  miles  end  miles  around 
Pontiac  .  .  .  the  messages  of  na- 
tional, regional  and  local  adver- 
tisers are  heard  over  WCAR's 
1000  streamlined  watts. 


GET  THE 

FACTS 

FROM 


WCAR 


PONTIAC,  MICHIGAN 

or  the  Foreman  Co.  •  Chicago  •  New  York 


HANDS  ARE  SHAKEN  as  KOB 
Albuquerque  is  selected  as  a  test 
market  for  an  introductory  radio 
campaign  by  Colorado  Milling  & 
Elevator  Co.,  which  is  introducing 
a  new  product,  Pike's  Peak  Four- 
Purpose  Flour.  The  program  in- 
cludes 154  announcements,  daily 
15  minute  newscast,  three  15  min- 
ute remote  control  programs  and 
a  30  minute  nighttime  variety 
show  with  orchestra.  Handshakers 
are  Rush  Harris  (left),  sales  man- 
ager of  the  milling  company,  and 
Frank  Quinn,  manager  of  KOB. 
Middle-man  is  Ed  M.  Hunter,  of  the 
Denver  agency  bearing  his  name. 


Norton  Honored 

ROCKEFELLER  Foundation  at 
its  regular  meeting  in  New  York 
on  April  6,  elected  Ed  Norton,  of 
Birmingham,  chairman  of  the  board 
of  WAPI,  CBS  affiliate  in  Birm- 
ingham, to  membership  on  the  gen- 
eral education  board  of  the  Rocke- 
feller Foundation.  The  board  is 
charged  with  the  administration  of 
the  funds  donated  by  the  Rocke- 
feller Foundation  for  educational 
purposes  and  makes  grants  for 
scholarships,  buildings  and  other 
educational  activities.  Mr.  Norton 
is  the  only  Southern  business  man 
on  the  board. 


Wetwork  Accounts 

All  time  Eastern  Wartime  unless  indicated 


New  Business 

FALSTAFF  BREWING  Corp.,  St.  Louis, 
on  April  3  for  13  weeks  started  Falstaff 
Show  on  38  Blue  stations,  Mon.,  Wed.,  and 
Fri.,  10-10:45  p.m.  (CWT).  Agency: 
Dancer,  Fitzgerald  &  Sample,  Chicago. 

QUAKER  OATS  Co.,  Peterborough,  Ont. 
(Quaker  products)  on  April  3  started 
Le  Vieux  Loup  de  Mer  on  CKAC  CHRC, 
Mon,  Wed.,  Fri.  4:45-5  p.m.  Agency  is 
Spitzer  &  Mills,  Toronto. 

CITY  OF  MIAMI  Beach,  Fla.,  on  April  16 
for  13  weeks  starts  Miami  B°ach  Time  on 
30  MBS  Stations,  Sun.,  3-3:30  p.m.  Agen- 
cy: Cecil  &  Presbrey,  New  York. 

SANTISEPTIC  Co.,  Portland,  Ore.  (shav- 
ing lotion),  on  April  5  started  for  13 
weeks,  Chet  Huntley — news  analyst,  on 
7  CBS  Pacific  stations,  Wed.,  8:55-9  p.m. 
(PWT).  Agency:  Botsford,  Constantine  & 
Gardner,  Portland. 

Renewal  Accounts 

S.  C.  JOHNSON  &  SON,  Brantford, 
Ont.  (Johnson's  Wax  and  Car-Nu)  on 
April  4  renewed  Fibber  McGee  and  Molly 
on  32  CBC  Trans-Canada  stations,  Tues. 
9:30-10  p.m.  Agency:  Needham,  Louis  & 
Brorby,  Chicago. 

SHERWIN  -  WILLIAMS  Co.,  Cleveland 
(paint),  on  April  9  concludes  Metropolitan 
Auditions  of  the  Air  on  166  Blue  stations. 
Sun.,  4:30-5  p.m.,  and  on  April  16  renews 
period  for  32  weeks  starting  World  of  Song 
on  approximately  166  Blue  stations.  Agen- 
cy: Warwick  &  Legler,  N.  Y. 

KELLOGG  Co.,  Battle  Creek,  Mich.  (Pep), 
has  renewed  for  52  weeks  Superman 
on  188  MBS  stations,  Mon.  thru  Fri.,  5:45- 
6  p.  m.  Agency :  Kenyon  &  Eckhardt,  N.  Y. 

PRINCE  MATCHABELLI  Inc.,  New  York, 
on  April  16  for  26  weeks  renews  Stradivari 
Orchestra  on  40  NBC  stations,  Sun.  12:30- 
1  p.m.  Agency:  Morse  International  Inc., 
N.  Y. 

PHILIP  MORRRIS  &  CO.,  Ltd.  on  April 
30  renews  for  52  weeks  Crime  Doctor  on 
118  CBS  stations,  Sun.,  8-30-8:55  p.  m. 
(Rebroadcast  11  p.m.),  Agency:  The  Biow 
Co.,  N.  Y. 


LOOK  TO  NBC  FOR  THE  BEST 
IN  RECORDED  RADIO  PROGRAMS 


"k  Here's  Western  music  that  has  lassoed  big 
sales  for  an  imposing  list  of  manufacturers. 
(Cereal,  refrigerators,  soap,  chewing  gum, 
drugs,  and  local  merchants.)  Carson  Robison 
and  his  Buckaroos  know  how  to  produce 
music  that's  keyed  to  the  adventure,  humor, 
and  pathos  of  life  on  the  range  in  programs 
that  are  smooth  and  brilliantly  balanced... 
of  proven  mass  appeal  for  men,  women  and 
children.  117  quarter-hour  shows.  Write  for 
audition  records  today. 

★         ★  ★ 


Don't  Let  Their 
Rigs  Mislead  You; 
These  Folks  Sell 

Their  costumes  may  look  like  a 
pain  in  the  old  family  album  .  .  . 
but  their  air-rating  is  a  constant 
delight  to  their  sponsors. 

"They"  are  Pa  and  Ma  Smithers 
— radio  creation  of  Dan  Hosmer, 
and  their  history  includes  a  two- 
year  run  on  WLS,  Chicago.  Cur- 
rently they  are  aired,  live,  five 
times  weekly  over  KRNT,  Des 
Moines,  where  their  performance 
has:  1.  Won  plaudits  from  Bill- 
board as  "network  timber".  2. 
Earned  recommendation  in  the 
Guide  to  Balanced  Listening.  3. 
Proved  a  steady  mail-puller. 
(Sold  1,209  token  purses  in  three 
weeks) 

After  winding  up  a  winter  series 
for  a  cold  remedy,  they're  ready 
to  tackle  a  new  assignment — for 
the  summer,  or  for  52  weeks. 

Yes,  to  more  than  a  million  listen- 
ers in  Des  Moines  and  Central 
Iowa,  Pa  and  Ma  Smithers  have 
become  familiar  and  welcome 
personalities  —  two  among  the 
many  reasons  why  the  audience- 
rating  and  sales-rating  of  KRNT 
keeps  going  up. 


A  Servlco  of  Radio 
Corporation  of  Anuria 


RCA  Bldg.,  Radio  C/'fy,  N.  Y. . .  Merchandise  Marl,  Chicago,  III. 
Trons-Lux  Bldg.,  Washington,  0.  C. .  .  Sunset  and  Vine,  Hollywood,  Co/. 


KSO 
KRNT 


BASIC  BLUE 
AND  MUTUAL 
5000  WATTS 


BASIC 
COLUMBIA 
5000  WATTS 


The  Cowles  Stations  in 

DES  MOINES 
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Atlaiia 

RETAIL  RADIO 

HANDBOOK 
that  you  can  rely  on. 

24  PAGES  PACKED  WITH  SUCCESSFUL 
RADIO  IDEAS  CLEARLY  WRITTEN  BY 
THE  ORIGINATOR  OF  SAN  FRAN- 
CISCO'S UNPRECEDENTED  RETAIL 
RADIO  BUREAU. 

it  contains  Mr.  Wright's  "FOOLPROOF 
FORMULA"  for  making  radio  work  at 
retail.  Many  case-histories  and  quotes. 
Said  Advertising  Age's  Editor,  S.  R. 
Bernstein:  "One  of  the  most  effective 
explanations  of  radio's  place  in  the  retail 
picture  I  have  seen  thus  jar.1' 
Says  its  Author:  "A  condensation  of  all  1 
have  learned  in  18  years  of  retail  radio." 
A  limited  edition  of  500  copies  will  be 


sold  for  only 
Postage  Prepaid 


SHRINE  PROMOTION    Comdr.  Miles  Head 
OVERSELLS  SUPPLY 

WITH  A  BACKLOG  of  10,000 
orders,  Capitol  Converters,  Fall 
River,  Mass.,  has  temporarily  dis- 
continued space  and  time  promo- 
tion of  a  home  altar  shrine  until 
supplies  can  be  replenished.  Re- 
sponse to  a  three-to-five  week  cam- 
paign on  five  foreign  language 
outlets  was  far  beyond  expectation. 
Firm  used  a  series  of  live  an- 
nouncements following  religious 
programs  on  WOV  WIBX  WJW 
WSLB  WCOP.  At  first  the  spots 
were  placed  after  programs  of  all 
denominations,  but  it  was  soon  dis- 
covered that  virtually  all  response 
came  from  Catholic  broadcasts  and 
the  schedule  was  revamped  accord- 
ingly. 

Capitol  Converters  which  has 
bought  out  the  license  for  the  home 
shrine  and  is  now  manufacturing 
its  own,  expects  to  be  back  on  the 
air  around  May  1.  Original  station 
line-up  will  be  expanded  to  include 
WJBK  Detroit  and  a  Chicago  for- 
eign language  station.  Space  adver- 
tising has  included  28  Catholic  pub- 
lications and  other  newspapers. 
Colonial  Adv.,  New  York,  handles 
the  account. 


Of  Advisory  Group 

Succeeds  Craven  on  Federal 
Radio  Coordinating  Body 

FOLLOWING  its  rotating  chair- 
manship policy,  the  Interdepart- 
ment  Radio  Advisory  Committee 
last  Thursday  elected  Comdr.  Paul 
D.  Miles,  USNR,  head  of  the  Fre- 
quency Section  of  the  Office  of 
Naval  Communications,  to  the  pre- 
siding post.  He  succeeds  Commis- 
sioner T.  A.  M.  Craven,  of  the  FCC, 
who  remains  as  a  member.  The 
Committee,  in  existence  since  1922, 
is  made  up  of  radio  experts  of  all 
Government  establishments  and 
agencies  identified  with  radio  com- 
munications, and  advises  the  Presi- 
dent relative  to  assignment  of  radio 
frequencies  to  all  government  ra- 
dio stations. 

C'apt.  E.  M.  Webster,  director  of 
communications  of  the  U.  S.  Coast 


FRANK  WRIGHT 


Mail  $1.00  (bill,  check  or  M.  O.)  to: 
FRANK  WRIGHT  RADIO 
PUBLICATIONS 
Suite  1033  Monadnock  Bldg. 
San  Francisco,  California 


Wiley  Co.  on  WLS 

GEORGE  WILEY  Co.,  Clay  Cen- 
ter, Kan.  (Wiley's  Fishing  Calcu- 
lator), started  sponsorship  April 
4  of  a  quarter  hour  program,  Prai- 
rie Ramblers,  Tuesdays,  Thursdays 
and  Saturdays  on  WLS  Chicago. 
Contract  is  indefinite.  Agency  is 
First  United  Broadcasters,  Chica- 
go. 


Mr.  Siling  Capt.  Webster 

Guard,  was  elected  vice-chairman, 
and  will  become  chairman  next 
year.  Philip  F.  Siling,  assistant 
chief  engineer  of  the  FCC  in  charge 
of  broadcasting,  was  elected  chair- 
man of  IRAC's  technical  subcom- 
mittee. Captain  Webster  is  on  leave 
from  his  post  as  assistant  chief  en- 
gineer of  the  FCC  in  charge  of 
safety  of  life  services. 

.Comdr.  Miles  is  regarded  as  one 
of  the  foremost  experts  on  frequen- 
cy allocations  in  the  country,  and 
assumes  his  new  post  when  alloca- 
tions are  of  prime  importance  to 
both  industry  and  government.  A 
native  of  Illinois,  he  graduated 
from  the  Naval  Academy  in  1927 
with  distinction.  He  resigned  from 
the  Navy  in  .1929  but  retained  a 
naval  reserve  status,  and  joined 
Mackay  Radio  &  Telegraph  Co., 
becoming  head  of  its  central  fre- 
quency bureau.  After  seven  years 
with  Mackay,  he  became  superin- 


COMDR.  MILES 

tendent  of  communications  of  the 
Western  Division  of  Hearst  Radio 
Inc. 

In  1939  Comdr.  Miles  became  a 
civilian  radio  engineer  in  the  Radio 
Liaison  Division,  of  the  Office  of 
Naval  Operations.  In  June  1941,  he 
was  ordered  to  active  duty  and  in 
1942  he  was  transferred  to  the 
Office  of  Naval  Communications 
handling  frequency  procurement 
and  assignment  activities,  becoming 
head  of  the  section.  He  has  been 
the  Navy  member  of  IRAC  since 
November,  1942,  and  its  vice  chair- 
man for  the  past  year.  He  is  also 
the  Navy  observer  on  the  Radio 
Technical  Planning  Board,  and 
serves  on  various  other  committees 
on  radio  communications. 


Dominion  News  Head 

SEN.  W.  A.  BUCHANAN,  Leth- 
bridge,  Alta.,  was  elected  president 
of  Press  News  Ltd.,  radio  subsidi- 
ary of  Canadian  Press,  at  the  re- 
cent annual  meeting  held  at  To- 
ronto. R.  H.  Thomson,  Northern 
Broadcasting  &  Pub.  Co.,  Timmins, 
Ont.,  was  re-elected  vice-president. 
Directors  of  PN  are  Arthur  R. 
Ford,    CFPL   and   London  Free 
Press;    Emile   Jean,   CHLN  and 
Three  Rivers  he  Nouvelliste;  Sena- 
tor W.  Rupert  Davies,  CKWS  and! 
Kingston  Whig -Standard;    F.  I.I 
Ker,  Hamilton  Spectator;  H.  M.j 
Hueston,    Sarnia    Canadian  Ob-U 
server;  W.  B.  Preston,  Brantford^ 
Expositor;  W.  McCurdy,  Winnipeg 
Tribune. 


ROCHESTER,  N.  Y. 

50,000  Watt .  .  .  Clear  Channel 
. . .  1180  on  Dial . . . 
Affiliated  with  the 

NATIONAL  BROADCASTING  COMPANY 

National  Sales  Representative: 
George  P.  Hollingbery  Co. 


"*7Ae  ^We^-(?c^  Station" 
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KMBC  Applies  for  50,000  w  on  540  kc. 
As  Part  of  Post-War  Expansion  Plans 


Mr.  Church 


KMBC  KANSAS  CITY,  pioneer 
CBS  outlet,  will  apply  for  a  50,000 
w  station  to  operate  on  540  kc,  as 
part  of  its  post-war  building  pro- 
ject, which  would  give  the  station 
one  of  the  larg- 
est rural  cover- 
ages in  the  coun- 
try, according  to 
an  announcement 
last  week  by  Ar- 
thur B.  Church, 
president  and 
principal  owner. 
FM  and  television 
also  are  part  of 
the  station's  post- 
war plans. 
KMBC  now  operates  on  980  kc. 
with  5,000  w.  KMBC  formerly  had 
applied  for  50,000  w  on  two  other 
frequencies,  in  an  effort  to  expand 
the  station's  coverage  in  the  Mid- 
west rural  area.  Mr.  Church,  a 
pioneer  broadcaster  who  has  spe- 
cialized in  program  production, 
pointed  out  that  his  station  for 
many  years  has  sought  to  cater  to 
the  rural  audience  and  has  main- 
tained a  staff  of  farm  experts  and 
talent. 

Equipment  Scarce 

He  pointed  out  that  Kansas  City 
is  the  largest  city  in  the  central 
area  farm  belt  and  the  most  impor- 
tant trading  center  of  that  region. 
Yet,  he  said,  it  has  no  high-power 
broadcasting  stations  and  in  many 
parts  of  the  area  livestock  raisers, 
grain  growers  and  farmers  general- 
ly depend  upon  Kansas  City  sta- 
tions for  information  vital  to  them. 

KMBC  had  previously  applied 
for  50,000  w  on  690  kc,  a  Canadian 
1-A,  and  on  770  kc,  clear  channel 
frequency  of  WJZ.  Both  efforts, 
however,  proved  futile,  the  last 
having  been  stymied  by  wartime 
restrictions  on  equipment  and  con- 
struction. 

The  proposed  50,000  w  station 
on  540  kc,  Mr.  Church  said,  would 
be  located  on  the  KMBC  service 
farm  15  miles  southwest  of  Kansas 
City.  It  would  employ  a  tower  high- 
er than  any  now  in  use  in  America, 
subject  to  approval  of  the  Civil 


Aeronautics  Authority.  He  esti- 
mated that  over  one  million  rural 
area  listeners  would  be  the  bene- 
ficiaries of  the  high-powered  trans- 
mitter, many  of  them  not  now  re- 
ceiving adequate  service. 

The  540  kc  channel  now  is  used 
by  CBK  at  Watrous,  Saskatchewan, 
with  authorized  power  of  50,000  w. 
The  KMBC  application,  Mr. 
Church  said,  is  for  a  non-direction- 
al antenna,  but  if  conditions  neces- 
sitate a  directional  pattern,  altera- 
tions presumably  could  be  made. 
Engineering  tests  indicate  that  both 
KMBC  and  the  Canadian  station 
could  satisfactorily  operate  on  540 
kc  using  directionals. 

Post-War  Changes 

While  the  military  services  have 
been  using  frequencies  close  to 
540  kc,  Mr.  Church  predicted  that 
this  service  will  be  discontinued  af- 
ter the  war  when  shifts  in  alloca- 
tions occur.  He  alluded  to  considera- 
tion given  to  widening  of  the  AM 
broadcast  band  above  and  below 
the  present  550-1600  kc  limits. 

Pointing  out  that  the  present 
North  American  broadcasting 
agreement  expires  in  March,  1946, 
Mr.  Church  said  that  post-war 
changes  can  be  expected.  He  added 
his  belief  that  it  would  be  helpful 
to  the  Government  and  the  FCC 
if  broadcasters  interested  in  using 
possible  new  frequencies  and  other 
clear  channels  make  known  their 
desires  as  soon  as  possible  through 
filing  of  applications. 

Plans  FM  Station 
As  to  FM,  Mr.  Church  said  that 
he  plans  a  50  kw  station  to  be  lo- 
cated some  distance  from  Kansas 
City  with  satellite  transmitters  in 
the  principal  cities  in  the  area.  FM, 
he  said,  probably  will  develop  much 
slower  in  the  Great  Plains  areas 
than  in  cities  or  in  mountainous 
areas  where  ideal  FM  antenna  lo- 
cations are  provided  for  substantial 
coverage. 

Mr.  Church,  in  addition  to 
KMBC,  operates  Midland  Radio  & 
Television  Schools,  engaged  in 
training    of    enlisted    men  and 


Radio.  Statixm 


HOWARD  L  TULLIS,  General  Manager 
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KMBC  ISSUES  BOOK 
ON  WAR  ACTIVITIES 

KMBC  Kansas  City  has  just  issued 
its  second  annual  "War  Broadcast- 
ing Activities"  booklet  dedicated 
"in  behalf  of  American  broadcast- 
ing to  the  home  and  the  commun- 
ity." The  report  summarizes  typi- 
cal KMBC  war  projects  undertaken 
in  1943  under  the  supervision  of 
Gene  W.  Dennis,  coordinator  of  war 
activities  for  the  station. 

Patterning  its  war  activities  dur- 
ing 1943  on  the  principle  "to  be  of 
greatest  service  to  the  nation  at 
war  by  supporting  all  deserving 
home  front  projects,"  KMBC  has 
broadcast  war  messages  on  such 
varied  subjects  as  "The  War  and 
the  Farm,"  "Overseas  Morale," 
"Red  Cross  Blood  Bank,"  and 
others.  A  summary  tabulation  gives 
the  number  of  local  announcements 
given  to  governmental  and  civic 
organizations  as  4,763  and  the 
amount  of  time  as  134  hours. 

The  booklet  closes  with  the 
KMBC  pledge  for  1944:  "The 
broadcasting  industry  stands  ready 
to  serve,  taking  on  increasingly  im- 
portant responsibilities  in  the  es- 
tablishment of  a  better  world. 
KMBC  pledges  its  constant  atten- 
tion to  these  principles." 


women  as  operators  and  techni- 
cians. KMBC's  television  labora- 
tories and  studio  are  located  in  the 
school  division,  along  with  a  1500 
w  FM  station  for  which  is  pending 
application  for  modification  of  li- 
cense from  developmental  to  com- 
mercial. 


BfllTSIltORE'S 
Blue  network  Outlet 


John  Elmer 
President 


Geo.  H.  Roeder 
Gen.  Manager 

FREE  &  PETERS 

exclusive  National  Rep. 


VARIETY 


YOUR  1943  "SHOWMANAGEMENT  AWARD" 
TO  THIS  STATION  IS  APPRECIATED 

In  acknowledging  receipt  of  this  meritorious 
trophy  for  "Fostering  Racial  Goodwill  and  Under- 
standing" we  pay  tribute  to  our  operating  staff 
and  artists  who  have,  through  their  untiring  efforts, 
further  exemplified  the  dual  purpose  which  has  made 
CKLW  known  throughout  America's  Third  Market, 
as  "The  Good  Neighbor  Station". 

/.  E.  Campeau 
MANAGING  DIRECTOR 


J.  H.  McGillvra,  Inc. 
Representative 


5,000  WATTS 


DAY    and  NIGHT 


Union  Guardian  Bldg.,  Detroit 
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NAB  Projects  Coverage  Plan 


EVERYBODY  WANTS  TO 
RIDE  WUH  ME/  I  60 
BY  ONE  OF  THOSE  NEW 

WA6AB,LLB0ARDS- 


(Continued 

elect  of  the  NAB  who  formally 
takes  office  April  15,  presided. 

When  the  technical  subcommit- 
tee's study  is  completed,  a  report 
will  be  given  to  the  full  research 
committee  for  its  examination  and 
final  approval.  In  turn  that  group 
will  make  a  presentation  of  the 
plan  to  a  joint  meeting  of  a  special 
committee  of  four  members  of  the 
NAB  Board  of  Directors  and  mem- 
bers of  both  the  research  and  sales 
managers'  executive  groups. 

Better  Research  Needed 

Before  leaving  Cincinnati  for 
Washington  Wednesday  night  Mr. 
Ryan  appointed  Hugh  A.  L.  Halff, 
San  Antonio;  Harry  Spence, 
KXRO  Aberdeen,  Wash.;  Frank 
King,  WMBR,  Jacksonville,  Fla.; 
Barney  Lavin,  WDAY  Fargo, 
N.  D.,  as  members  of  the  special 
board  committee. 

On  Thursday  morning  B.  Lewis 

Wilson  Coast  Sponsor 

GILBERT  C.  WILSON  Labs.,  Den- 
ton, Tex.  (Vita-Yams,  dehydrated 
sweet  potato),  new  to  radio,  in  a 
Pacific  Coast  campaign  on  March 
30  started  for  30  days  using  an 
average  of  five  transcribed  one- 
minute  announcements  weekly  on 
stations  in  three  major  markets. 
List  includes  KFI  KHJ  KPO  KGO 
KEX.  Schedule  is  on  a  month-to- 
month  basis  to  key  in  with  quan- 
tity of  product  available  for  civil- 
ian consumption.  Agency  is  Little 
&  Co.,  Los  Angeles. 


from  page  9) 

Posen,  publicity  director  of  Hoch- 
schild,  Kohn  &  Co.,  Baltimore,  and 
co-chairman  of  the  radio  panel, 
hurled  the  challenge  at  radio  when 
he  said:  "Research  is  one  of  the 
weaknesses  of  radio  that  must  be 
overcome.  We  retailers  are  depend- 
ing on  you  radio  people  to  solve 
that  problem.  We  must  know  what 
kind  of  coverage  you  can  give  us. 

One  of  the  chief  aims  of  the  cov- 
erage study  is  to  provide  the  small- 
er stations  in  small  urban  commu- 
nities with  a  means  of  going  after 
local  retail  business,  according  to 
Mr.  Feltis. 

On  the  preceding  day,  the  NAB 
sales  managers  executive  com- 
mittee, in  separate  session,  had 
recommended  establishment  of 
standards  for  audience  measure- 
ment. 

The  committee,  meeting  in  Cin- 
cinnati coincident  with  the  pro- 
motion clinic  of  the  National  Retail 
Dry  Goods  Assn.,  adopted  a  resolu- 
tion recommending  that  the  board 
of  directors  appoint  such  a  special 
committee,  to  include  at  least  one 
board  member,  to  study  audience 
measurement  techniques  and  ex- 
plore the  central  body  plan.  Other 
members  of  the  committee  would 
be  made  up  of  broadcasters  serving 
on  the  research,  program  man- 
agers executive  and  sales  managers 
executive  committees. 

The  committee  recognized  the 
desirability  of  the  "early  adoption 
of  a  standard  method  of  computing 
coverage  that  can  be  agreed  upon 
by  advertisers,  advertising  agen- 
cies and  radio  stations."  It  ex- 
pressed confidence  in  the  procedure 
of  the  research  committee  and  ac- 
cepted its  invitation  to  hear  the 
report  of  its  technical  subcommit- 
tee on  methods  to  be  submitted  as 
soon  as  possible. 

Following  a  discussion  of  partici- 
pation of  the  NAB  in  the  Proprie- 
tary Assn.  advertising  clinic  to  be 
held  in  New  York  May  16,  Chair- 
man Dietrich  Dirks,  KTRI  Sioux 
City,  appointed  a  subcommittee  to 
develop  the  presentation.  Members 
are  Arthur  Hull  Hayes,  WABC 
New  York,  Walter  Johnson,  WTIC 
Hartford;   James   V.  McConnell, 


GENERAL  ®  ELECTRIC 

SCHENECTADY  Q  ^   NEW  YORK 

50,000  watts       —       NBC       —       22  years  of  service 

Represented  nationally  by  NBC  Spot  Sales  woY-m 
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LEFT  AND  RIGHT:  Charley  Rob- 
erts. Their  names  are  the  same 
and  their  jobs  are  the  same  and 
only  a  matter  of  1250  miles  be- 
tween KLZ  Denver  and  WLAC 
Nashville  keeps  them  from  getting 
each  other's  mail.  They're  both  at 
their  mikes  at  dawn  to  present 
farm  service  programs. 


CHICAGO  SCHOOLS 
GET  NEWS  SERVICE 

CHICAGO  public  schools  will  soon 
start  a  daily  news  service  of  AP 
news  brought  directly  into  the 
schoolroom.  According  to  George 
Jennings,  director  of  the  school  ra- 
dio council,  the  Chicago  schools  will 
be  the  first  in  the  country  to  have 
such  a  service. 

Press  Assn.,  radio  subsidiary  of 
Associated  Press  has  signed  a  con- 
tract with  the  Board  of  Education 
for  installation  and  maintenance 
of  the  special  AP  wire.  Broadcasts 
will  be  sent  from  the  Board  of  Edu- 
cation's FM  station,  WBEZ. 

Mr.  Jennings  said  the  school 
news  service  is  to  be  directed  to 
elementary  pupils.  The  news  will 
serve  as  bases  for  lessons  in  geog- 
raphy, history,  civics  and  other 
subjects. 


WEAF  New  York;  and  John  Sur- 
rick,  WFIL  Philadelphia. 

In  addition  to  Chairman  Dirks, 
Johnson  and  Surrick,  C.  K.  Beaver, 
KARK  Little  Rock;  Sam  H.  Ben- 
nett, KMBC  Kansas  City;  John  M. 
Outler,  WSB  Atlanta;  and  William 
C.  Roux,  substituting  for  Mr.  Mc 
Connell,  were  present  at  the  Cin- 
cinnati meeting.  W.  B.  Stuht, 
KOMO-KJR  Seattle,  could  not  at- 
tend. Lewis  H.  Avery,  NAB  direc- 
tor of  broadcast  advertising  served 
as  secretary. 
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KMTR  Transfer 
Approved  by  FCC 

Commission  Recognizes  Court 
Rule  on  Station  Control 

COGNIZANCE  was  taken  by  the 
FCC  last  week  of  the  March  25, 
1943  decision  of  the  Superior  Court 
of  California  in  the  suit  of  Gloria 
Dalton  vs.  the  major  interest  hold- 
ers in  KMTR  Los  Angeles,  in 
granting  approval  to  relinquish- 
ment of  station  control  by  Reed 
E.  Callister  through  transfer  of 
337%  shares  capital  stock  to  Mrs. 
Dalton,  divorced  widow  of  the  late 
Victor  E.  Dalton,  president  and 
owner  of  the  station.  The  transfer 
of  162%  shares  capital  stock  from 
K.  L.  Banning  to  Mrs.  Dalton  was 
also  ordered  by  the  court. 

Community  Property 

Mrs.  Dalton's  petition  to  the 
court  stated  that  the  1000  shares 
(all  capital  stock)  in  KMTR  pur- 
chased'by  Mr.  Dalton  in  1932  for 
$100,000  and  sold  to  Mr.  Callister 
and  Miss  Banning  in  1933  without 
her  knowledge  or  consent,  was  com- 
munity property  and  that  under 
California  law  she  was  entitled 
to  half  of  all  such  property,  or  500 
,  shares. 

Mr.  Callister,  for  a  number  of 
years  Mr.  Dalton's  legal  adviser 
and  attorney,  purchased  641  shares 
in  the  1933  sale,  and  Miss  Banning, 
Mr.  Dalton's  private  secretary  and 
office  manager,  purchased  359 
I  shares.  According  to  the  agree- 
\  ment,  Mr.  Dalton  was  to  remain 
as  president  and  beneficiary  of  sta- 
tion profits  until  his  death,  which 
was  in  December  1941.  Miss  Ban- 
ning in  1937  returned  50  shares 
which  now  are  held  by  the  Estate 
of  Victor  E.  Dalton. 

Stock  holdings  now  are  as  fol- 
lows: Mrs.  Dalton,  500  shares; 
Mr.  Callister,  303 %  shares;  Miss 
Banning,  146%  shares;  Estate  of 
Victor  E.  Dalton,  50  shares. 

Gloria  Dalton  received  her  di- 
vorce from  Victor  E.  Dalton  in 
1940. 


NEW  BBC  CHIEF 
W.  J.  HALEY,  editor-in-chief  of  the 
British  Broadcasting  Corp.,  London,  has 
been  named  BBC  director  general,  suc- 
ceeding Robert  Foot,  who  resigned  to  ac- 
cept the  chairmanship  of  the  Mining  Assn. 
of  Great  Britain. 


RUPPERT  INCREASES 
1944    AIR  BUDGET 

JACOB  RUPPERT  BREWERY, 
New  York,  is  sponsoring  the  ten-min- 
ute period  preceding  baseball  game 
broadcasts  on  WINS  New  York,  and 
has  also  taken  the  quarter-hour  fol- 
lowing the  games.  Contract  covers 
the  periods  before  and  after  WINS 
coverage  of  10  pre-season  exhibition 
games,  April  1  to  April  17,  and  of  the 
"at  home"  games  of  the  Yankees  and 
the  Giants,  which  start  April  18. 
Lefty  Gomez,  former  Yankee  pitcher, 
and  Ethan  Allen,  former  outfielder 
for  the  Cincinnati  Reds  and  New 
York  Giants,  handle  both  features. 
Gillette  Safety  Razor  Co.  sponsors  ac- 
tual coverage  of  the  games. 

Jacob  Runpert,  which  has  increased 
its  overall  budget  for  1944  by  10%, 
on  March  27,  started  a  series  of  tran- 
scribed musical  jingles  on  WNEW 
WMCA  and  WHN  New  York.  Spots 
will  be  aired  at  irregular  intervals 
throughout  the  year  on  an  average 
of  20  per  week.  Agency  is  Ruthrauff 
&  Rvan,  New  York. 

WHN  New  York,  which  is  cover- 
ing the  pre-season  and  regular  games 
of  the  Brooklyn  Dodgers  on  an  ex- 
clusive basis  for  P.  Lorillard  &  Sons, 
has  sold  participations  in  the  pre- 
broadcast  period  to  Ex-Lax  Inc.,  New 
York  ;  Pi  el  Bros.,  for  beer,  and  Con- 
solidated Royal  Chemical  Corp..  for 
Krank's  Shave  Cream.  The  latter 
two  are  also  using  the  post-broadcast 
Sports  Extra,  along  with  Century  Cir- 
cuit, theatre  chnin.  .Tospoh  Katz  Co., 
New  York,  handles  Ex-Lax,  Sherman 
K.  Ellis  Co..  the  Piel  account,  and 
Arthur  Meyerhoff  &  Co.,  Chicago,  han- 
dle the  Krank  account. 


Williams  Expands 

R.  C.  WILLIAMS  Co.,  New  York, 
which  serves  as  distributor  for 
OD-30,  air  deodorant,  has  ex- 
panded its  campaign  of  transcribed 
spot  announcements  to  a  total  of 
10  stations  in  New  York  State. 
New  contract  with  WNEW  New 
York  calls  for  six  spots  weekly  for 
eieht  weeks.  Agency  is  Alley  & 
Richard  Co.,  New  York. 


Judy  Dupuy  to  Video 

JUDY  DUPUY,  writer,  engineer, 
newscaster  and  radio  news  editor,  has 
joined  General  Electric's  television  sta- 
tion WRGB  Schenectady,  where  she  is 
learning  the  new  industry.  After  earn- 
ing her  B.S.  degree  at  Indiana's  Val- 
paraiso U.,  she  became  traffic  engineer 
in  the  dial  service  department  of  the 
New  York  Telephone  Co.,  and  succes- 
sively joined  WBNX  and  WNEW  New 
York  stations,  where  she  handled  news, 
special  programs,  and  publicity.  Last 
year  she  became  radio  editor  of  the 
New  York  tabloid  newspaper,  PM. 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  daily  to  Metropolitan 
New  York's  racial  groups  which  com- 
prise 70%  of  the  population.  These  mil- 
lions, with  millions  to  spend,  have  their 
own  churches,  newspapers  and  radio 
stations.  They  respond  to  WBNX  pro- 
gramming and  public  service,  the  rea- 
son why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con- 
sistently. If  your  products  are  merchan- 
dised in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  call 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORK 


'/hteupn  J&ztujuape  Station, 


EVERY  STATION  EXECUTIVE 

AS  WELL  AS 

EVERY  RADIO  ADVERTISER 

Should  read  these  two  special  articles 
in  the  current  issue  of  FMand  TELEVISION: 

THE  IMPACT  OF  FM  ON 
RADIO  ADVERTISING 

By  MILLER  McCLINTOCK 

The  president  of  the  Mutual  Network  examines  FM 
from  the  cold  and  calculating  point  of  view  of  those 
who  must  make  time  on  the  air  pay  dividends  in  sales 
quotas. 

Says  Miller  McClintock:  "The  dislocations  of  the  war 
period  have  resulted  in  a  much  more  critical  attitude 
on  the  part  of  dealers  toward  national  companies  and 
distributors."  In  postwar  efforts  to  rehabilitate  dis- 
tribution, he  explains,  FM  "opens  two  unprecedented 
opportunities  to  do  two  of  those  things  in  advertising 
which  are  basic  to  all  successful  advertising  effort." 
His  article  is  a  veritable  What-Every-Advertising-Man- 
ager-and-Account-Executive-Should-Know  about  FM, 
told  in  the  language  of  their  business. 

THE  HISTORY  OF 
FREQUENCY  MODULATION 

TESTIMONY  By  MAJOR  E.  H.  ARMSTRONG 

Major  Armstrong  tells  of  things  about  FM  that  many 
haven't  found  out,  others  have  forgotten,  and  every 
radio  advertiser  and  broadcast  station  executive 
should  know. 

The  text  is  Major  Armstrong's  testimony  before  the 
Interstate  Commerce  Committee,  to  whom  he  ex- 
plained the  background  of  FM  development,  the 
problems  which  he  met  and  overcame,  and  the  matter 
of  frequency  allocation  for  future  expansion. 
Told,  as  Senator  Burton  K.  Wheeler  requested,  "in 
simple  terms  so  that  we  can  understand  it,"  Major 
Armstrong's  testimony  is  extremely  interesting  and 
highly  informative  reading  for  everyone  associated 
with  radio. 

WE  CAN  SEND  YOU  A  COPY  OF  THIS  ISSUE  IF  YOU  MAIL 

THIS  COUPON  PROMPTLY 

FM  AND  TELEVISION 

240  MADISON  AVE.,  NEW  YORK  16,  N.  Y. 

□  25c  in  stamps  for  a  copy  of  FM  and 
TELEVISION  containing  the  feature  arti- 
ticles  by  Miller  McClintock  and  Major 
E.  H.  Armstrong. 

□  Send  me  the  above  and  enter  my  sub- 
scription to  FM  and  TELEVISION  for 
one  year.  I  shall  remit  $3.00  upon  re- 
ceipt of  your  bill  for  this  amount. 


NAME 


STREET   

CITY    STATE 
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ENGINEERING  representatives  of  the  British  Broadcasting  Corp.  are 
pictured  here  with  WLW-WSAI-WLWO  officials  at  Crosley  Square,  Cin- 
cinnati, for  technical  conferences.  Left  to  right  are  R.  J.  Rockwell,  tech- 
nical supervisor  for  stations;  H.  L.  Kirke,  BBC  engineering  represen- 
tative, Washington;  James  Cassidy,  director  of  special  events  for  WLW- 
WSAI;  A.  E.  Barrett,  head  of  the  research  department  for  BBC,  London, 
and  James  D.  Shouse,  vice-president  of  the  Crosley  Corp. 


ALASKA 

More  listeners  V  PA  II 
per  $  through   IV  I   \[  II 

COVERING  METROPOLITAN 
AREA  OF  ALASKA 

790KC-1000W 

First  in  Alaska 

ALASKA  BROADCASTING  CO. 

Anchorage,  Alaska 

National  Representatives: 
Pan  American  Broadcasting  Co. 
New  York  17,  New  York 


In  the  old  days  they  fired  a 
gun  from  The  Citadel  in 
Halifax,  Nova  Scotia  to  tell 
the  time. 


Today  the  population  listens 
to  CHNS  for  the  time. 

NOTE:  They  Still  Fire  the  Gun 
Keeping   Up   the  Old  Traditions! 

Traditions,  However,  Don't  Get 
Much  Business. 

CHNS  Does— Try  It. 


Stone's  19th 

A  VETERAN  of  19  years  of 
continuous  service,  C.  W. 
(Spuddy)  Stone,  celebrated 
his  anniversary  at  WNAC 
Boston  key  station  for  the 
Yankee  network,  where  he  is 
engineer  in  charge  of  con- 
trols. A  native  of  Bittleton, 
Mass.,  Stone  learned  the  fun- 
damentals of  radio  at  the 
Eastern  Radio  Institute  and 
went  directly  from  there  to 
the  original  WNAC  studios 
under  John  Shepard  3d.  He 
collaborated  on  the  construc- 
tion of  the  new  Yankee  net- 
work studios  and  the  control 
systems  built  over  a  year 
ago. 


CONTROL 

ROOM 

CLIFFORD  C.  HARRIS  chief  tech- 
nical supervisor  of  WIP  Philadel- 
phia for  the  past  12  years,  will  take 
leave  of  absence  for  a  position  as  field 
engineer  with  Western  Electric  Co. 
for  immediate  duty  overseas.  James 
M.  Tisdale,  who  has  been  Mr.  Harris' 
assistant,  will  be  technical  supervisor 
of  the  station  during  his  absence. 

FRITZ  STREET,  director  of  the 
sound  effects  department  of  WOR  New 
York,  has  resigned  to  become  produc- 
tion engineer  of  Electronic  Transform- 
er Co.  He  has  been  succeeded  by  Wil- 
liam B.  Hoffman,  formerly  assistant 
department  head,  who  has  been  with 
WOR  for  four  or  five  years. 

JIMMY  LOCKERT  is  now  a  con- 
trol room  operator  at  WSM  Nashville, 
Tenn.  He  formerly  was  announcer 
at  WSIX  Nashville. 

WILLIAM  SLATER,  of  the  engineer- 
ing department  of  WGAR  Cleveland, 
is  on  leave  of  absence  on  an  overseas 
assignment  with  OWL 

BENNETT  L.  BADE,  former  radio 
operator  for  the  Cleveland  police  de- 
partment, has  joined  the  engineering 
staff  of  WGAR. 

FREDERICK  BIRD,  formerly  of 
WFTL  Fort  Lauderdale,  Fla.,  and 
Claude  E.  Downing  of  WKBH  La 
Crosse,  Wis.,  are  new  members  of  the 
engineering  staff  of  WOWO-WGL 
Fort  Wayne,  Ind. 

FRED  FRIEDENTHAL,  chief  en- 
gineer of  WJR  Detroit,  has  returned 
to  his  headquarters  after  supervising 
installation  of  equipment  at  KMPC 
Hollywood. 

FRANK  GOODSON,  former  engi- 
neer of  KNET  Palestine,  Tex.,  has 
joined  KGFJ  Los  Angeles.  He  re- 
places Fred  Marmie,  who  has  joined 
the  Marines. 

JOHN  W.  EASTMAN,  former  in- 
spector for  the  FCC,  has  joined  the 
Blue  Network  central  division  as  a 
studio-field  engineer. 

HEROLD  Van  GORDON  has  joined 
the  control  room  staff  of  WMRN  Ma- 
rion, Ohio. 

CHARLES  PARKER  has  joined  the 
control  room  staff  of  WDRC  Hart- 
ford. 

JOSEPH  K.  KABEL,  formerly  as- 
sistant district  manager  of  the  New 
York  section  of  Army-Navy  Electron- 
ics Production  Agency,  has  been  ap- 
pointed vice-president  in  charge  of  the 
Cardwell  Mfg.  Co.,  Brooklyn. 


Bill  Markwalder 

BILL  MARKWALDER,  former  en- 
gineer of  WOWO-WGL  Fort  Wayne, 
Ind.,  died  a  fortnight  ago  after  a  long 
illness. 


Communication  Hookup 
Set  Up  by  Blue  Network 

BLUE  NETWORK,  which _  has 
leased  communications  facilities 
from  NBC  since  its  separation  in 
January  1942,  will  set  up  its  own 
communications  department  to 
transmit  and  receive  all  messages 
for  the  network,  effective  April  15, 
Keith  Kiggins,  vice-president  in 
charge  of  station  relations,  an- 
nounced last  week,  explaining  that 
the  facilities  leased  from  NBC  are 
inadequate  in  view  of  the  Blue's 
increase  in  business. 

New  department  will  be  super- 
vised by  Thomas  J.  Dolan,  traffic 
manager,  with  Richard  Hamilton 
in  charge  of  the  telegraph  room. 
Teletype  machines  will  be  located 
in  New  York,  Chicago  and  Holly- 
wood with  private  teletype  wires 
between  New  York,  Washington 
and  Chicago  and  between  Chicago 
and  Hollywood. 


Clark  Adds 

CLARK  BROS.  Chewing  Gum  Co., 
Pittsburgh,  has  ordered  39  addi- 
tional stations  for  its  MBS  pro- 
gram Goodwill  Hour,  Sunday, 
10:15-11  p.m.,  making  a  total  of  101 
Mutual  stations.  Agency  is  Walker 
&  Downing,  Pittsburgh. 


Census  Bureau  Analyzes 
Migration  of  Population 

THAT  THE  people  of  the  U.  S. 
have  been  "on  the  move"  for  a 
long  time  and  didn't  wait  until  a 
shift  to  war  jobs  caused  them  to 
change  residence,  is  revealed  in  a 
report  issued  by  the  Bureau  of 
the  Census  last  week.  Between 
1935-40  over  12%  of  the  popula- 
tion migrated  at  least  from  one 
county  to  another  within  the 
United  States,  the  report  says. 

California  proved  to  have  the 
largest  net  migration  of  white  pop- 
ulation with  a  net  gain  of  644,813, 
while  Georgia  showed  the  largest 
net  loss  for  any  state,  with  30,801 
leaving  the  state. 


Biscuit  Series 

NATIONAL  BISCUIT  Co.,  New 
York,  has  signed  a  52-week  con- 
tract for  a  four-times  weekly 
newscast  by  Tro  Harper  on  WOfi 
New  York,  effective  April  11. 
Product  is  Premium  Crackers. 
Program  is  merchandised  through 
the  distribution  of  station  cover- 
age maps  to  300  National  Biscuit 
salesmen  in  the  WOR  area.  Firm 
will  take  over  the  WOR  Theatre 
Sunday  April  16  to  introduce  the 
show  to  company  representatives 
and  their  families.  Agency  is  Mc- 
Cann-Erickson,  New  York. 


shortest  h 


distance  to  profitable 
results  in  California's 
billion -dollar  market 
and  western  Nevada  is 


TMe  Beelfoe 


Robert  A. 
STREET 
National 
Sales  Manager  \ 

Paul  H. 
RAYMER  CO. 
National 
Representatives 


McCtatctiy 
Broadcasting 
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Sacramento,  California 
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Radio  Challenged  by  NRDGA 

(Continued  from  page  9) 


ing  that  radio,  by  virtue  of  its  in- 
crease in  retail  business,  has  a  very 
definite  job  ahead  in  sustaining 
that  business. 

"I  would  rather  not  feel  the  op- 
portunity was  being  thrown  at  us 
because  of  the  lack  of  newspaper 
space,"  said  Mr.  Johnson.  "That 
situation  has  always  existed  in  ra- 
dio. When  the  hour  is  gone,  it's 
gone." 

"We  are  willing  to  admit  we 
know  less  about  radio  than  any 
other  medium,"  said  Mr.  Posen.  I 
say  to  you  gentlemen  of  radio  it's 
up  to  you  to  educate  us." 

Mr.  McCarthy,  who  outlined  the 
Adam  company's  five-year  experi- 
ence in  broadcast  advertising,  dis- 
counted the  contention  there  is  a 
problem.  "We're  here  on  business 
today,"  he  said.  "Your  job  and  our 
job  is  selling.  We  ought  to  get  to- 
gether without  too  much  difficulty. 
I  can  say  incidentally  radio  sta- 
tions are  doing  a  'helluva'  good 
selling  job." 

Don't  Expect  Miracles 

He  urged  fellow  retailers  who 
were  buying  time  for  the  first  time 
not  to  expect  miracles.  A  brief  test 

i  is  no  test  at  all,  he  declared,  add- 
ing that  no  retail  store  should  at- 

■  tempt  any  radio  advertising  under 

1  a  52-week  basis. 

"After  five  years  in  radio  we 

;  really  like  it,"  Mr.  McCarthy  de- 
clared. "Our  dollars  are  good.  If 

,  radio  can  do  a  job,  our  dollars  are 

1  waiting  for  you." 

Mr.  McCarthy  suggested  that 
the  larger  stations  and  networks 
which  have  merchandising  and  pro- 

,  gram  specialists  could  assist  small- 

.  er    stations    by    sending  their 

]  "brains"  in  the  field  to  help  the 

1  local  outlets  formulate  better  pro- 
•  grams  for  local  consumption. 

John  W.  Outler  Jr.,  manager  of 
'  WSB  Atlanta,  told  the  retailers 
they  did  radio  advertising  a  con- 
|  siderable  favor  when  they  "de- 
5  fiated  our  ego  and  let  us  know 
5  in  mandatory  terms  that  your  rev- 

2  enue  came  the  hard  way  and  de- 
parted in  the  same  fashion." 


Referring  to  the  present  lush  era 
in  radio  advertising,  Mr.  Outler 
said:  "It  seems  the  most  elemental 
common  sense  that  we  get  together 
to  consider  and  discuss  the  prac- 
tical uses  and  usages  of  a  keen 
and  supple  advertising  tool,  to 
plant  some  signposts  and  direction 
markers  on  a  highway  that  you 
folks  are  likely  to  travel  many 
times  in  days  to  come. 

"I  can  tell  you  from  personal  ex- 
perience that  we  haven't  had  easy 
sailing  with  some  of  our  own  peo- 
ple in  this  amalgamation  of  inter- 
ests. We've  got  some  rugged  indi- 
vidualists of  our  own.  Quite  a  per- 
centage of  our  difficulties  can  be 
attributed  to  the  fact  that  some 
broadcasters  have  grown  fat  and 
prosperous  entirely  despite  them- 
selves and  are  quite  unashamed  in 
their  admission  that  their  present 
condition  of  prosperity  has  been 
obtained  by  careful  planning  and 
astute  thinking  .  .  .  For  all  I  know 
there  may  be.  some  retailers  of  the 
same  attitude. 

"In  our  studies  into  the  psychol- 
ogy of  this  thing — why  radio  hasn't 
done  an  all-out  job  of  cultivating 
retail  advertising — and  why  many 
retailers  regard  radio  advertising 
as  a  play  toy  and  a  vehicle  for  per- 
sonal aggrandizement — we've  come 
on  at  least  one  X  in  the  equation. 
Neither  you  nor  the  broadcasters 
can  continue  to  regard  each  other 
as  incidental  if  we  are  to  attain 
that  mutual  prosperity  we  seek." 

A  Place  for  Both 

E.  Davis  McCutcheon,  sales  pro- 
motion manager  of  D.  H.  Holmes 
Co.,  New  Orleans,  called  on  radio 
and  newspapers  to  eliminate  their 
controversy  over  who  was  to  get 
the  business.  "There  is  definitely  a 
place  for  radio  in  promotional  ad- 
vertising and  there  is  definitely  a 
place  for  the  newspaper,"  said  Mr. 
McCutcheon.  "I  would  like  to  see 
the  newspaper-radio  controversy 
eliminated.  You  should  present  a 
united  front  in  advertising.  News- 
papers 20  years  ago  tried  to  stop 


RADIO  AD  CLUB 
MAKES  VIDEOPLANS 

RADIO  EXECUTIVES  Club  of 
New  York  has  made  arrangements 
to  conduct  a  weekly  television  sem- 
inar which  will  cover  allocation, 
studio  designing,  advertising,  sta- 
tion operation,  problem  of  remote 
telecasting  and  other  related  sub- 
jects. Murray  Grabhorn,  REC 
president,  announced  at  last  Thurs- 
day's meeting,  at  which  Dr.  A.  N. 
Goldsmith,  consulting  radio  engi- 
neer, spoke  on  "Television  Oppor- 
tunities." 

Lecturers  will  include  Dr.  Gold- 
smith, 0.  B.  Hanson,  Edgar  G. 
Kobak,  Ben  Kaufman,  John  T. 
Williams,  C.  B.  Jolliffe,  Worthing 
Miner,  Allen  B.  Du  Mont,  Ralph 
Austrian,  Arthur  Levey,  A.  H. 
Rosenthal.  The  hour-and-a-half 
weekly  lectures  will  be  open  to 
REC  members  only. 

Out-of-town  guests  at  the  lunch- 
eon meeting  included  R.  C.  Embry, 
WITH  Baltimore;  Ralph  Miller, 
WKY  Oklahoma  City;  H.  L.  Krue- 
ger,  WTAG  Worcester;  T.  S.  Mar- 
shall, WOLF  Syracuse;  John  S. 
Derussy,  KY  W  Philadelphia ; 
Charles  Stahl,  WDAS  Philadel- 
phia; M.  F.  Williamson,  Roche, 
Williams  &  Cunnyngham,  Phila- 
delphia. 


radio.  Carriage  manufacturers 
tried  to  stop  automobiles.  Today 
we  accept  these  things  as  necessary 
in  business.  We  are  all  sold  on 
radio.  There  is  a  place  for  radio  in 
the  promotional  budget." 

Thomas  D.  Connolly,  CBS  man- 
ager of  station  promotion  and  mer- 
chandising, told  the  retailers  that 
radio  does  not  want  "programs  on 
false  pretenses".  He  cited  the  ne- 
cessity of  properly  choosing  a  pro- 
gram for  specific  audiences  and 
merchandise.  "When  you  buy  a  pro- 
gram you  do  not  buy  a  group  of 
.listeners,"  he  said.'  'You  buy  the 
opportunity  to  appeal  to  them."  He, 
too,  warned  against  short-term  con- 
tracts, declaring  that  "radio  is  not 
a  one-shot  thing".  He  urged  noth- 
ing less  than  a  52-week  trial  be- 
cause programs  must  be  built. 

He  said  that  35%  of  what  he 
termed  "your  worthy  competition" 
is  using  news  programs  successful- 
ly; 18%  music,  16%  women's  pro- 
grams and  10%  announcements.  He 
added  that  56%  of  the  stores  using 
broadcast  advertising  use  at  least 
one  program  daily  and  19%  use  two 
or  more  programs  daily. 

Also  on  the  panel  was  Richard 
G.  Meybohm,  publicity  director  of 
J.  W.  Robinson  Co.,  Los  Angeles. 

At  a  noon  luncheon  Thomas  F. 
Joyce,  manager  of  the  radio,  phono- 
graph &  television  department  of 
RCA-Victor,  repeated  a  talk  on 
television  he  gave  March  14  in  New 
York  [Broadcasting,  March  20], 
adding  that  the  Franklin  Square 
Bank  of  Long  Island  had  opened 
721  post-war  purchasing  accounts 
in  which  individuals  begin  making 
payments  on  merchandise  to  be  de- 
livered after  the  war.  Of  that  num- 
ber 91  persons  were  using  the  post- 
war budget  plan  for  television  re- 
ceivers, based  on  an  estimated  price 
of  $400  each,  he  said. 
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WSYR 

The  Only  NBC  Station 
Covering 
Central  New  York 

— including  over  40% 
of  farms  in  the  state. 

*     5000  Watts  at  570  Ke 
^  Syracuse,  N.  Y. 
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AUDIENCE" 

in  the 

El  Paso  Southwest 

The  CBS  Station  in  El  Paso,  Tex. 

Dorrance  Roderick,  Owner               Val  Lawrence,  Mgr. 

^  HOWARD  H.  WILSON  CO.,  National  Reps. 

m  630  'KILOCYCLES  Wk 
■5000  WATTS  Full  Timelj 

BLUE  NETWORK 
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No.  1  Station  in 
a  No.  1  Market 


PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS  •  National  Representatives 


WMCA,  New  York,[N.  Y. 

.  .  think  AP  news  for  radio  is 
tops.  Use  it  exclusively. 

Leon  Goldstein 
News  Editor 


available  through 

PRESS  ASSOCIATION,  inc. 

50  Rockefeller  Plaza 
Now  York,  N.  Y. 


WCKY  ORGANIST         I ''ATTS L 


x^STATION 


Yea!  Dis 
Is  Butch! 

Lowbrows,  highbrows,  inbetweens! 
They're  here,  with  money  to  burn! 
Winston-Salem  is  an  outstanding 
market — served  by  an  outstanding 
radio  station.  If  you  want  more 
sales  and  good  will,  you  want — 

WA  I  R 

Winston  -  Salem,  North  Carolina 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 


-APRIL  1   TO  APRIL  7  INCLUSIVE - 


Decisions  .  .  . 

APRIL  4 

WMAZ  Macon,  Ga. — Granted  acquisition 
control  by  George  P.  Rankin  Jr.  through 
sale  of  279  shares  (41%)  capital  stock  by 
E.  K.  Cargill  to  licensee  corporation  for 
$120,000.  Stock  to  be  held  as  treasury  stock. 

WDSM  Superior,  Wis. — Granted  relin- 
quishment control  by  Victoria  B.  Conroy 
and  James  J.  Conroy  through  sale  45 
shares  (39.4%)  from  Victoria  B.  Con- 
roy to  Roland  C.  Buck  for  $18,000. 

WSPA  Spartanburg,  S.  C— Granted  CP 
make  changes  in  DA-N,  increase  1  kw  N 
to  5  kw  N,  conditions. 

Valley  Broadcasting  Co.,  West  Point, 
Ga. — Entered  order  vacating  hearing  as- 
signment now  scheduled  for  April  6,  on 
application  for  CP  new  station,  1490  kc, 
250  w,  unlimited. 

KOMO-KJR  Seattle— Dismissed  without 
prejudice  to  petitioner's  proceeding  in 
conformity  with  provisions  of  Order  84-B, 
petition  filed  relating  to  Order  84-A. 

KFI-KECA  Los  Angeles— Same. 

KGW-KEX   Portland— Same. 

KHQ-KGA  Spokane— Same. 

APRIL  5 

FM  Development  Foundation,  Olney,  Md. 
— Placed  in  pending  file  application  for 
CP  new  FM  station. 

Hampden-Hampshire  Corp.,  Holyoke, 
Mass. — Same. 

Illinois  Broadcasting  Corp.,  Quincy,  III. 
— Same. 

Montgomery  Broadcasting  Co.,  Mont- 
gomery,  Ala. — Same. 

Onondaga  Radio  Broadcasting  Corp., 
Syracuse,  N.  Y. — Same. 

WFMJ  Broadcasting  Co.,  Youngstown, 
O.— Same. 

Sharon  Herald  Broadcasting  Co.,  Sharon, 
Pa. — Same. 

Havens  &  Martin  Inc.,  Richmond,  Va. — 
Placed  in  pending  file  application  for  CP 
new  commercial  television  station. 

Westinghouse  Radio  Stations  Inc.,  Bos- 
ton, Philadelphia,  Pittsburgh — Same. 

WGN  Inc.,   Chicago— Same. 

APRIL  7 

WNBZ  Saranac  Lake,  N.  Y. — License  re- 
newal hearing  set  for  April  12  continued 
to  May  12. 


Applications 


APRIL  4 

KGLO  Mason  City,  la. — Mod.  license 
change  corporate  name  from  Mason  City 
Globe-Gazette  Co.  to  Lee  Radio  Inc. 

KMTR  Los  Angeles — Relinquishment 
control  by  Reed  E.  Callister  through  trans- 
fer 337%  shares  to  Gloria  Dalton — Court 
order  also  includes  transfer  of  162% 
shares  by  K.  L.  Benning. 

WTIC  Hartford— CP  commercial  video 
station,   Channel  7.  Incomplete. 

APRIL  6 

Peninsula  Broadcasting  Co.,  Salisbury, 
Md.— CP  new  FM  station,  48,900  kc,  6,000 
sq.  mi. 

WELI  New  Haven,  Conn. — Transfer 
control  from  Arde  Bulova,  Harold  A.  La- 
Font,  Herman  Strutz  and  F.  V.  Goldstein 
to  Harry  C.  Wilder  (22.8%),  Central  New 
York  Broadcasting  Corp.  (38.6%),  and 
Troy  Broadcasting  Co.  (38.6%). 

WRAL  Raleigh,  N.  C. — Special  service 
authorization  operate  on  850  kc,  250  w, 
unlimited. 

WROX  Clarksdale,  Miss.— Mod.  CP  for 


Rules  Issued  by  BIR 
To     Assist  Employers 

TO  GUIDE  employers  in  determin- 
ing what  types  of  salary  increases 
they  grant  under  existing  salary 
stabilization  regulations,  the  Bu- 
reau of  Internal  Revenue  last  week 
issued  a  set  of  comprehensive  rules 
setting  forth  policies  formulated  on 
the  basis  of  experience  with  the 
stabilization  program. 

The  rules  provide  a  guide  for  in- 
terpretation of  Section  1002.14  of 
the  Salary  Stabilization  Regula- 
tions of  Sept.  1,  1943  under  which 
the  Commissioners'  approval  is  not 
required  for  an  employer  to  grant 
promotion,  merit,  and  length-of- 
service  increases  in  salary.  Changes 
in  salary  classifications  or  policy 
require  approval  of  the  Commis- 
sioner of  Internal  Revenue. 


changes  transmitting  equipment  and  ap- 
proval  transmitter  and   studio  locations. 

Louisiana  Communications  Inc.,  Baton 
Rouge,  La. — CP  new  standard  station, 
1400  kc,  250  w,  unlimited,  amended  re 
change  type  transmitter. 

KFEQ  St.  Joseph,  Mo.— CP  new  FM 
station,  46,900  kc. 


Tentative  Calendar 


WNBZ  Saranac  Lake, 

of  license. 


N.  Y.— Renewal 


ENGLISH  •  JEWISH  •  ITALIAN 

National  Advertisers  consider  WEVD 
a  "must"  to  cover  the  great  Metro- 
politan New  York  Market. 

Send  for  WHO'S  WHO  on  WEVD 
WEVD  -  117  West  46th  Street  New  York.  N.  Y. 


"OUR  FIFTH  YEAR" 

for  Kohlers  Dry  Cleaners,  WFMJ 

THE  SHADOW 

Available  locally  on  transcription— see  C.  MICHELSON  67  W.  44  St.,  N.Y.C. 


PROFESSIONAL 
DIRECTORY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

national  Prew  Bldg.,  Wash.,  D.  C 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.         Dl.  1205 
Washington,  D.  C. 


PAUL  F  GODLEY 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER         DONALD  M.  MILLER 

CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


GEORGE   C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


Radio  Engineering  Consultants 
Frequency  Monitoring 


Commercial  Radio  Equip.  Co. 


•  Evening  Star  Building,  Washington,  D.  C. 

•  32 1  EL  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 

I 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 

ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  Bldg.  •  Republic  2347 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C. 


WOODWARD  &  KEEL 

Consulting  Radio  Engineers 
Earle  Bldg.        •         NAtional  6513 
Washington  4,  D.  C 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


CLASSIFIED 


Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classifications,  15c 
per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS,  triple.  Minimum  charge 
$1.00.  Count  three  words  for  box  address.  Forms  close  one  week  preceding 
issue.  Send  Box  replies  to  BROADCASTING  Magazine,  National  Press  Building; 
Washington  4,  D.  C. 

PAYABLE  IN  ADVANCE 


Help  Wanted 


Texas  kilowatt  Mutual  desires  competent 
announcer.  Send  all.  Box  125,  BROAD- 
CASTING. 


Texas  Mutual  needs  commercial  man  who 
produces.  Good  future.  Box  126  BROAD- 
CASTING. 


Chief  Engineer,  First  Class  License,  250 
Watt  Midwest  Local  Station.  Congenial 
work.  Give  draft  status  and  minimum 
salary.  Box  127,  BROADCASTING. 


RADIO  TALENT  SALESMAN.  Draft  ex- 
empt. Chicago  office.  One  of  country's 
leading  talent  agencies.  Box  129, 
BROADCASTING. 


ANNOUNCER  WANTED— Experienced- 
Turntable  technique — 40  hour  week — 
Plus  overtime — Attractive  Pay— Single 
men  preferred.  Write  Gerald  J.  Morey, 
WNLC,   New  London,  Connecticut. 


OPERATOR— First  class  license  for  new  5 
KW  transmitter  KINY  Juneau,  Alaska. 
Opening  for  chief  if  qualified.  Perma- 
nent position.  Travelling  expenses  paid 
from  Seattle.  Address  Vincent  I.  Kraft, 
708  American  BIdg.,  Seattle. 


West  Texas  Regional  station  has  openings 
for  two  Transmitter  Operators.  Write 
KTSM,  El  Paso,  Texas. 


ENGINEER — Capable  of  developing  as- 
sembling fully  financed  250  watt  trans- 
mitter and  taking  general  charge  in  es- 
tablishing station.  Immediate  salary,  sub- 
stantial interest.  Box  602,  Church  Street, 
Annex,  New  York,  N.  Y. 


WANTED— Transmitter  Engineer  holding 
radiotelephone  first  license  for  5  KW 
mid-west  station.  $42.50  week  and  eight 
or  more  hours  overtime.  Supply  outline 
or  experience,  education,  draft  status, 
and  enclose  a  snapshot.  Address  Box  90, 
BROADCASTING. 


Wanted — male  or  Female  control  operator 
for  CBS  affiliate.  If  you  have  a  first, 
second  or  third  class  ticket  and  want 
to  settle  down  in  Kentucky,  wire,  write 
or  call  F.  E.  Lackey,  WHOP,  Hopkins- 
ville,  Ky.  We  can  get  together  on  salary 
and  living  quarters. 


Experienced  transmitter  operator  for  ten 

KW  western  electric.  Pay  $305  per 
month  on  48  hour  basis.  Write  KPAS, 
Pasadena,  Calif. 


Wanted — First  or  second  class  operator.  1 
KW  Blue-Mutual  Station.  Excellent 
working  conditions.  State  salary  expected. 
Draft  status.  Radio  Station  WTJS,  Jack- 
son, Tennessee. 


Salesman  Wanted  —  Substantial  position 
available  for  experienced  time  salesman 
with  one  of  the  largest  New  York  na- 
tional station  representatives.  State  age, 
experience  and  salary  expected.  Box  116, 
BROADCASTING. 


Southern  California  station  will  enter  ain 
applications  from  experienced  transmit- 
ter engineers.  Specify  class  of  license, 
draft  status,  and  salary  expected.  Box 
113,  BROADCASTING. 


FLORIDA— NEED  GOOD  COMBINATION 
ANNOUNCER  AND  CHIEF  ENGI- 
NEER, DRAFT  PROOF,  RELIABLE 
MAN  OR  WOMAN.  STATE  QUALIFI- 
CATIONS, SALARY  DESIRED,  AND 
ENCLOSE  RECENT,  FULL-LENGTH 
SNAPSHOT.  BOX  93,  BROADCASTING. 


Capable  plant  Engineer  for  1000  watt  day- 
timer.  No  novice  or  habitual  job-chang- 
ers. $59.80  for  48  hour  week.  Prefer 
Southerner.  Wayne  Nelson  WEGO,  Con- 
cord, N.  C. 


SALESMAN  WANTED  for  250  watt  sta- 
tion. Permanent  spot.  Salary  and  bonus 
plan.  Chance  for  good  money  for  alert 
salesman.  Automobile  necessary  as  mar- 
ket covers  several  towns.  Write  KGBS, 
Harlingen,  Texas. 


Help  Wanted  (Cont'd) 


ANNOUNCER  COMBINATION  PERSON- 
ALITY MAN  AND  DISC-JOCKEY  TO 
DO  TWO  BANG-UP  SHOWS  DAILY, 
45  MINUTES  MORNING  AND  ONE 
HOUR  MATINEE.  WELL  KNOWN 
MIDWEST  METROPOLITAN  BASIC 
NETWORK  AFFILIATE  OFFERS  GOOD 
SALARY  AND  PLEASANT  WORKING 
CONDITIONS  BUT  MAN  ACCEPTED 
MUST  BE  THOROUGHLY  EXPERI- 
ENCED. WRITE  FULLY,  IN  CONFI- 
DENCE, GIVING  AGE,  BACKGROUND, 
DRAFT  STATUS,  SALARY  REQUIRE- 
MENTS, ETC.  BOX  139,  BROADCAST- 
ING. 


ANNOUNCER — For  basic  major  network 
station  in  New  England.  Experience,  sal- 
ary, other  qualifications  first  letter.  Box 
65,  BROADCASTING. 


First  Class  Announcer  able  to  handle  news. 
Wanted  by  outstanding  5  KW  station. 
Box  146,  BROADCASTING. 


Newsman  capable  of  rewrite  and  good  de- 
livery. Excellent  working  conditions. 
Box  145,  BROADCASTING. 


Situations  Wanted 


CHIEF  ENGINEER— Capable  taking  com- 
plete charge.  Experienced  in  construc- 
tion, installation,  maintenance,  recording, 
all  phases  broadcast  engineering.  Also 
high  frequency  and  F.  M.  Sixteen  years 
education  and  experience,  first  class  li- 
cense, age  33,  married,  one  child,  draft 
deferred.  Good  references.  Interested  only 
in  permanent  position.  Prefer  Texas  or 
adjoining  states.  Box  118,  BROADCAST- 
ING. 


ANNOUNCER  —  ACTOR— Experience  in 
radio,  stage  and  screen.  Age  45.  Excel- 
lent health.  Box  119,  BROADCASTING. 


STATION  MANAGER,  experienced  in  all 
phases  of  radio,  contemplates  change. 
Draft  exempt.  Full  details  will  be  sent 
upon  request.  Box  120,  BROADCAST- 
ING. 


Writer — Director — Producer  wishes  New 
York  or  Chicago  connection.  Excellent 
professional  record,  4  F.  Box  121, 
BROADCASTING. 


Salesman — draft  exempt,   family,   5  years 
Experience.  Box  123,  BROADCASTING. 


Announcer — draft  exempt,  family,   1  year 
experience.  Box   124,  BROADCASTING. 


Commercial  Manager — Age  39 — 5  years  ex- 
perience— salary  .  and  commission — serv- 
ices available  September  1944 — present 
income  $4400.00.  Box  128,  BROAD- 
CASTING. 


Program  Director  or  Network  Writer-Pro- 
ducer. 10  years  radio,  2  years  agency 
experience.  Excellent  idea  man.  4-F. 
Box  130,  BROADCASTING. 


Chief  Engineer  250  Watt  station  wants 
position  5  K.W.  or  Chief  Engineer  250 
watter.  Experienced  installing  RCA, 
Western  Electric  Transmitters.  Prefer 
South.  Must  be  permanent.  Some  an- 
nouncing ability.  Draft  4  F.  Box  133, 
BROADCASTING. 


EXPERIENCED  ANNOUNCER  —  Avail- 
able immediately — Permanent  4  F — 
Western  Pa.  or  Ohio  preferred.  Box  134, 
BROADCASTING. 


RESEARCHER— Broad  experience  and  ac- 
ceptance will  consider  establishing  gen- 
eral survey  and  promotional  service  in 
good  market,  to  serve  station  managers 
and  agencies  with  on  the  spot  current 
indices  and  program  ratings ;  pass  the 
sales  ammunition ;  improve  dealer  dis- 
tribution and  cooperation.  Information 
regarding  need  for  such  service  in  your 
market  is  solicited.  Box  122,  BROAD- 
CASTING. 


Situations  Wanted  (Cont'd) 

ANNOUNCER  PROGRAM  DIRECTOR— 5 

years  experience — network  Mutual  CBS. 
Special — news  —  commercial —  general — 
prefer  South  Central  West.  Box  115, 
BROADCASTING. 


General  and  Commercial  Manager  of  small 

network  station  with  success  story  wants 
bigger  proposition.  Box  137,  BROAD- 
CASTING.  

Station  Owners!  Bring  youth,  progress, 
radio  knowledge,  business  ability  to  your 
station  with  draft  exempt  manager.  Ex- 
cellent reason  for  desiring  change.  Con- 
fidentially, let's  confer.  Write  Box  60, 
BROADCASTING. 


Announcer  —  Dependable  —  25 — draft  de- 
ferred— qualified — distance  no  obstacle. 
Box  109,  BROADCASTING.  

Available:  Two  Network  announcers,  one 
experienced  commercial  and  script  writer 
and  one  program  director-production 
manager  eleven  years  radio  stage  ex- 
perience. Apply  Box  136,  BROADCAST- 
ING.  

1st  Class  radio  telephone  engineer,  experi- 
enced, status  4  F,  wants  permanent  post- 
war position.  Available  June  1st.  State 
all  facts  in  first  letter.  Walter  Ninne- 
man  ;  WLBL  ;  Auburndale,  Wisconsin. 

TALENTED  PRODUCTION  DIRECTOR 
AND  SCRIPT  WRITER  WITH  SIX 
YEARS  EXPERIENCE  —  DRAFT  EX- 
EMPT —  SALARY  $80.  BOX  112, 
BROADCASTING. 


Wanted  to  Buy 


Ready  Cash  for  equipment  for  250-1000 
watt  station.  Also  interested  in  buying 
towers,  ground  wire,  studio  equipment. 
Write,  wire  R.  C.  Whitehead,  420  Lex- 
ington  Ave.,  New  York.  

Century  Electric  Co.  Model  321,  motor 
generator  ATR  3  phase  220  volt.  State 
condition.    Box    135,  BROADCASTING. 

1  complete  250  Watt  Standard  Broadcast- 
ing Transmitter,  also  Studio  Equipment 
and  Tower.  Box  132,  BROADCASTING. 

Cash  for  250  watt  transmitter  complete. 
Also  modulation  and  frequency  monitor. 
1379  Westminster  Ave.,  Salt  Lake  City, 
Utah. 


WANTED  —  Frequency    and  modulation 
monitors.  Box  114,  BROADCASTING. 

WANTED  TO  BUY  IMMEDIATELY:  250 

or  1000  watt  complete  broadcast  setup. 
Studio,  transmitter,  tower,  etc.  Will  be 
interested  in  any  part  of  this  equipment 
or  all.  Wire  or  write  Box  97,  BROAD- 
CASTING. 


MODULATION 
MONITOR  WANTED 

ALSO,  WANT  FRE- 
QUENCY MONITOR 
AND  OTHER  EQUIP- 
MENT,  WRITE: 

Box    131,  BROADCASTING 


Tastyyeast  Moves 

TASTYYEAST  Inc.,  Bloomfield, 
N.  J.,  has  shifted  its  account  from 
C.  L.  Miller  Co.,  New  York,  to  Co- 
lonial Adv.,  New  York.  A  ten- 
week  test  spot  campaign  on  six 
Florida  stations  was  completed 
April  1,  but  the  candy  firm  is  not 
expected  to  embark  on  regular  use 
of  radio  at  present.  Advertising 
will  be  spasmodic  and  limited  in 
view  of  restricted  sugar  supplies 
and  the  allocation  of  the  major 
production  to  the  military. 


WANTED 
CHIEF  ENGINEER 

1  KW,  CBS  regional  affiliate  and 
key  station  state  network.  Need 
experienced  dependable  man  with 
executive  ability.  Prefer  draft  ex- 
empt or  reasonably  certain  de- 
ferred status.  Located  progressive 
growing  southwestern  city.  Com- 
pensation includes  partly  furnished 
house.  Position  open  May  First  or 
sooner,  airmail  or  wire — 
P.  O.  Box  2761 
Phoenix,  Arizona 

=SCRIPT  WRITER= 

0  Poultry  and  livestock  back- 
ground. Writing,  contacting  feed 
and  remedy  accounts  of  this  36 
year  old  Advertising  Agency.  Write 
fully  in  confidence, accounts  worked, 
draft  status,  samples,  photo  and 
salary  range  to  Radio  Director, 

SIMMONDS  &  SIMMONDS,  INC. 
201  North  Wells    -    Chicago  6,  III. 


Looking  for  a  station  man- 
ager? Program  Director  of 
clear  channel  network  sta- 
tion, with  5  years'  radio, 
seeks  position  with  post- 
war future,  preferably  in 
the  West.  Experience  in  all 
phases  of  radio  except  en- 
gineering. Am  now  em- 
ployed. Draft  1-C. 

Box  138 
BROADCASTING 


WANTED 

Good  announcer  for  early  morning  program,  6:30- 
8:30.  Must  be  experienced,  intelligent  and  hard  work- 
ing. No  prima  donnas.  Permanent  job  for  right  man. 
Must  be  4-F  or  draft  exempt.  If  now  making  $35.00 
or  less,  you  will  be  interested  in  our  offer.  Station 
has  full  NBC  service  and  is  not  a  hick  town  operation. 

WKPT 

KINGSPORT,  TENN. 
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House  FCC  Hearings  to  Resume  Soon; 
Sirica  Plans  an  'Objective9  Investigation 


HEARINGS  by  the  House  Select 
Committee  to  Investigate  the  FCC 
will  be  resumed  immediately  after 
April  12,  when  Congress  returns 
from  the  Easter  holidays,  John  J. 
Sirica,  newly  appointed  Committee 
general  counsel,  said  last  week. 
Harry  S.  Barger,  chief  investigator 
and  acting  general  counsel  since  the 
resignation  of  Eugene  L.  Garey  last 
February,  will  resume  cross-exam- 
ination of  Charles  R.  Denny  Jr., 
Commission  general  counsel,  Mr. 
Sirica  added. 

"It  will  take  me  at  least  two  or 
three  months  to  familiarize  myself 
with  the  record,"  said  the  40-year- 
old  Washington  attorney  whose  ap- 
pointment was  announced  March  31 
following  a  Committee  executive 
session  [Broadcasting,  April  3]. 

"I  have  the  highest  regard  for 
Mr.  Barger's  ability  as  an  investi- 
gator and  lawyer,"  he  continued. 
"Until  I  get  my  feet  on  the  ground 
and  can  digest  the  2,000  pages  of 
printed  record,  Mr.  Barger  will 
carry  on." 

Sirica  Given  Authority 

Mr.  Sirica  will  be  given  full  au- 
thority to  conduct  the  investigation, 
according  to  Chairman  Lea  (D- 
Cal.).  Staff  appointments  will  be 
made  by  the  general  counsel  with 
approval  of  the  Committee,  he  add- 
ed. Mr.  Sirica  said  that  until  he 
becomes  more  familiar  with  the  job 
he  will  not  appoint  any  assistants. 
He  paid  tribute  to  the  work  of  both 
Mr.  Barger  and  Harvey  Walker, 
assistant  investigator  who  left  last 
week  for  service  in  the  Navy  as  an 
Ensign. 

Robert  B.  Barker,  former  inves- 
tigator-attorney for  the  Committee 
who  resigned  last  Nov.  1,  returned 
to  the  Committee  last  Monday  fol- 
lowing his  appointment  April  1  by 
Chairman  Lea.  Mr.  Barker  also 
has  done  investigative  work  for  the 
Dies  Committee  on  Un-American 
Activities. 

Mr.  Sirica  emphasized  that  his 
sole  aim  in  the  investigation  is  to 
do  an  '  objective  job"  divorced  en- 
tirely from  any  political  or  personal 
ambitions.  He  has  been  a  District 
resident  all  his  adult  life  and  has 
never  voted,  although  his  former 
Government  affiliation  as  assistant 
U.  S.  attorney  for  the  District  of 
Columbia,  was  through  a  Republi- 
can appointment  during  the  Hoover 
administration. 

Entitled  to  Facts 

"I  believe  the  Congress  and  the 
American  people  are  entitled  to  all 
the  facts  and  my  job,  as  I  see  it,  is 
to  present  those  facts,  good  or  bad, 
to  the  Committee,"  said  the  new 
general  counsel.  "I  don't  believe  I 
know  anyone  connected  with  the 
FCC.  Certainly  I've  never  practiced 
before  the  Commission.  If  this  in- 
vestigation can  help  Congress  to 
write  good  communications  legis- 
lation, based  upon  the  facts  as  we 


MR.  SIRICA 

find  them,  I  will  feel  that  our  job 
has  been  accomplished." 

Mr.  Sirica  said  the  nearest  he 
ever  got  to  direct  contact  with  radio 
was  a  year  ago  when  he  was  re- 
tained by  Coudert  Bros.,  New  York 
law  firm  and  attorneys  for  the  An- 
drew Jergens  Co.,  as  Washington 
counsel  and  trial  lawyer  when 
Eleanor  Patterson  of  the  Washing- 
ton Times-Herald  sued  Walter 
Winchell  for  alleged  libel.  Also 
named  as  defendants  were  the  Jer- 
gens Co.,  Mr.  WinchelPs  sponsors, 
and  the  Blue  Network  Co.  The  suit 
was  withdrawn  the  day  of  trial. 

Mr.  Sirica,  a  bachelor,  plans  to 
continue  his  private  practice,  al- 
though he  will  devote  the  major 
portion  of  his  time,  he  said,  to  the 
Committee  investigation. 

As  he  took  over  the  legal  and  in- 
vestigating staff  the  Committee  had 
a  balance  of  more,  than  $35,000  of  a 


Subsidy  Bill  Faces  Fight 

CONTROVERSY  over  the  Cannon 
newspaper  subsidy  bill  (HR-3693) 
to  authorize  the  Treasury  to  spend 
up  to  15  million  dollars  annually 
for  War  Bond  advertising  in  news- 
papers in  cities  of  25,000  popula- 
tion or  less  and  in  weeklies  in  the 
larger  communities,  is  expected  to 
arise  if  the  Rules  Committee  re- 
ports the  bill  out  for  floor  consider- 
ation. Rep.  Cannon  (D-Mo.),  spon- 
sor of  the  measure,  a  companion  to 
the  Bankhead  Senate-passed  bill, 
said  last  Wednesday  he  had  been 
assured  by  the  Rules  Committee  his 
bill  would  be  approved  shortly.  Sev- 
eral members  of  the  Committee, 
however,  are  known  to  oppose  the 
bill  as  discriminatory  and  a  sub- 
sidy. 

Hooper  Report  Shows 
Hope  Leads  in  Evening 

BOB  HOPE  leads  the  list  of  "First 
Fifteen"  program  in  the  March  30 
Evening  Network  Hooperatino;s, 
followed  by  Fibber  McGee  &  Molly, 
second,  and  Jack  Benny,  third.  The 
list  continues  as  follows:  Charlie 
McCarthy,  Walter  Winchell,  Radio 
Theatre,  Red  Skelton  (rating  "com- 
puted" in  Eastern  Time  Zone) ,  Joan 
Davis  with  Jack  Haley,  Take  it  or 
Leave  it,  Mr.  District  Attorney, 
Abbott  and  Costello,  Fred  Allen, 
Screen  Guild  Players,  Aldrich  Fam- 
ily and  Bing  Crosby  (substitute). 

Average  evening  program  rating 
of  10.4  is  down  1.0  from  a  year 
ago,  and  down  0.1  from  the  last 
report.  Average  sets-in-use  of  31.8 
is  up  0.9  from  a  year  ago,  and 
down  0.2  from  the  previous  report. 
Average  available  audience  reg- 
istered no  change  from  the  last 
report,  but  showed  a  drop  of  0.4 
from  last  year. 


total  fund  of  $110,000.  The  initial 
appropriation,  at  the  outset  of  the 
probe  more  than  a  year  ago,  was 
$60,000.  Late  last  year  the  Com- 
mittee on  Accounts  approved  an- 
other $50,000  appropriation  for  the 
investigation. 


Snow  Trouble 

UP  WESTCHESTER  way 
the  14  inch  snowfall  one  day 
last  week  gave  Frank  A. 
Seitz,  managing  director  of 
WFAS  White  Plains,  N.  Y., 
a  chance  to  show  his  versa- 
tility. Arriving  at  7:30  a.m. 
Mr.  Seitz  found  himself  the 
only  one  on  deck  at  air-time. 
For  the  next  90  minutes  he 
performed  the  duties  of  trans- 
mitter engineer,  studio  oper- 
ator, announcer,  news  editor, 
platter  turner  and  traffic  su- 
pervisor. By  nine  o'clock  oth- 
er staffers  who  found  them- 
selves stalled  by  suspended 
transportation  facilities  be- 
gan to  trickle  in,  allowing 
Mr.  Seitz  to  resume  his  man- 
agerial duties.  Note  to  FCC: 
Don't  worry — Mr.  Seitz  holds 
a  first  class  radio  telephone 
operator's  license  and  is  chief 
engineer  of  WFAS  anyway. 


MUTUAL- DON  LEE 
GETS  STANDARD  OIL 

STANDARD  OIL  CO.  of  Califor- 
nia has  shifted  networks  from  Blue 
to  Mutual-Don  Lee  for  its  five 
weekly  news  commentary  by  Low- 
ell Thomas,  effective  May  15.  Rea- 
son for  the  shift,  it  was  explained, 
was  the  sponsor's  desire  to  secure 
earlier  time  which  was  not  avail- 
able on  the  Blue  because  of  the 
inability  of  certain  stations  in  the 
Pacific  Northwest  to  clear  the  pe- 
riod. 

Contract,  which  was  signed  in 
the  office  of  Dan  J.  Donnelly,  man- 
ager of  KFRC  San  Francisco,  is 
for  52  weeks.  Agency  is  BBDO. 
Ray  Rhodes,  sales  manager  of 
KFRC,  is  account  executive.  New 
time  of  7:15-7:30  p.m.  (PWT), 
Monday  through  Friday,  to  the  en- 
tire Don  Lee  Network  of  36  sta- 
tions in  Idaho,  Washington,  Ore- 
gon and  California,  with  probable 
expansion  to  the  Inter-Mountain 
Network,  Arizona  and  Honolulu. 

Under  discussion  is  a  plan  to 
bring  the  representatives  of  the 
36  stations  involved  in  the  deal  to 
San  Francisco  for  a  meeting  with 
Standard  Oil  officials  to  discuss  de- 
tails for  a  western  promotional 
campaign  for  Thomas. 


Analysts  Elect 

JOHN  W.  VANDERCOOK,  NBC- 
Blue  commentator,  who  expects  to 
leave  shortly  to  join  NBC's  London 
invasion  team,  has  been  elected 
president  of  the  Assn.  of  Radio 
News  Analysts,  succeeding  Maj. 
George  Fielding  Eliot,  CBS.  Others 
elected  were:  Maj.  Eliot  and  Ray- 
mond Gram  Swing,  Blue,  vice- 
president;  Cesar  Searchinger,  NBC 
secretary;  and  Quincy  Howe, 
WQXR,  treasurer.  H.  V.  Kalten- 
born,  NBC,  was  elected  chairman 
of  the  executive  board. 


Drawn  for  Broadcasting  by  Sid  Hix 
"Petrillo  Heard  Our  Studio  Canary  Chirp  During  the  String  Ensemble 
Program  Last  Week!" 


Heinz  Summer  Show 

SUMMER  replacement  for  H.  J. 
Heinz  Co.'s  Information  Please  on 
NBC  Monday,  9:30-10  p.m.  will  be 
an  all-musical  show  Vacation  Sere- 
nade to  start  around  the  first  of 
July.  Talent  will  include  Wilfred 
Pelletier,  orchestra  conductor. 
Agency  is  Maxon  Inc.,  New  York. 
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More  advertisers  spend 
more  money  to  sell  more 
merchandise  to  more  people 
on  WLW  than  on  any  other 
radio  station  in  the  world. 


PIVISION  OF  THE  CROSLEY  CORPORATION 

Nation's    Most    Merchandise-able  Station 


Rough  stuff 


that  makes  for 


smoother"  broadcasting 


Ahis  is  an  enlarged  view  of 
the  surface  of  a  Zirconium-coated  anode 
in  an  RCA  Transmitting  Tube. 
Magnified,  its  texture  looks  something  like  coral. 
Actually,  Zirconium  is  a  metal . . .  w  ith 
two  characteristics  that  are  important  to  broadcasters: 

1  •  Its  irregular  surface  dissipates  more  heat 
than  does  a  smooth  surface  of  equal  area. 
This  lets  the  tube  run  cooler. 
i 

2 .  Because  of  its  chemical  activity,  it  combines  with  stray  gases 
Thus  the  high  vacuum  in  the  tube  is  maintained  during  tube  life. 

Not  all  RCA  Transmitting  Tubes  need  Zirconium-coated  anodes 
But  where  used,  these  particular  anodes, 
which  were  first  used  in  this  country  by  RCA, 
insure  station  operators  and  engineers  Longer  Tube  Life. 


This  is  only  one  of  many  examples  of 
RCA's  continuing  tube  research,  "know  how," 

and  engineering  achievement  that  have  made  RCA  Transmitting  Tubes 
the  standard  of  comparison  in  the  broadcasting  industry. 
The  Magic  Brain  of  all  electronic  equipment  is  a  Tube  .  .  . 
and  the  fountain-head  of  modern  Tube  development  is  RCA. 

BUY  MORE  WAR  BONDS 


RADIO  CORPORATION  OF  AMERICA 


5,000  Baltimore 
Listeners  per  Dollar 


•  That's  what  W-I-T-H 
delivers  in  Baltimore  on  a  Sunday 
afternoon  show.  Latest  figures,  using 
coverage,  cost  and  number  of  listeners, 
give  you  a  common  denominator  that 
proves  why  W-I-T-H,  day  in  and  day 
out,  produces  at  the  lowest- cost-per- 
dollar-spent  in  Baltimore. 


WITH 

The  Independent  Station  in 

BALTIMORE 


TOM  TINSLEY,  President 
Represented  Nationally  by  HEAD  LEY-  RE  ED 


N1L.ES,  Mich. — Mr.  and  Mrs.  J.  F.  Robeson  own  their  own 
home  at  1615  Ferry  street,  Niles.  Mr.  Robeson  was  born  on 
a  farm.  His  father's  sister,  Mrs.  G.  E.  Bausman,  still  lives 
on  a  farm  near  Dayton,  Indiana.  Pictures  show  Mr.  Robeson 


in  his  well-equipped  basement  work  shop,  which  shares  his 
hobby  time  with  his  lawn  and  garden;  Mrs.  Robeson  at 
her  sewing  machine,  and  the  Robesons  interrupted  at 
their  reading. 


IN  TOWN 
AND  COUNTRY . 


There's  a  Common  Background 


FOLKS  in  Midwest  America,  whether  from 
city  or  country,  think  and  react  pretty 
much  alike.  It's  probably  because  so  many  of 
the  city  folks  either  came  from  the  farm 
themselves,  or  have  relatives  who  are  farming. 
Consider  the  G.  E.  Bausmans,  farming  near 
Dayton,  Indiana,  and  Mrs.  Bausman's  nephew, 
J.  F.  Robeson,  a  railroad  clerk  in  Niles,  Michi- 


gan (pop.  11,328).  Both  the  Bausmans  and 
Robesons  regularly  buy  WLS- advertised 
products!  Checking  last  year's  purchases  in 
classes  of  goods  advertised  on  the  station,  we 
found  that  46%  of  the  Bausmans'  selections 
and  45%  of  the  Robesons'  selections  were 
brands  advertised  on  WLS!  Here's  definite 
evidence  that,  both  in  town  and  country, 
WLS  Gets  Results! 


DAYTON,  Ind.— Mr.  and  Mrs.  G.  E.  Bausman  (she  is  Mr. 
Robeson's  aunt)  own  a  beautiful  home  on  a  155-acre  farm 
near  Dayton.  The  house,  a  sturdy  and  spacious  brick  struc- 
ture, was  built  in  1843,  has  been  completely  modernized 
with  running  water,  electric  stove  and  refrigerator,  and 


...AND  COUNTRY 

central  heating.  They  have  a  car,  truck  and  two  tractors. 
Mr.  Bausman  is  one  of  the  principle  cattle  feeders  in 
Tippecanoe  county;  his  wife  has  long  been  one  of  the  state 
leaders  in  farm  women's  organizations  and  activities.  Pic- 


tures show  Mrs.  Bausman  looking  over  her  extensive  collec- 
tion of  valuable  milk  glass  (she  has  another  cabinet  of 
Majolica);  the  couple  before  one  of  two  marble  fireplaces 
in  their  living  room;  and  Mr.  Bausman  relaxing  in  his  easy 
chair  —  near  the  radio,  of  course. 


MANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK — KOY  PHOENIX   *    KTUC  TUCSON    *    KSUN  BISBEE-LOWELL 


Cultivate  a 


*t/ tetany  (fa/ietw 

in  New  England 


NEW  ENGLAND  is  fertile  ground.  It  isn't  a 
question  of  sales  richness,  it's  a  question 
of  covering  all  the  productive  acreage  with 
effective  selling. 

The  more  you  sow,  the  more  you'll  reap  in 
the  21  key  market  areas  which  comprise 
2,055,010  radio  homes. 

The  Yankee  Network  hometown  station  in 
each  of  these  markets  is  the  cultivator.  It  gives 
you  the  direct  contact  necessary  to  reap  the 
bumper  crop  you  are  after. 

Planting  the  sales  seed  directly  in  each  field 
is  obviously  the  sensible  procedure.  There  is 
only  one  effective  way  to  do  it  by  radio.  Use 
The  Yankee  Network's  21  stations,  reaching  a 
potential  audience  of  8,377,543  out  of  the 
total  New  England  population  of  8,437,290. 


Acceptance 
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PORTRAIT  OF  A 


(rA^^i  MARKET 


•  Representative  of  KWKH-land's  growth  in 
population  is  Shreveport,  hub  of  the  rich  East 
Texas-North  Louisiana-South  Arkansas  area.  In 
the  past  decade  Shreveport's  population  has  in- 
creased more  than  25  per  cent.  This  is  not  a  war- 
time increase,  but  a  steady  rise  resulting  from 
greater  demands  for  the  market's  resources 
such  as  oil  and  gas,  lumber,  minerals  and  di- 
versified agricultural  and  livestock  products.  In 
addition,  wartime  expenditures  have  brought 
about  a  steady  increase  of  industrial  growth 


destined  to  become  an  important  factor  in  post- 
war prosperity. 

All  these  things  make  for  a  healthy,  growing 
market . . .  one  in  which  your  advertising  dollars 
will  sell  now  and  build  greater  sales  in  the 
future.  There  is  only  one  medium  powerful 
enough  to  cover  it  completely,  effectively  — 
KWKH,  the  Shreveport  Times  station!  For  de- 
tails and  availabilities,  contact  KWKH  directly 
or  . . .  ask  a  Branham  Man! 


KWKH 

50,000  WATTS 


A  Shreveport  Times  Station 


CBS 


Represented  by  the  Branham  Co. 
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OU  are  the  Hope  of  the  World 


ot  in  the  Halls  of  Congresses 
and  Parliaments — 


Not  in  the  Staff  Rooms  of  Generals 
and  Admirals — 

Not  in  the  meeting  halls  of  societies 
and  organizations — 

It  is  in  none  of  these  places  that  a 
great  new  world  will  be  fashioned 
and  grow  to  new  greatness. 

It  is  in  your  home  .  .  .  your  living 
room — in  your  mind  and  in  your 
heart.  Yours  is  the  strength  that 
must  set  the  world  aright. 

Yes,  you  are  the  hope  of  the  world. 

A  wiser,  broader-visioned,  more  un- 
derstanding you. 

A  you  of  vision  and  the  capacity 
for  greatness  .  .  . 

A  you  who  knows  the  ways  of  hu- 
man beings  .  .  .  people  of  this  land 
and  other  lands  .  . . 


Who  hears  the  news  .  .  .  the  music 
and  the  drama  of  the  world. 

Who  hears  its  laughter  and  its  sobs 
— who  understands  the  work  and 
the  games  of  everywhere. 

A  you  who  knows  the  aspirations 
and  ambitions  and  strivings  of  others 
like  yourself — folks  who  speak  a 
common  language  of  dreams  and 
longings  .  .  .  and  have  the  will  and 
the  wit  to  make  dreams  into  realities. 

Yes,  it  is  you  who  are  the  hope  of 
the  world. 

For  no  home,  no  village,  no  nation 
and  no  world  can  be  more  great  or 
noble  than  the  individuals  who 
people  it  .  .  . 

*       *  * 

No  American  can  look  to  the 
future  without  a  deep  and  sober 
regard  for  the  children  of  America 


.  .  .  his  children  .  .  .  citizens  of  the 
future. 

The  Blue  Network  and  its  affiliated 
stations  have  taken  this  important 
audience  with  great  seriousness. 
Thus,  it  is  no  accident  that  children 
are  offered  a  wide  variety  of  good, 
wholesome  entertainment — the  Blue 
Playhouse  .  .  .  the  entertaining  and 
instructive  Quiz  Kids  .  .  .  the  pure 
adventure  that  is  part  and  parcel 
of  every  child's  ambitions  .  .  .  Terry 
and  The  Pirates,  Dick  Tracy,  The 
Sea  Hound,  Jack  Armstrong,  Hop 
Harrigan,  Captain  Midnight,  The 
Lone  Ranger,  Storyland  Theatre, 
Land  of  the  Lost,  Coast  to  Coast 
on  a  Bus. 

It's  radio  for  all  people  of  all  ages 
.  .  .  on  "The  Blue" — great  music, 
complete,  accurate  news,  great  ring- 
ing forum,  pure  drama,  adventure, 
variety,  comedy!  Listen,  America! 


THIS  IS  THE 


NETWORK 


AMERICAN  BROADCASTING  SYSTEM,  INC. 


.  .  and  still  it's 

66 


TV 


And  here's  advertisement  number  three  in  the  BLUE  Network- 
BLUE  stations  national  campaign. 

As  you  read  the  copy  you  will  realize  again  that  we  are  con- 
tinuing to  tell  the  story  of  broadcasting — not  from  our  point  of 
view,  but  from  the  listeners'  angle — always  the  "you"  angle. 

A  very  important  portion  of  that  "you"  is  the  youth  of 
America. 

The  Blue  is  serving  them  with  more  shows  for  children  than 
ever  before.  At  the  same  time  there  are  still  several  "kid  shows" 
available  and  good  periods  in  which  to  run  them. 


.  .  and  the  purpose  of  the  Campaign  is  still 

0    MAKE    THE  ^^^y^/y^    A     BETTER    BUY    F0R  Y0U 


WHAT'S  jlDUH 
"HTTEDTIOn-GETTER"? 

In  printed  advertisements  the  function  of  an  illustration  is  to  catch 
the  reader's  eye.  In  radio,  the  function  of  "entertainment"  is  to  catch 
the  listener's  ear.  But  don't  forget  that,  regardless  how  attractive  the 
illustration  or  the  program,  the  whole  idea  is  frustrated  unless  the  con- 
sumer gets  the  sales  message. 

Sonovox  does  for  the  sales  message  what  "entertainment"  is  supposed 
to  do  for  a  program.  Sonovox  puts  interest-value,  curiosity -appeal, 
interruptive- quality  into  the  commercial  itself.  And  that's  why  the 
sponsor-identification  rating  of  programs  using  Sonovox  goes  up  quickly, 
and  stays  up,  while  most  others  rise  slowly  through  the  sheer  weight 
of  repetition. 

Sonovox  is  a  new  art — but  not  for  art's  sake.  Sonovox  is  offered  as  a 
means  of  increasing  the  effectiveness  of  radio  commercials. 

Sonovox  is  sold  essentially  like  talent.  Under  each  license  for  spe. 
cific  use,  a  reasonable  license  fee  is  charged  for  Sonovox  performing 
rights.  The  only  additional  cost  to  licensee  is  for  a  trained  articu- 
lator made  available  by  us  in  any  broadcasting  or  recording  studio 
in  New  York,  Chicago,  or  Hollywood,  at  standard  AFRA  scale. 

WRIGHT-SONOVOX,  INC 

"Talking  and  Singing  Sound" 
FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 


Some  Typical 
SONOVOX  PIONEERS* 

American  Chicle  Co.  (Black  Jack  Gum) 
Badger  and  Browning  &  Hersey,  Inc. 
American  Industries  Salvage  Committee 
(Steel  Scrap  Drive) 

McCann-Erickson,  Inc. 

Buick  Motors  Division,  General  Motors 
Corp. 

Arthur  Kudner,  Inc. 
Chicago,  Milwaukee,  St.  Paul  cV 
Pacific  R.  R. 

Roche,  Williams  &  Cunnyngham,  Inc. 
Colgate-Palmolive  Peet  Company 
(Vel,  Palmolive) 
Ward  Wheelock  Co.  and 
Wm.  Esty  &  Co.,  Inc. 
Delaware,  Lackawanna  £r  Western 
Coal  Co. 

Rutkrauff  &  Ryan,  Inc. 
Walt  Disney  Productions 
Emerson  Drug  Company  (Bromo-Seltzer) 

Ruthrauff  Gr  Ryan,  Inc. 
Christian  Feigenspan  Brewing  Company 
(Feigenspan  and  Dobler  P.O.N. 
Beers  and  Ales) 
E.  T.  Hcrward  Co. 
Feltman-Curme  Shoes 

Russell  C.  Comer  Advertising  Co. 
Forum  Cafeterias  of  America 

R.J.  Potts-Calkins  &  Holden,Inc. 
Griesedieck-Western  Brewery  Co. 
(Stag  Beer) 
Maxon,  Inc. 
Grocery  Store  Products  Sales  Co.,  Inc. 
(Fould's  Macaroni  Products) 
Campbell-Ewald  Co.,  Inc. 
Andrew  Jergens  Co. 

(Woodbury's  Products) 
Lennen  &  Mitchell,  Inc. 
Lever  Brothers  Co.  (Lifebuoy  Soap) 

Ruthrauff  &  Ryan,  Inc. 
Lyon  Van  cV  Storage  Co. 

Batten,  Barton,  Durstine  &  Osborn,  Inc 
National  Broadcasting  Company 
Naval  Aviation  Selection  Board 
Navy  Seabees  (U.  S.  Navy,  Construction 

Battalions) 
Office  of  Civilian  Defense  (Region  Six) 
Pabst  Sales  Company  (Pabst  Beer) 

Warwick  &  Legler,  Inc. 
Pan  American  Coffee  Bureau 

Buchanan  &  Co.,  Inc. 
Purity  Bakeries  Service  Corp. 

(Taystee  Bread,  Grennan  Cakes) 

Quaker  Oats  Company 

Ruthrauff  &  Ryan,  Inc. 
Radio  Corporation  of  America 

Ruthrauff  &  Ryan,  Inc. 

Radio  Station  KOMA,  Oklahoma  City 
Alvino  Rey  and  his  Orchestra 

Shell  Oil  Company,  Inc. 

J.  Walter  Thompson  Co. 

Stanco,  Inc.  (Mistol) 

McCann-Erickson,  Inc. 

U.S. Treasury  Dept. 
Universal  Pictures  Company,  Inc. 
Warner  Brothers  Pictures,  Inc. 
Willards  Chocolates,  Ltd. 

Cockfield,  Brown  &  Co.,  Ltd. 

*Space  no  longer  permits  a  complete  list  of 
Sonovox  users. 


CHICAGO:  180  N.  Michigan     NEW  YORK:  444  Madison  Ave.     SAN  FRANCISCO:  111  Slitter     HOLLYWOOD:  6331  Hollywood    ATLANTA:  322  Palmer  lilcig. 
Franklin  6373  Plaza  5-4130  Sutter  4353  Hollywood  2151  Main  5667 
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Ryan  Seeks  Broadcaster-FCC  Cooperation 


Says  Two  Groups 
Have  Common 
Objectives 

J.  HAROLD  RYAN  last  Saturday 
formally  assumed  the  presidency 
of  the  National  Association  of 
Broadcasters  with  a  plea  to  broad- 
casters to  stick  together  in  ful- 
filling their  public  obligations  and 
an  invitation  to  the  FCC  to  work 
with  the  organization  in  achieving 
maximum  radio  performance  by 
"understanding  cooperation." 

Brushing  aside  past  grievances 
of  the  NAB  with  the  FCC  Mr. 
Ryan,  in  a  statement  to  Broad- 
casting [see  text  herewith],  said 
he  believed  both  radio  and  the  FCC 
were  here  to  stay.  "Both  have  a 
common  objective  and  should  be 
able  to  attain  it  by  understanding 
cooperation,"  he  said. 

Interim  Service 

In  taking  over  the  office  occupied 
by  Neville  Miller  for  six  years, 
Mr.  Ryan  becomes  the  second  paid 
president  of  the  NAB.  A  practical 
broadcaster  who  had  served  since 
December  1941  in  Washington  as 
Assistant  Director  of  Censorship, 
Mr.  Ryan  was  elected  to  the  NAB 
post  last  Feb.  3  by  the  NAB  board 
meeting  in  extraordinary  session 
in  Chicago.  He  then  agreed  to 
serve  as  the  interim  executive  until 
July  1,  1945. 

Mr.  Ryan  assumed  his  new  post 
on  April  15 — precisely  on  sched- 
ule. Last  Thursday  he  handed  over 
to  John  E.  Fetzer,  owner  of  WKZO 
Kalamazoo,  the  functions  of  As- 
sistant Director  of  Censorship  in 
charge  of  radio,  and  then  moved 
up  to  NAB  Washington  headquar- 
ters at  1760  N  St.,  N.W.  Mr.  Fet- 
zer, a  member  of  the  NAB  board 
and  an  active  figure  in  Association 
affairs,  was  named  Mr.  Ryan's  suc- 
cessor by  Byron  Price,  Director  of 
Censorship,  following  Mr.  Ryan's 
acceptance  of  the  NAB  post. 

In  his  maiden  statement  as  lead- 
er and  spokesman  for  American 
radio,  Mr.  Ryan  expressed  his  "ut- 
ter faith"  in  American  broadcast- 
ers. If  they  work  together  toward 
I  the  common  goal  of  good  radio,  he 
declared,  they  will  "meet  any  test 
to  which  they  are  put  by  those 
they  serve." 

Expressing  no  preconceived  no- 
tions about  immediate  radio  prob- 


New  NAB  President  Caught  at  His  Desk  by  Harris  &  Ewing  Cameraman 

lems,  the  59-year-old  Toledoan  had  E.  Arney  Jr.,  secretary-treasurer, 

been  in  touch  with  NAB  headquar-  as  acting  managing  director.  He 

ters   since  his   appointment  last  will  meet  with  the  full  NAB  board 

February,  functioning  through  C.  of  26  members  May  8-10  at  the 


Statler  Hotel  in  Washington,  at 
which  time  he  will  outline  his  plans 
and  possibly  the  question  of  head- 
quarters' staff  reorganization.  Un- 
der NAB's  by-laws,  the  president 
has  virtual  plenary  powers. 
Legislative  Session 
Mr.  Ryan  was  to  confer  this 
week  with  Don  S.  Elias,  executive 
director  of  WWNC  Asheville, 
chairman  of  the  Legislative  Com- 
mittee, in  connection  with  the 
White-Wheeler  bill  (S-814)  now 
pending  before  the  Senate  Inter- 
state Commerce  Committee  follow- 
ing hearings  before  the  Commit- 
tee. It  is  expected  the  Legislative 
Committee  will  meet  with  Mr. 
Ryan  during  the  week  of  April  24 
to  appraise  the  legislative  situa- 
tion. Members  of  this  Committee, 
in  addition  to  Chairman  Elias,  are : 
Clair  R.  McCullough,  WGAL  Lan- 
caster; Joseph  H.  Ream,  CBS  New 
York;  Frank  M.  Russell,  NBC 
Washington;  James  D.  Shouse, 
WLW  Cincinnati;  James  W. 
Woodruff  Jr.,  WRBL  Columbus, 
Ga.;  G.  Richard  Shafto,  WIS  Co- 

(Continued  on  page  56) 


J.  HAROLD  RYAN'S  DECLARATION  OF  POLICY 


WE  HAVE  plenty  of  evidence  in 
the  world  today  that  men  must 
stand  together  if  they  intend  to 
preserve  the  rights  to  which  free- 
men are  born.  But  in  standing  to- 
gether, they  must  recognize  and  re- 
spect and  carry  with  courage  the 
obligations  incumbent  upon  those 
who  would  enjoy  the  privileges  of 
democratic  living. 

I  enter  the  presidency  of  the 
National  Association  of  Broadcast- 
ers convinced  of  this,  that  the 
broadcasting  industry  has  many  ob- 
ligations which  must  be  met.  It  is 
obligated  to  the  Government,  which 
is  to  say  that  it  is  obligated  to  the 
people  who  ARE  the  Government. 
To  the  people  of  the  United  States 
broadcasters  owe  good  and  clean 
programming  in  entertainment, 
honest  reporting  of  the  news  and 
fair  interpretation  of  it,  conscien- 
tious support  of  worthy  community 
projects,  true  reflection  of  matters 
political  and  social ;  in  short,  to  the 
people  the  broadcasters  owe  GOOD 
RADIO. 

I  see  the  National  Association  of 


Broadcasters  as  an  instrument 
which  can  be  used  in  helping  to  pay 
that  debt.  I  see  it,  too,  as  a  defend- 
er of  the  American  system  of  broad- 
casting as  the  RIGHT  system  of 
broadcasting.  To  my  mind  it  has 
always  been  the  right  system  and 
the  only  one  consistent  with  our 
national  aims  as  a  democracy. 

If  you  want  to  know  what  I  be- 
lieve, I  believe  that  the  Association 
should  continue  vigorously  its  pro- 
gram for  obtaining  new  legislation 
which  is  patterned  to  meet  the  re- 
quirements of  an  industry  that  has 
proven  itself  worthy;  I  believe  the 
Association  should  direct  its  influ- 
ence toward  technical  improve- 
ments, for  in  that  direction  lies 
greater  service  to  the  people;  I  be- 
lieve it  should  devote  itself  to  re- 
moving whatever  scar-tissue  re- 
mains from  earlier  days,  when 
broadcasting's  objectives  had  not 
come  into  clear  focus. 

I  believe  radio  is  here  to  stay 
and  I  have  an  overpowering  pre- 
sentiment that  the  Federal  Com- 
munications  Commission  is  also. 
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Both  have  a  common  objective  and 
should  be  able  to  attain  it  by  under- 
standing cooperation. 

Beyond  this,  I  hope  that  the  Asso- 
ciation will  devote  itself  to  sponsor- 
ing sounder  management  among 
radio  stations,  that  all  may  prosper 
according  to  their  desserts.  Such 
management,  it  seems  to  me,  should 
treat  with  equal  emphasis  the  prob- 
lems of  programming  as  well  as 
the  problems  of  the  commercial  de- 
departments.  Broadcasting's  duty 
to  its  sponsors  is  clear-cut — to  en- 
able them,  through  its  medium,  to 
speak  honestly  and  sincerely  of 
their  products  to  the  public.  This 
concept  is  as  historically  American 
as  the  pioneer  trading-post,  which 
patterned  it. 

I  have  utter  faith  in  America's 
broadcasters.  I  know  many  of  them 
personally  and  I  hope  to  meet  more 
of  them.  They  subscribe  to  the  sen- 
timents I  have  stated  here,  I  be- 
lieve, and  they  will  meet  any  test 
to  which  they  are  put  by  those  they 
serve. 
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RTPB  Panel  Proposes  Wider  FM  Band 


Modulation,  VHF  Band 
Position,  Channel 
Size  Studied 

FORMAL  resolutions  proposing  a 
widening  of  the  present  FM  band 
from  its  existing  40-channel  limit 
to  80  or  100  channels,  retention  of 
the  200  kc  channel  width,  and  con- 
tinued occupancy  of  the  existing 
portion  of  the  spectrum  for  FM 
were  adopted  by  Panel  5  of  the 
Radio  Technical  Planning  Board  at 
an  all-day  session  at  the  Palmer 
House  in  Chicago  April  11.  C.  M. 
Jansky  Jr.,  senior  partner  of  Jan- 
sky  &  Bailey,  consulting  engineers 
of  Washington,  presided  at  the 
meeting  attended  by  some  30  mem- 
bers and  observers. 

The  panel,  part  of  the  RTPB 
structure  created  to  develop  pro- 


posed allocations  and  standards  for 
various  radio  services  for  FCC  con- 
sideration, concluded  that  there  are 
no  systems  of  modulation  which 
show  any  indication  of  being  either 
as  good  or  better  than  FM.  More- 
over, it  held  that  despite  contentions 
of  interference  in  the  present  FM 
range  (42-50  mc)  the  present  posi- 
tion should  not  be  changed. 

The  panel  advocated  a  minimum 
of  80  to  100  channels  for  FM,  both 
commercial  and  non-commercial,  in 
a  continuous  band.  Television  chan- 
nel No.  1  occupies  the  range  from 
50  to  56  mc  and  the  amateurs  have 
the  range  from  56  to  60  mc — the 
additional  bands  sought. 

The  proposal  for  expansion  of 
the.  band,  to  cover  80  to  100  mc  in 
lieu  of  the  present  40-channel 
range,  was  advanced  by  Walter  J. 
Damm,  WTMJ-WMFM  Milwaukee, 


as  president  of  FM  Broadcasters 
Inc.,  on   his  board's  instructions. 

It  was  also  recommended  that  the 
name  of  Panel  5  should  be  changed 
from  VHF  Broadcasting  to  FM 
Broadcasting,  since  the  panel  had 
decided  it  shall  be  used  for  broad- 
casting in  very  high  frequencies. 

The  formal  resolutions,  as  adopt- 
ed at  the  all-day  session,  were: 

(  I)  Type  of  Modulation  :  The  Panel 
at  its  first  meeting  had  referred  to  its 
"Committee  on  the  State  of  the  Art", 
composed  of  men  having  access  to  clas- 
sified radio  information,  the  question 
whether  or  not  there  have  been  any 
new  undisclosed  developments  in  the 
art  which  would  offer  advantages  for 
VHF  broadcasting  superior  to  the  sys- 
tem of  frequency  modulation  now  pro- 
vided for  in  the  present  rules  of  the 
FCC  governing  Frequency  Broadcast- 
ing. This  committee  reported  to  the 
Panel  that  there  are  no  systems  of 
modulation  classified  or  otherwise 
which  show  any  indication  of  being 


either  as  good  as  or  better  than  the 
FM  system  now  in  use ; 

(II)  Position  of  VHF  Broadcast 
Band  in  the  Spectrum:  (Adopted  sub 
ject  to  evidence  from  Dr.  J.  H.  Dell- 
inger.  Radio  Chief,  National  Bureau 
of  Standards,  concerning  the  effect  in 
the  present  part  of  the  spectrum  of 
erratic  interference  when  used  for 
FM  broadcasting  systems.)  The  fact 
that  the  technical  evidence  has  now 
shown  by  practical  operating,  experi 
ence  that  FM  can  provide  a  satisfac 
tory  service  in  its  present  position  in 
the  frequency  spectrum,  and  the  fact 
that  there  is  no  technical  evidence  to 
indicate  that  certain  erratic  propaga 
tion  characteristics  of  the  presently  as 
signed  portion  of  the  spectrum  would 
be  improved  by  any  shift  in  the  present 
allocation,  or  that  there  would  be  any 
other  advantages  accruing  through'  the 
use  of  other  locations  of  the  spectrum 
and  the  fact  that  there  is  already 
substantial  public  investment  in  FM 
equipment  and  a  highly  organized  pub 
lie  service  already  being  rendered  by 
existing  FM  stations  in  this  position 
of  the  spectrum ; 

Be  it  hereby  resolved  that  it  is  the 
consensus  of  this  Committee  that  the 
present  position  of  FM  Broadcastin] 

(Continued  on  page  5U) 


TELEVISION  DEPARTMENTS  AND  PROGRAMS  OF  AGENCIES 


Television 

Radio 

Telecasting 

Asency 

LocatiDn 

Director 

Director 

to  Date 

Aubrey,  Moore  &  Wallace 

Chicago 

J.  H.  North 

No 

N.  W.  Ayer  &  Son 

New  York 

H.  C.  Sanford 

H.  L.  McClinton 

Yes 

BBDO 

New  York 

Ted  Long 

Arthur  Pryor  Jr. 

Yes 

Benton  &  Bowles 

New  York 

Walter  Craig 

Yes  • 

Biow  Co. 

New  York 

Bernard  Prockter 

Bernard  Prockter 

Yes 

Blaine-Thompson  Co. 

New  York 

Mario  Lewis 

Richard  Ash 

No 

J.  Carson  Brantley  Adv.  Agency 

Salisbury,  N.  C 

J.  Carson  Brantley 

.No 

Buchanan  &  Co. 

New  York 

Jack  Wyatt  Jr. 

Jack  Wyatt  Jr. 

No 

Leo  Burnett  Co. 

Chicago 

Frank  Ferrin 

Frank  Ferrin 

No 

Harold  Cabot  &  Co. 

Boston 

James  L.  O'Brien 

No 

Cecil  &.  Presbrey 

New  York 

Thomas  G.  Sabin 

Thomas  G.  Sabin 

Yes 

Compton  Adv. 

New  York 

James  Manilla 

Lee  Graves 

Yes 

Type 
Programs 


Current 
Television 
Clients 


No.  Clients 
Planning 
Television 


Stations 


Critchfield  &  Co.  Chicago 

Donahue  &  Coe  New  York 

Roy  S.  Durstine  New  York 

William  Esty  &  Co.  New  York 

Federal  Adv.  Agency  New  York 

Foote,  Cone  &  Belding  New  York 

Harry  M.  Frost  Co.  Boston 

Albert  Frank-Guenther-Law  New  York 

Gardner  Adv.  Co.  New  York 

Goodkind,  Joice  &  Morgan  Chicago 
Lawrence  C.  Gumbinner  Adv.  Agency     New  York 

George  C.  Hoskin  Assoc.  Chicago 

H.  B.  Humphrey  Co.  Boston 

Ralph  H.  Jones  Co.  Cincinnati 

H.  W.  Kastor  &  Sons  Chicago 

Kelly,  Zahrndt  &  Kelly  St.  Louis 

Kenyon  &  Eckhardt  New  York 

Abbott  Kimball  Co.  New  York 

Arthur  Kudner  New  York 

Lake-Spiro-Shurman  Memphis 

Lennen  &  Mitchell  New  York 

Marschalk  &  Pratt  New  York 

Maxon  Inc.  New  York 

McCann-Erickson  New  York 

McJunkin  Adv.  Co.  Chicago 

McKee  &  Albright  Philadelphia 

Mitchell-Faust  Adv.  Co.  Chicago 

Morse  International  New  York 

Newell-Emmett  Co.  New  York 


Sports  events 

Variety  dramatic 
Time  signals 


Variety 
Sports  events 
Quiz 

Puppet  shows 


10 
1 


3-4 
3 
3 


4-5 


Philco,  Phila. 
WRGB,  Schenectady 
W2XWV,  N.  Y. 
WNBT,  N.  Y. 


John  Hugh 

Thomas  L.  Riley 
John  S.  Davidson 
Frank  Eaton 
Harvey  P.  Newcomb 
Russell  Clevenger 


Paul  G.  Gumbinner 
G.  C.  Hoskin 
Wm.  H.  Eynon 

Benj.  J.  Green 

Robert  Stevens 
Cecil  H.  Hackett 
Myron  P.  Kirk 


Preston  H.  Pumphrey 
Lloyd  Coulter 
Hal  R.  Makelim 


Chester  C.  Slaybaugh 
Edwin  Franklin 
Ransom  P.  Dunnell 


M.  E.  Blackburn 
Richard  Nicholls 
Chas.  H.  Furey 
Thomas  D.  Luckenbill 
John  S.  Davidson 
Jack  Meakin 
Harvey  P.  Newcomb 
Russell  Clevenger 
Roland  Martini 
Harlow  Roberts 
Paul  G.  Gumbinner 
G.  C.  Hoskin 
Wm.  H.  Eynon 
C.  M.  Robertson  Jr. 
Benj.  J.  Green 
Chas.  F.  Kelly  Jr. 
Joseph  Stauffer 
Cecil  H.  Hackett 
Myron  P.  Kirk 
Clarke  R.  Brown 
S.  James  Andrews 


Preston  H.  Pumphrey 
Lloyd  Coulter 
Hal  R.  Makelim 
J.  A.  McFadden 
Hildred  Sanders 
Chester  C.  Slaybaugh 
Blayne  Butcher 


No 
No 
No 
Yes 
No 
No 
No 
No 


May  3 
No 
No 

Yes 

Yes 

No 

No 

No 

Yes 

No 

No 
No 
No 
No 
Yes 


Variety 


Religious 
Interview 


Fashion 


News 


Pedlar  &  Ryan 

New  York 

E.  G.  Sisson  Jr. 

E.  G.  Sisson  Jr. 

Presba,  Fellers  &  Presba 

Chicago 

Marquis  Smith 

No 

Knox  Reeves  Adv. 

Minneapolis 

Lloyd  Griffin 

Yes 

Ruthrauff  &  Ryan 

New  York 

Reggie  Morgan 

No 

Schwimmer  &  Scott 

Chicago 

Cecil  Widdifield 

No 

Russel  Seeds  Co. 

Chicago 

Hub  Jackson 

Hub  Jackson 

No 

Raymond  Spector  Co. 

New  York 

Lewis  Nemerson 

Lewis  Nemerson 

No 

Chas.  M.  Storm  Co. 

New  York 

Raymond  E.  Nelson 

Raymond  E.  Nelson 

Yes 

J.  Walter  Thompson  Co. 

New  York 

Gene  Kuhne 

Robert  Colwell 

Yes 

Tom  Weathtrley 

John  U.  Reber 

Walker  &  Downing 

Pittsburgh 

R.  C.  Woodruff 

No 

Norman  D.  Waters  &  Assoc. 

New  York 

Norman  D.  Waters 

Bernard  Blatt 

Yes 

Wiiliam  H.  Weintraub  &  Co. 

New  York 

Hugh  Chain 

Hugh  Chain 

No 

Young  &  Rubicam 

New  York 

John  Southwell 

Hubbell  Robinson  Jr. 

No 

Dramatic 


Sports  events 
Cooking  school 


Variety 
Variety 


Fashions,  beauty  contests 


All  types 


W2XWV,  N.  Y. 
WNBT,  N.  Y. 
WRGB,  Schenectady 
W2XWV,  N.  Y. 

Several   

5   

W2XWV,  N.  Y. 

Several   

1   

2  W2XWV,  N.  Y. 

Several   

3  W2XWV,  N.  Y. 
1  W2XWV,  N.  Y. 

Several   

1  WNBT,  N.  Y. 

Several   

1   

W2XWV,  N.  Y. 

2   

Several   

3   

3  

Several       W2XWV,  N.  Y. 

WRGB,  Schenectady 
W2XWV,  N.  Y. 

4-5  WNBT,  N.  Y. 

Several  

Several   
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Agencies  Ready  for  Post-War  Television 


Checkup  in  Major  Markets  Reveals  55 
Laying  Plans  for  Visual  Art 


By  SOL  TAISHOFF 

UNLIKE  standard  broadcasting, 
which  got  off  to  a  wobbly  start  fol- 
lowing World  War  I  and  had  to  be 
sold  the  hard  way,  television  will 
boast  advertising  recognition  as 
soon  as  facilities  are  available  in 
the  wake  of  World  War  II. 

That  advertising  agencies  and 
their  accounts  will  not  be  caught 
napping  on  visual  radio  is  brought 
home  convincingly  in  a  survey  by 
Broadcasting  of  leading  agencies 
responsible  for  the  bulk  of  network 
and  spot  radio  business.  Only  larg- 
er agencies  in  major  markets  were 
covered,  because  television's  post- 
war commercial  debut  will  be  con- 
fined mainly  to  the  larger  centers 
of  population,  gradually  fanning 
out  from  those  points  through  affil- 
iated or  satellite  video  transmitters 
as  coaxial  cables  and  radio  relay 
links  for  networks  become  avail- 
able. 

Warm-Up  Activities 

Great  impetus  has  been  given  tel- 
evision in  recent  months  through 
test  programming,  lecturing  and 
other  warm-up  exploitations  spon- 
sored largely  by  television  manu- 
facturers, and  by  networks'  state- 
ments of  policy  regarding  national 
television  service. 

The  Broadcasting  survey 
brought  replies  from  55  leading 
agencies  in  the  major  time  place- 
ment and  programming  centers.  Of 
the  aggregate,  27  already  have 
video  programming  departments 
and  the  balance  said  plans  are  be- 
ing made.  Experimental  telecasting 
already  has  been  undertaken  on  five 
of  the  operating  transmitters  by 
17  agencies  in  New  York,  Philadel- 
phia, Schenectady  and  Chicago. 
Commercial  television  campaigns 
are  being  planned  by  31  agencies 
for  upwards  of  50  clients.  The  new 
title  of  "television  director"  has 
sprouted  in  30  of  the  responding 
agencies. 

Agencies  responding  to  the  sim- 
ple questionnaire  reported  an  ag- 
gregate of  23  accounts  now  using 
television  experimentally.  Practi- 
cally all  of  the  agencies  predicted 
a  solid  advertising  future  for  the 
video  art. 

Thus  far,  experimental  telecast- 
ing has  been  confined  to  special 
event  features  such  as  ball  games, 
beauty  contests  and  puppet  and 
fashion  shows  on  live  pickups, 
along  with  variety  shows  and  quiz 
type  programs.  Short  subjects  by 
film  have  been  used  to  fill  in  reg- 
ular program  schedules  maintained 
by  the  existing  roster  of  stations 
transmitting  regularly  in  New 
York,  Philadelphia,  Chicago,  Los 
Angeles  and  Schenectady. 

The  majority  of  agencies  were 
cautious  in  predicting  television's 
arrival  and  in  setting  forth  the 
manner  or  speed  of  its  commercial 
development.  There  are  many  un- 
known quantities,  agency  spokes- 
men pointed  out,  with  the  very  first 


problem  that  of  "circulation"  and 
the  distribution  of  television  re- 
ceivers. Consequently,  precise  in- 
formation was  sketchy,  but  deep  in- 
terest was  apparent  in  the  returns. 

BBDO,  New  York,  which  has  used 
WRGB  Schenectady  experimental- 
ly, enumerated  10  clients  that  have 
tested  television  as  an  advertising 
medium.  The  lineup  included  Royal 
Crown  Cola,  Hamilton  Watch, 
Vimms,  Goodrich,  Blackstone 
Cigars,  Wildroot,  Remington  Arms, 
Easy  Washer  Machine,  GE  Mazda 
Lamps,  and  General  Electric  Co. 
(operator  of  WRGB).  The  pro- 
gramming ran  the  gamut  from  var- 
iety and  plays  through  educational 
and  straight  commercials. 

Biow  Co.,  Bulova  Watch  Co. 
agency,  reported  use  of  WNBT, 
NBC's  New  York  video  station,  on 
one-minute  time  signals — claiming 
the  distinction  of  being  the  pioneer 
television  commercial. 

Cecil  &  Presbrey,  New  York, 
which  uses  the  DuMont  station 
W2XWV  New  York,  listed  Boots 
Aircraft  Nut  Corp.  use  of  televi- 
sion. Thomas  G.  Sabin,  television 
director,  reported  that  despite  the 
governmental  restrictions  on  ma- 
terials and  the  number  of  sets  in 
use,  plus  studio  limitations,  "tele- 


vision can  be  matched  by  no  other 
medium  for  advertising." 

Compton  Adv.,  New  York,  is 
transmitting  experimentally  for 
Procter  &  Gamble  (Ivory  Soap, 
Duz)  and  Socony  Vacuum  Oil  Co. 
(Mobile  Oil).  It  has  picked  up  the 
Brooklyn  Dodgers  baseball  games, 
Truth  or  Consequences,  and  puppet 
shows. 

Marschalk  &  Pratt,  New  York, 
Standard  Oil  Co.  of  New  Jersey 
agency,  has  been  using  WNBT  for 
Esso  Reporter  video  presentations. 
It  has  used  a  combination  method 
of  presentation,  employing  film  as 


A  MOVIE  premiere  via  television 
occurred  last  Monday  when  "Pa- 
trolling the  Ether,"  a  short  of  the 
M-G-M  series,  "Crime  Does  Not 
Pay,"  was  telecast  by  WNBT  New 
York,  WRGB  Schenectady,  WPTZ 
Philadelphia,  WTZR  Chicago  and 
KTSL  Hollywood,  six  weeks  be- 
fore the  film  will  be  presented  to 
the  public  through  the  regular  mo- 
tion picture  theatres. 

James  Lawrence  Fly,  FCC  chair- 


well  as  studio  shots  of  news  items 
teletyped  less  than  24  hours  earlier. 
The  agency  shortly  will  name  a 
television  director. 

Newell-Emmett  Co.,  New  York, 
has  been  telecasting  over  W2XWV 
and  is  preparing  one  show  a  month 
for  Proctor  Electrical  Co.  The 
agency  has  two  television  directors 
— Edwin  Franklin  and  Ransom  P. 
Dunnell,  who  are  working  on  ideas 
and  programs. 

Charles  M.  Storm,  which  has 
pioneered  in  commercial  television 
presentations  over  W2XWV,  re- 
ported it  is  planning  television  pro- 
grams for  a  number  of  accounts. 
Among  current  television  clients 
are  Park  &  Tilford,  Hillman  Publi- 
cations, Triangle  Publications  and 
(Continued  on  page  58) 


man,  introduced  the  picture  to  au- 
diences of  the  first  three  stations, 
speaking  from  the  studios  of 
WNBT.  His  picture  and  voice  were 
relayed  to  WRGB  and  WPTZ  for 
simultaneous  telecasting.  It  was 
the  first  time  WNBT  had  broad- 
cast a  live  studio  program  in  al- 
most two  years,  marking  resump- 
tion of  studio  presentations  on  a 
schedule  which  will  be  expanded  as 
rapidly  as  men  and  material  are 
available,  according  to  NBC. 

Activities  Curtailed 

Film  is  a  dramatic  presentation 
of  fictional  incidents  based  on  ac- 
tual records  of  the  FCC  Radio  In- 
telligence Division,  through  whose 
cooperation  the  picture  was  made. 
In  his  introduction  Mr.  Fly  dis- 
cussed the  use  of  radio  by  enemy 
espionage  agents  and  reported 
that  the  science  of  radio  detection 
as  developed  by  the  RID  staff  "has 
made  it  possible  for  the  FCC  to 
hold  enemy  transmissions  in  this 
nation  almost  to  zero". 

With  the  RID  facing  a  million- 
dollar  cut  in  its  budget  for  the  1945 
fiscal  year  [Broadcasting,  Jan.  31- 
March  27],  much  of  the  FCC's 
radio  intelligence  work  outside  the 
continental  U.  S.  will  be  curtailed, 
according  to  George  E.  Sterling, 
RID  chief.  Monitoring  in  this  coun- 
try also  will  be  somewhat  cur- 
tailed, due  to  the  necessity  of  cut- 
ting personnel,  he  added. 

FCC  executives  have  been  in 
conference  with  military  officials 
as  to  future  policy,  under  the  re- 
stricted operations  made  necessary 
by  an  expected  reduction  of  $2,- 
163,857  in  the  Commission's  1945 
budget.  The  Independent  Offices 
Appropriations  Bill  (HR-4070)  is 
scheduled  for  conference  next 
month.  The  House  had  reduced  the 
FCC  appropriation  by  $1,654,857 
and  the  Senate,  passing  the  bill 
March  20,  added  another  $509,000 
cut. 
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LIGHTS  AND  CAMERAS  galore 
confronted  James  Lawrence  Fly, 
FCC  chairman,  when  he  was  tele- 
vised April  10  by  WNBT,  NBC 
television  station  in  New  York,  dur- 
ing televising  of  the  MGM  two-reel 
movie,  "Patrolling  the  Ether".  At 
left  is  a  still  camera  shot  of  the 
chairman's  television  image.  The 
still  picture  off  the  screen  does  not 
give  an  adequate  idea  of  the  defi- 
nition that  marks  modern  televi- 
sion. WNBT  was  hooked  up  with 
WRGB  Schenectady  and  WPTZ 
Philadelphia  for  the  program. 


Premiere  of  FCC  Movie  Is  Telecast; 
Fly  Appears  on  Three  -  Station  Hookup 
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AFM  Make  Work'  Strike  Hits  WJJD 


Chicago  Local  Demands 
Station  Music  Staff 
Be  Doubled 

DEMANDS  by  the  AFM  of  WJJD 
Chicago  that  it  double  to  20  the 
number  of  union  musicians  it  now 
employs,  and  at  the  same  rate  of 
$75  weekly  for  the  maximum  five- 
day  week,  caused  a  "walkout"  strike 
at  the  station  at  9  p.m.  last  Thurs- 
day. Meanwhile,  the  work  of  the 
10  musicians,  directed  to  strike  by 
James  C.  Petrillo,  AFM  president, 
was  being  carried  on  Friday  under 
police  protection  by  five  girl  cleri- 
cal employes,  who  also  attended  to 
their  regular  duties. 

WJJD  has  been  sold  to  Marshall 
Field,  Chicago  publisher  and  de- 
partment store  owner,  for  $700,000, 
subject  to  FCC  approval  [Broad- 
casting, March  6]. 

Ralph  L.  Atlass,  president  of 
WJJD,  issued  the  following  state- 
ment April  14: 

On  Tuesday,  April  11,  we  were  in- 
formed by  one  of  our  musicians  that 


WHAM  JOINS  NBC 
NETWORK  MAY  1 

REGULAR  affiliation  with  NBC 
will  be  effected  May  1  by  WHAM 
Rochester,  according  to  an  an- 
nouncement last  week  by  the 
Stromberg-Carlson  Co.  For  the  past 
year  the  50,000  w  clear  channel  sta- 
tion has  been  carrying  both  Blue 
and  NBC  programs. 

A  fulltime  Blue  affiliate,  until 
last  summer  when  the  NBC  affilia- 
tion went  into  effect,  WHAM  has 
since  continued  to  broadcast  Blue 
programs  as  a  carryover  from  pre- 
vious contracts,  which  expire  May 


Mr.  Lee  Mr.  Fay 

1.  According  to  the  Blue,  WHAM 
may  continue  to  take  all  Blue  pro- 
grams "provided  they  can  be  ac- 
commodated". With  WHEC  a  CBS 
outlet  and  WSAY  a  Mutual  sta- 
tion, the  Blue  is  the  only  network 
without  a  fulltime  Rochester  outlet. 
Several  applications  for  new  stand- 
ard stations  in  Rochester  either  are 
pending  or  in  progress.  In  honor  of 
the  occasion,  Mirth  and  Madness, 
and  possibly  several  other  NBC 
programs  will  originate  in  Roches- 
ter around  May  1. 

One  of  the  country's  pioneer  sta- 
tions, WHAM  was  founded  in  1922 
by  the  Rochester  Times  Union  with 
the  call  WHQ.  It  was  acquired  in 
1927  by  Stromberg-Carlson. 

William  Fay,  vice-president  of 
Stromberg-Carlson  in  charge  of 
broadcasting,  joined  the  WHAM 
staff  in  1928  and  a  year  later  be- 
came general  manager.  Present 
general  manager  of  the  station  is 
Jack  Lee,  who  joined  the  staff  in 
1930.  He  was  named  general  man- 
ager in  September,  1942,  and  re- 
ports to  Mr.  Fay. 


all  musicians  employed  by  our  station 
were  being  directed  by  their  union  not 
to  report  for  work  after  April  13. 
There  had  been  no  strike  threat,  or  no 
strike  vote  by  our  musicians.  There  is 
now  no  dispute  over  pay  or  working 
conditions.  Our  men  now  receive  a 
minimum  of  $75  per  week  per  man. 
The  union  scale  is  $75  per  week  for  a 
maximum  five-hour  five-day  week.  They 
now  work,  exclusive  of  turning  rec- 
ords, an  average  of  less  than  7%  hours 
per  week  per  man.  The  union  is  now 
demanding  that  we  employ  20  men  to 
do  the  same  work  that  is  now  being 
done  by  10.  Chicago  is  a  critical  man- 
power area.  We  consider  this  demand 
an  unpatriotic  waste  of  manpower.  It 
is  economically  impossible. 

Conciliation  Asked 

We  regret  that  the  -Chicago  Federa- 
tion of  Musicians  has  seen  fit  to  call 
a  strike  that  was  not  voted  by  their 
members  in  our  employ,  a  strike  called 
when  no  dispute  over  wages  or  work- 
ing conditions  exists,  a  "make-work" 
strike  aimed  to  force  the  employment 
of  twice  as  many  men  to  do  the  same 
work  as  is  now  being  done  by  the  pres- 
ent staff  that  is  now  working  less  than 
25  hours  a  week.  This  demand  has  not 
been  made  of  other  Chicago  stations 
whose  contracts  have  expired.  The  sta- 
tion requested  conciliation  by  govern- 
mental authority.  The  union  has  re- 
fused the  services  of  the  U.  S.  concili- 
ator. 

The  following  telegram  was  sent 
April  13  by  Mr.  Atlass  to  Petrillo : 

In  accordance  with  your  testimony 
before  the  Senate  subcommittee  that 
any  broadcaster  has  the  right  to  ap- 


INTEREST  in  radio  legislation 
was  revived  in  the  Senate  last  week 
as  Chairman  Burton  K.  Wheeler 
(D-Mont.)  of  the  Interstate  Com- 
merce Committee  and  co-author  of 
the  White-Wheeler  Bill  (S-814), 
now  pending  in  his  Committee,  re- 
versed himself  and  predicted  new 
legislation  this  session.  On  the 
other  hand  Sen.  Wallace  H.  White 
Jr.  (R-Me.),  also  the  bill's  co- 
author and  acting  Minority  Lead- 
er, had  expressed  pessimism  as 
he  left  Washington  just  before 
Easter. 

Meantime  the  House  Select  Com- 
mittee to  Investigate  the  FCC 
scheduled  hearings  for  10  a.m. 
Monday  (April  17),  the  first  ses- 
sions since  the  appointment  three 
weeks  ago  of  John  J.  Sirica  as 
Committee  general  counsel  [Broad- 
casting, April  3].  Charles  R.  Denny 
Jr.,  FCC  general  counsel,  was 
scheduled  for  further  cross-exam- 
ination on  foreign  language  broad- 
casts. 

Others  Doubtful 

Fresh  from  his  participation  in 
the  Blue  network  Town  Meeting  of 
the  Air  in  Cincinnati  April  6,  Sen. 
Wheeler  last  Tuesday  told  Broad- 
casting he  was  more  optimistic 
over  legislation  than  he  had  been 
for  many  weeks.  He  and  Sen. 
White  conferred  briefly  before  the 


peal  to  you  from  the  unjust  demands 
of  any  local,  we  are  availing  ourselves 
of  this  privilege.  Your  local  in  Chicago 
has  made  unjustified  and  unpatriotic 
demands  upon  us  to  have  twice  the 
number  of  employes  to  accomplish  the 
same  work  which  is  now  being  done  by 
musicians  actually  working  less  than 
20  hours  per  week.  This  is  not  justi- 
fied from  a  patriotic  point  of  view  be- 
cause of  the  critical  shortage  of  labor, 
particularly  in  the  Chicago  area. 

This  is  impossible  from  an  economic 
point  of  view.  There  is  no  dispute 
about  wages  or  working  conditions.  Al- 
though our  contract  expired  Feb.  15, 
no  demands  were  made  upon  us  until 
March  31.  Without  notice  to  us  and 
without  taking  a  vote  of  the  musicians 
working  at  this  station,  the  musicians 
were  directed  not  to  report  for  work 
on  April  14.  No  sincere  effort  was 
made  to  negotiate  with  us.  We  vainly 
tried  to  cooperate  with  your  local  at 
the  first  date  they  would  set  which  was 
today,  but  all  to  no  avail. 

Accordingly  we  are  appealing  to 
you.  We  tried  to  call  you  by  long  dis- 
tance telephone  today.  We  are  ad- 
vised by  your  counsel  that  you  would 
not  talk  on  long  distance.  We  are  ap- 
pealing to  you  hoping  that  motivated 
by  a  patriotic  spirit  and  sense  of  fair- 
ness you  will  discuss  the  matter  with 
us  and  effect  an  agreement  giving  our 
musicians  every  right  and  wage  they 
may  reasonably  expect  and  which  will 
at  the  same  time  provide  an  economic 
and  effective  use  of  manpower. 

No  statement  was  issued  by  the 
Chicago  local  office  of  the  AFM. 

"We  are  the  guinea  pigs  in  this 
situation,"  Mr.  Atlass  said  with  a 
sanguine  look. 


Easter  holidays  and  were  to  have 
continued  their  conferences  during 
the  recess  but  when  Sen.  Wheeler 
delayed  his  return  to  Washington, 
Sen.  White  left  the  city  for  his 
home  in  Maine  after  issuing  a 
statement  in  which  he  called  for 
immediate  action  on  radio  legisla- 
tion or  complete  abandonment  dur- 
ing this  session. 

Several  members  of  the  Inter- 
state Commerce  Committee  have 
expressed  doubts  that  a  revision 
of  the  Communications  Act  of  1934 
could  be  passed  this  session,  with 
summer  recess  coming  up  and  elec- 
tions this  fall.  Terms  of  nine  Com- 
mittee members  expire  with  this 
session.  They  are  Sens.  Barkley, 
Ky.,  Majority  Leader;  Bone, 
Wash.;  D.  Worth  Clark,  Idaho; 
Ellison  D.  (Cotton  Ed)  Smith,  S. 
C,  and  Wagner,  N.  Y.,  Democrats, 
and  Gurney,  S.  D.;  Reed,  Kan., 
and  Tobey,  N.  H.,  Republicans. 
Sen.  Bone  will  not  be  a  candidate, 
having  been  named  to  a  Federal 
judgeship.  Rep.  Magnuson  (D- 
Wash.),  member  of  the  House  Se- 
lect Committee  Investigating  the 
FCC,  may  be  a  candidate  for  Sen. 
Bone's  seat. 

Until  his  statement  last  Tues- 
day predicting  legislation  this  ses- 
sion, Sen.  Wheeler  had  been  pes- 
simistic over  the  outcome  of  the 
bill.  He  expressed  the  opinion  a 


Fly  Combines  Business, 
Rest  on  Southern  Trip 

FCC  CHAIRMAN  James  Lawrence 
Fly  left  Washington  last  Thursday 
night  on  a  10-day  combination  busi- 
ness trip  and  rest  in  the  South. 

His  first  stop  was  to  be  Asheville, 
N.  C,  where  he  was  to  meet  with 
the  North  Carolina  Assn.  of  Broad- 
casters last  Friday.  He  was  sched- 
uled to  arrive  in  Jacksonville,  Fla., 
Monday  (April  17)  for  an  informal 
discussion  with  local  broadcasters. 
He  planned  to  spend  the  latter  por- 
tion of  his  trip  resting.  During  his 
absence  Commissioner  Paul  A. 
Walker  will  be  acting  chairman. 


Schechter  Files  for  FM 

AN  APPLICATION  for  a  new  FM 
station  in  Providence,  R.  I.,  was 
filed  with  the  FCC  last  week  by 
Maj.  A.  A.  Schechter,  Army  Air 
Forces  public  relations  officer  in 
charge  of  radio,  and  former  direc- 
tor of  news  and  special  events  of 
NBC.  Filed  in  skeleton  form,  the 
application  did  not  specify  fre- 
quency, power,  location,  or  equip- 
ment. Maj.  Schechter  pointed  out 
that  it  was  his  intention  to  reenter 
radio  following  the  war  in  his  home 
town  of  Providence  and  that  his 
military  duties  prevented  him  from 
devoting  the  time  necessary  to  se- 
lect a  site  and  make  other  arrange- 
ments normally  required  prepara- 
tory to  executing  an  application. 


Burke  Sr.  in  Charge 

J.  FRANK  BURKE  Jr.,  manager 
of  KFVD  Los  Angeles  and  KPAS 
Pasadena,  has  reported  for  Navy 
duty  in  San  Diego.  His  father,  J. 
Frank  Burke  Sr.,  has  taken  over 
supervisory  operation  of  the  sta- 
tions with  Loyal  K.  King,  assigned 
commercial  manager  of  KPAS.  F. 
J.  Smalley,  for  many  years  com- 
mercial manager  of  KFVD,  has 
been  made  manager  of  the  station. 
Although  classified  as  essential  be- 
cause of  his  position  as  manager  of 
the  stations,  Mr,  Burke  waived  his 
deferment  and  enlisted. 


short  time  ago  that  broadcasters 
"don't  want  legislation". 

"I've  changed  my  mind,'  he  said 
last  week.  "I  think  there'll  be  some 
legislation  this  session."  Although 
Sen.  White  was  out  of  Washington 
all  last  week  and  not  due  to  re- 
turn until  Monday  (April  17),  it 
was  reliably  reported  that  he  and 
Chairman  Wheeler  had  reached  an 
accord  on  a  five-man  Commission 
with  rotating  chairmanship.  From 
quarters  close  to  the  co-authors 
came  word  that  Sens.  Wheeler  and 
White  probably  would  get  together 
this  week  to  iron  out  their  remain- 
ing differences,  and  whip  together 
a  revised  bill  to  submit  to  the  full 
Committee. 

Since  hearings  on  S-814  closed 
last  December  after  six  weeks,  sev- 
eral rewrites  have  been  made,  with 
Sen.  Wheeler  accepting  the  respon- 
sibility, assisted  by  Ed  Craney, 
general  manager  of  the  Z-Bar  Net- 
work and  ex  officio  clerk  of  the 
Committee  during  the  hearings. 
Mr.  Craney  is  understood  to  be 
working  on  a  new  revision  which 
embodies  wishes  of  both  Sen. 
Wheeler  and  Sen.  White. 


Interest  in  Radio  Legislation 
Revives;  Wheeler  Optimistic 

Reverses  Views,  Predicts  Action  This  Session; 
House  Probe  of  FCC  Resumes  This  Week 
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Buying  Power? 

Yours  for  the  Asking  When 

You're  on  the  Snot! 


OUT  WHERE  THE  VEST  BEGINS 


^^^^^ 


There's  never  a  "down  drop"  in  the  Sales  Curve  in  the  Inland 
Empire.  Diversified  sources  of  income,  including  Stock  Raising, 
Agriculture,  Mining,  Lumber,  Truck  and  Fruit  Farming,  give 
Spokane  Third  Highest  Effective  Buying  Power  in  the  nation — 
$1855.00  per  capita;  with  Spokane  County  in  Second  Place — 
$1863.00*.  KHQ  "delivers"  not  only  Spokane  and  Spokane 
County,  but  the  entire  Inland  Empire — the  only  single  medium 
completely  covering  this  rich  market. 

*From  Pacific  Adv.  Assn.  Report  on  20  highest  cities  in  100,000 
group  and  20  highest  counties  in  100,000  group. 


o  Primary  Coverage  Area     ©  Secondary  Coverage  Area    („)  150-Mile  Circle 


KHQ — Spokane,  Washington 

£000  WATTS  —  ,500  KtLOCYCLES 

Owned  and  Operated  by 

LOU  I  S  WASMER,  INC. 

Radio  Central  BIdg.        Spokane,  Wash. 
National  Representatives;  Edward  Petry  &  Co.,  Inc. 
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OWI  Constructing 
Foreign  Shortwave 

CBS    to   Operate   New  West 

Coast  Installation 

ANOTHER  extensive  shortwave 
installation  on  the  West  Coast  to 
serve  OWI  psychological  warfare 
activities  in  the  Asiatic  theatre  will 
soon  be  under  way,  following 
authorization  last  week  by  the  De- 
fense Plant  Corp.  of  a  contract  with 
CBS  to  provide  facilities  at  Delano, 
Cal.,  at  a  cost  of  $450,000. 

The  project  will  be  similar  to  one 
now  being  built  near  San  Fran- 
cisco to  be  operated  by  NBC,  which 
is  acting  as  agent  for  DPC  in  su- 
pervising construction  [Broadcast- 
ing, March  13]. 

Ready  in  Autumn 
The  CBS  plant  will  provide  at 
the  outset  two  50  kw  transmitters 
and  eventually  300  kw.  OWI  will 
furnish  transmitters  which  are  be- 
ing pui'chased  from  Federal  Tele- 
phone &  Telegraph  Co.,  Newark, 
N.  J.  The  site  for  the  plant,  im- 
provements and  buildings  are  cov- 
ered in  the  contract  with  DPC 
which  will  retain  title  for  the  Gov- 
ernment. The  network  has  an  op- 
tion to  purchase  the  land  and  struc- 
tures after  the  war  and  some  ar- 
rangement to  take  over  the  trans- 
mitters also  will  be  made. 

Together  with  the  transmitter 
equipment,  the  project  will  repre- 
sent an  expenditure  of  approxi- 
mately $1,000,000.  Construction  will 
begin  as  soon  as  materials  are  made 
available  by  WPB  priorities  and  it 
is  expected  that  the  plant  will  be 
in  operation  early  in  October. 

The  CBS  installation  will  be  part 
of  OWI's  long  range  shortwave  ex- 
pansion plan  calling  for  36  trans- 
mitters, of  which  21  are  now  in 
operation.  The  remaining  transmit- 
ters are  in  various  stages  of  manu- 
facture or  installation  on  sites  al- 
ready acquired.  Planning  and  su- 
pervision of  the  projects  are  under 
the  direction  of  James  O.  Weldon, 
chief  of  the  Bureau  of  Communi- 
cations Facilities,  OWI  Overseas 
Branch. 


GARLAND  OF  WBBM 
WINS  ILL.  PRIMARY 

WINNING  by  a  3-1  margin, 
Charles  H.  Garland,  sales  manager 
of  WBBM  Chica- 
go, won  the  pri- 
mary election  for 
Republican  Con- 
gressman in  the 
7th  District,  Illi- 
nois. Mr.  Garland, 
in  addition  to  his 
radio  activities, 
has  been  active 
for  the  past  12 
years  in  Republi- 
can politics.  He 
has  been  mayor  of  Des  Plaines,  111., 
since  1940  and  was  alderman  dur- 
ing 1937-40.  He  is  vice-president  of 
the  Illinois  Municipal  League. 

Joining  WBBM  in  1925  as  an  an- 
nouncer and  program  director,  Mr. 
Garland  in  1929  transferred  to  the 
sales  staff,  when  the  station  be- 
came a  CBS  affiliate. 


Mr.  Garland 


LOOKING  OVER  PROMOTION  material  and  part  of  the  quarter-million 
membership  request  letters  on  the  Blue  Network's  latest  promotion  idea — 
the  formation  of  a  listeners'  "Breakfast  Club"  for  the  early  morning 
Breakfast  Club  program,  quarter-hour  portion  of  which  is  sponsored  by 
Swift  &  Co.,  Chicago,  are  these  client,  agency  and  network  officials  (1  to 
r)  :  John  Urice,  J.  Walter  Thompson  Co.,  agency  handling  the  account; 
Bill  Kutch,  advertising  director  of  Swift's  ham  and  bacon  division;  E.  K. 
Hartenbower,  sales  manager  of  the  Blue  central  division;  E.  J.  Huber, 
sales  promotion  manager  of  Blue  central  division;  Don  McNeill,  m.c.  of 
the  morning  program.  Membership  requests  passed  the  250,000  mark 
only  five  days  after  inauguration,  it  was  stated.  Swift  &  Co.  at  present 
sponsors  quarter-hour  portion  of  the  program,  Mondays  through  Fridays. 
It  has  been  reported  that  in  May  Swift  will  add  Saturday  to  the  schedule. 


Role  of  Broadcasting  in  War 
To  Mark  Ohio  State  Session 

Freedom  of  Air,  FM  Among  Topics  Scheduled 
For  Series  of  Meetings  at  Columbus  May  5-8 


BECAUSE  of  its  desire  to  aid  ra- 
dio in  performing  its  "significant 
job  in  total  war"  the  15th  Insti- 
tute for  Education  by  Radio  will 
be  held  May  5-8  at  the  Deshler- 
Wallick  Hotel,  Columbus,  despite 
wartime  difficulties.  Along  with 
the  institute  sessions  will  be  held 
the  American  Exhibition  of  Edu- 
cational Radio  Programs.  The 
events  are  sponsored  by  Ohio  State 
U.  Dr.  I.  Keith  Tyler  is  director  of 
the  institute. 

Opening  the  sessions  will  be  pre- 
conference  meetings  at  2  p.m.  May 
5,  with  George  V.  Denny  Jr.,  mod- 
erator of  America's  Town  Meet- 
ing of  the  Air,  in  charge.  Among 
participants  will  be  Gordon  Haw- 
kins, program  supervisor  of  West- 
inghouse  Radio  Stations,  and 
James  Leonard,  program  director 
of  WSAI  Cincinnati. 

Radio  War  Activity 

A  session  on  "How  Free  Is  Ra- 
dio?" will  be  held  at  8  p.m.  May  5, 
with  H.  V.  Kaltenborn,  NBC  com- 
mentator, presiding.  Participants 
will  include  James  Lawrence  Fly, 
FCC  chairman,  who  has  tentative- 
ly accepted;  Paul  Kesten,  CBS  ex- 
ecutive vice-president;  Edgar  Ko- 
bak,  Blue  executive  vice-president; 
J.  Harold  Ryan,  NAB  president; 
Niles  Trammell,  NBC  president; 
Sen.  Burton  K.  Wheeler  (D-Mont.), 
chairman  of  the  Interstate  Com- 
merce Committee  and  co-author  of 
the  White-Wheeler  Bill  (S-814), 
who  has  tentatively  accepted.  Cita- 


tions will  be  announced  for  radio 
education  programs  following  the 
symposium  on  radio  freedom. 

"Radio  in  the  War"  will  be  the 
topic  of  a  general  session  at  9:30 
a.m.  Saturday.  H.  B.  McCarty,  di- 
rector of  WHA  Madison,  Wis.,  will 
preside.  A  symposium  on  wartime 
radio  reporting  will  include  Paul 
W.  White,  .  CBS  director  of  public 
affairs  and  news  broadcasts,  as 
chairman;  D.  C.  McArthur,  Ca- 
nadian Broadcasting  Corp.  chief 
editor;  Stephen  Fry,  British 
Broadcasting  Corp.;  John  Daly, 
CBS  war  correspondent. 

A  series  of  work-study  group 
meetings  will  be  held  at  2  p.m. 
Saturday.  A  session  on  agricultur- 
al and  homemaking  broadcasts 
will  be  directed  by  Wallace  L.  Kad- 
derly,  chief  of  radio  service,  U.  S. 
Dept.  of  Agriculture  [see  separate 
story  on  page  62]. 

Broadcasting  by  national  organi- 
zations will  be  discussed,  with 
Jesse  Butcher,  radio  director, 
United  Service  Organizations  and 
National  War  Fund,  as  chairman. 
Among  scheduled  participants  will 
be  Lyman  Bryson,  CBS  director 
of'  education;  Max  Karl,  educa- 
tional director  of  WCCO  Minneap- 
olis; Edythe  Meserand,  assistant 
director  of  special  events,  WOR 
New  York;  Jane  Tiffany  Wagner, 
NBC  director  of  war  activities  for 
women. 

Sessions  on  children's  programs 
(Continued  on  page  62) 


DIRECTORS  ELECTED 
BY  FREE  &  PETERS 

REELECTION  of  the  officers  and 
board  of  directors  of  Free  &  Peters 
Inc.,  pioneer  radio  station  repre- 
sentatives, and  the  election  of  four 
new  directors  was  announced  last 
week  by  James  L.  Free,  chairman, 
following  the  firm's  annual  meeting. 

Mr.  Free,  with  headquarters  in 
Chicago,  was  reelected  chairman 
and  H.  Preston  Peters,  New  York 
manager,  was  continued  as  presi- 
dent. Other  officers  reelected  were 
Sherman  R.  Barnett,  secretary  and 
treasurer;  J.  W.  Knodel,  vice-presi- 
dent; Lt.  Russel  Woodward,  on 
leave  with  the  Navy  for  the  dura- 
tion, vice-president;  and  Virginia 
Weber,  assistant  secretary  and  as- 
sistant treasurer. 

Directors  reelected  were  Messrs. 
Free  and  Peters.  New  directors 
elected  were  Messrs.  Barnett, 
Knodel  and  Woodward,  and  War- 
wick Anderson,  partner  in  the  Doe- 
Anderson  Adv.  Agency,  Louisville, 
who  has  handled  the  firm's  publica- 
tion advertising  for  many  years. 


P&G  Eyes  Serial 

A  NEW  daytime  serial  with  a  cast 
of  two,  "Ethel"  and  "Albert",  a 
married  couple  living  in  a  small 
town,  which  starts  April  17  on  the 
Blue,  is  being  considered  by  Proc- 
ter &  Gamble  Co.,  Cincinnati,  for 
an  unnamed  product.  This  would  be 
the  first  P&G  "soap  opera"  on  the 
Blue.  Series  will  run  Monday 
through  Friday  3:45-4  p.m.  P&G, 
which  sponsors  the  11  a.m.  Break- 
fast at  Sardi's  on  the  Blue,  is  also 
interested  in  Ladies  Be  Seated,  five- 
weekly  2:30  p.m.  audience  partici- 
pation show  on  the  Blue. 


Nicoll  in  London 

OLIVER  W.  NICOLL  of  Radio 
Features  of  America  is  now  in 
London  as  Deputy  Chief  of  Broad- 
casting for  the  Psychological  War- 
fare Branch  of  the  Allied  Com- 
mand, under  Brewster  Morgan, 
chief  of  broadcasting.  He  was  for- 
merly regional  production  super- 
visor of  shortwave  programs  for 
the  Overseas  branch  of  OWI.  In 
his  new  position  he  will  be  in 
charge  of  program  operations  and 
production  in  London  for  the  North 
Atlantic  Theatre. 


Army  Hospital  Series 
Begins  on  CBS  April  29 

AIMED  at  rehabilitation  of  wound- 
ed and  disabled  veterans  as  well  as 
education  of  the  public,.  Bureau 
of  Public  Relations,  War  Depart- 
ment, starts  a  weekly  half-hour 
series,  Visiting  Hour,  on  CBS  sta- 
tions Saturday,  April  29,  3:30-4 
p.m.  (EWT).  Originating  from  a 
different  Army  hospital  each  week, 
program  will  include  a  five  minute 
interview  with  a  hospitalized  serv- 
ice-man. 

Under  supervision  of  Gen.  A.  D. 
Surles,  Bureau  of  Public  Relations 
director,  series  will  be  directed  by 
J.  R.  Warwick,  civilian  consultant 
to  Army  Service  Forces;  Major 
Melvin  Williamson,  Chief,  West 
Coast  Office,  Radio  Branch,  War 
Dept.  Bureau  of  Public  Relations, 
and  C'ornwell  Jackson,  Hollywood 
Deputy  Chief  of  OWI  Radio  Bu- 
reau. Sgt.  Jerry  Lewis  is  writer- 
producer,  with  Major  Edward  By-, 
ron,  program  director. 
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America's  Pioneer  Broadcasting  Station  —  First  in  Detroit 
Owned  and  Operated  by  The  Detroit  News 
National  Representatives 

THE  GEORGE  P.  HOLLINGBERY  COMPANY 
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REPRESENTATIVES  of  the  Republican  National  Committee  and  NBC, 
who  met  in  Chicago  to  discuss  radio  plans  for  coverage  of  the  coming 
convention,  are  (1  to  r)  :  Ann  Gillis,  NBC  news  and  special  events  de- 
partment, New  York;  Ted  Church,  radio  director,  Republican  National 
Committee;  George  McElrath  (standing),  operating  engineer,  NBC; 
James  P.  Selvage,  publicity  director,  Republican  National  Committee; 
Bill  Ray  (standing),  manager,  news  and  special  events,  NBC  central 
division;  Howard  C.  Luttgens,  chief  engineer,  NBC  central  division; 
F.  L.  Stebbins,  assistant  to  chairman  of  Housing  Committee,  Republican 
National  Committee.  Facilities — working  space,  booths,  lines,  etc. — to  be 
used  in  broadcasting  both  conventions,  were  discussed,  as  the  Democrats 
will  take  over  installations  made  by  the  Republicans.  Outside  of  the  con- 
vention hall,  all  four  networks  are  setting  up  headquarters  in  the  Stevens 
Hotel,  where  most  of  the  party  delegates  will  stay. 


Radio  Personnel  Must  Register 
By  May  1  for  GOP  Convention 


RADIO  correspondents  and  special 
events  personnel  who  will  cover  the 
Republican  National  Convention  in 
Chicago  June  26  must  be  regis- 
tered no  later  than  May  1,  Ted 
Church,  radio  director  of  the  GOP 
National  Committee,  and  Earl  God- 
win, president  of  the  Radio  Cor- 
respondents Assn.,  announced  last 
Friday  following  a  meeting. 

Radio  personnel  will  be  broken 
down  into  two  categories,  accord- 
ing to  Mr.  Church,  news  corres- 
pondents who  will  cover  the  Con- 
vention strictly  from  a  news  stand- 
point, and  special  events,  which 
will  include  program,  special 
events  and  engineering  personnel. 
News  correspondents  must  be  reg- 
istered with  D.  Harold  McGrath, 
superintendent  of  the  Senate  Radio 
Gallery,  Washington,  while  special 
events  personnel  must  be  regis- 
tered with  Mr.  Church  at  Republi- 
can National  Committee  headquart- 
ers, Washington. 

Transportation  a  Factor 

The  Office  of  Defense  Transpor- 
tation has  advised  chairmen  of  the 
Democratic  and  Republican  Nation- 
al Committees  that  special  train 
facilities  will  be  provided  for  nec- 
essary personnel  to  travel  to  and 
from  the  Chicago  conventions. 
Each  party  is  asked  to  furnish  the 
ODT  with  lists  of  accredited  rep- 
resentatives of  radio,  newspapers 
and  newsreels.  Radio  personnel 
must  have  certificates  from  the 
ODT  to  acquire  space  on  the  special 
convention  trains  and  coaches. 


Original  deadline  for  filing  for 
news  correspondents  was  Feb.  15, 
but  because  several  stations  have 
indicated  a  desire  to  send  newsmen 
and  women  in  the  last  few  weeks, 
it  was  agreed  to  extend  the  dead- 
line to  May  1. 


Mullen  Stresses  Ethics 

FRANK  E.  MULLEN,  NBC  vice- 
president  and  general  manager,  in 
a  memorandum  last  Friday  to 
NBC  division  and  department 
heads,  urged  the  maintenance  of 
"ethical  standards  of  program  con- 
tent and  commercial  copy  in  order 
to  retain  now  and  in  the  future  the 
goodwill  and  confidence  of  the  list- 
ening audience". 

"It  is  imperative,"  Mr.  Mullen 
said,  "that  NBC's  standards  be 
maintained  and  strengthened  not 
only  in  respect  to  network  pro- 
grams, but  likewise  national  spot 
and  local  announcements." 


Swiftie  on  Three 

SWIFT  &  Co.,  Chicago  (Swiftie 
beef  extract  powder),  on  April  24 
will  begin  sponsorship  of  partici- 
pation on  home  economics  program 
on  KOIL  Omaha,  WFBM  Indian- 
apolis and  WJAR  Providence. 
Newspapers  are  also  being  used. 
Contract  is  for  13  weeks.  Agency  is 
McCann-Erickson,  Chicago. 


WOMI  to  MBS 

WO  MI  Owensboro,  Ky.,  will  be- 
come affiliated  with  Mutual  as 
soon  as  line  facilities  are  available. 
Station  is  operated  by  Owensboro 
Broadcasting  Co.  on  1490  kc  with 
250  w. 


WAR  NEWS  POLICY 
ANNOUNCED  BY  OWI 

MILITARY  security  will  strictly 
govern  the  release  of  forthcoming 
news  on  military  operations  and 
whenever  information  is  withheld 
by  theatre  commanders  the  facts 
are  to  be  submitted  promptly  to 
Washington  for  review,  the  OWI 
announced  Friday  in  making 
public  the  government  policy  on 
war  news.  The  policy  was  stated  as 
follows: 

1.  The  OWI  and  the  War  and  Navy 
Departments  are  in  agreement  that  news 
of  military  and  naval  operations  should 
be  made  public  as  soon  and  as  fully  as 
military  security  permits.  Wherever  im- 
mediate publication  of  an  item  of  infor- 
mation might  result  in  the  loss  of  Ameri- 
can lives  or  have  an  adverse  effect  on 
current  or  future  operations,  the  release 
must  be  withheld  until  such  danger  is 
past. 

2.  While  broad  responsibility  for  mili- 
tary information  policy  rests  with  the 
government  in  Washington,  most  of  the 
news  of  military  and  naval  action  is  re- 
leased by  commanders  in  theatres  of  oper- 
ations. Their  first  concern  is  victory  and 
they  carry  the  heavy  burden  of  responsi- 
bility for  the  lives  of  many  men  and  the 
success  of  operations.  Their  decisions,  in- 
cluding those  on  publication  of  news,  are 
influenced  accordingly.  The  local  condi- 
tions and  the  particular  demands  of  se- 
curity on  which  they  base  action  are  usual- 
ly not  immediately  obvious  to  the  public 
at  home  or  even  to  the  local  war  corre- 
spondent on  the  ground,  nor  can  an  ex- 
planation always  be  given  without  serious 
detriment  to  our  cause.  However,  theatre 
commanders  may  not  always  be  in  a  posi- 
tion to  balance  the  relative  importance  of 
local  problems  against  the  need  of  giving 
the  American  people  a  full  and  accurate 
picture  of  the  war  situation  as  a  whole, 
insofar  as  this  can  be  done  without  giving 
the  enemy  useful  information  which  he 
could  not  otherwise  obtain. 

3.  In  an  effort  to  produce  the  fullest 
possible  flow  of  information  without  dis- 
torting the  importance  of  either  good 
news  or  bad,  theatre  commanders  have 
been    instructed   to    give    prompt  release 

.  to  such  news  of  action  in  their  theatre 
as  will  not  be  harmful  to  security.  When- 
ever the  theatre  commander  resolves  a 
doubt  in  favor  of  withholding  news,  the 
facts  will  be  submitted  promptly  to  Wash- 
ington for  review  and  decision  as  to  re- 
lease, by  officials  of  the  War  or  Navy 
Department  and  the  OWI. 

4.  In  areas  of  allied  operations,  especial- 
ly where  the  theatre  commander  is  not 
American  and  incidents  occur  involving 
troops  other  than  ours,  our  procedure  and 
that  of  our  allies  must  be  correlated. 


CBS  Sports  Series 

CBS  will  start  April  29  a  spring  and 
summer  series  of  Saturday  afternoon 
sports  broadcasts,  in  line  with  the 
wishes  of  CBS  station  managers.  Ted 
Husing  will  handle  this  series,  necessi- 
tating his  withdrawal  from  the  Visit- 
ing Hour  series  which  starts  April  29. 


MR.  GAMBLE 


Gamble  Is  Elected 
A  A  A  A  President 

Benson    Retires;  Billingsley 

Renamed  Board  Chairman 

FREDERIC  R.  GAMBLE,  for  the 
last  four  years  managing  director 
of  the  American  Assn.  of  Adver- 
tising Agencies,  was  elected  presi- 
dent of  the  organization  by  the 
board  of  directors  Tuesday  follow- 
ing the  AAAA  annual  member- 
ship meeting  at  the  Waldorf-As- 
toria, New  York.  He  joined  the 
AAAA  in  1929,  coming  from  Cur- 
tis Publishing  Co.,  and  served  as 
executive  secretary  for  11  years 
before  becoming  managing  direc- 
tor. 

Mr.  Gamble  succeeds  John  Ben- 
son, who  has  retired  after  more 
than  16  years  as  AAAA  president, 
which  was  preceded  by  20  years  in 
the  agency  business  in  Chicago. 
Recently  elected  chairman  of  the 
Committee  on  Consumer  Relations 
in  Advertising,  Mr.  Benson  will 
continue  in  that  capacity.  In  1940 
he  was  awarded  the  gold  medal 
for  distinguished  service  to  ad- 
vertising. 

Billingsley  Renamed 

Allen  L.  Billingsley,  president, 
Fuller  &  Smith  &  Ross,  Cleveland, 
was  reelected  chairman  of  the 
board  for  his  third  term.  He  served 
in  1939-40,  was  reelected  in  1943 
and  again  this  year.  He  is  presi- 
dent of  the  Cleveland  Better  Busi- 
ness Bureau. 

Other  officers  include:  Richard 
Compton,  president,  Compton  Adv., 
New  York,  vice-chairman;  John  L. 
Anderson,  secretary-treasurer,  Mc- 
Cann-Erickson, New  York,  re- 
elected secretary-treasurer,  and 
Mr.  Gamble. 

Directors  at  large,  terms  expir- 
ing in  1945,-  are:  Sigurd  S.  Lar- 
mon,  president,  Young  &  Rubicam, 
New  York;  Guy  C.  Smith,  execu- 
tive vice-president,  Brooke,  Smith, 
French  &  Dorrance,  Detroit;  Hen- 
ry M.  Stevens,  vice-president,  J. 
Walter  Thompson  Co.,  New  York. 
Terms  expiring  in  1946:  J.  C.  Cor- 
nelius, executive  vice-president, 
BBDO  Minneapolis;  J.  F.  Ober- 
winder,  vice  -  president,  D'Arcy 
Adv.,  St.  Louis;  William  Reydel, 
partner,  Newell-Emmett  Co.,  New 
York.  Terms  expiring  in  1947: 
Emerson  Foote,  president,  Foote, 
Cone  &  Belding,  New  York;  Philip 
W.  Lennen,  president,  Lennen  & 
Mitchell,  New  York;  Fletcher  D. 
Richards,  president,  Campbell- 
Ewald  Co.,  eastern  division. 

Sectional  directors  representing 
councils,  elected  for  one  year,  are: 
New  York  council — Sherman  K. 
Ellis,  president,  Sherman  K.  Ellis 
&  Co.,  New  York;  New  England 
council — Kenneth  R.  Sutherland, 
partner,  Sutherland-Abbott,  Bos- 
ton; Atlantic  council — Norman  W. 
Geare,  president,  Geare-Marston, 
Philadelphia ;  Central  council  — 
Melvin  R.  Brorby,  vice-president, 
Needham,  Louis  &  Brorby,  Chica- 
go; Pacific  council — Joseph  R. 
Gerber,  partner,  Joseph  R.  Gerber 
Co.,  Portland. 
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RADIO  LARGEST  SOURCE  OF  NEWS 

Housewives  Remaining  Home  More,  Results 
 Of  Central  New  York  Survey  Disclose  


MAJORITY  of  housewives,  who  in- 
cidentally are  spending  more  time 
in  their  homes  during  wartime, 
claim  radio  as  the  medium  through 
which  they  receive  war  news,  it 
was  revealed  in  the  second  annual 
survey  conducted  by  the  committee 
on  Consumer  Problems  of  Central 
New  York,  results  of  which  were 
published  and  released  by  WSYR 
Syracuse. 

Asked  where  they  obtained  most 
of  their  news  about  the  war,  from 
radio  stations  or  newspapers,  644 
or  69%  answered  radio,  290  or  31% 
newspapers,  with  98  checking  both 
sources  and  50  failing  to  answer. 
In  the  area  surrounding  the  city, 
856  or  73.5%  stated  radio,  308 
or  26.5%  newspapers,  with  73 
Checking  both  and  36  failing  to  an- 
swer. 

Effects  of  wartime  conditions  on 
shopping  habits,  brand  preferences 
and  amount  of  time  spent  in  the 
home  are  some  of  the  results  se- 
cured from  the  report  which  was 
directed  by  Prof.  Hepner  of  Syra- 
cuse U.  Rural  consumers  are  buy- 
ing fewer  groceries  in  the  cities  but 


more  clothing  and  household  equip- 
ment, it  was  shown.  Buying  habits 
of  consumers  have  shifted  slightly 
from  chain  stores  to  independents, 
and  the  housewife  is  spending  more 
time  at  home  than  she  did  before 
the  war,  according  to  the  survey, 
which  classifies  her  as  a  potential 
radio  listener.  In  Syracuse  41% 
stated  they  were  in  their  homes 
more  since  the  war,  9.5%  answered 
less,  and  46.1%  claimed  they  spent 
the  same  amount  as  before  the  war. 
Outside  the  city,  46.1%  claimed 
more  time  at  home  while  6.1% 
spent  less  and  45.1%  apparently 
spent  the  same. 

Trained  interviewers  arranged 
with  the  officers  of  women's  clubs  to 
direct  filling-in  of  the  question- 
naires by  representative  house- 
wives, and  of  the  2,355  families 
studied  in  this  report,  a  cross-sec- 
tional survey  of  one  family  of 
every  50  "in  Syracuse"  families 
was  represented  and  one  family  of 
every  25  families  of  the  geographi- 
cal 5-25  mile  belt  "outside  Syra- 
cuse". 


Richard  Connor  Joins  ABC  Net  As  V-P; 
Grand  Rapids  Net  To  Extend  Services 


Mr.  Connor 


RICHARD  F.  CONNOR,  former 
station  relations  director  of  MBS, 
has  joined  the  recently  formed  As- 
sociated Broadcasting  Corp.  as  vice- 
president  and  will 
be  headquartered 
in  Grand  Rapids, 
is  was  announced 
last  week  by 
Leonard  A.  Ver- 
sluis,  president  of 
ABC  and  owner 
of  WLAV  Grand 
Rapids. 

With  the  ap- 
p  o  i  n  tment  Mr. 
Versluis  asserted  that  ABC,  which 
heretofore  has  specialized  in  com- 
cercial  religious  programming,  has 
extended  its  services  and  facilities. 
"Our  clients  are  not  confined  to  any 
one  classification  of  advertiser,"  he 
said,  "and  we  are  currently  offering 
adequate  outlets  to  meet  the  de- 
mands of  many  accounts  desiring 
national,  specialized,  or  specific 
market  coverage." 

Mr.  Versluis  added  the  "same 
careful  scrutiny  of  commercial  copy 
and  programming"  is  being  exer- 
cised by  ABC  as  employed  by  other 
networks  "in  order  that  all  ethics 
of  good  broadcasting  might  be 
observed  and  maintained." 

Mr.  Connor,  who  left  Mutual  in 
February,  had  served  as  station  re- 
lations director  of  the  Radio  Bu- 
reau of  OWI  in  1943.  He  said  he 
had  known  Mr.  Versluis  i^vorably 
for  a  long  period  and  that  it  would 
be  "both  a  pleasure  and  a  privilege 
to  carry  out  the  principles  and 
policies  of  service  to  both  the  sta- 


tions and  advertisers"  outlined  by 
the  ABC  head.  He  alluded  to  the 
"whole-hearted  response  and  reac- 
tion" of  stations  to  the  formation 
of  the  network. 

Clayton  W.  Kuning,  ABC  general 
manager,  said  the  network  at  pres- 
ent is  using  more  than  100  outlets 
in  addition  to  several  regional  net- 
works and  its  specialized  hookups. 
Roy  C.  Kelley,  executive  vice-presi- 
dent, and  William  G.  Henderson, 
station  relations  manager,  are  now 
on  a  tour  negotiating  station  con- 
tracts. 

Van  C.  Newkirk,  for  many  years 
director  of  program  activities  for 
Don  Lee-Mutual,  has  assumed  his 
duties  as  West  Coast  manager,  with 
offices  in  Los  Angeles.  He  reported 
that  26  stations  on  the  Pacific  slope 
have  signed  affiliation  agreements 
with  ABC. 


EGA  Sponsors  Steel 

LABOR -MANAGEMENT  will 
keynote  announcements  preceding 
and  following  a  newscast  of 
Johannes  Steel,  7:30-7:45  p.m., 
sponsored  by  Electronic  Corp.  of 
America,  New  York  over  WMCA 
New  York  starting  April  17.  Ten- 
tative plans  call  for  a  line-up  of 
a  special  small  network  to  carry 
the  program  live  from  WMCA  to 
Chicago,  possibly  other  points.  In 
addition  to  discussion  of  labor- 
management  relations,  ECA  will 
cite  in  its  commercials  examples 
of  cooperation  within  its  own  or- 
ganization, workers'  war  contribu- 
tions. Program  is  scheduled  to  run 
thrice-weekly  for  52  weeks.  Agency 
is  Shappe-Wilkes,  New  York. 


MONKEYING  with  the  manpower 
situation,  Robert  Fleming  (left), 
program  director  of  WCKY  Cincin- 
nati, decides  to  make  an  announcer 
out  of  a  monkey.  Sir  Toby  (right), 
is  a  four-year-old  chimpanzee  from 
the  Cincinnati  Zoo,  draft  exempt. 


GE  Names  Peine 

APPOINTMENT  of  Louis  Peine 
as  district  representative  of  the 
General  Electric  company's  spe- 
cialty division,  electronics  depart- 
ment at  840  South  Canal  St.,  Chi- 
cago, was  announced  by  H.  W. 
Bennett,  manager  of  the  division. 
In  1934  Peine  was  employed  by 
G-E  as  a  radio  field  engineer.  In 
1937  he  worked  for  KXYZ,  the 
Harris  County  Broadcasting  Co. 
in  Houston  and  at  the  outbreak 
of  war  became  civilian  instructor 
in  elementary  electricity  at  the  ra- 
dio material  school,  U.  S.  Navy,  at 
the  U.  of  Houston.  Rejoining  G-E 
in  November,  1943,  he  has  been 
with  the  company's  specialty  divi- 
sion in  Chicago  since  that  time. 


American  Net  Sessions 

BOARD  of  directors  of  American 
Network  Inc.,  projected  as  a  na- 
tionwide network  of  FM  stations, 
will  meet  April  20-21  at  ANI  head- 
quarters in  New  York  to  discuss 
current  progress  and  future  plans. 
William  B.  Lewis,  executive  vice- 
president  and  general  manager,  has 
become  active  in  this  post  follow- 
ing the  completion  of  a  survey  he 
had  contracted  to  conduct  for  CBS, 
where  he  was  formerly  vice-presi- 
dent in  charge  of  programs. 


W-E  Reelects  Stohl 

ANNUAL  meeting  of  stockholders 
April  11  of  Western  Electric  Co., 
reelected  Clarence  G.  Stoll  presi- 
dent. All  members  of  the  board  of 
directors,  and  all  other  officers  also 
were  reelected.  Officers  include: 
William  Hosford,  T.  Kennedy 
Stevenson,  Walter  L.  Brown,  Stan- 
ley Bracken,  Frederick  W.  Bier- 
wirth,  David  Levinger,  Frederick 
R.  Lack,  vice-presidents;  Norman 
R.  Frame,  secretary;  George  B. 
Proud,  treasurer;  and  S.  Wallace 
Murkland,  comptroller. 


Owner,  Manager 
Liability  Defined 

Circuit  Court  of  Appeals 
Decides  in  Favor  of  AMP 

DOCTRINE  that  a  station  mana- 
ger is  equally  liable  with  the  sta- 
tion owner  for  the  programming 
of  a  station  is  contained  in  a  de- 
cision handed  down  April  7  by 
the  U.  S.  Circuit  Court  of  Appeals 
for  the  Second  Circuit,  upholding 
the  decision  of  the  U.  S.  District 
Court  for  the  Southern  District 
of  New  York  that  an  unauthor- 
ized broadcast  performance  of  a 
musical  composition  constitutes 
copyright  infringement,  even 
though  the  performance  is  on  a 
sustaining  program. 

Suit,  brought  by  Associated  Mu- 
sic Publishers  against  Debs  Me- 
morial Radio  Fund,  operator  of 
WEVD  New  York,  and  Henry 
Greenfield,  manager  of  the  station, 
alleged  that  WEVD  had  broadcast 
a  portion  of  an  AMP-licensed  com- 
position "Petite  Suite  Espagnole" 
without  permission  from  AMP.  Al- 
though the  program  was  sustain- 
ing, providing  no  direct  revenue  to 
WEVD,  the  courts  held  that  it  was 
"unimportant  whether  the  profit 
went  to  Debs  or  to  its  employes 
or  to  advertisers.  The  purpose  was 
for  profit  and  the  owner  has  a 
statutory  right  to  preclude  each 
and  all  from  reaping  where  Jthey 
have  not  sown." 

Manager  Status 

According  to  Arthur  E.  Gar- 
maize,  AMP  attorney  and  counsel, 
the  opinion  is  sweeping  in  that  it 
may  be  the  first  opinion  holding 
that  the  manager  of  the  station, 
even  in  broadcasting  a  sustaining 
program,  is  held  liable.  The  Circuit 
Court  decision  states  "there  can 
be  no  doubt  that  the  individual 
defendant  Henry  Greenfield,  who 
was  personally  paid  for  his  ser- 
vices in  managing  the  station  and 
exercised  his  judgment  in  choos- 
ing music  to  be  broadcast,  was  as 
responsible  as  an  infringer  or  con- 
tributing infringer  as  the  corpor- 
ate defendant." 

Coui't  ordered  defendants  to  pay 
damages  and  costs  of  $378.23  to 
AMP. 


Sharpe  to  NBC 

C.  W.  SHARPE,  former  comptroller 
of  Columbia  Pictures  Corp.,  has  been 
appointed  assistant  to  John  H.  Mac- 
Donald,  NBC  vice-president  in  charge 
of  finance. 


Miami  Beach  Cancels 

ARMY  OBJECTIONS  have  re- 
sulted in  a  temporary  cancellation 
of  Miami  Beach  Time  scheduled  to 
have  made  its  initial  broadcast  last 
Sunday,  April  16  on  30  MBS  sta- 
tions [Broadcasting,  April  10]. 
The  broadcast  was  to  be  an  audi- 
ence participation  program  involv- 
ing men  and  women  of  the  armed 
forces  from  Miami  Beach  rehabili- 
tation centers  who  have  served 
overseas.  A  representative  for  Ce- 
cil &  Presbrey,  New  York  agency 
handling  the  account,  told  Broad- 
casting Army  officials  objected  to 
the  lack  of  seriousness  in  the  pro- 
posed program  and  that  the 
Army's  Special  Services  Division 
itself  wanted  to  prepare  the  script. 
Originally  said  to  have  been  spon- 
sored by  the  Miami  Beach  munici- 
pality, it  was  revealed  that  spon- 
sor is  the  Miami  Beach  Hotel  Assn. 


Page  18  •  April  17,  1944 


BROADCASTING  •  Broadcast  Advertising 


Conceiving  their  franchises  as  a  trust,  the  stations  of  Westinghouse  place  service  in  the 
common  weal  ahove  all  other  considerations.     Altruism,  yes.,  but  also  a  recognition  of  the  fact  that 
bread  cast  upon  the  waters  returns  manyfold . .  that  the  community  spontaneously  rewards  those  who 
deserve  well  of  it.         Among  the  Westinghouse  public-service  activities  which  have  proved  themselves  through 
public  acceptance  are  KYWs  "Radio  Workshop,"  a  Summer  course  for  school-teachers,  to  foster  a  greater 
interest  in,  and  appreciation  for,  broadcasting.  "Adventures  in  Research" :  Science  simplified  to  the  common 

understanding.    Started  locally  by  KDKA  two  years  ago,  it  is  now  broadcast  by  more  than  100  stations, 
coast  to  coast  and,  translated  into  Spanish,  reaches  South  American  listeners.  Sale  of  millions 

of  dollars'  worth  of  Bonds  by  mail,  in  more  than  thirty  states.  "By-Products  of  Broadcasting,"  these  may 

be  called,  yet  they  are  an  essential  part  of  the  broad  base  of  popular  acceptance  and  confidence 
upon  which  you  build,  when  the  stations  of  Westinghouse  are  integrated  into  your  sales-plans. 

WESTINGHOUSE  RADIO  STATIONS  Inc 

fl\g/l       WOWO    •    WGL   •   WBZ   •   WBZA   •    KYW   •  KDKA 
Consult  NBC  Spot  Sales  for  availabilities 


Parliamentary  Body  Reveals 
CBC  Salaries  for  First  Time 

Dr.  Frigon  Claims  Employes'  Fixed  Rate  Is  Higher 
Than  That  Paid  by  Private  Broadcasters 


FOR  THE  FIRST  time  salaries 
paid  employes  of  the  Canadian 
Broadcasting  Corp.  were  revealed 
at  a  recent  sitting  of  the  Parlia- 
mentary Committee  on  Broadcast- 
ing at  Ottawa.  In  giving  evidence 
Dr.  Augustin  Frigon,  CBC  acting 
general  manager,  stated  that  "out- 
side of  station  managers,  who,  in 
a  few  cases,  make  more  money  with 
private  stations  than  ours  do,  I  be- 
lieve our  fixed  salary  classification 
is  decidedly  higher  than  that  of  al- 
most all  private  stations  in  Cana- 
da. ...  In  the  broadcasting  indus- 
try big  revenues  are  often  made 
on  a  commission  basis  on  costly 
commercial  programs." 

He  explained  that  most  salary 
problems  came  up  in  the  program 
department,  and  outlined  the  CBC's 
latest  scheme  for  paying  producers 
and  announcers  either  on  a  straight 
salary  as  sustaining  personnel,  or 
as  commercial  personnel  whereby 
they  receive  80%  of  their  basic 
salary  from  the  CBC  for  a  mini- 
mum period  of  service  and  85%  of 
fees  the  CBC  charges  commercial 
sponsors  for  their  services. 

Aside  from  the  salaries  paid  the 
CBC  general  manager  and  assist- 
ant general  manager,  which  are 
over  $10,000  each,  other  salaries 
are  lower.  Thus  the  CBC  chief 
executive  assistant,  secretary  and 
treasurer  are  each  listed  at  a  start- 
ing salary  of  $4,500  with  no  top 
limit.  To  list  a  few  in  the  engineer- 
ing department,  the  chief  engineer 
receives  a  starting  salary  of  $5,000, 
his  assistant  $4,680,  the  senior 
broadcasting  engineer  ranging  from 
$3,960  to  $4,680;  broadcast  opera- 
tors of  which  the  CBC  lists  114  at 
salaries  from  $1,740  to  $2,640. 

In  the  program  division,  the  gen- 


LLEA  OPPOSITION 
House  Committees  Chairman 
—Plans    Early  Campaign  

WITH  an  opponent  seeking  his 
Congressional  seat,  Rep.  Clarence 
F.  Lea  (D-Cal.),  chairman  of  the 
House  Interstate  &  Foreign  Com- 
merce Committee  and  the  House 
Select  Committee  to  Investigate 
the  FCC,  plans  to  leave  Washing- 
ton shortly  to  campaign  in  his  home 
district  for  the  May  16  primaries, 
he  disclosed  last  week. 

Rep.  Lea,  running  for  the  nom- 
ination on  both  Democratic  and 
Republican  tickets,  is  opposed  by 
George  C.  Faulkner,  San  Francisco 
attorney,  who  seeks  the  nomination 
also  of  both  parties  but  is  running 
as  a  Republican.  For  12  terms 
Rep.  Lea  was  the  nominee  of  both 
parties.  In  1936  he  was  defeated 
for  the  Republican  nomination  but 
was  elected  as  a  Democrat.  In  1942 
he  was  returned  to  office  by  the 
First  California  District  by  a  29,- 
000  majority. 


eral  supervisor  of  programs  is  list- 
ed at  a  starting  salary  of  $5,000, 
his  assistant  at  $4,500,  program 
supervisors  receive  salaries  rang- 
ing from  $2,640  to  $5,500,  produc- 
ers receive  from  $2,040  to  $4,000, 
announcers  from  $2,040  to  $3,500, 
sound  effects  operators  from  $1,080 
to  $2,640,  news  editors  from  $1,760 
to  $3,500  with  chief  news  editor 
starting  at  $4,000. 

The  commercial  manager,  one 
each  for  English  and  French,  start 
at  $4,500,  with  the  assistant  com- 
mercial manager's  salary  ranging 
from  $3,780  to  $5,040.  The  station 
relations  supervisors,  one  each 
English  and  French  receive  from 
$3,640  to  $5,080,  regional  repre- 
sentatives range  up  from  $4,500. 
Station  managers  have  salary 
schedules  from  $2,600  to  $4,440. 


SIOUX  FALLS  Army  Air  Field  at 
Sioux  Falls,  S.  D.,  has  its  own 
complete  radio  city  for  the  men  at 
the  field.  It  brings  to  the  post  news, 
comedy,  drama  and  music.  In  addi- 
tion, there  is  a  radio  school  that 
trains  operator-mechanics  for  jobs 
in  aerial  combat  crews. 

Patch  records  make  it  possible 
to  pick  up  programs  from  two  pre- 
amplifiers, office  of  the  command- 
ing officer,  Col.  O.  L.  Rogers,  both 
post  theaters,  the  service  club, 
chapels  and  sports  arena.  Programs 
from  KSOO  and  KELO  Sioux  Falls, 
including  NBC  and  Blue  net  shows 
may  also  be  piped  in  to  the  broad- 
cast system,  called  "PBS"  by  the 
soldiers.  Broadcasts  are  sent  out 
on  36  giant  loudspeakers  placed  in 
centralized  street  locations  of  each 
squadron  and  the  radio  school  area. 
Each  mess  hall  is  equipped  with  4 
speakers  so  that  the  soldiers  can 
have  "jive  with  their  java". 

Officer  in  charge  is  Capt.  Myron 
J.  Bennett,  who  has  been  in  radio 
since  1927.  He  was  at  one  time  with 
NBC's  special  events  division,  and 
was  manager  of  the  Southwest 
Broadcasting  System.  Prior  to  en- 
tering the  service  Capt.  Bennett 
originated  and  produced  the  M.J.B. 
program  on  KWK,  which  received 
the  No.  1  Hooper  rating  for  a  lo- 
cally-produced program  in  St. 
Louis. 

Working  with  Capt.  Bennett  is 
S/Sgt.  Edward  M.  Scribner  who 
designed  and  installed  the  system. 
He  designed  the  nation's  first  out- 
door-talkie theatre  in  Schoharie, 
N.  Y.  Sgt.  Rodger  O.  Wolf  is  in 
charge  of  broadcasting  and  an- 
nouncers, and  formerly  was  with 


Alaskan  Remote 

A  1440-MILE  remote  hookup 
from  Fairbanks  to  Edmon- 
ton, Alberta,  was  presented 
when  KFAR  up  in  Fair- 
banks, Alaska  piped  a  play- 
by-play  account  of  the  first 
All-Alaska-Canadian  Army 
Basketball  Tournament  being 
played  in  Fairbanks,  with 
Army  teams  entered  from 
Attu  Island,  Nome,  Anchor- 
age, Sitka,  Fairbanks  and  Ed- 
monton. The  games  were  also 
carried  to  KFQD  Anchorage 
as  well,  with  Bud  Foster 
KFQD  manager  handling  the 
play-by-play  account  of  the 
five  game  tournament  aided 
by  Al  Bramstedt  doing  half- 
time  interviews. 


Vitamin  Introduced 

CHRISALTY  LABS.,  New  York, 
is  introducing  Blends,  a  new  B- 
complex  vitamin  product  through 
Food  Supplements,  a  division  set  up 
in  Newark  last  January.  Product  is 
promoted  via  tie-in  advertising  of 
department  and  grocery  stores 
through  which  it  is  sold. 


STILL  SCANNING  ticker  tape  is 
Capt.  M.  J.  Bennett  (left),  head 
of  the  Post  Broadcasting  System 
at  Sioux  Falls,  S.  D.  Army  Air 
Forces  Training  Command  radio 
school.  He  was  originally  producer 
and  originator  of  KWK  St.  Louis' 
M.J.B.  program,  was  with  NBC's 
special  events  division,  and  man- 
ager of  the  Southwest  Broadcasting 
System.  S/Sgt.  Burt  M.  Cloud 
checks  news  schedule  for  the  day. 


the  production  department  of 
WABC's  network  operations  divi- 
sion in  New  York.  And  another  ra- 
dio man  on  the  staff  is  Cpl.  Edgar 
H.  Kobak,  former  member  of  the 
traffic  and  script-writing  depart- 
ment of  NBC's  international  divi- 
sion in  New  York.  He  is  the  son  of 
Edgar  Kobak,  executive  vice-presi- 
dent of  the  Blue  network. 

Others  who  keep  the  "PBS"  on 
the  "air"  19  hours  a  day  are: 
S/Sgt.  Burt  M.  Cloud,  in  charge 
of  administration;  S/Sgt.  Jesse  V. 
Faulkner,  engineer;  Cpl.  Robert  S. 
McCarl,  announcer  and  engineer; 
Cpl.  James  P.  Lund  and  Pfc.  Max 
E.  Pierce,  broadcast  technicians; 
and  Pvt.  Armand  R.  LaPointe,  an- 
nouncer and  engineer. 


SPORTS  SHORTWAVE 
TO  TROOPS  ABROAD 

MAJOR  LEAGUE  baseball  games 
will  be  rebroadcast  overseas  over 
shortwave  by  the  armed  forces 
radio  service  of  Army  Service 
forces,  the  War  Dept.  has  an- 
nounced. Synchronized  so  that 
play-by-play  will  be  heard  at  con- 
venient hours  each  Sunday  the  last 
hour  of  a  major  league  baseball 
game  will  go  over  an  East  Coast 
station  from  3:30-4:30  p.m., 
(EWT)  to  England  and  North 
Africa.  The  last  45  minutes  of  a 
game  will  be  shortwaved  five  days 
weekly,  Tuesday-Saturday,  3:30- 
4:15  p.m.  (EWT),  over  the  same 
station  and  into  the  same  theatres. 

The  last  hour  of  a  Pacific  Coast 
League  game  will  reach  South 
and  Central  America,  the  Antilles, 
Caribbean,  Alaska  and  Aleutian 
areas,  from  2:30-3:30  p.m.,  PWT. 
A  half-hour  of  a  major  league 
game  over  five  West  Coast  stations 
to  the  same  locations  five  days  a 
week  and  to  the  South  Pacific, 
Southwest  Pacific  and  China-Bur- 
ma, India  theatres,  will  be  heard 
as  well. 


WCAU  Staff  Changes 

STAFF  CHANGES  at  WCAU 
Philadelphia  have  been  announced. 
Three  new  announcers  are:  John 
B.  Egan,  formerly  of  WBRY 
Waterbury,  Conn.;  Owen  McFar- 
lane,  from  WAAT  Newark,  N.  J.; 
and  Frank  Carlyle,  who  was  heard 
as  Earl  Carlyle  on  WIBG  Philadel- 
phia. They  replace  Craig  Stewart, 
who  joins  WOR  New  York  as  a 
Mutual  program  producer;  Mark 
Gregory,  who  resigned  to  join  the 
announcing  staff  of  KYW  Philadel- 
phia; and  Al  Taylor,  who  left  to 
enter  the  Merchant  Marine.  In  the 
realignment  of  announcers,  Glenn 
Adams  becomes  newscaster.  New 
additions  in  the  newsroom  are: 
Violet  Shuman,  new  to  radio;  and 
William  Windle,  formerly  of  the 
local  Evening  Bulletin. 


WMC  Names  Curtin 

D.  THOMAS  CURTIN,  former 
newspaper  writer  and  radio  pro- 
ducer, has  been  appointed  to  di- 
rect radio  activities  for  the  War 
Manpower  Commission.  Mr.  Cur- 
tin was  public  relations  director 
for  McCann-Erickson,  New  York, 
prior  to  entering  the  information 
service  of  the  U.  S.  Maritime  Com- 
mission in  1942.  During  the  early 
30's  he  wrote  and  produced  net- 
work shows. 


MBS  84%  Increase 

GROSS  billings  of  Mutual  for 
March,  1944  amounted  to  $1,807,- 
031,  an  increase  of  91.9%  over  the 
same  month  last  year,  when  the  fig- 
ure was  $941,533.  Accumulative 
billings  for  the  first  three  months 
of  this  year  stand  at  $5,173,169,  as 
compared  to  $2,759,722  for  a  simi- 
lar period  in  1943.  This  represents 
an  increase  of  87.4%. 


Mennen  Considers 

MENNEN  Co.,  New  York,  will  sup- 
plement its  regular  space  advertis- 
ing for  Quinsana  foot  powder 
with  intensive  insertions  in  50  na- 
tional magazines  May  through  Sep- 
tember, and  may  use  radio  during 
the  summer.  Agency  for  Quinsana, 
a  remedy  for  athlete's  foot,  is  H.  M. 
Kiesewetter  Adv.,  New  York; 


SOLDIER  STATION  IN  SIOUX  FALLS 

Radio  Students  at  Army  Air  Base  Broadcast 
 News,  Entertainment  19  Hours  Daily  
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OWI  PACKET,  WEEK  MAY  8 


^_SOW10WO€V,  when  our  part  in  the  mighty 
symphony  of  American  war  production  is  completed, 
Freed-Eisemann  will  turn  to  the  arts  of  peace  and 
once  again  produce  the  finest  in  radio-phonographs. 

The  post-war  Freed-Eisemann  will  be  worthy  of  its 
magnificent  pre-war  predecessors  whose  superb 
qualities  are  recognized  today  in  thousands  of  fine 
homes  where  great  music  and  distinguished  furniture 
are  appreciated  and  loved. 

If,  in  the  radio  you  plan  to  buy  after  the  war,  you 
desire  the  full,  pure  exquisite  tone  of  FM  broadcast- 
ing at  its  finest,  plus  the  best  in  standard  radio  and 
record  reproduction,  in  cabinets  designed  to  enrich 
and  harmonize  with  authentic  period  decorative 
themes,  you  will  want  to  own  a  Freed-Eisemann. 

Freed  Radio  Corporation,  New  York,  N.  Y. 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  May  8.  All  stations  announcements  are  50  seconds  and 
available  for  sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing 
of  these  important  war  messages.  Each  X  stands  for  three  announcements  per  day  or 
21  per  week. 


WAR  MESSAGE 


NET- 
WORK 
PLAN 


STATION  ANNOUNCEMENTS 


Aff. 


Group 
KW 


Group. 
OI 


NAT.  SPOT 
PLAN 


Ind. 

Aff. 

Ind.  Live 

Trans. 

X 

X 

X 

X 

X 

X 

X 

x  ZZ 

War    Bonds   X 

WAC   -   X 

Rubber  Conservation   X 

Ceiling  Price  Lists  

Hold  Prices  Down  

Victory  Gardens  


See  OWI  Schedule  of  War  Messages  107  for  names  and  time  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Flans. 


WAC,  Ceiling  Price  Lists,  and  Rubber 
Conservation  Campaigns  on  OWI  Packet 


THREE  SUBJECTS  return  to  the 
OWI  Domestic  Radio  Bureau 
packet  for  the  week  begining  May 
8  while  three  others  are  continued 
from  the  previous  week. 

The  campaign  to  recruit  women 
for  the  WAC  is  scheduled  on  both 
the  Network  and  Station  Announce- 
ment allocation  plans,  with  mes- 
sages emphasizing  advantages  of- 
fered in  this  branch  of  the  women's 
services  and  the  urgent  need  for 
candidates  to  replace  Army  men 
in  non-combat  jobs. 

Messages  on  Ceiling  Price  Lists, 
a  phase  of  the  Home  Front  Pledge 
campaign,  will  be  carried  through 
the  Station  Announcement  plan. 
The  appeals  urge  shoppers  to  make 
certain  that  they  are  paying  no 
more  than  ceiling  prices  by  con- 
sulting ceiling  lists  displayed  in 
stores  or  obtaining  the  lists  from 
ration  boards. 

Scheduled  on  Network  allocation, 


messages  on  Rubber  Conservation 
urge  careful  driving,  proper  care 
of  tires,  car  sharing  wherever  pos- 
sible and  use  of  car  only  when  nec- 
essary. Heavy  military  demands 
for  rubber  products  and  shortage 
of  manpower  in  tire  factories  are 
given  as  causes  for  the  tire  short- 
age. 

Stations  may  find  sponsors  for 
WAC  spots  among  firms  supplying 
uniforms  and  accessories  and  in- 
stitutional advertisers.  Ceiling 
Price  messages  are  suitable  for 
sponsorship  by  supermarkets,  de 
partment  stores  and  other  large 
mercantile  establishments. 

War  Bond  appeals,  continued  on 
Network  and  Station  Announce 
ment  plans,  Hold  Prices  Down,  as- 
signed to  transcribed  National  Spot 
allocation,  and  Victory  Gardens, 
listed  for  live  messages  6n  Na- 
tional Spot,  complete  the  week's 
packet  of  war  campaigns. 


WARNER  AIR  FUND 
TOTALS  $250,000 

WARNER  BROS.,  New  York, 
with  a  $250,000  radio  appropria- 
tion, has  prepared  a  "radio-trail- 
er" series  of  five  quarter-hour 
transcribed  dramatic  programs 
based  on  the  life  of  Mark  Twain 
as  a  promotion  campaign  for  a 
new  film,  "The  Adventures  of 
Mark  Twain",  to  be  released 
throughout  the  country  May  6. 

Scripted  by  Arch  Oboler,  radio 
playwright,  the  series  will  be  aired 
on  more  than  200  stations  twice  a 
week  for  a  month,  starting  April 
17.  Beginning  May  7,  the  stations 
will  use,  for  a  week's  period,  30 
specially  prepared  spot  announce- 
ments and  chain  breaks  as  further 
promotion  for  the  film.  Publicity 
kits  have  been  mailed  to  radio  sta- 
tions for  use  in  local  promotion. 

Radio  pages  of  newspapers  and 
periodicals  throughout  the  country 
will  carry  a  series  of  promotional 
ads  for  the  movie  during  the  cam- 
paign. On  April  21,  the  MBS 
Double  or  Nothing  broadcast  will 
also  aid  in  promotional  activities 
by  devoting  the  entire  program  to 
questions  based  on  the  life  of 
Mark  Twain.  Agency  handling  the 
account  is  Blaine- Thompson  Co., 
New  York. 


Colonial  Biscuit  Discs 

COLONIAL  BISCUIT  Co.,  Dea 
Moines,  will  sponsor  Modern  Ro- 
mances twice-weekly  on  12  stations 
in  Pennsylvania,  West  Virginia 
and  Maryland,  according  to  NBC 
Radio-Recording  Division,  which 
produces  the  transcribed  dramatic- 
series.  Station  schedule  includes 
WWSW  WJEJ  WBLK  WHJB 
WMBS  WISR  WKPA  WJPA 
WPIC  WCED  WJAC  WFBG.  In 
Youngstown,  where  the  series  is 
not  available,  Colonial  is  using 
two  Time  Out  shows  produced  by 
NBC  Radio-Recording.  Agency  is 
Walker-Downing  Co.,  Pittsburgh. 


Radio  Training  Test 

RADIO  TRAINING  Assn.  of 
America,  Beverly  Hills,  Cal.,  on 
April  10  started  a  six-week  test 
spot  campaign  on  six  West  Coast 
stations  on  behalf  of  its  correspond 
dence  courses  and  training  school™ 
in  electronics  and  other  similarj 
technical  aspects  of  radio.  School] 
has  signed  for  news  programs,; 
participations  and  spot  announce-; 
ments  on  KSAN  KYA  KGFJ 
KSRO  KTMS  KLX.  Business^ 
placed  through  Sound  Adv.,  New 
York. 


REMEMBER  THE  NAME  FREED-EISEMANN 
WHEN   YOU    BUY   YOUR  POST-WAR 
RADIO-PHONOGRAPH  WITH  FM 


"From  the  top  of  America's  Tallest  Radio  Tower, 
927  feet  up,  you  can  see  way  to  hell  and  gone 
\  .  and  broadcast  even  further" 

.  ..from  The  NEW  YORKER,CBS  "Listen"  Ad 


". . .  the  guy  in  overalls  serves  too, 
and  WNAX  yells  loud  as  hell  to  let 

the  city-slickers  know  about  him" 

\ 

.from  VARIETY,  1943  Show  management  Award 


America's 

TALLEST 


and  this  -  -  - 

all  the  way  from  Vermont 
— 650  miles  from  our 
transmitter! 

Radio  Station  WWVA 
Wheeling,  W.  Va. 

Dear  Sirs: 

The  other  day  I  heard  your  announcer  say 
that  you  served  a  population  of  five  million. 
I  think  you  were  too  conservative  in  your 
claim.  You  may  know  all  this,  but  I  should 
like  to  tell  you  that  Raymond  Gram  Swing's 
talk  at  ten  o'clock  in  the  evening  comes 
through  for  me,  clearer  and  with  more  vol- 
ume than  any  other  station  I  can  get  here  in 
Vermont. 

May  we  add  that  Vermont  is  many,  many  miles 
outside  our  established  123  Primary  Area 
Counties  in  Pennsylvania,  Ohio,  West 
Virginia,  Maryland  and  Virginia 
(Pop.  7,534,006)! 

 ASK  A  JOHN  BLAIR  MAN  


Promotion 

WJR  Program  Brochure — KSO-KRNT  Food  Fair 
MBS  Contest — Blue  Ads — WWL  Whittlings 


WALTER  W.  CRIBBINS, 
who  heads  his  own  radio, 
advertising  and  public  rela- 
tions agency  in  San  Fran- 
cisco, has  released  a  brochure  on  his 
packaged  show,  The  Home-Town 
Philosopher,  prepared  especially  for 
small  stations  and  for  the  small 
community  advertiser  of  limited 
budget.  The  brochure  explains  that 
the  program  is  not  a  transcribed 
feature,  but  through  specially  pre- 
pared scripts,  makes  it  possible  in 
the  small  community  for  some  in- 
dividual, such  as  the  local  optician 
or  paint  store  proprietor,  to  become 
a  radio  celebrity  in  his  own  locality 
as  "home-town  philosopher"  by 
sponsoring  and  appearing  on  the 
program.  The  brochure  is  in  the 
form  of  an  old  fashioned  scrap- 
book,  with  simulated  stamped  ivory 
cover  bearing  a  leather-like  em- 
bossed initial,,  heavy  glossy  stock, 
and  bound  with  a  blue  ribbon.  Il- 
lustrations complete  the  step-by- 
step  story  of  the  program  and  its 
application. 

*  *  * 
Program  Promotion 

BROCHURE  on  promotion  of  the 
program  Victory  F.O.B.,  Saturdays 
3  p.m.,  has  been  distributed  by 
WJR  Detroit.  Edited  by  Mark 
Haas,  WJR  advertising  director, 
the  36  page  booklet  contains  talks 
of  six  guest  speakers,  script  ex- 
perts and  other  material  including 
a  preface  by  station  president,  G. 
A.  Richards.  Speeches  in  the  bro- 
chure are  by  Eric  A.  Johnston, 
president  of  the  U.  S.  Chamber  of 
Commerce;  U.  of  Michigan  Presi- 
dent Alexander  G.  Ruthven;  Merle 
Thorpe,  former  editor  of  Nation's 
Business ;  National  Commander 
Warren  H.  Atherton  of  the  Ameri- 
can Legion;  Frederick  C.  Crawford, 
president  of  Thompson  Products  of 
Cleveland;  Beardsley  Ruml,  treas- 
urer of  R.  H.  Macy  Co.;  and  How- 
ard W.  Jackson,  former  mayor  of 
Baltimore  and  president  of  the 
RialJ  Jackson  Co. 

*  *  * 

Food  Fair 

A  FOOD  FOR  FREEDOM  FAIR, 
to  be  held  in  Des  Moines  in  August, 
will  be  sponsored  by  KRNT-KSO 
Des  Moines,  according  to  manager 
Craig  Lawrence.  A  boost  to  the 
Iowa  victory  gardening  and  home 
canning  campaigns,  the  fair  will 
award  prizes  to  total  five-hundred 
and  thirty  dollars  for  vegetables, 
canned  goods  and  some  flowers. 
Fair  will  be  publicised  on  two 
KRNT  programs;  farm  editor  Joe 
Ryan's  Farm  Family  Circle  and 
the  afternoon  Victory  Varieties, 
live-talent  show. 

❖      *  * 

KTSA  Album 

KTSA  San  Antonio  has  issued  its 
"1944  Radio  Album  and  Program 
Schedule"  which  serves  as  the  lis- 
tener's "guide  to  a  full  year  of 
radio  enjoyment".  Booklet  contains 
pictures  of  the  entire  KTSA  staff 
as  well  as  those  CBS  personalities 
heard  regularly  over  the  station. 


MBS  Contest 

MUTUAL  has  brought  to  a  con- 
clusion a  fashion  contest  conducted 
through  Imogene  Wolcott's  What's 
Your  Idea  program,  with  a  total  of 
2,200  entries  from  listeners  sug- 
gesting accessories  for  a  "basic" 
suit  from  Franklin  Simon,  New 
York  specialty  shop.  First  prize 
winner  offering  the  best  sugges- 
tions received  the  suit  itself  in  color 
of  her  choice.  Store  has  turned  over 
four  of  its  windows  to  the  contest. 
Mannikins  clothed  in  the  Easter 
suit,  and  wearing  the  accessories 
suggested  by  radio  listeners,  are 
set  against  giant-size  versions  of 
the  winning  letters,  addressed  to 
Miss  Wolcott  at  Mutual.  Program 
is  aired  in  behalf  of  Duffy-Mott 
food  products. 

*  *  # 

Blue  Ads 

A  TOTAL  of  96  affiliates  are  co- 
operating in  the  Blue  Network's 
national  advertising  campaign  by 
running  the  network  ads  in  their 
local  newspaper,  according  to  a 
progress  report  by  Keith  Kiggins, 
vice-president  in  charge  of  stations. 
Most  of  the  cooperating  stations 
are  merchandising  the  newspaper 
copy,  mailing  reprints  to  schools 
and  to  prospective  advertisers. 
Drive  started  last  January  as  a 
year-round  promotion  effort.  The 
three  initial  ads  already  released 
by  the  Blue  Network,  have  outlined 
the  basic  purpose  of  the  drive. 

*  *  * 

NBC  Via  WLW 

WLW  Cincinnati  has  condensed 
into  a  special  brochure  various 
data  compiled  by  NBC  in  its  1942 
nationwide  survey  of  radio  listen- 
ing habits  "which  shows  the  dom- 
inance of  NBC  via  WLW  in  the 
listening  preference  of  radio  fam- 
ilies" in  the  WLW  mid-western 
day  and  night  areas.  Maps  showing 
the  day  and  night  coverage  of  the 
"Nation's  Station"  are  included 
along  with  samples  of  current 
WLW  ads  and  excerpts  from  C.  E. 
Hooper's  Mid-Winter  1943  Report, 
"The  Listening  Finger  Points". 

*  *  * 

KSTP  Album 
PROMOTION  BOOKLET  titled 
"Family  Album"  has  been  released 
by  KSTP  St.  Paul,  containing  a 
picture  array  of  both  local  and 
NBC  network  stars.  The  cover 
includes  a  picture  of  radio  city 
St.  Paul,  home  of  KSTP,  and  the 
first  few  pages  contain  a 'picture 
of  Stanley  E.  Hubbard,  president 
and  general  manager  of  the  station, 
and  various  members  of  the  station 
staff.  The  rest  of  the  brochure  is 
devoted  to  the  stars  featured  on 
the  station. 

*  *  * 
WWL  Whittlings 

SHAVING  KIT  sent  out  by  WWL 
New  Orleans  labeled  "Two  ways  to 
whittle  down  costs,  one  gives  shav- 
ings— the  other  savings,"  contains 
a  miniature  pen-knife,  wood  shav- 
ings, and  a  promotion  card  stat- 
ing "The  way  to  whittle  down  sales 
costs  in  the  deep  South  is  WWL 
New  Orleans." 
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WBAL  promotion 
is  Luilding  more 
and  more  listeners  1 
for  your  advertising 


WBAL  —  50,000  Watts  .  .  .  O  n«e  of  America's  Great  Radio  Stations 
(3ASIC  NBC  NETWORK  — Nationally  Represented  by  Edward  Petry  &  Co. 


B 


I     M     O  R 
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H60P£RrUPP£M 


9316%  of  the  Time! 


WOAI's  Hooperatings  exceed  the  national  Hooperatings  on  93.6% 
of  the  NBC  day  and  night  programs  carried  and  included  in  the 
most  recent  Hooper  measurement  (Fall-Winter,  1943-44)! 

WOA1  sells  more  merchandise  to  more  people  in  Central  and 
South  Texas  than  any  other  station — at  a  lower  cost  per  sale  1 


50,000  WATTS 
CLEAR  CHANNEL 
AFFILIATE  NBC 
MEMBER  TQN 


OAI 


Son  ^CnJimiCr 


Film  Engineers  to  Meet 
For   Video  Discussions 

HIGHLIGHTING  its  55th  semi- 
annual technical  conference  with 
a  special  Army-Navy  Day,  the  So- 
ciety of  Motion  Picture  Engineers 
will  conduct  a  symposium  on  tele- 
vision during  its  meeting  at  the 
Hotel  Pennsylvania,  New  York, 
April  17-19. 

At  the  television  forum,  which 
will  mark  the  opening  session, 
Thomas  T.  Goldsmith  Jr..,  director 
of  research,  Allen  B.  Dumont  Lab- 
oratories, will  discuss  "Recent 
Technical  Advances  in  Television" 
and  Sherman  Price  of  Filmedia 
Corp.,  New  York,  will  speak  on 
the  "Scientific  Approach  to  Tele- 
vision Program  Production." 

Army-Navy  Day  will  be  ob- 
served April  18  when  officers  of 
the  armed  forces  will  lead  dis- 
cussions on  training  films  and  pho- 
tographic science  as  applied  to 
war  needs.  Thirty-six  papers  will 
be  presented  during  the  conven- 
tion. 


Leadership  of  CBC  Hit 
By  Graydon  at  Air  Club 

THAT  THE  Canadian  Broadcast- 
ing Act  should  be  changed  to  speed 
development  of  broadcasting  in 
Canada  was  the  opinion  of  Gordon 
Graydon,  leader  of  the  official  op- 
position in  the  House  of  Commons 
at  Ottawa.  He  expressed  this 
thought  at  the  inaugural  luncheon 
of  the  Toronto  radio  executive  club 
April  6. 

Mr.  Graydon  spoke  on  "Radio — 
Today  and  Tomorrow".  The  official 
stand  of  the  Progressive-Conserva- 
tive party,  as  stated  by  Mr.  Gray- 
don, was  to  the  effect  that  there 
must  be  no  monopoly  of  broadcast- 
ing in  the  Dominion,  either  under 
public  or  private  ownership,  that 
the  party  felt  that  a  change  from 
the  present  set-up  was  necessary 
for  the  benefit  of  both  the  private 
broadcasters  and  the  CBC,  and 
that  somebody  other  than  the  CBC 
should  be  the  referee  for  regulat- 
ing the  CBC  Act.  He  added  that 
CBC  leadership  has  to  date  been 
aimless,  and  that  CBC  board  mem- 
bers lacked  the  confidence  of  the 
public  and  industry. 

Facsimile  Plans 

A  PLAN  to  broadcast  "facsimile 
news"  has  been  decided  by  Morris 
and  Julius  Goldman,  who  operate 
the  M.  &  J.  Radio  Co.,  retail  radio 
stores,  in  Philadelphia.  The  Gold- 
mans  have  devised  an  electric  eye 
arrangement  which  can  be  attached  \ 
to  an  ordinary  radio  set  for  the 
reception  of  facsimile  news.  The 
inventors  have  applied  to  the  FCC; 
for  permission  to  broadcast  their 
facsimile  news.  The  attachment 
will  cost  less  than  $40  and  they 
have  also  entered  a  bid  with  the 
War  Production  Board  for  ma- 
terials to  put  their  plan  in  opera- 
tion. 


Represented  Nationally  by  EDWARD  PETRY  &  CO. 


DOLLAR  billing  of  Stromberg-Carl- 
son  Co.,  ran  28%  over  last  year  and 
actual  equipment  shipped  during  this 
first  quarter  of  this  year  ran  consid-: 
erably  over  55%  more  than  for  tho: 
first  quarter  of  last  year,  it  was  an-s 
nounced  by  Dr.  Ray  H.  Manson,; 
vice-president  and  general  manager. 
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Youth  pays  for  war.  Not  only  in  lost  lives  but  in  lost 
opportunities,  lost  dreams.  A  generation  engrossed 
with  war  might  easily  forget  its  struggling  tal- 
ented young  people  who  may  be  the  musical  great 
of  tomorrow's  peaceful  world. 

KFI's  interpretation  of  Public  Service  as  an  "obli- 
gation, a  privilege  and  a  promotional  opportunity" 
includes  a  vision  of  tomorrow  as  well  as  the  reality 
of  today. 

Such  Public  Service  programming  builds  radio  lis- 
tener loyalty  . . .  and  this  is  one  of  the  reasons  for 
KFI's  undisputed  leadership  in  Los  Angeles. 


KFI 


LOS  ANGELES 


N  B  C  AFFILIATE  •  50.000  WATTS  •  640  KILOCYCLES  •  CLEAR  CHANNEL 


YOUNG  ARTISTS'  COMPETITION 

The  opportunity  for  a  really  talented  young 
instrumentalist  or  composer  to  make  his  debut 
into  the  world  of  serious  music  is  all  too  rare 
. . .  even  in  Los  Angeles  and  contiguous  Hol- 
lywood! Here,  as  everywhere,  this  problem  is 
radio's  challenge. 

The  Young  Artists' competition,  with  broadcast 
auditions  accompanied  by  the  KFI  orchestra, 
is  an  open,  democratic  method  by  which  de- 
serving winners  are  given  the  opportunity  for 
a  musical  debut  with  the  great  Los  Angeles 
Philharmonic  under  the  baton  of  its  distin- 
guished American  conductor,  Alfred  Wallen- 
stein. 

This  is  the  only  radio  program  heard  in  this 
area  offering  a  fine  quality  of  Symphonic  music 
with  a  distinct  local  flavor.  In  this  respect  it 
serves  to  build  civic  pride  in  these  local  artists 
and  in  Los  Angeles'  civic  music  enterprise. 


■ 


EDWARD     PETRY    AND     COMPANY,     INC.,     NATIONAL  REPRESENTATIVES 


BrUSh  Creek  Follies  is  not  only  recognized  as 
the  "Heart  of  America's"  greatest  radio-stage 
fehow,  but  thousands  of  radio  listeners  have 


come  to  know  KMBC  intimately  through  per- 
sonalities appearing  both  at  the  Follies  and 
over  the  air.  Completing  its  seventh  consecu- 


tive season  in  Kansas  City,  the  Follies  has  been 
attracting  S.  R.  0.  crowds.  This  talent  is  in- 
filtrated into  KMBC's  broadcasting  schedule. 
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Personalities 


"Food  SCOUt"  is  Nancy  Goode's  claim  to  friendship  with  KMBC's  tuners-in.  She 
tells  homemakers  daily  of  best  buys  in  produce  direct  from  the  food  terminal. 


World  News  importance  demands  the  "know  how"  attention  of  a  news  editor  such 
as  Erie  Smith.  He  directs  KMBC's  department  of  three  full-time  radio  newsmen. 


RADIO  STATIONS  ARE 
RECOGNIZED  DY  THE 
COMPANY  THEY  KEEP 


Knowing  how  to  win  friends  and  influence 
listeners  has  a  great  deal  to  do  with  the 
operation  of  a  successful  radio  station. 
KMBC  of  Kansas  City  credits  its  micro- 
phone personalities  for  the  prominence  it 
has  attained  in  the  "Heart  of  America." 
These  personalities,  through  their  abilities 
as  specialists  in  various  phases  of  micro- 
phone technique,  have  established  for 
KMBC  a  loyal  following  of  deep-rooted 
listeners.  These  listeners  welcome  KMBC 


personalities  into  their  homesas  they  would 
friends  from  next  door.  Consider,  too,  the 
extent  of  this  closely  knit  following,  for 
"the  company  KMBC  keeps"  is  more  such 
personalities  by  far  than  any  other  radio 
station  in  its  service  area.  Add  to  this  the 
fact  that  KMBC  has  been  basic  affiliate  of 
the  Columbia  Broadcasting  System  since 
1928,  and  you  can  well  understand  why 
KMBC  stands  head-and-shoulders  above 
every  one  else  in  the  "Heart  of  America." 


Great  Farm  Audience  turns  to  KMBC  as  Phil  Evans,  director  of  farm  service, 
broadcasts  findings  three  times  daily  from  radio  station's  own  livestock  farm. 


Livestock  Interests  have  given  KMBC  exclusive  right  for  marketcaster  Bob  Riley 
to  broadcast  official  market  reports  direct  from  Kansas  City's  livestock  building. 
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G-E  HEADS  VIEW  VIDEO  STUDIO 

Austin  Engineers  Present  Working  Model  of  Special 
 Post-War  Television  Studio  


THIS  IS  WHAT  television  studios 
for  postwar  broadcasting  of  major 
network  programs,  will  look  like 
according  to  the  designer,  J.  K. 
Gannett,  New  York,  vice-president 
and  director  of  engineering  of  the 
Austin  Co.  A  "working"  model  of 
the  above  studio  plan  was  pre- 
sented at  a  press  luncheon,  Wal- 
dorf-Astoria, New  York,  where  Dr. 
Walter  R.  G.  Baker,  vice-president 
of  General  Electric  Co.,  and  other 
G-E  officials  discussed  "television 
postwar"  and  company's  plans  in 
the  field. 

The  isometric  view  above  gives 
a  glimpse  of  some  of  the  ideas 
which  have  been  worked  out  by 
the  engineers,  with  the  purpose  in 
mind  of  an  overall  plan  to  provide 
continuous  video  presentations  with 
a  minimum  of  expensive  equip- 
ment. A  revolving  stage  faces  two 
large  audience-seating    areas  lo- 


Council  Offer 

WELFARE  COUNCIL  of  New 
York  City,  a  federation  of  700 
health  and  welfare  agencies,  has 
offered  its  services  to  New  York 
broadcasters  in  handling  listeners' 
appeals  for  help  on  personal  prob- 
lems. Stations  have  been  invited  to 
make  use  of  the  Council's  informa- 
tion service  by  mailing  or  telephon- 
ing inquiries  on  health  and  welfare 
subjects.  Commentators,  program 
directors,  women  editors,  and 
other  radio  personalities,  have  re- 
ceived copies  of  an  "Information 
Guide",  containing  a  list  of  social 
agencies  for  reference  in  directing 
listeners  to  the  proper  source  of 
help. 


Hope  Replacement 

PEPSODENT  Co.,  Chicago  (tooth- 
paste) on  June  13  replaces  Bob 
Hope  Show  with  Life  With  Char- 
lotte for  13  weeks  on  135  NBC 
stations,  Tuesday,  10-10:30  p.m. 
(EWT).  Summer  replacement  will 
feature  Charlotte  Greenwood,  com- 
edienne, with  talent  line-up  includ- 
ing Shirley  Mitchell,  Arthur  Q. 
Bryan,  Bea  Benadaret,  Sara  Ber- 
ner  and  Pat  McGeehan.  Show  is 
packaged  by  Martin  Broones  and 
John  Guedel,  with  latter  handling 
production.  Foote,  Cone  &  Beld- 
ing,  Los  Angeles,  services  the  ac- 
count. 


cated  on  alternate  sides  of  a  cen- 
tral control  booth.  Each  section 
seating  the  audience  is  equipped 
with  a  sound-proof  curtain,  making 
it  possible  to  alternate  or  use  both 
areas. 

Cantilevered  cameras  located  in 
various  positions  around  the  stage 
quadrant  from  which  the  program 
is  being  presented,  make  it  pos- 
sible for  one  man  to  control  the 
travel  of  each.  Offices  and  dressing 
rooms,  and  other  auxiliary  facili- 
ties are  located  below  the  control 
room  and  seating  areas.  Added 
flexibility  is  also  incumbent  in  the 
illumination  system  which  will  in- 
clude water-cooled  mercury  vapor 
lamps  remotely  controlled.  Austin 
engineers  have  developed  special 
insulated  wall  and  roof  construc- 
tion permitting  controlled  noise  and 
atmospheric  conditions. 


North  Central  Expands; 
Forms  Iowa  State  Net 

THREE  STATIONS  in  Iowa, 
KFJB  Marshalltown,  KDTH  Du- 
buque, and  KROS  Clinton,  have 
been  added  to  North  Central 
Broadcasting  System.  Through 
their  affiliation  with  NCB  the  sta- 
tions will  join  MBS,  though 
KDTH  has  been  a  Mutual  affiliate 
for  some  time. 

Other  North  Central  affiliates  in 
Iowa  are  KVFD  Fort  Dodge,  KICD 
Spencer  and  KTRI  Sioux  City. 
According  to  North  Central  these 
stations  in  Iowa  are  to  be  sold  as 
an  Iowa  State  network  as  well  as 
part  of  the  regional  network. 


Quaker  Oats  on  Blue 

QUAKER  OATS  Co.,  Chicago, 
has  signed  for  a  Monday  through 
Friday  five-minute  broadcast  at 
10:40  a.m.  on  the  full  Blue  Net- 
work starting  June  19.  Format 
has  not  been  selected.  The  52- 
week  contract  was  placed  through 
Sherman  K.  Ellis  &  Co.,  Chicago. 


AMERICAN  MERCHANT  Marine 
last  week  issued  a  call  for  at  least 
000  first  and  second  class  radio 
telegraphers,  licensed  by  the  FCC. 
Men  who  qualify  may  wire  collect 
to  U.  S.  Merchant  Marine,  Washing- 
ton, D.  C.  Registrants  selected  will 
attend  a  Navy  school  on  wartime 
procedure. 


COPYRIGHT  CHECK 
URGED   BY  SESAC 

BROADCASTERS  should  set  up  a 
system  of  copyright  clearance  to 
avoid  penalties  for  infringement, 
SESAC  urges  in  its  monthly  bulle- 
tin. SESAC's  suggestions  follow: 

Contrary  to  popular  belief,  copyright 
clearance  of  music  is  as  simple  as  ABC. 
All  musical  publications  must  bear  a  notice 
of  ownership.  This  copyright  notice  is  al- 
ways found  at  the  bottom  of  the  first 
inside  page  of  the  sheet  music  or  orches- 
tration. To  determine  whether  the  musical 
composition  may  be  performed,  the  name 
of  the  copyright  owner  should  be  checked 
against  the  list  of  affiliates  belonging  to 
each  performing  rights  organization  with 
which  your  station  holds  a  license.  Every 
station  is  provided  with  such  lists  and 
strict  instructions  should  be  issued  to  the 
program  department  not  to  play  any  music 
that  is  not  cleared  in  this  manner. 

It  should  be  observed  that  the  name  of 
the  copyright  owner  on  the  inside  page 
of  the  music  is  the  determining  factor  and 
not  the  name  of  the  publisher  on  the  title 
page  of  the  composition.  The  publisher  is 
not,  in  all  cases,  the  copyright  owner.  Simi- 
larly, the  name  of  the  author  or  composer 
has  no  bearing  on  copyright  ownership. 
The  Copyright  Law  has  simplified  the 
matter  of  determination  of  copyright  own- 
ership by  requiring  the  copyright  notice 
on  all  music  and  by  using  this  safeguard, 
stations  can  avoid  expensive  claims  from 
such  private  individuals.  Stations  desiring 
additional  information  with  respect  to  mu- 
sic clearance  should  address  their  inquiries 
to  the  SESAC  Program  Service  Depart- 
ment. 


Lt.  Symons  Is  Missing 
After  Raid  On  Germany 

LT.  TOM  W.  SYMONS  3d,  former- 
ly of  KFPY  Spokane  and  KXL 
Portland,  Flying  Fortress  pilot,  has 
been  reported  missing.  Last  advices 
received  by  his  mother,  Mrs.  Tom 
W.  Symons,  president  of  KFPY 
and  identified  with  KXL,  was  that 
he  was  returning  from  a  raid  over 
Germany  on  Feb.  22  and  was  last 
seen  diving  into  a  cloud.  Nothing 
has  been  heard  of  the  crew  since. 

Lt.  Symons  was  24  years  old  and 
prior  to  entry  into  the  U.  S.  Army 
had  enlisted  in  the  Royal  Canadian 
Air  Forces,  joining  the  AAF  when 
we  entered  the  war.  His  sister, 
Virginia,  is  in  the  Marines. 

Lt.  Symons'  father,  one  of  the 
best-known  broadcasters  in  the 
West,  died  Oct.  3,  1941. 


Farris  to  Own  WLAY 

ACQUISITION  of  all  the  stock 
of  WLAY  Sheffield-Muscle  Shoals, 
Ala.,  to  supplement  his  present 
one-third  interest,  is  proposed  in 
an  application  filed  with  the  FCC 
last  week  by  Frank  Mitchell  Farris 
Jr.,  a  director  of  the  Smith  Pack- 
ing Co.,  Nashville  meat  packers. 
He  would  acquire  the  one-third  in- 
terests of  Joseph  W.  Hart  and 
Joseph  C.  Russell,  architects,  for 
$8,000  each.  WLAY  operates  on 
1450  kc  with  250  w  and  is  an  MBS 
outlet.  The  application  for  Mr. 
Farris  was  filed  through  the  of- 
fices of  Dow,  Lohnes  &  Albertson. 


Sponsor  Video  Test 

ANOTHER  SPONSOR  ventured 
into  the  television  field  Mar^h  28 
when  Proctor  Electric  Co.  Phila- 
delphia, presented  the  first  in  a 
monthly  series  of  one-act  plays 
which  were  telecast  over  DuMont 
station  W2XWV.  The  first  program 
was  based  on  George  S.  Kaufman's, 
//  Men  Played  Cards  as  Women 
Do,  adapted  to  highlight  the  Proc- 
tor "never  lift"  iron  as  an  integral 
part  of  the  play.  Agency  is  Newell- 
Emmett  Co. 


Sale  and  Transfer 
Split  KLRA-KGHI 

FCC    Order    84 -A  Stated 

Reason  for  Separation 

IN  COMPLIANCE  with  FCC  Or- 
der 84-A  banning  dual  ownership 
of  standard  broadcast  stations  in 
the  same  or  overlapping  areas,  Ar- 
kansas Broadcasting  Co.,  licensee 
of  KLRA-KGHI  Little  Rock,  Ark., 
last  week  filed  with  the  Commis- 
sion applications  to  effect  separa- 
tion of  the  two  stations  through 
transfer  of  control  of  KLRA  from 
A.  L.  Chilton  to  the  Gazette  Pub- 
lishing Co.  for  $275,000  and  the 
assignment  of  license  of  KGHI  to 
A.  L.  Chilton  and  his  wife,  Leonore 
H.  Chilton,  a  partnership  doing 
business  as  KGHI  Broadcasting 
Service. 

Mr.  Chilton  is  president  of  Ar- 
kansas Broadcasting  and  holds 
2380  of  the  total  3720  shares  com- 
mon stock  issued  and  outstanding. 
Of  the  remainder,  the  Gazette  Pub- 
lishing Co.,  publisher  of  the  Ar- 
kansas Gazette,  holds  599  shares; 
Mrs.  Chilton,  vice-president,  182 
shares;  S.  C.  Vinsolhaler,  secre- 
tary-treasurer, 186  shares;  W.  C. 
Allsopp,  director,  1  share;  and  R. 
E.  Steuber,  372  shares.  Mr.  Chil- 
ton is  also  major  stock  holder  in 
Chilton  Radio  Corp.,  licensee  of 
KSKY  Dallas.  His  wife  owns  a 
part  of  the  remaining  minor  por- 
tion. 

In  acquiring  control  of  KLRA, 
subject  to  FCC  approval,  the  Ga- 
zette Co.  proposes  to  purchase  an 
additional  2400  shares  in  the  li- 
censee corporation  from  Mr.  Chil- 
ton (2206  sh),  Mrs.  Chilton  (8  sh) 
and  Mr.  Vinsolhaler  (186  sh)  for 
a  total  consideration  of  $275,000. 

The  remaining  174  shares  each 
held  by  Mr.  and  Mrs.  Chilton  are 
to  be  exchanged  with  Arkansas 
Broadcasting  for  the  control  and 
license  of  KGHI,  under  the  re- 
lated proposed  transactions.  As  a 
partnership,  KGHI  Broadcasting 
Service,  each  will  hold  half  inter- 
est in  the  outlet. 

A  CBS  affiliate,  KLRA  operates 
on  1010  kc  with  power  of  10  kw 
to  local  sunset  and  5  kw  night. 
KGHI  is  a  250  w  local  outlet  oper- 
ating on  1230  kc  as  a  Blue  and  Mu- 
tual affiliate. 


Dutton  on  WQXR 

E.  P.  DUTTON  Co.,  New  York, 
on  April  27  starts  a  weekly  quar- 
ter-hour evening  program,  Brows- 
ing Through  Books,  on  WQXR 
New  York,  believed  to  be  one  of 
the  few  fulltime  programs  to  be 
used  by  book  publishers.  The  au- 
thor and  critic,  Boris  Todrin,  will 
read  excerpts  from  Dutton  books 
to  create  interest  in  a  particular 
volume.  Later  guest  authors  may 
be  introduced.  Dutton  does  not  sell 
books  outright  and  will  play  up 
the  booksellers  in  both  commercial 
copy  and  program  content.  Book- 
sellers may  be  invited  to  partici- 
pate, with  tales  of  humorous  hap- 
penings in  book  stores.  Contract 
for  52  weeks  was  placed  through 
Louis  M.  Cottin,  New  York. 
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T  OWA  IS  famous  for  her  prodigious  agricultural  accom- 
plishments,  but  brother  don't  let  those  tall  corn  stalks  fool 
you.  Iowa's  IV2  billion  dollar  farm  income  for  1943  was 
solidly  bulwarked  by  tremendous  industrial  payrolls  in  the 
meat  and  food  processing  industries.  Add  a  crushing  over- 
lay of  war  production  dollars  and  you  get  a  still  truer  picture 
of  the  buying  power  now  on  the  loose  in  the  tall  corn  state. 

Within  WMT's  roughly  circular  ^  millivolt  line  of  320  miles 
in  diameter  lies  22  million  acres  of  the  nation's  richest 
farm  land.  That's  22^2%  of  all  the  Grade  "A"  Farm  land 
in  the  U.  S.  A.  and  the  largest  primary  area  of  any  station 


in  the  State  of  Iowa! 

Nearly  3x/2  million  people  (1940  Census)  live  and  work  and 
spend  in  the  prosperous  WMT  Primary  Area.  Get  your 
share  of  them  as  customers!  Give  your  Corn  Country  ad- 
vertising 7-League  Boots  by  taking  advantage  of  WMT's 
superior  wave  length  (600  kc),  splendid  soil  conductivity 
and  a  transmitter  located  in  an  area  of  low  absorption. 

WMT  is  the  dominant  station  in  Eastern  Iowa,  reaches  the 
people  in  this  area  as  no  other  medium  can  ....  does  the 
job  thoroughly  and  economically.  May  we  send  more  com- 
plete details  today? 
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NorthCaroiina 

is  the 

Souths  No.1 
Agricultural 
State 


CASH  INCOME  and  GOV'T  PAYMENTS 

Source:  Department  of  Agriculture,  1 940 


NORTH  CAROLINA 


AVERAGE  OF 
NINE  OTHER 
SOUTHERN  STATES 


MILLIONS 


WPTF 

with  50,0 00 Watts 

;n  RALEIGH  is 


NBC     —      68o     K.  C. 

FREE  Cr  PETERS,  NATIONAL  REPRESENTATIVES 


WING  Dayton,  Ohio  presented  exclu- 
sive coverage  of  the  arrival  of  the 
famed  B  17  "Hells  Angels"  at  Wright 
Field.  Special  interviews  with  mem- 
bers of  the  original  crew  and  talks 
by  Air  Force  officers  were  featured. 

ASSOCIATED  Music  Publishers, 
New  York,  has  completed  new  licens- 
ing agreements  with  WHLS  WTCM 
KENT  WMT  KSO,  and  has  exten- 
sions of  contract  from  29  outlets — 
KBST  KCMC  KFXM  KGFJ  KGKL 
KIEM  KMBC  KMO  KOME  KPLT 
KRBC  KRLH  KRSC  KVCV  KVEC 
KVOE  KVWO  KXO  KYOS  WDSM 
WELI  WHBF  WIND  WNBF  WOR 
WRR    WSTP    WTIC  WXYZ. 

TWENTY-FIVE  Future  Farmers  of 
America,  recognized  by  the  Prairie 
Farmer-WLS  Chicago  Rural  Youth 
Award  program  instituted  this  year 
to  honor  outstanding  members  of 
farm  youth  groups  of  Illinois,  In- 
diana, Wisconsin  and  Michigan,  will 
be  guests  May  13  of  WLS  on  an  all- 
expense-paid  trip  to  Chicago.  Choice 
of  awards  was  made  by  individual 
groups.  The  FFA  winners  sched- 
uled to  receive  the  Rural  Youth 
Award  will  participate  in  a  WLS 
broadcast ;  join  in  an  informal  round- 
table  discussion  with  industrial  lead- 
ers and  become  acquainted  with  Prairie 
Farmer-WLS  personnel  at  a  studio 
party  and  WLS  National  Barn 
Dance. 

KRNT  Des  Moines  originated  the 
half-hour  Victory  Party  broadcast 
of  the  Iowa  Farm  Bureau  Federa- 
tion on  April  12.  WMT  Cedar  Rapids, 
la.,  WNAX  Yankton,  S.  D.  and 
KGLO  Mason  City,  la.  carried  the 
program. 

CKCH  Hull,  Que.,  has  appointed 
Radio  Representatives  as  exclusive 
representatives  in  Toronto. 

AS  AN  AID  to  the  Government  ra- 
tioning program,  WHIS  Bluefield, 
W.  Va.,  is  presenting  a  series  of  pro- 
giams  titled  For  the  Housewife,  deal- 
ing with  the  problems  and  various 
phases  of  rationing  and  wartime 
housekeeping. 

WNEW  New  York  has  increased 
from  3  to  11  the  number  of  news- 
casts presented  by  the  New  York 
Daily  News  from  6 :30-9  p.m.  Sched- 
ule now  includes  three-minute  news 
summaries  every  quarter-hour  in  ad- 
dition to  the  five-minute  news  periods 
every  hour  and  half  hour  during  that 
period. 

WIP  Philadelphia  has  appointed  the 
George  P.  Hollingbery  Organization 
as  national  representative. 

KSTP  Minneapolis  has  released  new 
rate  card,  No.  33,  which  became  effec- 
tive April  15  and  is  to  supersede  all 
former  ratings.  The  cover  contains  a 
sectional  drawing  of  KSTP  coverage. 

WOR  New  York  last  week  started 
using  30-seeond  spot  announcements 
on  its  sustaining  news  periods  to  pro- 
mote special  and  regular  WOR  pro- 
grams. 

KATN  Watertown,  N.  Y.,  has  ap- 
pointed Spot  Sales,  New  York,  as  na- 
tional sales  representative. 

WNYC,  New  York  municipal  station, 
has  started  a  series  of  broadcasts 
of  ballet  music  alternating  from 
the  Metropolitan  Opera  House  and 
from  the  New  York  City  Center  of 
Music  and  Drama,  where  two  differ- 
ent ballet  companies  are  opening  si- 
multaneously. 

KIRO  Seattle  on  March  25  presented 
a  special  Salute  to  Labor  program 
in  cooperation  with  the  Navy.  Half- 
hour  show  officially  commended  or- 
ganized labor  in  the  Puget  Sound 
area  and  the  Pacific  Northwest  on 
their    war   production  record. 


TRANSMITTER  on  the  grounds  of 
KWFT  Wichita  apparently  is  run- 
ning competition  with  a  125  ft. 
steel  derrick  of  an  oil  well.  The 
well  is  now  producing  350  barrels 
a  day,  and  the  derrick  will  be  re- 
moved so  as  not  to  interfere  with 
radio  propagation.  The  self-sup- 
porting antenna  is  400  ft.  high. 


Correction 

NAMES  of  H.  L.  Kirke,  head  of 
the  research  department  for  BBC, 
London,  and  A.  E.  Barrett, 
BBC  engineering  representative  in 
Washington,  were  transposed  in  the 
caption  provided  by  WLW  Cincin- 
nati for  a  photo  published  in  the 
April  10  Broadcasting. 


WPB  Assignment 

CRAMER-KRASSELT  Co.,  Milwau- 
kee, has  been  selected  as  War  Man- 
power Commission  area  volunteer  task 
force  agency,  by  Carleton  Healy,  War 
Advertising  Council  coordinator. 
Agency  activities  will  be  directed  by 
Walter  Seiler,  president  of  Cramer- 
Krasselt  and  also  publicity  chairman 
of  the  Wisconsin  State  War  Finance 
Committee. 

KDYL  Salt  Lake  City,  in  cooperation 
with  the  Salt  Lake  Council  of  Women, 
is  presenting  on-the-spot  descriptions 
of  the  various  child  day  care  centers 
located  in  the  city. 

KSL  Salt  Lake  City  is  now  utilizing 
quarter-hour  original  dramas  as  public 
relations  broadcasts.  Instead  of  just 
giving  time  to  organizations  seeking 
radio  publicity,  the  KSL  program  de- 
partment has  developed  the  low  cost 
programs  for  these  groups,  using  staff 
writers  and  actors.  Dramas  have  a 
maximum  of  four  actors  and  one  sound 
technician,  and  use  musical  bridges. 

CKLW  Windsor-Detroit  has  acquired 
Press  News  radio  service. 

C.IC.T  Calgary  has  subscribed  to  Brit- 
ish  United   Press   radio  service. 

CFNB  Fredericton,  N.  B.,  has  in- 
stalled new  Ajax  antenna  towers  to 
replace  those  wrecked  in  a  heavy 
windstorm   in  mid-February. 

KPO  San  Francisco  staff  members, 
outside  of  the  program  department, 
competed  for  a  $25  War  Bond  in  a 
contest  which  called  for  an  original 
program  idea.  Prize  was  split  three 
ways.  First  idea  to  be  sold  to  a 
sponsor  means  another  War  Bond 
for  its  owner. 

SIX  STATIONS  have  acquired  the 
special  AP  radio  wire  of  Press  Assn : 
KBTM  Jonesboro,  Ark;  WOW 
Omaha;  KODY  North  Platte,  Neb.; 
WJRD  Tuscaloosa,  Ala.;  WWNC 
Asheville,  N.  C. ;  WBEZ  Chicago 
FM  station. 
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Measurements 


On  March  31  we  made  our  Fifty  Thousandth  Frequency  Measurement  in  our 


THIS  IS  AN  EXCELLENT  RECORD,  BUT  HERE  IS  ANOTHER  OF  WHICH  WE 

ARE  PROUD: 

KMMJ,  Clay  Center,  Nebraska,  Commercial  Radio's  First  Account  is  STILL 
with  us.  March  31st  they  received  our  Measurement  No.  50,007! 


THIS  IS  CONVINCING  PROOF  OF  DEPENDABLE,  ACCURATE  SERVICE 


Commercial  Radio  Equipment  Co. 


K.C.  Lab.*  The  station  measured  was  the  new 
KWBU,  50  KW,  Corpus  Christi. 


*  Total  does  not  include  any  Hollywood  measurements. 


Radio  Engineers 


321  East  Gregory  Blvd. 
Kansas  City  5,  Mo. 


315  Evening  Star  Bldg. 
Washington  4,  D.  C. 


1  584  Cross  Roads  of  the  World, 
Hollywood  28,  California 


(Monitoring  Services  Available  from  KC  and  Hollywood) 
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Sill 


Ml 


IliS 


Time  is  Our  Business 


We  like  Ihis  symbol.  To  us  it  means  just  one  thing  . . .  that 
this  organization  devotes  itself  exclusively  to  the  sale  of  time. 
We  have  no  diverting  occupations  with  other  advertising 
media,  or  with  transcriptions  or  talent.  We  leave  accounting 
and  engineering  to  the  stations  we  represent. 

Our  stations  profit  by  this  exclusive  attention,  and  by  far 
the  largest  part  of  the  time  we  sell  is  program  time  of  five 
minutes  and  longer. 


PAUL  H.  RAYMER  COMPANY  •  RADIO  STATION  REPRESENTATIVES 

NEW  YORK  •  DETROIT  •  CHICAGO  •  SAN  FRANCISCO  •  LOS  ANGELES 


Hour  glass  courtesy  of  Douglas  Curry,  New  York 


The  Ryan  Credo 

J.  HAROLD  RYAN,  drafted  for  the  presidency 
of  the  NAB  as  a  broadcaster's  broadcaster, 
formally  has  taken  over  that  post. 

In  his  first  utterance  as  the  spokesman  of 
American  radio,  he  calls  upon  broadcasters  to 
work  together  in  the  interest  of  good  radio. 
He  calls  upon  the  FCC  to  forget  bygones  and 
achieve  the  common  objective  through  "under- 
standing cooperation". 

No  man  ever  had  a  clearer  concept  or  under- 
standing of  his  task.  Harold  Ryan  has  a  rich 
background  as  a  business  man,  practical  broad- 
caster, Government  official,  and  a  student  of  the 
arts.  He  came  to  the  Office  of  Censorship  as 
radio  chief  following  Pearl  Harbor  and  after 
having  directed  an  important  broadcasting  or- 
ganization for  15  years.  He  leaves  the  Govern- 
ment at  the  call  of  his  colleagues  to  lead  radio 
in  its  most  critical  period. 

Mr.  Ryan's  maiden  statement  is  a  credo  for 
American  broadcasters.  In  simple,  direct 
language  he  cites  the  obligations  and  functions 
of  Radio  by  the  American  Plan. 

Harold  Ryan  didn't  seek  the  NAB  presi- 
dency; it  sought  him.  He  is  entitled  to  the 
support  of  every  broadcaster,  to  enable  radio 
to  attain  the  status,  integrity  and  dignity  it 
deserves. 


Agency  Foresight 

FOR  YEARS  television  has  been  the  most 
talked  about  and  glamorized  of  the  radio  arts. 
It  captured  the  public's  fancy  even  before 
aural  broadcasting  came  of  age.  Almost  every- 
thing conceivable  that  could  have  happened  to 
frustrate  a  budding  art  befell  visual  radio.  It 
was  stopped  dead  by  the  FCC  in  1940.  Then, 
when  it  was  authorized  on  a  new  basis,  the 
war's  outbreak  put  it  back  on  the  shelf. 

Now  television  is  being  talked  up  again  as 
radio's  post-war  contribution  to  mankind.  It 
can  be  that.  There  are  still  many  problems 
ahead.  The  most  important  immediately  dis- 
cernible is  that  of  allocations,  so  manufacturers 
can  gear  production  of  receivers  engineered  to 
respond  to  frequencies  assigned  to  television, 
FM  and  the  other  broadcast  bands,  domestic 
and  international.  Preparatory  work  is  in  the 
hands  of  the  Radio  Technical  Planning  Board. 

Commercial  television  on  a  sufficiently  broad 
base  to  warrant  public  acceptance  can't  be 
undertaken  until  the  allocations  task  is  com- 
pleted, and  transmitters  and  receivers  are 
available  in  adequate  numbers.  Thus,  televi- 
sion's debut  must  be  a  planned  development  and 
not  the  haphazard,  or  somewhat  accidental 
onset  that  marked  sound  broadcasting,  which 
grew  like  Topsy  in  the  early  20's. 

It  is  clear  now  that  those  who  will  ulti- 
mately foot  the  bill  for  home  television  (as  dis- 
tinguished from  large-screen  theatre  exhibi- 
tion) are  aware  of  television's  potential  as  an 
advertising  medium.  In  this  issue  we  publish 
the  results  of  a  survey  of  advertising  agencies 
identified  with  radio.  It  is  significant  that  every 
top  agency  in  the  country  either  has  or  plans  a 
television  department  and  that  all  are  inter- 


ested on  behalf  of  their  clients  to  the  extent 
of  either  experimenting  with  video  or  of  work- 
ing out  paper  plans. 

There  was  no  such  planning  when  sound 
broadcasting  got  its  start  following  World 
War  I.  Most  agencies  and  advertisers  alike 
looked  upon  radio  as  a  passing  fad  that 
wouldn't  stick  and  couldn't  sell.  Published  me- 
dia were  ugly  about  this  upstart,  except  for  the 
handful  that  got  in  early  and  stayed  in. 

So  television,  given  half  a  chance,  can  get 
off  to  a  good  start  with  the  cessation  of  war. 
That  all  presupposes,  of  course,  that  the  bu- 
reaucrats will  keep  hands  off,  and  that  radio's 
overall  existence  as  a  free,  competitive  enter- 
prise, will  be  unfettered. 


As  We  Like  It 

FEW,  IF  ANY,  agencies  of  wartime  Govern- 
ment have  been  subjected  to  the  kind  of  cuffing 
about  handed  the  OWI  by  politicians  and  other 
chronic  objectors.  But  so  far  as  radio  is  con- 
cerned, that  agency  has  performed  meritorious- 
ly despite  several  changes  in  the  top  direction 
of  its  radio  bureau. 

Latest  evidence  of  fair  play  by  OWI's  Radio 
Bureau  was  the  directive  sent  to  branch  offices 
designed  to  protect  stations  against  demands 
for  free  time  for  Government  messages  from 
commercial  industries  which  pay  for  advertis- 
ing in  other  media  [Broadcasting,  April  10]. 
John  D.  Hymes,  deputy  chief  of  the  Bureau, 
who  left  the  radio  department  of  Foote,  Cone 
&  Belding  to  assume  the  Government  post, 
enunciated  the  new  policy  coincident  with  the 
campaign  to  recruit  workers  for  food  process- 
ing plants  under  OWI  auspices. 

If  the  food  processors  have  advertising  bud- 
gets for  recruiting  emergency  workers,  Mr. 
Hymes  advised  the  regional  offices,  "an  appro- 
priate amount  should  be  used  for  radio  in  pro- 
portion to  other  media  if  radio  coverage  is  de- 
sired." If  no  advertising  funds  are  available 
for  any  media,  then  the  OWI  regional  chief  is 
to  do  his  utmost  to  secure  time  on  a  free  basis 
on  local  stations. 

That,  to  all  broadcasters,  is  a  fair,  honest 
and  equitable  approach.  It's  a  far  cry  from 
what  has  happened  in  the  past,  when  space  in 
the  printed  media  has  been  purchased  for  all 
sorts  of  campaigns,  while  radio  has  been  asked 
to  give  away  its  time.  We  hope  the  OWI  prec- 
edent, established  in  this  instance,  will  per- 
meate all  Government  establishments  identi- 
fied with  the  encouragement  of  war  advertising 
and  recruitment  campaigns. 

Incidentally,  the  whole  matter  of  OWI  ap- 
propriations for  the  next  fiscal  year  comes  up 
this  week  before  the  House  Appropriations 
Committee.  Whatever  emerges  from  the  smoke 
of  battle,  it  is  to  be  hoped  the  Domestic  Radio 
Bureau  is  continued  intact. 

The  Bureau  asks  Congress  for  $488,000— 
sufficient  only  to  continue  operations  on  a 
sharply  curtailed  basis.  The  Bureau  has  done 
an  excellent  job,  one  that  would  entail  possi- 
bly 900  extra  people  in  stations  and  networks  if 
there  were  no  Government  agency  to  prepare, 
clear,  coordinate  and  schedule  messages 
through  its  various  allocation  plans. 

The  cost  of  the  operation  seems  a  small  price 
to  pay  for  $103,000,000  contributed  in  time 
and  talent  by  stations,  networks  and  advertis- 
ers in  selling  War  Bonds  and  conducting  more 
than  a  hundred  other  campaigns.  From  where 
we  sit  it's  a  mighty  good  war  investment. 


GEORGE  HOWARD  ALLEN 


ADIO  RESEARCH  has  been  too 
■"^  much  concerned  with  statistics  and 
•Lm.  not  enough  with  people,  too  much 
with  the  statistical  abstraction  of 
'radio  homes'  which  never  laughed  or  cried  over 
the  words  used,  nor  bought  a  sponsor's  prod- 
uct; not  concerned  enough  with  counting  all 
the  men  and  women,  boys  and  girls,  who  re- 
spond to  radio's  offerings  with  intelligence  and 
emotion — and  purchases  at  the  corner  store.  In 
fact  radio  is  the  most  intimate,  the  most  per- 
sonal, of  all  mass  media  of  communication," 
says  George  Howard  Allen,  who  has  just  been 
appointed  manager  and  secretary  of  the  Coop- 
erative Analysis  of  Broadcasting,  "and  it  needs 
the  same  kind  of  research."  He  succeeds  A.  W. 
Lehman  who  was  elected  president  of  CAB 
after  ten  years  as  manager  and  secretary. 

Born  June  X,  1914,  in  Boston,  he  spent 
most  of  his  young  life  in  Westborough,  a  sub- 
urb of  Worcester  chiefly  noted  as  the  birth- 
place of  Eli  Whitney.  An  all-around  youth,  in 
high  school,  George  was  president  of  his  class, 
business  manager  of  the  school  paper,  captain 
of  the  baseball  team  and  an  honor  student, 
winning  at  graduation  the  Women's  Club 
scholarship  as  well  as  the  American  Legion 
medal  for  character,  athletics  and  scholarship. 

At  Massachusetts  State  College,  George 
played  baseball  and  hockey  and  managed  the 
hockey  team,  won  his  stripes  in  the  ROTC 
cavalry  unit,  held  various  positions  with  the 
college  newspaper  and  annual,  sat  on  the  stu- 
dent Intercollegiate  Athletic  Board  and  the 
Academic  Activities  Board,  and  maintained  a 
regular  position  on  the  scholastic  honor  roll — 
while  paying  all  of  his  own  expenses  by  work- 
ing at  jobs  that  ranged  from  real  ditch-dig- 
ing  to  superintending  the  college  dining  facili- 
ties. He  was  a  member  of  the  national  Lambda 
Chi  Alpha  fraternity  and  chosen  for  the  col- 
lege's highest  elective  award,  The  Adelphia, 
his  senior  year. 

Topping  his  B.S.  degree  from  Massachusetts 
with  an  M.B.A.  from  the  Harvard  Graduate 
School  of  Business  Administration,  he  went 
to  work  in  1938  as  assistant  to  the  president 
of  National  Theatre  Supply  Co.,  now  National 
Simplex-Bludworth,  one  of  the  principal  stock- 
holders in  Scophony  Corp.  of  America,  devel- 
opers of  television  equipment,  particularly  in 
the  field  of  large-screen  theatre  reproduction. 

In  1940  he  joined  the  research  and  promo- 
tion department  of  WOR  New  York  and  for 
the  past  three  years  has  supervised  that  sta- 
tion's continuing  study  of  radio  listening,  one 
of  the  first  attempts  by  any  member  of  the 
broadcasting  industry  to  add  a  sheath  of  quali- 
(Continued  on  page  38) 
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. . .  men  making  news 


You  have  just  stepped  into  the  news  room  of  Milwaukee's 
Ultra- Modern  Radio  City.  You  are  watching  a  news 
broadcast  being  put  together  for  WMFM,  The  Milwaukee 
Journal  FM  Station. 

That  clicking  noise  is  the  battery  of  teletypewriters 
bringing  in  last  minute  international,  domestic  and  war 
news.  Those  telephones  jingling  on  the  news  editor's 
desk  carry  late  state  and  local  flashes  from  The  Milwau- 
kee Journal  and  its  tremendous  state-wide  staff. 


Now  the  editing.  First  the  news  is  weighed  and  sifted  to 
the  wants  and  interests  of  the  WMFM  audience.  Second, 
it  is  edited  to  the  announcer's  rate  of  delivery. 

And  so,  in  a  few  short  minutes,  a  clear,  concise  news  report 
will  be  enjoyed  in  thousands  of  WMFM  homes.  Smooth, 
efficient,  interesting,  it  will  be  typical  of  the  distinctive, 
well-planned  programs  that  have  won  a  loyal  following. 

Today,  tomorrow  .  .  .  whenever  you  make  plans  for  FM 
radio,  remember,  the  call  letters  WMFM  .  .  .  Milwaukee, 
one  of  America's  outstanding  FM  Stations. 


M  W  M  F  M  I 

THE  miLMtiff  JOMAL  fill  STATION 

Member  —  The  American  Network 
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mmmmmmmm 

m  our, 

&     "TIME"  £ 


These  smart  time  buyers  know 
what  the  boy's  in  the  back 
room  will  have  every  time- 
without  asking 


when  buying  time 
in  the  Denver  Market .  .  . 
a  KOA  Cocktail,  of  course! 


Ingredients : 
Dealer  Preference, 

68.8 %  *  '-■ 
Listener  Loyalty,  69% 
Top  Programs,  9  out  of  First  10 
Coverage,  Parts  of  7  States 
Power,  50,000  Watts 

*  NBC  "Tole  of  412  Cities" 
=**Ross  Federal  Survey 

Few  stations  in  the  nation  can 
equal  KOA's  dominance! 


UK 

FIB*1  ' 


V  E  P 


Represented  Nationally  by  VJrM  Spot  Sales ! 


Our  Respects  to 

(Continued  from  page  36) 

tative  flesh  and  blood  to  the  bare 
bones  of  radio  circulation  statis- 
tics. With  more  than  a  third  of  a 
million  personal  interviews  accu- 
mulated to  date,  this  study  has 
analyzed  the  listening  audience, 
not  merely  by  the  number  of  home 
radios  tuned  to  each  program,  but 
by  age  and  sex  and  income  levels. 
In  addition  to  these  qualitative 
data,  it  has  reported  on  what  these 
individual  listeners  thought  of  the 
programs  they  heard. 

Demonstrates  Use  of  Data 

As  a  research  scientist,  Allen  is 
proud  of  the  compilation  of  such 
information.  And  in  his  allied  po- 
sition of  assistant  director  of  pro- 
motion of  WOR,  he  has  frequently 
had  the  opportunity  to  demon- 
strate the  practical  application  of 
these  qualitative  data  to  more  ef- 
ficient advertising  and  station  pro- 
gramming, as  he  presented  them 
to  hard-headed  business  men  in- 
terested only  in  the  accuracy  with 
which  the  radio  impulses  they  buy 
register  in  the  will-to-purchase  of 
the  listening  audience. 

The  CAB  has  already  announced 
the  addition  of  age  and  sex  listener 
breakdowns  to  its  former  listening 
analyses,  together  with  an  expan- 
sion of  its  reports  to  cover  81  cit- 
ies, representing  a  cross-section  of 
all  cities  of  50,000  population  or 
over,  in  place  of  the  33  cities  of 
equal  network  opportunity  to 
which  its  reports  were  formerly 
limited.  Enthusiastic  over  this  col- 
lection of  qualitative  data  on  a 
nation-wide  scale,  Allen  is  even 
more  enthused  with  the  CAB's  dec- 
laration that  this  is  only  the  first 
step  toward  the  goal  of  a  truly  na- 
tional program  rating  service,  cov- 
ering both  telephonic  and  non-tele- 
phone homes,  in  small  towns  and 
on  farms  as  well  as  the  great  ur- 
ban centers. 

Camera  Addict 

In  1940  George  Allen  married 
Virginia  Russell.  They  have  one 
son,  Douglas  Winslow,  aged  11 
months,  and  reside  in  Hollis,  L.  I. 
Barred  from  more  strenuous  activ- 
ities by  injuries  acquired  in  colle- 
giate athletics,  George  ranks  pho- 
tography as  his  current  hobby,  but 
admits  that  many  of  his  out-of- 
office  hours  are  spent  on  his  major 
interest,  the  development  of  more 
accurate,  more  extensive,  radio  au- 
dience research. 

As  a  director  of  the  American 
Marketing  Assn.,  he  has  conducted 
a  series  of  wartime  radio  lunch- 
eons which  have  served  to  keep 
radio  highlighted  as  a  major  field 
for  market  research.  George  views 
his  new  job  with  the  CAB  as  an 
opportunity  to  make  radio  research 
continually  more  valuable  to  broad- 
casters and  advertisers  as  a  com- 
pass for  charting  the  future  path 
of  broadcasting  as  well  as  a  mea- 
suring rod  of  its  past  achieve- 
ments. 


NOTES 


A.  D.  WILLARD  Jr.,  general  man- 
ager of  WBT  Charlotte,  has  been  re- 
appointed chairman  of  the  Charlotte 
YMCA  membership  drive  committee. 

PAT  TAYLOR,  commercial  manager 
of  WMFR  High  Point,  N.  C,  mar- 
ried Alice  Tow,  of  High  Point,  April  7. 

W.  S.  NEWHOUSE  Jr.,  account  ex- 
ecutive of  WOR  New  York,  is  the 
father  of  a  boy. 

ED  NORTON,  chairman  of  the  board 
of  WAPI,  CBS  affiliate  in  Birming- 
ham. Ala.,  has  been  elected  to  mem- 
bership in  the  General  Education 
Board,  Rockefeller  endowed  organi- 
zation set  up  to  promote  "education 
within  the  United  States  of  America 
without  distinction  of  race,  sex,  or 
creed."  In  addition  to  his  WAPI  con- 
nection. Mr.  Norton  has  an  interest 
in  WMBR  Jacksonville  and  WFOT 
St.  Augustine,  Pla. 

HUGH  B.  TERRY  for  the  second 
consecutive  year  has  been  named  chair- 
man of  the  Denver  Boy  Scout's  annual 
circus. 

FRANK  A.  SEITZ,  managing  di- 
rector of  WFAS  White  Plains,  N. 
Y.,  is  the  father  of  a  boy. 

PAUL  McCLUER,  sales  manager 
of  the  NBC  central  division,  has 
been  appointed  chairman  of  the  public 
information  committee  of  the  Chicago 
U.S.O.  Council. 

JOHN  EVANS  has  left  the  sales  de- 
partment of  KIRO  Seattle  to  join 
the  public  relations  department  of 
the  C.  &  H.  Sugar  Refining  Co. 

RALPH  S.  HATCHER,  formerly 
with  the  commercial  department  of 
WTAR  Norfolk,  has  returned  to  the 
United  States  following  a  four-month 
tenure  with  OWI  in  Algiers  on  special 
radio  assignment.  He  has  not  an- 
nounced future  plans. 

ERNEST  H.  MARTIN,  of  CBS  na- 
tional sales  service,  Hollywood,  and 
Nancy  Frank,  were  married  in  Los 
Angeles  April  6. 

FRED  MUELLER,  sales  manager 
of  KLZ  Denver,  has  been  appointed 
entertainment  chairman  of  the  Denver 
Kiwanis  Club. 

LOU  RIKLIN,  account  executive 
for  WOAI  San  Antonio,  has  been 
elected  director  of  the  San  Antonio 
Junior    Chamber    of  Commerce. 

GEORGE  GILBERT  has  been  named 
assistant  night  manager  for  the  NBC 
Central  Division. 


Percy  S.  Straus 

PERCY  S..  STRAUS,  67,  former 
director  of  WOR  New  York,  and 
chairman  of  the  board  of  R.  H. 
Macy  &  Co.,  New  York  department 
store  controlling  the  station,  died 
April  6  of  a  heart  ailment  at  his 
home  in  New  York.  Mr.  Straus  was 
director  of  WOR  from  January 
1930  to  October  1933.  At  the  time 
of  his  death  he  was  a  director  of 
L.  Bamberger  &  Co.,  Newark  store, 
and  the  N.  Y.  Life  Insurance  Co. 
He  leaves  his  widow  and  three 
sons.  WOR  closed  its  offices  until 
noon  on  April  10,  and  Macy's  closed 
for  the  entire  day  in  respect  to 
Mr.  Straus. 


Westinghouse  Changes 

JOHN  W.  WHITE  has  been  named 
president  and  general  manager  of 
the  Westinghouse  Electric  Interna- 
tional Co.,  subsidiary  of  Westing- 
house  Electric  &  Mfg.  Co.,  it  was 
announced  last  week.  He  succeeds 
George  H.  Bucher,  who  becomes 
chairman  of  the  board  of  the  Inter- 
national Company.  At  the  same 
time,  William  E.  Knox,  former  as- 
sistant general  manager,  was  elect- 
ed vice-president.  Both  men  have 
long  service  records  with  their 
company. 


KEITH  HIMEBAUGH,  information 
specialist  of  the  Dept.  of  Agriculture 
for  the  past  decade,  has  been  ap- 
pointed director  of  information  suc- 
ceeding Morse  Salisbury,  who  has 
become  information  director  for  the 
United  Nations  Relief  and  Rehabili- 
tation Administration.  In  his  new 
post,  Mr.  Himebaugh  will  have  charge 
of  radio  extension  service,  in  addition 
to  general  information.  He  was  for- 
mer manager  of  the  Michigan  State 
College  Station,  WKAR  E.  Lansing. 

J.  S.  MIMS,  vice-president  and  gen- 
eral manager  of  the  Tampa,  Tribune, 
which  operates  WFLA,  has  been 
elected  president  and  publisher  of 
the  newspaper  and  head  of  its  radio 
operation.  He  succeeds  S.  E.  Thoma- 
son,  who  died  March  20.  Mr.  Mims 
joined  the  Tribune  in  1906  as  general 
accountant. 

GARETH  GARLUND.  formerly  on 
the  announcing  staff  of  Radio  Manila, 
and  Frank  McHugh,  new  in  radio, 
have  joined  the  sales  staff  of  K.TBS 
San  Francisco. 

DON  GREENLIEF,  formerly  com- 
mercial manager  of  WBLK  Clarks- 
burgh,  W.  Va.,  is  now  commercial 
manager  of  WWPG  Palm  Beach,  Fla. 


shortest 
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Habit  is  contributing  to  victory  in  a  dozen  different  ways. 

For  instance,  the  dexterity  of  this  worker  on  an  assembly  line  is  the  result 

of  doing  the  same  thing,  in  the  same  way,  thousands  of  times. 


The  manner  in  which  the  people  of  Southern 
New  England  listen  to  WTIC  is  an  example  of 
another  powerful  habit.  For  more  than  19  years, 
WTIC  has  brought  to  these  people  the  best 
radio  programs  available.  As  a  result,  WTIC 
enjoys  an  audience  loyalty  unsurpassed  by  any 
station  in  the  area. 

Because  more  people  in  Southern  New 


England  rely  upon  WTIC,  and  because  these 
people  possess  a  buying  income  at  least  60% 
in  excess  of  the  national  average,  WTIC  is  the 
logical  medium  for  creating  sales  response  in 
the  Southern  New  England  market. 

You'll  find  it  profitable  to  put  part  of  your 
appropriation  to  work  on  WTIC. 


IN  SOUTHERN  NEW  ENGLAND 
PEOPLE  ARE  IN  THE  OF  LISTENING  TO  WTIC 


DIRECT  ROUTE  TO  AMERICA'S  NO.  \  MARKET 

The  Travelers  Broadcasting  Service  Corporation 
Member  of  NBC  and  New  England  Regional  Network 

- 

Represented  by  WEED  &  COMPANY,  New  York,  Boston, 
Chicago,  Detroit,  San  Francisco  and  Hollywood 


'  ACTIVE 
SALT  LAKE 
MARKET 


1 


S.  S.  FOX,  President 

W.  E.  WAGSTAFF, 
Com.  Mgr. 

National  Representative 
JOHN  BLAIR  &  CO. 


GEORGE  C.  FURNESS, 
AIR  PIONEER,  DIES 

GEORGE  C.  FURNESS,  60,  chem- 
ical engineer  and  pioneer  broad- 
caster, who  originated  and  han- 
dled the  Eveready  Program  on 
NBC,  first  regular  network  com- 
mercial program,  died  April  10  in 
a  New  York  hospital  after  a  brief 
illness.  He  was  in  charge  of  new 
products  of  National  Carbon  Co., 
a  division  of  Union  Carbide  &  Car- 
bon Corp.  He  had  been  associated 
in  various  capacities  with  Union 
Carbide  since  his  graduation  from 
Massachusetts  Institute  of  Tech- 
nology in  1906. 

In  July  1932  Mr.  Furness 
started  the  forerunner  of  all  spon- 
sored network  advertising — a  pro- 
gram promoting  the  dry  batteries 
produced  for  the  old-time  radio 
sets  by  the  Eveready  Division  of 
National  Carbon  Co.  The  series 
started  on  WEAF  and  made  the 
first  network  commercial  broad- 
cast in  radio  history  on  Lincoln's 
Birthday,  Feb.  12,  1924,  with  a 
program  titled  He  Knew  Lincoln. 
By  1927  the  series  was  aired  on 
some  19  NBC  stations. 

Mr.  Furness  introduced  many 
techniques  and  personalities,  later 
to  become  firmly  established  in  ra- 
dio. He  had  complete  charge  of 
the  program  from  1923  until  it 
went  off  the  air  in  1930,  selecting 
the  artists,  producing  the  show, 
and  for  a  year  or  so  in  the  late 
20s  actually  taking  part  in  the 
program  as  one  of  the  first  net- 
work mcs. 


Laux  WKNY  President 

ELECTION  OF  John  J.  Laux,  of 
Steubenville,  O.,  as  president  of 
the  Kingston  Broadcasting  Corp., 
licensees  of  WKNY,  Mutual  affili- 
ate in  Kingston,  N.  Y.,  was  an- 
nounced after  completion  of  a  plan 
of  corporate  reorganization  for 
Mutual's  outlet  in  the  Hudson  Riv- 
er Valley,  which  has  already  been 
approved  by  the  FCC.  WKNY  man- 
agement is  now  affiliated  with 
WSTV,  MBS  outlet  in  Steuben- 
ville, and  WJPA  Washington,  Pa., 
independent,  both  of  which  Mr. 
Laux  manages.  Local  management 
of  WKNY  will  remain  in  the  hands 
of  Lou  Steketee,  who  has  been  act- 
ing manager  and  program  director. 


Lt.  Vern  Cox  Missing 

LT.  VERN  COX,  formerly  of  the 
sales  promotion  department  of 
KSO-KRNT  Des  Moines,  now  in 
the  Army  Air  Corps,  has  been 
listed  as  "missing  in  action"  over 
Austria.  Lt.  Cox  is  the  stations' 
first  casualty. 


Carroll  Ragan 

CARROLL  RAGAN,  specialist  in 
industry  publicity,  until  last  Decem- 
ber on  the  public  relations  staff  of 
Commerce  and  Industry  Assn.,  New 
York,  died  at  his  home  in  Yonkers, 
N.  Y.,  April  10.  Mr.  Ragan  was  man- 
ager of  Business  Forum,  weekly  pro- 
gram presented  on  WMCA  New 
York  under  the  auspices  of  the  as- 
sociation. Series  is  now  handled  by 
Walter  B.  Shackleton,  CIA  director 
of  public  relations. 


RINGLING  BROS.,  Barnum  & 
Bailey  Circus  was  telecast  from  Madi- 
son Square  Garden  in  New  York  April 
15  on  NBC's  video  station,  WNBT. 


PREPARING  for  a  shakedown 
cruise  aboard  the  USS  Hayter, 
during  a  recent  visit  to  the  Charles- 
ton Navy  Yard,  John  M.  Rivers, 
president  of  WCSC  Charleston,  is 
helped  with  his  "Mae  West"  by  Lt. 
Graham  B.  Poyner,  Radio  Officer 
for  the  6th  Naval  District  and 
former  program  director  of  WPTF 
Raleigh.  Mr.  Rivers  joined  mem- 
bers of  the  North  Carolina  Press 
Assn.  who  came  to  visit  the  Yard. 


CBS  Names  Dan  Russell 
To  Shortwave  Position 

DAN  RUSSELL  has  been  named 
assistant  in  charge  of  program 
planning  in  the  CBS  shortwave 
department.  He  succeeds  Ben 
Feiner  Jr.,  who  transferred  to  the 
network's  television  operation.  Mr. 
Russell  will  act  as  general  super- 
visor of  shortwave  production  as 
well  as  handling  his  program  plan- 
ning duties. 

Mr.  Russell  was  CBS  shortwave 
production  supervisor  during  1941 
and  1942,  and  later  became  a  field 
representative  of  CBS  Latin  Amer- 
ican network.  He  took  a  leave  of 
absence  in  August  1942  to  pro- 
gram production  for  the  Office  of 
the  Coordinator  of  Inter-American 
affairs.  Last  fall  he  went  to  Uru- 
guay to  supervise  organization  of 
production  and  program  depart- 
ments for  Radio  Carve,  CBS  affili- 
ate in  Montevideo. 

Mr.  Feiner  was  to  take  up  his 
new  duties  as  general  programming 
assistant  and  director-writer  in  the 
network's  television  department 
April  17.  Joining  CBS  in  August 
1942,  Mr.  Feiner  served  succes- 
sively as  manager  of  the  short- 
wave script  division  and  head  of 
the  script  division  and  supervisor 
of  broadcasts  beamed  to  American 
forces  overseas.  Before  joining 
CBS,  he  was  president  and  gen- 
eral manager  of  the  Kingston 
(N.Y.)  Broadcasting  Corp.,  and 
previously  had  been  a  partner 
in  Furman,  Feiner  &  Co.,  radio 
advertising  agency. 


Hanson  to  OWI 

MAURICE  F.  HANSON,  on  leave 
from  J.  Walter  Thompson  Co.,  has 
been  named  Deupty  Domestic  Di- 
rector of  OWI  in  charge  of  infor- 
mation programs  for  War  Food 
Administration  and  Office  of  Price 
Administration.  He  succeeds  A.  R. 
Whitman,  vice-president  of  Benton 
&  Bowles,  who  has  become  director 
of  OPA's  Fuel  Rationing  Division. 
Samuel  Dalsimer,  vice-president  of 
Cecil  &  Presbrey,  continues  as  OWI 
program  manager  for  OPA,  while 
John  Graetzer  Jr.,  former  assistant 
advertising  manager  for  Carstairs 
Brothers  Distilling  Co.,  remains  as 
OWI  program  manager  for  WFA. 


JOSEPH  H.  TOBIN,  formerly  on  the 
announcing  staff  of  WESX  Salem, 
Mass.,  has  been  appointed  chief  an- 
nouncer of  WINS  New  York.  Samuel 
P  Ti°viti<\  former  freelance  script- 
writer, has  been  named  director  of  the 
coiiiinuny  department. 

BILL  MARTIN,  formerly  on  the  an- 
nouncing staff  of  CKLW  Detroit- 
Windsor,  has  joined  the  announcing 
staff  of  WBYN  Brooklyn. 

JIM  PENNOCK,  formerly  with 
WLAP  Lexington,  is  a  new  member 
of  the  announcing  staff  of  WCKY 
Cincinnati. 

JANET  FRASER,  of  public  relations 
department  of  CKY  Winnipeg,  has 
been  married  to  Signaller  J.  W. 
Scott,  Royal  Canadian  Navy. 

D.  R.  P.  COATES,  has  returned 
to  CKY  Winnipeg  after  two  and 
a  half  years  in  the  Royal  Canadian 
Air  Force  as  a  public  relations  and 
recruiting  officer  with  the  rank  of 
flight  lieutenant. 

MAURICE  BURCHELL  and  Tom 
Benson,  formerly  announcers  of  CKY 
Winnipeg,  now  in  the  Royal  Canadian 
Navy,  have  been  promoted  from  sub- 
lieutenants  to  lieutenants. 

HOWARD  M.  PAUL,  former  con- 
tinuity and  publicity  writer  of  WTMJ 
WMFM  Milwaukee,  now  in  the  Navy, 
has  been  promoted  to  a  lieutenant 
senior  grade. 

WILFORD  N.  (Bill)  SHULTZ, 
Canadian  homespun  philosopher,  en- 
ters his  17th  year  of  broadcasting 
on  CHAB  Moose  Jaw,  Saskatche- 
wan. His  five  hour  Sunday  afternoon 
reverie  program,  Golden  Memories, 
has  been  sponsored  since  1931  by  the 
Army  and  Navy  Department  Stores. 
Daily  half-hour  Pleasant  Memories 
program  now  supplements  the  Sun- 
day broadcasts. 

GEORGE  STONE,  formerly  with 
WOOD  Grand  Rapids,  Mich.,  has 
been  added  to  the  announcing  staff 
at  NBC  Chicago.  He  replaces  Dick 
Noble,  now  serving  with  the  Navy. 

ROBERT  VENABLES,  former 
freelance  announcer  in  New  York 
and  on  the  staff  of  WHN  New  York, 
has  joined  the  WBBM  Chicago  an- 
nouncing staff. 

LT.  THOMAS  L.  MOORE  Jr.,  for- 
mer announcer  of  WIBG  Philadel- 
phia, has  been  awarded  a  second 
Oak  Leaf  Cluster  to  his  Air  Medal, 
for  heroism  in  bombing  missions  over 
Europe. 

C.  T.  (Midge)  MAJER  has  been  ap- 
pointed news  editor  of  WIBG  Phil- 
adelphia. 


"WFDF  Flint  said  the  admiral  is 
in  town." 
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NEVER  MIND  what  the  census 
says  . . .  since  Johnson's  Wax  gave 
America  our  Fibber  McGee  and  Molly 
in  April,  1935  this  pair  has  made  part- 
time  Peoria  citizens  of  darn  near  every 
one  who  listens  to  the  radio. 

Now  as  James  and  Marian  Jordan 
enter  into  their  tenth  year  of  broadcast- 
ing over  an  NBC  network  in  the  same 
character  parts . . .  with  the  same  writer, 
the  same  sponsor  .  .  .  they  "come  in" 
even  more  secure  in  the  affection  of  the 
public  than  ever  before.  NBC  feels  that 
not  only  this  network  but  the  entire 
world  of  entertainment  owes  a  salaam 
in  the  general  direction  of  Fibber  and 
Molly  and  Don  Quinn,  the  writer  whose 
exceptional  talent  has  contributed  so 


They  all  tune  to  the 


much  to  the  success  of  this  program. 

The  McGees  and  their  neighbors  and 
friends  portray  the  warmheartedness, 
the  ready  wit,  the  human  frailties  that 
Americans  understand  and  appreciate. 
But  there  must  be  more  to  their  popu- 
larity than  that. 

Maybe  it's  because  the  public  senses 
that  the  friendliness  they  project  over 
the  air  is  as  real  in  real  life  as  the  char- 
acters of  Fibber  and  Molly  are  to  their 
millions  of  listeners. 


Whatever  it  is,  NBC  proudly  numbers  this 
show  in  its  top-notch  list  and  points  out  that 
it  is  programs  of  this  caliber  .  .  .  plus  the 
finest  facilities  in  radio... which  make  NBC 
"The  Network  Most  People  Listen  to  Most." 

America's  No.  1  Network 


National  Broadcasting  Company  f 


It's  a  National  Habit 


A_Service  of  Radio. 
Corporation  of  America 


NLarket 
Coverage 
that  pays 
a  Profit 


•  A  booming  market  of  over  1,250,000 
people — 

•  Ample  power  (5,000  watts)  and  a 
favorable  frequency  (980  kc)  to 
cover  it — 

•  At  extremely  low  cost  per  1,000 
families. 

Check  up  on  Nashville  and  WSIX 
for  any  pending  schedule  —  wire 
this  station  or 

The  Katz  Agency,  Inc.,  National  Representatives 

Member  Station,  The  Blue  Network  and 
Mutual  Broadcasting  System 


GORDON  VAN  DOVER,  former 
member  of  the  network  "Tom,  Dick 
and  Harry"  team,  has  joined  the 
WBBM  Chicago  production  depart- 
ment. 

ED  ROGERS,  announcer  of  WFIL 
Philadelphia,  has  joined  the  staff  of 
WTOP  Washington,  D.  C. 

FRED  HALL,  formerly  of  WFLA 
Tampa,  Fla.,  has  joined  the  staff  of 
WSMB  New  Orleans,  replacing  Gay 
Batson,  who  has  been  inducted  into 
the    armed  service. 

WAYN.E  OSBORNE,  professional 
baseball  player  for  13  years  on  the 
Pacific  Coast,  has  joined  WJJD 
Chicago  for  the  1944  baseball  season 
to  handle  Dugout  Interviews  and 
Sports  Review. 

C.  M.  WARD  Jr..  continuity  editor 
of  WWNC  Asheville,  N.  C,  married 
Prances  Godwin  on  Easter  Sunday. 

DAVID  PORTMAN,  announcer  of 
WFAS  White  Plains,  N.  Y.,  has  been 
inducted  into  the  Navy.  Robert  Perry, 
relief  announcer,  joins  the  regular 
staff  as  replacement. 

JOEL  STOVALL  has  been  ap- 
pointed program  director  of  WKRC 
Cincinnati,  replacing  James  Patt  now 
at  Great  Lakes  Naval  Training  Sta- 
tion. Mr.  Stovall  was  formerly  with 
KMOX   St.  Louis. 

LAUREL  McKITTRICK  is  now 
with  the  WMBD  Peoria  continuity 
department. 

CONSTANCE  DEVER,  traffic  man- 
ager of  WORL,  has  announced  her 
engagement  to  Charles  Reynolds, 
medically  discharged  pilot  in  the  Army 
Air  Corps. 

WILLIAM  J.  TAYLOR  has  been 
transferred  from  the  Montreal  office 
to  the  Toronto  head-office  of  Radio 
Representatives. 

NED  FRENCH  and  Dick  Coughlin 
have  joined  the  staff  of  WCOP  Bos- 
ton. 

OLIVE  KACKLEY,  women's  com- 
mentator of  WCKY  Cincinnati,  has 
been  awarded  a  national  honorary 
membership  in  Pi  Omicron,  national 
sorority. 

CORP.  NORMAN  SHANDELMAN, 
former  announcer  of  WMRF  Lewis- 
town.  Pa.,  and  Mona  Schneider,  have 
been  married. 

THOMAS  DEREN,  announcer  of 
WHAT  Philadelphia,  is  confined  to 
Frankford  Hospital  with  a  broken 
knee-cap. 

RALPH  H.  MINTON,  former  pro- 
motion manager  of  the  Philadelphia 
Evening  Ledger  and  more  recently 
handling  public  relations  for  Philadel- 
phia's Fourth  War  Loan  Drive,  has 
been  appointed  promotion  director  of 
WIP  Philadelphia. 

TOM  NOONE,  announcer-newscaster 
of  KFI-KECA  Los  Angeles,  has  re- 
signed to  prepare  for  Army  induc- 
tion on  May  1. 


PRESENTATION  of  the  Kiwanis 
International  Victory  Farm  plaque 
is  made  by  Milton  S.  Eisenhower 
(1),  president  of  Kansas  State 
College  of  Agriculture,  to  farmer 
Leo  Rexing  (r)  of  Evansville,  Ind., 
in  a  ceremony  heard  on  the  Blue 
network  National  Farm  and  Home 
Hour,  m.c.  of  which  is  Curley  Brad- 
ley (c).  Farmer  Rexing  was 
crowned  "wheat  king  of  southern 
Indiana"  last  year  when  he  pro- 
duced 45.2  bushels  of  wheat  per 
acre  on  his  350  acre  farm.  Milt 
Eisenhower,  brother  of  Gen. 
Dwight  D.  Eisenhower,  was  form- 
erly deputy  director  of  OWI  and 
is  also  ex-director  of  public  rela- 
tions for  the  Dept.  of  Agriculture. 


JOHN  RICHBOURG,  announcer  of 
WLAC  Nashville,  has  been  inducted 
into  the  Navy.  New  WLAC  announcer 
is  Alan  Jasper,  formerly  of  WMEX 
Boston.  Additions  to  the  WLAC  writ- 
ing staff  include  Irene  Dale,  formerly 
of  the  continuity  department  of  KSD 
St.  Louis,  and  Marion  Benford,  new 
to  radio. 

HARRY  RENFRO,  public  relations 
director  of  KXOK  St.  Louis,  who 
has  been  with  the  station  since  it 
went  on  the  air  in  .1938,  has  betn 
inducted  into  the  Navy.  He  is  le- 
placed  by  Neil  Norman,  program 
director  of  WIL  St.  Louis.  KXOK 
announcer  John  Corrigan  has  been 
inducted  into  the  Army  and  is  re- 
placed by  Jack  Bennett,  formerly  of 
KARK  Little  Rock,  Ark. 

BOB  BERRY,  formerly  in  the  Mer- 
chant Marines  and  new  to  radio,  has 
joined  the  announcing  staff  of  KIRO 
Seattle.  Helen  Stryker  Kimball  has 
rejoined  KIRO  as  writer  and  pro- 
ducer. 

CORP.  HARRY  C.  LYTLE  Jr.,  for- 
mer program  director  of  WMAN 
Mansfield,  Ohio,  for  more  than  a  year 
with  the  351st  Engineers  Regiment 
in  England,  has  been  transferred  to 
the  American  Forces  Network  in 
London. 


5,000 
WATTS 
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Year  after  year  Presto  has  supplied  \ 
more  discs  to  broadcasting  stations  than 
any  other  single  manufacturer. 

There's  a  Reason!  Broadcast  Engineers  are  the 
most  critical  of  all  listeners.  It  is  their  business  - 
to  spot  the  slightest  trace  of  noise  or  distortion  in 
musical  reproduction.  The  clean,  crisp,  "surface 
free"  wide  range  response  of  Presto  Recordings 
is  music  to  their  ears  .  .  .  and  yours,  too. 
It's  no  wonder  that  year  after  year  they  choose — 

Presto  Recording  Corporation,  New  York  19,  N.  Y.,  U.  S.  A. 

•  World*  s  Largest  Manufacturers  of  Instantaneous  Sound  Recording  Equipment  and  Disct 
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CONSTANTIN  BAKALEINIKOFF, 
RKO  musical  director,  has  been  signed 
musical  director  on  weekly  NBC 
Date  with  Judy  with  April  18  broad- 
cast. He  replaces  Thomas  Peluso,  net- 
work Western  division  musical  di- 
rector. 

JACK  McELROY,  announcer  of 
KFWB  Hollywood,  has  been  in- 
ducted into  the  Army. 

ARTHUR  H.  ROBERTS,  formerly 
with  WCOS  Columbia,  S.  C.  has 
joined  the  announcing  staff  of  KIDO 
Boise,  Ida. 

EDWARD  R.  PLACE,  former  as- 
sistant to  the  director  general  of  the 
WPB  War  Production  Drive,  has 
joined  the  RCA  department  of  infor- 
mation. 

ROGER  PAGE  is  a  new  member  of 
the  announcing  staff  of  WDAY  Fargo, 
N.  D.  Gil  Swenson  has  been  named 
assistant   news  editor. 

BUD  MITCHELL,  WJR  Detroit  di- 
rector of  operations,  has  been  elected 
president  of  the  New  Center  Exchange 
Club. 

LUTHER  NEWBY,  announcer  of 
KGFJ  Los  Angeles,  has  joined 
KFAC  Los  Angeles  in  a  similar  ca- 
pacity. 


Cage  Caller 

ANNOUNCING  33  basket- 
ball games  in  seven  days  is 
the  claim  to  fame  of  Pat 
O'Halloran,  general  manger 
of  KPOW  Powell,  Wyo.,  when 
he  single-handed  aired  26 
games  during  the  Big  Horn 
Basis  tournament  held  in 
Cody,  March  2-4,  starting  as 
early  as  9:30  a.m.  with  time- 
off  for  meals.  He  then  con- 
tinued with  the  broadcast  of 
the  State  tournament  at  Lar- 
amie, bringing  his  total  for 
the  period  to  33  games. 


MARVIN  ELLIN,  formerly  an- 
nouncer of  WKBO  Harrisburg  who 
has  received  a  medical  discharge  from 
the  Army  Air  Corps,  has  joined 
WAAT  Newark,  N.  J.,  as  announcer. 

WILMER  SARGENT  CLARK,  for- 
merly of  WMCA  New  York,  WOOD 
Grand  Rapids,  and  more  recently  in 
the  station  representative  field,  has 
joined  the  New  York  office  of  Burn- 
Smith  Co.,  station  representative. 


JOHN  R.  NEWHOUSE,  former  an- 
nouncer of  WFIL  Philadelphia,  and 
more  recently  program  director  of 
WSRR  Stamford,  Conn.,  has  joined 
the  announcing  staff  of  WOR  New 
York. 

CHARLES  P.  SHOFFNER,  farm 
program  director  of  WCAU  Philadel- 
phia, marked  his  21st  year  in  radio 
with  a  special  birthday  program  on 
April  33.  A  director  of  the  Farm 
Broadcasters  Association,  Mr.  Shoff- 
ner  conducted  his  first  broadcast  on 
April  11,  1923,  on  WOO,  one  of 
Philadelphia's  early  radio  stations, 
and  has  been  with  WCAU  for  the 
past  18  years. 

STANLEY  BUSH,  formerly  of 
WAYS  Charlotte,  N.  C,  and  WINN 
Louisville,  has  joined  the  announcing 
staff  of  WSGN  Birmingham,  Ala. 

FAIR  TAYLOR,  publicity-promotion 
director  of  Don  Lee  Broadcasting 
System,  Hollywood,  currently  is  con- 
ferring for  three  weeks  with  MBS 
New  York  and  Chicago  executives 
on  network  promotion  plans. 

GEORGIA  FULLER,  formerly  with 
NBC's  International  Division,  has 
been  put  in  charge  of  auditions  and 
casting  for  the  network  in  New  York, 
succeeding   Patricia  Chose,  resigned. 


SING  A  SONG  for  station  breaks, 
explains  Lee  Little  (left)  general 
manager  of  KTUC  Tucson,  to 
Wayne  Sanders,  station  program 
manager,  as  the  pair  discuss 
merits  of  recorded  song  -  jingle 
announcements   for  broadcasting. 


PEN  BROWN,  announcer  with 
WORL  Boston,  has  left  the  station 
to  join  the  American  Field  Service 
overseas. 

SYLVIA  BENNETT,  scriptwriter  at 
WNAC  Boston,  has  announced  her 
engagement  to  1st  Lt.  James  W. 
Winton. 

ELINOR  MIRABELL,  announcer  at 
WICA  Ashtabula,  Ohio,  has  been 
married  to  Robert  Lowther  of  Pitts- 
burgh. 

CHARLES  NUZMAN,  announcer  of 
WWVA  Wheeling,  W.  Va.,  has  been 
inducted  into  the  Navy.  His  brother, 
Bill  Nuzman,  a  sophomore  in  a 
Bridgeport,  Ohio,  high  school,  has 
joined  the  station  as  parttime  an- 
nouncer. Don  Meeks,  former  WWVA 
announcer,  has  been  inducted  into 
the  Army. 

DORIS  ALCOCK,  of  the  Blue's  pro- 
gram information  division,  on  April 
6  was  married  to  Lt.  Bernard  Curtis 
Ramey,  U.  S.  Army. 

JAMES  P.  LAPPIN,  formerly  in 
NBC's  traffic  department,  has  joined 
the  station  relations  department  of 
Keystone  Broadcasting  System,  New 
York. 

DAVID  FINIS,  formerly  of  Baron 
Associates,  New  York,  publicity  firm, 
has  joined  Radio  Reports,  New  York, 
radio  monitors,  as  a  member  of  the 
night  editorial  staff.  Lewette  Pollock, 
newspaper  woman,  has  been  added  to 
the  night  monitoring  staff. 

HELENE  PURTELL,  of  the  pro- 
gram department  of  WCAU  Philadel- 
phia, is  to  be  married  to  Lt.  Robert 
Melntyre  April  22  in  New  Orleans. 

R.  J.  TATE,  chief  engineer  of  CFAR 
Flin  Flon,  Manitoba,  has  joined 
CFJC  Kamloops,  B.  C,  as  chief  en- 
gineer. 

BOB  KENT,  former  announcer  for 
WMVA  Martinsville,  W.  Va.,  has 
joined  the  staff  of  WHIS  Bluefield, 
W.  Va. 

TED  MALONE,  who  has  conducted 
Between  the  Book-Ends  on  the  Blue 
Network  since  1936,  has  been  ac- 
credited to  the  European  theatre  of 
operations  as  Blue  commentator-cor- 
respondent. He  leaves  shortly  to  join 
the  network's  London  news  staff. 

ROBERTA  DUFTON,  Mutual  per- 
sonnel director  and  assistant  to  Miller 
McClintock,  MBS  president,  has  re- 
turned from  a  trip  to  Mexico. 

PAUL  KENNEDY,  formerly  public- 
ity liaison  between  radio  and  press 
in  the  New  York  office  of  the  Coordi- 
nator of  Inter-American  Affairs,  joins 
the  N.  Y.  Times,  Monday,  April  17, 
as  a  movie  critic.  John  P.  Lee,  who 
heads  the  CIAA  New  York  press  di- 
vision, has  taken  over  press-radio 
contacts  until  a  replacement  is  made. 


Chapter  XXII 

"What  you  should  have 
done",  said  the  Inspector, 
"was  to  look  at  this  picture 
through  a  farmer's  eyes.  A 
farmer  would  note  the  breed, 
size  and  health  of  the  litter 
.  .  .  figure  the  cost  of  feed, 
vaccine,  etc.,  necessary  to 
raise  the  pigs  to  marketable 
size.  You  missed  these  every- 
day farm  angles.  That's  why 
I  say  that  most  problems  are 
90%  solved  the  minute  you 
get  the  other  fellow's  point  of 


Because  WIBW  has  the  farmer's  point  of  view  .  .  .  speaks  his  language  .  .  . 
enjoys  his  confidence,  we've  solved  some  mighty  tough  sales  problems  throughout 
Kansas  and  adjoining  states.  We're  certain  we  can  help  you.  Our  experience  of 
the  past  two  decades  is  yours  for  the  asking.  Get  in  touch  with  us. 


WI BW  °f 

A   mM0    WW                                                  COLUMBIA'S    OUTLET    FOR  KANSAS 
  BEN     LUDY,   Gen.  Mgr.  

REPRESENTED  BY  CAPPER  PUBLICATIONS,  INC. 
NEW   YORK  CHICAGO  KANSAS   CITY  SAN  FRANCISCO 
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BUT—WIBG  really  "Plays  Ball"  all  year 
'round,  in  more  ways  than  one.  As  Philadelphia's 
"sports -minded"  station,  WIBG  broadcasts  not 
only  big-league  baseball,  but  also  play-by-play 
collegiate  and  professional  football,  collegiate, 
professional  and  scholastic  basketball  and  top- 
flight sports  news  every  day  of  the  year. 

WIBG  plays  ball  with  advertisers,  too — 
giving  them  the  kind  of  cooperation  and  program 
service  that  spells  successful  campaigns.  That's 
why  Philadelphia's  Most  Powerful  Independ- 
ent Station  is  also  Philadelphia's  Best 
Radio  Buy! 
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...and  a  Housewife 
in  Green  Bay,  Wisconsin, 
Served  a  Better 

Supper  That  Night! 


Five  days  a  week  Beulah  Karney 
speaks  to  the  women  listeners 
of  WENR  and  helps  them  plan 
their  meals  in  these  crucial 
times  when  women  want  to 
learn  how  to  set  a  good  table 
with  the  least  expenditure  of 
points  and  dollars. 

She  is  a  Home  Economist  in 
the  true  sense  of  the  word — 
and  true  to  the  instincts  of 
America's  housewives  they 
listen  to  her. 

That  is  important. 

But  still  more  important  is  the 
distance  her  voice  travels  when 
she  steps  to  the  WENR  micro- 
phone, sometimes  erroneously 
considered  only  a  "Chicago 
station." 

Beulah  Karney's  voice  comes 
clearly  to  women  from  the  top  of 
Wisconsin  to  Terre  Haute, 
Indiana,  and  beyond.  She's  heard 
in  most  of  Illinois  and  Wisconsin 
and  at  least  half  of  Indiana  and 
Michigan. 


Or,  if  you  want  it  another  way — 
13,000,000  Americans  are  within 
the  range  of  her  voice — and  that's 
one-tenth  of  a  nation.  It's  the 
second  richest  market  in  the 
world  and  what's  more,  probably 
the  most  susceptible  to  change 
of  any  market. 


BFULAH 


KARNEY  TELLS  THE  WIVES  OF 


Chicago's  Basic  Blue  Network  Station 
890  kc— 50,000  walls— clear  channel 


Owned  and  Operated  by  The  Blue  Network  Company  •  Represented  Nationally  by  Blue  Spot  Sales 
NEW  YORK    •    CHICAGO    •   SAN  FRANCISCO    •    HOLLYWOOD    •    DETROIT    •  PITTSBURGH 
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BELATED  ANSWER 

Radio  Should  Determine  Who 
Attacked,  Says  Wheele 


3 


WHEN  Sen.  Burton  K.  Wheeler 
(D-Mont.),  chairman  of  the  Inter- 
state Commerce  Committee  and  co- 
author of  the  White- Wheeler  Bill 
(S-814),  appeared  April  6  on 
George  V.  Denny's  Town  Meeting 
of  the  Air  from  Cincinnati,  he  left 
one  question  unanswered. 

During  the  question  portion  of 
the  broadcast,  after  Sen.  Wheeler 
had  advocated  legislation  providing 
for  "equal  time"  on  the  air  for 
persons  whom  commentators  had 
"attacked"  or  "lied  about",  a  spec- 
tator asked:  "Who  would  determine 
whether  a  person  should  be  entitled 
to  equal  time?".  Sen.  Wheeler 
started  an  explanation  but  before 
he  answered  the  question  the  forum 
was  on  another  subject. 

Back  in  Washington  last  week 
the  Montanan  said :  "I'd  like  to  an- 
swer that  question.  I  intended  to 
say  the  broadcasters — that  is  the 
radio  stations  themselves — should 
have  the  responsibility.  Of  course 
if  they  didn't  see  fit  to  give  time 
to  a  person  who  had  been  attacked 
by  a  commentator,  then  the  FCC 
should  have  the  authority,  but  I'd 
rather  leave  it  up  to  the  broad- 
casters. I  don't  want  Government 
control  of  radio  or  any  other  busi- 
ness." 


WCOV  Wins  Appeal 

THE  POSITION  of  Capital  Broad- 
casting Co.,  owners  of  WCOV  Mont- 
gomery, Ala.,  that  it  should  not  be 
required  to  employ  technicians  for 
the  operation  of  its  studio  control 
boards  was  upheld  in  a  recent  arbi- 
tration award.  The  ruling  concerned 
a  petition  of  the  IBEW  local  to 
have  technicians  perform  all  work 
boards  or  to  require  announcers 
in  connection  with  studio  control 
and  control  board  operators  (not 
being  technicians  within  the  mean- 
ing of  the  contract)  to  become  mem- 
bers of  the  union. 


New  Radio  Log  Rate 

SPECIAL  LINE  rate  for  advertis- 
ing listing  in  its  daily  radio  log 
time  table  has  been  set  up  by  the 
Philadelphia  Evening  Bulletin  ef- 
fective May  1.  Acceptance  of  radio 
listings  as  advertisements  was  tried 
with  success  the  past  month  and 
the  new  rate  is  in  accord  with  the 
newspaper's  new  general  display 
advertising  rate,  increasing  charges 
from  75  cents  to  85  cents  per  agate 
line.  The  new  rate  includes  radio 
display  advertising. 


Crane  Joins  Avia 

MANUFACTURERS  of  radio  and 
aircraft  equipment,  Lear  Avia  Inc., 
Piqua,  O.  and  Grand  Rapids,  Mich., 
has  appointed  Elmer  R.  Crane, 
Washington,  as  general  manager 
of  the  company's  radio  division  in 
Grand  Rapids,  according  to  William 
P.  Lear,  company  president.  Mr. 
Crane  was  18  years  with  General 
Electric  and  two  years  in  Washing- 
ton with  the  Radio  &  Radar  Divi- 
sion of  the  WPB. 


LICENSE  has  been  issued  by  the 
Dept.  of  Transport,  Radio  Branch, 
Ottawa,  to  the  Standard  Free  Holder, 
Cornwall,  Ont.,  to  operate  a  250  w 
station  on  1230  kc. 
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INSPECTION 


Federal  is  a  leading  manufacturer  of  aerial  naviga- 
tion, broadcast  and  general  communications  equip- 
ment. Its  outstanding  contributions  through  the  years 
have  made  the  name  Federal  synonymous  with  radio 
development  and  progress. 


Key  io  the  excellence  of  Federal  Crystals  is  intensive,  step- 
by-step  inspection,  geared  to  strict  production  tolerances. 

And  behind  this  painstaking  process  are  world  famous 
engineers,  skilled  technicians,  highly  developed  precision 
machinery. 

As  a  result.  Federal  has  earned  a  reputation  for  crystals 
of  the  highest  standard  —  crystals  which  are  today  filling 
a  vital  role  in  wartime  radio. 

Remember,  Federal's  comprehensive  facilities  can  fill  any 
crystal  need  .  .  .  from  the  lowest  frequency  bar  to  the 
highest  oscillator  plate. 

And  with  every  crystal  goes  the  Federal  stamp  of  approval, 
an  assurance  of  uniform  performance  under  the  most 
difficult  operational  conditions. 

When  it's  crystals  you  want— call  Federal. 


Federal  Telephone  and  Radio  Corporation 


Newark  1,  N.  J. 


IRVING  ABRAMSOX  has  joined  the 
creative  staff  of  Henry  J.  Kaufman 
Adv.,  Washington.  D.  C.  He  formerly 
was  with  the  Hecht  Co.,  Washington 
department  store,  as  divisional  adver- 
tising manager  and  assistant  mer- 
chandise manager  of  men's  wear. 

WILSON  SHELTOX,  formerly  of 
BBDO,  Minneapolis  and  the  Biow 
Co..  Xew  Tork ;  Harry  Dodsworth. 
formerly  of  Ruthrauff  &  Ryan,  Xew 
York  ;  and  William  Tyler,  formerly  of 
Foote,  "Cone  &  Belding,  Xew  York, 
have  joined  the  Xew  York  office  of 
Kenyon  &  Eckhardt. 

DOXALD  STAL'FFER.  vice-presi- 
dent and  director  of  radio  for  Ruth- 
rauff &  Ryan.  Xew  York,  left  April 
11  for  a  three-week  business  trip  to 
the  west  coast. 

FRAXK  BROMBERG,  formerly  ra- 
dio director  and  timebuyer  of  Diener 
&  Dorksind.  Xew  York,  has  joined 
Hal  A.  Salzman  Associates,  Xew  York 
as  an  account  executive. 


LOUIS  G.  SHIELDS,  former  ac- 
count executive  for  J.  Walter  Thomp- 
son Co.,  Xew  York,  has  joined  Ruth- 
rauff &  Ryan.  Xew  York,  as  account 
executive  for  Tumbo  Pudding,  prod- 
uct of  Taylor-Reed  Corp.,  Mamaro- 
neck.  Xew  York  and  Cafe  Melo,  new 
product  of  G.  Washington  Coffee  Re- 
fining Co.,  Morris  Plains,  X.  J. 

DELL  PETERS,  who  heads  his  own 
talent  management  and  production 
firm  in  Xew  York,  has  been  named 
Xew  York  representative  of  Henri, 
Hurst  &  McDonald  Inc.,  Chicago.  He 
will  continue  his  own  management 
operations  as  a  separate  activity. 

ROBERT  L.  PERRY,  formerly  busi- 
ness and  automotive  editor  of  the 
Delroit  Free  Press,  joins  Ruthrauff 
&  Ryan.  Detroit,  April  24  as  assistant 
to  Matthew  J.  Casey,  vice-president 
and  manager. 

C.  JAMES  FLEMIXG.  assistant  ac- 
count executive  of  Pedlar,  Ryan  & 
Lusk,  Xew  York,  has  resigned. 

CAROL  IRWIX,  former  account  ex- 
ecutive of  Young  &  Rubicam,  Xew 
York,  has  reassumed  directorship  of 
daytime  radio  for  the  agency.  She 
held  the  position  before  becoming  ac- 
count executive.  Miss  Irwin  replaces 
Woody  Klose,  resigned. 


Underwood  Named  V-P 

CECIL  P.  UNDERWOOD,  who 
continues  as  West  Coast  manager 
of  Needham, 
Louis  &  Brorby, 
has  been  named 
vice-president  of 
the  advertising 
agency,  it  was 
announced  last 
week.  Mr.  Under- 
wood, who  has 
been  in  radio  for 
the  past  19  years, 
is  radio  producer 
of  the  agency's  Mr.  Underwood 
Fibber  McGee  &  Molly  and  The 
Great  Gilder  sleeve.  He  joined  the 
agency  in  1937  after  serving  many 
years  as  anouncer,  station  manager 
and  program  director  for  NBC 


HARRY  T.  BREEDIXG.  formerly 
of  X.  W.  Ayer  &  Son,  and  Aitkin- 
Kynett  Co.,  Philadelphia,  has  joined 
the  Xew  York  office  of  Ivey  &  Elling- 
ton as  vice-president  and  account  ex- 
ecutive. 


treat 


;tals  came 
ig  at  the 


Recently  280  members  of  the  American  >ocie 
to  see  the  marvels  of  modern  scientific  steel 
Massachusetts  Steel  Treating  Corporation  of  Worcester.  Mr. 
Joseph  Boorky,  President,  and  his  sons  welcomed  the  scientists. 
Had  such  a  group  come  to  Worcester  35  years  ago,  they  would 
have  found  Mr.  Boorky  at  the  same  location,,  but  at  the  anvil 
in  his  blacksmith  shop. 

This  plant  is  only  one  among  the  400  different  types  of  indus- 
tries which  are  packed. into  the  WTAG  area,  one  of  the  1200 
factories  where  work  is  stable,  —  now,  and  assuredly  in  the  post- 
war period  —  whose  employees  are  skilled  and  whose  payrolls 
are  high. 

PAUL    H.    RAYMER    CO.    National  Sales  Representatives 


WORCESTER 


ASSOCIATED    WITH    THE    WORCESTER    TELEG  RAM-GAZETTE 


MAXIXE  AXDERSOX  has  been 
promoted  to  Hollywood  office  manager 
of  The  Biow  Co.,  and  also  assistant 
to  Cal  Kuhl,  executive  producer.  She 
assumes  duties  formerly  handled  by 
John  Rider,  now  in  armed  forces  radio 
services. 

HARRY  X.  BLAIR  has  opened  a 
branch  of  his  Xew  York  publicity 
service  at  1680  X.  Vine  Street,  Holly- 
wood, and  is  specializing  in  radio  ac- 
counts. 

HAAX  J.  TYLER,  for  approximately 
two  years  account  executive  of  KFI- 
KECA  Los  Angeles,  has  resigned  to 
join  Smith  &  Bull  Adv.  as  general 

manager 

C.  H.  CODDIXGTON,  radio  director 
of  Erwin  Wasey  &  Co.,  has  returned 
to  Xew  York  following  Los  Ansreles 
conferences  with  H.  A.  Stebbins,  Pa- 
cific   Coast   executive  vice-president. 

AXTOX  (Tony)  HARDT,  assistant 
producer  of  Young  &  Rubicam  Inc. 
on  XBC  Time  To  Smile,  currently 
is  in  Chicago  to  make  advance  ar- 
rangements for  special  broadcast  of 
that  program  from  Great  Lakes  Train- 
ing Station  on  April  19.  He  will  con- 
fer with  Xew  York  home  office  execu- 
tives before  returning  to  Hollywood 
in  late  May. 

CRAIG  MAUDSLEY,  formerly  gen- 
eral manager  of  WAIT  Chicago,  will 
become  manager  of  the  West  Coast 
office  of  Dancer-Fitzgerald-Sample 
with  the  present  Los  Angeles  D-F-S 
manager,  James  West,  transferring  to 
the  advertising  company's  Chicago 
office  May  15. 

GEORGE  C.  DOHERTY  has  joined 
the  staff  of  Baldwin  &  Strachan,  Buf- 
falo, as  account  executive  and  public 
relations  counselor. 

HARRY  WOODWORTH,  formerly 
in  the  radio  research  department  of 
BBDO  Minneapolis,  has  joined  the 
Xew  York  office  of  the  agency  in  the 
same  capacity.  He  replaces  Joseph 
Stone,  resigned.  Richard  Diggs,  for- 
mer freelance  scriptwriter,  has  joined 
the  Xew  York  office. 

ROSS  POTTER,  formerly  account 
executive  of  Young  &  Rubicam,  Xew 
York,  has  joined  Sherman  K.  Ellis  & 
Co.,  Xew  York,  as  account  executive. 

LEOX  W.  GIELLERUP,  formerly  in 
the  copy  writing  department  of  William 
Esty  &  Co.,  Xew  York,  has  joined  the 
copywriting  staff  of  Ivey  &  Ellington, 
Xew  York. 

H.  E.  LEHMAX,  media  director  of 
Ferry-Hanly  Co.,  Xew  York,  has  been 
elected  to  the  board  of  directors.  He 
also  is  secretary  and  treasurer. 

Robert  Mcdonald  hixson, 

president  of  Hixson-O'Donnell  Adv. 
Inc.,  has  been  appointed  a  Los  An- 
geles civil  service  commissioner  by 
Mayor    Fletcher  Bowron. 

KARL  A.  REMBE,  formerly  a  mem- 
ber of  the  WIND  Chicago  sales  staff, 
has  been  appointed  account  executive 
with    Campbell-Ewald   Co.,  Chicago. 


NEW  ORLEANS 


50,000  WATTS 

The  Greatest  Selling  POWER 
in  the  Soufh's  Greatest  City 

CBS  Affiliate 

Nat'l  Rep.  -  The  Katz  Agency  Inc. 
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San  Antonio 

GREAT  AIR  CENTER 

^omOMXHU— AIR  GATEWAY  TO  LATIN  AMERICA 


NATIONALLY  REPRESENTED 
BY  JOHN  BLAIR  &  CO. 


Recent  announcements  that  the  army  is  to  make  San 
Antonio  the  nation's  largest  air  center  means  in- 
creased aviation  activities,  personnel,  and  facilities 
for  a  city  that  is  already  more  than  air-minded. 

Already,  San  Antonio  is  at  work  developing  to  the 
fullest  extent  its  tremendous  potentialities  as  "Air 
Center  of  the  Hemisphere"  in  the  post-war  air  world. 

It's  strategic  location  and  ideal  flying  weather  give 
San  Antonio  a  commanding  position  as  the  Air 
Gateway  to  Latin  America. 

To  reach  this  great  air-minded,  aware-of-tomorrow 
market  use  the  radio  station  that  is  tuned  to  its  tastes 
and  needs.  KTSA  is  a  FULL  SCHEDULE  CBS  station 
that  has  won  its  spurs  corraling  record  audiences  in 
the  Great  Southwest  .  .  .  and  is  now  ready  to  pilot 
your  program  to  new  successes  in  the  air-world  of 
tomorrow  that  is  taking  shape  in  San  Antonio,  today. 


550  ON  YOUR  DIAL 


MEMBER:  Taylor-Howe-Snowden  GROUP 
KGNC  AMARILLO    KFYO  LUBBOCK 


KTSA 


COMPRISING: 
KRGV  WESLACO 


CENTRAL  SALES  OFFICE    KEN  L.  SIBSON.  General  Sales  Manager 

805-6  TOWER  PETROLEUM  BLDG..  DALLAS.  TEXAS    SAN     ANTONIO    TEL  RIVERSIDE  5663 
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THE  Sui'tnCdi  OF 

BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


WKZO  Grand  Rapids-Kalamazoo 

American  Chicle  Co.,  Long  Island  City 
(Beeman's  Pepsin  Gum),  3  ta  weekly, 
13  weeks,  thru  Grant  Adv.,  N.  Y. 

Borden's  Poultry  Food,  New  York  (live- 
stock and  poultry  prescriptions),  5  ta 
weekly,  13  weeks,  thru  Campbell-San- 
ford,  N.  Y. 

Casite  Corp.,  Hastings,  Mich,  (auto  lubri- 
cant) ,  6  ta  weekly,  5  weeks,  thru  Keeling 
&  Co.,  Indianapolis. 

Ex-Lax  Inc ,  Brooklyn,  3  ta  weekly,  13 
weeks,  thru  Joseph  Katz  Co.,  N.  Y. 

Kasco  Mills,  Waverly,  N.  Y.  (dog  food), 
3  ta  weekly,  16  weeks,  direct. 

Luden's  Inc.,  Reading,  Pa.  (cough  drops), 
3  sa  weekly,  26  weeks,  thru  J.  M.  Mathes 
Inc.,  N.  Y. 

Michigan  Bell  Telephone  Co.,  Detroit,  14 
ta  weekly,  13  weeks,  thru  N.  W.  Ayer 
&  Son,  N.  Y. 

Northrup,  King  &  Co.,  Minneapolis  (seeds), 
6  sa  weekly,  6  weeks,  thru  Olmsted  & 
Foley,  Minneapolis. 

Standard  Brands,  New  York  (Stan-B  vita- 
mins), 5  to  weekly,  13  weeks,  thru  Ted 
Bates  Inc.,  N.  Y. 

Vitality  Mills,  Chicago  (Vita-Fier),  6  ta 
weekly,  thru  Cole  &  Co.,  Memphis. 

KTKN  Ketchikan,  Alaska 

Standard  Oil  Co.  of  Cal.,  San  Francisco, 
ne  daily,  52  weeks,  thru  BBDO,  San 
Francisco, 

Bayer  Co.,   New  York,  sa,  sp,  52  weeks 

thru  Dancer-Fitzgerald.-Sample,  Chicago. 
Kraft  Cheese  Co.,  Chicago,  sa,  sp,  52  weeks, 

thru  J.  Walter  Thompson  Co.,  Chicago. 
National  Lead  Co.,  New  York,  6  sa  weekly, 

52  weeks,   thru   Erwin,   Wasey  &  Co., 

N.  Y. 

Avoset  Inc.,  San  Francisco,  5  sa  weekly, 
13  weeks,  thru  Botsford,  Constantine  & 
Gardner,  San  Francisco. 

WENR  Chicago 

Goldenrod  Ice  Cream  Co.,  Chicago  (ice 
cream),  sa  weekly,  39  weeks,  thru  Good- 
kind,  Joice  &  Morgan,  Chicago. 

Mason,  Au  Magenheimer  Confectionery 
Mfg.  Co.,  Brooklyn  (Dots  &  Black  Crow 
candies),  6  sa  weekly,  52  weeks,  thru 
John  H.  Owen  Inc.,  Brooklyn. 

We3tinghouse  Electric  Co.,  Pittsburgh,  2 
sa  weekly,  thru  McCann-Erickson,  N.  Y. 


WOV  New  York 

Southern  Cotton  Oil  Co.,  New  Orleans 
(Tavol),  15  sp,  thru  Duane  Jones  Co., 
N.  Y. 

Consolidated  Drug  Co.,    Chicago  (Kranks 

Shave  Kream),  78  sp,  thru  Arthur  Mey- 

erhoff  &  Co.,  Chicago. 
Bisceglia  Bros.  Corp.,  Philadelphia  (wines). 

6816  ne,  thru  Pettinella  Adv.  Co.,  New 

York. 

Clean-O-Chemical,    New    York  (cleaner), 

156  sp,  direct. 
Andy  Lotshaw  Co.,  Chicago  (Gorjus  Hand 

Lotion),  78  sp,  thru  Arthur  Meyerhoff  & 

Co.,  Chicago. 
Mystic    Products,    Chicago     (games),  104 

sp,  thru  Fremont  Adv.  Co.,  Chicago. 
Roma  Wine  Co.,  New  York   (wines),  312 

ne,  thru  Biow  Co.,   New  York. 
Paramount  Hosiery  Co.,  St.  Louis,  156  sp, 

thru  Shaffer-Brennan-Margulis  Adv.  Co., 

St  Louis. 

Atlantic  Macaroni  Co.,  New  York,  312  sa, 
thru  Pettinella  Adv.  Co.,  New  York. 

Roman  Macaroni  Co.,  New  York,  312  sp, 
thru  Van  Dolen,  Givaudan  &  Masseck, 
New  York. 

KYW  Philadelphia 

Richard  Hudnut  Inc.,  New  York  (toilet 
goods),  6  sa  weekly,  thru  Kenyon  &  Eck- 
hardt,  N.  Y. 

Keystone  Macaroni  Co.,  Lebanon,  Pa.  (San 
Georgio  Macaroni),  2  sa  weekly,  39 
weeks,  thru  James  G.  Lamb,  Philadel- 
phia. 

Gimbel  Bros.,  Philadelphia  (department 
store),  6  sa  weekly,  13  weeks,  direct. 

P.  Duff  &  Sons,  Pittsburgh,  Pa.  (Duff's 
Mixes),  3  sa  weekly,  13  weeks,  thru  W. 
Earl    Bothwell,    Pittsburgh,  Pa. 

International  Shoe  Co.,  St.  Louis  (Con- 
formal  Footwear  Division),  3  sa  weekly, 
26  weeks,  thru  Guilford  Adv.,  N.  Y. 

KMPC  Beverly  Hills,  Cal. 

Foreman  &  Clark,  Los  Angeles  (chain 
clothiers),  26  sa,  thru  Botsford,  Constan- 
tine &  Gardner,  San  Francisco. 

H.  J.  Heinz  Co.,  Pittsburgh  (Swerl  soap), 
5  sp  weekly,  52  weeks,  thru  Maxon  Inc., 
Detroit. 

Golden  West  Products,  Los  Angeles  (pea- 
nut butter) ,  2  sp  weekly,  52  weeks,  thru 
Brooks  Adv.,  Los  Angeles. 

Loma  Linda  Food  Co ,  Arlington,  Cal. 
(Gluten  steaks),  3  sp  weekly,  13  weeks, 
thru  Gerth-Pacific  Adv.,  Los  Angeles. 

Southern  Pacific  Co.,  San  Francisco  (em- 
ployment), 10  sa  weekly,  13  weeks,  thru 
Foote,   Cone  &  Belding,  San  Francisco. 

KHJ  Hollywood 

Packard  Bell  Co.,  Los  Angeles  (radios, 
equipment) ,  2  ta  weekly,  13  weeks,  thru 
Barton  A.  Stebbins  Adv.,  Los  Angeles. 

Golden  West  Products,  Los  Angeles  (pea- 
nut butter) ,  2  so  weekly,  52  weeks, 
thru  Brooks  Adv.,   Los  Angeles. 


WHO  Des  Moines 

Old  Ben  Coal  Corp.,  Chicago,  5  t  weekly, 
26  weeks,  thru  J.  R.  Hamilton  Adv. 
Agency,  Chicago. 

Columbia  Pictures,  New  York,  18  ta  week- 
ly, thru  Weiss  &  Geller,  N.  Y. 

Morton  Salt  Co.,  Chicago,  10  ta  weekly, 
thru  Kenyon  &  Eckhardt,  N.  Y. 

Musterole  Co.,  Cleveland,  5  sa  weekly, 
thru  Erwin,  Wasey  &  Co.,  N.  Y. 

Procter  &  Gamble  Co.,  Cincinnati  (Oxy- 
dol) ,  2  ta  weekly,  thru  Dancer-Fitzger- 
ald-Sample, Chicago. 

Parr  Vitamin  Co.,  Chicago  (first  aid  kit), 
t  weekly,  thru  O'Neil,  Larson  &  Mc- 
Mahon,  Chicago. 

Penn  Tobacco,  Wilkes-Barre,  Pa.  (Juleps 
&  Kentucky  Club),  3  ne  weekly,  52 
weeks,  thru  H.  M.  Kiesewetter  Inc., 
N.  Y. 

Alaska  Life  Publishing  Co.,  Seattle,  (Alas- 
ka Cavalcade),  6  t  weekly,  thru  North- 
west Radio  Adv.,  Seattle. 

KMO  Tacoma,  Wash. 

Gill  Bros.  Seed  Co.,  Portland,  sp  weekly, 
thru  W.  S.  Kirkpatrick  Adv.,  Portland 

Cammarano  Brothers,  Tacoma  (soft 
drinks),  3  stp  weekly,  26  weeks,  thru 
Condon  Co.,  Tacoma. 

Bekins  Moving  &  Storage  Co.,  Los  An- 
geles (moving,  storage),  6  sa  weekly, 
52  weeks,  thru  Brooks  Adv.,  Los  An- 
geles. 

Murine    Co.,    Chicago,   3   sa  weekly,  13 

weeks,  thru  BBDO,  Chicago. 
Brown   &   Haley,   Tacoma    (candy,   6  sa 

weekly,  52  weeks,  thru  Erwin,  Wasey  & 

Co.,  Seattle. 

WABC  New  York 

20th  Century  Fox  Film  Corp.,  New  York, 
weekly  ne,  thru  Kayton-Spiero  Co ,  N.  Y. 

Centaur  Co.,  New  York  (ZBT  Baby  Pow- 
der) ,  2  sa  weekly,  thru  Pedlar,  Ryan  & 
Lusk,  N.  Y. 

Spratt's  Patent  (America)  Ltd.,  Newark, 
N.  J.  (Spratt's  Dog  Food),  5  sa  weekly, 
thru  Paris  &  Peart,  N.  Y. 

Penick  &  Ford,  New  York  (My-T-Fine 
Desserts),  5  sa  weekly,  thru  BBDO,  N.  Y. 

Ringling  Bros.,  Barnum  &  Bailey  Com- 
bined Shows,  Sarasota,  Fla.,  3  sa  weekly, 
thru  Caples  Co.,  N.  Y. 

KROW  Oakland,  Cal. 

Western    Auto    Supply   Co.,    Los  Angeles 

(auto    supplies),    sa,    52    weeks,  thru 

BBDO  Los  Angeles. 
Bond  Stores,   New  York    (men's  clothier 

chain ) ,   3   ne   weekly,   52   weeks,  thru 

Neff-Rogow,  N.  Y. 

KECA  Los  Angeles 

Fitzpatrick  Bros.,  Chicago  (Kitchen  Klen- 
zer),  3  ta  weekly,  26  weeks,  thru  Arthur 
Meyerhoff  &  Co.,  Chicago. 


COMMERCIALS  FIGHT 
CHILD  DELINQUENCY 

IN  COMMERCIAL  as  well  as  sus- 
taining radio,  there  is  a  growing- 
tendency  to  bring  juvenile  delin- 
quency to  the  fore.  Nehi  Corp.,  Co- 
lumbus, Ga.  through  its  spot  sched- 
ule for  Royal  Crown  Cola  is  offer- 
ing teen-age  children  and  their  par- 
ents a  booklet  "How  to  Organize 
and  Operate  a  Teen-Age  Night 
Club."  Firm  may  follow  through 
in  suggestions  for  maintaining  the 
"nightclubs"  after  the  booklet  offer 
is  withdrawn  May  6.  Nehi's  sched- 
ule consists  of  2,000  transcribed 
chain  breaks  and  spot  announce- 
ments weekly  on  300  stations. 

Allied  Liquor  Industries,  New 
York,  last  month  started  a  cam- 
paign to  off-set  the  belief  that  tav- 
ern owners  contribute  to  juvenile 
delinquency  by  serving  minors  li- 
quor [Broadcasting,  March  27]. 
Local  spot  announcements  have 
been  offered  taverns. 

NBC's  documentary  series, 
Here's  to  Youth,  which  started  Jan. 
15,  also  deals  with  child  problems 
and  has  been  extended  for  an  addi- 
tional five  weeks  beyond  the  orig- 
inal 13  broadcasts.  Added  broad- 
casts, which  began  April  15,  orig- 
inating from  five  different  cities, 
show  how  each  has  developed  an 
answer  to  the  problems  presented 
on  the  series.  Here's  to  Youth  is 
presented  in  cooperation  with  10 
voluntary  national  youth  organiza- 
tions. 


N.  Y.  Relief  Fund 

TIED  IN  with  the  annual  cam- 
paign to  raise  money  for  social 
agencies  through  the  Greater  New 
York  Fund,  some  20  New  York  and 
New  Jersey  stations  will  receive 
quantities  of  broadcast  material 
representing  the  efforts  of  out- 
standing talent  in  radio,  music  and 
other  fields.  Records  are  supplied  at 
cost  by  WOR  recording  studios, 
NBC  Radio-Recording  division  and 
Columbia  Recording  Corp.  All  radio 
activities  are  under  the  direction  of 
Bob  Novak,  with  Young  &  Rubi- 
cam,  New  York.  The  Fund  hopes 
to  have  several  major  variety  one- 
time shows  and  a  series  of  15- 
minute  talks  on  WABC  New  York, 
in  addition  to  tie-ins  on  regular  pro- 
grams throughout  the  drive  April 
18-June  7. 


Ring  Firm  Records 

MANUFACTURERS  of  Keepsake 
Diamond  Rings,  have  initiated  a 
series  of  25  five-minute  musical  pro- 
grams, and  25  one-minute  spot  an- 
nouncements, made  by  WSYR 
Syracuse.  The  first  disc  of  the  se- 
ries contains  a  five-minute  presen- 
tation talk,  the  first  three  shows, 
and  four  of  the  announcements.  The 
audition  disc  is  available  to  stations 
located  in  cities  in  which  there  are 
authorized  Keepsake  Jewelers,  by 
writing  to  the  A.  H.  Pond  Co.,  214 
S.  Warren  St.,  Syracuse  2,  N.  Y. 


SESAC  announced  that  the  Firm 
Foundation  Publishing  House,  Aus- 
tin, and  the  Sacred  Music  Founda-  B 
tion,  Los  Angeles,  both  gospel  music  1 
publishers,  are  now  affiliated  with  Mj 
SESAC  and  their  catalogs  available  M 
to  SESAC  licensees. 


BOZEMAN 


HAULING  IN  THE  BIG  ONES  .  .  .  More 
than  half  of  good  fishing  is  knowing 
where  the  fish  are!  Selling  works  the 
same  way.  You'll  find  a  territory  well 
stocked  with  SALES  in  the 

PACIFIC  NORTHWEST  GROUP 
XXL  Joseph  H.  McGillvra 

KFPY  The  Katz  Company 

£.  NET  The  Walker  Company 

Buy  2  markets,  save  5%;  buy  3  save  10% 
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S.  A.  SCHONBRUNN  Co.,  New 
York,  has  replaced  its  singing  com- 
mercials on  WQXR  New  York  with 
live  copy  for  Savarin  coffee.  Under  a 
new  station  ruling  all  singing  com- 
mercials are  to  be  banned  at  the  ex- 
piration of  contracts.  Schonbrunn  cut 
out  the  transcribed  jingles  almost  im- 
mediately, without  waiting  for  the 
deadline.  Agency  is  Roy  S.  Durstine 
Inc.,  New  York. 

HY-TROUS  Co.  of  California,  Los 
Angeles  (liquor  fertilizer),  in  an 
eight-week  campaign  which  started 
April  10  is  using  from  two  to  four 
live  spot  announcements  weekly  on 
KOL  KOIN  KOA.  Other  stations 
will  be  added.  Agency  is  Elwood  J. 
Robinson  Adv.,  Los  Angeles. 


NATIONAL  NEEDLECRAFT  Bu- 
reau, New  York,  has  placed  its  ac- 
count with  Kenyon  &  Eckhardt,  New 
York.  Plans  are  said  to  include  radio. 

CLINTON  WATCH  Co.,  Chicago 
(Clinton  Watches),  early  in  March 
began  sponsorship  of  a  series  of  chain 
breaks  and  spot  announcements  on 
WCFL  and  WGN  Chicago.  Contract 
is  for  26  weeks.  Agency  is  Malcolm- 
Howard  Adv.,  Chicago. 

WARD  BAKING  Co.,  Chicago,  begin- 
ning April  18  will  sponsor  a  quarter- 
hour  morning  news  program  with 
John  Holbrook  as  commentator  on 
WGN  Chicago,,  Tuesdays,  Thursdays 
and  Saturdays.  Contract  is  for  52 
weeks.  Agency  is  J.  Walter  Thompson, 
Chicago. 

TWIN  CITY  SHELLAC  Co.,  New 
York,  has  appointed  Hal  A.  Salzman 
Associates,  New  York,  to  handle  ad- 
vertising for  Dan-Dee  floor  polish  and 
wax.  Now  using  spots  on  WHN  New 
York,  company  will  expand  promo- 
tion in  radio  and  other  media  as  soon 
as  packaging  and  other  materials  can 
be  obtained  in  sufficient  quantity. 


Ifou  kit  it  —  (Joe 

WINNING  LAYOUT  —>  Judges 
awarded  the  First  Prize  for  this 
layout  in  "Eye  Catchers'  "  competi- 
tion, announced  in  Advertising  Age.  J 
Award  was  made  to  Joe  Gunther 
of  the  Branham  Company,  Chicago. 
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D.  E.  "Plug"  Kendrick 

Preiident  and  General  Manager 

G.  F.  "Red"  Bauer 

Sales  Manager 
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Radio's  to  Blame 

SAWYER  BISCUIT  Co.,  Chi- 
cago, sponsors  of  Rhymster 
Time,.  WLS  Chicago,  five- 
weekly  quarter-hour  program 
for  three  years,  has  canceled 
the  program  featuring  Eddie 
and  Fanny  Cavanaugh  be- 
cause the  manufacturer  was 
unable  to  meet  the  public  de- 
mand for  the  product.  For- 
mat called  for  listeners  to 
send  in  box-tops  and  rhyming 
letters  which  won  prizes 
when  they  stumped  the  tal- 
ent. Agency  is  George  H. 
Hartman  Co.,  Chicago. 


ACME  BREWING  Co.,  and  Young's 
Market  Co.,  Los  Angeles  (Dr.  Pep- 
per), on  April  8  started  co-sponsor- 
ing daily  two-hour  description  of 
home  baseball  games  of  Los  Angeles 
and  Hollywood  Stars  on  KMPC  Hol- 
lywood. Contract  is  for  24  weeks.  Bris- 
acher,  Van  Norden  &  Staff,  Los  An- 
geles, services  the  beer  account. 

SUPERIOR  OPTICAL  Co.,  Los 
Angeles  (Zenith  hearing  aids),  plac- 
ing direct  on  April  15  started  spon- 
soring a  weekly  30  minute  recorded 
musical  program  on  KMPC  Holly- 
wood. Contract  is  for  52  weeks. 

HUDSON  SALES  Corp.,  Los  An- 
geles (new  cars),  in  a  30-day  cam- 
paign which  started  April  1  is  using 
a  total  of  150  spot  announcements  per 
week  on  eight  stations  in  that  area. 
List  includes  KRKD  KFAC  KGFJ 
KFI  KECA  KNX  KHJ  KPAS. 
Agency  is  The  Mayers  Co.,  Los  An- 
geles. 

GRIFFIN  MFG.  Co.,  Brooklyn 
(shoe  polish),  has  renewed  quarter- 
hour  news  program  with  Holland 
Engle  on  WGN  Chicago,  Tuesdays. 
Thursdays  and  Saturdays,  for  52 
weeks,  effective  April  11.  Agency  is 
Bermingham,  Castleman  &  Pierce, 
New  York. 

SCHULZE  &  BUROH  BISCUIT 
Co.,  Chicago,  effective  April  2  began 
sponsorship  of  Funny  Paper  Party,  a 
half-hour  reading  of  Chicago  Tribune 
comics,  Sundays  on  WGN  Chicago, 
with  Harold  isbel  as  m.c.  Contract 
is  for  13  weeks.  Agency :  Leo  Burnett 
Co.,  Chicago. 

NORTHERN  TRUST  Co.,  Chicago, 
has  renewed  The  Northerners  for  52 
weeks  on  WGN  Chicago.  Half-hour 
program  heard  Wednesday  nights  has 
been  a  feature  of  Chicago  radio  for 
12  years,  and  presents  Lois  Wallner, 
soprano,  an  all-male  octet  and  or- 
chestra directed  by  Harry  S.  Walsh. 
Agency  is  J.  Walter  Thompson,  Chi- 
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UTTER-McKINLEY,  Los  Angeles 
(mortuary),  on  April  3  started  spon- 
soring a  nightly  quarter-hour  live  mu- 
sical program,  Music  For  You,  on 
KFWB  Los  Angeles.  Contract  is  for 
52  weeks.  Associated  Adv.  Agency, 
Los  Angeles,  has  the  account. 

VENUS  PACKING  Co.,  Los  Angeles 
(Pronto  pre-cooked  chili  &  beans), 
in  a  30-day  test  campaign  which 
started  April  10  is  using  a  heavy 
schedule  of  daily  spot  announcements 
on  16  Southern  California  stations. 
List  includes  KFOX  KGER  KPAS 
KWKW  KECA  KFAC  KPI  KPVD 
KFWD  KGFJ  KHJ  KMPC  KMTR 
KNX  KRKD  KIEV.  Agency  is  Glass- 
er-Gailey  &  Co.,  Los  Angeles. 

SANTA  MONICA  PALISADES, 
Santa  Monica,  Cal.,  (ballroom),  on 
April  4  started  using  a  total  of  100 
transcribed  announcements  weekly 
on  seven  Southern  California  stations. 
List  includes  KHJ  KIEV  KFWB 
KFVD  KPAS  KMPC  KNX.  In  addi- 
tion daily  participation  is  being  used 
in  Make  Believe  Ballroom  on  KFWB, 
with  a  nightly  30  minute  remote 
broadcast  on  KMPC.  Contracts  are 
for  13  weeks.  Dean  L.  Simmons  Adv., 
Hollywood,  has  the  account. 

M.  SUSKIND  &  SON,  Rochester, 
has  begun  sponsorship  on  WSAY 
Rochester  of  Stanley  Dixon,  MBS 
commentator  originating  from  KSO 
Des  Moines,  on  his  Sunday  noon  pro- 
gram. Cohen  Wholesale  Grocery  of 
Sioux  City,  la.,  has  begun  sponsor- 
ing the  commentator  on  KTRI  Sioux 
City. 

ADMIRACION  Labs.,  Harrison,  N.  J., 
the  first  of  April  started  a  new 
series  of  transcribed  musical  commer- 
cials on  seven  Eastern  and  Southern 
outlets  in  behalf  of  Admiracion  sham- 
poo. Replacing  a  former  jingle  by  a 
trio  of  singers,  the  new  60-second 
spot  is  more  elaborate — features  a 
three-piece  orchestra  and  mixed 
chorus.  Discs  are  aired  five  times 
weekly  on  two  stations  in  Philadel- 
phia, and  in  Baltimore,  Washington, 
Norfolk,  Richmond  and  Atlanta. 
Agency  is  Charles  Dallas  Reach  Co., 
Newark,  N.  J. 

SAMARITAN  INSTITUTE,  Los 
Angeles  (alcoholic  cure  treatment), 
on  April  G  started  sponsoring  a  six- 
weekly  quarter-hour  news  commen- 
tary with  Gilbert  Wales  on  KMPC 
Hollywood.  Contract  is  for  13  weeks. 
Institute  currently  sponsors  a  daily 
ten-minute  transcribed  musical  pro- 
gram on  that  station  and  recently 
added  similar  programs  six  times  per 

L  week    on   KPAS    Pasadena    and  13 

I  times  weekly  on  KFVD  Los  Angeles. 

:  Schedule  of  two  spot  announcements 
weekly  is  also  used  on  latter  station. 
Agency  is  Smith  &  Bull  Adv.,  Los 

]  Angeles. 

SALLY  MASON  CREATIONS,  New 
York  (women's  apparel),  has  named 
Crofton  Advertising,  New  York,  to 
handle  its  advertising  account.  Plans 
are  said  to  include  radio. 


First  in  Prestige! 
First  in  Audience! 
First  for  Advertisers! 


PLEASED  WITH  PREMIER  of  Palmolive  Party,  NBC,  Saturday,  April 
1,  were  (1  to  r)  Thomas  Butcher,  advertising  manager  on  Palmolive  Soap, 
Colgate-Palmolive-Peet  Co.,  Ted  Bates,  president,  Ted  Bates  Inc.,  Barry 
Wood,  singer;  Robert  E.  Healy,  general  advertising  manager,  Colgate- 
Palmolive-Peet  Co.  The  celebration  took  place  in  the  Rainbow  Room, 
Radio  City,  New  York,  following  the  initial  broadcast  of  the  new  pro- 
gram, on  which  Barry  Wood  is  a  featured  vocalist. 


KENU  PRODUCTS  Co.,  Los  Angeles 
(Kenu  cleanser)  on  April  8  started 
sponsoring  a  six-weekly  five-minute 
transcribed  program  Record  for  To- 
day on  KNX  Los  Angeles.  Series  pre- 
sents musical  salute  as  well  as  tribute 
to  an  outstanding  local  serviceman. 
Contract  is  for  52  weeks.  Little  & 
Co.,   Los  Angeles,   has  the  account. 


BLUM'S  CONFECTIONERY.  San 
Francisco  (candy  and  pastry),  on 
April  23  switches  Red  Lacquer  and 
Old  Jade,  half-hour  recorded  music 
and  travelogue  from  KSFO  to  KFRC 
Sunday  6  :30-7  p.m.  (PWT).  Contract 
is  for  13  weeks.  Account  was  placed 
by  Julius  Zederman  Agency,  San 
Francisco. 


GREAT  STAR  COFFEE  Corp.,  New 
York,  has  named  Al  Paul  Lefton  Co., 
New  York,  to  handle  advertising  on 
Sol  Cafe,  and  Great  Star,  new  soluble 
coffees.  Space  and  radio  advertising 
campaign  is  now  in  preparation,  but 
no  definite  plans  have  been  made. 

HOUSE  OF  DIAMONDS,  New  York, 
new  to  radio,  has  signed  for  a  52- 
week  institutional  series  of  seven 
weekly  quarter-hour  recorded  music 
programs  on  WLIB  Brooklyn.  Agen- 
cy is  TSlaekstone  Co.,  New  York. 

PIEL  BROS.,  New  York,  is  using  a 
total  of  150  transcribed  spot  an- 
nouncements and  chain  breaks  weekly 
on  five  New  York  stations :  WBYN 
WHN  WINS  WNEW  WMCA.  Cam- 
paign which  started  Jan.  3  was  ex- 
panded April  3  on  WHN  with  partici- 
pations during  the  period  preceding 
broadcasts  of  the  Brooklyn  Dodgers' 
baseball  games.  Agency  is  William 
Esty  &  Co.,  New  York. 

SHELL  OIL  Co.,  New  England,  has 
renewed  its  early  evening  ten-minute 
sports  and  news  program,  Thursdays, 
Fridays  and  Saturdays,  over  the 
Yankee  stations  WNAC  WEAN 
WICC  WAAB  WCSH  WFEA  WLBZ 
WLNH. 


PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS  •  National  Representatives 
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With  KCKN  now  operating 
in  Kansas  City,  Missouri, 
and  continuing  the  use  of  its 
Kansas  facilities,  KCKN  be- 
comes the  only  station  oper- 
ating in  both  cities  —  the 
only  truly  Greater  Kansas 
City  station. 

KCKN's  new  quarters,  uti- 
lizing the  entire  third  floor  of  the  Waltower 
Building,  house  the  business  offices,  auxiliary 
studios,  auxiliary  news  room,  music  library, 
and  auxiliary  production  facilities. 

Thus  does  KCKN  become  an  even  more  potent 
advertising  medium  for  your  sales  messages  to 
the  folks  in  and  near  Greater  Kansas  City. 


MUTUAL' 


At  6  P.  M.  KCKN  becomes  a  BASIC  station  of  the 
Mutual  Network,  bringing  to  its  in-the-money,  eager-to- 
buy  listeners  the  outstanding  night-time  Mutual  shows. 

ON  THE   AIR  — DAY   AND  NIGHT 

Add  the  listener-attracting  feature  of  KCKN's  Mutual 
affiliation  to  KCKN's  day  and  night  —  all  night  — 
schedule,  plus  the  fact  that  KCKN  has  always  been 
Greater  Kansas  City's  "popular  music  station"  —  and 
come  up  with  one  of  the  "hottest"  radio  buys  in  town. 


BEN     LUDY,    GEN  L  MGR. 
KCKN,    KANSAS   CITY        W  I  B  W,  TOPEKA 

ELLIS  ATTE BERRY,  manager,  KCKN 
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ALLAN  T.  PREYER,  executive  vice- 
president,  Vick  Chemical  Co.,  has 
been  nominated  to  serve  as  president 
of  the  Advertising  Club  of  New  York, 
which  will  hold  its  annual  meeting 
and  election  May  9.  Other  officers 
are:  vice-president  —  Clarence  L. 
Law,  vice-president,  Consolidated  Edi- 
son Co. ;  Lee  J.  Eastman,  president. 
East  Coast  Aviation  Co. ;  Stanley 
Resor,  president,  J.  Walter  Thomp- 
son Co.;  and  treasurer — James  A. 
Brewer,  president,  Brewer-Cantelmo 
Inc. 

SEEMAN  BROS.,  New  York,  has 
signed  a  52-week  contract  for  seven 
rive-minute  programs  weekly  on 
WLIB  Brooklyn  as  part  of  a  local 
campaign  for  Pique  Kitchen  Magic. 
Schedule  now  includes  participations 
on  news  programs  on  WQXR  WNEW 
New  York  and  WAAT  Newark. 
Agency  is  J.  D.  Tarcher  &  Co.,  New 
York. 


THREE  additional  sponsors  have 
signed  for  Martin  Agronsky's  locally 
sponsored  news  program  on  the  Blue 
Monday  through  Friday  8-8:15  a.m. 
They  include  J.  S.  Hall  &  Sons, 
men's  clothiers,  on  WBIR  Knoxville  ; 
Lemay  Beverage  Co.,  on  KGHI  Little 
Rock;  and  J.  H.  Tyrrell  Co.,  grow- 
ers and  farmers  supply  house,  on 
KPQ  Wenatchee,  Wash. 
EVANS  FUR  Co.,  Chicago,  on  April 
10  began  sponsorship  of  Johnny 
Betts,  the  Singing  Salesman,  whose 
quarter-hour  program  will  be  heard 
five  weekly  on  WGN  Chicago.  Length 
of  contract  is  indefinite.  Account  is 
handled  by  State  Advertising  Agency, 
Chicago. 

V.  R.  WEST,  in  the  public  relations 
department  the  last  three  years  with 
McCann-Erickson  Adv.  Agency,  Min- 
neapolis, has  joined  the  Pillsbury 
Flour  Mills  Co.,  Minneapolis  as  di- 
rector of  public  relations. 


STILL  AMERICA'S 
BUSIEST  MARKET! 

In  Sales  Management's 
High  Spot  Cities  forecast 
(or  May,  Knoxville  ranks 
First  with  a  City  Index  of:  «| 

.0  i 
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The  bnstling  WROL  Mar- 
ket  offers  the  Sales  Op- 
portunity of  the  Decade. 
Write  WROL  for  the  com- 
plete and  amazing  story 
of  the  brightest  market, 
present  and  future,  in  the 
entire  country. 


PC  FOR  EAST  TENNESSEE 


Page  54  •  April  17,  1944 


RTPB  Panel 

{Continued  from  page  10) 

in  the  spectrum  should  not  be  changed  ; 

III.  (Approved  by  an  18  to  6  vote). 
Width  of  Channel :  It  was  the  general 
thought  of  the  Panel  that  they  saw  no 
reason  to  discuss  changing  the  present 
FM  channel  width  of  200  kc  and  that 
there  was  no  need  at  this  time  for 
reconsideration ; 

IV.  (Approved  by  a  23  to  1  vote). 
Number  of  Channels  Required  for  an 
Adequate  VHF  Broadcast  Structure : 

It  is  the  consensus  of  the  Committee 
that  a  minimum  of  80  to  100  channels 
for  commercial  and  non-commercial 
broadcasting  stations  is  necessary  for 
the  development  of  an  adequate  nation- 
wide FM  Broadcast  structure,  and  the 
Committee  recommends  that  these  80 
to  100  channels,  comprising  a  band 
of  16  to  20  megacycles,  be  so  assigned 
that  they  shall  be  continuous. 

Members  of  the  Panel  present 
were: 

C.  M.  Jansky  Jr.,  chairman ;  W.  E. 
David,  General  Electric  Co.,  Schenectady, 
vice-chairman ;  Everett  L.  Dillard,  Com- 
mercial Radio  Equipment  Co.,  Kansas  City, 
secretary ;  I.  R.  Weir,  and  H,  P.  Thomas, 
General  Electric  Co. ;  G.  L.  Beers,  RCA 
Victor  Division,  Camden;  O.  B.  Hanson  and 
Raymond  Guy,  NBC,  N.  Y.;  Dr.  F.  M.  Doo- 
little,  WDRC  Hartford;  W.  B.  Lodge,  CBS 
N.  Y. ;  W.  F.  Cotter,  Stromberg-Carlson, 
Rochester;  L.  M.  Clement,  Crosley  Corp., 
Cincinnati;  G.  E.  Gustafson,  Zenith  Radio 
Corp.,  Chicago ;  S.  C  Spielman,  Philco 
Corp.,  Philadelphia;  H.  C.  Forbes,  Co- 
lonial Broadcasting  Corp.,  Buffalo ;  L.  L. 
Thompson,  Metropolitan  Television  Corp. 
(W75NY),  New  York  City;  Frank  A. 
Gunther,  Radio  Engineering  Labs.,  Long 
Island  City,  N  Y.;  Walter  J.  Damm. 
president,  FMBI  Milwaukee;  Thomas  T. 
Goldsmith  Jr.,  Allen  B.  DuMont  Labs., 
Passaic,  N.  J.  ;  George  W.  Lang,  chief 
engineer,  WGN  Chicago ;  Howard  Lutt- 
gens,  chief  engineer,  NBC  central  divi- 
sion ;  C.  H.  Wesser,  chief  engineer,  WWJ- 
WENA  Detroit;  Phillip  Laeser,  chief  engi- 
neer. WTMJ-WMFM  Milwaukee;  Dr.  R.  R. 
Loudermilk,  U.  S.  Office  of  Education, 
Washington ;  R.  Briggs,  Westinghouse, 
Baltimore,  Md. ;  B.  Thompson,  Federal 
Telephone  &  Radio  Corp.,  Newark  ;  H.  W. 
Holt,  Buffalo ;  R.  J  Kinsley,  technical 
supervisor,  WBEN  Buffalo;  and  Grant 
Wrathall,  consulting  engineer,  Washing- 
ton. Observers  were:  George  P.  Adair,  FCC 
Chief  engineer; ;  J.  E.  Hayes,  CBS ;  Dud- 
ley E.  Foster,  Majestic  Radio  &  Television 
Corp.,  Chicago ;  G.  Bird,  Canadian  Mar- 
coni Co ,  Montreal;  and  A.  E.  Barret, 
British  Ministry  of  Supply  Mission. 


U.  S.  Rubber  Renews 

U.  S.  RUBBER  Co.  announced  last 
Friday  it  had  renewed  the  New 
York  Philharmonic  over  a  full  CBS 
network  for  another  year  3-4:40 
(EWT)  on  Sundays.  First  year's 
contract  would  have  expired  next 
month.  Format  and  time  are  un- 
changed, with  Dr.  Artur  Rodzinski 
conducting.  Agency  is  Campbell- 
Ewald  Co.,  New  York. 


337  OWl  OVERSEAS 
SPOTS  ARE  FILLED 

ABOUT  two-thirds  of  current  re- 
quirements for  men  and  women  for 
important  missions  overseas  in  con- 
nection with  impending  military 
operations  have  been  met  with  ap- 
pointment of  337  of  the  required 
450  persons  needed  for  the  over- 
seas propaganda  program,  Elmer 
Davis,  OWI  director,  announced 
last  Saturday.  Response  to  the  ap- 
peal, made  Feb.  23  through  the 
OWI  Newspaper  and  Radio  Advis- 
ory Committee,  brought  nearly  4,- 
000  letters  of  inquiry  and  2,221 
applications. 

Appointments  thus  far  made  in- 
clude: 12  administrative  officers 
and  assistants;  59  information 
specialists  of  various  grades;  16 
language  specialists;  94  newsmen; 
39  radio  program  specialists;  69 
Morse  code  operators,  and  48  radio 
engineers.  Mr.  Davis  added  it  may 
be  necessary,  as  military  operations 
advance,  to  increase  this  overseas 
staff.  The  personnel  will  prepare 
material  for  distribution  in  enemy- 
occupied  territory  and  will  work  in 
close  cooperation  with  the  invasion 
armed  forces.  They  will  be  sta- 
tioned either  in  combat  areas  or  in 
bases  serving  these  areas.  Most  of 
the  new  personnel  will  be  assigned 
to  the  European  theatres  but  some 
will  go  to  the  Mediterranean  and 
others  to  Far  Eastern  theatres  of 
operations.  A  few  will  be  in  New 
York  and  San  Francisco  but  nearly 
all  will  be  trained  for  eventual 
overseas  work. 


Alley  to  Navy 

GENERAL  MANAGER  J.  Lind- 
sey  Alley,  of  WHIS  Bluefield,  W. 

Va.,  has  been 
commissioned  a 
lieutenant  (jg) 
in  the  Navy  and 
reports  for  active 
duty  April  25. 
Hugh  Shott  Jr., 
vice-president  of 
the  Daily  Tele- 
graph Printing 
J  Co.,  parent  cor- 
poration, will 
take  over  the 
duties  of  the  va- 
cated post.  Miss  Ruby  Brewer, 
traffic  director  and  secretary  to 
Lt.  Alley,  will  handle  all  routing 
correspondence. 


Lt.  Alley 


KOZY 


FM  in 

KANSAS 
CITY 


EVERETT  L.  DILLARD 
General  Manager 

BLDG. ,  KANSAS  CITY 
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AFM  BANS  REPEATS 
OF  FM  TO  SCHOOLS 

REFUSAL  by  James  C.  Petrillo, 
president  of  the  AFM,  to  allow  re- 
broadcasts  beginning  last  week  of 
the  WBBM  Chicago,  Workshop  for 
War  program  over  the  Chicago 
Board  of  Education's  FM  station, 
WBEZ,  was  based  on  his  conten- 
tion that  it  was  merely  another 
item  of  the  whole  AFM  contro- 
versy now  being  investigated  by  a 
Senate  subcommittee. 

According  to  George  Jennings, 
acting  director  of  the  Radio  Coun- 
cil of  the  Chicago  Public  Schools, 
Mr.  Petrillo's  action  was  not  an 
outright  refusal,  but  in  Mr.  Pe- 
trillo's terms,  was  done  because 
"the  whole  FM  situation  is  under 
consideration  and  until  it  is 
straightened  out,  we  don't  wish  to 
make  any  commitments." 

The  Petrillo  letter  to  the  school 
officials  stated  that  his  refusal  re- 
sulted from  the  AFM's  incomplete 
plans  in  regard  to  the  broadcast- 
ing of  live  music  by  FM  stations. 
The  Board  of  Education  had  asked 
WBBM  if  it  might  rebroadcast 
Workshop  for  War,  a  series  of 
phases  in  Midwest  industry,  for 
educational  purposes  in  its  class- 
rooms. Live  orchestral  backgrounds 
are  used  on  the  programs,  and  the 
AFM  has  not  yet  made  a  ruling 
on  use  of  music  by  union  musi- 
cians on  FM  stations.  The  program 
will  not  be  used. 


New  WRJN  Studios 

NEW  STUDIOS  and  offices  have 
been  opened  at  1225  W.  Mitchell 
St.,  Milwaukee,  Wis.,  by  WRJN, 
whose  studios  formerly  were  lo- 
cated in  West  Allis,  Wis.,  which  is 
adjacent  to  Milwaukee.  The  new 
studios,  opened  to  the  public  April 
15,  represent  the  foreign  language 
division  of  the  station  and  broad- 
cast 28  hours  weekly  in  12  lan- 
guages. Albert  B.  Gale,  station 
salesman,  manages  the  new  facili- 
ties. 


Censors  Meet 


J  OFFICE  of  Censorship  called  in  three 
|  members  of  the  shortwave  section. 
J  broadcasting  division  last  week  for 
'  a  meeting  in  Washington,  April  13-15. 

Those  who  attended  were  Lt.  Camp- 
'I  bell  Watson,  USNR,  chief,  short- 
'  wave  section,  broadcasting  division, 
!  San  Francisco  ;  A.  F.  Kimball,  chief, 
and  Thomas  C.  McCrey,  assistant 
chief  shortwave  section,  broadcasting 
.  division,  New  York. 


*         *         *  * 


.  rep' 


POPULAR 

with  network  and  national  spot  advertiseri 

POPULAR 

with  LISTENERS,  too! 
*         *         *         *  * 


WNAX  Film  Shown 

PHIL  HOFFMAN,  vice-president 
and  general  manager,  WNAX 
Yankton,  and  Jack  Paige,  promo- 
tion manager  of  the  station,  enter- 
tained about  125  agency  radio  ex- 
ecutives at  luncheon  last  Wednes- 
day at  the  Waldorf-Astoria,  New 
York.  Two  color  films  were  shown : 
"The  Story  Behind  America's  Tall- 
est Radio  Tower,"  depicting  the 
station's  personnel,  facilities,  audi- 
ence and  market,  and  "The  Typical 
Midwest  Farmer,"  made  at  the 
dedication  of  the  station's  915-foot 
radiator  tower  and  at  the  launching 
of  the  S.  S.  Typical  Midwest  Farm- 
er by  the  farm  family  chosen  as 
tvoical  of  the  farmers  in  the 
WNAX  five-state  service  area. 
George  Brett,  sales  manager  of 
the  Katz  Agency,  which  represents 
WNAX,  introduced  the  station  of- 
ficials to  the  gathering. 


WOW  Birthday 

CELEBRATING  its  21st  birthday, 
WOW  Omaha  sent  a  summary  of 
the  station's  war  record  to  the 
FCC  and  the  NAB.  The  report  to 
the  FCC  indicated  that  38.4%  of 
WOW  time  was  devoted  to  pro- 
grams contributory  to  the  war  ef- 
fort, and  the  statement  to  NAB 
stated  that  during  the  12  month 
period  ending  March  1,  1944,  the 
station  used  3,077  spot  announce- 
ments and  108  programs  for  vari- 
ous war  agencies,  the  commercial 
value  of  which  totaled  slightly 
more  than  $37,000.  This,  it  was 
pointed  out,  did  not  include  the 
war-effort  announcements  and  pro- 
grams given  over  WOW  on  net- 
work and  transcribed  shows. 
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'ROSSLEY,  Inc.  has  just  completed  the  most  ex- 
haustive study  of  radio  listening  ever  undertaken  in 
Syracuse  and  Central  New  York.  This  study  covers 
radio  homes  in  Syracuse  and  the  40  mile  trading  area. 
It  embraces  nearly  60,000  interviews.  It  covers  non- 
telephone  as  well  as  telephone  homes  and  both  day- 
time and  nighttime  listening. 


JtN  an  effort  to  insure  as  nearly  perfect  accuracy 
as  possible,  Crossley's  investigators  made  thousands 
of  personal  house-to-house  calls  and  took  actual  dial 
readings  from  radios. 


.HIS  study  was  sponsored  by  all  four  Syracuse 
radio  stations.  We  believe  it  to  be  an  invaluable 
guide  to  buyers  of  radio  time  in  Central  New  York 
State.  We  are  proud  of  the  position  which  WAGE 
has  attained  in  that  market  and  cordially  invite  you 
to  inspect  the  full  Crossley  report.  Just  ask  a  Petry 
man. 

\      Syracuse,  N.  Y. 
XV      BASIC  BLUE  NETWORK 


Represented  Nationally  by  Edward  Petry  Company 
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TRI-PENN 
MARKET 


I 


i 


York 


Lancaster 


These  three  stations 
offer  you  a  responsive, 
ready-made  audience. 
They  can  be  bought  as 
a  package  at  an  ex- 
ceptionally attractive 
low  combined  rate — or, 
purchased  individually. 


Ryan  Invites  Cooperation 

(Continued  from  page  9) 


Harrisburg 


mm 


lumbia,  S.  C;  Nathan  Lord, 
WAVE  Louisville;  Ed  Yocum, 
KGHL  Billings,  Mont.;  J.  Leonard 
Reinsch,  WSB  Atlanta. 

No  immediate  changes  in  the 
NAB  organization  are  foreseen. 
Mr.  Ryan  said  he  did  not  have  in 
mind  bringing  to  the  organization 
any  members  of  his  Censorship 
staff  and  he  proposed  to  study  the 
Association's  operations  at  first 
hand  before  formulating  his  plans. 

Mr.  Ryan  left  his  post  as  vice- 
president  and  general  manager  of 
the  Fort  Industry  Co.,  operating 
stations  in  West  Virginia,  Ohio, 
Georgia  and  Florida,  shortly  after 
Pearl  Harbor,  to  assume  the  cen- 
sorship post  under  Mr.  Price.  It 
had  been  expected  that  he  would 
return  to  Fort  Industry,  headquar- 
tering at  WSPD  Toledo,  upon  com- 
pletion of  his  Government  work.  He 
still  plans  to  return  to  active 
broadcast  operation  upon  comple- 
tion of  the  NAB  tenure. 

Mr.  Ryan's  predecessor,  Neville 
Miller,  was  elected  the  first  paid 
president  of  the  NAB  in  1938,  after 
having  distinguished  himself  as 
the  "flood  mayor"  of  Louisville. 
Prior  to  that  appointment,  the 
president  of  the  NAB  was  elected 
from  the  membership  on  what 
amounted  to  an  honorary  basis, 
without  salary,  and  the  adminis- 
trative direction  was  left  to  the 
managing  director. 


WAVE 
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FOR 
COIN 
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During  the  latter  part  of  Mr. 
Miller's  term  considerable  opposi- 
tion developed  to  his  continued 
stewardship.  FCC  Chairman  James 
Lawrence  Fly,  shortly  after  he 
was  appointed  to  the  Commission 
in  1939,  had  sharply  criticized  the 
NAB  and  its  president,  alleging 
that  the  organization  was  "net- 
work-dominated." The  desire  for 
the  change  in  presidency,  however, 
was  not  premised  upon  the  FCC 
controversy  but  rather  on  the  ex- 
pressed view  that  a  "practical 
broadcaster"  familiar  with  radio 
operations  and  with  Government 
should  occupy  that  post  during 
wartime  conditions.  Mr.  Ryan  was 
drafted  as  one  who  meets  all  the 
requisites. 

A  Toledo  businessman  before  his 
advent  in  broadcasting  in  1927, 
Mr.  Ryan  was  identified  with  the 
Arbuckle-Ryan  Co.,  manufacturers 
of  agricultural  equipment  and 
railroad  supplies.  The  company 
was  dissolved  in  1928,  at  which 
time  he  went  into  the  gasoline  busi- 
ness with  his  brother-in-law,  Lt. 
C'omdr.  George  B.  Storer,  USNR, 
president  of  Fort  Industry,  now 
stationed  in  the  Ninth  Naval  Dis- 
trict, headquartered  in  Chicago.  In 
1931  the  gasoline  business  was 
sold  and  Fort  Industry  went  into 
radio  as  its  major  activity.  Sta- 
tions in  the  group  include,  in  addi- 
tion to  WSPD,  WWVA  Wheeling; 
WMMN  Fairmont;  WLOK  Lima; 
WHIZ  Zanesville;  WAGA  Atlan- 
ta; WFTL  Fort  Lauderdale- 
Miami. 


NAM  Disc  Series 

SOME  400  stations  will  carry  Busi- 
nessmen Look  to  the  Future,  a  13- 
week  transcribed  series  offered  free  to 
local  stations  by  the  national  indus- 
trial information  committee,  of  the  Na- 
tional Assn.  of  Manufacturers,  New 
York,  as  part  of  a  "Better  America" 
campaign  [Broadcasting,  March  27]. 
Discs  will  be  available  for  local  spon- 
sorship, and  will  be  heard  starting 
about  May  15.  Appropriation  for  ra- 
dio promotion  is  $25,000.  There  are  no 
plans  for  paid  radio  advertising. 


JIM  SHELBY,  radio  director  of  Mc- 
Cann-Erickson,  Chicago,  left  April  11 
for  boot  training  with  the  USMC  at 
San  Diego,  Cal. 


7  FM,  2  VIDEO  CPs 
ARE  SOUGHT  OF  FCC 

APPLICATIONS  for  seven  new 
FM  stations,  two  commercial  tele- 
vision stations  and  one  local  stand- 
ard outlet  were  filed  with  the  FCC 
last  week.  Facilities  as  requested 
for  these  new  stations  may  be 
found  in  Actions  of  the  FCC  on 
page  64. 

FM  applicants  include:  Josh 
Higgins  Broadcasting  Co.,  Water- 
loo, la. ;  Beckley  Newspapers  Corp., 
Beckley,  W.  Va.;  WCHS  Charles- 
ton, W.  Va.;  KGDM  Stockton,  Cal.; 
WWNY  Watertown,  N.  Y. ;  Ameri- 
can Broadcasting  Corp.,  Knox- 
ville,  Tenn.;  KDYL  Salt  Lake 
City.  Tower  Realty  Co.,  Baltimore, 
seeks  a  Channel  4  commercial  tele- 
vision station  and  a  Channel  7  out- 
let is  requested  in  the  application 
of  WTIC  Hartford,  Conn.  The  new 
standard  local  station  is  sought 
by  the  Alabama  Broadcasting  Co., 
Sylacauga,  Ala. 


20th  Year  for  WLS 

WLS  Chicago  silently  observed  its 
20th  anniversary  April  12.  No  for- 
mal celebration  marked  the  occa- 
sion because  of  the  war.  "The  Prai- 
rie Farmer  Station",  owned  by  Bur- 
ridge  D.  Butler,  is  a  Blue  affiliate, 
operating  with  50  kw  on  890  kc  and 
sharing  time  with  WENR  Chicago. 
Eight  of  the  original  staff  are  still 
with  the  station  which  began  opera- 
tions in  1924  on  870  kc  with  500  w. 


Fij-Oil  Sponsors 

CONSOLIDATED  HAIR  GOODS 
Co.,  Chicago  (Fij-Oil  Shampoo), 
on  May  1  begins  sponsorship  of 
6  to  20  spot  announcements  daily, 
live  and  transcribed  programs  on 
the  following  stations:  WENR 
WCFL  WGN  WAIT  WIND  WJJD 
Chicago,  and  WIBC  WOWO  WEMP 
WTCN  WLOL  WMIN.  Contract 
termination  indefinite.  Agency  is 
Malcolm-Howard  Adv.,  Chicago. 


EFFECTIVE  April  1  the  New  York 
advertising  agency  of  Siesel  &  Bruck 
was  changed  to  Kaplan,  Siesel  & 
Bruck,  with  the  addition  of  Alvin  H 
Kaplan,  former  radio  director  and 
vice-president  of  Rose-Martin  as  an 
associate  member.  Firm  was  known  for 
17  years  as  Harold  J.  Siesel  Adv., 
until  January  of  this  year  when  Sid- 
ney Bruck,  former  Rose-Martin  art 
director,  became  an  associate. 


AFFILIATED  STATION 
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ONLY  THE  TIP  of  the  wrecked  antenna  (circle)  of  WCBI  Columbus, 
Miss,  shows  as  flood  waters  of  the  Mississippi  snapped  the  supporting 
guy  wires.  Though  its  tower  site  was  inundated,  WCBI  gave  bulletins  on 
flood  conditions  and  highway  information  every  few  minutes  over  a 
mobile  unit.  WCBI  general  manager,  Bob  McRaney,  reports  the  tower 
a  complete  loss  and  announces  plans  are  under  way  to  erect  a  new  one. 


ANOTHER  STATION  which  fell  a  victim  to  Mississippi  flood  waters, 
forcing  it  off  the  air  for  two  days,  is  WGRM  Greenwood,  Miss.,  part  of 
which  is  visible  above  the  torrent.  In  the  boat  are  Gordon  E.  Clark,  chief 
engineer  and  F.  C.  Ewing  manager,  while  standing  in  the  door,  par- 
tially obscured,  is  Billy  Lewis,  one  of  WGRM's  operators.  When  last 
heard  from,  they  were  still  using  hip  boots  inside  the  transmitter  house, 
and  a  boat  was  used  for  transportation  to  and  from  stranded  station. 


WJMC  to  Bridges 

VOLUNTARY  assignment  of  the 
license  of  WJMC  Rice  Lake,  Wis., 
was  granted  by  the  FCC  last  week 
from  Walter  H.  McGenty,  sole 
owner,  to  Walter  C.  Bridges,  for 
$17,500.  It  was  learned  that  Mr. 
McGenty,  who  also  owns  and  pub- 
lishes the  farm  journal  Stock  & 
Dairy  Farmer,  is  retiring  from 
broadcasting  because  of  ill  health 
and  in  order  to  devote  more  time  to 
his  other  interests.  Mr.  Bridges  is 
president  of  WEAU  Eau  Claire, 
Wis.,  and  is  secretary-treasurer  of 
Head  of  the  Lakes  Broadcasting 
Co.,  licensee  of  WEBC  Duluth, 
WMFG  Hibbing,  Minn.,  and 
WHLB  Virginia,  Minn.  He  holds 
10%  interest  in  the  corporation. 


Capt.  Lovette  to  Sea 

CAPT.  LELAND  P.  LOVETTE,  di- 
rector of  Navy  public  relations, 
will  be  replaced 
by  Rear  Admr. 
Aaron  S.  Merrill, 
just  returned 
from  Pacific  com- 
bat duty,  the 
Navy  Dept.  an- 
nounced last 
week.  Capt.  Lov- 
ette, in  command 
of  a  destroyer 
squadron  at  Pearl 
Harbor,  Dec.  7, 
1941,  has  been  given  a  sea  com- 
mand. 


Capt.  Lovette 


Macmillan  to  Grant 

MACMILLIN  PETROLEUM  Corp., 
has  appointed  Will  Grant  Adv.  Agency 
of  Los  Angeles  to  handle  its  adver- 
tising it  was  announced. 


CBS  Program  Types 

MANAGERS  of  most  CBS  affili- 
ate stations  reported  that  70%  of 
CBS  programming  by  types  was 
"about  right",  in  answering  a  ques- 
tionnaire from  the  network.  Fig- 
ure was  erroneously  reported  as 
10%  in  the  April  3  Broadcasting. 


CORRECTION 

The  April  10  issue  of  BROADCASTING  carried  a  full 
page  ad  on  SAM  ADAMS,  Your  Home  Front  Quarter- 
master. The  ad  stated  that  SAM  ADAMS  is  sponsored 
on  108  stations.  That  is  incorrect.  SAM  ADAMS  is  now 
sponsored  on  126  stations.  SAM  ADAMS  is  that  quarter- 
hour  transcribed  program  that  everyone  is  talking 
about.  The  show,  built  around  a  typical  folksey  grocery 
store,  is  pulling  amazing  audiences  all  over  the  country. 
156  episodes  are  available  for  sponsorship  on  a  three- 
or  five-a-week  basis.  For  availability  in  your  city  and 
further  information,  write  or  wire  to  Harry  Jacobs 
Productions,  745  Fifth  Ave.,  New  York  22,  N.  Y. 


KSUB  POWER  BOOST 
TO  250  W  GRANTED 

CONSTRUCTION  PERMIT  for 
changes  in  equipment  and  for  in- 
crease of  power  from  100  w  to 
250  w  was  granted  by  the  FCC 
last  week  to  KSUB  Cedar  City, 
Utah,  in  accordance  with  the  FCC- 
WPB  Public  Notice  of  Jan.  26, 
1944,  regarding  the  use  of  critical 
materials  by  broadcasters. 

In  the  same  action,  WTEL  Phil- 
adelphia was  granted  its  petition 
for  reinstatement  of  application 
for  construction  permit  to  make 
changes  in  equipment  and  increase 
power  from  100  w  to  250  w,  sub- 
ject to  the  condition  that  a  con- 
struction permit  will  not  be  issued 
until  the  company  shows  by  writ- 
ten evidence  within  90  days  of 
notice  of  conditional  grant,  in  ac- 
cordance with  the  Jan.  26  notice, 
that  proper  WPB  approval  has 
been  obtained;  that  the  company 
is  able  to  complete  all  construc- 
tion necessary  within  a  reasonable 
period,  and  that  acceptance  of 
grant  upon  these  conditions  is 
made  within  20  days  of  notice  of 
grant. 

The  petition  of  Meadville  Trib- 
une Broadcasting  Co.,  Meadville, 
Pa.,  for  reinstatement  of  applica- 
tion for  a  new  standard  station, 
was  denied  by  the  Commission 
without  prejudice  to  consideration 
of  a  further  petition  with  facts  and 
data  as  required  under  procedures 
established  in  FCC  statements  of 
policy  issued  Aug.  11,  1943  and 
Jan.  26,  1944.  The  proposed  station 
would  share  time  with  WSAJ 
Grove  City,  Pa.,  on  1340  kc  with 
power  of  250  w. 


"Now,  if  we 
were  only 
staying 
at 

THE  ROOSEVELT11 

When  you  stop  at  The  Roosevelt 
you  don't  risk  getting  marooned 
like  this.  For  you'll  be  within  walk- 
ing range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  at 
The  Roosevelt  liquidates  a  lot  of 
bother. 

Rooms  with  bath  from  $4.50. 

_  HOTEL 

Roosevelt 

MADISON  AVE.  AT  45th  ST.,  NEW  YORK 

-  A  HILTON  HOTEL  - 
ROBERT    P.    WILLIFORD,    General  Manager 

Other  Hilton  Hotels  From  Coast  to  Coast: 

TEXAS,  Abilene,  El  Paso,  Longview,  Lub- 
bock, Plainview;  NEW  MEXICO,  Albuquerque; 
CALIFORNIA,  Long  Beach,  Los  Angeles,  The 
Town  House;  MEXICO,  Chihuahua,  The  Pala- 
cio  Hilton.  Hilton  Hotels.  C.  N.  Hilton,  Presi- 
dent. 
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KEY  STATION: 

The  Arizona  Network 

AFFILIATE  STATION 

WIS 

CHICAGO 


HER  FRIENDLY  ADVICE, 
C  \  WIT  AND  HUMOR,  KEEP 
WOMEN  TUNED  TO.... 

WC  K  Y 
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Agencies  Ready  for  Video  Boom      CBS  Television  Outlet 


(Continued  from  page  11) 


Top  time  buyers, 
seeing  this  line  on  a 
station  letterhead, 
know  it  means  quick 
action.  Stations  that 
use  Weed,  know  it 
means  more  sales. 


WEED 

AND  COMPANY 

RADIO  STATION  REPRESENTATIVES 


NEW  YORK  •  BOSTON  •  CHICAGO 
DETROIT  «»  SAN  FRANCISCO   •  HOLLYWOOD 


Casual  Clothes  Inc.,  all  of  New 
York. 

J.  Walter  Thompson  Co.  has  es- 
tablished joint  radio-film  depart- 
ment activity  under  the  direction 
of  John  U.  Reber,  agency  vice- 
president,  with  George  Gladden  as 
"film  director".  Television  directors 
are  Gene  Kuhne  and  Tom  Weather- 
ly,  who  are  described  as  "creative 
executives".  The  agency  has  used 
both  the  DuMont  and  Schenectady 
stations. 

Young  &  Rubicam,  under  the  su- 
pervision of  Harry  Ackerman,  re- 
ported it  plans  a  "great  deal  of 
early  action  for  our  clients".  John 
Southwell,  formerly  of  BBDO,  has 
joined  the  agency  as  television  di- 
rector and  John  Barry,  motion  pic- 
ture head,  is  serving  as  adviser  in 
television.  Definite  television  plans 
will  be  formulated  within  a  month, 
Mr.  Ackerman  reported. 

R&R  Research 

Ruthrauff  &  Ryan  has  an  "un- 
official" television  department  un- 
der the  supervision  of  Reggie  Mor- 
gan, agency  copy  chief.  While  the 
agency  has  not  yet  done  any  tele- 
casting, it  is  conducting  intensive 
research  and  is  evolving  plans  for 
television  programs. 

Donahue  &  Coe,  New  York,  re- 
ported through  John  Hugh,  tele- 
vision director,  that  television  is 


The  Dayton  market  is  filled  with 

a  great  variety  of  people,  but 
you'll  find  they  have  one  thing  in 
common — They  like  WHIO  be- 
cause of  the  fine  CBS  programs 
and  interesting  local  features — 
plus  complete  and  reliable  news 
coverage  through  U.P.,  I.N.S. 
and  Reuters. 


WHIO  2 

THE  DAYTON  MARKET 

5000  WATTS  •   BASIC  CBS   •   G.  P.  HOLLINGBERY  CO.,  Representatives 
HARRY  E.  CUMMINGS,  Southeastern  Representative 


'  definitely  on  our  bill  for  future 
productions".  While  no  television 
staff  has  been  set  up,  Mr.  Hugh  is 
working  on  a  series  of  programs 
for  various  clients.  The  agency 
has  done  no  telecasting  to  date  but 
has  a  number  of  clients  interested.  • 
Critchfield  &  Co.,  Chicago, 
through  M.  E.  Blackburn,  radio 
director,  reported  the  agency  is 
"not  unmindful  of  television  nor 
indifferent  to  the  part  we  feel  it 
will  play  in  advertising.  However, 
our  present  operations  permit  only 
the  most  tentative  plans  regard- 
ing it." 

Abbott  Kimball  Co.,  New  York, 
through  Cecil  H.  Hackett,  vice- 
president  and  radio  and  television 
director,  has  used  the  DuMont  sta- 
tion for  fashion  programs.  Its  cur- 
rent television  client  is  Harper's 
Bazaar. 

Lawrence  C.  Gumbinner  Adv. 
Agency,  New  York,  reported  two 
clients  definitely  interested  in  tele- 
vision. One  of  these,  unidentified, 
has  already  set  up  a  definite  bud- 
get for  experimentation.  The  agen- 
cy said  it  was  not  rushing  into 
production  but  was  exploring  pos- 
sibilities of  television  for  several 
accounts,  looking  on  the  experi- 
mentation as  guidance  for  the  fu- 
ture rather  than  for  direct  com- 
mercial value.  Television  director 
is  Paul  G.  Gumbinner,  who  also  is 
the  agency's  radio  director. 

Kenyon  &  Eckhardt  reported  it 
has  used  "before  and  after"  com- 
mercials on  the  DuMont  station 
and  that  it  has  three  accounts  defi- 
nitely interested  in  television  cam- 
paigns. Robert  Stevens  is  televi- 
sion director,  and  will  function  un- 
der Joseph  Stauffer,  who  takes 
over  as  radio  director  as  of  June  1. 

Seeds  Interested, 

Russel  M.  Seeds  Co.,  Chicago, 
reported  it  was  "very  interested" 
in  television  for  such  clients  as 
Brown  &  Williamson  Tobacco  Co., 
Grove  Labs,  and  Schaeffer  Pen 
Co.,  according  to  June  Rollinson 
and  Hub  Jackson,  of  the  agency's 
radio  department. 

Among  large  agencies  reporting 
"several"  accounts  interested  in 
commercial  television  but  which  did 
not  identify  the  clients  were  Bu- 
chanan &  Co.,  New  York,  which 
reported  four  or  five  accounts 
planning  commercial  television 
"shortly",  according  to  Jack  Wyatt 
Jr.,  radio  and  television  director; 
Arthur  Kudner  Inc.,  New  York; 
William  H.  Weintraub  &  Co., 
New  York;  Mitchell-Faust  Adv. 
Co.,  Chicago;  H.  W.  Kastor  & 
Sons,  Chicago;  Presba,  Fellers  & 
Presba,  Chicago;  Goodkind,  Joice 
&  Morgan,  Chicago. 

Lake-Spiro-Shurman,  Memphis, 
and  J.  Carson  Brantley  Adv. 
Agency,  Salisbury,  N.  C,  who 
place  substantial  national  business 
in  the  proprietary  fields,  reported 
client   interest  in   television  and 


Resumes   Live  Pickups 

VIDEO  STATION  WCBW  for 
CBS  in  New  York,  will  resume  a 
"limited  production"  of  live  pro- 
grams originating  in  its  studios 
at  15  Vanderbilt  Ave.,  New  York, 
across  the  street  from  the  station's 
transmitter  atop  the  Chrysler 
Bldg. 

Studio  programs,  limited  now  to 
two  hours  a  week,  will  be  telecast 
each  Friday  night  beginning  May 
5,  replacing  the  film  programs 
presented  since  suspension  of  stu- 
dio shows  in  December,  1942. 

Station  officials  explaining  say 
there  are  so  many  limitations  of 
manpower  and  facilities  they  do 
not  wish  to  make  any  definite 
statements  about  plans  until  tney 
are  sure  they  can  carry  them  out. 

WNBT,  NBC's  New  York  video 
station,  opened  its  television  stu- 
dio briefly  last  Monday  for  a  talk 
by  James  Lawrence  Fly,  FCC 
Chairman. 


eventual  establishment  of  video 
departments. 

Expansion  of  television  trans- 
mitting and  receiving  facilities  is 
frozen  by  WPB  restrictions  on 
equipment  and  receiving  set  manu- 
facture. There  are  nine  television 
stations  operating  on  more  or  less 
consistent  schedule  and  some  40 
applications  for  new  video  trans- 
mitters pending,  primarily  from 
major  markets. 

Trade  sources  estimate  that 
within  18  months  to  two  years  fol- 
lowing the  lifting  of  the  manufac- 
turing freeze  orders,  which  con- 
ceivably will  not  come  prior  to 
European  victory,  most  of  these 
stations  will  be  on  the  air.  Simul- 
taneously, receiver  manufacturers 
now  poised  for  an  unprecedented 
sales  and  exploitation  drive  can 
be  expected  to  get  under  way. 

Trade  estimates  place  the  cost 
of  the  average  television  set  at 
retail  at  approximately  $200.  It 
is  predicted  that  within  18  months 
some  750,000  homes  in  such  mar- 
kets as  New  York,  Philadelphia, 
Schenectady,  Chicago,  and  Los 
Angeles  will  be  equipped  for  video 
reception.  Assuming  an  average 
viewing  audience  per  receiver  of 
six,  the  total  audience  available  in 
these  markets  would  be  approxi- 
mately 4,500,000. 


TIP  FROM; 
NEIGHBOR 


It  will  pay  you  to  consider  the  vast 
possibilities  of  this  great  neigh- 
boring market.  We'll  gladly  pre- 
sent facts  as  well  as  figures  on  how 
American  advertisers  can  profit- 
ably use  our  network. 


RADIO  PROGRAMAS  DE  MEXICO 


McsUfdt  £atin  Amelias  liutr.ricaitituj.  Sh 
P.  O.  BOX  I32A    *    MEXICO,  D.  F. 
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WMMN 

offers  you 

PLAIN 
PEOPLE 

-of  the  liberal 
American  sort 
who  have  all  the 

needs  of  the 
average  citizen 
and  who  have  a 

tremendous 
loyalty  for  their 
WMMN  which 
we  have  built  up 
over  the  yea  rs. 

THEY 
LISTEN/ 

• 

THEY  HAVE 
CONFIDENCE/ 

nun 

BUY 

com*  oAk  kot 


fnmMDNT,w.vn. 

ASK  A  JOHN  BLAIR  MAN 


Resumption  of  Commercial  Telecasting 
At  Early  Post-War  Date  Urged  by  Panel 


Video  Experts  Seek 
Finer  Definition 

Images  of   1,500 -Line  With 

1,000   mc  Predicted 

A  ROUNDTABLE  discussion  of 
the  technical  problems  of  television, 
ranging  from  the  probable  future 
definition  of  video  pictures  to  prop- 
er make-up  for  artists  operating 
under  the  intense  lights  required 
for  telecasting  and  the  probable 
design  of  home  projection  sight- 
and  sound  receivers,  was  presented 
at  the  April  meeting  of  American 
Television  Society  held  last  Tues- 
day at  the  Hotel  Capitol,  New 
York. 

Panel  members  included:  Dor- 
man  D.  Israel,  engineering  vice- 
president  of  Emerson  Radio  & 
Phonograph  Corp. ;  William 
Bohlke,  RCA  commercial  engineer; 
William  B.  Still,  president,  Jamaica 
Radio  &  Television  Service;  Rich- 
ard Campbell,  research  engineer  of 
Allen  B.  DuMont  Laboratories; 
Milton  Walsh,  RCA  commercial  en- 
gineer in  charge  of  theatre  televi- 
sion, and  Philip  A.  Goetz,  engineer- 
ing supervisor  of  CBS  television 
studios.  Norman  D.  Waters,  ATS 
president,  acted  as  quiz-master. 

No  Limit 

Engineers  agreed  there  is  no 
limit  to  the  definition  which  may  be 
attained,  "if  you  are  willing  to 
spend  the  time  and  money  neces- 
sary to  attain  it,"  and  they  predict- 
ed that  at  some  future  date  pic- 
tures of  1500-line  definition  may  be 
telecast  on  frequencies  in  the  neigh- 
borhood of  1,000  mc.  After  the  war 
it  will  probably  be  on  the  present 
standard  of  525  lines,  they  stated. 


AFA  Postpones  Meet 

INDEFINITE  postponement  of 
the  annual  meeting  of  the  Advertis- 
ing Federation  of  America,  sched- 
uled for  June  4-7  in  Chicago,  was 
announced  last  Thursday  by  Joe 
M.  Dawson,  president.  He  stated 
that  the  AFA  board  of  directors 
"has  voluntarily  postponed  our  an- 
nual convention  to  cooperate  with 
the  Office  of  Defense  Transporta- 
tion in  order  that  the  travel  fa- 
cilities we  would  recjuire  may  be 
made  available  to  meet  the  war 
ends." 


RECOMMENDATIONS  that  com- 
mercial television  broadcasting  be 
resumed  as  soon  as  manpower  and 
materials  are  available  and  on  ap- 
proximately pre-war  standards  will 
be  submitted  to  the  Radio  Technical 
Planning  Board  by  the  Television 
Panel,  No.  6,  it  was  learned  follow- 
ing a  meeting  of  the  panel  last 
Friday  in  the  Roosevelt  Hotel,  New 
York.  (See  story  on  Panel  5  meet- 
ing on  page  10.) 

Although  Chairman  David  B. 
Smith  of  Philco  Corp.  declined  to 
discuss  the  contents  of  the  recom- 
mendations approved  by  his  panel, 
it  is  understood  that  they  urge  the 
resumption  of  approximately  the 
same  operating  standards  for  video 
broadcasters  as  obtained  immedi- 
ately before  the  war — bandwidths 
of  six  megacycles,  with  525  scan- 
ning lines,  an  interlace  of  two  to 
one,  with  30  frames  and  60  fields 
per  second. 

Citing  operating  experience  as 
proof  that  the  lower  channels  of 
the  40-85  mc  bands  in  which  tele- 
casting has  been  done  are  the  best 
ones,  as  well  as  the  need  for  more 
channels  than  have  presently  been 
assigned  to  television,  the  panel 
recommended  assignment  to  com- 
mercial telecasting  of  30  contiguous 
six-megacycle  channels,  with  the 
lower  end  in  the  vicinity  of  40  mc. 
Lowest  channel  currently  assigned 


to  television  is  the  50-56  mc  band. 
The  44-50  mc  channel,  formerly 
television  channel  No.  1,  is  now 
part  of  the  frequencies  allotted  for 
FM  broadcasting. 

Recommendations  are  also  said 
to  request  that  30  channels,  each 
20  mc  wide  to  provide  for  experi- 
mentation with  images  of  higher 
fidelity  and  higher  definition,  be  al- 
lotted for  experimental  telecasting 
in  the  upper  frequencies  between 
600  and  2,000  mc.  Relay  channels 
for  commercial  broadcast  purposes 
— studio-to-transmitter  links,  por- 
table mobile  pickup  links,  inter-city 
links  and  intra-city  links — as  well 
as  experimental  relaying  of  wide- 
band monochrome,  color  and  thea- 
tre television,  also  are  included  in 
the  panel's  recommendations,  which 
ask  for  the  assignment  of  frequen- 
cies for  video  relaying  in  the  upper 
reaches  of  the  radio  spectrum. 

No  decision  was  made  on  whether 
the  aural  part  of  sight-and-sound 
broadcasting  should  be  transmitted 
by  FM,  as  at  present,  or  by  AM. 
This  question  was  returned  to  com- 
mittee 4  of  panel  6  for  further 
study,  it  was  reported. 


Blue  Group  to  Meet 

THE  STATIONS  Planning  &  Ad- 
visory Committee  of  the  Blue  Net- 
work will  hold  its  annual  spring 
meeting  April  21  at  the  Hotel  Wal- 
dorf-Astoria, New  York. 


WE  NEED  A 
SPORTS  ANNOUNCER 

Sam  Molen,  our  sports  announcer,  is  moving  on  to  do  sports  for 
KMBC  and  we  need  someone  to  replace  him. 

The  man  we  need  should  be  of  stable  character,  good  habits  and 
dependable.  He  should  know  more  about  sports  than  merely  be  able  to 
read  a  news  dispatch.  He  should  be  able  to  do  play-by-play  football 
because  we  cover  all  West  Virginia  University  football  games  by 
direct  wire  from  the  various  stadia.  He  should  know  plenty  of  baseball 
because  he  will  cover  major  league  training  camps  with  a  portable 
recorder  and  must  be  able  to  converse  freely  with  all  the  baseball  big 
shots. 

The  position  we  have  open  is  not  a  big  league  job  but  it  has  proven 
a  stepping  stone  for  the  last  three  fellows  who  occupied  it.  The  man 
we  seek  will  be  paid  a  reasonable  salary.  He  will  be  expected  to  work 
40  hours  a  week  and  do  some  other  announcing  chores  as  well  as 
sports.  He  will  get  a  two  week  vacation  with  pay  each  year  as  well  as 
a  month  and  a  half  salary  as  bonus  just  as  all  our  employees  do. 

If  you're  looking  for  a  chance  to  get  some  darned  good  experience 
on  a  medium-sized  station,  send  us  your  background,  picture  and  salary 
requirements  in  your  first  letter. 

STATION  WCHS 

CHARLESTON,  W.  VA. 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 


WSPA 


5000  Watts  Day 
1000  Watts  Night 
950  kc.  pnn 
Spartanburg,  S.  C.  tuo 
Represented  by  Holiingbery 
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A  50,000  watt 
audience  atcc 
250  watt  rate 


Plans  for  $16,000,000,000  Fifth  Loan 
Give  Radio  a  Major  Bond  Selling  Role 


MORNING  INDEX 
HON.  THRU  FRI. 
8:00  -  12:00  A.M. 

A 

WGRC 

B 

C 

12.5 

23.2 

36.7 

27.0 

AFTERNOON  INQ£X 
MON.  THRU  FRI . 
12:00  -  6:00  P.M. 

A 

WGRC. 

B 

C 

28.6 

31.1 

20.4 

18.2 

SIN.  THRU  SAT. 
EVENING  INDEX 
6-.00  -  10:00  P.M. 

A 

WGRC 

B 

C 

41.1 

12.3 

37.1 

3.1 

THE  IMPORT  of  radio's  participa- 
tion in  the  approaching  $16,000,- 
000,000  Fifth  War  Loan  Drive 
gained  hightened  significance  last 
week  as  the  plans  being  formulated 
by  the  War  Finance  Division  of 
the  Treasury  Dept.  for  the  Cam- 
paign's broadcast  promotion  ac- 
tivities began  to  assume  definite 
shape,  awaiting  final  revisions  and 
approvals.  With  radio  time  and  tal- 
ent topping  by  a  million  dollars 
(see  story  next  page)  the  contribu- 
tions made  by  all  other  media  com- 
bined during  the  five  weeks  of  the 
Fourth  War  Loan,  it  is  expected 
that  broadcasters  will  effect  even 
greater  achievements  in  behalf  of 
the  coming  Drive,  scheduled  for 
June  12  through  July  8. 

Under  the  direction  of  Thomas 
H.  Lane,  WFD  director  of  press, 
advertising  and  radio,  a  large 
number  of  sponsorable  programs 
and  announcements,  as  developed 
by  WFD  during  the  past  Loans, 
are  now  being  prepared  for  the 
Fifth  Loan,  to  be  augmented  by 
special  events  broadcasts  and  other 
special  features  under  considera- 
tion. For  release  to  all  stations 
requesting  them  will  be  a  se- 
ries of  24  sponsorable  Treasury 
Salute  quarter-hour  programs  and 
a  series  of  48  sponsorable  five-min- 
ute Treasury  Song  for  Today  pro- 
grams. One-third  of  both  these  se- 
ries will  be  aimed  toward  the  farm 


83.9% 

of  WSAI's 
contracts  are 
RENEWED 

contracts! 

wsm 

DIVISION  OF  THE  CROSIEY  CORPORATION 

CINCINNATI   2,  OHIO 


audience.  The  Salutes  for  the  Fifth 
Loan  will  honor  various  outstand- 
ing persons  in  America  instead 
of  certain  industries  as  during  the 
Fourth  Loan. 

Packets  of  announcements  are 
being  prepared  by  WFD  in  addition 
to  those  released  through  OWI  and 
are  to  be  written  so  that  they  may 
be  locally  sponsored.  The  general 
packet  will  contain  30  one-minute 
announcements  and  15  35-word  an- 
nouncements. A  similar  farm  an- 
nouncement packet  is  also  included. 

OWI  Coverage 

Although  arrangements  for  cov- 
erage through  OWI  have  not  been 
completed,  the  Treasury  expects  to 
utilize  the  full  OWI  schedule — net- 
work allocation  plan,  special  as- 
signment plan,  local  station  as- 
signment plan  and  the  national  spot 
allocation  plan.  A  meeting  of  OWI, 
Treasury  and  radio  officials  is 
scheduled  for  the  close  of  this 
week  to  decide  the  problems  relat- 
ing to  OWI  and  WFD  on  the  Loan. 

Proposed  special  events  programs 
which  have  been  recommended  in- 
clude: (1)  a  four-network  "kick- 
off"  program,  also  available  to  non- 
affiliates,  which  would  feature  Pres- 
ident Roosevelt,  Secretary  of  the 
Treasury  Morgenthau  and  possibly 
other  number-one  public  figures, 
pickups  from  battlefronts  with 
commanding  officers  and  selected 
non-commissioned  men  relating  the 
value  of  War  Bond  purchases  to 
the  fighting  man,  pickups  from 
American  and  English  war  plants 
for  worker  interviews;  (2)  a  pro- 
gram series  on  "America's  ace 
Bond  salesman",  Sec.  Morgenthau, 
on  his  trips  about  the  country;  (3) 
a  women's  program,  which  would 
feature  world  famous  women  and 
women  public  leaders;  (4)  a  night- 
ly report  on  the  progress  of  the 
Drive,  to  be  conducted  by  Ted.  R. 
Gamble,  WFD  national  director; 

(5)  a  labor-management  program, 
which  would  feature  union  leaders 
and  management  representatives ; 

(6)  special  farm  programs;  (7)  a 
youth  program  series  for  students; 
(8)  network  Bond  days;  (9)  and 


Candy  Campaign 

A  THREE-POINT  plan  to  empha- 
size the  value  of  candy  as  a  fight- 
ing weapon  was  inaugurated  in 
Chicago,  April  13,  when  some  175 
midwestern  candy  manufacturers 
met  at  the  Palmer  House  to  begin 
action  on  a  national  consumer  cam- 
paign directed  by  the  National  Con- 
fectioners Assn.  through  the  Leo 
Burnett  Adv.  Agency,  Chicago. 


Sokit  Names  Ellis 

SELECTION  of  Ellis  Advertising 
Co.,  Buffalo,  to  handle  advertising 
for  the  Sokit  Co.  (Sokit  for  dia- 
pers), has  been  announced.  Radio, 
newspaper,  direct  mail  and  counter 
displays  are  being  used. 


a  special  series  of  four  half-hour 
Treasury  Star  Parade  programs. 

These  promotion  suggestions  and 
other  phases  of  Fifth  Loan  plan- 
ning are  to  be  described  by  Ted 
Gamble  and  Tom  Lane  at  a 
meeting  of  advertising,  agency 
and  media  executives  to  be 
held  at  the  Biltmore  Hotel,  New 
York,  April  21.  The  meeting  will  be 
under  the  joint  sponsorship  of  the 
Treasury  and  the  War  Advertising 
Council. 

Four  network  name-band  pro- 
grams have  been  arranged  for  spe- 
cial Bond  promotion.  These  are: 
Guy  Lombardi,  NBC,  Wednesdays 
and  Thursdays,  11:30-12  p.m.; 
Tommy  Dorsey,  NBC,  once  a  week, 
time  to  be  determined;  Horace 
Heidt,  Blue,  Saturdays,  4-5  p.m.; 
and  Little  Jack  Little,  Blue,  Mon- 
day through  Friday,  1:45-2  p.m. 

Major  emphasis  during  the  Drive 
will  be  upon  reaching  the  $6,000,- 
000,000  quota  set  for  individuals, 
the  largest  for  any  Loan  to  date. 
Further  information  on  the  Fifth 
Loan  will  be  presented  in  a  special 
campaign  book,  the  Treasury  Radio 
News  and  NAB  Bulletins  to  be 
issued  at  later  dates  after  final  de- 
cisions have  been  made  along  with 
the  necessary  revisions. 


Peck  Handles  Templetone 

TEMPLETONE  Radio  Co.,  Mystic, 
Conn.,  makers  of  Temple  Radios, 
whose  plant  is  converted  100%  to  war 
production,  has  placed  its  advertising 
with  Arthur  Sinsheimer  of  the  Peck 
Advertising  Agency.  Walter  Schwartz 
will  be  chief  production  executive  of 
the  account. 


towers  OVER  AKR0H 
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Baiic  Blue  NetwotA 

5000  WATTS  •  DAY  &  NIGHT 

WEED  &  CO.,  Notional  Representative! 
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Radio  4tli  Loan  Aid  Winchell  Sues  Hoffman  for  $250,000 

For  Article  in  Michigan  Newspaper 


Tops  Other  Media 

§12,800,000  Contribution 

Is  Estimate  of  NAB  Research 

CONTRIBUTIONS  totaling  $12,- 
800,000  in  time,  talent  and  pro- 
motions were  made  by  radio  and 
radio  advertisers  on  behalf  of  the 
Fourth  War  Loan  Drive,  accord- 
ing to  data  released  last  week  by 
the  research  department  of  the 
NAB.  This  figure  tops  the  combined 
Fourth  Loan  contribution  of  all 
other  advertising  media  by  a  mil- 
lion dollars. 

The  NAB  figure  is  based  on  the 
war  effort  broadcast  reports  sub- 
mitted monthly  to  the  NAB  and 
the  report  of  OWI  covering  net- 
work allocations,  network  adver- 
tisers and  national  spot  advertisers. 
The  estimate  made  by  OWI  was 
adjusted  to  place  the  figure  on  a 
gross  basis  and  to  include  the 
talent  involved. 

Included  in  the  tabulation  of  in- 
dividual station  reports  on  war  ef- 
fort contributions  was  detailed  in- 
formation on  all  efforts  originated 
by  each  station  in  Fourth  Loan  pro- 
motion. These  included  contribu- 
tions over  and  above  time  and  tal- 
ent— special  rallies,  mass  meetings, 
traveling  bond  troups  and  other 
unique  bond  promotion  activities. 
The  NAB  figure  is  without  dupli- 
cation since  the  station  reports  of 
network,  network  advertiser  or  na- 
tional spot  advertiser  contribution 
to  the  Loan  are  contained  in  the 
OWI  report. 

The  estimate  of  $12,800,000  was 
furnished  by  the  NAB  to  the  Treas- 
ury on  April  8,  but  through  some 
misunderstanding  the  Treasury 
Dept.  assumed  the  NAB  figure  did 
not  included  the  OWI  figure  re- 
leased in  February  [Broadcasting, 
Feb.  28]  and  issued  a  report  that 
the  total  radio  contribution  was 
$15,000,000.  This  figure,  of  course, 
was  an  overstatement. 


BOB  HOPE,  star  of  NBC  series  bear- 
ing his  name,  is  author  of  a  book,  / 
Never  Left  Home,  dealing  with  his  en- 
tertainment tour  overseas.  Published 
by  Simon  &  Schuster,  New  Tork,  vol- 
ume will  be  released  in  June. 


WOW  Omaha  has  purchased  the  As- 
sociated Press  leased  wire  service. 


WALTER  WINCHELL,  Blue  com- 
mentator, last  week  filed  suit  in 
U.  S.  District  Court  in  New  York 
against  Rep.  Clare  E.  Hoffman 
(R-Mich.),  charging  that  Rep. 
Hoffman  "maliciously  composed, 
published  and  furnished"  to  the 
Marcelhis  (Mich.)  News  an  article 
conveying  the  impression  that  Mr. 
Winchell  is  "un-American,  unre- 
liable and  a  party  to  a  conspiracy 
to  undermine  the  confidence  of  the 
general  public  in  the  U.  S.  Govern- 
ment". The  commentator  asks 
$250,000  damages. 

Black  Files  Complaint 

The  article  in  question,  accord- 
ing to  a  copy  attached  to  the  com- 
plaint, appeared  in  the  Marcellus 
News  March  16  under  the  caption, 
"Statements  of  Fact  from  Wash- 
ington" over  the  signature  of 
"Clare  E.  Hoffman,  Your  Repre- 
sentative." Quoting  one  sentence: 
"It  is  about  time  the  Navy,  having 
stripped  Winchell  of  his  uniform, 
his  pay  and  his  duties,  ousted  him 
from  his  position  as  a  Reserve  Of- 
ficer of  the  Navy,"  the  complaint 
charges  that  the  article  gave  the 
impression  that  Mr.  Winchell  was 
"guilty  of  some  improper,  unbe- 
coming and  disgraceful  conduct  by 
reason  of  which  the  U.  S.  Navy 
deprived  the  plaintiff  of  his  right 
to  wear  the  uniform  of  a  lieu- 
tenant commander  in  the  U.  S.  Na- 
val Reserve." 

The  complaint,  filed  by  Loring 
L.  Black,  former  New  York  con- 
gressman, alleges  that  the  article 
held  Mr.  Winchell  up  to  public 
scorn  to  his  injury  and  personal 
damage  in  his  reputation  as  a  ra- 
dio commentator  and  newspaper 
columnist. 

In  Washington  last  Thursday 
Rep.  Hoffman  said  he  had  not  been 
served  with  any  papers  and  that 
he  wasn't  aware  the  New  York 
federal  court  had  jurisdiction  in 
Michigan.  "If  Winchell  wanted  to 
sue  me,"  said  the  Congressman, 
"he  should  have  gone  to  the  fed- 
eral court  in  the  Western  District 
of  Michigan." 

Rep.  Hoffman  said  he  sent  a 
copy  of  the  Congressional  Record, 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  daily  to  Metropoli  an 
New  York's  racial  groups  which  '.em- 
prise 70%  of  the  population.  These  mil- 
lions, with  millions  to  spend,  have  rheir 
own  churches,  newspapers  and  radio 
stations.  They  respond  to  WBNX  pro- 
gramming and  public  service,  the  rea- 
son why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con- 
sistently. If  your  products  are  merchan- 
dised in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  call 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORK 


containing  a  speech  about  Mr. 
Winchell,  to  "Michigan  newspa- 
pers". On  March  13  Rep.  Hoffman 
is  quoted  in  the  Record  as  saying: 
"The  Navy  has  stripped  Winchell 
of  his  uniform,  of  any  duties  he 
might  have  had ;  they  have  stripped 
him  of  his  pay,  but  he  is  still,  to 
the  disgrace  of  the  Navy  and  every 
decent  man  in  it,  carried  on  the 
rolls  as  a  reserve  officer.  He  is 
carried  there  according  to  my  un- 
derstanding by  virtue  of  White 
House  influence.  How  long  are  they 
going  to  carry  that  man?" 

Meantime  investigators  and  an- 
alysts of  the  House  Special  Com- 
mittee on  Un-American  Activities, 
of  which  Rep.  Martin  Dies  (D-Tex.) 
is  chairman,  are  continuing  a  study 
of  Mr.  Winchell's  broadcasts  and 
columns  of  the  last  two  years,  ac- 
cording to  Robert  E.  Stripling,  chief 
investigator,  with  a  view  to  begin- 
ning hearings  in  the  near  future. 
Rep.  Dies  had  not  returned  to  the 
capital  from  Texas  as  Broadcast- 
ing went  to  press,  but  before  leav- 
ing he  had  said  his  Committee 
would  investigate  alleged  "un- 
American"  writings  and  utterances 
of  the  columnist-commentator. 


STROMBERG-CARLSON  Co.,  Roch- 
ester, N.  Y.,  manufacturers  of  com- 
munications equipment  for  the  armed 
forces,  has  received  a  second  star 
for  its  Army-Navy  "E"  pennant. 


Miss  Mary  Dunlavy 
Ruthrauff  &  Ryan 
N.  Y.,  N.  Y. 

Dear  Mary: 

Things  are  sure  humming  in  West 
Virginia,  as  far  as  the  monthly  earnings 
of  employees  in  the  state's  six  major 
industries  are 
concerned.  The 
West  Virginia 
Chamber  of 
Commerce  has 
juat  reported 
that  the  aver- 
a  g  e  monthly 
earnings  for 
these  employ- 
ees during  the 
first  months  of 
19H  averaged 
$2H  per  capi- 
ta. This  com- 
pares with  an 
ave  rage  o  f 
$168  for  work- 
ers in  the 
same  indus- 
tries for  the 
same  periods 
in  191,3.  That's 
a  pretty  good 
increase,  isn't 
it,  Mary? 
Guess  maybe 
that's  one  of 
the  reasons 
why  West 
Virginians  buy 
so  many  war 
bonds.  It's  also 
a  mighty  good 
reason  why 
this  state  is  a 
good  bet  for  any  advertiser  who  wants 
to  sell  something. 


Regards, 


Yours, 
Algy 


WCHS 

Charleston,  W.  Va. 
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War  Role  to  Mark  Radio  Session 


WPDQ,  Jacksonville,  Fla. 

.  .  .  your  Telescript  features  such 
as  '  Behind  The  War  News", 
"It  Happened  This  Week" 
and  'Washington  Inside 
Out"  are  so  good  that  they 
have  always  been  sponsored 
on  this  station. 

Robert  R.  Feagin 
General  Manager 


available  through 

PRESS  ASSOCIATION,  inc 

30  tockef eller  Plaza 
New  York,  N.  Y. 


(Continued  from  page  1U) 


Every  national  advertiser 
wanting  results  in  the 
Maritime  Provinces 

of  Canada 
should  make  sure  that  his 
schedule  includes 

CHNS 

Halifax,  Nova  Scotia 


.  JOE  WEED  &c  CO. 
350  Madison  Avenue,  New  York 
Representatives 


Don't  dig  so 
hard  for  sales 
when  they 
come  so  easy 
in  Albany! 


will  be  directed  by  Gloria  Chan- 
dler, Children's  Theatre  and  Ra- 
dio, Assn.  of  Junior  Leagues  of 
America. 

Religion's  broadcast  panel  will 
be  headed  by  Franklin  G.  Dunham, 
National  Catholic  Welfare  Service. 

Head  of  the  panel  on  radio  re- 
search will  be  Matthew  N.  Chap- 
pell,  consultant  to  C.  E.  Hooper 
Inc. 

School  broadcasting  will  be  di- 
rected by  Kathleen  N.  Lardie,  as- 
sistant supervisor,  Dept.  of  Radio 
Education,  Detroit  Public  Schools. 
Among  those  participating  will  be 
Maj.  Harold  W.  Kent,  War  Dept. 
liaison,  Office  of  Education;  Luke 
Roberts,  educational  director, 
KOIN-KALE  Portland;  Mark  L. 
Haas,  WJR  Detroit;  Frank  Ernest 
Hill,  CBS  American  School  of  the 
Air. 

Kenneth  G.  Bartlett,  director, 
Radio  Workshop,  Syracuse  U.  and 
chairman  of  the  FREC  Committee 
on  Standards  for  College  Courses 
in  Radio,  will  direct  the  panel  on 
college  radio  courses.  Participants 
will  include  Robert  J.  Landry,  CBS 
director  of  program  writing;  Ly- 
man Bryson,  CBS;  Tom  Slater, 
MBS  director  of  special  features, 
war  programs  and  sports;  Arthur 
Stringer,  NAB;  H.  B.  Summers, 
Blue  manager  of  public  service 
division;  Judith  Waller,  NBC  cen- 
tral division  director  of  public 
service. 

FM  Panel 

Music  broadcasts  will  be  directed 
by  Alton  O'Steen,  department  of 
fine  arts,  Alabama  U.  Panel  on 
radio  and  reading  will  be  directed 
by  James  F.  Fullington,  depart- 
ment of  English,  Ohio  State  U. 

FM  radio  and  education  will 
draw  many  figures  from  the  radio 
industry.  William  D.  Boutwell,  in- 
formation service  director  of  the 
Office  of  Education,  will  be  chair- 
man. C.  M.  Jansky  Jr.,  of  Jansky 
&  Bailey,  consulting  engineers, 
will  discuss  FM  technical  require- 
ments in  terms  of  coverage.  George 
P.  Adair,  FCC  chief  engineer,  will 
talk  on  procedure  for  obtaining 
educational  station  licenses.  Panel 
participants  will  include  Walter 
Evans,  of  Westinghouse;  Hugh  S. 
Frazier,  NAB  engineering  direc- 
tor; O.  B.  Hanson,  NAB  vice-presi- 
dent and  chief  engineer;  William 
B.  Lodge,  CBS  chief  engineer.  A 
Sunday  panel  session  also  is 
planned. 

Directing  the  Junior  Town  Meet- 
ing panel  will  be  co-chairmen,  W. 
Linwood  Chase,  Boston  U.,  and 
Harry  D.  Lamb,  supervisor  of  ra- 
dio education  and  speech,  Toledo 
Public  Schools.  Broadcasts  to  wom- 
en will  be  directed  by  the  NAB 
Assn.  of  Women  Directors,  with 
Ruth  Chilton,  association  president 
and  women's  commentator  of 
WCAU  Philadelphia,  presiding. 

A  special  session  at  5  p.m.  Sat- 
urday will  cover  regional  station 
international  broadcasting.  Pre- 
siding  will   be   William  Wallace 


Beavers,  program  director  of 
WCOL  Columbus.  A  demonstration 
of  a  BBC-WLW  broadcast  is 
planned  by  James  L.  Cassidy, 
WLW-WSAI  special  events  direc- 
tor, and  Stephen  Fry,  of  the  BBC, 
New  York. 

Section  meetings  on  educational 
subjects  are  planned  Saturday 
night.  Work-study  groups  will  be 
held  Sunday  morning,  continuing 
the  Saturday  afternoon  meetings. 

A  general  session  at  2  p.m.  Sun- 
day will  take  up  radio's  role  in 
understanding.  Presiding  will  be 
Harry  H.  Davis,  vice-president, 
Ohio  State  U.  Among  speakers 
will  be  Pearl  S.  Buck,  author. 

A  special  session  will  consider 
morale  on  the  fighting  fronts,  and 
is  scheduled  for  5  p.m.  Sunday.  An- 
nual dinner  of  the  institute  will 
be  held  at  7:30  Sunday.  Toastmas- 
ter  will  be  Howard  L.  Bevis,  presi- 
dent of  the  Ohio  State  U.,  with 
Elmer  Davis,  Office  of  War  Infor- 
mation director,  as  speaker.  Cros- 
ley  Corp.,  Cincinnati,  will  provide 
entertainment. 

At  Monday  meetings,  Wynn 
Wright,  NBC  production  chief, 
will  head  a  panel  on  production 
techniques.  Elmer  G.  Sulzer,  U.  of 
Kentucky  director  of  public  rela- 
tions, will  be  in  charge  of  college 
public  relations  broadcasting.  Oth- 
er meetings  will  go  into  educa- 
tion responsibilities  in  wartime 
through  special  events,  writing  for 
radio,  training  radio  journalists, 
radio  and  recruitment,  radio  coun- 
cils and  recordings  for  education. 
These  meetings  are  all  slated  for 
9:45  a.m.  Monday.  A  general  ses- 
sion on  radio  and  post-war  prob- 
lems will  be  held  at  2  p.m.  Monday. 


SUPPLYING  news  to  more  radio 
clients  than  ever  before  in  its  history, 
United  Press  has  added  ten  new  sta- 
tions in  nine  states,  according  to  UP 
radio  sales  manager,  A.  F.  Harrison. 
The  new  subscribers  are :  WOPI 
WDEV  WWSR  WJTS  W  R  LC 
WHEB  WFBR  WKBB  WHMO  and 
WHIP. 


PROPOSED  $150,000  advertising 
campaign  of  Chicago's  Committee  for 
Patriotic  Action  was  ended  last  week 
by  the  committee  chairman  James  M. 
Cleary.  He  reported  that  only  $26,990 
had  been  contributed  by  industry. 

 *    *    *    *  — 


WSYR 

The  Only  NBC  Station 
Covering 
Central  New  York 


— including  over  40% 
of  farms  in  the  state. 


5000  Watts  at  570  Kc 

Syracuse,  N.  Y. 
Represented  by  Raymer 


Farm  Radio  Men 
Meet  in  Columbus 

First  National  RFD  Gathering 
Scheduled   for    May  5 

FARM  SERVICE  directors  of  sta- 
tions and  networks  will  hold  their 
first  national  meeting  May  5  in  Co- 
lumbus, O.,  site  of  the  Association 
of  Radio  Farm  Directors  meeting 
(RFD  for  short)  in  conjunction 
with  the  Ohio  State  University 
Institute  for  Education  by  Radio. 
It  is  expected  that  representatives 
of  approximately  100  stations  will 
attend. 

Directors  of  West  Coast  stations 
met  recently  in  Berkeley,  Cal.,  to 
attend  the  fourth  in  a  series  of  re- 
gional conferences  called  by  the 
War  Food  Administration  to  dis- 
cuss information  problems  in  con- 
nection with  1944  farm  production 
goals.  A  regional  organization  of 
RFD  was  formed  at  this  meeting, 
with  Bill  Moshier  of  KJR-KOMO 
Seattle  named  chairman  and  secre- 
tary, Henry  Schacht  of  KPO  San 
Francisco  vice-chairman,  and  Jen- 
nings Pierce,  NBC  Hollywood,  hon- 
orary chairman. 

Others  present  were  Nelson  Me- 
Ininch  of  KFI  Los  Angeles,  Ray- 
mond Rodgers  of  KMJ  Fresno,  E. 
W.  Jorgenson  of  KFPY  Spokane, 
Luke  Roberts  of  KOIN  Portland, 
and  Hamilton  Hintz  of  McClatchy 
stations,  Sacramento. 

Previously,  the  farm  program 
directors  held  meetings  in  Chicago, 
Atlanta  and  New  York  [Broad- 
casting, March  13]. 

A  number  of  station  and  network 
farm  men  will  participate  in  the 
IER  programs  at  Columbus.  Be- 
fore a  joint  session  May  6  on  agri- 
culture and  homemaking,  presided 
over  by  Wallace  L.  Kadderly  of 
the  Dept.  of  Agriculture,  discus- 
sions will  be  held  on  sponsored 
service  to  farmers  and  homemakers 
and  potentialities  of  television  and 
FM  in  reaching  these  audiences. 

William  B.  Lewis  of  CBS  New 
York  will  lead  a  discussion  on  radio 
service  to  farmers  at  a  farm  serv- 
ice session  May  7  which  will  in- 
clude such  topics  as  use  of  tran- 
scriptions, mail  response  from 
listeners. 
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REGINALD  K.  HARRIS  has  been 
named  acting  assistant  technical  su- 
pervisor of  WIP  Philadelphia  in  a 
shifting  of  the  engineering  personnel 
as  a  result  of  Clifford  C.  Harris  tak- 
ing leave  for  overseas  duty  as  field 
engineer  with  the  Western  Electric 
Co.  James  H.  Tisdale  has  been  pro- 
moted to  acting  technical  supervisor 
of  the  station. 

CARL  BEASLER,  WWVA  Wheel- 
ing, W.  Va.,  has  been  inducted  into 
the  Army. 

ROBERT  L.  McKENNT,  technician 
of  KIEV  Glendale,  Cal.,  has  joined 
KFVD  Los  Angeles. 

ELY  I.  BERGMANN,  of  the  en- 
gineering staff  of  Mutual  and  WOR 
New  York,  has  resigned  to  join  the 
overseas  division  of  the  Office  of  War 
Information.  He  will  be  stationed  in 
London. 

AL  BISBEE  of  the  WKRC  Cincin- 
nati engineering  staff  reports  to  Great 
Lakes  Naval  Training  Station  in 
three  weeks. 

RICHARD  DELP,  engineer  of 
AVFIL  Philadelphia,  has  recovered 
from  a  prolonged  illness  and  resumes 
his  post  in  the  master  control  room. 

MARIE  CORNET,  completing  a 
training  course  under  the  direction 
of  Ernest  Gager,  plant  manager  of 
KYW  Philadelphia,  has  obtained  a 
first  class  operator's  license  and  is 
now  a  member  of  the  KYW  engineer- 
ing staff.  Other  young  women  hold- 
ing down  fulltime  positions  in  the 
KYW  control  room  are  Alice  Cleve- 
land and  Winifred  Hunt. 


THE  THREE  BUSY  B's  of  WMAL  Washington  see  Ruth  Crane  off  to 
a  flying  start  with  her  new  participation  show,  The  Modern  Woman,  by 
providing  two  sponsors,  Swift  &  Co.  for  Sunbrite  and  H.  J.  Heinz  Co. 
for  Vicoa.  Busy  B's  are  (1  to  r)  Kenneth  H.  Berkeley,  WMAL  manager; 
Ben  Baylor,  commercial  manager;  Bryson  Rash,  director  of  special  fea- 
tures. Miss  Crane  recently  joined  WMAL  after  15  years  at  WJR  Detroit. 


PVT.  FRANK  BERNATO,  former 
engineer  of  WICA  Ashtabula,  Ohio, 
has  married  Mary  Pavolino,  music  di- 
rector of  the  station: 

ALFRED  ABROMATIS  has  joined 
the  engineering  department  of  WOR 
New  York,  replacing  Ely  Bergmann, 
resigned. 

GEORGE  PEARCE,  active  in  broad- 
casting and  allied  radio  industries  for 
the  past  five  years,  has  been  added 
to  the  engineering  staff  of  WPEN 
Philadelphia. 

PAUL  J.  FOODY,  transmitter  en- 
gineer of  KYW  Philadelphia,  has  left 
to  enter  the  Navy. 

O.  P.  (Jerry)  ACHTENHAGEN,  for 
the  past  two  years  general  manager 
of  the  Philco  Training  School,  Phila- 
delphia has  purchased  the  Radio  & 
Appliance  Distributing  Co.  Denver,  a 
Philco  outlet  for  that  area. 


Play-by-play  spon- 
sored major  league 
games  now  are  being 
broadcast  by: 

WSAI  Cincinnati,  Ohio 
WERC  Erie,  Pa. 
WCED  DuBois,  Pa. 
WKST  Newcastle,  Pa. 
WIBG  Philadelphia,  Pa. 
WOL    Washington,  D.C. 


GRACE  SABBATH  has  joined  the 
control  room  staff  of  CKLW  Wind- 
sor-Detroit. 

DR.  ALFRED  N.  GOLDSMITH, 
consulting  engineer,  has  announced 
the  new  location  of  his  office  at  597 
Fifth  Ave.,  New  York. 

WILLIAM  KLENKE,  engineer  at 
WJJD  Chicago,  is  the  father  of  a 
boy. 


James  West  Transferred 
To  Chicago  by  Agency 

FORMER  manager  of  the  Pacific 
coast  office  of  the  Dancer-Fitzger- 
ald-Sample Co.,  James  West,  has 
been  reassigned  and  will  assume 
the  enlarged  responsibilities  in  the 
radio  department  of  the  company's 
Chicago  office.  Effective  May  16. 
Craig  Maudsley  will  take  over 
management  of  the  Pacific  coast 
office. 

Mr.  Maudsley  formerly  was  man- 
ager of  WAIT  Chicago  prior  to 
joining  Dancer-Fitzgerald-Sample 
Co.,  and  has  had  agency  experience 
as  producer  and  radio  director.  He 
has  been  associated  with  KNX 
KHJ  KFAC  Los  Angeles. 


Stevens  Hotel  Spots 

STEVENS  HOTEL,  Chicago,  start- 
ed sponsorship  of  an  institutional 
radio  advertising  campaign,  April 
6,  using  spot  announcements  on  30 
stations  in  key  cities.  Contract  is 
indefinite  with  the  first  schedule 
running  four  weeks.  Agency  is  M. 
M.  Fisher  Associates,  Chicago.  Jack 
L.  Fisher  is  account  executive. 

lillQiEii 

New  Rules  of  the  Federal 
Communications  Commis- 
sion  Permit  You  tc .  Place 
Your  NBC,  Blue  or  CBS  Het- 

workProgramsonwa**' 

™  the  *****  ^ar\z 

cannot  furnish  coverage  here 


WSAY 

ROCHESTER,  N.  Y. 

MUTUAL  OUTLET 


//  you  buy  or  plan 
advertising  for 
Iowa,  you  need 

THE  1943 
IOWA  RADIO 
AUDIENCE  SURVEY 

gives  you  detailed  analysis  of  "lis- 
tening areas"  of  every  Iowa  station, 
programs  that  appeal  to  urban,  vil- 
lage, and  farm  families,  and  listening 
habits.  Illustrated  with  pictographs  for 
quick  and  easy  reading.  You  can  get 
a  copy  free  by  writing  to 

CENTRAL  BROADCASTING  CO. 
912  Walnut  St.,  Des  Moines,  Iowa 


PORTLAND,  OREGON  ° 

*JKEV  TO  THE  GREAT  WEST* 

5,000  Worn 

620  Kilocycles 
NBC  RED  NETWORK 

Represented  Nationally  by 

EDWARD  PETRY  A  CO.,  Inc. 


WLAP 

LEXINGTON,  KENTUCKY 

KFDA 

AMARILLO,  TEXAS 

WCMI 

ASHLAND,  KY.-HUNTINGTON,  W.  VA. 

WBIR 

KNOXVILLE,  TENNESSEE 

4 GROWING  MARKETS 
GROWING  STATIONS 

Owned  and  operated  by  Gilmore  N. 
Nunn  and  J.  Lindsay  Nunn. 


^  BLUE 


WORK 


5000  Watts  Full  Time 
Represented  by  John   BLAIR   &  CO. 


§pol  Sales,  inc. 

ew  York:  400  Madison  Ave.  •  Chicago:  360  N.  Michigan  Ave. 
San  Francisco:  5  Third  St.  •  Hollywood:  Hollywood  Blvd.  at  Cosmo 
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24  Hours 


Day1- 


of 

MONTi 
$ALE$ 


FOR  THE 

Worlds  Best 
Coverage  of 
the  Worlds 
Biggest  News 


II  II  I  T  E  D 
PRESS 


BRITISH  COLUMBIA 
LAND    OF  OPPORTUNITY 


1 


VANCOUVER.  CANADA 
J.  H.  McGILLVRA  (US) 
H.  N.  STCVIN  (CANADA) 


\  llOW  MOM  MAN  em , 


ALTOOI\A,PA. 

Complete  Coverage 

NBC  affiliate  and 
BLUE  Network 
19  years  in  the  public  service 
HEADLEY-REED  CO. 

National  Representatives 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 


APRIL  8  TO  APRIL  14  INCLUSIVE" 


Decisions  .  .  . 


APRIL  12 

KSUB  Cedar  City,  Utah— Granted  CP  in 
accordance  with  Public  Notice  of  Jan.  26, 
1944  to  make  changes  in  equipment  and  in- 
crease power  from   100  w  to  250  w. 

Meadville  Tribune  Broadcasting  Co., 
Meadville,  Pa. — Denied  petition  for  rein- 
statement of  application  for  CP  new  sta- 
tion, 250  w,  1340  kc.  sharing  time,  without 
prejudice  to  consideration  of  a  further 
petition  with  facts  and  data  as  required 
under  procedures  established  in  Commis- 
sion's statement  of  policy  issued  Aug.  11, 
1943  and  Jan.  26,  1944. 

WTEL  Philadelphia— Granted  petition  for 
reinstatement  of  application  for  CP  make 
changes  in  equipment  and  increase  power 
from  100  w  to.  250  w,  conditions. 

WDAK  West  Point,  Ga.— Granted  CP 
move  transmitter  and  install  new  antenna. 

WJMC  Rice  Lake,  Wis. — Granted  consent 
to  voluntary  assgn.  license  from  Walter  H. 
McGenty  to  Walter  C.  Bridges  for  a  total 
consideration  of  $17,500. 

WOW  Omaha — Adopted  order  denying 
petition  for  hearing,  rehearing,  or  other 
relief  directed  against  the  action  of  the 
Commission  Feb.  29,  1944,  granting  appli- 
cation of  Inland  Broadcasting  Co.  (KBON), 
Omaha,  for  renewal  of  license  and  denying 
petition  of  WOW  for  relief  under  Sec. 
312   (b)  of  Communication's  Act. 

KOMA  Oklahoma  City— Adopted  order 
amending  hearing  notice  in  matter  of  ap- 
plication for  CP,  by  addition  of  supplement- 
al issues. 

WELO  Tupelo,  Miss.— Granted  mod.  CP 
authorizing  new  station  for  approval  of  stu- 
dio and  transmitter  locations. 

KVOP  Plainview,  Tex.— Same. 


Applications  .  .  . 

APRIL  10 

WCBN  Brentwood,  N.  Y. — Mod.  CP  for 
extension  completion  date  from  5-7-44  to 
11-7-44. 

The  Brockway  Co.,  Watertown,-  N.  Y. — 

CP  new  FM  station,  47,300  kc,  4,145  sq.  mi. 

WCOL  Columbus,  Ohio — Transfer  control 
from  Kenneth  B.  Johnston  to  Lloyd  A. 
Pixley  and  Martha  P.  Pixley,  jointly,  and 
Milton  A.  Pixley  and  Grace  M.  Pixley, 
jointly. 

KLRA  Little  Rock,  Ark. — Transfer  con- 
trol from  A.  L.  Chilton  to  Gazette  Pub- 
lishing Co. 

KGHI  Little  Rock,  Ark  Vol.  assgn.  li- 
cense to  A.  L.  Chilton  and  Leonore  H. 
Chilton,  partnership  d/b  KGHI  Broadcast- 
ing Service. 

American  Broadcasting  Corp.,  Knoxville, 
Tenn. — CP  new  FM  station,  45,100  kc, 
3,230  so.  mi. 

KDYL  Salt  Lake  City— CP  new  FM 
station.  43,500  kc. 

KPPC  Pasadena,  Cal.— Mod.  license 
change  hours  of  operation  from  sharing 
time  with  KFXM  to  limited  time. 

APRIL  11 

Tower  Realty   Co.,  Baltimore,   Md. — CP 

new  commercial  television  station,  Chan- 
nel 4. 

WTIC  Hartford — CP  new  commercial 
television  station,  Channel  7. 

WCHS  Charleston,  W.  Va. — CP  new  FM 
station. 

WLAY  Muscle  Shoals  City,  Ala.— Vol. 
transfer  control  from  Joseph  Wiggs  Hart 
and  Joseph  Carl  Russell  to  Frank  Mitchell 
Farris  Jr. 

WWPG  Palm  Beach,  Fla.— Relinquish- 
ment control  by  Charles  E.  Davis  through 
sale  125  shares  to  Ajax  Corp. 

KGDM  Stockton,  Cal.— CP  new  FM  sta- 
tion. 45,900  kc,  19,696  sq.  mi.  coverage. 

Alabama  Broadcasting  Co.,  Sylacauga, 
Ala. —  CP  new  standard  station,  250  w, 
1340  kc,  unlimited. 

APRIL  12 

WNRA  Bound  Brook,  N.  J.— Mod.  CP 
for  extension  completion  date  from  5-7-44 
to  8-7-44. 

WNRI  Bound  Brook,  N.  J.— Same. 
WNRE  Bound  Brook,  N.  J.— Same. 
WNRX  Bound  Brook,  N.  J.— Same. 
Radio  Corp.  of  America,  Camden,  N.  J. 

— License  for  reinstatement  of  experimental 
television  broadcast  station  W3XEP  to  be 
operated  on  Channel  5,  power  of  50  kw 
peak,  A5,  A3,  and  special  emission,  amended 
to  omit  special  emission  for  visual  opera- 
tion and  change  power  to  30  kw  peak. 

Josh  Higgins  Broadcasting  Co,,  Waterloo, 
la. — CP  new  FM  station,  44,300  kc,  26,943 
sq.  mi.  coverage. 


KGEZ  Kallispell,  Mont.— Authority  to 
make  changes  in  automatic  frequency  con- 
trol equipment. 

Beckley  Newspapers  Corp.,  Beckley,  W. 
Va.— CP  new  FM  station,  46,000  kc,  8,500 
sq.  mi.  coverage.  (Incomplete,  wrong  fre- 
quency) . 

APRIL  14 

Consolidated  Broadcasting  Corp.,  Ponce, 

P.  R. — CP  new  standard  station,  1420  kc, 
250  w,  unlimited.  Facilities  of  WPRP. 

WMOH  Hamilton,  O.— Mod.  CP  for  ap- 
proval transmitter  site  and  change  studio 
location. 

Toledo  Blade  Co.,  Toledo— CP  new  FM 

station,  44,500  kc,  8,400  sq.  mi.  coverage. 

WPTF  Raleigh,  N.  C— CP  new  FM 
station,  43,300  kc,  23,343  sq.  mi.  coverage. 

WHBF  Rock  Island,  111.— CP  install  250 
w  transmitter  to  be  used  for  auxiliary 
purposes.  _ 

KFAR  Fairbanks,  Alaska — Extension 
special  service  |  authorization  to  operate 
with  RCA  Type  10-DX  transmitter,  on  660 
kc,  10  kw,  unlimited,  for  period  6-1-44  to 
5-1-46. 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Pren  BIdg.,  Wash.,  D.  C 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  BIdg.         Dl.  1205 
Washington,  D.  C. 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 

MO  2 -7859  ■  


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER         DONALD  M.  MILLER 

CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


GEORGE   C.  DAVIS 

Consulting   Radio  Engineer 
Munsey  BIdg.  District  8456 

Washington,  D.  C. 


Radio  Engineering  Consultants 
Frequency  Monitoring 


Commercial  Radio  Equip.  Co. 


•  Evening  Star  Building,  Washington,  D.  C. 

•  32  I  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif 

I 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 

ANY  HOUR— AND  DAY 
R.CA.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  BIdg.  •  Republic  2347 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C. 


WOODWARD  &  KEEL 

Consulting  Radio  Engineers 
Earle  BIdg.        •         NAtional  6513 
Washington  4,  D.  C. 


PAUL  A.   deMARS  . 


Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 
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Situations  Wanted  (Cont'd) 


CLASSIFIED 


Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classifications,  15c 
per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS,  triple.  Minimum  charge 
$1.00.  Count  three  words  for  box  address.  Forms  close  one  week  preceding 
issue.  Send  Box  replies  to  BROADCASTING  Magazine,  National  Press  Building, 
Washington  4,  D.  C. 

PAYABLE  IN  ADVANCE 


Help  Wanted 


WANTED — Transmitter  Engineer  holding 
radiotelephone  first  license  for  5  KW 
midwest  station.  $42.50  week  and  eight, 
or  more  hours  overtime.  Supply  outline 
or  experience,  education,  draft  status, 
and  enclose  a  snapshot.  Address  Bex  90, 
BROADCASTING. 


FLORIDA — NEED  GOOD  COMBINATION 
ANNOUNCER  AND  CHIEF  ENGI- 
NEER, DRAFT  PROOF,  RELIABLE 
MAN  OR  WOMAN.  STATE  QUALIFI- 
CATIONS, SALARY  DESIRED,  AND 
ENCLOSE  RECENT,  FULL-LENGTH 
SNAPSHOT.  BOX  93,  BROADCASTING. 


Texas  kilowatt  Mutual  desires  competent 
announcer.  Send  all.  Box  125,  BROAD- 
CASTING. 


Texas  Mutual  needs  commercial  man  who 
produces.  Good  future.  Box  126  BROAD- 
CASTING. 


ANNOUNCER-NEWSCASTER.  Draft  ex- 
empt. Must  have  some  experience.  Basic 
salary  $40.00  for  40  hours.  If  personal 
audition  impossible,  send  references, 
photo,  and  transcription  to  WIBX,  Utica, 
New  York. 


Announcer — Must  be  dependable  and  am- 
bitious. Good  pay  and  permanent  job 
for  right  man.  Write — wire — or  tele- 
phone  WDNC,   Durham,   N.  C. 


Announcer-Operator  wanted.  Man  with 
limited  experience  acceptable  if  draft 
deferred.  Station  located  in  South-Mid- 
west near  large  city.  Good  working  con- 
ditions— good  pay.  Write  Box  143, 
BROADCASTING. 


OPERATOR— First  class  license  for  new 
5  KW  transmitter  KINY  Juneau,  Alaska. 
Opening  for  chief  if  qualified.  Perma- 
nent position.  Travelling  expenses  paid 
from  Seattle.  Address  Vincent  I.  Kraft, 
708  American  Bldg.,  Seattle. 


Wanted — First  or  second  class  operator.  1 
KW  Blue-Mutual  Station.  Excellent 
working  conditions.  State  salary  ex- 
pected. Draft  status.  Radio  Station 
WTJS,   Jackson,  Tennessee. 


Announcer:  $35.00,  48  hours.  Topnotch 
man  wanted  by  local  station.  Box  149, 
BROADCASTING. 


Program  Director:  Require  excellent  male 
voice  and  experience  in  program  man- 
agement. Box  150,  BROADCASTING. 


Announcer-Salesman:  Must  have  good  male 
voice.  Excellent  prospects.  Best  living 
conditions.   Box   151,  BROADCASTING. 


Chief  Engineer:  Fifty  hours,  fifty  dollars. 
Operate  transmitter  half  shift  and  han- 
dle technical  supervision  of  transmitter 
and  program  control  center.  Box  152, 
BROADCASTING.  

Wanted  by  WOPI— Chief  Announcer— with 
highest  qualifications,  alert,  conscien- 
tious and  willing  to  work.  Must  have 
Executive  ability.  Also  First  Class  An- 
nouncer, above  the  average  in  ability 
and  performance.  Only  men  of  highest 
qualification  need  apply.  Positions  are 
permanent  and  Salary  and  Talent  above 
average.  Apply  Box  575,  Bristol,  Tenn. 


Wanted  Transmitter  Engineer.  First  or 
second  class  license  by  CBS  affiliate. 
For  details  write  or  wire  Chief  Engi- 
neer WIBX,  Utica,  New  York. 


Two  announcers,  40  hour  week.  Send  com- 
plete details,  salary  requirements  first 
letter,  WCHS,  Charleston,  W.  Va. 


EXPERIENCED  BASEBALL  ANNOUN- 
CER wanted  who  can  do  top  notch  job 
on  out-of-town  games  from  telegraphic 

.  reports  as  well  as  home  games  direct 
from  ball  park.  Full  southern  association 
season  schedule  starting  April  28th. 
Write  full  details  as  to  experience,  draft 
status,  age,  salary  expected  and  send 
voice  transcription  to  P.  K.  Ewing,  Gen. 
Mgr.  WJBW,  New  Orleans,  La.  


Help  Wanted  (Cont'd) 


Draft  exempt,  Chief  Engineer:  for  modi- 
fied 6B  Western  Electric,  5  kw,  water 
cooled  transmitter.  College  town  of  25,- 
000.  moderate  living  costs,  in  center  of 
Dude  Ranch  country,  nice  climate  both 
summer  and  winter.  Ideal  place  for 
family  man.  Rate  $1.25  per  hour.  Also 
1  A  operator  @  $1.06  per  hour.  KGVO, 
Missoula,  Montana. 


OPERATOR — Over  draft  age  for  perma- 
nent position.  State  references,  educa- 
tion, and  experience.  Include  photo. 
Write  Technical  Manager,  Radio  Sta- 
tion,   WFDF,    Flint,  Michigan. 


Wanted — Operator,  first  or  second  class 
license.  Permanent,  no  wartime  replace- 
ment. Salary  $40.00  per  week.  WERC, 
Erie,  Pennsylvania. 


Experienced    radio   announcer   on    5  KW 

regional  network  station.  Give  experi- 
ence and  salary  requirements.  Box  166, 
BROADCASTING. 


WIBG,  Philadelphia  wants  3  good  ad  lib 
announcers.  Wages  and  working  con- 
ditions are  good.  Apply  in  person  or  send 
transcription,  latest  photo  and  draft 
classification  to  WIBG,  1425  Walnut  St., 
Philadelphia  2,  Pa. 


WANTED — Experienced  mail  pull  an- 
nouncer by  prominent  Midwest  NBC 
station.  Excellent  opportunity  for  draft 
deferred  man  of  good  character.  Should 
also  be  able  to  handle  some  general  sta- 
tion announcing.  Will  pay  moving  ex- 
penses if  necessary.  Give  full  informa- 
tion including  exact  draft  ^tatus,  etc. 
Write  KSOO,  Sioux  Falls,  S7D. 


Experienced  Announcer  by  Midwest  net- 
work station.  Write  immediately  giving 
full  information  concerning  draft  status, 
salary  expected,  etc.  Box  162  BROAD- 
CASTING. 


PROGRAM  -  PROMOTION  -  DIRECTOR 

— wanted  by  Blue  affiliate  in  New  York 
State.  Man  capable  of  handling  com- 
bination department  plus  talent  shows. 
State  full  qualifications  and  expected 
salary  in  first  letter.  Box  148,  BROAD- 
CASTING.  

Situations  Wanted 


Station  Manager — Versatile,  energetic  ra- 
dio _  man,  13  years  radio-publication  ex- 
perience, desires  congenial,  honest 
connection  with  promising  future.  Suc- 
cessful background  as  manager  of  both 
local  and  regional  network  affiliates. 
Married  with  family,  3-A.  Draft  deferred. 
Box  142,  BROADCASTING. 


FLEETWOOD  JACK'S  Nevada  Ranch 
Gang  .  .  .  seven  master  musicians — ace 
entertainers.  Close  harmony  singing, 
yodels,  music.  Radio-stage  experience. 
Union.  Phil  Edwards,  448  Walker  Build- 
ing, Boston  16,  Mass. 


Executive  with  11  years  managerial  and 
programming  experience  with  basic  net- 
work station  desires  position  as  manager, 
assistant  manager,  program  or  produc- 
tion director  of  major  network  affiliated 
station,  preferably  in  East.  Box  147, 
BROADCASTING. 


Operator-Announcer — Permanently  deferred 
— restricted  phone — 23  —  single  —  desires 
experience  —  good  personality  —  desires 
permanent  position  with  station  pref- 
erably Western  Pennsylvania — West  Vir- 
ginia— Ohio — will  consider  other  loca- 
tions— available  April  15th.  Charles  Kuh- 
ner,  1011  W.  Wildwood,  Fort  Wayne, 
Indiana,  Telephone  Harrisson  8677. 


4F  experienced  staff  announcer,  newsman, 
controls  and  dramatics.  Immediate  an- 
nouncing and  dramatic  position  desired. 
Box  505,  YMCA,  Johnstown,  Pa.  Avail- 
able immediately. 


Salesman — Draft  exempt,  seven  years  ra- 
dio experience.  Desires  location  in  Flori- 
da.    Box   153,  BROADCASTING. 


Versatile  Man — Announce,  Mss.,  programs, 
act,  news,  originality,  human  interest, 
Radio.  Theatre,  Newspaper  background. 
Non-draft.  No  neophyte.  Details  first 
letter,  please.  Box  87.  BROADCASTING. 


Commercial  Manager — Age  39 — 5  years  ex- 
perience— salary  and  commission — serv- 
ices available  September  1944 — present 
income  $4400.00.  Box  128,  BROADCAST- 
ING. 


Women's  Editor — Two  years  radio  writing 
and  broadcasting.  Artcraft  instructions 
specialty  with  studio  demonstrations. 
Prospectus  and  transcription  on  request. 
Box  157,  BROADCASTING, 


FIRST  CLASS  LICENSE— Want  job  as 
transmitter  operator.  Southwestern  or 
Rocky  Mountain  States.  Amateur  and 
Navy  operating  experience.  Single,  age 
36,  draft  4  F.  Ernest  Hoefar,  560  Fair- 
play    Avenue,   San   Antonio,  Texas. 


CHIEF  ENGINEER— 10  years  experience. 
College.  Well  rounded  background,  4-F 
draft  status,  Age  25.  Desires  change. 
Box  156,  BROADCASTING. 


STATION  EXECUTIVE  available  follow- 
ing Government  service  abroad.  Fourteen 
years  with  major  network  affiliate  in 
large  market.  Excellent  record  in  na- 
tional spot  and  local  sales.  Draft  ex- 
empt.   Box    159,  BROADCASTING. 


Commercial  Manager  with  successful  rec- 
ord desires  change  of  location.  Write 
Box   161,  BROADCASTING. 


Woman,  highly  trained  and  experienced  in 
radio  writing,  production  and  broad- 
casting nationally,  wishes  a  summer  po- 
sition for  three  or  four  months  in  high 
altitude,  northern  or  seacoast  city.  Box 
163,  BROADCASTING. 


Announcer — Thoroughly  experienced  now 
employed  at  5  KW.  Programming,  pro- 
duction. Steady  and  dependable  4  F  34 
third  class  ticket.  Box  164,  BROAD- 
CASTING. 


Chief  Announcer — 5  years  experience — 
network  calibre — good  character — relia- 
ble—versatile. Box  165,  BROADCAST- 
ING. 


Station  Owners — Young  top  radio  sales  ex- 
ecutive draft-exempt  desirous  of  man- 
aging sales  of  progressive  station.  At 
present  controlling  radio  advertising, 
large  New  York  accounts.  Box  104 
Radio— 246  Fifth  Ave.,  New  York  City. 


GENERAL  MANAGER— 10  years  experi- 
ence, 4  F,  desires  connection  with  larger 
more  progressive  station  or  network. 
Address  Box  167,  BROADCASTING. 


RESEARCHER — Broad  experience  and  ac- 
ceptance will  consider  establishing  gen- 
eral survey  and  promotional  service  in 
good  market,  to  serve  station  managers 
and  agencies  with  on  the  spot  current 
indices  and  program  ratings ;  pass  the 
sales  ammunition;  improve  dealer  dis- 
tribution and  cooperation.  Information 
regarding  need  for  such  service  in  your 
market  is  solicited.  Box  122,  BROAD- 
CASTING. 


Has  MANPOWER  shortage  thrown  a 
monkey  wrench  in  your  machinery? 
Turn  to  WOMANPOWER!  Experienced 
radio  copy  and  promotion  writer,  24. 
Prefer  West.  Box  171,  BROADCASTING. 


Staff  Violinist — Western  and  name  band. 
Union.    Box    123,  BROADCASTING. 


Program  Director — Univ.  graduate,  age 
36,  draft  deferred.  15  years  experience 
radio,  entertainment  field.  Complete 
musical  knowledge.  Interested  produc- 
tion, station  or  agency.  Box  170,  BROAD- 
CASTING. 


Wanted  to  Buy 

Cash  for  250  watt  transmitter  complete. 
Also  modulation  and  frequency  monitor. 
1379  Westminster  Ave.,  Salt  Lake  City, 
Utah. 


1  complete  250  Watt  Standard  Broadcast- 
ing Transmitter,  also  Studio  Equipment 
and  Tower.  Box  132,  BROADCASTING. 


Before  you  sell  your  250  Watt  Station  or 
one  KW  Transmitter  and  complete 
equipment  for  standard  station,  includ- 
ing towers,  let  us  make  you  an  offer. 
Address  Box  154,  BROADCASTING. 


Responsible  party  will  pay  cash  for  250 
watt  station.  Any  location  considered. 
Box  158,  BROADCASTING. 


All  or  part  interest  in  250  watt  station. 
Or,  will  lease  or  manage  station.  Two 
men  with  wide  radio  experience.  Box 
160,  BROADCASTING. 


WANTED 

Transmitter  engineers  by 
WCKY  Cincinnati— 50 
kw  CBS  affiliate.  Must  be 
4-F  or  over  draft  age. 
Address  applications  to 
Harvey  B.  Glatstein, 
Station  WCKY,  Cincin- 
nati, Ohio.  Applicants 
must  comply  with  WMC 
regulations. 


MODULATION 
MONITOR  WANTED 
• 

ALSO,  WANT  FRE- 
QUENCY MONITOR 
AND  OTHER  EQUIP- 
M  E  N  T  ,  WRITE: 

Box    131,  BROADCASTING 


WANTED 

Control  room  engineers 
by  WCKY  Cincinnati — 
50  kw  CBS  affiliate. 
Must  be  4-F  or  over  draft 
age.  Address  applica- 
tions to  Arthur  D.  Gil- 
lette, Station  WCKY, 
Cincinnati,  Ohio.  Appli- 
cants must  comply  with 
WMC  regulations. 


Wanted  to  Buy  (Cont'd) 

Wanted:  Vertical  radiator  150  to  200  feet. 
Any  make.  Good  cash  price.  WKNE, 
Keene,    New  Hampshire. 


EQUIPMENT  WANTED:  Approved  fre- 
quency monitor,  modulation  monitor,  and 
a  250  watt  transmitter.  Will  pay  cash. 
State  details  and  price.  Box  173,  BROAD- 
CASTING. 


Wanted — Speech  equipment,  any  kind.  Also 
frequency  and  modulation  monitors.  Box 
177,  BROADCASTING. 

For  Sale 

5000  watt  transmitter  brand  new,  com- 
posite, but  technically  superior  to  pre- 
war factory  built.  Never  used.  Because 
of  manpower  shortage  consider  selling 
complete  for  about  $40,000.  Box  155, 
BROADCASTING. 


For  Sale,  one  tubular  aluminum  radio 
mast  without  lighting  equipment  or  guy 
wires  but  including  base  insulator. 
Height:  approximately  165  ft.,  price. 
$875.00.  Purchaser  to  pay  for  packing 
and  shipping,  WLBC,  Muncie,  Indiana. 


For  Sale,  two  Western  Electric  vitaphone 
type  turn  tables  with  lateral  pick-ups 
only  less  mixing  equipment,  WLBC. 
Muncie,  Indiana.  
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New  Directives  Clarify  Draft  Policies 


Stay  of  Induction  for 
Men  Over  26  Only 
Temporary 

THE  MANPOWER  situation  con- 
fronting the  broadcasting  industry, 
in  the  light  of  new  instructions 
given  draft  boards  governing  the 
induction  of  men  over  26  in  essen- 
tial activities,  was  clarified  by  Se- 
lective Service  officials  for  Broad- 
casting last  Friday  as  follows: 

1.  The  procedure  for  the  induc- 
tion of  men  from  18  to  38  as  laid 
down  by  Maj.  Gen.  Lewis  B.  Her- 
shey,  Selective  Service  director, 
two  weeks  ago  [Broadcasting, 
April  10]  remains  in  force. 

2.  The  stay  of  induction  ordered 
April  8  of  men  over  26  in  essential 
activities  is  only  temporary  and 
was  granted  for  the  sole  purpose 
of  enabling  draft  boards  and  in- 
duction stations  to  concentrate  on 
the  processing  of  men  under  26 
who  are  urgently  needed  by  the 
armed  forces. 

3.  Draft  boards  will  resume 
processing  of  men  over  26  in  es- 
sential activities  as  soon  as  they 
have  completed  their  calls  of  men 
under  26,  except  where  quotas  may 
be  filled  by  the  younger  men. 

Essential  Activity 

4.  All  physically  qualified  men 
in  the  broadcasting  industry  under 
26  who  had  been  given  occupation- 
al deferments  will  be  immediately 
inducted. 

5.  Draft  boards  will  continue  to 
apply  the  War  Manpower  Commis- 
sion list  of  essential  activities  in 
considering  deferments  for  criti- 
cal personnel  in  radio  between  the 
ages  of  26  and  38. 

6.  Radio  personnel  who  are  clas- 
sified IV-P  will  be  undisturbed  in 
their  present  employment. 

Selective  Service  officials  made 
it  clear  that  Gen.  Hershey's  admit- 
tedly drastic  order  staying  induc- 
tions of  men  over  26,  with  its  at- 
tendant anti-climactic  surprise  ■  to 
thousands  of  registrants  who  had 
arranged  their  affairs  to  enter  mil- 
itary service,  was  merely  a  "post- 
ponement" which  was  put  into  ef- 
fect to  hasten  the  induction  of 
younger  men.  Any  speculation  that 
this  action  involves  or  indicates  a 
change  of  policy  concerning  regis- 
trants over  26  in  essential  indus- 
tries was  regarded  as  entirely 
without  foundation. 

In  his  instructions  to  State  Se- 
lective Service  directors  regarding 
postponement  of  processing  of  men 
in  the  older  groups,  Gen.  Hershey 
stipulated  that  such  postponement 
"should  remain  in  effect  until  you 
are  satisfied  that  the  processing  of 
men  under  the  age  of  26  has  been 
substantially  accomplished".  Selec- 
tive Service  officials  would  not  esti- 
mate how  much  time  the  process- 
ing of  the  younger  men  would  re- 
quire, pointing  out  that  availabil- 
ity of  younger  men  varies  in  dif- 
ferent areas.  In  some  cases,  the 


processing  may  be  completed  in  a 
few  weeks  while  in  others  it  may 
take  several  months. 

When  the  boards  have  ex- 
hausted their  rolls  of  physically 
qualified  men  under  26,  they  will 
proceed  with  the  processing  of 
men  between  the  ages  of  26  and 
30  and  then  with  men  over  30 
until  quotas  are  filled.  The  WMC 
list  of  essential  activities  will  be 
recognized  by  the  boards  in  con- 
sidering deferments  for  radio  men 
over  26  but  will  not  apply  in  the 
case  of  men  under  26. 

Jett  Plea  Denied 

Deferments  for  men  under  26 
will  be  granted  only  to  a  highly 
select  list  of  activities  and  pro- 
grams certified  by  the  WMC  In- 
ter-Agency Committee  on  Occupa- 
tional Deferments  after  two  weeks 
of  conferences  with  representa- 
tives of  claimant  agencies.  The 
Committee  denied  the  request  of 
FCC  Commissioner  E.  K.  Jett,  who 
appeared  before  it  as  chairman  of 
the  coordinating  committee  of  the 
Board  of  War  Communications, 
for  deferment  of  young  men  in 
domestic  communications,  includ- 
ing broadcasting.  The  Committee 
recommended  deferment  for  a  few 
technicians  employed  by  interna- 
tional radiotelegraph,  radiotele- 
phone and  cable  carriers  outside 
Continental  U.  S. 

The  "supercritical"  list  includes 
radio  engineering  students  grad- 
uating before  July  1,  1944  and 
students  in  medicine,  dentistry, 
and  certain  other  professions.  In- 
dustries listed  include  synthetic 
and  reclaim  rubber,  specified  air- 
craft, aviation  gasoline,  radar, 
rockets,  submarines,  aircraft  car- 
riers, landing  craft,  specified  forms 
of  transportation,  and  special  fields 
of  research. 

To  replace  men  under  26  who 
are  being  lost  to  essential  activi- 
ties,   Gen.    Hershey    and  WMC 


Chairman  Paul  V.  McNutt  have 
urged  registrants  classified  as 
IV-F  to  seek  employment  in  these 
industries  or  services.  Following 
the  recommendations  of  the  Cos- 
tello  subcommittee  of  the  House 
Military  Affairs  Committee  look- 
ing to  greater  participation  of  mili- 
tary rejects  in  war  or  war  sup- 
porting activity,  Selective  Service 
and  WMC  have  designated  the 
WMC  list  of  essential  activities  as 
the  basis  for  consideration  for  oc- 
cupational deferment  of  those  now 
in  IV-F  in  classes  II-A,  II-B  or 
II-C. 

That  portion  of  the  essential 
activities  list  relating  to  radio 
broadcasting,  covering  occupations 
included  in  this  category,  follows: 

D.  Radio  Broadcasting;  Radio  communica- 
tions (Radiotelephone  and  Radiotele- 
graph) ;  and  Television  Services: 

Director  of  Operations,  Radio  Broadcast- 
ing (Domestic  or  Intrenational) 
(This  title  includes  those  persons  who 
are  in  charge  directly,  or  through  sub- 
ordinates, of  the  activities  of  the  va- 
rious operating  departments  of  a  net- 
work. It  also  includes  assistants  who  are 
directly  responsible  to  the  director  of 
operations  for  the  efficient  function- 
ing of  the  various  operating  depart- 
ments of  a  network.  It  does  not  include 
any  directors  or  assistants  concerned 
with  sales,  promotional,  legal,  tax,  cler- 
ical and  other  nonoperating  aspects,  of 
a  network. ) 

Dispatcher,   Radio  Communications 

Electrician  (AH  Around) 

Engineer,  Professional  or  Technical 

(This  title  covers  persons  who  are  ac- 
tually engaged  as  engineers  in  the  oper- 
ating or  research  phases  of  this  activity 
regardless  of  educational  background.) 

Engineering  Draftsman,  Design 

Foreman,  Radio   Communications  (Instal- 
lation and  Repair) 

Inspector,    Radio    Communications  Equip- 
ment 

Installer,     Radio     Communications  Equip- 
ment 

Instructor,     Training     Program  (Radio 
Communications) 
(This    title    covers   only   those  persons 
engaged  in  the  occupations  included  in 
this  list  who,  because  of  their  skill  and 
experience,    are    detailed   as  instructors 
in  an  established  training  program.) 
Instrument  Maker    (All  Around) 
Machinist    (All  Around) 
Maintenance   Mechanic    (Domestic   or  In- 
ternational   Broadcasting,    and  Radio 
Communications ) 
Manager,   Employment  and  Personnel 
Manager   or   Superintendent,   Radio  Com- 
munications System  or  Station 
(This  title  covers  those  persons  who  are 


RAILROAD  TESTING 
RADAR  FOR  SAFETY 

EXPERIMENTS  in  the  use  of 
radar  and  electronic  devices  in 
communication  and  safety  control 
on  railroad  lines,  were  begun  re- 
cently by  the  Chicago,  Rock  Island 
&  Pacific  Railway,  Chicago. 

J.  D.  Farrington,  chief  executive 
officer  of  the  road,  announced  that 
tests  are  now  being  made  toward 
the  development  of  equipment  for 
communication  between  front  and 
rear  ends  of  trains,  between  office 
and  switch  crews  in  the  yards,  and 
ultimately,  between  dispatchers 
and  crews  enroute.  In  the  tests 
now  under  way,  radar  will  be  used 
as  a  safety  factor. 

The  railroad  has  appointed 
Ernest  A.  Dahl,  Chicago  engineer 
formerly  with  Western  Electric 
Co.,  Chicago,  and  an  instructor  in 
radar  and  micro-waves"  in  the  Com- 
munications and  Signal  divisions 
of  the  Army,  to  conduct  the  inves- 
tigations. Problems  of  space  and 
available  channels  will  be  over- 
come with  the  use  of  micro-wave 
equipment,  it  is  reported. 


Luft  Cosmetic  Series 

STEPPING  up  promotion  of  Tan- 
gee  Petal-Finish  face  powder, 
George  W.  Luft  Co.,  New  York  on 
May  7  starts  Sammy  Kaye  and 
His  Sunday  Serenade  on  176  Blue 
stations,  Sunday,  1:30-1:55  p.m. 
Continuing  its  five-weekly  five- 
minute  Band  of  the  Week  tran- 
scribed series  on  WJZ,  Blue  New 
York  outlet,  the  firm  plans  addi- 
tional spot  radio  in  the  near  future. 
Luffs  previous  network  series  was 
the  NBC-Red  Emily  Post  show  The 
Right  Thing  to  Do,  which  ran  from 
October,  1938-April,  1939,  featur- 
ing Tangee  Lipstick.  The  firm  de- 
cided lipstick  could  not  be  sold  effec- 
tively on  the  air  since  its  prime 
selling  is  color.  Agency  is  Warwick 
&  Legler,  New  York. 


actively  engaged  in  supervising  directly, 
or  through   subordinates,   various  tech- 
nical  and   operating   departments   of  a 
system  or  station  in  the  radio  communi- 
cations industry.  This  title  covers,  also, 
assistants    who  are   directly  responsible 
to  such  managers  for  the  efficient  func- 
tioning   of    the    various    technical  and 
operating  departments.  It  does  not  cover 
managers  or  their  assistants  concerned 
with   promotional,    sales,   legal,  clerical, 
tax,   rate  structure,   or  other  segments 
of  a  nonoperating  character.) 
Managing   Editor,    News,    Special  Events 
or  Public  Affairs   (Domestic  or  Inter- 
national Broadcasting) 
Mechanician,  Radio  Communication  Equip- 
ment 

News  Editor  (Domestic  or  International 
Broadcasting) 

News  Editor-Announcer  (International 
Broadcasting) 

Plant  Maintenance  and  Operations  Su- 
pervisor   (Radio  Communications) 

Program  Director  (Domestic  or  Interna- 
tional Broadcasting) 

Radio  Broadcast  Technician  (All  Around) 
(Domestic  or  International  Broad- 
casting) 

Radio  Communications  Technician  (All 
Around) 

Radio  Telegrapher 

(This  title  covers  radiotelegrapher  of 
both  stationary  and  mobile  radio  serv- 
ices.) 

Radiophoto  Operator 

Rigger  Radio  (Radio  Communications  and 
International  Broadcasting) 

Station  Manager  (Domestic  or  Interna- 
tional Broadcasting) 

Storekeeper,  Chief  (Radio  Communica- 
tions) 

Television  Engineer 

Traffic  Manager  (Domestic  or  Interna- 
tional Broadcasting) 

Traffic  Supervisor  (Radio  Communica-| 
tions) 

Translator  (International  Broadcasting,! 
Shortwave  Monitoring  Services,  orl 
radio  communications) 
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More  advertisers  spend 
more  money  to  sell  more 
merchandise  to  more  people 
on  WLW  than  on  any  other 
radio  station  in  the  world. 


DIVISION  OF  THE  CROSLEY  CORPORATION 


e    Nation's    Most    Merchandise-able  Stati 


:  i 


THIS  OUGHTA  CARRY 
PLUMB  OVER  TO  \\\  MUV 


"Folks  keep  accusin'  me  of  tellin'  tall  tales,"  as  Bob  Burns  might 
say,  "so  if  I  say  they've  built  a  radio  tower  out  in  Oklahoma  that's 
915  feet  high,  they  might  not  believe  me. 

"That's  the  honest  truth,  though,  folks.  WKY  in  Oklahoma  City 
has  a  new  antenna — she's  no  aunt  of  mine — that's  915  feet  high.  And 
I'm  tellin'  you,  that's  high.  I've  seen  Uncle  Slug  pretty  high — that's 
my  drinkin'  uncle — but  his  ceilin'  is  around  500  feet.  You  can  see 
farther  with  your  naked  eye  from  the  top  of  it  than  lots  of  stations 
can  be  heard  with  a  17-tube  superdooperdyne  receiving  set." 

WKY's  new  vertical  antenna  is  one  of  the  two  highest  in  the  West- 
ern Hemisphere.  When  its  new  transmission  facilities  being  installed 
at  a  cost  of  nearly  a  quarter-million  dollars  is  complete,  WKY  will 
increase  its  coverage  leadership  in  Oklahoma  still  further  and  will, 
more  than  ever  before,  be  the  station  to  which  most  Oklahomans 
listen  most. 


IN 

0.  S.  !>■ 


B  ROADC 


TODAY'S  BEST  SCENERY 
IN  THE  DENVER  REGION 

HE  mountains,  the  lakes,  the  trout  streams,  the 
'  things  for  which  Colorado  is  most  commonly  known 
are  still  there,  but  the  scenery  that  is  most  important 
today  is  that  of  Colorado  producing  for  victory  .  .  . 
the  scenes  of  steel  and  munitions  production,  food  and 
meat  production,  and  the  mining  of  war-vital  minerals. 

These  basic  industries  have  come  from  backstage 
to  hold  the  spotlight  of  attention.  These  activities, 
working  at  top  speed  and  expanding,  make  business 
better  than  ever  in  the  history  of  the  Denver  region. 
These  activities  make  the  Denver  Market  a  better- 
than-ever  territory  in  which  to  promote  sales. 

When  peace  comes  and  eyes  turn  again  to  the  mag- 
nificent handiwork  of  Nature  in 
Colorado  and  this  area  becomes 
again  the  ''nation's  playground",  the 
basic  and  permanent  industries  of 
this  region  will  still  be  here,  again 
producing  for  a  world  of  civilian 
needs. 


AFFILIATED  IN  MANAGEMENT  WITH  THE  OKLAHOMA 
PUBLISHING    COMPANY    AND    WKY,    OKLAHOMA  CITY 

REPRESENTED  BY 

THE    KATZ  AGENCY 


The  Audience? 

Yours  for  the  Asking  When 


You're  on  the  Spot! 


BREAD  ARSENAL  OF  THE  WEST 


Modern  Flour  Mills  such  as  this  symholize  the  agricultural 
prosperity  of  the  Inland  Empire.  2QV'(  of  the  nation's  1943 
wheat  crop  .  .  .  168,222,000  bushels  .  .  .  was  produced  in 
this  area.  KHQ  Programs  guararUee  top  audiences.  KHQ 
is  the  Spokane  outlet  for  N.B.C. — the  nation's  No.  1  Net- 
work which  carries  9  out  of  the  first  10  most  popular  pro- 
grams, 15  out  of  the  first  20,  and  33  out  of  the  first  50. 
KHQ  is  the  only  single  medium  completely  covering  the 
Inland  Empire. 


o  Primary  Coverage  Area     G  Secondary  Coverage  Area     O  150-Mile  Circle 


Kll<{  — Spokane*  Washing*  on 

."iOOO  WATTS -.190  MLOCYCLES 

Owned  and  Operated  by 

LOUIS  WASMER,  liVC. 

Radio  Central  Bldg.        Spokane,  Wash. 
National  Representatives:  Edward  Petrv  &  Co.,  Inc. 


6000. 


LETTERS  from  7J  states  in  S 

^-%ONEVAYf 


*@  SUSTAINING  daytime  program  on  WSIX  drew  more  than  6,000 
pieces  of  mail — from  13  states — in  ONE  DAY.  The  offer?  Only  a  free  pic- 
ture of  the  performers. 

Which  simply  goes  to  prove  what  any  good  advertising  man  already  knows — 
that  5,000  watts  on  980  kc,  with  a  first  class  program,  will  get  the  listeners; 
and  that  when  such  a  set-up  covers  a  booming  market  like  Nashville,  big  re- 
turns are  bound  to  follow. 

WSIX  is  ready  to  go  to  work  for  you  too.  Let  us  show  you  what  it  can  do. 
THE  KATZ  AGENCY,  SNC,  NATIONAL  REPRESENTATIVES 
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Teamed  for  Pulling  Power, 


TTARNESS  the  double  pulling  power  of  WOV  to  your  1944  sales 
program!  Two  great  New  York  markets,  in  their  respective 
listening  hours,  team  up  to  give  WOV  a  constant,  balanced,  around- 
the-clock  audience  .  .  .  night  and  day  •  In  the  daytime,  WOV 
dominates  metropolitan  New  York's  Italian-speaking  audience  with 
a  Pulse  rating  that  reaches  as  high  as  76%  of  the  Italian  radio 
homes  •  In  the  evening,  between  the  Hooper  hours  of  7:30  and 
10:00  p.m.,  WOV  covers  more  radio  homes  than  any  other  New 
York  Independent  station  ...  at  less  than  one-half  the  cost  of 
the  next  ranking  station. 

RALPH  N.  WEIL,  GENERAL  MANAGER 
JOSEPH  HERSHEY  McGILLVRA,  NAT'L  REP. 


THE  KIY 
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The  Petry  Offices  Have 
the  New  Fall-Winter  HOOPERS. 

Take  a  Look  ... 

Compare  this  Year 
with  last  Year  ! 


mm 


5000     WATTS.    ..    1290  KILOCYCLES 


SUBSCRIPTION   PRICE:     $5.00   per  year    15c   per  copy 
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When  You  Think  of 

NEW  ORLEANS 


...  You  Think  of 

HIGGINS  BOATS 


MADE    IN    NEW  ORLEANS 
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Every  Member  of  the  Family  Enjoys 
KFOR's  Schedule  of  Fine  Shows  — 


The  Greatest  Selling  Power 
In  The  South's  Greatest  City 

50,000  WATTS 
CLEAR  CHANNEL 


WWL  Dominates  the  NEW  Deep  South- 
Headed  for  PERMANENT  Prosperity 
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Fun  Valley 

Chamber  Music  Society 
Fulton  Lewis 
Mary  Small  Revue 


Heidt  Time  for  Hires 
Lum  'N  Abner 
Terry  and  the  Pirates 
"The  Mystery  Chef 


*Available  for  sponsorship 
REPRESENTED  NATIONALLY  BY  EDW.  PETRY  &  CO. 


Blue  and  Mutual  Networks 


KFOR 

Nebraska 

A  Small  Station  doing  a  BIG  JOB 
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A  WORD  ABOUT  OUR 
WASHINGTON  BUREAU 


Setting  up  a  Washington  Bureau  was  an  interesting  and 
daring  experience.  Interesting  because  it  offered  the  same 
challenge  that  all  new  things  offer  .  .  .  daring  because  it 
was  an  expensive  experiment  and  we  couldn't  ascertain  how 
many  weeks  we  would  have  to  carry  it  on  a  sustaining  basis. 

Therefore,  we  are  happy  to  report  that  the  Washington 
Bureau  program  was  sold  on  two  of  our  stations  before  it 
went  on  the  air  and  on  the  other  two  stations  immediately 
following  the  first  broadcast.  A  coincidental  study  showed 
the  first  program  to  have  70%  of  the  listening  audience  thus 
bearing  out  our  opinion  that  West  Virginians  were  hungry 
for  Washington  news  as  it  affects  them. 

There  must  be  a  reason  why  the  West  Virginia  Net- 
work enables  you  to  reach  most  West  Virginia  listeners 
most  of  the  time.  This  is  it! 


The  West  Virginia  Network's  Washington  Bureau  is  headed  by  Ray  Henle,  BLUE 
Network  commentator  and  Washington  political  writer  for  Newsweek  Magazine. 
Henle  has  had  20  years  of  experience  covering  the  nation's  capital  and  he  is 
assisted  by  Malvina  Stephenson,  Washington  correspondent  for  the  Cincinnati 
Times-Star  and  frequent  contributor  to  many  of  the  nation's  leading  periodicals. 
Miss  Stephenson  is  one  of  Washington's  best  known  newspaperwomen. 


JOHN  A.  KENNEDY,  President 


HOWARD  L.  CHERNOFF,  Managing  Director 


WCHS— Charleston 
WBLK— Clarksburg 


WSAZ-H  untington 
WPAR— Parkersburg 
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A  wizard  can  spellbind. 

We  have  a  wizard.  He's  from  the  Ozarks 
and  has  been  spellbinding  KMOX  listeners 
for  nine  years.  His  magic  is  a  consummate 
mastery  of  the  Ozark  ballad  — the  hillbilly 
music  that  has  been  favorite  song  around 
these  parts  since  the  days  of  the  first  steam 
cars  and  the  rascal  brothers  James. 

Our  wizard  is  Pappy  Cheshire.  With  his 
National  Hillbilly  Champions,  he's  played 
the  Ozark  circuit  ( Oklahoma,  Iowa,  Texas, 
Kansas,  Missouri )  for  almost  a  decade.  Nine 
years  ago  he  came  to  KMOX.  And  although 
he  never  played  Carnegie  Hall  or  the 
Palladium,  Pappy  Cheshire  knows  how  to 
set  toes  tapping  in  our  midwest. 

Each  weekday  morning,  his  half-hour 
Ozark  Varieties  (7:15-7:45  A.M.)  rules  the 
loudspeaker  in  thousands  of  midwestern 
homes.  Into  his  farm-beamed  show  are 


blended  all  the  features  that  people  around 
here  like :  hillbilly  music . . .  livestock  reports 
. . .  shrewd  humor . . .  old  hymns  . . .  cowboy 
songs.  How  much  they  like  Pappy  Cheshire 
is  convincingly  reflected  in  the  third-of-a- 
million  letters  they've  sent  him  during  the 
past  six  years,  and  by  the  loyalty  they  show 
to  the  advertisers  who  sponsor  him. 

Besides  the  Ozark  Varieties  ( sponsored ) , 
Pappy  also  has  his  weekly  Barn  Dance 
(sponsored)— not  to  mention  the  times  he's 
heard  on  the  CBS  network.  And  next  month 
he  starts  work  on  his  fifth  motion  picture. 

But  the  W onderful  Wizard  of  Ozark  isn't 
too  busy  to  perform  further  money  magic 
for  spot  broadcasters.  He  has  a  new  show 
called  Cheshire  Time  (Saturdays,  10:00- 
10:15  P.M.)  that's  ready  for  sponsorship.  If 
you're  from  Missouri— or  elsewhere— ask  us 
for  full  facts  about  Pappy 's  pulling  power. 


COLUMBIA  OWNED 
50,000  watts 


Mi 


gift 


Represented  by  Radio  Sales,  the  SPOT  Broadcasting  Division  of  CBS 


ONE     OF     A     SERIES     FEATURING     OUTSTANDING     USERS     OF     SPOT     BROADCAST  INC 


Vincent  I  Bliss  }  Partner,  Earle  Ludgin  &  Co.,  Chicago 

Says— 'Spot  broadcasting  means  *  pin  -point 
accuracy9  in  radio  advertising" 


•Nobody  will  argue  with  you  about  that, 
Mr.  Bliss  —  and  here  at  Free  &  Peters 
we'll  even  go  so  far  as  to  say  that,  with 
good  time-buying,  spot  broadcasting  is  the 
most  accurate  and  therefore  the  most  effi- 
cient weapon  in  the  entire  advertising 
armory. 

•Because  of  this  belief,  we  have  very  nat- 
urally escaped  the  idea  that  our  interests 
are  in  any  way  different  from  those  of  any 


good  time-buyer  —  have  naturally  evolved 
a  type  of  service  and  of  selling  which  ap- 
peals to  good  time-buyers.  .  .  First,  a  really 
swell  group  of  radio  stations  in  selected 
markets.  Second,  the  recognition  that  full 
and  complete  market  and  station  facts  are 
the  most  permanently-effective  tools  in  our 
sales  kit.  Third,  the  knowledge  that  we 
will  grow  and  thrive  in  exact  proportion  to 
the  quality  of  service  we  render. 


Free  &  Peters,  nr. 

Pioneer  Radio  Station  Representatives 


Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WKZO .  KALAMAZOO-GRAND  RAPIDS 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .   .   .  MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

.  .  .  IOWA  

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

. .  . SOUTHEAST  .  . . 

WCBM   BALTIMORE 

WCSC   CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KOMA  ....  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KECA  .......  LOS  ANGELES 

KOIN  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEATTLE 

KFAR  ....  FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  180  N.  Michigan     NEW  YORK:  444  Madison  Ave.     SAN  FRANCISCO:  iu  Sutter    HOLLYWOOD:  6331  Hollywood    ATLANTA:  322  Palmer  Bldg. 
Franklin  6373  Plaza  5-4130  Sutter  4353  Hollywood  2151  Main  5667 
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FM  Applications  Involve  $8,300,000  Cost 


>60,000  Average  Plant  Expense  Shown 
In  Analysis  of  Pending  Petitions 


Table  of  FM  applications  on 
page  12;  log  of  FM  stations 
on  page  18 


By  SOL  TAISHOFF 

IF  THE  war-imposed  freeze  on 
radio  equipment  were  lifted  to- 
morrow, the  FCC  would  have  be- 
fore it  for  processing  141  applica- 
tions for  new  FM  stations,  entail- 
ing an  expenditure  of  about  $8,- 
300,000  in  transmitting  equipment 
and  plants. 

This  represents  an  individual 
estimated  expenditure  of  abut  $60,- 
000  per  FM  station,  exclusive  of 
studios,  acoustical  treatment  and 
offices.  An  analysis  of  pending 
FCC  applications  made  last  week 
by  Broadcasting  disclosed: 

(1)  Of  the  141  pending  ap- 
plications, [see  list  herewith], 
58  are  by  newspaper  or  news- 
paper affiliated  companies  now 
in  standard  broadcasting. 

(2)  119  applicants  are  identi- 
fied with  existing  stations  or  net- 
works. 

(3)  17  of  the  58  newspaper 
applications  are  from  news- 
papers not  now  identified  with 
radio. 

In  Pending  File 

Because  of  the  freeze  on  new  sta- 
tion construction,  invoked  April  27, 
1942,  all  applications  for  FM  sta- 
tions are  placed  in  the  pending 
file.  The  existence  of  this  regula- 
tion likewise  has  tended  to  discour- 
age applications  for  FM,  although 
a  sharp  increase  in  applications, 
notably  from  newspaper  interests, 
followed  the  Commission's  action 
of  last  January,  dropping  its  pro- 
posed regulation  banning  dual 
ownership  of  newspapers  and  sta- 
tions, whatever  their  character. 

Washington  attorneys  specializ- 
ing in  radio,  as  well  as  consulting 
engineers,  report  an  unprecedented 
number  of  inquiries  from  standard 
broadcasters,  newspaper  publishers 
and  many  individuals  in  the  pub- 
lishing and  entertainment  fields, 
looking  toward  filing  of  FM  appli- 
cations. Roughly,  it  is  estimated 
that  approximately  200  such  appli- 
cations are  in  process  of  being 
drawn. 

There  are  now  licensed  or  un- 
der construction  an  aggregate  of 
51  FM  stations  in  16  states  [see 
log  on  page  18].  Of  the  total,  seven 
hold  construction  permits  and  pre- 
sumably will  begin  operation  as 
commercial  outlets  as  soon  as  con- 
struction is  completed.  In  1941, 
prior  to  the  freeze  on  both  trans- 


mitter and  receiver  construction, 
it  was  roughly  estimated  that  a 
half-million  radio  receivers,  equip- 
ped to  receive  FM,  were  in  use. 

Current  trade  estimates  are  that 
there  will  be  500  FM  stations  and 
possibly  100  television  stations  in 
operation  throughout  the  country 
within  five  years  following  the  war 
and  that  five  million  FM  receivers 
will  be  produced  during  the  first 
full  year  of  production  and  three 
times  that  number  within  five 
years. 

The  number  of  FM  applications 
pending  before  the  FCC  has  more 
than  doubled  in  the  last  six  months. 
Last  October — prior  to  the  FCC 


Damm  to  Preside,  With 
Baker,  Armstrong 
As  Speakers 

RESPONDING  to  an  "increasing 
interest  displayed  by  newspapers 
generally  in  FM  in  recent  weeks," 
the  American  Newspaper  Publish- 
ers Assn.  has  scheduled  a  Thursday 
afternoon  session,  to  be  devoted 
exclusively  to  FM,  for  the  ANPA 
annual  convention,  meeting  at  the 
Waldorf-Astoria,  New  York,  April 
25-27. 

Walter  J.  Damm,  Milwaukee 
Journal  (WTMJ-WMFM),  pres- 
ident of  FM  Broadcasters  Inc., 
will  preside  at  the  special  session, 
at  which  Dr.  W.  R.  G.  Baker,  vice- 
president  of  General  Electric  Co. 
and  chairman  of  the  Radio  Tech- 
nical Planning  Board,  and  Prof. 
Edwin  H.  Armstrong,  inventor  of 
FM,  will  be  featured  speakers. 
The  G-E  sound  and  colored  movie 
on  FM  will  also  be  shown. 

GE  Exhibits 

Electronics  department  of  Gen- 
eral Electric  Co.,  will  have  recep- 
tion rooms  in  the  Waldorf-Astoria 
during  the  convention  with  ex- 
hibits including  both  FM  and 
video  receivers  in  operation,  a 
special  FM  demonstration  unit, 
the    magnetic    wire    recorder,  a 


action  on  newspaper  ownership — 
there  were  57  such  applications  on 
file.  Last  February,  immediately 
following  the  dismissal  of  the  news- 
paper order,  the  number  had  in- 
creased to  77. 

A  breakdown  of  the  141  pending 
applications  indicates  an  average 
cost  per  FM  station  of  $59,734. 
This  is  a  weighted  average,  how- 
ever, including  estimates  for  sta- 
tions of  low  coverage  (250  w-1  kw 
transmitters),  as  well  as  those  of 
substantial  regional  coverage,  us- 
ing 50,000  w  transmitters.  The  es- 
timates on  installation  costs  range 
from  a  low  of  $12,000  to  a  high  of 
$250,000. 


model  of  the  post-war  television' 
studio  and  a  display  of  G-E  pub- 
lications on  broadcasting  and  tele- 
vision. Reception  will  be  in  East 
Rooms  A  and  B  and  will  be  open 
Monday  through  Thursday. 

Convention,  the  ANPA's  58th, 
will  open  as  usual  with  Tuesday 
sessions  devoted  to  the  problems 
of  newspapers  with  circulations 
under  50,000.  In  addition  to  dis- 
cussions of  editorial,  mechanical, 
newsprint,  circulation,  advertising 
and  other  problems  of  wartime 
publishing,  the  Tuesday  agenda 
also  lists  two  questions  on  radio: 
"Do  newspapers  give  a  better  ser- 
vice to  their  community  by  operat- 
ing distinctly  local  radio  stations? 
What  will  be  the  result  of  con- 
tinued expansion  and  new  develop- 
ments in  radio  on  the  newspaper 
business?" 

A  question  in  the  list  on  adver- 
tising, "Should  newspapers  set  up 
an  organization  to  develop  a  unit- 
ed front  for  the  retail  field  similar 
to  the  Bureau  of  Advertising's  ef- 
forts among  general  advertisers?," 
was  undoubtedly  inspired  by  the 
recent  rapid  rise  in  the  amount  of 
retail  advertising  on  the  air  re- 
sulting from  the  radio  industry's 
retail  presentation,  although  radio 
is  not  specifically  mentioned.  Topic 
is  also  expected  to  come  up  dur- 
ing  the  general   ANPA  sessions 


The  estimates  on  installation 
costs,  based  on  the  FCC  form 
(301),  cover  cost  of  transmitter, 
antenna  system,  frequency  and 
modulation  meters,  studio  techni- 
cal equipment,  microphones,  tran- 
scription equipment,  land  and  build- 
ings. Such  factors  as  studios,  acous- 
tical treatment  and  offices  are  not 
covered. 

In  the  case  of  existing  stations, 
it  is  presumed  that  present  stand- 
ard broadcasting  station  studios 
and  equipment  would  be  used,  along 
with  transmitter  buildings  and 
sites,  where  feasible.  Consequent- 
ly, the  cost  for  those  who  would  go 
{Continued  on  page  12) 


Wednesday  and  Thursday  morn- 
ings, although  as  usual  the  official 
agenda  is  confined  to  reports  of  of- 
ficers and  committees. 

Wednesday  afternoon  session, 
conducted  by  the  ANPA  Bureau 
of  Advertising,  will  include  a  talk 
on  "Back  of  Your  Industrial  Head- 
lines" by  F.  C.  Crawford,  president, 
Thompson  Products  Co.,  and  a 
presentation  on  national  advertis- 
ing and  the  work  of  the  American 
Assn.  of  Newspaper  Representa- 
tives, given  by  William  T.  Cres- 
mer,  AANR  president,  and  Herbert 
W.  Moloney,  AANR  vice-president, 
in  addition  to  the  usual  reports  by 
Bureau  executives. 

Dewey  to  Speak 

Speakers  at  the  annual  Bureau 
of  Advertising  dinner  on  Thurs- 
day include  Governor  Thomas  E. 
Dewey  of  New  York,  Rear  Admiral 
A.  S.  Merrill,  USN,  and  Eric  A. 
Johnston,  president,  U.  S.  Cham- 
ber of  Commerce.  Frank  E.  Tripp, 
general  manager,  The  Gannett 
Newspapers,  and  chairman  of  the 
Bureau,  will  preside  at  the  dinner. 
Charles  P.  Manship,  publisher, 
Baton  Rouge  State  Times  &  Morn- 
ing Advocate,  will  act  as  toast- 
master. 

Annual  meeting  of  the  Associated 
Press  will  be  held  April  24,  day  be- 
fore ANPA  sessions. 


FM  Panel  Features  AINPA  Convention 
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into  FM  from  scratch,  with  no 
present  facilities  or  organization, 
would  be  appreciably  greater  than 
that  for  companies  already  engaged 
in  standard  broadcasting.  Thus, 
it  was  pointed  out  at  FCC  quarters 
and  by  consulting  engineers  that 
the  estimated  costs,  by  and  large, 
can  be  regarded  as  "stripped" 
items  covering  everything  except 
studios  and  acoustical  treatment. 

Considerable  discussion  has  been 
precipitated  in  radio  circles  over 
publication  of  information,  parti- 
cularly in  the  newspaper  trade 
press,  relating  to  FM  installation 
costs.  Procured  largely  from  manu- 
facturers, these  cost  items  were 
construed  by  attorneys  and  con- 
sulting engineers,  as  well  as  in 
other  trade  sources,  as  pegged  far 
too  low.  Prospective  applicants,  it 
was  said,  would  do  well  in  most  in- 
stances to  multiply  these  figures 
by  two  to  approach  a  more  nearly 
correct  figure  on  installation  costs. 

Few  if  any  items  in  FM  con- 
struction can  be  regarded  as  lower 
than  those  for  standard  stations 
of  comparable  power.  Moreover,  in 
order  to  get  the  most  out  of  FM  in 
the  way  of  quality,  studio  acousti- 
cal treatment  of  a  "de  luxe"  char- 
acter is  necessary.  Estimated  an- 
nual operating  costs  of  FM  sta- 
tions, cited  in  the  newspaper  press 
to  encourage  country  newspapers 
to  apply  for  FM  stations,  are  far 
below  the  actual  experience  of  ex- 
isting stations. 

Panel  Studies 

Before  the  final  FM  structure 
is  pegged,  consideration  will  be 
given  to  proposals  to  widen  the 
present  FM  band,  which,  for  com- 
mercial broadcasting,  covers  35 
channels,  each  of  200  kc  width. 
Engineers  estimate  that  approxi- 
mately 3,000  stations  can  be  li- 
censed throughout  the  country  on 
these  35  channels,  [as  against  the 
present  918  standard  stations],  but 
with  not  more  than  18  stations  in 
a  given  metropolitan  area.  FM 
stations  cannot  operate  in  the  same 
area  except  on  a  skip-channel  basis. 
In  New  York  City,  for  example, 
there  are  10  stations  in  operation 
with  two  holding  construction  per- 
mits for  new  FM  stations.  With  10 
channels  already  in  use  and  17  more 
needed,  an  additional  nine  fre- 
quencies would  be  necessary  to  ac- 
commodate the  present  applica- 
tions, it  is  pointed  out. 

The  Radio  Technical  Planning 
Board,  organized  last  February  to 
formulate  plans  for  the  technical 
future  of  radio  and  to  recommend 
to  the  Government  proposed  al- 
locations for  post-war  radio  and 
communications  services,  has  a 
number  of  panels  exploring  fre- 
quency requirements  for  new  and 
existing  services.  Panel  5,  devoted 
to  very-high  frequency  broadcast- 
ing (FM),  recommended  at  a  meet- 
ing in  Chicago  April  11  that  the 
FM  band  be  increased  from  its 
present  40-channel  limit  (including 
five  channels  allotted  for  non-com- 
mercial educational)  to  80  or  100 
channels.  It  proposed  that  televi- 


to15e°r,Pr(f  pos!  Chances  of  New  Legislation  Are  Slight, 
Fly  Asserts  at  North  Carolina  Meeting 


sion  channel  No 
range  from  50 

sibly  the  range  from  56  to  60  mc, 
used  by  the  amateurs,  be  assigned 
to  FM  to  supply  a  continuous  FM 
band  from  42  to  60  mc. 

Television  proponents,  serving 
on  Panel  6  of  RTPB,  at  a  meeting 
on  April  14  in  New  York,  conclud- 
ed that  the  lower  channels  are 
best  suited  for  video  transmission 
and  that  30  contiguous  6-mc  chan- 
nels, ranging  upward  from  40  mc, 
be  assigned  to  television.  This 
would  absorb  the  present  FM  band. 

Deciding  Allocations 

One  of  the  most  difficult  prob- 
lems confronting  the  RTPB,  ob- 
servers feel,  will  be  that  of  settling 
allocations  as  between  FM  and 
television,  with  adherents  of  both 
groups  seeking  virtually  the  same 
frequency  range.  Until  the  precise 
allocations  are  established,  set 
manufacturers  will  not  be  able  to 
gear  themselves  for  production.  In 
every  quarter,  the  desirability  of 
having  allocations  set  so  that  both 
transmitter  and  receiver  produc- 
tion can  be  planned  well  in  ad- 
vance, has  been  emphasized. 


PROSPECTS  for  legislation 
amending  the  Communications  Act 
at  this  session  of  Congress  are  re- 
garded as  "slight"  by  FCC  Chair- 
man James  Lawrence  Fly. 

At  a  press  conference  in  Ashe- 
ville,  N.  C.  April  15,  during  a  meet- 
ing of  the  North  Carolina  Assn.  of 
Broadcasters,  Mr.  Fly  declared  his 
personal  view  was  that  there  is 
only  a  remote  chance  of  new  legis- 
lation being  enacted  at  this  session, 
presumably  alluding  to  the  pending 
White- Wheeler  bill  on  which  hear- 
ings already  have  been  held. 
Chairman  Wheeler  (D-Mont.),  on 
the  other  hand,  declared  earlier  the 
same  week  that  he  thought  his  com- 
mittee would  report  out  a  revised 
measure  [Broadcasting,  April  17]. 


a  ei 


Jarman  Appointed 

The  press  conference  was  held 
following  a  round-table  session  of 
the  30  broadcasters,  representing 
20  North  Carolina  stations,  with 


PENDING  APPLICATIONS  FOR  FM  STATIONS 


LOCATION 


ALABAMA 
Montgomery 


Montgomery 

CALIFORNIA 
Fresno 
Hollywood 

Los  Angeles 
Los  Angeles 
Los  Angeles 
Oakland 

Riverside 

San  Bernardino 


San  Francisco 
San  Francisco 
San  Francisco 
Stockton 

COLORADO 
Denver 


Denver 


DEI  AWARE 
Wilmington 


DISTRICT  OF 
COLUMBIA 
Washington 
Washington 


Washington 

FLORIDA 
Tampa 


GEORGIA 
Atlanta 


ILLINOIS 
Chicago 
Chicago 


Chicago 
Chicago 

Chicago 


APPLICANT 


Approxi- 
Frequency  Coverage  mate 
(KC)     (Sq.  Mi.)  Cost  (?) 


Montgomery  Broadcasting  Co.,  Inc. 
(WSFA)  (1/3  interest  owned  by  R. 
F.  Hudson,  publisher  of  Montgomery 
Advertiser)    43,500 

G.  W.  Covington,  Jr.   (WCOV)   45,500 

J.  E.  Rodman  (KFRE)   44,100 

Columbia    Broadcasting     System  Inc. 

(KNX)   43,100 

Earle  C.  Anthony  Inc.  (KECA)  (KFI)  43,700 

National  Broadcasting  Co.,  Inc.   44,100 

Standard  Broadcasting  Co.  (KFVD)__  45,300 
Tribune  Bldg.  Co.   (KLX)  (Interlock- 
ing ownership   Oakland   Tribune)   46,500 

The    Broadcasting    Corp.    of  America 

(KPRO)    43,500 

The  Sun  Company  of  San  Bernardino, 
Cal.  (Publisher  of  San  Bernardino 
Sun  and  Telegram,  daily  news- 
papers)  44,100 

Don  Lee  Broadcasting  System  ( KFRC )  43,500 
National  Broadcasting  Co.  Inc  (KPO)  43,900 
Associated  Broadcasters,  Inc.  (KSFO)  43,100 
E.  F.  Peffer    (KGDM)    45,900 


KLZ  Broadcasting  Co.  (KLZ).  Officers 
are  Directors  or  Stockholders  in  the 
Oklahoma  Publishing  Co.,  publ'shers 
of  The  Daily  Oklahoman,  Oklahoma 
City  Times  and  Farmer-Stockman)  43,500 

National  Broadcasting  Co.  Inc.  (KOA)  43,900 


WDEL  Inc.  (WDEL)  (Ownership  af- 
filiated with  Lancaster  Newspapers 
Inc.)    44,500 


Capital  Broadcasting  Co.   (WWDC)  —  46,700 
The   Evening    Star   Broadcasting  Co. 
(WMAL).    (Applicant  is  subsidiary 
of  the  Washington  Star)   __      __   _  47,100 
National  Broadcasting  Co.  Inc.  (WRC)  44,300 


The     Tribune     Company  (WFLA). 
(Publisher   of   Tampa  Tribune)  


The  Constitution  Publishing  Co.  (Pub- 
lisher of  the  Atlanta  Constitution )  _  45,300 


Chicago  Federation  of  Labor  (WCFL)  47,900 

Drovers  Journal  Publishing  Co. 
(WAAF).  (Publishers  of  Chicago 
Daily  Drovers  Journal  and  owners  of 
Omaha  Journal-Stockman)    48,700 

National      Broadcasting       Co..  Inc. 

(WMAQ)    46,300 

Oak  Park  Realty  and  Amusement  Co. 
(Subsidiary  of  Loew's  Inc.,  producers 
and  d;stributors  of  motion  pictures)  47,900 
WJJD  Inc.   (WJJD)    44,700 

(Continued  on  -page  22) 


the  FCC  chairman.  J.  Frank  Jar- 
man,  WDNC  Durham,  was  elected 
president  of  the  Association,  suc- 
ceeding Bryce  P.  Beard,  of  WSTP 
Salisbury.  Richard  A.  Dunlea, 
WMFD  Wilmington,  was  elected 
vice-president  and  Harold  Essex, 
WSJS  Winston-Salem,  secretary- 
treasurer.  New  directors  are  Allen 
E.  Wannamaker,  WGTM  Wilson, 
and  E.  Z.  Jones,  WBBB  Burling 
ton.  Mr.  Fly  was  the  principal 
speaker  at  a  dinner  Friday  night. 

Asked  about  new  legislation,  Mr. 
Fly  stressed  the  need  for  unifica- 
tion of  international  carriers  look 
ing  toward  establishment  of 
monopoly  which  could  cope  with 
British  competition  and  assure 
American  carriers  of  a  fair  deal. 
The  Senate  already  has  adopted 
a  resolution  authorizing  an  inquiry 
into  the  whole  subject  of  an  inter- 
national merger. 

"This  is  an  ideal  principle  and 
a  practical  one,"  Mr.  Fly  declared. 
"It  is  surprising  how  little  oppo 
sition  there  is  to  such  an  under 
taking." 

Through  such  a  merger,  the 
chairman  declared  that  useless  dup 
lication  would  be  eliminated  and 
maximum  use  made  of  scarce  radio 
frequencies.  There  should  result,  he 
said,  an  increased  flow  of  traffic 
by  virtue  of  lowered  press  rates 
and  thereby  provide  an  increased 
budget  of  information  which  would 
tend  to  create  common  understand- 
ing among  people  of  the  world. 

Chairman  Fly  asserted  the  Com 
mission  has  no  plans  under  consid 
eration  which  would  restrict  pres 
ent  standard  broadcast  operators 
from  engaging  in  FM.  On  the  con 
trary,  he  declared,  the  present  pol 
icy  is  to  encourage  broadcasters 
to  enter  the  new  field,  as  probably 
the  best  qualified. 

FM  Field  Open 

Asked  about  television,  Mr.  Fly 
declared  there  are  no  technical  ob 
stacles  in  the  way  of  commercial 
operation  or  production  of  equip 
ment  upon  cessation  of  hostilities 
He  asserted  that  development  of 
31  400  television  during  wartime  perhaps 

has  eclipsed  the  previous  decade 
of  experimentation  and  makes  in 
troduction  of  the  visual  art  a  logi 
cal  step.  Unquestionably,  he  said 
technical  improvements  will  come 
with  the  natural  growth  of  the  new 
art. 

Predicting  television  transmis 
sion  in  metropolitan  areas  as  soon 
as  the  freeze  on  equipment  is  lifted 
the  chairman  said  smaller  com 
munities,  chiefly  because  of  the  ex- 
pense involved  in  operation,  prob 
ably  would  have  to  wait  for  the 
establishment  of  television  net. 
works.  It  may  well  be,  he  said,  that 
there  will  be  "transcontinental  FM 
and  television  employing  the  use 
of  high  frequency  radio  relays." 

Mr.  Fly  left  Asheville  April  16 
for  Jacksonville,  to  attend  a  meet- 
ing of  Florida  broadcasters  on 
April  18.  He  is  expected  to  return 
to  Washington  this  week. 


17,299 
4,761 


24,752 

34,000 
34,000 

~7,006 

1,216 

43,000 


17,101 
18,050 


19,696 


6,400 


8,020 


5,600 


7,380 
10,800 

10,800 
10,800 


10,800 
10,800 


47,400 
44,750 

64,975 

194,900 
103,065 
190,000 
46,010 

17,750 

14,000 
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190,000 
36,000 
25,000 
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Army,  Navy  Drop  Disclaimer  Requirement 


iPolicy  of  Services 
On  Endorsement 
Unchanged 

By  MARY  ZURHORST 

DISCLAIMERS  on  commercial 
programs  presenting  armed  forces 
personnel  or  on  commercial  broad- 
casts originating  from  camps,  posts, 
or  stations  were  abolished  last 
week  by  the  Army  and  Navy. 

It  is  assumed  the  action  was  tak- 
en in  the  belief  that  listeners,  be- 
cause of  the  constant  repetition  of 
the  announcements  informing  the 
public  of  military  policy  on  pro- 
grams originating  from  Army  and 
Navy  installations,  are  well  aware 
that  sponsor  products  are  not  en- 
dorsed. All  broadcasts  from  bases 
have  carried  disclaimer  announce- 
ments at  the  close  of  the  program. 

Policy  Unchanged 

The  Navy  first  used  the  dis- 
claimer phrase  in  October  1938,  on 
the  Magic  Key  of  RCA.  This  was 
the  first  commercial  program  in 
which  Navy  personnel  participated. 
Although  neither  the  Army  nor  the 
Navy  has  ever  dictated  a  specific 
announcement  stating  the  military 
policy  of  not  endorsing  commercial 
products,  both  services  have  out- 
lined a  disclaimer  that  has  been 
followed  by  broadcasters  on  the 
programs  concerned. 

The  wording  generally  used  fol- 
lows the  form,  "The  appearance  of 
Naval  (or  Army)  personnel  on  this 
program  does  not  constitute  an  en- 
dorsement of  the  product,  since  the 
Navy  (or  Army)  does  not  endorse 
any  product." 

Cancellation  of  the  disclaimer, 
however,  does  not  in  any  way  affect 
the  policy  of  the  services  as  to  com- 
mercial endorsement. 

Before  creation  of  the  War  Dept. 


Radio  Branch  early  in  1941,  the 
Army  did  not  allow  commercial 
programs  to  originate  from  Army 
camps  or  bases.  However,  soon 
after  Col.  E.  M.  Kirby  became 
civilian  advisor  to  the  Secretary  of 
War,  and  with  the  establishment  of 
the  Radio  Branch  in  April  1941, 
the  War  Dept.  policy  was  altered 
to  permit  commercial  as  well  as 
sustaining  programs  to  originate 
at  camps  and  posts  provided*  the 
disclaimer  was  used. 

Industry  Notified 

On  Saturday,  April  15,  the  War 
Dept.  and  Navy  Dept.  issued 
notices  to  the  presidents  of  the 
four  major  networks  and  the 
NAB  cancelling  the  disclaimer  on 
commercial  programs  originating 
from  military  camps,  posts  or  sta- 
tions or  on  commercial  programs 
featuring  military  personnel. 


The  Navy  and  Army  letters,  in- 
cluded in  a  Special  Information 
Bulletin  sent  by  the  NAB  to  all 
radio  stations  and  networks  in  the 
country  on  April  21,  follow: 

"Reference  is  made  to  your  letter 
of  Jan.  31,  1944. 

"Effective  this  date  it  is  no  long- 
er necessary  to  use  a  disclaimer 
clause  when  (1)  a  commercial  pro- 
gram originates  from  a  Naval,  Ma- 
rine Corps  or  Coast  Guard  estab- 
lishment and  (2)  when  personnel 
of  the  Navy,  Marine  Corps  or  Coast 
Guard  are  participants  in  a  com- 
mercial program  provided  no  en- 
dorsement of  the  product  adver- 
tised is  inferred  and  that  in  the 
case  of  participation  of  personnel 
no  commercial  announcement  is 
used  immediately  preceding  or  im- 
mediately following  such  appear- 
ances. 


"A  musical  curtain,  bridge  or  any 
other  form  of  definite  break  will  be 
adequate  separation  between  Naval 
personnel  and  commercial  an- 
nouncements. 

J.  Harrison  Hartley 

Lieutenant  Commander,  USNR 

Officer-in-Charge,  Radio  Section." 

Army  Letter 

"War  Department  is  happy  to  be 
able  to  advise  you  that,  effective 
immediately  the  disclaimer  which 
it  has  required  be  used  on  broad- 
casts emanating  from  Army  in- 
stallations, is  no  longer  necessary. 

"Will  you  take  the  necessary 
steps  to  advise  your  committee  to 
that  effect? 

Jack  W.  Harris,  Major,  A.U.S. 

Acting  Chief,  Radio  Branch." 


Easing  of  Disc  Announcement  Is  Seen 


North  Carolina  Session 
Petitions  FCC;  Fly 
Infers  Support 

RELAXATION  of  rules  requiring 
the  identification  of  recorded  and 
electrical  transcriptions  at  the  be- 
ginning and  end  of  each  rendition 
was  requested  of  the  FCC  last 
week  by  the  North  Carolina  Assn. 
of  Broadcasters,  with  indications 
from  FCC  Chairman  James  Law- 
rence Fly  himself  that  the  Commis- 
sion might  be  disposed  to  consider 
favorably  a  modification  of  the 
long  established  rule. 

Resolution  Adopted 

A  formal  resolution  adopted  by 
the  State  association  at  its  meeting 
in  Asheville,  N.  C.  April  15  was 
forwarded  to  the  Commission. 
Chairman  Fly,  who  attended  the 


sessions  on  April  14  and  15,  advised 
the  some  30  broadcasters  that  no 
organized  effort  toward  easing  of 
the  rule  had  been  presented  to  the 
Commission  in  recent  years.  He 
added,  however,  that  he  felt  the 
FCC  "may  give  consideration  to 
such  regulations". 

Modification  Asked 

The  resolution  adopted  by  the 
Association  provides: 

"We  respectfully  request  and 
urge  the  Federal  Communications 
Commission  to  modify  existing 
regulations  requiring  identification 
of  recordings  and  electrical  tran- 
scriptions at  the  beginning  and  the 
end  of  programs  and  announce- 
ments." 

It  was  agreed  at  the  meeting  that 
while  some  regulation  is  desirable 
to  prevent  possible  deception,  the 
present  rule  is  too  stringent.  It 


FCC  CHAIRMAN  FLY  and  members  of  the  North 
Carolina  Assn.  of  Broadcasters  gathered  for  a  group 
picture  at  Grove  Park  Inn,  Asheville,  N.  C,  follow- 
ing a  two-day  meeting.  Front  row  (1  to  r)  :  R.  A. 
Dunlea,  WMFD  Wilmington,  newly-elected  vice- 
president  of  the  association;  J.  Frank  Jarman, 
WDNC  Durham,  new  president;  Don  S.  Elias,  WWNC 
Asheville;  Miss  Regina  Schubel,  Duane  Jones  Co., 
N.  Y.;  Mr.  and  Mrs.  E.  Z.  Jones,  WBBB  Burlington; 
William  Dannebarger,  Atlanta  office,  UP;  Lee  Chad- 
wick,  WWNC  and  Mr.  and  Mrs.  Paul  Moyle,  WFNC 
Fayetteville.  Second  row:  Mr.  and  Mrs.  Jonas  Wei- 


land,  WFTC  Kinston;  Charles  Hicks  Jr.,  Miss  Hunter 
Marshall  and  Mrs.  Charles  Marshall,  WSOC  Char- 
lotte; Pat  McSwain,  WGNC  Gastonia;  Jimmy  Hagan, 
WWNC  Asheville;  Allan  Wanamaker,  WGTM  Wil- 
son. Back  row:  Richard  H.  Mason  and  O.  L.  Car- 
penter, WPTF  Raleigh;  Earl  Gammons,  Washington 
CBS  director;  Charles  Crutchfield,  WBT  Charlotte; 
Chairman  Fly;  Bryce  Beard,  WSTP  Salisbury,  re- 
tiring president;  A.  D.  Willard  Jr.,  WBT  Charlotte; 
Charles  Marshall,  WSOC  Charlotte;  G.  O.  Shepherd, 
WAYS  Charlotte,  Fred  Fletcher,  WRAL  Raleigh. 
Modification  of  the  disc  rule  was  urged. 


was  pointed  out  in  the  discussion 
that  electrical  transcriptions  of  the 
high  fidelity  type  are  equivalent 
to  or  better  than  the  quality  of 
most  network  programs,  limited  by 
the  frequency  capacity  of  telephone 
lines.  The  question  of  modification 
of  the  requirement  often  has  been 
raised  by  stations  and  transcription 
producers,  on  the  ground  that  re- 
corded programs  thereby  are  "stig- 
matized". 

Present  Rules 

The    existing    rules  governing 

mechanical  records  are  as  follows: 

3.407  Mechanical,  Records.  Each 
broadcast  program  consisting  of  a 
mechanical  record  or  a  series  of  mech- 
anical records  shall  be  announced  in  the 
manner  and  to  the  extent  set  out 
below. 

(a)  A  mechanical  record  or  a  series 
thereof,  of  longer  duration  than  30 
minutes,  shall  be  identified  by  appro- 
priate announcement  at  the  beginning 
of  the  program,  at  each  30-minute 
interval,  and  at  the  conclusion  of  the 
program:  Provided,  however,  That  the 
identifying  announcement  at  each  30- 
minute  interval  is  not  required  in  case 
of  a  mechanical  record  consisting  of  a 
single,  continuous,  uninterrupted 
speech,  play,  religious  service,  sym- 
phony concert,  or  operatic  production 
of  longer  duration  than  30  minutes. 

(b)  A  mechanical  record,  or  a  series 
thereof,  of  a  longer  duration  than  5 
minutes,  and  not  in  excess  of  30 
minutes,  shall  be  identified  by  an  appro- 
priate announcement  at  the  beginning 
and  end  of  the  program. 

(c)  A  single  mechanical  record  of  a 
duration  not  in  excess  of  5  minutes 
shall  be  identified  by  appropriate  an- 
nouncement immediately  preceding  the 
use  thereof. 

(d)  In  case  a  mechanical  record  is 
used  for  background  music,  sound  ef- 
fects, station  identification,  program 
identification  (theme  music  of  short 
duration ) ,  or  identification  of  the 
sponsorship  of  the  program  proper, 
no  announcement  of  the  mechanical 
record  is  required. 

(e)  The  identifying  announcement 
shall  accurately  describe  the  type  of 
mechanical  record  used,  i.e.,  where  an 
electrical  transcription  is  used  it  shall 
be  announced  as  a  "transcription,"  or 
an  "electrical  transcription,"  or  as 
"transcribed"  or  "electrically  tran- 
scribed," and  where  a  phonograph 
record  is  used  it  shall  be  announced  as 
a  "record". 
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Labor  Board  Asks  AFM  to  End  Strike 


Green  Repudiates  Union 
For  WJJD,  KSTP 
Stoppages 

THE  NATIONAL  War  Labor 
Board  late  Friday  requested  the 
AFM  to  direct  its  members  on 
strike  at  WJJD  Chicago  to  return 
to  work  immediately  and  to  follow 
orderly  procedures  for  settling  the 
dispute.  The  following  telegram 
was  sent  by  Clyde  M.  Mills,  chief  of 
the  Strike  Section  of  the  Board,  to 
James  C.  Petrillo,  AFM  president; 
William  J.  Friedman  as  counsel  to 
WJJD,  and  Edward  Benkert,  sec- 
retary of  Local  10,  AFM: 

"The  Secretary  of  Labor  and  the 
U.  S.  Conciliation  Service,  under 
authority  of  the  President's  Exec- 
utive Order  and  the  War  Labor 
Disputes  Act,  certify  today  to  the 
NWLB  the  dispute  involving  AFM 
Local  10  and  Radio  Station  WJJD. 
The  NWLB  is  informed  that  some 
members  of  Local  10  are  engaged 
in  a  work  stoppage. 

Violates  Pledge 

"This  work  stoppage  is  in  viola- 
tion of  labor's  pledge  to  the  Presi- 
dent and  the  national  policy  of  the 
Government  that  there  shall  be  no 
strikes  for  the  duration  of  the  war. 
You  are  directed  to  convey  to  your 
members  the  request  of  the  NWLB 
that  they  return  to  their  jobs  im- 


mediately and  follow  the  orderly 
procedures  set  up  by  their  Govern- 
ment for  the  disposition  of  labor 
disputes  in  wartime." 

The  NWLB  action  was  taken  fol- 
lowing a  repudiation  by  William 
Green,  president  of  the  AFL,  of 
"make-work"  strikes  called  by  Mr. 
Petrillo  at  WJJD  and  the  Minneap- 
olis studios  of  KSTP.  Mr.  Green 
termed  the  strikes  a  violation  of  the 
AFL's  "no  strike"  pledge  during 
wartime. 

Mr.  Green  notified  Ralph  L.  At- 
lass,  president  of  WJJD,  that  he 
would  call  upon  AFM  officers  to 
order  the  musicians  to  return  to 
work  and  settle  the  dispute  through 
mediation.  As  Broadcasting  went 
to  press  Friday,  Mr.  Green  had 
not  yet  been  able  to  reach  Mr. 
Petrillo  in  Chicago  by  telephone. 

A  spokesman  for  Mr.  Green  as- 
serted that  the  AFL  head  was  in 
disagreement  with  newspaper  re- 
ports that  his  telegram  to  Mr. 
Atlass  implied  criticism  of  Mr. 
Petrillo's  tactics  in  calling  off  the 
musicians  from  the  station.  It  was 
pointed  out  that  Mr.  Green  can- 
not enter  into  the  merits  of  a  lo- 
cal dispute  but  that  in  conformity 
with  the  general  AFL  policy 
against  strikes  in  wa/rtime,  he 
would  urge  Mr.  Petrillo  to  have 
the  men  return  to  their  jobs  and 
submit  the  case  to  the  proper 
agency  for  conciliation. 


A  similar  assurance  was  made 
by  Mr.  Green  to  Stanley  Hub- 
bard, president  of  KSTP,  who  had 
refused  union  demands  for  a  59% 
wage  increase  and  an  addition  of 
eight  members  to  its  staff  of  20 
musicians.  In  a  statement  to  the 
Minneapolis  AFM  local,  Mr.  Hub- 
bard declared  he  was  "tired  of 
being  sandbagged"  into  hiring 
more  men  than  he  needed  and 
asked  for  "a  showdown"  to  de- 
termine whether  the  Government 
will  tolerate  "illegitimate  union 
activity". 

Musicians  at  WJJD  failed  to 
report  for  work  on  April  13  after 
the  station  refused  a  union  de- 
mand to  double  to  20  the  number 
of  musicians  employed  [Broad- 
casting, April  17].  Last  Wednes- 
day the  musicians  removed  their 
instruments  from  the  studios,  tell- 
ing station  officials  they  had  been 
advised  by  Mr.  Petrillo  "to  look 
for  jobs  elsewhere". 

Following  the  WJJD  walkout, 
Mr.  Atlass  sent  the  following  tele- 
gram to  Mr.  Green: 

A  strike  has  been  called  on  our  station 
by  the  Chicago  Federation  of  Musicians. 
There  is  no  dispute  over  wages  or  working 
conditions.  The  union  demand  is  that  we 
employ  20  men  to  do  the  work  now  being 
easily  done  by  10  men  now  working  a  25- 
hour  week.  This  demand  is  contrary  to  the 
public  interest.  It  is  economical'y  un- 
sound. 

We  have  asked  the  Chicago  Federation 
of  Musicians  to  have  the  dispute  settled 
by  the  appropriate  governmental  agency 
established  for  this  purpose.  They  have  re- 


fused the  services  of  the  U.  S.  conciliators 
and  all  other  established  agencies.  We  have 
appealed  to  James  C.  Petrillo,  president  of 
the  AFM.  He  cannot  be  reached  by  tele- 
phone and  has  not  answered  our  wire. 

We  are  financially  responsible.  We  are 
agreeable  that  the  results  of  any  govern- 
mental determinafon  of  this  dispute  be 
made  retroactive.  There  has  been  no  strike 
vote  by  our  employes.  Recalling  labor's  'no- 
strike'  pledge  we  are  asking  that  you  use 
your  office  to  call  off  this  strike  and  see 
that  any  matter  in  dispute  is  referred  to 
the  Government  agencies  established  for 
this  very  purpose.  We  will  abide  by  their 
decision. 

In  reply  to  this  telegram,  Mr. 
Green  advised: 

Regret  to  learn  of  strike  of  musicians 
employed  in  your  radio  station.  Such  strike 
cannot  be  authorized  by  the  American 
Federation  of  Labor.  It  is  in  violation  of 
the  no-strike  pledge.  Grievances  should  be 
taken  up  for  settlement  through  agencies 
created  for  settling  controversies  which 
may  arise  between  employers  and  employe. 
Will  call  upon  officers  of  the  musicians  in- 
ternational union  to  return  to  work  and 
settle  the  grievance  as  herein  suggested. 

Mr.  Atlass  replied  to  Mr.  Green 
as  follows: 

Thank  you  for  the  wire.  It  is  gratifying 
to  know  we  have  your  support  to  conduct 
this  labor  dispute  through  orderly  proc- 
esses. We  are  prepared  to  proceed  at  once 
before  the  War  Labor  Board  or  other  Gov- 
ernment agencies. 

AFM  Demands 

Petrillo's  demands  of  WJJD  Chi- 
cago are  that  the  station  double 
to  20  the  number  of  musicians  it 
now  employs,  and  at  the  same  rate 
of  $75  weekly  for  a  maximum  five- 
hour,  five-day  week.  Five  girl  cler- 
ical workers,  in  addition  to  their 
own  duties  are  turning  platters  at 
WJJD  during  the  strike.  They 
have  police  protection. 

The  union  has  refused  govern- 
ment conciliation  in  the  dispute,  al- 
though both  stations  have  agreed 
to  abide  by  any  American  Federa- 
tion of  Labor  decision. 

Following  is  the  statement  Hub- 
bard sent  to  the  AFM,  Minneapolis 
Local  No.  73: 

"We  are  tired  of  being  sandbagged  by 
the  musicians'  union  into  agreeing  to 
hire  men  we  do  not  need,  and  it 
seems  to  us  it  is  about  time  for  a 
showdown  to  determine  whether  the  gov- 
ernment is  going  to  stand  for  sandbag- 
ging   and    illegitimate    union  activity. 

"The  sandbagging  started  at  a  time 
when  stations  agreed  to  a  quota  to  re- 
lieve unemployment  among  musicians 
caused  by  the  making  of  transcriptions. 
It  was  not  long  after  stations  had  agreed 
to  the  quota  that  we  .  discovered  so-called 
unemployment  due  to  transcriptions  was 
a  farce,  and  the  whole  matter  had  been 
misrepresented  to  us  by  the  AFM. 

Should  Notify 

"Now  that  Petrillo  has  put  a  ban  on  the 
making  of  transcriptions  and  is  demand- 
ing a  royalty  from  transcription  and 
record  makers,  his  only  fair  move  should 
be  to  notify  stations  that  the  quota  is 
no  longer  necessary,  and  his  union  should 
not  only  refrain  from  making  a  quota 
but  from  demanding  that  a  certain  num- 
ber of  musicians  be  hired.  They  should 
confine  their  activities  to  the  amount 
of  wages  to  be  paid.  Instead  of  asking 
stations  to  pay  royalty  in  the  form  of  a 
quota,  Petrillo  should  be  paying  high 
tribute  to  the  stations  for  the  musicians 
we  have  been  hiring  all  these  years  since 
they  were  kicked  out  of  theaters  by  the 
motion   picture  industry. 

"We  have  agreed  to  meet  the  wage  de- 
mands of  the  union,  subject  of  course, 
to  approval  of  the  War  Labor  Board,  and 
the  only  issue  is  whether  we  shall  em- 
ploy men  we  do  not  need.  To  carry  out 
our  firm  determination  of  supporting 
the  war  effort  100%  we  would  rather 
suffer  the  inconvenience  of  this  strike 
than  be  forced  to  employ  men  we  do 
not  need  at  a  time  when  our  government 
is  scraping  the  bottom  of  the  barrel 
in    search    of  manpower. 

"Two  state  conciliators  tried  to  sett'e 
this  strike  but  they  were  unable  to  do 
anything  with  the  union,  so  they  gave 
up.  We  requested  that  the  WLB  take 
jurisdiction,   and  they  arranged   with  the 

(Continued  on  page  83) 
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NATIONAL  BROADCASTING  COMPANY'S  PROGRAM  FACILITIES  FOR  NATIONAL  POLITICAL  CONVENTIONS 

CHICAGO  STADIUM  -  1944 


SEVERAL  TONS  of  microphones,  amplifying  units, 
intricate  control  panels,  telephones,  teletypwritei  s, 
shortwave  equipment,  special  wiring,  cables  and  other 
equipment  is  involved  in  the  engineering  of  this  NBC 
communications  layout  for  sight  and  sound  coverage 


of  the  forthcoming  national  political  conventions  (Re- 
publican-June 26,  Democratic- July  19)  to  be  held 
in  Chicago  Stadium.  The  more  than  50  microphones  lo- 
cated on  the  floor  and  certain  other  facilities  will  be 
shared  by  the  four  networks  [Brjadcasting,  Mar.  6]. 
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BACK  THEY  COME 
FOR  MORE! 


Everybody  knows  1943  was  a  year  in  which  many 
former  non-advertisers  finally  climbed  on  the  band- 
wagon— a  year  in  which  many  small  advertisers  be- 
came big  advertisers. 

During  1943,  this  "new  blood"  accounted  for  a 
large  part  of  the  total  list  for  most  advertising  me- 
dia. At  WHO,  however,  86%  of  our  advertisers 
during  1943  were  RENEWAL  users! 

To  us,  that  seems  to  prove  several  things.  First, 
that  WHO  has  long  served  most  of  the  logical  ad- 
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vertisers  in  Iowa  Plus.  Second,  that  WHO  must 
certainly  have  done  a  job  for  old  advertisers,  to  get 
such  high  renewals  even  during  a  boom  year  for 
new  advertisers.  Third,  that  WHO  still  finds  ways 
to  serve  new  advertisers,  despite  an  unprecedented 
demand  for  time. 

We  thought  you'd  be  interested! 

WHO 

""|"  for  IOWA  PLUS !  + 

DES  MOINES  .  .  .  50,000  WATTS 

B.  J.  PALMER,  PRESIDENT 
J.  O.  MALAND,  MANAGER 

FREE  8i  PETERS,  INC  .  .  .  National  Repreaentative. 
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Ludlam  Succeeds  Phil  Cohen 
As  OWI  Radio  Bureau  Chief 

New  Director  Plans  Close  Cooperation  With  Industry; 
Jack  Mullen  to  Direct  New  York  Office 


GEORGE  P.  LUDLAM,  deputy 
chief  in  charge  of  the  New  York 
office  of  the  OWI  Domestic  Radio 
Bureau,  was  named  last  week  to 
become  chief  of  the  Bureau,  suc- 
ceeding Philip  H.  Cohen  who  re- 
signed after  serv- 
ing OWI  and  its 
predecessor  agen- 
cy, Office  of  Facts 
and  Figures,  for 
two  and  one-half 
years. 
A  n  nouncement 
K'^S'H    °f    Mr.  Cohen's 

dks^lk        J     resignation  was 

made  by  George 
Mr.  Cohen  W.  H  e  a  1  y  Jr., 
OWI  Domestic 
Director,  who  explained  that  when 
Mr.  Cohen  assumed  the  position  of 
chief  last  November  he  did  so  with 
the  understanding  that  he  would 
accept  for  a  term  of  six  months. 
Mr.  Cohen  plans  to  enter  the  mili- 
tary service. 

The  operations 
of  the  New  York 
office  will  be  di- 
rected for  the 
present,  by  Jack 
Mullen,  former 
vice-president  of 
Benton  &  Bowles, 
who  will  continue 
in  charge  of  the 
editorial  and  pro- 
duction division.  ]yfr>  Mullen 
He  has  been  with 

OWI  about  a  year  and  was  one  of 
the  original  radio  consultants  of 
the  Bureau. 

Well  Known  in  Radio 

Mr.  Ludlam  is  well  known  in 
industry  circles,  having  had  14 
years  experience  in  radio,  includ- 
ing six  years  with  NBC's  program 
department.  For  several  years  he 
headed  his  own  program  building 
agency,  organizing  and  producing 
shows  for  commercial  accounts. 
Prior  to  entering  the  OWI  in  Feb- 
ruary, 1943,  he  was  assistant  chief 
of  the  radio  division  of  the  Office 
of  Civilian  Defense.  He  is  a  gradu- 
ate of  Harvard,  class  of  1925. 

In  assuming  his  new  post,  Mr. 
Ludlam  plans  to  work  closely  with 
the  industry ;  through  the  War  Ad- 
vertising Council,  in  carrying  on 
the  operations  of  the  Bureau.  He  is 
deeply  appreciative  of  radio's  con- 
tributions to  war  information  cam- 
paigns. "After  all",  he  told  Broad- 
casting, "it  is  the  cooperation  ex- 
tended by  the  advertisers,  agencies, 
stations  and  networks  which  is  re- 
sponsible for  the  success  of  the 
Bureau's  operation". 

In  leaving  OWI,  Mr.  Cohen,  al- 
though not  yet  33,  leaves  behind  a 
long  career  in  government  as  radio 
producer  and  administrator.  He 
came  to  OFF  in  1941  as  chief  of 
government    liaison    under  Bill 


Lewis,  former  CBS  vice-president, 
who  then  headed  the  Radio  Bu- 
reau. He  continued  in  the  same 
capacity  when  OFF  was  absorbed 
by  OWI,  becoming  deputy  chief  of 
the  Bureau  about  a  year  ago.  He 
became  chief  of  the  Bureau  last 
October,  succeeding  Don  Stauffer 
who  returned  to  his  post  with 
Ruthrauff  &  Ryan. 

Earlier,  in  1936,  Mr.  Cohen 
joined  the  Radio  Division  of  the 
Office  of  Education  where  he  was 
responsible  for  many  innovations 
in  the  field  of  educational  programs, 
including  Americans  All-Immi- 
grants All,  Wings  For  The  Mar- 
tins, and  Gallant  American  Women. 
In  1938  he  studied  BBC  broadcast- 
ing methods  on  a  Rockefeller  Foun- 
dation fellowship,  returned  the  next 
year  to  the  Office  of  Education  and 
in  1940  organized  the  Radio  Pro- 
ject in  cooperation  with  the  Libra- 
ry of  Congress  which  produced  the 
first  important  radio  documentaries 
in  America.  Among  these  were  The 
Ballad  Hunter,  Hidden  History  and 
America  Speaks. 

In  addition  to  his  work  in  pro- 
duction, Mr.  Cohen  has  lectured 
extensively  on  radio  at  Harvard, 
Northwestern  and  other  colleges 
and  has  written  various  articles 
on  broadcasting.  He  has  also  been 
active  in  the  formation  of  the  As- 
sociation for  Education  by  Radio. 


MR.  LUDLAM 


3  FMs,  2  Videos  Sought 

APPLICATIONS  were  filed  with 
the  FCC  last  week  for  three  new 
FM  stations  and  two  new  commer- 
cial television  stations.  Requesting 
new  FM  outlets  are  Cornell  Uni- 
versity, Ithaca,  N.  Y. ;  Tribune 
Building  Co.,  licensee  of  KLX  Oak- 
land, Cal.,  and  the  Associated 
Broadcasters  Inc.,  licensee  of 
KSFO  San  Francisco,  which  also 
applied  for  a  new  commercial  video 
station  for  San  Francisco.  Other 
commercial  video  application,  re- 
turned because  it  was  incomplete, 
was  filed  by  Michael  Alfend  and 
Truman  L.  Brown,  St.  Louis.  Fa- 
cilities requested  in  these  applica- 
tions are  found  on  page  84. 


FCC  Approves  Brush-Moore  Acquisition 
Of  Other  WPAY  50%  After  4  Years 


WHAT  HAD  been  heralded  as  the 
original  newspaper  ownership  case 
was  decided  by  the  FCC  last 
Wednesday  in  granting  the  appli- 
cation of  the  Brush-Moore  News- 
papers Inc.  to  acquire  the  addi- 
tional half  interest  in  WPAY 
Portsmouth,  0.,  for  $20,000.  The 
case,  which  had  been  pending  for 
more  than  four  years,  entailed  the 
issue  of  purported  local  monopoly 
in  public  opinion,  since  the  Ports- 
mouth Times,  Brush-Moore  news- 
paper, is  the  only  newspaper  in  the 
city  and  WPAY  the  only  station. 
Brush-Moore  had  owned  50%  of 
the  station. 

The  Commission,  by  a  4-1  vote, 
approved  the  transfer  of  50% 
interest  from  Chester  A.  Thomp- 
son, Cleveland  investment  banker, 
for  $20,000,  and  also  renewed  the 
license  of  the  station  to  operate  on 
1400  kc  with  250  w  unlimited  time. 
The  case  had  been  fraught  with 
controversy  and  was  regarded  as  a 
test  of  the  newspaper  ownership 
issue  until  the  FCC  last  January 
dismissed  the  newspaper  divorce- 
ment orders  and  decided  to  consid- 
er cases  on  individual  merits. 

Acting  Chairman  Walker  and 
Commissioners  Craven,  Case  and 
Wakefield  voted  for  the  transfer 
and  license  renewal.  Commissioner 


Durr  dissented.  Chairman  Fly  was 
absent  and  Commissioner  Jett  did 
not  vote  because  he  was  not  a 
member  at  the  time  the  case  arose. 

Brush-Moore  also  is  the  owner 
of  WHBC  Canton,  O.,  and  operates 
a  half-dozen  newspapers  in  Ohio 
and  Maryland. 

At  the  same  meeting,  the  FCC 
adopted  as  final,  proposed  findings 
denying  the  application  of  WROL 
Knoxville,  for  modification  of  its 
license  to  change  its  operating  as- 
signment without  prejudice  to  the 
filing  of  an  application  which 
would  not  increase  interference  to 
KWFT  Wichita  Falls,  Tex.,  and 
which  would  otherwise  conform  to 
good  engineering  practices.  The 
station,  operating  on  620  kc  with 
1,000  w  local  sunset  and  500  w 
night,  had  sought  an  increase  in 
power  to  1,000  w  unlimited  time. 

The  Commission  also  adopted 
proposed  findings  of  facts  and  con- 
clusions proposing  to  deny  the  ap- 
plication of  WMAM  Marinette, 
Wis.,  for  modification  of  license  to 
change  hours  of  operation  from 
daytime  only  to  unlimited  time  on 
570  kc  with  100  w  night  and  250 
w  local  sunset.  This  was  done  with- 
out prejudice  to  the  filing  of  an 
application  for  unlimited  time  on 
a  local  frequency. 


Mr.  McConnell 


Two  New  Locals 
Granted   by  FCC 

Valley      Broadcasting  and 

WISH  Group  Acquire  CPs 

CONSTRUCTION  permits  for  two 
new  local  standard  stations  were 
granted  by  the  FCC  last  week,  one 
for  South  Bend 
Ind.,  requested  by 
the  South  Bend 
Broadcasting 
Corp.  which  is 
owned  by  Indiana 
broadcasters  with 
interests  in 
WISH  Indianapo- 
lis, and  the  other 
for  West  Point, 
Ga.,  sought  by 
the  Valley  Broad- 
casting Co.,  a  partnership  which 
also  owns  WDAK  Columbus,  Ga. 
Both  grants  are  subject  to  the 
FCC-WPB  statement  of  policy  of 
Jan.  26  relating  to  the  use  of  re- 
stricted critical  materials. 

C.  Bruce  McConnell,  president 
and  one-third  owner  of  WISH  In- 
dianapolis, is  president  and  51% 
owner  of  South  Bend  Broadcasting. 
WISH  general  manager  Robert  E. 
Bausman  holds  26%  of  the  South 
Bend  Broadcasting  stock  as  secre- 
tary, and  E.  W.  Harris,  also  one- 
third  owner  and  treasurer  of 
of  WISH,  is  treasurer  and  holder 
of  15%  interest  in  the  South  Bend 
corporation.  The  remaining  6%  in- 
terest is  equally  divided  between 
Al  Hosinski,  vice-president,  U.  S. 
Marshal  at  South  Bend,  and  Maj. 
Joseph  G.  Wood,  U.S.A.  Both  are 
Indiana  attorneys.  All  of  the  stock- 
holders are  directors.  Facilities 
granted  the  new  Indiana  local  are 
250  w  unlimited  time  on  1490  kc. 

L.  J.  Duncan,  Leila  A.  Duncan, 
Josephine  A.  (Keith)  Rawls  and 
Effie  H.  Allen,  composing  the  part- 
nership doing  business  as  Valley 
Broadcasting,  were  granted  their 
petition  for  reconsideration  and 
grant  of  application  for  a  new 
local  outlet  for  West  Point,  Ga.  to 
operate  with  250  w  unlimited  time 
on  1490  kc.  Valley  Broadcasting 
in  October  1943  was  granted  per- 
mission to  move  WDAK,  operating 
fulltime  on  1340  kc  with  250  w, 
from  West  Point  to  Columbus,  Ga. 


Two  to  Join  NBC 

TWO  250-watt  stations  join  the 
NBC  Network  as  basic  supple- 
mentary outlets  effective  May  1. 
They  include  WEST  Easton,  Pa., 
operated  on  1400  kilocycles  by  As- 
sociated Broadcasters,  Inc.,  and 
WAZL  Hazelton,  Pa.,  operated  on 
1450  kilocycles  by  Hazelton  Broad- 
casting Service,  Inc.  Additions 
bring  the  total  number  of  NBC 
affiliates  to  148. 


Pure  Oil  Renews 

PURE  OIL  Co.,  Chicago  (gasoline 
and  oil) ,  on  May  8  will  renew  spon- 
sorship of  the  news  program  fea- 
turing H.  V.  Kaltenborn,  7:45-8 
p.m.,  on  33  NBC  stations.  Contract 
is  for  52  weeks.  Agency  is  Leo 
Burnett  Co.,  Chicago. 
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1,207,436 
Civilians  in 
Baltimore  I 


That's  the  latest  Baltimore  area  census 
figure.  There'll  be  no  sudden  collapse  in 
1944  of  Baltimore  worker  payrolls. 
Most  firms  doing  war  work  were 
here  before  the  war  and  will  be 
needed  in  1944.  They  employ 
2/3  of  the  workers.  To  reach 
these  workers  use  W-l-T-H ! 


On  The  Air  24  Hours 
A  Day — 7  Days 
A  Week 


THE  PEOPLES  VOICE  IN  BALTIMORE 

Tom  Tinsley,  President 
Represented  Nationally  by  Headley-Reed 
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DIRECTORY  OF  COMMERCIAL  FM  BROADCASTING  STATIONS  IN  U.  S. 

(Corrected  to  April  22,  1944) 

Frequency  is  Given  in  Megacycles;  Service  Area  in  Square  Miles. Where  Station  is  Connected  With  a  Standard  Broadcast  Station, 

Affiliation  is  Shown  in  Parentheses  Except  Where  Call  Letters  Are  Identical 


CALIFORNIA 


KHJ-FM,  LOS  ANGELES— Licensed 
to  Don  Lee  Broadcasting  System.  Fre- 
quency :  44.5  mc. 

KTLO,  LOS  ANGELES— CP  issued 
to  Metro-Goldwyn-Mayer  Studios  Inc. 
Frequency :  46.1  mc.  Service  Area : 
7,000  sq.  mi. 


CONNECTICUT 


AVDRC-FM,  HARTFORD— Licensed 
to  WDRC,  Inc.  Frequency :  46.5  mc. 
Service  Area  :  6,100  sq.  mi.  Personnel : 
Franklin  M.  Doolittle,  director ;  Carl- 
ton Brown,  transmitter  engineer. 

WTIC-FM,  HARTFORD  —  Licensed 
to  The  Travelers  Broadcasting  Serv- 
ice Corp.  Frequency :  45.3  mc.  Service 
Area :  6,100  sq.  mi.  Personnel :  Leon- 
ard J.  Patrieelli,  director. 


ILLINOIS 


WBBM-FM,  CHICAGO— Licensed  to 
Columbia  Broadcasting  System  Inc. 
Frequency :  46.7  mc. 

WDLM,  CHICAGO  —  Licensed  to 
Moody  Bible  Institute  of  Chicago 
(WMBI).  Frequency:  47.5  mc.  Per- 
sonnel :  Henry  C.  Crowell,  director. 

WEHS,  CHICAGO— CP  issued  to 
WHFC,  Inc.  (WHFC).  Frequency: 
48.3  mc.  Service  Area:  10,800  sq.  mi. 

WGNB,  CHICAGO  —  Licensed  to 
WGN  Inc.  (WGN).  Frequency:  45.9 
mc.  Personnel :  Frank  P.  Schreiber, 
director ;  Estelle  Barnes,  assistant 
manager. 

WWZR,  CHICAGO— Licensed  to  Ze- 
nith Radio  Corporation.  Frequency : 
45.1  mc.  Service  Area  :  10,800  sq.  mi. 
Personnel:  Commander  E.  F.  Mac- 
Donald,  president. 


INDIANA 


WMLL,  EVANSVILLE— Licensed  to 
Evansville  On  The  Air  Inc.  (WEOA- 
WGBF).  Frequency:  44.5  mc.  Serv- 
ice Area :  8,400  sq.  mi.  Personnel : 
Clarence  Leich,  director;  Erwin 
Schoeny,  chief  engineer. 

WOWO-FM,  FORT  WAYNE  — Li- 
censed to  Westinghouse  Radio  Stations 
Inc.  ( WO  WO  -  WGL ) .  Frequency  : 
44.9  mc. 

WABW,  INDIANAPOLIS— CP  is- 
sued to  Associated  Broadcasters  Inc. 
Frequency :  47.3  mc.  Service  Area : 
8,400  sq.  mi. 

WSBF,  SOUTH  BEND— Licensed  to 
South  Bend  Tribune  (WSBT).  Fre- 
quency :  47.1  mc.  Personnel :  F.  D. 
Schurz,  director ;  R.  H.  Swintz,  com- 
mercial manager ;  H.  C.  Cole,  chief 
engineer. 


LOUISIANA 


WBRL,  BATON  ROUGE— Licensed 
to  Baton  Rouge  Broadcasting  Co.  Inc. 
(WJBO).  Frequency:  44.5  mc.  Serv- 
ice Area :  8,100  sq.  mi.  Personnel : 
J.  Roy  Dabadie,  director. 


MASSACHUSETTS 


WBZ-FM,  BOSTON  — Licensed  to 
Westinghouse  Radio  Stations  Inc. 
Frequency :  46.7  me.  Personnel :  C.  S. 
Young,  manager. 

WGTR,  BOSTON— Licensed  to  The 
Yankee  Network  Inc.  Frequency :  44.3 
mc.  Service  Area :  19,000  sq.  mi.  Per- 
sonnel :  John  Shepard  3d,  Chairman 
of  the  Board ;  staff,  see  Yankee  Net- 
work. 

WMTW,  BOSTON — Licensed  to  The 
Yankee  Network  Inc.  Frequency : 
43.9  mc.  Service  Area :  31,000  sq.  mi. 
Personnel :  John  Shepard  3d,  Chair- 
man of  the  Board ;  staff,  see  Yankee 
Network. 

WBZA-FM,  SPRINGFIELD  —  Li- 
censed to  Westinghouse  Radio  Sta- 
tions Inc.  Frequency :  48.1  mc.  Per- 
sonnel :  C.  S.  Young,  manager. 

Wf  AG  -  FM.  WORCESTER— Li- 
censed to  Worcester  Telegram  Publish- 
ing Co.  Inc.  Frequency :  46.1  mc. 


MICHIGAN 


WENA,  DETROIT — Licensed  to  The 
Evening  News  Association  (WWJ). 
Frequency :  44.5  mc.  Service  Area : 
6,800  sq.  mi.  Personnel :  Edwin  K. 
Wheeler,  director;  Carl  Wesser,  chief 
engineer ;  F.  P.  Wallace,  business  man- 
ager. 

WLOU.  DETROIT— Licensed  to  John 
Lord  Booth  "(WJLB).  Frequency: 
44.9  mc.  Personnel :  John  L.  Booth, 
director ;  Eric  Hay,  commercial  man- 
ager ;  Richard  Pavy,  chief  announcer. 


MISSOURI 


KOZY,  KANSAS  CITY— Licensed  to 
Commercial  Radio  Equipment  Co.  Fre- 
quency :  44.9  mc.  Personnel :  Everett 
L.  Dillard,  director;  Elizabeth  White- 
head, stn.  director. 


NEW  JERSEY 


WFMN,  ALPINE — Licensed  to  Ed- 
win H.  Armstrong.  Frequency :  43.1 
mc. 

WAAW,  JERSEY  CITY-NEWARK 
— CP  issued  to  Bremer  Broadcasting 
Corp.  (WAAT).  Frequency  49.5  mc. 
Service  Area  :  6,200  sq.  mi. 


NEW  YORK 


WNBF-FM,  BINGHAMTON  —  Li- 
censed to  Wylie  B.  Jones  Advertising 
Agency.  Frequency :  44.9  mc.  Service 
Area  :  6,500  sq.  mi.  Personnel :  E.  Ray 
McCloskey,  program  director. 


WABC-FM,  NEW  YORK— Licensed 
to  Columbia  Broadcasting  System  Inc. 
Frequency :  46.7  mc.  Personnel :  Ar- 
thur Hull  HayeSj  director. 

WABF,  NEW  YORK — Licensed  to 
Metropolitan  Television  Inc.  Fre- 
quency :  47.5  mc. 

WFGG,  NEW  YORK— CP  issued  to 
William  G.  H.  Finch.  Frequency :  45.5 
mc.  Service  area :  8,500  sq.  mi. 

WGYN,  NEW  YORK— Licensed  to 
Muzak  Ralio  Broadcasting  Station 
Inc.  Frequency  :  44.7  mc.  Personnel : 
C.  J.  Schaefer,  executive  in  charge. 

WHNF,  NEW  YORK— Licensed  to 
Marcus  Loew  Booking  Agency 
(WHN).  Frequency:  46.3  mc.  Per- 
sonnel :  Herbert  L.  Pettey,  director. 

WNYC-FM,  NEW  YORK— Licensed 
to  City  of  New  York.  Municipal  Broad- 
casting System.  Frequency:  43.9  mc. 
Service  Area  :  3,900  sq.  mi.  Personnel : 
M.  S.  Novik,  director;  John  De 
Prospo,  Bertrand  Arnow. 

WBAM,  NEW  YORK— Licensed  to 
Bamberger  Broadcasting  Service  Inc. 
(WOR).  Frequency:  47.1  mc. 

WQXQ,  NEW  YORK— Licensed  to 
Interstate  Broadcasting  Co.  Inc. 
(WQXR).  Frequency:  45.9  mc.  Per- 
sonnel :  John  V.  L.  Hogan,  president ; 
Elliott  M.  Sanger,  exec,  vice-president ; 
Hugh  K.  Boice,  commercial  manager ; 
Russell  D.  Valentine,  chief  engineer. 

WHEF,  ROCHESTER— Licensed  to 
WHEC  Inc.  Frequency :  44.7  mc. 
Service  Area  :  3,200  sq.  mi.  Personnel : 
Gunnar  Wiig,  director ;  Bernard 
O'Brien,  chief  engineer ;  W.  G. 
Adams,  program  director;  Ken.  Spar- 
non,  music  director. 

WHFM,  ROCHESTER— Licensed  to 
Stromberg-Carlson  Co.  (WHAM). 
Frequency :  45.1  mc.  Service  Area : 
3.200  sq.  mi.  Personnel :  William  Fay, 
director. 

WBCA,  SCHENECTADY— Licensed 
to  Capitol  Broadcasting  Co.  Inc.  Fre- 
quency :  44.7  mc.  Network — MBS. 
Personnel  Leonard  L.  Asch,  director. 

WGFM,  SCHENECTADY— Licensed 
to  General  Electric  Company  (WGY). 
Frequency :  48.5  mc.  Service  Area : 
6,600  sq.  mi.  Personnel :  G.  Emerson 
Markham,  manager. 


NORTH  CAROLINA 


WMIT,  WINSTON-SALEM  —  Li- 
censed to  Gordon  Gray  (WSJS).  Fre- 
quency :  44.1  mc.  Personnel :  Gordon 
Gray,  owner ;  Harold  Essex,  manag- 
ing director;  Norris  O'Neill,  business 
manager ;  Robert  C.  Estes,  program 
director ;  Paul  Dillon,  chief  engineer. 


OHIO 


WELD,  COLUMBUS— Licensed  to 
WBNS,  Inc.  (WBNS).  Frequency: 
44.5  mc.  Personnel :  Lester  H.  Nafz- 
ger,  manager  and  chief  engineer ; 
James  Blower,  program  director;  Her- 
bert Welch,  promotion. 


PENNSYLVANIA 


KYW-FM,  PHILADELPHIA  —  Li- 
censed to  Westinghouse  Radio  Sta- 
tions Inc.  Frequency :  45.7  mc.  Per- 
sonnel :  Leslie  Joy,  director ;  James 
Begley,  program  manager ;  Eleanor 
Ulmer,  continuity  &  program  plan- 
ning. 

WCAU-FM,  PHILADELPHIA— Li- 
censed to  WCAU  Broadcasting  Co. 
Frequency :  46.9  mc.  Service  Area : 
9,300  sq,  mi.  Personnel :  Norris  West, 
program  director. 

WFIL-FM,  PHILADELPHIA— Li- 
censed to  WFIL  Broadcasting  Co. 
Frequency :  45.3  mc.  Service  Area : 
9,300  sq.  mi.  Personnel :  Roger  Clipp, 
director ;  Edward  C.  Obrist,  program 
director ;  L.  E.  Littlejohn,  chief  engi- 
neer. 

WIP-FM,  PHILADELPHIA  —  Li- 
censed to  Pennsylvania  Broadcasting 
Co.  Frequency :  44.9  mc.  Personnel : 
Clifford  C.  Harris,  director. 

WLBG,  PHILADELPHIA— CP  is- 
sued to  Seaboard  Radio  Broadcasting 
Corp.  (WIBG).  Frequency:  46.5  mc. 
Service  Area :  9,300  sq.  mi. 

WPEN-FM,  PHILADELPHIA— Li- 
censed to  Wm.  Penn  Broadcasting  Co. 
Frequency :  47.3  mc.  Personnel :  Lew 
London,  director ;  Charles  W.  Burtis, 
chief  engineer. 

KDKA  -  FM,  PITTSBURGH  —  Li- 
censed to  Westinghouse  Radio  Stations 
Inc.  Frequency  :  47.5  mc.  Personnel : 
Patti  Littell,  director. 

WTNT,  PITTSBURGH— Licensed  to 
WWSW,  Inc.  (WWSW).  Frequency: 
44.7  me.  Service  Area :  8,400  sq.  mi. 
Personnel.  Frank  R.  Smith  Jr.,  di- 
rector ;  Marie  Wilk,  program  director. 


TENNESSEE 


WSM-FM,  NASHVILLE  —  Licensed 
to  Nashville  Life  &  Accident  Insur- 
ance Co.  Frequency :  44.7  mc.  Service 
Area :  16,000  sq.  mi.  Personnel :  Mar 
jorie  Cooney,  director. 


UTAH 


KSL-FM,  SALT  LAKE  CITY— CP 
issued  to  Radio  Service  Corporation 
of  Utah.  Frequency  :  44.7  mc.  Service 
Area  :  700  sq.  mi. 


WISCONSIN 


WMFM,  MILWAUKEE — Licensed  to 
The  Journal  Company  (WTMJ). 
Frequency :  45.5  mc.  Service  Area : 
8,500  sq.  mi.  Personnel :  Walter 
Damm,  general  manager ;  L.  W.  Her- 
zog,  station  director ;  R.  G.  Winnie, 
program  director;  Charles  Golling, 
merchandising  and  promotion  man- 
ager ;  D.  W.  Gellerup,  chief  engineer 
(on  leave)  ;  Phillip  Laeser,  transmitter 
supervisor. 

WDUL,  SUPERIOR — Licensed  to 
Head  of  The  Lakes  Broadcasting  Co. 
(WEBC).  Frequency:  44.5  mc.  Wal- 
ter C.  Bridges,  general  manager ;  H. 
E.  Westmoreland,  national  sales  man- 
ager ;  John  Miller,  program  director ; 
C.  B.  Persons,  chief  engineer. 
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FORMULA 

for  a  successful  woman's  program 


Nancy  Grey,  popular  WTMJ  woman  commentator,  visited  London 
in  1935  and  ran  across  a  booklet  in  the  BBC  library,  which  neatly 
sums  up  her  philosophy  about  women's  programs. 

"The  woman  commentator,"  said  the  booklet,  "should  stimulate 
women  into  new  appreciation  or  activity,  to  awaken  them  to  their 
own  potentialities." 

That,  precisely,  is  what  Nancy  Grey  has  been  doing  six  days  a  week 
for  12  years  on  her  popular  8:30-9  a.  m.  "What's  New"  program. 

Each  year  Nancy  and  "Tyro"  (her  portable  transcription  machine) 
spend  three  months  trekking  across  America,  Canada  and  Mexico. 


Wherever  Nancy  and  "Tyro"  go,  they  ferret  out  creative  personali- 
ties that  Nancy  feels  will  stimulate  and  interest  her  vast  listening 
audience. 

As  a  result,  "What's  New"  is  filled  with  live,  throbbing,  interesting 
stories,  interviews  and  comments.  There  is  not  another  woman's 
program  quite  like  "What's  New."  Its  soundness  is  proven  by  the 
audience  that  has  come  to  welcome  Nancy  Grey  as  a  daily  radio 
visitor. 

Here  is  another  of  the  outstanding  programs  that  make  WTMJ 
Wisconsin's  best  programmed,  best  listened  to,  best  selling  station. 


WTMJ 

THE  miLlJUflUKEF  JOURNAL  STflTKM 


Basic  N.B.C.  Station 

National  Representatives,  Edward  Petry  and  Company,  Inc. 
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■Oil  day  Jlony 

49F°*of  cmcmnflTi  s 

BUDIfOCf  LIMBS  TO 


Questions 


Which  station  do 
you  listen  to  most 
during  the  day- 
time? 


% 

1.5 


49.6 


10.2 


11.3 


% 

27.4 


Shown  by  a  Radio  Quiz,  held  through  blind 
ads  in  all  Cincinnati  Papers,  which  brought 
1608  replies.  Received  and  tabulated  by 
two  impartial  Cincinnati  Advertising  Agen- 
cies, these  replies  show  WCPO  Cincinnati's 
most  listended  to  station  ALL  DAY  LONG! 


WCPO 


WCPO  is  under  the  same  sound  management  policy  as  WNOX, 
Knoxville,  Tenn.;  and  WMPS,  Memphis,  Tenn. 


Radio  Highlighted 
On  ANA's  Agenda 

May  1-3  Meet  to  Hear  Results 
Of  Public  Opinion  Survey 

ASSN.  of  National  Advertisers 
will  open  its  three  day  meeting  at 
the  Westchester  Country  Club, 
Rye,  N.  Y.,  May  1-3  with  a  session 
on  new  concepts  of  advertising 
functions,  covering  the  relation  of 
advertising  to  top  management, 
sales  and  public  relations.  Speak- 
ers will  include  Marvin  Bauer,  of 
McKinnsey  &  Co.,  management 
consultants. 

Paul  Ellison,  director  of  adver- 
tising of  Sylvania  Electric  Prod- 
ucts, New  York,  is  chairman  of 
the  program  committee.  Agenda 
has  been  lined  up  with  additional 
speakers  to  be  announced  shortly. 
Highlights  of  the  meeting  for  the 
radio  industry  should  be  a  meeting 
of  the  1944  ANA  radio  committee, 
Tuesday,  May  2,  and  announce- 
ment of  the  results  of  Opinion  Re- 
search Corp.'s  pilot  survey  of  pub- 
lic opinion  on  questions  affecting 
national  advertising,  Wednesday, 
May  3. 

Participating  in  an  afternoon 
panel  discussion  May  1  on  mar- 
keting and  distribution  will  be  Dr. 
Paul  L.  Nystrom,  professor  of 
marketing,  Columbia  U.  School  of 
Business;  Don  Mitchell,  vice-presi- 
dent in  charge  of  sales  of  Sylvania 
Electric  Products;  and  Atherton 
W.  Hobler,  chairman  of  the  board 
of  Benton  &  Bowles.  Moderator 
will  be  Robert  Brown,  of  Pills- 
bury  Flour  Mills. 

ANA  members  will  take  part  in 
a  case  history  session  Tuesday 
morning,  May  2  on  what  advertis- 
ing departments  are  doing  to  build 
for  the  future.  Afternoon  session 
will  concern  Cooperative  Analysis 
of  Broadcasting,  the  Advertising 
Research  Foundation  and  other 
media  research  groups.  There  will 
be  round-tables  on  government  and 
legislative  subjects,  and  on  media 
including  radio. 

Discuss  FM,  Television 

The  1944  radio  committee  will 
discuss  radio  research,  televison, 
FM  and  checking  spot  radio,  Tues- 
day afternoon.  Joseph  M.  Allen, 
of  Bristol-Myers  Co.,  will  preside 
in  the  absence  of  the  committee 
chairman,  D.  B.  Stetler,  of  Stand- 
ard Brands. 

Stories  of  successful  campaigns 
by  national  advertisers  will  be  re- 
viewed at  the  concluding  session 
Wednesday,  when  the  pilot  survey 
results  will  also  be  announced. 

Cyrus  Ching,  U.  S.  Rubber  Co., 
director  of  industrial  and  public 
relations,  will  be  the  Wednesday 
luncheon  speaker. 


P  &  G  Buys  Full  Blue 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati has  ordered  the  full  Blue 
network  Monday  through  Friday, 
12  noon-12.30  p.m.  starting  July  3 
for  an  unnamed  program  [Broad- 
casting, April  17].  Product  and 
agency  have  not  been  determined. 
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TIED  FOR 
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PENDING  FM  APPLICATIONS 


★  THIS  AIN'T  HAY! 


Memphis  is  the  world's  largest  cotton  market, 
handling  more  cotton  than  all  other  American 
markets  combined.  The  value  oi  cotton  and  cot- 
tonseed, grown  and  sold  in  this  vast  Memphis 
area,  totals  two-thirds  of  a  billion  dollarsl 


We  say  that  ain't  hay,  and  we  also  know  that 
WMC  reaches-  this  market  quickly,  effectively, 
dominantly. 


Decatur 


Springfield 
Rock  Island 


Rockford 


Quincy 

INDIANA 
Indianapolis 
Indianapolis 


Indianapolis 


IOWA 

Cedar  Rapids 


Des  Moines 
Dubuque 

Waterloo 

KENTUCKY 
Ashland 
Lexington 

Louisville 


LOUISIANA 
New  Orleans 


MAINE 
Portland 


MARYLAND 
Baltimore 

Baltimore 
Baltimore 
Olney 


Salisbury 

MASSACHUSETTS 
Boston 

Boston 
Holyoke 


Lawrence 
New  Bedford 


Pittsfield 


MICHIGAN 
Battle  Creek 


Dearborn 

Detroit 

Detroit 

Detroit 
Grand  Rapids 

Jackson 
Lansing 
Muskegon 
Port  Huron 

Saginaw 

MISSOURI 
Kansas  City 
St.  Joseph 


St.  Louis 
St.  Louis 


{Continued  from  page  12) 

Commodore  Broadcasting,  Inc.  (WSOY) 
(99.6%  of  stock  owned  by  Decatur 
Newspapers  Inc.,  publisher  of  De- 
catur Herald  and  Review ;  same 
ownership  as  Champaign-Urbana 
(111.)    Evening   Courier)   46,500 

Commodore  Broadcasting  Inc.  (Same 
as    above   _  46,900 

Rock  Island  Broadcasting  Co.  (WHBF) 
(Controlling  stockholders,  officers 
and  directors  own  all  stock  of  J.  W. 
Potter  Publishing  Co.,  publisher  of 
Rock  Island  Argus)      44,500 

Rockford  Broadcasters  Inc.  (WROK) 
(100%  of  stock  owned  by  Rockford 
Consolidated  Newspapers,  Inc.,  pub- 
lishers of  Rockford  Morning  Star  and 
Rockford  Register  Republic)   47,100 

Illinois   Broadcasting  Corp.    (WTAD)  44,100 


Capitol   Broadcasting   Corp.    (WISH)  48,700 
Indianapolis  Broadcasting  Inc.  (WIRE) 
(100%   of   stock   owned   by  Central 

Newspapers    Inc.)    45,300 

WFBM,  Inc.  (WFBM)  (Chief  owners 
are  Harry  M.  Bitner  and  family ; 
Mr.  Bitner  is  publisher  of  Pittsburgh 
Sun-Telegraph,    Hearst   newspaper)  47,700 

The  Gazette  Co.  (Owner  and  Pub- 
lisher of  The  Gazette,  daily)   44,700 

Central    Broadcasting    Co.    (WHO)-  46,100 
Telegraph     Herald     (KDTH)  (Pub- 
lisher of  Telegraph  Herald)    46,500 

Josh  Higgins  Broadcasting  Co.  (KXEL)  44,300 


Ashland  Broadcasting  Co.  (WCMI)  ._  46,100 
American   Broadcasting  Corp.   of  Ky. 

(WLAP)   45,100 

Courier-Journal    and    Louisville  Times 

Co.  (WHAS)    (Publisher  of  Courier-  . 

Journal  &  Times)    45,700 

Loyola  University    (WWL)   44,900 


Portland  Broadcasting  System  Inc. 
(WGAN)  (495  out  of  500  shares 
owned  by  Gannett  Publishing  Co. 
Inc.  (Guy  P.  Gannett),  publisher  of 
Portland  Press  Herald  and  Portland 
Express;  Augusta  Kennebec  Journal 
and  Waterville  Sentinel)   47,100 


The     Baltimore     Radio      Show  Inc. 

(WFBR)    45,900 

Maryland  Broadcasting  Co.  (WITH)  48,900 
The  Monumental  Radio  Co.  (WCAO)__  47,900 
Edwin  H.   Armstrong,   C.   M.  Jansky 

Jr.  and  Stuart  L.  Bailey  d/b  as  FM 

Development  Foundation   43,900 

The      Peninsula      Broadcasting  Co. 

(WBOC)    48,900 

Columbia    Broadcasting    System  Inc. 

(WEEI)    43,500 

Matheson  Radio  Co.  Inc.   (WHDH)__  47,700 
The        Hampden-Hampshire  Corp. 
(WHYN)      (All    stock    of  station 
owned  by  owners  of  Holyoke  Tran- 
script-Telegram and  Daily  Hampshire 

Gazette,  Northampton,  Mass.)   44,100 

Hildreth  &  Rogers  Co.   (WLAW)   44,900 

E.  Anthony  &  Sons  Inc.  (WNBH) 
(Publisher  of  New  Bedford  Mercury, 
New  Bedford  Standard-Times  and 
Hyannis  (Mass.)  Cape  Cod  Standard 

Times)      45.700 

Monroe  B.  England  (WBRK)    45,700 


Federated  Publications  Inc  (WELL) 
(Publishers  of  Battle  Creek  Enquirer 
&  News,  Grand  Rapids  Herald  and 

Lansing  State  Journal)   48,100 

Herman  Radner   (WIBM)    49,500 

James  F.  Hopkins  Inc.  (WJBK)   46,500 

King-Trendle       Broadcasting  Corp. 

(WXYZ)    47,300 

WJR,  The  Goodwill  Station  (WJR)__  45,300 
King-Trendle       Broadcasting  Corp. 

(WOOD)     «   46,900 

WIBM   Inc.    (WIBM)    49,500 

WJIM  Inc.   (WJIM)      47,700 

Ashbacker  Radio  Corp.  (WKBZ)  __.  45,700 
The  Times  Herald  Co.    (Publisher  of 

Times    Herald)    47,700 

Saginaw  Broadcasting  Co.  (WSAM)   _  45,500 


Midland  Broadcasting  Co.    (KMBC)__  46,500 

KFEQ,  Inc.  (KFEQ)  (42.8%  of  stock 
owned  by  the  News  Corp.,  publisher 
of  the  St.  Joseph  News-Press  and  St. 
Joseph  Gazette)  —  46,900 

Columbia    Broadcasting     System  Inc. 

(KMOX)    45,900 

Globe-Democrat  Publishing  Co.  (Pub- 
Usher  of  Globe-Democrat)    44,700 

(Continued  on  page  2U) 


15,708  47,800 
8,050  47,800 


3,000 


3,900 
15,300 


16,350 


23,510 
53,360 


14,120  60,000 
13,640  155,000 


7,400  40,900 
125,000  to 
18,200  150,000 

8,060  44,010 
26,943  94,500 


4,160  11,300 

6,300  11,600 

13,200  11,590 

8,478  44,000 


3,980 


5,500 
2,904 
4,520 


18,844 
6,000 


20,200 
3,600 


14,340 
2,970 


1,787 
950 


4,100 

6,790 

6,750 
6,800 

5,300 

"  3,800 
2,290 

5,600 
2,100 


6,700 


25,000 


32,550 
14,310 
16,560 


133,500 
25,000  to 
40,000 


198,000 
45,000 


80,000 
19,060 


17,350 
23,400 


13,000 
14~066 


33,460 
100,200 

41,545 

"11,850 
12,000 

44,300 


13,400 
13,083 


83,000 
148,000 


\ 


★  5000  WATTS  DAY  &  NIGHT 
★  NBC  NETWORK 
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GREEN  VALLEY,  U.S.A." 

the  iveekly  half -hour  sponsored  by 

EMERSON  RADIO  &  PHONOGRAPH  CO. 

Sundays  starting  February  27, 
through  Wm.  H.  Weintraub  &  Co.,  Inc. 

WIDE  HORIZONS'1 

the  tveekly  half-hour  sponsored  by 

BOOTS  AIRCRAFT  NUT  CORPORATION 

Sundays  starting  February  27, 
through  Cecil  &  Presbrey,  Inc. 

"JACK  BERCH  AND  HIS  BOYS" 

the  five-a-week  quarter-hour  sponsored  by 

THE  KELLOGG  COMPANY 

expanding  to  the  full  Mutual  Network  April  3, 
through  Kenyon  &  Eckhardt,  Inc. 


St.  Louis 


St.  Louis 
St.  Louis 


NEBRASKA 
Omaha 


NEW  HAMPSHIRE 
Manchester 


NEW  JERSEY 
Ewing  Twp. 


Newark 
Paterson 


NEW  YORK 
Albany 


(Continued  from  page  22) 

Pulitzer  Publishing  Co.    (KSD)  (Pub- 
lisher of  St.  Louis  Post-Dispatch)  — 


New  York 


Brooklyn 


Ithaca 


Star-Times    Publishing    Co.  (KXOK) 


World  Publishing  Co.  (KOWH)  (Pub- 
lisher of  Omaha  World-Herald)  

The  Radio  Voice  of  New  Hampshire 
Inc.  (WMUR)  (5%  of  stock  owned 
by  Edward  J.  Gallagher  who  is 
50%  owner  of  common  stock  and 
managing  editor  of  Citizen  Publish- 


Mercer  Broadcasting  Co.  (100%  of 
stock  owned  by  Trenton  Times  Corp., 
publisher  of  Trenton  Evening  Times, 
Morning  State  Gazette  and  Trenton 
Sunday  Times- Advertiser)   

New  Jersey  Broadcasting  Corp. 
(WHOM)   

North    Jersey    Broadcasting    Co.  Inc. 


WOKO,  Inc.  (WOKO)  (25%  of  stock 
owned  by  the  Press  Co.  Inc.,  publisher 
of  Albany  Knickerbocker  News)  

Frequency  Broadcasting  Corp.  (100% 
of  stock  held  by  Yarrum  Inc.  who 
owns  25%  of  stock  of  Metropolitan 
Engineering  Co.  which  is  engaged  in 
manufacture  of  steel  stampings, 
electric  welded  products  and  fin 
tubes  for   steam   boilers )  


45,500 
45,100 

13,391 
13,000 

34,610 
38,200 

44,700 

12,480 

35,100 

New  York 
New  York 

45,500 

11,660 

39,000 

New  York 

43,500 

31,630 

51,500 

New  York 
New  York 

New  York 

49,900 

3,200 

20,450 

New  York 
New  York 
Ogdensburg 

49,100 

6,200 

36,500 

Syracuse 

49,900 

4,928 

45,000 

Syracuse 

Utica, 
Watertown 

45,100 

7,164 

19,200 

White  Plains 

43,700 

14,400 

30,500 

43,300 

15,000 

35,000 

The  American  Network  Inc.  (50%  of 
stock  owned  by  five  separate  newspa- 
paper  publishing  corporations — The 
Journal  Co.,  WCAE  Inc.,  Indianap- 
olis Broadcasting  Inc.,  Star-Times 
Publishing  Co.  and  The  Constitution 

Publishing  Co.)    47,900 

Blue  Network  Co.  Inc.   (WJZ)   47,900 

Debs  Memorial  Radio  Fund  Inc. 
(WEVD)  (Among  co-operative  back- 
ers are  directors  of  the  Jewish  Daily 
Forward;  the  newspaper  company  it- 
self has  no  interest  or  control)   48,700 

Greater     New      York  Broadcasting 

Corp.    (WNEW)    48,700 

National  Broadcasting  Co.  (WEAF)  45,100 
New  York  Times  Company  (Publisher 

of  New  York  Times)    45,500 

News  Syndicate  Co.,  Inc.  (Publisher  of 

New  York  Daily  and  Sunday  News)  47,900 
WBNX  Broadcasting  Co.   (WBNX)__  48,300 

WMCA   Inc.    48,300 

St.     Lawrence     Broadcasting  Corp. 

(WSLB)     

Central  New  York  Broadcasting  Corp. 

(WSYR)    46,300 

Onondaga    Radio    Broadcasting  Corp. 

(WFBL)    45,900 

WIBX    Inc.        45,700 

The  Brockway  Co.  (WWNY)  (Owned 

&  operated  by  Watertown  Times)  47,300 
Westchester  Broadcasting  Corp.  (WFAS) 
(Controlled  by  Valentine  E.  and  J. 
Noel  Macy,  publishers  of  Yonkers 
Herald-Statesman,  Tarrytown  News, 
Port  Chester  -Item,  Ossining  Citizen- 
Register,  Mt.  Vernon  Argus,  New  Ro- 
chelle  Standard-Star,  Mamaroneck 
Times,  all  in  New  York)    49,900 

.   (Continued  on  page  26) 


8,840 
8,950 


6,800 

6,745 
10,290 

4,145 


435 


41,750 


8,600 

45,100 

8,500 

37,500 

8,500 

28,250 

8,250 

87,000 

8,500 

86,600 

8,730 

30,700 

8,550 

16,250 

22,000 

28,624 
41,300 

35,060 


20,260 


Glance  down  the  nation's  3000 
counties  in  the  fruit  producing  column. 
Stop  at  the  22nd,  Worcester  County, 
which  is  the  WTAG  market.  Within 
40-45  days  in  the  Fall,  1,000,000 
bushels  of  apples  (or  approximately 
3,750,000  apples  a  day)  go  to  market 
or  into  storage.  Every  bit  of  this  im- 
portant rural  area  right  along  with 


Worcester's  BIG  industrial  market  is 
dominated  by  WTAG  —  from  the 
SNSIDE.  Here's  evidence.  When  the 
Worcester  County  Extension  Service 
queried  farmers,  395  out  of  the  403 
who  replied,  wrote  that  they  listened 
to  the  6:15  a.  m.  agricultural  program 
over  WTAG. 


PAUL    H.    RAYMER    CO.    National  Sales  Representatives 


WORCESTER 


ASSOCIATED    WITH    THE    WORCESTER    T  E  L  E  G  R  A  M  -  G  A  Z  E  T  T  E 


Kolynos  Sponsors  Disc 
Series  in  Latin  America 

KOLYNOS  CO.,  Jersey  City,  a  di- 
vision of  American  Home  Prod- 
ucts, has  exclusive  radio  rights  in 
Latin  America  to  the  first  series  of 
39  transcribed  English  lessons, 
Let's  Learn  English,  twice  weekly 
quarter-hour  program  starting 
June  1. 

Program  which  will  be  carried 
on  some  70  stations  to  promote 
Kolynos  toothpaste,  is  a  counter- 
part to  Time  Magazine's  Let's 
Learn  Spanish,  heard  locally  in 
this  country.  All  Latin  American 
countries  with  the  exception  of 
Argentina,  where  radio  restrictions 
are  severe,  will  hear  the  program 
at  the  request  of  Latin  American 
officials.  Transcriptions  are  pre- 
pared by  Empire  Broadcasting  Co., 
New  York,  and  Irwin  Vladimir  Co., 
New  York,  is  the  export  agency  for 
Kolynos,  with  option  on  Latin 
American  rights  to  any  sequel  to 
the  series. 


New  Westinghouse  Card 

WESTINGHOUSE  RADIO  Stations 
Inc.  have  issued  a  new  rate  card  (No. 
3A)  for  WBZ  Boston  KDKA  Pitts- 
burgh and  KYW  Philadelphia  dated 
March  15.  WBZ  evening  hour  rate 
has  increased  from  $460  to  $500  and 
evening  announcements  from  $46  to 
$50  with  corresponding  increases  for 
daytime  and  after  10:30  p.m.  periods. 
Weekly  discount  scale  is  now  based 
on  expenditures  of  $100  to  $600  in- 
stead of  the  former  $92  to  $552.  Sim- 
ilarly at  KDKA  the  evening  hours 
rate  has  risen  from  $500  to  $560  even- 
ing announcements  from  $50  to  $60 
and  weekly  discounts  on  expenditures 
of  $112  to  $672  instead  of  the  for- 
mer $100  to  $600.  KYW  rates  for 
program  time  remain  the  same  ex- 
cept for  the  early  morning  Musical 
Clock  for  which  the  hourly  rate  has 
risen  from  $550  to  $825  per  week.  An- 
nouncements are  also  up  from  $44  to 
$50  in  the  evening  with  correspond- 
ing rises  for  other  hours. 


MA  J.  DICK  DIE  SPECKER,  radio 
liaison  officer  for  the  Canadian  Army 
Public  Relations,  Ottawa,  has  just 
turned  out  his  first  book  of  poetry, 
Between  Two  Furious  Oceans.  A  sec- 
ond book  will  appear  in  the  fall.  His 
outstanding  poetic  works,  Prayer  for 
Victory. 
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IN  ST.  LOU  IS 


dm  t/te  Neatt/ 


KSD  is  the  dominant  news  station  in 
St.  Louis.  It  is  the  only  station  in  St.  Louis 
with  full-time,  24-hour  service  from  hoth 
Associated  Press  and  Press  Association,  Inc. 

t/te  £/u>urt/ 

'  KSD  has  NBC  programs — therefore  carries 
the  best  shows,  the  top  stars,  the  finest 
entertainment  in  radio. 

nab  t/te  AtuUence/ 

KSD  has  a  greater  daytime  population 
coverage  area  than  any  other  St.  Louis 
station. 


USE    KSD    IF    YOU    WANT    BETTER  RESULTS 


RADIO  STATION  KSD 

Owned  and  Operated  by  the  St.  Louis  Post-Dispatch 

A  Distinguished  Broadcasting  Station 

National  Representative 
FREE  and  PETERS 

INC. 
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"To  JQeaya 
Mote  'Titan  Ifou  *>ow! 

Believe  it  or  not,  this  Iowa  farmer  is  harvesting  munitions*.  Munitions 
in  the  raw — soybeans] 

Soybeans  that  will  find  their  way  into  explosives  to  blast  the  enemy 
.  .  .  into  paints  and  varnishes  to  protect  ships,  guns,  tanks,  and  planes 
.  .  .  into  feed  for  the  production  of  meat  and  milk  .  .  .  into  bone-  and 
muscle-building  rations  for  our  fighting  forces  and  allies! 

Iowa  is  the  leading  corn  state,  too.  And  corn  is  finding  its  way  into 
ethyl  and  butyl  alcohol,  lactic  acid,  smokeless  powder,  synthetic  rubber, 
plastics,  etc. 

Call  it  chemurgy  if  you  want  to.  But  it's  also  one  of  the  reasons  why  the 
No.  1  Farm  Market  is  richer  today  than  ever  before — will  be  richer  still 
in  the  years  ahead.  To  reach  the  No.  1  Farm  Market's  record-breaking 
buying  power,  you  need  KMA.  For  KMA  is  the  only  full-time  farm 
station  in  the  entire  area — the  only  station  devoting  70%  of  its  time  to 
the  specific  needs  and  wants  of  the  three  million  people  in  its  152 
primary  counties. 

Availabilities  are  limited  so  check  with  Free  &  Peters  about  your 
schedule— to  day ! 


KMA 


BLUE  NETWORK 

The  No.  1  Farm  Station  in  the  IVo.  1  Farm  Market 

152  COUNTIES  AROUND 
SHENANDOAH,  IOWA 


Free  &  Peters,  m 

Exduilvt  National  R<pret£niain*i 


NORTH  CAROLINA 
Durham 


Raleigh 
Winston-Salem 


OHIO 

Ashtabula 


Cleveland 
Cleveland 


Cleveland 

Steubenville 

Toledo 

Youngsto'wn 


OKLAHOMA 
Oklahoma  City 
Oklahoma  City 


OREGON 
Portland 


PENNSYLVANIA 
Bethlehem 

Harrisburg 

Lancaster 

Philadelphia 

Philadelphia 
Pittsburgh 


Pittsburgh 
Reading 

Sharon 


Wilkes-Barre 
York 


York 


RHODE  ISLAND 
Providence 
Providence 

Pi'ovidence 

SOUTH  CAROLINA 
Charleston 


Spartanburg 

TENNESSEE 
Knoxville 
Nashville 


TEXAS 
Amarillo 
Beaumont 


(Continued  from  page  2U) 


Durham  Radio  Corp.  (WDNC)  (100% 
owned  by  Durham  Herald  Co.,  pub- 
lisher  of   Durham   Morning  Herald 

and  Sun)     

WPTF   Radio   Co.    (WPTF)   43,300 

Piedmont  Publishing  Co.  (WSJS) 
(Publisher  of  Winston-Salem  Jour- 
nal and  Twin  City  Sentinel)   46,700 


WICA  Inc.  (WICA)  (94%  of  stock 
owned  by  C.  A.  Rowley,  publisher  of 
of  the  Ashtabula  Star-Beacon,  Ge- 
neva Free  Press,  Painesville  Tele- 
graph, Conneaut  News-Herald,  all 
Ohio    dailies)    48,900 

National      Broadcasting      Co.  Inc. 

(WTAM)   43,700 

United  Broadcasting  Co.  (WCLE) 
(WHK)  (756  6/24  out  of  1,000 
shares  owned  by  Forest  City  Pub- 
lishing Co.,  publishers  of  Cleveland 
Plain  Dealer  and  chief  owner  of 
Cleveland  News)    48,500 

WGAR  Broadcasting  Co.    (WGAR)  45,500 

The  Valley  Broadcasting  Co.  (WSTV)   

The  Toledo   Blade   Co.    (Publisher  of 

The  Toledo  Blade)    44,500 

The  WFMJ  Broadcasting  Co.  (WFMJ) 
(Controlled  by  William  F.  Maag,  Jr., 
publisher    of    Youngstown  Vindica- 
tor)-  44,100 


23,343  118,610 
4,600  9,850 


4,116  31,050 
  190,000 


8,420  130,000 
150,000  to 
8,500  175,000 


;,4oo 


Plaza  Court  Bi-oadcasting  Co.  (KOCY)   

WKY  Radiophone  Co.  (WKY)  (Same 
stock  owners  as  Oklahoma  Publish- 
ing Co.,  publisher  of  Oklahoma 
City  Oklahoman,  Oklahoma  City 
Times  and  The  Farmer  Stockman)  44,500 


Stanley  M.  Goard,  Geo.  W.  Phillips, 
Robert  T.  Zabelle,  James  L.  Murray 
eo-partners  d/b  as  Broadcasters 
Oreg.,  Ltd.  (Goard — Radio  Techni- 
cian,, Phillips — Insurance  Agent  & 
Loan  Broker.  Zabell — Sales,  rentals  & 
operation  of  Public  address  equip- 
ment. Murray — Sales  representative 
&  Office  Equipment  Specialist)   48,500 


15,610  72,695 
15,394   


21,000 


5,826 


25,000 


Associated  Broadcasters  Ine  (WEST) 
•  (Ownership  affiliated  with  Lancaster 

Newspapers,   Inc.)    48,500         2,800  43,900 

Keystone  Broadcasting  Corp.  (WKBO) 

(Ownership  affiliated  with  Lancaster 

Newspapers   Inc.)    44,700         4,000  60,000 

WGAL  Inc.  (WGAL)  (Ownership  af- 
filiated with  Lancaster  Newspapers 

Inc.)    45,500         1,200  40,900 

Gibraltar  Service  Corp.  (100%  of  stock 

owned  by  Bulletin  Company  publisher  50,250  to 

of  The  Evening  Bulletin)    46,100         9,318  56,250 

WDAS      Broadcasting     Station  Inc. 

(WDAS)    47,700         9,300  42,950 

J.    J.    Laux,    R.    Teitlebaum,  Meyer 

Wiesenthal,   Alex  Teitlebaum,  Louis 

Berkman,   Jack   N  Berkman,   C.  C. 

Swaringen,  J.  Troesch  &  J.  L  Mer- 

dian,  partners,  d/b  as  Liberty  Broad- 
casting Co.  (Some  of  partners  have 

interest     in     WKNY,    WSTV  and 

WJPA)         

Pittsburgh      Radio      Supply  House 

(WJAS)    46,500         8,400  21,850 

Hawley  Broadcasting  Co.  (Stockholders 

are  owners  of  Reading   Eagle  Co., 

publisher    of    Reading    Times  and 

Eagle)    46,500         4,275  26,100 

Sharon  Herald  Broadcasting  Co. 
(WPIC)  (One  stockholder  holds 
stock   in   Sharon   Herald  Publishing 

Co.)    45,900       11,030  56,110 

Louis  G.  Baltimore  (WBRE)        

Susquehanna         Broadcasting  Co. 

(WSBA)    44,500         3,060  29,860 

York     Broadcasting     Co.  (WORK) 

(Ownership  affiliated  with  Lancaster 

Newspapers   Inc.)    45,100         1,550  40,900 

Maj.    A.    A.  Schechter        

Cherry  &  Webb  Broadcasting  Co. 
(WPRO)  (Department  store  affili- 
ated)                                                    47,500  6,207  90,000 

The  Outlet  Co.  (WJAR)  (Department 

store)                                                    48,500  7,520  41,000 

Atlantic  Coast  Broadcasting  Co. 
(WTMA)  (Affiliated  with  Charleston 
News    &    Courier    and  Charleston 

Post)                                                     47,700  6,400  45,700 

Spartanburg  Advertising  Co.  (WSPA)  150,000  to 

(WORD)                                            43,500  26,600  175,000 

American  Broadcasting  Corp.  (WBIR)  45,100  3,230  14,860 
Nashville  Radio  Corp.  (Owned  by  The 
Nashville  Banner  Publishing  Co.  and 

Tennessean  Newspapers  Inc.)               46,500  16,000  200,000 


Amarillo  Broadcasting  Corp    (KFDA)  45,100 
KRIC  Inc.   (KRIC)    (Owned  by  Beau- 
mont Enterprise  and  Journal)   43,100 


(Continued  on  page  28) 


5,600  11,025 
6,650  23,500 
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national  names  sponsored  LOCALLY 
...make  WXYZ  a  great  station! 


>■ 


Houston 


San  Antonio 
Wichita  Falls 


UTAH 

Salt  Lake  City 

VIRGINIA 
Richmond 

WASHINGTON 
Spokane 

WEST  VIRGINIA 
Beckley 


Charleston 

WISCONSIN 
Green  Bay 

Oshkosh 
Wausau 


{Continued  from  page  26) 

Houston  Printing  Corp.  (KPRC)  (Pub- 
lisher of  Houston  Post;  97%  of  stock 
owned  by  Houston  Post  Co.)    46,500 

Southland  Industries   Inc.    (WOAI)__  44,500 
Rhea  Howard  (Owns  stock  and  is  offi- 
cer of  Times  Publishing  Co.  which 
publishes    the   Wichita    Daily  Times 
and  Wichita  Record  News)    46.500 


Intel-mountain      Broadcasting  Corp. 

(KDYL)    43,500 


10,500  29,985 
220,000  to 
16,500  250,000 


12,800 


KJBS  'Duopoly'  Sale  by  Brunton  &  Sons 
To  Syndicate  Awaits  Approval  of  FCC 


Havens  &  Martin  Inc.    (WMBG) . 


46,100 


Louis  Wasmer  Inc.  (KHQ)    45,700 


Beckley  Newspapers  Corp.  (Publisher 
of  Beckley  Post-Herald  and  Beckley 
Raleigh  Register)   

Charleston  Broadcasting  Co.  (WCHS) 


Green   Bay   Newspaper   Co.  (Publisher 

of  Green  Bay  Press-Gazette)    

Oshkosh  Broadcasting  Co.  (WOSH)__  44,500 
Record-Herald     Company  (Publisher 

Wausau   Daily    Record-Herald)   46,500 


12,130 


12,609 


8,500 


3,810 


40,425 


40,860 


37,650 
75,000 


17,550 


SALE  OF  KJBS  San  Francisco  by 
Julius  Brunton  &  Sons  to  a  syndi- 
cate for  $200,000  cash,  plus  ap- 
proximately $50,000  in  adjusted 
payment,  was 
completed  last 
week  in  Washing- 
W  Imk  ton,  subject  to 
I***.  *JHB     FCC  approval. 

Applications  for 
the  transfer, 
which  would 
leave  the  Brun- 
ton interests 
with     only  one 
station    in  the 
San  Francisco 
area— KQW,  CBS  outlet— will  be 
filed  with  the  FCC'  this  week. 
While  ownership  of  KJBS  will 


Mr.  Franklin 


PORTRAIT  OF  A 


^J*"?  MARKET 


•  Here  is  a  perfect  market . . .  one  that  enjoys  a 
steady  upward  growth  today — and  whose  pros- 
pects for  tomorrow  are  even  brighter.  For  this 
great  tri-state  area,  embracing  East  Texas-North 
Louisiana-South  Arkansas,  has  shown  ever- 
increasing  gains  in  population  and  spendable 
income  year  after  year.  The  population  of 
Shreveport  alone  has  gained  25  per  cent  in  the 
last  decade.  It's  a  healthy,  wealthy  region,  rich 
in  oil  and  natural  gas,  lumber,  minerals.  Each 


day  sees  a  greater  growth  in  agriculture  and 
livestock  production.  With  wartime  demands 
have  come  an  increasing  industrial  growth  des- 
tined to  be  an  important  factor  in  post-war  pros- 
perity. 

All  these  things  can  mean  but  one  thing  to 
you,  the  advertiser... greater  sales!  And  only 
one  medium  covers  this  thriving  area  complete- 
ly— KWEH.  with  its  50.000  watts.  For  further  de- 
tails . . .  ask  your  nearest  Branham  Man! 


KWKH 

50,000  WATTS 


THE 


A  Shreveport  Times  Station 

SELLING  POWER 


CBS 


pass  from  the  Brunton  family  to 
the  new  syndicate,  comprising 
broadcasters  or  their  wives,  and 
Sen.  D.  Worth  Clark  (D-Idaho), 
the  management  will  remain  un- 
changed, with  E.  P.  Franklin, 
KJBS  general  manager,  retaining 
his  position.  He  also  becomes  a 
stockholder  through  acquisition  of 
10%  of  the  stock. 

'Duopoly'  Sale 

The  transaction  covered  acquisi- 
tion of  all  of  the  capital  stock  of 
KJBS  by  the  syndicate  for  $200,- 
000  cash,  but  with  the  additional 
$50,000  to  be  accounted  for  in  ad- 
justments of  accounts  receivable, 
insurance  and  other  operating 
items.  The  sale  is  in  keeping  with 
the  FCC's  "duopoly"  regulations 
ultimately  banning  dual  ownership 
of  stations  in  the  same  or  over- 
lapping markets,  in  view  of  the 
Brunton  ownership  of  KQW.  Con- 
tracts were  filed  in  Washington 
last  week  by  Ralph  R.  Brunton  and 
his  brother,  Sherwood,  for  the 
Brunton  company. 

Under  the  transaction,  owner- 
ship would  be  procured  as  follows : 
Mrs.  Hope  Pettey  (wife  of  Her- 
bert L.  Pettey,  director  of  WHN 
New  York,  and  former  FCC  secre- 
tary) 25%  for  $50,000;  Mrs.  Betty 
Bingham,  wife  of  Herbert  M.  Bing- 
ham, prominent  Washington  attor- 
ney 20%  for  $40,000;  William  B. 
Dolph,  executive  vice-presdent  of 
WOL  Washington,  15%  for  $30,- 
000;  Richard  B.  Dolph,  his  brother, 
10%  for  $20,000;  Sen.  Clark,  10% 
for  $20,000;  E.  P.  Franklin,  gen- 
eral manager  of  KJBS,  10%  for 
$20,000;  Mrs.  Alice  Lewis,  wife  of 
Fulton  Lewis  jr.,  Mutual  commen- 
tator, and  Mrs.  Helen  Mark,  pres- 
ident of  WOL,  5%  each  for  $10,- 
000  each. 

Mr.  Franklin,  under  the  trans- 
action, would  remain  as  operating 
head  of  the  station,  an  independent 
operating  limited  time  on  1100  kc 
with  500  w. 


GI  Radio  In  India 

PERMISSION  to  broadcast  to  local 
areas  on  three  frequencies  has  been 
granted  the  Army  Special  Services 
Branch  by  the  Indian  Government. 
Army  will  use  available  GI  talent 
stationed  in  India;  commercial-de- 
leted programs,  recorded  in  the 
United  States  and  flown  to  the 
area;  and  three  newscasts  daily. 
Stations  will  be  on  the  air  ten 
hours  a  day. 


I  N 


Represented  by  the  Branham  Co. 

THE     BUYING  .MARKET 


Fall  Fur  Promotion 

SOME  78%  of  department  and  spe- 
cialty stores  are  planning  major  fur 
promotion  this  fall,  according  to  a  sur- 
vey conducted  by  Meyer  Both  Co., 
New  York.  Findings  indicate  that 
many  store  executives  believe  furs 
will  be  promoted  more  extensively  this 
year  to  offset  the  higher  prices  result- 
ing from  the  20%  excise  tax.  A  total 
of  87%  intended  to  do  heavier  ad- 
vertising "because  higher  prices  will 
require  more  intensive  selling  effort." 
"Extensive  and  aggressive  newspaper 
advertising  will  be  the  first  line  strat- 
egy" according  to  Meyer  Both.  No 
data  has  been  released  on  radio  ad- 
vertising plans. 
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"STEAKS  ON  THE  HOOF... 

Po//ars  for /(FAB  Fam  '///es  /" 


There's  a  great  feeling  in  watching  beef  cattle  ranking  high  in  cattle  production,  the  KFAB 
put  on  weight  in  the  feed-lot.  You  can  fairly  see  market  is  among  the  leaders  in  a  score  of  crops, 
those  fine  juicy  steaks  growing  day  by  day.  ranging  from  livestock  to  grains. 


We're  beef  manufacturers  out  here  in  the 
KFAB  area,  you  know...and  we  see  a  lot  of  future 
steak  dinners  turning  plump  and  ready  for  mar- 
ket. For  cattle  raising  ranks  high  as  a  sure-fire 
income  producer.  Not  that  we're  a  one-crop 
section,  though...far  from  it.  For  in  addition  to 


Yes,  we're  diversified  out  here... which 
means  that  farmers  are  sure  of  a  good  income 
...able  to  buy  the  things  we  need  and  want. 
Maybe  that's  why  there  are  so  many  radios 
in  this  area... and  just  about  all  of  them  tuned 
to  KFAB. 


T^ie  BIG  Fa4<Hte<t  orf 


-tie  Cest&ai  Stated* 


LINCOLN 


OMAHA 


780  KC- 10,000  WATTS  '  V  BASIC  COLUMBIA 

Represented  by  EDWARD  PCTRY  COMPANY 
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LET'S^A^/ 


AT  THE  RECORD 


OF  40  QUARTER-HOUR  PROGRAMS,  HERE'S 
HOW  WMPS  RATES  IN  AUDIENCE  PREFERENCE 


8  A.  M.  to  Noon* 

WIY1I"* 

Station  B 

Station  C 

Station  D 

FIRST  CHOICE 

10 

0 

2 

4 

SECOND  CHOICE 

4 

0 

9 

3 

THIRD  CHOICE 

2 

1 

5 

8 

FOURTH  CHOICE 

0 

15 

0 

1 

Noon  to  6  P.  M.* 

WMPS 

Station  B 

Station  C 

Station  D 

FIRST  CHOICE 

6 

1 

13 

4 

SECOND  CHOICE 

12 

2 

9 

1 

THIRD  CHOICE 

5 

15 

2 

2 

FOURTH  CHOICE 

1 

6 

0 

17 

*  SOURCE:  HOOPER  CONTINUING  MEASUREMENT  REPORT:  OCTOBER,  1943  THROUGH  FEBRUARY,  1944 


RADIO,  VIDEO  SEEN 
AS  DEMOCRACY  AID 

RADIO  and  television  were  seen 
as  a  means  of  helping  to  save 
America  from  "the  perils  of  mass 
mentality"  by  Frank  E.  Mullen, 
NBC  vice-president  and  general 
manager,  in  a  speech  delivered 
April  18  before  the  National  Con- 
gress of  the  Daughters  of  the 
American  Revolution. 

The  real  test  of  broadcasting,  as 
an  instrument  of  democracy  and 
civilization,  will  come  in  the  post- 
war period,  he  said.  With  national 
unity  a  thing  of  the  past,  and  bit- 
ter dissension  on  U.  S.  participa- 
tion in  world  affairs,  there  will  be 
a  tremendous  opportunity  for  radio 
to  bring  about  harmony  and  order, 
he  declared. 

Television  as  a  home  service  may 
play  an  important  part  in  bring- 
ing and  keeping  the  family  to- 
gether, and  may  well  be  a  vital 
social  force  in  the  post-war  world, 
he  said. 

Mrs.  Myrtle  M.  Lewis,  national 
chairman  of  radio,  gave  a  report 
on  the  DAR's  radio  activities  at 
the  same  session. 


Hooper  Survey  Places 
Fibber  McGee  in  Lead 

HEADING  the  list  of  "First  Fif- 
teen" programs  in  the  April  17  Eve- 
ning Network  Hooper  ratings  are 
Fibber  McGee  &  Molly,  followed  by 
Bob  Hope  who  topped  the  list  in  the 
previous  report,  March  30.  Charlie 
McCarthy,  third  on  the  list,  takes 
Jack  Benny's  former  place  and  the 
latter  is  now  listed  in  the  sixth  place. 
The  list  continues  as  follows :  Walter 
Winchell,  Red  Skelton,  Jack  Benny, 
Mr.  District  Attorney,  Take  It  or 
Leave  It,  Radio  Theatre,  Screen  Guild 
Players,  Aldrich  Family,  Davis  With 
Haley,  Abbott  &  Costello,  Bing 
Crosby,  and  Kay  Kyser. 

Average  evening  program  rating  of 
9.9,  is  down  0.5  from  last  report,  down 
0.8  from  a  year  ago.  Average  sets-in- 
use  of  29.5,  is  down  2.3  from  last  re- 
port, down  0.1  from  a  year  ago.  Aver- 
age available  audience  is  77.9,  down 
1.7  from  last  report,  down  1.8  from 
a  year  ago. 


Bands  on  V-Discs 

V-DISCS  for  the  armed  forces 
serving-  overseas  were  made  from 
the  April  17  broadcast  of  Victory 
Parade  of  Spotlight  Bands  spon- 
sored by  the  Coca-Cola  Co.  on  the 
Blue  Network.  Previously  record- 
ings were  made  of  another  Coca- 
Cola  program,  The  Pause  That 
Refreshes  on  the  Air,  CBS.  Ap- 
proximately 2  million  discs,  made 
of  plastic  material  and  practically 
indestructible,  have  been  distrib- 
uted to  Army,  Navy  and  Marine 
units  serving  overseas.  "V-Discs" 
is  a  project  of  the  Special  Services 
Branch  of  the  Army. 


Third  Consumer  Survey 

THIRD  consumer  requirements  sur- 
vey of  the  war  was  made  during 
the  week  of  April  17  by  enumerators 
from  the  Bureau  of  Census,  the  WPB's 
Office  of  Civilian  Requirements  an- 
nounced last  week.  There  will  be  two 
parts  to  the  survey:  (1)  household 
articles,  and  (2)  appliances  and 
plumbing  items.  About  5,000  represen- 
tative families  will  be  asked  to  provide 
information  on  such  varied  items  as 
radio  tubes,  extension  cords,  small  elec- 
trical appliances,  etc.  Consumers  will 
be  asked  if  they  have  recently  tried  to 
buy  any  of  the  listed  items,  whether 
they  succeeded,  and  how  much  differ- 
ence, if  any,  it  made  if  they  were  un- 
able to  buy. 


WMPS!  <-* 

IH1  LOWER  RATES  PLUS  HIGHER  HOOPER  WMPS 

''Who   Could   Ask   for   Anything  More?" 
hWm     THIS  IS  THE  BLUE  NETWORK  ...  THE  MEMPHIS  NEWS  STATION 


Affiliated  with  the  Memphis  Press-Scimitar  WM«  '»■»'•'  .m?n,«V 

n.„....„(.j  h„  C,i„  nient  policy  as  WCPO,  Cincinnati, 

Represented  by  Spot  Sales  Ohio,  and  whox,  Knoxviiia,  Tenn. 
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CITIZENS  OF  TOMORROW 
ARE  WGN  LISTENERS  TODAY 


Each  Sunday  during  the  school  season  WGN  broadcasts  a  pro- 
gram featuring  students  from  a  Chicagoland  high  school.  At  this 
date  over  130  high  schools  have  participated — each  in  a  broad- 
cast of  its  very  own. 

Educators,  school  officials,  pupils,  and  the  large  WGN  listening 
audience  have  hailed  this  program  as  an  unusual  vehicle  for 
student  self-expression  and  an  outstanding  contribution  toward 
better  citizenship. 

Citizens  of  Tomorrow  illustrates  the  intense  community-minded- 
ness  which  keeps  WGN  out  ahead  among  Chicago  radio  stations. 

It  shows  how  WGN  overlooks  no  opportunity  to  localize  its 
appeal  in  order  to  give  fullest  effect  to  its  basic  policy  of  serving 
the  interests  and  needs  of  the  people  of  its  own  territory. 

BROADCASTING  •  Broadcast  Advertising 


A  CLEAR  CHANNEL  STATION 

CHICAGO  11,  ILLINOIS 


50,000  WATTS 


720  KILOCYCLES 


MUTUAL     BROADCASTING  SYSTEM 

EASTERN  SALES  OFFICE:  220  E.  42nd  Street,  New  York  17,  N.  Y. 
PAUL  H.  RAYMER  CO.,  Los  Angeles  14,  Cal.;  San  Francisco,  Col. 
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Stations  in  200-500  w  Group 
Show  24%  Increase  for  Year 

FCC  Analysis  Reveals  Net  Time  Sales  During  1943 
Reached    a   Total   of  $22,230,000 


AN  INCREASE  in  net  time  sales 
in  1943  of  24%  over  the  preceding 
year  was  reported  by  358  of  the 
435  stations  operating  with  power 
in  the  200-500  w  category,  accord- 
ing to  an  analysis  last  week  by  the 
Broadcast  Division  of  the  FCC  ac- 
counting department.  The  analysis, 
fourth  in  a  series  produced  for 
1943,  showed  net  time  sales  of 
$22,230,000  for  1943  by  the  re- 
porting stations  as  against  $17,- 
922,000  for  1942. 

Of  the  aggregate  of  435  stations, 
418  are  on  local  channels  (maxi- 
mum power  of  250  w),  while  17 
operated  on  regional  frequencies. 
Only  46  of  the  358  reporting  sta- 


tions showed  decreases  in  net  time 
sales,  while  the  remaining  302 
showed  increases  ranging  from 
$58  to  $85,000. 

More  than  half  the  stations — 
260 — were  outlets  for  the  four 
major  networks.  Mutual  led  the  list 
with  105,  while  Blue  had  64. 

Net  time  sales  are  described  by 
the  Commission  as  station  receipts 
minus  regular  advertising  agency, 
station  representative  and  other 
commissions. 

Series  of  Studies 

The  FCC  study,  undertaken  un- 
der the  direction  of  William  J. 
Norfleet,  chief  accountant,  was 
prepared  by  Harry  Tennyson,  act- 


Soapless  Suds  Spots 

H.  L.  SHAW  &  SONS  Inc.,  Bos- 
ton, which  is  planning  its  first  use 
of  consumer  advertising,  has  ap- 
pointed L.  H.  Hartman  Co.,  New 
York,  as  agency  for  Soapless  Suds, 
distributed  through  drug  stores. 
Plans  for  test  campaign  in  news- 
papers and  spot  radio  in  San  An- 
tonio and  other  markets  will  be 
set  around  May  1. 


ing  head  of  the  broadcast  division 
of  the  accounting  department. 
Another  study,  covering  100  w  sta- 
tions, will  complete  the  series.  Pre- 
vious studies  covered  the  nation's 
52  stations  operating  with  50,000 
w  on  clear  or  duplicated  clear  chan- 
nels [Broadcasting,  Feb.  28],  re- 
gional stations  in  the  power  cate- 
gory from  5,000  to  20,000  w, 
[March  13]  and  .1,000-25,000  w 
stations  [March  27].  Following  is 
the  text  of  the  200-500  w  analysis : 
During  the  year  1943  there  were 
435  standard  broadcast  stations 
operating  with  power  of  200  to  500 


watts,  9  of  which  operated  with 
reduced  power  at  night.  One  of 
these  stations  was  located  in  Alas- 
ka, one  in  Puerto  Rico,  two  in 
Hawaii,  two  in  the  District  of 
Columbia,  and  429  were  in  46  of 
the  States.  There  are  no  stations 
operating  with  this  power  in  the 
States  of  Rhode  Island  and  Ver- 
mont. Included  in  the  435  stations 
are  4  non-commercial  stations. 
Seventeen  of  these  stations  operate 
on  regional  frequencies  and  418  on 
local  frequencies,  and  may  be 
grouped  as  follows: 


No. 


Stations 

Power 

Time 

4 

500w 

Unlimited 

4 

500w 

Limited 

6 

500w 

Parttime 

397 

250w 

Unlimited 

1 

250w 

Limited 

13 

250w 

Parttime 

9 

100w-N-500w-D 

Unlimited 

1 

200w 

Parttime 

435 

Three  hundred  and  fifty-eight  of 
these  stations  have  filed  revenue 
reports  for  the  year  ended  Dec. 
31,  1943,  reporting  "net  time  sales" 
amounting  to  $22,230,000,  and  the 
same  stations  reported  $17,922,000 
for  the  year  1942,  an  increase  of 
$4,308,000  or  24%. 

Fifty-six  of  the  358  stations 
showed  a  decrease  in  net  time  sales 
and  the  remaining  302  showed  in- 
creases ranging  from  $58  to  $85,- 
182,  and  may  be  grouped  as  fol- 
lows: 

56  stations  reporting  decreases  of  $71  to 
$10,948. 

15  stations  reporting  increases  of  $58  to 
$1,000. 

69  stations  reporting  increases  of  $1,000  to 
$5,000. 

74  stations  reporting  increases  of  $5,000  to 
$10,000. 

93  stations  reporting  increases  of  $10,000 

to  $25,000. 
40  stations  reporting  increases  of  $25,000 

to  $50,000. 
11  stations  reporting  increases  of  $50,000 

to  $85,182. 
358  total  stations. 

Two  hundred  and  sixty  of  the 
431  commercial  stations  serve  as 
outlets  for  the  four  major  net- 
works as  follows: 


Blue   64  stations 

Blue  and  Mutual    24  stations 

Columbia    28  stations 

Mutual   ,  105  stations 

National    35  stations 

National  and  Mutual   4  stations 

Total    260  stations 


Movie  Drive 

A  TOTAL  of  350  live  spot  an- 
nouncements weekly  will  be  used  by 
Republic  Pictures,  New  York  on 
KQW  KGO  and  KPO  San  Fran- 
cisco in  promoting  its  new  film, 
"Man  from  Frisco",  starting  May 
16.  It  is  expected  spot  announce- 
ments will  also  be  used  in  Oakland 
and  Richmond,  Cal.  The  campaign 
will  also  be  extended  to  some  32 
cities.  Appropriation  for  spot  an- 
nouncements, billboard  posting  and 
newspaper  advertising  amounts  to 
$250,000.  Agency  is  Donahue  & 
Coe,  New  York. 


Dutton  Prospects 

E.  P.  DUTTON  Co.,  New  York, 
book  publisher,  may  place  tran- 
scriptions of  its  forthcoming  quar- 
ter-hour program  on  WQXR  New 
York  Browsing  Through  Books 
[Broadcasting,  April  17] ,  on  other 
stations  with  a  similar  "quality" 
audience.  First  expansion  would  be 
to  Chicago.  Agency  is  Louis  M. 
Cottin,  New  York. 


Let's  Examine  the  Record! 

KFNF 

SHENANDOAH,  IOWA 

"The  Friendly  Farmer  Station" 

Increased  Sales  42.5%  I  n  1942 
Increased  Sales  73.3%  In  1943 

17  New  Commercial  Sponsors  First  Quarter  of  1944 

Prove  the  Trend  to  be  sustained  and  beyond  Question.  Informed 
Advertisers  KNOW  KFNF  is  doing  the  Top  Farm  Job  in  the  Nation's 

Richest  Agricultural  Market. 

In  the  Heart  of  the  Missouri  Valley— It  is— 

KFNF 

"The  Friendly  Farmer  Station" 
1000  Watts  920  KC. 

For  availabilities,  write  or  wire,  direct  to 
Frank  Stubbs,  Mgr.  KFNF,  Shenandoah,  Iowa 
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"AH-H-Hi  HEAVEN  AT  LAST!" 


"The  little  darlings  ...  I  had  to  push  them  away,"  you  might 
imagine  the  voluble  Frank  Morgan  saying.  "Blondes,  brunettes,  red- 
heads ...  it  was  heavenly.  In  fact,  it  WAS  heaven! 

"What  was  I  doing  there?  You  have  no  doubt  heard,  my  sus- 
picious fellow,  of  Jack's  famous  beanstalk?  That,  Jockey  my  boy, 
was  a  mere  sprout  ...  a  stunted  stringbean  ...  a  creeping  buttercup 
compared  to  that  new  WKY  radio  tower  at  Oklahoma  City.  It  was 
while  scaling  its  celestial  heights  recently  that  I  ran  into  the  little 
angels  .  .  . 

"Dizzy?  Of  course  I  was  .  .  .  am  .  .  .  915  feet  is  pretty  high, 
you  know  ...  a  lot  of  ether  up  there,  too  .  .  .  ." 

WKY's  new  Truscon  tower  IS  high;  one  of  the  two  highest 
in  America.  It's  big,  and  it  will  do  big  things  for  WKY.  Nearly  a 
quarter-million  dollars  is  being  invested  in  new  transmission  facili- 
ties which  will  push  out  WKY  coverage  in  Oklahoma  still  farther 
and  make  listening  still  better  at  all  points  between. 

Meanwhile,  with  present  facilities,  WKY  is  covering  more  of 
Oklahoma,  is  being  listened  to  by  more  people  morning,  afternoon 
and  night,  and  doing  a  better  job  for  advertisers  than  any  other 
Oklahoma  City  station. 


HO  OPERATED  IT  THE  OKLAHOMA  PUBLISH 
Tkt  Olllf  Okliliail  !■<  Tines  *  Til  Turner- SUckman 
KVOR,  Cellule  SprlBft  *  KLZ.  Oliver  (Aftitfltll  Mjmt.) 
REPRESENTED  IT 

THE     K  A  T  Z  AGENCY 
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We  asked:  "What  station  do 
you  listen  to  most?" 


42 


V 

70 


SAID 

WMAQ 


MORE  PEOPLE  ANSWERED 

"WMAQ" 

THAN  THE  NEXT  3 
STATIONS  COMBINED! 


WMAQ 

CHICAGO 


In  a  recent  nation-wide,  all-county  survey, 
people  were  asked: 

"What  radio  station  do  you 
listen  to  most?" 

In  the  Chicago  area — America's  second  larg- 
est market — 42%  of  the  thousands  who  an- 
swered named  WMAQ.  This  overwhelming 
choice  of  WMAQ  is  greater  than  that  ac- 
corded to  all  other  Chicago  network  outlets 
combined. 

This  fact  is  a  fitting  tribute  to  the  great 
shows,  the  expert  production  and  the  fine 
transmission  which  are  characteristic  of 
NBC's  key  Midwest  outlet. 

To  blanket  the  2,855,700  families  in  the 
Chicago  area — to  cut  a  cash  slice  of  this 
$3,500,000,000  market— astute  advertisers 
place  their  local  and  spot  campaigns  on  WMAQ. 


America  s  No.  1  Network 


They  all  tune  to  the 


National  Broadcasting  Company 


It's  a  National  HabitHM 


A  Service  of  Radio 
Corporation  of  America 


CBS  VIDEO  STAFF 
ADDS  12  MEMBERS 

PREPARING  for  the  resumption  of 
"live"  studio  telecasts  on  May  5, 
WCBW,  CBS  video  station  in  New 
York,  has  added  a  dozen  members  to 
its  staff.  Leo  Hurwitz,  with  ten  years 
experience  in  motion  picture  work, 
joins  WCBW  as  a  writer-director. 
Frances  Buss,  with  the  station  as  a 
director  and  mistress  of  ceremonies 
from  July  1941  to  December  1942, 
when  live  telecasts  were  discontinued, 
returns  as  assistant  director  of  pro- 
grams, researcher  and  M.  C. 

Elwell  Cobb,  former  stage  manager 
and  recently  department  manager  for 
Display  Stage  Lighting  Co.,  has  been 
named  technician-floor  manager.  Paul 
Belanger,  formerly  with  CBS,  OWI 
and  WMAL  Washington,  joins  the 
writing  staff.  Harold  Doane,  ap- 
pointed assistant  supervisor  of  motion 
picture  news  film,  was  formerly  pro- 
ducer-director for  Spotlight  Produc- 
tions and  previously  director  and  cam- 
eraman with  other  film  companies. 

Howard  Hayes,  formerly  with 
WAIU  Columbus,  joins  WCBW  as  a 
television  technician,  and  Robert 
White  and  Edward  Leftwich,  both 
recently  in  the  CBS  construction  and 
building  operations  department,  as 
technicians  assistants.  Frances  Har- 
rison, previously  on  the  Theatre  Guild 
production  staff,  becomes  production 
assistant  and  researcher  at  WCBW. 

Anne  Chandler,  formerly  in  the 
CBS  casting  division  will  be  casting 
assistant  for  WCBW.  Mary  Reilly  has 
been  transferred  from  the  network 
program  relations  division  to  work 
on  television  program  logs.  Freelon 
Fowler,  formerly  with  NBC,  also  joins 
WCBW. 

New  Blue  Producers 

MARTIN  ANDREWS  and  Walter 
Scanlan  have  joined  the  production 
staff  of  the  Blue  Network.  Mr.  An- 
drews was  active  as  director, 
writer1,  announcer  and  actor  at 
WXYZ  Detroit,  KTSA  San  An- 
tonio, KROD  El  Paso  and  KFWB 
Hollywood.  Mr.  Scanlan  has  been  in 
radio  since  1928  as  singer,  actor 
and  director  of  musical  groups  on 
network  programs.  They  replace 
John  Schramm,  appointed  radio  di- 
rector of  the  American  Economic 
Foundation,  and  William  Living- 
ston, who  has  joined  Warwick  & 
Legler  as  assistant  to  the  radio 
director. 

Vitamin  Plus  Spots 

VITAMIN  PLUS  division  of 
Vick  Chemical  Co.,  New  York, 
on  April  1  started  a  spot  campaign 
on  more  than  100  stations  through- 
out the  country  for  Vitamin  Plus. 
Schedule  which  will  continue  for 
some  six  months,  includes  five  and 
ten  minute  and  quarter-hour  news, 
musical,  and  dramatic  programs  as 
well  as  live  and  transcribed  an- 
nouncements and  chain  breaks. 
Spot  drive  follows  shortly  after 
discontinuance  of  Dr.  I.Q.,  on  NBC 
by  Vitamin  Plus  March  27  and 
sponsored  now  by  Mars  Candy  on 
the  same  network.  Agency  is  Morse 
International,  New  York. 


Correction 


LEVER  BROS.  Co.,  Cambridge, 
Mass.,  has  for  some  months  conducted 
weekly  telecasts  experimenting  with 
commercials  for  Rinso,  Spry  and  Life- 
buoy on  W2XWV,  Du  Mont  video 
station  in  New  York.  Programs  are 
produced  under  the  supervision  of 
Reggie  Morgan,  radio  commercial  copy 
head  of  Ruthrauff  &  Ryan,  agency 
handling  the  advertising  for  those 
Lever  Bros,  products.  It  was  incor- 
rectly reported  in  Broadcasting, 
April  17  that  Lever  Bros  had  done 
no  telecasting. 
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Birthplace  of  Aviation 


It's  a  combination  of  many 
things  that  makes  a  success- 
ful and  accepted  radio  sta- 
tion. WING  has  accomplished 
this  by  its  Blue  Network  shows, 
better  than  average  announc- 
ers, fine  local  shows,  good 
talent  and  top-flight  public 
service  features. 

Combine  these  and  you  get 
listenership  ...  get  listener- 
ship  and  you  get  advertisers 
.  .  .  this  is  why  WING  carries 
a  much  greater  percentage 
of  all  local  radio  business. 


DAYTON.  0 


MERCHANTS  KNOW 
THEIR  BUSINESS! 


Changing  conditions  and  increased  earning  power 
have  altered  many  of  the  merchandising  and  selling 
theories  of  Dayton's  retail  merchants. 

One  thing  that  has  not  changed  is  their  choice  in 
advertising  mediums. 

WING 

Has  Been  and  Still  Is 
2  TO  1  CHOICE 

» 

OF  ALL  RETAILERS  USING  RADIO 

In  every  classification  from  department  store  to  the 
smallest  shop,  WING  has  proved  itself  as  the  prime 
factor  in  many  retail  business  successes  in  Dayton. 


IWING 

\A        RONALD  B.WOODYARD,  EXECUTIVE  VICE-PRESIDENT 


BASIC  BLUE     •     5,000  WATTS 


NATIONAL  REPRESENTATIVES 
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Two  to  Mutual 

WAYX  Waycross,  Ga.,  250  w  sta- 
tion owned  and  operated  by  Jack 
Williams  on  1230  kc,  will  join 
Mutual  as  soon  as  line  service  is 
installed,  a  matter  of  several  weeks. 
WCNC  Elizabeth  City,  N.  C, 
whose  affiliation  with  Mutual  was 
announced  last  winter,  will  start 
operations  as  a  fulltime  member 
of  MBS  May  1,  when  lines  will  be 
ready.  Station  is  operated  by  Al- 
bemarle Broadcasting  Co.  with  250 
w  on  1400  kc. 


Garey  Charges  FCC  Seeks  Government 
Control  of  Radio;  Urges  Neiv  Legislation 


Shadow  on  35 

CHARLES  MICHELSOX,  Radio 
Transcriptions,  New  York,  announces 
that  35  stations  will  carry  The  Shadow 
transcribed  this  summer.  The  stations 
are:  KALB  KGU  KDB  KFBK 
WREN  KGB  KHJ  KOCY  KOL 
WSIX  KRLD  KRRV  KVOE  KTAR 
WSLS  KTSM  KWK  WAIR  WCAE 
WTMA  WFBG  WFM.J  WETL 
WGRC  WWNC  WHB  WHK  WISR 
WJAC  WSLI  W.JH  WKRC  WLOL 
WOWO  WLBJ. 


CALLING  on  Congress  to  "act 
now"  or  "one  day  the  nation  will 
wake  up  with  a  muzzle  on,"  Eugene 
L.  Garey,  former  general  counsel 
of  the  House  Select  Committee  to 
Investigate  the  FCC,  last  Tuesday 
told  the  National  Economic  Council 
at  the  Biltmore  Hotel,  New  York, 
that  the  Commission  "exemplifies  in 
the  most  dangerous  aspects  the 
indoctrination  and  activation"  of 
a  move  to  destroy  freedom  in  the 
U.  S.  and  institute  complete  Gov- 
ernment control  over  communica- 
tions. 

He  declared  that  the  FCC  con- 
trol over  "free  exchange  of 
thoughts  is  the  seed  of  dictatorship, 
and  the  historic  warning  of  the  ap- 
proach of  tyranny".  Through  its 
licensing  power  the  FCC  "accom- 
plishes indirectly  and  unlawfully 


that  which  it  desires  but  cannot 
do  directly  or  lawfully,"  he  added. 

Freedom  of  speech  requires  that 
radio  should  be  as  free  from  Gov- 
ernment licensing  regulation  and 
control  as  the  press,"  said  Mr. 
Garey.  He  explained  that  because 
of  early-day  interference  in  radio 
Congress  had  to  act  in  the  alloca- 
tion of  frequencies  to  avert  threat- 
ened destruction  of  radio's  useful- 
ness, but  he  denounced  the  meth- 
ods which  he  said  the  FCC  is  using 
beyond  the  intent  of  Congress. 

"A  traffic  policeman  for  the  air 
lanes  is  a  vital  necessity,"  he  as- 
serted, "but  as  in  the  case  of  other 
police  agencies,  FCC's  legal  func- 
tion is  and  should  be  to  preserve 
peace  among  the  stations,  to  pro- 
tect property  rights,  and  not  to 
terrorize,  dominate  and  control  the 


KARL  O.  WYLER 


1000  Watts  Day  (500  Night) 


1380  Kc. 


EL  PASO,  TEXAS 


GEO 


P.  HOLLINGBERY  COMPANY 


Lipton's  Tea  Featured 

OPENING  commercials  on  Big 
Sister,  CBS  program  sponsored  by 
Lever  Bros,  for  Rinso  have  been 
turned  over  for  the  remainder  of 
the  year  to  the  promotion  of  Lip- 
ton's  Tea,  as  part  of  a  nationwide 
campaign  featuring  "Brisk-flavor" 
as  a  taste  quality.  Network  cam- 
paign follows  a  spot  campaign  in 
which  Lipton's  Tea  commercials 
temporarily  replaced  all  Rinso  an- 
nouncements on  a  list  of  100  sta- 
tions from  Feb.  13  to  March  4.  A 
total  of  1,500  spots  for  "Brisk- 
flavor"  were  aired  during  this  pe- 
riod. Young  &  Rubicam,  New  York, 
handles  advertising  for  Lipton 
Co.,  affiliated  with  Lever  Bros. 
Ruthrauff  &  Ryan,  New  York,  han- 
dles Rinso  for  Lever  Bros. 


business  of  free  spech  it  was  desig- 
nated to  protect.  From  the  seed  of 
need,  FCC  has  grown  into  a  strange 
and  weird  fungus  on  our  body  poli- 
tic. From  an  agency  of  protection 
it  has  become  a  menace  and  a 
destroyer." 

He  charged  the  Commission,  un- 
der Chairman  James  Lawrence 
Fly,  "has  become  the  sponsor  of 
novel  and  illegal  theories  in  gov- 
ernmental control  and  regulation," 
and  was  "arbitrary  and  dictatorial 
in  the  enforcement  of  its  illegal 
policy  of  prohibiting  newspaper 
ownership  of  radio  stations,  a  pol- 
icy which  it  has  now  after  two 
years  enforcement,  apparently 
abandoned." 

Referring  to  an  application  of 
the  South  Bend  (Ind.)  Tribune  for 
a  license,  Mr.  Garey  said:  "I  quote 
from  the  confidential  minutes  of  the 
Committee,  dated  Feb.  26,  1941: 
Chairman  Fly:  "I  do  not  like  the 
word  'decision'  and  I  do  not  like 
the  word  'is'  five  lines  from  the 
end.  It  looks  like  an  order  and  I 
don't  think  it  should  be  signed  by 
the  secretary.  I  don't  want  to  give 
them  something  to  appeal  from.  I 
would  call  this  an  opinion  and  say 
'was  on — date  granted'." 

He  charged  the  FCC  with  favor- 
ing political  friends  and  punishing 
political  enemies  of  the  Adminis- 
tration, adding;  "Himmler  could 
well  envy  the  Gestapo  which  Fly 
created  under  the  respectable  name 
of  the  War  Problems  Division. 

"The  result  of  this  Commission's 
nefarious  activities  is  that  radio 
has  a  weak  heart  for  all  its  power- 
ful voice  in  America.  It  has  no  in- 
dependence, no  freedom  and  lives 
in  constant  fear  of  its  life.  It  dies 
a  thousand  deaths  every  Presi- 
dential campaign  in  expectation  of 
the  revenge  of  some  politician  or 
political  group.  Because  of  radio's 
fear  of  its  life,  the  politicians  kick 
it  around  in  a  fashion  beyond  be- 
lief. The  FCC  not  only  keeps  radio 
terrified  but  punishes  it  for  not 
being  sufficiently  terrified  of  other 
bureaucrats.  .  .  . 

"The  FCC's  performance  sums 
up  to  harassing  radio  management, 
doing  administration  hatchet  work 
on  the  political  front  and  now  mov- 
ing toward  reduction  of  radio  to 
the  last  stages  of  regulation  before 
outright  censorship  and  Govern- 
ment ownership." 
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Despite  contemporary  comment  that  assumption  of 
$5,000,000  in  claims  was  a  heavy  price  for  "swamps, 
snakes  and  alligators,"  U.  S.  acquisition  of  Florida 
proved  a  far-sighted  move. 

Today,  the  far-sighted  advertiser  moves  to  strengthen 
his  position  in  markets  that  will  retain,  through  the 
post-war  era,  their  high  wartime  buying  power.  Out- 
standing among  such  markets  is  the  vast  food- 
producing  empire  served  by  The  Cowles  Stations, 
including: 

16  wholesale  centers  (pop.  over  25,000) 
80  retail  centers  (pop.  5,000  to  25,000) 
601,543  farms,  each  an  industry  in  itself  both 

now  and  in  the  post-war  period 
1,387,690  radio  homes  (daytime  primary) 
with  a  population-total  far  above  6,000,000. 

To  this  entire  region,  The  Gowles  Stations  beam 
your  advertising  at  group  rates  as  low  as  $72  for  a 
daytime  quarter-hour  on  three  stations  .  .  .  truly  the 
BIG  BUY  of  1944. 


COtVLE 


ST ATf  ON 


AFFILIATED  WITH  THE 
DES  MOINES  REGISTER 
AND  TRIBUNE 


REPRESENTED  BY  THE  KATZ  AGENCY 
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Success  Stories  from 


The  measure  of  any  LIBRARY  SERVICE 
is  the  value  it  delivers  to  its  subscribers 

WORLD  PROGRAM  SERVICE 

more  than  pays  for  itself 
in  any  market 


From  WJR,  Detroit 


release  sheets  P^tainiUg  t  exoellent 
able  in  making  the  best  use  ^  .g 

transcription  service      In  £ 
•excellent  service.      Keep  i 


WORLD  PROGRAM  SERVICE 

IS  THE 

OUTSTANDING  TRANSCRIPTION  LIBRARY  TODAY! 

WITH  WIDE  RANGE  VERTICAL  CUT  RECORDINGS 


the  Files  of  rWBS 


From  WHOP,  Hopkmsuille,  Ky. 

"We  are  very  happy  with  the  excellent • 
quality  and  theVntit^ j  of  the  releases  we 
are  now  receiving  from  World. 

"Congratulations  on  the  improved  service, 

keep  up  the  good  work!" 


(signed)     F.  E 


LACKEY, 

General  Manager. 


Here's  what  World  Program  Service  delivers  to  its  subscribers 


TOP  TALENT 

.  .  .  The  greatest  array  of  exclusive  talent  in  any  library  .  .  . 
top  artists  in  every  field  of  entertainment,  with  30  new  stars 
since  September. 

TOP  TUNES 

.  .  .  Week  after  week  World  subscribers  have  the  most  im- 
portant tunes  on  the  air  .  .  .  while  they're  new  and  news. 

TOP  SELECTIONS 

.  .  .  Over  4300,  with  50  or  more  additions  every  month. 
THE  GREATEST  VARIETY 

of  music  in  any  library  ...  all  types  for  all  program  needs. 


QUALITY  RECORDING 

.  .  .  Life-like  reproductions  .  .  .  from  World's  Wide  Range 
Vertical  Cut  recordings,  pressed  in  pure  vinylite. 

RARE  SHOWMANSHIP 

.  .  .  Every  production  supervised  by  top  showmen  in  the  en- 
tertainment world  .  .  .  men  who  know  what  the  public  wants 
.  .  .  and  how  to  give  it  to  them. 

SALES  MAKING  CONTINUITIES 

...  78  complete  shows  per  week,  equal  to  22  hours,  with 
proved  advertising  acceptance. 

COMPLETE  EQUIPMENT 

.  .  .  Includes  disc  filing  system,  disc  cabinets,  three-way  card 
system  and  cabinets. 


Write  us  today  and  we  will  show  you  what 
the  Quality  Library  of  the  WORLD  can  mean  to  your  station. 


World  Broadcasting  System,  inc. 

A  SUBSIDIARY  OF  DECCA  RECORDS,  INC. 

711  FIFTH  AVENUE,  NEW  YORK 

CHICAGO  •  NEW  YORK  •  HOLLYWOOD  •  SAN  FRANCISCO  »  WASHINGTON 


OWI  PACKET,  WEEK  MAY  15 


Check  the  list  below  to  find  the  war  message  announcements  yon  will  broadcast 
during  the  week  beginning  May  15.  All  stations  announcements  are  50  seconds  and 
available  for  sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing 
of  these  important  war  messages.  Each  X  stands  for  three  announcements  per  day  or 
21  per  week. 


WAR  MESSAGE 


NET- 
WORK 


STATION  ANNOUNCEMENTS 


Group 
KW 


Group 
OI 


NAT.  SPOT 
PLAN 


PLAN 

Aff. 

Ind. 

Aff. 

Ind. 

Live 

Trans. 

War  Bonds 

X 

X 

X 

X 

X 

WAC 

X 

X 

X 

X 

X 

U.   S.    Crop    Corps - 

X 

Car  Sharing  (Rubber  &  Gas) 

X 

x" 

Careless  Talk  

X 

Fight  Waste  

X 

See  OWI  Schedule  of  War  Messages  108  for  names  and  time  of  programs  carrying  war 
messages  under  National  Spot  and  Network  Allocation  Plans. 


YOU'D  LISTEN  TO  KFQD,  TOO! 


.Because  KFQD — thanks  to  its  direct  short-wave  connections  with 
the  U.  S.  A. — is  the  station  that  keeps  Alaskans  in  touch  with 
the  rest  of  the  world.  Brings  its  eager  listeners,  by  specially 
transcribed  rebroadcasts,  hoirrly  news  from  the  States,  along 
with  over  50  "cream-of-the-air"  hours  a  week.  Take  advantage 
of  this  listening  loyalty.  Get  into  America's  newest,  undevel- 
oped  market  through 


790  KC 


KFQD 


1000  w 


ANCHORAGE,  ALASKA 
ALASKA    BROADCASTING  CO. 

NAT'L  REP.:  PAN  AMERICAN  BROADCASTING  COMPANY 
New  York  17,  N.  Y. 


Crop  Recruiting  Campaign  Scheduled 
On  OWI  Packet  for  Network  Messages 


CARRIED  on  Network  Alloca- 
tion for  the  first  time  this  year, 
the  OWI  campaign  to  enlist  vol- 
unteers for  the  coming  crop  season 
joins  the  schedule  of  war  messages 
on  the  Domestic  Radio  Bureau 
packet  for  the  week  beginning 
May  15. 

Appeals  for  War  Bonds  and 
WAC  recruiting,  both  of  which  are 
assigned  to  Network  and  Station 
Announcement  Allocation,  are  con- 
tinued from  the  previous  week 
while  Car  Sharing,  Careless  Talk 
and  Fight  Waste  campaigns  are 
brought  back  to  the  packet  after 
a  short  absence. 

U.  S.  Crop  Corps  messages  will 
seek  to  enlist  millions  of  men, 
women,  boys  and  girls  who  do  not 
ordinarily  work  on  farms  to  help 
out  on  the  nation's  farms.  Appeals 
will  urge  those  who  have  their 
summers  free  to  make  arrange- 
ments to  utilize  the  time  to  relieve 
the  farm  manpower  shortage. 
Those  with  only  a  few  weeks  free 
will  be  asked  to  wait  for  local  calls 
for  farm  work. 

War  Bond  campaign  messages 


urge  listeners  to  boost  bond  buy- 
ing through  the  payroll  savings 
plan  in  their  office  or  plant,  point- 
ing out  that  27,000,000  persons 
are  now  purchasing  nearly  $500,- 
000,000  in  bonds  each  month  under 
the  plan.  Stations  may  find  spon- 
sors for  the  transcribed  spots 
among  business  organizations  em- 
ploying 100  or  more  people.  OWI 
states  that  96%  of  such  firms  have 
the  plan  in  operation. 

Car  Sharing  messages,  scheduled 
through  the  Station  Announcement 
allocation  plan,  emphasize  the  im- 
portance of  group  riding  to  con- 
serve gasoline  and  rubber.  Lis- 
teners are  urged  to  make  pooling 
of  cars  a  habit — not  just  an  occa- 
sion— for  driving  to  and  from  work 
or  planning  shopping  trips. 

Careless  Talk  and  Fight  Waste 
appeals  are  carried  on  National 
Spot  Allocation.  In  addition, 
through  the  Radio  Bureau  Women's 
War  Guide,  women's  programs  will 
include  messages  to  recruit  Food 
Processors,  Use  More  Eggs,  fight 
inflation  through  Planned  Spend- 
ing, and  Buy  Correct  Equipment 
for  Home  Canning. 


Army  Clarifies  Position 
On  Miami  Cancellation 

CANCELLATION  of  Miami  Beach 
Time,  scheduled  to  go  on  the  air 
April  16  on  Mutual  [Broadcasting, 
April  17],  was  based  on  several 
violations  of  Army  policy,  the 
Radio  Branch,  Bureau  of  Public 
Relations,  War  Dept.  stated  last 
week.  Time  had  been  secured  and 
publicity  released  without  the 
knowledge  or  approval  of  the  Ra- 
dio Branch,  which  must  pass  on  all 
network  sustaining  and  commercial 
programs  requiring  Army  partic- 
ipation. 

About  two  weeks  ago,  the  Radio 
Branch  received  a  request  for  per- 
mission to  originate  the  program 
from  the  AAF  Redistribution  Cen- 
ter, Miami  Beach,  and  War  Dept. 
disapproved  the  request  for  clear- 
ance, not  because  of  lack  of  serious- 
ness of  the  program,  but  because  of 
the  breach  of  policy.  It  was  pointed 
out  that  it  is  advisable  for  agen- 
cies and  networks  planning  such 
series  to  confer  with  the  Radio 
Branch  prior  to  setting  or  an- 
nouncing any  final  plans.  Also 
stressed  was  the  fact  that  the 
Army's  Special  Services  Division 
was  not  concerned  with  the  pro- 
gram. 


To  Use  Radio 

DIAPERWHITE  Inc.,  New  York, 
a  new  firm,  is  expected  to  start 
spot  radio  in  about  six  months 
for  Diaperwhite,  a  powdered  soap 
and  deodorant  for  diapers.  Distri- 
bution is  now  in  process  in  New 
England,  and  is  extending  to  New 
York  State,  and  will  eventual- 
ly go  national.  Delaying  factor 
is  packaging.  Starting  off  with 
trade  magazines,  firm  will  follow 
through  with  consumer  magazines, 
and  finally  add  radio,  in  the 
women's  interest  field.  Diener  & 
Dorskind,  New  York,  has  been  ap- 
pointed advertising  agency. 


ARMY  RADIO  UNIT 
COVERS  C-B-I  AREA 

AT  THE  PERSONAL  request  of 
Lt.  Gen.  Joseph  W.  Stilwell,  com- 
manding general,  U.  S.  Army 
Forces,  China-Burma-India,  a  ra- 
dio team  has  been  sent  by  the  War 
Dept.  to  that  theatre  to  tell  the 
story  of  the  largest  operations  area 
of  the  war.  The  five-man  unit,  cov- 
ering the  entire  theatre  by  air,  is 
sending  back  transcriptions  broad- 
cast on  the  Blue  Network,  begun 
Sunday,  April  16,  11:15  p.m. 

Some  programs  scheduled  are  a 
broadcast  from  an  evacuation  hos- 
pital in  China,  just  behind  the 
front  lines  operated  by  American 
doctors  and  nurses  for  care  of  Chi- 
nese wounded;  program  originat- 
ing from  a  troop  carrier  command, 
headquarters  for  planes  that  fly 
over  enemy  territory  to  supply  dis- 
tant Allied  fighters;  a  description 
of  a  plane  "flying  the  hump",  be- 
ginning in  India  and  the  broadcast 
ending  when  the  plane  lands  in 
China.  A  wire  recorder  is  being 
sent  to  the  area,  so  that  it  will  be 
available  when  action  increases 
there. 

The  radio  team  will  also  tran- 
scribe interviews  with  groups  of 
men  from  the  same  town,  for  their 
local  stations,  all  Blue  outlets. 
Commanding  officer  of  the  unit  is 
Lt.  Col.  Paul  Jones,  formerly  with 
the  Don  Lee  Network:  His  assist- 
ants are  1st  Lt.  Finis  Farr,  who 
as  an  NBC  scriptwriter,  wrote 
March  of  Time  program;  Lt.  Bert 
Parks,  former  CBS  announcer;  a 
Signal  Corps  engineer  and  a  pho- 
tographer. 


SECOND  anniversary  of  We,  the 
People  at  War  was  celebrated  Sunday, 
April  23  with  a  special  broadcast 
originating  from  the  Wardman  Park 
Hotel,  Washington.  Viscount  Halifax, 
Rear  Adm.  DeWitt  Clinton  Ramsey, 
Gen.  Lewis  Hershey,  and  former  Am- 
bassador Charles  Grew  were  heard. 
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A  NEW  STAR  IN  THE  WEST 


^c££  Ttne.  / 

e  New  NBC  Outlet  JlcJ^uKUf,  Between  Omaha  and  Denver 


BOUGHT 
NEW  CAMPAIGNS  ON  KODY 

WHY? 

Because  (I)  KODY  covers  a  rich  agricultural  and  indus- 
trial market  with  splendid  post-v/ar  possibilities;  (2)  KODY  is  a  full-time  NBC 
station  in  an  area  not  adequately  covered  by  any  other  NBC  station;  and  (3) 
KODY  has  the  advantage  of  experienced  WOW  management  in  programming, 
promotion,  and  merchandising. 

ODY  *  North  Platte,  Nebr.  •  1240  K.C. 

^  Operated  By  


BROADCASTING  •  Broadcast  Advertising 


April  24,  1944  •  Page  41 


BBC  is  beaming  a  series  of  eight  Sat- 
urday evening  talks  to  North  America 
under  the  general  title  Television  Was 
Fun,"  designed  to  answer  questions 
Americans  ask  about  the  achievements 
in  British  television  before  it  was 
shut  down  in   September  in  1939. 


SGT.  FLETCHER  MARKLE,  RCAF 
public  relations  overseas,  is  playing 
the  role  of  a  Canadian  officer  in  "Air- 
crew", a  motion  picture  now  in  pro- 
duction in  Great  Britain  by  the 
R.  A.  F.  film  unit.  He  was  formerly 
a  CBC  script  writer. 


Wetwork  iKccovnts 

AH  time  Eastern  Wartime  unless  indicated 


New  Business 

GEORGE  W.  LUFT  Co.,  New  York  (Tan- 
gee  Petal-Finish  face  powder) ,  on  May 
7  starts  Sammy  Kaye  and  His  Sunday 
Serenade  on  176  Blue  stations,  Sun.,  1:30- 
1:55  p.m.  Agency:  Warwick  &  Legler, 
N.  Y. 

QUAKER  OATS  Co.,  Chicago,  on  June  19 
for  52  weeks  starts  undetermined  program 
on  some  181  Blue  stations,  Mon.  thru 
Fri.,  10:40-10:45  a.m.  Agency:  Sherman 
K.  Ellis  &  Co.,  Chicago. 

PACIFIC  GREYHOUND  BUS  LINES, 
San  Francisco,  on  April  21  started  for  52 
weeks  Short  Stories  with  Howard  Culber 
on  7  CBS  Pacific  stations,  Fri.,  9:55-10 
p.m.  (PWT),  with  transcribed  repeat  on 
KOIN,  10:20-10:25  p.m.  (PWT).  Agency: 
Beaumont  &  Hohman  Adv.,  San  Francisco. 

PLANTERS  NUT  &  CHOCOLATE  Co., 
San  Francisco  (salted  peanuts,  edible  oil), 
on  April  23  started  for  52  weeks,  Adven- 
tures of  BUI  Lance,  on  5  CBS  Pacific  sta- 
tions (KQW  KARM  KROY  KGDM  KNX), 
Sun.,  9:30-10  p.m.  (PWT),  with  tran- 
scribed repeat  on  KOIN,  Mon  ,  9-9:30  p.m. 
(PWT).  Agency:  Erwin,  Wasey  &  Co., 
San  Francisco. 

Renewal  Accounts 

A.  S.  BOYLE  Co.,  Vernon,  Cal.  (American 
Home  Products),  on  May  1  renews  for  13 
weeks,  Fleetwood  Lawton-Commentator,  on 
6  NBC  Pacific  stations,  Mon.,  Tues.,  Wed., 
Fri.,  8:15-8:30  p.m.  (PWT).  Agency:  J. 
Walter  Thompson   Co.,  Los  Angeles. 

RAINIER  BREWING  Co.,  San  Francisco, 
on  May  11  renews  for  13  weeks,  Club 
Good  Cheer,  on  10  Blue  California  stations, 
and  shifts  from  Sat,  8:30-9  p.m.  (PWT), 
to  Thurs.,  8:30-9  p.m.  (PWT).  Agency: 
Buchanan  &  Co.,  San  Francisco. 

BRISTOL-MYERS  Co.,  New  York  (Ipana 
and  Sal  Hepatica),  on  Oct.  4  for  52  weeks 
renews  Eddie  Cantor's  Time  to  Smile  on 
127  NBC  stations.  Agency:  Young  &  Rubi- 
eam,  N.  Y. 

OWENS-ILLINOIS  GLASS  Co.,  Toledo,  on 
May  8  renews  for  13  weeks  Broadway  Mati- 
nee on  121  CBS  stations,  Mon.  through 
Fri.  4-4:25  p.m.  Agency:  J.  Walter  Thomp- 
son Co.,  N.  Y. 

U.  S.  TOBACCO  Co.,  New  York  (Dill's 
Best,  Model  smoking  tobacco)  on  May 
22  renews  for  52  weeks  Gay  Nineties  Revue 
on  67  CBS  Stations,  Mon.,  8:30-8:55  p.m. 
(Repeat  11:30  p.m.)  Agency:  Arthur 
Kudner,  Inc.,  New  York. 

P.  LORILLARD  Co.,  New  York  (Old  Gold) 
on  April  26  renews  for  52  weeks  Allen 
Jones  with  Frankie  Carle's  Orchestra  on 
120  CBS  stations,  Wed.,  8-8:30  p.  m.  (Re- 
broadcast  12  midnight) .  Agency  :  J.  Walter 
Thompson  Co ,  New  York. 

AMERICAN  TOBACCO  Co.,  New  York, 
(Lucky  Strike)  on  April  29  renews  for 
52  weeks  Your  Hit  Parade  on  122  CBS 
stations,  Sat.,  9-9:45  p.  m.  (Rebroadcast 
12  midnight).  Agency:  Foote,  Cone  &  Bald- 
ing, N.  Y. 


J.  A.  FOLGER  &  Co.,  San  Francisco 
(coffee),  on  May  13  renews  for  13  weeks, 
participation  in  Breakfast  at  Sardi's  on  18 
Blue  Pacific  and  Arizona  stations,  Sat., 
9:30-9:45  a.m.  (PWT).  Agency,  Raymond 
R.  Morgan  Co.,  Hollywood. 

FIRESTONE  TIRE  &  Rubber  Co.,  Akron, 
Ohio,  on  May  29  renews  for  52  weeks  Voice 
of  Firestone  on  136  NBC  stations,  Mon., 
8:30-9  p.m.  Agency:  Sweeney  &  James  Co., 
Cleveland. 

Network  Changes 

ELECTRIC  COMPANIES  Advertising 
Program  on  May  3  shifts  Report  to  the 
Nation  from  131  CBS  stations  Tues.,  9:30- 

10  p.m.  to  131  CBS  stations  Wed.,  10:30- 

11  p.m.  Agency:  N.  W.  Ayer  &  Son  Inc., 
N.  Y. 

SCHENLEY.  IMPORT  Corp.  New  York 
(Cresta  Blanca  Wine),  on  May  2  shifts 
Cresta .  Blanca  Carnival  from  71  CBS  sta- 
tions, Wed.,  10:30-11  p.m.  to  71  CBS  sta- 
tions Tues.,  9:30-10  p.m.  Agency:  William 
H.  Weintraub  &  Co.,  N.  Y. 

SOUTHERN  COTTON  OIL  Co.,  New 
Orleans  (Wesson  Oil,  Snowdrift),  since 
starting  date  Sept.  7,  has  added  WAAC 
WSPB  WGAU  to  Irene  Beasley,  making 
a  total  of  45  CBS  stations,  Mon.  thru 
Friday.,  3-3:15  p.m.  Agency:  Kenyon  & 
Eckhardt,    N.  Y. 
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RICHARD  A.  GRAVER,  formerly 
central  region  merchandise  manager 
of  the  RCA  Victor  Division  of  RCA, 
has  been  appointed  midwest  regional 
manager  for  the  sale  of  radios,  and 
home  appliances  for  the  Admiral 
Corp.,  Chicago. 

DON  KASSNER,  chief  engineer  of 
KXEL  Waterloo,  is  the  father  of  a 
boy. 

C.  RICHARD  EVANS  has  returned 
to  KSL  Denver  as  chief  engineer. 
For  the  past  several  years  he  has  been 
doing  Government  research  work  at 
Columbia  U.  division  of  war  research, 
New  York. 

RICHARD  STOHRER  has  joined 
the  technical  staff  of  WKZO  Kala- 
mazoo, Mich. 

PAUL  TURNER,  control  room  op- 
erator of  WCOP  Boston,  has  accepted 
a  position  with  NBC's  short-wave  sta- 
tion at  Bound  Brook,  N.  J.  He  is  re- 
placed at  WCOP  by  Alfred  Hogan, 
new  to  radio. 

CLINTON  OVERBAUGH,  transmit- 
ter master  control  chief  of  KFRC  San 
Francisco,  is  the  father  of  a  boy. 

DON  YOUNG,  engineer  of  CBR  Van- 
couver, is  the  father  of  a  boy. 

MISCHA  PELTZ,  studio  engineer  of 
KH.J  Hollywood,  reports  for  Army 
induction  on  April  26. 

FRANK  DAVIS  and  Clyde  Trevey 
Jr.  are  new  members  of  the  WJBW 
New  Orleans  transmitter  staff. 

WILLIAM  H.  BAUER,  who  recently 
resigned  from  the  Merchant  Marine, 
has  joined  the  engineering  staff  of 
WPAT  Paterson,  N.  J. 


GORDON  HAWKINS,  program  man- 
ager of  Westinghouse  Radio  Stations, 
Philadelphia,  is  incorporating  all  of 
his  poetic  radio  narratives  in  a  book 
of  poems  to  be  titled  Indictment. 


P.  DUFF  &  SONS,  Pittsburgh  (Ready-to- 
Bake-Mix),  on  April  10  shifted  Galen  Drake 
on  8  CBS  Pacific  stations,  from  Tues., 
Thurs.,  to  Mon.,  Wed.,  Fri.,  5-5:15  p.m. 
(PWT).  Agency:  W.  Earl  Bothwell  Adv., 
Pittsburgh. 

BORDEN  Co.,  Toronto  (milk  products) 
on  April  6  added  13  western  Canadian 
Dominion  network  stations  to  Canadian 
Cavalcade  making  a  total  of  24  Dominion 
network  stations.  Program  is  heard  Thurs., 
9:30-10  p.m.  Agency  is  Young  &  Rubicam, 
Toronto. 

PEPSODENT  Co.,  Chicago  (toothpaste  & 
toothbrushes),  on  June  13  for  13  weeks 
replaces  Bob  Hope  with  Life  with  Char- 
lotte on  134  NBC  stations  Tues.,  10-10:30 
p.m.  Agency :  Foote,  Cone  &  Belding,  Chi- 
cago. 

J.  B.  WILLIAMS  Co.,  Glastonbury,  Conn, 
(shaving  cream),  on  June  4  shifts  William 
Lv  Shirer  from  Sun.,  7-7:15  p.m.  on  58 
CBS  stations  to  Sun.,  5:45-6  p.m.  on  CBS. 
Agency:  J.  Walter  Thompson  Co.,  N.  Y. 

STANDARD  OIL  of  Calif.,  San  Francisco 
(petroleum  products)  on  May  15  shifts 
Lowell  Thomas  on  13  Blue  Pacific  stations, 
Mon.,  thru  Fri.,  9:30-9:45  p.m.  (PWT)  to 
36  Don  Lee  Pacific  stations,  Mon.,  thru 
Fri.,  7:15-7:30  p.m.  (PWT).  Agency: 
BBDO,  San  Francisco. 

BRISTOL-MYERS  Co.,  New  York  (Minit- 
Rub  and  Sal  Hepatica),  on  July  4  for  13 
weeks  replaces  Duffy's  Tavern  with  unde- 
termined program  and  on  Oct.  10  renews 
Duffy's  Tavern  for  52  weeks  on  128  Blue 
stations,  Tues.,  8:30-9  p.m.  Agency:  Young 
&  Rubicam,  N.  Y. 

WELCH  GRAPE  JUICE  Co.,  Westfield, 
N.  J.  (Welch  products),  on  May  28  dis- 
continues Irene  Rich's  The  Woman  from 
Nowhere  on  66  CBS  stations,  Sun.,  5:45-6 
p.m.  Agency:  H.  W.  Kastor  &  Sons,  New 
York. 


InKansas  City 


the  Swing 


is  toWHB 

IT'S  RAINING  RESULTS  in  Kansas  City  for  WHB  ad- 
vertisers. 'Phone  us  for  availabilities  if  you're  considering 
spot  programs  or  announcements  in  this  booming  market. 
"Your  Mutual  Friend"  is  Kansas  City's  Dominant  Daytime 
Station . . .  delivering  the  "most  listeners  per  dollar"  through- 
out the  western  half  of  Missouri  and  the  eastern  third 
of  Kansas.  For  availabilities,  call 

DON  DAVIS 

KANSAS  CITY  —  Scarritt  Building  —  HArrison  1161 
NEW  YORK  CITY-507  Fifth  Avenue-VAnderbilt  6-2550 
CHICAGO  — 333  North  Michigan  Blvd.— CENtral  7980 
HOLLYWOOD— 5855  Hollywood  Blvd. -Hollywood  6211 

KEY  STATION  for  the  KANSAS  STATE  NETWORK 


Kansas  City 
Missouri 


Wichita 
Kansas 


Salina 
Kansas 


Greot  Bend 
Kansas 


Emporia 
Kansas 


MONTHS:  JANUARY-FEBRUARY,  1944 — KANSAS  CITY 

HOOPER  STATION  LISTENING  INDEX 

TOTAL  COINCIDENTAL  CALLS  —  THIS  PERIOD  14,683 
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SET  YOUR  SALES  FOR  THE  TRADE-WINDS 


Not  on  the  seven  seas,  but  in  the  six  prosperous,  progressive  states  of  New  England.  Just  as  clipper-ships  exploited 
the  markets  of  the  world,  WBZ  and  WBZA  are  the  commanding  radio  influence  in  this  rich  trading  area. 
50,000-watt  WBZ  at  Boston  and  1,000-watt  WBZA  at  Springfield  synchronously  blanket  this  teeming,  diversified 
market  to  its  farthest  corners.  NBC's  Parade  of  Stars,  and  local  programs  of  the  highest  calibre,  form  a  most 
effective  frame  for  your  sales  picture.  NBC  Spot  Sales  is  at  your  service  in  planning  for  profit. 


— WESTINGHOUSE  RADIO  STATIONS  Inc — 

WOWO    •    WGL    •    WBZ    •    WBZA     •    KYW    •  KDKA 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 


L  rot  A  fHST- CLASS  COmAGB  JOB 

t  markets/ 
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5pOO  WATTS 
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250  WATTS 


1  '4' 
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Spot  Language 

PEOPLE  in  radio  have  a  way  of  devising 
novel  ideas.  That's  what  makes  the  art  sparkle. 

Take  the  singing  commercial,  for  example. 
It  was  swell  when  Pepsi-Cola  first  hit  the  spot. 
Then  everybody  started  doing  it.  Now  they're 
on  the  way  out. 

Now  let's  take  the  "cow-catcher"  and  "hitch- 
hike" announcements — not  so  new,  and  perhaps 
not  so  provocative  as  far  as  the  public  is  con- 
cerned. But  they  certainly  rankle  the  stations. 
The  advertiser  simply  helps  himself  to  a  free- 
ride  for  a  second  product  before  or  after  his 
regular  program  time — time  which  the  station 
contends  belongs  to  it,  and  not  the  network, 
which  by  the  very  nature  of  its  operation, 
doesn't  sell  spot  time. 

One  of  the  difficulties  about  the  "free-ride" 
network-spots,  has  been  the  lack  of  a  generally 
accepted,  all-inclusive  definition.  CBS  some 
months  ago  announced  that  -effective  Oct.  1 
these  second-product  announcements  go  out. 
NBC  hasn't  set  a  deadline  but  has  told  affiliates 
they  will  be  terminated.  Blue  and  MBS  haven't 
made  public  pronouncements. 

The  question  arose  at  a  recent  meeting  of 

broadcasters  as  to  the  precise  definition  of 

cow-catchers  and  hitch-hikes.    Gustav  Brand- 

borg,  commercial  manager  of  KVOO  Tulsa, 

offers  this  bit  of  proposed  radio  etymology: 

A  '"cow-catcher"  or  '"hitch-hike"  announce- 
ment is  any  announcement  so  placed  within 
sponsored  radio  program  time  and  so  given  as 
to  simulate  a  spot  announcement.  A  spot  an- 
nouncement is  an  announcement  made  by  an 
individual  station,  in  or  between  programs,  yet 
without  implying  sponsorship  of  such  pro- 
grams. 

Do  we  hear  any  dissents? 


Disclaimers  Disclaimed 

WITHOUT  FANFARE  or  formal  explana- 
tion, the  military  services  have  abolished  the 
requirement  that  disclaimers  be  used  on  com- 
mercial programs  originating  at  military 
bases  or  in  which  military  personnel  partici- 
pate.  The  action  is  timely  and  laudable. 

The  public  long  ago  must  have  become  weary 
of  that  last-second  intrusion  of  the  announcer, 
racing  against  the  clock,  exhorting  the  audi- 
ence that  the  particular  performance  did  not 
"constitute  an  endorsement  of  the  product", 
etc.  Obviously,  the  radio  and  public  relations 
officers  of  the  services  felt  that  the  disclaimer 
had  served  its  purpose,  and  that  the  audience 
didn't  have  to  be  told  point  blank  that  the 
military  services  don't  give  testimonials  for 
brand-name  products  or  services. 

Moreover,  so  many  programs  now  involve 
participation  of  military  personnel  or  origi- 
nate at  Army,  Navy,  Marine  and  other  bases 
that  the  disclaimer  became  the  rule  rather 
than  the  exception.  Constant  repetition  of  the 
clause  could  only  be  regarded  as  a  reflection 
upon  the  integrity  of  radio  advertisers,  who 
have  pitched  in  so  patriotically  and  unselfishly 
through  donations  of  time  and  talent  and  en- 
tertainment for  the  armed  forces. 

The  waiver  of  the  disclaimer  doesn't  mean 
that  the  policy  against  endorsement  of  spon- 


sors' products,  actual  or  inferred,  is  elimi- 
nated. The  Navy  suggested  a  musical  curtain, 
bridge  or  any  other  form  of  definite  break  be 
used  to  separate  personal  appearances  from 
commercial  announcements. 

It  seems  to  us  that  other  Government  agen- 
cies might  well  take  a  cue  from  the  leadership 
of  the  military  on  the  subject  of  disclaimers. 
Practically  since  commercial  broadcasting  be- 
gan, the  FCC  regulations  have  required  the 
identification  of  recordings  and  electrical 
transcriptions  as  such  before  and  after  each 
rendition.  There  is  before  the  FCC  now  a 
resolution  adopted  by  the  North  Carolina 
Assn.  of  Broadcasters  urging  that  the  exist- 
ing mandatory  regulations  be  modified.  FCC 
Chairman  James  Lawrence  Fly,  who  attended 
the  Association's  meeting  at  Asheville,  April 
15,  felt  the  Commission  would  be  disposed  to 
consider  modifying  the  hoary  rule. 

Transcription  production  has  gone  a  long 
way  since  the  announcement  rule  originally 
was  adopted  in  the  '20's.  High  fidelity  record- 
ings are  comparable  to,  and  in  some  cases 
better  than  studio  programs  not  produced 
under  optimum  conditions. 

Aside  from  all  that,  the  public  isn't  easily 
misled.  After  listening  for  more  than  two 
decades,  it  knows  the  difference  between  re- 
corded programs  and  "live"  ones.  True,  there 
should  be  safeguards  against  any  deception 
which  would  convey  to  the  listener  the  notion 
that  Paul  Whiteman  is  in  the  studio. 

A  case  can  be  made  for  relaxation  of  the 
record-transcription  identification  require- 
ment, to  remove  the  stigma  that  has  existed 
from  the  beginning  of  radio.  It's  up  to  radio 
to  make  the  case. 


Retail  Challenge 

"WE  ARE  as  important  as  any  of  your  na- 
tional advertisers.  Our  dollars  are  good — very 
good.  If  radio  can  do  a  job  for  us,  our  dollars 
are  yours." 

That  challenge  was  hurled  at  radio  a  fort- 
night ago  by  a  department  store  executive  at 
the  convention  of  the  National  Retail  Dry 
Goods  Assn.  Paul  McCarthy,  of  the  J.  N. 
Adam  Co.,  Buffalo,  knew  whereof  he  spoke,  be- 
cause his  store  has  used  radio  for  five  years. 
To  quote  him:  "Radio  stations  are  doing 
a  'helluva'  good  job." 

Mr.  McCarthy  alluded  to  those  retailers  who 
gingerly  eye  radio,  buy  a  canned  13-week  cycle 
and  then  criticize  the  medium  because  business 
hasn't  tripled.  "You  can't  go  on  the  air  with 
just  a  little  bit,"  he  admonished.  .  .  .  "A  brief 
test  is  no  test  at  all.  .  .  .  No  retail  store 
should  attempt  any  radio  campaign  under  a 
52-week  basis." 

To  those  in  radio  that  is  sound  logic.  Re- 
tailers in  1943  spent  approximately  $430,000,- 
000  in  newspapers — their  anchor  medium. 
Radio  received  about  $78,000,000.  In  1944,  by 
virtue  of  the  campaign  for  retail  business, 
radio  budgets  should  exceed  $100,000,000. 

Experience  has  shown  that  with  good,  solid 
sales  promotion,  all  media  benefit.  It  isn't  a 
case  of  radio  raiding  the  retailers  for  their 
newspaper  budgets.  There  is  ample  place  for 
both.  All  stations,  independent  and  network 
affiliated  alike,  can  participate  in  the  develop- 
ment of  retail  advertising,  which  should  pro- 
vide a  new  and  substantial  revenue  base  when 
war-developed  schedules  are  shaken  out  in  the 
days  of  "normalcy"  ahead. 


HAROLD  MARK  McCLELLAND 


ECLIPSING  an  eclipse  at  the  age  of  32 
would  seem  to  leave  little  room  for  prog- 
ress in  the  career  of  most  men,  yet  for 
Brig.  Gen.  H.  M.  McClelland,  Air  Com- 
munications Officer  of  the  Army  Air  Forces, 
that  feat  served  only  as  a  mild  prelude  to  his 
current  status  as  mainspring  of  the  greatest 
radio  communications  enterprise  in  the  world. 

From  that  historic  moment  in  1925  when  he 
made  the  first  broadcast  of  an  eclipse  from  a 
plane,  climbing  above  the  overcast  that  hid  the 
phenomenon  from  ground  observers,  to 
broadcast  over  WJZ,  until  his  present  post  as 
key  figure  in  a  radio  operation  expending  $8,- 
000,000  daily  on  communications  equipment 
alone,  his  ascent  has  been  as  inevitable  as  the 
rise  of  radio  itself. 

The  magnitude  of  his  command  can  perhaps 
best  be  appreciated  when  it  is  considered  that 
today  there  are  nearly  400,000  men  engaged 
in  Air  Force  Communications,  utilizing  57% 
of  Army  radio  equipment  at  an  expenditure 
of  $240,000,000  per  month,  or  more  than  the 
total  value  of  all  existing  commercial  broad- 
casting equipment. 

Significant  to  the  radio  industry  is  the  fact 
that  this  productive  capacity  and  technological 
genius  can  be  converted  to  peacetime  channels 
to  supply  the  post-war  deluge  of  demand  at 
prices  far  below  their  pre-war  levels. 

The  figure  behind  these  figures  was  born 
Harold  Mark  McClelland  in  Tiffin,  O.,  in 
1893.  Son  of  a  migratory  Methodist  minister, 
he  moved  frequently  during  his  youth,  residing 
principally  in  small  college  towns. 

It  was  during  his  grade  school  career  that  he 
crossed  paths  with  another  lad  who  was  also 
to  figure  prominently  in  Government  circles. 
His  name  was  Harry  Hopkins. 

Matriculating  at  Kansas  State  Agricultural 
College,  class  of  1916,  Gen.  McClelland,  first 
gave  expression  to  his  affinity  for  radio  and 
communications  when,  in  his  sophomore  year 
he  constructed  an  experimental  radio  station 
with  a  portable  transmitter  and  receiver.  The 
project  later  developed  into  the  college  broad- 
casting station. 

Commissioned  in  the  Infantry  shortly  after 
the  American  entry  into  World  War  I,  Gen. 
McClelland  was  detailed  to  the  Aviation  Sec- 
tion of  the  Signal  Corps,  merging  his  twin 
enthusiasms  for  flying  and  communications. 

In  July  1919  he  was  assigned  to  overseas 
duty  and  stationed  in  London,  as  assistant 
aviation  officer,  Headquarters  of  the  Provi- 
sional District  of  Great  Britain. 

Returning  to  the  States  he  augmented  his 
field  experience  with  special  courses  in  com- 
munications at  Columbia  U.  and  Fort  Sill, 

(Continued  on  Page  48) 
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MUSIC  IN  THE  PUBLIC  SERVICE 

To  launch  and  help  carry  on  every  War  Loan  Drive. 

©To  promote  War  Bond  Sales  through  KOIN's  own 
weekly  half-hour  "Million  Dollar  Club"  broadcast. 

•  To  provide  summer  park  concerts. 

o  To  entertain  soldiers  each  week  in  the  big  Barnes 
military  hospital. 

•  To  furnish  instrumental  and  vocal  music  for  service 
and  civic  functions. 

These  are  among  KOIN's  musical  contributions  in  the  public  service 

JOSEPH  SAMPI ETRO . . . Musical  Director 

...  is  recognized  as  the  Pacific's  Northwest's  premier  maestro. 
He  has  headed  KOIN's  large  musical  staff  since  1930,  having 
graduated  to  radio  from  equal  prominence  in  the  theatres. 

This  is  the  8th  in  a  series  of  stories  of  KOIN's  prestige-building  community 
activities.  Others  have  told  of  special  war  efforts  . . .  educational  and  farm 
programs  . .  .  coverage  of  special  events  .  .  .  civic  committee  participations,  etc". 

Its  music  is  another  reason  for  KOIN's  leadership  in  its  community. 


OWEN  C. 
'RED' DUNNING 

( above) 
is  assistant-director 
and  arranger. 

At  right,  in  character, 

with  his  popular 
group,  "Red's  Gang" 


(above) 
is  vocal  director. 

At  left,  with  his 
'Barbershop  Four' 


FREE  & 

PETERS,  INC. 

National 

Representatives 
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(Continued  from  page  ^6) 
Okla,  after  which  he  was  assigned 
to  the  office  of  the  Chief  of  the  Air 
Corps  in  Washington. 

After  four  years  in  the  capital 
he  trekked  cross-country  to  Rock- 
well Field,  Cal.  where  he  organized 
the  now  famous  19th  Bombardment 
Group.  Shortly  thereafter  he  was 
elevated  to  the  post  of  Command- 
ing Officer  of  the  Rockwell  Air 
Depot. 

There  followed  two  years  of  ad- 
vanced instruction,  after  which  he 
was  assigned  to  the  Operations  and 
Training  Division,  G-3  of  the  War 
Dept.  General  Staff,  Washington. 
In  1941  he  was  named  Chief  of 
the  Air  Branch  of  that  division. 

That  same  year  he  was  sent  to 
England  as  a  member  of  the  spe- 
cial Army  Observer  Group,  and 
was  subsequently  made  Assistant 
Chief  of  Staff,  Operations,  Hq. 
ETO.  He  returned  14  months  later 
to  become  Director  of  Technical 
Services,  Headquarters  Army  Air 
Forces,  Washington. 

In  March  1943  he  was  selected 
Assistant  Chief  of  Air  Staff,  Op- 
erations, Headquarters  Army  Air 
Forces,  and  in  July  the  same  year 
he  succeeded  to  his  present  posi- 
tion as  Air  Communications  Of- 
ficer. One  of  his  principal  func- 
tions in  his  current  post — aside 
from  supervising  the  smooth  opera- 
tion of  his  global  communications 
army — is  the  constant  and  unre- 
mitting development  of  new  ideas 
in  the  use  of  communications  equip- 
ment to  counteract  the  ceaseless 
and  ingenious  Axis  attempts  to 
create  effective  secret  electronic 
weapons  to  abate  our  unrelenting 
air  attack. 

A  tireless  worker,  Gen.  McClel- 
land's  outside  interests  are  now 
confined  largely  to  his  family,  con- 
sisting of  one  son,  Alan,  a  corporal 
in  the  Army  Air  Forces,  and  his 
charming  and  able  wife,  Doris 
Cruger  McClelland,  who  is  treas- 
urer of  the  National  Assn.  of  Air 
Forces  Women,  of  which  Gen.  H. 
H.  (Hap)  Arnold's  wife  is  pres- 
ident. 

A  command  pilot,  Gen.  McClel- 
land has  more  than  5,000  flying 
hours  to  his  credit  and  most  of 
his  extensive  traveling  is  done  by 
air.  He  is  the  type  of  executive 
who  believes  in  seeing  at  first  hand 
the  work  carried  on  by  those  in 
the  field  and  his  relentless  indus- 
try enables  him  personally  to  cover 
the  manifold  interests  of  the  Air 
Communications  Officer. 

As  one  of  his  colleagues  has  re- 
marked in  commenting  on  Gen. 
McClellarid's  dynamic  personality: 
"The  General  is  one  of  the  reasons 
why  nothing  can  stop  the  Army 
Air  Corps." 


NOTES 


WFOY  Business  Up  75% 

WFOY  St.  Augustine,  Fla.  has  re- 
ported a  75.5%  increase  in  business 
for  March  over  the  same  month  last 
year,  according  to  J.  Allen  Brown, 
general  manager. 


KARL  WYLER,  manager  of  KTSM 
El  Paso,  Tex.,  served  as  sales-chair- 
man for  the  1944  Southwestern  Live- 
stock Show.  Mr.  Wyler  has  purchased 
"  two  calves  on  behalf  of  KTSM  and 
NBC  to  be  entered  in  the  show  for 
next  year.  Names  of  the  calves  are 
"Mr.  KTSM"  and  Mr.  NBC". 

JOHN  M.  SMITH,  former  general 
manager  of  RCA  Victor  Division,  has 
been  named  vice-president  in  charge 
of  manufacturing  of  P.  R.  Mallory  & 
Co.,  Indianapolis. 

JOHN  COWLES,  vice-presilent  of 
the  Iowa  Broadcasting  Co.,  licensee 
of  KSO-KRNT  Des  Moines  and  WMT 
Cedar  Rapids,  la.,  has  been  nominated 
for  the  Board  of  Overseers  of  Har- 
vard. He  graduated  from  Harvard  in 
1920. 

FRANKLIN  O.  PEASE,  former  gen- 
eral manager  of  the  Video  &  Sound 
Enterprises,  Omaha  and  Kansas  City, 
now  national  supervisor  of  Ross  Fed- 
eral Service  Inc.,  Philadelphia,  has 
announced  his  engagement  to  Anne 
Smith,  Philadelphia. 

MURRAY  MORRISON,  former  man- 
ager of  CKGB  Timmins,  Ont.,  is  now 
stationed  in  Britain  with  the  Royal 
Canadian  Army  Signal  Corps. 

ARCH  L.  MADSEN,  former  man- 
ager of  KOVO  Provo,  Utah,  has  joined 
the  staff  of  KSL  Salt  Lake  City  as 
assistant  to  the  manager. 

HARRY  GENNETT  Jr.,  doing  spe- 
cial electronic  work  for  the  Kaiser 
Shipyards,  California,  for  two  years, 
has  returned  to  Charles  Michelson 
Radio  Transcriptions,  New  York.  He 
will  be  in  charge  of  production  and 
recording  at  the  factory  of  Gennett 
Records,  Richmond,  Ind. 

WILF  WOODILL,  manager  of  the 
Toronto  sales  office  of  CKSO  Sud- 
bury and  the  affiliated  daily  Sudbury 
Star,  has  been  given  leave  of  absence 
to  join  the  radio  engineering  division 
of  the  OWI  for  overseas  duty,  report- 
ing in  New  York  April  24.  Mr.  Woodill 
has  been  manager  of  the  Toronto  sales 
office  since  its  inception  a  year  ago 
and  prior  to  that  was  manager  of 
CKSO.  He  is  replaced  at  Toronto 
by  his  assistant,  Florence  Riley. 

HOWARD  L.  HAUSMAN,  CBS  at- 
torney, is  due  back  at  his  office  this 
week  after  two  weeks  absence  for  an 
appendectomy. 

ROBERT  C.  GRIFFITH,  recently  a 
Navy  lieutenant  and  previously  with 
Collier's  advertising  department,  has 
joined  WOR  New  York  as  account 
executive. 

ROY  C.  KELLY,  executive  vice- 
president  of  the  Associated  Broadcast- 
ing Corp.,  addressed  the  National 
Assn.  of  Evangelicals  April  14  at  their 
annual  convention  in  Columbus  on  the 
ABC  Network,  emphasizing  that  the 
nevy  network  operation  is  not  a  "re- 
ligious network." 

EDMUND  A.  CHESTER,  CBS  di- 
rector of  shortwave  broadcasting,  and 
Roberto  Unanue,  assistant  director  of 
Latin  American  relations,  on  April 
14  attended  the  Pan  American  Day 
ceremonies  in  Havana,  Cuba,  in  con- 
nection with  the  presentation  of  the 
annual  award  of  the  Pan  American 
Colombista  Society,  given  this  year 
to  CBS. 

BILL  RAYBURN  has  resigned  as 
promotion  manager  of  CBS  Radio 
Sales  Division,  which  represents 
CBS  owned  stations,  to  enter  the 
Army. 


New  Cassidy  Post 

JAMES  CASSIDY,  special  events 
chief  of  WLW  WSAI  WLWO  Cin- 
cinnati, Crosley  Corp.  stations,  has 
been  elevated  to 
the  post  of  di- 
rector of  inter- 
national broad- 
casts,  Roger 
Baker,  stations' 
public  relations 
head,  announced 
last  week.  Mr. 
Cassidy  will  co- 
ordinate interna- 
tional pickups  in- 
volving the  Cros- 
ley stations  and  Britain,  China, 
Australia,  Canada,  Turkey,  Switz- 
erland, Sweden  and  Russia.  He 
participated  in  arrangements  with 
the  British  Broadcasting  Corp., 
whereby  broadcasts  are  exchanged 
between  BBC  and  WLW  and  spe- 
cial programs  originate  in  England 
for  the  WLW  midwest  audience. 
Following  his  graduation  from  the 
U.  of  Cincinnati  Mr.  Cassidy  be- 
came a  member  of  the  Catholic 
Youth  Organization  publicity  staff 
in  Cincinnati  and  joined  the  WLW- 
WSAI  publicity  staff  in  1938. 


Mr.  Cassidy 


Moore  Promoted 

PROMOTION  of  George  H.  Moore, 
for  the  last  six  years  sales  promo- 
tion manager  of  WCKY  Cincin- 
nati to  the  post 
of  local  manager 
of  the  station  has 
been  announced 
by  L.  B.  Wilson, 
s  t  a  t  i  o  n 
owner.  Mr. 
Moore  has  been 
connected 
with  WCKY 
since  it  began 
operations 
15  years  ago  in 
Covington,  Ky., 
across  the  Ohio  river  from  Cin- 
cinnati. 


Mr.  Moore 


New  Canada  Censor 

WILFRED  EGGLESTON,  Can- 
ada's chief  censor  of  publications, 
has  been  appointed  director  of  cen- 
sorship to  succeed  Col.  0.  M.  Big- 
gar  who  is  retiring  at  his  own  re- 
quest. Mr.  Eggleston,  who  also 
served  as  chief  cable  and  telegraph 
censor,  is  a  former  member  of  the 
Parliamentary  press  gallery  at  Ot- 
tawa. Col.  Biggar  accepted  the  post 
in  1942  on  a  temporary  basis.  He 
is  also  the  Canadian  chairman  of 
the  Canada-United  States  Joint 
Defense  Board. 


Major's  Task 

DISTASTEFUL  TASK  of 
fining  soldiers  a  few  miles 
from  the  Italian  front  for 
improper  wearing  of  the  uni- 
form was  wished  on  Maj. 
Ormond  Black,  who  former- 
ly managed  WAPI  WSGN 
Birmingham  and  WNOE 
New  Orleans.  But  orders  are 
orders  and  Maj.  Black,  ac- 
cording to  an  INS  dispatch, 
is  acting  as  justice  of  the 
peace  for  any  infraction  of 
the  orders,  although  he  is 
being  as  lenient  as  possible 
with  the  boys  especially 
those  back  from  the  front. 


WINN^ 

LOUISVILLE 

WINN 

you* 

BLUE  NETWORK 

STATION 

LOUISVILLE,  KY. 

D.  E.  "Plug"  Kendrick 

President  and  General  Manager 

G.  F.  "Red"  Bauer 

Sales  Manager 
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Time:  8:00  to  8:30 

and  8:30  to  9:00 
every  Monday  night 

Scene:  Pacific  Coast 

Characters:  Sherlock  Holmes 

(Basil  Rathbone)  star  of  Petri 
Wines'  Show,  Sherlock  Holmes 

Ben  Willet  (Cliff  Arquette) 
star  of  Union  Oil's  Point  Sublime 


WILLET:  ccWhat's  elementary?" 

HOLMES:  "Well,  your  show  and  mine.  More  people  on 
the  Pacific  Coast  listen  to  us  than  to  any  other  net- 
work on  Monday  nights." 

WILLET:  "That's  right,  Hooper  gave  your  show  an  11.2 
(in  Los  Angeles,  San  Francisco,  Portland  and  Seattle) 
and  mine  an  11.5..  .'course  my  show  has  only  been 
on  this  network  for  16  weeks!" 

HOLMES:  "Therefore  our  shows  must  be 'tops'... what!" 


WILLET:  "Well,  I  don't  know,  maybe  it's  Don  Lee 
that's  'tops.' After  all,  my  show  switched  from  another 
network  where  it  got  a  high  of  8.9." 

HOLMES:  "Why,  of  course,  man,  it's  the  network.  I 
should  have  thought  of  that.  By  the  same  logic— other 
shows  should  get  more  listeners  if  they  switched  to 
Don  Lee." 

Author's  Note:  Holmes  doesn't  know  how  right  he  is.  The 
counties  in  which  the  four  Hooper  rated  cities  are  located  (Los 
Angeles,  San  Francisco,  Portland  and  Seattle)  represent  only 
50%  of  (he  Pacific  Coast's  yearly  $13,000,000,000  in  retail 
sales— Don  Lee  dominates  the  other  or  "outside  50%";  in  fact,  a 
special  Hooper  coincidental  survey  (the  largest  ever  made  on  the 
Pacific  Coast)  showed  that  in  many  of  the  "outside  50%"  mar- 
kets, the  radio  listeners  were  60  to  100%  tuned  to  Don  Lee.  You 
jivon 't  have  to  be  a  Sherlock  Holmes  to  deduct  that  a  good  show 
on  Don  Lee  will  deliver  more  Pacific  Coast  listeners  than  the 
same  show  on  any  other  network. 


The  Nation 's  Greatest  Regional  Network 


Thomas  S.  Lee,  President 
Lewis  Allen  Weiss,  Vice-Pres.,  Gen.  Mgr. 
5515  Melrose  Ave.,  Hollywood  38,  Calif. 
Represented  Nationally  by  John  Blair  &  Co. 
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Like  longtime 
KOA  advertisers, 
they  like  to  bet 
on  KOA... There's 
no  gamble  invol- 
ved —  and  what 
stakes: 

POWER 

(50,000  watts) 

TOP  PROGRAMS 

(9  out  of  first  10) 

COVERAGE 

(Parts  of  7  states) 
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*NBC  "Tale  of  412  Ctiej" 
*  *  Rosi  Federal  Survey 


B 

Represented  Nationally  by  vMk  Spot  Sales ! 


LIEUT.  COL.  BILL  SLATER,  U.  S. 
A.  retired,  commentator  and  sports- 
caster,  resumed  his  radio  activities 
last  week  as  co-reporter  with  Don 
Dunphy  on  the  WINS  New  York 
broadcasts  of  the  home  games  of  the 
New  York  Yankees  and  Giants.  Al- 
ternating with  Mr.  Dunphy,  he  re- 
places Al  Schacht,  baseball  comedian 
originally  signed  for  the  series  by  Gil- 
lette Safety  Razor  Co.,  sponsor. 

HENRY  COX,  artist  representative 
and  program  producer,  has  joined  the 
Blue's  commercial  program  super- 
vision division,  reporting  to  George 
Brengel,  acting  head.  Mr.  Cox 
will  service  commercial  programs, 
assist  in  building  new  shows  and  work 
on  program  sales. 

AILEEN  SOARES,  of  the  Blue's 
publicity  department,  leaves  the  net- 
work April  28  to  join  the  overseas 
branch  of  OWI  as  feature  writer. 

WILLIAM  EWING,  Blue  Network 
correspondent  with  the  U.  S.  Pacific 
Fleet,  stationed  for  several  years  at 
Hawaii,  is  currently  in  Washington 
for  a  brief  stay  prior  to  his  return  to 
Hawaii. 

BILL  SHEA,  producer  of  KPO  San 
Francisco,  is  the  father  of  a  boy. 

JERRY  LAW  on  April  14  left  WINS 
New  York,  where  he  served  as  di- 
rector. 

NILA  MACK,  producer  of  children's 
and  women's  programs  on  CBS,  was 
confined  to  a  New  York  hospital  last 
week  as  the  result  of  a  heart  attack. 

TED  PEGG,  traffic  chief  of  CBR 
Vancouver,  has  married  Ruth  Nata- 
lene  Halliday,  traffic  chief  for  CBS 
Los  Angeles. 

MARGARET  JESTLEY,  formerly 
of  CJAT  Trail  and  CJOC  Lethbridge, 
has  joined  the  staff  of  CJOR  Van- 
couver. 

HAL  MORGAN,  WGAR  Cleveland 
staff  announcer,  has  been  commis- 
sioned an  ensign  in  the  Navy  and 
reports  April  25  to  Hollywood  Beach, 
Fla. 

MARILYN  WUNDER,  of  the  KSFO 
San  Francisco  publicity  staff,  has  re- 
signed. 

FRANCES  CONRAD,  veteran  radio 
broadcaster  formerly  with  Edward 
Petry  &  Co.,  station  representative, 
has  joined  the  Blue  network  as  a  sta- 
tion relations  contact  representative. 

BEN  KAGAN,  formerly  on  the  writ- 
ing-producing staff  of  the  Office  of 
War  Information,  has  joined  the 
script-writing   division   of  NBC. 

J.  EDDIE  GUEST,  chief  announcer 
of  CKCL  Toronto,  has  been  promoted 
to  program  director,  succeeding  Mau- 
rice D.  Rapkin,  who  resigned  to  free- 
lance. 

GORDON  ROBINSON,  Toronto,  has 
joined  the  announcing  staff  of  CHEX 
Peterborough,  Ont. 

JACK  MCDONALD  has  joined  the 
announcing  staff  of  CKGB  Timmins, 
Ont.,  succeeding  Ben  Ward,  who  has 
gone  to  the  affiliated  Timmins  Daily 
Press. 

JOHNNY  ADAMS  is  the  latest  addi- 
tion to  the  announcing  staff  of  WORL 
Boston,  replacing  Pen  Brown,  now 
with   the    American   Field  Service. 

ROBERT  FIDLAR,  program  di- 
rector of  WIOD  Miami,  was  rejected 
for  military  service  at  his  pre-induc- 
tion  physical. 


RICHARD  OSK,  of  the  Blue  Net- 
work publicity  staff,  and  Helene  Gray 
Carlson  of  Minneapolis,  were  married 
in  New  York  April  7. 

ELINOR  LEE,  director  of  women's 
programs  for  WTOP  Washington, 
has  been  elected  as  one  of  the 
five  members  of  the  standing  com- 
mittee of  Mrs.  Roosevelt's  Press  Con- 
ference Assn. 

MADELEINE  CLARK  and  Vincent 
McConnor,  free-lance  script  writers, 
have  joined  the  CBS  script  depart- 
ment. 

FRANCES  BUNN  has  been  appointed 
promotion  manager  of  WSAI  Cin- 
cinnati. Formerly,  she  was  copywriter 
with  Burkhart  Adv. 

JIMMIE  LANDRY,  announcer  of 
WJBW  New  Orleans,  is  now  with 
WDSU  New  Orleans.  Replacing  him 
at  WJBW  is  Jimmie  Jones. 

EDWARD  TOMLINSON,  Inter- 
American  advisor  and  analyst  for  the 
Blue  network,  and  Latin-American 
correspondent  for  Colliers,  has  left 
this  country  for  a  two-month  tour 
of  the  Latin  republics.  He  continues 
his  twice  weekly  broadcasts  on  the 
Blue. 

BERNARD  DOUGALL  has  returned 
to  the  Blue's  script  staff  after  a 
month's  absence. 

DAVIS  GRUBB,  formerly  a  member 
of  the  announcing  staff  of  WBLK 
Clarksburgh,  W.  Va.,  is  now  a 
member  of  the  announcing  staff  of 
WWPG  Palm  Beach.  Fla. 

BILL  O'DAY,  former  continuity  di- 
rector of  WBLK  Clarksburgh,  W. 
Va.,  has  returned  to  WBLK  as  an- 
nouncer after  a  year  with  WTOL 
Toledo.  Elizabeth  Sharpe,  new  to 
radio,  is  a  new  member  of  the  WBLK 
announcing  staff. 

PATSY  KENT,  for  the  past  five 
years  associated  with  WFLA  Tampa, 
Fla.,  has  joined  WDSU  New  Orleans 
as  traffic  manager. 

DENNIS  WIEGAND,  formerly  on 
the  announcing  staff  of*  WKY  Okla- 
homa City,  has  joined  the  announc- 
ing staff  of  KVOO  Tulsa.  Roy  Mc- 
^ee,  discharged  from  the  Army,  and 
Leon  Goodwin,  formerly  with  the 
Marines,  are  also  new  additions  to 
the  KVOO  announcing  staff.  Rose 
Corey,  former  receptionist  for  the  sta- 
tion, has  joined  the  continuity  depart- 
ment. 

NORMAN  BROKENSHIRE,  for- 
mer network  announcer  and  recently 
with  WMAL  Washington,  D.  C,  has 
joined  WBYN  Brooklyn. 

CRAIG  STEWART,  formerly  an- 
nouncer with  WCAU  Philadelphia,  is 
now  with  WOR  New  York. 

BARBARA  MEYER,  formerly  of 
CBS-Hollywood,  is  now  a  member  of 
the  sound  effects  department  of  KPO 
San  Francisco. 


Molohon  to  WFD 

BARNEY  MOLOHON,  chief  of  the 
radio  unit  of  the  Food  Distribution 
Administration  for  the  past  year 
and  a  half,  has  joined  the  radio  sec- 
tion of  the  Treasury  War  Finance 
Division  to  handle  special  promotion 
on  the  Fifth  War  Loan  Drive  sched- 
uled for  June  12  through  July  8. 
Previous  to  his  association  with  the 
Government,  Mr.  Molohon  was  in 
commercial  radio  in  both  New 
York  and  Los  Angeles. 


Dillon  Made  Lt.  Comdr. 

LT.  CHARLES  E.  DILLON  of  the 
Radio  Branch,  Navy  Public  Rela- 
tions, was  promoted  to  lieutenant 
commander  last  Wednesday.  Lt. 
Comdr.  Dillon  was  radio  director 
of  the  American  Red  Cross  for  five 
years  before  entering  the  service. 


Mr.  Gross 

Sohio  Reporter 


Gross  at  KXEL 

H.  R.  GROSS,  veteran  newscaster, 
has  returned  to  his  native  Iowa 
to  take  over  the  news  department 
of  KXEL  Waterloo,  where  he  is 
scheduled  for 
newscasts 
at  12:15,  6:15 
and  10  p.m.  daily. 
A  veteran  of 
World  War  I,  he 
entered  radio  at 
WHO  Des  Moines 
in  1935  after 
several  years  in 
the  newspaper 
field.  For  two 
years  he  was  the 
for  Standard  Oil 
of  Ohio  on  WLW  Cincinnati  and 
for  the  last  year  has  been  director 
of  news  at  WISH  Indianapolis. 
Mr.  Gross  was  born  in  Arispe,  la. 


BUD  JACKSON,  hunting  and  fish- 
ing commentator  of  KVOO  Tulsa, 
Okla.,  has  been  elected  to  membership 
on  the  national  board  of  directors  of 
the  Izaak  Walton  League  for  con- 
servation of  wildlife. 

BILL  ROBBINS,  former  announcer 
at  WCKY  Cincinnati,  has  been  pro- 
moted to  corporal  in  the  Army  at 
Aberdeen  Proving  Grounds,  Md. 

MOREY  SHARP,  KLZ  Denver  an- 
nouncer, is  the  father  of  a  boy. 

CYRIL  SHAPIRO,  new  to  radio,  has 
been  added  to  the  announcing  staff 
of  WCBT  Roanoke  Rapids,   N.  C: 

DAN  DONOAHUE,  formerly  with 
WGKV  Charlestown,  W.  Va.,  has 
joined  the  announcing  staff  of  WIBG 
Philadelphia. 

LEE  JOHNSON,  former  WHBQ 
Memphis  promotion  manager,  has 
joined  Earl  Farris  Publicity  Co.,  New 
York. 

GLENN  WEBER,  formerly  of  WIBX 
Utica,  N.  Y.,  has  joined  the  announc- 
ing staff  of  WKZO  Kalamazoo,  Mich. 
Other  new  WKZO  announcers  art 
Eleanor  Stoskus,  Harold  Fitzgerald 
and  Miles  Olsen.  Blanche  Bordeaux 
has  joined  the  WKZO  continuity  staff. 

BOB  PIKE,  new  to-  radio,  has  joined 
the  announcing  staff  of  WMPS  Mem- 
phis, Tenn. 

LEE  JONES  has  joined  the  announc- 
ing staff  of  KLZ  Denver. 

BILL  PLUMMER  has  joined  the  an- 
nouncing staff  of  KDYL  Salt  Lake 
City.  He  replaces  Glenn  Harris,  re- 
signed. John  Woolf,  announcer,  has 
left  the  station  to  join  the  Navy. 

THOMAS  H.  ARMSTRONG,  for- 
merly staff  announcer  at  WFMJ 
Youngstown,  O.,  discharged  from  the 
Army,  is  now  on  the  announcing  staff 
of  WGAR  Cleveland. 

BOB  CAMPBELL,  formerly  of 
WCCO  Minneapolis  and  recently  hon- 
orably discharged  from  the  Army,  has 
joined  the  announcing  staff  of  KFI- 
KECA  Los  Angeles.  Mel  Hunt,  for- 
merly of  KFWB  Hollywood,  and 
Frank  Hemingway,  free-lance  an- 
nouncer, have  also  joined  the  KFI- 
KECA  announcing  staff.  Pat  Bishop, 
news-editor  and  announcer,  is  now  in 
the  Army. 


Truesdell  Named 


LEONARD  C.  TRUESDELL  has 
been  appointed  commercial  manager 
of  the  Crosley  Corporation  manufac- 
turing division  it  was  announced  last 
week  by  J.  H.  Rasmussen,  Crosley 
commercial  manager.  Mr.  Truesdell 
was  formerly  manager  of  the  major 
dealer  development  department  of  the 
Frigidaire  Corp.  Dayton  office. 
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TELEVISION  1954  A.  D. 


Back  in  1944,  you  few  men  of  vision  in  broad- 
casting management  foresaw  very  clearly  that 
the  addition  of  sight  to  sound  would  open  up 
vast  new  business  possibilities. 

You  took  a  tip  from  experimental  commer- 
cials during  the  war  years  which  showed  the 
spectacular  effectiveness  of  mass  persuasion  by 
television.  Shortly  after  victory,  television  time 
did  leap  into  great  demand,  just  as  you  thought. 

DuMont  anticipated,  just  as  you  did,  that  there 
would  be  a  peacetime  scramble  to  be  "first  with 
television."  So  they  completed  their  designs  for 
telecast  equipment  that  set  new  highs  in  signal 
transmitting  efficiency  and  new  lows  in  mainte- 
nance and  operating  costs. 

Then  the  DuMont  Equipment  Reservation 
Plan  was  formulated  so  that  you  prospective  tele- 


vision station  owners  could  have  that  equipment 
in  operation  at  the  earliest  possible  postwar 
moment.  This  plan  placed  DuMont's  extensive 
experience  in  television  station  building  and 
management  at  your  command.  In  addition,  this 
plan  gave  you  "postwar  priority"  in  equipment. 

That,  you  thought,  was  one  sample  of  tele- 
vision talk  that  sounded  down  to  earth ...  it 
would  cut  down  your  trial-and-error  losses,  and 
put  your  telecasting  business  on  a  sound  footing 
at  the  earliest  possible  moment. 

So  you  dropped  a  line  to  DuMont  in  '44  and 
got  on  the  television  bandwagon  — on  time. 
We  know  it's  1944!  So  you're  invited  to  learn 
about  the  DuMont  Plan  now.  Send  for  our  new 
experience-sharing  booklet  "Planning  Your 
Television  Station."  Do  it  today! 

Copyright  Allen  B.  DuMont  laboratories,  Inc.,  1944. 


ALLEN  B.  DuMONT  LABORATORIES,  INC.,  GENERAL  OFFICES  AND  PLANT,  2  MAIN  AVENUE,  PASSAIC,  N.  J. 
TELEVISION    STUDIOS   AND   STATION   W2XWV,    515    MADISON   AVENUE,    NEW    YORK   22,    NEW  YORK 
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Beginning 

Our 
FIFTEENTH 
YEAR! 


Since  April,  1930, 
we've  been  serving 
the  folks  here  in  the 
rich  "Heart  of  the 
Piedmont"  —  folks 
who  have  money  to 
spend,  and  who  spend 
lots  of  it  for  things 
they  hear  talked  about 
on  WSJS.  And  our  aim 
is  to  keep  on  serving 
'em  and  selling  'em 
for  many  more  years 
to  come. 


Representatives 
Headley-Reed  Co. 


NBC  | 

Station  For  B 

Winston  -  Salem  | 

and 

Greensboro  ■ 

and  g 

High   Point  I 


WSJS 

Winston  -  Salem 
N.  C. 


■ 


AW  E  E  K  L  Y  experimental 
tele-toon  series,  a  cross  be- 
tween the  newspaper  comic 
strip  and  the  motion  picture 
cartoon  especially  adapted  for  tele- 
vision, has  been  started  on  W6XYZ 
Hollywood,  owned  and  operated  by 
Television  Products  Inc.  Character 
voices  using  off-stage  microphones 
are  synchronized  with  the  camera 
focused  on  a  screen  where  each 
pencil  move  of  Frank  Webb,  car- 
toonist, is  projected.  Franklin 
Lacey  and  Shelly  Mitchell  portray 
the  character  voices. 

* *  * 

Rehearsal  Audience 

DEPARTING  from  the  traditional, 
the  half-hour  Thursday  program, 
The  Human  Adventure,  presented 
on  WGN  Chicago  and  the  Mutual 
Network  in  cooperation  with  the 
University  of  Chicago,  opened  its 
doors  April  6  to  spectators  to  wit- 
ness rehearsal  windups.  The  'Hu- 
man Adventure  will  continue  to  be 
presented  before  a  studio  audience 
with  admittance  to  the  half  hour 
of  rehearsal  prior  to  the  broad- 
cast. Sherman  H.  Dryer,  producer 
of  the  series,  explains  to  the  audi- 
ence production  problems  and  pro- 
cedure. 

*     sH  # 

Know  the  Veterans 
LINKING  wounded  servicemen 
with  the  world  to  which  they  will 
return,  CBS  on  April  29  starts  a 
weekly  half -hour  program  originat- 
ing from  Army  general  hospitals 
throughout  the  country.  Visiting 
Hour  will  consist  of  interviews  with 
soldiers,  a  brief  forum,  a  commun- 
ity sing,  guest  star  appearances 
and  sports  questions,  with  Ted 
Husing,  CBS  sportscaster,  as  m.c. 
Series  is  designed  to  create  a  bet- 
ter understanding  of  the  wounded 
soldier  and  of  the  service  rendered 
by  the  Medical  Corps  of  the  U.  S. 
Army  Service  Forces. 

*  *  * 

WSAI  Youth  Meeting 
WSAI  Cincinnati  inaugurated  the 
first  of  a  series  of  Junior  Town 
Meetings  of  the  Air  on  April  16, 
8:30-9  p.m.  (CWT).  High  schools 
in  Cincinnati  have  organized  a 
Junior  Town  Meeting  advisory 
committee  which  will  work  with 
the  station  in  providing  material 
for  the  show.  Arthur  Reilly,  WSAI 
news  commentator,  is  moderator, 
and  Katherine  Fox,  public  service 
director,  is  working  with  the  com- 
mittee. Topics  relative  to  youth  are 
to  be  discussed  on  the  program. 

*  #  * 

Consumer  Show 

WNYC,  New  York  municipal  sta- 
tion, has  started  a  series  of 
weekly  programs  designed  to  show 
the  consumer  through  dramas,  sa- 
tires and  documentaries  how  he  or 
she  can  help  the  war  effort  on  the 
home  front.  Series  is  presented  in 
cooperation  with  the  regional  Of- 
fice of  Price  Administration  and 
the  N.  Y.  C.  Consumer  Council,  and 
is  directed  by  Ira  Sherman,  C'BS 
shortwave  division  news  editor,  and 
Council  radio  director.  Title  is 
Listen,  Consumer. 

*      *  * 

WAAT  "G-Series" 
U.  S.  SECRET  SERVICE,  in  col- 
laboration with  the  war  activities 
division  of  WAAT  Newark,  is  pre- 
senting a  series  of  six  half-hour 
broadcasts  on  secret  service  ac- 
tivities under  the  direction  of  a 
local  agent. 


fad*  PROGRAMS 


WNEW  War  Discs 
UNDER  the  title  Victory  Play- 
house, WNEW  New  York  is  pre- 
senting a  series  of  weekly  half -hour 
programs,  featuring  transcriptions 
of  war  shows  originally  aired  on 
the  networks.  Discs  have  been  made 
available  by  the  Federal  Radio  Ed- 
ucation Committee  and  the  U.  S. 
Office  of  Education.  The  War  De- 
partment, the  domestic  radio 
branch  of  the  Office  of  War  Infor- 
mation, and  other  governmental 
agencies  have  cooperated  in  mak- 
ing the  discs  available.  The  pro- 
gram This  is  War,  originally  pro- 
duced on  the  four  networks  for  the 
government  by  Norman  Corwin, 
radio  playwright,  is  now  running 
on  WNEW  as  a  13-week  series. 


International  View 

A  TALK  by  Tsen-ling  Tsui,  first 
secretary  of  the  Chinese  Embassy, 
highlighted  the  first  program  over 
WINX,  Washington,  April  12  of 
United  We  Stand.  Dedicated  to 
"unity  among  the  nations  of  the 
world",  the  series  will  spread  pub- 
lic knowledge  of  cultures  of  great 
nations.  Representatives  of  the  Em- 
bassies and  Legations  are  cooperat- 
ing with  the  station  in  providing 
background  material  with  empha- 
sis on  national  music,  literature 
and  customs. 

From  the  Far  East 
EXPERIENCES  of  our  armed 
forces  in  the  China-Burma-India 
theatre  are  presented  on  the  Blue 
Network  in  a  series  of  13  weekly 
quarter-hour  transcriptions  entitled 
Yanks  in  the  Orient.  An  army 
China-Burma-India  radio  team  has 
been  commissioned  by  Lt.  Gen. 
Joseph  W.  Stillwell,  commanding 
general  of  the  Far  East,  to  obtain 
material  for  the  programs. 

*    *  * 

Relocation 

DESIGNED  to  aid  ex-servicemen 
return  to  civilian  life,  the  new 
weekly  program,  When  They  Come 
Back  Home,  aired  over  WSB  At- 
lanta, is  produced  in  cooperation 
with  the  regional  office  of  the 
War  Manpower  Commission.  The 
ex-servicemen  are  interviewed  on 
the  program  and  employers  who 
are  listening  are  asked  to  consider 
their  work  qualifications. 

sf    *     sf     ♦  sf 

Safety  Rules 
SAFETY  RULES  will  be  high- 
lighted in  a  new  series  of  chil- 
dren's programs,  Safety  Legion 
Time,  starting  May  1  on  MBS. 
Broadcast  consisting  of  modernized 
fairytales  and  songs  will  be  con- 
ducted by  Colleen  Moore,  former 
screen  star,  and  Jess  Kirkpatrick. 
*      *  * 

Script  Encore 

WBYN  Brooklyn  has  started  a  se- 
ries of  weekly  half-hour  programs 
presenting  outstanding  radio 
scripts  formerly  broadcast  else- 
where. Series  is  titled  Dramatic 
Encore. 


On  Aviation 
AVIATION  program  of  KLZ  Den- 
ver, Speaking  of  Wings,  is  now  in 
its  second  year  under  auspices  of 
the  Denver  Public  Library.  Bill 
Barrett,  consultant  in  aeronautics, 
is  presenting  a  series  of  six  special 
programs  on  "Aviation  as  a  Busi- 
ness". Among  topics  are:  Air  Ter- 
minals, Air  Transport,  Legislation 
and  Federal  Regulation,  and  Den- 
ver as  an  Air  Center.  Program  is 
produced  by  the  Rocky  Mountain 
Radio  Council. 

#         *  if! 

Stamps 

WESTCHESTER  County  (N.  Y.) 
philatelists  may  now  hear  news 
of  their  cherished  hobby  through 
a  weekly  program,  The  Stamp 
Collector,  to  be  heard  Sunday  eve- 
nings on  WFAS  White  Plains,  N.Y. 
The  series  will  be  conducted  by 
Henry  Fallon,  of  Yonkers,  a  col- 
lector for  20  years  who  has  con- 
tributed articles  to  leading  stamp 
publications. 

Lunch  Show 

NEW  INFORMAL  interview  pro- 
gram started  over  WGL  Fort 
Wayne,  Ind.,  is  Lunch  at  the  Grid- 
iron Room,  conducted  Monday 
through  Friday  from  the  Fort 
Wayne  Athletic  Club.  Persons  in- 
terviewed are  presented  with  War 
Stamp  books.  Added  attractions 
include  gag  contest  with  novel  and 
unusual  awards. 

$       sf:  # 

Meet  Your  Minister 

NEW  Thursday  feature  on  Bee 
Baxter's  Household  Forum  on 
KSTP  St.  Paul,  Minn,  is  "Hello, 
Pastor",  presenting  local  ministers, 
priests,  and  rabbis.  Leaving  re- 
ligion in  the  background,  feature 
attempts  to  acquaint  listening  au- 
dience with  these  leaders  of  the 
faith  as  individual  personalities. 

%  -    sf  '4* 

Dental  Series 
DENTAL  Assn.  of  New  Jersey, 
through  the  New  Jersey  State 
Dept.  of  Health,  has  started  a 
weekly  quarter-hour  series  of  dra- 
matic broadcasts  designed  for  chil- 
dren on  WAAT  Newark,  Tales 
From  Ivory  Towers. 
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KYW  Philadelphia  has  arranged  plans 
for  complete  and  speedy  European  in- 
vasion coverage.  Now  on  a  19-hour 
schedule,  the  KYW  newsroom  will 
swing  to  a  24-hour  round-the-clock 
timetable  when  the  invasion  breaks. 

NEW  RATE  CARD  for  WGY  Sche- 
nectady (No.  11,  dated  April  1)  shows 
no  rate  changes  except  for  announce- 
ments, which  are  now  $50  instead  of 
$42  in  the  evening,  $16  from  11 :15 
p.m.  to  7  a.m.  and  $25  from  10 :30 
to  11 :15  p.m.  and  from  7  a.m.  to 
6  p.m. 

OVER  70,000  persons  have  visited  the 
studios  of  KSTP  St.  Paul  since  the 
formal  opening  March  8  of  Radio 
City.  Reason  for  the  crowds  which 
have  been  touring  Radio  City  is 
KSTP's  promotion  campaign,  which 
included  triple-size  car  cards  in  the 
Twin  Cities  and  screen  invitations  in 
theatres  throughout  the  Northwest. 

FIRST  jobber's  edition  of  Micro 
Topics,  house  organ  of  Universal 
Microphone  Co.,  Inglewood,  Cal.,  has 
been  issued  under  May  dateline.  To 
be  published  at  frequent  intervals, 
initial  eight-page  issue  includes  ar- 
ticles on  past  and  present  production 
of  microphones  as  well  as  general 
trade  information.  Dr.  Ralph  L. 
Power,  Los  Angeles  radio  counsellor, 
is  editorial  supervisor. 

KROS  Clinton,  la.  sponsored  the 
showing  of  "Air  Force  and  the  Re- 
tailer" at  a  dinner  meeting  at  the  La- 
fayette Hotel,  Clinton,  a  fortnight  ago. 
Nearly  200  business  executives  were 
guests  of  the  station.  Harry  Burke 
of  WOW  was  m.c. 

KRNT  Des  Moines,  initiated  by  spe- 
cial broadcast  a  public  opinion  poll 
on  the  proposition  of  a  local  curfew, 
as  suggested  by  several  local  groups  to 
help  curb  juvenile  delinquency. 
KRNT  war  program  director,  Lyle 
Flanagan  assisted  Mayor  John  Mac- 
Vicar  in  checking  the  several  hundred 
responses. 

WTIC  Hartford  staged  a  demonstra- 
tion of  an  educational  broadcast  for 
the  April  19  meeting  of  the  Connecti- 
cut Audio-Visual  Education  Assn., 
membership  of  which  includes  school 
principals  and  superintendents. 

KERMIT-RAYMOND  Corp.,  New 
York,  is  producing  a  series  of  tran- 
scribed programs  based  on  material 
from  the  The  Woman,  magazine  di- 
gest. Series  of  52  half-hour  programs 
is  available  to  local  stations  for  local 
sponsorship  through  arrangements 
made  between  Kermit-Raymond  and 
Farrell  Publishing  Co.,  publishers. 
Discs  were  cut  by  Muzak  Transcrip- 
tions Inc.,  New  York. 

AN  INCREASE  of  02%  in  WQXR 
New  York  sales  for  the  first  three 
months  of  1944  over  the  same  period 
last  year,  marks  the  biggest  three- 
month  period  in  the  history  of  the 
station,  according  to  Hugh  Kendall 
Boice,  vice-president  in  charge  of 
sales.  The  1944  dollar  volume  figures 
show  that  out  of  38  new  accounts 
since  Jan.  1,  11  were  using  radio  for 
the  first  time. 

WITH  the  start  of  Navy  Bulletin 
Board,  a  weekly  half-hour  musical 
variety  show  of  orchestra  music  fea- 
turing dramatized  interviews  with 
Navy  men,  WHN  New  York  now  has 
five  military  service  programs  on  the 
air. 

BOEING  AIRPLANE  Co.,  Wichita, 
has  made  arrangements  with  KFBI 
Wichita,  and  Dick  Campbell,  news 
editor,  for  special  newscasts  of  the 
latest  war  news  for  the  workers  in 
the  Boeing-Wichita  plants  in  Kansas. 


A.pril  marks  our  22  nd  birthday 
—yes,  900  of  the  912  U.  S.  stations 
are  younger  ^  than  we  are. 
During  these  years  we  were  first  to 
broadcast  grand  opera 


direct  from 


the  stage  . . .  first  to  broadcast  a 
football    \  game  . .  .  first  to 


broadcast  ship -to -shore  '~*&Bgm£~  on  a 
regular  schedule.  Do  you  wonder  we've 
been  first  and  still  are  first  in  the 
hearts  of  listeners  throughout  the 

great  Central  Pacific  Coast  market? 


KPO's  still  the  only  50,000  watter 
west  of  Salt  Lake,  north  of  Los  Angeles, 
south  of  Seattle  and  east  of  Moscow 


SAN  FRANCISCO 
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In  back  of  Gates'  all-out  effort  to  produce  transmitting  and 
signalling  equipment  for  the  Army  and  Navy,  there  is  con- 
stant research  and  development  to  improve  efficiency  and 
performance  ...  to  produce  equipment  at  lower  cost  ...  to 
keep  maintenance  costs  at  a  minimum.  Our  engineers  have 
already  developed  specifications  for  transmitting  equipment 
to  be  made  when  Peace  comes  ...  to  give  the  Broadcasting 
Industry  the  benefit  of  our  Wartime  experience. 

//  you  are  faced  with  equipment  problems  entailed 
in  keeping  your  system  on  the  air,  let  us  know 
about  them.  Our  engineering  staff  is  ready  and 
willing  to  assist  and  advise— whether  you  are  Gates* 
equipped,  or  not. 


7 


rtte$ 


RADIO  AND  SUPPLY  CO, 

QUINCY,  ILLINOIS,  U.  S.  A. 

Manufacturing  Engineers  Since  1922 


JACK  PEGLER,  for  the  past  16 
years  associated  with  Lord  &  Thomas 
and  Foote,  Cone  &  Belding,  has  joined 
the  executive  staff  of  the  Biow  Co., 
New  York. 

EDMUND  L.  CASHMAN,  New  York 
vice  president  of  Foote,  Cone  &  Beld- 
ing since  January  1943,  has  been  ap- 
pointed general  manager  of  the  Holly- 
wood offices  of  that  agency. 

WILLIAM  S.  SHEPHERD,  former 
radio  director  for  the  Chicago  park 
district  board,  has  been  appointed 
radio  director  of  McCann-Erickson, 
Chicago,  succeeding  Jim  Shelby,  now 
in  the  Marines. 

H.  F.  BARNES,  formerly  on  the  ad- 
vertising staff  of  the  Arkansas  Ga- 
zette, has  joined  Gerald  T.  LeFever 
&  Assoc.,  Little  Rock,  Ark.,  as  ac- 
count executive. 

CARROLL  CARROLL,  Hollywood 
writer  of  J.  Walter  Thompson  Co.,  is 
the  father  of  a  boy. 

EDWARD  W.  STEVENS,  has  joined 
the  radio  department  of  J.  P.  Mc- 
Kinney  &  Son,  Chicago. 

CHARLOTTE  HILL,  formerly  in 
the  copy  department  of  Montgomery 
Ward  &  Co.,  New  York,  has  joined 
the  copy  staff  of  Hill  Adv.,  New  York. 

DOUGLAS  CHANDLER,  freelance, 
who  has  been  associated  with  Erwin, 
Wasey  &  Co.,  New  York,  has  joined 
the  radio  department  o,f  Compton 
Adv.,  New  York,  as  a  program  super- 
visor. 

ARNOLD  ASLAKSON,  formerly 
with  the  Minneapolis  Daily  Times,  has 
joined  Campbell-Mithun  Inc.,  Chi- 
cago, to  handle  public  relations  on 
the  account  of  American  Dairy  Assn., 
Chicago. 

S.  TRAVERS  NEIDLINGER,  for- 
merly of  the  Curtis  Publishing  Co., 
Philadelphia,  has  joined  the  research 
staff  of  J.  M.  Mathes  Inc.,  New  York. 

JOEL  NICHOLS,  former  copy  chief 
at  Maxon  Inc.,  New  York,  has 
joined  the  copy  staff  of  Arthur  Kud- 
ner  Inc.,  New  York. 

HUMPHREY  COBBS,  formerly  of 
the  Office  of  War  Information  and 
author  of  Paths  of  Glory,  has  joined 
the  copy  department  of  Kenyon  & 
Eckhardt,  New  York. 

GILES  L.  FINDLEY,  veteran  news- 
paperman, has  been  appointed  head  of 
the  public  relations  department  of 
McCann-Erickson,  Minneapolis. 

FRED  G.  HEBERT  has  joined  Mc- 
Connell,  Eastman  &  Co.,  Toronto,  as 
account  executive.  He  was  formerly 
sales  promotion  manager  of  CHML 
Hamilton. 

RAY  RANDALL,  San  Francisco 
manager  of  Buchanan  &  Co.,  was 
elected  chairman  of  the  board  of  gov- 
ernors of  the  northern  California 
chapter  of  the  American  Association 
of  Advertising  Agencies  for  the  com- 
ing year  at  a  meeting  of  the  board 
April  13.  Other  officers  elected  at  the 
meeting  were  Clarence  Hestoroff,  Mc- 
Cann-Erickson, Inc.,  vice  chairman, 
and  Richard  Russell,  Foote,  Cone  & 
Belding,  secretary-treasurer.  Members 
of  the  board  are  W.  H.  Wilde,  the  Mc- 
Carty  Company,  and  Alvin  Long, 
"Long  Advertising  Service. 

RUTH  THORLY,  in  charge  of  cast- 
ing at  the  Harry  Conover  Model 
Agency,  has  taken  on  additional  duties 
as  head  of  the  agency's  newly  or- 
ganized television  department.  Plans 
are  under  way  to  present  three  "cover 
girls"  weekly  on  W2XWV,  the  Allen 
B.  DuMont  Labs,  station  in  New 
York. 


W.  H.  Johns,  of  BBDO, 
Agency  Pioneer,  Is  Dead 

WILLIAM  HINGSTON  JOHNS, 
76,  chairman  of  the  board  of  BBDO, 
New  York,  died  in  Flushing  Hos- 
pital, New  York,  Monday,  April 
17,  of  uremic  poisoning  suffered 
at  his  winter  home  in  Boca  Grande, 
Fla.,  April  6. 

Mr.  Johns  was  the  first  pres- 
ident, and  one  of  the  three  founders 
of  the  American  Assn.  of  Advertis- 
ing Agencies,  established  in  1917. 
He  entered  the  advertising  field  as 
copy  writer  for  Funk  &  Wagnalls 
Co.,  where  George  Batten  was  ad- 
vertising manager.  As  space  sales- 
man Mr.  Johns  joined  with  Mr. 
Batten  in  1889  when  the  latter 
opened  his  own  advertising  firm, 
forerunner  of  BBDO.  On  Mr.  Bat- 
tan's  death  in  1918,  Mr.  Johns  be- 
came president  of  the  company, 
and  when  it  merged  with  the 
agency  headed  by  Bruce  Barton, 
Roy  S.  Durstine  and  Alex  F.  Os- 
born,  he  became  first  BBDO  pres- 
ident. In  1936  he  became  chair- 
man of  the  executive  commit- 
tee. In  1939  he  succeeded  Mr.  Dur- 
stine as  chairman  of  the  board.  Mr. 
Johns  received  the  Advertising  & 
Selling  gold  medal  award  in  1936. 


Joins  Erwin,  Wasey 

GEORGE  F.  ENDICOTT,  railway 
equipment  designer  and  private  en- 
gineering consultant,  has  joined 
the  staff  of  Erwin,  Wasey  &  Co., 
Chicago,  as  technical  advisor.  A 
graduate  of  Purdue,  Mr.  Endicott 
was  for  many  years  car  and  loco- 
motive designer  and  mechanical 
engineer  for  the  Northern  Pacific 
Railway  Co.,  St.  Paul.  He  more 
recently  was  with  Hydraulic  Con- 
trols, a  division  of  the  New  York 
Air  Brake  Co.  In  his  new  capacity, 
Mr.  Endicott  will  assist  Erwin, 
Wasey,  Chicago  in  serving  techni- 
cal and  industrial  accounts. 


Tarpey  Appointed 

MALCOLM  F.  TARPEY  has  been 
named  radio  director  of  Pacific 
Coast  Adv.  Co.,  San  Francisco.  He 
had  previously  been  with  Young  & 
Rubicam,  Lord  &  Thomas  and  J. 
Walter  Thompson  Co.  Stephen  H. 
Schaffer,  formerly  of  NBC,  has 
been  appointed  to  the  radio  pro- 
duction staff  and  Norman  E.  Mork, 
media  director,  becomes  timebuyer. 


DOROTHY  ABEL,  former  assistant 
advertising  director  at  Elizabeth  Ar- 
den,  New  York  cosmetic  firm,  has 
joined  Small  &  Seiffer,  Inc.,  New 
York,  as  copy  head. 

WILL  GRANT  Adv.,  Los  Angeles 
agency,  has  moved  to  larger  offices  at 
530  W.  Sixth  St.  Telephone  is  Trin- 
ity 1384. 

WALTER  B.  MORASKI,  former  art 
director  and  typographer  for  Edward 
Stern  &  Co.,  has  joined  Lewis  &  Gil- 
man,  Philadelphia,  as  production  man- 
ager. 

EDWARD  L.  BERNAYS,  New  York, 
public  relations  counsel,  on  May  1 
moves  from  9  Rockefeller  Plaza  to  26 
East  64th  St.  Telephone  will  be  But- 
terfield  8-5000. 

CARLO  DE  ANGELO  has  resigned 
as  radio  director  of  Marschalk  &  Pratt 
Co.,  New  York,  to  free-lance  as  pro- 
ducer and  director. 

BILL  LIVINGSTON,  a  program  di- 
rector of  the  Blue  has  resigned  to 
join  Warwick  &  Legler,  New  York,  as 
assistant  radio  director. 
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We  have  the  Audience* 


Look  to  WFBR  for  the  listeners  you  want!  The  solid, 
substantial  Baltimore  families  .  .  .  the  people  who 
have  made  WFBR  a  daily  listening  habit  for  over 
twenty -two  years.  Today,  there  are  over  a  million 
people  in  Baltimore  .  .  .  and  they  spend  jour  hundred 
million  dollars  annually! 

PROGRAMS  DID  IT! 

We've  built  a  loyal  family  of  radio  listeners  dur- 
ing the  twenty-two  years  we've  been  on  the  air  .  .  . 
built  it  with  programs  Baltimoreans  like  best.  In 
addition  to  airing  all  top-notch  programs  of  the  fast- 
growing  Mutual  Network,  WFBR-produced  shows 
have  been  longtime  favorites;"Morning  in  Maryland," 
on  the  air  six  times  a  week  for  over  six  years;  "Club 
1300,"  six  times  a  week  for  over  four  years;  "Quiz  of 


Two  Cities,"  a  half-hour  weekly  for  over  350  con- 
secutive weeks;  and  the  "Tune  Shop,"  which  increased 
WFBR's  afternoon  listening  audience  over  50%  in  three 
months.  Shows  like  these  give  WFBR  the  audience ! 

ADVERTISERS  KNOW  IT! 

Many  advertisers  have  capitalized  on  the  reliability 
of  the  WFBR  audience.  One  advertiser  has  been 
on  the  station  thirteen  years;  one,  for  eleven  years; 
one,  for  ten  years;  three  have  been  on  eight  years! 
Such  longtime  records  of  radio -wise  advertisers 
prove  our  point. 

The  facts  add  up  to  one  important  conclusion  for 
radio  buyers  ...  if  you  want  the  audience  in  Balti- 
more, WFBR  is  the  station  that  can  deliver  it! 


ANOTHER  GOOD  REASON  WHY 


WFBR 


IS  YOUR  BEST  BALTIMORE  BUY! 


RADIO  CENTRE,  BALTIMORE. 2,  MARYLAND    •    NATIONAL  REPRESENTATIVE  I  JOHN  BLAIR  &  CO. 


5,000  WATTS  by  DAY 
1,000  WATTS  by  NIGHT 
550  K.  C. 

Buffalo's  Most 
Powerful 
Transmitter 
Plant 


SALLY  WOODWARD,  for  eight 
years  conductor  of  a  woman's  program 
on  WWJ  Detroit  and  more  recently 
director  of  consumer  and  educational 
relations  for  General  Mills,  and  Mabel 
G.  Flanley,  president  of  the  Adver- 
tising- Women  of  New  York  and  for- 
merly on  the  executive  staff  of  the 
Institute  of  Public  Relations,  have 
formed  a  partnership  as  Flanley  & 
Woodward,  offering  public  relations 
geared  to  the  "woman's  angle."  Firm 
is  located  at  551  Fifth  Ave.,  New 
York.  Telephone  is  Murray  Hill 
2-095G. 

CARLOS  GUTIERREZ  -  RIANO, 
for  the  past  six  months  consultant  in 
the  New  York  radio  division  of  the 
Coordinator  of  Inter-American  Af- 
fairs, has  been  shifted  to  the  Holly- 
wood office  headed  by  Jack  W.  Run- 
yon,  assistant  director  and  West 
Coast  manager.  Mr.  Riano  is  on  leave- 
of-absence  from  his  post  of  director 
of  station  La  Nueva  Granada,  Bogota, 
Columbia. 


Collins  Moves 

FOR  SEVEN  YEARS  account 
executive  with  the  Buchen  Co., 
D.  R.  (Spec)  Collins,  has  joined  the 
Mitchell-Faust  Adv.  Co.,  Chicago, 
as  vice-president.  He  will  specialize 
in  the  merchandising,  distribution, 
advertising  and  promotion  of  dura- 
ble goods,  building  materials  and 
products  marketed  to  the  rural  and 
small  town  trade. 

READ  WIGHT  has  left  World 
Broadcasting  System  after  nearly  10 
years  to  join  William  Morris  Agency, 
where  he  will  assist  William  Murray 
in  handling  radio  talent  and  writers. 
He  will  divide  his  time  between  New 
York  and  the  Mid-West.  Mr.  Wight, 
for  six  years  resident  manager  of 
World  in  Chicago,  moved  to  the  tran- 
scription company's  New  York  head- 
quarters last  year. 


BEAUMONT    MEANS  BUSINESS! 


A  GREAT 

CENTER 
9ST-WAR  AND  POST-NOW! 


7\lct  MitiUus 


For  years  rice  milling  has  been  one  of  the  many 
great  industries  which  have  helped  make  Beaumont 
and  the  Sabine  area  a  prosperous,  populous  market 
of  well  over  250,000  people.  Rice  mills,  huge  oil  re- 
fineries, steel  and  iron  works,  shipyards,  and  great 
new  synthetic  rubber  plants  are  your  assurance  of 
a  market  which  will  continue  to  grow  .  .  .  now  and 
post-war. 

Because  of  the  phenomenal  growth  of  Beaumont 
and  the  Sabine  area,  KFDM  —  with  its  Hooper- 
authenticated  dominance — offers  you  a  bonus  in 
greatly  expanded  buying  power.  Why  not  'include 
KFDM  on  your  schedule  now  .  .  '.  and  post-war? 


Represented  by  Howard  H.  Wilson  Company 


EAUMONT,  TEXAS 


SERVING  THE 
MAGNETIZED 
SABINE  AREA 


"Magnetized  .  .  .  drawing  people  and  industries  from  other  sections! 


ALIGHTING  from  a  plane  at  Cm- 
cinnati  are  Carlos  Franco  (left) 
business  manager  of  Young  & 
Rubicam's  radio  department,  anc 
Warren  Jennings,  manager  of  the 
New  York  sales  office  of  WLW  Cin 
Cincinnati,  for  a  visit  to  the  station. 
Mr.  Jennings'  right  hand,  swathed 
in  bandages,  has  three  burned  fin 
gers,  the  result  of  salvaging  fal 
over  the  weekend. 


Pedlar  to  McGillvra 

TOM  PEDLAR,  formerly  in  the! 
radio  department  of  Arthur  Kud-< 
ner  Inc.  has  joined  the  New  York 
sales  staff  of  Joseph  Hershey  Mc 
Gillvra  Inc.,  station  representa- 
tives, it  was  announced  last  week. 
Mr.  Pedlar  has  had  ten  years  sales: 
and  advertising  experience  in  the1 
radio  recording  department  of 
NBC  and  with  the  Howard  Wilson 
Co.,  station  representative. 


Albert  W.  Ellis 

ALBERT  W.  ELLIS,  75,  a  founder 
and  charter  member  of  the  Ameri- 
can Assn.  of  Advertising  Agen- 
cies, and  owner  and  manager  of 
A.  W.  Ellis  Co.,  Boston  agency, 
died  April  14  at  his  home  in  Med- 
ford,  Mass.,  after  a  brief  illness. 
Mr.  Ellis  was  instrumental  in  es- 
tablishing the  AAAA  in  1917,  and 
served  "as  chairman  of  the  New 
England  Council  from  1917-1918. 


WIP  Philadelphia  has  named  George 
P.  Hollingberry  Co.,  New  York,  as 
national  sales  representative. 


Represented  Nationally  by  HEADLEY-REED  CO. 
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ARNOLD'S  BRICK  OVEN  BAK- 
ERS Inc.,  Portchester,  N.  Y.,  has 
signed  a  52-week  contract  with  WOR 
New  York  for  five  participations 
weekly  in  Martha  Dean's  program, 
its  first  use  of  advertising  beyond 
point  of  sale  promotion.  Spots  in  be- 
half of  Brick  Oven  Bread  start  April 
24.  Business  was  placed  direct. 

LOUIS  A.  PETRI  has  been  elected 
president  of  the  Petri  Wine  Co.,  San 
Francisco,  succeeding  his  father,  An- 
gelo  Petri,  who  became  chairman  of 
the  board.  Albert  Petri  was  named 
executive  vice-president  and  L.  N. 
Bianchini,  formerly  assistant  secre- 
tary, was   elected  vice-president. 

BITUMINOUS  CASUALTY  Corp., 
Rock  Island,  111.  (insurance),  has 
placed  its  account  with  L.  W.  Ram- 
sey Co.,  Chicago.  Plans  for  radio  are 
said  to  be  included. 

BLATCHFORD  FEEDS  Ltd.,  To- 
ronto (poultry  and  livestock  feeds) 
has  started  a  daily  noon-hour  news- 
cast on  CKNX  Wingham.  Account 
was  placed  by  F.  H.  Hayhurst  Co. 
Toronto. 

NATIONAL  Drug  &  Chemical  Co.  of 
Canada  Ltd.,  Montreal  (gin  pills), 
has  started  flash  announcements  on 
a  number  of  eastern  Canadian  sta- 
tions. Account  was  placed  by  A.  Mc- 
Kim,  Montreal. 

JOSLIN'S,  Denver  department  store, 
has  begun  sponsorship  on  KLS  Den- 
ver of  the  transcribed  Galling  All 
Girls  program.  Contract  is  for  52 
weeks. 

WARNER  BROS.  Corp.,  Philadel- 
phia, has  made  its  first  extensive  buy 
of  radio  time  on  KYW  Philadelphia 
to  exploit  the  opening  of  new  pic- 
tures. Started  April  16  with  continu- 
ing programs  set  for  April  22,  23,  29 
and  30,  five  quarter-hour  transcribed 
programs  produced  by  Arch  Oboler 
are  scheduled  for  "The  Adventures  of 
Mark  Twain."  In  addition,  the  the- 
atre circuit  purchased  five  station 
breaks  for  The  Cover  Girl  and  four 
one-minute  announcements  for  Broad- 
way Rhythm  over  a  three-day  period. 
Account  was  placed  direct; 

ATLANTIC  &  PACIFIC  TEA  Co., 
Philadelphia,  on  April  17  started  spon- 
sorship on  WFIL  Philadelphia  of  a 
five-minute  news  period  for  women,  at 
10 :40  a.m.,  Mondays  thru  Fridays. 
The  food  company's  house  brand  of 
bread  and  coffee  will  be  exclusively 
advertised  on  the  programs.  Contract 
is  for  13  weeks.  Account  placed  direct. 


Influencing  Sales 

FAR  Beyond  Pontiac 


In  cities  .  .  .  villages  .  .  .  farms 
.  .  .  for  miles  and  miles  around 
Pontiac  .  .  .  the  messages  of  na- 
tional, regional  and  local  adver- 
tisers are  heard  over  WCAR's 
1000  streamlined  watts. 


GET  THE 

FACTS 

FROM 


WCAR 


PONTIAC,  MICHIGAN 
or  the  Pearson  Co.  •  Chicago  •  New  York 


MEDUSA  PRODUCTS  Co.  of  Can- 
ada, Paris,  Ont.  (proprietary),  has 
started  thrice-weekly  transcribed  an- 
nouncements on  a  number  of  western 
Canadian  stations.  Account  was 
placed  by  McConnell  Eastman  &  Co., 
Toronto. 

GOTTFRIED  BAKING  Co.,  New 
York,  has  appointed  Hill  Adv.  Inc., 
New  York,  to  handle  advertising  for 
Golden  Crust  bread.  Radio  is  being 
considered. 

GOULARD  &  OLENA  Co.,  New 
York  (insecticides),  on  April  23  be- 
gan sponsorship  on  WJZ  New  York 
of  a  quarter-hour  program  format 
which  features  answering  of  listeners' 
gardening  queries.  Alexander  Goulard 
and  Harold  Olena,  who  are  partners 
in  the  firm  will  alternate  on  the  pro- 
gram. Newspapers  will  be  used  to 
promote  the  series.  Contract  for  eight 
weeks  was  placed  through  Metropoli- 
tan Adv.,  New  York. 


JOSEPH  MARTINSON  &  Co.,  New 
York,  started  a  6  :45  p.m.  Sunday  com- 
mentary by  Dr.  Frank  Kingdon  on 
WQXR  New  York  April  23  and  at 
the  same  time  renewed  for  52  weeks  the 
same  commentator  in  a  Sunday  morn- 
ing program  on  WOR  New  York. 
Recently  added  participations  on 
Martha  Deane's  WOR  program 
rounds  out  spot  schedule.  Agency  is 
Al  Paul  Lefton  Co.,   New  York. 

LORSTAN  STUDIOS,  New  York, 
which  operates  a  chain  of  27  photo- 
graph studios  on  the  Eastern  Sea- 
board, has  signed  for  The  Better  Half, 
half-hour  comedy  quiz  program  heard 
on  WOR  New  York.  Sponsorship 
starts  May  11.  Agency  is  Alfred  F. 
Tokar  Adv.,  Newark,  N.  J. 

NATIONWIDE  VITAMIN  Co.,  New 
York,  is  considering  radio  for  a  new 
product  Vi-Potens.  Agency  handling 
the  account  is  Norman  A.  Mack  & 
Co.,  New  York. 


Honey,  what's  a 
"merchandiser"? 


Well,  dear, 
it's  a  retail 
dealer  with 
wholesale 
ambitions! 


Speaking  of  wholesaling  —  metropolitan  Fargo  (a 
three-mile  radius)  did  a  l<?40  wholesale  business  of 
$61,790,000—36.2%  of  all  the  wholesale  business 


w 

50,000  WATTS 

1520  K.  C. 

Buffalo's  Most 
Powerful 
Transmitter 


in  North  Dakota!  Matter  of  fact  this  circle  around 
Fargo  is  the  biggest  wholesale  market  between  the 
Twin  Cities  and  the  Pacific  Coast.  Significant?  Ask 
Free  6-  Peters  for  ALL  the  facts! 


WDAY 


FARGO,  N.  D.  .  .  .  5000  WATTS  N.  B.  C. 

AFFILIATED  WITH  THE  FARGO  FORUM 
FREE  cV  PETERS,  NATIONAL  REPRESENTATIVES 
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EVERY  MAN  AND 
WOMAN  IN  RADIO 

has  been  waiting 


You  know  the  Hooper  reports,  but  you 
know  them  as  isolated  studies.  Here  you 
have  an  objective  discussion  of  all  current 
methods — coincidental,  recall,  recording, 
diary  and  panel — to  help  you  in  your 
work. 

No  matter  what  job  you  hold,  technical, 
professional  or  commercial,  executive  or 
subordinate,  you  need  this  book.  For  it 
lights  up  and  analyzes  the  "unseen  audi- 
ence" on  which  the  future  of  your  indus- 
try depends. 

No  authors  are  better  known  in  their 
respective  fields  than  Mr.  Hooper,  a 
pioneer  in  prac  ical  measurement  of  radio 
audiences,  and  Dr.  Cha-pell,  former 
psychology  professor  at  Columbia  Univer- 
sity and  international  auihority  on  the 
control  of  behavior  through  mass  media. 

RADIO  AUDIENCE  MEASUREMENT'  applies 
scientific  principles  in  taking  known  facts 
and  from  these,  forecasting  the  trends 
that  are  vital  to  invested  capital  and  em- 
ployment. The  268  pages  of  interesting 
text  are  built  around  15  tables  and  43 
charts.  (These  charts  will  fascinate  you!) 
In  short,  this  book  is  a  must  for  you  and 
everyone  else  in  the  industry. 

5  Days  Free  Examination 

Send  no  money  .  .  Examine  RADIO  AU- 
DIENCE MEASUREMENT  for  5  days.  If 
you  don't  agree  that  it  gives  you  a  new, 
vital,  practical  insight  into  radio,  return 
the  book  unharmed,  and  you  will  owe  us 
nothing.  Clip  coupon  NOW — mail  fo: 
Stephen  Daye,  Inc.,  Publishers,  48  E. 
43rd  St.,  New  York  17,  N.  Y. 


•  Stephen  Daye,  Inc.  (Dept.  B4) 

■  48  E.  43rd  St.,  New  York  17,  N.  Y. 

;  Send   me  "RADIO   AUDIENCE  MEASURE- 

:  MENT"  by  Cho  ppell  and  Hooper.  Bill  me 

!  $3.50  plus   few  cents   actual    postage.  I 

!  will    remit    or    return    book  unharmed, 

I  within  5  days. 

: 

■ 

S  Name  

: 

■ 

■  Address   

! 

•  City  Zone  No.  if  any  

: 

. 

■  State   

i 
■ 

I  □  Save  postage  charges.  Check  here  if 

■  you  enclose  check  or  money  order— we  will 
;  ship  postpaid.  Same  examination  and  re- 
;  fund  privilege  applies,  of  course. 

[  (In  N.  Y.  City,  please  add  4c  Sales  Tax) 


WILSON  SPORTING  GOODS  Co., 
Chicago  (athletic  equipment),  on 
April  19  began  sponsorship  of  Arch 
Ward's  Sports  Review,  Wednesdays, 
on  WGN  Chicago.  Contract  is  for  13 
weeks.  Agency  is  United  States  Adv., 
Chicago. 

AVION  Inc.,  Los  Angeles  (aircraft 
supplies),  in  a  13-week  campaign  to 
stimulate  employment,  on  April  9 
started  sponsoring  a  Sunday  noon 
half-hour  program,  Quizevents,  on 
KHJ.  Agency  is  Hixson-O'Donnell 
Adv.,  Los  Angeles. 

WALLACE  D.  WARRICK,  former 
vice-president  of  the  W.  E.  Long  Co., 
Chicago,  has  been  appointed  to  study 
present  and  post-war  baking  condi- 
tions for  General  Mills,  Minneapolis. 

LEGION  ICE  CREAM  Co.,  Chicago, 
on  April  18  began  sponsorship  of  one 
minute  announcements  seven  days 
weekly  during  broadcasts  of  the  Chi- 
cago Cubs  baseball  games  for  the  sea- 
son on  WJJD  Chicago.  Agency  is 
Malcolm-Howard  Adv.,  Chicago. 

WESTERN  ELECTRIC  hearing 
aids,  product  of  Graybar  Electric  Co., 
New  York,  now  promoted  by  some  12 
individual  dealers  on  local  stations, 
will  be  advertised  more  extensively 
on  the  air  during  the  coming  months. 
Graybar  is  ready  to  provide  in  larger 
quantity  a  new  series  of  transcribed 
spot  announcements  for  local  place- 
ment by  sales  agents.  Charles  W. 
Hoyt  Co.,  New  York,  handles  the  ac- 
count. 

CENTRAL  CHURCH  OF  CHRIST, 
Oakland  (Cal.),  has  purchased  a  52- 
week  schedule  ( Sunday,  9-9  :30  a.m. 
PWT)  over  KROW  Oakland.  Account 
was  placed  direct.  . 

DANTE  CANDY  Co.,  Chicago,  has 
appointed  Newby  &  Peron,  Chicago, 
to  handle  its  advertising.  Radio  is 
being  contemplated  as  a  future  me- 
dium. 


Armstrong  Additions 

WILLIAM  E.  CASH  has  assumed 
office  as  assistant  manager  of  the 
Glass  &  Closure  Division,  with 
specific  responsibility  for  adver- 
tising and  promotional  activities, 
of  the  Armstrong  Cork  Co.,  Cam- 
eron Hawley,  director  of  the  Ad- 
vertising &  Promotion  Dept.,  an- 
nounced last  week.  Mr.  Cash  was 
formerly  assistant  advertising 
manager  of  the  John  C.  Winston 
Co.,  Philadelphia.  Other  additions 
to  the  staff  include  Wallace  R. 
Biggs,  former  head  of  the  Journal- 
ism Dept.  of  Lehigh  U.;  Lawrence 
E.  Geraghty,  formerly  with  the 
Kelly-Springfield  Engineering  Co.; 
and  Mary  E.  Kraft,  a  graduate  of 
the  Cleveland  School  of  Art  and 
interior  designer. 


WARD  BAKING  Co.,  New  York,  will 
sponsor  Dick  Tracy,  the  Blue  network 
adventure  series,  on  a  local  coopera- 
tive basis  on  WJZ  New  York  and 
WENR  Chicago  starting  April  25. 
Program  is  offered  for  local  sale  on 
those  stations  not  carrying  the  net- 
work show  for  Sweets  Co.  of  America, 
Monday  through  Friday  5 :15-5 :30 
p.m.  Ward  has  signed  for  the  Tues- 
day and  Wednesday  periods.  Agency 
■  is  J.  Walter  Thompson  Co.,  New 
York.  Product  is  Tip  Top  bread. 

BOND  RADIO  Co.,  Philadelphia  re- 
tail radio  store,  has  purchased  the 
first  commercial  FM  program  in  Phil- 
adelphia on  WPEN-FM  to  advertise 
its  radio  service  department  and  to 
call  attention  to  post-war  radio  re- 
ceiving set  models.  The  Bond  store 
on  April  20  started  a  half-hour  pro- 
gram of  classical  music  recordings 
each  Thursday  at  8  p.m.  Contract  was 
placed  direct  for  13  weeks. 


A  50,000  watt  audience 
at  a  250  watt  rate 


C.  E.  HOOPER 


■A 

5-MONTH 
RECORD 
TO  Bt 

OF  I 


MORNING  INDEX 
MON.  THRU  FRI. 
8:00  -  12:00  A.M. 

A 

WGRC 

B 

C 

13.0 

26.5 

34.3 

25.4 

AFTERNOON  INDEX 
MON.  THRU  FRI. 
|2:00  -  6:00  P.M. 

A 

WGRC, 

B 

C 

29.4 

32.1 

21.4 

15.5 

SLN.  THRU  SAT. 
EVENING  INDEX 
6:00  -  10:00  P.M. 

A 

WGRC 

B 

C 

41.7 

12.6 

35.5 

8.7 

BURN-SMITH  "National  Representatives 


J.  BIRD  MOYER  Co.,  Philadelphia 
(Moy,  dental  plate  holding  powder), 
in  a  13-week  test  campaign  which 
started  April  2  is  sponsoring  two  quar- 
ter-hour newscasts  per  week  on  KRKD 
Los  Angeles.  Agency  is  Glasser-Gailey 
&  Co.,  Los  Angeles. 

POSTAL  UNION  Life  Insurance 
Co.,  Hollywood,  on  April  17,  for  13 
weeks  started  sponsoring  a  five-weekly 
quarter-hour  newscast  on  KECA  Los 
Angeles.  Firm  also  sponsors  a  daily 
quarter-hour  recorded  musical  pro- 
gram on  KRKD.  Associated  Adv. 
Agency,  Los  Angeles,  has  the  account. 

R.  C.  WILLIAMS  &  Co.,  New  York 
(Royal  Scarlet  coffee),  has  started  a 
five-weekly  five-minute  musical  pro- 
gram Start  the  Day  With  a  Smile 
on  WOR  New  York.  Contract  is  for 
52  weeks.  There  are  no  other  imme- 
diate radio  .plans  for  the  product. 
Agency  is  Alley  &  Richards  Co.,  New 
York. 


CANADA  TO  CARRY 
LEGISLATORS9  DISCS 

A  COOPERATIVE  effort  of  Ca- 
nadian broadcasting  stations  will 
bring  to  the  air  by  transcription 
245  members  of  the  Canadian  Par- 
liament who  will  tell  local  listeners 
what  they  are  doing  for  their  con- 
stituents on  a  program,  Report 
From  Parliament  Hill.  Reportedly 
sprouting  from  a  weekly  local  pro- 
gram of  the  same  nature,  started 
last  autumn  by  owner-manager 
Ken  Soble  of  CHML  Hamilton, 
Ont.,  this  program,  however,  will 
include  all  the  245  members  of  the 
House  of  Commons,  who  will  make 
their  reports  available  to  their 
home  area,  according  to  schedules 
to  be  set  up  later  and  will  include 
no  politics  but  only  proposed  legis- 
lation, visitors  to  the  capital  and 
other  happenings  in  Ottawa  of 
interest  to  local  listeners. 

Two  recording  studios  are  being 
established  at  Ottawa,  one  being 
maintained  by  All-Canada  Radio 
Facilities,  and  the  other  by  Stovin 
&  Wright,  Radio  Representatives 
Ltd.,  National  Broadcast  Sales  Ltd. 
and  J.  L.  Alexander.  The  All-Can- 
ada studio  will  be  in  the  charge  of 
Jim  Allard,  promotion  manager  of 
CJCA  Edmonton  and  the  other 
studio  under  Chester  Beechill,  for- 
merly of  CJGX  Yorkton. 

To  defray  costs,  stations  are 
dividing  expense  of  the  recordings 
with  fees  based  on  number  of  re- 
cordings supplied  monthly,  and 
with  maintenance  costs  being  di- 
vided between  the  stations  and 
their  representatives. 

Headquarters  have  been  provided 
in  the  Parliament  building. 


WLAP 

LEXINGTON,  KENTUCKY 

KFDA 

AMARILLO,  TEXAS 

WCMI 

ASHLAND,  KY .-HUNTINGTON,  W.  VA. 

WBIR 

KNOXVILLE,  TENNESSEE 

4 GROWING  MARKETS 
GROWING  STATIONS 

Owned  and  operated  by  Gilmore  N. 
Nunn  and  J.  Lindsay  Nunn. 
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\ou  Explored 

Canada? 


FROM  the  days  of  the  first  discoverers,   Canada  has 
paid  rich  dividends  to  those  who  have  explored  its 
wealth  of  possibilities. 

Today,  in  Canada,  a  new  frontier  is  opening.  Postwar 
developments  in  aviation  .  .  .  population  shifts  .  .  .  and 
international  policy,  promise  a  stronger,  richer  country. 

Now  is  the  time  to  build  the  foundations  on  which  your 
business  in  Canada  can  grow  as  the  country  grows. 


Now  is  the  time  to  prepare  to  grasp  the  opportunities  which 
will  be  presented  in  postwar  Canada. 

Through  CFRB,  Toronto,  you  reach  Canada's  richest 
market.  On  a  daily  average,  this  station  has  a  listener- 
ship  consistently  higher  than  those  of  the  three  other  sta- 
tions in  this  area.  Those  who  know  Canada  choose  CFRB 
and  their  selection  is  based  on  results. 


O     R     O  N 


O 


8    6  0 


K  C 
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the  Ru&ine&i  of 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


WGY  Schenectady 

Ludens  Co.,  Reading,  Pa.  (cough  drops), 
156  sa,  26  weeks,  thru  J.  M.  Mathes  Inc., 
N.  Y. 

Babson  Bros.  Co.,  Syracuse  (dairy  equip- 
ment) ,  t  weekly,  13  weeks,  thru  Fogarty 
Phelps  Co.,  Chicago. 

E.  Fougera  &  Co.,  New  York  (Don  Juan 
lipstick) ,  5  ta  weekly,  52  weeks,  thru  J. 
M.  Kern  &  Co.,  Philadelphia. 

Penick  &  Ford  (Brer  Rabbit  molasses),  3 
sp.  weekly,  thru  J.  Walter  Thompson  Co., 
N.  Y. 

Ball  Bros.,  Muncie,  Ind.  (Mason  jars),  5  sa 
weekly,  13  weeks,  thru  Applegate  Adv. 
Agency,  Muncie,  Ind. 

American  Chicle  Co.,  Long  Island  City,  N. 
Y.  (Dentyne),  76  ta,  thru  Badger,  Brown- 
ing &  Hersey,  N.  Y. 

Johnson  &  Johnson  Co.,  New  Brunswick, 
N.  J.  (surgical  dressings),  5  ta  weekly, 
13  weeks,  thru  Young  &  Rubicam,  N.  Y. 

Megowen  Educator  Co.,  Lowell,  Mass. 
(Crax),  3  t  weekly,  13  weeks,  thru  Duane 
Jones  Co.,  N.  Y. 

Vick  Chemical  Co.,  New  York  (cough  drops 
&  Vitamins  Plus),  10  sa,  thru  Morse  In- 
ternational, N.  Y. 

Leaf  Gum  Co.,  New  York  (chewing  gum), 
sa  weekly,  13  weeks,  thru  Boxell  & 
Jacobs,  Chicago. 

Periodical  Publishers  National  Committee, 
Washington  (farm  appeal  for  forest 
production)  4  t  weekly,  13  weeks,  direct. 

Walker  Remedy,  la.  (poultry  remedy),  6 
ta  weekly,  thru  Weston-Barnett,  Water- 
loo, la. 

Radbill  Oil  Co.,  Philadelphia  (dry  cleaner), 
3  sa  weekly,  26  weeks,  thru  Harry  Fei- 
genbaum  Adv.  Agency,  Philadelphia. 

Laco  Products,  Baltimore  (shampoo),  5 
sa  weekly,  52  weeks,  thru  Joseph  Katz 
Co.,  Baltimore. 

WQXR  New  York 

Exclusive  Permanent  Wave  Co.,  New  York, 

5  sa  weekly,  13  weeks,  thru  R.  T.  O'Con- 

nell  Co.,  N.  Y. 
The  Viking  Press,  New  York  (books),  62 

sa  weekly,  13  weeks,  thru  Green-Brodie, 

N.  Y. 

Society    for  Ethical   Culture,    New  York, 

ne  weekly,  52  weeks,  direct. 
Gruen  Watch  Co.,  Cincinnati,  70  sa  weekly, 

52  weeks,  thru  McCann-Erickson,  N.  Y. 


KYW  Philadelphia 

Burma  Vita  Co.,  Minneapolis  (Burma 
Shave) ,  6  sp  weekly,  13  weeks,  thru 
MaeFarland-Aveyard,  Chicago. 

Minwax  Co.,  New  York  (Liquid  Floor 
Wax)  2  sa  weekly,  thru  R.  T.  O'Connell. 
N.  Y. 

Colgate-Palmolive-Peet  Co.,  Jersey  City,  N. 
J.  (Colgate  Dental  Cream),  5  sa  weekly, 
thru  Ted  Bates  Inc.,  N.  Y. 

Westinghouse  Electric  &  Mfg.  Co.,  Bloom- 
field,  N.  J.  (electric  bulbs),  12  sa  weekly, 
13  weeks,  thru  Fuller,  Smith  &  Ross, 
N.  Y. 

G.  Washington  Refining  Co.,  Morris  Plains, 
N.  J.  (Instant  Coffee),  11  ta  weekly, 
thru  Ruthrauff  &  Ryan,  N.  Y. 

KFI  Los  Angeles 

Southern  California  Telephone  Co.,  Los 
Angeles  2  ta  weekly,  52  weeks,  thru  The 
Mayers  Co.,  Los  Angeles. 

Durkee  Famous  Foods,  Elmhurst,  N.  Y. 
(Troco),  3  sa  weekly,  52  weeks,  thru 
Emil  Reinhardt  Adv.,  Oakland,  CaL 

O'Keefe  &  Merritt  Co.,  Los  Angeles  (gas 
ranges) ,  weekly  sa,  52  weeks,  thru  Rich- 
ard B.  Atchison,   Los  Angeles. 

Packard  Bell  Co.,  Los  Angeles  (radio 
mfgrs.),  2  ta  weekly,  52  weeks,  thru  Bar- 
ton A.  Stebbins  Adv.,  Los  Angeles. 

WBBM  Chicago 

Procter  &  Gamble  Co.,  Cincinnati  (Teel), 
5  sa  weekly,  13  weeks,  thru  The  Biow  Co., 
N.  Y. 

Planters  Nut  &  Chocolate  Co.,  Wilkes- 
Barre,  Pa.,  sp  weekly,  42  weeks,  thru 
Goodkind,  Joice  &  Morgan,  Chicago. 

Dean  Milk  Co.,  Chicago,  6  sa  weekly,  13 
weeks,  thru  Chadwick  &  Harriman,  Inc., 
Chicago. 

C.  J.  Van  Houten  &  Zoon,  N.  Y.  (Vicoa), 
5  sa  weekly,  thru  Maxon  Inc.,  Detroit. 

KMOX  St.  Louis 

Lever  Bros.  Cambridge,  Mass.  (Rinso),  6 
sa,  13  weeks,  thru  Ruthrauff  &  Ryan, 
N.  Y. 

Faultless  Starch  Co.,  Kansas  City,  ne,  sp 

weekly,  thru  Ferry-Hanly  Adv.  Agency, 

Kansas  City. 
Lambert  Pharmacal  Co.,   St.   Louis,   6  sa 

weekly,  thru  Lambert  &  Feasley,  N.  Y. 
Glidden  Paint  Co.,  St.  Louis,  sa  weekly,  13 

weeks,    thru  Radio  Sales,  Chicago. 

KMPC  Los  Angeles 

Dr.  Cowen  Dentists,  Los  Angeles  (Southern 
California  chain),  6  sp  weekly,  52  weeks, 
thru  Dean  Simmons  Adv.,  Hollywood. 

National  Lead  Co.,  San  Francisco  (Dutch 
Boy  paints),  11  ta  weekly,  26  weeks,  thru 
Erwin,  Wasey  &  Co.,  San  Francisco. 

Battle  Creek  Food  Products,  Battle  Creek, 
Mich.  (Minute  Brew),  5  sa  weekly,  52 
weeks,  direct. 


KPO  San  Francisco 

Globe  Mills,  Los  Angeles  (Globe  A-l  flour), 
2  ta  weekly,  thru  McCann-Erickson,  Los 
Angeles. 

Bernhardt  Ullman  Co.,  New  York  (em- 
broidery wool  and  cotton ) ,  3  sa  weekly, 
thru  Grey  Adv.  Agency,  N.  Y. 

Pan  American  Coffee  Bureau,  New  York 
(coffee  promotion),  5  sa  weekly,  thru 
J.  M.  Mathes,  N.  Y. 

Northrup  King  Co.,  Minneapolis  (seeds), 

5  sa  weekly,  thru  Garfield  &  Guild,  San 
Francisco. 

Carlite     Products,     New     York  (Oaklite 

Cleanser ) ,  2  sa  weekly,  thru  Calkins  & 

Holden,  N.  Y. 
Decorative    Cabinet,    New   York  (E-Z-Do 

Closets ) ,   3  sa  weekly,  thru  Grey  Adv. 

Agency,  N.  Y. 
Southern  Pacific  Co.,  San  Francisco  (help 

wanted) ,  5  sa  weekly,  thru  Foote,  Cone 

6  Belding,  San  Francisco. 

Arvey  Corp.,  Chicago  (R  V  Lite),  3  sa 
weekly,  thru  First  United  Broadcasters, 
Chicago. 

Mountain  Copper  Co.,  San  Francisco  (in- 
secticides ) ,  so  weekly,  thru  Allied  Adver- 
tising Agency,  San  Francisco. 

Shasta  Water  Co.,  San  Francisco,  6  ne 
weekly,  thru  Brisacher,  Van  Norden  & 
Staff,  San  Francisco. 

Rosefield  Packing  Co.,  Alameda,  Calif. 
(Skippy  Peanut  Butter),  sp  weekly,  52 
weeks,  thru  Garfield  &  Guild,  San  Fran- 
cisco. 

W.  &  J.  Sloane,  San  Francisco  (home 
furnishings ) ,  sp  weekly,  52  weeks,  direct. 

KFAC  Los  Angeles 

B.  F.  Goodrich,  Los  Angeles  (employment), 
6  ta  weekly,  13  weeks,  thru  BBDO,  Los 
Angeles. 

Golden  West  Products,  Los  Angeles  (pea- 
nut butter),  6  ta  weekly,  52  weeks,  thru 
Brooks  Adv.,  Los  Angeles. 

WOL  Washington 

Adam  Hats,   New  York,  so  thru  Lewis 

Agency,  Washington. 
Fleischman    Distilling    Corp.,    New  York 

(yeast),    sa  thru    Kenyon   &  Eckhardt 

N.  Y. 

Saturday  Evening  Post,  Philadelphia,  sa 
thru  MaeFarland-Aveyard,  Chicago. 

WJJD  Chicago 

Berghoff  Brewing  Corp.,  Fort  Wayne,  Ind., 
28  sa  weekly,  thru  L.  W.  Ramsey  Co- 
Chicago. 

Emergency  Labs  ,  New  York  (Poslam),  3 
sp  weekly,  thru  Redfield-Johnstone,  N.  Y. 

WBTA  Batavia,  N.  Y. 

Ontario  Biscuit  Co.,  Buffalo,  3  sp  weekly, 
52  weeks,  thru  Moss-Chase  Agency, 
Buffalo. 


MUTUAL  SENDS  HITS 
TO  PROMOTE  NEWS 

MUTUAL  network  last  week 
opened  a  nationwide  audience  pro- 
motion drive  for  its  news  services 
with  the  release  to  all  affiliates  of 
a  box  kit,  containing  campaign  out- 
line and  material  keyed  throughout 
to  the  forthcoming  European  inva- 
sion. Drive  has  been  prepared  under 
the  direction  of  Harold  Coulter, 
audience  promotion  manager.  Sta- 
tions are  cautioned  against  hand- 
ling invasion  news  promotion  until 
the  event  has  been  officially  con- 
firmed. 

Promotion  kit  is  presented  in  the 
form  of  a  card  board  desk  file,  15x9 
inches  with  separate  indexed  com- 
partments containing  a  variety  of 
material  with  descriptions  of  more 
bulky  material  to  be  had  on  re- 
quest. Contents  are  divided  into 
two  groups — pre-invasion,  and  in- 
vasion news  promotion. 

Pre-invasion  outline  includes 
scripted  spot  announcements,  a  disc 
of  announcements  and  a  ten-minute 
program  (to  be  sent  shortly)  and 
plans  for  a  projected  "showcase" 
program  for  Mutual  news  facilities. 
Display  is  included  for  other  media. 

A  map  of  Europe  for  posting  in 
a  prominent  place  can  be  marked 
by  red  stickers. 


CANADA  LIKES  U.  S. 
SHOWS  IN  EVENING 

AMERICAN  NETWORK  programs 
lead  in  evening  time  popularity  in 
Canada,  while  daytime  programs  are 
led  by  Canadian  originating  shows, 
according  to  the  April  evening  and 
March  daytime  national  rating  re- 
ports just  issued  by  Elliott-Haynes, 
Montreal  and  Toronto.  Charlie  Mc- 
Carthy and  Edgar  Bergen  led  the 
first  15  evening  programs  with  a  rat- 
ing of  41.5,  which  is  81.1%  of  the 
sets  in  use.  Fibber  McGee  &  Molly, 
and  Radio  Theatre  came  second  with 
a  rating  of  39.4,  Jack  Benny  third 
with  37.4,  and  Bing  Crosby  Music 
Hall  fourth  with  32.6.  In  fifth  place 
was  the  Aldrich  Family,  followed  by 
the  Canadian  Treasure  Trail  quiz 
show,  Bob  Hope,  the  Canadian  Air 
Force  adventure  program  L  for  han- 
kie, Waltz  Time,  Fred  Allen's  Star 
Theatre,  Album  of  Familiar  Music, 
the  Canadian  shows  Fighting  Navy, 
John  &  Judy  and  Share  the  Wealth 
quiz. 

The  French-language  network  shows 
were  headed  by  the  French  Treasure 
Trail,  with  a  rating  of  43.2,  which 
is  81.6  per  cent  of  the  sets  in  use, 
followed  by  Ceux  Qu'On  Aime,  Se- 
crets Du  Dr.  Morhanges,  Le  Cafe 
Concert,  and  Radio  Theatre. 

Daytime  English-language  pro- 
grams were  headed  by  the  Canadian 
program  They  Tell  Me  with  a  rating 
of  22.6,  equivalent  to  80.4  per  cent 
of  the  sets  in  use,  followed  by  Big' 
Sister,  Canadian  show  Soldier's  Wife, 
Canadian  program  Sappy  Gang,  Road 
of  Life,  Vic  &  Sade,  Ma  Perkins, 
Lucy  Linton,  Pepper  Young's  Family 
and  Right  to  Happiness. 

Daytime  French-language  programs 
were  led  by  Jeunesse  Doree  with  32.1 
rating,  equal  to  72  per  cent  of  sets 
in  use,  followed  by  Joyeux  Trouba- 
dours, Quelles  Nouvelles,  Grande 
Soeur  and  La  Rue  Principale. 


Correction 

RELIGIOUS  series  The  Word  of 
Life  Hour,  is  placed  direct,  and  not 
through  M.  C.  Austin,  New  York,  as 
previously  reported  [Broadcasting, 
April  10].  Program  originates  at 
Gospel  Tabernacle  New  York,,  and 
is  sponsored  by  Word  of  Life  Fel- 
lowship, New  York. 
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in  our  twentieth  year  now,  and 

WOOD  continues  to 

DOMINATE  IN 
CHATTANOOGA! 


SINCE  192S  (the  beginning  of  radio  in  Chattanooga) 
WOOD  HAS  ALWAYS  BEEN  OUT  IN  FRONT 


MORNING  INDEX 

(8  TO  12  P.M.) 


AFTERNOON  INDEX 

(12  TO  6  P.M.) 


EVENING  INDEX 

(6  TO  10.30  P.M.) 


C.  E.  HOOPER,  inc. 

MIDWINTER  1944 

STATION  LISTENING  INDEX,  CHATTANOOGA,  TENN. 

WDOD      "B"      "c  c 

,TX        48.2  24.1  26.6 

!.rX        45.9  25.1  27.7 

^EX        43.2  35.5  19.3 


TO  REALLY  SELL  IN 
CHATTANOOGA,  YOUR 
BEST  BUY  BY  FAR  ISWDOD! 

THE     TIME     BUYERS  STATION 


A  RECENT  survey  of  national  business  shows 
WDOD  with  76.9  per  cent  of  all  national  spot 
business  placed  in  Chattanooga.  Station  B  was 
awarded  1 8.3  per  cent,  Station  C  4.8  per  cent.  Here 
also  is  conclusive  proof  of  WDOD's  dominance. 


S  DAY  AND  NIGHT 


PAUL  H.  RAYMER  CO. 


WHERE  NATURE  AND   INDUSTRY   JOIN  HANDS 
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IMAGINE 


-somebody  filing  our  ads! 


since  last  October  WOR  has  been  dropping 
brightly-written  little  ads  into  the  business  section 
of  New  York's  well-read  "Herald  Tribune". 

Two,  three,  and  —  when  paper  permits  —  four 
times  a  week,  WOR  talks  about  this  radio  business. 
The  copy  pulls  no  punches.  It  names  names;  lists 
prices,  persistently  strips  broadcasting  of  the  mis- 
leading glamour  through  which  the  average 
business  man  tends  to  look  at  it. 

The  copy  works.  Our  doorbell's  proved  this.  And 
WOR  sponsors  who  once  shied  as  far  from  radio  as 
a  wily  fox  from  a  trap,  sav  that  they  were  first 
prompted  to  have  a  chat  with  us  after  reading 
what  we  wrote. 

"Frankly,  I  file  and  reread  those  WOR  advertise- 
ments," writes  a  dairy  executive.  "The  stuff  you're 
running  is  not  only  advertising  WOR,  but  it's  teach- 
ing business  people  that  radio  isn't  the  mystery  some 
think  it  is." 

If  you  live  in  Chicago,  Los  Angeles,  or  Des  Moines, 
maybe  you  don't  read  the  "Herald  Tribune".  But 
maybe  you'd  like  to  look  at  some  of  the  business- 
provoking  copy  WOR's  been  running  in  it.  The  fol- 
lowing pages  bring  you  a  handful  of  the  more  than 
forty  ads  that  have  made  people  say,  "Tell  me  more!" 


— that  power-full  station 


WOR 


TO 


at  1440  Broadway,  in  New  York 


RADIO  HAS  BEEN  A 


FLOP 


A  flop  at  explaining  itself  to 
some  business  men.  It  sounds 
high  and  mighty.  It  sounds 
expensive.  But  it's  easy  to  un- 
derstand. And  as  inexpensive 
as  you  want  it  to  be. 

Starting  this  minute,  WOR 
will,  in  a  series  of  ads  on  this 
page,  take  the  mystery  out  of 
radio;  help  you  see  the  wis- 
dom of  advertising  your  wares 
on  radio  ...  on  WOR,  one  of 
America's  great  stations. 

FOR  INSTANCE:  One  WOR 
morning  program  in  Septem- 
ber put  a  product's  name  into 
1,000  listeners'  minds  each 
day  for  a  paltry  34  cents.  As- 
tounded? See  this  page  Fri- 
day; we'll  explain  further. 
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LOOK ...  YOU  DOH'T 

HAVE  TO  HAVE  CROSBY! 


V0U.„  -red            .  b-„  ^  ^ 

in  terms  of  l^rosDy,  d  returns 

houses.   It's  a  mistake  personality  for 

for  your  money  instance  .  .  . 

s  nnniscule  amount  of  ™*f  *  announcements 

of  money.  , 

WOR 

  #6  of  a  seriejs  on  radio-buying  " 


"M-I-S-T-E-R  ALLEN,  did  you  see  the  item  in  Printers'  Ink 
about  one  of  the  ways  Texaco  merchandises  this  program?" 
"The  word,  Portland,  is  pen  and  ink." 

"No,  I  mean  Printers'  Ink,  the  magazine  of  advertising,  man- 
agement and  sales.  Mama  says  it  is  the  advertising  medium  for 
advertising  media." 

"Has  Mama  done  any  advertising?" 

"No,  but  she  is  going  to  now  that  she  has  the  dope  .  .  .  she 
takes  Printers'  Ink  regularly." 


"GET  THIS  MAN!"  says  Texaco 
in  the  magazine  and  newspaper 
campaign  they  are  placing  to  help 
the  war  effort.  They  mean  the 
little  Nazi  who  buys  his  full  quota 
of  Kriegsanleihe,  not  the  sinister 
Mr.  Allen.  The  Texas  Company 
knows  that  Mr.  Allen  does  for 
sales  what  a  complete  Marfak  Lu- 
brication does  for  your  car.  No- 
body is  going  to  get  him  except 
maybe  Mr.  Morgenthau  and  then, 
we  hope,  only  to  sell  war  bonds. 


Jack 
will 


IN  ALLEN'S  ALLEY,  Alan  Reed,  Elsie  Mae  Gordon,  and 
Smart  (Falstaff  Openshaw,  Mrs.  Prawn  and  Senator  Bloat) 
confirm  the  general  popu- 
lar opinion  that  The  Texas 
Company  is  doing  a  bang- 
up  job  in  every  medium 
they  use.  They  could  tell 
you,  too,  that  most  Print- 
ers' Ink  readers  find  their 
war  advertising  problems 
less  difficult  than  non-read- 
ers and  that  many,  like 
Texaco,  are  preparing  post- 
war sales  programs  now. 


To  paraphrase  Falstaff  Openshaw — 

When  your  station  needs  promotion, 
When  it  needs  the  adman's  ear, 

Printers'  Ink  will  take  your  message, 
They'll  make  sure  that  buyers  hear. 

If  your  hidden  prospects  floor  you, 
And  their  agents  should  be  cursed, 

Don't!  P.  I.  will  surely  save  you. 
Like  most  others  .  .  .  buy  it  first! 

At  The  Texas  Company,  Printers' 
Ink  has  5  subscriptions,  at  Buchanan 
&  Company,  Inc.,  6,  at  Newell- 
Emmett  Company,  IS,  and,  at  Erwin, 
Wasey  &  Co.,  Inc.,  18. 


Household  Checks 
Favored  by  'Pulse' 

DANGER  of  inflated  ratings  of 
"giveaway"  programs  arising  when 
the  coincidental  method  of  tele- 
phone interviews  is  used  "disap- 
pears where  audiences  are  mea- 
sured by  personal  door-to-door 
roster  interviews",  the  Pulse  of 
New  York,  survey  firm  using  the 
latter  method  of  audience  measure- 
ment, reports  in  the  April  issue  of 
its  monthly  newsletter,  The  Radio 
Audience. 

Of  three  such  programs  current- 
ly being  broadcast  by  independent 
stations  in  the  New  York  area, 
the  Pulse  reports  that  program  A, 
broadcast  from  10:30  to  11  a.m. 
and  appealing  primarily  to  house- 
wives, has  increased  the  station's 
rating  for  that  period  from  1.4% 
of  listeners  tuned  in  during  the 
four  months  preceding  the  advent 
of  the  program  to  4.1%  during  its 
first  four -months  and  5.2%  during 
the  next  five  months. 

Program  B,  combined  with  other 
programs  which  are  interrupted 
four  times  a  day,  between  6:15  and 
9:15  p.m.,  for  the  money-call  to 
the  audience,  showed  a  slight  in- 
crease of  ratings  for  the  quarter- 
hours  involved  for  the  first  seven 
months  after  its  inauguration,  the 
Pulse  states,  but  then  inter/est 
dropped,  with  the  following  hour, 
when  a  popular  music  program  is 
on,  rating  much  higher. 

Program  C,  originally  on  a  net- 
work station  at  6  p.m.  and  now  on 
an  independent  station,  also  gives 
no  evidence  of  a  tendency  towards 
Inflation  of  ratings,  the  Pulse 
states,  concluding  that  "these  ob- 
servations suggest  that  the  ratings 
and  audience  appeal  of  the  'Funny 
Money'  programs  do  not  unfairly 
compete  with  the  other  programs 
.  .  .  they  express  the  degree  to 
which  these  programs  satisfy  a 
part  of  the  audience  by  responding 
to  their  requirements — -lottery  and 
gambling,  profit,  entertainment  and 
showmanship  interests.  They  are 
successful  only  as  long  as  they 
satisfy  such  drives." 


Missouri  Educators  Plan 
Statewide  FM  Network 

POSSIBILITIES  of  what  a  state- 
wide FM  educational  network  will 
do  for  Missouri  colleges,  were  dis- 
cussed April  15  by  representatives 
of  20  Missouri  colleges  who  met  at 
Stephens  College,  Columbia,  Mo. 
Dean  Douglas,  educational  depart- 
ment of  RCA,  Chicago,  and  Wil- 
liam Dow  Boutwell,  U.  S.  Office  of 
Education,  attended. 

The  college  FM  committee  of 
Missouri  was  organized  as  a  result 
of  the  meeting  and  Sherman  P. 
Lawton,  head  of  Stephens  College 
radio  division,  was  named  chair- 
man. The  purpose  of  the  committee 
is  to  cooperate  with  a  statewide 
educational  plan,  including  all  lev- 
els of  education,  and  to  work  with 
the  State  Superintendent  of  Schools 
with  a  view  to  organizing  a  post- 
war FM  educational  network. 


SHELVING  CEREMONY  for  the 
moment  is  C.  W.  Meyers,  president 
of  KOIN  Portland,  who  points  out 
a  line  in  Jane  Powell's  script  for 
her  first  screen  appearance,  "Song 
of  the  Open  Road".  The  14-year- 
old  songstress  was  known  as  "The 
Singing  Sweetheart  of  KOIN" 
prior  to  accepting  her  Hollywood 
contract  last  September. 


TED  TAYLOR  BUYS 
KTOK  FOR  $150,000 

ACQUISITION  of  KTOK  Okla- 
homa City  by  0.  L.  (Ted)  Taylor, 
general  manager  of  the  Taylor- 
Howe-Snowden  stations,  for  $150,- 
000,  was  approved  last  week  by 
the  FCC.  Mr.  Taylor  also  is  50% 
owner  of  KFMB  San  Diego. 

KTOK  was  purchased  from  Har- 
old V.  Hough,  general  manager 
of  WBAP-KGKO  Fort  Worth,  60% 
owner;  Bert  Honea,  business  man- 
ager of  the  Fort  Worth  Star-Tele- 
gram, which  owns  WBAP-KGKO; 
and  J.  R.  North,  editor  of  the  news- 
paper. KTOK  is  on  the  Blue,  and 
operates  with  250  w  fulltime  on 
1400  kc. 

Mr.  Taylor  last  February  an- 
nounced sale  of  his  minority  inter- 
ests in  the  four  stations  of  the 
Taylor-Howe-Snowden  group,  co- 
incident with  the  completion  of  his 
arrangements  to  purchase  KTOK. 
He  sold  his  interests  in  KGNC 
Amarillo;  KFYO  Lubbock;  KTSA 
San  Antonio;  and  KRGV  Weslaco, 
for  $150,000  to  his  associates,  Gene 
A.  Howe,  Texas  publisher,  and  T. 
E.  Snowden,  of  Hutchison,  Kans. 
He  remained  with  the  stations, 
however,  as  general  manager  un- 
der a  management  contract. 


Southern  Oil  Spots 

TYING  in  with  the  spring  and 
summer  "salad  season",  Southern 
Cotton  Oil  Co.,  New  Orleans,  has 
started  an  intensive  spot  campaign 
on  three  New  York  stations,  with 
plans  to  extend  to  other  markets, 
using  the  same  transcribed  an- 
nouncement by  Irene  Beasley,  who 
also  stars  in  Southern  Cotton's 
CBS  program.  Songs  are  combined 
with  straight  copy  in  the  discs, 
aired  on  WNEW  WJZ  WMCA 
from  five  to  six  times  daily,  five 
days  a  week.  Products  are  Wesson 
Oil  and  Snowdrift.  Agency  is  Ken- 
yon  &  Eckhardt,  New  York. 


NATIONAL  Committee  to  Nominate 
Bricker  or  MacArthur  is  planning  a 
series  of  four  radio  .  talks.  John 
Schaefer,  executive  director  of  the 
committee,  and  head  of  John  Schaefer 
&  Assn.,  New  York,  is  in  charge. 


Printers' Ink 

THE  W  EEKLY  MACAZISE  or 
\IIVEIITISISIJ.  M  I.  V.I  (, EME  ST  AMI  SALES 

205  East  42nd  Street,  New  York  17,  N.  Y. 
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THE  flood  of  mimeographed  letters,  adver- 
tising reprints,  circulars  and  brochures 
sent  out  by  most  radio  stations  and  networks 
is,  too  often,  not  only  expensive  but  futile. 

Actual  cost  figures— for  postage,  paper  and  ink, 
addressing  and  mailing,  salaries  and  payroll, 
light  and  heat  and  office  rent— are  usually  away 
out  of  line. 

And  what  is  more,  results  are  for  practical  pur- 
poses almost  non-existent,  except  to  clutter  the 
mails  of  busy  men. 


In  a  new  organization  recently  formed,  the  sub- 
ject of  media  promotion  and  advertising  has 
come  in  for  far-reaching  and  brutal  analysis. 

We  saw  in  the  media  field  the  greatest  oppor- 
tunity for  improvement  of  promotional  effort 
in  the  whole  field  of  advertising. 

Certain  media  accounts,  who  "didn't  know  what 
was  wrong  with  their  promotion,"  saw  what  we 
were  aiming  at  and  went  along.  Results  have 
been  astonishing. 


We  are  now  ready,  with  an  expanded  staff,  to 
serve  just  2  more  clients  in  the  media  field  who 
are  willing  to  stop  kidding  themselves  and  look 
facts  in  the  face. 

To  these  two,  we  offer  a  service  they  can  find 
nowhere  else  in  America— no  matter  how  large 
or  how  small  their  appropriation  may  be : 

—A  year-round  advertising  campaign  that 
will  sell,  planned  and  written  to  your  spe- 
cial needs  and  kept  within  your  budget. 

—A  sales  presentation  that  will  be  used  and 
listened  to,  built  along  revolutionary  and 
thoroughly  tested  lines. 

—A  direct  mail  promotion  campaign  that 
will  save  you  35%  to  50%  on  your  pres- 
ent costs,  and  will  get  read  and  saved. 

—A  continuing  monthly  survey  of  actual 
readership  of  the  above  which  will  elim- 
inate guesswork  and  keep  your  entire  pro- 
gram economical  and  effective,  instead  of 
expensive  and  futile. 

Your  attitude  now  may  be:  "We  are  close  to 
our  own  problem.  We  have  a  peculiar  situation. 
We  can  do  it  best."  Our  present  clients  felt  that 
same  way.  They  now  realize  that  outside  help, 
an  outside  viewpoint  and  an  outside  evaluation 
of  the  facts  were  exactly  what  they  needed. 

We  work  on  a  fee  basis,  which  saves  you  a  pre- 
determined proportion  of  your  present  promo- 
tion costs,  and  gets  results  as  well. 

It  will  cost  you  nothing  to  get  the  story.  Write 
or  wire : 

BOX  186 

BROADCASTI NG 

870  National  Press  Bldg.,  Washington  4,  D.  C. 


WBNX  Denies  Denny  Charge  It  Played 
Horst  Wessel  Song  on  Air  Continuously 


CHARGES  by  FCC  General  Coun- 
sel Charles  R.  Denny  Jr.,  before 
the  House  Select  Committee  to 
Investigate  the  Commission  that 
prior  to  Pearl  Harbor  WBNX  New 
York  was  "continually  playing  the 
Horst  Wessel  song"  (Nazi  anthem) 
were  vigorously  denied  last  week 
in  a  letter  to  Committee  Chairman 
Lea  (D-C'al.)  by  Louis  G.  Cald- 
well, Washington  counsel  for  the 
station. 

Testifying  Tuesday  Mr.  Denny 
referred  to  WBNX  WHOM  WOV 
WGES  and  said:  "You  people  have 
picked  the  four  largest  foreign- 
language  stations  and  are  making 
it  appear  that  what  happened 
to  those  happened  to  the  other  170 
foreign-language  stations.  Why  be- 
fore Pearl  Harbor  WBNX  was 
continually  playing  the  Horst  Wes- 
sel song." 

WBNX  Denial 

"Prior  to  Pearl  Harbor,  Mr. 
Denny,  was  there  any  law  pro- 
hibiting the  Horst  Wessel?"  asked 
Harry  S.  Barger,  Committee  as- 
sistant general  counsel  and  chief 
investigator.  Mr.  Denny  replied  in 
the  negative  and  answering  a  fur- 
ther question  said  there  was  no 
law  to  prevent  it  now,  but  he 
added: 

"If  WBNX  breaks  out  with  the 
Horst  Wessel  song  tonight,  we 
might  look  into  their  license." 


[A  transcript  of  Tuesday's  hear- 
ings failed  to  contain  Mr.  Denny's 
remark  that  prior  to  Pearl  Harbor 
WBNX  was  "playing  the  Horst 
Wessel  song  continually".  A  pre- 
vious statement  submitted  by  Mr. 
Denny  read:  ".  .  .  in  1935  the  Com- 
mission had  received  notice  that 
the  Horst  Wessel  song  (the  offi- 
cial Nazi  hymn)  had  been  played 
over  one  of  the  German  programs" 
of  WBNX]. 

Mr.  Caldwell's  letter,  quoting  a 
published  report  of  the  Tuesday 
hearing,  said:  "We  desire  to  enter 
an  emphatic  denial  of  the  charge 
thus  reported  to  be  made  against 
the  station.  The  responsible  execu- 
tives of  the  station  have  communi- 
cated the  facts  to  us  by  telephone 
and  have  asked  that  we  place  them 
before  you  by  letter  as  soon  as 
possible  for  incorporation  in  the 
record  of  your  hearings.  If  their 
testimony  is  required  in  confirma- 
tion of  the  facts  .  .  .  they  will  be 
glad  to  appear  before  your  Com- 
mittee." 

The  letter  set  forth  that  late  in 
1937  or  early  1938  the  Horst  Wes- 
sel song  was  broadcast  by  WBNX 
on  one  occasion  as  part  of  a  musi- 
cal program  in  German,  by  the 
artist  in  charge  of  the  program 
and  without  knowledge  of  the  sta- 
tion management.  Following  some 
complaints  "the  management  im- 
mediately instructed  the  artist  not 


to  play  the  song  again,  and  instruc- 
tions were  adhered  to,"  said  Mr. 
Caldwell's  complaint. 

"So  far  as  the  executives  of  the 
station  know,  this  is  the  only  occa- 
sion on  which  the  song  was  broad- 
cast over  the  station  either  before 
or  after  that  date,"  the  letter  con- 
tinued. Mr.  Caldwell  cited  written 
instructions  given  the  staff  of 
WBNX  on  Aug.  31,  1939,  the  day 
before  Germany  invaded  Poland, 
listing  19  German  songs,  including 
the  Horst  Wessel,  and  banning  their 
use  on  WBNX  without  special  per- 
mission from  the  management. 

"These  instructions  were  fol- 
lowed scrupulously,"  wrote  Mr. 
Caldwell.  "No  permission  was 
sought  or  granted  to  broadcast 
Horst  Wessel,  and  it  was  not  broad- 
cast. .  .  .  The  owners  and  executives 
are  confident  that  any  fair  investi- 
gation will  show  that  the  station 
has  maintained  a  high  standard  of 
program  performance  of  a  consist- 
ently patriotic  character,  and  that 
there  is  no  basis  for  any  charge  or 
innuendo  of  the  sort  contained  in 
the  quoted  item  ...  If  Mr.  Denny 
has  been  correctly  quoted,  they 
suggest  that  he  supply  the  Com- 
mittee with  the  dates,  on  which  it  is 
claimed  the  Horst  Wessel  song  was 
broadcast." 

After  Mr.  Barger  read  Mr.  Cald- 
well's letter  into  the  record  Thurs- 
day, Mr.  Denny  said :  "It  would,  of 
course,  be  impossible  to  obtain  all 
the  dates  on  which  WBNX  played 
the  Horst  Wessel  song.  If  I  said 
'continually'  that,  of  course,  was 


Maine  Commission  Buys 
Fishing  News  on  Yankeej 

MAINE  Development  Commission 
has  started  a  series  of  thrice- 
weekly  150-word  flashes  on  the 
Yankee  Network  giving  latest  fish- 
ing conditions  in  that  state,  as  a 
fore-runner  of  post-war  radio  pro- 
motion of  Maine  as  a  vacationland. 

Anticipating  faster  and  improved 
transportation,  a  plan  to  reach 
potential  vacationists  along  the 
Atlantic  Seaboard  and  on  into  the 
Middle  West  is  being  considered. 
One  possibility  is  a  series  of  quar- 
ter-hour transcriptions  placed  in 
selected  markets.  With  the  Maine 
potato  crop  nearly  sold,  the  Com- 
mission has  concluded  its  spot  radio 
campaign,  although  it  is  continu- 
ing in  some  newspapers.  Agency 
is  Brooke,  Smith  &  Torrance,  New 
York. 


not  correct  because  it  implies  all 
the  time.  My  statement  shows  it 
was  played  in  1935  and  this  letter 
shows  they  were  still  playing  it 
in  1937." 

He  submitted  for  the  record  a 
letter  dated  Nov.  20,  1935,  from 
W.  C.  Alcorn,  then  vice-president 
and  general  manager  of  WBNX, 
in  which  Mr.  Alcorn  informed  the 
FCC  that  the  Horst  Wessel  music, 
"which  is  a  tuneful  march",  was 
used  by  sponsors  of  several  Ger- 
man programs  and  one  program 
used  it  as  a  theme  song,  but  he 
advised  the  Commission  that  the 
station  had  stopped  its  use  follow- 
ing complaints  made  by  the  FCC. 


CBS  AFFILIATE 

"REPRESENTED    BY    JOHN    BLAIR    &  CO 


MIAMI 
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Sylvania  Radio  Tube  "Firsts" 


0z 


Sylvania  was  first  to  introduce  a  line  of  1.4- volt  tubes, 
which  made  the  camera-type  portable  radio  the  rage  of 
1938  and  later  contributed  to  our  military  radio  service. 

Prior  to  this  Sylvania  development,  the  standard  filament 
voltage  for  battery  receivers  was  2.0.  This  meant  that  two 
dry  cells  had  to  be  connected  in  series  to  provide  3  volts. 
This  power  was  reduced  to  2.0  volts  by  means  of  a  resistor, 
which  dissipated  one-third  of  the  expensive  voltage. 

Sylvania  1.4 -volt  tubes  operated,  without  resistor,  on  a 


single  dry  cell.  Their  low  filament  drain  made  it  possible 
to  build  combination  receivers  that  took  their  power  from 
either  a  110-volt  power  line  or  a  single  dry  cell. 

This  development,  which  is  typical  of  Sylvania's  leader- 
ship in  engineering  of  economical  standardization,  went 
to  war  in  portable  radio  equipment  for  close-range  mili- 
tary communication.  On  every  front  1.4- volt  tubes  re- 
duced by  half,  the  battery  weight  that  our  boys  have  to 
carry. 


Quality  that  Serves  the  War  Shall  Serve  the  Peace 


RADIO  DIVISION 


EMPORIUM,  PENNSYLVANIA 


SYLVANIA 

ELECTRIC  PRODUCTS  INC. 


RADIO  TUBES,  CATHODE  RAY  TUBES,  ELECTRONIC  DEVICES.  FLUORESCENT 
LAMPS,  FIXTURES  AND  ACCESSORIES.  INCANDESCENT  LAMPS 


NAB  Sectional  Survey  of  Radio's  Part 
In  War  Effort  Shoivs  $202,150,500  Total 


RADIO'S  contribution  to  the  war 
effort  in  1943  was  valued  at  $202,- 
150,500,  the  NAB  estimated  last 
week  in  a  compilation  based  on 
monthly  reports  received  from  sta- 
tions comprising  a  one-tenth  sam- 
ple of  the  industry  and  OWI  allo- 
cation assignments. 

Differing  sharply  from  OWI's 
estimate  of  $103,582,000,  Paul  F. 
Peter,  NAB  Director  of  Research, 
explained  that  the  discrepancy  in 
figures  is  due  to  three  principal 
variations  in  determination  of  time 
and  talent  valuations:  (1)  OWI 
reports  only  part  of  radio's  total 
job  (2)  OWI  employs  net  instead 
of  gross  values  (3)  OWI  bases 
its  estimates  on  1942  revenue. 

OWFs  estimate  for  1943  was 
issued  last  November  and  was  a 
revision  of  an  $86,000,000  figure 
estimated  in  advance  at  the  be- 
ginning of  the  year.  The  larger 
figure,  the  Radio  Bureau  admitted, 
did  not  include  millions  of  dollars 
in  time  and  talent  contributed  by 
stations  and  sponsors  outside  of 
OWI  commitments. 

The  NAB  estimated  that  station 
and  network  time  contributed  io 
war  messages  on  a  "sustaining" 
basis  had  a  value  of  $93,000,000. 
Another  $81,000,000  was  accounted 
for  by  time  given  on  sponsored  pro- 
grams and  the  remaining  $28,000,- 
000  was  estimated  as  the  value  of 


talent  involved  in  both  types  of  pro- 
grams. 

Mr.  Peter  pointed  to  the  monthly 
reports  received  from  stations  as 
evidence  of  the  vast  contributions 
to  war  themes  in  addition  to  OWI 
allocations.  In  the  case  of  such 
campaigns  as  the  Fourth  War  Loan 
and  the  Red  Cross,  he  asserted, 
the  reports  showed  enormous  ac- 
tivity by  the  stations  in  originat- 
ing programs  in  support  of  these 
drives.  The  reports  are  received 
each  month  from  GO  stations  se- 
lected to  provide  a  cross-section 
of  the  various,  classes  of  stations 
in  continental  United  States. 

The  breakdown  follows: 

Government  Agency 

Treasury  Department  

Department   of   Agriculture  -  WFA  

War    Prod  action  Board  

War  Department   

War  Manpower  Commission  

Office  of  Price  Administration  

Navy  Department  

Office  of  Economic  Stabilization  

Federal  Security  Agency  (Public  Healt 

American  Red  Cross   

Office  of  Defense  Transportation  

National  War  Fund    

Petroleum  Administration  for  War  

Rubber  Administration  

United  Service  Organizations  (Books) 

Social   Security  Board   

War   Shipping  Administration  

Office  of  Civilian  Defense   

Federal  Bureau  of  Investigation  

Office  of  Lend-Lease  Administration  _ 
*Miscellaneous  Campaigns   


Tokyo's  920  Club 

A  REUNION  OF  several 
soldiers  who  were  together 
on  Guadalcanal,  was  held  a 
fortnight  ago  at  the  home  of 
Lt.  Col.  Jennings  of  Natick, 
Mass.  Biggest  laugh  on  the 
island  according  to  the  boys, 
was  Radio  Tokyo,  a  short- 
wave program  from  the  ene- 
my capital  which  played  such 
favorites  as  "I  Wonder  Who's 
Kissing  Her  Now",  and 
"Home  Sweet  Home"  in  at- 
tempts to  destroy  morale.  In- 
stead, it  recalled  the  pleasure 
the  boys  back  home  in  Na- 
tick had  listening  to  WORL's 
920  Club,  so  they  dubbed  Ra- 
dio Tokyo  the  "920  Club." 


Network 


Spot  &  Special 

Station 

Total 

Assignment 

Contribution 

%  26,323,900 

S  23,374,500 

$  49,698,400 

12,281,200 

9,905,900 

22,187,100 

8,429,100 

1,147,700 

9,576,800 

8,385,400 

4,733,900 

13,119,300 

6,282,200 

5,737,000 

12,019,200 

4,501,000 

6,099,300 

10,600,300 

4,466,700 

3,332,400 

7,799,100 

4,371,400 

2,179,400 

6,550,800 

i)  3,216,600 

4,288,200 

7,504,800 

3,181,200 

5,721,200 

8,902,400 

2,748,000 

3,907,900 

6,655,900 

2,102,300 

4,620,600 

6,722,900 

1,910,200 

633,400 

2,543,600 

819,300 

53,500 

872,800 

546,800 

801,400 

1,348,200 

417,000 

1,209,500 

1,626,500 

389,700 

2,044,600 

2,434,300 

202,400 

1,033,100 

1,235,500 

75,300 

78,400 

153,700 

37,400 

37,400 

14,957,400 

15,604,100 

30,561,500 

$105,644,500 

$96,506,000 

5202,150,500 

*  Campaigns  not  emanating  from  any  particular  government  agency. 


THERE'S  NO  "SHORT  END" 
IN  ROANOKE! 


Remember  "pulling  wish-bones"  to 
see  whose  wish  would  come  true? 
Somebody  had  to  get  the  short  end 
— and  it's  pretty  much  the  same 
way  when  you  buy  time  in  a  three- 
or  four-station  market. 

But  the  Roanoke-Southwest  Vir- 
ginia area  is  one  big  market 
(23.9%  of  Virginia's  total  radio 
homes)  in  which  one  radio  station 
does  a  thorough  job — a  big  mar- 
ket in  which  you  can't  get  the  short 
end! 

Write  us  for  all  the  facts.  We  be- 
lieve you'll  discover  one  of  the  best 
bargains  available  in  radio. 


CBS    •    5000  WATTS    •    960  KC 

Owned  and  Operated  by  the 
TIMES-WORLD  CORPORATION 


FREE  &  PETERS,  Inc.,  Natl.  Representatives 


BWC  Opens  New  Office! 
To    Coordinate  Traffic 

ANTICIPATING  a  great  increase 
in  communication  traffic  between 
the  U.  S.  and  Europe  in  connection 
with  the  impending  invasion,  the 
Board  of  War  Communications  last 
week  established  the  offices  of 
Traffic  Coordinator  and  Assistant 
Traffic  Coordinator  to  maintain 
continuous  liaison  with  American 
international  carriers. 

Comdr.  Franz  O.  Willenbucher, 
USN,  Chief  of  the  Special  Studies 
Section  in  the  Plans  Division,  Of- 
fice of  Director  of  Naval  Communi- 
cations, was  designated  Traffic 
Coordinator  and  Marion  H.  Wood- 
ward, Chief  of  the  FCC's  Interna- 
tional Division,  Assistant.  They 
will  carry  on  these  functions  in 
addition  to  their  regular  duties. 

Among  the  duties  assigned  the 
new  offices  are  to  "promptly"  ad- 
vise the  Board  of  any  change  in 
the  volume,  classj  speed  or  effici- 
ency of  communication  traffic  and 
any  action  necessary  to  facilitate 
the  efficient  flow  of  communica- 
tions. To  carry  out  its  operations, 
a  temporary  suboffice  is  being  es- 
tablished in  New  York. 


WPB  Amends  Ruling 
Granting  Repairmen  Aid 

AN  AMENDED  regulation  (CMP 
Reg.  9A)  has  been  issued  by  the 
War  Production  Board  to  permit 
repairmen  to  obtain  capacitors, 
microphones,  loudspeakers,  resis- 
tors, transformers,  tubes  and  cer- 
tain other  items  without  recourse 
to  an  AA3  preference  rating.  The 
amendment  modifies  the  forms  of 
controlled  materials  which  may  be 
purchased  by  repairmen  under  the 
procedure  to  conform  to  the  recent 
revision  in  controlled  materials  des- 
ignations under  Schedule  I  to  CMP 
Regulation  No.  1. 

In  addition,  electrical  con- 
tractors, electricians  and  repairmen 
of  electrical  appliances,  radios  and 
household  refrigerators  may  pur- 
chase in  a  calendar  quarter  up  to 
$150  worth  of  copper  wire,  or  one- 
eighth  of  what  they  used  to  make 
repairs  during  1941.  To  buy  these 
materials,  the  repairman  need 
merely  certify  on  his  purchase  or- 
der, in  the  form  specified  in  the 
regulation,  that  he  is  applying  the 
allotment  symbol  of  V-3  and  the 
preference  rating  of  AA-3  which 
has  been  assigned  by  CMP  Regu- 
lation 9A.  This  eliminates  the  ne- 
cessity of  filing  WPB-541  (for- 
merly a  PD-1A  form)  and  waiting 
for  ratings  or  symbols  to  be  as- 
signed to  him. 


Directors  Upheld 

SUIT  BROUGHT  against  Celanese 
Corp.,  New  York,  and  its  directors  by 
Seymour  Bayer  and  other  stockhold- 
ers for  hiring  Jean  Tennyson,  wife  of 
Dr.  Camille  Dreyfus,  president,  as 
singer  on  the  company's  CBS  program 
Great  Moments  in  Music  was  dis- 
missed on  its  merits  in  the  New  York 
Supreme  Court  April  19.  Celanese  di- 
rectors were  charged  with  spending 
$1,000,000  to  "further,  foster  and  sub- 
sidize the  career"  of  Miss  Tennyson 
T Broadcasting,  March  15,  1943].  In 
the  decision,  handed  down  by  Justice 
Bernard  L.  Shientag,  the  court  held 
that  the  directors  "acted  in  the  free 
exercise  of  their  honest  business  judg- 
ment and  their  conduct  in  the  trans- 
actions challenged  did  not  constitute 
negligence,  waste  or  improvidence." 
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General  Engineering  Tables:  Conversion, 
Fractions  of  Inch,  Copper  and 
Copperweld  Wire,  Machine 
Screw  Data. 

Engineering  and  Material  Data:  Insulating 
Materials,  Plastics,  Physical 
Constants  of  Metals,  Spark  Gap 
Voltages,Thermocouples,  Water 
Pressure  Data,  Power  Supplies 
in  Foreign  Countries,  Weather 
Data,  Audible  and  Ether  Spec- 
trums,  RF  Classifications. 

Audio  and  Radio  Design :  Condenser  and 
Resistor  Color  Codes,  Induc- 
tance and  Reactance  Charts, 
Time  Constants,  Impedance 
and  Electrical  Circuit  Formulas, 
Network  Theorems,  Attenu- 
ators, Filter  Networks,  Arrays, 
Frequency  Tolerances. 

Use  this  Convenient 
I   T~     Order  Form 


Publication  Department, 
Federal  Telephone  and  Radio  Corporation 
67  Broad  Street,  New  York  4,  N.  Y. 

I  enclose    dollars  for  which  send  me    copies  of 

"Reference  Data  for  Radio  Engineers"  (  SI. 00  per  single  copy. 
In  quantities  of  12  or  more,  for  bulk  shipment,  75^  per  copy). 


Noise  and  Noise  Measurement:  Wire  Tele- 
phony, Radio. 

Non-Sinusoidal  Waveforms:  Relaxation 
Oscillators,  Electronic  Differen- 
tiation, Fourier  Analysis  of  Re- 
current Waveforms,  Commonly 
Encountered  Waveforms. 

Mathematical  Formulas  and  General  Informa- 
tion: Miscellaneous,  Mensuration, 
Complex  Quantities,  Algebraic 
and  Trigonometric,  Small 
Angles,  Quadratics,  Progression, 
Combinations  and  Permuta- 
tions, Binomial  and  Maclaurin 
Theorems,  Hyperbolic  and 
Other  Functions,  Great  Circle 
Calculations. 

Mathematical  Tables :  Logarithms,  Nat- 
ural Trigonometric  Functions, 
Logarithms  of  Trigonometric 
Functions,  Exponentials,  Nat- 
ural Logarithms,  Hyperbolics, 
Bessel  Functions. 


deral  Telephone  and  Radio 


Export  Assn.  Meeting 

EXPORT  ADVERTISING  Assn., 
New  York,  on  April  26  will  meet  to 
elect  officers  and  directors.  The  fol- 
lowing officers  have  been  nominated : 
Robert  M.  Otto,  vice-president,  Ex- 
port Adv.,  president ;  Harley  Lewis, 
export  Manager,  Kolynos  Co.,  New 
York,  vice-president ;  J.  B.  Powers, 
Joshua  P>.  Powers  Inc.,  treasurer ; 
and  Walter  R.  Bickford.  editor.  Ex- 
port Trade  and    Shipper,  secretary. 


Sale  of  KFOR,  KOIL  to  Stuart  Brothers 
Approved  by  FCC;  $350,000  Involved 


OWNERSHIP  of  KFOR  Lincoln 
and  KOIL  Omaha  was  transferred 
to  Charles  F.  Stuart  and  his  bro- 
ther Capt.  James  Stuart  of  the 
Army  for  $350,000,  with  the  ap- 
proval of  the  FCC.  The  stations, 


Fulton  Lewis,  jr. 

GOES  EVERYWHERE 
HUNTING   FOR  NEWS 


Wherever  the  four  winds  blow  .  .  .  there  you'll 
find  Mutual's  Ace  Reporter  digging  up  the  facts 
.  .  .  getting  to  the  bottom  of  things  .  .  .  reporting 
certainties  instead  of  rumors. 

No  wonder  Fulton  Lewis,  Jr.,  is  America's 
"most  listened  to"  news  reporter.  No  wonder  he's 
the  man  with  more  satisfied  sponsors  than  any 
other  news  reporter. 

You  can  sell  him  at  your  one  time 
quarter  hour  rate  per  week.  Call, 
wire  or  write  WM.  B.  DOLPH, 
WOL,  WASHINGTON,  D.  C. 


ORIGINATING  FROM  WOL  WASHINGTON,  D.  C. 
Affiliated  with  the  MUTUAL  BROADCASTING  SYSTEM 


along  with  KFAB  Lincoln,  hereto- 
fore have  been  jointly  owned  and 
operated  by  the  Sidles  Co.  and  the 
Lincoln  newspapers,  the  Journal 
and  the  Star. 

Acting  on  applications  filed  last 
January,  the  Commission  approved 
the  sale  of  KOIL,  CBS  5,000  w 
outlet,  for  $250,000  and  that  of 
KFOR,  240  w  station  on  the  Blue 
and  Mutual,  for  $100,000. 

WBT  Application 

Sidles  Co.  and  the  Lincoln  news- 
papers, which  retain  their  owner- 
ship of  KFAB,  have  pending  be- 
fore the  FCC  application  filed  in 
February  under  which  the  KFAB 
Broadcasting  Co.  would  acquire 
55%'  of  WBT  Charlotte,  now  owned 
by  CBS,  while  the  network  simul- 
taneously would  acquire  45%  of 


Capt.  Stuart  Chas.  Stuart 

KFAB.  This  transaction,  involving 
approximately  $500,000  which 
would  be  paid  by  KFAB  for  con- 
trol of  WBT,  would  pave  the  way 
for  fulltime  clear-channel  opera- 
tion on  780  kc  for  WBBM  Chicago, 
also  owned  by  CBS  [Broadcast- 
ing, Feb.  7th]. 

The  KOIL-KFOR  transaction 
was  in  line  with  the  FCC  ruling 
on  dual  ownership  of  stations  in 
the  same  or  in  obviously  overlap- 
ping areas.  The  FCC  approval  was 
pursuant  to  its  recent  action  where- 
in it  stated  applications  would  be 
considered  individually  and  under 
which  a  liberal  view  of  overlap- 
ping coverage  was  expressed. 

The  Stuart  brothers  until  Octo- 
ber 1943  were  associated  with  the 
Sidles  Co.  By  virtue  of  the  FCC 
approval  they  now  return  to  radio. 

Charles,  elder  of  the  two  bro- 
thers, will  assume  executive  direc- 
tion of  the  two  stations,  in  the  ab- 
sence of  his  brother  in  Army  serv- 
ice. 

Hugh  M.  Feltis,  general  mana- 
ger of  the  three  stations,  is  ex- 
pected to  continue  as  manager  of 
KFAB  under  the  separate  owner- 
ship. 

The  Stuart  family  is  not  a 
stranger  to  radio.  The  grandfather, 
James  Stuart,  was  one  of  the  early 
settlers  in  Nebraska,  having  mi- 
grated there  from  Connecticut  in 
1880.  The  father,  Charles  Stuart, 
in  partnership  with  H.  E.  Sidles, 
bought  KFOR  in  1933.  In  1935 
KOIL  was  purchased  and  added  to 
Central  Stations  Broadcasting  Sys- 
tem which  then  included  all  three 
stations.  In  1943  the  Stuarts  dis- 
posed of  their  holdings  in  the  oper- 
ating company. 

Charles  T.   Stuart  is  president 


KOMO,  KJR  in  Seattle 
Exchange    Call  Letters 

A  SWITCH  in  call  letters  of  KOMO 
and  KJR  Seattle,  owned  and  oper- 
ated by  Fishers'  Blend  Stations 
Inc.,  was  approved  last  week  by 
the  FCC,  paving  the  way  for  ulti- 
mate separation  of  the  ownership 
of  the  two  stations,  in  compliance 
with  the  FCC  rule  barring  dual 
ownership  of  stations  in  the  same 
or  overlapping  areas. 

KOMO,  which  now  operates  on 
950  kc.  with  5,000  w,  will  assume 
the  call  letters  of  KJR  while  the 
latter  station,  now  operating  on 
1,000  kc.  with  5,000  w  but  having 
a  potential  50,000  w  power,  will 
become  KOMO.  KOMO  is  an  NBC 
outlet  while  KJR  is  on  the  Blue. 
The  switch  would  mean  that 
KOMO,  as  an  NBC  outlet,  ultimate- 
ly is  slated  for  50,000  w.  The  chan- 
nel is  a  1-B,  on  which  WCFL  Chi- 
cago, operates  with  10,000  w. 


Planter's  On  Coast 

PLANTERS  Nut  &  Chocolate  Co., 
San  Francisco  (salted  peanuts, 
edible  peanut  oil),  on  April  23 
started  a  weekly  half-hour  detec- 
tive mystery  program,  Adventures 
of  Bill  Lance,  on  5  CBS  Calif,  sta- 
tions (KQW  KARM  KROY  KGDM 
KNX),  Sun.,  9:30-10  p.m.  (PWT). 
Contract  is  for  52  weeks.  Agency 
is  Erwin  Wasey,  San  Francisco, 
cisco. 


New  Andrew  Unit 

THE  ANDREW  Co.,  Chicago,  has  an- 
nounced a  new  antenna  transformer 
unit  designed  for  outdoor  installation 
in  a  weather-proof  cabinet  and  water- 
tight cover,  which,  it  is  claimed,  should 
hold  efficiency  losses  down  to  less  than 
1  decibel  over  a  frequency  range  of 
from  4  to  22  megacycles.  The  unit 
will  couple  an  unbalanced  70-ohm 
coaxial  cable  transmission  line  to  the 
700-ohm  terminals  of  a  rhombic  re- 
ceiving antenna,  or  to  any  antenna 
terminal  stub  of  700-ohm  impedance. 

of  the  Stuart  Investment  Co.,  a 
graduate  of  the  U.  of  Nebraska, 
and  a  member  of  the  board  of  di- 
rectors of  the  First  National  Bank 
of  Lincoln.  Prior  to  the  sale  of  the 
Stuart  holdings  in  the  three  sta- 
tions he  was  an  officer  and  board 
member  of  the  company  operating 
Central  Stations. 

Capt.  Stuart  was  graduated  from 
the  U.  of  Nebraska  in  1939.  He 
is  secretary  and  director  of  the 
Stuart  Investment  Co.  He  will  be 
connected  with  the  management  of 
the  stations  in  an  advisory  capa- 
city insofar  as  his  Army  service 
will  permit  and  will  directly  parti- 
cipate in  management  after  must- 
ering out. 


NCAC  is  conducting  a 
left-handed  talent  search 
for  Us  new  show  LEFT 

IS  RIGHT.  Even  the 
client  could  be  left-handed. 
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AN  ELECTRIC  BLANKET 
FOR  A  BED  OF  ROSES 

NERN  is  a  regional  network  that  solidly  blankets 
a  complete,  single  market. 

It  covers  New  England  —  which  has  nearly  a 
third  higher  purchasing  power  than  the  national 
average  —  with  thrice  the  power  of  any  other  com- 
bination. 

Market-warming  power  is  delivered  to  this 
blanket  not  only  by  top-notch  locally  originated 
programs  but  also  by  NBC,  which  gives  NERN 
stations  nine  out  of  the  ten  top-rated  programs. 

To  buy  this  cut-to-the-market  coverage  of  over 
8,298,000  sales  prospects  in  full  bloom,  will  cost 
you  less  than  any  other  way  you  can  devise,  (only 
$616.00  for  a;."Class  A"  quarter-hour,  for  instance.) 
When  you  buy  NERN,  you  buy  a  network. 

NERN  STATIONS 

WBZ*..  Boston,  Mass. 

WCSH  Portland,  Maine 

WJAR    Providence,  R.  I. 

WLBZ  Bangor,  Maine 

WTIC*  Hartford,  Conn. 

WFEA  Manchester,  N.  H. 

WRDO. .  Augusta,  Maine. 

*  The  Only  50,000-iwxtt  stations  in  New  England. 

Nationally  represented  by 

WEED  &  COMPANY 
New  York,  Boston,  Chicago,  Detroit,  San  Francisco, 
Hollywood 
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ESULTS 


UT  DISTANCES 
COMPETITION 


'H/IDENDS  FROM 
ISOLATION 

The  popular  CBS  Station 

EL  PASO,  Texas 

Dorr  once  Roderick,  Owner       Val  Lawrence,  Mgr. 

HOWARD  H.  WILSON  CO.,  National  Reps. 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 

Wfini  5000  Watts  Day 
VfA  1000  Watts  Night 
01  11 950  kc.  pnn 
Spartanburg,  S.  C.  tuu 
Represented  by  Hollingbery 


TWIN  FALLS  •  IDAHO 


White  House  and  Fly  Letters 
To  Be  Subpenaed  by  Probers 

Use  of  OWI  Programs  'Relevant'  in  Renewals, 
Says  Denny;  Mrs.  Shea  Claims  Others  Wrong 


By  BILL  BAILEY 

DEFYING  contentions  of  FCC 
Chairman  James  Lawrence  Fly 
that  correspondence  between  him 
and  President  Roosevelt  over  estab- 
lishment of  a  special  committee  to 
study  international  communications 
was  ''confidential",  the  House  Com- 
mittee to  Investigate  the  FCC  last 
week  indicated  that  Herbert  E. 
Gaston,  assistant  secretary  of  the 
Treasury  and  secretary  of  the 
Board  of  War  Communications, 
would  be  subpenaed  and  instructed 
to  produce  the  correspondence. 

Chairman  Clarence  F.  Lea 
(D-Cal.)  disclosed  that  a  sub- 
pena  would  be  issued  for  Mr.  Gas- 
ton and  the  correspondence  after 
Harry  S.  Barger,  assistant  gen- 
eral counsel  and  chief  investigator, 
placed  in  the  record  a  letter  from 
Breckinridge  Long,  assistant  Secre- 
tary of  State,  inviting  Mr.  Fly 
to  serve  on  a  committee  to  study 
"post-war"  communications. 
FCC  Case  Complete 

When  hearings  adjourned  Fri- 
day Rep.  Magnuson  (D-Wash.), 
only  member  attending  the  ses- 
sion, announced  that  resumption 
would  depend  on  whether  a  "suf- 
ficient number  of  Committee  mem- 
bers" are  present  this  week.  Mr. 
Denny  announced  that  the  FCC 
presentation  is  complete,  except 
rebuttal  to  charges  involving  the 
Radio  Intelligence  Division  and 
FBIS.  Some  of  the  latter  testi- 
mony will  be  submitted  in  ex- 
ecutive session,  he  said,  because 
it   is   "highly  confidential". 

With  Rep.  Hart  (D-N.J.)  ab- 
sent last  week  and  Chairman  Lea 
and  Rep.  Magnuson  out  of  the 
city  this  week,  it  was  prob- 
lematical whether  hearings  would 
be  suspended,  although  Rep.  Miller 
(R-Mo.)  said  he  saw  no  reason 
to  call  them  off  as  long  as  some 
of  the  members  are  available  to 
conduct  them.  Attending  last 
week's  hearings  were  Reps.  Lea, 
Magnuson,  Miller  and  Wiggles- 
worth  (R-Mass.). 

John  J.  Sirica,  recently  named 
general  counsel,  was  present  al- 
though he  left  cross-examination 
to  Mr.  Barger. 

Last  week's  hearings  brought 
cross-examination   of   Charles  R. 

Mexican  Concerts 

CONCERTS  of  the  Mexican  Sym- 
phony Orchestra  will  be  heard  on 
Mutual  from  XEOY  Mexico  City, 
as  a  special  summer  series  replac- 
ing the  Cleveland  Symphony  Or- 
chestra, starting  Sunday  April  30. 
Program  will  be  heard  simul- 
taneously throughout  Mexico  on 
Radio  Mil  MBS  affiliate  chain  and 
on  Mutual  domestic  stations  Sun- 
day, 9-10  p.m.,  and  will  be  avail- 
able for  sponsorship.  The  Cleve- 
land Symphony  concerts  will  be 
resumed  in  October. 


Denny  Jr.,  FCC  general  counsel; 
Mrs.  Hilda  Shea,  former  chief  of 
the  special  studies  section  of  the 
Commission's  War  Problems  Divi- 
sion, now  abolished,  and  now  attor- 
ney in  the  broadcast  division. 
Dr.  Robert  D.  Leigh,  chief  of 
the  Foreign  Broadcast  Intelli- 
gence Service;  Marcus  Cohn,  prin- 
cipal attorney;  Leonard  Marks, 
senior  attorney;  Dr.  Robert  Neu- 
ner,  special  counsel,  and  Fanney 
Neyman,  principal  attorney. 

Developments  included  these :  Mr. 
Denny  admitted  that  the  FCC 
would  consider  failure  of  a  sta- 
tion to  use  OWI  transcriptions  as  a 
"relevant"  issue  in  license  renew- 
als; he  admitted  that  Nathan 
David,  former  assistant  general 
counsel,  prepared  material  for  a 
speech  which  Rep.  Coffee  (D- 
Wash.),  made  in  the  House  last 
Nov.  2  upholding  Sidney  Spear, 
former  attorney-investigator ;  Mr. 
Denny  said  the  Commission  had 
nothing  against  Lido  Belli,  who  had 
been  discharged  by  WBNX  New 
York,  allegedly  through  FCC  and 
OWI  efforts.  Mr.  Belli  was  the 
third  foreign  language  employe 
given  a  "clean  bill"  by  the  FCC 
general  counsel  since  he  has  been 
on  the  stand  defending  the  Com- 
mission's policies. 

Mrs.  Shea  denied  she  had  sub- 
scribed to  Communist  ideals,  but 
she  couldn't  recall  whether  she  had 
been  members  of  several  organiza- 
tions mentioned  by  Mr.  Barger.  She 
took  issue  with  testimony  of  Jo- 
seph Lang,  general  manager  of 
WHOM  Jersey  City;  Arthur  Simon, 
general  manager  of  WPEN  Phil- 
adelphia; Arnold  B.  Hartley,  for- 
mer program  director  of  WGES 
Chicago;  Robert  K.  Richards,  as- 
sistant to  the  Assistant  Director  of 
Censorship  in  charge  of  broadcast- 
ing; James  A.  Guest,  FCC  attor- 
ney; Frances  E.  Keene,  former 
FCC  employe,  and  others  who  have 


Mica  May  Be  Short 

NEEDS  of  radio  and  radar  produc 
tion  may  lead  to  a  serious  short-  % 
age    of    high-grade   mica  unless 
workers  can  be  found,  the  War 
Manpower  Commission  announced 
last  week.  Requirements  will  be  | 
higher  than   in   1943   and,  it  is  if 
feared,  will  be  greater  than  the  I 
supply.  A  few  hundred  additional 
workers,   said  Commissioner  Mc- 
Nutt,  would  fill  the  single  shift  i 
labor  needs  of  the  more  productive 
mines,  but  the  location  of  the  mines 
is  making  recruitment  difficult. 


Now  Lt.  Col.  Hittenmark 

MAJ.  GORDON  HITTENMARK 
has  been  promoted  to  the  rank  of  lieu- 
tenant colonel,  the  War  Dept.  an- 
nounced last  week.  He  was  formerly 
"timekeeper"  of  WRC  Washington. 
Currently,  he  is  a  public  relations  of- 
ficer in  the  Middle  East. 


J.  B.  McGEACHY,  BBC  commen- 
tator, is  now  heard  on  WOR  New 
York  in  a  live  five-minute  commen- 
tary shortwaved  direct  from  London. 

testified  on  the  foreign  language 
phase  of  the  inquiry. 

Mrs.  Shea  charged  that  Mr. 
Richards  had  "misquoted"  her  when 
he  testified  as  to  conversations  with 
her  and  that  Mr.  Richards  was 
"not  outstandingly  rational".  When 
Mrs.  Shea  took  the  stand  Tuesday 
her  voice  failed  to  carry  to  the 
Committee  members,  so  Chairman 
Lea  and  Rep.  Wigglesworth 
moved  from  the  bench  to  the  wit- 
ness table,  sitting  opposite  her. 
Visibly  nervous  throughout  her 
three  days  on  the  stand,  Mrs.  Shea 
smoked  incessantly,  lighting  one 
cigarette  after  the  other. 

Communications  Letter 
Called  Confidential 

Correspondence  between  FCC 
Chairman  James  Lawrence  Fly, 
who  also  is  chairman  of  the  Board 
of  War  Communications,  and  Pres- 
ident Roosevelt  with  reference  to 
a  merger  of  international  com- 
munications has  been  deemed  "con- 
fidential" and  therefore  it  cannot 
become  a  part  of  the  Committee's 
record,  Mr.  Denny  said  when  he  re- 
sumed the  stand  last  Monday.  De- 
spite contentions  of  Mr.  Barger 
that  the  "subject  matter"  of  the 
correspondence  was  "for  peacetime 
functions"  a  letter  from  the  BWC 
to  Chairman  Lea,  to  which  Mr. 
{Continued  on  Page  76) 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  daily  to  Metropolitan 
New  York's  racial  groups  which  com- 
prise 70%  of  the  population.  These  mil- 
lions, with  millions  to  spend,  have  their 
own  churches,  newspapers  and  radio 
stations.  They  respond  to  WBNX  pro- 
gramming and  public  service,  the  rea- 
son why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con- 
sistently. If  your  products  are  merchan- 
dised in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  call 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 
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TELL  YOUR  CLIENTS  ABOUT  THIS  NEW  ACTIVE  MARKET 


! 


A  highway  connects  Alaska  with  the  states.  Planes  leave  on 
schedule  from  Seattle  daily.  Steamship  schedules  leave  sev- 
eral times  weekly.  A  network  of  inter-Alaska  highways  is 
under  construction.  Thousands  of  people  have  migrated  to 
Alaska  to  take  part  in  the  war  effort — thousands  are  staying 
permanently.  Hundreds  of  soldiers  have  applied  for  home- 
steads, -jfc-  Strategic  metals  are  being  mined  in  no  small 
quantity  to  take  their  place  beside  Alaska's  gold  production 
in  value.  Alaska's  farmers  have  had  very  profitable  seasons 
and  are  pulling  themselves  out  of  the  hole  in  spite  of  their 
handicaps.  The  thousands  of  acres  of  forested  lands  are 
beginning  to  be  developed  and  have  already  contributed 
hundreds  of  square  feet  of  spruce  for  America's  airplane 
industries.  A  vast  network  of  airbases  has  been  established 
and  will  be  used  in  civilian  aviation  following  the  war. 
Alaska  will  then  be  on  world  air  routes  to  the  orient. 
Alaska  is  engaged  today  in  the  building  of  a  great  state, 
one  that  will  far  surpass  the  most  vivid  imagination  of  most 
of  us  today.  Its  importance  in  world  strategy,  in  commercial 
value  has  just  begun  to  be  realized.  It  is  the  fastest  growing 
area  on  the  American  continent  and  one  of  the  richest  posses- 
sions of  the  United  States.  Higher  wages  provide  Alaskans 
with  two  to  four  times  the  buying  power  per  capita  as  in  the 
states.  These  people  depend  today  upon  their  radio  for  their 
news,  entertainment  and  contact  with  one  another  and  with 
the  world  at  large.  Nowhere  does  the  radio  play  such  an 
important  part  in  their  daily  lives  as  in  the  many  Alaska 
communities.  A  test  campaign  will  convince  you  of  these 
facts.  Costs  are  low  for  reaching  this  rich  market.  Write  or 
wire  for  availabilities. 


//  you  have  any  questions  regarding  Alaska,  her  present  and 
expectations  for  the  future,  drop  me  a  note  and  I'll  send  you 
all  information  that  may  be  released,  -jlr  /  still  have  a  few 
more  copies  of  our  Annual  Pictorial  Edition  of  Alaska  Life 
left.  Had  a  lot  of  requests  already  which  we  were  glad  to 
send  to  those  requesting  it.  It  really  will  give  you  and  your 
clients  a  clear  picture  of  the  Territory  today.  And  if  your 
clients  are  progressive  and  interested  in  new  business  and 
more  markets,  you  won't  let  them  pass  over  Alaska. 
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L  U 


5000  Watts  J»»caU 

KTKN 

1000  Watts  Ketchikan 


a  feW  of  the  advertisers 
Here  are  a  tew 
who  have  discovered  a 
market  in  Alaska: 


KRAFT  CHEESE 
COMPANY 

BAYER  ASMWN 
ALASKA  STEAMSH.P 
CO 


GOSPEL  BROADCAST- 
|N0  ASSOCIATION 

AVOSET 

BULOVA  WATCH 
THE  LUTHERAN  HOUR 


CO"  «   of  fAENTHOLATUM 

STANDARD  OIL  CO.  Or  pAC|„c 

CALIFORNIA  RAILROAD 

NATIONAL  LEAD  CO.  ^  FRANC»S  HOTft. 

union  oa  co- 


riT 


EDWIN  A.  KRAFT 

ALASKA  RADIO  HEADQUARTERS 

708  AMERICAN  BUILDING  SEATTLE  4,  WASHINGTON 
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HTIM2.  HTIM2 
HTIM3.  HTIM2 
HTIM2.HTIM2 

nwofla  am 

Y0H3SA 


BE  SURE  TO  PUT  MY 
SHOW  ON  WAG  A/ 
THEY  RUN  DAILY  ADS  IN 
THE  ATLANTA  CONSTITUTION/ 


I 


PORTLAND,  OREGON 

'•KEY  TO  THE  GREAT  WEST* 

5,000  Watts 
620  Kilocycles 

NBC  RED  NETWORK 

Represented  Nationally  by 

EDWARD  PETRY  &  CO.,  Inc. 


(Continued  from  Page  7U) 

Denny  referred,  denied  the  House 
Committee  access  to  the  corre- 
spondence. 

Chairman  Lea  requested  that 
Mr.  Denny  ascertain  if  the  corre- 
spondence between  Mr.  Fly  and  the 
President  might  be  submitted  in 
executive  session.  When  Mr.  Denny 
told  the  Committee  that  to  pro- 
vide a  list  of  stations  placed  on 
temporary  licenses  since  1927 
(when  the  old  Federal  Radio  Com- 
mission was  established)  would 
require  30  man-days  of  work,  Rep. 
Wigglesworth  remarked:  "It  seems 
to  me  that  the  Commission's  files 
must  be  in  a  terrible  state".  Mr. 
Denny  explained  all  license  records 
would  have  to  be  checked. 

Mr.  Barger  objected  to  what  he 
termed  "lack  of  cooperation"  on 
the  part  of  the  Commission  in  com- 
plying with  requests  of  the  Com- 
mittee and  its  staff.  Specifically  he 
said  he  had  called  T.  J.  Slowie, 
FCC  secretary,  to  ascertain  how 
much  leave  without  pay  had  been 
granted  Mrs.  Hilda  Shea,  principal 
attorney  in  the  Commission  law 
department,  broadcast  division,  but 
was  informed  that  the  request 
must  be  made  in  writing. 

After  considerable  argument  on 
the  Commission's  cooperation  or 
lack  of  it,  Mr.  Denny  said  that  up 
to  the  previous  week  the  Commis- 
sion had  spent  "3,710  }4  man-days 
of  work  assembling  information 
for  this  Committee". 

"Have  you  kept  track  of  the 
time  spent  by  Commission  person- 
nel in  resisting  the  efforts  of  this 
Committee  to  get  information?," 
asked  Mr.  Barger.  Chairman  Lea 
interrupted  the  exchange  to  re- 
mark that  the  question  was  one  to 
be  worked  out  by  counsel  for  the 
Committee  and  FCC,  adding:  "It 
should  be  stricken  from  the 
record." 

"I'd  like  to  have  it  stand  for 
the  benefit  of  the  members  who 
are  absent  today,"  replied  Mr.  Bar- 
ger. At  that  juncture  only  Chair- 
man Lea  and  Rep.  Wigglesworth 
were  present. 

Rep.  Wigglesworth  said:  "It 
seems  to  me  there  have  been  a  long 
series  of  incidents  of  this  kind.  If 
I  had  had  my  way,  papers  of  the 
FCC  would  have  been  impounded 
when  this  Committee  was  set  up. 
Mr.  (Eugene  L.)  Garey  (former 
general  counsel  of  the  Committee) 
didn't  think  it  was  necessary.  He 
believed  the  Commission  would  co- 
operate." 

Cut  Out  Arguments, 
Lea  Suggests 

"The  Committee  is  entitled  to 
get  information  from  the  Commis- 
sion," said  Chairman  Lea,  "but  the 
mechanics  of  a  working  plan  for 
getting  such  information  should 
be  agreed  upon  between  counsel. 
It  is  very  desirable  that  the  ex- 
amination here  should  be  devoted 
to  the  facts,  cutting  out  argument. 
Let  us  get  down  to  business  and 
make  an  honest-to-God  investiga- 
tion, free  from  prejudicial  flings." 

"I  feel  the  same  way,"  said  Mr. 
Denny  and  Mr.  Barger  was  in- 
structed to  "proceed". 

Mr.  Barger  read  into  the  record 
a  copy  of  a  speech  made  Oct.  12, 
1942,  over  Mutual  network  by  At- 
torney General  Biddle,  in  which 
Mr.  Biddle  announced  that  effective 
Oct.  19  that  year,  Italian  aliens 
would  no  longer  be  classified  as 
enemy  aliens.  He  then  drew  from 
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Mr.  Denny  an  iteration  that  Stef- 
ano  Luotto,  Italian-language  an- 
nouncer, was  dismissed  by  WGES 
Chicago  in  November  1942,  after 
Mr.  Biddle's  public  announcement. 

Mr.  Denny  denied  that  FCC  per- 
sonnel had  been  responsible  for 
the  removal  of  Mr.  Luotto,  al- 
though Arnold  B.  Hartley,  former 
program  director  of  WGES,  testi- 
fied last  Aug.  19  that  following  a 
conversation  with  Nathan  David, 
former  FCC  attorney  now  in  the 
Navy,  and  Jerome  Spingarn,  also 
of  the  FCC,  he  feared  the  WGES 
license  would  be  revoked  unless 
Mr.  Luotto  were  discharged. 

Referring  to  a  survey  conduct- 
ed by  the  FCC  in  which  informa- 
tion was  gathered  for  OWI  and 
the  Treasury  Dept.  as  to  the  use 
of  Government  material  by  various 
stations,  Mr.  Barger  asked  if  the 
FCC  didn't  attempt  to  use  its 
power  to  "coerce  or  force  stations 
to  use  OWI  propaganda  material"? 

"If  a  station  had  not  cooperated 
and  had  not  used  the  OWI  tran- 
scriptions, or  only  a  few  of  them, 
I  think  along  with  other  things  it 
would  become  relevant  in  a  license 
renewal,"  said  Mr.  Denny.  He  ad- 
mitted the  FCC  had  cooperated 
with  the  OWI  but  denied  that  the 
Commission  had  attempted  to  force 
stations  to  use  OWI  programs  or 
material. 

Under  cross-examination  Mr. 
Denny  said  he  "understood"  that 
Mr.  David  prepared  material  for 
Rep.  Coffee  (D-Wash.),  who  last 
fall  made  a  speech  in  the  House 
defending  Sidney  Spear,  former 
FCC  attorney  new  in  the  Army, 
after  Robert  K.  Richards,  assistant 
to  the  Assistant  Director  of  Cen- 
sorship in  charge  of  broadcasting, 
testified  to  a  conversation  he  had 
with  Mr.  Spear  with  reference  to 
foreign-language  personnel.  Rep. 
Coffee's  speech  quoted  a  letter 
from  Mr.  Spear  in  which  the  for- 
mer FCC  attorney  denied  such  a 
conversation  with  Mr.  Richards. 

Mr.  Denny  said  he  had  made  no 
effort  to  get  a  written  statement 
from  Mr.  Spear  or  any  other  FCC 
personnel  now  in  the  armed  forces. 


A  Letter  dated  June  7,  1943, 
signed  by  Secretary  of  State  Cor- 
dell  Hull  and  addressed  to  Mr.  Fly 
as  chairman  of  the  FCC,  inviting 
Mr.  Fly  to  participate  in  a  study 
of  post-war  problems,  particularly 
international  communications,  was 
submitted  Tuesday  by  Mr.  Denny 
when  hearings  opened.  Mr.  Barger 
recommended  that  in  view  of  Mr. 
Hull's  letter,  which  outlined  the 
study  as  a  post-war  problem,  that 
Herbert  E.  Gaston,  secretary  of 
the  BWC,  be  subpoenaed  and  in- 
structed to  produce  correspondence 
between  Mr.  Fly  and  the  President 
with  reference  to  international 
communications. 

"I  can  assure  the  Committee  that 
the  staff  does  not  want  to  go  into 
the  BWC  or  anything  involving 
military  security,"  said  Mr.  Barger. 
"This  letter  definitely  sets  up  the 
study  of  international  communica- 
tions as  a  post-war  peacetime 
problem  and  not  something  of  a 
wartime  emergency  affecting  the 
BWC."  Chairman  Lea  said  the  sub- 
poena would  be  issued. 

Cross-examining  Mr.  Denny  fur- 
ther on  foreign-language  stations 
Mr.  Barger  read  from  the  minutes 
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of  a  Commission  meeting  Dec.  15, 
1942,  in  which  he  quoted  Chairman 
Fly  as  saying  that  "from  the 
standpoint  of  letting  foreign  lan- 
guage stations  know  we  are  watch- 
ing them"  the  license  of  WCOP 
Boston  should  ,be  set  down  for 
hearing.  He  further  read  from  the 
minutes,  quoting  the  FCC  chair- 
man as  cautioning  against  "men- 
tion of  programs"  but  considering 
them,  nevertheless. 

Mr.  Denny  said  his  department 
drafted  the  suggestions  of  the 
"Commission,  not  one  man"  when 
the  order  setting  WCOP  down  for 
hearing  on  renewal  was  prepared. 
He  denied  that  Alfonse  Lambiase, 
Italian  language  announcer,  was 
a  factor  in  the  hearing.  Mr.  Bar- 
ger  remarked:  "The  reason  he  was 
not  an  issue  was  because  he  had 
already  been  put  off  the  air,  was 
it  not?" 

Mr.  Denny  said  it  was  not  "fair 
to  assume"  that  because  Mr.  Lam- 
biase was  off  the  air  he  would  not 
have  been  an  issue  at  the  hearing. 
He  testified  that  investigations  of 
foreign  language  stations  were 
conducted  by  two  agencies,  the  Of- 
fice of  Censorship  and  the  Foreign 
Broadcast  Intelligence  Service  of 
the  FCC,  the  first  involving  "se- 
curity-" and  the  second  to  "make 
sure  they  were  not  following  Axis 
propaganda  lines." 

Renews  Interdepartmental 
Committee  Proposal 

"We're  satisfied  these  stations 
are  all  loyal  and  are  doing  a  good 
job,"  said  Mr.  Denny.  He  denied 
that  the  FCC  kept  Mr.  Lambiase 
"under  a  cloud"  but  admitted  that 
"apparently  whoever  put  him  off 
the  air  told  him  the  FCC  ordered 
it". 

Rep.  Wigglesworth  denounced 
the  Commission  for  not  informing 
Mr.  Lambiase  it  had  nothing 
against  him,  as  Mr.  Denny  testi- 
fied a  short  time  ago.  "His  under- 
standing was  the  Commission  put 
him  off  the  air,"  he  said.  "It  seems 
to  me  the  height  of  injustice  to 
crucify  a  man  if  you  haven't  got 
anything  on  him."  Mr.  Denny  said 
that  since  the  Commission  had  not 
ordered  him  off  the  air  and  since 
no  charges  had  been  made  by  the 
FCC,  it  could  not  "clear"  him. 
Again  he  suggested  an  interdepart- 
mental committee,  composed  of 
Army  and  Navy  Intelligence,  the 
OWI,  FBI  and  Office  of  Censor- 
ship, to  pass  on  foreign-language 
personnel. 

"I  don't  thing  the  regulatory 
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513  Years'  Service 

TO  HONOR  his  55th  birth- 
day, G.  A.  Richards,  presi- 
dent of  WJR  Detroit,  WGAR 
Cleveland  and  KMPC  Los 
Angeles  was  presented  with 
a  booklet  titled  "Ten  Years 
Or  More",  listing  members 
of  the  stations'  staffs  asso- 
ciated with  Mr.  Richards 
for  ten  years  or  over.  Forty 
names  appear  in  the  list,  with 
years  of  service  ranging 
from  10-15.  A  grand  total  of 
513  years  is  accounted  for  by 
the  group,  five  of  whom  are 
on  leave  in  the  armed  forces. 


agency  should  make  such  deci- 
sions," he  declared. 

He  admitted,  however,  that  Al- 
len M.  Fenner,  FCC  representative, 
had  told  Joseph  Lang,  manager 
of  WHOM  Jersey  City,  that  Ste- 
fan o  Luotto  was  a  vice-president 
of  an  Italian  society  and  added: 
"I  don't  thing  Fenner  should  have 
told  Lang  that." 

Under  further  cross-examination 
Mr.  Denny  said  the  FBI  had  been 
requested  to  make  an  investiga- 
tion of  foreign  language  stations 
but  that  "the  FBI  said  they  were 
too  busy  to  do  it." 

A  third  foreign  language  an- 
nouncer was  given  a  "clean  bill 
of  health"  by  Mr.  Denny.  During 
cross-examination  regarding  Lido 
Belli,  WBNX  announcer-producer, 
the  FCC  general  counsel  said:  "He 
is  entitled  to  a  clean  bill  of  health". 
He  previously  had  told  the  Com- 
mittee that  the  FCC  had  "nothing" 
against  Messrs.  Lambiase  and  Ste- 
fano  Luotto. 

Background  of  Employes 
In  the  Hawaiians 

Mr.  Denny  filed  a  supplementary 
statement  covering  phases  of  his 
testimony  on  foreign  language  sta- 
tion activities  of  the  Commission; 
also  a  statement  by  Dr.  Robert  D. 
Leigh,  chief  of  the  FBIS,  on  the 
quality  and  usefulness  of  analyses 
made  of  domestic  foreign  language 
programs  and  the  propriety  of  his 
efforts  to  work  out  "cooperative 
arrangements  with  the  Office  of 
Censorship". 

He  placed  in  the  record  the  back- 
grounds of  21  FCC  employes  in  the 
Hawaiian  Islands  at  the  war's  out- 
break, and  told  the  Committee  that 
their  experience  aggregated  250 
years,  or  an  average  of  12  years 
"gainful  experience"  aside  from 
schooling  for  each. 

Mrs.  Hilda  D.  Shea,  member  of 
the  law  department  broadcast  di- 
vision and  former  chief  of  special 
studies  section  of  the  war  problems 
division,  said  she  "didn't  think" 
she  had  been  a  member  of  the  Na- 
tional Non-Partisan  Labor  League, 
but  admitted  she  subscribed  to 
many  periodicals  "some  of  which 
carried  memberships  with  the  sub- 
scriptions". 

She  didn't  recall  whether  she 
had  contributed  to  the  Non-Parti- 
san Labor  League.  She  said  she 
was  not  and  never  had  been  a  mem- 
ber of  the  National  Lawyers'  Guild 
but  "may  have  been"  a  contributor 
to  the  Guild.  She  denied  she  was 
"favorable  or  sympathetic"  to  the 
Communist  Party  tenets. 

Mrs.  Shea  testified  she  was,  at 


one  time,  a  member  of  the  Inter- 
national Juridical  Society  but  that 
it  is  now  defunct.  Mr.  Barger  asked 
what  she  knew  about  the  Anti- 
Defamation  League  and  Mrs.  Shea 
replied  "It's  just  a  name  to  me." 
She  said  she  is  the  wife  of  Francis 
M.  Shea,  assistant  Attorney  Gen- 
eral. 

Counsel  Clash  on 
Garey  Procedure 

A  newspaper  headline  over  a 
story  about  Mr.  Denny's  supple- 
mental statement  filed  Tuesday 
brought  a  clash  Wednesday  be- 
tween Mr.  Barger  and  the  FCC 
general  counsel.  It  dissolved,  how- 
ever, when  Mr.  Denny  said  he 
meant  no  reflections  on  the  "pres- 
ent committee  or  staff."  His  state- 
ment had  charged  that  Mr.  Garey 
had  blocked  testimony  of  Guil'o 
Ascarelli,  who  was  a  witness  be- 
fore the  committee  last  Aug.  20 
during  investigation  of  foreign- 
language  stations. 

At  that  time  Mr.  Garey  ques- 
tioned Mr.  Ascarelli,  former  cen- 
sor of  WHOM,  about  interroga- 
tions by  FCC  personnel  who  inves- 
tigated him  and  other  employes  of 
the  station.  When  the  witness 
started  to  repeat  the  words  of  his 
hostess  at  a  birthday  party  in  her 
honor,  Mr.  Garey  said:  "I  am  not 
asking  what  she  said.  I  am  asking 
if  you  were  asked  by  the  FCC  to 
tell  them  what  she  said."  The 
Washington  Times-Herald  head- 
lined the  story:  "FCC  Lawyer 
Charges  House  Probers  Block 
Testimony." 

Mr.  Barger  resumed  examina- 
tion of  Mrs.  Shea  and  again  asked 
if  she  had  been  a  member  of  the 
National  Lawyers'  Guild.  She  said 
she  attended  one  meeting  in  New 
York  but  added:  "I  don't  believe  I 
joined".  Her  husband,  she  said,  is 
no  longer  a  member.  All  she  knew 
about  the  Anti-Defamation  League, 
she  said,  was  that  it  furnished  in- 
formation for  the  FCC.  She  said 
she  hadn't  heard  about  the  Ant- 
Nazi  League  and  knew  little  of 
Shortwave  Research  Inc. 

Mrs.  Shea  denied  that  she  ad- 
vised attorney-investigators  work- 
ing under  her  supervision  to  tell 
Joseph  Lang  to  put  Stefano  Luotto 
off  the  air,  although  she  did  admit 
that  she  talked  to  "someone"  in  the 
FCC's  New  York  office  and  told 
them  "if  Lang  asked  for  the  infor- 
mation, Fenner  could  tell  him  what 
he  told  him.  I  said  if  the  subject 
comes  up  and  Lang  pleads  for  in- 
formation, give  it  to  him." 

"Mr.  Lang  had  been  pleading  for 
information  as  to  why  his  station 
was  on  temporarv  license  hadn't 
he?"  queried  Mr.  Barger.  She  said 
he  had  but  that  it  was  the  "policy 
of  the  Commission  to  give  no  spe- 
cific information  to  any  station  li- 
censee." 

Tells  of  Conference 
In  Hyde's  Office 

"It  appears  from  the  testimony 
that  Mr.  Lang  did  not  ask  Mr. 
Fenner  about  Stefano  Luotto," 
said  Mr.  Barger.  "Mr.  Fenner  vol- 
unteered the  information  and  Mr. 
Lang  put  Luotto  off  the  air."  She 
said  she  didn't  think  Mr.  Fenner 
was  "out  of  order"  in  giving  infor- 
mation about  Mr.  Luotto  to  Mr. 
Lang.  Mrs.  Shea  told  of  a  confer- 
ence in  Washington  in  the  office  of 
Rosel  Hyde,  assistant  general 
counsel  in  charge  of  broadcasting, 
attended  by  Arthur  Simon,  gen- 
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eral  manager  of  WPEN  Philadel- 
phia and  chairman  of  the  Foreign 
Language  Wartime  Control  Com- 
mittee, Mr.  Lang  and  herself. 

"Mr.  Lang,  following  his  usual 
pattern,  brought  up  his  station 
problems,"  she  said.  "His  opening 
sentence  was  'I  have  removed  Ste- 
fano  Luotto.  When  will  my  license 
be  renewed?'  Mr.  Hyde  said:  'Did 
you  remove  him  at  the  suggestion 
of  the  Commission'  and  he  said: 
'No,  when  I  learned  Luotto  was  a 
member  of  that  group  that  was 
enough.  I  didn't  want  him  on  my 
station.' " 

Although  Mrs.  Shea  testified 
that  she  "probably  told"  Mr.  Guest 
about  a  statement  by  Mr.  Hartley 
regarding  Stefano  Luotto,  she  em- 
phatically asserted:  "In  no  sense 
were  we  passing  on  persons  on  the 
air."  Again  she  denied  that  she  or 
"anyone  else  from  the  FCC"  had 
told  Mr.  Lang  "anyone  should  be 
put  off  the  air". 

Meeting  Held  on 

Foreign  Language  News 

Mrs.  Shea  submitted  a  memo- 
randum dated  May  1,  1943,  from 
Robert  LeBlonde  of  the  OWI  to 
James  D.  Secrest,  also  of  the  OWI, 
in  which  was  written :  "Trouble  is 
brewing  in  this  area  over  foreign- 
language  broadcasts,  notably  those 
in  Polish.  It  is  a  situation  that  I 
believe  demands  prompt  attention 
and  a  quick  trip  to  Detroit  by  a 
top  policy-maker  in  the  OWI  for- 
eign department.  ...  It  seems  to 
us  this  attack  is  counter  to  the 
best  interests  of  OWI  and  the 
State  Dept. 


ESCORTING  Sen.  Alben  W.  Bark- 
ley  from  the  Lunken  Airport,  Cin- 
cinnati, is  L.  B.  Wilson,  owner  of 
WCKY.  While  conferring  with  po- 
litical leaders  from  Kentucky,  the 
Senator  made  his  headquarters  in 
Mr.  Wilson's  offices  in  WCKY's 
Hotel  Gibson  studios. 

The  witness  testified  that  a  meet- 
ing was  called  by  the  OWI  and 
FCC  to  discuss  the  handling  of 
foreign  language  nows,  particular- 
ly with  reference  to  the  Russian- 
Polish  questions,  and  that  the  Of- 
fice of  Censorship  declined  to  at- 
tend. As  a  result  of  the  meeting, 
she  added,  the  Foreign  Language 
Wartime  Control  Committee  issued 
a  memorandum  to  foreign  lan- 
guage stations,  urging  them  to  use 
regular  news  wire  service  stories 
without  comment.  She  vigorously 
denied  that  meeting  was  called  to 
insist  that  foreign  language  sta- 
tions "use  more  OWI  propaganda". 

When  Mrs.  Shea  testified  that 
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the  "matter  of  controversial  issues 
on  domestic  foreign  language  sta- 
tions" was  a  "concern  to  us  all" 
Mr.  Barger  demanded:  "What 
business  was  it  of  the  FCC  to  con- 
cern itself  about  the  content  of 
programs  of  a  Detroit  station  or 
any  other  station?" 

"I  advised  Cranston,"  began  Mrs. 
Shea  and  Leonard  Marks,  senior 
attorney  in  the  FCC  law  depart- 
ment, whispered  to  her.  Mr.  Bar- 
ger objected  to  "the  witness  being 
prompted"  and  Acting  Chairman 
Miller  sustained  the  objection. 
Questioned  as  to  the  reasons  the 
Office  of  Censorship  was  not  "inter- 
ested" in  the  meeting  on  foreign 
language  problems,  Mrs.  Shea  said 
she  was  advised  that  Censorship 
was  interested  only  in  'military 
security"  and  the  conference  had 
to  do  with  "national  security" 
which  he  classified  as  being  in  a 
"wider  category  than  military  se- 
curity." 

Returning  to  the  investigation  of 
personnel  on  foreign  language  sta- 
tions, Mr.  Barger  inquired:  "What 
business  of  the  FCC  was  it  to  in- 
vestigate station  personnel  or  pro- 
grams?" Mrs.  Shea  replied:  "The 
Commission  wanted  to  be  sure  be- 
fore renewing  licenses." 

Declares  Richards 
Misquoted  Her 

As  hearings  resumed  Thursday 
Mr.  Barger  read  a  letter  from 
Louis  G.  Caldwell,  Washington 
counsel  for  WBNX  New  York, 
protesting  Mr.  Denny's  testimony 
with  reference  to  the  station's  al- 
leged use  of  the  Horst  Wessel  song 
(see  page  68) . 

Mrs.  Shea,  returning  to  the 
stand,  identified  travel  orders 
which  sent  her  to  the  New  York 
conference  on  foreign  language 
stations  but  said  the  orders  were 
incorrectly  made  out  when  Mr. 
Barger  pointed  out  that  they  listed 
the  purpose  of  the  trip  as:  "At- 
tending conference  of  foreign  lan- 
guage group  of  OWI".  Mrs.  Shea 
said  the  orders  should  have  read: 
"Attending  conference  of  foreign 
language  group  and  OWI". 

Referring  to  testimony  of  Mr. 
Richards  last  Aug.  13  and  a  memo- 
randum written  by  Mr.  Bronson 
to  the  effect  that  Mrs.  Shea  alleg- 
edly told  Mr.  Bronson  a  man  in  her 
department  wanted  to  check  for- 
eign language  broadcasts  to  see  if 


Voice  vs.  Brain 

DUNNINGER,  men  - 
talist  star  of  Kem-Tone's 
Miracle  Radio  Show  on  the 
Blue,  Wednesdays,  9-9:30 
p.m.,  will  attempt  to  probe 
the  mind  of  Frank  Sinatra, 
heard  on  CBS  for  Vimms  at 
the  same  time,  on  Tuesday, 
when  the  two  appear  at  the 
Banshee  luncheon  at  the 
Waldorf-Astoria,  New  York, 
with  ANPA  members  as  spe- 
cial guests. 


they  were  "angled  the  wrong  way", 
Mrs.  Shea  declared: 

"Richards  misquoted  me.  I  told 
him  someone  on  my  staff  was  read- 
ing broadcast,  to  study  what  their 
content  was,  that  is  for  type  .  .  . 
we  were  trying  to  keep  in  general 
touch  with  types  of  material  going 
on  the  air  in  wartime.  It  (the 
memo)  is  a  complete  misconstruc- 
tion of  what  I  told  Mr.  Richards." 
She  declared  that  Mr.  Richard's 
version  of  a  conversation  with  Sid- 
ney Spear,  former  FCC  investiga- 
tor-attorney, was  "not  very  accu- 
rate" although  she  admitted  she 
had  never  met  Mr.  Spear. 

Mrs.  Shea  told  the  Committee 
that  Robert  Neuner,  born  in  Mu- 
nich and  at  the  time  a  Czech  citi- 
zen, was  employed  by  the  FCC  to 
check  foreign  language  programs. 
Mr.  Barger  referred  to  the  record 
in  which  a  memorandum  by  Mr. 
Richards,  relating  to  a  conversation 
with  Mr.  Shea  in  which  Mr.  Rich- 
ards quoted  the  FCC  attorney  as 
asking:  "Who  is  going  to  force 
these  managers  to  see  to  it  that 
the  propaganda  on  their  stations 
follows  the  right  pattern?"  Mrs. 
Shea  asserted: 

"Mr.  Richards  somehow  or  other 
completely  misunderstood  what  I 
said  ...  I  think  it's  extremely 
strange.  I  think  Mr.  Richard's  re- 
porting— and  I  know  he's  a  former 
newspaperman — is  extraordinary." 

Tells  of  Instruction 
Given  to  Pollack 

Rep.  Miller  asked  if  there  was 
any  ill-feeling  between  her  and 
Mr.  Richards.  She  replied:  "Not 
that  I  know  of.  Mr.  Richards  did 
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the  same  with  Mr.  Spear  and  Mr. 
Leigh.  He  wrote  memos  that  were 
fevered  and  paranoiac  ...  I  would 
say  he  was  not  outstandingly  ra- 
tional." 

"Was  he  passively  rational?"  in- 
quired Rep.  Miller.  "I'll  leave  that 
to  a  psychiatrist,"  said  Mrs.  Shea. 
"He  was  always  looking  under  the 
bed  apparently.  ...  I  had  heard 
around  the  Commission  that  Mr. 
Richards  had  colored  up  his  inter- 
views by  putting  in  provocative 
remarks." 

Under  cross-examination  she 
said  William  Pollack,  who  preceded 
Mr.  Bronson  on  a  tour  of  foreign 
language  stations  in  March  and 
April  1943,  was  "not  supposed  to 
make  interpretations  of  the  Cen- 
sorship code"  and  then  she  said 
Mr.  Pollack  was  not  under  her 
supervision.  She  did  tell  the  Com- 
mittee, however,  that  field  repre- 
sentatives were  instructed  to  ask 
questions  as  to  whether  foreign 
;  language  stations  were  censoring 
and  monitoring,  as  required  by  the 
Code,  but  were  told  not  to  "issue 
interpretations".  She  denied  that 
Mr.  Pollack  was  sent  out  after 
FCC  ascertained  Mr.  Bronson  was 
to  make  such  an  inspection  tour. 

Mr.  Barger  wanted  to  know 
what  business  it  was  of  the  FCC 
to  determine  whether  stations  were 
censoring  and  monitoring.  Mrs. 
Shea  said  such  operations  were  "in 
the  public  interest". 

She  said  she  disagreed  with  tes- 
timony of  Mr.  Lang,  Mr.  Simon, 
James  A.  Guest  (FCC  attorney), 
Miss  Keene,  Mr.  Richards  and  Mr. 
Bronson,  offered  at  various  times 
on  different  phases  of  the  foreign 
language  question.  She  also  told 
the  committee-  Mr.  Hartley  was 
wrong  when  he  testified  that  a 
statement  he  had  given  the  Com-' 
mission  regarding  foreign  lan- 
guage personnel  had  been  changed 
without  his  permission. 

"I  called  Mr.  Hartley  for  ex- 
press permission  to  make  the 
changes,"  she  said.  "He  had  asked 
me  to  make  those  changes  in  April 
[  of  1943."  She  denied  she  was  try- 
ing to  get  over  "some  ideology"  of 
her  own  or  anyone  else's  and  said 
her  sole  concern  was  whether  for- 
eign language  stations  were  oper- 


TRIPLE-THREAT    MAN    of  the 

Fourth  War  Loan  Drive  was  Max 
Friedman  (r)  of  the  KRNT-KSO 
sales  staff,  recipient  of  three  first- 
place  War  Bond  awards,  following 
the  Fourth  War  Loan  Drive  con- 
test conducted  by  the  Des  Moines 
stations.  Ted  Enns,  national  sales 
manager  of  the  Cowles  stations, 
is  awarding  Friedman  the  prizes. 

ating  "in  the  public  interest"  and 
the  interests  of  the  war. 

Both  Mr.  Barger  and  Rep.  Mil- 
ler questioned  Mrs.  Shea  regarding 
her  political  views  and  those  of 
the  Communist  party.  She  vigor- 
ously denied  that  she  subscribed 
to  the  Communist  teachings  and 
views  and  told  Rep.  Miller  she 
favored  the  U.  S.  entering  the 
war  when  France  fell,  while  the 
Communists  opposed  the  Ameri- 
can defense  program. 

Rep.  Miller  said  he  was  eager  to 
begin  his  cross-examination  of  Mr. 
Fly,  but  that  some  investigation 
work  would  be  necessary.  "I  want 
the  record  to  show  that  the  Com- 
mittee is  hopelessly  handicapped 
by  lack  of  investigators,"  he  said. 

Dr.  Neuner,  linguist,  native  of 
Munich,  Germany,  and  Czechosla- 
vakian  citizen  by  naturalization, 
and  Messrs.  Cohn  and  Marks,  at- 
torneys of  the  FCC',  were  on  the 
stand  briefly  to  outline  their  back- 
grounds and  duties.  Dr.  Neuner 
said  that  he  expected  his  final  U.  S. 
citizenship  papers  in  five  months 
and  that  he  left  Germany  in  1927 
because  he  didn't  want  to  "sacrifice 
the  integrity  of  a  scholar". 

Dr.  Leigh  traced  his  background, 
told  of  the  FBIS  work  and  how 
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duplication  of  effort  in  the  foreign- 
language  field  involving  the  FCC, 
Office  of  Censorship  and  OWI  was 
eliminated  a  year  ago.  Rep.  Mag- 
nuson  asked  if  there  was  a  dupli- 
cation of  authority  in  the  OWI, 
Censorship  and  FCC,  to  which  Dr. 
Leigh  replied : 

"It  was  more  of  a  threat  of  du- 
plication of  effort.  There  is  none 
now.  After  a  few  months  we  turned 
our  job  over  to  the  Office  of  Cen- 
sorship. It  was  a  temporary  inci- 
dental job  that  FBIS  did  in  trans- 
lating foreign  -  language  broad- 
casts." He  added  that  FCC  turned 
that  work  over  to  Censorship  in 
May  1943. 

Tells  of  Proposing 
Transfer  of  Functions 

Dr.  Leigh  also  referred  to  mem- 
oranda written  by  Mr.  Richards  to 
J.  Harold  Ryan,  then  Assistant  Di- 
rector of  Censorship  in  charge  of 
broadcasting,  as  "paranoiac",  add- 
ing: "I  went  on  the  assumption 
that  everybody  was  happy  until  I 
read  Mr.  Richards'  statements  in 
this  record."  When  Mr.  Barger 
questioned  him  about  functions  of 
Censorship,  he  replied: 

"Censorship  is  interested  in  vio- 
lation  of  the  Censorship  Code.  It's 
a  pretty,  sort  of  stupid,  easy  job 
to  do."  He  said  that  he  had  sug- 
gested to  Mr.  Richards,  over  the 
telephone,  that  Office  of  Censor- 
ship take  over  the  functions  of  FCC 
with  reference  to  foreign-language 
stations.  In  a  written  statement  Dr. 
Leigh  said  he  was  "quite  innocent" 
of  any  designs  to  intrude  in  the 
functions  of  Censorship. 

In  prepared  statements  Mr. 
Denny  and  Fanney  Neyman  of  the 
FCC  Law  Dept.  broadcast  section, 
told  the  Committee  that  its  record 
in  the  Commission's  cancellation  of 
a  construction  permit  to  the  Black 
River  Valley  Broadcast  Inc.,  for 
WWNY  Watertown,  N.  Y.,  was 
not  complete.  Commission  records 
show,  they  said,  that  five  appli- 
cants had  filed  for  frequencies  in 
Watertown,  that  one  withdrew  and 
that  Watertown  Broadcasting 
Corp.  already  had  an  application 
in  when  the  Black  River  Valley  or- 
ganization requested  a  CP.  They 
testified  that  through  error  the 
Commission's  oral  hearing  records 
failed  to  show  two  stockholders  in 
the  Watertown  Corp.  were  Ameri- 
can citizens,  whereas  the  petition 
did.  The  Watertown  petition  was 
denied  and  when  the  error  was  dis- 
covered later,  the  case  was  set  for 
re-hearing  and  eventually  granted. 

Black  River  Valley  officials  had 
testified  before  the  Committee  that 
a  CP  was  granted,  then  after  con- 
struction had  begun,  the  Commis- 
sion wired  cancellation.  Mr.  Denny 
denied  that  letters  from  Democrat 
leaders  to  President  Roosevelt,  op- 
posing Black  River  Valley  (read 
into  the  Committee's  record),  were 
even  seen  by  Commissioners  Case 
and  Walker,  who  were  members  of 
the  Commission  when  the  involved 
cases  were  heard. 

The  Committee  adjourned  "sub- 
ject to  call  of  the  chairman  or  act- 
ing chairman". 
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FREE  &  PETERS 

Exclusive  National  Rep, 


•  Our  past  develop- 
ments and  present 
day  experience  with 
FM  Antennas  will, 
provide  greater  effi- 
ciency in  design  and 
performance  to  meet 
the  exacting  stand- 
ards of  this  impor- 
tant field. 

We're  "all  out'*  for 
Victory,  but  our  en- 
gineers are  ready  to 
work  with  you  on 
post-war  plans. 

JOHN  E.  LINGO  &  SON,  Int. 

CAMDEN,   NEW  JERSEY 
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BMI  Names  Ryan  President  &  Director; 
Chicago-St.  Louis  Luncheons  Planned 


"WFDF  Flint  says  the  ride  is 
safe." 
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CONNECTICUT'S  PIONEER  BROADCASTER 
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DIAL  1050-50,000  WATTS 


tfi^  Represented 


Represented   Nationally  by 

John  BLAIR  &  CO. 


J.  HAROLD  RYAN,  president  of 
the  NAB,  was  elected  president  and 
a  director  of  Broadcast  Music  Inc. 
at  a  meeting  of  the  BMI  board  of 
directors  held  in  the  music  licens- 
ing organization's  New  York  head- 
quarters last  Wednesday  morn- 
ing. In  accepting  the  office,  Mr. 
Ryan  said: 

"I  am  assuming  the  presidency 
of  BMI  with  considerable  pleasure. 
As  the  joint  enterprise  of  more 
than  800  broadcasters,  BMI  is  a 
permanent  symbol  of  the  unity  and 
strength  of  our  industry.  I  hope 
that  BMI  will  expand  under  my 
presidency." 

Change  of  by-laws  increasing  the 
membership  of  the  board  from 
seven  to  ten  is  waiting  approval  of 
the  stockholders.  Directors  so  added 
will  be  C.  W.  Myers,  KOIN-KALE; 
Leonard  Reinsch,  WSB,  WHIO, 
WIOD,  and  Robert  D.  Swezey,  sec- 
retary and  counsel,  Blue  Network. 

Luncheon  Meetings 

The  Board  "accepted  with  re- 
gret" the  resignations  of  Neville 
Miller,  former  BMI  president  who 
resigned  that  post  when  he  left 
the  presidency  of  the  NAB,  and 
of  Carl  Haverlin  as  vice-president 


in  charge  of  stations.  Mr.  Haver- 
lin is  now  director  of  station  rela- 
tions for  MBS.  Remainder  of  the 
two-hour  board  meeting  was  de- 
voted to  routine  business  matters. 

Merritt  E.  Tompkins,  BMI  vice- 
president  and  general  manager, 
Robert  J.  Burton,  staff  counsel,  and 
Roy  Harlow,  program  director,  will 
hold  luncheon  meetings  with  sta- 
tion program  directors,  sales  man- 
agers, music  directors  and  music 
librarians  in  Chicago  and  St.  Louis 
this  week,  to  explain  BMI  opera- 
tions and  how  the  stations  can 
make  the  best  use  of  BMI  music. 
Chicago  session  will  be  held  Tues- 
day at  the  Bismark  Hotel  and  65 
station  executives  had  notified 
B'MI  of  their  intentions  to  attend 
as  of  last  week.  From  St.  Louis, 
BMI  had  received  45  reservations 
for  places  at  the  Thursday  lunch- 
eon  at  the  Statler   Hotel  there. 

Meetings  will  also  be  attended 
by  Ralph  Wentworth  and  Don 
Mathers,  BMI  field  representatives. 
Sessions  are  patterned  on  a  meet- 
ing held  a  few  months  ago  in 
Philadelphia  and  succeed  the  two- 
day  meetings  of  station  program 
directors  held  at  BMI  headquarters 
several  times  during  1943. 


MGM  VIDEO  SHORT 
MADE  FOR  THEATRE 

Editor  Broadcasting: 

I  was  much  interested  in  the 
various  comments  in  the  daily  and 
trade  press  regarding  the  tele- 
casting of  MGM's  movie  short, 
"Patrolling  the  Ether,"  on  NBC's 
television  station  Monday  evening, 
April  10. 

The  impression  is  created  that 
this  short  subject  was  made  espe- 
cially for  televison  and  one  publica- 
tion ventured  to  state  that  if  the 
premiere  of  this  short  is  a  sample 
of  the  movie  television  fare  to 
come,  the  video  experts  might  do 
well  to  bring  more  live  personal- 
ities to  the  television  cameras. 

I  should  prefer  to  think  that 
this  short  subject  was  televised 
merely  because  it  was  timely  and 
topical,  not  that  it  represented 
what  can  or  should  be  made  for 
prime  television  entertainment.  I 
would  prefer  to  believe  that  MGM 
knew  more  about  making  shorts 
for  television  than  was  exhibited 
in  this  two-reeler.  As  a  matter  of 
fact,  it  was  made  for  theatre  re- 
lease, not  for   television  release. 

I  cannot  imagine  anybody  mak- 
ing a  picture  today  for  television 
where  a  long  sequence  is  photo- 
graphed at  dead  of  night  in  a 
graveyard.  I  think  the  Motion  Pic- 
ture industry  should  be  given  credit 
for  more  intelligence. 

Ralph  B.  Austrian, 

Radio  and  Television  Consultant, 
RADIO-KEITH  ORPHEUM 
CORP.,  New  York. 


Frigon  Says  CBC  Aids 
Private  Station  Income 

AS  A  RESULT  of  CBC  network 
operations,  private  stations  on  the 
CBC  networks  receive  annually 
from  $1,000  to  $52,000  with  a  num- 
ber receiving  from  $15,000  to  $25,- 
000  for  time,  Dr.  Augustin  Frigon, 
CBC  acting  general  manager,  told 
the  Parliamentary  Committee  on 
Broadcasting  at  Ottawa,  April  19. 
He  reiterated  from  earlier  commit- 
tee hearings  that  whatever  sur- 
plus there  is  in  CBC  network  oper- 
ations, is  plowed  back  into  pro- 
grams for  the  benefit  of  listeners 
and  private  stations. 

He  pointed  out  that  in  the  sale 
of  wire  lines  for  network  programs 
to  sponsors  and  stations  the  CBC 
does  not  operate  on  a  "cost  plus 
basis",  but  charges  "somewhat  less 
than  the  usual  rates".  CBC  lines 
into  all  its  affiliated  private  sta- 
tions and  others  used  occasionally 
to  feed  network  programs  and  take 
originating  programs  cost  the  CBC 
$215,000  a  year,  Dr.  Frigon  said. 


BOARD  of  Governors  of  the  Canadian 
Broadcasting  Corp.  will  meet  at  Ot- 
tawa May  8  to  discuss  internal  prob- 
lems and  hear  applications  for  new 
Canadian  stations  and  sales  of  sta- 
tions. 


Smuts  Series  Offered 

A  SERIES  of  13  quarter-hour 
episodes  in  the  life  of  Prime  Min- 
ister Jan  Christian  Smuts  have 
been  offered  through  WOR  New 
York  to  U.  S.  stations.  At  a  news 
conference  in  New  York  last  Fri- 
day Dr.  S.  F.  N.  Gie,  minister  from 
South  Africa,  and  Mrs.  Gie  out- 
lined the  series,  which  was  pro- 
duced by  the  South  African  Broad- 
casting Corp.,  Johannesburg,  un- 
der direction  of  Maj.  Charles  Van- 
da,  former  chief  of  CBS  Holly- 
wood division  and  now  chief  of 
radio  information,  Middle  East 
Forces. 


Draft  Exempt 

YOUNGEST  announcer  in 
Cleveland  and  already  a  "vet- 
eran" in  radio  is  16-year-old 
Michael  Marlow  of  WJW.  He 
works  a  full  schedule  on  Sat- 
urdays and  fills  in  as  part- 
time  announcer  the  rest  of 
the  week.  At  the  age  of  14, 
Michael  handled  sports  on 
WHK-WCLE  Cleveland  and 
later  did  commercials  on 
WCLE.  Last  summer  he  was 
announcer  and  continuity 
writer  on  WMRN  Marion, 
Ohio,  returning  in  the  fall  to 
his  junior  year  in  high  school. 
He  aspires  to  become  a  news- 
caster and  is  also  interested 
in  interpreting  classical  music 
programs. 


GIFFORD  SEES  NETS 
OF  INTERCITY  VIDEO 

INTERCITY  networks,  ultimately 
nationwide  in  extent,  for  television 
were  predicted  in  the  post-war  era 
by  President  Walter  Gifford  of 
AT&T  at  the  company's  annual 
stockholders'  meeting  last  Wednes- 
day in  New  York.  Predicting  a 
"record  post-war  construction  pro- 
gram," Mr.  Gifford  said  there  are 
many  new  things  on  the  telephone 
horizon. 

"We  plan  to  try  out  shortwave 
radio  relay  systems  for  long  dis- 
tance telephone  service  and  for 
television.  We  know  that  coaxial 
cable  systems — cables  which  are 
capable  of  carrying  several  hun- 
dred telephone  conversations  si- 
multaneously in  two  metal  tubes  a 
little  larger  than  a  lead  pencil, 
with  a  copper  wire  inside  each  ex- 
tending along  its  axis— worked 
very  satisfactorily,  but  we  do  not 
know  whether  or  not  radio  relay 
systems  will  work  better  or  prove 
more  economical.  We  are  in  the 
communications  business  and  we 
intend  to  use  the  best  and  most 
economical  means,  whether  wire  or 
radio." 

Extension  of  overseas  radio  tele- 
phone service  will  tend  to  reduce 
costs,  Mr.  Gifford  said.  Pointing 
out  that  the  United  States  leads 
the  way  in  the  extent  of  world- 
wide international  radio  telephone 
service  used  also  for  shortwave 
pickups,  Mr.  Gifford  declared  that 
if  an  overseas  submarine  telephone 
cable  should  prove  better  or  more 
economical  than  radio,  it  will  be 
used  just  as  the  company  intends 
to  use  the  best  and  most  economi- 
cal means  of  telephone  communica- 
tions on  land,  whether  it  be  by 
wire  or  radio. 

WRBL 

SHOWN  BY  LATEST  HOOPER 
SURVEY  TO  HAVE 

2 

COLUMBUS  LISTENERS 
1230  KC  -  CBS 
Rep.  by  SPOT  SALES 

COLUMBUS.  GA 
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CHEEZ  IT — there  goes  the  radio  career  for  Jimmy  Fitzpatrick  (left), 
son  of  Leo  J.  Fitzpatrick,  vice-president  and  general  manager  of  WJR 
Detroit.  T/Sgt.  Gene  Autry  convinces  him  and  his  pal  Gordon  Ford  it 
is  the  military  life  or  nothing.  Gordon's  father  is  J.  B.  Ford  Jr.,  of 
Wyandotte  Chemicals  Corp.  Sgt.  Autry  thrilled  the  boys  while  waiting 
to  go  on  WJR's  Rhythm  Matinee  as  a  guest  performer. 


I 

I     Now  Lt.  Col.  McNary 

PROMOTION  of  James  L.  Mc- 
Nary, senior  member  of  the  con- 
suiting  engineering  firm  of  Mc- 
Nary &  Wrathall,  on  leave  with 
the  Army  Air  Forces,  was  pro- 
moted last  week  from  major  to 
lieutenant  colonel.  Col.  McNary 
was  commissioned  in  the  fall  of 
1942  and  assigned  to  Air  Forces, 
navigation. 


KUTOL  PRODUCTS  Co.,  Norwood 
O.  (Cincy  wallpaper  cleaner),  be- 
tween April  18  and  May  12  is  spon- 
soring 16  transcribed  spot  announce- 
ments in  addition  to  its  present  order, 
on  WMAQ  Chicago.  Agency  is  Ralph 
H.  Jones  Co.,  Cincinnati. 


WHEX  Joins  Blue 

WHEX  West  Point,  Ga.,  for  which 
the  FCC  has  recently  issued  a 
construction  permit,  will  join  the 
Blue  network  when  it  goes  on  the 
air3  probably  in  six  or  eight  weeks. 
WHEX,  together  with  WDAK  Co- 
lumbus and  WGAA  Cedartown, 
which  is  becoming  a  Blue  bonus 
station,  will  be  sold  as  a  Blue 
Georgia  package,  with  a  base  hour 
rate  of  $110.  Stations  operate  on 
250  w. 


JOHN  E.  McMillin,  vice-president  in 
charge  of  creative  production  and  ra- 
dio for  Compton  Adv.,  New  York 
agency,  has  resigned  effective  June  1. 
Also  a  board  member,  he  has  been 
with  the  agency  15  years. 


Louis  Seeks  Major 
Interest  in  KYUM 

Yuma  Application  Contingent 

On  Approval  of  KTAR  Deal 

CONTINGENT  upon  FCC  ap- 
proval for  the  sale  of  controlling 
interest  in  KTAR  Phoenix  by  Ari- 
zona Broadcasting  Co.  to  John  J. 
Louis,  vice-president  of  Needham, 
Louis  &  Brorby,  Chicago,  an  ap- 
plication was  filed  with  the  Com- 
mission last  week  for  acquisition 
of  control  of  KYUM  Yuma,  Ariz, 
by  Mr.  Louis  through  purchase  of 
12,500  shares  in  Yuma  Broadcast- 
ing Co.,  KYUM  licensee,  for  the 
price  of  $1.25  per  share. 

KTAR  Broadcasting  Co.,  licen- 
see of  KTAR,  is  now  major  stock- 
holder in  Yuma  Broadcasting,  hold- 
ing 12,150  shares  or  45%  of  the 
total  25,000  shares  issued  and  out- 
standing. Mr.  Louis  proposes  to 
purchase  5,850  of  the  6,250  shares 
(25%)  now  held  by  R.  N.  Camp- 
bell, president,  and  all  of  the 
shares  held  by  D.  Morgan  Camp- 
bell, vice-president  (3,750  sh- 
15%);  and  Eleanor  McCoy,  secre- 
tary-treasury (2,750  sh-11%).  The 
remaining  100  shares  are  held 
by  Richard  O.  Lewis,  general  man- 
ager of  KTAR  and  the  Arizona 
Broadcasting  Co.  Network. 

To  Hold  97.6% 

With  approval  by  the  FCC  of  the 
$375,000  KTAR  deal  [Broadcast- 
ing, Feb.  21],  which  involves  con- 
trolling interests  in  KTAR  and 
KVOA  Tucson  along  with  the  ap- 
proximately 49%  interest  in 
KYC'A  Prescott  and  the  45%  in- 
terest in  KYUM,  all  held  by 
KTAR  Broadcasting,  Mr.  Louis 
then  would  acquire  a  total  interest 
in  KYUM  amounting  to  97.6%. 

Active  in  radio  for  more  than  10 
years,  Mr.  Louis  has  been  general 
advertising  counsel  since  1928  for 
the  S.C.  Johnson  &  Sons  Co.,  Racine, 
Wis.,  of  which  he  is  a  director  and 
stockholder.  Instrumental  in  the 
development  of  the  Fibber  McGee 
&  Molly  program,  sponsored  by 
the  Johnson  Co.,  he  was  also  re- 
sponsible for  the  inauguration  of 
The  Great  Gildersleeve  and  other 
network  programs. 

Lower  Production  Costs 
Called  Video  Necessity 

TELEVISION  Programs  must  be 
produced  at  a  faster  rate  and  lower 
cost  than  at  present,  Serman  Price, 
president  of  Filmedia  Corp.,  New 
York,  told  the  Society  of  Motion 
Picture  Engineers  April  17  at  its 
55th  semi-annual  conference,  Hotel 
Pennsylvania,  New  York.  Five 
points  in  producing  good  video  pro- 
grams, Mr.  Price  said,  are:  Choice 
of  subject  matter,  visual-oral  tech- 
nical problems,  pre-production 
planning,  production  procedure, 
and  production  material  and  equip- 
ment. 

William  H.  Sayer,  electronic  en- 
gineer at  Allen  B.  DuMont  Labs., 
New  York,  said  transmission  of 
spot  news  for  home  and  theatre 
television  will  be  aided  by  reduc- 
tion in  size  and  weight  of  portable 
television  camera  equipment. 
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Curtis  For  Bonds 

THE  Four  Freedoms  War  Bond 
program  scheduled  by  Curtis  Pub- 
lishing Co.,  Philadelphia,  as  a  one- 
time shot  on  the  Blue  Saturday, 
April  29,  10:30-11  p.m.  will  feature 
pickups  from  four  major  cities  and 
will  include  a  novel  musical  per- 
formance for  radio — a  solo  on  the 
harmonica  from  Chicago,  accom- 
panied by  Ted  Steele  and  orches- 
tra in  New  York.  Speakers  will 
include  Ted  Gamble,  national  di- 
rector of  War  Finance  Division, 
Treasury  Department.  Broadcast 
highlights  a  traveling  War  Bond 
exhibit  of  paintings  of  the  "Four 
Freedoms"  sponsored  by  Curtis. 
Agency  is  MacFarland,  Aveyard  & 
Co.,  New  York. 


KAY  KYSER,  star  of  the  weekly 
NBC  College  of  Musical  Knowledge 
will  take  his  first  summer  layoff  in  six 
years  to  go  overseas  on  an  eight-week 
entertainment  tour  starting  the  first 
week  in  June.  A  guest  band  leader 
will  substitute. 


General  Mills  Revives 
'Women  in  White'  Serial 

COMMERCIAL  realignment  of 
General  Mills,  Minneapolis,  spon- 
sored products  will  be  in  effect 
after  June  5,  when  Women  in 
White,  daytime  serial,  will  return 
to  the  air  on  NBC,  2:30-2:45  p.m., 
for  Betty  Crocker  Soups. 

Others  of  the  General  Mills  hour 
on  NBC  are:  Guiding  Light 
(Wheaties),  2-2:15  p.m.;  Today's 
Children  (Bisquick)  2:15-2:30  p.m.; 
and  Hymns  of  All  Churches,  Mon- 
days through  Thursdays,  2:45-3 
p.m.  and  Betty  Crocker,  Fridays, 
2:45-3  p.m.  (Softasilk  cake  flour, 
Gold  Medal  flour  and  Kix).  The 
daytime  serials  are  written  by  Irna 
Phillips  and  produced  by  the  Carl 
Wester  agency,  Chicago.  Knox- 
Reeves  Adv.,  Minneapolis,  handles 
the  General  Mills  accounts.  Esti- 
mated cost  of  the  General  Mills 
package  is  between  $1,750,000  and 
$2,000,000  a  year  for  the  hour. 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.         Dl.  1205 
Washington,  D.  C. 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 

MO  2 -7859   


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER         DONALD  M.  MILLER 

CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


GEORGE   C.  DAVIS 

Consulting   Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


Radio  Engineering  Consultants 
Frequency  Monitoring 


Commercial  Radio  Equip.  Co. 


•  Evening   Star  Building,   Washington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 

ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  Bldg.   •  Republic  2347 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C. 


WOODWARD  &  KEEL 

Consulting  Radio  Engineers 
Earle  Bldg.         •         NAtional  6513 
Washington  4,  D.  C. 


PAUL   A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.W. — Washington,  D.  C 
Phone:  Metropolitan  0540 


Advertising  Threat 
Seen  by  King  don 

Author  Terms  Dies-Winchell 
Row  Free  Speech  Battle 

THE  DIES-WINCHELL  contro- 
versy goes  far  beyond  a  mere  clash 
of  personalities  and  is  really  "a 
battle  for  the  freedom  of  speech 
as  decisive  as  any  in  history",  Dr. 
Frank  Kingdon,  author,  educator 
and  commentator,  currently  broad- 
casting on  WMCA  and  WOR  New 
York,  told  the  Radio  Executives 
Club  of  New  York  last  Thursday. 

"The  question  Martin  Dies  is 
now  raising  is,  shall  a  commen- 
tator's right  to  say  what  he  thinks 
be  limited  by  whether  the  Con- 
gress agrees  with  him,  so  that  he 
shall  be  allowed  to  say  nothing 
with  which  Congress  disagrees,"  he 
declared.  "If  a  commentator  is  sub- 
ject to  such  Congressional  judg- 
ment, then  it  logically  follows  that 
all  newspaper  comment  and  all 
public  speeches  are." 

Sets  Precedent 

Pointing  out  that  in  subpenaing 
the  officers  of  Jergens  Co.  Mr. 
Dies  is  making  them  answerable 
for  Winchell's  opinions,  Dr.  King- 
don stated  that  if  the  principle  can 
be  established  that  the  advertiser 
is  legally  responsible  for  every 
opinion  expressed  on  any  program 
he  sponsors,  he  will  soon  be  held 
responsible  for  the  views  of  every 
newspaper  in  which  he  buys  space, 
which  would  throw  the  whole  ad- 
vertising field  into  chaos. 

Nominating  committee  presented 
the  official  slate  of  candidates  for 
1944-1945,  as  follows:  For  pres- 
ident, Warren  Jennings,  WLW's 
New  York  manager;  for  vice-pres- 
ident, Linnea  Nelson,  chief  time- 
buyer,  J.  Walter  Thompson  Co.; 
for  treasurer,  Helen  Thomas,  head 
timebuyer,  Spot  Broadcasting;  for 
secretary,  Claude  Barrere,  on  the 
sales  staff  of  NBC's  radio  record- 
ing division.  Other  nominations 
may  be  made  by  petition  from 
members  before  the  ballots  are 
mailed  out  early  in  May. 

Out-of-town  guests  at  the  meet- 
ing included:  James  A.  Mohoney, 
MBS;  Quin  Ryan,  Chicago;  Robert 
E.  Dunville,  WLW;  Robert  Shaus, 
Quality  Baking  Co.;  Hal  Seville, 
WJEJ;  Ben  Ludy,  WIBW;  Eve 
Chamberlain,  WFMB;  C.  Merwin 
Dobbins  and  Lee  Wynn,  KGER; 
Don  Elias,  WWNC;  Don  Davis, 
WHB;  William  Alford,  WSYR. 


PIONEER  HI-BRED  CORN  Co., 
Des  Moines,  la.  (corn  seed),  for  the 
eighth  year,  will  sponsor  Julian  Bent- 
ley's  quarter-hour  newscast  Mondays, 
Wednesdays  and  Fridays  on  WLS 
Chicago.  Contract  is  for  42  weeks. 
Agency  is  Compton  Adv.,  New  York. 


AFFILIATES  OF  NBC 
MEET  IN  NEW  YORK 

PLANS  for  NBC's  coverage  of  the 
political  conventions  and  principles 
governing  the  sale  of  time  for 
political  discussions,  both  network 
and  locally,  were  discussed  by  NBC 
officials  and  members  of  the  NBC 
Stations  Planning  &  Advisory  Com- 
mittee at  the  opening  session  of 
the  group's  two-day  meeting,  held 
last  Thursday  and  Friday  in  the 
NBC  board  room,  Radio  City,  New 
York. 

Thursday  meeting  also  included 
NBC's  plans  for  covering  the  in- 
vasion and  its  policies  for  inter- 
rupting or  cancelling  commercials 
at  that  time.  Promotion  plans  and 
other  network-station  business 
were  also  discussed. 

Final  session  Friday  morning 
was  devoted  largely  to  the  Fifth 
War  Loan  Drive  and  the  part  the 
network  and  its  affiliates  will  play 
in  its  promotion.  Session  concluded 
with  a  televised  interview  of  Stan- 
ley Hubbard,  general  manager  of 
KSTP  St.  Paul,  by  feminine  re- 
porters of  NBC's  press  staff,  wit- 
nessed by  the  rest  of  the  committee 
via  video  receivers  in  the  board 
room. 

Attending  were  Paul  W.  Mor- 
ency,  WTIC;  G.  Richard  Shafto, 
WIS;  James  D.  Shouse,  WLW;  H. 
W.  Slavik,  WMC;  Stanley  Hub- 
bard, KSTP;  Edgar  Bell,  WKY; 
Richard  Lewis,  KTAR;  Arden  X. 
Pangborn,  KGW. 


BLUE  EXECUTIVES 
STUDY  OPERATIONS 

GENERAL  discussions  of  pro- 
gramming, sales  and  other  net- 
work-station problems  were  dis- 
cussed by  Blue  Network  executives 
with  members  of  the  network's 
Stations  Planning  and  Advisory 
Committee  last  Friday  during  the 
group's  spring  meeting  at  the 
Waldorf-Astoria,  New  York.  Fol- 
lowing the  all-day  business  session, 
the  group  dined  together  and  went 
to  the  circus  as  guests  of  Edward 
J.  Noble,  chairman  of  the  board. 

Full  committee  attended  the 
meeting:  Harold  V.  Hough,  KGKO, 
chairman;  William  A.  Riple, 
WTRY;  H.  Allen  Campbell, 
WXYZ;  C.  T.  Hageman,  WTCN; 
Henry  P.  Johnston,  WSGN;  Frank 
C.  Carman,  KUTA;  W.  B.  Stuht, 
KJR.  E.  R.  Borroff,  vice-president 
in  charge  of  the  Blue's  central  di- 
vision) and  E.  K.  Hartenbower, 
central  division  sales  manager, 
also  attended. 


Gets  Silver  Star 
PVT.  MORSE  M.  PETERMAN,  for- 
merly with  Ralph  L.  Power  Agency, 
Los  Angeles,  before  joining  the  Army, 
has  been  awarded  the  Silver  Star  for 
action  near  Cassino.  He  enlisted  in 
January  1941  and  later  transferred  to 
combat  engineers.  Service  includes  in- 
vasion of  North  Africa,  Sicily  and 
Italy. 


MAKE  CONTRACT  52  WEEKS" 

says  BARRON  HOWARD — WRY  A 

THE  SHADOW 

Available  locally  on  transcription — see  C.  MICHELSON  67  W.  44  St.,  N.Y.C. 
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FDR  Talk  to  Open 
Fifth  Bond  Drive 

BEGINNING  with  a  four-network 
broadcast  featuring  president 
Roosevelt  on  June  11,  eve  of  the 
opening  of  the  Fifth  War  Loan 
Drive,  radio  will  play  a  major  role 
■  in  the  task  of  putting  across  the 
16  billion  dollar  campaign,  Thomas 
H.  Lane,  director  of  advertising, 
press  and  radio  for  the  Treasury's 
War  Finance  Division,  told  some 
300  management  and  advertising 
executives  in  New  York  last  Fri- 
i  day.  They  met  under  the  joint  aus- 
!  pices  of  the  Treasury  and  the  War 
Advertising  Council. 

Daily  programs  and  announce- 
ments promoting  the  drive  will  be 
broadcast.  Special  programs  include 
one  on-  labor  support,  a  women's 
program  with  Mrs.  Roosevelt,  Mrs. 
Churchill,  Mme.  Chiang  Kai  Shek 
and  other  feminine  leaders,  and 
juvenile  shows.  More  than  800  sta- 
tions will  broadcast  two  Treasury 
songs  on  Treasury  Salute  daily 
as  well  as  the  Treasury  Star  Pa- 
rades several  times  a  week.  Special 
announcements  by  leading  Ameri- 
can authors  will  be  sent.  Much  of 
this  material  will  be  available  for 
local  sponsorship. 


SHELLAC  SUPPLIES 
FREED  FOR  RECORDS 

COMPLETE  freedom  to  use  all 
the  shellac  they  want  in  the  manu- 
facture of  commercial  phonograph 
records  was  granted  to  manufac- 
turers last  week  when  the  War 
Production  Board  issued  a  revoca- 
tion of  order  M-106  under  which 
shellac  has  been  allocated  since 
April  1942.  Increasing  stockpiles 
of  both  varieties — orange  and 
bleached — were  given  by  the  WPB 
as  the  reason  behind  the  revoca- 
tion order,  which  becomes  effective 
April  26. 

Though  shellac  has  been  taken 
off  the  list  of  allocated  items, 
Defense  Supplies  Corp.  will  main- 
tain a  stockpile. 


Sweetheart  Full  Blue 

MANHATTAN  SOAP  Co.,  New 
York,  has  ordered  the  full  Blue  net- 
work Wednesday  7-7:30  p.m.  start- 
ing July  26  to  present  Scramby 
Amby,  audience  participation  show, 
for  Sweetheart  soap  (repeat  10:30 
p.m.).  Firm  discontinues  the  show 
on  NBC  Pacific  Coast  stations  the 
preceding  week.  Net  advertising 
will  not  affect  to  any  great  extent 
Manhattan's  extensive  spot  sched- 
ule. Agency  is  Franklin  Bruck 
Adv.,  New  York. 


NCAC  is  conducting  a 
left-handed  talent  search 
for  its  new  show  LEFT 

IS  RIGHT.  Even  the 
client  could  be  left-handed. 


CHECK  BY  SHUT-INS 

Universal  Air  Audit  Formed 
 by  Rev.  Dempsey  


UNDER  direction  of  Rev.  Bernard 
W.  Dempsey,  S.  J.,  St.  Louis  U. 
School  of  Commerce  &  Finance 
has  started  Universal  Air  Audit,  a 
market  research  division  which 
has  organized  a  group  of  shut-in 
people  throughout  the  country  who 
will  check  radio  performance.  Re- 
ports will  be  tabulated  and  re- 
leased to  radio  advertisers  through 
J.  L.  Schilling  Co.,  16  East  40th, 
New  York.  System  is  scheduled 
to  start  May  1  under  supervision 
of  A.  S.  Foster. 

Father  Dempsey  feels  radio  ad- 
vertisers should  have  a  protection 
and  record-and-proof  of  perform- 
ance more  economically  sound  than 
the  station  owner's  affidavit.  The 
service  to  be  provided  by  Air  Audit 
will  inform  the  advertiser  whether 
his  program  was  or  was  not  on 
the  air,  what  program  preceded 
and  what  program  followed,  and 
any  likely  discrepancies. 


FM  Net  Meeting 

WCAE  Pittsburgh  and  WFBM  In- 
dianapolis were  elected  members  of 
American  Network  Inc.,  FM  net- 
work, at  a  board  meeting  in  New 
York  April  20-21.  Attending  were 
John  Shepard  3d,  president; 
Walter  J.  Damm,  C.  A.  Bethel,  for 
Gordon  Gray;  Harry  Stone;  Eric 
V.  Hay;  William  B.  Lewis,  execu- 
tive vice-president  and  general 
manager  of  the  network.  Stockhold- 
ers present  included  Leonard  Kap- 
ner,  Harry  M.  Bitner  and  Paul  D. 
P.  Spearman,  counsel. 


Grove  Regional  Test 

TEST  campaign  to  be  conducted 
b"  Sherman  K.  Ellis  Co.,  New 
York  for  Defenders  Vitamins  of 
Grove  Labs.,  St.  Louis,  will  be  lim- 
ited to  a  Midwest  and  a  Pacific 
Coast  station,  starting  May  1. 


Unjust  Fee  Claims 
Charged  to  ASCAP 

MORE  THAN  100  letters  contain- 
ing instances  of  demands  made  by 
ASCAP  for  payments  which  broad- 
casters considered  unjust  were  can- 
vassed in  New  York  last  Friday  at 
a  meeting  of  the  NAB  Music  Com- 
mittee subcommittee.  The  commit- 
tee found  that  ASCAP  has  been 
making  a  large  number  of  dis- 
puted claims. 

A  recommendation  was  drawn  up 
to  be  submitted  to  the  entire  com- 
mittee and  through  it  to  the  NAB 
Board  of  Directors  when  it  meets 
in  Washington  May  8,  9  and  10. 
Following  the  meeting  salient  facts 
of  the  survey  were  laid  before  John 
Paine,  general  manager  of  AS- 
CAP, by  Campbell  Arnoux,  WTAR 
Norfolk,  chairman  of  both  the 
Music  Committee  and  its  subcom- 
mittee, and  by  James  P.  Begley, 
KYW  Philadelphia. 

Mr.  Paine  said  he  would  submit 
a  statement  on  ASCAP  policy  be- 
fore the  NAB  Board  meets. 

Present  at  the  subcommittee 
meeting,  in  addition  to  Messrs. 
Arnoux  and  Begley,  were  Frank 
K.  White,  CBS;  and  C.  E.  Arney 
Jr.,  NAB  secretary-treasurer. 


GARMENT  PROGRAM 
HAS    STORE  CUT-INS 

MORE  THAN  100  department 
stores  will  participate  in  the  Ilka 
Chase  Program  scheduled  to  start 
July  30  on  116  Blue  network  sta- 
tions in  the  Sunday,  1:15-1:30  p.m. 
period.  Series  will  be  sponsored  by 
Shipman  &  Baker,  New  York,  mak- 
ers of  Roxspun  suits  and  coats  for 
women,  with  stores  handling  this 
line  mentioned  through  cut-in  an- 
nouncements in  each  city.  Program 
costs  will  be  divided  between  the 
manufacturer  and  the  stores  on  a 
pro  rata  basis. 

Series,  believed  to  be  first  net- 
work show  for  women's  apparel, 
was  originally  scheduled  to  start 
early  in  June.  Since  its  postpone- 
ment, Blue  will  make  the  time  avail- 
able to  other  advertisers  if  an 
order  is  signed  by  June  1.  Having 
reserved  the  time  since  the  first 
part  of  the  month.  Program  featur- 
ing Miss  Chase  with  an  orchestra 
and  guest  stars,  is  placed  by  Mod- 
ern Merchandising  Bureau,  New 
York. 


Lever  Sub 

SUMMER  substitute  for  Lever 
Bros.  NBC  show  Amos  V  Andy 
Friday  10-10:30  p.m.  starting  in 
June  will  be  Charley  Chan,  owned 
by  Dell  Petters  and  Bill  Gernannt 
and  produced  by  Chick  Vincent. 
Program  heard  back  in  1932-1933 
on  NBC  was  a  weekly  feature  of 
Standard  Oil  Co.  of  N.  J. 


Labor  Board  Asks 

(Continued  from  page  H) 

office  of  conciliation,  Department  of  Labor, 
in  Washington,  to  have  local  conciliators, 
Herbert  Jarrett  and  Walter  Munro  at- 
tempt conciliation.  The  case  was  heard 
by  them  in  the  Federal  Building,  Min- 
neapolis,  April  15,  but  we  got  no  place. 

"We  acceded  to  their  reque  t  that  the 
matter  be  placed  before  a  Federal  Ar- 
bitrator and  to  abide  by  his  decision,  but 
the  union  would  not.  We  were  nequested 
by  the  U.  S.  Conciliator  to  abide  by  the 
decision  of  the  WLB  and  to  make  any 
wage  increase  they  demanded  retroactive 
to  the  expiration  date  of  our  old  con- 
tract on  March  17,  but  the  union  refused 
to  have  anything  to  do  with  the  WLB 
or    its  decisions. 

Un-American 

"The  conciliators  told  the  union  men  it 
would  be  necessary  for  them  to  order  the 
men  back  to  work  because  not  to  do  so 
they  would  be  placed  in  the  position  of 
being  un-American,  unethical,  contemptible, 
and  in  violation  of  both  the  President's 
'hold  the  line'  order  and  repeated  prom- 
ises of  William  Green,  president  of  the 
American  Federation  of  Labor,  of  which 
the  union  is  a  member,  that  there  would 
be  no  strikes  during-  war. 

"The  union  committee  went  into  a  hui- 
dle  after  which  they  told  conciliators 
that  regardless  of  consequences  and  what 
would  be  thought  of  them,  they  would 
have  nothing  to  do  with  the  WLB  and 
the  men  would  continue  to  strike.  The 
conciliators  again  admonished  them,  say- 
ing that  they  had  to  do  things  in  an  or- 
derly and  lawful  manner  or  take  things  in 
their  own  hands  and  operate  as  outlaws, 
and  that  is  what  the  union  decided  to  do. 

"The  money  involved  is  not  important 
to  us  because  the  Government  will  pay 
98%  due  to  our  present  tax  bracket,  but 
I  feel  that  it  is  unwarranted  for  corporate 
management  to  make  careless  expenditures 
just  by  reason  of  present  high  taxes  where 
Government,  in  effect,  is  paying  the  bill. 
Such  a  theory  is  both  fallacious  and 
dangerous.  The  real  fact  that  should  be 
borne  in  mind  is  that  the  country  is  at 
war,  and  the  war  must  be  paid  for,  and 
corporate  and  individual  taxes  form,  in 
the  aggregate,  a  very  large  bulwark  of 
financial  strength  toward  this  goal  and 
we  cannot  disregard  this  essential  fact 
by  allowing  a  59%  increase  in  wages 
just  because  the  Government  pays  93% 
of  it.  However,  this  is  a  matter  for  the 
WLB  to  decide,  and  we  are  willing  to 
abide  entirely  by  its  decision." 


*  A  Preferred  Market 

April  SALES  MANAGEMENT 

WFMJ 


YOUNGSTOWN,  OHIO 


28 


TH  U.  S.  METROPOLITAN 
DISTRICT 


MORE  LISTENERS 
PER  DOLLAR 

ASK 
HEADLEY-REED 

New    York  -  Chicago  -  Detroit 
Atlanta  -  San  Francisco 


WITH 

REX  DAVIS 

4  TIMES  DAILY 


Every  national  advertiser 
wanting  results  in  the 
Maritime  Provinces 

of  Canada 
should  make  sure  that  his 
schedule  includes 

CHNS 

Halifax,  Nova  Scotia 


JOE  WEED  ec  CO. 
350  Madison  Avenue,  New  York 
Representatives 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 


-APRIL  15  TO  APRIL  21  INCLUSIVE" 


Decisions  .  .  . 


APRIL  18 

Valley  Broadcasting  Co.,  West  Point,  Ga. 
— Granted  petition  to  reconsider  and  grant 
application  for  CP  new  station,  1490  kc, 
250  w,  unlimited,  subject  to  January  26 
statement  of  policy. 

South  Bend  Broadcasting  Corp.,  South 
Bend,  Ind.— Granted  CP  new  station,  1490 
kc,  250  w,  unlimited,  subject  to  January  26 
statement  of  policy. 

KFAC  Los  Angeles — Granted  CP,  subject 
to  January  26  statement  of  policy,  move 
transmitter  and  install  new  antenna. 

WSPR  Springfield,  Mass.— Granted  CP. 
subject  to  January  26  statement  of  policj', 
increase  500  w  D  to  1  kw  D,  using  DA. 

KOIL  Omaha,  Neb. — Granted  transfer  of 
control  from  Sidles  Co.,  State  Journal 
Printing  Co.  and  Star  Printing  Co.  to 
Charles  Stuart  and  James  Stuart,  by  trans- 
fer of  1000  shares  (100%)  from  Sidles  Co. 
(500  sh),  State  Journal  Printing  Co. 
(250  sh)  and  the  Star  Printing  Co.  (250  sh) 
for  S250.000. 

KFOR  Lincoln,  Neb. — Granted  transfer 
control  from  Sidles  Co.,  State  Journal 
Printing  Co.  and  Star  Printing  Co.  to 
Charles  Stuart  and  James  Stuart  bv  trans- 
fer 1000  shares  (100%)  from  Sidles  Co. 
(501  sh),  State  Journal  Printing  Co.  (250 
sh)  and  Star  Printing  Co.  (249  sh)  for 
§100,000. 

KTOK  Oklahoma  City— Granted  volun- 
tary assignment  of  license  from  Oklahoma 
Broadcasting  Co.  to  0.  L.  Taylor  for  §150,- 
000. 

KOMO-KJR  Seattle  —  Granted  request 
to  change  call  letters  so  that  KOMO  which 
now  operates  on  950  kc  with  5  kw  wiU 
take  call  letters  KJR.  and  KJR  which 
now  operates  on  1000  kc  with  5  kw  will 
take  call  letters  of  KOMO. 

WJPR  Greenville,  Miss. — Auproved  pow- 
er of  attorney  for  affairs  of  John  B.  Pep- 
per, licensee  of  station,  appointing  h's 
wife,  Alella  R.  Pepper,  his  attorney-in- 
fact. 

Truett  Kimzey.  Greenville,  Tex. — Grant- 
ed petition  reinstate  application  for  CP 
new  station,  1400  kc,  250  w,  unlimited. 
Designated  said  application  for  conso'idated 
hearing  with  applications  of  Beauford  H. 
Jester,  KDNT  and  WACO. 


Beauford  H.  Jester,  Waco,  Tex. — Granted 
petition  reinstate  application  for  new  sta- 
tion, 1230  kc,  250  w,  unlimited,  transmitter 
location  and  antenna  to  be  -  determined* 
Designated  said  application  for  consolidated 
hearing  with  applications  of  Truett  Kim- 
zey, Beauford  H.  Jester  and  WACO). 

KDNT  Denton,  Tex. — Granted  petition 
amend  application  for  mod.  license  so  as 
to  increase  100  w  to  250  w  on  1450  kc. 
Designated  said  application  for  consolidated 
hearing  with  applications  of  Truett  Kim- 
zey, Beauford  H.  Jester  and  WACO. 

WACO  Waco,  Tex. — Designated  for  con- 
solidated hearing  with  applications  of 
Truett  Kimzey,  Beauford  H.  Jester  and 
KDNT,  application  for  CP  change  1450  kc 
to  1230  kc. 

KAND  Fort  Worth,  Tex.  and  Gene  L. 
Cagle.  Fort  Worth,  Tex. — Designated  for 
consolidated  hearing  application  of  KAND 
for  CP  move  transmitter,  and  application 
of  Gene  L.  Cagle  for  CP  new  station,  1340 
kc,  250  w,  unlimited  (facilities  of  KAND). 

Raymond  C.  Hammett,  Talladega.  Ala. — 
Granted  petition  reinstate  application  for 
CP  new  station,  1230  kc.  250  w,  unlimited. 
Designated  said  application  for  hearing. 

APRIL  19 

KDB  Santa  Barbara,  Cal. — Granted  spe- 
cial temporary  service  authorization  to 
permit  broadcast  of  calls  direct  to  long- 
shoremen, in  accordance  with  request  of 
Pacific  Coast  Maritime  Industry  Board, 
service  to  be  rendered  without  charge. 

KFOX  Long  Beach,  Cal. — Same. 

KVOE  Santa  Ana,  Cal.— Granted  con- 
tinuance of  hearing  now  scheduled  for 
April  27  to  July  26,  re  application  for  CP. 

WNAC  Boston — Commission  on  its  own 
motion  continued  hearing  now  scheduled 
for  Aoril  24  to  June  26.  re  application 
for   CP    move    auxiliary  transmitter. 

APRIL  20 

KCMC  Texarkana,  Tex. — Granted  license 
to  cover  CP  authorizing  change  1450  kc 
to   1250   kc   and    changes   in  equipment. 

WIBC  Indianapolis — Granted  license  to 
cover  CP  authorizing  increase  5  kw  D 
1  kw  N  to  5  kw  DN,  and  changes  in 
DA.  Conditions. 

KWTO  Springfield,  Mo. — Granted  license 
to  cover  CP  authorizing  change  hours 
of  operation,  install  DA-N,  move  trans- 
mitter. 


Would  you  like  to  work  in  a  brand-new  installa- 
tion of  the  highest-powered  international  broad- 
casting stations  in  the  Western  Hemisphere? 

Would  you  be  interested  in  joining  an  organi- 
zation which  maintains  one  of  the  highest  en- 
gineering salary  scales  in  the  radio  industry? 

Are  you  a  licensed  first-class  technician? 

Are  you  reasonably  draft  exempt? 

Can  you  meet  W.  M.  C.  regulations? 

WLW's  Engineering  Department  needs  men  for  its 
studio  and  transmitter  staffs  in  addition  to  an  entire 
new  staff  for  its  new  International  Broadcast  Stations. 
Here  is  your  chance  to  join  an  organization  where 
opportunity  is  absolutely  unlimited.  Write  J.  M. 
McDonald,  Assistant  Technical  Director,  Radio  Sta- 
tion WLW,  Crosley  Square,  Cincinnati  2,  Ohio. 


Loyola  University,  New  Orleans — Placed 
in  pending  file  application  for  new  FM 
station. 

G.  W.  Covigton,  Jr.,  Montgomery,  Ala. — 

Same. 

WHO  Des  Moines— Same. 

WTMA  Charleston,  S.  C— Same. 

WSAM  Saginaw,  Mich. — Same. 

WBRK  Pittsfield,  Mass. — Same. 

Philco  Radio  &  Television  Corp.,  New 
York — Placed  in  pending  file  application 
for  new  commercial  television  station. 

Stromberg-Carlson  Co.,  Rochester,  N.  Y. 
— Same. 

Philco  Radio  &  Television  Corp.,  Wash- 
ington, D.  C. — Same. 

Capital  Broadcasting  Co.,  Washington, 
D.  C— Same. 

WPAY  Portsmouth,  Ohio — Adopted  or- 
der granting  transfer  control  from  Chester 
A.  Thompson  to  Brush-Moore  Newspapers 
Inc.;  also  granted  application  for  license 
renewal. 

WROL  Knoxville,  Tenn. — Adopted  as 
final  Proposed  Findings  of  Fact  and  Con- 
clusions denying  application  for  mod.  li- 
cense change  operating  assignment,  with- 
out prejudice  to  filing  of  application  which 
will  not  increase  interference  to  KWFT 
and  which  will  otherwise  conform  to  Good 
Engineering  Practice. 

WMAM  Marinette,  Wis.— Adopted  Pro- 
posed Findings  of  Fact  and  Conclusions 
proposing  to  deny  application  for  mod. 
license  requesting  authority  change  hours 
of  operation  from  D  to  unlimited,  on  570 
kc,  with  100  w  N,  250  w  LS,  without  prej- 
udice to  filing  of  application  for  opera- 
tion unlimited  time  on  a  local  frequency. 

Applications  .  .  . 

APRIL  17 
WQAM   Miami,    Fla. — Mod.    license  use 
auxiliary  transmitter  during  night  hours  of 
operation. 

WMIS  Natchez,  Miss.— CP  change  1490 
kc  to  1240  kc. 

KYUM  Yuma,  Ariz. — Acquisition  of  con- 
trol by  John  J.  Louis  through  purchase  of 
12,350  shares  from  R.  N.  Campbell,  D. 
Morgan  Campbell  and  Eleanor  McCoy.  Con- 
tingent upon  granting  of  KTAR  applica- 
tion for  transfer  of  control. 


APRIL  19 
Cornell    University,    Ithaca,   N.   Y. — CP 

new  FM  station,  43,300  kc,  15,000  sq. 
mi.  coverage. 

Courier-Journal  &  Louisville  Times  Co., 
Eastwood,  Ky. — CP  new  temporary  class  2 
experimental  high  frequently  station,  45,- 
700  kc,  1  kw,  special  emission,  amended 
re   change  frequency   to   45,500  kc. 

KJAN  Monroe,  La. — Mod.  CP  for  ap- 
proval   transmitter    and    studio  location. 

WQBC  Vicksburg,  Miss. — CP  change 
1300  kc  to  1420  kc,  1  kw  to  500  w  N 
1  kw  D,  and  hours  of  operation  from  D 
to  unlimited. 

KSFO  San  Francisco — CP  new  commer- 
cial television  station,  Channel  6. 

KSFO  San  Francisco — CP  new  FM  sta- 
tion.   43.100  kc. 

Michael  Alfend  and  Truman  L.  Brown, 
St.  Louis — CP  new  commercial  television 
station,  Channel  1  or  4.  (Incomplete). 

KLX  Oakland,  Cal.— CP  new  FM  sta- 
tion,   46,500    kc,    1,216    sq.   mi.  coverage. 

APRIL  21 

WIBX  Utica,  New  York— CP  new  FM 
station,  45,700  kc,  10,290  sq.  mi.  coverage. 

WLAY  Muscle  Shoals  City,  Ala.— Vol. 
transfer  control  from  Joseph  Wiggs  Hart 
and  Joseph  Carl  Russell  to  Frank  Mitchell 
Farris  Jr. 


Sponsors  Boost  Salaries 
Of  Hope,  Burns  &  Allen 

CURRENT  CONTRACT  of  George 
Burns  and  Gracie  Allen,  which  still 
had  two  years  to  run,  has  been 
scrapped  by  their  sponsors,  Lever 
Bros.  Co.,  Cambridge,  Mass., 
(Swan  soap).  When  the  program 
resumes  in  mid-August  on  CBS, 
following  its  summer  lay-off,  the 
comedy  team  will  receive  a  substan- 
tial salary  increase,  in  appreciation 
of  the  Tuesday  evening  program 
and  because  of  the  steady  increase 
in  audience,  it  was  announced  by 
Young  &  Rubicam  Inc.,  agency 
servicing  the  acount. 

Pepsodent  Co.,  Chicago  (tooth- 
paste), has  readjusted  its  radio 
contract  for  the  packaged  NBC 
Bob  Hope  Show,  with  the  comedian 
receiving  a  salary  increase  of  $3,- 
000  weekly  over  the  present  $15,000 
per  week,  according  to  James  L. 
Saphier  agency,  Hollywood  talent 
service  which  originally  packaged 
the  show. 


Video  Report  Denied 

REPORTS  emanating  from  Holly- 
wood last  week  that  the  Screen 
Actors  Guild  had  appointed  a  spe- 
cial television  committee  to  call  on 
the  Associated  Actors  &  Artists  of 
America  (parent  AFL  entertain- 
ment union  from  which  Actors' 
Equity  Assn.,  AFRA,  SAG  and  the 
others  derive  their  charters)  were 
described  as  being  greatly  exag- 
gerated by  Florence  Marston,  SAG 
representative  in  New  York.  Mrs. 
Marston  is  chairman  of  an  informal 
television  committee  organized  sev- 
eral years  ago  by  Equity,  Chorus 
Equity,  AFRA  and  SAG,  but  which 
has  been  inactive  for  some  time. 


Two  More  FMs  Sought 

TWO  MORE  applications  for  new 
FM  stations  were  filed  with  the 
FCC  late  last  week,  one  by  WIBX 
Utica,  New  York  and  the  other 
by  Oshkosh  Broadcasting  Co.,  li- 
censee of  WOSH  Oshkosh,  Wis. 
Facilities  requested  for  the  pro- 
posed outlets  may  be  found  in 
Actions  of  the  FCC. 


WOSH  Oshkosh,  Wis.— CP  new  FM  sta- 
tion, 44,500  kc,  3,810  sq.  mi.  coverage. 

KPPC  Pasadena,  Cal.  —  Mod.  license 
change  hours  from  sharing  time  with 
KFXM  to  specified  hours. 

KDAL  Duluth,  Minn.  —  CP  auxiliary 
transmitter  to  be  operated  with  250  w  (dis- 
missed at  request  of  applicant). 


WAN  TED 

50,000  Watt  Farm  Station  wants  experienced  Pro- 
gram Director.  Must  have  good  knowledge  of  music 
and  production,  plus  a  commercial  sense.  No  better 
opportunity  in  radio. 

Also  need  good  announcer  who  can  devote  part  time 
to  rewriting  news.  Both  must  be  draft  exempt. 

BOX  193,  BROADCASTING 
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CLASSIFIED 


Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classifications,  15c 
per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS,  triple.  Minimum  charge 
$1.00.  Count  three  words  for  box  address.  Forms  close  one  week  preceding 
issue.  Send  Box  replies  to  BROADCASTING  Magazine,  National  Press  Building, 
Washington  4,  D.  C. 

PAYABLE  IN  ADVANCE 


Help  Wanted 


Wanted — First  or  second  class  operator.  1 
KW  Blue-Mutual  Station.  Excellent 
working  conditions.  State  salary  expected. 
Draft  status.  Radio  Station  WTJS.  Jack- 
son, Tennessee. 

ANNOUNCER — For  basic  major  network 
station  in  New  England.  Experience,  sal- 
]J     ary,  other  qualifications  first  letter.  Box 
(     65,  BROADCASTING. 

WANTED — Transmitter  Engineer  holding 
radiotelephone  first  license  for  5  KW 
mid-west  station.  $42.50  week  and  eight 
or  more  hours  overtime.  Supply  outline 
of  experience,  education,  draft  status, 
and  enclose  a  snapshot.  Address  Box  90, 
.  BROADCASTING. 

'Texas  kilowatt  Mutual  desires  competent 
announcer.  Send  all.  Box  125,  BROAD- 
I  CASTING. 

•  Texas  Mutual  needs  commercial  man  who 
produces.  Good  future.  Box  126,  BROAD- 
i  CASTING. 

'  Experienced   radio   announcer    on    5  KW 
!     regional  network   station.   Give  experi- 
ence and  salary  requirements.  Box  166, 
BROADCASTING. 

I   ,  :  

Two  announcers  needed  mid-south  network 
station.  Basic  $37.50,  with  talent  oppor- 
tunity to  $55.00  for  right  men.  Send  ex- 
perience and  how  soon  available  to  Box 

!     183,  BROADCASTING. 

Wanted:  Announcer.  Experience  preferred. 
Write  experience,  personal'  details,  salary 
expected  first  letter.  Box  187,  BROAD- 
CASTING. 

OPERATOR — First  class  license  for  new 
5  KW  transmitter  KINY  Juneau,  Alaska. 
Opening  for  chief  if  qualified.  Perma- 
i     nent  position.  Travelling  expenses  paid 
i     from  Seattle.  Address  Vincent  I.  Kraft, 
708  American  Bldg.,  Seattle. 

ANNOUNCER-NEWSCASTER.  Draft  ex- 
empt. Must  have  some  experience.  Basic 
salary  $40.00  for  40  hours.  If  personal 
audition  impossible,  send  references, 
photo,  and  transcription  to  WIBX,  Utica, 
New  York. 

i  OPERATOR— Over  draft  age  for  perma- 
nent position.  State  references,  educa- 
tion, and  experience.  Include  photo. 
Write  Technical  Manager,  Radio  Sta- 
tion WFDF,  Flint,  Michigan. 

Draft  exempt,  Chief  Engineer:  for  modi- 
fied 6B  Western  Electric,  5  kw,  water 
cooled  transmitter.  College  town  of  25,- 
000,  moderate  living  costs,  in  center  of 
Dude  Ranch  country,  nice  climate  both 
summer  and  winter.  Ideal  place  for 
family  man.  Rate  $1.25  per  hour.  Also 
1  A  operator  @  $1.06  per  hour.  KGVO, 
Missoula,  Montana. 

Wanted  Transmitter  Engineer.  First  or 
second  class  license  by  CBS  affiliate. 
For  details  write  or  wire  Chief  Engi- 
neer WIBX,  Utica,  New  York. 

EXPERIENCED  BASEBALL  ANNOUNC- 
ER wanted  who  can  do  top  notch  job 
on  out-of-town  games  from  telegraphic 
reports  as  well  as  home  games  direct 
from  ball  park.  Full  southern  association 
season  schedule  starting  April  28th. 
Write  full  details  as  to  experience,  draft 
status,  age,  salary  expected  and  send 
voice  transcription  to  P.  K.  Ewing,  Gen. 
Mgr.  WJBW,  New  Orleans,  La. 

Wanted — Experienced  continuity  writer. 
State  qualifications,  experience,  wage 
expectancy.  WKY  Radiophone  Company, 
Oklahoma  City,  Oklahoma. 

Salesman — for  regional  station  carrying 
heavy  CBS  schedule.  Permanent,  oppor- 
tunity for  advancement,  salary  and  com- 
mission. Ability  more  essential  than  ex- 
perience. Address:  A.  V.  Tidmore, 
WFMD,   Frederick,  Maryland. 


Help  Wanted  (Cont'd) 


Announcer-newscaster,  Midwest  250  watt 
Network  Station.  Living  conditions 
pleasant.  Send  transcription  and  refer- 
ences WHBY,   Appleton,  Wise. 

Chief  Engineer  for  5000  watt  NBC  outlet. 
Location  middle  east.  A  real  operation 
and  fine  opportunity  for  the  right  man. 
Wire  or  write  Box  197,  BROADCAST- 
ING. 

Situations  Wanted 

Versatile  Man?  Announce,  News,  Emcee, 
Act,  Mss.  Program  Ideas,  Human  inter- 
est, Originality.  Newspaper,  Theatre, 
Radio  background.  Non  draft.  Details 
first  letter,  please.  Box  87.  BROAD- 
CASTING. 

Commercial  Manager  with  successful  rec- 
ord desires  change  of  location.  Write 
Box  161,  BROADCASTING. 

Writer-Producer  Announcer — 20,  4-F,  3 
years  experience.  Recent  program  di- 
rector midwest  station.  Desire  position  in 
midwest  or  west.  Minimum  $45.  Box  174, 
BROADCASTING. 

COMMERCIAL  MANAGER,  Ten  years  in 
radio  and  ten  years  with  large  news- 
papers, desires  a  change.  Write  to  Box 
184,  BROADCASTING. 


Thirteen  years  broadcasting  experience. 
College  and  conservatory  education.  Ex- 
cellent, selling  copy,  capable  writing  pro- 
duction shows.  Valuable  announcer;  sales 
promotion,  brochures,  etc.  Pianist,  or- 
ganist— read,  transpose  at  sight.  Thirty- 
one  years  of  age.  Have  built  and  owned 
two  local  stations.  Management  experi- 
ence, program,  production  and  sales  di- 
rection. Currently  employed  local  net- 
work station  because  of  other  business 
interest  in  proximity,  the  latter  to  be 
closed  out  shortly.  Classified  4-F.  Refer- 
ences from  all  previous  employers.  Pre- 
fer New  York  or  Philadelphia  location. 
Minimum  salary  acceptable,  with  addi- 
tional commercial  liberties,  $80  weekly. 
Desirable  appearance,  well  dre-sed.  Ad- 
dress Box  185,  BROADCASTING. 

CHIEF  ENGINEER— Capable  taking  com- 
plete charge.  Thoroughly  experienced  in 
developing,  construction,  installation, 
operation,  personnel,  maintenance,  re- 
cording. All  types  power  studio  and 
transmitter  equipment.  Some  FM  and 
HF  experience.  Good  personality,  depend- 
able, executive  ability,  industrious.  Ex- 
cellent references.  Age  38.  Draft  4-FH. 
Employed  at  present.  Not  habitual  job 
changer.  Excellent  reason  for  desiring 
change.  Not  interested  in  "fly-by-night" 
proposition.  Only  top-notch  salary  con- 
sidered. Box  188,  BROADCASTING. 

STATION  OR  SALES  MANAGER  AVAIL- 
ABLE MAY  1.  Fam'ly  man,  middle 
forties,  over  eight  years  station  manage- 
ment experience,  available  for  long  time 
employment.  Now  in  Chicago  area  but 
will  go  any  place.  Box  190,  BROAD- 
CASTING. 


Radio  Engineer,  recently  returned  from 
overseas  construction-installation  assign- 
ment, is  desirous  of  resuming  associa- 
tion with  domestic  broadcasting  industry, 
preferably  as  chief  engineer  for  pro- 
gressive organization  planning  post-war 
expansion.   Box   191,  BROADCASTING. 

Station  Manager  in  present  position  as 
General  Manager  for  local  network  outlet 
for  past  fifteen  years.  Holder  of  radio 
telephone  first  license  thirteen  years  old. 
Desires  change,  South  preferred.  4F.  Also 
available  program  director  seven  years 
experience.  Excellent  pianist.  Experienced 
all  phases  of  radio  except  engineering. 
Only  available  together.  Make  best  offer 
first  letter.  Box  196,  BROADCASTING. 


Situations  Wanted  (Cont'd) 

Engineer — First  Class  License — Ten  kilo- 
watt experience — available  immediately 
—  permanent  —  state  salary.  Box  192, 
BROADCASTING.  

COMMERCIAL  MANAGER  with  12  years 
highly  successful  managerial  and  sales 
record  in  Radio's  most  competitive  mar- 
ket, New  York,  desires  change  of  loca- 
tion. Willing  substitute  $15,000  annual 
income  for  pleasant  opportunity  with 
progressive  Southern  or  Western  Station 
wishing  gain  national  reputation  as  out- 
standing outlet  in  Sales,  Showmanship, 
Programming,  Public  Service,  etc.  Will 
accept  moderate  salary  plus  commission, 
over-writing  or  percentage  arrangement. 
Don't  hesitate  write  in  confidence.  Box 
194,  BROADCASTING. 

Program  Director — Energetic,  and  hard 
worker.  6  years  radio,  4-F.  Box  195, 
BROADCASTING. 

Station  Owners — Young  top  radio  sales  ex- 
ecutive draft-exempt  desirous  of  man- 
aging sales  of  progressive  station.  At 
present  controlling  radio  advertising, 
large  New  York  accounts.  Box  104 
Radio — 246  Fifth  Ave.,  New  York  City. 

Radio  Copy  Approved — By  leading  adver- 
tisers. History  background  for  newscasts. 
Two  years  radio  singing.  College  gradu- 
ate, business  course.  $40  week.  M.  W., 
1614  Peachtree,  N.W.  Atlanta,  Georgia. 

Capable  Young  Man — 21  (Draft  exempt) 
seeks  announcing  position.  Inexperi- 
enced but  extremely  ambitious.  For  full 
particulars  write  J.  Vander  Plate  Jr., 
16  Post  Street,  Haledon,  N.  J. 

Wanted  to  Buy 

Before  you  sell  your  250  Watt  Station  or 
one  KW  Transmitter  and  complete 
equipment  for  standard  station,  includ- 
ing towers,  let  us  make  you  an  effer. 
Address  Box  154,  BROADCASTING. 

Wanted— One  KW  and  %th  KW  trans- 
mitters if  condition  can  be  made  usable. 
Age  no  factor.  Box  180,  BROADCAST- 
ING. 

Wanted — Broadcast  station  Transmitter 
Towers  with  or  without  lighting  equip- 
ment. Box  182,  BROADCASTING. 

Tower,  200  ft.  or  more,  speech  imput 
equipment,  turntables,  microphones,  fre- 
quency monitor  and  modulation  monitor. 
Box  189,  BROADCASTING.  

Wanted:  Vertical  radiator  150  to  200  feet. 
Any  make.  Good  cash  price.  WKNE, 
Keene,  New  Hampshire. 

For  Sale 

For  Sale,  two  Western  Electric  vitaphone 
type  turn  tables  with  lateral  pick-ups 
only  less  mixing  equipment,  WLBC, 
Muncie,  Indiana. 
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CHECK! 

□  Have  you  had  expe- 
rience in  radio  station 
Sales  Promotion  work? 

□  Do  you  think  you  could 
do  an  alert,  aggressive  job 
aiding  sales  department 
and  generally  promoting 
the  sale  of  time  (along 
with  some  listener  promo- 
tion) at  a  50,000  -  watt 
station? 

□  Middle  Atlantic  States 
location  OK? 

If  you  checked  above, 
would  you  like  to  submit 
your  qualifications,  in  con- 
fidence, to  Box  168  c/o 
Broadcasting  Magazine?D 


REAL  OPPORTUNITY 

FOR 

Experienced  record  jockey.  Selling 
personality  a  "must".  This  is  a 
specialized  position  —  no  staff 
work.  38  years  or  more,  4F  or 
service  discharges  only.  Since  Mar- 
tin Block  is  not  available,  perhaps 
you're  the  man  for  the  job.  Write 
or  wire  stating  qualifications. 


BERT  JULIAN 


WIBC 


INDIANAPOLIS 


MODULATION 
MONITOR  WANTED 
• 

ALSO,  WANT  FRE- 
QUENCY MONITOR 
AND  OTHER  EQUIP- 
MENT,  WRITE: 

Box    131,  BROADCASTING 


SCRIPT  WRITER  AVAILABLE 

IN  SIX  WEEKS 

Now  under  contract  on  two 
network  shows.  Ten  years 
experience;  want  change, 
pref.  freelance  basis. 

BOX  981,  BROADCASTING 


WANTED 

•  Transmitter  Engineer, 
CBS5  KW.  Man,  4-F  or 
over-draft  age,  or  well- 
qualified,  experienced 
woman 

WKBN 

Youngstown,  O. 
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Mr.  Peters 


H.  Preston  Peters 
Takes  OWI  Post 

Will  Go  Overseas;  J.  L.  Free 

To  Handle  N.  Y.  Office 

H.  PRESTON  PETERS,  president 
and  New  York  manager  of  Free 
&  Peters  Inc.,  has  been  appointed 
a  principal  field  representative  for 
the  Overseas  Di- 
vision of  OWI 
and  is  to  report 
April  26  at  New 
York  headquar- 
ters. He  will  be 
assigned  to  a  for- 
eign war  theatre 
within  a  month, 
it  is  understood. 

During  M  r  . 
Peters'  absence, 
expected  to  be  for 
the  duration,  James  L.  Free,  chair- 
man of  the  board,  headquartered 
in  Chicago,  will  supervise  New 
York  operations  as  well.  Mr.  Free, 
Sherman  R.  Barnett,  secretary- 
treasurer,  and  J.  W.  Knodel,  vice- 
president,  attached  to  the  Chicago 
offices,  will  alternate  in  the  New 
York  office.  Ed  Benedict,  a  mem- 
ber of  the  New  York  staff  for 
the  last  four  years,  will  be  in 
charge  of  sales.  Mr.  Free  will  be 
in  New  York  every  alternate  month 
and  Messrs.  Barnett  and  Knodel 
a  week  during  each  month  when 
Mr.  Free  is  in  Chicago. 

Following  an  indoctrination 
course  at  New  York  headquarters 
of  OWI,  Mr.  Peters  will  come  to 
Washington  headquarters  early  in 
May  to  complete  his  training  pre- 
paratory to  his  overseas  assign- 
ment. 


Film  Corp.  Sponsors 

TWENTIETH  -  CENTURY  -  FOX 
Film  Corp.,  New  York,  is  sponsor- 
ing The  World's  Front  Page  on 
WMCA  New  York  to  advertise  its 
pictures  showing  or  coming  to  New 
York  theatres.  Monday  through 
Friday  quarter-hour  programs  are 
news  collected  by  correspondents 
of  the  Christian  Science  Monitor 
and  broadcast  over  MBS,  with 
WMCA  as  the  New  York  outlet 
because  WOR,  MBS  key  station  in 
that  ci£y,  could  not  clear  time. 
Series  has  been  signed  for  52 
weeks,  according  to  Kayton-Spiero, 
New  York,  agency  in  charge,  which 
reports  that  current  and  coming 
pictures  at  the  Roxy  (theatre)  will 
receive  most  of  the  promotion.  No 
attempt  will  be  made  to  key  com- 
mercials to  the  news,  agency  said. 


PACKAGE  IMPORTANCE  IN  VIDEO 

Consumer  Familiarized  With  Container  Features 
 In  Close-up  of  Sponsor's  Product  in  Use  


THAT  THE  PACKAGE,  which 
carries  both  the  product  and  the 
advertiser's  trademark,  will  be  the 
focal  point  of  interest  around  which 
television  commercials  must  in- 
evitably be  built  is  the  theme  de- 
veloped in  the  leading  article  of 
the  April  issue  of  Modern  Pack- 
aging. The  article  is  by  Wallace 
F.  Janssen,  who  served  Broadcast- 
ing as  news  editor  during  the  past 
year  before  becoming  editor  of 
Food-Drug-Cosmetic  Reports. 

Following  a  review  of  television's 
status  to  date  the  article  points  out 
that  the  characteristic  advantages 
and  even  the  limitations  of  the 
video  screen  seem  made  to  order 
for  commercials  that  feature  the 
package  either  as  "still  life"  or, 
more  importantly,  "in  action". 
Television  authorities  are  cited 
with  respect  to  the  characteristic 
adapatability  of  television  for 
close-up  presentation,  which  in  the 
case  of  commercials  means  the 


featuring  of  the  package  in  a  man- 
ner to  fill  the  entire  screen  of  the 
receiver. 

Mr.  Janssen  offers  a  list  of  "tele- 
vision jobs  in  package  merchandiz- 
ing". These  include  such  functions 
as  the  following: 

Closeup  of  the  sponsor's  product 
will  promote  package  recognition  as 
the  audience  becomes  familiar  with 
trademarks  and  labeling.  Featuring 
the  package  at  the  point  of  sale  in  the 
retail  outlet. 

The  "package  in  action"  on  the 
screen  to  show  the  public  such  fea- 
tures as  easy  removal  of  product,  dis- 
pensing features,  convenient  storage 
shape,  and  re-use  possibilities.  Virtu- 
ally all  types  of  consumer  merchan- 
dise can  be  given  all  the  close-up  dis- 
play that  the  actor,  in  process  of  using 
the  product,  cares  to  give  it. 

It  may  also  prove  practical  to 
take  the  public  on  an  inspection  tour 
of  the  manufacturer's  plant  to  view 
production  and  packaging  operations 
through  the  medium  of  the  television 
camera,  further  enlarging  the  consum- 
er's knowledge  of  the  product  he  is 
being  sold. 


Cupp  to  Join  KMBC 

RESIGNING  as  production  man- 
ager of  WLS  Chicago,  Rod  Cupp, 
will  become  program  director  of 
KMBC  Kansas  City  May  1,  accord- 
ing to  Arthur  B. 
Church,  president 
of  KMBC.  With 
WLS  for  seven 
years  Cupp  was 
producer  of  prac- 
tically all  the 
station  programs, 
including  the  Na- 
t  i  o  n  a  I  Barn 
Dance.  Prior  to 
his  service  with 
the  Chicago  sta- 
tion he  was  at  KTUL  Tulsa  as 
program  director  and  at  KFRU 
Columbia,  Mo.,  as  continuity  editor. 
A  graduate  of  the  U.  of  Missouri 
School  of  Journalism  he  is  a  mem- 
ber of  Sigma  Delta  Chi,  profes- 
sional journalism  fraternity. 


Mr.  Cupp 


Morgan  to  WOV 

THOMAS  B.  MORGAN,  formerly 
chief  correspondent  of  United  Press 
in  Italy  for  12  years  and  manager 
of  the  UP  Rome  bureau,  has  joined 
WOV  New  York  as  commentator 
and  will  broadcast  a  nightly  ten- 
minute  program  of  news  analysis. 
Mr.  Morgan,  a  foreign  correspond- 
ent of  wide  experience,  served  as 
a  war  correspondent  for  the  AP 
in  Paris  during  World  War  I, 
covered  the  Peace  Conference,  and 
traveled  in  Europe  on  special  as- 
signments. As  UP  Rome  manager, 
he  was  also  assigned  to  the  Vati- 
can. He  has  written  three  best 
sellers  on  international  politics  in- 
cluding A  Reporter  at  the  Papal 
Court,  and  Spurs  on  the  Boot. 


RADIO  Corp.,  of  America  on  April 
24  received  the  Army-Navy  "E"  flag 
award.  Ceremonies  were  held  at  the 
Lancaster,   Pa.  plant. 


Writers  Guild  Terms 

MINIMUM  scale  of  $75  a  week  for 
staff  dramatic  script  writers  em- 
ployed by  the  nationwide  networks 
and  a  subordinate  scale  with  a  $50 
weekly  minimum  for  less  experi- 
enced writers  are  among  the  terms 
agreed  to  by  the  networks  and  the 
Radio  Writers  Guild  for  a  new 
contract  for  these  writers.  Attor- 
neys are  clarifying  the  language, 
with  the  pact  expected  ready  for 
signature  in  the  near  future.  New 
terms  also  provide  for  increases 
for  present  staff  members  as  well 
as  for  an  increase  to  $90  weekly 
after  the  first  year  of  employ- 
ment. 
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Drawn  for  Broadcasting  by  Sid  HiA 
and  Now  Mr.  Dunninger  Will  Attempt  to  Read  the  Thoughts  of 
Corp.  Jones!" 


CBS  NET  FOR  '44 
INCREASED  BY  13% 

CBS  and  its  subsidiary  companies 
showed  a  net  income  of  $1,165,347 
for  the  first  12  weeks  of  1944,  an 
increase  of  13%  over  the  net  of 
$1,031,671  earned  in  the  same 
period  of  1943,  according  to  a  con- 
solidated income  statement  issued 
last  week  by  Frank  K.  White,  CBS 
vice-president  and  treasurer.  Earn- 
ings amount  to  68  cents  a  share 
this  year,  compared  to  60  cents  a 
share  last  year. 

Gross  income  for  the  first  quar- 
ter of  1944  was  $21,339,967,  up 
26.8%  over  the  the  gross  of  $16,- 
833,773  for  the  first  quarter  of 
1943.  Net  before  taxes  was  $3,445,- 
347,  higher  by  51.7%  than  the  1943 
figure  of  $2,271,671. 


Poslam  Campaign 

TO  REACH  children  before  they 
leave  for  school,  and  early-rising 
war  workers,  Emergency  Labs., 
New  York,  has  concentrated  its 
time  purchases  for  Poslam  soap 
and  ointment  in  the  early  morning. 
Emergency  Labs,  is  using  thrice- 
weekly  announcements,  five-minute 
and  quarter-hour  news  programs, 
and  participations  in  breakfast  va- 
riety programs  in  11  selected  mar- 
kets. Poslam's  radio  schedule,  its 
first,  includes  WLW  WIBW  WGST 
WBAL  KMA  KSTP  WJJD  KFI 
KGW  WNEW  WGY.  Campaign 
started  in  early  April.  Contracts 
are  for  13  and  52  weeks,  placed 
through  Redfield-Johnston  Adv., 
which  shares  the  account  with  Na- 
tional Advertisers  Advertising 
Agency. 


Canada  Session 

INDEPENDENT  Canadian  broad- 
casting stations  will  appear  before 
the  Parliamentary  Committee  on 
Broadcasting  at  Ottawa  April  26. 
A  meeting  of  the  board  of  directors 
of  the  Canadian  Assn.  of  Broad- 
casters will  be  held  April  24  at 
Toronto  to  determine  policy  before 
the  Committee.  It  is  expected  the 
board,  representing  the  majority  of 
independent  broadcasters,  will  ap- 
pear in  a  body.  The  private  sta- 
tions are  expected  to  propose  for- 
mation of  a  Board  of  Broadcasting 
Commissioners  to  regulate  broad- 
easting  in  the  Dominion,  now  being 
done  by  the  Canadian  Broadcasting 
Corp.,  which  is  also  in  the  business 
of  celling  network  and  station  time. 
The  CAB  will  also  discuss  the  lift- 
ing of  power  restrictions. 


Bekins  Coast  Net 

BEKINS  VAN  &  STORAGE  Co., 
Los  Angeles,  supplementing  its 
V/ est  Coast  network  and  spot  radio, 
on  April  16  started  sponsoring  a 
weekly  half-hour  52-week  musical 
program,  Remember  Hour  on  10 
Blue  California  stations,  Sunday, 
11:30  a.m.-12  noon  (PWT).  Con- 
tract is  for  52  weeks.  Virginia  Lee 
Dodge  is  writer-producer.  Agency 
is  Brooks  Adv.,  Los  Angeles. 


Club  Video  Seminars 

JAMES  LAWRENCE  FLY,  Chair- 
man of  the  FCC,  and  Dr.  Alfred  N. 
Goldsmith,  vice-chairman  of  the  Radio 
Technical  Planning  Board,  have  been 
invited  to  speak  May  18  at  the  first  of 
a  series  of  15  television  seminars  to  be 
conducted  by  the  Radio  Executives 
Club,  New  York.  Meetings,  open  to 
REC  members  only,  will  be  held  in 
NBC's  studio  6A  each  Thursday  at 
8:30  p.m. 
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NEW  VISIONS  for  Tomorrow's  World 


•  IT  DOESN'T  MATTER  NOW  whether  clouds  hide 
the  sun,  or  whether  evening  shadows  fall  on  the 
baseball  diamond.  If  the  fans  in  the  grandstand 
see  the  game  so  can  the  modern  television  camera. 

That  was  not  always  so;  the  pre-war  television 
"eye"  needed  as  much  sunshine  as  it  could  get  to 
illuminate  the  scene.  The  same  was  true  of  foot- 
ball—final quarters  were  occasionally  "washed 
out"  on  the  television  screen. 

But  thanks  to  research,  conducted  at  the  RCA 
Laboratories,  a  new  super-sensitive  television  cam- 
era, rivaling  the  human  eye  in  its  ability  to  see  unde 


conditions  of  poor  light  is  in  prospect  for  the  post- 
war world.  Then,  by  television  you  will  see  every 
last-minute  play  of  the  ball  game  as  clearly  as  if 
you  were  in  the  stands.  Entertainment,  sports,  news 
events  will  pass  before  your  eyes  with  every  detail, 
every  shadow  faithfully  reproduced. 

Today,  RCA's  research  facilities  are  devoted  to 
providing  the  fighting  forces  of  the  United  Na- 
tions with  the  best  radio  and  electronic  equipment 
available.  Tomorrow,  these  same  skills  will  con- 
tinue to  serve  America  in  developing  and  creating 
new  and  finer  peacetime  products. 


RADIO  CORPORATION  OF  AMERICA 
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RCA 
leads  the  way  in 
radio  —  television  — 
electronics 


TUNE  IN!  . ..  .  RCA's  great  new  show,  7:30-8:00  P.M.  EWT,  over  the  Blue  Network,  every  Saturday  *  BUY  WAR  BONDS  EVERY  PAY  DAY  * 


Li. 


what  does  he  think? 


Knowing  what's  on  this  man's  mind 
can  save  money,  time  and  trouble  for 
advertisers  and  agencymen. 
See  pages  14-15 


IN  TOWN ...  | 

DANVILLE,  III. — Frank  Cunningham  grew  up  on  an  cago.  He  and  his  wife  are  constant  WLS  listeners. 

Illinois  farm,  but  in  1927  moved  to  Danville,  where  Pictures  show  Frank  catching  up  on  the  war  news; 

he  lives  with  his  wife  and  three  children  in  an  the   family:    Lorena    Ann    3,    Mrs.  Cunningham, 

apartment  at  512  Kimber  Court.  Frank  drives  a  Rowena  Mae  A'fo,  Mr.  Cunningham  and  Morton 

motor  freight  transport  between  Danville  and  Chi-  Homer,  i'/2;  and  Mrs.  Cunningham  with  "Butch." 


TOWN  AND  COUNTRY... 

They  Listen  to  WLS  —  They  Buy  WLS-Advertised  Products 


PEOPLE  in  cities  and  towns  of  Midwest 
America  are  pretty  much  like  those  on 
farms.  Their  likes  and  thinking  and  reactions 
are  very  similar,  because  most  city  folks  have 
direct  ties  to  people  on  farms.  Take  the  Cun- 
ninghams in  Vermilion  county,  Illinois.  Frank 
grew  up  on  the  farm,  but  moved  to  Danville 
(pop.  36,919),  where  he  is  a  truck  driver. 
Walter,  his  cousin,  is  still  farming,  near  Ross- 
ville.  Both  families,  one  in  the  city  and  one 


on  the  farm,  are  regular  WLS  listeners,  and 
both  regularly  buy  WLS -advertised  products. 
Checking  last  year's  purchases  in  classes  of 
goods  advertised  on  the  station,  we  found  that 
60%  of  the  city  Cunninghams'  selections  were 
brands  advertised  on  WLS,  and  59%  of  the 
farm  family's  selections  were  WLS-advertised 
brands!  If  you  have  something  to  sell  to  city 
people  and  farm  folks,  WLS  offers  you  direct 
contact  with  both  —  another  reason  why 
WLS  Gets  Results! 


+  + 
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890  KILOCYCLES 
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ROSSVILLE,  III. — Walter  Cunningham,  cousin  of  Frank  in 
Danville,  owns  his  Ill-acre  farm  on  Rural  Route  I,  Ross- 
ville.  He  has  spent  all  his  life  on  the  farm,  but  his  wife, 
Madlyne,  was  a  city  girl,  grew  up  in  Danville.  They  have 


...AND  COUNTRY 

a  modern  farm  home  with  electric  lights,  running  water, 
central  heating,  gas  stove,  and  telephone;  they  own  a 


car  and  tractor.  Photos  show  Mr.  and  Mrs.  Cunningham 
in  their  smartly  furnished  living  room;  Walter  feeding 
his  large  dairy  herd,  and  the  three  youngsters  with  their 
pet:  Huber,  14,  center;  the  twins,  Jene  and  JoAnne,  13. 
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including  all  50,000  wattersH 


See  Latest  Surveys!  Check  Availabilities! 


National  Representatives  (Outside  N.  Y,  Area)  Spot  Sales,  Inc. 


Do  you  realize  this  market  contains  over  3\/z  million  people;  more  than  these  14 
cities  combined: — Kansas  City,  Indianapolis,  Rochester,  Denver,  Atlanta,  Dallas, 
Toledo,  Omaha,  Syracuse,  Richmond,  Hartford,  Des  Moines,  Spokane,  Fort  Wayne. 
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ONE     OF     A     SERIES     FEATURING     OUTSTANDING     USERS     OF     SPOT     BROADCAST  IN  i! 


John  S.  Dm 


V.  P.  and  Radio  Director,  Federal  Advertising  Agency,  New  York 

Says -"When  it  comes  to  moving  merchandise  in  tough 
markets— spot  broadcasting  does  the  job" 


•Right,  Mr.  Davidson — and  what  s  more, 
the  best  way  we  know  to  prove  the  power 
of  spot-broadcasting  is  to  induce  adver- 
tisers to  try  out  a  few  of  their  toughest 
markets,  and  then  keep  tab  on  the  results! 
Here  at  Free  &  Peters  we've  cooperated 
with  agencies  on  literally  dozens  of  such 
eye-opening  demonstrations. 
•Maybe  it's  a  strange  thing  to  say,  but  we 


believe  that  one  of  the  distinguishing 
things  about  Free  &  Peters  is  our  faith  in 
radio  as  a  sales  medium,  and  our  eager- 
ness to  share  in  the  responsibility  of  mak- 
ing it  pay  off  in  sales.  And  maybe  that,  in 
turn,  is  one  of  the  reasons  why  so  many 
of  you  agencies  and  advertisers  have 
honored  us  with  your  friendship  and  con- 
fidence. 


Free  &  Peters,  inc. 
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Newspapers  Plan  Bid  for  Radio  Accounts 


FM,    Video,  Free 
Press  Feature 
ANPA  Meet 

By  BRUCE  ROBERTSON 

INTEREST  of  newspaper  publish- 
ers in  radio,  particularly  in  FM 
which  offers  those  who  failed  to 
make  broadcasting  affiliations  in 
the  past  a  chance  to  remedy  that 
oversight  in  the  near  future,  was 
undisputedly  proved  last  Thursday 
when  publishers  attending  the 
fifty-eight  annual  meeting  of  the 
American  Newspaper  Publishers 
Assn.  filled  the  Grand  Ballroom  of 
the  Waldorf-Astoria,  New  York, 
for  a  special  FM  session,  following 
I  the  conclusion  of  the  regular  con- 
vention business  on  Thursday 
morning. 

Meeting  also  demonstrated  that 
the  newspaper  publishers  and  their 
representatives  are  determined  to 
regain  their  one-tim,e  positions  as 
top  advertising  medium.  Reports 
were  made  at  the  Bureau  of  Adver- 
tising session  that  they  have  al- 
ready begun  a  hard-hitting  cam- 
paign to  take  some  of  radio's  most 
faithful  accounts  into  the  news- 
paper camp  and  that  this  campaign 
will  become  an  all-out  offensive  as 
soon  as  unlimited  newsprint  is 
again  available. 

Free  Press  Major  Topic 

Convention  was  the  largest  in 
ANPA  history,  according  to  Crans- 
ton Williams,  general  manager, 
who  announced  a  total  registration 
of  810,  first  time  any  ANPA  meet- 
ing has  passed  the  800  mark. 
ANPA  membership  also  is  at  an 
all-time  high,  with  644  newspaper 
members,  an  increase  of  76  during 
the  past  year. 

Freedom  of  the  press  was  a  ma- 
jor theme  of  both  the  ANPA  meet- 
ing, held  Tuesday  through  Thurs- 
day, and  the  Associated  Press 
meeting  on  Monday.  Reviewing  the 
Government  anti-trust  suit  against 
the  AP,  whose  appeal  is  now  before 
the  U.  S.  Supreme  Court,  the  AP 
board  in  its  annual  report  de- 
clared: "Only  by  the  maintenance 
of  a  free  and  independent  press  can 
democratic  institutions  survive.  If 
the  Government  can  control  the 
news,  its  power  is  unlimited.  The 
AP  will  resist  to  the  utmost  every 


effort  to  bring  about  Government 
control  of  news." 

Linwood  I.  Noyes,  Ironwood 
(Mich.)  Globe,  ANPA  president, 
pledged  the  support  of  the  ANPA 
to  the  AP  in  its  fight  for  freedom 
of  the  press  and  further  stated: 
"No  democracy  can  function  with- 
out the  free  newspaper  and  the 
free  speech  which  the  newspaper 
symbolizes." 

Message  from  Devers 

First  day  of  the  ANPA  conven- 
tion was  devoted  to  a  meeting  of 
publishers  of  papers  with  less  than 
50,000  circulation,  who  discussed 
their  particular  problems  under 
the  chairmanship  of  Buell  W. 
Hudson,  Woonsocket  (R.  I.)  Call. 
Highlight  of  this  session  was  a 
message  to  the  convention  from 
Lt.  Gen.  Jacob  Devers,  Deputy 
Supreme  Commander  of  the  Allied 


Proponents  Urge  ANPA 
Members  to  File 
Immediately 

ADVANTAGES  of  FM  operation, 
the  immediate  opportunities  for 
newspaper  publishers  in  FM  radio 
and  specific  dollar  costs  of  con- 
struction and  operation  were 
given  to  some  500  newspaper  pub- 
lishers and  editors  at  the  FM  ses- 
sion of  the  American  Newspaper 
Publishers  Assn.  last  Thursday 
afternoon  at  the  Waldorf-Astoria. 

The  newspaper  men  heard  with 
interest  Walter  Damm,  WTMJ 
Milwaukee  and  FMBI  president; 
Dr.  W.  R.  G.  Baker,  GE  vice-presi- 
dent in  charge  of  the  electronics 
department  and  chairman  of  the 
Radio  Technical  Planning  Board, 
and  Dr.  Edwin  H.  Armstrong,  FM 
inventor,  relate  the  various  aspects 
of  FM  operation.  The  meeting  was 
followed  by  a  session  of  written 
and  oral  questions  answered  from 
the  floor  by  Mr.  Damm  and  Dr. 
Armstrong. 

Independent  Programming 

"FM  opens  the  door  of  station 
ownership,"  Mr.  Damm  told  the 
group,  "to  thousands  of  individ- 
uals and  corporations  who  have 


Forces  and  Commander  of  Amer- 
ican Forces  in  the  Mediterran- 
ean Theater,  which  had  been  re- 
corded on  a  General  Electric  mag- 
netic wire  recorder  in  Italy  two 
days  before  and  flown  to  America 
for  reproduction  on  a  similar  de- 
vice at    the    publisher's  meeting. 

Introducing  the  demonstration, 
Mr.  Hudson  termed  the  machine 
"a  new  communications  tool 
which  you  will  probably  find  ap- 
plicable to  your  postwar  business." 
Describing  its  war  record,  he 
said:  "It  produced  the  first  per- 
manent record  of  a  landing  opera- 
tion against  the  Jap-held  territory 
when  the  Marines  took  over  at 
Bougainville.  It  hit  the  beach  at 
Salerno,  was  present  at  the  Anzio 
beachhead,  lashed  to  the  fire  con- 
trol bridge  of  a  U.  S.  destroyer. 
It  was  on  a  cliff  looking  directly 
up  at  Montecassino  when  the  fa- 


long  ago  realized  the  potential 
possibilities  of  radio,  but  who  have 
been  unable  to  find  a  space  in  the 
radio  spectrum  allocated  to  broad- 
casting which  would  permit  the  as- 
signment of  a  station  in  their  com- 
munity." FM,  he  went  on,  occupy- 
ing as  it  does  a  different  part  of 
the  radio  spectrum  and  because 
of  its  inherent  technical  advan- 
tages, will  make  possible  a  num- 
ber of  interference-free  stations 
in  every  community. 

Mr.  Damm  urged  independent 
programming  for  FM  stations, 
critically  commenting  on  the 
views  of  the  national  networks 
that  an  AM  station  operator  should 
broadcast  the  same  programs  on 
FM  as  are  transmitted  on  his  AM 
station.  "FM  operation,  many  FM 
owners  feel,  should  be  independent 
of  their  AM  operation,  and  this," 
he  said,  "with  the  full  realization 
that  as  FM  listeners  increase,  AM 
listeners  will  decrease  and  even- 
tually fade  out  of  the  picture." 

Independent  programming,  he 
explained,  will  promote  a  program 
structure  incorporating  improve- 
ments and  changes  "which  many 
of  us  feel  are  needed".  In  accord- 
ance with  this  line  of  thinking, 
Mr.  Damm  continued,  a  group  of 
owners    and    applicants    of  FM 


mous  Abbey  received  its  first 
bombing.  It  was  put  to  work  on 
Kwajelein  immediately  following 
the  capture  of  that  island  from 
the  Japs." 

Plans  for  an  organization  in  the 
field  of  retail  newspaper  advertis- 
ing to  do  a  promotion  job  compar- 
able to  that  of  the  ANPA  Bureau 
of  Advertising  in  the  national  field 
were  discussed  by  James  W.  Egan 
Jr.,  advertising  manager,  New 
York  Times.  Such  group,  he  ex- 
plained, would  be  helpful  in  selling 
chain  stores,  cooperatives  and  other 
retailers  with  group  facilities,  and 
also  in  preparing  material  which 
each  newspaper  would  find  valuable 
in  selling  its  local  merchants. 

Suggestion  that  the  ANPA 
should  have  its  own  radio  division 
to  keep  its  members  informed  on 
FM,  television,  magnetic  recordings 
(Continued  on  page  6U) 


stations,  in  1941,  organized  a  cor- 
poration to  operate  a  network  of 
FM  stations  "which  could  be 
operated  to  take  advantage  of 
every  improvement  offered  by  this 
new  radio  service — something  it  is 
impossible  to  do  if  FM  stations 
are  merely  used  as  a  bonus  service 
to  AM  stations  by  broadcasting 
the  same  programs  of  both  sta- 
tions". 

Mr.  Damm  explained  that  dupli- 
cate operation  might  well  be  con- 
sidered unfair  competition  by  FM 
owners  not  affiliated  with  an  AM 
station.  "As  a  matter  of  fact,"  he 
asserted,  "the  FCC  rules,  which 
were  suspended  for  the  duration, 
require  at  least  two  hours  a  day 
of  unduplicated  programs,  and  it 
may  well  be  that  when  the  war  is 
over,  and  this  regulation  is  rein- 
stated, the  number  of  hours  may 
be  increased,  or  duplicate  opera- 
tion of  any  kind  entirely  pro- 
hibited." 

Decrease  in  AM  Seen 

Newspapers  are  missing  a  tre- 
mendous opportunity  if  they  do 
not  thoroughly  investigate  FM, 
Dr.  Baker  told  the  publishers. 
"Within  a  relatively  short  time 
following  the  war,"  he  said,  "FM 
stations  will  be  built  in  most  cities 
(Continued  on  page  8) 
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Distinguished  Service  Award  Is  Given 
Hough  by  Newspaper  Radio  Committee 


(Continued  from  page  7) 

now  having  standard  stations.  FM 
is  also  expected  to  prove  economi- 
cally sound  in  cities  which  have  not 
previously  supported  a  broadcast- 
ing station.  This  expansion  will 
result  from  the  fact  that  FM  is 
the  solution  to  the  problems  of 
fading,  interference — and  static 
that  have  hampered  low-power 
standard  stations.  FM  stations 
can  build  an  audience  and  deliver 
it  to  advertisers  day  in  and  day 
out,  regardless  of  weather  or  other 
conditions  that  frequently  affect  a 
standard  broadcast  reception." 

He  predicted  that  there  will  be 
a  decrease  in  the  number  of  stand- 
ard broadcast  stations  from  the 
current  number  of  912  to  about 
750,  and  an  increase  in  FM  sta- 
tions from  a  currently  operating 
53  to  500,  within  five  years  after 
the  war. 

"With  912  standard  stations 
producing  gross  time  sales  in  the 
neighborhood  of  a  quarter  of  a 
billion  dollars,"  he  said,  "a  tre- 
mendous new  market  and  new 
profit  opportunity  is  offered  in  the 
coming  FM  field.  FM  will  make 
available  station  time  that  is  neces- 
sary to  continue  the  steadily  ex- 
panding total  of  radio  billings.  In 
addition  to  the  revenue  that  will 
accrue  to  a  newspaper  operation  of 
a  successful  FM  station,  there  is 
the  advantage  of  institutional  pro- 
motion. 

"In  fact,  some  champions  of 
newspaper  ownership  of  radio  sta- 
tions even  go  so  far  as  to  suggest 
that  newspaper  publishers  embrace 


ESTIMATED  construction  and  an- 
nual operating  costs  of  FM  sta- 
tions, prepared  by  FM  Broadcast- 
ers Inc.,  were  distributed  at  the  FM 
session  of  the  American  Newspaper 
Publishers  Assn.  convention  in  New 
York  last  Thursday  for  the  edifica- 
tion of  publishers. 

This  break-down  showed  a  total 
cost  of  $52,585  excluding  taxes, 
copyright  fees,  transmitter  location, 
rent  and  programming.  Costs  were 
allocated  as  follows: 

Rent  (excluding  any  space  needed 
for  transmitter  location  where  trans- 
mitter cannot  be  operated  from  studio 
location)  $6,000;  station  manager 
(emergency  announcer)  $5,000;  an- 
nouncer $3,000;  stenographer  (sup- 
plementary announcer)  $1,800;  op- 
erators (3)  $8,500;  telephone,  office 
supplies  $1,000;  promotion  $2,400; 
power  and  light  $1,200 ;  tube  replace- 
ments $450 ;  apparatus  maintenance 
$750  ;  miscellaneous  $1,600  ;  social  se- 


Item  1,000  W 

Filing  $  2,500 

Transmitter  10,000 

Antenna  6,000 

Studio   control  4,000 

Installation  2,500 

Measuring    equip.  2,000 

Proof  of  performance  2,500 

Miscellaneous  1,000 

Total  $30,500 


Computed  on  an  average  sta- 
tion basis  this  would  mean  ap- 
proximately $64,800  as  an  average 
construction    cost.    The  average 
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FM  as  a  source  of  first-class  institu- 
tional promotion  among  their  local 
readers  without  any  thought  to 
the  additional  revenues  such  a 
service  would  make  available  to 
the  newspaper  and  its  clients. 
That,  however,  is  a  matter  of  indi- 
vidual opinion  and  depends  upon 
the  newspaper's  own  economic 
problems." 

Armstrong  Urges  Applications 

Dr.  Armstrong  reviewed  the  his- 
torical development  of  FM,  sum- 
marized the  advantages  and  pre- 
dicted that  the  100-mile  radius 
coverage  of  the  FM  signal  will  be 
increased  to  approximately  a  200- 
mile  radius.  "FM  today  is  working 
up  to  three  or  four  horizons  and 
given  suitable  elevation  will  out- 

(Continued  on  page  61) 


curity  and  compensation  taxes  $1,000  ; 
insurance  $350  ;  depreciation  $6,000  ; 
program  production  (2)  $6,000;  tran- 
scription service  $2,500  ;  news  service, 
$3,335;  FMBI  dues  $300;  miscel- 
laneous program  material  $1,400 ;  to- 
tal $52,585. 

The  breakdown  provides  very 
little  for  local  program  talent,  he 
pointed  out,  and  means  that  the 
station  will  have  to  depend  largely 
upon  a  transcription  library  serv- 
ice. The  amount  is  dependent 
upon  the  type  of  service  the  sta- 
tion owner  wants  to  give  his  com- 
munity. Mr.  Damm  added  that  the 
operating  costs  were  subject  to 
variables  of  salaries,  decreases  and 
costs  of  equipment  and  other  fac- 
tors. 

The  construction  cost  of  FM 
stations  from  1  kw  to  50  kw  were 
broken  down  as  follows: 


3,000  W  10,000  W  50,000  W 

$  2,500  $  2,500  $  2,500 

13,750  25,000  75,000 

7,500  12,000  17,000 

5,000  5,000  10,000 

3,000  7,500  15,000 

2,000  3,000  3,000 

2,500  2,500  2,500 

2,000  3,000  5,000 

$38,250  $60,500  $130,000 


plant  expenditure  in  an  anlysis  of 
pending  applications  made  by 
Broadcasting  (April  24)  is  $60,- 
000. 


A  NEWSPAPER-RADIO  distin- 
guished service  award  for  direct- 
ing and  winning  the  newspaper 
ownership  fight  was  given  Harold 
V.  Hough,  WBAP-KGKO  Fort 
Worth,  last  Tuesday  in  New  York 
by  the  Newspaper  Radio  Commit- 
tee. A  scroll  paying  highest  tribute 
to  the  Newspaper  Radio  Commit- 
tee chairman,  along  with  a  gold 
watch,  symbolized  the  award.  The 
Committee,  which  has  functioned 
for  three  years,  was  disbanded  in 
view  of  the  FCC  action  Jan.  13  in 
dismissing  its  proposed  newspaper 
divorcement  regulation  [Broad- 
casting, Jan.  17],  and  deciding  to 
consider  cases  on  their  individual 
merits. 

The  scroll,  signed  by  Committee 
members,  reads  as  follows: 

To  Harold  Hough :  For  three 


NEWSPAPER  RADIO  Commit- 
tee, formed  during  the  ANPA  con- 
vention of  1941,  was  dissolved  last 
Tuesday,  during  the  ANPA  con- 
vention of  1944.  Committee  was 
organized  following  the  issuance 
of  FCC  Orders  79  and  79-A,  halt- 
ing the  issuance  of  station  licenses 
to  newspapers  pending  an  investi- 
gation of  newspaper  ownership, 
for  the  purpose  of  resisting  any 
Governmental  move  toward  forc- 
ing a  divorcement  of  newspapers 
from  station  ownership.  Its  deci- 
sion to  dissolve  followed  the  FCC 
action  retracting  Orders  79  and 
79-A  and  placing  newspapers  on  a 
parity  with  other  applicants,  each 
case  to  be  considered  on  its  in- 
dividual merits. 

Committee  Praised 

Funds  remaining  in  the  Com- 
mittee treasury,  $8,000  to  $9,000, 
will  be  distributed  to  members  on 
a  pro  rata  basis.  Meeting  gave  a 
vote  of  thanks  to  Harold  V. 
Hough,  Fort-Worth  Star  Telegram 
(KGKO  WBAP),  chairman  of 
both  the  full  committee  and  its 
nine-man  steering  committee,  to 
the  steering  committee,  and  to 
the  committee's  counsel,  headed  by 
Sydney  M.  Kaye,  for  their  work 
during  the  three  years  and  three 
days  of  the  group's  existence. 

In  contrast  to  the  intense  and 
prolonged  activity  of  the  Commit- 
tee's formation,  its  dissolution  was 
both  quiet  and  rapid,  the  entire 
session  taking  scarcely  more  than 
15  minutes.  Mr.  Hough  opened  the 
meeting  at  4  p.m.  by  reading  a  res- 
olution adopted  by  the  steering 
committee  at  its  meeting  earlier 
that  day: 

"Inasmuch  as  the  Federal  Com- 
munications Commission  has  an- 


years,  from  April  1941  to  April 
1944,  you  have  acted  as  chairman 
of  the  Newspaper  Radio  Commit- 
tee. Your  qualities  of  leadership, 
your  soundness  of  judgment,  and 
your  unremitting  energy,  together 
with  your  unselfish  subordination 
of  your  personal  interests,  have 
won  the  respect  and  regard  of  the 
newspaper  and   broadcasting  in- 
dustries alike.  Your  sole  reward 
must  be  the  knowledge  that  you 
have  made  a  lasting  contribution, 
not  only  to  the  members  of  the 
newspaper-radio  group,  but  to  the 
cause  of  freedom  of  the  press.  The 
accompanying  gift  is  only  a  slight 
mark  of  the  affection  of  the  under- 
signed, who  were  your  associates 
and  who  will  remain  your  friends. 
Harry  M.  Ayers  (WHMA) 
Gardner  Cowles  Jr.  (Iowa  Broad- 
casting Co.) 
Walter  J.  Damm  (WTMJ) 
Dean  Fitzer  (WDAF) 
Truman  Green  (WFLA) 
A.  H.  Kirchhofer  (WBEN) 
John  E.  Person  (WEAK) 
E.  M.  Stoer  (Hearst  Radio) 


nounced  that  in  the  light  of  the 
record,  Orders  79  and  79-A  have 
been  dismissed  and  the  duties  of 
the  Newspaper  Radio  Committee 
have  therefore  been  concluded,  it  is 
the  sense  of  the  steering  committee 
that  the  Newspaper  Radio  Commit- 
tee should  be  dissolved." 

Hough  Honored 

After  the  full  committee  had  ap- 
proved the  action  of  the  steering 
committee,  Mr.  Hough  read  a  let- 
ter he  had  received  from  Linwood 
I.  Noyes,  Ironwood  (Mich.)  Globe, 
president  of  the  ANPA,  praising 
the  committee  for  its  "constructive 
works"  and  in  view  of  its  impend- 
ing windup  asking  if  the  ANPA 
could  do  anything  to  aid  the  in- 
terests of  radio  and  of  newspapers 
owning  stations. 

Mr.  Hough  also  read  his  reply, 
expressing  the  personal  view  that 
it  would  be  a  mistake  for  the  com- 
mittee to  be  continued  as  a  part 
of  the  ANPA  organization  since 
that  might  be  taken  to  indicate 
that  newspaper  stations  are  op- 
erated as  departments  of  the  pa- 
pers, whereas  in  actual  practice 
they  are  usually  operated  as  en- 
entirely  separate  organizations, 
with  little  duplication  of  operating 
personnel.  He  expressed  the  hope 
that  more  newspapers  enter  the 
radio  field  because  of  their  past  his- 
tory of  successful  station  opera- 
tion and  because,  as  stations  go 
into  more  local  news  coverage  the 
newspaper  background  in  that  field 
will  be  of  great  value. 

Walter  J.  Damm,  Milwaukee 
Journal  (WTMJ  WMFM),  vice- 
chairman,  presented  to  Mr.  Hough 
on  behalf  of  the  steering  commit- 
tee a  gold  wrist  watch  and  a  hand- 
somely embellished  scroll. 


PUBLISHERS   GIVEN   FM   COST  DATA 


Newspaper  Radio  Committee 
Dissolved  at  ANPA  Meeting 

Retraction  of  FCC  Orders  79-79A  Nullifies  Duties 
Of  Committee  for  Newspaper  Ownership 
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Jett  Sees  Dual  Post-War  Video  System 


Present  Standards 
For  One;  Other 
Later 

TWO  COMMERCIAL  systems  of 
television — one  to  get  under  way  as 
soon  as  wartime  freezes  are  lifted 
under  existing  or  slightly  modified 
standards,  and  the  other  a  "vastly 
improved  system"  sometime  after 
the  war,  are  foreseen  by  Commis- 
sioner E.  K.  Jett  of  the  FCC,  recog- 
nized engineering  and  allocations 
expert. 

In  answer  to  questions  pro- 
pounded by  Norman  D.  Waters, 
president  of  the  American  Televi- 
sion Society,  Lt.  Jett  last  week  pro- 
jected his  personal  views  on  the 
visual  medium.  The  wisest  course 
is  to  proceed  under  existing  com- 
mercial standards,  with  the  more 
permanent  system,  occupying  a  dif- 
ferent band  of  frequencies  to  come 
perhaps  one  or  two  years  later.  He 
feels  it  is  entirely  feasible  to  rec- 
ognize that  there  will  be  a  period 
when  licensees  will  transmit  all  of 
their  television  programs  with  two 
transmitters — simultaneous  trans- 
mission under  the  old  and  new 
standards. 

No  Delay  Urged 

Lt.  Jett,  who  was  chief  engineer 
of  the  FCC  from  1938  until  his  ap- 
pointment as  a  Commissioner  this 
year,  urged  no  delay  in  promoting 
full  commercialization  of  television. 
To  operate  an  "inferior"  system  of 
television  as  soon  as  freezes  are 
lifted,  and  the  "superior"  system 
simultaneously,  corresponds  with 
the  plan  on  AM  and  FM  stations, 
since  it  contemplates  continued  use 
of  both  aural  bands. 

Lt.  Jett's  letter  to  Mr.  Waters, 
dated  April  19,  is  being  published 
in  the  ATS  News,  bulletin  of  the 
Television  Society,  scheduled  to  be 
mailed  May  1.  It  follows  in  full 
text: 

Dear  Mr.  Waters: 

This  is  in  reference  to  your  letter 
of  April  17,  1944,  in  which  you  pro- 
pound certain  questions  with  re- 
spect to  the  future  of  television.  I 
believe  that  the  subject  matter  has 
been  dealt  with  at  length  in  articles 
appearing  in  the  various  trade 
journals.  I  see  no  reason,  however, 
why  I  should  not  give  you  my  own 
views  on  this  important  matter. 
Naturally,  I  do  not  speak  for  the 
Commission  or  any  other  person. 

Accordingly,  there  is  given  below 
a  brief  statement  in  answer  to  each 
of  your  questions: 

QUESTION  I:  What  are  the 
possibilities  of  commercial  tele- 
vision, based  on  the  assumption 
that  materials  and  manpower  be- 
come available  for  the  production 
of  transmitters  and  receivers  at 
a  reasonably  early  date? 

If  materials  and  manpower  be- 
come  available   at   a  reasonably 
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early  date  for  the  production  of 
television  transmitters  and  receiv- 
ers, the  wisest  course  of  action 
would  be  to  proceed  under  the  ex- 
isting commercial  standards  of  the 
Commission.  In  other  words,  there 
should  be  no  delay  in  promoting  the 
full  commercialization  of  television 
beyond  the  time  required  to  manu- 
facture equipment  in  conformity 
with  existing  frequency  allocations 
and  engineering  standards  of  the 
Commission. 

I  do  not  mean  to  imply  that  we 


Kesten   Points  to  War 
Progress  Achieved 
In  Electronics 

THE  CASE  for  a  post-war  rena- 
scence of  television  on  a  basis  that 
takes  advantage  of  the  normal  dec- 
ade of  electronic  progress  achieved 
under  wartime  pressure  in  slightly 
over  two  years,  with  better  pic- 
tures, larger  pictures  and  pictures 
in  full  color,  in  contrast  to  a  post- 
war resumption  of  television  on 
pre-war  standards,  is  presented  by 
CBS  in  a  16-page  report  announced 
at  a  luncheon  in  New  York  last 
Thursday. 

Proposed  Standards 

Paul  Kesten,  CBS  executive 
vice-president,  in  presenting  the 
report,  declared  that  since  Pearl 
Harbor  "enough  has  already  been 
done — developed,  tested,  proved 
and  put  to  work — to  strike  off 
the  technical  shackles  that  held 
post-war  television  to  a  relatively 
coarse-screen  picture"  with  "defi- 
nite new  standards  which  lie  to- 
day at  the  very  finger-tips  of  en- 
gineers." 

He  and  Dr.  Peter  Goldmark, 
CBS  chief  television  engineer,  de- 
scribed the  proposed  new  stand- 


should  cease  to  consider  proposals 
to  effect  worth-while  changes.  In- 
deed, there  may  be  time  to  consider 
and  adopt  some  desirable  changes; 
for  example,  the  RTPB  may  be  able 
to  show  that  certain  changes  can  be 
made  without  delaying  the  manu- 
facture and  sale  of  equipment.  It 
would  be  very  unfortunate,  how- 
ever, if  the  public  is  deprived  of 
television  service  simply  because 
there  may  be  a  theoretical  basis  for 
certain  worth-while  improvements. 

Obviously,  any  theoretical  pro- 
posal could  not  be  accepted  unless 
it  can  be  backed  up  by  practical 
tests  and  demonstrations  in  the 
field.  Therefore,  proposals  involv- 
ing extensive  research  and  develop- 
ment should  not  be  allowed  to  inter- 
fere with  progress  under  the 
existing  system 

Higher  Bands 

The  present  commercial  rules  and 
standards  were  adopted  by  the 
Commission  in  1941  after  lengthy 
hearings.  Since  that  time  the  Com- 
mission has  reserved  18  channels 
for  commercial  television  and  a  few 
stations  have  remained  on  the  air 
in  spite  of  the  handicaps  resulting 
from  the  wartime  "freeze"  on 
equipment  and  manpower.  We 
know  that  service  on  the  lower 
seven  channels,  i.e.,  below  108  mc 
will  measure  up  to  our  original  ex- 
pectations. 

I  must  admit,  however,  that  we 
lack  reliable  data  with  respect  to 


ards :  black-and-white  pictures 
comprising  585,000  picture  ele- 
ments in  place  of  the  pre-war  250,- 
000  and  colored  pictures  of  900,- 
000  picture  elements,  broadcast 
on  16  mc  bands  in  place  of  the 
pre-war  bands  of  6  mc.  The  dif- 
ferences are  vividly  shown  in  the 
report  by  half-tones  of  varying 
screens,  both  black  -  and  -  white 
and    full  color. 

Arguments  Cited 
Report  cites  the  arguments 
against  change:  Adapting  war- 
time discoveries  to  peacetime  tele- 
vision would  involve  a  post-war 
lag,  estimated  by  engineers  as  one 
to  five  years;  the  7,000  receivers 
already  purchased  would  have  to  be 
scrapped,  as  well  as  the  several 
million  dollars  worth  of  trans- 
mitting equipment  at  the  nine 
video  stations  now  operating;  im- 
proved pictures  would  take  more 
space  in  the  spectrum  which  the 
Government  may  need  for  other 
services;  the  public  would  not  buy 
pre-war  models  if  they  knew  im- 
proved sets  were  in  the  works, 
which  might  tend  to  balk  post-war 
employment;  so  much  fanfare  has 
been  made  about  present  television 
that  any  basic  change  might  cause 
embarassment;  pre-war  television, 


the  performance  characteristics  of 
frequencies  in  the  upper  11  televi- 
sion bands  above  162  mc;  likewise 
we  do  not  have  any  assurance  that 
high  power  transmitting  equipment 
can  be  built  for  this  portion  of  the 
spectrum. 

Therefore,  I  am  not  convinced 
that  the  present  allocation  would 
permit  the  licensing  of  a  truly  com- 
petitive nationwide  system  of  tele- 
vision broadcasting,  particularly  if 
lower  band  channels  are  assigned  to 
some  stations,  and  upper  band 
channels  to  other  stations  in  the 
same  city. 

There  are,  of  course,  other  con- 
siderations such  as  the  feasibility 
of  developing  an  efficient  receiver 
which  may  be  tuned  to  any  of  the 
18  channels.  This  is  important  both 
from  the  standpoint  of  sales  dis- 
tribution and  convenience  to  set 
owners  who  move  from  one  locality 
to  another.  Receivers  should,  of 
course,  possess  the  same  possibili- 
ties with  respect  to  reception  of  all 
television  frequencies  that  now  ex- 
ist with  respect  to  Standard  and 
FM  receivers. 

QUESTION  II:  How  would  you 
provide  for  an  immediate  system, 
and  at  the  same  time  provide  for 
a  new  and  improved  system  of 
television,  so  the  public  will  be 
fully  protected? 

If  large-scale  television  opera- 
tions are  commenced  at  a  reason- 
(Continued  on  page  60) 


anyway,  was  pretty  good  and  why 
change  it? 

But,  the  report  declares:  "CBS 
believes  that  all  of  them  combined 
do  not  offset  the  simple  rule  of 
public  service  which  demands  the 
best-end  product  any  industry  can 
give.  We  recognize  the  problem 
which  a  quick  and  basic  shift  of 
(Continued  on  page  65) 
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Radio  Operator  Pulliam  Buys 
Indianapolis,  Muncie  Papers 

Sets  Precedent  in  Press-Broadcasting  Ownership; 

Price  of  Dailies  Reported  at  $2,500,000 

IN  A  "man  bites  dog"  version  of 
newspaper-radio  ownership,  Cen- 
tral Newspapers  Inc.  of  Indianapo- 
lis, controlled  by  Eugene  Pulliam, 
operator  of  WIRE  Indianapolis 
and  WAOV  Vincennes,  last  week 
purchased  the  Indianapolis  Star 
and  the  Muncie  (Ind.)  Star.  The 
price  was  understood  to  be  in  the 
neighborhood  of  $2,500,000,  repre- 
senting one  of  the  largest  newspa- 
per transactions  in  recent  years. 

The  purchase  was  consummated 
with  the  Star  Publishing  Co.,  pub- 
lishers of  the  two  newspapers,  on 
April  25  through  acquisition  of  all 
of  the  common  stock.  Mr.  Pulliam 
immediately  took  over  as  publisher. 
Central  Newspapers  Inc.,  the  ma- 
jority of  which  is  owned  by  Mr. 
Pulliam  and  his  wife,  also  owns  the 
■Huntington  (Ind.)  Herald-Press, 
the  Vincennes  Sun-Commercial, 
operated  in  conjunction  with 
WAOV,  and  is  a  stockholder  in 
WKBV  Richmond,  Ind.,  and  KPHO 
Phoenix,  Ariz.,  recently  acquired. 


No  Staff  Changes 

The  Indianapolis  Star,  morning 
newspaper  with  a  Sunday  edition, 
is  one  of  the  best-known  publica- 
tions in  the  Middlewest,  with  a 
daily  circulation  of  approximately 
130,000  and  a  Sunday  circulation  of 
about  190,000.  The  Muncie  Star, 
also  a  morning  paper,  has  a  circu- 
lation of  approximately  25,000. 

The  transaction  was  negotiated 
by  Smith  Davis,  head  of  the  Smith 
Davis  Co.,  Cleveland,  newspaper 
and  radio  station  financiers,  and 
was  financed  through  that  com- 
pany. 

Mr.  Pulliam,  active  in  radio  since 
acquisition  of  WIRE  a  decade  ago, 
announced  that  the  staffs  of  the 
newspapers  would  remain  un- 
changed. B.  F.  Lawrence,  publisher 
and  general  manager  of  the  In- 
dianapolis newspaper,  will  retire 
from  that  post. 

The  acquisition  of  an  important 
metropolitan  newspaper  by  broad- 
casting interests  is  believed  to  be 
without  precedent.  The  usual  prac- 
tice has  been  purchase  of  local  sta- 
tions by  newspapers,  with  a  dozen 
such  applications  now  pending  be- 
fore the  FCC. 

The  April  26  issue  of  the  Indian- 
apolis Star  carried  announcement 
of  the  transaction.  "To  meet  a  tax 
situation  in  the  settlement  of  the 
estate  of  John  C.  Shaffer,  deceased, 
sale  of  the  common  stock  of  the 
Indianapolis  Star  and  the  Muncie 
Star  (Star  Publishing  Co.)  was 
consummated  yesterday  (April 
25),"  said  the  announcement.  "Mr. 
Eugene  C.  Pulliam  of  Indianapolis 
is  the  purchaser  and  will  take  pos- 
session immediately.  We  bespeak  a 
hearty  reception  and  continued  suc- 


cess for  Mr.  Pulliam,  who  is  known 
not  alone  to  Indianapolis  but  to  all 
Indiana  as  a  civic  leader,  a  newspa- 
perman and  operator  of  radio  sta- 
tions." The  announcement  was 
signed  by  B.  F.  Lawrence  and 
Walter  Brewer,  as  trustees. 

Active  in  Radio 

Another  important  transaction  in 
Indianapolis  involving  newspaper- 
radio  ownership  was  completed  in 
February  subject  to  FCC  approval. 
The  Indianapolis  News,  afternoon 
newspaper,  contracted  to  pur- 
chase WIBC  for  approximately 
$440,000.  This  transaction  involves 
acquisition  of  the  station's  stock 
from  H.  G.  (Bud)  Wall,  attorney, 
and  his  wife,  who  own  75%,  with 
the  balance  also  to  be  acquired. 
This  transaction  also  contemplated 
payment  by  the  newspaper  to  In- 
dianapolis Broadcasting  Co.,  WIBC 
licensee,  of  approximately  $2,000 
per  month,  pending  FCC  approval. 

Mr.  Pulliam  has  been  active  in 
radio  affairs  and  several  years  ago 
headed  Network  Affiliates  Inc.,  or- 
ganization of  regional  stations  com- 
batting high  power.  He  also  was 
active  in  the  reorganization  of  the 


MR.  PULLIAM 

NAB  in  1938.  For  the  last  three 
years  he  has  been  State  Chairman 
of  War  Bond  campaigns  in  Indi- 
ana. 

Born  on  May  3,  1889  in  Kansas, 
Mr.  Pulliam  began  his  newspaper 
career  as  a  cub  reporter  on  the 
Kansas  City  Star.  In  1912  he  be- 
came editor  of  the  Atchison  (Kan.) 
Champion  and  three  years  later 
editor  and  owner  of  the  Franklin 
(Ind.)  Star.  In  1923  he  also  be- 
came publisher  of  the  Lebanon 
(Ind.)  Reporter  and  10  other  Mid- 
west dailies.  In  1929  he  formed  Ok- 
lahoma Newspapers  Inc.  and  after- 
ward established  Central  Newspa- 
pers Inc.,  operating  in  Indiana. 


San  Antonio  Local  KABC  Asks 
Expansion  to  50  kw  on  680  kc 

Outlet  Plans  to  Purchase  Mexican  Station,  Transfer 
Equipment  to  San  Antonio  for  Installation 


By  L.  C.  CHRISTOPHER 

OPERATION  of  a  new  high-pow- 
ered station  in  San  Antonio,  util- 
izing the  equipment  of  XENT 
Nuevo  Laredo,  Mexico,  across  the 
border  from  Laredo,  Tex.,  is  pro- 
posed in  an  elaborate  application 
filed  last  week  with  the  FCC  by 
KABC,  San  Antonio  local  and  Blue 
outlet.  The  application  seeks  as- 
signment on  680  kc,  erstwhile 
clear  channel  of  KPO  San  Fran- 
cisco, with  50,000  w  day  and  10,000 
w  night,  using  a  directional  an- 
tenna. KABC  now  operates  on 
1450  kc  with  250  w.  The  station 
would  continue  on  the  Blue. 

Five  Now  on  680  kc 

Marking  the  second  time  that 
Mexican  equipment  would  be  used 
for  operation  in  Texas,  the  KABC 
application  sets  forth  that  the 
XENT  equipment  would  be  pur- 
chased, moved  and  installed  for 
approximately  $190,000.  Alamo 
Broadcasting  Co.,  licensee  of 
KABC,  is  identified  with  the  Col. 
Elliott  Roosevelt  and  Ruth  Goo- 
gins  Roosevelt  interests  operating 
the  Texas  State  Network  and 
other  Texas  stations. 

Last  year  the  FCC  authorized 


Carr  Collins,  Crazy  Water  Crys- 
tals head,  to  remove  the  equipment 
of  XEAW  Reynosa,  Mexico,  to 
Corpus  Christi,  Tex.,  to  operate 
daytime  on  1010  kc  with  50,000  w. 
The  station — KWBU — now  is  op- 
erated jointly  by  the  Collins  in- 
terests and  Baylor  University. 

According  to  results  and  engine- 
ering analysis  filed  with  the  appli- 
cation, full  protection  as  required 
under  the  Rules  and  Regulations 
of  the  FCC  and  the  North  Ameri- 
can Regional  Broadcasting  Agree- 
ment would  be  afforded  stations 
now  on  680  kc:  KPO>  San  Francis- 
co—50,000  w.;  WPTF  Raleigh,— 
50,000  w.;  KFEQ  St.  Joseph  — 
5,000  w.;  WLAW  Lawrence,  Mass. 
— 5,000  w.;  XED  Guadalajara, 
Mexico— 1,000  w.;  WISR  Butler, 
Pa.— 250  w. 

Majority  of  the  voting  stock  in 
Alamo  Broadcasting  is  owned  by 
R.  Early  Wilson  (30%),  president; 
Charles  F.  Rosner  (29%),  vice- 
president,  also  25%  owner  of  Fron- 
tier Broadcasting,  licensee  of 
WACO  Waco  and  KNOW  Austin; 
and  Mrs.  Ruth  Googins  Roosevelt 
(27%),  now  president  of  the  Texas 

(Continued  on  page  63) 


Elias  Calls  NAB 
Legislative  Group 

Meeting  May  8  Coincident 
With  Fnll  Board  Session 

DESPITE  mixed  reports  about 
prospects  for  radio  legislation  at 
this  session  of  Congress  the  NAB 
Legislative  Committee  meets  in 
Washington  next  week  coincident 
with  the  May  8-10  sessions  of  the 
Board  of  Directors  to  reappraise 
the  status  of  the  White-Wheeler 
Bill  (S-814),  now  pending  before 
the  Senate  Interstate  Commerce 
Committee.  The  full  board  of  26 
will  meet  for  the  first  time  since 
J.  Harold  Ryan  took  over  pres- 
idency of  the  Association  April  15, 
succeeding  Neville  Miller. 

Although  Chairman  Wheeler  (D- 
Mont.)  and  Acting  Minority  Lead- 
er White  (R-Me.)  in  the  past  have 
blown  hot  and  cold  on  legislative 
prospects,  it  was  reliably  stated 
last  week  that  a  revised  bill  gen- 
erally acceptable  to  both  now  was 
being  drawn  and  probably  would 
be  reported  to  the  full  Committee 
within  a  fortnight. 

The  co-authors,  it  is  understood, 
met  privately  last  week  to  iron  out 
proposed  modifications.  The  bill  is 
understood  to  provide  for  a  five- 
man  FCC,  separated  into  two  au- 
tonomous divisions,  and  with  a  ro- 
tating chairmanship. 

Don  S.  Elias,  chairman  of  the 
NAB  Legislative  Committee  and  a 
board  member,  called  the  Commit- 
tee meeting  for  May  8.  Practically 
all  of  the  Legislative  Committee 
members  are  members  of  the  board. 
In  addition  to  Mr.  Elias,  they  are: 
Clair  R.  McColloueh,  WGAL  Lan- 
caster; Joseph  H.  Ream,  CBS  New 
York;  Frank  M.  Russell,  NBC 
Washington;  James  D.  Shouse, 
WLW  Cincinnati:  James  W.  Wood- 
ruff Jr.,  WRBL  Columbus,  Ga. ;  G. 
Richard  Shafto,  WTS  Columbia, 
S.  C;  Nathan  Lord.  WAVE  Louis- 
ville; Ed  Yocum,  KGHL  Billing's, 
Mont.:  J.  Leonard  Reinsch,  WSB 
Atlanta. 


WRNL  Transfer 

RTC'TTMOND  Radio  Corp.,  licensee 
of  WRNL  Richmond,  Va.,  last  week 
filed  with  the  FCC  an  application 
for  authoritv  to  transfer  control 
from  John  Stewart  Bryan  (60%), 
Douglas  S.  Freeman  (28%  and  D. 
Tennant  Bryan  (20%)  to  Richmond 
Newsuapers  Inc.,  which  publishes 
the  Ri"hmond  Times-Dispatch  and 
the  News  Leader.  Transfer  in- 
volves all  of  the  500  shares  voting 
stock  and  would  cancel  certain  obli- 
gations held  against  the  station  by 
the  former  News  Leader  Co.,  which 
merged  with  the  Times-Dispatch  in 
1940  to  form  Richmond  Newspa- 
pers Inc.  The  relinquishing  parties 
are  identified  with  the  ownership 
and  operation  of  the  newspaper 
organization.  The  transfer  in  no 
wise  would  affect  management  or 
operating  policies  of  the  station. 
General  manager  is  Edward  S. 
Whitlock. 
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!  NWLB  Summons  Petrillo  In  Radio  Strikes 


nfi 

Demands  to  Know 
|  Why  He  Defied 
Work  Order 

By  JACK  LEVY 

FOLLOWING  refusal  of  James 
C.  Petrillo,  AFM  president,  to 
comply  with  its  request  to  call  off 
his  "make-work"  strikes  at  WJJD 
Chicago  and  the  Minneapolis  stu- 
dios of  KSTP,  the  National  War 
Labor  Board  last  week  summoned 
the  union  leader  to  appear  before 
it  at  a  public  hearing  today  (May 
1)  to  explain  why  the  strikes  have 
■  not  been  terminated  and  to  show 
cause  why  sanctions  should  not  be 
imposed. 

!      Following     a     meeting  last 
1  Wednesday,  the  Board  issued  a 
•  statement   declaring  it  has  sum- 
i  ',  moned  Mr.  Petrillo  and  officers  of 
!  the  Chicago  and  Minneapolis  AFM 
locals    to    Washington   "to  show 
cause  why  the  strike  has  not  been 
I  terminated    as    directed    by  the 
Board  on  April  21  and  why  the 
Board  should  not  immediately  in- 
voke sanctions  and  penalties  pro- 
i  vided  under  the  War  Labor  Dis- 
putes Act   and    Executive-  Order 
!  9370". 

Other  Efforts  Fail 

While  the  statement  referred  to 
the  strike  at  WJJD,  which  was 
certified  to  the  Board  April  21 
[Broadcasting,  April  24],  tele- 
grams summoning  union  officers 
were  sent  to  Mr.  Petrillo,  Edward 
Benkert,  secretary  of  AFM  Local 
10,  Chicago,  and  George  Murk, 
president  of  AFM  Local  73,  Min- 
neapolis. 

The  Board's  action  came  after 
other  recourses  to  end  the  two 
strikes  proved  unavailing.  The 
WJJD  strike,  now  in  its  third 
week,  and  the  KSTP  walkout, 
which  is  two  weeks  old,  have  been 


repudiated  by  William  Green, 
AFL  president,  as  unauthorized 
and  in  violation  of  labor's  no-strike 
pledge  during  wartime.  Mr.  Green 
had  informed  Ralph  L.  Atlass, 
WJJD  president,  and  Stanley  Hub- 
bard, KSTP  president,  that  he 
would  endeavor  to  reach  Mr.  Pe- 
trillo in  an  effort  to  end  the  strikes. 
At  last  reports,  he  had  been  un- 
successful. 

In  a  telegram  April  22,  Mr. 
Green  advised  Mr.  Hubbard  as 
follows : 

Regret  to  learn  of  existence  of  strike 
of  musicians  at  your  radio  station.  I 
will  go  into  matter  and  endeavor  to 
get  in  touch  with  representatives  of 
AFM  and  exercise  all  efforts  possible 
to  get  men  back  to  work. 

On  Monday,  Clyde  M.  Mills  of 
the  WLB  Strike  Section  notified 
officers  of  Local  73,  Minneapolis: 

The  Secretary  of  Labor  and  the 
U.  S.  Conciliation  Service  have  advised 
the  NWLB  that  a  dispute  involving 
Local  73,  AFM  (AFL)  and  KSTP 
Minneapolis  is  in  process  of  certifica- 
tion to  the  Board.  The  Board  is  in- 
formed that  a  strike  of  some  members 
of  your  organization  is  in  progress 
which  is  seriously  affecting  the  opera- 
tions of  KSTP. 

This  strike  is  contrary  to  the  na- 
tional policy  and  is  in  violation  of  the 
no-strike  pledge  of  your  organization. 
This  strike  must  be  terminated  imme- 
diately. Tou  are  directed  to  take  such 
steps  as  may  be  necessary  to  terminate 
this  strike  and  restore  KSTP  to  nor- 
mal operation.  Please  advise  the 
Board  of  any  action  taken  in  compli- 
ance with  this  order. 

Earlier,  similar  instructions 
had  been  telegraphed  to  officers  of 
Local  10,  Chicago. 

Union  Denies  Strike 

On  Tuesday  Stanley  Ballard, 
secretary  of  Local  73,  replied  to 
Mr.  Mills: 

In  answer  to  your  telegrams  to 
George  Murk  and  myself,  our  local 
feels  that  inasmuch  as  our  members 
are  continuing  to  service  station 
KSTP  there  is  no  existing  strike. 
While  it  is  true  that  the  management 
of  the  station  and  this  local  are 
not  in  entire  agreement,  musical  pro- 
grams serviced  by  our  members  have, 


with  our  sanction,  continued  to  be 
broadcast  over  the  station  during  the 
entire  period  of  the  controversy. 

We  further  feel  that  the  disagree- 
ment which  we  are  having  with  the 
management  of  the  radio  station  does 
not  in  any  way  affect  the  war  indus- 
try nor  does  it  directly  or  indirectly 
affect  the  war  effort.  Under  the  cir- 
cumstances we  feel  that  we  are  in 
no  violation  of  the  War  Labor  Dis- 
putes Act  and  inasmuch  as  our  mem- 
bers are  playing  over  the  station  we 
are  not  disregarding  labor's  pledge 
not  to  strike.  We  would  be  pleased 
to  appear  before  your  board  at  any 
time  in  support  of  our  contentions. 

The  Chicago  AFM  local  also 
claimed  that  its  action  does  not  af- 
fect the  war  effort.  A  telegram 
received  the  same  day  from  Mr. 
Benkert  stated: 

We  are  in  receipt  of  your  tele- 
gram of  April  21  wherein  you  state 
that  the  Secretary  of  Labor  and  the 
U.  S.  Conciliation  Service  have  certi- 
fied the  labor  dispute  between  WJJD 
and  the  Chicago  Federation  of  Mu- 
sicians. Local  10,  of  the  AFM  to 
the  NWLB  and  the  War  Labor  Dis- 
putes Act. 

The  particular  dispute  does  not  in 
any  way  affect  a  war  industry.  Nor 
is  the  class  of  work  performed  by 
the  employes  war  work.  Careful  in- 
quiry on  your  part  will  convince  you 
that  there  is  no  interference  of  any 
kind  with  the  war  effort. 

Under   the    circumstances   we  are 


Urges  Congress  on  Air 

A  SECOND  labor  organization  has 
urged  a  nationwide  broadcast  of 
Congressional  proceedings.  Rep. 
Will  Rogers  Jr.  (D-Cal.),  last 
Tuesday  presented  in  the  House  a 
resolution  adopted  April  17  by  the 
Santa  Monica  Bay  District  Central 
Labor  Council,  urging  Congress  to 
enact  legislation  establishing  a  na- 
tionwide broadcast  of  its  proceed- 
ings. The  resolution  pointed  out 
that  "Congress  could  lease  radio 
time"  for  important  debates.  The 
San  Francisco  Branch,  National 
Maritime  Union  (CIO)  earlier 
adopted  a  similar  resolution 
[Broadcasting,  April  10]. 


not  violating  the  War  Labor  Disputes 
Act,  nor  labor's  no-strike  pledge.  We 
will  be  pleased  to  appear  before  your 
board  in  support  of  our  contentions. 

Despite  Mr.  Ballard's  denial  that 
"there  is  no  existing  strike",  mem- 
bers of  the  Minneapolis  local  told 
Mr.  Hubbard,  it  was  learned,  that 
they  were  still  under  orders  not  to 
play  at  KSTP's  Radio  City  studios 
in  Minneapolis.  Mr.  Ballard's  as- 
sertion that  members  of  the  union 
are  "continuing  to  service"  the 
station  referred  to  KSTP's  St. 
Paul  studios. 

The  musicians  indicated  their 
personal  willingness  to  comply 
with  Mr.  Hubbard's  request  that 
they  resume  their  broadcasts  of 
Overseas  Special,  a  servicemen's 
program,  from  the  station's  Min- 
neapolis studios  but  said  their  or- 
ders would  not  permit  them  to  do 
so.  The  program  is  broadcast 
nightly  before  a  live  audience,  in- 
cluding members  of  the  armed 
forces,  and  is  for  troops  at  home 
and  abroad. 

"Advertisers  Being  Robbed" 

"Although  the  union  has  at- 
tempted to  make  much  of  the  fact 
that  the  musicians  have  continued 
to  play  from  our  St.  Paul  studios," 
Mr.  Hubbard  said,  "they  have 
studiously  neglected  to  consider 
KSTP's  reasons  for  opening  its 
Radio  City  Minneapolis  studios. 

"KSTP  was  instrumental  in  the 
re-opening  of  the  Northwest's 
greatest  showplace  as  Radio  City 
and  created  Radio  City  studios  in 
order  to  provide  complete  .  and 
adequate  radio  facilities  for  the 
listeners  of  Minneapolis.  KSTP 
opened  its  Radio  City  studios  in  or- 
der to  give  Minneapolis  people 
what  they  wanted,  the  opportunity 
to  see  as  well  as  hear  KSTP's  pro- 
grams. 

"Minneapolis    advertisers,  too, 
are    being    robbed    of  something 
they  have  a  right  to  expect.  When 
(Continued  on  page  57) 


J.  C.  Petrillo:  Little  Man  Who  Isn't  There  An  Editorial 


NOTHING  short  of  calling  out  the  Marines, 
it  seems,  can  stop  James  Caesar  Petrillo  in 
his  blitz  against  radio.  He  seems  to  ignore 
the  President  of  the  American  Federation  of 
Labor,  with  which  his  musicians'  union  is  affil- 
iated. The  National  War  Labor  Board  and 
the  Dept.  of  Labor  are  just  passing  incidents 
in  his  life.  Evidently  he  can't  be  reached  after 
"strikes"  are  called  in  utter  disdain  of  national 
policy  and  the  "no  strike"  pledge  of  AFL  and 
its  affiliated  unions. 

AFM  locals  have  struck  at  WJJD  Chicago 
;and  KSTP  St.  Paul-Minneapolis.  There  isn't 
;  any  explanation  from  Petrillo.    The  station 
managements  say  they  were  asked  to  double 
their  quotas  of  musicians. 

Why  these  sudden  strikes?  WJJD  was  in 
the  news  recently  because  it  has  been  sold, 
subject  to  FCC  approval,  to  Marshall  Field, 
Chicago  merchant  prince  and  newspaper  pub- 


lisher. KSTP  recently  dedicated  fine  new  Min- 
neapolis studios.  Did  Jimmy  simply  figure 
that  they  could  afford  to  pay  this  additional 
tribute?  Sounds  like  a  good  guess  since  Jim- 
my's whole  philosophy  appears  to  be  to  make 
radio  pay  through  the  nose  on  his  phoney  "un- 
employment" premise — an  argument  that  was 
depth-bombed  by  the  tripartite  panel  of  the 
War  Labor  Board  in  its  report  on  the  tran- 
scription and  recording  strike  called  by  Jimmy 
in  August,  1942. 

And  the  question  logically  arises  whether 
all  this  isn't  a  smoke-screen  to  cover  Jimmy's 
negotiations  with  the  major  networks  to  force 
hiring  of  union  musicians  as  record-turners, 
along  with  other  concessions.  Cal  J.  Smith, 
KFAC  Los  Angeles,  a  member  of  the  NAB 
board,  contends  this  will  pave  the  way 
for  union  "platter-turners"  at  all  stations, 
and    ultimately    give    Jimmy    complete  con- 


trol over  all  independent  stations.  Unless 
stations  hired  studio  bands  Jimmy  could  call 
out  his  "platter-turners",  since  announcers 
and  technicians  would  be  precluded  from 
handling  records  or  transcriptions  by  union 
jurisdictional  agreements. 

NWLB,  its  ire  up  over  Jimmy's  tactics,  has 
hailed  him  to  the  carpet,  along  with  the  heads 
of  the  AFM  locals  responsible  for  the  KSTP 
and  WJJD  strikes.  Maybe  the  redoubtable 
Jimmy  will  be  brought  to  book  this  time — pro- 
vided he  can  be  located. 

Election  year  or  not,  Congress  certainly 
should  put  a  stop  to  this  sort  of  legalized 
"shake-down",  which  permits  a  union  czar  to 
defy  the  Government  and  ignore  the  command 
of  his  own  parent  union  head.  If  not  other- 
wise occupied,  the  Marines  could  do  it. 
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CBS  Wins  Five  Peabody  Radio  Awards 


NBC,  Blue,  KYA, 
KNX  Also  Are 
Cited 

FIVE  of  the  eight  major  citations 
for  the  1943  George  Foster  Pea- 
body  radio  awards,  for  outstanding 
service  in  radio,  have  been  given 
CBS  stations  and  programs,  accord- 
ing to  the  formal  announcement 
last  week  by  the  Henry  W.  Grady 
School  of  Journalism  of  the  Uni- 
versity of  Georgia. 

The  1943  winners  are: 

Outstanding  community  ser- 
vice by  a  regional  radio  station 
— These  Are  Americans,  KNX 
Los  Angeles.  Honorable  men- 
tion for  Junior  Commandos, 
WSNJ  Bridgeton,  N.  J. 

Outstanding  community  ser- 
vice by  a  local  radio  station — 
Calling  Longshoremen,  KYA 
San  Francisco. 

Outstanding  reporting  of  the 
news —  Edward  R.  Murrow, 
CBS. 

Outstanding  entertainment 
in  drama — Lux  Radio  Theatre, 
CBS,  and  An  Open  Letter  to 
the  American  People,  CBS — a 
double  award. 

Outstanding  entertainment 
in  music — Music  and  the  Spok- 
en Word  (Salt  Lake  City  Ta- 
bernacle Choir),  KSL  Salt 
Lake  City. 

Outstanding  educational 
program  —  America's  Town 
Meeting,  Blue.  Honorable  men- 
tion for  The  Lands  of  the  Free 
— NBC  Inter-American  Uni- 
versity of  the  Air. 

Outstanding  children's  pro- 
gram— Let's  Pretend,  CBS. 
A  special  citation  was  voted  for 
Bob  Hope,  NBC  top-rated  comedi- 
an, "in  recognition  of  his  untiring 
zeal  and  the  high  level  of  entertain- 
ment in  his  camp  tours  here  and 
throughout  the  world.  The  joy  and 
strengthened  morale  which  he  has 
given  to  the  men  and  women  of  the 
armed  forces  can  never  be  meas- 

A  &  P  Test  Spots 

THE  GREAT  Atlantic  &  Pacific 
Tea  Co.,  New  York,  last  week 
started  a  national  test  spot  cam- 
paign for  their  various  divisions, 
built  around  the  theme  "It's  Time 
To  Turn  To  The  A  &  P."  Schedule 
calls  for  one-minute  singing  com- 
mercials on  some  33  stations  in  31 
eastern  and  midwestern  cities,  for 
13  weeks,  with  plans  beyond  that 
date  undetermined.  A  spokesman 
for  A  &  P  in  New  York  told 
Broadcasting  that  the  company 
was  expanding  into  radio  ad- 
vertising because  "of  the  limi- 
tations and  curtailment  of  news- 
papers' advertising  space."  Drive 
actually  got  under  way  two  weeks 
ago  with  sponsorship  of  a  women's 
program  on  WFIL  Philadelphia 
[Broadcasting,  April  24].  Agency 
is  Paris  &  Peart,  New  York. 


ured.  The  Peabody  committee  does 
not  wish  to  overlook  this  superb 
contribution." 

Announcement  of  the  awards,  es- 
tablished in  1941,  was  made  by  Ed- 
ward Weeks,  editor  of  the  Atlantic 
Monthly,  chairman  of  the  Peabody 
board,  and  Dean  John  E.  Drewry, 
of  the  Henry  W.  Grady  School  of 
Journalism,  through  whose  offices 
the  awards  are  administered,  with 
the  assistance  of  the  NAB.  Time 
and  place  of  the  actual  presenta- 
tions have  not  been  announced. 

The  Peabody  citations  are  de- 
signed to  give  recognition  to  meri- 
torious public  service  by  broad- 
casters and  to  perpetuate  the  mem- 
ory of  George  Foster  Peabody,  bene- 
factor and  life  trustee  of  the  U. 
of  Georgia. 

Method  of  Selection 

Last  year's  winners  are  Charles 
Collingwood,  CBS  correspondent; 
The  Man  Behind  the  Gun,  CBS,  for 
"outstanding  entertainment  in 
drama";  The  Standard  Symphony, 
NBC  Pacific  Coast,  for  music; 
Afield  with  Ranger  Mac,  weekly 
series  on  WHA  Madison,  in  educa- 
tion; Our  Hidden  Enemy — Vene- 
real Diseases,  transcribed  series  on 
KOAC  Corvallis,  Ore.,  for  out- 
standing public  service  by  a  local 
station;  and  The  Home  Front, 
weekly  program  on  WCHS  Charles- 
ton, W.  Va.,  for  outstanding  public 
service  by  a  regional  station. 

This  year's  selections,  it  was  an- 
nounced, were  the  result  of  an 
elaborate  screening  process,  de- 
scribed as  the  most  detailed  in  the 
history  of  the  awards.  Under  the 
direction  of  Mrs.  Dorothy  Lewis, 
coordinator  of  listener  activities  of 
NAB,  listening  post  committees 
were  set  up  in  more  than  100  cities. 
Dean  Drewry  arranged  for  similar 
committees  in  many  institutions  of 
higher  learning. 

The  reports  of  these  committees, 
plus  entries  from  stations  and  net- 


works, were  studied  and  incorpo- 
rated in  a  digest  and  report  pre- 
pared for  the  advisory  board  by  a 
special  faculty  committee  of  U.  of 
Georgia.  After  a  preliminary 
screening,  the  board  sought  addi- 
tional information  about  certain 
programs.  Individual  board  mem- 
bers then  were  polled.  These  ballots 
were  consolidated  by  Chairman 
Weeks  and  Dean  Drewry.  The  win- 
ners represent  the  majority  opinion 
of  all  the  screening  groups,  it  was 
said. 

Members  of  the  advisory  board 
are:  John  H.  Benson,  president, 
American  Assn.  of  Advertising 
Agencies,    New   York    City;  Dr. 

G.  Washington  Coffee 
Sponsors  Singing  Jingles 

GEORGE  WASHINGTON  Coffee 
Refining  Co.,  Morris  Plains,  N.J., 
on  April  10  began  a  coast  to 
coast  spot  campaign  for  a  new  pro- 
duct, Instant  Coffee,  to  continue 
for  the  remainder  of  the  year.  Ap- 
proximately 2,600  one-m  i  n  u  t  e 
singing  jingles  are  used  through- 
out the  week  on  the  following  sta- 
tions: WLOL  WRC  WWJ  WXYZ 
KYW  WCAU  WDAS  WPEN 
WBAL  WFBR  WITH  WAIT 
WCFL  WIND  WLS  WMAQ  WISN 
WTMJ  WEAF  WOR  WNEW 
WJZ  KHJ  KFI  KPO  and  KQW. 
Magazines  and  newspapers  will  al- 
so be  used  to  supplement  the  radio 
campaign.  Agency  is  Ruthrauff  & 
Ryan,  New  York. 

Cafe  Melo,  another  coffee  prod- 
uct of  George  Washington  Coffee 
on  May  1  starts  a  test  campaign 
in  New  England  for  24  weeks.  One- 
minute  singing  jingles  will  be  used 
to  promote  the  coffee  Mondays 
through  Saturdays.  A  total  of  20 
jingles  per  day  will  be  used  by 
the  following  stations:  WJAR 
WPRO  WBZ  WEEI  WBZA  WTIC. 
If  campaign  proves  successful, 
Cafe  Melo  will  be  promoted  in  the 
same  area  covered  in  the  Instant 
Coffee  campaign. 


HONORED  IN  PEABODY  AWARDS 


Ralph  Casey,  director,  School  of 
Journalism,  U.  of  Minnesota,  Min- 
neapolis; Jonathan  Daniels,  editor 
Raleigh  (N.C.)  News  and  Observer, 
now  in  Washington  as  adminis- 
trative assistant  to  the  President; 
Mark  Ethridge,  publisher,  Louis- 
ville (Ky.)  Courier- Journal  and 
Times;  Joseph  Henry  Jackson,  lit- 
erary editor,  San  Francisco  (Cal.) 
Chronicle ;  Waldemar  Kaempff ert, 
science  editor,  New  York  Times; 
Alfred  A.  Knopf,  publisher,  New 
York  City;  Dr.  I.  Keith  Tyler,  di- 
rector of  radio  education,  Ohio 
State  U.,  Columbus;  Mrs.  Marjorie 
Peabody  Waite,  daughter  of  George 
Foster  Peabody,  whose  name  the 
awards  bear,  and  president  of 
"Yaddo";  Mr.  Weeks;  Dr.  S.  V. 
Sanford,  chancellor,  University 
System  of  Georgia;  and  Earl  J. 
Glade,  mayor,  Salt  Lake  City. 

Faculty  Committee 

The  faculty  committee  consists  of 
Mrs.  Mary  S.  Gaston,  chairman,  as- 
sistant in  journalism;  Miss  Flor- 
ene  Young,  assistant  professor  of 
psychology;  Byron  Warner,  assist- 
ant professor  of  music;  George 
Blair,  acting  head,  Department  of 
Drama;  E.  Claybrook  Griffith,  as- 
sociate professor  of  economics; 
Miss  Lila  Wenig,  instructor  in 
speech  and  radio;  and  Louis  H. 
Edmondson,  acting  assistant  pro- 
fessor of  journalism. 


HONORED  IN  ANNUAL  Peabody  awards  was  KYA  San  Francisco 
for  outstanding  community  service.  Manager  of  KYA  is  Don  J.  Fedderson 
(left).  George  V.  Denny  Jr.  (left  center),  is  moderator  of  America's' 
Town  Meeting  of  the  Air,  cited  for  educational  broadcasting.  Edward 
R.  Murrow  (right  center),  CBS  London,  was  cited  for  outstanding  re- 
porting; Bob  Hope  (right)  was  given  a  special  citation  for  entertain- 
ment to  the  armed  forces,  both  in  this  country  and  overseas. 


Trammell  Heads  Group 
At  WHAM  Ceremonies 

NILES  TRAMMELL,  NBC  presi- 
dent, was  to  head  a  group  of  NBC 
executives  who  were  scheduled 
to  take  part  in  ceremonies  at 
WHAM  Rochester,  today  (May  1) 
when  the  station  became  a  full- 
fledged  member  of  NBC's  basic  net- 
work. Highlight  of  the  ceremonies 
was  to  be  a  banquet  attended 
by  officials  of  the  Stromberg-Carl- 
son  Co.,  owners  of  WHAM,  mem- 
bers of  the  Rochester  City  Govern- 
ment, and  network  representatives. 
Principal  entertainment  was  to  be 
a  performance  of  the  program 
Mirth  &  Madness,  originating  from 
WHAM  Monday  night. 

NBC  officials  making  the  trip,  in 
addition  to  Mr.  Trammell,  are  vice- 
presidents  William  S.  Hedges  (sta- 
tions), Roy  C.  Witmer  (sales), 
Clarence  L.  Menser  (programs), 
and  O.  B.  Hanson  (engineering). 
Easton  C.  Coolley,  assistant  to  Mr. 
Hedges,  and  John  T.  Murphy,  of 
station  relations,  and  Sydney  Eiges, 
assistant  manager,  press  depart- 
ment, complete  the  network  delega- 
tion. On  the  preceding  day,  Wil- 
liam Fay,  Stromberg  Carlson  vice- 
president  in  charge  of  radio,  and 
the  WHAM  staff,  were  to  be  hosts 
at  a  party  for  the  cast  of  Mirth  & 
Madness,  and  for  the  press. 
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Who  Would  Pay  More 
To  Reach  Fewer  Radios? 


Some  people  do.  That  happens  sometime 
in  radio  with  those  who  don't  know  the 
Baltimore  market  thoroughly.  But  not 
to  people  who  know  the  astonishing 
story  of  W-l-T-H,  the  independent 
station.  W-l-T-H  gives  you  92.3% 
of  radio  homes  in  the  Baltimore 
trading  area.  It  produces  at  the 
lowest  cost  by  any  method  you 
choose  .  .  .  coverage,  popularity 
or  cost.   W-l-T-H   is  the 
Baltimore  buy. 


ON  THE  AIR  24  HOURS 
A  DAY -7  DAYS  A  WEEK 


W-l-T 


THE  PEOPLE'S  VOICE  IN  BALTIMORE 

Tom  Tinsley,  President 
Represented  Nationally  by  Headley-Reed 


THIS  IS 

John  Rourke 

NATIONALITY:  American 

AGE:  48 
CHILDREN:  3... 


...so  what? 


There's  nothing  unusual  about  John  Rourke.  He's  just  another  WOR  listener.  But 
what  WOR  knows  about  the  Rourkes,  Cohens  and  Boccalinis  of  Greater-New  York 
is  unusual. 

Two  weeks  out  of  every  month,  WOR  talks— through  the  skilled  personal 
interviewers  of  Crossley,  Inc.— to  more  than  6,000  people  like  John  Rourke,  and  Mrs. 
Rourke,  too.  All  ages,  all  incomes,  both  sexes  range  within  the  circle  of  this  penetrating, 
scientific  radio  quiz. 

Since  June,  1941,  Crossley,  Inc.  has  talked  to  approximately  300,000  Rourkes  and 
their  families.  What  they  think  from  month  to  month  about  your  show  is  tucked 
compactly  between  the  bright  blue  covers  of  WOR's  "Continuing  Study  of  Radio 
Listening."  But,  vice  versa,  what  you  want  to  know  about  the  Rourkes  is  there  also. 

Is  it  the  ages  of  your  listeners  you  want? 

WORs  "Continuing  Study"  has  it. 

Would  you  like  to  know  the  sexes  of  your  listeners? 

WORs  "Continuing  Study"  has  it. 

Do  you  want  to  know  how  many  people  are  in  your  average  listening  family? 

WORs  "Continuing  Study  has  it. 

Would  you  like  to  know  how  much  your  listeners  earn? 

WORs  "Continuing  Study"  has  it. 

Is  it  any  wonder  then  that  WOR  can  help  its  sponsors  and  their  agencies  pick 
the  right  time  and  show  as  accurately  as  a  gunner  lobs  a  shell? 

Why  not  call  WOR  today  about  your  time  or  show  problem?  For  greater  accuracy, 
economy  and  ease,  there's  nothing  like  using  WOR's  exclusive  "Continuing  Study  of 
Radio  Listening"  as  a  yardstick.  It's  the  key  to  a  greater  per-penny  profit  on  every 
penny  you  invest  in  New  York  radio. 

The  number  is  PE  6-8600.  Our  address,  1440  Broadway,  in  New  York. 


that  power- full  station 


KOBAK  PARABLE  ON  COMMERCIALS 

Likens  Ban  of  Singing  Ads  to  the  Hermit  Who 
 Killed  All  His  Dogs  as  a  Flea  Cure  


INSPIRED  by  WQXR's  (New 
York)  recent  ban  on  singing  com- 
mercials, Edgar  Kobak,  executive 
vice-president  of  the  Blue  Network, 
unburdened  himself  of  the  follow- 
ing parable  and  moral: 

Once  upon  a  time  there  was  a  man 
who  lived  in  the  woods  all  by  him- 
self. He  had  a  very  nice  house  aud 
a  lot  of  dogs  which  he  had  obtained 
to  fight  off  the  wolves  who  lived  in 
the  woods.  He  was  very  happy  with 
his  house  and  himself  and  his  dogs. 

But  on  a  certain  day,  one  of  the 
dogs  showed  up  with  fleas.  Unfor- 
tunately the  man  had  never  heard  of 
fleas  and  he  did  not  know  how  to  get 
rid  of  them.  So  thinking  that  all  dogs 
had  fleas,  he  got  rid  of  all  his  dogs. 

Then  the  wolves  came  in  and  got 
rid  of  him. 

Radio  in  the  United  States  is  not 
supported  by  the  government,  nor  by 
the  broadcasting  companies  them- 
selves,   but  by  advertising  manufac- 


WINCHELL  SCRIPTS 
BARRED  BY  RANKIN 

TRANSCRIPTS  of  broadcasts  by 
Walter  Winchell,  Blue  commenta- 
tor, will  be  barred  from  the  Con- 
gressional Record  if  Rep.  Rankin 
(D-Tenn.)  has  his  say.  Mr. 
Rankin  served  notice  last  Tuesday 
that  he  would  "not  agree  to  Wal- 
ter Winchell's  broadcasts  going 
into  this  Record  at  this  time,  or 
at  any  time  hereafter." 

He  blocked  attempts  of  Rep. 
Martin  Kennedy  (D-N.Y.)  to  in- 
sert in  the  Record  a  copy  of  Mr. 
Winchell's  reply  April  2  to  Rep. 
Dies  (D-Tex. ),  chairman  of  the 
House  Special  Committee  on  Un- 
American  Activities,  following  Rep. 
Dies'  appearance  on  the  Blue  net- 
work following  the  Winchell  Jer- 
gen's  Journal  March  26. 

On  the  Senate  side  Drew  Pear- 
son, also  a  Blue  commentator,  was 
denounced  Tuesday  in  a  scathing 
attack  by  Sen.  McKellar  (D- 
Tenn.).  Joining  in  the  denunci- 
ation of  Mr.  Pearson  were  Sens. 
Barkley  (D-Ky.),  majority  leader; 
Chandler  (D-Ky.),  Stewart  (D- 
Tenn.)  and  Wherry  (R-Neb.). 
Sen.  Chandler  charged  the  attacks 
by  Mr.  Pearson  and  other  column- 
ists and  commentators  on  Members 
of  Congress  were  "part  of  a  plot 
to  destroy  representative  govern- 
ment in  the  United  States." 


Howard  Saunders 

HOWARD  SAUNDERS,  an- 
nouncer and  engineer  at  WMFR 
High  Point,  N.  C,  was  killed  in 
his  own  airplane  April  22  when 
it  crashed  coming  in  for  a  landing. 
He  was  buried  April  24  at  2  p.  m., 
the  time  when  his  hour  program  of 
hillbilly  records  usually  went  on 
the  air.  WMFR  broadcast  the  serv- 
ice. Members  of  WMFR  and  Ci- 
vilian Air  Patrol  were  pallbearers. 


CURTIS  PUBLISHING  Co.,  Phila- 
delphia (Saturday  Evening  Post),  on 
May  3  will  begin  sponsorship  of  2G0 
spot  announcements  on  WMAQ  Chi- 
cago. Contract  calls  for  five  announce- 
ments weekly  for  52  weeks.  Agency  is 
MacFarland-Aveyard  &  Co.,  Chicago. 


turers.  To  be  successful  in  any  form 
of  ad  campaign,  the  commercial  mes- 
sage of  the  advertiser  must  be  made 
first  convincing,  second  attractive  to 
the  prospective  consumer.  As  applied 
to  radio,  this  thought  has  been  trans- 
lated in  numerous  instances  into  the 
singing  commercial,  which  when  prop- 
erly handled  is  a  palatable  form  of 
commercial  message.  When  it  is  mis- 
handled it  can  be  very  irritating. 

It,  therefore,  devolves  not  only  on 
the  sponsor  but  on  the.  broadcasters 
themselves  to  see  to  it  that  a  high 
level  of  taste  and  a  hearty  respect  for 
the  listener's  intelligence  be  main- 
tained. Condemnation  of  the  many 
for  the  one  would  seem  to  indicate 
an  indictment  of  those  who  under- 
take such  a  practice — would  seem  to 
indicate  a  lack  of  cogent  editorial  pol- 
icy. In  radio  advertising  as  in  every- 
thing else,  there  is  good  and  bad ; 
sheep  and  goats ;  wheat  and  chaff. 
Broadcasters  should  realize  that  and 
act  accordingly. 


Geyer,  Cornell  &  Newell 
Plans   Post- War  Video 

EDITOR,  Broadcasting: 

I  am  sorry  our  agency  was 
omitted  in  the  line-up  in  connec- 
tion with  the  "Agencies  Ready  for 
Postwar  Television"  feature  in  the 
current  [April  17]  issue  of 
Broadcasting.  Unfortunately,  the 
Radio  Department  did  not  fill 
in  and  return  the  questionnaire 
because  it  was  felt  it  would  not  be 
of  use  to  you,  as  we  have  no  tele- 
vision programs  on  the  air.  How- 
ever, I  note  in  the  line-up  of  agen- 
cies listed,  quite  a  number  are  in 
the  same  state. 

We  believe  that  no  major  adver- 
tising agency  can  afford  to  over- 
look the  growing  importance  of 
television.  It  is  bound  to  go  ahead 
with  great  rapidity  after  the  war, 
and  we  must  be  prepared  to  take 
advantage  of  the  opportunities  the 
new  medium  will  present  for  sev- 
eral of  the  national  advertisers  we 
serve.  We  are  closely  studying  tele- 
vision developments  and  learning 
as  much  about  its  requirements  as 
possible. 

Eleanor  Larsen  and  John  T. 
Loveton,  Associate  Radio  Directors 
of  the  agency,  are  both  very  much 
interested  in  television,  and  the 
latter  is  directly  responsible  for 
the  agency's  planning  in  this  field. 
We  have  done  no  telecasting  to 
date  and,  therefore,  have  no  tele- 
vision clients.  However,  several 
of  our  clients  have  expressed  in- 
terest in  the  possibility  for  using 
television  in  the  future. 

Edward  F.  Thomas 
Public  Relations  Director 
Geyer,-  Cornell  &  Newell 


Named  by  Blue  Group 

G.  ALLEN  CAMPBELL,  general 
manager  of  WXYZ  Detroit,  was 
elected  to  succeed  Harold  V. 
Hough,  KGKO  Fort  Worth-Dallas, 
as  chairman  of  the  Blue's  Sta- 
tions Planning  &  Advisory  Com- 
mittee at  a  meeting  in  New  York, 
April  21.  [Broadcasting,  April  24] 
Henry  P.  Johnston,  general  man- 
ager of  WSGN  Birmingham  and 
secretary  of  the  committee,  was 
named  to  the  newly-created  post 
of  vice-chairman. 


THEN 


TO  CELEBRATE  its  21st  birthday 
WOW  Omaha  dug  deep  into  the 
dead  file  and  came  up  with  four 
pictures  of  what  the  present  WOW 
executives  were  doing  in  the  year 
the  station  was  founded — 1923. 
Upper  left  is  Harry  Burke,  as- 
sistant general  manager,  who  then 
was  a  tennis  champ  as  well  as  an 
obvious  lady  killer  at  preparatory 
school  in  Worcester,  Mass;  upper 
right  is  John  J.  Gillin  as  the 
"Sheik"  in  a  Creighton  Prepara- 
tory School  drama.  Without  a  coat 
it  was  impossible  for  him  to  wear 
the  customary  rosebud  in  his  la- 
pel. Lower  left  is  Lyle  DeMoss, 
WOW  program  manager,  producer 
of  Union  Pacific's  Your  America, 
NBC  network  show,  then  "Queen 
of  the  May"  at  York  College,  Neb; 
lower  right  is  Bill  Wiseman,  in 
1923  a  green  freshman,  with  a 
full  head  of  hair,  at  the  U.  of  Mo. 


NOW 


Mr.  Gillin  Mr.  Wiseman 


Mr.  DeMoss  Mr.  Burke 


Sponsors  Planning 
Summer  Schedules 

Some  25  or  More  Revamping 
Broadcasts  for  Season 

SOME  25  network  advertisers  are 
revamping  their  summer  schedules 
by  substituting  new  shows  or  by 
changing  featured  stars  while  re- 
taining basic  format  and  talent, 
according  to  a  check  of  New  York 
agencies.  The  four  major  networks 
had  received  few  definite  orders  on 
summer  changes. 

Philco  Plans 

About  half  of  the  25  or  more 
programs  scheduled  for  revision  or 
replacement  were  still  without  defi- 
nite substitutes,  including  Philco's 
Radio  Hall  of  Fame,  to  be  replaced 
on  the  Blue  by  a  new  show  June  4- 
Aug.  27;  Standard  Brands,  Charlie 
McCarthy  off  NBC  June  28  for  12 
weeks ;  Bristol-Myers,  Duffy's  Tav- 
ern, off  the  Blue  13  weeks  July  10. 

There  are  several  alternatives 
for  the  first  half-hour  of  General 
Foods'  Kate  Smith  Hour,  off  CBS 
June  16  for  13  weeks,  including 
Maxwell  House  Coffee  Time  which 
may  shift  from  NBC  or  go  off  en- 
tirely for  the  summer.  Glass'  Cor- 
liss Archer  on  CBS  will  probably 
move  into  the  last  25  minutes  of 
the  Kate  Smith  Hour  for  the  sum- 
mer. 

Goodyear  Shift 

Previously  reported  is  the  suc- 
cessor for  Goodyear  Tire  &  Rubber 
Co.'s  Hook  'n'  Ladder  Follies,  with 
Ralph  Dumke  on  NBC.  Moving  to 
Hollywood  May  13,  to  secure  Andy 
Devine,  movie  comedian  as  the  fea- 
tured star,  the  program  will 
emerge  in  an  entirely  new  format 
in  a  13-week  deal. 

Among  the  programs  to  continue 
the  same  format  with  summer  va- 
cations for  the  featured  stars, 
Coca  Cola  Co.'s  Pause  That  Re- 
freshes on  CBS,  which  will  have 
Percy  Faith  as  conductor,  while 
Andre  Kostelanetz  engages  in  a 
musical  project  for  the  Army. 
Ronald  C'olman  will  be  replaced  on 
the  NBC  Electric  Autolite  Show 
for  13  weeks  starting  June  9,  and 
there  will  be  a  substitute  for  Kay 
Kyser  on  American  Tobacco  Co.'s 
NBC  program  for'  eight  weeks,  and 
for  Bing  Crosby  on  Kraft's  Music 
Hall  on  NBC,  probably  his  brother 
Bob. 

Scheduled  for  lay-offs  with  no 
replacement  are  General  Foods' 
Aldrich  Family  on  NBC,  and  Dinah 
Shore,  CBS,  both  off  for  eight 
weeks  June  8;  Lever  Bros.'  Lux 
Theatre,  off  CBS  July  10  for  8 
weeks;  Allis  Chalmers'  Boston 
Symphony  and  pop  concerts,  off  the 
Blue  July  8-Oct.  27.  Sweets  Co. 
will  discontinue  Dick  Tracy,  and 
the  Wander  Co.  Capt.  Midnight,  on 
the  Blue,  with  the  shows  expected 
to  continue  cooperatively  sponsored 
and  sustaining,  respectively. 
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„ ,  REPRESENTED 


True  representation,  where  it 
counts  and  when  it  counts,  is  the 
goal  that  Weed  achieves.  Weed  of- 
fers salesmen. 

Weed  men  get  called  in  —  yes; 
advertisers  and  agencymen  regularly 
seek  their  help.  But  Weed  men  keep 


continually  at  the  business  of  getting 
the  business,  which  means  making 
—  creating  —  the  calls. 

That's  one  reason  why  "Nation- 
ally Represented  by  Weed  and 
Company"  on  a  station  letterhead 
means  that  that  station  shows  ever- 
increasing  returns. 


Slogan  for  stations:  "Weed  'em  and  reap!" 


WEED  AND  COMPANY 

RADIO  STATION  REPRESENTATIVES  o 

NEW  YORK    •    BOSTON    ■    CHICAGO    •    DETROIT   •    SAN  FRANCISCO    •  HOLLYWOOD 
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NOT  ONE,  NOT  TWO,  but  five  girls  named  Kay  are  on  the  staff  of 
WFMJ  Youngstown.  The  quintet  of  Kays  are  (1  to  r)  Kay  Ranney, 
known  as  "Sister  Kay"  to  children  in  the  Mahoning  Valley  who  hear 
her  read  the  funnies  daily;  Kay  Palma  Lynch,  secretary  to  the  sales 
manager  who  occasionally  pinch-hits  for  Kay  Ranney  in  reading  the 
comic  strips;  Kay  McKee,  relief  technician  who  substitutes  for  evening 
receptionist;  Kay  Leskosky,  traffic  manager  of  the  station;  Kay  Grocutt, 
secretary  to  the  WFMJ  program  director  and  traffic  department  assistant. 


Private  Net  Urged 
At  Canada  Hearing 

CAB  Advocates  Judiciary  Body 

To  Regulate  Broadcasting 

REQUESTS  for  establishment  of  a 
privately-owned  competitive  net- 
work to  the  Canadian  Broadcasting 
Corp.,  thawing  of  power  increase 
restrictions,  setting  up  a  judiciary 
body  to  regulate  broadcasting  in 
Canada  and  the  granting  of  experi- 
mental and  commercial  FM,  televi- 
sion and  facsimile  licenses  to  Ca- 
nadian stations  were  presented 
April  26  to  the  Parliamentary 
Committee  on  Broadcastirig  by  the 
Canadian  Assn.  of  Broadcasters  at 
Ottawa. 

CAB  submitted  that  CBC  should 
confine  its  operations  to  its  own 
stations  and  network  broadcasting 
over  independent  stations  should 
be  by  affiliation  agreements 
through  contracts,  not  by  regula- 
tion or  compulsion. 

Assurance  Asked 

Assurance  on  continuance  of 
their  license  and  frequency,  in- 
creased power  under  the  Havana 
Treaty  and  encouragement  to  im- 
prove station  facilities  were  asked 
by  the  independents,  who  feel  that 
regulations  applicable  to  them 
should  be  administered  by  an  im- 
partial and  judiciary  body  and 
not  by  the  CBC  as  at  present. 

A  second  network  competitive  to 
the  CBC  national  network  is  ad- 
vocated by  the  CAB,  which  voiced 
a  similar  request  in  1939,  because 
under  the  present  set-up  only  CBC 
may  sanction  networks,  and  charge 
line  rates  make  many  sustaining 
and  commercial  netwox'k  programs 
prohibitive  in  cost. 

With  one  or  two  exceptions,  Ca- 
nadian stations  have  no  experi- 
mental television  or  facsimile  li- 
censes, none  have  commercial  li- 
censes and  the  CAB  is  requesting 
permission  to  spend  money  for  in- 
creasing such  facilities. 

Arguing  that  if  stations  are  not 
allowed  to  go  the  limit  on  their  al- 
locations, Canada  will  lose  chan- 
nels under  the  Havana  Treaty, 
CAB  was  informed  earlier  that 
power  freeze  would  stay  because 
stations  could  not  get  equipment. 
CBC  stations  are  allowed  to  in- 
crease power  over  the  1  kw  limit 
set  in  1936. 

CAB  pointed  out  that  network 
stations  are  allowed  more  evening 
transcription  time  than  private 
stations,  and  lifting  of  price  men- 
tion restrictions  was  urged  to 
speed  up  buying  for  busy  farmers. 
Western  stations  asked  for  relief 
of  compulsory  evening  network 
time  to  give  more  adequate  local 
service  to  iheir  listeners. 

An  independent  survey  made 
by  Elliott-Haynes  Ltd.,  Toronto, 
showed  that  most  Canadians  were 
for  private  ownership  and  man- 
agement of  radio.  Survey  showed 
this  year  and  in  1943  (figures  in 
brackets)  23%  (27%)  in  favor 
of  government  management;  43f/r 
(32%)  in  favor  of  private  enter- 
prise;   29%    (35%)    for  private 
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UP  Invasion  Plans 

UNITED  PRESS  RADIO  last  week 
started  transmitting  to  its  clients 
by  wire  special  background  scripts 
designed  for  use  when  the  Allied 
invasion  of  Europe  begins.  Material 
includes  12  "invasion"  scripts  and 
13  special  features  with  allowance 
for  special  breaks  for  the  latest 
bulletins.  Added  to  the  regular  UP 
radio  news  wire,  the  scripts  will 
give  UP  clients  a  total  uninterrupt- 
ed output  of  nearly  49,000  words  of 
copy  during  the  first  eight  hours 
following  the  invasion  break,  ac- 
cording to  UP. 


Don  Jnan  Spots 

DON  JUAN  Inc.,  New  York,  last 
week  announced  a  radio  spot  cam- 
paign in  43  cities  in  addition  to 
magazine  and  newspaper  schedules 
for  Don  Juan  lipstick.  Agency  is  J. 
M.  Korn  &  Co.,  Philadelphia. 


ownership  under  government  su- 
pervision; 5%  (6%)  no  opinion. 

Jos.  Sedgwick,  CAB  counsel, 
stated  that  a  monopoly  exists  when 
all  network  line  facilities  are  con- 
trolled by  one  authority  and  CAB 
does  believe  with  War  Service  Min- 
ister LaFleche,  under  whom  CBC 
operates,  that  Canada  will  be  best 
served  by  a  dual  system  which,  un- 
der present  control  does  not  and 
cannot  operate. 

The  CAB  was  represented  by 
directors:  Dick  Rice,  CFRN  Ed- 
monton, vice-chairman;  Phil  La- 
londe,  CKAC  Montreal;  Ralph  E. 
White,  CFJC  Kamloops;  Gerry 
Gaetz,  CKRC  Winnipeg;  Lt.  Col. 
Keith  Rogers,  CFCY  Charlotte- 
town;  A.  A.  Murphy,  CFQC  Saska- 
toon; Ted  Campeau,  CKLW  Wind- 
sor-Detroit; Jack  Cooke,  CKGB 
Timjins;  N.  Thivierge,  CHRC 
Quebec;  Glen  Bannerman,  presi- 
dent and  general  manager;  Arthur 
Evans,  secretary,  and  counsel  Jos. 
Sedgwick,  who  presented  the  CAB 
brief. 


BEST  CBC  PERIODS 
TO  BEST  PROGRAMS 

SPONSORED  programs  on  the 
Canadian  Broadcasting  Corp.  will 
in  the  future  obtain  choice  evening 
or  daytime  periods  only  if  the  pro- 
grams have  shown  consistent  im- 
provement. This  departure  was 
announced  by  the  CBC  at  Toronto 
April  26. 

In  determining  degree  of  excel- 
lence achieved,  all  relative  factors 
shall  have  due  consideration,  the 
CBC  stated.  Preference  will  not 
necessarily  depend  upon  the  size  or 
pretentiousness  of  the  production, 
but  rather  upon  the  degree  of  artis- 
tic ability  displayed,  it  was  added. 
A  committee  consisting  of  the 
CBC  general  manager,  general  pro- 
gram supervisor  and  commercial 
manager,  or  their  appointees,  will 
serve  as  judges. 

The  policy  hits  commercial  con- 
tinuity which  contains  controver- 
sial material.  "Commercial  time," 
the  policy  announcement  states,  "is 
sold  on  its  facilities  by  the  corpo- 
ration to  advertisers  who  have  spe- 
cific goods  or  services  to  sell  the 
listener.  The  commercial  content  of 
these  programs  should  be  limited  to 
the  promotion  or  sale  of  such  goods 
and  services,  and  comments  on  or 
opinion  promoting  economic  the- 
ories should  be  forbidden.  Pro- 
grams which  depend  for  their  at- 
traction on  a  money  or  lottery  al- 
lure will  not  be  considered  accept- 
able." 


Blue  Adds  Two 

EFFECTIVE  May  6  and  15,  two 
new  stations  will  become  associated 
with  the  Blue  Network,  bringing 
the  total  of  Blue  affiliates  to  183. 
Stations  are  WOCB  Hyannis, 
Mass.,  owned  by  E.  Anthony  & 
Sons,  operating  fulltime  with  250 
w  on  1240  kc,  and  WMAN  Mans- 
field, O.,'  operating  full  time  with 
250  w  on  1400  kc. 


Radio  Aid  in  Court 
Sought  by  Vitaplus 

Firm  Enlists  Stations'  Support 
In  False  Advertising  Charge 

STATIONS  which  carried  commer- 
cials for  Vitaplus,  a  tablet  said  to 
reduce  gasoline  consumption  from 
20%  to  39%,  may  be  called  upon 
by  their  client  for  support  in  fight- 
ing court  charges  of  false  and  mis- 
leading advertising  through  radio 
and  other  media. 

A  spokesman  for  Vitaplus  Inc.,  j 
New  York,  said  he  felt  stations 
should  share  the  burden  of  the 
fight,  provided  they  examined  the 
basis  of  the  claims  through  study- 
ing testimonials,  test  results,  re- 
orders, and  other  material,  and 
found  the  company's  statements 
about  the  product  to  be  correct. 

Case  is  scheduled  to  come  up  for 
trial  at  the  Court  of  Special  Ses- 
sions in  New  York,  May  15,  but 
may  be  postponed  to  allow  time  for 
further  preparation,  he  said. 
Charge  brought  by  the  District  At- 
torney's office  involves  Vitaplus 
Inc.,  Dr.  Sylvain  D.  Broder,  presi- 
dent and  treasurer  and  chemist; 
and  Kalman  Greenberg,  vice-presi- 
dent, of  the  concern,  and  a  lawyer. 
The  pair  were  arrested  Friday, 
April  21,  and  brought  before  the 
Court  of  Special  Sessions,  charged 
with  misdemeanor  in  falsifying  the 
qualities  of  the  tablet. 

Product  was  introduced  on  the 
air  last  September.  Schedule  was 
expanded  to  40  outlets,  including 
three  in  New  York,  most  of  which 
carried  the  commercials  up  until  a 
month  or  six  weeks  ago,  when  a 
broadcast  warning  by  Mayor  F.  H. 
LaGuardia  on  WNYC  New  York 
brought  a  halt  to  the  campaign. 


COVERAGE  STUDY 

BY  NAB  STARTS 

TECHNICAL  subcommittee  of  the 
NAB  Research  Committee  started 
its  work  of  reviewing  station  cov- 
erage methods  already  submitted, 
Roger  W.  Clipp,  president,  WFIL 
Philadelphia,  and  chairman  of  the 
group,  reported  after  the  subcom- 
mittee's first  meeting  last  Thurs- 
day in  New  York. 

"Further  proposals  will  be  re-  1 1 
viewed  by  the  Committee  as  re- 
ceived," Mr.  Clipp  stated.  "Al- 
though no  direct  solicitation  is  be- 
ing made,  the  Committee  is  confi- 
dent that  those  interested  in  the 
subject  will  direct  their  ideas  to  its 
attention." 

Committee,  appointed  last  month 
to  study  station  coverage  and  cir- 
culation measurements  with  the  ; 
goal  of  achieving  a  standard  meth- 
od for  the  entire  industry  [BROAD- 
CASTING, April  10],  received  a  pro- 
posal from  C.  E.  Hooper  Inc.  at 
last  Thursday's  session,  which  will 
be  taken  up  at  the  next  meeting, 
scheduled  for  May  18  in  New  York. 

Present  at  the  session,  in  addi- 
tion to  Mr.  Clipp,  were:  John  K. 
Churchill,  CBS;  Edward  F.  Evans, 
Blue;  Sidney  Fishman,  MBS;  Bar- 
ry T.  Rumple,  Kenneth  Greene, 
NBC;  Paul  F.  Peter,  NAB,  Com- 
mittee secretary. 
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COVERING  THE  INUH? 


Covers  Like  a  Gentle  Rain 

#10  Counties   in   Eastern  Washington 

•  IO  Counties    in    Northern  Idaho 

•  5  Counties   in   Western  Montana 

•  3  Counties  in  Northeastern  Oregon 
In     Its     Primary     Coverage     Area  Alone 


5000  Watts -590  Kilocycles 

Owned  and  Operated  by 

LOUIS  WASMfiR,  INC. 

RADIO  CENTRAL  BUILDING 
Spokane,  H  ash. 

National  Representatives:  Edward  Petry  8C  Co.,  Inc. 
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Jig- Jig — Army  Voice  Above  theBombs 


JJRP  Broadcasts  From 
Anzio  Beachhead 
To  America 

By  ERIC  SEVAREID 

CBS  Correspondent 

WITH  The  Fifth  Army,  on  the 
Anzio  Beachhead  in  Italy,  April 
24  (By  cable  to  Broadcasting)  — 
Jig  Jig  Roger  Peter  is  the  name 
of  the  most  embattled  broadcasting 
station  in  the  world  and  you'll  find 
it  in  the  parlor  of  a  pastel-hued 
plaster  house  which  was  the  Anzio 
summer  residence  of  an  Italian 
banker  who  has  since  fled  to  Ger- 
man-held Rome. 

The  station  is  named  Jig  Jig 
Roger  Peter  because  JJRP  are  its 
call  letters  and  the  house  is  named 
the  Villa  of  Vice  simply  to  dis- 
tinguish it  from  the  Villa  of  Vir- 
tue a  few  steps  away  where  the 
radio  correspondents  here  live  with 
their  colleagues.  In  the  Villa  of 
Virtue  the  correspondents  sleep  in 
a  large  dormitory  which  was  sep- 
arate bedrooms  until  a  bomb  trans- 
formed them  but  the  Villa  of  Vice 
is  intact,  except  for  one  perfora- 
tion in  a  wall  which  merely  re- 
moved the  hind  end  of  a  painted 
bulldog.  It  left  intact  some  tour- 
ist views  of  Japan  on  a  table. 

Enemy  Lines  Visible 

There  are  ten  shell  holes  in  the 
gardens  of  the  Villa  of  Vice  and 
from  the  roof  you  can  see  the 
enemy  lines  and  witness  our  bombs 
leaving  our  planes  and  cascading 
down  on  the  Germans.  You  slip 
along  the  walls  from  Virtue  to  Vice 
and  if  you're  wise  you  keep  your 
helmet  on  when  broadcasting  be- 


SURROUNDED  on  three  sides  by  Nazis  and  on  the  fourth 
By  the  Sea,  the  world's  most  embattled  radio  station,  JJRP— 
the  Jig  Jig  Roger  Peter — sent  out  a  historic  broadcast  Sunday, 
April  23,  on  the  Army  Hour.  CBS  War  Correspondent  Eric 
Sevareid  tells  the  Jig  Jig's  colorful  history  in  this  exclusive  story 
cabled  to  BROADCASTING  direct  from  the  Anzio  Beach- 
head where  the  station  is  located.  One  of  the  most  experienced 
radio  reporters  in  the  field,  Mr.  Sevareid  has  covered  the  war 
from  Paris,  London,  Washington,  Chungking,  Burma,  where 
his  plane  was  shot  down  in  the  jungle  (BROADCASTING, 
Sept.  6,  1943),  and  now  from  the  beachhead  at  Anzio. 


cause  the  plaster  overhead  is  wired 
on  and  it  falls  in  chunks. 

A  fountain  plays  in  the  garden 
and  Sgt.  Maurice  Andrew  of  the 
radio  crew  tends  the  flowers  and 
makes  salads  from  the  since- 
flown  banker's  greens.  The  radio 
crew  lives  constantly  in  Vice, 
pumping  water  from  the  well  to  the 
roof  and  thence  to  the  bath  and 
sink.  The  boys  take  shelter  from 
the  enemy's  bombs  in  a  dugout  in 


the  cellar  where  rations  of  water 
and  cigarettes  are  stocked.  Our 
radio  generator  nestles  among  the 
sandbags  in  a  corner  of  the  gar- 
den. A  shell  landed  only  20  feet 
away  the  other  day,  but  it  failed 
to  halt  the  generator's  throbbing. 

Jig  Jig  Roger  Peter  is  a  Hali- 
crafter  299  transmitter  which 
came  ashore  at  Anzio  on  D-day,  at 
H-hour  plus  six  and  a  half,  or  in 
other  words  at  8:30  in  the  morn- 


ARMY  PLANS  EUROPEAN  DISCS 

Col.  Kirby  Makes  Arrangements  for  Home-town 
—  Angle  in  Recordings  for  U.  S.  Broadcast  


ON-THE-SPOT  recordings  from 
European  Theatre  of  Operations 
will  be  made  available  to  Ameri- 
can stations,  Broadcasting  was  in- 
formed last  week  following  a  series 
of  conferences  in  London  between 
Col.  Ed  M.  Kirby,  chief  of  the 
Radio  Branch,  War  Dept.  Bureau 


PLANNING  ON-THE-SPOT  recordings  of  Army  personnel  under  train- 
ing and  combat  conditions  are  these  officers  now  at  Headquarters,  Euro- 
pean Theatre  of  Operations.  They  are  (front  row,  1  to  r) :  Maj.  Bob  Pol- 
lock; Col.  E.  M.  Kirby,  Chief,  Radio  Branch,  Bureau  of  Public  Relations; 
Maj.  Brooks  Watson,  Chief,  Radio  Branch,  ETO.  Back  row:  Lt.  George 
R.  Maynard;  Lt.  Tom  Dougall;  Lt.  Joe  Graham.  Recordings,  to  be  avail- 
able to  American  stations,  will  feature  home-town  men  overseas. 


of  Public  Relations,  and  Col.  J.  B. 
L.  Lawrence,  Public  Relations  Of- 
ficer, ETO. 

Plans  contemplate  that  the  re- 
cordings will  feature  home-town 
personnel  in  service  overseas. 
Discs  will  be  made  under  training 
and  combat  conditions  as  events 
develop  and  will  be  designed  to 
give  American  audiences  first-hand 
contact  via  radio  with  their  neigh- 
bors, kin  and  friends  by  locality 
on  a  scale  heretofore  unattempted. 

Col.  Kirby,  who  was  in  Lon- 
don several  weeks,  held  a  se- 
ries of  conferences  with  of- 
ficers of  the  Radio  Dept.,  Public 
Relations  Service,  ETO,  to  map 
the  plans  for  the  proposed  record- 
ings. Chief  of  the  Radio  Dept.  is 
Maj.  Brooks  Watson,  who  has 
been  in  the  ETO  since  November 
1942.  He  formerly  was  with  the 
Radio  Branch  in  Washington  and 
before  entering  the  service  was 
program  director  of  WMBD  Pe- 
oria. 

On  his  staff  are  Maj.  Bob  Pol- 
lock, executive  officer,  formerly  of 
WSB  Atlanta  and  WCAU  Phila- 
delphia; Lt.  Hal  V.  Flood,  former 
NBC  engineer  and  a  veteran  sound 
technician  in  radio  and  motion 
pictures;  Lt.  Tom  Dougall,  writer, 
who  was  with  WXYZ  Detroit  seven 
years  before  entering  the  Army; 
Lt.  Joe  Graham,  liaison  officer  be- 
tween the  PRO  and  British  Broad- 
casting Corp.,  former  announcer 
of  WCPO  and  WCKY  Cincinnati; 
Lt.  George  R.  Maynard,  producer 


MR.  SEVAREID 

ing  of  Jan.  22  when  the  Fifth  Army 
invaded  and  won  the  beachhead. 

Jig  Jig  is  encased  in  a  wooden 
housing  called  the  "Dog  House" 
and  was  chaperoned  ashore  by 
Major  Henry  Ehrlich  of  Brookline, 
Mass.,  Chief  Radio  PRO  Officer 
on  the  beachhead,  and  Lt.  James 
Holmlund  of  Bangor,  Wis.,  radio 
officer  here. 

Invasion  Broadcast 

JJRP  was  inside  a  duckboat, 
which  in  turn  was  inside  an  LST. 
The  LST  simply  opened  the  gate 
and  the  duckboat  drove  with  a 
splash  into  the  sea  and  chugged 
up  to  the  red  beach.  By  11  o'clock 
in  the  morning  the  first  eyewitness 
news  of  the  invasion  was  clicking 
out  by  key — in  Morse  code — over 
Jig  Jig,  which  was  at  that  time 
still  on  the  duckboat  hidden  in  the 
woods. 

Four  days  later  Jig  Jig  was  un- 
loaded by  a  crane  and  installed  in 
the  Villa  of  Vice. 

Since  then  Jig  Jig  has  operated 
without  a  halt  for  press  copy  which 
was  keyed  to  Naples  except  for 
five  days  shutdown  in  February 
when  General  Alexander,  who 
thought  correspondents  were 
"alarmists",  ordered  direct  news 
from  the  beachhead  stopped.  On 
Feb.  10  two  of  the  crew  were 
wounded — Pvt.  William  McErlane 
of  Cincinnati  and  Sgt.  Laurence 
Jolly  of  Rusk,  Tex.  A  70mm.  shell 
hit  a  telephone  pole  in  the  grounds 
exploding  above  the  ground  at  the 
moment  when  the  entire  crew  was 
standing  near.  William  suffered  a 
cut  neck,  his  helmet  saving  his 
life,  and  Laurence  a  perforated 
(Continued  on  Page  22) 


of  Army  Hour  ETO  organizations, 
former  assistant  production  man- 
ager of  NBC  New  York.  Enlisted 
personnel  includes  Pvt.  Pauline  H. 
Anderson,  WAC,  former  writer- 
director  of  KRIC  Beaumont,  Tex., 
and  WKY  Oklahoma  City. 

The  Radio  Dept.  of  PRS,  ETO, 
supervises  all  broadcasts  involving 
the  Army  or  its  personnel  origi- 
nating in  the  United  Kingdom. 
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WRITTEN  BY  A  GREAT  UNIVERSITY 
PRODUCED  BY  A  GREAT  RADIO  STATION 


"The  Human  Adventure"  -  — 


written  by  the  University  of  Chicago,  origi- 
nated, produced  and  presented  to  the  nation 
by  WGN. 

Every  Thursday  night  "The  Human 
Adventure"  dramatizes  a  true  story  of 
science  and  research  in  the  great  universities 
of  the  world. 

The  purpose  of  these  broadcasts  is  to  ac- 


quaint radio  listeners  with  the  meaning  and 
service  of  scholarship  in  the  language  of  the 
layman,  and  help  them  better  to  understand 
the  world  in  which  they  live. 

"The  Human  Adventure"  is  a  product 
of  the  program  building  power,  resourcefulness, 
and  community-mindedness  that  characterizes 
WGN,  The  Voice  of  the  People,  Chicago. 


A  CLEAR  CHANNEL  STATION 
CHICAGO        XaGi  I  ILLINOIS 

SO, 000  WATTS  VV    |\|        720  KILOCYCLES 


MUTUAL    BROADCASTING  SYSTEM 

EASTERN  SALES  OFFICE:  220  E.  42nd  Street,  New  York  17,  N.  Y.  •  PAUL  H.  RA  YMER  CO.,  Los  Angeles  14,  Cal.;  San  Francisco,  Cal. 


BROADCASTING  •  Broadcast  Advertising 


May  1,  1944  •  Page  21 


Reunion,  By  Jove! 

COL.  DAVID  SARNOFF, 
Army  Signal  Corps,  in  Civil 
life  RCA  president  and 
chairman  of  the  board  of 
NBC,  and,  William  S.  Paley, 
CBS  president  on  leave  with 
OWI  abroad,  contend  it's  a 
small  world.  Col.  Sarnoff  re- 
cently checked  in  at  Cla- 
ridge's  Hotel  in  London.  He 
found  messages,  calls  and 
breakfast  for  a  "Mr.  Paley." 
It  developed  the  CBS  prexy 
had  occupied  the  suite,  but 
moved  to  a  vacancy  next  door 
because  the  exposure  was  bet- 
ter. Edward  Stettinius,  Un- 
dersecretary of  State,  upon 
finding  the  radio  executives 
in  adjacent  suites,  it  is  re- 
ported, jokingly  suggested 
that  it  was  a  matter  for  At- 
torney General  Biddle  to  han- 
dle. Both  Messrs.  Sarnoff 
and  Paley  are  assigned  to 
radio-news  clearance  and  fa- 
cilities in  connection  with 
the  invasion  operations. 


(Continued  from  page  20) 

calf,  but  the  others,  by  a  miracle, 
were  untouched.  They  were  rushed 
by  Staff  Sgt.  Melvin  Robbins  of 
Bear  Creek,  Pa.,  the  radio  crew 
chief,  to  the  Negro  engineers  next 
door  where  a  doctor  treated  them. 

The  remainder  and  present  crew 
are  Tech.  Sgt.  Paul  Dittrich,  Cor- 
dele,  Tex.,  Sgt.  Robert  Joakimson, 
San  Francisco,  Corp.  Alfred  Hessn- 
thaler,  Davis,  111.,  Corp.  Leonard 
Johnson,  Chatham,  Mich.,  Corp. 
James  Potter,  Pueblo,  Colo.,  Pfc. 
Richard  Woodworth,  Oklahoma 
City,  Pvt.  William  Benko,  Erie,  Pa., 
and  Pvt.  Louis  Modrell,  Los  An- 
geles. 

Difficulties 

Jig  Jig  was  heard  regularly 
clicking  its  teeth,  but  had  never 
dared  lift  its  voice  so  the  rest  of 
the  world  could  hear  direct  live 
broadcasts  from  the  beachhead. 
The  difficulties  seemed  enormous 
and  censorship  and  communications 
officers  were  very  hesitant.  But 
Erhlich  and  Holmlund,  with  the 
help  of  Lt.  Carl  Zimmerman  of 
Milwaukee,  Chief  Radio  PRO  at 
Naples,  kept  working  at  it  and  that 
is  why  last  Sunday,  April  23,  you 
heard  actual  voices  coming  from 
Jig  Jig  to  America  and  the  world. 

Zimmerman  sent  up  another 
microphone  because  the  one  cap- 
tured in  Sicily  was  too  sensitive.- 
Holmlund  swapped  his  wristwatch 
for  a  clock  from  corps  headquarters 
and  the  studio  warning  light  was 
built  with  a  flashlight  bulb,  lamp 
cord,  a  piece  of  inner  tube  and  an 
Italian  wall  switch.  RCA  was  the 
only  outfit  in  Italy  with  equipment 
able  to  relay  voice  so  Tom  Meola 
and  John  Stack  of  RCA  worked 
on  tests  which  continued  for  two 
months  before  all  was  ready  on 
Sunday,  April  23. 

Germans,  Heard  Too 

CBS  broadcasts  from  Anzio  re- 
quire one  of  the  most  complicated 
setups  in  radio  history.  They  go 
from  here  to  an  RCA  receiver  in 
South  Italy,  thence  to  Naples,  then 
to  RCA  transmitter  in  South  Italy, 
then  to  Long  Island,  then  to  the 
networks,  then  to  hundreds  of  in- 
dividual stations  in  America.  The 
first  BBC  show  had  to  be  recorded 
in  New  York,  then  relayed  to  Lon- 
don. It  was  on  April  8,  that  the 
beachhead  operator  first  contacted 
the  New  York  operator  who  merely 
said  "Oh,  is  that  you  Anzio?"  in 
the  calm  manner  in  which  these 
men  accept  the  magic  of  radio. 

Last  Saturday  the  Air  Forces 
provided  planes  from  Naples  for 
radio  correspondents  who  skimmed 
the  waves  circling  out  to  sea  to 
avoid  German  shore  guns.  One 
German  88  shell  created  a  water- 
spout 200  yards  from  the  plane 
just  behind  mine,  which  was  carry- 
ing Sy  Korman  of  Mutual.  We 
fluttered  through  a  smokescreen 
on  to  a  narrow  landing  strip  which 
■was  frequently  under  enemy  fire 
and  transferred  to  jeeps.  We  were 
then  greeted  with  two  shells  pass- 
ing just  over  our  heads.  On  our 


"SAMOA  FUN,"  says  red-headed 
Marine  George  Truesdell,  former 
WDAY  Fargo,  N.  D.  announcer, 
now  stationed  in  the  Fiji  Islands. 
The  Guadalcanal  veteran  refused 
to  send  along  the  telephone  num- 
ber or  name  of  the  snazzy  little 
Samoan.  Known  as  George  Dale 
on  WDAY,  he  says  Fargo  was 
never  like  this! 


first  night  here  Jerry  raided  the 
harbor  and  the  Villa  of  Virtue 
quivered  while  shells  burst  over- 
head. 

The  first  broadcast  was  the  oc- 
casion for  a  party  in  the  Villa 
of  Vice  with  the  press  correspond- 
ents and  headquarters  officers  hav- 
ing gin  with  fruit  juice,  punch 
and  cake.  The  soldiers  in  the  area 
who  had  radios  heard  the  first 
shows  as  did  the  Germans,  who 
had  been  hearing  tests  for  weeks. 
Maybe  they  will  leave  the  Villa 
of  Vice  alone — it's  too  good  a 
source  of  honest  information  for 
them  to  lose. 

Jig  Jig's  frequency  meter  in- 
strument which  puts  us  on  the 
beam  was  made  by  Philco  and  the 
receiver  by  which  we  hear  New 
York  was  made  by  General  Elec- 
tric— Model  BC  312. 

There  are  four  of  us  radio  war 
correspondents  here  on  the  beach- 
head representing  the  major  Unit- 
ed States  networks — Korman  of 
Mutual,  Ralph  Howard  of  NBC, 
Gordon  Frazier  of  the  Blue  and  my- 
self— and  I  don't  suppose  direct 
radio  reports  have  ever  been  made 
from  a  position  so  dangerously  ex- 
posed. 

Greeted   by  Shells 

After  we  had  alighted  here  from 
our  tiny  plane  we  were  greeted 
by  two  German  shells  that  passed 
over  our  jeep  and  landed  just  40 
yards  away.  We  saw  a  Negro  truck 
driver,  100  yards  from  our  villa, 
disintegrate  into  a  thousand  anony- 
mous particles. 

At  night  our  quarters  are  shaken 
and,  during  the  day,  I  do  not  re- 
member even  so  much  as  a  10- 
minute  interlude  of  silence  on  this 
tiny  skeleton  of  the  Italian  coast 
where  we  have  the  enemy  at  three 
sides  and  the  sea  at  our  back. 


C.  O.  LANGLOIS  INC. 
NEW  NAME  OF  FIRM 

LANGLOIS  &  Wentworth  Inc., 
program  production  firm,  has 
changed  its  name  to  C.  O.  Lang- 
lois  Inc.,  according  to  C.  O.  Lang- 
lois,  president  of  the  organization 
which  he  and  Ralph  Wentworth 
founded  in  1935.  Mr.  _  Wentworth 
left  the  organization  in  1942  and 
is  now  associated  with  BMI  as 
field  representative. 

On  May  1  this  company  and 
its  transcription  service  affiliate, 
Lang-Worth  Feature  Programs 
Inc.,  whose  name  will  not  be 
changed,  are  moving  into  new 
quarters  in  Steinway  Hall,  109  W. 
57th  St.,  New  York. 

Following  the  success  of  the 
Goebel  Hour,  live  program  pro- 
duced by  C.  O.  Langlois  and 
broadcast  over  WXYZ  Detroit 
and  the  Michigan  Network,  which 
has  just  been  renewed  for  fall  by 
Goebel  Brewing  Co.,  the  company 
plans  to  expand  activities  in  this 
field,  Mr.  Langlois  stated.  Mr. 
Langlois  announced  that  Erno 
Rapee,  musical  director,  Radio 
City  Music  Hall,  who  has  con- 
ducted the  music  on  many  network 
programs,  has  just  been  signed 
by  Lang-Worth. 


Air  Forces  Program 

NEW  PROGRAM  broadcast  by 
the  officers  and  men  of  the  1st 
Army  Air  Forces  Training  Com- 
mand Radio  Unit  is  the  Army  Air 
Forces  show  on  Mondays,  7:30-8 
p.m.  (EWT)  on  Mutual  through 
KFJZ  Fort  Worth.  Capt.  Robert 
Jennings,  C.  O.  of  the  unit  pro- 
duces the  program.  Capt.  Jen- 
nings was  formerly  general  man- 
ager of  WSAI  Cincinnati,  vice- 
president  of  the  Crosley  Corp.  and 
vice-president  and  radio  director 
of  H.  W.  Kastor  &  Son,  Chicago. 
Lt.  Elmo  Israel,  who  was  with 
WSB  Atlanta,  writes  the  script. 


Invasion  Siren 

WGBF  and  WEOA  Evans- 
ville,  Ind.  have  arranged  to 
notify  the  superintendent  of 
the  local  waterworks  to 
sound  the  siren  upon  official 
word  that  the  invasion  is  un- 
derway. This  will  serve  as  a 
signal  to  all  Evansville  folk 
to  spring  into  action,  tune 
their  dials  to  WGBF  and 
WEOA  for  latest  invasion 
news. 


Wrigley  Gum  to  Troops 

THAT  the  quality  it  has  been 
"50  years  building  up"  might  be 
maintained,  the  William  Wrigley 
Jr.  Co.,  Chicago  chewing  gum 
manufacturers,  effective  May  1, 
will  schedule  every  stick  of  stand- 
ard Wrigley  brand  chewing  gum 
for  overseas  shipment  to  the  armed 
forces.  P.  K.  Wrigley,  recently  re- 
signed as  president  of  the  com- 
pany and  now  chairman  of  its 
board  of  directors,  said  the  deci- 
sion to  cut  off  home  supplies  of  the 
product  was  made  because  "we 
can't  stretch  it  and  have  it  retain 
its  quality,  and  we  think  it's  more 
important  to  maintain  something 
we've  been  50  years  building  up.'"' 
He  added  that  there  would  be  no 
change  in  the  company's  radio  or 
other  types  of  advertising. 


Maj.  Baruch  Presides 

MAJ.  Andre  Baruch,  U.  S.  Army, 
served  as  m.c.  April  29  at  the  pre- 
miere broadcast  of  Visiting  Hour, 
CBS  program  presented  from  U.  S. 
military  hospitals  in  this  country  in 
cooperation  with  the  War  Depart- 
ment. Major  Baruch  is  expected  to 
handle  the  entire  series.  Ted  Husing, 
CBS  sportscaster  who  was  originally 
scheduled  to  do  the  show,  was  reas- 
signed to  handle  CBS  augmented 
sports  broadcasts. 


CHARTING  THE  COURSE  of  household  appliance  advertising  for  Borg- 
Warner  Corp's  Norge  Division  at  a  recent  meeting  in  Detroit  are  (1  to 
r) :  J.  H.  Neebe,  vice-president  Campbell-Ewald  Co.,  agency  handling  the 
account;  Eric  Johnston,  president  of  the  U.  S.  Chamber  of  Commerce 
and  a  distributor  of  Norge  in  Spokane;  Howard  E.  Blood,  president  and 
general  manager  of  Borg-Warner's  Norge  Division;  M.  G.  O'Harra, 
Norge  vice-president  in  charge  of  sales. 
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twilight 


The  transition  period —  the  twilight  zone  between  war  and  peace —  will 
not  await  the  armistice.  Shifting  of  gears,  if  it  is  to  be  done  without  undue  clashing,  should  start  gradually. 
It  must  be  undertaken  as  soon  as  partial  demobilization  of  war-occupied  productive  facilities  becomes  possible. 
Forehanded  planning  now  can  save  acute  dislocations  later. 

Wise  advertisers  will  anticipate  the  scuffle  for  markets  which  will  ensue.  None  can  afford  to  overlook  the 
vast  concentration  of  buying-power  over  which  KYW  holds  sway —  one  of  the  key  markets  of  the  United 
States.  Seed  time  must  precede  the  harvest,  and  the  time  to  cultivate  the  fertile  soil  between  the  Appalachians 
and  the  sea  is  Now. 

From  its  inception,  50,000-watt  KYW  in  Philadelphia  has  been  noteworthy  for  its  balanced  blend  of  top- 
flight local  and  NBC  programs.  Its  listenership  and  pulling-power  have  been  commensurate  with  their  quality. 
Contact  NBC  Spot  Sales  for  proof. 


WESTINGHOUSE  RADIO  STATIONS  Inc 


w  o  w  o 


WGL     •     WBZ     •    WBZA     •     KYW    •  KDKA 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 


1 


Meet  Private  Fuzzy -Wuzzy 
Who  Has  Gone  to  War 
With  — 

1,092,120 

of  His  Felloiv  Patriots! 


One  of  the  world's  largest  hatcheries 
called  us  in  to  help  move  an  early  hatching 
of  "thousands  of  day-old  chicks  within 
four  weeks." 

After  17  days  of  the  kind  of  action  that 
has  made  us  famous,  WWVA  listeners 
placed  orders  for  one  million,  ninety-two 
thousand,  one  hundred  and  twenty  chicks. 
Needless  to  say,  the  hatchery  was  com- 
pletely swamped. 

And  so  another  kind  of  army  was  en- 
listed to  help  win  the  war — an  army  that 
will  produce  eggs  or  fried  chicken — as 
these  WWVA  chick  buyers  please. 

Once  again  WWVA  proves  it  has  one  of  the 
largest  and  most  responsive  audiences 
in  all  the  realm  of  broadcasting. 

—  ASK  A  JOHN  BLAIR  MAN  — 


BASIC  BLUE  NETWORK 


WHEELING,  W/VA, 


IF  IT'S  A  FORT  INDUSTRY  STATION 
YOU  CAN  BANK  ON  IT 


Absentees  May  Cause  Delay 
In  Probe  of  FCC  by  House 

Possibility  of  Suspension  Until  After  Election 
Looms;  Lea,  Magnuson  Away  From  Capital 


POSSIBLE  postponement  of  hear- 
ings by  the  House  Select  Commit- 
tee to  Investigate  the  FCC  until 
after  the  forthcoming  political  cam- 
paign was  the  subject  of  specula- 
tion last  week  as  Chairman  Clar- 
ence F.  Lea  (D-Cal.)  left  Wash- 
ington to  campaign  for  renomina- 
tion  in  his  district  and  Rep.  War- 
ren G.  Magnuson  (D-Wash.),  also 
was  away,  leaving  Reps.  Edward 
J.  Hart  (D-N.  J.),  Louis  E.  Miller 
(R-Mo.)  and  Richard  B.  Wiggles- 
worth  (R-Mass.)  to  carry  on. 

At  the  conclusion  of  last  Wednes- 
day's hearing,  in  which  FCC  per- 
sonnel was  cross-examined  in  the 
WNNY  Watertown,  N.  Y.,  case, 
Charles  R.  Denny  Jr.,  FCC  general 
counsel,  announced  that  the  Com- 
mission was  ready  with  rebuttal 
testimony  to  the  WORL  Boston 
charges  and  then  was  prepared  to 
go  into  the  Radio  Intelligence  Di- 
vision and  foreign  Broadcast  In- 
telligence Service  aspects. 

Committee  Visits  RID 

The  Committee  on  April  22  visit- 
ed the  Commission's  RID  and 
FBIS  headquarters  and  monitoring 
stations  and  was  given  a  demon- 
stration in  tracking  down  clandes- 
tine stations,  it  was  disclosed  last 
week.  Pending  before  Senate-House 
conferees  is  the  1945  fiscal  year  In- 
dependent Offices  Appropriations 
Bill  (HR-4070)  in  which  both 
Houses  have  reduced  the  RID  bud- 
get by  $1,000,000  and  lopped  an- 
other half-million  from  the  FBIS, 
making  total  cuts  of  more  than 
$2,000,000. 

Rep.  Hart,  acting  chairman  Wed- 
nesday, in  adjourning  the  hearings 
until  10  a.m.  May  4,  said  future 
presentation  could  be  determined 
after  Mr.  Denny  offers  the  Com- 
mission's rebuttal  to  the  WORL 
case.  Meantime  Rep.  Miller  said  he 
would  be  ready  to  cross-examine 
FCC  Chairman  James  Lawrence 
Fly  Wednesday  or  Thursday  of  this 
week. 

It  was  understood  that  the  three 
majority  members  would  insist  on 
John  J.  Sirica,  new  Committee  gen- 
eral counsel,  handling  the  RID  and 
FBIS  cross-examination.  In  that 
event  an  indefinite  postponement  of 
hearings  appeared  likely,  inasmuch 
as  Mr.  Sirica  would  require  con- 
siderable time  to  thoroughly  fa- 
miliarize himself  with  the  past  rec- 
ord. Harry  S.  Barger,  assistant 
general  counsel  and  chief  investi- 
gator, has  been  conducting  cross- 
examination  since  Eugene  L.  Garey 
resigned  in  February  as  general 
counsel. 

Chairman  Fly  is  understood  to 
have  requested  that  the  full  Com- 
mittee be  present  when  he  testifies 
and  particularly  in  the  presenta- 
tion of  RID  and  FBIS  evidence.  Mr. 
Denny  has  informed  the  Commit- 


tee that  a  portion  of  the  RID  and 
FBIS  testimony  would  be  given  in 
public  hearing  and  some  would  be 
given  in  executive  session. 

Both  Reps.  Miller  and  Wiggles- 
worth  are  understood  to  be  op- 
posed to  executive  sessions  except 
where  military  security  is  involved. 
They  expressed  the  opinion  that  the 
Committee  could  determine  what  it 
should  hear  behind  closed  doors. 

Rep.  Hart  said  that  while  he  felt 
Mr.  Sirica  should  handle  the  RID- 
FBIS  cross-examination  and  that 
he  did  not  favor  getting  into  that 
phase  of  the  rebuttal  immediately, 
he  would  not  oppose  going  ahead 
if  the  minority  members  favor  it 
during  Chairman  Lea's  absence. 
"I  wouldn't  want  to  stop  the  hear- 
ings," he  added. 

No  Notes  on  Meetings 

In  two  days  of  testimony  last 
week  Commissioner  Norman  S. 
Case  disagreed  with  FCC  person- 
nel as  to  what  actually  happened 
in  withdrawal  of  a  construction 
permit  to  Black  River  Valley 
Broadcasts  Inc.,  for  WNNY  Wa- 
tertown, N.  Y.  Despite  the  fact 
that  a  news  release  dated  Dec. 
2,  1936,  issued  by  the  Commission, 
said  the  CP  was  rescinded  and 
that  the  Commission  on  its  own 
motion  ordered  a  hearing  de  novo, 
Commission  personnel,  including 
Mr.  Denny,  Fanney  Neyman, 
principal  attorney;  and  Robert  E. 
Hodson,  chief  of  the  minute  sec- 
tion, testified  that  the  release  was 
in  error.  Commissioner  Case  said 
he  was  of  the  opinion  that  the 
hearing  de  novo  was  ordered  on  the 
Commission's  own  motion. 

Mr.  Hodson  disclosed  that  since 
February  no  notes  have  been  made 
of  Commission  meetings,  although 
prior  to  that  time  he  had  made 
shorthand  notes  at  all  meetings 
over  a  period  of  years.  Denying 
that  he  had  been  instructed  to  dis- 
continue taking  notes  at  Commis- 
sion meetings,  Mr.  Hodson  said  he 
"got  permission  from  the  Commis- 
sion to  stop  taking  notes".  Both 
Rep.  Miller  and  Mr.  Barger  at- 
tempted to  get  an  admission  that 
he  was  ordered  to  stop  taking  notes 
because  of  the  House  investigation, 
but  Mr.  Hodson  steadfastly  insist- 
ed his  action  was  due  to  "increased 
duties". 

Commissioner  Paul  A.  Walker, 
who  was  chairman  of  the  Telephone 
Division  in  1936,  was  on  the  stand 
briefly  Tuesday  but  he  failed  to 
shed  any  light  on  the  Commission's 
action,  other  than  to  deny  that  let- 
ters written  President  Roosevelt 
protesting  the  CP  to  the  Black 
River  Valley  firm  on  the  grounds 
that  its  officers  were  political  op- 
ponents of  the  Administration  had 
(Continued  on  page  26) 
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The  Brands  that 
sell  are  those 

advertised  on 

WBAL 


WBAL  —  50,000  Watts  .  .  .  One  of  America's  Great  Radio  Stations 
BASIC  NBC  NETWORK  —  Nationally  Represented  by  Edward  Petry  &  Co. 


BALTIMORE 


Urges  News  Review 

FCC  NEWS  releases  should 
be  reviewed  by  "someone  in 
authority"  before  they  are 
given  out,  Rep.  Miller  (R- 
Mo.),  acting  chairman  of  the 
House  Select  Committee  to 
Investigate  the  Commission, 
declared  last  Tuesday.  Fan- 
ney  Neyman,  principal  at- 
torney in  the  broadcast  sec- 
tion, who  was  testifying  as 
to  discrepancies  in  a  news 
release  and  Commission  ac- 
tion as  reflected  by  typed 
minutes  of  a  meeting  in 
which  a  construction  permit 
granted  the  Black  River 
Valley  Broadcasts  Inc., 
Watertown,  N.  Y.,  was  re- 
scinded, agreed.,  "Will  you 
take  that  up  with  the  proper 
party?"  asked  Rep.  Miller. 
Miss  Neyman  said  she  would. 


(Continued  from  page  2b) 
anything  to  do  with  the  Commis- 
sion's decision. 

Echoes  of  Mr.  Denny's  charges 
that  WBNX  New  York  was  "con- 
tinually playing  the  Horst  Wessel 
song"  prior  to  Pearl  Harbor  were 
heard  last  week  when  Louis  G. 
Caldwell  and  Reed  T.  Rollo,  Wash- 
ington counsel  for  the  station, 
wrote  a  second  letter  to  Chairman 
Lea  protesting  the  FCC  counsel's 
testimony. 

Referring  to  Broadcasting  of 
April  24,  which  quoted  Mr.  Denny 
as  saying  "this  letter  (protest  from 
the  attorneys)  shows  they  were 
still  playing  it  in  1937",  Messrs. 
Caldwell  and  Rollo  wrote:  "The 
last  time  the  Horst  Wessel  music 
was  broadcast  over  WBNX  was  in 
1935  and  not  in  the  latter  part  of 
1937  or  early  part  of  1938  as  stated 
in  our  earlier  letter." 

Station  counsel  pointed  out  that 
officers  of  WBNX  had  relied  on 
their  memories,  but  a  search  of  the 


RADIO  STAR  of  WEBR  Buffalo  is 
Virginia  (Bunny)  King,  11-months 
old  daughter  of  Cy  King,  station 
manager.  Bunny's  voice  has  been 
recorded  for  use  as  a  sound  effect 
on  a  new  baby  program  which  will 
soon  be  heard  daily  on  WEBR. 


records  disclosed  that  the  last  time 
the  Horst  Wessel  music  was  broad- 
cast "occurred  prior  to  Nov.  20, 
1935". 

Commissioner  Walker,  on  the 
stand  Tuesday,  said  he  had  not 


seen  letters  written  to  President 
Roosevelt,  protesting  the  WNNY 
construction  permit  grant,  until 
"the  other  day".  When  Lt.  Henry 
A.  Wise,  former  officer  of  the 
Black  River  Valley  Broadcasts 
Inc.,  and  Eliot  C.  Lovett,  Washing- 
ton counsel  for  the  firm,  testified 
last  Dec.  14  [Broadcasting,  Dec. 
20,  1943]  letters  to  President 
Roosevelt  and  the  late  FCC  chair- 
man Prall  protesting  the  grant  on 
political  grounds  were  read  into 
the  record  by  Eugene  L.  Garey, 
former  Committee  general  counsel. 

"I'm  quite  sure  those  letters  had 
no  influence  on  the  Commission — 
at  least  not  on  one,"  said  Commis- 
sioner Walker.  "I  hadn't  seen  them 
and  if  I  had  it  would  have  made 
no  difference  with  me."  Mr.  Walker 
explained,  however,  that  he  was  in 
the  common  carrier  division  at  the 
time  and  not  the  broadcast  divi- 
sion. In  answer  to  direct  question- 
ing, he  said  that  no  one  at  the 
White  House  had  ever  communi- 
cated with  him  about  the  WNNY 
case  "or  any  other  matter". 

"If  the  Commission  dismissed 


an  action  on  its  own  motion,  there 
would  be  nothing  to  consider, 
would  there?"  asked  Rep.  Miller. 
"I  suppose  that's  true,"  replied 
Commissioner  Walker.  Mr.  Bar- 
ger  has  pointed  up  the  fact  that 
the  original  draft  for  a  press  re- 
lease of  Commission  action  Dec. 
2,  1936,  in  the  Watertown  case, 
read:  "The  Commission,  upon  its 
own  motion,  set  aside  the  orders  of 
the  Broadcast  Division  of  Sept. 
22,  1936,  denying  the  application 
of  the  Watertown  Broadcasting 
Corp.  and  granting  the  applica- 
tion of  the  Black  River  Valley 
Broadcasts  Inc.,  and  directed  that 
these  applications  be  heard  de 
novo,  together  with  the  following 
applications." 

Miss  Neyman  testified  that  she 
corrected  the  draft  to  read:  "The 
Commission,  upon  consideration  of 
the  petition  of  the  Watertown 
Bdcstg.  Corp.  for  rehearing  and 
the  petition  of  Brockway  Co.  to 
intervene,  set  aside  .  .  ."  etc.,  be- 
cause the  original  draft  was  incor- 
rect. Neither  Commissioner  Walk- 
er nor  Miss  Neyman  could  state 
why  the  Commission  information 
department  issued  a  release  dated 
Dec.  2,  1936,  which  read:  "The 
Commission,  on  its  own  motion, 
ordered  a  hearing  de  novo,  on  the 
applications  of  the  Watertown 
Broadcasting  Corp.  (docket  3374) 
and  the  Black  River  Valley  Broad- 
casts Inc.  (docket  3972)  to  be  heard 
together  with  the  applications  of 
the  Brockway  Co.  for  assignment 
of  license  and  cp  to  move  station 
WCAD  from  Canton,  N.  Y.,  to 
Watertown,  N.  Y."  Commissioner 
Walker  said  he  supposed  "whoever 
wrote  it  up  didn't  have  the  facts". 
Miss  Neyman  said  representatives 
of  the  Commission  press  depart- 
ment may  have  attended  the  meet- 
ing and  gotten  the  information 
wrong,  or  may  have  seen  the  rough 
draft  before  she  corrected  it. 

FCC  Files  Show 

No  Record  of  Replies 

Mary  E.  Sprague  of  the  FCC 
mail  and  file  section  testified  as  to 
procedure  on  handling  incoming 
mail.  She  said  that  if  replies  had 
been  written  to  the  letters  to 
President  Roosevelt,  which  were 
referred  to  the  Commission  by  the 
White  House,  copies  of  the  replies 
should  be  in  the  file.  Mr.  Denny 
(Continued  on  page  28) 
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shows  that  WOOD  has  10755  more 
Grand  Rapids  listeners  than 
any  other  station  anywhere. 
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the  nation's 
best  balanced 
market 


A  T  THE  FOOTHILLS  of  the  Blue  Ridge  Mountains  is  the  prosperous  Piedmont  section  of  the  Caro- 
Unas — prosperous  because  a  wise  people  have  brought  about  a  desirable  balance  between  industry  and 
agriculture. 

Humming  textile  mills,  within  the  shadow  of  fertile  farms  producing  raw  cotton,  turn  out  40  percent  of 
the  cloth  manufactured  in  the  United  States. 

Just  as  cotton  farmers  have  diversified  their  farming  to  include  other  money  crops,  such  as  peaches,  feed- 
stuffs,  and  dairy  products,  industrial  leaders  of  the  Piedmont  have  broadened  their  operations  to  include  many 
types  of  manufactured  products. 

In  war  or  peace,  hard  times  or  good  times,  in  winter  or  summer,  the  per  capita  buying  power  of  the  Pied- 
mont stays  high  and  affords  a  market  which  is  a  "Must"  by  any  time  buyer's  measuring  stick- 

f»  PARTANBURG  is  the  "Hub  City"  of  the  Piedmont.  From  Spartanburg,  WSPA  serves  the  heart  of 
this  thickly  populated  and  prosperous  section.    Within  the  good  service  area  of  WSPA  there  are  over  a 
million  people  (148  thousand  radio  homes)  whose  yearly  income  in  wages  and  from  farm  products  now 
totals  over  a  quarter  of  a  billion  dollars: 

Hooper,  in  its  recent  Spartanburg  survey,  found  WSPA  had  over  one-half  of  the  listening  audience  day  and 
night  (57.3  per  cent).  Hooper  also  found  that  all  outside  stations  combined  had  only  8.3  per  cent  of  the  radio 
listeners. 

To  Reach  the  Ears  of  the  Piedmont,  Use — 


W8N-SPMTUIHG 

5000  WATTS  DAY  •  1000  WATTS  NIGHT  •  950  KILOCYCLES  •  CBS 
SOUTH  CAROLINA'S  FIRST  STATION  •  REPRESENTED  BY  HOLLINGBERY 
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said  he  had  seen  two  of  the  letters 
in  the  file. 

Mr.  Barger  and  Miss  Sprague 
went  through  the  Watertown  file, 
however,  and  failed  to  find  any 
answers,  except  one  in  reply  to  a 
letter  addressed  to  the  late  Chair- 
man Prall,  Mr.  Barger  informed 
the  Committee  after  looking 
through  the  papers. 

Under  cross-examination  by 
Rep.  Miller,  who  said  Sec.  405  of 
the  Communications  Act  wasn't 
"entirely  clear"  to  him,  Miss  Ney- 
man  said  there  were  at  least  six 
other  cases  in  which  the  FCC  took 
action  similar  to  that  when  it  re- 
scinded the  Black  River  Valley  CP, 
although  she  termed  it  "recall"' 
rather  than  revocation. 

Miss  Neyman  said  the  Commis- 
sion found  that  40%  of  the  Black 
River  stock  was  owned  by  the  On- 
ondaga Radio  Broadcasting  Corp. 
of  Syracuse,  a  firm  "foreign  to 
Watertown",  and  when  Rep.  Miller 
asked  if  the  Communications  Act 
authorized  the  Commission  to  con- 


Penny  Bonus 

AFTER  many  remarks  were 
thrown  at  him  on  the  Cleve- 
land Clambake  program,  five 
days  weekly,  2:15  p.m.,  over 
WJW  Cleveland,  Todd  Bran- 
son, m.  c.  of  the  program, 
remarked,  "Say,  if  any  of 
you  don't  like  my  jokes  throw 
me  a  penny  to  buy  me  a  new 
joke  book!"  following  which 
he  was  deluged  with  pennies 
from  the  audience  and  the 
orchestra.  The  day  following 
he  received  more  pennies 
from  listeners  through  the 
mail  and  one  listener  sent 
him  several  enclosed  in  a 
clam  shell. 


sider  such  ownership  in  granting 
or  denying  CPs,  she  said:  "Abso- 
lutely. Under  the  public  interest, 
convenience  and  necessity  clause." 
She  added  that  the  Commission 
had  a  case  only  recently  in  which 


the  applicant  was  "not  as  interest- 
ed in  local  affairs  as  residents  of 
the  community",  and  that  the  FCC 
considered  such  ownership  because 
"outsiders"  weren't  aware  of  the 
"needs  of  the  people"  in  communi- 
ties other  than  their  own. 

She  categorically  denied  that 
the  Commission  granted  a  hearing 
de  novo  on  its  own  motion  or  that 
the  letters  to  President  Roosevelt 
had  anything  to  do  with  the  action. 

Case  Recalls  Details 
Of  Watertown  Grant 

Commissioner  Case  testified  that 
while  he  couldn't  recall  details  of 
the  Dec.  2,  1936,  Commission  meet- 
ing when  the  CP  previously  granted 
WNNY  was  rescinded,  he  told  the 
Committee  that  on  the  basis  of  the 
minutes  and  a  news  release  he 
would  say  that  the  Commission 
could  have  granted  the  Watertown 
Broadcasting  Corp.  petition,  could 
have  denied  it  or  could  have  on  its 
own  motion  set  a  hearing  de  novo. 

"I  think  it  was  on  our  own  mo- 


AUTHOR  INTERVIEWS  author. 
Mrs.  George  W.  Norton  Jr.,  (left) 
wife  of  the  president  of  WAVE 
Louisville,  interviews  Mrs.  Mark 
Ethridge,  whose  husband  publishes 
the  Louisville  Courier-Journal 
(WHAS),  about  her  recently  pub- 
lished book,  This  Little  Pig  Stayed 
Home,  which  she  wrote  under  the 
pen  name  of  Willie  Snow  Ethridge. 
Mrs.  Norton  is  herself  an  author, 
writing  under  the  name  of  Jane 
Morton.  Her  novel,  Blackbirds  on 
the  Lawn,  was  published  April  24. 


tion  that  we  decided  on  a  hearing 
de  novo,"  he  said,  "and  did  so,  act- 
ing on  the  petition.  I  think  it  was 
within  the  power  of  the  Commis- 
sion to  order  a  hearing  de  novo." 

Commissioner  Case  said  the  first 
time  he  had  seen  letters  to  Presi- 
dent Roosevelt,  protesting  the  grant 
to  WNNY  on  political  grounds, 
was  "a  fortnight  ago,"  when  Mar- 
cus Cohn,  principal  attorney  of  the 
FCC,  took  them  to  his  office.  "Some- 
time or  other  I  had  heard  rumors 
that  the  White  House  had  sent 
some  letters  over,  but  I  have  no 
recollection  as  to  when  I  heard 
them,"  he  added. 

"Do  you  think  it's  possible  that 
those  letters  may  have  influenced 
the  decision  of  the  Commission?" 
asked  Mr.  Barger.  Commissioner 
Case  replied:  "The  letters  came 
over  late  in  November.  I  never  saw 
them  myself.  I  don't  know  who  at 
the  Commission  saw  them."  He  said 
Mr.  Cohn  had  told  him  the  letters 
were  answered. 

Error  Conceded  in 
Transcribing  Testimony 

Referring  to  Miss  Neyman's  pre- 
vious testimony  that  the  Commis- 
sion considered  that  40%  of  the 
Black  River  stock  was  owned  by 
the  Onondaga  Radio  Broadcasting 
Corp.  and  that  the  Onondaga  firm 
was  considered  "foreign"  to  Water- 
town,  Commissioner  Case  said  such 
a  situation  "would  not  be  ground 
for  denying  an  application".  He 
couldn't  recall  any  other  case  sim- 
ilar to  the  Watertown  incident,  he 
said,  although  Mr.  Case  added: 
"The  Commission  has  that  power". 

Mr.  Hodson  testified  that  he  took 
shorthand  notes  of  the  Dec.  2, 1936, 
meeting  and  that  he  submitted  the 
draft  to  Miss  Neyman,  who  made 
the  corrections.  He  said  he  was 
asked  by  Mr.  Cohn  three  weeks  ago 
to  transcribe  the  notes  and  that 
the  full  transcription  appeared  in 
a  statement  filed  the  previous  week 
by  Mr.  Denny.  He  added  that  he 
apparently  misunderstood  the  Com- 

(Continued  on  page  30) 


WSIX 

offers  coverage 

of  the  rich  Nashville  market  at  a  cost  to  fit  your 
appropriation  for  this  territory.  For  WSIX,  with  its 
improved  power  and  frequency,  definitely  gives  you 
more  homes  per  dollar  than  ever  before. 


w 


HEN  both  cost  and  coverage  are  determining  factors  in  building  a 
schedule  for  Nashville,  it  will  pay  you  to  give  full  consideration  to  WSIX. 

The  Katz  Agency,  Inc.,  National  Representatives. 
Member  Station  The  Blue  Network  and  Mutual 
Broadcasting  System. 
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THANK  YOU,  CONGRESSMAN  BROWN! 


"Good  evening,  ladies  and  gentlemen  of  the  radio  audience.  This  is  your  Representative  in  Congress,  Clarence 
J.  Brown,  speaking  from  the  studios  of  WIZE  here  in  Springfield.  It  is  certainly  good  to  get  back  home  again,  even 
but  for  a  few  days,  and  to  have  an  opportunity  of  visiting  with  my  Seventh  District  constituents.  I  am  glad,  too,  to 
get  back  to  Station  WIZE  once  more.  As  a  member  of  the  House  Committee  on  Interstate  and  Foreign  Commerce, 
and  especially  as  a  member  of  the  Sub-Committee  on  Communications,  having  jurisdiction  over  legislation  and  other 
matters  pertaining  to  radio,  I  have  had  the  opportunity,  during  the  past  few  years,  to  visit  many  radio  studios  and 
stations,  and  to  learn  a  great  deal  about  America's  splendid  wireless  communication  system.  The  people  of  Spring- 
field and  of  this  section  of  Ohio  are  indeed  fortunate  to  have  a  radio  station  such  as  WIZE! 

While  I  am  sure  that  all  of  you  who  are  listening  in  appreciate  the  radio  facilities  WIZE  furnishes  this  area, 
I  am  wondering  if  you  know  that  this  station  is  rated  as  one  of  the  best  to  be  found  anywhere  in  the  world  in  a  city 
comparable  in  size  to  Springfield.  Perhaps  even  the  officials  of  WIZE  do  not  know  it,  but  this  station  is  considered 
a  model  local  or  district  station.  On  several  occasions  both  the  Federal  Communications  Commission  and  our  Com- 
mittee have  studied  the  work  and  operations  of  Springfield's  own  station  —  WIZE  —  in  connection  with  national 
radio  problems  and  legislation.  Each  time  I  come  back  to  WIZE  I  find  additional  improvements  have  been  made  in 
plant,  equipment,  in  community  service,  and  in  content  of  program. 

So  I  am  happy  to  have  the  opportunity  this  evening  to  publicly  compliment  the  staff  of  WIZE  on  the  good 
work  they  have  been  doing,  and  to  congratulate  the  community  on  having  such  a  splendid  station  serving  it." 

The  above  excerpt  from  a  talk  by  the  Hon.  Clarence  Brown  speaks  volumes,  why  Radio 
Station  WIZ.E  is  being  recognized  as  Springfield,  Ohio's  number  one  advertising  medium. 
To  really  reach  and  sell  this  market,  you  must  use  WIZ.E.  No  other  medium  or  outside 
station  can  do  this  for  you. 


WEED  &  CO. 
NATIONAL  REPRESENTATIVES 


BLUE 
NETWORK 


Reggie  Martin  Ronald  B.  Woodyard 

General  Manager  Vice  President 
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mission  action,  which  acocunted  for 
the  sentence  that  the  Commission 
on  its  own  motion  ordered  a  hear- 
ing de  novo. 

Rep.  Miller  asked  Mr.  Hodson  to 
transcribe  his  shorthand  notes  of 
the  Dec.  2,  1936,  meeting  for  the 
Committee  record.  As  he  did  he 
read: 

"General  counsel  recommended 
grant  of  petition  of  Watertown 
Broadcasting  Corp.  to  set  aside 
grant  to  Black  River  Valley  Broad- 
casts Inc.  and  remand  same  to  ex- 
aminer; grant  Brockway  petition 
to  intervene.  Mr.  Garey  suggested 
that  Commission  on  its  own  motion 
order  hearing  de  novo.  Mr.  Gary 
repeats  recommendation.  Recom- 
mendation approved." 

After  reading  the  minutes  Mr. 
Hodson  remarked:  "Apparently  I 
was  in  error." 

Miss  Neyman  identified  minutes 
of  the  Dec.  2  and  Dec.  9  meetings 
and  her  initials  with  the  date  Dec. 


Swift  Test 

SWIFT  &  Co.,  Chicago  (Swift's 
ice  cream),  has  begun  sponsorship 
of  a  test  campaign,  with  expansion 
anticipated.  Agency  is  Needham, 
Louis  &  Brorby,  Chicago. 


11,  1936,  on  the  minutes,  indicat- 
ing she  had  approved  the  minutes 
on  Dec.  11. 

Mr.  Denny,  recalled  to  the  stand, 
admitted  that  his  knowledge  of  the 
Watertown  case  was  based  on  his 
review  of  the  records  and  inter- 
views with  Commissioners  Walker 
and  Case  and  other  personnel  who 
were  with  the  FCC  in  1936.  He  also 
said  the  Commission  is  presumed  to 
know  its  own  records,  but  that  the 
FCC  erred  in  denying  Watertown 
Broadcasting  Corp.'s  first  petition 
for  a  CP  grant.  He  said  a  petition 
is  grounds  for  de  novo  hearing.  He 
declared  that  the  Commission  "paid 
utterly  no  attention"  to  the  letters 
to  President  Roosevelt,  urging  the 
WNNY  grant  be  rescinded. 


Net  Earnings  of  GE 
Show  Drop  for  Quarter 

GENERAL  ELECTRIC  Co.'s 
profit  available  for  dividends  for 
the  first  three  months  of  1944 
amounted  to  $10,384,405,  compared 
with  $10,442,576  for  the  same  pe- 
riod in  1943,  or  36  cents  a  share  of 
common  stock  in  each  period,  Pres- 
ident Gerard  Swope  announced 
last  week. 

Above  amounts  were  after  pro- 
vision of  $61,000,000  and  $66,000,- 
000  respectively,  for  federal  taxes 
on  income  and  for  post-war  ad- 
justments and  contingencies,  a  de- 
crease of  8%.  Net  sales  billed 
(representing  shipments)  during 
the  first  quarter  of  1944  amounted 
to  $354,624,206  compared  with 
$277,872,103  for  the  same  period 
in  1943,  an  increase  of  28%.  A  div- 
idend of  35  cents  a  share  will  be 
paid  April  25  to  230,910  stock- 
holders for  first  quarter  of  1944. 
This  will  be  the  187th  dividend 
paid  on  General  Electric  Co.'s 
common  stock. 


ANY  EGGS  today,  Bud?  Bud 
(Mother  Cary)  Abbott,  overnight 
timekeeper  of  WHAS  Louisville, 
must  have  pulled  a  corny  one  to 
hatch  this  brood  sent  to  him  from 
night  workers  at  Kerlin's  Hatch- 
ery in  Pennsylvania.  They  will  be 
included  in  his  record  of  screwy 
fan  mail  including  hams,  pies, 
fudge,  cookies — and  bourbon.  He 
has  gotten  presents  from  listeners 
in  Alaska,  Hawaii,  Iceland,  Latin 
America  and  censored.  Abbott  was 
formerly  with  WFEA  Manchester, 
N.  H.,  WGAN  WCSH  Portland, 
Me.  and  WLAW  Lawrence,  Mass. 


PUBLIC  RELATIONS 
GROUP  ORGANIZED 

ORGANIZATION  of  the  American 
Public  Relations  Assn.,  designed  to 
put  the  public  relations  field  on  a 
high  level  comparable  to  other  pro- 
fessions and  to  promote  high  stand- 
ards of  operation,  has  been  effected 
in  Washington,  it.  was  announced 
last  week.-  A  meeting  of  the  new  or- 
ganization has  been  scheduled  for 
7 :30  p.m.  May  3  in  Washington's 
Hotel  Statler,  to  consider  establish- 
ment of  forges  (chapters)  in  Chica- 
go, Cleveland,  Milwaukee  and  New 
York. 

Among  objectives  of  the  APRA  are 
to  create  a  code  of  ethics ;  initiate  a 
school  of  public  relations  as  part  of 
the  regular  curricula  of  some  well- 
known  college,  and  extend  such 
courses  of  instruction  to  other  col- 
leges and  universities ;  provide  a  post- 
war program  to  return  servicemen  to 
public  relations  assignments  in  busi- 
ness and  industry  throufh  an  Asso- 
ciation placement  bureau ;  publish  a 
public  relations  directory ;  serve  as 
liaison  in  the  war  program ;  establish 
public  relations  awards. 

Henry  Grattan  Doyle,  dean  of  Co- 
lumbian College,  Georgetown  U.,  on 
leave  as  director  of  the  Washington 
Inter-American  Training  Center,  has 
been  elected  first  president.  Other 
officers  are :  Paul  H.  Bolton,  presi- 
dent, Bolton  Adv.  Co.,  Washington, 
secretary ;  Charles  Miner,  president, 
Guardian  Management  Corp.,  Wash- 
ington, treasurer ;  H.  Scott  Johnson, 
conservation  consultant,  War  Produc- 
tion Board,  vice-president ;  Robert  E. 
Harper,  assistant  to  the  president, 
Motion  Picture  Adv.  Service  Co.,  ex- 
ecutive director. 

District  vice-presidents  include : 
Mid-Atlantic  States — Edward  F. 
Thomas,  public  relations  director, 
Geyer,  Cornell  &  Newell,  New  York« 
East  North-Central  States — Stuard 
Siebert,  J.  Walter  Thompson  Co., 
Chicago  ;  South  Atlantic  States — H. 
Scott  Johnston;  Willard  D.  Egolf, 
assistant  to  the  president  of  NAB, 
was  named  to  the  Advisory  Commit- 
tee. A  second  member  from  radio  is 
to  be  chosen. 

The  National  Capital  Forge,  limited 
to  100,  will  include  10  members  from 
radio. 


PORTRAIT  OF  A 


(/■am""*?  MARKET 


•  It's  a  big  market  where  big  things  are 
happening.  Year  after  year  it  has  shown 
steady  gains  in  population  and  spendable  in- 
come. Although  wartime  activity  has  entered 
the  picture,  the  basic  reasons  for  continued 
growth  and  prosperity  of  this  great  three-state 
area  lie  in  its  natural  and  industrial  advan- 
tages. For  here  is  a  region  rich  in  oil  and  natural 
gas.  lumber  and  minerals.  A  continuous  rise  in 
agriculture  and  livestock  raising  is  rapidly  pro- 
ducing bigger  and  better  crops,  greater  quanti- 
ties of  pork,  beef  and  dairy  products.  Industry, 


now  spurred  by  wartime  activity,  has  played  a 
key  role  in  these  ever-mounting  gains ...  is  des- 
tined to  play  an  even  more  important  role  in 
post-war  prosperity. 

It  takes  a  big  medium  to  cover  this  great  East 
Texas-North  Louisiana-South  Arkansas  market. 
And  only  KWKH,  with  its  50,000  watts,  offers 
dominant,  effective  coverage  of  this  rich  area. 
That's  why  more  and  more  advertisers  are  turn- 
ing to  KWKH  to  sell  now  and  build  even  greater 
sales  for  the  future. 


KWKH 

50,000  WATTS 
CBS 


A  Shreveport  Times  Station        VMM       Represented  by  the  Bronham  Co. 

THE     SELLING     POWER     IN     THE     BUYIN  G  MARKET 
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Rio  de  Janeiro  is  one  of  the  most  pleasant  places  in  the  world.  It's 
the  home  of  the  Carioca  and  the  Samba.  It's  the  capital  of  the  world's 
greatest  coffee-producing  country.  Its  people  are  a  happy  people, 
excepting  for  one  thing — their  inability  to  listen  to  WFIL 

Now  some  stations  would  have  you  believe  that  they  cover  just 
about  everywhere,  including  Rio.  That's  their  sales  story.  But  is  the 
coverage  in  the  area  you  want?  Why  pay  for  publicity  where  you 
are  not  going  to  harvest  real  results.  Don't  drop  your  line  where 
fish  are  scarce.  WFIL  blankets  the  Philadelphia  Trading  Area  .  .  . 
and  without  any  waste  circulation! 


In  1929  A.  T.  &  T.  sold  at  310  and  U.  S. 
Steel  reached  261.  But  old  stock 
quotations  like  old  ideas  or  old  pro- 
gram ratings  are  not  much  good 
today.  The  past  is  gone.  The 
old  order  changes.  Latest  surveys  on 
radio  listenership  in  the  Philadelphia 
Trading  Area  indicate  that  more  and 
more  people  are  listening  more  and 
more  to  WFIL.  And  because 


advertisers  are  learning  that  the  most 
progressive  station  in  the  entire 
trading  area  is  WFIL,  114  accounts, 
new  to  this  station,  bought  time  in 
1943.  If  you  have  something 
you  want  to  sell  to  people  in  the 
Philadelphia  Trading  Area — and  not  in 
Rio — then  we  suggest  that  you  make 
use  of  the  selling  facilities  of  WFIL 
.  .  .  "that  progressive  station." 


A     BLUE     NETWORK  AFFILIATE 


PHILADELPHIA'S  MOST  PROGRESSIVE 
'  RADIO  STATION 


WFIL 


REPRESENTED  NATIONALLY  BY 
THE    KATZ  AGENCY 
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TWO-PAGE  illustrated  pro- 
motion folder  has  been  re- 
leased by  WHCU  Ithaca, 
N.  Y.,  on  the  Sunday  morn- 
ing quarter-hour  farm  program 
originated  by  the  station  and  which 
is  conducted  by  Rym  Berry,  the 
"squire  of  Stoneposts  farm"  who 
weekly  "chats  over  the  barnyard 
gate  about  his  farm  life,  problems 
and  experiences".  Program  is  now 
carried  by  WSYR  Syracuse  and 
WGY  Schenectady.  WCHU  pri- 
mary and  secondary  coverage  map 
is  included  on  the  back  of  the 
folder. 

Sales  Harvest 
"TO  REAP  a  bigger  Kansas  Sales 
Harvest,  hire  WIBW  to  sow  your 
selling  seeds,"  says  the  folder  is- 
sued by  WIBW  Topeka.  Inside  the 
cover  is  attached  a  package  of 
vegetable  seeds,  with  a  postal  card 
for  ordering  more  seeds  if  desired, 
the  market  study  "Post-War  Buy- 
ing Plans  of  Kansas",  and  the  sta- 
tion's best  current  availabilities. 


Metcltandi5inj  &  fttomotlon 

WIBW  Sales  Harvest — WBNX  Folder — NBC  Brochure 
Plugs  for  Drugs — WSLS  Plan — Score  Pads  ■ 


WBNX  Folder 

WBNX  New  York  has  prepared 
and  is  distributing  a  two-page 
brochure  on  its  late  evening 
recorded  Opera  in  Bed  program 
which  was  inaugurated  by  the  sta- 
tion last  December  for  the  Greater 
New  York  opera  loving  public. 
Cover  of  the  folder  shows  in  cari- 
cature typical  listeners  of  the 
unique  WBNX  feature  which  is 
heard  Monday  through  Saturday, 
11  p.m.  to  midnight.  A  ci'oss-sec- 
tion  of  the  Opera  in  Bed  testi- 
monial file  is  contained  in  the 
folder,  as  well  as  a  short  descrip- 
tion of  the  program,  which  features 
a  complete  opera  each  evening  ex- 
cept Saturday,  when  excerpts  are 
presented  from  those  operas  not 
available  in  full  on  discs. 


Knoxville  Campaign 

THREE  Knoxville  stations.,  WBIR 
WNOX  WROI,  are  cooperating 
in  a  joint  trade  journal  campaign 
to  acquaint  national  advertisers 
with  the  increasing  size  of  the 
Knoxville  trade  area.  Strauchen 
&  McKim  Agency,  Cincinnati, 
handles  the  campaign. 


NBC  Brochure 

BROCHURE  has  been  issued  by 
NBC  on  its  Words  at  War  series, 
highlighting  press  reaction  to  the 
controversial  broadcast  Assign- 
ment U.  S.  A.,  and  the  book  upon 
which  it  was  based.  Presentation  is 
titled  "They  Sat  Up  and  Took 
Notice". 


'Worcester,  England  calling  WTAG 
Worcester,  Mass."  "London  calling 
WTAG  listeners."  These  are  established 
features  received  direct  on  WTAG's 
own  short  wave  equipment.  They  fre- 
quently include  many  noted  person- 
alities such  as  Mr.  Churchill  and  Sir 
Anthony  Eden,  and  other  outstanding 
wartime  events. 


Here  at  home  WTAG's  Mobile  Trans- 
mitter Unit  covers  news  and  makes 
news.  A  creative  force  of  Producers, 
Musical  Directors,  Home  Economists, 
Staff  Writers,  News  Editors,  and  a 
Publicity  Department  function  the  clock 
around.  There's  every  evidence  that 
this  is  a  Big  Station  inside  of  a  Big 
Market. 


PAUL    H.    RAYMER    CO.    National   Sales  Representatives 


WORCESTER 


ASSOCIATED    WITH    THE    WORCESTER  TELEGRAM-GAZETTE 


Promotion  Kit 

RCA  Victor  Division  of  RCA,  Cam- 
den, N.  J.,  which  has  an  exclusive 
recording  contract  with  the  Boston 
Symphony  Orchestra,  has  prepared 
a  sales  promotion  kit  tying  in  with 
the  orchestra's  Saturday  night  pro- 
grams sponsored  on  the  Blue  Net- 
work by  Allis-Chalmers  Co.  The 
dealers'  kit  includes  window  and 
counter  display  material  keyed  to 
the  theme  "Listen  to  the  Boston 
Symphony  Orchestra  on  the  air. 
Hear  them  on  Victor  records."  Ma- 
terial includes  a  booklet  on  the 
orchestra's  history. 

Plugs  for  Drugs 
WLW  Cincinnati  drug  trade  rela- 
tions department  has  initiated  a 
"Radio  Feature  Value"  weekly  pro- 
motion plan  in  cooperation  with 
the  Retail  Drug  Association  in  the 
WLW  area.  Each  week  an  item 
retailed  only  through  drug  stores 
is  selected  for  promotion  and  is 
featured  on  the  regular  Sunday 
WLW  druggist  broadcast.  Three 
spot  announcements  daily  are 
scheduled  in  addition  during  the 
preceding  week  to  help  the  retailer 
call  attention  to  the  featured  item. 
Further  aid  includes  bulletins  sug- 
gesting tie-in  counter  and  window 
displays. 

*  *  * 
WSLS  Plan 

TITLED  "Here  Is  Another  Plus 
for  WSLS  Program  Clients", 
WSLS  Roanoke,  Va.,  has  issued  to 
advertisers  and  agencies  a  promo- 
tion piece  designed  to  present  and 
explain  the  "WSLS  Program  Pro- 
motion Plan",  a  method  for  consist- 
ant  and  equitable  promotion  of 
sponsored  programs.  Under  the 
plan,  the  folder  states,  programs 
are  assigned  unit  values  according 
to  their  size  and  frequency,  and 
the  various  promotions  afforded 
each  is  prorated  accordingly  over 
a  two-month  period. 

*      *  * 

Book  Markers 

BOOK-MARKERS  promoting  the 
return  to  the  air  of  Betty  Wells' 
Book  Program  over  KRNT  Des 
Moines  are  being  distributed  from 
the  program  sponsor's  place  of 
business  and  through  the  Des 
Moines  public  library.  Printed  on 
light  green  cardboard,  marker 
contains  small  circle  cut  of  Miss 
Wells. 

&  *  * 

WLIB  Booklets 

WLIB  Brooklyn  distributed  two 
brochures  to  agencies  arid  adver- 
tisers in  April — "Listeners",  a 
description  of  the  WLIB  market 
based  on  C.  E.  Hooper  and  Pulse 
of  New  York  surveys;  and  "Pro- 
grams," a  detailed  account  of  all 
regular  programs. 

*  #  ❖ 

Score  Pads 

GIN  RUMMY  score  pads  in  sta- 
tion colors  of  blue  and  yellow  con- 
stitute the  latest  promotion  idea 
of  WPEN  Philadelphia.  The  copy, 
in  gin  rummy  terminology,  calls 
attention  to  WPEN  and  the  pad 
itself  features  an  extra  column  for 
figuring. 

Promotion  Program 

WTAG  Worcester,  Mass.,  on  April 
30  broadcast  a  special  program  key- 
noting  a  WTAG  drive  to  exploit  the 
station's  plans  for  covering  the  com- 
ing invasion.  Participating  on  the 
show  were  top  CBS,  BBC  (from 
London)    and  AP  newsmen. 
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LITTLE  RE-CONVERSION  NECESSARY  IN  PEORIA 

The  Committee  for  Economic  Development  chose  Peoria  as  a 
test  city  to  determine  post-war  employment  possibilities.  Forty- 
five  out  of  49  manufacturers  employing  97.6  per  cent  of  Peoria's 
industrial  manpower  reported.  The  conclusion  of  the  survey 
indicated  that  "only  about  1000  workers  will  be  dropped  from  a 
wartime  high  of  30,000  employees.  Factory  managers  have 
estimated  that  employment  can  be  maintained  at  near  the 
29,000  figure,  continuing  the  prosperity  of  the  district — ". 


WMBD 


FREE  AND  PETERS  INC. 
National  Representatives 


covers,  not  only  the  market  composed  of  the  people 
employed  in  these  industries;  but  the  whole  of 
Peoriarea.  This  area  consists  of  16  counties  in  the 
heart  of  Illinois'  rich  corn-belt  section.  Peoria 
is  the  center  of  this  populous  section  of  614,200 
persons  (greater  than  some  states)  and  WMBD 
serves  the  area  as  its  home  station.  No  national 
or  near-nationwide  advertising  campaign  can 
ignore  this  stable  Peoriarea — its  buying  power — 
or  WMBD's  complete  coverage. 

www 


SALUTE  TO 

Qx^h^Max  JjutctoA  (Ho.. 

The  Caterpillar  Tractor  Co.  holds 
the  proud  position  of  being  first  in 
the  world  in  the  production  of  track- 
type  tractors,  Diesel  engines  and  road 
machinery. 

When  the  war  began,  "Cater- 
pillar" products  were  diverted  from 
peace-time  uses  to  war  operations. 
No  plant  conversion  was  necessary; 
these  heavy,  earth-moving  machines, 
built  for  peacetime  jobs,  could  do  a 
war  job  equally  well. 

Today,  "Caterpillar"  powered 
equipment  is  out  in  front  helping  to 
win  the  beach  heads,  level  landing 
fields,  clear  ruins,  haul  supplies  .  .  . 
that  would  otherwise  require  thou- 
sands of  man  hours. 

The  75  acres  of  buildings  at  the 
Caterpillar  Tractor  Co.  and  the  20,000 
workers  are  ready,  when  the  war  is 
won,  to  continue  uninterrupted  pro- 
duction to  win  the  peace. 


PEORIA  BROADCASTING  COMPANY,  PEORIA,  ILLINOIS 


One  of  a  series  of  advertisements  saluting  Peoria  industry. 


Record  $500,000  for  Sale  of  a  Local 
Is  Paid  by  Washington  Post  for  WINX 


Mr.  Heller 


IN  A  RECORD-breaking  trans- 
action for  a  local  outlet,  WINX 
Washington  was  sold  last  week 
by  Lawrence  J.  Heller  to  Eugene 
Meyer,  editor  and  publisher  of  the 
Washington  Post, 
for  $500,000.  The 
transaction  was 
understood  to  be 
cash  with  the 
Post  to  take  over 
immediately  up- 
on FCC  ap- 
proval. 

WINX  began 
operation  in  De- 
cember,  1940, 
and  was  origin- 
ally licensed  to  Mr.  Heller,  Wash- 
ington attorney,  who  has  active- 
ly directed  the  station.  It  operates 
on  1310  kc  with  250  w,  plus  a  100 
w  suburban  booster  station. 

Mr.  Heller  and  his  wife  hold  ap- 
proximately 90%  of  the  station's 
stock.  Owners  of  the  balance  are 
Lt.  William  A.  Porter,  USNR, 
former  radio  attorney,  and  Richard 
K.  Lyon,  of  Washington.  Mr. 
Lyon,  who  acted  as  secretary  of 
the  company,  acquired  his  inter- 
est through  a  loan  of  $10,000  to 
Mr.  Heller. 

The  transaction  was  completed 
April  22  by  Messrs.  Meyer  and 
Heller.  The  Post  has  long  sought 
a  Washington  outlet  and,  it  is 
understood,  had  been  in  negotia- 
tion with  the  two  other  independ- 
ently   owned    outlets — WOL  and 


WWDC.  Counsel  for  Mr.  Heller 
in  the  transaction  is  Horace  L. 
Lohnes,  of  Dow,  Lohnes  &  Albert- 
son,  with  the  Post  represented  by 
Spencer  Gordon,  of  Covington, 
Burling,  Rublee,  Acheson  &  Shorb. 
Wayne  Coy,  assistant  to  Mr.  Meyer 
and  formerly  one  of  the  executive 
assistants  to  President  Roosevelt, 
also  was  identified  with  the  nego- 
tiations. 

It  was  expected  the  application 
will  be  filed  with  the  FCC  by  about 
May  10.  The  Post,  in  its  issue  of 
Sunday,  April  23,  carried  a  one- 
paragraph  page  one  item  announc- 
ing that  the  sale  had  been  nego- 
tiated, subject  to  FCC  approval. 

Early  in  April  an  application 
was  filed  with  the  FCC  for  the  sale 
of  WCOL  Columbus,  by  Kenneth  B. 
Johnston,  Columbus  attorney,  to 
Lloyd  A.  Pixley,  general  manager 
of  the  Fort  Industry  Co.  and  mem- 
bers of  his  family,  for  $250,000. 
So  far  as  is  known,  this  was  the 
previous  record  price  for  a  local 
outlet  [Broadcasting,  April  10]. 

It  is  understood  the  agreement 
provides  that  Mr.  Heller  shall  re- 
main as  manager  of  the  station 
for  a  specified  period  following  ap- 
proval of  the  transfer.  The  firm 
of  Loucks  &  Scharfeld,  through 
Philip  G.  Loucks,  will  handle  the 
transfer  proceedings  for  the  Post. 
The  newspaper  also  is  understood 
to  be  interested  in  television,  and 
already  has  filed  for  FM  through 
a  subsidiary  company. 


DUCKWORTH  SELLS 
KID  FOR  $100,001 

SALE  of  KID  Idaho  Falls,  Idaho, 
by  Jack  W.  Duckworth,  sole  owner, 
to  a  syndicate  of  Idaho  and  Utah 
businessmen  for  $100,001  has  been 
consummated  subject  to  FCC  ap- 
proval, according  to  applications 
filed  with  the  Commission  last 
week.  The  station  operates  on  1350 
kc.  with  500  w  night  and  5,000  w 
until  local  sunset  and  has  been 
operated  by  Mr.  Duckworth  for 
the  past  17  years. 

Purchasers  are  H.  F.  Laub,  of 
Logan,  Utah,  president  and  40  % 
owner  of  KVNU  Logan,  also  in  the 
electrical  contracting  business;  L. 
A.  Herdti,  Ogden  electrical  con- 
tractor; and  Walter  Bauchman, 
Idaho  Falls  electrical  contractor. 
Each  would  acquire  one-third  of 
the  capital  stock  of  KID. 

Mr.  Duckworth  has  not  an- 
nounced his  future  plans.  Prior 
to  the  establishment  of  KID,  he 
was  advertising  manager  on  the 
West  Coast  for  the  Dole  Pineapple 
Co.  and  participated  in  the  es- 
tablishment of  KMIC  Inglewood, 
Cal.,  in  1926.  Mr.  Duckworth 
caused  a  sensation  in  radio  last 
year  closing  down  the  station  for 
several  months,  because  of  the 
manpower  shortage.  KID  retui-ned 
to  the  air  however,  after  radio 
had  been  declared  essential  and  the 
chief  engineer  was  deferred. 


Sterling  Drug  in  S.A. 

SYDNEY  ROSS  Co.,  Latin-Ameri- 
can distributors,  Newark,  is  using 
a  sound  launch  to  bring  to  natives 
living  along  the  rivers  in  Colom- 
bia, S.  A.  entertainment  in  the  in- 
terests of  Mejoral  (aspirin)  Glos- 
toro  (hair  tonic)  Phillips  Milk  of 
Magnesia  and  other  Sterling  Drug 
products.  With  the  aid  of  an  am- 
plifier system,  "hemispheric  soli- 
darity" messages  are  aired  from 
the  boat. 


Crisis  Problem 

A  LOCAL  emergency  in  Cin- 
cinnati would  be  nothing 
short  of  disastrous  for 
WKRC  Cincinnati,  if  sales 
promotion  manager  Byron 
Taggart  doesn't  slow  down 
on  his  recruiting  efforts  for 
Ohio  State  guard  members. 
A  first  sergeant  of  Co.  H,  in 
the  guards,  Taggart  has  al- 
ready signed  up  David 
Grahm,  an  office  staff  mem- 
ber, as  a  private  in  the  same 
company.  Station  manager 
Ken  Church  is  a  captain  and 
commanding  officer  of  Co.  D. 


Disc  Campaigns 

THREE  SPONSORS  who  recently 
ordered  recorded  spot  announce- 
ments made  by  the  NBC  Chicago 
Radio  Recording  Division  under 
Frank  Chizzini,  include  the  Clyff- 
side  Brewing  Co.,  Cincinnati  (Fel- 
senbrau  beer)  on  six  stations, 
through  Stockton  -  West  -  Burkhart 
Adv.,  Cincinnati;  Eagle  Stamps  Co. 
(trading  stamps)  on  four  stations, 
through  Olian  Adv.  Co.,  St.  Louis; 
Coca-Cola  Bottling  Co.,  of  Chicago, 
35  stations  in  Great  Lakes  area, 
through  William  B.  Wisdom  Agen- 
cy, New  Orleans. 


Bu-Tay  On  Coast 

BU-TAY  PRODUCTS  Ltd.,  Los 
Angeles  (Raindrops,  detergent), 
in  a  13-week  campaign  starting 
May  1  will  use  daily  spot  an- 
nouncements on  14  stations  with 
others  to  be  added  to  the  list.  Cur- 
rent list  includes  KFSD  KWFT 
KGNC  KGA  KUTA  KOA  KTRH 
KTUL  WOAI  KOMA  KMJ  KGO 
KTSA  WFAA.  Agency  is  Glasser- 
Gailey  &  Co.,  Los  Angeles. 


Garland  Resigns 

PLANNING  to  devote  his  full 
time  to  his  duties  as  Mayor  of  Des 
Plaines,  111.,  and  his  campaign  to 
become  Representative  in  Congress 
for  the  7th  Congressional  District, 
111.,  Charles  H.  Garland,  assistant 
sales  manager  of  WBBM  Chicago, 
has  resigned,  effective  April  17.  On 
April  11  Garland  won  the  primary 
election  by  a  3-1  margin. 


0®\ 


POST-WAR  PROBLEMS  were  discussed  at  this  gathering  in  the  Ritz- 
Carlton,  Boston,  when  Vice-President  Henry  A.  Wallace  was  interviewed 
on  WLAW  Lawrence,  Mass.  Guests  of  the  station  for  the  broadcast  were 
(front  row  1  to  r)  :  Irving  E.  Rogers,  president,  Hildreth  &  Rogers  Co., 
licensee  of  WLAW;  Clement  Norton,  Boston  school  committee;  Hartwell 
Daley,  WLAW  commentator,  who  arranged  the  broadcast  and  inter- 
viewed Mr.  Wallace;  the  Vice-President.  Back  row:  Frank  Lee,  asso- 
ciate engineer;  Fred  Lafey,  chief  announcer;  George  Hinckley,  chief 
engineer;  Joseph  P.  Oakes,  program  manager,  all  of  the  WLAW  Staff. 


CBS  Video  Shows  90% 
Ad-lib  With  No  Scripts 

NEWS,  quiz  shows,  vaudeville 
documentary  programs  and  other 
material  of  an  impromptu  nature 
will  make  up  most  of  the  program 
material  when  CBS  resumes  live 
telecast  on  May  5,  Gilbert  Seldes, 
CBS  director  of  television  told  the 
Television  Press  Club  New  York, 
in  April. 

CBS,  with  the  theory  that  the 
thing  television  does  best  is  to 
bring  to  its  audience  the  unpre- 
dicted  event,  has  attempted  to 
carry  that  unrehearsed,  im- 
promptu atmosphere  into  their 
studio  presentations,  Seldes  stated. 

Murray  Grabhorn,  manager  of 
national  spot  sales  for  the  Blue 
network  and  president,  of  the 
Radio  Executives  Club,  outlined 
for  TPC  members  the  summer 
course  in  video  to  be  given  by  the 
REC. 


FTC  Stipulations 

TWO  stipulations  to  cease  certain 
representations  in  advertising 
were  announced  last  week  by  the 
Federal  Trade  Commission.  Corn 
Products  Refining  Co.,  New  York 
(Mazola),  and  C.  L.  Miller  Co., 
New  York,  agency  handling  Mazola 
advertising,  agreed  to  refrain 
from  representing  that  very  few 
foods  yield  a  food  factor  that 
Mazola  supplies  and  that  an  ingre- 
dient of  the  product  provides  vari- 
ous health  benefits.  Consolidated 
Drug  Trade  Products,  Chicago 
(New  Peruna  Tonic),  and  Ben- 
son &  Dall  Inc.,  Chicago,  which 
handles  its  advertising,  stipulated 
with  the  Commission  to  eliminate 
claims  that  preparation  is  a  pre- 
ventive against  colds  or  that  it 
will  build  resistance  to  colds. 


Hill  Using  NERN 

AS  PART  of  a  campaign  in  Cali- 
fornia and  New  England  for  its 
new  Dromedary  corn  muffin  mix, 
Hill  Bros.  Co.,  New  York,  is  using 
the  five-weekly  quarter-hour  Mar- 
jorie  Mills  program  on  the  New 
England  Regional  Network.  Firm 
promotes  other  products  on  NERN 
and  other  stations.  No  additional 
radio  is  contemplated  at  present. 
Agency  is  Biow  Co.,  New  York. 


Union  Pacific  Extends 

UNION  PACIFIC  Railroad,  Oma- 
ha, has  extended  its  sponsorship 
of  Your  America,  NBC,  5-5:30 
p.m.,  Saturdays,  to  Dec.  30,  for  a 
full  52-week  contract.  Agency  is 
the  Caples  Adv.  Co.,  Omaha. 


'Time'  Adds  Another  Show 

RADIO  PROGRAMS  department  of 
Time  magazine  has  prepared  a  tran- 
scribed quarter-hour  series  on  Ameri- 
can history  which  will  start  on  WQXR 
New  York  May_  7  under  sponsorship 
of  Eagle  Pencil  Co.,  New  York,  as  a 
weekly  feature.  Titled  The  Wonder  in 
America,  program  will  present  an  in- 
formal dialogue  between  a  hypotheti- 
cal businessman  and  a  town  librarian, 
bringing  in  the  country's  history  from 
the  days  of  Columbus  to  the  present. 
For  a  quarter,  listeners  may  obtain  a 
special  booklet  of  original  maps.  Dia- 
logue is  written  by  Carl  Carmer,  au- 
thor. Program  is  another  of  Time's 
educational  series  which  includes 
Let's  Learn  Spanish.  Agency  for 
Eagle  Pencil  is  Albert  Frank-Guen- 
ther  Law  Inc.,  New  York. 
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the  Schenectady  Market 


WHAT  HAS  a  bit  of  thread  to  do 
with  Schenectady?  Well,  from  a 
bit  of  thread,  carbonized,Thomas 
Edison  made  the  first  electric  light  bulb; 
and  from  his  principle  of  a  glowing  fila- 
ment in  a  vacuum  came  our  light  bulbs 
and  radio  tubes  of  today. 

Millions  of  them  are  made  in  Schenectady. 
It  is  a  city  of  highly-skilled  labor,  of  well- 
paid  executives,  of  rich,  outlying  coun- 
try. Today,  it  is  one  of  the  great  war-work 
centers  of  America.  Tomorrow,  when 
victory  comes,  Schenectady  will  resume 
its  immense  peacetime  industry.  There 
will  be  plenty  of  work  for  years  to  come 
in  Schenectady. .  .plenty  of  buying-power 
for  your  commodity. 

In  Schenectady,  WGY  covers  the  entire 
market  represented  by  central  New  York 
State  and  western  Massachusetts.  In  this 
area  —  the  "Hudson  Circle" — lie  nine 


leading  cities  where  employment  is  at  an 
all-time  peak  arid  some  of  the  richest 
farming  country  in  the  entire  East.  WGY 
delivers  this  market  to  advertisers  both 
by  day  and  by  night. 

WGY— SCHENECTADY 

One  of  Eleven  Essential  Stations 
in  Eleven  Essential  Markets 
Represented  by  NBC  Spot  Sales 

Today,  in  business,  as  in  living,  essential 
things  come  first. 

Here's  why  all  eleven  of  these  stations 
are  essential  to  you: 

1.  They  broadcast  to  55%  of  the  radio 
homes  in  the  U.  S. 


2.  They  are  in  markets  whose  buying 
power  is  34.2%  higher  than  the  coun- 
try's average. 

To  every  spot  broadcaster  in  America 
these  eleven  stations  are  as  essential  as 
the  filament  of  carbonized  cotton  was  to 
the  first  electric  light  bulb  —  as  the  city 
of  Schenectady  itself  is  to  the  electrical 
industry  today. 

WGY  is  a  great  time  buy  every  time. 

WGY— SCHENECTADY 
WEAF— New  York  KPO— San  Francisco 

WMAQ— Chicago  WBZ-A— Boston-Springfield 
KYW— Philadelphia  WTAM— Cleveland 

WRC— Washington  WOWO-WGL— Fort  Wayne 
KOA-Denver  KDKA-Pittsburgh 


NBC  SPOT  SALES 

A  SERVICE  OF  RADIO  CORPORATION  OF  AMERICA 


fHOUSAND  WATTS 
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Radio's  Invasion 

FOR  ALL  of  us  alive  today,  the  biggest 
story  since  Creation  is  about  to  break.  His- 
tory's most  perfect  and  best  coordinated  fight- 
ing machine,  under  supreme  command  of  Gen. 
Dwight  D.  Eisenhower,  is  poised  on  the  Brit- 
ish beach  awaiting  the  invasion  hour. 

Just  as  this  is  radio's  first  war,  it  is  radio's 
first  spot  news  coverage  of  an  invasion.  Prep- 
arations have  been  in  the  making  for  months. 
Every  network  has  its  invasion  staff  primed. 
Communications  facilities  have  been  vastly 
augmented.  Around  the  clock  coverage  will  be 
provided  by  American  radio  as  long  as  condi- 
tions warrant. 

Radio,  as  the  most  speedy  of  the  news 
media,  faces  another  supreme  challenge.  The 
plans  have  been  made  by  our  best  radio  and 
news  brains — on  this  side  by  Byron  Price, 
chief  of  the  Office  of  Censorship,  and  Elmer 
Davis'  OWI  experts,  and  the  military;  over 
there  by  such  men  as  Col.  David  Sarnoff,  on 
active  duty  with  the  Signal  Corps;  William 
S.  Paley,  on  special  OWI  assignment;  Comdr. 
Harry  C.  Butcher,  naval  aide  to  Gen.  Eisen- 
hower and  Col.  Ed  Kirby,  chief  of  the  Army's 
Radio  Branch  at  Washington  headquarters, 
who  has  just  returned  from  a  special  mission. 

Radio  has  never  faced  a  greater  respon- 
sibility. It  is  a  grim,  grave  assignment — cov- 
ering mass  invasion  on  the  spot  with  split- 
second  timing  and  with  mothers,  wives  and 
children  on  the  loudspeaker  end.  It  takes  sane, 
sober  handling.   Radio  will  do  it. 

What's  the  Rush? 

UNBEKNOWNST  to  most  people  in  radio,  a 
battle  is  being  waged  behind  the  technical 
scenes  between  FM  and  television.  Both  aspire 
to  the  same  portion  of  the  ultra-high  frequency 
spectrum  for  post-war  development.  Neither 
proposes  to  be  dislodged  from  the  lower  por- 
tion of  the  uhf  band,  insisting  that  each  is 
entrenched  and  that  to  be  booted  into  the 
higher  reaches  (above  100,000  kc)  would  re- 
tard introduction  of  their  service  when  the 
existing  freezes  are  lifted. 

The  fight  rages  within  the  closed  sessions 
of  the  FM  and  television  panels  of  the  Radio 
Technical  Planning  Board,  created  last  Feb- 
ruary to  devise  post-war  allocations  for  all 
radio  services.  This  board  reports  to  the  FCC, 
which  decides  upon  allocations.  The  way 
things  appear  now,  however,  the  issue  prob- 
ably will  be  settled  only  after  the  Commis- 
sion holds  hearings  and  decides  for  itself  the 
present  and  prospective  states  of  the  two  new 
radio  arts  as  weighed  against  the  require- 
ments of  other  services. 

There  has  been  too  much  confusion  about 
FM  and  television  allocations.  Some  compe- 
tent engineers  contend  there  just  isn't  enough 
information  available  to  determine  where  op- 
timum service  will  be  attainable  for  these 
and  other  post-war  services.  The  FCC  is 
making  continuous  studies  of  FM  propaga- 
tion phenomena.  It  also  has  available  the  re- 
sults of  private  video  experimentation.  This 
information    must   be   analyzed  scientifically 


and  dispassionately.  Secret  information  now 
known  only  to  the  military  also  will  prove 
useful. 

But  the  question  arises  as  to  how  long  the 
public  should  be  kept  waiting.  It  is  recognized 
that  both  FM  and  television,  technically,  will 
broaden  radio's  horizons  and  that  both  can 
function  acceptably  today.  It  isn't  yet  deter- 
mined, beyond  doubt,  that  the  present  stan- 
dards and  systems  and  proposed  allocations 
are  the  most  economical  or  best  suited  for  over- 
all service. 

There  is  evident  a  need  for  less  heat  and 
more  wisdom  in  the  appraisal  of  the  technical 
aspects  of  post-war  allocations.  And  there  also 
is  apparent  a-  need  for  less  high-pressure 
selling  of  these  services  all  down  the  line. 

The  primary  function  of  radio  is  preser- 
vation of  life  and  property — to  provide  ser- 
vices for  which  wire  lines  are  not  suited.  These 
include  aviation  and  marine,  to  some  degree 
the  military,  Government  and  police.  But  this 
doesn't  mean  that  non-public  services  should 
commandeer  everything  to  the  exclusion  of 
broadcast  or  public  services. 

There  has  been  loose  talk  about  FM  stations 
in  every  nook  and  cranny  of  the  country. 
Small  newspapers — -weeklies  as  well  as  dailies 
- — are  being  importuned  to  rush  to  the  FCC 
for  assignments.  Tall  stories  about  installing 
stations  for  a  few  thousand  dollars,  and  oper- 
ating them  for  peanuts,  are  being  peddled. 
Publishers  are  told  they  missed  the  boat  in 
the  '20's  on  standard  stations  and  that  they 
shouldn't  miss  this  time. 

The  facts  are  that  it  costs  every  bit  as 
much  to  install  and  operate  an  average  FM 
station  as  it  does  an  AM.  An  analysis  of  the 
140-odd  pending  applications  discloses  that 
the  average  cost  for  plant  equipment  alone  is 
$60,000  [Broadcasting,  April  24].  And  that 
doesn't  include  studios,  high-fidelity  acoustical 
treatment  or  offices,  let  alone  personnel,  pro- 
gramming, music  libraries,  copyright  fees, 
studio  equipment  and  other  factors.  Television 
costs  will  be  infinitely  higher. 

FM  will  open  up  almost  unlimited  oppor- 
tunities for  stations — in  contrast  to  the  limi- 
tations of  the  existing  standard  band,  crammed 
with  some  900  stations.  So  why  the  rush? 
Many  a  small  fortune  may  be  lost  if  novices 
make  FM  a  gold-rush  by  attempting  to  operate 
in  uneconomic  markets  or  over-serviced  areas. 
They  may  find  it  a  mirage. 

It's  important,  certainly,  to  get  the  alloca- 
tions settled  as  promptly  ,  as  possible,  so  manu- 
facturers can  design  transmitters  and  receivers 
responsive  to  the  selected  frequency  ranges. 
But  the  guess-work  should  be  taken  out  of  the 
allocations  before  then.  We're  told  about  tubes 
capable  of  generating  sufficient  power  to  sup- 
ply transmitters  operating  above  400  mc.  and 
about  color  television  in  the  higher  frequen- 
cies. There's  also  speculation  about  narrower 
channels  for  FM  to  provide  assignments  for 
additional  hundreds  of  stations.  Until  equip- 
ment is  satisfactorily  demonstrated  and  these 
developments  are  removed  from  the  realm  of 
theory,  they  shouldn't  be  used  to  retard  in- 
troduction of  new  services.  The  automobile 
wasn't  held  up  until  the  development  of  four- 
wheel  brakes.  Motion  pictures  didn't  wait  for 
technicolor.  The  arts  catch  up  with  progress. 

There  is  no  time  to  waste.  But  certainly 
there  isn't  any  need  today  to  rush  at  break- 
neck speed  when  some  of  the  vital  technical 
answers  aren't  known. 


KENNETH  BRYANT  WARNER 

PROFESSIONAL,  amateur  for  25  years 
is   Kenneth  Warner's   distinctive  claim 
to  fame.  When  he  started  calling  "CQ, 
CQ,"  up  and  down  the  hollows  of  the 
Mississippi  River  Valley  back  in  pre-World 
War  I  days,  he  little  realized  he  was  tuning 
in  a  lifetime  career. 

The  answer  "came  in"  when  the  American 
Radio  Relay  League  on  April  26,  25  years  ago, 
chose  him  as  secretary  and  general  manager, 
chief  of  its  headquarters  staff  and  the  editor 
of  QST,  its  official  organ.  He  has  been  the 
country's  "No.  1  ham"  ever  since. 

In  celebration  of  the  anniversary,  congratu- 
latory letters,  led  by  a  message  from  the 
President,  arrived  from  all  over  the  country. 
The  League  gathered  them,  without  Mr.  War- 
ner's knowledge,  into  a  memorial  volume  pre- 
sented to  him  on  the  26th,  as  a  tangible  record 
of  the  admiration  he  has  earned. 

Guarding  the  league  against  aggression  by 
other  interests  hungry  for  space  on  the  air, 
and  protecting  its  rights  against  legislative 
threats,  Kenneth  Warner  was  the  pilot  that 
charted  the  ARRL  through  the  broadcast  boom 
of  the  20's. 

Through  QST  he  encouraged  the  early  ap- 
plication of  vacuum  tube  continuous  wave 
transmission  by  amateurs.  He  sponsored  first 
the  development  of  international  high-fre- 
quency communication  and  later  the  ama- 
teur's pioneering  investigation  in  the  ultra- 
high frequency  region,  now  familiar  as  the 
territory  in  which  FM,  television,  radar  and  a 
host  of  secret  war  devices  operate.  Some  of 
the  League's  investigations  of  nearly  ten  years 
ago  still  represent  basic  material  with  respect 
to  transmission  phenomena.  At  the  outset  of 
the  present  war  amateurs  were  the  best  in- 
formed group  in  the  country  on  the  perform- 
ance of  frequencies  around  40-100  mc. 

The  tremendous  growth  of  the  League  be- 
comes evident  with  a  comparison  of  member- 
ship figures  of  the  period  of  two  wars.  There 
were  about  8,000  amateurs  in  the  country  at 
the  beginning  of  World  War  I,  58,000  at  the 
beginning  of  World  War  II.  Within  a  year 
after  the  resumption  of  amateur  radio  there 
probably  will  be  100,000  amateurs,  partly  be- 
cause of  the  large  number  who  are  learning 
about  it  in  the  services  through  use  of  the 
League's  publications  for  training  purposes. 

Soon  after  World  War  I  had  closed  down 
amateur  operations  the  League,  founded  in 
1914  to  fill  the  need  for  a  national  non-com- 
mercial association  of  transmitting  radio 
amateurs,  suspended  its  activities.  Clarence 
D.  Tuska,  its  secretary  and  editor-publisher 
(Continued  on  page  4-0) 
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PROBLE 

where  is  the  engineer? 


WMFM,  The  Milwaukee  Journal  FM  station,  is  on  the  air,  but 
where  is  the  master  control  board  engineer? 

Frankly,  it  doesn't  matter.  The  WMFM  master  control  board  is  a 
unique,  automatic  device  that  needs  to  be  checked  only  when  a 
program  starts. 

To  fully  utilize  all  the  inherent  advantages  of  Frequency  Modulation 
broadcasting,  no  expense  was  spared  in  providing  the  finest  possible 
equipment  for  WMFM. 


Equipment  and  facilities  give  a  station  technical  perfection.  WMFM 
has  added  to  that  a  well  planned  schedule  of  distinctive,  quality 
programs  keyed  to  the  wants  and  needs  of  the  community. 

Little  wonder  then  that  WMFM  has  become  a  regular  visitor  in 
thousands  of  homes.  The  WMFM  combination  of  FM  and  sound 
programming  has  struck  a  responsive  note  in  Wisconsin. 

When  planning  your  fall  radio  campaigns,  remember  the  call  letters 
WMFM  .  .  .  Milwaukee.  You  will  find  an  eager,  receptive 
audience. 


WMFM 


THE  miLUlflUKEf  JOURNAL  Ml  STflTIOIl 


Member  —  The  American  Network 
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COLUMBIA  NETWORK 

*  NORTH  CAROLINA 

Represented  by  Howard  H.Wilson  Co. 


Our  Respects  to 

(Continued  from  page  38) 

of  QST,  carried  on  for  a  short  time, 
then  locked  the  door  and  hung 
out  a  "Gone  to  War"  sign  for  him- 
self. 

The  ARRL  stagnated  for  a  year- 
and-a-half.  Memberships,  which 
had  grown  to  several  thousand, 
lapsed  and  the  burgeoning  move- 
ment of  amateur  radio  entered  a 
state  of  suspended  animation. 

Yet  the  spark  stayed  alive  in 
the  "hams"  serving  their  country 
in  uniform — especially  K.  B. 
Warner,  Air  Service  lieutenant 
stationed  in  Washington,  D.  C. 

His  pre-war  signals  9JT  and 
9FW  were  practically  one  with  the 
air  currents  in  the  giant  conduit 
that  is  the  Mississippi  River  Val- 
ley. He  was  a  member  of  the  his- 
toric "Green  Ink"  gang,  a  group 
of  leading  Valley  amateurs  whose 
fraternalism  was  signified  by  the 
use  of  green  ink  on  all  correspond- 
ence. The  symbol  was  still  evident 
on  his  20th  anniversary  with  the 
ARRL  when  the  staff  presented 
him  with  a  dual  desk  set,  one  of 
the  pens  filled  with  green  ink. 

In  Last  War 

Came  the  last  war,  and  Kenneth 
Warner  volunteered.  Assigned  to 
radio  communications,  he  received 
intensive  training  at  Columbia  U. 
and  was  commissioned  a  second 
lieutenant,  serving  as  radio  in- 
structor at  the  Air  Service  School 
at  Ellington  Field,  Tex.,  and  later 
returned  to  Columbia  as  instruct- 
or. The  end  of  the  war  found  him 
Assistant  Technical  Officer,  Radio 
Branch,  Training  Section  at  Boil- 
ing Field,  Washington. 

About  this  time  Lt.  Clarence 
Tuska,  who  had  been  the  American 
Radio  Relay  League  secretary  and 
editor-publisher  of  QST,  began 
making  plans  to  revive  the  ARRL. 
Knowing  of  Kenneth  Warner's 
radio  record  and  his  work  in  the 
Army,  Lt.  Tuska,  together  with 
Hiram  Percy  Maxim,  president  of 
the  League,  invited  Lt.  Warner  to 
Hartford  in  February,  1919  to  dis- 
cuss the  ARRL's  future. 

One  month  later  he  was  elected 
secretary  at  a  Board  meeting  in 
New  York.  That  was  the  famous 
meeting  at  which  the  staunch  ama- 
teurs who  comprised  the  board 
pitched  money  from  their  own 
pockets  into  a  hat  to  provide 
funds  for  a  miniature  edition  of 
QST  to  be  sent  to  all  former  mem- 
bers calling  them  back  into  the 
fold. 

It  took  a  strong  brand  of  faith 
to  stake  a  career  on  a  prospect  as 
impossible  as  amateur  radio 
seemed  at  the  time.  That  K.  B. 
Warner  had  that  kind  of  faith 
explains  much  of  the  subsequent 
progress  of  the  League,  in  the  face 
of  heavy  opposition. 

A  few  days  after  the  8-page  leaf- 
let had  sounded  the  call  to  return, 
the  boys  began  responding  as  if 
they  had  been  drafted.  Member- 
ships rolled  in,  and  within  a  year 


the  total  exceeded  pre-war  levels. 
In  November,  1919  after  a  severe 
legislative  battle,  amateur  radio 
was  restored  to  the  air. 

In  1925  he  went  to  Paris  with 
Hiram  Percy  Maxim  to  partici- 
pate in  the  formation  of  the  Inter- 
national Amateur  Radio  Union,  a 
federation  of  national  amateur  so- 
cieties of  which  Maxim  and  he 
were  elected  president  and  secre- 
tary respectively. 

Ham's  Spokesman 

For  20  years  he  has  been  the 
amateurs'  spokesman  in  Federal 
regulatory  matters,  first  before 
the  Dept.  of  Commerce,  next  the 
old  Federal  Radio  Commission 
and  now  the  FCC.  As  technical 
advisor  to  U.  S.  delegations  and 
as  representative  of  organized 
amateur  radio  he  has  attended 
many  international  conferences. 
Among  them  are  the  International 
Radio-telegraph  Conference  at 
Washington  in  1927,  the  Interna- 
tional Telecommunications  Con- 
ferences at  Madrid  in  1932,  and 
in  Cairo  in  1938,  the  CCIR  meet- 
ing at  the  Hague  in  1929,  Copen- 
hagen in  1931  and  Lisbon  in  1934, 
as  well  as  the  Inter-American  con- 
ference at  Habana  in  1937. 

Through  his  balanced  judgment 
and  clear  vision,  the  ARRL.  has 
grown  from  World  War  I  lapse 
of  operations  to  its  present  state 
as  the  foremost  hobby  organization 
in  the  world.  In  World  War  II, 
that  same  ideal  of  patriotic  serv- 
ice has  motivated  its  conversion 
from  the  status  of  a  service  organ- 
ization to  that  of  a  contributing 
war  agency  performing  vital  func- 
tions of  recruiting  and  training. 

Kenneth  Warner's  personal 
background  is  as  colorful  as  his 
career.  He  was  born  at  Cairo,  111., 
Oct.  3,  1894.  His  father  operated 
a  supply  store  for  Mississippi 
River  stern-wheelers,  and  the  boy 
grew  up  in  the  river-front  Mark 
Twain  atmosphere,  to  which  he 
still  refers  nostalgically.  After 
business  school  he  worked  as  ac- 
countant for  a  cooperage  concern, 
and  later  as  a  railroad  freight- 
routing  agent.  Then  radio  caught 
his  imagination. 

Many  Honors 

On  April  29,  1920,  he  married 
Anita  Zimmer  of  Rochester,  N. 
Y.  They  have  two  children,  Betty- 
jean,  a  senior  at  Smith  College,  and 
Richard,  now  in  his  last  year  at 
Loomis  Prep  School,  Windsor, 
Conn,  and  headed  toward  a  V-7 
course. 

Mr.  Warner  is  a  fellow  of  the 
Institute  of  Radio  Engineers,  an 
honorary  member  of  the  Asocia- 
cion  EAR,  Nederlandsche  Ver- 
eeniging  voor  Internationaal  Ra- 
dioamateurisme,  Reseau  Beige, 
Radio  Club  de  Cuba,  Rede  dos 
Emissores  Portugueses,  Union  de 
Radioemissores  Espanoles.  He  has 
membership  in  the  Hartford  Golf 
Club  and  the  National  Press  Club 
in  Washington. 

Congratulations,  Ken  Warner, 
and  73! 


'  NOTES 


CHESTER  J.  LA  ROCHE,  chair- 
man of  the  executive  committee  and 
board  member  of  the  Blue  Network 
and  also  chairman  of  the  War  Ad- 
vertising Council,  will  return  to  New 
York  early  in  May,  according  to  in- 
formation received  from  Phoenix, 
where  he  has  spent  the  last  two  months 
recuperating  from  last  winter's  illness. 

GEORGE  C.  BIGGAR,  in  charge  of 
employe  relations  of  WLW-WSAI- 
WLWO  Cincinnati,  on  May  1  observes 
his  20th  anniversary  in  radio.  He  be- 
gan May  1,  1924  with  WLS  Chicago. 

ROBERT  D.  ENOCH,  general  man- 
ager of  KTOK  Oklahoma  City,  will 
remain  in  that  capacity  under  the  new 
ownership  of  the  station,  O.  L.  (Ted) 
Taylor,  announced  last  week.  The  FCC 
approved  Mr.  Taylor's  purchase  of 
KTOK  for  $150,000  a  fortnight  ago 
[Broadcasting,  April  24]. 

N.  P.  COLWELL  of  the  Chicago  sales 
staff  of  Joseph  Hershey  McGillvra  Inc. 
has  been  transferred  to  the  New  York 
office  of  the  company  and  Robert  S. 
Russell  of  the  firm's  New  York  office, 
transfers  to  Chicago. 

JACK  KELLY,  a  member  of  the  sales 
staff  of  WOOL  Columbus  for  several 
years,  has  been  named  manager  by 
Kenneth  B.  Johnston,  president  and 
former  station  head.  The  station  has 
been  sold  to  the  Pixley  interests,  sub- 
ject to  FCC  approval  [Broadcasting, 
April  10]. 

CAPTAIN  ROY  POWELL,  former 
manager  of  WCOS  Columbia,  S.  O, 
is  now  personal  secretary  to  General 
Dwight  D.  Eisenhower. 

JOHN  A.  DOBYNS,  commercial 
manager  of  KGER  Long  Beach,  Cal., 
on  leave  with  the  Army  Signal  Corps, 
has  been  promoted  to  a  majority.  He 
was  commissioned  as  a  captain  two 
years  ago,  and  his  most  recent  assign- 
ment was  Camp  Kohler,  Calif. 

CHARLES  A.  SMITHGALL,  manag- 
ing director  of  WAGA  Atlanta,  has 
been  elected  a  member  of  the  board 
of  directors  of  Fort  Industries  Co., 
operating  stations  in  Ohio,  West  Vir- 
ginia and  Georgia.  He  joined  WAGA 
in  1941  and  became  managing  direct- 
or in  1942. 

EDWARD  E.  HALL,  of  the  CBS 
station  relations  department,  is  the 
father  of  a  girl. 

CAROLYN  MAUS,  of  NBC's  spot 
sales  department,  has  joined  the 
WAVES. 


KSCI 

POC  ATE  LLO  •  IDAHO 
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Double  talk?  No-trouble  talk! 


TRAFFIC'S  CODE:  CON  (correction) 
NOUMEA  (Pacific  pick-up  point)  LULU 
(Honolulu)  CAMP  CALLEN  CAL  (Camp 
Callen,  Calif.)  FEEDXsend)  REG  (regular) 
FAX  (facilities)  MIKE  LEAD  (one-way 
circuit)  FABLE  (high-grade  leased  wire). 


Or  rather  the  kind  of  talk  that  helps  NBC 
avoid  trouble. 

Daily,  hundreds  of  these  telegraphic  mes- 
sages, abbreviated  into  lingo  unfathomable 
to  all  but  the  initiated,  are  handled  by  the 
NBC  department  known  as  Traffic. 

Traffic's  teletypes  clatter  night  and  day 
in  piling  up  a  staggering  total  of  messages 
.  .  .  enough  to  meet  the  daily  telegraphic  re- 
quirements of  a  city  as  large  as  Schenectady, 
N.  Y.,  or  Trenton,  N.  J. 

75,000  messages  a  month  .  .  .  ordering, 
improving,  testing,  renting,  buying  facili- 
ties .  .  .  grinding  out  a  daily  mass  of  opera- 
tions, business  and  program  details. 

Yes,  every  "fax"  and  "fable"  is  checked 

They  all  tune  to  the 


and  double-checked  before  a  program  goes 
on  NBC — whether  it's  a  routine  studio 
broadcast  from  NY,  Chi,  or  San  Fran  or  a 
pick-up  from  Algiers,  Noumea  or  "lulu." 

What's  all  this  got  to  do  with  selling 
products  and  good  will  by  radio?  A  lot. 

Traffic's  messages  mold  the  network 
into  a  smoothness  of  presentation  which 
would  be  impossible  without  all  this  ad- 
vance planning  and  attention  to  detail. 

★  ★  ★ 
It's  the  grand  total  of  all  these  "little 
things"  which  has  taught  advertisers  and 
listeners  alike  that  they  can  rely  on  NBC 
.  .  .  help  give  NBC  its  leadership  and  popu- 
larity .  .  .  help  make  NBC  "the  Netivork  Most 
People  Listen  to  Most." 


ational  roadcasting  ompany 


America's  No.  1  Network 

M 


It's  a  National  Habit 


A  Service  of  Radio 
Corporation  of  America 


Alert  to  the  wisdom  of  the  old 
adage  "Knowledge  is  Power," 
smart  time  buyers  keep  well 
informed  on  the  best  buys 
in  radio  for  results. 


Here's  why  they  always 
choose  KOA: 

*  Dealer  Preference  (68.8%) 
**  Listener  Loyalty  (69%) 

NBC  Programs  (9  out  of 

top  10) 

Coverage  (Parts  of  7  states) 
Power  (50,000  Watts) 


*Ross  Federal  Survey 
**NBC  Tale  of  412  Cities 


Few  Stations  in  the 
Nation  Can  Equal 
KOA's  Dominance! 


mm 


C.  E.  SIEGWARTH,  formerly  with 
Specialty  Sales,  subsidiary  of  WLW 
Cincinnati,  has  joined  the  sales  staff 
of  WJW  Cleveland. 

SANGSTON  HETTLER  Jr.,  former- 
ly of  Foote,  Cone  &  Belding,  Chicago, 
and  Wrigley  Co.,  has  joined  the  Chi- 
cago office  of  Radio  Sales,  WBBM 
Chicago.  He  replaces  Gordon  Owen, 
now  with  the  WBBM  eastern  sales 
staff  in  the  New  York  office  of  Radio 
Sales. 

REG  BEATTIE,  commercial  mana- 
ger of  CHML  Hamilton,  on  April 
29  married  May  Royle  of  Kelowna, 
B.  C. 

PAUL  BRINES,  formerly  Chicago 
manager  for  Broadcasting,  and  cur- 
rently public  relations  director  for 
the  George  May  Co.,  Chicago  indus- 
trial engineers,  is  the  father  of  a  girl. 

DR.  GUILLERMO  MARINO,  head 
of  Lima,  Peru,  law  firm  of  Marino, 
Martinez  &  Pasara,  and  active  in 
work  of  Ministry  of  Finance  &  Com- 
merce, has  joined  Hollywood  staff  of 
radio  division  of  GIAA,  as  Latin 
American  advisor  and  script  writer. 

MILDRED  COGLEY,  on  leave  from 
Fort  Industry  Co.  to  act  as  secretary 
to  J.  Harold  Ryan,  former  Assistant 
Director  of  Censorship  and  now  presi- 
dent of  the  NAB,  will  return  to 
WWVA  Wheeling,  W.  Va.,  Fort  In- 
dustry station,  after  a  few  weeks' 
vacation.  She  had  been  with  WWVA 
for  11  years  before  joining  the  Office 
of  Censorship. 

ROY  McLAUGHLIN,  a  member  of 
the  WENR  Chicago  and  BLUE  Net- 
work spot  sales  staff,  has  joined  the 
sales  department  of  the  Blue  Net- 
work central  division. 

DEE  COE,  resident  manager  of 
WIND  Gary,  Ind.,  is  the  father  of 
a  girl. 

GILBERT  MeCLELLAND,  sales 
promotion  manager  for  Mutual  in 
Chicago,  is  the  father  of  a  boy. 

WALTER  EMERSON,  formerly  an 
attorney  with  the  New  York  office  of 
Alien  Property  Custodian,  has  joined 
the  central  division  of  the  Blue  as  le- 
gal counsel. 

FRANK  M.  HEADLEY,  president 
of  Headley-Reed  Co.,  New  York,  sta- 
tion representatives,  the  father  of  a 
girl. 

JAMES  M.  GAINES,  assistant  direc- 
tor of  NBC  advertising  and  promotion 
department,  on  April  21  became  the 
father  of  a  girl. 

LOUIS  M.  PARK,  formerly  with 
Stewart-Warner  Co.,  Chicago,  as  su- 
pervisor of  radio  and  home  appliance 
sales  statistics  and  orders,  has  been 
appointed  an  executive  assistant  on 
sales  development  by  Admiral  Corp., 
Chicago. 


Campbell  Promoted 

PAT  CAMPBELL,  director  of 
public  and  stations  relations  for 
Don  Lee  Broadcasting  System, 
Hollywood,  has 
assumed  added 
duties  as  execu- 
tive assistant  to 
Willet  H.  Brown, 
vice  -  president 
and  assistant 
general  mana- 
ger. Tony  L  a 
Frano,  war  pro- 
gram director, 
has  taken  over 
full  program  di- 
rector duties,  replacing  Sid  Fuller, 
resigned.  Mr.  Fuller  becomes  full- 
time  writer-newscaster  of  the 
thrice-daily  quarter-hour  Broad- 
way News,  effective  May  15,  spon- 
sored by  Broadway  Department 
Store.  Mr.  La  Frano  has  been 
with  the  network  eight  years. 


Mr.  Campbell 


Officer  in  a  Day 

FROM  buck  private  to  Lieutenant 
(j.g.)  in  one  day  was  the  experi- 
ence of  John  C.  McCloy,  former 
manager  of 
W  K  A  T  Miami 
Beach.  After  two 
rweeks  of  basic 
Army  training 
at  Keesler  Field, 
Miss.,  his  Army 
career  was  ter- 
minated when  his 
application  for  a 
commission, 

. ,   __  _,,  made   some  time 

Lt.  McCloy       before  his  army 

induction  was  granted  by  the 
Navy.  Lt.  McCloy  graduated  from 
the  U  of  Miami  in  1930  and  after 
four  years  in  Pittsburgh,  where 
he  was  affiliated  with  Westing- 
house  Electric  Co.,  and  KDKA, 
he  spent  five  years  in  Rockford, 
111.,  as  part  owner  and  program 
manager  of  WROK.  In  1939  he  re- 
turned to  Miami  and  for  the  last 
five  years  has  been  general  mana- 
ger of  WKAT. 


Bannerman  at  AMA 

GLENN  BANNERMAN,  presi- 
dent and  general  manager  of  the 
Canadian  Assn.  of  Broadcasters, 
will  be  principal  speaker  at  a 
luncheon  meeting  of  the  Ameri- 
can Marketing  Assn.,  at  the  Mur- 
ray Hill  Hotel,  New  York,  May  11. 
He  will  give  the  first  U.  S.  repre- 
sentation of  the  Canadian  Bureau 
of  Broadcast  Measurement,  coop- 
erative industry  movement  to 
standardize  and  simplify  station 
coverage  claims.  J.  Harold  Ryan, 
NAB  president  will  introduce  Mr. 
Bannerman.  Meeting  is  one  of  a 
series  of  AMA  radio-in-wartime 
luncheons  under  the  chairmanship 
of  George  H.  Allen,  recently  ap- 
pointed general  manager  of  the 
Cooperative  Analysis  of  Broad- 
casting. 


Clemmens  A.  Kracht 

CLEMMENS  A.  KRACHT,  of  the 
New  York  sales  staff  of  Howard  H. 
Wilson  Co.,  died  suddenly  of  a 
heart  attack  April  20  at  his  home 
in  Brooklyn.  Before  joining  the 
Wilson  organization  about  a  year- 
and-a-half  ago,  Mr.  Kracht  had 
been  with  WINS  and  WMCA  New 
York.  Previously  he  had  been  na- 
tional advertising  manager  of  the 
New  York  Times  and  advertising 
director  of  the  Chattanooga  Times. 
He  leaves  a  daughter,  Emile,  and 
a  son,  John. 


Quaker  Oats  on  Blue 

QUAKER  OATS  Co.,  Chicago 
(Aunt  Jamima  flours),  on  June  19 
will  begin  sponsorship  of  a  musi- 
cal program  on  the  Blue  Network, 
Monday  through  Friday,  10:40- 
10:45  a.m.,  with  a  repeat  for 
mountain  and  West  Coast  stations 
from  1:55-2  p.m.  Contract  is  for 
52  weeks.  Agency  is  Sherman  K. 
Ellis  Adv.,  Chicago. 


Political  Time  Views 

CANADIANS  in  a  recent  Gallup 
Poll  wer.fi  71%  in  favor  of  putting 
a  limit  to  the  amount  of  time  political 
parties  can  buy  on  radio  stations  at 
elections.  Only  22%  wanted  no  limit. 
In  Quebec  the  majority  in  favor  of 
a  limit  was  lower  than  all  Canada, 
with  slightly  over  50%  in  favor  of  a 
limit. 


ED  WALLACE  has  returned  from 
the  South  Pacific  area  where  he  served 
as  NBC  correspondent  with  head- 
quarters in  Australia,  and  has  joined 
NBC's  Cleveland  affiliate  WTAM  as 
news  commentator. 

LARRY  NIXON,  at  one  time  asso- 
ciated with  WMCA  and  WNEW 
New  York  and  more  recently  in  in- 
dustrial public  relations,  has  joined 
The  Billboard,  amusement  trade  pa- 
per, as  assistant  to  the  publisher. 

GEORGE  LEWIS,  former  news  edi- 
tor in  Mutual's  press  department, 
has  been  assigned  to  the  network's 
exploitation  department.  Jean  Baer, 
general  writer  in  the  press  depart- 
ment, has  been  made  news  editor. 

CLARE  DAVISON,  formerly  in  the 
CBS  press  department,  has  joined 
WNEW  New  York  as  assistant  to 
Joe  Ransom,  publicity  director. 

VINCENT  DEMPSEY,  free-lance 
script  writer  for  the  past  six  months, 
formerly  writer  on  Vicks  Vapo-Rub's 
News  for  Women,  on  CBS  and  Gen- 
eral Electric  Co.'s  CBS  broadcasts 
with  Frazier  Hunt,  has  joined  the 
Blue  network  script-writers  staff,  re- 
placing Len  Finger,  who  has  resigned 
to  do  free-lance  radio  writing. 

BERT  LOWE,  former  announcer  of 
WKNY  Kingston,  N.  Y.,  has  joined 
the  announcing  staff  of  WBYN 
Brooklyn,  N.  Y. 

PEDE  WOODS,  announcer  of  KQW 
San  Francisco,  has  been  inducted  into 
the  Army. 

GORDON  WILLS,  announcer  of 
KQW  San  Francisco,  married  Vera 
Dutton,  San  Francisco,  on  April  23. 

ELMER  H.  DRESSMAN,  former 
city  editor  of  the  Cincinnati  Post  and 
for  the  last  12  years  with  WCKY 
Cincinnati  in  continuity  and  public 
relations,  leaves  the  station  May  15 
to  return  to  newspaper  work  in  Mi- 
ami. He  has  not  announced  his  new 
connection. 

JIM  GREBE  is  now  sports  announc- 
er with  WCOS  Columbia,   S.  C. 

ROY  DARBY,  announcer  at  WCOS 
Columbia,  S.  C,  married  Lalla  Sulli- 
van April  22. 

LARRY  BERNS,  CBS  producer,  and 
his  wife,  freelance  radio  actress 
known  as  Sandra  Gould,  are  the  par- 
ents of  a  boy. 

KAY  WREN,  former  freelance  script- 
writer, has  joined  the  continuity  staff 
of  WSRR  Stamford,  Conn. 


"It  was  over  WFDF  Flint  that  I 
first  heard  'Anchors  Aweigh'." 
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for  finer  radios  tomorrow 

New  management,  new  methods,  new  and  enlarged  production 
facilities — designed  for  volume  manufacture  of  quality  electronic 
equipment — that's  DETROLA  today.  All  this  new  plant  and 
personnel  are  now  producing  electronic  devices  for  VICTORY. 
That  comes  first.  When  Peace  is  won,  the  skills  we  have  acquired 
in  making  quality  war  equipment  will  be  turned  to  the  produc- 
tion of  the  finest  radios  and  other  items  for  civilian  use.  Help  make 
the  finer  post-war  world  an  early  reality  by  buying  War  Bonds 
and  MORE  War  Bonds. 

DETROLH  RRDIO 

DIVISION  OF  INTERNATIONAL  DETROLA  CORPORATION  •  BEARD  AT  CHATFIELD,  DETROIT  9,  MICH. 

C.  RUSSELL  FELDMANN     Af  PRESIDENT 
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HAROLD  LAMPEL,  Blue  Hollywood 
news  editor  and  news  writer,  has  re- 
signed to  become  district  radio  di- 
rector of  Los  Angeles  OPA. 

ROBERT  E.  J.  SNYDER,  former 
announcer  of  WDWS  Champaign,  and 
WILL  University  of  Illinois,  married 
Esther  Lorenc.  Grand  Rapids,  Ia„ 
immediately  following  his  graduation 
as  a  2nd  Lt.  Signal  Corps,  Fort  Mon- 
mouth, N.  J. 

BILLY  WARDLE.  producer  of  KXX 
Hollywood,  has  been  inducted  into 
the  Army. 

DOROTHEA  COOKE,  of  OWI  Hol- 
lywood overseas  radio  operations,  has 
been  named  assistant  to  Cornwell  D. 
Jackson,  Hollywood  deputy  director 
of  the   Domestic  Radio  Bureau. 

HELEN  STRYKER  KIMBALL,  has 
returned  to  KIRO  Seattle  and  as- 
sumed writing  and  production  duties. 
Robert  Berry  has  been  added  to  the 
announcing  staff. 

LT.  (j.g.)  WARD  QUAAL,  on  leave 
from  the  announcing  staff  of  WGN 
Chicago,  has  married  Dorothy  Gra- 
ham, former  Pennsylvania  Central 
Airlines  hostess. 

BILL  FOLGER  is  now  with  the 
news  division  of  WRC  Washington. 
He  formerly  was  with  WEBR  Buf- 
falo, N.Y. 

ANN  GINN,  women's  program  di- 
rector for  WTCN  Minneapolis,  has 
been  elected  radio  representative  to 
the  annual  Minneapolis  Newspaper 
Guild  convention  August  7-10. 

LLOYD  (Chuck)  THOMPSON,  for- 
mer WIBG  Philadelphia  announcer, 
has  been  promoted  to  corporal  at 
Camp  Blanding,  Fla.  Roy  Neal, 
WIBG  chief  announcer,  reports  for 
his  pre-induction  physical  on  May  9. 

BILL  DESPARD,  staff  announcer 
and  newscaster  of  WHEC  Rochester, 
is  Convalescing  at  Strong  Memorial 
hospital  from  an  operation. 


Blue  Adds  News 

EXPANDING  its  news  schedule 
as  the  invasion  looms  ahead,  Blue 
network  starting  May  13  will  in- 
sert two  minutes  of  headline  news 
every  hour  on  the  hour  from  2  p.m. 
to  5  p.m.  every  Saturday. 


FRANK  HART  is  the  new  WTMJ- 
WMFM  Milwaukee  continuity  chief, 
succeeding  Charles  Collins,  resigned. 
He  was  formerly  continuity  editor 
of  WTAQ  Green  Bay,  Wis. 

W.  W.  CHAPLIN,  NBC  commenta- 
tor, has  arrived  in  London  to  join  the 
network's  invasion  coverage  staff. 

BILL  GORDON,  formerly  announcer 
of  Don  Lee  Broadcasting  System, 
Hollywood,  has  been  commissioned  a 
second  lieutenant  in  the  Army. 

JACK  JORDAN,  former  news  editor 
of  KOMO-KJR  Seattle,  has  joined 
KMPC  Hollywood  as  announcer. 
TRUDY  ERWIN,  vocalist  on  NBC 
Kraft  Music  Hall,  and  Murdo  Mc- 
Kenzie,  formerly  NBC  Hollywood  en- 
gineer and  now  a  civilian  flight  in- 
structor, are  parents  of  a  girl. 

JANICE  O'CONNELL,  formerly 
traffic  assistant  in  the  editing  divi- 
sion of  CBS'  department  of  editing 
and  copyright,  has  been  named  super- 
visor of  the  CBS  new  program  ideas 
and  literary  coypright  division  of  the 
department.  She  replaces  Dorothy 
Kammerer,  resigned. 

JAY  ARLEN,  formerly  of  WPRP 
Ponce,  Puerto  Rico,  has  joined  the 
staff  of  WLW-WSAI  Cincinnati  as 
announcer. 

GARNETT  MARKS,  honorably  dis- 
charged from  the  Army,  has  joined 
KNX  Hollywood  announcing  staff. 
Roy  Rowan,  formerly  of  WGN  Chi- 
cago, has  also  joined  the  KNX  staff. 

HERB  ALLEN,  announcer  of  KFI- 
KECA  Los  Angeles,  has  been  inducted 
into  the  Army. 


NORMAN  YOUNG  has  joined  the 
announcing  staff  of  WWNC  Asheville, 
N.  C.  He  formerly  was  with  WAYS 
Charlotte. 

SHIRLEY  NEWMAN  has  replaced 
Brenda  Ross  in  the  continuity  de- 
partment of  WORL  Boston. 

BILL  HAMILTON,  program  director 
of  WHIO  Dayton,  will  join  the  Navy 
as  an  ensign,  reporting  to  New  York 
June  28.  He  joined  WHIO  in  1940 
as  announcer  and  was  promoted  to 
program  director  in  1943. 

BRUCE  CALHOUN  is  now  chief 
announcer  at  KIRO  Seattle.  Tommy 
Wheeler  has  been  added  to  the  an- 
nouncing staff  to  handle  sports.  Mr. 
Wheeler  was  formerly  manager  of 
WJMC  Rice  Lake,  Wis. 

BILL  MOYER,  former  technician 
with  NBC  Los  Angeles,  has  joined 
the  announcing  staff  of  KIRO  Seat- 
tle. Bob  Lubeck,  new  to  radio,  is 
also  a  new  member  of  the  KIRO  an- 
nouncing staff. 

JOHN  MARTIN,  formerly  with 
WLOL  Minneapolis  and  KYSM  Man- 
kato,  Minn.,  has  joined  the  announc- 
ing staff  of  WOWO-WGL  Fort 
Wayne,  Ind. 

BILL  MARTELL,  announcer  of 
KFRC  San  Francisco,  and  Jack  Mc- 
Michael  of  the  station's  sales  staff, 
have  joined  the  U.  S.  Coast  Guard 
Volunteer  Port  Security  Force. 

ROY  PORTER,  NBC  correspondent, 
revealed  his  arrival  in  Chungking, 
China,  during  a  recent  broadcast  of 
Netos  of  the  World  on  NBC. 

ALINE  WILLIS  has  been  appointed 
to  the  staff  of  the  domestic  radio  bu- 
reau of  OWI  New  York,  to  assist 
Harry  Levin,  OWI  station  relations 
chief  in  the  domestic  radio  bureau 
serving  northern  New  York  and  New 
Jersey.  Before  coming  to  New  York, 
she  was  serving  in  a  similar  capacity 
in  the  OWI's  Atlanta,  Ga.,  branch, 
and  was  previously  traffic  manager 
of  WMOB  Mobile,  Ala. 

WORTH  WHITE,  announcer  of 
WPTF  Raleigh,  N.C.,  has  passed  his 
physical  examination  for  Navy  duty. 
Francis  Elliott,  formerly  with  WGRC 
Louisville,  and  Mark  Osborne,  new 
to  radio,  are  new  additions  to  the 
WPTF  announcing  staff. 

ROBERT  J.  MEYER,  former  pro- 
motion manager  of  WISN  Milwau- 
kee, has  been  commissioned  a  Lieu- 
tenant (j.g.)  in  the  Navy  and  reports 
to  Princeton  U.  for  training.  Prior  to 
joining  WISN  he  served  with  the 
OWI. 

ELEANORE  TERRY,  women's  com- 
mentator of  WKZO  Kalamazoo. 
Mich.,  has  returned  to  work  after  a 
week  in  the  hospital. 

DR.  WILLIS  DUNBAR,  professor 
of  history,  Kalamazoo  College,  has 
joined  WKZO  Kalamazoo,  Mich.,  as 
news  editor. 

JAMES  KIRKPATRICK,  discharged 
from  the  British  Army  after  years  of 
service,  has  joined  the  announcing 
staff  of  CKWS  Kingston,  Ont. 

BRUCE  McFARLANE  and  Al  Dun- 
can, discharged  from  the  Royal  Ca- 
nadian Air  Force,  have  joined  the 
announcing  staff  of  CKGB  Timmins, 
Ont. 

WILF  DUPONT,  formerly  of  CKGB 
Timmins  and  CKRN  Rouyn,  Que., 
is  now  training  for  pilot  in  the  Royal 
Canadian  Air  Force.  He  is  stationed 
at  Edmonton. 

DOROTHY  TUTHILL,  formerly  in 
continuity  department  of  KOY  Phoe- 
nix, has  rejoined  that  station  on  a 
part-time  basis. 

ALBERT  CALL,  formerly  of  Los 
Angeles  Daily  News,  has  joined  KNX 
Hollywood  news  bureau  as  writer. 

CHARLES  GOLLING,  of  the  con- 
tinuity staff  of  WTMJ  Milwaukee, 
has  joined  the  continuity  staff  of  the 
NBC  central  division. 


PENNY'S  PROGRESS 

'Consequences'  Copper  Turns 

 Up  In  Pacific  

REUNION  with  a  penny  and  a 
brother  in  the  South  Pacific  made 
a  happy  day  for  two  Mullanes, 
both  in  the  Marine  Corps.  Pfc. 
Harold  W.  Mullane,  (right,)  has  the 
first  penny  of  the  avalanche  that 
descended    on    his    mother,  Mrs. 


Official  U.  S.  Marine  Corp  Photo 

Vivian  Mullane  when  she  answered 
a  Truth  or  Consequences  question 
incorrectly.  The  "consequences" 
were  300,000  pennies  sent  her  to 
buy  War  Bonds  for  her  Marine 
son.  [Broadcasting,  Feb.  1,  1943]. 

Harold  met  his  brother,  Platoon 
Sgt.  Joseph  F.  Mullane  by  acci- 
dent "somewhere  in  the  South  Pa- 
cific" after  13  months  of  separa- 
tion. The  family  held  a  reunion 
after  the  penny  windfall  following 
the  Jan.  23,  1943  broadcast,  ef- 
fected because  of  the  nationwide 
publicity  given  the  Truth  or  Con- 
sequences stunt. 


JOHN  MacLEAN,  formerly  of 
WGKV-WCHS  Charleston,  W.  Va., 
has  joined  the  announcing  staff  of 
WHEC-WHEF  Rochester,  N.  Y. 

KEN  FRENCH,  chief  announcer  of 
WHEC-WHEF  New  York,  has  joined 
NBC  Washington  as  producer. 

GENE  O'BRIEN  has  been  made  di- 
rector of  radio  activities  for  Universal 
Pictures  Co.,  succeeding  Robert  Hus- 
sey  who  joined  the  Hollywood  talent 
buying  staff  of  Young  &  Rubicam. 

LYLE  BOND,  formerly  of  WCAR 
Pontiac,  Mich.,  has  joined  the  an- 
nouncing staff  of  KFI-KECA  Los 
Angeles,  replacing  Frank  Hemingway. 

DICK  CRANE,  announcer  of  KFI- 
KECA  Los  Angeles,  is  the  father  of 
a  girl. 
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WN  E  W  GETS  SET  FOR 


Around  the  clock  when  the  great  attack  comes,  you'll  get  all  the  official  news— by  tuning  in  WNEW, 
1130  on  your  dial,  America's  greatest  independent  station.  This  tells  what  we've  arranged  for  you. 


Invasion  is  coming! 

Exact  day  and  minute  are  known  to  only  a 
chosen  few.  But  for  every  WNEW  listener  the 
word  "Attack"  will  throw  into  operation  a  re- 
markable plan  of  invasion  news  coverage. 

Through  WNEW  you,  the  listener,  will  move 
in  with  the  first  invasion  wave  ...  set  foot  on 
enemy  soil .  .  .  hear  every  bit  of  news  as  fast  as  it's 
released. 

Regular  five-minute  reports  from  the  great 
newsroom  of  the  Daily  News  every  hour  on  the 
half -hour  .  ,  .  special  around-the-clock  editions 
every  quarter -hour  .  .  .  short-wave  transmissions 


in  cooperation  with  the  British  Broadcasting  Cor- 
poration—#//  are  ready.  Every  program  stands  by 
for  all  bulletins  as  they  come  in. 

This  WNEW  invasion  coverage  plan  was 
evolved  through  countless  days  of  planning  and 
research,  trial  and  retrial. 

It's  all  set,  now.  And  it's  good! 

Such  service  as  this  —  bringing  you  ALL  the 
news  ALL  the  time,  24  hours  a  day  —  is  one  of 
many  reasons  why  more  people  listen  to  WNEW 
than  to  any  other  non- network  station  in  the 
country. 


WN|W 


501  Madison  Avenue,  New  York  22,  New  York 


1130  KILOCYCLES  — 10,000  WATTS  — 24  HOURS  A  DAY  — NATIONALLY  REPRESENTED  BY  JOHN  BLAIR  &  COMPANY 
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FCC  Analysis  of  Locals  Indicates 
Sharp  Decrease  in  'Red  Ink9  Stations 


Bee  Brand  Insecticide 
Campaign  Starts  May  1 

MCCORMICK  SALES  Co.,  Balti- 
more, will  follow  up  last  year's 
spot  campaign  for  Bee  Brand  In- 
secticide on  10  stations,  with  a 
spring  and  summer  drive  on  an 
expanded  list  of  30  stations  May 
1.  Promotion  will  run  through 
Sept.  29  in  10  Southern  and  mid- 
western  states  included  in  the  Bee 
Brand  distribution  area.  Schedule 
calls  for  one-minute  transcriptions, 
aired  twice  daily,  Monday  through 
Friday,  in  the  daytime  periods. 

Included  in  the  station  schedule 
are  14  Texas  stations  and  16 
in  Alabama,  Arkansas,  Florida, 
Georgia,  Louisiana,  North  and 
South  Carolina,  Oklahoma  and 
Tennessee.  Radio  appropriation 
amounts  to  $55,000.  Newspapers 
will  also  be  used.  McCormick  pro- 
motes its  synthetic  vanilla  ex- 
tract on  KXYZ  Houston,  and  on 
WMPS  Memphis  with  five-times 
weekly  spots,  and  mustard  on 
WCAO  Baltimore.  Agency  is  Jones 
&  Brakeley,  New  York. 


FEMININE  TOUCH  is  added  to 
the  engineering  department  of  the 
NBC  Central  Division,  with  the  ap- 
pointment to  the  studio  and  record- 
ing staff  of  Mary  Ellen  Trottner, 
shown  with  Ralph  S.  Davis,  record- 
ing supervisor,  NBC  Chicago.  Miss 
Trottner,  a  graduate  of  the  Univer- 
sity of  Minnesota,  holds  a  first 
class  radio-telephone  license. 


VIRTUAL  elimination  of  radio's 
erstwhile  "ill-fed,  ill-clothed"  one- 
third — stations  which  consistently 
were  in  red  ink — is  indicated  by 
the  FCC's  analysis  of  1943  finan- 
cial statements  of  broadcast  sta- 
tions. 

Whereas  there  were  in  the  neigh- 
borhood of  200  stations  which  year 
after  year  showed  operating  losses, 
in  1943  there  were  only  eight  sta- 
tions in  the  100  w  category  and  56 
in  the  250-500  w  group  which 
showed  decreases  in  revenue.  The 
study,  covering  all  stations  by 
power  categories,  was  completed 
with  the  release  last  week  of  100  w 
station  statistics.  It  has  been  under 
the  direction  of  William  J.  Nor- 
fieet,  chief  accountant,  and  pre- 
pared by  Harry  Tennyson,  acting 
head  of  the  broadcast  division  of 
the  Accounting  Department. 


Reports  from  29  of  the  39  sta- 
tions which  operated  in  1943  with 
100  w  power  indicated  average  net 
time  sales  of  approximately  $30,000. 
The  aggregate  was  $861,000  for  the 
stations,  as  against  $708,000  for 
the  same  stations  in  1942,  an  in- 
crease of  21.5%. 

Net  time  sales  are  described  by 
the  Commission  as  station  receipts 
minus  regular  advertising  agency, 
station  representatives  and  other 
commissions. 

The  FCC  breakdown  on  stations 
in  the  250-500  w  category  [Broad- 
casting, April  24]  showed  that  358 
of  the  435  stations  had  net  time 
sales  of  $22,230,000,  an  increase  of 
24%  over  the  preceding  year.  Of 
the  358  stations,  56  showed  de- 
creases in  net  time  sales. 

A  summary  of  the  FCC  analysis 
covering  100  w  stations  follows: 

During  the  year  1943  there  were  39 
standard  broadcast  stations  operating  with 
100  watt  power  compared  with  152  stations 
operating  with  this  power  and  3  stations 
operating  with  50  watt  power  during  the 
year  1938.  Five  of  the  39  are  non-commer- 
cial stations. 

This  is  a  decrease  of  76%  in  the  number 
of  stations  operating  with  this  power  at 
the  end  of  1943  compared  with  the  number 
operating  with  power  of  50  to  100  watts 
at  the  close  of  1938. 

Thirty-four  of  the  39  stations  were  li- 
censed prior  to  1938,  5  of  which  are  non- 
commercial. 

Twenty-nine  of  these  stations  have  filed 
revenue  reports  for  the  year  ended  Decem- 
ber 31,  1943,  reported  net  time  sales 
amounting  to  $861,000,  and  the  same  sta- 
tions reported  $708,000  for  the  year  1942, 
an  increase  of  21.5%. 

Eight  of  the  29  commercial  stations 
showed  a  decrease  in  net  time  sales  and 
the  remaining  21  showed  increases  ranging 
from  $22  to  $60,934,  and  may  be  grouped 
as  follows:  8  reported  decreases  of  $3  to 
$5,091;  5  reported  increases  of  $22  to  $1,000  ; 
8  reported  increases  of  $1,000  to  $5,000  ;  5 
reported  increases  of  $5,000  to  $10,000  ;  3 
reported  increases  of  $10,000  or  more. 

Twelve  of  the  34  commercial  stations 
serve  as  outlets  for  the  major  networks  as 
follows:  Blue,  1  station;  Columbia  2  sta- 
tions; Mutual  7  stations;  National  2  sta- 
tions. 


Symphony  Renewed 

GENERAL  MOTORS  CORP.,  De- 
troit, has  signed  a  contract  with 
NBC  for  a  52-week  renewal  of  the 
General  Motors  Symphony  of  the 
Air,  carrying  the  program  through 
to  August  1,  1945.  Aside  from  a 
projected  policy  for  more  frequent 
use  of  soloists  and  guest  conduc- 
tors, the  program  will  remain 
virtually  the  same,  with  Arturo 
Toscanini  resuming  the  baton  for 
a  series  of  concerts  during  the 
winter  months,  according  to  a 
statement  issued  by  General  Mo- 
tors. During  the  first  year  of  the 
series  under  General  Motors  spon- 
sorship, Mr.  Toscanini  has  alter- 
nated as  conductor  with  Leopold 
Stokowski  in  12-week  periods,  with 
Dr.  Frank  Black  handling  the 
summer  concerts.  Agency  is  Ar- 
thur Kudner  Inc.,  New  York. 


Kreisler  Debut  July  17 

RADIO  DEBUT  of  Fritz  Kreisler 
will  take  place  on  the  July  17 
broadcast  of  Bell  Telephone  Co., 
NBC  Telephone  Hour.  Violinist 
has  signed  an  exclusive  contract 
through  N.  W.  Ayer  &  Son  for  a 
series  of  appearances  on  the  pro- 
gram— marking  his  first  venture 
on  the  air. 


THE  BRANHAM  COMPANY 


KTHS  Hot  Springs,  Ark. 

KWKH .    .    i    .    .    .   Shreveport,  La. 

KTBS  Shreveport,  La. 

WCPO  Cincinnati,  Ohio 

WTJS  Jackson,  Tenn. 

WNOX  Knoxville,  Tenn. 

WMC  Memphis,  Tenn. 

KTBC  Austin,  Texas 

KRIC  Beaumont,  Texas 

KRIS     ....  Corpus  Christi,  Texas 

KRLD  Dallas,  Texas 

KXYZ  Houston,  Texas 

WCHS  Charleston,  W.  Va. 

WBLK  .....  Clarksburg,  W.  Va. 
WSAZ  ....  Huntington,  W.  Va. 
WPAR  ....    Parkersburg,  W.  Va. 
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RADIO  WAR-GRAM 


PUBLISHED  BY 


Western  Electric 

IN  RECOGNITION  OF  THE  BROADCASTERS'  CONTRIBUTION  TO  THE  WAR  EFFORT 


More  and  better  gardens 

Out  in  Iowa,  stations  KSO  and 
KRNT,  Des  Moines,  have  been  lead- 
ers in  the  garden  movement  since 
before  the  term  Victory  Garden  was 
coined.  Their  Farm  Editors  and 
Home  Economists — working  with 
the  Des  Moines  Garden  Club,  Polk 
County  Garden  organization,  Civil- 
ian Defense  Garden  Center — set  up 
programs  having  as  their  objectives 
the  raising  of  more  and  better  food 
and  the  conservation  of  food  for 
winter  use. 

Programs  told  listeners  how  to 
prepare  the  soil,  how  to  select  seed, 
how  and  when  to  plant,  described 
mulching  and  cultivation,  harvest- 
ing and  processing.  This  year  even 
more  ambitious  plans  have  been 
laid.  Late  in  August  there  will  be  a 
Food  for  Freedom  Fair  with  prizes 
for  the  best  garden-truck  displays. 


We  agree  with  WCOP 

In  the  belief  that  it  is  important  in 
these  war  days  for  every  American 
to  know  what  we  are  fighting  for, 
station  WCOP,  Boston,  inaugurated 
a  series  of  programs  entitled  "Know 
Your  Country."  These  broadcasts — 
developed  in  cooperation  with  local 
high  school  principals — give  listen- 
ers interesting  historical  data  in  a 
quiz-form  program  with  high  school 
students  pitted  against  each  other. 


Bonds  sell  fast 
over  WITH 

During  the  recent  4th  War  Loan 
Drive,  station  WITH,  Baltimore,  re- 
ceived telephoned  orders  for  $310,- 
800  in  Bonds  in  65  minutes.  That 
was  the  night  the  Mayor  and  19  City 
Councilmen  put  on  the  Bond  Battle 
of  Baltimore — a  contest  between 
districts  to  see  which  would  buy  the 
most  War  Bonds.  A  good  plan — and 
good  results! 


To  speed  Victory,  buy  War  Bonds 
regularly— all  you  can! 


"NEBRASKA  AT  WAR"  SERIES 
SHOWS  FINE  COOPERATION 


The  "Nebraska  at  War"  pro- 
grams, broadcast  every  Sunday 
by  KOIL,  Omaha,  and  carried  by 
every  radio  station  in  the  state, 
have  been  commended  by  the 
OWI  as  being  most  helpful  in 
furthering  the  war  effort. 

Program  subjects  have  varied 
widely — each  branch  of  the  serv- 
ice, each  governmental  agency 
has  been  allocated  time,  and  the 
timeliness  of  each  presentation 
has  been  worked  out  effectively. 

A  committee  under  the  direc- 
tion of  Mr.  Hugh  Feltis,  as  Ne- 
braska Radio  Coordinator,  allo- 
cates time,  selects  subjects  and 
prepares  scripts.  This  committee 
is  composed  of  representatives  of 
the  Army,  the  Navy,  the  Marine 
Corps,  the  Women's  Army  Corps, 
the  Spars,  the  U.S.O.,  the  War 


Finance  Committee,  the  Ameri- 
can Red  Cross,  Office  of  Price 
Administration,  and  War  Man- 
power Commission. 

Scripts  are  prepared  under  the 
direction  of  Mr.  Ken  Stewart  of 
KOIL,  programs  are  produced  by 
Mr.  Harold  Hughes  of  KOIL. 

Visiting  combat  personnel, 
dignitaries  and  timely  happen- 
ings have  been  used  consistently 
— dramatizations,  talks  and  spe- 
cial events  have  been  worked  in 
— with  military  bands,  orches- 
tras and  soloists  providing  mood 
and  effect  music. 

All  in  all,  the  "Nebraska  at 
War"  series  is  a  fine  example  of 
American  Democracy  cooperat- 
ing for  the  benefit  of  the  armed 
forces,  the  governmental  agen- 
cies and  the  people  of  the  nation. 


Good  work,  WNBH 

For  over  a  year,  station  WNBH, 
New  Bedford,  Mass.,  has  conducted 
a  weekly  "Letters  to  Fighters"  pro- 
gram, during  which  letters  from 
fighters  are  read  over  the  air.  New 
Bedford  listeners  send  in  the  names 
of  relatives  in  the  services — and 
WNBH  then  prepares  for  these 
servicemen  and  women  a  letter  once 
each  month  containing  local  news. 
A  New  Bedford  business  concern 
furnishes  the  stamps  and  local 
schools  do  the  addressing  and  mail- 
ing. The  mailing  list  has  grown  to 
more  than  2,000  names — and  the  re- 
sponse shows  real  appreciation! 


KLX  eliminates  "hitch- 
hike" announcements 

To  get  rid  of  so-called  "hitch-hike" 
announcements — by  which  one  com- 
mercial thumbs  its  way  too  close  to 
another — KLX,  Oakland,  Califor- 
nia, inaugurated  a  new  policy.  After 
the  closing  commercial  on  each 
hourly  news  period,  the  announcer 
says,  "And  now  a  salute  to  our  serv- 
icemen," thus  introducing  such  live- 
ly military  favorites  as  "Anchors 
A  weigh,"  "The  Caissons  Go  Rolling 
Along"  or  the  "Marine  Corps 
Hymn,"  Simple,  effective,  popular! 


Who 


...WHO! 


Now,  as  always,  Graybar  (Western 
Electric  Distributor  in  the  U.S.A.) 
stands  ready  to  serve  broadcasters. 


As  an  issuing  agent  for  War  Bonds, 
WHO,  Des  Moines,  had  sold  $4,729, 
275  up  to  March  1st  of  this  year. 
Approximately  20,000  individual  or- 
ders were  received  from  more  than 
2,000  cities  and  towns  in  44  states 
and  4  territories  including  Alaska, 
District  of  Columbia,  Hawaiian  Is- 
lands, Puerto  Rico.  About  45%  of 
these  totals  represent  response  from 
WHO  listeners  in  Iowa,  55%  from 
listeners  outside  the  state. 


Programs  by  and  for 
the  armed  services 

Since  December  4,  1942,  a  regular 
feature  over  WHYN,  Holyoke, 
Mass.,  has  been  the  progx-am  de- 
voted to  the  WAVES.  These  broad- 
casts acquaint  the  public  with  the 
women  themselves  and  their  course 
of  instruction  at  Smith  College. 
Each  week  recordings  are  made  for 
the  Navy's  use  in  recruiting. 

A  13  weeks'  series  of  half  hour 
variety  shows  from  Fort  Crook, 
Nebraska,  was  recently  completed 
over  KBON,  Omaha.  This  station 
now  carries  a  new  Seventh  Service 
Command  series. 

A  short  time  ago  WSPR,  Spring- 
field, Mass.,  concluded  a  rather 
unique  series  of  broadcasts.  It  was 
an  all-serviceman  show  by  the  col- 
lege training  detachment  at  Spring- 
field College.  The  boys  initiated 
the  series  with  the  desire  to  attempt 
to  repay  the  people  of  Springfield 
for  their  kindness  and  hospitality. 

Each  Saturday  afternoon,  as 
thousands  of  leg-weary  soldiers 
swarm  into  Nashville  from  nearby 
maneuver  areas,  station  WSM  sends 
a  staff  band  to  one  of  the  many 
U.S.O.  lounges.  Junior  Leaguers, 
sub-debs  and  business  girls  act  as 
dancing  partners. 

Out  in  Saint  Louis,  talent  from 
the  armed  services  is  producing  four 
series  of  programs  aired  by  KSD. 
"Accent  on  Wings"  is  a  variety  pro- 
gram by  the  Army  Air  Forces  Train- 
ing Command  at  Jefferson  Barracks. 
A  dance  band  program  and  an  army 
newscast  originate  from  Scott  Field. 
And  the  Marine  Corps  puts  on  a 
program  each  Saturday. 

•  •  •  — 

In  the  fight  at  75 

This  year  Western  Electric 
celebrates  its  75th  Anniversary. 
Through  our  long  experience  in  the 
field  of  sound  transmission — and 
our  years  of  pioneering  in  radio — 
we've  grown  stronger,  more  and 
more  fit  to  fight  on  the  production 
front.  Today  Western  Electric  is  the 
nation's  largest  producer  of  elec- 
tronic and  communications  equip- 
ment for  war. 
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We  don't  know 
the  "Derby"  winner 
(wish  we  did! ) 

BUT- 

BLUE  advertisers 
can  pick  a  WINTSer! 

NOW 

BASIC  BLUE! 


WINN 

LOUISVILLE 

autlt 

WINN 

1f044* 

BLUE  NETWORK 

STATION  in 

LOUISVILLE,  KY. 


D.  E.  "Plug"  Kendrick 

President  and  General  Manager 

G.  F.  "Red"  Bauer 

Sales  Manager 
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QUAKER  OATS  Co.,  Chicago  (ce- 
real), on  April  29  began  sponsorship 
of  its  summer  schedule  of  11  programs 
to  be  heard  once  a  week,  Saturdays, 
on  WLS'  Chicago.  New  contract  for 
Man  on  the  Farm  program,  Quaker's 
fall  and  winter  program,  will  run 
from  Sept.  16,  1944  to  April  7,  1945 
on  WLS.  Agency  is  Sherman  &  Mar- 
quette, Chicago. 

HARRY  T.  KLEIN,  executive  vice- 
president  and  general  counsel  of  the 
Texas  Co.,  sponsor  of  Fred  Allen 
on  CBS  and  the  opera  broadcasts  on 
the  Blue,  has  been  elected  president 
of  the  company.  He  succeeds  W.  S. 
S.  Rodgers,  who  becomes  chairman 
of  the  board. 

S.  FRIEDER  &  SONS  Co.,  Cincin- 
nati, has  signed  a  26-week  contract 
with  WOR  New  York  for  a  Sunday 
quarter-hour  broadcast  by  Stan  Lo- 
max  on  the  outstanding  baseball  re- 
sults of  the  day.  Series  started  April 
30  in  behalf  of  Garcia  Grand  and 
Habanello  Cigai-s.  Agency  is  Al  Paul 
Lefton  Co.,  Philadelphia. 


THE  VOICE  OF  MISSISSIPPI 

IMQX 


N.  B.  C. 


MISSISSIPPI 

CASH  FARM  INCOME 
UP 

19.2 

Mississippi's  cash  farm  income  in 
1943  was  $354,226,000,  or  an  in- 
crease of  19.2  per  cent  over  1942's 
($297,069,000)  total,  U.  S.  De- 
partment of  Agriculture  figures 
reveal. 

Livestock  and  livestock  products 
netted  Mississippi  farmers  $55,- 
494,000  in  1943,  as  compared 
with  $54,337,000  in  1942  and 
$36,205,000  in  1941. 
Yes,  Mississippi's  cash  market  con- 
tinues to  grow.  Business  activity 
continues  to  increase.  And  WJDX, 
"The  Voice  of  Mississippi,"  domi- 
nates this  profitable,  growing  Mis- 
sissippi market. 


WJDX  Dominates  Mississippi's 
Able-to-Buy  Market — WJDX  Puts 
Your  Message  Across 


INFORMAL  CHAT  followed  contract  signing  of  five-weekly  quarter- 
hour  philosophical  commentary  series  featuring  Mark  Brenneman  on 
KNX  Hollywood.  Turco  Products,  Los  Angeles  (cleanser),  is  sponsor  of 
a  52-week  contract  which  began  March  27.  Format-discussers  are  (1  to 
r)  :  Russell  Lockman,  station  account  executive;  Mr.  Brenneman;  Harry 
W.  Witt,  assistant  to  Donald  W.  Thornburgh,  CBS  West  Coast  vice-' 
president;  Warren  P.  Fehlmann,  president  of  Warren  P.  Fehlmann 
Adv.,  Los  Angeles  agency  which  handles  the  Turco  account. 


JOHN  H.  KRAFT,  president  of  the 
Kraft  Cheese  Co.,  Chicago,  and  E.  E. 
Stewart,  president  of  the  Hydrox 
Corp.,  Chicago,  have  been  elected 
vice-presidents  of  National  Dairy  Prod- 
ucts Corp. 

LOWE  BROS.  Co.,  Toronto  (paint), 
has  started  a  weekly  studio  program 
Nepto-lac  Radio  Theatre  on  CHRC 
Quebec.  Account  was  placed  by  Mac- 
Laren  Adv.  Co.,  Toronto. 

WILSON  FLY  PAD  Co.,  Hamilton, 
Ont.  starts  in  mid-June  one  minute 
transcribed  hillbilly  musical  spots  nine 
times  weekly  on  25  Canadian  sta- 
tions. Account  was  placed  by  A. 
McKim  Ltd.,  Toronto. 

GENERAL  DRY  BATTERIES  of 
Canada,  Toronto,  on  Aug.  21  starts 
one-minute  transcribed  spots  thrice- 
weekly  on  a  large  number  of  Cana- 
dian stations.  Account  was  placed  by 
A.  McKim  Ltd.,  Toronto. 

JUCE  RICH  Citrus  Products  Co., 
Baltimore  (Juce  Rich  Orange 
Drink)  has  appointed  Leon  S.  Gol- 
nick  &  Assoc.,  Baltimore,  to  handle 
its  advertising.  It  is  reported  radio 
plans  are  considered. 

TIVOLI  BREWING  Co.,  Detroit, 
on  April  18  began  of  a  thrice- 
weekly  quarter-hour  program  featur- 
ing .  Blackstone,  the  magician,  on 
W.IR  Detroit.  Contract  is  for  26 
weeks.  Agencies :  McCann-Erickson 
Adv.,  Detroit. 

RAY  WHOLIHAN,  formerly  adver- 
tising director  of  Armour  &  Co.,  and 
prior  to  that,  with  Blatz  Brewing 
Co.,  and  Kellogg  Co.,  has  been  ap- 
pointed advertising  and  sales  promo- 
tion manager  of  Red  Star  Yeast  & 
Products  Co.,  Milwaukee. 


N.  SNELLENBURG  &  Co.,  Phila- 
delphia (department  store),  on  May 
8  begins  sponsorship  on  KYW  Phila- 
delphia of  daily  quarter-hour  serial 
Mary  Foster,  Editor's  Daughter.  The 
52  week  contract  was  placed  by 
Seberhagen  Inc.,  Philadelphia. 

J.  R.  W ATKINS  Co.,  Winona,  Minn. 
( extracts  and  toilet  preparations ) , 
has  named  Phil  Gordon  Agency,  Chi- 
cago, to  place  its  advertising.  Radio 
is  planned  among  other  media. 

CHEMICAL  RESEARCH  Founda- 
tion, Wilmington,  Del.  (Sterilin  Medi- 
cated Antiseptic  Cream),  has  placed 
its  advertising  account  with  Vernick 
Adv.,  Wilmington.  Plans  for  radio 
are  said  to  be  included. 

PERFEX  Co.,  Omaha  (Perfex 
Cleaner),  has  named  Buchanan- 
Thomas  Adv.,  Omaha,  to  handle  its 
advertising  account.  Radio  plans  are 
said  to  be  included. 

SCIENCE  SERVICE,  Washington, 
has  appointed  Kaplan,  Siesel  & 
Bruck  Adv.,  New  York,  to  handle  its 
advertising.  Radio  is  being  considered 
for  a  proposed  child's  game  book  on 
science  fundamentals. 

NEW  YORK  LIFE  Insurance  Co., 
New  York,  has  named  Compton  Adv., 
New  York,  as  its  agency.  Media  plans 
are  being  formulated. 

VERNE  BURNETT  has  resigned  as 
vice-president  in  charge  of  public  and 
stockholder  relations  of  General  Foods 
Corp.,  New  York,  to  open  his  own 
public  relations  service  May  1,  at  522 
Fifth  Ave.,  New  York,  with  G-F  as 
a  client.  Edwin  B.  Dooley,  who  has 
been  Mr.  Burnett's  assistant,  has  been 
appointed  director  of  public  informa- 
tion. 


towers  OVER  AKRON 
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Baiic  Blue  Network 

5000  WATTS  •  DAY  &  NIGHT 

WEED  &  CO.,  Nononol  Representative! 
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FIRST  NATIONAL  BANK,  Kala- 
mazoo, Mich.,  has  begun  sponsorship 
of  a  13  week  series  of  weekly  quarter- 
hour  programs  on  WKZO  Kalamazoo, 
Mich.,  titled  What's  It  Like,  featuring 
dramatic  reading  of  excerpts  of  let- 
iters  from  hometown  boys  now  in 
service  overseas. 

SULFA  PRODUCTS  Co.  Kansas 
City  (PSO,  Ridisal)  has  named 
Merritt  Owens  Adv.  Kansas  City,  to 
place  its  advertising.  Radio  plans 
are  said  to  be  considered. 

NATIONAL  CANDY  Co.,  St.  Louis 
(Bob  Cat  candy  bars)  has  appointed 
Oakleigh  R.  French  &  Assoc.  as  ad- 
vertising agency.  Radio  plans  are  said 
to  be  considered. 

GLOBE  GRAIN  &  Milling  Co.,  Los 
Angeles  (Globe  A-l  flour),  in  a  home 
baking  campaign  on  April  24  started 
using  a  heavy  spot  announcement 
schedule  on  7  California  stations. 
List  includes  KHJ  KPAS  KGO 
KSFO  KGDM  KARM  KERN. 
Agency  is  McCann-Erickson,  Los 
Angeles. 

CAL-WE  STERN  MFG.,  Los  Angeles 
(liquid  cleanser,  silver  polish),  new 
to  radio,  in  a  13-week  campaign  on 
May  9  starts  using  weekly  spot  an- 
nouncements on  KECA.  Other  stations 
will  be  added.  Pacific  Adv.  Service, 
Los  Angeles,  has  the  account. 

O'CEDAR  OF  CANADA,  Toronto 
(floor  polish),  has  started  daily  tran- 
scribed singing  spots  on  a  number  of 
western  Canadian  stations.  Account 
was  placed  by  MacLaren  Adv.  Co., 
Toronto. 

ADAM  HATS  (CANADA),  Toronto, 
has  started  transcribed  spot  campaign 
in  Montreal  and  Toronto.  Account 
was  placed  by  MacLaren  Adv.  Co., 
Toronto. 

ROBERT  A.  JOHNSTON  Co.,  Mil- 
waukee (chocolates),  has  named 
Howard  H.  Monk  &  Assoc.,  Rock- 
ford,  111.,  to  handle  advertising  for 
its  confectionery,  chocolate  and  cocoa 
divisions. 

BENEFICIAL  STANDARD  Life 
Insurance  Co.,  Los  Angeles,  has  ap- 
pointed Smith  &  Bull  Adv.,  Los  An- 
geles, to  handle  its  advertising.  Spot 
radio  will  continue  to  be  used  along 
with  other  media. 

FUNK  BROS.  SEED  Co.,  Blooming- 
ton,  111.  on  April  9  began  sponsorship 
of  Peggy  &  Her  Dad,  quarter-hour 
Sunday  morning  program,  on  WLS 
Chicago.  Agency  is  E.  H.  Brown  Adv., 
Chicago. 

REGAL  AMBER  BREWING  Co., 
San  Francisco,  on  April  25  renewed 
for  a  third  year  its  two  KPO  San 
Francisco  shows  Light  and  Mellow, 
half-hour  weekly  variety  program, 
and  Eye-witness  Neios,  15-minute  live 
news  commentary,  on  a  52-week  basis. 
Agency  is  M.  E.  Harlan,  San  Fran- 
cisco. 


Ralston  Names  Chase        South  American  Market 


H.  M.  CHASE  has  been  promoted 
to  advertising  manager  of  the 
cereal  department  of  Ralston  Pu- 
rina Co.,  St.  Louis,  effective  May 

I.  Mr.  Chase  will  take  over  the 
work  of  contacts  with  media  men 
in  addition  to  other  duties  in- 
volved in  development  of  cam- 
paigns for  the  four  national  ad- 
vertised cereals — Ralston  Whole 
Wheat  Cereal,  Instant  Ralston, 
Shredded  Ralston  and  Ry-Krisp. 


STORE  EXECUTIVES 
ON   FASHION  SHOW 

NEW  ENGLAND  store  executives 
at  a  meeting  Tuesday  April  25, 
of  the  regional  chapter  of  the  Na- 
tional Retailers  Dry  Goods  Assn. 
Store  Managers'  Group,  in  the 
Hartford  Club  room,  participated 
in  the  regular,  twice  weekly  fash- 
ion program,  12-12:15,  over  WTIC 
Hartford,  sponsored  by  Sage- 
Allen  &  Co. 

Jan  Miner,  m.  c,  tested  retail- 
ers' knowledge  of  the  California 
fashions  worn  by  live  models.  The 
regular  program  handled  from  the 
station  studios  has  no  actual  mod- 
els. Music  and  sound  effects  help 
create  the  effect  of  realism. 

Menus  and  recipes  are  given  on 
the  program  in  the  form  of  a 
"cooking  lesson"  being  given  in 
Jan  Miner's  home  by  a  local  ex- 
pert and  latest  OPA  dramatiza- 
tion has  Miss  Miner  "visiting"  a 
grocery  store  with  an  OPA  ex- 
ecutive. New  books  on  sale  at  Sage- 
Allen  are  dramatized  as  well.  No 
straight  commercial  announce- 
ments are  made  on  the  program 
and  no  straight  interviews,  with 
everything  from  War  Bonds  and 
blood  donor  appeals  to  selling 
fashions  and  cosmetics  treated 
as  a  sketch.  Increasing  number  of 
the  store's  sales  have  been  traced 
directly  to  the  program. 

Format  was  conceived  by  Marion 
Down,  sales  promotion  manager  of 
Sage-Allen  and  Charles  Brunelle, 
who  operates  a  Hartford  advertis- 
ing agency. 


Welch  on  Full  Blue 

WELCH  GRAPE  JUICE  Co., 
Westfield,  N.Y.,  on  June  5  will  be- 
gin sponsorship  of  a  news  pro- 
gram, Time  Views  the  News,  Mon- 
days, Wednesdays  and  Fridays,  on 
the  full  Blue  Network,  4:30-4:45 
p.m.  Contract  is  for  52  weeks. 
Agency  is  H.  W.  Kastor  &  Sons, 
Chicago. 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  daily  to  Me'ropolitan 
New  York's  racial  groups  which  com- 
prise 70%  of  the  population.  These  mil- 
lions, with  millions  to  spend,  have  their 
own  churches,  newspapers  and  radio 
stations.  They  respond  to  WBNX  pro- 
gramming and  public  service,  the  rea- 
son why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con- 
sistently. If  your  products  are  merchan- 
dised in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  call 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


Prepared  by  GE  Discs 

INTERNATIONAL  General  Elec- 
tric Co.,  New  York,  is  releasing 
to  its  branch  companies  and  dis- 
tributors in  Latin  America  a  se- 
ries of  transcribed  announcements 
designed  to  lay  the  groundwork 
for  post-war  selling  of  GE  radios. 
Produced  by  Columbia  Recording 
Corp.,  New  York,  the  first  18  of 
a  series  of  120  one-minute  discs 
were  shipped  to  34  local  dealers 
last  week.  Spots  will  be  aired  first 
by  about  15  dealers  in  Mexico  and 
by  several  each  in  Colombia,  Cuba, 
Argentina,  Brazil,  Puerto  Rico, 
Uruguay,  Chile,  Peru  and  Guate- 
mala, with  additional  dealers  in 
these  and  other  countries  expected 
to  follow. 

IGE  has  set  out  to  "humanize 
electronics,"  with  down-to-earth 
demonstrations  of  its  application. 
Williams  &  Saylor,  New  York,  is 
the  agency,  and  William  Y.  Stock- 
ing account  executive. 


The 
San  Francisco 
Radio  Picture 

changed ! 


Look  up 

Blue's 

mo 

in  your  latest 
Hooper ! 


It's  THE  Bay  Area  Bay! 


FARM  INCOME 
IS  INCREASED 
BY  CHEMURGY 


Soybeans  are  rapidly  becoming  a 
major  Iowa  crop  because  of  their 
great  demand  in  the  manufacture 
of  explosives,  paints,  varnishes, 
and  scores  of  other  things. 


Harvesting   Iowa  soybeans 

And  corn,  Iowa's  leading  crop,  is 
being  used  in  the  manufacture  of 
ethyl  and  butyl  alcohol,  lactic  acid, 
smokeless  powder,  plastics,  etc. 

That  these  phases  of  chemurgy 
will  not  stop  with  the  armistice  or 
be  concentrated  solely  in  the  field 
of  plastics  was  recently  indicated 
by  Dr.  E.  Berl  before  the  American 
Chemical  Society.  Within  a  few 
hours  chemurgy  can  do  to  agri- 
cultural products  what  it  took  na- 
ture millions  of  years  to  do.  And 
we  will  have  coal,  oil,  gasoline, 
and  all  the  by-products. 

The  No.  1  Farm  Market's  income  is 
breaking  all  records  now,  and  will 
be  constantly  increasing  in  the 
years  ahead.  But  availabilities  on 
KMA,  the  No.  1  Farm  Station,  are 
limited  now.  We  advise  you  to 
check  today  with  Free  &  Peters — 
or  us — about  your  KMA  schedule. 

KMA 

Blue  Network 

The  No.  1  Farm  Station 
in  the  No.  1  Farm  Market 

152  COUNTIES 
AROUND  SHENANDOAH,  IA. 


Free  &  Peters,  i« 

Exclusive  National  Rtpresentatl 
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NorthCaroiina 

is  the 

Souths  No  J 

Industrial 
State 


VALUE  of  MANUFACTURED  PRODUCTS 


NORTH 
CAROLINA 

'1420.6 


AVE  ft  AC t  OF  M/fl/£ 

on/£/t  sot/mew  stats s 


$536.5 

(  Mil  LIONS) 


Source:   —   Census   of  Manufactures,  1939 


ith  50,OOOWatu 
in  RALEIGH  ;s 


NBC     -       6  8  O      K.  C. 

FREE  6-  PETERS,  NATIONAL  REPRESENTATIVES 


JOHN  R.  ALLEN,  assistant  radio 
director  of  Marsckalk  &  Pratt,  New 
York,  has  been  appointed  acting  radio 
director,  replacing  Carlo  DeAngelo, 
who  resigned  to  freelance.  Mr.  Allen 
will  head  M&P's  radio  activities  un- 
til the  return  of  Kirk  Petersen,  radio 
director,  who  is  on  leave  in  the  armed 
forces. 

EUGENE  P.  THOMAS,  formerly 
with  the  National  Assn.  of  Manu- 
facturers, has  joined  the  creative  staff 
of  Fuller  &  Smith  &  Ross,  New  York. 

EDWARD  LANE,  formerly  in  the 
copy  department  of  Franklin  Bruck 
Adv.,  New  York,  has  joined  the  copy 
staff  of  Kenyon  &  Eckhardt,  New 
York. 

JOHN  G.  CURRAN,  formerly  with 
the  industrial  services  division  of  the 
War  Department,  has  joined  the  radio 
department  of  Branham  Co.,  station 
representatives. 

FRANKLIN  OWENS,  most  recently 
radio  timebuyer  of  Benton  &  Bowles, 
New  York,  has  joined  the  radio  staff 
of  N.  W.  Ayer  &  Son,  New  York,  as 
a  timebuyer. 

TODD  FRANKLIN,  formerly  with 
Kenyon  Research  Foundation,  New 
York,  a  subsidiary  of  Kenyon  &  Eck- 
hardt, has  joined  the  Chicago  office 
of  H.  W.  Kastor  &  Sons  as  research 
director. 

WILLIAM  E.  FORBES,  formerly 
executive  assistant  to  CBS  president 
William  S.  Paley,  on  May  15  joins 
Young  &  Rubicam,  New  York  as 
radio  supervisor  in  charge  of  televi- 
sion activities,  working  with  Harry 
Aekerman,  Y&R  television  chief. 

WALTER  J.  WEIR,  vice-president 
in  charge  of  creative  work  of  Kenyon 
&  Eckhardt,  New  York,  who  was 
scheduled  to  join  the  Overseas  Branch 
of  OWI,  will  remain  with  the  agency, 
oh  doctors'  advice. 

WALTER  CRAIG,  New  York  vice- 
president  in  charge  of  radio  for  Ben- 
ton &  Bowles,  is  in  Hollywood  for 
four  weeks  auditioning  summer  pro- 
grams. 

FREDERICK  J.  WACHTER,  re- 
tired as  2nd  lieutenant  with  the  U. 
S.  Army  Tank  Destroyers  Corps, 
has  joined  the  copy  staff  of  Erwin, 
Wasey  &  Co.,  Chicago. 

HARRY  SILKE  Jr.,  has  joined  Hel- 
en Edwards  &  Staff,  Los  Angeles 
agency  and  radio  personnel  consult- 
ants,  as  public  relations  director. 

DONALD  E.  McGUINESS,  manager 
of  the  Chicago  office  of  Campbell- 
Sanford  Adv.  Co.,  is  leaving  for 
radio  instruction  in  the  Navy.  Wil- 
liam Smith,  formerly  member  of  Cud- 
ahy  Packing  Co.,  Chicago,  advertis- 
ing staff,  will  be  in  charge. 

BEN  GREEN,  radio  director  of  the 
H.  W.  Kastor  &  Sons,  Chicago,  re- 
ported for  boot  training  with  the 
USMC.  April  21.  He  will  be  succeed- 
ed by  Jim  Wright,  account  executive 
at  the  same  agency. 

GEORGE  W.  WHARTON,  former- 
ly with  the  American  National  Red 
Cross  as  chief  of  the  advertising  staff, 
has  joined  Pedlar,  Ryan  &  Lusk, 
New  York,  as  assistant  account  ex- 
ecutive. 

BRYAN  WARMAN,  formerly  on  the 
advertising  staff  of  Sargent  &  Co., 
Des  Moines,  has  been  appointed  ac- 
count executive  of  J.  M.  Mathes  Inc., 
New  York. 

FRANK  McCULLOUGH,  formerly 
of  Ruthrauff  &  Ryan,  New  York,  has 
joined  J.  Walter  Thompson  as  ac- 
count executive. 


New  Agency  Formed 

COLONIAL  ADV.,  New  York,  will 
be  dissolved  May  1  and  all  accounts 
transferred  to  a  new  and  expand- 
ed agency  operating  at  the  same 
address  28  W.  44th  St.,  under  the 
name  William  Von  Zehle  &  Co. 
During  his  13  years  in  radio,  Mr. 
Von  Zehle  opened  Colonial  Adv.  a 
year  ago  as  partner  and  managing 
director.  He  had  been  sales  mana- 
ger of  WINS  New  York.  Among 
those  in  the  new  firm,  operating 
with  expanded  personnel  and  office 
space  are  Kay  Meyerson,  space 
and  timebuyer,  formerly  of  Co- 
lonial; Mary  Louise  Knapp,  copy 
department,  formerly  of  J.  Walter 
Thompson  Co.,  Chicago,  and  Bob 
Hilton,  account  executive,  for- 
merly of  Kiernan  Adv.,  New  York. 


Ayer  Names  Sanford 

HERBERT  SANFORD  has  been 
named  television  director  of  N. 
W.  Ayer  &  Son,  it  was  announced 
last  week.  In  his  new  work,  Mr. 
Sanford,  who  spent  a  year  special- 
izing in  radar  as  a  lieutenant  in 
the  Navy  in  the  Pacific,  will  have 
charge  of  experimental  and  com- 
mercial television  projects  which 
the  agency  has  developed  in  the 
past  three  years. 


Pringle  Named  Manager 

WILLIAM  J.  PRINGLE,  vice-pres- 
ident and  director  of  Foote,  Cone 
&  Belding  since  the  firm's  incep- 
tion, has  been  named  manager  of 
the  Los  Angeles  office,  according 
to  Don  Belding,  chairman  of  the 
board  of  directors. 


SYLVIA  DIAMOND,  formerly  with 
George  Evans,  publicity  firm,  has 
joined  David  O.  Alber  Associates, 
New  York,  radio  publicity  agency. 

PAUL  D.  KRANZBERG  and  Sam 
Krupnick,  partners  in  the  Padco 
Agency,  St.  Louis,  have  dissolved 
their  partnership.  Mr.  Kranzberg  has 
bought  the  Padco  name  and  will  con- 
tinue to  operate  at  the  same  loca- 
tion. Mr.  Krupnick  will  remain  in  the 
advertising  agency  business  under 
another  firm  name  at  a  location  to 
be  announced  later.  For  the  present 
he  will  operate  from  Padco's  head- 
quarters. 

HENRY  M.  HEMPSTEAD,  account 
executive  of  Geyer,  Cornell  &  Newell, 
New  York,  has  been  elected  vice- 
president. 

HERBERT  W.  LEINBACH,  for- 
mer account  executive  of  Kelly,  Ma- 
son Inc.,  New  York,  has  joined  Lewis 
&  Gilman,  Philadelphia,  in  the  same 
capacity. 

HARRY  O.  WHITESIDE,  for- 
merly research  director  of  the  St. 
Louis  Chamber  of  Commerce,  will 
join  the  research  department  of  Gard- 
ner Adv.,  St.  Louis,  May  8. 

AURORA  BLANDO,  former  space- 
buyer  of  Irwin  Vladimir  Co.,  has 
joined  Morse  International,  New 
York,  as  manager  of  export  media. 
The  former  manager,  Victor  Lenti, 
has  moved  to  the  export  department 
of  Vick  Chemical  Co.,  a  Morse  ac- 
count. 

JOHN  E.  McMIXLIN  has  resigned  as 
vice-president  and  director  of  copy  of 
Compton  Adv.,  New  York. 

MUZAK  INC.,  New  York,  which 
furnishes  music  by  special  wire  to 
restaurants  and  hotels  in  metropoli- 
tan New  York,  has  arranged  with 
WINS  New  York  to  pick  up  broad- 
casts of  the  New  York  Giants  and 
Yankees   baseball  games. 
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OWI  PACKET,  WEEK  MAY  22 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during   the  week  beginning  May  22.  All  stations  announcements  are  50  seconds  and 
available  for  sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing 
!  of  these  important  war  messages.  Each  X  stands  for  three  announcements  per  day  or 
21  per  week. 


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 
NET-  Group  Group 

WORK  KW  OI 

PLAN         Aff.  Ind.        Aff.  Ind. 


NAT.  SPOT 

PLAN 
Live  Trans. 


War  Bonds   

WAC   

Play  Square  with  Gasoline 
Car  Sharing  (Rubber  &  Gas) 

SPARS   

Fight  Waste   


See  OWI  Schedule  of  War  Messages  109  for  names  and  time  of  programs  carrying  war 
messages  under  National  Spot  and  Network  Allocation  Plans. 


Campaigns  to  Recruit  SPARS  and  WAC 
Listed  on  OWI  Radio  Bureau  Packet 


APPEALS  to  women  to  join  the 
military  services  feature  the  OWI 
Domestic  Radio  Bureau  allocations 
for  the  week  beginning  May  22, 
with  messages  scheduled  for  both 
WAC  and  SPARS  recruiting. 
Three  other  subjects  are  continued 
from  the  previous  week  and  a  sixth 
returns  to  the  packet  after  a 
month's  absence. 

-  Messages  on  SPARS,  the  Wom- 
en's Reserve  of  the  U.  S.  Coast 
Guard,  are  assigned  to  both  the 
KW  and  01  groups  of  stations  for 
transcribed  announcements.  Ap- 
peals for  WAC  recruiting  are  as- 
signed to  the  Network  and  Na- 
tional Spot  Allocation  plans. 

WAC  Campaign 

The  campaign  for  enlistments  in 
the  WAC,  the  more  urgent  of  the 
two,  stresses  the  need  for  women 
to  replace  men  both  overseas  and 
at  home  in  239  different  Army  jobs. 
The  messages  point  out  that  com- 
manders in  the  field  are  asking  for 
more  WACS  and  that  the  rate  of 
recruitment  must  be  substantially 
increased  if  quotas  are  to  be  met. 

Appeals  for  SPARS  urge  women, 
aged  20  to  36  inclusive,  married 
or  single,  with  no  children  under 


CONVENTIONS 

AND  GROUP  MEETINGS 


Assn.  of  National  Advertisers  (closed  ses- 
sion)— May  1-3,  Westchester  Country 
Club,  Rye,  N.  Y. 

Assn.  of  Radio  Farm  Directors — May  6-8, 
Deshler-Wallick  Hotel,  Columbus,  O. 

Institute  for  Education  By  Radio — May  6-8, 
Deshler-Wallick  Hotel,  Columbus,  O. 

National  Assn.  of  Broadcasters,  Board 
Meeting— May  8-10,  Hotel  Statler,  Wash- 
ington, D.  C. 

Proprietary  Assn.  of  America — May  15-17, 
Biltmore  Hotel,  New  York. 

Advertising  Federation  of  America,  War 
Advertising  Conference — scheduled  for 
June  4-7  in  Chicago,  postponed  indefi- 
nitely due  to  travel  conditions. 

National  Industrial  Advertisers  Assn., 
Eastern  Regional  Conference — June  5-6, 
Hotel  Claridge,  Atlantic  City. 

Radio  Mfrs.  Assn.  war  production  con- 
ference^— June  6-7,  Stevens  Hotel,  Chi- 
cago. 

Public  Utilities  Advertising  Assn.,  AFA 
affiliate — June  6-8,  Palmer  House,  Chi- 
cago. 

Grocery  Manufacturers  of  America — June 
14-15,  Waldorf-Astoria,  New  York. 

National  Assn.  of  Broadcasters,  Annual 
Meeting— Aug.  29-31,  Palmer  House,  Chi- 
cago. 


18,  to  call  at  their  nearest  Coast 
Guard  recruiting  station  to  inquire 
about  service.  Prospects  for  spon- 
sor for  spot  announcements  may 
be  found  among  institutional  ad- 
vertisers and  firms  supplying  uni- 
forms and  accessories. 

Other  subjects  scheduled  for  sta- 
tion announcements  are  War 
Bonds,  also  on  Network  allo- 
cation, and  Car  Sharing.  The 
latter  stresses  the  importance  of 
group  riding  to  conserve  gasoline 
and  rubber.  Supermarkets  and 
other  advertisers  promoting  group 
shopping  are  among  likely  spon- 
sors for  Car  Sharing  spots. 

Fight  Waste  messages,  sched- 
uled on  National  Spot  Allocation, 
emphaize  continued  need  for  con- 
servation of  paper  and  tires, 
among  other  critical  resources. 
Play  Square  With  Gasoline,  as- 
signed for  network  treatment,  asks 
compliance  with  rationing  to  kill 
the  black  market. 


Saudek  to  OWI 

ROBERT  SAUDEK,  assistant 
sales  manager  of  the  Blue  network 
has  taken  leave  to  assume  a 
wartime  post  with  the  foreign  staff 
of  the  OWI,  assigned  to  the  radio 
end  of  the  OWI's  psychological 
warfare  activities. 


Video  Personnel  Future 

TELEVISION  will  offer  450,000 
jobs  in  the  post-war  world,  it  was 
revealed  by  George  Mattson,  director 
of  training  at  the  Camden,  N.  J., 
plant  of  RCA  Victor  Division  during 
his  participation  in  a  discussion  last 
week  on  "Your  Child  and  His  Future 
in  Industry."  In  the  final  session  of 
a  series  of  parent  education  lectures 
sponsored  by  the  PTA  of  the  Park- 
side  School,  Camden,  N.  J.  Figures 
on  television  employment  were  cited 
by  the  training  expert  in  enumerat- 
ing jobs  which  would  exist  in  the 
post-war  world  due  to  developments 
during  war  years. 


Humphrey  Cobb 

HUMPHREY  COBB,  44,  author  and 
movie  script  writer  who  had  just 
joined  the  copy  department  of  Ken- 
yon  &  Eckhardt,  New  York,  died 
Tuesday,  April  25  at  his  home  in 
Port  Washington,  N.  Y.,  of  a  coronary 
thrombosis. 


(Formerly  "Mrs.  Page"  on  WJR) 

COMES  TO 

WASHINGTON 

Ruth  Crane,  nationally  famous  for  her  "Mrs.  Page"  Home 
Economies  Program  on  WJR,  Detroit,  ccmes  to  Wash- 
ington to  sell  your  product  to  the  women  of  the  booming 
Washington  Area— today's  WORLD  CAPITAL!  Ruth 
Crane's  program  has  long  been  ranked  by  Listeners — 
by  Agencies  and  Advertisers — as  the  Most  Effective 
Women's  Program  in  the  country.  She  now  brings  to 
Washington  her  selling  recipe  of  appeal  and  confidence, 
proved  by  15  years  of  •  outstanding  success  over  WJR. 
As  WMAL's  Director  of  Women's  Activities,  she  will 
conduct 

WMAL'S  NEW  SHOW 

Now  on  the  Air 
MONDAY  thru  FRIDAY— 11:30  A.M.-I2  Noon 

A  program  devoted  to  the  many  and 
varied  interests  of  The  Modern  Woman. 

Available  to  non-competitive  producers  and  man- 
ufacturers in  food  products,  home  equipment  and 
fashion  fields,  etc.  Rate  includes  time  and  talent. 

$25  per  broadcast,  less  frequency  discounts 

Out  of  the  BLUE  come  some  of  the  Best  Shows  in  WASHINGTON 


THE  EVENING  STAR  STATION 

630  K.  C. 
BASIC  BLUE  NETWORK 

5,000  WATTS 


Owned  and  Operated  by  The  Evening  Star  Broadcasting  Company 
724   14th  Street,   N.  W.  Washington  5,  D.  C. 

Represented  Nationally  by  BLUE  SPOT  SALES  in 
New  York,  Chicago,  Detroit,  Hollywood  and  San  Francisco 
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the  ouitneii  OF 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


WHO  Des  Moines 

Russell    Miller    Milling    Co.,  Minneapolis 

(Occident  Flour),  3  t  weekly,  13  weeks, 

thru   Campbell-Mithun,  Minneapolis. 
General  Mills,  Minneapolis    (Wheaties),  6 

sp  weekly,  26  weeks,  thru  Knox  Reeves 

Adv.,  Minneapolis. 
Paxton   &  Gallagher,    Omaha  (Butter-nut 

Coffee) ,    3   ne   weekly,    52   weeks,  thru 

Buchanan-Thomas  Adv.  Co.,  Omaha. 
Richard    Hudnut  Co.,   New  York  (Three 

Flowers),  5  ta,  52  weeks,  thru  Kenyon 

&  Eckhardt,  N.  Y. 
Northwestern   Yeast   Co.,   Chicago  (Maca 

Yeast),    5    sa   weekly,    13    weeks,  thru 

MacFarland,   Aveyard   &  Co.,  Chicago. 
Children's     Bible     Hour,     Grand  Rapids, 

Mich,   (religious),  t  weekly,  thru  Assoc. 

Broadcasting  Corp.,  Grand  Rapids,  Mich. 
Loew's  Inc.,  New  York  (M-G-M  pictures), 

3  sa  weekly,  52  weeks,  thru  Donahue  & 

Coe,  N.  Y. 
Kellogg   Co.,    Battle   Creek,    Mich.  (Corn 

Flakes),    5   sa  weekly,    13   weeks,  thru 

Kenyon  &  Eckhardt,  N.  Y. 

KRGV  Weslaco,  Texas 

B.  F.  Goodrich  Dealers,  Lower  Rio  Grande 
Valley,  Texas  (tires  and  other  mer- 
chandise), 3  sa  weekly,  52  weeks,  direct. 

Galveston  -  Houston  Breweries,  Houston 
(Southern  Select  Beer),  6  ne  weekly,  52 
weeks,  thru  Ruthrauff  &  Ryan,  Chicago. 

McCormick  Sales  Co.,  Baltimore  (Bee 
Brand  Insecticides),  10  sa  weekly,  thru 
Jones   &   Brakeley,   N.  Y. 

Rath  Packing  Co.,  Waterloo,  la.  (Rath's 
Blackhawk  Luncheon  Meats),  18  ta 
weekly,  thru  Young  &  Rubicam,  Chicago. 

Stanco,  New  York  (Flit  Insecticide),  10 
ta  weekly,  21  weeks,  thru  McCann- 
Erickson,  N.  Y. 

WENR  Chicago 

Schulze  &  Bureh  Biscuit  Co.,  Chicago,  4 
sa  weekly,  13  weeks,  thru  Leo  Burnett 
Co.,  Chicago. 

Esquire,  Chicago  (Coronet),  6  sa  weekly, 
thru  Schwimmer  &  Scott,  Chicago. 

Calavo  Growers  of  California,  Los  An- 
geles (Calavo),  3  sa  weekly,  thru  J. 
Walter    Thompson    Co.,  Hollywood. 

Swift  &  Co.,  Chicago  (ice  cream),  4  sa 
weekly,  thru  Needham,  Louis  &  Brorby, 
Chicago. 


WGY  Schenectady 

Churngold  Corp.,  Cincinnati  (margarine), 
3  sa,  thru  Midland  Adv.  Agency,  Cin- 
cinnati. 

Beaumont  Co.,  St.  Louis    (Four-way  Cold 

Tablets) ,  3  ne  weekly,  thru  Donahue  & 

Coe,   N.  Y. 
The    Hubinger    Co.,    Keokuk,    la.  (Quick 

Elastic    Starch),     13     ta,     thru  Ralph 

Moore  Inc ,  St.  Louis. 
Resinol    Chemical    Co.,    Baltimore,    4  sa 

weekly,    26    weeks,    thru   Courtland  D. 

Ferguson    Inc.  Baltimore. 
J.  H.  Filbert  Inc.,  Baltimore  (margarine) , 

104  sa,  thru  Courtland  D.  Ferguson  Inc., 

Baltimore. 

Scholl  Mfg.  Co.,  Chicago  (Zino  pads),  100 
ta,  thru  Donahue  &  Coe,  N.  Y. 

Esquire.  Chicago  (.Coronet),  21  ta,  thru 
Schwimmer  &  Scott,  Chicago. 

Dr.  Salsbury's  Labs,  St.  Louis  (poultry 
medicine) ,  2  ta  weekly,  13  weeks,  thru 
N.  A.  Winter  Adv.  Agency,  Des  Moines. 

Grove  Labs,  St.  Louis  (vitamins  &  cold 
tablets),  3  ne  weekly,  26  weeks,  thru 
Donahue  &  Coe,  N.  Y. 

Peter  Paul  Inc.,  Naugatuck,  Conn,  (candy 
&  gum) ,  3  ne  weeklv,  52  weeks,  thru 
Piatt  &  Forbes,  N.  Y. 

Vick  Chemical  Co.,  New  York  (all  prod- 
ucts), 3  t  weekly,  26  weeks,  thru  Morse 
International,  N.  Y. 

Bulova  Watch  Co.,  New  York  (watches), 
sa,  52  weeks,  thru  Biow  Co ,  N.  Y. 

Kasco  Mills,  Waverly,  N.  Y.  (dog  food), 
3  ta  weekly,  direct. 

Northrup,  King  &  Co..  Minneapolis  (seeds), 
6  sa  weekly,  thru  Olmsted  &  Foley,  Min- 
neapolis- 
Standard  Brands,  New  York  (Stan-B),  5 
ta  weekly,  13  weeks,  thru  Ted  Bates 
Inc.,  N.  Y. 

Vitality  Mills,  Chicago  (Vita-Fier),  6  ta 
weekly,  thru  Cole  &  Co.,  Memphis. 

KHJ  Hollywood 

Metro-Goldwyn-Mayer  Corp.,  New  York 
films),  5  sp  weekly,  52  weeks,  thru  Dona- 
hue &  Coe,  New  York. 

20th  Century-Fox  Film  Corp.,  Los  An- 
geles (films),  2  ne  weekly,  13  weeks, 
thru  Western   Adv.,  Los  Angeles. 

Brooks  Clothing  Co.,  Los  Angeles  (chain 
clothier) ,  2  sp  weekly,  52  weeks,  thru 
Hillman-Shane-Breyer,   Los  Angeles. 

Pillsbury  Flour  Mill  Co.,  Minneapolis 
(Globe  A-l  flour),  5  sp  weekly,  52  weeks, 
thru  McCann-Erickson,  San  Francisco. 

KPAS  Pasadena,  Cal. 

Globe  Grain   &   Milling  Co.,   Los  Angeles  . 
(Globe  A-l  flour),  15  sa,  thru  McCann- 
Erickson,  Los  Angeles. 


KYW  Philadelphia 

Keystone  Automobile  Club  Casualty  Co., 
Philadelphia  (casualty  insurance),  sp 
weekly,  13  weeks,  thru  Gray  &  Rogers, 
Philadelphia. 

Blauner's,  Philadelphia  (department  store) , 

2  sa  weekly,  13  weeks,  thru  Stewart-Hor- 
dan,  Philadelphia. 

Wilcox  Gay  Corp.,  Charlotte,  Mich,  (home 
recording  devices),  3  sa  weekly,  13  weeks, 
thru  Blakslee  Adv.,  Charlotte,  Mich. 

Morton  Salt  Co,  New  York  (salt),  5  sa 
weekly,  4  weeks,  thru  Kenyon  &  Eck- 
hardt, N.  Y. 

Dr.  D.  Jayne  &  Son,  Inc.,  Philadelphia 
(cough  remedy),  6  sa  weekly,  for  13 
weeks,  thru  J.  M.  Korn,  Philadelphia. 

Good  Luck  Seed  Co.,  Paradise,  Pa.  (seeds), 

3  sa  weekly,  thru  C.  Kern,  Philadelphia. 
E.  L.  Knowles  Inc.,  Springfield,  Mass.  (Ru- 

bine),  3  sa  weekly,  26  weeks,  thru  Charles 
W.  Hoyt,  N.  Y. 

KECA  Los  Angeles 

Dad's  Root  Beer  Co.,  Chicago  (root  beer), 
21  ta  weekly,  52  weeks,  thru  Malcolm- 
Howard    Adv.,  Chicago. 

American  Express  Co.,  New  York  (travel- 
ler's cheques),  5  sp  weekly,  13  weeks, 
thru  The  Caples  Co.,  N.  Y. 

Kenu  Products,  Los  Angeles  (cleanser),  2 
ne  weekly,  52  weeks,  thru  Little  &  Co., 
Los  Angeles. 

Federal  Life  •  &  Casualty  Co.,  Los  Angeles 
(insurance),  5  sp,  t  weekly,  52  weeks, 
thru  Allied  Adv.  Agencies,  Los  Angeles. 

Cal-Western  Manufacturing,  Los  Angeles 
(liquid  cleaner),  sa  weekly,  13  weeks, 
thru  Pacific  Adv.  Service,  Los  Angeles. 

Federal  Life  &  Casualty  Co.,  Los  An- 
geles (insurance),  sp  weekly,  52  weeks, 
thru  Dean  L.  Simmons  Adv.,  Los  An- 
geles. 

WOR  New  York 

P.  Duff  &  Sons,  Pittsburgh  (Waffle  Mix), 
sa,  13  weeks,  thru  W.  Earl  Bothwell 
Adv.,  Pittsburgh. 

R.  C.  Williams  Co.,  New  York  (Scarlet 
Coffee) ,  5  sp  weekly,  52  weeks,  thru 
Alley  &  Richards  Co.,  N.  Y. 

Manhattan  Soap  Co.,  New  York  (Sweet- 
heart Soap),  3  ne  weekly,  52  weeks, 
thru  Franklin  Bruck  Adv.,  N.  Y. 

Indian  River  Canners,  Indian  River,  Fla. 
(Ind-Rio  Grapefruit  Juice),  sa,  13 
weeks,  thru  Samuel  C.  Croot  Inc.,  N.  Y. 

WIND  Chicago 

Balaban  &  Katz,  Chicago  (theater  show- 
ings), sa,  thru  M.  M.  Fisher  Assoc., 
Chicago. 

Nu-Enamel,   Chicago,  daily  sa,  direct. 

WLIB  Brooklyn 

Seeman  Bros.,  New  York  (Pique),  7  sp 
weekly,  52  weeks,  thru  J.  D.  Tarcher  & 
Co.,  N.  Y. 


ANA  TO  HEAR  MEYER, 
FRANCIS,  PHILLIPS 

CLARENCE  FRANCIS,  chair- 
man of  the  board  of  General  Foods 
Corp.,  Alfred  N.  Steele,  vice-pres- 
ident and  radio  director  of  D'Arcy 
Adv.,  and  Leo  Nejelski,  public  re-; 
lations  representative  of  Ameri- 
can Home  Products  Corp.,  are 
among  the  additional  speakers  for 
the  Monday  session  of  Ass'n  of 
National  Advertisers  three-day 
conference  in  Rye,  New  York  May 
1-3  [Broadcasting,  April  24]. 

Marvin  Bower,  the  same  day  will 
discuss  a  study  being  prepared  for 
the  ANA  by  his  firm,  McKinsey 
&  Co.,  management  consultants, 
on  the  administration  of  advertis- 
ing departments. 

Government  point  of  view  will 
be  presented  by  Charles  F.  Phillips, 
of  the  CPA  at  the  Monday  session 
on  marketing  and  distribution.  Ad- 
vertising measurement  will  be  dis- 
cussed Tuesday  afternoon  by 
William  G.  Palmer,  vice-president, 
J.  Walter  Thompson  Co.,  New 
York,  and  chairman  of  the  Adver- 
tising Research  Foundation. 

Among  those  to  be  heard  Wed- 
nesday on  advertising  in  the  pub- 
lic service  are  Harold  Thomas, 
acting  chairman  of  the  War  Ad- 
vertising Council;  John  Sterling, 
chairman,  sponsorship  committee, 
WAC,  and  Eugene  Meyer,  publish- 
er of  the  Washington  Post,  and  a 
member  of  the  advisory  committee 
for  civilian  policy  of  the  WPB. 


Retail  Store  Promotion 
Aided  Thru  'Life'  Quiz 

RADIO  promotion  by  leading  U.  S. 
department  stores,  tied  in  with  a 
merchandising  and  advertising 
campaign  is  being  prepared  and 
distributed  by  Life  magazine  as  a 
pictorial  window  display,  "Know 
Your  United  Nations".  Panels  of 
the  display,  now  touring  major 
stores  of  the  country  illustrate  the 
culture,  industry  and  effects  of  war 
in  China,  Great  Britain,  Russia, 
other  countries.  A  sample  script 
and  questions  for  a  radio  program 
is  sent  by  Life  to  the  stores. 

Four  sets  are  traveling  now  and 
will  visit  such  stores  as  Stix  Baer 
&  Fuller,  St.  Louis;  Sage- Allen, 
Hartford;  Gimbel  Bros.,  Milwau- 
kee; Namm's  Brooklyn  and  others. 
Last  month  the  exhibit  was  fea- 
tured on  Ted  Malone's  Saturday 
quiz  program  on  the  Blue  network. 


New  Secret  "Voice" 

AS  A  result  of  an  investigation 
by  the  New  York  World  Telegram, 
the  Voice  of  Experience  went  on 
the  air  over  WEN  New  York 
April  24  with  a  new  "voice" 
whose  identity  remains  a  secret. 
The  World  Telegram  published  an 
interview  with  G.  L.  List,  past  con- 
ductor of  the  program,  which  led 
the  paper  to  check  into  his  claims 
as  a  bona  fide  psychologist.  Mr. 
List's  qualifications  had  been  ac- 
cepted and  publicized  in  good  faith 
by  the  station  and  by  Sunway 
Vitamin  Co.,  the  sponsor,  which 
supplied  a  new  "voice",  a  thor- 
oughly qualified  psychologist,  when 
Mr.  List  was  exposed  as  a  fraud. 
In  keeping  with  the  precedent 
established  by  the  late  Dr.  Sayre 
Taylor,  the  identity  of  the  new 
counselor  will  remain  secret. 
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X-Ray  O.K. -your  final  assurance 
of  a  perfect  tube  from  Federal. 

Every  Federal  water  cooled  tube  must 
pass  this  pre-shipment  test. 

It  is  only  one  of  the  "Multiple  Tests" 
Federal  makes  to  bring  you  the  ultimate 
in  vacuum  tubes.  Every  known  test  of 
mechanical  and  electronic  perfection  is  a 
Federal  "must"  .  .  .  tubes  are  tested  for 
high-voltage  overload.  .  .  shelf  life  is  given 
to  prevent  shipment  of  tubes  with  ghs%  strains 
or  slow  leaks . . .  and  a  final,  all-mciusiive,  op- 
eration test  leaves  nothing  to  conjecture. 


Federal's  "Multiple  Testing"  adds  up  to  longer 
tube  life . . .  uniform  electrical  characteristics . . . 
and  lower  cost  of  operation.  Radio  men  mcknio'wl- 
edge  that  "Federal  always  has  made  BE7JEP  Tubes." 

Federal  Telephone  and 


Radio  Ranges  and  Instrument 
landing   Systems  manufac- 
tured by  Federal  mark  the 
principal  air  routes  of  the 
nation  and  control  the  land- 
ing at  many leading airports. 
Pioneers  in  the  develop- 
ment of  Aerial  Navigation 
Equipment,    Federal  has 
made  spectacular  contri- 
butions to  aviation  prog- 
ress. 


%rporation 


N«=wurJr  /,  N.  J. 


Bernays  Award  of  $1,000  to  Be  Given 
Person  Aiding  Democracy  Most  hy  Air 


BHLTimORE'5 
Blue  network  Outlet 

John  Elmer  Geo.  H.  Roeder 

President  Gen.  Manager 

^       FREE  &  PETERS 

Exclusive  National  Rep. 


A  Rich  Juicy  "Pie" 

Tri-Cities  is  a  full-sized,  thriving 
market  of  more  than  200,000  popula- 
tion. Rock  Island  and  Moline,  Illinois 
— Davenport,  Iowa  .  .  .  plus  8  other 
contiguous  urban  communities  ...  so 
tightly  unified  commercially  and  tra- 
ditionally that  for  all  practical  pur- 
poses they  form  ONE  BIG  MARKET. 
Remember  the  Tri-Cities  .  .  .  200,000 
city  people  in  one  metropolitan  area 
of  less  than  50  square  miles ! 

V 
V 


Families  in  Tri-Cities  spend  24% 
mora  for  drugs  than  the  average 
U.   S.   family    (1940  Census) 

RADIO  is  the  only  single  voice  that 
covers  the  whole  Tri-Cities— and 
that  means  .  .  . 


WHBf 


5000  WATTS     1270  KC 
BASIC  MUTUAL  NETWORK 
Affiliate:  Rock  Island  ARGUS 


Howard  H.  Wilson  Co.,  Nat.  Representatives 
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THE  Edward  L.  Bernays  Radio 
Award  of  $1,000  to  be  given  the 
person  making  the  greatest  contri- 
bution during  1944  to  democracy 
through  the  medium  of  radio,  creat- 
ed by  the  New  York  public  rela- 
tions counsel,  has  been  announced 
by  Ohio  State  University's  Insti- 
tute for  Education  by  Radio. 

Although  the  award  may  not  be 
presented  to  a  corporation,  station, 
or  other  multiple  entity,  it  may  be 
presented  to  an  individual  within 
any  of  these  organizations  who 
through  the  field  of  radio,  has  fos- 
tered the  ideas  "which  further 
democratic  understanding,  demo- 
cratic thinking,  and  democratic 
action  by  the  people  of  the  United 
States." 

Leader's  Comment 

The  suggestion  for  such  an 
award  was  submitted  to  many  na- 
tional leaders  and  met  with 
unanimous  approval,  according  to 
Dr.  I.  Keith  Tyler,  director  of  the 
Institute  for  Education  by  Radio. 
Among  those  leaders  commenting 
were:  Vice-President  Henry  A. 
Wallace;  Senator  Robert  F.  Wag- 
ner, New  York;  Gov.  John  W. 
Bricker  of  Ohio;  Wendell  L.  Wiil- 
kie;  Warren  H.  Atherton,  national 
commander  of  the  American  Le- 
gion and  Roger  N.  Baldwin,  direc- 
tor, American  Civil  Liberties  Un- 
ion. 

The  15th  annual  Institute  for 
Education  by  Radio,  to  be  held 
May  5-8  in  Columbus  under  spon- 
sorship of  Ohio  State  U.  [Broad- 
casting, April  17]  has  chosen 
"Radio — Sword  and  Ploughshare", 
for  its  theme  which  will  be  the 
basis  for  discussions  by  broadcast- 
ers, educators  and  civic  leaders  on 
the  problems  of  educational  broad- 
casting. 

The  annual  dinner  May  7  will 
feature  Elmer  Davis,  OWI  director 
as  speaker,  with  the  Columbus 
Boys'  Choir  in  a  musical  presen- 
tation. 

The  conference  program  is  to  be 
made  up  of  general  and  special  ses- 
sions, work-study  groups  and 
round  tables  emphasizing  the  role 
of  radio  in  the  war  and  in  the 
peace. 

"How  Free  Is  Radio?"  is  the 
symposium  for  one  of  the  general 
sessions  over  which  H.  V.  Kalten- 
born,  NBC  commentator,  will  pre- 
side with  representatives  of  Can- 
adian and  U.  S.  chains,  FCC  and 
other  agencies  included.  H.  B. 
McCarty,  U.  of  Wisconsin,  will  pre- 
side over  a  symposium  on  "Combat 
Reporting",  and  "Radio's  Role  in 
Understanding",  Vice-president 
Harvey  H.  Davis  of  Ohio  State 
presiding,  will  include  discussions 
of  labor,  race,  and  international 
relations.  Dr.  Tyler  will  head  a 
closing  summary  session  on  "Radio 
and  Postwar  Problems". 

Two  special  sessions  scheduled 
are,  "Regional  Station  Interna- 
tional Broadcasting",  and  "Morale 
on  the  Fighting  Fronts",  the  form- 
er of  which  will  include  a  broad- 


cast originating  in  London  by  the 
BBC,  relayed  to  WLW  Cincinnati, 
and  transmitted  to  the  institute 
audience  who  will  hear  the  entire 
procedure,  including  preliminary 
cueing  on  the  transatlantic  chan- 
nels. Dramatization  of  a  war  inci- 
dent involving  four  Army  chap- 
lains and  a  tribute  to  all  chaplains 
by  Brig.  Gen.  William  Arnold, 
Chief  of  Chaplains,  U.  S.  Army, 
originating  in  New  York  on  the 
NBC  Catholic  Hour,  will  be  heard 
by  the  Institute  as  the  closing  por- 
tion of  the  "Morale"  program. 

Democracy  and  Radio 

May  4,  the  night  before  the  In-, 
stitute  opens,  America's  Town 
Meeting  of  the  Air  will  originate 
from  Columbus,  on  "Does  Youth 
Want  Social  Security  from  the 
Cradle  to  the  Grave?"  with  George 
V.  Denny  Jr.,  as  moderator.  Mr. 
Denny  will  preside  at  a  pre-con- 
ference  meeting  on  "Developing 
Democracy  through  Radio  Discus- 
sions", a  cooperative  venture  of 
local  stations  and  the  schools. 

Throughout  the  period  of  the 
Institute,  small  work-study  groups 
and  round-tables  will  be  in  session 
on  such  subjects  for  broadcasting 
as  agricultural  and  homemaking, 
national  organizations,  children, 
religion,  college  courses,  music, 
women,  public  health,  local  youth 
organizations,  production  tech- 
niques, college  public  relations, 
special  events,  radio,  writing 
radio  research,  radio  and  reading, 
FM  radio  and  education,  junior 
town  meeting,  in-school  broadcast- 
ing, Negro  and  radio  in  education, 
production  techniques,  special 
events,  training  radio  journalists, 
radio  and  recruitment,  radio  coun- 
cils, and  recordings  for  education. 


Christmas  Study 

IN  A  QUESTIONNAIRE  mailed 
to  2,000  retail  stores  Meyer  Both 
Reports,  research  division  of 
Meyer  Both  Co.,  New  York,  is 
seeking  information  on  the  pro- 
portion of  Christmas  advertising 
budgets  to  be  allocated  to  radio. 
Returns  are  expected  to  be  tabu- 
lated by  June  or  July. 


LOOK  ALIKES  Martin  D.  Wickett 
(left),  program  director  of  WTOP 
Washington,  and  Cass  Adams, 
sports  writer  for  King  Features, 
are  often  mistaken  for  each  other. 
Cass  Adams — no,  that's  Wickett— 
is  growing  a  hirsute  appendage  to 
help  his  friends  recognize  him. 
They  were  at  J.  Walter  Thompson's 
party  honoring  the  Allan  Jones- 
Frankie  Carle  show. 


Huffman  Again  Named 
Head  of  Wisconsin  Net 

WILLIAM  F.  HUFFMAN,  owner 
of  WFHR  Wisconsin  Rapids  was 
reelected  president  and  treasurer 
of  the  Wisconsin  network  of  eight 
stations  at  the  annual  network 
meeting  April  18,  in  Wisconsin 
Rapids.  Rev.  James  A.  Wagner, 
Green  Bay,  connected  with  WTAQ 
WHBY  Appleton,  was  reelected 
vice-president,  and  George  T. 
Frechette,  general  manager  of 
WFHR  Wisconsin  Rapids,  was 
named  secretary,  succeeding  Ben 
Hovel,  manager  of  WSAU  Wau- 
sau. 

Improved  program  service  by  the 
network  was  discussed  and  a  re- 
view of  the  network's  activities 
for  the  past  year  revealed  consid- 
erable increases  in  network  busi- 
ness with  many  new  accounts 
added.  All  stations  of  the  Wiscon- 
sin group  are  affiliated  with  Mu- 
tual. They  are:  WRJN  Racine; 
WCLO  Janesville;  WHBY  Apple- 
ton;  KFIZ  Fond  du  Lac;  WHBL 
Sheboygan;  WIBU  Poynette-Mad- 
ison;  WFHR  Wisconsin  Rapids; 
WSAU  Wausau. 


HORSE  RACES  at  five  leading  New 
York  racetracks  are  broadcast  by 
turfcaster  Bryan  Field  on  MBS  from 
April  8  through  Nov.  4.  This  is  the 
sixth  consecutive  year  Mutual  has 
covered  the  races. 


GENERAL  TELEVISION  CORP. 

70  Brookline  Ave. 
Boston,  Massachusetts 

First  in  Television  Development 


NEW  ENGLAND 

Thompson  L.  Guernsey,  President 
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History  of  Communications  Number  Five  of  a  Series 


NIGHT  COMMUNICATIONS  ON  THE  HIGH  SEAS 


In  those  early  days  when  our  Navy  was  first  organized  night  communica- 
tion was  made  by  lantern  from  the  masthead.  This  was  the  only  com- 
munication between  ships  at  sea  during  through  which  many  times  news 
from  home  was  transmitted. 

Today,  through  the  use  of  Universal  Microphones  and  voice  communica- 
tion components,  vital  communications  of  War  are  speedily  transmitted 
equally  as  well  from  small  sea-craft  and  battle  cruiser  to  home  port. 

Many  new  types  of  Universal  microphones  shall  be  developed  from  the 
experience  obtained  from  the  production  of  military  units,  for  the  private 
citizens  in  the  marine  pleasure-craft  in  the  days  after  Victory  is  ours. 

K.  Model  T-30-S,  illustrated  at  left,  is  hut  one 
of  several  militanj  type  microphones  now  avail- 
able to  priority  users  through  local  radio  jobbers. 

UNIVERSAL  MICROPHONE  COMPANY 

INGLEWOOD,  CALIFORNIA 


FOREIGN  DIVISION:  301  ClAY  STREET,  SAN  FRANCISCO  11,  CALIFORNIA  •■  CANADIAN  DIVISION:  560  KING  STREET  WEST,  TORONTO  1,  ONTARIO,  CANADA 


Ut  Ota 

CONTROL 
ROOM 


GERALD  D.  COLEMAN,  chief 
transmitter  engineer  of  WISR  But- 
ler, Pa.,  has  been  granted  a  leave  of 
absence  to  join  the  Overseas  Branch 
of  the  OWL 

EUGENE  DUPREE,  member  of  the 
engineering  staff  of  WIBG  Philadel- 
phia, is  now  in  the  Merchant  Marine. 

MELVIN  HEADMAN  is  a  new  mem- 
ber of  the  engineering  staff  of  WIBG 
Philadelphia.  He  formerly  was  a 
trumpet  player  with  the  Philadelphia 
Orchestra. 

BOB  FOSTER,  engineer  of  WNAC 
j     Boston,  is  the  father  of  a  girl. 

MARY    ELLEN   TROTTNER  has 

|  joined  NBC  Chicago  as  a  studio  and 
recording  engineer. 

i  WILLIS  JENKINS,  transmitter  en- 
gineer of  WKZO  Kalamazoo,  Mich., 
is  the  father  of  a  boy. 

|  DON  HAPNER,  WHIO  Dayton 
transmitter  engineer,  has  been  in- 
ducted into  the  Navy. 

WILLIAM  DOLL  has  joined  the 
engineering  staff  of  WSRR  Stam- 
ford, Conn. 

CAPT.  PAUL  J.  MOORE,  former 
radio  engineer  with  NBC  Chicago, 
now  assistant  officer  in  charge  of 
the  radio  division  in  the  enlisted 
men's  school  at  Fort  Monmouth, 
N.  J.,  has  been  promoted  to  major. 

CHARLES  A.  LUNDHOLM,  former- 
ly with  E.  J.  Electric  Co.,  White- 
stone,  N.  T.,  and  with  J.  Livingston 
&  Co.,  electric  contractors,  has  joined 
CBS'  technical  operations  as  a  main- 
tenance technician. 
WILLIAM  CODDING,  WLW- 
WSAI  Cincinnati  studio  engineer,  has 
been  inducted  into  the  Navy. 
KENNETH  WANNENWETSCH, 
former  engineer  of  KIEV  Glendale, 
has  joined  KRKD  Los  Angeles.  Rob- 
ert L.  McKenny,  new  to  radio,  takes 
his  place. 

EDWIN  F.  CARR  is  now  transmit- 
ter engineer  of  WIOD  Miami,  Fla., 
replacing  David  S.  Trear  who  re- 
signed to  enlist  in  the  Merchant  Ma- 
rine. 


WJZ  Names  Murray 

JAMES  F.  MURRAY,  a  member 
of  the  sales  staff  of  KDKA  Pitts- 
burgh, has  been  appointed  sales 
promotion  man- 
ager of  WJZ 
New  York,  effec- 
tive May  1.  He 
replaces  Julian 
Boone,  trans- 
ferred to  the 
newly  -  created 
post  of  Blue  spot 
sales  promotion 
manager.  Prior  to 
joining  KDKA, 
Mr.  Murray  for 
five  years  was  head  of  promotion, 
publicity  and  merchandizing  of 
WCAE  Pittsburgh.  He  has  served 
as  publicity  director  of  WJAS 
Pittsburgh. 


Mr.  Murray 


Smith  Howker 

SMITH  HOWKER,  supervising 
engineer  of  CBO  Ottawa,  died  re- 
cently after  a  short  illness.  For- 
merly employed  by  the  radio  di- 
vision of  the  Canadian  National 
Railways,  he  had  been  in  radio 
since  1922.  He  helped  erect  CNRO 
Ottawa,  now  CBO,  and  joined  the 
Canadian  Radio  Broadcasting 
Commission  in  1933. 


CAMP  McCOT  Wisconsin,  combat 
training  center,  now  originates  a  new 
series  of  weekly  30-minute  programs, 
3-3:30  p.m.  Saturday  over  WTMJ 
and  WMFM  Milwaukee.  Called  It's 
the  McCoy,  program  has  a  live  sol- 
dier audience  and  is  written  and  pro- 
duced by  Camp  McCoy  personnel  us- 
ing soldier  talent. 

WORL  Boston  has  started  a  series 
of  transcribed  programs,  Sundays 
6:30-6:45  p.m.  by  the  Institute  of 
Oral  and  Visual  Education  in  coop- 
eration with  Boston  U.  Radio  Insti- 
tute. Program  features  eminent  pub- 
lic figures. 

NORTHEASTERN  Radio  Council 
met  in  Schenectady  at  WGY  and  at 
the  Hotel  Van  Curler  last  Friday  and 
Saturday.  Among  those  present  were 
Harry  Summers,  Blue ;  Doris  Cor- 
with,  NBC;  Dorothy  Roden,  CBS; 
Dorothy  Lewis,  NAB  coordinator  of 
listening  activities. 

WTAG  Worcester,  Mass.,  as  soon 
as  allied  invasion  operations  com- 
mence, will  stand  by  24  hours  a  day 
to  broadcast  important  news  as  it  is 
received.  Station  has  installed  a  new 
directional  antenna  to  facilitate  mon- 
itoring of  BBC  news  programs. 

KOY  Phoenix,  Ariz.,  has  published 
an  inter-office  bulletin  summarizing  ac- 
tivities and  accomplishments  during 
1943.  Included  are  data  on  amount 
and  value  of  time  donated  to  war 
effort  drives,  local  organizations  and 
public  service  features. 

WDAY  Fargo,  N.  D.  has  issued  a  new 
rate  card  (No.  15)  giving  revised  time 
rates  effective  April  15.  On  May  1 
WDAY  introduces  a  new  and  longer 
Country  Hour  daily  from  5  :30-7  a.m. 


KVOA  Kept  On 

A  NAVY  fighter  plane  failed 
to  keep  KVOA  Tucson,  Ariz., 
off  the  air  last  Tuesday,  al- 
though it  grazed  the  antenna, 
bent  the  top  10  feet  to  right 
angles  and  broke  two  guy 
wires.  The  pilot,  whose  name 
was  withheld  by  authorities, 
was  stunting  a  Gruman  Hell- 
cat and  twice  dived  at  the  an- 
tenna. The  second  time  the 
plane  caught  the  tower,  tear- 
ing off  a  wingtip  and  bending 
the  antenna.  The  pilot  re- 
tained control,  landed  at  a 
nearby  airport  and  KVOA's 
programs  continued  uninter- 
rupted. 


10UDDDDD 

New  Rales  of  the  Federal 
Sommunications  Comm.*. 
sion  Permit  You  to  Place 
Your  NBC, Blue  or  CWHet 

wnrkPrograms  on  w»  ■ 

^T^ork  they  are  on 
Jnot  finish  coverage  here 


WSAY 

ROCHESTER,  N.  Y. 

MUTUAL  OUTLET 


LP 


I™ 


BLAW-KNOX 

FM  and  TELEVISION 

RADIATORS 
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FOR  SECOND  TIME  this  quartet 
meets  to  sign  one  of  the  biggest 
block,  time  purchases  on  the  Coast. 
John  Sousa  (seated),  president  of 
Par-T-Pak  Standard  Beverages,  is 
about  to  sign  the  renewal  for  one 
year  of  a  contract  calling  for  time 
aggregating  14  hours  weekly  on 
FSFO  San  Francisco.  Standing 
are:  (1  to  r)  Morton  Sidley,  KSFO 
sales  manager;  Charles  Gabriel, 
account  executive  for  Brisacher  & 
Van  Norden;  Edward  Jansen, 
KSFO  manager. 


LATE  HOUR  ADDED 
TO  CAB'S  RATING 

PROGRAMS  broadcast  from  10 :30- 
11:30  p.m.  (EWT),  when  many 
people  in  that  time  zone  might  be 
disturbed  by  telephone  calls,  will 
be  surveyed  nationally  by  the  equiv- 
alent of  a  telephone  concindental 
technique  beginning  with  the  April 
report  of  the  Cooperative  Analysis 
of  Broadcasting,  the  CAB  reported 
last  week. 

New  service,  developed  to  meet 
needs  of  advertisers  who  find  war- 
time conditions  placing  more  em- 
phasis on  late  evening  program- 
ming and  listening,  is  based  on  an 
"adjusted  sample"  technique  em- 
bodying both  the  coincidental  and 
recall  techniques,  the  CAB  ex- 
plained. A  normal  quota  of  coinci- 
dental calls  is  made  in  a  midwest 
"control  area"  from  9:30-10:30 
p.m.  CWT  (10:30-11:30  p.m.  EWT) 
and  the  same  programs  are  also 
covered  the  following  morning  by 
telephone  recall.  In  the  East  the 
programs  are  surveyed  only  by  the 
recall  check  the  following  morning. 

By  applying  the  ratio  of  the  mid- 
west coincidental  to  recall  to  the 
eastern  recall,  an  adjusted  eastern 
rating  is  secured  which  is  added  to 
the  actual  coincidental  rating  for 
the  programs  in  the  balance  of  the 
country  to  produce  a  national  rat- 
ing. 


NWLB  Summons 

(Continued  from  page  11) 

a  radio  advertiser  buys  a  musical 
program  he  expects  and  has  the 
right  to  demand  a  live  studio  au- 
dience as  well  as  an  air  audience." 

Mr.  Hubbard  declared  that  Mr. 
Ballard's  wire  to  the  NWLB  was 
"another  typical  case  of  misrepre- 
sentation of  the  facts  on  the  part 
of  Petrillo's  musicians'  union.  Pe- 
trillo  is  an  ostrich  with  his  head 
in  the  sand.  He  thinks  he  is  fooling 
people.  But  his  sandbagging  tactics 
can't  last  forever." 

He  added:  "The  Minneapolis 
union's  wire  to  the  NWLB  won't 
fool  anyone.  I'm  a  little  surprised 
the  telegram  didn't  contain  the 
familiar  Petrillo  subterfuge  of 
saying  that  'there  is  no  strike  .  .  . 
the  men  just  don't  care  to  work.' 
Nevertheless,  this  'ostrich-with-its- 
head-in-the-sand'  telegram  still 
won't  fool  the  NWLB  or  anyone 
else." 

The  issue  in  the  WJJD  case  con- 
cerns the  demand  of  Mr.  Petrillo 
that  the  number  of  musicians  in 
the  station  be  increased  from  10 
to  20.  Mr.  Atlass  protested  to  Mr. 
Green  that  his  present  staff,  work- 
ing 25  hours  a  week,  easily  han- 
dles the  work  of  the  station.  Ac- 
tually, the  musicians  at  WJJD 
work  less  than  20  hours  a  week 
and  only  IV2  hours  exclusive  of 
platter  turning,  Mr.  Atlass  has 
stated.  There  is  no  dispute  over 
wages. 

Demands  on  KSTP 

In  the  KSTP  dispute,  Mr.  Pe- 
trillo demands  that  the  musicians' 
staff  be  increased  from  20  to  28 
and  that  wages  be  increased  59%. 
Mr.  Hubbard  agreed  to  meet  the 
wage  demand,  subject  to  NWLB 
approval,  but  refused  to  "employ 
men  we  do  not  need".  He  called 
for  a  "showdown",  declaring  that 
the  question  is  one  for  the  NWLB 
to  decide. 

Under  Executive  Order  9370, 
the  Government  may  invoke  pen- 
alties against  unions,  employers 
and  individuals  in  cases  of  non- 
compliance with  NWLB  directives. 
Actions  against  unions  include 
withdrawals  of  privileges,  benefits 
or  rights,  as  by  holding  of  check- 
off dues  in  escrow,  pending  com- 
pliance. 


Represented  Nationally  by  HEADLEY-REED  CO. 


Guedel  Resigns 

JOHN  GUEDEL,  vice-president 
in  charge  of  radio  and  Hollywood 
manager  of  Russel  M.  Seeds  Co., 
has  resigned  to  devote  full  time  to 
NBC  People  Are  Funny,  sponsored 
by  Brown  &  Williamson  Tobacco 
Co.  and  the  new  comedy  series  Life 
With  Charlotte  recently  acquired 
by  Pepsodent  Co.  as  summer  re- 
placement for  NBC  Bob  Hope 
Show.  Mr.  Guedel  is  owner-pro- 
ducer of  People  Are  Funny.  With 
Martin  Broones  he  is  co-owner 
and  will  be  co-producer  of  Life 
With  Charlotte. 


Available  for  Immediate  Delivery 

THE  VAN  EPS-DUOTONE  CUTTING  HEAD  is  designed  for 
highest  type  cutting,  giving  a  clean  and  undistorted  cut  on 
complex  waves.  It  has  but  a  single  resonant  point  which  is 
easy  to  equalize.  The  output  of  this  head  does  not  vary 
from  day  to  day  but  is  constant  under  all  temperatures 
and  humidity  conditions.  This  head  has  high  output,  thus 
requiring  less  power  to  drive,  and  is  available  in  15  and 
500  ohm  impedances.  It  is  designed  for  9/16  inch  stylus. 

RECORD   COMPANIES,  RECORDING   STUDIOS,   GOVERNMENT  AGENCIES 
note  these  features  : 

1  .  It  has  a  reed  armature,  which  is  rugged,  and  acts  as  its  own  damper, 
eliminating  rubber  and  other  deteriorating  materials  which  usually 
cause  cutting  heads  to  change  from  day  to  day. 

2.  Measured  distortion  is  1.8%  at  400  cps. 

3.  Impedance  of  the  cutter  is  actually  500  ohms  at  400  cps. 

4.  Requires  only  plus  20  db  level  (6  milliwatts  in  500  ohms)  for  normal 
amplitude — less  than  1  watt  of  power. 

5.  Easily  installed.  The  head  comes  equipped  with  an  extra  mounting 
plate  for  instant  mounting  and  is  easily  interchanged  where  other 
heads  are  used. 

O.  Carefully  tested  at  our  laboratory  and  a  graph  accompanies  each  cut- 
ter, giving  the  frequency  response  characteristics. 

7m  The  head  is  hermetically  sealed  and  guaranteed  if  the  seal  is  not  broken. 


B 


uaiane 

For  further  information  ask  your  jobber  or  write  to 
THE  DUOTONE  COMPANY  •  799  Broadway,  New  York  3,  N.Y. 
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Nets  Carry  Army  Shows 
Shortwaved  from  Fronts 

TWO  shortwave  broadcasts  were 
sent  from  opposite  points  of  the 
globe  April  23.  Speaking  from  an 
Army  station  at  the  Anzio  Beach- 
head about  9  a.m.  correspondents 
from  the  four  networks  told  lis- 
teners they  were  hearing  prob- 
ably the  first  broadcast  to  originate 
so  close  to  the  battle  scene.  The 
same  evening  at  7:30  p.m.  the  four 
networks  carried  simultaneously 
a  communique  from  Gen.  Douglas 
MacArthur's  headquarters  on  the 
Hollandia-Aitape  landing  on  the 
North  Coast  of  New  Guinea. 

Gordon  Fraser,  Blue  correspond- 
ent, won  the  toss  for  the  first  broad- 


cast from  JJRP  Anzio  (see  page 
20),  shortwaved  to  Naples,  am- 
plified and  transmitted  to  the  U. 
S.  and  Blue  Network  from  9:00:30 
to  9:02:30  a.m.  Eric  Sevareid,  of 
CBS,  and  Ralph  Howard,  NBC,  fol- 
lowed by  brief  talks  on  their  re- 
spective networks.  Mutual  picked 
up  a  special  12-minute  broadcast 
by  Seymour  Korman  at  11:22  a.m. 
and  rebroadcast  it  via  transcription 
at  1:15  p.m. 


TOM  HANLON,  CBS  Hollywood 
night  manager,  portrays  an  announcer 
in  the  International  film,  "Once  Oif 
Guard".  Chef  Milani  featured  on 
five-weekly  half-hour  series  on  KFWB 
Hollywood,  has  been  signed  for  a 
role  in  the  RKO  film,  "None  But 
the  Lonely  Heart". 


HOW  MUCH 
IS 

SOUND  PROGRAMMING 
WORTH? 


Noted  radio   survey   expert  C.  E. 
Hooper  says*  sound  programming,  day  in 
and  day  out,  is  the  only  way  "to  locate  a  value-conscious 
listening  public"  .  .  .  the  only  way  to  build  for  a  secure 
future  in  the  post-war  radio  field. 

KCMO  listenership  has  been  built  on  just  such  a  policy 
of  sound  programming — with  a  schedule  of  Basic  BLUE 
hits  .  .  .  interesting  local  features  .  .  .  and  the  dominant 
news  coverage  in  Kansas  City. 

That's  the  reason  more  thinking  Kansas  Citians  are  form- 
ing the  KCMO  habit  every  day. 

And  that's  the  reason  many  alert  time  buyers  are  using 
KCMO  to  reach  the  Kansas  City  market  with  outstand- 
ing success. 

If  you,  too,  want  your  advertising  dollar  to  go  farther  in 
this  teeming  market,  let  us  show  you  the  sales  figures 
which  prove  our  point.  For  profit — put  your  money  on 
KCMO  and  the  BLUE.  . 

*  See  Broadcasting,  March  6,  1944. 


Call  any  Joseph 

Hershey  McGillvra  Office 
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4,000,000  Tubes  for  Civilian  Sales 
Shipped  in  First  Quarter,  Says  WPB 


RADIO  receiving  tubes  in  excess  of 
4,000,000  units  were  shipped  to  ci- 
vilian channels  in  the  first  quarter 
of  1944  the  Electronic  Distributors 
Industry  Advisory  Committee  was 
told  by  Radio  and  Radar  Division 
officials  of  the  WPB  at  a  meeting 
of  the  committee  in  Washington 
last  Thursday  (April  27).  Though 
this  was  slightly  under  scheduled 
civilian  tube  production  for  the 
quarter,  it  was  indicated  that  sec- 
ond quarter  shipments  probably 
would  be  higher  as  a  result  of 
carryovers  of  tubes. 

Recent  modifications  of  WPB 
regulation  CMP-9A  were  pointed 
out  by  the  WPB  representatives. 
The  amended  regulation  provides 
that  a  repairman  may  not  use  the 
AA-3  rating  assigned  by  CMP-9A 
to  buy  certain  electronic  equipment 
items  [Broadcasting,  April  24]. 


An  official  of  the  Office  of  Price 
Administration  discussed  with  com- 
mittee members  a  proposed  new 
schedule  of  list  prices  for  tubes  for 
wholesalers  and  retailers,  and  a 
representative  of  the  Office  of  Ci- 
vilian Requirements  discussed  prob- 
lems of  distribution  with  the  com- 
mittee. Committee  members  were 
of  the  opinion  that  methods  by 
which  distributors  have  been  allo- 
cating tubes  to  dealers  have  per- 
mitted all  dealers  to  obtain  their 
fair  share. 

The  desirability  of  a  "code  of 
ethics"  for  the  guidance  of  all  elec- 
tronics was  discussed  at  the  meet- 
ing and  a  task  committee  will  be 
appointed  at  a  future  date  to  draft 
a  suggested  "code".  The  next  meet- 
ing of  the  committee  is  scheduled 
for  June  22. 


TALENT  UNIONS  EYE  HOOPER  LISTS  TOP 
VIDEO  PAY  SCALES  DAYTIME  NET  SHOWS 


JOINT  Committee  on  Television  es- 
tablished in  1940  by  Actors'  Equity 
Assn.,  Screen  Actors  Guild  and  Amer- 
ican Federation  of  Radio  Artists  last 
week  issued  a  statement  that  it  is 
examining  existing  conditions  of  tele- 
vision employment  and  "will  deter- 
mine working  conditions  and  mini- 
mum pay  scales  during  this  experi- 
mental period  and  will  decide  when 
and  where  and  to  what  extent  these 
will  be  put  into  practice." 

Report  also  instructs  all  members 
of  these  unions  who  may  accept  tele- 
vision engagements  to  report  to  their 
own  union  on  conditions,  hours  and 
pay  for  such  work,  such  information 
to  be  transmitted  to  the  committee. 

The  committee  has  no  plans  to  es- 
tablish standards  of  wages  or  work- 
ing conditions  in  the  immediate  future, 
a  committee  spokesman  stated  to 
Broadcasting,  explaining  that  there 
are  too  many  different  kinds  of  em- 
ployers and  too  many  different  kinds 
of  employment  in  television  for  gen- 
eral standards  to  be  set  up.  He  said 
that  reports  of  exploitation  of  talent 
by  companies  receiving  compensation 
from  advertisers  for  television  produc- 
tion had  been  received  and  would 
be  investigated,  and  that  in  such 
cases  temporary  minimums  might  be 
set  by  the  committee.  But  the  com- 
mittee's main  task  for  the  present, 
he  reported,  will  be  to  collect  infor- 
mation. 

He  stressed  the  fact  that  there  is 
no  desire  to  discourage  performers 
who  are  willing  to  work  for  little  or 
no  monetary  compensation  to  gain  ex- 
perience in  a  field  that  is  now  experi- 
mental but  may  someday  provide 
lucrative  employment,  but  he  added 
that  the  unions  to  which  these  peo- 
ple belong  will  not  allow  them  to  be 
exploited  for  the  benefit  of  television 
broadcasters  or  program  producers 
who  are  already  commercializing  this 
new  medium. 


FIRST  among  the  "Top  Ten"  pro- 
grams in  the  daytime  network  Hooper 
ratings  for  April,  is  When  A  Girl 
Marries,  followed  by  Young  Widder 
Brown,  second,  and  Ma  Perkins, 
third.  Backstage  Wife  holds  fourth 
place  followed  respectively  by  Kate 
Smith  Speaks,  Life  Can  Be  Beauti- 
ful, Stella  Dallas,  Right  to  Happiness, 
Breakfast  at  Sardi's  and  Our  Gal 
Sunday. 

The  top-ranking  Saturday  daytime 
shows,  not  included  in  the  week-day 
list  above,  are  Stars  Over  Hollywood, 
first ;  and  Theatre  of  Today,  second. 

Kitty  Foyle  has  the  largest  number 
of  women  listeners  per  set,  Baukhage 
Talking  ranks  first  with  men,  and 
Jack  Armstrong  with  children,  ac- 
cording to  the  survey.  Subscriber  pro- 
gram with  the  highest  sponsor  iden- 
tification index — 75.9 — is  Ma  Perkins 
(NBC).  Average  daytime  program 
rating  remained  at  4.9  showing  no 
change  over  the  previous  report,  and 
down  0.7  from  a  year  ago.  Average 
available  audience  is  71.8,  up  0.2  from 
the  last  report,  down  0.7  from  a  year 
ago. 


GABE  WARD,  Ken  &  Heznie 
Trietsch,  Gil  Taylor  (Hoosier  Hot 
Shots)  on  the  weekly  NBC  National 
Barn  Dance,  have  been  signed  to  a 
two-year  film  contract  by  Columbia 
Pictures  Corp. 


CBS  Latin  Net  Adds  3 

THREE  new  stations  have  been 
added  to  the  CBS  Latin  American 
network,  bringing  the  total  to  102 
affiliates.  Two  Ecuadorian  stations 
are  HCBI  and  HCBS,  longwave 
and  shortwave  transmitters,  re- 
spectively, of  Radio  Bolivar,  Quito, 

Ecuador.   The  Venezuelan  outlet 

is  Radio  Sucre,  Cumana. 


JACKSON— THE   CAPITAL  CITY 

Jackson  is  not  only  the  center  of  state 
government  in  Mississippi,  but  also  the 
CAPITAL  center  of  the  state.  Here,  in 
the  heart  of  the  New  South,  is  a 
$130,000,000  annual  market— now  be- 
ing boosted  by  new  oil  and  business 
activity.  Include  this  "double-run" 
market  in  your  sales  plans.  And  re- 
member, WSLI  offers  you  effective 
coverage  of  this  market— at  less  cost. 

■  BLUE  NETWORK 


WEED  &  COMPANY 

NATIONAL  REPKS/SMTA TIVE S 
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CLOSED  CIRCUIT  "sales  meeting 
,(via  air"  was  staged  April  15,  two 
days  before  the  premiere  of  My 
True  Story  on  the  Blue  network, 
twith  sales  staff  members  of  the 
sponsor,  Libby,  McNeill  &  Libby, 
Chicago,  listening  in  to  the  1944- 
45  sales  program  in  seven  major 
'cities.  At  the  Chicago  end  of  the 
imeeting  were  (1  to  r)  :  E.  R.  Bor- 
roff,  vice-president  and  manager  of 
[the  Blue  central  division;  John  W. 
Rose,  LM&L  sales  manager;  E. 
R.  Peterson,  Blue  sales. 

KTBI  Granted  Transfer 
Control  to  Woodworth 

'CONSENT  was  granted  by  the 
FCC  last  week  to  transfer  of  con- 
trol of  Tacoma  Broadcasters  Inc., 

'licensee  of  KTBI  Tacoma,  Wash., 
from  C.  C.  Cavanaugh,  president, 
to  Harold  S.  Woodworth  through 
sale  of  all  109  shares  (54.5%)  com- 
mon stock  held  bv  Mr.  Cavanaugh 
for  $13,080.  Mr.  Woodworth,  treas- 
urer of  the  corporation,  now  owns 
119  shares,  or  a  total  of  59.5%. 
Mr.  Cavanaugh  is  retiring  from 
broadcasting  in  order  to  devote  full 
attention  to  his  other  business  af- 
fairs, the  application  states. 

Majority  of  the  remaining  in- 
terest in  the  station  is  held  as 
follows:  Harold  Allen,  vice-presi- 
dent— 13.5%;  James  Dempsey,  sec- 
retary—2.5%;  Helen  Wallace— 
5.5%;  J.  S.  Lyle  and  J.  R.  Bender, 
each  5%.  Mr.  Woodworth  is  also 
president  and  general  manager  of 
Woodworth  &  Co.,  contractors. 

At  the  same  action  the  Commis- 
sion granted  voluntary  assignment 
of  the  license  of  WCOV  Montgom- 
ery, Ala.,  from  Capital  Broadcast- 
ing Co.  to  G.  W.  Covington  Jr.,  who 
owns  all  of  the  issued  and  out- 
standing capital  stock  in  the  com- 
pany. No  monetary  consideration 
is  involved. 


Hooper  proves 
It's  a  Bull's-eye! 


a  Hooper  of  91.3%  by  Day  and 
80.4%  by  Night! 


iooo  WJHL  9io 

Watts   Johnson  City  K.C. 
Tennessee 

REPRESENTED    BY    HOWARD    WILSON  CO. 


Extension  Sought 
In  Sale  of  KECA 

Anthony  Request  First  Under 
FCC  'Duopoly'  Modification 

SEEKING  an  extension  to  Oct.  1, 
1945,  in  which  to  dispose  of  KECA 
under  FCC  "duopoly"  order  84-B, 
as  modified  April  4  [BROADCASTING, 
April  10],  Earle  C.  Anthony  Inc., 
licensee  of  KFI  and  KECA  Los  An- 
geles, last  week  filed  the  first  peti- 
tion for  relief  under  the  amended 
order. 

Through  Louis  G.  Caldwell  and 
Reed  T.  Rollo,  Washington  counsel, 
Anthony  requests  renewal  to  Oct. 
1, 1945,  of  the  KECA  license,  which 
expires  June  1,  and  regular  renewal 
of  KFI,  which  is  on  temporary  li- 
cense until  May  31  (under  84-A), 
or  extension  of  the  KFI  license  to 
Oct.  1,  1945.  Should  the  Commis- 
sion fail  to  grant  the  extension,  pe- 
titioner asks  for  "reasonable  peri- 
ods of  lesser  duration"  in  which  to 
dispose  of  KECA. 

Blue  Contract  a  Factor 

Petition  sets  forth  that  KECA 
was  operated  at  a  lqss  in  excess  of 
$500,000  from  1929-1939  and  that 
since  June  21,  1939,  when  petitioner 
acquired  KEHE  and  changed  the 
call  letters  to  KECA,  in  effect  con- 
solidating the  two  stations,  he  ex- 
pended further  "large  sums  in 
physical  and  technical  improve- 
ments" and  continued  to  incur 
losses.  Total  investment  in  KECA 
is  listed  in  excess  of  $800,000. 

Since  Jan.  1,  1941,  KECA  has 
been  operated  at  a  profit,  petition 
continues,  with  net  earnings  for 
1944  (before  taxes)  estimated  at 
$230,000.  Because  of  a  contract 
with  the  Blue  Network,  which  ex- 
pires June  15  next  year  under  the 
FCC  Network  Regulations,  An- 
thony must  give  the  Blue  first  op- 
portunity to  buy,  the  petition  re- 
cited, adding  that  the  Blue  has  of- 
fered $450,000,  whereas  another 
purchaser  has  expressed  a  "prob- 
able willingness"  to  pay  "approxi- 
mately $150,000  more". 

Other  Obstacles 

Anthony's  petition  sets  out  that 
since  September  1943,  when  it  be- 
came evident  that  the  FCC  would 
adopt  a  regulation  banning  multi- 
ple ownership,  the  licensee  has  been 
seeking  a  buyer  for  KECA.  Obsta- 
cles, in  addition  to  the  Blue  con- 
tract, were  listed  as  these: 

Los  Angeles  is  a  difficult  city  in 
which  to  sell  a  broadcast  station  be- 
cause it  has  some  19  serving  the 
metropolitan  area;  KFI  and  KECA 
share  the  same  building  for  studios, 
administration  and  business  offices, 
and  to  a  substantial  extent  make 
use  of  the  same  staff  officers  and 
employes;  in  order  to  effect  an  or- 
derly disposition  of  KECA  and  "a 
satisfactory  solution  of  business 
and  taxation  problems  likely  to  face 
a  purchaser,  the  ownership  of 
KECA  may  have  to  be  transferred 
to  a  separate  corporation  before  a 
sale  can  be  effected." 


WSBC  Sale  at  $100,000 
Pending  FCC  Approval 

SALE  of  WSBC  Chicago  by  Gene 
T.  Dyer  for  $100,000  to  the  J. 
Miller  Adv.  Co.,  Chicago,  was  an- 
nounced last  week.  Miller  firm, 
which  deals  exclusively  in  foreign 
language  advertising,  is  composed 
of  Julius  Miller,  his  wife,  Bertha 
L. ;  Arnold  and  Oscar  Miller  and 
Oscar's  wife,  Gertrude. 

The  Millers  state  there  will  be 
no  change  in  policy  or  personnel 
for  the  war's  duration  at  least. 
Transfer  of  the  property  is  pend- 
ing FCC  approval.  Mr.  Dyer  still 
owns  WAIT  Chicago,  which  he  says 
has  not  been  sold  as  it  had  been 
rumored,  and  WGES  Chicago. 
WSBC  operates  on  1240  kc  with 


250  W  one-third  time,  sharing  with 
WCRW  and  WEDC  Chicago.  Sale 
was  premised  on  the  FCC's  "duo- 
poly" regulation,  banning  multiple 
ownership  in  the  same  areas. 


Capt.  Johnston  Missing 

CAPT.  CURTIS  GILLMAN  (Gil) 
JOHNSTON,  26,  formerly  a  sound 
effects  technician  of  CBC  Chicago, 
and  previously  with  WGN  Chicago, 
was  reported  missing  April  11  fol- 
lowing a  raid  on  Europe.  A  fighter 
pilot,  Capt.  Johnston  had  completed 
70  missions  and  was  awarded  the 
Distinguished  Flying  Cross  and 
Air  Medal  with  oak  leaf  clusters. 
He  enlisted  in  the  RCAF  in  1940 
and  transferred  to  USAAF  in 
1942. 
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National  Representative 
JOHN  BLAIR  &  CO. 


ably  early  date  on  the  basis  of  the 
present  standards,  industry  and  the 
public  generally  will  want  to  know 
what  the  television  policy  will  be 
when  the  improved  and  more  per- 
manent system  of  television  is 
ready  for  commercial  service.  I  be- 
lieve that  the  public  is  entitled  to 
know  that  a  better  system  of  tele- 
vision, may  be  adopted  after  the 
war  as  a  result  of  secret  war-time 
research  and  development,  but  I 
am  not  convinced  that  the  so-called 
new  system,  including  the  alloca- 
tion of  suitable  channels,  can  be 
made  ready  in,  let  us  say,  one  or 
two  years. 

Even  if  the  military  were  now 
willing  to  release  all  of  the  neces- 
sary technical  data,  it  would  re- 
quire considerable  time  for  all  in- 
terested individuals,  companies  and 
groups  to  use  such  information  in 
planning  a  new  commercial  system. 
And  we  must  not  overlook  the  fact 
that  after  such  data  have  been 
studied  and  industry  and  Govern- 
ment are  fully  in  accord  regarding 
the  superior  qualities  of  the  new 
system,  that  it  will  take  time  to 
design,  build,  test  and  demonstrate 
the  new  transmitting  and  receiving 
equipment. 

Final  approval  must  necessarily 
await  the  outcome  of  all  these  fac- 
tors; therefore,  while  the  "freeze" 


on  materials  and  manpower  con- 
tinues there  is  little  or  no  hope  that 
the  much-talked-of  new  system  can 
be  made  ready  within  the  time  that 
may  be  available. 

If  you  agree  with  what  I  have 
said  up  to  this  point,  then  you  must 
also  agree  that  we  should  proceed 
on  the  basis  that  there  will  be  two 
commercial  systems  of  television  in 
the  future,  i.e.,  (1)  the  present 
system  or  a  slight  modification 
thereof  which  can  be  accepted  at 
an  early  date;  and  (2)  the  vastly 
improved  system  which  will  be  in- 
troduced as  the  more  permanent 
system  of  television  sometime  after 
the  war. 

Old  and  New 

If  we  prepare  now  on  the  basis 
that  there  will  be  two  systems  of 
commercial  television,  each  occupy- 
ing different  bands  of  frequencies, 
it  would  be  possible  in  the  time 
available  to  give  adequate  attention 
to  both  systems. 

Under  this  plan,  the  public  would 
have  a  good  system  of  television 
under  existing  commercial  stand- 
ards immediately  after  the  "freeze" 
is  lifted,  and  this  system  could  be 
continued  for  an  indefinite  period 
after  the  new  system  is  placed  in 
commercial  operation.  This  would 
require,  when  the  new  system  is 


WSGN  covers  more  of 
Alabama  than  any 
other  station;  its  morn- 
ing Hooper  is  more  than 
double  that  of  the  next 
station;  and  regardless 
of  the  hour,  it  offers  the 


city's  best  salable  time. 
There's  spot  dominance 
where  the  spendable  in- 
come of  both  farmers 
and  workers  is  now  at 
an  all-time  high! 


DOMINANCE 

In  Alabama 
WSGN      610  °n  Your  Dial 

"  *  ^  The  Birmingham  News-Age  Herald  Station 

Represented  by  HEADLEY-REED 


KMOX  At  Conventions 

KMOX  St.  Louis  is  arranging  for 
full  coverage  of  the  Republican 
and  Democratic  national  conven- 
tions in  Chicago,  coordinating  spe- 
cial station  broadcasts  and  news 
bulletins  with  convention  coverage 
by  CBS,  parent  network.  The  St. 
Louis  station  will  originate  broad- 
casts from  a  booth  on  the  conven- 
tion floor  and  from  the  Stevens 
Hotel.  Reporting  staff  includes 
Francis  P.  Douglas,  director, 
KMOX  World  News;  W.  R.  Wills, 
Pacific  War  Theatre  analyst,  and 
Katherine  Darst,  until  recently  di- 
rector and  editor  of  KMOX  wom- 
en's newscasts. 


commercialized,  that  licensees 
transmit  simultaneously  all  pro- 
grams under  the  old  as  well  as  the 
new  standards. 

I  believe  it  would  be  unwise  to 
set  a  date  and  say  that  the  present 
system  of  television  standards  will 
cease  to  be  available  at  that  time. 
In  my  opinion  it  is  entirely  feasible 
to  recognize  that  there  will  be  a  pe- 
riod when  licensees  will  transmit 
all  of  their  television  programs 
with  two  transmitters,  i.e.,  simul- 
taneous transmission  under  the  old 
and  the  new  standards. 

I  realize  that  this  may  introduce 
some  difficult  problems  but  these 
would  not  be  insurmountable.  In 
the  final  analysis  it  is  essential 
that  all  programs  be  available  to 
all  set  owners  regardless  of  wheth- 
er the  receiver  is  designed  to  oper- 
ate under  existing  or  new  stand- 
ards. 

It  may  be  argued  that  this  plan 
would  waste  valuable  frequencies 
in  that  it  provides  for  the  continued 
operation  of  an  inferior  system  of 
television  after  the  superior  sys- 
tem is  ready  for  commercialization. 
In  this  connection,  there  are  many 
today  who  argue  that  FM  has  cer- 
tain advantages  over  AM  aural 
broadcasting. 

Is  it  not  a  fact,  however,  that 
we  are  planning  for  the  continued 
use  of  both  bands?  And  this,  I 
might  add,  is  exactly  as  it  should 
be.  In  short,  it  appears  that  we  are 
faced  with  just  such  a  situation  in 
television,  and  on  the  basis  of  the 
facts  now  available  I  cannot  see 
any  other  logical  solution  of  the 
long-range  aspects  of  this  problem. 


NEW  ORLEANS 


50,000  WATTS 

The  Greatest  Selling  POWER 
in  the  South'*  Greatest  City 

CBS  Affiliate 

Nat'l  Rep.  •  The  Katz  Agency  Inc. 
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Publishers  Hear  FM  Opportunities 

{Continued  from  page  8) 


work  the  standard  50  kw  station 
in  most  instances,"  he  said. 

FM  is  probably  the  only  major 
development  ever  pioneered  by  in- 
dependents and  small  men  in  the 
industry,  he  continued,  adding  that 
FM  gives  the  opportunity  to  those 
newspaper  publishers  who  never 
had  the  opportunity  to  go  into  radio 
because  there  were  not  enough 
channels  in  the  spectrum.  Dr.  Arm- 
strong pointed  out  the  advantages 
of  the  FM  system  in  linking  to- 
gether a  network  of  stations,  FM 
relays  supplanting  the  costlier 
wire  lines. 

No  FCC  Discrimination 

He  also  predicted  that  FM  will 
replace  the  greater  part  of  the  AM 
system  in  a  relatively  short  time. 
.  Urging  newspaper  publishers  to 
.  file  their  applications  for  FM 
.stations  immediately,  he  quoted 
FCC  Chairman  James  Lawrence 
Fly  who  stated  at  the  annual 
meeting  of  FMBI  in  New  York  last 
January  that  "FM  is  of  age  and 
it  has  come  to  stay",  that  "without 
a  doubt  it  will  have  a  place  of  ever 
increasing  importance  in  Amer- 
ican broadcasting",  and  that  "no 
one  of  us  can  stop  it." 

In  a  question  and  answer  ses- 
sion, written  as  well  as  oral  ques- 
tions were  answered  by  both  Mr. 
Damm  from  the  operational  stand- 
point and  Dr.  Armstrong  from  the 
technical  aspects.  In  response  to 
the  question  of  whether  FM  is  apt 
to  replace  standard  broadcasting, 
:  Mr.  Damm  replied  that  in  his 
opinion  FM  will  replace  AM  as 
a  system  of  sound  broadcasting  in 
8  to  10  years. 

He  gave  the  latest  figures  on 
FM  sets  in  use  compiled  by  the 
FMBI,  which  showed  approxi- 
mately 500,000  receivers  in  use  in 
the  U.  S.  and  distributed  in  the 
major  markets  as  follows:  New 
York  120,000;  Philadelphia  20,000; 
Chicago  80,000;  Boston  35,000; 
Milwaukee  21,000;  Detroit  25,000. 

In  response  to  a  query  on  the 
practicability  of  FM  for  small  as 


well  as  large  cities,  Mr.  Damm  re- 
plied that  since  it  will  be  possible 
to  assign  stations  on  the  same 
frequency  much  closer  together 
than  in  the  case  of  AM,  many  more 
cities  will  be  able  to  have  broad- 
cast stations  than  is  now  possible 
under  AM. 

How  soon  after  the  war  may  FM 
be  reasonably  expected  to  be  a 
commercial  success,  Mr.  Damm 
was  asked.  He  replied:  "If  by 
this  question  it  is  meant  how  soon 
can  a  station  make  a  profit,  I 
would  say  that  it  is  dependent 
upon  the  diligence  with  which  the 
operator  goes  about  rendering  a 
service  to  his  community,  which 
will  justify  the  buying  of  sets  that 
will  pick  up  FM  signals.  We  have 
heard  estimates  to  the  effect  that 
within  one  year  after  the  war, 
there  will  be  5,000,000  FM  sets 
sold,  and  that  within  four  years, 
we  may  expect  20,000,000  sets  in 
the  hands  of  listeners.  Frankly,  it 
is  my  opinion  that  in  view  of  the 
pent-up  purchasing  power,  this  is 
a  very  conservative  estimation.  I 
have  not  kept  secret  the  fact  that 
our  FM  stations  operation  in  Mil- 
waukee by  the  end  of  this  year,  its 
second  full  year  of  commercial 
operation,  will  practically  be  self- 
sustaining." 

FM  Applications 

There  is  no  discrimination  be- 
tween newspaper  and  non-news- 
paper ownership,  he  stated  in  re- 
sponse to  a  query  on  how  the  FCC 
is  now  handling  FM  applications 
filed  by  newspapers.  All  applica- 
tions at  present  are  placed  in  a 
pending  file  awaiting  servicing  by 
the  Commission's  engineering  and 
legal  departments.  In  reply  to  the 
question  as  to  any  advantage  of 
placing  an  application  on  file  with 
the  FCC  now,  rather  than  waiting 
until  the  FCC  was  seriously  con- 
sidering FM  applications,  Mr. 
Damm  said  that  the  first  and  fore- 
most reason  for  filing  now  is  that 
the  most  ideal  sites  for  FM  trans- 
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EVERETT  L  DILLARD 
General  Manager 
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mitter  locations  are  not  going  to 
last  forever. 

"In  Los  Angeles,  for  instance, 
there  are  17  applications  for  the 
best  site  to  cover  that  area,"  he  as- 
serted. "In  Chicago  practically 
every  important  site  already  has 
been  leased.  In  addition  to  this 
fact,  it  would  be  much  better  to  get 
the  engineering  work  out  of  the 
way  than  wait  until  the  gold  rush 
starts.  If  you  are  going  to  get 
into  FM  at  all,  why  wait?" 

No  Tie-up 

Asked  if  there  is  any  tie-up  be- 
tween FM  and  television,  he  stated 
that  not  only  is  there  no  tie-up 
but  that  sound  broadcasting  will 
live  forever  and  that  television 
can  never  supply  the  sound  broad- 
casting entertainment  needs  of 
the  American  public.  Even  before 
its  introduction  to  the  public  on  a 
general  scale  there  are  those  who 
feel  that  the  ultimate  television 
will  be  a  color  television  and  that 
the  black  and  white  television, 
which  is  being  talked  about  now, 
is  only  a  stop-gap.  In  response  to 
a  question  from  the  floor  Mr. 
Damm  stated  that  facsimile  pre- 
sented many  advantages  and  that 
the  "television  propagandists"  were 
not  talking  too  much  about  fac- 
simile "for  a  very  good  reason." 

The  GE  film  on  FM  was  ex- 
hibited to  the  publishers.  Many 
said  they  intended  to  file  FM  ap- 
plications as  soon  as  they  could 
get  an  application  in  order. 


A  50,000  watt 
audience  at  a, 
250  watt  rate 
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47%  OF  KENTUCKY'S  POPULATION 
57%  OF  ITS  BUYING  POWER 
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PAST 


21  years  of  continuous 
leadership.  Programs, 
public  service,  alertness 
.  .  .  and  of  course  .  .  . 
advertiser's  preference. 


PRESENT 


All  surveys  agree  WRC 
leads  morning,  after- 
noon and  night. 


FUTURE 


Washington  will  have 
the  first  NBC  television 
station  to  be  constructed 
after  the  war. 
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INDISPENSABLE 

to  an  understanding 
of  Federal  regulation 
of  the  broadcasting 
industry 

RADIO 

NETWORKS 
AXD  THE 
FEDERAL 
GOVERNMENT 

By  Thomas  Porter  Robinson 

THE  Wheeler-White  Bill  ...  the 
Winchell-Dies  controversy  .  .  . 
the  hearing  before  the  House  Select 
Committee  .  .  .  last  year's  Supreme 
Court  decision  ...  all  are  straws  in 
the  wind  ...  all  pointing  toward 
profound  changes  in  government 
regulation  of  radio  broadcasting. 

Dr.  Robinson's  penetrating  study 
furnishes  the  basis  for  understand- 
ing the  present  problems  and  con- 
tributes some  interesting  and  con- 
structive ideas  for  the  future. 

"compact  and  reliable  ...  a  job 
which  badly  needed  doing  ...  an 
important'  and  valuable  piece  of 
work." 

C.  J.  Frederick,  The  Satur- 
day Review  of  Literature 

"a  scholarly  diagnosis  of  the  basic 
differences  between  the  majority  of 
broadcasters  and  the  F.  C.  C." 

Jack  Gould.  New  York 
Times  Book  Review 

"a  painstaking  study  of  the  basic 
problem  facing  American  radio." 

Graham  Mclnnes,  The 
Canadian  Forum.  $3.50 

COLUMBIA  UNIVERSITY 
PRESS 
Morningside  Heights 
New  York  27,  N.  Y. 
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Now,  if  we  4|| 
were  only 
staying 
at 

THE  ROOSEVELT" 

When  you  stop  at  The  Roosevelt 
you  don't  risk  getting  marooned 
like  this.  For  you'll  be  within  walk- 
ing range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  at 
The  Roosevelt  liquidates  a  lot  of 
bother. 

Rooms  with  bath  from  $4.50. 

_  HOTEL 

Roosevelt 

MADISON  AVE.  AT  45th  ST.,  NEW  YORK 
-  A  HILTON  HOTEL  - 

ROBERT    P.    WILLIFORD,    General  Manager 

Other  Hilton  Hotels  From  Coast  to  Coast: 

TEXAS,  Abilene,  El  Paso,  Longview,  Lub- 
bock, Plainview;  NEW  MEXICO,  Albuquerque; 
CALIFORNIA,  Long  Beach,  Los  Angeles,  The 
Town  House;  MEXICO,  Chihuahua,  The  Pala- 
cio  Hilton.  Hilton  Hotels.  C.  N.  Hilton,  Presi- 
dent. 


STATISTICS  MAKE  NICE  READING  but  there  must  be  an  audience  be- 
fore statistics  begin,  in  the  opinion  of  Paul  F.  McCarthy,  publicity  direc- 
tor of  J.  N.  Adam  &  Co.,  Buffalo,  N.  Y.,  heavy  users  of  radio  the  last 
five  years.  "Insofar  as  retailers  are  concerned,  let's  work  together  to  get 
the  audience,  then  the  statistics  will  take  care  of  themselves,"  he  said  last 
week,  supplementing  a  statement  before  the  National  Retail  Dry  Goods 
Assn.  Sales  Promotion  Clinic  in  Cincinnati  last  month.  Members  of  a 
radio  panel,  who  heard  Mr.  McCarthy  praise  radio  as  a  medium  for  the 
retailer,  are  (1  to  r)  :  Walter  Johnson,  commercial  manager,  WTIC 
Hartford;  Thomas  D.  Connolly,  CBS  manager  of  station  promotion  and 
merchandising;  John  M.  Outler  Jr.,  manager,  WSB  Atlanta;  Dietrich 
Dirks,  general  manager,  KTRI  Sioux  City,  la.,  panel  co-chairman;  Mr. 
McCarthy;  B.  Lewis  Posen,  publicity  director,  Hochschild,  Kohn  &  Co., 
Baltimore,  panel  co-chairman;  Richard  G.  Meybohm,  publicity  director, 
of  the  J.  W.  Robinson  Co.,  Los  Angeles;  E.  Davis  McCutchon,  sales  pro- 
motion manager  of  the  D.  H.  Holmes  Co.,  New  Orleans. 

WLB  to  Rule  on  Announcer 
Assigned  Fee  Payment  Plan 


A  DECISION  which  likely  will  de- 
termine whether  independently  op- 
erated stations  must  adopt  the 
assigned  fee  plan  in  paying  an- 
nouncers for  commercial  broad- 
casts is  expected  to  be  handed  down 
soon  by  the  War  Labor  Board  fol- 
lowing a  recommendation  submitted 
last  week  by  a  WLB  hearing  officer 
in  the  dispute  between  WMAL 
Washington  and  AFRA. 

While  agreeing  with  many  of  the 
station's  contentions  opposing  the 
fee  system,  Royal  E.  Montgomery, 
hearing  officer,  recommended  that 
WMAL  pay  its  announcers  a  base 
salary  of  $200  a  month  plus  fees 
for  assigned  commercial  broad- 
casts. The  station's  position  that 
any  change  in  salary  arrangements 
be  made  retroactive  to  the  date  the 
case  was  certified  to  the  Board  was 
upheld. 

Comments  on  the  report  and 
findings  of  the  hearing  officer  are 
expected  to  be  filed  this  week  by 
Lester  Cohen,  station  attorney. 
WMAL  is  owned  by  the  Evening 
Star  Broadcasting  Co.  and  is  an 
affiliate  of  the  Blue. 

The  principal  issue  in  the  case 
involves  the  method  of  payment  to 
staff  announcers  who  are  assigned 
local  commercial  broadcasts  by  the 
station.  There  is  no  disagreement 
over  fees  for  "selected"  broadcasts 
in  which  the  announcer  is  selected 
by  the  sponsor  or  advertising 
agency. 

WMAL  agreed  to  increase  the 
salaries  of  its  announcers  to  an 
amount  substantially  equal  to  the 
fee  system  demanded  by  AFRA  but 
objected  on  "principle"  to  paying 
separate  fees  for  commercials 
which,  it  contended,  are  part  of  an 
anuouncer's  regular  duties.  The 
company  argued  that  if  it  ac- 
cepted the  fee  system  for  announc- 
ers, other  employes  participating 
in  commercials  could  demand  this 
method     of     payment.  WMAL 


claimed  that  the  plan  would  cause 
announcers  to  favor  commercial 
programs  to  the  detriment  of  sus- 
taining features. 

AFRA  took  the  position  that 
the  fee  system  was  the  prevailing 
method  of  payment  in  Washing- 
ton, that  the  flat  increase  proposed 
by  the  station  would  not  be  per- 
mitted under  the  "Little  Steel" 
formula  of  the  WLB,  that  the 
WMAL  method  of  payment  would 
have  an  injurious  effect  upon  em- 
ployer-employe relations  in  other 
Washington  stations,  and  that  as- 
signed commercial  broadcast  fees 
should  be  considered  in  the  nature 
of  artists'  fees  separate  from  the 
base  salary. 

In  his  analysis  of  the  case,  the 
hearing  officer  found  that  the  fee 
system  "does  not  occupy  the  place 
in  the  national  pattern  that  it  does 
in  Washington"  but  that  the  plan 
is  not  peculiar  to  Washington.  He 
concluded,  however,  that  while  "the 
national  pattern  is  not  controlling 
this  case"  the  fact  that  WMAL  is 
the  only  important  station  in  the 
Washington  area  which  does  not 
employ  the  system  "appears  ...  to 
be  deserving  of  considerable 
weight." 

At  the  same  time,  the  report  con- 
cluded that  the  last  contract  be- 
tween the  station  and  AFRA, 
"while  containing  provisions  which 
made  possible  negotiations  between 
the  Union  and  WMAL  of  the  same 
'terms  and  conditions'  established 
by  agreement  between  the  Union 
and  the  competing  radio  stations  in 
Washington,  does  not  impose  a  con- 
tractual obligation  upon  the  com- 
pany to  institute  the  method  of 
wage  payment  that  now  obtains  in 
the  case  of  employers  by  WRC 
WOL  and  WTOP." 

Other  conclusions  were  that  any 
effect  of  the  adoption  of  the  sys- 
tem would  be  to  equalize  competi- 
tive conditions  in  the  area  and  that 


Network  Officials 
To  Attend  Meeting 

Columbus  Roster  to  Include 

Many  Key  Radio  Officials 

A  LARGE  number  of  network  and 
station  officials  plan  to  attend  the 
Institute  for  Education  by  Radio, 
meeting  at  Columbus  May  6-8  (see 
page  54).  Among  those  from  the 
network  and  its  affiliates  planning 
to  attend  are: 

MBS — John  L.  Carpenter,  KALE;  E.  J. 
Content,  Elsie  Dick,  WOE  New  York; 
Dr.  Judson  McKim,  WKRC  Cincinnati, 
Bert  Hanauer,  Martha  Ross  Temple,  WFBR 
Baltimore;  Clifton  Daniel,  WCAE  Pitts- 
burgh ;  Myrtle  Stahl,  WGN  Chicago; 
John  Tinnea,  KWK  St.  Louis;  Joe  Ryan, 
Betty  Wells,  Charles  Logan,  Lyle  Flana- 
gan,  Hazel   Hillis,  KSO. 

CBS — From  New  York,  William  C.  Acker- 
man,  Lyman  Bryson,  John  Daly,  Mildred 
Game,  Frank  Ernest  Hill,  Elinor  Inman, 
Oscar  Katz,  Robert  J.  Landry,  Leon  Le- 
vine,  William  N.  Robson,  Dorothy  Row- 
den,  Gilbert  Seldes,  Helen  Sioussat.  Repre- 
sentatives of  CBS  owned  stations:  WBBM 
Chicago,  J.  L.  Van  Volkenburg,  Jack 
Burnett,  Shepard  Chartoc,  Florence 
Warner,  F  H.  Garrigus ;  WTOP  Wash- 
ington, Elinor  Lee,  Charles  Worcester; 
KMOX  St.  Louis,  Ellen  Lee  Brashear, 
Charles  Stookey,  Rosamond  Wilfley;  KNX 
Los  Angeles,  Frances  Farmer  Wilder. 

Blue — Edgar  Kobak,  Dorothy  Kemble, 
Dr.  Harrison  B.  Summers,  Grace  Johnsen, 
Dr.  Thomas  L.  Robinson,  Alma  Kitchell, 
Bob  White;  Blue  affiliates,  WCOL,  Kenneth 
B.  Johnston,  Wallace  Beavers,  J.  E.  Lowe, 
Frank  Jones,  Jack  Kelly,  Anise  Knight; 
WAKR  Akron,  Mrs.  Viola  G.  Berk;  WOWO 
Fort  Wayne,  Ben  A.  Hudelson,  Thomas 
Wheeler;  WSAI  Cincinnati,  James  Leon- 
ard, Katherine  Fox,  James  Cassidy;  WTOL 
Toledo,  Arch  Shawd,  Betty  Connell,  Rich- 
ard Mosier;  WMRN  Marion,  O.,  Robert 
T.  Mason.  Madge  Cooper;  KXEL  Water- 
loo, la.,  Joe  Dumond,  Jane  Foster ;  KSO 
Des  Moines,  Lyle  Flanagan,  Joseph  Ryan, 
Betty  Wells;  WTCN  Minneapolis.  Ann 
Ginn;  WING  Dayton,  Lin  Mason;  WWVA 
Wheeling,  Paul  J.  Miller,  William  E  Rine ; 
KJR  Seattle,  Wiliam  Mosher;  WFIL  Phila- 
delphia, Edward  C.  Obrist :  WCBM  Balti- 
more, George  H.  Roeder;  WDSU  New  Or- 
leans.  Fred  Weber. 

NBC— H.  V.  Kaltenborn,  William  F. 
Brooks,  Wynn  Wright,  Dr.  Max  Jordan, 
Everett  C.  Parker,  Jane  Tiffany  Wagner, 
Margaret  Cuthbert,  Mary  Margaret  Mc- 
Bride.  NBC  Central  Division,  Judith 
Waller,  William  E.  Drips,  Everett  Mitchell. 
NBC  Western  Division,  Jennings  Pierce, 
Sam  Schneider,  KVOO  Tulsa;  Herb  Plam- 
beck,  WHO  Des  Moines;  George  Bi<*gar, 
Ed  Mason,  WLW  Cincinnati;  Henry 
Schacht.  KPO  San  Francisco ;  Layne 
Beaty,  WBAP  Fort  Worth;  Mert  Emmert, 
WEAF  New  York. 


while  the  WLB  has  approved  the 
method  of  payment  requested  by 
the  union,  "it  has  not  in  the  case  of 
radio  announcers  specifically  ap- 
proved the  salary  increase  of  the 
monetary  equivalent  to  the  fees 
asked  by  the  Union." 


WNLC,  New  London,  Conn. 

.  .  .  AP  news  of  great  value  to  us 
.  .  .  has  helped  increase  com- 
mercial revenue. 

Gerald  J.  Morey 
Station  Manager 


available  through 

PRESS  ASSOCIATION,  inc. 

50  HockefelUr  Plaza 
New  York,  N.  Y. 


Page  62  •  May  I,  1944 


BROADCASTING  •  Broadcast  Advertising 


AP  ELECTS  HOYT 
AS  BOARD  MEMBER 

PALMER  HOYT,  editor  and  pub- 
lisher, Portland  Oregonian  (KGW- 
KEX),  and  former  OWI  Domestic 
Director,  was  elected  a  director  of 
the  Associated 
Press  at  the  an- 
nual AP  mem- 
bership meeting 
April  24,  day  be- 
JS  fore  the  opening 
||JM  session  of  the 
PjB  ' ANPA  conven- 
wk  a  tion.  Six  other 
|fl  directors,  all  re- 
^  elected  at  the 
meeting,  are : 
George  F.  Booth, 
Worcester  Telegram  (WTAG)  ;  E. 
H.  Butler,  Buffalo  Evening  News 
(WBEN) ;  Robert  McLean,  Phil- 
adelphia Evening  Bulletin,  AP 
president;  Frank  B.  Noyes, 
Washington  Evening  Star 
(WMAL) ;  Paul  Patterson,  Balti- 
more Sun;  Josh  L.  Home,  Rocky 
Mount  Telegram. 

Mr.  McLean  was  reelected  AP 
president;  Houston  Harte,  San  An- 
gelo  Standard-Times  (KGKL),was 
elected  first  vice-president  and 
Norman  Chandler,  Los  Angeles 
Times,  second  vice-president.  Mr. 
Noyes  continues  as  honorary  pres- 
ident. Kent  Cooper  remains  execu- 
tive director  and  general  manager. 
The  Philadelphia  Bulletin,  which 
President  McLean  heads,  is  nego- 
tiating for  the  purchase  of  WPEN 
Philadelphia,  and  its  FM  ad- 
junct [Broadcasting,  Jan.  17.] 
Lloyd  Stratton  was  reelected  secre- 
tary and  L.  F.  Curtis  treasurer. 


KABC  Seeks  50  kw  680  kc 

(Continued  From  Page  10) 


WE  Promotes  White 

JOHN  W.  WHITE  has  been  elected 
president  and  general  manager  of 
Westinghouse  Electric  Interna- 
tional Co.,  subsidiary  of  Westing- 
house  Electric  &  Mfg.  Co.,  it  was 
announced  last  week.  Former  vice- 
president  and  general  manager,  he 
succeeds  George  H.  Bucher,  who 
becomes  chairman  of  the  board  of 
the  International  company.  Mr. 
Bucher  also  is  president  of  the  par- 
ent organization.  Mr.  White,  a  na- 
tive of  Indianapolis,  joined  West- 
inghouse 39  years  ago.  William  E. 
Knox,  is  new  vice-president. 


Sears  on  WFIL 

SEARS,  ROEBUCK  &  Co.,  Philadel- 
phia, will  start  a  26-week  series  Sears 
Crosstown  Quiz  on  May  11  on  WFIL. 
Agency  is  La  Brun  &  Hanson,  Phila. 


State  Network  (of  which  KABC 
is  a  member)  and  former  wife  of 
Col.  Roosevelt,  son  of  the  Presi- 
dent, now  overseas  with  the  Army 
Air  Forces  and  who  also  is  a  di- 
rector in  the  licensee  corporation. 
Mrs.  Roosevelt  is  also  major  stock- 
holder in  KFJZ  Fort  Worth. 

Nearly  all  of  the  materials  re- 
quired for  the  change,  the  applica- 
tion states,  is  to  be  acquired  uy 
dismantling  XENT,  50,000  w 
Class  1-B  border  station  operating 
on  1140  kc,  and  transferring  the 
equipment  to  San  Antonio  for  in- 
stallation and  modification.  Ala- 
mo Broadcasting,  through  Gene  L. 
Cagle,  general  manager  of  the 
company  and  affiliated  operations, 
has  acquired  an  option  to  buy 
XENT  from  its  present  owner  and 
licensee,  Compania  Industrial  Uni- 
versal de  Mexico,  S.A.,  it  is  stated. 

The  application  points  out  that 
in  dismantling  the  Nuevo  Laredo 
outlet,  objectionable  interference 
to  WRVA  Richmond,  Va.  (which 
operates  with  50,000  w  on  1140  kc) 
would  be  removed  and  that  fre- 
quency released  for  utilization  by 
a  "station  in  Mexico  City  or  some 
other  point  centrally  located  in 
Mexico  and  far  enough  removed 
t  o  eliminate  interference  with 
WRVA."  XENT  was  one  of  the 
several  Mexican  stations  not  real- 
located in  the  unexpected  revision 
of  allocations  sent  by  the  South 
American  neighbor  to  Washington 
in  the  eleventh  hour  before  the 
Havana  Treaty  (adopted  in  1937) 
officially  went  into  effect  March 
29,  1941  [Broadcasting,  March  24, 
1941].  According  to  the  Agree- 
ment, the  Class  1-B  station  on  that 
frequency  located  in  Mexico  should 
be  situated  farther  West,  in  the 
state  of  Chihuahua,  and  would 
be  entitled  to  protection  within  the 
country  to  the  Texas  border. 

It  is  also  contended  in  the  appli- 
cation that  the  enlarged  KABC 
operation  would  vastly  increase 
the  broadcasting  service  to  the  San 
Antonio  region,  would  bring  Blue 
network  programs  to  many  coun- 
ties in  that  locality  not  now  re- 
ceiving them;  and  that  such  oper- 
ation would  also  constitute  suc- 
cessful competition  with  the  ex- 


isting services.  KABC  would  op- 
erate a  minimum  of  18  hours  a 
day  on  the  new  assignment. 

An  area  of  990,072  sq.  mi.  with 
a  population  of  nearly  2,000,000 
persons  would  be  included  in  the 
daytime  0.5  mv/m  contour  of  the 
station  under  the  proposed  opera- 
tion. The  nighttime  coverage  with- 
in the  9.7  mv/m  contour  would  be 
approximately  340,000  persons  in 
an  area  of  1,724  sq.  mi.  Estimated 
total  cost  involved  in  the  shift 
is  set  at  $190,000.  KABC  assets 
as  of  March  31  were  nearly  $70,000 
and  arrangements  have  been  made 
for  a  loan  of  up  to  $175,000  from 
the  Republic  National  Bank  of 
Dallas  to  carry  out  the  proposals, 
contingent  upon  FCC  approval. 

The  present  KABC  studios 
would  be  used  for  the  enlarged 
operations,  with  no  changes  in  the 
present  personnel  contemplated, 
except  for  addition  of  several  new 
members  to  the  engineering  staff. 
A  site  approximately  10%  miles 
Northwest  of  San  Antonio  has  been 
selected  as  the  location  for  the 
transmitter,  a  Composite  TIK-50. 
The  directional  array  is  to  consist 
of  four  300  ft.  towers  arranged  in 
a  rectangle.  Two  of  these  towers 
would  constitute  part  of  the  XENT 
equipment,  the  others  would  have 
to  be  purchased. 


WFLA  Gets  5  kw  Night 
KMLB  Petition  Granted 

CONSTRUCTION  PERMIT  was 
granted  by  the  FCC  last  week  to 
WFLA  Tampa,  Fla.,  to  increase 
nighttime  power  from  1  kw  to  5  kw 
and  make  corresponding  changes 
in  its  directional  antenna,  subject 
to  the  January  26  FCC-WPB  state- 
ment of  policy,  and  upon  condition 
that  the  station  submit  certain  en- 
gineering data. 

The  Commission  at  the  same  ac- 
tion granted  the  petition  of  KMLB 
Monroe,  La.,  for  reinstatement  of 
its  application  for  construction 
permit  to  increase  power  from  250 
w  to  1,000  w  and  change  frequency 
from  1230  kc  to  1410  kc.  KMLB 
petition  was  denied  for  rehearing, 
reconsideration  and  designation 
for  hearing  of  the  application  of 
KNOE  Inc.,  Monroe,  for  a  con- 
struction permit  for  a  new  local 
station   (granted  Feb.  17). 


Sibson  to  Army 

KEN  L.  SIBSON,  general  sales 
manager  of  the  Taylor-Howe-Snow- 
den  stations  in  Texas  (KGNC 
KFYO  KTSA  KRGV),  has  been 
called  for  Army  service  and  shortly 
will  be  inducted.  Sales  executive  for 
the  stations  during  the  last  three 
years,  Mr.  Sibson  has  been  in  Texas 
radio  since  1930,  starting  as  an  an- 
nouncer. He  became  assistant  man- 
ager of  KRGV  Weslaco  in  1934  and 
was  made  manager  in  1936.  In  1941 
he  opened  general  sales  offices  in 
Dallas  for  the  group  and  last  year 
also  took  over  sales  of  the  Lone 
Star  Chain,  becoming  its  managing 
director. 


Hon.   Chester  Slaybaugh 
Morse  International 
New  York,  N.  Y. 

Dear  Chet: 

You  can  take  it  from  me  the  West 
Virginia  Network  is  on  its  toes  when 
it  comes  to  keeping  its  listeners  in- 
formed. Even 
though  we 
have  both  AP 
and  VP  wires, 
and  even 
though  both 
of  these  will 
do  an  excel- 
lent job  re- 
porting the 
coming  Demo- 
cratic and  Rc- 
publican 
Con  ventiona 
.  .  .  the  W. 
Va.  Network 
will  have  its 
own  cover- 
age at  both 
conventions. 
It'll  be  plenty 
good  coverage 
too,  for  we'll 
have  our 
Washing  ton 
News  Bureau 
chief,  Ray 
Henle,  as  well 
as  our  state 
news  chief. 
This  means 
our  listeners 
will  get  first- 
h  an  d  infor- 
ma  tion  on 
how  this 
state's  delegation  goes,  along  with 
the  national  picture.  It's  things  like 
this  that  keeps  W.  Va.  listeners  lis- 
tening to  the   W.   Va.  Network. 


Regards 


yours, 
Algy 


The  W.  Va.  Network 


WCHS  Charleston 
WSAZ  Huntington 


WPAR  Parkersburg 
WBLK  Clarksburg 


ENGINEERS 
PHYSICISTS 

RADIO  ENGINEERS 
ELECTRONICS  ENGINEERS 
PHYSICISTS 

A  non-profit  research  labo- 
ratory engaged  in  urgent 
war  research  must  increase 
its  scientific  staff.  MEN  OR 
WOMEN  (COLLEGE  GRAD- 
UATES), with  experience 
in  vacuum  tube  circuit  de- 
sign, construction  of  air- 
craft radio  equipment  and 
design  of  small  electro- 
mechanical devices  are 
needed. 

Salaries  range  from  $3,000 
to  $8,000,  depending  upon 
experience,  ability,  educa- 
tion and  past  earnings.  Re- 
lease statement  and  USES 
consent  needed. 

Apply  By  Mail 

AIRBORNE 
INSTRUMENTS 
LABORATORY 

Columbia  University 
Division  of  War 
Research 
Box  231    Mineola,  N.  Y. 
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PORTLAND,  OREGON 

*KEY  TO  THE  GREAT  WEST' 

5,000  Watts 
620  Kilocycles 

NBC  RED  NETWORK 

Represented  Nationally  by 

EDWARD  RETRY  *  CO.,  IRC. 


Newspapers  Seek  Radio  Accounts 


(Continued  from  page  7) 


*  A  Preferred  Market 

April  SALES  MANAGEMENT 

WFMJ 


YOUNGSTOWN,  OHIO 


28 


TH  U.  S.  METROPOLITAN 
DISTRICT 


MORE  LISTENERS 
PER  DOLLAR 

ASK 
HEADLEY-REED 

New    York  -  Chicago  -  Detroit 
Atlanta  -  San  Francisco 


■MSZ3     BRITISH  COLUMBIA 

LAND  OF  OPPORTUNITY 


I 


I  h  McGii'-vaA   (u  s; 

H.  N.  STO'vJN  (CANACA) 


WIN  mom  rm  em  ■ 


ST.  LOUIS  630  KC. 
5000  Watts  Full  Time 
BLUE  NETWORK 


Represented  by  John  BLAIR  &  CO. 
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and  other  radio  and  electronic  de- 
velopments directly  related  to  news- 
paper publishing  activities,  was  ad- 
vanced by  President  Noyes  in  his 
annual  address  which  opened  the 
full  convention  session  on  Wednes- 
day. 

Citing  the  current  interest  in 
FM,  so  great  that  the  Association 
had  taken  the  unprecedented  step 
of  devoting  an  entire  session  to 
that  topic,  Mr.  Noyes  continued: 
"There  will  be  greater  interest  in 
all  phases  of  electronics  as  time 
goes  on.  By  and  large,  the  ma- 
jority of  newspapers  have  no  source 
from  which  to  receive  authoritative 
general  information  on  the  opera- 
tion of  radio  and  the  advisability  of 
radio  affiliation." 

"I  project  the  thought,"  he  said, 
"that  the  time  is  approaching  rap- 
idly when  this  Association  should 
have  its  own  radio  division  for  the 
purpose  of  serving  newspaper 
members  who  desire  service  along 
the  general  lines  necessary  to  fa- 
miliarize themselves  with  news- 
paper-radio problems." 

Moloney  Urges  Prestige  Fight 

Mr.  Noyes  emphasized  the  stand 
of  the  ANPA  board  opposing  the 
Bankhead  and  Cannon  newspaper 
subsidy  bills,  now  in  the  House 
Rules  Committee,  and  all  proposals 
for  paid  Government  advertising  in 
certain  classes  of  newspapers 
which  have  been  presented  to  Con- 
gress. 

"The  need  for  Government  adver- 
tising is  one  question,"  he  declared; 
"the  approach  to  Government  ad- 
vertising is  another.  We  oppose 
the  principle  of  class  legislation 
and  have  fought  it  in  the  courts. 
We  likewise  oppose  any  plan  which 
will  arbitrarily  have  as  its  aim  the 
purchase|  of  blanket  advertising 
coverage  with  disregard  to  analysis 
of  markets  and  needs.  We  are 
equally  opposed  to  the  Government 
using  public  monies  for  a  program 
which  disregards  sound  and  proven 
advertising  practices." 

"If  we  fight  hard  and  intelli- 
gently, nothing  can  stop  the  news- 
papers of  America  from  going  back 
to  their  old  position  of  first  place 
in  national  advertising  in  the  years 
that  lie  ahead,"  Herbert  W.  Mo- 
loney, vice-president,  American  As- 
sociation of  Newspaper  Representa- 
tives, told  the  Bureau  of  Advertis- 
ing session  of  the  convention  last 
Wednesday  afternoon. 

"Your  representatives  have  over- 
hauled their  operations  and  equip- 
ment and  have  already  shown  defi- 
nite evidence  that  they  are  ade- 
quately prepared  for  the  media  bat- 
tle of  th  post-war  years,"  Mr.  Mo- 
loney declared  in  a  report  on  the 
work  of  the  AANR  in  presenting 
the  story  of  newspaper  advertising 
to  advertisers  and  agencies.  He 
listed  newspaper  campaigns  for 
such  prominent  radio  accounts  as 
Pepsodent,  Raleigh  cigarettes  and 
Wheaties  as  among  the  definite  re- 
sults already  achieved. 


These  presentations,  made  in  the 
interests  of  all  newspapers,  Mr. 
Moloney  stated,  "are  driving  home 
to  advertisers  and  agents  from 
coast  to  coast  a  clear,  concise  and 
forceful  reminder  of  what  news- 
papers have  done,  are  doing  and 
will  continue  to  do  for  America  and 
American  industry." 

He  reported  that  when  a  presen- 
tation was  made  to  Pedlar,  Ryan  & 
Lusk,  the  agency  requested  reprints 
of  several  pages,  acknowledging 
their  receipt  with  a  letter  that  read 
in  part:  "We  were  quite  interested 
in  some  of  the  material  covered  in 
the  presentation,  particularly  the 
figures  about  advertisers  spending 
15  cents  to  25  cents  per  year  per 
unit  of  audience  reached  in  radio, 
and  also  how  you  arrive  at  the 
figures  10  cents  per  year  per  family 
reached  in  newspapers  would  buy 
50,000  line  schedules,  etc.  If  you 
have  the  detailed  figures  on  these 
computations  and  explanations  of 
how  you  arrived  at  them,  we  would 
be  very  interested  in  seeing  them." 

Frank  E.  Tripp,  general  manager 
of  the  Gannett  Newspapers,  and 
Bureau  chairman,  who  presided  at 
the  afternoon  session,  opened  the 
meeting  with  a  plea  for  greater 
showmanship  on  the  part  of  news- 
papers and  a  greater  willingness  to 
play  up  their  own  accomplishments. 

William  A.  Thompson,  Bureau 
director,  and  Fred  Dickinson,  Bu- 
reau sales  manager,  reported  on 
activities  of  the  last  year.  William 
T.  Cresmer,  AANR  president,  de- 
scribed the  group  formation  and 
the  presentations  it  has  prepared. 

Frederick  C.  Crawford,  presi- 
dent, Thompson  Products,  and 
chairman  of  the  board  of  the  Na- 
tional Assn.  of  Manufacturers, 
urged  the  publishers  to  give  their 
readers  economic  news  on  which 
they  can  base  their  plans  for  the 
future  in  the  same  easy-to-under- 
stand  style  as  the  box-scores  for 
sport  fans  or  the  market  reports 
for  speculators. 

Howard  Davis  Retires 

Complete  roster  of  officers  and 
directors  was  reelected  with  one 
exception.  Charles  F.  McCahill, 
Cleveland  News  (WCLE  WHK 
WHKC)  was  elected  a  director  to 
succeed  Howard  Davis,  New  York 
Herald  Tribune,  who  resigned  after 
23  years  as  an  officer  or  director, 
including  three  terms  as  president. 
Officers  are: 

President,  Linwood  I.  Noyes,  Iron- 
wood  (Mich.)  Globe;  vice-president, 
William  G.  Chandler,  Scripps-Howard 
Newspapers  (WCPO  WNOX  WMC 
WMPS)  ;  secretary,  Norman  Chan- 
dler, Los  Angeles  Times;  treasurer, 
Edwin  S.  Friendly,  New  York  Sun. 

Directors  in  addition  to  Mr.  Mc- 
Cahill are:  George  C.  Biggers,  At- 
lanta Journal  (WSB)  ;  Ted  Dealey, 
Dallas  News  (WFAA  Dallas,  KGKO 
Ft.  Worth)  ;  Walter  M.  Dear,  Jer- 
sey City  Journal;  David  W.  Howe, 
Burlington  (Vt.)  Free  Press;  F.  I. 
Kcr.  Hamilton  (Ont.)  Spectator;  W. 
E.    MacFarlane,     Chicago  Tribune 


(WGN)  ;  William  F.  Schmick,  Balti- 
more Sun;  J.  L.  Stackhouse,  Easton 
(Pa.)  Express;  S.  R.  Winch,  Port- 
land (Ore.)  Journal  (KALE  KOIN). 

C.  E.  Hooper,  president  of  C.  E. 
Hooper  Inc.,  explained  the  princi- 
ples and  methods  of  radio  audience 
measurement  last  Tuesday  in  an 
address  before  the  National  News- 
paper Promotion  Assn.,  which  held 
its  convention  at  the  Waldorf-As- 
toria in  New  York  last  week  con- 
currently with  the  ANPA  meeting. 
John  Cowles,  Minneapolis  Star- 
Journal  and  Tribune  (WTCN), 
was  keynote  speaker  of  the  ANPA 
meeting  on  Monday. 

See  Video  Demonstration 

Approximately  150  publishers 
accepted  the  invitation  of  General 
Electric  Co.  to  visit  WRGB,  GE 
video  station  in  Schenectady,  on, 
Friday,  for  a  demonstration  of  tele- 
vision treatment  of  newspaper 
news  and  features.  In  cooperation 
with  the  New  York  Herald-Tribune. 
the  station  staff  showed  how  tele- 
vision would  cover  a  front-page 
story,  a  sports  event,  a  woman's 
page  feature  and  other  stories. 

Demonstration  was  preceded  by 
addresses  from  Robert  S.  Peare. 
manager  of  broadcasting  for  GE. 
who  discussed  sight-and-sound  pro- 
gramming, and  James  D.  McLean 
electronics  engineer,  who  repeated 
the  outline  of  television  broadcast 
ing  in  the  post-war  era  as  envis 
aged  by  GE  engineers  that  he  hac 
presented  earlier  in  the  montr 
[Broadcasting,  April  10]. 

Program  also  included  a  12 
minute  sketch  prepared  by  J.  Wal 
ter  Thompson  Co.  on  behalf  oi 
Libbey  Glass  Co.  as  a  preview  oi 
television  commercial  programs 
Rehearsal  had  been  filmed  by  the 
agency's  movie  department  unde 
the  direction  of  Sherman  Price 
president  of  Filmedia  Corp.,  tele 
vision  film  producer,  and  will  b< 
shown  on  other  video  stations  a1 
later  dates. 

During  the  ANPA  convention!^ 
GE  maintained  an  exhibit  of  telefty 
vision  and  FM  receivers  which  at 
tracted  much  attention  from  pub 
Ushers  who  seemed  eager  to  lean 
all  they  could  about  these  two  nev 
media  of  electronic  communicatioi 
and  advertising  in  the  post-war  era 
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LEXINGTON,  KENTUCKY 

KFDA 

AMARILLO,  TEXAS 

WCMI 

ASHLAND,  KY.-HUNTINGTON,  W.  VA 

WBIR 

KNOXVILLE,  TENNESSEE 

4 GROWING  MARKETS 
GROWING  STATIONS 

Owned  and  operated  by  Gilmore  N. 
Nunn  and  J.  Lindsay  Nunn. 
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Build  for  Better  Video 

(Continued  from  page  9) 


television  standards  would  create. 
But  we  see  even  more  clearly  the 
'Jserious  predicament  which  delib- 
erate delay  would  create." 

Outlining  the  problems  ppsed  to 
the  Government,  the  equipment 
nanufacturers,  the  broadcasters 
md  the  public,  the  report  states 
;hat  a  wide-band,  fine-screen  pic- 
;ure  means  moving  television  "up- 
stairs" above  200  mc,  a  space  once 
free  but  now  in  demand  for  Army, 
Navy,  Coast  Guard,  ship-to-ship, 
ship-to-shore,  plane-to-ship,  plane- 
to-plane  communications,  which 
^'military  needs  the  FCC  must 
i  sweigh,  together  with  demands  of 
;ivilian  aviation  and  industrial 
communication,  against  the  poten- 
tial public  service  of  television. 

Points  to  Dangers 

Against  the  argument  that  only 
television    needs    wide    bands  of 
g  ^transmission  and   that   only  the 
upper   reaches  will  provide  them 
in  the  quantity  television  needs, 
probably  twice  as  many  as  the 
present  18  narrow  channels,  the 
ij  ^report  points  out  that  the  stand- 
ards it  advocates  are  not  certain- 
ties, but  only  "overwhelming  en- 
gineering probabilities"  on  which 
^the  FCC  may  not  wish  to  make 
/allocations,  while  postwar  pressure 
15  !may   force  the   FCC  to  allocate 
'"the  spectrum  before  the  televi- 
sion probabilities  become  certain- 
ties. Also,  television  may  need  to 
occupy  its   present  low  channels 
*l  ''while  the  higher    standards  are 
•'"being    perfected,   tying    up  both 
\  'groups  of  channels  for  an  iterim 
is  "period. 

The  manufacturer  is  faced  with 
'"'the  choice  between  the  increased 
*  'jsales  that  better  pictures  will  bring 
:'ef!eventually  and  immediate  sales  of 
T  equipment  which  will  be  rendered 
IF  suddenly  useless  when  the  new 
I  standards  are  adopted,  the  report 
on  Estates,  adding  that  the  more  old- 
-style sets  he  has  sold  the  greater 
I  woss  he  faces  in  terms  of  dealer 
m  inventory  and  public  goodwill. 
uiiSince  broadcasters  not  yet  in  tele- 
wvision  will  tend  to  wait  for  the  new 
iof  standards,  and  since  their  failure 
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If  you  buy  or  plan 
advertising  for 
Iowa,  you  need 

THE  1943 
IOWA  RADIO 
AUDIENCE  SURVEY 

gives  you  detailed  analysis  of  "lis- 
ening  areas"  of  every  Iowa  station, 
irograms  that  appeal  to  urban,  vil- 
age,  and  farm  families,  and  listening 
labits.  Illustrated  with  pictographs  for 
guick  and  easy  reading.  You  can  get 
i  copy  free  by  writing  to 

CENTRAL  BROADCASTING  CO. 
912  Walnut  St.,  Des  Moines,  Iowa 


to  supply  programs  will  retard  the 
sale  of  sets,  CBS  points  out  that 
"concentration  by  all  manufac- 
turers on  engineering  and  testing 
the  new  pictures  at  the  earliest 
possible  post-war  moment  seems 
to  be  prudent  self-interest." 

The  broadcasters,  with  no  sets 
to  sell  and  expensive  equipment 
to  buy,  "know  they  face  a  period 
of  many  years  of  cumulative  def- 
icit," the  report  declares.  "Theirs 
is  the  job  of  producing  and  broad- 
casting costly  television  programs 
through  the  lean  years  of  televi- 
sion ownership — long  before  suffi- 
cient homes  have  sets  to  provide 
a  profitable  audience. 

"Anything  which  shortens  this 
period — anything  which  induces 
more  people  to  buy  more  sets  and 
view  more  television  programs — 
reduces  the  broadcasters'  problem. 
No  single  thing  could  quicken  and 
stimulate  television  broadcasting 
more  surely,  on  a  nationwide  scale, 
than  a  vastly  better  television 
image  in  the  home. 

Success  or  Failure 

"A  truly  finer  picture  may  make 
the  difference,  in  television  broad- 
casting, between  eventual  success 
and  failure.  Mediocre  pictures 
might  never  sell  enough  sets  to 
provide  an  economic  basis  for 
broadcasting,  or  if  they  sold  enough 
sets,  might  never  create  enough 
hours  of  viewing  to  lift  television 
broadcasting  to  a  sound  plane  of 
operations.  There  was  some  evi- 
dence before  the  war  that  fam- 
ilies who  bought  television  sets 
used  them  less  and  less  after  the 
first  novelty  wore  off." 

Better  pictures  are  also  of  in- 
terest to  advertisers  who  will  in- 
evitably compare  their  television 
images  with  their  newspaper,  mag- 
azine and  billboard  ads,  the  report 
declares,  continuing:  "Thus  the 
question,  'are  pre-war  pictures 
good  enough?'  sounds  academic, 
if  not  alarming,  to  the  broadcaster. 
His  central,  overwhelming  need 
is  a  better  television  image  on  re- 
ceiving sets.  A  picture  which  will 
reproduce,  at  its  best,  the  best  he 
can  put  into  programs.  Any  com- 
promise with  this  ideal  betrays 
his  interests,  threatens  his  posi- 
tion." 

As  to  the  public,  the  report 
points  out  that  the  present  in- 
vestment in  sight-and-sound  re- 
ceivers is  perhaps  $2,000,000,  a 
trivial  sum  compared  to  the  $200,- 
000,000  investment  in  sets  when  a 
million  have  been  sold,  by  which 
time  the  manufacturers  .and  broad- 
casters must  have  similarly  in- 
creased their  investments  in  the 
medium,  if  it  achieves  its  full  pot- 
ential. 

"Delay,  itself,  may  prove  deci- 
sive," the  report  explains.  "If  the 
lag  lengthens,  if  sets  are  sold  for 
four  or  five  years  on  pre-war  stand- 
ards, a  later  change  to  higher 
standards  might  go  by  default  for 
fear  of  jeopardizing  too  largely  a 


MGM  on  Mutual 

METRO  -  GOLDWYN  -  MAYER, 
New  York  will  sponsor  a  musical 
and  dramatic  program  on  Mutual 
Monday  through  Friday  9:15-9:30 
p.m.  starting  June  12.  Film  com- 
pany discontinues  May  12  its  five- 
weekly  commentary  by  Fulton 
Oursler  on  56  MBS  stations  8:15- 
8:30  p.m.  New  show  will  be  car- 
ried on  an  expanded  hookup  of  76 
stations  for  a  13-week  trial.  MGM 
will  also  use  a  thrice-weekly  five- 
minute  period  on  Mutual  11:55 
a.m.  for  7  weeks  starting  June  5. 
Agency  is  Donahue  &  Coe,  New 
York. 


public  investment.  And  American 
homes  might  be  indefinitely  de- 
prived of  brilliant,  detailed  televi- 
sion pictures." 

But  if,  through  united  effort  of 
Government  and  industry,  higher 
standards  can  be  demonstrated  in  a 
year  and  sets  roll  off  the  line  in 
another  year,  the  public  should  be 
told,  the  report  states.  The  present 
broadcasters  of  television  pro- 
grams could  continue  operations  on 
the  low  standards  until  the  high 
standards  are  ready,  closing  down 
their  old  transmitters  when  they 
open  up  the  new  ones.  People  able 
to  buy  sets  which  might  be  obso- 
lete in  a  year  or  two  could  be  en- 
couraged to  buy  with  full  knowl- 
edge of  the  probable  change. 

This  course,  which  Mr.  Kesten 
said  CBS  proposes  to  adopt,  is  the 
road  of  good  faith  with  the  public, 
the  report  continues,  even  though 
it  may  mean  millions  of  dollars  of 
interim  broadcasting  to  provide 
program  service  to  a  small  num- 
ber of  set-owners  and  the  eventual 
scrapping  of  more  millions  worth 
of  equipment.  But  to  manufactur- 
ers, "such  frankness  should  pay 
handsome  dividends"  as  the  higher 
standard  should  compress  into 
three  or  four  years  set-buying 
which  might  otherwise  lag  for 
twice  that  long. 

Winding  up  its  admittedly  op- 
timistic report  with  the  admission 
that  although  no  engineer  familiar 
with  recent  electronic  progress 
doubts  that  television  can  be  vastly 
better  than  it  is,  how  much  and 
how  soon  have  yet  to  be  demon- 
strated, tested  in  the  field  and  em- 
bodied in  fool-proof  production 
methods,  CBS  concludes: 

"This  much  seems  sure :  A  single 
year  of  concentrated  effort  in  a 
dozen  engineering  laboratories 
should  prove  the  case  for  better 
television  pictures  or  else  disprove 
it.  Hundreds  of  American  engi- 
neers have  done  ten  times  as  much 
in  two  taut  years  of  war,  as  re- 
mains to  be  done  in  one  full  year 
of  peace.  They  have  done  the  im- 
possible. This  is  not  the  impossible. 
This  is  the  mathematically  prob- 
able. 

"We  have  implicit  faith  in  the 
technical  know-how  of  these  engi- 
neers once  they  turn  their  skills  to 
peace-time  television.  The  real 
problems  lie,  we  believe,  not  in  the 
laboratories  where  engineering  is 
done,  but  in  the  offices  where  policy 
is  made." 
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WIBW  has  developed 
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ful radio  selling  tech- 
nique— "reasons  why" 
delivered  as  the  recom- 
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to  another. 
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Fate  of  FCC's  1945  Budget 
Up  to  Conferees  This  Week 

Final  Decision  on  $2,163,857  Cut  Due;  153 
Employes  May  Need  Senate  Confirmation 


Cost! 
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By  BILL  BAILEY 

FATE  of  the  Radio  Intelligence 
Division,  the  Foreign  Broadcast 
Intelligence  Service  and  of  153  em- 
ployes of  the  FCC  will  depend  on 
action  this  week  of  Senate-House 
conferees  on  the  1945  fiscal  year 
Independent  Offices  Appropriations 
Bill  (HR-4070). 

Although  House  conferees  had 
not  been  named  as  Broadcasting 
went  to  press,  Speaker  Rayburn 
(D-Tex.)  is  expected  to  follow  cus- 
tom and  appoint  members  of  the 
Independent  Offices  subcommittee 
of  the  Appropriations  Committee, 
of  which  Rep.  Woodrum  (D-Va.) 
is  chairman.  Rep.  Woodrum  said 
his  subcommittee  will  be  ready  to 
confer  with  Senate  members  the 
middle  of  this  week. 

Only  Printing  Untouched 

Total  cuts  of  $2,163,857  have 
been  taken  out  of  the  requested 
FCC  budget  for  1945  by  the  House 
and  Senate.  The  House  originally 
pared  $1,654,857  from  the  re- 
quested $8,371,000.  Of  that  amount 
the  House  specified  that  $1,000,000 
be  taken  from  the  requested  $2,- 
800,000  budget  for  RID  and  an- 
other $500,000  from  the  FBIS.  The 
remaining  $154,857  was  ordered 
slashed  from  national  defense  ac- 
tivities of  the  Commission. 

When  the  Senate  got  the  bill,  an- 
other $509,000  was  whacked  off, 
$300,000  from  national  defense  and 
the  other  $209,000  from  normal 
operations,  reducing  the  FCC  ap- 
propriation to  an  even  $2,000,000 
for  regular  functions  and  $4,191,- 
143  for  national  defense.  Only  item 
untouched  by  either  House  was  a 
request  for  $16,700  for  printing 
and  binding. 

Among  Senate  amendments 
which  will  be  taken  up  by  the  con- 
ferees is  one  introduced  by  Sen. 
McKellar  (D-Tenn.),  chairman  of 
the  Senate  subcommittee  which  con- 
sidered the  bill,  providing  that  no 
part  of  "any  appropriation  avail- 
able for  the  executive  departments 
and  independent  establishments" 
shall  be  "available  to  pay  the  salary 
of  any  person  at  the  rate  of  $4,500 
per  annum  or  more  unless  such 
person  shall  be  appointed  by  the 
President,  by  and  with  the  advice 
and  consent  of  the  Senate." 

Should  the  conferees  leave  that 
amendment  in  the  bill,  153  em- 
ployes of  the  FCC  would  have  to  be 
confirmed  by  the  Senate  to  draw 
their  1945  salaries.  Of  that  number 
107  are  on  duty  in  Washington  and 
46  in  the  field,  according  to  the 
FCC  personnel  office. 

Employed  in  the  FBIS  are  28 
persons  with  salaries  above  $4,500. 
On  duty  in  Washington  are  20,  with 
8  in  the  field.  Engineering  Dept. 
has  the  greatest  number  of  $4,500 


and  up  personnel,  39  being  on  duty 
in  Washington  and  28  in  the  field. 
The  upper -bracket  employes,  exclu- 
sive of  Commissioners  who  are  con- 
firmed by  the  Senate,  were  listed 
by  the  FCC  as  follows: 

Washington — Administration  9  ;  En- 
gineering 39  ;  Accounting  12 ;  Law, 
27;  FBIS  20;  total  107.  Field— Ad- 
ministration 0  ;  Engineering  28  ;  Ac- 
counting 7  ;  Law  3  ;  FBIS  8  ;  total  46. 

Conferees  who  will  decide  the  issues 
are  :  Senate — Glass,  Va. ;  Russell,  Ga. ; 
Truman,  Mo. ;  Green,  R.  I. ;  McKellar, 
Tenn.,  Democrats ;  White.  Me. ; 
Bridges,  N.  H.,  Republicans.  House — 
Woodrum,  Va. ;  Starnes,  Ala. ;  Hen- 
dricks, Fla. ;  Fitzpatrick,  N.  Y.,  Demo- 
crats ;  Wigglesworth,  Mass. ;  Dirksen. 
111. ;  Case,  S.  D.,  Republicans. 


American  Network 
To  Build  Stations 

Outlets  in  New  York,  Chicago, 

Washington,  Los  Angeles 

AMERICAN  NETWORK,  FM 
chain,  will  build  and  operate  its 
own  stations  in  New  York,  Chicago, 
Washington  and  Los  Angeles,  it 
was  announced  last  week  following 
a  meeting  of  the  board,  which  ap- 
proved a  lease  on  the  roof  of  the 
La  Salle-Wacker  Bldg.,  Chicago. 
Purchase  of  a  transmitter  site  for 
its  Washington  station  was  an- 
nounced, but  the  location  was  not 
disclosed. 

Board  voted  to  accept  member- 
ships from  11  additional  markets 
as  well  as  the  40  originally  planned. 
New  ones  will  be:  San  Diego; 
Charleston,  W.  Va. ;  Duluth  (in- 
cluding Superior) ;  Scran  ton  (in- 
cluding Wilkes-Barre)  ;  Tampa; 
Allentown,  Pa.  (including  Bethle- 
hem and  Easton) ;  Miami;  Jack- 
sonville; Mobile;  Salt  Lake  City; 
Syracuse. 

KFMB  San  Diego  and  KTOK 
Oklahoma  City  were  elected  to 
membership  in  addition  to  WCAE 
Pittsburgh  and  WFBM  Indianapo- 
lis [Broadcasting,  April  24],  giv- 
ing the  American  Network  repre- 
sentation in  25  of  the  contemplated 
51  markets.  In  addition,  affiliation 
contracts  are  being  drawn  up  for 
operators  of  FM  stations  in  mar- 
kets not  included  in  the  51  areas. 


Co-Op  FM  Plan 

EDUCATIONAL  directors  and  ed- 
itors of  the  Cooperative  League  of 
the  U.S.A.,  meeting  in  Chicago 
April  24-25,  appointed  a  special 
committee,  under  the  chairmanship 
of  Wallace  Campbell,  publicity  di- 
rector, to  survey  the  possibilities  of 
cooperative  ownership  of  FM  sta- 
tions. Committee's  recommenda- 
tions will  be  submitted  for  final  ac- 
tion at  Columbus  June  7  before  a 
meeting  of  the  board  of  directors. 


DOUBLING  IN  BASS,  Gayle; 
Grubb  (left)  manager  of  WKY 
Oklahoma  City  steps  out  of  char- 
acter to  join  Lucille  Manners,  solo- 
ist of  the  Cities  Service  Concert 
in  a  special  theme  song  written  by 
Mr.  Grubb  for  workers  in  the  State 
Symphony  Society  membership 
drive.  Miss  Manners  was  soloist 
when  the  Oklahoma  Symphony 
Orchestra  recently  broadcast  the 
regular  Cities  Service  Concert 
from  the  Municipal  Auditorium. 
Cities  Service  Concert  was  the  firs^ 
sponsored  program  over  an  Okla-; 
homa  City  station  and  was  WKY'a 
first  commercial  network  programj 
starting  Dec.  21,  1928.  Cities  Serv- 
ice Co.,  Foote,  Cone  &  Belding, 
agency  handling  the  account,  and 
WKY  arranged  several  guest  ap- 
pearances for  Miss  Manners  be- 
fore patients  of  three  Army  hospi- 
tals, a  Navy  hospital,  war  workers. 


Waiver  Extended 

PETITION  filed  with  the  FCC  bj 
WIP-FM,  WFIL-FM,  WCAU-FM 
WPEN-FM,  KYW-FM  Philadel- 
phia for  extension  of  the  waiver  ol 
Sec.  3.261  of  the  Commission's 
Rules  and  Regulations  was  grantee 
by  the  Commission  last  week  to  per- 
mit operation  of  the  five  FM  sta 
tions  on  a  cooperative  basis  to  pro 
vide  a  daily  eight-hour  schedule  oi 
programming  for  the  Philadelphia 
area.  Extension  is  for  the  perioc 
ending  May  1,  1945.  Each  statior 
operates  a  fixed  day  each  weel 
with  the  remaining  two  days  cov 
ered  by  a  rotating  schedule. 


WESTERN  ELECTRIC  Co.  is  no\ 
producing  a  25  lb.  loudspeaker  de 
signed  by  Bell  Telephone  Labs  for  th 
Navy.  It  is  resistant  to  shock,  sal  m 
spray,  gun  blast,  and  is  easy  to  sery  ^ 
ice  because  of  the  simplicity  of  its  con, 
struction. 
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of  farms  in  the  state. 


5000  Watts  at  570  Kc 

Syracuse,  N.  Y. 
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NEW  MASCOT  for  WBIG  Greens- 
boro, N.  C,  is  big  broadcaster  Jack 
Earle,  8  feet  6  inches  tall,  who 
spoke  over  the  station  for  Roma 
Wine.  He  is  interviewed  by  Alice 
Birkhead,  5  foot  announcer  of 
IfWBIG  and  Wally  Williams,  5-foot- 
6  production  manager. 


New  Welch  Series 

WELCH  GRAPE  JUICE  Co., 
Westfield,  N.  Y.,  on  June  5  starts 
Time  Views  the  News  on  183  Blue 
stations.  The  quarter-hour  broad- 
cast by  Westbrook  Van  Voorhis, 
announcer  for  March  of  Time 
on  NBC,  will  be  heard  Monday, 
Wednesday,  and  Friday,  4:30-4:45 
p.  m.  A  summary  of  news  develop- 
ments is  prepared  for  the  broad- 
cast from  daily  cabled  reports  from 
5  Time  Magazine's  correspondents. 
Welch  Grape  Juice  Co.  on  May  28 
discontinues  Irene  Rich's  The 
Woman  from  Nowhere  on  66  CBS 
stations.  Agency  handling  the  ac- 
count is  H.  W.  Kastor  &  Sons, 
Chicago. 


Republic's  Big  Fund 

RADIO  advertising  for  Republic 
Pictures  Corp.,  New  York,  will  be 
greatly  increased  during  the  1944- 
45  season.  Film  company  has  ap- 
propriated $2,700,000  for  radio, 
magazine  and  newspaper  advertis- 
ing, and  $17,750,000  for  production 
of  68  pictures.  Agency  is  Donahue 
&  Coe,  New  York. 


WALTER  G.  CAMPBELL,  Foods  & 
.  Drugs  Commissioner,  Federal  Secvur- 
ity  Agency,  last  week  announced  his 
resicnat'on.   He  will  retire. 


WCAR,  Pontiac,  Michigan 

.  .  .  When  a  station  has  AP  serv- 
ice it  doesn't  need  any  other 
...  so  complete  and  satis- 
factory is  AP  material. 

H.  Y.  Levinson 
Manager 


Television  Broadcasters  Take 
Issue  With  CBS  on  Quality 


IN  A  STRONGLY  worded  state- 
ment issued  following  a  five-hour 
meeting  in  New  York  Friday  aft- 
ernoon, the  board  of  directors  of 
the  Television  Broadcasters  Assn. 
declared  that  the  CBS  statement 
on  television  (see  page  9)  is  con- 
trary to  the  recommendations  of 
the  Radio  Technical  Planning 
Board  and  put  TBA  on  record  that 
the  present  television  standards 
"provide  an  excellent  basis  for 
commercial  television  in  the  post- 
war era." 

Statement  follows  in  full  text: 
The  public  statement  issued  on 
April  27  by  CBS  is  contrary  to  the 
carefully  considered  recommendations 
of  the  engineers  of  the  industry  com- 
prising the  television  panel  of  the 
Radio  Technical  Planning  Board. 

The  CBS  statement  deals  in  the 
realm  of  speculation,  and  is  not  based 
on  experience  or  sound  technical  prin- 
ciples. It  is  a  reflection  upon  the  com- 

MUTUAL  EXECUTIVES 
FORM  SALES  STAFF 

MUTUAL  network  last  week  set 
up  an  executive  sales  staff  headed 
by  Edward  Wood,  MBS  general 
sales  manager.  Comprising  net- 
work executives,  the  new  unit  will 
meet  in  New  York  each  week  to 
study  sales  problems  of  the  net- 
work, working  in  conjunction  with 
the  sales  and  sales  promotion  de- 
partment. Group  will  determine 
sales  policies  and  consider  sales 
presentations  among  other  matters. 

With  Mr.  Wood  as  chairman,  the 
group  includes  Robert  Schmid,  di- 
rector of  sales  promotion  and  re- 
search. Wilber  Eickelberg,  Harry 
Trenner,  account  executives;  Z.  C. 
Barnes,  director  of  sales  adminis- 
tration and  Ade  Hulte,  sales  man- 
ager of  the  Chicago  division,  the 
latter  journeying  to  New  York 
once  a  month  to  attend  the  meet- 
ings. 

Network  has  augmented  its  sales 
staff  with  the  addition  of  Robert 
R.  Somerville  as  assistant  to  Mr. 
Wood,  and  Edward  Otis,  former 
manager  of  the  eastern  division  of 
MBS  station  relations  who  has 
been  transferred  to  the  sales  serv- 
ice department  as  eastern  sales 
service  supervisor.  Mr.  Somerville 
comes  to  Mutual  from  MBS  net- 
work sales  division,  where  he 
served  from  1938-1944.  He  was  for- 
merly with  Joseph  Hershey  McGill- 
vra  Inc.,  station  representative. 


Kesten  Going  Abroad 

PAUL  KESTEN,  executive  vice- 
president  of  CBS,  will  probably 
leave  for  England  within  the  week, 
travel  restrictions  permitting.  Un- 
like CBS  President  William  S. 
Paley,  currently  overseas  on  special 
assignment  for  the  OWI,  Mr.  Kes- 
ten is  making  his  trip  in  the  inter- 
est of  the  network  and  not  as  a 
member  of  Government  or  military 
mission. 


MORE  than  1,000  high  school  edi- 
tors and  reporters  from  New  York, 
gathered  at  NBC's  Studio  8H  in  New 
York  last  Saturday  for  a  demonstra- 
tion of  news  pick-ups  by  shortwave 
from  war  zones  and  to  view  televi- 
vision. 


petence  and  integrity  of  television  en- 
gineers who  have  carefully  considered 
all  these  matters.  It  is  the  considered 
opinion  of  Television  Broadcasters 
Assn.  Inc.  that  the  present  standards, 
based  on  sound  engineering  judgment, 
provide  an  excellent  basis  for  com- 
mercial television  in  the  post-war  era. 

The  present  television  receivers  in 
the  hands  of  the  public,  manufactured 
five  years  ago,  do  not  take  full  ad- 
vantage of  the  quality  of  the  picture 
which  the  present  standards  provide. 
The  public  will  be  agreeably  surprised 
at  the  picture  quality  which  the  post- 
war receivers  will  provide,  based  on 
present  transmission  standards. 

The  present-day  television  system  is 
capable  of  reproducing  pictures  of 
equivalent  or  even  better  quality  than 
16  mm.  home  movies.  Television  re- 
ceivers will  be  available  in  the  post- 
war period  to  fully  utilize  the  poten- 
tial quality  of  the  present  transmission 
system. 


Giveaway  Booklet 

W.  E.  LONG  Co.,  bakery  ad- 
vertising service,  which  syn- 
dicates a  number  of  give- 
away programs,  as  a  sequel 
to  the  money  giveaway  con- 
troversy  [Broadcasting, 
March  6,  13,  April  3]  has  is- 
sued an  80-page  book^dealing 
with  the  pros  and  cons  of 
money  giveaway  programs, 
legal  aspects,  mechanical 
problems,  etc.  The  book,  pub- 
lished under  the  direction  of 
E.  J.  Sperry,  radio  director, 
discusses  such  legal  problems 
as,  "Are  spinning-wheels  lot- 
tery? Is  automatic  telephone 
selection  lottery?  Is  it  legal  to 
identify  a  package  over  the 
telephone?"  The  book  is  avail- 
able to  station  executives  and 
can  be  obtained  by  writing 
the  W.  E.  Long  Co.,  155  N. 
Clark  St.,  Chicago. 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Pren  Bldg.,  Wajh.,  D.  C 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.  Dl.  1205 

Washington,  D.  C. 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859   


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER         DONALD  M.  MILLER 

CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


GEORGE   C.  DAVIS 

Consulting   Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


(  Y  j  Radio  Engineering  Consultants 
xtVI&C^  Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 

•  Evening  Star  Building,  Washington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 

1 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 

ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  Bldg.  •   Republic  2347 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 


WOODWARD  &  KEEL 

Consulting  Radio  Engineers 
Earle  Bldg.        •         NAtional  6513 
Washington  4,  D.  C. 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


available  through 

PRESS  ASSOCIATION,  inc. 

50  Rockefeller  Plaza 
New  York,  N.  T. 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 


APRIL  22  TO  APRIL  28  INCLUSIVE- 


Decisions  ... 

APRIL  25 

WCOV  Montgomery.  Ala. — Granted  vol- 
untary assignment  license  from  Capital 
Broadcasting  Co.  to  G.  W.  Covington  Jr., 
who  owns  all  issued  and  outstanding  stock. 
No  monetary  consideration  involved. 

KTBI  Tacoma,  Wash. — Granted  transfer 
control  from  C.  C.  Cavanaugh  to  Harold 
S.  Woodworth  for  total  consideration  of 
$13,080  representing  109  sh  (54.5%). 

KPQ  Wenatchee,  Wash.  —  Granted  mod. 
CP  make  changes  in  DA  and  ground  sys- 
tem and  extend  completion  date  from 
5-1-44  to  11-1-44.  Also  granted  extension 
special  service  authorization  to  operate 
bv  indirect  method  on  560  kc,  1  kw  D, 
250  w  N.  unlimited,  using  W.E.  304-A  1 
kw  transmitter  and  310  foot  vertical  radio 
radiator  for  period  ending  11-1-44.  Sub- 
ject  to  Jan.   26  Policy. 

WHBC  Canton.  Ohio  -Granted  mod.  CP 
for  change  antenna  system  and  extension 
completion  date  to  180  days  after  grant. 
Subject  to  Jan.   26  Policy. 

WHOM  Jersey  City,  N.  J.— Denied  spe- 
cial service  authorization  operate  with 
main  studio  at  29  West  57th  St.,  New 
York  City  (in  lieu  of  presently  licensed 
studio  location  at  2866  Hudson  Blvd.. 
Jersey  City),    for  period   ending  8-31-44. 

WIRE  Indianapolis — Denied  petition  for 
reinstatement  of  application  for  CP  change 
1430  kc  to  1190  kc  and  increase  5  kw  to 
50  kw.  Petition  denied  without  prejudice 
to  reconsideration  in  event  there  is  a 
change  in  conditions  with  respect  to  any 
pertinent  application  such  as  to  warrant 
reconsideration 

KMLB  Monroe,  La.- -Granted  in  part  pe- 
tition for  reconsideration  of  application 
for  CP :  denied  petition  for  rehearing, 
reconsideration,  and  designation  for  hear- 
ing of  the  application  for  CP  of  KNOE 
Moni-oe,  La. 

WFLA  Tampa,  Fla. — Granted  application 
CP  increase  1  kw  N  to  5  kw  N  and  make 
corresponding  changes  in  DA,  subject  to 
Jan.   26  Policy.  Conditions. 

WIP-FM  WFIL-FM  WCAU-FM  WPEN- 
FM  KYW-FM  Philadelphia— Granted  pe- 
tition for  extension  of  waiver  of  Sec. 
3.261  of  Commission's  Rules  for  period 
ending  5-1-45,  to  permit  operation  under 
cooperative  plan. 


Applications  .  .  . 

APRIL  25 

A.    A.   Schecter,  Providente,  R.  I. — CP 

new  FM  station. 

WRNL  Richmond,  Va. — Transfer  control 
from  John  Stewart  Bryan,  Douglas  S. 
Freeman  and  D.  Tennant  Bryan  to  Rich- 
mond Newspapers  Inc. 

KABC  San  Antonio,  Tex. — CP  change 
1450  kc  to  680  kc,  increase  250  w  to  50 
kw  D,  10  kw  N,  install  new  transmitter, 
DA-N,  change  transmitter  site. 

APRIL  26 

WNLC  New  London,  Conn. — CP  change 
1490  kc  to  1240  kc. 

Midstate  Radio  Corp.,  Utica,  N.  Y. — CP 

new  standard  station,  1450  kc,  250  w  un- 
limited, amended  re  changes  in  trans- 
mitting equipment. 

KDNT  Denton,  Tex.— Mod.  license  change 
1450  kc  to  1400  kc,  amended  to  request 
CP  for  equipment  changes  and  increase 
100  w  to  250  w  on  1450  kc,  omit  re- 
quest  change  frequency. 

APRIL  27 

Western  Michigan  College  of  Education, 
Kalamazoo,  Mich. — CP  new  non-commercial 
educational  station,  42,500  kc,  1  kw,  special 
emission.  Resubmitted. 

KID  Idaho  Falls,  Ida.— Transfer  control 
from  Jack  N.  Duckworth  to  Walter  Bauch- 
man,  H.  F.  Laub  and  L.  A.  Herdti. 

Board  of  Education,  City  of  Detroit, 
Mich. — CP  new  non-commercial  educational 
station,  42,700  kc,  1  kw,  special  emission. 
Incomplete. 


WBAM  New  York — Granted  license  to  use 
transmitter  formerly  licensed  to  W2XOR, 
as  auxiliary. 

APRIL  26 

KGGF  Coffeyville,  Kan. — Granted  motion 
for  order  to  take  depositions   in  reappli- 
cation  for  license  renewal  and  for  CPs. 
APRIL  27 

KGGF  Coffeyville,  Kan.— Granted  mod. 
CP  for  extension  completion  date  to 
7-22-44,  on  condition  it  is  subject  to 
whatever  action  may  be  taken  upon  pend- 
ing application  for  license  renewal. 


Would  you  like  to  work  in  a  brand-new  installa- 
tion of  the  highest-powered  international  broad- 
casting stations  in  the  Western  Hemisphere? 

Would  you  be  interested  in  joining  an  organi- 
zation which  maintains  one  of  the  highest  en- 
gineering salary  scales  in  the  radio  industry? 

Are  you  a  licensed  first-class  technician? 

Are  you  reasonably  draft  exempt? 

Can  you  meet  W.  M.  C.  regulations? 

WLW's  Engineering  Department  needs  men  for  its 
studio  and  transmitter  staffs  in  addition  to  an  entire 
new  staff  for  its  new  International  Broadcast  Stations. 
Here  is  your  chance  to  join  an  organization  where 
opportunity  is  absolutely  unlimited.  Write  J.  M. 
McDonald,  Assistant  Technical  Director,  Radio  Sta- 
tion WLW,  Crosley  Square,  Cincinnati  2,  Ohio. 


WTAG-FM  Worcester,  Mass.  —  Granted 
license  cover  CP  for  new  FM  station, 
46,100  kc,  unlimited,  studio  location,  trans- 
mitter location. 

John  Higgins  Broadcasting  Co.,  Water- 
loo, la. — Placed  in  pending  file  application 
for  CP  new  FM  station. 

Broadcasting  Corp.  of  America,  Riverside, 
Cal. — Same. 

Brockway  Co.,  Watertown,  N.  Y. — Same. 

Record-Herald  Co.,  Wausau,  Wis. — Same. 

Peninsula  Broadcasting  Co.,  Salisbury, 
Md. — Same. 

Capital  Broadcasting  Co.,  Washington, 
D.  C— Same. 

Herman  Radner,  Dearborn,  Mich. — Same. 

Rhea  Howard,  Wichita  Falls,  Tex. — Same. 

Broadcasters  Oregon  Ltd.,  Portland,  Ore. 
— Same. 

Louis  Wasmer,  Spokane,  Wash. — Same. 

E.  F.  Peffer,  Stockton,  Cal. — Same. 

American  Broadcasting  Corp.,  Lexington, 
Ky. — Same. 

W8XCT  Cincinnati— Granted  mod.  ex- 
perimental television  CP  authorizing  ex- 
tension completion  date  from  4-28-44  to 
10-26-33. 

Broadcasting  Corp.  of  America,  River- 
side, Cal. — Placed  in  pending  file  applica- 
tion for  CP  new  commercial  television 
station. 

Tower  Realty  Co.,  Baltimore — Same. 

Bamberger  Broadcasting  Service,  Phila- 
delphia— Same. 

Bamberger  Broadcasting  Service,  Wash- 
ington, D.  C. — Same. 


Wetwork  (Kccovnts 

All  time  Eastern  Wartime  unless  indicated 


New  Business 

SHIPMAN  &  BAKER,  New  York,  on 
July  30  for  13  weeks  starts  The  Ilka  Chase 
Program,  on  116  Blue  stations,  Sun.,  1:15- 
1:30  p.m.  Agency:  Modern  Merchandising 
Bureau,  N.  Y. 

VICK  CHEMICAL  Co.,  New  York  (Vick 
products),  on  April  18  started  for  52 
weeks,  Dramatic  Stories,  on  8  CBS  Paci- 
fic stations,  Tues.  9:25-9:30  p.m.  (PWT). 
Agency :  Morse  Internationa],  N.  Y. 
KERR  GLASS  MFG.  Corp.,  Los  Angeles 
(Mason  jars),  on  May  3  starts  for  13 
weeks  Care  &  Feeding  of  Husbands  on  36 
Don  Lee  Pacific  stations,  Wed.,  Fri.,  4:15- 
4:30  p  m.  Agency:  Raymond  R.  Morgan 
Co.,  Hollywood. 

CAMPBELL  CEREAL  Co.,  Chicago 
(Malt-O-Meal) ,  on  May  2  starts  for  13 
weeks  Care  &  Feeding  of  Husbands  on  86 
Don  Lee  Pacific  stations,  Tues.,  Thurs., 
4:15-4:30  p.m.  (PWT).  Agency:  Ray- 
mond R.   Morgan  Co.,  Hollywood. 

Renewal  Accounts 

GENERAL  MOTORS  Corp.,  Detroit  (in- 
stitutional), on  Aug.  1,  for  52  weeks  re- 
news General  Motors  Symphony  of  the  Air 
on  134  NBC  stations.  Sun.,  5-6  p.m.  Agen- 
cy: Arthur  Kudner  Inc.,  N.  Y. 
AMERICAN  DAIRY  ASSN.,  Chicago 
(dairy  products),  on  April  30  renewed 
for  13  weeks  transcribed  Voice  of  the 
Dairy  Farmer  on  17  Don  Lee  Pacific 
Northwest  stations,  Sun.,  12:15-12:30 
p.m.  (PWT).  Agency:  Campbell-Mithun 
Adv  ,  Minneapolis. 

GENERAL  MILLS,  Minneapolis,  on  June 

5  renews  for  52  weeks  Monday  through 
Friday:  Cheerioats — Today's  Children,  123 
NBC  stations,  2:15-2:30  p.m.;  Betty  Crocker 
soup — Guiding  Light,  122  NBC  stations, 
2-2:15  p.m.;  Softasilk  Cake  Flour  &  Kix 
— Hymns  of  All  Churches,  29  NBC  stations, 
2:45-3  p.m.;  Melodies  of  Home,  29  NBC 
stations,  (Thurs.)  2:45-3  p.m.;  Betty 
Crocker,  29  NBC  stations,  (Fri.)  2:45-3 
p.m.  Agency:  Dancer-Fitzgerald  &  Sam- 
ple, Chicago,  except  for  Betty  Crocker 
soup — Knox-Reeves   Adv  ,  Minneapolis. 

Network  Changes 

LARUS  &  Bros.  Co.,  Richmond  (Chelsea 
cigarets),  on  May  6  shifts  Guy  Lombardo's 
Musical  Autographs  from  Sun.,  10:30-11 
p.m.  on  67  Blue  stations,  to  Sat.,  10-10:30 
p.m.  on  67  Blue  stations.  Agency:  Warwick 

6  Legler  Inc.,  N.  Y. 

JAVEX  MFG.  Co.,  Toronto  (cleanser)  on 
May  1  changes  Javex  Wife  Preservers  to 
How  Does  The  Chorus  Go  on  8  Ontario 
stations,  Mon.,  Wed.,  Fri.  10:15-10:30  p.m. 
Agency  is  MacLaren  Adv.,  Toronto. 
GENERAL  MILLS,  Minneapolis,  (Kitchen 
Tested  Flour)  on  June  5  replaces  Light 
of  the  World  with  Women  in  White,  at 
the  same  time  renewing  same  period  for 
52  weeks  on  124  NBC  stations,  Mon. 
through  Fri.,  2:30-2:45  p.m.  Agency: 
Dancer-Fitzgerald   &   Sample,  Chicago. 


New  Unit  of  OWI 
Beamed  at  Europe 

ABSIE  on  the  Air  Carrying 

U.  S.  Voice  to  Six  Nations 

BROADCASTING  direct  from 
Great  Britain  by  medium  and 
shortwave  to  continental  Europe, 
OWI's  newest  station,  ABSIE, 
went  on  the  air  for  the  first  time 
yesterday  (April  30),  carrying  the 
Voice  of  America  to  France,  Hol- 
land, Belgium,  Norway,  Denmark 
and  Germany. 

OWI's  Overseas  Branch  stated 
that  programs  from  ABSIE 
(American  Broadcasting  Station  in 
Europe)  will  be  programmed  from 
its  own  studios  in  England  which 
will  send  out  a  total  of  8%  hours 
daily  of  American  broadcasts. 

Heretofore,  all  OWI  broadcasts 
from  Britain  have  originated  in 
OWI's  New  York  studios  and  re- 
layed to  Europe  by  BBC. 

The  new  station  is  the  culmina- 
tion of  plans  begun  nearly  two 
years  ago  by  Robert  E.  Sherwood, 
Overseas  Director,  and  representa- 
tives of  the  British  government  and 
the  BBC.  OWI  announced  a  sub- 
stantial step-up  in  Voice  of  Amer- 
ica programs  relayed  from  New 
York  to  continental  Europe  over 
BBC  facilities  to  171  weekly,  with 
42  relays  added  to  bring  the  total 
to  213.  An  official  stated  that  me- 
dium wave  broadcasts  from  the 
station  would  reach  into  Germany. 


Honolulu  Application 

PRESS  WIRELESS  has  filed  an 
application  with  the  FCC  to  set  up 
a  new  station  in  the  Honolulu  area. 
Plans  are  to  provide  the  station 
with  direct  radioprinter  service 
from  the  States,  and  to  make  avail- 
able the  United  Press  news  wire 
seiwice.  According  to  Press  Wire- 
less, the  War  Dept.  is  eager  for 
an  increased  flow  of  news  to 
Hawaii  and  would  no  doubt  sanc- 
tion the  new  station. 


Symphony  Benefit 

TWO  MAJOR  musical  institutions — I 
the  NBC  Symphony  Orchestra,  and  the| 
N.  Y.  Philharmonic-Symphony  So- 
ciety, heard  on  CBS — will  merge  for 
a  special  non-broadcast  concert  at1 
Madison  Square  Garden,  New  York, 
May  25.  Proceeds  will  go  to  the  1944 
War  Fund  of  the  New  York  Chapter 
of  the  American  Red  Cross.  Arturo 
Toscanini  will  conduct  the  program 
Local  802  of  the  American  Federation 
of  Musicians  has  approved  the  joint 
concert,  with  the  stipulation  that  itj 
will  not  be  broadcast.  There  will  be 
guest  soloists  and  a  choral  group  of 
500  voices. 


0P[ 


Taylor  Reelected 

DEEMS  TAYLOR  was  reelected 
president  of  ACAP  last  Thursday 
by  the  board  of  directors,  which 
also  reelected  Gustave  Schirmer 
and  Oscar  Hammerstein  2d  as 
vice-presidents;  George  W.  Meyer 
secretary;  Max  Dreyfus,  treasurer; 
J.  J.  Bregman,  assistant  secretary, 
and  Irving  Caesar,  assistant  treas- 
urer. 


RCA  stockholders  annual  meeting  wili 
be  held  May  2  at  11  a.m.  in  NBC  Stu 
dio  0-B,  Radio  City,  New  York. 
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i — Classified  Advertisements — i 

—PAYABLE   IN   ADVANCE  — 

Minimum  $1.00.  Situation  wanted  10c  per  word.  All  others,  15c  per  word. 
Bold  face  caps  30c  per  word.  Ad  must  be  all  light  face  or  all  bold  face  caps. 
Count  3  words  for  blind  box  number.  Deadline  Monday  preceding  issue  date. 
Send  box  replies  to  Broadcasting,  National  Press  Bldg.,  Washington  4,  D.  C. 

—PAYABLE  IN  ADVANCE— 


Help  Wanted 


-pjxcellent  opportunity  in  small  organiza- 
|,  tion  with  NBC  affiliate  in  city  of  80,000 
for  ambitious  salesman.  Good  salary, 
pleasant  working  and  living  conditions. 
,   Address  Box  221,  BROADCASTING. 


3\NNOUNCER — For  basic  major  network 
station  in  New  England.  Experience,  sal- 
ary, other  qualifications  first  letter.  Box 
S   65,  BROADCASTING. 

(VANTED — Transmitter  Engineer  holding 
radiotelephone  first  license  for  5  KW 
midwest  station.  $42.50  week  and  eight, 
or  more  hours  overtime.  Supply  outline 
of  experience,  education,  draft  status, 
and  enclose  a  snapshot.  Address  Box  90, 
BROADCASTING. 

Experienced   radio    announcer   on    5  KW 

regional  network  station.  Give  experi- 
ence and  salary  requirements.  Box  166, 
BROADCASTING. 

RIP  SNORTIN'  double-barreled,  punch- 
packin'  hillbilly  gang  wanted  to  plow 
i  up  rich,-  virgin  territory.  Must  have 
flashy  personal  appearance,  plenty  of 
zip,  dash,  verve  and  raciness.  Great 
opportunity.  Five,  six  or  seven  pieces. 
First  send  pix  and  details  to  Box  207, 
BROADCASTING,  then  await  request 
'  for  recording.  Lightning  action  impera- 
tive! 

Washington  Engineering  Firm  needs  drafts- 
man   and    a    qualified    radio  engineer. 
Must   be   good.    State    Starting  Salary 
desired  and  draft  classification.  Box  209. 
3  BROADCASTING. 

'Engineer  with  first  class  telephone  license. 
Apply  Box  218,  BROADCASTING. 

Experienced  newsman  for  radio  writing. 
Must  be  fast,  colorful  writer;  well  in- 
formed; good  educational  background, 
il  This  job  is  not  for  hacks  or  neophytes 
i  seeking  experience  in  news  field.  Must 
send  samples  of  writing.  Box  220, 
BROADCASTING. 


I 

I  I- 

t  ^ANNOUNCER-NEWSCASTER.  Draft  ex- 
empt. Must  have  some  experience.  Basic 
salary  $40.00  for  40  hours.  If  personal 
audition  impossible,  send  references, 
photo,  and  transcription  to  WIBX,  Utica, 
New  York. 

)  OPERATOR— First  class  license  for  new 
5  KW  transmitter  KINY  Juneau,  Alaska. 
Opening  for  chief  if  qualified,.  Perma- 
nent position.  Travelling  expenses  paid 
from  Seattle.  Address  Vincent  I.  Kraft, 
708  American  Bldg.,  Seattle. 


OPERATOR— Over  draft  age  for  perma- 
nent position.  State  references,  educa- 
tion, and  experience.  Include  photo, 
Write  Technical  Manager,  Radio  Sta- 
tion WFDF,  Flint,  Michigan. 


Excellent  positions  open  for  electrical,  elec- 
tronic engineers;  first,  second,  third 
class  radio  engineers ;  production  men : 
junior,  senior  announcers ;  station  ex- 
ecutives; news  editors;  time  salesmen; 
radio  telephone,  telegraph  operators. 
Wilson  Employment  Service,  Inc.,  Un- 
ion Commerce  Building,  Cleveland,  Ohio. 

Wanted — First  or  second  class  operator.  1 
KW  Blue-Mutual  Station.  Excellent 
working  conditions.  State  salary  ex- 
pected. Draft  status.  Radio  Station 
WTJS,  Jackson,  Tennessee. 

WANTED:  Chief  Engineer,  250  Watt,  Blue 
Network  Station.  State  salary  and  ex- 
perience. WGRM,  Greenwood,  Missis- 
sippi. 

Wanted:  Announcer  general  staff  work. 
Ideal  working  conditions.  Will  consider 
man  with  limited  experience.  WKBH, 
LaCrosse,  Wisconsin. 

CHIEF  ENGINEER— Position  offers  splen- 
did opportunity.  KTRI,  Sioux  City,  Iowa. 

Wanted — Experienced  announcer.  Midwest 
Blue  Network  affiliate  excellent  oppor- 
tunity for  right  man.  State  experience, 
salary  requirements,  draft  status  and 
send  photo.  Fred  W.  Wagenvoord,  Sta- 
tion   W.IIM,   Lansing,  Michigan. 


Help  Wanted  (Cont'd) 

NEWSMAN — Applications  wanted  from  ra- 
dio newsmen  who  really  know  some- 
thing about  news,  for  possible  vacancy 
on  professional  staff  employing  five 
leased  wires  and  completely  processing 
all  broadcasts.  Must  be  able  both  to 
write  clean  copy  and  to  broadcast  it  ac- 
ceptably on  a  50,000  Watt,  Clear-Chan- 
nel Station.  Fairly  young,  newspaper- 
trained  man  preferred.  Don't  phone 
or  wire,  but  write  full  particulars  to 
Jack  Shelley,  News  Editor,  Station  WHO, 
Des  Moines,  Iowa. 

Chief  Announcer — Sportscaster — M.  C.  ex- 
perienced— 30  years  or  older — War  Labor 
Board  ceiling  80c  hr — overtime  permits 
$40.00  week  or  more.  CBS  affiliate.  College 
town,  25,000.  Moderate  living  costs,  center 
Dude  Ranch  country,  nice  climate"  year 
around.  Also  newscaster  @  70c  hr,  range 
$36.00  to  $38.00  week.  Send  audition 
recording.  Write  KGVO,  Missoula,  Mon- 
tana. 

Wanted  Transmitter  Engineer.  First  or 
second  class  license  by  CBS  affiliate. 
For  details  write  or  wire  Chief  Engi- 
neer, WIBX,  Utica,  New  York. 

Situations  Wanted 

COMPETENT  STATION  MANAGER— Now 

employed  looking  for  better  opportunity. 
Capable  of  coordinating  commercial, 
program  and  technical  departments  to 
produce  excellent  results.  Experienced  in 
sales  and  station  promotion.  14  years 
radio-newspaper — married  with  family. 
Age  37  years,  7  months.  Box  142, 
BROADCASTING. 

STATION  OR  SALES  MANAGER  AVAIL- 
ABLE MAY  1.  Family  man,  middle 
forties,  over  eight  years  station  manage- 
ment experience,  available  for  long  time 
employment.  Now  in  Chicago  area  but 
will  go  any  place.  Box  190,  BROAD- 
CASTING. 

COMMERCIAL  MANAGER  with  12  years 
highly  successful  managerial  and  sales 
record  in  Radio's  most  competitive  mar- 
ket, New  York,  desires  change  of  loca- 
tion. Willing  substitute  $15,000  annual 
income  for  pleasant  opportunity  with 
progressive  Southern  or  Western  Station 
wishing  gain  national  reputation  as  out- 
standing outlet  in  Sales,  Showmanship, 
Programming,  Public  Service,  etc.  Will 
accept  moderate  salary  plus  commission, 
over-writing  or  percentage  arrangement. 
Don't  hesitate  write  in  confidence.  Box 
194,  BROADCASTING. 

Producer-Director.  Idea  man.  Extensive  mu- 
sical, stage  experience.  Honorable  dis- 
charge from  Army.  Prefer  West  Coast 
connection.  Box  198,  BROADCASTING. 

COMMERCIAL  MANAGER— Now  employed 
West  Coast  desires  change.  Draft  ex- 
empt. Pleasing  personality.  Top  refer- 
ences. Box  200,  BROADCASTING. 

Versatile,  conscientious  young  woman. 
Proved  ability  production,  writing,  pub- 
lic service  programming.  Desires  per- 
manent position  with  progressive  sta- 
tion. Available  May  15.  Box  201,  BROAD- 
CASTING. 

FOUR  TRAINED,  EXPERIENCED  AN- 
NOUNCERS specialized  or  general  staff 
consisting  of  sports  man  play  by  play. 
Production  moodshow  man  write  and 
general.  Newscaster  and  news  editor. 
General  commercial  announcer.  All  four 
trained  to  work  together.  Ad-lib,  news- 
casts, disk  showmen  4F.  Box  202,  BROAD- 
CASTING. 

OPERATOR.  Girl.  Third  class  permit. 
Trained  by  N.A.B.  and  R.C.A.  Institute. 
Northeast  area  preferred.  Apply  Box  204, 
BROADCASTING. 

Announcer:  4  years  experience.  Colored — 
Married  24,  4F,  3rd  class  permit.  Avail- 
able at  once.  Box  206  BROADCASTING. 

ANNOUNCER — 1  year  experience ;  med. 
dis-.  from  army;  age  25  ;  single.  Box  208, 
BROADCASTING. 


Situations  Wanted  (Cont'd) 

Excellent,  draft-exempt  producer-writer 
seeks  position.  Box  211,  BROADCAST- 
ING. 

Engineer,  Writer,  Radiotelegrapher — First 
telephone,  second  telegraph  licenses.  Com- 
mercial traffic,  press  copying,  news  writ- 
ing, radio  copy  experience.  27.  4-F.  No 
announcing.  Permanency  desired.  Any- 
thing considered.  Box  210,  BROADCAST- 
ING. 

Experienced,  dependable  program  director, 
producer  available,  4F.  Box  212,  BROAD- 
CASTING. 

SPORTS  COMMENTATOR:  4  years  exper- 
ience. Top  notch  play  by  play  baseball, 
boxing,  wrestling.  Write  own  sports 
shows.  Draft  exempt.  Transcriptions 
available.    Box    213,  BROADCASTING. 

PROGRAM  DIRECTOR— 17  years  exper- 
ience in  program  direction,  production, 
writing.  Family  man,  draft  exempt. 
Want  permanent  position  where  ability 
will  pay  dividends.  Box  214,  BROAD- 
CASTING. 

Chief  Engineer — Complete  charge  AM-FM. 
Graduate  engineer.  29.  10  years  ex- 
perience. Not  cheap  but  good.  Airmail 
data,  photo.  Box  215,  BROADCASTING. 

Capable  Announcer  —  Desires  association 
with  progressive  western  station.  Good 
news  voice.  Dramatics.  References.  4-F. 
Box  217,  BROADCASTING. 

ANNOUNCER — Some  experience,  go  any- 
where, 4F,  permanent.  Box  219,  BROAD- 
CASTING. 

Station  Owners — Young  top  radio  sales  ex- 
ecutive draft-exempt  desirous  of  man- 
aging sales  of  progressive  station.  At 
present  controlling  radio  advertising, 
large  New  York  accounts.  Box  104 
Radio — 246  Fifth  Ave.,  New  York  City. 

Just  released  from  Army.  11  years  in  radio. 
Producer,  program  director,  announcer; 
7  years  musical  director.  33  years  old — 
single.  Desire  West  Coast  contact.  Ken- 
nedy Nelson  c/o  6331  N.  Ridge  Ave., 
Chicago  26,  111. 

Wanted  to  Buy 

WANTED:  5  KW  Transmitter  and  Asso- 
ciated Equipment.  Also  towers,  phasing 
and  line  termination  equipment.  Write 
Box  222,  BROADCASTING. 

Wanted — Speech  equipment,  any  kind.  Also 
frequency  and  modulation  monitors.  Box 
177,  BROADCASTING. 

WANTED  TO  BUY— Auxiliary  Power  Sup- 
ply. Direct  coupled,  gasoline  engine  driven, 
5  KW,  60  cycle,  complete  with  battery 
starter  and  switch  panel.  Box  203, 
BROADCASTING. 

WE  279  A  tubes  new  used  or  burned  out. 
Box  205,  BROADCASTING. 

Wanted:  Vertical  radiator  150  to  200  feet. 
Any  make.  Good  cash  price.  WKNE. 
Keene,  New  Hampshire. 

RECORDING  EQUIPMENT  —  Standard 
make,  good  condition.  KTRI,  Sioux  City, 
Iowa. 

Studio  Console,  Any  Make,  Any  Model.  P. 
O.  Box  2204,  Birmingham,  Ala. 

For  Sale 

Unused  RCA  4856  diamond  head;  902,  909 
CR  tubes.  Offers.  Box  216,  BROADCAST- 
ING. 

Presto  model  "K"  recorder.  R.  T.  Patton. 
3034  Newark  St.,  Washington,  D.  C. 


EQUIPMENT  WANTED 

250  Watt  Transmitter. 
Studio  Console,  Modula- 
tion Monitor.  Frequency 
Monitor,  Tower,  Ground 
Wire,   other  equipment. 

BOX  199,  BROADCASTING 


ACA  COURSE  GIVES 
PRACTICAL  TRAINING 

TRAINING  course  for  broadcast 
technicians,  established  last  year 
in  Philadelphia  through  the  coop- 
erative efforts  of  the  broadcast 
local  of  American  Communications 
Assn.,  the  Philadelphia  broadcast- 
ers and  the  city's  Board  of  Edu- 
cation, has  placed  approximately 
31  licensed  personnel  in  radio  sta- 
tions, 20  in  allied  electronic  indus- 
try and  has  a  reserve  of  five  ready 
for  employment,  with  others  now 
completing  the  course,  the  union 
has  reported. 

Course  consists  of  three  phases 
of  training:  Basic  theory,  compris- 
ing lectures  and  demonstrations 
of  radio  theory,  construction,  with 
each  student  given  at  least  one 
complete  project  to  assemble,  wire 
and  operate  and  actual  operating 
practice,  with  selected  trainees  re- 
ceiving instruction  in  mike  place- 
ment, and  studio  procedure  on  live 
programs  and  maintenance  in  the 
studios  of  WFIL  WCAU  KYW 
WIP  and  WIBG. 

"Our  training  is  contributing 
to  the  war  effort  in  that  students 
are  gladly  accepted  by  all  employ- 
ers using  electronics.  Our  training 
program  is  designed  to  produce 
FCC  licensed  replacements  capa- 
ble of  doing  all  phases  of  studio 
and  transmitter  work." 

Mr.  Shipp  pays  tribute  to  Lt. 
Col.  Samuel  Rosenbaum,  past 
president  of  WFIL  and  now  with 
AMG,  for  his  enthusiastic  support 
of  the  training  plan,  stating,  "It 
was  through  his  untiring  efforts 
that  the  union  secured  the  co- 
operation of  the  broadcast  sta- 
tions." 


Armond  Collette 

ARMOND  COLLETTE,  recording 
engineer  of  CBS  central  division, 
died  of  a  heart  attack  at  the  studio 
on  April  26.  Mr.  Collette,  who  had 
been  a  member  of  the  CBS  staff  for 
more  than  a  year,  is  survived  by  a 
wife  and  child. 


Thomas  S.  Buechner 

THOMAS  S.  BUECHNER,  41, 
vice-president  and  chairman  of  the 
plans  board  of  Ted  Bates  Inc., 
New  York,  committed  suicide  at 
his  home  in  Bronxville,  N.Y.,  Sat- 
urday, April  22.  He  leaves  his 
widow  and  three  children. 


WANTED 

Experienced  staff  an- 
nouncer by  50,000 
watt  southern  station. 
For  appointment  for  in- 
terview, address  Man- 
ager, Station  WPTF, 
Raleigh,  N.  C,  giving 
full  particulars. 

STATION  WPTF 

RALEIGH,  N.  C. 
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Devil  Dogs'  One^Man  Battle  Recorder 


Pacific  Action  Caught 
By  Sgt.  Hardin 
Under  Fire 

By  MARY  ZURHORST 

THE  ONE-MAN  Battle  Broadcast- 
ing unit  for  the  Marines — S/Sgt. 
James  O.  Hardin  Jr. — has  just  re- 
turned from  the 
South  Pacific  to 
enter  Officer  Can- 
didate School  at 
Quantico,  Va.  In 
the  Pacific  The- 
atre since  May 
1943,  Sgt.  Har- 
din pioneered 
radio  recording 
in  the  tropic  bat- 
tle zones. 
Sgt.  Hardin  Before  joining 

Marine  Corps 
Public  Relations,  Sgt.  Hardin  was 
with  WMGA  Moultrie,  Ga.  and 
WSB  and  WATL  Atlanta  as  an- 
nouncer and  promotion  man.  Due  to 
the  efforts  of  1st.  Lt.  John  A.  De- 
Chant  USMC,  the  Marines  secured 
equipment  for  recordings  and  Sgt. 
Hardin  was  sent  to  the  Pacific  un- 
der Lt.  DeChant  to  do  the  Battle 
Broadcasts. 

Covers  Pacific 

With  the  portable  unit  housed 
in  a  converted  trailer,  he  covered 
the  South  and  Central  Pacific,  send- 
ing back  recordings  from  Gaudal- 
canal,  Bougainville,  Vella  Levella, 
New  Guinea,  and  other  front-line 
battle  areas. 

Despite  warnings  of  the  delicacy 
of  the  equipment,  and  of  difficulties 
ahead  with  rust,  corrosion,  mold 
and  the  effects  of  heat  and  damp- 
ness, Sgt.  Hardin  "can't  say  enough 
for  the  way  the  equipment  stood 
up  under  the  worst  possible  condi- 
tions". 

"On  the  way  to  Bougainville," 
he  told  Broadcasting  in  an  exclu- 
sive interview  last  week,  "we  lashed 
the  trailer  onto  a  Navy  landing 
boat.  Somehow  we  got  lost  from 
the  convoy  and  ran  into  a  terrific 
storm,  with  water  washing  over  the 
trailer  constantly.  The  equipment 
got  soaked.  And  even  though  it  was 
protected  with  heavy  padding  we 
were  sure  it  was  finished  when  even 
the  thick  iron  bar  holding  down 
the  trailer  bent  like  a  hairpin. 

"But  when  we  reached  the  island 
— through  good  navigation  and  luck 
it  turned  out  to  be  an  occupied 
beach  strip  on  Bougainville — we  set 
up  the  unit  and  it  worked  without 
a  hitch." 

On  Bougainville  Sgt.  Hardin 
made  outstanding  records  of  a 
Jap  bombing  attack  on  the  Allied- 
held  position.  "The  trailer  was  set 
up  just  off  the  field,  with  a  long 
lead  line  so  that  I  could  take  the 
mike  out  into  the  bombing  area.  It 
was  at  night,  and  all  the  electricity 
on  the  field  was  cut  off  except  for 
the  searchlights  and  the  broadcast 
unit.  Just  after  the  raid  started,  I 
opened  the  mike  and  began  describ- 
ing the  action  as  the  plane  was 
caught  in  the  crossed  beams  of  the 
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searchlights,  with  trails  of  ack-ack 
fire  shooting  into  the  sky. 

'Then,"  he  said,  "when  I  could 
tell  from  the  direction  of  the  bombs 
that  they  were  about  to  hit  pretty 
close,  I  dropped  to  the  ground  and 
kept  the  mike  going.  In  a  few  sec- 
onds I  went  back  and  described 
what  had  just  happened.  And  the 
equipment  stood  up  under  it  all." 

There  were  times,  however,  when 
trouble  did  develop  with  the  equip- 
ment. Rust  and  corrosion  had  to 
be  combatted  constantly. 

Engineer's  Aid 

Just  before  a  Battle  Broadcast 
from  a  front  line  position,  Sgt. 
Hardin  found  that  all  the  transcrip- 
tions were  molded.  He  tried  every- 
thing to  remove  it,  but  nothing 
helped.  "Then  I  pulled  my  old  trick 
of  looking  around  for  an  ex-radio 
engineer.  Somehow,  whenever  I  ran 
into  trouble,  I  always  managed  to 
find  an  engineer  ready  to  help, 
no  matter  what  service  he  was  in. 
A  radio  maintenance  man  with  the 
AACS,  named  Ackerman  who  was 
formerly  a  radio  engineer  with 
Eastern  Air  Lines,  experimented 
with  all  sorts  of  solutions.  Finally 
he  tried  carbon  tetrachloride  and  it 
worked." 

"Being  just  a  one-man  outfit 
and  an  ex-announcer,  I  often  ran 
into  technical  problems  that  I 
couldn't  handle,"  Sgt.  Hardin  said. 
"In  the  Russell  Islands  it  was  Ma- 
rine T/Sgt.  Cecil  Hamrick,  who 
used  to  be  with  WTEM  Temple, 
Tex.,  who  came  to  the  rescue.  At 
Guadalcanal  I  found  Navy  Radio 
Technician  Scanlon,  a  former  RCA 
engineer,  and  he  ironed  out  the 
kinks  in  the  equipment  that  had 
stumped  me.  Then  on  Vella  Lavella 
John  R.  Skelton  was  a  tremendous 
help.  He's  in  the  Navy  now  as  chief 
radio  technician.  He  was  with 
WATL  Atlanta,  WAIM  Anderson, 
S.  C.  and  WSAV  Savannah,  as 
announcer  and  engineer  before  he 
got  into  the  service." 

Mr.  Skelton  aided  in  the  re- 
cordings on  Vella  Lavella  of  a 
Christmas  service  for  natives  of 


the  island  [Broadcasting,  Feb.  28]. 
The  trailer  was  parked  on  the 
beach,  about  six  miles  from  the 
open  air  amphitheatre  where  the 
service  was  to  be  recorded.  They 
had  to  use  type  E  telephone  lines 
already  set  up  by  the  New  Zea- 
land Government. 

"I'd  love  to  see  the  expression 
of  some  engineers  back  in  the  states 
if  they  had  seen  the  equipment  we 
used,"  said  Sgt.  Hardin.  "We 
rigged  up  an  old  receiver  set  that 
wouldn't  work  as  a  receiver,  but 
the  amplifier  was  still  good,  so 
we  used  it  for  the  amplification 
system.  That  broadcast  was  really 
improvised  but  it  turned  out  very 
well." 

The  sergeant  recalled  one  in- 
cident while  recording  an  air  raid 
when  a  short  circuit  occurred  in 
the  lines,  and  the  soldier  holding 
the  microphone  flung  it  into  a  pile 
of  rocks  several  yards  away.  "We 
thought  the  mike  was  done  for, 
then,"  he  said,  '  but  we  picked  it 
up  and  that  instrument  I  had  al- 
ways been  warned  was  so  delicate, 
wasn't  even  jarred." 

Battle  Broadcasts  are  made  on 
instantaneous  transcription  discs 
and  airmailed  back  to  Washington 
where  the  music  division  of  the 
Library  of  Congress  re-records 
them  on  more  permanent  discs.  Lt. 
James  W.  Hurlbut,  Marine  Corps 
public  relations  officer  in  Washing- 
ton, formerly  with  WTOP,  handles 
distribution  of  the  records. 

Sgt.  Hardin  made  many  inter- 
views with  groups  of  boys  from 
the  same  location  and  sent  the  re- 
cordings back  to  their  local  stations. 
Among  outstanding  records  he  made 
are:  Last  interview  with  Marine 
Ace  Maj.  Boyington  just  after  he 
had  shot  down  his  26th  plane; 
bombing  of  a  Jap  bridge  as  de- 
scribed by  the  Navy  flier  making 
the  attack;  interview  with  the 
ground  crew  on  a  front  line  air- 
field, made  under  the  wing  of  a 
bomber  because  of  a  teeming  rain; 
and  innumerable  recordings  of  bat- 
tle action. 


FMBI  Authorizes  k 
FM  Rules  Inquiry!; 

Special  Study  Group  Named; 
16  New  Members  Approved 

APPOINTMENT  of  a  special  com- 
mittee to  study  FCC  rules  and  reg- 
ulations affecting  FM  service  areas 
and  classification  of  stations,  ap- 
proving 16  new  memberships,  au- 
thorize conferences  with  the  FCC 
and  clarification  of  the  Engineer- 
ing Committee's  Recommendation  3 
were  passed  on  by  the  FMBI  Board 
at  a  meeting  last  Monday  in  the 
Waldorf-Astoria  Hotel,  New  York. 

On  the  special  committee,  which 
will  make  recommendations  to  the 
board,  are  Walter  J.  Damm, 
WTMJ-WMFM  Milwaukee,  FMBI 
president;  Franklin  M.  Doolittle, 
WDRC,  WDRC-FM  Hartford;  J. 
Leonard  Reinsch,  director  of  the 
Cox  stations  WSB  WHIO  WIOD; 
Cecil  Mastin,  and  E.  E.  Hill, 
WTAG  Worcester. 

Classification  Depends  on  Board 

President  Damm,  Dr.  C.  M.  Jan- 
sky  Jr.,  engineering  counsel,  and 
Philip  G.  Loucks,  legal  counsel, 
were  authorized  to  confer  with  the 
FCC  with  respect  to  common  an- 
tenna support  and  processing  of 
applications.  Dr.  Ray  H.  Manson 
of  Stromberg-Carlson  Co.,  Roches- 
ter, reported  the  new  FMBI  book- 
let, on  which  an  original  print  order 
for  200,000  was  authorized,  is 
ready  for  publication. 

The  Board  clarified  Recommen- 
dation 3  of  the  Engineering  Com- 
mittee's report  as  follows:  "The 
need  for  classification  of  FM  sta- 
tions, the  determination  of  the 
number  of  channels  to  be  assigned 
to  each  class  of  station,  if  more 
than  one  are  required,  is  unavoid- 
ably dependent  upon  the  number  of 
channels,  that  is,  the  width  of  the 
band  assigned  to  FM  broadcasting. 
Therefore  at  this  time  the  Com- 
mittee has  no  recommendation  to 
make  on  this  subject.  If  and  when 
a  sufficient  number  of  channels  are 
made  available,  no  classification  of 
stations  will  be  necessary." 

Following  memberships  were  ap- 
proved: WIBC  Indianapolis;  WING 
Dayton;  KLZ  Denver;  WIP  Phil 
adelphia ;  Transcript  Publishing  Co., 
North  Adams,  Mass. ;  WGAR  Cleve- 
land;  WKY  Oklahoma  City;  Sun 
Co.,  San  Bernardino,  Cal. ;  WSBT- 
WSBF  South  Bend;  KHQ  Spokane 
Wash.;  WEBR  Buffalo,  N.  Y. ; 
WBEZ  Chicago;  FM  Development 
Foundation,  Washington ;  WHBF 
Rock  Island,  111. ;  WGAL  Lancaster, 
Pa.;  Washington   (D.  C.)  Post. 

Attending  the  Board  meeting  were 
the  following  directors,  in  addition  to 
President  Damm :  Dr.  Manson, 
George  Lang,  WGN-WGNB  Chicago  ; 
Arthur  B.  Church,  KMBC  Kansas 
City ;  John  Shepard  3d,  Yankee  Net 
work;  John  V.  L.  Hogan,  WQXR- 
WQXQ  New  York;  Theodore  Strei 
bert,  WOR-WBAM  New  York;  Mr 
Doolittle.  Philip  G.  Loucks,  Dr.  Jan- 
sky  and  Myles  Loucks,  Washington 
manager,  also  were  present. 


Drawn  for  Broadcasting  by  Sid  Hix 
"At  Last,  Joe,  We  Can  Play  Anything  We  Want  Without  Worrying 

About  Petrillo!" 


WAVERLEY  ROOT,  commentator  of 
WAAT  Newark,  is  publishing  a  week- 
ly news  letter  summarizing  his  view: 
as  expressed  during  the  week. 
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(Kansas 

If  Radio,  ' 
|0  spend  a 
[life  would 


City's  Typical  Shopgirl,  Hildegard  Guenther  of  Berkson's,  has  this  to  say 
'After  a  particularly  trying  day  with  shoppers,  I  can  think  of  no  better  way  in  which 
quiet  evening  at  home  than  to  turn  on  the  radio  and  relax.  I'd  hate  to  think  what 
be  these  days  without  the  entertainment  and  fun  of  my  favorite  radio  programs." 


i 


TO  THE  HOME  AND  THE  COMMUNITY 


KMBC 

OF     KANSAS     CITY  ^ 

REPRESENTED  BY  FREE  «&.  PETERS 


Radio  Service 
Is  Deep-Rooted 

The  service  of  broadcasting  to  the  community  is 
many  times  unapparent.  Because  radio  tints  the 
mosaic  of  American  living,  its  influence  is  deep- 
rooted.  Listeners  from  every  walk  of  life  depend 
more  and  more  upon  the  service  of  radio,  and 
KMBC  strives  constantly  to  improve  that  service. 
That  is  why  advertisers  utilizing  the  facilities  of 
KMBC  find  themselves  in  good  company.  A  friend- 
ly acceptance  into  the  homes  of  the  Heart  of 
America  is  theirs,  for  KMBC  has  spent  a  lifetime 
in  building  a  reputation  of  ethical  and  worthwhile 
service  to  the  community. 


SINCE    1  9  2  8  -THE     BASIC     CBS     STATION     FOR    MISSOURI    &  KANSAS 
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HOW  HIGH  IS  UP? 


"My  name  is  Ish 

And  my  ambish, 
To  see  how  tall  is  high, 

Has  brought  me  near 
The  stratosphere 

With  W,  K  and  Y." 

A  LL  RIGHT,  Professor  Kyser,  than  whom  none  is 
wiser,  whose  students  at  Kollege  show  musical  knowl- 
edge, can  you  help  us  out  of  this  awful  dilemma  and  tell 
us  how  high  is  WKY's  antenna? 
STUDENTS!! 

WKY's  new  Truscon  antenna  is  one  of  the  two  highest 
in  the  Western  Hemisphere  and  the  sixth  highest  man- 
made  structure  in  the  Americas.  From  its  topmost  point, 
915  feet  above  the  ground,  you  can  see  50  miles  in  all 
directions  on  a  clear  day. 

This  lofty  new  tower  is  a  unit  of  WKY's  new  trans- 
mission facilities  being  constructed  at  a  cost  approximat- 
ing a  quarter-million  dollars. 

This  new  antenna  will  not  only  materially  increase 
WKY's  daytime  coverage  and  nearly  double  its  night- 
time coverage,  but  has  been  designed  to  carry  FM  and 
Television  antenna  later  on. 

WKY  is  a  leader  in  Oklahoma  today,  because  it  was 
planned  that  way  yesterday.  WKY  will  continue  its  lead- 
ership tomorrow,  because  it  is  planning  for  it  today. 


14  years  old  today 

We're  only  two-thirds  of  the  way  to  our 
voting  majority... but  we've  more  than 
reached  our  majority  in  serving  clients 
throughout  coastal  South  Carolina. 

^Established  May  8, 1930 

wcsc  CHARLESTON,  South  Carolina 

CBS  Affiliate  •  Nationally  represented  by  Free  &  Peters 
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Here's  a  Success  Story  to  Prove 
KFOR  Has  the  Audience  in 
NEBRASKA'S  CAPITAL  CITY  AREA! 


The  Hardy  Furniture  Company  sponsors  Harvey  Swen- 
son  and  the  eight  o'clock  news  every  week-day 
morning  on  KFOR.  For  two  broadcasts,  carpet  sam- 
ple rugs  were  featured  on  the  commercials.  By  noon 
of  the  second  day,  the  entire  stock  of  over  500  rugs 
had  been  completely  sold  out.  The  rugs  were  adver- 
tised in  no  other  way.  The  moral  of  this  little  story  is 
•  ■  .  KFOR  has  the  audience  in  Nebraska's  Capital 
City  Areal 

REPRESENTED  NATIONALLY  BY  EDW.  PETRY  &  CO. 


VVWL  Dominates  the  NEW  Deep  Soufh  — 
Headed  for  PERMANENT  Prosperity 


CBS   AFFILIATE— REPRESENTED    NATIONALLY   BY   THE   KATZ   AGENCY,  INC. 


Blue  and  Mutual  Networks 

Bpnpc      11  1  \W  11  Nebraska 
Wmfa    A  Small  Station  doing  a  BIO  JOB 
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5000 

WATTS 


^0U 

In  the  Nashville  Market 

AT  A  LOW  COST 

Analyze  This  Hooper  Rating 

Months — February — March,  1 944 
Total  Coincidental  Calls-This  Period  13,090 


Station 

A 

WSIX 

B 

Others 

MORNING  INDEX 
Mon.  thru  Fri. 
8:00-12:00  A.  M. 

33.3 

37.8 

28.9 

0.0 

AFTERNOON  INDEX 
Mon.  thru  Fri. 
12:00-6:00  P.  M. 

29.5 

32.4 

38.1 

0.0 

EVENING  INDEX 
Sun.  thru  Sat. 
6:00-10:00  P.  M. 

30.0 

19.7 

50.2 

0.1 

WSIX  has  shown  a  steady  listener  increase  for  the 
past  six  consecutive  months  and  is  still  gaining. 

The  Katz  Agency,  Inc.,  National  Representatives 


Mutual 


980 

KILOCYCLES 


NASHVILLE,  TENN. 
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ONE    OF     A     SERIES     FEATURING     OUTSTANDING     USERS     OF     SPOT  BROADCASTING 


Mi  Hheostrom 


«  Vice  President,  Campbell-Mithun,  Chicago 

Says— " Spot  broadcasting  offers  many  advertisers  their 
only  opportunity  to  use  radio  advertising" 


•Numerically  speaking,  Mr.  Rheinstrom, 
•we'd  offhand  put  the  figure  at  about  90%. 
But  as  you  yourself  could  point  out,  a 
good  many  of  even  the  smallest  spot-broad- 
casting advertisers  are  actually  getting 
higher  Hooper  ratings  in  their  various 
markets  than  is  achieved  by  any  of  the 
biggest-time  network  shows! 


•  One  of  our  jobs  here  at  F&P  is  to  keep 
close  touch  with  all  the  stations  we  repre- 
sent, watching  for  these  button -busting 
local  productions  that  represent  such  amaz- 
ing bargains  for  spot  broadcasting  adver- 
tisers. Anytime  you  agencies  or  advertisers 
are  interested,  just  give  us  a  ring  and  see 
what  we  can  find  for  you.  .  .  . 


Free  &  Peters,  iic. 

Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WKZO  KALAMAZOO 

KMBC  KANSAS  CI  I Y 

WAVE  LOUISVILLE 

WTCN  .   .   .  MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL   .  SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA    ......  SHENANDOAH 

. . . SOUTHEAST  . . . 

WCBM   BALTIMORE 

WCSC   CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KOMA  ....  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KECA  .   .   -.       s  .  .  LOS  ANGELES 

KOIN  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEATTLE 

KFAR  ....  FAIRBANKS,  ALASKA 
and  WR1GHT-SONOVOX,  Inc. 


CHICAGO:  180  N.  Michigan     NEW  YORK:  444  Madison  Ave.     SAN  FRANCISCO:  m  Sutter    HOLLYWOOD:  6331  Hollywood    ATLANTA:  322  Palmer  Bldg. 
Franklin  6373   Plaza  5-4130   Sutter  4353  Hollywood  2151  Main  5667 


Page  6  •  May  8,  1944 


BROADCASTING  •  Broadcast  Advertising 


iR©AP€ASTDIN€ 

Broadcast  Advertising  W 

Vol.  26,  No.  19  WASHINGTON,  D.  C,  MAY  8,  1944  $5.00  A  YEAR— 15c  A  COPY 

Nets  Pool  Facilities  to  Cover  Invasion 


Army  Collaborates 
In  Radio's  Big 
News  Task 

By  SOL  TAISHOFF 

AMERICAN  radio,  working  in 
closest  collaboration  with  the  mili- 
tary, will  perform  the  most  intens- 
ive news  coverage  task  in  history 
when  Allied  forces  under  supreme 
command  of  Gen.  Dwight  D.  Eisen- 
hower invade  the  European  conti- 
nent on  D-Day. 

In  broad  outline,  the  plans  for 
radio  coverage  of  the  invasion 
thrust  were  unfolded  last  week. 
They  provide  a  degree  of  military- 
radio  collaboration  never  before 
achieved.  Arrangements  were  com- 
pleted by  Col.  E.  M.  Kirby,  chief 
of  the  Radio  Branch  of  the  War 
Department's  Bureau  of  Public 
Relations,  upon  his  return  from  a 
mission  to  the  European  war 
theatre. 

Sarnoff  Directs  Traffic 

Network  precedents  and  taboos 
are  tossed  overboard.  Restrictions 
heretofore  imposed  upon  perform- 
ance of  recordings  on  the  old  line 
major  networks  have  been  waived. 
The  ingenious  "wire  recorder"  will 
be  on  hand  in  every  planned  opera- 
tion, hitting  the  beachheads  with 
the  invasion  forces. 

The  part  radio  is  destined  to  play 
in  reporting  the  greatest  military 
incursion  in  history  was  unfolded, 
within  security  limitations,  by  Col. 
Kirby  in  an  interview  with  Broad- 
casting. He  was  in  the  European 
theatre  from  March  15  to  April  21 
on  special  assignment  by  Gen. 
Surles,  to  coordinate  radio  coverag. 
plans  with  ETO  policy  and  com- 
munications officials.  In  supervi- 
sory charge  of  all  traffic  arrange- 
ments is  Col.  David  Sarnoff,  RCA 
president,  NBC  chairman  of  the 
board,  and  a  veteran  wireless  tele- 
grapher and  traffic  expert  in  his 
own  right.  Col.  Kirby  also  dis- 
cussed the  arrangements  in  an  ad- 
dress in  New  York  last  Thursday 
before  the  Radio  Executives  Club. 

Arrangements  which  can  be  re- 
ported at  this  time: 

(1)  Sufficient  transatlantic 
circuits  now  are  in  operation  to 
provide  all  networks  with  at 


least  18  hours  per  day  of  con- 
tinuous service. 

(2)  Consolidated  studios, 
where  all  copy  from  the  beach- 
heads,   including  recordings, 


Friends  Say  He  Desires 
Private  Life ;  Fly 
Reports  Afloat 

FAR-REACHING  changes  in  the 
radio  regulatory  picture  were  pres- 
aged last  week  with  the  reported 
decision  of  Commissioner  T.  A.  M. 
Craven,  "free  enterprise"  stalwart 
on  the  FCC,  not  to  seek  reap- 
pointment when  his  present  term 
expires  June  30. 

At  the  same  time  stories  again 
were  afloat  that  FCC  Chairman 
James  Lawrence  Fly,  majority 
spokesman  on  the  Commission, 
would  be  called  by  the  President 
to  accept  another  position  identi- 
fied with  Government  war  opera- 
tions— possibly  as  communications 
coordinator. 

Craven  Declines  Comment 

While  there  was  no  confirma- 
tion of  the  Fly  report,  that  per- 
taining to  Comdr.  Craven  is  some- 
thing more  than  speculation.  The 
latter  was  non-committal.  Despite 
this,  however,  in  one  reliable  quar- 
ter it  was  indicated  that  Commis- 
sioner Craven  already  had  notified 


will  terminate,  now  are  in  op- 
eration— maintained  by  the 
Army  in  cooperation  with  the 
four  major  networks. 

(3)  Censorship  will  be  ex- 


President  Roosevelt  of  his  decision 
not  to  seek  reappointment,  to  per- 
mit him  to  reenter  private  busi- 
ness, which  he  left  in  1935. 

It  has  long  been  known  that 
Commissioner  Craven,  often  at 
loggerheads  with  Chairman  Fly 
because  of  his  consistent  policy 
against  Government  incursions  in- 
to private  business,  desired  to  re- 
turn to  the  commercial  radio  field. 
From  1930,  when  he  resigned  from 
the  Navy,  until  1935  he  was  a  con- 
sulting radio  engineer  in  Wash- 
ington. It  is  expected  he  will  ac- 
cept an  executive-engineering  post 
with  an  important  station  group. 

The  reports  concerning  Mr.  Fly, 
of  a  somewhat  less  definite  char- 
acter, persisted,  particularly  on 
Captiol  Hill.  The  chairman  has 
been  represented  in  the  past  as 
saying  that  he  would  engage  in 
private  practice  of  law  were  it 
not  for  the  war.  His  name  has  been 
associated  in  official  quarters  with 
another  Government  post.  Aside 
from  that  of  communications  co- 
ordinator— a  field  in  which  he 
has  been  strongly  interested — men- 
tion also  has  been  made  of  his  pos- 
sible appointment  to  the  chairman- 
ship of  the  Tennessee  Valley  Auth- 
ority, where  he  served  as  general 


pedited  and  copy  moved  as 
quickly  as  possible  for  release 
to  networks  and  stations. 

(4)  Networks  have  waived 
all  restrictions  against  use  of 
recordings,  and  the  consoli- 
dated studios  are  provided 
with  facilities  for  recording, 
dubbing  and  re-recording,  along 
with  complete  equipment  for 
wire  recorder  operations. 

(5)  Networks  have  agreed  to 
combined  operations  and  will 
"pool"  their  copy.  Thus,  the 
radio  reporter  who  happens  to 
be  on  the  scene  will  be  picked 
up  as  commentator  for  the 
COMBINED  American  net- 
works and  will  so  announce 
himself. 

(6)  On  equal  footing  with 
the  press,  radio  reporters  rep- 
resenting individual  stations 
or  regional  networks,  aside 
from  those  designated  for  the 
major  networks,  will  be  ac- 
credited, with  a  maximum  of 
a  dozen  in  ETO,  accommo- 

(Continued  on  Page  8) 


counsel  prior  to  his  FCC  tenure, 
which  began  in  1939.  Also  speculat- 
ed upon  was  possible  appointment 
of  Chairman  Fly  to  the  vacancy 
existing  on  the  U.  S.  Court  of  Ap- 
peals for  the  District  of  Columbia, 

{Continued  on  page  56) 
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dated  on  a  rotation  basis,  and 
with  provisions  for  radio  cor- 
respondents in  all  other  war 
theatres. 

(7)  Communications  compa- 
nies have  agreed  that  if  they 
are  unable  to  provide  adequate 
traffic  facilities,  the  Signal 
Corps  shall  supply  additional 
circuits  as  needed. 

Col.  Kirby  said  that  radio  is  "on 
the  spot"  ready  to  bring  to  Amer- 
ican listeners  coverage  of  the  im- 
pending operations  "on  a  scale 
commensurate  with  their  scope  and 
magnitude".  The  plans  contemplate 
recognition  of  radio's  niche  in  war 
news  coverage  on  a  parity  with  the 
press  and  pictures.  Radio,  however, 
will  have  its  own  pool,  distinct 
from  those  of  the  other  spot  news 
services.  Correspondents  will  fly 
overhead  and  cross  on  surface  ves- 
sels with  the  invasion  troops.  De- 
tails, Col.  Kirby  said,  are  withheld 
for  security  reasons. 

Pre-invasion  plans,  approved  by 
Gen.  Eisenhower,  recognize  in  full 
measure  the  value  of  an  informed 
home  front,  said  Col.  Kirby.  "Every 
possible  preparation  has  been  made, 
following  mature  consideration  of 
the  functions  and  requirements  of 
each  of  the  media  by  the  high  com- 
mand," Col.  Kirby  asserted.  "Radio 
will  be  in  a  position  to  report  the 
developments  directly  and  fully." 

Under  Intensive  Training 

For  weeks,  the  Army  has  been 
training  correspondents  under  field 
conditions.  They  have  been  taught 
plane  and  weapon  identification, 
map  reading  and  other  combat  fun- 
damentals. They  also  have  been 
given  physical  conditioning  courses 
to  cope  with  the  rigors  of  what 
amounts  to  a  commando  offensive, 
en  masse. 

There  won't  be  any  "scoops"  in 
the  stricted  sense,  in  radio's  cover- 
age of  the  invasion,  according  to 
Col.  Kirby.  Under  the  "combined 
operations"  plan,  every  network 
will  be  given  equal  opportunity. 
For  example,  if  Ed  Murrow,  CBS 
veteran  London  manager,  should 
be  on  hand  when  "lightning 
strikes",  his  commentaries  will  be 
available  in  the  initial  stages  not 
alone  to  CBS  but  to  all  networks, 
hooked  in  tandem.  Under  the 
agreed  formula,  he  will  identify 
himself: 

"This  is  Edward  Murrow,  speak- 
ing for  the  combined  American  net- 
works." 

This  marks  the  first  time  tha' 
the  "combined  formulae"  will  have 
been  activated  for  radio,  Col.  Kirby 
pointed  out.  The  same  plan  will  be 
followed  by  all  representatives  of 
British  Broadcasting  Corp.  and  for 
all  recordings  made  by  Allied  radio 
correspondents.  Spot  coverage  will 
be  available  to  American  and  Brit- 
ish audiences  alike. 

The  provision  for  accreditation 
of  independent  station  and  regional 
network  correspondents  achieved 
a  result  sought  by  Col.  Kirby's 
Radio  Branch  from  the  start  of  op- 
erations in  foreign  theatres.  The 


Radio  Branch  felt  that  if  indepen- 
dent newspapers  had  the  privi- 
lege of  sending  individual  corre- 
spondents to  war  fronts,  individual 
stations  should  be  accorded  similar 
privileges. 

The  project  provides  for  12 
correspondents  at  any  one  time  in 
the  European  theatre  to  remain  a 
minimum  of  60-90  days.  Whenever 
the  number  drops  below  12,  by  vir- 
tue of  the  return  to  the  States  of 
radio  reporters,  the  quota  will  be 
restored  through  delivery  of  eligible 
radio  correspondents  from  the  list 
accredited  through  Army  public  re- 
lations. In  other  war  theatres,  plans 
will  be  made  for  radio  coverage 
commensurate  with  operations. 

Regionals,  Independents  Aligned 

Regional  networks  and  stations 
which  already  have  been  accredited 
to  send  men  to  ETO  are:  Yankee, 
Texas  Quality  and  West  Virginia 
Networks;  WJR-WGAR-KMPC,  as 
a  group;  WLW  WLS  WSB  KSTP 
WFBM.  The  correspondents  have 
not  yet  been  identified. 

Pre-invasion  plans  in  England 
are  no  less  precise  than  those  at 
home,  insofar  as  radio  coverage  is 
concerned.  Virtually  all  networks 
have  made  provisions  for  news- 
room control  so  that  invasion  news 
can  immediately  take  command  of 
network  service.  Past  slips  and 
some  blunders  in  the  handling  of 
other  aspects  of  spot  news  cover- 


Listeners   to   Be  Given 
Complete  Coverage 
Of  Invasion 

By  BRUCE  ROBERTSON 
SOME  DAY  soon  the  news  will  be' 
flashed  that  the  invasion  of  Europe 
by  the  Allied  forces  has  begun. 
When  that  flash  comes,  be  it  during 
the  day,  evening  or  in  the  small 
morning  hours,  it  will  find  Amer- 
ican radio  ready  to  spread  the  word 
throughout  the  land,  ready  to  shift 
into  24-hour  daily  operation  to 
bring  the  listening  public  a  com- 
plete, accurate  and  speedy  report  on 
every  phase  of  the  military  opera- 
tions. 

Accuracy  Is  Paramount 

As  William  F.  Brooks,  NBC  di- 
rector of  news  and  special  events, 
reported  on  the  Alka  Seltzer  News 
of  the  World  broadcast  on  April  30 : 
"We've  been  ready  for  the  last  six 
months.  This  is  too  important  and 
too  big  to  leave  anything  to  luck. 
We  all  feel  deeply,  keenly  and  con- 
stantly our  grave  responsibility  to 
make  absolutely  sure  that  our  lis- 
teners are  given  full  and  accurate 
coverage  as  fast  as  possible.  This 
is  an  operation  in  which  there  is  no 
margin  for  error. 

"I  can't  emphasize  that  word 
'accuracy'  too  much,"  Mr.  Brooks 
continued.  "Speed  is  important,  but 
accuracy  is  paramount.  There  will 
be  no   'scare'  news   or  invasion 


age  have  been  guarded  against  so 
far  as  possible. 

As  was  the  case  in  the  Italian 
campaign,  it  is  expected  that  ex- 
tensive use  of  recordings  will  be 
made.  Pre-invasion  blue  prints  cov- 
er their  use  where  spot  reporting 
isn't  easily  achieved  or  where  cen- 
sorship facilities  are  not  readily 
available,  Col.  Kirby  declared.  Ade- 
quate courier  service  to  consoli- 
dated studios  have  been  made.  Wire 
recorders,  first  demonstrated  and 
introduced  as  a  war  implement  by 
Col.  Kirby,  will  be  available  for 
every  beachhead  landing  and  wher- 
ever security  conditions  permit. 
They  will  be  available  in  adequate 
numbers  to  cover  all  contemplated 
or  scheduled  operations  not  only 
in  the  European  theatre  but  in 
other  war  zones. 

Figuring  prominently  in  the  ar- 
rangements from  the  traffic-policy 
aspect  was  Col.  Sarnoff.  He  recent- 
ly was  named  special  consultant  to 
the  public  relations  office's  Com- 
munications Branch,  though  at- 
tached to  the  Signal  Corps.  The 
appointment  was  made  by  Supreme 
Headquarters  of  the  Allied  Ex- 
peditionary Force. 

Col.  Sarnoff  originally  was  as- 
signed to  the  European  theatre  by 
Maj.  Gen.  Harry  C.  Ingles,  Chief 
Signal  Officer  at  Washington  head- 
quarters. Final  arrangements  for 
both  traffic  and  policy  were  com- 
pleted during  Col.  Kirby's  visit 
last  month,  when  the  former  direc- 


LAST  MINUTE  CHECK  of  inter- 
national control  panel  linking  CBS 
New  York  newsroom  with  war  the- 
atres is  made  by  Paul  White,  net- 
work director  of  news  broadcasts. 
Here  he  can  direct  invasion  cov- 
erage, signaling  network  report- 
ers and  engineers  in  such  remote 
spots  as  Anzio,  London,  Australia, 
Algiers.  Mr.  White  also  can  ac- 
curately check  on  overseas  pickup 
quality  and  determine  whether 
listener  reception  is  what  it 
should  be. 

rumors  on  NBC  programs.  As  to 
speed,  invasion  news  will  have  pri- 
ority over  everything  else  on  NBC 
— nothing  else  will  even  be  a  close 
second." 

Those  words  might  have  been 
said  by  any  of  the  nationwide  net- 
work news  chiefs.  All  have  set  up 
plans  for  getting  the  first  word  of 
the  invasion  to  their  listeners  in 
the  shortest  possible  time,  for  put- 
ting their  networks  into  operation 
in  the  post-midnight  hours  when 
many  stations  have  shut  down,  for 


tor  of  the  NAB's  department  of 
public  relations  renewed  acquaint- 
ances with  the  RCA-NBC  execu- 
tive. 

The  format  of  the  radio  plan 
was  completed  during  Col.  Kirby's 
visit.  Col.  Sarnoff's  initial  assign- 
ment had  to  do  with  the  organiza- 
tion, provision  and  clearance  of 
traffic  facilities  for  all  services. 
Thereafter,  he  was  named  special 
consultant  to  the  Supreme  Com- 
mand. 

USARS  Created 

Plans  on  both  traffic  and  policy 
were  evolved  by  the  two  radio  offi- 
cials with  Brig.  Gen.  T.  L.  Davis, 
public  relations  officer  of  the  su- 
preme headquarters,  Allied  expedi- 
tionary force;  Brig.  Gen.  Royal  B. 
Lord,  deputy  director,  ETO,  for- 
merly deputy  chief,  Army  public 
relations  in  Washington;  and  a 
joint  Signal  Corps  mission  detailed 
by  Maj.  Gen.  Frank  E.  Stoner, 
deputy  chief  signal  officer. 

During  his  mission,  Col.  Kirby 
also  completed  arrangements  on  the 
formation  of  USARS  (United 
States  Army  Radio  Service)  to 
provide  five-minute  interviews  by 
transcription  for  use  in  local  news 
programs  at  the  rate  of  140  per 
week  [Broadcasting,  May  1]. 
These  will  cover  local  interest  in- 
terviews featuring  home  town  per- 
sonnel in  expeditionary  service. 
Similar  USARS  services  will  be 
provided  in  other  war  theatres. 


assembling  news  and  commentator 
staffs  in  New  York  and  Washing- 
ton at  a  moment's  notice,  for  pick- 
ing up  London — or  any  other  part 
of  Allied  territory — and  switching 
it  into  the  network  schedules  in  a 
matter  of  seconds. 

If  the  invasion  news  should 
break  at  3  a.m.,  say,  the  major 
press  associations  serving  radio 
have  offered  to  have  their  district 
bureaus  call  key  men  at  each  of 
their  station  clients.  Affiliates  who 
maintain  24-hour  schedules,  as 
many  do  today,  keep  monitoring 
the  network  lines  throughout  the 
night,  so  that  any  special  news 
may  be  instantly  picked  up  and 
passed  along  to  their  audiences. 
Use  Fan-Out  System 

John  Whitmore,  manager  of  Mu- 
tual's  news  division,  has  prepared 
a  fan-out  system  of  telephone  calls 
to  summon  executives  of  a  number 
of  MBS  stations  throughout  the 
country,  who  in  turn  would  call 
other  MBS  affiliates  in  their  areas, 
who  would  call  still  others,  enab- 
ling the  assembly  of  the  full  net- 
work within  a  matter  of  minutes. 

During  the  normal  hours  of  op- 
eration, each  network  newsroom 
has  a  system  for  taking  over  the 
network  almost  instantaneously,  by 
the  push  of  a  button  or  a  single 
call  to  master  control.  Affiliates 
broadcasting  local  programs  and 
not  connected  with  the  network  at 
the  time  of  the  flash  will  in  most 
(Continued  on  page  52) 
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Fly  Supports  CBS  in  Television  Battle 


Criticism  of  Jett 
Draws  NBC, 
ATS  Ire 

THE  BATTLE  over  television  allo- 
cations, standards  and  quality,  in- 
terrupted by  Pearl  Harbor,  broke 
furiously  last  week  in  the  wake 
of  the  CBS  statement  urging  that 
the  new  visual  art  await  the  intro- 
ductions of  wartime  improvements. 

The  week's  developments  found 
FCC  Chairman  James  Lawrence 
Fly  strongly  supporting  the  CBS 
position,  at  loggerheads  with  the 
newest  member  of  the  Commission 
— E.  K.  Jett,  former  chief  engineer 
and  a  recognized  technical  author- 
ity. NBC,  through  President  Niles 
Trammell,  last  Friday  took  up  the 
cudgels  substantially  in  support  of 
the  Jett  position,  in  a  letter  to  NBC 
affiliates,  attenpting  to  clear  the 
haze  over  television's  future. 

Fly  Issues  Statement 

There  were  pro  and  con  state- 
ments all  down  the  line,  with  the 
active  television  broadcasters  and 
experimenters  supporting  introduc- 
tion of  television  under  existing 
standards  as  soon  as  equipment  and 
personnel  become  available,  while 
CBS  was  flanked  not  only  by  Chair- 
man Fly,  but  by  the  FM  adherents 
in  urging  a  "wait  and  see"  policy. 

Out  of  the  maze  of  statements 
and  allegations,  in  some  measure 
tinged  with  acrimony,  came  the 
view  that  Chairman  Fly  wants  to 
have  the  FCC,  rather  than  private 
industry,  determine  future  alloca- 
tions in  the  ultra-high  frequencies, 
whatever  the  nature  of  the  service. 
In  some  quarters  the  view  was  ex- 
pressed that  a  full,  well-rounded 
discussion  of  the  problem  is  healthy. 

Chairman  Fly,  in  an  announce- 
ment last  Wednesday,  said  that  he 
in  the  near  future  would  make  a 
comprehensive  statement  of  his 
"individual  views"  on  the  future  of 
television  standards. 

Mr.  Fly  took  sharp  issue  with 
Commissioner  Jett,  who  had  pre- 
dicted a  dual  system  of  television — 
one  using  existing  or  slightly  modi- 
fied standards  and  the  other  the 
high  quality  system  when  available 
in  the  post-war  era  [Broadcasting, 
May  1]. 

The  New  York  Times  last  Wed- 
nesday quoted  Mr.  Fly  as  having 
stated  that  he  felt  both  the  editorial 
the  preceding  day  in  the  Times,  op- 
posing the  CBS  position,  and  Mr. 
Jett's  statement  had  "helped  per- 
haps to  muddy  the  water"  regard- 
ing an  understanding  of  the 
television  controversy.  This  was 
viewed  in  astonishment  in  radio 
circles  as  a  rebuke  to  Mr.  Jett,  who 
took  office  last  February. 

Continuing  to  carry  the  battle, 
the  Times  in  an  editorial  last 
Thursday  reiterated  its  opposition 
to  the  CBS  position  and  to  Mr. 


Fly's  support  of  it,  stating  that 
what  television  needs  "is  precisely 
the  kind  of  orderly  progress  that 
Mr.  Jett  has  suggested." 

Paul  W.  Kesten,  CBS  vice-presi- 
dent who  touched  off  the  con- 
troversy April  27  with  the  release 
of  a  16-page  brochure  contrasting 
pre-war  television  standards  with 
those  likely  to  be  available  as  a  re- 
sult of  wartime  developments,  in  a 
letter  published  in  the  Times  last 
Wednesday  took  issue  with  its  edi- 
torial position,  reciting  instances 
wherein  he  held  the  newspaper  was 
in  error.  In  a  footnote  to  the  letter, 
the  Times  brought  out  that  resolu- 
tions were  adopted  on  April  28  by 
the  Television  Broadcasters  Assn., 
which  described  the  CBS  statement 
as  "contrary  to  the  carefully  con- 
sidered recommendations  of  the 
industry"  [BROADCASTING,  May  1]. 

The  first  Fly  blast,  attacking  the 
New  York  Times  editorial  and  the 
Jett  position,  criticized  manufac- 
turers of  sets  for  hoping  "to  sell  a 
lot  of  stuff"  that  would  not  give  the 


IN  A  LETTER  to  NBC's  affiliates 
last  week,  President  Niles  Tram- 
mell sought  to  clear  up  the  con- 
fusion over  television's  advent  in 
the  post-war  era,  in  general  sup- 
porting the  position  of  Commis- 
sioner E.  K.  Jett  for  a  dual  system, 
favoring  existing  or  slightly  modi- 
fied standards  at  the  start  with 
war-developed  improvements  intro- 
duced when  feasible.  Mr.  Tram- 
mell 's  letter  follows  in  full  text: 

It  is  unfortunate  that  statements 
have  been  made  in  the  press  recently 
which  would  tend  to  confuse  the  public 
as  well  as  the  broadcaster  on  the  fu- 
ture of  television.  Apparent  confusion 
has  developed  within  the  past  week 
as  to  what  technical  standards  and 
frequency  allocation  are  best  for  tele- 
vision, and  when  television  should  be 
launched  as  a  service  to  the  American 
public.  In  February  of  this  year  NBC 
announced  a  policy  of  energetically 
pursuing  the  development  of  television 
broadcasting  on  the  best  practical 
technical  standards  and  committed  it- 
self to  launch  a  television  network 
service  at  the  earliest  possible  mo- 
ment permitted  by  the  progress  of  the 
war.  This  was  done  in  the  firm  belief 
that  television  in  its  present  state  has 
proved  practical  and  is  now  ready  for 
public  participation.  NBC  believes 
that  television  offiers  the  American 
public  the  greatest  radio  service  yet 
conceived  and  should  be  released  as 
soon  after  the  war  as  possible  on  the 
best  practical  standards  .known  to 
the  engineering  profession. 

In  contemplating  the  practical  ap- 
plication of  war  research  to  existing 
and  possible  new  radio  services. 
Chairman  Fly  of  the  FCC  suggested 
to  industry  in  1942  that  it  establish 
a  radio  technical  planning  group  to 
study  the  effect  of  this  technical  pro- 


best  possible  service.  This  was 
reminiscent  of  the  fight  in  1940 
launched  by  Mr.  Fly  against  indus- 
try plans  then  to  market  television 
receivers,  following  which  the  exist- 
ing rules  and  standards  were  pro- 
mulgated. 

The  initial  Times  editorial  had 
supported  the  position  of  the  Radio 
Technical  Planning  Board,  that 
present  specifications  were  ade- 
quate to  start  commercial  television 
— a  view  also  supported  by  Com- 
missioner Jett. 

In  his  formal  statement  Wednes- 
day Chairman  Fly  said  it  had  been 
his  view  that  "the  highest  develop- 
ments which  our  television  tech- 
nicians are  capable  of  producing 
should  be  made  available  as  soon 
as  may  be  feasible,  consistent  with 
the  overall  economic  picture".  He 
added  he  thought  it  would  be  "fool- 
hardy to  lock  down  future  television 
services  to  the  present  war  levels", 
adding  that  wartime  research  has 
been  "very  productive"  [see  text  of 
Fly  statement  on  Page  59]. 


MR.  TRAMMELL 

gress  upon  radio  services  and  to  rec- 
ommend to  the  Commission  practical 
standards  and  frequency  allocations 
for  existing  and  contemplated  new 
services.  As  a  result  of  Chairman 
Fly's  suggestion,  there  was  estab- 
lished the  Radio  Technical  Planning 
Board  representing  all  phases  of  the 
radio  industry. 

The  RTPB  established  13  Panels, 
each  comprising  engineers  of  the  in- 
dustry, who  are  specialists  in  the  sub- 
jects assigned  for  study  to  the  respec- 
tive Panels.  Panel  6  was  assigned  the 
technical  problems  of  television.  The 
Television  Panel  in  turn  established  6 
Committees,  consisting  of  leading  tele- 
vision engineers  of  the  United  States, 
to  study  the  problems  and  recom- 
mend solutions  to  the  particular  tech- 

(Continued  on  Page  58) 


Norman  D.  Waters,  president  of 
the  American  Television  Society,  to 
whom  Commissioner  Jett  had  writ- 
ten what  turned  out  to  be  the  pro- 
vocative letter,  telegraphed  Chair- 
man Fly  last  Wednesday  as  a 
citizen,  rather  than  as  president  of 
ATS.  Disagreeing  with  Chairman 
Fly  that  Mr.  Jett  had  "helped  per- 
haps to  muddy  the  waters,"  Mr. 
Waters  said  that  it  is  decidedly  in 
the  public's  as  well  as  the  indus- 
try's interest,  that  the  entire  tele- 
vision situation  be  aired,  fought 
out,  if  necessary  and  final  decisions 
be  made  regarding  the  status  at 
the  earliest  possible  moment." 

Mr.  Waters  said  Mr.  Jett  "is  cer- 
tainly fully  qualified  to  express  a 
personal  opinion  which  clearly 
represents  his  own  view,  not  neces- 
sarily shared  by  the  Commission 
as  a  whole  at  this  time. 

"The  public  will  owe  a  great  debt 
to  the  courage  of  men  like  Mr.  Jett, 
who  can  contribute  so  much  to  tele- 
vision progress,"  he  said.  "By  all 
means,  let's  clear  the  air  for  the 
public's  sake.  Television  is  counting 
on  you;  don't  fail  it." 

Goldmark  Reaffirms  Stand 

"We  find  no  inconsistency  be- 
tween our  recommendations  and 
those  of  the  Radio  Technical  Plan- 
ning Board's  television  panel,"  Dr. 
Peter  Goldmark,  CBS  chief  tele- 
vision engineer,  told  Broadcast- 
ing last  week  when  asked  about 
the  apparent  discrepancies  in  the 
CBS  proposals  and  those  of  the 
panel,  which  recommended  the  re- 
tention of  most  the  present  stand- 
ards for  commercial  television 
transmission  in  the  post-war  per- 
iod. 

Criticizing  those  who  have  read 
implications  into  the  CBS  report 
on  television  which  it  does  not  con- 
tain, Dr.  Goldmark  said  that  the 
network  feels  that  television  broad- 
casting and  set  sales  should  go 
ahead  on  the  present  standards, 
but  that  the  public  should  be  told 
that  better  television  is  within 
reach. 

"All  we  ask  for,"  he  said,  "is  a 
year's  experimentation."  If  the 
experiments  fail,  he  stated,  the 
public  can  then  be  told  to  buy 
sets  freely  as  improvements  will 
be  a  long  way  off.  But  if  they  suc- 
ceed, then  the  public  should  be  told 
to  buy  with  the  full  realization 
that  improvements  which  will  make 
their  sets  obsolete  are  imminent. 

Dr.  Goldmark  explained  that  the 
RTPB  television  panel  recommend- 
ed the  allocation  of  26  six-mc  chan- 
nels to  television  so  that  it  can 
continue  operations  during  the  ex- 
perimental period  and  can  be  as- 
sured of  a  place  in  the  spectrum 
should  the  experiments  fail  to 
work  out.  He  pointed  out  that  the 
panel  also  recommended  that  pro- 
vision be   made  for  higher  fre- 

(Continued  on  Page  62) 


Trammell  Clears  Video 
In  Letter  to  Station  Affiiliates 

NBC  President  Raps  Those  Who  Would  Plan  Policy 
Before  Technicians  Have  Announced  Perfection 
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UAW  Negotiates  for  WJBK; 
Price  of  $700,000  Hinted 
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WAR  RADIO  COSTLY 

Bomber  Equipment  Investment 
Exceeds  That  of  Industry 


I 
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A  NEW  RECORD  price  for  a  local 
station— about  $700,000— will  be 
established  if  current  negotiations 
for  the  sale  of  WJBK  Detroit,  to 
the  United  Automobile  Workers, 
powerful  CIO  union,  are  completed. 

James  F.  Hopkins,  president, 
manager  and  part  owner  of 
WJBK,  last  Friday  confirmed  re- 
ports that  negotiations  are  in  prog- 
ress, but  said  no  contract  had  been 
signed.  At  the  invitation  of  the  21- 
man  UAW  board,  WJBK  officials 
appeared  last  Wednesday  to  discuss 
the  proposal.  Owners  of  WJBK, 
in  addition  to  Mr.  Hopkins,  are 
Richard  A.  Connell,  automotive 
and  real  estate  dealer,  and  Arthur 
H.  Croghan,  WJBK  commercial 
manager. 

In  Third  Market 

The  last  record  price  for  a  local 
was  established  a  fortnight  ago, 
when  Lawrence  J.  Heller  con- 
tracted to  sell  WINX  Washington 
to  Eugene  Meyer,  publisher  of  the 
Washington    Post,    for  $500,000 

Mutual  Schedules 
Four-Day  Meeting 

MUTUAL  EXECUTIVES  will 
hold  a  four-day  meeting  at  the 
Drake  Hotel  in  Chicago,  May  8-11. 
The  Board  of  Directors  and  Share- 
holders in  one  of  their  thrice-yearly 
meetings,  will  convene  Thursday, 
May  11,  under  the  chairmanship  of 
Alfred  J.  McCasker,  WOR. 

The  conference  opens  Monday 
with  a  meeting  of  the  program  op- 
erating board,  of  which  Miller  Mc- 
Clintock,  MBS  president,  is  chair- 
man, and  Adolph  Opfinger,  MBS 
program  director,  vice-chairman. 
Meeting  will  continue  through 
Tuesday,  May  9,  and  the  executive 
committee,  headed  by  W.  E.  Mac- 
Farlane,  WGN  Chicago,  chairman, 
meets  May  9-10. 


ROSENBERG  HEADS 

OWI  ASSIGNMENT 

APPOINTMENT  of  Harold  Ro- 
senberg as  chief  of  the  Special 
Assignments  Division  of  the  OWI 
Domestic  Radio  Bureau  was  an- 
nounced last  week  by  George  P. 
Ludlam,  chief  of  the  Bureau.  To 
facilitate  contact  with  networks, 
sponsors  and  agencies,  the  Divi- 
sion's headquarters  will  remain  in 
New  York. 

Mr.  Ludlam  also  named  Mrs. 
Betty  Carter  as  assistant  chief  of 
the  Division,  the  position  formerly 
held  by  Mr.  Rosenberg.  Mrs. 
Carter  will  continue  in  Washing- 
ton where  she  has  been  in  charge 
of  the  Division's  activities  in  that 
office. 

Mr.  Rosenberg  has  been  with  the 
Radio  Bureau  since  March,  1942. 
He  is  well  known  as  a  writer,  edi- 
tor and  critic.  Mrs.  Carter  is  owner 
and  publisher  with  her  husband, 
Maj.  W.  Hodding  Carter,  of 
the  Greenville  (Miss.)  Democrat 
Times,  and  is  on  leave  of  absence 
with  OWI. 


cash  [Broadcasting,  May  1].  Mr. 
Hopkins  pointed  out  that  WINX  is 
a  local  station  in  the  country's  17th 
market  and  is  one  of  six  outlets, 
whereas  WJBK  is  located  in  the 
nation's  third  largest  market  and 
is  one  of  six  outlets. 

While  no  price  was  revealed,  it 
is  understood  conversation  has 
centered  around  a  figure  higher 
than  $500,000  and  possibly  in  the 
neighborhood  of  $750,000. 

Negotiations  have  been  con- 
ducted with  UAW  officers,  includ- 
ing R.  J.  Thomas,  president;  Rich- 
ard Frankensteen,  vice-president; 
Walter  Reuther,  vice-president,  and 
George  Addis,  secretary-treasurer. 
Conversations  were  started  about 
three  weeks  ago  and  it  was  esti- 
mated that  possibly  one  month 
would  be  entailed  before  they  are 
completed. 

Once  an  agreement  is  reached, 
applications  will  be  filed  with  the 
FCC  for  approval.  Such  a  trans- 
action would  establish  a  precedent, 
marking  the  first  time  a  labor 
union  will  have  acquired  ownership 
of  a  commercial  broadcasting  sta- 
tion. WJBK,  operating  on  1490  kc 
with  250  w,  is  one  of  the  foremost 
local  commercial  operations  in  the 
country. 


RADIO-ELECTRONIC  equipment 
in  use  on  the  2000-plane  British- 
American  bombing  missions  over 
the  European  continent  has  a 
greater  value  than  the  total  plant 
investment  of  the  entire  broadcast- 
ing industry  in  the  U.  S.,  according 
to  Army  sources. 

The  planes  are  equipped  not  only 
with  electronic  apparatus  whose 
operations  are  highly  confidential, 
but  also  with  transmitter  and  re- 
ceiver for  communication  between 
the  plane  and  ground,  a  transmit- 
ter and  receiver  for  communica- 
tion between  planes,  a  radio  com- 
pass, radio  range  navigational  in- 
struments and  directional  anten- 
nae. There  also  is  an  intercom- 
municating system  on  each  plane. 


Separate  Tax  Statement 
In  Commercials  OPA  Sa 

AMOUNT  of  the  new  20%  Federal 
excise  tax  on  jewelry,  furs,  toilet 
preparations  and  certain  leather 
goods  items  must  be  separately 
stated  in  radio  as  well  as  print- 
ed advertisements,  the  OPA  an- 
nounced last  week.  For  example,  a 
radio  advertiser  selling  a  fur  coat 
costing  $300  must  give  in  the  com- 
mercial a  statement  to  the  effect 
that  the  cost  is  $300  plus  $60,  rep- 
resenting the  Federal  excise  tax. 

The  instruction,  "Amendment  1 
to  Supplementary  Order  No.  85", 
is   available  upon  application. 


KSO  Sold  for  $275,000  to  Murphy 
Under  'Duopoly  Pending  FCC  Okay 


SALE  of  KSO  Des  Moines,  Blue 
and  Mutual  outlet,  by  the  Iowa 
Broadcasting  Co.  to  Kingsley  H. 
Murphy,  of  Minneapolis,  for  $275,- 
000,  was  announced  last  week  by 
Gardner  Cowles  Jr.,  president  of 
IBC  and  executive  editor  of  the 
Des   Moines  Register-Tribune. 

Mr.  Murphy,  former  Minneap- 
olis publisher,  is  identified  with 
50%  ownership  of  WTCN  Min- 
neapolis, Blue  outlet,  through 
family  holdings. 

KSO  was  sold  by  the  Cowles  in- 
terests because  of  the  FCC's 
"duopoly"  order,  forbidding  own- 
ership of  more  than  one  station 
in  the  same  market  area.  Iowa 
Broadcasting  Co.  will  continue  op- 
eration of  KRNT  Des  Moines, 
CBS  outlet.  No  changes  are  slated 
for  KRNT,  it  was  stated. 

Transfer  July  1 

Actual  transfer  of  KSO  to  Mr. 
Murphy,  subject  to  FCC  approval, 
is  expected  to  occur  about  July  1, 
with  new  studios  and  offices  for 
the   station,  which    now  shares 


KSRO  Assignment 

VOLUNTARY  assignment  of  the 
license  of  KSRO  Santa  Rosa,  Cal., 
from  Ruth  W.  Finley,  executrix  of 
the  estate  of  E.  L.  Finley,  deceased, 
to  Mrs.  Finley  as  an  individual 
under  her  own  name,  was  requested 
in  an  application  filed  with  the  FCC 
last  week.  Mr.  Finley  died  in  1940. 


quarters  with  KRNT.  It  also  was 
announced  that  the  two  stations 
will  continue  to  use  the  same  trans- 
mitter site  and  antenna,  until 
such  time  as  essential  materials 
are  released.  KSO  operates  on 
1460  kc.  with  5,000  w. 

Stations  remaining  in  the 
Cowles  group,  in  addition  to  KRNT, 
are  WMT  Cedar  Rapids,  and 
WNAX  Yankton,  S.  D.  The  Cowles 
organization  publishes  the  Des 
Moines  Register-Tribune,  Look 
Magazine  and  the  Minneapolis 
Star-Journal. 


NAB  Investigates 
Jobs  for  Veterans 

EMPLOYMENT  possibilities  of 
medically  discharged  Air  Force 
personnel  are  being  investigated 
by  the  NAB  at  the  request  of  the 
Placement  and  Education  Branch, 
Personal  Affairs  Division,  Army 
Air  Corps  Headquarters. 

An  "employment  questionnaire" 
went  to  stations  throughout  the 
country,  attached  to  the  NAB 
bulletin  of  May  5,  with  the  re- 
quest that  the  form  be  filled  out 
and  returned  as  soon  as  possible. 


Licensee  of  KIRO 
Seeks  CP  in  Boise 

Applications  for  Five  FM, 
One  Television  Also  Filed 

QUEEN  CITY  Broadcasting  Co., 
licensee  f,of  KIRO  Seattle,  last  week 
filed  with  the  FCC  application  for  a 
new  standard  station  for  Boise, 
Ida.,  to  operate  unlimited  time  on 
1030  kc  with  1,000  w  power. 

Application  states  that  the  pro- 
posed outlet  would  not  fall  under 
the  FCC  multiple  ownership  regu- 
lation. The  KIRO  licensee  corpora- 
tion is  54%  owned  by  Saul  Haas, 
Collector  of  Duties  at  the  Port  of 
Seattle. 

Other  Applications 

Request  for  a  new  standard  local 
station  in  Savannah,  Ga.,  also  was 
filed  last  waek  by  Georgia  Broad- 
casting Co.,  a  partnership  composed 
of  Frank  R.  Pidcock  Sr.,  chief 
owner,  and  James  M.  Wilder,  com- 
mercial manager-chief  engineer  of 
WMGA  Moultrie,  Ga. 

Facilities  sought  for  the  new 
staiton  are  250  w  unlimited  time 
on  1400  kc.  Other  new  applications 
include  requests  for  five  FM  sta- 
tions, a  commercial  television  out- 
let and  a  non-commercial  educa- 
tional station. 

The  Crosley  Corp.,  Cincinnati, 
licensee  of  WLW-WSAI,  has  ap- 
plied for  a  new  FM  station  for 
Cincinnati,  transmitter  to  be  lo- 
cated on  a  bluff  west  of  Covington, 
Ky.,  2Vz  miles  from  downtown  Cin- 
cinnati. Cost  is  estimated  at 
$225,000-$250,000. 

Application  of  the  A.  S.  Abell 
Co.,  Baltimore,  publisher  of  the 
Baltimore  Sun  (morning-evening), 
originally  filed  with  the  Commis- 
sion in  1940  for  a  new  FM  station, 
has  been  reinstated.  Estimated  cost 
is  $187,000.  Other  FM  applicants 
last  week  were:  Blue  Network, 
Chicago  ($122,000);  Tri-City 
Broadcasting  Co.,  licensee  of  WOC 
Davenport  ($50,000) ;  Summit 
Broadcasting  Co.,  licensee  of 
WAKR  Akron  (cost  not  given). 

A  commercial  television  station 
for  St.  Louis  has  been  applied  for 
by  Alfco  Co.,  a  partnership  com- 
posed of  Michael  Alfend,  Truman 
L.  Brown,  Samuel  I.  Berger  and 
Sidney  J.  Heinman,  each  holding  a 
quarter  interest.  Technical  aid  re- 
lating to  the  proposed  outlet  is  to 
be  handled  by  engineers  and  rep- 
resentatives of  the  Allen  B.  Du- 
Mont  Labs.,  Passaic,  N.  J.,  the  ap- 
plication states. 

The  Kansas  City,  Mo.,  Board  of 
Education  requests  the  new  non- 
commercial educational  station. 
Application  was  returned  as  incom- 
plete. Facilities  as  requested  for 
these  stations  may  be  found  in  Ac- 
tions of  the  FCC  on  page  64. 


GENERAL  ELECTRIC  Co.,  Sche- 
nectady, N.  Y.  (electronics  division  of 
the  Radio  &  Television  Dept.),  on  May 
29  renews  The  World  Today  on  121 
CBS  stations,  Mon.  through  Sat, 
6  :45-6  :55  p.m.  Agency  :  Maxon  Inc., 
New  York. 


PAUL  MANNING,  former  CBS  for- 
eign correspondent  attached  to  the 
Eighth  Air  Force  in  London,  has 
signed  with  McNaught  Syndicate  to 
do  a  human  interest  column,  and  is 
scheduled  to  go  overseas  shortly  as  an 
accredited  U.  S.  Army  correspondent. 
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Broadcasters  Heartened  by  NWLB  Decision 


DEFENDING  JAMES  C.  PETRILLO'S  "make-work"  strikes  at  WJJD 
Chicago  and  KSTP  Minneapolis-St.  Paul,  Joseph  A.  Padway,  (1)  AFM 
counsel,  told  the  National  War  Labor  Board  last  week  the  work  stoppage 
did  not  violate  the  AFL  "no-strike"  pledge.  Taking  notes  on  Mr.  Pad- 
way's  argument  are  (1  to  r)  :  Ray  C.  Jenkins,  commercial  manager  of 
the  KSTP  Minneapolis  studios;  Paul  C.  Thomas,  KSTP  general  coun- 
sel; Sam  Levy,  KSTP  associate  counsel.  In  background  are  (1  to  r): 
Robert  P.  Myers,  attorney  for  RCA  and  NBC;  Judge  E.  0.  Sykes  of 
Spearman,  Sykes  &  Robertson,  Washington  counsel  for  KSTP  and  for- 
mer Communications  Commissioner;  C.  E.  Arney  Jr.  (partly  obscured), 
NAB  secretary-treasurer;  Arthur  Harre,  WJJD  commercial  manager. 


Work  Return  Order 
Seen  as  Record 
Ban  Trend 

By  JACK  LEVY 

HEARTENED  by  the  decisive  ac- 
tion of  the  National  War  Labor 
Board  in  terminating  "make-work" 
strikes  called  by  the  American  Fed- 
eration of  Musicians  at  stations  in 
Chicago  and  Minneapolis,  broad- 
casters last  week  awaited  an  immi- 
nent decision  by  the  Board  on  the 
tripartite  panel  report  recommend- 
ing resumption  of  operations  by 
the  AFM  in  the  making  of  records 
and  transcriptions. 

At  the  same  time,  broadcasters 
were  encouraged  to  oppose  with 
vigor  further  efforts  of  James  C. 
Petrillo,  AFM  president,  to  force 
superfluous  employes  on  them  for 
"pancake  turning"  on  the  ground 
that  this  function  is  under  the  ju- 
risdiction of  musicians.  Representa- 
tives of  three  networks  are  slated 
to  appear  before  the  National  La- 
bor Relations  Board  at  a  hearing 
soon  to  be  scheduled  in  New  York 
to  determine  whether  AFM  or 
NABET  will  have  jurisdiction  over 
platter  turning  at  NBC's  Chicago 
station,  WMAQ. 

Decision  Seen  As  Trend 

Following  the  Board's  directive 
orders  early  in  the  week,  musicians 
at  WJJD  Chicago  returned  to  work 
Wednesday  and  normal  operations 
were  resumed  at  the  Minneapolis 
studios  of  KSTP.  Both  cases  were 
returned  to  the  Sixth  War  Regional 
Board  in  Chicago  as  directed  by 
the  National  Board. 

The  Board's  speedy  and  unani- 
mous action  in  terminating  the 
strikes  at  Chicago  and  Minneapolis, 
based  on  recognition  of  the  impor- 
tance of  broadcasting  in  the  prose- 
cution of  the  war,  was  regarded  in 
industry  circles  as  an  indication  of 
"the  way  the  wind  is  blowing."  If 
the  NWLB  attitude  in  the  two 
strike  cases  is  indicative,  it  ap- 
peared that  the  decision  in  the 
transcription  case  would  at  least 
compel  resumption  of  transcription 
and  recording  operations  in  the 
entire  industry. 

Action  on  the  WJJD  and  KSTP 
strikes  followed  a  show  cause  hear- 
ing on  Monday  to  give  AFM  lead- 
ers an  opportunity  to  explain  why 
they  had  not  complied  with  earlier 
instructions  to  terminate  the 
strikes.  After  a  brief  executive  ses- 
sion, the  Board  issued  two  directive 
orders  requiring  that: 

1.  AFM  locals  in  Chicago  and 
Minneapolis  direct  their  members 
to  "return  to  work  immediately". 

2.  Terms  and  conditions  of  em- 
ployment existing  before  stoppage 
of  work  be' restored,  pending  final 
settlement.  The  directive  in  the 
KSTP  case  specified  the  inclu- 
sion of  "conditions  as  to  broad- 
casting remote  control  programs". 

3.  The  cases  be  returned  to  the 


regional  WLB,  Chicago,  for  dis- 
position with  instructions  that 
any  wage  adjustment  ordered  be 
made  retroactive  to  the  date  of 
the  expiration  of  the  old  contracts. 

Assurance  that  the  Board's  di- 
rectives would  be  followed  were 
given  at  the  outset  of  the  hearing 
by  Joseph  A.  Padway,  AFM  coun- 
sel, and  officers  of  the  two  locals 
involved.  James  C.  Petrillo,  AFM 
president,  who  had  been  ordered  to 
appear,  was  not  present  but  Mr. 
Padway  told  the  Board  that  heads 
of  the  locals  were  authorized  to 
speak  for  the  AFM  chief. 

Representing  WJJD  at  the  hear- 


Sees    Jobs    for  2,000 
Turners  Following 
Net  Contract 

CONCLUSIVE  evidence  that  the 
American  Federation  of  Musicians 
has  decided  to  appropriate  to  itself 
jurisdiction  over  "pancake  turn- 
ers" in  every  radio  station  in  the 
country  was  contained  in  the  In- 
ternational Musician,  official  organ 
of  the  AFM,  in  its  April  issue. 

Confirming  predictions  made  by 
Calvin  J.  Smith,  president  of 
KFAC  Los  Angeles  and  NAB  di- 
rector, that  such  a  move  would  be 
made  as  a  wedge  to  force  studio 
bands  upon  all  stations  [Brdad- 
casting,  May  1,  March  20],  the 
publication  carries  a  report  by 
James  C.  Petrillo,  AFM  president, 
revealing  details  of  an  agreement 
reached  with  all  four  major  net- 
works on  employment  of  musicians 
as  platter  turners. 

Sees  2,000  "Turners" 

Mr.  Petrillo  relates  that  follow- 
ing meetings  held  in  December 
and  January  with  network  execu- 
tives, an  agreement  was  reached, 


ing  were  Arthur  F.  Harre,  commer- 
cial manager,  and  William  Fried- 
man, counsel.  Appearing  for  KSTP 
were  Ray  C.  Jenkins,  manager  of 
Minneapolis  studies;  Paul  C 
Thomas,  general  counsel;  and  Sam 
J.  Levy,  associate  counsel. 

Appearing  for  the  AFM,  in  addi- 
tion to  Mr.  Padway,  were  George 
Murk,  president,  and  Stanley  Bal- 
lard, secretary,  of  Minneapolis  Lo- 
cal 73  and  Edward  Benkert,  secre- 
tary, of  Chicago  Local  10. 

Mr.  Padway^  at  the  request  of 
William  H.  Davis,  chairman  of  the 
Board,  took  up  the  WJJD  case  at 
the  outset  of  the  hearing.  He  ad- 


effective  June  1,  1944,  to  employ 
AFM  members  to  handle  platter 
turning  in  all  network-owned  and 
operated  stations  and  that  "mem- 
bers doing  this  work  would  only 
do  that  work  and  nothing  else  and 
would  not  be  permitted  to  play  a 
musical  instrument". 

Commenting  on  this  agreement, 
Mr.  Petrillo  reports: 

Jimmy's  Edict 

"In  my  opinion  if  the  locals  of 
the  AFM  are  successful  in  their 
negotiations  with  the  local  radio 
stations  in  obtaining  similar 
agreements  as  those  signed  by  the 
chain  companies  with  the  Federa- 
tion, there  would  be  employed  in  a 
period  of  time  some  2,000  men  to 
do  these  jobs  and,  when  I  say  2,000, 
I  am  putting  it  at  a  low  figure. 

"These  are  fine  employment  op- 
portunities when  you  consider  that 
today  there  are  approximately  only 
2,500  live  musicians  working  under 
regular  weekly  salaries  in  radio 
stations  for  periods  ranging  from 
30  to  52  weeks  a  year.'" 

Entering  into  the  contract  with 
AFM,  Mr.  Petrillo  reports,  are 
CBS  stations  WCCO  Minneapolis, 


mitted  the  action  of  the  musicians 
at  that  station  in  not  reporting  for 
work  April  13  [Broadcasting,  May 
1,  April  24]  was  "a  good  old- 
fashioned  strike"  but  contended  the 
"no-strike"  pledge  of  the  AFL  does 
not  apply  in  this  case  on  the 
grounds  that  the  war  effort  was  not 
affected. 

He  asserted  that  the  strike  call 
at  WJJD  was  not  issued  by  Mr. 
Petrillo,  who  also  is  president  of 
the  local,  and  that  the  AFM  presi- 
dent was  in  New  York  at  the  time. 
He  said  that  when  Mr.  Petrillo 
learned  of  the  action  he  called  the 
local  union  heads  by  phone  and 
actually  urged  them  to  call  off  the 
strike. 

Denies  KSTP  Strike 

Mr.  Padway  took  issue  with 
statements  made  by  Ralph  Atlass, 
WJJD  president,  that  10  additional 
"pancake  turners"  were  demanded 
by  the  union.  He  declared  the  union 
would  be  satisfied  with  three  or 
four. 

When  Mr.  Davis  suggested  that 
the  merits  of  the  dispute  could  be 
better  settled  by  the  Chicago  re- 
gional WLB  and  that  it  was  the 
function  of  the  national  Board  to 
enforce  the  "no-strike"  promises  of 
labor  and  industry  during  wartime, 
Mr.  Padway  said  he  did  not  agree 
that  the  case  would  be  better  set- 
tled in  Chicago. 

He  told  the  Board  that  many 
unions  believe  that  the  AFL  "no- 
strike"  pledge  does  not  apply  to 
them  and  that  the  AFM  was  of 
( Continued  on  Page  51 ) 


WBT  Charlotte,  N.  C;  WEEI 
Boston,  WTOP  Washington,  KNX 
Los  Angeles,  WABC  New  York. 
KOA  Denver,  WTAM  Cleveland; 
NBC  stations  KPO  San  Francisco, 
WRC  Washington,  WEAF  New 
York;  Mutual  stations  KHJ  Los 
-Angeles,  WOR  New  York. 

Jurisdictional  Fight 

Terms  of  the  agreement,  it  is 
understood,  provide  that  the  actual 
handling  of  records  and  transcrip- 
tions will  be  performed  by  AFM 
members  but  that  operation  of 
other  technical  equipment  in  the 
studios  come  under  the  jurisdiction 
of  the  IBEW. 

The  agreement  has  already  pre- 
cipitated a  knock-down,  drag-out 
jurisdictional  fight  between 
NABET,  IBEW  and  AFM,  with 
NABET  unwilling  to  be  displaced 
by  IBEW  in  network-owned  sta- 
tions in  which  it  has  been  operat- 
ing the  turntables  and  IBEW 
membership  in  at  least  some  sta- 
tions being  strongly  opposed  to 
surrendering  functions  to  AFM. 

A.    T.    Powley,    president  of 

(Continued  on  Page  55) 


Petrillo  Plans  Monopoly  on  Pancakes 
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Quantitative'Qualitative  Study  Needed 


THIS  is  an  honest  attempt  to  rate 
both  Radio  Program  Rating  Serv- 
ices: not  a  studied  effort  to  berate 
either  one.  I  want  to  try  and  look 
at  the  problem  from  the  funda- 
mental rather  than  the  argumenta- 
tive viewpoint. 

I  am  not  so  much  concerned  with 
whether  one  list  of  32  cities  is 
better  than  another  (very  similar) 
list  of  33  cities;  nor  the  physical 
details  of  interviewing  radio  lis- 
teners. 

Input-Output  Balance 

But  I  am  concerned  with  a  busi- 
ness fundamental — efficient  opera- 
tion. And  as  an  engineer  by  train- 
ing, "efficiency"  means  to  me  the 
proper  balance  of  input  and  out- 
put. Are  we  putting  too  much 
power  into  one  end  of  the  drive 
shaft  for  the  power  we  get  out  at 
the  other  end?  Are  we  operating 
wastefully  and  as  a  result  are  we 
keeping  our  costs  too  high? 

Applying  this  to  our  two  rating 
services,  the  question  is:  Are  we. 
putting  too  much  money  into  the 
services  for  the  useable  informa- 
tion that  we  get?  In  order  to  an- 
swer this,  we  have  to  answer  sev- 
eral other  questions. 

1.  Does  the  information  fur- 
nished by  both  services  differ  suf- 
ficiently to  make  it  necessary  for 
advertisers,  agencies  and  networks 
to  have  both? 

For  several  years,  long  ago,  the 
answer  was:  "Yes."  But  as  time 
went  on,  the  services  began  to  re- 
semble each  other  more  and  more. 
Until  finally,  with  the  dropping 
of  the  recall  technique,  the  differ- 
ences have  become  so  minor  that,  to 
all  practical  purposes,  there  is  no 
advantage  in  having  both. 

Up  to  the  present,  subscribers  to 
the  services  have  used  and  favored 


Input  and  Output  Must  Balance 
If  Operation  Is  Economical 

By  EDGAR  KOBAK 

Executive  Vice-President,  Blue  Network 


one  or  the  other  depending  on 
the  service  rendered  or  other  rea- 
sons that  influence  any  purchase. 
From  the  viewpoint  of  operating 
efficiency,  it  is  wasteful  to  have 
to  study  two  sets  of  statistics  in 
order  to  arrive  at  one  set  of  con- 
clusions. So,  the  answer  to  Ques- 
tion No.  1  must  be  a  firm  nega- 
tive. 

2.  //  the  services  are  so  much 
alike,  why  is  it  necessary  to  buy 
both? 

As  I  see  it,  advertisers  and 
agencies  and  networks  have  been 
confronted  with  a  situation  in 
which  they  all  have  been  pretty 
helpless.  An  agency  with  two 
clients  (one  a  subscriber  to  one 
service  and  the  other  to  the  sec- 
ond) had  to  take  both  services. 
Multiply  this  condition  and  you 
have  the  picture  of  a  lot  of  com- 
panies spending  twice  as  much  as 
they  need  to  because  they  couldn't 
help  themselves. 

Dual  Expenditure 

Serious  as  this  was,  it  becomes 
all  the  more  serious,  now  that 
both  services  contemplate  higher 
charges  to  meet  higher  expendi- 
ture to  provide  two  services.  And 
the  higher  the  cost  and  the  closer 
the  services  the  less  reason  there 
exists  for  both  services  to  con- 
tinue. 

From  an  efficiency  viewpoint, 
the  dual  expenditure  means  twice 
the  cost — which  is  added  to  the 
cost  of  distribution.  And  that,  of 
all  places,  is  where  costs  should 


CAB  Lists  81  Cities  Slated 
For  Survey  Under  New  Plan 


LIST  of  81  cities  to  be  covered 
by  the  semi-monthly  surveys  of 
Cooperative  Analysis  of  Broadcast- 
ing under  its  new  schedule,  was  an- 
nounced last  week. 

In  the  expanded  list  (CAB  for- 
merly surveyed  33  key  urban 
centers)  selections  were  made  '  to 
represent  accurately  population  re- 
siding in  cities  of  50,000  or  over, 
not  only  by  geographical  areas  but 
by  city  sizes  as  well,"  said  the 
announcement.  Inasmuch  as  14% 
of  the  population  of  all  urban 
centers  of  50,000  or  more  is  con- 
centrated in  cities  of  500,000  to 
1,000,000,  CAB  will  schedule  14% 
of  all  calls  in  such  areas. 

Cities  to  be  surveyed  by  the  CAB 
broken  down  by  population,  fol- 
low: 

Over  1,000,000 — New  York,  Phil- 
adelphia, Chicago,  Detroit,  Los  An- 
geles. 


500,000-1 ,000,000— Boston,  Pitts- 
burgh,  Buffalo,  Milwaukee,  Cleveland, 
St.  Louis,  Baltimore,  Washington, 
San  Francisco. 

100,000-500,000— -Bridgeport,  Wor- 
cester, Springfield,  Mass. ;  Hartford, 
Providence,  Scranton,  Trenton,  Utica, 
Reading,  Syracuse,  Rochester,  N.  Y. ; 
Erie,  Columbus,  O.,  Toledo,  Akroh, 
Grand  Rapids,  Dayton,  South  Bend, 
Indianapolis,  Cincinnati,  Duluth, 
Wichita,  Omaha,  Kansas  City,  Des 
Moines,  Minneapolis-St.  Paul,  Rich- 
mond, Wilmington,  Atlanta,  Jackson- 
ville. Birmingham,  Louisville,  Mem- 
phis, San  Antonio,  Houston,  New  Or- 
leans, Oklahoma  City,  Dallas,  Tulsa, 
Salt  Lake  City,  Denver,  Portland, 
Ore,  Sacramento,  San  Diego,  Seattle, 
Spokane. 

50,000-1 00,000— Waterbury,  Port- 
land,  Me.,  .Manchester,  Wilkes-Barre, 
Harrisburg,  Johnstown,  Schenectady, 
Altoona,  Rockford,  Racine,  Spring- 
field, O.J  Springfield,  111.;  Evansville, 
Springfield,  Mo.;  Winston-Salem,  Co- 
lumbia, Columbus,  Ga. ;  Jackson, 
Little  Rock,  Shreveport,  Fresno. 


be  cut.  The  answer  to  the  second 
question   is  also:  "No." 

3.  Is  the  information  being  fur- 
nished ALL  THAT  CAN  BE  FUR- 
NISHED or  are  there  other  types 
of  data  which  are  wanted  dnd  can 
be  supplied? 

I  don't  imagine  that  there  is  any- 
one (whether  connected  with  ad- 
vertiser, agency  or  network)  who 
is  concerned  with  program  ratings 
and  information  who  will  say  he 
is  satisfied  with  quantitative  data 
— which  is  all  we  have  had.  In  fact, 
more  and  more  the  cry  is  being 
raised  for  qualitative  data. 

And  efficiency  poses  the  ques- 
tion :  Why  two  organizations  work- 
ing one  side  of  the  street  and  none 
working  the  other — when  one  could 
be  working  each  side  to  the  bene- 
fit of  the  industry?  That  I  can't 
answer. 

On  this  subject,  another  funda- 
mental point  crops  up:  How  long 
will  listeners  submit  to  being  tar- 
get for  two  sets  of  investigators  or 
interviewers  posing  practically  the 
same  questions?  As  I  understand 
it,  the  smaller  communities  have 
seen  saturation  and  have  reared 
in  protest.  How  soon  the  larger 
communities  will  follow  suit  is 
moot — but  not  to  be  ignored. 

Now  I  come  to  question  No.  4— 


MR.  KOBAK 

the  most  important  and  the  most 
impertinent  of  them  all.  "Will  ad- 
vertisers, agencies  and  networks 
shrug  their  shoulders  and  decide 
they  can't  do  anything  about  it? 
Or  will  they  call  a  halt  and  de- 
cide— 

"We  want  only  one  set  of  quan- 
titative studies  and  will  buy  only 
one- — but 

"We  also  want  qualitative 
studies  and  will  buy  that. 

"We  don't  care  who  does  which 
— so  long  as  they  do  an  efficient 
job — but 

"We  don't  want  two  men  carry- 
ing one  sheet  of  paper." 


Hooper  Says  89 -City  Survey  Ratings 
About  Same  as  32 -Community  Check 


SPONSORED  programs  on  net- 
works of  100  or  more  stations  have 
practically  the  same  ratings  in  the 
89  cities  used  by  C.  E.  Hooper  Inc. 
as  a  cross-section  of  all  American 
cities  of  25,000  or  more  as  they  do 
in  the  32  cities  with  local  service 
from  all  four  national  networks 
regularly  measured,  the  research 
firm  has  announced  following  com- 
pletion of  its  first  89-city  survey. 

For  evening  sponsored  network 
programs  on  100  or  more  stations, 
the  32-city  rating  is  11.8,  the  aver- 
age 89-city  rating  is  11.7.  For  day- 
time Monday-through-Friday  com- 
mercials the  32-city  rating  is  5.2, 
the  89-city  average,  5.6.  Saturday 
and  Sunday  daytime  programs 
show  a  32-city  rating  of  5.0,  and 
89-city  rating  of  5.1. 

The  same  15  evening  programs 
are  first  in  each  list,  with  the  first 
seven  even  in  the  same  order  in 
both  lists :  Bob  Hope  first,  followed 
by  Fibber  McGee  &  Molly,  Red 
Skelton,  Charlie  McCarthy,  Jack 
Benny,  Aldrich  Family  and  Lux 
Radio  Theatre.  Others  listed  in 
order  of  their  32-city  ratings, 
slightly  changed  for  the  89-city 
count,    are:    Abbott    &  Costello, 


Walter  Winchell,  Kay  Kyser,  Mr. 
District  Attorney,  Bing  Crosby, 
Frank  Morgan  -  Fanny  Brice, 
Screen  Guild  Players,  Take  It  or 
Leave  It. 

Ten  leading  daytime  shows  also 
are  the  same  in  both  lists:  Right 
to  Happiness,  Kate  Smith  Speaks, 
Helen  Trent,  Breakfast  at  Sardi's 
(11:15),  Our  Gal  Sunday,  Ma 
Perkins  (NBC),  Breakfast  at 
Sardi's  (11),  Light  of  the  World, 
Road  of  Life,  Joyce  Jordan.  That 
is  the  order  of  the  32-city  ratings; 
the  89-city  list  is  the  same  except 
for  Road  of  Life  and  Light  of  the 
World  changing  places. 

A  detailed  analysis  of  the  89- 
city  survey  was  to  be  presented  to 
Hooper  subscribers  in  the  New 
York  area  May  8,  at  a  morning 
meeting  at  the  Hotel  Biltmore,  with 
a  similar  session  scheduled  for  May 
10  at  the  Drake  Hotel,  Chicago. 
Subscribers  also  were  to  receive 
their  reports  of  the  survey,  which 
were  sponsored  by  CBS,  MBS  and 
NBC,  on  May  8. 

The  Hooper  organization  has 
polled  its  agency  and  advertiser 
subscribers  on  their  desire  for  the 
(Continued  on  page  63) 
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This  Circle 
contains 
75%  of  all 
No.  1  Farm 
Land  in  the 
U.  S.I 


Draw  a  250-mile  circle  around  Des  Moines,  and 
you  circumscribe  75%  of  all  Grade  A  farm  land 
in  U.S.A. 

Iowa  farms  alone  produce  more  cash  income  each 
year  than  all  the  world's  gold-mines  combined. 
1943  cash  income  was  #1,648,880,000 — up  256% 
above  the  "good"  year  1939. 

361,143  farms  in  Station  WHO's  daytime  primary 
area,  produce  more  than  one-tenth  of  America's 
total  food  supply. 

And  WHO  is,  by  better  than  6  to  1,  the  favorite 
station  of  Iowa  farmers.  Among  Iowa  farm 
families,  WHO  is  "listened-to-most"  by  63.1% 
(daytime)  as  compared  with  9.4%  for  Station  B.* 

Summing  it  up,  WHO  is  at  the  center  of  75%  of 
America's  best  farm  land  —  "Iowa  Plus"  —  is 
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the  favorite  station  for  6  of  every  10  Iowa  farm 
families.  They  had  an  average  cash  income  of 
#7,800  each  in  1943!  Ask  us,  or  Free  8C  Peters, 
for  details — and  availabilities! 


*See  "1943  Iowa  Radio  Audience  Survey" 


WHO 

-{-fir  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 

B.  J.  PALMER,  PRESIDENT 
J.  O.  MALAND,  MANAGER 

FREE  8t  PETERS,  INC  .  .  .  National  Representative* 
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Ohio  Institute  Opens  With  Freedom  Debate 


Durr  Attacks  U.S. 
Connnercial 
Methods 

By  J.  FRANK  BEATTY 

FOUR  broadcasting  groups  were 
honored  for  war  effort  programs 
at  the  15th  Institute  for  Educa- 
tion by  Radio  which  opened  last 
Friday  at  the  Deshler-Wallick  Ho- 
tel, Columbus. 

Theme  of  the  Institute  is  "Radio 
— Sword  and  Plowshare."  Proceed- 
ings will  last  through  Monday 
(May  8).  As  Broadcasting  went 
to  press  some  500  delegates  had 
registered  and  indications  were  a 
record  700  or  more  would  attend 
the  four-day  conference. 

Free  Radio  Is  Topic 

Cited  for  war  effort  programs 
were  KNX  Los  Angeles,  first  award 
in  Group  I,  consisting  of  regional 
networks,  regional  or  clear  chan- 
nel stations,  or  national  or  regional 
organizations;  and  a  group  of  13 
Nebraska  stations  which  carried  a 
program  on  behalf  of  the  Commit- 
tee of  the  Nebraska  Radio  Coordi- 
nator, Omaha. 

In  the  local  station  or  organiza- 
tion group,  KOIN  Portland,  Ore., 
cooperating  with  the  U.  S.  Forest 
Service,  received  first  award  for 
war  service  programs,  with  honor- 
able mention  going  to  WGL  Fore 
Wayne. 

The  Institute's  general  session 
Friday  night  on  "How  Free  is 
Radio"  was  in  charge  of  I.  Keith 
Tyler,  director  of  the  Institute. 
He  substituted  for  H.  V.  Kalten- 
born,  NBC  commentator,  who  was 
detained  in  New  York  at  the  last 
minute,  along  with  William  Brooks, 
NBC  director  of  news  and  special 
events.  NBC  decided  to  keep  them 
close  to  the  New  York  studios  be- 
cause of  imminence  of  the  in- 
vasion. 

J.  Harold  Ryan,  president  of 
the  NAB,  and  Elmer  Davis,  direc- 
tor of  the  Office  of  War  Informa- 
tion, advised  Dr.  Tyler  they  were 
unable  to  accept  invitations  to 
speak. 

FCC  Commissioner  Clifford  J. 
Durr,  who  substituted  for  Chair- 
man James  Lawrence  Fly,  told  the 
educators  that  radio  "is  steadily 
and  rapidly  becoming  less  free,  as 
it  demonstrate  its  value  as  an  ef- 
fective and  extremely  profita- 
ble advertising  medium".  He 
charged  that  American  broadcast- 
ing is  becoming  "predominately 
an  advertising  medium",  declaring 
that  sponsorship  of  news  and  edi- 
torial type  programs  "is  not  con- 
ducive to  freedom  of  the  air". 

Commissioner  Durr  lashed  out 
at  the  networks,  charging  that  they 
are  under  the  economic  control  of 
their  sponsors,  pointing  out  that 
97%  of  144  advertisers  were  re- 
sponsible for  commercial  business 
on  the  national  networks  in  1943. 


"It  is  one  thing  for  advertising 
to  be  used  as  a  means  of  supporting 
a  very  vital  instrumentality  of 
public  service,"  said  Commissioner 
Durr.  "It  is  an  entirely  different 
matter  when  a  vital  instrumental- 
ity of  public  service  becomes  pre- 
dominantly an  advertising  medium 
— and  that  is  what  our  broadcast- 
ing system  is  rapidly  becoming." 

Declaring  that  the  trend  is 
toward  complete  commercialization, 
Mr.  Durr  said  there  may  be  re- 
straints upon  our  freedom  other 
than  political  restraints  .  .  .  "Con- 
centration in  the  hands  of  adver- 
tising agencies  is  still  greater," 
he  said,  with  reference  to  com- 
mercial programs. 

Sen.  Burton  K.  Wheeler  (D- 
Mont.),  in  a  talk  read  at  the  radio- 
freedom  meeting,  said  maintenance 
of  freedom  of  speech  on  the  air  "is 
equal  in  importance  to  the  con- 
tinuance of  our  Democratic  re- 
public. The  loss  of  one  is  implicit 
in  the  loss  of  the  other." 

Condemns  Sponsored  News 

By  freedom  of  speech  on  the  air, 
he  said,  "we  mean  the  freedom 
which  sets  public  interest  far 
above  the  interest  of  any  individual 
or  group;  the  freedom  which  pos- 
sibly limits  one  man  in  order  to 
give  another  man  a  chance." 

"I  do  not  want  radio  broadcast- 
ing in  the  United  States  owned  or 
operated  by  the  Government,"  said 
Sen.  Wheeler.  "But  I  shudder  to 


Group  I — Regional  Network,  Regional 
or  Clear  Channel  Station,  or  National 
or  Regional   Organization  : 

Religious  Broadcast — First  award,  Be- 
ginning the  Day,  WHA  Madison,  Wis. ; 
honorable  mention,  The  Navy  Goes  to 
Church,  WOR  New  York. 

Agricultural  Broadcasts — First  award, 
Food  For  Humanity,  WLS  Chicago;  hon- 
orable mention,  The  Poultry  School  of  the 
Air,  WOSU  Columbus. 

Women's  Programs — First  award,  Con- 
sumer Time,  War  Food  Administration, 
Washington,   on  NBC. 

Cultural  Program^ — First  a|ward  and 
special  citation,  Stage  H,  series  of  the 
National  Drama  Department,  Canadian 
Broadcasting  Corp.,  Toronto ;  honorable 
mention,  Lives  in  the  Making,  YMCA, 
transcribed  series,  the  story  of  George 
Washington    Carver,   in    "Lonely  Valley." 

Public  Discussion  Programs  —  First 
award,  Syracuse  on  Trial,  WFBL  Syra- 
cuse U.  Radio  Workshop;  honorable  men- 
tion,   Dynamite    Dollars,    WWJ  Detroit. 

Personal  and  Family  Life  Programs — 
First  award,  This  Is  Mine,  WCKY  Cin- 
cinnati ;  honorable  mention,  The  Unseen 
Enemy,  KFI   Los  Angeles. 

News  Interpretation  Programs — First 
award,  Overseas  Reporting,  Mathew  Hal- 
ton,  Canadian  Broadcasting  Corp. ;  hon- 
orable mention,  Pillars  of  Time,  KNX 
Los  Angeles. 

War  Effort  Programs — First  Award, 
These  Are  Americans,  KNX  Los  Angeles; 
honorable  mention,  Nebraska  At  War 
Committee  of  the  Nebraska  Radio  Co- 
ordinator, Omaha,  heard  over  13  sta- 
tions. 

Children's  Programs  for  Listening  Out 
of  School — First  award,  On  the  Scouting 
Trail,    KFI    Los  Angeles. 

Programs  for  Primary  School  Children — 
First  award,  Story  Time,  WOSU  Ohio 
State  U.;  honorable  mention,  Old  Tales 
and  New,  WLB,  U.  of  Minnesota. 

Programs  for  Elementary  School  People 
— First  award,  Young  Experimenter,  WHA, 
Wisconsin  School  of  the  Air;  also  first 
award,  News  of  the  Week,  WOSU,  Ohio 
School  of   the   Air,  Columbus. 


think  of  what  the  present  broad- 
casters might  do  with  99-year  li- 
censes in  view  of  their  operations 
for  three-year  periods." 

He  condemned  broadcasting  for 
selling  news  broadcasts  and  sug- 
gested the  industry  follow  the  ex- 
ample laid  down  by  newspapers 
("presenting  unhampered,  factual 
news." 

Sen.  Wheeler  said  broadcasting 
"should  have  long  since  adopted 
and  championed  a  set  of  principles 
guaranteeing  freedom  of  speech  on 
the  air"  and  urged  educators  to  do 
their  part  in  raising  the  standards 
of  American  radio. 

Scouts  Public  Theory 

Tom  Slater,  MBS  director  of  spe- 
cial features  and  sports,  appearing 
for  President  Miller  McClintock, 
said  "we  have  much  more  freedom 
than  we  have  time  on  the  air  to  do 
the  things  our  freedom  permits." 
Mr.  Slater  said  operations  in  his 
field  are  not  hampered  by  any  set 
of  controls  or  any  suppressive  force 
emanating  from  the  Government 
or  from  any  dominant  pressure 
group.  He  said  radio  must  realize 
its  power  and  the  responsibility 
that  accompanies  such  power. 

"Frankly,  I  don't  know  whether 
we  have  a  free  radio  or  not,"  Ed- 
gar Kobak,  executive  vice-presi- 
dent of  the  Blue  Network,  con- 
fessed. 

Pointing  out  that  no  one  knows 


Group  II — Local  Station  or  Organiza- 
tion: 

Religious  Broadcasts — 'Honorable!  men- 
tion, Bible  Question  Bee,  West  Liberty 
State    College,    W^VA  Wheeling. 

Agricultural  Broadcasts  —  Honorable 
mention,  Farm  Service  Program,  KLZ 
Denver. 

Cultural  Programs — Honorable  mention, 
Folk  Songs  for  the  Seven  Millions,  WNYC 
New  York,  and  Brooklyn  Public  Library. 

Public  Discussion  Programs  —  First 
award,  Labor  Arbitration,  WMCA  New 
York  (fourth  annual  successive  award)  ; 
honorable  mention,  Toledo  High  School 
Forum,  Radio  Education  Department, 
Toledo     Public    Schools,  WTOL. 

Personal  and  Family  Life  Programs — 
First  award,  Youth  Speaks,  Radio  Club 
and  Community  High  School,  Dupo,  111., 
WTMV    East    St.  Louis. 

News  Interpretation  Programs — First 
award,  News  Parade,  WNEW  New  York. 

War  Effort  Programs — First  award  and 
special  citation,  Tillamock  Burn,  KOIN 
Portland,  Ore.,  in  cooperation  with  U.  S. 
Forest  Service;  honorable  mention,  Proud- 
ly We  Hail,  WGL  Fort  Wayne. 

Children's  Programs  for  Listening  Out 
of  School — First  award,  Let  Freedom  Ring, 
KOMO,  Junior  League  of  Seattle;  honor- 
able mention,  Children's  Bookshelf,  KDKA 
Junior  League  of  Pittsburgh. 

Programs  for  Primary  School  Children — 
Honorable  mention,  Primary  Rhythmics, 
Indianapolis  public  schools,  WISH  In- 
dianapolis. 

Programs  for  Elementary  School  Chil- 
dren— First  award,  Amigos  Del  Sur, 
Junior  League  of  Fort  Worth;  honorable 
mention.  Civic  Orchestra  Concerts,  Roch- 
ester. 

Programs  for  Junior  or  Senior  School 
Pupils — First  award,  Plays  for  Americans, 
Board  of  Education,  City  of  New  York, 
originated  over  FM  station  WNYE  and 
WNYC;  honorable  mention,  What'3  New, 
Cleveland  public  schools,  FM  station 
WBOE ;  honorable  mention,  You  and  the 
News,  Junior  Radio  Board  of  Charleston, 
W.   Va.,  WGKV. 


what  "freedom  of  the  air"  really 
is  and  that  the  public  actually  has 
little  control  over  radio  beyond  the 
abbreviated  freedom  of  selecting 
one  program  from  those  available, 
Mr.  Kobak  said  the  theory  that  the 
public  owns  radio  and  controls  it, 
is  fallacious.  Theoretically,  he 
said,  the  people  elect  representa- 
tives who  speak  for  them.  But  in 
the  case  of  radio  the  elected  rep- 
resentative appoints  a  director  who 
does  not  answer  directly  to  the 
people  nor  has  to  seek  out  their 
desires. 

"I  don't  know  whether  the  exist- 
ing method  of  control  is  good  or 
bad,"  he  declared.  "The  industry 
doesn't  know;  the  Government 
doesn't  know.  Perhaps  there  is  no 
better  method.  Perhaps  we  do  have 
freedom  of  the  air.  But  it  is  time 
that  someone  finds  the  answers  to 
all  of  these  questions.  And  already 
the  Blue  Network  has  launched  its 
own  study  into  the  subject.  Until 
the  answers  are  found,  we  are 
shadow-boxing  with  a  ghost.  Ignor- 
ance is  not  freedom.  It  is  not  even 
a  substitute." 

Gilbert  Seldes,  CBS  television 
program  director,  told  the  "How 
Free  Is  Radio"  panel  the  television 
picture  delivered  by  present-day 
equipment  is  "simply  not  good 
enough  for  complete  entertainment 
service".  Echoing  the  CBS  plea  for 
a  year's  research  for  better  pic- 
tures, he  said  CBS  has  broadcast 
only  news,  quiz  and  interview  pro- 
grams which  do  not  require  "clear" 
pictures. 

Free  time  for  national  organi- 
zations, long  a  controversial  sub- 
ject of  the  industry,  was  discussed 
in  two  panel  sessions.  The  first, 
scheduled  for  May  6,  was  to  include 
Jesse  Butcher,  radio  director  of 
the  United  Service  Organizations 
and  the  National  War  Fund;  Ly- 
man Bryson,  CBS  director  of  edu- 
cation; Charlotte  Demarest,  radio 
consultant  of  the  Winston-Salem, 
N.  C,  Community  Council;  Henri- 
ette  K.  Harrison,  national  radio 
director  of  the  YMCA;  Max  Karl, 
educational  director  of  WCCO 
Minneapolis;  Jane  Tiffany  Wag- 
ner, director  of  war  activities, 
NBC. 

The  second  "free  air"  panel,  on 
May  6,  considered  the  question 
"What  Can  National  Organizations 
Do  in  in  Terms  of  Planning  To- 
ward Permanent  Peace?"  Frank 
Weil,  president  of  the  National 
Jewish  Welfare  Board  and  USO 
vice-president,  gave  the  opening 
address. 

In  a  talk  prepared  for  May  6  de- 
livery George  P.  Adair,  chief  engi- 
neer of  the  FCC,  outlined  the  pro- 
cedure for  obtaining  educational 
broadcasting  facilities.  He  stressed 
adequate  planning  by  educational 
leaders,  with  an  exact  knowledge 
in  mind  of  "(1)  what  radio  serv- 
ice is  desired;  (2)  how  it  is  to  be 
obtained  technically;  (3)  how  it 
is  to  be  financed,  and  (4)  how  it 
is  to  be  used." 


OHIO  INSTITUTE  AWARDS 
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TO  WITNESS  GROUND-BREAKING  ceremonies,  starting  construction 
of  a  shortwave  station  to  be  built  by  CBS  for  OWI  operation  during  the 
war,  network  executives  visited  the  Delano,  Cal.,  site  in  April.  In  the  usual 
order  are:  Les  Bowman,  CBS  western  division  chief  engineer;  Galen 
Drake,  program  narrator;  Helmer  Anderson,  Hollywood  engineer; 
Donald  W.  Thornburgh,  Pacific  coast  vice-president;  James  French, 
Hollywood  engineer;  Harry  W.  Witt,  assistant  to  Mr.  Thornburgh;  Fox 
Case,  western  division  director  of  public  relations,  news  and  special 
events  for  CBS;  C.  R.  Jacobs,  CBS  New  York,  assistant  director  of 
construction  and  building  operations  for  the  network. 


Nets  Contribute  64  Million 
Under  OWI  Allocation  Plan 

Program  Participation  Jumps  29%  During  2  Years; 
Davis  Sees  Critical  Months  Ahead 


NETWORKS  and  sponsors  coop- 
erating with  the  OWI  Domestic 
Radio  Bureau  through  the  Net- 
work Allocation  Plan  have  con- 
tributed time  valued  at  more  than 
$64,000,000  in  the  two  years  since 
the  plan  was  adopted,  Elmer  Davis, 
OWI  director,  announced  last 
week. 

Noting  the  second  anniversary 
of  the  plan,  Mr.  Davis  pointed  to 
a  rise  of  29%  in  the  number  of 
programs  regularly  participating 
with  240  commercial  shows  and 
149  sustainers  on  NBC,  CBS,  Blue 
and  Mutual  now  active  in  broad- 
casting war  messages. 

Pays  Tribute  to  Radio 

This  growth  has  been  accom- 
panied by  a  150%  increase  in  the 
monthly  listener  impression  audi- 
ence which  now  exceeds  two  bil- 
lion a  month.  In  the  two  years  in 
which  the  plan  has  operated,  in- 
formation appeals  have  been  car- 
ried on  15,268  network  programs 
covering  138  campaigns  requested 
by  virtually  every  Federal  agency. 
The  combined  circulation  of  these 
appeals  was  estimated  at  35%  bil- 
lion listener  impressions  or  enough 
to  reach  each  of  the  nation's  ra- 
dio listeners  more  than  350  times. 

"The  entire  radio  industry  de- 
serves congratulations  for  making 
this  operation  the  powerful  weap- 
on of  war  which  it  has  become", 
Mr.  Davis  said.  "To  the  net- 
works, the  advertisers  and  their 
agencies,  to  producers,  writers,  di- 
rectors and  stations  goes  the  ma- 
jor credit  for  keeping  this  plan 
running  so  smoothly  and  success- 
fully. The  Radio  Bureau  has  sim- 
ply acted  as  a  coordinating  and 
traffic  unit. 

"The  people  who  give  listeners 
their  favorite  radio  programs  have 


done  the  actual  work  of  writing 
and  presenting  war  information  to 
the  American  people,  and  they  have 
done  this  job  with  a' high  degree 
of  resourcefulness  and  imagina- 
tion. Effectiveness  of  results  at- 
tained through  the  voluntary  and 
coordinated  assistance  of  network 
radio  programs  with  established 
audiences  has  been  proven  many 
times  during  the  past  two  years. 

"But  the  job  is  far  from  done", 
Mr.  Davis  cautioned.  In  the  criti- 
cal months  of  military  action 
ahead,  radio  faces  perhaps  its 
greatest  challenge.  Because  it  is 
more  necessary  today  than  ever 
to  maintain  an  orderly  and  unin- 
terrupted flow  of  accurate  infor- 
mation and  coordinated  appeals  to 
listeners  on  the  home  front,  it  is 
important  that  the  Network  Al- 
location Plan  receive  the  continued 
support  of  all  factions  of  the 
broadcasting  industry". 

Plan  Aid  Industry 

The  Network  Allocation  Plan, 
OWI  recalled,  was  started  in  April 
1942  at  the  request  of  the  War 
Advertising  Council  and  with  the 
full  approval  of  the  four  major 
networks  and  a  committee  repre- 
senting sponsors  and  advertising 
agencies.  Prior  to  its  inception, 
war  messages  appeared  on  the  air 
indiscriminately  and  without  prop- 
er evaluation  of  their  importance 
because  programs  were  beseiged 
with  requests  for  time  by  dozens 
of  Government  agencies,  with  re- 
sulting confusion. 

The  plan  centralizes  all  requests 
through  OWI  which  sets  up  a  reg- 
ular schedule  of  announcements  for 
all  programs  participating.  Pro- 
grams broadcast  once  a  week  are 
assigned  messages  every  fourth 
week  and  shows  broadcast  more 


I SWING  SHIFT  PAYS 
WHBQ  Sponsors  Find  Sales 
 Through   Night  Spots  

AFTER  MIDNIGHT  programs 
are  paying  dividends  at  WHBQ 
Memphis.  For  instance,  Bry's 
Dept.  Store,  received  a  stock  of 
pre-war  tennis  shoes  too  late  to 
advertise  over  any  medium  but 
after-midnight  radio.  So  spot  an- 
nouncements went  on  all  through 
the  night  hours.  The  shoes  were 
sold  out  a  few  minutes  after  the 
store  opened. 

Many  advertisers  are  now  nego- 
tiating for  the  12  midnight-7  a.m. 
time.  Black  &  White  Dry  Goods 
Co.  has  taken  six  15-minute  pe- 
riods at  6:30  a.m.  plus  6  announce- 
ments daily.  Goldsmith's,  Mem- 
phis' largest  department  store, 
has  contracted  for  five  half-hour 
weekly,    12-12:30  a.m. 

NBC  Business  Up  19% 
In  1943,  Report  Shows 

NBC  last  week  issued  a  38-page 
report  covering  a  summarization 
of  its  1943  public  service  pro- 
grams, the  progress  of  FM  and 
television,  and  a  list  of  the  net- 
work's clients,  commercial  pro- 
grams and  agencies,  including 
sustaining  shows. 

The  volume  of  business  as  com- 
pared to  1942,  shows  a  19%  in- 
crease, according  to  the  report.  The 
brochure  gives  a  list  of  representa- 
tive organizations  which  cooperated 
with  NBC  in  1943.  Enclosed  in  the 
report  are  two  previously  issued 
booklets,  Television  and  FM,  pre- 
pared by  Niles  Trammell,  NBC 
president. 


President  Lauds  WAC 

PRESIDENT  ROOSEVELT  in  a 
letter  to  Albert  E.  Winger,  director 
of  the  War  Advertising  Council, 
declared  that  "the  work  done  by  the 
various  agencies  of  Government  in 
combatting  inflation  has  been  ably 
supported  by  the  exceptionally 
forceful  advertisements  prepared 
by  the  War  Advertising  Council". 
The  letter  is  included  in  a  re- 
port issued  by  the  WAC  to  the 
Magazine  Publishers  of  America. 
The  report  contains  letters  from 
directors  of  various  Government 
agencies  commending  the  outstand- 
ing war  contribution  that  business 
has  made  in  devoting  its  advertis- 
ing to  home  front  problems  through 
the  guidance  of  the  War  Adver- 
tising Council. 


than  once  a  week  carry  announce- 
ments every  two  weeks.  Fact  sheets 
carrying  pertinent  information  on 
campaigns  are  sent  producers  who 
prepare  and  handle  the  message 
in  whatever  way  they  deem  best. 

Nearly  all  of  the  250  network 
commercials  and  all  sustaining 
shows  now  on  the  air  are  partici- 
pants in  the  Network  Allocation 
Plan.  New  programs  interested  in 
joining  the  plan  may  obtain  in- 
formation from  Joseph  A.  Eccle- 
sine,  Chief  of  the  Allocations  Divi- 
sion, OWI  Radio  Bureau,  Social 
Security  Bldg.,  Washington,  D.  C. 


PETERSON  KURTZER  , 
JOINS  BULOVA  CO. 

PETERSON  KURTZER,  former 
manager  of  radio  time  sales  in  the 
Branham  Co's.  Chicago  office  has 
joined  the  Bulova 
Watch  Co.,  New  | 

appointment  was 

week   by   R.  E. 
Mr.  Kurtzer      Warren,  Bulova 
advertising  man- 
ager. 

Mr.  Kurtzer  will  contact  Bul- 
ova distributors  as.  well  as  radio 
stations  and  work  with  local  jew- 
elers on  radio  advertising.  He  was  | 
formerly  assistant  radio  director 
of  H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago;  manager  of  the  radio 
service  department  of  Blackett- 
Sample-Hummert  in  Chicago  and 
for  several  years  as  assistant  to 
Glenn  Sample,  partner  of  B-S-H, 
now  Dancer  -  Sample  -  Fitzgerald. 
Before  joining  Branham,  he  was  < 
manager  of  the  Chicago  office  of 
Spot  Sales. 

Clarence    J.    Peterson    of  the 
Branham  staff,  who  has  been  cov- 
ering  the   Minneapolis  territory,  i 
will   succeed    Mr.    Kurtzer.    Mr.  | 
Peterson  will  be  assisted  by  Dud- 
ley Brewer,  formerly  of  the  sales  ; 
department  of  KWK  St.  Louis.  J. 
G.  Guenther  will  take  over  the 
Minneapolis     territory,  working 
from  Chicago. 


Winters  Promoted 

HAROLD  M.  WINTERS,  formerly 
associated  with  the  distribution 
and  market  research  studies  of 
Radio  Corp.  of  America,  Victor 
Division,  has  been  appointed  the 
corporation's  manager  in  a  newly- 
created  sales  region  with  head- 
quarters in  Cleveland.  The  area 
will  include  Ohio,  Michigan,  Ken- 
tucky, West  Virginia  and  western 
Pennsylvania.  Joining  the  organi- 
zation in  1926,  Mr.  Winters  has 
served  in  several  sales  capacities, 
both  in  this  country  and  South 
America. 


Electronic  Meet  Delayed 

ELECTRONIC  PARTS  &  Equip- 
ment Industry  Conference,  orig- 
inally scheduled  for  June,  will  be 
held  at  the  Edgewater  Beach  Hotel 
in  Chicago,  Oct.  6-9.  Conference 
will  be  attended  by  the  Sales  Man- 
agers Club  (eastern  group),  Assn. 
of  Electronic  Parts  and  Equipment 
Mfgrs.  (western  group),  Repre- 
sentatives Club,  National  Elec- 
tronic Distributors  Assn.  and  other 
parts  distributors. 


KSUN  Joins  CBS 

KSUN  Lowell,  Ariz.,  on  May  1 
became  affiliated  with  CBS,  as  part 
of  the  KOY  Phoenix  and  KTUC 
Tucson  group.  KSUN,  the  140th 
station  of  CBS,  operates  on  1230 
kc  with  250  w  power.  Rate  will  be 
the  same  as  it  was  for  the  two- 
station  group,  $140  per  nighttime 
hour.  Established  in  1933,  the  new 
affiliate  is  owned  and  operated  by 
the  Copper  Electric  Co. 
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TOP-NOTCH  ENTERTAINMENT 
AND  A  BIG  RESPONSIVE  AUDIENCE 

Today  and  Everyday 


FACTS  ABOUT 
THE  MARKET 

In  the  past  two  years,  Oklahoma 
City's  population  has  increased  ap- 
proximately 60,000  people,  making 
a  total  of  over  270,000  within  the 
metropolitan  area.  Thus,  in  this 
concentrated  area,  the  expense  of  a 
wide  listening  band  station  is  un- 
necessary. KTOK  has  coverage  of 
the  total  market  area,  and  will  only 
cost  about  25  percent  of  any  other 
similar  coverage. 

KOTK  is  one  of  the  174  BLUE 
Network  Stations,  carefully  located 
where  the  nation's  war-millions  are 
earned  and  spent.  It  has  shared  in 
the  greatest  growth  in  population 
ever  experienced  in  radio  history. 

KTOK  is  fast  becoming  Okla- 
homa City's  most  listened-to  station 
by  the  enthusiastic  money-earning 
audience  in  this  community. 

Latest  Listener  Index  gives  KTOK 
a  34.0  morning  index  rating,  as 
compared  to  38.7  for  Oklahoma's 
"A"  stations;  12.9  for  "B"  station; 
and  13.3  for  the  "C"  station — 
evidence  of  KTOK's  hold 
on  this  community. 


OKLAHOMA  CITY 

KTOK  is  a  family  institution  ...  its  growth  and  its  in- 
creasing service  to  the  community  are  the  results  of  its 
family  following.  And  the  reason  more  and  more  families 
say,  "Let's  tune  in  to  KTOK,"  is  because  KTOK  pro- 
vides the  type  radio  programs  they  enjoy  and  benefit  from 
most.  And  that's  why  KTOK  is  paying  dividends  to  ad- 
vertisers for  a  small  investment. 

O.  L.  (TED)  TAYLOR  NEW 
OWNER  OF  STATION  KTOK 


On  April  18th,  the  Federal  Communications 
Commission  transferred  the  ownership  of 
KTOK  from  Mr.  Harold  V.  Hough  to  Mr. 
O.  L.  (Ted)  Taylor.  Mr.  Taylor  is  a  well- 
known  figure  in  the  radio  world. 

Under  the  ownership  of  Mr.  Hough  and  the  able 
management  of  Robert  D.  Enoch,  KTOK  has 
earned  an  enviable  place  in  the  hearts  of  radio 
listeners,  as  well  as  the  appreciation  of  adver- 
tisers. With  the  same  capable  management  and 
staff,  Mr.  Taylor  pledges  every  effort  to  main- 
tain and  increase  the  loyalty  of  listeners  and 
the  effectiveness  of  KTOK  for  advertisers. 


BLUE  Network  Station — Key  Station  Oklahoma  Network 
Station  Mgr.:  Robert  D.  Enoch 
Nat'l  Rep.:  Radio  Advertising  Co. 
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Duffy  Urges  Client-Controlled  Surveys 


Gibson  Tells  ANA  That 
Present  Television 
Is  Satisfactory 

BUYERS  of  advertising — agencies 
and  advertisers — should  control 
the  primary  organization  which 
•operates  and  supervises  the  tech- 
niques used  to  measure  radio  au- 
diences, and  the  radio  industry 
should  also  participate,  members 
of  the  Assn.  of  National  Advertis- 
ers were  told  last  week  by  Ben  C. 
Duffy,  a  member  of  the  Board  of 
Governors  of  the  Cooperative 
Analysis  of  Broadcasting. 

Mr.  Duffy,  vice-president  of 
BBDO,  made  his  statement  Tues- 
day at  a  session  on  "The  Tools  of 
Advertising,"  part  of  the  ANA 
spring  meeting  at  the  Westchester 
Country  Club,  Rye,  N.  Y.,  April 
30 -May  3.  A.  W.  Lehman,  CAB 
president,  described  the  latest  ex- 
pansions of  the  CAB  at  the  same 
session. 

Seas  Standard  Method 

"Who  is  in  a  better  position  to 
know  what  is  wanted  than  the  ad- 
vertisers and  agencies?"  queried 
Mr.  Duffy.  "I  am  sure  that  the  ad- 
vertisers in  the  room  plus  the  agen- 
cy men  who  sit  in  comparable 
meetings  held  by  the  American  As- 
sociation of  Advertising  Agencies 
are  capable  of  developing  radio 
research  to  the  point  where  it  will 
be  acceptable  to  all."  • 

After  commenting  favorably  on 
the  newly  enlarged  services  of  the 
CAB,  Mr.  Duffy  presented  four 
suggestions  for  even  greater  im- 
provements in  audience  measure- 
ment. "We  are  badly  in  need  of  a 
continuing  service  to  measure  au- 
diences," he  stated,  pointing  out 
that  spot  radio  accounts  for  nearly 
50%  of  radio  volume,  and  that  the 
radio  timebuyer  lacks  the  advan- 
tages which  spacebuyers  have  in 
the  Audit  Bureau  of  Circulations. 

Some  organization  soon  will  es- 
tablish a  standardized  station 
measuring  procedure,  and  it  should 
be  the  CAB,  he  said.  Some  indi- 
cations of  the  listening  habits  of 
sustaining  programs  would  be  use- 
ful too,  he  said,  in  view  of  the  fact 
that  spots  are  often  bought  adja- 
cent to  such  programs. 

Reiterating  that  spot  radio  is 
important  to  many  advertisers,  Mr. 
Duffy  suggested  more  information 
on  the  make-up  of  the  radio  sta- 
tion audience  in  terms  of  income 
and  other  categories.  "We  know 
that  certain  newspapers  are  rela- 
tively strong  in  suburban  areas. 
Can't  we  develop  information  like 
this  regarding  radio  listening," 
he  asked. 

Television  "Satisfactory" 

Two  other  subjects  that  need  to 
be  covered — non-telephone  homes 
in  cities,  and  radio  listening  in 
small  towns  and  farms, — are  al- 
ready on  the  CAB's  future  agenda, 
he  added. 

The  1944  ANA  Radio  Committee 
met  with  ANA  members  the  same 


afternoon  in  a  roundtable  discus- 
sion. Joseph  M.  Allen,  of  Bristol 
Myers,  presided.  Among  those 
present  were  George  Allen,  CAB 
manager,  who  answered  questions 
on  CAB's  new  services,  and  Robert 
Gibson,  of  General  Electric  Co., 
who  discussed  television  and  FM. 
Mr.  Gibson  indicated  GE's  attitude 
towards  the  recent  controversy  on 
post-war  standards  for  television, 
observing  that  the  television  sig- 
nal now  put  out  is  satisfactory, 
but  that  it  can  be  improved. 

He  emphasized  to  ANA  members 
the  importance  of  network  opera- 
tion in  television,  calling  it  even 
more  important  than  in  sound 
broadcasting  because  of  higher 
program  costs,  making  it  necessary 
for  the  advertiser  to  spread  out  his 
investment.  There  also  is  the  tal- 
ent scarcity  problem,  because  of 
greater  demands  made  of  a  tele- 
vision entertainer,  he  said. 

Another  point  in  favor  of  net- 
work telecasting,  he  said,  is  that 
the  television  audience  gets  its  big- 
gest thrills  when  the  long-distance 
element  is  present.  Television  au- 
diences go  to  greater  extremes  both 
in  their  criticism  and  their  praise 
for  television  commercials,  than  do 
radio  audiences,  he  observed. 

Many  Sides  Viewed 

Many-sided  view  of  wartime  and 
pcst-war  advertising  was  presented 
during  the  Westchester  meeting, 
presided  over  by  Paul  B.  West, 
ANA  president.  Conference  in- 
cluded sessions  of  new  concepts  of 
advertising,  marketing  and  distri- 
bution, functions  of  advertising  de- 
partments, and  advertising's  new 
responsibilities  as  a  public  servant. 

Predominant  theme  was  a  keen 
concern  and  interest  in  the  rela- 
tion between  the  advertisers  and 
the  public.  Advertising's  participa- 
tion in  the  nation's  war-time  pro- 
gram appears  to  have  brought  it 
closer  to  the  public,  a  number  of 
the  speeches  indicated,  showing  a 


new  understanding  of  the  benefits 
to  be  derived  by  business  from 
considering  the  public  interest  in 
all  phases  of  its  operation.  Speak- 
ers urged  that  this  attitude  be 
carried  over  into  post-war  adver- 
tising in  the  best  interests  of 
American  business. 

This  interest  in  public  attitudes 
was  demonstrated  most  strikingly 
at  the  concluding  session  on 
Wednesday,  when  Harold  J.  Read, 
of  Opinion  Research  Corp.,  Prince- 
ton, N.  J.  presented  the  results 
of  a  survey  of  public  opinion 
on  business,  forerunner  of  a  contin- 
uing study  of  public  opinion  to  be 
conducted  for  the  ANA.  Mr.  Read 
told  ANA  members  that  the  "depth 
survey"  showed  a  pronounced 
swing  towards  privately-owned 
and  managed  economy,  and  away 
from  state  socialism.  He  said  busi- 
ness "will  enter  the  post-war  pe- 
riod with  powerful  symbols  of 
favorable  public  judgments  which 
can  be  used  to  your  advantage  in 
your  competition  with  other  types 
of  social  leadership." 

The  public  roundly  approves  the 
war  record  of  business,  he  said 
and  it  recognizes  industry's  ability 
to  make  jobs.  He  advised  adver- 
tisers to  let  the  public  know  what 
they  are  doing  individually  to  cre- 
ate jobs.  While  the  public  is  ready 
to  believe  in  the  leadership  of 
business,  "it  still  has  certain  im- 
portant doubts,  including  suspi- 
cions of  excess  profits,  and  a  ques- 
tion as  to  whether  business  can  im- 
prove its  human  relationships," 
he  said  in  conclusion. 

S.  C.  Johnson  Co.'s  NBC  pro- 
gram Fibber  McGee  &  Molly  was 
cited  as  an  example  of  successful 
war  theme  advertising  by  John 
Sterling,  chairman  of  the  War 
Advertising  Council's  sponsorship 
committee. 

"Advertising  can  usually  be 
most  profitable,"  said  Mr.  Sterling, 
"if  it  talks  about  those  things  in 
which  millions  are  interested." 


EXPERIENCED  RADIO  PERSONNEL  coordinate  nationwide  radio  acti- 
vities of  the  AAF  Air  Service  Command.  In  production  conference  at 
ASC  headquarters,  Patterson  Field,  Dayton,  0.,  are  <1  to  r)  :  Lt.  Will 
Douglas  Dougherty,  formerly  of  WKBN  Youngstown,  where  he  was  known 
as  Will  Douglas;  S/Sgt.  Roy  LaPlante,  formerly  of  WFIL  Philadelphia; 
Ann  Biondich,  secretary;  Capt.  Ray  Winters,  in  civilian  life  with  WOR 
New  York;  Dan  Ryan,  formerly  a  staff  member  of  WGN  Chicago. 


In  a  discussion  of  the  function 
of  business  and  advertising  in  the 
post-war  world,  I.  W.  Digges,  ANA 
counsel,  stressed  the  need  for  pre- 
serving incentives  to  management, 
labor  and  capital. 

Meeting  opened  Monday  with  a 
morning  session  on  new  concepts 
of    advertising's  functions. 

Business  Soundness 

Need  for  advertisers  to  tell  the 
story  of  American  business  to  em- 
ployes, stockholders  and  other  spe- 
cial groups,  as  well  as  to  sell  the 
product,  was  stressed  by  Marvin 
Bower,  a  partner  of  McKinsey  & 
Co.,  New  York,  management  con- 
sultant. 

Mr.  Bower  outlined  his  firm's 
plans  for  conducting  a  survey  for 
the  ANA  to  determine  how  the  ad- 
vertising function  can  best  be  har- 
nessed to  serve  business  in  the 
post-war  period.  Objectives  of  the 
study,  according  to  Mr.  Bower,  in- 
clude : 

1.  Exploration  of  present  relation- 
ships between  the  advertising  func- 
tion and  other  activities  of  the  busi- 
ness. 

2.  Determination  of  how  far  the 
trend  toward  broader  utilization  of 
the  advertising  function  has  already 
developed  in  individual  concerns. 

3.  Accumulation  of  any  further  evi- 
dence of  the  need  for  a  still  broader 
utilization  of  the  advertising  function 
in  meeting  the  problems  of  business. 

4.  Formulation  of  a  concrete  pro- 
gram of  practical  approach  to  the 
most  effective  utilization  of  the  ad- 
vertising function  for  exploration  by 
the  top  managements  of  individual 
concerns. 

The  advertising  campaign  should 
be  a  point  of  orientation  and  ref- 
erence for  the  salesman,  as  well  as 
a  consumer  drive,  according  to  Al- 
fred N.  Steele,  vice-president  in 
charge  of  radio  of  D'Arcy  Adv., 
New  York,  in  the  Monday  morning 
forum  on  new  concepts  of  adver- 
tising's functions.  "Nothing  holds 
a  salesman  in  line  better  .  .  .  than 
an  advertising  message  that  he 
gets  back  from  his  public,"  he 
stated. 

Clarence  Francis,  chairman  of 
the  board  of  General  Foods  Corp., 
told  the  same  audience  that  "we 
are  at  the  gateway  of  the  greatest 
marketing  era"  the  world  has 
known. 

Leo  Nejelski,  public  relations 
executive,  American  Home  Prod- 
ucts, outlined  some  new  tasks  for 
public  relations,  including  more 
complete  use  of  the  human  sciences, 
such  as  psychology  and  political 
science,  and  a  rekindling  of  the 
public's  belief  in  the  system  of  free 
private  enterprise. 

Don  Mitchell,  vice-president  in 
charge  of  sales,  Sylvania  Electric 
Products,  participated  in  an  aft- 
ernoon panel  discussion  on  the 
coming  pattern  of  marketing  and 
distribution.  Predicting  that  the 
consumer  picture  would  be  radi- 
cally different  in  the  post-war 
world,  Mr.  Mitchell  pointed  out 
that  "we  may  have  to  learn  how  to 
advertise"  all  over  again.  "The 
post-war  marketing  era  will  un- 
questionably be  the  most  competi- 
tive we  have  ever  known — people 
will  demand  greater  values  and 
get  them,"  he  said. 


Page  18  •  May  8,  1944 


BROADCASTING  •  Broadcast  Advertising 


THE 


9mr  sm 


Qrttl  n  - 


Dusting  Peas  in  the  Palouse  Country  near 
Spokane — one  of  America's  important  sources 
of  Seed,  Dry  and  Green  Peas  which  helped 
swell  the  Inland  Empire's  1943  Farm  Income 
to  over  #300,000,000.  In  this  area,  KHQ  car- 
ries 6  out  of  9  of  the  Favorite  Programs,  3  out 
of  3  Favorite  War  Programs,  5  out  of  7  Favorite 
Comedians. — Cleveland    Plain    Dealer  Poll. 
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This  Is  the  AES  Mosquito  Network1 


MOSQUITO'S  MEN  behind  the  mike  are  represented  by  this  group  gath- 
ered in  the  shade  of  the  old  banyan  tree.  They  are  (top  row,  1  to  r)  :  Pfc. 
Paul  V.  Johnson;  Pfc.  Duane  B.  Allison;  Pvt.  Harold  S.  Moore;  2nd 
Lt.  Wesley  H.  Wallace,  WPTF  Raleigh,  N.  C;  2nd  Lt.  Norman  D.  Given; 
Pfc.  George  Hayward,  CBS  New  York;  (bottom  row)  Pfc.  Eugene  E. 
Perkins,  Pvt.  William  E.  Hunter,  Sgt.  Jack  J.  Kruschen,  Sgt.  Marvin  S. 
Corwin,  who  left  Benton  &  Bowles,  New  York,  to  join  the  Army. 


Armed  Forces  Radio 
Stations  Broadcast 
To  Pacific  Troops 

By  SGT.  BOB  LeMOND 

Asst.    to    SPA    Radio  Officer 

DOWN  in  the  South  Pacific  around 
the  edges  of  the  equator  a  small 
group  of  U.  S.  Army  Officers  and 
men  are  engaged  in  the  business 
of  informing  and  entertaining  the 
members  of  the  Armed  Forces 
through  radio  broadcasting.  Amer- 
ican Expeditionary  Stations,  they 
are  called,  and  the  sole  purpose 
for  their  existence  is  for  the  in- 
formation and  entertainment  of  the 
Armed  Forces. 

AES  Noumea  was  the  first  to 
be  established  and  on  Feb.  1,  1944 
opened  its  airlanes  officially.  Work- 
ing against  time  and  under  the 
most  adverse  conditions,  the  offi- 
cers and  men  of  AES  Guadalcanal 
opened  their  station  on  March  22. 
Following  closely,  AES  Munda 
went  on  the  air  for  the  first  time 
on  April  3.  AES  Bougainville  aired 
its  first  show  on  April  15. 

Ex-Professional  Staffs 

The  stations  of  the  "Mosquito 
Network"  are  staffed  by  former 
professional  radio  men  from  CBS, 
NBC,  the  Blue  Network,  Mutual 
and  leading  American  independ- 
ents. It's  a  far  cry  from  the  Radio 
City  atmosphere  but  these  boys  are 
utilizing  all  their  talents  to  bring 
to  the  service  man  listener  the 
same  type  of  radio  entertainment 
which  he  enjoyed  at  home. 

Using  pyramidal  tents  for  stu- 
dios and  mosquitoes  for  sound  ef- 
fects the  announcers  and  engineers 
broadcast  many  hours  of  night  test 
programs  while  building  new  stu- 
dios and  living  quarters  during  the 
daylight  hours. 

The  Guadalcanal  station  had  its 
beginning  when  a  crew  complete 
with  equipment  was  put  ashore  on 
a  lonely  stretch  of  South  Pacific 
beach.  Cpl.  Allen  Botzer  had  a  .45 
thrust  into  his  hand  and  was  told 
to  guard  the  equipment.  The  rest 
of  the  men  were  dispatched  on  a 
scouting  tour  to  determine  what 
the  next  move  would  be.  Arrange- 
ments were  made  and  in  a  few  days 
construction  of  the  transmitter 
was  under  way.  The  'canal'  sta- 
tion is  now  on  the  air  12  hours  a 
day. 

The  problem  of  supplying  power 
to  operate  the  equipment  and  light- 
ing system  was  always  a  challenge 
to  the  engineers  in  the  early  days 
of  AES  Noumea.  In  order  to  keep 
the  turntables  running  at  the 
proper  speed,  a  certain  number  of 
lights  in  the  studio  had  to  be 
turned  on.  When  anyone  inadver- 
tently switched  an  extra  light  off 
or  on  the  effect  of  a  spring  driven 
phonograph  running  down  was 
transmitted  over  the  air.  Conse- 


quently, those  who  wished  to  use 
a  light  which  was  not  a  part  of 
the  'circuit'  were  obliged  to  com- 
pensate for  it  by  switching  off 
another  light  which  consumed  ex- 
actly the  same  amount  of  power. 
Use  of  soldering  irons  or  other 
electrical  devices  in  the  studio  was 
strictly  forbidden.  Today  this  situ- 
ation no  longer  exists.  AES  Nou- 
mea is  powered  by  a  15,000  Diesel 
generator  which  assures  a  con- 
stant flow  of  power. 

Shortwave  Pick-up 

Short  wave  pickups  from  San 
Francisco  were  sometimes  unreli- 
able in  the  beginning.  Many  times 
the  announcement,  "We  take  you 
now  to  San  Francisco",  brought 
nothing  but  the  sound  of  frying 
eggs  with  a  few  'dit-dahs'  thrown 


— -  At  Capitol 

TRANSCRIPTIONS  will  play  a 
major  role  in  the  forthcoming  Con- 
gressional campaign  according  to 
R.  J.  Coar,  president  of  Sound  Stu- 
dios Inc.,  who  last  week  disclosed 
that  his  studio  on  the  fifth  floor  of 
the  old  House  office  building  has 
been  recording  legislators'  cam- 
paign speeches  at  the  rate  of  300 
to  400  a  week. 

These  recordings  are  sent  to  the 
home  states  of  Congressmen  for 
broadcast  on  stations  throughout 
their  respective  districts. 

Republican  National  Committee 
pays  the  costs  of  its  partisans 
while  Democratic  candidates  must 
pay  for  their  own  records.  Of  150 
statesmen  who  transcribe  regu- 
larly, only  45  are  Democrats.  More 
than  400  members  of  Congress  have 
made  recordings  at  some  time  dur- 
ing the  past  year  at  a  cost  of  $5 
for  a  15-minute  record,  $4  for  a 


in.  Now,  the  'Mosquito  Network' 
stations  bring  in  shortwave  broad- 
casts with  a  'more  than  adequate 
degree  of  clarity. 

Closest  to  the  actual  fighting 
front  are  the  Bougainville  boys. 
This  crew  of  eight  enlisted  men 
and  two  officers  has  established  an 
AES  within  a  few  miles  of  the 
combat  zone  which  is  sending  radio 
waves  through  the  battle  lines 
along  side  of  American  bullets. 

At  Munda  Lt.  E.  J.  Smith  and 
his  crew  have  moved  from  their 
canvas  and  mosquito  net  studios 
into  a  new  30  x  26  foot  building 
containing  studios  and  control 
rooms.  Originally  operating  for 
only  two  hours  a  day,  AES  Munda 
is  now  on  the  air  between  ten  and 
twelve  hours  daily. 

The  stations  of  the  "Mosquito 


Hill  Studios  1 

10-minute  transcription,  plus  pack- 
aging and  mailing. 

Some  recordings  of  a  non-parti- 
san tone  have  been  carried  on  a 
sustaining  basis  before  the  time  of 
formal  campaigning,  but  now  Con- 
gressmen are  talking  about  local 
issues,  prospective  invasion,  veter- 
ans' legislation  and  labor  policy. 
Hillbilly  bands,  homey  technique 
and  addresses  to  foreign  speaking- 
groups  have  been  included  in  the 
Capitol  Hill  recordings  to  make 
them  more  personal  in  nature. 

The  idea  of  transcribed  speeches 
was  established  10  years  ago  by 
Sen.  Capper  (R-Kan.),  who  owns 
WIBW  Topeka  and  KCKN  Kansas 
City,  Kan.  Sound  Studios  Inc.  is 
operated  on  a  non-profit  basis  ac- 
.  cording  to  Mr.  Coar,  who  declared 
that  any  member  of  Congress  who 
has  used  radio  regularly  for  the 
last  six  years,  has  never  been  de- 
feated. 


Speedup  of  News  From 
Italy  Effected  by  FCAC 

RCA  Communications  has  so  im- 
proved its  transmission  of  news 
from  Italy  to  the  U.  S.  that  cor- 
respondents merely  give  their  copy 
to  the  censors  who  pass  it  along 
to  RCAC  and  "10  minutes  later  it's 
in  New  York".  The  Italian  station, 
built  in  less  than  a  month  by 
RCAC,  now  flashes  news  accounts 
at  a  rate  as  high  as  240  words  a 
minute. 

Recently  RCAC  transmitted  11 
sound  broadcasting  programs  by 
Army  relay  from  the  Anzio  beach- 
head directly  to  the  U.  S.  These  in- 
cluded two  BBC  programs  which 
were  sent  to  New  York  and  thence 
to  England  through  RCA  facilities. 
The  new  RCAC  station  was  in- 
stalled and  placed  in  operation  at 
the  request  and  with  the  coopera- 
tion of  the  U.  S.  War  Dept.  to 
relieve  military  communications 
channels,  handle  news  broadcasts 
by  correspondents  of  American 
radio  networks  and  programs  of 
the  armed  forces. 


BIRE  Asks  Research 

FORMATION  of  a  British  Radio 
Research  Institute  to  carry  on  in- 
vestigations hitherto  restricted  be- 
cause of  high  costs  has  been  pro- 
posed by  the  British  Institution  of 
Radio  Engineers.  The  BIRE  rec- 
ommends that  the  Institute  be 
financed  by  industrial  subscriptions 
supplemented  by  a  government 
grant  of  at  least  equal  amount. 


McDermott  to  London 

FLIGHT  LT.  Andy  McDermott, 
radio  liaison  officer,  Royal  Cana- 
dian Air  Force,  has  been  sent  over- 
seas to  take  charge  of  RCAF  radio 
liaison  with  headquarters  in  Lon- 
don. Prior  to  his  entry  in  the  serv- 
ice he  was  Montreal  manager  of 
Stovin  &  Wright  Ltd.,  station  rep- 
resentatives. 


Network"  are  serviced  from  Los 
Angeles  by  the  Armed  Forces  Ra- 
dio Service,  which  is  a  section  of 
the  Army  Information  Branch, 
Morale  Services  Division.  Once  a 
week  a  complete  transcription 
'unit'  is  air  mailed  to  each  station. 
Contained  in  a  unit  are  42  hours 
of  specially  prepared  radio  pro- 
grams. 

Shows  De-commercialized 

The  most  popular  network  shows 
are  transcribed,  denatured,  —  that 
is,  all  commercial  advertising  is 
removed — and  pressed  in  sufficient 
quantity  to  supply  American  Ex- 
peditionary Stations  the  world 
over.  These  "de-commercialized" 
shows,  which  include  the  Bob  Hope 
show,  Big  Crosby's  Music  Hall, 
Jack  Benny,  Radio  Theatre,  the 
Boston  and  NBC  Symphonies  and 
many  others,  consume  28  of  the  42 
hours. 

The  remaining  14  hours  are 
made  up  of  programs  which  are 
produced  by  the  Armed  Forces  Ra- 
dio Service  especially  for  the  men 
overseas.  These  are  shows  rarely 
(Continued  on  page  22) 


CAMPAIGNS  BY  TRANSCRIPTION 

Congressmen  Record  300-400  Speeches  Weekly 
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Absolutely 
No  Money  Give -Away 

Prize  Programs  on 
WORL  at  Anytime! 


"According  to  latest  C.  E.  Hooper  Survey,  Fall  and  Winter  1943 
to  1944  from  9:45  A.  M.  to  10  A.  M.,  Monday  through  Friday. 


THIS  LITTLE 
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TO  THE 

"920 
CLUB" 


\ 


BROADCASTING  •  Broadcast  Advertising 


May  8,  1944  •  Page  21 


FIRST  IN  A  NEW  SERIES  of  transcriptions  marking  International 

General  Electric's  campaign  for  leadership  in  the  post-war  Latin  Amer- 
ican radio  market,  are  being  reviewed  by  members  of  GE  International 
and  Columbia  Recording  Corp.,  in  Columbia  Recording  studios,  New 
York.  Listening  are  (1  to  r)  :  C.  G.  Roberts,  manager,  International 
GE  Co.,  radio  and  television  division;  Alden  (X  Carlson,  Columbia  Re- 
cording account  executive  and  specialist  on  Latin  American  radio;  R. 
W.  Williams,  president,  Williams  &  Saylor,  New  York;  W.  Y.  Stocking, 
account  executive;  Robert  J.  Clarkson,  manager  Columbia  transcription 
division;  J.  E.  Peters,  International  GE  publicity  manager. 


(Continued  from  page  20) 

heard  by  civilian  audiences,  but  to 
the  man  in  the  service  such  names 
as,  Command  Performance,  Mail 
Call,  Jubilee,  G.I.  Journal,  G.I. 
Jive,  Sound  Off  and  others  are 
"tent-hold"  words.  Through  pro- 
grams of  this  kind  the  service  man 
listener  is  given  the  opportunity 
of  hearing  special  radio  perform- 
ances by  the  top  stars  of  the  in- 
dustry. 

The  average  number  of  weekly 
broadcast  hours  is  85.  Thus  about 
one  half  of  the  production  require- 
ments of  each  station  is  met  by 
Armed  Forces  Radio  Service  pro- 
grams. The  other  half  must  be  ac- 
complished completely  by  the  sta- 
tion personnel.  Time  is  filled  by 
"record  shows",  news  broadcasts, 
live  talent  productions  and  special 
events,  such  as:  fights,  baseball 
games,  religious  services,  and 
practically  every  other  type  of  ra- 
dio program  to  which  the  men 
have  become  accustomed  at  home. 

Behind  the  Mike 

Most  of  the  men  behind  the 
mikes  were  selected  by  Major  Pur- 
nell  H.  Gould,  (WFBR  Baltimore 
commercial  manager)  SPA  Radio 
Officer,  for  their  experience  in  ci- 
vilian radio.  The  roster  of  the 
Noumea  AES  contains  the  names 
of:  Capt.  Joseph  A.  Thompson 
(NBC,  New  York  &  Hollywood), 
station  manager;  Lt.  Clifford  A. 
Frink  (Signal  Corps),  station  en- 
gineering officer;  Cpl.  Paul  Master- 
son,  (Blue  Network,  Hollywood) ; 
Sgt.  Jack  Briggs  (radio  &  motion 
picture  actor)  ;  Cpl.  Larry  Trom- 
bly  (KSD  St.  Louis)  and  Pfc.  Tom 
Robinson  (Texas  Quality  Net- 
work ) . 

At  Guadalcanal,  Capt.  Spencer 
Allen  (NBC)  lists  among  his  per- 
sonnel: S/Sgt.  George  Dvorak 
(KFI  Los  Angeles),  Cpl.  Allen 
Botzer  (CBS  Hollywood)  and  Cpl. 
Hyman  Averback  (KMPC  Beverly 
Hills).  With  Lt.  Wesley  Wallace 
(WPTF)  at  Bougainville  are: 
Sgt.  Marvin  Corwin  (Benton  & 
Bowles  Agency),  Pfc.  George  Hay- 
ward  (CBS  New  York)  and  Pvt. 
Hal  Moore  (CBS  New  York).  At 
Munda  with  Lt.  Smith,  Cpls.  Riley 
Gibson  and  J.  D.  Johnson  are  com- 
mercial radio's  contribution  to  the 
AES. 

In  addition  to  the  American  Ex- 
peditionary Stations  in  the  South 
Pacific  Area  the  New  Zealand  sta- 
tion 1ZM  is  being  operated  by  a 
crew  of  enlisted  men  formerly  at- 
tached to  AES  Noumea.  Headed  by 
Sgt.  Lawrence  Dysart  (KOY  Phoe- 
nix) the  crew  includes:  T/Sgt. 
Karl  Jean,  Pvt.  Eugene  Twombly 
and  Pvt.  Frank  Gaunt. 


Kellogg  Spots 

KELLOGG  Co.,  Battle  Creek, 
Mich.  (Kellogg's  40%  Bran  Flakes 
and  Muffins),  on  May  8  was  to  be- 
gin sponsorship  of  five  spot  an- 
nouncements weekly  on  WMAQ 
Chicago,  and  six  station  breaks 
weekly  on  WBBM  Chicago.  Con- 
tracts are  for  26  weeks.  Agency  is 
Kenyon  &  Eckhardt,   New  York. 


PULSE  DATA  SHOWS 
FM  TUISERS  CHOICE 

PREFERENCE  for  FjM  listening 
"hails  almost  exclusively  from  the 
limited  audience  interested  in  seri- 
ous and  good  music",  according  to 
the  April  issue  of  The  Radio  Au- 
dience, monthly  newsletter  of  the 
Pulse  of  New  York,  radio  audience 
research  organization.  Reporting 
on  a  Pulse  survey  of  a  limited 
cross-section  of  FM  listeners,  the 
letter  stated  that  34%  want  to  lis- 
ten to  FM  to  hear  good  music, 
17%  for  improved  reception  with- 
out static  or  interference,  11%  for 
less  advertising,  7%  for  better 
class  of  programs,  7%  for  curi- 
osity and  technical  interest,  6% 
for  high  fidelity  and  better  range 
of  tone,  5%  for  longer  broadcasts 
without  interruptions,  with  the  re- 
maining 13%  for  miscellaneous 
reasons. 

"No  doubt  the  nature  of  FM 
programming  accounts  for  this  in 
a  large  measure,"  the  newsletter 
continued,  pointing  out  that  this 
preference  is  reflected  in  the  socio- 
economic and  age  bracket  primar- 
ily listening  to  FM  today."  Of 
FM  set-owners  83%  are  telephone 
subscribers,  compared  to  less  than 
half  of  the  total  AM  audience,  the 
Pulse  found.  Also,  34%  of  FM  lis- 
teners are  45  years  of  age  or  older, 
differing  from  the  age  structure 
of  AM  audiences. 


NBC  Music  Week 

NBC  SYMPHONY  Orchestra  in  a 
concert  on  May  11  will  present,  for 
the  second  consecutive  year,  three 
nominations  of  the  Music  Critics 
Circle  of  New  York,  an  organiza- 
tion which  each  year  selects  the 
best  American  orchestral  work  in- 
troduced in  public  concerts.  As  a 
highlight  of  National  and  Inter- 
American  Music  Week,  the  feature 
will  be  a  special  presentation  of  the 
NBC  Inter-American  U.  of  the  Air. 


Mitchell  Honored 

AWARD  for  Exceptional  Civilian 
Service  was  conferred  last  week 
upon  James  P.  Mitchell,  for  his 
work  as  director  of  the  Industrial 
Personnel  Division,  Army  Service 
Forces,  by  Lt.  Gen.  Brehon  B.  Som- 
ervell, Commanding  General  of  the 
ASF.  Mr.  Mitchell,  who  recently 
resigned  to  re-enter  private  indus- 
try, was,  previous  to  his  ASF  po- 
sition, personnel  and  training  exec- 
utive of  Western  Electric  Co.  His 
successor  at  ASF  is  W.  A.  Hughes, 
former  general  manager  of  the  In- 
diana Bell  Telephone  Co.  and  per- 
sonnel executive  of  AT&T. 


Molen  Joins  KMBC 

SAM  MOLEN,  veteran  sports  di- 
rector of  WCHS  Charleston,  W. 
Va.  joined  KMBC  Kansas  City  as 
sportscaster  May  1,  it  was  an- 
nounced last  week  by  Karl  Koer- 
per,  managing  director  of  the 
Kansas  City  station.  Mr.  Molen, 
with  seven  years  background  in 
radio  sports  for  WCBS  WTAX 
Springfield,  111.  and  W  C  H  S, 
presents  two  sportscasts  daily  as 
well  as  handling  special  events 
sports.  He  replaces  Walt  Loch- 
man,  who  will  broadcast  White  Sox 
baseball  games  in  Chicago. 


WCCO  Sales  Manager 

HARVEY  J.  STRUTHERS  of  the 
WCCO  Minneapolis  sales  staff  has 
been  named  sales  manager  of  the 
station,  A.  E.  Jocelyn,  general  man- 
ager, announced  last  week.  He  has 
been  affiliated  with  WCCO  since 
January  1940. 


Joins  Erwin,  Wasey 

RUTH  HOLT  CROWLEY,  dietitian 
and  author  of  a  child-care  column  in 
the  Chicago  Sun,  has  been  appointed 
to  the  copy  staff  of  Erwin,  Wasey  & 
Co.,  Chicago,  as  copywriter  and  spe- 
cial advisor  on  food  product  accounts. 
She  was  in  the  agency  field  before 
starting  her  newspaper  column. 


Radio  Advertising 
PAA  Clinic  Topic 

Place  in  Proprietary  Field 
To  Be  Told  By  Ryan,  Avery 

J.  HAROLD  RYAN,  president  of  I 
the  NAB,  and  Lewis  H.  Avery,  j 
NAB  director  of  Broadcast  Adver- 
tising, will  tell  radio's  story  to 
members  of  the  Proprietary  Assn. 
of  America,  comprising  80%  of  the 
manufacturers  in  that  field,  during 
an  advertising  clinic  to  be  held  May 
16,  second  day  of  the  PAA  three- 
day  convention  at  the  Biltmore  Ho- 
tel, New  York. 

Mr.  Ryan  will  open  the  broad- 
casting section  of  the  clinic  with 
an  overall  statement  of  radio's 
place  in  the  proprietary  advertising 
picture.  Then  Mr.  Avery  will  pre- 
sent, using  a  series  of  transcrip- 
tions, proprietary  copy  that  the 
broadcasters  think  is  good  and  copy 
they  believe  leaves  room  for  im- 
provement. Paul  M.  Hollister,  CBS 
vice-president  in  charge  of  adver- 
tising and  promotion,  is  working 
with  Mr.  Avery  in  the  preparation 
of  the  presentation  and  the  medi- 
cinal commercials  will  be  tran- 
scribed by  NBC's  Radio  Recording 
Division. 

Drug  Survey  Report 

Newspapers,  magazines  and  drug 
trade  papers  will  make  similar 
presentations  during  the  PAA  ad- 
vertising clinic.  Newspaper  pres- 
entation will  be  given  under  the 
auspices  of  the  Bureau  of  Advertis- 
ing, American  Newspaper  Publish- 
ers Assn.,  by  William  A.  Thomson, 
Bureau  director,  and  Allen  Sikes. 
Frank  Braucher,  president,  Peri- 
odical Publishers  Assn.,  and  W.  H. 
Mullen  of  the  PPA  staff  will  handle 
the  magazine  presentation,  which 
will  utilize  slide  films. 

Trade  press  presentation  will  in- 
clude results  of  a  survey  of  some 
300  drug  stores  showing  the  point- 
of-sale  promotion  employed  by  dif- 
ferent retail  druggists  and  also  re- 
porting on  what  product  the  cus- 
tomer receives  when  he  asks  for  it 
by  a  general  instead  of  a  brand 
name.  Stanley  A.  Nizely,  general 
manager,  Associated  Business  Pa- 
pers, will  give  the  general  talk  on 
trade  press  advertising  and  the 
survey  story  will  be  presented  by 
Pauline  Arnold  of  Market  Re- 
search Co.  of  America. 


RKO  Expands  on  Blue 

AT  CONCLUSION  of  a  13-week 
trial  run  on  20  Blue  stations  in  the 
Pacific  Coast  and  Rocky  Mountain 
areas,  RKO  Radio  Pictures,  New 
York,  on  May  29  will  expand  the 
network  for  its  film-lot  program  to 
some  170  Blue  stations,  Monday 
through  Friday,  12:15-12:30  p.m. 
Format  is  designed  to  acquaint 
listeners  with  "what's  going  on  at 
RKO"  through  interviews  with 
stars  on  the  lot,  studio  highlights, 
vocal  and  instrumental  music.  New 
title  is  Hollywood  Star  Time. 
Agency  is  Foote,  Cone  &  Belding, 
New  York. 
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NOW  TRANSCRIBING  EXCLUSIVELY  FOR 

WORLD  PROGRAM  SERVICE 

ON  WIDE  RANGE  VERTICAL  CUT  RECORDINGS 


Brightest  Stars 


DAVID  ROSE'S 
ORCHESTRA 


. . .  Superb  transcriptions  of  David  Rose's  Orchestra,  playing  original  compositions  of 
this  musically-inventive,  young  composer-conductor — as  well  as  many  ever-popular 
concert  selections — in  those  unique  David  Rose  arrangements  that  are  making  the 
world  sit  up  and  listen  to  the  tone-magic  of  his  subtle  harmonies. 

David  Rose's  original  compositions  already  transcribed  are: 

HOLIDAY  FOR  STRINGS     •     A  STRIP  OF  SUNSET     •     OUR  WALTZ     •  NOSTALGIA 
SERENADE  TO  A  DREAM    •    A  NOUS     •     DESERTED  CITY     •     MY  DOG  HAS  FLEAS 
ROSE  OF  BELAIR    •    As  well  as  other  David  Rose  arrangements  of  popular  selections 


■ 


World  Broadcasting  System,  inc. 


A  SUBSIDIARY  OF  DECCA  RECORDS,  INC. 


711  FIFTH  AVENUE,  NEW  YORK 


CHICAGO 


NEW  YORK 


» 


HOLLYWOOD 


SAN  FRANCISCO 


WASHINGTON 


H.  KESSLER  &  CO.,  Atlanta,  Ga., 
operators  of  the  Kessler  Dept.  Stores 
in  that  state,  has  begun  sponsorship 
of  Kessler' s  Open  House  on  WGST 
Atlanta.  Sundays,  10:30-11  a.m.  Vet- 
eran announcer  Jimmy  Kirby  is  m.c. 
for  the  new  show.  Company  has  been 
a  steady  radio  advertiser  for  the  past 
12  years.  Contract  is  for  52  weeks. 
Agency  is  Maurice  C.  Coleman  & 
Assoc. 

VORIS  PRODUCTS,  New  York,  has 
appointed  Gunn-Mears  Adv.,  New 
York,  to  handle  advertising  for  Voris 
athlete's  foot  lotion.  Radio  is  being 
considered. 

LAKE  SHORE  ENGINEERING 
Co.,  Iron  Mountain,  Mich,  (marine 
and  mining  equipment),  has  appoint- 
ed Russell  T.  Gray  Adv.,  Chicago,  to 
handle  its  advertising. 


ZORADEX  LABS.,  New  York,  has 
appointed  Hal  A.  Salzman  Assoc., 
New  York  to  handle  advertising  for 
Zoradex  Ointment.  Radio  is  being 
considered. 

H.  L.  SHAW  &  Sons,  Inc.,  Boston, 
new  to  radio,  on  May  4  started  a  test 
campaign  for  Soapless  Suds  on  WSAN 
AJlentown,  Pa.,  and  KONO  San  An- 
tonio, Tex.,  to  run  through  the  end 
of  May.  One-minute  transcribed  spot 
announcements  are  used  thrice  daily, 
Monday  through  Friday,  on  WSAN 
and  five  times  daily,  Monday  through 
Saturday  on  KONO.  Agency  is  L.  H. 
Hartmau  Co.,  New  York. 

H.  C.  CAPWELL  Dept.  Store,  Oak- 
land, for  the  third  time  is  repeating 
by  popular  demand  Barbara  Lee's 
six-week  sewing  course  on  KROW 
Oakland.  Listeners  get  lesson  ma- 
terial from  store's  piece  goods  de- 
partment, then  tune  in  Miss  Lee's 
program  for  instructions  on  sewing. 

ULTRA-LIFE  LABS.,  E.  St.  Louis, 
111.  (Markitop  feeds),  has  started 
sponsorship  of  Neighbor  William, 
quarter-hour  Saturday  night  program, 
on  WLS  Chicago.  Agency  is  Huffman 
Adv.  Agency,  St.  Louis.  Mo. 


HIRSCH  CLOTHING  Co.,  Chicago, 
on  May  S  renews  Telephone  Quiz,  on 
WGX  Chicago.  Quarter-hour  evening 
program  is  heard  Monday  through 
Saturday.  Renewal  is  for  52  weeks. 
Agency :  Schwimmer  &  Scott,  Chi- 
cago. 

SWIFT  &  Co.,  Chicago  (ham  &  bacon 
division),  beginning  with  the  May  6 
broadcast,  is  sponsoring  the  9 :45-10 
a.m.  portion  of  the  Blue  Network 
Breakfast  Club,  Monday  through  Fri- 
day. Packing  company  is  now  using 
six  quarter-hour  daytime  network  pe- 
riods weekly.  Agency :  J.  Walter 
Thompson  Co.,  Chicago. 

ATLAS  BREWING  Co.,  Chicago,  on 
May  5  began  sponsorship  of  a  weekly 
quarter-hour  evening  program  Fridays 
on  WENR  Chicago,  featuring  Clem 
Lane,  city  editor  of  the  Chicago  Daily 
Neics  and  well-known  humor  column- 
ist. Contract  is  for  52  weeks.  Agency : 
Arthur  Meyerhoff  &  Co.,  Chicago. 

MYRURGIA  PERFUM.ES,  New 
York,  has  appointed  Irwin  Vladimir 
&  Co.,  New  York,  to  handle  its  ad- 
vertising. WBNX  New  York  is  being 
considered  for  a  series  of  spot  an- . 
nouncements  or  a  program  in  Span- 
ish. 


WITH  RADIO'S  TOP-RANKING 

BASIC  NBC  PROGRAMS 


IN  ST. LOUIS 


FOR  INCREASED  SALES 
and  LOWER  SALES  COSTS 


TINY  HELLER,  Oakland,  Cal.  (res- 
taurant), has  begun  sponsorship  of 
Press  Box,  quarter-hour  sports  re- 
view on  KROW  Oakland.  Contract 
is  for  the  current  baseball  season. 

ENTZ  &  RUCKER  Hardware  Co., 
Los  Angeles,  new  to  radio,  has  started 
sponsoring  a  weekly  quarter-hour  in- 
formative program  Hubby's  Hobby  on 
KHJ.  Agency  is  Henry  W.  Welsh. 
Adv.,  Los  Angeles. 

TELEX-CALIFORNIA  Co.,  Los 
Angeles  (hearing  device),  new  to  ra- 
dio, on  May  6  started  sponsoring  a 
weekly  quarter-hour  program  Easy- 
Listening  on  KHJ.  Contract  is  for 
26  weeks.  Placement  is  through  Hen- 
ry W.  Welsh  Adv.,  Los  Angeles. 

SECURITY  First  National  Bank, 
Los  Angeles  (checking  service),  in  a 
campaign  which  started  in  late  April, 
is  sponsoring  locally  the  five-weekly 
quarter-hour  CBS  Pacific  program 
William  Winter-News  Analyst  on. 
KNX  Hollywood.  Agency  is  Dana. 
Jones  Co.,  Los  Angeles. 

REMAR  BAKING  Co.,  Oakland, 
Cal.,  on  April  30  started  once-weekly 
half-hour  transcribed  adventure  se- 
ries The  Shadow  on  KPO  San  Fran- 
cisco, Sunday  1:30-2  p.m.  (PWT>. 
Contract  is  for  52  weeks.  Agency  is 
Garfield  &  Guild,  San  Francisco. 

KAY  JEWELERS,  Sacramento, 
Cal.,  has  started  The  Shadotc  on 
KFBK  Sacramento.  Contract  is  for 
26  weeks,  placed  direct.  Garfield  & 
Guild,  San  Francisco,  writes  the  com- 
mercials. 

BATHASWEET  Corp.  begins  spon- 
sorship of  Dave  Lane,  Songs,  Tues- 
days, Thursdays  and  Saturdays  7  :25- 
7 :30  p.m.  on  KNX  Los  Angeles  ef- 
fective May  9.  Agency  is  H.  M.  Kie- 
sewetter  Adv.,  New  York. 

RICH'S  Dept.  Store,  Atlanta,  has  be- 
gun sponsorship  of  The  Garden  Club 
of  the  Air  on  WGST  Atlanta,  Mon- 
day, Wednesday,  and  Friday,  10 :45- 
11  a.m.  Mrs.  Fletcher  Pearson  Crown, 
garden  consultant,  handles  the  pro- 
gram, advising  on  garden  problems. 
Contract  is  for  13  weeks. 

S.  C.  JOHNSON  &  Son,  Brant- 
ford,  Ont.  (wax  and  Car-Nu)  on  May 
1  renewed  Pierre  Guerin  on  CBJ 
CBV  CBF  CHLT,  Mon.-Wed.-Fri., 
10 :45-ll  a.m.  Agency  is  Vickers  & 
Benson,  Montreal. 

HUNT'S  Ltd.,  Toronto  (chain  con- 
fectioners and  restaurants),  on  April 
30  started  Scanning  the  Shows,  mu- 
sical half-hour  program  on  CJBC 
Toronto.  Account  was  placed  for  one 
year  by  Ellis  Adv.  Co.,  Toronto. 

LAURENTIAN  AGENCIES  Reg'd., 
Montreal  (florida  water),  has  started 
participating  English  spot  announce- 
ments and  a  five-minute  French-lan- 
guage program  on  a  number  of  Onta- 
rio and  Quebec  stations.  Account  was 
placed  by  A.  McKim  Ltd.,  Montreal. 

VICTORY  PACKING  Co.,  Los  An- 
geles (Meat-y-Fresh  Dog  Food),  new 
to  radio,  on  May  22  starts  sponsor- 
ing a  weekly  ten-minute  program, 
It's  a  Dog's  Life,  on  KHJ.  Contract 
is  for  13  weeks,  with  placement 
through  David  Dans  Agency,  Los 
Angeles. 

TROCADERO,  Hollywood  (night 
club),  placing  direct,  on  April  24 
started  sponsoring  a  daily  60-minute 
program  of  recorded  music  on  KWKW 
Pasadena.  Contract  is  for  13  weeks. 

FORT  PITT  Brewing  Co.  has  re- 
newed for  another  year  Cedric  Fos- 
ter's news  commentary  and  Melody 
Tavern',  both  heard  on  Tune  Factory 
from  2-2 :30  p.m.  Monday  through 
Friday,  on  WCAE  Pittsburgh. 

BEIL  AIRCRAFT  Corp.  is  sponsor- 
ing the  Frederic  W.  Ziv  transcribed 
production  War  Correspondent  on 
WGST  Atlanta,  Thursdays,  10:15-30 
p.m.  Contract  is  for  26  weeks. 


A  Distinguished  Broadcasting  Station 

RADIO   ST  AT  ION  KSD 

Owned  and  Operated  by  the  St.  Louis  Post-Dispatch 

National  Representative 
FREE  and  PETERS.  Inc. 
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NEW  INDUSTRIES 


INCREASED  BUYING  POWER 


ZJke  J^lazhville  M,atlcet  is  a  good  solid  investment 

FOR  TODAY. ..AND  TOMORROW! 


Most  of  Nashville's  war-time  industries  are  converted  from 
peace-time  operation  .  .  .  always  ready  to  go  back  to  their  old 
jobs  after  the  war  .  .  .  with  abundant  labor,  abundant  water 


electric  power,  13%.  These  figures  are  for  the  first  quarter  of 
1943.  Yes,  merchandising  plans  for  RIGHT  NOW  and  the 
future  should  include  this  rich  market. 


and  low-cost  TVA  power 
volumes! 


streamlined  to  faster  and  bigger 


Latest  Nashville  trading  area  figures  of  1,014,000  popula- 
tion and  retail  ' sales  of  $210,000,000  are  based  on  the  1940 
census.  But,  to  get  an  idea  of  the  increase  in  this  market,  look 
at  these  figures:  Department  store  sales  up  32%;  bank  debits, 
27%;  bank  clearings,  19%;  postal  receipts,  18%;  commercial 


BUYING  INCOME  OF  THE  N 
MARKET  WAS  UP  $I00.C 
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NASHVILLE,  TENN. 

I  50,000  WATTS 

I      PAUL  H.  RAYMER  CO.,  NATIONAL  REPRESENTATIVES 
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KENTJ  PRODUCTS  Co.,  Los  An- 
geles (Kenu  cleanser),  expanding  its 
Southern  California  schedule  on  May 
1  added  KTAR  KOY  to  the  spot 
list.  Firm  in  late  April  started  twice- 
weekly  news  commentary  on  KECA 
for  ~>2  weeks.  Sponsor  uses  five-min- 
ute transcribed  Record  for  Today,  six 
weekly  on  KNX  and  weekly  half- 
hour  recorded  musical  program.  Heart 
Strings,  on  KWKW.  Agency  is  Little 
&  Co.,  Los  Angeles. 

DEAN'S  MILK  Co.,  Chicago,  on 
April  24  began  participation  sponsor- 
ship on  Sunrise  Salute,  OS-minute  early 
morning  program  Monday  through 
Saturday  on  WBBM  Chicago.  Con- 
tract is  for  13  weeks.  Agency  is 
Chadwick  &  Harriman  Adv..  Chicago. 

N.  C.  GOODWIN  Lab.,  New  York, 
has  reappointed  Ray-Hirsch  Co.,  New 
York,  to  handle  advertising  for  To- 
bene  ointment.  Present  plans  call  for 
continuation  of  spot  schedules  in  the 
East  and  New  England. 

EAGLE  LOCK  CO.,  Terryville, 
Conn.,  has  appointed  Gardner  Ad- 
vertising Co.,  St.  Louis  and  New 
York,  to  handle  a  campaign  of  na- 
tional and  trade  magazine  advertis- 
ing. 


MARIAN  YEAZEL,  formerly  in  the 
advertising  department  of  Consolidat- 
ed Products  Co.,  Danville,  111.  (semi- 
solid buttermilk  feeds),  has  been  ap- 
pointed assistant  director  of  adver- 
tising and  sales  promotion. 

THE  PEPSI-COLA  Bottling  Co., 
Hannibal,  Mo.,  makers  of  Dr.  Swett's 
root  beer,  on  May  1  started  sponsor- 
ship of  Dick  Tracy  on  KHMO  Hanni- 
bal. Quarter-hour  series  heard  on  the 
Blue  Network  is  available  on  a  lo- 
cal co-operative  basis.  Agency  han- 
dling the  account  for  the  firm  is  C.  L. 
Miller  Co.,    New  York. 

OCEDAR  CORP.,  Chicago  (Perma- 
Moth ) ,  will  begin  sponsorship  May  8 
of  participations  on  approximately  40 
stations  on  a  spot  basis.  Programs 
and  stations  have  not  been  announced. 
Contract  is  for  13  weeks.  Agency : 
Aubrey,  Moore  &  Wallace,  Chicago. 

COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City  (Supersuds  soap), 
is  sponsoring  one  transcribed  an- 
nouncement daily  Monday  through 
Friday  on  WBBM  Chicago.  Contract 
is  for  37  weeks.  Agency  is  William 
Esty  &  Co.,  New  York. 


Fleischmann  Salute 

FLEISCHMANN  division  of 
Standard  Frands  Inc.,  New  York, 
on  June  4  will  sponsor  a  program, 
The  Bakers  of  America  Salute  the 
Armed  Forces  on  NBC,  8  p.m.  Pre- 
sented by  the  Bakers  of  America, 
the  one-hour  broadcast,  featuring 
radio  and  screen  stars,  will  be 
shortwaved  to  American  troops 
abroad  through  NBC  facilities.  The 
program  replaces  Standard  Brand's 
Chase  and  Sanborn  Program  and 
One  Man's  Family  on  that  day.  A 
similar  program  was  presented  by 
the  Bakers  of  America  last  De- 
cember, 


Committee  Studies  CBC 

CANADIAN  Parliamentary  Com- 
mittee on  Broadcasting  to  investi- 
gate CBC  operations  last  Wednes- 
day visited  CBC  studios  in  Mon- 
treal. The  Committee  tentatively 
plans  to  visit  CBC  offices  in  To- 
ronto before  adjourning. 


PORTRAIT  OF  A 


(^M^^f  MARKET 


•  Yes.  here  is  a  market  that  is  constantly  ex- 
panding. One  that  has  shown  steady  gains  in 
population  and  spendable  income  year  after 
year.  A  region  of  rising  sales  and  ever-increas- 
ing prosperity.  Shreveport  alone,  hub  of  this 
rich  East  Texas-North  Louisiana-South  Arkan- 
sas area,  has  shown  a  gain  in  population 
of  more  than  25  per  cent  in  the  last  decade. 
Though  now  teeming  with  wartime  activity,  it 
is  one  of  the  few  areas  in  the  United  States 
classified  by  the  Assistant  Director.  Bureau  of 


Census,  as  "having  excellent  prospects  of  re- 
taining wartime  growth." 

Such  a  market,  rich  in  oil  and  gas.  minerals, 
agriculture,  forestry,  livestock  and  industry, 
should  surely  be  included  in  your  sales  pro- 
gram. No  other  medium  covers  it  as  complete- 
ly and  effectively  as  KWKH.  That's  why  scores 
of  alert,  farsighted  advertisers  are  choosing 
KWKH  to  sell  now  —  build-greater  sales  for  the 
future. 


KWKH 

50.000  WATTS 
CBS 


A  Shreveport  Times  Station        VMM       Represented  by  the  Bronhom  Co. 
THE     SELLING     POWER     IN     THE     BUYING  MARKET 


J.  Dangelzer  to  CBC 

JOAN  DANGELZER,  formerly 
with  the  Office  of  War  Informa- 
tion, New  York,  has  joined  the 
Canadian  Broad- 
casting Corp., 
Montreal, 
as  talks  producer. 
At  OWI  she  was 
attached  to  the 
French  section, 
shortwave  divi- 
sion, over  seas 
branch.  Prior  to 
her  OWI  affilia- 
tion she  taught 
French  and  Ger-  Joan  Dangelzer 
man  at  Lycee  Francais,  New 
York,  and  the  U.  of  British  Co- 
lumbia. Born  in  England,  Miss 
Dangelzer  received  her  education 
at  Vancouver,  Paris  Sorbonne  and 
Columbia  U. 


CBC  Hears  Applicants 

SEVERAL  applicants  for  new 
station  licenses  were  to  appear  be- 
fore the  Canadian  Broadcasting 
Corp.  Board  of  Governors  meet- 
ing at  Ottawa  on  May  8.  There 
are  numerous  applications  for 
new  Canadian  broadcasting  sta- 
tions, but  how  many  were  to  be 
heard  at  the  May  8  meeting  was 
not  known  as  Broadcasting  went 
to  press.  It  is  understood  that 
Al  Leary,  manager  of  CKCL  To- 
ronto, is  applying  for  a  new  sta- 
tion license  somewhere  in  south- 
ern Ontario,  and  that  Jack  Cooke, 
general  manager  of  Northern 
Broadcasting  &  Pub.  Co.,  Timmins, 
is  applying  for  the  purchase  of 
CKCL. 


WCAU  Feeds  BBC 

SERIES  of  recordings  and  pickups 
for  the  British  Broadcasting  Corp. 
are  being  made  by  WCAU  Phila- 
delphia at  meetings  of  the  Inter- 
national Labor  Organization  at 
Temple  U.,  attended  by  delegates 
from  26  countries.  Katharine  Clark, 
WCAU  commentator  and  daughter 
of  Maj.  Gen.  Sandefer  Jarman, 
commanding  general,  Coast  Artil- 
lery, Anti-Aircraft,  Eastern  De- 
fense Command,  did  an  opening- 
day  color  story  on  Philadelphia  for 
the  BBC,  The  World  Passes  By. 
Interviews  with  delegates  are  being 
made  by  Glenn  Adams,  WCAU 
newscaster,  for  OWI  Overseas 
Branch.  Meetings  opened  April  20 
and  continue  to  May  12. 


Two  Join  Admiral 

ADMIRAL  Corp.,  Chicago,  last 
week  announced  appointments  of 
Richard  A.  Graver  as  midwest  re- 
gional manager  of  radios  and  home 
appliances  division,  and  of  Lou 
A.  Carlson  as  chief  of  production 
and  inspection,  refrigerator  divi- 
sion, Mr.  Graver  was  central  re- 
gion merchandise  manager  of 
RCA  Victor  Division.  Mrs.  Carlson 
was  chief  resident  engineer  of 
Philco  Corp.,  Philadelphia. 


Alfco  Products  Formed 

FORMATION  of  Alfco  Products  Co., 
St.  Louis  to  operate  a  television  sta- 
tion and  to  serve  as  distributors  of 
Allen  B.  Du  Mont  equipment  in  the 
St.  Louis  territory  has  been  an- 
nounced. Company  has  applied  to  the 
FCC  for  commercial  television  broad- 
casting license.  Principals  are  Michael 
Alfond,  Truman  Brown  and  Sydney 
Neiman. 
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IN  DES  MOINES,  JUDY  CANOVA'S  AUDIENCE  ISj 


Yes,  Judy  and  Colgate  get  a  Des  Moines  audience  52.4%  above  their 
national  Hooper.  Exceptional?  Not  at  all.  The  48  CBS  commercial 
evening  shows  on  KRNT  average  exactly  30.3%  greater  than  their 
national  Hooperating.  No  wonder  more  than  150  national  and  regional 
advertisers  use  KRNT  in  Iowa's  No.  1  Market  —  Des  Moines. 


52.4 


KRNT 


ABOVE  NATIONAL 
HOOPERATING 


Des  Moines  ■  CBS  basic  •  A  Cowles  Station 

Affiliated  with  Des  Moines  Register-Tribune  -  Represented  by  ftatz 


H 


Source — Hooper  Reports 
Fall-Winter,  1943-44 


RECORDS  BY  RHYME 

WOV  Uses  Poetry  to  Identify 

 Transcriptions  

A  DEVICE  to  overcome  "transcrip- 
tion bogev"  has  been  put  into  effect 
by  WOV  New  York.  On  the  theory 
that  radio  audiences  are  sometimes 
subject  to  "mental  blackouts"  im- 
mediately upon  hearing  the  an- 
nouncement of  a  transcription,  the 
station's  announcers  make  the 
break  in  rhyme.  Examples  of 
rhymed  announcements  heard  pre- 
ceding 30-second  and  60-second 
transcriptions  are: 

Here's  a  colorful  description 

Coming  to  you  by  transcription. 

Saw   sub,    sank    same,   told  the 
story  quick. 

That's    how    this  transcription 
does  the  trick. 

According  to  Arnold  Hartley, 
WOV  program  director,  this  is  the 
first  time  that  such  a  device  has 
been  employed  in  introducing  tran- 
scribed announcements.  The  rhymes 
vary  throughout  the  day. 


NBC  Promotes  Nelson 

JAMES  H.  NELSON,  assistant 
sales  promotion  manager  of  NBC's 
spot  sales  department,  has  been  ap- 
pointed manager  of  network  sales 
promotion  effective  May  15.  Before 
joining  NBC  in  1942,  Mr.  Nelson 
was  promotion  and  advertising 
manager  of  the  Saturday  Review  of 
Literature,  and  previously  served 
on  the  national  space  sales  staff  of 
Harper's  magazine.  He  also  con- 
ducted a  book  review  column  for 
the  latter  publication. 


Standard  Brands  Tribute 

STANDARD  BRANDS  Inc.,  New 
York,  will  turn  over  its  8-9  p.m.  period 
on  NBC  Sunday,  June  4  to  a  one-hour 
tribute  to  the  military  services.  In  the 
spot  normally  occupied  by  One  Man's 
Family  and  the  Chase  and  Sanborn 
programs,  the  sponsor  will  feature  a 
special  show  with  Edgar  Bergen,  Fred 
Allen,  Bob  Hope,  Judy  Garland,  Bing 
Crosby  and  other  talent.  There  are 
plans  to  shortwave  the  program  over- 
seas. Agency  is  J.  Walter  Thompson 
Co.,  New  York. 


SUITABLE    SITE    for  signing 

Two  Bells  Theatre,  >  half -hour  dra- 
matic program  on  KECA  Los  An- 
geles, was  a  trolley  car  for  sponsor 
is  the  Los  Angeles  Railway  Corp. 
Signers  are  (1  to  r)  :  John  C.  Morse, 
vice-president,  Dan  B.  Miner  -Co., 
agency  handling  account;  Truman 
Perry  KECA;  L.  A.  Reeves  (seat- 
ed), director  of  public  service,  Los 
Angeles  Railway  Corp.;  F.  F.  Fa- 
vour, streetcar  operator.  Contract 
is  for  26  weeks. 


KRBM  Bozeman,  Mont.,  Gallatin 
V alley  Community  Program,  on  April 

5  celebrated  its  first  anniversary. 
Women  in  the  community  submit  I 
news,  letters,  recipes,  household  | 
hints  for  the  program.  At  the  party  j 
celebrating  the  anniversary  many  of 
the  200  correspondents  were  present  ! 
as  well  as  sponsors  and  their  families.  I 
A  transcription  was  made  and  played  n 
on  the  air  the  next  day. 

SECOND  BIRTHDAY  of  WLIB 
Brooklyn  will  be  celebrated  May  13.  J 
No  special  programs  are  scheduled  1 
to  mark  the  anniversary/  except  dur- 
ing the  station  breaks  when  the  fol- 
lowing phrase  will  be  added :  "This 
is  New  York's  newest  radio  sta- 
tion. Two  years  old  today." 

ADDITION  of  CBC  to  the  networks 
carrying  the  Mexican  Symphony 
Orchestra  broadcasts  produces  what 
is  said  to  be  radio's  first  North  Amer- 
ican network  triple  play.  Program 
is  aired  Sunday  evening  on  Mexico's  i 
Radio  Mil,  MBS  and  CBC. 

TO  CELEBRATE  success  of  Swing's 
the  Thing,  half-hour  program  for  "hep 
cats"  heard  twice  weekly  on  WGN 
Chicago  and  sponsored  by  E.  J.  Brach 

6  Sons  (Swing  candy  bars),  WGN 
executives  gave  a  testimonial  lunch- 
eon May  2  for  press  representatives. 
Show  is  produced  by  Russ  Young, 
radio  producer  for  Hill  Blackett  Co., 
Chicago. 

WTAG  Worcester,  CBS  affiliate, 
celebrated  its  20th  anniversary  on  the 
air  last  week.  Station  made  its  offi- 
cial debut  as  WDBH  May  12,  1924 
with  100  w  on  268  meters.  Then  owned 
by  the  C.  T.  Shere  Co.,  its  call  letters 
were  changed  to  WCTS  March  25, 
1925  and  on  April  23  of  that  year 
its  power  was  increased  to  500  w.  In 
Sept.  1925  when  the  Worcester  Tele- 
gram purchased  the  station,  the  pres- 
ent call  letters  were  assumed,  and  in 
1927  the  frequency  was  changed  to 
580  kc  and  in  1940  power  was  in- 
creased to  5,000  w. 

RECORDINGS  of  the  Moravian 
Easter  sunrise  service  originated  by 
WBT  Charlotte,  N.  C,  from  Winston- 
Salem,  N.  C,  have  been  requested  by 
Bishop  J.  L.  Kenneth  Pfohl  to  be 
scheduled  for  all  Moravian  churches 
in  the  U.  S.,  Alaska  and  Central 
America.  Program  opened  the  CBS 
network  Easter  Day. 

WOWO  Port  Wayne,  Ind.,  as  a  spe- 
cial service  feature  to  war  workers 
is  piping  two  five-minute  daily  news- 
casts into  the  public  address  systems 
of  two  local  war  plants. 

TRANSCRIBED  interviews  conduc- 
ted by  Ann  Ginn,  women's  program 
director  of  WTCN  Minneapolis,  with 
personnel  of  R.  C.  Hitchcock  &  Sons 
Foundry,  St.  Paul  on  April  27,  were 
broadcast  by  WTCN  the  following 
day  to  help  recruit  women  war  work- 
ers for  the  foundry. 

EDUCATIONAL  stations  of  Iowa 
State  and  Ohio  State  Universities 
(WSUI  and  WOSU)  have  requested 
the  regularly  scheduled  broadcast 
transcriptions  of  WSAI  Cincinnati 
forum  series  Problems  of  Peace. 

DESIGNED  to  aid  the  sale  of  war 
bonds  and  stamps,  a  52  week  personal 
appearance  tour  of  Los  Angeles 
schools  by  Corliss  Archer,  sponsored 
on  CBS  by  Anchor-Hocking  Glass 
Co.,  has  been  arranged  by  the  net- 
work, William  H.  Weintraub  agency, 
which  services  the  account,  and  the 
Los  Angeles  Board  of  Education.  Pres- 
entation of  dramatic  skits  by  the 
cast  of  the  program  are  to  be  made 
during  regular  student  assembly  pe- 
riods. 


D  DAY  WTAG  runs  a  close  second  to  the  invasion  chiefs  for 
the  thoroughness  with  which  it  has  prepared  for  D  Day.  A  new  antenna  has 
been  installed  to  receive  a  steady  flow  of  news  from  England  on  WTAG's  short 
wave  equipment.  Regular  news  services  by  teletype  and  wire  together  with  every 
facility  of  WTAG  will  be  turned  to  this  one  objective  the  moment  D  Day  arrives. 

The  entire  personnel  of  the  station  already  are  familiar  with  their  special 
assignments  to  begin  on  the  day  of  Invasion.  Each  advertiser  has  been  informed 
of  these  plans,  and  of  his  opportunity  to  co-operate  with  them.  Worcester  will 
be  completely  informed  on  D  Day  and  the  progress  that  follows,  thanks  to  a 
BIG  STATION  doing  things  in  a  BIG  WAY  in  a  BIG  MARKET. 

PAUL    H.    RAYMER    CO.    National  Sales  Representatives 


ASSOCIATED  WITH 


WORCESTER 

WORCESTER    T  E  L  E  G  R  A  M  -  G  A  Z  E  T  T  E 
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continue. 

in 

the  Nation 


The  three  Knoxville  stations  agree  that 
every  buyer  should  acquaint  himself 
with  the  NEW  facts  concerning  the 
growing  Knoxville  market. 


With  the  largest  increase  in  Retail  Sales 
and  Services  of  any  city  in  the  nation . . . 
Knoxville  is  a  BIG  market  rapidly  getting 
BIGGER. 

According  to  Sales  Management's  "Retail 
Sales  and  Services  Forecast  for  May 
1944",  with  May  1943  as  a  base  of 
100%,  Knoxville  showed  an  increase  to 
155.0%  . . .  leading  the  nation. 

HOME  OF  TVA 


PTTTTiTl 
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funk  PROGRAMS 


SPONSORING  I 

THE  sponsors; 


every  week  in  11  Maine  dailies  and 
19  weeklies! 


WGAN 


"Maine's  Voice  of  Friendly  Service" 

At  least  a  half  million  newspaper  readers  in  WGAN's 
listening  area  (the  rich,  hustling  Portland  market  and  that 
of  14  Maine  counties  and  1  New  Hampshire  county)  get  a 
chuckle  each  week  from  this  series  of  hard-to-miss  ads  — 
designed  to  publicize  sponsors'  programs  and  attract  still 
more  responsive  listeners  to  Northern  New  England's  most 
productive,  most  wide-awake  station. 


STATION 


5000 

Watts 


PORTLAND 

MAINE 

560 

Kilocycles 
Columbia  Hotel,  Portland,  Maine 

CBS  Member  Station  National  Representative:  PAUL  H.  RAYMER  CO. 


ORIGINALLY  inaugurated 
Jan.  16  as  an  experimental 
13-week  series  and  subse- 
quently extended  to  26 
weeks,  the  KMOX  St.  Louis  public 
forum  program,  St.  Louis  Speaks, 
will  be  continued  through  the  sum- 
mer for  an  indefinite  period  be- 
cause of  the  enthusiastic  commu- 
nity response  afforded  the  weekly 
Sunday  evening  half -hour  program, 
according  to  an  announcement 
made  by  the  station  last  week. 
Originating  from  the  KMOX  Play- 
house before  a  participating  audi- 
ence, program  features  each  week 
a  panel  of  recognized  authorities. 
Moderator  is  William  H.  Stead, 
Dean  of  the  School  of  Business 
and  Public  Administration  of 
Washington  U.,  St.  Louis,  well- 
known  authority  on  employer-em- 
ploye relations.  After  brief  state- 
ments by  panel  members,  the  au- 
dience participates  in  discussions. 
Forum  continues  for  an  hour  fol- 
lowing the  broadcast.  Subject 
topics  include  local,  national,  and 
international  problems. 

Prophecy 

AN  ALL  PROPHECY  program, 
Out  on  a  Limb,  is  now  heard  on 
WGAR  Cleveland,  Tuesdays  9:30 
p.m.  A  regular  three-man  board 
and  one  guest  prophet  are  included 
on  the  program  of  which  Dave 
Baylor,  WGAR  program  director, 
serves  as  mc,  moderator  and  quiz- 
master. The  four  features  are  cur- 
rent news  prophecy,  telegram 
prophecy,  prophecy  on  the  top 
news  story  of  the  day  and  a  prize 
prophecy  in  which  the  listeners 
contribute. 

sfc  i£  S& 

On  WBIR 

NEW  SUSTAINING  public  service 
program  begun  on  WBIR  Knox- 
ville,  Tenn.  features  a  public- 
spirited  citizen  who  speaks  under 
the  nomdeplume  of  "Mister  Civic 
Pride".  Heard  once  a  week,  the 
public  spokesman  discusses  such 
topics  as  the  local  transit  sytem 
under  wartime  conditions,  post-war 
planning  of  the  Chamber  of  Com- 
merce, the  Tennessee  Valley  Au- 
thority, juvenile  delinquency,  and 
other  items  of  local  interest. 

KSAL  Forum 

PUBLIC  FORUM  program  has 
been  inaugurated  by  KSAL  Sa- 
lina,  Kan.,  with  Prof.  E.  C.  Howe, 
Kansas  Wesleyan  College,  as  leader 
of  discussions  in  which  townspeo- 
ple participate.  The  half-hour  pro- 
gram is  broadcast  every  other 
Monday  evening.  Forum  is  de- 
signed to  promote  civic  thought  on 
various  national  and  international 
problems. 

Labor  Series 

DISCUSSIONS  on  labor-manage- 
ment problems  are  being  broadcast 
on  WCAE  Pittsburgh  every  Sun- 
day at  12:30  p.m.  Purpose  of  the 
programs,  written  by  Joseph  Bro- 
dinsky,  is  harmony  between  em- 
ploye and  employer,  guided  by  the 
country's  laws. 


Books  on  WINX 

BUILT  AROUND  behind-the- 
scene  pictures  of  contemporary 
books  and  authors,  Book  Reviews 
and  Interviews,  is  now  heard  Mon- 
days, 7:15  p.m.,  over  WINX  Wash- 
ington. Some  of  the  guests  in- 
cluded in  plans  for  future  pro- 
grams are:  Howard  Swiggett, 
member  of  the  British  Supply  Mis- 
sion and  author  of  Most  Secret- 
Most  Immediate;  Robert  Nathan, 
who  will  discuss  his  most  recent 
release,  Mobilizing  for  Abundance; 
Max  Shulman,  and  his  Barefoot 
Boy  with  Cheek,  and  Sherwood 
Fine,  FEA  economist  and  author 
of  Public  Spending  and  Post  War 
Economic  Policy. 

*  *  * 

New  WHOM  Programs 

IN  COOPERATION  with  the  New 
Jersey  State  Agricultural  College, 
WHOM  Jersey  City  has  started  a 
weekly  series  of  Italian  and  Polish- 
language  programs  on  victory  gar- 
dening and  cultivating  problems. 
The  American  Legion  -  of  Kings 
County,  New  York,  also  has  start- 
ed a  weekly  one-hour  program  on 
the  station  describing  the  services 
and  activities  of  the  Legion  Posts 
in  the  Brooklyn  area,  highlighting 
their    assistance    to    veterans  of 

World  War  II. 

*  *  * 

Dayton  Welcome 

DEDICATED  to  Dayton  new- 
comers, Welcome  Wagon,  new  half- 
hour  program  heard  over  WING 
Dayton  is  sponsored  by  the  Journal- 
Herald  and  brings  talented  new 
residents  to  the  microphone.  Pro- 
gram has  presented  such  guests  as 
Mayor  Krebs,  an  Army  chaplain 
and  a  Merchant  Marine  captain 
just  back  from  the  Pacific.  Guests 
are  interviewed  and  given  prizes 
by  Dayton  merchants. 

*  *  * 

Historical  Dramas 
KASPER-GORDON  Inc.,  Boston, 
producer  of  syndicated  transcrip- 
tions, has  released  a  new  series 
of  five-minute  programs  titled 
Stand-By,  America,  telling  in  dra- 
matic form  how  America  has  met 
its  problems  in  the  past,  to  show 
how  the  nation  can  meet  the  prob- 
lems of  today.  There  are  225  pro- 
grams in  the  series. 

*  *  >:= 

Edible  Plants 

TALKS  ON  EDIBLE  wild  plants 
found  in  Canada  were  started  May 
1  as  a  weekly  topic  on  the  trans- 
Canada  network  of  CBC.  Wild 
greens,  fruits  and  herbs,  where 
they  can  be  found,  and  how  they 
should  be  prepared  for  food  are 
discussed  in  the  series.  CBC  has 
issued  a  folder  on  the  subject  in 
connection  with  the  broadcasts. 

♦ 

About  the  Zoo 
WORD  PICTURE  of  the  wonders 
to  be  found  at  the  Philadelphia  Zoo 
composed  a  new  weekly  program 
series  on  WIP  Philadelphia  called 
Trip  to  the  Zoo.  With  narration 
from  the  studios  and  sound  effects 
recorded  at  the  zoo,  program  is 
especially  designed  for  piping  to 
the  city's  schools. 
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YOU  MIGHT  LAND  AN  860-POUND  SWORDFISH 


BUT 


•YOU'LL  NEVER  LAND  WESTERN  MICHIGAN 
FROM  CHICAGO  OR  DETROIT! 


WKZO  has  the  AUDIENCE  in  Western  Michi- 
gan— an  audience  greater  than  that  of  all 
other  stations  COMBINED!  The  latest  Hooper 
Special  Report  (made  in  the  airtumn  of 
1943)  proved  WKZO's  outstanding  domi- 
nance not  only  in  its  primary  market,  but 
also  in  outlying  communities  of  Western 
Michigan.  Cities  and  towns  covered  in  this 
coincidental  area  study  were,  specifically, 
Kalamazoo,  Allegan,  Byron  Center,  Dorr, 
Martin,  Moline,  Otsego,  Plainwell  and  Way- 
land. 

Here  are  the  figures  for  9:00  A.M.  to  12 
Noon,  Monday  through  Friday: 

9:00  A.M.-12  NOON 

WKZO  45.8% 

STATION  B  13.9% 

SIX  OTHERS  35.4% 

MISC.  4.9% 


Every  time  you  go  out  for  swordfish,  there's  at  least 
a  sportsman's  chance  of  hitting  the  jackpot.  But  don't 
kid  yourself  that  you  have  even  a  Chinaman  s  chance 
of  hitting  the  sales  jackpot  in  all  Western  Michigan,  -with 
any  outside  station! 

It  can't  be  done — ever!  As  a  matter  of  fact,  there's  only 
one  station,  even  inside  Western  Michigan,  that  can  do 
the  job  for  you.  Take  a  look  at  the  "box"  at  the  left — 
then  get  in  touch  either  with  us,  or  with  F&P! 


W.  E.  S.  Tuker  did  it  on  April  28,  1940! 


WKZO 


5000  Watts 
590  KC 
CBS 


strongest  selling  force  in  Western  Michigan,  with  studios  in 

KALAMAZOO  and  GRAND  RAPIDS 

Owned  and  Operated  by  Fetzer  Broadcasting  Company 
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BALTIMORE:  A  GREAT 

STEEL-MIRACLE 


RUSTLESS  IRON  AND  STEEL  CORPORATIO 
ABOUT  ONE-FOURTH  OF  THE  NATION'S  STAIN 


In  the  last  three  years,  Rustless  has  tripled  its  output.  Today  its 
production  is  100%  for  war  —  shipbuilding,  automotive,  aviation. 
Tomorrow,  when  these  same  industries  have  turned  to  peacetime 


pursuits,  they  will  remain  Rustless  cu;  | 
lifted  on  stainless  steel,  new  markets  \  \ 
appliances  and  many  other  fields.  Ri  U 


ENTER  FOR  STAINLESS 

FUTURE 


Visions  of  the  wonders  of  the 
post-war  world  lay  heavy  em- 
phasis on  stainless  steel  and  the 
alloy  metals.  One  of  America's 
greatest  producers  of  stainless 
steel  is  Rustless  Iron  and  Steel  Corporation.  And  also  in  Balti- 
more are  Eastern  Rolling  Mills  and  Revere  Copper  and  Brass 
(operating  the  world's  largest  magnesium  sheet  and  strip  mill) 
—  so  Baltimore's  stake  in  alloy  metals  is  a  heavy  one. 

Yet  important  as  these  industries  are,  they  represent  only  one  of 
Baltimore's  more-than-a-hundred  diversified  industries-all 
expanding  steadily  and  healthily  to  make  Baltimore  the  fastest 
growing  big  city  in  the  East. 

Make  your  advertising  investment  in  one  of  America's  great  and 
growing  markets.  Baltimore's  Number  One  advertising  medium 
is  WBAL. 


[SUPPLIES 
S 


rs.  When  restrictions  are 
Ipen  in  architectural,  home 
(Is  is  in  Baltimore  to  stay. 


NATIONALLY  REPRESENTED  BY 
EDWARD  RETRY  &  CO.,  Inc. 


Radio's  Inspiration 

PERHAPS  unwittingly,  newspaperdom  paid 
a  high  tribute  to  radio  the  other  day.  The  Bu- 
reau of  Radio  Advertising  of  the  American 
Newspaper  Publishers  Assn.  announced  it 
would  employ  radio  "presentation"  methods 
in  seeking  to  woo  national  business  from  ra- 
dio, and  retrieve  its  status  as  top  national 
medium. 

It  was  only  a  few  years  ago  that  radio 
borrowed  generously  from  its  printed  word 
contemporary  in  selling  and  business  methods. 
For  radio  isn't  anything  more  than  "audible 
journalism" — an  electronic  printing  press  ac- 
celerated a  million-fold.  Then  too  many  news- 
papers regarded  radio  as  a  passing  novelty 
that  couldn't  last — but  a  few  wise  publishers 
stuck  to  it  and  had  occasion  to  see  the  radio 
tail  wag  the  newspaper  dog  in  the  dark  days 
of  depression. 

So  radio  doesn't  begrudge  newspaper  adop- 
tion of  radio  methods.  It's  a  real  compliment. 
Radio  has  been  a  dynamic  medium.  It  can 
stand  stiffer  competitive  bidding  for  national 
business,  if  it  has  to. 

Surveys — Government  and  public  alike — 
have  disclosed  a  ringing  fact:  radio  is  the  pri- 
mary news  medium.  It  isn't  the  most  com- 
plete and  doesn't  aspire  to  that  role.  The  news- 
paper, by  it's  very  nature,  isn't  as  fast.  But 
it  provides  a  printed  record,  whereas  present 
aural  radio  supplies  only  the  spoken  word. 
With  facsimile,  about  which  we  hear  all  too 
little,  it  will  be  different. 

Plenty  of  Business  for  Both 

Herbert  W.  Moloney,  vice-president  of  the 
American  Assn.  of  Newspaper  Representa- 
tives, told  the  ANPA  audience  that  it  is  "ade- 
quately prepared  for  the  media  battle  of  the 
post-war  years."  And  he  told  them  that  radio 
presentation  methods  are  being  employed. 

Radio  is  prepared  too.  Exhibit  A  is  the  job 
done  on  retail  department  store  advertising. 
Radio  went  in  with  the  facts  and  came  out 
with  the  business,  for  a  substantial  gain  in 
a  field  that  heretofore  was  practically  out  of 
reach.  The  fact  is  that  radio  originally  adopted 
newspaper  methods  of  selling,  improved  them, 
inveigled  newspaper  personnel  to  enter  radio, 
and  did  the  job.  So  the  newspapers,  in  adopt- 
ing radio  tactics,  really  are  readapting  a  vast- 
ly improved  version  of  their  own  business 
methods.  Again:  radio  is  but  an  extension  of 
the  newspaper. 

There's  plenty  of  national  business,  we  feel, 
for  both  newspapers  and  radio.  Magazines 
too.  For  the  post-war  era  will  open  up  vast 
new  opportunities  for  promotion.  Newspapers 
today  are  limited  by  paper  rationing.  Radio 
always  has  been  limited  by  the  clock — there 
are  only  so  many  waking  hours  of  the  day. 
Even  when-  there's  plenty  of  newsprint  and 
publications  can  add  as  many  pages  as  they 
need  for  news  and  advertising,  radio  still  will 
have  only  so  many  hours  to  sell. 

So,  radio  welcomes  the  inspired  newspaper 
competition  coming  up,  using  methods  in- 
spired by  radio. 


Take  It,  If  You  Can 

JIMMY  Petrillo  bounces,  gyrates,  thumbs  his 
nose  and  demands  additional  pounds  of  flesh. 
We  jump  with  joy  with  the  first  pale  semblance 
of  a  victory  over  the  vanishing  AFM  leader 
because  the  National  War  Labor  Board  tossed 
aside  his  "make-work"  strikes  at  WJJD  and 
KSTP. 

We  didn't  realize  'til  now  that  there's  an- 
other side  to  the  story — from  the  other  side. 
Maj.  Frank  E.  Pellegrin,  practical  broad- 
caster, now  with  the  Allied  Force  Headquar- 
ters in  the  Italian  theatre,  tells  it  from  some 
foxhole  or  smouldering  ruins  over  there.  Here's 
his  letter  to  us: 

Some  bits  of  news  filtering  over  here  make 
soldiers  so  mad  their  ears  flap !  One  of  these 
is  the  item  about  $90  per  week  for  able-bodied 
platter-turners,  Petrillo  model. 

Ninety  bucks  a  week  for  a  guy  to  sit  on 
his  platter  and  think  how  he  can  turn  the  scale 
up  to  a  hundred  and  twenty ! 

A  friend  from  the  States  writes  that  you 
all  are  burning  over  there  too — hot  enough,  I 
hope,  so  that  it  lights  a  fire  under  the  industry. 
He  asks  if  I  can  think  up  a  gadget  to  handle 
platter-turning  automatically.  I  can't,  but  if 
nobody  else  can  either,  here's  a  suggestion. 

A  lot  of  good  men  are  going  home  these 
days,  medically  discharged.  The  only  thing 
wrong  with  some  of  them  is  that  they  may 
have  a  leg  gone,  or  an  arm,  or  both  feet.  So 
although  they  can't  go  back  to  carpentering  or 
railroading  or  whatever  they  did  before,  they're 
very  much  okay  upstairs.  The  soldier  who 
could  take  a  complicated  Browning  Automatic 
apart  in  the  dark  and  put  it  back  together 
again  can  figure  out  the  intricacies,  I'm  sure, 
of  whether  the  platter  should  be  turned  to  the 
right  or  to  the  left. 

The  Veterans'  Administration  is  processing 
dozens  of  these  good  men  every  week.  There  is 
an  office  in  every  city.  I  think  radio  as  an 
industry  should  make  it  widely  known  that 
such  physically  disabled  veterans  have  first  shot 
at  any  radio  job  they  can  handle,  and  they 
can  handle  a  lot  tougher  ones  than  platter- 
turning.  It  wouldn't  hurt  the  industry  a  bit  to 
get  that  sort  of  reputation. 

If  Petrillo's  organization  is  too  tough  for  the 
industry,  and  if  (God  forbid)  that  kind  of  reg- 
imentation is  going  to  be  the  pattern  of  post- 
war America,  then  it's  pretty  obvious  that 
the  veterans'  organization  will  be  a  rather 
potent  outfit  too.  And  the  men  with  artificial 
arms,  legs  and  eyes,  and  men  who  come  to  the 
meetings  on  crutches  and  canes,  will  be  listened 
to  attentively  when  they  get  up  to  say  a  word. 

When  the  chips  are  down,  that  word  might 
well  be  in  favor  of  radio. 

If  any  broadcaster,  after  reading  this,  can 
restrain  himself  from  reaching  for  the  tele- 
phone and  calling  the  nearest  Veterans'  Ad- 
ministration Office,  he  lacks  the  stuff  of  which 
true  broadcasters  are  made. 

And  if  any  broadcaster  can  stomach  fur- 
ther capitulation  to  the  likes  of  Petrillo,  he 
deserves  the  fate  in  store  for  him. 


Price — Uncensored 

FOLKS  in  radio,  from  the  war's  beginning, 
have  felt  that  Byron  Price  deserved  a  medal 
for  the  job  he  had  done  in  devising  the  volun- 
tary censorship  code  for  radio.  He  got  it  the 
other  day  in  a  special  citation  from  the  Pulitzer 
Award  committee. 

In  these  columns  we've  mentioned  before 
what  might  have  happened  if  censorship  hadn't 
been  handled  judiciously.  There  hasn't  been  a 
single  seriously  untoward  incident.  Voluntarily 
censorship  has  worked  because  both  the  news- 
paper and  radio  codes  were  wisely  conceived 
and  administered.  There  has  been  no  bombast 
nor  bickering  of  the  kind  that  has  animated 
other  Government  agencies. 


THEODORE  ROOSEVELT  WELLS  CHURCH 

REPUBLICAN     committeemen,  looking 
for  a  man  to  handle  radio  for  the  pres- 
idential campaign,  agreed  he  must  be 
a  combination  radio    timebuyer,  pro- 
gram director,  production  man,  publicity  ex- 
pert and  platter  turner,  in  addition  to  know- 
ing "what  makes  Sammy  run"  in  politics. 

The  chorus  that  sang  out,  "Get  Ted 
Church"  was  inevitable. 

And  so  for  the  third  time,  Theodore  Roose- 
velt Wells  Church  is  the  radio  director  of 
the  Republican  National  Committee.  Inciden- 
tally, the  "Theodore  Roosevelt"  tag  has  long 
since  become  "Ted".  The  Roosevelt  part  was 
dropped  doubtless  around  the  time  of  Mr. 
Church's  first  Republican  campaign,  in  1936. 

Being  a  man  of  considerable  imagination, 
he  has  been  responsible  for  innovations  hailed 
by  broadcasters  as  some  of  the  most  original 
thinking  ever  to  enter  the  political  radio  pic- 
ture. One  of  these  untried  ideas  was  appointing 
an  agency  to  handle  time-buying. 

The  GOP  couldn't  have  selected  a  more 
dyed-in-the-wool  American  than  Ted  Church. 
His  grandmother  was  a  full-blooded  Chip- 
pewa Indian,  Rosalie  Le  Sage.  She  was  a  maid 
in  the  family  household,  "and  a  very  remark- 
able woman,"  according  to  her  grandson. 
Grandfather  must  have  agreed,  for  he  married 
her  despite  parental  disapproval,  and  moved 
to  isolated  Drummond  Island  in  northern 
Michigan,  bordering  Canada. 

Two  generations  of  Churches  were  raised 
on  Drummond.  Ted  Church  was  born  there, 
Nov.  3,  1901,  and  it  wasn't  until  he  was  13 
that  "father  bought  me  a  pair  of  shoes  and 
took  me  to  the  big  city".  The  boy  saw  his  first 
electric  lights,  telephones,  street  cars,  and  the 
early  radio  sets  in  Cleveland. 

Despite  the  seclusion  of  Drummond  Island, 
Ted  Church  had  been  in  touch  with  news 
of  the  world  through  his  school  teacher  mother 
and  a  father  who  was  a  fresh-water  sailor. 

He  went  to  grammar  school  and  to  West 
Technical  High  School.  The  1919  W.  T.  H.  S. 
class  ring  is  still  on  his  finger.  At  the  Case 
School  of  Applied  Science  he  was,  quote  "a 
complete  failure".  The  fact  that  he  was  work- 
ing on  the  side  as  a  Western  Union  mes- 
senger and  a  news  boy  probably  accounts  for 
his  impeded  school  progress. 

But  undaunted,  Ted  Church  enrolled  at 
the  U.  of  Michigan  and  stayed  there  a  year. 
Then  he  sold  more  papers,  and  eventually 
went  to  the  Cleveland  Illuminating  Co.,  where 
he  gained  some  useful  knowledge  about  cir- 
cuits and  voltage  and  technical  vernacular. 
"It  has  really  come  in  handy,"  he  says.  "I 
(Continued  on  page  38) 
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PIPE  DREAMS 

. . .  come  true 


In  working  with  the  designers  and  builders  of  Milwaukee's  Ultra- 
Modern  Radio  City,  WMFM  engineers  realized  the  tremendous 
challenge  facing  them.  Here  was  a  rare  opportunity  to  fully  exploit 
the  inherent  advantages  of  Frequency  Modulation  broadcasting. 

Careful,  deliberate  planning  went  so  far  as  developing  a  special  cus- 
tom built  organ.  The  acoustics,  the  elaborate  organ  chamber  (par- 
tially shown  above),  the  placement,  all  were  adapted  to  the  wide 
range  and  crystal  clear  tones  of  FM.  Even  the  special  organ  pipes 
were  a  product  of  research  .  .  .  literally  a  pipe  dream  come  true. 


Today  WMFM  listeners  are  reaping  the  benefits  of  this  planning. 
The  thousands  of  Wisconsin  families  that  regularly  enjoy  WMFM 
programs  are  absorbed  by  their  depth,  clarity  and  realism. 

However,  there  are  more  than  mechanical  reasons  for  WMFM  listen- 
er loyalty.  The  WMFM  schedule  is  a  balanced  menu  of  distinctive, 
quality  programs,  keyed  to  the  wants  and  needs  of  the  community. 


In  planning  your  fall  radio  campaigns,  include  WMFM  . 
America's  leading  FM  stations. 


one  of 


.  WMFM 
THE  dliLMKEE  J0UBHBL  fill  STATI0H 


Member  —  The  American  Network 
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Even  if  blindfolded 
smart  time  buyers 
would  point  to  KOA 
as  the  outstanding 
radio  time  buy  in 
the  Denver  Market. 


-  NtV. 

)  I 


They  know  that: 
Few  stations  in  the 
nation  can  equal 
KOA's  dominance  in: 

Power  (50,000  Watts) 

NBC  Programs 

(9  out  of  top  10) 

Coverage 

(Parts  of  7  states) 

Listener  Loyalty 

(69%) 

Dealer  Preference 

(68.8%) 


Our  Respects  to — 

(Continued  from  page  36) 
can  give  the  double  talk  right  back 
at  the  engineers.  And  it  was  good 
to  be  able  to  understand  what  was 
going  on,  and  help  iron  out  some 
kinks  when  engineers  set  up  the 
PA  system  and  the  radio  lines  in 
Convention  Hall  during  the  1940 
convention." 

While  at  the  Illuminating  Co., 
Ted  happened  to  overhear  a  con- 
versation from  an  open  tele- 
phone booth  in  a  cafe  one  night. 
A  man  was  vividly  describing  a 
murder  just  committed.  Ted  lis- 
tened with  both  ears.  Fascinated, 
he  turned  to  the  man  with  him 
and  asked,  "Who  is  he?"  He  found 
the  man  on  the  phone  was  a  news- 
paper reporter. 

"That's  for  me,"  Ted  Church 
decided  on  the  spot. 

With  CBS  in  Washington 

The  Cleveland  Press  was  the 
start  of  his  newspaper  career. 
From  there  he  worked  on  papers 
in  Chicago,  Youngstown,  Cincin- 
nati, New  York.  In  New  York  he 
joined  UP  and  in  1929  was  pro- 
moted to  the  Washington  office.  He 
prides  himself  on  holding  the  rec- 
ord for  consecutive  $5  raises  at 
UP.  In  nine  months  his  salary  rose 
painfully  from  $35  to  $55 — $5  at 
a  time. 

Ted  moved  from  UP  to  the  New 
York  Herald  Tribune  Washington 
bureau.  Then  in  May  1931  became 
Washington  director  of  publicity 
with  CBS.  He  worked  under  Harry 
C.  Butcher,  CBS  vice-president, 
now  Comdr.  Butcher,  and  in  Mr. 
Church's  opinion  "one  of  the  most 
able  broadcasters  in  the  country". 
Then  he  joined  the  Republican 
National  Committee  in  Chicago  as 
radio  director  for  the  1936  cam- 
paign. 

The  convention  behind  him,  Mr. 
Church  turned  back  to  radio, 
going  to  NBC  New  York  in  the 
Press  Section.  A  while  later  he 
went  to  the  Blue  publicity  dept., 
and  was  on  the  Magic  Key  pro- 
gram committee  of  RCA,  composed 
of  some  of  the  sharpest  minds  in 
broadcasting. 

His  work  with  the  Magic 
Key  convinced  Ted  Collins,  Kate 
Smith's  manager,  that  here  was  a 


man  with  original  ideas,  so  he 
asked  Ted  Church  to  work  with 
him  on  the  Kate  Smith  program. 
Abbott  &  Costello  was  one  of  the 
acts  he  "discovered"  for  the  show. 

Among  others  whom  Ted  Church 
has  started  on  a  radio  career  are 
Bob  Trout  and  Norman  Corwin. 
Corwin  inscribed  his  latest,  16  by 
Corwin,  with  a  message  on  the 
flyleaf,  "To  Ted  Church — another 
small  payment  on  a  debt". 

In  1938,  just  24  hours  after  he 
arrived  in  Washington  after  leav- 
ing his  position  with  Ted  Collins, 
Mr.  Church  received  another  call 
from  the  Republican  National 
Committee.  They  wanted  him  as 
radio  director  again.  He  went 
through  the  1938  and  1940  cam- 
paigns "winding  up  after  the  con- 
vention, for  the  first  time  in  the 
history  of  radio  and  politics  with 
all  bills  paid,"  he  says.  "I'm 
proud  of  that." 

Also  for  the  first  time,  a  na- 
tional advertising  agency  was 
utilized  for  the  campaign's  radio 
schedule.  Tom  Luckenbill  and  A. 
K.  Spencer  with  the  J.  Walter 
Thompson  Co.  handled  the  ac- 
count, working  closely  with  Mr. 
Church. 

Many  of  Ted  Church's  ideas — 
completely  new  to  the  political  use 
of  radio — never  had  a  chance  to 
get -into  action  during  the  1940 
campaign,  but  they  are  beginning 
to  see  the  light  now.  And  his  two 
past  campaigns  have  gained  for 
him  an  invaluable  experience  al- 
ready being  used  in  present  com- 
mittee plans. 

Has  Definite  Plans 

He  stayed  with  the  GOP  until 
Aug.  1,  1941,  when  Edward  R. 
Murrow,  CBS  London  correspond- 
ent requested  him  as  advisor  to  the 
BBC  for  its  North  American  Serv- 
ice. 

His  assignment  in  England 
completed,  the  versatile  Church  re- 
turned to  the  U.  S.  to  take  a  posi- 
tion with  the  Coordinator  of  Inter- 
American  Affairs,  as  radio  pro- 
gram director. 

Again  the  election  year  rose  its 
head,  and  with  it  came  the  request 
once  again  for  Ted  Church  to  head 


•NBC  Tale  of  412  Cities 


WE  Promotes  Collins 

D.  C.  COLLINS  on  May  1  assumed 
his  new  duties  as  manager  of  West- 
ern Electric's  Electrical  Research 
Products  Division.  He  formerly 
was  eastern  manager  of  the  firm. 
In  accepting  his  new  position, 
Mr.  Collins  stated  that  WE  en- 
gineering facilities  were  being 
devoted  to  development  of  equip- 
ment vital  to  the  war  effort 
and  at  the  end  of  hostilities  re- 
sults of  this  research  would  be 
turned  to  peacetime  manufacture 
beneficial  to  the  motion  picture  in- 
dustry. The  company  is  aware  of 
motion  picture  industry's  interest 
in  television  and  here  again  de- 
velopments during  wartime  should 
aid  materially  in  the  utilization 
of  television  and  in  its  adaptation 
to  the  entertainment  field,  he 
added. 


the  Republican  National  Commit- 
tee radio  division. 

Mr.  Church  is  approaching  this 
campaign  with  a  definite  plan.  The 
course  he  has  charted  includes, 
first,  use  of  an  agency  to  work 
with  the  committee.  Second,  he 
wants  program  information  cen- 
ters established  west  of  the  Mis- 
sissippi, perhaps  in  Denver  or 
Hollywood,  to  inform  those  voters 
of  the  who,  when  and  where  of 
political  speeches.  Third,  Mr. 
Church  has  mapped  a  network,  re- 
gional and  individual  station  cov- 
erage of  borderline  areas,  designed 
to  plug  hard  the  states  heretofore 
rather  evenly  divided  politically. 
Fourth,  for  the  "holes  in  network 
coverage",  he  plans  to  send  un- 
affiliated stations  records  of  im- 
portant political  events  that  could 
not  reach  the  location  otherwise. 

True  to  form,  it  was  a  political 
convention  that  brought  Ted 
Church  and  the  present  Mrs. 
Church  together.  She  is  the  former 
Margaret  Hedgcock,  whom  he 
met  at  Washington  GOP  head- 
quarters in  1938.  They  were  mar- 
ried in  St.  Petersburg,  Fla.  There 
are  two  young  Churches,  Jim 
Wells,  14,  by  a  former  marriage, 
and  Robert  Wells,  3,  all  living  at 
the  Church  home  near  Washing- 
ton. 

What  the  cards  hold  for  Ted 
Church  after  the  convention  winds 
up  is  a  matter  of  conjecture.  But 
sometime,  somewhere  there  will  in- 
evitably be  a  big  job  in  radio  for 
a  man  with  a  thoroughly  fresh 
approach,  an  open,  unafraid  mind 
that  enjoys  tackling  problems 
tried  and  rejected  by  others.  The 
man  for  that  job  is  Ted  Church. 
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PORTRAIT  OF  A  MAN  LISTENING  TO  WHN 

This  man  is  listening  to  WHN.  To  "Music  To  Read  By".  It's  late  .  .  . 
after  midnight  .  .  .  and,  relaxed  and  at  ease,  he  reads  with  the 
strains  of  soft,  soothing  music  as  a  background. 

For  a  full  hour  every  night,  recorded  soft  music  without  words  is 
the  program  WHN  has  specially  designed  for  its  listeners. .  ."Music 
To  Read  By." 

Because  "Music  To  Read  By"  is  so  popular  .  .  .  and  has  been  for 
over  7  years  .  .  .  the  Pulse  of  New  York  recently  made  a  special 
survey  from  midnight  to  1  A.M.  And  found:  29%  of  all  the  radio 
sets  turned  on  during  that  hour  are  tuned  to  1050  one  or  more  times 
each  week  .  .  .  more  than  to  any  other  station  (except  two,  to 
whom  we  humbly  bow). 

Yes,  "Music  To  Read  By"  will  soothe  the  brow  and  dissipate  the 
cares  of  the  right  sponsor! 

50,000  WATTS  IN  THE  NATION'S  No.  1  MARKET! 


WHN 

NEW  YORK 

1050 


50,000 


Represented  by 
RAMBEAU 


We're  noiv 

BASIC  BLUE! 

RESULTS  for 

Advertisers  Is 

the  ANSWER! 


For  Availabilities 

write,  wire  or  call 


NOTES 


J.  HAROLD  RYAN,  president  of 
the  NAB,  was  indisposed  last  week, 
and  has  cancelled  his  scheduled  ad- 
dress before  the  Institute  for  Edu- 
cation by  Radio  in  Columbus.  He  suf- 
fered a  mild  reeurrance  of  a  stomach 
ailment,  but  expected  to  return  to  his 
office  this  week. 

RALPH  HATCHER,  formerly  with 
the  Overseas  branch  of  OWI,  has 
joined  the  CBS  station  relations  de- 
partment and  will  operate  from  the 
Chicago  network  office.  Before  his  as- 
sociation with  the  OWI,  Mr.  Hatcher 
was  in  the  sales  and  sales  promotion 
departments  of  WTAR  Norfolk,  Va. 

MAURICE  M.  BOYD,  former  mana- 
ger of  the  NBC  Central  Division  local 
and  spot  sales  department,  has  been 
promoted  to  the  rank  of  major  in  the 
Army. 

HARLAND  OHDE,  resident  mana- 
ger of  KSJB  Jamestown,  N.D.,  for 
the  past  several  years,  has  been  ap- 
pointed vice-president  of  the  James- 
town Broadcasting  Co.,  licensee  of 
the  station. 

JAMES  D.  SHOUSE,  vice-president 
of  the  Crosbv  Corp.  and  the  gen- 
eral manager  "of  WLW-WSAI  Cin- 
cinnati, addressed  the  St.  Louis  Ad- 
vertisers' Club  on  May  2  on  "Brit- 
annia Rules  the  Waves,"  based  on 
observations  he  gathered  on  a  recent 
trip  to  Great  Britain. 

A.  L.  BUDLONG,  chief  of  the  Fre- 
quency Section,  U.  S.  Coast  Guard 
Communications,  on  May  2  was  pro- 
moted from  lieutenant  to  lieutenant 
commander  and  will  continue  at  head- 
quarters in  Washington.  On  leave  as 
assistant  secretary  of  the  American 
Radio  Relay  League,  Comdr.  Budlong 
was  commissioned  in  the  Coast  Guard 
Reserve   in    September  1942. 

ED  HALE,  formerly  of  the  Blue 
Network,  Chicago,  has  been  appointed 
to  the  sales  staff  of  WCKY  Cincin- 
nati. Mr.  Hale  is  a  native  of  Fort 
Wayne,  Ind. 

WILLIAM  HATTON,  former  man- 
ager of  the  telephone  division,  Fed- 
eral Tel.  and  Radio  Corp.,  has  been 
elected  vice-president  of  the  Interna- 
tional Standard  Electric  Corp.,  manu- 
facturing affiliate  of  IT&T. 

JIM  KEENAN,  WBBM  Chicago 
salesman,  is  the  father  of  a  boy. 


FROM  APPRENTICE  SEAMAN 
to  lieutenant  commander  super- 
vising assignments  of  gunners 
aboard  freighters,  tankers  and 
transports  in  two  years  is  the 
record  of  Clement  W.  Young  (r) 
former  commercial  manager  of 
KOWH  Omaha.  Comdr.  Young 
is  congratulated  on  his  promotion 
by  Comdr.  William  J.  Coakley. 


NEVILLE  MILLER,  former  presi- 
dent of  the  NAB,  is  understood  to 
have  rejected  proposals  that  he  run 
for  political  office  in  his  home  state 
of  Kentucky  in  the  forthcoming  elec- 
tions. A  former  mayor  of  Louisville, 
he  has  not  announced  future  plans. 
Mr.  Miller  still  maintains  his  resi- 
dence in  Washington. 

BYRON  PRICE,  Director  of  Cen- 
sorship, on  leave  from  his  post  as 
Executive  Director  of  the  Associated 
Press,  was  awarded  a  special  Pulit- 
zer citation  last  week  for  his  crea- 
tion and  administration  of  the  news- 
paper and  radio  voluntary  censorship 
codes.  There  were  no  awards  directly 
relating  to  radio. 

J.  KELLEY  SMITH,  WBBM  Chi- 
cago sales  manager,  is  the  father  of  a 
boy. 

ED  WOOD,  Mutual  general  sales 
manager,  last  Friday  addressed  the 
New  Orleans  Advertising  Club  on 
"What  Radio  Can  Do  for  New  Or- 
leans." 

IRWIN  A.  SHANE,  director  of  the 
Television  Workshop,  New  York  tele- 
vision program  producer,  has  been 
named  television  consultant  to  Ark- 
wright  Inc.,  New  York  syndicate 
serving  200  department  stores  for 
which  Mr.  Shane  will  interview 
equipment  manufacturers  on  the  vi- 
deo requirements  of  department 
stores. 


London  Censorship  Post 
Appointment  to  Manship 

APPOINTMENT  of  Charles  P. 
Manship  Sr.,  publisher  of  news- 
papers in  Baton  Rouge,  La.,  which 
own  WJBO  and  WBRL  (FM) ,  as 
London  representative  of  the  Office 
of  Censorship  was  announced  last 
Tuesday  by  Director  Byron  Price. 
Mr.  Manship,  who  takes  up  his 
duties  within  the  next  month,  suc- 
ceeds John  S.  Knight  of  the  Knight 
Newspapers,  who  has  returned  to 
active  management  of  his  prop- 
erties in  Akron,  Miami  and  De- 
troit, after  a  year's  service  with 
Censorship. 

Mr.  Manship,  63,  is  president 
of  the  Capital  City  Press,  which 
publishes  the  Baton  Rouge  (La.) 
Advocate  and  the  State-Times.  He 
is  a  former  president  of  the  South- 
ern Newspaper  Publishers  Assn. 
In  his  new  post  he  will  work  with 
the  British  Postal  and  Telegraphic 
Censorship  Dept.  and  with  the 
British  Ministry  of  Information, 
the  latter  on  press  and  radio 
censorship.  Mr.  Manship's  son, 
Charles  P.  Jr.,  manager  of  the 
radio  stations  for  the  last  two 
years,  has  been  on  active  duty 
with  the  Navy. 


GEORGE  C.  BIGGAR,  assistant  to 
the  vice-president  in  charge  of  em- 
ploye relations  of  WLW-WSAI  Cin- 
cinnati, has  been  accepted  as  a  mem- 
ber of  the  Twenty- Year  Club,  of 
which  H.  V.  Kaltenborn  is  founder. 
Mr.  Biggar  is  the  third  from  the 
Crosley  stations  to  be  admitted  to 
membership,  the  others  being  Powel 
Crosley  Jr.,  president  of  the  Crosley 
Corp.,  and  William  Stoess,  conductor 
of  the  WLW-WSAI  musical  staff. 

E.  E.  HILL,  managing  director  of 
WTAG  Worcester,  Mass.,  addressed 
a  post-war  forum  at  the  Worcester 
YMCA  May  1  on  "Future  Service 
and  Equipment  in  the  Radio  Field." 

CLYDE  F.  COOMBS,  vice-president 
and  general  manager  of  KARM  Fres- 
no, Cal.,  has  been  elected  president 
of  the  Fresno  Rotary  Club. 

J.  W.  DIETZ,  industrial  relations 
manager  of  Western  Electric  Co.'s 
manufacturing  department,  on  leave 
with  the  Government,  has  been 
awarded  an  honorary  degree  of  doctor 
of  engineering  by  Purdue  U.  "in  rec- 
ognition of  his  distinctive  leadership 
in  the  establishment  of  better  indus- 
trial relations  through  training,  super- 
vision and  mutual  understanding". 

GEORGE  D.  TONS,  division  mana- 
ger of  the  Andrew  Jergens  Co.,  Cin- 
cinnati, for  the  last  three  years,  has 
joined  the  sales  staff  of  KDKA  Pitts- 
burgh. He  succeeds  James  F.  Murray 
who  resigned  to  become  sales  promo- 
tion manager  of  WJZ  New  York. 


m  5000    WATTS    1330  KC 

^EVD 

ENGLISH  •  JEWISH  •  ITALIAN 

National  Advertisers  consider  WEVD 
a  "must"  to  cover  the  great  Metro- 
politan New  York  Market. 

Send  for  WHO'S  WHO  on  WEVD 
WEVD  —  117  West  46th  Street  New  York.  N.  Y. 
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LOUISVILLE,  KY. 

D.  E.  "Plug"  Kendrick 

President  and  General  Manager 

G.  F.  "Red"  Bauer 

Sales  Manager 
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A  wo  new  steps  forward  puts  WOW  still 
further  ahead  in  service  to  radio  listeners— 
and  advertisers: 


— ,^«T  V>ns 


Chicago  D»iy 


*  4.    first  station 

vision  License^  _thason; 


to  apply i0T  a 


.  in  this  area  x«  oit 
a  number  One  Chan  st.ng 
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can  lead- 


in 


television 


Both  of  these  are  FORWARD  STEPS 
which  show  the  alertness  of  WOW's 
management.  WOW  is  determined  to 
stay  "ahead  of  the  field". 


RADIO  STATION 

wow. 

OMAHA,  NEBRASKA 
590  KC  •  NBC  •  5000  WATTS 

Owner  and  Operator  of 

KODY  AT  NORTH  PLATTE 


JOHN    J.     GILLIN,     JR.,     PRES.    &     GEN'L.  MGR. 
JOHN    BLAIR    &     CO.;  REPRESENTATIVES 
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GORDON  LEWIS,  formerly  chief 
announcer  of  WHAI  Greenefield. 
Mass.,  is  now  musical  director  and 
news  editor  of  WKNE  Keene,  N.H. 
He  is  replaced  at  WHAI  by  Ross 
Miller.  Charles  Sehon,  formerly  with 
WHAI,  has  returned  to  the  station. 

BILL  MacDONALD,  farm  service 
editor  of  KFAB  Lincoln,  Neb.,  has 
been  elected  director  of  the  Nebraska 
Grain  Improvement  Assn.  for  the 
current  year. 

BOB  WATSON  and  Gordon  Stevens 
have  been  added  to  the  announcing 
staff  of  WSB  Atlanta.  , 

LEE  LEONARD,  formerly  of  WJW 
Cleveland,  has  recovered  from  a  throat 
operation  and  has  '  joined  the  an- 
nouncing staff  of  WFMJ  Youngs- 
town,  O.  . 

LUBA  DRAKE  of  KNX  Hollywood 
script  staff  and  Albert  Kurland, 
Coast  Guard,  were  married  April  23. 

MARIELLEN  NENZEL,  traffic 
manager  of  KOH  Reno,  Nev.,  has 
joined  the  WAVES  and  is  training 
at  Hunter  College,  New  York.  Fay 
Ball,  formerly  of  WIS  Columbia, 
S.  C.,  and  more  recently  of  Morse 
International,  New  York,  has  taken 
her  place. 

HILL  ARMFIELD,  new  to  radio, 
has  joined  KFBK  Sacramento,  Cal. 
as  announcer  on  the  midnight-dawn 
shift. 

JOE  KIRK,  writer  on  the  NBC 
Ahbott  &  Gostello  Shoic,  and  Marie 
Cristillo,  sister  of  Lou  Costello,  are 
to  be  married  June  21. 

MATHILDE  ERNESTINE,  free 
lance  publicity  and  continuity  writer, 
has  been  named  to  handle  publicity 
for  WIND  and  WJJD  Chicago. 

WILLIAM  BREWER,  NBC  Chica- 
go program  traffic  department  mem- 
ber, was  inducted  into  the  Army, 
April  28.  He  is  succeeded  by  Clarence 
Heider,  mail  and  messenger  super- 
visor at  NBC  Chicago. 

RUTH  FOXX,  of  the  program  de- 
partment, WFIL  Philadelphia,  and 
David  Sidney  Newburg,  technician  at 
RCA-Victor,  Camden,  N.  J.,  were  mar- 
ried last  week. 

PAUL  WARREN,  former  FM  an- 
nouncer in  Philadelphia,  has  been 
added  to  the  announcing  staff  of 
WI'EX. 

JEFF  SCOTT,  former  announcer  of 
WIP  Philadelphia,  enters  the  Marine 
Aviation  Ground  Service  May  13  as  a 
private. 

BILL  MARKWARD,  announcer  of 
WCAM  Camden,  N.  J.  and  radio  com- 
mentator for  thpPhiladelphia  Daily 
News  on  WPEN  Philadelphia,  has 
been  named  managing  director  of  the 
bureau  of  broadcasting  for  the  city- 
owned  WCAM,  in  Camden.  He  has 
been  with   the  station  nine  years. 

ALBERT  GROBE,  chief  announcer 
of  WQXR  New  York,  is  the  father 
of  a  boy. 

MALCOLM  CHILD,  announcer,  for- 
merly of  WLIB,  WBYN  Brooklyn 
and  WEVD  New  York,  is  now  with 
WQXR  New  York. 

DOROTHY  BAXTER,  former  editor 
of  Matam  Corp.'s  house  organ,  has 
joined  the  program  department  of 
WOR  New  York  as  continuity  accept- 
ance editor,  replacing  Charles  Drake, 
resigned. 


COMMEMORATING  COMPLE- 
TION of  20  years  of  broadcasting, 
Charles  P.  Shoffner,  (r)  farm  pro- 
gram director  of  WCAU  Philadel- 
phia, has  been  proclaimed  "dean 
of  farm  broadcasters"  by  officials 
of  U.  S.  Dept.  of  Agriculture.  Par- 
ticipating in  the  program  for  the 
occasion  are  (1  to  r)  :  Prof.  W. 
F.  Knowles,  Rutgers  U.  agricul- 
tural school  extension  service;  Dr. 
Leon  Levy,  president  of  WCAU. 


BRUCE  D.  EAGON,  former  WOAI 
San  Antonio  announcer,  is  a  new 
member  of  the  KRLD  Dallas  an- 
nouncing staff. 

LEWIS  NORDYKE,  former  farm 
and  news  announcer  of  KGNC  Ama- 
rillo,  Tex.,  has  been  appointed  asso- 
ciate editor  of  Country  Gentleman, 
Philadelphia. 

HARTLEY  SAMUELS,  formerly 
promotion  director  of  WHN  New 
York  and  previously  in  a  similar 
post  at  WOV  New  York,  has  joined 
NBC's  advertising  department  to 
handle  program  promotion. 

CECIL  BROWN,  Mutual-WOR  New 
York  news  commentator,  has  been 
made  an  honorary  member  of  the  Tin 
Fish  Club  by  the  U.S.  Maritime 
Service.  He  was  bombed  while  serv- 
ing as  war  correspondent  aboard  the 
Repulse. 

LT.  JOHNNIE  ANSPACHER,  for- 
mer night  editor  of  WOR  New  York, 
is  back  home  for  a  brief  furlough  after 
serving  on  the  Italian  front  and  in 
North  Africa.  He  was  commissioned 
in  the  field. 

JEFF  SPARKS,  former  announcer 
of  WABC  New  York,  is  conducting 
servicemen  on  sightseeing  tours  in 
Chungking  as  a  member  of  the  Amer- 
ican Red  Cross  staff. 

WELLS  F.  BRUEN  succeeds  Mar- 
garet Dodson  as  promotion  director 
of  WCKY  Cincinnati.  For  the  past 
two  years  in  the  branch  office  of  a 
Government  war  agency  in  Miami, 
Fla.,  Mr.  Bruen  was  formerly  asso- 
ciated wiath  Paramount  Theatres  in 
Miami,  engaged  in  publicity  and  ad- 
vertising work. 

DAISY  JOHNSON,  continuity  writer 
of  KOY  Phoenix,  has  resigned.  Her 
duties  have  been  assumed  by  Zerita 
Ecklund. 

NORMAN  BROKENSHIRE,  an- 
nouncer of  WBYN  Brooklyn,  last 
week  was  seriously  injured  as  result 
of  a  fall,  which  will  keep  him  in  the 
hospital  for  sometime. 

SEYMOUR  SEGAL,  program  direc- 
tor of  WNYC  New  York,  on  leave 
for  service  at  sea  with  the  Navy, 
has  been  promoted  from  lieutenant  to 
lieutenant  commander. 

BILL  STERN,  NBC  sports  director, 
and  Clem  McCarthy  will  broadcast 
on  May  20  and  May  27  the  Withers 
and  Coaching  Club  horse  races  from 
Belmont  Park,  New  York. 


DINNEEN  PALLBEARER 

Requiem  for  Boston  Prelate 
 Aired  on  Yankee  

JOSEPH  F.  DINNEEN,  WORL 
Boston  commentator,  was  one  of 
the  honorary  pallbearers  at  the 
funeral  of  the  prelate  of  the  Bos- 
ton Archdiocese,  His  Eminence, 
the  late  William  Cardinal  O'Con- 
nell.  Mr.  Dinneen  accompanied 
Cardinal  O'Connell^  on  several 
trips  to  Rome  and  wrote  the  book 
Pius  XII,  Pope  ojLtiPeace.  Spon- 
sored by  Royal  Cr*&wn  Cola,  Jo- 
seph Dinneen  is  on  WORL  five 
days  weekly,  5-5:15  p.  m. 

Services  for  the  late  Cardinal 
were  broadcast  on  WNAC  Boston 
and  the  full  Yankee  network. 
The  Rev.  Michael  J.  Ahern,  S.J., 
conductor  of  the  Catholic  Truth 
Period  under  Cardinal  O'ConnelPs 
direction  on  Yankee  for  15  years, 
was  narrator  of  the  Pontifical 
Requiem  Mass. 


ROY  DRUSHALL,  freelance  an- 
nouncer, has  joined  the  staff  of  the 
Blue,  Hollywood,  replacing  Walter 
Arnold,  now  in  the  Army.  Harry  Wal- 
strum,  formerly  chief  announcer  of 
KMTR  Hollywood,  is  with  the  Blue 
as  summer  relief  announcer. 

HELEN  BAUGHMAN,  member  of 
the  continuity  staff  of  WCAE  Pitts- 
burgh, has  enlisted  in  the  WAVES. 

WILLIAM  SOUDER,  former  WCCO 
Minneapolis  production  department 
transcription  chief,  has  joined  the  an- 
nouncing staff  of  the  station. 

GENE  NORMAN,  former  announcer 
of  KGO  San  Francisco,  has  joined 
KFWB  Hollywood. 

DOROTHY  OGDEN  has  resigned  as 
assistant  news  editor  of  WIP  Phil- 
adelphia. 

MILTON  BRAME,  former  radio  en- 
gineer, is  a  new  announcer  at  WHBQ 
Memphis.  Connie  Mathews  has  joined 
the  traffic  department,  succeeding 
Frances  Foss. 

GEORGE  CIROTTO,  former  sales- 
man and  farm  editor  for  KSAL  Sa- 
lina,  Kan.,  has  joined  the  announc- 
ing staff  of  KMBC  Kansas  City. 

WALDO  MAYO,  former  musical  di- 
rector for  WLIB  Brooklyn,  N.Y., 
has  returned  to  the  station  as  pro- 
gram editor  after  a  three  months  ill- 
ness. Eddy  Brown  is  the  new  musi- 
cal director. 

MARY  DALY,  stage-screen  and  radio 
actress,  has  been  appointed  program 
director  of  WINS  New  York. 


TO  MAKE  SURE  of  get- 
ting  the  audience  of  Nova 
Scotia's  most  thickly  pop- 
ulated area  it  is  hardly 
necessary  to  stress  the  fact 
that  the  station  is  

CHNS 

Halifax,  Nova  Scotia 

JOS.  WEED  8c  CO. 
350  Madison  Avenue,  New  York 
Representatives 


of  the  "heartland" 


m 

Utility  Co.  Airs 

2625  I 

Consecutive  Newscasts 


THAT'S  OUR  RECORD  for  one  satis- 
fied sponsor,  the  Peoples  Gas  and  Elec- 
tric Company.  Since  1937  listeners  have 
followed  its  "News  of  the  Nation"  each 
evening.  The  results  are  shown  by  friend- 
ly consumer  relations  .  .  .  and  increased 
sales.  KGLO  did  it  for  "Peoples  Gas" 
and  we  can  do  it  for  you.  Sign  up  now 
and  dip  into  the  responsive  and — 

Rich  "Pork  Barrel"  Market 

"Heartland"  farmers  are  working  and 
spending  towards  their  greatest  produc- 
tion year  .  .  .  while  thousands  of  work- 
ers are  steadily  employed  in  the  meat 
packing  plants,  hemp  mills,  corn  proces- 
sing, soybean  and  sugar  beet  plants.  All 
have  MORE  TO  SPEND  than  ever  before. 


■JlniAltKi 


■4JrM  MARKET 


5000  Watts  ■    F  1  300  K.C. 
MASON  CITY,  IOWA 

F.  C.  Eighmey,  Gen.  Mgr. 

CBS  Affiliate 

WEED  &  COMPANY,  Rep. 
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. . .  so  does  POTLUCK  PARTY! 


The  Billboard's  poll  of  radio  editors 
says,  "Dinah  Shore  is  radio's  leading 
female  vocalist"  .  .  .  Radio  Daily's  poll 
calls  her  the  favorite  female  singer 
of  popular  songs.  A  double-winner, 
every  Thursday  night,  she  captivates  a 
nation-wide  audience  of  sentimentalists 
—  millions  of  them — with  the  charm 
and  allure  of  her  flawless  voice. 

Flawless,  too,  is  her  show,  as  it  ripples 
from  song  to  laughter.  Equally  flawless  is 


Columbia's  Station 


the  smooth,  swift  KNX-CBS  production 
that  can  so  skillfully  translate  a  color- 
less program  blueprint  into  a  finished 
masterpiece  of  actual  showmanship. 

It's  the  same  KNX  experience  and 
skill,  the  same  subtle  KNX  handling, 
the  same  KNX  studio  facilities  and 
expert  engineering,  that  produce  the 
contrasting  and  totally  wacky  Potluck 
Party  heard  over  KNX  every  weekday 
afternoon.  Comedian  Jack  Bailey  strings 
a  group  of  participations  along  a  sput- 
tering fuse  of  high  jinks.  A  17-piece 
orchestra  plays  them  on  with  a  flourish. 
And  it  comes  out  fun  for  thousands  of 
Southern  California  housewives. 

They  listen.  They  buy.  Every  partici- 
pation gets  a  custom-made  build-up, 


for  All  Southern  California 


every  sponsor  sports  a  happy  smile. 
Talented  showmanship — the  KNX 
touch — does  it.  Plus  network  standards 
and  facilities  that  keep  Potluck  Party 
at  an  entertainment  peak.  Sometimes 
there's  a  Potluck  spot  open.  It  might  be 
wise  to  talk  now  with  us  or  Radio  Sales 
about  saving  the  next  one  for  you.  r 


LOS  ANGELES 
50,000  WATTS 


Represented  by  Radio  Sales,  the  SPOT  Broadcasting  Division  of  CBS 


"Billboards,  Car  Cards, 
Newspapers— everywhere 
you  look  in  Atlanta— 
you  see  WAGA!" 


REX  KRAFT,  former  sales  execu- 
tive of  NBC,  has  joined  the  executive 
staff  of  Roy  S.  Durstine  Inc.,  New 
York.  During  the  past  15  years  Mr. 
Kraft  has  been  on  the  advertising 
and  sales  staff  of  the  Crowell-Collier 
Publishing  Co.  and  the  McCall  Corp. 
in  New  York,  as  well  as  NBC. 

CARTER  -  OWENS  Adv.,  Kansas 
City,  has  been  named  by  the  War 
Manpower  Commission  as  volunteer 
task  force  agency  for  the  Greater 
Kansas  City  area. 

WILLIAM  J.  SHINE,  formerly  re- 
gional price  executive  for  the  Office 
of  Price  Administration,  New  York, 
is  a  new  account  executive  with  Ped- 
lar, Ryan  &  Lusk,  New  York. 

BLAISDELL  PENCIL  Co.,  Phil- 
adelphia, has  appointed  Richard  A. 
Foley  Adv.,  Philadelphia,  to  handle 
advertising  campaign  for  the  new 
'"Nick  and  Pool-'  paper  pencil,  and 
the  Ben  Franklin  line  of  wood  pen- 
cils. 

JOSEPH  ARMSTRONG,  formerly 
in  charge  of  the  creative  department" 
of  Wendell  P.  Colton  Co.,  New  York, 
has  joined  the  creative  staff  of  Mc- 
Cann-Ericksoii,  New  York. 

HEXRY  W.  DOYLE,  formerly  with 
the  Libby-Owens-Ford  Glass  Co.,  has 
joined  Dancer,  Fitzgerald  &  Sample, 
New  York,  in  an  executive  capacity. 

FREDERICK  H.  HENNING  has 
discontinued  his  San  Francisco  agen- 
cy and  has  joined  the  Garfield  & 
Guild  organization  as  vice-president. 


"Stand  12 y, 


rr 


THE  PROGRAM  EVERY 
AMERICAN  WANTS  TO 
HEAR! 

225   Transcribed  5-Minute 
Successful  Programs 

"Stand  By,  AMERICA"  is  a  new  slant  on  how 
everyday  folks  helped  to  build  this  mighty  nation. 
It's  the  story  of  AMERICA — told  in  the  powerful, 
action-packed  language  of  today.  It's  history  come 
to  life! 

• 

"Yes,  they  solved  their  problems,  then  —  just  as 
we  will  solve  our  problem,  now!  That's  the 
AMERICAN  WAY!  —  that's  the  RIGHT  way! 
STAND  BY  AMERICA  —  AND  AMERICA  WILL 
STAND  BY  YOU!" 

Write  or  Wire  for  Audition  Samples  and  Costs 

KASPER  -  GORDON,  INC. 

141  BOYLSTON  STREET  BOSTON 

One  of  the  Country's  Largest  Producers  and  Distributors  of  Successful  Syndicated 

Program* 


Mr.  Werner 


Werner  to  Consolidated 

JAMES  J.  WERNER,  has  been 
appointed  to  the  staff  of  Nebraska 
Consolidated  Mills  Co.,  Omaha,  in 
charge  of  adver- 
tising, promotion 
and  merchandis- 
ing of  packaged 
goods.  He  for- 
merly was  asso- 
ciated with  Mil- 
ler Cereal  Mills 
of  Omaha  for  14 
years,  where  he 
was  director  of 
advertising  and 
manager  of  the 
cereal  sales  department  until  the 
firm  was  purchased  by  the  Kellogg 
Co.  last  summer.  Mr.  Werner  con- 
tinued with  the  Kellogg  Co.,  assist- 
ing in  reorganization  work,  until 
leaving  to  join  Nebraska  Consoli- 
dated Mills  Co. 


WERTHEIM  ADV.  ASSOC.,  for- 
merly known  as  the  Edward  L.  Wer- 
theim  Adv.  Service  Agency,  has  moved 
from  151  W.  40  St.  to  11  W.  42 
St.,  New  York.  Telephone  number 
remains  Wisconsin  7-5978. 

RALEIGH  HAYDEN,  former  radio 
director  of  Mestro  &  Godoy,  Havana 
advertising  agency,  has  joined  the 
National  Export  Adv.  Service,  New 
York,  in  an  executive  capacity.  He 
will  handle  the  Carter  Products  Inc. 
and  the  Quaker  Oats  Co.  accounts. 

HOWARD  W.  CHENEY,  former 
advertising  and  sales  promotion  man- 
ager of  Lockheed  Aircraft  Corp., 
Burbank,  Cal.,  has  been  appointed  as- 
sistant to  R.  S.  Macmillan,  president 
of  Macmillan  Petroleum  Corp.,  Los 
Angeles. 

THE  NEW  LEADER,  New  York 
(publication),  has  appointed  Arthur 
Rosenberg  Co.,  New  York,  as  adver- 
tising representative.  Plans  are  said 
to  include  radio. 

RALPH  EKSTAM,  former  copy- 
writer of  Monroe  F.  Dreher  Inc.  and 
Young  &  Rubicam,  New  York,  has 
joined  the  copy  staff  of  J.  M.  Mathes 
Inc.,  New  York. 

RENE  PEPIN,  former  director  of  the 
merchandising  research  department  of 
the  new  products  of  Vic  Chemical 
Co.,  New  York,  has  been  appointed 
associate  director  of  research  of  Mc- 
Cann-Eriekson,  New  York. 


Coca  -  Cola  Advertising 
Under  Coste  Supervision 

FELIX  W.  COSTE,  vice-president 
and  New  York  regional  sales  man- 
ager of  the  fountain  sales  division, 
Coca-Cola  Co.,  Atlanta,  has  been 
named  vice-president  in  charge  of 
all  advertising  of  the  company  with 
headquarters  in  New  York.  Hunter 
Bell  continues  as  manager  of  the 
advertising  department,  with  head- 
quarters in  Atlanta.  Mr.  Coste  was 
associated  with  D'Arcy  Adv.  for  27 
years  before  joining  the  Coca-Cola 
Co.  in  September  1942.  At  that  time 
he  was  serving  as  vice-president 
in  charge  of  the  New  York  office  of 
the  agency. 


HUDSON  Pulp  &  Paper  Corp.,  New 
York  has  appointed  Duane  Jones  Co., 
New  York,  to  handle  advertising  for 
its  household  paper  products.  News- 
paper and  spot  radio  campaign  in  the 
eastern  seaboard  area  starts  around 
June  1.  Broadcasting  schedule  will 
consist  of  news  programs  on  stations 
in  New  York,  Philadelphia,  Baltimore 
and  Washington.  Firm  has  already 
signed  for  thrice-weekly  sponsorship 
of  Henry  Gladstone  on  WOR  New 
York. 

THORPE  E.  WRIGHT,  advertising 
executive  for  the  past  22  years  with 
Link  Belt  Co.,  Chicago,  has  joined 
the  copy  staff  of  Erwin,  Wasey  &  Co., 
Chicago. 

BOWMAN  KREER,  for  eight  years 
a  copywriter  with  J.  Walter  Thomp- 
son Co.,  Chicago,  and  agency  pro- 
ducer and  writer  for  the  past  two 
years  of  the  Blue  Network's  Break- 
fast Club  program,  reports  for  officer's 
training  as  a  lieutenant,  USMC,  with 
the  May  31  class  at  Quantico. 

HAROLD  W.  GARTHE,  former  ad- 
vertising manager  of  the  Cardox 
Corp.,  Chicago,  and  divisional  adver- 
tising sales  manager  of  Sears,  Roe- 
buck &  Co.,  Chicago,  has  joined 
Phil  Gordon  Adv.,  Chicago,  as  a 
market  analyst  and  copywriter. 

THE  SURETY  Adv.  Co.  has  moved 
to  232  Madison  Ave.  from  280  Madi- 
son Ave.,  New  York.  Telephone  num- 
ber remains  the  same,  Murray  Hill 
3-6336. 

L.  J.  DuMAHAUT  Adv.,  Detroit, 
has  moved  its  offices  to  1816  David 
Stott  Bldg.,  Detroit. 

ARTHUR  BRASHEARS,  formerly 
of  the  Bureau  of  Advertising,  ANPA, 
has  joined  Walter  M.  Swertfager  Co., 
New  York,  in  an  executive  capacity. 

TREESWEET  PRODUCTS  Co., 
Santa  Ana,  Cal.  (canned  grapefruit 
juice),  has  appointed  Erwin,  Wasey 
&  Co.,  San  Francisco,  to  handle  its 
advertising. 

JOHN  H.  SHELDON,  former  assist- 
ant advertising  manager  of  Hiram 
Walker  Inc.,  Detroit,  has  joined  the 
copy  department  of  Geyer,  Cornell 
&  Newell,  New  York. 


Friendly,  persuasive  per- 
sonalities, plus  enter- 
tainment and  service 
geared  to  this  six-state 
area  GET  RESULTS! 


Represented  Nationally  by  HEADLEY-REED  CO. 


WIBWT'EVTCo4aKA 
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An  all-star  cast  of  newscast- 
ers and  commentators!  Roy 
Neal,  Bob  Knox  and  Fred 
Knight,  hitting  the  air  with 
Associated  Press  Dispatches 
14  times  a  day — including 
a  solid  hour  of  news,  the 
Radio  Newsreel  of  the  Air, 
seven  nights  a  week  from  1  1 
P.M.  'til  Midnight!  And  ra- 
dio's Town  Crier,  Ham  Dal- 
ton  with  his  forthright,  in- 
telligent analysis  of  the 
news. 


Doug  Arthur's  Danceland 
Programs  are  tops  with  Phi  I  - 
adelphians— and  this  Plat- 
ter Jockey  "De  Luxe"  has 
the  biggest  following  in 
town  by  a  country  mile.  Eric 
Wilkinson  and  his  Musicians, 
too,  keep  the  airways  busy 
with  tuneful  offerings  all 
through  the  day  and  eve- 
ning. 


Star-studded  sportscasting!  Byrum  Saam  doing  play-by- 
play of  the  A's  and  Phillies  home  games  from  Shibe 
Park.  Sam  Taub  covering  big  time  boxing.  And  Franny 
Murray,  the  only  sportscaster  in  Philadelphia  who  has 
actively  participated  in  Professional  and  Collegiate 
Football  and  Basketball  (he's  a  former  Ail-American 
from  the  University  of  Pennsylvania,) — and  who  has 
been  active  in  baseball  and  track  and  field  events. 
Philadelphia  sportswriters  rate  him  "tops" — Red  Smith 
of  the  Philadelphia  Record  writes,  "Franny  Murray's 
broadcasts  .  .  .  constitute  one  of  the  finest  jobs  of  sports 
reporting  this  town  has  enjoyed." 


In  short — WIBG  knows  what  listeners  want,  and  WIBG  sees  that  they  get  it. 
Result — listeners  stay  tuned  to  WIBG  and  respond  to  WIBG's  Advertising 
Messages.  Try  it  for  your  client — see  how  Radio's  "Big  3"  does  a  selling  job 
at  WIBG— the  All-Star  Station! 


SPOT  SALES,  INC. 


WIBG 


10.000  WATTS  •  990  KILOCYCLES 


NATIONAL  REPRESENTATIVES 
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Miss  Kathryn  Hardig 
Ralph  H.  Jones  Co. 
Cincinnati,  Ohio 

Dear  Kathryn: 

Kids  are  playing  marbles  .  .  .  girls 
are  skipping  rope  .  .  .  birds  are  build- 
ing nests  .  .  .  city  folks  are  planting 
gardens!  It's 
e  isy  to  8  e  e 
that  spring 
has  come  to 
Charleston. 
4  n  d  with 
those  kind  of 
goings-on,  who 
lonnts  to  talk 
abo  ut  radio! 

I  know  a 
spot  where  a 
little  stream 
gurgles  and 
twists  around 
the  mountain. 
It's  as  pretty 
as  a  picture, 
and  they  say 
it's  good  for 
trout.  Guess 
I'll  substitute 
my  broom  with 
a  rod  and  reel 
and  head  for 
it  right  now. 
Sorry  I 
haven't  time 
to  talk  about 
this  station, 
but  then  that's 
what  we've 
got  the  Bran- 
ham  boys  for. 

Regards, 
yours, 
Algy 


WCHS 

Charleston,  W.  Va. 


JOHN  REBER,  vice-president  in 
charge  of  radio  for  J.  Walter  Thomp- 
son Co.,  New  York,  currently  is  in 
Hollywood  to  look  over  possible  net- 
work summer  replacement  shows  for 
clients  of  that  agency. 

ROSSER  REEVES  and  Clinton  Fer- 
ris, of  the  copy  department  of  Ted 
Bates  Inc.,  New  York,  have  been 
elected  vice-presidents. 

EDWIN  P.  GERTH,  president  of 
Gerth-Pacific  Adv.,  San  Francisco 
and  Los  Angeles,  has  been  appointed 
lecturer  in  journalism  at  Stanford  TJ. 
for  the  spring  quarter.  Mr.  Gerth 
has  charge  of  the  course,  "Proce- 
dures in  Advertising". 

ALFRED  ROONEY,  formerly  asso- 
ciated with  New  York  and  Washing- 
ton advertising  agencies  and  more 
recently  with  the  War  Production 
Board,  has  joined  Dan  B.  Miner  Co., 
Los  Angeles,  as  account  executive. 

JEAN  PHILLIPS,  radio  timebuyer 
of  Dan  B.  Miner  Co.,  Los  Angeles, 
has  resigned  to  freelance  as  writer. 
Dolly  Parisia.  formerly  in  the  Los 
Angeles  Red  Cross  military  and  naval 
welfare  service  department,  has  taken 
over  the  agency  assignment. 

EARL  SHAW  Jr.  has  joined  the 
copy  and  production  department  of 
Darwin  H.  Clark  Adv.,  Los  Angeles. 

LT.  BURNS  LEE,  formerly  in  the 
publicity  department  of  Benton  & 
Bowles,  New  York,  has  been  assigned 
as  public  relations  officer  with  the 
Fifth  Marine  division  and  currently 
is  in  training  at  Camp  Pendleton, 
Cal. 

TOM  J.  MONTGOMERY,  formerly 
account  executive  with  Byrne  Adv., 
Chicago,  has  joined  Ross  Llewellyn 
Co.,  Chicago,  in  the  same  capacity. 


A  50,000  watt  audience 
at  a  250  watt  rate 


C.  E.  HOOPER 


5-MONTH 
RECORD 
TO  Bt 
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of! 


MORNING  INDEX 
MON.  THRU  FRI. 
8:00  -  12:00  A.M. 

A 

WGRC 

B 

C 

13.0 

26.5 

34.3 

25.4 

AFTERNOON  INDEX 
MON.  THRU  FRI. 
12:00  -  6:00  P.M. 

A 

WGRC, 

8 

C 

29.4 

32.1 

21.4 

15.5 

SUM.  THRU  SAT. 
EVENING  iNDEX 
6-.00  -  10:00  P.M. 

A 

WGRC 

B 

C 

41.7 

12.6 

35.5 

8.7 

IN  THE  TAPROOM  of  the  Wiedemann  Brewery,  Newport,  Ky.,  officials 
of  the  brewng  company  entertained  executives  of  WLW  Cincinnati  and 
Strauchen  &  McKim  Adv.,  Cincinnati  agency  servicing  the  account,  in 
celebration  of  four  years  of  Wiedemann  spot  announcements  on  WLW. 
Celebrants  are  (1  to  r)  :  Harry  Mason  Smith,  WLW  general  sales  man- 
ager; Gordon  F.  McKim  Jr.,  partner  in  Strauchen  &  M'cKim;  Ardeane 
Heiskell,  agency  radio  director;  Tracy  Balcom  Jr.,  president,  Wiede- 
mann Brewing  Co.  and  host;  James  E.  Wiedemann  sales  manager; 
Rose  Rennekamp,  advertising  manager;  E.  R.  Strauchen  Agency,  partner. 


Carroll's  Duties  Grow 

CARROLL  CARROLL,  chief  writ- 
er of  J.  Walter  Thompson  Co.  of 
Kraft  Music  Hall  and  Bob  Crosby 
&  Co.,  on  NBC  stations,  has  been 
given  additional  duties  of  editorial 
supervisor  of  all  programs  pro- 
duced by  that  agency  in  Hollywood, 
according  to  Daniel  Danker,  vice- 
president.  Production  of  the  two 
shows  has  been  split,  Bob  Brewster 
continuing  to  produce  Kraft  Music 
Hall  and  Al  Rinker  assigned  to 
Bob  Crosby  &  Co.  (Old  Gold  cigar- 
ettes). 


Chernow  Open  Agency 

SAM  CHERNOW  has  resigned  as 
vice-president  and  account  execu- 
tive of  Lester  Harrison  Assoc., 
New  York,  to  set  up  his  own 
agency  The  Chernow  Co.,  in  the 
Empire  State  Building,  New  York. 
Irving  Weisfeld,  spacebuyer  and 
production  manager  of  Lester  Har- 
rison Assoc.,  serves  in  a  similar 
capacity  with  the  new  agency, 
which  will  specialize  in  the  wom- 
en's fashion  field.  Firm  is  said  to 
be  "radio-minded". 


JEAN  SACKS,  formerly  fashion  ad- 
vertising manager  of  Famous-Barr 
Co.,  St.  Louis,  has  been  appointed 
fashion  account  executive  of  Olian 
Adv.,  St.  Louis. 

DAVID  CATTON,  formerly  of  the 
production  staff  of  CBR  Vancouver, 
has  joined  Cockfield  Brown  &  Co., 
Vancouver,  as  radio  director. 


WTCN,  Minneapolis,  Minnesota 

.  .  .  consider  AP  the  finest  radio 
news  service  in  the  country. 

Clifford  J.  Rian, 
Promotion  Manager 


LEWIS  LODIN,  former  head  of  the 
copy  staff  of  Brisacher,  Van  Norden 
&  Staff,  New  York,  is  a  new  member 
of  Benton  &  Bowles.  New  York,  copy 
staff. 

LT.  LEWIS  (Pat)  PATTERSON, 
former  West  Coast  publicity  di- 
rector of  Benton  &  Bowles  and  now 
in  the  Army,  is  currently  stationed 
in  the  Burma  war  theatre. 

MAJ.  FRANK  HEALEY,  former 
Hollywood  talent  agent,  following 
honorable  medical  discharge  from  the 
Army  has  resumed  his  radio  activi- 
ties, concentrating  on  packaged  shows. 

JAMES  FLEMING,  former  account 
executive  of  Pedlar,  Ryan  &  Lusk, 
New  York,  has  joined  Compton  Adv., 
New  York  as  account  executive.  Mr. 
Fleming  replaces  Seaward  Woodard 
who  left  to  enter  the  armed  forces. 

LOUISE  RUSCH,  formerly  with  Spie- 
gel Inc.,  Chicago,  has  joined  the  copy 
staff  of  Neal  Adv.,  Chicago. 

C.  R.  CARYL,  formerly  with  the 
Chemicals  Bureau  of  the  War  Pro- 
duction Board,  has  joined  the  crea- 
tive staff  of  Fuller  &  Smith  &  Ross, 
New  York. 

LT.  COL.  TOM  LEWIS  of  the  Armed 
Forces  Radio  Services,  Hollywood, 
and  formerly  vice-president  of  Young 
&  Rubicam,  has  arrived  in  England. 

JACK  GALE,  West  Coast  radio  di- 
rector of  Buchanan  &  Co.,  Los  An- 
geles, and  Annie  Laura  Fagin  were 
married  April  30. 

TOM  EVERETT  has  resigned  as  ra- 
dio supervisor  of  Young  &  Rubicam, 
New  York. 


790KC 


KFQP 


IOOO  w 


ALASKA  BROADCASTING  CO. 


342  Madison  Ave.,  N.  Y.  C. 


BURN-SMITH  'National  Representatives 


available  through 

PRESS  ASSOCIATION,  inc. 

50  Rockefeller  Plaza 
New  York,  N.  Y. 
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well,  just  a  little! 


Sure,  KYA  is  proud  of  ihe  Oscar  of  Radio,  presented  by  ihe 
George  Foster  Peabody  Radio  Awards  Commiliee  for  "ihe  local 
siaiion  which  made  an  outstanding  contribution  to  ihe  welfare  of 
the  community  the  station  serves."  The  award-winning  program, 
"Calling  Longshoremen,"  is  a  broadcast  of  work  assignments  to 
some  8,000  men  who  load  ihe  war-bound  convoys  and  enables 
them,  according  to  ihe  Army,  Navy,  and  Pacific  Coast  Maritime 
Industry  Board,  to  deliver  supplies  to  our  boys  a  few  days  sooner. 


a  t  id  DCQ^cA  i£  eiiJjji  llij  fizmuL 

\  — ^ 


based  on  a  survey  conducted  just  two 
months  after  inauguration  of  the  KYA- 
CHRONICLE  TIME-CLOCKED  NEWS.  A 

six-man  news  department,  every  major 
news  service,  and  the  entire  local  reporting 
staff  of  one  of  ihe  nation's  great  newspapers 
(The  San  Francisco  Chronicle)  keep  ihe  Bay 
Area  informed.  The  listening  audience  is 
told  when  ihe  important  news  stories  arrive 
—thus  "time-clocked"— fulfilling  the  slogan 
Get  it  first  and  get  it  right. 


In  response  to  the  question, 
"What  radio  stations  do  you  most 
frequently  listen  to  for  NEWS 
reports?" 

Station  A...  first  network 

Station  B  ....second  ...  network 

Station  C... third  network 

STATION  KYA -  fourth 

Station  D  fifth  network 

Followed  by  Stations  E, 
F,  G,  H,  I— all  in  the 
Bay  Area. 


KYA  m  six 

TIMES  MORS. 


So°o  to.'  • 

""">  vtrj, 


SEE  SPOT  SALES,  INC.,  FOR  FURTHER  INFORMATION  ON  KYA— N.       CHICAGO,  H  L.  A, 
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AIR  express  is  a  3-mile-a-minute  conveyor  belt 
II  between  your  plant  and  consignee.  Use  it 
efficiently!  When  shipments  are  ready,  call  for  a 
pick-up ...  right  then!  If  you  wait  for  routine  end- 
of-day  pick-up,  you  let  a  lot  of  planes  go  by  that 
might  be  speeding  your  shipment  to  its  desti- 
nation. Remember:  the  secret  of  earliest 
possible  delivery  is  earliest  possible 
shipment! 

i 

A  Money-Saving, 
High-Speed  Wartime  Tool 
For  Every  Business 


As  a  result  of  increased  efficiency  developed  to  meet  wartime 
demands,  rates  have  been  reduced.  Shippers  nationwide  are 
now  saving  an  average  of  more  than  10%  on  Air  Express 
charges.  And  Air  Express  schedules  are  based  on  "hours", 
not  days  and  weeks  —  with  3-mile-a-minute  service  direct  to 
hundreds  of  U.S.  cities  and  scores  of  foreign  countries. 

WRITE  TODAY  for  "Vision  Unlimited"— an  informative  booklet 
that  will  stimulate  the  thinking  of  every  executive.  Dept.  PR-5, 
Railway  Express  Agency,  230  Park  Ave.,  New  York  17,  N.  Y. 


CONVENTIONS 

AND  GROUP  MEETINGS 


National  Assn.  of  Broadcasters,  Board 
Meeting— May  8-10,  Hotel  Statler,  Wash- 
ington, D.  C. 

Assn.  for  Education  by  Radio,  Indiana 
Chapter  meeting — May  11,  Indiana  War 
Memorial   Bldg.,  Indianapolis. 

Proprietary  Assn.  of  America — May  15-17, 
Biltmore  Hotel,  New  York. 

Advertising  Federation  of  America,  War 
Advertising  Conference — scheduled  for 
June  4-7  in  Chicago,  postponed  indefi- 
nitely due  to  travel  conditions. 

American  Federation  of  Musicians,  48th 
Annual  Convention — June  5,  Stevens 
Hotel,  Chicago. 

National  Industrial  Advertisers  Assn., 
Eastern  Regional  Conference — June  5-6, 
Hotel  Claridge,  Atlantic  City. 

Radio  Mfrs.  Assn.  war  production  con- 
ference— June  6-7,  Stevens  Hotel,  Chi- 
cago. 

Public  Utilities  Advertising  Assn.,  AFA 
affiliate — June  6-8,  Palmer  House,  Chi- 
cago. 

Grocery  Manufacturers  of  America — June 
14-15,  Waldorf-Astoria,  New  York. 

Republican  National  Convention — Chicago 
Stadium,  June  26,  Chicago. 

Democratic  National  Convention — Chicago 
Stadium,   July  26,  Chicago. 

National  Assn.  of  Broadcasters,  Annual 
Meeting— Aug.  29-31,  Palmer  House,  Chi- 
cago. 


Isbrandtsen  Operates 
Ships  for  Government 

Editor,  Broadcasting  : 

We  have  read  with  surprise  a  re- 
cent news  story  in  your  magazine 
[April  3]  entitled  "Isbrandtsen  Plans 
Retail  Food  Line.  ExSteamship  Co. 
Promoting  in  Radio  and  Newspa- 
pers." 

The  writer  doesn't  know  where  you 
obtained  this  information  but  wishes 
to  correct  the  erroneous  impression 
that  the  Isbrandtsen  Steamship  Com- 
pany, Inc.  is  an  ex-steamship  com- 
pany for  conditions  are  quite  the  con- 
trary. The  Isbrandtsen  Steamship 
Company  like  other  steamship  com- 
panies are  operating  their  ships  for 
the  United  States  Government  for 
the  duration  of  the  war. 

Our  client  has  asked  us  to  inform 
you  that  they  would  appreciate  a 
statement  in  a  future  edition  of  your 
magazine  to  the  effect  that  they  are 
definitely  not  an  ex-steamship  com- 
pany. The  extension  of  the  company's 
interest  in  the  line  of  food  products 
is  an  entirely  separate  undertaking 
and  after  the  war  is  over  the  company 
again  will  operate  their  fleet  of  ships 
to  all  parts  of  the  world  as  they 
have  done  previous  to  the  present 
emergency. 

Yours  very  truly, 
Porter  F.  Leach, 

Vice-President, 
Cowan  &  Dengler,  Inc. 


Phone  RAILWAY  EXPRESS  AGENCY,  AIR  EXPRESS  DIVISION 
Representing  the  AIRLINES  of  the  United  States 


*  A  Preferred  Market 

April  SALES  MANAGEMENT 

WFMJ 


YOUNGSTOWN,  OHIO 


28 


TH  U.  S.  METROPOLITAN 
DISTRICT 


MORE  LISTENERS 
PER  DOLLAR 

ASK 
HEADLEY-REED 

New    York  -  Chicago  -  Detroit 
Atlanta  -  San  Francisco 


SLICK  CHICK  TRICK  is  this  pro- 
motion idea  being  recorded  by  Ber- 
nie  Shaw,  WPAT  Paterson,  N.  J. 
account  executive.  Car  dealer 
using  the  "Check  with  Chick" 
slogan  has  increased  his  business 
volume  over  400%  in  the  last  year 
by  using  WPAT  as  his  only  ad- 
vertising medium.  Business  was 
placed  direct  by  the  sponsor. 


COAST  LISTENING 
SHOWS  SLIGHT  DROP 

AVERAGE  daytime  and  evening 
program  ratings,  and  sets-in-use 
figures  revealed  in  the  Pacific  Net- 
work Hooper  ratings  for  the  Feb- 
ruary-March period  show  a  drop 
of  from  1  to  .4  from  the  preced- 
ing report  and  from  last  year's 
data  for  a  similar  period.  Average 
evening  program  rating  of  9.5  is 
down  0.6  from  the  last  report, 
down  1  from  a  year  ago,  while 
average  daytime  program  rating  is 
3.9,  down  0.3  from  last  report, 
down  0.5  from  a  year  ago. 

Average  evening  sets-in-use  fig- 
ure is  33.7,  down  0.4  from  last  re- 
port, down  1.3  from  a  year  ago, 
and  the  comparable  daytime  rat- 
ing is  14.1,  or  0.6  less  than  the  last 
report,  and  a  decrease  of  0.5  from 
a  year  ago.  Average  evening  avail- 
able audience  is  78.3,  up  1.6  from 
the  last  report,  down  0.6  from  a 
year  ago.  Comparable  daytime  fig- 
ure is  65.9,  down  0.9  from  the  last 
report,  and  down  1.8  from  a  year 
ago. 

Bob  Hope  heads  the  list  of  "Top 
Ten"  network  programs  heard  on 
the  Pacific  Coast.  Red  Skelton 
ranks  second  and  Fibber  McGee  & 
Molly  third,  followed  by  Frank 
Morgan  -  Fanny  Brice,  Aldrich 
Family,  Radio  Theatre,  Ellery 
Queen,  Abbott  &  Costello,  Charlie 
McCarthy  and  Take  It  or  Leave  11. 


TIMES  SQUARE  MOTORS,  New 
York,  used  ear  dealers,  have  started 
a  half-hour  Monday  through  Satur- 
day musical  program  on  WBYN 
Brooklyn.  Business  placed  direct. 
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Yes!  It  actually  happens.  Canadian  families  are  now  hearing  the  voices  of 
their  own  loved  ones  on  the  battlefronts,  thanks  to  a  program  service 
originated  by  the  Overseas  News  Service  of  CBC.  This  enterprising  and 
much  appreciated  service  consists  of  recordings  made  right  on  the  scene 
of  battle,  the  actual  sounds  of  battle  forming  a  terrible  background.  The 
recordings  are  rushed  to  Algiers,  short-waved  either  via  London  or  direct 
to  Ottawa,  where  they  are  re-recorded,  and  sent  out  over  the  CBC  leased 
lines.  All  this  is  made  possible  by  the  use  of  PRESTO  Recording  Equip- 
ment, which  is  used  throughout  the  Canadian  Broadcasting  Corporation. 


Presto  Recording  Corporation,  New  York  19,  N.  Y.,  U.  S.  A. 

World's  Largest  Manufacturers  of  Instantaneous  Sound  Recording  Equipment  and  Dizcs 


Right  on  the  field  of  battle  is  the  CBC  truck  with 
its  Presto  recorder  taking  down  the  sounds  of 
battle,  the  words  of  Canadian  men  doing  the 
fighting. .  . 


.  .  .Transmitted  by  shortwaveto  BBC  in  London, 
the  broadcast  is  re-recorded  on  one  of  the  fifty 
complete  Presto  recording  installations  in  the 
British  Isles  . .. 


.  .  .  Short-waved  again,  this  time  to  CBC  in 
Ottawa,  the  battle-recorded  broadcast  is  then 
sent  over  wire  lines  to  the  stations  on  the  CBC 
networks  across  the  Dominion. 
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STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


KFI  Los  Angeles 

Los  Angeles  Railway  Corp.,  Los  Angeles 
(public  service),  2  sp  weekly,  13  weeks, 
thru  Smith  &  Bull  Adv.,   Los  Angeles. 

Helms  Bakeries,  Los  Angeles  (bakery 
goods),  41  ta,  thru  Dana  Jones  Co.,  Los 
Angeles. 

J.  W.  Landenberger  &  Co.,  Philadelphia 
(footlets),  3  sp  weekly,  thru  La  Porte 
&   Austin   Inc.,   New  York. 

Pure  Food  Co.,  Mamaroneck,  N.  Y.  (Herb- 
Ox),  3  sp  weekly,  13  weeks,  thru  J.  M. 
Mathes  Inc..  New  York. 

Southern  Pacific  Co.,  San  Francisco  (em- 
ployment), 2  so,  3  sp  weekly,  13  weeks, 
thru  Foote,  Cone  &  Belding,  Los  An- 
geles. 

Santa  Fe  Railway,  Chicago  (employment) , 
5  sa  weekly,  13  weeks,  thru  Leo  Burnett 
Co.,  Chicago. 

Lambert  Pharmacal  Co.,  St.  Louis  (Lis- 
terine  toothpaste),  5  sp  weekly,  13  weeks, 
thru  Lambert  &  Feasley,   New  York. 

Langendorf  United  Bakeries,  San  Fran- 
cisco (bakery  products),  ta  weekly,  47 
weeks,  thru  Pacific  Coast  Adv.,  San 
Francisco. 

WKZO  Kalamazoo-Grand  Rapids 

American  Chicle  Co.,  Long  Island  City,  N. 
Y.  (Beeman's  Pepsin  Gum),  3  ta  weekly, 
13  weeks,  thru  Grant  Adv.  Co.,  N.  Y. 

Borden's  Farm  Products,  New  York  (live- 
stock and  poultry  prescriptions) ,  5  ta 
weekly,  13  weeks,  thru  Campbell-Sanford, 
N.  Y. 

Casite  Corp.,  Hastings,  Mich,  (auto  lubri- 
cant), 6  ta  weekly,  thru  Keeling  &  Co, 
Indianapolis. 

WQXR  New  York 

Joseph  Martinson  &  Co..  New  York  (cof- 
fee), ne  weekly,  13.  weeks,  thru  Al  Paul 
Lefton  Co.,  New  York. 

General  Foods  Corp.,  New  York  (Grape- 
Nuts  Wheat-Meal),  6  ne  weekly,  52 
weeks,    thru    Young    &   Rubicam,  New 


York. 


KHJ  Hollywood 


Loew's  Inc.,  New  York  (motion  pictures), 
5  sp  weekly,  26  weeks,  thru  Donahue  & 
Coe,  N.  Y. 

William  Underwood  Co.,  New  York  (dev- 
illed ham),  2  sp  weekly,  13  weeks,  thru 
BBDO.  N.  Y. 


the  SuilnadA  OF 
BROADCASTING 


WAPI  Birmingham,  Ala. 

Interstate  Labs,  Louisville,  Oculine  & 
Vitawine  Tonic),  sp  weekly,  52  weeks, 
thru  L.  W.  Roush  Co.,  Louisville. 

Plough  Sales  Co.,  Memphis  (Penetro  Nose 
Drops  &  St.  Joseph  Aspirin),  12  sa 
weekly,  26  weeks,  thru  Lake-Spiro- 
Shurman.  Memphis. 

Southern  Bell  Tel.  &  Tel.  Co.,  Atlanta,  5 
sa  weekly,  28  weeks,  thru  Tucker  Wayne 
&  Co.,  Atlanta. 

Cosby-Hodges  Milling  Co.,  Birmingham 
(White  Tulip  Flour),  so,  13  weeks,  thru 
Silver  &  Douce  Co.,  Birmingham. 

Swift  &  Co.,  Chicago  (Allsweet  Marga- 
rine) ,  so,  26  weeks,  thru  J.  Walter 
Thompson  Co.,  Chicago. 

P.  Duff  &  Sons,  Pittsburgh  (Duff's  Ready- 
to-Bake    Mixes),  so,     13    weeks,  thru 
W.    Earl  Bothwell  Adv.   Agency,  Pitts- 
burgh. 

Griffin  Mfg.  Co.,  Brooklyn  (shoe  polish) , 
6  sp  weekly,  52  weeks,  thru  Bermingham, 
Castleman  &  Pierce,  New  York. 

Dr.  L.  D.  LeGear  Medicine  Co.,  St.  Louis 
(livestock  and  poultry  remedies),  3  sp 
weekly,  thru  Simmonds  &  Simmonds, 
Chicago. 

Lydia  E.  Pinkham  Medicine  Co.,  Lynn, 
Mass.  (vegetable  compound),  5  sp  week- 
ly, 13  weeks,  thru  Erwin,  Wasey  &  Co., 
N.  Y. 

WOR  New  York 

Simoniz    Co.,    Chicago    (Simoniz,  Simoniz 

Kleener) ,  sa,  13  weeks,  thru  George  H. 

Hartman  Co.,  Chicago. 
Web  Distributing  Co.,  Newark  (Pyrozide 

Toothpowder) ,  sa,  13  weeks,  thru  Charles 

W.  Hoyt  Co.,  N.  Y. 
Artra  Cosmetics,  Bloomfield,  N.  J.  (Sutra 

Sunfilter  Cream),  sa,  18  weeks,  thru  Mur- 
ray Breese  Associates,  N.  Y. 
National  Biscuit  Co.,  New  York  (Premium 

Crackers),  4  ne  weekly,  52  weeks,  thru 

McCann-Erick=on,  N.  Y. 
Brick    Oven    Bakers.    Portchester,    N.  Y. 

(Brick  Oven  Bread),  so,  52  weeks,  placed 

direct. 

Best  Foods,  New  York  (Force,  Presto), 
so,  26  weeks,  thru  Arthur  Kudner  Inc. 
N.  Y. 

Joseph  Martinson  Co.,  New  York  (coffee), 
sp  weekly,  52  weeks,  thru  Al  Paul  Lefton 
Co.,  N.  Y. 

CKCL  Toronto 

W.    H.    Comstock    Co ,    Brockville,  Ont. 

(patent  medicine),  sp  weekly,  thru  Jack 

Murray  Ltd.,  Toronto. 
Kennedy  Mfg.  Co.,  Montreal  (disinfectant), 

5  ta  weekly,  thru  Coekfield  Brown  &  Co., 

Montreal. 

Medusa  Products  Co.  of  Canada,  Paris, 
Ont.  (proprietary)  3  ta  weekly,  thru 
McConnell  Eastman  &  Co.,  Toronto. 

KPAS  Pasadena 

Oakite  Co.,  New  York,  3  sp  weekly,  13 
weeks,  thru  Calkins  &  Holden,  New 
York. 


WCAE  Pittsburgh 

Pillsbury  Flour  Mills,  Minneapolis  (Golden 
Bake  Mix),  5  ta  weekly,  13  weeks,  thru 
McCann-Erickson,  Minneapolis. 

Penn  Tobacco  Co.,  Wilkes-Barre,  Pa. 
(White  Manor),  8  ta  weekly,  52  weeks, 
thru  H.  M.  Kiesewetter,  N.  Y. 

Rit  Products  Corp.,  Chicago  (All  purpose 
rit  dye),  12  ta  weekly,  26  weeks,  thru 
Earle  Ludgin  &  Co.,  Chicago. 

Studebaker  Corp.,  South  Bend,  3  ne  weekly, 
26  weeks,  thru  Roche,  Williams  &  Cun- 
nyngham,  Chicago. 

Ward  Baking  Co.,  New  York  (Tip  Top 
Bread),  10  sa  weekly,  52  weeks,  thru  J. 
Walter   Thompson   Co.,  N.  Y. 

Yaeger  Liniment  Co.,  Baltimore,  6  ta 
weekly,  thru  Harvey  Massengale,  Dur- 
ham, N.  C. 

Plough  Inc.,  Memphis.  (St.  Joseph  As- 
pirin &  Penetro  nose  drops) ,  13  ta 
weekly,  52  weeks,  thru  Lake-Spiro-Shur- 
man,  Memphis. 

WMAQ  Chicago 

Beau  Brummell  Ties,  Cincinnati,  sp  weekly, 
13  weeks,  thru  Ralph  H.  Jones  Adv., 
Cincinnati. 

Curtis  Publishing  Co.,  Philadelphia  (Satur- 
day Evening  Post),  5  so  weekly,  52 
weeks,  thru  MacFarland-Aveyard  Adv., 
Chicago. 

Bauer  &  Black,  Chicago  (Blue- Jay  corn 
plasters) ,  8  so  weekly,  thru  Ruthrauff  & 
Ryan,  Chicago. 

Morton  Salt  Co.,  Chicago  5  so  weekly,  thru 
Kenyon  &  Eckhardt,  Chicago. 

Warner  Bros.  Pictures,  N.  Y.  ("Adven- 
tures of  Mark  Twain"),  10  so,  thru 
Blaine-Thompson  Co.,  N.  Y. 

Esquire  Inc.,  Chicago  (Coronet),  7  sa,  thru 
Schwimmer  &  Scott,  Chicago. 

KECA  Los  Angeles 

Sears  Roebuck  &  Co.,  Los  Angeles,  13  ta, 
sa  weekly,  13  weeks,  thru  Ruthrauff  & 
Ryan,  Hollywood. 

B.  F.  Goodrich  Co.,  Los  Angeles  (employ- 
ment), 5  sp  wee'.dy,  13  weeks,  thru 
BBDO,  New  York 

Langendorf  United  Bakeries,  San  Fran- 
cisco (Dr.  Penland  bread),  6 .  so,  4  ta 
weekly,  52  weeks,  thru  Pacific  Coast 
Adv.,   San  Francisco. 

Grocers  Packing  Co.,  Los  Angeles  (Budget 
Pak  products)  5  sp  weekly,  13  weeks, 
thru  Raymond  R.  Morgan  Co.,  Hollywood. 

KFI  Los  Angeles 

Globe  Grain  &  Milling  Co.,  Los  Angeles 
(Globe  A-l  flour),  3  sa,  ta  weekly,  2  sp 
weekly,  13  weeks,  thru  McCann-Erickson, 
Los  Angeles. 

KYW  Philadelphia 

Campbell  Soup  Co.,  Camden,  N.  J.,  13  so 
weekly,  13  weeks,  thru  Ward  Wheelock, 
Philadelphia. 

Muralo  Co.,  Staten  Island,  N.  Y.  (Mural- 
Tone  Powder  Paint) ,  3  so  weekly,  13 
weeks,  thru  R.  T.  O'Connell,  N.  Y. 


PEARE  IS  ELECTED 
GE  VICE-PRESIDENT 

ELECTION  of  Robert  S.  Peare, 
manager  of  publicity  and  broad- 
casting for  General  Electric  Co. 
since  1940,  to  a  vice-presidency  of 
the  company  was  ^^^^^^^^ 
announced  last 
week  by  Gerard 
Swope,  president. 
Mr.  Peare  will 
direct  GE  adver- 
tising, broadcast- 
ing and  general 
publicity  activ- 
ities as  a  mem- 
ber of  the  pres- 
ident's staff.  „„  „ 

A  native  of  Mr'  Peare 
Bellmore,  Ind.,  Mr.  Peare  began 
his  service  with  GE  in  August 
1922,  as  a  member  of  its  account- 
ing department.  This  followed  his 
graduation  from  U.  of  Michigan. 
In  1926  he  was  elected  secretary- 
treasurer  of  the  Maqua  Co.  in 
Schenectady  and  three  years  later 
became  its   general  manager. 

In  1934  he  was  elected  president, 
a  post  he  continues  to  hold,  and  in 
1940  became  GE  publicity  manager. 
He  supervises  the  operations  of 
WGY  and  of  the  company's  short- 
wave, FM  and  television  stations. 


Miles  Coast  Schedule 

MILES  CALIFORNIA  Co.,  Los 
Angeles  (Alka  Seltzer,  1-A-Day 
Vitamins),  on  May  1  started  spon- 
soring a  five-weekly  quarter-hour 
adventure  series,  Lady  of  the  Press, 
on  7  CBS  Pacific  stations  (KNX 
KARM  KROY  KGDM  KOIN 
KFPY  KQW),  Monday  through 
Friday,  4-4:15  p.m.  (PWT),  with 
transcribed  release  on  KIRO,  1:30- 
1:45  p.m.  Contract  is  for  52  weeks. 
Written  by  Dwight  Hauser,  series 
is  being  produced  by  Gordon  T. 
Hughes,  with  Dick  Cutting  as- 
signed announcer.  Janet  Waldo  is 
featured  as  Sandra  Martin,  girl  re- 
porter. Cast  also  includes  Hack 
Taggart,  Eddie  Marr  and  Jay  No- 
vello.  Wade  Adv.  Agency,  Chicago, 
services  the  account. 


Sonovox  on  Coast 

SONOVOX  rights  on  a  coastwide 
basis  were  obtained  by  Pacific 
Coast  Adv.  Co.,  San  Francisco, 
according  to  Richard  E.  Goebel, 
agency  president.  Sonovox,  the  de- 
vice which  articulates  anything 
from  a  violin  to  a  train  whistle, 
is  now  featured  in  spot  announce- 
ments for  Langendorf  Bread  and 
Dr.  Penland's  Vitamin  Bl  Wheat 
Bread. 


Blue  Jay  on  WMAQ 

BAUER  &  BLACK,  Chicago 
(Blue- Jay  Corn  Plasters),  effective 
May  1,  sponsors  64  spot  an- 
nouncements on  WMAQ  Chicago. 
Contract  calls  for  eight  announce- 
ments weekly  for  eight  weeks. 
Agency  -is  Ruthrauff  &  Ryan  Adv., 
Chicago. 


PLOUGH  Inc.,  Memphis,  on  May 
2  started  Don't  You  Believe  It, 
weekly  transcribed  program  on  be- 
half of  St.  Joseph  aspirin  on  WJZ 
New  York.  Agency  is  Lake-Spiro- 
Shurman  Inc.,  Memphis. 
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that  opinion.  He  asserted  that  Mr. 
Petrillo  will  stand  by  any  pledge 
of  the  AFL. 

When  Mr.  Davis  recalled  testi- 
1  mony  given  before  the  Board,  when 
I  jurisdiction  was  taken  in  the  tran- 
scription case,  as  evidence  of  the 
importance  of  broadcasting  in  the 
conduct  of  the  war,  Mr.  Padway 
gave  assurance  the  union  "was  not 
trying  to  crawl  out"  of  any  of  its 
(responsibilities. 

With  regard  to  the  KSTP  case, 
Mr.  Padway  flatly  denied  that  a 
strike  had  been  in  existence  at  that 
station  but  that  only  the  operations 
in  the  Minneapolis  studios  have 
been  affected.  He  said  the  station 
attempted  to  transfer  musicians 
employed  in  St.  Paul  at  $36  a  week 
to  its  Minneapolis  studios  without 
paying  the  $52  wage  rate  which 
exists  in  the  latter  city. 

He  declared  that  the  difficulties 
in  KSTP  have  been  due  to  problems 
which  the  union  has  encountered 
in  attempting  to  deal  with  Stanley 
Hubbard,  station  president. 
"Frankly,"  he  told  the  Board, 
"they've  had  so  much  trouble  with 
this  employer  they'd  be  happy  if 
he  sold  out  to  his  competitors  or 
went  out  of  business." 

He  declared  that  Mr.  Hubbard 
employed  devious  practices  to  dela^ 
negotiations  and  that  the  union  had 
lost  faith  in  his  promises.  He  said 
that  Mr.  Hubbard  indicated  he 
would  give  the  union  a  decision  on 
their  last  proposal  to  settle  the  dis- 
pute but  the  union  waited  five 
weeks,  then  filed  a  10-day  strike 
notice  as  required  under  Minnesota 
law. 

He  told  the  Board  that  if  the 
union  musicians  went  back  to  work 
in  Minneapolis  at  the  St.  Paul 
wage  scale  they  would  jeopardize 
the  standards  that  it  has  taken  10 
years  to  build  up. 

Murk  Criticizes  Hubbard 

Mr.  Murk  testified  that  Mr.  Hub- 
bard "applies  Stalin  tactics  when- 
ever and  wherever  it  is  possible  in 
his  negotiations"  with  the  union 
and  declared  that  not  only  the  mu- 
sicians "feel  this  employer  is  un- 
fair but  each  and  every  employer 


in  that  area  feels  the  same  way." 
He  cited  publicity  issued  by  the 
station  as  "misleading"  and  sug- 
gested that  the  quotation  "Patrio- 
tism is  the  last  refuge  of  a  scoun- 
drel" applied  to  Mr.  Hubbard. 

Mr.  Murk  amplified  Mr.  Pad- 
way's  testimony  regarding  difficul- 
ties _in  reaching  agreements  with 
Mr.  Hubbard  and  told  of  instances 
in  which  the  employer  allegedly 
maneuvered  in  such  a  way  that  ne 
gotiations  with  the  union  lasted  for 
months. 

He  told  the  Board  that  Mr.  Pe- 
trillo advised  the  union  two  years 
ago  to  effect  separate  contracts 
with  KSTP  for  work  in  Minneap- 
olis and  St.  Paul,  that  Mr.  Hubbard 
has  resisted  entering  into  such  an 
agreement,  and  finally  told  the 
union  he'd  either  close  his  Radi^ 
City  studios  in  Minneapolis  or  meet 
the  union  demands  by  April  3.  On 
March  31,  Mr.  Murk  said,  Mr.  Hub- 
bard advised  the  union  that  it 
would  have  to  file  a  strike  notice  if 
it  were  going  to  withdraw  its  musi- 
cians from  the  Minneapolis  studios. 

He  asserted  that  the  union  did 
not  regard  its  action  as  a  strike 
but  that  in  conformity  with  the 
Minnesota  laws  it  filed  a  strike 
notice. 

Mr.  Ballard  supported  the  testi- 
mony of  Messrs.  Padway  and  Murk 
and  added  that  following  the  re- 
peal of  prohibition  and  the  estab- 
lishment of  night  clubs  by  former 
"speakeasy"  operators  the  union 
had  to  deal  with  some  of  the  "worst 
kind"  of  employers  "but  Hubbard 
is  worse  than  all  of  them  com- 
bined." 

He  accused  the  KSTP  president 
of  stalling  tactics  and  told  the 
Board  that  the  union  did  not  want 
to  arbitrate  the  dispute  because  it 
could  not  depend  on  Mr.  Hubbard 
to  live  up  to  his  agreements. 

He  said  the  service  of  the  musi- 
cians to  the  station  has  not  been 
interrupted  but  that  the  union  will 
not  give  KSTP  remote  control  priv- 
ileges from  Minneapolis.  The  ques- 
tion at  issue,  he  declared,  is 
whether  Mr.  Hubbard  "is  going  to 
be  allowed  to  destroy  in  Minneap- 
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HOWARD  L.  TULLIS,  General  Manager 


olis  what  it  has  taken  the  union  10 
years  to  build  up." 

In  answer  to  Mr.  Padway's  testi- 
mony regarding  WJJD,  Mr.  Fried- 
man, as  counsel  for  the  station, 
read  to  the  Board  a  telegram  re- 
ceived by  Mr.  Atlass  from  William 
Green,  AFL  president,  declaring 
the  strike  "in  violation  of  the  no- 
strike  pledge"  of  the  AFL.  He  said 
the  station  has  been  active  in  the 
dissemination  of  war  messages  and 
other  contributions  to  tne  war  pro- 
gram. He  told  the  Board  the  con- 
tract with  the  union  expired  Feb. 
15  and  that  operations  were  con- 
tinuing without  contract  when,  on 
April  13,  the  walkout  occurred. 

He  assured  the  Board  the  station 
would  abide  by  whatever  ruling  the 
Board  would  make. 

Mr.  Levy  told  the  Board  that 
KSTP  has  not  been  able  to  broad- 
cast a  single  program  with  live 
music  from  its  Minneapolis  studios 
and  that  it  was  in  the  position  of 
turning  down  accounts  which  re- 
quire live  music  for  programs. 

He  said  the  station  has  always 
operated  two  studios  and  that  its 
musicians  worked  at  both  of  them. 
He  explained  that  programs  now 
broadcast  from  the  Minneapolis 
studios  formerly  originated  from 
St.  Paul  and  that  if  the  musicians 
do  not  return  to  work  in  Minneap- 
olis the  station  might  lose  those 
programs. 

He  denied  union  testimony  that 
the  station  was  unwilling  to  nego- 
tiate and  declared  it  was  the  union 
which  refused  to  arbitrate.  He  read 
to  the  Board  a  letter  received  by 
Mr.  Hubbard  from  Mr.  Murk  as 
evidence  that  relations  between  the 
employer  and  the  union  were  satis- 
factory. 

Compromise  Favored 

Following  testimony  from  the 
stations  and  the  unions,  Mr.  Davis 
stated  that  his  mind  was  clear  on 
the  WJJD  case  but  that  he  thought 
it  "a  close  question"  as  to  whether 
the  KSTP  work  stoppage  was  a 
strike.  He  then  precipitated  a  dis- 
cussion with  a  suggestion  that 
eight  of  the  19  musicians  employed 
by  the  station  be  assigned  to  the 
Minneapolis  studios  at  the  Minne- 
apolis scale  of  $52  during  a  30-day 
period  for  negotiations.  Both  sides 
seemed  favorably  disposed  to  such 
a  proposal  although  Mr.  Jenkins 
said  he  feared  it  would  be  "embar- 
rassing" to  the  management  to  se- 
lect the  eight  members. 

Van  A.  Bittner,  labor  member 
of  the  Board,  reminded  union  rep- 
resentatives that  labor  itself  has 
contended  that  everything  it  does 
affects  the  war  effort.  Mr.  Padway 
explained  that  he  was  presenting 
the  position  of  the  local  union  on 
the  "no-strike"  pledge,  rather  than 
his  own. 

While  assuring  the  Board  that 
the  union  would  comply  with  its 
decision,  Mr.  Padway  served  notice 
that  the  union  would  file  intentions 
to  resume  the  strike  in  30  days  in 
accordance  with  the  Smith-Conally 
Act  if  the  Board  held  such  a  step 
necessary. 
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Above-average  incomes  with  no 
lay-offs,  that's  Winston-Salem.  A 
thriving  city  in  the  heart  of  a  rich 
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Networks  Prepare  for  Biggest  Story 
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Invasion  Galls 

PERSONAL  telephone  calls 
to  those  who  want  to  be 
aroused  from  their  sleep  to 
listen  to  invasion  news, 
should  the  big  drive  take 
place  at  night,  are  included 
in  coverage  plans  of  KGBS 
Harlingen,  Tex.  Listeners 
desiring  to  be  awakened  are 
asked  to  send  the  station 
their  telephone  numbers  and 
approximate  time  of  retir- 
ing. 


cases  monitor  the  network  at  all 
times  so  they  can  switch  in  for 
important  news,  or  will  be  notified 
of  impending  news  breaks  by  con- 
ference calls  or  teletype. 

One  of  the  most  elaborate  de- 
vices for  facilitating  easy  and 
rapid  pickups  from  abroad  is  the 
"World  on  a  Panel"  recently  in- 
stalled on  the  desk  of  Paul  White, 
CBS  director  of  public  affairs  and 
news  broadcasts.  Various  colored 
lights  indicate  the  quality  of  re- 
ception from  any  given  point  at 
which  a  CBS  reporter  is  waiting, 
enabling  Mr.  White,  on  a  news 


roundup  program,  to  bring  in  the 
individual  correspondents  at  times 
when  they  will  be  clearly  heard 
and  to  eliminate  pickups  from 
points  where  signals  are  faulty. 

London  Focal  Point 

Mutual's  emphasis  on  news, 
which  occupies  a  large  part  of  the 
network  schedule,  has  provided  a 
good  background  for  covering  the 
invasion,  Mr.  Whitmore  stated.  He 
explained  that  the  news  and  com- 
mentary staff  is  constantly  on  the 
alert  and  that  preparations  for 
Mutual's  invasion  coverage  have 


consisted  more  in  intensifying  this 
alertness  than  in  devising  any  new 
plans  specially  labeled  "for  inva- 
sion use  only." 

London  will  be  the  focal  point 
of  the  coverage,  through  which  re- 
ports of  correspondents  with  the 
invading  forces  will  be  transmit- 
ted. All  networks  have  made  elab- 
orate preparations  for  obtaining 
and  clearing  news  from  the  British 
capital  for  transmission  to  Amer- 
ica. G.  W.  Johnstone,  director  of 
news  and  special  features  for  the 
Blue,  reported  that  George  Hicks, 
manager  of  the  Blue  news  office  in 
London,  has  been  accredited  to  the 
U.  S.  Navy  invasion  force  and 
Thomas  B.  Grandin  to  the  Army 
invasion  force. 

Arthur  Feldman,  assistant  Lon- 
don manager,  and  Ted  Malone  will 
handle  the  transmission  of  news 
from  their  front  line  correspond- 
ents and  will  cover  the  English 
front,  with  the  assistance  of  the 
Time  and  Life  English  staff  and 
several  special  "stringers",  Mr. 
Johnstone  said. 

NBC  has  Ed  Haaker  assigned 
to  the  Air  Force,  Merrill  Mueller, 
to  Gen.  Eisenhower's  headquarters, 
John  MacVane,  George  Y.  Wheel- 
er, David  Anderson,  recently  trans- 
ferred from  Sweden;  W.  W.  Chap- 
lin, also  recently  from  New  York, 
and  John  Vandercook,  assigned  to 
the  Mediterranean  by  way  of  Lon- 
don. "These  men,"  Mr.  Brooks  ex- 
plained, "are  the  men  who  will  go 
onto  the  beaches  with  the  troops, 
or  will  fly  above  the  beaches.  Their's 
will  be  the  job  of  being  the  eyes  of 
America."  NBC's  "ground  crew" 
in  London  includes  Stanley  Rich- 
ardson, London  manager,  and 
Frank  McCall,  manager  of  opera- 
tions of  the  NBC  news  department, 
before  his  recent  departure  for 
London. 

Edward  R.  Murrow,  chief  of  the 
CBS  European  staff,  will  direct 
his  six  London  assistants.  Cor- 
respondent Charles  Collingwood 
and  Technician  Eugene  Rider  have 
been  assigned  to  invasion  Naval 
units,  while  Larry  Leseuer,  Bill 
Downs,  Richard  Hottelet  and 
Charles  Shaw  await  assignments 
to  specific  branches. 

Correspondents  Trained 

Mutual's  London  chief,  John 
Steele,  and  his  assistants,  Arthur 
Mann  and  John  Thompson,  will  be 
aided  in  their  invasion  reporting 
by  the  British  staff  of  the  Chris- 
tian Science  Monitor,  whose  for- 
eign correspondents  supply  the 
material  for  the  daily  World's 
Front  Page  broadcasts  on  MBS. 

All  correspondents  assigned  to 
the  invasion  forces  have  under- 
gone months  of  training  with  com- 
bat groups,  training  with  para- 
troopers or  infantry  or  whatever 
units  they  will  accompany  on  D- 
Day,  learning  everything  from  how 
to  operate  a  wire  recorder  to  how 
to  make  a  parachute  jump  and 
walk  away  from  it. 

In  addition  to  their  own  and 
affiliated  reporters,  all  major  U.  S. 
networks  will  have  available  the 
reports  of  correspondents  of  the 


BBC  and  the  CBC,  while  through 
the  Army:Navy  news  pooling  sys- 
tem, which  will  begin  operation 
with  the  first  news  of  the  invasion, 
initial  reports  of  all  correspond- 
ents will  also  be  available  to  all 
the  networks. 

To  interpret  and  analyze  the  in- 
vasion news,  each  network  has  its 
staff  of  commentators  ready  for 
action  whenever  summoned,  ex- 
perts in  military  and  political 
matters,  men  who  have  lived  and 
worked  in  Europe  and  who  are 
familiar  with  the  country  our 
armies  will  be  fighting  over — in 
short,  men  whose  knowledge  and 
interpretive  skill  can  turn  the  stark 
words  of  the  news  reports  into 
clear  pictures  of  meaningful  ac- 
tion in  real  places. 

At  the  request  of  the  major  net- 
works the  Office  of  Censorship  and 
the  War  Dept.  will  send  experts  in 
security  to  New  York  to  provide 
'round-the-clock  consultation.  By- 
ron Price,  Director  of  Censorship, 
has  designated  Charter  Heslep, 
news  editor  of  the  broadcasting  di- 
vision, to  supervise  the  New  York 
censorship  operation.  The  War 
Dept.  will  assign  an  expert,  on  se- 
curity from  the  Bureau  of  Public 
Relations  Review  Board.  Head- 
quarters will  be  at  90  Church 
street. 

War  Veterans  on  Staff 

CBS  has  just  added  Quentin 
Reynolds,  war  correspondent  and 
author,  who  accompanied  the  Eng- 
lish-Canadian raid  on  Dieppe  in 
1942  and  knows  the  difficulty  of 
breaching  the  Nazi  coastal  defenses 
from  first-hand  experience,  to  its 
New  York  invasion  staff,  which  in- 
cludes Maj.  George  Fielding  Eliot, 
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Every  smart  merchandiser  of  feminine  things  knows 
that  rural  women  are  just  as  beauty-conscious  as 
their  city  sisters.  And  for  obvious  reasons,  a  lot 
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women's  products.  May  we  tell  you  in  detail? 
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military  analyst;  Bob  Trout,  from 
1941-1943  with  CBS  in  London; 
William  L.  Shirer,  one  of  the  few 
correspondents  to  have  toured  the 
Nazi  continental  defenses  built 
prior  to  1941;  Everett  Holies,  as- 
sistant director  of  news  broad- 
casts; Quincy  Howe,  news  analyst, 
and  Douglas  Edwards,  news  re- 
porter. 

H.  V.  Kaltenborn,  dean  of  news 
analysts;;  Robert  St.  John,  war 
correspondent  who  witnessed  the 
drive  of  the  Nazi  war  machine 
through  the  Balkans  and  the  fall 
of  Greece,  and  Lowell  Thomas,  vet- 
eran traveler  and  commentator, 
will  interpret  the  invasion  for  NBC 
audiences,  working  from  the  net- 
work's New  York  newsroom. 

Blue's  New  York  commentators, 
who  will  be  on  tap  for  invasion  an- 
alyses, include  Henry  J.  Taylor, 
economist,  author  and  correspond- 
ent who  has  seen  action  in  two 
world  wars;  John  B.  Kennedy,  for- 
mer Collier's  editor  turned  radio 
and  newsreel  commentator;  Walter 
Kiernan,  author  of  the  syndicated 
column  "One  Man's  Opinion,"  and 
Bruno  Shaw,  one-time  editor  of 
the  Hankow  Herald  in  what  is  now 
occupied  China. 

Johnstone's  Blue  Plans 

Mr.  Johnstone  said  that  periods 
of  news  and  news  analysis  are  so 
scattered  through  the  Blue  pro- 
gram schedule  that  other  blue  com- 
mentators such  as  Raymond  Gram 
Swing  will  be  heard  at  their  usual 
times  and  called  on  for  extra  duty 
only  if  the  turn  of  events  requires 
their  special  abilities  without  any 
delay. 

Royal  Arch  Gunnison,  whose  ca- 
reer as  MBS  correspondent  in  the 
Far  East  was  concluded  by  16 
months  in  a  Jap  prison;  Charles 
Hodges,  authority  on  political-mili- 
tary strategy,  and  Cecil  Brown, 
who  formerly  reported  for  CBS 
from  European  and  Asiatic  news 
centers,  will  carry  the  brunt  of  in- 
vasion commentary  from  Mutual's 
New  York  news  headquarters. 

In  Washington,  CBS  News  Di- 
rector Robert  S.  Wood  and  Re- 
porters Bill  Henry  and  Don  Pryor. 
will  cover  the  War  and  Navy 
Depts.,  Congress  and  other  capital 
news  sources.  NBC's  Washington 
invasion  coverage  will  be  handled 
by  Richard  Harkness,  Morgan 
Beatty,  Leif  Eid,  William  McAn- 
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CBS  Dividend 

CBS  Board  of  Directors  last  week 
declared  a  cash  dividend  of  40 
cents  per  share  on  the  present 
Class  A  and  Class  B  stock  of  $2.50 
par  value.  Dividend  is  payable 
June  2  to  stockholders  of  record  at 
the  close  of  business  May  19. 


AFRA  Names  Four 

RECENT  elections  of  AFRA's  ex- 
ecutive board,  to  replace  war  vacan- 
cies, named  Jane  Webb,  Chicago 
actress ;  Norman  Pierce,  WCFL  Chi- 
cago announcer ;  Don  Dowd,  Blue 
Network  announcer ;  and  Arwin 
Schweig,  as  members  until  June  1944 
when  the  AFRA  election  for  three- 
year  terms  will  be  held. 


GOOD  WISHES  were  extended  to 
Lt.  (j.g.)  James  H.  Brown  (right) 
by  his  former  boss,  A.  H.  Saxton, 
western  division  engineer  for 
NBC.  Lt.  Brown,  formerly  an  en- 
gineer with  NBC  Hollywood,  re- 
ported to  Washington  for  assign- 
ment in  mid-April.  He  was  suc- 
ceeded at  NBC  by  Kenneth  F. 
Hicks,  of  network's  Hollywood 
radio  recording  department. 

drew  and  Capt.  Thomas  Knode, 
veteran  of  the  Buna  campaign  in 
the  South  Pacific. 

Blue's  Washington  commenta- 
tors include  William  Hillman, 
Baukhage,  Earl  Godwin,  Martin 
Agronsky  and  Ray  Henle.  For 
MBS,  the  Capital  will  be  covered 
by  Fulton  Lewis  jr.  and  Walter 
Compton. 

Illustrative  of  the  preparations 
the  networks  have  gone  to  for  get- 
ting the  first  news  of  the  invasion 
on  the  air  is  the  report  of  Morgan 
Beatty,  given  on  the  same  News 
of  the  World  broadcast  on  which 
Mr.  Brooks  described  NBC's  over- 
all invasion  coverage  plans.  De- 
scribing NBC's  setup  in  Washing- 
ton, Mr.  Beatty  said: 

"We  had  two  incidents  this  week 
which  gave  us  a  test  of  operations, 
the  White  House  announcement  on 
Montgomery  Ward  and  the  lunch- 
eon the  President  gave  for  the 
Prime  Minister  of  Australia  and 
the  President  of  Costa  Rica.  We 
had  advance  notice  of  these  events, 
but  we  didn't  know  in  advance 
what  they  were.  So  we  had  to  go 
on  the  assumption  that  each  of 
them  was  'it' — the  invasion  break. 

"We  set  up  our  special  com- 
munication lines  between  the  White 
House,  on  the  one  hand,  and  the 
news  desk  in  New  York,  on  the 
other.  The  whole  NBC  network  was 
all  set  for  a  flash.  The  performers 
on  radio  shows  in  Chicago,  Holly- 
wood and  New  York  went  right  on 
with  their  work,  wholly  unaware 
that  Leif  Eid  was  stationed  at  the 
White  House,  ready  to  give  the 
signal  if  it  should  come.  They  were 
unaware  that  Dick  Harkness  and 
I  sat,  fully  prepared  to  tell  the 
whole  story,  at  the  sign  to  go 
ahead,  standing  by  in  special  stu- 
dios. Well,  it  never  came  off,  but  we 
went  through  two  of  the  most  tense 
moments  of  the  war,  up  to  now." 


Fulton  Lewis,  Jr.  n 

has  Wn%ws  fathering 
across  the  country 

Lewis  digs  up  his  own  scoops !  He  doesn't  re-hash 
the  news  as  it  is  written.  He's  there  when  it 
happens!  This,  then,  is  why  Fulton  Lewis,  Jr.,  is 
America's  "most-listened-to"  News  Reporter — 
America's  biggest  profit-maker  for  more  than 
130  sponsors! 

Sell  him  at  your  one  time  quarter  hour  rate  per 
week.  Call,  wire  or  write,  WM.  B.  DOLPH, 
WOL,  WASHINGTON,  D.  C. 


NBC  and  10  cooperating  voluntary 
youth-serving  agencies  have  extended 
the  Here's  to  Youth  series  another  13 
weeks,  Saturday,  1  p.m.  (EWT)  ef- 
fective May  20  with  a  report  on  youth 
activities  by  Bob  Hope. 


ORIGINATING  FROM  WOL  WASHINGTON,  D.  C. 

Affiliated  with  the  MUTUAL  BROADCASTING  SYSTEM 
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Radio  Is  Obligated  to  Give  Public  Grim 
Facts  of  War,  Kirby  Tells  Executives 
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.     LOUIS,  MISSOUR 


DECLARING  that  the  American 
people  want  the  facts  of  war  and 
that  more  wounded  veterans  back 
from  the  front  should  tell  their 
stories  on  the  air,  Col.  E.  M.  Kirby, 
Chief  of  the  Radio  Branch,  War 
Dept.  Bureau  of  Public  Relations, 
addressed  the  Radio  Executives 
Club  at  the  Shelton  Hotel,  New 
York,  last  Thursday. 

"With  some  programs  we  see  a 
disposition  to  serve  a  Crossley 
rather  than  the  war,"  said  Col. 
Kirby,  who  has  just  returned  from 
overseas,  where  he  helped  to  set  up 
radio's  invasion  coverage  plans. 
Referring  to  a  query  from  a  pro- 
gram producer  as  to  what  type  of 
material  would  help  bring  about  a 
better  understanding  of  the  mean- 
ing of  war,  Col.  Kirby  said: 

Need  to  Tell  Facts 

"We  stated  that  it  seemed  to  us 
desirable  to  present  more  and  more 
wounded  men  who  are  able  to  come 
to  the  studio  or  sit  up  in  wheel 
chairs  and  tell  their  stories,  so 
that  the  American  public  would 
know  that  war  is  a  pretty  grim 
business  and  that  some  are  going 
to  be  hurt — and  hurt  badly — be- 
fore we  can  relax  on  the  home 
front.  I  was  astounded  to  have  this 
producer  tell  me  that  the  public 
did  not  want  to  hear  such  facts, 
and  further  that  he  would  lose  his 
women's  audience  as  a  result." 

Expressing  the  army's  disbelief 
that  the  public  does  not  want  facts 
or  that,  with  millions  of  mothers 
and  wives  of  men  in  the  service, 
such  facts  would  lose  the  women's 
audience,  Col.  Kirby  declared: 
"But,  even  if  these  facts  are  true, 
and  recognizing  that  American  ra- 
dio has  been  built  on  the  policy  of 
giving  the  public  what  it  wants  to 
hear,  there  comes  in  wartime  the 
need  to  tell  them,  perhaps,  what 
they  don't  want  to  hear.  This  is  a 
responsibility  incumbent  upon 
every  radio  station,  every  network, 
every  advertiser,  and  every  writer, 
from  here  on  out." 

On  the  fighting  fronts,  Col. 
Kirby  described  the  Army's  efforts 
to  aid  radio  correspondents  in  their 
difficult  job  of  trying  to  cover  a 
war  of  movement  from  a  fixed  posi- 
tion at  a  transmitter  location.  In 
the  coming  European  invasion,  he 
said,  cooperation  of  the  Signal 
Corps  and  the  communications 
companies  has  provided  the  Ameri- 
can networks  with  ample  facilities 
for  transmissions  back  to  this 
country  on  a  round-the-clock  basis. 

"The  networks  themselves  have 
shown  an  admirable  sense  of  co- 
operation" he  said.  "They  have 
agreed  to  pool  their  commentators 
so  that  should  one  network's  cor- 
respondent find  himself  where  the 
lightning  strikes,  his  observations 
and  news  will  not  be  limited  to  one 
network  but  will  be  available  to  all 
so  that  we  will  have  a  maximum 
coverage  of  the  war  from  the  front 
at  all  times  during  the  initial  as- 
sault. 

"The    networks,    further,  have 


waived  their  ban  on  recordings  in 
order  to  bring  the  American  listen- 
er material  which  is  otherwise  in- 
accessible and  is  available  only 
through  recordings,  such  as  the 
landings  on  the  beachhead,  obser- 
vations from  the  air,  etc.  It  was 
my  privilege  to  assist  in  coordinat- 
ing plans  for  coverage  of  the  oper- 
ations on  both  sides  of  the  Atlantic 
and  I  can  assure  you  that  Ameri- 
can radio  is  ready.  For  further  de- 
tails stay  tuned  to  your  local  sta- 
tion." 

Col.  Kirby  told  of  the  Army's 
project  to  supply  local  stations  and 
regional  networks  with  five-minute 
recorded  programs  paralleling  news 
releases  from  all  theatres  of  war 
"to  satisfy  a  very  wholesome  ap- 
petite of  folks  on  the  home  front 
for  news  from  their  men"  [Broad- 
casting, May  1]. 

Murray  Grabhorn,  REC  presi- 
dent, presented  sterling  silver  life 
membership  cards  to  the  club's 
first  four  presidents:  Lt.  Al  Tar- 
anto,  Arthur  Sinsheimer,  John 
Hymes  and  Tom  Lynch.  Out-of- 
town  guests  included:  Lt.  Col. 
Dorsey  Owings,  Maj.  A.  A.  Schech- 
ter,  Walter  Shafer,  WDZ;  Herbert 
Krueger,  WTAG;  Henry  Seay, 
WOL;  Bill  Malo,  WDRC;  Emile 
Gough,  SESAC;  Morgan  Sexton, 
KROS;  Ralph  Powell,  Presto  Re- 
cording Corp. 


Invasion  Whistles 

INVASION  will  be  signaled  in  the 
Steubenville,  Ohio  area  and  for  a 
radius  of  5  miles,  by  a  concerted 
blowing  of  mill  whistles,  immedi- 
ately upon  receipt  of  the  news  from 
the  WSTV  newsroom.  Jack  Mer- 
dian,  program  manager  of  the 
Steubenville  station,  completed  ar- 
rangements with  Thomas  E.  Mill- 
sop,  president  of  the  Weirton  Steel 
Co.;  William  Warren,  president  of 
the  Wheeling  Steel  Corp,;  R.  S. 
Quinn  of  the  Carnegie-Illinois  Steel 
Corp.;  Charles  Manion  of  the  Fol- 
lansbee  Steel  Corp. 


Bells  For  Invasion 

CITIZENS  of  Elmira,  N.  Y.  will 
be  notified  that  the  invasion  is  on 
with  the  tolling  of  church  bells 
which  also  will  be  the  signal  for 
the  townspeople  to  offer  a  word  of 
prayer  for  the  safety  and  success 
of  those  engaged  in  storming  Fort- 
ress Europe.  And  bells  will  ad- 
vise listeners  to  tune  to  WENY 
for  news.  Dale  Taylor,  WENY 
manager,  in  cooperation  with  civic 
and  church  leaders,  devised  this 
means  of  informing  the  people  as 
being  appropriate  to  the  solemnity 
of  the  occasion. 


AMERICAN  AND  BRITISH  sol- 
diers training  in  England  last  Sun- 
day were  scheduled  to  tell  of  their 
invasion  preparation  roles  on  the 
CBS  World  News  Today.  Broad- 
cast entitled  Men  of  the  Invasion, 
was  presented  as  a  sequel  to  Inva- 
sion Preview,  heard  on  the  same 
CBS  program  several  weeks  ago. 
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RCA  Grosses  Nearly  79  Million  Dollars 
But  26%  Tax  Increase  Makes  Net  Decline 


RCA's  gross  income  for  the  first 
quarter  of  1944  was  $78,808,808, 
an  increase  of  17%  over  the  $67,- 
283,966  gross  for  the  first  quarter 
of  1943,  Gen.  J.  G.  Harbord,  chair- 
man of  the  RCA  board,  reported  to 
the  company's  stockholders  at  their 
annual  meeting  Tuesday  in  NBC 
Studio  6-B,  RCA  Bldg.,  New  York. 

Net  profit  before  taxes  for  the 
quarter  also  showed  a  17%  increase 
over  last  year's  figure:  $10,412,984 
in  1944,  compared  with  $8,936,111 
in  1943.  But  a  26%  increase  in 
Federal  income  taxes  left  the  com- 
pany's net  for  the  quarter  only 
$2,401,234,  a  decrease  of  8%  from 
the  $803,066  net  for  the  first  quar- 
ter of  last  year.  After  preferred 
dividends,  the  earnings  per  share 
of  common  stock  equalled  11.6  cents 
for  the  quarter,  as  against  12.9 
cents  for  the  same  period  of  1943. 

War  General  Theme 

Gen.  Harbord,  conducting  the 
25th  annual  RCA  stockholder's 
meeting  in  the  absence  of  Col.  Da- 
vid Sarnoff,  RCA  president  now  in 
active  service  overseas  with  the 
Army,  pointed  out  that  in  its  work 
for  the  armed  forces,  RCA  has  de- 
veloped more  than  150  new  electron 
tubes  and  approximately  300  dif- 
ferent types  of  apparatus  which 
were  not  manufactured  by  anyone 
before  the  war. 

As  in  manufacturing,  war  also  is 
the  general  theme  on  the  air,  Gen. 
Harbord  stated.  "Here  again  the 
war  needs  of  the  nation  and  the 
public  interest  are  the  guiding 
forces  of  our  activities,"  he  said. 

In  the  future,  he  continued,  "rec- 
ognizing television  as  the  capstone 
of  the  radio  structure,  NBC  will 
contribute  to  the  utmost  in  the  ear- 
liest possible  development  of  tele- 
vision as  a  national  service  and  in- 
dustry. In  respect  to  FM,  it  plans 
to  develop  this  service  as  well  as 
standard  broadcasting." 

Arthur  E.  Braun,  John  Hays 
Hammond  Jr.,  Edward  W.  Harden 
and  Col.  Sarnoff  were  reelected  as 
RCA  directors  for  three-year  terms. 
Stockholders  also  voted  to  continue 
Arthur  Young  &  Co.  as  independent 
public  accountants  to  audit  the  an- 


No.  1  Station  in 
a  No.  1  Market 


PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS  •  National  Representatives 


nual  RCA  statements. 

In  answer  to  a  question  about  a 
$400,000  reduction  in  the  goodwill 
figure  shown  for  NBC  in  the  RCA 
annual  statement  (from  $4,000,000 
to  $3,600,000),  Niles  Trammell, 
NBC  president,  said  that  this  re- 
duction resulted  from  the  sale  of 
the  Blue  Network  last  fall.  To  fur^ 
ther  questions,  Mr.  Trammell  re- 
plied that  NBC's  earnings  increased 
last  year  despite  the  sale  of  the 
Blue,  adding  that  this  sale  was  for 
$8,000,000,  although  the  book  value 
of  the  network  had  been  only 
$1,980,000. 


Petrillo  Pancakes 

(Continued  from  Page  11) 

NABET,  which  has  300  technicians 
employed  in  12  NBC,  Blue  and 
Mutual  stations,  told  Broadcast- 
ing his  union  has  no  intention  of 
surrendering  to  IBEW.  "NABET 
will  never  join  IBEW  under  their 
present  setup  and  there  is  no  way 
to  force  us,"  he  said. 

NABET  is  now  awaiting  out- 
come of  its  case  before  the  National 
Labor  Relations  Board,  which  was 
called  in  to  settle  its  dispute 
over  platter-'turning  jurisdiction 
in  NBC's  Chicago  station,  WMAQ, 
which  was  not  included  in  Mr. 
Petrillo's  report  of  his  agreement 
with  the  networks.  NABET  claims 
that  an  exception  it  granted  in 
its  last  contract  with  NBC  per- 
mitting AFM  to  operate  turn- 
tables was  only  temporary  and 
that  its  new  contract  should  in- 
clude this  function. 

NLRB  was  to  hold  hearings  on 
the  dispute  in  its  Chicago  re- 
gional office  but  on  April  24  it 
held  a  hearing  in  New  York.  This 
hearing  was  called,  it  was  under- 
stood, when  the  Board  learned 
of  the  agreement  between  the  net- 
works and  AFM  and  was  for  the 
purpose  of  hearing  from  network 
officials  on  details  of  the  agree- 
ment. Another  hearing  was  held 
last  Thursday  in  which  Mutual 
executives  were  heard  on  the 
agreement. 
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1=1        Craven  Expected  to  Leave  FCC 


(Continued  from  page  7) 


to  which  radio  appeals  normally 
go. 

Inquiries  at  the  White  House 
regarding  Commissioner  Craven 
failed  of  confirmation.  Absence  of 
the  President  from  Washington, 
however,  was  the  logical  explana- 
tion. 

Usually  informed  sources  yielded 
information  that  Commissioner 
Craven  had  advised  the  White 
House  of  his  decision  last  week, 
in  view  of  the  expiration  of  his 
term  on  June  30.  Presumably,  he 
desired  to  give  the  President  am- 
ple opportunity  to  select  a  suc- 
cessor. Commissioner  Craven, 
named  from  the  District  of  Col- 
umbia, was  appointed  as  a  Demo- 
crat in  1937,  succeeding  Dr.  Irvin 
Stewart.  At  the  same  time  Presi- 
dent Roosevelt  appointed  Frank 
R.  McNinch,  former  chairman  of 
the  Federal  Power  Commission,  to 
the  chairmanship.  Mr.  McNinch 
subsequently  was  succeeded  by 
Chairman  Fly,  having  retired  be- 
cause of  ill  health. 

Annapolis  Graduate 

Chairman  Fly  and  Commission- 
er Craven  have  never  seen  eye  to 
eye  on  regulatory  matters,  partic- 
ularly with  regard  to  broadcast 
service.  Usually,  Commissioner 
Craven  was  in  the  minority,  but 
he  won  over  the  Commission  on 
many  of  the  controversial  mat- 
ters, the  last  having  been  the  un- 
animous decision  to  drop  the  news- 
paper divorcement  order.  He  also 
was  largely  instrumental,  with  the 
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aid  of  Commissioner  E.  K.  Jett, 
in  compromising  the  so-called 
"duopoly"  order  on  ownership  of 
stations  in  the  same  market. 

Commissioner  Craven,  51,  has 
spent  some  30  years  in  Govern- 
ment service,  most  of  them  in  the 
Navy.  A  Naval  Academy  graduate, 
he  resigned  from  the-  Navy  in  1930 
as  a  lieutenant  commander,  after 
having  served  virtually  his  entire 
career  in  radio  and  communica- 
tions. In  1935,  President  Roose- 
velt asked  him  to  take  over  as 
FCC  chief  engineer,  which  post 
he  held  until  his  elevation  to  the 
Commission  two  years  later.  Lt. 
Jett,  who  served  under  Commis- 
sioner Craven  in  the  Navy  and  as 
assistant  chief  engineer,  became 
chief  engineer.  Mr.  Jett  succeeded 
to  the  vacancy  created  by  the  ex- 
piration of  the  term  of  Commis- 
sioner George  H.  Payne  last  Feb- 
ruary, following  in  Comdr.  Cra- 
ven's footsteps. 

Legislation  No  Bearing 

It  is  believed  Commissioner  Cra- 
ven reached  his  decision  not  to 
seek  reappointment  some  months 
ago.  He  feels,  according  to  his 
friends  and  confidantes,  that,  hav- 
ing spent  some  30  years  in  Gov- 
ernment service,  he  should  reenter 
private  business.  A  number  of  of- 
fers have  been  made  him  to  take 
executive  posts  in  radio  and  to 
reenter  private  engineering  prac- 
tice. 

Evidently  pending  legislative 
proposals  to  reorganize  the  FCC 
had  no  bearing  whatever  on  his  de- 
cision. The  current  draft  of  the 
White-Wheeler  bill  (S-814)  to  re- 
organize the  FCC  is  understood 
to  provide  for  a  five-man  commis- 
sion. Chances  for  enactment  at 
this  session,  however,  are  not  re- 
garded too  optimistically.  Terms 
on  the  FCC  are  for  seven  years. 
Each  June  30  a  term  expires. 

Tunis  Augustus  Macdonough 
Craven  was  born  on  Jan.  31,  1893, 
in  Philadelphia.  He  graduated  from 
the  Naval  Academy  with  the  class 
of  1913  and  came  from  a  long  line 
of  Naval  officers,  dating  back  to 
the  American  Revolution. 

In  1928,  when  the  original  Fed- 
eral Radio  Commission  was  a  year 
old,  Comdr.  Craven  was  loaned 
to  that  agency  as  its  chief  engine- 
er by  the  Navy.  He  formulated  the 


basic  engineering  plans  under 
which  the  original  Commission 
functioned.  Recognized  as  one  of 
the  country's  foremost  radio  auth- 
orities,  while  in  private  practice  i 
he  designed  and  installed  the  first  j 
directional  antenna  placed  in  op- 
eration in  this  country. 

Adept  at  international  negotia- 1 
tions,  Comdr.  Craven  has  attended  j 
virtually  every  international  con- t 
ference  since  1920,  as  chairman, 
delegate  or  technical  adviser.  He 
was  chairman  of   the  American 
delegation  to  the  Inter- American 
Radio  Conference  in    Havana  in 
1937,  which  negotiated  the  treaty 
resulting  in  the  reallocation    of  I 
broadcast  frequencies  among  the 
nations  of  this  continent. 

He  maintains  his  legal  residence 
in  Virginia,  a  few  miles  outside  of 
Washington. 


KGNC  to  Cut  In 

PLANNING  of  "all  out"  coverage 
of  European  invasion  news  by 
KGNC  Amarillo,  Tex;  was  an- 
nounced last  week  by  Raymond  D. 
Hollingsworth,  station  general 
manager,  in  a  letter  to  all  the  sta- 
tion's advertisers,  in  which  he  no- 
tified them  that  repeated  inter- 
ruptions of  regularly  scheduled 
programs  "without  advance  notice" 
will  be  made  when  the  news  im- 
portance warrants  it.  Such  inter- 
rupted programs,  he  said,  will  be 
rescheduled  at  the  best  possible 
time,  or  necessarily  omitted,  add- 
ing that  "we  do  believe  you  will 
agree  with  us  that  listener  audi- 
ence will  be  at  such  an  unprec- 
edented peak  at  all  periods  of  the 
day  and  night  that  any  time  what- 
ever will  be  invaluable."  Howard 
H.  Wilson  Co.,  Chicago,  represents 
the  station. 


WIBG  Staff  Expanded 

WITH  the  recent  addition  of  O.T. 
(Midget)  Majer  and  Paul  King- 
sley  to  its  news  staff,  WIBG  Phil- 
adelphia has  prepared  for  complete 
invasion  coverage.  In  event  the 
story  should  break  while  station 
is  off  the  air  (1  to  6  a.m.)  prep- 
arations have  been  made  which  will 
have  it  on  the  air  within  10  min- 
utes. 


A  SECOND  star  for  its  Army-Navy 
"E"  flag  has  been  awarded  for  ex- 
cellence in  war  production  to  Sprague 
Electric  Co.,  North  Adams,  Mass. 
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Call  for  70,000  Volunteers  to  Assist 
\Ration  Boards  Included  on  OWI  Packet 


A  CALL  for  70,000  voluntary 
workers  to  assist  local  War  Price 
and  Rationing  Boards  in  obtain- 
ing compliance  with  price  regula- 
tions will  be  carried  through  net- 
work programs  on  the  OWI  Do- 
mestic Radio  Bureau  allocation 
schedule  for  the  week  beginning 
May  29. 

In  addition  to  the  network  al- 
location, women's  programs  on  all 
stations  are  being  asked  by  the 
OWI  Women's  War  Guide  for  June 
to  include  messages  for  the  Price 


Panel  Assistants  recruiting  cam- 
paign. Appeals  will  be  directed 
especially  to  housewives  to  devote 
as  much  time  as  they  can  spare 
from  household  duties  to  make  an 
important  war  contribution.  The 
volunteers  are  needed  by  OPA  to 
acquaint  600,000  food  stores  with 
ceiling  price  regulations. 

Absent  from  the  radio  packet 
for  the  first  time  in  several  months 
is  the  allocation  for  War  Bonds, 
which  will  be  resumed  with  the  in- 
ception of  the  Fifth  War  Loan. 


OWI  PACKET,  WEEK  MAY  29 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  May  29.  All  stations  announcements  are  50  seconds  and 
available  for  sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing 
of  these  important  war  messages.  Each  X  stands  for  three  announcements  per  day  or 
21  per  week. 


STATION  ANNOUNCEMENTS 


WAR  MESSAGE 


NET- 
WORK 


Croup 
KW 


Group 
OI 


NAT.  SPOT 
PLAN 


PLAN 

Aff. 

Ind. 

Aff. 

Ind. 

Live 

Trans. 

Price  Panel  Assistants  

X 

WAC 

X 

X 

X 

X 

X 

Play   Square   with  Gasoline 

X 

V-Mail  .. 

X 

X 

Careless  Talk   

X 

X 

X 

X 

Crop  Corps   

X 

WAVES 

X 

See  OWI  Schedule  of  War  Messages  110  for  names  and  time  of  programs  carrying  war 
messages  under   National  Spot   and  Network  Allocation  Plans. 


Continuing  from  the  previous  week 
are  the  campaigns  for  WAC  en- 
listments and  Play  Square  With 
Gasoline. 

Returning  to  the  schedule  are 
V-Mail,  Careless  Talk,  WAVE  re- 
cruiting, and  Crop  Corps.  The  last 
subject,  assigned  to  National  Spot 
Allocation,  is  a  campaign  to  en- 
list millions  of  men,  women, 
boys  and  girls  who  do  not  ordinar- 
ily work  on  farms  to  help  bring 
in  the  nation's  1944  food  crops. 
Older  school  children,  teachers 
and  others  with  free  summers  are 
being  urged  to  volunteer  now  for 
farm  work  while  those  with  only 
a  few  days  or  weeks  are  asked  to 
wait  for  local  calls  for  help. 

The  Radio  Bureau's  Women's 
War  Guide  lists  for  June  several 
new  campaigns  through  which 
women's  programs  can  be  espe- 
cially helpful.  Among  these  are 
Cut  Food  Waste,  advocating  use 
of  leftovers  and  other  economies; 
a  program  to  provide  summer  rec- 
reation for  small  children;  and 
the  Prepare  for  Next  Winter  cam- 
paign. 

Copies  of  the  Guide  may  be  ob- 
tained from  Mrs.  Marion  Sabatini, 
OWI  Domestic  Radio  Bureau,  So- 
cial Security  Bldg.,  Washington, 
D.  C. 


DR.  PRESTON  BRADLEY,  who 
conducts  church  services  on  WJJD 
Chicago,  on  May  7  celebrated  his  20th 
anniversary  of  continuous  broadcast- 
ing. He  has  been  on  WJJD  14  years. 
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CBS  AFFILIATE 

REPRESENTED    BY   JOHN    BLAIR   6-  CO 


MIAMI 


f9m 

PAST 


21  years  of  continuous 
leadership.  Programs, 
public  service,  alertness 
.  .  .  and  of  course  .  .  . 
advertiser's  preference. 


PRESENT 


All  surveys  agree  WRC 
leads  morning,  after- 
noon and  night. 


FUTURE 


Washington  will  have 
the  first  NBC  television 
station  to  be  constructed 
after  the  war. 


FELLOWSHIPS  GIVEN 
MINISTERS  BY  NBC 

NBC  and  the  Congregational- 
Christian  churches,  in  an  effort  to 
unite  the  church  and  radio  on  a 
closer  basis  will  award  five  fellow- 
ships each  year  to  ministers  in  the 
active  pastorate.  The  ministers,  to 
be  selected  from  cities  in  which 
NBC  has  affiliates  or  managed  and 
owned  stations,  will  attend  one 
of  NBC's  summer  institutes  on 
radio  techniques  in  Chicago,  Los 
Angeles  or  San  Francisco.  The  fel- 
lowship awards  will  cover  tuition 
and  incidental  expenses  at  the  in- 
stitutes. 

In  addition,  a  second  type  of  fel- 
lowship, carrying  a  stipend  of 
$1,000,  will  be  awarded  each  year 
to  an  outstanding  seminary  grad- 
uate by  the  Chicago  Theological 
Seminary.  Winner  also  will  attend 
one  of  the  three  summer  institutes 
and  subsequently  finish  the  re- 
mainder of  his  fellowship-year 
working  on  an  NBC  station  staff. 
All  fellows  will  be  chosen  solely 
upon  the  basis  of  their  ability  and 
promise  in  the  field  of  radio.  Their 
denominational  affiliation  will  not 
be  a  factor. 

Dr.  James  Rowland  Angell,  NBC 
public  service  counselor,  in  an- 
nouncing the  plan  stated :  "The  im- 
portance of  radio  for  the  churches 
of  America  has  received  rapidly 
increasing  recognition  in  recent 
years,  and  certain  of  the  semi- 
naries have  set  up  training  courses 
in  this  field  for  young  men  going 
into  the  ministry." 

The  three  NBC  summer  insti- 
tutes are  at  Northwestern  U., 
U.C.L.A.,    and  Stanford. 


Trammell    Statement    on  Television 


(  Continued 

nical  phases  of  television,  assigned  to 
the  respective  Committees. 

For  the  past  six  months  these  tele- 
vision engineers  have  sat  in  commit- 
tees and  have  considered  all  technical 
matters  pertaining  to  television  and 
particularly  to  the  influence  of  war 
time  developments  having  practical 
bearing  upon  television.  With  respect 
to  the  visual  transmission  standards, 
they  have  made  their  recommenda- 
tions to  the  main  Television  Panel. 
On  April  14,  1944  after  thorough 
consideration  of  the  recommenda- 
tions, the  Panel  voted  unanimously  to 
accept  the  proposal  for  visual  trans- 
mission, including  a  frequency  allo- 
cation plan  for  26  television  channels, 
covering  the  band  of  frequencies  from 
50  to  246  megacycles. 

Coordinated  Effort 

NBC  feels  confident  that  when  the 
engineers,  coordinating  their  efforts 
through  the  RTPB  have  submitted 
their  recommendations  on  standards 
and  allocations  to  the  FCC  they  will 
be  given  careful  consideration. 

It  is  unfortunate  that  at  this  time, 
non-technical  people  should  involve 
themselves  in  a  controversial  discus- 
sion as  to  what  is  now  in  the  re- 
search laboratories  and  what  may 
possibly  come  out  of  those  labora- 
tories by  the  end  of  the  war.  Neither 
is  it  proper  that  non-technical  peo- 
ple .  should  attempt  to  evaluate  the 
practical  application  of  embryonic  de- 
velopments before  those  technical  de- 
velopments have  been  proved  in  prac- 
tice and  evaluated  by  the  leading 
television  engineers  of  the  industry. 

Television  is  a  precise  and  highly 
complicated  technical  system  and 
should  be  discussed  and  evaluated 
at  this  time  only  by  engineers,  who 
through  long  experience  with  the 
problems  of  television  have  demon- 
strated their  competence  to  do  so. 
After  the  recommendations  of  the 
engineers   of   the  RTPB   have  been 
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The  repeat  business 
of  satisfied  advertis- 
ers, plus  our  all-time 
high  in  time-sales  proves  plenty.  It  proves  that 
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Union  Guardian  Bldg.,  Detroit 
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submitted  to  the  FCC  will  be  the 
appropriate  time  for  non-technical 
executives  and  management  to  de- 
termine broad  questions  of  policy 
in  the  light  of  the  information  made 
available  to  them  by  the  engineers 
of  the  industry. 

In  the  history  of  all  great  tech- 
nical developments  there  comes  a 
time  when  the  invention  takes  on  a 
practical  application  and  becomes  of 
value  and  of  service  to  the  public. 
The  telegraph,  the  telephone,  the  au- 
tomobile, radio  broadcasting,  and  the 
motion  picture,  when  they  first  be- 
came of  service  to  the  public  were  not 
comparable  to  the  high  practical  per- 
fection to  which  they  have  now  been 
developed  through  several  decades  of 
commercial  application.  It  could  have 
been  argued  that  the  public  should 
not  have  these  great  inventions  until 
they  had  twenty  or  thirty  years  de- 
velopment in  the  laboratories  and 
could  be  launched  in  their  present 
state  of  high  practical  perfection. 
Had  that  been  the  attitude  in  those 
days,  no  progress  would  have  been 
made,  as  such  advancement  as  these 
industries  have  enjoyed,  has  only  come 
about  through  participation  by  the 
public  and  through  public  coopera- 
tion and  demand.  The  public  would 
not  have  had  the  great  broadcasting 
system  which  it  now  enjoys  had  we 
waited  for  the  development  of  the 
modern  transmitter  and  receiver. 

Television  should  not  be  held 
from  the  American  public  while  ex- 
perimenters deal  in  theory  and  sup- 
position. Otherwise,  we  will  find  that 
other  great  nations  will  have  es- 
tablished television  systems  shortly 
after  the  war,  while  the  American 
public  listens  blindly  and  the  citizens 
of  other  great  countries  both  see  and 
hear.  Television  is  an  American  in- 
vention, and  Americans  should  be  the 
first  to  benefit  by  the  greatest  mass 
communications  system  of  all  time. 

In  the  post-war  period  when  stand- 
ards have  been  established  by  the 
Federal  Communications  Commission, 
based  on  recommendations  of  the  en- 
gineers of  the  industry,  NBC  will 
be  ready  to  give  the  American  public 
network  television  based  on  the  best 
practical  standards  then  known  to  all 
concerned. 


800  Kc. 

MUTUAL  BROADCASTING  SYSTEM 


Co: 


Heads  Radio  Drive 

FRANK  K.  WHITE,  CBS  vice- 
president  and  treasurer,  has  been 
named  chairman  of  the  radio 
broadcasting  division  of  the  Great- 
er New  York  Fund's  Seventh  An- 
nual Campaign  on  behalf  of  hos- 
pitals, health  and  welfare  agencies 
in  New  York  City.  Larry  Bennett, 
vice-president  of  McCann-E  rick- 
son,  who  heads  the  advertising  and 
publishing  for  the  campaign,  an- 
nounced the  appointment. 


2i  MILLION 

people  under  our 
antenna  .  .  .  Not  ail  of 

them  listen  to  us  all  the  time 
.  .  .  but  enough  like  "News 
on  the  Hour  Every  Hour" 
and  "Good  Music  All  Day 
Long"  to  make  WCAR  an 
outstanding  buy. 

WCAR 

PONTIAC,  MICHIGAN 

The  Pearson  Co.,  Nat.  Reps. 
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Mr.  Cohn 


Cohn  Resigns  FCC  Post; 
Enters  Private  Practice 

MARCUS  COHN,  chief  of  the 
Field  Section  of  the  FCC  Law 
Dept.,  last  week  announced  his  res- 
ignation to  enter  private  practice 
in  Washing- 
ton, specializing 
in  radio  and  ad- 
ministrative law 
before  other 
Govern- 
nxental  agencies. 
For  several 
months  he  will  be 
occupied  in  fill- 
ing prior  com- 
mitments, follow- 
i  n  g  which  he 
will  formally  announce  his  entry 
into  the  radio  and  administrative 
'field. 

J    With  the  FCC  for  nearly  four 
ii  years,  Mr.  Cohn  participated  in 
the    newspaper   divorcement  and 
other    important    broadcast  pro- 
ceedings. A   native  of   Tulsa,  he 
was  graduated  from  U.  of  Chicago 
cum  laude  in  1938,  and  took  a  post- 
-graduate course  at  Harvard  under 
sia  fellowship  in  1939-40.  He  was 
i  in  private  practice  in  Tulsa  with 
i  Milsten  &  Milsten  prior  to  joining 
the  FCC. 

A  principal  attorney,  Mr.  Cohn 
h  had  headed  the  Field  Section,  which 
l  is  due  for  sharp  curtailment  July 
1  because  of  an  expected  cut  in 
;  FCC  appropriations.  Skeleton  of- 
'  fices,  it  is  understood,  will  be  re- 
j  tained  in  New  York,  Los  Angeles 
and  Chicago. 


Fifth  CBS  50  kw  Outlet 
On  Air  for  OWI,  CIAA 

WCBN,  50  kw  shortwave  transmit- 
ter, went  into  operation  May  1, 
j  bringing  to  a  total  of  five  the  num- 
I  ber  of  50  kw  transmitters  operated 
on  the  East  Coast  by  CBS  for  the 
Office  of  War  Information  and  the 
Office  of  the  Coordinator  of  Inter- 
American  Affairs. 

Replacing  WCDA,  a  10  kw  trans- 
1  mitter,  the  new  outlet  will  beam 
programs  in  eight  languages  to  en- 
emy-occupied territories  and  liber- 
ated areas  on  the  European  conti- 
nent. It  also  will  carry  programs 
in  Spanish  to  Mexico  and  the  Cen- 
tral American  republics.  Other 
East  Coast  stations  operated  by 
CBS  for  the  Government  agencies 
are  WOOC  WOOW  WCBX  WC'RC. 


Fly  Urges  Industry  Wait  on  Television 
For  Developments  of  Wartime  Research 
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FOLLOWING  is  the  full  text  of 
the  FCC  press  release  issued  May 
3  setting  forth  Chairman  James 
Lawrence  Fly's  views  on  the  cur- 
rent controversy  over  television 
standards : 

Chairman  James  Lawrence  Fly  of 
the  Federal  Communications  Commis- 
sion today  announced  that  in  the 
near  future  he  will  make  a  compre- 
hensive statement  of  his  individual 
views  on  the  future  of  television 
standards. 

The  development  of  television  was 
brought  prominently  into  the  news 
with  a  recent  statement  by  the  Co- 
lumbia Broadcasting  System  urging 
that  broadcasters,  manufacturers  and 
the  government  prepare  now  for  a 
change  of  standards  of  higher  quality 
television  pictures. 

Enough  progress  has  been  made  in 
electronics  during  the  war  to  make 
the  "good  enough"  pictures  of  pre- 
war vintage  seem  not  good  enough 
at  all  in  terms  of  postwar  possibil- 
ities, CBS  asserted.  "If  new  televi- 
sion standards  are  inevitable  (CBS 
believes  they  are)  then  the  quicker 
they  come,  the  better  for  the  manu- 
facturer," the  CBS  statement  de- 
clared. 

Chairman  Fly  said  today  :  "It  has 
been  my  view  that  the  highest  develop- 
ments which  our  television  techni- 
cians are  capable  of  producing  should 
be  made  available  to  the  public  so 
soon  as  may  be  feasible,  consistent 
with  the  over-all  economic  picture. 

"At  the  same  time  it  would  be  fool- 
hardy to  lock  down  future  televi- 
sion service  to  the  pre-war  levels. 
Wartime  research  has  been  very  pro- 
ductive. 


"The  public  interest  is  paramount. 
American  families  should  be  given 
the  benefit  of  the  many  technological 
improvements  created  in  the  labora- 
tories in  the  stress  of  war.  There 
should  be  no  bottling  up  of  such  im- 
provements by  artificial  restrictions 
for  the  sake  of  temporary  profits. 
And  there  should  be  no  locking  of 
doors  against  current  research  and 
development.  Time  should  be  taken 
now  in  doing  this  job  rather  than  in 
debating  what  the  engineering  stand- 
ards would  be  if  the  Commission  were 
to  fix  them  today. 

FCC  Cooperating 

"The  Commission  is  concerned  with 
the  orderly  introduction  of  any  new 
standards  which  may  be  deemed  de- 
sirable. This  it  will  do  in  ample  time 
to  clear  the  way  for  production  when 
production  is  possible. 

"I  assume  that  the  FCC  will  not 
take  any  official  action  changing  tele- 
vision standards  until  the  Radio  Tech- 
nical Planning  Board  completes  its 
present  researches  and  submits  its 
recommendations.  Engineers  of  the 
Commission  have  been  working  closely 
with  the  Board  and  with  other  inter- 
ested agencies. 

"I  have  every  reason  to  believe 
that  the  broadcasting  industry,  the 
manufacturers  and  the  public  will 
maintain  an  attitude  of  cooperation, 
patience  and  understanding  while 
these  problems  are  being  thrashed 
out. 

"It  should  be  remembered  that  pub- 
lic discussion  of  television  develop- 
ments in  war  laboratories  is  handi- 
capped by  the  lack  of  specific  infor- 
mation which  is  of  course,  a  closely- 
guarded    military  secret." 
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PACIFIC  COAST 
ROGRAM  NOTES 


Hear  Ye,  Diogenes!  —  Here's  the 
"Blue"  and  your  Search  is  over. 

The  "Blue"  said  two  years  ago : 

"Breakfast  at  Sardi's"  would  be  a 
winner.  "Breakfast  at  Sardi's" 
would  sell  sponsor's  products  like 
hotcakes.  "Breakfast  at  Sardi's" 
would  have  a  waiting  list  of  spon- 
sors. 

These  were  honest  statements  of 
fact,  not  prophecy.  To-day,  the  truth 
is  out: 

"Breakfast  at  Sardi's"  is  in  First 
Place*  among  the  nation's  morning) 
shows!  "Breakfast  at  Sardi's"  is  a 
commercial  paradise  with  a  wait- 
ing list  as  long  as  your  arm. 


NOW  on  the 
Pacific  Blue 
Network  is  an- 
other true-blue 
bet! 

"What's  Doin', 
Ladies?"  has 
the  sales- 
proved  format 
of  "Sardi's." 


It's  a  wise  hat  that 
knows  Tom  Bren Ne- 
man, your  host  on 
Sard:  's .' 


"What's  Doin',  Ladies?"  has  the. 
n  imble-witted,  super-salesman,. 
Art  Linkletter.  "What's  Doin',. 
Ladies?"  has,  in  truth,  the  hall-, 
mark  of  a  winner! 

Believe  us  this  time,  and  don't  wait 
in  line ! 


"Speak  of  Glamour"  and 
Art  Linkletter  goes  to  work. 

"What's  Doin',  Ladies?"  is  on  dur-, 
ing  one  of  the  high  tune-in  points, 
of  the  day  .  .  .  2:00  to  2:30  P.  M. 

"What's  Doin',  Ladies?"  has  more 
than  one-half  of  the  commercial 
time  already  sold.,  .fifteen 
minute  units  two  or  three  times, 
a  week  are  still  available. 

"What's  Doin',  Ladies?"' demands, 
action.  Get  a  complete  presenta- 
tion from  your  nearest  Blue  Net-, 
work  Office  or  .  .  . 

BLUE  SPOT  §ALES 

New  York  •  Chicago,  «  Hollywood; 
Detroit  •  Pittsburgh 

*  March  1944,  Hooper  National  Report 


St^nie^'Ga^Uon  Station" 


PACIFIC  BLUE  NETWORK  j 
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Harrisburg 


mm 


York 


Lancaster 


These  three  stations 
offer  you  a  responsive, 
ready-made  audience. 
They  can  be  bought  as 
a  package  at  an  ex- 
ceptionally attractive 
low  combined  rate — or, 
purchased  individually. 


DAR  Opposes  Throttling 
Speech  Freedom  on  Air 

EVIDENCING  concern  over  free- 
dom of  speech  controversies,  the 
53rd  Congress  of  the  National  So- 
ciety of  the  Daughters  of  the 
American  Revolution,  meeting  in 
New  York,  passed  a  resolution 
unanimously  condemning  any  at- 
tempt to  "curtail  or  throttle"  free- 
dom of  the  air 

Text  of  the  resolution  follows : 

Whereas,  the  radio  constitutes  one  of 
the  greatest  educational  and  recreational 
features  within  the  home,  and 

Whereas,  because  of  its  great  value  in 
expressing  the  truth  on.  vital  matters  of 
interest  to  the  people — such  as  the  conduct 
of  the  war  and  the  state  of  the  nation — 
can  now  be  reliably  and  freely  broadcast 
with  centralized  censorship, 

"Resolved,  that  the  National  Society  of 
the  Daughters  of  the  American  Revolution, 
in  53rd  Continental  Congress  assembled, 
go  on  record  as  protesting  against  any 
attempt  to  curtail  or  throttle  the  freedom 
of  the  air  and  to  support  such  radio  as- 
sociations as  are  fighting  to  retain  that 
freedom. 


Hub  Renews 

.HENRY  C.  LYTTON  &  Sons 
(The  Hub),  Chicago  department 
store,  on  May  1  renewed  its  Kid 
Commentator  program,  Saturdays 
at  11:30  a.m.  (CWT)  on  WJJD 
Chicago.  Program  is  conducted  by 
Al  Hattis,  16  year-old  writer-pro- 
ducer-commentator with  a  format 
consisting  of  high  school  news  and 
interviews.  Commercials  for  teen 
agers  are  designed  to  promote  the 
Hub's  Campus  Shop.  Contract  is 
for  52  weeks.  Program  was  placed 
by  Junior  Radio  Productions. 


Sinclair  Expands 

SINCLAIR  REFINING  Co.,  New 
York,  in  an  advertising  expansion 
into  73  key  cities,  has  started 
Frank  Singiser,  commentator,  on 
30  eastern  MBS  stations,  continu- 
ing Arthur  Hale,  commentator,  on 
113  midwest  and  southwest  MBS 
stations.  Both  commentators  are 
heard  Tuesdays,  Thursdays  and 
Saturdays,  8-8:15  p.m.  Extensive 
newspaper  advertising  is  included 
in  the  new  campaign.  Agency  is 
Hixon  O'Donnell  Adv.,  New  York. 


Winters  to  New  Post 

HAROLD  M.  WINTERS  has  been 
named  manager  of  the  new  east- 
central  RCA  Victor  Division  re- 
gion with  headquarters  in  Cleve- 
land, Frank  M.  Folsom,  vice-presi- 
dent in  charge  of  the  division,  an- 
nounced. Boundaries  of  the  new 
region  include  Ohio,  Michigan, 
Kentucky,  West  Virginia  and  the 
western  portion  of  Pennsylvania. 
Mr.  Winters  joined  RCA  Victor 
in  1926  and  since  that  time  has 
served  in  various  sales  capacities, 
most  recent  of  which  was  distri- 
bution and  market  research  studies 
for  the  company  in  Chicago. 


CELEBRATING  National  Music 
Week,  which  began  May  7,  WQXR 
New  York  is  carrying  a  series  of  talks 
by  British  music  authorities.  Talks 
are  shortwaved  and  recorded  by  BBC 
for  WQXR. 


Relaxing  after  another  week's 
work  at  Wichita's  Cessna  Aircraft. 


Cessna    Aircraft  photo 


Plenty  of  Oomph,  Wampum  too,  in  Wichita — where  everything  goes  double, 
including  Wichita's  doubled  population  with  a  spendable  income  per  fam- 
ily that  is  more  than  double! 

In  sound,  solid  sales  gain,  Wichita  tops  the  booming  Southwest,  stands 
second  in  the  entire  nation,  with  more  than  $16,000,000  in  monthly  retail 

salesl  Behind  the  fabulous  aircraft  in- 
dustries of  boomtown  are  Wichita's  natu- 
ral and  timeless  resources — grain  and 
oil.  Its  future  is  doubly  assured! 


Forward  look- 
ing advertisers 
are  buying 
the  present 
and  the  future 
with  that  Sell- 
ing Station  in 
Kansas'  Rich- 
est Market — 


CBS        5,000  WATTS  DAY  AND  NITE. 


KFH 

WICHITA 


CALL  ANY  PETRY  OFFICE 


RAILS  IN  TEST 

RRB  Selects  WAGA  Atlanta 
 For  Spot  Campaign-  


OWI's  "strenuous  objections"  to 
the  Railroad  Retirement  Board 
using  paid  advertising  in  news- 
papers and  requesting  free  time 
on  radio  for  soliciting  personnel, 
has  resulted  in  the  board  shift- 
ing it's  budget  with  allocations 
for   the   purchase  of   radio  time 


and  selection  of  WAGA  Atlanta 
as  the  "test"  station  to  weigh  the 
advisability  of  broadcast  adver- 
tising for  enlisting  new  railroad 
personnel. 

H.  H.  Dashiell,  regional  di- 
rector of  the  RRB,  acted  as  pur- 
chasing agent  for  the  railroads 
and  the  Government  in  contract- 
ing for  the  original  paid  announce- 
ments, while  formal  contracts  were 
signed  by  Government  officials. 

Discussing  spot  plans  are  (1  to 
r)  :  Charles  Smithgall,  WAGA 
general  manager;  Jim  Bailey,  sta- 
tion salesman;  Mr.  Dashiell. 


Stanback  Adds  16 

STANBACK  Co.,  (proprietary) 
has  added  16  stations  for  tran- 
scribed announcements.  New  sta- 
tions are:  WWNC  WEGO  WOC 
KLZ  WLAW  KFI  WSIX  KOMA 
WFCI  WMBD  KQV  WCAE  KFSD 
KTUL  KFH  WTAG.  Agency  is  J. 
Carson  Brantley  Adv.,  Salisbury, 
N.  C. 


Garver  Back  on  Job 

ROBERT  GARVER,  sales  manager 
of  WJZ  New  York,  has  returned  to 
his  desk  after  a  year's  sick  leave.  Clo- 
cum  Chapin,  acting  sales  manager  in 
Mr.  Garver's  absence,  transfers  to  the 
Blue  Network  sales  staff.  Mr.  Chapin 
formerly  was  general  manager  of 
WSRR  Stamford.  Conn.,  and  sales 
manager  of  WKBfJ  Youngstown,  O. 


Stovin 


Wright 


RADIO 
STATION 
REPRESENTATIVES 

offices 

TREAL  .  WINNIPEG 
TORONTO 


5' 


Sales  Representative: 

PAUL  H.  RAYMER 
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RID,  FBIS  to  Be  Further 
Probed  By  House  Committee 

Hart,  Miller,  Wigglesworth  to  Resume  Hearings 

Tuesday,  Despite  Pressure  for  Postponement 

of  WORL  Boston.  Mr.  Hyde  said 
the  WORL  license  comes  up  soon 
for  renewal. 

Charles  R.  Denny  Jr.,  FCC  gen- 
eral counsel,  again  brought  up  the 
Horst  Wessel,  Nazi  hymn,  when 
he  took  issue  with  a  letter  of 
April  26  from  Louis  G.  Cald- 
well and  Reed  T.  Rollo,  Washing- 
ton counsel  for  WBNX  New  York, 
contradicting  Mr.  Denny's  testi- 
mony that  the  song  was  played  on 
the  station  in  1937  or  1938  [Broad- 
casting, May  1].  He  stated  that  he 
merely  repeated  testimony  fur- 
nished by  the  station's  counsel  in  a 
letter  to  Chairman  Lea  dated 
April  19. 

Mr.  Denny  pointed  out  that 
WBNX  counsel  "failed  to  mention 
that  a  German  announcer  named 
Herbert  Oettgen,  who  remained  at 
the  station  until  March  8,  1942,  by 
his  own  admission  also  used  the 
song  during  his  broadcasts.  The 
record  before  your  Committee  al- 
ready contains  testimony  that 
Oettgen  was  dismissed  from  'Sta- 
tion WHOM  in  1934  for  'seeming 
Nazi  inclinations'." 

The  German  announcer's  re- 
moval from  WBNX,  Mr.  Denny 
continued,  occurred  shortly  aft- 
er Dorothy  Thompson,  newspaper 
columnist,  described  Oettgen  as 
"president    of    Radio  Rundfunk, 


Kobak  a  Grandfather 

EDGAR  KOBAK,  executive  vice- 
president  of  the  Blue  Network,  last 
Tuesday  received  word  of  the  birth 
of  his  first  grandchild,  a  son,  to  Lt. 
and  Mrs.  James  B.  Kobak.  The 
child  was  born  at  Alexandria,  La., 
where  Lt.  Kobak  is  stationed. 


DESPITE  efforts  of  Administra- 
tion forces  to  delay  further  inquiry 
into  the  Radio  Intelligence  Divi- 
sion and   Foreign   Broadcast  In- 
telligence Service  of  the  FCC,  the 
[['House  Select  Committee  to  Investi- 
gate the  Commission  on  Tuesday 
tL(May  9)  will  resume  hearings  with 
|the  RID-FBIS  the  Number  One 
Horder  of  business. 
I    That  announcement   came  late 
[{[(Friday  following  a  brief  informal 
jlsession  of  the  Committee  on  the 
jlHouse  floor.  Reps.  Hart  (D-N.  J.), 
||acting  chairman;  Miller  (R-Mo.) 
and  Wigglesworth  (R-Mass.),  only 
imembers   in    Washington,  unani- 
Imously  agreed  to  go  ahead  with  the 
RID-FBIS  inquiry,  although  Rep. 
Hart  previously  had  said  he  did 
not  favor  immediate  resumption  of 
the  hearings  in  that  phase  of  the 
probe    [Broadcasting,    May  1]. 
Rep.  Hart  added,  however,  that  he 
would  not  attempt  to  block  the 
Committee's  progress. 

Appropriations  Decision  Due 

With   Chairman   Lea  (D-Cal.) 
'and   Rep.   Magnuson  (D-Wash.), 
campaigning    in   their  respective 
!  areas,  FCC  Chairman  James  Law- 
rence Fly  is  understood  to  have 
objected  to  the  Committee  delving 
into  the  RID-FBIS  without  Chair- 
man Lea's  presence. 
,    The  FCC  1945  fiscal  year  appro- 
priations will  be  decided  probably 
this  week,  according  to  members 
of  the  House  Appropriations  sub- 
committee on  Independent  Offices. 
(Conferees  were  scheduled  to  meet 
Jlast  week,  but  formal  naming  of 
House  members  was  postponed  by 
Speaker     Rayburn     until  today 
(May  8).  More  than  $2,000,000  so 
far  has  been  slashed  from  the  FCC 
i  budget  request. 

'  j   At  a  brief  hearing  last  Tuesday 
"the  Select  Committee  heard  objec- 
tions from  Rosel  Hyde,  assistant 
i  general  counsel  of  the   FCC  in 
'  charge    of   broadcasting,  against 
further  inquiry  into  alleged  FCC 
dereliction  in  transfer  of  control 


KID  to  Mutual 

KID  Idaho  Falls,  becomes  a  full- 
time  affiliate  of  Mutual,  operating 
on  1350'  kc,  with  5,000  watts  day- 
time and  500  watts  nighttime.  On 
July  1,  date  set  for  the  transfer  of 
ownership  from  Jack  W.  Duck- 
worth to  a  syndicate  of  Idaho  and 
Utah  businessmen,  subject  to  FCC 
approval.  [Broadcasting,  May  1]. 


which  produces  and  sells  phono- 
graph records  in  German",  who 
"widely  advertised  and  sold  rec- 
ords of  Hitler,  the  Horstwessel  Lied 
and  other  Nazi  marching  songs" 
and  "boasted  of  friendship  with 
Bund  leaders  and  he  is  still  .  .  . 
speaking  over  the  German  langu- 
age hour  broadcast  by  German  fur- 
niture stores." 

Mr.  Hyde  told  the  Committee 
that  it  would  not  be  appropriate  to 
go  ahead  with  any  discussion  of 
the  WORL  matter  as  it  may  have 
some  bearing  on  the  Commission's 
action  with  respect  to  the  station's 
application  for  license  renewal 

In  reply  to  questioning  by  Rep. 
Hart,  he  said  the  application  will 
be  filed  at  the  end  of  May  and  that 
the  FCC  will  want  to  make  a  com- 
plete review  of  all  the  matters  with 
reference  to  the  station. 


THE 


GENERAL  |||  ELECTRIC 


NEW  YORK 


STATION 


SCHENECTADY 

50,000  watts       —       NBC       —       22  years  of  service 

Represented  nationally  by  NBC  Spot  Sales  WGY.m 
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Send  a 
V-MAIL  today 


Fly    Supports    CBS    Video  Stand 

( Continued  from  Page  9) 


quency  channels  20  mc  wide  for 
experimentation  looking  toward  an 
improved  service,  which  may  in- 
clude color  and  higher  definition. 

The  only  difference  between  the 
CBS  and  the  panel  proposals,  he 
said,  is  that  the  panel  has  set  up 
no  machinery  for  the  transition 
from  the  present  to  the  improved 
standards.  CBS,  in  its  plea  for 
transmitting  the  wartime  improve- 
ments in  electronics  into  better 
peacetime  television  as  soon  as  pos- 
sible, said:  "A  single  year  of  con- 
centrated effort  in  a  dozen  engine- 
ering laboratories  should  prove  the 
case  for  better  television  pictures 
or  else  disprove  it." 

Develop  by  Steps 

Dr.  Alfred  N.  Goldsmith,  radio 
engineering  consultant  and  vice- 
chairman  of  the  RTPB,  said  that 
to  him  the  whole  theory  that  the 
final  answer  must  be  reached  be- 
fore television  is  allowed  out  in 
public  seems  dangerous.  Stressing 
the  fact  that  he  was  speaking  for 
himself  only,  he  pointed  out  that 
when  the  standards  set  up  by  CBS 
are  achieved,  someone  else  may 
propose  keeping  television  in  the 
laboratory  until  the  color  pictures 
are  as  finely  defined  as  the  black- 
and-white  images,  and  then  until 
electronic  color  is  perfected,  and 
then  until  television  can  produce 
three-dimensional  pictures  and  so 
on  into  the  distant  future. 


C.  E.  HOOPER,  INC 

FEBRUARY-MARCH  1944 

STATION  LISTENING  INDEX -MIAMI,  FLA. 


m 
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MORNING  INDEX 

8:00-12:00  A.  M. 
Mon.  thru  Fri. 

AFTERNOON  INDEX 

12:00-6:00  P.  M. 
Mon.  thru  Fri. 

EVENING  INDEX 

6:00-10:00  P.  M. 
Sun.  thru  Sat. 


WIOD 

28.2 


B 

21.1 


c 

31.3 


D 

19.4 


41.8    32.6    13.2  12.4 


48.5    27.6    15.7  8.1 


11 


MIAMI  —  Florida's  largest  and 
most  productive  market. 

WIOD — The  station  most  people 
listen  to  most. 

5000  Watts- 610  KC 

NBC 


Notional  Representatives 
GEORGE  P.  HOLUNGBERY  CO. 
Southeast  Representative 
HARRY  E.  CUMMINGS 
JAMES  M.  LeGATE,  General  Manager 
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The  normal  way  of  improving 
a  product  is  to  start  by  producing 
a  Model  T  Ford,  he  said,  and  im- 
prove it  step  by  step  and  year  by 
year  until  you  have  a  Lincoln, 
meanwhile  letting  the  public  en- 
joy the  best  you  can  produce  at 
any  time  in  the  process.  This  sys- 
tem also  provides  an  income  for 
further  experiments  all  along  the 
line,  he  added,  asking  where  the 
dozen  laboratories  which  CBS  asks 
to  devote  a  year  to  television  re- 
search are  to  get  their  financial 
support  during  that  time. 

Dr.  Goldsmith  also  pointed  out 
that  the  British  found  a  receptive 
public  for  405-line  pictures  in  the 
pre-war  period  and  that  if  we  wait 
for  better  than  525-line  images 
we  will  find  them  again  far  ahead 
of  us  in  the  post-war  era.  He  also 
asked  what  the  television  industry 
is  to  say  to  the  servicemen  return- 
ing home  skilled  in  radio  and  ra- 
dar and  seeking  jobs  requiring 
those  techniques.  "Can  we  tell 
them  we're  busy  experimenting 
and  to  wait  around  for  a  year  or 
two?,"  he  asked. 

CBS  expressed  the  belief  that 
"no  serious  problem  exists"  in 
transmitting  its  wide-band  (16  mc) 
images  over  long  distances,  either 
by  radio  relay  or  coaxial  cable. 
AT  &  T  engineers,  queried  on  this 
point  by  Broadcasting,  replied 
that  the  CBS  proposed  standard 
would  require  a  9-mc  band  in 
place  of  the  4-mc  band  currently 
needed. 

They  expressed  confidence  that 
for  local  service,  they  could  pro- 
vide 9-mc  transmission,  but  they 
pointed  out  that  new  circuit  de- 
signs would  have  to  be  worked  out. 
For  long  distance  service,  they  said 
that  the  present  coaxial  repeaters 
are  3-mc  instruments,  providing 
an  effective  video  band  of  2.77  mc. 
Seven-mc  repeaters  are  now  under 
development  and  are  expected  to 
be  available  within  two  or  three 
years  after  the  war,  they  stated, 
adding  that  with  such  equipment 
they  had  planned  to  provide  a 
4-mc  band  for  television  transmis- 
sion, plus  480  telephone  circuits, 


but  that  without  the  telephone 
circuits  the  full  seven  mc  could 
be  used  for  a  video  signal. 

Du  Mont  Speaks  Personally 

The  telephone  engineers  said 
that  there  is  no  limit  imposed  by 
their  conductors  and  that  they  can 
work  out  effective  repeaters  for" 
any  band  width,  but  they  declined 
to  make  any  estimate  of  the 
amount  of  time  which  might  be 
required  to  perfect  means  for 
such  wider  band  transmission. 

Allen  B.  Du  Mont,  television 
manufacturer  and  operator  of  a 
video  station  in  New  York  also 
is  president  of  Television  Broad- 
casters Assn.  which  last  week 
issued  a  statement  describing  the 
CBS  proposals  as  dealing  "in  the 
realm  of  speculation  and  not  based 
on  experience  or  sound  technical 
principles,"  expressed  a  personal 
opinion  that  in  contrast  to  the 
proved  practicality  of  525-line 
picture  transmission  the  broad 
casting  and  reception  of  finer- 
screen  images  is  an  untested  prop 
osition. 

Emphasizing  the  fact  that  he 
spoke  for  himself  only  and  not 
for  TBA,  Mr.  Du  Mont  pointed 
out  that  the  manufacturing  com 
panies  which  support  the  present 
standards  are  all  engaged  in  pro 
duction  of  equipment  for  the 
armed  services  and  so  are  in 
position  to  know  the  extent  of 
electronic  progress,  while  CBS  is 
a  network  and  not  a  manufac 
turer. 

Meanwhile,  CBS  has  put  in  res 
ervations  with  General  Electric 
Co.  for  two  television  transmit 
ters,  including  studio  equipment 
under  the  plan  recently  announced 
whereby  a  deposit  of  war  bonds 
gives  the  depositor  priority  on 
post-war  delivery  of  video  equip- 
ment [Broadcasting,  May  1] 
CBS  reservations  are  for  a  40' 
kw  transmitter,  for  use  in  New 
York,  and  a  4-kw  station  for  which 
the  network  intends  to  apply  in 
Hollywood. 


MAURY  GAFFNEY,  formerly  on  the 
CBS  sales  promotion  staff  and  for  the 
last  several  years  with  Magazine  Mar 
keting  Service,  has  rejoined  CBS  as 
assistant  to  George  Crandell,  directoi 
of  press  information. 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  daily  to  Metropolitan 
New  York's  racial  groups  which  com 
prise  70%  of  the  population.  These  mil- 
lions, with  millions  to  spend,  have  their 
own  churches,  newspapers  and  radio 
stations.  They  respond  to  WBNX  pro 
gramming  and  public  service,  the  rea 
son  why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con- 
sistently. If  your  products  are  merchan 
dised  in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  call 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORK 
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Hooper  Survey 

(Continued  on  Page  12) 

release  of  the  identities  of  the  89 
cities,  which  two  networks  have 
requested,  the  letter  states.  Letter 
argues  that  in  smaller  communi- 
ties there  is  a  problem  of  inter- 
viewing listeners  too  often  and  that 
if  the  list  is  released  it  may  be  used 
without  regard  to  the  frequency 
of  calls. 

"This  may  destroy  the  coopera- 
tive spirit  of  the  listener  or  'condi- 
tion' his  response,"  the  letter 
states.  "What  is  more,  if  a  compre- 
hensive survey  of  all  programs  is 
to  be  repeated  at  some  future  date, 
it  is  not  inconceivable  that  indi- 
vidual vendors  of  radio  network 
time  might  choose  to  concentrate 
program  promotional  efforts  in 
these  89  cities  in  order  to  tempo- 
rarily warp  the  listening  pat- 
tern during  the  period  of  the  sur- 
vey." 

Preliminary  tabulation  of  the  re- 
sponses show  almost  unanimous 
rejection  of  the  release  of  the 
names  of  the  cities  at  this  time, 
Hooper  reported  late  last  week. 


WKY  Public  Service 

HIGH  RANKING  naval  per- 
sonnel from  the  Oklahoma 
area,  including  Rear  Adm. 
Andrew  C.  Bennet,  com- 
mandant of  the  Eighth 
Naval  District  and  officers 
of  his  staff,  were  informed 
of  the  death  of  Secretary  of 
the  Navy  Knox  over  WKY 
Oklahoma  City,  while  attend- 
ing a  weekly  forum  meet- 
ing of  the  Oklahoma  City 
Chamber  of  Commerce.  WKY 
pipes  a  special  five-minute 
news  synopsis  from  its  news- 
room to  the  meeting  and  at 
12:30  came  the  announce- 
ment, "Frank  Knox,  Secre- 
tary of  the  Navy,  died  at 
12:08  p.m.  Oklahoma  time." 
The  audience  rose  as  a  mark 
of  respect  to  the  late  Secre- 
tary, while  presiding  officer, 
the  Rev.  John  Abernathy, 
led  the  audience  in  prayer. 
Rotary  and  Kiwanis  clubs 
also  receive  this  WKY  spe- 
cial service  feature  at  their 
weekly  luncheon  meetings. 


Hettinger  Resigns  OWI 
Post;  Opens  Own  Office 

DR.  HERMAN  S.  HETTINGER, 

deputy  director  of  the  Domestic 
Branch  of  the  Office  of  War  Infor- 
mation, on  May  1  resigned  to  re- 
turn to  private 
business  as  a 
marketing  con- 
sultant, head- 
qu  artering 
in  New  York 
and  Washing- 
t  o  n  .  Following 
a  c  c  u  m  u  - 
lated  leave,  he 
will  announce 

Dr.  Hettinger  f0I™ally  his  fu- 
ture operations. 
Dr.  Hettinger  originally  joined 
the  OWI  Bureau  of  Campaigns 
as  manager  in  October  1942  and 
became  deputy  director  under  a 
reorganization  in  1943.  In  the  lat- 
ter capacity  he  coordinated  the  na- 
tional informational  activities  of 
the  Office  of  Economic  Stabiliza- 
tion, Treasury,  National  War  Fund, 
Red  Cross,  National  Housing 
Agency  and  Office  of  Civilian  De- 
fense. Before  joining  OWI  he  was 
associate  professor  of  advertising 
and  marketing  at  the  Wharton 
School  of  Finance  and  Commerce, 
U.  of  Pennsylvania,  and  also  en- 
gaged in  economic  consultancy. 


JtJ 


George  W.  Steffy  New 
Yankee  Vice-President 

ELECTION  of  George  Welsh 
Steffy,  director  of  production,  as 
vice-president  in  charge  of  pro- 
grams of  the  Yankee  Network,  was 
announced  last 
^aB^tet.  -  §  week  by  John 
yHf  \  i    Shepard  3d,  chair- 

JfttHI         I  ;||    man  of  the  board 
JB>48»»  4$J       and  general  man- 
ager. A  native  of 
Providence,  Mr. 
Steffy,  36,  began 
in  radio  17  years 
ago  with  the  Yan- 
kee Network.  He 
started  with 
WEAN,  Yankee 
station,  in  the  fall  of  1927  as  a 
radio  operator. 

While  still  a  student,  he  assisted 
in  the  building  of  WEAN's  first 
transmitter.  After  graduation  from 
Providence  College  in  1929,  Mr. 
Steffy  was  transferred  to  WNAC 
Boston,  Yankee  key.  He  became 
production  director  for  WNAC  in 
1935  and  was  appointed  to  the  same 
post  for  the  network  in  New  Eng- 
land. 


AW 

m 


Mr.  Steffy 


Wetwork  Accounts 

All  time  Eastern  Wartime  unless  indicated 


New  Business 

SINCLAIR  REFINING  Co.,  New  York 
(petroleum  products),  on  May  2  starts 
Frank  Singiser  on  30  Eastern  Mutual 
stations,  Tues.,  Thurs.  and  Sat.,  8-8:15 
p.m.,  continuing  Arthur  Hale  same  time, 
same  days  on  113  Mid-West  and  South- 
west MBS  stations.  Agency:  Hixson 
O'Donnell  Adv.,  N.  Y. 

WELCH  GRAPE  JUICE  Co.,  Westfield, 
N.Y.,  on  June  5  starts  Time  Views  the 
News  on  183  Blue  stations,  Mon.,  Wed., 
Fri.,  4:30-4:45  p.m.  Agency:  H.  W.  Kas- 
tor  &  Sons.  New  York. 

Renewal  Accounts 

BELL  TELEPHONE  System,  New  York, 
on  April  24  renewed  for  52  weeks  The 
Telephone  Hour  on  123  NBC  stations, 
Mon.,  9-10  p.m.  Agency:  N.  W.  Ayer  & 
Son,  N.  Y. 

SOUTHERN  SPRING  Bed  Co.,  Atlanta, 
on  May  18  renews  for  13  weeks  Robert 
St.  John  on  21  NBC  stations,  Thurs., 
10:15-10:30  p.m.  Agency:  Tucker  Wayne 
&    Co.,  Atlanta. 

Network  Changes 

RKO  RADIO  Pictures,  New  York,  on 
May  29  adds  some  150  Blue  stations  to 
Hollywood  Star  Time,  formerly  Luncheon 
with  the  Stars,  making  a  total  of  about 
170  Blue  Stations,  Mon.  thru  Fri,  12:13- 
12:30  p.  m.  and  renews  for  52  weeks. 
Agency:  Foote,  Cone  &  Belding,  New 
York. 

B.  F.  GOODRICH  CO.,  Akron,  on  May  13 
replaces  Hook  'n'  Ladder  Follies  with  Andy 
Devine's  Dude  Ranch  and  shifts  program 
from  New  York  to  Hollywood  on  125  NBC 
stations,  Sat.,  11-11:30  a.m.  Agency:  N.  W. 
Ayer  &  Son,  New  York. 


You 
keep 

customers 
when  you 

KEEP 

SPOTS 

BEFORE 

THEIR 

EARS! 


c ASK  A  JOHN  BLAIR  MAN 
ABOUT  SPOT  RADIO 


MRS.  RAYMOND  CLAPPER,  wid- 
ow of  the  late  Mutual  commentator 
who  was  killed  in  an  airplane  crash 
in  the  South  Pacific,  has  been  as- 
signed by  Mutual  to  cover  the  Re- 
publican and  Democratic  conventions 
in  Chicago. 


CHICAGO 
NEW  YORK 
ST.  LOUIS 
UN  FRANCISCO 
LOS  ANGELES 


&>  COMPANY 

NATIONAL  RADIO  STATION  REPRESENTATIVES 


THE  POWER  OF  3... 

Radio-wise  buyers  get  all  three— coverage,  programs 
and  rate— when  they  pick  WDRC  for  spot  announcement 
schedules.  Connect  in  Connecticut  by  using  WDRC ! 


WDRC 


HARTFORD  4  CONNECTICUT 


BASIC  CBS 
Connecticut's 

Pioneer 
Broadcaster 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 APRIL  29  TO  MAY  5  INCLUSIVE 


Decisions  .  .  . 

April  29 

KSJB  Jamestown,  N.  D. — Granted  oral 
argument  on  application  for  mod.  license 
to  be  held  5-24-44;  briefs  to  be  filed  on 
or  before  5-22-44. 

May  2 

KGHF  Pueblo,  Colo.— Granted  petition 
reinstate  and  grant  application  for  CP 
increase  500  w  D  to  1  kw  D,  make  changes 
in  transmitter,  subject  to  Jan.  26  policy. 


WHOP  Hopkinsville,  Ky.— Granted  vol- 
untary assignment  license  from  Paducah 
Broadcasting  Co.  to  Hopkinsville  Broad- 
casting Co.  Assignee,  as  66%  subsidiary 
corporation  of  Paducah  Broadcasting,  will 
buy  all  of  station  property  of  any  kind 
for  a  consideration  of  49  shares  (65.3%) 
of  assignee's  stock  and  $1,500. 

WSON  Henderson,  Ky. — Granted  volun- 
tary assignment  from  Paducah  Broadcast- 
ing Co.  to  Henderson  Broadcasting  Co. 
Assignor  will  transfer  all  station  prop- 
erty for  44  shares  (59%)  of  assignee's 
stock  and  a  promissory  note  for  $8,251.31 


"KEEP  SHIPPING  MONTHLY" 

wires  Eugene  Tanner,  WSIX 

THE  SHADOW 

Available  locally  on  transcription — see  C.  MICHELSON  67  W.  44  St.,  N.Y.C. 


PROFESSIONAL 
DIRECTORY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Pren  Bldg.,  Wash.,  D.  C 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

Notional  Press  Bldg.         Dl.  1205 
Washington,  D.  C. 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 

MO  2 -7859 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER         DONALD  M.  MILLER 

CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


GEORGE   C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


Radio  Engineering  Consultants 
Frequency  Monitoring 


Commercial  Radio  Equip.  Co. 


•  Evening  Star  Building,  Washington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 

ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  Bldg.   •   Republic  2347 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C. 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.         •         NAtional  6513 
Washington  4,  D.  C. 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


Remaining  31  shares,  minority  stock,  is  to 
be  issued  to  individual  members  of  the 
station's  staff. 

WSAP  Portsmouth,  Va. — Designated  for 
hearing  application  for  CP  change  1490 
kc  to   1240  kc. 

KEVE  Yakima,  Wash.— Granted  request 
to  change  call  letters  from  KEVE  to 
KTYW. 

W2XWV  New  York— Granted  CP  change 
experimental  television  station  to  com- 
mercial operation  on  Channel  4,  to  be 
located  at  515  Madison  Ave.,  New  York : 
make  changes  in  antenna  system;  and  use 
call  letters  WABD.  Also  granted  license 
cover  same. 

MAY  3 

KTBI  Tacoma,  Wash.— Granted  request 
to  dismiss  without  prejudice  application 
for  CP. 

WABI  Bangor,  Me. — Granted  motion  for 
waiver  Rule  1.382  (b),  and  appearance  in 
the  matter  accepted,  in  re  application  for 
mod.  CP  and  license  renewal. 

KFEQ  St.  Joseph,  Mo. — Granted  petition 
to  intervene  in  hearing  on  applications  of 
KOMA  for  CP  (requesting  facilities  of 
KGGF)  and  license  renewal.  Also  granted 
petition  to  intervene  in  hearing  on  appli- 
cation of  KGGF  for  CP  and  license  renewal. 

WNBZ  Saranac  Lake,  N.  Y. — Continued 
until  June  12  hearing  now  scheduled  May  12 
for  license  renewal. 

MAY  4 

KXO  El  Centro,  Cal.— Granted  license 
cover  CP  authorizing  change  1490  kc  to 
1250  kc,  increase  100  w  to  250  w,  install 
new  transmitter.  Conditions. 

KGEZ  Kalispell,  Mont.— Granted  author- 
ity make  changes  in  automatic  frequency 
control  equipment. 

WRDO  Augusta,  Me. — Granted  license 
cover  CP  authorizing  increase  power  to 
250  w,  install  new  transmitter  and  antenna, 
and  move  transmitter. 

Applications  .  .  . 

April  29 

WHEB  Portsmouth,  N.  H.— CP  increase 
hours  of  operation  from  limited  to  un- 
limited,  install  DA-N. 

WOCB  Near  Hyannis,  Mass. — License  to 
cover  CP  authorizing  new  standard  sta- 
tion. 

Crosley  Corp.,  Cincinnati — CP  new  FM 

station,  45,500  kc.  13,700  sq.  mi.,  $225,- 
000-$250,000  estimated  cost. 

Alfco  Co.,  St.  Louis — CP  new  commer- 
cial television  station,  Channel  4  (Amend- 
ed and  resubmitted). 

KEVE  Yakima,  Wash.— Mod.  CP  for 
antenna  changes  and  change  in  proposed 
transmitter  and  studio  site. 

May  1 

Summit   Radio    Corp.,   Akron — CP  new 

FM  station,  46,500  kc. 

KQW  San  Jose,  Cal.— CP  install  new 
ground  system. 

KJBS  San  Francisco — Transfer  control 
from  Mott  Q.  Brunton,  Sherwood  B.  Brun- 
ton,  Ralph  R.  Brunton  and  Mary  Brun- 
ton to  KJBS  Broadcasters,  a  partnership 
consisting  of  William  B.  Dolph,  H.  D. 
Pettey,  E.  N.  Bingham,  D.  W.  Clark,  H. 
S.  Mark,  G.  G.  Dolph,  E.  P.  Franklin  and 
A.   H.  Lewis. 

Queen  City  Broadcasting  Co.,  Boise,  Ida. 
— CP  new'  standard  station,  1030  kc,  1 
kw,  unlimited. 

School  District  of  Kansas  City,  Mo.— 
CP  new  non-commercial  educational  sta- 
tion. (Incomplete). 

MAY  3 

WKBZ  Muskegon,  Mich.— CP  change  1490 
kc  to  1230  kc. 

Georgia  Broadcasting  Co.,  Savannah,  Ga. 

— CP  new  standard  station,  1400  kc,  250  w, 
unlimited. 

WOC  Davenport,  la.— CP  new  FM  sta- 
tion, 46,300  kc,  10,600  sq.  mi.,  $50,000  esti- 
mated cost. 

Blue  Network  Co.,  Chicago — CP  new  FM 
station,  48,700  kc,  11,000  sq.  mi.,  $122,000 
estimated  cost. 

KSRQ  Santa  Rosa,  Cal.— Voluntary  as- 
signment license  to  Ruth  W.  Finley. 

A.  S.  Abell  Co.,  Baltimore — CP  new  FM 
station,  46,300  kc,  6,040  sq.  mi.,  $187,300 
estimated  cost  (Reinstated). 

MAY  4 

WTAR  Norfolk,  Va.— CP  new  FM  sta- 
tion, 46,500  kc,  5,702  sq.  mi.,  $39,805  esti- 
mated cost. 

International  Detrola  Corp.,  Detroit, 
Mich. — CP  new  commercial  television  sta- 
tion, Channel  2. 

Jackson  City  Board  of  Education,  Jack- 
son, Mich. — CP  new  non-commercial  edu- 
cational station  (Incomplete). 

KNET    Palestine,    Tex  Mod.  license 

change  operating  time  from  D  to  unlimited 
(Incomplete) . 

Mississippi  Broadcasting  Co.,  Macon, 
Miss.— CP  new  standard  station,  1240  kc, 
250  w,  unlimited  (Incomplete). 


J.  E.  TWEED  DALE,  until  recently 
on  special  leave  of  absence  from  Bell 
Telephone  Labs,  to  Columbia  Uni- 
versity's war  research  division,  is  now 
in  charge  of  production  for  certain 
products  in  the  radio  division  of  the 
Western  Electric  Co. 

FRANK  FENTROSS,  former  Muzak 
engineer  and  brother  of  John  Fent- 
ross,  WNAC  Boston  engineer,  has  ar- 
rived safely  in  England. 

JOHN  WADDELL,  engineer  of 
KFBK  Sacramento,  Cal.,  and  Jane 
Downing,  receptionist,  have  announced 
their  engagement. 

PVT.  CHARLES  L.  RANGE,  for- 
mer NBC  sound  technician,  is  now 
script  writer  and  studio  engineer  for 
the  Fifth  Army  mobile  broadcasting 
station  operating  from  Italy.  He  is 
one  of  six  enlisted  men  who  staff  the 
expeditionary  station. 

J.  W.  DIETZ,  industrial  relations 
manager  of  the  manufacturing  de- 
partment of  Western  Electric,  now 
on  leave  with  the  Government,  has 
been  awarded  an  honorary  degree  of 
doctor  of  engineering  by  Purdue  U., 
from  which  he  graduated  in  1902. 

CLAYTON  M.  WILSON,  technician 
of  CBR  Vancouver,  has  joined  the 
Royal  Canadian  Navy. 

MICHAEL  PESANELLI,  engineer 
of  WORL  Boston,  is  the  father  of  a 
girl. 

JO  BASIL  and  Lillian  Talbot  are 
the  latest  girl  operators  to  be  added  to 
the  engineering  staff  of  KTW  Phil- 
adelphia. 

JAMES  H.  BANKS  has  joined  Blue 
Hollywood  as  summer  replacement 
studio  engineer. 


PA  Expands 

OPENING  of  Press  Assn.'s  newest 
regional  news  bureau  in  Indianap- 
olis was  announced  last  week  by 
Oliver  Gramling,  assistant  general 
manager  of  the  Associated  Press 
radio  subsidiary.  Frances  Butt, 
formerly  of  PA's  Chicago  office  is 
in  charge  of  the  Indianapolis  bu- 
reau, 21st  regional  office  of  PA. 
Harold  Burke,  general  manager  of 
WBAL  Baltimore,  simultaneously 
announced  acquisition  of  the  AP 
radio  news  wire,  giving  WBAL  the 
three  major  news  services,  INS, 
UP  and  PA. 


MAY  5 

WEBR  Buffalo,  N.  Y.— CP  new  FM  sta- 
tion, 46,500  kc,  3,420  sq.  mi.,  $100,000- 
$125,000  estimated  cost. 

WCBN  Brentwood,  L.  I.,  N.  Y.— License 
to  cover  CP  authorizing  new  international 
station. 

KRMD  Shreveport,  La. — Voluntary  assgn. 
license  to  T.  B.  Lanford,  R.  M.  Dean,  Mrs. 
T.  B.  Lanford  Sr.,  and  Mrs.  R.  M.  Dean,  a 
partnership  d/b  Radio  Station  KRMD. 

KSEI  Pocatello,  Ida. — Mod.  license  in- 
crease 250w  N,  1  kw  D  to  500  w  N,  1  kw  D. 

Jam  Handy  Organization  Inc.,  Detroit. — 
CP  new  commercial  television  station, 
Channel  1  (Incomplete). 

Tentative  Calendar  .  .  . 

KOMA  Oklahoma  City— CP  5  kw  D,  500 
w  N,  690  kc,  unlimited  (Facilities  of 
KGGF) .  Also  license  renewal.  Consolidated 
hearing  with  KGGF  set  for  May  10. 

KGGF  Coffeyville,  Kan.— CP  690  kc,  1  kw 
DN,  unlimited.  Also  license  renewal.  Con- 
solidated hearing  with  KOMA  set  for 
May  10. 

WNBZ  Saranac  Lake,  N.  Y. — License  re- 
newal hearing  set  for  May  12. 
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—Classified  Advertisements— 

PAYABLE  IN  ADVANCE — Minimum  $1.00.  Situation  Wanted  10c  per  word 
All  others,  15c  per  word.  Bold  face  caps  30c  per  word.  Effective  May  22  ad 
must  be  all  light  face  or  all  bold  face  caps.  Count  3  words  for  blind  box 
number.  Deadline  Monday  preceding  issue  date.  Send  box  replies  to  Broad- 
casting Magazine,  870  National  Press  Bldg.,  Washington  4,  D.  C. 


Help  Wanted 


ANNOUNCER — For  basic  major  network 
station  in  New  England.  Experience,  sal- 
ary, other  qualifications  first  letter.  Box 
65,  BROADCASTING. 

\  WANTED  —  TRANSMITTER  ENGINEER 
,  HOLDING  RADIOTELEPHONE 
FIRST  LICENSE  FOR  5  KW  MID- 
WEST STATION.  $42.50  WEEK  AND 
EIGHT  OR  MORE  HOURS  OVERTIME. 
SUPPLY  OUTLINE  OF  EXPERIENCE, 
EDUCATION,  DRAFT  STATUS,  AND 
ENCLOSE  A  SNAPSHOT.  ADDRESS 
BOX  90,  BROADCASTING. 


Experienced   radio   announcer   on    5  KW 

regional  network  station.  Give  experi- 
ence and  salary  requirements.  Box  166, 
BROADCASTING. 


RIP  SNORTIN'     double-barreled,  punch- 
packin'   hillbilly   gang   wanted  to  plow 
up   rich,   virgin    territory.     Must  have 
j     flashy    personal   appearance,    plenty  of 
i     zip,    dash,    verve    and    raciness.  Great 
,     opportunity.  Five,   six  or   seven  pieces. 
First  send  pix  and  details  to  Box  207, 
BROADCASTING,   then    await  request 
for  recording.  Lightning  action  impera- 
tive ! 


Washington  Engineering  Firm  needs  drafts- 
man and  a  qualified  radio  engineer. 
Must  be  good.  State  Starting  Salary 
desired  and  draft  classification.  Box  209, 
BROADCASTING. 


Wanted — Promotion  and  Publicity  Direc- 
tor for  a  prominent  regional  station — 
NBC  affiliate.  A  fine  opportunity  for  a 
man  with  experience  and  ideas.  Should 
have  some  knowledge  of  display  ad- 
vertising. Send  complete  details  on 
background  in  first  letter,  together  with 
a  photograph.  Box  228,  BROADCAST- 
ING. 


COMMERCIAL  MANAGER  and  SALES- 
MAN to  hold  present  national  and  re- 
gional business  and  develop  new  ac- 
counts that  type.  Establish  farm  op- 
eration. Mail  pull  record.  Eastern  state. 
Not  a  local.  Ability  will  insure  the  fu- 
ture. State  complete  experience,  radio 
or  otherwise,  education,  salary  expected, 
and  draft  status.  Box  234,  BROAD- 
CASTING. 


Ohio  Blue  Network  Station  250  Watts  has 
opening  for  Chief  Engineer.  Ideal  place 
to  live.  RCA  equipment.  Box  243, 
BROADCASTING. 


CHIEF  ENGINEER— For  5kw  Station. 
Capable  taking  complete  charge.  Experi- 
enced in  new  construction,  maintenance, 
recording,  etc.  Permanent  position.  Real 
present  and  post-war  opportunity  to 
proper  person.  Detail  previous  experi- 
ence, age,  draft  status,  references  and 
salary  expected.  All  replies  confidential. 
Box   996,  BROADCASTING. 


WANTED :  Chief  Engineer,  250  Watt,  Blue 
Network  Station.  State  salary  and  ex- 
perience. WGRM,  Greenwood,  Missis- 
sippi. 


OPERATOR— Over  draft  age  for  perma- 
nent position.  State  reference,  educa- 
tion, and  experience.  Include  photo. 
Write  Technical  Manager,  Radio  Sta- 
tion. WFDF,  Flint,  Michigan. 


ANNOUNCER-NEWSCASTER.  Draft  ex- 
empt. Must  have  some  experience.  Basic 
salary  $40.00  for  40  hours.  If  personal 
audition  impossible,  send  references, 
photo,  and  transcription  to  WIBX,  Utica, 
New  York. 


Excellent  positions  open  for  electrical,  elec- 
tronic engineers ;  first,  second,  third 
class  radio  engineers;  production  men; 
junior,  senior  announcers;  station  ex- 
ecutives; news  editors ;  time  salesmen; 
radio  telephone,  telegraph  operators. 
Wilson  Employment  Service,  Inc.,  Un- 
ion Commerce  Building,  Cleveland,  Ohio. 


Chief  Announcer — Sportscaster — M.  C.  ex- 
perienced— 30  years  or  older — War  Labor 
Board  ceiling  80c  hr — overtime  permits 
$40.00  week  or  more.  CBS  affiliate.  Col- 
lege town,  25,000.  Moderate  living  costs, 
center  Dude  Ranch  country,  nice  cli- 
mate year  around.  Also  newscaster  70c 
hr,  range  $36.00  to  $38.00  week.  Send 
audition  recording.  Write  KGVO,  Mis- 
soula, Montana. 


Engineer — First  or  second  class ;  perma- 
nent position  with  future;  limited  an- 
nouncing required ;  give  all  details  first 
letter  including  salary  requirements. 
KGFW,  Kearney,  Nebr. 


Wanted  Transmitter  Engineer,  First  or 
second  class  license  by  CBS  affiliate. 
For  details  write  or  wire  Chief  Engi- 
neer WIBX,  Utica,  New  York. 


Help  Wanted  (Cont'd) 


Combination  newsman  announcer  modern 
newspaper-owned  local  station.  PA  24 
hour  wire  service.  Heart  southern  Wis- 
consin's dairy,  industrial  lake  region 
Looking  for  industrious  man  presently 
employed  seeking  improvement  and  se- 
curity in  permanent  joh.  No  floater. 
Newspaper  recognized  as  outstanding  in 
industry.  Radio  Station  established  1930. 
Member  Wisconsin  Network  and  Mutual. 
Young  progressive  organizer.  Airmail 
photo,  experience,  voice  transcription, 
references.  Newsman,  WCLO,  Janesville 
Wisconsin. 


RADIO  TIME  SALESMAN— Must  have 
experience  calling  on  national  accounts. 
National  chain.  Salary  open  but  good. 
BEST  EMPLOYMENT  AGENCY,  9  E. 
40th  St.,  New  York  City.  LE  2-6719. 


THOROUGHLY  GOOD  DEAL.  Two  first 
or  second  class  engineers.  Good  pay. 
Short  hours.  Pleasant  working  sched- 
ule. KFNF,  Shenandoah,  Iowa. 


Need  announcer  newscaster  immediately 
$40  for  40  hours  plus  overtime.  If  in- 
terested air  express  collect  transcrip- 
tion, references,  experience,  and  date 
available.  Request  immediate  reply. 
Everett  Shupe,  Mgr.,  KVOR,  Colora- 
do   Springs,  Colo. 


Wanted.  Radio  Operator  with  first  class 
license.  Apply  City  Civil  Service  Board, 
Room  7,  Utilities  Bldg.,  South  Laura 
Street,  Jacksonville,  Florida.  Salary: 
$45.00  weekly  to  start,  increase  in  six 
months. 


Experienced  announcer  who  wants  per- 
manent connection.  Guaranteed  mini- 
mum $60  week  salary  and  talent.  Wire 
WDAK,   Columbus,  Ga. 


Chief  engineer,  modern  local,  newspaper 
owned  station  located  in  heart  of  Wis- 
consin's dairy  resort,  industrial  region. 
Modern  furnished  living  quarters  me- 
dium size  family,  rent  free.  Heat,  light, 
telephone  furnished.  Position  requires 
complete  responsibility  efficient  operation 
transmitter  plant,  studio  control,  re- 
cording, remote  equipment,  applying  for 
FM.  Member  Wisconsin  Network,  and 
Mutual.  Send  picture,  experience,  refer- 
ences, 1st  letter.  WCLO  Janesville, 
Wisconsin. 


Salesman  or  Commercial  Manager — Per- 
manent position ;  excellent  opportunity 
for  man  with  ambition  and  ability  ;  pros- 
pects unlimited  ;  commission;  reasonable 
advance.    KGFW,   Kearney,  Nebr. 


Situations  Wanted 


Announcer-Program  Director.  Network 
experienced.  4-F.  Single.  30  years.  Go 
anywhere.  Wire  Box  242,  BROADCAST- 
ING. 


YOUNG  WOMAN,  capable,  intelligent. 
Background :  announcing,  acting,  news 
and  continuity  writing,  can  handle 
turntables,  etc.,  and  other  aspects  of 
studio  operation.  Free  to  locate  any- 
where.   Box   245,  BROADCASTING. 


Announcer:  4  years  experience.  Colored — 
Married  24,  4F,  3rd  class  permit.  Avail- 
able at  once.  Box  206  BROADCASTING. 


Announcer — single,  4F.  Will  consider  any 
reasonable  offer,  preferably  Southwest. 
Box   210,  BROADCASTING. 


Announcer — Stable  character :  Good  habits. 
Desires  western  location  with  post-war 
future.  Six  years  radio  broadcasting  ex- 
perience. Draft  rejected.  Box  217, 
BROADCASTING. 


Sales  position  with  progressive  organi- 
zation. Present,  Sales  Mgr.  250  Watt 
station.  Proven  record  of  results.  Draft 
exempt.  All  offers  considered.  Box  223, 
BROADCASTING. 


Radio  Copy  Approved — By  leading  adver- 
tisers. History  background  for  newscasts. 
Two  years  radio  singing.  College  gradu- 
ate, business  course.  $40  week.  Miss  W., 
1614  Peachtree,  N.W.  Atlanta,  Georgia. 


Situations  Wanted  (Cont'd) 


Continuity  Writer,  resourceful  woman, 
now  employed  in  continuity  department 
New  York  radio  station,  desires  change. 
Experience;  announcing,  acting,  logs, 
research.    Box    246,  BROADCASTING. 


Available  July  1st — Announcer  23,  4F. 
Dependable.  Progressive.  Now  working. 
18  months  experience  5  KW  station. 
News,  Sports,  Ad-Lib  Record  Shows. 
Chicago  or  vicinity  preferable.  Box  227, 
BROADCASTING. 


Announcer.  4-F  experienced,  prefer  New 
England.  Interested  in  programming. 
State  salary.  Box  244,  BROADCAST- 
ING. 


STATION  MANAGER  available  imme- 
diately. Experience  working  with  and 
giving  intelligent  supervision  all  de- 
partments. Thoroughly  experienced  lo- 
cal and  national  sales.  Unquestionable 
references  regarding  character  and  abil- 
ity. Financially  responsible.  Reply  in 
strict  confidence.  Box  229,  BROADCAST- 
ING. 


Young  Man,  single,  4F,  desires  connection 
as  announcer  with  station  in  or  around 
New  England.  Wants  to  learn  more 
about  radio  business.  Previous  experi- 
ence, as  announcer  on  college  station. 
Box  230,  BROADCASTING. 

EXPERIENCED  NEWS  EDITOR— Married 
4-F.  Available  two  weeks.  Box  231, 
BROADCASTING. 


Attention  Station  Owners.  If  your  pro- 
duction is  down  and  you  are  interested 
in  employing  a  new  manager  write  me 
fully,  Box  232,    BROADCASTING.  ■ 


Excellent  program  man  available.  Twelve 
years  experience,  excellent  musical 
background,  draft  free,  sober  and  re- 
liable. Highest  references  available.  An- 
nouncing ability  includes  ad-lib,  special 
events,  baseball,  News.  Box  233,  BROAD- 
CASTING. 


NEWS  COMMENTATOR,  EDITOR,  AN- 
NOUNCER. Fully  experienced.  Pre-war 
European  travel  and  training.  Avail- 
able soon.  Make  your  best  offer.  Box  235, 
BROADCASTING. 


Experienced  News  Commentating,  An- 
nouncing, Producing,  writer  seeks  con- 
nection with  station  interested  produc- 
tion original  ideas  and  offering  wide 
opportunity.  BOX  237,  BROADCAST- 
ING. 


Salesman:  Sales  Promotion:  Merchandising 
man  available.  Ten  years  newspaper 
and  five  years  radio  experience.  Excel- 
lent references:  draft  exempt.  Box  240, 
BROADCASTING. 


Application  for  Opportunity.  Regional  net- 
work editor-commentator.  Experienced 
lecturer.  Six  years  in  radio.  Newspaper 
background.  University  graduate.  Law 
training.  Deferment  assured.  Box  241, 
BROADCASTING. 


ATTENTION   STATION  EXECUTIVES— 

Good  man,  married,  38,  draft  exempt, 
wants  permanent  position  where  op- 
portunity exists  to  grow  with  station. 
Experienced  announcer,  continuity 
writer,  newscaster.  Good  special  events 
man.  Can  Sell  Also  entertainer  of  Net- 
work calibre.  Excellent  references.  Avail- 
able May  15th.  Write  or  wire  M.  E.  P. 
212  South  Bluff  St.,  Janesville,  Wiscon- 
sin. 


Wanted  to  Buy 


Wanted— One  KW  and  y4th  KW  trans- 
mitters if  condition  can  be  made  usable. 
Age  no  factor.  Box  180,  BROADCAST- 
ING. 


Wanted  —  Broadcast  station  Transmitter 
Towers  with  or  without  lighting  equip- 
ment.   Box    182,  BROADCASTING. 


WE  279  A  tubes  new,  used  or  burned  out. 
Box  205,  BROADCASTING. 


Wanted  to  Buy  (Cont'd) 


WANTED— STUDIO  CONSOLE,  ANY 
MAKE,  ANY  MODEL.  P.  O.  BOX  2204, 
BIRMINGHAM,  ALA. 


Before  you  sell  your  recorders,  cutting 
heads,  and  other  audio  equipment,  let 
me  make  you  an  offer.  Suite  346-347, 
3000  Washington  Blvd  ,  Chicago  12,  111. 


Wanted— One  Weston  Model  425  R.F.  am- 
meter 0-3  amps.  ;  also  one  Weston  Model 
425  remote  reading  R.F.  ammeter  with 
external  thermocouple,  0-3  amps.  Radio 
Station  KANS,  Wichita  2,  Kansas. 


Monitors,  Speech  Equipment,  250  Watt 
Transmitter,  Associated  Equipment.  Le- 
Mieux,  3516  Livingston,  New  Orleans 
18,  Louisiana. 


WANTED  —  BROADCAST  EQUIPMENT 
FOR  250  WATT  STATION.  Need  every- 
thing from  turntables  to  towers.  If  you 
have  a  180  foot  tower,  transmitter,  fre- 
quency monitor,  Modulation  monitor,  am- 
plifiers, turntables  for  immediate  cash 
sale  address  Box  238,  BROADCAST- 
ING. 


TOWER— 227    Feet   or   higher.    Box  239, 
BROADCASTING. 


For  Sale 


FOR  SALE,  one  Western  Electric  Trans- 
mitter, 100-Watt,  201A  Model,  $500. 
KFIZ,  Fond  du  Lac,  Wisconsin.  Details 
upon  request. 


FOR  SALE:  Fonda  Cellophane  Tape  Re- 
corder complete  with  microphone  and 
stand,  also  16  rolls  of  tape  magazine. 
Perfect  condition.  Has  only  been  used 
4  times.  Contact  W.  B.  Wade,  General 
Mills,  Inc.,  2010  East  Hennepin,  Min- 
neapolis, Minnesota. 


EQUIPMENT  WANTED 


250  Watt  Transmitter. 
Studio  Console,  Modula- 
tion Monitor.  Frequency 
Monitor,  Tower,  Ground 
Wire,   other  equipment. 


BOX  199,  BROADCASTING 


MODULATION 
MONITOR  WANTED 

ALSO,  WANT  FRE- 
QUENCY MONITOR 
AND  OTHER  EQUIP- 
MENT,  WRITE: 

Box    131,  BROADCASTING 


WANTED  TO  BUY 


•  Complete  250  watt 
Standard  Broadcasting 
Equipment  or  separate 
components.  Let  us  know 
what  you  have  to  sell. 


BOX  236,  BROADCASTING 
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NAB  Board  to  Determine  Future  Course 
In  First  Meeting  With  Ryan  This  Week 


TO  CHART  the  future  course  of 
the  NAB  under  its  new  president, 
J.  Harold  Ryan,  the  NAB  Board 
of  Directors  and  its  legislative 
committee  meet  in  Washington  to- 
day, tomorrow  and  possibly  Wed- 
nesday (May  8-10)  with  a  full 
agenda,  covering  every  phase  of 
radio  activity. 

Every  member  of  the  board  of 
26  has  signified  his  intention  of 
being  present.  Seven  of  the  10 
members  of  the  legislative  com- 
mittee also  are  members  of  the 
board  and  all  plan  to  be  present. 

Overall  Policy  Discussion 

The  meetings  will  mark  Mr. 
Ryan's  first  full  discussion  with 
the  board  since  he  assumed  the 
presidency  April  15.  Although 
slightly  indisposed  last  week  and 
under  observation  because  of  re- 
currence of  a  stomach  ailment, 
Mr.  Ryan  was  in  his  office  last 
weekend  and  will  preside  at  the 
sessions. 

The  tentative  agenda  for  the 
Monday  session  provides  for  con- 
sideration of  such  matters  as  or- 
ganization and  finance;  public  re- 
lations policy;  consideration  of 
audience  and  station  coverage  look- 
ing toward  a  standard  formula; 
broadcast  advertising  promotion 
through  a  projection  of  the  retail 
promotion  plan;  labor  relations 
and  legal  counsel,  in  view  of  the 
vacancies  in  both  posts,  and  the 
possibility  of  appointing  one  man 
for  both  positions;  the  1944  budg- 
et; realignment  of  dues  classifica- 
tions with  a  view  to  an  increase; 
consideration  of  an  increase  in 
mileage  allowance  for  board  and 
committee  members. 

Tuesday  morning  the  le'gislative 
committee  will  meet  to  consider 
the  status  of  the  White- Wheeler 
bill,  now  in  the  process  of  revision 
by  its  co-authors,  Chairman 
Wheeler  (D-Mont.)  and  Sen.  Wal- 
lace White  (R-Me.),  acting  minor- 
ity leader.  Following  that  session, 
the  board,  again  will  reconvene. 
Among  matters  on  the  second  day's 
agenda  are  the  holding  of  the  NAB 
annual  meeting,  now  tentatively 
scheduled  for  Chicago  Aug.  28-31; 
political  rates  for  time,  and  re- 
lated matters. 

At  the  Tuesday  afternoon  ses- 
sion, the  full  board  will  consider 
the  overall  legislative  picture.  The 
board  has  gone  on  record  repeat- 
edly in  favor  of  legislation  to  re- 
vise the  1934  Communications  Act 
and  spell  out  the  functions  of  the 
Commission  with  regard  to  broad- 
cast services. 

Discussion  on  Music 

Tentatively  set  for  Wednesday 
morning  is  a  full  discussion  of  mu- 
sic in  all  its  aspects.  However,  if 
the  legislation  session  is  concluded 
early  enough  Tuesday,  the  board 
may  continue  in  session  Tuesday 
night  to  clean  up  the  music  slate 
and  adjourn.  On  the  music  calendar 
are  such  matters  as  the  current 


AFM-Petrillo  situation,  including 
the  recording  ban,  the  explosive 
"platter  turner"  issue,  wherein 
AFM  proposes  to  unionize  record 
turners  at  stations,  a  move  that 
bids  fair  to  provoke  a  jurisdic- 
tional dispute  between  AFM  and 
IBEW;  and  the  NAB  subcommit- 
tee report  on  interpretation  of 
ASCAP  contracts,  involving  ef- 
forts by  ASCAP  auditors  to  col- 
lect on  spot  announcements  contig- 
uous to  music  program.  The  lat- 
ter discussion  will  be  launched  by 
a  report  from  the  copyright  sub- 
committee, comprising  Campbell 
Arnoux,  WTAR  Norfolk;  James 
P.  Begley,  KYW  Philadelphia,  and 
Frank  K.  White,  CBS  vice-presi- 
dent and  treasurer. 

BMI  affairs  and  future  opera- 
tions will  close  the  music  discus- 
sion. 

Board  members  are  Paul  W. 
Morency,  WTIC  Hartford;  Kolin 
Hager,  WGY  Schenectady;  Roy  F. 
Thompson,  WFBG  Altoona;  G. 
Richard  Shafto,  WIS  Columbia, 
S.  C;  James  W.  Woodruff  Jr., 
WRBL  Columbus,  Ga.;  Hoyt  B. 
Wooten,  WREC  Memphis;  Nathan 
Lord,  WAVE  Louisville;  John  E. 
Fetzer,  WKZO  Kalamazoo;  Leslie 
C.  Johnson,  WHBF  Rock  Island, 
111.;  John  J.  Gillin  Jr.,  WOW 
Omaha  Omaha;  E.  L.  Hayek, 
KATE  Albert  Lea,  Minn. ;  William 
B.  Way,  KVOO  Tulsa;  Hugh  A. 
L.  Halff,  WOAI  San  Antonio;  Ed 
Yocum,  KHGL  Billings,  Mont.; 
Arthur  Westland,  KRE  Berkeley, 
Cal.;  Calvin  J.  Smith,  KFAC  Los 
Angeles;  Harry  R.  Spence,  KXRO 
Aberdeen,  Wash.;  James  D.Shouse, 
WLW  Cincinnati;  J.  O.  Maland, 
WHO'  Des  Moines;  Barney  Lavin, 
WD  AY  Fargo;  Don  S.  Elias, 
WWNC  Asheville,  N.  C;  Her- 
bert Hollister,  KANS  Wichita; 
Frank  King,  WMBR  Jacksonville, 


Paratroop  Reporter 

THOMAS  GRANDIN,  Blue 
Network  war  correspondent 
in  London,  is  now  officially 
rated  as  a  paratrooper.  As 
part  of  his  preparation  for 
covering  the  imminent  inva- 
sion of  Europe,  Mr.  Grandin 
received  permission  from  the 
American  command  in  Great 
Britain  to  take  the  para- 
trooper training  course.  He 
made  five  parachute  jumps 
during  his  training  period. 


Hope  Still  Leads  Top  15 
In  Latest  Hooper  Rating 

BOB  HOPE  again  heads  the  list 
of  "First  15"  programs  in  the 
April  30  evening  Hooper  ratings. 
Fibber  McGee  &  Molly  who  have 
alternated  with  Bob  Hope  at  the 
top  of  the  list  are  second.  They 
are  followed  by  Charlie  McCarthy, 
Red  Skelton,  Radio  Theatre,  Davis 
with  Haley,  Jack  Benny,  Mr.  Dis- 
trict Attorney,  Take  It  Or  Leave  It, 
Screen  Guild  Players,  Abbott  & 
Costello,  Aldrich  Family,  Walter 
Winchell,  Kay  Kyser,  and  Bing 
Crosby. 

Average  evening  program  rating 
of  9.6,  is  down  0.3  from  last  re- 
port, down  0.9  from  a  year  ago. 
Average  sets-in-use  of  28.9,  is 
down  0.6  from  last  report,  no 
change  from  a  year  ago.  Average 
available  audience  is  78.4,  up  0.5 
from  last  report  and  down  0.2  from 
a  year  ago. 


Fla.;  Paul  W.  Kesten,  CBS  New 
York;  Frank  M.  Russell,  NBC 
Washington. 

Members  of  the  legislative  com- 
mittee who  are  not  on  the  NAB 
board  are  J.  Leonard  Reinsch, 
WSB  Atlanta;  Clair  R.  McCol- 
lough,  WGAL  Lancaster;  and  Jo- 
seph H.  Ream,  CBS  New  York. 


Maj.  Louis  Wasmer 
In  Governor  Race 

KHQ,  KGA  Owner  Republican 
Candidate  in  Washington 

YIELDING  to  the  behest  of  citi- 
zens and  organizations  in  his  home 
state,  Maj.  Louis  Wasmer,  owner 
of  KHQ  and  KGA  Spokane,  last 
Friday  announced  his  candidacy 
for  the  Republican  gubernatorial 
nomination  in  Washington.  The 
primaries  are  July  12  and  his  op- 
ponent for  the  nomination  will  be 
the  incumbent  Governor,  Arthur 
B.  Langley. 

Individuals  and  groups  in  the 
state  have  run  newspaper  cam- 
paigns asking  that  Maj.  Wasmer 
declare  his  candidacy.  Support  of 
the  National  Grange,  American 
Legion,  labor  groups  and  other  or- 
ganizations is  regarded  certain. 

Urged  By  Many 

"I  have  decided  to  become  a  can- 
didate for  the  office  of  Governor  of 
the  State  of  Washington",  Maj. 
Wasmer  announced  last  Friday  in 
Washington,  D.  C,  where  he  is  as- 
signed to  duty  with  the  Army  Air 
Forces.  "A  number  of  petitions, 
many  telegrams  and  letters  have 
been  received  from  representative 
citizens  and  organizations  from  all 
parts  of  the  state  urging  me  to 
file",  he  added.  "Since  I  am  pres- 
ently serving  in  the  Army  Air 
Forces,  the  decision  to  enter  the 
campaign  has  been  made  only  after 
most  careful  thought.  If  it  is  the 
judgment  of  the  majority  that  I 
could  make  a  greater  contribution 
as  governor  then  I  will  feel  honored 
and  privileged  to  serve". 

Maj.  Wasmer,  licensed  pilot  and 
aviation  enthusiast,  was  commis- 
sioned a  captain  in  the  Civil  Air 
Patrol  shortly  after  Pearl  Harbor. 
He  transferred  to  the  air  forces 
more  than  a  year  ago. 


Sadenwater  Heads  RCA 
Equipment  Sales  in  East 

APPOINTMENT  of  Harry  Saden- 
water, pioneer  radio  engineer  as 
broadcast  equipment  sales  man- 
ager for  RCA  in  the  eastern  region 
was  announced  last  Friday  by  T.  A. 
Smith,  standard  radio  and  sound 
equipment  sales  manager,  and  M. 
F.  Blakeslee,  eastern  regional  man- 
ager. Mr.  Sadenwater  will  head- 
quarter at  the  RCA  sales  office  at 
411  Fifth  Ave.,  New  York,  and  will 
be  responsible  for  sale  of  broadcast 
transmitters  and  associated  equip- 
ment to  eastern  broadcast  stations. 
He  leaves  his  post  as  manager  of 
services  for  RCA  laboratories  at 
Princeton,  N.  J.,  to  accept  his  new 
position. 

Mr.  Sadenwater  has  been  in 
communications  for  30  years,  and 
was  identified  with  broadcast  en- 
gineering sales  with  General  Elec- 
tric Co.  following  the  last  war. 
He  built  such  stations  as  KGO 
Oakland  and  KO  \  Denver,  both 
formerly  owned  by  GE.  He  also 
directed  the  installation  of  the  first 
500,000  watt  commercial  transmit- 
ter for  WLW  Cincinnati. 


Drawn  for  Broadcasting  by  Sid  Hix 
"Frankly,  Business  Has  Dropped  Off  Since  We  Quit  Our  'Major  Money' 

Programs!" 
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tfflwt  eiq/iteen  mm t fig  6^0,,  continuing 

measurements  in  Cincinnati  reflected 
an  abnormal  audience  rating  for  one 
local  station.  Investigation  revealed  that 
the  only  material  change  in  the  station's 
programming  was  the  addition  of  a 
dialing-for-dollars  type  of  money  give- 
away program.  Simultaneously,  similar 
types  of  programs  were  reported  in  other 
cities  with  the  same  results;  later  two 
other  local  stations  started  money  give- 
away programs.  A  more  careful  study 
of  the  ratings  revealed  an  even  more 
alarming  situation— an  inflated  audi- 
ence indicated  by  a  disproportionate 
increase  in  sets-in-use. 

It  is  reasonable  to  believe  that  smart, 
intelligent  programming  of  any  radio 
station  may  well  result  in  an  increased 
share  of  audience  for  that  station.  We 
are  not  convinced,  however,  that  the 
mere  giving  of  money  over  the  air  will 
have  a  tendency  to  increase  the  per- 
centage of  sets-in-use  to  any  appreci- 
able degree. 

We  believe  that  such  unorthodox  pro- 
gramming practices  are  of  questionable 
value  to  an  industry  which  can  only 
develop  properly  upon  a  base  of  un- 
distorted  factual  knowledge.  Therefore, 
WSAI  deliberately  inaugurated  a  pro- 
gram of  greater  intensity  than  any  pre- 
viously conducted — its  sole  purpose  to 
prove  that  the  use  of  money  give-away 
programs  results  in  a  completely  mis- 
leading picture  of  the  market. 

Space  does  not  permit  a  description 
of  the  details  of  how  $5,000  in  War 


Bonds  were  given  away,  or  the  complete 
results.  As  an  example,  however,  in  the 
8  to  10  AM  period,  C.  E.  Hooper  reported 
for  Cincinnati  in  January,  1944 — 11.2% 
sets  in  use,  with  an  index  of  24.3  for 
WSAI.  After  eight  weeks  of  money  give- 
aways, Hooper  showed  for  March,  1944, 
in  the  same  period,  21.8%  sets  in  use 
(an  increase  of  94.5%),  and  a  listening 
index  of  50.7  for  WSAI  (an  increase  of 
108.5%).  Frankly,  we  do  not  believe  the 
latter  figures  reflected  a  true  picture  of 
WSAI's  audience,  or  of  listening  habits 
in  Cincinnati. 

To  make  an  analysis  of  the  whole 
problem,  we  have  retained  Dr.  Herman 
S.  Hettinger  to  make  a  searching  study 
of  Hooper  reports  for  Cincinnati,  and  a 
number  of  other  cities  where  money 
give-aways  have  been  broadcast.  Dr. 
Hettinger  is  former  Dean  of  the  Wharton 
School  of  Finance,  University  of  Penn- 
sylvania, and  an  eminent  authority  on 
market  research  and  radio.  With  the 
cooperation  of  C.  E.  Hooper,  Inc.,  this 
study  will  be  made  to  determine:  first, 
the  effect  of  money  give-away  pro- 
grams on  station  ratings;  second,  the 
true  effect  of  money  give-away  promo- 
tions on  audience  listening  habits;  and 
third,  inherent  dangers  in  inflated 
radio  audience  figures. 

When  Dr.  Hettinger's  findings  are 
completed,  a  comprehensive  report  will 
be  made  available  upon  request  to  any 
station,  advertising  agency,  or  adver- 
tiser interested  in  the  problem. 
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A  bit  of  grease 


could  put  you 


off  th 


e  air 
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efore  they  can  earn  their  right  to  go  to  work 
in  your  broadcast  transmitter,  RCA  tubes  must  pass 
a  cleanliness  test  that  would  make  a  small  boy  squirm! 

For  example: 

When  the  many  small  parts  that  go  into  such  a  tube 
are  being  formed  and  assembled,  they  are  bound  to  pick  up 
a  certain  amount  of  "factory"  grease  and  oil. 


But  even  after  we  have  removed  all  visible  traces 
of  such  foreign  matter  from  them  physically  and  chemically, 
we  clean  them  again  by  vacuum  firing  to  drive  off 
any  gases  which  may  have  been  absorbed 
by  their  metal  surfaces  . . .  gases  which  might  otherwise 
be  released  while  the  tube  is  actually  operating 
and  so  cause  it  to  fail  prematurely. 

To  drive  off  such  metal-absorbed  gases,  identical  parts 
for  several  tubes  are  placed  together  in  a  glass  chamber 
where  they  are  alternately  heated  by  high-frequency  induction 
and  allowed  to  cool,  while  high-vacuum  pumps 
continually  remove  gases  and  vapors  from  the  chamber. 
By  cleaning  only  identical  parts  together,  each  part  receives 
the  one  best  treatment  for  its  individual  size, 
shape,  and  construction. 

Then,  when  the  pre-cleaned  parts  for  each  tube 
have  all  been  assembled  in  the  "envelope," 
the  tube  is  given  a  final  heat-and-exhaust  treatment. 

This  is  only  one  of  the  many  examples  of  RCA's  extra  care 
and  manufacturing  "know  how"  that  have  made 
RCA  Transmitting  Tubes  the  standard  of  comparison 
in  the  broadcasting  industry. 

The  Magic  Brain  of  all  electronic  equipment  is  a  Tube . . . 
and  the  fountain-head  of  modern  Tube  development  is  RCA! 
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why  WOR  can  tell  you  things 
nobody  else  can 


quietly  in  august  1941  WOR  rang  the  curtain  up  on 
a  new  and  revolutionary  kind  of  local  audience  report, 
"A  Continuing  Study  of  Radio  Listening  in  Greater- 
New  York." 

It  was — and  is — the  most  scientifically  accurate, 
complete  and  informative  study  ever  launched  by  any 
station  anywhere. 

Why? 

Recause — planned  and  developed  by  WOR,  it  is 
conducted  by  unbiased,  authoritative  Crossley,  Inc., 
nationally  known  samplers  of  public  opinion  from 
coast  to  coast. 

Because — its  personal  interviewers  talk  to  all 
kinds  of  people  in  all  kinds  of  homes,  not  just  telephone 
owners.  Thus,  WOR  knows  how  your  program,  and 
all  other  programs,  rank  in  the  minds  of  a  good  cross- 
section  of  about  6,000,000  people  who  are  not  talked 
to  by  telephone  interviewers. 

Because  —  its  interviewers  personally  talk  to 
listeners  in  Greater-New  York  no  later  than  2  hours 


after  they've  heard  your  broadcast.  They  speak  to 
listeners  while  the  impression  you've  made  is  fresh; 
before  they've  had  a  chance  to  forget,  or  substitute  a 
new  impression  for  the  one  you  and  your  program 
made. 

The  three  points  mentioned  above  give  you  only 
a  sample  of  the  scope  and  depth  of  WOR's  "A  Contin- 
uing Study  of  Radio  Listening  in  Greater-New  York." 
For  this  study  uncovers  the  ages  of  listeners,  too.  Also 
their  sex,  and  many  other  important  elements  that 
take  the  guesswork  out  of  timebuying;  bring  you  a 
greater  per-penny  profit  on  every  penny  you  invest. 


that  power-full 

station 


WOR 


at  1440  Broadway,  in  New  York 


WLS  NATIONAL  BARN  DANCE  STORY 

This  war  map  offer  was  first  made  on  the  WLS  National  Barn 
Dance,  with  three  announcements  between  10  and  10:30  o'clock 
Saturday  night.  Response  keyed  to  this  Barn  Dance  offer  was 
3,800!  A  breakdown  of  2,300  of  these  keyed  responses  showed 
40.8%  from  Metropolitan  Chicago!  And  32.6%  from  Cook  County 
(Chicago)  alone!  In  all,  they  came  from  16  states! 

Yes,  indeed!  After  20  years,  the  WLS  National  Barn 
Dance  is  still  listened  to  .  .  .  and  in  Chicago,  too! 


DIMES  / 

ROLLED  IN  • 

rrum  WLS  Listeners 

For  War  Maps  of  the  World 


FIFTY  thousand  WLS  listeners  sent 
in  a  dime  for  a  map  showing  all  the 
battlefronts  of  the  war.  The  maps,  pre- 
pared by  the  WLS  News  Department, 
were  offered  for  two  weeks  at  varied  times 
of  day.  The  result:  50,000  requests— 769 
per  announcement!  All  our  50,000  avail- 
able maps  are  gone,  and  we'll  have  to  return 
the  dimes  which  are  still  rolling  in  at  the 
rate  of  several  hundred  a  day.  Such  phe 
nomenal  response  is  another  indication  that 
people  in  Chicago  and  Midwest  America 
listen  to  WLS  . . .  listen  and  respond.  For 
further  proof,  ask  any  John  Blair  man. 


890  KILOCYCLES 
50,000  WATTS 
BLUE  NETWORK 


represented  by 
John  Blair  &  Company 


CHICAGO 


MANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK  — KOY  PHOENIX   ★   KTUC  TUCSON   *   KSUN  BISBEE-LOWELL 


NO  matter  how  powerful  a  long  range 
broadcast  may  be,  it  is  bucking  the 
competition  of  a  strong  local  station  in 
every  important  market  —  a  local  station 
that  can  and  does  deliver  more  audience 
throughout  the  day,  every  day. 

This  locally  accepted  station  is  The 
Yankee  Network  outlet  in  its  area.  There 


THE  YANKEE  NETWORK'S 


are  twenty-one  of  these  hometown  sta- 
tions in  twenty-one  key  markets  where 
New  England  buying  power  is  concen- 
trated. 

The  Yankee  Network  brings  together 
and  welds  into  one  rich  and  populous  unit 
the  twenty-one  cities  and  their  suburban 
areas  that  otherwise  would  be  separate 
and  distinct  markets. 

With  The  Yankee  Network,  you  can  put 
equal  energy  and  emphasis  into  your  sell- 
ing at  all  points  where  you  have  distribu- 
tion or  want  to  get  it. 

It  is  the  only  group  of  stations  that 
gives  you  New  England  all  in  one  piece. 


THE  YANKEE  NETWORK,  inc. 


Member  of  the  Mutual  Broadcasting  System 
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KOIL 


Columbia,  of  course 
The  Radio  Buy  of 


Newark 
has  its 
Prudential 


OMAHA 


Omaha  is  a  Rich, 
Stable  Market 


Omaha's  prosperity  is  based 
upon  those  "most-stable- 
of-all"  industries  .  .  .  food, 
transportation,  insurance, 
etc. 

While,  quite  naturally, 
Omaha  is  now  enjoying  its 
greatest  prosperity  in  his- 
tory ...  it  is  well  to  bear 
in  mind  that  Omaha  was  a 
RICH  Market  before  the 
war  .  .  .  that  it  will  con- 
tinue to  be  a  STABLE  one 
after  the  war. 

Omaha  is  truly  a  "ripe" 
market  for  immediate  sales 
.  .  .  and  one  very  much 
worth  cultivating  now  for 
the  promising  future.  To 


reach  and  sell  the  RICH 
Omaha  Market  at  lowest 
cost  .  .  .  the  best  buy  is 
KOIL.  Let  us  send  you 
availabilities. 


SUBSCRIPTION    PRICE:     $5.00    per   year     I5c    per  copy 
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A  MARKET  WITH 
MONEY 

DOUGLAS  COUN- 
TY (Omaha)  ranked 
SECOND  in  the  entire 
nation  in  Per  Capita  In' 
crease  in  Effective  Pur- 
chasing Power  .  .  . 
during  the  first  nine 
months  of  1943. 
— Sales  Management. 


NIGHT 


Represented  Nationally  by  Edward  Petry  Co.,  Inc. 


THROUGHOUT  THE  YEAR 

N  THE  TAMPA-  ST.  PETERSBURG  MARKET 


JOHN  BLAIR  £,  CO.  .  .  NATIONAL  REPRESENTATIVE 


TAMP 
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•  Down  in  KWKH-lcmd  the  average  cus- 
tomer of  your  product  does  not  have  "all 
his  eggs  in  one  basket."  For,  his  income 
is  not  dependent  upon  one  resource  or  in- 
dustry. Every  week  of  the  year  there  is 
new  wealth  circulated  from  the  rich  oil 
and  natural  gas  fields  of  the  area.  Taking 
advantage  of  a  mild  year-round  climate 
such  industries  as  lumber  and  forest  pro- 
ducts, agriculture  and  livestock  operate 


with  little  hindrance  from  bad  weather. 
All  of  these  factors  help  to  make  East 
Texas,  South  Arkansas  and  North  Louis- 
iana a  balanced  market.  Here  you  can 
plan  your  sales  effort  without  regard  to 
seasonal  income.  And  you  can  cover  this 
rich,  balanced  market  with  only  one  med- 
ium— KWKH.  Let  us  give  you  more  in- 
formation on  this  market  to  help  you  sell 
now  and  build  sales  for  the  future. 


KWKH 

50,000  WATTS 


THE 


A  Shreveport  Times  Station 

SELLING  POWER 


CBS 


I  N 


Represented  by  the  Branham  Co 

THE     BUYING  MARKET 
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AM  MONITORS 

For  AM  Broadcasting  the  RCA  line 
includes  the  311-AB  Frequency  Monitor 
shown  above  and  the  66-D  Modulation  Monitor  — 
both  FCC  approved  types  —  and 
the  relatively  new  Type  300-C  Phase  Monitor, 
the  finest  instrument  yet  designed 
for  adjustment  and  monitoring  of  directional 
antenna  arrays. 


FM  MONITORS 

For  FM  Broadcasting  the  RCA  line 
before  the  war  included  the  Type  322-A 
Modulation  Monitor  shown  above  and  the  Type  336-A 
Frequency  Monitoring  Equipment  — 
units  which  were  specifically  approved  by  the 
FCC  for  FM  station  use. 
Planned  for  production  after  the  war 
is  a  combined  modulation 
and  frequency  monitor  of  improved  design. 


FOR  ALL  KINDS  OF  BROADCASTING 


RCA  manufactures  a  complete  line  of  broadcast  equipment — 
including  not  only  such  operating  units  as  microphones,  ampli- 
fiers and  transmitters,  but  also  such  necessary  accessories  as 
modulation,  frequency  and  phase  monitors;  audio  measuring 
equipment;  and  field  intensity  meters. 

RCA  Test  and  Measuring  Equipment  units  meet  all  the  needs 
of  FM,  Television  and  Short- Wave  Broadcasting  as  well  as  AM 
Broadcasting. 

The  proof  of  these  RCA  equipments  is  in  their  widespread 
use.  Almost  every  broadcast  station  has  one  or  more;  nearly  all 
the  networks  have  several.  Other  manufacturers  use  them.  The 
RCA  companies — NBC,  RCA  Communications,  Radiomarine 
Corporation  and  RCA  Laboratories — use  them  in  large  numbers. 

RCA  BROADCAST  EQUIPMENT 
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TELEVISION  MONITORS 

For  Television  Broadcasting 

RCA  developed  and  produced  the  only  line 

of  test  and  monitoring  equipment 

specifically  designed  for  Television  use. 

This  line  includes  the  351 -A 

Video  Sweep  Oscillator  shown  above,  the 

350-A  Square-Wave  Generator,  the  715-A 

Laboratory-type  Oscilloscope  and  other 

units  of  matching  design. 


AUDIO  MEASURING  EQUIPMENT 

The  68-B  Beat  Frequency 

Oscillator  (at  right)  and  the  69-C 

Distortion  and  Noise  Meter  (below) 

are  matched  units  developed 

for  the  single  purpose  of  measuring 

the  frequency  response,  distortion  and  noise 

characteristics  of  broadcast  equipment. 

The  only  audio  measuring  units 

designed  especially  for  the  purpose, 


they  are  ideally  suited  for  measurements 

on  separate  amplifiers, 

complete  audio  channels  and  transmitters 

of  all  types,  including 

AM,  FM  and  Television  Audio. 

These  or  the  preceding  models  of  the 

same  series  are  in  use  in  nearly  every  medium 

or  large  station,  in  network  studios 

and  in  the  laboratories  and  test  set-ups 

of  most  manufacturers. 


FIELD  INTENSITY  METERS  —  RCA  field  intensity 
meters  have  been  the  industry's  standard  for  over 
ten  years.  The  latest  models  are  the  308-A  Broad- 
cast field  Intensity  Meter,  covering  the  range  from 
120  kc.  to  18,000  kc,  and  the  301-B  High- 
Frequency  Field  Intensity  Meter,  covering  the 
range  from  20  mc.  to  125  mc.  They  may  be  used 
as  portables,  as  shown  here,  or  adapted  for  perma- 
nent mounting  in  station  wagon  or  truck. 


BUY  MORB  WAR  BONDS 


0  N  E  OF 


SERIES     FEATURING     OUTSTANDING     USERS     OF     SPOT  BROADCASTING 


William  Larcohbe 


Vice-President  and  Partner,  J.  D.  Tarcher  &  Co.,  New  Yorl 

Says—  "Changing  markets,  shifting  populations  now  make 
spot  broadcasting  more  effective  than  ever" 


•Well  said,  Mr.  Larcombe!  Especially  since 
so  many  people  seem  to  overlook  the 
shifts  that  are  going  on  right  now — shifts 
involved  in  War-contract  cancellations,  and 
the  discontinuation  of  numerous  training 
camps  and  centers,  not  to  mention  the 
inevitable  adjustment  of  activities  as 
the  war  in  the  Pacific  really  goes  into 
high  gear.  .  .  . 

•No   neither  we  nor  anybody  else  can 


foresee  the  extent  and  rapidity  of  these 
changes  in  time  to  forecast  complete 
market  potentials  for  many  months  in  ad- 
vance. But  if  you  advertisers  or  agencies 
will  get  in  touch  with  us  before  you  release 
spot-broadcasting  schedules,  we'll  gladly 
check  your  markets  as  of  the  present  and 
the  immediate  future.  We  feel  sure  we  can 
point  out  some  rather  surprising  oppor- 
tunities.   Say  when. 


Free  &  Peters,  lie. 

Pioneer  Radio  Station  Representatives 

Kivtre  AAsin  Tr*ti 


Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WKZO  KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .  .  .  MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

. .  . SOUTHEAST  . .  . 

WCBM   BALTIMORE 

WCSC   CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KOMA  ....  OKLAHOMA  CITY 
•  KTUL  TULSA 

.  PACIFIC  COAST  . 
KECA  .......  LOS  ANGELES 

KOIN  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEATTLE 

KFAR  ....  FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  180  N.  Michigan 
Franklin  6373 


NEW  YORK:  444  Madison  Ave.     SAN  FRANCISCO:  hi  Sutter    HOLLYWOOD:  6331  Hollywood    ATLANTA:  322  Palmer  Bldg. 
Plaza  5-4130  Sutter  4353  Hollywood  2151  Main  5„667 
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Pancake  Blitz  Meets  Joint  Resistance 


Two  Unions,  NAB 

Act  to  Check 
|  Petrillo 

By  JACK  LEVY 

JAMES  C.  PETRILLO'S  plans  to 
move  in  on  radio  via  the  "pancake 
aiming"  route  precipitated  a  tidal 
wave  last  week,  with  the  NAB, 
National  Assn.  of  Broadcast  En- 
gineers &  Technicians  and  IBEW 
2ach  taking  separate  actions  to 
resist  the  projected  AFM  invasion 
into  broadcasting  stations  and  the 
appointment  of  a  conciliator  by 
the  Dept.  of  Labor  to  attempt  to 
mediate  the  jurisdictional  dispute 
provoked  by  the  Petrillo  agreement 
with  the  networks. 

Following  revelations  of  Mr. 
Petrillo's  agreement  with  the  four 
major  networks  assigning  juris- 
diction over  platter  turning  to  the 
A.FM  and  other  technical  opera- 
tions to  IBEW  [Broadcasting, 
May  8],  the  NAB  board  of  direc- 
tors passed  a  resolution  urging  its 
membership  to  resist  any  demands 
pf  the  AFM  to  force  the  employ- 
ent  of  musicians  to  play  records 

ind   transcriptions  used  for  sta- 

ion  broadcasts. 

NWLB  Ruling  Awaited 

The  NAB  action  resulted  from 
Vlr.  Petrillo's  report  of  the  agree- 
ment in  The  International  Musi- 
cian, official  AFM  journal,  which 
ailed  upon  all  local  unions  to  ob- 
ain  similar  contracts  with  all  sta- 
ions  and  thereby  provide  at  least 
000    jobs    for    musicians  who 
would  not  be  permitted  to  play 
musical  instrument". 
Meanwhile,  broadcasters  awaited 
he  decision  of  the  National  War 
iabor  Board  on  the  panel  recom- 
mendations  in   the  transcription 
ase,  with  reports  circulating  that, 
he  Board  intends  to  hand  down 
.n  8  to  4  ruling  this  week  ordering 
he  AFM  to  terminate  its  strike 
Igainst  the  two  network  recording 
subsidiaries  (RCA  Victor  and  Co- 
umbia  Recording)  which  have  re- 
fused to  pay  "employment  fund" 
oyalties  to  the  AFM. 
Drastic  action   to  prevent  Mr. 
etrillo  from  carrying  out  his  re- 
lorted   agreement  with  the  net- 
works   was    threatened    by  the 
IABET  which  announced  its  in- 
entions  of  calling  a  strike  of  its 


NAB  Board  Passes  Resolution  Urging 
Resistance  to  Petrillo  Pancake  Policy 


FOLLOWING  is  the  full  text  of 
the  resolution  adopted  by  the  NAB 
Board  of  Directors  at  its  meeting 
in  Washington  May  10,  expressing 
opposition  to  the  "platter  turner" 
crusade  of  AFM  President  James 
C.  Petrillo :  * 

WHEREAS,  James  C.  Petrillo,  President, 
American  Federation  of  Musicians,  has  in 
the  April  issue  of  the  official  journal  of 
his  union  commended  to  the  locals  of  his 
union  a  plan  to  force  upon  the  broadcast- 
ing industry  and  in  particular  upon  the 
smaller  units  thereof,  the  employment  of 
more  than  2000  additional  unneeded  mem- 
bers of  the  Musicians  Union,  and 
WHEREAS,  the  sole  duties  of  these  un- 
needed union  members  will  be  that  charac- 
terized by  Mr.  Petrillo  as  pancake  turning, 
namely,  to  place  records  and  transcriptions 
on  turntables,  a  minor  and  incidental  part 
of  the  work  of  others  now  employed  by  all 
broadcasting  stations,  and 
WHEREAS,  Mr.  Petrillo  in  the  City  of 
Chicago  has  succeeded  in  imposing  this 
made  work   upon  some  broadcasting  sta- 


tions at  a  salary  scale  of  $90.00  a  week 
for  a  25  hour  work  week,  and 
WHEREAS,  Mr.  Petrillo  in  sworn  testi- 
mony before  a  Committee  of  the  United 
States  Senate  has  stated  that  to  force 
broadcasters  to  utilize  members  of  the 
American  Federation  of  Musicians  as  pan- 
cake turners  is  "not  sound"  and  "is  a 
mistake," 

NOW,  THEREFORE,  the  NAB  is  deter- 
mined in  its  opposition  to  this  unjustified 
and  needless  employment,  and  urges  its 
membership  of  broadcasters  to  resist  any 
demands  of  the  American  Federation  of 
Musicians  to  employ  such  pancake  turners, 
and 

FURTHER,  that  the  NAB  pledges  its 
support  and  aid  to  all  broadcasting  stations 
which  resist  these  demands  as  contrary  to 
the  best  interests  of  labor,  industry  and 
our  nation. 


♦Appended  to  the  resolution  was  the 
transcript  of  Mr.  Petrillo's  testimony  be- 
fore the  Senate  subcommitte  to  investigate 
the  transcription  ban  in  January  [Broad- 
casting, Jan.  18,  1943],  in  which  he  said 
that  he  thought  the  unionization  of  record 
turners  was  a  mistake,  but  that  the  Chi- 
cago stations  okayed  it. 


technicians  at  all  network  stations 
if  the  agreement  goes  into  effect 
on  the  indicated  date  of  June  1. 

A.  T.  Powley,  NABET  presi- 
dent, declared  that  the  contract  is 
in  violation  of  an  existing  contract 
now  in  effect  between  NABET 
and  NBC,  Blue  and  WOR  and 
would  force  its  members  "to  re- 
lease part  of  their  job  content  to 
the  musicians'  union,  and  this  they 
are  absolutely  opposed  to". 

NABET  technicians,  Mr.  Powley 


emphasized,  "will  not  submit  to 
Petrillo's  musicians  or  any  mem- 
bers of  his  union  operating  the 
turntable  equipment  on  June  1, 
1944,  or  at  any  time  thereafter, 
and  any  stoppage  of  work  by  the 
technicians  will  be  caused  by  the 
bad  faith  of  the  companies  and 
Petrillo's  efforts  to  take  away  jur- 
isdiction over  the  operation  of  this 
equipment  in  this  time  of  emer- 
gency. 

"The  NABET  as  an  independent 


union  will  not  be  forced  into  the 
IBEW  by  Mr.  Petrillo  or  anyone 
else,  as  Mr.  Petrillo  has  threatened 
in  his  official  monthly  organ  be- 
fore." 

Mr.  Powley  said  his  organiza- 
tion has  notified  the  appropriate 
government  agencies  of  its  inten- 
tions, as  required  by  the  War  La- 
bor Disputes  Act.  He  informed 
the  agencies  that  any  work  now 
being  done  by  technicians  in  the 
affected  stations  for  the  Govern- 
ment or  the  armed  forces  would 
continue  to  be  done  and  there 
would  be  no  stoppage  or  inter- 
ruption of  these  activities. 

He  revealed  that  the  union  took 
a  strike  ballot  among  all  its  chap- 
ters throughout  the  country  and 
that  all  resolved  that  the  matter 
should  be  brought  to  the  attention 
of  the  NWLB  and,  if  it  should 
become  necessary,  to  use  its  econ- 
omic force  to  protect  their  rights 
"against  the  companies'  unlawful 
violation  of  their  contract  with 
NABET  and  of  the  National  Labor 
Relations  Act". 

The  Petrillo  action  also  brougnt 
repercussions  from  the  IBEW 
(International  Brotherhood  of 
Electrical  Workers),  with  mem- 
bers at  three  Washington,  D.  C, 
stations  where  the  union  has  jur- 
isdiction (WTOP  WWDC  WINX) 
voting  to  resist  the  agreement. 
Copies  of  the  resolution  adopted 
by  the  membership  were  sent  to 
{Continued  on  page  65) 


Timebuying  Tips  From  Linnea  Nelson 


Offers  Some  Suggestions 
To  Stations  on  What 
Agencies  Want 

By  LINNEA  NELSON* 

Head,   Timebuying  Department 
J.  Walter  Thompson  Co. 
New  York 

TIMEBUYERS  are  probably  not 
going  through  any  greater  difficul- 
ties than  did  the  early  printed 
media  buyers.  But  radio  seems  to 
be  having  far  more  difficulty  in 
presenting  itself  to  the  satis- 
faction   of    all    concerned  than 


*Text  of  address  delivered  May  11  before 
meeting  cf  American  Marketing  Assn. 


do  publica- 
tions. Pub- 
1  i  c  a  t  ions 
have,  to 
some  de- 
gree, paved 
the  way  for 
radio  in  at- 
tempting to 
locate  what 
the  adver- 
t  i  s  e  r  is 
looking  for. 
Important 
to  the  ad- 
vertiser is  a  measurement  of  com- 
parative costs  and  values.  Publica- 
tions   have    adopted    a  standard 


Miss  Nelson 
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method  of  measurement — whether 
the  dyed-in-the-wool  radio  buyer 
agrees  that  the  publication  meth- 
od is  right  is  not  what  matters 
— publications  have  adopted  a 
standard  and  one  yardstick  can  be 
used  for  measuring  comparative 
values. 

Not  so  with  radio.  Radio  has  not 
yet  been  able  to  settle  on  one  plan 
for  measuring  radio  coverage.  Each 
network  uses  its  own  method  .  .  . 
and  many  stations  throughout  the 
country  use  their  own  individual 
methods.  Each  attempts  to  prove 
that  it  is  giving  the  most  for  the 
dollar.  The  buyer  knows  that  the 
(Continued  on  page  67) 
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Ryan  Program  Supported  by  NAB  Board] 


Will  Oppose  AFM; 
Easing  of  Disc 
Rule  Sought 

CLEARING  the  way  for  action  on 
all  radio  fronts  under  the  new 
leadership  of  President  J.  Harold 
Ryan,  the  NAB  Board  of  Direc- 
tors, in  a  three-day  whirlwind  ses- 
sion in  Washington  last  week, 
started  in  motion  new  projects 
covering  regulatory,  legislative 
and  business  aspects  of  broadcast- 
ing. 

Seven  Achievements 

Among  other  things,  the  board, 
at  its  May  8-10  sessions,  accom- 
plished these  things: 

(1)  Adopted  a  resolution 
opposing  the  demands  of  the 
American  Federation  of  Mu- 
sicians that  stations  employ 
musicians  as  "platter  turners" 
and  pledged  its  support  to  sta- 
tions which  resist  the  de- 
mands [see  page  9]. 

(2)  Reaffirmed  holding  of 
annual  meeting  as  an  execu- 
tive war  conference  in  Chi- 
cago in  latter  August  (prob- 
ably Aug.  28-31),  if  war  trans- 
portation conditions  permit. 

(3)  Adopted  a  resolution 
requesting  FCC  to  modify  reg- 
ulations requiring  identifica- 
tion of  recordings  and  electri- 
cal transcriptions  to  lessen 
the  frequency  of  such  an- 
nouncements. 

(4)  Got  behind  plans  for 
establishment  of  standard  au- 
dience measurement  and  sta- 
tion coverage  formulae,  with 
further  study  by  a  board  sub- 
committee. 

(5)  Referred  to  the  NAB 
Music  Committee  deliberations 
with  ASCAP  over  royalty 
payments  on  spot  announce- 
ments contiguous  to  programs 
using  music. 

(6)  Authorized  the  associa- 
tion to  intervene,  if  deemed 
expedient,  in  the  WMAL 
Washington  dispute  with 
AFRA  before  War  Labor 
Board  on  the  fee  system  in 
paying  announcers  for  com- 
mercial broadcasts  as  against 
straight  salary. 

(7)  Adopted  proposals  for 
by-laws  amendment  in  connec- 
tion with  classification  of  dues. 
Increased  mileage  allowance 
for  directors  and  standing 
committee  members  from  six 
to  seven  cents  per  mile. 

FCC  Chairman  James  Lawrence 
Fly  was  the  board's  guest  at  lunch- 
eon last  Monday  and  informally 
answered  questions  regarding  ra- 
dio regulatory  problems.  In  some 
quarters,  this  was  viewed  as  mark- 
ing a  new  era  in  the  relationship 
between  the  FCC  chairman  and 
the  NAB,  who,  under  the  former 
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NAB  BOARD  OF  DIRECTORS  which  met  in  Wash- 
ington May  8-10  for  the  first  time  since  the  assump- 
tion of  the  Association's  presidency  by  J.  Harold 
Ryan.  Seated  (1  to  r)  G.  Richard  Shafto,  WIS  Colum- 
bia, S.  C;  Arthur  Westlund,  KRE  Berkeley,  Cal.; 
Calvin  J.  Smith,  KFAC  Los  Angeles;  J.  0.  Maland, 
WHO  Des  Moines;  John  J.  Gillin  Jr.,  WOW  Omaha; 
Mr.  Ryan;  John  E.  Fetzer,  assistant  director  of  censor- 
ship in  charge  of  radio,  WKZO  Kalamazoo;  William 
B.  Way,  KVOO  Tulsa;  E.  L.  Hayek,  KATE  Albert 
Lea,  Minn.;  Leslie  C.  Johnson,  WHBF  Rock  Island, 
111.;  Barney  Lavin,  WD  AY  Fargo,  N.  D.  Standing, 


Hoyt  B.  Wooten,  WREC  Memphis;  Paul  W.  Kesten, 
CBS  New  York;  Frank  King,  WMBR  Jacksonville; 
Kolin  Hager,  WGY  Schenectady;  Herbert  Hollister, 
KANS  Wichita;  Paul  W.  Morency,  WTIC  Hartford; 
Harry  R.  Spence,  KXRO  Aberdeen,  Wash.;  Ed  Yocum, 
KGHL  Billings,  Mont.;  Nathan  Lord,  WAVE  Louis- 
ville; F.  M.  Russell,  NBC  Washington;  Hugh  A.  L. 
Halff,  WOAI  San  Antonio.  Present  at  the  meeting 
but  not  in  the  picture,  Don  S.  Elias,  WWNC  Ashe- 
ville,  N.  C.  Unable  to  attend  were  Roy  Thompson, 
WFBG  Altoonaj  James  D.  Shouse,  WLW  Cincinnati; 
and  James  W.  Woodruff  Jr.,  WRBL  Columbus,  Ga. 


regime  of  President  Neville  Mil- 
ler was  constantly  at  sword's 
points  with  the  trade  association. 

Willard  Egolf,  heretofore  assist- 
ant to  the  president  in  charge  of 
public  relations,  was  assigned  full- 
time  to  head  the  NAB's  public  re- 
lations bureau.  All  personnel  mat- 
ters were  left  to  Mr.  Ryan's  discre- 
tion. Considered  was  a  suggestion 
by  Mr.  Ryan  that  an  attorney, 
experienced  in  labor  relations,  be 
retained.  Both  the  posts  of  NAB 
counsel  and  labor  relations  director 
have  been  vacant  since  the  last 


incumbents — Russell  P.  Place  and 
Joseph  L.  Miller — entered  Govern- 
ment service. 

The  board,  following  the  lead 
of  the  North  Carolina  Broadcast- 
ers Assn.,  formally  adopted  a  reso- 
lution on  announcement  of  tran- 
scriptions. The  matter  had  been 
discussed  with  Chairman  Fly  at 
the  Monday  luncheon  and  it  is 
understood  he  reiterated  his  pre- 
vious view  that  relief  could  be  ob- 
tained, but  that  he  felt  some  pro- 
tection should  be  afforded  to  avoid 
giving  the  impression  that  record- 


NAB  Board  Limits  Executive 
War  Meeting  to  Key  Officials 


BARRING  a  transportation  emer- 
gency, an  executive  war  conference 
of  the  NAB  membership  will  be 
held  in  Chicago  in  latter  August 
as  scheduled,  but  with  attendance 
limited  to  executives  and  key  per- 
sonnel, the  NAB  Board  of  Directors 
decided  last  week  upon  recommen- 
dation of  President  J.  Harold 
Ryan. 

The  board  reaffirmed  its  previous 
action  tentatively  setting  the  an- 
nual meeting  in  Chicago  for  August 
27-31  at  the  Palmer  House.  The 
dates  are  subject  to  change. 

War  Needs  Paramount 

Mr.  Ryan,  in  announcing  the 
board's  action,  said:  "The  vital  role 
which  radio  broadcasting  has 
played  and  in  an  increasing  meas- 
ure will  play  in  the  war  effort  has 
given  rise  to  many  war  problems. 
It  is  imperative  that  these  prob- 
lems be  met  effectively,  and  after 
full  consultation  with  military  and 
other  Government  leaders.  A  con- 


ference such  as  we  contemplate 
holding  in  Chicago  in  late  August 
affords  the  only  opportunity  for 
these  necessary  contacts. 

"In  recognition  of  the  paramount 
needs  of  the  armed  forces  for  the 
transportation  facilities,  we  are 
urging  that  only  the  executives 
and  key  personnel  of  NAB  active 
and  associate  members  attend.  The 
program  will  be  confined  strictly  to 
a  discussion  of  the  relation  of 
broadcasting  to  the  war  effort  and 
to  such  routine  matters  as  will  en- 
able the  industry's  trade  associ- 
ation to  function  more  efficiently 
in  the  national  interest. 

"In  event  of  any  emergency 
which  may  arise  at  the  time  set  for 
the  meeting,  I  am  authorized  by 
the  board  to  indefinitely  postpone 
the  session.  Events  will  be  care- 
fully watched  and  if  it  is  felt  that 
our  meeting  will  in  any  way  impair 
the  larger  national  interests,  we 
will,  of  course,  abandon  our  plans." 


ed  talent  actually  was  performing 
in  the  studio.  The  resolution  adopt- 
ed reads: 

We  respectfully  request  and  urge 
the  FCC  to  modify  existing  regula- 
tions requiring  indentification  of  re- 
cordings and  electrical  transcriptions 
so  as  to  lessen  the  frequency  of  such 
announcements  which  become  obnox- 
ious and  repetitious  to  the  listening 
public. 

The  board  approved  the  ensuing 
year's  budget,  running  in  the 
neighborhood  of  $250,000,  and  ap 
proximating  that  for  the  current 
year.  NAB  membership  now  totals 
569  stations,  22  associate  members 
and  two  networks,  for  a  total  of  589 
— the  highest  in  its  history.  An 
amendment  to  the  by-laws  author- 
ized by  the  board  for  consideration 
at  the  next  annual  meeting  would 
provide  that  the  amounts  of  dues  in 
the  established  classifications  be 
left  to  board  discretion.  The  in-; 
crease  in  mileage  expense  from  6 
to  7  cents  was  voted  because  of  in 
creased  traveling  costs.  There  ar( 
approximately  150  members  of  the 
board  and  of  the  standing  commit 
tees.  The  present  schedule  calls  foi 
34  meetings  during  the  year. 

Reports  on  the  proposed  estab 
lishment  of  an  audience  measure 
ment  standards  bureau  and  on  e 
standard  method  for  measuring 
station  coverage  were  delivered  td 
the  committee  by  Paul  F.  Peter 
NAB  research  director.  The  plans 
were  drafted  by  the  research  com 
mittee,  headed  by  Hugh  Feltis 
KOIL  Omaha,  and  the  technica 
subcommittee  of  the  research  com 
mittee,  headed  by  Roger  W.  Clipp 
WFIL  Philadelphia.  The  board  o: 
directors'  committee,  to  which  the 
whole  matter  was  referred  fo; 
study  and  report,  comprises  Franl 
King,  WMBR  Jacksonville;  Hugl 
A.  L.  Halff,  WOAI  San  Antonio 
(Continued  on  page  66) 
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Dewey  Looms  as  Radio  Threat  to  FDR 


j|    Prof.  Foley 


ANEW  radio  voice  is  begin- 
ning to  make  itself  clearly 
heard  in  the  land.  It  is 
worthy  of  attention,  for  it 
is  likely  to  be  increasingly  audi- 
ble during  the  next  few  months. 

And  it  might 
turn  out  to  be 
something  like 
the  V  oic  e  of 
Avierica. 

From  the  point 
of  view  of  radio, 
the  national  po- 
1 i  t  i  c  a  1  scene 
seems  to  be  en- 
tering a  new 
phase.  For  12 
years  now,  presi- 
dential campaigning  has  been  one- 
sided. As  a  "radio  personality" 
there  was  no  opponent  who  could 
even  remotely  approach  the  effec- 
tiveness of  Franklin  D.  Roosevelt. 
We  had  a  kind  of  feeling  that 
things  would  go  on  like  that  in- 
definitely. But  now  we  are  not  so 
sure — not  sure  at  all.  We  have 
been  listening  to  Gov.  Thomas  E. 
Dewey. 

Mr.  Dewey  has  a  fine,  manly 
voice  that  is  a  pleasure  to  hear. 
Its  clear,  ringing  tones  are  not 
marred  by  rough  edges  or  fuzzy 
overtones.  It  is  strong  without 
any  evidence  of  strain  or  over- 
exertion. Apparently  its  owner 
knows  how  to  use  it  and  not  abuse 
it,  so  that  it  will  hold  up  under 
frequent  public  speaking.  It  is 
not  a  lulling  or  soothing  voice, 
however,  but  rather  one  that  is 
steadily  exciting. 

Considered  all  around,  it  rep- 
resents about  the  best  basic  vocal 
equipment  displayed  on  the  air  by 
any  political  leader  in  this  country 
in  recent  years.  It  sounds  like 
the  voice  of  a  person  who  is  thor- 
oughly well-bred  and  well  poised, 
yet  without  any  exaggeration  of 
refinement,  and  certainly  without 
weakness  or  indecision. 


Enunciation  Good 

For    clean-out  enunciation  and 
"  pronunciation,    Mr.    Dewey  need 
i  not  fear  comparison  with  any  po- 
l  litical  speaker  we  have  ever  heard 
(  by  radio.    Back  in  1932,  it  may 
be    recalled,    Canadian  listeners 
■  were  much  annoyed  by  the  diction 
'  of  President  Hoover's  broadcasts. 
They  could  not  help  noticing  such 
details  as  his  "revenoo,"  "constuh- 
tooshun,"  or  "kep"  for  kept.  The 
Ottawa    Journal    mentioned  the 
"harsh,  rasping"  quality    of  his 
voice,  and  warned  Canadians  to 
.  be  careful  lest  they  be  contami- 
nated by  listening  to  such  "Amer- 
icanese."  Now  we  may  confidently 
assure  our  friends  of  the  North 
I  that  they  can  listen  to  Mr.  Dewey 
to   their  hearts'  content  without 
1  the  slightest  danger;  we  can  even 
challenge  them  to  do  any  better 
themselves. 

One  of  the  basic  elements  of 
good  speech  is  the  decent  treat- 
ment of  the  syllables  of  words, 


'Good  American  Delivery  Bids  Fair 
To  Become  'Voice  of  America' 

By  PROF.  LOUIS  FOLEY 
Professor  of  English  and  Language  Consultant 
Western  Michigan  College  of  Education 
Kalamazoo,  Mich. 


and  here  again  Mr.  Dewey's  lan- 
guage is  practically  above  re- 
proach. He  does  not  hurdle  syl- 
lables or  jam  them  together  or 
split  them  in  the  wrong  place.  He 
does  not  telescope  a  three-  or  four- 
syllable  word  into  one  or  two.  Such 
distortions  as  "goverment"  (or 
"guhment"),  "cabnut",  "claps" 
(collapse),  "prinspl,"  "evenchly," 
"par"  (power),  "bleeve,"  "wan- 
tuh,"  or  "tell  yuh,"  which  Mr. 
Willkie  was  continually  inflicting 
upon  our  ears  in  the  fall  of  1940, 
will  not  be  heard  from  the  lips 
of  the  New  York  Governor. 
Anyone  who  has  ever  seriously 


studied  phonetics  knows  that 
proper  syllabication  is  absolutely 
fundamental  for  speech  that  peo- 
ple can  listen  to  comfortably  and 
understand  with  minimum  effort. 
In  this  respect  Mr.  Dewey's  speech- 
habits  are  quite  satisfactory. 

In  any  kind  of  natural  or  really 
coherent  speech,  however,  the  unit 
is  not  the  word  but  the  phrase, 
clause,  or  sentence.  That  is  the 
way  we  speak  and  understand, 
just  as  it  is  the  way  we  naturally 
think.  So  it  is  worth  noticing 
that  Mr.  Dewey  has  a  very  definite 
and  reliable  feeling  for  the  unified 
phrase.  He  has  a  well-developed 
knack  of  breaking  his  sentences  at 
the  right  places  and  spacing  the 
segments  neatly,  so  that  the  sub- 
units  are  distinct  and  yet  coalesce 
smoothly  in  the  larger  thought- 
grouping  to  which  they  belong. 
This  is  really  something  of  an 
art.  It  is  one  of  the  basic  "tricks" 
of  forceful  oratory,  and  he  has  a 
firm  hold  on  it. 

Indeed,  so  long  as  a  man  writes 
his  own  speeches,  this  matter  of 
handling  thought-units  goes  much 
deeper  than  mere  oral  delivery  and 
indicates  his  organization  of  ideas. 
The  reason  why  some  speakers  bore 
us  with  their  dull,  dry  delivery 


is  that  their  sentences  simply 
can't  be  manipulated  effectively; 
they  are  just  the  wrong  kind.  They 
do  not  carry  over  with  any  vivid- 
ness, because  they  are  words 
grouped  abstractly  on  paper  and 
have  not  the  intrinsic  quality,  the 
natural  rhythm  of  living  speech. 

What  counts,  of  course,  is  not 
just  clean-cut  speaking  for  its  own 
sake.  Only  a  narrow-minded 
speech-critic  would  consider  that 
as  something  finally  important  in 
itself.  It  is  simply  the  physical 
or  technical  aspect  of  incisive  pres- 
entation of  ideas.  What  counts 
is  that  the  speaker  gives  the  im- 
pression of  courage,  decision,  con- 
fidence, straightforwardness,  get- 
ting to  the  point  without  bungling. 
'Good  American' 

One  thing  which  may  well  be  a 
valuable  asset  to  Mr.  Dewey  in 
nation-wide  broadcasting  is  the 
fact  that  his  speech  shows  no  marks 
of  regional  or  sectional  dialect. 
His  r's  are  unmistakably  distinct, 
and  he  has  no  "Hahvud"  accent. 
At  the  same  time  he  is  equally 
free  from  the  well-known  Mid- 
western linguistic  peculiarities 
which  sound  almost  barbaric  to 
people  from  other  parts. 

He  does  not  go  in  for  vocal  affec- 
tations, and  has  steered  clear  of 
offensive  mannerisms.  His  lan- 
guage bears  no  suggestion  of  Brit- 
icism, any  more  than  it  does  of 
Hollywood.  It  is  just  good  Amer- 
ican— but  good  American,  such  as 
we  need  not  be  ashamed  of  any- 
where in  the  world. 

With  so  much  in  has  favor,  it 
might  seem  that  Mr.  Dewey's 
broadcasting  could  leave  little  to 
be  desired.  Nevertheless  as  a  radio 
personality  he  still  has  consider- 
able room  for  improvement.  While 
we  may  appreciate  his  not  having 


the  "bedside  manner"  of  some 
broadcasters,  yet  he  needs  to  real- 
ize better  than  he  apparently  does 
that  talking  over  the  radio  is  not 
the  same  as  orating  in  a  lecture- 
hall.  Naturally  a  political  speaker 
frequently  has  to  do  both  at  the 
same  time,  but  he  can  make  ad- 
justments. 

Mr.  Dewey  could  come  nearer 
than  he  does  to  the  private-con- 
versation tone  adapted  to  members 
of  a  radio  audience  who  are  lis- 
tening as  individuals.  He  needs 
to  make  his  broadcast  speeches 
sound  a  little  more  like  talk.  In 
his  addresses  that  we  have  heard 
thus  far,  it  was  apparent  that  they 
were  being  read.  To  be  sure,  they 
were  well  read — excellently  read, 
in  fact — but  with  a  certain  mono- 
tony of  rhythm  at  times,  not  quite 
enough  of  the  varying  intonation 
that  goes  with  living  speech  at 
its  best. 

We  have  heard  that  Gov.  Dewey 
has  had  some  coaching  in  radio 
speaking  from  Lowell  Thomas.  In 
this  we  think  he  was  ill  advised. 
It  goes  without  saying  that  a  great 
many  people  enjoy  listening  to 
Lowell  Thomas.  His  chief  special 
appeal,  however,  is  the  natural 
quality  and  particular  timbre  of 
his  voice — something  which  he 
can  hardly  teach  anyone  else,  and 
which  Mr.  Dewey  does  not  need  to 
learn.  His  own  voice-quality  is 
quite  good  enough,  and  he  will  be 
wise  to  keep  on  being  himself. 

Moreover,  Mr.  Dewey's  most  no- 
ticeable fault  in  delivery — a  degree 
of  monotony  in  intonation — is  pre- 
cisely the  worst  fault  of  Mr. 
Thomas,  however  well  he  may  be 
thought  to  offset  that  handicap  in 
other  ways.  He  seems  to  have  no 
relative  values;  he  announces  all 
sorts  of  things  with  the  same 
emphasis.  Both  of  these  gentle- 
men could  do  with  a  little  more 
flexibility. 

This  much  is  clear  at  the  start: 
not  since  radio  became  a  first-class 
medium  for  political  campaigning 
has  there  been  a  Republican  leader 
who  approached  Dewey's  calibre  as 
a  broadcaster.  So  without  any 
party  prejudice,  it  looks  to  us  as 
if  the  Administration  may  lose  its 
monopoly  on  radio  appeal. 


IF  DEWEY  wins  the  Republican  nomination  next  month,  and 
Roosevelt  runs  again — both  appear  ordained — it  will  mark  the 
first  time  that  radio  compaigners  of  top-flight  calibre  will  battle 
it  out.  Everyone  knows  FDR  is  radio's  No.  1  personality.  To 
appraise  Dewey's  microphone  "it",  BROADCASTING  asked 
Prof.  Louis  Foley,  Professor  of  English  and  Language  Con- 
sultant of  Western  Michigan  College  to  give  his  impressions. 
"Not  since  radio  became  a  first-class  medium  for  political  cam- 
paigning, has  there  been  a  Republican  leader  who  approached 
Dewey's  calibre  as  a  broadcaster,"  he  reports.  In  this  article  he 
analyzes  the  voice  and  technique  of  New  York's  governor. 
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Mcintosh  Resigns  From  WPB 
To  Enter  Consulting  Practice 

Assistant  Director  of  Radio  &  Radar  Division  Will 
Engage  in  Allocations,  Studio  Design 


FRANK  H.  McINTOSH,  assistant 
to  the  director  of  the  War  Produc- 
tion Board's  Radio  and  Radar  Di- 
vision, in  charge  of  civilian  radio 
requirements,  last  week  submitted 
his  resignation,  to  establish  a  radio 
consulting  engineering  practice  in 
Washington.  His  resignation  is  to 
become  effective  June  1  or  15. 

Mr.  Mcintosh  joined  WPB  in 
April  1942  as  chief  of  its  radio 
branch,  charged  with  civilian  radio 
requirements.  He  is  credited  with 
having  kept  regular  broadcast  op- 
erations on  an  even  keel  through 
judicious  allocations  of  critical 
materials  during  the  most  difficult 
period  of  the  war  production  emer- 
gency. 

Temporary  offices  will  be  estab- 
lished by  Mr.  Mcintosh  at  47  Len- 
nox Street,  Chevy  Chase,  Md.  In 
his  general  consulting  practice,  he 
will  engage  in  studio  design  and 
acoustics,  as  well  as  in  allocations, 
and  later  will  establish  an  induc- 
tion heating  department.  Offices 
later  will  be  located  in  downtown 
Washington. 

Coming  to  the  Government  from 
the  Fort  Industry  Co.,  where  he 
was  technical  adviser  of  its  six 
stations,  Mr.  Mcintosh,  shortly 
after  he  undertook  the  Government 
assignment,  proposed  a  wartime 
basis  of  operation  for  radio,  which 
was  adopted  in  November  1942. 
Under  this  program,  stations  were 
able  to  obtain  maximum  use  of 
component  parts  without  impairing 
service  to  the  listener. 

Before  joining  Fort  Industry  in 
1940,  Mr.  Mcintosh  was  for  four 
years  Pacific  Coast  district  sales 
manager  of  Graybar  Electric  Co., 


MR.  McINTOSH 

covering  12  Western  states,  Alaska, 
the  Philippines  and  Hawaii.  For 
eight  years  before  that  he  was  a 
member  of  the  technical  staff, 
Radio  Development  Department, 
Bell  Laboratories,  New  York, 
where  he  engaged  in  considerable 
research  on  communications  equip- 
ment, studio  layout  and  antenna 
design.  Mr.  Mcintosh  was  born  in 
Omaha  on  July  12,  1906.  He  is  a 
graduate  of  Omaha  U.  and  MIT. 

With  the  reorganization  of  WPB 
in  March  1943,  Mr.  Mcintosh  be- 
came assistant  to  Ray  C.  Ellis,  di- 
rector of  the  Radio  and  Radar  Di- 
vision, and  continued  in  charge  of 
foreign  and  domestic  broadcasting. 
His  assistant,  John  Creutz,  is  ex- 
pected to  serve  as  acting  chief  until 
Mr.  Mcintosh's  successor  is  named. 


RECORD  INDUSTRY 
GRANTED  VINYLITE 

INCREASED  quantities  of  vinyl- 
ite  in  low  molecular  weight  have 
been  released  in  limited  amounts 
for  civilian  use,  the  War  Produc- 
tion Board  announced  last  week, 
marking  the  first  time  since  the 
war's  outbreak  that  this  synthetic 
resin,  an  all-important  product  for 
the  manufacture  of  numerous  war 
goods,  has  been  available. 

Aside  from  its  use  by  the  record- 
ing industry,  which  is  benefiting 
from  the  vinylite  windfall  to  civil- 
ian users  to  the  extent  of  from 
20,000  to  40,000  pounds  for  the 
month  of  May,  vinylite  is  used  for 
such  varied  articles  as  airplane 
windshields  and  raincoats.  The 
20,000  to  40,000  pounds  of  vinylite 
released  by  the  Plastics  Division  of 
the  WPB  for  the  recording  indus- 
try during  May  will  be  used  in  the 
manufacture  of  vertical  transcrip- 
tions. This  marks  the  first  time  in 
a  year-and-a-half  that  the  record- 
ing industry  has  been  the  recipient 
of  any  of  this  strategic  resin. 
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Coty  Offer  to  Sponsor 
LaGuardia    Is  Rejected 

OFFER  of  Coty  Inc.  to  pay  the 
city  of  New  York  $25,000  for  the 
exclusive  privilege  of  broadcasting 
a  series  of  25  of  Mayor  F.  H.  La- 
Guardia's  weekly  reports  to  the 
people  was  unanimously  rejected 
by  the  city's  Board  of  Estimates 
last  Thursday.  The  mayor  current- 
ly broadcasts  for  a  half-hour  each 
Sunday  noon  over  the  municipal 
station,  WNYC,  a  non-commercial 
station. 

If  the  offer  of  sponsorship,  which 
would  have  returned  to  the  city  for 
25  broadcasts  a  sum  equal  to  the 
mayor's  annual  salary,  had  been 
accepted,  the  broadest  would  pre- 
sumably have  been  transferred  to 
one  of  the  commercial  stations  in 
New  York.  In  making  the  proposal 
Grover  A.  Whalen,  chairman  of  the 
board  of  the  perfume  company,  de- 
scribed it  a  "strictly  business  of- 
fer", adding  that  the  company  es- 
timated the  mayor's  weekly  audi- 
ence at  between  1,500,000  and 
1,800,000  listeners. 


Harris  a  Lt.  Col. 

JACK  W.  HARRIS,  executive  of- 
ficer, Radio  Branch,  Bureau  of 
Public  Relations,  War  Dept.,  has 
been  promoted  to  lieutenant  col- 
onel. Formerly  director  of  news 
and  special  events  at  WSM  Nash- 
ville, Col.  Harris  became  director 
of  news  and  special  events  of  the 
War  Dept.  Radio  Branch  in  1941, 
when  Col.  Ed  M.  Kirby,  was  named 
civilian  aide  to  the  Secretary  of 
War.  In  1942  Col.  Harris  joined 
the  Army  Specialist  Corps  as  a 
major,  and  when  the  Army  took 
oyer  the  ASC,  he  was  commis- 
sioned captain  because  of  his  age. 
He  was  promoted  to  major  last 
summer. 


House  Rules  Committee 
Shelves  Press  Subsidies 

FATE  of  newspaper  subsidies  was 
sealed  for  the  present  session  of 
Congress  last  week  when  the  House 
Rules  Committee,  by  a  narrow 
margin,  voted  to  pigeonhole  the 
Bankhead  (S-1457)  and  Cannon 
(HR-3693)  bills  which  would  au- 
thorize the  Treasury  to  spend 
12%-15  million  dollars  annually  for 
War  Bond  advertising  in  small 
newspapers. 

House  Ways  &  Means  Committee 
last  December  tabled  the  bills  after 
hearings.  Early  this  year  the  Can- 
non bill  was  reconsidered  and  by  a 
one-vote  majority  reported  out. 
It  was  placed  on  the  Union  calen- 
dar and  referred  to  Rules  Commit- 
tee. Both  the  Senate  and  House 
measures  were  opposed  by  the  met- 
ropolitan press  and  radio  as  dis- 
criminatory. 


ESSO  WAVE  DRIVE 
BOOSTS  RECRUIT1NC 

INTENSIVE  two-week  WAVE  re 
cruiting  drive  in  North  Caroling 
handled  by  Navy  Public  Relation 
in  conjunction  with  the  Standan 
Oil  Co.  of  N.  J.  and  Marschalk  i 
Pratt  Agency  [Broadcasting,  Feb 
21,  March  6],  resulted  in  a  569 
increase  in  enlistments  during  th 
seven  weeks  following  the  cam 
paign. 

The  project  was  broadcast  on  the 
state's  29  stations,  testing  the  con 
centrated  type  statewide  drive 
Enlistments  for  the  first  sevei 
weeks  totaled  119,  as  compared  t< 
76  for  the  same  period  preceding 
the  drive,  and  enlistments  hav< 
been  coming  in  at  the  rate  of  18-2] 
a  week  as  compared  to  7-11  a  weeh 
before. 

More  than  71  hours  of  air  time 
were  donated  to  the  drive,  120C 
spot  announcements,  and  128  re- 
cordings were  used.  WAVE  recruit- 
ing kits,  included  two  disc  versions 
of  a  Mutual  Navy  program;  record- 
ing of  Fred  Waring's  tune,  "Waves 
in  Navy  Blue";  and  five  quarter- 
hour  transcriptions  from  American 
Woman,  CBS  program  sponsored 
by  Wm.  Wrigley  Jr.  Co.  Marschalk 
&  Pratt  supplied  spot  announce- 
ments along  with  the  Office  of  War 
Information,  which  cancelled  all  al- 
locations for  other  campaigns  dur- 
ing the  two-week  period.  All  Esso 
Reporter  commercials  were  turned 
over  to  the  drive,  and  Esso  incor- 
porated the  appeals  into  advertis- 
ing and  promotion  in  other  media. 


Pressure  on  Radio  Manpower 
Eased  by  New  Draft  Policies 


RELIEF  against  further  serious 
manpower  losses  in  the  broadcast- 
ing industry  was  indicated  by  Na- 
tional Headquarters  of  Selective 
Service  last  week  in  new  regula- 
tions issued  to  local  draft  boards. 

Registrants  in  the  26  to  29  age 
group  who  are  "necessary  to  and 
regularly  engaged"  in  essential  ac- 
tivities, the  boards  were  advised, 
are  likely  to  "remain  in  civilian 
life  for  the  time  being,  subject  to 
adjustment  as  the  needs  of  the 
armed  forces  change." 

Registrants  over  30  as  well  as 
those  "of  any  age  who  are  either 
disqualified  for  general  military 
service  or  qualified  for  limited  mili- 
tary service  only"  who  are  in  es- 
sential work  are  likely  to  remain 
m  civilian  life  "for  an  indefinite 
period,"  under  the  new  policies. 

Selective  Service  instructed  the 
boards  that  the  War  Manpower 
Commission  List  of  Essential  Ac- 
tivities, which  includes  radio  broad- 
casting, should  be  used  as  a  guide 
in  determining  essentiality  of  reg- 
istrants. "The  activities  contained 
in  this  list,"  the  Service  advised 
the  boards,  "represent  on  a  na- 
tional basis  the  most  important 
activities  in  war  production  and 
in  support  of  the  national  health, 
safety  or  interest." 

Under  the  new  policies,  broad- 
casters will  be  able  to  retain  all 


men  over  30,  all  men  between  26 
and  29  inclusive  who  are  "neces- 
sary" to  the  industry,  and  those 
of  any  age  in  IV-F  or  qualified 
for  limited  military  service  only. 
Men  under  26  in  the  broadcasting 
industry  who  are  physically  quali- 
fied for  service  are  subject  to  im- 
mediate induction. 

Registrants  aged  26  to  29  who 
are  classified  I-A  are  subject  to 
reclassification  in  II-A  or  II-B  if 
the  local  board  determines  that  he 
is  "necessary  to  and  regularly  en- 
gaged" in  a  war  production  or  war 
supporting  industry.  Fathers  in 
this  age  group  will  be  accorded 
occupational  deferment  in  pref- 
erence to  nonfathers. 

In  announcing  the  new  regula- 
tions, Gen.  Lewis  B.  Hershey,  Se- 
lective Service  director,  stated  that 
registrants  over  26  who  have  been 
ordered  to  report  for  induction  may 
appeal  if  they  find  themselves  en- 
titled to  deferment.  Local  boards 
have  been  ordered  to  review  all 
other  1-A  cases  and  to  reclassify 
those  over  26  who  are  qualified  for 
deferment. 

Gen.  Hershey  stated  that  draft 
boards  have  been  authorized  to 
place  men  in  essential  activities  in 
deferred  classes  but  he  advised  em- 
ployers and  registrants  to  take  the 
precaution  of  filing  formal  requests 
for  deferment. 
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Look  at  all  Three 
in  Radio  too! 


POWER  alone  is  no  basis  for  buying  radio  time.  What  good 
are  a  lot  of  people  if  they  don't  listen? 

POPULARITY  alone  is  no  basis.  Suppose  it  costs  you  5 
times  as  much  to  get  twice  as  many  listeners? 

COST  alone  is  no  yardstick  either.  If  nobody  listens  it's  a 
waste  of  money. 

Intelligent  advertisers  look  at  ALL  THREE. 

We've  got  the  facts  for  Baltimore  on  all  three  of  these  vital 
factors.  They  prove  that  W-I-T-H  delivers  more  listeners-per- 
dollar-spent ! 


THE  PEOPLE  S  VOICE  IN  BALTIMORE 

ON  THE  AIR  24  HOURS  A  DAY -7  DAYS  A  WEEK 


TOM  TINS  LEY,  President 
Represented  Nationally  by  Headley-Reed 


Probers  Subpena  Fly  Letter  to  Digest' 


Editor  Denies  Threats: 
Committee  Sees 
RID  Exhibit 

CHARGES  that  FCC  Chairman 
James  Lawrence  Fly  attempted  to 
halt  publication  by  Reader's  Digest 
of  a  story  about  the  House  Select 
Committee  investigation  of  the 
Commission,  will  be  aired  Wednes- 
day (May  17),  Rep.  Miller 
(R-Mo.),  Committee  member,  dis- 
closed last  week. 

Acting  Chairman  Hart  (D-N.J.), 
at  Rep.  Miller's  request,  issued 
subpenas  for  DeWitt  Wallace,  edi- 
tor-in-chief of  the  Digest;  Gretta 
Palmer,  writer  who  spent  several 
weeks  in  Washington  assembling 
facts  for  a  story  on  the  investiga- 
tion; a  letter  Chairman  Fly  al- 
legedly wrote  Mr.  Wallace  and 
Miss  Palmer's  script. 

Wallace's  Views 

Last  week  Reps.  Hart,  Miller 
and  Wigglesworth  (R-Mass.) 
heard  Commissioner  E.  K.  Jett, 
George  E.  Sterling,  assistant  chief 
engineer  in  charge  of  the  Radio 
Intelligence  Division;  Charles  R. 
Denny,  FCC  general  counsel,  and 
others  detail  functions  of  the  RID, 
accompanied  by  demonstrations. 
When  hearings  adjourned  Friday 
Acting  Chairman  Hart  continued 
them  until  Wednesday  morning 
(May  17),  when  the  Committee 
will  go  into  the  Reader's  Digest 
charges. 

Rep.  Miller  said  he  had  been  ad- 
vised that  veiled  threats  of  prose- 
cution under  the  Sherman  Anti- 
Trust  Act  were  made  to  the  Read- 
er's Digest  and  that  its  editors  had 
decided  against  publication  of  the 
Palmer  article,  after  receiving  the 
letter  from  Chairman  Fly. 

In  New  York,  however,  Mr.  Wal- 
lace told  Broadcasting  that  the 
"whole  affair"  was  "greatly  exag- 
gerated and  is  probably  dead  by 
now".  He  admitted  receiving  a  let- 
ter from  Chairman  Fly,  but  denied 
it  contained  any  threats. 

Mr.  Wallace  added  that  after 
discussing  the  idea  with  Miss  Pal- 
mer he  dismissed  it.  He  described 
the  ado  following  publication  last 
week  of  a  story  that  Rep.  Miller 
had  issued  the  subpenas  as  a 
"tempest  in  a  teapot"  and  said  he 
understood  Mr.  Miller  only  wanted 
to  see  the  Fly  letter.  Mr.  Wallace 
said  the  Congressman  would  be 
"surprised"  when  he  sees  what  the 
letter  contains. 

To  Examine  Letter 
"I  don't  know  what  action,  if 
any,  the  Committee  will  take  until 
after  we  see  the  letter,"  said  Rep. 
Miller.  "I  told  Stanley  High  of 
Reader's  Digest  that  it  would  not 
be  necessary  for  Mr.  Wallace  and 
Miss  Palmer  to  appear  at  the 
Wednesday  hearing.  I  want  to  read 
the  letter  first."  He  said  the  sub- 
penas were  given  to  a  U.  S.  mar- 
shal in  New  York  to  serve. 

When  the  Committee  resumed 
hearings  Monday,  it   heard  Mr. 


Jett  explain  the  radio  direction- 
finding  system  developed  by  RID, 
the  work  of  the  primary  and  sec- 
ondary monitoring  stations  in  the 
U.  S.  and  Territories  and  the  mo- 
bile interceptor  units. 

He  suspended  testimony  to  per- 
mit Charles  A.  Ellert,  RID  techni- 
cal supervisor,  to  demonstrate  the 
operation  of  the  direction-finder  in 
locating  hidden  transmitters.  With 
an  assistant  taking  down  the  bear- 
ings indicated  by  the  finder,  Mr. 
Ellert  showed  the  Committee,  with 
the  aid  of  diagrams,  that  the  trans- 
mitter was  located  in  the  center 
of  the  hearing  room.  With  the  gen- 
eral location  thus  established,  he 
used  a  personal  radio  to  pick  up 
the  signals,  fixing  the  source  on 
the  person  of  an  RID  engineer  who 
was  wearing  a  small  transmitter 
under  his  coat. 

Mr.  Jett  described  the  principal 
functions  of  RID  as  follows: 

1.  Maintaining  continuous  polic- 
ing of  the  entire  radio  spectrum 
to  insure  against  unlicensed  trans- 
missions and  taking  appropriate 
action  to  suppress  such  operation. 

2.  Locating  and  eliminating  in- 
terference to  licensed  stations. 

3.  Maintaining  continuous  sur- 
veillance of  licensed  stations  to  in- 
sure adherence  to  applicable  laws, 
treaties,  regulations  and  terms  of 
licenses. 

4.  Making  intercepts  of  foreign 


ALTHOUGH  only  about  six  weeks 
remain  before  Congress  recesses 
for  the  political  conventions  and 
pre-election  campaigning,  optimis- 
tic reports  continue  from  Senate 
Interstate  Commerce  Committee 
spokesmen  on  passage  at  this  ses- 
sion of  the  revised  White-Wheeler 
Bill  (S-814)  to  amend  the  Commu- 
nications Act  of  1934. 

The  revised  draft  has  been  kept 
secret  but,  according  to  best  avail- 
able information,  will  be  brought 
before  the  full  Committee  this  week 
or  next.  The  NAB  Legislative  Com- 
mittee, which  met  in  Washington 
last  week,  was  not  familiarized 
with  its  detailed  terms. 

Wheeler  Sees  President 
While  Chairman  Wheeler  (D. 
Mont.)  made  no  public  statement 
regarding  the  scope  of  the  revised 
measure,  he  did  indicate  that  he 
thought  it  would  be  "entirely  ac- 
ceptable" to  most  interested  par- 
ties. He  conferred  with  Sen.  White 
(R-Me.),  acting  Minority  Leader 
and  co-author,  on  May  4,  prepara- 
tory to  a  full  Committee  hearing. 

Chairman  Wheeler  conferred 
with  President  Roosevelt  last  Wed- 
nesday for  45  minutes — his  first 


non-military  radiotelegraph  traf- 
fic for  use  of  other  civilian  agen- 
cies of  the  Government. 

5.  Recording  foreign  broadcasts 
for  the  FBIS. 

In  addition,  he  said,  RID  per- 
forms various  other  activities  such 
as  emergency  direction-finding 
service  to  civilian  and  military  air- 
craft, training  personnel  in  radio 
intelligence  for  Government 
branches,  and  furnshing  equip- 
ment to  other  agencies. 

He  told  the  Committee  that  the 
RID  maintains  12  primary  and  59 
secondary  monitoring  stations  of 
which  9  primary  and  44  secondary 
are  within  continental  U.  S.  and 
which  are  linked  together  for  in- 
stantaneous communication  by 
private  tieline  or  by  radio  links. 
Each  of  the  primary  stations,  he 
said,  is  located  on  a  large  tract 
of  land  to  permit  erection  of  ex- 
tensive receiving  antennas  and  lo- 
cated so  as  to  be  as  far  away  as 
possible  from  electrical  interfer- 
ence. 

Secondary  Stations 

The  secondary  stations  are  lo- 
cated with  regard  to  density  of 
population  and  radio  activity  and 
are  situated  on  leased  property  at 
sites  permitting  good  reception. 
With  each  secondary  station,  he 
(Continued  on  page  62) 


White  House  conference  in  six 
years.  While  he  did  not  discuss 
the  interview,  aside  from  asserting 
that  he  invited  the  President  to 
participate  in  a  joint  Congressional 
observance  of  the  Samuel  B. 
Morse  Centennial,  it  was  thought 
that  communications — internation- 
al and  domestic — were  covered.  The 
Senate  Committee,  in  addition  to 
consideration  of  S-814,  also  is  in- 
vestigating the  whole  matter  of  an 
international  communications 
merger  following  the  war,  and  the 
name  of  FCC  Chairman  James 
Lawrence  Fly  has  been  mentioned 
in  connection  with  a  possible  newly 
created  post  of  communications  co- 
ordinator. Senator  Wheeler  was  in- 
vited to  the  White  House. 

While  little  could  be  gleaned 
from  Committee  sources  regarding 
the  revised  White- Wheeler  Bill, 
which  in  its  earlier  form  was  re- 
garded as  highly  objectionable 
from  many  aspects,  best  informa- 
tion appeared  to  be  that  the  bill: 

(1)  Provides  for  a  five-man 
Commission  with  a  rotating 
chairmanship. 

(2)  Clearly  defines  the  scope 
and  limit  of  the  FCC's  control 
over  business  aspects  of  sta- 


IMAGINE  meeting  you,  here,  Lt. 
Zimmerman!  When  Lt.  Carl  Zim- 
merman (left)  and  George  Hicks 
war  correspondent,  appeared  on 
this  photo  sent  to  WEPM  Milwau- 
kee to  be  used  in  its  window  display 
for  the  invasion,  the  station  got 
quite  a  surprise.  Zimmerman  had 
been  chief  announcer  at  WEPM  be- 
fore he  left  for  his  present  post 
directing  Army  Naples  station. 

tion  operations  and  negatives 
program  control  features. 

(3)  Establishes  a  "cease 
and  desist"  procedure  as  an 
action  short  of  license  revoca- 
tion, paralleling  the  Federal 
Trade  Commission  law. 

(4)  Provides  that  second 
offenders  in  "cease  and  desist" 
cases  be  subject  to  revocation 
proceedings,  but  with  appro- 
priate legal  recourse. 

There  were  reports  that  Chair- 
man Wheeler,  bitter  critic  of  radio 
commentators  of  the  Winchell  and 
Pearson  type,  is  insistent  upon  a 
provision  banning  sponsorship  of 
such  commentators.  Originally,  it 
was  stated,  Chairman  Wheeler  pro- 
posed that  all  news  broadcasts  be 
restricted  to  sustainings.  It  was 
doubted  whether  such  a  provision 
could  be  made  to  stick. 

'Equal  Time'  Declaration? 

In  a  statement  read  to  the  Insti- 
tute for  Education  by  Radio  in  Co- 
lumbus a  fortnight  ago,  Sen. 
Wheeler  condemned  stations  for 
selling  news  broadcasts  and  sug- 
gested that  radio  follow  the  ex- 
ample laid  down  by  newspapers, 
"presenting  unhampered,  factual 
news". 

In  the  first  revised  draft  of  the 
bill,  Chairman  Wheeler  insisted 
upon  a  "declaration  of  Congres- 
sional intent"  which  would  express 
it  as  the  sense  of  Congress  that 
identical  time  be  given  to  anyone 
in  public  life  criticized  in  news 
broadcasts.  Difficulty  in  writing 
any  legislative  provision  of  this 
nature  was  experienced.  It  is  indi- 
cated now  that  this  expression 
probably  will  come  in  the  Commit- 
tee's report  on  the  White-Wheeler 
Bill,  rather  than  as  an  integral 
part  of  the  measure. 

Chairman  Wheeler  also  has 
championed  a  limitation  on  power 
of  standard  broadcast  stations  of 
50,000  w.  Strong  opposition  has 
been  voiced  to  this  provision  as 
placing  an  arbitrary  power  limita- 
tion on  a  dynamic  technical  art. 
Whether  it  remains  in  the  draft 
was  not  ascertainable. 


Revised  Draft  of  Radio  Bill 
Reported  Near  Consideration 

Wheeler  Indicates  Provisions  Will  Be  'Acceptable' 
But  Keeps  Them  Secret;  Confers  With  President 
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BROADCASTING  •  Broadcast  Advertising 


On  March  1, 1944,  there  were  approximately  224,000 
women  working  in  war  plants  in  the  Detroit  area.  As  Selec- 
tive Service  dips  deeper  into  the  manpower  supply,  this 
number  will  probably  increase  in  the  coming  months.  The 
average  wage  of  these  women  war  workers  is  estimated 
at  $50.25  weekly! 

This  is  another  factor  that  advertisers  should  consider 
when  thinking  of  the  postwar  Detroit  market.  For  the 
savings  bank  deposits  and  War  Bond  purchases  now  being 
made  by  these  women  will  provide  a  substantial  reserve  for 
whatever  temporary  loss  of  employment  that  may  occur 
through  reconversion  here. 

Detroit's  women  war  workers  may  well  be  your  best 
customers  when  peace  comes.  Keep  them  advised  of  your 
postwar  plans  and  products. 


UIUJJ 


NBC  Basic 
Network 


America's  Pioneer  Broadcasting  Station  —  First  in  Detroit 
Owned  and  Operated  by  The  Detroit  News 
National  Representatives 
THE  GEORGE  P.  HOLLINGBERY  COMPANY 


Associate  FM  Station 
WEN  A 
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Vet  MBS  Newsmen 
To  Cover  Invasion 

Combine  195  Years  in  Radio 
To  Report  Biggest  War  News 

WHEN  THE  18  veteran  newsmen 
regularly  featured  by  the  Mutual 
Network  step  to  the  microphone 
with  the  latest  word  on  the  biggest 
news  story  of  all  time — the  Euro- 
pean invasion — they  represent  an 
aggregate  total  of  195  years  of 
radio  experience. 

More  years  of  radio  news  work 
are  represented  in  Mutual's  over- 
seas staff,  headquartered  in  Lon- 
don, with  expert  observers  in  such 
news  centers  as  Naples,  Cairo, 
Honolulu  and  the  South  Pacific. 
And  the  network  has  continuous, 
exclusive  call  on  over  850  "Chris- 
tian Science  Monitor"  men  through- 
out the  world. 

The  Mutual  newsman's  career 
has  been  packed  with  adventure. 
Take  Royal  Arch  Gunnison,  for  ex- 
ample. During 
the  decade  that 
he  has  followed 
the  news,  and 
vice  versa,  across 
the  world,  Gunni- 
son has  had  the 
knack  of  being 
precisely  where 
the  news  was 
Gunnison  hottest.  Vienna, 
Berlin,  Geneva,  Singapore,  Chung- 
king, Manila — wherever  and  when- 
ever big  stories  were  breaking, 
there  was  Gunnison. 

Trained  for  his  spectacular  ca- 
reer at  four  universities  including 
Geneva,  Switzerland,  Gunnison  be- 
gan as  an  Associated  Press  man 
during  the  last  days  of  the  League 
of  Nations.  He  roved  Europe  in 
subsequent  years,  timing  his  arri- 
val in  Marseilles  to  coincide  with 
the  assassination  of  King  Alexan- 
der and  Minister  Barthou;  check- 
ing into  Vienna  just  before  the 
Dolfuss  murder. 

Perhaps  the  most  notable  phase 
of  the  Gunnison  saga  took  place  in 
the  Far  East,  where  he  contrived 
to  be  in  Manila,  after  a  42,000-mile 
air  tour  of  Eastern  Asia  and  the 
South  Pacific,  when  the  Japs  first 
struck.  When  Manila  fell,  Gunni- 
son and  his  wife  were  imprisoned 
by  the  Japs  for  16  months.  Re- 
patriated last  fall,  he  is  now  home 
again,  ready  to  add  his  vast  store 
of  first-hand  knowledge  to  Mu- 
tual's war  news  coverage.  He's 
heard  Wednesdays  and  Saturdays 
at  10  p.m.,  EWT. 

The  other  17  Mutual  analysts 
who  regularly  bring  world  news 
home  to  listening  America  are 
strategically  located  at  key  points 
throughout  the  nation.  New  York 
presents  Gabriel  Heatter,  Boake 
Carter,  Arthur  Hale,  Cecil  Brown, 
Leo  Cherne,  Henry  Gladstone, 
Charles  Hodges,  and  Frank  Sing- 
iser.  From  Boston  come  Volney 
Hurd  and  Cedric  Foster.  Fulton 
Lewis,  Jr.,  and  Walter  Compton 
are  heard  from  Washington;  Alex- 
ander Griffin  from  Philadelphia; 
Upton  Close  from  Los  Angeles. 
Further  west,  Ray  Dady  broad- 
casts from  St.  Louis;  Stanley 
Dixon  from  Des  -Moines;  Arthur 
Gaeth  from  Salt  Lake  City. 


what's  inside? 


Courtesy,  The  New  Yorker  Magazine 


Here  is  an  amazed  man. 

His  amazement,  however,  is  nothing  compared  with  yours 
when  you  look  into  the  radio  homes  that  lie  beyond  reach 
of  regular  radio  research. 

Three-quarters  of  all  U.  S.  radio  families,  you  know,  live 
and  listen  outside  the  32  four-network  cities  where  the 
Hoopers  and  the  Crossleys  take  'national'  measurements. 

Mutual  is  now  underwriting  persistent  research  into 
markets  where  fewer  than  four  networks  have  stations,  to 
open  the  mysteries  of  aW- American  listening  patterns. 

Facts  like  these  are  already  popping  up  . .  .  facts  about 
Mutual  programs  in  Mutual  markets: 

people  listen  more  . . .  sets-in-use  averages  are  up  to  15% 

greater  than  in  four-network  cities. 

more  people  listen.  .  .share-of -audience  averages  are  up 

to  400%  greater  than  in  four-network  cities. 

ratings  are  higher  ...  pro  gram-rating  averages  are  up  to 

900%  greater  than  in  four-network  cities. 

Such  facts  are  of  prime  significance  to  clients  of  the  world's 
largest  network.  Mutual' s  220  stations  bring  its  daily  radio 
fare  closest  to  the  most  people.  And  the  conclusively 
important  point  is  this:  in  more  than  120  key  markets 
throughout  all  America,  Mutual  has  the  only  network 
station.  Have  you  looked  into  Mutual  lately? 


the 

mutual 

broadcasting 

system 


Probe  Radio  From  All  Angles 


LET  FREEDOM  REIGN,  broadcasters  urged  in  a  session  on  free  radio 
held  during  the  Ohio  State  U.  Institute.  Edgar  Kobak,  Blue  Network 
executive  vice-president,  had  them  in  stitches  during  the  ad  libbing  that 
followed  the  regular  panel  session.  Among  panel  participants  besides 
Mr.  Kobak  were  (1  to  r)  :  Clifford  J.  Durr,  FCC  Commissioner;  Dr.  I. 
Keith  Tyler,  Institute  director;  Tom  Slater,  MBS  director  of  special 
features  and  war  programs;  Gilbert  Seldes,  CBS  director  of  television 
programs.  Commissioner  Durr  criticized  commercial  broadcasting. 


Educators 

Public  Usefulness 
Debate  Topics 
Of  Institute 

By  J.  FRANK  BEATTY 

BROADCASTERS  were  exposed 
to  a  general  and  at  times  penetrat- 
ing examination  at  the  hands  of 
radio  educators,  other  broadcasters 
and  interested  parties  during  the 
May  5-8  sessions  of  the  15th  In- 
stitute for  Education  by  Radio  at 
the  Deshler-Wallick  hotel,  Colum- 
bus, Ohio,  [Broadcasting,  May  8]. 

Radio  was  probed  from  all  an- 
gles at  a  score  of  panel  meetings 
on  various  phases  of  radio  and  at 
general  meetings  attended  by  more 
than  800  persons  from  radio,  edu- 
cational, military  and  other  fields. 
Except  for  the  opening  meeting  on 
the  subject  "How  Free  Is  Radio?" 
and  the  final  session,  on  "Post- War 
Problems",  only  faint  voices  were 
heard  in  response  to  criticism  of 
radio's  management  and  technique. 

Absence  Is  Criticized 

At  the  opening  meeting  three 
network  officials  voiced  radio's  side 
of  the  subject.  They  were  Edgar 
Kobak,  Blue  executive  vice-presi- 
dent; Gilbert  Seldes,  CBS  director 
of  television  programs;  Tom 
Slater,  MBS  director  of  special 
features  and  war  programs.  And 
that  meeting  was  a  disappointment 
because  three  highly  advertised 
speakers  failed  to  show. 

Radio  representation  at  the  In- 
stitute included  big  delegations 
from  the  networks.  Considerable 
criticism  of  the  commercial  radio 
was  voiced  around  the  corridors  be- 
cause some  of  the  big-name  speak- 


ers failed  to  attend.  About  200 
station  representatives  attended 
the  meetings  and  appeared  on  many 
of  the  panels. 

The  annual  Institute  citations 
for  educational  radio  programs 
were  made  after  the  awards  group 
had  listened  to  transcriptions  for 
six  weeks.  The  awards  were  an- 
nounced in  the  May  8  Broadcast- 
ing. 

Conspicuous  at  the  Institute 
were  representatives  of  the  mili- 
tary. Col.  Edward  M.  Kirby,  chief 
of  the  Radio  Branch,  Army  Bu- 
reau of  Public  Relations,  sketched 
plans  for  invasion  coverage  at  a 
luncheon  of  the  Assn.  for  Educa- 
tion by  Radio,  which  held  separate 
meetings  during  the  Institute.  Maj. 
Jack  Harris,  executive  officer  of 
the  Army  Radio  Branch,  partic- 
ipated in  two  sessions  as  did  Lt. 
Com.  Charles  E.  Dillon,  Radio 
Section,  Navy  Office  of  Public  Re- 
lations, and  Lt.  Hazel  Kenyon 
Markel  of  that  office.  Capt.  Martin 
Work,  Radio  Branch,  Army  Morale 
Services,  and  Lt.  Col.  Harold  W. 
Kent,  Army  liaison  at  the  U.  S. 
Office  of  Education,  were  active 
in  the  proceedings. 

Many  broadcasters  at  the  ses- 
sions felt  the  "going-over"  at  the 
hands  of  representatives  of  diverse 
lines  offered  a  chance  to  see  broad- 
casting from  many  angles.  As  ex- 
pected, the  human  urge  to  crit- 
icize was  exercised  frequently  and 
copiously,  but  many  of  the  com- 
ments were  considered  pertinent 
and  justified. 

Mr.  Kobak  headed  a  large  Blue 
crew  including  H.  B.  Summers, 
manager  of  the  public  service  divi- 
sion, and  Thomas  P.  Robinson,  of 
the  division.  The  Blue  is  conduct- 


ing a  study  to  determine  if  radio 
is  free,  and  if  so,  how  free.  The 
Institute  proceedings  were  care- 
fully observed  by  the  Blue  group. 

The  final  session,  Radio  and 
Post- War  Problems,  drew  a  discus- 
sion of  radio's  role  in  post-war 
planning.  After  the  problems  had 
been  explained  by  Paul  Hoffman, 
chairman,  board  of  trustees,  Com- 
mittee for  Economic  Development 
and  also  president  of  Studebaker 
Corp.,  a  panel  of  four  went  into 
radio's  role. 

Lyman  Bryson,  CBS  director  of 
education,  observed  that  only  gen- 
eral ideas  about  complicated  eco- 
nomic and  social  problems  can  be 
put  over  on  the  air,  since  Joe 
Doakes  is  interested  in  whether  he 
has  his  pay  in  his  pocket  rather 
than  the  profound  economic  factors 
that  affect  his  life.  But  radio,  Mr. 
Bryson  said,  can  help  Joe  Doakes 
detect  the  phonies  when  he  hears 
discussion  of  public  issues. 

George  V.  Denny  Jr.,  moderator, 
America's  Town  Meeting  of  the 
Air  heard  on  the  Blue,  said  radio 
can  bring  labor  and  business  into 
closer  understanding.  He  advised 
educators  to  inject  plenty  of  show- 
manship into  their  programs.  Pro- 
motion of  business  is  aided  by 
radio's  ability  to  stimulate  interest 
in  public  issues,  he  concluded. 

Neil  M.  Morrison,  supervisor  of 
talks  and  public  affairs,  Canadian 
Broadcasting  Corp.,  took  the  posi- 
tion that  radio  perpetuates  the 
status  quo  and  promotes  confusion. 
He  drew  a  comeback  from  Mr. 
Bryson,  who  said  radio  is  essen- 
tially a  dissolving  and  revolution- 
ary social  force.  He  added  that  the 
entire  industry  doesn't  do  a  fourth 
of  the  business  done  by  Montgom- 
ery Ward  &  Co.  in  a  year  and  re- 
minded that  minority  groups  get 
the  same  audience  as  majorities. 

Kenneth  G.  Bartlett,  director  of 


the  Syracuse  U.  Workshop,  told 
about  the  famed  Syracuse  post-war 
planning  project  conducted  with 
funds  provided  by  the  city  and 
Fortune  magazine. 

Several  months  of  planning, 
publicity  and  meetings  failed  to 
make  much  progress,  he  said,  and 
Fortune  sent  investigators  to  find 
out  why.  And  along  came  radio. 
A  public  hearing  program  was  de- 
vised, with  a  judge  in  charge,  aided 
by  two  lawyers  (one  for  planners 
and  one  for  citizens)  and  three 
citizens  familiar  with  the  subject. 
A  jury  reaches  verdicts  after  each 
program.  Witnesses  are  sworn. 

The  results  of  the  17-week  Sun- 
day afternoon  program  were 
astounding,  Mr.  Bartlett  revealed 
as  he  described  business  and  com- 
munity reaction,  with  even  anti- 
radio  Syracuse  newspapers  enthu- 
siastically supporting  the  program. 

Panel  Meetings 

Here  is  a  summary  of  proceed- 
ings at  some  of  the  panel  sessions: 

Religious  broadcasts — Concerned  over  so- 
called  "racketeering  religious  campaigns", 
group  decided  to  organize  an  association  of 
religious  broadcasters.  A  committee  will  re- 
port on  organizational  details  and  motives 
at  a  meeting  to  be  called  next  autumn.  De- 
velopment of  broadcasting  technique  is 
sought  with  the  idea  of  attracting  wider 
listening.  Group  was  inclined  to  condone 
sponsored  religious  broadcasts  if  the  spon- 
soring groups  submit  annual  statements  by 
certified  public  accountants  and  if  they  be 
endorsed  by  an  investigating  organization. 

Farm  broadcasts — Sponsorship  was  con- 
ceded to  be  helpful  in  bringing  farm  pro- 
grams to  the  man  behind  the  plow,  since  it 
permits  better  programming  and  makes 
more  and  better  time  available.  Commercial 
programs  were  declared  to  have  a  larger 
audience  than  those  not  sponsored.  Many 
programs  of  long-standing  were  found  to 
have  direct  increase  in  audience  when  taken 
over  by  a  sponsor. 

FM  was  referred  to  as  offering  relief 
from  static,  interference  and  fading  for 
listeners.  Despite  disclaimers,  sponsorship 
of  programs  based  on  government  material 
and  personnel  was  felt  by  some  to  provide 
automatic  endorsement  of  sponsor  products. 

More  night  broadcasts  were  advocated  for 
farmers,  along  with  more  careful  prepara- 
tion. BBC  farm  broadcasts  were  praised 
because  of  skilled  programming.  Once  tele- 
vision is  resumed  commercially  it  will  reach 


FARM  BROADCASTERS  met  during  the  recent  radio  education  insti- 
tute at  Columbus  to  form  the  National  Assn.  of  Radio  Farm  Directors. 
Members  of  the  Executive  Council  are  (seated  1  to  r)  :  Emerson  Mark- 
ham,  WGY  Schenectady;  William  Moshier,  KOIN-KALE  Portland,  Ore.; 
Larry  Haeg,  WCCO  Minneapolis;  Herb  Plambeck,  WHO  Des  Moines. 
Standing  (1  to  r)  :  Merton  Emmert,  WEAF  New  York;  Cliff  Gray,  WSPA 
Spartanburg,  S.  C;  Ed  Mason,  WLW  Cincinnati;  George  Round,  Ne- 
braska Extension  Service;  Sam  Schneider,  KVOO  Tulsa. 
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broad'cast,  v.  t.  To  disseminate  widely  V< 


Now  and  again,  it  seems  worth  while  to  examine  the  verh  "broadcast"  for  its  pre-radio 


meaning :  "To  disseminate  widely."  For  here,  obviously,  is  a  basic  difference  between  radio  and  other 


forms  of  mass  communication.  Radio  may  address  a  national  audience  simultaneously.  It  literally 


broadcasts  wherever  there  are  sets  to  receive  and  ears  to  hear. 

The  stations  of  Westinghouse  are  situated  to  broadcast  to  a  large  segment  of  the  national  audience., 
some  18,000,000  Americans  living  within  audible  reach.  Here  is  a  sizable  crowd,  able  to  hear  NBC's  Parade  of 
Stars,  the  carefully  planned  local  programs,  and  the  sales-messages  that  are  nicely  integrated  with 
both.  Are  you  tapping  these  major  markets  ? 


WESTINGHOUSE  RADIO  STATIONS  Inc 


WOWO    •    WGL   •   WBZ   •   WBZA   •    KYW   •   KDK  A 
Check  with  NBC  Spot  Sales  for  open  time 


urban  listeners  first  but  may  reach  farmers 
more  quickly  than  now  believed.  Music  on 
farm  programs  was  opposed,  since  farmers 
can  get  all  the  music  they  want  on  non- 
information  programs  not  directed  specifi- 
cally at  them. 

Radio  in  the  war— Frank  Cillie,  Over- 
seas Branch  of  OWI,  presented  the  story 
of  psychological  warfare  using  26  tongues. 
Some  30%  of  programs  are  relayed.  The 
OWI's  own  transmitter  is  now  operating 
from  England.  He  observed  that  German 
propaganda  operates  with  20  times  the 
OWI  budget.  Stephen  Fry,  British  Broad- 
casting Corp.,  New  York,  discussed  briefly 
BBC  plans  to  cover  the  invasion  by  trained 
combat  recording  units.  Radio  reporters 
have  been  thoroughly  schooled  for  their 
work,  he  said,  and  will  use  fully-equipped 
trucks,  portable  recorders  and  aircraft 
units.  Specialists  in  different  branches  will 
do  the  reporting.  Correspondents  going  with 
the  first  waves  .  to  beachheads,  he  said, 
will  describe  operations  they  are  witnessing. 
Correspondents  on  ships  off  shore  will  re- 
port with  a  wider  perspective.  Those  back 
on  the  English  coast  will  have  still  broader 
perspective  and  finally  the  whole  assemblage 
of  broadcast  material  will  be  put  into  per- 
spective. No  exclusivity  will  exist  on  any 
invasion   broadcast,  he  said. 

John  Daly,  CBS  correspondent,  explained 
broadcasting  from  the  war  front,  reviewing 
communications  difficulties  and  living  con- 
ditions. He  recalled  several  news  beats. 
D.  C.  McArthur,  chief  news  editor,  Cana- 
dian Broadcasting  Corp.,  recited  the  story 
of  CBC's  war  reporting  starting  with  the 
departure  in  1939  of  Canadian  troops  for 
Britain.  He  explained  how  mobile  units  are 
used  in  the  field  and  played  recordings.  Lit. 


PRESIDENTS,  PAST  and  present, 
of  the  Assn.  for  Education  by 
Radio  got  together  at  the  Ohio 
State  U.  Institute  for  Education  by 
Radio  to  discuss  expansion  plans. 
Lt.  Col.  Harold  W.  Kent  (1),  after 
serving  the  AER  as  president  for 
three  years,  retired  in  favor  of  Dr. 
I.  Keith  Tyler  (r),  acting  Director 
of  Radio  Education,  Ohio  State  U. 


Com.  Charles  E.  Dillon,  Radio  Section, 
Navy  Office  of  Public  Relations,  played  sev- 
eral recordings  of  combat  reporting.  Maj. 
Jack  W.  Harris,  Radio  Branch,  Army 
Bureau  of  Public  Relations,  told  how  the 
Army  is  handling  war  coverage. 

Morale  on  the  fighting  fronts — Capt. 


Martin  Work,  Radio  Branch,  War  Dept. 
Morale  Services,  explained  how  regular 
commercial  broadcasts  which  he  described 
as  the  best  programs  in  the  world  from  a 
substantial  part  of  the  broadcasts  to  troops. 
He  explained  how  transcriptions,  123  short- 
wave stations  and  89  American  Expedition- 
ary Stations  are  providing  entertainment 
for  troops  along  with  turntables  and  p.  a. 
systems  at  185  installations.  The  Surgeon 
General  is  equipping  many  hospitals  with 
playback  equipment,  he  said.  He  observed 
that  over  100  suitcase  transmitters  have 
been  sent  out.  Lt.  Com.  Charles  E.  Dillon, 
Radio  Section,  Navy  Office  of  Public  Re- 
lations, discussed  Navy  activity  in  main- 
taining morale.  The  Navy  has  access  to 
the  Army's  broadcast  facilities. 

Radio's  role  in  understanding — Broad- 
casters were  criticized  for  purported  laxity 
in  promoting  racial  and  labor  relations  and 
for  handling  of  news  broadcasts. 

Television  and  education — Application 
of  the  visual  medium  to  education  was  dis- 
cussed. Gilbert  Seldes,  CBS  director  of  tele- 
vision programs,  explained  the  network's 
policy  of  waiting  until  the  medium  is  im- 
proved technically  before  launching  com- 
mercial television.  James  M.  McLean,  com- 
mercial engineer,  GE  dept.  of  electronics, 
showed  a  movie  on  television. 

Research — Radio  was  described  as  the 
most  effective  medium  in  the  1940  political 
campaign  by  Dr.  Herta  Herzog,  of  McCann- 
Erickson,  though  she  suggested  the  me- 
dium may  be  losing  popular  appeal.  Dr. 
Herzog  doubted  if  many  people  changed 
their  votes  because  of  radio  listening  once 
they  had  decided  how  they  would  vote. 
Sidney    Fishman,   of   MBS,   discussed  the 


Air  Aids  Symphony 

COMMERCIAL  sponsorship  of  the  I 
CBS  broadcasts  of  the  New  York  | 
Philharmonic  Symphony  Society, 
have  helped  reduce  the  organiza- 
tion's operating  deficit,  according 
to  report  on  the  1943-44  season  by 
Marshall  Field,  chairman  of  the 
board.  Society  this  month  com- 
pletes its  first  year  of  commercial 
broadcasting  of  its  Sunday  con- 
certs for  U.  S.  Rubber  Co.  Mr. 
Field  reported  a  season  deficit  of 
almost  $20,000  was  met  by  private 
contributions.  William  S.  Paley, 
CBS  president,  now  on  leave  with 
the  OWI  in  England,  was  one  of 
seven  directors  elected  to  serve  a 
four-year  term. 


Pulse  of  New  York  Roster  and  suggested 
networks  should  spread  better  type  pro- 
grams throughout  the  week  instead  of  con- 
centrating them  on  Sunday.  Oscar  Katz, 
CBS  program  analyzer,  said  listeners  pre- 
fer education  and  entertainment  programs 
mixed  and  suggested  educators  inject  all 
possible  showmanship  into  their  broadcasts. 
George  Blechta,  of  A.  C.  Neilsen  Co.,  Chi- 
cago, discussed  the  Neilsen  Audimeter. 
Walter  Elliott,  of  Elliott-Haynes,  outlined 
Canadian  surveys.  He  noted  that  Protes- 
tants are  the  main  followers  of  Catholic 
broadcasts,  and  vice  versa.  Chairman  of  the 
panel  was  Matthew  N.  Chappell,  con- 
sultant to  C.  E.  Hooper  Inc. 

College  courses  in  radio — Minimum 
standards  for  such  courses  will  be  submit- 
ted to  universities  and  colleges.  Lyman 
Bryson,  CBS  director  of  education,  said 
general  background  is  necessary  in  addi- 
tion to  the  technical  radio  training  given 
students. 

Radio  language  and  literature — Time 
will  decide  the  literary  merit  of  radio  writ- 
ing, said  William  N.  Robson,  CBS  writer- 
producer.  Dr.  Harold  R.  Walley,  professor 
of  English,  Ohio  State  U.,  said  radio  en- 
tertainment is  repetitious  and  a  threat  to 
the  industry.  John  McCaffrey,  fiction  edi- 
tor, American  magazine,  observed  that  the 
time  element  is  the  main  factor  limiting 
the  literary  progress  of  radio.  Donald  W. 
Riley,  of  the  Ohio  State  U.  speech  depart- 
ment, suggested  more  thought  should  be 
given  to  the  literary  value  of  radio  writing 
and  Marguerite  Fleming,  Columbus  Radio 
Workshop  director,  stressed  the  value  of 
audience  criticism. 

College  Public  Relations  Broadcast- 
ing— H.  B.  Summers,  Blue  public  serv- 
ice division  manager,  pointed  out  that 
college  public  relations  broadcasts  must 
have  exceptional  merit  to  get  a  network 
spot  since  they  aren't  likely  to  appeal  to 
the  average  listener.  Miss  Trennie  E.  Eis- 
ley,  director  of  publicity,  Bucknell  TJ.,  one 
of  the  few  universities  buying  network 
time,  predicted  more  colleges  will  be  buy- 
ing time  as  such  a  demand  evolves  from  a 
growing  interest  in  education  institutions,  j 

Writing   for  radio — William    N.    Rob- 1 
son,    CBS    writer-producer,    criticized  the 
narrator  type  of  story  as  a  "lazy  writer's 
out".  He  sketched  trends  in  war  writing) 
roughly  like  this:    1940,  cherish  freedom; 
1941    and   after   Pearl   Harbor,   We'll  get1 
Tojo;  1942,  get  acquainted  with  the  enemy, 
awaken    the    country    from    complacency ; 
now,  reality  of  war;  1945,  perhaps  escapist1 
programs.    Frank    E.    Hill,    of   the  CBS 
American  School  of  the  Air,  suggested  post- 
war   developments,   both    informative  and| 
ideological,  would  be  the  topic  of  dramatic  I 
programs. 

Training  radio  journalists — More  local) 
news  should  be  provided  in  newscasts, 
with  larger  staffs  doing  the  job,  according 
to  Lester  Spencer,  assistant  general  man- 
ager, WHIO  Dayton.  Annie  Lee  Stagg  of 
WSB  Atlanta  urged  clarity  in  handling 
spot  news.  Phil  Newsom,  UP  radio  news 
manager,  urged  calm  and  objective  pre- 
sentation of  news. 

Children's  Programs — Panel  feels  broad- 
casters, parents  and  educators  should 
jointly  help  the  child  find  a  place  in  the 
world  and  prepare  for  the  future.  Broad- 
casters were  advised  to  do  a  better  job  of 
promoting  new  shows  in  this  field,  espe-! 
cially  before  they  go  on  the  air  since  itj 
often  is  weeks  or  months  before  many  per- 
sons even  know  about  the  new  program. 
Interest  was  expressed  in  newscasts  for 
children. 

School  broadcasting — Lack  of  prog-, 
ress  in  this  field  was  ascribed  to  lack  of; 
equipment,  poor  production,  inadequate 
selling  of  their  work  by  school  broadcast- 
ers, lack  of  knowledge  of  radio  among) 
teachers  and  administrators,  lack  of  proper) 
program  tailoring  and  lack  of  proper  pro-, 
gram  grading.  Nationwide  survey  of  school' 
broadcasting  by  the  Assn.  for  Education  by 
Radio  was  recommended  along  with  promo- 


i\Ul\ll  of  covering  out- 
state  Missouri  and  Kansas. 
KCKN  is  programmed  spe- 
cifically and  exclusively  for 
Greater  Kansas  City's  861,603 
persons  within  KCKN's  pri- 
mary -  service  area  —  wherein 
lies  the  greatest,  by  far,  con- 
centration of  population  and 
effective  buying  income  in 
the  Kansas  City  trading  area. 

No  other  Kansas  City  sta- 
tion is  programmed  exclu- 
sively for  metropolitan  lis- 
teners. 

No  other  Kansas  City  sta- 
tion broadcasts  on  a  day  and 
night,  all  night,  schedule. 

No  other  Kansas  City  sta- 
tion maintains  broadcasting 
facilities  in  both  Kansas  City, 
Missouri  and  Kansas  City, 
Kansas  —  KCKN  is  the  only 
truly  Greater  Kansas  City 
station. 

Wire  or  phone  your  nearest 
Capper  office  for  availabilities. 


BEN    LUDY,    GEN'L  MGR. 

KCKN,    KANSAS   CITY         WIBW,  TOPEKA 

ELLIS  ATTE BERRY,  manager,  KCKN 


CAPPER  PUBLICATIONS,  Inc. 

NEW  YORK  17  CHICAGO  1  KANSAS  CITY  6        SAN  FRANCISCO  4 

420  LEXINGTON  AVE.      180  N.  MICHIGAN  AVE.   300  Wcltower  Building   1207  RUSS  BUILDING 
Central  5977  Victor  3864  Douglas  5220 


Mohawk  4-3280 
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You  can't  see  many  of  our  "Amperextras",  but  their  effects  are  apparent 
in  the  quality,  efficiency  and  longer  life  of  Amperex  tubes.  Illustrated 
is  a  highly  specialized  method  of  glass  fabrication.  Among  our  other  novel 
techniques  are  sealing  operation  on  rotating  fires,  precise  welding,  unique 
way  of  sealing  glass  to  copper,  extremely  careful  chemical  cleaning. 
These  operations  are  characteristic  of  the  standards  of  Amperex — the 
scientific  laboratory  on  an  enlarged  scale. 


Still  Your  Best  Investment  .  .  United  States  War  Bonds 

AMPEREX  ELECTRONIC  PRODUCTS 

79  WASHINGTON  STREET    BROOKLYN  1,  N.  Y. 


ONE   OF   THE  WORLD'S  GREAT  RADIO-PHONOGRAPHS 


JNTIL  victory,  *reed- 
vJ  command  of  the  world's  most  exacting 
customer,  Uncle  Sam,  in  the  manufacture  of 
wondrous  radio  devices  for  the  armed  forces. 
Thereafter,  we  will  once  again  be  at  the  com- 
mand of  the  exacting  American  music  lover. 

Those  who  own  a  Freed-Eisemann  radio- 
phonograph  today— among  them  many  great 
musicians  and  famous  decorators— know  the 
exquisite  pleasure  of  its  possession— the  true 
and  rich  glories  of  FM  at  its  finest,  its  perfect 
standard  radio,  and  its  superb  reproduction 
of  recorded  music.  They  know  also  the  ease 
with  which  Freed-Eisemann  cabinets  harmo- 
nize with  period  decorative  themes. 

After  the  war,  we  will  produce  an  even  finer 
Freed-Eisemann. Then,  no  one  who  can  ap- 
preciate and  afford  one  need  be  without  one. 

REMEMBER  THE  NAME  FREED-EISEMANN 
WHEN  YOU  BUY  YOUR  POST-WAR  RADIO- 
PHONOGRAPH  WITH  FM 


tion  of  pedagogical  broadcasts  by  demon- 
strations and  discussions  of  radio  technique. 

Music — The  panel  agreed  that  too  many 
listeners  try  to  understand  music  broad- 
casts instead  of  merely  enjoying  them. 

FM  and  education — Schools  were  re- 
minded that  they  cannot  rush  in  for  FM 
licenses  and  put  up  thousands  of  trans- 
mitters. A  plan  to  put  a  central  FM  sta- 
tion in  each  was  discussed,  with  the  net- 
work idea  also  mentioned. 

Broadcasts  to  women — The  NAB  Assn. 
of  Women  Directors  discussed  problems 
of  broadcasts  to  women  and  closed  by 
affirming  faith  in  the  American  way  of 
radio. 

Radio  recruitment — Advertising  tech- 
nique employing  radio  to  a  consider- 
able extent  has  successfully  recruited  per- 
sonnel for  the  armed  forces,  according 
to  Arthur  Meyerhoff,  head  of  the  agency 
bearing  his  name.  He  described  how  the 
agency  had  conducted  recruiting  cam- 
paigns, leading  the  country  in  Wave  re- 
cruitment, and  ascribed  this  success  to 
good  merchandising  followed  up  on  the 
air,  and  the  use  of  a  psychological  ap- 
proach. 

"Recruiting  is  not  like  a  bar  of  soap," 
he  said.  "It  is  more  like  selling  a  woman 
on  the  idea  of  getting  married,  one  of 
the  biggest  decisions  of  her  life.  We  feel 
the  recruiting  of  women  is  an  advertising, 
sales  and  merchandising  job.  Wrigley  has 
been  successful  in  its  campaign  because 
that  is  the  job  it  knows  most  about." 
Donald  O'Brien,  Esso  reporter  for  Colo- 
nial Beacon  Oil  Co.,  New  York,  agreed  with 
Mr.  Meyerhoff  that  recruiting  success  de- 
pends on  promotion  employing  radio.  "It 
is  a  mathematical  certainty  that  if  you  do 
a  good  merchandising  job,  you  get  re- 
sults," he  said. 

Mrs.  Laving  Schwartz,  deputy  chief  of 
the  OWI  Chicago  office,  said  the  network 
allocation  plan  proved  that  important 
Government  war  offices  can  be  brought  suc- 
cessfully to  the  public.  She  outlined  OWI'» 
operating  methods. 


TYLER  IS  ELECTED 
PRESIDENT  OF  AER 

EXPANSION  of  the  Assn.  for 
Education  by  Radio  from  the 
original  19  who  formed  the  group 
to  a  membership  of  1,232  was  cele- 
brated at  the  third  annual  meet- 
ing held  during  the  May  5-8  ses- 
sions of  Ohio  State  U's  15th  In- 
stitute for  Education  by  Radio. 

Dr.  I.  Keith  Tyler,  acting  direc- 
tor of  radio  education  at  the  uni- 
versity, was  elected  president  of 
AER,  succeeding  Lt.  Col.  Harold 
W.  Kent,  Army  liaison  at  the  U. 
S.  Office  of  Education.  Other  offi- 
cers are  First  vice-president,  Luke 
Roberts,  educational  director  of 
KOIN  Portland,  Ore.;  second  vice- 
president,  Robert  L.  Hudson,  di- 
rector, Rocky  Mountain  Radio 
Council,  Denver;  secretary,  Eliza- 
beth Gowdy  Noel,  U.  S.  Office  of 
Education;  treasurer,  George  Jen- 
nings, acting  director,  Radio  Coun- 
cil of  Chicago  Public  Schools. 

The  AER  voted  to  abolish  the 
offices  of  secretary  and  treasurer  in 
1946,  substituting  three  represen- 
tatives-at-large.  A  committee  will 
consider  affiliation  with  the  Na- 
tional Education  Assn.  and  report 
by  July  1.  AER  resolved  to  work 
in  harmony  with  local  radio  coun- 
cils originated  by  Dorothy  Lewis, 
NAB  director  of  listener  activities. 

Col.  Edward  M.  Kirby,  chief  of 
the  Radio  Branch,  Army  Bureau 
of  Public  Relations,  told  AER 
luncheon  guests  that  radio  is  ready 
for  the  invasion,  explaining  briefly 
the  24-hour  transmission  facilities 
available  to  the  networks,  the  plan 
to  pool  coverage  and  lifting  of 
the  ban  on  recordings  [Broad- 
casting, May  8].  American  radio 
is  ready,  he  said. 


Larry  Haeg  Heads 
Farm  Radio  Group 

National  Association  Formed; 
Promotion  Campaign  Mapped 


PROMOTION  of  farm  broadcasts 
is  planned  by  the  new  National 
Assn.  of  Radio  Farm  Directors, 
which  held  its  organizational  meet- 
ing during  the  15th  Institute  for 
Education  by  Radio  held  May  5-8 
in  Columbus,  0.  Elected  president 
of  the  association  was  Larry  Haeg, 
WCCO  Minneapolis. 

Farm  service  directors  from  all 
parts  of  the  country  are  enrolled 
in  the  group.  Cited  as  objectives 
are:  Promotion  of  closer  relation- 
ship between  farm  broadcasting 
and  station  management;  higher 
standards  of  farm  broadcasting; 
development  of  farm  broadcasts  in 
areas  lacking  such  service;  foster- 
ing of  understanding  between 
urban  and  rural  listeners;  closer 
relationship  with  advertising  agen- 
cies, Government  and  others  inter- 
ested in  reaching  farmers. 

Committees  Named 

Officers  elected  besides  Mr.  Haeg 
were :  Vice-President,  Emerson 
Markham,  WGY  Schenectady;  sec- 
retary, Herb  Plambeck,  WHO  Des 
Moines;  treasurer,  William  Mo- 
shier,  KOIN-KALE  Portland,  Ore. 

Named  to  the  Executive  Coun- 
cil were  three  members  from  each 
of  the  three  divisions  of  the  coun- 
try. They  are: 

Eastern  Division  —  Merton  Emmert, 
WEAF  New  York;  Clifford  Gray,  WSPA 
Spartanburg,  S.  C.;  Mr.  Markham.  Mid- 
west Division — George  Round,  Nebraska 
Extension  Service ;  Ed  Mason,  WLW  Cin- 
cinnati; Sam  Schneider,  KVOO  Tulsa, 
Far  West  Division — Nelson  Maclninch,  ( 
KFI  Los  Angeles;  Henry  Schacht,  KPO 
San  Francisco;   Mr.  Moshier. 

The  following  committees  were 
named : 

Code  of  Ethics— John  Merrifield,  WHAS 
Louisville,  chairman;  Art  Page,  WLS 
Chicago;  Mr.  Emmert;.  Jennings  Pierce, 
manager,  public  service  and  station  rela- 
tions,  NBC   western  division,   Hollywood.  ; 

By-laws    and  Constitution — William  E.  ' 
Drips,  NBC  director  of  agriculture,  Chi- 
cago,     chairman;     Mr.     Markham ;  Mr. 
Moshier. 

House  Organ  and  Publicity — Mr.  Round, 
chairman;  Homer  Martz,  KDKA  Pitts- 
burgh ;  Jerry  Seaman,  extension  service, 
North  Dakota;  Lane  Beatty,  WBAP  Fort 
Worth. 

Directory  —  George  German,  WNAX 
Yankton,  chairman;  Charles  Shoffner, 
WCAU  Philadelphia;  Mr.  Schacht;  Mr. 
Plambeck. 

Membership — Phil  Evans,  KMBC  Kan- 
sas City,  chairman;  Chuck  Worcester, 
CBS  Washington;  Hamilton  Heintz,  Mc- 
Clatchy  stations ;  Mr.  Gray. 

Regional  meetings  are  to  be  held 
during  the  year,  with  the  next  an- 
nual session  scheduled  for  the  1945 
Institute  in  Columbus. 


Freed  9.g<±\z  Corporation,  New  York,  N.  Y.  BUY  MORE  WAR  BONDS' 


CRUGER  RADIO  PRODUCTIONS, 

Hollywood,  has  sold  all  rights  to  the 
transcribed  156  episode  quarter-hour 
adventure  serial,  Phantom  Indian,  to 
Continental  Radio  &  Television  Pro- 
ductions, that  city. 


M-G-M  'Screen  Test' 

M-G-M's  new  Mutual  program 
starting  June  12  [BROADCASTING, 
May  1]  will  be  titled  Screen  Test 
and  will  feature  amateurs  compet- 
ing for  chance  to  appear  in  mov- 
ies. M-G-M  professional  talent  will 
be  scheduled  on  program.  Radio 
performance  recordings  of  ama- 
teurs will  be  auditioned  at  film 
company's  Hollywood  studios. 
Agency  is  Donahue  &  Coe,  New 
York. 
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"...for  Meritorious  Public  Service'! 


MARY  MARTIN 


WILLIAM  N.  ROBSON 


The  Advisory  Board  of  the  George  Foster  Peabody  Radio  Awards  has  completed  its  judging  of  1943 
radio  programs  eligible  to  award  in  seven  classifications.  The  Columbia  Network  and  its  affiliates 
are  the  gratified  recipients  of  six  citations  in  five  classes : 


J.  For  Outstanding  Reporting  of  the  News: 

EDWARD  R.  MURROW,  CBS  News  Chief  in 
London. 

2.  For  Outstanding  Entertainment  in  Drama: 

"LUX  RADIO  THEATRE"  produced  on  the 
CBS  Network  by  Cecil  B.  DeMille,  and  the  J. 
Walter  Thompson  Company,  for  Lever  Bros. 

—and 

"AN  OPEN  LETTER  TO  THE  AMERICAN 
PEOPLE",  a  single  and  memorable  dramatiza- 
tion of  the  vital  cause  of  inter-racial  tolerance, 
produced  by  William  N.  Robson,  and  broadcast 
on  the  Columbia  Network  on  July  24,  1943  — 
with  a  summary  by  Wendell  Willkie. 


3.  For  the  Outstanding  Children's  Program : 

"LET'S  PRETEND",  a  notable  children's  fan- 
tasy originated,  produced  and  directed  by  Nila 
Mack  as  a  CBS  sustaining  program  for  15 
years,  and  currently  sponsored  by  Cream  of 
Wheat  over  the  CBS  Network. 

4.  For  Outstanding  Entertainment  in  Music: 

MUSIC  AND  THE  SPOKEN  WORD,  the  glori- 
ous organ  and  choir  service  of  the  Salt  Lake 
City  Tabernacle,  directed  by  Richard  Evans, 
and  originated  by  station  KSL,  Salt  Lake  City 
CBS  affiliate.  This  program  on  April  30th  pre- 
sented its  603rd  consecutive  Sunday  broadcast 
in  a  chain  unbroken  since  it  first  took  the  air 
as  a  CBS  sustaining  feature  in  1932. 


CBS  LEADS  IN  PEABODY  RADIO  AWARDS 


NILA  MACK 


CHESTER  HUNTLEY 


5.  For  the  Regional  Station  Making  an  Outstand- 
ing Contribution  to  the  Community  served  by 
the  station: 

CBS  STATION  KNX,  LOS  ANGELES,  for  its 
special  original  series  of  6  programs.  These 
Are  Americans  was  broadcast  from  August  5 
through  September  9, 1943,  aimed  specifically 
towards  inter-racial  tolerance  in  the  com- 
munity. The  series  was  written  and  produced 
by  Chester  Huntley  under  the  direction  of  Mrs. 
Frances  Farmer  Wilder,  educational  director 
of  KNX. 


The  preponderant  tribute  of  the  Peabody 
Advisory  Board  to  the  efforts  of  this  network, 
its  affiliates,  and  its  clients  and  their  agencies, 
is  significant.  Significant  because  the  Awards 
are  ". . .  designed  to  recognize  the  most  disinter- 
ested and  meritorious  public  service  rendered 
each  year  by  the  broadcasting  industry,  and 
significant  because  they  illustrate  the  common 
ideal  of  this  network  and  those  who  are  com- 
ponents of  it.  The  ideal  is  not  only  public  serv- 
ice, but  excellence  of  public  service. 


It  is  a  continuing  ideal.  In  the  4  years  since  the  Awards  began,  24  awards  have 
been  granted.  Of  them  13  have  gone  to  CBS  and  its  affiliates.  Whether  future  years 
maintain  this  striking  leadership  or  not,  one  thing  is  sure :  the  ideal  of  excellence 
will  not  be  relaxed. 

This  is  CBS.... the  Columbia  Broadcasting  System 
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Hearings  Ordered  on  WOV,  WSAR  Sale, 
Calumet  Broadcasting  Reassignment 


TWO  CASES  involving  proposed 
sale  of  broadcast  stations  and  a 
third  proposing  reinstatement  of  a 
forfeited  station,  but  to  a  new 
owner,  were  designated  for  hearing 
last  Tuesday  by  the  FCC. 

Proposed  sale  of  WOV  New  York, 
foreign  language  outlet,  by  Arde 
Bulova  to  Mester  Bros.,  Brooklyn 
food  product  distributors,  for 
$300,000,  was  designated  for  hear- 
ing after  several  months  of  pen- 
dency. Richard  F.  O'Dea,  minority 
stockholder  in  Wodaam  Corp.,  op- 
erator of  the  station,  protested  the 
sale,  but  it  is  understood  that  the 
FCC  felt  the  Mester  application 
was  incomplete  and  that  additional 
data  should  be  procured  in  public 
hearing.  The  Bulova  interests  also 
control  WNEW  New  York,  and  sale 
of  one  of  the  outlets  would  be  in 
keeping  with  the  FCC's  so-called 
"duopoly"  order. 

WSAR  Hearing 

The  Commission  also  set  for 
hearing  the  long  pending  transfer 
application  of  WSAR  Fall  River, 
Mass.,  from  Doughty  &  Welch 
Electric  Co.,  owned  by  William  T. 
Welch,  to  the  Fall  River  Herald- . 
News,  for  approximately  $175,000. 
The  application  has  been  pending 
for  several  years  and  was  desig- 
nated for  further  hearing  on  two 
new  issues — one  understood  to  in- 
volve operation  of  the  station  by 
the  proposed  new  owners  through 
a  trusteeship  and  the  other  the 


BOARD  CALLS  OFF 
ANNUAL  AFA  MEET 

DUE  TO  WARTIME  restrictions 
on  travel  and  other  facilities  the 
Advertising  Federation  of  America 
has  canceled  plans  for  its  40th 
annual  national  convention,  accord- 
ing to  Joe  M.  Dawson  president. 

Originally  scheduled  for  Chicago 
June  4-7  the  Federation  board 
of  directors  voted  unanimously  to 
call  off  the  convention  and  at  the 
same  time  recommended  that  the 
present  officers  and  directors  be 
held  over  until  their  successors  can 
be  elected  at  a  convention. 

This  is  the  first  time  in  its  39 
years  that  the  Federation  has 
failed  to  hold  its  annual  meeting. 


Seeman  Extends 

SEEMAN  Bros.,  New  York,  in- 
creased its  spot  campaign  for  Air 
Wick,  an  air  deodorant  to  10  sta- 
tions during  the  first  half  of  May, 
and  (will  expand  further  towards 
the  end  of  the  month  with  exten- 
sion of  distribution  to  additional 
cities.  Continuing  its  use  of  news, 
recorded  music  and  women's  inter- 
est program,  Seeman  added 
WNEW  and  WQXR  New  York  and 
WLW  Cinicinnati  on  May  1  and 
starts  participations  on  WOR  New 
York  Monday  May  15.  Schedule, 
which  got  under  way  in  January 
with  gradual  expansion,  includes 
WBZA  WDAS  KDKA  WFIL 
WBBM  WABC.  Newspaper  drive 
has  also  been  augmented.  Agency 
is  William  H.  Weintraub  &  Co., 
New  York. 


Canadian  Survey  Group 
Names  Phenner  as  Head 

LOU  PHENNER,  Canadian  Cellucot- 
ton  Co.,  Toronto,  has  been  named  pres- 
ident of  the  new  Bureau  of  Broadcast 
Measurement,  with  Adrian  Head,,  J. 
Walter  Thompson  Co.,  Toronto,  as 
vice-president.  Athol  McQuarrie,  sec- 
retary of  the  Assn.  of  Canadian  Ad- 
vertisers, has  been  appointed  BBM 
secretary-treasurer,  and  offices  have 
been  established  in  the  Federal  Bldg., 
Toronto. 

While  no  contracts  have  been 
signed,  it  is  understood  Elliott- 
Haynes,  Toronto,  will  undertake  the 
coverage  data.  First  'coverage  maps 
and  statistics  may  be  available  by 
July  1.  About  one-third  of  Canadian 
stations  plan   to  join  BBM. 

Board  of  directors  consists  of  nine 
members,  three  from  ACA,  three 
from  the  Canadian  Assn.  of  Advertis- 
ing Agencies,  two  from  the  Canadian 
Assn.  of  Broadcasters,  and  one  from 
the  Canadian  Broadcasting  Corp.  In 
addition  to  L.  E.  Phenner  and 
Adrian  Head,  other  directors  are  T. 
L.  Anderson,  Cockfield  Brown  Co., 
Toronto ;  Ray  Barford,  J.  J.  Gib- 
bons Ltd.,  Toronto ;  R.  L.  Sperber, 
Sterling  Products  Ltd.,  Windsor ;  A. 
Usher,  RCA  Victor  Ltd.,  Montreal; 
H.  Gooderham,  CKCL,  Toronto; 
Horace  Stovin,  Stovin  &  Wright,  To- 
ronto. 


WELO  Joins  MBS 

WELO  Tupelo,  Miss.,  newly  con- 
structed station  owned  and  oper- 
ated by  Capt.  Birney  Imes  Jr., 
owner  of  WCBI  Columbus,  Miss., 
will  go  into  operation  May  15  as 
an  affiliate  of  Mutual.  It  is  as- 
signed to  250  w,  1490  kc. 


question  of  purported  "local  mo- 
nopoly" since  the  newspaper  and  1 
station  are  the  only  such  operators  I 
in  the  town.  Moreover,  it  was  re- 
ported that  because  of  the  tax  situ- 
ation, Mr.  Welch  was  not  now  as 
readily  disposed  to  sell. 

In  the  third  action,  the  FCC  des- 
ignated for  hearing  the  application 
of  Calumet  Broadcasting  Corp., 
former  licensee  of  WJOB  Ham- 
mond, Ind.,  for  assignment  on  1520 
kc  with  5,000  w.  The  station  was 
sold  by  Dr.  George  F.  Courrier, 
Methodist  Episcopal  pastor,  and 
Doris  Keane,  to  Marshall  Field, 
Chicago  merchant  and  publisher  of 
the  Chicago  Sun,  in  1942.  The  sta- 
tion went  off  the  air  in  January 
1943,  after  John  W.  Clarke,  now 
in  the  Army,  who  subsequently  be- 
came principal  stockholder,  notified 
the  Commission  of  his  intention  to 
surrender  the  license  because  of 
war  conditions.  Equipment  of  the 
station  subsequently  was  pur- 
chased by  Dr.  Courrier  and  Miss 
Keane  at  a  public  sale,  following 
which  an  application  for  the  old 
facilities  of  WJWC  (successor  to 
WWAE)  was  filed  with  the  Com- 
mission. The  hearing  on  the  appli- 
cation for  the  new  station,  sched- 
uled for  May  25  in  Washington, 
was  shifted  to  Chicago  on  that 
date,  provided  "that  the  hearing 
may  be  adjourned  by  the  presiding 
officer  to  the  offices  of  the  Commis- 
sion in  Washington  for  presenta- 
tion of  additional  evidence." 
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ISO'T  OfTfll  THAT  J  RflOlO  STATIOHS 
THf  Sfldlf  TOUin 


Jim/ 


But  we  feel  that  you  will  agree  too,  that  Knoxville  is  even  more  worthy  of 
consideration.  Always  a  good  market,  Knoxville  has  moved  to  the  frontl  As  the 
home  of  the  great  T.  V.  A.,  Knoxville  is  the  Hub  of  giant  War  Industries,  employ- 
ing countless  thousands  of  workers,  steadily  increasing  the  Knoxville  payrolls, 
steadily  increasing  Knoxville's  Sales. 

■J^m  KIMVILIE  FOR  gOUff  SBL£S  m£SSfiG£ 

According  to  Sales  Management's  "Retail  Sales  and  Services  Forecast  for  May  1944", 
with  May  1943  as  a  base  of  100%,  Knoxville  showed  an  increase  to  155%  •  •  • 

leading  the  nation! 

KNOXVILLE:  Now  a  city  of  more  Has  highest  percentage  radio  Metropolitan  Area  includes  AL- 
than  200,000  .  .  .  homes  and  white  population  of      COA  and  other  big  industries  . .  . 

any  Tennessee  City  .  .  . 

mm  mm  mrm 
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Delay  Pending  Better  Video 
Is  Endorsed  by  CBS  Affiliates 

Support  Network  Stand  on  Post-War  Television 
And  Kesten  Statement  on  RTPB  Panel 


SUPPORTING  its  proposal  for  the 
application  of  wartime  electronic 
developments  to  post-war  television 
before  it  is  granted  full  commer- 
cialization, CBS  last  week  released 
the  results  of  a  survey  of  its  affi- 
liated stations.  They  voted  over- 
whelmingly in  favor  of  improved 
standards  and  a  statement  by  Paul 
W.  Kesten,  CBS  executive  vice- 
president,  pointing  out  that  Com- 
mittee 3  of  the  Television  Panel 
of  the  Radio  Technical  Planning 
Board  had  unanimously  passed  a 
motion  which  "contained  recom- 
mendations almost  identical  with 
Columbia's  recent  proposals." 
CBS  statement  noted  the  follow- 


ing similarities  between  its  own 
proposals  and  the  recommenda- 
tions of  the  committee,  whose 
members  included  representatives 
of  RCA,  Philco,  General  Electric, 
Du  Mont,  Zenith,  Farnsworth, 
Stromberg  -  Carlson,  Howard 
Hughes  Productions,  NBC  and 
CBS: 

CBS  RECOMMENDATIONS:  vastly  im- 
proved television  pictures  as  soon  as  pos- 
sible after  the  war.  RTPB  recommenda- 
tion: "This  committee  looks  forward  to  the 
eventual  establishment  of  a  television  serv- 
ice of  exceptional  quality." 

CBS  RECOMMENDATIONS:  wider  chan- 
nels to  permit  more  detailed  pictures, 
channels  at  least  14  or  16  megacycles 
wide.  RTPB  recommendation:  ".  .  .  con- 
siderably wider  channels  will  be  required 


for  such  service,  ...  at  least  20  mega- 
cycles wide." 

CBS  RECOMMENDATION:  move  tele- 
vision "upstairs,"  in  frequencies  above 
200  megacycles.  RTPB  recommendation: 
"the  Committee  recommends  that  a  num- 
ber of  channels  be  allocated  above  the 
6  megacycles  channels  (this  means  above 
290  megacycles)." 

CBS  RECOMMENDATION:  double  the 
present  number  of  channels  from  18  to 
36,  to  increase  competition  and  provide 
better  service.  RTPB  recommendation:  "It 
should  "be  understood  that  at  least  30 
channels  .  .  .  would  be  required  for  na- 
tional allocation.  .  .  ." 

THE  RTPB  COMMITTEE  ADDED:  "It 
was  felt  that  ample  provision  should  be 
made  at  such  frequencies  for  experimenta- 
tion with  color  television  and  high  defini- 
tion monochrome  (black  and  white)  tele- 
vision." CBS  similarly  recommended  that 
the  proposed  new  standards  should  be  used 
for  full  color  television  as  well  as  vastly 
improved   black  and   white  pictures. 

CBS  statement  did  not,  however, 
conclude  the  quotation  from  the 
committee,  which  wound  up:  "It 
was  the  firm  belief  of  the  commit- 
tee that  it  would  be  premature  to 
consider  standards  for  television 
operation  in  wide  channels  at  ul- 
tra-high carrier  frequencies  since 
laboratory    and    field  experience 


Detroit  Video  Sought 

INTERNATIONAL  Detrola  Corp., 
Elkhardt,  Ind.,  pre-war  manufac- 
turers of  receiving  sets  and  equip- 
ment now  engaged  in  war  produc- 
tion work,  has  applied  to  the 
FCC  for  a  construction  permit  to 
build  a  Channel  2  commercial  tele- 
vision station  in  Detroit.  A  similar 
application  has  also  been  filed 
for  a  Detroit  commercial  video 
outlet  by  the  Jam  Handy  Or- 
ganization, industrial  motion  pic- 
ture firm,  Detroit.  Channel  is  as- 
signment requested.  WTAR  Nor- 
folk, owned  by  Norfolk  Newspap- 
ers Inc.  (Ledger-Dispatch  and  Vir- 
ginian Pilot)  also  filed  last  week 
for  a  new  FM  station  to  be  oper- 
ated on  46,500  kc  with  coverage  of 
5,702  sq.  mi.  Estimated  cost  is 
$39,805. 


with  television  systems  operating 
at  these  frequencies  is  wholly  lack- 
ing." 

Explaining  that  CBS  was  calling 
attention  to  this  committee  action 
because  the  committee's  other  mo- 
tions approving  present  video 
standards  had  been  publicized,  Mr. 
Kesten  pointed  out  that  the  present 
standards  were  approved  only  as 
the  best  means  of  using  the  pres- 
ent narrow  bands  for  black-and- 
white  pictures,  adding  that  CBS 
agreed  wholly  with  this. 

"The  idea  that  any  informed 
engineer  of  any  responsible  com- 
pany has  closed  the  door  on  the 
improved  television  we  are  plead- 
ing for  is  absurd,"  Mr.  Kesten 
declared.  "Engineers  aren't  like 
that — as  this  courageous  and  hon- 
est resolution  which  they  passed 
clearly  indicates. 

"The  differences  between  the 
RTPB  recommendation  and  our 
own  position  is  merely  one  of  time 
and  timing.  The  15  company 
spokesmen  who  passed  this  rec- 
ommendation used  the  word  'even- 
tual.' We  say  'eventually'  may  be 
too  late.  Let's  whittle  down  the 
period  of  delay  to  a  year  or  so, 
let's  get  better  pictures  at  the 
earliest  possible  date,  let's  give 
them  to  the  public  quickly  instead 
of  'eventually'." 

Returns  From  Questionnaire 

Returns  of  the  CBS  video  ques- 
tionnaire from  91  of  its  affiliates 
showed  all  but  one  favoring  the 
stand  that  even  though  a  year  or 
two  may  be  needed  to  accomplish 
it,  the  degree  of  improvement  over 
pre-war  video  standards  represent- 
ed by  the  "post-war"  illustrations 
in  the  CBS  report  justifies  the 
concerted  efforts  of  manufactur- 
ers, broadcasters  and  Government 
toward  that  end. 

All  stations  answering  believed 
that  some  increase  in  television  ef- 
fectiveness and  popularity  would 
result  from  full-color  pictures,  with 
estimates  of  the  amount  of  this 
increase  ranging  from  55%  to 
1,000%  and  averaging  263%. 
Of  the  broadcasters  who  had  seen 
present  television  pictures,  only 
19%  thought  them  good  enough  to 
induce  widespread  consumer  pur- 
chasing of  receivers  at  $200  and 
up  and  only  1%  thought  them  good 
enough  to  permit  two  hours  of  con- 
tinuous viewing  without  eye-strain. 


50,000  WATTS 
CLEAR  CHANNEL 
NBC  AFFILIATE 
MEMBER  TQN 


The  combined  effective  buying  income  of  San  Antonio,  Austin  and 
Corpus  Christi — three  key  markets  in  WOAI's  primary  area — sky- 
rocketed 41.6%  In  1943  over  1942!  Figures  are  from  "Effective 
Buying  Income"  estimates  in  the  Survey  of  Buying  Power  issue  of 
Sales  Management,  published  May  10. 

Use  WOAI  to  tap  this  immense  buying  power.  WOAI  sells  more 
merchandise  to  more  people  in  Central  and  South  Texas  than  any 
other  single  medium — at  a  lower  cost  per  sale! 


OAI 

Sort  rikfotUCr 

Represented    Nationally  by 
EDWARD  PETRY  &  CO. 

THE  POWERFUL  ADVERTISING   INFLUENCE  OF  THE  SOUTHWEST 
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Another  Outstanding  WGN  Origination  — 

The  Chicago  Theater  of  the  Air  Symphony  Hour 


As  a  complement  to  the  Chicago  Theater  of  the  Air  operetta  series, 

WGN  now  gives  the  people  of  Chicago  and  the  Midwest  the  Chicago  Theater 

of  the  Air  Symphony  Hour  featuring  a  full  hour  broadcast  every  Monday  night 

by  the  famous  WGN  Symphonic  Orchestra  under  the  baton  of  Henry  Weber. 

No  single  station  in  the  nation  has  a  musical  organization"its  equal  in  size  and 

musical  ability.  In  its  ranks  are  musicians  who  have  established  enviable 
reputations  in  the  great  symphony  orchestras  of  the  world. 


To  give  the  radio  listeners  the  very  best  in  fine  music  has  long  been  a 

WGN  policy  and  to  further  that  aim  the  scores  of  the  great  symphonic 
works  are  played  in  their  entirety. 

These  weekly  broadcasts  on  a  year  round  basis  are  another  example  of  WGN 
enterprise,  community-mindedness  and  program  building  resourcefulness. 


A  CLEAR  CHANNEL  STATION 


CHICAGO 

50,000  WATTS 


ILLINOIS 

72*7  KILOCYCLES 


MUTUAL    BROADCASTING  SYSTEM 

EASTERN  SALES  OFFICE:  220  East  42nd  Street,  New  York  17,  New  York 
PAUL  H.  B.AYMER  CO.,  Los  Angeles  14,  California     •     San  Francisco,  California 
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Who  Knows 

Radio 


Radio  Service 
Men  ! .  .  . 
311  of  them 
report  fine,  clear 
reception  in  every 
section  of 
Metropolitan 
New  York. 


Most  About 
Reception? 


WJZ  has  been  broadcasting  from  its  new  transmitting  location 
for  several  months  now.  Reports  pouring  in  from  every  part 
of  the  New  York  trading  area  were  gratifying  to  say  the  least. 

But  we  wanted  expert  opinion— a  report  from  the  men  who 
hear  all  about  the  troubles  of  radio  owners. 

We  questioned  195  radio  repair  men  in  New  York  City  alone. 
Almost  to  a  man  (182  to  be  exact)  they  reported  that  WJZ 
now  is  being  received  with  the  greatest  possible  clarity— in 
many  cases,  the  clearest  of  any  station.  That's  good  news 
for  listeners. 

And  it's  even  better  news  for  you  who  want  those  listeners  to 
hear  your  sales  messages  and  not  miss  a  single  word. 

Here's  a  vibrant  new  voice  for  the  Blue's  Key  Station— bring- 
ing the  Blue's  tradition -free  programming  to  the  world's 
richest  market  with  new  strength  and  clarity. 


/ 
\ 


LUTE 
GUiCHER 
SAYS  OF 

KNOXVILLE— 

"Durn  place  is  growin'  faster'n  a  dandy  lion  crop.  So 
many  humans  stirrin '  'round  'pears  like  a  big  fray  goin' 
on  nite  and  day.  I  sure  wud  dislike  tryin'  to  hand  feed 
'em  all.  Wud  take  a  mountain  o'  cornbread  and  sass. 
Seems  like  they  all  works  so  steddy  in  Knoxvul  they 
just  go  'round  pantin'  like  a  critter  with  the  heaves!" 

LUTE  IS  RIGHT! 

According  to  Sales  Management's  "Retail  Sales  and 
Services  Forecast"  for  June  1944,  with  June  1943  as 
a  base  of  100%,  Knoxville  showed  an  increase  to 
160.0%  .  .  .  leading  the  nation!  Everyone  is  busy  as 
a  beaver.  Believe  us — no  one  is  sitting  around  under 
a  magnolia  tree  sipping  mint  juleps  and  watching  the 
clouds  float  by! 

INCIDENTALLY- 

Why  not  wire  or  write  John  Ballard,  WBIR,  today  for 
availabilities  on  the  station  that  gives  you  the  needed 
coverage  in  the  concentrated  Knoxville  market? 

WBIR 

Blue  —  Mutual 

KNOXVILLE,  TENNESSEE 

"The  Home  of  TV  A" 
WLAP         KFDA  WCMI 

Lexington,  Ky.        Amarillo,  Texas      Ashland,  Ky. -Huntington,  W.  Va. 
Mutual  Network     Blue  and  Mutual    Mutual  Network 

All  Four  Station!  Owned  and  Operated  by  Cilmore  N.  Nunn  and  J.  Lindsay  Nunn 


Giveaway  Policy 
Of  Y&R  Watched 

Such  Shows  Distort  Survey 
Figures,  Franco  Claims 

ALTHOUGH  the  new  Young  & 
Rubicam  policy  of  not  placing 
business  with  stations  broadcast- 
ing money  give-away  programs 
was  being  watched  with  interest, 
there  were  no  indications  last  week 
of  its  general  adoption  by  the  ad- 
vertising agency  group.  Policy  was 
adopted  by  Y  &  R  for  purely  prac- 
tical reasons  and  not  from  an  evan- 
gelisitc  fervor,  according  to  Carlos 
Franco,  manager  of  the  agency's 
time  buying  department. 

"We  have  no  wish  to  be  crusad- 
ers," he  said,  "but  neither  do  we 
want  to  encourage  the  continuation 
of  a  practice  which  we  feel  is  con- 
trary to  our  own  best  interests,  as 
well  as  to  those  of  other  agencies, 
advertisers  and  radio  stations." 

'Kidding  Agencies' 

Mr.  Franco  explained  that  since, 
a  couple  of  years  ago,  WFIL  Phila- 
delphia started  picking  names  out 
of  the  phone  book  and  giving  away 
radios,  with  the  result  that  the 
rating  surveys  in  that  city  were 
thrown  out  of  line,  the  practice  has 
spread  to  other  cities  with  like  re- 
sults. He  said  that  these  stations 
are  in  effect  kidding  the  agencies 
which  buy  time  on  the  basis  of 
warped  surveys  and  are  penalizing 
those  stations  who  attemept  to 
build  audiences  through  good  pro- 
gramming instead  of  by  giving 
away  dollars. 

"Accordingly,"  he  said,  "we  pre- 
fer to  use  those  stations  who  are 
not  distorting  survey  figures,  and 
we  shall  do  so  as  far  as  possible." 


Admiral  Contest 

ROSS  D.  SIRAGUSA,  president  of 
the  Admiral  Corp.  has  announced 
a  new  type  of  merchandising  co- 
operation in  the  radio  and  house- 
hold appliance  field.  Distributors' 
stores  will  be  modernized  to  stimu- 
late business  for  retail  merchants 
and  develop  distinctive  character- 
istics of  store  appearance.  High- 
light will  be  a  dealer  contest  to 
develop  ideas,  with  prizes  being 
complete  store  remodeling  jobs. 


Grove  Expands 

TO  PROMOTE  its  new  product, 
Defender  Multiple  Vitamins,  Grove 
Labs.,  St.  Louis  has  signed  for  the 
Sunday  1:55-2  p.m.  period  on  the 
full  Blue  Network  for  52  weeks 
starting  July  2.  Sponsor  is  unde- 
cided as  to  the  format,  according 
to  Donahue  &  Coe,  New  York, 
which  has  been  testing  for  the 
product  through  its  regular  spot 
schedule  for  other  Grove  vitamins. 


AMI  Continues 

AMERICAN  MEAT  Institute,  Chi- 
cago, will  continue  sponsorship  of 
The  Life  of  Riley,  half-hour  dra- 
matic program  heard  2-2:30  p.m. 
Sundays  on  157  Blue  stations. 
Agency  is  Leo  Burnett,  Chicago. 


NO  RIVALRY  HERE 
WIOD,  WQAM  Join  Share 
 Election  Returns  

RIVAL  STATIONS  in  Miami, 
WIOD  and  WQAM,  forgot  com- 
petition May  2  when  they  joined 
forces  to  bring  the  complete  Demo- 
cratic primary  election  returns  to 
the  public.  James  LeGate,  manager 
of  WIOD,  and  Fred  Mizer,  WQAM 


manager,  engineered  the  plans. 
Station  staffs  worked  on  statis- 
tics and  kept  a  steady  flow  of  re- 
turns to  announcers.  A  comptome- 
ter operator  kept  up  a  running 
tabulation  for  both  stations. 

WQAM  furnished  its  public  ad- 
dress system,  which  was  installed 
in  the  office  of  Carl  Holmer  Jr. 
Dade  county  registrar,  for  use  of 
radio  and  newsmen,  candidates 
and  their  workers.  WIOD's  public 
address  system  was  installed  on  , 
the  main  floor  of  the  Dade  County  i 
courthouse. 

Broadcasting  returns  are  Mar- 
vin Burick,  WIOD  announcer  (1), 
and  Harry  Muntan,  WQAM  an- 
nouncer (r),  while  Mr.  Holmer 
supplies  late  information. 


DU  MOIST  STATION 
NOW  COMMERCIAL 

W2XWV,  Du  Mont  television  sta- 
tion in  New  York,  last  week  went 
on  the  air  with  its  new  call  letters 
WABD,  signifying  that  it  is  now 
out  of  the  experimental  class  and 
licensed  as  a  full  fledged  commer- 
cial station. 

"It  is  a  change  in  name  only  for  | 
the  present,"  Sam  Cuff,  commer- 
cial program  director,  explained. 
Until  the  manufacture  and  sale  of 
television  receivers  is  resumed  and 
there  is  an  audience  large  enough 
to  interest  advertisers,  WABD  will 
continue  its  present  policy  of  co- 
operating with  advertisers  and 
agencies  by  making  its  facilities 
available  for  their  experiments, 
without  charge. 

Work  on  WABD's  new  studios  is! 
well  along,  Mr.  Cuff  reported.  They 
will  be  dedicated  with  a  series  of! 
special  telecasts  during  the  week 
of  July  10-15.  An  agency  program- 
ming service  under  the  direction  off 
Eleanor  Balz,  formerly  of  WRGB! 
Schenectady,  has  been  set  up.  < 

WOR  Sales  Boost 

WITH  RENEWALS  for  the  first] 
quarter  of  this  year  breaking  all; 
previous  records,  WOR  New  Yorkfj 
reveals  an  8%  increase  in  total! 
sales  over  the  same  period  of  1943.1 
The  record-breaking  renewal  total,! 
interpreted  as  a  desire  on  the  parti 
of  advertisers  to  retain  their  time! 
on  the  air,  was  18%  over  last] 
year's  total.  Station  reports  93  new 
sales  for  the  same  period. 
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"By  the  Beard 
of  the  Prophet-- 

WHK 

worketh  miracles!" 


Once  upon  a  time,  there  lived  in  Bagdad-on-the-Cuya- 
hoga,  which  is  called  Cleveland,  a  sad  and  unvisited  mer- 
chant. Trade  passed  him  by.  Yet,  upon  his  very  street, 
shop  after  shop  was  daily  thronged  with  customers. 


Then  upon  a  certain  day,  the  forlorn  merchant — dis- 
guised as  a  vendor  of  lotus  buds — mingled  with  the  popu- 
lace. And  in  shop  after  shop,  on  all  lips,  he  heard  a 
strange  and  magic  word  .  .  .  "WHK." 


Quoth  customers  by  the  score,  "Over  WHK  hath  come 
news  of  this  thing — and,  forsooth,  I  must  purchase  it!" 
The  disregarded  merchant  pondered  this  magic  word. 
At  the  close  of  day  he  bespoke  a  fellow  shopkeeper — 


"Tell  me,  brother,  meseemth  'WHK'  is  a  magic  spell,  a 
veritable  'Open  Sesame!'"  And  the  prosperous  merchant 
replied,  "Are  you  kidding?  Listen,  Pal — compared  with 
WHK,  Aladdin's  lamp  was  strictly  from  the  junk  pile. 
Just  peddle  your  goods  over  WHK  and  you'll  see  why 
it's  RETAILERS'  CHOICE  IN  CLEVELAND!" 


Cleveland  merchants  buy  more  time  over 
WHK  than  over  any  other  leading  station. 

WHK 

is 

RETAILERS'  CHOICE  IN  CLEVELAND 

Represented  by  Paul  H.  Raytner  Co. 

United  Broadcasting  Co.,  Operators  of 
WHK-WCLE,   Cleveland;   WHKC,  Columbus 
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BIG? 


YOU   SAID  IT! 


KRLD  *  50,000  WATTS 
Serves  the  Twin  Markets  of 
DALLAS  *  FORT  WORTH 


Represented  by  THE  BRANHAM  COMPANY 


If  at  Pancake  Turning,  You'd  Be  a  Gem, 
Here's  the  Way  to  Join  Petrillo's  AFM 


THE  FOLLOWING  dissertation  on 
how  to  join  the  American  Federa- 
tion of  Musicians,  was  received  by 
Broadcasting  last  week  from  one 
who  signed  himself  "Anonymous 
Engineer": 

You  too  can  join  the  American 
Federation  of  Musicians.  Here  are 
the  seven  cardinal  requirements. 

You  must  be  able  to  perform  the 
following  actions. 

First:  Remove  a  record  from  its  en- 
velope by  grasping  the  bottom  of  the 
envelope  with  one  hand  and  the 
record  with  the  other  and  moving  the 
hands  in  opposite  directions. 

Second:  Holding  the  record  poised  above 
a  turntable,  align  the  hole  in  the  record 
so  that  it  is  directly  above  the  small 
cylindrical  projection  on  the  surface 
of  the  turntable. 

Third:  Lower  the  record  until  it  rests 
upon  the  surface  of  the  turntable  with 
the  hole  in  in  the  record  completely 


INDIANA  AER  GROUP 
IS  TOLD  ABOUT  FM 

FIRST  conference  of  the  newly- 
organized  Indiana  chapter,  Assn. 
for  Education  by  radio,  was  held 
last  Thursday  at  the  Indiana 
World  War  Memorial  building,  In- 
dianapolis, when  FM  was  dis- 
cussed by  William  D.  Boutwell  of 
the  U.  S.  Office  of  Education, 
Washington.  Following  his  address 
a  technicolor  motion  picture,  "Lis- 
ten— It's  FM"  was  shown. 

Organized  April  27,  the  Indiana 
chapter  elected  Blanche  Young, 
director  of  radio  activities  of  the 
Indianapolis  Public  Schools,  presi- 
dent. Other  officers  are:  Gilbert 
Williams,  director,  WBAA  West 
Lafayette,  vice-president ;  Mary 
Connor,  radio  coordinator,  Broad 
Ripple  High  School,  secretary; 
Evelyn  Sickels,  supervisor  of  work 
with  children,  Central  Library,  In- 
dianapolis, treasurer. 

Executive  committee  members 
are:  Felix  Adams,  program  di- 
rector, WISH  Indianapolis;  H.  J. 
Skornia,  director  of  radio  pro- 
grams, Indiana  U.;  Eugene  Van- 
Sickle,  VanSickle  Radio  Supply 
Co.,  Indianapolis;  Dr.  Clarence 
Morgan,  director  of  radio,  Indiana 
State  Teachers'  College;  Rex 
Schepp,  general  manager,  WIRE 
Indianapolis. 

Dr.  I.  eKith  Tyler,  acting  Radio 
Director  of  Ohio  State  U.,  Colum- 
bus, is  national  president  of  the 
AER. 


Vick  Considering 

VICK  CHEMICAL  Co.,  New  York, 
is  considering  half-hour  dramatic 
program  on  CBS,  Sundays  at  2 
p.m.  The  time,  previously  occupied 
by  Lockheed  Aircraft  Corp.'s  Amer- 
ica— Ceiling  Unlimited,  which  went 
off  the  air  April  30,  was  purchased 
several  weeks  ago  by  Vick  for  one 
of  its  products.  Starting  date  has 
not  yet  been  decided.  Agency  is 
Morse  International,  New  York. 


WKMO  to  CBS 

WKMO  Kokomo,  Ind.,  on  May  10 
joined  CBS  as  a  special  supple- 
mentary station,  available  at  a 
base  rate  of  $50  per  nighttime 
hour.  Station  is  operated  by  Koko- 
mo Broadcasting  Corp.,  on  1,400 
kc,  with  250  watts. 


surrounding  the  aforementioned  small 
cylindrical  projection. 

Fourth:  Raise  the  pickup  head  from  it's 
support  and  swing  it  out  over  the 
record  in  such  a  manner  that  the  stylus 
is  directly  above  the  first  groove  in 
the  record. 

Fifth:  With  the  head  (the  pickup  head, 
not  the  musician's  head)  poised  in  this 
manner  slowly  lower  it  until  the  stylus 
rests  in  the  first  groove  of  the  record. 

Sixth:  Throw  the  switch.  This  should 
start  the  motor.  (If  not,  run  to  the 
control  rocm  and  holler  for  an  engi- 
neer. ) 

Seventh:  (This  requires  the  most  musical 
ability.)  You  must  NEVER  so  much 
as  TOUCH  any  MUSICAL  INSTRU- 
MENT. 

If  you  think  you  can  pass  the 
above  test,  we  would  suggest  you 
contact  "Caesar"  and  tell  him  you 
want  to  join.  He  expects  to  have 
any  number  of  jobs  for  musicians 
who  can  pass  the  above  test  in  the 
very  near  future. 


Take  NRDGA  Course 

A  COURSE  in  retail  advertising  ! 
in  the  form  of  a  sales  promotion  ! 
school  plan,  announced  by  the  Na- 
tional Retail  Dry  Goods  Assn.,  has 
been  requested  by  40  cities  which  j 
have  formed  committees  compris- 
ing representatives  of  at  least  one 
store,  one  newspaper  and  one  radio  j 
station,    according    to  Llewellyn 
Harries,  sales  promotion  director. 
Material  for  the  training  of  inex- 
perienced and  uninformed  person- 
nel in  retail  stores  in  basic  elements 
of   radio,   newspaper  advertising 
and  store  display,  is  being  pre- 
pared. Set-up  for  minimum  of  six 
sessions  cost  for  cities  of  less  than  ] 
50,000  population  is  $50  and  $200  J 
for  those  over  150,000.  School  was  J 
developed  and  completed  with  aid  I 
of  the  NAB,  Newspaper  Advertis- 
ing Executives  Assn.,  display  man-  j 
agers  of  leading  stores,  New  York 
Times,   Life   Magazine   and  mat 
services. 


Lee  Radio  Elects 

AT  THE  first  annual  meeting  of 
Lee  Radio  Inc.,  owners  of  KGLO 
Mason  City,  la.,  Lee  P.  Loomis, 
publisher  of  the  Mason  City  Globe 
Gazette  (Lee  Syndicate  news- 
paper), was  elected  president. 
Hearst  R.  Duncan  was  chosen  vice- 
president;  F.  C.  Eighmey  secre- 
tary-treasurer and  station  general 
manager,  and  Ray  N.  Rorick,  as- 
sistant treasurer.  Serving  with 
those  officers  on  the  board  are  W. 
Earl  Hall,  managing  editor  of  the 
Globe  Gazette;  Herbert  R.  Ohrt, 
assistant  manager  of  KGLO,  and 
Maj.  Ralph  Norris.  Lee  Radio  Inc. 
was  organized  to  effect  separation 
of  KGLO  from  the  newspaper 
[Broadcasting,  April  10].  The 
Globe  Gazette  Publishing  Co.  was 
organized  to  take  over  newspaper 
holdings.  Application  for  transfer 
of  license  to  Lee  Radio  is  pending 
before  the  FCC. 


Benrus  Expands 

WITH  AN  EYE  toward  cementing 
future  consumer  relationship,  Ben- 
rus Watch  Co.  is  expanding  its 
advertising  campaign  on  WCAU 
Philadelphia  and  in  other  centers 
to  be  announced  later.  Agency  is 
J.  D.  Tarcher  &  Co.,  New  York. 
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.  .  .  and  paid  to  do  it! 

At  NBC,  keeping  a  constant  eye 
on  the  time  isn't  an  office  weakness. 
Far  from  it!  It's  an  exacting  job — 
a  job  to  be  done  as  conscientiously 
as  any  other,  because  in  no  other 
business  is  split-second  accuracy 
more  important. 

At  NBC  there  are  men  who  have  the 
task  of  traveling  from  studio  to  studio, 
in  and  out  of  control  rooms,  faithfully 
making  all  the  rounds,  to  look  clocks  in 
the  face  and  check  their  behavior. 

Some  might  think  that  unnecessary 
because  the  hundreds  of  NBC  clocks  are 
electrically  synchronized  with  a  master- 


control  system  that  does  not  vary  more 
than  one-third  of  a  second  a  day. 

But  the  clock-watcher  with  his  master 
timepiece  is  a  double  check  against  pos- 
sible mechanical  failure... just  one  more 
precaution  in  avoiding  error... just  an- 
other example  of  the  attention  NBC  gives 
to  the  "little  things"  that  make  the  big 
things  possible. 

★  ★  ★ 
The  accomplishments  that  have  earned 
NBC  its  recognition  as  America's  Number 
One  Network  are  the  sums  of  a  multitude 
of  small  tasks  that  get  great  attention... 
small  tasks  which  are  combined  with  the 
efforts  of  the  advertisers  and  agencies  who 
use  its  services  with  the  result  that  NBC  is 
"the  Netivork  Most  People  Listen  to  Most." 


They  all  tune  to  the 


America's  No.  1  Network 


roa fating  Company 

It's  a  National  Habit 


A_Service  of  Radio 
Corporation  of  America 


Want 
Ketums 
Now — and 
tomorrow? 

Whether  you  want  to  increase  sales 
today  or  build  for  the  future,  both  are 
yours  for  the  price  of  one  when  you 
cover  the  Nashville  market  via  WSIX. 

Right  now,  returns  to  WSIX  advertis- 
ers are  the  greatest  in  the  station's 
history. 

And  tomorrow  —  because  Nashville's 
prosperity  is  founded  on  permanent 
agriculture  and  permanent  industries 
— there's  another  big  dividend  for  those 
investing  their  advertising  dollars  in 
this  area. 

The  Katy  Agency,  Inc.,  National  Representatives 

Member  Station,  The  Blue  Network  and 
Mutual  Broadcasting  System 


BROADWAY  TURNING 
TO  AIR  PROMOTION 

ON  THE  BASIS  of  tests  con- 
ducted by  Blaine-Thompson  Co., 
New  York,  over  the  past  year  on 
the  use  of  radio  in  promoting 
Broadway  plays,  six  theatrical  ac- 
counts have  made  substantial  in- 
creases in  their  radio  appropri- 
ations, according  to  Mario  Lewis, 
radio  director  of  the  agency. 

Increases  have  been  effected  over 
the  past  two  months,  following  a 
radio  symposium  which  brought 
out  the  fact  that  radio  had  done 
an  outstanding  job  for  many 
Broadway  productions  using  this 
medium  in  the  past,  and  that  a  uni- 
fied effort  should  be  made  to  include 
radio  in  future  advertising.  Review 
conference,  attended  by  theatrical 
press  agents  who  do  the  actual 
timebuying  for  their  shows  was 
called  by  Blaine-Thompson  Co. 

Net  result  has  been  increased 
radio  budgets,  or  in  other  cases 
first  use  of  radio,  amounting  in 
several  instances  to  a  radio  appro- 
priation representing  50%  of  the 
entire  allocation,  according  to  the 
agency.  Trend  toward  radio  was 
prompted  by  the  "success  stories" 
of  several  accounts,  and  encouraged 
to  some  extent  by  the  shortage  of 
newspaper  advertising  space. 

The  six  firms  are  now  using  from 
three  to  five  stations  (WJZ  WOR 
WMCA  WQXR  WNEW),  with 
contracts  on  a  "run-of-the-show" 
or  "til  forbid"  basis.  The  adver- 
tisers are:  Select  Theatres  (Schu- 
bert enterprise),  for  "The  Ziegfield 
Follies";  The  Theatre  Guild,  for 
"Othello"  and  "Jacobowsky  and  the 
Colonel,"  and  the  companies  of 
"Mr.  January  and  Mrs.  X";  "To- 
morrow the  World,"  and  "Angel 
Street." 


Hutton  Co.  Views  Video 
Future  in  Market  Survey 

THE  CURRENT  ISSUE  of  Fort- 
nightly Market  and  Biisiness  Sur- 
vey, released  by  E.  F.  Hutton  & 
Co.,  exhaustively  analyzes  the  chal- 
lenge to  investors  in  the  optimistic 
forecasts  for  the  magic  television 
industry.  High  cost  of  over-opti- 
mism to  the  security  buyer  years 
ago  in  air-conditioning,  color  mov- 
ies and  radio  and  its  relation  to 
television  shares  today  is  discussed. 

Profits  secured  by  foresight  in 
stocks  and  an  approach  to  insure 
participation  by  the  investor  in 
television  development  and  the 
Hutton  Survey  attempts  to  point 
out  in  which  companies,  when  and 
to  what  extent  the  benefits  of  tele- 
vision may  be  reflected. 


Delaware  Punch  Plans 

APPOINTMENT  of  Grant  Adv. 
Inc.,  Dallas,  and  W.  V.  (Smoke) 
Ballew  &  Associates  by  the  Dela- 
ware Punch  Co.  of  America,  San 
Antonio,  Tex.,  to  merchandise  its 
product  in  the  Latin  American 
market  as  well  as  domestically  was 
announced  last  week  by  C  T.  Ab- 
bey, Delaware  Punch  president. 
Mr.  Abbey's  announcement  said  the 
move  is  the  first  of  record  in  which 
an  agency  and  a  sales  organization 
have  been  retained  to  coordinate  an 
effective  merchandising  plan.  Dela- 
ware Punch  bottlers  are  located  in 
the  Southwest  and  in  South  Amer- 
ica. 


KOMO-KJR  Switch 

ONLY  39  dialers  called 
KOMO  and  KJR  Seattle 
when  they  switched  call  let- 
ters May  6  to  inquire  about 
the  dial  location  of  the  two 
stations.  Promotion  prior  to 
the  switch  was  handled  by 
their  own  facilities  along 
with  newspapers  and  bus 
cards  in  Seattle  and  nearby 
towns. 


Emich  WMAM  Partner 

HOWARD  L.  EMICH,  known  pro- 
fessionally as  Howard  Lewis,  has 
resigned  as  morning  newscaster 
at  WJR  Detroit  to  become  part 
owner  and  sales  manager  of 
WMAM  Marinette,  Wis.  Mr.  Emich 
formerly  served  as  program  man- 
ager of  WMAM  and  has  been  ac- 
tive in  radio  for  12  years.  His  radio 
connections  included  service  on  the 
CBS  news  staff  Chicago,  as  In- 
diana-Kentucky radio  manager  of 
UP,  as  news  and  sports  announc- 
ing at  WHBF  Rock  Island  and 
combination  newspaper  and  radio 
jobs  at  Madison  and  Green  Bay, 
Wis.  He  attended  the  U.  of  Wis- 
consin and  was  engaged  in  Gov- 
ernment publicity  work  for  two 
years. 


Ewings  Seek  Local  CP 

P.  K.  EWING  Jr.,  manager  of 
WMIS  Natchez,  Miss.,  and  his 
brother,  F.  C.  Ewing,  manager  of 
WGRM  Greenwood,  Miss.,  May  5 
filed  with  the  FCC  an  applica- 
tion for  a  new  standard  local  sta- 
tion in  Jackson,  Miss.  Facilities  re- 
quested for  the  new  outlet  are  250 
w  on  1490  kc,  unlimited  time.  The 
two  brothers  each  own  3%  interest 
in  WMIS  in  which  their  father, 
P.  K.  Ewing  Sr.,  holds  91%  inter- 
est and  who  also  individually  owns 
WGRM.  The  other  3%  interest  in 
WMIS  is  held  by  M.  M.  Ewing. 
Application  was  filed  through 
Vesey,  Wheeler,  Poole  &  Prince, 
Washington  law  firm. 


Pa.  Net  Sponsor 

PENNSYLVANIA  Network,  a  re- 
gional network  in  that  State  uti- 
lized for  political  campaigns  keyed 
from  WCAU  Philadelphia,  is  being 
used  for  the  first  time  commercially 
for  promotion  of  RKO's  Days  of 
Glory  movie  in  series  of  four  half- 
h  o  u  r  broadcasts.  Gil  Babbitt, 
WCAU  special  events  director,  is 
serving  as  director  of  the  Pennsyl- 
vania Network.  The  station  list  in- 
cludes: WCAU  WJPA  WDAB 
WHP  WMBS  WBRE  WMRF 
WAZL  WEST  WKST  WERC 
WKOK  WGBI  WRAK  WJAC 
WGAL  WJAS  WORK  WRAW 
WDEL  WWVA. 


Kesten  Trip  Delayed 

PLANS  of  Paul  Kesten,  executive 
vice-president  of  CBS,  for  a  trip 
to  England  [Broadcasting,  May 
1]  have  been  indefinitely  postponed 
because  of  the  recently  imposed 
travel  restrictions. 


PHILCO  Corp.,  Philadelphia,  will 
stage  its  first  demonstration  of  televi- 
sion since  the  start  of  the  war  on  May 
25  at  the  Franklin  Institute. 
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An  experienced  telephone  operator  handles  calls  quickly  and 
accurately . . .  habit  enables  her  to  make  and  break 
connections  almost  automatically. 


In  Southern  New  England,  habit  exerts  a  pow- 
erful influence  on  radio  listening.  After  more 
than  19  years,  the  people  of  this  area  have  come 
to  depend  so  much  on  WTIC  for  fine  radio  en- 
tertainment that  they  tune  to  this  station's  wave 
length  as  a  matter  of  course. 

This  habitual  listening  is  of  supreme  impor- 
tance to  you  national  advertisers  for  it  guaran- 
tees a  constant  and  attentive  audience  for  your 


sales  message.  Coupled  with  this  distinct  advan- 
tage is  the  fact  that  WTIC's  listeners  possess  a 
buying  income  60%  in  excess  of  the  national 
average.  That  means  that  they're  able  to  BUY 
what  you  have  to  SELL. 

SELL  them  through  the  medium  they  respect 
and  trust  .  .  .  the  powerful  and  friendly  voice 
of  WTIC. 


JPEOJPEE  ARE  IN  THE 


IN  SOUTHERN  NEW  ENGLAND 

OF  LISTENING  TO  WTIC 


DIRECT  ROUTE  TO  AMERICA'S  NO.  t  MARKET 

The  Travelers  Broadcasting  Service  Corporation 
Member  of  NBC  and  New  England  Regional  Network 

Represented  by  WEED  &  COMPANY,  New  York,  Boston, 
Chicago,  Detroit,  San  Francisco  and  Hollywood 


TIME... For  Sale 


This  company  devotes  itself  exclusively  to  the  sale  of  radio 
lime  and  programs.  We  believe  this  is  a  full  time  job.  Our 
attention  is  not  divided  by  efforts  to  sell  other  advertising 
media,  transcription  or  engineering  services. 

By  far  the  largest  amount  of  this  time  sold  is  for  programs 
of  five  minutes  and  longer.  The  stations  we  represent  are 
particularly  pleased  with  this  program  business  in  these  days 
of  increasing  demand  for  announcement  availabilities. 

This  is  further  evidence  of  the  success  of  our  policy  of  do- 
ing one  thing  . . .  well. 


PAUL  H.  RAYMER  COMPANY  •  RADIO  STATION  REPRESENTATIVES 

NEW  YORK  •  DETROIT  •  CHICAGO  •  SAN  FRANCISCO  *  LOS  ANGELES 


Dewey's  Radio  6It' 

LAST  FEBRUARY,  before  the  Dewey  po- 
litical star  began  to  twinkle — we  stated  in 
these  columns: 

It  is  clear  that  unless  the  opposition  un- 
covers a  microphone  miracle-man,  irrespective 
of  other  considerations,  it  will  be  Roosevelt 
in  another  radio  romp  in  1944. 

In  that  editorial  we  observed  the  politicians 
seemed  to  have  overlooked  the  importance  of 
"radio  presence"  in  campaigning.  We  essayed 
to  show,  by  fact  and  figure,  that  FDR,  radio 
perfectionist,  had  walked  away  from  his  Re- 
publican opponents  in  three  campaigns  because 
they  were  radio  flops. 

While  awaiting  Republican  favor  to  settle 
upon  a  candidate,  this  publication  commis- 
sioned Prof.  Louis  Foley,  speech  expert  of 
Western  Michigan  College,  to  be  prepared  to 
analyze  the  voice  of  the  probable  Republican 
nominee.  When  things  appeared  headed 
Dewey's  way — even  though  not  an  avowed 
candidate — Dr.  Foley  followed  through. 

He  finds  Dewey  the  Republican  millenium. 
"Not  since  radio  became  a  first-class  medium 
for  political  campaigning  has  there  been  a 
Republican  leader  who  approached  Dewey's 
calibre  as  a  broadcaster",  he  asserts.  Of 
Dewey's  voice,  he  says:  "Considered  all 
around,  it  represents  about  the  best  vocal 
equipment  displayed  on  the  air  by  any  po- 
litical leader  in  this  country  in  recent  years". 

Unless  all  signs  of  the  political  zodiac  go 
askew,  it  looks  like  Roosevelt,  the  microphone 
master,  versus  Dewey,  blessed  with  radio  "it", 
in  November.  From  July  until  election  day, 
political  preference  aside,  Mr.  &  Mrs.  Joe  D. 
Voter,  will  be  regaled  with  the  most  delectable 
siege  of  unexcelled  radio  oratory  ever. 


Jimmy's  Inside  Job 

IN  HIS  effort  to  make  radio  a  subsidiary  of 
his  musicians'  union,  Jimmy  Petrillo  has  gone 
to  amazing  extremes.  His  drive  to  make  all 
"platter-turners"  AFM  members,  and  thereby 
snatch  program  control  of  all  independent  sta- 
tions appeared  well  along  the  road  to  victory — 
until  the  facts  became  known.  Now  Jimmy  is 
battling  not  only  radio  but  contemporary 
unions  in  a  neat  jurisdictional  dispute. 

The  National  Assn.  of  Broadcast  Engineers 
&  Technicians  isn't  disposed  to  take  the  Pet- 
rillo edict  lying  down.  It  already  has  served 
notice  it  will  call  a  strike  next  month,  in  the 
event  NBC,  Blue  and  Mutual  carry  out  their 
contract  to  unionize  pancake  turners  at  their 
key  stations.  And  IBEW  members  likewise 
aren't  very  happy  about  the  deal. 

The  whole  thing  is  another  Petrillo  ''make- 
work"  invention  which  he  doesn't  even  try  to 
defend. 

The  NAB  board  of  directors  acted  wisely  in 
urging  all  stations  to  resist  this  latest  Petrillo 
onslaught.  To  Cal  Smith,  operator  of  KFAC, 
Los  Angeles  independent,  goes  credit  for  bring- 
ing the  fight  into  the  open. 

Perhaps  Jimmy  won't  be  able  to  flim-flam 
fellow  unionists  in  the  way  he  has  radio. 


Durr's  Slurs 

SLUGGING  radio  as  "big  business"  has  be- 
come a  sort  of  political  industry  by  the  radical 
fringe,  who  choose  to  call  themselves  "lib- 
erals". Hackneyed  lines  about  advertiser-dom- 
ination of  news  and  commentaries,  nighttime 
power  monopolies  and  vanishing  sustainings 
are  talked  about  under  the  general  head  of 
"free  radio." 

Commissioner  C.  J.  Purr,  of  the  FCC,  is 
the  latest  crusader.  He  hasn't  talked  often  but 
his  remarks  have  been  all  in  the  same  general 
vein.  A  week  ago  he  addressed  the  15th  In- 
stitute for  Education  by  Radio  in  Columbus. 

A  few  days  later,  in  addressing  the  Great- 
er Cleveland  Radio  Council,  he  again  whaled 
away  at  commercial  radio,  with  snide  innuen- 
does that  could  only  be  interpreted  as  indicat- 
ing support  of  Government-operated  radio. 

Mr.  Durr  began  by  giving  lip  service  to 
advertising  as  a  "sound"  feature  of  American 
radio,  and  from  there  on  lambasted  advertis- 
ing as  choking  off  radio's  freedom.  It  was  an 
anti-commercial  speech.  It  carried  the  theme 
that  it's  a  sin  to  make  money. 

Mr.  Durr  drew  the  usual  analogy  between 
radio  and  the  newspaper.  Advertising  "spon- 
sorship" of  news  columns,  editorial  pages,  etc., 
he  said,  wouldn't  be  regarded  as  conducive  to 
freedom  of  the  press.  Therefore,  he  concluded, 
advertising  sponsorship  of  radio  freedoms  of 
a  similar  type  isn't  conducive  to  freedom  of 
the  air. 

We  wonder  what  Mr.  Durr  calls  display 
ads  appearing  in  newspapers  alongside  press 
association  dispatches  or  signed  columns  and 
commentaries.  The  telegraphic  news  is  pro- 
duced by  the  same  press  associations  who  sup- 
ply radio. 

Are  Information  Please,  or  the  Metropolitan 
Opera,  or  Report  to  the  Nation  any  less  in- 
formative or  entertaining  because  they  are 
sponsored?  Would  Town  Meeting  of  the  Air 
be  anything  other  than  Town  Meeting  if  Gen- 
eral Motors  or  Bromo-Seltzer  paid  the  bill? 

Mr.  Durr  told  his  educator-broadcaster  au- 
dience that  the  affiliated  stations  of  the  four 
networks  utilize  "about  95%  of  the  nighttime 
broadcasting  power" — a  startling  revelation 
if  it  hadn't  been  used  so  often  and  if  the 
answer  wasn't  so  obvious.  To  use  Mr.  Durr's 
newspaper  comparison,  we  imagine  that  in 
better  than  95%  of  the  nation's  daily  news- 
paper circulation  and  an  equivalent  amount 
of  the  newsprint  so  consumed  are  carried  the 
wire  dispatches  of  the  three  press  associations 
— AP,  UP  and  INS.  All  those  newspapers 
save  one — the  redoubtable  PM  in  New  York — 
carry  advertising  to  pay  the  freight.  And  Mr. 
Durr  himself  brought  out  that  there  are  "30- 
odd  non-profit  stations".  He  made  the  rather 
startling  deduction  that  all  other  broadcast- 
ers are  in  business  to  "make  money  and  they 
make  money  by  selling  time." 

Mr.  Durr,  as  an  American  citizen,  is  free 
to  express  his  own  views.  But  they  are  his 
own  and  not  those  of  a  constituency.  He  holds 
political  appointive  office,  not  elective  office. 
His  task  is  to  participate  as  one  of  seven  men 
in  the  regulation  of  radio  and  communications, 
within  limits  prescribed  by  the  statutes.  These 
gratuitous  slurs  and  attacks  upon  commercial 
radio  and  programs  do  not  appear  to  fall 
within  his  official  province.  We  haven't  heard 
members  of  the  Interstate  Commerce  Commis- 
sion attack  the  railroads,   for  example. 


WALTER  RANSOM  GAIL  BAKER 

PHYSICIST,  administrator,  practical 
scientist,  Dr.  W.  R.  G.  Baker,  vice- 
president  of  General  Electric,  is  con- 
cerned especially  with  "that  bright  new 
word  of  the  future",  electronics.  It  is  his  job 
to  translate  the  pure,  abstract  science  with 
which  he  works  into  terms  of  practical  use  in 
the  world  of  today.  And  in  this,  he  is  an 
expert. 

An  example  is  the  way  in  which  he  has 
handled  the  Herculean  task  of  probing  and 
planning  an  orderly  allocation  of  wavelengths 
in  his  position  as  chairman  of  the  Radio  Tech- 
nical Planning  Board.  Before  the  miracle  of 
electronics  in  communications  can  become  a 
part  of  the  post-war  way  of  life,  there  must 
be  charting  of  the  airways  for  optimum  re- 
sults. It  is  more  than  a  fulltime  job,  but  to 
the  ubiquitous  Dr.  Baker  it  is  but  another 
important  assignment  in  line  of  duty. 

His  first  contact  with  the  phenomena  of 
energy  was  at  the  trouble  board  of  the  Hudson 
River  Telephone  Co.  in  Schenectady. 

"Why  do  you  flip  all  those  switches  to  find 
the  trouble?",  the  young  Baker  asked  a  re- 
pairman one  day. 

"That's  what  the  books  tell  you  to  do,"  an- 
swered the  man,  dismissing  the  subject. 

"But  .  .  .  why?"  And  there  was  no  answer. 

So  Walter  Baker  decided  to  find  out.  He 
searched  the  city  library  for  the  answer  and 
found  it.  And  reading  further,  he  saw  there 
were  questions  that  as  yet  had  no  answer. 
Stimulated  with  the  possibilities  of  an  energy 
so  available,  yet  so  little  understood,  he  began 
to  read  more  books,  and  learn  more  of  what  a 
few  pioneers  of  the  time  were  doing  to  har- 
ness this  tremendous  power. 

Walter  Baker  advanced  in  the  Telephone 
Co.  And  realizing  that  there  was  still  more  to 
learn,  he  enrolled  at  Union  College,  Schenec- 
tady, for  the  engineering  course.  By  working — 
and  studying  as  he  worked — at  night  and  at- 
tending class  in  the  daytime,  he  was  able  to 
earn  his  Bachelor  of  Science  degree  in  electri- 
cal engineering  in  1916.  Since  that  time,  he  has 
received  his  Master's  degree  and  the  honorary 
degree  of  Doctor  of  Science  from  Union  Col- 
lege. Several  months  ago,  Dr.  Baker  was 
elected  a  member  of  the  College's  Board  of 
Trustees. 

Shortly  after  young  Baker's  graduation 
from  Union,  a  General  Electric  engineer  named 
C.  A.  Hoxie  had  just  completed  his  photo- 
graphic wireless  receiver,  and  was  later  to 
aid  in  developing  the  first  talking  motion 
picture.    Baker   knew   about    Hoxie's  prog- 

(Continued  on  page  26) 
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case  of  the 


COMFORTABLE 
CELLO 


Musical  instruments  are  treated  like  prima  donnas  at  Milwaukee's 
Radio  City,  home  of  WMFM,  The  Milwaukee  Journal  FM  station. 

That  cello,  for  example,  is  reposing  in  a  special  air  conditioned  locker 
which  is  maintained  at  constant  temperature  and  humidity.  Because 
of  such  care,  it  will  live  a  longer  life  and  play  a  sweeter  tune. 

That  sweeter  tune  will  be  played  to  an  eager  audience  ...  an  audience 
that  looks  to  WMFM  for  distinctive,  quality  programs,  keyed  to  the 
wants  and  needs  of  the  community. 


WMFM  carries  a  variety  of  programs,  appealing  to  all  of  its  listeners. 
News,  dramatic  programs,  variety  shows,  popular  and  classic  music. 
All  mold  together  forming  a  schedule  that  has  won  a  loyal  listenership 
from  a  discriminating  audience. 

•        •  • 

Whenever  you  make  plans  for  FM  broadcasting,  or  for  reaching  the 
Wisconsin  market,  remember  the  call  letters  WMFM  .  .  .  Milwaukee, 
one  of  America's  outstanding  FM  stations. 


THE  miLUIflUffEC  JOUMM  ffll  STflTIOd 

Member  —  The  American  Network 
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MARKETS 


Smart 

Time  Buyers 

Always  Pick  Winners 


.  .  .  and  are  first  to  admit 
that  in  Denver,  the  nation's 
first  test  market,  KOA  is 
first  in: 


Power  (50,000  Watts) 

NBC  Programs 

(9  out  of  Top  10) 

Coverage 

(Parts  of  7  states) 

*  Listener  Loyalty 

(69%) 

*  *  Dealer  Preference 

(68.8%) 


Few  Stations  in  the 
Nation  Can  Equal 
KOA's  Dominance! 


*NBC  Tale  of  412  Cities 
'Ross  Federal  Survey 


Our  Respects  to 

(Continued  from  page  UO) 

ress  in  electronics  and  when  he 
was  offered  a  position  with  General 
Electric,  he  accepted  immediately, 
going  to  work  in  the  General  En- 
gineering Laboratory  of  GE,  ex- 
perimenting on  radio  circuits  em- 
ploying the  newly-developed  high- 
vacuum  tubes.    That  was  1917. 

During  the  last  war,  Dr.  Baker 
worked  with  the  Army  and  the 
Navy  in  the  use  of  radio  for  sub- 
marines, warships  and  airplanes.  In 
this  period,  he  applied  the  water- 
cooled  high-power  vacuum  tube  to 
radio  use,  and  through  his  efforts 
was  developed  the  first  high-power 
broadcasting  transmitter,  WGY. 

The  work  Dr.  Baker  carried  on 
in  the  early  twenties  earned  for 
him  the  title  "one  of  the  country's 
leading  radio  pioneers".  He  saw 
the  possibilities  of  short-wave  for 
distance  transmission,  and  was 
greatly  responsible  for  the  develop- 
ment of  the  short-wave  equipment 
used  for  trans-oceanic  communica- 
tion by  the  Radio  Corporation  of 
America.  He  did  much  of  the  early 
experimenting  with  high-power 
transmission  at  WGY,  and  super- 
vised the  pioneering  progress  of 
the  GE  station. 

A  Practical  Scientist 

From  managing  engineer  of  GE's 
Radio  Dept.  at  Schenectady,  in 
1930,  he  moved  to  RCA  Camden, 
together  with  a  large  part  of  the 
radio  staff.  He  became  successively 
vice-president  in  charge  of  engi- 
neering, vice-president  in  charge 
of  engineering  and  manufacturing, 
and  finally,  vice-president  and  gen- 
eral manager.  In  1935,  he  returned 
to  GE  as  managing  engineer.  Later 
he  became  manager,  and  now,  vice- 
president  in  charge  of  electronics. 

With  a  mind  as  dynamic  as  the 
electronics  with  which  he  works, 
Dr.  Baker  is  the  rare  combination 
of  scientist  and  administrator.  He 
thinks  of  science  not  in  the  ab- 
stract but  in  terms  of  people,  in 
terms  of  human  progress  and  en- 
lightenment. A  complete  interna- 
tionalist, he  feels  that  broadcasting 
is  the  greatest  power  in  the  world 
today  for  international  understand- 
ing. 

"In  the  last  war,  Wilson  had  the 
same  ideals  we  have  now,  but  not 
the  means  to  communicate  them 
successfully,"  Dr.  Baker  feels.  "In 
one  Fireside  Chat,  Mr.  Roosevelt 
can  reach  more  millions  than  Wil- 
son in  all  his  travels.  People  now 
are  prepared  to  accept  the  plans  of 
the  leaders,  because  they  have  been 
conditioned  to  them  through  broad- 
casting." 

The  tremendous  influence  of  elec- 
tronics on  the  post-war  world  as 
Dr.  Baker  sees  it,  is  a  little  breath- 
taking. "When  you  consider  the 
potentiality  of  radio  as  combined 
with  television — one  picture  worth 
10,000  words — there  is  no  estimat- 
ing where  it  will  lead."  He  believes 
that  'Television  will  create  as  rev- 
olutionary a  change  in  the  world  as 


NOTES 


CHARLES  E.  MORIN,  representing 
CBS  Pacific  network  in  New  York 
for  the  past  10  months,  has  assumed 
his  new  post  of  Pacific  Coast  sales 
manager  of  the  network  with  head- 
quarters in  Hollywood.  He  succeeds 
George  L.  Moskovics,  transferred  to 
the  New  York  office  of  Radio  Sales 
Division  of  CBS  [Broadcasting, 
April  3]. 

ROBERT  R.  SOMERVILLE,  for- 
merly with  CBS  sales  division,  has 
joined  MBS  as  assistant  to  Edward 
W.  Wood  Jr.,  Mutual's  general  sales 
manager. 

DR.  GEORGE  R.  TOWN  has  been 
named  manager  of  research  and  en- 
gineering of  Stromberg-Carlson  Co.. 
Rochester.  He  has  represented  Strom- 
berg-Carlson on  various  television 
standardization  committees  of  the  Na- 
tional Television  System  Committee 
and  the  Radio  Technical  Planning 
Board. 

H.  J.  QUILLIAM,  manager  of  KIRO 
Seattle,  and  J.  F.  Hiddleston,  KIRO 
local  salesmanager,  have  been  named 
members  of  the  Yietory  Square  Com- 
mittee in  charge  of  Wednesday  pro- 
grams to  promote  War  Bond  sales. 

W.  J.  MeEDWARDS.  NBC  Chicago 
account  executive,  is  the  father  of  a 
boy. 

WILMER  S ARGENT  CLARK,  for- 
merly with  the  Burn-Smith  Co..  Xew 
York,  has  joined  the  Xew  York  staff 
of  the  Howard  H.  Wilson  Co.,  Chi- 
cago, station  representatives.  Mr. 
Clark  has  been  in  sales  and  sales 
promotion  with  stations,  agencies  and 
representative  organizations  since 
1930. 


RAYMOXD  COLLIXS,  technical 
supervisor  of  WFAA-KGKO  Dallas, 
and  Velma  Boyce,  secretary  to  Mar- 
tin Campbell,  managing  director  of 
WFAA-KGKO,  were  married  May  6. 
Mr.  Collins,  with  WFAA  since  1930, 
has  been  technical  supervisor  for  ten 
years  and  for  the  past  year  has  been 
on  loan  to  the  Radio  Research  Lab- 
oratories at  Harvard.  He  now  is 
on  overseas  assignment  for  several 
months. 

JAMES  J.  McGUINN,  Chicago  cor- 
respondent for  Broadcasting  since 
June  1943,  has  resigned  because  of 
imminent  military  service.  Florence 
Small,  formerly  of  the  Chicago  bu- 
reau and  now  at  Washington  head- 
quarters, has  been  transferred  to  Chi- 
cago. Isabel  Taylor  continues  in  the 
Chicago  bureau. 

DR.  JAMES  ROWLAND  ANGELL, 

public  service  counsellor  of  NBC,  was 
feted  last  Monday  by  a  surprize  dinner 
party  given  by  his  associates  at  NBC 
in  honor  of  his  75th  birthday. 

ROBERT  HUDSON,  former  secre- 
tary to  Commissioner  Ray  C.  Wake- 
field of  the  FCC,  has  been  named 
secretary  to  Chairman  James  Law- 
rence Fly,  succeeding  Norman  F. 
Jorgensen,  who  is  to  enter  military 
service. 

GEORGE  ARNOTT,  former  com- 
mmereial  manager  of  CKX  Brandon, 
has  joined  the  sales  staff  of  Stovin  & 
Right,  Toronto,  station  representative. 

DONALD  HALL,  who  has  done 
agencv  and  sales  work,  has  been  added 
to  the  sales  staff  of  KSFO  San  Fran- 
cisco. 

JONATHON  SNOW,  formerly  in  the 
sales  promotion  department  of  the 
Deseret  JSieics,  Salt  Lake  City,  has 
joined  the  sales  promotion  staff  of 
WBBM  Chicago. 

CHARLES  O.  DABNEY,  WBBM 
Chicago  sales  service  manager,  has 
joined  the  WBBM  sales  department 
as  account  executive.  Replacing  Mr. 
Dabney  as  sales  service  manager  is 
Dorothy  De  Muth,  formerly  his  as- 
sistant. 


the  invention  of  the  printing 
press." 

However,  he  reminds  that  it  took 
broadcasting  until  about  1924  to 
come  of  age — many  years  after  it 
was  a  working  medium  of  commu- 
nication. The  same  is  apt  to  apply 
to  television,  he  says.  But  when 
it  does  come,  Dr.  Baker  sees  a 
highly  perfected,  clear  picture,  un- 
distorted  by  flicker  or  streak.  As 
yet,  it  cannot  be  transmitted  inter- 
nationally. 

"But,"  he  adds  characteristically, 
"a  way  will  be  found." 

Sees  FM  Progress 

Dr.  Baker  thinks  FM  will  be  the 
post-war  industry  for  jobs.  He 
points  out  that  FM  can  use  existing 
telephone  wires,  and  sees  in  it  a 
"great  art  that  means  tremendous 
progress  to  the  industry." 

The  industry  is  his  favorite  topic 
next  to  electronics.  With  all  his 
knowledge  and  experience,  he  sub- 
limates himself  to  the  power  of  the 
complete  broadcasting  field,  which 
he  feels  is  bigger  than  any  one 
man  in  it. 

It  was  with  this  in  mind  that  he 
helped  found  the  Radio  Technical 
Planning  Board,  a  group  whose  end 
result,  he  believes,  should  be  the 
submission  to  the  proper  govern- 
mental agencies  of  a  plan  incor- 
porating the  recommendations  of 
the  industry  on  all  pertinent  tech- 
nical matters. 


"We  want  to  present  to  the 
^Federal  Communications]  Com- 
mission a  clear-cut  definite  plan 
of  what  the  industry  wants.  If 
we  can  do  it  intelligently,  we  will 
in  all  probability  get  just  what  we 
want.  RTPB  has  to  be  the  clear- 
ing house,  and  for  successful  re- 
sults, there  must  be  cooperation 
within  the  industry." 

Although  "the  industry"  is  the 
real  hobby  of  Dr.  Baker,  occasion- 
ally he  does  play  a  game  of  golf — 
"but  I  don't  brag  about  it" — at  the 
Mohawk  Golf  Club  in  Schenectady. 
He  is  also  a  member  of  the  Century 
Club  of  Syracuse  and  Sigma  Psi, 
scientific  honorary  fraternity. 

In  1935  his  travels  took  him  to 
South  America  where  he  studied  the 
markets.  "That  is  the  country  for 
a  young  man  under  25  if  he  wants 
to  make  something  of  himself," 
says  Dr.  Baker. 

Brief  vital  statistics  include  the 
fact  that  he  was  born  on  Nov.  30, 
1892  in  Lockport,  New  York,  and 
several  years  later  married  the  for- 
mer Naomi  Longdyke. 

With  a  scientist's  vision  of  things 
to  come,  Dr.  Baker  feels  that  "in 
the  next  15  -  30  -  or  40  years  the 
changes  in  our  way  of  living  will 
be  phenomenal."  And  in  the  fu- 
ture as  before,  Dr.  Baker  will 
doubtless  be  responsible  for  many 
of  them. 
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BEHIND 


JOHN  W.  VANDERCOOK,  NBC 
newscaster  and  correspondent,  has  ar- 
rived in  Algiers  to  cover  the  Italian 
campaign.  He  is  slated  to  go  to  Eng- 
land shortly  to  join  NBC's  invasion 
team  in  London. 

HARRY  McILVANE,  veteran  an- 
nouncer of  WCAU  Philadelphia,  has 
heeu  promoted  to  daytime  manager. 
He  succeeds  Carl  Owen,  who  becomes 
a  commercial  announcer,  taking  the 
place  of  Taylor  Grant,  who  left  to 
join  WHN  New  York. 

DORATHEA  A.  HASSLER,  former 
assistant  promotion  director  of  WKNE 
Keene,  N.  H.,  joins  WPEN  Philadel- 
phia June  1  as  director  of  publicity 
and  promotion.  She  succeeds  Rhoda 
Otis,  resigned. 

BESSE  HOWARD,  women's  news 
commentator  of  KYW  Philadelphia, 
has  joined  WCAU  Philadelphia. 


JOHN  J.  KELLY,  former  news  and 
publicity  director  of  KYW  Philadel- 
phia, now  completing  boot  training  as 
a  Marine,  is  the  father  of  a  boy. 

ROBERT  HECKERT  has  ;"oined  the 
staff  of  KYW  Philadelphia  as  news 
analyst  and  commentator. 

PAUL  KINGSLEY,  formerly  of 
KPAS  Pasadena,  Cal.,  has  been  added 
to  the  news  staff  of  WIBG  Phila- 
delphia. 

CLELAH  HICKMAN,  formerly  with 
the  editorial  department  of  the  Mem- 
phis Press-Scimitar,  has  been  added 
to  the  staff  of  WMPS  Memphis,  as  a 
news  editor. 

WILLLAM  SPIER,  formerly  execu- 
tive producer  of  KNX-CBS  Holly- 
wood, has  signed  a  term  contract  with 
M-G-M  as  producer. 

MARION  ANNENBERG,  former 
promotion  manager  of  WCAE  Pitts- 
burgh, is  now  sales  promotion  man- 
ager of  Popular  Science  magazine, 
New  York. 

ROBERT  S.  AYERS,  honorably  dis- 
charged from  the  Army,  has  been 
added  to  WOR  New  York  promo- 
tion department.  He  previously  was 
an  investment  analyst  for  Dobbs  & 
Co.  and  also  served  as  vice-president 
of  Arathron  Inc. 


Arctic  Hardships 

MAJ.  WILLIAM  L.  THOM- 
AS, former  program  director 
of  WWVA  Wheeling,  W.  Va., 
has  graduated  from  a  most 
unusual  legal  school,  con- 
ducted in  an  Arctic  Quonset 
hut  reveted  below  the  ground, 
far  from  his  previous  balmy 
habitat.  Maj.  Thomas  and 
his  classmates  had  to  make 
their  way  through  snowdrifts 
and  deep  Aleutian  mud  to 
reach  their  unique  classes. 


CHARLES  B.  H.  VAILL,  until  re- 
cently director  of  the  Yale  U.  news 
bureau,  and  former  reporter  for  the 
Hartford  Times  and  Hartford  Cow- 
ant,  has  been  named  audience  pro- 
motion manager  of  WEAP  New 
York. 

MELVILLE  H.  SW ANTON,  former 
personnel  manager  of  Canol  Project; 
Alaska,  has  been  appointed  western 
division  night  traffic  supervisor  of  the 
Blue,  with  headquarters  in  Holly- 
wood. 


Cant 
Crow 


without  st/c 


When  it  comes  to  crowing  about  RESULTS  that 
WIBW  advertisers  get,  we're  not  sticking  our 
necks  out.  We're  talking  FACTS — like  these: 

•  "WIBW's  inquiry  cost  was  8c.  Stations 
X,  Y,  and  Z  (all  50,000  watts)  were 
66c,  48c  and  23c  respectively." 

•  .  .  getting  more  good  from  WIBW 
than  anything  we  have  ever  used  before 
.  .  .  inquiries  turning  into  a  terrifically 
high  percentage  of  sales." 


•  "WIBW  led  all  stations  with  lowest  in- 
quiry cost  and  was  second  in  total  in- 
quiries." 

•  "It's  a  pleasure  to  work  with  a  station 
that  offers  such  intelligent  cooperation." 

Purely  on  a  basis  of  day-in-and-day-out  RE- 
SULTS in  Kansas  and  adjoining  states,  WIBW 
belongs  on  your  list.  Let  us  make  still  another 
"success  story"  out  of  your  next  campaign. 


NCBS  Names  Weber 

GEORGE  W.  WEBER,  Iowa  radio 
production  man,  has  been  named 
to  the  staff  of  the  North  Central 
Broadcasting  System  and  the  Iowa 
Tall  Corn  Network,  according  to 
a  joint  announcement  last  week  by 
John  W.  Boler,  president  of  NCBS, 
and  Earl  Peak,  chairman  of  the 
executive  committee  of  ITCN.  Mr. 
Weber's  office  will  be  in  the  Shops 
Bldg.,  Des  Moines.  Mr.  Weber 
will  represent  the  Iowa  Tall  Corn 
Network  in  Des  Moines,  Omaka, 
Kansas  City  and  St.  Louis. 


TOM  NOONE,  announcer  of  KFI- 
KECA  Los  Angeles,  and  Marjorie 
Hirst,  of  the  stations'  secretarial  staff, 
were  married  in  Santa  Barbara,  Cal., 
on  April  29.  Mr.  Noone  reported  for 
Navy  duty  May  8. 

GORDON  INGLIS,  formerly  of 
CFAC  Calgary  and  CJCA  Edmonton, 
has  joined  the  announcing  staff  of 
CBR  Vancouver. 

LES  HARTING,  former  announcer 
of  CKGB  Timmins,  now  in  the  Royal 
Canadian  Air  Force,  is  stationed  at 
Halifax. 

TED  EARL,  former  continuity  writer 
of  CKGB  Timmins,  is  now  overseas 
in  the  Royal  Canadian  Navy. 

MIRNA  STURGESS,  former  traffic 
manager  of  CJKL  Kirkland  Lake, 
has  been  transferred  to  the  Toronto 
office  of  National  Broadcast  Sales. 

DON  FITZGERALD,  writer-pro- 
ducer, and  Bill  Cornell,  announcer,  are 
new  additions  to  the  staff  of  the  Don 
Lee  Broadcasting  System.  Tony  La 
Frano,  former  announcer,  has  been 
appointed  Don  Lee  program  manager. 

MARK  FINLEY,  former  publicity 
director  of  KHJ  Hollywood  and  Don 
Lee  Broadcasting  System,  now  with 
the  U.  S.  Army  in  England,  has  been 
promoted  to  a  major. 

HELEN  KING,  radio  editor  of  the 
Buffalo  Evening  News  and  publicity 
director  of  WBEN  Buffalo,  has  re- 
signed to  return  to  New  York. 

MELVIN  FRITZE,  announcer,  has 
been  added  to  the  staff  of  KROW 
Oakland,  Cal. 

BILL  HENRY,  CBS  Washington 
news  analyst,  and  Phil  Newsom, 
editor  of  the  UP  Radio  News  Service, 
New  York,  will  serve  as  judges  on  the 
annual  awards  committee  of  the  Na- 
tional Headliners'  Club  to  award 
achievement  plaques  at  the  annual 
frolic  in  Atlantic  City  next  month. 

ED  KIHN,  new  to  radio,  has  been 
added  to  the  announcing  staff  of  KSAL 
Salina,  Kan. 

BOB  REDEEN  has  rejoined  the  staff 
of  KYSM  Mankato,  Minn,  as  news 
editor.  He  has  been  announcing  at 
KMBC  Kansas  City  and  KDYL  Salt 
Lake  City. 

BOB  GARDINER,  with  a  medical 
discharge  from  the  army,  has  returned 
to  KYSM  Mankato,  Minn,  as  an- 
nouncer. 

ART  TURNBULL  has  joined  the 
announcing  staff  of  CKLW  Windsor- 
Detroit. 

CLARENCE  C.  MOORE,  program 
director  of  KOA  Denver,  will  conduct 
a  summer  session  radio  course  at  the 
Denver  U.  School  of  Speech  begin- 
ning June  19. 

PETER  B.  WHITTALL  has  been 
named  farm  broadcast  commentator 
for  the  Prairie  Division  of  the  Cana- 
dian Broadcasting  Corp.,  Winnipeg, 
succeeding  Hugh  Boyd,  resigned.  Mr. 
Whittall  has  been  with  the  CBC  since 
September  1942. 

C.  M.  WARD  Jr.,  continuity  editor 
of  WWNC  Asheville,  leaves  May  20th 
to  enter  the  armed  services. 


WW      A   MmmM    WW  COLUMBIA'S    OUTLET    FOR  KANSAS 

  BEN    LUDY,  Gen  .Mgr.  

REPRESENTED  BY  CAP  PER  PUBLICATIONS.  INC. 
NEW  YORK  CHICAGO  KANSAS  CITY  SAN  FRANCISCO 
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thanks  to  WE AF ! 

"If,  as  and  when"  may  be  a  non-committal 
trinity  of  words,  but  there's  nothing  non- 
committal about  NBC's  foresighted  prepa- 
rations for  reporting  a  major,  military  in- 
vasion of  Europe — if,  as  and  when  it  occurs ! 

Then  millions  of  New  Yorkers  will  hear 
first-hand  reports  by  direct  short  wave  over 
their  favorite  news  station  WEAF.  As  NBC's 
key  station,  WEAF  commands  the  person- 
nel and  resources  of  a  vast  news-gathering 
organization  detailed  to  cover  the  invasion. 

That's  why  WEAF  stands  to  gain  an  enor- 
mous increase  in  its  large,  established  news- 
cast audience — countless  New  York  lis- 
teners who  have  come  to  depend  upon  such 
topflight  WEAF  reporters,  analysts  and 
commentators  as  Lowell  Thomas,  H.  V. 
Kaltenborn,  Robert  St.  John,  Don  Hollen- 
beck,  John  W.  Vandercook,  Lyle  Van, 
Richard  Harkness,  Charles  McCarthy,  Don 

For  complete  facts, 
your  nearest  NBC 


WEAF 


Goddard,  Elmer  Peterson  and  a  notable 
line-up  of  foreign  correspondents  spotted 
on  strategic  fronts  around  the  world. 

More  than  ever  before,  New  Yorkers  are 
keeping  their  ears  cocked  to  WEAF  for  last- 
minute  news  around  the  clock.  Advertisers 
can  make  an  effective  sales  approach  to  this 
enormous,  ready-made  audience  with  some 
of  these  WEAF  news  programs  (still  open 
for  sponsorship  at  press  time) : 

"WEAF  NEWS" 

6:30-6:35  AM,  Daily  except  Sunday. 

"WEAF  NEWS" .  .7:00-7:05  AM,  Mon.  thru  Sat. 

"WORLD  NEWS  ROUND-UP" 

8:00-8:15  AM,  Mon.  thru  Sat. 

"MORGAN  BEATTY  NEWSCAST" 

1:45-2:00  PM,  Mon.  thru  Fri. 

"HARKNESS  OF  WASHINGTON" 

11:15-11:30  PM,  Available  Tues.  and  Thurs. 

"WEAF  MIDNIGHT  NEWS" 

12:00-12:05  AM,  Daily  except  Wed. 

"WEAF  NEWS".  .9:55-10:00  AM,  Sunday  only. 

get  in  touch  with 
Spot  Sales  office. 


NEW  YORK- NBC's  Key  Station 
660  on  your  dial-50,000  watts 


A  Service  of  Radio 
Corporation  of  America 


The  Story  of  a  Local  Store 
That  Made  Good  in 
an  Un-local 
Way 


Here  is  a  story  of  a  local  store  that 
made  good  in  an  un-local  way. 
It's  the  Morris  B.  Sachs  clothing 
store  and  it's  doing  business  at 
its  stand  some  10  miles  from 
Chicago's  loop.  So  what  do  they  do ! 

Since  1934,  Morris  B.  Sachs  has 
been  sponsoring  an  Amateur 
Hour  over  WENR. 

And  once  again  this  station  (often 
misnamed  merely  a  "Chicago" 
station)  proves  how  it  has  tentacles 
that  reach  out  far  from  the  Loop 
— not  only  ten  miles  as  in  the  case 
of  Morris  B.  Sachs,  but  to  the 


upper  reaches  of  Wisconsin  and 
well  down  into  Indiana. 

So  powerful  is  its  voice  and  its 
results  that  Morris  B.  Sachs' 
store  has  used  no  other  adver- 
tising medium  since  1934. 

Details  of  this  one  operation — 
and  dozens  more  like  it  are  yours 
for  the  asking — details  that  will 
prove  to  you  in  no  uncertain 
terms  that  WENR  gets  results— 
not  only  in  Chicago,  not  only  in 
Cook  County,  Illinois,  but  in  no 
less  than  four  states — in  no  less 
than  One -Tenth  of  the  Nation. 

It's  yours  for  the  broadcasting! 


ONE  STORE. ..BUT  IT  TELLS  TO  THE  FOLK  OF 


Chicago's  Basic  Blue  Network  Station 
890  kc— 50,000  watts—clear  channel 


Owned  and  Operated  by  The  Blue  Network  Company  •  Represented  Nationally  by  Blue  Spot  Sales 
NEW  YORK    •   CHICAGO   ■  SAN  FRANCISCO   •   HOLLYWOOD    •    DETROIT   •  PITTSBURGH 


CHARLES  PAUL,  new  to  radio,  has 
joined  KSFO  San  Francisco  as  an- 
nouncer. 

LEWIS  HAYDEN,  new  to  radio,  is 
a  new  member  of  the  program  staff  of 
KSFO  San  Francisco. 

CHARLES  SHORTRIDGE,  former- 
ly of  KHUB  Watsonville,  is  now  with 
KSFO  San  Francisco  as  announcer- 
producer. 

LESLIE  RADDATZ  of  NBC  Holly- 
wood publicity  staff  is  the  father  of 
a  girl. 

DONALD  ROSS,  formerly  TJSO  Los 
Angeles  promotion  and  publicity  di- 
rector, has  joined  the  KFWB  Holly- 
wood publicity  staff. 

DON  WILSON  resigned  May  15  as 
staff  announcer  of  WSAU  Wausau, 
Wis.,  to  enter  the  radio  advertising- 
field. 

BOB  FREY,  promotion  manager  of 
WSAU  Wausau,  Wis.,  entered  the 
Army  on  May  13. 

BOB  LEE,  program  director  and  an- 
nouncer at  WALL  Middletown,  N.  Y., 
is  the  father  of  a  boy. 

RUPE  WERLING,  WIBG  Philadel- 
phia production  manager,  will  teach 
a  course  in  radio  writing  and  produc- 
tion at  the  Bessie  V.  Hicks  school 
during  the  summer. 

WEBLEY  EDWARDS,  CBS  war 
correspondent  covering  the  Central 
Pacific,  has  returned  to  his  Hawaii 
headquarters  following  New  York 
conferences  on  war  news  coverage 
with  Paul  White,  network  director  of 
public  affairs. 

GEORGE  H.  (Pat)  HILL,  former 
ESSO  reporter  of  WBEN  Buffalo, 
now  serving  with  the  Army  Air 
Forces  in  England,  has  been  pro- 
moted to  sergeant. 

DOUG  MONTELL,  former  sport- 
caster  for  Tide  Water  Associated  Oil 
Co.,  and  now  a  captain  in  the  Ma- 
rines, has  been  transferred  to  Quan- 
tico  Marine  Base. 

CLIFFORD  J.  RIAN,  newscaster  at 
WTCN  St.  Paul,  has  been  named 
news  editor  in  addition  to  his  duties 
as  promotion  manager. 


Edwards  Deferred 

RALPH  EDWARDS,  m.c.  of 
NBC's  Truth  or  Consequences,  Sat- 
urdays 8:30  p.m.,  has  been  placed 
in  the  over  26,  was  supporting  oc- 
cupational category  and  his  draft 
board  notified  him  it  doesnt  expect 
to  call  him  for  several  months. 
Harry  Von  Zell,  who  was  chosen 
over  93  contestants  for  replacing 
Mr.  Edwards,  has  left  the  program, 
on  which  he  has  been  sharing  the 
m.c.  job,  but  will  remain  in  readi- 
ness to  take  over  if  and  when  Mr. 
Edwards  is  again  called  for  induc- 
tion. 


Dunniger  to  Tour 

RALPH  DUNNINGER,  mental 
telepathist,  takes  his  Blue  Net- 
work program  for  Kem-Tone  on  a 
War  Bond  tour,  starting  June  7 
with  a  broadcast  from  Halloran 
Hospital,  Staten  Island.  He  will 
broadcast  from  Washington  June 
14,  Chicago  June  21  and  Cleve- 
land June  28. 
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Mark  Smith 

MARK  SMITH,  57,  New  York  actor, 
a  founder  of  the  American  Federation 
of  Radio  Artists,  died  last  Tuesday 
at  his  home  in  New  York  after  an 
illness  of  about  a  year.  Mr.  Smith 
was  first  president  of  the  New  York 
local  of  AFRA  and  served  for  three 
years  on  the  Union's  national  board, 
taking  an  active  part  in  AFRA's  early 
negotiations  with  broadcasters  and 
other  employers  of  radio  talent. 
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Jonquils 


from  Georgia.. 


to  WHY 


(major  station  in  eastern 
and  central  New  York  and 
western  New  England) 


Moved  from  Ballston  Spa,  New  York,  to 
Eatonton,  Georgia,  Mrs.  S.  writes  that  she 
is  still  a  loyal  WGY  listener,  sent  jonquils 
from  her  garden  for  WGY's  22nd  birthday. 


^^GYengineers  don't  guarantee  a  steady  signal  in 
Eatonton,  Georgia,  nor  do  they  claim  it  for  the  thousands  of 
other  far-away  places  where  people  like  Mrs.  S.  frequently  tune 
to  WGY  for  their  radio  entertainment.  All  this  "extra-area" 
drawing  power  merely  indicates  the  tremendous  pull  WGY  gives 
you,  closer  home,  in  its  own  primary  and  secondary  areas. 

In  this  essential  1  3/4-billion-dollar  market  in  the  heart  of 
the  great  Northeast  there  are  1,045,717  radio  families.  And 
WGY  is  the  ONLY  station  that  can  combine  the  market  into 
ONE  coverage  area. 

MORE  people  in  this  valuable  region,  popularly 
known  as  the  "Hudson  Circle,"  stay  tuned  to  WGY 
than  to  all  other  stations  throughout  the  vast 
territory  combined. 


50,000  watts— NBC  — 22  years  of  service 
Represented  nationally  by  NBC  Spot  Sales 


WGY 


GENERAL  W  ELECTRIC 


SCHENECTADY,  N.  Y. 
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C.  E.  HOOPER — Memphis  Audience  Measurements — February  and  March,  '44 


Morning  Index 
8:06  ,  itm  A.M. 


Affernoon  index 
12306  »  6i00  P.M. 


Statins  "B" 


20.4 


16.5 


WMPS 


29.6 


20.4 


21,0 


43.2 


Station  *'D' 


28.4 


19.5 


ON  WMPS 


^SBSBm  Hooper  survey 

ct  fvhat  in  a  ^ 

Pr°      »  the  ^ornm '  t_  ct 

"toP         *s  vvettl  .  Uars  are  best 

afternoon  as  *  £  donar  ^ 

Without  a  doubt  yo^    pS_and  yet  ^ 

W  -    Memphis  °«  you  buy  da>  ^en 

continue       ^  mOSt  aa 

you  ony 


TH/S  'S  rHE 

cound  manager ent  P 


WMPS 

THE  MEMPHIS  NEWS  STATION 


Affiliated  with 
THE   MEMPHIS  PRESS -SCIMITAR 
REPRESENTED  BY  SPOT  SALES 


Afetchandiiinj  &  Promotion 

NBC  Handbook — Matches — A  &  P  Promotion 
Scoreboard — Window  Studio— —Folders 


COLLECTION  of  reprints 
from  past  issues  of  Brdad- 
CASTING  magazine  relating 
to  the  use  of  radio  by  retail- 
ers has  been  prepared  by  the 
broadcast  advertising  department 
of  the  NAB  for  distribution  to 
managers  and  commercial  manag- 
ers of  NAB  affiliated  stations. 
Compiled  by  Lewis  H.  Avery,  NAB 
director  of  broadcast  advertising, 
the  folder  contains  a  letter  which 
querries  whether  or  not  radio  will 
get  its  rightful  share  of  the  great- 
ly expanded  retail  advertising  fore- 
seen in  the  post-war  period,  also 
pointing  out  and  quoting  advertis- 
ing dollar  advances  made  so  far. 


NBC  Handbook 

HANDBOOK  of  promotion  and 
publicity  for  The  Weird  Circle, 
mystery  series  of  transcribed  pro- 
grams issued  by  NBC  Radio  Re- 
cording Division,  has  been  sent  by 
NBC  to  stations  carrying  the  se- 
ries. Book  describes  advance  re- 
corded announcements,  newspaper 
publicity  material  and  advertising 
copy  and  mats,  counter  cards,  win- 
dow streamers  and  other  display 
material  obtainable  to  promote  the 
programs.  Also  given  are  sugges- 
tions for  tie-ins  with  bookstores, 
libraries,  motion  pictures  houses 
and  other  means  of  reaching  mys- 
tery fans  who  should  be  especially 
interested  in  the  programs. 


Matches 

DRUGSTORES,  smoke  shops,  and 
other  outlets  featuring  smoking 
accessories  in  the  middle  Iowa  ter- 
ritory are  distributing  2,000,000 
KRNT  Des  Moines  match  booklets, 
telling  the  story  of  KRNT's  com- 
plete local  news  service  in  the 
area  served  by  the  Cowles  CBS 
station.  The  folders  are  royal  blue 
in  color  with  copy  printed  in  red 
and  white,  and  carry  the  theme, 
"Right  now,  news  is  happening. 
Get  it  first  on  KRNT,  1350  kc." 
Inside  cover  lists  the  eight  local 
daily  newscasts,  mention  national 
commentators. 


A  &  P  Promotion 

EXTENSIVE  store  promotion  has 
been  undertaken  by  the  Atlantic  & 
Pacific  Tea  Co.  to  tie-in  with  its 
first  radio  venture  on  WFIL  Phila- 
delphia with  sponsorship  of  a  daily 
news  program.  Promotion  includes 
window  signs  in  all  A  &  P  food 
stores  and  super-markets  in  the 
area,  500  counter  display  cards  and 
50,000  fillers  for  customer  distribu- 
tion. A  &  P  in  addition  features  the 
program  in  all  of  its  press  adver- 
tising and  in  dash  cards  on  the 
city's  transportation  facilities. 


Scoreboard 

WIBG  Philadelphia  attracts  the 
attention  of  passersby  to  its  side- 
walk studio  with  a  giant  baseball 
scoreboard.  The  station  carries  the 
play-by-play  descriptions  of  the 
major  league  ball  games  locally. 


Posters 

TO  PROMOTE  its  transcribed  his- 
tory series  The  World  and  Amer- 
ica, sponsored  on  WQXR  New 
York  by  Eagle  Pencil  Co.,  the 
radio  programs  department  of 
Time  Magazine  is  distributing  to 
some  350  teachers  in  the  WQXR 
listening  area  posters  representing 
the  Statue  of  Liberty  against  the 
world,  with  the  legend  "Learn 
History  By  Radio."  Time  is  men- 
tioned as  the  producer  of  the  pro- 
gram and  Eagle  Pencil  Co.  as  the 
sponsor. 

*      *  * 

Window  Studio 

COMPLETE  soundproof  studio  has 
been  installed  in  a  main  show  win- 
dow of  C'orcoran's  Department 
Store,  Boston,  for  the  presentation 
of  its  daily  Stephen  James  news- 
casts over  WEEI  Boston.  Window 
studio  contains  world  maps,  tele- 
type news  printers,  pictures  of 
CBS  correspondents,  as  well  as  en- 
gineering, monitoring  and  micro- 
phone equipment,  all  in  full  view  of 
sidewalk  audiences.  Public  address 
loudspeaker  is  installed  on  the 
street. 


Spot  Savings 
A  VOLUNTARY  SPOT  campaign 
aimed  at  retail  merchants  to  im- 
press upon  them  the  necessity  for 
saving  merchandise  cartons  and 
returning  them  to  the  manufactur- 
er has  been  inaugurated  by  WKRC 
Cincinnati.  Spots  emphasize  the 
importance  of  keeping  the  cartons 
intact  and  returning  them  to  man- 
ufacturers' representatives  to 
eliminate  the  long  process  of  turn- 
ing old  boxes  into  the  paper  sal- 
vage for  their  eventual  re-use. 


WLAW  Folder 

PROMOTION  PIECE  featuring 
Devy  Edwards,  styled  as  radio's 
"Girl  of  the  Year",  has  been  re- 
leased by  WLAW  Lawrence,  Mass. 
Miss  Edwards  has  just  returned 
from  a  tour  of  Army  camps  in  the 
North  with  her  "caravan"  of  musi- 
cians, singers  and  dancers.  The 
large  promotion  folder,  done  in  red, 
white  and  blue,  consists  of  a  layout 
of  pictures  showing  Miss  Edwards 
and  her  troupe  at  various  camps. 


Theatre  Tie-In 

WWNC  Asheville,  N.  C,  has  ef- 
fected a  promotion  arrangement 
with  the  Imperial  and  Plaza  The- 
atres whereby  WWNC  announces 
the  attractions  adjacent  to  the 
CBS  Passing  Parade  program  and 
the  theatres  in  return  use  a  trailer 
to  advertise  the  air  show  on  the 
station  following  the  Nesbitt  films 
of  the  same  name. 

KFAB  Folders 
KFAB  Lincoln,  Neb.,  has  released 
four  promotion  folders  giving  infor- 
mation and  availabilities  on  the 
KFAB  Dinner  Bell  Hour  and  Jessie 
Young's  Homemaker  program  as 
well  as  program  listings  and  mail- 
pull  data. 
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THE  FORERUNNER  OF  POSTWAR 

MOUNTAIN-TOP  FM  TRANSMITTERS 


EXPERIENCE  REL  is  the  only  manufacturer  of  FM 
transmitters  able  to  furnish,  from  experience  over  a  period 
of  years,  exact  engineering  information  and  cost  data  on 
mountain-top  installations. 

PIONEERING  The  first  installation  of  this  sort  lever 
made  was  the  1-kw.  REL  transmitter  at  Yankee  Network's 
WMTW  on  Mt.  Washington,  where  scheduled  broadcasting 
started  December  18,  1940.  In  November,  1941  this  was 
replaced  by  a  10-kw.  REL  model  520  DL  transmitter. 

RELIABILITY  The  record  of  performance  is  truly 
amazing.  Operating  under  conditions  described  by  meteor- 
ologists as  "the  worst  weather  in  the  world,"  this  transmitter 
has  been  on  the  air  for  over  18,000  hours,  with  a  present 
schedule  of  24  hours  per  day. 


FM  PROGRAM  LINK  All  programs  are  picked  up 
on  44.3  mc.  from  the  50-kw.  REL  transmitter  at  Yankee 
Network's  WGTR,  Paxton,  142  miles  away,  and  are  re- 
broadcast  from  WMTW  on  43.9  mc. 

ST  LINK  All  programs  originate,  however,  at  Boston, 
and  are  beamed  to  Paxton  by  a  156-mc.  REL  studio-to- 
transmitter  link  which  has  been  on  daily  schedule  since 
July  24,  1939. 

ACCEPTANCE  Prior  to  the  "war-freeze"  there  were 
more  AM  broadcasters  using  REL  FM  transmitters  than  the 
combined  total  of  all  other  manufacturers. 

POSTWAR  REL  is  ready,  as  soon  as  conditions  per- 
mit, to  handle  all  details  of  planning  and  constructing 
mountain-top  FM  stations  and  unattended  satellite  trans- 
mitters. 


PIONEER  MANUFACTURERS  OF  FM  TRANSMITTERS  EMPLOYING  ARMSTRONG  PHASE-SHIFT  MODULATION 


RADIO  ENGINEERING  LABS.,  INC. 


News  is  HOT! 

'AVAILABLE 

Martin  Agronsky 
Daily  War  Journal 
(Blue  Co-op) 
7:00-7:15  AM 
Monday  thru  Friday 

For  Complete 
Information 
write,  wire  or  call 


ED  MEAD,  former  script  editor  for 
five  years  in  the  radio  department 
of  Benton  &  Bowles,  New  York,  re- 
joines  the  department  after  three 
years  in  the  copy  department  of  Wil- 
liam Esty  &  Co.,  New  York. 

VAUGHN  G.  HANNINGTON,  for- 
merly copy  and  research  director  of 
A.  W.  Lewin  Co.,  Newark,  has  joined 
Rose-Martin,  New  York,  as  vice- 
president  on  business  development. 

DANIEL  J.  PYKETT  has  been  ap- 
pointed media  director  for  Arthur 
Kudner  Inc.,  New  York,  succeeding 
Lucian  L.  King,  who  has  been  on 
leave  of  absence  because  of  illness 
during  the  past  year  and  who  will 
continue  as  media  consultant. 

WILLIAM  J.  THOMAS  Jr.,  pub- 
licity director  of  Young  &  Rubicam, 
New  York,  has  resigned  effective 
June  1. 

ROBERT  M.  S.  WALKER,  former 
account  executive  of  Roy  S.  Durstine 
Adv.,  New  York,  has  joined  Walter 
W.  Wiley  Inc.,  New  York,  as  vice- 
president  in  charge  of  merchandising. 

JAMES  SAUTER,  for  the  past  two 
years  executive  director  of  United 
Theatrical  War  Activities  Commit- 
tee, and  eastern  representative  of 
the  Hollywood  Victory  Committee, 
has  been  appointed  chairman  of  the 
newly  organized  entertainment  indus- 
try section  of  the  New  York  War  Fi- 
nance Committee  of  the  U.  S.  Treas- 
ury Dept. 

RILL  ASSOC.,  advertising  agency 
organized  last  February  by  I.  R.  Rill 
and  Berniee  Newark,  formerly  of 
Erland  Adv.,  New  York,  has  moved 
to  expanded  quarters  at  507  Fifth 
Ave.,  New  York.  Miss  Newmark 
serves  as  executive  vice-president  and 
radio  director. 


VERNON  D.  DAVIS,  account  execu- 
tive of  The  Mayers  Co.,  Los  Angeles, 
has  joined  Pacific  Adv.  Service,  Los 
Angeles,  in  a  similar  capacity. 

T.  F.  WRIGHT  has  joined  J.  J.  Gib- 
bons Ltd.,  Montreal,  as  account  exec- 
utive. For  the  past  three  years  he  has 
been  with  Spitzer  &  Mills,  Montreal. 

ELLIS  ADV.  Co.,  Toronto,  has 
moved  from  465  Bay  St.,  to  larger 
quarters  at  74  King  St.  East. 

GRANVILLE  TOOGOOD,  vice-presi- 
dent of  N.  W.  Ayer  &  Son,  Philadel- 
phia, who  has  been  associated  with 
the  agency  for  nearly  20  years,  leaves 
at  the  end  of  the  month  to  join  J.  Wal- 
ter Thompson  Co.,  New  York. 

LEE  RAMSDELL  Jr.,  has  joined 
the  staff  of  John  Falkner  Arndt  &  Co., 
Philadelphia,  in  an  executive  capacity 
as  a  member  of  the  plans  board.  He 
has  been  a  former  agency  account 
executive. 

HAROLD  R.  BUSCHHORN,  former 
sales  promotion  and  advertising  man- 
ager of  Falstaff  Brewing  Corp.,  St. 
Louis,  Omaha  and  New  Orleans,  has 
joined  the  staff  of  Anfenger  Adv.,  St. 
Louis. 

MEL  ROACH,  production  manager  of 
Allied  Adv.,  Los  Angeles,  has  shifted 
to  Smith  &  Bull  Adv.  in  a  similar 
capacity. 

FRANK  OXARART,  former  account 
executive  with  CBS  Hollywood,  has 
joined  Garfield  &  Guild,  San  Fran- 
cisco, as  vice-president  in  charge  of 
the  agency's  Hollywood  branch. 
Agency  expects  to  open  new  offices  in 
Hollywood  shortly.  Bertha  Rios  leaves 
the  G&G  San  Francisco  office  as  of- 
fice manager  to  take  that  post  with 
the  Hollywood  branch. 

MARY  LEWIS,  former  account  exec- 
utive of  KYA  San  Francisco  and 
KROW  Oakland,  has  joined  The  May- 
ers Co.,  Los  Angeles,  in  a  similar 
capacity.  Florence  Crook  has  also 
joined  the  agency  as  account  execu- 
tive. She  formerly  operated  her  own 
Chicago  publicity  service,  and  prior 
to  that  was  copy  chief  of  R.  H.  Macy 
Co.,  New  York. 


IT'S  THE  RIGHT  THING 
TO  TELL  YOU... 


TIM£  OH  WIR£ 

IS  HARO  to  en 

80T  WORTH 
WAITING  FOR.' 


"Time"  doesn't  hang  heavy  on  our  hands  at  WIRE,  be- 
cause of  the  selling  job  we're  doing  for  our  advertisers, 
keeping  their  sales  climbing  in  the  Indianapolis  area. 

Yes,  TIME  on  WIRE  is  hard  to  get,  but  smart  ad- 
vertisers say  it  is  worth  waiting  for. 


BASIC  NBC 

WIRE 


National  Representatives: 
JOHN  E.  PEARSON  COMPANY 
360  N.  Michigan  Ave.,  Chicago 

FRANKLIN  2359 


Bernard-Paulin  Unite 

A  PARTNERSHIP  to  serve  agen- 
cies and  stations  with  programs, 
production  and  scripts  has  been 
formed  by  George  S.  Bernard, 
New  York  business  man  and  Leo 
J.  Paulin,  Washington  radio  pro- 
ducer-writer. Mr.  Bernard  is  head 
of  the  Sales  Dept.  for  American 
Metal  Crafts  Co.,  New  York,  and 
owner  of  the  George  S.  Bernard 
Enterprises.  Mr.  Paulin  was 
formerly  an  assistant  Trade  Com- 
missioner in  the  Dept.  of  Com- 
merce and  an  account  executive 
with  the  U.S.  Adv.  Agency,  New 
York.  Since  1940  he  has  operated 
his  own  public  relations  and  radio 
production  office  in  Washington. 
The  Bernard-Paulin  partnership's 
Washington  offices  are  at  1627  K 
Street  N.W.  The  New  York  offices 
are  at  220  Fifth  Ave. 


H.  L.  MOONEY,  former  research  di- 
rector of  Gardner  Adv.,  St.  Louis,  has 
joined  Mayon  Inc.,  New  York,  as  di- 
rector of  media  and  research. 

HOWARD  WORDEN,  former  ac- 
count executive  of  Young  &  Rubicam, 
New  York,  has  been  appointed  to  the 
executive  contact  staff  of  Foote,  Cone 
&  Belding,  New  York. 

C.  C.  CHAPELLE  Co.,  Chicago,  mar- 
ket research  firm,  has  opened  a  New 
York  office  at  11  West  42nd  St.,  un- 
der management  of  George  Fisk,  who 
formerly  did  research  work  at  Cor- 
nell U. 

JOHN  O'BRIEN,  former  account  ex- 
ecutive of  Compton  Adv.,  New  York, 
is  new  account  executive  with  Ted 
Bates  Inc.,  New  York. 

KNOLLIN  ADV.  AGENCY  has 
moved  its  Los  Angeles  offices  to  530 
W.  Sixth  St.  Telephone  is  Vandyke 
4057. 

FREDERIC  KAMMANN  has  re- 
signed as  vice-president  of  Fuller  & 
Smith  &  Ross,  Cleveland,  to  become 
manager  of  the  Cincinnati  office  of 
Roy  S.  Durstine  Inc.,  New  York, 
succeeding  H.  K.  Jones. 

ROBERT  MONROE,  radio  produc- 
tion manager  of  Donahue  &  Coe,  New 
York,  has  resigned  to  produce  Screen 
Test,  new  Mutual  program  to  be  spon- 
sored by  M-G-M,  a  D&C  account. 

COL.  ARTHUR  G.  WHITE,  a  mem- 
ber of  N.  W.  Ayers  &  Son's  Montreal 
office  before  joining  the  Royal  Air 
Force,  is  returning  to  civilian  life 
and  will  rejoin  the  agency  as  a  mem- 
ber of  the  New  York  service  staff. 

BERNARD  KATZ,  former  advertis- 
ing manager  of  Hearn's  Department 
Store,  New  York,  has  joined  Brown 
&  Gravenson,  New  York,  as  vice- 
president. 


Basic 
5000  WATTS 

Ronald  B.  Woodyard 
Exec.  V.  Pres. 
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SYLVANIA  RADIO  TUBE  "FIRSTS" 


SYLVANIA  was  first  to  introduce  a  line  of  6.3-volt  radio 
tubes  and  to  propose  their  universal  use  in  not  only  auto- 
mobile but  home  receivers. 

That  was  back  in  the  early  1930's.  Prior  to  the  introduc- 
tion of  these  tubes,  there  was  no  agreement  as  to  what 
types  of  radio  tubes  should  be  used  for  automobile  service. 
Existing  2.5-  or  5-volt  types  were  either  wasteful  of  battery 
current  or  did  not  have  the  efficiency  needed.  Standardiza- 
tion on  6.3-volt  tubes  of  high  efficiency  would  make  it  pos- 
sible to  effect  manufacturing  economies,  to  avoid  compli- 
cated filament  wiring  arrangements,  to  save  automobile 
battery  drain,  and  to  improve  operating  efficiency. 

Sylvania's  proposal  met  with  opposition,  but  its  common 
sense  won  the  day.  More  and  more  radio-set  manufacturers 


specified  6.3-volt  tubes  in  all  types  of  new  equipment.  And, 
in  time,  2. 5-volt  tubes  became  practically  extinct  except  for 
replacements. 

Winning  this  battle  of  radio  tube  standardization,  further- 
more, proved  to  be  a  boon  to  radio  broadcast  listeners. 
Elimination  of  the  transformer  in  AC-DC  sets  reduced  both 
the  size  and  the  cost  of  radio  receivers.  Millions  who  other- 
wise would  not  have  been  able  to  afford  sets  were  able 
to  take  full  advantage  of  broadcast  information  and  enter- 
tainment. 

You  will  always  find  Sylvania,  exemplar  of  radio  tube 
quality,  on  the  side  of  standardization  for  the  mass  market. 

That  is  why  it  pays  to  sell  Sylvania. 


Quality  that  Serves  the  War  Shall  Serve  the  Peace 


RADIO  DIVISION 


EMPORIUM,  PENNSYLVANIA 


SYLVANIA 

ELECTRIC  PRODUCTS  INC. 

RADIO  TUBES,  CATHODE  RAY  TUBES,  ELECTRONIC  DEVICES,  FLUORESCENT 
LAMPS,   FIXTURES  AND   ACCESSORIES,   INCANDESCENT  LAMPS 


The  heart 
of  things! 

Surveyors  from  "Sur- 
veyville"  have  many  a 
slide-rule  formula  for 
making  stations  click,  but 
we  like  to  stick  to  the 
good  old  homespun  the- 
ory that  has  to  do  with 
gaining  the  confidence 
of  Mom,  Pop  and  the 
Kids.  We  accomplish 
that  "ace"  achievement 
by  talking  their  language 
and  seeing  the  show 
through  their  eyes. 

The  average  American 
family  is  the  thing  at 
WMMN!  That's  why  we're 
a  top  producer  for  ad- 
vertisers who  demand  ac- 
tion they  can  actually 
check  with  sales  figures. 
Get  a  line  on  this  sure- 
fire broadcasting  service, 
now! 

ASK  A  BLAIR  MAN 

—  Columbia  — 


FHIHMONT,  W.Vfl. 


BRUCE  B.  BREWER  &  Co.,  Kansas 
City,  Mo.,  has  been  elected  to  member- 
ship in  the  American  Assn.  of  Ad- 
vertising Agencies,  as  a  separate  agen- 
cy resulting  from  a  split  of  Ferry- 
Hanly  Co.  into  two  concerns.  Ferry- 
Hanly  Co.,  New  York,  and  Wallace- 
Ferry-Hanly  Co.,  Chicago,  continue 
in  membership. 

CAROLINE  HOOD,  associate  di- 
rector of  public  relations,  Rockefeller 
Center  Inc.,  has  been  elected  president 
of  Advertising  Women  of  New  York. 
Other  newly  elected  officers  are :  Eu- 
gene Stamler,  account  executive  of 
Biow  Co.,  vice-president :  Katharine 
Wellingbrook,  head  of  Wellingbrook 
Consumer  Relations,  corresponding 
secretary ;  Harriet  Raymond,  adver- 
tising director,  Celanese-Celluloid 
Corp.  of  America,  recording  secretary. 

HOWARD  WORDEN,  former  ac- 
count executive  of  Young  &  Rubicam, 
New  York,  has  joined  the  general  ac- 
count executive  staff  of  Foote,  Cone  & 
Belding,  New  York. 

HARRY  B.  CARPENTER,  former 
contact  executive  at  Young  &  Rubi- 
cam, New  York,  last  week  was  elected 
to  a  vice-presidency  of  the  agency. 
He  will  serve  as  contact  supervisor. 

E.  B.  BEDFORD,  on  leave  of  absence 
as  advertising  manager  of  Oneida 
Ltd.,  Oneida,  New,  York,  will  become 
associated  with  Geyer,  Cornell  & 
Newell,  New  York,  handling  special 
■marketing  and  media  assignments  be- 
ginning June  1.  Mr.  Bedford  will  re- 
join his  firm  when  the  company  re- 
converts from  war  work  to  production 
of  tableware. 

BERNARD  PAGENSTECHER,  for- 
mer executive  vice-president  of  Young 
&  Rubicam,  New  York,  has  joined 
the  executive  contact  staff  of  Arthur 
Kudner  Inc.,  New  York. 


R.  E.  PROCHNOW,  formerly  presi- 
dent of  Detail  Service  Co.,  Los  An- 
geles sales  organization,  has  joined 
Loekwood-Shackelford  Adv.,  as  ac- 
count executive  and  consultant  on 
merchandising. 

KENNETH  A.  PRICE,  formerly  in 
public  relations  department  of  Nor- 
throp Aircraft  Inc.,  Los  Angeles,  has 
joined  J.  Walter  Thompson  Co.,  Los 
Angeles,  as  account  executive.  Gordon 
Steedman,  copy  writer,  has  been  trans- 
ferred to  the  agency's  San  Francisco 
office.  Dawson  Funk  has  been  made 
Los  Angeles  production  manager  of 
the  agency,  having  been  transferred 
from  San  Francisco. 

HAROLD  D.  MENKEN,  president, 
Menken  Adv.,  New  York,  has  retired 
from  the  advertising  field.  Menken 
Adv.  will  operate  as  Douglas  D.  Si- 
mon Adv.,  under  the  direction  of  Mr. 
Simon,  formerly  a  vice-president. 

KARL  GRUENER,  formerly  pro- 
ducer of  The  Biow  Co.,  has  joined 
NBC  Hollywood  staff  in  a  similar 
capacity.  He  replaces  Robert  Seal, 
who  resigned  to  join  Ruthrauff  & 
Ryan,  Hollywood,  as  producer. 


Gigli  Opens  Agency 

C.  R.  GIGLI,  in  newspaper  adver- 
tising for  the  last  14  years,  has 
opened  an  advertising  agency 
at  551  Fifth  Aye.,  New  York.  Firm 
bears  the  tentative  name  Twen- 
tieth Century  Adv.  Co.,  but  this 
will  be  changed  shortly  to  avoid ." 
confusion  with  another  inactive 
agency  of  the  same  name  at  22  W. 
40th  St.  New  firm  has  started 
radio  for  Clean-0  Chemical  Co., 
New  York,  and  plans  radio  for 
two  other  accounts  in  June. 


Milk  is  a  heavy  contributor  to  the  BIGNESS  of 
Central  New  England  as  a  market  —  the  WTAG 
market.  Dairy  farms  place  Worcester  County  twelfth 
among  the  nation's  3000  counties  in  dollar  volume 
of  milk  and  milk  products  — a  nationally  important 
agricultural  income  to  add  to  Worcester's  huge  in- 
dustrial buying  power. 

Rural  and  industrial  Central  New  England  is  thor- 
oughly dominated  by  one  station,  WTAG,  and  from 
the  inside.  When  you  buy  time  in  a  BIG  market, 
buy  a  BIG  audience. 

PAUL    H.    RAYMER    CO.    National  Sales  Representatives 


X 


WORCESTER 


ASSOCIATED    WITH    THE    WORCESTER  TELEGRAM-GAZETTE 


United  Broadcasters  Add 
Five  Religious  Programs 

FIRST  UNITED  Broadcasters, 
Chicago,  has  added  a  group  of  re- 
ligious programs  to  its  account 
schedule.  A  regular  feature  on 
WOWO  Fort  Wayne,  Ind.,  for  sev- 
eral years,  the  one-hour  program, 
Ft.  Wayne  Gospel  Temple,  ex- 
panded on  May  7,  with  half-hour 
transcriptions  titled  Back  Home 
Hour,  featuring  the  Rev.  Ralph 
Neighbor,  Sundays,  on  KGLO  Ma- 
son City,  la.;  and  beginning  May 
15,  Back  Home  Hour,  half -hour 
transcriptions  over  KGER  Long 
Beach,  Cal.,  Fridays. 

Effective  May  8,  Lutheran  Gos- 
pel Hour,  a  quarter-hour  transcrip- 
tion featuring  the  Rev.  Allen  R. 
Bleger,  begins  on  KGLO  Mason 
City,  la.,  Mondays,  Wednesdays 
and  Fridays.  Dr.  0.  A.  Geiseman 
started  25-minute  transcribed 
broadcasts,  Your  Christian  Coun- 
sellor, Wednesdays,  over  WCFL 
Chicago,  beginning  April  26.  Since 
early  January,  a  group  of  Chi- 
cago Lutheran  business  men  have 
sponsored  the  half-hour  Lutheran 
Sunday  School  of  the  Air  on  WCFL 
Chicago.  Program  was  inspired  by 
recent  FBI  reports  of  the  number 
of  children  without  church  affilia- 
tions. All :  contracts  are  for  52 
weeks. 


Col.  Alderman  Returns 

COL.  ROYAL  M.  ALDERMAN, 
a  vice-president  of  McCann-Erick- 
son,  and  former  manager  of  the 
Cleveland  office,  is  returning  to  the 
agency's  New  York  office  in  June 
after  3%  years  of  military  leave, 
Col.  Alderman  will  work  in  the  new 
business  department.  Resigning  as 
president  of  the  Cleveland  Adver- 
tising Club  to  enter  the  Army  in 
the  fall  of  1940,  Col.  Alderman 
served  for  over  two  years  as  as- 
sistant executive  officer  in  the  War 
Department  bureau  of  public  re- 
lations. His  military  service  in- 
cludes 10  months  as  executive  of- 
ficer of  the  South  Pacific  general 
depot. 


Fear  to  Williams 

FRED  FEAR  &  Co.,  Brooklyn, 
season  spot  radio  advertiser  for 
Chick  Chick  &  Presto  Egg  Colors, 
has  appointed  Williams  Adv.,  New 
York,  as  agency  for  its  dyes,  ex- 
tracts and  clam  broths.  Media 
plans  are  under  discussion. 


//  you  buy  or  plan 
advertising  for 
Iowa,  you  need 

THE  1943 
IOWA  RADIO 
AUDIENCE  SURVEY 

gives  you  detailed  analysis  of  "lis- 
tening areas"  of  every  Iowa  station, 
programs  that  appeal  to  urban,  vil- 
lage, and  farm  families,  and  listening 
habits.  Illustrated  with  pictographs  for 
quick  and  easy  reading.  You  can  get 
a  copy  free  by  writing  to 

CENTRAL  BROADCASTING  CO. 
912  Walnut  St.,  Des  Moines,  Iowa 
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NEW  LETTER  CONTEST 

lor  SERVICEMEN! 

ELEVEN  1st  PRIZE  WINNERS  IN  5  MONTHS  IN  CONTEST  No.  11 

Yes  sir,  guys,  the  hundreds  of  letters  received  were  so  swell  that  double  first  prize  winners 
had  to  be  awarded  each  of  the  first  four  months  and  there  were  triple  first  prize  winners  the 
fifth  and  last  month  . . . 

SO- HERE  WE  GO  AGAIN! 

Get  in  on  this  NEW  letter  contest  — write  and  tell  us  your  first  hand  experiences  with  all  types 

of  Radio  Communications  equipment 
built  by  Hallicrafters  including  the 
famous  SCR-299! 

RULES  FOR 
THE  CONTEST 

Hallicrafters  will  give  $100.00  for 
the  best  letter  received  during  each 
of  the  five  months  of  April,  May, 
June,  July  and  August.  (Deadline: 
Received  by  midnight,  the  last  day 
of  each  month.) . . .  For  every  serious 
letter  received  Hallicrafters  will  send 
$1.00  so  even  if  you  do  not  win  a 
big  prize  your  time  will  not  be  in  vain. 
. .  .  Your  letter  will  become  the  prop- 
erty of  Hallicrafters  and  they  will 
have  the  right  to  reproduce  it  in  a 
Hallicrafters  advertisement.  Write  as 
many  letters  as  you  wish.  V-mail  let- 
ters will  do.  .  .  .  Military  regulations 
prohibit  the  publication  of  winners' 
names  and  photos  at  present .  .  . 
monthly  winners  will  be  notified  im- 
mediately upon  judging. 


BUY  A   WAR  BOND  TODAY! 

haiiicrdfters  radio 


THE  HALLICRAFTERS  CO.,  MANUFACTURERS  OF  RADIO  AND  ELECTRONIC  EQUIPMENT,  CHICAGO  16,   U.  S.  A. 


THE  Ku6.inQ.A6.  OF 

BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
tie — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 

WHO  Des  Moines 

Cargill  Inc.,  Minneapolis  (feeds),  3  sa 
weekly,  16  weeks,  thru  Olmsted  &  Foley, 
Minneapolis.  Kellogg  Co.,  Battle  Creek, 
Mich,  (corn  flakes),  5  ta  weekly,  26 
weeks,  thru  Kenyon  &  Eckhardt,  N.  Y. 

Children's  Bible  Hour,  Grand  Rapids, 
Mich.,  t  weekly,  thru  Assd.  Broadcasters 
Corp.,  Grand  Rapids,  Mich. 

Beau  Brummell  Ties,  Cincinnati,  t  weekly, 
13  weeks,  direct. 

Tobacco  By-Products  &  Chemical  Co., 
Louisville  (Black  Leaf  40),  ta  weekly, 
thru  Campbell-Sanford  Adv.  Co.,  Cleve- 
land. 

United  Drug  Co.,  Boston  (Rexall  lc  sale), 
4  t  weekly,  thru  Spot  Broadcasting, 
N.  Y. 

O'Cedar  Corp.,  Chicago   (Perma-Moth) ,  5 

sa  weekly,  13  weeks,  thru  Aubrey,  Moore 

&  Wallace,  Chicago. 
H.  J.  Heinz  Co.,  Pittsburgh  (mustard  &  57 

Sauce) ,  8  ta  weekly,  thru  Maxon  Inc., 

Detroit. 

Morton  Salt  Co.,  Chicago,  10  sa  weekly, 
Kenyon  &  Eckhardt,  N.  Y. 

Standard  Brands,  New  York,  (Stan-B),  6 
ta  weekly,  thru  Ted  Bates  Inc.,  N.  Y. 

Vick  Chemical  Co.,  New  York  (all  prod- 
ucts), 3  ne  weekly,  52  weeks,  thru 
Morse  International,  N.  Y. 

WOR  New  York 

Seeman  Bros.,  New  York  (Air  Wick),  so, 

52   weeks,   thru  William   H.  Weintraub 

&  Co.,  N.  Y. 
Radbill    Oil    Co,    Philadelphia  (Renuzit, 

sa  weekly,  52  weeks,  thru  Harry  Feigen- 

baum  Adv.,  N.  Y. 
General    Baking    Co.,    New    York  (Bond 

Bread),  sa,  52  weeks,  thru  BBDO,  N.  Y. 
Chr.    Hansen    Labs.,   New   York  (Junket 

Rennet  Powder,  Tablets),  so,  13  weeks, 

thru  Mitchell   Faust  Adv.,   Chicago.  • 
S.  Frieder  &  Sons  Co.,  Cincinnati  (Garcia 

Grande     and     Habanello     Cigars) ,  sp 

weekly,  26  weeks,  thru  Al  Paul  Lefton 

Co.,  N.  Y. 

KRGV  Weslaco,  Texas 

Morton  Salt  Co.,  Chicago,  6  so  weekly,  thru 

Kenyon  &  Eckhart,  N.  Y. 
Christian    Churches,    Lower    Rio  Grande 

Valley  of  Texas,   sp  weekly,   52  weeks, 

thru    Christian    Science    Committee  on 

Publications  for  Texas. 


KYW  Philadelphia 

Manhattan  Soap  Co.,  New  York  (Sweet- 
heart Soap),  3  ne  weekly,  52  weeks,  thru 
Franklin  Bruck,  N.  Y. 

United  Drug  Co.,  New  York  (Rexall  lc 
sale),  4  ta  weekly,  thru  Street  &  Finney, 
N.  Y. 

Curtis  Publishing  Co.,  Philadelphia  (Sat- 
urday Evening  Post),  2  ta  weekly,  26 
weeks,  thru  MacFarland-Aveyard  &  Co., 
Chicago. 

Nevins  Drug  Co.,  Philadelphia  (Mirac- 
Oil),  so  weekly,  13  weeks,  thru  Philip 
Klein,  Philadephia. 

Nevins  Drug  Co.,  Philadelphia  (Tangee 
Face  Powder),  so  weekly,  thru  Philip 
Klein,  Philadelphia. 

Philadelphia  Dairy  Products  Co.,  Philadel- 
phia (Dolly  Madison  Ice  Cream),  7  so 
weekly,  52  weeks,  thru  Scheck  Adv., 
Newark,  N.  J. 

Hy-Trous  Corp.,  Boston  (liquid  plant 
food),  so,  52  weeks,  thru  Broadcast  Adv., 
Boston. 

Hershey  Creamery  Co.,  Harrisburg,  Pa. 
(ice  cream),  10  so  daily,  26  weeks,  thru 
Bauer  &  Meyer,  N.  Y. 

Ex-Lax  Inc  ,  Brooklyn,  5  sa  weekly,  14 
weeks,  thru  Joseph  Katz,  N.  Y. 

Beech-Nut  Packing  Co.,  New  York  (chew- 
ing gum),  2  so  weekly,  13  weeks,  thru 
Newell-Emmett,  N.  Y. 

Lever  Bros.  Co.,  Cambridge,  Mass.  (Rinso), 
8  so,  4  ta  weekly,  thru  Ruthrauff  & 
Ryan,  N.  Y. 

Longine  Wittnauer  Watch  Co.,  New  York 
(watches),  t  weekly,  thru  Arthur 
Rosenberg,   N.  Y. 

Paramount  Pictures,  New  York,  2  ta  week- 
ly, 52  weeks,  thru  Buchanan  Adv.,  N.  Y. 

Richard  Hudnut  Inc.,  New  York  (toilet 
goods ) ,  5  so  weekly,  26  weeks,  thru 
Kenyon  &  Eckhardt,  N.  Y. 

E.  Fougera  &  Co.,  New  York  (Ramsdell 
Sulphur  Cream),  5  so  weekly,  39  weeks, 
thru   Street  &  Finney,   N.  Y. 

KFRC  San  Francisco 

American  Express  Co.,  New  York  (ex- 
press service) ,  5  so  weekly,  13  weeks, 
thru  The  Caples  Co.,  N.  Y. 

Breuner's,  Oakland,  Cal.  (home  furnish- 
ings), 2  so  weekly,  26  weeks,  thru  Emil 
Reinhardt  Adv.  Agency,  Oakland. 

Mother's  Cake  &  Cookie  Co.,  Oakland,  Cal., 

5  ne  weekly,  13  weeks,  thru  Emil  Rein- 
hardt Adv.  Agency,  Oakland. 

Langendorf  United  Bakeries,  San  Fran- 
cisco, 5  ta  weekly,  thru  Erwin,  Wasey 

6  Co.,  San  Francisco. 

San  Francisco  Brewing  Corp.,  Oakland, 
Cal.,  ta  weekly,  52  weeks,  thru  Emil 
Reinhardt  Adv.  Agency,  Oakland. 

Standard  Beverages  Inc.,  Oakland,  Cal.,  2  sa 
weekly,  8  weeks,  thru  Emil  Reinhardt 
Adv.  Agency,  Oakland. 

United  Artists  Theatre,  San  Francisco,  3 
ta  weekly,  thru  J.  H.  Diamond  &  Co., 
San  Francisco. 


KQW  San  Francisco 

Johnson  &  Johnson,  New  York  (Band- 
Aid),  3  t  weekly,  26  weeks,  thru  Young 
&  Rubicam,  N.  Y. 

Packard  Bell,  Los  Angeles  ( radios ) ,  2  so 
weekly,  26  weeks,  thru  Stebbins  Adv. 
Agency,  Los  Angeles. 

Scudder  Food  Products,  Los  Angeles,  2  so 
weekly,  26  weeks,  thru  Davis  &  Beaven, 
Los  Angeles. 

San  Francisco  Brewing  Corp, ,  San  Fran- 
cisco, 3  so  weekly,  52  weeks,  thru  Emil 
Reinhardt   Adv.    Agency,   Oakland.  Cal. 

Beech-Nut  Packing  Co.,  New  York  (Beech- 
Nut  gum),  so  weekly,  13  weeks,  thru 
Newell-Emmett  Co.,  N.  Y. 

National  Lead  Co.,  San  Francisco  (paint), 
9  sa  weekly,  26  weeks,  thru  Erwin,  Wa- 
sey &  Co.,  San  Francisco. 

Weinstein  Co.,  San  Francisco  (department 
store) ,  sp  weekly,  26  weeks,  direct. 

Ex-Lax  Inc.,  New  York,  5  to  weekly,  26 
weeks,  thru  the  Joseph  Katz  Co.,  N.  Y. 

Listerine  Co,  New  York  (tooth  powder), 

5  so  weekly,  26  weeks,  thru  Lambert  & 
Feasley,   N.  Y. 

Pillsbury  Flour  Mills,  Los  Angeles  (bake 
mix),  3  t  weekly,  26  weeks,  thru  McCann- 
Erickson,  Los  Angeles. 

Barbarsol  Co.,  New  York  (shave  products), 
3  t  weekly,  26  weeks,  thru  Erwin,  Wasey 

6  Co.,  N.  Y. 

KHJ  Hollywood 

B.  F.  Goodrich  Co.,  Los  Angeles  (employ- 
ment) ,  3  sp  weekly,  13  weeks,  thru 
BBDO,  Los  Angeles. 

Thrifty  Drug  Co.,  Los  Angeles,  65  so, 
thru  Hillman-Shane-Breyer,  Los  Angeles. 

Beneficial  Casua'ty  Co.,  Los  Angeles  (in- 
surance) ,  weekly  sp,  13  weeks,  thru 
Hillman-Shane-Breyer,    Los  Angeles. 

Dad's  Root  Beer  Co  ,  Chicago,  2  ta  weekly, 
52  weeks,  thru  Malcolm-Howard,  Chicago. 

Packard  Bell  Co.,  Los  Angeles  (radio 
equipment) ,  4  ta  weekly,  13  weeks,  thru 
Barton  A.  Stebbins  Adv.,  Los  Angeles. 

Budget  Finance  Co.,  Los  Angeles,  5  ne 
weekly,  13  weeks,  thru  Robert  F.  Dennis 
Inc.,  Los  Angeles. 

Ex-Lax  Inc.,  Brooklyn,  4  to  weekly,  13 
weeks,  thru  Joseph  Katz  Co.,  Baltimore. 

WMAQ  Chicago 

Fougera  &  Co.,  New  York  (Don  Juan  lip- 
stick), 2  so  weekly,  35  weeks,  thru  J. 
M.  Korn  &  Co.,  N.  Y. 

Kellogg  Co.,  Battle  Creek,  Mich.  (40% 
Bran  Flakes),  5  so  weekly,  26  weeks, 
thru  Kenyon  &  Eckhardt,  N.  Y. 

Grove  Labs.,  St.  Louis  (B-Complex  vita- 
mins), 6  ne  weekly,  52  weeks,  thru 
Russel  M.  Seeds,  Chicago. 

WBBM  Chicago 

Henry  C.  Lytton  &  Sons,  Chicago,  so,  52 
weeks,  thru    Ruthrauff  &  Ryan,  Chicago. 

Colgate-Palmolive-Peet  Co.,  Jersey  City, 
N.  J.  (Colgate  Dental  Cream),  10  ta 
weekly,,  39  weeks,  thru  Ted  Bates  Inc., 
N.  Y. 


Allen  T.  Preyer  Elected 
Head  of  N.  Y.  Ad  Club 

ALLEN  T.  PREYER,  executive 
vice-president  of  the  Vick  Chemi- 
cal Co.,  New  York,  on  May  9  was 
elected  president  of  the  Adver- 
tising Club  of  New  York.  Other 
officers  are:  Vice-presidents:  Clar- 
ence L.  Law,  vice-president,  Con- 
solidated Edison  Co.;  Lee  J.  East- 
man, president,  East  Coast  Avi- 
ation Co.;  Stanley  Resor,  presi- 
dent, J.  Walter  Thompson  Co.; 
treasurer,  James  A.  Brewer,  presi- 
dent, Brewer-Cantelimo  Co. 

Directors:  John  A.  Zellers,  vice- 
president,  Remington  Rand;  H.  J. 
Kenner,  general  manager,  Better 
Business  Bureau  of  N.  Y. ;  Andrew 
J.  Haire,  president,  Haire  Publishing 
Co. ;  G.  Lynn  Sumner,  president,  G. 
Lynn  Sumner  Co. ;  Quiney  P.  Emery, 
vice-president,  Stevens-Nelson  Paper 
Co.  Directors  continuing  in  office  are 
Eugene  S.  Thomas,  sales  manager, 
Bamberger  Broadcasting  Service ; 
Wilbur  F.  Howell,  secretary,  Robert 
Gair  Co. ;  Herbert  L.  Stephen,  news 
editor,  Printers'  Ink  Pub.  Co.  ;  Charles 
C.  Green,  managing  director,  Adver- 
tising Club  of  New  York ;  Daniel  S. 
Tuthill,  vice-president,  National  Con- 
cert &  Artists  Corp. ;  James  Wright 
Brown  Jr.,  Editor  &  Publisher;  Fred- 
eric R.  Gamble,  president,  American 
Assn.  of  Advertising  Agencies. 


UP  Elevates  Bradford 

A.  L.  BRADFORD  has  been  ap- 
pointed director  of  foreign  ser- 
vices of  the  United  Press,  charged 
with  expanding  UP's  overseas  ser- 
vice in  collaboration  with  Joseph 
L.  Jones,  vice-president  and  head 
of  the  foreign  department.  Mr. 
Bradford  will  be  headquartered  in 
New  York,  where  he  has  been  sta- 
tioned since  1941,  after  12  years 
in  South  America  for  the  wire  ser- 
vice. His  foreign  service  includes 
five  years  as  UP  director  for 
France. 


KENT  IS  PROMOTED 
TO  LT.  COLONELCY 

HAROLD  W.  KENT,  War  Dept. 
liaison  with  the  U.  S.  office  of  Edu- 
cation, and  executive  officer  of  the 
Special  Training  Branch,  Head- 
quarters, Army  Service  Forces,  has 
been  promoted  from  Major  to  Lt. 
Colonel,  it  was  disclosed  last  week. 

As  executive  officer  of  the  Spe- 
cial Training  Branch,  ASF,  Col. 
Kent  coordinates  pre-induction 
training,  WAC  training  and  spe- 
cial instruction  for  illiterates.  As 
education  liaison  officer,  he  works 
closely  with  the  Office  of  Education 
in  special  courses  for  Army  per- 
sonnel. 

A  veteran  of  World  War  I  and 
a  reserve  officer  Col.  Kent  for  sev- 
eral years  was  director  of  radio, 
Chicago  Public  Schools,  until  called 
to  active  duty  as  a  captain,  infan- 
try, in  early  1941.  He  was  first  as- 
signed to  the  Radio  Branch,  Army 
Bureau  of  Public  Relations,  as 
education  director.  In  late  1942  he 
was  transferred  to  the  Bureau's 
Review  Branch,  after  attaining  his 
majority,  and  served  there  until 
his  appointment  as  education  liai- 
son officer  a  year  ago. 

Col.  Kent  was  one  of  the  found- 
ers and  first  president  of  the  Assn. 
for  Education  by  Radio  and  is  re- 
tiring this  year  after  serving  three 
terms. 
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WILMINGTON 
D  E  LAWA  R  E 


SEARS,  ROEBUCK  &  Co.,  Chicago 
(mail  order  house),  on  May  15  will 
begin  sponsorship  of  Everett  Mitch- 
ell's Town  &  Farm  program,  Monday 
through  Saturday,  7  :15-7  :45  a.m.,  on 
WMAQ  Chicago.  Heard  on  WMAQ 
and  NBC  since  1930,  Mr.  Mitchell 
was  named  director  of  agriculture 
for  the  NBC  Central  Division  in  1943. 
Soil  and  crop  culture,  victory  gardens, 
scientific  livestock  raising  and  food 
rationing,  reports  from  OPA,  WPB 
and  the  Dept.  of  Agriculture,  are  fea- 
tures of  the  format.  Contract  is  for 
52  weeks.  Agency  is  Roche,  Williams 
&  Cunnyngham,  Chicago. 

WALGREEN  Co.,  Chicago  (drug 
products),  on  May  8  renewed  its  five- 
minute  news  program  Monday  through 
Saturday,  on  WMAQ  Chicago.  Con- 
tract is  for  52  weeks.  Agency  is 
Schwimmer  &  Scott,  Chicago. 

PETROL  Corp.,  Philadelphia,  effec- 
tive May  14  began  sponsorship  of 
Letter  to  a  Soldier  on  KIW  Phila- 
delphia for  13  weeks.  Agency  is  Seber- 
hagen  Inc.,  Philadelphia. 

BOWSER  Inc.,  Fort  Wayne,  has  ap- 
pointed Gardner  Adv.,  St.  Louis,  to 
handle  its  Mobile  Refrigeration  Divi- 
sion advertising. 

TASTEE  BEVERAGE  Co.,  Los  An- 
geles (Kleer  'n'  Kleen,  an  air  fresh- 
ener), new  to  radio  on  May  12  started 
for  13  weeks  using  weekly  spot  an- 
nouncements on  KECA  with  four  per 
week  on  KFWB.  Agency  is  Pacific 
Adv.  Service,  Los  Angeles. 

ME AT-T-FRE SH  Pet  Food  Co.,  Los 
Angeles  (dog  food),  new  to  radio  on 
May  29  starts  sponsoring  a  five- 
weekly  quarter-hour  program  It's  a 
Dog's  Life  on  KMPC  Hollywood. 
Contract  is  for  52  weeks.  David  Dans 
Agency,  Los  Angeles,  has  the  account. 

GASSMAN  BROS.  Co.,  Chicago 
(wearing  apparel),  on  May  7  began 
sponsorship  of  Bob  Hurleigh  and  the 
News,  a  quarter-hour,  Sunday  morn- 
ing news  program,  on  WBBM  Chi- 
cago. Contract  is  for  52  weeks.  Agency 
is  Newby,  Perron  &  Flitcraft,  Chicago. 

AMERICAN  EXPRESS  Co.,  through 
Caples  Co.  of  New  York,  has  renewed 
its  schedule  on  KROW  Oakland,  for 
13  additional  weeks  to  promote  money 
order  service. 

CLAREMONT  HOTEL,  Berkeley, 
Cal.,  has  bought  a  schedule  of  spot 
announcements  on  KROW  Oakland, 
Cal.,  to  publicize  engagement  of  Russ 
Morgan,  name  band.  Account  placed 
through  Don  Sears  Agency,  Oakland. 


SALERNO  -  MEGOWEN  BISCUIT 
Co.,  Chicago,  on  May  1  began  spon- 
sorship of  Fulton  Lewis  jr.  on  WGN 
Chicago,  Monday,  Tuesday,  Thursday 
and  Friday.  Length  of  contract  not 
announced.  Agency  is  Schwimmer  & 
Scott,  Chicago. 

RAULAND  Corp.,  Chicago  (electrical 
devices),  on  May  2  began  sponsorship 
of  a  quarter-hour  program,  Monday 
through  Friday  on  WGN  Chicago, 
featuring  Two  Ton  Baker's  songs  and 
piano  numbers.  Contract  for  26  weeks 
was  placed  through  Lieber  Adv.  Co., 
Chicago. 

GROVE  LABS,  St.  Louis  (B-Com- 
plex  vitamins),  on  May  8  began  spon- 
sorship of  a  new  six-weekly  quarter- 
hour  series  of  news  programs,  for  a 
total  by  the  company  of  13  news 
periods  weekly,  on  WMAQ  Chicago. 
Contract  is  for  13  weeks.  Agency  is 
Russel  M.  Seeds  Co.,  Chicago. 


Field  Tries  Video 

MARSHALL  FIELD  &  Co.,  Chi- 
cago department  store,  on  May 
5  sponsored  a  test  television  pro- 
gram, claimed  to  be  the  first  in 
tine  Midwest.  Don  McNeill  was 
m.c.  of  the  variety  program,  broad- 
cast from  8-8:30  p.m.  (CWT)  on 
W9XBK  Chicago.  The  video  show 
featured  a  fashion  review  and  a 
talk  by  L.  B.  Sizer,  Marshall  Field 
executive.  Agency  is  Ruthrauff  & 
Ryan,  Chicago. 


Jewel  Tea  Sponsors 

JEWEL  TEA  Co.,  Chicago,  on  May 
1  began  sponsorship  of  a  quarter-hour 
news  program  featuring  Paul  Gibson, 
Mondays,  Wednesdays  and  Fridays  on 
WBBM  Chicago.  Contract  is  for  52 
weeks.  Agency  is  Goodkind,  Joice  & 
Morgan  Adv.,  Chicago. 


GIVE  A  LOOK! 

Place  your  sights  on  that  part  of  California 
and  the  West  covered  by  the  See£We< 
It  ranks  in  population  with  Los  Angeles,  and 
exceeds  San  Francisco  in  Retail  Sales.  It  covers 
41  primary  counties,  has  a  population  of 
1,561,254  and  has  retail  sales  of  *2%  billion. 


'Ration  Book  No.  4 
'Bureau  of  Census  1943 


WHAT  /S 

lAc'Bedute 

Not  a  regional  network 
but  a  group  of long- 
establisded  key  stations, 
each  the  favorite  in  its 
community . . .  combined* 
on  a  new  basis  for  Na- 
tional spot  business. 
'See  McCIatchy  Weetou  rate  list- 
ing first  under  California  in 
Standard  Rate  and  Data. 


1 

lager  ■ 


Represented  Nationally  by  HEADLEY-REED  CO. 


Robert  A. 
STREET 
National 
Sales  Manager  1 

Paul  H. 
RAYMER  CO. 
National 
Representative 


McCIatchy 
Broadcasting 
Company 

Sacramento,  California 


NBC 
Basic  Network 
Station 


KOH 

SACRAKKNTO  -  KFBK 
STOCKTON -Km 
FRESMO  •  KMJ 

BAKiRSFIiLD  -  KERN 


\ 


5000 

UIRTTS 
DRV  &  niGHI 

Sales  Representative 

PAUL  H.  RAYMER 
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21  years  of  continuous 
leadership.  Programs, 
public  service,  alertness 
.  .  .  and  of  course  .  .  . 
advertiser's  preference. 

*.  


PRESENT 

All  surveys  agree  WRC 
leads  morning,  after- 
noon and  night. 


Washington  will  have 
the  first  NBC  television 
station  to  be  constructed 
after  the  war. 
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BEAU  BRUMMEL  Co.,  Cincinnati 
(ties),  has  expanded  its  radio  cov- 
erage to  include  WMAQ  Chicago, 
KYW  Philadelphia  and  WJZ  New 
York.  Quarter-hour  weekly  tran- 
scribed Musical  Showcase  has  been 
started  for  13  weeks  on  WMAQ  and 
KYW.  Quarter-hour  recorded  program 
with  Kay  Lorrain  as  m.c.  has  been 
placed  direct  on  WJZ.  Chicago  con- 
tract was  placed  through  Ralph  H. 
Jones  Co.  Cincinnati,  and  the  Phil- 
adelphia contract  through  Key  Adv., 
Cincinnati. 

FIRST  INDUSTRIAL  BANK  of 
Denver  is  sponsoring  News  of  the 
World  6  times  weekly  on  KLZ  Den- 
ver. 

CONCORDIA  CREAMERY  of  Con- 
cordia, Kan.,  has  begun  sponsorship  of 
Home  Service  Hour,  transcribed  music 
and  news,  7  :30-8  a.m.,  six  weekly,  on 
KSAL  Salina,  Kan. 

ANDERSON  BROTHERS,  Salina, 
Kan.  (food  wholesaler),  has  started 
sponsoring  Enna  Lou  Bireline  with 
Anderson  Brothers  Food  Report,  five 
minutes  daily,  on  KSAL  Salina. 

ITALIAN  COOK  Oil  Corp.,  Brooklyn 
(formerly  Agash  Refining  Corp.) 
which  promotes  its  edible  oils  on  WOV 
New  York  through  Italian  language 
programs,  is  planning  to  enter  the 
English-speaking  market,  and  is  con- 
sidering radio  among  other  media. 
Agency  now  handling  the  account  is 
Lawrence  Fertig  &  Co.,  New  York. 

PERSONAL  FINANCE  Co.,  Chi- 
cago, is  now  promoting  its  loan  serv- 
ices on  some  50  stations  via  electrical 
transcriptions.  Station  schedule  varies 
constantly.  Latest  contract  with  WOV 
New  York,  effective  April  10,  called 
for  a  series  of  78  transcriptions  at 
the  rate  of  18  a  week.  Agency  is  Al 
Paul  Lefton  Co.,  New  York. 

W.  F.  STRAUB  &  Co.,  Chicago,  has 
appointed  S.  Duane  Lyon  Inc.,  New 
York,  to  handle  advertising  for  a  new 
product,  Lake  Shore  Mellow  Honey 
Prune  Juice.  Promotion  on  Dr.  Eddy's 
Food  and  Home  Forum  on  WOR  New 
York  starts  this  week,  with  no  fur- 
ther radio  plans  at  present.  Mitchell- 
Faust  Adv.,  Chicago,  handles  Lake 
Shore  Honey  account. 

CLARENCE  ODENCE  &  Co.,  Bos- 
ton, has  appointed  Hirshon-Garfield, 
Boston,  to  handle  advertising  for 
Flamingo  cigarettes.  Newspapers  and 
radio  will  be  used. 

CALCO  Chemical  Division,  Ameri- 
can Cyanamid  Co.,  New  York  (dyes), 
has  appointed  Hazard  Adv.,  New 
York,  effective  July  1  to  handle  its 
account.  No  radio  is  contemplated  at 
present. " 

FRANCO  AMERICAN  Hygienic 
Co.,  Chicago,  has  appointed  Benson 
&  Dall  Adv.,  Chicago,  to  handle  radio 
and  newspaper  advertising  for  Nellie 
Blythe  cosmetics,  effective  May  6. 

S.  FRIEDER  &  SONS  Co..  Philadel- 
phia (Habanello  and  Garcia  Grande 
cigars),  has  appointed  Al  Paul  Lefton 
Co.,  Philadelphia,  to  handle  its  adver- 
tising. Account  will  use  radio  and 
newspapers.  One  radio  show  will  fea- 
ture Stan  Lomax,  sportscaster,  6  :45-7 
p.m.  on  WOR  New  York,  Sundays. 

BENJAMIN  FRANKLIN  Hotel, 
Philadelphia,  on  May  15  begins  spon- 
sorship of  Breakfast  at  Benjamin 
Franklin  on  WIP  Philadelphia.  Origi- 
nating from  the  hotel,  prizes  compris- 
ing flowers  and  theatre  tickets  are  to 
be  awarded  those  breakfasting  at  the 
hotel  during  the  broadcast,  scheduled 
Monday,  Wednesday  and  Friday 
mornings,  9-9:30  a.m.  Placed  direct, 
program  will  continue  indefinitely. 

SEALY  MATTRESS  Co.,  Chicago, 
on  May  1  began  sponsorship  of  a 
heavy  schedule  of  spot  announcements 
in  the  following  markets  :  Cincinnati, 
Milwaukee,  Memphis  and  Richmond. 
Length  of  contract  not  announced. 
Agency  is  Schwimmer  &  Scott, 
Chicago. 


SAMPLING  SIXTH  STRIP  of  ba- 
con are  Clarence  Lund  (1),  as- 
sistant advertising  manager  of 
Swift  &  Co.,  (ham  &  bacon  di- 
vision) Chicago,  and  E.  R.  Bor- 
rofF,  vice-president  of  Blue  central 
division,  to  symbolize  Swift's  pur- 
chase of  the  sixth  day  (Monday) 
of  the  Blue  Network's  Breakfast 
Club  8:30-8:45  a.m.  Swift  has 
sponsored  the  other  five  strips  for 
more  than  3%  years. 


ESTABLISSEMENTS  R  I  G  A  U  D 
Inc.,  New  York  (perfume),  has  placed 
its  advertising  account  with  J.  M. 
Korn  &  Co.,  Philadelphia. 
DODGE  CORNER,  Los  Angeles 
(used  car  dealer),  currently  is  spon- 
soring six-weekly  quarter-hour  pro- 
grams of  record  music  Jive  at  Five  on 
KGFJ  Los  Angeles.  Contract  is  for 
13  weeks.  Allied  Adv.  Agencies,  Los 
Angeles,  has  the  account. 
MADEMOISELLE  of  Beverly  Hills, 
Los  Angeles  (chain  dress  shops),  new 
to  radio,  in  a  two-week  test  campaign 
starting  in  mid-May  will  use  a  total 
of  60  spot  announcements  on  KIEV 
KRKD.  Agency  is  The  Mayers  Co., 
Los  Angeles. 


JOHNSON  &  JOHNSON,  New 
Brunswick,  N.  J.,  has  appointed  N. 
W.  Ayer  &  Son,  New  York,  to  handle 
advertising  for  its  medicated  plaster 
division.  No  radio  contemplated  at 
present. 

OXFORD  Products  Co.,  Cleveland, 
has  appointed  Weiss  &  Geller,  Chi- 
cago, to  handle  its  advertising  account. 
Plans  for  radio  are  said  to  be  con- 
sidered. 

GENERAL  FOODS  Corp.,  New 
York,  is  expected  to  promote  Post 
Toasties  in  Newfoundland  via  two 
transcribed  series — Smilin'  Ed  McGon- 
nell,  and  Miss  Trent's  Children  on 
VONF.  Young  &  Rubicam,  New  York, 
handles  G-F  foreign  advertising. 

DEPARTMENT  STORES  are  show- 
ing an  interest  in  Let's  Learn  Spanish, 
transcribed  series  produced  by  the 
radio  programs  department  of  Time 
magazine.  Seventh  store  to  sjgn  for 
the  series  is  Richards  Department 
Store,  Miami,  which  started  the  pro- 
gram on  WKAT  Miami  on  a  thrice- 
weekly  quarter-hour  basis  May  1.  Six 
other  sponsors  in  this  category  are 
Kaufman  Straus  Co.,  Louisville;  Lit 
Bros.,  Philadelphia ;  Loveman,  Jo- 
seph &  Loeb,  Birmingham,  Ala. ;  B. 
Lowenstein  &  Co.,  Memphis,  Tenn. ; 
Alms  &  Doepke,  Cincinnati,  and 
Maison  Blanche,  New  Orleans. 

SKINNER  MFG.  Co.  of  Omaha  on 
May  9  began  sponsorship  of  Boake 
Carter,  news  analyst,  on  WOR  New 
York  for  raisin  bread.  Contract  for 
the  twice-weekly  program  is  for  52 
weeks.  Agency  handling  the  account 
is  Bruce  B.  Brewer  &  Co.,  Kansas 
City. 

KENU  PRODUCTS  Co.,  Los  Angeles 
(Kenu  cleanser),  following  recent  ex- 
pansion of  its  spot  announcement 
schedule  to  include  Arizona  markets, 
on  May  10  added  KGO  KPO  to  sta- 
tion list.  Contract,  covering  five- 
weekly  one-minute  announcements  is 
for  5  weeks.  Little  &  Co.,  Los  Angeles, 
has  the  account. 


LA  CROSSE 


IOWA 


\  WKBH  ^ 

"  / 

\  WISCONSIN 


La  Crosse,  Wise. 


REPRESENTED  BY 


HOWARD  H.WILSON  CD. 


NEWS 


Builds  This  Huge  Tri-State 
Audience 

The  station  that  peop!e  depend  on  for  news  is  always  the  besf-iistened-to 
in  any  area.  It's  the  one  that  produces  consistent  RESULTS  for  other 
programs.  Look  at  these  news  ratings. 


Time 

Hating 

Share  of  Audience 

8:00  -  8:1?  A.M. 

24. 9% 

94.2$ 

12:15  -12:30  P.K. 

47.2 

91.4 

6:30  -  6:4-5  P.K. 

32.9 

.82.8 

10 ^00  -10:15  P.M. . 

31.0 

85.3 

C.  E.  Hooper— Feb.,  19U 

Day  and  night,  WKBH  delivers  the  PEAK  audience  in  this  area  of 
149,660  radio  homes. 
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HELP  HIM  GET  THAT 


LONG  DISTANCE  CALL 


THROUGH  TONIGHT 


You  can  do  it  by  not  using  Long  Distance  between  7  and  10  P.  M. 
Those  are  the  night-time  hours  when  many  service  men  are  off 
duty  and  it's  their  best  chance  to  call  the  folks  at  home. 


BELL     TELEPHONE     SYSTEM  I 


'V s,,R,N6 

I 


But  we  mean  SALES  .  . . 


that  bloom  from  your 


schedule  on  this  BLUE 


Network  station  any 


season  in  the  year! 


HAROLD  I.  REINGOLD,  advertis- 
ing and  sales  promotion  manager  of 
Schenley  Distillers  Corp.,  New  York, 
has  been  appointed  assistant  director 
of  advertising,  sales  promotion  and 
merchandising  of  the  organization. 

ANGELTJS  PICTURES,  Hollywood, 
has  retained  Buchanan  &  Co.,  New 
York,  to  handle  advertising  for  the 
film,  "Summer  Storm".  Picture  ad- 
vertising appropriation  has  been  in- 
creased from  $130,000  to  $160,000 
with  radio  slated  to  get  special  play. 
Sumer  W.  Singer,  agency  account  ex- 
ecutive, accompanied  by  Roy  Winkler, 
art  director,  is  scheduled  to  arrive  in 
Hollywood  May  15  to  outline  the  ex- 
ploitation campaign  with  Seymour 
Nebenzahl,  head  of  the  film  produc- 
tion unit. 

DESERT  GRAPE  FRUIT  Industry 
Committee,  Phoenix,  newly  formed  co- 
operative consisting  of  Arizona  and 
California  growers,  has  appointed  J. 
Walter  Thompson  Co.,  Los  Angeles, 
to  handle  its  advertising. 

SANFORD  CAFETERIA,  Los  An- 
geles, on  May  1  started  sponsoring 
twice-weekly  participation  in  Man  on 
the  Street  program  on  KFAC  Los 
Angeles.  Contract  is  for  9  weeks. 
Agency  is  Brisacher,  Van  Norden  & 
Staff,  Los  Angeles. 

WILSHIRE  RECORD  SHOP,  Los 
Angeles  (records),  on  May  1  started 
sponsoring  a  thrice-weekly  quarter- 
hour  period  of  transcribed  music  on 
KGFJ  Los  Angeles.  Program  is  com- 
piled from  listeners'  suggestions 
placed  in  the  record  shop  request  box. 
Contract  is  for  13  weeks,  placed  direct. 

J.  B.  WILLIAMS  Co.  (Canada), 
Montreal  (shave  cream),  has  added  6 
stations  to  bring  total  to  15  Canadian 
stations  now  carrying  the  spot  an- 
nouncement campaign.  Account  was 
placed  by  J.  Walter  Thompson  Co., 
Montreal. 

RAMSAY  &  SON  Co.,  Montreal 
(paints),  has  started  spot  announce- 
ments on  several  Canadian  stations 
and  a  network  show  on  a  French- 
language  network.  Account  was  placed 
by  A.  McKim  Ltd.,  Montreal. 

CANADIAN  GOVERNMENT,  Dept. 
of  War  Services,  Ottawa  (paper  sal- 
vage), on  May  8  started  thrice-weekly 
live  spot  campaign  for  the  month  of 
May  on  all  Canadian  stations.  Ac- 
count was  placed  by  J.  J.  Gibbons 
Ltd.,  Toronto. 

BRANDRAM-HENDERSON,  Mon- 
treal (paint),  has  started  announce- 
ments on  a  number  of  Canadian  sta- 
tions. Account  was  placed  by  Harold 
F.  Stanfield  Ltd.,  Montreal. 

REPUBLIC  PICTURES  has  started 
a  series  of  transcribed  announcements 
on  KROW  Oakland  to  publicize  late 
movie  releases.  Account  was  placed 
through  Donahue  &  Coe,  New  York. 

LIVE  FOOD  PRODUCTS  Co.,  Bur- 
bank,  Cal.  (health  foods),  has  ap- 
pointed The  Mayers  Co.,  Los  Angeles, 
to  handle  its  advertising. 


WTCN 

■      •       •      ft  1280  ON/YOUR  DIAL 


MINNEAPOLIS  ■  ST.  PAUL,  MINNESOTA 

FREE  AND  PETERS 
Haliona  Pepreieniaiivei 


Purina  Revises  4T.  Mix' 

RALSTON  PURINA  Co.,  St. 
Louis,  is  reviving  its  Tom  Mix 
program  for  children,  starting 
June  5,  when  the  cowboy  show  will 
be  heard  on  the  full  Mutual  net- 
work Wednesday  and  Friday  5:30- 
5:45  p.m.  for  Ralston  cereals. 
Starting  Sept.  4,  program  will  be 
heard  five  times  weekly.  Ralston 
sponsored  Tom  Mix  on  NBC-Blue, 
and  later  the  Blue  off  and  on  for 
some  eight  years,  discontinuing  the 
program  in  1942.  Mutual's 
World's  Front  Page,  presented  in 
cooperation  with  the  Christian  Sci- 
ence Monitor  at  5:30  p.m.,  will  be 
rescheduled  at  another  time. 
Agency  is  Gardner  Adv.,  St.  Louis, 
which  also  handles  Purina  Mills' 
Grand  Ole  'Opry  on  NBC. 


OWI  PACKET,  WEEK  June  5 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  June  5.  All  stations  announcements  are  50  seconds  and 
available  for  sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing 
of  these  important  war  messages.  Each  X  stands  for  three  announcements  per  day  or 
21  per  week. 


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 
NET-  Croup  Group 

WORK  KW  OI 

PLAN         Aff.  Ind.        Aff.  Ind. 


NAT.  SPOT 

PLAN 
Live  Trans. 


Hold  Prices  Down   X 

Ceiling  Price  Lists     X 

Play   Square  with    Gasoline  X 

Careless  Talk   __ 

Food  Waste   X 

Rubber  Conservation   X   


See  OWI  Schedule  of  War  Messages  111  for  names  and  time  of  programs  carrying  war 
messages  under   National  Spot  and  Network  Allocation  Plans. 

Conservation  Theme  Stressed  in  War 
Message  Allocations  on  OWI  Packet 


CONSERVATION  subjects  hold 
the  spotlight  in  the  war  message 
allocations  scheduled  for  the  week 
beginning  June  5  by  the  OWI  Do- 
mestic Radio  Bureau,  with  cam- 
paigns on  rationing  and  price  ceil- 
ings given  secondary  importance. 

Attention  is  focused  during  the 
week  on  Food  Waste,  assigned  to 
Station  Announcement  and  live 
and  transcribed  National  Spot 
Allocation  plans.  Radio  is  asked  to 
help  cut  down  the  immense  food 
waste  which  is  defeating  part  of 
the  tremendous  effort  of  the  Amer- 
ican farmer  to  set  food  production 
records. 

Scheduled  for  Network  Alloca- 
tion is  Rubber  Conservation,  calling 
for  continued  adherence  to  conser- 
vation measures  until  synthetic 
production  is  sufficient  to  meet  ci- 
vilian requirements.  Messages  will 
inform  listeners  that  military  de- 
mands for  tires  and  other  rubber 
products,  plus  manpower  short- 
ages, make  it  impossible  to  meet 
normal  civilian  needs,  much  less 
the  huge  backlog  which  has  ac- 
cumulated over  the  past  two  years. 

Play  Square  With  Gasoline, 
urging  compliance  with  rationing 
rules  and  car  sharing,  also  asks 
motorists  to  conserve  fuel  by  using 
only  what  is  needed  for  absolutely 
essential  driving. 


Hold  Prices  Down  emphasizes 
the  importance  of  wise  spending  in 
fighting  the  threat  of  runaway 
prices.  It  is  a  money  conservation 
campaign,  urging  listeners  to  in- 
vest in  War  Bonds  and  other  anti- 
inflationary  savings  rather  than 
spending  for  things  which  are  not 
needed. 

Ceiling  Price  Lists,  assigned  to 
Station  Announcement  Allocation, 
asks  consumers  to  insist  on  paying 
ceiling  prices  only — to  ask  their 
dealers  when  in  doubt  and  to  obtain 
copies  of  price  lists  from  local 
ration  boards.  The  messages  are 
part  of  the  overall  Home  Front 
Pledge  campaign. 

Careless  Talk  messages  caution 
against  conversations  involving 
war  information,  particularly  now 
with  so  many  thousands  of  soldiers 
home  on  furlough  from  overseas. 
Transcribed  messages  on  the  sub- 
ject are  scheduled  to  independent 
stations  of  the  KW  and  OI  groups. 

Stations  may  find  sponsors  for 
Ceiling  Price  messages  among 
supermarkets,  department  stores 
and  other  large  merchantile  estab- 
lishments. Food  dealers  of  all  kinds 
are  prospects  for  Food  Waste  an- 
nouncements. Institutional  adver- 
tisers are  regarded  as  most  likely 
sponsors  for  Careless  Talk  spots. 


towers  OVER  AKRON 

•I 


5000  WATTS  •  DAY  &  NIGHT 


WEED  &  CO.,  Nolional  Representor 
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Two  Great  Leaders  Introduce 

Two  Great  Songs! 


TOMMY  DORSEY 

"When  You  Put  on  That 
Old  Blue  Suit  Again" 

Words  and  Music  by  Robert  Sour, 
Floria  West  and  Gordon  Andrews. 

Introduced  by  Tommy  Dorsey 

"COCA-COLA"-Monday  Nights,  9:30  P.  M., 
and  Panther  Room,  Sherman  Hotel,  Chicago 


GUY  LOMBARDO 


"Kentucky 

Words  and  Music  by  Henry  Prichard 

Introduced  by  Guy  Lombardo  on  the 
CHELSEA  Cigarettes,  EDGEWORTH  Tobacco 
Show  10:00  P.  M.  Saturday — Blue  Network 


Blue  Suit:  Savoy  142,  Lang- Worth 
Kentucky:  Savoy  142,  Lang-Worth,  Standard 


BROADCAST  MUSIC,  Inc. 


NEW  YORK 


CHICAGO 


HOLLYWOOD 
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/x  ACTIVE 
SALT  LAKE 
MARKET 


News  Sponsors  Top  Net  Summer  Rush 


National  Representative 
JOHN  BLAIR  &  CO. 
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Sinclair,    Holland  Sign 
As  Invasion  Nears; 
Others  Expand 

PRIOR  TO  the  invasion,  at  least 
two  advertisers  are  starting  net- 
work news  programs  (Sinclair 
Oil  Refining  Co.,  MBS,  Holland 
Furnace  Co.,  NBC),  another  is 
shifting  from  straight  entertain- 
ment to  news  (Welch  Grape  Juice 
Time  Views  the  News,  Blue),  a 
fourth,  J.  B.  Williams  Co.,  is  more 
than  doubling  the  CBS  network 
for  William  Shirer,  and  several 
others  including  Time  Inc.,  for 
March  of  Time,  NBC,  appear  to 
be  holding  up  decisions  on  summer 
vacation  plans  pending  develop- 
ments overseas. 

Indicating  that  1944  summer  ra- 
dio rates  high  with  network  ad- 
vertisers, at  least  three  sponsors 
will  break  long-term  precedents 
by  continuing  on  through  the  sum- 
mer— Sherwin-Williams  Paint  Co. 
with  World  of  Music,  successor  to 
Metropolitan  Auditions,  Blue,  Cam- 
apana  Sales  Co.,  with  First  Night- 
er,  MBS,  and  Procter  &  Gamble, 
carrying  Abie's  Irish  Rose  on 
through  with  a  reduced  NBC  net- 
work of  50  instead  of  124  stations. 

New  Programs 

Another  outstanding  factor  in 
this  year's  summer  network  out- 
look is  the  roster  of  new  programs 
at  a  time  when  most  net  advertis- 
ers are  usually  drawing  in  their 
horns,  and  conserving  forces  for 
the  winter.  The  Blue  for  example 
reports  eight  new  clients  and  a 
total  of  47  summer  advertisers,  as 
against  39  in  1942  and  20  in  1941. 

Some  13  or  14  sponsors  have  just 
started  or  are  starting  new  or  ex- 
panded programs  on  the  four  net- 
works, according  to  recent  issues 
of  Broadcasting,  and  with  one  ex- 
ception, all  are  out  to  sell  prod- 
ucts, including  drugs,  petroleum, 
oil  and  car  services,  cereals,  films, 
clothes  and  cosmetics. 

In  contrast,  outstanding  among 
the  shows  going  off  permanently 
or  for  the  summer,  with  future 
plans  indefinite  are  the  non-prod- 
uct selling  or  institutional  shows, 
notably  National  Small  Business 
Men's  Abe  Lincoln's  Story,  off 
MBS  permanently  May  28,  Boots 
Nut  &  Aircraft  Corp.'s  Wide 
Horizons,  off  MBS  May  28,  with 
the  possibility  of  continuing  on  a 
week-to-week  basis,  and  Aluminum 
Co.  of  America's  Lighted  Windows, 
off  for  the  summer  May  27.  Major 
balance  of  the  lay-off  list  [Broad- 
casting, May  1]  is  made  up  of 
top  net  advertisers  who  have 
enough  other  shows  on  the  air  to 
keep  the  company  name  to  the 
fore  during  the  hot  months. 

There  will  be  plenty  of  new  and 
light  entertainment  fare  in  the 
form  of  mystery,  music,  comedy 
and  variety,  judging  from  the  way 
25  or  more  summer  replacements 
are  lining  up.  Standard  Brands  is 


slated  to  substitute  Gracie  Fields 
for  Charlie  McCarthy,  CBS,  for 
12  weeks  after  May  28,  Colgate- 
Palmolive-Peet  will  replace  Judy 
Canova  with  a  CBS-built  love- 
story  romance,  July  4,  and  a  mu- 
sical-variety show  is  being  consid- 
ered to  replace  Texas  Star  Theatre, 
off  CBS  June  25  for  13  weeks.  If 
Goodyear  Tire  &  Rubber  Co.  de- 
cides on  a  vacation  for  Star  and 
the  Story  in  mid-June,  there  will 
be  a  replacement,  and  there  is  also 
a  substitute  in  the  works  for  Sil- 
ver Theatre,  CBS.  Pabst  is  work- 
ing on  a  summer  musical  conden- 
sation for  Blue  Ribbon  Time,  CBS. 

Decision  is  pending  on  whether 
to  replace  Lever's  Bob  Burns,  NBC, 
on  starting  date  for  Charley  Chan, 
mystery  substitute  for  Amos  'n' 
Andy,  NBC,  and  on  a  vacation  for 
Du  Pont's  Cavalcade,  NBC,  also  on 
the  replacement  for  Reynold's  Ab- 
bott &  Costello,  NBC. 

General  Foods  will  discontinue 
Maxwell  House  Coffee  Time  on 
NBC  for  10  weeks,  starting  with 
the  June  22  broadcast.  In  relin- 
quishing the  time  for  the  summer, 
indications  are  that  a  summer  ver- 
sion of  Maxwell  House  Coffee  Time 
will  be  heard  in  the  first  half  of  the 
vacated  Kate  Smith  Hour,  on  CBS 
for  General  Foods.  Latest  word  is 
that  General  Foods  will  take  a  six- 
week  hiatus  for  the  Aldrich  Fam- 
ily, with  the  last  broadcast  July  13 
on  NBC.  Summer  replacement  for 
Duffy's  Tavern  on  the  Blue  is  still 
undecided  by  Bristol-Myers. 

Changes  already  arranged  or 
tentatively  planned  follow: 

CBS 

COCA-COLA  Co  ,  Atlanta,  May  14-Aug. 
27  or  Sept.  3  replaces  Andre  Kostelanetz 
with  Percy  Faith  on  Pause  that  Refreshes 
with  Eleanor  Steber  on  135  CBS  stations 
Sun.,  4:30-5  p.m.  Agency:  D'Arcy  Adv., 
N.  Y.   

Capt.  Fenn  to  London 

AT  THE  REQUEST  of  the  Board 
of  War  Communications  Capt.  H. 
K.  Fenn,  USN,  chief  cable  censor, 
has  left  for  London  to  serve  as  the 
liaison  representative  of  the  BWC 
in  England  to  aid  in  coordinating 
the  flow  of  commercial  and  press 
traffic  from  the  British  Isles  to  the 
U.  S.  during  the  invasion. 


GENERAL  FOODS  Corp.,  New  York 
(Bird's-Eye  Frosted  Foods),  on  June  29 
for  13  weeks  discontinues  Dinah  Shore 
program  on  125  CBS  stations  Thurs., 
9:30-10  p.  m.  Agency:  Young  &  Rubi- 
cam,  N.  Y. 

LEVER  BROS.,  Cambridge  (Lux  Toilet 
Soap),  on  July  10  for  8  weeks  discontinues 
Lux  Radio  Theatre  on  134  CBS  stations, 
Mon.,  9-10  p.m.  Agency:  J.  Walter  Thomp- 
son Co.,  N.  Y. 

LEVER  BROS.,  Cambridge  (Swan  Soap), 
probably  July  4  for  8  weeks  discontinues 
Burns  and  Allen  on  129  CBS  stations. 
Agency:  Young  &  Rubicam,  N.  Y. 
GENERAL  FOODS  Corp.,  New  York 
(Jell-O),  on  June  9  for  13  weeks  discon- 
tinues Kate  Smith  Hour  on  121  CBS  sta- 
tions, Fri.,  8-8:55  p.  m.  Agency:  Young 
&  Rubicam,  N.  Y. 

ANCHOR  HOCKING  GLASS  Corp.,  Lan- 
caster, O.,  on  June  11  permanently  shifts 
Corliss  Archer  from  Sat.,  5-5:30  p.  m.  on 
122  CBS  stations  to  Sun.,  7-7:30  p.  m.  on 
122  CBS  stations.  Agency,  William  H. 
Weintraub  &  Co.,  N.  Y. 
PRUDENTIAL  INSURANCE  Co.  of 
America,  New  York  (insurance  services) 
on  May  28  for  summer  replaces  Gladys 
Swarthout  with  Aileen  Farrell  on  Pru- 
dential Family  Hour  on  87  CBS  stations 
Sun.,  5-5:45  p.  m.  Agency:  Benton  & 
Bowles   Inc.,   N.  Y. 

NBC 

AMERICAN  TOBACCO  Co  ,  New  York 
(Lucky  Strike  Cigarettes),  on  June  4 
shifts  Your  All  Time  Hit  Parade  from  127 
NBC  stations,  Fri.,  8:30-9  p.  m.  to  132 
NBC  stations  Sun.,  7-7:30  p.m.  Agency: 
Foote,  Cone  &  Belding,  N.  Y. 
BRISTOL-MYERS  Co.,  New  York  (Ipana 
Sal  Hepatica)  on  July  5  for  13  weeks 
replaces  Eddie  Cantor  in  Time  to  Smile 
with  Alan  Young  on  125  NBC  stations 
Wed.,  9-9:30  p.m.  Agency:  Young  & 
Rubicam,  N.  Y. 
GENERAL  FOODS  Corp.,  New  York 
(Grapenuts  Flakes  &  Grapenuts),  on  June 
4  discontinues  permanently  Jack  Benny 
on  132  NBC  stations.  Sun,  7-7:30  p.m 
Agency:  Young  &  Rubicam,  N.  Y. 
GENERAL  FOODS  Corp.,  New  York 
(Grapenuts  Flakes,  Wheatmeal),  on  June 
4  for  13  weeks  shifts  Those  We  Love  from 
124  NBC  stations  Sun.,  2-2:30  p.m.  to 
127  NBC  stations  Fri.,  8:30-9  p.m.  Agency: 
Young  &  Rubicam,  N.  Y. 
GENERAL  FOODS  Corp.,  New  York 
(Postum),  on  June  28  for  8  weeks  dis- 
continues The  Aldrich  Family  on  127  NBC 
stations,  Thurs.,  8:30-9  p.m.  Agency 
Young  &  Rubicam,  N.  Y. 
GOODYEAR  TIRE  &  RUBBER  Co. 
Akron  (heels  and  scles),  on  May  13  dis- 
continued Hook  'n'  Ladder  Follies  on  125 
NBC  stations,  Sat.  11-11:30  a.m.  and  on 
May  16  replaced  with  Andy  Devine  in 
Musical  Roundup  for  summer  or  perma- 
nently. Agency :  N.  W.  Ayer  &  Son,  N.  Y. 
H.  J.  HEINZ  Co.,  Pittsburgh,  Penna 
(food  products),  on  July  10  for  8  week 
period  replaces  Information  Please  on 
133  NBC  stations,  Mon.  10:30-11  p.m. 
with  Vacation  Serenade.  Agency:  Maxon 
Inc.,  Detroit. 

ALUMINUM  CO.  OF  AMERICA,  Pitts- 
burgh, on  May  27  discontinues  for  summer 
Lighted  Windows  on  123  NBC  stations, 
Sat.  11:30-12  noon.  Agency:  Fuller  & 
Smith  &  Ross,  N.  Y. 

PEPSODENT  Co.,  Chicago  (toothpaste, 
toothbrushes),  on  June  13  for  13  weeks 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  daily  to  Metropolitan 
New  York's  racial  groups  which  com- 
prise 70%  of  the  population.  These  mil- 
lions, with  millions  to  spend,  have  their 
own  churches,  newspapers  and  radio 
stations.  They  respond  to  _  WBNX  pro- 
gramming and  public  service,  the  rea- 
son why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con 
sistently.  If  your  products  are  merchan 
dised  in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  call 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORK 

"/bteiy/t.  j&nauaae  Station. 
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Medical    Journal  CEILINGS  REVISED 


replaces  Bob  Hope  with  Miss  Charlotte  on 
j  132  NBC  stations,  Tues.,  10-10:30  p.m. 
'  Agency:   Foote,  Cone  &  Belding,  Chicago. 

BLUE 

'  WANDER    Co.,    Chicago     (Ovaltine),  on 
''  June  23  discontinues  Captan  Midnight  on 
81  Blue  stations,   Mon.  thru   Fri.,  5:45-6 
p.m.   Agency:    Hill    Blackett   &  Co.,  Chi- 
cago. 

t  SHERWINS-WILLIAMS  Co.,  Cleveland 
t  (paints),  on  April  16  for  32  weeks  replaced 
,.  Metropolitan  Opera  Auditions  of  the  Air 
■i  with  World  of  Song  on   165  Blue  stations, 

Sun.,   4:30-5   p.   m.   Agency:    Warwick  & 

Legler,   N.  Y. 

;  SWEETS    CO.,    OF    AMERICA  (Tootsie 

■  Rolls),    Hoboken,    N.   J.   on   May  26  dis- 
continues  for  summer  Dick  Tracy   on  35 

i  Blue  stations   Mon.,  Wed.,   and   Fri.,  and 

-i  (for   Tootsie   V-M)    on   13   Blue  stations 

•i  Tuesday.     &     Thurs.,      5:15-5:30  p.m. 

!  Agency:  Duane  Jones  Co.,  N.  Y. 

PHILCO  Corp.,  Philadelphia  (institu- 
';  tional)  June  4-Aug.  27  replaces  Radio 
Hall  of  Fame  on  128  Blue  stations,  Sun., 
'  6-7  p.m.  with  show  featuring  Paul  White- 
r.  man's  band  and  other  musical  talent. 
'  Agency:  Say  re  M.  Ramsdell  Assoc.  Inc., 
i  Philadelphia. 

,  ALLIS-CHALMERS  MFG.  Co.,  Milwaukee 
\i  (institutional)  discontinues  Boston  Pop 
j.  concerts  on  165  Blue  stations,  Sat.,  8:30- 

i  9  p.m.,  July  8-Oct.  27.  Agency:  Compton 

j  Adv.,   N.  Y. 

JERGENS  Co.,  Cincinnati    (Jergens  Lo- 
tion ) ,  for  August  or  September  replaces 
'  Walter  WincheU  with  guest  commentators 
;  on   165  Blue  stations,  Sun.,  9-9:15  p.  m. 
|  Agency:    Lennen   &  Mitchell,  N.  Y. 

Baltimore  Renews  Hooper 

:  CERTAIN  of  the  Baltimore  radio 
>  stations  which  were  announced  in 
<i  the  February  28th  issue  of  Broad- 
J  casting  as  having  suspended  the 
L  Hooper  "Continuing  Measurement 
L  of  Radio  Listening"  have  renewed 
«  their  contracts.  "City  Zone"  audi- 
|J  ence  information  on  Baltimore  will, 
L  therefore,  be  forthcoming  with- 
L  out  interruption,  C.  E.  Hooper  Inc. 
c  said  last  week.  Other  cities  in  which 
?!  the  research  organization  has  set 
up  "continuing  measurements  of 
i  radio  listening"  since  January  in- 
b  elude  South  Bend,  Norfolk,  Toledo 
3  and  Wichita. 


:    W.  E.  Long  in  Baltimore 

r  W.  E.  LONG  Co.,  Chicago,  an- 
il nounced  last  week  that  "not  satis- 

■  fied  with  present  survey  methods', 

■  i  the  company  has  instituted  its 
h  own  continuous  telephone  survey 
„i  in  Baltimore,  which  is  now  in  its 
.A  third  month  of  operation  "and  is 

! '  beginning  to  tell  stories  completely 
|  different  from  former  survey  meth- 
|5  ods".  It  was  stated  that  as  far  as 
,i  is  possible  the  ''continuous  survey 
j4  method"  will  be  expanded  to  other 
!  key  cities  having  W.  E.  Long 
'j  clients. 


"WFDF  Flint  says  his  brother  is 
on  the  state  highway  commission." 


RADIO  NETWORK  and  station 
matters,  says  the  caption,  were  the 
subject  of  discussion  when  Frank 
M.  Russell  (1),  NBC  Washington 
vice-president,  visited  James  D. 
Shouse,  Crosley  (WLW-WSAI) 
vice-president  and  general  man- 
ager on  May  5  in  Cincinnati.  [Ed- 
itor's Note:  The  Kentucky  Derby 
ran  in  nearby  Louisville  May  6]. 


Artra  to  Spend  $42,000 
In  Sun  Cream  Promotion 

SPRING  and  summer  spot  cam- 
paign for  Artra  Cosmetics  Inc., 
Bloomfield,  N.  J.,  starting  May  29, 
is  based  on  surveys  showing  that 
while  its  Sutra  Sunfilter  Cream 
has  "mass  appeal"  the  best  market 
is  among  "white-collar  working 
girls  and  men.  Abandoning  the 
daytime  purchases  used  in  last 
years  test  drive,  on  the  premise 
that  on  the  whole  the  housewife 
doesn't  have  the  time  or  the  urge 
for  the  week-end  or  vacation  tour, 
Artra  has  concentrated  on  even- 
ing spots.  News  programs  were 
purchased  wherever  available,  with 
recorded  music  as  a  second  choice. 

Drive  is  already  underway  on 
WJAX  Jacksonville  and  on  WOR 
New  York,  the  only  daytime  pur- 
chase. Schedule  getting  under  way 
May  22  consists  of  five,  ten  and 
fifteen-minute  programs  from  two 
to  three  times  weekly  on  WE  EI 
KYW  WFBR  WMAQ  WJR  WISN 
KSTP.  Markets  selected  are  those 
where  Artra  has  the  best  distribu- 
tion. Newspaper  campaign  in  these 
markets  plus  Buffalo  and  Roches- 
ter runs  concurrently  with  the  14- 
week  radio  drive  although  over  a 
slightly  longer  period.  Radio  ap- 
propriation is  $42,000,  about  equal 
to  the  newspaper  budget.  Agency 
is  Murray  Breese  Assoc.,  N.  Y. 


589  NAB  Members 

TO  BRING  the  NAB  total  mem- 
bership up  to  an  all-time  high  of 
589,  the  NAB  Board  of  Directors, 
at  its  meeting  in  Washington  May 
8-10,,  approved  applications  of  19 
stations  for  active  membership, 
along  with  four  associate  applica- 
tions. New  station  members  are: 
KCMC  Texarkana,  Tex.;  KFPY 
Spokane,  Wash.;  KFDA  Amarillo; 
KGKL  San  Angelo,  Tex.;  KMYR 
Denver;  KOTN  Pine  Bluff,  Ark.; 
KSWO  Lawton,  Okla.;  KVNU 
Logan,  Utah;  KWTO  Springfield, 
Mo.;  WBBZ  Ponca  City,  Okla.; 
WELO  Tupelo,  Miss.;  WIND  Gary, 
Ind.;  WKNE  Keene,  N.  H.;  WMBO 
Auburn,  N.  Y.;  WMIS  Natchez, 
Miss.;  WMOH  Hamilton,  O.; 
WQBC  Vicksburg,  Miss.;  WROX 
Clarksdale,  Miss.;  and  WSLI  Jack- 
son, Miss.  Associate  members  are: 
Freeland  &  Olschner  Products  Inc., 
New  Orleans;  The  Katz  Agency 
Inc.,  New  York  City;  Keystone 
Broadcasting  System  Inc.,  New 
York  City;  and  Spot  Sales,  N.  Y. 


Hits  Air  Accounts 

Tampering  With  Pocketbooks 
And  Health,  It  Charges 

CALLING  on  the  radio  industry 
to  emulate  newspapers  in  eliminat- 
ing exploitation  of  the  sick  through 
patent  medicine  advertising,  the 
American  Medical  Assn.,  Chicago, 
in  its  May  issue  of  the  AMA  Jour- 
nal, declares  "the  interests  which 
exploit  the  sick  through  patent 
medicine  advertising  on  the  radio 
should  not  be  allowed  to  tamper 
longer  with  the  health  and  pocket- 
books  of  the  American  people". 

In  the  same  issue  of  the  Journal, 
Roy  R.  Kracke,  M.D.,  and  W.  R. 
Piatt,  M.D.,  of  Emory  U.,  in 
Georgia,  report  cases  of  two  men 
suffering  chronic  prolonged  bro- 
mide intoxication.  Their  condition 
was  said  to  have  arisen  from  pro- 
longed self-administration  of  cer- 
tain brands  of  radio  advertised 
headache  powders.  Commenting 
on  the  report,  the  Journal  says: 

Although  many  leading  publica- 
tions of  the  country  have  made  a  ser- 
ious effort  to  eliminate  the  worst  of 
the  patent  medicines  from  their  ad- 
vertising pages,  numerous  radio  sta- 
tions remain  notoriously  backward  in 
this  respect.  Hour  after  hour,  day 
after  day,  loud  speakers  of  radios 
blare  forth  outrageous  claims  for 
some  nostrom  or  patented  home  rem- 
edy. The  patent  remedies  advertised 
range  from  those  that  may  be  posi- 
tively harmful,  as  is  that  discussed 
elsewhere  in  this  issue,  to  those  that 
are  merely  grossly  overpriced  in  re- 
lation to  their  value. 

Even  these,  however,  tend  to  delay 
the  use  of  dependable  foods  or  ser- 
vices and  initiate  the  expenditure  of 
funds  that  might  better  be  applied 
to  securing  scientific  diagnosis  and 
treatment.  Recently  newspapers  as 
widely  different  as  the  Chicago  Trib- 
une and  PM  have  almost  simultan- 
eously exposed  some  of  the  most  no- 
torious of  the  patent  medicines.  But 
newspapers  alone  cannot  solve  this 
problem. 

The  situation  requires  .  the  house- 
cleaning  efforts  of  the  radio  industry 
itself  and  the  more  active  interest 
of  those  governmental  agencies,  such 
as  the  Federal  Trade  Commission, 
Food  &  Drug  Adm.  and  Post  Office 


ON  RECEIVER  TUBES 

TO  COMBAT  the  black  market  in 
retail  radio  tubes,  OPA  has  today 
revised  ceiling  prices  on  new 
standard  radio  replacement  tubes 
for  civilian  radios  and  phono- 
graphs, effective  May  20.  The  re- 
vision standardizes  list  prices 
throughout  the  country  at  the 
average  March,  1942  level.  Here- 
tofore, manufacturers'  "list  prices" 
have  varied  for  different  sections 
of  the  country,  and  often  a  retailer 
whose  pre-war  price  for  a  certain 
tube  was  low  would  obtain  a  price 
list  showing  a  higher  price  and 
post  this  list  as  the  prevailing 
one.  Numerous  instances  were 
brought  to  OPA's  attention  which 
showed  that  consumers  were 
charged  three  or  four  times  the 
proper  price  for  tubes. 

The  OPA  action  also  specified 
the  maximum  service  charge  for 
testing  radio  receiver  tubes  when 
brought  to  the  shop.  When  a  porta- 
ble or  table  model  radio  or  phono- 
graph is  brought  to  a  dealer's  shop 
for  tubes  to  be  tested  or  replaced, 
the  dealer  may  charge  a  maximum 
of  50  cents  for  testing  all  the  tubes 
in  the  set.  If  the  mechanism  has  to 
be  removed  in  order  to  test  and 
replace  the  tubes,  the  dealer  may 
charge  $1.00  for  testing  the  tubes. 


P&G  Appoints  B&B 

PROCTER  &  GAMBLE,  Cincin- 
nati, has  appointed  Benton  & 
Bowles,  New  York,  to  handle  White 
Laundry  soap,  effective  July  1. 
Media  plans  were  not  set  last  Fri- 
day. 


H.  H.  RAINIER,  formerly  east-cen- 
tral manager  of  the  Radio  Division 
of  Sylvania  Electric  Products,  New 
York,  has  been  advanced  to  the  posi- 
tion of  assistant  manager  of  distribu- 
tor sales  in  the  Radio  Division  of  the 
organization.  Mr.  Rainier  will  main- 
tain offices  in  Sylvania's  Chicago 
office. 


Dept.,  which  are  delegated   the  re- 
sponsibility in    this   regard.  Doctors 
Kracke  and  Piatt  say  in  their  report  j 
that,  there  seems  to  be  an  increase  ;, 
in  drug  intoxication  caused,  accord- 
ing to  the  Federal  Trade  Commission, 
by  increased  consumption  of  various 
agents  designed  to  sooth  the  nerves    ■  •' 
of  a  population  at  war  living  in  a 
scarcity  of  doctors. 
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Hon.  John  Karol 
Columbia  Broadcasting  Co. 
New  York,  N.  Y. 

Dear  John: 

We've  really  got  a  story  of  successful 
broadcasting  in  our  account  with  Cohen 
Drugs,  Charleston's  largest  chain  drua 
group.  You'll 
say  so,  too, 
when  I  tell 
you  that  Co- 
hen's have 
just  renewed 
their  "Cap, 
Andy  and 
Milt"  live 
singing  shows 
for  the  sixth 
straight  year. 
I've  always 
figured  that 
getting  a  new 
contract  is  a 
good  job,  but 
getting  a  re- 
n  e  w  e  d  con- 
tract  for  1-2- 
S-Jt-5  and  6 
years  is  real- 
ly an  accom- 
plish m  en  t. 
Course  I 
know  Mr. 
Cohen  doesn't 
keep  on  buy- 
ing time  just 
because  he 
likes  us,  but 
rather  be- 
cause WCHS 
programs  keep 
his  cash  reg- 
isters jingling. 
And,  oh  yes, 
I  almost  forgot,  it's  eleven  (11)  WCHS 
quarter  hours  a  week  that  carry  Cohen 
Drug  Stores'  messages. 

Regards, 
Yours, 
Algy 


WCHS 

Charleston,  W.  Va. 
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added,  there  is  at  least  one  mobile 
unit  carrying  receivers,  equipment 
for  taking  radio  bearings  at  short 
range  and  for  recording  inter- 
cepted signals.  Many  of  these  units 
can  communicate  with  each  other 
by  radio. 

Mr.  Jett  explained  that  the  por- 
tion of  the  spectrum  which  RID 
must  police  is  over  300  times  the 
size  of  the  standard  broadcast 
band  on  a  home  receiver.  Licensed 
stations,  he  said,  occupy  that  part 
of  the  spectrum  from  10  kc  to 
300,000  kc  and  even  this,  he  point- 
ed out,  is  only  part  of  the  job  as 
frequencies  above  300,000  kc  can 
now  be  used  for  radio  transmis- 
sion. For  reasons  of  security,  he 
told  the  Committee,  he  would  not 
take  up  frequencies  above  300,- 
000  kc. 

He  asserted  that  in  detecting 
subversive  or  other  illegal  use  of 
radio,  RID  monitors  continuously 
patrol  the  assigned  limits  of  the 
spectrum  and  must  be  able  to 
readily  identify  hundreds  of  thou- 
sands of  radio  signals  they  hear. 

Mr.  Jett  took  up  in  detail  the 
radio  direction-finding  work  o'f 
RID.  He  told  of  an  incident  in 
the  course  of  routine  monitoring 
as  an  illustration  of  how  the  di- 
rection-finding system  operates. 
In  this  particular  case,  long-range 
finders  in  Oregon,  California,  Ne- 
braska, Michigan,  Georgia,  Mary- 
land and  Massachusetts  were 
brought  into  action  to  identify  sus- 
picious signals.  They  located  the 
station  in  the  vicinity  of  Pe- 
oria, 111. 

Three  mobile  units  were  dis- 
patched from  Chicago,  Des  Moines 
and  Kansas  City,  taking  bearings 
from  various  points  in  southern 
Illinois,  which  clearly  showed  that 
the  illegal  station  was  somewhere 
in  the  city  of  Peoria.  The  units 
then  cruised  the  city  itself,  taking 
bearings  which  identified  the 
neighborhood  and  finally  locating 
the  station  in  a  designated  house. 

Mr.  Jett  described  other  uses 
of  direction-finding,  including  in- 
terference to  licensed  broadcast 
stations  due  to  improper  opera- 
tions of  another  station  or  some 
medical  or  industrial  device  gen- 
erating interference.  Direction- 
finding  also  is  used  in  fixing  the 
position  of  lost  aircraft  by  taking 
bearings  on  a  plane's  position  and 
advising  the  pilot  by  radio  of  the 
proper  course  to  his  destination, 
he  said. 

Another  RID  function  described 
by  Mr.  Jett  includes  maintaining 
continuous  surveillance  of  the 
technical  operations  of  licensed 
stations  which  RID  performs  in 
cooperation  with  the  Engineering 
Dept.  field  division.  He  pointed 
out,  however,  that  RID  has  exclu- 
sive jurisdiction  with  respect  to 
tracking  down  unlicensed  trans- 
mitters and  locating  and  eliminat- 
ing interference  regardless  of 
whether  it  is  caused  by  a  licensed 
station  or  a  commercial  or  medical 
device. 


Other  functions  of  RID,  he  testi- 
fied, include  the  making  of  inter- 
cepts of  foreign  non-military  radio- 
telegraph traffic  for  other  agencies 
and  recording  foreign  voice  broad- 
casts for  FBIS. 

Mr.  Jett  traced  the  history  of 
the  RID  back  to  the  Radio  Act 
of  1910  which  placed  jurisdiction 
over  radio  apparatus  on  certain 
ocean  steamers  in  the  then  Dept. 
of  Commerce  and  Labor. 

Mr.  Jett  cited  incidents  in  radio's 
development  to  show  that  all  of 
the  basic  functions  of  radio  intel- 
ligence performed  by  the  FCC  were 
part  of  the  stock  in  trade  of  the 
old  Radio  Division  of  the  Dept.  of 
Commerce  and  Labor  and  to  show 
"the  extent  to  which  the  Depart- 
ment of  Justice  and  the  Coast 
Guard  recognized  the  jurisdiction 
and  sought  the  cooperation  of  the 
Radio  Division  with  respect  to  law 
enforcement  activities  involving 
radio." 

Intelligence  Work 
Uninterrupted 

Mr.  Jett  told  the  Committee  that 
the  radio  intelligence  work  was 
continued  in  the  Dept.  of  Com- 
merce after  the  creation  of  the 
Federal  Radio  Commission  in  1927 
but  this  division  of  jurisdiction 
proved  unsatisfactory  and  the  Ra- 
dio Division  was  transferred  by 
executive  order  of  President 
Hoover  in  1932  to  the  Radio  Com- 
mission. 

Radio  intelligence  work  was  ex- 
panded under  the  Federal  Radio 
Commission,  Mr.  Jett  testified,  ap- 
proximately 75,000  frequency 
measurements  of  American  and 
foreign  stations  being  performed 
and  more  than  2,000  complaints 
investigated  during  the  fiscal  year 
1933.  Substantially  all  the  basic 
radio  intelligence  functions  of  the 
FCC  were  undertaken  by  the  Ra- 
dio Commission  as  early  as  July 
20,  1932,  he  said. 

When  the  Communications  Act 
of  1934  transferred  functions  of 
the  Radio  Commission  to  the  FCC, 
he  asserted,  W.  D.  Terrell,  who 
had  been  director  of  the  Radio  Div- 
ision of  the  Dept.  of  Commerce  and 
Chief  of  the  Division  of  Field  Op- 
erations of  the  Radio  Commission, 


came  to  the  FCC  as  Chief  of  the 
field  division  of  the  Engineering 
Department,  which  was  originally 
charged  with  radio  intelligence 
work.  The  continuity  of  radio  in- 
telligence work  was  thus  main- 
tained without  lapse,  he  pointed 
out. 

Under  the  Communications  Act, 
Mr.  Jett  explained,  the  FCC  is 
charged  with  surveillance  of  the 
entire  radio  spectrum  to  insure 
against  unlicensed  radio  transmis- 
sions. Prior  to  July  1,  1940,  such 
cases  ranged  from  signals  by  am- 
ateurs operating  without  license 
to  clandestine  operations  by  race- 
track gamblers,  smugglers,  rum- 
runners and  other  law-breakers. 

RID  Expanded 

For  War  Emergency 

This  experience  prepared  the 
Commission  for  the  more  serious 
work  ahead  and  expansion  of  its 
activities  in  radio  intelligence  fol- 
lowing the  national  emergency  was 
unanimously  approved  by  the  mili- 
tary, the  State  Dept.,  the  FBI 
and  other  interested  agencies,  Mr. 
Jett  declared. 

When  the  hearings  resumed 
Wednesday,  Mr.  Barger  suggested 
that  testimony  relating  to  RID's 
beginnings  in  other  agencies  and 
exhibits  relating  to  direction-find- 
ing operations  be  omitted  from  the 
record  on  the  grounds  of  irrelev- 
ancy. He  was  overruled  by  Chair- 
man Hart  who  declared  that  since 
the  Committee  permitted  other 
Government  agencies  over  which 
FCC  has  no  control  to  be  castigated 
in  previous  hearings,  Mr.  Jett's 
testimony  should  be  included. 

Mr.  Jett  then  continued  his  re- 
cital on  the  expansion  of  RID  to 
meet  the  needs  of  the  national 
emergency.  He  recounted  a  few 
uses  of  radio  by  the  Nazi  fifth 
column  in  Europe,  including  Ger- 
man agents  landed  in  Great  Bri- 
tain by  parachute  and  carrying 
complete  shortwave  transmitters 
in  their  suitcases,  secret  radio 
transmitters  found  in  Rotterdam 
before  the  Dutch  invasion,  Nazi 
spies  in  France  dressed  as  French 
officers  and  transmitting  mislead- 
ing information  to  the  French 
High  Command  by  pocket  short- 
wave sets. 

Clandestine  radio  activities  in 
South  America  and  Mexico  in 
which  German  agents  transmitted 
messages  on  ship  movements  and 
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Chirp  Quirks 

RADIO  surveillance  to  track 
down  enemy  espionage  activi- 
ties has  its  lighter  side  as 
well  as  its  more  serious  as- 
pects, George  E.  Sterling, 
Chief  of  RID,  told  the  House 
Select  Committee  to  Investi- 
gate the  FCC  last  week.  In 
the  case  of  one  report  of  sus- 
picious radio  activity,  he  said, 
the  offenders  turned  out  to 
be  crickets.  In  another  case, 
a  peculiar  bird  whose  chirp 
sounds  like  the  signal  CQ, 
had  monitors  fooled  for  quite 
a  long  time. 


reports  of  similar  activities  in  the 
United  States  required  that  the 
nation  and  its  possessions  be 
"sealed"  against  possible  illicit  ra- 
dio transmissions.  With  thousands 
of  shortwave  transmitters  in  the 
hands  of  private  individuals  and 
60,000  amateurs  operating,  stern 
measures  were  necessary,  he  said. 

To  meet  national  defense  needs, 
$1,600,000  was  appropriated  from 
the  President's  emergency  funds 
on  June  24,  1940  and  funds  nec- 
essary for  RID  upkeep  have  since 
been  provided  by  Congress. 

Section  Expansion 

Upheld  by  Jett 

Mr.  Jett  testified  that  both  the 
Army  and  Navy  "were  fully  ap- 
prised of  the  proposed  expansion  of 
the  Commission's  radio  intelligence 
activities  and  both  the  Army  and 
Navy  approved  and,  in  fact,  afford- 
ed the  Commission  the  fullest  co- 
operation in  putting  the  expansion 
program  into  effect." 

He  said  that  the  Army  made  40 
posts  available  to  the  Commission 
in  1940  for  temporary  secondary 
monitoring  stations,  with  the  un- 
derstanding that  the  Commission 
would  find  its  own  sites  as  soon  as 
conveniently  possible.  This  has  been 
done  in  all  but  four  stations,  he  de- 
clared. 

An  agreement  with  the  Navy  was 
made  in  July,  1940  placing  respon- 
sibility in  the  Commission  for  sur- 
veillance of  unauthorized  transmit- 
ters not  only  in  the  United  States 
but  also  in  Hawaii,  Puerto  Rico 
and  the  Virgin  Islands,  Mr.  Jett 
testified,  and  Rear  Admiral  Inger- 
soll,  Acting  Chief  of  Naval  Opera- 
tions, informed  all  naval  ships  and 
stations  to  this  effect  on  Aug.  31, 
1940. 


Concluding  his  presentation,  Mr. 
Jett  defended  the  operations  of 
RID  and  its  qualifications  for  radio 
intelligence.  He  said  that  former 
Committee  General  Counsel  Eugene 
Garey's  charge  that  there  was 
something  improper  or  ulterior  in 
elevating  the  Commission's  radio 
intelligence  functions  from  a  sec- 
tion to  a  division  "hasn't  the  slight- 
est basis  in  fact". 

He  declared  that  what  RID  has 
done  with  its  small  unit  is  the  best 
answer  to  the  charges  of  waste  and 
unwise  expansion  which  were  made 
by  Mr.  Garey. 

Questioned  by  Mr.  Barger,  Mr. 
Jett  said  the  FCC  had  no  intention 
of  having  Army  and  Navy  wit- 
nesses present  testimony. 

He  estimated  that  foreign  pro- 
grams recorded  daily  for  FBIS 
would  aggregate  1%  to  2  million 
words  a  day.  He  said  a  "very  large" 
number  of  frequencies  are  dealt 
with  in  RID's  lesser  operations. 

In  reply  to  further  questioning, 
he  said  that  Congress  has  made 
three  different  appropriations  for 
land  purchases  for  monitoring  sta- 
tions and  that  FCC  has  never 
bought  land  without  Congressional 
authority.  He  said  site  for  primary 
stations  averages  200  acres.  All 
but  four  of  the  secondary  stations 
are  on  leased  land,  he  added. 

Questioned  at  length  regarding 
a  computation  offered  by  Mr. 
Barger  to  contradict  his  testimony 
that  RID  maintains  "continuous" 
monitoring  of  the  radio  spectrum, 
Mr.  Jett  explained  that  patrolling 
of  the  spectrum  is  analagous  to  a 
policeman  patrolling  his  beat.  He 
said  that  RID  could  not  possibly 
patrol  each  signal  24  hours  a  day 
any  more  than  a  policeman  can  pa- 
trol each  house  on  his  beat  24  hours 
a  day. 

To  maintain  "strictly  continu- 
ous" monitoring  of  the  spectrum 
would  require  some  20,000  men,  he 
estimated. 

He  said  he  was  glad  to  have  Mr. 
Barger's  computation  go  into  the 
record  because  "it  looks  absolutely 
silly". 

Questioned  regarding  the  former 
500  kw  transmitter  of  WLW,  Cros- 
ley  Corp.,  Cincinnati,  he  said  the 
station  was  dismantled  and  that 
he  did  not  know  whether  it  is  being 
used  for  OWI's  new  station  in 
Great  Britain  or  where  it  was  sent. 

He  said  the  RID  direction-find- 
ing operations  entered  into  the  con- 
viction of  30  Nazi  spies  by  the  FBI. 

When  Mr.  Barger  asked  Mr.  Jett 
to     comment     on  Commissioner 


T.  A.  M.  Craven's  opinion  of  RID, 
he  said:  "I've  given  two  days  of 
comment  on  that". 

"Do  you  disagree  with  Craven 
that  RID  is  inefficient  and  amateur- 
ish?" Mr.  Barger  asked. 

"Yes",  Mr.  Jett  replied. 

"Have  you  heard  criticism  of  the 
RID  from  the  Army  and  Navy?" 
asked  Mr.  Barger. 

"I've  never  heard  anything  but 
praise  from  the  Army  and  Navy 
regarding  RID",  said  Mr.  Jett. 

One  of  70  Signals 

Checked  is  Bad 

On  Thursday  the  Committee 
heard  a  detailed  presentation  by 
Mr.  Sterling  of  the  RID  operations 
relative  to  uncovering  clandestine 
radio  activity.  He  demonstrated 
how  radio  bearings  were  taken  to 
locate  important  enemy  transmit- 
ters. 

Mr.  Sterling  estimated  there  are 
about  100,000  stations,  commer- 
cial and  Government,  in  the  U.  S. 
alone,  as  well  as  more  than  100,- 
000  U.  S.  military  transmitters 
of  various  kinds.  "Conservatively 
estimated,"  he  said,  "the  number  of 
stations  throughout  the  world  ex- 
ceeds half  a  million.  Of  course  all 
of  these  stations  are  not  on  the  air 
all  the  time,  and  many  of  them 
operate  on  frequencies  which  are 
useful  for  only  very  short  range 
transmission  and  hence  are  not  im- 
portant from  the  point  of  view  of 
transoceanic  clandestine  opera- 
tions. Nevertheless  the  task  of  sep- 
arating the  clandestine  stations 
throughout  the  world  from  the  half 
million  or  more  authorized  stations 
is  no  easy  one. 

"In  cruising  through  the  spec- 
trum, RID  monitors  examine  ap- 
proximately 70  signals  for  each  un- 
identified or  suspicious  signal  that 
is  turned  up;  that  is  to  say,  69  out 
of  70  signals  are  satisfactorily 
identified  by  our  monitoring  sta- 
tions after  a  sufficient  sample  of 
the  transmission  has  been  inter- 
cepted." 

He  declared  that  hundreds  of 
suspicious  signals  are  reported  to 
RID  each  month,  that  more  than 
6,000  radio  bearings  are  taken 
monthly  and  more  than  800  charts 
prepared  each  month  showing  loca- 
tions of  the  sources  of  the  signals. 

Between  July  1,  1940,  and  Jan.  1, 
1944,  he  testified,  the  Commission 
located  some  361  unlicensed  trans- 
mitters in  the  U.  S.  and  its  terri- 
tories, all  operating  in  violation  of 
the  Communications  Act.  During 
the  same  period  8,673  cases  of  other 
alleged  unlicensed  or  subversive 
transmissions  were  investigated,  of 
which  approximately  a  third  in- 
volved reports  of  subversive  ac- 
tivities. 

Mr.  Sterling  gave  the  Committee 
a  detailed  account  of  the  discovery 
two  days  after  Pearl  Harbor  of  a 
station  operating  on  a  frequency 
capable  of  transatlantic  transmis- 
sion. He  told  how  the  RID  brought 
into  play  its  various  types  of  direc- 
tion finders  to  finally  fix  the  loca- 
tion of  the  transmitter  at  the  Ger- 
man Embassy  in  Washington.  The 
signals  of  this  station  was  inter- 
cepted almost  as  soon  as  it  went  on 
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the  air  and  the  RID  had  located 
the  transmitter  before  it  had  suc- 
ceeded in  making  contact  with 
Germany.  He  added  that  the  dis- 
covery was  immediately  communi- 
cated to  the  FBI  and  the  State 
Dept.,  which  took  charge  of  the 
matter  from  that  point. 

Illegal  Stations 

Spotted  by  RID 

Mr.  Sterling  said  that  RID's 
success  in  tracking  down  enemy 
transmitters  in  this  country  caused 
Axis  agents  to  give  the  United 
States  a  wide  berth  and  to  concen- 
trate their  activity  in  South  Amer- 
ica. He  said  that  Japanese  officials 
vetoed  a  proposal  by  Japanese 
agents  to  establish  a  clandestine 
station  here  in  1941  fearing  that 
FCC  would  discover  it  as  soon  as 
it  went  on  the  air. 

Referring  to  former  Counsel 
Garey's  charges  that  RID  opera- 
tions have  not  been  of  a  serious 
character,  Mr.  Sterling  declared: 
"I  readily  admit  that  this  coun- 
try has  been  practically  free  of 
espionage  radio  activity,  and  I  am 
extremely  proud  of  that  fact.  In- 
stead of  being  an  indication  of  the 
inadequacy  of  RID,  as  former 
counsel  seemed  to  think,  to  me  it  is 
positive  proof  of  the  complete  ef- 
fectiveness of  our  operations.  The 
success  of  RID,  like  the  success  of 
any  police  organization,  is  prop- 
erly measured,  not  by  the  amount 
of  crime  which  is  detected,  but 
rather  by  the  organization's  suc- 
cess in  preventing  illegal  conduct 
and  maintaining  order." 

Mr.  Sterling  stated  that  almost 
half  of  the  reports  of  suspicious 
signals  received  by  RID  since  July 
1940  came  from  the  Army,  Navy 
and  FBI.  Some  of  these  reports,  he 
said,  involved  surveillance  of  Japa- 
nese internees  at  War  Relocation 
camps.  Within  the  last  few  weeks, 
as  a  result  of  RID  surveillance,  op- 
erators of  a  station  broadcasting 
Japanese  programs  at  Tule  Lake 
were  indicted  by  the  Federal  Grand 
Jury  for  violating  the  Communica- 
tions Act,  he  added. 

Mr.  Sterling  expressed  confidence 
that  RID  is  prepared  to  cope 
successfully  with  any  attempted 
enemy  espionage  radio  activity.  In 
support  of  this  belief,  he  cited  vari- 
ous instances  in  which  RID  has  lo- 
cated espionage  stations  in  the 
United  States,  Latin  America,  and 
throughout  the  world. 

Mr.  Sterling  devoted  a  large  part 
of  his  testimony  to  the  role  played 
by  RID  in  assisting  Latin  Ameri- 
can nations  in  eliminating  enemy 
espionage  activities.  He  told  of 
RID  intercepts  which  uncovered 
widespread  Nazi  activities  in  South 
America,  resulting  in  severe  loss  of 
American  lives  and  property.  He 
submitted  excerpts  from  radio 
communications  from  Axis  agents 
in  South  America  to  Germany  re- 
garding ship  movements,  air  traffic, 
and  American  airplane  production. 

As  a  result  of  RID  activities,  he 
said,  a  program  in  South  America 
to  eliminate  illegal  transmissions 
was  effectuated.  The  division  sent 
engineers  to  various   South  and 


Army  Policy  Emphasizes 
Non-Partisan  Broadcasts 

STRICT  IMPARTIALITY  must 
be  observed  by  Army  stations  in 
rebroadcasting  political  speeches 
and  programs  in  the  forthcoming 
campaign,  the  War  Dept.  last  week 
reminded  all  commanding  officers 
in  both  the  U.  S.  and  overseas 
posts. 

"The  burden  is  on  the  Army," 
said  the  order,  "to  see  that  the  in- 
formation and  entertainment  which 
it  furnishes  to  the  soldiers  is  either 
(1)  nonpolitical  or  (2)  if  political, 
is  justified  by  presentation  in  strict 
accordance  with  the  allowed  ex- 
ceptions." Army's  policy  on  re- 
broadcasts  follows: 

(1)  No  recordings,  or  direct  relayings, 
of  political  speeches  will  be  made  by  the 
Army,  except  by,  or  in  accordance  with 
prior  approval  obtained  from,  Morale  Serv- 
ices Division,  Headquarters,  Army  Service 
Forces. 

(2)  Morale  Services  Division  is  responsi- 
ble for  strict  adherence  to  the  above-quoted 
provision  of  the  Act  in  making  any  record- 
ings of  political  speeches  for  rebroadcasting 


or  in  itself  rebroadcasting  any  such  re- 
cording or  in  itself  directly  relaying  any 
such  speeches. 

(3)  Any  recordings  of  political  speeches 
furnished  by  Morale  Services  Division  for 
rebroadcasting  singly  or  in  combination, 
if  used  by  any  element  of  the  Army  over 
any  type  of  radio  station,  will  be  rebroad- 
cast   exactly   as  furnished. 

(4)  All  requests  for  equal  radio  time 
by  political  parties  of  the  kind  specified 
in  the  statute  will  be  referred  to  and  acted 
upon  only  by  Morale  Services  Division." 


Beer  Discs  on  9 

CENTLIVRE  BREWING  Corp., 
Fort  Wayne,  sponsors  a  half-hour 
program  entitled  Lazy  Listening, 
recorded  at  WOWO  Fort  Wayne 
and  sent  to  WTOL  WIBC  WTRC 
WLBC  WHBU  WASK  WKMO 
WKBV  for  rebroadcast. 


Hundley  Shortwave  Aid 

JOHN  W.  HUNDLEY,  has  been  ap- 
pointed assistant  director  of  CBS 
shortwave  broadcasting,  a  newly  cre- 
ated post.  Active  in  shortwave  for 
past  six  years,  Mr.  Hundley,  has 
served  as  acting  director  of  shortwave 
programs  of  CBS  for  the  last  few 
months. 


Central  American  countries  to  de- 
termine the  location  of  the  trans- 
mitters and  to  help  install  monitors 
and  direction  finding  equipment. 
Training  in  radio  intelligence  was 
also  given  to  30  South  Americans 
at  the  divisions  station  in  Laurel, 
Md. 

Government  Approval 
On  So.  America  Work 

Approval  of  the  RID  operations 
in  South  America  was  submitted 
to  the  Committee  through  corre- 
spondence from  State  Department 
officials  to  the  commission.  Ac- 
knowledgment of  FCC  services  in 
Chile  was  cited  in  a  letter  dated 
Dec.  15,  1942,  from  Assistant  Sec- 
retary of  State  Berle  which  stated : 

".  .  .  The  results  in  the  under- 
taking to  locate  and  eliminate 
clandestine  radio  stations  in  this 
hemisphere  have  been  most  grati- 
fying. On  behalf  of  the  State  De- 
partment, I  wish  to  take  this  op- 
portunity to  thank  you  and  your 
staff  for  the  valuable  assistance 
which  has  been  and  is  being  ren- 
dered to  this  Department". 

Mr.  Sterling  told  the  Committee 
that  his  experience  in  radio  dates 
from  1908  when  he  established  his 
first  amateur  station.  He  was  a 
radio  operator  with  the  merchant 
marine  and  during  World  War  I 
was  ordered  to  the  First  Corps 
School  of  the  Infantry  in  Gondre- 
court,  France,  to  study  radio  signal 
tactics.  Later  he  was-  commissioned 
a  2nd  lieutenant  in  the  Signal 
Corps  Reserve. 

Following  the  war  he  went  back 
to  sea  as  a  radio  operator  and 
later  became  a  radio  inspector  for 
the  Radiomarine  Corp.  of  America. 
In  1923  he  was  appointed  radio 
inspector  for  the  Bureau  of  Navi- 
gation of  the  Dept.  of  Commerce 
and  in  1935  he  became  Inspector  in 
Charge  of  the  3rd  Radio  District 
for  the  old  Federal  Radio  Com- 
mission. 

In  1937  he  was  appointed  As- 
sistant Chief  of  the  Field  Division 
of  the  FCC  Engineering  Depart- 
ment and  became  chief  of  RID  in 


June,  1942.  His  experience  in  the 
enforcement  of  radio  laws,  regula- 
tions and  treaties  embraces  more 
than  20  years. 

Mr.  Sterling  is  the  author  of 
"The  Radio  Manual",  a  textbook 
on  radio  theory,  communication 
equipment  and  procedures.  More 
than  46,000  volumes  of  the  book 
have  been  sold,  he  testified. 

Correspondence  of  the  FCC  with 
the  OWI,  FBI  and  other  Govern- 
ment agencies,  classified  as  "confi- 
dential", was  submitted  Friday  by 
Mr.  Denny  for  the  Committee's 
perusal  but  not  for  the  public  rec- 
ord, he  said.  Mr.  Barger  questioned 
the  propriety  of  OWI  "binding  this 
Congress"  by  classifying  certain  of 
its  documents  "confidential". 

"Well  I  should  say  the  OWI  can- 
not bind  Congress,"  remarked  Act- 
ing Chairman  Hart.  "I  hope  we 
haven't  yet  come  to  that."  Rep. 
Hart  ruled  that  the  exhibit,  since 
it  was  submitted  voluntarily,  would 
be  considered  in  executive  session 
and,  if  the  Committee  deemed  it 
necessary,  would  subpena  any  por- 
tion for  the  public  record. 

Cross-examination  of  Mr.  Sterl- 
ing on  his  statement  Thursday  con- 
sumed most  of  the  session.  He  ad- 
mitted that  "long  before  Pearl 
Harbor"  FCC  mobile  units  were  pa- 
trolling "certain  embassies"  in 
Washington  at  the  request  of  the 
FBI. 

His  testimony  that  FCC  engi- 
neers were  sent  to  South  America 
to  track  down  "spy"  stations  at  the 
request  of  the  State  Dept.  caused 
considerable  argument  in  which 
Rep.  Hart,  Mr.  Barger  and  Mr 
Denny  engaged.  Mr.  Denny  was 
asked  and  agreed  to  furnish  for 
the  record  a  reply  to  the  question: 
"Where  did  the  FCC  get  its  au- 
thority to  send  representatives  to 
South  America?" 

Charles  A.  Ellert,  technical  su- 
pervisor of  the  RID,  read  a  pre- 
pared statement  in  which  he  cited 
30  instances  where  the  FCC 
tracked  down  interferences  in  vari- 
ous areas  of  the  country,  some  of 
them  at  the  request  of  Army  and 
Navy  officials.  When  he  concluded 
his  testimony  Mr.  Barger  asked: 
"The  functions  which  you  have  just 
detailed  are  regular  normal,  peace 
time  functions  of  the  FCC  are  they 
not?".  Mr.  Ellert  said  they  were 
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Kobak  Says  Video 
Plans  'Oversold' 

Previews  Delay  in  Television 
Before  Advertising  Club 

TERMING  premature  the  attitude 
of  those  who  have  "oversold"  the 
immediate  post-war  possibilities  of 
television,  Edgar  Kobak,  vice-pres- 
ident of  the  Blue  Network,  said 
last  week  that  television  "will  not 
be  here  as  fast  as  some  people 
think.  Stations  and  sets  must  be 
built  first."  Mr.  Kobak  spoke  be- 
fore several  hundred  advertising 
agency  and  radio  men  at  a  lunch- 
eon meeting,  May  11,  of  the  Chi- 
cago Federated  Advertising  Club 
in  the  Hotel  Sherman. 

Stating  that  radio  engineers  are 
"way  ahead"  in  their  plans  for 
television,  he  commended  both  CBS 
for  its  stand  against  wishful  think- 
ing in  regard  to  the  sudden  post- 
war emergence  of  commercial  tele- 
vision, and  the  agencies  that  were 
spending  their  own  money  to  learn 
the  mechanics  of  television,  which, 
he  said,  would  unquestionably  be 
"the  greatest  medium  of  communi- 
cation". 

Blue  Policy 

Following  a  resume  of  the  rise 
of  the  Blue  Network  from  71  to 
about  183  stations  since  its  separa- 
tion from  NBC,  Kobak  said  they 
might  profit  by  the  example  of  the 
Blue's  policy  of  "balanced  editorial 
content"  in  radio,  fashioned  after 
successful  publishing.  Program- 
ming, departure  from  established 
tradition,  new  ideas  and  believing 
they  are  the  industry's  "leaders," 
has  been  responsible  for  their  suc- 
cess, he  added. 

Kobak  said  Blue  salesmen  were 
out  to  sell  broadcasting  first  and 
then  the  network,  and  gave  as  proof 
of  the  value  of  that  policy  the  rise 
for  Blue  coverage  of  from  5  to  6 
million  more  listeners  than  it  had 
three  years  ago.  He  announced  the 
Blue's  sustaining  Town  Meeting  of 
the  Air  program  would  soon  be 
sponsored,  later  adding  that  he  be- 
lieved the  Blue  would  be  "sold  out 
some  time  this  fall". 


OWI  Needs  Men 

FOREIGN  language  writers,  an- 
nouncers, translators,  editors  and 
radio  production  men  with  expert 
qualifications  in  one  of  the  Western 
European  languages  as  well  as 
English  are  needed  by  the  OWI  for 
psychological  warfare  overseas,  "in 
view  of  impending  military  opera- 
tions", the  OWI  Overseas  Branch, 
New  York,  announced  last  week. 
An  OWI  spokesman  emphasized 
that  the  overseas  work  is  extremely 
trying  and  living  accomodations 
are  poor.  Applications  should  be 
made  to  the  Radio  Recruiting  Desk, 
Outpost  Service  Bureau,  Office  of 
War  Information,  Room  502,  250 
W.  57th  St.,  New  York  19,  N.  Y. 


Blue  Honors  La  Roche 
As  He  Takes  New  Post 

CHESTER  J.  LA  ROCHE,  who 
last  week  assumed  his  new  duties 
as  chairman  of  the  Blue  Network 
executive  committee,  was  honored 
guest  at  a  luncheon  last  Friday  at 
the  University  Club,  New  York, 
given  to  introduce  him  to  the  net- 
work's officers  and  department 
heads. 

Former  board  chairman  of 
Young  and  Rubicam  and  for  the 
past  year  chairman  of  the  War 
Advertising  Council,  Mr.  La  Roche 
purchased  a  minority  interest  in 
the  Blue  about  the  first  of  the  year 
and  at  the  same  time  became  a 
director  of  the  network  and  chair- 
man of  its  executive  committee 
[Broadcasting,  Jan.  3].  Illness 
prevented  his  becoming  active  at 
the  Blue  until  now. 


RADIO  AND  PRESS 
CRITICIZED  BY  FDR 

RADIO  NEWS  handling  of  the 
Government  seizure  of  Montgom- 
ery Ward  &  Co.,  along  with  the 
manner  in  which  the  press  re- 
ported^ the  story,  drew  criticism 
last  week  from  President  Roose- 
velt at  his  first  news  conference 
following  his  return  to  the  capital. 

Defending  the  Government's  ac- 
tion, Mr.  Roosevelt  outlined  the 
Ward  case  history. and  remarked 
that  the  country  didn't  know  about 
it  because  of  the  manner  in  which 
radio  and  the  press  had  handled 
it.  He  wasn't  making  any  charges, 
he  said,  but  merely  stating  a  fact. 

On  several  occasions  President 
Roosevelt  has  criticized  newspa- 
pers for  the  manner  in  which  they 
have  reported  certain  stories  and 
he  has  singled  out  certain  radio 
commentators  whom  he  thought 
were  prejudiced,  but  White  House 
correspondents  recalled  that  this 
was  the  first  time  in  their  recol- 
lection that  the  Chief  Executive 
has  linked  radio  and  the  press  as 
equal  news  media. 


AFRA  Pact  Approved 

REVISED  transcription  contracts, 
negotiated  last  fall  between  the 
American  Federation  of  Radio 
Artists  and  the  employers  of  tal- 
ent for  transcribed  programs,  were 
approved  in  full  last  week  by  the 
National  War  Labor  Board.  Con- 
tracts bring  transcribed  programs 
into  parity  with  live  broadcasts, 
"calling  for  increases  of  30%  for 
programs  of  15  minutes  or  more 
and  of  100%  for  spots  of  five  min- 
utes or  less,  retroactive  to  Nov.  1, 

1943.  Contracts  run  for  one 
year,  expiring  concurrently  with 
AFRA's  network,  commercial  and 
sustaining   contracts  on   Oct.  31, 

1944.  [Broadcasting,  Nov.  8, 
1943]. 


ROGER  W.  CLIPP,  president  of 
WFIL  Philadelphia,  was  nominated 
first  vice-president  of  the  Poor  Rich- 
ard Club,  Philadelphia  organization 
of  advertising  men. 


Defense  Plant  to  WE 

WESTERN  ELECTRIC  Co.  will 
take  possession  of  the  Defense 
Plant  Corp.  factory  at  Scranton, 
Pa.  under  an  agreement  reached 
May  11  to  enable  Western  Electric 
to  transfer  a  portion  of  its  wire 
and  wire-products  operations  from 
its  works  in  Baltimore  where  ad- 
ditional production  for  the  Armed 
Forces  will  then  be  undertaken. 


AFM  Resisted 

( Continued  From  Page  9) 

other  IBEW  locals  throughout  the 
country  . 

The  IBEW  members  expressed 
themselves  as  "unalterably  op- 
posed" to  giving  up  any  of  their 
functons  to  the  AFM  and  called 
upon  the  officers  of  the  national 
organization  to  clarify  the  details 
of  any  action  taken. 

It  is  expected  that  a  number  of 
other  IBEW  locals  will  follow  the 
action  of  the  Washington  techni- 
cians in  resisting  the  Petrillo  move. 
Protests  had  previously  been  made 
by  IBEW  members  in  San  Francis- 
co who  had  asked  the  concurrence 
of  Los  Angeles  technicians  in  op- 
posing the  agreement. 

Early  action  on  the  dispute  was 
indicated  as  a  result  of  NABET's 
strike  threat.  Counsel  for  the  union 
expected  that  the  Secretary  of 
Labor  would  certify  the  case  to  the 
NWLB.  NABET  would  then  ask 
that  a  restraining  order  be  issued 
to  safeguard  continuance  of  its 
jurisdiction  pending  settlement  of 
the  dispute. 


SHIFTS  OF  KAVE, 
KTKC  ARE  SOUGHT 

APPLICATION  was  filed  with  the 
FCC  last  week  requesting  consent 
to  transfer  control  and  license  of 
KAVE  Carlsbad,  N.  M.,  from  Bar- 
ney Hubbs,  A.  J.  Crawford,  Jack 
Hawkins  and  Harold  Miller  doing 
business  as  Carlsbad  Broadcasting 
Co.  to  a  new  corporation  of  the 
same  name  for  $22,000. 

New  owners  would  be  Val  Law- 
rence— president  (52.6%),  now 
general  manager  of  KROD  El 
Paso,  Tex.;  Gene  Rethmeyer — 
treasurer  (21.1%),  KROD  sales- 
man; Norman  R.  Loose — vice- 
president  (10.5%),  newspaper  ad- 
vertising; and  Edward  W.  Tal 
bott — secretary  (15.8%),  chief  en- 
gineer of  KROD.  None  hold  any 
ownership  interest  in  the  El  Paso 
outlet.  Messrs.  Hubbs  and  Hawkins 
are  owners  of  KIUN  Pecos,  Tex., 
and  are  selling  their  KAVE  in- 
terests in  order  to  devote  more 
time  to  that  station,  it  is  stated. 

Filed  also  last  week  was  the  ap- 
plication of  KTKC  Visalia,  Cal. 
for  voluntary  assignment  of  its  li- 
cense from  J.  E.  Richmond,  Percy 
M.  Whiteside,  Homer  W.  Wood 
and  Visalia  Publishing  Co.  doing 
business  as  Tulare-Kings  Counties 
Radio  Associates,  to  the  same  per- 
sons and  Morley  M.  Maddox  and 
Charles  A.  Whitmore,  replacing 
the  Visalia  Publishing  Co.  interest, 
and  operating  under  the  same 
name.  Messrs.  Maddox  and  Whit- 
more, owners  of  Visalia  Publish- 
ing Co.,  have  been  identified  with 
the  KTKC  licensee  through  the  in- 
terest of  their  company,  which  is 
planning  dissolution  and  liquida- 
tion. The  company  has  been  pub- 
lishing the  Visalia  Times-Delta. 


Sylvania  Deal 

SYLVANIA  Electric  Products 
Inc.,  New  York,  has  practically 
completed  negotiations  for  the 
purchase  of  the  capital  stock  of 
Colonial  Radio  Corp.,  Buffalo.  Co- 
lonial is  a  manufacturer  of  radio 
receivers,  principally  for  Sears, 
Roebuck  &  Co.  and  auto  manufac- 
turers. 
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First  in  Prestige! 
First  in  Audience! 
First  for  Advertisers! 


Board  Supports  Ryan  Program 


{Continued  from  page  10) 


PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS  •  National  Representatives 


TO  MAKE  SURE  of  get- 
ting  the  audience  of  Nova 
Scotia's  most  thickly  pop- 
ulated area  it  is  hardly 
necessary  to  stress  the  fact 
that  the  station  is  

CHNS 

Halifax,  Nova  Scotia 


JOS.  WEED  &  CO. 
350  Madison  Avenue,  New  York 
Representatives 


WBCA,  Schenectady,  N.  Y. 

.  .  .  your  Telescript  sales  presen- 
tations have  been  most  help- 
ful. .  .  think  these  sales 
helps  the  most  constructive 
sales  aids  we  have  received 
from  any  source. 

Leonard  L.  Asch, 
President 


available  through 

PRESS  ASSOCIATION,  inc 

SO  Rockefeller  Plaza 
New  York,  N.  Y. 


WRBL 

SHOWN  BY  LATEST  HOOPER  ^ 
SURVEY  TO  HAVE 
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COLUMBUS  LISTENERS 
1230  KC  -  CBS 
Rep.  by  SPOT  SALES 

COLUMBUS.  GA. 


Barney  Lavin,  WDAY  Fargo,  N. 
D.;  and  Harry  R.  Spence,  KXRO 
Aberdeen,  Wash. 

After  receiving  a  progress  re- 
port of  the  NAB  Music  Committee 
regarding  conversations  with 
ASCAP  on  interpretation  of  its 
per-program  contracts,  the  board 
commended  the  committee  for  its 
work  and  re-referred  the  whole 
matter  to  it  for  the  issuance  of  a 
complete  statement.  Some  100  com- 
munications from  stations  had 
been  received  regarding  ASCAP's 
interpretation  of  the  contract 
terms. 

Also  on  the  music  front,  the 
board  heard  reports  from  Sydney 
M.  Kaye,  vice-president  and  gen- 
eral counsel,  and  Merritt  Tomp- 
kins, general  manager  of  BMI. 
They  outlined  the  present  status 
of  BMI  and  discussed  its  problems 
as  radio's  wholly-owned  music  sub- 
sidiary. Mr.  Ryan  has  become  pres- 
ident of  BMI  in  succession  to  Mr. 
Miller. 

After  hearing  a  report  from 
Don  S.  Elias,  WWNC  Asheville, 
N.  C,  chairman  of  the  legislative 
committee,  on  the  status  of  the 
White  -  Wheeler  bill,  the  board 
adopted  a  resolution  praising  the 
committee  for  the  constructive  re- 
sults attained.  Mr.  Elias  said  it 
was  possible  that  a  bill  would  be 
presented  to  the  full  Interstate 
Commerce  Committee  within  a 
week  or  ten  days. 

On  the  important  WMAL  mat- 
ter, in  which  AFRA  is  seeking 
payment  of  staff  announcers  upon 
a  fee  basis,  the  board  adopted  a 
resolution  instructing  President 
Ryan  to  take  whatever  action  he 
deemed  advisable  to  assist  WMAL 
in  its  case  before  the  War  Labor 
Board. 


Two  resolutions  recommended  by 
the  NAB  Sales  Managers  Execu- 
tive Committee,  dealing  with  radio 
sales  promotion,  were  adopted  by 
the  board.  They  follow  in  full  text : 

Whereas  the  NAB  Board  of  Directors 
recognizes  the  desirability  of  a  public  rela- 
tions effort  on  the  part  of  the  radio  indus- 
try, as  evidenced  by  requests  from  stations 
throughout  the  country  following  the  show- 
ing of  "Air  Force  and  the  Retailer,"  there- 
fore, 

Be  it  Resolved  that  the  NAB  Board  of 
Directors  suggests  to  the  President  that  a 
committee,  consisting  of  members  of  both 
the  Sales  Managers  Executive  Committee 
and  the  Public  Relations  Committee,  be 
appointed  to  investigate  the  possibility  of 
making  a  talking  motion  picture  or  some 
other  suitable  presentation  that  could  be 
used  by  radio  stations  before  schools,  civic 
organizations,  trade  groups  and  for  gen- 
eral consumer  showings  through  motion 
picture  theater  channels. 

*      *  * 

Whereas  the  NAB  Sales  Managers  Exec- 
utive Committee  has  investigated  the  ad- 
vantages and  disadvantages  of  the  so-called 
Continuing  Discount  Clause  and  believes 
that  its  inclusion  in  the  NAB-AAAA  Stand- 
ard Contract  for  Station  Facilities  would 
be  advantageous  alike  to  broadcasters  and 
advertisers,  and 

Whereas  the  provision  of  a  continuing 
discount  is  believed  to  be  the  practice  of 
a  majority  of  broadcasting  stations,  now, 
therefore. 

Be  it  Resolved  by  the  NAB  Board  of  Di- 
rectors that  the  following  CONTINUING 
DISCOUNT  CLAUSE  be  submitted  to  the 
NAB  membership  at  its  next  annual  meet- 
ing for  approval  or  rejection,  and,  if  ap- 
proved, be  incorporated  in  the  NAB-AAAA 
Standard  Contract  for  Station  Facilities  as 
a  new  paragraph  (d)  under  section  5: 
"If    this    contract    is    renewed  for 
identical  service,  without  interruption, 
beyond  a  fifty-two   (52)    week  period, 
the  same  earned  rate  will  be  allowed 
for  the  duration  of  such  extended,  con- 
tinuous service  as  the  rate  earned  for 
the  original  fifty-two  (52)  week  term. 
This  provision  shall  not  apply,  how- 
ever,   for   more   than   fifty-two  (52) 
weeks  from  the  effective  date  of  any 
revision  of  rates  or  discounts." 
In  which  event,  present  paragraph  (d) 
will  become  (e),  etc. 


Paramount  on  Yankee 

PARAMOUNT  PICTURES,  Inc., 
New  York,  on  May  25  starts  a  ser- 
ies of  daily  live  spot  announce- 
ments for  two  weeks  on  the  Yan- 
kee Network  for  their  new  film, 
"The  Hitler  Gang."  A  total  of 
$20,000  has  been  appropriated  for 
the  radio  campaign  in  New  England 
and  approximately  85  spot  an- 
nouncements will  be  used  per  sta- 
tion weekly.  Agency  is  Buchanan 
&  Co.,  New  York. 


KFXD  Assignment 

APPLICATION  was  filed  with  the 
FCC  last  week  for  voluntary  as- 
signment of  license  of  KFXD  Nam- 
pa,  Ida.,  from  Frank  E.  Hurt, 
owner  of  the  station,  to  a  partner- 
ship composed  of  Mr.  Hurt  and 
his  son,  Edward  P.  Hurt,  chief 
engineer  of  the  outlet  for  the  past 
eight  years.  Mr.  Hurt  and  his  wife 
have  deeded  half  of  the  property 
to  their  son. 


April  Gain 

MUTUAL  billings  for  April 
amounted  to  $1,675,609,  an  increase 
of  74.2%  over  the  same  month  in 
1943  when  the  total  was  $961,918. 
Accumulative  billings  for  the  first 
four  months  of  this  year  stand  at 
$6,848,778— an  increase  of  84% 
over  the  comparable  period  in  1943. 
Last  year's  figure  was  $3,721,640. 


Tidewater  Spots 

TIDEWATER  Associated  Oil  Co., 
New  York,  on  May  15  starts  a 
series  of  35  weekly  quarter-hour 
transcriptions,  The  Story  of  Your 
Name  on  KGLO  WNAX  WDAY 
KFYR  WEAF.  Station  list  will 
be  expanded  later.  Agency:  Len- 
nen  &  Mitchell,  New  York. 


Correction 

PICTURE  caption  under  the  group 
shot  on  page  46  of  the  May  8 
Broadcasting,  showing  executives 
of  WLW  Cincinnati  and  the  Wiede- 
mann Brewery,  should  have  carried 
the  name  of  James  E.  Brey  (third 
from  right)  as  sales  manager  of 
the  brewery  instead  of  James  E. 
Wiedemann. 


Emergency  Frequencies 

THREE  frequencies,  one  medium  and 
two  very  high,  were  designated  by 
the  FCC  last  week  in  amending  its 
Rules  and  Regulations  for  emergency 
use  by  municipal  fire  stations  in  lo- 
calities of  150,000  persons  or  more. 
Heretofore  assigned  for  the  use  of 
marine  fire  stations,  the  designated 
frequencies — 1630  kc,  35580  kc  and 
37740  kc — -will  help  alleviate  peak 
message  traffic  on  police  facilities 
during  fire  emergencies. 


ENGINEER'S  EYE-VIEW  of  the 

transcription  of  his  "message  of 
the  day,"  broadcast  seven  days 
weekly  over  WMAQ  Chicago,  is 
provided  Edward  J.  Kelly,  mayor 
of  Chicago  (center),  by  Frank 
Chizzini  (left) ,  manager  of  NBC 
Radio  Recording  Division,  and  Phil 
Stewart,  director  of  radio  of 
Roche,  Williams  &  Cunnyngham 
Chicago.  Mr.  Stewart  also  heads 
radio  activities  of  the  Chicago  Of 
fice  of  Civilian  Defense. 


NRDGA  Clinic  Results 

AS  A  RESULT  of  the  National 
Retail  Dry  Goods  Assn.  Sales  Pro 
motion  Clinic  in  Cincinnati  early  in 
April,  Frederic  W.  Ziv  Inc.,  Cin 
cinnati-New  York,  last  week  dis 
closed  that  53  department  stores 
now  sponsor  the  teen-age  trans 
cription  Calling  All  Girls  Radio 
Club  of  the  Air  [Broadcasting 
March.  6]. 


Hope  Leads  Hooper 

HOOPER  RATINGS  for  the  top  ten 

Pacific  Coast    evening   programs  in 
the  May  9  report  show  Bob  Hope  in 
the  lead.  He  is  followed  by  Red  Skel 
ton,  Fibber  McGee  &  Molly,  Frank 
Morgan-Fanny  Brice,  Radio  Theatre 
Charlie    McCarthy,   Aldrich  Family 
Mr.  District  Attorney,  Great  Gilder- 
sleeve,  and  Ellery  Queen.  Report  for 
the  March-April  period  discloses  that 
the   average  evening  program  rating 
of  9.1,  is  down  0.4  from  last  report 
down  0.7  from  a  year  ago.  Averag 
evening  sets-in-use  of  31.9,  is  down 
1.8  from  last  report,  down  1.1  from 
a  year  ago.  Average   evening  avail 
able   audience  is  76.2,  is  down  2. 
from  last  report,   down  1.6  from 
year  ago. 


COMIC  STRIP  of  Gertrude  Berg' 
The  Goldbergs,  sponsored  on  CBS  by 
Procter  &  Gamble  Co.,  will  make  its 
debut  in  the  New  York  Post  on  June 
5.  It  is  planned  to  syndicate  the  strip 
in  localities  in  which  there  are  CBS 
outlets  for  the  program. 


 *    *    *    ★  — 

WSYR 

The  Only  NBC  Station 
Covering 
Central  New  York 


-including  over  40% 
of  farms  in  the  state. 


5000  Watts  at  570  Kc 

Syracuse,  N.  Y. 
Represented  by  Raymer 
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A  50,000  watt 
audience  ateu 
250  watt  rate 


Tips  From  Linnea  Nelson 

(Continued  from  page  9) 


various  so-called  circulation  figures 
cannot  be  compared  accurately  one 
■with  the  other — but  does  that  mat- 
ter to  the  account  man,  whose  prob- 
lem it  frequently  is  to  decide 
whether  the  budget  will  go  into 
magazine,  newspapers  or  radio.  Of 
course  it  doesn't — he  wants  every- 
thing boiled  down  to  black  and 
white  figures  without  any  explana- 
tions. 

Various  groups  have  worked  for 
years  to  attempt  to  get  radio  sta- 
tions and  networks  to  adopt  one 
uniform  plan.  Meetings  are  held — 
there  are  arguments  because  Joe 
Doakes  likes  his  system  better  than 
his  competitors — meetings  end — 
and  nothing  happens.  And  have 
they  ever  taken  a  complete  over-all 
vote  of  the  buyer's  opinions?  Even 
if  they  tore  up  the  votes  later  they 
could  at  least  find  out  what  it  is 
the  buyer  needs  to  know  before 
selling  the  account  man  or  adver- 
tiser. 

The  main  trouble  seems  to  be 
that  too  many  concerned  with 
working  out  a  recommended  plan 
are  looking  for  the  final  plan  that 
will  serve  for  all  time.  I  don't  think 
we  can  hope  to  achieve  that  as  yet 
— but  I  do  think  it  is  about  time — 
in  fact  long  since  has  passed  the 
time — that  radio  people  get  to- 
gether and  adopt  a  standard  plan — 
and  used  that  standard  plan  until 
further  experiments  showed  that 
something  better  would  be  found. 

Adopt  Standard  Plan 

My  early  days  in  radio  date  back 
prior  to  the  publication  of  the 
standard  rate  book.  And  to  the  days 
when  we  drew  circles  around  a  city 
to  indicate  station  coverage — the 
size  of  the  circles  was  dependent  on 
the  wattage  of  the  station.  Then 
came  attempts  at  coverage  surveys 
— and  directional  antennas.  One  job 
I  remember  well  was  writing  two 
presentations  in  the  same  day  .  .  . 
one  for  an  advertiser  whose  distri- 
bution ran  north  of  the  city  desired 
and  another  for  an  advertiser 
whose  distribution  ran  south  of 
that  city.  The  directional  antenna 
did  the  trick  for  those  two  different 
stations  in  the  same  city.  And  for 
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STATION 


weeks  I  wondered  whether  the  two 
men  ever  compared  notes ! 

On  the  basis  of  the  various  kinds 
of  surveys  that  come  to  my  desk 
daily  I  often  wonder  whether  we've 
made  very  much  progress  beyond 
the  guess-work  involved  in  those 
early  circles! 

Spot  broadcasting  has  certainly 
"come  of  age"  at  this  point  and 
stations  should  be  able  to  meet  on 
a  common  ground.  Many  have  been 
stubbornly  holding  out  in  connec- 
tion with  little  details  that  have 
nothing  at  all  to  do  with  the  sell- 
ing, buying  or  actual  use  of  radio 
time — and  merely  hamper  smooth 
operations. 

Simplify  Rate  Cards 

Among  the  timebuyers  pet  hates 
are  the  varied  and  very  confusing 
rate  cards.  There  is  no  standard 
set-up.  Each  of  the  four  networks 
has  different  methods  of  computing 
discounts.  The  newest  is  the  full 
network  discount  and  some  mathe- 
matical expert  has  figured  out  that 
if  the  network  company  cannot  de- 
liver the  full  network  you  are 
penalized  as  far  as  discount  is  con- 
cerned. If  a  certain  percentage  of 
the  stations  ordered  cannot  take  the 
program,  your  full  network  dis- 
count is  reduced  by  that  percent- 
age until  it  is  liable  to  become 
9.65456789%.  And  then  you  apply 
that  percentage  to  the  total  amount 
you  would  have  spent  if  you  had 
been  able  to  get  all  the  stations. 
Even  their  own  salesmen  can't  fig- 
ure it  out  .  .  .  and  then  the  client 
wants  an  explanation.  Hours  I 
could  have  spent  doing  plans  for 
adding  stations,  I  spend  explaining 
these  things. 

But  here  I  started  talking  about 
"spot  broadcasting."  I  have  never 
counted  the  various  forms  of  rate 
cards.  There  must  be  dozens  of 
them.  One  station  will  list  rates  one 
way — another  a  different  way. 
Some  stations  have  a  52-time  rate, 
others  a  52-week  rate,  others  a  dis- 
count based  on  the  number  of  times 
used  weekly  or  the  dollar  volume 
weekly.  Then  again,  rates  are 
broken  down  for  the  different  hours 
of  the  day  or  evening.  In  some 
cases  you  can  combine  day  and  eve- 
ning to  earn  a  rate  and  in  others 
you  can't.  I  don't  care  how  the  rates 
are  set  by  the  station — let  them 
charge  whatever  they  think  they 
are  worth — but  when  you  think  of 
hundreds  of  estimators  doing  the 
same  figuring,  in  various  parts  of 
the  country,  for  similar  services — 
when  stations  could  publish  a  sim- 
ple card  with  all  the  discounts  al- 
ready figured — it  seems  mighty  re- 
diculous. 

I  can  think  of  no  better  punish- 
ment than  to  make'  every  station 
manager,  commercial  manager, 
sales  manager  and  salesman  sit 
down  and  figure  out  a  50-station 
campaign — most  of  which  stations 
he  would  not  be  familiar  with.  And 
then  they  ask  timebuyers  and  their 


groups  why  they  burn  the  midnight 
oil. 

Then  you  start  querying  for 
availabilities.  And  the  way  some 
of  these  are  submitted  shouldn't  be 
mentioned!  Somewhere  in  this 
space  of  time  you  agree  with : 

First — The  account  man  or  client 
to  convince  them  that  they  won't  be 
able  to  get  all  the  one-minute  spots 
they  want  in  good  position  on  a  sin- 
gle station.  You  talk  local  programs. 
Sometimes  you  win.  You  talk  station 
breaks.  The  copywriter  can't  get  the 
message  into  so  short  a  time.  You've 
sold  the  advertiser  on  the  value  of 
a  break  against  a  minute — so  the 
copywriter  hates  you. 

Nest — When  all  are  agreed,  you 
try  to  get  permission  from  the  ac- 
count man  to  buy  whatever  is  really 
good  without  first  submitting  it  to 
the  client.  The  account  man  says 
"no".  So  while  he's  considering  your 
recommendations,  you  lose  all  the 
good  positions  and  the  client  raises 
the  roof.  So  the  account  man  comes 
to  you  with  a  red  face  and  says — 
"You  win — from  here  on  buy !"  I'd 
love  to  be  the  owner  of  all  the  good 
positions  lost  in  this  way. 

Third — The  stations  start  getting 
copy  or  transcriptions.  The  buyer  of 
course  hasn't  had  time  to  read  or 
listen  to  all  the  commercials.  There 
is  a  radio  code  that  writers  try  to 
live  up  to — but  there  is  no  central 
approval  point.  What  one  station 
thinks  is  excellent  copy — and  tells 
you  so — another  station  turns  down. 
The  networks  have  approved  the  copy 
in  many  instance — but  there  is  a 
station  that  says  , 'no-no-no."  The  sta- 
tions then  blame  the  buyer  for  put- 
ting one  over  on  them — the  copywriter 
says  you've  lost  your  "touch"  in  deal- 
ing with  stations  because  they  won't 
accept.  Then  we  all  listen  to  the  ra- 
dio and  hear  lots  worse  copy  on  the 
air  for  a  competitor. 

Clear  Contract  Forms 

When  the  locations  are  set  and 
the  costs  figured,  you  get  a  cam- 
paign approved  and  start  placing 
contracts.  The  majority  of  the  sta- 
tions have  accepted  and  adopted 
the  standard  4A  contract  form. 
But  there  are  still  too  many  sta- 
tions that  have  not.  What  does 
this  mean?  It  means  that  after 
your  contract  goes  out,  the  station 
types  up  the  information  you  have 
sent  out  on  your  form,  on  a  form 
of  its  own,  and  returns  it  to  you 
so  that  you  have  to  have  someone 
check  the  schedule,  rates,  clauses, 
and  any  other  details  against  the 
contract  you  sent  out.  Then  you 
sign  all  four  or  six  or  more  copies, 
initial  any  clauses  that  have  to  be 
deleted  on  both  the  front  and  back 
of  the  sheets  and  return  the  con- 
tracts to  the  stations.  Then  some- 
one there  executes  them  and  they 
are  returned  to  you  to  be  attached 
to  the  carbon  copy  of  the  contract 
you  originally  sent  out.  Can  you 
imagine  what  it  would  be  like  if 
you  had  to  go  through  this  routine 
for  every  station  in  the  country? 
And  all  because  certain  stations 
or  groups  stubbornly  insist  on 
keeping  their  own  contract  forms. 

Some  of  these  things  are  taken 
into  consideration  by  the  buyer 
when  recommending  a  station  for 
a  campaign.  If  another  good  sta- 
tion is  available  that  is  easier  to 
work  with — that  one  is  on  the  rec- 
ommended list. 

Buyers  are  known  for  tearing 
apart    station    promotion — but  I 


MORNING  INDEX 
HON.  THRU  FRI. 
8:00  -  12:00  A.M. 

A 

WGRC 

B 

C 

13.0 

26.5 

34.3 

25.4 

AFTERNOON  INDEX 
MON.  THRU  FRI. 
12:00  -  6:00  P.M. 

A 

WGRC. 

B 

C 

29.4 

32.1 

21.4 

15.5 

SUJ.  THRU  SAT. 
EVENING  INDEX 
6-.00  -  10:00  P.M. 

A 

WGRC 

B 

C 

41.7 

12.6 

35.5 

B.7 

IS  LOUISVILLE'S 
TRADING  AREA 

47*  OF  KENTUCKY'S  POPULATION 
57%  OF  ITS  BUYING  POWER 


B  u  rn-  S  m \\\\*7Zd&)(J ^uj£M^ei- 


ii 


Now,  if  we 
were  only 
staying 
at 

THE  R00SEY 


When  you  stop  at  The  Roosevelt 
you  don't  risk  getting  marooned 
like  this.  For  you'll  be  within  walk- 
ing range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  at 
The  Roosevelt  liquidates  a  lot  of 
bother. 

Rooms  with  bath  from  $4.50* 

HOTEL 


MADISON  AVE.  AT  45th  ST.,  NEW  YORK 

-A  HILTON  HOTEL  — 
ROBERT    P.    Wl  LLIFORD,   General  Manager 

Other  Hilton  Hotels  From  Coast  to  Coast: 

TEXAS,  Abilene,  El  Paso,  Longview,  Lub- 
bock, Plainview;  NEW  MEXICO,  Albuquerque; 
CALIFORNIA,  Long  Beach,  Los  Angeles,  The 
Town  House;  MEXICO,  Chihuahua,  The  Pala- 
cio  Hilton.  Hilton  Hotels.  C.  N.  Hilton,  Presi- 
dent. 
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*  A  Preferred  Market 

April  SALES  MANAGEMENT 

WFMJ 


YOUNGSTOWN,  OHIO 


28 


TH  U.  S.  METROPOLITAN 
DISTRICT 


MORE  LISTENERS 
PER  DOLLAR 

ASK 
HEADLEY-REED 


New  York 
Atlanta 


Chicago  -  Detroit 
San  Francisco 


YOUR  MARKETS 
ARE  MOVING 

South  I 

We  sell  the  new  Savannah 
Seaboard  Market— at  the  low- 
est per-person  cost  of  any 
medium. 


NBC  | 


wonder  how  many  of  you  have  seen 
the  amount  of  mail  that  comes 
over  a  timebuyer's  desk  daily.  It 
all  starts  like  this — a  lot  of  sta- 
tions write  and  ask  you  which  pub- 
lications you  read  so  that  they  will 
know  which  ones  to  advertise  in. 
You  fill  out  the  blank  and  return 
it — that  is — if  you  want  to.  Then 
the  publications  come  in.  You  spend 
odd  moments — even  while  com- 
muting or  waiting  for  the  dentist 
— reading  through  the  trade  publi- 
cations so  that  you  know  what 
goes  on  and  what  your  competitors 
are  doing.  Then  day  after  day 
every  doggone  station  is  sending 
you  reprints  of  the  ads  they  are 
running  in  said  publications.  On  a 
spring  day  like  today  I  want  to 
make  little  paper  airplanes  of  all 
these  reprints  and  sail  them  out 
the  window.  But  I  manage  to  pre- 
serve some  semblance  of  dignity 
and  toss  them  quietly  into  the 
waste  basket.  Station  promotion 
should  be  factual,  interesting  and 
concise — and  there  is  a  difference 
between  advertising  material  and 
promotion  developed  for  a  specific 
purpose. 

No  matter  how  many  times  you 
ask  stations  to  quit  sending  you 
the  weekly  program  releases — that 
are  usually  out-of-date  by  the  time 
you  get  them — they  continue.  That 
adds  to  the  wastebasket  pile.  It 
is  really  much  easier  to  check  with 
the  New  York  rep  for  the  latest 
information  regarding  program 
schedules — and  as  he  doesn't  seem 
to  have  so  much  time  to  sell  now- 
adays he  should  be  delighted  to 
look  over  the  list  of  stuff  and  agen- 
cies he's  sold  in  the  past! 

What  I'm  driving  at  is  that 
there's  a  lot  of  useless  motion,  en- 
ergy and  material  wasted  that 
could  be  put  to  a  far  more  intelli- 
gent purpose. 

Another  thing  that  makes  the 
buyer  break  out  in  a  cold  sweat — 
the  first  glimpse  by  the  account 
man  and  the  client  at  each  new 
program-rating  report. 

Program  Rating 

There  is  one  fervent  prayer  in 
the  minds  of  time  buyers  today — 
and  that  is  for  the  war  to  come  to 
an  end.  That  prayer  is,  of  course, 
in  the  minds  and  hearts  of  all  of 
us — but  for  buyers  it  has  a  very 
special  significance.  We  thought 
we  had  trouble  several  years  ago 
when  it  came  to  checking  and  prov- 
ing sales  in  the  areas  covered  by 
radio  advertising.  Today  many  ad- 
vertisers' sales  potentialities  are 
limited — and  everybody  in  the 
manufacturer's  company,  whether 
or  not  concerned  with  advertising, 
has  become  a  research  expert  and 
the  worry  is  continually  about  the 
program  rating — and  how  it  com- 
pared with  the  leaders  and  with 
the  competitors. 

Every  tenth  of  a  point  is 
watched.  Whenever  the  rating  goes 
up,  it's  as  a  result  of  a  good  pro- 
gram. When  a  rating  goes  down, 
the  time  buyer  has  bought  the 
wrong  network,  or  the  wrong  sta- 
tion, or  the  wrong  day  or  the 
wrong  hour.  Even  if  the  rating 
goes  up  slightly,  but  the  competi- 
tor's   rating    goes  up  more— the 


CAB  Ratings 

KAY  KYSER'S  College  of  Musical 
Knowledge  and  Bill  Stern's  Sports 
Newsreel  are  rated  most  popular 
evening  network  commercial  pro- 
grams in  the  full-hour  and  the 
quarter-hour  once  weekly  classifi- 
cations, according  to  the  April  re- 
port of  the  Cooperative  Analysis 
of  Broadcasting  which  for  the 
first  time  covers  programs  broad- 
cast from  10:30-11:30  p.m.  [Broad- 
casting, May  1].  Red  Skelton 
ranked  fifth  among  the  half-hour 
evening  programs,  according  to  the 
CAB  report,  in  which  14  late  eve- 
nings shows  were  given  their  first 
national  ratings. 


Four  Leave  Agency 

FOUR  executives  of  Pedlar,  Ryan 
Lusk,  New  York,  have  submitted 
their  resignations  to  the  agency — 
Lawrence  L.  Shenfield,  Francis  J. 
Doherty  and  Donald  K.  Clifford, 
vice-presidents,  and  Arthur  Cobb 
Jr.,  secretary-treasurer. 


buyer  must  answer.  So  immediate- 
ly the  machines  start  working, 
charts  are  referred  to,  histories 
are  checked — everything  possible 
is  done  to  prove  that  the  cam- 
paign is  still  a  good  buy  —  and 
when  the  typist  finally  gets  the 
report  out  of  her  machine  the  day 
of  the  new  report  has  arrived  and 
the  rating  is  up  and  you  breathe 
a  sigh  of  relief  with  trepidation 
as  to  what  the  next  report  will 
bring. 

Come  the  end  of  the  war  and 
sales  results  will  again  take  first 
place — and  if  sales  are  as  good  as 
we  think  they're  going  to  be,  life 
will  be  comparatively  simple.  We 
buyers  are  always  looking  forward 
to  utopia — if  we  didn't  combine 
that  with  a  sense  of  humor  we'd 
all  go  completely  mad.  No  matter 
how  bad  things  seem  when  we 
look  back  on  them,  we're  always 
sure  that  the  future  cannot  be 
worse. 

I  could  probably  go  on  airing 
the  timebuyer's  gripes  for  hours — 
but  I'll  at  least  leave  room  for 
some  of  the  others  to  have  their 
say  another  day.  We  do  get  to- 
gether at  times  and  weep  on  each 
other's  shoulder. 

Don't  think  radio  won't  have  to 
be  sold  after  the  end  of  the  war — 
it  will.  Radio  will  be  used  by  ad- 
vertisers solely  to  make  sales — 
not  to  keep  their  names  in  the 
public  mind. 

And  all  those  who  cry  that  they 
have  nothing  to  sell  today  and 
therefore  need  not  do  anything 
constructive  in  that  direction — 
might  spend  their  time  improving 
the  business  end  of  radio  because 
competitors  in  other  forms  of  me- 
dia are  working  hard  to  show  how 
ably  they  give  more  for  less — and 
in  language  everyone  can  under- 
stand even  if  they  do  not  fully  ac- 
cept it.  And  today  the  greater  part 
of  our  job  rests  on  the  mighty  thin 
air  we  as  buyers  must  continue  to 
sell. 

Yes,  it's  hell  at  times — but  we 
love  it. 


SIX  REASONS  why  Ray  Mcin- 
tosh, WBEN  Buffalo  announcer, 
claims  that  he's  the  champion 
father  of  radio  are  (1  to  r)  Billy, 
Dick,  Stuart  and  Brenda.  Jimmy 
and  Virginia,  twins,  are  seated  in 
Papa  Macintosh's  lap. 


New  Canada  Data 
Explained  to  AMA 

FUNCTIONS,  scope  and  mode 
of  operation  of  the  new  Bureau  of 
Broadcast  Measurement  were  ex- 
plained by  Glen  Bannerman,  pres- 
ident and  general  manager  of  the 
Canadian  Assn.  of  Broadcasters 
in  addressing  the  American  Mar- 
keting Assn.  at  its  luncheon  meet- 
ing May  11  (see  address  by  Linvea 
Nelson  on  page  10). 

"If  broadcasters  want  under  all 
conditions  of  business  to  secure  a 
share  of  the  advertisers'  dollars," 
Mr.  Bannerman  said,  "they  must 
of  necessity  provide  the  advertiser 
and  advertising  agency  with  in- 
formation in  which  he  has  confi- 
dence." As  far  back  as  February, 
1942,  Mr.  Bannerman  pointed  out, 
the  CAB  had  passed  a  resolution 
for  setting  up  a  joint  committee 
of  Canadian  advertisers  and  rep- 
resentatives of  the  Canadian  Assn. 
of  Advertising  to  establish  an  au- 
thoritative method  of  measuring 
broadcasting  stations'  audience  and 
their  listening  habits. 

Coverage  Question  Studied 

The  Joint  Committee,  Mr.  Ban- 
nerman pointed  out,  set  out  to 
study  the  question  of  coverage  and 
was  faced  with  the  following  three 
requirements:  1,  method  of  meas- 
urement must  be  standard  for  all 
stations;  2,  method  must  be  ac- 
ceptable to  advertisers  and  agen- 
cies; 3,  method  must  arrive  at  the 
happy  medium  of  effectiveness  con- 
sistent with  reasonable  costs. 

To  meet  these  requirements,  the 
Bureau  of  Broadcast  Measure- 
ment has  evolved  a  "Controlled 
Ballot  Method"  which  provides  a 
uniform  standard  for  measuring 
the  coverage  of  all  Canadian  sta- 
tions at  a  cost  that  is  within  lim- 
its that  can  be  carried  by  the  in- 
dustry. Method  consists  of  sam- 
pling a  carefully  selected  cross- 
section  of  radio  homes  using  the 
same  type  of  ballot  as  that  used 
by  CBS. 


SAVANNAH 

Notional  ftmprmt mntativ mt 
GIOIGI    P.    HOLLINGIEKT  CO. 


Digest  to  Sponsor 
Air  Town  Meeting 

Full  Blue  Taken,  Beginning 

In  September;  Same  Format 

ANNOUNCEMENT  that  Amer- 
ica's Town  Meeting  of  the  Air, 
probably  the  country's  best  known 
forum  discussion  broadcast  series, 
will  go  commercial  under  the  spon- 
sorship of  Readers  Digest  Assn., 
Chappaqua,  N.  Y.,  publisher,  is  ex- 
pected to  be  made  Tuesday,  follow- 
ing a  meeting  of  the  board  of  trus- 
tees of  Town  Hall  Inc.,  New  York, 
owner  of  the  program. 

Arrangements  are  understood  to 
call  for  the  publishing  company  to 
begin  sponsoring  the  program  in 
September,  continuing  for  52  con- 
secutive broadcasts.  Program  for- 
mat will  remain  unchanged,  with 
George  V.  Denny  Jr.,  president  of 
Town  Hall,  as  moderator.  It  is  un- 
derstood the  sponsor  has  agreed 
that  full  control  of  the  program, 
including  selection  of  both  the  sub- 
jects to  be  discussed  and  the  speak- 
ers, is  to  remain  with  Town  Hall. 

Nine  Year  Sustainer 

Series  is  to  be  aired  over  more 
than  173  Blue  stations  in  the  pres- 
ent time,  8:30-9:30  p.m.  Thurs- 
days. Time  costs,  after  deduction 
of  discounts  for  volume  and  for  52 
weeks  of  consecutive  broadcasts, 
were  estimated  in  the  neighborhood 
of  $600,000  for  the  year.  How  much 
Readers  Digest  will  pay  Town  Hall 
for  broadcast  rights  was  not  re- 
vealed. Agency  is  BBDO,  New 
York. 

Program,  which  has  been  on  the 
air  since  1935  as  a  sustaining  fea- 
ture, has  been  reported  as  "under 
consideration"  or  "about  to  be  sold" 
a  number  of  times  since  it  was 
made  available  for  sponsorship  two 
years  ago.  B.  F.  Goodrich  Co.,  and 
more  recently  Newsweek  magazine 
and  the  New  York  Stock  Exchange 
have  been  named  as  prospective 
sponsors. 

Readers  Digest,  with  the  largest 
circulation  of  any  American  maga- 
zine, has  in  the  past  used  spot  radio 
to  advertise  special  articles  and  in 
the  fall  of  1942  used  daily  spots  on 
four  college  campus  radio  systems. 
Magazine  has  considered  network 
radio  on  several  occasions,  in  1942 
sponsoring  a  one-time  broadcast  of 
Elmer  Davis  on  WABC  New  York, 
reportedly  as  a  test  for  a  network 
campaign,  and  last  fall  announcing 
that  it  would  sponsor  Frazier  Hunt 
on  the  Blue,  but  cancelling  before 
the  first  broadcast. 

A  radio  version  of  the  magazine, 
Radio  Readers  Digest,  comprising 
dramatizations  of  feature  stories 
and  adaptations  of  other  materil 
from  the  publiction,  is  broadcast 
on  CBS,  Sunday,  9-9:30  p.m.,  under 
sponsorship  of  Campbell  Soup  Co., 
Camden,  placed  by  Ward  Wheelock 
Co.,  Philadelphia. 


ROBERT  M.  THOMPSON  Sr.,  61, 
pioneer  Pittsburgh  broadcaster  and 
commercial  manager  of  WJAS  and 
KQV  Pittsburgh,  died  May  6  fol- 
lowing a  long  illness. 

Mr.  Thompson  had  suffered  from 
a  blood  malady  similar  to  that 
which  proved  fatal  to  Lou  Gehrig, 
New  York  baseball  star.  He  had 
undergone  treatment  in  recent 
months  in  New  England  but  had 
returned  to  his  home  in  suburban 
Pittsburgh  a  short  time  ago. 

Mr.  Thompson  entered  radio 
with  Hugh  J.  Brennan,  principal 
owner  of  the  Pittsburgh  stations, 
in  1922.  He  served  as  advertising 
manager  of  Pickering's  Furniture 
Store,  a  well-known  Pittsbui'gh 
house  owned  by  Mr.  Brennan,  be- 
fore establishment  of  WJAS.  KQV 
and  WHJB  Greensburg  subse- 
quently were  acquired. 

Mr.  Thompson  was  born  in  Pitts- 
burgh. He  is  survived  by  his  wife 
and  brother,  Frank  L.  Thompson, 
and  four  children,  Lee  Cook,  John 
Edward,  Robert  M.  Jr.,  attached 
to  the  sales  department  of  the  sta- 
tions, and  Mrs.  John  H.  Heckman. 


Waring  Break 

LAST  BROADCAST  of  Fred  War- 
ing under  sponsorship  of  Liggett 
&  Myers  Tobacco  Co.,  New  York, 
on  NBC  is  set  for  June  9,  bringing 
to  a  close  an  association  of  five 
years.  According  to  Mr.  Waring's 
office  the  separation  is  a  friendly 
one,  and  the  change  is  in  line  with 
L&M's  practice  of  not  retaining 
the  same  talent  over  a  long  pe- 
riod. Mr.  Waring  has  four  pro- 
posals from  other  network  adver- 
tisers, it  was  reported.  A  show 
featuring  Johnny  Mercer  has  been 
discussed  for  the  7-7:15  p.m.  strip. 


WMAQ  Chicago,  coinciding  with  the 
expanded  NBC  network  service,  on 
May  5  added  an  hour  to  its  broadcast- 
ing day,  extending  the  closing  time  to 
2  a.m. 


Wakefield  to  S.  A. 

FCC  Commissioner  Ray  C.  Wake- 
field, FCC  assistant  chief  engineer 
in  charge  of  broadcasting,  Philip 
F.  Siling,  and  Harvey  B.  Otter- 
man,  assistant  chief  of  the  State 
Dept.  Telecommunications  Divi- 
sion, will  leave  May  20  for  South 
America  where  they  will  visit  sev- 
eral countries  to  discuss  the  adop- 
tion of  a  unified  plain  language- 
code  cable  -  radiotelegraph  rate 
northbound  to  the  U.  S. 


War  Time  Repeal 
Opposed  by  WPB 

Seven  Measures  Considered 
By  House  Subcommittee 

HEARINGS  on  four  bills  and  three 
resolutions  to  repeal  War  Time  will 
be  continued  Thursday  (May  18) 
before  a  subcommittee  of  the  House 
Interstate  &  Foreign  Commerce 
Committee,  of  which  Rep.  Boren 
(D-Okla.)  is  chairman. 

In  hearings  last  Thursday  and 
Friday  the  subcommittee  heard 
Reps.  Cannon  (D-Mo.),  Knutson 
(R-Minn.),  Cole  (R-Mo.),  and  A. 
Julian  Brylawski,  vice-president  of 
the  Motion  Picture  Owners  Assn., 
urge  return  to  Standard  Time. 
Brig.  Gen.  I.  D.  Weaver  of  the 
Army  Service  Forces  and  officials 
of  the  War  Production  Board  told 
the  subcommittee  that  repeal  of 
War  Time  would  endanger  the  war 
program 

Production  Problem 

Rep.  Cannon,  sponsor  of  two  bills 
(HR-4489,  4428),  one  for  complete 
repeal  of  War  Time  and  the  other 
for  repeal  during  winter  months 
only,  said  fast  time  "has  inter- 
ferred  with  production,  reflected 
adversely  upon  the  health  of  the 
nation  as  a  whole,  has  contributed 
to  absenteeism  in  war  plants  and 
worked  a  'distinct  hardship  on 
farmers". 

A  letter  from  Donald  M.  Nelson, 
WPB  chairman,  to  Rep.  Cannon, 
who  also  is  chairman  of  the  House 
Appropriations  Committee,  said  re- 
peal would  add  1,500,000  kw  to  the 
country's  power  load  and  entail  use 
of  a  million  tons  of  coal  additional 
annually,  which  would  force  power 
rationing  of  the  strictest  type  and 
curtail  war  production. 

Edward  Falk,  director  of  the  Of- 
ce  of  War  Utilities,  used  charts  to 
show  the  damaging  effect  of  re- 
turning to  Standard  Time  now. 
Constantine  Bary,  special  consult- 
ant to  the  OWU,  also  opposed  a 
change  in  time. 

On  the  subcommittee,  besides 
Chairman  Boren,  are  Rep.  Ken- 
nedy (D-N.Y.) ,  Harris  (D-Ark.), 
Howell  (R-Ill.)  and  O'Hara 
(R-Minn.). 


Bailey's  3d  Term 

GEORGE  W.  BAILEY  for  the 
third  time  has  been  elected  presi- 
dent of  the  American  Radio  Relay 
League  and  the  International  Ama- 
teur Radio  Union  for  a  two-year 
term.  Since  May  1941  Mr.  Bailey 
has  been  engaged  in  volunteer  work 
for  the  Government,  which  includes 
procuring  trained  communications, 
radio  and  engineering  personnel 
for  the  armed  forces  and  secur- 
ing commissioned  officers  from 
electrical  and  radio  engineering 
graduating  classes  and  industry 
for  manning  radar  instruments. 


AMP's  New  Pacts 

ASSOCIATED  MUSIC  Publishers, 
New  York,  has  signed  new  agreements 
with  WRGA  WLIB  KMA,  and  has 
received  extended  contracts  from 
WLOL  W.IE.T  KRNR  KORE  KIT 
KICA  KHSL  KFEL  KDON. 


THE  NO.  1  FARM  STATION 
IN  THE  NO.  1  FARM  MARKET  I 

KMA 

BLUE  NETWORK 

152  COUNTIES  AROUND 
SHENANDOAH,  IOWA 


Free  &  Peters,  1st 

Exdmive  National  Repremtattvtt 


i 


>  ANCOIIVf  0,  CANAO  -x 
J..H.  McGILLVftA  (U  S  ! 
H.  N.  STOVIN  (CANADA) 


b  HOW  MOM  man  em . 


THOfARK  OF  ACCURACY, 
SPEED  AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS  COVERAGE 

UNITED  PRESS 


^  BLUE 


WORK 


5000  Watts  Full  Time 
Represented   by  John   BLAIR   &  CO. 
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Canadian  Stations  Get  More  ^,™!  Back  _,  MBS  Board  Talks 
Power  Under  Freeze  Lifting 


Modification    Gives    46    Outlets    5    kw;  Frigon 

Opposes  CAB  Plan  for  Private  Network 

whose  jurisdiction  comes  licensing 
of  stations,  that  the  ceiling  be 
raised  from  1  kw  to  5  kw. 

Dr.  Frigon  said  criticism  of  the 
Canadian  Assn.  of  Broadcasters 
[Broadcasting,  May  1]  on  the 
power  freeze  was  not  correct,  in 
that  25  stations  had  been  granted 
power  increases.  Dr.  Frigon  said 
the  stations  had  done  nothing  about 
the  increases.  (No  private  stations, 
from  the  record  of  increases  since 
1936,  had  been  given  permission  to 
increase  over  1  kw.) 

"Due  precaution"  had  to  be 
taken  in  granting  any  television, 


RAY  C.  ELLIS,  director  of  the 
WPB's  Radio  &  Radar  Division, 
returned  to  Washington  last  week 
after  two  months  in  the  Soviet 
Union  where  he  observed  produc- 
tion methods  of  the  Russians. 


POWER  FREEZE  of  1  kw.,  in 
force  in  Canada  since  1936,  has 
been  modified  to  allow  46  Canadian 
stations  to  go  to  5  kw  under  Ha- 
vana Treaty  regulations,  Dr.  Au- 
gustin  Frigon,  acting  general  man- 
ager of  the  Canadian  Broadcasting 
Corp.  told  the  House  of  Commons 
Committee  on  Broadcasting  at  Ot- 
tawa last  Wednesday. 

This  is  "not  a  change  of  policy" 
but  "strictly  an  adjustment  to  meet 
technical  conditions  as  they  exist 
today,"  he  said.  The  CBC  Board  of 
Governors  has  recommended  to  the 
Dept.  of  Transport  Minister,  under 
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FM  facsimile  or  other  rights,  Dr. 
Frigon  told  the  Committee,  in  re- 
plying to  CAB  criticism,  to  allow 
anyone  to  occupy  a  frequency  "with 
the  purpose  of  simply  claiming 
vested  interest  at  some  later  date." 

Dr.  Frigon  did  not  agree  that  a 
second  network  should  be  operated 
by  private  stations,  as  suggested 
by  the  CAB.  He  said:  "It  is  hard 
to  believe  that  30-odd  stations  in 
Canada  would  rather  lose  money 
with  a  private  network  than  make 
money  on  a  CBC  network." 

Principal  objection  to  a  private 
network  in  Canada  "is  that  such 
a  powerful  instrument  of  commu- 
nication and  propaganda  would  in- 
evitably come  under  the  control  of 
very  few  individuals.  Even  if  oper- 
ated on  a  mutual  basis  such  a  con- 
centration of  power  in  the  hands 
of  a  few  could  not  be  prevented," 
he  declared,  but  offered  to  discuss 
network  programs  from  a  competi- 
tive angle  with  the  private  stations. 

Price  mention  on  Canadian  sta- 
tions would  invite  strong  competi- 
tion between  advertisers  on  differ- 
ent stations  and  advertisers  broad- 
casting at  different  times,  he  ex- 
plained. "In  small  communities,  es- 
pecially, it  would  unquestionably 
compete  with  the  local  newspaper," 
said  Dr.  Frigon.  "This  would  invite 
abuses  and  would  not  be  in  the  in- 
terest of  the  public." 

Dr.  Frigon  told  the  Committee 
that  the  CBC  Board  of  Governors 
has  decided  to  give  one  hour  per 
month  to  free  political  network 
broadcasts,  instead  of  the  half -hour 
set  earlier  this  year.  This  would 
give  24  half-hour  periods.  A  new 
definition  would  have  to  be  made 
on  political  parties  to  allow  some 
of  the  newer  parties  to  be  heard, 
he  reported.  He  asked  the  Commit- 
tee for  recommendations. 

Dr.  Frigon  stated  that  while  no 
pressure  would  be  brought  on  pri- 
vate stations  to  carry  free  political 
broadcasts,  they  are  invited  to  do 
so,  with  the  CBC'  bearing  line  costs. 
Stations  which  refuse  to  cooperate 
with  the  CBC  on  the  freedom  of 
opinion  broadcasts  stand  a  chance 
of  losing  their  licenses,  it  was 
pointed  out.  Committe  members  re- 
ported greater  opinion  freedom  on 
the  air  than  in  the  press. 

An  application  by  the  Halifax 
Chronicle  for  a  station  was  an- 
nounced by  Dr.  Frigon,  who  re- 
ported it  had  come  up  before  the 
CBC  Board  meeting  at  Ottawa  on 
May  8.  Applications  for  stations  at 
Gravelbourg,  Sask. ;  St.  Boniface, 
Man.;  Prince  Albert  and  Edmon- 
ton, also  had  been  considered  by 
the  CBC  Board. 


Post  -  War  Policies 

Current  Outlook,  Future  Plan 

Feature  Three  Day  Agenda 

POST-WAR  and  current  plans 
were  discussed  May  8-11  in  Chicago 
by  Mutual  executives,  members  of 
the  Board  of  Directors  and  share- 
holders, in  the  second  MBS  meet- 
ing of  the  year  in  the  Drake  Hotel. 

Program  heads  of  five  key  MBS 
stations  and  network  program  offi- 
cials met  May  8  to  discuss  program 
policy.  Officers  of  the  MBS  Pro- 
gram Operating  Board  include 
Chairman  Miller  McClintock,  MBS 
president ;  vice-chairman  Adolph 
Opfinger,  MBS  program  director; 
Lewis  Allen  Weiss,  Don  Lee,  Holly- 
wood; C.  M.  Hunter,  WHK  Cleve- 
land; Julius  F.  Seebach  Jr.,  WOR 
New  York;  Frank  Schreiber,  WGN 
Chicago;  and  Linus  Travers,  Yan- 
kee Network,  Boston. 

Executive  Committee  Meets 

The  executive  committee,  which 
met  May  9-10,  included  Chairman 
W.  E.  Macfarlane,  WGN  Chicago; 
John  Shepard  III,  Yankee  Net- 
work, Boston;  H.  K.  Carpenter, 
WHK  Cleveland;  Mr.  McClintock; 
T.  C.  Streibert,  WOR  New  York; 
and  Lewis  A.  Weiss. 

Members  of  the  board  of  direc- 
tors and  shareholders,  who  met 
May  11  included  Chairman  Alfred 
J.  McCosker;  E.  M.  Antrim,  WGN 
Chicago;  H.  E.  Barroll  Jr.,  WFBR 
Baltimore;  Benedict  Gimbel  Jr., 
WIP  Philadelphia;  Leonard  Kap- 
ner,  WCAE  Pittsburgh;  Mr.  Mac- 
farlane; Mr.  McClintock;  Mr. 
Shepard;  Mr.  Streibert;  Mr. 
Weiss. 


Miles  on  Coast 

RESUMING  advertising  on  CBS 
after  a  10-year  hiatus,  Miles  Cali- 
fornia Co.,  Los  Angeles,  on  May 
1  started  sponsorship  of  Lady  of 
the  Press,  a  five  weekly  quarter- 
hour  series  in  eight  CBS  Pacific 
Coast  stations,  in  behalf  of  all 
Alka-Seltzer  products  acceptable  to 
the  network.  Contract  for  52  weeks 
was  placed  through  Wade  Adv., 
Chicago. 


NBC  Disc  Boom 

THREE  times  as  many  contracts  for 
syndicated  transcribed  programs  were 
signed  during  the  first  four  months 
of  1944  as  in  the  same  period  of  1943, 
Claude  Barrer,  in  charge  of  syndi- 
cated program  sales  of  NBC's  radio 
recording  division,  has  announced. 


Versatile  Joe 

JOE  DINEEN,  WORL  Bos- 
ton commentator,  was  the 
only  male  civilian  to  accom- 
pany 87  WAVE  recruits  from 
Boston  to  Hunter  College, 
Bronx,  N.  Y.,  where  they 
were  to  undergo  indoctrina- 
tion training.  Boston 
WAVES,  who  had  completed 
boot  training,  persuaded  the 
newscaster  to  cover  the  New 
York  night  spots,  an  assign- 
ment Joe  quickly  accepted. 
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'TWAS  SHOP  TALK  in  which  these  radio  folk  engaged  at  a  cocktail 
party  given  by  WTAG  Worcester,  Mass.,  at  the  Ambassador  Hotel's 
Garden,  New  York,  for  150  timebuyers  and  agency  representatives. 
Conferees  are  (1  to  r)  :  Herbert  L.  Krueger,  WTAG  commercial  man- 
ager; Harriett  BeLille,  timebuyer  for  Compton  Adv.  Agency;  Penelope 
Simmons,  timebuyer,  Fedral  Adv.  Agency;  Dorothea  Ellis,  Madeleine 
Vose,  Pierce  Romaine,  all  of  Paul  H.  Raymer  Co.,  station  representa- 
tives; Beth  Black,  timebuyer  for  Joseph  Katz  Co.;  Rae  Elbroch,  time- 
buyer  for  Franklin  Bruck  Agency;  Fred  Brokaw  of  Raymer's;  Lin- 
nea  Nelson,  timebuyer  for  J.  Walter  Thompson  Co.;  Rose  Metzner  of 
Franklin  Bruck  Agency.  Business  was  tabooed  by  host. 


George  Higgins  Will  Be 
Executive  Head  of  KSO 

GEORGE  HIGGINS,  manager  of 
the  St.  Paul  sales  office  of  WTCN 
Minneapolis,  will  become  executive 
vice-president  and  general  man- 
ager of  KSO  Des  Moines,  upon  ac- 
quisition of  that  station,  with  FCC 
approval,  according  to  an  an- 
nouncement last  week  by  Kingsley 
H.  Murphy  of  Minneapolis,  pur- 
chaser of  the  station.  Contracts 
covering  sale  of  KSO  by  the  Iowa 
Broadcasting  Co.  to  Mr.  Murphy, 
who  is  identified  with  the  owner- 
ship of  WTCN,  was  announced 
May  4,  for  $275,000  [Broadcast- 
ing, May  8]. 

Transfer  of  the  station  to  Mr. 
Murphy,  assuming  FCC  approval 
in  the  interim,  is  to  take  place 
about  July  1.  Mr.  Higgins,  former 
sports  announcer  of  WTCN  and 
afterward  on  the  sales  staff,  is  ex- 
pected to  transfer  to  Des  Moines 
next  month  to  arrange  for  the  new 
operation.  Mr.  Murphy  also  an- 
nounced that  H.  F.  Holm  will  be 
secretary-treasurer  of  the  new 
company  operating  KSO. 


Bentley  V-P  at  Seeds 

E.  G.  BENTLEY,  with  Brown  & 
Williamson  Tobacco  Corp.'s  pre- 
mium and  radio  departments,  has 
been  appointed  vice-president  of 
Russel  M.  Seeds  Co.,  Chicago,  han- 
dling the  Mennen  and  Grove  Labs, 
accounts.  Jack  Simpson,  formerly 
on  the  production  staff  of  NBC 
Chicago,  has  joined  Seeds  as  na- 
tional radio  director. 
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"AND  THE  SALESMAN  said", 
quoth  E.  E.  Hill  (r),  managing  di- 
rector of  WTAG  Worcester,  Mass., 
to  Howard  Lane,  CBS  director  of 
stations  relations  (1)  and  Joseph 
H.  Ream,  CBS  vice-president  at 
the  WTAG  cocktail  party  in  New 
York  for  150  timebuyers.  Station 
promised  no  promotion — just  a  get- 
together — and  business  talk  was 
taboo  (except  the  usual  gossip). 


Palmer  Elected 
Foundation's  Head 

Ad  Research  Group  Expands 
Membership  of  Board 

WILLIAM  G.  PALMER,  vice-pres- 
ident, J.  Walter  Thompson  Co.,  was 
reelected  chairman  of  the  Advertis- 
ing Research  Foundation  at  its  re- 
cent annual  meeting,  which  also 
voted  to  expand  its  board  of  direc- 
tors from  12  to  18  members  and  to 
establish  an  underwriting  fund  for 
financing  basic  research  projects. 

Stuart  Peabody,  advertising  di- 
rector, Borden  Co.,  was  elected 
vice-chairman.  Paul  B.  West,  presi- 
dent, Assn.  of  National  Advertis- 
ers, was  reelected  secretary,  and 
Frederic  R.  Gamble,  president, 
American  Assn.  of  Advertising 
Agencies,  was  elected  treasurer. 
The  foundation  is  sponsored  jointly 
by  the  ANA  and  the  AAAA. 

Lehman  Appointed 

A.  W.  Lehman,  who  has  been 
serving  as  technical  director,  was 
appointed  managing  director,  which 
was  established  as  a  permanent 
part  of  the  foundation  organiza- 
tion. Mr.  Lehman  continues  as 
president  of  the  Cooperative  Analy- 
sis of  Broadcasting,  to  which  office 
he  was  recently  elected  after  10 
years  as  manager  *  and  secretary 
[Broadcasting,  March  27]. 

Newly-elected  foundation  board 
members  are: 

B.  B.  Geyer,  president,  Geyer,  Cornell  & 
Newell ;  Everett  J.  Grady,  executive  vice- 
president,  Ruthrauff  &  Ryan;  Carleton 
Healy,  vice-president,  Hiram  Walker ; 
Turner  Jones,  vice-president,  Coca-Cola; 
H.  H.  Kynett,  partner,  Aitkin-Kynett;  D.  P. 
Smelser,  director  of  research,  Procter  & 
Gamble;  Howard  D.  Williams,  vice-presi- 
dent, Erwin,  Wasey  &  Co. 

Other  members  of  the  founda- 
tion, who  were  re-elected  to  the 
board,  are: 

Lee  H.  Bristol,  vice-president,  Bristol- 
Myers;  Allan  Brown,  adv.  mgr.,  Bakelite; 
Richard  Compton,  president,  Compton 
Adv.;  Otis  A.  Kenyon,  chairman,  Kenyon 
&  Eckhardt;  H.  K.  McCann,  president, 
McCann-Erickson;  Allyn  B.  Mclntire,  vice- 
president,  Pepperell  Mfg.  Co.;  Harold  B. 
Thomas,  vice-president,  Sterling  Drug. 


News  on  KOIN,  KIRO 

NEWS  PROGRAM  on  KOIN  Port- 
land, titled  Five  Star  Final  News, 
now  includes  KIRO  Seattle  as  well 
on  weekdays  at  10  p.m.,  sponsored 
by  Fahey-Brockman  Clothiers,  who 
have  outlets  in  both  cities.  Agency 
is  Mac  Wilkins,  Cole  &  Weber. 


NO  RTPB  STATEMENT 
READY  SAYS  BAKER 

"THE  RADIO  Technical  Planning 
Board  has  not  yet  made  any  formal 
recommendations  with  respect  to 
the  location  of  television  in  the  fre- 
quency spectrum  because  the  work 
of  the  television  panel  of  the  board 
has  not  yet  been  completed",  Dr. 
W.  R.  G.  Baker,  chairman  of  the 
board,  stated  last  Thursday.  "When 
the  television  panel  and  its  six 
committees  have  completed  their 
work  the  board  will  issue  a  state- 
ment. Any  statements  issued  prior 
to  completion  of  this  would  be  pre- 
mature. Dr.  Baker's  statement  was 
made  in  response  to  requests  for 
a  statement  on  a  recent  report  to 
the  television  panel  of  the  board  by 
one  of  its  committees. 

Objectives  of  the  board  are  to 
formulate  plans  for  the  technical 
future  of  the  radio,  television,  and 
other  branches  of  the  electronics 
industry,  including  frequency  al- 
locations and  systems  of  standard- 
ization, in  accordance  with  the  pub- 
lic interest  and  the  technical  facts. 
It  will  advise  the  Government,  in- 
dustry, and  the  public  of  its  rec- 
ommendations. Planning  will  be  re- 
stricted to  engineering  considera- 
tions. 


Bakery  Spots 

QUALITY  BAKERS  of  America, 
New  York,  cooperative  group  of 
independent  bakers,  is  understood 
to  be  releasing  next  week  a  series 
of  eight  one-minute  transcribed 
musical  jingles  to  be  placed  on 
some  90  stations  by  member  bakers. 
Projected  series,  which  will  run  for 
six  months,  will  supplement  Sam 
Adams — Your  Home  Front  Quar- 
termaster. Produced  by  Harry 
Jacobs  Productions,  the  latter  pro- 
gram is  used  by  QBA  members  and 
other  food  firms  on  126  stations. 
Radio  appropriation  for  the  spot 
project  is  said  to  amount  to  $17,- 
000.  Jingles  are  produced  by  Ker- 
mit-Raymond  Corp.,  New  York. 


Hudson  Aide  to  Fly 

ROBERT  HUDSON,  former  secre- 
tary to  Commissioner  Ray  C. 
Wakefield  of  the  FCC,  last  week 
was  appointed  assistant  to  Chair- 
man James  Lawrence  Fly.  Before 
joining  the  Commission  in  March 
1943  he  was  in  the  law  department 
of  Acacia  Mutual  Life  Ins.  Co.  Mr. 
Hudson  comes  from  Tulsa,  Okla., 
was  graduated  from  the  U.  of 
Tulsa  in  1939  and  from  the  George 
Washington  U.  Law  School  in  1943. 


Correction 

NET  INCOME  of  RCA  for  the 
first  quarter  of  1944,  after  pro- 
vision for  Federal  income  taxes, 
was  $2,401,234,  a  decrease  of  8% 
from  the  net  of  $2,594,911  for  the 
same  period  of  1943.  Latter  figure 
was  incorrectly  reported  in  Broad- 
casting, May  8. 


Italian  Radio  Meet 

ITALIAN  SALESMEN'S  ASSN., 
Philadelphia,  whose  membership 
comprises  the  foreign  language 
radio  salesmen  will  hold  its  annual 
dinner  at  Frank  Palumbo's  Cafe 
on  May  28.  William  A.  Banks, 
president  of  WHAT  Philadelphia 
will  be  honor  guest. 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 MAY  6  TO  MAY  12  INCLUSIVE  


Decisions  .  .  . 


MAY  9 

WGBG  Greensboro,  N.  C— Designated 
for  hearing  application  for  CP  change  980 
kc  to  850  kc,  1  kw  D  to  250  w  N,  1  kw  LS, 
limited. 

Birney  Imes  Jr.,  Meridian,  Miss. — Desig- 
nated for  hearing  application  new  stand- 
ard station,  1240  kc.  250  w,  unlimited.  Ex- 
act transmitter  and  studio  site  to  be  de- 
termined. 

WCAO  Baltimore — Designated  for  hear- 
ing application  for  license  to  use  formerly 
licensed  transmitter  as  auxiliary  500  w  N, 
1  kw  LS. 

WOV  New  York — Designated  for  hear- 
ing application  transfer  control  from  Arde 
Bulova  and  Harry  D.  Henshel  to  Murray 
Mester  and  Meyer  Mester. 

WSAR  Fall  River,  Mass.— Designated  for 
further  hearing  on  two  new  issues  appli- 
cation for  voluntary  assignment  from 
Doughty  &  Welch  Electric  Co.  to  Fall  River 
Broadcasting  Co.,  a  subsidiary  of  Fall  River 
Herald  News  Publishing  Co. 

Calumet  Broadcasting  Co.,  Hammond, 
Ind. — Ordered  that  hearing  on  application 
for  new  station  heretofore  scheduled  May 
25  in  Washington,  to  be  held  on  that  date 
in  Chicago,  provided  that  hearing  may  be 
adjourned  to  Washington  for  presentation 
of  additional  evidence. 

KWBU  Corpus  Christi,  Tex.— Granted 
petition  for  30  days  time  in  which  to  sub- 
mit answer  to  petition  of  KLRA  Little 
Rock,  Ark.,  "to  immediately  cancel  pro- 
gram tests  and  designate  for  hearing  ap- 
plication fcr  license  of  Baylor  U.  and  Carr 
P.  Collins. 

MAY  10 

WDSU  New  Orleans — Designated  for 
hearing  applicati-n  for  license  to  use  for- 
merly licensed  main  transmitter  as  1  kw 
auxiliary. 

WAAB  Worcester,  Mass. — Granted  mod. 
license  change  corporate  name  of  licensee 
from  The  Winter  Street  Corp.  to  The 
Yankee  Network  Inc. 

WEAN  Providence,  R.  I.— Same. 

WICC  Brigeport,  Conn.— Same. 

WNAC  Boston— Same. 

WGTR  Boston — Same. 

WMTW  Boston— Same. 

Travelers  Broadcasting  Service  Corp., 
Hartford,  Conn. — Placed  in  pending  file 
application  for  CP  new  commercial  televi- 
sion station. 

WIBX  Utica,  N.  Y.— Placed  in  pending 
file  application  for  CP   new  FM  station. 

WPTF  Raleigh,  N.  C— Same. 

Associated  Broadcasters  Co.,  San  Fran- 
cisco— Same. 

WIBM  Jackson,  Miss. — Same. 


Applications  .  .  . 

MAY  8 

Centre  Broadcasters  Inc.,  State  College, 

Pa. — CP  new  standard  station,  1450  kc.  250 
w,  unlimited. 

WOPI  Bristol,  Tenn.  CP  change  1490  kc 
to  550  kc,  increase  250  w  to  1,000  w  D, 
500  w  N,  make  changes  in  transmitting 
equipment  and  install  DA-DN. 

KFXD  Nampa,  la. — Voluntary  assign- 
ment license  from  Frank  E.  Hurt  to  Frank 
E.  Hurt  and  Son. 

Valley  Broadcasting  Co.,  Pomona,  Cal. — 
CP  new  standard  station,  1580  kc,  250  w, 
unlimited. 

MAY  9 

Radio  Corporation  of  America,  Camden, 

N.  J. — CP  new  experimental  television  sta- 
tion (reinstatement  of  W3XEP),  Channel 
5.  30  kw  peak  aural  and  visual,  A5  emis- 
sion for  visual,  A3  and  special  emission  for 
aural.  Also  license  cover  same. 

^wing  Broadcasting  Co.,  Jacksonville, 
Miss. — CP  new  standard  station,  1490  kc, 
250  w,  unlimited. 

A.  H.  Belo  Corp.,  Dallas,  Tex. — CP  new 
FM  station,  43,100  kc-44,300  kc. 

Jacksonville  Broadcasting  Co..,  Jackson- 
ville, Fla. — CP  new  commercial  television 
station,  Channel  1. 

WCBS  Springfield,  111. — CP  new  FM  sta- 
tion, 46,100  kc,  11,594  sq.  mi.,  estimated 
cost  S39.500. 

KTKC  Visalia.  Cal.— Voluntary  assign- 
ment license  to  J.  E.  Richmond,  Homer  W. 
Wood,  Percy  M.  Whiteside,  Morley  M.  Mad- 
dox  and  Charles  A.  Whitmore  d/b  Tulare- 
Kings  Counties  Radio  Asscciates. 

Myles  H.  Johns,  Milwaukee — CP  new 
standard  station,  1060  kc,  1  kw  D.  (incom- 
plete.) 
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MAY  10 

Olympic  Broadcasting  Co.,  Port  An- 
geles, Wash. — CP  new  standard  station, 
1230  kc.  250  w,  unlimited. 

MAY  12 

KAVE  Carlsbad,  N.  M.— Voluntary  as- 
signment license  from  Barney  Hubbs,  A.  J. 
Crawford,  Jack  Hawkins  and  Harold  Miller 
d/b  Carlsbad  Broadcasting  Co.  to  Carlsbad 
Broadcasting  Corp.  for  $22,000. 

Fred  Jones  Broadcasting  Co. — CP  new 
FM  station,  45,300  kc,  22,000  sq.  mi., 
8113,800  estimated  cost. 

Times  Picayune  Publishing  Co.,  New 
Orleans — CP   new  FM   station,  44,300  kc. 

United  Broadcasting  Co.,  Columbus,  Ohio 
—CP  new  FM  station,  48,100  kc,  12,400 
sq.  mi.  $97,060  estimated  cost. 

WJOB  Hammond,  Ind.— CP  new  FM  sta- 
tion, 49,900  kc,  2,241  sq.  mi.  $12,800  esti- 
mated cost  (Incomplete). 

Statement  of  Correction  by  FCC :  Under 
applications  received  and  returned  on  re- 
port dated  May  4,  entry  of  Jackson  City 
Board  of  Education,  Jackson,  Mich.,  should 
read  Jackson,  Ohio. 


CONTRO 
ROOM 


LT.  STANLEY  RUSSELL  RADOM, 
formerly  of  the  NBC  Hollywood  sound 
effects  staff  and  now  in  the  Marines, 
has  completed  officers'  training  at 
Quantico.  Ya.,  and  is  assigned  active 
duty  as  aviation  ground  officer. 

DORIS  M.  JONES  is  a  new  member 
of  the  transcription  division  of 
WOR  New  York,  replacing  Frances 
Hollander,  resigned.  Sheila  Gay  has 
replaced  Veronica  Henninger,  re- 
signed, in  the  WOR  recording  studios. 
Patricia  Peck  also  is  a  new  member 
of  the  WOR  recording  studios,  re- 
placing Beverly  McFadden,  resigned. 

HARRY  BOYD,  former  engineer  of 
WWVA  Wheeling,  W.  Va.,  has  been 
transferred  from  the  Army  to  the 
Merchant  Marine  as  a  second  radio 
man  and  will  receive  his  commission 
as  an  ensign  when  he  completes  his 
first  voyage. 

JOHN  PORTER  has  rejoined  the 
technical  staff  of  CJOR  Vancouver 
after  an  absence  of  several  years. 

ERIC  C.  FIELDS,  former  announcer 
and  engineer  at  WNLC  New  London, 
Conn.,  has  joined  the  engineering 
staff  of  WOR  New  York.  Additions 
to-  the  engineering  staff  of  the  WOR 
recording  studios  include  Frank  X. 
Sehaegelen,  formerly  of  the  Thomas 
A.  Edison  Industries,  and  James  J. 
Mclnerney. 

E.  H.  RIETZKE,  president  of  CREI, 
Washington  radio  school,  has  been 
elected  head  of  the  National  Council 
of  Technical  Schools,  a  new  organ- 
ization. 

ERNEST  O.  SWAN,  for  15  years 
chief  engineer  of  CKCL  Toronto,  has 
been  elected  chairman  of  the  Toronto 
section,  Institute  of  Radio  Engineers. 

ESTHER  LEWIS,  a  graduate  of 
radio  courses  given  by  the  NAB  and 
RCA  Institutes,  has  been  appointed 
to  the  engineering  staff  of  WOV  New 
York. 

BENJAMIN  WEIN STEIN,  former- 
ly of  WINS  New  York  and  more  re- 
cently medically  discharged  from  the 
Army,  is  a  new  member  of  the  WOV 
New  York  engineering  staff.  William 
McDonald  has  left  the  staff  for  Navy 
service. 

W.  W.  ROBERTSON,  chief  engineer 
at  WAKR  Akron,  has  resigned  to 
join  XBC-WTAM  Cleveland.  George 
Paul,  who  has  been  assistant  chief 
engineer  at  WAKR  for  the  last  two 
years,  succeeds  him. 


We f work  [Kccounts 

All  time  Eastern  Wartime  unless  indicated 


GROVE  Labs.,  St.  Lruis  (Defender  Multi- 
ple Vitamins),  on  July  2  for  52  weeks 
starts  undetermined  program  on  178  Blue 
stations,  Sun.,  1:55-2  p  m.  Agency:  Dona- 
hue &  Coe,  N.  Y. 

LONGINES  -  WITTNAUER  Co.,  N.  Y. 
(watches),  on  Sept.  24  starts  Symphonette 
for  39  weeks  on  36  Don  Lee  Pacific  sta- 
tions, Sun.,  9:30-10  p.m.  (PWT).  Agency: 
Arthur  Rosenberg  Co.,  N.  Y. 

DR.  CORLEY'S  DIET  FOODS,  San  Fran- 
cisco (Lax),  on  May  7  started  for- 52  weeks 
Ben  Sweetland — Philosopher  on  9  Blue  Cal. 
and  Nev.  stations,  Sun.,  10:15-10:30  a.m. 
(PWT).  Agency:  Rhoades  &  Davis  Adv., 
San  Francisco. 

METRO-GOLDWYN-MAYER,  New  York, 
on  June  12  for  13  weeks  starts  Screen 
Test  on  76  MBS  stations,  Mon.  thru  Fri., 
9:15-9:30  p.m.  and  on  June  5  for  7  weeks 
starts  undetermined  program  on  MBS  Mon., 
Wed.,  and  Fri,  11:55  a.m.  to  12  Noon. 
Agency:  Donahue  &  Co,  N.  Y. 

Renewal  Accounts 

GENERAL  MILLS,  Minneapolis,  on  May 
29  renews  for  52  weeks  Kitty  Foyle  on  44 
CBS  stations,  Mon.  thru  Fri.,  10:15-10:30 
am.  (Rebroadcast  11:30  a.  m.),  and 
Valiant  Lady  on  44  CBS  stations,  Mon. 
thru  Fri.,  10-10:35  a.m.  (rebroadcast 
11:15  a.m.  a.m.).  Agency:  Knox  Reeves 
Adv.,  New  York. 

CARTER  PRODUCTS,  New  York  (Arrid), 
on  May  28  renews  ff"r  52  weeks  Jimmie 
Fidler  on  162  Blue  stations,  Sun.,  9:45-10 
p.m  Agency:  Small  &  Seiffer,  N.  Y. 

Net  Changes 

QUAKER  OATS  Co.,  Chicago  (Puffed 
Wheat,  Rice  Sparkies) ,  on  May  29  shifts 
Terry  and  the  Pirates  on  Blue  stations  in 
Eastern  area  from  6-6:15  p.m.  to  5-5:15 
p.m.  Agency :  Sherman  &  Marquette,  Chi- 
cago. 

J.  B.  WILLIAMS  Co.,  Glastonbuy,  Conn, 
(shaving  &  toilet  preparations),  on  June 
4  shifts  William  L.  Shirer  from  60  CBS 
stations,  Sun.,  7-7:15  p.m.  to  Sun.,  5:45-6 
p.m.  and  at  the  same  time  adding  75  sta- 
tions, making  a  total  of  135  CBS  stations. 
Agency:  J.  Walter  Thompson  Co.,  N.  Y. 


Every  issue  of 


Stuart  Ballantine 

STUART  BALLANTINE,  46,  in- 
ventor of  the  throat  microphone 
used  by  aviators,  and  organizer  of 
the  Institute  of  Radio  Engineers, 
died  May  7  in  All  Souls'  Hospital, 
Morristown,  N.  J.,  after  a  short 
illness.  He  lived  in  Boonton,  N.  J., 
where  he  headed  the  Ballantine 
Laboratories  Inc.  A  native  of  Phil- 
adelphia, he  was  a  graduate  of 
Drexel  Institute  there  and  the 
Harvard  Graduate  School.  During 
the  last  war  he  served  at  the  Phil- 
adelphia Navy  Yard  in  the  re- 
search and  development  of  radio 
direction-finding  apparatus.  H  e 
was  national  president  of  the  In- 
stitute of  Radio  Engineers  in  1935. 


Stanley  W.  Goulden 

STANLEY  W.  GOULDEN,  55, 
commercial  engineer  with  the 
RCA  Victor  Division,  Camden, 
N.  J.,  died  of  a  heart  attack  in 
his  home  in  Philadelphia  on  May  7. 
Born  in  Martinsburg,  W.  Va.,  Mr. 
Goulden  studied  at  the  U.  of  Vir- 
ginia. He  joined  Western  Electric 
Co.  in  1914  and  five  years  later 
became  affiliated  with  the  Marconi 
Wireless  Telegraph  Co.  which  was 
later  acquired  by  RCA.  He  leaves 
a  widow  and  his  mother. 
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f — Classified  Advertisements — 

PAYABLE  IN  ADVANCE — Minimum  $1.00.  Situation  Wanted  10c  per  word 
All  others,  15c  per  word.  Bold  face  caps  30c  per  word.  Effective  May  22  ad 
must  be  all  light  face  or  aM_  bold  face  caps.  Count  3  words  for  blind  box 
number.  Deadline  Monday  preceding  issue  date.  Send  box  replies  to  Broad- 
casting Magazine,  870  National  Press  Bldg.,  Washington  4,  D.  C. 


Help  Wanted 


WANTED  —  TRANSMITTER  ENGINEER 
HOLDING  RADIOTELEPHONE  FIRST 
LICENSE  FOR  5  KW  MIDWEST  STA- 
TION. $42.50  WEEK  AND  EIGHT,  OR 
MORE  HOURS  OVERTIME.  SUPPLY 
OUTLINE  OF  EXPERIENCE,  EDUCA- 
TION, DRAFT  STATUS,  AND  EN- 
CLOSE A  SNAPSHOT.  ADDRESS  BOX 
90,  BROADCASTING. 


Broadcast  engineer,  experienced,  practical, 
serious  and  with  progressive  ideas  has 
small  amount  of  capital  plus  unlimited 
amount  of  ability  for  hard  work  desires 
contact  capable  business  man,  with  some 
capital  for  investment,  interested  in  es- 
tablishing postwar  FM  station  in  New 
England.  Box  253,  BROADCASTING. 

Washington  Engineering  Firm  needs  drafts- 
man and  a  qualified  radio  engineer. 
Must  be  good.  State  Starting  Salary 
desired  and  draft  classification.  Box  209, 
BROADCASTING. 

WANTED — Chief  engineer  for  progressive 
independent  station  in  Texas.  Excellent 
working  conditions,  splendid  opportunity. 
State  salary  wanted.  Box  259,  BROAD- 
CASTING. 

WANTED — Two  announcers.  Must  be  tops 
and  draft  exempt.  Salary  $75.00  weekly. 
Station  operates  120  hours  weekly.  An- 
nouncers must  split  shifts.  Box  263, 
BROADCASTING. 


Announcer — Experienced  and  draft  exempt 
for  Gulf  Coast  Station — control  board  ex- 
perience and  restricted  license  preferred. 
If  not  ambitious  for  radio  career  and 
willing  to  earn  it,  do  not  apply.  Include 
full  qualifications  in  first  letter.  Forty 
hours  $40.  Box  264,  BROADCASTING. 

A  national  selling  agency,  with  offices 
throughout  the  nation,  is  looking  for  a 
competent,  draft-exempt  salesman  ex- 
perienced enough  in  both  radio  and  news- 
papers to  head  a  branch  office.  Perma- 
nent position,  good  salary  and  an  excel- 
lent future  for  the  right  man.  Address, 
with  complete  story  of  advertising  back- 
ground and  connections.  Box  268 
BROADCASTING. 


Wanted  —  Experienced  Announcer.  State 
salary  expected  and  availability  first  let- 
ter. Box  270,  BROADCASTING. 


CHIEF  ENGINEER— For  5  kw  Station. 
Capable  taking  complete  charge.  Experi- 
enced in  new  construction,  maintenance, 
recording,  etc.  Permanent  position.  Real 
present  and  post-war  opportunity  to 
proper  person.  Detail  previous  experi- 
ence, age,  draft  status,  references  and 
salary  expected  All  replies  confidential. 
Box  996,  BROADCASTING. 


KTAR,  Phoenix,  Arizona,  has  excellent 
opening  for  experienced  young,  draft 
exempt  announcer.  Howard  Pyle,  KTAR. 


Salesman  or  Commercial  Manager  Per- 
manent position;  excellent  opportunity 
for  man  with  ambition  and  ability;  pros- 
pects unlimited  ;  commission;  reasonable 
advance.  KGFW,  Kearney,  Nebr. 


Engineer — First  or  second  class ;  perma- 
nent position  with  future;  limited  an- 
nouncing required;  give  all  details  first 
letter  including  salary  requirements. 
KGFW,  Kearney,  Nebr. 


VANTED:  Chief  Engineer,  250  Watt,  Blue 
Network  Station.  State  salary  and  ex- 
perience. WGRM,  Greenwood,  Missis- 
sippi. 


THOROUGHLY  GOOD  DEAL.  Two  first 
or  second  class  engineers.  Good  pay. 
Short  hours.  Pleasant  working  schedule. 
KFNF,  Shenandoah,  Iowa. 


Wanted.  Radio  Operator  with  first  class 
license  Apply  City  Civil  Service  Board, 
Room  7,  Utilities  Bldg.,  South  Laura 
Street,  Jacksonville,  Florida.  Salary: 
$45.00  weekly  to  start,  increase  in  six 
months. 


lale  Help  Wanted:  We  are  enlarging  our 
Staff  and  need  a  fifth  announcer.  $40.00 
weekly  to  start.  CBS  5,000  watts.  WTAQ, 
Green  Bay,  Wise. 


Help  Wanted  (Cont'd) 

Have  opening  for  Chief  Engineer,  will  ac- 
cept combination,  good  working  hours, 
good  salary.  Living  cost  cheap,  no  boom 
town.  Wire  or  call  collect  WMJM  Cor- 
dele,  Georgia. 

Wanted:  Announcer  general  staff  work. 
Ideal  working  conditions.  Will  consider 
man  with  limited  experience.  WKBH, 
LaCrosse,  Wisconsin. 

Transmitter  Engineer.  5  KW  RCA  equipped 
station.  Draft  deferred  or  exempt.  Per- 
manent. State  full  particulars  and  salary 
expected.  WAKR,  Akron,  Ohio. 

WGCM.  Gulfport,  Mississippi,  has  opening 
for  announcer.  State  salary  expected  and 
experience.  Hugh  O.  Jones,  WGCM. 

Wanted:  First  Class  Engineer.  State  quali- 
fications and  salary  desired.  Write  Box 
898,  Corpus  Christi,  Texas. 

Operator  first  or  2nd  class.  5  KW.  CBS  sta- 
tion, good  pay,  working  and  living  con- 
ditions. Merit  system  assures  future  ad- 
vancement. Send  background  story  and 
photo  WKNE,  Keene,  New  Hampshire. 

WRITER — For  advertising  agency  able  to 
write  musical  production  shows  and 
straight  commercial  copy.  To  work  in  as 
associate  director.  Give  all  details  in  first 
letter.  Box  271,  BROADCASTING 


Announcer  Wanted  At  Once— 250-watt  sta- 
tion, WCMI,  in  Ashland,  Kentucky.  Give 
full  particulars   in   first  wire  or  letter. 

WANTED— Rocky  Mountain  station  needs 
good  all-around  announcer  able  to  handle 
news  and  other  programs.  Box  273. 
BROADCASTING. 

Situations  Wanted 

COMMERCIAL  MANAGER  with  12  years 
highly  successful  managerial  and  sales 
record  in  Radio's  most  competitive  mar- 
ket, New  York,  desires  change  of  loca- 
tion. Willing  substitute  $15,000  annual 
income  for  pleasant  opportunity  with 
progressive  Southern  or  Western  Station 
wishing  gain  national  reputation  as  out- 
standing outlet  in  Sales,  Showmanship, 
Programming,  Public  Service,  etc.  Will 
accept  moderate  salary  plus  commission, 
over-writing  or  percentage  arrangement 
Don't  hesitate,  write  in  confidence.  Box 
194,  BROADCASTING. 

ANNOUNCER  —  Versatile.  Fully  experi- 
enced. Steady.  Good  appearance.  Classi- 
fied 4-F.  Salary  requirements  $50  weekly. 
Available  on  two  weeks  notice.  Box  217, 
BROADCASTING. 


Man  High  morals,  highest  recommendations, 
employed,  seeks  top  position  all  phases 
station  activities  with  station  owner  same 
standards.  9  years  experience,  over  draft 
age,  go  any  place  immediately,  Network 
caliber.  Box  224,  BROADCASTING. 

Want  Public  Relations,  Sale  Promotion 
connection  with  station.  Excellent  Back- 
ground. Box  225,  BROADCASTING. 

Manager  for  small  station — midwest  or 
south.  Available  30  days.  Box  226, 
BROADCASTING. 

AMBITIOUS  ANNOUNCER  —  Two  years' 
experience  at  news — commercial  shows 
control  room  operations.  Complete  musi- 
cal background.  Age  22 — Draft  4F. 
Write  Box  247,  BROADCASTING. 

Versatile  radio  and  advertising  executive ; 

writer,  particularly  comedy ;  producer; 
six  years  experience.  Desires  position  as 
manager  local  station;  programming,  pro- 
duction, regional  station;  or  radio  agency 
position.  Now  production  manager  leading 
NBC  station.  Available  immediately.  Pre- 
fer Chicago  or  West  Coast.  Box  248, 
BROADCASTING. 

Announcer — now  50,000  watts — Army  Dis- 
charge—$60.00.  Box  249,  BROADCAST- 
ING. 

Station  Manager  or  Commercial  Manager 

interested  only  in  good,  solid  proposition 
that  offers  opportunity  to  prove  ability 
and  build  sound  future.  Address  Box 
250,  BROADCASTING. 


'T  BROADCASTING  •  Broadcast  Advertising 


Situations  Wanted  (Cont'd) 

Musical  Director — Young  woman.  Southern 
and  New  York  background.  Write,  Di- 
rect, Produce,  Perform.  Maryland  or 
Kentucky  preferred.  Box  251,  BROAD- 
CASTING. 

SALESMAN  —  Creative  Type.  Recognized 
idea  man.  Builds  successful  radio-adver- 
tising plans.  Solid  background  with  im- 
portant stations  and  network.  Knows 
programming.  Experience  as  agency  ac- 
count man.  Keen  merchandiser  who  has 
sold  goods  on  road.  Personality,  energy, 
enthusiasm.  Stable  family  man,  42.  Top 
references.   Box   252,  BROADCASTING. 

Engineer,  first  class  license — 3  years  ex- 
perience in  all  phases  of  operation,  age 
23,  draft  exempt.  Minimum  salary  $50 
week.  Available  on  two  weeks  notice 
Address  Box  254,  BROADCASTING. 

COLLEGE  GRADUATE,  4-F,  23,  an- 
nouncer— specialize  in  sports.  Also  pro- 
duction man,  writer,  M.C.,  idea  man. 
Versatility  best  asset.  Available  immedi- 
ately Willing  to  travel  anywhere.  Box 
255,  BROADCASTING. 

Operator:  Girl.  Third  class  permit.  Trained 
by  N  A.B.  and  R.C.A.  Institute.  N.Y.C. 
area  preferred.  Apply  Box  257,  BROAD- 
CASTING. 

NEWSCASTER  -  ANNOUNCER  —  Experi- 
enced. Prefer  to  specialize  in  news.  Army 
discharge — 31.  Best  references.  Tran- 
scription and  photo  on  request.  Box  258. 
BROADCASTING. 

Top-flight,  versatile  announcer-producer 
with  hilarious  interview  show  that  has 
terrific  sales  record  wants  progressive 
station  connection.  Box  261,  BROAD- 
CASTING. 

FORMER  MANAGING  EDITOR  LARGE 
METROPOLITAN  DAILY.  AT  PRES- 
ENT NEWS  EDITOR  OF  EXCELLENT 
NEWS  STATION.  SEEKS  NEW  CON- 
NECTION. BOX  262,  BROADCASTING. 

NEWS-ANNOUNCER:  Experienced,  excel- 
lent background.  Now  employed  on  50 
kw.  station.  Married,  4-F.  No  duration 
job  considered.  Box  267,  BROADCAST- 
ING. 


Asst.  Director  desires  opportunity  with 
small  station.  Union  organist — major 
network  experience.  Can  announce.  Stud- 
ied production  at  WEAF.  24  years,  mar- 
ried, 4-F.  Edward  Franck,  110  West  69 
St.,  New  York  23. 

First  class  Radio  telephone  operator  de- 
sires pesition.  Two  years  experience  in 
Broadcasting.  Draft  status  4-F.  Paul  P. 
Graves,  80  Chapel  St.,  Augusta,  Maine. 

Wanted  to  Buy 

Wanted — Speech  equipment,  any  kind.  Also 
frequency  and  modulation  monitors.  Box 
177,  BROADCASTING. 

WANTED  —  BROADCAST  EQUIPMENT 
FOR  250  WATT  STATION.  Need  every- 
thing from  turntables  to  towers.  If  you 
have  a  180  foot  tower,  transmitter,  fre- 
quency monitor,  Modulation  monitor,  am- 
plifiers, turntables  for  immediate  cash 
sale  address  Box  238,  BROADCASTING. 

Wanted  to  buy  either  250-,  500-,  or  1000- 
watt  approved  broadcast  transmitter.  Al- 
so approved  modulation  and  frequency 
monitors.  Address  Box  260,  BROAD- 
CASTING. 

Wanted  to  Buy — Local  station  in  South- 
western, Pacific  or  Inter-Mountain  states. 
Box  265,  BROADCASTING. 

Wanted:  Complete  equipment  for  250-Watt 
Station  or  any  part.  Box  266,  BROAD- 
CASTING. 

WANTED  —  STUDIO  CONSOLE,  ANY 
MAKE.  ANY  MODEL.  P.  O.  BOX  2204, 
BIRMINGHAM,  ALA. 

WANTED — 1st  or  2nd  class  transmitter  en- 
gineer for  5000  watt  CBS  affiliate.  Post 
war  plans  include  10  KW  FM  station. 
Excellent  opportunity.  Address  H.  R. 
Beckholt,  Chief  Engineer,  WSPA,  Spar- 
tanburg, S.  C. 

Wanted— One  or  two  RCA  72C  Recording 
Attachments.  Quote  Price.  WLBJ,  Bowl- 
ing Green,  Kentucky. 

Wanted — 5  kw  Linear  amplifier  in  first 
class  condition.  Complete  with  two  sets  of 
tubes  if  available.  Give  complete  details 
first  letter.  Box  272,  BROADCASTING. 

Wanted:  To  buy  a  250  Watt  radio  station 
in  a  small  community.  Box  274.  BROAD- 
CASTING. 


RADIO  SAVES  LIFE 

Doctor  Turns  to  WWDC  When 
 Press  Stories  Fail  


RADIO  last  week  was  credited 
with  prolonging  the  life  of  Baby 
Cecelia  Marie  Wilkerson,  danger- 
ously ill  with  double  pneumonia  in 
Children's  Hospital,  Washington. 
Her  physician,  Dr.  Alfred  N.  Ce- 
ballos,  told  local  newspapers  the 
child  must  have  transfusions.  She 
had  a  rare  type  of  blood.  Published 
articles  failed  to  produce  donors. 

With  the  infant's  life  rapidly 
ebbing,  Dr.  Ceballos  appealed  to 
WWDC.  At  10:38  a.  m.  Alice  Lane, 
m.  c.  of  the  Good  Neighbor  pro- 
gram told  the  story  of  little  Cecelia 
Marie — how  she  must  have  blood  if 
she  were  to  live.  Less  than  six 
hours  later  many  volunteers  had 
reported  to  Children's  Hospital  and 
by  5:30  that  afternoon  the  child 
had  been  given  sufficient  blood  and 
was  reported  "doing  nicely". 


NBC  Staff  Texts 

TWO  TEXTS  of  the  new  Hough- 
ton Mifflin  Radio  Series,  authored 
by  NBC  staff  members,  will  be  re- 
leased in  time  for  use  at  the  third 
annual  NBC-Northwestern  U.  Sum- 
mer Radio  Institute.  An  outgrowth 
of  the  successful  Institute,  in  ses- 
sion for  the  third  year,  June  26- 
Aug.  26,  the  books  are  Radio — the 
Fifth  Estate,  a  survey  text  by  Ju- 
dith Waller,  director  of  public  serv- 
ice for  iNBC  central  division  and 
Institute  director,  and  a  technical 
text,  Radio  Production,  by  Albert 
R.  Crews,  NBC  central  division 
production  director. 


WEBR  Seeks  FM 

WEBR  Buffalo,  N.  Y.,  has  filed 
with  the  FCC  an  application  for  a 
new  FM  station  to  be  operated  on 
46,500  kc  with  coverage  of  3,420 
sq.  mi.  Estimated  cost  given  in  the 
application  is  $100,000  to  $125,000. 
WEBR  is  a  Blue  affiliate,  operat- 
ing on  1340  kc  with  250  w,  unlim- 
ited time. 


WOMI  Owensboro,  Ky.,  whose  affi- 
liation with  Mutual  was  announced 
last  April,  starts  operations  as  an 
MBS  outlet  June  5. 

 For  Sale  

For  Sale:  125  foot  tower  suitable  support 
FM  antenna,  also  200  Ft  to  300  Ft  Radio 
tower.  Box  269.  BROADCASTING. 

For  sale  by  WLBC,  Muncie,  Indiana,  two 
Western  Electric  turntables  33  1/3  RPM 
only.  Type  formerly  supplied  with  World 
Transcriptions.  Includes  both  vertical 
and  lateral  pickups.  Western  Electric  2 
channel  mixer  and  equalizer.  First  West- 
ern Union  money  order  for  six  hundred 
twenty-five  ($625)  dollars  takes  equip- 
ment. F.O.B..  Muncie,  Indiana.  No  parts 
sold  separately. 


Painting  Radio  Towers 
From  Coast  To  Coast 
CAA  Specifications 

H.  K.  Rhodes 

Painting  & 
Decorating  Co. 

Roaring  Spring,  Pa. 
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Sponsored  Radio  Threat  to  Freedom, 
Draivback  to  Local  Radio,  Says  Durr 


TWICE  within  four  days  Commis- 
sioner Clifford  J.  Durr  of  the  FCC 
attacked  commercial  radio  in 
speeches  before  educational  and 
civic  groups  in 
Ohio. 

Speaking  b  e  - 
fore  the  Ohio  In- 
stitute for  Edu- 


cation by  Radio 
in  Columbus  May 
5,  Mr.  Durr 
blamed  s  p  o  n  - 
sored  programs 
as  a  danger  to 
Mr.  Durr  "freedom" 
[Broad- 
casting,  May  5].  In  Cleveland  last 
Tuesday  he  hinted  before  the 
Greater  Cleveland  Radio  Council 
that  commercial  radio  was  a 
drawback  to  "local"  programs. 

Programs  His  Concern 

In  Columbus  Commissioner  Durr, 
participating  in  a  panel  of  "How 
Free  Is  Radio?",  urged  the  In- 
stitute not  to  be  "too  greatly 
alarmed"  about  the  May  10,  1943, 
Supreme  Court  decision  giving  the 
Commission  too  much  power  over 
radio.  He  cited  that  portion  of  the 
Communications  Act  which  pro- 
hibits the  FCC  from  exercising 
censorship  or  making  regulations 
"which  shall  interfere  with  the 
right  of  free  speech  by  means  of 
radio  communication"  as  the  safe- 
guard against  Government  con- 
trol. 

Four  days  later,  however,  Com- 
missioner Durr  told  the  Greater 
Cleveland  Radio  Council:  "My  con- 
cern is  not  with  the  electrical 
impluses  that  are  sent  out  from  the 
radio  transmitter  but  with  the 
programs  which  they  carry  into 
our  homes,  into  the  corner  store, 
and  which  follow  us  even  when 
we  are  traveling  away  from  home 
by  automobile  or  train." 

Pointing  out  that  "many  author- 
ities— whether  justly  or  unjustly 
I  am  not  qualified  to  say — have  in- 
sisted that  radio  must  share  in 
the  blame"  for  juvenile  delinquen- 
cy, Mr.  Durr  said  "the  radio  in- 
dustry is  telling  us  about  the  con- 
tribution it  is  making  toward  unit- 
ing the  people  of  this  country  be- 
hind our  war  program.  At  the  same 
time,"  he  continued,  "with  a  dis- 
tressing lack  of  discrimination,  it 
is  permitting  its  advertisers  to 
arouse  our  truest  emotions  and 
then  to  exploit  them  for  the  sale 
of  their  goods.  Thus  patriotism  is 
little  more  than  an  attractive 
wrapper  for  a  package  of  mer- 
chandise." 

He  urged  the  Council,  as  radio 
listeners,  to  "first,  resist  bad  pro- 
grams, and  second  to  encourage 
good  ones".  Letters  of  complaint 
about  "bad"  ones  are  not  sufficient, 
he  said;  listeners  must  cease  buy- 
ing the  sponsors'  merchandise.  He 
denied  that  the  so-called  "soap 
operas"  are  on  the  air  because  of 
public  demand.  Rather  it's  "because 
they  are  selling  soap — or  break- 
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fast  food,  or  whatever  the  product 
may  be,"  he  added.  He  blamed  the 
networks  for  such  programs,  de- 
claring the  nets  are  interested  only 
in  "selling  time". 

Criticizes  Child  Programs 

Taking  up  commercial  copy  he 
said  "much  of  the  advertising  is 
in  good  taste  or  done  with  such 
cleverness  that  few  listeners  ob- 
ject. But  unfortunately  the  price 
we  have  to  pay  for  many  programs 
is  to  listen  to  a  constant  reitera- 
tion of  the  virtues  of  a  particular 
product  or  to  be  reminded  that  our 
poor,  old  insides  are  not  as  young 
and  as  active  as  they  used  to  be". 

"The  affirmative  side,"  said  Com- 
missioner Durr,  "getting  good  pro- 
grams on  the  air,  is  more  difficult 
and,  in  my  judgment,  more  im- 
portant." He  spoke  of  the  "protec- 
tion" against  "bad"  programs  by 
turning  the  dial  to  another  pro- 
gram, but  Mr.  Durr  expressed 
the  fear  that  the  "other  program" 
might  not  be  of  high  standard.  He 
decried  the  lack  of  programs  which 
"approach  our  children  primarily 
as  future  citizens"  and  criticized 
those  broadcasts  which  "approach" 
children  "primarily  as  purchasers 
of  breakfast  foods". 

"Children's  programs  are  not  the 
only  victims  of  the  increasing 
pressure  of  advertisers,"  Commis- 
sioner Durr  asserted.  He  listed 
several  sustainers  which  he  said 
were  dropped  by  the  networks,  "in 
favor  of  commercially  sponsored 
programs". 

He  called  upon  his  hearers  to 
devote  their  efforts,  not  so  much 
to  criticizing  network  (programs 
of  "poor  taste"  but  to  encouraging 
their  local  stations  to  carry  more 
"local  interest"  programs  and  less 
broadcasts  of  general  "national" 
import.  "In  addition  to  local  dra- 
matic possibilities,  there  is  local 
music — and  here  radio  can  be  of 
particular  service,"  he  said.  "And 


Paducah  Assignment 

CONSENT  has  been  granted  by 
the  FCC  to  Paducah  Broadcasting 
Co.,  licensee  of  WHOP  Hopkins- 
ville,  WPAD  Paducah  and  WSON 
Henderson,  Ky.,  for  voluntary  as- 
signment of  the  licenses  of  WHOP 
and  WSON  to  Hopkinsville  Broad- 
casting Co.  and  Henderson  Broad- 
casting Co.,  respectively,  new  cor- 
porations formed  to  take  over  oper- 
ation of  the  stations.  In  considera- 
tion of  the  transactions,  Paducah 
Broadcasting  receives  49  shares 
(65.3%)  in  Hopkinsville  Broadcast- 
ing, plus  $1,500  and  44  shares 
(58.6%)  in  Henderson  Broadcast- 
ing plus  $8,251.35.  Management  of 
Paducah  Broadcasting  is  also  iden- 
tified with  the  new  corporations 
[Broadcasting,  March  6]. 


finally,  there  is  the  discussion  of 
local  issues. 

"Perhaps  such  home-grown  pro- 
grams may  not  have  the  profes- 
sional polish  of  network  programs; 
but  it  is  at  least  possible  that 
they  will  make  up  in  local  interest 
what  they  lack  in  professional 
craftsmanship.  And  they  will  serve 
a  most  important  cultural  function 
— the  preservation  and  perhaps 
even  the  revival  of  those  regional 
varieties  of  culture  without  which 
our  national  life  would  be  the 
poorer,"  he  said. 

Commissioner  Durr  paid  high 
tribute  to  non-commercial  educa- 
tional stations  and  expressed  the 
view  there  should  be  more  non- 
commercial stations  in  the  country. 
"I  am  hopeful  that  adequate  room 
will  be  available  in  the  FM  band 
for  commercial  and  non-commer- 
cial radio  alike,"  he  said. 

Expressing  regret  at  the  "trend 
toward  concentration  which  is  tak- 
ing place  both  in  business  and  in 
Government,"  Commissioner  Durr 
said:  "It  may  be  that  this  trend 
is  inevitable,  but  even  so  we  need 
hot  let  it  destroy  the  community 
life  which  is  so  cherished  a  part 
of  our  American  tradition." 


Drawn  for  Broadcasting  by  Sid  Hix 
"The  programs  originally  scheduled  for  the  next  four  hours  will  not 
be  heard;  instead  Senator  Schmalz  and  Representative  Snort  will  reply 
to  a  news  item  broadcast  by  our  commentator." 


6  FM,  4  Standard 
Outlets  Requested 

Times-Picayune  Co.  Files  For 

New  Orleans  FM  Permit 

CONSTRUCTION  PERMITS  for 
six  new  FM  stations,  four  stand- 
ard stations,  a  commercial  tele- 
vision outlet  and  an  experimental 
video  station  were  sought  in  ap- 
plications filed  with  the  FCC  last 
week. 

The  Times  Picayune  Publishing 
Co.,  New  Orleans,  publisher  of  the 
Times-Picayune  and  the  States, 
applied  for  a  new  FM  station  to 
be  operated  on  44,300  kc.  Major 
interest  holder  in  the  company  is 
L.  K.  Nicholson,  editor.  Estimated 
cost,  studio  and  transmitter  sites 
for  the  new  outlet  were  not  given. 
Fred  Jones,  Tulsa,  Okla.,  auto  dis- 
tributor and  businessman,  and  his 
wife,  Mary  Eddy  Jones,  have  ap- 
plied as  the  Fred  Jones  Broadcast- 
ing Co.  for  a  new  FM  outlet  for 
Tulsa.  Estimated  cost  is  $113,800. 
Other  FM  applicants  are  WCBS 
Springfield,  111.;  WHKC  Columbus,, 
Ohio;  WFAA  Dallas,  Tex.;  and 
WJOB  Hammond,  Ind.  Estimated 
cost  for  the  new  Columbus  station 
is  $97,060 ;  for  the  Springfield  out- 
let, $39,500;  and  for  the  Hammond 
new  FM,  $12,800.  Estimated  cost 
for  the  Dallas  station  was  not 
given. 

Three  Locals 

A  1,000  w  standard  station  to 
operate  daytime  on  1060  kc  was  re- 
quested for  Milwaukee  in  an  appli- 
cation filed  by  Myles  H.  Johns,  55% 
owner  of  WOSH  Oshkosh,  Wis, 
Standard  local  stations  were  filed 
for  by  Olympic  Broadcasting  Co., 
Port  Angeles,  Wash.,  Centre 
Broadcasters  Inc.,  State  College, 
Pa.  and  Valley  Broadcasting  Co., 
Pomona,  Cal. 

C.  H.  Fisher,  president  and 
manager  of  Tower  Sales  &  Erect- 
ing Co.,  Portland,  Ore.,  stationl 
construction  firm,  and  B.  N.  Phil-j 
lips,  president  of  the  Port  An 
geles  First  National  Bank,  each 
have  half  interest  in  Olympic 
Broadcasting,  a  partnership.  Cen 
tre  Broadcasters  is  owned  by  Rich- 
ard J.  Kennard,  H.  M.  Himes  and 
W.  K.  Ulerich,  State  College  busi- 
nessmen with  no  radio  interests 
other  than  the  application.  Valley 
Broadcasting,  a  partnership,  is 
40%  owned  by  Myron  E.  Klugej 
chief  engineer  of  KFSG  Los  An] 
geles.  A  30%  interest  is  held  b; 
Earle  E.  Williams,  producer  an< 
director  of  programs  for  KFSG 
C.  Harvey  Hass,  instructor  o: 
radio  and  electricity  for  the  Lo: 
Angeles  Board  of  Education,  an< 
Who  is  also  relief  engineer  of 
KFSG,  holds  the  remaining  in 
terest. 

Licensee  of  WPDQ  Jacksonville 
Fla.,  Jacksonville  Broadcasting 
Corp.,  has  applied  for  a  Channel 
commercial  television  station.  Th 
experimental  video  outlet  is  soughj 
by  RCA  Camden,  N.  J.,  which  « 
quests  reinstatement  of  W3XElj 
Facilities  requested  for  these  sts 
tions  may  be  found  in  Actions  o 
the  FCC  on  page  72. 
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DEDICATED 


IN  BEHALF  OF 


AMERICAN 
OAD  CASTING 


TO  THE  HOME  AND  THE  COMMUNITY 


Sciia.tOr  Harry  S.  Truman,  prom- 
inent Missouri  member  of  the  United 
States  Senate  since  1935,  has  this  to  say 
of  radio,  "Radio  has  made  the  United 
States  one  great  auditorium.  In  no  other 
way  can  men  instantly  talk  to  all  of  this 
nation's  130  millions.  To  safeguard  our 
basic  democratic  principles,  radio  must 
be  utilized  to  its  fullest  extent.  Then  the 
ancient  demagogues  of  the  Old  World 
will  find  no  place  in  our  way  of  life." 


Planning  for  the  Tomorrow 

KMBC  is  preparing  itself  for  added  responsibilities.  This  station  has  at- 
tained an  enviable  position  of  public  service  to  its  area  of  operation — and 
thereby  indirectly  to  the  nation  itself.  Accomplishments  today,  however, 
may  fall  far  short  of  future  responsibilities.  That  is  why  KMBC  is  giving 
practical  consideration — not  tomorrow,  but  right  now — to  radio's  place  in 
the  post-war  community.  A  national  survey  by  KMBC  of  radio's  role  in 
education  is  one  such  planning  development  already  in  the  works. 


BC 


KANSAS  CITY 


FREE     &.     PETERS,  INC 


SINCE    1928-THE    BASIC     CBS    STATION    FOR    MISSOURI    &  KANSAS 


it 


DRAGON  WAGONS 


ONE  of  the  many  war-vital  products 
of  Denver  industry  is  the  huge,  45- 
ton  tank  transport  trailer  used  to  rush 
heavy  tanks  to  the  front  and  rescue  them 
swiftly  if  disabled  on  the  battlefield. 

These  "Dragon  Wagons"  saved  the 
day  for  the  Yanks  during  the  critical 
period  of  the  African  campaign  when 
they  were  pressed  into  service  to  trans- 
port munitions  to  the  front  in  huge 
quantities. 

Denver  industry  has  fabricated  parts 
for  destroyer  escorts,  landing  ships,  and 
pontoons ;  has  produced  65  items  of  equip- 
ment from  submarine  parts  to  high  ex- 
plosives. Denver's  pre-war  industries 
were  ready  to  deliver  the  needs  of  war. 
They  will  be  needed  and  ready  to  produce 
for  a  world  at  peace. 

The  war  has  taken  the  attention  of 
the  outside  world  from  Colorado's  beau- 
tiful scenery  and  focused  it  on  the  re- 
markable production  records  of  its  fac- 
tories, farms  and  mines  which,  to  be 
sure,  were  there  all  the  time. 


Denver  Delivers  LIVESTOCK 

Denver  is  the  fifth  largest  livestock  market 
in  the  nation  and  the  largest  sheep  market. 
With  vast  expanses  of  land  for  grazing  and  the 
pulp  by-product  of  the  sugar  beet  industry  for 
fattening,  livestock  raising  in  Colorado  is  im- 
portant   and  profitable. 


Represented  by 
THE  KATZ  AGENCY 


Denver  Delivers  MINERALS 

Long  before  the  war,  men  were  tunneling 
the  mountains  of  Colorado  for  its  minerals. 
With  the  world's  largest  deposits  of  steel- 
toughening  molybedenum  and  vanadium  and 
huge  reserves  of  other  war-vital,  strategic  min- 
erals, Colorado's  mines  are  producing  at  record 
rates. 


Denver  Delivers  SALES 

The  Denver  Market  which  in  1942  ranked 
20th  in  retail  sales  volume,  outranking  such 
markets  as  Buffalo,  Indianapolis  and  Memphis, 
is  even  more  important  today,  both  from  the 
standpoint  of  sales  activity  and  sales  volume. 
Retail  sales  the  first  two  months  of  1944  in 
Colorado  were  7%  ahead  of  the  same  months 
a  year  ago,  compared  to  a  general  decline  of 
1%  in  the  U.  S.  as  a  whole  during  the  period. 
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The  Vieek\y^^0^  Newsmagazine  of 


Each  an  Outstanding  Leader  in  the 

Market  Serve* 


✓ 
✓ 

✓ 
✓ 
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In  the  teeming  steel  and  coal  belt  of  the 
nation  spearheaded  by  WHEELING— 

WWVA 

50,000  WATTS 


In   the    booming    No.    1  Florida 
spearheaded  by  MIAMI — 

market 

WFTL 

10,000  WATTS 

In    the    record    producing    market  of 
Northwestern  Ohio  and  Southern  Michi- 
gan spearheaded  by  TOLEDO — 

WSPD 

5,000  WATTS 

In  the  great  metropolitan  market 
South,  spearheaded  by  ATLANTA — 

of  the 

WAGA 

5,000  WATTS 

In   the    famous    direct   response  market 
spearheaded   by  FAIRMONT,   West  Vir- 

WMMN 

5,000  WATTS 

In   the   thriving    Ohio  Industrial 
spearheaded  by  LIMA — 

market 

WLOK 

250  WATTS 

In  the  rich  Southeastern  Ohio  market 
spearheaded  by  ZANESVILLE — 


WHIZ 

250  WATTS 


Skilled  Individual  Station  Management 
and  Pooling  of  Collective  Experience 
Have  Established  Leadership  of  Fort 
Industry  Stations! 


FORT  INDUSTRY  COMPANY 


//  It's  a  Fort  Indv^m-y  Station  Yon  Can  Bank  on  It! 


AH-H!  A  HORSE  OF 
A  DIFFERENT  FEATHER! 


Who  knows?  Maybe  the  horse  which  Bing  Crosby  needs 
is  lurking  among  the  clouds  around  the  tip  of  WKY's 
new  915-foot  antenna.  But  shucks,  with  Pegasus  in  the 
Crosby  stables,  what  would  the  writers  do  for  jokes? 

Flying  horses  around  Oklahoma  City  these  days,  as 
a  matter  of  fact,  are  harnessed  to  P-38's,  B-29's,  C-47's 
and  sundry  other  military  aircraft  being  built,  flown 
and  serviced  at  Oklahoma  City's  aircraft  plant,  Air  Ser- 
vice Command  depot,  and  various  army  and  navy  estab- 
lishments. 

WKY's  new  915-foot  tower,  already  a  landmark  easily 
visible  from  miles  around,  is  just  one  of  the  distinctive 
features  of  a  new  transmitter  installation  nearing  com- 
pletion at  a  cost  of  nearly  a  quarter-million  dollars.  With 
these  new  facilities,  WKY's  daytime  coverage,  already 
greater  than  that  of  any  other  Oklahoma  City  station, 
will  be  materially  increased  and  its  nighttime  coverage 
nearly  doubled.  The  extraordinary  height  of  the  tower, 
one  of  the  two  highest  in  America,  was  designed  especially 
for  the  coming  of  FM  and  Television  for  which  WKY 
is  preparing  in  earnest. 

WKY's  dominant  position  in  Oklahoma  today  is  the 
result  of  forward-looking  planning  yesterday.  Its  position 
tomorrow  is  being  determined  by  its  building  and  plan- 
ning today. 


5000 

WATTS 


want 


In  the  Nashville  Market 

AT  A  LOW  COST 

Analyze  This  Hooper  Rating 

Months — February — March,  1 944 
Total  Coincidental  Calls-This  Period  13,090 


Station 

A 

WSIX 

B 

Others 

MORNING  INDEX 
Mon.  thru  Fri. 
8:00-12:00  A.  M. 

33.3 

37.8 

28.9 

0.0 

AFTERNOON  INDEX 
Mon.  thru  Fri. 
12:00-6:00  P.  M. 

29.5 

32.4 

38.1 

0.0 

EVENING  INDEX 
Sun.  thru  Sat. 
6:00-10:00  P.  M. 

30.0 

19.7 

50.2 

0.1 

WSIX  has  shown  a  steady  listener  increase  for  the 
past  six  consecutive  months  and  is  still  gaining. 

The  Katz  Agency,  Inc.,  National  Representatives 
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(ZotpotaL  Qaclc5on  needed  ^Tountain  Pen5 


V-/PL.  ROSCOE  JACKSON  was  a  fountain  pen  repair  man  before  Pearl  Harbor.  It  was  in  the 
Mediterranean  theater  where  gun  fire  cut  him  down,  and  sent  him  to  bed  at  Ashford  General  Hos- 
pital in  White  Sulphur  Springs,  W.  Va.,  near  Charleston. 

Although  Cpl.  Jackson  was  bedridden,  he  resumed  his  former  trade — repairing  pens  for  the 
military  detachment  and  other  patients  at  Ashford  General. 

His  story  came  over  our  VP  wire,  and  mentioned  that  he  was  having  a  hard  time  trying  to 
find  pen  parts  to  continue  his  work. 

We  carried  the  story  on  our  Purity  Maid  Journal  of  the  Air,  and  after  reading  it,  our  an- 
nouncer casually  mentioned  that  anyone  having  an  old  fountain  pen  could  put  it  to  good  use  by 
sending  it  to  Cpl.  Jackson. 

Yes,  Cpl.  Jackson  needed  fountain  pens — and  got  them  through  WCHS  listeners. 

Not  only  did  they  send  worn-out  pens,  but  many  sent  pens  to  be  repaired  ( 3542  within  a  few 
days ).  Cpl.  Jackson  is  "head  over  heels"  in  the  pen  repair  business  now — with  plenty  of  parts  to 
do  the  job. 

★     ★  ★ 

Here  indeed  is  an  example  of  the  influence  WCHS  exerts  upon  its  listeners — an  influence 
that  means  sales  for  advertisers. 


WCHS 

CHARLESTON,  W.  VA. 
50  0  0    on    580    •  CBS 


John  A.  Kennedy 
President 


Howard  L.  Chernoff 
Managing  Director 


Represented    by    THE    BRANHAM  CO. 
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SHE'S  UIOHDERFUli- 

BUT  lUHHT'S  HER  BfljjjE? 

Pity  the  plight  of  the  poor  advertiser  who  woos  the  public  with  charm 
and  ardor  (not  to  mention  good  dollars) — but  who  sometimes  finds 
that  the  public  remembers  everything  except  the  name  of  the  product 
being  advertised! 

When  you  use  Sonovox  in  your  radio  commercials,  your  prospects 
know  what  you're  advertising.  Sonovox  puts  the  same  attention-value 
into  your  plugs  that  entertainment  puts  into  your  shows.  How  do  we 
know?   Because  sponsor  identification  ratings  prove  it. 

If  you  haven't  seen  the  charts,  you've  missed  one  of  the  prettiest  sights 
in  radio!  Because  they  show  how  Sonovox  users  actually  have  made 
very  substantial  increases  in  the  dollars-and-cents  value  of  radio  adver- 
tising, at  fractional  increases  in  cost. 

Sonovox  is  sold  essentially  like  talent.  Under  each  license  for  spe- 
cific use,  a  reasonable  license  fee  is  charged  for  Sonovox  performing 
rights.  The  only  additional  cost  to  licensee  is  for  a  trained  articu- 
lator made  available  by  us  in  any  broadcasting  or  recording  studio 
in  New  York,  Chicago,  or  Hollywood,  at  standard  AFRA  scale. 

WRJGHT-SONOVOX,  INC 

"Talking  and  Singing  Sound" 
FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 


Some  Typical 
SONOVOX  PIONEERS* 

American  Chicle  Co.  (Black  Jack  Gum) 
Badger  and  Browning  &  Hersey,  Inc. 
American  Industries  Salvage  Committee 
(Steel  Scrap  Drive) 
McCann-Erickson,  Inc. 
Buick  Motors  Division,  General  Motors 
Corp. 

Arthur  Kudner,  Inc. 
Chicago,  Milwaukee,  St.  Paul  cV 
Pacific  R.  R. 

Roche,  Williams  &  Cunnyngham,  Inc. 
Colgate-Palmolive  Peet  Company 
(Vel,  Palmolive) 
Ward  Wheelock  Co.  and 
Wm.  Esty  &  Co.,  Inc. 
Delaware,  Lackawanna  cV  Western 
Coal  Co. 

Ruthrauff  &  Ryan,  Inc. 
Walt  Disney  Productions 
Emerson  Drug  Company  (Bromo-Seltzer) 

Ruthrauff  &  Ryan,  Inc. 
Christian  Feigenspan  Brewing  Company 
(Feigenspan  and  Dobler  P.O.N. 
Beers  and  Ales) 
E.  T.  Ho-ward  Co. 
Feltman-Curme  Shoes 

Russell  C.  Comer  Advertising  Co. 
Forum  Cafeterias  of  America 

R.J.  Potts-Calkins  &  Holden.Inc. 
Griesedieck-Western  Brewery  Co. 
(Stag  Beer) 
Maxon,  Inc. 
Grocery  Store  Products  Sales  Co.,  Inc. 
(Fould's  Macaroni  Products) 
Campbell-Ewald  Co.,  Inc. 
Andrew  Jergens  Co. 

(Woodbury's  Products) 
Lennen  &  Mitchell,  Inc. 
Lever  Brothers  Co.  (Lifebuoy  Soap) 

Ruthrauff  &  Ryan,  Inc. 
Lyon  Van  c>  Storage  Co. 

Batten,  Barton,  Durstine  &  Osborn,  Inc 
National  Broadcasting  Company 
Naval  Aviation  Selection  Board 
Navy  Seabees  (U.  S.  Navy,  Construction 

Battalions) 
Office  of  Civilian  Defense  (Region  Six) 
Pabst  Sales  Company  (Pabst  Beer) 

Warwick  &  Legler,  Inc. 
Pan  American  Coffee  Bureau 

Buchanan  &  Co.,  Inc. 
Purity  Bakeries  Service  Corp. 

(Taystee  Bread,  Grennan  Cakes) 

Quaker  Oats  Company 

Ruthrauff  &  Ryan,  Inc. 
Radio  Corporation  of  America 

Ruthrauff  &  Ryan,  Inc. 

Radio  Station  KOMA,  Oklahoma  City 
Alvino  Rey  and  his  Orchestra 

Shell  Oil  Company,  Inc. 

J.  Walter  Thompson  Co. 

Stanco,  Inc.  (Mislol) 
McCann-Erickson,  Inc. 

U.  S.  Treasury  Dept. 
Universal  Pictures  Company,  Inc. 
Warner  Brothers  Pictures,  Inc. 
Willards  Chocolates,  Ltd. 

Cockfield,  Brown  &  Co.,  Ltd. 

■'Space  no  longer  permits  a  complete  list  of 
Sonovox  users. 


CHICAGO:  180  N.  Michigan     NEW  YORK:  444  Madison  Ave.     SAN  FRANCISCO:  111  Sutter     HOLLYWOOD:  6331  Hollywood    ATLANTA:  322  Palmer  B/dg. 
Franklin  6373  Plaza  5-4130  Sutter  4353  Hollywood  2151  Main  5667 
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'Bulletin'  Buys  WPEN:  Cowles  in  N.Y. 


Westinghouse   Gets  KEX;   WNBC  to 
O'Neil;   KTBS-KTHS  Swap 


will  become  a  \ 
Iowa  Broadcas 
sumably  will 
operation^,  h 


By  SOL  TAISHOFF 

IN  A  record-breaking  siege  of  sta- 
tion transactions,  a  half-dozen 
transfers  involving  approximately 
$1,725,000,  were  completed  last 
week. 

The  transactions,  subject  to  FCC 
approval,  were: 

(1)  Sale  of  WPEN  Philadelphia 
and  WPEN-FM,  by  the  Arde  Bul- 
ova  interests  to  the  Philadelphia 
Bulletin  for  $620,000.  The  Bulletin 
is  headed  by  Robert  McLean,  presi- 
dent of  the  Associated  Press. 

(2)  Sale  of  WNBC  Hartford,  by 
the  Bulova  interests  to  W.  O'Neil, 
president  of  General  Tire  &  Rub- 
ber Co.  and  of  the  Yankee  Network, 
for  $220,000. 

(3)  Purchase  of  WHOM  Jersey 
City,  covering  the  New  York  area, 
by  the  Iowa  Broadcasting  Co., 
headed  by  Gardner  Cowles  Jr.,  for 
$350,000  net  (overall  price,  includ- 
ing receivables,  of  $403,000)  from 
Joseph  Lang  and  Paul  F.  Harron 
and  their  wives. 

(4)  Purchase  of  KEX  Portland, 
Ore.,  sister  station  of  KGW,  by 
Westinghouse  Radio  Stations  Inc., 
from  the  Portland  Oregonian  for 
$400,000. 

(5)  Exchange  of  KTBS  Shreve- 
port,  La.,  sister  station  of  KWKH, 
by  the  John  D.  Ewing  newspaper 
interests  to  a  group  headed  by  John 
C.  McCormack,  former  general 
manager  of  both  stations,  for 
KTHS  Hot  Springs,  Ark.  No  mon- 
etary consideration  involved. 

(6)  Sale  of  WFPG  Atlantic  City, 
by  a  score  of  stockholders,  includ- 
ing Rep.  Elmer  H.  Wene  (D-N.J.), 
Democratic  nominee  for  senator,  for 
$83,775. 

Duopoly  Sales 

Several  of  the  transactions  were 
prompted  by  the  FCC's  "duopoly" 
regulations.  At  least  a  half-dozen 
others  are  in  the  offing. 

A  quick  check  of  sales  of  stand- 
ard stations  consummated  during 
the  last  few  months,  still  awaiting 
FCC  aproval,  shows  a  total  of  a 
dozen  transactions  involving  con- 
siderations totalling  approximately 
$5,000,000.  These  include  sale  of 


WQXR  New  York  to  the  New  York 
Times  for  approximately  $1,100,- 
000;  WJJD  Chicago  to  Marshall 
Field,  Chicago  Sun  publisher,  for 
a  total  of  $750,000;  WINX 
Washington  to  the  Washington 
Post  for  $500,000;  WIBC  Indi- 
anapolis to  the  Indianapolis 
News  for  $440,000;  KSO  Des 
Moines  by  the  Cowles  interests  to 
Kingsley  H.  Murphy,  Minneapolis 
newspaper  executive,  for  $275,000; 
WCOL  Columbus  to  the  Pixley 
family  for  $250,000;  and  KID 
Idaho  Falls  to  a  group  of  Idaho 
businessmen,  for  $101,000.  Another 
dozen  transfers,  however,  are  pend- 
ing, based  on  transactions  which 
antedated  the  FCC's  duopoly  order 
barring  dual  ownership  of  stations 
in  the  same  or  overlapping  areas. 

The  Cowles  purchase  of  WHOM 
is  seen  as  the  forerunner  of  other 
station  acquisitions  by  Gardner 
Cowles  Jr.  and  his  brother,  John 
Cowles.  T.  A.  M.  Craven,  member 
of  the  FCC  who  retires  June  30, 


Takes   Executive  Post; 
Dr.  Irvin  Stewart 
Mentioned 

UPON  HIS  retirement  from  the 
FCC  on  June  30,  Commissioner 
T.  A.  M.  Craven,  will  become  vice- 
president  of  the  Iowa  Broadcasting 
Co.,  with  headquarters  in  Washing- 
ton, Broadcasting  learned  last 
week  from  Gardner  Cowles  Jr., 
president  of  the  Cowles  stations, 
executive  editor  of  the  Des  Moines 
Register-Tribune  and  Look. 

With  the  formal  announcement 
last  Tuesday  at  the  White  House 
that  Commissioner  Craven  had  no- 
tified the  President  he  did  not  seek 
reappointment,  confirming  the  story 
published  in  Broadcasting  May  8, 
Mr.  Cowles  stated  that  Comdr. 
Craven  would  hold  a  top  executive 
post  with  his  stations.  He  also  will 
supervise  expanded  IBC  operations 
in  radio,  which  already  include  ac- 


ice-president  of  the 
ting  Co.  and  pre- 
supervise  Eastern 
lcluding  WHOM. 
Negotiations  for  the  acquisition 
of  other  outlets  by  the  Cowles 
group  in  the  East  are  understood 
to  be  in  progress. 

Bulova  Interests 

With  the  sale  of  WPEN  and 
WNBC,  subject  to  Commission  ap- 
proval, Mr.  Bulova,  head  of  the 
watch  company,  is  left  with  the 
unrestricted  control  of  two  sta- 
tions—WNEW  New  York  and 
WCOP  Boston.  He  has  already 
contracted  for  the  sale  of  WOV 
New  York  to  the  Mester  Bros., 
food  merchants,  for  $300,000  (set 
for  hearing  by  the  FCC)  and  for 
the  disposition  of  WELI  New  Ha- 
ven to  Col.  Harry  C.  Wilder,  oper- 
ator of  WSYR  Syracuse,  WTRY 
Troy,  and  WKNE  Keene,  N.  H., 
for  $225,000.  It  is  understood  that 
WNEW  will  be  retained  by  Mr. 
Bulova  and  his  associates,  includ- 
ing Milton  F.  Biow,  head  of  the 
advertising  agency. 

Mr.  Bulova,  under  the  WPEN- 


quisition  of  WHOM  Jersey  City, 
subject  to  FCC  approval. 

Other  stations  in  the  East  also 
may  be  acquired  and  the  organiza- 
tion contemplates  a  large  scale  tele- 
vision and  FM  development  pro- 
gram, probably  seeking  the  limit 
of  six  FM  stations  under  a  single 
ownership,  as  well  as  the  maximum 
of  five  television  stations  permitted 
under  the  regulations  Comdr. 
Craven  will  have  executive  duties 
beyond  those  of  a  strictly  engineer- 
ing nature. 

Dr.  Stewart  Mentioned 

The  only  name  heard  mentioned 
for  the  Craven  post  was  that  of 
Dr.  Irvin  Stewart,  former  member 
of  the  FCC,  and  who  was  Commis- 
sioner Craven's  predecessor.  Dr. 
Stewart  served  on  the  FCC  from 
1934  until  1937,  when  he  resigned 
to  join  the  Carnegie-endowed  Com- 
mittee on  Scientific  Aid  to  Learn- 
ing as  director.  Since  1940  he  has 


WELI-WOV-WNBC  transactions, 
would  realize  approximately  $1,- 
350,000.  It  was  expected  the  WCOP 
transaction,  if  completed,  would 
yield  in  the  neighborhood  of  a 
quarter  of  a  million  dollars. 

Harold  A.  Lafount,  former  ra- 
dio commissioner  and  general  man- 
ager of  Bulova  station  operations, 
is  identified  in  the  ownership  of 
certain  of  these  stations  and  is  the 
licensee  of  WORL  Boston.  It  is 
presumed  Mr.  Lafount  will  retain 
that  station.  Both  the  WOV  trans- 
action and  that  contemplated  for 
WCOP  would  grow  out  of  the 
FCC  duopoly  order,  which  covers 
management  as  well  as  ownership 
in  the  same  areas. 

Announcement  of  the  sale  of 
KEX  was  made  jointly  by  Walter 
Evans,  vice-president  of  Westing- 
house, and  Palmer  Hoyt,  publish- 
er of  the  Oregonian.  The  transac- 
tion, after  approval  by  the  FCC, 
would  become  effective  on  Dec.  31. 

It  was  announced  that  the  dis- 
position of  KEX  by  the  Oregonian 
complies  with  the  recent  duopoly 
order  of  the  FCC.  KEX,  an  af- 
(Continued  on  Page  5h) 


been  serving  as  executive  secretary 
of  the  National  Defense  Research 
Committee,  highly  important  scien- 
tific agency  created  to  handle  secret 
war  developments. 

A  native  of  Fort  Worth,  Dr. 
Stewart  participated  in  the  fram- 
ing of  the  Communications  Act  of 
1934  as  aide  to  Speaker  Sam  Ray- 
burn,  then  chairman  of  the  House 
Interstate  &  Foreign  Commerce 
Committee.  He  was  former  radio 
expert  of  the  State  Department  and 
has  attended  a  number  of  interna- 
tional radio  conferences  on  alloca- 
tions. During  his  tenure  on  the 
FCC,  he  was  chairman  of  the  Tele- 
graph Division  at  the  time  the  Com- 
mission was  separated.  He  partici- 
pated in  consideration  of  broadcast 
matters,  however,  then  considered 
by  the  FCC  en  banc. 

A  Democrat  from  the  District 
of  Columbia,  Commissioner  Craven 
will  be  succeeded  by  one  of  like 
political  faith  so  there  will  be  re- 
(Continued  on  Page  58) 
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News  Sponsoring  Ban  Reported  in  S-814 


Mystery  Shrouds 
Bill;  Meeting 
Tuesday? 

AN  AURA  of  mystery  last  week 
enveloped  the  Senate  Interstate 
Commerce  Committee  over  widely 
circulated  reports  that  Chairman 
Wheeler  (D-Mont.)  proposes  to  in- 
clude in  the  revised  White- Wheeler 
Bill  (S-814)  a  provision  banning 
sponsorship  of  news  and  commen- 
tators as  a  matter  of  law.  A  Com- 
mittee meeting,  it  was  learned,  has 
been  tentatively  called  for  Tues- 
day (May  23). 

Wheeler  Silent 

Efforts  to  get  from  Chairman 
Wheeler  any  answer  to  the  ques- 
tion brought  the  retort  that  he 
would  have  a  statement  to  make 
later.  He  would  give  no  inkling  of 
the  scope  of  the  bill  or  of  Com- 
mittee plans.  All  of  the  news  as- 
sociations— AP,  UP  and  INS — were 
perturbed  over  the  reports  which 
for  some  time  have  been  current 
in  radio  circles  [Broadcasting, 
May  15].  Efforts  by  these  associa- 
tions to  ascertain  whether  the  re- 
vised bill  would  contain  such  a  far- 
reaching  ban  proved  futile.  Simi- 
larly, Sen.  White  (R-Me.),  co- 
author of  the  bill,  was  non-com- 
mittal but,  along  with  Sen.  Wheel- 


er, predicted  that  the  revised  draft 
would  be  available  soon. 

It  is  generally  felt  that  if  the 
bill  contains  such  a  provision,  it 
would  never  get  out  of  Committee 
or  be  passed  by  Congress.  While 
no  one  questions  the  report  that 
Sen.  Wheeler,  a  persistent  critic 
of  the  Winchell-Pearson  type  of 
commentator,  would  like  to  im- 
pose such  a  ban,  it  is  felt  that  the 
provision  would  amount  to  restric- 
tive legislation  of  the  worst  sort. 

Chairman  Wheeler  met  all  in- 
quiries with  the  observation  that 
he  would  have  something  to  say 
"on  Monday"  (today,  May  22) 
about  the  bill.  Aside  from  Sen. 
White,  all  other  Committee  mem- 
bers contacted  appeared  to  be  in 
the  dark,  except  Sen.  Moore  (D- 
Okla.),  who  said  Chairman  Wheel- 
er had  advised  him  the  Commit- 
tee would  be  shown  a  revised  draft 
of  S-814  on  Tuesday,  May  23. 

"I  don't  know  why  all  the  se- 
crecy about  legislation,"  he  com- 
mented. "I  understand  there  are 
to  be  provisions  which  were  not 
discussed  when  we  held  hearings 
on  the  bill.  If  such  is  the  case  I 
think  the  full  Committee  should 
conduct  further  hearings  before 
writing  any  legislation.  Certainly 
I  want  to  get  the  viewpoint  of 
broadcasters  and  engineers,  if  I 
am  asked  to  vote  on  legislation  in- 
volving sponsored  news  and  the 
clear  channel  stations." 


Film  Industry  Big  Timebuyer; 
MGM  Spends  $1,000,000  in  '44 


Stations  to  Furnish 
As    Exhibitors  Turn 

By  DAVID  GLICKMAN 

FILM  industry  will  contribute  sev- 
eral million  dollars  to  radio  adver- 
tising during  the  coming  12  months 
according  to  term  contracts  signed 
and  others  in  the  making.  Since 
curtailment  of  newsprint  advertis- 
ing, film  executives  have  learned 
the  effectiveness  of  paid  radio 
plugs.  As  a  result  more  studios 
show  inclination  to  expand  their 
radio  time  beyond  the  spot  classi- 
fication, if  and  when  desirable  re- 
gional and  transcontinental  net- 
work time  is  made  available. 

MGM-RKO  Big  Users 

Universal  is  developing  its  radio 
department  in  an  effort  to  fill  the 
void  created  by  the  newsprint 
shortage  and  restriction  on  space 
permitted  for  films,  according  to 
John  Joseph,  advertising-publicity 
director.  Studio  doesn't  plan  its 
own  program,  but  will  use  radio 
for  direct  advertising. 

MGM  and  RKO  are  using  the 
medium  most  extensively,  as-  are 
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Theatres    Invasion  News 

to    Radio  Advertising 

Warner  Bros,  and  Paramount.  Co- 
lumbia, United  Artists  and  Repub- 
lic rely  on  spot  announcements  for 
coming  and  current  film  attrac- 
tions. 20th  Century-Fox,  in  addition 
to  announcements,  utilizes  quarter- 
hour  programs  on  local  stations. 
Other  studios  are  coming  into  radio 
gradually  with  increased  use  of 
spot  announcements,  five-minute 
programs  and  quarter-hour  broad- 
casts, tying  in,  of  course,  with  local 
exhibitors'  current  showings. 

RKO  following  a  13-week  test, 
with  broadcast  of  May  29  expands 
the  five-weekly  Hollywood  .Star 
Time  on  20  Blue  Western  stations 
to  177  stations,  Monday  through 
Friday,  3:15-3:30  p.m.  (EWT).  A 
showcase  for  current  films  and  tal- 
ent, program  originates  from  film 
studio's  Hollywood  commissary. 
RKO  pioneered  in  radio  exploita- 
tion with  highly  successful  cam- 
paigns for  "Hitler's  Children"  and 
"Behind  the  Rising  Sun".  Warner 
Bros,  recently  bought  quarter-hour 
spots  on  some  200  stations  through- 
(Continued  on  page  56) 


Sen.  Chan  Gurney  (R-S.D.), 
who  a  fortnight  ago  was  renomi- 
nated on  the  Republican  ticket 
(virtually  tantamount  to  re-elec- 
tion), said  he  had  not  been  in- 
formed of  a  meeting.  Neither  had 
he  been  told  what  is  in  the  revised 
measure  but  expressed  the  view 
that  the  "Committee  is  composed 
of  21  members  who  might  have 
something  to  say".  Sen.  Gurney, 
former  operator  of  WNAX  Yank- 
ton, S.  D.,  said  he  would  withhold 
comment  until  after  he  sees  the  re-, 
vised  version,  but  remarked  that 
he  didn't  think  Congress  could  tell 
any  particular  business  what  com- 
modities it  could  or  could  not  sell. 

Sen.  Reed  (R-Kan.)  said  he 
knew  nothing  about  radio  and  that 
whatever  "Wallace  White  says  is 
all  right  with  me".  He  attended 
only  a  few  hearings  on  the  White- 
Wheeler  Bill. 

Little  Hope  of  Passage 

Although  secrecy  shrouded  Chair- 
man Wheeler's  moves,  proposed 
radio  legislation  and  the  Tuesday 
meeting  were  topics  of  Capitol 
Hill  conversation.  Considered  sig- 
nificant was  a  lengthy  visit  last 
Thursday  of  Judge  Samuel  Rosen- 
man,  confidante  and  advisor  to 
President  Roosevelt,  with  Chair- 
man Wheeler.  Judge  Rosenman 
went  to  Sen.  Wheeler's  office  for 
lunch  and  remained  nearly  three 
hours. 

Although  the  Senator  declined  to 
discuss  the  visit,  which  followed 
a  45-minute  conference  between 
the  President  and  Sen.  Wheeler  a 
fortnight  ago  at  the  White  House 
[Broadcasting,  May  15],  specula- 
tion was  that  Chairman  Wheeler 
and  Judge  Rosenman  discussed 
pending  radio  legislation,  the  pro- 
posed international  communica- 
tions merger  and  the  status  of 
FCC  Chairman  James  Lawrence 
Fly. 

The  NAB  Legislative  Commit- 
tee, which  met  in  Washington  May 
8-10,  likewise  was  given  no  clue 
as  to  Sen.  Wheeler's  plans.  The 
Committee,  however,  desires  to  see 
the  Senate  group  consider  the 
White-Wheeler  bill,  whatever  its 
form,  in  the  hope  of  procuring 
desired  amendments  or  of  catching 
things  up  in  the  House. 

There  appears  to  be  little  hope 
anyway  of  enactment  of  legisla- 
tion at  this  session,  with  Congress 
slated  to  recess  within  a  few  weeks 
for  the  political  conventions  and 
the  campaigning  ahead.  Rep.  Lea 
(D-Cal.),  chairman  of  the  House 
Interstate  &  Foreign  Commerce 
Committee,  has  said  there  was 
"little  chance"  that  the  House 
would  consider  any  radio  legisla- 
tion this  session,  even  though  S-814 
should  pass  the  Senate. 

The  bill,  aside  from  the  con- 
troverted news  sponsorship  provi- 
sion, is  understood  to  provide  for 
a  five-man  Commission  with  a  ro- 
tating chairmanship  in  lieu  of  the 
pxesent  -  seven-man  Commission 


with  the  chairman  named  by  the 
President.  It  also  is  designed,  it  is 
reported,  to  spell  out  more  clearly! 
the  functions  of  the  FCC. 

Some  light  on  Sen.  Wheeler's 
views  came  last  month  in  a  state 
ment  read  for  him  to  the  Institute 
for  Education  by  Radio  in  Colum- 
bus. He  stated  then  that  he  thought 
radio  should  follow  the  example 
laid  down  by  newspapers  in  "pre- 
senting unhampered,  factual  news' 
and  condemned  the  practice  of  sell- 
ing news  broadcasts. 

The  bill  also  is  understood  to' 
contain  a  provision  limiting  thej 
power  of  standard  broadcast  sta- 
tions to  50,000  w — a  move  long 
fostered  by  Sen.  Wheeler.  Ed  Cra 
ney,  general  manager  of  Z-Bar 
Network,  who  has  acted  as  ex 
officio  Committee  clerk  and  Wheel- 
er advisor  since  the  hearings  last 
November  and  December,  likewise 
has  fostered  restrictive  provisions 
and  has  contended  that  commenta- 
tors shouldn't  be  sponsored. 

It  also  is  reported  that  the  clause 
limiting  power  to  50,000  w 
supplemented  by  one  in  effect  com- 
manding the  FCC  to  duplicate  all 
clear  channels.  This  provision,  it 
is  understood,  would  forbid  the 
Commission  from  protecting  any| 
station  from  interference  outside) 
a  radius  of  750  miles  from  the 
transmitter.  This  provision  like- 
wise is  attributed  to  Mr.  Craney. 


SEATED  ON   STEPS  of  the  Gl 

radio  station  VU2ZY,  in  New 
Delhi,  India,  in  a  script  conference 
are  Pvt.  Tim  Horan  (left)  Boston, 
and  Pvt.  Charles  (Chuck)  Whit 
tier,  Wilkes-Barre,  former  sporty 
announcer  for  N.  W.  Ayer  &  Son 
Standing  is  Pvt.  Eskil  E.  Holt,  for- 
mer engineer  with  KGB  San  Diego, 
The  50  w  station,  operated  by  a 
group  of  soldiers  formerly  active  in  la] 
radio,  broadcasts  transcriptions  of  J( 
popular  shows  aired  in  the  U.  S 
programs  of  news,  sports  comment 
music  and  GI  talent.  Others  ac 
tive  in  the  operation  of  the  station 
but  not  in  the  picture  are  Lt.  Rob 
ert  L.  Black,  Sandpoint,  Ida.,  and 
formerly  of  KIT  Yakima,  Wash, 
and  KMO  Tacoma  and  Pfc.  Wil- 
liam Stulla,  Los  Angeles,  an- 
nouncer and  producer  who  has  ap- 
peared on  .the  Mudy  Vallee  Hour. 
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Broadcasting's  Impact  on  the  Listener 


1UCH  misunderstanding  of  the 
ffectiveness  of  radio  programs  ex- 
Its  in  the  industry.  Many  adver- 
isers  appear  to  believe  that  in  or- 
er  to  have  any  sales  effectiveness 
program  must  create  a  "consci- 
us  impression"  on  the  listener. 

The  importance  of  the  problem 
5  enhanced  by  the  well-known  and 
>ell-developed  human  capacity  for 
nentally  "tuning  out"  sounds  which 
ire  of  no  immediate  interest.  The 
idief  that  a  "conscious  impression" 
s  essential  to  the  modification  of 
>ehavior  is  based  on  the  assump- 
ion  that  man  is  a  purely  rational 
tnimal.  The  belief  is,  therefore, 
[uite  groundless.  If  it  is  necessary 
o  produce  a  "conscious  impres- 
;ion"  in  order  to  influence  a  lis- 
ener,  it  follows  that  listeners  to 
program  who  are  not  aware  of 
he  name  of  the  sponsor  should  use 
,he  brand  no  more  than  do  non-lis- 
eners.  That  no  such  consciousness 
's  essential  to  program  effective- 
less  is  demonstrated  by  the  results 
shown  in  Table  XIII. 

Use  of  Product 

It  will  be  seen  from  the  table  that 
n  the  case  of  each  program  the  use 
pf  the  product  is  much  greater  in 
lomes  that  listen  to  the  program 
3ut  do  not  identify  the  product  ad- 
vertised than  it  is  in  non-listening 
lomes. 

These  results  are  representative 
jf  the  conditions  found  for  most 
programs.  In  the  case  of  Program 
B,  the  use  of  the  product  is  found 
to  be  only  a  little  less  among  non- 
identifiers  than  among  identifiers. 
However,  in  the  experience  of  the 
present  writers  there  has  been  no 
case  where  the  non-identifiers  com- 
pletely equalled  the  identifiers  in 
use  of  the  product.  It  is  clear  from 
■  these  findings  that  a  program's  ef- 
fectiveness in  influencing  the  be- 
havior of  listeners  is  quite  inde- 
pendent of  any  "conscious  impres- 
sion". 

While  it  is  true  that  listeners 
who  identify  the  sponsor  are  in- 
fluenced to  a  somewhat  greater  de- 
gree than  those  who  do  not,  it  does 
not  follow  that  the  one  even  con- 
tributes to  the  other.  More  probably 
both  are  the  results  of  something 
else — the  length  of  listening  time. 
The  longer  a  listener  had  listened 
to  a  given  program  the  greater 
would  be  the  probability  that  he 
would  have  learned  the  sponsor's 
name.  By  the  same  token,  the 
greater  would  have  been  the  pro- 
gram's opportunity  to  influence  the 
listener's  buying  behavior.  But  the 
important  point  to  be  noted  is  that 
buying  or  other  behavior  may  be 
influenced  long  before  a  "conscious 
impression"  1  is  established. 

These  findings  also  have  bearing 
on  another  problem  which  radio  has 


Sales  Effectiveness  in  Relation  to 
Conscious  Impression  Explained 

By 


D  R 


MATTHEW  N.  CHAPPELL 
Consultant  to  C.  E.  Hooper  Inc. 


NEWSPAPER  space  salesmen  may  be  licking  their  chops  over 
the  New  York  dailies'  survey  purporting  to  show  that  newspaper 
advertising  in  the  retail  field  outpulls  radio  5-1.  Before  they  bub- 
ble over,  however,  we  commend  attention  to  the  new  book  Radio 
Audience  Measurement  by  Matthew  N.  Chappell,  Ph.D.  and 
C.  E.  Hooper,  M.B.A.  [Stephen  Daye,  Inc.,  New  York,  #3.50]. 
One  study,  titled  "Sales  Effectiveness  of  Programs  in  Relation 
to  'Conscious  Impression'  "  is  particularly  apropos.  It  was  written 
long  before  the  New  York  newspaper  study,  with  its  obvious 
fallacies,  was  plastered  in  the  newspaper  trade  press.  A  direct 
response  to  the  analysis,  to  be  prepared  by  Dr.  Chappell,  former 
Columbia  psychology  professor,  will  appear  in  an  early  issue. 


inherited  from  the  magazine  field. 
It  may  be  called  the  problem  of  the 
"Horse  and  Cart".  The  question 
asked  concerning  magazines  is:  Do 
people  who  read  a  magazine  come 
to  use  a  product  because  of  the 
reading  of  a  client's  advertisement, 
or  do  they  read  the  advertisement 
because  they  already  use  or  are  in- 
terested in  the  client's  product? 
Which  is  the  casual  factor?  Which 
is  the  Horse  and  which  the  Cart? 

In  Magazine  Field 

The  answer  to  this  problem  has 
proved  very  difficult  to  obtain  in 
the  magazine  field.  It  is  not  surpris- 
ing that  the  same  question  should 


be  raised  concerning  radio.  Spe- 
cifically the  question  for  radio  is: 
Do  people  who  listen  to  a  program 
buy  the  product  advertised  as  a 
result  of  the  listening  or  do  they 
listen  to  the  program  because  they 
already  use  the  product  or  are 
otherwise  pleasantly  disposed  to- 
ward the  sponsor? 

If  the  program  recruited  listen- 
ers already  favorably  disposed  to 
the  sponsor,  two  conditions  would 
follow  as  corollaries.  First,  all  or 
most  of  the  listeners  should  identify 
the  sponsor.  Secondly,  those  listen- 
ers who  do  not  identify  the  sponsor 
should  be  no  more  favorably  dis- 
posed toward  the  sponsor  than  are 


New  Ttadio  Research9  Volume 
Says  Commercials  Can  Please 

Stanton   and   Lazarsfeld   Find   Hearers  Gratified 
With  Serials  Which  Provide  Emotional  Release 


1  "Conscious    Impression"     as  reflected 
an   index  to    "Sponsor  Identification" 
obtained  only  by  the  coincidental  method. 


A  SECOND  Radio  Research  vol- 
ume, a  symposium  of  scientific  in- 
vestigation in  the  field,  has  made 
its  appearance  under  the  editing 
team  of  Paul  F.  Lazarsfeld,  direc- 
tor of  the  Columbia  U.  Office  of 
Radio  Research,  and  Dr.  Frank  N. 
Stanton,  CBS  vice-president  [Ra- 
dio Research,  1942-1943,  Duell, 
Sloan  &  Pearce,  New  York  $5]. 

First  survey  results  of  the  Pro- 
gram Analyzer  are  contained  in 
the  new  volume,  also  an  overall 
integrated  picture  of  the  daytime 
serial  and  a  roundup  of  new  tech- 
niques in  listener  research,  all 
pointing,  according  to  the  editors, 
to  the  conclusion  that  far  from  ar- 
resting research,  the  war  has 
"strengthened  the  demands  for  its 
continued  development." 

Readers  will  find  a  goldmine  of 


new  and  original  data  in  such 
chapters  as  the  one  dealing  with 
experiences  with  the  Lazarsfeld- 
Stanton  program  analyzer,  by  Tore 
Hollonquist,  CBS  study  director, 
and  Edward  A.  Suchman,  of  the 
research  branch,  Special  Service 
Division,  War  Department.  Applied 
to  commercial  announcement,  for 
example,  the  analyzer  chart  has 

(Continued  on  page  52) 


DR.  CHAPPELL 

the  non-listeners.  Both  of  these 
corollaries  are  proved  to  be  false 
by  the  results  presented  in  Table 
XIII.  In  the  case  of  listeners  who 
do  not  identify  the  sponsor,  the 
possibility  that  the  listener  listens 
because  he  has  an  interest  in  the 
sponsor  reduces  to  an  absurdity. 

Sales  Effectiveness 

The  problem  of  "Horse  and 
Cart"  which  has  dogged  the  foot- 
steps of  measures  in  the  magazine 
field,  is  solved  in  large  part  by  the 
present  method  of  studying  pro- 
gram effectiveness.  This  method  has 
a  further  advantage  in  that  the  use 
of  "verified"  groups  reveals  prod- 
uct effectiveness  for  new  programs 
long  before  it  can  be  discovered 
by  most  other  methods  of  studying 
product  use.  The  average  sales 
effectiveness  of  the  program  is 
obtained  by  comparing  the  use  of 
the  product  in  the  total  listening 
group  (verified  listeners  plus  non- 
verified  listeners)  with  the  verified 
non-listeners  group.  In  these  over- 
all comparisons  the  listening  and 
non-listening  groups  are  weighed 
according  to  their  distribution  in 
the  population  sampled. 

These  studies  of  program  effec- 
tiveness are  based  on  a  minimum 
sample  of  1,000  previously  recorded 
listening  homes  and  2,000  to  3,000 
homes  that  have  been  recorded  as 
non-listening.  The  size  of  the  latter 
group  depends  upon  the  popularity 
of  the  program  and  is  typically 
larger  than  the  sample  of  listeners 
because  of  the  excessive  shrinkage 
in  verification. 


TABLE  XIII 

Sales  Effectiveness  of  Programs  in  Relation  to 
"Conscious    Impression"    (Percent  of   Sample   Using  Sponsor's  Brand) 


PROGRAM 


A 
B 
C 


LISTENERS 
Identify  Do  Not  Identify 

Sponsor  Sponsor 
8.3  4.3 
22.0  19.4 
62.4  57.6 


NON-LISTENERS 


2.9 
12.2 
47.7 
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No  Stopping  Television,  Fly  Tells  REC 


Chairman  Lauds 
'Great  Job' 
Of  RTPB 

By  BRUCE  ROBERTSON 

THERE  IS  going  to  be  no  stop- 
ping of  television,  FCC  Chairman 
James  Lawrence  Fly  declared  last 
Thursday.  Commercial  television 
has  been  fully  authorized  by  the 
FCC,  he  stated,  and  there  is  no 
question  as  to  the  continuance  of 
"a  steady  green  light". 

Mr.  Fly  was  one  of  three  speak- 
ers at  the  opening  session  of  the 
television  seminar  of  the  Radio  Ex- 
ecutives Club,  which  will  continue 
for  a  15-week  term  of  Thursday 
evening  meetings  in  NBC  studio 
6-A.,  RCA  Bldg.,  New  York.  Mur- 
ray Grabhorn,  manager  of  Na- 
tional Spot  Sales  for  the  Blue  Net- 
work and  chairman  of  the  seminar, 
introduced  the  speakers.  Richard 
Hubbell,  television  producer  and 
writer,  conducted  the  question  and 
answer  session  that  followed  the 
addresses. 

Niles  Trammell,  NBC  president, 
who  opened  the  seminar,  declared 
that  advertising  and  radio  execu- 
tives should  not  only  keep  abreast 
but  ahead  of  television  because,  "if 
a  radio  or  advertising  executive 
chooses  to  remain  ignorant  about 
television,  the  chances  are,  in  a 
few  more  years,  he  is  not  going  to 
be  a  radio  or  advertising  executive 
any  more." 

Television  will  present  "actual, 
living  events  in  the  same  instant 
that  they  are  taking  place  miles 
away,  will  present  them  both  to  the 
eye  and  ear,  in  motion,  exactly  the 
way  they  look  and  sound,"  and  will 
present  them  "primarily  in  the 
home,  where  the  whole  family  can 
look  and  listen  with  the  utmost  con- 
venience, economy  and  relaxation," 
he  stated. 

For  these  reasons,  Mr.  Trammell 
said,  "television  is  going  to  be  the 
greatest  thing  in  radio  since  broad- 
casting was  invented  and  the  great- 
est medium  for  advertising  since 
the  invention  of  the  printing  press." 

Opening  his  talk,  delivered  from 
penciled  notes,  Mr.  Fly  said  that 
he  would  not  follow  Mr.  Trammell's 
"gentlemanly  example"  of  avoiding 
controversial  issues.  In  a  hard-hit- 
ting discussion  of  the  status  of 
television,  he  decried  the  state- 
ments of  newspaper  editorial  writ- 
ers and  other  "amateurs  who  will 
not  admit  they  are  amateurs"  on 
such  highly  technical  problems  as 
the  increase  in  "ghost  images"  in 
television  pictures  transmitted  on 
higher  frequencies.  He  declared 
that  there  has  been  entirely  too 
much  talk  on  matters  that  can  be 
settled  only  by  research  and  urged 
that  everyone  concerned  "stop  talk- 
ing and  get  back  to  the  research 
laboratories  and  experimental  sta- 
tions". 

Lauding  the  Radio  Technical 
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Planning  Board  for  a  "great  job", 
Chairman  Fly  said  that  the  tele- 
vision panel  of  the  board  has  two 
recommendations  "in  the  making". 
First  is  a  somewhat  improved  sys- 
tem of  6-mc  black-and-white  pic- 
ture transmission — and  he  said  he 
saw  no  reason  why  the  FCC  should 
not  incorporate  the  proposed 
changes  in  its  television  engineer- 
ing standards.  Second  RTPB  sug- 
gestion is  that  provision  be  made 
for  30  channels,  each  20-mc  wide, 
in  the  upper  frequencies  to  be  used 
for  experimentation  in  the  imme- 
diate future  and  subsequently  for 
an  improved  commercial  service. 

Encouragement  to  Industry 

Both  proposals  are  "highly  meri- 
torious," he  said,  stating  that  it 
is  important  that  "no  one  erect 
commercial,  technical  or  legal  bar- 
riers" to  television  progress.  The 
Commission  has  given  the  industry 
"full  authority  and  encouragement 
to  move  forward",  he  stated,  add- 
ing that  as  improvements  are  de- 
veloped, the  Commission  will  lift  its 
engineering  standards'  according- 
ly. 

Pointing  out  that  while  much  of 
the  wartime  scientific  progress  is 
cloaked  in  military  secrecy,  there 
is  reason  to  believe  that  many  de- 
velopments have  been  made  which 
can  be  applied  to.  post-war  televi- 
sion, Mr.  Fly  predicted  that  as  the 
war  progresses  this  research  infor- 
mation may  be  reclassified  and 
made  available  to  video  engineers. 
Lack  of  critical  material  has  also 
halted  any  expansion  of  commer- 
cial television  for  the  present,  he 
continued,  but  he  declared  that  ma- 
terials are  available  for  research 
and  experimentation. 

This  "beneficent  stalemate"  of 
commercial  television  by  the  war 
affords  the  industry  an  opportunity 
for  scientific   advancement  which 


A  SINGLE  company  or  organiza- 
tion may  own  or  control  a  maximum 
of  five  television  broadcast  stations 
in  lieu  of  the  three  heretofore 
specified,  under  an  amendment  to 
the  television  regulations  adopted 
last  Tuesday  by  the  FCC.  The  ac- 
tion came  on  a  petition  filed  last 
February  by  NBC,  which  was 
granted  in  part  and  denied  in  part. 

NBC,  coincident  with  filing  of 
applications  for  five  commercial 
television  stations,  supplementing 
the  license  it  now  holds  in  New 
York  and  a  previously  pending  ap- 
plication in  Washington,  sought  to 
have  the  Commission  amend  its 
regulations  to  specify  a  maximum 


should  be  utilized  to  the  utmost, 
Chairman  Fly  declared.  "Why  talk 
today  of  freezing  television  stan- 
dards at  their  present  level  of  effi- 
ciency, or  at  any  level  below  that 
achieved  by  the  military  and  to  be 
made  known  to  industry?"  he 
asked. 

Companies  Control  Development 

Pointing  to  the  possibility  that 
these  military  developments  may 
enable  post-war  television  to  start 
with  a  broad  sweep  that  will  give 
better  pictures,  perhaps  in  full 
color,  from  the  outset,  Chairman 
Fly  admitted  that  he  could  not  say 
for  a  certainty  that  this  will  hap- 
pen, but  he  challenged  anyone  to 
say  that  it  will  not. 

He  reiterated  his  statement  that 
this  question  cannot  be  settled  by 
propaganda,  but  that  the  best  tech- 
nical advice  is  needed.  The  speed 
and  degree  of  development  will  be 
largly  controlled  by  the  companies 
themselves,  he  stated,  with  RCA 
possibly  in  the  best  position  to  set 
the  pace  and  project  the  outcome. 
It  is  "a  grave  responsibility",  he 
added. 

The  long  range  interest  of  the 
manufacturers  must  ultimately 
conform  to  that  of  the  broadcasters, 
Mr.  Fly  averred,  pointing  out  that 
if  they  make  a  false  start  to  the 
detriment  of  the  public,  it  will  cer- 
tainly boomerang.  If,  with  only 
7,000  pre-war  receivers  sold  to  the 
public,  there  is  an  editorial  demand 
that  standards  be  frozen,  he  said, 
there  will  never  be  any  progress 
when  the  public  investment  runs 
into  the  millions. 

No  one  should  delay  television 
and  its  service  to  the  public,  Mr. 
Fly  concluded,  expressing  disbelief 
that  anyone,  for  a  momentary  ad- 
vantage would  do  anything  to  in- 
terfere with  the  ultimate  progress 
of  this  new  means  of  communica- 

m 


of  seven  commercial  television 
stations  to  a  licensee.  The  Commis- 
sion, in  granting  the  NBC  appli- 
cation in  part,  modified  its  regula- 
tions to  specify  five  such  stations. 
Commissioner  C.  J.  Durr  dissented 
and  Commissioner  Norman  S. 
Case  was  absent. 

NBC  last  February  filed  applica- 
tions for  new  television  stations  for 
Chicago,  Cleveland,  Denver,  San 
Francisco  and  Los  Angeles.  Simul- 
taneously, NBC  filed  applications 
for  five  FM  stations — in  Washing- 
ton, Cleveland,  Denver,  San  Fran- 
cisco and  Los  Angeles — but  has 
pending  two  applications  for  new 
(Continued  on  page  62) 


tion.  "Television  is  too  important 
for  that",  he  said. 

Television  is  no  "one-man  show' 
but  rather  "a  cooperative  effort  oi 
major  complexity  and  magnitude,' 
Dr.  A.  N.  Goldsmith,  consulting 
radio  engineer  and  vice-chairmar 
of  the  Radio  Technical  Planning 
Board,  told  the  opening  evening 
audience.  Beginning  with  the  pub- 
lic, whose  willingness  to  supporl 
this  new  art  and  applaud  its  im- 
provements will  supply  incentive 
and  encouragement  to  the  op 
erators  of  television,  Dr.  Gold- 
smith first  noted  the  broadcasterelij 
as  playing  a  major  role  as  pro)  I 
gram  originators  and  distributors! 

Then  he  listed  the  collaborating! 
industries,  such  as  motion-picture  J 
producers,  "who  may  be  called  upor 
to  provide  transcribed  programs 
on  film  and  perhaps  even  packagec 
shows  utilizing  live  talent" ;  a  "vasl 
industrial  group"  to  manufacture 
transmitters  and  receivers;  th< 
advertisers  who  will  sponsor  videt 
programs  and  the  agencies  whe 
will  represent  the  advertisers,  ant 
finally,  the  Government,  which  wil 
"through  its  appropriate  agency 
study  the  needs  and  practices  oJ 
television,  promulgate  the  govern 
ing  regulations  and  doubtless  en 
deavor  broadly  to  guide  certain  oi; 
the  trends  of  television  broadcast 
ing  operations." 

Fears  Dual  Operation 

In  the  question-and-answer  peri 
od  that  concluded  the  meeting 
Chairman  Fly  was  asked  to  com 
ment  on  the  proposal  made  severa 
months  ago  by  Dr.  Goldsmith  thai 
while  commercial  television  opera 
tion  goes  on  at  one  level,  researcl 
continue  at  a  higher  level  and  wher 
a  better  system  has  been  developec 
an  interim  period  of  dual  operatior 
be  permitted,  to  avoid  obsolete 
receivers  too  rapidly.  After  a  suit 
able  time,  commercial  operatioi 
would  be  allowed  only  on  the  im 
proved  standards. 

Mr.  Fly  expressed  fear  of  dua 
operation,  pointing  out  that  if  th< 
industry  had  to  develop  and  main 
tain  a  20-mc  system  embodying 
color  as  well  as  a  6-mc  system  oi 
black-and-white  pictures,  with  dif 
f erent  programming,  it  would  be  ai 
almost  impossible  burden.  In  addi 
tion,  he  said,  dual  operation  woulc 
require  the  allocation  of  many  mow 
frequencies  to  television  thar 
would  be  needed  otherwise. 

Mr.  Trammell,  asked  if  in  vie\^ 
of  Chairman  Fly's  insistence  or 
improved  standards  he  had  relaxec 
his  opposition  to  the  CBS  propos- 
als, answered  that  if  he  understood 
Mr.  Fly  correctly,  the  Chairmar 
was  in  favor  of  television  going  for^ 
ward  without  delay  after  the  war  J 
"That  is  the  identical  position  oi 
NBC",  he  stated.  "The  public 
should  get  television  without  anj 
undue  delay  of  two  or  three  years 
We  will  give  it  to  the  public  on  the 
best  possible  standards  as  soon  ai 
possible  after  the  war." 
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5  Video  Outlets  May  Be  Owned 
By  One  Company,  FCC  Rules 

Supersedes  Former  Maximum  of  Three  as  FCC  Acts 
On  NBC  Request  for  Seven  Television  Stations 


WHAT  

PRIMARY  DAYTIME  COVERAGE? 


Many  a  time-buyer  has  been  confused  by  conflict- 
ing coverage  claims  of  reputable  radio  stations. 
Often,  perhaps,  because  station-promotion  copy- 
writers haven't  consulted  their  own  engineers. 

Radio  engineers  generally  accept  the  following 
definition  by  Jansky  &  Bailey:  "The  primary 
coverage  area  of  a  broadcast  station  is  that  area 
throughout  which  interference-free  reception  is 
possible  practically  all  of  the  time.  By  interfer- 
ence in  this  definition  is  meant  any  disturbance 
to  clear  reception  resulting  from  static,  electrical 
interference  from  non-radio  electrical  devices 
and  interference  from  other  broadcasting  stations 
which  may  be  operating  on  the  same  or  closely 
adjacent  frequency  assignments." 

"Primary  daytime  coverage  as  defined  above 
cannot  be  determined  by  mere  measurement  of 
field  intensity,  nor  can  it  be  defined  by  comput- 
ing the  total  population  residing  within  the  0.5 
millivolt  or  any  other  contour  line." 

F.C.C.  STANDARDS 

DEFINE  "PRIMARY  COVERAGE" 

The  FCC  engineering  department  has  set  up  mini- 
mum standards  for  determining  "primary  cov- 
erage". They  include: 

(1)  Minimum  standards  of  signal  strength  re- 
quired by  the  FCC  engineering  department, 
for  primary  coverage,  are: 
Cities  of  10,000  or  more  .10  millivolts 
Cities  of  2,500  to  10,000      2  millivolts 

(Residential  areas) 
Rural  0.5  millivolt 


(2)  Since  "cross-talk"  or  side-band  interference 
by  stations  on  adjacent  channels  severely 
limits  primary  coverage,  the  FCC  engineer- 
ing standards  require  that  field  intensity  at 
the  point  of  reception  from  the  station  be- 
ing surveyed  should  be  at  least  twice  as 
strong  as  for  any  station  on  an  adjacent 
channel — a  2  to  1  ratio. 

Thus,  Omaha,  Nebraska  (for  instance)  lies  with- 
in WHO's  0.5  daytime  millivolt  contour  line,  but 
is  not  considered  a  part  of  WHO's  "primary  day- 
time coverage  area". 

WE  REPEAT  .  .  . 

A  reputable  firm  of  consulting  engineers  has 
determined  the  true  "primary  coverage  area"  of 
WHO  and  other  Iowa  stations,  by  the  above  FCC 
standards.  So  again  we  say — 

WHO  has  the  largest  daytime  "primary 
coverage  area"  of  any  radio  station 
in  Iowa. 


WHO 

^rfor  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 

B.  J.  PALMER,  PRESIDENT 
J.  O.  MALAND,  MANAGER 


FREE  &  PETERS,  INC. 


National  Representatives 
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FCC  Acts  to  Ease  Rule  on  Recordings 


Hourly  Announcements 
Under  Tentative 
Amendment 

IN  A  MOVE  to  liberalize  the  re- 
quirements regarding  announce- 
ment of  recordings  and  transcrip- 
tions, consistent  with  pleas  of 
broadcasters,  the  FCC  last  Tuesday 
unanimously  adopted  a  tentative 
amendment  to  Section  3.407  of  its 
rules  and  regulations,  which  would 
require  identification  announce- 
ments only  at  one-hour  intervals, 
and  still  safeguard  against  mis- 
leading the  public  into  the  belief 
that  the  program  is  live  talent.  The 
existing  regulations  require  an- 
nouncements each  30  minutes,  ex- 
cept when  a  continuous  program 
would  be  interrupted. 

Instead  of  establishing  an  ef- 
fective date  for  the  amended  regu- 
lation, the  Commission,  by  resolu- 
tion (Order  No.  120),  served  no- 
tice that  interested  parties  may 
file  statements  or  briefs  in  oppo- 
sition to  the  new  regulation.  It  add- 
ed that  requests  for  oral  argu- 
ments would  be  considered.  Briefs 
or  statements  must  be  filed  by  June 
16. 

To  Study  Comments 

The  proposed  rule,  which  will  not 
become  effective  until  the  Commis- 
sion reappraises  it  in  the  light  of 
comments  from  the  industry,  due 
by  June  16,  is  designed  to  elim- 
inate the  constant  repetition  of 
the  recording  announcement.  For 
example,  in  the  case  of  transcribed 
spots,  at  station  breaks  or  in  par- 
ticipating programs,  no  announce- 
ment would  have  to  be  made  ex- 
cept at  the  end  of  a  one-hour  pe- 
riod. Then,  it  is  pointed  out,  the 
only  announcement  required  would 
be  a  recapitulation  such  as: 

"During  the  past  hour  you  have 
heard  recordings,  except  for  two 
five-minute  news  broadcasts." 

Inherent  in  the  language  of  the 
rule  is  the  thought  that  the  li- 
censee must  not  indicate  to  the 
public  that  live  talent  is  being  used 
when  it  isn't.  For  example,  there 
should  be  no  dialogue  between  the 
announcer  or  emcee  and  fictitious 
stars  or  performers.  The  hope  is 
that  the  desired  result  can  be  ob- 
tained without  too  much  scrutiny 
or  regulation.  Under  the  existing 
rules,  it  is  felt  that  in  some  cases 
announcers  pay  their  respects  to 
the  letter  of  the  law  but  violate  its 
spirit. 

NAB  Urged  Modification 

Requests  for  modification  of  the 
transcription  order  have  been  made 
intermittently  over  the  years.  The 
North  Carolina  Broadcasters  Assn., 
meeting  at  Asheville  last  month 
with  FCC  Chairman  James  Law- 
rence Fly,  inquired  into  the  pos- 
sibility of  a  modification  of  the 
regulation  to  make  it  less  strin- 
gent. The  NAB  Board  of  Directors, 
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at  its  meeting  in  Washington  May 
8-10,  adopted  a  resolution  formal- 
ly petitioning  the  Commission  to 
modify  the  regulation  so  as  to  les- 
sen the  frequency  of  the  identi- 
fying announcement,  contending 
that  they  became  "obnoxious  and 
repetitious"  to  the  listening  pub- 
lic. Transcription  companies  long 
have  held  that  the  electrical  tran- 
scription requirement  stigmatized 
recordings  with  the  public. 

The  new  regulation  would  be  in 
two  sections,  as  against  four  sec- 
tions in  the  existing  regulation.  It 
would  provide  that  no  record  pro- 
gram consisting  of  a  speech,  news, 
news  commentator,  or  such  pro- 
grams where  the  element  of  time 
is  of  special  significance,  would  be 
broadcast  without  an  appropriate 
announcement  being  made  at  the 
beginning  and  end  that  it  is  re- 
corded. The  identifying  announce- 
ment, it  is  stated,  shall  "accurately 
describe"  the  type  of  mechanical 
record. 

Any  other  program  consisting 
of  a  mechanical  record  or  a  ser- 
ies need  not  be  so  announced,  but 


the  licensee  must  not  create  the 
impression  that  the  program  being 
broadcast  consists  of  live  talent. 
In  such  instances,  the  identifying 
announcement  need  be  made  only 
once  each  hour. 

Text  of  Order 

Following  is  the  text  of  the 
FCC's  order  (No.  120)  on  the  pro- 
posed change  in  rule : 

At  a  meeting  of  the  Federal  Communica- 
tions Commission,  held  at  its  offices  in 
Washington,  D.  C,  on  the  16th  day  of 
May,  1944; 

WHEREAS  the  Commission  is  of  the 
opinion  that  public  interest,  convenience 
and  necessity  may  be  served  by  amending 
Section  3.407  of  the  Rules  and  Regulations 
to  read  as  follows : 

"Sec.  3.407  Mechanical  Records. —  (a)  No 
recorded  program  consisting  of  a  speech, 
news  events,  news  commentator,  forum, 
panel  discussion,  special  events,  or  any 
other  recorded  program  in  which  the  ele- 
ment of  time  is  of  special  significance  and 
a  presentation  of  which  would  create, 
whether  intentionally  or  otherwise,  the  im- 
pression or  belief  on  the  part  of  the  radio 
audience  that  the  event  or  program  being 
broadcast  is  in  fact  occurring  simultane- 
ously with  the  broadcast,  shall  be  broadcast 
without  an  appropriate  announcement  be- 
ing made  at  the  beginning  and  conclusion 
of  the  broadcast  that  it  is  a  recorded  pro- 

(Continued  on  page  60) 


FCC  Infers  Rigid  Enforcement 
By  Denying  Duopoly  Petitions 


Dyer  Contend  WAIT,  WGES  Unaffected 
Multiple  Ownership ;  Others  Ask  Extension 


By 


INDICATIONS  that  the  FCC 
plans  to  enforce  with  an  iron  hand, 
without  regard  to  wartime  condi- 
tions, its  multiple  owernship  ban 
(Sec.  3.35  under  Order  84-B)  be- 
came apparent  last  week  as  peti- 
tions of  two  broadcasters,  asking 
for  additional  time  to  dispose  of 
their  multiple  holdings,  were  de- 
nied and  a  third  was  given  60 
days,  rather  than  the  year  re- 
quested. 

Meeting  en  banc  last  Tuesday 
the  Commission  denied  petitions 
and  set  for  hearing  license  renew- 
als of  KFI  and  KECA  Los  An- 
geles, owned  by  Earle  C.  Anthony 
Inc.  Petition  of  the  Spartanburg 
Advertising  Co.,  requesting  a  six- 
months  extension  to  afford  separa- 
tion of  WORD  and  WSPA  and 
"orderly  disposition'  of  one  of  the 
stations  was  denied.  Commission- 
ers Craven  and  Wakefield  dissent- 
ed in  the  Spartanburg  and  An- 
thony decisions. 

Westinghouse  Petitions 

Petition  of  Westinghouse  Radio 
Stations  Inc.  for  a  year's  grace  in 
which  to  dispose  of  WGL  and  the 
restoration  of  a  regular  license  for 
WOWO  (now  on  temporary  until 
May  31)  was  granted  as  amended 
by  the  Commission.  License  of 
WOWO  was  extended  60  days  be- 
yond May  31  to  permit  Westing- 
house to  "comply  with  Sec.  3.35". 
Commissioner  Durr  dissented. 

Only  one  petition  was  granted 


in  connection  with  the  duopoly 
rule.  The  Commission  held  that 
3.35  is  inapplicable  to  WMFR  High 
Point,  N.  C,  and  WGBG  Greens- 
boro, N.  C.  Petition  had  set  out 
that  the  stock  of  WMFR  was  di- 
vided as  follows :  James  E.  Lam- 
beth, 75  shares;  Mrs.  Helen  M. 
Lambeth,  his  wife,  24  shares; 
James  E.  Lambeth  Jr.,  a  son,  1 
share.  Division  of  WGBG  stock 
was  listed:  James  E.  Lambeth  40 
shares;  Helen  M.  Lambeth  100 
shares;  Frank  F.  Lambeth,  a  son, 
10  shares;  Ralph  M.  Lambeth,  son 
and  president,  100  shares. 

Other  Petitions  Filed 

Meantime  several  other  petitions 
have  been  filed  under  Order  84-B, 
adopted  April  4  [Broadcasting, 
April  10].  Effective  date  of  the 
multiple  ownership  ban  was  sus- 
pended and  the  Commission  voted 
unanimously  to  pass  each  case  on 
its  individual  merits.  Under  84-B 
broadcasters  had  one  of  three  al- 
ternatives:  (1)  On  or  before  May 
31,  1944,  file  application  effecting 
compliance  with  Sec.  3.35;  (2) 
submit  petition  for  extension  of 
license  for  "such  period  as  may 
be  necessary  to  complete  negotia- 
tions for  an  orderly  disposition  or 
otherwise  to  comply  with  the 
terms  of  the  Regulation";  or  (3) 
submit  petition  for  a  hearing  to 
(Continued  on  page  57) 


Programs  Adapted 
To  Flashes  Urged 

Ad  Men  Hear  White,  Shirer 

Maj.  Eliot  at  CBS  Luncheon 

SUGGESTION  that  commercial 
programs  be  written  and  produced, 
so  far  as  possible,  to  permit  the  in- 
sertion of  important  news  during 
the  course  of  the  program,  was  ad- 
vanced by  Paul  White,  CBS  direc- 
tor of  news  broadcasts,  at  a  pre- 
invasion  luncheon  given  by  CBS 
last  Wednesday  to  advertising 
agency  radio  executives  at  the  Wal- 
dorf-Astoria, New  York. 

He  said  that  in  most  cases  the 
news  will  be  inserted  at  the  begin- 
ning of  the  program,  but  warned 
that  it  may  be  necessary  to  break 
into  the  body  of  any  program  with 
a  flash,  presenting  a  greater  prob- 
lem for  producers  of  dramatic  pro- 
grams than  for  comedy  or  musical 
shows. 

Mr.  White  explained  the  "beep" 
system,  by  which  CBS  warns  its; 
member  stations  of  an  impending 
news  bulletin  or  program — three! 
beeps  for  a  bulletin,  five  for  a  pro-| 
gram — will  open  the  next  quarter- 
hour  period.  He  also  outlined  the 
CBS  plan  of  coverage  of  the  inva- 
sion, assisted  by  Maj.  George  Field- 
ing Eliot,  who  analyzed  military] 
problems,  and  William  L.  Shirer,, 
who  discussed  enemy  propaganda! 
techniques. 

William  Gittinger,  CBS  vice-: 
president  in  charge  of  sales,  intro- 
duced Mr.  White  to  the  audience 
which  included  two  other  vice-pres- 
idents, Frank  White  and  Paul  Hoi- 
lister,  among  the  network  delega- 
tion. Among  agency  officials  were:! 

Robert  Collins,  N.  W.  Ayer  &  Son;  Torn 
Revere,  Ted  Bates,  Walter  Craig,  Benton 
&  Bowles;  Bernard  J  Prockter,  Biow  Co.;] 
Leonard  T.  Bush,  Compton  Adv.;  E.  J.I 
Fitzgerald  and  George  G.  Torney,  Dancer- 
Fitzgerald-Sample;  Frederick  F.  Wakeman 
and  Jack  Meakin,  Foote,  Cone  &  Belding; 
Reggie  Schuebel,  Duane  Jones  Co.;  Joseph 
Katz,  Joseph  Katz  Co.;  J.  H.  Ellis,  Arthur] 
Kudner  Inc.;  Russell  Johnson,  McCann 
Erickson;  L.  L.  Shenfield  and  E.  G.  Sisson.| 
Pedlar,  Ryan  &  Lusk;  Morgan  Ryan,  Sher-, 
man  &  Marquette ;  Abbott  K.  Spencer, 
J.  Walter  Thompson  Co.;  H.  Paul  War-j 
wick,  Warwick  &  Legler;  Wm.  H.  Wein- 
traub,  Wm.  H.  Weintraub,  Inc.;  Carlos 
A.  Franco,  Young  &  Rubicam.  George  Lud- 
lum  of  the  Domestic  Bureau  of  the  Office 
of  War  Inf  rmation  also  attended. 


WHEN  JJRP  at  Anzio  broadcast 
the  first  program  direct  from  the| 
front  line  [Broadcasting,  May  1] 
this   type,    SCR-299,  Hallicrafter 
transmitter  was  used.  William  J 
Halligan,  president  of   the  com 
pany,  and  Irene  Varek  test  the  in 
strument  in  the  Chicago  office.  Th 
Anzio   transmitter  also   sent  the 
first  eyewitness   accounts   of  the 
beachhead  invasion  in  Morse  code 
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Baltimore  Radio 
Working  Efficiently 


THE  PEOPLE'S  VOICE  IN  BALTIMORE 

ON  THE  AIR  24  HOURS  A  DAY  -7  DAYS  A  WEEK 


Fly  Admits  Contempt  of  Cox  Inquiry 


Blocking  of  Article  for 
'Reader's  Digest' 
Described 

By  BILL  BAILEY 

ANOTHER  STORMY  episode  in 
the  Congressional  investigation  of 
the  FCC  flared  up  last  week  as 
Commission  Chairman  James  Law- 
rence Fly  again  hurled  invective  at 
Rep.  E.  E.  Cox  (D-Ga.),  former 
chairman  of  the  House  Select  Com- 
mittee to  Investigate  the  FCC,  and 
its  former  general  counsel,  Eugene 
L.  Garey. 

Mr.  Fly  heard  himself  charged 
with  successfully  blocking  a  story 
by  Gretta  Palmer,  New  York 
writer,  in  Reader's  Digest  after 
Mrs.  Palmer  had  spent  several 
weeks  in  Washington  gathering 
material  for  the  article.  He  didn't 
back  down  when  he  told  the  Com- 
mittee he  refused  to  give  his  ver- 
sion to  the  writer;  neither  did  he 
attempt  to  hide  his  "contempt"  for 
the  "Cox  Committee". 

Widely  Condemned 

"I  was  certainly  in  contempt  of 
the  Cox  Committee  as  it  was  hand- 
led by  the  former  chairman  and  by 
the  general  counsel,"  he  said  when 
Rep.  Miller  (R-Mo.),  asked  if  he 
held  the  Committee  "in  contempt". 
Mr.  Fly  hastened  to  say  that  he  had 
no  criticism  of  the  "present  chair- 
man", Rep.  Lea  (D-Cal.). 

In  his  letter  of  last  Dec.  29  to 
DeWitt  Wallace,  editor  of  Reader's 
Digest,  Chairman  Fly  wrote:  "The 
procedures  of  the  Cox  organization 
and  of  its  unscrupulous  counsel 
have  been  condemned  on  a  wider 
scale  than  in  the  case  of  any  other 
Congressional  committee  within  my 
knowledge.  Despite  all  this  the 
present  counsel  (Mr.  Garey)  al- 
though not  the  present  chairman, 


HUDDLING  WITH  Charles  R. 
Denny  Jr.,  FCC  general  counsel,  is 
Chairman  James  Lawrence  Fly, 
(r),  dubbed  by  Gretta  Palmer,  New 
York  writer,  the  "Frank  Sinatra 
of  the  inner  circle  New  Deal".  Fly- 
Denny  conference  took  place  as 
Mrs.  Palmer  told  the  House  Com- 
mittee to  investigate  the  FCC  last 
week  that  she  made  every  effort  to 
see  the  FCC  chairman,  but  he  re- 
fused to  be  interviewed  for  a  story 
based  on  the  Congressional  probe. 
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is  determined  to  do  a  destructive 
job  upon  me  by  any  and  all  devices 
regardless  of  the  low  character 
these  devices  might  assume."  (See 
this  page.) 

Reading  from  a  memorandum 
she  wrote  Digest  editors  after  the 
Fly  letter  was  received,  Mrs.  Pal- 
mer said:  "This  article  was  sug- 
gested to  me  by  Wendell  Willkie, 
as  Mr.  Wallace  knows,  and  not  by 
anybody  connected  with  the  Select 
Committee."  In  New  York  Mr. 
Willkie  was  quoted  as  denying  he 
suggested  the  article  but  said  he 
did  talk  to  Mrs.  Palmer  about  it 
and  referred  her  to  William  S. 
Paley,  CBS  president,  and  others  in 
radio. 

Mr.  Garey,  in  Washington  last 
week,  declared  he  had  not  met  Mrs. 
Palmer  until  "several  weeks  after 
she  began  working  on  her  story". 
Harry  S.  Barger,  chief  investi- 
gator and  now  assistant  general 
counsel,  said  Mrs.  Palmer  came  to 
him  and  asked  to  see  copies  of  the 
Committee  hearing  records  and 
that  later  he  introduced  her  to  Mr. 
Garey. 

Other  disclosures  before  the 
Committee  last  week  included  these ; 

The  FCC  assisted  the  Navy  in  a 
simulated  attack  on  Pearl  Harbor 
Nov.  23,  1941,  just  two  weeks  be- 
fore the  Japanese  sneak  attack. 

No  longer  does  the  FCC  perform 
military  radio  intelligence  func- 
tions  except  on  request  of  the 


armed  forces.  All  such  work  will  be 
discontinued  in  full  by  June  30. 
George  E.  Sterling,  assistant  chief 
engineer  in  charge  of  the  Radio 
Intelligence  Division,  testified,  be- 
cause of  the  Congressional  cut  of 
$1,000,000  from  the  RID  1945  fiscal 
year  budget. 

The  Foreign  Broadcast  Intelli- 
gence Service,  whose  analyses  and 
legality  have  been  attacked  in 
charges  before  the  Committee,  is 
performing  a  necessary  wartime 
function  and  was  "authorized  by 
Acts  of  Congress",  Dr.  Robert  D. 
Leigh,  its  director,  testified. 

Rep.  Hart  (D-N.  J.),  adjourning 
Friday's  session,  said  future  hear- 
ings would  be  held  at  the  "call  of 
the  chair".  Chairman  Lea  is  ex- 
pected back  this  week  from  Cali- 
fornia, where  he  has  been  cam- 
paigning for  renomination.  At- 
tending last  week's  session  were 
Reps.  Hart,  Miller  and  Wiggles- 
worth  (R-Mass.). 

When  Mrs.  Palmer  took  the 
stand  Wednesday  Rep.  Miller  read 
into  the  record  the  letter  Chair- 
man Fly  wrote  Editor  Wallace, 
protesting  her  article.  She  identi- 
fied it  as  the  one  shown  her  by  her 
editors  and  testified  that  she  had 
written  a  "rough  draft"  of  the 
story  but  never  completed  a  final 
draft. 

Rep.  Miller  asked  her  to  read  a 
note  she  had  given  the  Digest  edi- 
tors regarding  the  article.  She  said 


Fly- Wallace  Letter  Exchange 
Distributed  by  FCC  Chairman 


JUMPING  the  gun  on  Rep.  Louis 
E.  Miller  (R-Mo.),  who  last  Wed- 
nesday read  into  the  record  of  the 
House  Select  Committe  to  Investi- 
gate the  FCC,  a  letter  written  Dec. 
29,  1943,  by  Commission  Chairman 
James  Lawrence  Fly  to  DeWitt 
Wallace,  editor  of  Reader's  Digest, 
Mr.  Fly  distributed  mimeographed 
copies  of  the  missive,  together  with 
Mr.  Wallace's  reply,  before  Rep. 
Miller  started  reading.  The  two 
letters  follow: 

Dear  Mr.  Wallace: 

I  have  been  more  than  shocked  recently 
to  receive  word  that  one  of  your  writers, 
Miss  Gretta  Palmer,  has  been  assigned  the 
task  of  "doing  a  job"  on  me.  She  has  made 
it  clear  to  me  and  to  others  that  the  writ- 
ing which  she  is  doing  will  be  based  up- 
on "information"  and  documents  collected 
by  the  Cox  Committee.  This  Committee  has 
attained  a  nation-wide  reputation  as  be- 
ing the  most  notoriously  unfair  of  all  the 
so-called  investigative  committees  that  pur- 
port to  do  constructive  work  on  behalf 
of  the  Congress.  I  am  reluctant  to  be- 
lieve that  by  treating  with  this  one-sided 
subject  matter  you  would  have  the  Reader's 
Digest  brought  down  to  this  lowest  of  levels. 

I  want  to  advise  you  that  although  this 
disreputable  effort  to  "get"  me  has  been 
going  on  for  a  number  of  months,  neither 
I  nor  the  Commission  have  ever  been  per- 
mitted to  put  a  witness  on  the  stand,  to 
ask  a  single  question  of  any  witness,  to 
offer  a  single  document  in  evidence,  to 
correct  the  record  so  that  the  deleted  por- 
tion of  documents  are  reinstated  to  re- 
fute charges  wrenched  from  context  or 
to  answer  by  document  unfounded  and 
irresponsible  charges  that  literally  have 
been  forced  into  the  record.  In  short,  no 


word  of  ours  has  been  permitted  to  be 
uttered  or  placed  in  the  record;  our  files 
have  been  culled  for  the  dirtiest  messes 
that  innuendo  could  contrive;  counter- 
availing  evidence  studiously  avoided. 

Thus,  you  have  the  most  serious  and 
scandalous  of  charges  thrown  out  publicly 
and  with  the  sole  aim  to  destroy  without 
any  respectable  or  responsible  evidence 
to  back  any  of  them  up  and  without  the 
slightest  opportunity  extended  to  me  to 
disprove  them.  While  the  title  of  this  Com- 
mittee is  the  Select  Committee  to  Investi- 
gate the  FCC,  the  record  is  replete  with 
examples  which  conclusively  prove  that 
it  is  I  and  I  alone  that  this  Committee 
and  its   counsel  set  out  to  destroy. 

The  procedures  of  the  Cox  organization 
and  of  its  unscrupulous  counsel  have 
been  condemned  on  a  wider  scale  than  in 
the  case  of  any  other  Congressional  com- 
mittee within  my  knowledge.  Despite  all 
of  this  the  present  counsel  (although  not 
the  new  Chairman)  is  determined  to  do  a 
destructive  job  upon  me  by  any  and  all 
devices  regardless  of  the  low  character 
these  devices  might  ultimately  assume.  One 
of  the  effective  ways  of  accomplishing 
this  is  to  use  a  respectable  publication  of 
the  widest  circulation  like  the  Reader's 
Digest  to  give  the  charges  repeated  cur- 
rency and  through  countless  repetitions 
a  seeming  validity.  I  understand  that 
counsel  for  the  Committee  has  cooperated 
most  graciously  with  your  Miss  Palmer. 
With  his  ends  clearly  in  mind,  why  not? 

It  is  true  that  Miss  Palmer  offered  to 
talk  to  me.  However,  you,  she  and  the 
Reader's  Digest  must  bear  in  mind  that 
it  is  quite  impossible  for  me  in  the  course 
of  a  few  hours  or  even  days  to  lay  out  be- 
fore her  the  oral  testimony,  the  volumin- 
ous documents,  and  the  great  bulk  of  evi- 
dence which  eventually  will  be  submitted 
by  me  and  the  Commission  to  utterly  dis- 
prove every  one  of  the  serious  and  unfair 
assertions.  This  proof,  I  can  assure  you, 
will  be  overwhelming.  The  Committee  and 
the  Committee  counsel  have  spent  this 
past  year  raking  among  disgruntled  and 
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she  had  "talked  to  Paley  (William. 
S.,  CBS  president)  and  Paul  Hol- 
lister  of  CBS,  Niles  Trammell  of 
NBC,  Lou  Weiss  of  the  Don  Lee 
Company,  Neville  Miller  of  NAB, 
Sol  Taishoff  of  Broadcasting  mag- 
azine and  Louis  Caldwell,  lawyer 
for  the  Mutual  chain,  before  I  ever 
approached  Eugene  Garey  or  any 
member  of  the  Select  Committee." 

Her  memo  told  of  attempts  to 
see  Mr.  Fly,  of  his  refusal  to  grant 
an  interview,  of  her  move  through 
Morris  Ernst,  New  York  attorney 
and  White  House  "supporter  of 
Fly",  and  Commissioner  C.  J.  Durr 
in  an  effort  to  see  Chairman  Fly. 
After  outlining  her  contacts  and 
work,  Mrs.  Palmer  read:  "The 
great  unsolved  puzzle  ...  is  how- 
Mr.  Fly  has  won  to  a  position  in 
which  he  can  win  arguments,  in 
the  military  field,  against  Knox 
and  Stimson — and  can  even  refuse 
to  give  out  fingerprints  to  the 
FBI  on  request? 

"Even  if  he  were  the  busines 
hating,  power-loving,  table-thump- 
ing radical  his  enemies  say,  the 
central  question  remains  unsolved. 
That  question  is:  Is  Fly  really  the 
Frank  Sinatra  of  the  inner  circle 
New  Deal?" 

Rep.  Miller  asked  Mrs.  Palmer 
to  read  the  first  draft  of  her  ar- 
ticle and  the  Committee  itself  was 
plunged  into  argument  over  the 
relevancy  of  such  document.  "I 
dont  see  what  value  it  has,"  re 
marked  Acting  Chairman  Hart. 
"It  does  seem  important  that  some 
steps  were  taken  to  suppress  the 
article."  Rep.  Miller  countered:  "I 
think  we  ought  to  be  concerned  if 
Mr.  Fly  charges  this  Committee 
puts'  scandalous  testimony  in  theSI 
record."  Chairman  Fly  interceded  :H 

"At  the  time  of  my  letter  the'B 
article  hadn't  even  been  drafted."* 
Rep.  Hart  ruled  it  out.  Rep.  Millertt 
moved  its  admission.  The  vote  was  § 
2-0,  Rep.  Hart  not  voting  and  Mrs,  | 
Palmer  began  reading  her  21-pagei£ 
document. 

Throughout    as    the  author* 
read    Rep.  Miller  interrupted  tojjji 
(Continued  on  page  61) 


GRETTA    PALMER,    New  York 

writer  assigned  by  Reader's  Digest 
to  do  an  article  on  the  House  inves- 
tigation of  the  Commission,  testi- 
fied last  week  that  her  story  wa^ 
shelved  after  FCC  Chairman  James 
Lawrence  Fly  wrote  DeWitt  Wal 
lace,  Digest  editor,  "warning' 
against  publication  of  her  article 
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A  DOUBLE-HEADER 

means  PULLING  POWER 


COUPLED  together,  the  two  great  New  York  markets  reached  by  WOV, 
give  this  important  station  a  continuous,  balanced  listener  audience 
every  hour  of  the  night  and  day.  In  the  daytime,  WOV  dominates  metro- 
politan New  York's  Italian-speaking  audience  with  a  Pulse  rating  as  high 
as  76%  coverage  of  the  520,000  Italian  radio  homes.  In  the  evening, 
between  the  Hooper  hours  of  7:30  and  10:00  p.  m.,  WOV  covers  more 
radio  homes  than  any  other  New  York  Independent  station  ...  at  less 
than  one-half  the  cost  of  the  next  ranking  station. 

RALPH  N.  WEIL,  GENERAL  MANAGER 
JOSEPH  HERSHEY  McGILLVRA,  NATL  REP 


New  York 


Town  Hall'  Signed 
By  Reader's  Digest 

Program  Trustees  Retain  Hold 

On  Type  of  Material 

AS  ANTICIPATED,  the  board  of 
trustees  of  Town  Hall,  New  York, 
last  Tuesday  authorized  sponsor- 
ship by  the  Reader's  Digest  Assn., 
Chappaqua,  N.  Y.,  of  America's 
Town  Meeting  of  the  Air  on  the 
Blue  network.  Approving  a  399- 
week  run  on  170  stations  at  the 
present  time,  Thursday,  8:30-9:30 
p.m.,  starting  September  7.  Ac- 
cording to  Mr.  George  V.  Denny 
Jr.,  Town  Hall  president  and  forum 
moderator,  the  contract  for  a  com- 
mercial network  forum  is  the  first 
in  the  history  of  radio. 

Others  Nixed 

In  urging  favorable  action  on 
the  proposed  sponsorship,  Mr. 
Denny  told  the  trustees  that  Dr. 
James  Rowland  Angell,  NBC  pub- 
lic service  counsellor,  who  had  sur- 
veyed Town  Hall,  recommended 
that  the  program  find  a  sponsor,  to 
insure  its  broadcast  by  a  large 
number  of  stations,  who  are  under 
no  obligation  to  carry  a  sustain- 
ing feature.  A  number  of  other 
sponsors  have  sought  the  program, 
but  their  inquiries  were  not 
favorably  regarded  by  the  trustees, 
according  to  Town  Hall.  Mr.  Denny 
described  the  Reader's  Digest 
Assn.,  as  the  "ideal  sponsor". 

Each  broadcast  will  announce 
the  fact  that  full  control  of  the 
program  subjects  and  the  speakers 
remains  in  the  hands  of  Town  Hall, 
as  provided  in  the  contract.  Town 
Hall's  board  of  trustees  is  the  pol- 
icy consultant  body  for  all  Town 
Hall  activities,  including  the  radio 
forum  division,  which  is  under  the 
direction  of  Marian  Carter. 

Three- Year  Contract 

Commercial  sponsorship  of  net- 
work forums,  and  the  danger  of 
placing  them  under  the  aegis  of  a 
single  radio  advertiser,  has  been 
the  subject  of  heated  debates  in 
Washington,  in  connection  with 
FCC  approval  of  Edward  J.  No- 
ble's purchase  of  the  Blue  Net- 
work. Some  months  ago,  the  Amer- 
ican Economic  Foundation  discon- 
tinued its  sustaining  forum  on  the 
Blue  Network  to  release  it  to  local 
stations  as  a  transcription,  avail- 
able for  local  sponsorship.  The 
foundation  felt  that  the  program 
could  not  maintain  sufficient  cover- 
age as  a  network  sustainer,  and 
that  a  single  national  sponsor 
might  be  dangerous. 

Town  Hall  has  signed  a  contract 
with  the  Blue  for  three  years, 
with  renewal  options  for  two  years, 
allowing  the  network  to  sell  the 
program,  Reader's  Digest  being  the 
only  sponsor  approved  to-date.  The 
Blue  serves  as  agent  for  Town 
Hall  in  contracting  for  the  sponsor- 
ship through  BBDO,  New  York. 
Digest  pays  time  and  talent 
charges  direct  to  the  network, 
which  forwards  to  Town  Hall  its 
share  of  the  check  each  week.  It 
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BEHIND  THEIR  OWN  lunch  boxes  in  Chicago's  Wrigley  Bldg.  are  Hub 
Jackson  and  June  Rollinson,  timebuyers  of  Russel  M.  Seeds  Co.  who 
brought  their  own  because  Don  Davis  (right)  president  of  WHB  Kansas 
City,  Mo.,  failed  to  feed  them  the  last  time  he  invited  them  to  dinner. 
DeWitt  Mower,  WOR  Newark  sales  manager  (left)  waits  to  be  served. 


Edwin  King  Cohan  Joins 
World  Wide  as  Advisor 

EDWIN  KING  COHAN,  who  re- 
signed last  January  as  CBS  direc- 
tor of  engineering,  has  been  ap- 
pointed technical 
advisor  of  World 
Wide  Broadcast- 
ing Corp.,  opera- 
tor of  interna- 
t  i  o  n  a  1  stations 
WRUA  WRUL 
WRUS  WRUW 
and  WRUX, 
whose  transmit- 
ters are  located 
at  Scituate,  Mass. 

He  will  be  con-  _  Mr-  Cohan 
cerned  with  transmission  and  pro- 
gramming expansion  plans  which 
World  Wide  hopes  to  put  into  effect 
at  the  end  of  the  war.  He  will  also 
work  with  Walter  W.  Lemmon, 
president  of  World  Wide  and  an 
executive  of  International  Business 
Machines  Corp.  on  other  technical 
post-war  problems.  His  headquar- 
ters are  in  the  New  York  offices  of 
World  Wide,  at  598  Madison  Ave. 


Outposts  Brought  In 

LESS  publicized  work  of  service- 
men stationed  in  Alaska,  Panama, 
and  other  theatres  removed  from 
actual  battle  areas  will  now  be  in- 
cluded as  a  weekly  feature  of 
NBC's  Army  'Hour.  The  new  policy 
went  into  effect  with  the  May  21 
broadcast,  which  was  to  originate 
from  Alaska.  Program  was  to  in- 
clude an  explanation  of  the  Army's 
press  communication  and  public  re- 
lations system,  showing  how  news 
of  every  major  campaign  has  been 
transmitted  by  radio  and  press  back 
to  this  country  with  the  least  pos- 
sible delay. 


is  roughly  estimated  that  Reader's 
Digest  will  be  paying  $4,000-$5,000 
per  week  for  talent  and  production 
costs,  and  in  the  neighborhood  of 
$13,000  in  time  costs  for  the  weekly 
hour  on  the  Blue. 

Charles  Edison,  former  governor 
of  New  Jersey  and  Secretary  of 
Navy  from  1939-1940,  was  elected 
chairman  of  the  board  of  trustees 
at  the  same  meeting,  succeeding 
the  late  Federick  H.  Wood.  Mr. 
Denny  was  re-elected  president  for 
his  eighth  term. 


Westinghouse  Planning 
To  Re-enter  Set  Field, 
Including  FM  and  Video 

STANDARD  and  FM  sets,  phono- 
graph combinations  and  home  tele- 
vision equipment  will  be  built  by 
Westinghouse  Electric  &  Mfg.  Co., 
Pittsburgh,  following  the  war  ac- 
cording to  Walter  Evans,  vice- 
president  in  charge  of  the  radio 
division. 

The  company  discontinued  home 
receiver  production  in  1928,  Mr. 
Evans  said,  and  is  now  manufac- 
turing 51  times  the  radio  equip- 
ment it  produced  before  the  war. 
With  these  expanded  facilities  at 
hand  Westinghouse  has  decided  to 
re-enter  the  radio  set  field  because 
of  the  great  demand  for  sets  cre- 
ated by  the  deterioration  of  a  large 
portion  of  some  50,000,000  sets  in 
use  at  the  start  of  the  war. 

Prospects  for  high  quality  in 
post-war  television  transmission 
and  reception  are  excellent,  he  said, 
because  many  of  the  basic  prin- 
ciples of  television  are  similar  to 
those  used  in  modern  military  de- 
vices and  because  of  expanded  re- 
search in  radio  and  electronics. 


June  1. 


Chicago  Agency  Becomes 
Roche,  Williams  &  Cleary 

ROCHE,  WILLIAMS  &  CUN- 
NYNGHAM  changes  its  name  to 
Roche,  Williams  &  Cleary  effective 
James  M.  Cleary  joined 
the  advertising 
firm  11  years  ago 
as  vice-president. 
He  was  formerly 
general  sales 
manager  of  Stu- 
debaker,  and 
prior  to  that  was 
manager  of  pro- 
motion of  WGN 
Chicago. 

J.  V.  Gilmour 
Mr.  Cleary  is  new  vice- 
president  of  the  company.  After 
several  years  in  agency  work  he 
organized  the  J.  V.  Gilmour  Co. 
which  merged  with  Williams  & 
Cunnyngham  in  1927.  The  agency 
is  moving  its  Chicago  offices  to  the 
22nd  floor  of  the  Field  Bldg.,  135 
South  LaSalle  St. 


A  SPECIAL  wartime  award  for  "Dis- 
tinguished Service  to  Safety"  was 
presented  May  13  to  the  Camden 
Plant,  RCA  Victor  Division  of  RCA, 
by  the  National  Safety  Council. 


Cohen  to  Manage 
ABSIE  for  OWI 

American  Station  Broadcasting 
To  Germany,  Low  Countries 

PHILIP  H.  COHEN,  former  chief 
of  the  OWI  Domestic  Radio  Bu- 
reau, has  been  appointed  director 
of  the  new  OWI  radio  station, 
ABSIE,  in  Great  Britain  and  will 
leave  soon  to  take  over  the  post, 
Brooadcasting  learned  last  week. 

Mr.  Cohen,  who  resigned  last 
month  to  take  a  more  active  part 
in  the  war,  will  work  closely  with 
William  S.  Paley,  CBS  president, 
who  is  on  leave  with  OWI  as  liai- 
son to  Gen.  Dwight  G.  Eisenhower, 
Allied  Commander  in  the  European 
Theatre. 

Reaches  Low  Countries 

ABSIE  (American  Broadcast- 
ing Station  in  Europe)  began  op- 
erations three  weeks  ago,  carry- 
ing the  Voice  of  America  to  Ger- 
many, France,  Scandinavia  and 
the  Low  Countries  by  both  medium 
and  shortwave  [Broadcasting, 
May  1].  Planned  nearly  two  years 
ago  by  Robert  E.  Sherwood,  OWI 
Overseas  Director,  the  station 
uses  12  transmitters  and  is  be- 
lieved to  be  one  of  the  most  power- 
ful in  the  world. 

ABSIE  is  playing  a  leading  role 
in  OWI  psychological  warfare  op- 
erations in  connection  with  the 
coming  invasion,  broadcasting  in 
various  languages  to  reach  enemy 
and  occupied  countries.  In  addition 
to  sending  out  8%  hours  daily  of 
American  programs,  the  station  is 
being  used  for  BBC  broadcasts  to 
the  continent. 

Many  well  know  figures  in 
American  broadcasting  will  be  as- 
sociated with  Mr.  Cohen  in  the 
operation  of  ABSIE.  These  include 
Davidson  Taylor,  former  Assist- 
ant Director  of  Broadcasts,  CBS; 
Gerald  Maulsby,  former  Assistant 
to  Director  of  Broadcasts,  CBS; 
Brewster  Morgan,  former  CBS 
producer;  Guy  Delia- Ciappa,  for- 
mer CBS  program  director;  Ed- 
ward Codel,  former  general  man- 
ager, New  Jersey  Broadcasting 
Co.;  Hermann  Florez,  former 
WOR  transmitting  engineer; 
George  Funkey,  former  supervis- 
ing engineer  for  Essex  Broadcast- 
ers Inc.,  Detroit;  Constance  Ernst, 
formerly  with  CBS  and  Allied  Re- 
cording Co.,  Los  Angeles  and 
James  F.  Kenney,  former  CBS 
field  engineer. 

Started  With  OFF 

Mr.  Cohen  has  been  with  OWI's 
Domestic  Branch  for  approximate- 
ly 2%  years,  entering  its  prede- 
cessor agency,  OFF,  in  1941  as 
chief  of  government  liaison  of  the 
Radio  Bureau,  then  headed  by  Bill 
Lewis,  former  CBS  vice-president. 
He  had  previously  been  associated 
with  the  Office  of  Education  where 
he  produced  many  educational 
programs  and  was  responsible  for 
some  of  the  most  important  docu- 
mentaries produced  in  the  United 
States.  He  is  32  years  of  age. 
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THIS  "CHAIR" 
HAS  tt0BW&   v @  iPBAK: 


This  "chair"— the  chair  of  Mayor  in  Los 
Angeles  —  is  given  time  to  speak  over  KFI 
each  week.  Thus,  the  people  of  Los  An- 
geles have  the  opportunity  to  hear  di- 
rectly from  the  man  in  office  concerning 
the  conduct  of  their  city  government. 
This  is  democracy  in  action. 
Such  public  service  has  been  50,000  Watt 
Station  KFI's  privilege,  its  obligation,  and 
its  opportunity  to  become  an  increasingly 
vital  force  in  this  community's  welfare. 
KFI's  undisputed  leadership  in  Los  An- 
geles is  the  natural  result  of  top-ranking 
NBC  programs  combined  with  purpose- 
ful local  programming  in  the  local  public 
interest. 


Mayor  Fletcher  Bowron 

Says:  "KFI  renders  an  in- 
valuable service  to  the  citi- 
zens of  Los  Angeles  by 
allotting  time  to  the  office 
of  Mayor  for  a  weekly  report  on  civic 
problems  and  governmental  affairs.  A 
greater  unity  of  understanding  between 
the  people  and  their  government  has 
been  the  obvious  result!' 

The  Mayor's  Weekly  Report  over  KFI 
is  informal  and  completely  non-parti- 
san. Problems  occupying  the  attention 
and  energies  of  city  officials  are  dis- 
cussed, and  suggestions  are  made  by 
which  citizens  of  the  community  may 
help  in  solving  these  problems.  Citizens 
are  invited  to  submit  questions  and 
complaints  which  are  answered  on  sub- 
sequent broadcasts. 

This  Public  Service  Program  is  now 
in  its  fifth  year. 


KFI 


NBC 


for  LOS  ANGELES 


50,000  WATTS  •  CLEAR  CHANNEL  •  640  KILOCYCLES 


E  DWAR  D     PETR  Y 


AND     COMPANY,    INC.,    NATIONAL  REPRESENTATIVES 


Dellinger  Allays  Fear  of  Long-Distance 
Interference  in  FM  Portion  of  Spectrum 


Rubicam  to  Leave 
Agency  on  July  1 

Continues  as  Director  But 
Retiring  From  Activity 

RAYMOND  RUBICAM  will  re- 
sign as  chairman  of  the  board  of 
Young  &  Rubicam  on  July  1,  dis- 
posing of  his  holdings  in  the  agen- 
cy, of  which  he  was  a  founder  in 
1923  and  retiring  from  active  busi- 
ness. He  will  continue  as  a  director 
of  the  company  and  a  consultant 
to  the  management. 

No  other  changes  in  officers  or 
directors  are  anticipated,  the  agen- 
cy stated.  Sigurd  S.  Larmon,  presi- 
dent, will  be  its  chief  executive  of- 
ficer. Mr.  Rubicam's  stock  will  be 
made  available  to  members  of  the 
organization  over  a  period  of  time. 

Born  in  Brooklyn,  June  16,  1892, 
Mr.  Rubicam  was  a  reporter  and 
salesman  before  entering  adver- 
tising in  1916  as  a  copywriter  for 
F.  Wallis  Armstrong  Co.  Three 
years  later  he  moved  to  N.  W. 
Ayer  &  Sons  and  in  1923  he  and 
John  Orr  Young  founded  Young 
&  Rubicam.  Noted  for  his  copy 
and  for  the  origin  of  such  well- 
known  slogans  as  Steinway's  "The 
Instrument  of  the  Immortals"  and 
Squibb's  "The  Priceless  Ingre- 
dient," he  also  pioneered  in  re- 
search into  the  reading  and  lis- 
tening habits  of  the  American  pub- 
lic. 

His  retirement  is  motivated  by 
the  wish  to  "devote  some  of  the 
good  years  of  my  life  to  work  out- 
side of  advertising  and  business," 
Mr.  Rubicam  said.  He  has  made 
no  specific  immediate  plans. 


WMCA  to  Air  Sedition 
Trial  as  Public  Service 

IN  KEEPING  with  his  public  ser- 
vice features  since  assuming  the 
presidency  of  WMCA  New  York, 
Nathan  Straus  has  made  arrange- 
ments to  cover  the  sedition  trial  in 
Washington  of  the  29  persons 
chai'ged  with  conspiracy  against 
the  U.  S.  Government.  A  direct 
wire  from  WINX  Washington  to 
WMCA  will  be  installed.  Other 
stations  in  the  East  are  being  con- 
tacted to  carry  the  sustaining  pro- 
gram if  they  are  interested. 

Frank  Kingdon,  commentator, 
author  and  educator,  will  cover  the 
trial  and  broadcast  two  quarter- 
hours  daily,  Mondav  through 
Thursday,  beginning  May  27.  He 
will  be  heard  over  WMCA  at  1:15 
and  5:45  p.m.  and  over  WINX  at 
12:45  and  6:45  p.m.  Cost  will  be 
approximately  $1,000  a  week. 

No  Sets  to  Be  Made 

CONTRARY  to  reports  in  the 
press,  WPB  has  not  authorized  the 
production  of  new  receiving  sets 
for  civilians  and  there  is  no  pros- 
pect of  such  authorization  this 
year,  the  Radio  &  Radar  Division 
said  Friday.  Production  of  sets 
for  civilians  has  been  prohibited 
by  WPB  since  April  1942.  The  mil- 
itary electronics  equipment  pro- 
gram for  1944  is  approximately 
50'/  above  1943  production,  the 
Radio  &  Radar  Division  pointed 
out,  so  that  the  resumption  of  civil- 
ian set  production  is  remote. 


FEAR  that  frequencies  now  allo- 
cated to  FM  are  sometimes  af- 
fected by  long-distance  interfer- 
ence including  "bursts"  is  "not  well 
founded",  Dr.  J.  H.  Dellinger,  Ra- 
dio Chief,  National  Bureau  of 
Standards,  has  notified  C.  M.  Jan- 
sky  Jr.,  of  Jansky  &  Bailey,  con- 
sulting radio  engineers,  chairman 
of  Panel  5,  VHF  Broadcast  (FM) 
of  the  Radio  Technical  Planning 
Board. 

At  its  April  11  meeting  in  Chi- 
cago Panel  5  adopted  ,a  resolution 
"subject  to  infdrmation  to  the  con- 
trary'" that  "it  is  the  concensus  of 
this  Committee  that  the  present 
position  of  FM  broadcasting  in  the 
spectrum  should  not  be  changed". 
The  Committee  agreed  to  submit 
the  long-distance  interference  prob- 
lem to  Dr.  Dellinger  and  be  guided 
by  his  advice. 

"The  point  in  question  is  that 
the  frequencies  concerned  are  some- 
times affected  by  long-distanced  in- 
terference," Dr.  Dellinger  advised, 
"contrary  to  an  expectation  that 
was  widely  held  at  one  time  and 
there  is  a  fear  that  this  interfer- 
ence may  be  so  great  as  to  seri- 
ously impair  the  usefulness  of  those 


KWKW  Shift  Granted 

LICENSEE  of  KWKW  Pasadena, 
Cal.,  Southern  California  Broad- 
casting Corp.,  last  week  was  grant- 
ed consent  by  the  FCC  for  volun- 
tary assignment  of  license  to  Mar- 
shall S.  Neal,  Paul  Buhlig,  E.  T. 
Foley  and  Edwin  Earl,  doing  busi- 
ness as  Southern  Broadcasting  Co., 
a  limited  partnership.  Considera- 
tion is  $60,000  plus  the  amount  of 
indebtedness  of  the  station.  The 
four  transferees  were  directors  of 
the  former  licensee  corporation  in 
which  they  held  non-controlling  in- 
terests. Mr.  Neal,  president  of 
KWKW  and  since  June  1943  in  a 
special  capacity  with  Douglas  Air- 
craft Corp.,  now  holds  31%%  in- 
terest. Mr.  Foley,  president  of  In- 
vestment Operations  Corp.,  holds 
25%.  Mr.  Buhlig,  who  also  holds  a 
quarter  interest,  is  an  investment 
advisor  employed  by  Mr.  Foley.  Re- 
maining interest  is  held  by  Mr. 
Earl  who  is  owner  of  Wild  Rose 
Ranch,  Corona,  Cal. 


Three  Video  CPs  Sought 

THREE  new  commercial  television 
stations  were  sought  in  applica- 
tions filed  with  the  FCC  last  week. 
United  Detroit  Theatre  Corp.,  De- 
troit, which  is  74.35%  owned  by 
Paramount  Pictures  Inc.,  seeks  a 
Channel  4  outlet.  Remaining  in- 
terest is  held  by  Balaban  &  Katz, 
which  operates  WBKB,  Chicago 
commercial  video  station.  Licensee 
of  WXYZ  Detroit,  King  Trendle 
Broadcasting  Corp.,  has  applied 
for  a  Channel  2  outlet  and  WOW 
Omaha  requests  a  Channel  1  sta- 
tion. 


UNITED  PRESS  has  established  a 
new  bureau  at  Frankfort,  Ky.,  for 
service  to  clients  in  that  state.  James 
('..  Fetzer,  formerly  night  manager 
in  Pittsburgh,  heads  the  new  bureau, 
with  offices  in  the  Capitol  Klrtg. 


frequencies  for  broadcasting.  .  .  . 
I  believe  I  may  with  propriety 
respond  to  that  request,  and  the 
answer  is  that  fear  is  not  well 
founded." 

Dr.  Dellinger's  letter  continued: 
"During  certain  years  of  the  sun- 
spot  cycle,  F2-layer  transmission 
at  those  frequencies  occurs  over 
long  distance  for  short  parts  of  the 
day,  and  sporadic-E  transmission 
occurs  at  irregular  times  in  all 
years.  The  phenomenon  of  very 
short  bursts  of  long  distance  in- 
terference appears  to  be  closely  as- 
sociated with,  and  possibly  mani- 
festation of,  sporadic-E  transmis- 
sion. It  may  also  be  stated  that 
no  radio  frequencies  are  free  from 
transmission  vagaries." 

Dr.  Jansky  referred  Dr.  Del- 
linger's letter  to  members  of  Panel 
55,  together  with  ballots  for  mail 
voting.  Dr.  W.  R.  G.  Baker,  RTPB 
chairman,  advised  the  VHF  Broad- 
cast Panel  that  its  title  should  not 
be  charged  to  FM  Broadcast  on 
the  grounds  that  the  change  is  "re- 
strictive" and'  "does  not  appear 
necessary  for  purposes  of  clarifica- 
tion." 


New  York  Radio  Club 
Names   Jennings  Head 

OFFICERS  of  the  Radio  Execu- 
tives Club  for  1944-45  were  in- 
stalled at  the  final  luncheon  meet- 
ing of  the  club  for  the  1943-1944 
season,  held  last  Thursday  at  the 
Shelton  Hotel,  New  York.  New 
officers  are:  President,  Warren 
Jennings  of  the  New  York  office 
of  WLW  Cincinnati;  vice-presi- 
dent, Linnea  Nelson,  J.  Walter 
Thompson  Co.;  secretary,  Claude 
Barrere,  NBC  Recording  Division; 
treasurer,  Helen  Thomas,  Spot 
Broadcasting. 

Membership  in  the  last  year  has 
increased  from  182  regular  and  25 
associate  members  to  403  regu- 
lar and  125  associate  members. 
Out-of-town  guests  were:  Alex 
Rosenman,  WCAU;  John  Carey, 
WIND;  William  Malo  and  Walter 
Hasse,  WDRC;  R.  H.  Swintz, 
WSBT;  B.  B.  Baylor,  WMAL. 


WMIS,  WSON  Grants 

WMIS  Natchez,  Miss.,  last  week 
was  granted  a  construction  permit 
to  change  frequency  from  1490  kc 
to  1240  kc,  contingent  upon  the 
proposed  shift  of  KALB  Alexan- 
dria, La.,  from  1240  kc  to  580  kc. 
WSON  Henderson,  Ky.,  was  grant- 
ed its  petition  to  reinstate  and 
grant  application  for  modification 
of  its  construction  permit  to  in- 
crease daytime  power  from  250  w 
to  500  w,  and  to  make  changes  in 
equipment.  Grant  is  subject  to 
the  FCC-WPB  Jan.  26  statement 
of  policy  relating  to  use  of  critical 
materials. 


WDAS  Philadelphia  is  spiritually  pre- 
pared for  its  invasion  news  coverage 
on  D-Day.  Every  hour  on  the  hour 
from  9  a.m.-lO  p.m.  a  different  Phil- 
adelphia clergyman  will  render  a  short 
prayer. 


FCC  Authorizes 
Transfer  of  WCLE 

Shifts  Channel  With  WHKC; 
Both  Increase  to  1,000  w 

IN  A  THREE-PLY  move  grow- 
ing out  of  the  FCC's  "duopoly"  or- 
der, the  FCC  last  Tuesday  author- 
ized the  move  of  WCLE  Cleveland 
to  Akron,  along  with  a  shift  in 
frequency  assignments  for  that 
station  and  for  WHKC  Columbus, 
also  owned  by  the  United  Broad- 
casting Co.,  Cleveland  Plain  Dealer 
radio  subsidiary.  The  third  station 
in  the  UBC  group  is  WHK  Cleve- 
land. 

WCLE  was  granted  a  construc- 
tion permit  to  change  frequency 
from  610  to  640  kc.  (now  used  lim- 
ited time  by  WHKC)  and  increase 
its  power  from  500  w  to  1,000  w, 
change  hours  of  operation  from 
daytime  to  limited  time,  and  to 
remove  from  Cleveland  to  Akron. 
Dominant  station  on  640  kc.  is  KFI 
Los  Angeles.  WCLE  would  operate 
at  Akron  until  three  hours  after 
local  sunset  in  that  city. 

WHKC  was  authorized  to  change 
frequency  from  640  to  610  kc,  in- 
crease its  power  from  500  to  1,000 
w,  and  increase  its  hours  of  opera- 
tion from  limited  time  to  fulltime, 
with  a  directional  antenna  for 
night  use. 

All  three  stations  are  Mutual 
outlets.  The  shifts  were  devised 
following  the  FCC's  multiple  own- 
ership order  banning  joint  opera- 
tion of  stations  in  the  same  or 
overlapping  areas. 


NAB  SALES  GROUP 
WANTS  IRE  PANEL 

NAB  Sales  Managers  Executive  Com- 
mittee, meeting  at  the  Hotel  Roosevelt, 
New  York,  May  15-17,  following  a 
discussion  of  the  New  York  Newspaper 
Promotion  Managers  Assn.  study  of 
retail  newspaper  and  radio  adver- 
tising, voted  to  refer  the  survey  to 
the  NAB  Research  Dept.  and  Re- 
search Committee. 

The  Committee  attended  the  pre- 
sentation to  the  Proprietary  Assn. 
(see  p.  20)  and  reviewed  plans  for 
participation  of  the  Sales  Managers 
group  in  the  next  NAB  convention. 

As  a  result  of  the  recent  meeting 
of  the  Institute  for  Education  by  Ra- 
dio at  Ohio  State  U.  [Broadcasting, 
May  8,  15],  the  committee  passed  a 
resolution  requesting  NAB  president. 
J.  Harold  Ryan,  to  arrange  a  panel 
discussion  by  outstanding  educators 
and  broodcasters  on  the  American  Sys- 
tem of  Broadcasting. 

Presennt  at  the  three-day  committee 
meeting:  Dietrich  Dirks,  KTRI  Sioux 
City,  la.,  Arthur  Hull  Hayes,  CBS, 
Walter  Johnson,  WTIC  Hartford, 
James  V.  McConnell,  NBC,  John  M. 
Outler,  Jr.,  WSB  Atlanta,  John  E. 
Surrick,  WFIL  Philadelphia  and 
Lewis  H.  Avery,  NAB. 


Schenley  Change 

SCHENLEY  DISTILLERS  Corp.. 
through  Biow  Co.,  plans  an  institu- 
tional series  on  CBS  for  Penicillin,  a 
dramatic  program  starting  June  6. 
Tuesdays,  9:30-10  p.m.,  replacing 
Cresta  Blanca  Carnival,  off  for  the 
summer.  Sherman  Gregory,  Schenley 
radio  director,  leaves  for  the  Coast  May 
23  to  be  radio  director  of  Cresta 
Blanca  and  Dubonnet.  BBDO  will 
handle  Cresta  Blanca  and  Wm.  H. 
Weintroub  &  Co.,  Dubonnet. 
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"  WILLKIE  TALKS  IT  OVER 


"Farmers,  just  as  well  as  city  folks,  must 
keep  up  on  world  events.  We've  got  an 
important  food  production  job  to  do.  We 
must  find  out  just  how  we  fit  into  the 
world  food  picture . . .  for  both  now  and 
after  this  war. 

"That's  the  reason  we  like  to  talk  to 
men  like  Wendell  Willkie.  Regardless  of 
whether  we're  Democrats  or  Republicans, 
we  want  facts  on  world  conditions.  In  that 
way  we  can  get  an  idea  of  just  how  much 


of  the  world's  food  we  Central  States  farm- 
ers must  contribute. 

"We  are  always  trying  to  do  a  better 
farming  job.  That's  why  we  depend  so  much 
on  our  friendly  neighbor  station,  KFAB. 
For  more  than  20  years,  KFAB  has  aided 
us  with  sp'ecial  weather  forecasts,  farm- 
service  programs,  market  reports,  as  well 
as  all  kinds  of  entertainment.  In  fact,  we 
look  upon  KFAB  as  one  of  the  important 
parts  of  our  lives." 


Repmenled  by  tDWARD  PCTRY  COMPANY 


PAA  Meeting  Stresses  Commercials 


Members  See  NAB  Film; 
Dialogue  Highlights 
Host-Guest  Idea 

THE  RIGHT  and  wrong-  way  to 
prepare  radio  commercials  for 
medicinal  products  were  vividly 
demonstrated  last  Tuesday  in  an 
NAB  presentation  before  the  62d 
annual  convention  of  the  Proprie- 
tary Assn.  of  America,  held  Mon- 
day through  Wednesday  at  the 
Biltmore  Hotel,  New  York. 

Radio  presentation,  including  a 
showing  of  the  sound  motion  pic- 
ture "Why  Radio  Works"  and  a 
half-hour  transcription  devoted  ex- 
clusively to  the  problems  of  pro- 
prietary advertisers,  was  part  of 
an  advertising  clinic  to  which 
most  of  the  Tuesday  meeting  was 
devoted.  Presentations  of  news- 
papers, magazines  and  drug  trade 
papers  were  also  made  at  this 
meeting. 

Hailed  as  Pioneers 

Dietrich  Dirks,  KTRI  Sioux 
City,  chairman  of  the  NAB  Sales 
Managers  Executive  Committee, 
which  supervised  preparation  of 
the  radio  presentation,  opened  this 
part  of  the  program  by  hailing 
the  proprietary  advertisers  not 
only  as  pioneers  in  the  use  of 
radio  as  an  advertising  medium, 
but  also  as  continuing  users  of 
radio  in  such  quantity  as  to  make 
this  group  radio's  number  one  cli- 
ent, leading  all  other  classes  of 
business  in  expenditures  for  na- 
tional and  regional  network  and  for 
spot  radio. 

J.  Harold  Ryan,  NAB  president 
who  handled  the  presentation, 
briefly  reviewed  the  growth  of 
broadcast  advertising  from  the  first 
commercial  program  21  years  ago — 
10  minutes  on  WEAF  New  York, 
costing  $100  and  including  750 
words  of  copy — to  1933,  when  ra- 
dio's advertising  revenue  was  $57,- 
000,000,   of  which   drug  products 


"CAB  MISTER!",  Marie  Karlstrom 
(left)  and  Louise  Lopez  will  be 
asking  employes  of  the  Blue  net- 
work during  the  Chicago  political 
conventions  this  summer.  To  solve 
the  taxicab  shortage,  the  Blue  will 
operate  a  shuttle  service  for  its 
staff,  with  two  station  wagons 
running  between  the  Stevens  Hotel, 
Stadium  and  Merchandise  Mart. 
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accounted  for  $8,000,000,  and  to 
1943,  when  some  $30,000,000  of 
the  industry's  $307,000,000  gross 
came  from  drug  advertisers. 

Following  the  film,  originally 
prepared  for  the  industry's  re- 
tail promotion  presentation  last 
fall  and  subsequently  edited  for 
showing  to  any  advertising  group, 
Mr.  Ryan  introduced  the  tran- 
scription as  an  appropriate  radio 
technique  for  answering  the  ques- 
tions of  proprietary  advertisers. 

Want  It  Clean 

In  the  form  of  a  dialogue  be- 
tween a  broadcaster  and  a  pro- 
prietary manufacturer,  the  pre- 
sentation opened  with  a  summary 
of  the  NAB  rules  against  advertis- 
ing "any  product  whose  sale,  or 
whose  method  of  sale  is  against 
the  law,"  against  advertising  of 
"cures  or  products  that  claim  to 
cure,"  against  "statements  that  the 
station  knows  are  false  or  de- 
ceptive or  exaggerated." 

"Radio,"  the  broadcaster  contin- 
ued, "doesn't  want  repellent  dram- 
atizations of  disagreeable  things 
that  go  on  in  the  human  body.  Ra- 
dio believes  that  there's  a  right 
place  for  all  those  matters,  and 
that  place  is  in  a  clinic  or  a  doctor's 
office,  or  in  the  bathroom  with  the 
door  closed.  .  .  .  And  we  believe 
that  the  air  is  no  place  for  mis- 
leading statements  about  price  or 
value — and  no  place  for  attacks  on 
competitors,  or  other  industries,  or 
professions,  or  institutions." 

When  the  manufacturer  points 
out  that  "some  radio  people  have 
rules  so  strict  they  won't  even  let 
some  kinds  of  product  on  the  air 
at  all — even  if  the  product  is  a 
perfectly  good  and  effective  one" 
and  wonders  "when  that  limita- 
tion may  be  tightened  up  some 
more,"  the  broadcaster  answers: 

"Radio  rules  for  proprietary  ad- 
vertising will  be  clamped  down 
just  as  fast  as  the  audience  wants 
them  clamped  down.  Radio  has 
nothing  to  sell  but  audience.  If  any 
advertiser  or  group  of  advertisers 
offends  the  radio  audience,  that 
audience  will  walk  out.  Radio 
doesn't'  dare  let  that  happen — in 
the  primary  interest  of  the  manu- 
facturer himself,  who  is  radio's 
customer." 

No  More  Ballyhoo 

Contrasting  the  ballyhoo  of  an 
old-time  medicine  man  at  a  county 
fair  with  some  of  today's  radio 
medicinal  commercials  to  illustrate 
the  progress  in  taste  and  believ- 
ability  of  proprietary  advertising 
in  the  last  25  years,  the  presenta- 
tion described  listener  reaction  to 
inept  commercials  generally,  con- 
trasting them  with  the  memorable 
commercial  that  Fred  Astaire  and 
Bill  Goodwin  did  for  Swan  Soap 
on  the  Burns  &  Allen  show  not 
long  ago  with  Astaire  tapping  to 
Goodwin's  rythmic  delivery  of  the 
sales  talk.  This  was  dubbed  into 
the  presentation. 

Citing  this  as  an  example  of  the 


host-guest  relationship  between 
sponsor  and  listener  which  was 
termed  "the  whole  basic  premise 
of  radio,"  the  presentation  con- 
tinued : 

The  sponsor  is  the  host — the  listener 
is  the  guest.  The  party  is  free.  The 
entertainment,  by  and  large,  is  the 
richest  spread  of  laughs,  music,  edu- 
cation or  instruction,  or  even  inspira- 
tion that  the  American  public  ever 
got  invited  to.  Most  people  are  aw- 
fully decent.  They  like  being  invited ; 
they  like  having  a  good  time ;  they're 
cheerfully  glad  to  remember  to  thank 
their  host. 

But  over  and  beyond  the  party  each 
sponsor  is  putting  on  the  air,  the  sta- 
tion is  also  the  host.  As  host,  every 
station  and  network  feels  a  natural 
obligation  to  all  its  guests  not  to 
broadcast  things  that  are  pretty,  sure- 
to  offend  a  lot  of  people.  Things  about 
the  internal  workings  of  the  human 
body  in  some  of  its  less  attractive 
moments.  Things  about  decay  and 
bad  odors.  Sowr  notes  spoil  a  party. 

No  use  denying  that  there  are  plenty 
of  sour  notes  in  life,  but  the  place 
to  talk  about  them  is  not  in  front 
of  all  the  guests ;  the  place  is  in  a 
doctor's  office  or  a  physiology  class. 
Any  sponsor  who  thinks  he  can  short- 
circuit  the  doctors  by  going  on  the  air 
is  going  against  common  sense  and 
against  the  overwhelming  mass  for- 
mation of  public  taste.  Radio  is  too 
powerful  to  tamper  with.  No  station, 
and  no  sponsor,  has  the  right  to 
scare  the  pants  off  the  audience,  or 
even  make  it  feel  sick. 

Radio  welcomes  the  instant  and 
strong  protest  of  the  public  against 
sour  notes  on  the  air,  because  radio 
doesn't  propose  to  see  this_  superb 
'host-guest  relationship',  firmly  set  up 
between  business  and  the  American 
people,  destroyed  by  carelessness,  or 
greed.  The  reaction  of  the  audience 
can  take  one  of  two  forms  only : 
Criticism  which  is  promptly  used  to 
guide  the  sponsor  and  the  station,  or 
criticism  which  finds  its  inevitable  out- 


AMA  Meeting 

AMERICAN  MARKETING  Assn., 
will  hold  its  national  meeting  June 
8-9  at  the  Benjamin  Franklin 
Hotel,  Philadelphia  under  the 
theme  "Mobilization  of  the  market- 
ing profession  for  the  restoration 
and  expansion  of  a  free  enterprise 
economy."  Speakers  will  include 
Chester  Bowles,  OPA  head,  who 
will  give  the  Government  point  of 
view  on  distribution. 


let  in  outside  regulation,  which  is 
usually  stupid. 

These  three  commercials  for  a 
mythical  proprietary  product,  tak- 
en from  the  NAB  presentation  to 
the  Proprietary  Assn.,  illustrate 
three  possible  methods  of  presenta- 
tion, two  guaranteed  to  annoy  and 
to  offend  the  listeners,  the  third  to 
sell  them: 

Three  Commercials 

(To  be  punched  pretty  pompously) 
How  are  you  digesting  your  food?  Does 
it  ever  backfire  on  you?  Do  you  lose  your 
appetite  because  that  bitter  secretion  in 
your  digestive  tract  is  hoisting  danger  sig- 
nals— warning  you  you're  not  digesting 
your  food  properly — that  your  diet  is  ly- 
ing bitter  and  acid  and  heavy  in  your 
lower  colon.  Antirm's  Anti-Acid  Alimen- 
tary Lozenges  are  nature's  own  remedy 
to  counteract  this  bitter  secretion,  tend- 
ing to  accelerate  normal  digestion,  when 
taken  as  directed. 

(To  be  delivered  unctuously) 
And  now,  folks,  here's  in  important 
piece  of  news.  Antrim's  Anti-Acid  Alimen- 
tary Lozenges — that's  spelled  A-N-T-E-I-M 
— Antirm's — bring  back  to  your  system  that 
wholesome  sweetness,  that  digestive  se- 
curity that  liberates  you,  at  last,  from 
all  the  annoyance  traceable  to  unpleasant 
secretion  in  your  digestive  tract — Take  An- 
trim's, folks,  and  forget  that  sudden  bitter 
acid  trouble. 

(To  be  delivered  straight,  quiet,  not  phony) 
These  tablets  are  called  lozenges,  ladies 
and  gentlemen.  Alimentary  lozenges,  they're 
called,  because  for  a  long  time  they've 
helped  an  awful  lot  of  people  with  indiges 
ticn.  They're  called  Anti-Acid  Alimentary 
Lozenges  because  they've  helped  an  awful 
lot  of  people  with  acid  indigestion.  And 
they're  called  Antrim's  because  Antrim 
makes  them,  stands  behind  their  quality. 
A-N-T-R-I-M.  Good  name  to  remember 
when  you  have  simple  indigestion — which 
Antrim  sincerely  hopes  you'll  never  have, 
ft  you  do,  Antrim  will  try  to  help  you. 
Try  to  remember  the  name,  please. 


NEW  PROPRIETARY  ASSN.  CODE 


A  REVISED  13-point  code  of  ad- 
vertising practices  was  unani- 
mously adopted  by  members  of  the 
Proprietary  Assn.  of  American  at 
its  New  York  convention  last  week, 
incorporating  five  new  standards 
for  advertising  copy  into  the  asso- 
ciation's 10-year-old  code  for  the 
protection  of  the  public. 

The  revisions  provide  that  ad- 
vertising containing  the  word 
"guaranty"  or  money-back  offers 
should  not  convey  the  idea  that  the 
product  is  guaranteed  as  a  cure  or 
adequate  treatment  unless  such  is 
the  fact;  that  the  copy  should  not 
make  the  reader  or  listener  feel 
that  he  is  suffering  from  any  seri- 
ous ailment,  or  might  do  so  with- 
out treatment;  that  proprietary 
copy  should  not  advertise  the  prod- 
uct "for  the  prevention,  cure  or 
relief  of  serious  diseases  which  re- 
quire treatment  by  a  physician"; 
that  it  should  not  refer  to  doctors, 
hospitals  or  nurses  unless  such  ref- 
erences can  be  substantiated;  and 
that  it  should  "omit  prizes,  com- 
petitions or  other  similar  devices 
calculated  to  stimulate  unneces- 
sarily the  purchase  and  use  of 
medicine." 


Standards  carried  over  into  the 
new  code  call  for  a  careful  choice 
of  words  in  proprietary  advertis- 
ing, particularly  with  respect  to 
their  meanings  in  common  usage; 
the  avoidance  of  misleading  em- 
phasis, contrast  or  implication 
through  the  special  arrangement 
of  statements  truthful  in  them- 
selves; good  taste  in  illustrations, 
with  no  distortion  or  exaggeration 
of  "size,  appearance,  effect  or 
usage";  the  use  of  testimonials 
only  when  authorized  by  "actual 
bona-fide  users";  and  representing 
"a  truthful  statement  of  actual 
use'";  copy  to  be  confined  to 
presenting  the  product  advertised, 
with  no  derogatory  reflections  on 
other  products. 

The  association's  advertising 
service  bureau  will  assist  member 
companies,  including  the  makers 
of  80%  of  the  packaged  medicine 
sold  in  the  U.  S.,  in  keeping  their 
advertising  in  conformity  with  the 
revised  code.  Set  up  in  1934,  when 
the  original  code  was  adopted,  the 
bureau  has  in  the  past  decade  re- 
viewed some  75,000  individual 
pieces  of  advertising  submitted  by 
PAA  members,  with  more  than 
15,000  ads  reviewed  in  1943  alone. 


BROADCASTING    •    Broadcast  Advertising 


1850,  plenty  of  voters  in  our  31  states  thought  the  gov- 
ernment had  more  than  enough  land  on  its  hands,  without 
taking  over  a  vast  territory  from  Texas.  Fortunately,  others 
had  the  foresight  to  favor  continued  expansion. 
Today,  advertisers  with  foresight  for  post-war  expansion 
are  strengthening  their  position  in  markets  that  will  retain, 
through  the  post-war  era,  their  high  wartime  buying  power. 
Outstanding  among  such  markets  is  the  vast  food-producing 
empire  served  by  The  Cowles  Stations,  including: 
16  wholesale  centers  (pop.  over  25,000) 
80  retail  centers  (pop.  5,000  to  25,000) 
601,543  farms,  each  an  industry  in  itself,  both 

now  and  in  the  post-war  period. 
1,387,690  radio  homes  (daytime  primary)  with 

a  population  above  6,000,000. 
lis  entire  region,  The  Cowles  Stations  beam  your  adver- 
tising at  group  rates  as  low  as  $72  for  a  daytime  quarter- 
hour  on  three  stations  .  .  .  truly  the  BIG  BUY  of  1944. 
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We  Crack  'Em! 

Easy  ones!  Tough  ones!  They're  all  in  a 
day's  work — and  we  refer  to  results  for 
advertisers! 

Sometimes  they  come  so  tough  we  sweat 
blood,  but  our  supreme  objective  is  al- 
ways—CRACK  'EM! 

That's  what  brings  comments  such  as  this 
from  top  agencies: 

•  "Your  station  has  done  a  fine 
job  for  this  client  and  every 
other  client  we  have  put  on 
WWVA." 

A  BLAIR  MAN  WILL  TELL  YOU  MORE 


BASIC  BLUE  NETWORK 


WHEELING,  W.VA. 


IF  IT'S  A  FORT  INDUSTRY  STATION 
YOU  CAN  BANK  ON  IT 


Creutz  Takes  Mcintosh  Place  at  WPB; 
Several  Shifts  in  Division  Personnel 


in 

JOHN  CREUTZ,  for  the  past 
year-and-a-half  assistant  to  Frank 
H.  Mcintosh,  who  recently  resigned 
as  chief  of  the  Domestic  &  Foreign 
Branch  of  the  Radio  &  Radar  Di- 
vision of  WPB  to  enter  consulting 
practice  [Broadcasting,  May  15] 
has  been  appointed  chief,  effective 
June  1  succeeding  Mr.  Mcintosh. 
As  assistant  to  Mr.  Mcintosh,  Mr. 
Creutz  was  chief  of  the  Trans- 
mitter Section. 

Prior  to  joining  WPB  on  De- 
cember 7,  1942,  Mr.  Creutz  served 
as  a  radio  engineer  and  consultant 
with  the  firm  of  Page  &  Davis, 
Washington.  Before  that  Mr. 
Creutz  was  associated  with  the 
Badger  Broadcasting  Co.,  Madi- 
son, Wis.  (WIBA)  as  chief  engi- 
neer. A  native  of  Beaver  Dam, 
Wis.,  Mr.  Creutz  is  a  graduate  of 
the  University  of  Wisconsin. 

Other  Changes 

Other  personnel  changes  in  the 
Radio  &  Radar  Division  include 
the  resignation  of  Glenn  C.  Henry, 
chief  of  the  Industrial  &  Radio 
Section,  who  may  leave  the  first  of 
June  to  join  RCA  Victor  Division, 
Camden,  N.  J.  as  an  engineer  in 
the  Industrial  Sound  Department. 

Fred  S.  Boland,  chief  of  the 
Program  Branch  has  resigned  to 
join  the  Federal  Radio  &  Tele- 
phone Co.,  Newark.  His  successor, 
Lawrence  A.  Adams,  was  formerly 


with  WPB's  Research  &  Statistics 
Division. 

Elmer  Crane  chief  of  the  Radio 
&  Radar  Division's  Products  & 
Facilities  Branch,  is  leaving  to  be- 
come general  manager  of  the  Radio 
Division  of  Lear  Avia,  Grand  Rap- 
ids, Mich.  His  successor  is  Louis  J. 
Chatten,  former  chief  of  the  End 
Products  Division.  Mr.  Chatten's 
new  title  will  be  Assistant  Director 
for  Production. 

With  the  dissolution  of  Army- 
Navy  Electronics  Production  Agen- 
cy (ANEPA)  a  number  of  that 
agency's  personnel  transferred  to 
the  War  Production  Board,  where 
they  accepted  positions  in  the  Ra- 
dio &  Radar  Division  comparable 
to  those  they  held  at  ANEPA. 

In  addition,  James  E.  Wallen, 
consultant  on  vacuum  tube  produc- 
tion for  the  Division  has  returned 
to  RCA,  his  former  company,  his 
place  being  taken  by  Leo  Holleran 
who  is  "on  loan"  to  WPB  from 
RCA. 

W.  E.  Wilson,  with  WPB  in  the 
Power  Division,  for  nearly  a  year, 
and  M.  J.  McNicholas  are  new  to 
the  Division. 


AMP's  New  Pacts 
ASSOCIATED  MUSIC  Publishers, 
New  York,  has  signed  new  agreements 
with  WRGA  WLIB  KMA,  and  has 
received  extended  contracts  from 
WLOL  WJEJ  KRNR  KOBE  KIT 
KICA  KHSL  KFEL  EDON. 


RMA  TO  CONSIDER 
INDUSTRY'S  FUTURE 

WAR  radio-radar  program  and 
future  problems  of  the  industry 
will  be  the  main  topics  at  the  RMA 
War  Production  Conference  June 
6-7  at  the  Stevens  Hotel,  Chicago. 
Meeting  will  also  mark  the  20th 
anniversary  of  RMA.  Approxi- 
mately 500  industry  executives  are 
expected  to  attend  the  conference, 
presided  over  by  President  Paul  V. 
Galvin.  Chairman  of  the  conven- 
tion committee  is  A.  S.  Wells  of 
Chicago. 

Maj.  Gen.  William  Henry  Harri- 
son, chief  of  the  Army  Signal 
Corps  and  Distribution  Service 
will  speak  June  7  on  "The  War 
Program".  Ray  C.  Ellis,  director 
of  the  WPB  Radio  &  Radar  Divi- 
sion, just  returned  from  the  Soviet 
Union,  will  speak  on  "Radio  in 
Russia"  at  the  June  6  luncheon. 
Other  government  officials  will  take 
part. 

RMA  officers  and  directors  will 
be  elected  at  business  sessions,  in- 
cluding meetings  of  the  set,  tube, 
transmitter,  parts  and  amplifier 
and  sound  equipment  divisions.  On 
June  6,  a  general  engineering  con- 
ference is  planned  under  the  di- 
rection of  W.  R.  G.  Baker,  di- 
rector of  the  association's  engi- 
neering department. 


RMA  Campaign 

RADIO'S  PART  in  wartime  ac- 
complishments will  be  told  to  the 
country  when  the  Radio  Manufac- 
tures Assn.  starts  its  promotion 
project  through  Theodore  R.  Sills 
&  Co.,  Chicago  (public  relations). 
Project  is  developed  by  the  RMA 
advertising  committee  headed  by 
chairman  John  S.  Garceau  of  Fort 
Wayne,  Ind.  RMA  member  com- 
panies will  be  asked  to  contribute 
information  to  the  industry  proj- 
ect, as  everything  dealing  with  ra- 
dio's war  contribution,  within  lim- 
its of  official  securty,  is  to  be 
listed. 


Tubes  Standardized 

STANDARDIZATION  of  radio 
tubes  used  by  the  Army,  Navy  and 
Canadian  armed  services  has  been 
announced  by  the  Office  of  the 
Chief  Signal  Officer,  War  Dept. 
After  the  transition  stage,  all 
tubes  purchased  and  stocked  by 
the  organizations  will  be  inter- 
changeable, expediting  needed  re- 
placements in  the  field.  The  tubes 
are  a  result  of  the  joint  Army- 
Navy  specification  for  tubes  based 
on  the  use  of  RMA  and  commercial 
type  numbers. 


HARRY  RATJCH,  Blue  special  fea- 
tures editor,  is  the  author  of  a  Maga- 
zine Digest  article  "Factory  Farmer" 
to  be  distributed  throughout  the 
world  as  an  OWI  reprint. 


MAC  BENOIT,  engineer  of  KHJ  Los 
Angeles,  who  handles  the  Julia  San- 
derson progrom  Let's  Be  Charming 
for  Mutual-Don  Lee,  has  written  a 
song,  "By  Blue  Hawaiian  Waters," 
which  was  introduced  on  the  program 
last  week  and  which  will  be  recorded 
by  Frankie  Carel's  orchestra. 
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"Buffalo  Bill's"  Showmanship 
Carries  On 
At  Station  f(ODy ,  North  Platte 


Station  KODY  Blankets  An  Important  Market 

AdetjfU&telif  Betoued  bif  Na  Otk&i  Station 


When  the  celebrated  "Buffalo  Bill"  Cody  sought  a 
permanent  home  he  had  his  choice  of  all  the  rich  land 
between  the  Big  Muddy  and  the  towering  Rockies.  He 
selected  North  Platte  —  just  halfway  between  Omaha 
and  Denver,  at  the  confluence  of  the  Platte  Rivers — 
the  richest  spot  he  could  find! 
Today,  on  the  site  of  Buffalo  Bill's  home  ranch  stands  Station  KODY,  the 


new  NBC  outlet  that  serves  130,000  persons  in  West-Central  Nebraska.  Until 
five  months  ago,  most  listeners  there  could  hear  no  daytime  network  radio. 
They  heard  evening  network  programs  only  irregularly  as  sky-wave  signals 
from  Denver,  Lincoln,  Omaha  and  other  distant  points  permitted.  Now  they  hear 
NBC  programs  day  and  night  from  their  home  station — KODY.  And  they  like  it. 
This  situation  already  has  attracted  102  advertisers!  to  KODY.  There  are  still 
choice  availabilities. 


THE  NORTH  PLATTE  MARKET 

Population:  131,115 
Value  of  Livestock  and  Grain  Sold  in  1943:  $93,700,000 
Union  Pacific's  North  Platte  Payroll  for  1943:  $4,268,000 
Retail  Sales:  $49,972,000 


Tw&  daily  broadcasts  f row  famous  North  Platte  Canteen  .  .  ,  Associated 
Press  .  .  .  United  Press  and  Chicago  Daily  Ntws  Foreign  Service  .  .  .  Com- 
munity Service  and  Special  Events  Programs  Every  Day. 


IN  FIVE  MONTHS 


f43  NBC  ADVERTISERS 
advertisers. 


U  National  spot  advertisers  .  .  .  and  47  local 


Qum&&  attd  Operated  iuf. 

RADIO  STATION  WOW,  inc. 

JOHN   BLAIR  &  CO.,  REPRESENTATIVE 


CAP  LAUDS  SPOTS 

Request  on  17  Stations 
— Does  Trick  in  4  Days — 


SPOT  CAMPAIGN  on  17  New 
York  stations  for  the  Civil  Air  Pa- 
trol placed  by  Harry  C.  Levin, 
OWI  regional  station  relations 
chief  in  New  York,  was  so  success- 
ful that  CAP  had  to  request  their 
withdrawal  after  4  days. 

The  spots,  30  seconds  in  length 
scheduled  once  a  day,  called  for 
volunteer  instructors  in  military 
drill,  aircraft  identification,  etc. 

The  first  day  brought  50  quali- 
fied applicants  to  CAP  headquar- 
ters and  the  next  day  100  answered 
the  call  with  additional  phone  calls, 
telegrams  and  letters.  CAP  offi- 
cers said  that  virtually  every  ap- 
plicant indicated  on  which  station 
he  heard  the  spot  announcement 
and  in  requesting  the  stations  to 
stop  the  appeals,  the  OWI  conveyed 
personal  congratulations  to  local 
broadcasters  from  a  CAP  officer 
for  "a  brilliant  radio  job". 


Col.  Kirby  Overseas 

COL.  E.  M.  KIRBY,  chief  of  the 
Radio  Branch  of  the  War  Depart- 
ment's Bureau  of  Public  Relations, 
recently  returned  from  the  Euro- 
pean Theatre  where  he  aided  in  ar- 
rangements for  radio  coverage  of 
the  invasion  [Broadcasting,  May 
8],  has  been  reassigned  to  tem- 
porary duty  in  that  theatre.  Act- 
ing chief  of  the  Radio  Branch  dur- 
ing Col.  Kirby's  absence  is  Lt.  Col. 
Jack  W.  Harris,  former  director  of 
news  and  special  events  at  WSM 
Nashville. 


Calumet  Petition 

THE  FCC  action  May  9  in  setting 
for  hearing  the  application  of  Calu- 
met Broadcasting  Corp.  for  assign- 
ment on  1520  kc  with  5,000  w 
[Broadcasting,  May  15]  involved 
the  former  facilities  of  WJWC 
Hammond-Chicago.  Calumet  is  in 
no  way  identified  with  WJOB_Ham- 
mond,  which  was  purchased  in  1940 
by  O.  E.  Richardson  and  Dr.  Fred 
L.  Adair,  present  owners. 


OWI  Will  Prepare 
20  -  Second  Spots 

Poll  of  Stations  Shows  Need 
Of  Shorter  Messages 

PREPARATION  of  20  -  second 
transcribed  chain  break  announce- 
ments for  war  messages,  along  with 
the  present  50-second  sponsorable 
spots,  was  decided  upon  by  the 
OWI  Domestic  Radio  Bureau  dur- 
ing a  two-way  meeting  last  week 
with  representatives  of  its  13  re- 
gional station   relations  offices. 

No  Spot  Increase 

John  D.  Hymes,  deputy  of  the 
Bureau,  explained  that  the  chain 
breaks  will  be  made  available  un- 
der Station  Announcement  alloca- 
tions whenever  the  campaign  mes- 
sage can  be  handled  within  the 
20-second  limitation.  Action  was 
taken  as  a  result  of  a  poll  taken 


PORTRAIT  OF  A 


•  The  commercial  life  of  KWKH-land  is  not  dependent  upon  one 
resource  or  one  industry.  In  this  rich  area  of  East  Texas,  South 
Arkansas  and  North  Louisiana  many  factors  help  to  maintain  a 
balance.  There  is  a  big  and  steady  income  from  oil  and  Natural 
Gas.  A  mild  climate  allows  year-round  operations* in  lumber, 
agriculture  and  livestock  industries.  This  balanced  market  en- 
ables advertisers  to  plan  their  selling  efforts  on  a  full  year  basis. 
There  is  only  one  medium  large  enough  to  cover  this  market — 
KWKH  with  its  50,000  watts.  Let  us  give  you  more  information  to 
help  you  sell  now  and  build  sales  for  the  future. 


Coca-Cola  Interviews 

COCA-COLA  Co.,  Atlanta,  has 
added  interviews  with  American 
servicemen  overseas  to  its  nightly 
Victory  Parade  of  Spotlight  Bands 
broadcasts  on  the  Blue  network. 
Whenever  possible,  relatives  and 
friends  of  the  man  to  be  inter- 
viewed will  be  notified  in  time  to 
tune  in  the  program.  D'Arcy  Adv. 
Co.,  New  York,  handles  the  pro- 
gram. 


by  the  regional  offices  of  station 
preferences. 

Mr.  Hymes  emphasized  that  the 
decision  to  include  20-second  sta- 
tion breaks  will  not  increase  the 
number  of  spots  assigned  under 
the  Station  Announcement  Alloca- 
tion Plan.  At  present,  OWI  tran- 
scriptions contain  nine  50-second 
announcements  on  each  side  which 
cover  three  different  campaigns. 
Under  the  new  plan,  he  explained, 
OWI  hopes  that  six  of  the  messages 
will  be  50  seconds  and  three  will 
be  20  seconds. 

Mr.  Hymes  disclosed  that  of  more 
than  500  stations  polled,  67  ex- 
pressed preference  for  the  20-sec- 
ond spots,  226  prefer  the  50-second 
announcements,  136  prefer  the  for- 
mer one-minute  nonsponsorable 
messages,  and  68  have  no  prefer- 
ence. 

■ 

OWI  regional  chiefs  reported 
that  few  of  the  stations  polled  j 
have  taken  advantage  of  the 
sponsorship  opportunities  offered 
through  the  50-second  transcrip- 
tion plan,  the  consensus  being  that 
many  of  the  subjects  do  not  lend 
themselves  to  sponsorship  and  some 
of  the  stations  exercising  a  strict 
policy  against  commercializing 
government  messages. 

It  was  revealed  that  only  23  sta- 
tions have  been  selling  the  spots 
regularly,  seven  have  been  finding 
sponsors  for  some  of  the  messages, 
eight  have  been  making  efforts  to 
sell  the  spots,  and  four  have  been  |! 
selling  the  special  Treasury  War  J 
Bond  transcriptions.  Nineteen  sta-  j  Pi 
tion  stated  their  policy  prohibits 
commercial  sponsorship  of  the  mes- 
sages. 

Line  Announcements 


KWKH 

50,000  WATTS 
CBS 


A  Shreveport  Times  Stotion  V  JJ  ij  Represented  by  the  Bronbom  Co. 

THE     SELLING     POWER     IN     THE     BUYING  MARKET 
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At  a  meeting  Monday  with 
Treasury  Dept.  officials  to  iron  out 
final  plans  for  the  Fifth  War  Loan, 
it  was  decided  that  all  live  an- 
nouncements on  the  campaign 
would  henceforth  be  handled  by 
OWI.  The  special  transcriptions 
will  be  serviced  by  the  Treasury, 
as  in  the  past,  upon  request. 

The  regional  officials  met  with 
OPA,  Manpower,  Army  and  Navy 
radio  heads  Tuesday  morning  to 
discuss  various  aspects  of  the  in- 
formation campaigns  of  these  agen- 
cies. In  the  afternoon,  a  session  was 
held  on  OWI  policies  at  which 
George  W.  Healy  Jr.,  OWI  Do 
mestic  Director,  addressed  the 
group  briefly. 

The  meeting  brought  together 
OWI  regional  station  relation  of- 
ficials for  the  first  time  since  the 
appointment  of  George  P.  Ludlam 
[Broadcasting,  April  24]  as  chief 
of  the  Bureau. 
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OW  TO  CATCH 

a  woman's  ear... 


Program: 

S 

Time: 
Format : 

Audience : 


"The  Grenadiers." 

12-1:00  Noon. 

Music,  nonsense,  and  fun  led  by  M.  C.  Bob  Heiss,  assisted 
by  a  12-piece  radio  city  band. 


Sponsors :  Participating*. 

Conclusion :  By  building  audiences  through  such  programs  as  The 
Grenadiers,  WTMJ  has  become  Wisconsin's  most  skill- 
fully programmed,  most  listened  to,  most  "selling" 
radio  station.  i 


Women — women — women,  and  a  surprising  number        Suggestion :      Your  radio  plans  for  Wisconsin  must  include  WTMJ. 

of    men.  *Restricted  to  a  limited  number  of  spots 


WTMJ 
THE  H1ILUJIH  JOUML  STflTIOn 


Basic  N.B.C.  Station 


National  Representatives,  Edward  Petry  and  Company,  Inc. 


FOR  THE  BENEFIT  of  Ameri- 
can homemakers,  a  new  tran- 
scribed program  series  on  nu- 
trition has  been  prepared  by 
the  American  Red  Cross  through 
the  assistance  of  the  American  In- 
stitute of  Baking  and  is  being 
scheduled  for  broadcast  on  stations 
across  the  country.  Each  of  the 
nine  programs  in  the  series  in- 
cludes a  dramatic  presentation  of 
the  progress  of  nutrition  and  fea- 
tures Melva  Bakkie,  ARC  national 
nutrition  director,  and  Wallace 
Kadderly,  chief  of  the  radio  divi- 
sion of  the  Dept.  of  Agriculture. 
All  bakers  and  food  dealers  have 
been  asked  to  cooperate  with  local 
Red  Cross  Chapters  in  local  pro- 
motion of  the  program. 


Strictly  GI 

ALL-REQUEST  reveille  disc  pro- 
gram, GI  Jive,  is  now  heard  daily 
6:15-7  a.m.  over  KPLT  Paris,  Tex., 
for  those  service  men  and  women 
at  nearby  Camp  Maxey  who  are 
early  risers.  Requests  are  handled 
only  by  mail. 


PROGRAMS 


Youth  Show 

TALENT  recruited  from  the  jun- 
ior high  schools  provides  the 
format  for  Junior-  Music  Hall,  an 
all  juvenile  review  which  began 
on  WFIL,  Philadelphia,  May  18. 
Half-hour  weekly  series  is  pro- 
duced and  directed  by  Edmund 
Dawes,  educational  director  of 
WFIL.  Highlight  of  the  show 
will  be  a  Junior  Music  Hall  Chorus, 
composed  of  teen-aged  girls.  Pro- 
gram is  designed  to  give  unde- 
veloped talent  among  school  young- 
sters an  opportunity  to  express 
itself.  The  programs  will  origi- 
nate from  the  WFIL  Playhouse 
Studio. 


Morale  Aid 

A  YEAR  LONG  infantile  paraly- 
sis program  originating  at  a  local 
sanitarium  has  started  on  WPAT 
Paterson,  New  Jersey.  The  weekly 
half-hour  program  titled  The 
Voice  of  Bergen  Pines  will  fea- 
ture stars  of  stage,  screen,  and 
radio  who  have  overcome  their 
paralysis  handicap.  Children  in 
the  sanitarium  participate. 


CBK  Program 

CBK  Watrous,  Sask.,  in  early  May 
started  a  new  summertime  weekly 
Prairie  Homemakers'  Program,  in- 
cluding series  of  talks  on  reading, 
canning,  swimming  and  hot  weath- 
er child  care.  Program  continues 
through  August. 


BASIC 


KSD  has  a  greater  daytime  Population  Coverage 
Area  than  any  other  St.  Louis 
Broadcasting  Station 


NBC 

The  World's  Number  One 


ETWORK 


A  Distinguished  Broadcasting  Station 

RADIO   STATION  KSD 

Owned  and  Operated  by  the  St.  Louis  Post-Dispatch 

National  Representative 
FREE  and  PETERS.  Inc. 


KXOK  Forum 

THROUGH  COOPERATION  of 
KXOK  St.  Louis  and  the  Commit- 
tee for  Economic  Development,  a 
new  forum-type  program,  Where 
Are  We  Headed?,  is  now  presented 
Tuesdays,  10:15  p.m.  Dr.  William 
McClellan,  former  dean  of  the 
Wharton  School,  University  of 
Pennsylvania,  is  chairman  of  the 
committee  and  serves  in  the  same 
capacity  during  the  broadcasts. 
Series  deals  with  post-war  plan- 
ning as  it  affects  the  lives  of  aver- 
age citizens.  Listeners  are  invited 
to  send  in  questions,  which  are 
discussed  on  the  air  by  leading 
representatives  of  management 
and  labor. 


Soldier  Show 

WBIG  Greensboro,  N.  C.  is  pre- 
senting a  new  all-soldier  show,  On 
the  Beam,  featuring  an  orchestra 
made  up  of  musicians  from  Amer- 
ica's leading  dance  orchestras  as 
well  as  a  number  of  concert  ar- 
tists. Lt.  Harry  R.  Taylor,  young 
arranger-composer  and  pianist,  is 
conductor.  On  the  Beam  is  heard 
Thursdays,  8:15  p.m.  Dramatic  re- 
lief is  furnished  by  a  series  of 
radio  plays,  written  and  directed 
by  Cpl.  Millard  Lampbell,  radio 
and  screen  writer. 


KQW  School  of  Air 

IN  COOPERATION  with  public 
schools  of  six  northern  California 
cities,  KQW  San  Francisco  has 
started  a  new  series  titled  KQW 
School  of  the  Air,  covering  local 
historic  subjects  as  well  as  current 
and  post-war  problems.  Roundta- 
ble  discussions  and  dramatizations, 
with  students  participating  on 
the  programs,  are  featured  in  the 
series.  Scripts  are  written  and  pro- 
duced by  teachers  of  drama,  ra- 
dio, history  and  journalism. 


Negro  Show 

A  VARIETY  of  musical  entertain- 
ment —  swing  to  spirituals  —  fea- 
turing top  Negro  talent  from  all 
parts  of  the  country,  will  supply 
the  format  for  Men  O'War,  new 
WBBM  Chicago  musical  program 
originating  from  Camp  Robert 
Smalls,  Negro  camp  of  Great  Lakes 
Naval  Training  Center.  Directed 
by  WBBM  producer  Larry  Kurtze, 
Men  O'War,  25-minute  program, 
is  heard  Saturdays. 


KOA  Farm  Features 

ANOTHER  FEATURE  of  serv- 
ice to  farm  listeners,  Saturday 
Stock  Show,  will  begin  on  KOA 
Denver,  12:30-1  p.m.  on  May  27, 
and  will  be  sponsored  by  the  Rocky 
Mountain  Radio  Council,  which 
will  supervise  script  and  produc- 
tion. Supervision  will  later  be  as- 
sumed by  Rex  Brown,  KOA  farm 
news  editor. 
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Heroes  Honored 

DRAMATIZATIONS  of  the  deeds 
of  Ohio  service  men  and  women  are 
featured  on  a  new  series  of  pro- 
grams heard  weekly  over  WLW 
Cincinnati  and  titled  Salute  to 
Ohio  Heroes.  Quarter-hour  Sun- 
day morning  program  is  sponsored 
by  Standard  Oil  of  Ohio. 
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THE 


"The  Fleet's  In"  every  day.  Here  Naval 
Recruits  line  up  for  Colors  at  Farragut  Naval 
Training  Station — second  largest  in  the  service. 
Such  installations  keep  the  Inland  Empire's 
buying  power  at  peak  level.  Building  Permits 
in  Spokane  alone  increased  113%  in  1943. 
You,  too,  can  build  increased  sales  in  this  rich 
area  with  KHQ's  complete  coverage.  (Official 
U.  S.  Navy  Photo). 


Every  possible  musical  need  is  at  your 
fingertips  when  you  subscribe  to  World 
Program  Service,  with  a  complete  variety 
of  music  and  widest  choice  of  talent  in  any 
library  service  .  .  .  4420  different  selec- 
tions .  .  .  with  at  least  50  new  numbers 
every  month.  Music  to  meet  any  program 
requirement — from  fanfares,  mood  music 


WESTERN-COWBOY 


CONCERf 


ORCHESTRAL  MOOD  MUSIC 
SPECIAL  HOLIDAY  MUSIC 
HARP  AND  PIANO  INTERLUDES 
DRAMATIC  BACKGROUND 
'HOT"  DANCE   •  HILLBILLY 


SONGS  OF  OUR  ALLIES 


COLLEGE  SONGS 


OVER  4420  SELECTIONS  REPRODUCED  ON 

WIDE  RANGE  VERTICAL  CUT  RECORDINGS 

BY  TOP  ARTISTS  OF  RADIO,  SCREEN  AND  STAGE 


Every  Program  Requirement 


and  backgrounds — to  complete  produc- 
tions that  are  turning  sustaining  time  into 
sponsored  sales.  This  variety  of  music  and 
talent  builds  sales-proven  programs.  And 
every  WBS  selection  is  recorded  to  make 
audiences  sit  up  and  listen  —  to  your 
station.  World  Program  Service  more  than 
pays  for  itself — and  we  can  prove  it! 


SALON  MUSIC 


BALLADS 


WALTZ 


HY/V 


GAY  90'S  MUSIC 


POPULAR  DANCE 


ND  SACRED  /  T 


8 


PATRIOTIC  ANTHEMS 
FANFARE  AND  INCIDENTAL 
POPULAR  WAR  SONGS 
OPERA  ■  LIGHT  CLASSICAL 
VOCAL  SOLOS  •  ORGAN 
...and  many  others 


CHICAGO 


orld  Broadcasting  System,  inc. 

A  SUBSIDIARY  OF  DECCA  RECORDS,  INC. 

711  FIFTH  AVENUE,  NEW  YORK 

NEW  YORK  •  HOLLYWOOD  •  SAN  FRANCISCO  •  WASHINGTON 

Canadian  Distributor:  NORTHERN  ELECTRIC  COMPANY,  LTD.,  MONTREAL 


Crossley 
Reports  On 
Winston-Salem 


MORNING 

(8  A.M.  to  12  Noon ) 

WSJS    48.4 

Station  "B"   44.7 

All  Others   6.9 

AFTERNOON 

(12  Noov  to  6  P.M.) 

WSJS    53.4 

Station  "B"    29.7 

All  Others   16.9 

EVENING 

(6  P.M.  to  10  P.M.) 

WSJS   60.7 

Station  "B"   30.5 

All  Others    8.8 


Period  of  Survey: 
February   28   Throueh   March   It,  1M< 


Representatives:  Headley-Reed  Company 


OWI  PACKET,  WEEK  June  12 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  June  12.  All  stations  announcements  are  60  seconds  and 
available  for  sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing 
of  these  important  war  messages.  Each  X  stands  for  three  announcements  per  day  or 
21  per  week. 


STATION  ANNOUNCEMENTS 
NET-  Group  Croup  NAT.  SPOT 

WAR  MESSAGE  WORK  KW  OI  PLAN 

PLAN         Aff.  Ind.        Aff.  Ind.  Live  Tran». 


Fifth    War    Loan   X  X  X  X  X 

Rubber  Conservation    X  X  X  X  X 

Prepare  for  Winter  .   X 

Car  Sharing      X  X 


See  OWI  Schedule  of  War  Messages  112  for  names  and  time  of  programs  carrying  war 
messages  under   National  Spot   and  Network  Allocation  Plans. 


Fifth  War  Loan  Dominates  OWI  Radio 
Bureau  Allocations  for  Week  of  June  12 


THE  FIFTH  War  Loan  com- 
mands major  emphasis  in  the  OWI 
war  information  schedule  for  the 
week  beginning  June  12,  with 
Network,  Station  Announcement, 
Special  Assignment,  Special  Events, 
and  Special  Transcription  alloca- 
tions giving  the  drive  an  auspicious 
opening. 

Radio  stations  will  have  a  wide 
choice  of  transcriptions  for  spon- 
sorship of  Fifth  War  Loan  mes- 
sages. In  addition  to  the  50-second 
Station  Announcement  spots,  there 
will  be  the  special  Treasury  5-min- 
ute  Salute,  the  15-minute  Song  for 
Today  and  the  30-minute  Star-Pa- 
rade. 

Job  for  Radio 

The  Fifth  War  Loan  campaign 
will  seek  to  raise  16  billion  dollars, 
with  individuals  asked  to  invest  six 
billions.  Millions  of  Americans  will 
be  directly  solicited  by  a  volunteer 
sales  force,  the  Victory  Volunteers, 
but  the  job  cannot  be  done  unless 
the  people  are  convinced  of  the 
urgency  of  the  Loan.  OWI  believes 


Washington  Engineers 
Seek    Virginia  Local 

POTOMAC  Broadcasting  Corp., 
whose  principal  officers  are  CBS 
Washington  engineers,  last  week 
filed  application  with  the  FCC  for 
a  construction  permit  for  a  stand- 
ard broadcast  station  to  be  operat- 
ed in  Alexandria,  Va.,  on  730  kc 
with  250  w  power  daytime.  Appli- 
cation listed  Howard  B.  Hayes, 
director  and  president,  84  shares 
(49.4%);  Carl  L.  Lindberg,  di- 
rector and  secretary-treasurer,  85 
shares  (50%) ;  Inez  M.  Hayes,  wife 
of  Howard,  director  and  first  vice- 
president,  1  share  (0.6%).  Both 
Mr.  Hayes  and  Mr.  Lindberg  are 
technicians  at  WTOP  Washington, 
CBS-owned  station.  Mr.  Hayes  for- 
merly was  with  WBNS  Columbus, 
O.,  and  WKRC  Cincinnati,  joining 
CBS  Washington  in  1942.  Mr. 
Lindberg,  prior  to  his  CBS  affilia- 
tion in  1940,  was  with  WKBN 
Youngstown,  O. 

Two  previous  applications  for  a 
frequency  in  Alexandria  had  been 


that  radio  can  do  the  convincing  as 
no  other  medium  can. 

Because  of  the  preferred  posi- 
tion given  the  War  Loan  drive,  OWI 
has  scheduled  only  three  other 
campaigns  during  the  week  for 
major  allocations.  Rubber  Con- 
servation, assigned  to  Network  and 
Station  Announcement  allocation, 
is  continued  from  the  previous 
week  and  carries  messages  to  re- 
mind motorists  that  synthetic  pro- 
duction is  not  yet  sufficient  to  per- 
mit any  laxity  of  conservation 
measures. 

Prepare  for  Winter,  assigned  to 
Network  allocation,  cautions  lis- 
teners that  all  fuel  will  be  scarce 
next  winter  and  urges  action  now 
to  keep  from  going  cold  then.  Pur- 
chasing of  available  fuel  and  in- 
stallation of  heat-saving  devices 
such  as  weatherstripping  and 
storm  windows  are  advised. 

Car  Sharing  messages,  assigned 
to  National  Spot  allocation,  are 
designed  to  reduce  waste  of  mil- 
lions of  gallons  of  gasoline  caused 
by  lack  of  compliance  with  car- 
sharing  regulations. 


dismissed.  Peter  Q.  Nyce  filed  ap- 
plication for  740  kc  and  1  kw  pow- 
er but  his  petition  was  dismissed 
Aug.  4,  1942  without  prejudice  at 
his  request.  Previously  the  appli- 
cation of  Percy  C.  Klein,  also  for 
740  kc  and  1  kw  power,  was  dis- 
missed April  7,  1942,  when  he 
failed  to  submit  required  informa- 
tion, Commission  records  show. 


Beau  Brummell  Adds 

BEAU  BRUMMELL  Co.,  Cincinnati 
(ties)  has  added  the  following  sta- 
tions as  outlets  in  addition  to  those 
named  in  the  May  15  Broadcasting 
for  its  weekly  quarter-hour  transcribed 
program,  Musical  Showcase;  KSTP 
WFAA  KOIL  WSB  WSMB  WSM 
KPRC  WDAF  WRC  WTAM  WBZ 
WCKY  WIOD  WHO  KSD  WPTF. 


Harold  L.  Ettlinger 

HAROLD  L.  ETTLINGER,  34,  as- 
sistant foreign  news  editor  of  the  Chi- 
cago Sun  and  author  of  the  column 
"The  Axis  on  the  Air",  died  May  11, 
after  an  illness  of  four  weeks.  An  ex- 
pert on  shortwave  radio  broadcasts 
Mr.  Ettlinger  was  also  the  author  of 
a  book  The  Axis  on  the  Air. 
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LO,  AN  ECLIPSE-PROOF  MOON! 

Snugly  beyond  the  orbits  of  the  big-city  stations  in  Chicago, 
Cincinnati,   and  Detroit,  the   moon   of   WOWO   never  sets, 
is  never  eclipsed. 

This  200-mile-wide  orb  - —  representing  the  proved  extent  of  the  WOWO 
primary  area —  is  as  richly  endowed  with  teeming,  responsive 
humanity  as  the  celestial  moon  is  barren.  A  population  of  more 
than  2,000,000,  occupationally  diversified  and  uniformly 
prosperous,  looks  to  Indiana's  most  potent  and  persuasive  , 
voice  for  its  entertainment  and  information.  \ 


Fort  Wayne  itself,  where  WOWO  programs  originate, 
has  upwards  of  132,000  people.  Also  in  WOWO's 
primary  area  are  62  counties,  with  21  cities  of  10,000 
population  and  up.  This  great  section  is 
roughly  divided  50-50  rural  and  urban. 

Common  sense  rules  out  astronomical 
claims.  But  you'll  find  that  the  gravita- 
tional sales-pull,  uniformly  exerted  by 
WOWO  over  this  strategically  located 
trading  area,  is  something 
to   reckon   with . .  and 

cash-in  upon.  I 


MICHIGAN 


INDIANA 


FT.  WAYNE 

1 

i  OHIO 

FT.  WAYNE,  IND. 

10,000  WATTS 


WESTIMHOUSE  RADIO  STATIONS  Inc 


WOWO     •     WGL     •     WBZ     •     WBZA     •     KYW     •  KDKA 

REPRESENTED  NATIONALLY  BY  NBC  SPOf  SALES 


2  BRILLIANT  DRAMATIC  WAR  NEWS  PROGRAMS,  BASED 
ON  EXCLUSIVE  REPORTS  OF  ASSOCIATED  PRESS! . . . 

Never  before — perhaps  never  again — a  program  of  such 
significance.  As  fast  as  AP  correspondents'  stories  are  re- 
ceived by  AP  New  York  our  staff  of  news,  radio  and  dra- 
matic experts  on  24-hour  call  put  into  script  form  these 
stories  of  the  invasion.  Each  role  portrayed  by  such  network 
actors  as  Jackson  Beck,  Roger  de  Koven, — narrated  by 
Jimmy  Wallington  and  Larry  Elliott.  The  transcriptions 
are  air  expressed  direct  to  stations  all  over  the  country. 
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WRITE,  WIRE  OR  PHONE  FOR  RATE  AND  MARKET  AVAILABILITY 
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Banks  Expand  Use  of  Radio 
As  Budgets  for  1944  Go  Up 

FAA  Survey  Shows  44%  of  Institutions  Devote 
14%  of  Funds  to  Broadcast  Advertising 


WITH  1944  advertising  budgets 
increased  over  those  of  1943  by 
the  nation's  banks,  broadcast  ad- 
vertising is  growing  as  a  medium 
for  the  financial  institutions,  a  sur- 
vey of  1943  advertsing  expenses 
conducted  by  the  Financial  Adver- 
tisers Assn.  Research  Committee, 
disclosed. 

Of  184  banks  returning  question- 
naires sent  out  by  the  Committee, 
81  or  44%  used  radio  in  1943,  the 
May  issue  of  the  FAA  Bulletin, 
containing  the  report,  revealed. 
"To  show  the  growing  use  of  ra- 
dio, we  took  the  81  banks  reporting 
its  use  and  found  they  had  a  total 
advertising  expense  of  $1,260,000," 
said  the  FAA  report.  "Of  this 
amount  42%  or  $526,716  was  spent 
for  newspaper  and  publication  ad- 
vertising, while  14%  or  $173,474 
went  for  radio  advertising." 

Agency  Use  Increases 

Of  44  banks  reporting  the  use  of 
newspaper,  radio  and  billboards, 
the  proportion  of  their  total  ad- 
vertising expense  was  broken  down 
as  follows:  Newspapers,  40%;  ra- 
dio, 11%;  billboards,  8.5%. 

Accompanying  the  report  was  a 
table  which  disclosed  that  banks 
of  from  5-10  million  dollar  deposits 
were  the  heaviest  spenders  for 
broadcast  advertising.  In  that 
group  13  banks  spent  28.4  of  their 
budgets  for  radio,  while  35  devoted 
49.5  to  newspapers.  Next  was  the 
non-commercial  group,  embracing 
savings  banks  and  some  savings 
and  loan  organizations.  Of  the  22 
reporting,  12  spent  18%  of  their 
budget  for  radio. 


Increased  use  of  agencies  to 
handle  bank  advertising  was  indi- 
cated by  the  returns.  Of  the  total 
replies,  74  banks  reported  they  paid 
fees  to  advertising  agencies  in  1943, 
the  group  spending  $10,000-$25,- 
000  annually  showing  the  highest 
proportion  using  agencies.  Most  of 
the  banks  reporting  had  no  set 
formula  for  determining  annual 
advertising  expense,  although  some 
quoted  figures  ranging  from  one- 
half  of  1%  of  estimated  loan  vol- 
ume to  5%  of  net  operating  in- 
come. 

"Although  no  question  was  raised 
regarding  the  relative  size  of  the 

1943  and  the  1944  budgets,"  said 
the  Committee  report,  "numerous 
replies  volunteered  the  informa- 
tion that  the  1944  budget  was 
being  materially  increased.  One  re- 
ply spoke  of  doubling  the  1943-44 
budget;  another  was  raising  the 

1944  budget  by  25% ;  a  third  moved 
from  $35,000  to  $40,000;  one  other 
from  $12,000  to  $15,000." 

One  commercial  bank  which 
spent  $6,000  for  advertising  in 
1943  increased  its  1944  budget  to 
$18,000,  with  one-third  for  outdoor 
posters,  one-third  for  newspapers, 
$1,200  for  bus  cards  and  $2,000  for 
other  publications  and  miscella- 
neous items.  Radio  was  not  in- 
cluded. 

Following  figures,  condensed 
from  a  chart  published  in  the  FAA 
Bulletin,  show  comparative  per- 
centages of  advertising  budgets 
spent  in  publications,  including 
newspapers  and  others,  and  that 
devoted  to  radio: 


GROUPS 

DEPOSITS 

REPLIES 

NEWSPAPERS 

BROADCAST 

(Millions) 

% 

ADVERTISING 

Using 

Using 

% 

I 

1-5 

29 

27 

48.3 

8 

16 

II 

5-10 

36 

35 

49.5 

13 

28.4 

III 

10-20 

20 

20 

50 

7 

16.7 

IV 

20-30 

16 

15 

43.4 

7 

12.8 

V 

30-50 

20 

19 

35 

13 

14.5 

VI 

50-100 

18 

18 

44 

10 

13.3 

VII 

100-500 

23 

23 

55 

11 

10.4 

*VIII 

1-60 

22 

22 

33.7 

12 

18 

*  Non-commercial. 


Kelray  Placing 

McRAE  HEALTH  PRODUCTS, 
New  York,  is  looking  for  availabil- 
ities for  a  national  spot  campaign 
for  Kelray,  a  reducing  agent. 
Schedule  has  already  started  on 
Philadelphia,  New  York  and  Boston 
outlets,  and  will  expand  shortly  to 
Chicago  and  Baltimore  and  other 
markets,  using  participations  on 
women's  interest  programs  wher- 
ever available.  Media  also  include 
newspapers  and  magazines.  Agency 
is  William  N.  Scheer,  Newark. 
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RADIO  TALENT  and  operations,  in- 
cluding network  commentators,  will 
be  shown  in  a  10-minute  "Screen 
Snapshots"  feature  being  prepared 
by  Columbia  Pictures  Corp.  on  the 
entertainment  industry's  contribution 
to  the  recreation  of  servicemen. 


Lux  Tops  CAB 

MOST  popular  full-hour  evening 
network  program  is  Lux  Radio 
Theatre  and  most  popular  weekly 
quarter-hour  evening  show  is 
Walter  Winchell,  according  to  CAB 
ratings,  with  Kay  Kyser  and  Bill 
Stern  rated  second  in  each  cate- 
gory, not  first  as  erroneously  re- 
ported in  Broadcasting,  May  15. 

Lt.  Hugh  F.  O.  O'Neil 

LT.  HUGH  F.  O.  O'NEIL,  Navy 
pilot  and  son  of  W.  O'Neil,  president 
of  General  Tire  &  Rubber  Co.  and  of 
the  Yankee  Network,  was  drowned 
off  San  Diego,  Cal.,  May  12,  when  his 
plane  crashed  in  the  ocean.  Lt.  O'Neil, 
25,  had  not  been  identified  with  radio 
prior  to  his  Navy  service.  His  brother, 
Bill  O'Neil,  is  owner  and  general  man- 
ager of  WJW  Cleveland. 
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WBAL  —  50,000  Watts  .  .  .  One  of  America's  Great  Radio  Stations 
BASIC  NBC  NETWORK  —  Nationally  Represented  by  Edward  Petry   &  Co. 
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fs  primary  coverage  would  blanket  an  oval  300  by  212 
»,  extending  from  Paris  to  Cologne* ♦♦  Brussels  to  Luxembourg. 


:  .where  civilians  are  starved,  beaten  and  deported  into  forced 
e  they  face  chains  or  the  firing  squad  for  expressing  them 
>  station  with  the  coverage  of  powerful 
ave  a  tremendous  effect  in  liberating 
rorized,  Nazi-occupied  Europe.  There, 
lios  now  dare  to  tell  the  truth. 

of  America,  KXOK's  coverage  is 
ry,  where,  in  America,  KXOK  broad- 


KXOK 


casts  its  daily  programs  not  only  to  the  many  thousands  of  radio  listening 
families  in  the  Greater  St.  Louis  area,  East  St.  Louis  and  surrounding  towns 
. . .  but  also  reaches  far  into  the  newly  developed 
oil  fields  of  southern  Illinois  .  .  .  the  rich,  agri- 
cultural cities  of  northwest  Kentucky,  southern 
Indiana  and  the  central  eastern  section  of  Missouri. 

Fact  is,  KXOK's  primary  area  covers  as  many  as 
96  counties  in  this  rich,  Mid-Mississippi  Valley  area! 


SAINT  LOUIS,  MISSOURI 

630  KILOCYCLES    •    5000  WATTS  — FULL  TIME   •    BASIC  BLUE  NETWORK 

Owned  and  Operated  by  the  St.  Louts  Star'Times 
:  I  L  I  A  T  E  D    WITH    KFRU,    COLUMBIA,  MISSOURI 


REPRESENTED    BY   JOHN    BLAIR    &  CO. 
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Hurling  Stones  &  Curves 

THE  CHIPS  are  down,  it  now  appears,  in 
the  (fight  of  newspapers  (or  some  of  them) 
to  block  radio's  competition  in  the  field  of 
retail  advertising.  A  calculated  and  organ- 
ized campaign  to  show  radio's  purported  im- 
potency  as  an  advertising  medium  is  under 
way. 

But  the  proof  of  the  pudding  is  in  the  con- 
suming. All  the  surveys  in  the  world  won't 
deter  advertisers  from  using  a  medium  if  they 
get  results.  And  that's  the  story  of  radio. 

In  New  York,  which  is  anything  but  a 
typical  market,  the  newspapers  have  subsi- 
dized a  survey  widely  proclaimed  as  showing 
that  newspaper  advertising  is  eagerly  gobbled 
up,  while  radio  advertising  is  resented;  that 
newspapers  pull  five-to-one  against  radio  in 
the  retail  field,  and  that  it's  cheaper,  more 
potent  and  whatnot. 

The  leading  questions  produced  the  desired 
result.  The  New  York  survey  found  that  a 
strong  majority  of  men  and  women  preferred 
newspaper  advertising  and  wanted  omission 
of  advertising  over  the  radio.  But  the  people 
weren't  asked  whether  they  preferred  Radio 
by  the  American  Plan  (commercial)  over 
Radio  by  the  European  Plan  (Government- 
owned).  They  weren't  told  that  the  total  time 
on  the  air  devoted  to  advertising  is  about  8% 
and  that  it  foots  the  radio  programming  bill. 
When  the  question  was  asked  in  another  sur- 
vey (Columbia  U.)  about  the  European  vs. 
the  American  Plan,  75%  wanted  the  Ameri- 
can. 

We  could  cite,  chapter  and  verse,  radio's 
effectiveness  as  an  advertising  medium.  OWI 
can  tell  about  a  dozen  war  campaigns  tried 
in  the  newspapers  and  which  failed.  Then 
radio  did  the  job.  And  there  was  the  1942  sur- 
vey of  the  Office  of  Facts  &  Figures,  after- 
ward suppressed  [Broadcasting,  June  22, 
1942],  which  showed  that  radio  had  sup- 
planted the  newspaper  as  the  public's  primary 
source  of  news. 

The  New  York  newspaper  attack  upon  radio 
comes  as  no  surprise.  The  American  News- 
paper Publishers  Assn.  convention  was  told 
that  the  big  guns  would  be  unlimbered,  par- 
ticularly after  the  initial  success  of  radio  in 
launching  its  retail  advertising  campaign  last 
year.  In  that  campaign  no  effort  was  made 
to  disparage  newspaper  advertising;  an 
affirmative  and  effective  job  was  done.  But 
the  results  must  have  hurt. 

That  isn't  all.  The  American  Medical  Assn., 
which  believes  self-medication  a  crime,  also 
blatantly  attacks  radio  for  accepting  patent 
medicine  business,  and  hails  the  newspapers 
for  eliminating  such  advertising.  To  Dr.  Mor- 
ris Fishbein,  the  AMA  Journal  editor,  we 
commend  perusal  of  almost  any  of  the  metro- 
politan dailies.  Many  newspapers,  to  be  sure, 
won't  accept  extreme  stuff,  particularly  in 
these  days  of  lush  business  and  of  paper- 
rationing.  The  same  goes  for  radio. 

We  won't  repeat  the  medicine  headlines 
from  ads  in  a  New  York  daily,  as  we  did  a 
few  weeks  ago  when  a  newspaper  publisher 


lambasted  radio  commercials  and  wanted 
newspapers  separated  from  radio  station  own- 
ership (which  we  most  vehemently  oppose). 
But  we  will  cite  the  last  Federal  Trade  Com- 
mission annual  report.  It  showed  that  during 
the  last  fiscal  year  340,000  printed  advertise- 
ments were  examined,  as  against  some  1,000,- 
000  radio  continuities.  Nearly  26,000  of  the 
newspaper  ads  were  noted  as  containing  repre- 
sentations that  appeared  "false  and  mislead- 
ing". Less  than  23,000  radio  scripts  were  held 
for  further  examination. 

We'll  leave  to  the  research  experts  the  task 
of  blasting  by  fact  and  figure  the  New  York 
newspaper  survey.  But  we  wonder  why  news- 
papers, (most  of  those  in  New  York  included) 
are  so  avidly  seeking  FM  and  television  and 
even  standard  stations  if  radio  is  such  an  in- 
ferior medium. 

Radio  doesn't  have  to  resort  to  rock-tossing 
to  get  business.  The  sales  manuals  are  replete 
with  success  stories  on  radio  selling.  There 
are  pages  of  them  indexed  in  agate  type  in 
the  Broadcasting  1944  Yearbook  [pages  241- 
248].  The  biggest  success  story  of  all  is  radio's 
war  job. 

Newspapers  can  survey  and  survey;  radio 
will  produce  and  produce;  retailers  will  buy 
and  buy.  And  there'll  still  be  enough  business 
for  both  media. 


Comdr.  Courageous 

AMERICAN  radio  suffers  an  inrreparable  loss 
with  the  decision  of  Commissioner  T.  A.  M. 
Craven  to  retire  from  the  FCC.  On  June 
30,  after  nearly  a  decade  as  chief  engineer 
and  member,  he  returns  to  private  business. 
It  is  gratifying  that  he  will  continue  in  ra- 
dio, as  engineering  executive  for  the  Cowles 
station  group. 

Tarn  Craven  has  been  an  outstanding  pub- 
lic servant.  In  recent  years  his  work  on  the 
FCC  hasn't  been  too  pleasant.  The  pressures 
have  been  great  and  the  opposition  strong. 
Ofttimes,  it  appeared  he  was  waging  futile 
battle.  "Craven  dissenting"  became  a  sort  of 
stock  phrase.  But  within  the  Commission  meet- 
ings he  has  been  a  rationalizing  influence 
and  more  often  than  not,  has  kept  the  Com- 
mission from  going  off  the  deep  end. 

It  has  been  Tam  Craven's  driving  energy, 
intelligence,  and — most  of  all — his  courage  and 
utter  lack  of  fear  that  have  won  so  many  fun- 
damental policy  disputes  on  the  Commission. 
The  FCC  minutes,  since  he  assumed  office  in 
1937,  tell  that  eloquent  story.  There  were  the 
network  regulations,  allocations  policies,  the 
newspaper  ownership  fight  and  innumerable 
other  controversies  in  which  he  figured.  It  has 
been  his  testimony  before  Congressional  com- 
mittees that  has  bucked  the  FCC  majority  on 
many  occasions,  because  he  felt  it  his  duty  to 
vote  independently  and  according  to  his  own 
conscience. 

Tam  Craven  left  a  lucrative  consulting  en- 
gineering practice  in  1935  at  the  behest  of  the 
President  to  become  chief  engineer.  In  1937 
he  was  elevated  to  the  Commission.  This  serv- 
ice has  been  at  great  personal  sacrifice.  A 
Naval  Academy  graduate,  he  has  spent  30 
years  in  Government  as  against  five  in  busi- 
ness. He  returns  to  private  life  with  the  thanks 
and  gratitude  of  every  man  in  radio. 


MAJ.  LOUIS  WASMER 


BROADCASTING,  as  an  art  and  profes- 
sion, has  served  as  the  stepping  stone 
to  many  pursuits.  But,  so  far  as  the 
record  books  go,  it  has  never  led  to  a 
state  Governorship. 

That  is  where  Maj.  Louis  Wasmer,  pioneer 
broadcaster,  is  headed  if  the  efforts  of  public- 
spirited  citizens  of  his  native  State  of  Wash- 
ington carry  through.  Maj.  Wasmer,  owner 
of  KHQ  and  KGA  Spokane,  and  interested  in 
other  radio  operations  in  the  Pacific  North- 
west, has  announced  his  candidacy  for  the 
Republican  gubernatorial  nomination  at  the 
insistence  of  citizens  who  urged  him  to  run 
by  petition,  telegram  and  letter. 

Now  on  active  duty  with  the  Army  Air 
Forces,  Maj.  Wasmer  is  in  the  unique  position 
of  not  being  able  to  participate  in  his  own 
campaign.  That  situation,  however,  may 
change,  for  he  may  find  it  expedient  to  go  on 
inactive  duty. 

Aside  from  knowing  radio,  which  is  his  busi- 
ness, the  versatile  Louis  Wasmer  is  an  aviator, 
photographer,  Army  Reserve  officer  and  gen- 
tleman wheat  farmer.  His  radio  experience 
goes  back  to  1907,  when  radio  was  "wireless" 
and  he  was  a  "ham"  operator. 

As  to  his  gubernatorial  campaign,  Candi- 
date Wasmer  says : 

"If  it  is  in  the  judgment  of  the  majority  that 
I  could  make  a  greater  contribution  as  gover- 
nor, then  I  will  feel  honored  and  privileged 
to  serve." 

Should  Maj.  Wasmer  become  the  Governor 
of  Washington  State,  his  term  will  doubtless 
be  one  of  real  progress.  Never  content  merely 
to  accept  things  as  they  are,  Louis  Wasmer 
has  always  gone  out  to  meet  the  future,  and 
in  many  fields  has  helped  bring  it  into  the 
present. 

When  radio  was  in  its  swaddling  clothes, 
in  1907,  the  youthful  Wasmer  had  his  "ham" 
station  in  Seattle,  with  most  of  the  equipment 
made  by  hand.  In  the  same  year,  he  and 
Dubilier  and  Hackett  started  their  own  broad- 
casting station  in  Seattle.  Those  were  the  days 
of  arc  transmission  and  their  station  operated 
on  a  60  amp.  arc,  with  two  420-foot  lattice 
towers. 

"As  far  as  we  know,  we  were  the  first  broad- 
casting station  in  the  United  States,"  said 
Maj.  Wasmer  in  a  recent  interview.  They 
played  records  and  piano  music  several  hours 
each  day.  And  "hams"  all  along  the  Coast 
tuned  in. 

In  1908,  when  he  was  but  17,  Louis  Wasmer 
was  made  president  of  the  Seattle  Wireless 
Club,  and  the  next  year  took  a  position  as  op- 
erator with  the  United  Wireless  Co.,  Seattle. 
That  firm  supplied  the  wireless  operators  and 
(Continued  on  page  38) 
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THREE  MEN  AND  A  MICROPHONE: 


.  When  Portland's  community  leaders  '"start  something,'"  the 

mikes  of  Portland's  community-leading  station  are  in  front  of 

them  spreading  the  good  news  .  .  . 

When  Henry  Kaiser's  90,000  Portland-area  workers  slid  their 

first  Liberty  ship  off  the 

ways... when  they  built  the 

Joseph  Teal  in  a  record  10 

days... when  they  built 

their  first  tanker  and  their 

first  carrier ..  .when  Henry 

brought  his  first  trainloads 

of  workers  from  the  East . . . 

KOINwas  on  the  job  telling 

the  story  as  vividly  as  only 

radio  can  tell  it.  Three  live 

KOIN  lines  tap  the  Kaiser 

yards  for  the  amazing 

news  they're  making  every 

week ...  

Henry  Kaiser 

Earl  Riley,  Portland's  competent  and  tireless  mayor,  is  the 
mainspring  of  a  Service  Men's  Center  which  does  the  best  job  in  the 
U.S.  for  men  in  uniform. 
There  KOIN  puts  on  each 
Sunday  night  an  original 
all-ship-yard-talent  show. . . 
when  Earl  Riley  was  picked 
as  the  most  typical  U.S. 
mayor  to  visit  England 
KOIN's  mikes  bade  him 
good-bye,  welcomed  him 
home  again,  broadcast  his 
reports  . . .  Mayor  Riley,  as 
the  representative  of  the 
people  of  Portland,  spon- 
sors the  KOIN  park  con- 
certs... when  he  has  an  Earl  Riley 
emergency  proclamation  to  make,  he  plugs  in  the  KOIN  direct- 
line  in  his  office  and  the  whole  Northwest  hears  what's  up. ..KOIN's 
audience  gets  constant  reports  of  how  its  community  is  being  run . . . 


When  Edward  C.  Sammons,  vice-president  of  Iron  Fireman, 
and  chairman  of  the  War  Finance  Committee  of  Oregon,  sets  out 
on  one  more  of  his  unceasing  projects  for  the  good  of  our  com- 
munity, KOIN  goes  alongside.  We  carried  each  of  his  speeches 
opening  each  War  Bond  drive,  and  released  them  to  all  other 
Oregon  stations... carried  his  triumphant  report  each  day  as  Port- 
land climbed  to  its  quota  and  way  beyond . . .  carried  from  the 
campus  of  Oregon  State  College  the  anniversary  party  of  the  State 
Board  of  Higher  Education  (of  which  he's  a  member) . .  .We  make 
Sammons  work  for  our  audience,  too,  on  KOIN's  own  Post-War 

Committee  because  he's 
president  of  the  Oregon 
War  Industries  and  Chair- 
man of  the  Northwest  Com- 
mittee on  Economic  Devel- 
opment. 


Kaiser,  Riley  and  Sammons 
are  only  three  typical  com- 
munity leaders  ivho  are 
helping  to  build  Portland. 
We're  proud  to  print  their 
pictures  here  because  they 
Edward  C.  Sammons  typify  not  only  the  men  and 

works  ivho  have  their  neighborhood  at  heart,  but  because  they're 
typical  of  the  mood  and  manner-of-ivork  of  the  radio  station  which 
believes  that  the  story  of  the  welfare  and  progress  of  its  community 
is  the  greatest  radio  program  that  can  be  broadcast. 
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PORTLAND,  OREGON 


FREE  &  PETERS,  INC. 
National  Representatives 
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4 GROWING  MARKETS 
GROWING  STATIONS 

Owned  and  operated  by  Gilmore  N. 
Nunn  and  J.  Lindsay  Nunn. 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 

WO  f|l  5000  Watts  Day 
VfA  1000  Watts  Night 
III  ft  950  kc.  pnn 
Spartanburg,  S.  C.  uUu 
Represented  by  Hollingbery 


^  _  5000  WATTS  1330  KC. 

ENGLISH  •  JEWISH  •  ITALIAN 

National  Advertisers  consider  WEVD 
a  "must"  to  cover  the  great  Metro- 
politan New  York  Market. 

Send  lor  WHO'S  WHO  on  WEVD 
WEVD  -  117  West  46th  Street.  New  Yerfc.  H.  Y 


Our  Respects  to 

(Continued  from  page  36) 

leased  equipment  to  boats  travel- 
ing all  over  the  globe.  The  job 
opened  up  a  new  world  to  the 
eager  young  man. 

It  was  not  only  the  world  of 
radio  and  its  people  that  he  came 
to  know,  but  also  the  vast  spaces 
out  beyond  the  limits  of  his  home 
town,  Seattle.  With  the  United 
Wireless  Co.,  he  went  to  Alaska 
and  floated  down  the  Yukon  from 
White  Horse,  stopping  along  the 
way  to  investigate  abandoned  ex- 
perimental radio  shacks  that  lined 
the  river.  From  those  shacks  he 
salvaged  equipment  left  by  disil- 
lusioned or  disgusted  pioneers  who 
had  given  up. 

Famous  Names 

Because  the  West  Coast  was  be- 
lieved ideal  for  wireless  experi- 
ment, names  now  famous  in  radio 
pioneering  located  in  the  area,  and 
Louis  Wasmer  became  acquainted 
with  such  people  as  Dr.  Lee  De 
Forest;  Dubilier,  who  was  to  head 
the  Cornell-Dubilier  radio  firm'; 
and  the  great  Nicola  Tessla.  He 
still  has  one  of  the  original  De 
Forest  vacuum  tubes  of  the  six 
that  exist  today. 

His  job  with  the  Wireless  Co. 
took  him  still  further  away — to 
the  Orient  and  China  as  well  as 
Japan  and  the  South  Pacific 
Islands.  Along  the  route  the  en- 
gineer checked  the  shore  installa- 
tions set  up  by  the  company  as  a 
point  of  contact  with  the  boats. 

For  a  while,  Louis  Wasmer  was 
assigned  the  post  of  setting  up  the 
Seattle  Wireless  Co.'s  stations 
along  the  coast.  He  was  instructed 
to  build  the  shacks  close  to  a  main 
highway  near  the  coastline,  then 
as  soon  as  possible  start  the 
"spark"  going  in  the  window. 

Flying,  Too 

Paralleling  his  early  radio  ex- 
perience, Mai.  Wasmer  became 
tremendously  interested  in  flying. 
And  in  1911  he  made  by  hand 
what  was  intended  to  be  a  glider. 
"But  it  wouldn't  glide,"  he  ex- 
plained," "so  we  made  it  heavier 
and  put  in  an  engine.  Then  we  had 
a  plane.  And  it  flew." 

Since  then  he  has  always  owned 
a  plane,  except  for  the  period  when 
the  First  World  War  and  flying 
stopped  as  it  did  for  this  war. 

Radio  stopped,  too,  for  amateurs, 
and  when  operations  were  re- 
sumed in  1921,  Louis  Wasmer  saw 
that  the  medium  was  coming  into 
its  own  as  a  means  of  entertain- 
ment. The  commercial  value  of 
radio  was  being  explored,  so  he 
started  manufacturing  transmit- 
ting and  receiving  sets  for  re- 
tailers. 

In  1922,  Louis  Wasmer  opened 
KHQ  Seattle.  The  station  became 
so  popular,  that  three  years  later 
a  citizen's  committee  from  Spokane 
went  to  Seattle  to  ask  that  the 
station  be  moved  to  Spokane.  In 
1933  he  took  operation  of  KGA 
Spokane  from  NBC.  He  owns  stock 


Mr.  Bennett 


NEW  POST  AT  KMBC 
ASSIGNED  BENNETT 

SAM  H.  BENNETT,  director  of 
sales  at  KMBC  Kansas  City, 
since  1939  has  been  named 
vice-president  in  charge  of  sales 
activities  for  the 
Midland  Broad- 
casting Co.,  ac- 
cording to  Ar- 
thur B.  Church, 
president  and 
principal  owner 
of  KMBC. 

Promo- 
tions  and  increase 
in  station's  ex- 
ecutive staff  are 
aside  from  fu- 
ture expansion  plans  for  increase 
in  station  power,  television  and 
FM  stations  [Broadcasting,  April 
10]  and  include  appointment  of 
G.  L.  Taylor,  president  of  the  Mid- 
land Radio  &  Television  schools, 
as  vice-president  of  the  broadcast- 
ing company  in  charge  of  schools 
division  and  technical  development. 
Sidney  Walker,  prominent  Kansas 
City  banking  executive  has  been 
named  new  treasurer  of  KMBC. 

With  new  plans  for  station  ex- 
pansion, studios  and  talent  staff 
will  be  on  the  top  floor  of  the 
Pickwick  Hotel  and  executive  and 
business  offices  will  occupy  space 
on  the  tenth  floor. 


in  KOL  Seattle  and  an  interest 
in  the  Pacific  Mutual  Network. 

About  that  time  there  was  an- 
other young  man  greatly  interested 
in  the  future  of  radio.  He  was  on 
the  Coast  trying  to  sell  the  new 
medium  to  others  who,  frankly, 
were  not  interested.  He  was  Niles 
Trammell,  now  NBC  president 
and  then  a  salesman  for  the  Pa- 
cific States  Electric  Co.  Often 
Louis  Wasmer  joined  him  in  his 
rounds  trying  to  get  people  inter- 
ested in  stocking  and  selling  radio 
equipment.  "You  might  say  we 
peddled  radio  to  the  Coast,"  Maj. 
Wasmer  laughed. 

After  Pearl  Harbor  when  the 
CAP  was  organized,  Louis  Wasmer 
was  commissioned  a  captain  in 
communications  and  transporta- 
tion. Thus  he  was  able  to  make  use 
of  both  his  flying  and  radio  ex- 
perience when  the  country  needed 
it.  Later  he  was  transferred  to 
the  Army  Air  Forces  as  an  air 
communications  officer  and  was 
promoted  to  major. 

He  was  born  in  Grand  Island, 
Neb.,  May  10,  1892,  and  moved  to 
Seattle  at  an  early  age.  After 
going  through  the  usual  prepara- 
tory schooling,  he  studied  electrical 
engineering  at  the  U.  of  Washing- 
ton. 

In  1938  he  married  Florence  Wa- 
terhouse,  a  concert  violinist  at 
KHQ.  They  live  in  Spokane  where 
the  major  has  a  large  wheat  farm 
and  is  a  member  of  several  civic 
organizations,  Rotary  Club,  Cham- 
ber of  Commerce,  Shriners,  Moose, 
and  others.  Of  course,  he  is  also  a 
longstanding  member  of  the  Amer- 


NBC  Promotion  Group 
To  Meet  in  New  York 

FIRST  ANNUAL  meeting  of  the 
promotion  managers  of  NBC's 
owned  and  operated  stations  will 
be  held  in  the  network's  New  York 
office,  May  24-26.  Charles  P.  Ham- 
mond, NBC  director  of  advertising 
and  promotion,  who  will  be  chair- 
man, said  the  conference  will  estab- 
lish "a  common  base  for  more  ef- 
fective promotion  planning  between 
network  and  affiliates." 

Planning  to  attend  are:  Frank 
Ford,  western  division,  Hollywood; 
Helen  Murray,  KPO  San  Fran- 
cisco; Emmons  C.  Carlson,  NBC 
central  division;  Howard  Barton, 
WTAM  Cleveland;  Mahlon  Glas- 
cock, WRC  Washington;  Charles 
Philips,  KOA  Denver.  Edward  de- 
Salisbury  will  represent  WEAF 
New  York. 


KTTS  Joins  CBS 

KTTS  Springfield,  Mo.,  on  June  1 
joins  CBS  as  a  special  supplemen- 
tary station,  making  a  total  of  142 
CBS  stations.  Rate  will  be  $75  per 
nighttime  hour.  KTTS  is  owned  and 
operated  by  Independent  Broad- 
casting Co.  on  1400  kc  with  250  w. 

ican  Radio  Relay  League,  the 
"ham"  operators'  organization. 

Besides  his  other  career-hob- 
bies, Maj.  Wasmer  keeps  up  his 
great  interest  in  photography. 
"I've  got  a  darkroom  and  equip- 
ment to  go  in  it  that  are  my  pride 
and  joy,"  he  beams. 

He  enjoys  telling  of  one  of  his 
early  experiences  with  radio  and 
Tessla,  the  renowned  inventor  of 
the  Tessla  coil.  Tessla  was  broke 
and  asked  the  young  Wasmer  to 
help  him  with  an  idea.  The  plan 
was  to  build  a  coil,  duplicating 
the  original  made  just  a  short 
while  before. 

They  improvised  with  make- 
shift equipment  until  the  coil  was 
duplicated,  then  obtained  billing 
at  the  Old  Family  Theatre  in 
Seattle  as  "Electro  the  Great". 
"We  got  $50  and  return  booking 
for  another  week,"  the  Major  said. 
"All  I  did  was  hand  him  eggs  and 
pellets  and  other  odd  objects,  while 
he  fried  the  eggs  and  made  the  pel- 
lets jump  around  madly  on  the 
coil.  It  astonished  the  audience." 


HER  FRIENDLY  ADVICE, 
WIT  AND  HUMOR,  KEEP 
WOMEN  TUNED  TO.... 

WC  K  Y 
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Two  Facts  Give  One  Answer  . . . 

1.  There  are  nearly  three-quarters  of  a  million  people  in  Utah 
— with  radios  in  930  homes  out  of  every  1 000,  one  of  the 
highest  per  capita  ratings  in  the  nation  as  a  radio-listening 
market. 

2.  KDYL  has  the  highest  audience  rating  in  this  area. 

Answer  —Add  these  two  points  together  and  you  can't  help  but  see  the 
logic  of  including  KDYL  in  your  advertising  and  sales  plans 
in  the  west. 


UTAH'S  NBC  STATION 


S.  S.  FOX,  President  and  General  Manager 
JOHN  BLAIR  &  CO.,  National  Representative 
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Vocal 
Security 

Two  speakers  might  make  the  same 
speech;  one  depress— one  impress. 
How  it's  said  makes  all  the  differ- 
ence in  how  they  respond.  WAIR 
talks  the  language  of  its  listeners 
in  the  manner  that  its  listeners 
understand  and  like. 

WAIR 

Winston  -  Salem,  North  Carolina 


Stovin 
Wright 

RADIO 
STATION 
REPRESENTATIVES 

offices 

MONTREAL  •  WINNIPEG 
TORONTO 


IT  DOESN'T  TAKE 

A4A6/C 

TO  CET^RESULTS 
FROM'THE  MACIC 
VALLEY 


TWIN  FALLS  ■  IDAHO 


NOTES 


G.  A.  (Dick)  RICHARDS,  presi- 
dent of  WJR  Detroit,  KMPO  Los 
Angeles  and  WGAR  Cleveland,  has 
returned  to  Detroit  after  spending 
the  winter  in  California,  supervis- 
ing the  transfer  of  KMPC  studios 
from  Beverly  Hills  to  Los  Angeles. 

DON  S.  ELIAS,  executive  director 
of  WWNC  Asheville,  addressed  a 
luncheon  attended  by  officers  of  Moore 
General  Hospital. 

JAMES  LAWRENCE  FLY,  FCC 
chairman,  has  accepted  an  invitation 
to  address  the  sixth  annual  conven- 
tion of  the  American  Federation  of 
Radio  Artists,  scheduled  for  Aug. 
25-27  at  the  Carter  Hotel,  Cleveland, 
the  talent  union  has  announced. 
Chairman  Fly  will  be  the  first  speaker 
from  outside  the  Union's  ranks  to 
speak  at  an  AFRA  convention. 

NORAH  K.  DONOVAN,  formerly 
with  Hawkins,  Delafield  &  Longfellow, 
New  York  attorneys,  has  been  ap- 
pointed manager  of  the  literary  rights 
division  of  the  Blue  Network.  Divi- 
sion has  been  placed  under  the  juris- 
diction of  Dorothy  Kemble,  continuity 
acceptance  manager. 

SYD  LANCASTER,  formerly  assist- 
ant manager  of  CFRN  Edmonton,  has 
joined  the  sales  staff  of  Radio  Repre- 
sentatives, Toronto. 

JOHN  R.  LIVINGSTON,  former 
member  of  the  sales  staff  of  WRJN 
Racine,  Wis.,  has  joined  the  Chicago 
sales  staff  of  William  G.  Rambeau 
Co.,  station  representatives. 

HAROLD  E.  FELLOWS,  general 
manager  of  WEEI  Boston,  has  been 
elected  to  the  board  of  directors  of 
the  Boston  Better  Business  Bureau. 

FRED  A.  MOORE,  since  1928  head 
of  RCA's  subsidiary  company  in 
Chile,  Corporacion  de  Radio  de  Chile, 
has  been  appointed  RCA  Victor  re- 
gional director  for  Latin  America. 
Carlos  Touche  has  been  named  pres- 
ident of  RCA  Victor  Argentina, 
Buenos  Aires.  Harold  R.  Maag  is  now 
general  manager  of  RCA  Victor  Mexi- 
cana,  Merieo  City.  L.  A.  Humphries 
has  been  appointed  general  manager 
of   Corporacion  de  Radio   de  Chile. 

CORP.  WILLIAM  J.  NELSON,  for- 
merly with  the  sales  promotion  staff 
of  WLS  Chicago,  has  joined  the  radio 
production  staff  of  Air  Service  Com- 
mand Headquarters,  Patterson  Field, 
Ohio. 

HELEN  MURRAY,  sales  promotion 
head  of  KPO-NBC  San  Francisco, 
was  married  to  Don  Hall,  lecturer  and 
playwright,  May  1. 

FRED   SELZER,   NBC  Hollywood 

national  spot  account  executive,  has 
been  commissioned  a  lieutenant  (j.g.) 
in  the  Navy  and  on  May  15  reported 
to  indoctrination  school  at  Tucson, 
Ariz.  His  network  post  has  been  taken 
over  by  Don  Norman,  transferred 
from  KPO  San  Francisco. 

WILLIAM  B.  GREENWALD,  for- 
mer owner  of  KWBW  Hutchinson, 
Kan.,  has  been  named  to  head  the  in- 
formation service  of  the  War  Man- 
power Commission  in  Michigan. 

FIN  HOLLINGER,  general  manager 
of  KDB  Santa  Barbara,  Cal.,  has 
been  appointed  to  the  Santa  Barbara 
Post-War  Planning  Commission. 

WILLIAM  A.  BANKS,  president  of 
WHAT  Philadelphia,  heads  the  Radio 
Committee  for  the  Allied  Jewish  Ap- 
peal for  the  fifth  year. 


Posthumous  Award 

MAJ.  JOSEPH  A.  BURCH,  Signal 
Corps,  who  was  shot  down  by  Japs 
in  action  over  Soerabaia,  Java 
[Broadcasting,  Jan.  25,  1943],  has 
been  awarded  posthumously  the 
Legion  of  Merit,  which  was  pre- 
sented to  his  widow,  Mrs.  Joseph 
A.  Burch  of  Brooklyn.  Citation 
read  in  part:  "In  his  capacity  as 
Assistant  Signal  Officer  in  charge 
of  radio  communications  for  the 
Java  Area,  Maj.  Burch  manifested 
exceptional  ability  in  the  detailed 
organization,  direction  and  opera- 
tion of  all  radio  communication 
facilities  in  that  theater.  His  de- 
votion to  duty,  integrated  knowl- 
edge of  that  area  coupled  with  su- 
perior technical  ability  made  pos- 
sible sustained  employment  of  all 
aircraft  in  defense  of  that  region-" 


LEGISLATORS  VISIT 
RCA  LABORATORIES 

HEADED  by  Frank  M.  Russell, 
NBC  Washington  vice-president,, 
members  of  the  House  Interstate  & 
Foreign  Commerce  Committee  and 
Senate  Interstate  Commerce  Com- 
mittee on  May  13  visited  RCA 
Laboratories  in  Princeton,  N.  J.,  to 
get  a  first-hand  picture  of  develop- 
ments in  radio  and  electronics  of 
post-war  importance. 

Law  makers,  who  are  charged 
with  communications  legislation, 
were  shown  RCA's  electron  mi- 
croscopes, experimental  models 
of  television  home  receivers,  the- 
atre television,  a  new  type  of  FM 
receiver,  FM  police  equipment,  fac- 
simile, electronic  sewing  machine, 
were  given  demonstrations  in  ra- 
diothermics  and  shown  advances 
made  in  radio  and  television  tubes. 

Sen.  Hawkes  (R-N.J.)  was  the 
only  member  of  the  Upper  House 
on  the  trip.  Representing  the  House 
were  Reps.  Bulwinkle  (D-N.C), 
acting  chairman;  Chapman  (D- 
Ky).  Boren  (D-Okla.),  Beckworth 
(D-Tex.),  Priest  (D-Tenn.),  Harris 
(D-Ark.),  Harless  (D  -  Ariz.), 
Holmes  (R-Mass.),  Brown  (R- 
Ohio),  Howell  (R-Ill.),  Wolverton 
(R-N.J.),  Scott  (R-Pa.),  Elton 
Layton,  Committee  clerk.  Repre- 
senting RCA  and  NBC,  in  addition 
to  Mr.  Russell,  were  Carleton 
Smith,  manager  of  WRC  Washing- 
ton; Oswald  Schuette,  Washington 
counsel  of  RCA,  and  Albert  E. 
Dale,  NBC  director  of  information. 


BEN  B.  SANDERS,  WNOX  Knox- 
ville  account  executive,  is  the  father 
of  a  boy. 

P.  L.  PALMERTON,  in  a  reorgani- 
zation of  the  personnel  of  Western 
Electric  Ob.'s  radio  division,  has  been 
promoted  from  radio  merchandise 
manager  to  assistant  division  man- 
ager, while  D.  C.  Hickson,  Washing- 
ton manager,  is  transferred  to  New 
York  headquarters  as  staff  assistant, 
both  reporting  to  F.  R.  Lack,  vice- 
president  in  charge  of  the  division. 
J.  W.  Sprague,  division  comptroller, 
and  H.  N.  Willets,  commercial  con- 
tract service  manager,  will  also  report 
to  Mr.  Lack. 

WALLY  GRIGG,  former  control  room 
operator  of  CKX  Brandon,  has  been 
named  commercial  manager  of  the 
station. 

HERBERT  V.  ANDERSON,  for- 
merly with  several  utility  companies 
in  sales  and  promotion  and  James  A. 
Nolan,  former  vice-president  and  ac- 
count executive  of  Criterion  Adv.,  New 
York,  have  been  added  to  NBC's  na- 
tional spot  sales  staff. 


HAPPY  OVER  FORMATION  of 

the  new  Mexican  Blue  Network, 
Emilio  Azcarraga,  owner  of  XEW 
Mexico  City,  and  Clemente  Serna 
Martinez,  vice-president  of  Radio 
Programas  de  Mexico,  board  the 
Cia.  Mexicana  de  Aviacion  clipper 
for  a  trip  to  Tampico.  The  new  net- 
work is  a  daily  15-station  hookup 
of  the  stations  affiliated  to  the  Ra- 
dio Programas  de  Mexico,  just 
started  "south  of  the  border". 


Maj.  McCaw  Gets  New 
Communications  Post 

MAJ.  J.  ELROY  McCAW,  owner 
and  general  manager  of  KELA 
Centralia,  Wash.,  last  week  was 
elevated  from  executive  officer  to 
special  assistant  to  Brig.  Gen.  Har- 
old M.  McClelland,  Air  Commu- 
nications Officer  of  the  Army  Air 
Forces,  with  headquarters  in  Wash- 
ington. In  his  new  post,  Maj.  Mc- 
Caw will  assume  a  number  of  the 
functions  to  which  he  was  assigned 
as  executive  officer  and  also  will 
be  in  charge  of  liaison  with  Allied 
governments  on  Army  Air  Forces 

communications.  

Commissioned  a  second  lieuten- 
ant about  two  years  ago,  Maj.  Mc- 
Caw first  served  as  executive  of- 
ficer to  Brig.  Gen.  Alfred  W.  Mar- 
riner  and  subsequently  as  assistant 
executive  officer  to  Lt.  Gen.  Bar- 
ney M.  Giles.  About  nine  months 
ago  he  became  executive  officer  to 
Gen.  McClellan. 


CBS  Promotion  Award 

CBS  PROMOTION  booklet,  "Por- 
trait of  a  Great  American",  based 
on  the  story  of  CBS'  Kate  Smith,  has 
been  given  an  award  of  distinctive 
merit  by  the  jury  of  awards  of  the 
23rd  annual  exhibition  of  Advertis- 
ing Art  conducted  by  the  Art  Di- 
rectors Club.  Presentation  was  made 
May  15  at  the  Waldorf-Astoria  Hotel 
in  New  York. 
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YOU  MUST  HAVE  A 


SIGNAL 


That  is,  if  you  want  your  message  to  be  heard  clearly, 
distinctly,  and  dependably  everywhere  in  your 
primary  marketing  area.  Anyone  in  Baltimore  will 
tell  you  that  WFBR  comes  in  remarkably  clear  and 
sharp.  It's  another  WFBR  advantage! 

When  you  buy  WFBR,  you  can  be  sure  that  your 
advertising  message  will  be  heard  strong  and  clear 
( at  least  5  millivolt  strength )  in  the  homes  of  over  a 
million  people  in  Baltimore  and  vicinity! 

We  call  it  W  F B  R's  top  coverage  area! 

But  there  are  also  hundreds  of  thousands  of  additional 


people  in  the  rich  Maryland  trading  area  that  can 
also  clearly  hear  WFBR's  signal  (at  least  Vz  millivolt 
strength  in  an  area  of  2,945  square  miles). 

Another  reason  why  you  can  depend  on  WFBR's 
signal,  is  that  the  station's  antenna  towers  are  an- 
chored in  Baltimore's  salt  water  harbor.  This  largely 
contributes  to  the  dependability  of  W  F  B  R's  signal 
throughout  the  primary  coverage  area. 

You  cannot  overlook  this,  important  signal  factor  in 
making  your  radio  plans  in  Baltimore.  When  you 
buy  WFBR,  you  can  always  depend  on  it's  signal ! 


ANOTHER  GOOD  REASON  WHY 


WFBR 


IS  YOUR  BEST  BALTIMORE  BUY! 


RADIO  CENTRE,  B ALTIMOR E- 2 ,  MARYLAND    •    NATIONAL  REPRESENTATIVE:  JOHN  BLAIR  &  CO. 


JOHN  FENSTER,  discharged  from 
the  Army  has  joined  the  sales  depart- 
ment of  WOR  New  York,  replacing 
C.  N.  Van  Auken,  resigned  to  join 
Biow  Co.,  New  York.  He  was  formerly 
in  newspaper  advertising.  Jack  Irish, 
former  announcer  and  newscaster  of 
WHK  Cleveland,  has  joined  the  WOR 
announcing  staff. 

EDWIN  I.  ENGLAND,  former 
teacher,  has  joined  the  CBS  research 
department  as  program  study  di- 
rector. Fred  Carr  has  been  trans- 
ferred from  the  program  division  of 
WABC,  CBS  New  York  key  station, 
to  CBS  network  operations  as  assist- 
ant director. 

ARNOLD  MICHAELIS  is  returning 
to  CBS  as  script  editor  of  WABC 
New  York.  With  CBS  in  1941,  Mr. 
Michaelis  resigned  to  do  free-lance 
scripting,  later  joining  Biow  Co.  as 
a  producer-director.  Most  recently  he 
has  been  a  senior  director  of  the  Blue 
network. 

M_AJ.  C.  W.  GILCHRIST,  former 
press  representative  of  CBC  Halifax, 
has  been  promoted  to  lieutenant 
colonel.  He  is  now  editor  of  the  Cana- 
dian Maple  Leaf,  published  by  Cana- 
dian forces  in  Italy. 
MURRAY  STOOP ACK,  formerly  on 
the  broadcast  desk  of  the  N.  Y.  Daily 
yews,  has  joined  the  news  department 
of  WQXR  New  York,  replacing  Ed 
Pitney,  who  has  resigned  to  join  the 
OWI  as  writer. 

BOB  LEDYARD,  former  free-lance 
announcer,  has  joined  WJW,  Cleve- 
land. 


GEORGE  A.  MELLOR  has  joined 
WENY  Elmira,  N.  Y.,  as  assistant 
program  director.  He  was  formerly 
promotion  director  of  the  Elmira  Star 
Gazette. 

JIMMIE  SIMPSON  and  Will  Taylor 
are  new  additions  to  the  announcing 
staff  of  WBOC,  Salisbury,  Md. 

LARRY  SCOTT,  formerly  in  dra- 
matic and  quiz  shows  at  the  Purdue 
U.  station,  WBAA,  has  joined  the  an- 
nouncing staff  of  WOWO-WGL  Fort 
Wayne,  Ind. 

GIBSON  JACKSON  has  joined  the 
announcing  staff  of  WSAV  Savannah, 
Ga.  following  honorable  discharge  from 
the  Army.  Carleton  Hildreth  is  also 
a  new  addition  to  the  WSAV  an- 
nouncing staff. 

ROGER  S.  (Dutch)  UNDERHILL, 
former  sports  and  news  announcer 
of  WISN  Milwaukee,  is  now  a  member 
of  the  announcing  staff  of  WIND  Chi- 
cago, working  with  Walt  Lochman 
on  play-by-play  announcing  of  the 
Chicago  White  Sox   baseball  games. 

CHARLES  J.  BARRINGTON,  for- 
merly with  KMOX  St.  Louis,  is  a 
new  member  of  the  announcing  staff 
of  KDYL  Salt  Lake  City.  Ken  He- 
gard  has  been  appointed  chief  an- 
nouncer of  KDYL. 

WYLLIS  COOPER,  head  of  the  pro- 
gram development  division  of  NBC's 
program  department,  has  resigned  ef- 
fective May  15. 

PATRICK  HENRY  has  joined 
KERN  Bakersfield,  Cal.  as  announc- 
er-writer. 

FRED  MacPHERSON,  announcer  of 
KFBK  Sacramento,  Cal.,  is  the  father 
of  a  girl. 

JOHN  FORSYTH,  former  announcer 
of  KFWB  Hollywood,  has  joined 
KFI-KECA    Los    Angeles    as  an- 


HEADING  NEW  department  of 
program  coordination  at  WHAS 
Louisville  is  Ray  Shannon  (r),  vet- 
eran broadcast  executive  and  mem- 
ber of  the  NAB  Program  Man- 
agers' Executive  Committee,  A.  W. 
Marlin  (1),  WHAS  program  direc- 
tor, greeted  the  new  executive, 
who  will  coordinate  production, 
music,  engineering,  sales  promo- 
tion and  management.  Mr.  Shan- 
non entered  radio  as  staff  musician 
of  WHK  and  WGAR  Cleveland, 
where  he  was  a  member  of  the 
Cleveland  Symphony  Orchestra  for 
seven  years.  Subsequently  he 
served  as  assistant  musical  direc- 
tor of  WTAM  and  WHK;  program 
director  -  production  manager  of 
KQV  Pittsburgh;  program  director 
of  KMBC  Kansas  City. 

GWEN  SPARGO  has  joined  the  con- 
tinuity department  of  CKWX  Van- 
couver. 

JUAN  ROOT,  of  the  production  staff 
of  CBR  Vancouver,  is  the  father 
of  a  girl. 


AUSTIN  FENGER,  producer  and 
newscaster  of  KSFO  San  Francisco, 
has  taken  on  the  added  duty  of  news 
editor. 

BOB  PHILLIPS,  formerly  of 
KWKW  Pasadena,  Cal.,  and  KIRO 
Seattle,  has  joined  KGO  San  Fran- 
cisco as  announcer. 

DOUGLAS  ADAMSON,  former  an- 
nouncer of  KPAS  Pasadena,  Cal.,  is 
now  with  KOY  Phoenix. 

BILL  CHARLES,  announcer,  has 
joined  KFDA  Amarillo,  Tex. 

HERB  HALEY,  announcer  of  KGO 
San  Francisco,  is  the  father  of  a  girl. 

CALVIN  PEPPLER,  formerly  of  the 
public  relations  department  of  CKY 
Winnipeg,  is  now  a  fighter  pilot  in 
the  European  theatre  with  the  Royal 
Canadian  Air  Force. 

WILF.  CARPENTIER,  for  the  past 
30  months  manager  of  public  rela- 
tions department  of  CKY  Winnipeg, 
has  been  appointed  supervisor  of  pro- 
gram production.  He  is  succeeded  by 
D.  R.  P.  Coats,  former  public  rela- 
tions chief,  who  has  rejoined  CKY 
after  two  years  in  the  Royal  Canadian 
Air  Force. 

HOWARD  MALCOLM,  announcer, 
has  joined  WBBM  Chicago. 

PAT  BURTON,  WBBM  Chicago 
news  writer,  was  married  to  Pvt. 
Beecher  Frank,  U.  S.  Army,  on  May  9. 

JANE  COHAN,  member  of  the 
WBBM  Chicago  continuity  editing 
department,  was  married  to  William 
Walbaum  of  the  Arthur  Meyerhoff 
agency  on  May  13. 

KEN  CROSSLEY,  formerly  of 
CKGB  Timmins,  Ont,  has  trans- 
ferred to  CKRN  Rouyn,  Que.,  as 
English  production  director.  His  place 
at  CKGB  has  been  taken  by  Albert 
Aube  of  CKRN. . 
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21  years  of  continuous 
leadership.  Programs, 
public  service,  alertness 
.  .  .  and  of  course  .  .  . 
advertiser's  preference. 


All  surveys  agree  WRC 
leads  morning,  after- 
noon and  night. 


Washington  will  have 
the  first  NBC  television 
station  to  be  constructed 
after  the  war. 


MARTHA  MILLER,  new  to  radio, 
is  now  women's  commentator  for 
WBT  Charlotte,  N.  C. 

HENRY  ORBACH,  formerly  of 
KFEL  Denver,  WKY  Oklahoma  City 
and  KARK  Little  Rock,  Ark.,  has 
been  appointed  news  editor  of  KGO 
San  Francisco. 

JOHN  K.  CHAPEL,  news  editor  of 
KROW  Oakland,  Cal.,  is  the  father 
of  a  boy. 

BOB  SWEENEY,  announcer  of  KYA 
San  Francisco,  has  been  appointed 
chief  announcer. 

IKE  CLINTON,  new  to  radio,  has 
been  added  to  the  announcing  staff 
of  WHBQ  Memphis. 

R.  J.  RAWLEY,  WSYR  Syracuse 
newscaster,  has  been  appointed  news 
editor  of  the  station. 

HARRISON  EAGLES,  former 
WTHT  Hartford  and  WAGA  At- 
lanta announcer,  has  joined  WPAT 
Paterson,  N.  J. 

RICHARD  BLAKE,  formerly  with 
the  promotion  department  of  the  Sat- 
urday Evening  Post,  has  joined  the 
advertising  and  promotion  staff  of 
NBC. 

DAVE  PAGE,  former  announcer  of 
KWNO  Winona,  Minn,  and  now  in 
the  Army,  is  completing  a  training 
course  with  Armed  Forces  Radio  Serv- 
ice, Los  Angeles. 

LOWELL  THOMAS,  NBC  com- 
mentator, received  the  degree  of  Doc- 
tor of  Humane  Letters  from  Dr. 
Dixon  Ryan  Fox,  president  of  Union 
College,  Schenectady,  at  a  special 
convocation  held  May  7  to  mark  the 
200th  Empire  State  Town  Meeting 
broadcast  of  WGY  Schenectady  and 
the  college. 

JAMES  HINES,  formerly  of  WFCI 
Pawtucket,  R.  I.,  has  joined  the  an- 
nouncing staff  of  WEEI  Boston. 

BOB  GREENE,  neweaster  of  KNX 
Hollywood,  has  been  inducted  into 
the  Army. 

LUCIEN  DUMONT,  new  addition  to 
the  WCOP  Boston  announcing  staff, 
replaces  Leon  Lipson,  who  has  ac- 
cepted a  position  with  the  Foreign 
Economic  Administration  in  Wash- 
ington. 

LEONARD  REEG,  Blue  Hollywood 
producer  in  Los  Angeles,  is  the  father 
of  a  girl. 

BILL  HAWORTH,  newscaster  of 
KHJ  Hollywood,  has  shifted  to  KNX 
Hollywood.  He  succeeds  Bob  Greene, 
now  in  the  Army. 

NORMAN  BAUMAN  has  shifted 
from  the  Canadian  Broadcasting 
Corp.  studios,  Montreal,  to  CJBC 
Toronto  to  produce  public  service 
features. 


McCray  to  NBC 

THOMAS  C.  McCRAY,  formerly 
with  the  broadcasting  division  of 
the  New  York  Office  of  Censorship, 
has  been  appointed  eastern  pro- 
gram manager  of  NBC  and  pro- 
gram manager  of  WEAF  New- 
York.  Before  joining  the  Office  of 
Censorship,  Mr.  McCray  was  as- 
sistant general  manager  of  WTIC 
Hartford.  He  replaces  Wynn 
Wright  who  recently  was  made  na- 
tional production  manager  of  NBC. 


Centennial  Observance 

CENTENNARY  of  three  organiza- 
tions— the  YMCA,  the  N.  Y.  Phil- 
harmonic Symphony,  and  its  sponsor 
on  CBS,  the  U.  S.  Rubber  Co.— will 
be  highlighted  June  4  with  the  pre- 
mier performance  of  a  composition 
by  Morton  Gould.  Conductor  on 
C'resia  Blanca  Carnival  on  CBS, 
Mr.  Gould  was  commissioned  by  the 
YMCA  to  write  the  symphony. 


WCKY  Cincinnati  is  prepared  to  go 
on  a  24-hour  schedule  the  minute 
Allied  troops  begin  the  long-awaited 
invasion  of  Europe.  Station  has  ar- 
ranged a  special  service  whereby  per- 
sons living  in  the  greater  Cincinnati 
area  will  be  notified  by  phone  in  the 
event  the  invasion  begins  during  the 
night.  In  addition,  lines  have  been 
installed  in  five  RKO  theatres  in 
downtown  Cincinnati  over  which 
WCKY  will  flash  the  news  as  soon  as 
it  breaks. 

A  WEEKLY  feature  of  WELI  New 
Haven,  Connecticut  Forum  of  the  Air, 
has  been  expanded  to  the  Connecti- 
cut State  Network.  Featuring  Con- 
necticut residents  who  are  nationally 
known  figures,  the  Forum  is  heard 
Thursday,  8 :30  p.m.,  replacing  Amer- 
ica's Town  Meeting  of  the  Air  on 
CSN  stations  which  are  also  affili- 
ates of  the  Blue. 

TYING  in  with  Hearst  Newspapers' 
plan  to  signal  the  European  invasion 
by  sounding  the  Liberty  Bell,  NBC 
has  installed  lines  into  Independence 
Hall  in  Philadelphia,  to  carry  the 
sounds  to  NBC  listeners  and  possibly 
abroad. 

KFEL  Denver  has  announced  upon 
closing  its  service  letter  slogan  con- 
test that  a  total  of  250  awards  have 
been  made  to  listeners  who  have  sent 
in  winning  slogans  for  use  on  KFEL 
newscasts  to  promote  letter  writing  to 
servicemen. 

PERSONNEL  of  the  Crosley  Cor- 
poration (WLW  WSAI  WLWO  Cin- 
cinnati) broadcasting  division  attend- 
ed a  second  series  of  conferences  May 
11-16  to  learn  about  FM,  television 
and  BBC  operations  in  connection 
with   broadcast  material  for  WLW. 

CFRN  Edmonton  in  covering  cere- 
mony of  the  United  States  Army  dedi- 
cating the  oil  refinery  at  Whitehorse, 
Yukon,  used  a  wartime  built  telephone 
line  1,400  miles  long  direct  from 
Whitehorse  to  Edmonton. 

CKCV  Quebec  has  subscribed  to  Press 
News  service. 

WPDQ  Jacksonville,  Fla.,  to  inform 
a  large  group  of  listeners  when  the 
invasion  breaks,  has  arranged  to  tele- 
phone 500  pre-determined  listeners  who 
in  turn  will  contact  five  of  their 
neighbors.  Within  12  minutes  station 
plans  to  begin  broadcasting  of  con- 
tinuous news  coverage  as  information 
arrives. 

WKNY  Kingston,  N.Y.,  on  May  10 
presented  serveral  remote  and  special 
broadcasts  of  the  Kingston  celebration 
activities  honoring  Maj.  Gen.  Fred- 
erick L.  Anderson  Jr.  of  Kingston, 
now  overseas,  who  was  selected  by  the 
local  Lions  Club  as  the  city's  out- 
standing citizen  for  1943. 

ST.  PAUL  Dispatch  and  Pioneer 
Press  on  May  9  staged  the  seventh 
annual  Fishermen's  Party  over  WTCN 
before  more  than  1,000  persons  in  the 
St.  Paul  municipal  auditorium  for 
the  benefit  of  underprivileged  chil- 
dren. Bob  DeHaven,  WTCN  program 
director,  was  m.c.  for  the  seventh  con- 
secutive time. 

STARS  of  the  NBC-WSM  Nashville, 
Tenn.  program  Grand  Ole  Opry  were 
flown  by  the  Army  May  12  to  Mem- 
phis to  do  shows  for  WAC  recruiting 
drive. 

WMPS  Memphis,  Tenn.,  is  presenting 
direct  three-minute  newscasts  in  the 
downtown  Warner  Bros,  theatre  be- 
tween all  features. 

WKRC  Cincinnati  originates  ihe 
forum  series  Problems  of  Peace  and 
not  WSAI  Cincinnati  as  incorrectly 
stated  in  this  column  May  8. 


TO  PRESENT  successful  applicants 
for  KFI-Hollywood  Bowl  Auditions, 
KFI  Los  Angeles  has  started  a  se- 
ries of  weekly  broadcasts  featuring 
non-professional  singers  selected  by  a 
preliminary  jury.  Limited  to  24  con- 
testants, winner  or  winners  will  re- 
ceive a  professional  engagement  with 
Los  Angeles  Philharmonic  Orchestra 
on  a  Hollywood  Bowl  program  at  fee 
of  $100. 

ORIGINATING  AT  WOWO  Fort 
Wayne,  Ind.,  for  the  last  year,  Hoo- 
sier  Hop  started  on  the  Blue  Network 
May  6.  Featuring  rural  rhythm  and 
barn  dance  entertainment,  the  pro- 
gram has  become  so  popular  it  was 
necessary  to  move  from  WOWO  stu- 
dios to  larger  quarters  in  the  Fort 
Wayne  Shrine  Theatre  in  October 
1943. 

WQXR  New  York  is  putting  out  a 
news  letter  for  station  employes  now 
in  the  service  and  their  families.  Title 
is  Your  High  Fidelity  Reporter. 

CHILDREN'S  television  party  for 
the  sons  and  daughters  of  television 
set  owners  was  held  May  14  at 
WRGB  Schenectady.  Members  of  the 
staff  who  appear  on  the  television 
screen  were  present  to  meet  the  chil- 
dren and  their  parents. 

WRRF  Washington,  N.  C,  now  pub- 
lishes a  monthly  Air  Fax  house  organ 
dealing  with  news  and  features  of  the 
station.  Paper  is  edited  by  N.  L.  Roys- 
ter,  program  manager. 

READER'S  DIGEST  story,  "Four 
Pillars  of  Income"  was  aired  on 
WLAC  Nashville  using  the  central 
character  in  his  own  part.  The  man 
is  C.  W.  (Bill)  Bailey,  bank  pres- 
ident whose  income  plan  fpr  farmers 
forms  the  basis  of  the  story.  A  tran- 
scription was  flown  to  one  of  Mr. 
Bailey's  sons  stationed  in  North 
Africa. 

WNEW  New  York  has  proposed  to 
the  Radio  Directors  Guild,  New  York, 
a  plan  designed  to  enable  young  tal- 
ent to  get  started  in  radio.  Station 
seeks  the  cooperation  of  the  Guild 
in  furnishing  volunteer  program  di- 
rectors to  direct  young  and  talented 
members  of  AFRA  in  a  series  of 
weekly  broadcasts  making  use  of 
program  material  suggested  by  the 
War  Writer's  Board.  Talent  would 
receive  regular  AFRA  fees. 

THE  100,000th  student  in  the  Chi- 
cago area  to  attend  and  participate 
in  WGN  Chicago's  Citizens  of  To- 
morrow broadcasts  was  to  be  heard  on 
the  May  21  broadcast.  Program  began 
in  1940  to  salute  youth's  scholastic 
achievements  and  war  exort  contribu- 
tion. 

WCOP  Boston,  in  cooperation  with 
Boston  U.  Radio  Institute  and  the 
Institute  for  Democratic  Education, 
is  presenting  a  weekly  series  titled 
Lest  We  Forget — One  Nation  In- 
divisible. 
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.  .  .  And  if  the  records  could  play  they'd  stick  at:  "Increasing  .  .  . 
Increasing  .  . .  Increasing  ..."  for  that  is  what  Knoxville  continues 
to  do.  According  to  Sales  Management's  "Retail  Sales  and  Serv- 
ices Forecast  for  May  1944"  with  May  1943  as  a  base  of  100%, 
Knoxville  showed  an  increase  to  160%  .  .  .  leading  the  nation! 
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Knoxville :  Now  a  city  of  more 
than  200,000  .  .  .  Metropolitan 
Area  includes  ALCOA  and 
other  big  industries  .  .  .  Has 
highest  percentage  radio  homes 
and  white  population  of  any 
Tennessee  city. 
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ARTHUR  L.  TERRY,  former  office 
and  production  manager  of  Brooke, 
Smith,  French  &  Dorrance,  Detroit, 
has  joined  the  New  York  staff  of 
Arthur  Kudner  Inc.,  where  he  will 
manage  the  service  department.  Wil- 
liam McDermott,  formerly  of  J.  Wal- 
ter Thompson  Co.,  has  joined  the  same 
department. 

B.  E.  HOWARD,  former  creative  head 
of  Campbell-Mithun,  Minneapolis,  has 
been  appointed  copy  chief  of  BBDO"s 
Los  Angeles  office.  Renzo  Cesana, 
one-time  advertising  manager  of  Roma 
Wine  Co.  and  more  recently  head  of 
the  Cesana  agency  in  San  Francisco, 
has  also  joined  the  executive  staff  of 
BBDO's  Los  Angeles  office. 

CHICK  VINCENT,  freelance  pro- 
ducer, has  established  his  own  radio 
production  firm  at  509  Madison  Ave. 
under  the  name  Chick  Vincent  Co. 

M.  W.  WOOD,  associated  with  the 
Jam  Handy  organization,  Detroit,  in 
creative  and  production  work  for 
seven  years,  has  replaced  James  Shel- 
by as  director  of  radio  at  McCann- 
Erickson,  Chicago.  William  Shepard 
will  continue  as  assistant  director  and 
producer. 

HELEN  LEE,  former  WQXR  New 
York  script  writer,  has  joined  the 
script  writing  staff  of  Newell-Emmett 
Co.,  New  York. 

FRANK  COOPER,  for  six  years  man- 
ager of  the  radio  department  of  Gen- 
eral Amusement  Corp.,  has  set  up  his 
own  office  at  521  Fifth  Ave.,  New 
York.  His  services  include  talent 
management  and  program  develop- 
ment. Since  leaving  GMA,  where  he 
was  succeeded  by  Douglas  Storer, 
Mr.  Cooper  has  been  free-lancing. 


NOW!  More  Than  Ever— 

WFMJ 

The  BEST  RADIO  BUY  in 


Hooper  Station  Listening  Index— Oct.  '43— Feb.  '44 
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BOTSFORD,  Constantine  &  Gardner 
has  moved  Los  Angeles  offices  to 
larger  quarters  at  629  S.  Hill  St. 
Telephone  remains  Michigan  1427. 

JEAN  MeFARLAND,  of  J.  Walter 
Thompson  Co.  Hollywood  publicity 
staff,  has  joined  N.  W.  Ayer  &  Son 
as  publicity  director. 

RAYMOND  REEVES,  formerly  re- 
gional business  consultant  of  the 
Dept.  of  Commerce,  has  rejoined  J. 
Walter  Thompson   Co.,   New  York. 

W.  DOUGLAS  HUMPHRIES,  for- 
merly of  McCann-Erickson,  New  York, 
and  Robert  Hodges,  formerly  of  N. 
W.  Ayer  &  Son,  New  York,  have 
joined  the  copy  staff  of  J.  M. 
Mathes  Inc.,  New  York. 

RALPH  WILL,  formerly  advertising 
manager  of  Eastern  Corp.,  South 
Brewer,  Me.,  writing  paper  manu- 
facturer, has  joined  the  creative  staff 
of  Fuller  &  Smith  &  Ross,  New  York. 

PENNY  LEIGHTON,  formerly  as- 
sociated with  Director  &  Lane,  New 
York,  has  been  appointed  publicity 
director  of  Rill  Associates,  New  York 
advertising  agency. 

HENRY  STAMPLEMAN,  formerly 
with  Warwick  &  Legler,  New  York, 
is  now  a  member  of  the  staff  of  Vic- 
tor M.  Ratner  Co.,  New  York. 

M.  L.  MUHLMAN,  active  in  the 
radio  and  electronics  publishing  field 
for  20  years,  has  joined  the  elec- 
tronics division  of  Erwin,  Wasey  & 
Co.,  New  York. 

ALVIN  SHAFFNER,  former  field 
supervisor  of  Young  &  Rubicam,  New 
York,  has  been  appointed  manager  of 
the  Latin  American  division  of  the 
agency.  He  replaces  Ovid  Riso  who 
resigned  May  1. 

MARLO  LEWIS,  former  radio  di- 
rector of  Blaine-Thompson  Co.,  New 
York,  has  been  made  a  vice-president 
and  a  member  of  the  board  of  di- 
rectors. New  radio  director  is  Richard 
Ash,  for  the  past  year-and-a-half  an 
account  executive.  Mr.  Ash  was  for- 
merly in  the  production  department 
of  WOR  New  York. 

JULES  MIREL,  former  assistant  to 
the  president  of  Morton  Freund  Adv., 
New  York,  has  established  an  agency 
of  his  own  at  25  East  26th  St.,  New 
York. 

C.  FRANK  GOODMAN,  former  ra- 
dio director  of  Young  &  Rubicam, 
Toronto,  has  joined  D'Arcy  Adv.,  To- 
ronto. 

CEDRIC  W.  TARR,  San  Francisco 
copy  director  of  Buchanan  &  Co., 
has  been  appointed  account  executive 
and  assigned  to  account  of  Tide  Wa- 
ter Associated  Oil  Co.,  Pacific  divi- 
sion. 

MARIAN  BAILEY,  former  assistant 
public  relations  director  of  Mark 
Hopkins  Hotel,  San  Francisco,  has 
joined  Botsford,  Constantine  &  Gard- 
ner, Los  Angeles,  as  copywriter. 

WILLIAM  L.  DAY  has  resigned  as 
head  of  the  creative  staff  and  chair- 
man of  the  plans  board  of  Foote,  Cone 
&  Belding,  New  York. 

FRED  MASLEN,  formerly  with 
Buchanan  &  Co.,  and  Marschalk  & 
Pratt  Co.,  New  York,  has  joined  the 
creative  staff  of  Fuller,  &  Smith  & 
Ross,  New  York. 

WYLLIS  COOPER,  with  NBC  as 
director  of  the  program  development 
division  since  April,  1943,  this  week 
joins  Compton  Adv.,  New  York,  as 
a  program  supervisor. 

THOMAS  H.  YOUNG,  who  last  Jan- 
uary succeeded  J.  J.  Griffin  as  media 
director  of  Calkins  &  Holden,  New 
York,  has  been  accorded  the  additional 
title  of  radio  director. 

VICTOR  McLEOD,  Hollywood  writ- 
er, has  joined  J.  Walter  Thompson 
Co.,  assigned  to  NBC  Chase  &  San- 
born Show. 


Fire  Prevention  Awards 

MEDALS  for  outstanding  public 
service  in  the  field  of  fire  preven- 
tion during  1943  will  be  awarded 
to  stations  May  25  by  the  National 
Board  of  Fire  Underwriters,  at 
78th  annual  business  meeting  of  the 
Board's  200  fire  insurance  company 
members  at  the  Waldorf-Astoria, 
New  York.  Winner  of  the  $500  gold 
medal  is  KMTR  Hollywood  for 
broadcast  in  cooperation  with  the 
Los  Angeles  Fire  Department,  local 
civilian  defense  agencies  and  pro- 
moting of  national  Fire  Prevention 
Week.  Other  awards  are  to  go  to 
WEBR  Buffalo,  WLS  Chicago, 
WRUF  Gainsville,  Fla. 


Arno  B.  Reincke 

ARNO  B.  REINCKE,  64,  pres- 
ident of  Reincke-Ellis-Younggreen 
&  Finn,  Chicago  agency,  fell  to  his 
death  from  his  office  window  on 
May  12.  Mr.  Reincke,  who  founded 
his  agency  in  1907,  had  suffered 
dizzy  spells  for  several  years.  He 
is  survived  by  two  sons  in  the 
agency,  Charles  A.,  secretary  and 
treasurer;  Arthur  L.,  service  man- 
ager and  now  a  corporal  in  the 
Army. 


ROBERT  T.  COLWELL,  vice-presi- 
dent and  a  radio  director  of  J.  Walter 
Thompson  Co.,  New  York,  has  ob- 
tained leave  of  absence  to  undertake 
an  overseas  radio  assignment  with 
the  O.  W.  I. 


J.  STANLEY  CRAIG,  formerly  as- 
sistant timebuyer  of  Grant  Adv.,  New 
York,  has  joined  the  radio  department 
of  J.  M.  Mathes  in  a  similar  capacity. 
Edmund  Wooding,  copywriter,  for- 
merly of  Wendell  P.  Colton  Co.,  has 
been  added  to  Mathes'  copy  staff. 

ROBERT  E.  TUTTLE  has  been 
elected  a  vice-president  of  Geyer,  Cor- 
nell &  Newell.  He  will  serve  as  ac- 
count executive  for  Nash  Motors  in 
Detroit. 

ROBERT  NYE,  former  Don  Lee, 
producer,  has  joined  the  Hollywood 
radio  department  of  Foote,  Cone  & 
Belding  as  assistant  to  Dave  Taylor, 
now  in  charge  of  Pacific  Coast  re- 
gional programs. 

LILLIAN  SCHOEN,  former  pub- 
licity director  of  Compton  Adv.,  New 
York,  has  joined  Kermit-Raymond 
Corp.,  New  York,  as  assistant  general 
manager.  Her  duties  includes  script 
supervision  and  program  writing. 


"//  J  tell  the  WFDF  Flint  News 
Reporter  how  I  got  my  decora- 
tions, will  you  tell  him  how  you 
got  yours?" 
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More  Watts  or  More  Listeners? 


.F  you  are  a  radio  advertiser,  the  answer  is... more  listeners,  naturally. 
It's  listeners  that  pay  off  at  the  cash  register,  not  watts.  That's  why  Don  Lee  is  the  best  network  buy 
on  the  Pacific  Coast.  Don  Lee  delivers  lots  more  listeners...  a  Hooper  survey  (the  largest  ever  made 
on  the  Pacific  Coast)  showed  in  many  markets  60  to  100%  of  the  listeners  tuned  to  Don  Lee.,  .after 
all  more  than  9  out  of  every  10  radio  families  on  the  Pacific  Coast  live  within  25  miles  of  one  of  Don 
Lee's  36  stations.  *  All  four  networks  cover  Los  Angeles,  San  Francisco,  Portland  and  Seattle,  but 
only  Don  Lee  completely  covers  in  addition  all  the  markets  outside  these  cities  as  well,  and  50%  of the 
retail  sales  on  the  Pacific  Coast  are  made  outside  the  counties  in  which  these  cities  are  located.  *  Remem- 
ber a  show  on  Don  Lee  will  deliver  more  listeners  on  the  Pacific  Coast  than  the  same  show  on  any 
other  network  (both  in  the  Los  Angeles,  San  Francisco,  Portland  and  Seattle  markets  and  outside). 


The  Nation's  Greatest  Regional  Network 


DON  LEE 


thomas  s.  lse,  President 

lewis  allen  weiss,  Vice-Pres.,  Gen. Mgr. 

55  15  MELROSE  AVE.,  HOLLYWOOD  38,  CALIF. 

Represented  Nationally  by  John  Blair  &  Co. 


HAMILTON-BEACH  Co.,  division  of 
Scovill  Mfg.  Co.,  has  appointed  Er- 
win,  Wasey  &  Co.,  Chicago,  to  han- 
dle advertising  for  its  household  ap- 
pliances and  motors. 

IVEL  Inc.,  New  York  furrier,  has  in- 
creased its  yearly  total  of  spot  an- 
nouncements on  WOV  New  York  from 
312  to  3,120  under  a  52-week  contract 
through  March  1945.  The  firm  has 
also  renewed  six-  weekly  quarter-hour 
program  for  52  weeks  through  April 
of  next  year.  Agency  is  Leslie  Adv., 
New  York. 

L.  O.  KOVEN  &  Bros.,  Jersey  City, 
(boiler  equipment)  which  has  been 
recruiting  workers  on  WPAT  Pater- 
son,  N.  J.,  has  added  WNEW  New 
York.  Agency  is  Lucerna  Co.,  New 
York. 

PETRI  WINE  Co.,  San  Francisco, 
sponsor  of  Sherlock  Holmes  on  Mu- 
tual, has  acquired  majority  interest 
in  Tulare  Winery  Co.,  Tulare,  Cal. 
Angelo  Petri,  chairman  of  the  board 
of  Petri  Wine  Co.,  has  been  elected 
president  of  the  new  company,  while 
J.  W.  Brown,  who  has  purchased  the 
remaining  interest,  will  serve  as  vice- 
president. 

STANDARD  BRANDS  (London  di- 
vision) Terre  Haute,  Ind.,  is  introduc- 
ing a  new  vitaminized  tomato  juice, 
Perk,  now  being  tested  in  four  ter- 
ritories, with  national  Advertising  a 
possibility  if  the  product  is  success- 
ful. No  radio  in  view  at  present. 
Weston  Adv.,  Chicago,  handles  the 
account. 


A  50,000  watt  audience 
at  a  250  watt  rate 


C.  E.  HOOPER 
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MARTIN'S  Inc.,  Chicago  (restau- 
rants), on  May  14  began  sponsorship 
of  Songs  of  a  Dreamer,  a  quarter-hour 
program  heard  Sunday  mornings  on 
WMAQ  Chicago  featuring  Gene 
Baker,  tenor,  with  piano  and  organ 
music.  Contract  is  for  52  weeks.  Ac- 
count was  placed  through  United 
Broadcasting  Co.,  Chicago. 

CORSAN  PRODUCTS,  New  York, 
is  using  five-weekly  one-minute  live 
spot  announcements  on  WHCU  Ithaca, 
N.  Y.  and  WBNF  Binghamton,  N.  Y. 
for  Venoka  flavoring.  Agency  is  Morse 
International,  New  York. 

ANSLEY  RADIO  Corp.,  makers  of 
radio-phonograph  combinations,  Long 
Island  City,  N.  Y.,  has  appointed 
Hirshon-Garfield,  New  York,  to  handle 
its  advertising.  Plans  now  being  laid 
for  consumer  campaign  should  be  set 
in  about  a  month. 

AMERICAN  LEAD  PENCIL  Co., 
Hoboken,  has  appointed  Newell-Em- 
mett  Co.,  New  York,  to  handle  its 
advertising  effective  July  1.  Media 
plans  have  not  been  set. 

ROSELUX  Chemical  Co.,  Brooklyn, 
has  appoinFed  Hal  A.  Salzman  Assoc., 
New  York,  to  handle  its  advertising. 
Spot  radio  is  being  considered  for  a 
fall  consumer  campaign. 

JOHN  STUART  SALES,  Toronto 
(Dunhill  cigarettes)  has  started  spon- 
soring the  home  games  of  the  Toronto 
Maple  Leaf  International  League 
baseball  team  on  CKCL  Toronto.  Ac- 
count was  placed  by  F.  H.  Hayhurst 
Co.,  Toronto. 

BELL  TELEPHONE  of  Canada, 
Montreal,  has  started  twice  daily  spot 
announcements  warning  against  un- 
necessary use  of  the  telephone,  on 
a  number  of  Canadian  stations.  Ac- 
count was  placed  by  Cockfield-Brown 
&  Co.,  Montreal  and  Toronto. 

H.  C.  DERBY  Co.,  Philadelphia,  is 
using  radio  for  the  first  time  to  pro- 
mote its  line  of  prepared  meats  on 
KYW  Philadelphia.  Concern  now 
sponsors  a  five-minute  morning  pro- 
gram each  day,  conducted  by  Doro- 
thy Derby,  home  economist.  Contract 
for  52  weeks  was  placed  through 
Aitkin-Kynett,  Philadelphia. 

SPERRY  FLOUR  Co.,  San  Fran- 
cisco, completing  five  years  sponsor- 
ship of  its  daily  quarter-hour  morn- 
ing, Sam  Hayes-News,  with  May  25 
broadcast  renews  contract  on  a 
straight  three-year  term  on  7  NBC 
Pacific  stations,  Monday  through  Sat- 
urday, 7:45-8  a.m.  (PWT).  Knox 
Reeves,  San  Francisco,  is  agency. 

SOIL-OFF  MFG.  Co.,  Glendale,  Cal. 
(paint  cleaner),  has  appointed  West- 
ern Adv.,  Los  Angeles,  to  handle  its 
advertising.  Firm  is  a  heavy  user  of 
western  spot  and  regional  network 
radio.  Jefferson  K.  Wood  of  Bucha- 
nan &  Co.,  Los  Angeles,  has  shifted 
to  Western  Adv.  Agency  as  account 
executive  on  the  cleaner  account. 

CHURCHES  OF  CHRIST,  Glen- 
dale, Cal.  (religious),  has  revised  its 
station  list  and  on  May  14  renewed 
for  52  weeks  the  weekly  quarter-hour 
transcribed  program  Jean  Valentine 
on  21  West  Coast  stations.  List  in- 
cludes KHSL  KFMB  KVCV  KPQ 
KSRO  KU.T  KODL  KMED  KLS 
KTRB  KHUB  KVI  KVOS  KWJ.T 
KWLK  KELA  KTKC  KBKR  KPMC 
KFXM  KBND.  Live  program  ,is 
sponsored  daily  on  KPAS  with  tran- 
scribed version  six  nights  weekly  on 
XELO.  Agency  is  Dean  L.  Simmons 
Adv.,  Hollywood. 

VANN  STORES,  Worcester,  Mass., 
Lowell,  Mass.  and  Providence,  R.  I., 
has  begun  sponsorship  of  a  quarter- 
hour  weekly  musical  variety  program 
Vann's  Melody  Ranch  over  WAAB 
Worcester,  WLLH  Lowell  and  WEAN 
Providence. 

RED  DOT  FOODS,  Madison.  Wis. 
and  St.  Paul,  (Red  Dot  Potato 
Chips)  has  appointed  Arthur  To  well 
Inc.,  Madison,  as  its  advertising  and 
merchandising  counsel. 


Radio  a  Booster 

SAILOR  Tommy  Patano, 
writing  to  Irv  Kupcinet  of 
the  Chicago  Times,  gives  the 
GI's  estimation  of  a  radio  in 
the  South  Pacific:  "Speaking 
of  values,  a  radio  is  worth 
ten  times  its  weight  in  beer 
— and  that's  gold  out  here.  I 
wonder  if  your  readers  know 
how  much  a  radio  does  for 
an  outfit  stationed  on  the 
islands  out  here?  Next  to 
mail  from  home,  it  provides 
us  with  the  closest  touch  to 
the  States." 


VANGUARD  FILMS,  New  York 
(motion  pictures),  has  named  Foote, 
Cone  &  Belding,  New  York,  as  agen- 
cy. Plans  are  said  to  include  radio. 

H.  L.  SHAW  &  Sons,  Boston  (Soap- 
less  Suds),  has  placed  its  advertising 
account  with  L.  H.  Hartman  Co., 
New  York.  Radio  plans  are  said  to 
be  included.  Total  budget  is  reported 
to  be  approximately  $50,000. 

NUTRITIONAL  PRODUCTS  Co., 
Des  Moines  (Skip-O-Meal),  has  named 
Meneough  Adv.,  Des  Moines,  to  han- 
dle its  advertising  account.  Radio 
is  said  to  be  considered.  Total  budget 
is  approximately  $15,000,  it  is  re- 
ported. 

ALLIANCE  PORCELAIN  Products 
Co.,  Alliance,  Ohio  (Allianceware) , 
has  placed  its  advertising  account 
with  Meermans  Inc.,  Cleveland.  Radio 
is  said  to  be  considered. 

SEEMAN  BROS.,  New  York,  has 
started  a  thrice-weekly  five-minute 
news  period  on  the  Nancy  Craig  pro- 
gram on  WJZ  New  York  for  White 
Rose  Tea.  Contract  for  52  weeks 
was  placed  through  J.  D.  Tarcher  & 
Co.,  New  York. 

DARLING  SHOP,  Memphis,  Tenn. 
(clothing),  has  started  using  six 
quarter-hour,  five  10-minute  and  five 
5-minute  periods  weekly  on  WMPS 
Memphis.  Account  was  placed  direct. 

HENRY  C.  LYTTON  &  Sons,  Chi- 
cago (The  Hub  store),  renewed  spon- 
sorship May  2  of  its  quarter-hour  pro- 
gram Kid  Commentator,  for  52  weeks, 
Saturdays,  WJJD  Chicago.,  featuring 
high  school  news,  views,  and  inter- 
views. Program  was  signed  for  Hub 
sponsorship  3  years  ago  over  WJJD. 
Contract  for  52  weeks  was  placed 
direct. 

SAN  FRANCISCO  ASSN.  for  the 
Blind,  San  Francisco  (Blindcraft 
brooms),  on  May  16  started  sponsor- 
ship of  David  Gilmore,  quarter-hour 
inspirational  program  Tuesday,  9 :45- 
10  a.m.  PWT.  Contract  is  for  52 
weeks,  placed  through  Allied  Adv. 
Agencies,  San  Francisco. 


WDRC 


CONNECTICUT'S  PIONEER  BROADCASTER 
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Got  a  BIG  JOB  to  do  in  Texas? 


KRLD 

takes  Your  Message 

to  more  than 
5,000,000  people 


(Daytime  Coverage) 


BROADCASTING    •    Broadcast  Advertising 


May  22,  1944    •    Page  49 


the  Su&inedd  of 
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STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 

WNEW  New  York 

Warner  Bros.  Pictures,  New  York,   3  sp 

weekly,    13   weeks,   thru  Blaine-Thomp- 

son  Co.,  N.  Y. 
Bulova  Watch  Co.,  New  York,  24  sa  week- 
ly, 52  weeks,  thru  The  Biow  Co.,  N.  Y. 
Emergency    Labs,    New    York  (Poslam), 

3  sp   weekly,   13   weeks,  thru  National 

Advertiser   Agency,  N.  Y. 
Ex-Lax  Inc.,  Brooklyn,  10  ta  weekly,  thru 

Joseph  Katz  Co.,  N.  Y. 
E.    Fougera    Distributed    Products,  New 

York    (Ramsdell  Sulphur  Cream),  6  sp 

weekly,   39  weeks,  thru  J.   M.  Korn  & 

Co.,  Philadelphia. 
Wesson   Oil  &  Snowdrift  Sales  Co.,  New 

Orleans  (Wesson  Oil),  15  sa  weekly,  26 

weeks,  thru  Kenyon  &  Eckhardt,  N.  Y. 
Cushman     Sons,     New     York  (German 

Cakes),    12  sa  weekly,  52  weeks,  thru 

Campbell-Mithun,  Chicago. 
R.  C.  Williams  &  Co.,  New  York  (OD- 

30),  6  ta  weekly  thru  Alley  &  Richards 

Co.,   N.  Y. 
20th  Century-Fox  Film  Corp.,  New  York, 

3  sp,  2  sa  weekly,  thru  Kayton-Spiero 

Co.  N.  Y. 

Seeman  Bros.,  New  York  (Pique  Kitchen 
Magic),  3  sp  weekly,  13  weeks,  thru  J. 
D.  Tarcher,  N.  Y. 

County  Perfumery  Co.,  Bloomfield,  N.  J. 
(Brylcreem),  6  sa  weekly,  13  weeks, 
thru  Atherton  &  Currier,  N.  Y. 

Carter  Products,  New  York  (Carter's 
Little  Liver  Pills),  5  ta  weekly,  52 
weeks,  thru  Ted  Bates,  N.  Y. 

Centaur  Co.,  Rahway,  N.  J.  (ZBT  Baby 
Powder) ,  3  sp  weekly,  thru  Pedlar  & 
Ryan,   N.  Y. 

Jacob  Ruppert  Brewery,  New  York,  18 
ta  weekly,  52  weeks,  thru  Ruthrauff  & 
Ryan,  N.  Y. 

Corinthia  Inc.,  New  York  (Lipstick),  6 
sa  weekly,  13  weeks  thru  Arthur  Rosen- 
berg Co.,  N.  Y. 

KMJ  Fresno,  Cal. 

Belco   Co.,    Oakland,    Cal.    (Belco),    5  sa 

weekly,  13  weeks,  direct. 
United  Drug  Co.,  Boston  (Rexall  drugs),  4 

t,  thru  Street  &  Finney,  N.  Y. 
National  Lead  Co.,  San  Francisco  (Dutch 

Boy  paints) ,  5  ta  weekly,  thru  Erwin 

Wasey   &  Co.,   San  Francisco. 


KNX  Hollywood 

H.  J.  Heinz  Co.,  Pittsburgh  (mustard),  55 

sa  weekly,  thru  Maxon  Inc.,  Detroit. 
O'Cedar    Corp.,    Chicago     (Perma-Moth) , 

6    sp   weekly,    13   weeks,   thru  Aubrey, 

Moore  &  Wallace,  Chicago. 
Hunt  Bros.,  San  Francisco  (canned  foods), 

6  sa  weekly,  52  weeks,  thru  Garfield  & 

Guild,  San  Francisco. 
Kellogg    Co.,    Battle    Creek     (40%  Bran 

Flakes),    5    t    weekly,    13    weeks,  thru 

Kenyon  &  Eckhardt,  N.  Y. 
Los  Angeles  Railway  Corp.,  Los  Angeles, 

2  sa  weekly,  13  weeks,  thru  Dan  B.  Miner 

Co.,  Los  Angeles. 
Mac's  Super  Gloss  Co.,  Los  Angeles  (auto 

polish),  sa  weekly,  thru  Elwood  J.  Rob- 
inson Adv.,  Los  Angeles. 

WKZO  Kalamazoo 

Miles  Labs,  Elkhart,  Ind.  (Nervine  & 
Anti-pain),  5  ta  weekly,  thru  Wade  Adv. 
Agency,  Chicago. 

Northrup,  King,  &  Co.,  Minneapolis 
(seeds).  6  so  weekly,  thru  Olmsted  &  Fo- 
ley, Minneapolis. 

Roman  Cleanser  Co.,  Detroit,  7  sa  weekly, 
thru  Gleason  Adv.  Agency,  Detroit. 

Swift  &  Co.,  Chicago  (ice  cream),  15  ta 
weekly,  thru  Needham,  Louis  &  Brorby, 
Chicago. 

Tobacco    By-Products    &    Chemical  Co., 
Lcuisville    (Black  Leaf  40),  ta  weekly, 
Campbell-Sanford  Agency,  Cleveland. 

Warner  Bros  ,  New  York  ("Adventures  of 
Mark  Twain"),  2  sp  weekly,  thru  Blaine- 
Thompson  Co.,  N.  Y. 

KECA  Los  Angeles 

Helms  Bakeries,  Los  Angeles  (bakery 
goods),  26  ta  weekly,,  52  weeks,  thru 
Dana  Jones  Co.,  Los  Angeles. 

Petrol  Corp.,  Los  Angeles  (gasoline),  4  sa 
weekly,  52  weeks,  thru  Raymond  R.  Mor- 
gan Co.,  Hollywood 

Amos  Carr  Studios,  Los  Angeles  (photog- 
raphers), sa  weekly,  52  weeks,  thru  Pa- 
cific Adv.  Service,  Los  Angeles. 

Williams  Waterproofing  &  Painting  Co., 
Los  Angeles  (roofing,  painting),  2  sp 
weekly,  52  weeks,  thru  Allied  Adv.  Agen- 
cies, Los  Angeles. 

KFBK  Sacramento,  Cal. 

Bu  Tay  Products,  Los  Angeles  (Rain- 
drops), 3  sa  weekly,  13  weeks,  thru 
Glasser-Gailey  &  Co.,  Los  Angeles. 

Graybar  Electric,  San  Francisco  (Audi- 
phone),  13  t,  thru  Garfield  &  Guild,  San 
Francisco. 

KMPC  Hollywood 

Colgate-Palmolive-Peet  Co.,  Jersey  City 
(dental  cream),  8  ta  weekly,  52  weeks, 
thru  William  Esty  Co.,  N.Y. 

Venus  Packing  Co.,  Los  Angeles  (Pronto 
chili  &  beans),  28  sp,  thru  Glasser-Gai- 
ley &  Co.,  Los  Angeles. 


WCAE  Pittsburgh 

Asam  Bros.,  Pittsburgh  (wall  paper),  3 
sa  weekly,  13  weeks,  thru  Stewart  Jor- 
dan, Philadelphia. 

Duquesne  Light  Co.,  Pittsburgh,  sp  week- 
ly, direct. 

Meadow  Gold  Dairies,  Pittsburgh,  3  t 
weekly,  thru  F.  A.  Ensign,  Pittsburgh. 

Wyandotte  Chemical  Corp.,  Wyandotte, 
Mich,  (cleanser),  10  sa  weekly,  thru 
N.  W.  Ayer  &  Son,  N.  Y. 

Radbill  Oil  Corp.,  Philadelphia  (dry 
cleaner) ,  3  sa  weekly,  26  weeks,  thru 
Harry  Feigenbaum  Adv.  Agency,  Phila- 
delphia. 

Dr.  Ellis  Sales  Corp.,  Pittsburgh,  (beau- 
ty products),  5  ne  weekly,  13  weeks, 
thru  Smith,  Taylor  &  Jenkins,  Pitts- 
burgh. 

Beaumont  Labs,  St.  Louis    (cold  tablets), 

2  ne  weekly,  thru  Donahue  &  Coe,  N.  Y. 
Latrobe   Brewing   Co.,    Pittsburgh,    5  sp 

weekly,  52  weeks,  thru  Wiltman  &  Pratt, 

Pittsburgh. 
Park   &  Tilford,  New   York    (Tintex),  3 

sa  weekly,  thru  C.  M.  Storm,  N.  Y. 
Sunway  Vitamin  Co.,  Chicago,  ne  weekly, 

thru  Sorenson  &  Co.,  Chicago. 

WFIL  Philadelphia 

Hershey  Creamery  Co.,  Harrisburgh,  Pa. 
(ice  cream),  t  weekly,  13  weeks,  di- 
rect. 

Esslinger  B  r  ew  i  n  g  Co  ,  Philadelphia 
(beer),  3  sp  weekly,  52  weeks,  thru 
James   G.    Lamb,  Philadelphia. 

Great  A  &  P  Tea  Co.,  Philadelphia 
(food  products),  5  ne  weekly,  13  weeks, 
direct. 

RCA-Victor  Division  of  RCA,  Camden, 
N.J.  (help  wanted),  3  sa  weekly,  13 
weeks,  direct. 

Gretz   Brewing   Co.,   Philadelphia  (beer), 

3  sa  weekly,  26  weeks,  thru  Seberhagen 
Adv.,  Philadelphia. 

Sears-Roebuck  &  Co.  Philadelphia  (retail 
store) ,  sp  weekly,  26  weeks,  thru  La- 
brum  and  Hanson,  Philadelphia. 

KPO  San  Francisco 

Golden  State  Co.,  San  Francisco  (dairy 
products),  5  sp  weekly,  52  weeks,  thru 
BBDO,  New  York. 

Metro-Goldwyn-Mayer,  New  York,  3  t 
weekly,  52  weeks,  thru  Donahue  & 
Coe,  N.  Y. 

American  Express  Co.,  New  York  (trav- 
eler's cheques) ,  t  weekly,  thru  The  Caples 
Co.,  N.  Y. 

KOH  Reno 

Carson  City  Brewing  Co.,  Carson  City 
(Tahoe  beer),  12  sa  weekly,  26  weeks, 
direct. 

Yancey    Co.,     Reno     (insulation),    3  sp 

weekly,  52  weeks,  direct. 
Reno  Pet  Food  Co.,  Reno   (dog  food) ,  3 

sa  weekly,  26  weeks,  direct. 


Don  C.  Wirth  Appointed 
Wisconsin  Net  Director 

DON  C.  WIRTH,  for  two  years 
sales  manager  of  WMAM  Mari- 
nette, Wis.,  has  been  named  vice- 
president  and  managing  director 
of  the  Wisconsin 
Network,  Wiscon- 
sin Rapids,  effec- 
tive June  1,  Wil- 
liam F.  Huffman, 
network  presi- 
dent, announced 
last  week.  In  his 
new  post  Mr. 
Wirth  will  super- 
vise operations  of 
eight  Wisconsin 
stations:  WRJN 


Mr.  Wirth 


Racine,  WCLO  Janesville,  WHBY 
Appleton,  KFIZ  Fond  du  Lac, 
WHBL  Sheboygan,  WIBU  Poyn- 
ette-Madison,  WFHR  Wisconsin 
Rapids,  WSAU  Wausau. 

Entering  radio  eight  years  ago 
as  parttime  announcer  of  WHBL, 
while  still  in  high  school,  Mr. 
Wirth  subsequently  has  been  iden- 
tified in  sales  and  promotion  posts 
at  WOMT  Manitowoc,  WIBU, 
WIBA  Madison,  WTMJ-W55M 
Milwaukee  as  well  as  WMAM.  He 
attended  the  U.  of  Wisconsin,  Mad- 
ison, while  working  at  WIBU  and 
WIBA.  Mr.  Huffman  plans  to  re- 
tire June  1  from  active  manage- 
ment of  the  Network  to  divide  his 
time  between  WFHR,  the  Wiscon- 
sin Rapids  Daily  Tribune  and  his 
cranberry  marsh  and  reforestation 
projects.  He  remains  as  head  of  the 
network,  however. 


■ 


CLOSE  HARMONY  ...  of  Cost  and 
Coverage  make  the  PACIFIC  NORTHWEST 
GROUP  your  best  bet  in  radio  buys  for 
this  ready-money  region. 

The  PACIFIC  NORTHWEST  GROUP 
KXL  Joseph  H.  McGillvra 

KFPY  The  Katz  Company 

Z  NET  The  Walker  Company 

Buy   2   markets,   save   5%;    buy    all  3 
markets,  save  10%. 
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Canadian  Rate  Cards 

STANDARDIZED  rate  cards  are 
being  distributed  by  the  Canadian 
Assn.  of  Broadcasters  to  advertis- 
ing agencies  in  Canada  and  the 
United  States.  The  majority  of 
Canadian  stations  have  adopted 
the  standardized  rate  structure  es- 
tablished at  the  CAB  convention 
last  February,  and  the  CAB  _  is 
now  printing  the  schedules,  which 
will  be  issued  in  a  folder.  The  rate 
sheets  measure  8%xll  inches, 
carry  in  bold  type  the  name  of  the 
city  and  call  letters  in  upper  right 
hand  corner.  The  rate  sheet  shows 
three  classes  of  time,  and  the 
hours  to  which  these  classes  ap- 
ply The  rate  schedules  go  into  ef- 
fect July  1,  1944. 

WE  Changes 

ORGANIZATION  CHANGES  in 
Western  Electric's  Radio  Division 
have  been  announced  by  F.  K. 
Lack,  vice-president  in  charge  ol 
the  division.  P.  L.  Palmerton,  for- 
mer radio  merchandise  manager,  is 
now  assistant  manager  of  the  ra- 
dio division.  D.  C.  Hickson,  man- 
ager of  the  division's  office  in  Wash- 
ington, D.  C,  is  transferred  to 
headquarters  in  New  York  as  staff 
assistant.  J.  W.  Sprague  became 
division  comptroller  and  H.  N.  Wil- 
lets,  commercial  contract  service 
manager  will  also  report  to  Mr. 
Lack. 

Canada  May  Ease  Ban 

POSSIBLE  lifting  of  the  wartime 
ban  on  foreign  language  broad- 
casts in  Canada  was  intimated  in 
the  House  of  Commons  at  Ottawa 
May  12  by  War  Services  Minister 
L.  R.  LaFleche. 
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FRANCIS  A.  NELSON 
Transmitter  Engineer 


GEORGE  H.  ANDERSON 
Transmitter  Engineer 


for  a  magnificent  record... 

Only  42  seconds,  out  of  24,082,260  seconds 
(6,689  hours  and  31  minutes)  of  broadcasting 
in  1  943,  was  KOA's  transmitter  off  the  air  be- 
cause of  technical  difficulties. 
Such  expert  engineering  operations,  plus  *68.8% 
DEALER  PREFERENCE,  69%  LISTENER  LOY- 
ALTY, TOP  NBC  PROGRAMS,  50,000  WATTS 
POWER,  and  7- STATE  COVERAGE,  produce 
Sales  Results  for  KOA  Advertisers! 


EMIL  L.  RAEKE 
Building  M 


KOA 

50,0  00  WATTS 


*Ross  Federal  Survey 


>*NBC  "Tale  of  412  Cities" 


Few  Stations  in  the  Nation  Can 
Equal  KOA's  Dominance! 


America's 
No.  I  Network 


REPRESENTED    NATIONALLY    BY    NBC    SPOT  SALES 


J 


HEARST  Corp.,  New  York,  promotes 
its  newspapers  in  a  weekly  series  of 
quarter-hour  programs  dealing  with 
adventures  of  "Jungle  Jim,"  comic- 
strip  character  appearing  in  Hearst 
papers  throughout  the  country.  Tran- 
scriptions are  distributed  gratis  to  1G3 
local  stations. 


New  Radio  Research  Volume 

(Continued  from  page  9) 


WANTED  TO 
BUY  FOR  CASH 


Steel  tower  from  350 
to  450  feet  in  height. 
Give  full  particulars. 


ADDRESS 

BOB  ALBURTY,  MGR. 
WHBQ 
MEMPHIS.  TE\N. 


indicated  that  advertisers  would  do 
better  not  to  forewarn  listeners 
that  a  commercial  is  coming  up. 

The  analyzer  has  also  indicated 
in  individual  tests  the  only  likable 
characteristic  of  a  commercial  is 
its  "convincingness";  that  adverse 
reaction  to  an  opening  spot  can 
change  to  a  favorable  attitude  to- 
wards a  similar  commercial  at  the 
end,  if  the  intervening  material  is 
pleasing;  that  good  commercals  can 
build  up  regular  listeners  to  a 
program. 

Sees  Listener  Isolated 

The  program  analyzer,  according 
to  Radio  Research,  has  revealed 
the  danger  inherent  in  disruptions 
of  mood;  the  listeners'  need  for  a 
definite  "frame  of  reference"  for  a 
program;  the  importance  of  sound 
effects  as  an  integral  but  not  dom- 
inant part  of  the  program;  limita- 
tions of  the  narrative  and  documen- 
tary techniques.  The  chapter  con- 
cludes with  a  technical  appraisal 
of  the  program  analyzer  methods. 

Ernest  Dichter,  CBS  special  re- 
search assistant,  in  a  preliminary 
study  of  the  psychology  of  commer- 
cials, suggests  that  they  tend  to  iso- 
late the  listener  from  the  program, 
the  studio  audience  or  the  cast.  One 


That  could  be  a  common  order  if  people  realized 
how  many  eggs  come  from  Worcester  County,  the 
WTAG  Market.  You  have  only  to  look  at  the  first 
dozen  counties  of  the  nation's  3000.  There  you'll 
find  Worcester  in  12th  place  in  total  egg  production. 
Egg  raising  in  an  industrial  market?  Yes,  and  both 
these  major  incomes  are  yours  from  the  INSIDE 
with  WTAG. 

A  survey  by  the  Worcester  County  Extension 
Service  is  a  case  in  point.  From  55  different  towns 
came  403  mailed  replies  from  farmers,  of  which 
395  said  they  listened  to  the  agricultural  program 
on  WTAG  at  6:45  a.  m.  When  you  buy  time,  buy 
an  audience. 

PAUL    H.    RAYMER    CO-    Na/iono/   Soles  Representatives 


X 


WORCESTER 


ASSOCIATED    WITH     THE    W ORCEST  ER    TELEGRAM  GAZETTE 


solution  he  says  would  be  to  con- 
struct a  commercial  which  would 
elicit  a  reaction  from  those  near 
the  microphone,  thus  maintaining 
the  psychological  "bridge"  between 
listener  and  program. 

"Commercials  should  'take  their 
coats  off' "  and  create  the  same 
friendly,  informal  atmosphere  of 
the  home  in  which  they  are  heard, 
says  Mr.  Dichter.  To  counteract  the 
static,  repetitious  quality  of  the 
commercial,  he  suggests  injecting 
a  news  element  into  the  spot. 

Interweaving  data  from  four 
separate  studies,  Herta  Herzog,  in 
charge  of  program  analyzer  re- 
search at  McCann-Erickson  Inc., 
rounds  up  current  knowledge  of 
daytime  listeners.  She  reports  that, 
contrary  to  belief,  they  are  not 
more  isolated  than  non-listeners; 
that  they  find  in  the  serial  three 
major  sources  of  gratification;  an 
emotional  release,  an  opportunity 
for  wishful  thinking  and  advice  ap- 
plicable to  their  own  problems. 

The  discovery  that  "a  large  pro- 
portion of  the  listeners  take  these 
programs  seriously  and  seek  to  ap- 
ply what  they  hear  in  them  to  their 
own  personal  lives,"  points  to  the 
great  social  responsibility  of  those 
engaged  in  the  writing  of  serials, 
Dr.  Herzog  says.  We  are  living  in 
a  world  where  the  ultimate  cri- 
terion is  no  longer  what  we  like  to 
do  but  what  our  duty  is,  she  states, 
concluding:  "If  radio  gets  into  the 
habit  of  telling  this  to  a  large  num- 
ber of  listeners  now,  it  will  acquire 
a  tradition  which  will  make  it  an 
even  more  important  social  instru- 
ment after  the  war." 


KFJI  Transfer 

IN  ACCORDANCE  with  the  will 
of  his  father,  the  late  John  A. 
Kincaid,  and  a  court  order,  George 
Kincaid,  president-treasurer-man- 
ager of  KFJI  Klamath  Falls,  Ore., 
last  week  filed  application  with 
the  FCC  to  transfer  control  of  the 
licensee  corporation  from  George 
Kincaid  as  executor  of  his  father's 
estate,  to  himself  as  an  individual. 
Under  the  will  and  court  order  64 
shares  (64%)  of  common  stock 
go  to  the  son. 


HOT  DOGS,  PEANUTS,  Old  Gold 
cigarettes,  as  well  as  a  miniature 
birthday  cake  with  three  candles 
are  in  the  package  clutched  by 
smiling  G.  Bennett  Larson,  general 
manager  of  WWDC  Washington, 
on  station's  third  anniversary.  In 
celebration,  Manager  Larson  played 
host  to  210  radio  advertisers  and 
agency  personnel  at  Washington 
Senators'  first  night  game  of  the 
season.  Each  guest  got  a  birthday 
package.  P.  Lorillard  Co.  sponsors 
WWDC  night  games  for  Old  Golds. 


HOOPER  CONTRACT 
RENEWED  BY  WCAO 

ONE  OF  THE  four  Baltimore 
stations  which  suspended  the 
Hooper  "Continuing  Measure- 
ment of  Radio  Listening"  last  Feb- 
ruary has  renewed  its  contract  on 
a  tentative  basis,  Broadcasting 
was  informed  last  week  by  station 
executives  in  that  city.  WCAO, 
through  L.  Waters  Milbourne,  gen- 
eral manager,  stated  that  the  sta- 
tion had  agreed  to  go  along  for 
five  months  on  trial  on  the  new  re- 
port basis  supplied  five  times  a 
year  instead  of  three  times. 

Harold  Burke,  manager  of 
WBAL;  Hope  Barroll,  executive 
vice-president  of  WFBR;  and 
George  Roeder,  manager  of  WCBM, 
asserted  last  week  they  had  not 
renewed  the  Hooper  reports.  The 
fifth  station,  WITH,  had  not  can- 
celled last  February. 

Word  came  from  the  Baltimore 
stations  following  publication  in 
the  May  15  Broadcasting  that 
"certain  Baltimore  stations"  which 
had  announced  suspension  of  the 
reports  had  renewed. 


Radio-  Station 


A?. 


■JSP 


HOWARD  L  TULLIS,  General  Manager 
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It's  easy  to  convince  case-hardened  New  Yorkers  when 
you  let  versatile  wmca  do  your  selling.  It's  easy, 
for  instance,  with  such  features  as  Isabella  Beach's 
"through  a  kitchen  window"  and  Elton  Britt's  "songs 

OF  THE  WEST". 

Presiding  over  our  culinary  department,  Mrs.  Beach 
chats  easily  with  her  early  morning  audience  (9:15  to 
9:30  daily),  rambles  from  tongue-tempting  recipes  to 
eye-filling  letters  from  her  four  sons  in  service.  Long 
part  of  "you-can't-take-it-with-you"  households  (as  eld- 
est sister  of  seven  and  mother  of  eight) ,  this  lady  has 
experienced  all  the  vagaries  of  home  planning.  She's 
been  on  the  air  over  a  decade  and  has  fulfilled  long^ 
term  network  contracts  for  such  major  advertisers  as 
General  Foods  and  La  France. 

Enthusiastic  and  motherly  Isabella  Beach  is  a  large 
woman  .  .  .  indeed,  so  is  her  heart.  It's  large  enough  to 
ivin  the  confidence  oj  listeners  .  .  .  to  make  them  lasting 
friends. 

Another  artist  who  wins  the  ladies  is  Elton  Britt,  our 
cowboy  troubadour.  Former  Oklahoma  cow-puncher, 
Britt  keeps  alive  the  plaintive  folklore  of  hills  and  plains 
from  4:03  to  4:30  p.m  Monday  through  Saturday.  This 
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yodeler,  guitarist,  singer- — recently  returned  to  WMCA 
after  a  successful  cross-country  personal  appearance  tour 
— is  Victor  Records'  white-haired  boy.  His  recording  of 
"There's  a  Star  Spangled  Banner  Waving  Somewhere" 
sold  over  a  million  pressings — equalled  only  once  before 
by  a  Victor  vocalist. 

Britt's  friendly,  ivholesome  disposition  is  easily  con- 
verted into  his  advertising  messages.  His  listeners,  too, 
believe  in  him  .  .  .  and  in  ivhat  he  has  to  say. 

These  are  two  typical  wmca  "network  scale"  programs 
that  soften  the  toughest  skins  of  metropolitan  listeners. 
A  few  choice  participating  periods  are  still  available  on 
both  of  them.  Call  or  write  for  further  details. 


wmca 
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*  oUMQHT  X 

TELEVISION 

on  the  air  three 
evenings  weekly . . . 

SUNDAYS 
TUESDAYS 
WEDNESDAYS 

8  to  10  P.M.,  E.W.T. 

Experimental  commercials  are 
a  feature  of  every  program! 

DoMONT  TELEVISION  DEPARTMENT  OF 
ALLEN    B.  DuMONT  LABORATORIES, 
INC.,  PASSAIC,  N.  J. 
Television  Studiosand  StationWABD, 
515  Madison  Ave.,  New  York  22,  N.Y. 


Top  Week  in  Station  Transfers 


(Continued  From  Page  7) 


WKZO,  Kalamazoo,  Michigan 

.  .  .  have  heard  nothing  but  com- 
plimentary remarks  about 
AP  from  our  Program  De- 
partment. That's  outstanding 
these  days. 


John  E.  Fetzer 
President  and 
General  Manager 


available  through 

PRESS  ASSOCIATION,  inc. 

50  Rockefeller  Plaza 
New  York,  N.Y. 


It  is  not  the  amount  of  noise 
you  make  that  counts  in  radio. 
It's  what  you  say  and  how  well 
you  put  it  over  that  matters. 


There  are  more  powerful  sta- 
tions than  CHNS  in  Canada 
but  none  with  better  equipment. 

For  Rates:  Apply  Station  Director 
CHNS  •  Lord  Nelson  Hotel 
Halifax,  Nova  Scotia 
or 

Joe  Weed,  New  York  City 


Covers  Atlanta  at 


SPOT 

Represented  by  SALES 


filiate  of  the  Blue  Network,  oper- 
ates on  1190  kc.  and  was  pur- 
chased by  the  Oregonian  from  NBC 
12  years  ago.  It  has  been  on  the 
air  since  1926.  The  station  now 
broadcasts  with  5,000  w,  but  is  a 
potential  50-kilowatter,  being  on  a 
Class  1-B  frequency. 

Westinghouse,  which  operates 
WOWO  and  WGL  in  Fort  Wayne, 
shortly  is  expected  to  dispose  of  the 
latter  station  under  the  duopoly 
order.  Mr.  Evans  announced  that 
sales  negotiations  are  in  progress. 
KEX,  upon  assumption  of  owner- 
ship by  Westinghouse,  will  be  un- 
der the  general  direction  of  Lee 
B.  Wailes,  manager  of  Westing- 
house Radio  Stations  Inc.  Other 
stations  in  the  Westinghouse  group 
are  KDKA  Pittsburgh,  KYW  Phil- 
adelphia, and  WBZ-WBZA  Bos- 
ton-Springfield. 

WPEN  Transaction 

The  WPEN  transaction  culmi- 
nates negotiations  in  progress 
since  early  this  year.  Mr.  O'Neil 
had  been  in  negotiation  for  pur- 
chase of  the  Bulova  stations  for 
some  time  [Broadcasting,  Jan.  17] 
and  as  part  of  the  proposed  acqui- 
sition was  to  transfer  WPEN  to 
the  Bulletin.  Active  in  these  nego- 
tiations have  been  Richard  W. 
Slocum,  general  manager  of  the 
Bulletin,  and  H.  W.  Stodghill,  busi- 
ness manager.  The  transfer  would 
become  effective  15  days  following 
FCC  approval,  as  would  the 
WNBC  transaction. 

Mr.  Lang,  general  manager  of 
WHOM,  told  Broadcasting  last 
week  it  was  his  understanding  that 
WHOM  would  continue  to  carry 
foreign  language  programs  under 
the  new  ownership  because  of  their 
importance  in  the  war  effort.  It  is 
presumed  also  that  the  staff,  ex- 
cept for  the  new  management,  will 
remain  intact.  Mr.  Cowles  an- 
nounced that  both  television  and 
FM  stations  would  be  sought  in 
New  York  to  be  operated  with 
WHOM. 

It  is  expected  that  Commission- 
er Craven,  among  other  duties, 
will  supervise  the  direction  of. 
WHOM.  While  in  consulting  prac- 
tice in  the  early  30's,  Commission- 
er Craven  owned  a  minority  in- 
terest in  the  station,  but  sold  it 
when  asked  by  the  President  to 
become  chief  engineer  of  the  Com- 
mission. 

Messrs.  Harron  and  Lang  also 
are  identified  with  the  ownership 
of  WIBG  Philadelphia.  Mr.  Lang 
has  not  decided  on  his  immediate 
plans,  and  may  consult  with  the 
Treasury  on  the  Fifth  War  Loan 
Drive  in  connection  with  foreign 
language  sales. 

In  the  first  out-and-out  "swap" 
of  stations  stemming  from  the  duo- 
poly regulation,  announcement  was 
made  last  week  of  the  exchange  of 
KTBS  Shreveport,  sister  station 
of  KWKH  for  KTHS  in  Hot 
Springs.   This  action   likewise  is 


subject  to  FCC  approval.  KWKH, 
50,000  w  CBS  outlet,  and  KTBS, 
1,000  w  on  NBC,  now  are  jointly 
owned  and  operated  by  the  John 
D.  Ewing  interests,  publisher  of 
the  Shreveport  Times.  The  Times 
will  take  over  KTHS,  which  oper- 
ates on  1090  kc.  with  authorized 
output  of  10,000  w  local  sunset 
and  5,000  w  night,  but  holds  a  spe- 
cial authorization  for  simultaneous 
operation  at  night  with  WBAL 
Baltimore,  with  1,000  w. 

KTBS  will  be  owned  by  a  part- 
nership headed  by  Mr.  McCormack, 
former  general  manager  of  the 
Shreveport  stations.  Others  in  the 
four-way  equal  partnership  to 
operate  KTBS  are  Allen  Mor- 
ris, George  D.  Wray,  and  P.  E. 
Furlow.  The  trade  will  become  ef- 
fective on  the  first  day  of  the 
month  following  FCC  approval. 

Mr.  Ewing  announced  that  Fred 
Ohl,  program  director  of  KWKH, 
will  become  manager  of  that  sta- 
tion. Mr.  McCormack,  who  had 
recently  resigned  from  the  Shreve- 
port stations  to  manage  KTHS, 
will  become  managing  director  of 
KTBS  and  return  to  Shreveport. 
B.  G.  Robertson,  program  manager 
of  KTBS,  will  join  Mr.  McCormack 
as  assistant  manager.  The  com- 
bined staffs  of  KWKH  and  KTBS 
will  be  split  among  the  two  sta- 
tions. Offices  will  be  separate,  but 
studios  will  be  used  jointly  until 
equipment  priorities  permit  new 
installations. 

KTHS  will  continue  under  its 
present  operating  staff  with  Ken- 
neth K.  Kellam,  general  manager, 
continuing  in  that  post.  KTHS  is 
a  potential  50,000  w  outlet  and 
will  increase  its  power  when  equip- 
ment is  available. 

Atlantic  City  Transfer 

The  WFPG  transaction  in  At- 
lantic City  involves  transfer  of  all 
of  the  stock  of  Neptune  Broad- 
casting Co.  by  21  stockholders  to 
a  group  identified  with  the  owner- 
ship of  WSTV  Steubenville,  0., 
WKNY  Kingston,  N.  Y.,  and 
WJPA  Washington,  Pa.  The  pur- 


Georgia-Tennessee  Firm 
To  Seek  Nashville  CP 

TENNESSEE  Broadcasters,  a 
partnership  composed  of  four  Ten- 
nessee business  and  Georgia  radio 
men,  is  to  file  an  application  with 
the  FCC  for  a  new  standard  sta- 
tion in  Nashville,  according  to  a 
report  received  last  Friday  from 
one  of  the  partners.  The  proposed 
outlet,  to  be  affiliated  with  Mutual, 
would  operate  on  1240  kc  with  250 
w  full  time. 

Partners  in  the  company  are 
J.  B.  Fuqua,  executive  vice-presi- 
dent and  general  manager  of  Twin 
States  Broadcasting  Co.,  licensee 
of  WGAC  Augusta,  Ga.;  Harben 
Daniel,  vice-president  and  general 
manager  of  WSAV  Savannah  and 
former  commercial  manager  of 
WSM  Nashville;  E.  E.  Murrey 
president  of  the  First  Mortgage 
Co.,  Nashville,  and  president  of 
Paramount  Fire  Insurance  Co. 
New  York;  Tony  Sudekum,  presi 
dent  of  the  Crescent  Amusement 
Co.,  Nashville,  which  operates  a 
regional  theatre  chain. 


chasers  include  John  J.  Laux,  gen- 
eral manager  of  WSTV;  Richard 
Teitlebaum,  president  of  WKNY; 
Alex  Teitlebaum,  Myer  Wiesen 
thai,  Louis  and  Jack  N.  Berkman 
and    Charles  Swaringen. 

Transferors,  in  addition  to  Con 
gressman  Wene,  who  holds  ap 
proximately  20  shares  of  the  279% 
shares  issued,  include  John  A.  Mc 
Cann  and  Louis  St.  John,  presi 
dent  and  vice-president  respective' 
ly,  who  are  included  in  a  group  of 
21  stockholders.  Rep.  Wene,  the 
Democratic  senatorial  nominee 
from  New  Jersey,  is  the  major 
owner  of  WTTM  Trenton,  and  is 
identified  with  the  ownership  of 
WSNJ  Bridgeton,  N.  J. 

Understood  to  be  in  negotiation 
but  not  yet  consummated  is  the 
projected  sale  of  WJBK  Detroit; 
250  w  station,  to  United  Automo 
bile  Workers  (CIO)  for  a  sum  re 
ported  to  be  approximately  $700, 
000.  The  negotiations  have  been 
in  progress  several  weeks  [Broad 
casting,  May  8]. 


FRANK  PALMER,  of  the  timebuying| 
staff  of  Kenyon  &  Eckhardt,  New 
York,  has  been  appointed  chief  time 
buyer.  Mr.  Palmer  succeeds  Richard 
Dunne,  who  now  heads  the  Radio 
Research  Staff. 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  daily  to  Metropolitan 
New  York's  racial  groups  which  com 
prise  70%  of  the  population.  These  mil 
lions,  with  millions  to  spend,  have  their 
own  churches,  newspapers  and  radio 
stations.  They  respond  to  WBNX  pro- 
gramming and  public  service,  the  rea 
son  why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con- 
sistently. If  your  products  are  merchan- 
dised in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  call 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 
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Wet  work  tKccounls 

All  time  Eastern  Wartime  unless  indicated 


New  Business 

42  PRODUCTS  Inc.,  Los  Angeles  (hair 
oil),  cn  June  3  for  52  weeks  starts  This  Is 
My  Story  on  8  CBS  Pacific  stations,  Sat , 
6-6:30  p.m.  (PWT).  Agency:  Hillman- 
Shane-Breyer,  Los  Angeles. 

GROVE  LABS.,  St.  Louis  (vitamins,  cold 
tablets),  on  June  5  for  52  weeks  starts 
OK  for  Release  on  7  NBC  Pacific  stations, 
Mon.  thru  Fri.,  5-5:15  p.m.  (PWT).  Agen- 
cy: Russel  M.  Seeds  Co.,  Chicago. 

QUAKER  OATS  Co.,  Chicago  (Aunt  Je- 
mima pancake  flour) ,  on  June  19  starts 
Aunt  Jemima  Show  on  over  178  Blue  sta- 
tions, Mon.  thru  Fri.,  10:40-10:45  a.m. 
Agency:  Sherman  K.  Ellis  Co.,  Chicago. 

HASTINGS  MFG.  Co.,  Hastings,  Mich, 
(institutional),  on  July  7  for  52  weeks 
starts  Earl  Godwin  on  170  Blue  stations, 
Fri.,  10-10:15  p.m.  Agency:  Keeling  &  Co., 
Indianapolis. 

HUNT  BROSv  PACKING  Co.,  San  Fran- 
cisco (canned  food  products),  on  May  16 
started  for  52  weeks  Galen  Drake  on  7 
CBS  Pacific  stations,  Tues.,  Thurs.,  5-5:15 
p.m.  (PWT).  Agency:  Garfield  &  Guild 
Adv.,  San  Francisco. 

LEWIS-HOWE  Co.,  St.  Louis  (Turns),  on 
May  30  starts  The  American  Woman's 
Jury  on  221  MBS  stations,  Tues.,  Thurs., 
1:45-2  p.m.  Agency:  Roche,  Williams  & 
Cunnyngham,  Chicago. 

HOLLAND  FURNACE  Co.,  Holland, 
Mich,  (institutional),  on  May  7  starts 
World  News  Round-up  on  67  NBC  sta- 
tions, Sun.,  9-9:15  a.m.  Agency:  Roche, 
Williams  &  Cunnyngham,  Chicago. 

Renewal  Accounts 

SOUTHERN  Pacific  Railroad,  San  Fran- 
cisco, on  May  10  renewed  for  13  weeks 
Main  Line  on  17  Don  Lee  Mutual  stations, 

8-  8:30  p.m.  Wednesday.  Agency:  Foote, 
Cone   &   Belding,    San  Francisco. 

IMPERIAL  TOBACCO,  Montreal  (ciga- 
rettes ) ,  on  July  6  renews  Light  Up  and 
Listen  on  25  CBC  Dominion  network  sta- 
tions, Thurs.  10-10:30  p.m.  Agency: 
Whitehall   Broadcasting,  Montreal. 

GOVT.  OF  CANADA  DEPT.  of  Finance, 
Ottawa  (war  savings  stamps),  on  May 
15  renewed  They  Tell  Me  on  70  Canadian 
stations.  Mon.  thru  Fri.  1:45-2  p.  m.,  and 
La  Metairie  Rancourt  on  14  French-lan- 
guage stations,  Mon.  thru  Fri.  11:15-11:30 
a.m.  Agencies  are  J.  Walter  Thompson 
Ltd.,  Toronto,  for  English  program,  Ca- 
nadian Adv.,  Montreal,  for  French  pro- 
gram. 

UNION  OIL  Co.,  Vancouver,  on  May  31 
renews  Grand  Old  Songs  on  5  Canadian 
stations,  Wed.,  11:30-12:00  midnita.  Agen- 
cy: Stewart-Lovick,  Vancouver. 

GENERAL  MILLS,  Minneapolis  (Kix, 
Cheerioats ) ,  on  June  1  renews  Lone  Ranger 
on  57  Blue  stations,  Mon.,  Wed.,  Fri..  7:30-8 
p.m.  Agency:  Dancer-Fitzgerald  &  Sample, 
Chicago.  On  June  1  Jack  Armstrong 
(Wheaties),  is  renewed  on  158  Blue  sta- 
tions, Mon.,  Wed.,  Fri.,  6:30-6:45  p.m.  for 
13  weeks,  and  Mon.  thru  Fri.  for  the  suc- 
ceeding 39  weeks.  Agency:  Knox  Reeves 
Adv.,  Minneapolis. 

CHRYSLER  Corp.,  Detroit,  Mich.,  on  June 
8  renews  for  52  weeks  Major  Bowes'  Ama- 
teur Hour  on  129  CBS  stations,  Thurs., 

9-  9:30  p.m.  Agency  is  Ruthrauff  &  Ryan, 
N.  Y. 

PARKER  PEN  Co.,  Janesville,  Wis.,  on 
June  24  for  52  weeks  renews  Ned  Calmer  & 
the  News  on  121  CBS  stations,  8:55-9  p.m. 
Agency  is  J.  Walter  Thompson  Co.,  N.  Y. 

FRANK  H.  LEE  Co.,  Danbury,  Conn, 
(hats),  on  May  29  for  13  weeks  renews 
Dale  Carnegie  on  30  MBS  stations,  Thurs. 
10:15-10:30  p.m.  Agency:  Bermingham, 
Castleman  &  Pierce,  N.  Y. 


Talent  is  basic  for 
a  good  show... NBC 
tops  them  all! 


WMAQ 


1,799,600  is  spent  annually  on  talent  for  the 
43  network  shows  controlled  by  Chicago's 
advertising  fraternity.  For  NBC  shows  car- 
ried by  WMAQ,  they  spend  $2,308,800— 
half  of  the  total  amount. 

Top  shows  are  expensive.  They  require  the 
best  actors,  the  cleverest  comedians,  and  the 
finest  musicians  to  hold  the  interest,  tickle 
the  funny  bone  and  please  the  ear  of  the  radio 
listeners.  NBC  shows  do  just  that — and 
that's  why  42%*  of  the  radio  audience  in  the 
Chicago  area  listens  most  to  WMAQ. 

Enjoy  the  tremendous  listening  audience 
built  by  NBC's  top  shows.  Make  profitable 
sales  in  America's  second  largest  market, 
Chicago.  Astute  advertisers  are  placing  their 
local  and  spot  campaigns  on  WMAQ  where 
money  talks  .  .  .  and  people  listen. 


America's  No.  1  Network 


CHICAGO 


They  all  tune  to  the 


Moshier's  Affiliation 

WILLIAM  MOSHIER,  recently 
elected  treasurer  of  the  National 
Assn.  of  Radio  Farm  Directors,  is 
affiliated  with  KOMO-KJR  Seattle, 
and  not  KOIN-KALE  Portland, 
Ore.,  as  listed  in  the  May  15 
Broadcasting.  The  article  was 
based  on  material  supplied  by  the 
association.   
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♦  According  to  thou- 
sands of  replies  from 
our  recent  survey. 


National  Broadcasting  Company 


...  ||  ,■  •  |j  ...  A  Service  of  Radio 
It  S  a  NatlOnal  HaDlt     Corporation  of  America 
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Film  Industry  Big  Timebuyer 


(Continued  from  page  8) 


out  the  country  to  tie-in  with  open- 
ing of  "Adventures  of  Mark 
Twain". 

MGM  Expands 

MGM  which  once  shied  away 
from  radio  advertising  for  fear  of 
offending  exhibitors  has  almost 
completely  •  reversed  its  stand. 
Quick  to  hop  on  the  aerial  band- 
wagon when  newsprint  shortage 
came  along,  that  film  studio  now 
rates  as  one  of  the  most  radio- 
minded  in  the  business  and  will 
spend  over  $1,000,000  this  year  in 
the  media.  MGM  took  its  first 
major  plunge  by  sponsoring  com- 
mentators and  newscasters.  Now  it 
is  expanding  and  on  June  12  starts 
for  13  weeks  sponsoring  a  new  tal- 
ent search  program  over  full  basic 
Mutual  Network,  Monday  through 
Friday,  9:15-9:30  p.m.  (EWT). 
Titled  MGM  Screen  Tests,  pro- 
gram is  to  originate  from  Mutual 
Playhouse  in  New  York  and  will 


feature  actual  screen  tests  over  the 
air.  Originations  will  be  mobile  to 
pick  up  talent  around  the  country. 
MGM  in  a  special  seven-week  ex- 
ploitation campaign  starting  June 
5  will  also  sponsor  a  thrice-weekly 
five-minute  program  on  MBS  sta- 
tions, Monday,  Wednesday,  Friday, 
8:55-9  p.m.  (EWT).  Film  studio 
currently  is  also  working  out  de- 
tails for  a  new  five-minute  tran- 
scribed announcement  campaign 
scheduled  for  national  release  in 
June.  Conceived  by  Frank  Whit- 
beck,  radio  exploitation  director, 
transcriptions  will  consist  of  two 
minutes  and  40  seconds  entertain- 
ment with  open  ends  for  announce- 
ments by  local  stations  of  neighbor- 
hood film  fare.  Transcriptions  will 
be  released  to  some  250  stations 
and  feature  studio's  roster  of  musi- 
cal and  comedy  talent. 

Exhibitors  too  have  come  to  "see 
the  light".  They  have  greater  re- 


Jfe*A  A  MAN  YOU  SHOULD 
KNOW- 


YOUWANTTO  SELL 
IN WISCONSIN '/ 


WHBY 
Appleton 

KFE 

Fond  Du  lac 

WCLO 
lanesville 

WIBU 

Poynette- 

Madison 

WRJN 
Racine 

WHBL 
Sheboygan 

WSAU 
Wausau 

WFHH 
Wisconsin 
Rapids 


COR  8  years  Don  Wirth  has  been  doing 
just  about  everything  in  radio  in  Wis- 
consin! He  knows  Wisconsin  radio  in  all  its 
phases — program,  production  and  commer- 
cial— and  he's  learned  it  from  practical 
experience  on  stations  in  the  state,  including 
Milwaukee,  Madison,  Manitowoc,  Marinette 
and  Sheboygan.  Armed  with  this  valuable 
experience,  Don  becomes  managing  director 
of  THE  WISCONSIN  NETWORK— 8  home 
town  stations  that  sell  Wisconsin.  Don  is 
young,  ambitious  and  experienced.  He  has 
the  "know  how"  to  help  you  with  your  sales 
problem  in  Wisconsin.  Get  to  know  Don 
Wirth  soon.  You'll  like  him! 


WISCONSIKtoHETWORKJnc. 
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MAIN  OFFICE--  WISCONSIN  RAPIDS,  WISCONSIN 


Gulf  Summer  Series 

GULF  OIL  Corp.,  Pittsburgh,  last 
week  started  a  summer  series  of 
quarter-hour  musical  transcrip- 
tions, Songs  by  Jerry  Wayne,  twice 
weekly  on  140  stations  in  the  East 
and  South  for  Gulf  Spray  insecti- 
cide. Recordings  were  cut  by  World 
Broadcasting  System  and  placed  by 
Young  &  Rubicam.  New  York. 


spect  and  appreciation  for  radio 
advertising.  Many  who  were  "agin" 
the  media  fearing  had  box  office  re- 
action, are  now  sold  on  radio.  In 
addition  to  buying  time  on  local 
stations  to  promote  attendance, 
many  theatre  managers  now  make 
special  tie-ins  with  radio.  Such  a 
deal  was  recently  made  between 
George  Ross,  manager  of  KWG 
Stockton,  Cal.  and  Ray  Duddy, 
manager  of  Fox- West  Coast  The- 
atres, that  city,  for  the  former  to 
furnish  theatre  patrons  with  all  in- 
vasion news  beginning  on  "D"  Day. 
Similar  deals  have  been  made 
throughout  the  country.  Theatre 
managers  feel  that  if  patrons  know 
they  will  get  the  news  as  it  breaks, 
there  will  be  less  radio  hugging  at 
home.  Thus  audiences  will  continue 

to  fill  theatres. 

*    *  * 

Plan  Annual  Schedule 

Metro  -  Goldwyn  -  Mayer,  New 
York,  in  keeping  with  its  expanding 
radio  advertising  program,  last 
week  began  a  national  spot  cam- 
paign, using  61  stations  in  key 
cities  throughout  the  country  on  a 
52-week  basis.  Station  breaks  and 
one-minute  spot  announcements, 
both  live  and  transcribed,  five  and 
fifteen-minute  news,  sports  and  va- 
riety shows  are  being  used  in  choice 
evening  periods. 

MGM  is  planning  to  use  addi- 
tional stations  and  time  in  both  this 
country  and  Canada.  The  field  ex- 
ploitation staff  and  Loew's  Theatre 
organization  in  New  York  will  di- 
rect and  place  all  commercial  copy 
any  discs.  A  fixed  annual  schedule 
is  planned. 

As  a  supplement  to  this  year- 
'round  advertising  program,  MGM 
will  set  up  additional  spot  cam- 
paigns from  time  to  time  to  pro- 
mote special  films.  Agency  is  Dona- 
hue &  Co.  Inc.,  New  York. 

Stations  in  the  MGM  spot  sched- 
ule are: 

WAGA  WGST  WSB  WBAL  WBZ  WBEN 
WBT  WSOC  WGAR  WTAM  WBNS  KLZ 
KOA  KSO  WHO  WJR  WWJ  WHP  WDRC 
KPRC  KTRH  WFBM  WDAF  KECA  KFI 
KHJ  KNX  WHAS  WTMJ  KSTP  WSM 
WDSU  WSMB  WWL  WOR  WJZ  WKY 
KOIL  WOW  WCAU  WFIL  KGW  KOIN 
WPRO  WPTF  WEEU  WMBG  WHAM 
KMOX  KDYL  KSL  WOAI  KPO  WGY 
KOMO  KFPY  KHQ  WAGE  WFBL  WSYR 
KVOO. 


MOUNTING  INTEREST  in  radio 
advertising  on  the  part  of  Broadway 
producers  [Broadcasting  May  15], 
is  evident  with  Michael  Todd  Pro- 
ductions, New  York,  signing  a'13  week 
contract  for  Norman  Jays  Open  Let- 
ters to  Personalities  in  the  News  on 
WMCA  New  York  for  "Pick-Up- 
Girl"  and  "Mexican  Hayride".  Con- 
tract for  the  thrice-weekly  program 
was  placed  through  Keyton-Spiero 
Co.  Inc.,  New  York. 


CORRECT  PRONUNCIATION  for 

good  enunciation  is  the  rule  at 
WLW-WSAI  Cincinnati,  which 
lists  geographical  names  each  day 
on  its  newsroom  blackboard  for  the 
benefit  of  announcers  and  commen- 
tators. Gilbert  Kingsbury,  assistant 
editor,  points  to  a  tongue  twister 
as  Jeanne  Koop,  writer,  studies  it. 


Film  Spots 

REPUBLIC  Pictures  Corp.,  New 
York,  has  been  using  spot  an- 
nouncements on  KPOi  KGO  KLX 
KLS  KROW  to  promote  the  open- 
ing May  18  of  "Man  From  Frisco" 
in  San  Francisco,  Oakland  and 
Richmond,  Cal.  Stations  carrying 
spots  for  the  Hollywood  and  Los 
Angeles  showing,  which  opened 
the  following  day,  are  KFI  KNX 
KJH  KMPC.  Pittsburgh  run,  start- 
ing May  27,  is  to  be  advertised 
on  WCAE  KDKA;  St.  Louis  sched- 
ule includes  KSD  KMOX.  All  cam- 
paigns call  for  billboard  posting 
and  supplementary  space  advertis- 
ing in  two  or  more  newspapers. 
Agency  is  Donahue  &  Coe,  New 
York. 


NAB  Discs  Available 

TRANSCRIPTIONS  of  the  presen- 
tation of  the  NAB  Sales  Managers 
Executive  Committee  at  the  Pro- 
prietary Assn.  advertising  clinic  at 
the  Hotel  Biltmore,  New  York,  May 
16  (see  page  20),  will  be  available 
to  all  NAB  member  stations  for 
$5-$7.50.  Restrictions  are  placed  on 
their  use.  They  are  not  to  be  broad- 
cast under  any  circumstances  and 
may  be  played  only  for  NAB  mem- 
bers, members  of  Proprietary  Assn. 
and  their  advertising  agents. 


A  GREAT  NAME 
IN  LOUISVILLE! 

WINN 

IT  MEANS 

RESULTS! 


Write.    Wire  or  Call 
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Rigid  Duopoly  Enforcement  Seen 

(Continued  from  page  12) 


determine  applicability  of  the 
Rule. 

Crosley  Corp.,  Cincinnati,  licen- 
see of  WLW  and  WSAI,  last 
Wednesday  filed  through  Demp- 
sey  &  Koplovitz,  Washington  coun- 
sel, petition  asking  that  the  WLW 
license,  now  on  temporary  until 
May  31,  be  extended  to  "not  later 
than  Aug.  1,  1944"  to  permit  or- 
derly disposition  of  WSAI.  Several 
buyers  are  understood  to  be  nego- 
tiating for  the  station. 

In  a  petition  pending  before  the 
FCC  Gene  T.  Dyer,  his  wife,  Evelyn 
M.  Ringwald  Dyer;  Elizabeth  M. 
.Hinzman,    Adele   Moulds,  Vivian 
Christoph  and  William  F.  Moss,  a 
partnership  doing  business  as  Ra- 
dio   Station    WAIT,    licensee  of 
WAIT,  through   Dow,   Lohnes  & 
Albertson,     Washington  counsel, 
I  contend   that  the  "duopoly"  rule 
t  does    not    apply   to    WAIT  and 
WGES  because  "no  such  common 
ownership,  operation  or  control  ex- 
ists." 

Extensions  Asked 

Buffalo  Broadcasting  Corp.,  li- 
censee of  WKBW  and  WGR,  in  a 
petition  filed  by  Frank  D.  Scott, 
Washington  counsel,  asked  that 
regular  licenses  be  restored  to  both 
stations  to  permit  "orderly  disposi- 
tion" of  one  under  the  multiple 
ownership  rule.  Petitioner  alleged 
that  both  stations  have  been  "under 
temporary  licenses  for  more  than 
a  year  last  past"  and  that  hear- 
ings on  Dockets  6324-6325  have 
been  completed  but  "no  findings" 
have  been  issued  by  the  Commis- 
sion. 

Fisher's  Blend  Stations,  licensee 
of  KOMO.  and  KJR  Seattle,  in  a 
new  petition  under  84-B,  filed  by 
Ben  S.  Fisher,  Washington  coun- 
sel, requests  an  indefinite  exten- 
sion. A  previous  petition  had  been 
filed  under  84-A,  which  fixed  the 
multiple  ownership  rule  effective 
date  as  May  31,  1944. 

Declaring  that  a  decision  under 
Rule  3.35  must  be  founded  on 
"fact"  rather  than  "point  of  law", 
the  Dyer  petition  points  out  that 
"where  members  of  a  family  are 
involved  in  ownership  of  an  enter- 


prise, the  fact  that  they  are  re- 
lated does  not  establish  common 
control".  Petitioner  contends  that 
the  Gene  T.  Dyer  family  owns  50% 
of  WAIT  and  49%  of  WGES,  that 
WAIT  is  a  100%  English  language 
station  while  WGES,  with  separate 
operation,  is  "nearly  100%  foreign 
language."  Ownership  of  the  two 
stations  was  listed  as  follows: 

WAIT— Gene  T.  Dyer,  15%; 
Evelyn  M.  Ringwald  Dyer,  35%; 
Evelyn  M.  Hinzman,  30%;  Adele 
Moulds,  10%;  Vivian  Christoph, 
9%;  William  F.  Moss,  1%. 

WGES— Gene  T.  Dyer,  25%; 
Gene  T.  Dyer  Jr.,  24%;  Vivian 
Christoph,  25%;  Grace  V.  McNeill, 
6%;  Louis  E.  Moulds,  6%;  Frank 
A.  Ringwald,  10%;  William  F. 
Moss,  4%. 

Petition  sets  out  the  "immediate 
family"  of  Gene  T.  Dyer  consists 
of  Mr.  Dyer,  his  wife  and  son  Gene 
T.  Jr.  Evelyn  M.  Hinzman  is  a 
sister  of  Mr.  Dyer;  Mr.  Ringwald 
a  brother  of  Mrs.  Dyer;  Adele 
Moulds  is  the  wife  of  Louis  E.; 
Mr.  Moulds  is  the  step-father  of 
Grace  V.  McNeill.  "No  relationship 
exists  between  the  Louis  E.  Moulds 
family  and  the  Gene  T.  Dyer  fam- 
ily, or  with  Frank  A.  Ringwald, 
brother  of  Evelyn  M.  Dyer",  peti- 
tion continues.  Mr.  Moss  is  related 
to  no  other  partner  in  either  part- 
nership, petition  adds. 

Petition  further  sets  out  that 
Gene  T.  Dyer,  Evelyn  M.  Dyer, 
Dr.  John  A.  Dyer  and  Elizabeth 
Hinzman  comprise  the  partnership 
licensee  of  WSBC  Chicago,  but  that 
the  station  has  been  sold  subject  to 
FCC  approval. 

'Entirely  Competitive' 

WAIT  and  WGES  are  "entirely 
competitive,"  petition  recites,  with 
WAIT  under  the  personal  manage- 
ment of  Gene  T.  Dyer  and  WGES 
managed  by  Dr.  John  A.  Dyer,  a 
brother  who  owns  no  interest  in 
either  partnership.  Petition  seeks 
regular  license  for  a  normal  term 
for  WAIT,  which  is  on  temporary 
license  until  May  31. 

Westinghouse  sought  restoration 
of  a  regular  license  for  WOWO 
"to  permit  orderly  disposition  of 
WGL."  WOWO  has  been  on  tem- 
porary license  until  May  31  since 
its  regular  license  expired  April 
1.  WGL  license  expires  Oct.  1, 1945. 

Spartanburg  Adv.  Co.  petition 
set  forth  that  "steps  are  being 
taken  to  set  up  two  separate  cor- 
porations" and  split  operations  of 
WORD  and  WSPA  to  permit  an 
"orderly  disposition"  of  one  of  the 
stations.  Last  week  applications 
were  filed  for  the  voluntary  assign- 
ment of  the  WSPA  license  to  Pied- 
mont Radio  Inc.,  and  of  WORD  to 
Palmetto  State  Broadcasting  Co. 
The  Commission's  Tuesday  action 
has  no  bearing  on  the  separate 
corporation  setup. 

Fisher's  Blend  Stations,  which 
have  been  granted  authority  to  ex- 
change call  letters  of  KOiMO  and 
KJR,  seeks  decision  on  its  appli- 


cation to  reinstate  petition  to  in- 
crease KJR  power  to  50  kw,  thus 
qualifying  it  as  a  I-B  station.  Peti- 
tion recites  that  licensee  cannot 
comply  with  Rule  3.35  until  a  sep- 
aration of  the  two  stations  is  ef- 
fected. Therefore  an  indefinite  ex- 
tension is  sought  to:  (1)  effect  a 
change  of  call  letters  as  soon  as 
possible;  (2)  acquire  a  new  50  kw 
transmitter,  already  ordered;  (3) 
complete  improvements  at  new 
transmitter  site;  (4)  increase  KJR 
to  50  kw. 

Buffalo  Broadcasting  Corp.,  in 
addition  to  its  plea  for  regular 
licenses,  sets  out  that  both  sta- 
tions are  operated  with  the  same 
facilities  and  staffs  and  before  an 
orderly  sale  of  one  can  be  effected 
a   separation  must  take  place. 


Hudnut  Sponsors  Two 

RICHARD  HUDNUT  Sales  Co., 
New  York,  will  make  novel  double 
use  of  talent  in  a  campaign  starting 
on  WOR  New  York  next  week  in 
behalf  of  its  beauty  preparations 
and  DuBarry  Success  School.  In 
addition  to  participating  on  Martha 
Deane's  program,  Hudnut  will 
sponsor  a  full  twice-weekly  quar- 
ter-hour program  of  its  own,  co- 
featuring  Miss  Deane  and  Ann 
Delafield,  beauty  specialist  and  di- 
rector of  the  Success  School.  Suc- 
cess Stories,  which  starts  May  23, 
will  present  the  lives  of  successful 
women,  as  told  by  Miss  Deane,  and 
tips  on  personal  appearance  and 
well-being  by  Miss  Delafield.  Agen- 
cy is  Kenyon  &  Eckhardt,  New 
York. 


Sooo  ma$ 


CLEVELAND 
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WJW'S  MR.  FOITHBOINDER 

Our  Mr.  Foithboinder  is  an  amazing  man.  He  lives  in  a 
hollow  oak  tree,  and  he  reads  minds.  Sort  of  a  poor  man's 
Dunninger.  We  hired  him  here  at  WJW  to  commune 
with  our  audience's  subconscious.  He  tells  us  whether  Mrs. 
Gleek  is  bored  with  too  much  sports,  or  whether  the 
Blotzes  think  we're  too  starchy  with  long-haired  music.  He 
keeps  a  finger  on  the  hep-cat  pulse,  too.  Everytime  he  turns 
in  one  of  his  reports  we  sort  of  give  our  schedule  a  once- 
over heavily  and  balance  things  up  to  Mr.  Foithboinder 's 
specifications.  The  Hooper  people  have  been  trying  to  steal 
him  ever  since  they  saw  our  latest  rating.  But  he  doesn't 
think  he  could  stand  being  cooped  up  in  a  stuffy  phone 
booth  after  all  these  years  of  working  out  in  the  open. 


BROADCASTING    •    Broadcast  Advertising 


Quaker  Oats  Change 

QUAKER  OATS  Co.,  Chicago,  will 
fill  its  Monday  through  Friday  five- 
minute  spot  on  the  full  Blue  net- 
work, 10:40  a.m.  with  The  Aunt 
Jemima  Show,  featuring-  a  chorus 
of  eight  girls  and  three  men  and  a 
short  narrative  by  "Aunt  Jemima". 
Contract,  to  promote  Aunt  Jemima 
pancake  flour,  goes  into  effect  June 
19.  Agency  is  Sherman  K.  Ellis 
Co.,  Chicago. 


Craven  to  Join  Cowles  Stations 

{Continued  from  page  7) 


tained  the  party  majority  on  the 
Commission.  Commissioner  Craven, 
however,  was  consistently  the 
spokesman  for  a  minority,  usually 
including  Commissioner  Norman  S. 
Case,  and  of  late,  Ray  C.  Wake- 
field, both  Republicans. 


FULTON 
LEWIS,  Jr. 

is  always 
ON  THE  SPOT 


covering  the  news 
where  it  happens  .  .  .  when 
it  happens. 


JANUARY  ...  in  Mexico, for  further 
investigation  of  Hawaiian  Pre-Pearl  Harbor  De- 
fense  Contr^ts. 

\ 

"EBRU&MY  ...   in  Washington, 
D.  C,  to  reveal  ^he  fact  that  a  Soldier  Vote  Bill 
has  been  in  effect  since  September,  1942. 
\ 


MlARCMt  ■  •  Coast  to  Coast,  reporting  on 
pre-Convention  poliApaJ__Jxe»th)  and — revealing^ 
excessive  cost  of^trbsid^zed  Government  Housing 
Projects. 

\ 

 ^RML  ••■  in  Kansas,  reporting  on  the 

lewly  organized  drive  agkinst  so-called  OPA 
Kangaroo  Courts.  ^ 


Fulton  Lewis,  jr.,  is 
available  for  spon- 
sorship in  a  few  re- 
maining cities.  Call, 
wire  or  write, 

Wm.  B.  Dolph, 
WOL, 
Washington,  D.  C. 


"We  are  delighted  Commander 
Craven  is  joining  our  companies," 
Mr.  Cowles  declared.  "We  regard 
him  as  one  of  the  top  authorities  in 
every  phase  of  radio,  FM,  and  tele- 
vision. Mr.  Craven  will  continue  to 
make  his  home  in  the  East  but  will 
devote  his  full  time  to  the  expan- 
sion of  our  companies  in  these  new 
broadcasting  developments. 

"We  have  entered  into  a  contract, 
subject  to  the  approval  of  the  FCC, 
to  purchase  all  the  stock  of  Radio 
Station  WHOM  Jersey  City,  which 
has  studios  in  Jersey  City  and  New 
York  City.  We  hope  to  develop 
WHOM  into  one  of  the  better  sta- 
tions of  its  area,  and  later  on  also 
to  develop  both  an  FM  station  and 
a  television  station  in  that  area. 

"On  his  retirement  as  a  member 
of  the  Commission  next  month, 
Comdr.  Craven  will  be  elected  a 
vice-president  of  each  of  our  radio 
companies." 

In  acknowledging  receipt  of 
Commissioner  Craven's  letter  of 
April  26  requesting  that  he  not  be 
reappointed,  President  Roosevelt 
said  he  was  left  no  alternative.  De- 
claring he  would  comply  with  the 
request,  the  President  paid  tribute 
to  Commissioner  Craven  and  ex- 
pressed the  hope  that  his  reentry 
in  private  business  "will  bring  to 
you  rewards  that  will  more  than 
recompense  for  the  years  of  sacri- 
fice and  labor  you  have  been  your 
government." 

Offered  Many  Jobs 

Despite  widely  circulated  reports 
in  New  Deal  circles  that  Commis- 
sioner Craven  took  the  easy  way 
out  because  he  knew  he  could  not 
be  reappointed,  it  can  be  stated  that 
he  had  a  better  than  even  chance 
of  being  reappointed  if  he  had 
wished  it.  His  decision  to  leave  the 
Commission  was  prompted  by  a  long 
expressed  desire  to  return  to  pri- 
vate business  and  recoup  his  per- 
sonal fortunes. 

Commissioner  Craven  had  been 
proffered  a  number  of  executive 
positions  in  radio,  looking  toward 
post-war  development.  He  also  had 
been  considered  for  an  executive 
post  with  the  NAB,  and  had  been 
importuned  by  many  broadcasters 
to  reestablish  the  consulting  engi- 
neering practice  in  Washington 
which  he  left  in  1935  at  the  behest 
of  the  President  to  become  chief 
engineer  of  the  FCC.  He  decided, 
however,  to  accept  the  Cowles  as- 
signment. It  permits  him  to  re- 
main in  Washington  and  maintain 
his  residence  in  near-by  Virginia. 

Successor  Sought 

It  was  expected  that,  in  view  of 
important  allocations  and  regula- 
tory problems  ahead,  the  Adminis- 
tration again  would  seek  to  make  a 
"merit"  appointment  to  the  Com- 
mission, either  through  promotion 
or  selection  of  a  practical  radio 
or  communications  expert.  Pres- 
ident Roosevelt  had  that  in  mind 
with  the  elevation  last  Februai-y  of 


E.  K.  Jett  from  chief  engineer  to 
Commission  member,  succeeding 
George  H.  Payne,  whose  term  had 
expired  the  preceding  June  30.  Few 
names  were  mentioned  in  connec- 
tion with  the  Craven  successorship 
last  week. 

Constantly  recurring  reports  that 
Chairman  James  Lawrence  Fly 
might  leave  the  Commission,  to 
assume  another  Government  post — 
possibly  that  of  coordinator  of  com- 
munications, to  be  created — were 
still  about  last  week.  But  there 
was  no  confirmation  in  official  quar- 
ters. It  would  not  surprise  some 
officials,  however,  to  see  Chairman 
Fly  named  to  another  post,  al- 
though it  is  generally  agreed  this 
would  not  be  done  as  a  move  to 
"kick  him  upstairs".  He  is  still  re- 
garded as  the  President's  closest 
confidante  on  radio  and  communica- 
tions matters. 

'Times'  Comments 

Tending  to  focus  attention  on  the 
Fly  status  was  an  exhaustive  ap- 
praisal of  the  Chairman  by  Arthur 
Krock,  noted  Washington  commen- 
tator and  chief  of  the  New  York 
Times  bureau,  published  in  the 
Times  last  Friday.  The  official  ac- 
tivities of  Mr.  Fly,  Mr.  Krock  said, 
"have  long  been  a  source  of  sus- 
picion and  perplexity  to  those  in 
public  life  who  believe  that  no  other 
administration  has  played  power 
politics  as  ruthlessly  as  Mr.  Roose- 
velt's and  that  Mr.  Fly  is  one  of 
the  most  effective  players." 

The  suspicion,  Mr.  Krock  con- 
tinued, is  based  on  the  fact  that 
though  the  FCC  chairman  is  on  a 
"secondary  administrative  level," 
his  "influence  at  the  White  House 
seems  to  be  greater  than  any  mem- 
ber of  the  Cabinet.  *  *  *" 

Alluding  to  the  "great  political 
powers  in  the  hands  of  the  FCC 
Chairman",  Mr.  Krock  said  this  is 
accentuated  by  Mr.  Fly's  domina- 
tion of  the  Commission  and  by  a 
law  which  is  "cloudy  enough  to  per- 
mit him  to  make  and  alter  major 
policy  virtually  at  will."  He  pointed 
out,  moreover,  that  Mr.  Fly  "likes 
power,  does  not  hesitate  to  use  it, 
and  never  runs  away  from  a  bat- 
tle." 

After  recounting  personal  deal- 
ings with  Mr.  Fly  when  he  was 
counsel  of  TVA  and  a  "modest 
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young  lawyer",  Mr.  Krock  detected 
a  notable  change  in  the  FCC  chair- 
man. "His  side",  he  commented,  "is 
the  side  of  the  angels,  however  far 
down  it  may  reach  for  weapons; 
the  other  side  is  commanded  by 
Lucifer. 

"The  FCC  chairman  also  has  be- 
come dictatorial  in  his  behavior  to- 
ward those  having  business  with  the 
Commission,  toward  his  war  admin- 
istrative associates  and  members  of 
Congress,  even  asserting  inaccessi- 
bility to  question  as  among  his 
rights.  Add  all  this  to  the  type  of 
politics  he  is  suspected  of  playing, 
and  the  roots  of  his  troubles  are  in 
plain  view." 

Following  is  the  text  of  President 
Roosevelt's  letter  of  May  15  to  Com- 
missioner Craven : 

Dear  Commissioner  Craven: 

I  have  received  your  letter  of  April  twen- 
ty-sixth in  which  you  tell  me  that  it  is 
not  your  intention  to  seek  reappointment 
to  the  Federal  Communications  Commis- 
sion when  your  present  term  expires  on 
June  thirtieth  and  that  you  want  to  be 
free  on  that  day  to  return  to  private  busi- 
ness. 

The  reasons  you  cite  leave  me  no  alter- 
native. I  shall,  therefore,  comply  with  the 
request  you  make  and  I  sincerely  hope  that 
your  reentry  in  the  field  of  private  busi- 
ness will  bring  to  you  rewards  that  will 
more  than  recompense  for  the  years  of 
sacrifice  and  labor  you  have  given  your 
Government. 

My  best  wishes  to  you. 

Very  sincerely  yours, 

/s/  Franklin  D.  Roosevelt 

Honorable  T.  A.  M.  Craven, 
Commissioner, 

Federal  Communications  Commission, 
Washington,  D.  C. 


Lever  Bros.  Change 

LEVER  BROS.  Co.,  Cambridge, 
Mass.  (Rinso),  on  June  23  replaces 
Amos  V  Andy  for  13  weeks,  with 
a  detective  series,  Boston  Blackie, 
on  130  NBC  -stations,  Friday,  10- 
10:30  p.m.  (EWT).  Packaged  by 
Frederic  W.  Ziv  Inc.,  Cincinnati, 
program  will  feature  Chester  Mor- 
ris who  also  portrays  title  role  in 
Columbia  film  version  of  that  story. 
Agency  is  Ruthrauff  &  Ryan,  N.  Y. 


Allison  Named 

JOHN  D.  ALLISON,  senior  solici- 
tor of  Headley-Reed  Co.,  station 
representative  firm,  was  made  a 
vice-president  of  the  company  by 
the  board  of  directors,  who  met  in 
New  York  May  18.  Mr.  Allison  has 
been  with  Headley-Reed  for  three 
years  and  formerly  was  with  NBC. 


FRED  HART  WINNER 
IN  COAST  PRIMARY 

FRED  HART  of  Salinas,  Cal.,  for- 
mer owner  of  KQW  San  Jose  and 
at  one  time  head  of  the  Hawaiian 
Broadcasting  System  (operating 
KGMB  and  KHBC),  won  the  Re- 
publican nomination  in  the  11th 
Congressional  California  district 
by  a  4,000  plurality. 

Biggest  upset  in  California  pri- 
mary elections  May  16  was  the  de- 
feat of  Rep.  John  M.  Costello, 
Democratic  incumbent  of  Los  Ang- 
eles in  the  15th  District  and  a  Dies 
Committee  member.  Hal  Styles, 
Hollywood  radio  commentator,  se- 
cured Democratic  nomination,  hav- 
ing successfully  opposed  Costello 
with  a  "Win  the  War  and  Secure 
the  Peace"  campaign  slogan. 

On  the  Democratic  ticket  Styles 
led  with  29,995  votes  against  Cos- 
tello's  16,972.  Although  Costello  led 
the  Republican  ticket  by  a  big- 
margin,  he  failed  to  receive  his  own 
party's  nomination,  thus  losing  the 
fight  after  five  terms  in  the  House. 
Under  election  law,  a  Republican 
will  be  designated  by  the  county 
central  committee  to  run  against 
Styles  in  November. 

Rep.  Clarence  F.  Lea.  Democrat 
of  Santa  Rosa  and  chairman  of  the 
House  Insterstate  &  Foreign  Com- 
merce Committee  and  of  the  Select 
Committee  to  Investigate  the  FCC, 
for  the  13th  time  won  both  the 
Democratic  and  Republican  nomi- 
nations in  the  First  District,  as- 
suring his  re-election. 

Following  his  nomination,  Styles 
stated  that  if  elected  to  Congress 
in  November,  he  would  continue  his 
radio  commentaries.  He  currently 
conducts  the  weekly  soldier  rehab- 
ilitation program  Lest  We  Forget, 
a  juvenile  delinquency  series, 
Young  America  Speaks,  and  a  phil- 
osophical broadcast,  Let's  Face 
Facts,  heard  on  KFWB  Hollywood. 


Await  Better  Television, 
Says  Comdr.  McDonald 

SIDING  WITH  Paul  Kesten,  CBS 
executive  vice-president  and  his 
stand  on  the  post-war  television 
controversy 
[  Broadcasting, 
May  1],  Comdr. 
E.  F.  McDonald 
Jr.,  president  of 
Zenith  Radio 
Corp.,  last  week 
issued  an  analy- 
sis of  his  views 
in  w  h  i  ch  he 
struck  at  the  idea 
of  bringing  out 
pre-war  televi- 
sion and  "warming  it  over"  for  a 
video-hungry  public. 

Claiming  that  research  and  sci- 
ence are  moving  now  at  a  faster 
rate  than  at  any  previous  time 
and  that  new  uses  for  materials 
along  with  new  war  methods  re- 
sulting, adaptable  to  television, 
will  render  pre-war  televison  ob- 
solete Comdr.  McDonald  said, 
"Why  dig  up  the  bones  of  dead  pre- 
war television  for  reincarnation, 
when  there  is  a  new  baby  on  the 
way!"1  He  feared  television  im- 
provement would  be  delayed  for- 
ever by  a  false  start. 


Comdr.  McDonald 


Every  Broadcast  Executive 
and  Engineer  Should  Read: 


FURTHER  LIGHT  ON  THE 
CBS  TELEVISION  REPORT 

★ Television  sets  now  in  use  (built  before  Pearl 
Harbor)  do  not  give  acceptably  sharp  images. 
But  do  we  need  more  than  the  present  525  lines? 
Or  are  the  transmitters  and  receivers  at  fault?  In 
the  latter  case,  should  we  go  to  new  standards 
while  prewar  equipment  is  being  modernized? 
See  the  illustrations  in  FM  AND  TELEVISION  for 
May,  and  draw  your  own  conclusions. 

SIMULTANEOUS  FM  SOUND 
&  FACSIMILE  BROADCASTING 

★ The  wartime  perfection  of  facsimile  makes  pos- 
sible home  reception  of  news,  photos,  comics,  and 
advertisements  with  better  quality  than  newspaper 
printing.  Present  FM  broadcasiing  stations  can 
transmit  facsimile  and  sound  programs  simulta- 
neously. Only  simple  equipment  is  needed.  The 
first  of  a  series  of  articles  explaining  the  commer- 
cial possibilities  of  facsimile  broadcasting  appears 
in  the  May  issue  of  FM  AND  TELEVISION.  Don't 
miss  it! 

*     MAIL  THIS  COUPON  WITHOUT  DELAY  * 
FM  AND  TELEVISION,  240  Madison  Avenue,  New  York  16,  N.  Y. 

□  Enclosed  find  25c  in  stamps  for  the  May  issue  of  FM  and  TELEVISION. 

□  Enter  my  subscription  for  1  year  starting  with  the  May  issue.  I  will  remit 
$3.00  upon  receipt  of  your  invoice. 


Name  Street- 


City 


State  (Radio  Station  
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Ashland  FM  Filed 

APPLICATION  for  a  new  FM 
station  for  Ashland,  Ohio,  was 
filed  with  the  FCC  last  week  by 
Robert  M.  Beer  and  Edgar  Koehl, 
Ashland  newspapermen,  doing 
business  as  Beer  &  Koehl.  Esti- 
mated cost  for  the  new  outlet  is 
$25,000  to  $30,000.  Facilities  re- 
quested are  48,900  kc  with  a  cov- 
erage of  8,494  sq.  mi.  Mr.  Koehl 
is  president  and  treasurer  of  the 
Ashland  Printing  Co.,  which  pub- 
lished the  daily  Ashland  Times 
Gazette.  Mr.  Beer  is  vice-president 
and  secretary  of  the  publishing 
company  in  which  each  holds  a 
48.7%  interest.  Mr.  Koehl  in  ad- 
dition is  president  and  50%  owner 
of  the  Inquirer  Publishing  Co.  of 
Galion,  Ohio,  which  publishes  the 
daily  Galion  Inquirer. 


FCC  to  Review  Station  Program  Logs 
To  Measure  Merit  of  Network  Rules 


IN  ITS  FIRST  move  to  appraise 
the  effect  of  the  highly  controvert- 
ed network  monopoly  regulations 
since  they  became  effective  last 
June,  the  FCC  last  week  called 
upon  all  standard  stations  to  sup- 
ply it  with  their  program  logs  for 
the  week  beginning  Sunday,  April 
25,  1943  and  the  corresponding 
week  of  April  23,  1944. 

The  regulations,  which  the  FCC 
majority  held  were  designed  to  re- 
store the  independence  of  network 
affiliated  stations,  were  invoked  af- 
ter a  fight  through  the  courts 
which  terminated  on  May  10  last 


WE  NY'S  ptoofi  l>y  -fjoopeti 

We  present  the  results  of  the  1944  Mid- 
Winter  listening  index  made  in  the  prosperous 
Elmira,  N.  Y.  community — our  first  survey 
since  the  addition   of  NBC  last  September. 


HOOPER  STATION  LISTENING  INDEX 


Period: 
Mid-Winter  1944 


City: 
ELMIRA,  N.  Y. 


Total  Coincidental  Calls — This  Period  6.907 
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Station 
C 
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G 
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8  A.M.-10  A.M. 
Mon.  thru  Fri. 
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1.4 
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2.1 

1.7 
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MON.  THRU  FRI. 
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2.6 
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5.4 

1.6 

1.8 

1.6 

12  N.-3  P.M. 
Mon.  thru  Fri. 

66.3 
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1.5 

2.9 

1.5 

2.9 

0.5 

1.0 

3  P.M.-6  P.M. 
Mon.  thru  Fri. 

66.0 

18.1 

3.7 

0.5 

2.8 

1.4 

6.1 

1.4 
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MON.  THRU  FRI. 

66.2 
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1.7 

2.1 

2.1 

3.3 

1.3 

6  P.M.-8  P.M. 
Sun.  thru  Sat. 

69.5 

7.6 

4.4 

0.0 

6.9 

3.6 

6.5 

1.5 

8  P.M.-10  P.M. 
Sun.  thru  Sat. 

56.9 

3.3 

0.3 

0.0 

10.4 

11.9 

13.9 

3.3 

6  P.M.-10  P.M. 
SUN.  THRU  SAT. 

62.6 

5.2 

2.1 

0.0 

8.8 

8.2 

10.6 

2.5 
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year,  when  the  Supreme  Court  up- 
held the  Commission's  jurisdiction. 

While  no  overall  survey  has 
been  made  by  trade  sources,  it  is 
expected  the  comparative  weekly 
reports  will  show  a  rather  sub- 
stantial increase  in  network  pro- 
grams and  business  on  affiliated 
stations.  Network  business  over- 
all has  increased  roughly  from  15 
to  20%,  during  the  last  year.  More- 
over, it  was  found  that  one  of  the 
immediate  results  of  the  regula- 
tions was  to  draw  affiliates  closer 
to  their  networks,  lest  competitive 
stations  take  network  programs 
which  they  might  reject  and  there- 
by divide  the  audience. 

One  of  the  anticipated  results 
of  the  network  regulations — devel- 
opment of  new  nationwide  net- 
works or  "tailor  made"  networks — 
has  not  materialized  because  of 
the  war-invoked  freezes  on  equip- 
ment and  the  manpower  shortage, 
according  to  industry  sources. 

Text  of  the  FCC  notice  sent  to 
all  stations  May  20  follows: 

In  considering  the  practical  effects  of  the 
Chain  Broadcasting  Regulations  (3.101- 
3.108),  the  Commission  desires  to  compare 
the  distribution  of  network  and  non-net- 
work programs  for  a  representative  week 
prior  to  the  effective  date  of  the  Regula- 
tions, with  a  representative  week  a  year 
later.  Accordingly,  please  supply  the  Com- 
mission by  June  5,  1944,  with  your  sta- 
tion's program  log,  or  a  true  copy  thereof, 
required  to  be  kept  under  Sections  3.404- 
3.405  of  the  Regulations,  for  the  week 
beginning  Sunday,  April  25,  1943,  and  for 
the  week  beginning  Sunday,  April  23,  1944. 


Army  Gets  Skelton 

RED  SKELTON,  star  of  NBC  Red 
Skelton  &  Co.,  who  will  be  31  on 
July  18,  has  been  ordered  to  report 
for  Army  induction  at  Fort  Mac- 
Arthur  (Cal.)  May  25.  Although 
not  confirmed,  at  press  time  it  was 
understood  that  his  draft  board 
was  considering  a  deferment  for 
Skelton  until  June  6  so  that  he 
could  finish  his  current  radio  con- 
tract. At  the  present  time  his  last 
broadcast  under  sponsorship  of 
Brown  &  Williamson  Tobacco  Corp. 
(Raleigh  cigarettes)  is  scheduled 
for  May  23.  It  is  anticipated  that 
Harriet  Hilliard  and  Ozzie  Nelson's 
band  with  Pat  McGeehan,  an- 
nouncer, will  take  over  as  summer 
replacement,  thus  giving  sponsor 
and  agency  time  to  get  together  a 
new  show  for  the  fall  season.  Agen- 
cy is  Russel  M.  Seeds  Co.,  Chicago. 


Listening  Drop 

AVERAGE  sets-in-use,  available 
audience  and  program  ratings  for 
evenings  in  early  May  were  not  only 
lower  than  in  April,  an  expected 
seasonal  phenomenon,  but  also 
lower  than  a  year  ago,  according  to 
the  May  15  evening  network  Hoop- 
er report,  which  shows  an  aver- 
age rating  of  8.8,  average  sets-in- 
use  of  27  and  average  available 
audience  of  77.6.  Fibber  McGee  & 
Molly  was  the  most  popular  pro- 
gram, with  Bob  Hope  second  and 
Red  Skelton  third,  followed  by 
Charlie  McCarthy,  Jack  Benny, 
Lux  Radio  Theatre,  Aldrich  Fami- 
ly, Joan  Davis,  Mr.  District  Attor- 
ney and  Walter  Winchell. 


Record  Ruling 

(Continued  from  page  12) 

gram.  The  identifying  announcement  shall 
accurately  describe  the  type  of  mechanical 
record  used. 

(b)  Any  other  program  consisting  of  a 
mechanical  record  or  series  of  mechanical 
records  need  not  be  announced  as  provided 
in  subsection  (a),  but  the  licensee  shall 
not  attempt  affirmatively  to  create  the  im- 
pression that  the  program  being  so  broad- 
cast consists  of  live  talent.  At  least  once 
each  hour  the  licensee  shall  announce  which 
of  the  programs  other  than  those  specified 
in  subsection  (a),  presented  during  the 
previous  hour,  were  broadcast  by  means  of 
mechanical  records." 

AND,  WHEREAS,  the  Commission  is  of 
the  opinion  that  it  will  best  conduce  to  the 
proper  dispatch  of  business  and  to  the  ends 
of  justice  that  all  interested  persons  be 
given  an  opportunity  to  file  statements  or 
briefs  showing  why  the  above  proposal 
should  not  be  adopted,  or  why  It  should 
not  be  adopted  In  the  form  proposed  by 
this  order ; 

NOW,  THEREFORE,  IT  IS  HEREBY 
ORDERED,  That  any  person  desiring  to 
do  so  may,  on  or  before  the  16th  day  of 
June,  1944,  file  statements  or  briefs  as  to 
why  the  above  proposed  amendment  to  Sec- 
tion 3.407  should  not  be  adopted  or  why  it 
should  not  be  adopted  in  the  form  proposed 
by  this  order.  Requests  for  oral  argument, 
if  made  with  briefs  or  statements,  will  be 
considered. 

The  existing  rule  3.407,  covering 
electrical  transcriptions,  follows: 

3.407  Mechanical  Records — Each  broad- 
cast program  consisting  of  a  mechanical 
record  or  a  series  of  mechanical  records 
shall  be  announced  in  the  manner  and  to 
the  extent  set  out  below. 

(a)  A  mechanical  record  cr  a  series 
thereof,  of  longer  duration  than  30  min- 
utes, shall  be  identified  by  appropriate  an- 
nouncement at  the  beginning  of  the  pro- 
gram, at  each  30-minute  interval,  and  at 
the  conclusion  of  the  program:  Provided, 
however,  that  the  identifying  announcement 
at  each  30-minute  interval  is  not  required 
in  case  of  mechanical  record  consisting  of 
a  single,  continuous,  uninterrupted  speech, 
play,  religious  service,  symphony  concert, 
or  operatic  production  of  longer  duration 
than  30  minutes. 

(b)  A  mechanical  record,  or  a  series 
thereof,  of  a  longer  duration  than  five  min- 
utes, and  not  in  excess  of  30  minutes, 
shall  be  identified  by  an  appropriate  an- 
nouncement at  the  beginning  and  end  of 
the  program. 

(c)  A  single  mechanical  record  of  a  du- 
ration not  in  excess  of  five  minutes  shall 
be  identified  by  appropriate  announcement 
immediately  preceding  the  use  thereof. 

(d)  In  case  a  mechanical  record  is  used 
for  background  music,  sound  effects,  sta- 
tion identification,  program  identification 
(theme  music  of  short  duration),  or  iden- 
tification of  the  sponsorship  of  the  pro- 
gram proper,  no  announcement  of  the 
mechanical  record  is  required. 

(e)  The  identifying  announcement  shall 
accurately  describe  the  type  of  mechanical 
record  used,  i.e.,  where  an  electrical  tran- 
scription is  used  it  shall  be  announced  as 
a  "transcription"  or  an  "electrical  tran- 
scription," or  as  "transcribed"  or  "electri- 
cally transcribed,"  and  where  a  phonograph 
record  is  used  it  shall  be  announced  as  a 
"record." 


ALASKA 
KFQD 


More  listeners 
per  $  through 

COVERING  METROPOLITAN 
AREA  OF  ALASKA 

790KC-1000W 

First  in  Alaska 

ALASKA  BROADCASTING  CO. 
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Fly  Admits  Cox  Probe  Contempt 


(Continued  from  page  H) 


ask  her  authority.  She  cited  NAB 
bulletins,  the  Committee's  published 
record  and  trade  journals.  Fre- 
quently Mr.  Barger  was  asked  if 
the  testimony  was  in  the  record. 
It  was  a  photographer's  field  day, 
with  cameramen  and  women  from 
various  publications  and  news  ser- 
vices snapping  pictures  of  Mrs. 
Palmer  and  Mr.  Fly  throughout 
the  proceedings. 

When  Mrs.  Palmer  concluded, 
Rep.  Hart  asked  if  the  testimony, 
on  which  she  based  her  article, 
was  "in  the  record  at  the  time  this 
was  written"?  Mr.  Barger  replied: 
"Most  of  it  was."  Mrs.  Palmer  said 
she  had  read  no  testimony  of  the 
Committee  hearings  since  com- 
pleting the  draft  last  January. 

Chairman  Fly  took  the  stand  to 
read  Editor  Wallace's  reply,  in 
which  the  Digest  chief  assured  the 
FCC  chairman  that  the  Digest  was 
not  a  "smear  sheet"  and  that  he 
(Mr.  Fly)  need  not  be  "unduly 
alarmed".  Chairman  Fly  said  that 
"so  many  statements  in  Mrs.  Pal- 
I  mer's  written  document  follow  the 
pattern  laid  down  by  Mr.  Garey 
in  the  early  days  of  these  hearings. 
I  .  .  .  My  letter  was  more  prophetic, 
more  validly  founded  than  any- 
thing I  could  have  stated. 

"There  is  evidence  here,"  he 
continued,  "that  Mrs.  Palmer  has 
been  given  access  to  the  secret  tes- 
timony of  the  Committee.  She  has 
gotten  her  information  from  a  long 
line  of  opponents  and  critics  of 
me.  ...  I  seriously  doubt  if  the 
statement  read  here  today  was 
written  for  publication  in  Read- 
er's Digest.  It  was  written  at 
the  time  of  my  letter.  In  view  of 
the  fact  that  she's  had  access  to 
the  secret  and  confidential  record, 
I'm  inclined  to  believe  that  this 
job  was  done  today  for  this  rec- 
tord." 

Article  Written 
On  Assignment, 

Rep.  Miller  asked  Chairman  Fly 
if  Mrs.  Palmer  sought  to  get  his 
version.  He  evaded  a  direct  answer 
until  pinned  down,  then  said:  "She 
offered  to  talk  to  me  and  I  declined 
to  talk  to  her  on  the  grounds  it 
was  impossible  to  answer  all  the 
charges  in  any  brief  interview.  I 
couldn't  possibly  sit  down  in  one 
hour  and  answer  these  charges." 


CLEANUPS 


ALL  CBS  MAJOR  g£f¥ffZm^. 
PROGRAMS   ^i— !!  PTT 


"You  spent  time  with  Horton  of 
Fort  Lauderdale  and  Kennedy  of 
Charleston  [W.  Va.],  didn't  you?" 
demanded  Rep.  Miller.  Mr.  Fly 
said  he  hadn't  spent  any  more 
time  with  them  than  any  other 
broadcaster  and  Rep.  Miller  re- 
plied: "We'll  see  about  that  later." 

Rep.  WigglesvA>rth  wanted  to 
know  to  whom  Mr.  Fly  referred 
in  his  letter  to  Mr.  Wallace  when 
he  wrote:  "The  best  the  Commit- 
tee's counsel  has  had  to  offer  to 
date  has  been  one  super-dis- 
gruntled individual  who  for  that 
very  reason  was  an  irresponsible 
person  and  witness."  Mr.  Fly 
couldn't  recall  "off-hand"  but  said 
he  presumed  he  meant  "Admiral 
Hooper".  When  Rep.  Miller  asked 
if  he  had  reference  to  Commission- 
er Craven,  the  FCC  chairman 
said : 

"At  times  you  might  say  Com- 
missioner Craven  is  disgruntled, 
but  by  and  large  it's  a  difference 
of  opinion.  I've  never  considered 
Commissioner  Craven  as  dis- 
gruntled." 

"As  I  read  your  letter  you  hold 
this  Committee  somewhat  in  con- 
tempt?" asked  Rep.  Miller. 

"I  was  certainly  in  contempt  of 
the  Cox  Committee  as  it  was  han- 
dled by  the  chairman  and  general 
counsel,"  replied  Mr.  Fly.  "Since 
I've  heard  Mrs.  Palmer's  article 
read  I  have  more  respect  for  this 
letter,"  he  added,  looking  at  a  copy 
of  his  letter  to  Mr.  Wallace. 

Mrs.  Palmer,  commenting  on 
"Mr.  Fly's  innuendo"  that  her  ar- 
ticle was  written  for  the  record 
and  not  Reader's  Digest,  said:  "I 
wrote  the  article  on  assignment. 
The  editors  who  assigned  me  to  do 
this  job  evidently  didn't  tell  Mr. 
Wallace."  When  the  hearing  ad- 
journed, Mr.  Fly  walked  to  Mrs. 
Palmer's  side,  extended  a  hand 
and  greeted  her  smilingly. 

Mr.  Sterling  on  Thursday  read 
a  lengthy  statement,  explaining 
how  the  RID  had  worked  with 
military  and  civil  authorities  in 
helping  lost  planes  find  their  bear- 
ings; also  of  rescue  work  at  sea, 
performed  at  the  request  of  the 
Navy.  He  used  large  maps  to  dem- 
onstrate how  "fixes"  were  estab- 
lished. His  statement  contained 
several  letters  of  commendation 
from  military  and  Civil  Aeronau- 
tics Authority  officials. 

Under  cross-examination  the 
FCC  assistant  chief  engineer  dis- 
closed that  on  Nov.  23,  1941,  just 
two  weeks  before  the  Jap  attack, 
the  Navy  simulated  an  attack  on 
Pearl  Harbor  and  that  the  FCC 
was  asked  to  participate  in  taking 
bearings  on  "approaching  planes". 
Whether  the  Commission's  func- 
tions were  successful  was  not  as- 
certained, he  said,  but  approaching 
planes  did  transmit  and  the  three 
monitoring  stations  in  the  Ha- 
waiian Islands  were  able  to  give 
bearings  to  the  defending  forces. 

Mr.  Sterling  said  that  had  the 
Japanese  planes,  which  attacked 
Pearl  Harbor,  been  transmitting, 
the  FCC  stations  would  have  picked 
them  up.  "We  were  not  alerted  by 
any  other  agency,"  he  said,  "but 
we  were  cruising  the  spectrum 
with  -a.  24-hour  operation."  Asked 


by  Rep.  Miller  if  the  FCC  ever 
detected  '"any  transmissions  by 
clandestine  stations  to  the  Japa- 
nese mainland",  Mr.  Sterling  re- 
plied : 

"No  sir.  We  detected  none.  The 
commercial  facilities  were  open  to 
the  Japanese.  They  could  transmit 
all  they  wanted  to  without  using 
clandestine  stations." 

Mr.  Sterling  agreed  that  locat- 
ing lost  planes  was  not  a  normal 
peacetime  function  of  the  FCC  and 
said  he  didn't  know  of  any  author- 
ity in  the  Communications  Act  for 
such  work.  He  denied  ever  having 
seen  any  correspondence  from 
"Admiral  Hooper  or  Admiral  Red- 
man" branding  the  RID  work  as 
"useless".  To  the  contrary,  said 
Mr.   Sterling,  his  files  contained 


"many  letters  of  commendation 
from  military  authorities". 

Military  work  done  by  the  FCC 
is  "now  practically  nothing",  he 
testified,  because  of  the  cut  of 
$1,000,000  by  Congress  in  the  RID 
budget  for  the  1945  fiscal  year.  He 
also  testified  that  the  Commission 
is  reducing  its  personnel  and  that 
efforts  are  being  made  to  place 
qualified  technicians  in  the  mili- 
tary services. 

"We'd  be  tickled  to  death  to 
have  the  military  take  it  over," 
said  Mr.  Sterling  when  asked  if 
the  FCC  still  monitored  enemy  sta- 
tions. "We  will  close  20  to  25  moni- 
toring stations  by  June  30.  The 
Army  Air  Forces  have  advised  us 
that  they  will  be  in  position  to 
take  over  all  military  radio  intel- 
ligence  work   in   the    U.    S.  and 
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Steel  and  Iron  Works 

POST-WAR   AND    POST- NOW 


Steel  and  iron  works  are  among  the  important 
industries  which  have  helped  make  the  rich 
Sabine  area  a  substantial  market  of  more  than 
250,000  people.  Other  industries  which  are 
humming  now — and  will  continue  to  hum  after 
the  war — are  oil  refineries,  synthetic  rubber 
plants,  shipyards,  rice  mills  and  canneries. 

KFDM  is  the  major  network  station  which 
really  gives  you  coverage  and  penetration  of 
the  rich  Sabine  area.  Located  in  Beaumont, 
one. of  America's  fastest  growing  cities,  KFDM 
offers  you  a  Hooper-authenticated  listening  au- 
dience such  as  no  other  station  enjoys  in  this 
market.  It  will  pay  you  to  "hook-up"  with 
KFDM.  Ask  for  the  facts. 
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letterheads:  "Nat- 
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territories  by  the  end  of  the  fiscal 
year."  Mr.  Sterling  said  that  on 
Dec.  23,  1943,  the  Joint  Chiefs  of 
Staff  advised  the  Commission  it 
was  ready  to  take  over  direction 
findings  in  Hawaii,  a  function  per- 
formed by  the  RID  since  the  out- 
break of  war. 

Pressed  by  Mr.  Barger  as  to  his 
opinion  of  the  Joint  Chiefs  of  Staff 
recommendation  of  September  1942 
that  the  President  transfer  radio 
intelligence  work  from  the  FCC  to 
the  armed  forces,  Mr.  Sterling 
said  so  far  as  he  knew  the  Joint 
Chiefs  of  Staff  had  not  changed 
their  position.  He  said  both  the 
Army  and  Navy  had  direction- 
finders but  they  were  set  up  for 
purposes  other  than  taking  bear- 
ings on  "illegal  stations".  He  added 
that  monitoring  for  illegal  stations 
was  a  normal  peacetime  function 
of  the  FCC. 

Defending  the  Commission's  ac- 
tivities in  military  intelligence 
work,  Mr.  Sterling  said:  "So  far 
as  I  know  it  was  September  1942 
before  the  Signal  Corps  had  a  ra- 
dio intelligence  man  in  Hawaii. 
The  War  Department,  up  to  March 
27,  asked  us  to  continue  our  work 
and  take  bearings  on  Japanese  mil- 
itary stations." 

Supplementary  statements  on 
monitoring  military  and  other  cir- 
cuits for  security,  personnel  train- 
ing and  monitoring  the  internation- 
al distress  frequency  were  placed 
in  the  record. 

Rebuttal  by  Dr.  Leigh 

Dr.  Leigh  on  Friday  began  his 
rebuttal  to  charges  about  the  FBIS. 
He  outlined  its  history  and  func- 
tions of  the  section  which  he  di- 
rects, told  how  it  monitors  enemy 
stations  and  provides  information 
for  other  Government  agencies.  He 
told  how  effective  propaganda  by 
radio  had  been  for  the  Axis  and 
how,  at  one  time,  enemy  stations 
outnumbered  Allied  outlets. 

Answering  charges  in  the  Com- 
mittee record  that  the  FBIS  was 
functioning  without  legal  author- 
ity, Dr.  Leigh  said:  "Congress  has 
on  seven  separate  occasions  spe- 
cifically ratified  the  FBIS  by  sub- 
sequent appropriation  and  it  is 
settled  law  that  where  Congress 
in  an  appropriation  act  recognizes 
and  appropriates  for  a  function, 
it  is  thereby  legalized  even  though 
no  previous  authorization  existed." 

"Are  you  speaking  now  as  a 
legal  authority?"  asked  Chairman 
Hart.  "I'm  quoting  a  legal  opinion 
by  our  general  counsel,"  replied 
Dr.  Leigh,  who  also  pointed  out 
that  the  Communications  Act  of 
1934,  in  his  opinion,  authorized  the 
FBIS  under  Sec.  1.  and  Sec.  4(i). 
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FM  stations  in  Chicago  and  New 
York.  The  regulations  specify  a 
maximum  of  six  FM  stations  to  the 
same  company. 

Following  is  the  text  of  the  FCC 
public  notice  on  the  amended  re- 
gulations: 

The  Commission  on  May  16  amended 
Section  4.226  Multiple  Ownership  of  tele- 
vision stations,  so  as  to  substitute  "five" 
for  "three"  in  the  last  proviso  with  respect 
to  the  number  of  stations  constituting  a 
concentration  cf  control  of  television  broad- 


casting facilities  in  a  manner  inconsistent 
with  public  interest,  convenience,  or  ne- 
cessity. (Commissioner  Durr  dissented.) 

The  Commission  concluded  to  issue  the 
following  statement: 

In  making  grants  of  more  than  one  tele- 
vision station  license  to  one  concern,  the 
Commission  will  give  consideration  to  the 
development  of  a  nationwide  television 
service,  the  geographic  relation  of  the  vari- 
ous proposed  locations,  and  the  public  need 
for  the  proposed  service  at  such  locations." 

Section  4.226  as  amended  reads  as  fol- 
lows: 

"Section  4.226  Multiple  ownership. — No 
person  (including  all  persons  under  com- 
mon control)24  shall,  directly  or  indirectly, 
own,  operate,  or  control  more  than  one 
television  broadcast  station,  except  upon  a 
showing  (1)  that  such  ownership,  opera- 
tion, or  control  would  foster  competition 
among  television  broadcast  stations  or  pro- 
vide a  television  broadcast  service  distinct 
and  separate  from  existing  services,  and 
(2)  that  such  ownership,  operation  or  con- 
trol would  not  result  in  the  concentration 
of  control  of  television  broadcasting  facili- 
ties in  a  manner  inconsistent  with  public 
interest  convenience,  or  necessity:  PRO- 
VIDED, HOWEVER,  That  no  person  (in- 
cluding all  persons  under  common  control) 
shall  directly  or  indirectly  own,  operate,  or 
control  more  than  one  television  broadcast 
station  that  would  serve  substantially  the 
same  service  area:  AND  PROVIDED,  FUR- 


Schools  Want  Radio 

RESULTS  of  a  survey  sent  to  sec- 
ondary schools  in  New  Jersey  by 
the  Education  Committee  of  the 
Radio  Council  '  of  New  Jersey 
showed  that  principals  are  more 
optimistic  about  the  future  of  radio 
and  sound  equipment  in  schools 
than  present  practice  might  indi- 
cate. It  is  realized,  though,  that 
with  the  best  equipment  made  it  is 
still  necessary  to  make  the  teach- 
ers realize  the  value  of  radio  in 
education  and  give  them  instruc- 
tion in  its  use. 


THER,  That  the  Commission  will  regard 
the  ownership,  operation,  or  control  of 
more  than  five  television  broadcast  stations 
as  constituting  a  concentration  of  control 
of  television  broadcasting  facilities  in 
manner  inconsistent  with  public  interest, 
convenience,  or  necessity." 


21  The  word  "control,"  as  used  herein,  is 
not  limited  to  majority  stock  ownership, 
but  includes  actual  working  control  in 
whatever  manner  exercised. 
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GEORGE   C.  DAVIS 
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'Reader's  Digest'  FCC  Memo  Read 
Before    House    Investigation  Group 


TESTIMONY  before  the  House 
Select  Committee  to  Investigate 
the  FCC,  made  dull  for  the  layman 
by  technical  evidence  the  last  fort- 
night, was  livened  up  last  Wednes- 
day when  Gretta  Palmer,  New  York 
writer  who  had  done  a  piece  on 
the  Commission  for  Reader's  Di- 

1  gest,  read  into  the  record  a  mem- 
orandum she  gave  her  editors  af- 
ter FCC    Chairman  James  Law- 

■  rence  Fly  protested  her  article. 
Following  is  text  of  the  memo: 

Explanatory  Notes 

["     This  article  was  first  suggested  to  me  by 
,  Wendell  Willkie,  as  Mr.  Wallace  knows,  and 
not  by  anybody  connected  with  the  Select 
Committee.   Mr.   Willkie   sent  me  to  Bill 
Paley  of  CBS  with  an  introduction.  I  talked 
to  Paley  and  Paul  Hollister  of  CBS,  Niles 
i  Trammell  of  NBC,  Lou  Weiss  of  the  Don 
,  Lee  Company,  Neville  Miller  of  NAB,  Sol 
[,  Taishoff  of   Broadcasting   Magazine  and 
.  Louis  Caldwell,  lawyer  of  the  Mutual  chain, 
before  I  ever  approached  Eugene  Garey  or 
any  member  of  the  Select  Committee. 

I  have  not  taken  Mr.  Garey's  word  for 
anything,  but  have  demanded  documentary 
proof — letters,  photostats  of  cheeks,  bank 
statements — for  every  case  cited.  I  have,  be- 
sides, spent  over  30  hours  with  the  various 
.staff  members  of  Broadcasting  and  have 
checked  specific  cases  with  Commissioner 
IT.  A.  M.  Craven,  John  McKay  of  NBC, 
'and  Robert  Bartley  of  NAB. 

Called  Fly 

I  sincerely  wish  that  I  could  have  got 
the  FCC  version  of  every  case  cited.  On  my 
rst  trip  to  Washington  I  called  Fly's  of- 
,fice  and  told  his  secretary  I  should  like  to 
(meet  him,  at  any  convenient  time ;  she  was 
|to  call  me  at  the  Carlton  and  leave  a  mes- 
sage. When  three  days  passed  with  no  mes- 
Jsage,  I  sent  a  telegram  to  Mr.  Fly,  repeat- 

I'ing  the  request.  This  brought  results:  Mr. 
Fly's  secretary  called  and  said  he'd  talk  to 
me,  on  the  telephone,  at  exactly  5  p.m. 
The  conversation  was  a  peculiar  one:  he 
said  the  Reader's  Digest  had  turned  down 
'  an  article  he  had  submitted  and  why  should 
he  help  out  another  writer — the  insinuation 
{was  that  we  were  working  the  same  side 
Lof  the  street.  I  said,  "Look:  your  rejec- 
tion slip  is  not  the  point.  I  have  been  given 
jwhat  looks  like  damaging  evidence  against 
lyour  Commission.  I  think  you  owe  it  to 
lyourself  to  see  me  and  explain  these 
(charges."  He  said  he  wouldn't — that  he  dis- 
japproved  of  our  running  anything  on  the 
tFCC  until  his  own  witnesses  had  all  been 
(heard.  He  told  me  to  tell  my  editor  my  ears 
Jwould  be  very  red  if  I  printed  anything 
Jnow.  This  I  did. 

I  I  still  thought  Fly  ought,  in  justice  to 
(  himself,  to  be  induced  to  see  me  so  I  unsuc- 
cessfully stalked  him  from  the  New  York 
lend,  taking  Morris  Ernst  to  lunch.  Morris 
is  a  White  House  supporter  of  Fly.  The 
other  day  I  also  had  a  4-hour  session  with 
Commissioner  C.  J.  Durr,  a  Fly  man,  to 
wh'm  I  made  every  appeal  short  of  cheese- 
cake for  cooperation  from  the  FCC  in 
cheeking  specific  cases.  He  said,  "No." 

'A  Timid  Lot' 

I  wish  it  were  possible  to  get  the  broad- 
asters  to  open  up  to  me  directly,  but  they 
ire  a  timid  lot  and  tell  me  they  fear  re- 
prisals if  they  talk.  Anyway,  getting  com- 
plete, lawyer-proof  documents  from  them 
would  take  time  and  if  we  want  to  make 
ssue  we  had  better  use  data  already  cited 
n  the  hearings,  even  if  this  annoys  Mr. 
Tly.  I've  done  all  I  can  to  give  him  a  fair 
ireak. 

Some  of  my  sources  think  Fly's  strategy 
vith  us  is  one  of  delay,  on  any  pretext, 
intil  new  radio  legislation  is  passed  by 
Congress.  He  now  urges  that  we  shall 
>rint  nothing  until  after  all  his  own  wit- 
nesses have  been  heard:  he  can  arrange,  I 
think,  that  this  procedure  lasts  until  the 


new  law  is  in  effect.  Then  he  can  reasonably 
protest  against  our  printing  an  article  by 
saying:  "Why  dig  up  what  we  did  under 
a  law  no  longer  in  effect?"  Such  tactics 
can  effectively  prevent  our  ever  printing 
anything  about  the  FCC. 

My  job,  of  course,  is  to  get  the  facts  and 
print  such  of  them  as  are  of  interest  to 
the  public,  whose  taxes  support  the  FCC, 
and  whose  Congress  granted  this  bureau 
its  powers.  If  the  immense  licensing  pow- 
ers of  Fly  are  being  used  improperly,  the 
public  ought  to  know.  Some  broadcasters 
insist  to  me  that  a  license  to  operate  a 
radio  is  the  Washington  equivalent  of  a 
local  politician's  Thanksgiving  turkey — 
that  it  is  given  out  to  reward  the  politically 
faithful  and  withheld  from  any  business- 
man who  has  fought  the  Administration. 
If  that's  true  it's  a  real  threat  to  freedom 
of  the  press. 

But  of  course  we  mustn't  let  ourselves 
be  influenced  by  the  prejudices  of  broad- 
casters who  feel  they  are  Mr.  Fly's  vic- 
tims: that's  one  reason  why  I've  been  so 
insistent  on  documentary  proof.  Let  the 
facts  speak  for  themselves;  if  they  eventual- 
ly prove  that  Fly  is  the  mugging-artist  of 
the  radio  industry,  okay.  But  I  refuse  to 
condemn  this  man  in  advance  or  to  assume, 
with  Garey,  that  he  is  a  termite,  eating 
away  at  the  Bill  of  Rights. 

The  great,  unsolved  puzzle — which  I  may 
be  able  to  solve  before  the  final  draft — is 
how  Mr.  Fly  has  won  to  a  position  in 
which  he  can  win  arguments,  in  the  mili- 
tary field,  against  Knox  and  Stimson — and 
can  even  refuse  to  give  out  finger  prints  to 
the  FBI,  on  request?  Even  if  he  were  the 
business-hating,  power-loving,  table-thump- 
ing radical  his  enemies  say,  the  central 
question  remains  unsolved.  That  question 
is:  Is  Fly  really  the  Frank  Sinatra  of  the 
inner  circle  New  Deal? 


Letter  Exchange 

(Continued  from  page  H) 

disappointed  persons  who  have  had  deal- 
ings either  with  me  or  this  Commission 
and  you  must  readily  appreciate  the  phy- 
sical impossibility  of  my  meeting  this 
case  in  any  other  way  than  by  having  my 
day  in  court ;  only  the  forum  where  these 
charges  were  initiated  can  be  the  proper 
forum  where  they  will  of  a  certainty  be 
proved  false.  I  must  hereby  notify  you 
that  all  charges  will  be  met  and  will  be 
met  fully  and  convincingly  in  the  course 
of  months  when  presumably  we  shall  be 
given  the  opportunity  to  put  our  evidence 
into  the  record. 

In  fairness  to  myself  and  in  fairness  to 
you  and  the  Reader's  Digest,  I  am  obliged 
to  warn  you  of  the  complete  falsity  of 
these  charges  and  of  my  confidence  in  af- 
firmatively disproving  each  and  every  one 
of  them.  It  cannot  be  sufficient  for  your 
purposes  under  these  circumstances  that 
you  rely  upon  the  word  of  thjs  lawyer 
or  that  you  rely  upon  the  rumors  or  hear- 
say statements  put  into  the  record  or 
that  you  rely  upon  any  single  document 
or  seeming  authority  written  or  spoken 
by  some  disgruntled  individual.  Wherever 
there  is  a  written  or  spoken  word  seeming 
to  give  any  basis  for  the  scandalous  charges 
of  this  lawyer,  they  can  be  traced  back 
either  to  irresponsible  rumor  or  hearsay. 

The  best  the  Committee's  counsel  has 
had  to  offer  to  date  has  been  one  super- 
disgruntled  individual  who  for  that  very 
reason  was  an  irresponsible  person  and 
witness.  I  want  to  repeat  that  when  we 
get  an  opportunity  to  put  our  case  in 
before  the  Committee,  neither  you  nor  the 
Reader's  Digest  will  have  any  doubt  as  to 
the  falsity  and  the  extreme  scandalous 
character  of  these  numerous  charges  and 
statements. 

I  am  indeed  reluctant  to  assume  that 
you  have  known  anything  about  this  pro- 
ject. I  am  even  more  reluctant  to  assume 
that  you  would  knowingly  become  a  party 
to  any  such  undertaking.  I  am  certainly 
not  conscious  of  the  fact  that  the  Read- 
er's Digest  has  ever,  with  full  knowledge 
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of  the  facts,  set  out  to  spread  a  series 
of  grave  libels  against  any  person.  I  think, 
too,  that  you  will  readily  appreciate  the 
fallacious  leg,al  foundation  for  your  pro- 
motion of  such  libels.  Even  the  "record" 
thus  far,  so  obviously  incomplete  and  one- 
sided and  publicly  recognized  as  unfair, 
cannot  be  used  as  a  screen  to  hide  behind 
by  anyone  as  a  privilege  in  destroying  me. 

Pending  word  from  you  I  choose  to  assume 
that  you  and  the  management  of  the  Read- 
er's Digest  have  not  known  what  is  afrot. 
I  shall  appreciate  word  from  you  at 
your  earliest  convenience. 

Sincerely  yours 

/s/  James  Lawrence  Fly 
Chairman 

Dear  Mr.  Fly: 

Mrs.  Palmer,  a  successful  free-lance 
writer,  has  had  a  recent  assignment  from 
us  to  scout  for  article  ideas. 

Your  letter  is  the  first  intimation  I  have 
had  that  she  plans  to  suggest  an  article 
about  you.  Roughly,  I  should  say  that 
we  consider  a  hundred  proposed  subjects 
for  each  one  that  is  finally  developed  for 
use  in  the  Digest.  Hence  I  hasten  to  as- 
sure you  that  you  need  not  be  unduly  con- 
cerned. 

The  Reader's  Digest  is  not  a  "smear" 
sheet;  I  doubt  whether  any  leading  maga- 
zine has  so  consistently  refrained  from 
presenting  individuals  in  an  unfavorable 
light.  As  it  happens,  I'm  not  familiar 
with  the  report  of  the  Cox  Committee.  If,, 
by  any  chance,  we  should  make  an  in- 
vestigation into  the  subject,  you  may  be 
certain  that  it  will  be  exhaustive  and  fair. 

As  I  haven't  the  slightest  idea  what 
Mrs.  Palmer  has  in  mind,  I  can't  be  more 
definite  at  this  writing. 

Thank  you  for  your  letter,  which  will 
be  useful  when  we  hear  from  Mrs.  Palmer. 

Sincerely  yours, 

/s/   DeWitt  Wallace 


Muzak  Campaign 

MUZAK  Corp.,  New  York,  has  ap- 
pointed J.  M.  Mathes  Inc.,  New 
York,  to  handle  its  public  relations 
and  advertising.  Plans  call  for  an 
intensive  campaign  in  trade  papers 
and  through  direct  mail  on  the  use 
of  Muzak  music  for  industry. 
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SOMEDAY 

(When  Tomorrow  Comes  Along) 

Music  by  Robert  Stolz,  words  by  Edmund  Anderson 

From  the  motion  picture  It  Happened  Tomorrow 
To  be  introduced  coast-to-coast  on  CBS,  May  24th 

Great  Moments  In  Music 
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Jean  Tennyson 
Jan  Peerce  Igor  Gorin 

Robert  Stolz  (conductor) 

Sponsored  by  Celanese  Corporation  of  America 
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TIP  FROM 
NEIGHBOR 


It  will  pay  you  to  consider  the  vast 
possibilities  of  this  great  neigh- 
boring market.  We'll  gladly  pre* 
sent  facts  as  well  as  figureson  how 
American  advertisers  can  profit- 
ably use  our  network. 


RADIO  PROGRAMAS  DE  MEXICO 

P.  O.  BOX  132ft    *    MEXICO,  D.  F. 


PORTLAND,  OREGON 

*KEY  TO  THE  GREAT  WEST* 

5,000  Watts 
620  Kilocycles 

NBC  RED  NETWORK 

Represented  Nationally  by 

EDWARD  PETRY  &  CO.,  Inc. 


w  * 

H  *  N 

/  50,000  ' 
/  WATTS 

WIBW  has  developed 
America's  most  success- 
ful radio  selling  tech- 
nique— "reasons  why" 
delivered  as  the  recom- 
mendation of  one  friend 
to  another. 


WIBW  T'eVT O PE3K A 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 MAY  13  TO  MAY  19  INCLUSIVE  


Decisions  .  .  . 

MAY  16 

KMTR  Los  Angeles — Granted  transfer 
control  from  Reed  E.  Callister  (and  Miss 
K.  L.  Benning)  to  Mrs.  Gloria  Dalton, 
through  transfer  337V2  shares  (33.75%) 
in  compliance  with  judgment  of  Superior 
Court  of  Cal. 

KWKW  Pasadena,  Cal — Granted  vol- 
untary assignment  license  from  Southern 
California  Broadcasting  Co.  to  Marshall  S. 
Neal,  Paul  Buhlig,  Edwin  Earl  and  E.  T. 
Foley  d/b  Southern  California  Broadcasting 
Co.,  newly   formed   limited  partnership. 

KIUL  Garden  City,  Kan.— Granted  vol- 
untary assignment  license  from  Garden 
City  Broadcasting  Co.  to  Frank  D.  Conard 
d/b    Radio    Station  KIUL. 

WCLE  Cleveland— Granted  CP  change  610 
kc  to  640  kc,  increase  500  w  to  1  kw, 
change  operation  from  D  to  limited  (facili- 
ties of  WHKC),  install  DA  and  move  trans- 
mitter and  studio  from  Cleveland  to  Akron. 
Subject  to  Jan.  26  Policy  and  conditions. 

WHKC  Columbus,  Ohio — Granted  CP 
change  640  kc  to  610  kc,  increase  500  w 
to  1  kw,  increase  operation  from  L-KFI 
to  unlimited  and  install  DA-N  (facilities 
of  WCLE).  Subject  to  Jan.  26  Policy. 

WMIS  Natchez,  Miss— Granted  CP  change 
1490  kc  to  1240  kc  (contingent  on  KALB 
changing  to  580  kc) . 

WSON  Henderson,  Ky. — Granted  petition 
reinstate  and  grant  application  for  mod. 
CP  increase  250  w  D  to  500  w  D,  make 
changes  in  equipment,  subject  to  Jan.  26 
Policy. 

State   University  of   Iowa,  Iowa  City — 

Granted  CP  new  station,  42,700  kc,  1  kw, 
unlimited,   special  emission   for  FM. 

WRBL  Columbus,  Ga. — Granted  request 
for  30-day  extension  time  within  which 
to  satisfy  terms  of  conditional  grant  of 
CP  install  synchronous  amplifier  in  ac- 
cordance with  WPB  clearance. 

WMFR  High  Point,  N.  C. — Granted  pe- 
tition requesting  finding  that  multiple  own- 
ership rule  is  inapplicable  to  WMFR  and 
WGBG. 

WGBG  Greensboro,  N.  C— Same. 

Earl  C.  Anthony  Inc.,  Los  Angeles 
(KFI  KECA) — Denied  petition  for  exten- 
sion licenses  under  Order  84-B  to  Oct. 
1,  1945;  designated  license  renewal  appli- 
cations for  hearing,  and  authorized  exten- 
sions of  licenses  pending  determination 
of  renewal  applications. 

Spartanburg  Advertising  Co.,  Spartan- 
burg, S.  C.  (WORD  WSPA)—  Denied  peti- 
tion for  continuance  of  effective  date  of 
Sec.  3.35  of  FCC  Rules  for  period  of  6 
mo.  from   May   31,  1944. 

Westinghouse  Radio  Stations  Inc.,  Fort 
Wayne,  Ind.  (WOWO  WGD— Granted  pe- 
tition for  extension  licenses  for  60  days,  in 
order  to  complete  negotiations  to  comply 
with   Sec.  3.35  of  FCC  Rules. 

WIBG  Philadelphia,  Pa.— Authorized  En- 
gineering Department  to  grant  further  con- 
tinuances of  program  tests  for  period  ag- 
gregating not  mere  than  six  months. 

MAY  17 

WOCB  Near  Hyannis,  Mass. — Granted 
license  to  cover  CP  for  new  station. 

KGLO  Mason  City,  la.— Granted  mod.  li- 
cense change  corporate  name  from  Mason 
City  Globe-Gazette  Co.  to  Lee  Radio  Inc. 

MAY  18 

KDRO  Sedalia,  Mo. — Adopted  decision 
and  order  granting  voluntary  assignment 
license  from  Albert  S.  and  Robert  A.  Droh- 
lich,  d/b  Drohlich  Bros,  to  Milton  J.  Hin- 
lein. 

Applications  .  .  . 

MAY  15 

Potomac  Broadcasting  Corp.,  Alexandria, 

Va. — CP  new  standard  station,  730  kc, 
250  w,  D. 

WXYZ  Detroit — CP  new  commercial  tele- 
vision station,  Channel  2. 

KFJI  Klamath  Falls,  Ore. — Transfer  con- 
trol from  George  Kincaid,  executor  of  the 
last  will  and  testament  of  John  A.  Kin- 
caid, deceased,   to  George  Kincaid. 

KXL  Portland,  Ore. — Special  service  au- 
thorization operate  from  LS  to  11:30  p.m. 
(PST),  using  DA,  in  order  to  broadcast 
baseball  games. 

KGEK  Sterling,  Col. — Mod.  license  change 
operation  Sunday  from  11  a.m.  to  12:15 
p.m.  and  2:30  p.m.  to  3:30  p.m.,  to  2:30 
p.m.  to  4:45  p.m.  (MST). 

MAY  16 

Blue  Network  Co.,  New  York — Extension 
authority  transmit  programs  to  CFCF  and 
CBL  and  Canadian  Broadcasting  Corpora- 
tion for  pericd  beginning  6-2-44. 


Beer  &  Koehl,  Ashland,  Ohio — CP  new 

FM  station,  48,900  kc,  8,494  sq.  mi.,  $25,- 
000-$30,000   estimated  cost. 

WBTH  Williamson,  W.  Va.— Transfer 
control  from  George  W.  Taylor,  William 
P.  Booker  and  William  B.  Hcgg  to  Lewis 
C.  Tierney  and  Helen  S.  Tierney  through 
transfer  144  shares. 

WROL  Knoxville,  Tenn. — CP  increase  500 
w  N  1  kw  D  to  5  kw  DN,  make  changes 
transmitting  equipment  and  DA-N. 

WELO  Tupelo,  Miss. — License  cover  CP 
authorizing  new  standard  station. 

WSPA  Spartanburg,  S.  C— Voluntary  as- 
signment license  from  Spartanburg  Adver- 
tising   Co.   to   Piedmont   Radio  Inc. 

WORD  Spartanburg,  S.  C— Voluntary 
assignment  license  from  Spartanburg  Ad- 
vertising Co.  to  Palmetto  State  Broadcast- 
ing Co. 

National  Broadcasting  Co.,  near  Dixon, 
Cal. — CP  new  international  station,  50  kw, 
A3  emission. 

MAY  17 

Seneca  Broadcasting  Corp.,  Rochester,  N. 

Y. — CP  new  standard  station,  1240  kc, 
250  w,  unlimited. 

United  Detroit  Theatre  Corp.,  Detroit — 
CP  new  commercial  television  station, 
Channel  4. 

KSO  Des  Moines — Voluntary  assignment 
license  to  Kingsley  H.  Murphy. 

KTMS  Santa  Barbara,  Cal.— Special  serv- 
ice authorization  to  permit  broadcasting 
information  to  longshoremen  at  2 :30  p.m. 
(PST)  daily  and  Sunday,  as  a  public  serv- 
ice and  without  charge,  in  accordance  with 
request  of  Pacific  Coast  Maritime  Industry 
Board,  fcr  period  ending  8-1-44. 

MAY  18 

Blue  Network  Co.,  New  York — Author- 
ity to  transmit  programs  through  KFJZ 
Fort  Worth,  Tex.,  and  the  Texas  State 
Network  to  XELO  Ciudad  Juarez,  Mexico. 

WFPG  Atlantic  City— Voluntary  transfer 
control  from  Pauline  Bachmiester,  Ezra 
Bell,  Allen  B.  Blankfield,  James  Cullen, 
Richard  Endicott,  Francis  P.  Gandy, 
Charles  Harp,  Leroy  Keller,  E.  E.  Kohn, 
Sam  Morris,  Jchn  McCann,  Adrian  Phillips, 
Dr.  Sylvanus  Reese,  Charles  E.  Rupp,  Louis 
St.  John,  Dr.  Levi  M.  Walker,  Arthur 
C.  Walker,  Elmer  H.  Wene,  John  C. 
Woulfe,  Samuel  Sabaroff  and  A.  Harry 
Zoog  to  John  J  Laux,  Richard  Teitlebaum, 
Myer  Wiesenthal,  Alex  Teitlebaum,  Louis 
Berkman,  Jack  N  Berkman,  Charles  Swar- 
ingen,  Jcseph  Troesch  and  John  L.  Mer- 
dian. 

WOW  Omaha — CP  new  commercial  tele- 
vision station,  Channel  1. 

Tentative  Calendar  .  .  . 

Calumet  Broadcasting  Corp.,  Hammond, 
Ind.— CP  1520  kc,  5  kw  D.  Set  for  May  25. 


Godwin  for  Hastings 

HASTINGS  MFG.  Co.,  Hastings, 
Mich.,  manufacturer  of  piston 
rings,  will  sponsor  Earl  Godwin, 
Washington  commentator,  on  170 
Blue  stations,  Friday,  10-10:15 
p.m.,  starting  July  7.  Contract  for 
52  weeks  was  placed  through  Keel- 
ing &  Co.,  Indianapolis. 


WANTED  TO 
BUY  FOR  CASH 

250  watt  transmit- 
ter and  all  accesso- 
ries. Give  full  details/ 
description,  price, 
etc. 

BOX  298 
BROADCASTING 


WANTED  TO  BUY 

FOR  CASH 

One  Kilowatt  trans- 
mitter and  all  acces- 
sories. Give  full  de- 
tails, description,  etc. 


Box  297  BROADCASTING 


WANTED... 
PROMOTION  MANAGER 

Basic  NBC  station  in  large  midwest- 
ern  city  has  an  excellent  opportunity 
for  an  experienced  station  promotion 
man.  Must  have  successful  record  of 
experience  in  radio  station  promo- 
tion. In  applying  give  full  information 
regarding  experience,  salary  earned, 
age  and  draft  status. 

WRITE  BOX  283,  BROADCASTING 
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Help  Wanted 


WANTED  —  TRANSMITTER  ENGINEER 
HOLDING  RADIOTELEPHONE  FIRST 
LICENSE  FOR  5  KW  MIDWEST  STA- 
TION. $42.50  WEEK  AND  EIGHT 
HOURS  OVERTIME.  SUPPLY  OUT- 
LINE OF  EXPERIENCE,  EDUCATION, 
DRAFT  STATUS,  AND  ENCLOSE  A 
SNAPSHOT.  ADDRESS  BOX  90, 
BROADCASTING. 

Chief  Engineer — First  Class  License,  250 
watt  midwest  local  station.  Congenial 
work.  Give  draft  status  and  minimum 
salary.   Box  127,  BROADCASTING. 

Washington  Engineering  Firm  needs  drafts- 
man and  a  qualified  radio  engineer.  Must 
be   good.    State   starting   salary  desired 
and  draft  classification.  Box  209,  BROAD- 
'  CASTING. 

Wanted:    Two  announcers.   Must  be  tops 
and  draft  exempt.   Salary  $75.00  week- 
j    ly.   Station   operates   120  hours  weekly. 
Announcers  must  split  shifts.   Box  263, 
BROADCASTING. 

Announcer — Experienced  and  draft  exempt 
for  Gulf  Coast  Station — control  board 
experience  and  restricted  license  pre- 
ferred. If  not  ambitious  for  radio  career 
and  willing  to  earn  it,  do  not  apply. 
Include  full  qualifications  in  first  letter. 
Forty  hours  $40.  Box  264,  BROADCAST- 
ING. 

Production  Manager-Announcer.  Georgia 
I  Station,  network  affiliate.  Interested  in 
I  man  who  has  been  exposed  to  good  sta- 
I  tion  operation.  Excellent  opportunity. 
I  $45  week  basic  salary.  Write  fully  to 
I    Box  276,  BROADCASTING. 

j  Sports  Announcer  capable  of  play-by-play. 
State  fully  experience,  salary  first  let- 
ler.   Box  278,  BROADCASTING. 


Announcer — Top-flight,  experienced,  capa- 
ble, ad-lib,  straight.  Real  opportunity 
for  sound  far-sighter  performer.  Out- 
standing New  England  5  kw.  Give  all 
details,  availability,  salary  requirements 
first  letter.  Prompt  reply.  Box  292, 
BROADCASTING. 


Transmitter  Engineer.  5  KW  RCA  equipped 
station.  Draft  deferred  or  exempt.  Per- 
manent. State  full  particulars  and  sal- 
ary expected.  WAKR,  Akron,  Ohio. 


Wanted — Chief  Engineer,  250  watt,  Blue 
Network  Station.  State  salary  and  ex- 
perience. WGRM,  Greenwood,  Mississippi. 


Operator  first  or  2nd  class.  5  KW.  CBS 
station,  good  pay,  working  and  living 
conditions.  Merit  system  assures  fu- 
ture advancement.  Send  background 
story  and  photo  WKNE,  Keene,  New 
Hampshire. 


Announcer  wanted  at  once:  250-watt  sta- 
tion, WCMI,  in  Ashland,  Kentucky.  Give 
full  particulars  in  first  wire  or  letter. 


Wanted:    Transmitter    engineer,  WARW, 
Clarksdale,  Miss. 


Wanted:  Transmitter  engineer  first,  second 
or  third  class  license.  For  complete  de- 
tails write  or  wire  chief  engineer,  WIBX, 
Utica,  N.  Y. 

Wanted — 1st  or  2nd  class  transmitter  en- 
gineer for  5000  watt  CBS  affiliate.  Post 
war  plans  include  10  KW  FM  station. 
Excellent  opportunity.  Address  H.  R. 
Beckholt,  Chief  Engineer,  WSPA,  Spar- 
tanburg, S.  C. 


Production  Manager  capable  supervising 
all  studio  activity  and  acting  as  assistant 
program  manager.  Not  a  duration  job. 
Regional  station,  network  affiliate  be- 
tween New  York  and  Chicago.  State  pre- 
vious experience,  draft  status,  salary  ex- 
pected and  references.  Box  294,  BROAD- 
CASTING. 


tecordinc  Engineer:  Recording  Studio  of- 
fers good  salary,  excellent  working  con- 
ditions. When  applying  give  full  informa- 
tion technical  background,  education,  ref- 
erences, if  possible  picture.  United 
Broadcasting  Co.,  201  N.  Wells  St.,  Chi- 
cago. 

Accountant — to  work  as  assistant  to  audi- 
tor in  mid-west  regional  station.  Good 
opportunity  in  lieu  of  expanding  opera- 
tions. Box  295,  BROADCASTING. 

Situation  Wanted 


Versatile  Man?  Announce.  News,  Emcee, 
Act,  Mss.  Program  Ideas,  Human  inter- 
est, Originality.  Newspaper,  Theatre, 
Radio  background.  Non  draft.  Details 
first  letter,  please.  Box  87,  BROADCAST- 
ING. 


—Classified  Advertisements — - 

PAYABLE  IN  ADVANCE — Minimum  $1.00.  Situation  Wanted  10c  per  word 
All  others,  15c  per  word.  Bold  fa«e  caps  30c  per  word.  Effective  May  22  ad 
must  be  all  light  face  or  all  bold  face  caps.  Count  3  words  for  blind  box 
number.  Deadline  Monday  preceding  issue  date.  Send  box  replies  to  Broad- 
casting Magazine,  870  National  Press  Bldg.,  Washington  4,  D.  C. 


Situations  Wanted  (Cont'd) 

Commercial  Manager  with  12  years  high- 
ly successful  managerial  and  sales 
record  in  Radio's  most  competitive  mar- 
ket, New  York,  desires  change  of  loca- 
tion. Willing  substitute  $15,000  annual 
income  for  pleasant  opportunity  with 
progressive  Southern  or  Western  Station 
wishing  gain  national  reputation  as  out- 
standing outlet  in  Sales,  Showmanship, 
Programming,  Public  Service,  etc.  Will 
accept  moderate  salary  plus  commission, 
over-writing  or  percentage  arrangement. 
Don't  hesitate  write  in  confidence.  Box 
194,  BROADCASTING. 

Qualified  Announcer-Newscaster  —  Will 
prove  himself  credit  to  company  he 
serves.  Prefers  west.  Draft  classification 
4-F.  Pleae  give  particulars  first  letter. 
Box  217,  BROADCASTING. 

Station  Manager  or  Commercial  Manager, 

age  38,  married,  dependable,  6  years 
newspaper  display,  6  years  radio,  ten 
years  with  same  newspaper-radio  combi- 
nation. Experienced  all  phases  of  radio. 
Now  employed,  quality  of  offer  more  im- 
portant than  immediate  opening.  If  you 
have  good  solid  proposition  with  better 
than  average  possibilities  write  Box  250, 
BROADCASTING. 

General  Manager,  available  now.  Ten  years 
unusually  successful  station  management 
experience,  major  and  secondary  mar- 
kets. Familiar  three  national  networks, 
and  regional  network  operation.  Former 
managing  director,  later  elected  presi- 
dent (1942)  of  regional  network,  resign- 
ing to  enlist.  Network  positions  held 
simultaneously  with  station  management. 
Five  years  general  manager  present  loca- 
tion, with  excellent  record,  references, 
and  reason  for  verifiably  voluntary  resig- 
nation. Seeking  betterment,  will  consider 
quality  management  situation  with  per- 
manence, full  responsibility  complete 
operation,  stable  ownership,  compensa- 
tion comparable  my  thorough  experience. 
Have  offers  present  area,  but  prefer 
warmer,  milder  climate.  Especially  inter- 
ested south,  southwest,  southern  Califor- 
nia. Health  good,  married,  35,  temperate. 
Honorably  discharged  from  Navy.  Re- 
plies held  confidential.  Box  275,  BROAD- 
CASTING. 

Versatile,  experienced  producing-writing- 
announcing  team  desires  permanent  con- 
nection with  southern  California  station 
or  agency.  Box  277,  BROADCASTING. 

Announcer — News-Sports.  Program  Direc- 
tor. Family  man — age  32.  $300  month 
minimum.  Box  279,  BROADCASTING. 

Newsman,  promotions,  publicity  —  seven 
years  newspaper  and  radio  background ; 
radio  news  writer ;  promotion  ideas,  ad 
copy  and  layout ;  prefer  chain  affiliate  in 
Midwest ;  now  at  5000  watt  regional ;  col- 
lege graduate  ;  best  references  ;  available 
immediately  ;  salary  open  ;  28  ;  4-F.  Box 
288,  BROADCASTING. 


Situations  Wanted  (Cont'd) 

Announcer — 10  years  experience,  draft  ex- 
empt, 3  years  specialization  in  news, 
qualified  commentator-editor,  extensive 
travel  and  study.  Prior  to  special  assign- 
ment handled  interview  and  ad-lib  pro- 
grams including  record  features.  Con- 
sider only  permanent  good  paying  posi- 
tion. Prefer  to  continue  news  and  inter- 
view shows  exclusively.  Reply  Box  282, 
BROADCASTING. 

Announcer-continuity  writer — Experienced 
both  metre  politan  independent,  network 
affiliate.  Pleasing  personality.  Married, 
draft  exempt.  Transcription  available. 
Box  284,  BROADCASTING. 

Chief  Engineer — Position  with  station  with 
plans  for  post  war  expansion.  9  years 
broadcast  operation,  construction  and 
maintenance.  Box  289,  BROADCASTING. 

Announcer;  draft  deferred;  graduate  of  an- 
nouncer's school ;  some  experience  ;  am- 
bitious. Available  on  48-hour  notice.  Box 
290,  BROADCASTING. 

Young  Man,  4F,  23  yrs.  Would  like  job  as 
switchboard  operatcr  in  some  radio  sta- 
tion and  to  learn  Radio  Business.  One 
year  experience  as  switchboard  operator 
fire  dept.  Available  on  two  weeks  notice 
with  present  employer.  Address  Francis 
L.  Oyster,  Jr.,  24  Lawrence  Ave.,  Ken- 
sington, Maryland. 

Available  immediately  announcer-operator 
4-F  with  no  possibility  of  reclassification. 
One  year  experience.  Includes  six  months 
studio  consolette  operation.  Write  T.  S. 
Duncan,  Jr.,  6103  Pershing  Road,  St. 
Louis  12,  Missouri. 

Chief  Engineer's  position  wanted.  Two  years 
broadcast  experience.  Age  21,  single, 
army  discharge.  Available  immediately. 
Box  296,  BROADCASTING. 

Wanted  to  Buy 

Wanted—One  KW  and  250  KW  trans- 
mitters if  condition  can  be  made  usable. 
Age  no  factor.  Box  180,  BROADCAST- 
ING. 

Wanted — Broadcast  station  Transmitter 
Towers  with  or  without  lighting  equip- 
ment. Box  182,  BROADCASTING. 

Wanted  to  buy  either  250,  50Q,  or  1000  watt 
approved  broadcast  transmitter.  Also  ap- 
proved modulation  and  frequency  moni- 
tors. Address  Box  260,  BROADCASTING. 

Wanted  to  Buy — Local  station  in  South- 
western, Pacific  or  Inter-Mountain  states. 
Box  265,  BROADCASTING. 

Wanted:  Complete  equipment  for  250-Watt 
Station  or  any  part.  Box  266,  BROAD- 
CASTING. 

Wanted:  16  WE  Type  241-A  or  similar 
patch  plugs  or  8  cords  with  241-A  plugs. 
Box  281,  BROADCASTING. 


ANNOUNCER  WANTED 

Experienced,  versatile,  general  routine, 
news,  deferred.  5  kw  network  affiliate, 
major  midwestern  market.  The  man  we 
want  must  be  worth  $65  or  more  per  week 
to  start  and  must  be  looking  for  a  perma- 
nent position  and  have  the  ability  to  ad- 
vance to  an  executive  position.  Includes 
references,  phone  number,  snap  shot  and 
all  other  pertinent  data  in  first  letter.  All 
replies  confidential. 

BOX  293,  BROADCASTING 


Wanted  to  Buy  (Cont'd) 

Wanted — Broadcast  Equipment  for  250 
Watt  Station.  Need  everything  from 
turntables  to  towers.  If  you  have  a  180 
foot  tower,  transmitter,  frequency  moni- 
tor, Modulation  monitor,  amplifiers,  turn- 
tables for  immediate  cash  sale,  address 
Box  238,  BROADCASTING. 

Equipment  to  Buy:  10  KW  audio  modula- 
tion equipment :  Modulation  transformer 
Pushpull  Class  B  891'Rs-9000  ohms  to 
4300  ohms  load.  Driver  transformer  for 
above  891'Rs.  Modulation  choke  50  Henry 
1.8  amps.  Power  supply  components  8000 
volts  DC  at  2.5  amps-3  phase  220  volts 
60  cycle  source.  Box  285,  BROADCAST- 
ING. 

Wanted:  5  KW  Transmitter.  Give  detailed 
information.  Box  287,  BROADCASTING. 

Will  pay  cash  for  FCC  approved  250  watt 
transmitter  and  complete  equipment  for 
250  watt  station.  Box  291,  BROADCAST- 
ING. 

Wanted:  F.  C.  C.  approved  frequency  and 
modulation  monitors  Studio  Console  and 
associated  equipment.  P.  O.  Box  2204, 
Birmingham,  Ala. 

Wanted — General  Radio  516-C  or  similar 
Radio  Frequency  Bridge.  State  price  and 
condition.  Radio  Station  KFBB,  Great 
Falls,  Montana. 

For  Sale 

For  Sale:  125  foot  tower  suitable  support 
FM  antenna  also  200  ft  to  300  ft  Ra- 
dio tower,  Box  269,  BROADCASTING. 

For  sale  by  WLBC,  Muncie,  Indiana,  two 
Western  Electric  turntables  33  1/3  RPM 
only.  Type  formerly  supplied  with  World 
Transcriptions.  Includes  both  vertical 
and  lateral  pickups.  Western  Electric 
2  channel  mixer  and  equalizer.  First 
Western  Union  money  order  for  six 
hundred  twenty  five  ($625)  dollars  takes 
equipment.  F.  O.  B.,  Muncie,  Indiana. 
No  parts  sold  separately. 

Dubilier  Mica  Transmitting  Condensers, 
aluminum  case,  type  CD  158 ;  working 
voltage  12,500;  .004  MFD.  $15.00  each. 
N.  R.  Keidan,  515  W.  110th  St.,  New 
York  City. 

Presto  model  "K"  recorder.  R.  T.  Patton, 
3034  Newark  St.,  Washington,  D.  C. 


EQUIPMENT  WANTED 

250  Watt  Transmitter. 
Studio  Console,  Modula- 
tion Monitor.  Frequency 
Monitor,  Tower,  Ground 
Wire,   other  equipment. 

BOX  199,  BROADCASTING 


FOR  SALE 

5  kw.  fulltime  network 
affiliate  on  Pacific 
Coast.  Very  profitable 
operation.  In  your  reply 
state  details  regarding 
yourself  or  whom  you 
represent,  and  financial 
background  indicating 
ability  to  finance  pur- 
chase. 

BOX  286  BROADCASTING 
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IBEW  Threatens  Strikes  at  25  Stations 


Petrillo  6Pancaker 
Deal  Arouses 
Resistance 

By  JACK  LEVY 

THREAT  of  strikes  of  technicians 
of  the  Intei-national  Brotherhood 
of  Electrical  Workers  (AFL)  at 
some  25  stations  in  various  parts 
of  the  country,  beginning  June  1, 
developed  last  week  as  the  result 
of  James  C.  Petrillo's  move  to  take 
over  jurisdiction  of  turntable  op- 
erations in  network-owned  sta- 
tions. 

Indignant  over  the  failure  of 
their  international  office  to  official- 
ly notify  them  that  their  contracts 
have  been  changed  or  their  juris- 
diction affected,  IBEW  locals  rep- 
resenting stations  in  San  Francis- 
co, Hollywood,  Cincinnati,  Duluth, 
Charlotte,  N.  C,  and  Washington, 
D.  C,  have  filed  formal  protests 
with  their  organization  and  served 
notice  that  they  will  not  permit 
the  American  Federation  of  Mu- 
sicians to  trespass  on  any  of  their 
functions. 

Conciliator  Named 

In  the  meantime,  the  Concilia- 
tion Service  of  the  Dept.  of  Labor 
and  the  National  Labor  Relations 
Board  instituted  proceedings  to 
prevent  the  National  Assn.  of 
Broadcast  Engineers  and  Techni- 
cians (NABET)  from  carrying 
out  their  intentions  of  striking  on 
June  10  at  12  NBC,  Blue  and  Mu- 
tual stations  if  Mr.  Petrillo's 
agreement  with  the  networks  giv- 
ing the  AFM  jurisdiction  on  plat- 
ter turning,  effective  June  1,  is 
carried  out  [Broadcasting,  May 
8,  15]. 

The  Dept.  of  Labor  named  James 
Fitzpatrick  to  act  as  conciliator 
and  an  informal  conference  was 
held  Wednesday  in  New  York  with 
NABET  representatives.  Another 
conference  was  set  for  this  week, 
with  the  prospect  that  the  case 
will  be  certified  to  the  National 
War  Labor  Board. 

NABET  will  ask  that  the  NWLB 
take  action  to  prevent  any  change 
in  jurisdiction  over  the  operation 
of  turntables,  pending  settlement 
of  the  dispute.  If  their  request  is 
granted,  an  interim  directive  or- 
der is  likely  to  be  issued  by  the 
Board  holding  the  case  in  status 
quo  until  the  jurisdictional  ques- 
tion is  determined. 

The  NLRB  also  held  conferences 
during  the  week  with  NABET, 
preparatory  to  taking  a  secret  bal- 
lot to  officially  confirm  the  poll 
taken  by  the  union  showing  mem- 
bership support  of  its  strike  in- 
tentions. Results  of  the  ballot  will 
probably  be  known  before  the  end 
of  the  week. 

NLRB  has  also  been  conducting 
informal  conferences  separately 
with  NABET  and  network  heads 
in  connection  with  the  union's  for- 
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mal  protest  filed  with  the  Board 
charging  NBC  with  violating  its 
contract  with  NABET  technicians 
at  WMAQ  Chicago.  NABET  has 
contended  that  an  exception  it 
granted  permitting  temporary  jur- 
isdiction over  turntables  to  AFM 
at  this  station  expired  and  that  in 
entering  into  an  agreement  contin- 
uing to  give  AFM  this  jurisdiction 
NBC  has  disregarded  its  contract 
with  NABET. 

NLRB  originally  intended  to 
hold  hearings  on  the  dispute  in 
Chicago,  as  it  was  considered  a 
local  problem. .  However,  when  it 
learned  of  the  agreement  between 
Mr.  Petrillo  and  all  four  major 
networks  giving  the  AFM  juris- 
diction over  platter  turning  at  all 
network-owned  and  operated  sta- 
tions it  shifted  the  case  to  New 
York,  calling  in  network  officials 
for  detailed  information  on  the 
agreement. 

With  the  disclosure  by  Mr.  Pe- 
trillo, in  a  report  of  the  agree- 
ment in  The  International  Musi- 
cian, official  AFM  organ,  that  he 
plans  to  seek  similar  agreements 
throughout  the  country,  members 
of  IBEW  as  well  as  NABET  saw 
their  jurisdiction  in  jeopardy. 
Their  fears  were  increased  when 
they  learned  that  Mr.  Petrillo  and 
Ed.  J.  Brown,  IBEW  president, 
entered  into  an  agreement  affect- 
ing their  jobs  without  consulting 
or  advising  them. 

"Helluva  Way  to  Find  Out" 

Many  of  the  technicians,  it  de- 
veloped, learned  of  the  agree- 
ment only  through  Broadcasting. 
As  one  official  of  an  IBEW  local 
remarked:  "It's  a  helluva  way  for 
us  to  have  to  find  out  about  it,  but 
it's  a  good  thing  you  told  us." 

Latest  of  a  list  of  IBEW  locals 
to  take  action  against  the  Petrillo 
deal  was  local  40  in  Hollywood, 


RIDING  GAIN  on  transcriptions  is 
a  technical  operation  which  has 
been  performed  by  radio  engineers 
for  years  and  "does  not  in  any  way 
require  a  knowledge  of  trumpet 
playing",  says  Allan  T.  Powley, 
president  of  the  National  Assn. 
of  Broadcast  Engineers  and  Tech- 
nicians. An  engineer  with  WRC 
Washington,  NBC  capital  key,  Mr. 
Powley  is  leading  the  NABET 
fight  against  the  efforts  of  the 
Petrillo  musicians  union  (AFM)  to 
operate  the  turntables  at  all  net- 
work owned  stations. 

Cal.,  which  on  Thursday  charged 
both  CBS  and  the  AFM  with  a  con- 
spiracy to  deprive  their  technicians 
at  KNX  of  their  rightful  employ- 
ment opportunities  under  their  ex- 
isting agreement.  The  local  served 
notice  on  NWLB,  NLRB  and  the 
Secretary  of  Labor  that  a  dispute 
exists  and  requested  that  an  elec- 
tion be  held  under  the  provisions  of 
the  Smith-Connally  Act  to  deter- 
mine their  right  to  strike  in  the 
event  of  an  encroachment  by  the 
AFM  upon  IBEW  jurisdiction.  The 
union  agreement  with  CBS  expires 
Sept.  30,  1946. 

Advised  that  Mr.  Petrillo  intends 
to  step  in  on  several  network  sta- 
tions on  the  West  Coast  on  June  1, 


Drawn  for  Broadcasting  by  Sid  Hix 
"Are  You  Bothered  By  Underarm  Perspiration?" 


IBEW  members  in  all  West  Coast 
stations  have  expressed  their  inten- 
tion of  striking  "the  moment  mu- 
sicians appear  at  their  stations". 
It  was  reported  from  San  Fran- 
cisco that  IBEW  and  NABET 
members  are  considering  simul- 
taneous action  in  opposition  to  the 
AFM. 

Leadership  Noncommittal 

IBEW  members  at  all  five  Cin- 
cinnati stations  and  at  WBT  Char- 
lotte have  also  protested.  The  tech- 
nicians at  WBT  recently  signed  a 
supplementary  agreement  acquiring 
new  jurisdiction  on  turntables 
when  AFRA  relinquished  this  func- 
tion. The  station  is  owned  by  CBS. 
IBEW  technicians  at  three  Wash- 
ington, D.  C,  stations  had  previous- 
ly voted  to  resist  Petrillo. 

Despite  the  concern  of  IBEW 
locals,  international  headquarters 
of  the  union  sought  to  minimize  the 
situation,  asserting  that  only  a  few 
"inquiries"  have  been  received  from 
the  locals.  Asked  whether  the  union 
was  considering  calling  off  its  deal 
with  Petrillo,  W.  L.  Reed,  interna- 
tional representative  in  charge  of 
radio,  was  noncommittal  and  indi- 
cated that  the  IBEW  position  on 
the  matter  might  be  announced  fol- 
lowing a  meeting  scheduled  for  Fri- 
day in  New  York  with  Mr.  Brown 
and  New  York  IBEW  locals. 

In  a  statement  entitled  "Petrillo 
Grab  of  Turntables  Exposed",  Al 
lan  T.  Powley,  NABET  president 
suggested  that  the  networks  en 
tered  into  their  agreement  with  the 
AFM  "in  return  for  substantial 
easing  of  restriction  placed  on 
transcribed  broadcasts  by  the  mu 
sicians". 

"In  furtherance  of  this  plan 
Mr.  Powley  states,  "Mr.  Brown  of 
IBEW  and  Mr.  Petrillo  of  AFM 
made  a  deal:  Mr.  Petrillo  was  tc 
force  NABET  into  IBEW,  for 
which  Mr.  Brown  would  turn  ovei 
jurisdiction  of  all  turn-table  opera 
tion,  disregarding  the  three-yeai 
contract  now  existing  betweer 
IBEW  and  CBS  which  gives  thi: 
right  to  the  radio  men  of  IBEW 
"The  radio  men  of  IBEW  wer« 
not  given  a  chance  to  vote  on  this 
matter— in  fact,  they  knew  nothing 
about  the  Brown-Petrillo  contrac 
which  so  vitally  affects  them.  I 
now  develops  that  had  NABET 
joined  IBEW,  Petrillo  would  hav 
sprung  the  contract  and  double 
crossed  both  NABET  and  the  radi1 
men  of  IBEW. 

"The  pressure  was  put  on.  Ru 
mors  were  rife  to  the  effect  tha 
NABET  would  join  IBEW  any  daj, 
In  fact,  an  executive  of  one  of  th 
networks,  while  on  a  trip  to  th 
coast,  approached  members  c 
NABET  for  the  purpose  of  & 
pounding  the  advantages  of  jovr 
ing  IBEW.  His  'suggestions'  wei 
not  only  met  with  disfavor,  but,  £ 
a  matter  of  fact,  caused  great* 
unity  and  determination  among  tl 
membership  to  repel  and  fight  ar 
affiliation  with  IBEW." 
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FOSTER,   OHIO  •  •  .  Fragment  of  AMERICA 


That  Fragment  of  America  down  there 
Is  Foster.  Some  Folks,  though,  recall  it  best 
As  Foster's  Crossing;  how  that  name  revives 
Familiar  scenes  and  sounds  of  years  ago! 

The  Hoppe's  Island  outings  every  week, 
With  Basket  lunches  spread  on  shaded  grass; 
The  inlet,  arched  with  trees,  where  children  splashed 
In  knee-deep  water,  while  their  elders  dared 
The  current  of  the  stream;  the  old  iron  bridge; 
The  mill;  its  droning  falls;  the  summer  camps; 
The  little  boats  adrift  at  calm  of  dawn 


On  quiet  waters  where  the  bass  abound; 

The  white  frame  church,  its  steeple  skyward  aimed, 

A  pointing  hand,  directing  men  to  God. 

How  small  this  fragment  seems!  What  is  its  worth? 
No  thriving  market  here,  where  needs  are  few; 
Yet,  here  folks  live,  and  work,  and  play,  and  love, 
And  wed,  and  rear  their  young — for  this  is  home. 

No — FOSTER  may  not  mean  an  awful  lot 
To  anyone  at  all  .  .  .  except,  of  course, 
To  folks  who  call  it  home,  and  always  will, 
And  folks  they  welcome  in  their  homes — like  us. 


WLW 

The  Nation' s  Most  Merchandise-able  Station 

DIVISION  OF  THE  CROSLEY  CORPORATION 


Super-FM  Soundproofs  the  Air 


•  THUNDERSTORMS  charge  the  atmosphere 
with  static  .  .  .  man-made  static  may  also  cause 
interference  on  the  standard  broadcast  waves 
.  .  .  but  listeners  to  FM  (Frequency  Modula- 
tion) hear  each  musical  note  or  spoken  word 
as  clearly  as  though  in  a  sound-proof  audi- 
torium. Using  very  high  frequencies  —  tiny 
wavelengths— FM  brings  perfection  into  radio 
reception  under  all  atmospheric  conditions. 

For  many  years,  RCA  Laboratories  have 
had  a  constant  interest  in  the  technical  devel- 
opment of  FM.  Research  in  this  field  contin- 
ues, but  most  of  it  is  related  to  the  war  effort 


and  is  of  a  military  nature  .  .  .  Prior  to  the 
war  RCA  manufactured  and  sold  FM  broadcast 
transmitters.  After  the  war  RCA  will  manu- 
facture and  sell  a  complete  line  of  FM 
transmitters  as  well  as  high-quality  super-FM 
receivers,  utilizing  a  new  type  of  circuit. 

When  peace  comes  RCA  will  use  its  back- 
ground of  experience  and  engineering  facili- 
ties in  the  broadcast  transmitter  and  receiver 
fields,  to  build  the  type  of  apparatus  broad- 
casters will  need  and  receiving  sets  which  will 
reproduce  all  broadcast  programs  with  utmost 
realism  and  tonal  quality. 


RADIO  CORPORATION  OF  AMERICA 


RCA  LABORATOR 


PRINCETON   •   NEW  JERSEY 


RCA 

leads  the  way  in 
radio— television- 
phonographs— records 
—tubes— electronics 


Listen  to  RCA's  "The  Music  America  Loves  Best"— Saturdays,  7:30  P.M.,  EWT,  over  the  Blue  Network  *  BUY  WAR  BONDS  EVERY  PAY  DAY  * 


how  long  is  a  short  memory? 


what  did  you  listen  to  on  your  radio  last  night  at 
7:00?  What  did  you  do  six  hours  ago?  Can  you  re- 
member quickly  and  accurately?  Probably  not,  for 
memory's  a  deceptive  thing. 

Good  radio  research  people  like  Crossley,  Inc. 
know  that  the  greater  the  gap  between  the  time  a 
person  hears  your  show  and  the  time  a  Crossley  in- 
terviewer speaks  to  him,  the  greater  the  chances  that 
the  person  doesn't  remember  exactly  what  he  heard. 

That's  why  Crossley,  Inc.,  which  compiles  and 
prepares  "A  Continuing  Study  of  Radio  Listening 
in  Greater-New  York"  exclusively  for  WOR,  uses 
the  shortest  recall  possible.  That's  what  makes 
WOR's  "Continuing  Study"  so  uncannily  accurate 
and  dependable. 

For  instance,  morning  listeners  are  asked  what 
they  listened  to  only  two  hours  after  your  program 


leaves  the  air.  Evening  listeners  have  to  think  back 
only  1/2  hours,  not  twelve.  It's  the  next  best  thing  to 
sitting  with  the  listener  while  he  dials  your  show. 
And  it's  exclusive  with  WOR. 

Call  WOR  for  an  accurate  checkup  on  your  show 
today.  Let  our  file  of  exclusive  audience  facts  bring 
you  a  greater  per-penny  profit  on  every  penny  you 
invest. 


WOR 


that  power-full 

station 

at  1440  Broadway,  in  New  York 


Americas  Most  Imitated  Radio  Program 


Sets  ANOTHER  Record 

1,250,000  Paid  Attendance! 

One  and  a  quarter  million  people  have  paid  to  see  America's  oldest,  continu- 
ous .  .  .  and  most  imitated  .  .  .  radio  feature  since  the  WLS  National  Barn 
Dance  moved  into  the  Eighth  Street  Theater  in  March,  1932.  (The  Barn  Dance 
itself  is  20  years  old.)  On  Saturday,  May  6,  visitor  Number  1,250,000  paid  his 
85c  for  a  ticket  to  this  granddaddy  of  all  barn  dances.  It's  still,  after  20  years, 
furnishing  SRO  entertainment  units  for  theaters,  fairs  and  like  events ;  most  of 
the  entertainers  have  been  featured  in  motion  pictures,  and  in  September, 
Paramount  will  release  a  full-length  feature  picture  based  on  the  WLS  National 
Barn  Dance  and  starring  most  of  its  regular  talent. 

But  to  get  back  to  this  1,250,000  paid  attendance:  it  is  definite  evidence  of 
the  good  will  Chicagoans  and  the  people  of  Midwest  America  have  for  WLS, 
a  good  will  that  extends  also  to  other  programs  on  the  station  and  to  the  adver- 
tisers who  sponsor  them.  If  you  want  other  proof  .  .  .  proof  of  results  for 


AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK  —  KOY  PHOENIX    *    KTUC  TUCSON    *    KSUN  BISBEE-LOWEU 


COMPLETE  SAFETY— ADVANCED  DESIGN 


From  General  Electric's  broad  background  of  experience 
in  building  all  of  America's  100-kw  international  trans- 
mitters, has  sprung  a  new  transmitter  so  revolutionary  in 
design  and  performance  and  operating  features  that  it 
literally  is  setting  the  post-war  standards  for  the  entire 
"family"  of  G-E  broadcast  equipment  .  .  .  FM,  Television, 
and  AM. 

Forty  feet  of  streamlined  beauty  sets  the  pace  in  styling 
for  the  whole  broadcast  industry.  .  .  .  Complete  accessi- 
bility  of  all  components  permits  rapid  and  effective  main- 
tenance. .  . .  Complete  safety  is  provided  by  both  mechani- 
cal and  electrical  interlocks  that  make  it  impossible  for 
operating  personnel  to  enter  the  high  voltage  areas  with- 
out manually  operating  all  interlocks.  Transformers  cooled 
with  non-inflammable  Pyranol*  and  enclosed  air-break 
contactors  provide  additional  safety  features  — reducing 
fire  hazard. 

Centralized  supervisory  control  tells  at  a  glance  the 
status  of  all  circuits.  .  .  .  Sectionalized  construction,  using 
standard  cubicles,  makes  installation  simple,  less  costly,  and 
results  in  improved  appearance.  .  .  .  Sturdy  construction, 
employing  heavy  steel  sheets,  provides  strong,  rigid 
cubicles  that  permit  the  compact  assembly  of  heavy-duty 
components  on  walls  and  ceilings.  Sub-assemblies  need 
not  be  removed  for  adjustment  or  maintenance. 

All  instruments  are  easy  to  read  and  are  grouped  for 
easy  observation.  .  .  .  Peak  performance  is  assured  by 
electrical  features  such  as:  Automatic  filament  voltage 
regulator.  Supervisory  light  system.  Continuous  metering 
of  power  input.  Automatic  reclosure  for  short-duration  out- 
ages. Improved  automatic  control  of  modulator  bias.  Pro- 
tection of  tungsten  filament  tubes  against  starting  surges 
for  longer  tube  life.  .  .  .  Input  power  supply— 2400  or  4160 
volts,  50/60  cycles.  Easy  to  change  after  installation  by  a 
few  connections. 

Many  of  these  added  features  will  come  to  you  with  your 
post-war  installation  of  a  G-E  transmitter;  and  in  this  fore- 
runner of  tomorrow's  transmitters  they  re-emphasize  the 
"know  how,"  experience,  research,  and  ability  of  General 
Electric  to  deal  with  your  FM,  Television,  or  AM  problems. 
General  Electric  will  be  glad  to  discuss  such  problems 
with  you.  Write  to  Electronics  Department,  General  Electric, 
Schenectady,  New  York. 


REG.  TRADE-MARK 


FRONT  VIEW  of  new  G-E  100-kw  international  transmitter,  with 
control-panel  doors  closed.  Finger-tip  pressure  will  open  or  close 
vertical  sliding  doors.    REAR  VIEW  at  right. 

CONTROL  STATUS  at  a  glance  is  achieved  by  centralizing  all 
supervisory  lights  and  switches.  Locations  and  names  of  all  controls 
are  carefully  planned  to  aid  the  operator  in  visualizing  the  sequence 
of  operation.  Control  relays  and  contactors  may  be  viewed  through 
the  left  window,  and  exciter  components  may  be  seen  through  the 
right.  Fluorescent  lighting  provides  a  soft  glow  for  all  transmitter 
front  panels. 

MINIMUM  INSTALLATION  EXPENSE,  maximum  safety,  com- - 
pact  appearance  are  achieved  with  this  well-designed  power  supply 
equipment.  High-voltage  contactors,  surge  resistors,  instrument  trans-  m 
formers,  etc.,  are  located  in  steel  weather-proof  cabinets,  which  are 
throat-connected  to  the  associated  transformers  and  induction  regu- 
lators. These  units  are  cooled  with  non-inflammable  Pyranol  and  may 
be  located  outdoors  or  indoors.  No  special  vault  is  required. 


TEN  CRYSTAL  THERMOCELLS1  (including  four  spares).  Each 
cell  is  complete  in  itself,  including  internal  heater  and  thermostat 
sealed  into  a  metal-tube  shell.  Indicator  lights  continuously  monitor 
thermostat  operation.  Vernier  adjustments  of  frequency  may  be  made 
easily  during  operation. 

QUICKER  FREQUENCY  CHANGES  are  made  possible  by  an 
automatic  tuning  system  for  the  pawer  amplifier  plate  tank  capacitor. 
Any  one  of  six  pre-set  positions  may  be  selected  by  the  rotary  switch. 
Momentary  pressure  on  the  "Automatic  On"  button  starts  the  car- 
riage, which  stops  at  the  pre-selected  position.  Manual  tuning  for 
checking  resonance  is  done  with  the  other  push-button  switches. 


INDICATING  INSTRUMENTS  are  easy  to  read  and  easy  to 
identify.  The  new  240-degree  scale  is  inherently  more  accurate  and 
provides  ample  space  for  calibration  markings  and  circuit  name. 
Instruments  are  tilted  at  a  10-degree  angle  to  avoid  reflections  and 
provide  greater  readability. 


WATER-FLOW  METERS,  control  valves  and  temperature  indi- 
cators for  all  water-cooled  tubes  are  located  in  the  center  passage- 
way. They  can  be  read  and  adjusted  with  the  transmitter  on  the  air. 


1 


2 


3 


4 


1  For  reliable  primary  power  control,  5000-volt  air-break  con- 
tactors are  used  for  plate  "start"  and  "run."  These  contactors  are 
designed  for  highly  repetitive  operation,  and  for  single-shot  automatic 
reclosure.  These  contactors  can  be  safely  connected  to  a  150,000  kva 
power  system,  as  they  handle  ail  overloads  on  the  secondary  side  of  the 
connected  transformers  and  are  backed  up  by  silver-sand  fuses. 

2  For  effective  inspection  ana*  maintenance,  ready  access  is  pro- 
vided to  all  electrical  and  mechanical  parts.  Heavy-duty  cubicle  con- 
struction permits  mounting  of  components  on  walls,  front  panel  and 
roof.  The  audio-driver  cubicle  illustrated  shows  typical  construction. 
Cubicle  floors  are  covered  with  long-life  inlaid  linoleum. 


3  The  power  amplifier  assembly  is  simple,  compact,  and  trouble-free. 
For  quick  frequency  changing,  the  inner  cylinders  of  the  concentric 
plate  capacitors  are  raised  and  lowered  by  a  motor-driven  carriage 
to  pre-set  positions.  All  parts  of  this  assembly  are  readily  accessible 
from  an  ample  aisle  completely  surrounding  the  tube-and-circuit  unit 
within  the  cubicle. 

4  Water-coo/ing  troubles  ended!  These  modulator  tubes,  and  the 
tubes  for  other  high  power  stages,  are  water-cooled  through  semi- 
flexible  plastic  insulating  tubing,  transparent  throughout  its  entire 
length.  Transmitter  cubicles  are  pressurized  with  filtered  air  for  cooling 
and  cleanliness. 


FlOOR  PLAN  AND  END  ELEVATION.    The  -  f 

7' 6";  depth  6'  6".  The  *!  «^  °*  *•  ^  ^  A 

deep.  A  wide  passageway  is  pro  vkW ^  the  o£  ^  ^  doors  Qre  closed. 
locks  prevent  transmitter  from  being  placea  in  op 


COME  TO  SCHENECTADY:  -  to  see  the  pattern  of  tomorrow's  transmitters  .  .  . 
to  see  G.  E.'s  proving-ground  stations— FM,  AM,  and  Television  ...  to  discuss 
how  you  can  reserve  the  equipment  you  want  for  prompt  post-war  delivery. 


•  Tune  in  General  Electric's  "The  World  Today" 
and  hear  the  news  from  the  men  who  see  it  happen, 
every  evening  except  Sunday  at  6:45  E.W.T.  over 
CBS  network.  On  Sunday  evening  listen  to  the 
G-E  "All  Girl  Orchestra"  at  10  E.W.T.  over  NBC. 
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History  of  Communications  Number  Six  of  a  Series 


COMMUNICATION  BY  SEMAPHORE 


The  Semaphore,  as  a  means  of  communication,  met  first  commercial 
acceptance  in  France  under  the  authority  of  Napoleon  in  1792. 
Restricted  by  "line  of  sight"  and  low  power  eye  pieces,  excessive 
numbers  of  relay  stations,  as  pictured  above,  were  required  for  "direc- 
tional broadcasting"  over  rough  terrain.  Weather  conditions,  too,  were 
a  handicap.  Because  of  the  code  used  and  its  necessary  translation, 
delays  and  errors  were  continually  encountered. 

Today,  in  the  era  of  applied  electronics,  Universal  microphones  are 
being  used  to  expedite  messages  on  every  battle  front  in  the  service  of 
the  Allies.  Universal  is  proud  of  its  contribution  in  the  electronic  voice 
communications  and  its  every  effort  to  our  ultimate  Victory. 

Model  T-45,  illustrated  at  left,  is  the  new  Lip  Micro- 
plione  being  manufactured  by  Universal  for  the  U.  S. 
Army  Signal  Corps.  Shortly,  these  microphones  will  be 
available  to  priority  users  through  local  Radio  Jobbers. 

UNIVERSAL  MICROPHONE  COMPANY 

INGLEWOOD,  CALIFORNIA 

FOREIGN  DIVISION:  301  CLAY  STREET,  SAN  FRANCISCO  11,  CALIFORNIA  ■■  CANADIAN  DIVISION:  560  KING  STREET  WEST,  TORONTO  1,  ONTARIO,  CANADA 
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KOIL  WmM  OMAHA 


Detroit  has  its 
Wayne  University 


Omaha  has  its 
University  of  Omaha 


Omahans  Prepare  for  Present  and 
Future  Opportunity 


The  vitality  of  the  adult 
Education  program,  carried 
on  through  the  modern  air 
conditioned  facilities  of  the 
University  of  Omaha,  gives 
evidence  of  Omaha's  appre- 
ciation of  the  dollars  and 
cents  value  of  continuous  ed- 
ucation. Eight  hundred  Oma- 
hans, out  of  an  enrollment  of 
more  than  3800  students, 
now  participate  in  the  adult 
education  program  of  this 
University. 

KOIL  reaches  these  far- 
sighted  people  intent  on  rais- 
ing their  standards  of  living. 
Omaha  offers  a  rich  market 
for  consumers  goods  now,  and 


in  the  post  war  period.  KOIL 
reaches  this  metropolitan 
market  at  low  cost,  directly, 
daily.  The  Omaha  market  be- 
comes YOUR  market  through 
KOIL. 


A  PROGRESSIVE 
MARKET 

During  the  first  three 
months  of  1944  Omaha  bank 
clearings  were  #1,029,800,000, 
an  increase  of  16.5%  over  a 
similar  period  in  1943.  Bank 
debits  for  the  same  period: 
#1,060,210,000,  an  increase 
of  10.6%. 
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WOLLY  Se^... 


FOR  TEN  YEARS  WOL 
HAS  BROUGHT  MORE 
NEWS  TO  WASH- 
INGTONIANS,  MORE 
HOURS  PER  DAY, 
THAN  ANY  OTHER 
WASHINGTON 
STATION 

Washington's  only  24-hour  Station  BH 


WOL 


A  few  excellent 
news  periods  still 
available.  Contact, 
SPOT  SALES  INC., 
Nat'l  Reps.,  New 
York,  Chicago,  San 
Francisco,  Holly- 
wood. 


Between  8  a.m.  and  6  p.m. 
WAAT  delivers 

-  • 

more  listeners  per  dollar 
in  America's  4—  Largest  Market 
than  any  other  station - 
including 
all  50,000  watters!* 


Do  you  realize  this  market  contains  over  31A  million  people; 
more  than  these  14  cities  combined:— Kansas  City,  Indianapolis, 
Rochester,  Denver,  Atlanta,  Dallas,  Toledo,  Omaha,  Syracuse, 
Richmond,  Hartford,  Des  Moines,  Spokane,  Fort  Wayne. 


DOLLAR  FOR  DOLLAR  NEW  JERSEY'S  BEST  RADIO  BUY 
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ONE     OF     A     SERIES     FEATURING     OUTSTANDING     USERS     OF     SPOT     BROADCAST  J  NC 


WAYITISS 


Vice  President,  Batten,  Barton,  Durstine  &  Osborn,  Inc.,  Hollywood 

Says — "Spot  broadcasting  is  one  sure  way  of  controlling 
a  sales  push  with  dealer  support  in  America's 
widely  varying  markets" 


•Well  and  truly  spoken,  Mr.  Tiss,  especial- 
ly today  when  there  are  often  not  enough 
salesmen  and  even  merchandise  itself  to 
"go  around".  But  today  spot  broadcasting 
is  helping  many  an  advertiser  to  shift  his 
facilities  like  a  well-coordinated  army,  to 
move  rapidly  and  effectively  from  one 
front  to  another  as  strategy  demands. 
•To  us,  here  at  F&P,  this  strategic  use  of 


spot  broadcasting  is  a  normal  procedure 
rather  than  a  war-born  operation.  We've 
always  been  geared  to  give  instant  support 
on  any  sort  of  campaign.  We  take  pride 
in  working  just  as  hard  to  place  an  emer- 
gency one-market  barrage  as  in  helping  to 
plan  a  nation-wide  bombardment.  Maybe 
that's  why  the  one-market  jobs  so  often 
turn  into  much  bigger  projects! 


Free  &  Peters,  inc. 

Pioneer  Radio  Station  Representatives 

Since  May,  Z932  ■*• 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 
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WISH   INDIANAPOLIS 
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.  .  .  IOWA  .  .  . 
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KMA  SHENANDOAH 

.  .  .  SOUTHEAST  ... 

WCBM   BALTIMORE 

WCSC   CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KOMA    ....  OKLAHOMA  CITY 

KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 
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KOIN  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEATTLE 

KFAR  ....  FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 
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Bill  Drastically  Alters  Radio  Operations 


News,  Commentator  Ban  Likely  to  Die; 
Clear  Channels  Are  Curtailed 


FULL-SCALE  revision  of  the 
present  radio  law,  which  would 
substitute  for  the  FCC  a  new  five- 
man  Commission  to  be  named  by 
the  President  and  drastically 
change  radio's  method  of  pro- 
gramming and  operation,  is  pro- 
posed in  the  long-awaited  redraft 
of  the  White-Wheeler  Bill.  The 
draft  was  made  public  last  week 
coincident  with  its  consideration  by 
the  Senate  Interstate  Commerce 
Committee. 

Largely  the  handiwork  of  Chair- 
man Burton  K.  Wheeler  (D-Mont.) , 
with  the  concurrence  of  Sen.  Wal- 
lace H.  White  (R-Me.),  co-author, 
the  bill  would  radically  affect 
broadcast  operations  if  adopted  in 
its  existing  form.  But  few  legis- 
lators— not  even  its  authors — ex- 
pect it  to  get  through  without  re- 
vision. A  proposed  ban  on  sponsor- 
ship of  news  and  comments,  for 
example,  is  definitely  slated  for  the 
discard.  The  voluminous  bill,  titled 
Communications  Act  Amendments, 
19 %4  (text  on  page  22),  would  re- 
write substantially  all  of  the  1934 
Act  related  to  broadcast  services. 

Ratines  Past  Policy 
While  the  bill  would  clearly  limit 
the  FCC's  future  functions  and 
range  of  authority,  it  nevertheless 
in  substance  ratines  practically  all 
of  the  past  FCC  policy  and  regula- 
tory pronouncements,  including  the 
network  monopoly  regulations, 
which  are  restated  in  the  bill  in  re- 
vised form. 

There  were  mixed  reactions  to 
the  measure  last  week  in  broadcast 
and  legal  circles. 

Curbstone  opinions  were  that, 
from  radio's  standpoint,  the  bill  is 
about  65%  good,  15%  neither  good 
nor  bad,  and  the  balance  definitely 
bad.  Generally,  however,  it  was 
felt  that  if  reasonable  amendments 
could  be  made,  the  legislation 
would  be  desirable  and  an  improve- 
ment over  the  existing  law.  The 
bill  is  regarded  simply  as  a  start, 
since  not  only  the  Senate  Commit- 
tee but  the  House  Interstate  and 
Foreign  Commerce  Committee  and 
the  House  must  act  before  a  meas- 
ure can  go  to  the  White  House. 
While  no  word  has  come  from  the 


White  House,  it  was  believed  there 
would  be  no  veto  of  any  "reason- 
able" legislation,  assuming  a  meas- 
ure can  be  enacted  at  this  session. 

Sen.  Wheeler  announced  the 
Committee  would  meet  Thursday 
(June  1)  to  consider  the  bill.  Pre- 
vious meetings  called  for  last  Fri- 
day to  take  up  "general  provisions" 
and  another  for  May  31  to  iron  out 
"controversial  issues"  were  can- 
celled Friday  morning  because  sev- 
eral members  were  away  from 
Washington. 

NAB  Group  to  Meet 

NAB  President  J.  Harold  Ryan 
announced  that  the  association's 
Legislative  Committee  of  which 
Don  S.  Elias,  WWNC  Asheville,  is 
chairman,  will  meet  in  Washington 
today  (May  29)  to  consider  the  bill 
on  a  paragraph-by-paragraph  ba- 
sis, and  establish  its  position.  While 
some  of  the  provisions  were  disap- 
pointing, optimism  was  expressed 
that  reasonable  changes  could  be 
procured  and  that  perhaps  a  vastly 
improved  measure  could  be  devised 
with  hope  of  action  at  this  session. 
Congress  is  expected  to  recess  in 


Summary  of  Provisions 
Under  Proposed 
Legislation 

HIGHLIGHTS  of  amendments  to 
the  Communications  Act  of  193k, 
contained  in  the  redraft  of  the 
White-Wheeler  Bill  (S-81£)  sub- 
mitted to  the  Senate  Interstate 
Commerce  Committee  May  23: 

Abolishes  present  organization 
of  FCC  and  creates  Commission 
of  five  members  (instead  of  seven) 
with  a  rotating  chairmanship. 
Two  separate  autonomous  divi- 
sions— one  for  broadcast  matters 
and  the  other  for  common  carri- 
ers— would  be  composed  of  two 
Commissioners  each,  with  the 
chairman  as  ex-officio  member  on 
each  division.  The  chairman  would 
serve  for  one  year  and  would  be 


mid-June  until  September,  in  view 
of  the  campaign  year.  If  Senate 
action  comes  prior  to  the  recess,  it 
was  thought  House  consideration 
could  be  completed  before  this  Con- 
gress expires  with  the  year's  end. 

That  there  will  be  concerted  op- 
position to  the  bill  from  a  number 
of  aspects  was  apparent.  It  was 
thought,  for  example,  that  the 
Commission  itself  would  oppose  the 
"ripper"  provision  revamping  that 
agency  by  cutting  it  down  to  a  five- 
man  organization  divided  into  two 
separate  divisions — one  handling 
broadcast  matters  and  the  other 
common  carriers.  The  chairman- 
ship would  be  rotated  annually, 
with  appointments  of  the  five  Com- 
missioners to  be  made  anew  by  the 
President  within  90  days  following 
enactment  of  the  bill.  In  addition 
to  the  rotating  chairmanship,  mem- 
bership on  the  two  divisions  like- 
wise would  rotate,  with  no  member 
serving  more  than  two  years  on 
each  division  which,  with  the  one- 
year  chairmanship,  would  account 
for  the  five-year  tenure. 

FCC  Chairman  James  Lawrence 
Fly  vigorously  protested  the  origi- 
nal White- Wheeler  provisions 
which  would  establish  the  chairman 
as  the  "executive  officer"  of  the 
Commission,  contending  it  would 


elected  by  fellow  Commissioners. 
Membership  on  divisions  likewise 
would  be  rotated,  with  not  more 
than  two  years'  service  on  each 
division. 

Present  Commission  would  serve 
until  three  members  of  the  new 
Commission  are  named  by  the 
President,  but  in  no  event  longer 
than  90  days  after  passage  of  the 
Act. 

Power  Limitation 

Under  an  unusual  Declaration 
of  Policy,  Congress  would  decree 
that  access  to  broadcasting  facil- 
ities should  be  afforded  to  repre- 
sentatives of  various  shades  of 
opinion;  that  so  far  as  possible 
public  interest,  religious,  public 
education  programs  and  discus- 
sion of  controversial  subjects  shall 
be  broadcast  as  sustaining  service; 


Text  of  the  White-Wheeler 
bill  starts  on  page  22. 


make  him  a  "glorified  office  boy". 
The  redraft,  however,  would  make 
the  chairman  an  ex-officio  member 
of  each  division  but  would  not  per- 
mit him  to  serve  as  chairman  of  a 
division  along  with  the  Commission 
chairmanship. 

Program  Control 

Chairman  Wheeler,  at  a  news 
conference  last  Tuesday,  frankly 
confessed  that  his  proposed  ban  on 
sponsorship  of  news  as  well  as  com- 
mentators and  analysts  had  pro- 
voked considerable  opposition  in  the 
executive  session.  He  inferred  that 
he  would  not  fight  to  keep  the  ban 
on  sponsorship  of  straight  news, 
but  that  he  would  insist  the  restric- 
tions on  commentators  be  retained. 
Even  that  was  doubted,  however, 
since  preponderant  Committee 
opinion  was  against  both  bans  as 
too  drastic  and  an  invasion  of  the 
rights  of  broadcasters. 

Another  provision  that  gives 
prospect  of  provoking  controversy 
is  the  Declaration  of  Policy  in 
which  Congress  would  express  its 
{Continued  on  page  62) 


stations  should  discourage  too  fre- 
quent or  excessive  use  of  commer- 
cial announcements  and  encourage 
sponsors  to  elevate  the  tone  of 
commercial  programs. 

Limits  the  power  of  standard 
broadcast  stations  on  clear  chan- 
nels to  50,000  w.  Brings  about 
duplication  of  clear  channels  by 
affording  protection  only  to  the 
extent  of  750  miles. 

Empowers  the  FCC  to  require 
stations  to  supply  uniform  finan- 
cial reports  for  all  classes  of  sta- 
tion operation,  but  prevents  it 
from  procuring  fro:i  licensees  de- 
tailed data  as  to  business  agree- 
ments or  other  information  not  di- 
rectly related  to  license  qualifica- 
tions. 

Bans  multiple  ownership  of  sta- 
tions in  the  same  area  two  years 

{Continued  on  page  61) 


How  the  White- Wheeler  Bill  Operates 
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KECA  to  Blue;  Farnsworth  Buys  WGL 


Other  Station  Transfers 
Pending;  WLW  Given 
30  Days 

ANOTHER  million-dollar  week 
was  chalked  up  on  station  sales 
transactions  brought  about  by  the 
FCC's  ban  on  multiple  ownership 
in  the  same  areas  with  the  sale  of 
KECA  Los  Angeles  to  the  Blue 
Network  for  $800,000  and  of  WGL 
Fort  Wayne  to  the  Farnsworth 
Radio  &  Television  Co.  for  approx- 
imately $235,000. 

KECA's  acquisition  by  the  Blue, 
long  under  negotiation,  was  com- 
pleted last  Thursday  in  Los  Ang- 
eles by  Don  E.  Gilman,  Blue  West 
Coast  vice-president,  and  Earle  C. 
Anthony,  owner  of  KFI  and 
KECA.  The  Blue  has  sought  a  Los 
Angeles  outlet  virtually  since  Ed- 
ward J.  Noble  purchased  the  net- 
work last  year.  It  is  understood 
there  were  several  other  bidders, 
but  the  Blue's  final  offer  of  $800,- 
000  cash  presumably  was  the  best. 
The  transaction  culminates  several 
months  of  negotiation,  and  at  one 
point  Mr.  Anthony  notified  the  FCC 
he  was  being  "pressured"  into  the 
transaction  by  Blue. 

Others  Pending 

The  WGL  sale  separates  the  250 
w  NBC  outlet  from  WOW  Fort 
Wayne,  10,000  w  station  operated 
by  Westinghouse  and  affiliated  with 
the  Blue.  Farnsworth,  headed  by 
Philo  Farnsworth,  the  television 
inventor,  and  E.  A.  Nicholas,  pres- 
ident, former  president  of  RCA 
Victor  Co.,  is  headquartered  in 
Fort  Wayne  and  maintains  exten- 
sive war  plant  radio  and  electron- 
ics operations  there.  The  company 
is  in  the  forefront  of  television 
production. 

The  WGL  transaction  is  a  sequel 
to  the  acquisition  by  Westinghouse 
of  KEX  Portland,  Ore.,  from  the 
Oregonian  for  $400,000  [Broad- 
casting, May  22].  At  the  time 
this  transaction  was  made,  Walter 
C.  Evans,  Westinghouse  vice-pres- 
ident in  charge  of  radio  operations, 
announced  that  WGL  shortly  would 
be  disposed  of. 

Both  of  the  new  transactions, 
like  the  half-dozen  consummated 
last  week,  are  made  subject  to 
FCC  approval.  The  FCC  was  con- 
versant with  both  negotiations,  it 
is  understood,  since  Mr.  Anthony 
and  Westinghouse  had  petitioned 
the  Commission  for  additional  time 
in  which  to  dispose  of  the  stations 
under  the  duopoly  regulations. 

A  number  of  other  station  sales 
are  in  negotiation,  among  them 
WSAI  Cincinnati,  KJR  Seattle, 
WMPS  Memphis,  WORD  Spartan- 
burg, WCOP  Boston,  WJBK  De- 
troit, and  KALE  Portland. 

The  Anthony  transaction  was 
consummated  quickly,  following 
action  by  the  Commission  a  fort- 
night ago  in  denying  the  Anthony 
stations  KFI  and  KECA  an  ex- 
tension to  Oct.  1  to  dispose  of 
KECA.  Both  station  renewals  were 
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set  down  for  hearing.  The  original 
Blue  offer,  it  is  understood,  was 
$450,000  with  allowances  on  its 
network  contract  amounting  to  ap- 
proximately another  $150,000,  or 
approximately  $600,000.  The  sta- 
tion, the  FCC  had  been  notified, 
had  net  earnings  for  1944,  before 
taxes,  estimated  at  $230,000. 

Among  other  bidders  for  the  Blue 
Network  regional  outlet  was  the 
Los  Angeles  News,  it  is  understood. 
The  regional  station  operates  on 
790  kc  with  5,000  w.  The  facilities 
were  acquired  some  five  years  ago 
from  Hearst  Radio  Inc.  (KEHE) 
for  $400,000,  including  studios,  and 
the  former  frequency  of  KECA 
was  relinquished. 

In  announcing  the  WGL  sale, 
Westinghouse  stated  that  opera- 
tion and  management  of  the  sta- 
tion will  continue  under  present 
direction  until  FCC  approval.  Ow- 
ing to  war  restrictions  on  equip- 
ment and  manpower,  physical  op- 
eration of  WGL  will  continue  on  a 
mutual  basis  with  WOWO  until 
conditions  permit  setting  up  sep- 
arate facilities. 

Among     pending  transactions 


H.  B.  THOMAS  NAMED 
CHAIRMAN  OF  WAC 

HAROLD  B.  THOMAS,  vice-presi- 
dent of  Sterling  Drug  Inc.,  has  been 
elected  chairman  of  the  War  Ad- 
vertising Council,  succeeding  Ches- 
ter J.  LaRoche,  executive  chairman 
of  the  Blue,  who  has  just  completed 
two  terms  as  chairman.  T.  'S.  Rep- 
plier,  WAC  general  manager,  was 
named  executive  director. 

Elected  vice-chairmen  were  Paul 
B.  West,  ANA  president;  William 


Thomas  and  LaRoche 

Reydal,  partner  in  Newell-Emmett 
Co.;  Kerwin  Fulton,  president, 
Outdoor  Advertising.  Frederic  H. 
Gamble,  president  of  AAAA,  was 
named  secretary  and  treasurer. 

Mr.  Thomas  was  one  of  the 
founders  of  WAC  and  has  worked 
closely  with  Government  agencies  in 
developing  the  Council's  program 
to  enlist  the  support  of  advertisers 
to  essential  war  themes.  In  1931  he 
was  named  vice-president  in  charge 
of  advertising  for  Centaur  Co.  and 
later  became  president  of  the  firm 
which  is  now  a  division  of  Sterling 
Drug.  He  served  as  chairman  of 
the  board  of  ANA  in  1938  and  head- 
ed the  Advertising  Research  Foun- 
dation from  1942  to  1943.  He  lives 
in  West  Norwalk,  Conn.,  with  his 
wife  and  three  children  . 


are  projected  sale  of  WJBK  De- 
troit to  United  Automobile  Work- 
ers, powerful  CIO  union,  for  a  fig- 
ure in  the  neighborhood  of  $700,- 
000.  The  transaction  has  been  un- 
der negotiation  for  several  months 
[Broadcasting,  May  8].  Virtually 
all  of  the  other  negotiations  now 
in  progress  crop  from  the  Commis- 
sion's duopoly  order.  Crosley  Corp., 
which  operates  WLW  and  WSAI 
Cincinnati,  last  Tuesday  was  given 
only  a  30-day  extension  of  the  li- 
cense of  WLW,  to  permit  it  to  dis- 
pose of  WSAI.  A  number  of  nego- 
tiations are  understood  to  be  in 
progress,  but  if  no  deal  is  consum- 
mated within  the  30-day  limit,  it 
is  expected  the  Commission  will 
authorize  another  extension  to 
avoid  a  direct  forced  sale. 

Extensions  Asked 

Meanwhile  eight  more  petitions 
in  connection  with  the  duopoly  or- 
der have  been  filed  with  the  Com- 
mission, six  seeking  extension  be- 
yond May  31,  to  permit  "orderly 
disposition"  of  property,  and  two 
contending  the  rule  does  not  apply. 

Berks  Broadcasting  Co.,  licensee 
of  WEEU  Reading,  and  Reading 
Broadcasting  Co.,  licensee  of 
WRAW,  owned  by  virtually  the 
same  interests,  seek  a  six-months 
extension  through  George  O.  Sut- 
ton, Washington  counsel. 

Louis  Wasmer  Inc.,  licensee  of 
KHQ  Spokane,  Wash.,  and  Maj. 
Louis  Wasmer,  licensee  of  KGA 
Spokane,  ask  an  extension  "as  may 
be  reasonably  necessary"  for  dispo- 
sition of  KGA.  His  active  military 
service  has  handicapped  him,  Maj. 
Wasmer's  petition  said,  in  dispos- 
ing of  the  station,  although  he  has 
named  three  attorneys  who  are 
carrying  on  negotiations. 

Renewal  of  the  WMC  Memphis 
license,  which  expires  June  1,  is 
sought  in  a  petition  filed  by  Segal, 
Smith  &  Hennessey  for  Memphis 
Broadcasting  Co.,  licensee  of 
WMPS  and  Memphis  Publishing 
Co.,  licensee  of  WMC,  both  corpo- 
rations owned  by  the  same  inter- 
ests (Scripps-Howard) .  Indefinite 
extension  is  asked  to  permit  sale 
of  WMPS. 

Extension  to  Aug.  1,  1944,  is  re- 
quested by  KOIL  Inc.,  licensee  of 
KOIL,  and  KALE  Inc.,  licensee  of 
KALE  Portland,  Ore.  Petition  said 
KALE,  which  is  to  be  sold,  is  being 
separated  from  KOIL  and  will  be 
in  its  own  offices  and  studios  by 
July  1. 

J.  Frank  Burke,  36%  owner  of 
Standard  Broadcasting  Co.,  licen- 
see of  KFVD  Los  Angeles,  and 
66%%  owner  of  Pacific  Coast 
Broadcasting  Co.,  licensee  of  KPAS 
Pasadena,  wants  a  90-day  exten- 
sion to  dispose  of  one  of  his  sta- 
tions. 

A  six-months  extension  is  asked 
by  KQV  Broadcasting  Co.,  licensee 
of  KQV  Pittsburgh,  and  Pittsburgh 
Radio  Supply  House,  licensee  of 
WJAS,  to  sell  KQV.  Petition  sets 
out  that  because  both  stations  use 
interrelated    directional  antenna, 


Gannon  Joins  B  &  B 

CHARLES  F.  GANNON,  f ormer  1 
supervisor  of  all  radio  activity  of  I 
Arthur  Kudner  Inc.  and  previous  j 
department  head  of  Erwin,  Wasey  | 
&  Co.  has  been  named  manager  of  i 
the  radio  department  of  Benton  & 
Bowles,  New  York.  Walter  Craig 
continues  as  vice-president  and  ra- 
dio director.  , 


an  engineering  problem  is  posed  in 
separation.  Five  groups  are  nego- 
tiating for  KQV,  petition  of  H.  J. 
Brennen,  major  stockholder  in  both 
corporations,  recited. 

Joint  petition  filed  by   KGKO  ] 
Broadcasting  Co.,  licensee  of  KGKO 
Ft.  Worth;  the  A.  H.  Belo  Corp.,  j 
licensee  of  WFAA  Dallas,  and  Car- 
ter Publications,  licensee  of  WBAP 
Ft.  Worth,  contends  that  Rule  3.35 
is  not  applicable  to  those  three  sta-  ! 
tions  inasmuch  as  WFAA  operates 
half-tinle  on  820  kc  with  50  kw 
power   and  WBAP  operates  the 
other  half-time  on  the  same  fre- 
quency and  power,  while  KGKO, 
with  5  kw  power  on  570  kc  is  a 
fulltime  station,  operating  half  the  j 
time  from  Fort  Worth  and  the 
other  half  from  Dallas. 

Ownership  Division 

In  effect,  the  three  stations  are 
as  two,  petition  recites,  with  owner- 
ship in  KGKO  equally  divided  be- 
tween Dallas  and  Ft.  Worth  inter- 
ests. George  S.  Smith  represents 
KGKO  and  Carter  Publications. 
Philip  G.  Loucks  is  Washington 
counsel  for  the  A.  H.  Belo  Corp. 

Sioux  Falls  (S.  D.)  Broadcast 
Assn.,  licensee  of  KSOO  and 
KELO,  also  contends  that  the  du-  > 
opoly  rule  does  not  apply  inasmuch 
as  KSOO  operates  on  limited  time 
to  local  sunset  on  1140  kc  with  5 
kw  power,  while  KELO,  on  1230  kc 
and  250  w  power  is  a  fulltime  sta- 
tion. Regular  renewal  of  the  KSOO 
license,  which  expired  March  31,  is 
sought. 


Universal  Spot  Schedule 
To  Include  100  Markets 

STATIONS  in  more  than  100  key 
cities  will  be  included  in  a  long- 
term  spot  radio  schedule  now  being 
set  up  by  Universal  Pictures  Co., 
New  York.  Plan  is  in  line  with  a 
mounting  trend  in  the  motion  pic- 
ture industry  toward  continuous 
rather  than  sporadic  use  of  radio 
[Broadcasting,  May  22].  Most  con- 
tracts will  be  on  a  52-week  basis 
and  will  include  transcribed  and 
live  spot  announcements;  five,  ten 
and  15-minute  studio  shows;  plat- 
ter programs  and  news  broadcasts. 

More  than  $100,000  has  already 
been  appropriated  by  the  film  com- 
pany for  radio  promotion  of  "Fol- 
low the  Boys,"  a  new  film.  Plans 
are  being  made  to  use  radio  in  Chi- 
cago, Detroit,  Los  Angeles,  San 
Francisco,  New  York  and  Philadel- 
phia. On  May  22,  for  this  film,  Uni- 
versal started  a  series  of  two  five- 
minute  twice-weekly  news  pro- 
grams and  daily  one-minute  tran- 
scribed spot  announcements  on' 
WLW  Cincinnati.  Heavy  spot  ra- 
dio promotion  is  also  being  planned 
now  for  "Christmas  Holiday." 
Agency  is  J.  Walter  Thompson  Co., 
New  York. 
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WLB  Will  Act  to  Avert  Pancake  Strike 


Attempt  to  Mediate 
Jurisdictional 
Row  Fails 

JURISDICTIONAL  dispute  be- 
tween the  National  Assn.  of 
Broadcast  Engineers  &  Techni- 
cians and  the  American  Federa- 
tion of  Musicians  over  the  han- 
dling of  musical  recordings  is  ex- 
pected to  be  certified  to  the  Na- 
tional War  Labor  Board  in  time  to 
prevent  the  threatened  walkout  of 
engineers  from  the  owned  and  op- 
erated stations  of  NBC  and  Blue 
networks  and  from  WOR  New 
York  on  June  1. 

Board  to  Act  Soon 

L     As  Broadcasting  went  to  press 
.  Friday  night,  it  developed  that  the 
dispute  would  probably  be  certified 
I,  to  the  Board  over  the  weekend  and 
.  that  action  would  be  taken  early 
!<  this  week  to  prevent  the  musicians 
from  taking  over  turntable  opera- 
tions on  June  1  at  stations  under 
the  jurisdiction  of  NABET. 

Certification  of  the  case  to  WLB, 
it  appeared,  will  not  apply  to  oper- 
ation of  turntables  at  CBS  sta- 
tions, where  members  of  the  Inter- 
national Brotherhood  of  Electrical 
Workers  have  jurisdiction.  It  was 
understood,  however,  that  the  mu- 
sicians will  not  move  in  at  CBS  un- 
i  til  the  NABET  dispute  is  settled, 
f  as  the  IBEW  does  not  want  to 
penalize  CBS  by  putting  it  to  extra 
expense  so  long  as  the  other  net- 
works are  not  also  hiring  musicians 
i  to  handle  records. 

Meeting  of  a  score  of  represen- 
tatives of  the  two  unions  and  the 
broadcasters,  held  last  Wednesday 
in  New  York  at  the  request  of 
J.  W.  Fitzpatrick,  conciliator  of 
the  U.  5.  Dept.  of  Labor,  made 
it  obvious  that  the  dispute  could 
not  be  settled  through  mediation, 
according  to  those  in  attendance. 
It  was  stated  that  NABET  and 
the  broadcasters  offered  to  main- 
tain the  status  quo  until  the  juris- 
dictional question  has  been  deter- 
mined by  the  National  Labor  Rela- 
tions Board,  but  that  the  AFM  e- 
fused  to  go  along  with  this  pro- 
posal. 

Up  to  Petriilo 
Joseph  A.  Padway,  AFM  coun- 
sel,  was  quoted   as  saying,  "We 
have  a  contract  and  we  expect  it 

"<to  be  lived  up  to."  Mr.  Padway 
did  not  say  what  the  AFM  would 
do  if  a  WLB  order  is  issued  pre- 
venting the  broadcasters  from  em- 
ploying musicians  as  record  han- 
dlers on  June  1,  as  they  have  con- 
tracted with  the  AFM  to  do,  it 
was  reported.  Union  spokesmen 
queried  on  this  point  by  BROAD- 
CASTING were  also  non-committal, 
pointing  out  that  the  WLB  has 
not  yet  taken  jurisdiction  of  the 
dispute  and  that  in  any  case,  the 

j  decision  will  come  from  the  office 
of  the  AFM  president,  James  C. 

;  Petriilo. 

Mr.  Fitzpatrick  was  expected  to 


submit  his  report  of  the  meeting 
to  the  Dept.  of  Labor  headquar- 
ters in  Washington  by  Saturday, 
so  that  if  the  department  decides 
to  certify  the  case  to  the  WLB 
this  can  be  done  before  June  1. 
Meanwhile,  the  NLRB  is  going 
ahead  with  its  plans  for  polling 
the  NABET  membership  to  de- 
termine if  it  is  still  determined  to 
strike  against  the  stations  if  the 
musicians  take  over  the  platter- 
turning  duties  now  performed  by 
NABET  members.  NABET  on 
May  10  filed  with  the  NLRB  a 
30-day  strike  notice  [Broadcast- 
ing, May  15,  22].  NABET  has 
charged  the  broadcasters  with 
bad  faith  in  contracting  with  the 
AFM  for  work  now  done  by 
NABET  members. 

On  Friday,  NABET's  president 
wired  William  H.  Davis,  WLB 
chairman,  as  follows:  "Situation 
in  NABET  strike  case  is  beyond 
my  control  due  to  statement  made 
by  Padway  in  conciliation  meet- 
ing. If  Board  does  not  order  case 
in  status  quo  I  am  convinced  tech- 
nicians will  walk  out  on  June  1  in- 
stead of  June  10". 

With  certification  of  the  dispute 
to  the  WLB,  the  course  of  ac- 
tion will  probably  be  somewhat  as 
follows:  WLB  will  issue  order 
maintaining  status  quo  until  NRLB 
determines  jurisdiction.  NLRB 
will  appoint  field  examiner  to  hold 
hearings  and  make  report.  This 
report  may  be  appealed   by  any 


of  the  parties,  following  which 
the  full  NLRB  will  make  its  deci- 
sion, from  which  there  is  no  ap- 
peal. 

At  the  Meeting 

Broadcasters  present  at  the 
meeting  were:  Joseph  McDonald, 
assistant  general  counsel,  John  H. 
MacDonald,  vice-president,  and 
O.  B.  Hanson,  vice-president  and 
chief  engineer,  all  of  NBC;  Rob- 
ert D.  Swezey,  attorney,  and 
George  O.  Milne,  chief  engineer, 
of  the  Blue;  Theodore  Streibert, 
general  manager,  J.  R.  Poppele, 
chief  enginer,  and  Emanuel  Dan- 
nett,  attorney,  of  WOR. 

NABET  was  represented  by  Al- 
lan T.  Powley,  president,  George 
Riley,  vice-president,  and  Thomas 
Dunn,  attorney.  Representing 
AFM,  in  addition  to  Mr.  Padway, 
were  Henry  A.  Friedman,  Harry 
Steeper,  David  Katz,  Charles 
Meedman,  Joseph  R.  Brodsky,  Wil- 
liam Feinberg  and  Bernard  Davis. 

Appearing  for  tha  NLRB  were 
Maxwell  Feller,  assistant  director, 
field  division;  and  H.  J.  Lahne, 
field  examiner. 

Meanwhile  opposition  to  the 
agreement  spread  among  members 
of  the  International  Brotherhood 
of  Electrical  Workers  whose  juris- 
diction would  be  immediately  af- 
fected at  CBS  owned  stations  and 
at  various  independent  stations  if 
the  Petriilo  plan  to  take  over 
turntable  operations  at  all  stations 
materializes. 

As  Broadcasting  went  to  press, 
IBEW  locals  representing  the  fol- 


lowing stations  had  served  notice 
they  will  resist  the  Petriilo  inva- 
sion or  had  threatened  to  strike  in 
the  event  the  musicians  attempted 
to  move  in  on  June  1:  KFRC 
KJBS  KSAN  KSFO  KYA  San 
Francisco;  KLS  KLX  KROW  Oak- 
land; KROY  KFBK  Sacramento; 
KGDM  KWG  Stockton,  Cal.; 
KVCV  Redding,  Cal.;  KPRO  River- 
side, Cal.;  KOH  Reno,  Nev.;  KNX 
Hollywood,  Cal.;  WXYZ  WW  J  De- 
troit; WBCM  Bay  City,  Mich.; 
WSPD  Toledo;  WMFG  Hibbing, 
Minn.;  WKLB  Virginia,  Minn.; 
WBT  Charlotte,  N.  C;  WDNC 
Durham,  N.  C;  WAIR  WSJS 
Winston-Salem,  N.  C;  WLAP 
Lexington,  Ky.;  WCKY  WCPO 
WKRC  WLW  WSAI  Cincinnati; 
WTOP  WINX  WWDC  Washing- 
ton, D.  C;  WEEI  WHDH  WMEX 
WNAC  WORL  Boston;  WESX 
Salem,  Mass.;  WGAN  WCSH  Port- 
land, Me.;  WRDO  Augusta,  Me. 

Other  Protests 

In  addition,  IBEW  protests  have 
been  made  at  stations  in  Omaha, 
San  Diego,  Cal.;  Duluth,  Minn.; 
Bangor,  Me. ;  and  several  other  out- 
lets in  New  England. 

Details  of  an  agreement  between 
Mr.  Petriilo  and  Ed.  Brown,  IBEW 
president,  defining  the  respective 
jurisdiction  assigned  to  each  union 
with  respect  to  turntable  opera- 
tion, were  revealed  at  an  open 
meeting  Friday  evening,  May  19, 
in  New  York,  at  which  several 
NABET  and  American  Communi- 
cations Assn.  members  were  pres- 
ent. 

IBEW  members  learned  for  the 
first  time  at  this  meeting  the  ex- 
tent to  which  the  agreement  af- 
fects their  employment.  They 
learned  from  their  president  that 
AFM  would  be  given  jurisdiction 
at  all  network  owned  stations  over 
the  actual  playing  of  the  records, 
including  starting  and  regulating 
of  tone  volume,  while  IBEW  would 
be  assigned  control  over  mainte- 
nance of  equipment  connected  with 
playing  of  the  records. 

Mr.  Brown  assured  the  engineers 
that  the  musicians  are  not  going 
into  the  control  rooms  or  otherwise 
encroach  on  the  jurisdiction  of  the 
IBEW.  He  stressed  the  fact  that 
to  maintain  its  jurisdiction  in  tele- 
vision the  IBEW  ought  to  over- 
come the  present  situation  with 
engineers  split  between  IBEW 
ACA  and  NABET,  and  that  in  this 
flight  they  will  need  the  help  of  the 
artists  and  musicians  who  are  also 
rffiliated  with  the  AFL.  He  said 
that  as  far  as  NABET  is  concerned 
a  deal  can  be  worked  out  on  an  ex- 
change of  card  basis  but  he  stated 
that  if  NABET  strikes  the  IBEW 
v/ill  not  help  them  and  might  even 
help  the  employers. 

The  constitution  of  the  TBEW 
empowers  Mr.  Brown  to  make  any 
agreement  such  as  the  one  with  the 

(Continued  on  Page  66) 


INTRICACIES  OF  PANCAKE  TURNING  were  demonstrated  by  Lucille 
Whittal,  secretary  to  Ralph  L.  Atlass,  president  of  WJJD  Chicago,  to 
members  of  the  War  Labor  Board  Regional  Panel  meeting  at  Chicago's 
Hotel  Morrison  May  18  to  consider  James  Caesar  Petrillo's  "make-work" 
strike  at  the  station.  Miss  Whittal  and  other  feminine  office  aides  took 
over  the  pancake-turning  functions  of  WJJD's  musicians  when  they 
walked  out  April  13.  Showing  "amazement"  at  "difficult"  operation  in- 
volving record  playing  are  (1  to  r)  :  Panelers  Carl  Bauman,  vice-president 
and  chairman  of  the  board,  Chicago  Local  10,  American  Federation 
of  Musicians;  John  Heil,  Grain  Processors  Union  (AFL),  representing 
labor;  Arthur  0.  Lampland,  St.  Paul,  representing  industry;  John  Kyle, 
Whitewater,  Wis.,  attorney  who  served  as  Panel  chairman. 
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OWI  Branches  Finish  Plans 
To  Assist  Stations  on  D-Day 

Field  Commanders  Instructed  by  Army  to  Give 
Correspondents  Aid  in  Covering  Invasion 


PREPARATIONS  to  handle  "the 
greatest  news  story  ever  told"  and 
in  guiding  broadcasters  in  sched- 
uling Government  messages  on 
D-Day  were  announced  last  week 
through  several  branches  of  the 
OWI. 

Elmer  Davis,  director  of  the 
agency,  in  calling  upon  all  media  "to 
retain  as  much  operating  normalcy 
as  is  possible"  on  the  day  of  the  in- 
vasion, reported  that  complete  fa- 
cilities have  been  set  up  by  the 
American  and  Allied  governments 
for  coverage  "through  all  news 
channels  of  communication"  of 
D-Day  developments. 

"It  is  certain,"  he  said,  "that 
these  channels  will  be  continuously 
filled  with  complete  and  intensive 
invasion  information." 

'Deadly  Serious' 

Terming  the  approaching  mili- 
tary operation  "a  deadly  serious 
business  the  outcome  of  which  will 
alter  the  destiny  of  the  world",  Mr. 
Davis  asked  that  there  be  no  ex- 
ploitation of  D-Day  and  that  the 
occasion  not  be  made  into  a  "reason 
why"  for  home  front  measures. 
"The  news  of  the  invasion,"  he 
said,  "will  speak  for  itself". 

Plans  for  Government  assist- 
ance to  press  and  radio  in  cover- 
ing the  invasion  stoiy  were  de- 
tailed by  George  W.  Healy  Jr.,  Do- 
mestic Director.  He  announced  that 
OWI  and  Army  and  Navy  public 
relations  offices  will  be  on  a  24-hour 
schedule  to  furnish  correspondents 
with  geographical,  chronological 
and  biographical  data  to  supple- 
ment news  from  the  military  the- 
atre. 

Concurrently  the  War  Dept.  an- 
nounced that  Brig.  Gen.  John  Ma- 
gruder,  who  served  in  the  Far 
East  under  Lt.  Gen.  Joseph  W.  Stil- 
well,  has  been  shifted  from  the  Of- 
fice of  Strategic  Services  to  tem- 
porary duty  in  the  Bureau  of  Pub- 
lic Relations  to  assist  with  press 
and  radio  coverage  of  the  inva- 
sion. 

Instructions  to  Army  field  com- 
manders to  give  their  full  coopera- 
tion to  correspondents  in  covering 
the  forthcoming  operations  were 
also  dispatched  from  headquarters 
of  the  European  Theatre  of  Opera- 
tions. A  booklet  sent  to  commanders 
pointed  to  the  importance  of  assist- 
ing reporters  in  sending  home  ac- 
curate news  of  the  fighting. 

The  war  correspondent,  the  com- 
manders were  instructed,  is  our 
best  counterweapon  to  the  German 
propaganda  machine.  "If  he  is  in- 
sured a  constant,  speedy  and  com- 
plete flow  of  news  to  the  United 
States,  to  neutral  countries  and  to 
our  Allies,  our  newspapers  and  our 
radios  thus  will  be  able  to  use 
our  own  truthful  information  to 
counteract  that  from  the  enemy." 

To  guide  advertisers  who  wish 
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to  substitute  OWI  war  informa- 
tion messages  for  commercial  an- 
nouncements on  D-Day,  the  Do- 
mestic Radio  Bureau  prepared  a 
special  invasion  day  allocations 
chart  which  it  sent  to  sponsors, 
agencies,  networks  and  stations. 
The  chart  contains  a  schedule  of 
war  messages  which  can  be  broad- 
cast during  any  period  of  the  day, 
any  day  of  the  week,  over  any  net- 
work or  independent  station  and 
serves  the  double  purpose  of  sug- 
gesting suitable  subjects  and  avoid- 
ing indiscriminate  broadcasting  of 
any  single  them. 

In  a  letter  accompanying  the 
chart,  George  P.  Ludlam,  chief  of 
the  Bureau,  expressed  the  hope 
that  all  radio  programs  "continue 
to  observe  unbroken  cooperation 
with  the  several  Radio  Bureau 
operating  plans,  particularly,  the 
Network  Allocation  Plan  and  the 
Special  Assignment  Plan". 

Cancelling  Commercials 

Revealing  that  some  advertisers 
have  offered  to  cancel  their  com- 
mercials and  substitute  OWI  mes- 
sages on  D-Day,  Mr.  Ludlam  stated 
that  the  Bureau  "can  obviously  do 
no  more  than  take  a  neutral  posi- 
tion" on  such  a   proposal.  "The 


BBC  Names  Salt 

JOHN  SALT,  deputy  director  of 
BBC's  New  York  headquarters 
since  1942,  has  been  named  North 
American  Director  of  the  BBC, 
succeeding  Lindsay  Wellington, 
who  returns  to  London  to  assist  in 
the  central  direction  of  BBC  opera- 
tions after  nearly  three  years  as 
North  American  chief. 

Government  war  information  pro- 
gram has  much  to  gain  from  such 
a  substitution — but  at  the  same 
time  has  something  to  lose. 

"For  millions  of  American  par- 
ents and  families,  the  crisis  pe- 
riod of  the  invasion  will  be  a  time 
of  grave  anxiety.  They  will — and 
properly — resent  any  radio  mes- 
sage which  can  be  interpreted  as 
exploiting  the  military  situation, 
no  matter  how  patriotic  or  worth- 
while the  subject  treated.  This 
possibility  can  be  eliminated  only 
if  radio  program  originators  bear 
strongly  in  mind  that  the  mood  of 
the  American  people  during  the 
period  of  crisis  will  call  for  the 
most  painstakingly  careful  and  in- 
telligent approach." 

Mr.  Ludlam  emphasized  that  the 
invasion  chart  represents  nothing 
more  than  a  suggestion  and  does 
not  supercede  the  regular  OWI 
allocation  schedule.  He  urged 
broadcasters  having  allocations 
scheduled  during  the  invasion  pe- 
riod to  adhere  to  that  allocation 
and  to  use  the  chart  if  they  wish  to 
do  more.  Fact  sheets  on  10  differ- 
ent messages  charted  for  D-Day 
were  sent  with  the  schedules. 


LONDON,  WASHINGTON  PLANS 


PLANS  for  covering  press  and  radio  on  news  of  the  invasion  from  the 
military  theatre  in  London  and  from  Washington  were  explained  last 
week  by  the  Office  of  War  Information  as  follows: 


To  keep  the  press  and  radio  in- 
formed on  the  plans  for  invasion  cov- 
erage, current  plans  call  for  the  pro- 
viding of  news  by  Supreme  Headquar- 
ters Allied  Expeditionary  Forces 
(SHAEF)  on  a  24-hour  basis.  The 
information  room  of  SHAEF  will 
be  open  day  and  night.  In  addition 
to  the  two  regular  daily  communiques, 
there  will  be  a  briefing  of  correspond- 
ents at  5  :30  P.M.,  London  time  (11 :30 
A.M.,  EWT)  which  should  furnish 
material  for  new  leads.  Special  com- 
muniques or  bulletins  will  be  issued 
whenever  the  news  warrants  it,  and 
additional  information  will  continu- 
ously be  available  throughout  the 
night  and  early  morning  hours. 

Working  in  close  cooperation,  rep- 
resentatives of  the  armed  forces  and 
of  OWI  are  perfecting  arrangements 
to  give  American  correspondents  the 
news  as  fast  as  possible.  George  H. 
Lyon,  special  London  representative 
of  OWI,  reports  that  original  plans 
provided  for  only  one  communique 
daily.  This  was  set  for  11  A.M.,  Lon- 
don time  (5  A.M.,  EWT)  for  mili- 
tary operational  reasons.  To  meet  the 
needs  of  newspapers  publishing  at 
different  hours,  a  second  communique 
was  later  decided  on,  but  it  proved  im- 
possible to  find  an  hour  satisfactory 
to  all.  After  discussion  with  military 
authorities  by  representatives  of  Amer- 
ican. British,  Canadian  and  British 
Empire  newspapers,  the  compromise 
hour  of  11  :30  P.M.,  London  time 
(5:30  P.M.,  EWT)  was  then  adopted. 
British  newspapers  wanted  an  earlier 
hour,  American  newspapers  a  later 
one. 

Under  plans  adopted  by  SHAEF, 


correspondents'  dispatches  will  be  re- 
leased as  soon  as  cleared  by  the  cen- 
sor and  should  be  moved  to  America 
at  once,  without  waiting  for  the  issu- 
ance of  the  communiques.  This  pro- 
cedure, it  is  believed  in  London,  will 
make  the  regular  communiques  rela- 
tively less  important  than  in  previous 
operations,  since  news  will  be  trans- 
mitted whenever  it  occurs  and  it  is 
believed  that  facilities  will  be  avail- 
able to  move  dispatches  to  the  Ameri- 
can press  in  a  continuous  flow. 

Washington  Schedule 

OWI  will  be  on  a  24-hour  schedule 
to  provide  whatever  assistance  it  can 
to  press  and  radio.  The  general  news 
bureau  of  OWI  and  foreign  news  bu- 
reau of  the  Domestic  Branch  will  be 
prepared  to   assist  correspondents. 

General  calls  to  OWI  on  Washing- 
ton aspects  of  the  invasion  or  activi- 
ties of  the  Overseas  Branch  should 
be  addressed  to  Republic  7500,  Exten- 
sion 76883. 

Calls  to  the  Navy  should  be  ad- 
dressed to  Republic  7400  using  the  fol- 
lowing extensions :  Press  Section 
2291-6,  Radio  Section  5155,  Photo- 
graphic Section  4134,  Reference  Sec- 
tion 4646,  Review  Section  62135, 
Aviation  Section  4125. 

_The  Army  numbers  are  Republic 
6700,  Extensions :  Press  Branch 
74010,  4860.  3770,  74011;  Review 
Branch  73820. 

Calls  to  OWI  with  respect  to  the 
press  pool  from  overseas,  or  about 
American  correspondents  or  foreign 
broadcasts,  or  other  i"formation  from 
overseas  should  be  addressed  to  Re- 
public 7500,  Extentions  71251,  71537 
or  71501. 


Gear  Commercials 
To  Invasion  Break 

Many  Agencies  to  Omit  Gags, 
Substitute  War  Messages 

IMMINENCE  o"  t^e  invasion  has 
caused  many  radio  advertisers 
and  agencies  to  reshape  commer- 
cials to  fit  in  with  news  flashes  on 
D-Day  and  the  period  immediately 
following.  Not  to  be  caught  off 
guard  as  many  agencies  were  after 
Pearl  Harbor,  plans  have  been 
made  by  the  leading  advertisers 
and  agencies  to  keep  commercials 
in  the  spirit  of  the  invasion  by 
changing  themes  and  styles,  sub- 
stituting government  messages  pre- 
pared by  the  Office  of  War  Inf'^ 
mation,  or  by  dropping  comm30- 
cials  completely  and  filling  timf'  i 
with  news .  bulletins.  Jj/ 

May  Omit  Gags 

Procter  &  Gamble's  Abie's  Irish 
Rose,  heard  on  NBC,  ordinarily 
onens  program  with  a  laugh.  H.  W. 
Kastor  &  Sons,  agency,  has  made 
preparations  to  omit  the  laugh, 
should  invasion  news  break.  They 
are  also  prepared  to  replace  middle 
commercials  with  news  flashes. 

The  CBS  Camel  Cigarette  show, 
Jimmy  Durante  &  Garry  Moore, 
will  drop  all  humorous  commercials 
and  fill  in  with  music  or  appropri- 
ate war  messages.  William  E<  ty  & 
Co.,  agency  for  the  comedy  ?,how, 
has  made  preparations  to  drop 
commercials  altogether  should  in- 
vasion news  be  of  a  serious  nature. 

For  daytime  serials.  Compton 
Adv.  agency  will  modify  commer- 
cials and  in  some  cases  use  OWI 
messages.  The  Texas  CBS  Fred 
Allen  program  handled  by  Bu- 
chanan &  Co.,  will  not  change  com- 
cials  to  a  great  extent,  as  the  gaso- 
line shortage  and  conservation  is 
already  plugged  on  all  broadcasts. 


Frost  for  Swallow 

LEWIS  S.  FROST  has  been  named 
NBC  western  division  program 
manager,  combining  this  position 
with  his  present  post  of  assistant  to 

the   vice  -  presi-  

dent,  it  was  an- 
nounced May  24 
by  Sidney  N. 
Strotz,  vice-presi- 
d  e  n  t.  Assuming 
his  added  duties 


as  program  man- 
ager on  June  1, 
Mr.  Frost  suc- 
c  e  e  d  s  John  W. 
Swallow  who  re- 
signed to  enter 
the  freelance  radio  production  field. 


Frost 


McNamara  Named 

WITH  resignation  of  John  I.  Ed- 
wards as  program  director  of  KFI- 
KECA  Los  Angeles,  effective  July 
1,  Don  C.  McNamara,  production 
manager,  has  been  appointed  to 
that  post,  according  to  William  B. 
Ryan,  general  manager.  Harold 
Carlock  has  been  named  publicity 
director  replacing  Matt  Barr  who 
recently  transferred  to  KFI-KECA 
sales  department.  Carlock  has  been 
assistant  publicity  director. 
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Look  at  all  Three 
in  Radio  too! 


POWER  alone  is  no  basis  for  buying  radio  time.  What  good 
are  a  lot  of  people  if  they  don't  listen? 

POPULARITY  alone  is  no  basis.  Suppose  it  costs  you  5 
times  as  much  to  get  twice  as  many  listeners? 

COST  alone  is  no  yardstick  either.  If  nobody  listens  it's  a 
waste  of  money. 

Intelligent  advertisers  look  at  ALL  THREE. 

We've  got  the  facts  for  Baltimore  on  all  three  of  these  vital 
factors.  They  prove  that  W-I-T-H  delivers  more  listeners-per- 
dollar-spent ! 


W-hT-H 

THE  PEOPLE  S  VOICE  IN  BALTIMORE 

ON  THE  AIR  24  HOURS  A  DAY -7  DAYS  A  WEEK 


TOM  TINSLEY,  President 
Represented  Nationally  by  Headley-Reed 


SMOOTH  SELLING  might  have  been  reciprocal  wish  of  this  handshaking 
pair  when  George  L.  Moskovics  (left),  former  sales  manager  of  Columbia 
Pacific  Network,  welcomed  Charles  E.  Morin,  eastern  representative  for 
KNX,  with  whom  he  exchanged  network  duties  in  mid-May.  Hollywood 
farewell  luncheon  honoring  Mr.  Moskovics  was  staged  by  Los  Angeles 
agency  and  network  executives  just  prior  to  his  departure  to  assume  New 
York  post.  Job-exchangers  and  well-wishers  are  (1  to  r) :  Jefferson  K. 
Wood,  account  executive  of  Western  Adv.  Agency;  Mr.  Moskovics;  Don- 
ald W.  Thornburgh,  CBS  West  Coast  vice-president;  Harry  W.  Witt, 
Thornburgh  aide;  Mr.  Morin  and  J.  Arch  Morton,  KNX  sales  manager. 

RTPB  Television  Panel  Half -Through 
Data  Study,  Smith  Tells  Club  Meet 


CBS  Enlarges  Plan 
For  Future  Video 

Applies  for  1  kw  Transmitter 
To  Operate  Above  400  mc 

PLANS  to  make  "practical  field 
tests  at  the  earliest  possible  mo- 
ment of  a  television  broadcasting 
service  on  the  higher  frequencies" 
were  disclosed  last  week  by  CBS 
in  a  statement  reporting  that  the 
network  has  ordered  from  the  Gen- 
eral Electric  Co.  a  1  kw  video 
transmitter  to  operate  experiment- 
ally on  frequencies  above  the  400 
mc  level,  seven  or  eight  times  as 
high  as  the  present  CBS  sight-and- 
sound  station,  WCBW,  which  ope- 
rates on  Channel  2,  60-66  mc. 

Order  follows  one  placed  with 
GE  by  CBS  for  a  40  kw  transmit- 
ter to  operate  on  the  present  stand- 
ards for  commercial  television 
[Broadcasting,  May  8].  CBS  ex- 
pressed the  hope  that  both  trans- 
mitters can  be  installed  simultan- 
eously in  the  Chrysler  Tower,  New 
York,  from  which  WCBW  now 
operates,  but  GE  doubts  the  pos- 
sibility of  this,  due  to  the  experi- 
mental work  and  techniques  in- 
volved. 

Order  for  the  experimental  trans- 
mitter is  subject,  CBS  explained, 
to  its  obtaining  an  experimental 
license  from  the  FCC  to  operate  on 
this  frequency,  and  also  to  an 
agreement  with  GE  on  specifica- 
tions and  cost.  In  accepting  the 
order,  Dr.  W.  R.  G.  Baker,  GE 
vice-president,  explained  that  his 
company  is  currently  "engaged 
100%  in  war  work",  adding  that 
present  restrictions  on  materials 
and  manpower  would  preclude  im- 
mediate work  on  the  transmitter. 
He  also  pointed  out  that  develop- 
ment work  would  have  to  wait 
"until  such  time  as  certain  tools 
and  techniques  now  restricted  by 
the  military  services  are  declassi- 
fied". The  term  "declassified"  re- 
fers to  lifting  military  secrecy 
about  wartime  electronic  develop- 
ments. 

Apply  to  WPB 

New  transmitter  is  intended  to 
broadcast  "high-fidelity  television 
pictures"  containing  about  twice  as 
many  picture  elements  as  called  for 
by  present  standards,  CBS  said, 
adding  that  it  should  also  be  able 
to  transmit  high-fidelity  pictures  in 
full  color.  Paul  W.  Kesten,  execu- 
tive vice-president,  pointed  out  the 
CBS  proposal  to  broadcast  both  the 
present  and  the  improved  pictures 
simultaneously. 

"It  is  our  hope,"  he  said,  "to 
demonstrate  so  clearly  the  advan- 
tages of  finer  television  images  that 
we  will  accelerate  their  general 
adoption  in  FCC  standards  and  in 
set  manufacture.  We  are  willing 
to  assume  the  expense  of  double 
transmission  if  we  can  thereby  save 
broadcasters  in  general  from  the 
burden  of  the  greatly  increased  cost 
of  such  double  operation.  More  im- 
portant still,  we  hope  thereby  to 
save  the  public  from  any  large  in- 
vestment in  sets  which  might  be- 
come obsolete  overnight." 


TELEVISION  Panel  of  the  Radio 
Technical  Planning  Board  is  now 
about  half-way  through  its  task  of 
collecting  facts  about  television 
equipment  and  techniques  and 
drawing  up  recommendations  based 
on  those  data  to  guide  the  FCC  in 
establishing  post-war  standards  and 
allocations  for  this  service,  David 
Smith,  chairman  of  the  panel  and 
research  director  of  Philco  Corp., 
told  the  second  meeting  of  the  Tele- 
vision Seminar  of  the  Radio  Execu- 
tives Club,  held  last  Thursday  in 
the  RCA  Bldg.,  New  York. 

Mr.  Smith  outlined  the  principal 
objectives  of  his  panel  as:  To  in- 
corporate into  television  improve- 
ments arising  from  wartime  re- 
search, which  he  said  does  not 
necessarily  mean  changing  present 
standards;  to  ask  the  FCC  to  pro- 
vide for  new  television  services, 
such  as  networks,  not  covered  by 
present  standards;  to  be  sure,  in 
recommending  standards  for  the 
immediate  future,  that  room  is  left 
for  improvements  still  to  come. 

He  predicted  that  the  panel  would 
complete  its  task  at  just  about  the 
time  that  materials  and  manpower 
are  made  available  to  manufac- 
turers for  the  construction  of  tele- 
vision transmitting  and  receiving 
equipment. 

Dr.  C.  B.  Jolliffe,  chief  engineer, 
RCA,  and  chairman  of  the  RTPB 


Esso's  300,000th 

NEARLY  EIGHT  years  old, 
the  Esso  Reporter  broadcast 
on  May  28  was  heard  for  the 
300,000th  time.  Sponsored  by 
the  Standard  Oil  Co.  of  N.J., 
Esso  Reporter  newscast  is 
being  heard  48,000  times  a 
year  as  a  '  live"  broadcast. 
The  five-minute,  four  times 
daily  program  started  in  Oc- 
tober 1935  on  eight  stations; 
it  now  is  carried  on  38  sta- 
tions in  18  eastern  and  south- 
ern states. 


Panel  and  Allocations,  described  the 
work  of  his  panel  in  combining  the 
recommendations  of  the  television 
and  other  "service"  panels,  which 
are  certain  to  overlap  and  conflict, 
into  a  unified  plan  for  the  com- 
plete radio  spectrum  which  can  be 
presented  to  the  FCC  as  represent- 
ing the  combined  technical  opinion 
of  the  entire  radio  industry.  He 
stressed  that  the  RTPB  is  concern- 
ed solely  with  engineering  facts  and 
not  with  the  social  or  commercial 
application  of  those  facts. 

Allen  B.  Du  Mont,  head  of  Du 
Mont  Labs,  and  president  of  the 
Television  Broadcasters  Assn.,  and 
Ralph  Beal,  RCA  director  of  re- 
search, will  discuss  "How  Good  is 
the  Television  Picture  Today  and 
How  Good  Will  It  Be  in  One,  Two 
and  Five  Years"  at  the  next  semi- 
nar session,  June  1. 


WGR  Promotion  Heralds 
Station's   Joining  Blue 

TO  PROMOTE  its  new  affiliation 
with  the  Blue  Network  June  1, 
WGR  Buffalo  has  planned  and  put 
into  operation  one  of  the  most  ef- 
fective campaigns  to  acquaint  its 
listeners  with  its  new  association. 

Some  of  the  media  used  to  ac- 
quaint both  listeners  and  agencies 
include  full  page  ads  in  trade  jour- 
nals, local  papers  and  principal 
papers  of  the  coverage  territory,  in- 
cluding Canada,  outdoor  billboard 
ads,  bumper  strips  on  Buffalo  taxis, 
street  car  and  bus  cards  and  varied 
window  displays.  In  addition,  30 
and  40  foot  banners  will  be  placed 
across  principal  street  intersections. 


Seeds  Names  Two 

ANNUAL  MEETING  of  the  stock- 
holders and  directors  of  Russel  M. 
Seeds  Co.,  Chicago,  was  held  May 
20  to  elect  George  Bayard,  for- 
mer vice-president,  an  executive 
vice-president  and  director  and  E. 
G.  Bentley,  formerly  with  the 
Brown  &  Williamson  Tobacco 
Premium  Department,  a  vice-presi- 
dent. 


ChamberlainUrges 
Open  Video  Policy 

GE  Transmitter  Sales  Head 
Favors  Progress  by  Steps 

SUGGESTION  that  the  Radio 
Technical  Planning  Board  adopt  a 
flexible  policy  toward  post-war  tele- 
vision standards,  permitting  revi- 
sion as  information  of  military  de- 
velopments is  passed  on  to  the  tele- 
vision industry,  was  made  last 
week  by  Paul  L.  Chamberlain,  sales 
manager  of  General  Electric's 
transmitter  division. 

Declaring  that  "post-war  televi- 
sion need  not  be  handicapped  by 
'freezing'  the  present  standards 
nor  need  it  be  delayed  by  the  search 
for  the  theoretical  ultimate  in 
equipment,"  Mr.  Chamberlain  pro- 
posed that  the  RTPB  adopt  the 
same  step-by-step  method  that 
many  business  concerns  are  using 
in  their  post-war  planning,  taking 
today's  known  facts  as  a  basis,  but 
leaving  conclusions  open  for  revi- 
sion as  new  developments,  now 
military  secrets,  become  available 
between  now  and  the  resumption  of 
normal  business. 


Goodall  Series 

GOODALL  Co.,  Cincinnati  (Palm- 
beach  Clothes),  will  begin  sponsor- 
ship June  1  of  a  series  of  chain 
breaks  on  101  stations  for  four 
weeks.  Agency  is  Ruthrauff  & 
Ryan,  Chicago.  The  stations  are : 

WAPO  WDOD  WBBM  WENR  WGN 
WCKY  WLW  WKRC  WGAR  WHK  WJW 
WCAU  KYW  WFIL  WIP  WFBR  WCAO 
WCBM  WBAL  WNAC  WHDH  WEEI  WBZ 
WCHS  WGKV  WBT  WAYS  WSOC  KOIL 
WOW  WCAE  WJAS  KDKA  WPTF  WRAL 
WRNL  WMBG  WRVA  WRR  WWL  WHO 
KRNT  WXYZ  WJR  CKLW  WAGA  WSB 
WGST  WTMA  WCSC  WAPI  WBRC  WSGN 
WDSU  WNOE  WSMB  WSAV  WTOC 
WREC  WMC  WMPS  WHBQ  WSM  WLAC 
WSIX  WOR  WJZ  WHN  KOMA  KOCY 
WKY  WKW  KMOX  KXOK  KSD  WKY 
KTUL  KVOO  WTOP  WMAL  WOL  WIRE 
WISH  WIBC  KMBC  KOMO  WHB  WNOX 
WROL  WHAS  WAVE  KTRH  KPRC  KXYZ 
WPDQ  WMBR  WJAX  WQAM  WIOD 
WDAE  KRLD. 


Wagstaff  Heads  KIDO 

WALTER  E.  WAGSTAFF,  vet- 
eran commercial  manager  of  KDYL 
Salt  Lake  City,  on  June  1  becomes 
manager  of  KIDO  Boise,  Ida.,  ac- 
cording to  an  announcement  last 
week  by  Mrs.  Georgia  Phillips, 
owner  and  executive  head.  Mrs. 
Phillips,  who  has  acted  as  manager 
of  the  station  for  several  years, 
will  confine  herself  to  supervisory 
duties.  No  announcement  has  been 
made  of  Mr.  Wagstaff's  successor^ 
at  KDYL.  KIDO,  a  regional  sta-1 
tion,  is  an  NBC  outlet  and  is  rep- 
resented by  John  Blair  &  Co. 


Texas-Blue  Tieup 

EIGHT  Texas  stations  (KBRC  Abi- 
lene, KGKL  San  Angelo,  KBST 
Big  Spring,  KPLT  Paris,  KFROi 
Longview,  KCMC  Texarkana, 
KRLH  Midland,  KFYO.  Lubbock) 
will  join  the  Blue  network  June  1 
as  supplementary  stations  to  the 
Southwestern  Groups,  bringing  the 
total  number  of  Blue  affiliates  to 
191.  All  stations  are  also  members 
of  the  Texas  State  Network  and  all 
except  KFYO  are  MBS  affiliates. 
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EFFECTIVE    JUNE    1,  1944 

Roche,  Williams  &  Cunnyngham,  Inc. 

Advertising 

NEW   YORK   •    CHICAGO    •  PHILADELPHIA 

announces  a  change  of  name  to 

Roche,  Williams  &  Cleary,  Inc. 

and  the  removal  of  its  Chicago  offices  to  the 

Field  Building 
135  South  La  Salle  Street 

Twenty-second  floor 
Telephone  Randolph  9760 
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Morse  Invention  Hailed  as  Foundation 
Of  Radio  and  Other  Communications 


MORSE'S  invention  of  the  tele- 
graph  and  his  sending  of  the  first 
telegram  from  Washington  to  Bal- 
timore 100  years  ago  were  hailed 
as  the  foundation  from  which  grew 
modern  communications,  electron- 
ics and  the  present-day  wonders  of 
broadcasting,  television  and  FM,  in 
addresses  by  Government  officials, 
from  President  Roosevelt  down, 
commemorating  the  Centennial  of 
the  telegraph  last  Wednesday. 

Radio  helped  to  commemorate 
the  historic  event.  CBS  broadcast 
re-enactment  of  Morse's  first  mes- 
sage on  May  24,  1844,  with  the 
Joint  Congressional  Centennial 
Committee,  of  which  Sen.  Burton 
K.  Wheeler  (D-Mont.),  chairman 
of  the  Interstate  Commerce  Com- 
mittee, was  chairman  and  Rep. 
A.  L.  Bulwinkle  (D-N.  C),  vice- 
chairman,  conducting  exercises  in 
the  Capitol  rotunda  and  the  old 
Supreme  Courtroom,  from  which 
the  original  Morse  message  was 
transmitted.  When  two  plaques  in 
tribute  to  Samuel  F.  B.  Morse  were 
unveiled,  NBC  carried  the  cere- 
monies. 

Tapped  by  Sarnoff 

From  London  Col.  David  Sarnoff, 
president  of  RCA  and  chairman  of 
the  board  of  NBC,  now  on  active 
duty  with  Gen.  Eisenhower's  head- 
quarters, gave  a  brief  tribute  to 
the  Morse  invention  over  NBC  and 
tapped  out,  on  a  telegraph  key,  the 
immortal  Morse  message:  "What 
Hath  God  Wrought!" 

FCC  Chairman  James  Lawrence 
Fly  delivered  an  address  Tuesday 
night  over  CBS,  in  which  he 
brought  out  that  radio  broadcasting 
grew  out  of  the  Morse  invention  of 
the  "electro-magnetic  telegraph." 

Sen.  Wheeler,  in  an  address  at 
the  Capitol,  gave  a  graphic  picture 
of  the  future  "electronic  fairy- 
land." He  warned,  however,  that 
post-war  communications  and  radio 
should  be  prepared  with  sound 
Governmental  "policies  which  will 
encourage  the  maximum  of  devel- 
opment by  private  enterprise,  but 
without  permitting  such  new  de- 
velopments as  television  and  fac- 
simile to  become  the  private  mo- 
nopoly of  either  a  few  individuals 
in  a  nation  or  of  any  particular 
country." 

At  a  dinner  Wednesday  at  the 
Statler  Hotel,  Washington,  which 
was  staged  by  the  Communications 
Industry  Centennial  Committee, 
Secretary  of  Commerce  Jesse 
Jones;  Maj.  Gen.  Harry  C.  Ingles, 
Chief  Signal  Officer  of  the  Army; 
Rear  Adm.  Joseph  R.  Redman,  Di- 
rector of  Naval  Communications; 
and  Chairman  Fly  were  the  speak- 
ers, with  President  R.  B.  White  of 
the  Baltimore  &  Ohio  representing 
the  railroad  industry,  which,  he 
declared,  grew  side  by  side  with 
the  telegraph. 

Gen.  Ingles  gave  a  historical  re- 
view of  the  development  of  com- 


munications by  the  American  Army 
since  the  Civil  War.  The  Chief 
Signal  Officer  related  that  radio 
got  its  birth  in  World  War  I  and 
said:  "Our  answer  to  the  challenge 
of  warfare  that  is  really  mobile  is 
a  turn  from  wire  communication 
to  radio." 

Declaring  that  without  radio 
communication  the  Navy  would  not 
be  able  to  engage  in  the  present 
high  tempo  of  the  war  and  that  the 
war's  early  conclusion  would  be 
impossible,  Adm.  Redman  stated 
that  the  Navy  has  to  rely  on  the 
fundamental  Morse  code  because 
its  slower  transmission  means  that 
radio  silence  need  not  be  broken  for 
repeat  or  verification  messages. 


AMA  Group  Meets 

SALES  trends  within  city  of  Syra- 
cuse and  the  surrounding  areas 
were  discussed  by  R.  Stewart  Boyd, 
merchandising  manager  of  WSYR 
Syracuse,  at  a  meeting  of  the  Sales 
Promotion  Group  of  the  American 
Marketing  Assn.  which  met  in  New 
York  May  23.  Mr.  Boyd  charted 
changes  in  buying  habits  on  na- 
tional and  local  brands  as  revealed 
by  a  WSYR  personal  interview 
survey.  Mr.  Boyd  also  described 
the  merchandising  methods  of  the 
station  in  working  with  national 
advertisers,  point  of  purchase  tie- 
ups,  meetings  held  at  the  station 
with  the  advertisers'  dealers, 
wholesalers,  and  local  sales  forces. 


STUARTS  NAME  GRAY 
KOIL-KFOR  MANAGER 

APPOINTMENT  of  Gordon  Gray 
as  manager  of  KOIL  Omaha  and 
KFOR  Lincoln,  was  announced  last 
week  by  Charles  Stuart,  who  with 
his  brother,  Capt. 
James  Stuart  of 
the  Army,  last 
month  acquired 
both  stations 
from  the  Sidles 
Co.  and  the  Lin- 
coln Journal  and 
Star  [Broadcast- 
ing, April  24]. 
Mr.  Gray  will  as- 
sume h  i  s  new 
post  on  June  15 
and  with  headquarters  at  KOIL. 

Born  in  Albert  Lea,  Minn.,  Nov. 
16,  1905,  Mr.  Gray  attended  Pills- 
bury  Academy,  Owatonna,  Minn., 
and  the  University  of  Missouri. 
Joining  the  Kansas  City  Star  fol- 
lowing his  college  training,  Mr. 
Gray  subsequently  went  to  Powers 
&  Stone  Inc.,  publishers  representa- 
tives, as  Eastern  manager.  In  1931 
he  joined  The  Katz  Agency  Inc., 
New  York,  and  in  1937  was  trans- 
ferred to  the  Kansas  City  office  as 
manager.  Mr.  Gray  is  married  and 
has  three  children. 


Steu.  jFranria  A.  fflaunj  f*>.  31. 


Mr.  Gray 


KSJB  Joins  CBS 

KSJB  Jamestown,  N.  D.,  on  May  26 
became  affiliated  with  CBS  as  a  spe- 
cial supplementary  station,  bring- 
ing the  total  number  of  CBS  sta- 
tions to  143.  Station  is  operated 
by  Jamestown  Broadcasting  Inc., 
with  250  w  on  1,400  kc. 


Birth  Broadcast 

STORY  of  human  birth  has 
now  been  broadcast  —  from 
the  first  trip  to  the  doctor  to 
the  baby's  birth.  Parents  of 
the  idea  were  the  U.  of  Chi- 
cago and  the  Encyclopedia 
Britannica,  The  Human  Ad- 
venture was  delivered  by  Mu- 
tual, WGN  Chicago  assist- 
ing, on  Thursday,  May  4, 
7:30-8  p.m.  Parents  and 
idea  are  receiving  the  con- 
gratulations of  over  1,000 
listeners,  only  a  few  crit- 
icizing the  frank  handling  of 
the  subject. 


GULFSTREAM  ISAAC  WALTONS  gather  around  their  catch,  the  result 
of  a  fishing  trip  during  a  Miami  meeting  of  Fort  Industry  Co.  execu- 
tives. Fishermen  are  (1  to  r)  :  Harry  Steensen,  comptroller,  Fort  In- 
dustry Co.;  Steve  Vetter,  managing  director,  WFTL  Fort  Lauderdale, 
P  la. ;  L.  A.  (Butch)  Pixley,  general  manager,  Fort  Industry  Co.;  George 
Smith,  managing  director,  WWVA  Wheeling,  W.  Va.;  Lt.  Comdr  George 
is.  btorer,  president.  Crew  members  stand  in  the  rear 


REV.  FRANCIS  A.  CAVEY  S.J., 
treasurer  and  member  of  the  board 
of  Loyola  U.,  which  operates 
WWL  New  Orleans,  died  May  21 
in  New  Orleans  of  a  heart  ail- 
ment. He  was  the  University's 
faculty  director  of  WWL,  CBS 
50,000  w  outlet,  and  had  held  the 
radio  directorship  for  nearly  a  dec- 
ade. 

Father  Cavey,  who  was  well- 
known  in  radio  circles,  was  born 
at  Granite,  Md.,  in  1886.  He  re- 
ceived his  early  education  there, 
at  Woodstock,  Md.,  and  Loyola 
High  School,  Baltimore.  He  entered 
the  Society  of  Jesus  in  1901.  Father 
Cavey  is  survived  by  his  stepmoth-. 
er,  Mrs.  Mary  F.  Cavey,  Baltimore; 
a  brother,  Emslie  Cavey,  Balti- 
more; a  half-brother,  Harry  Cavey, 
Delair,  N.  J.,  and  three  half-sisters, 
Miss  Katherine  Cavey  and  Mrs.  Jo- 
seph Stetler,  Baltimore,  and  Mrs. 
Charles  Hartan,  Allentown,  Pa. 


SCHENLEY  PROGRAM 
TELLS  OF  PENICILLIN 

SCHENLEY  DISTILLERS'  new 
half -hour  institutional  series  start- 
ing June  6  on  CBS  will  feature 
dramatizations  of  war  experiences 
of  doctors  in  the  armed  forces  for 
the  first  25  minutes  [Broadcast- 
ing, May  22].  Program  is  tenta- 
tively entitled  Penicillin,  with 
commercials  highlighting  Schen- 
ley's  production  of  the  drug.  Ray- 
mond Massey  will  be  narrator.  For 
the  remaining  five  minutes,  out- 
standing civilian  physicians,  as  well 
as  those  in  the  service  will  be  guest- 
stars  on  the  program.  Morris  Fish-, 
bein,  editor  of  the  Journal  of  the 
American  Medical  Assn.  is  sched- 
uled to  make  the  initial  broadcast 
in  this  period. 

The  AMA  is  cooperating  in  the 
preparation  of  the  scripts.  The 
Army  Air  Corps  in  Washington  is 
supplying  most  of  the  material. 

Schenley's  new  program  will  be 
heard  Tuesday,  9:30-10  p.m.  on 
CBS,  replacing  Cresta  Blanca  Car- 
nival, which  goes  off  the  air  for  a 
13-week  summer  hiatus  after  May 
30.  Biow  Co.,  New  York,  handles 
the  new  program.  BBDO  New  York 
is  now  agency  for  Cresta  Blanca 
Wine. 


Gillette  Resumes  Fights 

GILLETTE  SAFETY  Razor  Corp., 
Boston,  on  May  26  resumed  spon 
sorship  on  MBS  of  boxing  bouts 
from  Madison  Square  Garden,  with 
broadcast  of  the  Joe  Baksi-Le  Sa 
void  match  from  10  p.m.  to  com 
pletion.   Firm  will  sponsor  the  fight 
broadcasts  every  Friday  night  here- 
after.   Series  was  interrupted_  by 
occupancv  of  the  Garden  by  Ring- 
ling  Bros.  Circus.  Agency  is  Max 
on  Inc.,  Detroit. 


Meat  Series 

ILLINOIS  MEAT  Co.,  Chicago, 
will  sponsor  beginning  June  5  for 
52  weeks,  Monday  through  Friday, 
a  quarter-hour  program  titled| 
Broadcast  Rhymsters,  featurin 
Eddie  and  Fannie  Cavanaugh,  o 
WGN  Chicago.  The  prograr 
marks  the  22d  year  in  radio  for  th 
Cavanaugh  team.  Contract  wa 
placed  by  Arthur  Meyerhoff  Agen 
cy,  Chicago. 
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Bombers  awaiting  repair  at  the  Spokane  Army 
Air  Depot,  one  of  the  permanent  installations 
making  the  Inland  Empire  the  choice  of  Today's 
Markets.  Retail  Sales  during  the  first  7  months 
of  1943  showed  a  42%  increase.  You  are  as- 
sured of  your  percentage  of  increase  in  sales 
when  you  use  the  station  that  completely  covers 
this  rich  market.  (Official  Photo  U.  S.  Army  Air 
Forces). 
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Netivorks  and  Treasury  Prepare  Plans 
For  Radio  Promotion  of  Bond  Campaign 


PROMOTION  plans  for  the  forth- 
coming $16,000,000,000  Fifth  War 
Loan  Drive,  scheduled  June  12 
through  July  8,  were  being  com- 
pleted last  week  by  the  Treasury 
War  Finance  Division  which  has 
announced  certain  proposed  spec- 
ial radio  programs  and  prepara- 
tion of  a  transcribed  Four  for  the 
Fifth  half-hour  dramatic  series. 
This  series  will  feature  top  radio- 
movie  talent  and  already  has  been 
requested  by  more  than  750  sta- 
tions. Authors  on  the  special  ser- 
ies are  Arch  Oboler,  freelance, 
and  Bill  Robson,  CBS  writer. 

Network  plans  for  Fifth  Loan 
participation  were  discussed  May 
19  at  a  meeting  in  Washington  of 
Treasury  officials  and  representa- 
tives of  the  four  major  networks. 
Network  Bond  Days,  tentatively 
set  at  the  meeting,  have  been  ap- 
proved and  are:  NBC,  June  14; 
MBS,  June  17;  CBS,  June  20; 
Blue,  June  24.  Bond  Day  for  in- 
dependent outlets  has  been  set  for 
June  22. 

Welles  to  Produce 

Treasury  announced  that  the 
kick-off  program,  featuring  Sec- 
retary Morgenthau  and  to  be  pro- 
duced by  Orson  Welles,  will  ori- 
ginate from  Texarkana  on  the  eve- 
ning of  June  12.  A  Flag  Day  bond 
rally  broadcast  from  Hollywood 
Bowl  will  be  aired  June  14  and  a 
special  broadcast  for  June  19  is 
planned  for  Chicago.  Secretary 
Morgenthau  is  also  scheduled  for 
the  latter  broadcasts.  Facilities, 
time  and  talent  for  the  programs 
as  yet  are  undecided. 

To  portray  the  true  nature  of 
the  enemy  and  his  outlook  in  com- 
parison with  ours,  the  Four  for 
the  Fifth  series  consists  of  four 
separate  programs,  one  for  each 
week  of  the  Drive.  Mr.  Oboler  will 
produce  the  first  and  the  third 
programs — Surrender,  and  I  Want 
To  Go  Back;  and  Mr.  Robson  will 
produce  the  second  and  the  last 
programs — High  Command,  a  doc- 
umentary feature,  and  E-Day.  Top 
talent  is  being  arranged  for  the 
series. 

NBC  has  announced  plans  for 
its  Bond  Day,  proposing  all  day 
promotion  including  a  special  hour- 
and-a-half  evening  show  featuring 
name  NBC  personalities;  remote 
pickups  throughout  the  day  from 
national  shrines  such  as  the  Capi- 
tol Building  in  Washington,  Sta- 
tue of  Liberty,  Plymouth  Rock  and 
Gettysburg  Battlefield;  a  12:30- 
2  a.m.  broadcast  from  the  Lambs 
Club,  New  York,  and  a  full-hour 
all-star  show  from  Hollywood  from 
2-3  a.m.  to  wind-up  the  21  hour 
day. 

An  hour  long  Bonds  Away  pro- 
gram will  be  featured  by  the  Blue 
network  on  its  Bond  Day  June  24. 
Pickups  will  be  featured  from  Val- 
ley Forge,  London,  Pearl  Harbor 
and  Hollywood,  where  radio  and 
movie  stars  will  be  presented  in 
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a  dramatic  sketch.  Music  for  the 
broadcast  will  include  Army  and 
Navy  bands.  Ira  Marion  and  Mar- 
tin Andrews  will  write  and  pro- 
duce all  Blue  special  Fifth  Loan 
programs,  which  in  addition  in- 
clude opening  day  special  events, 
an  every  Friday  dramatic  quarter- 
hour  show  and  a  half-hour  broad- 
cast on  the  last  day  of  the  cam- 
paign. Other  networks  have  not  as 
yet  announced  their  plans  for  the 
Drive. 

Special  Treasury  announcements 
for  the  Fifth  Loan  are  being  han- 
dled by  the  OWI  through  its  var- 
ious assignment  plans  (see  cur- 
rent OWI  packet  stories,  this  issue 
on  page  58)  and  the  regular  Treas- 
ury quarter-hour  and  five-minute 
transcribed  features,  Treasury 
Salute  and  Treasury  Song  for  To- 
day, are  available  to  stations  up- 
on request.  WFD  has  prepared  48 
Songs  for  Today  and  24  Salutes 
for  use  during  the  Fifth  Loan.  The 
first  12  Salutes  honor  past  national 
figures,  the  second  12  pay  tribute 
to  present  war  heroes.  Shipments 
have  begun  on  the  early  portions  of 
both  the  five-minute  and  quarter- 
hour  discs,  which  are  available  for 
local  sponsorship. 

The  NAB  has  prepared  a  two- 
color  loose-leaf  promotion  kit  under 
the  supervision  of  Lewis  H.  Avery, 
director  of  broadcast  advertising, 
for  use  by  station  sales  staffs  to  ob- 
tain sponsorship  for  the  Treasury 
material.  Kit  contains  a  letter  by 
Ted  R.  Gamble,  WFD  national  di- 
rector, and  is  being  sent  to  all  sta- 
tions. 

Mr.  Gamble  also  last  week  ad- 
dressed a  letter  to  all  media  re- 
questing that  sponsorship  of  any 
Treasury  material-newspaper  or 
magazine  ads  and  other  promotion 
as  well  as  radio  spots  and  pro- 
grams not  be  sold  to  any  political 
parties,  candidates  or  committees, 
in  order  that  the  non-partisan  na- 
ture of  the  Fifth  Loan  would  be 
maintained. 


PLUG  DISSECTED 

Continuity  Writer  Displays 
 Musts  in  Commercials  


THE  ANATOMY  of  a  plug  was 
amply  described  and  illustrated  by 
Dick  Anderson,  continuity  writer 
for  KSL  Salt  Lake  City,  when  he 
set-up  a  display  on  the  board  in 
the  station  continuity  room  com- 
posed of  the  three  essential  musts 
in  a  commercial  plug — the  hook, 
the  body  and  the  clinch. 

The  first,  or  the  hook,  was  de- 
scribed as  the  opening  line  which 
must  include  verbage  of  a  clever, 


sage,  sparkling,  daring,  chatty  and 
newsy  nature.  This  included  an 
example  from  KSL  program  copy. 
The  second,  or  the  body,  the  dis- 
play says  is  where  you  sell  your 
product  by  being  direct  and  honest, 
but  in  an  interesting  and  friendly 
manner  in  the  fewest  possible 
words. 

Finally  after  having  caught 
their  ear  and  having  made  them 
want  it  you  must  use  the  clinch 
in  which  you  inform  them  simply 
how  they  can  get  what  you  are  try- 
ing to  sell  and  stimulate  action. 


Boots  Pending 

CONTINUATION  of  Boots  Air- 
craft Nut  Corp.'s  Mutual  program, 
Wide  Horizons,  was  still  uncertain 
late  last  week,  pending  word  from 
Washington  as  to  whether  budget 
for  the  radio  series  would  be  con- 
sidered a  legitimate  expense,  deduc- 
tible from  Federal  taxes.  Govern- 
ment officials  may  consider  pro- 
gram of  sufficient  value  to  the  air- 
craft industry  to  warrant  the  al- 
lowance. Series  completed  a  13- 
week  run  May  28,  and  has  been 
extended  for  an  additional  broad- 
cast to  June  4.  Agency  is  Cecil  & 
Presbey,  New  York. 


'LAUGH  CLINIC  BRINGS  RESULTS 

J.  N.  Adam  Show  on  WGR  Buffalo  Attracts  Big 
 Crowds,  Sells  Merchandise  


GOING  into  its  seventh  successful 
week,  Laugh  Clinic,  half -hour  audi- 
ence participation  show  on  WGR 
Buffalo,  sponsored  by  J.  N.  Adam 
&  Co.,  large  Buffalo  department 
store,  not  only  continues  to  "pack 
'em  in"  but  it  is  scoring  out- 
standing sales  results,  according  to 
Paul  F.  McCarthy,  Adam  publicity 
director. 

Patterned  after  some  types  of 
successful  network  shows,  Laugh 
Chnic  draws  its  contestants  from 
the  audience.  They  must  compete 
for  the  biggest  laughs  by  perform- 
ing unrehearsed  antics.  Billy  Kea- 
ton,  Buffalo  comedian,  is  m.c. 

Each  contestant  receives  a  mer- 
chandise certificate  with  the  com- 
pliments of  J.  N.  Adam's  and  win- 


ners are  awarded  War  Stamps. 
Tickets  are  distributed  without 
charge  at  the  J.  N.  Adam  store. 
Mr.  McCarthy  said  that  when  the 
new  program  was  announced  on 
another  J.  N.  Adam  program,  more 
than  4,000  persons  called  at  the 
store  for  tickets. 

"Local  interest  is  the  keynote 
for  the  success  of  this  show,"  he 
said.  "Buffalo  people  participating 
in  this,  the  only  show  of  its  kind 
in  the  city,  makes  it  a  natural  to 
draw  Buffalo  listeners  to  their  ra- 
dios and  Buffalo  audiences  to  the 
auditorium." 

Dave  Cheskin's  CBS  orchestra 
provides  music  for  Laugh  Clinic, 
heard  at  8:30  p.m.  Tuesdays. 


Canada  Authorizes} 
New  Radio  Outlets) 

Power  Increase  Also  Noted  f 
In  Testimony  by  Frigon 

FIRST  OFFICIAL  inkling  that  a 
number  of  applications  for  local 
private  stations  and  a  new  CBC 
station  had  been  made  and  approv- 
ed by  the  Canadian  Broadcasting 
Corp.  was  contained  in  recent  evi- 
dence of  Dr.  Augustin  Frigon,  CBC 
acting  general  manager,  at  the  Par- 
liamentary Committee  on  Broad- 
casting at  Ottawa.  The  list  includes 
250  w  stations  at  Sorel,  Que.;  Ed- 
munston,  N.  B.;  New  Westminster^ 
B.  C;  Port  Arthur,  Ont.;  Port  Al- 
berni,  B.  C;  a  100  w  station  for 
Halifax ;  a  1  kw  station  for  Sarnia, 
Ont. 

In  addition  to  this  listing  Dr, 
Frigon  had  mentioned  at  various 
times  that  four  1  kw  French  lan 
guage  station  applications  had  been 
before  the  CBC,  but  what  action 
had  been  taken  was  not  disclosed. 
These  were  for  stations  at  Edmon- 
ton, Prince  Albert,  Gravelbourg 
and  St.  Boniface,  all  in  western 
Canada. 

Local  Boosts 

Dr.  Frigon  also  announced  a  num- 
ber of  power  increases  which  had 
been  made  to  local  stations,  but  had 
not  yet  been  put  into  use  due  tc 
shortage  of  material.  These  were 
increases  from  100  to  250  w  foi 
CHWK  Chilliwack,  B.  C;  CKVD 
Val  d'Or,  Que.;  C'HLN  Three 
Rivers,  Que.;  CKCV  Quebec;  frore 
50  to  250  w  for  CJCS  Stratford, 
Ont.;  from  local  power  to  1  kw 
for  CFOS  Owen  Sound,  Ont; 
CFCH  North  Bay,  Ont.;  CHGBf ., 
Ste.  Anne  de  la  Pocatiere,  Que.;  | 
CFGP  Grande  Prairie,  Alta.;|| 
CHLT  Sherbrooke,  Que.;  CKCW  I 
Moneton,  N.  B.;  C'KPC  Brantford 
Ont.;  and  CHPS  Parry  Sound 
Ont.  An  increase  from  500  watts 
to  1  kw  for  CJVI  Victoria,  has  beer 
previously  announced  in  Broad- 
casting, and  CKOC  Hamilton,  ha 
been  allowed  to  go  to  1  kw  day  and 
night. 

Elsewhere  in  the  evidence  Dr 
Frigon  said  that  CBC  has  votec 
part  of  its  surplus  of  $285,500  foi 
the  fiscal  year  1943-44  for  the  in- 
stallation of  a  transmitter  at  Hali- 
fax and  enlargement  of  studio  ac- 
commodation at  CBV  Quebec.  This 
was  the  first  intimation  of  a  CBC 
transmitter  at  Halifax.  Unofficial 
ly  it  is  learned  that  this  will  be  eh 
local  low  power  station  of  100  oi 
250  w  with  call  letters  CBH  likelj 
to  give  second  network  coverage  in 
the  city,  with  CBA  Sackville,  givj 
ing  primary  coverage  on  the  same 
network.  All  details  have  not  yet 
been  worked  out,  and  no  official  an 
nouncement  except  as  contained  ir 
the  evidence  at  Ottawa  has  beer 
made  as  yet. 

Application  for  a  1  kw  station  al 
Toronto  was  made  to  the  CBC  re 
cently  by  Al  Leary,  commercial 
manager  of  CKCL  Toronto. 
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n  advertising  

t's  reaching  people  that  pays 


Official  FCC 
Population  Map 


Each  dot  on  the  official  FCC  population  distribution  map 
represents  a  thousand  people.  Observe  the  heavy  concentration 
of  population  in  the  upper  section  of  the  Carolinas.  That's  the 
Piedmont  Plateau  where  the  industrial  development  of  the 
Old  South  began  and  prospered. 

Textile,  tobacco,  machinery,  lumber,  and  various  other  types 
of  manufacturing  plants  are  scattered  so  thickly  over  this 
Piedmont  section  of  the  Carolinas  that  it  is  almost  one  con- 
tinuous city. 

The  FCC  population  map  reflects  this  concentration  of  population  and 
shows  that  the  Piedmont  Plateau  is  as  densely  populated  as  many  of  the 
great  markets  of  the  East.  It  is  an  ideal  combination  of  busy  industrial 
plants  and  fertile  farm  lands,  giving  the  people  an  all  year  'round  high 
per  capita  buying  power. 

PIEDMONT  PLATEAU 

SPARTANBURG  is  the  Hub  City  of  the  Piedmont  and  WSPA  serves 
this  thickly  populated  and  prosperous  section.  With  the  good  service  area 
of  WSPA  there  are  over  a  million  people  (148,000  radio  homes)  whose 
yearly  income  in  wages  and  from  farm  products  totals  over  a  quarter 
billion  dollars. 

Hooper,  in  its  recent  Spartanburg  survey,  found  WSPA  had  over  one- 
half  of  the  listening  audience  day  and  night  ( per  cent).  Hooper  also 
found  that  all  outside  stations  combined  had  only  8.3  per  cent  of  the 
radio  listeners. 


To  Reach  the  Ears  of  the  Piedmont,  Use — 


WSPlSPlRTlSBKi 

5000  WATTS  DAY  •  1000  WATTS  NIGHT  •  950  KILOCYCLES  •  CBS 
•    SOUTH  CAROLINA'S  FIRST  STATION  •  REPRESENTED  BY  HOLLINGBERY 
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FCC  Asks  Networks  to  Stale 
Policy  on  FM  Programming 


TEXT  OF  REVISED  WHITE-WHEELER  BILL 


Relation  of  Chain  Contracts  to  FM 
Likely  to  Be  Studied  by  Commission 


Stations 


TAKING  cognizance  of  the  commit- 
ments of  major  networks  to  pro- 
vide their  regular  affiliates  with 
network  program  service  for  FM 
stations,  the  FCC  last  Tuesday  re- 
quested from  all  national  and  re- 
gional networks  a  full  statement  of 
policy,  present  and  future,  on  FM 
program  service. 

Presumably,  the  FCC  proposes 
to  cover  the  whole  question  of  net- 
work contracts  as  they  pertain  to 
FM  station  service,  in  the  light  of 
the  n  '-.work  regulations  now  appli- 
cable only  to  standard  stations.  The 
study,  it  is  understood,  was  pro- 
posed by  the  Law  Department.  The 
question  of  competition  between 
FM  stations  identified  with  stand- 
ard outlets,  and  those  which  are 
not,  particularly  in  the  light  of  the 
anti-trust  statutes,  appears  to  be 
implicit  in  the  contemplated  study. 

Net  Comment  Asked 

Whether  a  network  can  be  bound 
with  its  affiliates  to  provide  pro- 
gram service  for  all  types  of  out- 
lets is  to  be  appraised,  it  was  be- 
lieved. The  Commission  asked  net- 
works to  comment  on  their  policy 
and  plans  in  view  of  the  policy 
enunciated  in  its  "Report  on  Chain 
Broadcasting"  of  May  2,  1941,  in 
which  it  said  network  broadcasting 
in  FM  "will  merit  careful  study 
by  the  Commission."  It  also  called 
attention  to  the  existing  FM  regu- 
lations, which  state  the  FCC  will 
consider  the  extent  to  which  an  FM 
station  develops  a  "distinct  and 
separate  service  from  that  other- 
wise available  in  the  service  area." 

The  existing  regulations  specify 
that  a  minimum  of  two  hours  per 
day  (one  daytime,  one  nighttime) 
shall  be  devoted  by  FM  stations  to 
programs  not  duplicated  in  the 
same  service  area,  over  AM  sta- 
tions. This  provision,  however,  has 
been  suspended  for  the  duration, 
in  view  of  manpower  difficulties 
and  the  freezing  of  assignments. 

The  FCC's  letter  to  national  and 
regional  networks  follows  in  full 
text: 

The  Commission  is  informed  that  cer- 
tain of  the  major  networks  have  recently 
advised  their  affiliates  of  new  policies  con- 
cerning the  availability  of  network  pro- 
grams for  FM  broadcasting.  Certain  pro- 
visions in  the  new  affiliation  contracts  with 
standard  broadcast  stations  relative  to  the 


Lauds  Armstrong 

MAJ.  GEN.  Harry  C.  Ingles, 
Chief  Signal  Officer  of  the 
Army,  in  his  Telegraph  Cen- 
tennial address,  paid  tribute 
to  Maj.  E.  H.  Armstrong — 
"one  of  our  honored  reserve 
officers" — who  had,  through 
the  invention  of  frequency 
modulation,  greatly  advanced 
"the  general  usefulness  and 
reliability  of  radio  for  mili- 
tary communications." 


network  affiliation  of  FM  stations  owned 
or  operated  by  the  networks'  affiliates  have 
also  been  noted. 

The  Commission's  Report  on  Chain 
Broadcasting,  dated  May  2,  1941,  states 
(p.  3,  footnote  11)  : 

"Similarly,  the  appearance  of  network 
broadcasting  in  the  frequency  modulation 
(FM)  field  will  merit  careful  study  by  the 
Commission." 

and  the  Commission's  Regulation  3.261  (c) 
provides: 

"Sec.  3.261  Minimum  operating  sched- 
ule: service. —  (c)  In  addition  to  the  fore- 
going minimum  requirements,  the  Commis- 
sion will  consider,  in  determining  whether 
public  interest,  convenience,  and  necessity 
has  been  or  will  be  served  by  the  operation 
of  the  (FM)  station,  the  extent  to  which 
the  station  as  made  or  will  make  use  of 
the  facility,  to  develop  a  distinct  and  sepa- 
rate service  from  that  otherwise  available 
in  the  service  area." 

The  Commission  would  appreciate  receiv- 
ing from  you  at  this  time  a  full  statement 
of  your  present  policies  and  methods  of 
operation  relative  to  FM  broadcasting,  to- 
gether with  an  outline  of  your  plans  for 
the  development  of  and  future  operations 
in  this  field.  Any  comments  you  may  care 
to  make  indicating  the  extent  to  which 
your  present  and  proposed  policies  and 
operations  conform  to  the  policy  of  the 
Commission's  Chain  Broadcasting  Regula- 
tions and  Regulation  3.261(c)  will  be  wel- 
come. 


Stromberg-Carlson  Up 

STROMBERG-CARLSON  Co.  in 
1943  earned  a  gross  profit  of  $4,- 
876,815,  compared  with  $2,684,053 
in  1942,  and  a  net  of  $726,815,  com- 
pared with  $534,053  the  previous 
year,  it  was  announced  by  Lee  Mc- 
Canne,  assistant  general  manager 
and  secretary,  in  the  company's  an- 
nual report  on  its  50th  year  of 
business.  Profit  in  1943  amounted 
to  $2.51  per  share  of  common  stock, 
after  deducting  preferred  divi- 
dends, compared  with  $1.79  in  1942. 
Sales  were  more  than  double  those 
during  1942,  the  report  states,  with 
production  in  any  one  of  several 
months  of  1943  exceeding  the  firm's 
entire  production  for  any  full  year 
between  1931  and  1940. 


FOLLOWING  is  the  full  text  of 
the  confidential  Committee  print  of 
S-814  the  revised  version  of  the 
White- Wheeler  Bill  to  amend  the 
Communications  Act  of  1934,  as 
presented  to  the  Senate  Interstate 
Commerce  Committee  last  Tuesday 
(May  23)  for  consideration: 

That  this  Act  may  be  cited  as  "Communi- 
cations Act  Amendments,  1944." 

SEC.  2.  Subsections  (o)  and  (p)  of  sec- 
tion 3  of  the  Communications  Act  of  1934, 
as  amended,  are  amended  to  read  as  fol- 
lows : 

"(o)  'Broadcasting'  means  the  dissemi- 
nation of  radio  communications  intended 
to  be  received  directly  by  the  public. 

"(p)  'Network  broadcasting'  or  'chain 
broadcasting'  means  the  simultaneous  or  de- 
layed broadcasting  of  identical  programs  by 
two  or  more  stations  however  connected." 

SEC.  3.  Section  3  of  such  Act  is  further 
amended  by  adding  after  subsection  (aa) 
the  following : 

"(bb)  The  term  'license',  'station  license', 
or  'radio  station  license'  means  that  in- 
strument of  authorization  required  by  this 
Act  or  the  rules  and  regulations  of  the 
Commission  made  pursuant  to  this  Act, 
for  the  use  or  operation  of  apparatus  for 
transmission  of  energy,  or  communications, 
or  signals  by  radio,  by  whatever  name 
the  same  may  be  designated  by  the  Com- 
mission. 

"(cc)  The  term  'broadcast  station', 
'broadcasting  station',  or  'radio  broadcast 
station'  means  a  radio  station  equipped 
to  engage  in  broadcasting  as  herein  de- 
fined. 

Network  Organization 

"(dd)  'Network  organization'  means  any 
person  who  sells  or  clears  time,  or  who 
has  any  contract;  agreement,  understand- 
ing, or  arrangement,  either  express  or 
implied,  with  any  broadcast  station  under 
which  such  person  undertakes  to  sell  or 
clear  time,  for  the  presentation  of  pro- 
grams, produced  either  by  itself  or  others, 
to  be  broadcast  simultaneously  over  more 
than  one  broadcast  station  connected  to- 
gether irrespective  of  the  means  em- 
ployed. 

"(ee)  The  term  'commercial  program' 
means  any  program  rendered  by  a  broad- 
cast station  which  must  be  identified  as 
sponsored  under  the  provisions  of  section 
317  of  this  Act. 

"(ff)  The  term  'sustaining  program' 
means  any  program  rendered  by  a  broad- 
cast station  which  is  not  a  'commercial  pro- 
gram' as  defined  herein. 

"(gg)  The  term  'hours'  or  'broadcast 
hours'   means   clock  hours. 

"(hh)  The  term  'public  service  program' 
means    (1)    any  program  broadcast  by  a 


Dr.  Armstrong  Declares  Average  Cost 
Of  FM  Equipment  Is  Lower  Than  AM 


EDITOR  Broadcasting: 

May  I  correct  a  statement  in  your 
editorial  column  under  the  heading 
of  "What's  the  Rush?"  in  your  is- 
sue of  May  1?    The  statement  is: 

The  facts  are  that  it  costs  every  bit 
as  much  to  install  and  operate  an 
average  FM  station  as  it  does  an  AM. 

The  inclusion  of  the  word  "aver- 
age" begs  the  question.  The  ques- 
tion is:  "How  does  the  initial  cost 
of  the  transmitting  equipment  and 
its  cost  of  operation  for  the  cover- 
ing of  a  given  area  by  FM  and  AM 
compare?" 

From  the  very  start  of  FM  the 
initial  cost  of  equipment  and  the 
cost  of  operation  have  been  sub- 
stantially less  than  AM.  These 
costs  will  steadily  decrease  with 
the  coming  of  large-scale  manufac- 
ture, and  with  the  introduction  of 
unattended  remote  controlled  trans- 
mitters advantageously  placed  to 
dominate  the  surrounding  terrain. 


It  has  long  been  practical  to 
operate  stations  of  moderate  power 
in  this  way.  In  fact  the  more  ex- 
acting requirements  of  the  State 
police  systems  have  been  met  for 
years  in  precisely  this  manner.  1 
believe  that  the  time  is  not  too  far 
distant  when  transmitters  cover- 
ing local  areas  will  be  switched  on 
and  operated  with  as  little  concern 
and  attention  as  is  given  to  the 
public  address  systems  which  are 
now  standard  equipment  for  every 
large  hall. 

In  this  comparison  the  cost  of 
programming  has  been  excluded, 
since  that  is  a  factor  so  variable 
for  different  classes  of  stations  and 
different  sections  of  the  country 
that  no  general  rule  applies. 

Edwin  H.  Armstrong, 
Columbia  University, 
Dept.  of  Electrical  Engineering 
New  York. 
May  22,  1944 


radio  broadcast  station  which  program  is 
subject  to  the  provisions  of  section  315 
or  330  of  this  Act;  or  (2)  any  sustaining 
program  by  any  public  officer  or  on  behalf 
of  any  government,  either  local,  State  or 
national;  or  (3)  any  sustaining  program 
broadcast  on  behalf  of  any  religious, 
charitable,  scientific,  literary,  educational, 
musical,  patriotic,  or  fraternal  organiza- 
tion; or  (4)  any  program  especially  ar- 
ranged for  and  broadcast  by  a  radio  broad- 
cast station  for  the  general  education  of 
the   listening  public. 

"(ii)  The  term  'construction  permit' 
or  'permit  for  construction'  means  that 
instrument  of  authorization  required  by 
this  Act  for  the  installation  of  apparatus 
for  the  transmission  of  energy,  or  com- 
munications, or  signals  by  radio,  by  what- 
ever name  the  same  may  be  designated 
by  the  Commission. 

"(jj)  The  term  'single  broadcast  band' 
means  that  group  of  channels  assigned  for 
broadcasting  by  means  of  amplitude  modu- 
lation, international  shortwave  amplitude 
modulation,  frequency  modulation,  facsi- 
mile and  television,  respectively." 

SEC.  4.  (a)  Subsection  (a)  of  section 
4  of  such  Act  is  amended  to  read  as 
follows : 

"(a)  The  Federal  Communications  Com- 
mission (in  this  Act  referred  to  as  the 
'Commission')  shall  be  composed  of  five 
members  appointed,  after  the  date  of  en- 
actment of  Communications  Act  Amend- 
ments, 1944,  by  the  President,  by  and 
with  the  advice  and  consent  of  the  Senate, 
but  the  members  in  office  on  the  date  of 
enactment  of  Communications  Act  Amend- 
ments, 1944,  shall  continue  to  serve  until 
three  members  of  the  Commission  ap- 
pointed after  such  date  have  taken  office, 
but  in  no  event  longer  than  ninety  days 
after  such  date." 

(b)  The  last  sentence  of  subsection  (b) 
of  section  4  of  such  Act  is  amended  to 
read  as  follows:  "Not  more  than  three 
members  of  the  Commission  and  not  more 
than  two  members  of  either  Division 
thereof  shall  be  members  of  the  same 
political  party." 

Length  of  Terms 

(c)  Subsection  (c)  of  section  4  of  such 
Act  is  amended  to  read  as  follows: 

"(c)  The  Commissioners  first  appointed 
after  the  date  of  enactment  of  Communi- 
cation Act  Amendments,  1944,  shall  con- 
tinue in  office  for  terms  of  one,  two,  three, 
four,  and  five  years,  respectively,  as 
designated  by  the  President  at  the  time 
of  nomination,  all  such  terms  to  date 
from  the  date  of  enactment  of  Communi- 
cations Act  Amendments,  1944.  Each  of 
the  successors  of  the  Commissioners  so 
appointed  shall  be  appointed  for  a  term 
of  five  years,  except  that  any  person 
chosen  to  fill  a  vacancy  shall  be  appointed 
only  for  the  unexpired  term  of  the  Com- 
missioner whom  he  succeeds.  No  vacancy 
in  the  Commission  shall  impair  the  right 
of  the  remaining  Commissioners  to  exer- 
cise all  the  powers  of  the  Commission." 

SEC.  5.  Subsection  (f)  (1)  of  sec- 
tion 4  of  such  Act  is  amended  by  insert- 
ing before  the  period  at  the  end  of  the 
second  sentence  thereof  a  colon  and  the 
following:  "Provided,  however,  That  all 
such  persons  appointed  after  the  date 
of  enactment  of  Communications  Act 
Amendments,  1944,  in  conformity  with 
clause  (a)  shall  be  appointed  by  the 
President  by  and  with  the  advice  and 
consent  of  the  Senate". 

SEC.  6.  Subsection  (h)  of  section  4  of 
such  Act  is  amended  to  read  as  follows: 

"(h)  Three  members  of  the  Commis- 
sion shall  constitute  a  quorum  thereof 
and  two  members  of  either  Division  shall 
constitute  a  quorum  of  such  Division. 
The  Commission  shall  have  an  official 
seal  which  shall  be  judicially  noticed." 

Annual  Report 

SEC.  7.  Subsection  (k)  of  section  4 
of  such  Act  is  amended  to  read  as  follows: 

"(k)  The  Commission  shall  make  an 
annual  report  to  Congress,  copies  of  which 
shall  be  distributed  as  are  other  reports 
transmitted  to  Congress.  Such  reports  shall 
contain — - 

"(1)  such  information  and  data  col- 
lected by  the  Commission  as  may  be  con- 
sidered of  value  in  the  determination  of 
questions  connected  with  the  regulation 
of  interstate  and  foreign  wire  and  radio 
communication  and  radio  transmission  of 
energy; 

"(2)  such  information  and  data  con- 
cerning the  functioning  of  the  Commission 
as  will  be  of  value  to  Congress  in  ap- 
praising the  amount  and  character  of  the 
work  and  accomplishments  of  the  Commis- 

(Continued  on  page  24) 
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The  Best  Winter  Wheat  in  the  United  States 


FOR  the  second  successive  year,  Colo- 
rado won  the  Phillip  W.  Pillsbury 
award  for  producing  the  best  wheat  in 
the  United  States.  Leo  Lindstrom,  owner 
of  a  1,400-acre  ranch  near  Sterling,  Colo- 
rado, grew  the  Tenmarq  dark  hard  win- 
ter wheat  which  won  the  award  at  the 
Chicago  Union  Stockyards  over  entries 
of  wheat-growing  states  from  coast  to 
coast. 

Colorado,  in  1943,  produced  its  great- 
est wheat  crop  in  history  to  rank  ninth 
among  the  states. 

The  importance  of  Colorado  as  an 
agricultural  state  has  too  long  been  over- 
shadowed by  its  scenic  playground  repu- 
tation. It  not  only  ranked  ninth  in  wheat, 
but  ranked  sixth  in  barley  and  seventh  in 
rye.  Its  onion  crop  was  the  nation's  larg- 
est; its  dry  bean  crop  ranked  third;  it 
was  second  in  sugar  beets,  first  in  broom- 
corn,  and  one  of  the  nation's  leading 
vegetable  shipping  centers. 

Agriculture,  along  with  mining  and 
manufacturing,  is  one  of  the  permanent 
and  stable  assets  of  the  Denver  market 
which  are  fundamental  to  sales  success 
in  war  or  peace. 
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ARKE 


Affiliated  in  Management  with  the  Oklahoma 
Publishing  Company  and  WKY,  Oklahoma  City 


Represented  by 
THE  KATZ  AGENCY 


Denver  Delivers  MACHINERY 

Denver's  pre-war,  permanent  manufactur- 
ing industries  are  today  producing  machine 
tools,  refinery  equipment,  rubber  products, 
landing  ships  and  barges  and  more  than  50 
other  items  of  war  equipment. 
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Denver  Delivers  MINERALS 

From  Colorado's  vast  storehouse  of  min- 
erals are  coming  molybdenum,  vanadium, 
coal  and  more  than  200  other  war-vital 
metallic  and  non-metallic  minerals  and  com- 
pounds. Colorado  is  the  nation's  chief  source 
of    several    indispensable  ores. 


Denver  Delivers  SALES 

In  1943,  according  to  figures  compiled  by 
"Drug  Topics",  Colorado  was  third  among 
48  states  in  drug  sales  per  capita.  Every 
man,  woman,  and  child  spent  $29.65  in  a 
Colorado  drug  store  last  year. 
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eion  and  the  adequacy  of  its  staff  and 
equipment ; 

"(3)  information  with  respect  to  all 
persons  taken  into  the  employment  of 
the  Commission  during  the  year  covered  by 
the  report,  including  names,  pertinent  bi- 
ographical data  and  experience,  commis- 
sion positions  held  and  compensation 
paid,  together  with  the  names  of  those 
persons  who  have  left  the  employ  of 
the  Commission  such  year:  Provided,  how- 
ever, That  the  first  annual  report  follow- 
ing the  date  of  enactment  of  Communi- 
cations Act  Amendments,  1944,  shall  con- 
tain such  information  with  respect  to 
all  persons  in  the  employ  of  the  Com- 
mission at  the  close  of  the  year  for  which 
the  report  is  made; 

"(4)  an  itemized  statement  of  all  funds 
expended  during  the  preceding  year  by 
the  Commission,  of  the  sources  of  such 
funds,  and  of  the  authority  in  this  Act 
or  elsewhere  under  which  such  expendi- 
tures were  made;  and 

"(5)  specific  recommendations  to  Con- 
gress as  to  additional  legislation  which 
the  Commission  deems  necessary  or  de- 
sirable." 

SEC.  8.  Section  5  of  such  Act  is 
amended  to  read  as  follows : 

SEC.  5.  (a)  Upon  the  reorganization  of 
the  Commission  after  the  date  of  enact- 
ment of  Communications  Act  Amendments, 
1944,  and  annually  thereafter,  the  Com- 
mission shall  select  one  of  its  members 
to  act  as  Chairman  of  the  Commission 
for  the  ensuing  year  and  shall  organize 
the  membership  of  the  Commission,  other 
than  the  Chairman,  into  two  Divisions  of 
two  members   each,   said  Divisions   to  be 


known  and  designed  as  the  'Division  of 
Public  Communications'  and  the  'Divi- 
sion of  Private  Communications'.  Except 
as  hereinafter  provided,  no  members  des- 
ignated to  serve  on  one  Division  shall  have 
or  exercise  any  duty  or  authority  with 
respect  to  the  work  or  functions  of  the 
other  Division.  In  the  selection  of  its 
Chairman  and  the  designation  of  particular 
members  to  serve  upon  a  Division,  it  shall 
be  the  duty  of  the  Commission  to  make 
provision  for  rotation  in  office  in  such 
manner  that  no  member  of  the  Commis- 
sion may  occupy  the  office  of  Chairman 
of  the  Commission  more  than  one  year 
nor  be  assigned  to  serve  upon  a  particular 
Division  more  than  two  years,  in  any  five- 
year  period. 

Jurisdiction 

"(b)  The  Division  of  Public  Communi- 
cations shall  have  jurisdiction  over  all 
cases  and  controversies  arising  under  the 
provisions  of  this  Act  and  the  rules  and 
regulations  of  the  Commission  made  pur- 
suant to  this  Act  relating  to  wire  and 
radio  communications  intended  to  be  re- 
ceived by  the  public  directly,  and  the  Divi- 
sion itself  shall  make  all  adjudications  in- 
volving application  of  those  provisions  of 
the  Act  and  of  the  Commission's  regula- 
tions. 

"(e)  The  Division  of  Private  Com- 
munications shall  have  jurisdiction  over 
all  cases  and  controversies  arising  under 
the  provisions  of  this  Act  and  the  rules 
and  regulations  of  the  Commission  made 
pursuant  to  this  Act  relating  to  wire 
and  radio  communications  by  common  car- 
rier or  carriers  or  which  are  intended  to 


be  received  by  a  designated  addressee 
or  addressees,  and  the  Division  itself  shall 
make  all  adjudications  involving  applica- 
tion of  those  provisions  of  the  Act  and 
of    the   Commission's  regulations. 

"(d)  The  whole  Commission  shall  have 
and  exercise  jurisdiction  over  the  assign- 
ment of  bands  of  frequencies  to  the  vari- 
ous radio  services  ;  over  all  matters  arising 
under  the  provisions  of  part  II  of  title 
III  of  this  Act,  as  amended;  over  all 
signals  and  communications  of  an  emer- 
gency nature,  including  distress  signals 
by  ships  at  sea  and  communications  relat- 
ing thereto,  signals  and  communications  by 
police  and  fire  departments  and  other 
like  emergent  signals  and  messages;  over 
all  signals  and  communications  by  and 
between  amateur  stations ;  over  the  quali- 
fications and  licensing  of  all  radio  op- 
erators; over  the  adoption  and  promulga- 
tion of  all  rules  and  regulations  of  gen- 
eral application  required  or  authorized 
by  this  Act,  including  procedural  rules  for 
the  Commission  and  the  Divisions  thereof 
and  rules  for  the  conduct  of  proceedings 
before  individual  commissioners  or  boards 
and  for  a  rehearing  of  such  action  before 
a  Division  of  the  Commission  or  the  Com- 
mission ;  over  the  selection  and  appoint- 
ment of  all  officers  and  employees  of  the 
Commission  and  the  Divisions  thereof;  and 
generally  over  all  matters  with  respect  to 
which  authority  is  not  otherwise  con- 
ferred by  other  provisions  of  this  Act.  In 
any  case  where  a  conflict  arises  as  to  the 
jurisdiction  of  the  Commission  or  any  Divi- 
sion thereof,  such  question  of  jurisdiction 
shall  be  determined  by  the  whole  Com- 
mission. 
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"(e)  The  Chairman  of  the  Commis- 
sion shall  be  the  chief  executive  officer  of 
the  Commission.  It  shall  be  his  duty  to 
preside  at  all  meetings  and  sessions  of 
the  whole  Commission,  to  represent  the 
Commission  in  all  matters  relating  to  leg- 
islation and  legislative  reports,  to  repre- 
sent the  Commission  and  each  Division 
thereof  in  all  matters  requiring  confer- 
ences or  communications  with  representa- 
tives of  the  public  or  other  governmental 
officers,  departments,  or  agencies,  and  gen- 
erally to  coordinate  the  work  of  the  Com- 
mission and  each  Division  thereof  in  such 
manner  as  to  promote  prompt  and  effi- 
cient handling  of  all  matters  within  the 
jurisdiction  of  the  Commission.  In  addition 
to  the  other  duties  herein  provided,  the 
Chairman  of  the  Commission  shall  be  ex 
officio  a  member  of  each  Division  of  the 
Commission  and  as  such  entitled  to  par- 
ticipate fully  in  the  activities  of  each 
Division. 

"(f)  Each  Division  of  the  Commission 
shall  choose  its  own  Chairman  annually 
but  no  member  of  the  Commission  may 
serve  simultaneously  as  Chairman  of  the 
Commission  and  of  a  Division  thereof,  and 
no  member  may  serve  as  Chairman  of  any 
one  Division  more  than  one  year  during 
any  five-year  period.  Subject  to  and  in 
conformity  with  the  provisions  of  this 
section,  each  Division  shall  organize  its 
membership  and  the  personnel  assigned  to 
it  in  such  manner  as  will  best  serve  the 
prompt  and  orderly  conduct  of  its  busi- 
ness. Each  Division  shall  have  power  and 
authority  by  a  majority  thereof  to  hear 
and  determine,  order,  certify,  report  or 
otherwise  act  as  to  any  of  the  work,  busi- 
ness, or  function  over  which  it  has  juris- 
diction. Any  order,  decision,  report  made,  or 
other  action  taken  by  either  of  said  Divi- 
sions with  respect  to  any  matter  within  its 
jurisdiction  shall  be  final  and  conclusive, 
except  as  otherwise  provided  by  this 
Act.  The  secretary  and  seal  of  the  Com- 
mission shall  be  the  secretary  and  seal 
of  each  Division  thereof. 

Filling  Vacancies 

"(g)  In  the  case  of  a  vacancy  in  the 
office  of  the  Chairman  of  the  Commis- 
sion or  the  absence  or  inability  of  the 
Chairman  to  serve,  the  Commission  may 
temporarily  designate  and  appoint  one  of 
its  members  to  act  as  Chairman  of  the 
Commission  until  the  cause  or  circumstance 
requiring  said  service  shall  have  been 
eliminated  or  corrected.  During  the  tem- 
porary service  of  any  such  Commissioner 
as  Chairman  of  the  Commission,  he  shall 
continue  to  exercise  the  other  duties  and 
responsibilities  which  are  conferred  upon 
him  by  this  Act. 

"(h)  Notwithstanding  any  other  pro- 
vision of  this  section,  the  Commission 
may,  by  specific  order  to  that  effect,  con- 
tinue any  member  in  the  performance  of 
particular  duties  undertaken  and  com- 
menced while  serving  as  Chairman  of  the 
Commission  or  as  a  member  of  a  par- 
ticular Division,  irrespective  of  the  fact 
that  such  member  has  been  assigned  to 
and  has  assumed  the  performance  of  other 
duties :  Provided,  however,  That  such  an 
assignment  shall  be  made  only  when  neces- 
sary to  the  efficient  and  proper  function- 
ing of  the  Commission  or  of  either  Divi- 
sion thereof,  or  when  the  failure  to  make 
such  an  assignment  would  or  might  re- 
sult in  hardship  or  unnecessary  delay 
to  parties  having  business  before  the  Com- 
mission. During  the  temporary  service  of 
any  Commissioner  pursuant  to  such  as- 
signment, such  Commissioner  shall  con- 
tinue to  exercise  the  other  duties  and 
responsibilities  which  are  conferred  upon 
him  by  this  Act. 

"(i)  The  Commission  or  either  Division 
thereof  is  hereby  authorized  by  its  order 
to  assign  or  refer  any  portion  of  its  work, 
business,  or  functions  to  an  individual 
Commissioner,  or  to  a  board  composed  of 
an  employee  or  employes  of  the  Commis- 
sion, to  be  designated  by  such  order,  for 
action  thereon,  and  by  its  further  order  at 
any  time  to  amend,  modify,  supplement,  or 
rescind  any  such  assignment  or  refer- 
ence: Provided,  however,  That  this  author- 
ity shall  not  extend  to  duties  specifically 
and  exclusively  imposed  upon  the  Com- 
mission, either  Division  thereof,  or  the 
Chairman  of  the  Commission,  by  this  or 
any  other  Act  of  Congress.  Any  order, 
decision,  or  report  made  or  other  action 
taken  by  any  such  individual  Commis- 
sioner or  board  in  respect  of  any  matter  so 
assigned  or  referred  shall  have  the  same 
force  and  effect  and  may  be  made,  evi- 
denced, and  enforced  as  if  made  by  the 
Commission  or  the  appropriate  Division 
thereof :  Provided,  however,  That  any  per- 
son affected  by  any  such  order,  decision, 
or  report  may  file  a  petition  for  review 
by  the  Commission  or  the  appropriate 
Division  thereof,  and  every  such  petition 
shall  be  passed  upon  by  the  Commission 
or  that  Division.  The  secretary  and  seal  of 
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aWGN  show 
built  for  and  acclaimed  by  the  youngsters 


You  don't  have  to  horrify  the  children  to  get  them  to  listen  to 
a  radio  program.  This  has  been  dramatically  proved  on  WGN  by  "The 
Safety  Legion  of  America"  show. 

This  program  features  the  famous  Colleen  Moore,  and  Jess 
KSrkpatrick  as  Captain  Jack.  The  program  is  simple  in  its  routine — stories 
by  Colleen  Moore,  riddles  and  light  banter  by  Miss  Moore  and  Captain 
Jack,  and  teaching  safety  the  way  the  children  want  it. 

Successful?  The  Safety  Legion  Program  consistently  pulls  big 
mail.  During  the  last  three  months  it  has  gained  nearly  40,000  new  mem- 
bers. Parents,  civic  organizations  and  school  associations,  as  well  as  the 
kids,  have  been  vociferous  in  their  praise. 

WGN's  Safety  Legion  Program,  broadcast  at  5:30  P.M.  Monday 
thru  Friday,  is  a  typical  example  of  WGN's  program -building  resourceful- 
ness and  policy  of  bringing  the  best  among  all  types  of  entertainment  to 
Chicago  and  the  great  midwestern  WGN  community. 


A    CLEAR    CHANNEL  STATION 


Chicago  11,  Illinois 

50,000  WATTS  •  720  KILOCYCLES 


MUTUAL  BROADCASTING  SYSTEM 

Eastern  Sales  Office:  220  E.  42nd  Street,  New  York  17,  N.  Y. 
Paul  H.  Raymer  Co.,  Los  Angeles  14,  Cal.,  San  Francisco,  Cal. 
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coincidental  telephone  survey  of  radio  listenin 


e  survey  ranks  KXOK  second  in  morning  listen- 
ing appeal,  third  in  the  afternoon  and  evening 
...  in  competition  with  three  other  St.  Louis 
network  stations,  all  more  than  three  times  as 
old  as  KXOK.  Moreover,  the  PLUS  percentage 
in  the  morning  is  so  great  that  for  the  entire 
survey,  KXOK  ranks  second. 

In  the  region  surveyed  (not  including  Metro- 
politan St.  Louis),  KXOK  reaches  221,399  radio 
listening  families  —  105,773  of  whom  live  in  Mis- 
souri and  115,626  in  Illinois.* 

Results  of  this  coincidental  telephone  survey 


and  those  of  a  similar  survey  of  56,709  basic  calls 
made  last  December  in  Metropolitan  St.  Louis 
prove  conclusively  that  KXOK  friends  are  le- 
gion in  Metropolitan  St.  Louis  and  surrounding 
territory. 

This  acceptance  carries  over  into  the  entire 
KXOK  primary  coverage  area,  extending  across 
Missouri,  Illinois,  Indiana  and  Kentucky  —  a 
expanse  of  the  Mid-Mississippi  Valley  region  300 
miles  long  by  212  miles  wide  in  which  there  are 
870,357  radio  listening  families,  a  total  popula- 
tion of  3,565,219  with  annual  retail  sales  exceed- 
ing $1,294,027,000. 


'Figures  quoted  are  totals  for  21  counties  excluding  the  City  of  St.  Louis. 
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the  Commission  shall  be  the  secretary  and 
seal  of  such  individual  Commissioner  or 
board. 

"(j)  The  term  'Commission',  as  used 
in  this  Act,  shall  be  taken  to  mean  the 
whole  Commission  or  a  Division  thereof  as 
required  by  the  context  and  the  subject 
matter  dealt  with.  The  term  'cases  and 
controversies'  as  used  herein,  shall  be  taken 
to  include  all  adversary  proceedings, 
whether  judicial  or  quasi-judicial  in  na- 
ture, and  whether  instituted  by  the  Com- 
mission on  its  own  motion  or  otherwise, 
and  the  term  'adjudication'  means  the 
final   disposition   of   such  proceedings." 

SEC.  9.  Title  III  of  such  Act  is  amended 
by  inserting  after  section  301  thereof 
a   new  section   302    as  follows: 

"DECLARATION  OF  POLICY 

"SEC.  302.  To  the  end  that  radio  broad- 
casting shall  be  an  effective  medium  of  free 
speech  and  contribute  its  fullest  measure 
to  the  protection  of  democratic  processes, 
it  is  hereby  declared  to  be  the  policy  of 
Congress  that — 

"(1)  licensees  under  this  Act  should 
use  the  facilities  at  their  command  for 
the  greatest  public  good  by  encouraging 
the  fullest  discussion  of  issues  of  public 
importance,  whether  national,  State,  or 
local:  access  to  broadcasting  facilities 
should  be  afforded  to  representatives  of 
various  shades  of  opinion  ;  and  no  arbitrary 
restriction  with  respect  to  use  of  such 
facilities  should  be  imposed  upon  any 
person,  organization,  race,  or  creed; 

"(2)    so  far  as  is  consistent  with  op- 


eration of  facilities  in  the  public  interest, 
religious  programs,  public-education  pro- 
grams, and  the  discussion  of  public  con- 
troversial issues  should  be  broadcast  with- 
out cost  as  sustaining   service  programs; 

"(3)  licensees  under  this  Act,  so  far 
as  is  consistent  with  good  broadcasting 
practice,  should  make  every  effort  to  afford 
the  same  listeners  over  their  facilities  the 
varying  viewpoints  of  different  speakers, 
commentators,  and  news  analysts,  to  the 
end  that  the  public  may  not  be  deprived 
of  minority  or  divergent  opinions  and 
views ;  and,  so  far  as  is  consistent  with 
sound  broadcasting  practice,  should  strive 
to  improve  program  standards,  giving  at- 
tention to  type  and  form  of  commercial 
programs,  discouraging  too  frequent  or  ex- 
cessive use  of  commercial  announcements, 
and  encouraging  sponsors  and  network 
organizations  to  elevate  the  tenor  of  com- 
mercial programs; 

"(4)  the  policies  so  declared  shall  ap- 
ply equally  to  combinations  of  licensees 
in  network  organizations,  to  network  or- 
ganizations, and  to  combinations  of  net- 
work organizations. 

All  the  provisions  of  this  Act  shall  be  ad- 
ministered with  a  view  to  carrying  out 
the  above  declaration  of  policy,  subject 
always  to  the  express  provisions  and  lim- 
itations of  this  Act." 

Limit  on  Power 

SEC.  10.  Subsection  (c)  of  section  303 
of  such  Act  is  amended  by  inserting  before 
the  semicolon  at  the  end  thereof  a  colon 
and  the  following:  "Provided,  That  no 
broadcast  station  operating  in  the  ampli- 
tude modulation  broadcast   band   on  fre- 


quencies ranging  from  550  kc  to  1,600  kc 
shall  be  granted  a  license  to  operate  with 
power  in  excess  of  50,000  w,  and  in  the 
granting  of  instruments  of  authorization 
for  such  stations  no  station's  skywave  sig- 
nal shall  be  protected  for  a  signal  intensity 
of  less  than  500  microvolts  per  meter  50 
per  centum  of  the  time,  based  on  measure- 
ments made  during  the  second  hour  after 
sunset  for  all  seasons  of  the  year." 

SEC.  11.  Subsection  (i)  of  section  303 
of  such  Act  is  amended  to  read  as  fol- 
lows : 

"(i)  Have  authority  to  make  such  spe- 
cial regulations  applicable  to  the  technical 
apparatus  and  the  technical  operation  of 
stations  engaged  in  chain  broadcasting  as 
it  may  deem  necessary  to  prevent  inter- 
ference between  stations." 

SEC.  12.  Subsection  (j)  of  section  303 
of  such  Act  is  amended  to  read  as  fol- 
lows: 

"(j)  Have  authority  to  make  general 
rules  and  regulations  requiring  stations 
to  keep  such  records  of  programs,  trans- 
missions of  energy,  communications,  or 
signals  as  it  may  deem  desirable;  and 
a  uniform  system  of  financial  reports  shall 
be  required  from  the  licensee  of  each  ampli- 
tude modulation,  frequency  modulation, 
television,  and  facsimile  radio  station,  and 
such  reports  shall  disclose  the  individual 
financial  statements  of  any  such  radio 
station  regardless  of  the  corporate  organi- 
zation or  other  control  of  such  radio  sta- 
tion by  a  licensee  or  otherwise ;  such  state- 
ments shall  include  business  agreements 
with  any  radio  broadcast  station,  licensee, 
affiliate,  subsidiary  or  parent  corporation, 


network,  or  supplier  of  receiving  or  trans- 
mitting equipment,  and  no  licensee  shall  I 
be    required    under    this    or    any    other  | 
provision  of  this  Act  to  disclose  to  the  " 
Commission  any  other  business  agreements. 
All  such  financial  reports,  including  busi- 
ness agreements,  so  filed  shall  be  kept  con- 
fidential by  the  Commission,  except  that 
they  shall  be  available,  upon  request,  for 
the  information  of  any  committee  of  the 
Congress,  or  for  use  upon   order  of  the 
Commission,  or  either  Division  thereof,  in 
any  proceeding  before  the  Commission." 

Government  Needs 

SEC.  13.  Section  305  of  such  Act  is 
amended  to  read  as  follows: 

"SEC.  305.  (a)  Radio  stations  belonging 
to  and  operated  by  the  United  States  shall 
not  be  subject  to  the  provisions  of  sec- 
tions 301  and  303  of  this  Act,  but  shall 
use  such  frequencies  as  shall  be  assigned 
to  each  or  to  each  class  by  the  President. 

"(b)  To  assist  the  President  in  the 
performance  of  his  functions  hereunder, 
the  Secretary  of  State,  the  Secretary  of 
War,  the  Secretary  of  the  Navy,  and  the 
Commission,  acting  independently,  are  here- 
by authorized  and  directed  to  prepare 
and  file  with  the  President,  not  later  than 
March  1  of  each  calendar  year  and  at  such 
other  times  as  may  be  directed  by  the 
President,  plans  for  the  most  effective  use 
and  assignment  of  all  radio  frequencies 
available  to  the  United  States.  In  the  de- 
termination and  preparation  of  such  plans, 
due  regard  shall  be  had  for  the  relative 
needs  and  requirements  of  the  armed 
forces,  of  other  governmental  agencies,  and 
of  industry,  but  care  shall  be  exercised  to 
avoid  (1)  the  use  by  fixed  services  of 
frequencies  needed  for  the  mobile  services, 
(2)  the  use  for  short-distance  communica- 
tions of  frequencies  especially  suited  for 
long-distance  communication,  and  (3)  the 
wasteful  or  unnecessary  use  of  radio  fre- 
quencies for  any  purpose  where  communi- 
cation needs  can  be  adequately  and  prop- 
erly supplied  by  other  means. 

"(c)  All  radio  stations  belonging  to  and 
operated  by  the  United  States,  except  sta- 
tions on  board  naval  and  other  Government 
vessels  while  at  sea  or  beyond  the  limits 
of  the  continental  United  States,  when 
transmitting  any  radio  communication  or 
signal  other  than  a  communication  or 
signal  relating  to  Government  business, 
shall  conform  to  such  rules  and  regulations 
designed  to  prevent  interference  with  other 
radio  stations  and  with  the  rights  of  others 
as  the  Commission  may  prescribe. 

"(d)  Radio  stations  on  board  vessels 
of  the  United  States  Maritime  Commis- 
sion or  the  War  Shipping  Administration 
or  the  Inland  and  Coastwise  Waterways 
Service  shall  be  subject  to  the  provisions 
of  this  title. 

"(e)  All  stations  owned  and  operated 
by  the  United  States,  except  mobile  sta- 
tions of  the  Army  of  the  United  States, 
and  all  other  stations  on  land  and  sea 
shall  have  special  call  letters  designated 
by  the  Commission." 

Renewal  Clause 

SEC.  14.  So  much  of  subsection  (d) 
of  Section  307  of  such  Act  as  reads  "but 
action  of  the  Commission  with  reference  to 
the  granting  of  such  application  for  the 
renewal  of  a  license  shall  be  limited  to  and 
governed  by  the  same  considerations  and 
practice  which  affect  the  granting  of  orig- 
inal applications"  is  amended  to  read 
as  follows:  "but,  subject  to  the  provisions 
of  the  proviso  in  subsection  (b)  of  sec- 
tion 326  of  this  Act,  action  of  the  Com- 
mission with  reference  to  the  granting 
of  such  application  for  the  renewal  of  a 
license  shall  be  limited  to  and  governed  by 
the  same  considerations  and  practice  which 
affect  the  granting  of  original  applica- 
tions". 

SEC.  15.  Section  307  of  such  Act  is 
amended  by  inserting  at  the  end  thereof 
a  new  subsection  as  follows: 

"(f)  Any  station  license  granted  under 
the  provisions  of  this  Act  or  the  con- 
struction permit  required  hereby  may  be 
modified  by  the  Commission  either  for  a 
limited  time  or  for  the  duration  of  the 
term  thereof,  if  in  the  judgment  of  the 
Commission  such  action  will  promote  the 
public  interest,  convenience,  and  necessity, 
or  the  provisions  of  this  Act  or  of  any 
treaty  ratified  by  the  United  States  will 
be  more  fully  complied  with:  Provided, 
however,  That  no  such  order  of  modifica- 
tion shall  become  final  until  the  holder 
of  such  outstanding  license  or  permit  shall 
have  been  notified  in  writing  of  the  pro- 
posed action  and  the  grounds  or  reasons 
therefor  and  shall  have  been  given  reason- 
able opportunity  to  show  cause  why  such 
an  order  of  modification  should  not  issue." 

SEC.  16  (a)  So  much  of  subsection  (a) 
of  section   308   of   such  Act   as  precedes 
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the  proviso  is  amended  to  read  as  follows  : 
"The  Commission  may  grant  instruments 
of  authorization  entitling  the  holders  there- 
of to  operate  apparatus  for  the  transmis- 
sion of  energy,  or  communications,  or  sig- 
nals by  radio  or  'modification  or  renewal 
theref,  only  upon  written  application 
therefor  received  by  it:  Provided,  That 
(1)  in  cases  of  emergency  found  by  the 
Commission  involving  danger  to  life  or 
property  or  due  to  damage  to  equipment, 
or  (2)  during  the  continuance  of  any  war 
in  which  the  United  States  is  engaged  and 
when  such  action  is  necessary  for  the 
national  defense  or  security  or  otherwise 
in  furtherance  of  the  war  effort,  the  Com- 
mission may  grant  and  issue  authority  to 
construct  or  operate  apparatus  for  the 
transmission  of  energy  or  communications 
or  signals  by  radio  during  the  emergency 
so  found  by  the  Commission  or  during 
the  continuance  of  any  such  war,  in  such 
manner  and  upon  such  terms  and  con- 
ditions as  the  Commission  shall  by  regula- 
tion prescribe,  and  without  the  filing 
of  a  formal  application,  but  no  such  au- 
thority shall  be  granted  for  a  period  be- 
yond the  period  of  the  emergency  requir- 
ing it  nor  remain  effective  beyond  such 
period :" 

Transfer  of  Ownership 

(b)  Section  308  of  such  Act  is  further 
amended  by  adding  a  new  subsection  (d) 
as  follows: 

"(d)  No  license  granted  and  issued  un- 
der the  authority  of  this  Act  for  the  op- 
eration of  any  radio  station  shall  be  modi- 
fied by  the  Commission,  except  in  the 
manner  provided  in  section  307  (f)  here- 
of, and  no  such  license  may  be  revoked, 
terminated,  or  otherwise  invalidated,  by 
the  Commission,  except  in  the  manner 
and  for  the  reasons  provided  in  section 
312  (a)  hereof.  No  proceeding  for  au- 
thority to  transfer  a  station  license  or  to 
transfer  stock  in  a  licensee  corporation  un- 
der section  310  (b)  of  this  Act  shall  be 
utilized  by  the  Commission  for  the  im- 
position of  sanctions  or  penalties  upon  any 
licensee  for  his  conduct  as  such  or  for  al- 
leged deficiencies  in  the  operation  of  his 
station." 

(c)  Section  308  of  such  Act  is  further 
amended  by  adding  a  new  subsection  (e) 
as  follows: 

"(e)  After  the  expiration  of  two  years 
after  the  date  of  enactment  of  Communica- 
tions Act  Amendments,  1944,  the  Commis- 
sion shall  observe  the  following  limitations 
upon  its  licensing  powers: 

"(1)  No  person  (including  all  persons 
under  common  control)  shall  own  or  be 
financially  interested  in  more  than  one 
broadcast  station  in  any  single  broadcast 
band  when  such  stations  cover  the  same 
or  a  substantial  portion  of  the  same  area. 

"(2)  No  person  (including  all  persons 
under  common  control)  shall  own  or  be 
financially  interested  in  more  than  six 
broadcast  stations  in  any  single  broadcast 
band." 

SEC.  17.  Section  309  of  such  Act  is 
amended  by  striking  out  subsection  (a) 
thereof,  by  relettering  subsection  (b)  as 
subsection  (d)  and  by  inserting  in  lieu  of 
present  subsection  (a)  the  following  sub- 
sections (a),  (b),  and  (c)  : 

"(a)  If  upon  examination  of  any  ap- 
plication provided  for  in  section  308  or 
319  hereof  the  Commission  shall  determine 
that  public  interest,  convenience,  or  ne- 
cessity would  be  served  by  the  granting 
thereof,  it  shall  authorize  the  issuance  of 
the  instrument  of  authorization  for  which 
application  is  made  in  accordance  with 
said  findings. 

Hearing  Provision 

"(b)  If  upon  examination  of  any  such 
application  the  Commission  is  unable  to 
make  the  findings  specified  in  subsection 
(a)  of  this  section  it  shall  designate  the 
application  for  hearing  and  forthwith  notify 
the  applicant  and  other  known  parties  in 
interest  of  such  action  and  the  grounds 
or  reasons  therefor:  but  in  all  such  cases 
the  Commission  shall,  before  it  formally 
designates  the  application  for  hearing,  ad- 
vise the  applicant  and  all  other  interested 
parties  of  objections  made  to  the  applica- 
tion by  any  departments  of  the  Commis- 
sion either  to  the  Commission  itself  or  to 
a  Commissioner  or  the  head  of  a  depart- 
ment of  the  Commission.  Any  hearing  sub- 
sequently held  upon  such  application  shall 
be  a  full  hearing  in  which  the  applicant 
and  all  other  parties  in  interest,  whether 
originally  notified  by  the  Commission  or 
subsequently  admitted  as  intervenors,  shall 
be  permitted  to  participate.  At  least  thirty 
days  prior  to  such  hearing  the  Commis- 
sion shall  give  notice  to  all  known  parties 
in  interest  specifying  with  particularity 
the  matters  and  things  in  issue  and  not 
including  issues  or  allegations  phrased 
generally  or  in  the  words  of  the  statute. 

"(c)  When  any  instrument  of  authoriza- 
tion is  granted  by  the  Commission  without 


a  hearing  as  provided  in  subsection  (a) 
of  this  section,  such  grant  shall  remain 
subject  to  protest  as  hereinafter  provided 
for  a  period  of  30  days.  During  such  30- 
day  period,  any  person  who  would  be  en- 
titled to  challenge  the  legality  or  propriety 
of  such  grant  under  the  provisions  of  sec- 
tion 402  of  this  Act  may  file  a  protest  di- 
rected to  such  grant  and  request  a  hear- 
ing on  the  application  so  granted.  Any 
protest  so  filed  shall  contain  such  allega- 
tions of  fact  as  will  show  the  protestant 
to  be  a  proper  party  in  interest  adversely 
affected  and  shall  specify  with  particular- 
ity the  matters  and  things  in  issue  but 
shall  not  include  issues  or  allegations 
phrased  generally  or  in  the  words  of  the 
statute.  Upon  the  filing  of  such  protest, 
and  if  the  Commission  determines  that 
the  protestant  is  a  proper  party  to  the 
proceeding,  the  application  involved  shall 
be  set  for  hearing  and  heard  in  the  same 
manner  in  which  applications  are  heard 
under  subsection  (b)  hereof.  Pending  hear- 
ing and  decision  upon  said  protest,  the 
effective  date  of  the  Commission's  action 
to  which  said  protest  is  directed  shall 
be  postponed  to  the  date  of  the  Commis- 
sion's decision  after  hearing  unless  the 
authorization  involved  in  such  grant  is 
necessary  to  the  maintenance  or  conduct 
of  an  existing  service,  in  which  event 
the  Commission  shall  authorize  the  appli- 
cant to  utilize  the  facilities  or  authoriza- 
tion in  question  pending  the  Commission's 
decision  after  hearing  on  said  protest.'" 

Transfer  Applications 

SEC.  18.  Subsection  (b)  of  section  310 
of  said  Act  is  amended  to  read  as  fol- 
lows: 

"(b)  No  instrument  of  authorization 
granted  by  the  Commission  entitling  the 
holder  thereof  to  operate  radio  apparatus 
and  no  rights  granted  thereunder  shall  be 
transferred,  assigned,  or  disposed  of  in 
any  manner,  voluntarily  or  involuntarily, 
directly  or  indirectly,  or  by  transfer  of 
control  of  any  corporation  holding  such 
instrument  of  authorization,  to  any  person 
except  upon  application  to  the  Commis- 
sion and  upon  finding  by  the  Commission 
that  the  proposed  transferee  or  assignee 
possesses  the  qualifications  required  of  an 
original  licensee.  The  procedure  for  han- 
dling such  application  shall  be  that  pro- 
vided in  section  309  hereof  with  respect 
to  applications  for  licenses." 

SEC.  19.  Section  312  of  such  Act  is 
amended  to  read  as  follows: 

"SEC.  312.  (a)  Any  station  license  may 
be  revoked  (1)  for  false  statements  either 
in  the  application  or  in  the  statement 
of  fact  which  may  be  required  by  section 
308  hereof,  or  (2)  because  of  conditions 
revealed  by  such  statements  of  fact  as 
may  be  required  from  time  to  time  which 
would  warrant  the  Commission  in  refusing 
to  grant  a  license  on  an  original  appli- 
cation, or  (3)  for  violation  of  or  failure 
to  observe  the  terms  and  conditions  of 
any  cease  and  desist  order  issued  by  the 
Commission  pursuant  to  subsection  (b) 
hereof,  or  (4)  for  violation  of  or  failure 
to  observe  any  of  the  restrictions  and 
conditions  of  this  Act  or  of  a  treaty  ratified 
by  the  United  States:  Proivded,  however, 
That  no  such  order  of  revocation  shall  take 
effect  until  15  days'  notice  in  writing 
thereof,  stating  the  cause  for  the  pro- 
posed revocation,  has  been  given  to  the 
licensee.  Such  licensee  may  make  written 
application  to  the  Commission  at  any 
time  within  said  fifteen  days  for  a  hear- 
ing upon  such  order,  and  upon  the  filing 
of  such  written  application  said  order 
of  revocation  shall  stand  suspended  until 
the  conclusion  of  the  hearing  conducted 
under  such  rules  as  the  Commission  may 
prescribe.  Upon  the  conclusion  of  said 
hearing  the  Commission  may  affirm,  modify, 
or  revoke  said  order  of  revocation. 

"(b  Where  a  station  licensee  (1)  has 
failed  to  operate  substantially  as  set  forth 
in  the  license,  or  (2)  has  failed  to  observe 
any  of  the  restrictions  and  conditions  of 
this  Act  or  of  a  treaty  ratified  by  the 
United  States,  or  of  any  regulation  of 
the  Commission  authorized  by  this  Act, 
the  Commission  may  institute  a  proceeding 
by  serving  upon  the  licensee  an  order 
to  show  cause  why  it  should  not  cease 
and  desist  from  such  violation.  Said  order 
shall  contain  a  statement  of  the  par- 
ticulars and  matters  upon  which  the  Com- 
mission is  inquiring,  and  the  reasons  for 
such  action,  and  shall  call  upon  the  li- 
censee to  appear  before  the  Commission 
at  a  place,  and  time  therein  stated  and 
then  and  there  answer  and  give  evidence 
upon  the  matters  specified  in  said  order. 
The  Commission  may,  however,  require  in 
said  order  that  the  licensee  file  with  the 
Commission  its  verified  answer  to  the 
order  to  show  cause  on  or  before  a  date 
set  (prior  to  the  hearing  date  therein 
fixed),  in  no  event  less  than  30  days  after 
the  service  of  the  order.  The  licensee  to 
whom  the  complaint  is  directed  shall  have 
the  right  to  appear  at  the  time  and  place 
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so  fixed  and  present  evidence  in  answer 
to  the  charges  specified  in  said  notice  of 
hearing.  If,  after  hearing,  the  Commis- 
sion determines  that  such  violation  has 
been  committed,  it  shall  make  a  report 
in  writing  stating  the  findings  of  the 
Commission  and  it  shall  issue  and  cause 
to  be  served  on  said  licensee  an  order 
to  cease  and  desist  from  doing  the  acts 
referred  to   in  the  order." 

Political  Campaigns 

SEC.  20.  Section  315  of  such  Act  is 
amended  to  read  as  follows: 

"SEC.  315.  Nothing  in  this  Act  shall  be 
understood  as  imposing  or  as  authorizing 
or  permitting  the  Commission  to  impose 
any  obligation  upon  the  licensee  of  any 
radio  broadcast  station  to  allow  the  use 
of  such  station  in  any  political  campaign. 
In  the  event  that  the  licensee  of  any  such 
station  shall  permit  such  use,  it  shall  be  in 
accordance  with  the  following  conditions 
and  obligations : 

"(a)  When  any  licensee  permits  any  per- 
son who  is  a  legally  qualified  condidate  for 
any  public  office  in  a  primary,  general, 
or  other  election  to  use  a  broadcast  station, 
or  permits  any  person  to  use  a  broad- 
cast station  in  support  of  any  such  can- 
didate, he  shall  afford  equal  opportunities 
to  all  other  such  candidates  for  that  office, 
or  to  a  person  designated  by  any  such 
candidate,  to  use  such  broadcast  station; 
and  if  any  licensee  permits  any  person  to 
use  a  broadcast  station  in  opposition  to 
any  such  candidate  or  candidates,  he  shall 


afford  equal  opportunities  to  the  candidate 
or  candidates  so  opposed,  or  to  a  person 
designated  by  any  such  candidate,  in  the 
use   of   such  broadcast  station. 

"(b)  When  a  licensee  permits  an  official 
of  a  regularly  organized  political  party, 
or  a  person  designated  by  him,  to  use  a 
broadcast  station  in  any  political  campaign, 
then  the  corresponding  official  in  all  other 
regularly  organized  political  parties,  or 
person  designated  by  him,  shall  have  equal 
opportunities  for  its  use. 

"(e)  No  licensee  shall,  during  a  po- 
litical campaign,  permit  the  use  of  the 
facilities  of  a  broadcast  station  for  dis- 
cussion for  or  against  any  candidate  for 
any  public  office  except  (1)  by  a  legally 
qualified  candidate  for  the  same  office;  or 
(2)  by  a  person  designated,  in  writing, 
by  such  candidate;  or  (3)  by  a  regularly 
organized  political  party  whose  candidate's 
or  candidates'  names  appear  on  the  ballot 
and  whose  duly  chosen  responsible  officers 
designate  a  person  to  use  such  facilities. 

Equal  Opportunity 

"(d)  When  any  licensee  permits  any  per- 
son to  use  a  broadcast  station  in  support 
of  or  in  opposition  to  any  public  meas- 
ure to  be  voted  upon  as  such  in  a  referen- 
dum, initiative,  recall,  or  other  form  of 
election,  he  shall  afford  equal  opportunities 
(including  time  in  the  aggregate)  for  the 
presentation  of  different  views  on  such 
public  measure. 

"(e)  No  licensee  shall  permit  the  mak- 
ing of  any  political  broadcast,  or  the  dis- 


cussion of  any  question  by  any  political 
candidate,  for  a  period  beginning  twenty- 
four  hours  prior  to  and  extending  through- 
out the  day  on  which  a  National,  State, 
or  local  election  is" to  be  held. 

"(f)  Neither  licensees  nor  the  Com- 
mission shall  have  power  of  censorship  over 
the  material  broadcast  under  the  provi- 
sions of  this  section :  Provided,  however, 
That  licensees  shall  not  be  liable  for  any 
libel,  slander,  invasion  of  right  of  privacy, 
or  any  similar  liability  imposed  by  any 
State,  Federal,  or  Territorial  or  local  law 
for  any  statement  made  in  any  broadcast 
under  the  provisions  of  this  section,  ex- 
cept as  to  statements  made  by  the  li- 
censee or  persons  under  his  control. 

"The  duty  of  the  licensee  to  observe  the 
conditions  herein  stated  shall  apply  to  all 
political  activities  whether  local,  State,  or 
National  in  their  scope  and  application. 
The  term  'equal  opportunities'  as  used 
herein  means  the  consideration,  if  any, 
paid  or  promised  for  the  use  of  such  sta- 
tion, the  approximate  time  of  the  day  or 
night  at  which  the  broadcast  is  made,  an 
equal  amount  of  time,  the  use  of  the 
station  in  combination  with  other  stations, 
if  any,  used  by  the  original  speaker,  and 
in  the  case  of  network  organizations, 
identical  stations  connected  for  simul- 
taneous broadcast  and  identical  time  for 
any  recorded  rebroadcasts.  The  decision 
of  the  licensee  in  all  these  respects  shall 
be  prima  facie  evidence  that  the  condi- 
tions of  this  section  have  been  met." 

SEC.  21.  Section  317  of  such  Act  is 
amended  by  adding  at  the  end  thereof  the 


following :  "No  news  items  or  news  analyses 
or  news  commentaries  shall  be  included  in 
any  such  broadcast." 

SEC.  22.  The  second  sentence  of  sub- 
section (b)  of  section  319  of  such  Act  is 
amended  to  read  as  follows:  "No  construc- 
tion permit  and  no  rights  granted  there- 
under shall  be  transferred,  assigned,  or 
disposed  of  in  any  manner,  voluntarily  or 
involuntarily,  directly  or  indirectly,  or  by 
transfer  of  control  by  any  corporation  hold- 
ing such  permit,  to  any  person  except 
upon  application  to  the  Commission  and, 
after  public  hearing,  approval  thereof 
in  writing  by  the  Commission;  and  the 
procedure  for  handling  such  application 
shall  be  that  provided  in  section  309 
hereof." 

Censorship 

SEC.  23.  The  heading  of  section  326  of 
such  Act  is  amended  to  read  "CENSOR- 
SHIP", and  such  section  is  amended  to 
read  as  follows: 

"SEC.  326.  (a)  Nothing  in  this  Act 
shall  be  understood  or  construed  to  give 
the  Commission  the  power  to  regulate  the 
business  of  the  licensee  of  any  radio  broad- 
cast station  unless  otherwise  specifically 
authorized  in  this  Act. 

"(b)  The  Commission  shall  have  no 
power  to  censor,  alter,  or  in  any  manner 
affect  or  control  the  substance  of  any  ma- 
terial to  be  broadcast  by  any  radio  broad- 
cast station  licensed  pursuant  to  this  Act, 
and  no  regulation  or  condition  shall  be 
promulgated  or  imposed  by  the  Commis- 
sion which  shall  interfere,  with  the  right 
and  duty  of  the  licensee  of  any  such  sta- 
tion to  determine,  subject  -to  the  limita- 
tions of  this  Act,  the  character  of  the  ma- 
terial to  be  broadcast:  Provided,  That 
nothing  in  this  Act  shall,  be  construed  to 
limit  the  authority  of  the  Commission  in 
its  consideration  of  applications  for  re- 
newal of  licenses  to  determine  whether  or 
not  the  licensee  has  operated  in  the  public 
interest." 

SEC.  24.  Part  I  of  title  III  of  such  Act 
is  amended  by  adding  two.  new  sections  as 
follows : 

"DISCUSSION  OF  PUBLIC  OR  POLITI- 
CAL QUESTIONS 

"SEC.  330.  No  licensee  of  any  radio 
broadcast  station  or  the  Commission  shall 
have  the  power  to  censor,  alter,  or  in  any 
manner  affect  or  control  the  substance  of 
any  program  material  devoted  to  the  dis- 
cussion of  any  public  or  political  question, 
and  no  fee  may  be  accepted  for  the  broad- 
cast of  any  discussion  not.  provided  for  in 
section  315  dealing  with  any  public  ques- 
tion or  issue.  If  any  licensee  shall  permit 
any  person  to  use  a  radio  broadcast  station 
for  the  discussion  of  any  public  question 
or  issue,  he  shall  afford  equal  opportuni- 
ties for  the  presentation  of  different  views 
on  such  public  question  or  issue:  Provided, 
however,  That  no  licensee  shall  permit  the 
broadcasting  of  any  material  which  advo- 
cates the  overthrow  of  the  Government  of 
the  United  States  by  force  or  violence: 

And  provided  further,  That  in  all  cases 
arising  under  this  section  the  licensee  shall 
have  the  right  to  demand  and  receive  a 
complete  and  accurate  copy  of  the  material 
to  be  broadcast  a  sufficient  time  in  advance 
of  its  intended  use  to  permit  an  examina- 
tion thereof  and  the  deletion  therefrom  of 
any  materials  necessary  to  conform  the 
same  to  the  requirements  of  this  section ; 
and  no  licensee  shall  be  required  to  broad- 
cast any  material  which  might  subject  the 
licensee  to  liability  for  damages  or  to  a 
penalty  or  forfeiture  under  any  local,  State, 
or  Federal  law  or  regulation.  The  term 
'equal  opportunities'  as  used  herein  means 
the  approximate  time  of  |he  day  or  night 
at  which  the  broadcast  is  ' made,  an  equal 
amount  of  time,  the  use  of  the  station  in 
combination  with  other  stations,  if  any, 
used  by  the  original  speaker,  and,  in  the 
case  of  network  organizations,  identical 
stations  connected  for  simultaneous  broad- 
cast and  identical  time  for  any  recorded 
rebroadcasts. 

Must  Qualify 

"SEC.  331.  No  licensee  of  any  radio 
broadcast  station  shall  permit  the  use  of 
such  station  for  the  discussion  of  any  pub- 
lic or  political  question  under  section  315 
or  section  330,  or  otherwise,  unless  the  per- 
son or  persons  arranging  or  contracting 
for  the  broadcast  time  shall  prior  thereto 
disclose  in  writing  and  deliver  to  the  licen- 
see (a)  the  name  of  the  speaker;  (b)  the 
subject  of  the  discussion;  (e)  the  capacity 
in  which  the  speaker  is  to  appear;  that  is, 
whether  on  his  own  account  as  an  indi- 
vidual, candidate,  or  public  officer,  or  as 
the  representative,  advocate,  or  employee  of 
another;  (d)  how  the  time  for  the  broad- 
cast was  made  available,  and  if  paid  for, 
by  whom;  and  (e)  whether  or  not,  and  if 
so  from  whom,  consideration  for  the  serv- 
ices of  the  speaker  is  being  paid  or 
promised.  It  shall  be  the  duty  of  the  licen- 
see of  the  station  so  used  to  cause  an  an- 
nouncement of  the  name  of  the  speaker  or 
speakers  using  the  station,  together  with 
the  other  information  required  by  this  sec- 


PORTRAIT  OF  A 

MARKET 

•  We  invite  your  investigation  of  KWKH-land — that  rich  area  of 
East  Texas,  South  Arkansas  and  North  Louisiana  where  sources 
of  spendable  wealth  are  not  limited  to  one  resource  or  one  indus- 
try. Here  a  balance  of  income  is  maintained  through  diversified 
industries  such  as  natural  gas  and  oil,  minerals,  agriculture  and 
livestock.  Income  is  not  limited  to  any  season,  either,  for  a  mild 
climate  allows  year-round  operations.  It  will  pay  you  to  investi- 
gate this  balanced  market  now.  Let  us  tell  you  more  about  it  and 
how  you  can  cover  it  completely  with  KWKH. 

KWKH 

50,000  WATTS 

A  Shreveport  Times  Station  CBS  Represented  by  the  Bronham  Co. 

THE      SELLING     POWER     IN     THE     BUYING  MARKET 
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Truly  Chattanooga  has  rightfully  been  called 
the  scenic  center  of  the  South.  For  Chattanooga 
combines  a  wide  variety  of  the  most  thrilling  and 
breath-takingly  beautiful  vistas  of  nature  in  the 
entire  southland.  Lookout  Mountain,  Signal  Moun- 
tain, Missionary  Ridge,  all  are  graceful,  imposing 
scenes  of  sky-line  beauty.  Historical  parks,  studded 
with  monuments  of  past  glory,  Chickamauga  Dam 
and  Lake  with  boating,  fishing  and  swimming, 
caverns,  falls,  all  combine  to  provide  an  alluring, 
entrancing  picture  of  nature's  handiwork. 


of  the  South! 

And  Chattanooga,  too,  is  the  hub  of  the  vast 
TVA  power  empire  ...  an  industrial  center  of 
present  and  growing  significance. 


AND  THE  CHATTANOOGA 
MARKET  IS  DOMINATED  BY  WDOD 


A  survey  made  by  a  disinter- 
ested company  in  Chattanooga 
reveals  that  of  all  national 
business  placed  in  Chattanoo- 
ga, 74.9%  went  to  WDOD 
Station  B  received  18.3%,  and 
Station  C  received  4.8%. 
Among  time  buyers,  men  whose 
business  it  is  to  know  the  best 
buy  for  their  money,  WDOD  is 
the  overwhelming  choice. 


WDOD  76.9% 


STATION  B  18.3% 


STATION  C  4.8% 


ON  THE  GREAT  LAKES  OF  THE  SOUTH 


IN  THE  HEART  OF  THE  TVA  POWER  EMPIRE 


KMA  presi- 
dent, Earl  May, 
watching    an  as- 
sistant     check  a 
farm  experiment. 


AVI  BE  LA  FIN! 

"Consider  the  end"  says  the  old  French  proverb.  The  end  of 
agriculture  in  1944  is  to  meet  the  greatest  need  for  food  and 
fibre  the  world  has  ever  known.  Agricultural  goals  are  even 
greater  in  1944  than  those  of  1942  or  1943.  And  greater  pro- 
duction means  larger  bank-accounts. 

No  wonder  the  No.  1  Farm  Market  is  richer  today  than  ever 
before.  As  Sales  Management  put  it:  "The  farmer  is  doing  so 
well  he  is  a  prime  prospect  both  today  and  tomorrow  (his  sav- 
ings are  tremendous)." 

"Consider  the  end"  of  advertising.  It  gets  you  sales  today — it 
insures  demand  tomorrow.  To  reach  the  No.  1  Farm  Market, 
you  need  KMA.  It  is  the  only  full-time  farm  station  in  the  entire 
area — the  only  station  devoting  70%  of  its  time  to  the  specific 
needs  and  wants  of  the  three  million  people  in  its  152  primary 
counties. 


Get  the  facts  in  the  KMA 
nearest  Free  &  Peters  office 


'Complete  Mail  Study".  Call  your 
—today. 


KMA 


BLUE  NETWORK 

The  No.  1  Farm  Station  in  the  No.  1  Farm  Market 

152  COUNTIES  AROUND 
SHENANDOAH,  IOWA 


Free  &  Peters,  isc. 

Exctwiivr  Notional  Rtptcttntmlvtt 


tion,  to  be  made  both  at  the  beginning  and 
at  the  end  of  the  broadcast:  Provided,  how- 
ever, That  in  the  case  of  broadcasts  of  one 
minute  or  less  in  length,  made  under  the 
provisions  of  section  315  (a),  (b),  or  (d) 
for  or  against  a  political  candidate  or  for 
or  against  a  question  on  a  ballot  to  be  de- 
cided in  a  referendum,  initiative,  recall  or 
other  election,  the  requirements  of  this  sec- 
tion will  have  been  met  if  such  announce- 
ment includes  information  as  to  whether 
the  broadcast  is  free  or  paid  for  and,  if 
paid  for,  by  whom.  In  the  case  of  public 
officers  speaking  as  such,  such  announce- 
ments shall  specify  only  the  subject  of  the 
discussion,  the  name  of  the  speaker,  the 
office  held  by  him,  whether  such  office  is 
elective  or  appointive,  and  by  what  politi- 
cal unit  or  political  officer  the  power  of 
election  or  appointment  is  exercised.  Where 
more  than  one  broadcast  station  or  net- 
work of  such  stations  is  used  as  herein 
provided,  the  requirements  of  this  section 
will  be  met  by  filing  the  required  material 
with  the  licensee  of  the  originating  sta- 
tion and  by  broadcasting  the  required  an- 
nouncements over  all  stations  which  broad- 
cast the  subject  program." 

SEC.  25.  Part  I  of  title  III  of  such  Act 
is  further  amended  by  adding  at  the  end 
thereof  a  new  section  as  follows: 

"IDENTIFICATION   OF  SOURCE 

"SEC.  332.  (a)  All  news  items  and  dis- 
cussions of  current  events  broadcast  by 
any  radio  broadcast  station  shall  be  identi- 
fied as  to  source,  and  all  editorial  or  inter- 
pretative comment  concerning  such  items 
or  events  shall  be  identified  as  such.  It 
shall  be  the  duty  of  the  licensee  of  any  ra- 
dio broadcast  station  used  for  such  pur- 
pose to  cause  an  appropriate  announcement 
to  be  made  both  at  the  beginning  and  at 
the  end  of  any  such  broadcast  in  sufficient 
detail  to  inform  the  audience  concerning 
the  origin  of  the  material  being  broadcast 
and  whose  editorial  and  other  comment,  if 
any,  is  being  expressed.  When  editorial  or 
other  comment  is  expressed,  the  announce- 
ments shall  also  give  the  following  infor- 
mation concerning  the  speaker:  (1)  The 
capacity  in  which  he  appears,  that  is, 
whether  on  his  own  account  or  as  the  rep- 
resentative, advocate,  or  employe  of  an- 
other; (2)  how  the  time  for  the  broadcast 
was  madti  available  and,  if  paid  for,  by 
whom;  and  (3)  whether  or  not,  and  if  so 
from  whom,  consideration  for  his  services 
is  being  paid  or  promised. 

"(b)  No  broadcast  referred  to  in  sub- 
section (a)  shall  be  made  in  such  manner 
or  with  the  use  of  such  sound  effects  or 
other  devices  as  to  mislead  the  public  as 
to  the  source  of  the  material." 

SEC.  26.  Part  I  of  title  III  of  such  Act 
is  further  amended  by  adding  at  the  end 
thereof  a  new  section  as  follows : 

"LIMITATIONS  ON  CHAIN  BROAD- 
CASTING 

"SEC.  333.  (a)  No  radio  broadcast  sta- 
tion shall  enter  into  any  contract,  arrange- 
ment, or  understanding,  express  or  implied, 
with  a  network  organization — 

"(1)  under  which  the  station  is  prevent- 
ed or  hindered  from,  or  penalized  for, 
broadcasting  the  program  of  any  other  net- 
work organization  on  time  otherwise  avail- 
able for  that  purpose  (including  time  op- 
tioned but  upon  which  no  notice  of  exer- 
cise has  been  given);  or 

"(2)  which  prevents  or  hinders  another 
station  serving  substantially  the  same  area 
from  broadcasting  the  network's  programs 
not  taken  by  the  former  station,  or  which 
prevents  or  hinders  another  station  serv- 
ing a  substantially  different-  area  from 
broadcasting  any  program  of  the  network 
organization;  or 

"(3)  which  provides,  by  original  term, 
provisions  for  renewal,  or  otherwise  that 
the  station  will  broadcast  the  programs  of 
the  network  organization  for  a  period 
longer  than  three  years  ;  or 

"(4)  which  gives  any  network  organi- 
zation an  option  upon  periods  of  time 
which  are  unspecified  or  which  gives  one 
or  more  network  organizations  options 
upon  specified  periods  of  time  totalling 
more  than  50  percentum  of  the  total  num- 
ber of  hours  for  which  the  station  is  li- 
censed to  operate  or  upon  a  total  of  more 
than  two  hours  in  any  consecutive  three- 
hour  period  or  options  which  can  be  exer- 
cised upon  notice  to  the  station  of  less  than 
56  days;  or 

"(5)  which  prevents  the  station  from 
rejecting  or  refusing  network  programs 
which  the  station  reasonably  believes  to  be 
unsatisfactory,  unsuitable,  or  contrary  to 
the  public  interest,  or-  from  substituting  a 
program  of  outstanding  local  or  national 
importance  for  any  offered  by  the  net- 
work ;  or 

"(6)  under  which  the  network  fixes  or 
attempts  to  fix  or  control  the  rates  charged 
by  the  station  for  the  sale  of  broadcast 
time  for  other  than  the  network's  pro- 
grams. 

"(b)  No  person  shall  operate  more  than 
one  such  network  in  a  single  broadcast 
band :  Provided,  That  this  subsection  shall 
not  be  applicable  if  such  networks  are  not 
operated  simultaneously,  or  if  there  is  no 


substantial  overlap  in  the  territory  served 
by  the  group  of  stations  comprising  each 
such  network." 

SEC.  27.  Part  I  of  Title  III  of  such  Act 
is  further  amended  by  adding  at  the  end 
thereof  a  new  section  as  follows: 

"INDECENT  LANGUAGE  AND  FALSE 
STATEMENTS 

"SEC.  334.  No  person  shall  utter  any 
obscene,  indecent,  or  profane  language,  and 
no  person  shall  knowingly  make  or  publish 
any  false  accusation  or  charge  against  any 
person,  by  means  of  radio  communication." 

SEC.  28.  The  heading  of  Section  401  of 
such  Act  is  amended  to  read  "jurisdiction 
to  enforce  act  and  orders  of  commission; 
declaratory  orders";  and  such  section  is 
amended  by  adding  at  the  end  thereof  a 
new  subsection   (d)   as  follows: 

"(dj  In  a  case  of  actual  controversy 
arising  under  any  provision  of  this  Act  or 
of  any  order,  rule,  regulation,  term,  condi- 
tion, limitation,  or  requirement  adopted 
pursuant  thereto  (whether  or  not  involv- 
ing failure  to  comply  therewith),  the  Com- 
mission may,  upon  petition  of  any  inter- 
ested person,  and  after  notice  and  oppor- 
tunity for  hearing,  enter  a  declaratory  or- 
der declaring  rights  and  other  legal  rela- 
tions thereunder." 

SEC.  29.  Section  402  of  such  Act  is 
amended  to  read  as  follows: 

"SEC.  402  (a)  The  provisions  of  the  Act 
of  October  22,  1913  (38  Stat.  219),  as 
amended,  relating  to  the  enforcing  or  set- 
ting aside  of  orders  of  the  Interstate  Com- 
merce Commission  are  hereby  made  appli- 
cable to  suits  to  enforce,  enjoin,  set  aside, 
annul,  or  suspend  any  order  of  the  Com- 
mission under  this  Act  (except  those  ap- 
pealable under  the  provisions  of  subsection 
(b)  hereof),  and  such  suits  are  hereby  au- 
thorized to  be  brought  as  provided  in  that 
Act.  In  addition  to  the  venues  specified  in 
that  Act,  suits  to  enjoin,  set  aside,  annul, 
or  suspend,  but  not  to  enforce,  any  such 
order  of  the  Commission  may  also  be 
brought  in  the  United  States  District  Court 
for  the  District  of  Columbia. 

"(b)  Appeals  may  be  taken  from  deci- 
sions and  orders  of  the  Commission  to  the 
United  States  Court  of  Appeals  for  the  Dis- 
trict of  Columbia  in  any  of  the  following 
cases : 

"(1)  By  an  applicant  for  any  instru- 
ment of  authorization  required  by  this  Act, 
or  the  regulations  of  the  Commission  made 
pursuant  to  this  Act,  for  the  construction 
or  operation  of  apparatus  for  the  trans- 
mission of  energy,  or  communications,  or 
signals  by  radio,  whose  application  is  de- 
nied by  the  Commission. 

"(2)  By  any  party  to  an  application  for 
authority  to  assign  any  such  instrument  of 
authorization  or  to  transfer  control  of  any 
corporation  holding  such  instrument  of  au- 
thorization whose  application  is  denied  by 
the  Commission. 

"(3)  By  any  applicant  for  the  permit 
required  by  section  325  of  this  Act  or  any 
permittee  under  said  section  whose  permit 
has  been  modified,  or  revoked,  by  the  Com- 
mission. 

"(4)  By  the  holder  of  any  instrument  of 
authorization  required  by  this  Act,  or  the 
regulations  of  the  Commission  made  pur- 
suant to  this  Act,  for  the  construction  or 
operation  of  apparatus  for  the  transmis 
sion  of  energy,  or  communications  or  sig- 
nals by  radio,  which  instrument  has  been 
modified  or  revoked  by  the  Commission. 

"(5)  By  any  other  person  who  is  ag- 
grieved or  whose  interests  are  adversely 
affected  by  any  order  of  the  Commission 
granting  or  denying  any  application  de 
scribed  in  paragraphs  (1),  (2),  (3),  and 
( 4 )  hereof. 

"(6)  By  any  person  upon  whom  an  order 
to  cease  and  desist  has  been  served  under 
section  312  (b)  of  this  Act. 

"(7)  By  any  party  to  a  proceeding  under 
section  401  who  is  aggrieved  or  whose  in 
terests  are  adversely  affected  by  a  declara- 
tory order  entered  by  the  Commission. 

"(8)  By  any  radio  operator  whose  li 
cense  has  been  revoked  or  suspended  by  the 
Commission. 

Notice  of  Appeal 

"(c)  Such  an  appeal  shall  be  taken  by 
filing  a  notice  of  appeal  with  the  court 
within  30  days  after  the  entry  of  the  order 
complained  of.  Such  notice  of  appeal  shall 
contain  a  concise  statement  of  the  nature 
of  the  proceedings  as  to  which  appeal  is 
taken  ;  a  concise  statement  of  the  reasons 
on  which  the  appellant  intends  to  rely 
separately  stated  and  numbered;  and  proof 
of  service  of  a  true  copy  of  said  notice 
and  statement  upon  the  Commission.  Upon 
the  filing  of  such  notice,  the  court  shall 
have  exclusive  jurisdiction  of  the  proceed- 
ings and  of  the  questions  determined  there- 
in and  shall  have  power,  by  order,  directed 
to  the  Commission  or  any  other  party  to 
the  appeal,  to  grant  such  temporary  relief 
as  it  may  deem  just  and  proper.  Orders 
granting  temporary  relief  may  be  either 
affirmative  or  negative  in  their  scope  and 
application  so  as  to  permit  either  the  main- 
tenance of  the  status  quo  in  the  matter  in 
which  the  appeal  is  taken  or  the  restora- 
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/ALL  LETTERS  of  Seattle's  two  leading  radio  stations  were 
exchanged  May  6,  by  authority  of  the  FCC. 

KOMO  continues  as  the  NBC  outlet,  and  KJR  continues  as 
BLUE  network  affiliate.  Both  stations  enjoy  equally  good  reception  in 
this  area  of  more  than  1,000,000  population.  As  far  as  the  public  was 
concerned,  the  change  meant  merely  "switching  the  tabs"  on  push- 
button radios.  A  barrage  of  publicity  announcing  the  event  was  so 
effective  that  only  40  phone  calls  on  the  subject  were  received  at  the 
stations  during  the  first  week  of  the  switch-over. 

These  are  the  famous  radio  stations  that  cover  intensively  a  radius 
of  50  miles  centered  on  Seattle  and  Tacoma,  Washington — one  of  the 
richest,  most  permanent  business  "pools"  in  America! 


BIG  FISH  [King  Salmon] 
and  big  sales  are  easy  to 
get  in  the  glorious  Puget 
Sound  Country. 


of  Washington  Slate's 
/  dollars  are  spent ' 
n  in  this  "pool" 
II  within  50  miles  of 
our  transmitter 


KOMO -Represented  by  EDW. 
PETRY  &  CO.-New  York,  Chicago, 
Detroit,  St.  Louis,  Los  Angeles, 
San  Francisco 

KJR -Represented  by  PAUL  H. 
RAYMER  — New  York,  Chicago, 
San  Francisco,  Los  Angeles 


TOTEM  BROADCASTERS,  Inc.,  SEATTLE,  Washington 


A  CAMERA'S  EYE  VIEW  OF:, 


*  METROPOLITAN  MEMPHIS 


The  Memphis  market  is  the  South's  largest 
trade  area,  and  one  of  America's  best.  From  a 
comparative  analysis  of  retail  sales,  the  Memphis 
market  is  shown  to  have  14%  more  buying  power 
than  any  other  Southern  market. 


Sell  this  big  trade  area  through  the  pioneer 
radio  station  of  the  Mid-South  . . .  WMC,  the  NBC 
station  that  most  people  listen  to  mostl 


tion  of  a  position  or  status  terminated  or 
adversely  affected  by  the  order  appealed 
from  and  shall,  unless  otherwise  ordered  by 
the  court,  be  effective  pending  hearing  and 
determination  of  said  appeal  and  compli- 
ance by  the  Commission  with  the  final 
judgment  of  the  court  rendered  in  said 
appeal. 

"(d)  Upon  the  filing  of  any  such  notice 
of  appeal  the  Commission  shall,  not  later 
than  five  days  after  the  date  of  service 
upon  it,  notify  each  person  shown  by  the 
records  of  the  Commission  to  be  interested 
in  said  appeal  of  the  filing  and  pendency 
of  the  same  and  shall  thereafter  permit 
any  such  person  to  inspect  and  make  copies 
of  said  notice  and  statement  of  reasons 
therefor  at  the  office  of  the  Commission  in 
the  city  of  Washington.  Within  30  days 
after  the  filing  of  an  appeal,  the  Commis- 
sion shall  file  with  the  court  a  copy  of  the 
order  complained  of,  a  full  statement  in 
writing  of  the  facts  and  grounds  relied 
upon  by  it  in  support  of  the  order  involved 
upon  said  appeal,  and  the  originals  or  certi- 
fied copies  of  all  papers  and  evidence  pre- 
sented to  and  considered  by  it  in  entering 
said  order. 

"(e)  Within  30  days  after  the  filing  of 
an  appeal  any  interested  person  may  inter- 
vene and  participate  in  the  proceedings 
had  upon  said  appeal  by  filing  with  the 
court  a  notice  of  intention  to  intervene 
and  a  verified  statement  showing  the  na- 
ture of  the  interest  of  such  party,  together 
with  proof  of  service  of  true  copies  of  said 
notice  and  statement,  both  upon  appellant 
and  upon  the  Commission.  Any  person  who 
would  be  aggrieved  or  whose  interests 
would  be  adversely  affected  by  a  reversal 
or  modification  of  the  order  of  the  Com- 
mission complained  of  shall  be  considered 
an  interested  party. 

Court  Hearing 

"(f)  The  record  upon  which  any  such 
appeal  shall  be  heard  and  determined  by 
the  court  shall  contain  such  information 
and  material,  and  shall  be  prepared  within 
such  time  and  in  such  manner  as  the  court 
may  by  rule  prescribe. 

"(g)  At  the  earliest  convenient  time  the 
court  shall  hear  and  determine  the  appeal 
upon  the  record  before  it,  and  shall  have 
power,  upon  such  record,  to  enter  a  judg- 
ment affirming  or  reversing  the  decision 
of  the  Commission:  Provided,  however, 
That  the  review  by  the  court  shall  be  limit- 
ed to  questions  of  law  and  that  findings  of 
fact  by  the  Commission,  if  supported  by 
substantial  evidence,  shall  be  conclusive, 
unless  it  shall  clearly  appear  that  the  find- 
ings of  the  Commission  are  arbitrary  or 
capricious. 

"(h)  In  the  event  that  the  court  shall 
render  a  decision  and  enter  an  order  re- 
versing the  order  of  the  Comission,  it 
shall  remand  the  case  to  the  Commission 
to  carry  out  the  judgment  of  the  court  and 
it  shall  be  the  duty  of  the  Commission,  in 
the  absence  of  proceedings  to  review  such 
judgment,  to  forthwith  give  effect  thereto, 
and  unless  otherwise  ordered  by  the  court, 
to  do  so  upon  the  basis  of  the  proceedings 
already  had  and  the  record  upon  which 
said  appeal  was  heard  and  determined. 

"(i)  The  court  may,  in  its  discretion, 
enter  judgment  for  costs  in  favor  of  or 
against  an  appellant,  or  other  interested 
parties  intervening  in  said  appeal,  but  not 
against  the  Commission,  depending  upon 
the  nature  of  the  issues  involved  upon  said 
appeal  and  the  outcome  thereof. 

"(j)  The  court's  judgment  shall  be  final, 
subject,  however,  to  review  by  the  Supreme 
Court  of  the  United  States  as  hereinafter 
provided — 

"(1)  An  appeal  may  be  taken  direct  to 
the  Supreme  Court  of  the  United  States  in 
any  case  wherein  the  jurisdiction  of  the 
court  is  invoked,  or  sought  to  be  invoked, 
for  the  purpose  of  reviewing  any  decision 
or  order  entered  by  the  Commission  in  pro- 
ceedings instituted  by  the  Commission 
which  have  as  their  object  and  purpose  the 
revocation  or  modification  of  an  existing 
license,  or  any  decision  or  order  entered  by 
the  Commission  in  proceedings  which  in- 
volve the  failure  or  refusal  of  the  Com- 
mission to  renew  or  extend  an  existing 
license.  Such  appeal  shall  be  taken  by  the 
filing  of  an  application  therefor  or  notice 
thereof  within  thirty  days  after  the  entry 
of  the  judgment  sought  to  be  reviewed, 
and  in  the  event  such  an  appeal  is  taken 
the  record  shall  be  made  up  and  the  case 
docketed  in  the  Supreme  Court  of  the 
United  States  within  60  days  from  the  time 
such  an  appeal  is  allowed  under  such  rules 
as  may  be  prescribed. 

"(2)  In  all  other  cases,  review  by  the 
Supreme  Court  of  the  United  States  shall 
be  upon  writ  of  certiorari  on  petition 
therefor  under  section  240  of  the  Judicial 
Code,  as  amended,  by  the  appellant,  by  the 
Commission,  or  by  any  interested  party  in- 
tervening in  the  appeal,  or  by  certification 
by  the  court  pursuant  to  the  provisions  of 
section  239  of  the  Judicial  Code,  as 
amended." 

Rehearing  Provision 

SEC.  30.  Section  405  of  such  Act  is 
amended  to  read  as  follows: 


"SEC.  405.  After  a  decision,  order,  or 
requirement  has  been  made  by  the  Com- 
mission or  any  Division  thereof  in  any  pro- 
ceeding, any  party  thereto  or  any  other 
person  aggrieved  or  whose  interests  are 
adversely  affected  thereby  may  petition  for 
rehearing.  When  the  decision,  order,  or  re- 
quirement has  been  made  by  the  whole 
Commission,  the  petition  for  rehearing  shall 
be  directed  to  the  whole  Commission ;  when 
the  decision,  order,  or  requirement  is  made 
by  a  Division  of  the  Commission  the  peti- 
tion for  rehearing  shall  be  directed  to  that 
Division;  petitions  directed  to  the  whole 
Commission  requesting  a  rehearing  in  any 
matter  determined  by  a  Division  thereof 
shall  not  be  permitted  or  considered.  Peti- 
tions for  rehearing  must  be  filed  within 
thirty  days  from  the  entry  of  any  decision, 
order,  or  requirement  complained  of  and 
except  for  those  cases  in  which  the  deci- 
sion, order,  or  requirement  challenged  is 
necessary  for  the  maintenance  or  conduct 
of  an  existing  service,  the  filing  of  such  a 
petition  shall  automatically  stay  the  effec- 
tive date  thereof  until  after  decision  on 
said  petition.  The  filing  of  a  petition  for 
rehearing  shall  not  be  a  condition  precedent 
to  judicial  review  of  any  such  decision, 
order,  or  requirement,  except  where  the 
party  seeking  such  review  was  not  a  party 
to  the  proceedings  before  the  Commission 
resulting  in  such  decision,  order,  or  re- 
quirement, or  where  the  party  seeking  such 
review  relies  on  questions  of  fact  or  law 
upon  which  the  Commission  has  been  af- 
forded no  opportunity  to  pass.  Rehearings 
shall  be  governed  by  such  general  rules  as 
the  Commission  may  establish.  The  time 
within  which  an  appeal  must  be  taken  un- 
der section  402  (b)  hereof  shall  be  computed 
from  the  date  upon  which  the  Commission 
enters  its  order  disposing  of  all  petitions 
for  rehearing  filed  in  any  case,  but  any 
decision,  order,  or  requirement  made  after 
such  rehearing,  reversing,  changing,  or 
modifying  the  original  determination  shall 
be  subject  to  the  same  provisions  as  an 
original  order." 

'Full  and  Fair  Hearing' 

SEC.  31.  Subsection  (a)  of  section  409 
of  such  Act  is  amended  to  read  as  follows: 

"(a)  In  all  cases  where  a  hearing  is  re- 
quired by  the  provisions  of  this  Act,  or  by 
other  applicable  provisions  of  law,  such 
hearing  shall  be  a  full  and  fair  hearing. 
Hearings  may  be  conducted  by  the  Com- 
mission or  a  Division  thereof  having  juris- 
diction of  the  subject  matter  or  by  any 
member  or  any  qualified  employe  of  the 
Commission  when  duly  designated  for  such 
purpose.  The  person  or  persons  conducting 
any  such  hearing  may  sign  and  issue  sub- 
penas,  administer  oaths,  examine  witnesses, 
and  receive  evidence  at  any  placed  in  the 
United  States  designated  by  the  Commis- 
sion. In  all  cases,  whether  heard  by  the 
Commission  or  a  Division  thereof  or  by 
any  member  or  qualified  employee  of  the 
Commission,  the  person  or  persons  con- 
ducting such  hearing  shall  prepare  and  file 
an  intermediate  report  setting  out  in  de- 
tail and  with  particularity  all  basic  or  evi- 
dentiary facts  developed  by  the  evidence 
as  well  as  conclusions  of  fact  and  of  law 
upon  each  issue  submitted  for  hearing. 

In  all  cases  the  Commission,  or  the  Di- 
vision having  jurisdiction  thereof,  shall, 
upon  request  of  any  party  to  the  proceed- 
ing, hear  oral  argument  on  said  intermedi- 
ate report  or  upon  such  other  and  further 
issues  as  may  be  specified  by  the  Commis- 
sion or  the  Division  and  such  oral  argu- 
ment shall  precede  the  entry  of  any  final 
decision,  order,  or  requirement.  Any  final 
decision,  order,  or  requirement  shall  be  ac- 
companied by  a  full  statement  in  writing 
of  all  the  relevant  facts  upon  each  issue 
submitted  for  hearing  and  such  facts  shall 
be  limited  to  these  issues,  as  well  as  con- 
clusions of  law  upon  those  facts." 

Discrimination  Ban 

SEC.  32.  Title  IV  of  such  Act  is  amended 
by  adding  at  the  end  thereof  a  new  section 
as  follows : 

"SEC.  418.  The  Commission  shall  make 
or  promulgate  no  order,  rule  or  regulation 
of  substance  or  procedure,  the  purpose  or 
effect  of  which  will  or  may  be  to  effect  a 
discrimination  between  persons  based  upon 
race,  or  religious  or  political  affiliation,  or 
kind  of  occupation,  or  business  association, 
and  no  rights,  privileges,  benefits,  or  li- 
censes authorized  by  law  shall  be  denied  or 
withheld  in  whole  or  in  part  where  ade- 
quate right  or  entitlement  thereto  is 
shown." 

SEC.  33.  This  Act  shall  take  effect  upon 
the  date  of  its  enactment  except  that — 

(1)  Section  4  (b),  section  6,  and  sec- 
tion 8  shall  take  effect  upon  the  reorgani- 
zation of  the  Federal  Communications  Com- 
mission after  the  date  of  enactment  of  this 
Act.  The  Commission  shall  be  deemed  to 
be  reorganized  for  that  purpose  upon  such 
date  as  three  members  of  the  Commission 
appointed  after  the  date  of  enactment  of 
this  Act  have  taken  office. 

(2)  Section  21  shall  take  effect  upon  the 
expiration  of  sixty  days  after  the  date  of 
enactment  of  this  Act. 
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Birthplace  of  Aviation 


Factors  That  Insure  Daytons  Post  War 
Future  and  Your  Advertising  Invest- 
ment in  This  Prosperous  Community 

Dayton  is  noted  for  its  manufacturing 
diversification.  It's  478  plants  are  not  war 
boom  enterprises  but  substantial  peace 
time  businessess  that  will  convert  to  mak- 
ing the  consumer  goods  carrying  such 
names  as  Frigidaire,  National  Cash  Regis- 
ter,-Delco  Light,  Standard  Register,  Egry 
Register,  Aeroproducts,  Airtemp,  Dayton 
Tires,  and  many  others  throughout  the 
world. 


Dayton  possesses  many  other  contributing 
factors  that  will  lend  to  her  post  war 
greatness.  It  is  situated  in  the  heart  of  the 
Miami  Valley  one  of  Ohio's  richest  agri- 
cultural belts.  Wright  and  Patterson 
Fields,  are  permanently  located  here. 
With  Wright  being  the  largest  aircraft 
experimental  center  in  the  world.  These 
are  just  a  few  important  facts  to  know 
for  your  present  and  fulure  planning. 


DAYTON.  0 


LISTENS  TO  THE  PLAY-BY-PLAY  ACCOUNT  OF 


CINCINNATI  REDS 
BALL  GAMES 

WING 


This  year  WING  has  achieved  a  long  time  ambi- 
tion, by  carrying  exclusively  the  Cincinnati  Reds 
Ball  Games — as  a  sponsored  feature.  This  is  just 
another  example  of  the  great  strides  being  made 
by  "The  Dayton  Station". 

BASIC  BLUE    •    5,000  WATTS 


Under  the  same  progressive  management  policy  as 
WIZE,  Springfield,  Ohio  and  WAAC,  Ft.  Myers,  Fla. 


UteecC a*u£  (?<* 


NATIONAL  REPRESENTATIVES 


Right  Church;  Wrong  Pew 

FROM  the  bosoms  of  Senators  Burton  K. 
Wheeler  and  Wallace  H.  White  Jr.  has  sprung 
the  newest  version  of  the  bill  to  rewrite  the 
Communications  Act  of  1934.  As  expected,  it 
is  an  admixture  of  the  good  and  the  bad. 

The  bill  isn't  law  yet.  It  was  admittedly 
drafted  with  the  thought  of  compromise.  But 
it  will  take  a  lot  of  that  to  make  it  the  kind 
of  law  that  was  originally  intended. 

There  are  many  points  in  the  bill  worthy  of 
commendation.  But  even  one  bad  provision 
would  offset  the  good.  The  measure  ratines  and 
approves  many  of  the  acts  and  assumptions  of 
power  by  the  FCC  against  which  complaint 
has  been  made  over  the  years  by  legislators 
and  broadcasters  alike. 

Some  of  the  good  points:  A  five-man  ro- 
tating Commission  with  separate  divisions  for 
broadcasting  and  common  carrier;  restric- 
tions on  the  FCC's  authority,  clearly  spelled 
out;  no  discrimination  against  newspaper  or 
any  other  kind  of  ownership;  the  Commis- 
sion can't  use  the  back-door  or  the  side-door 
henceforth  to  regulate  programs,  censor,  or 
control  business  practices;  stations  would  be 
relieved  of  liability  for  libel  and  slander. 

But  against  these  are  such  evils  as:  The 
proposed  ban  on  sponsorship  of  news,  which 
would  destroy  radio's  status  as  a  business 
enterprise;  ratification  of  past  FCC  regula- 
tions usurping  business  functions,  such  as  the 
network  regulations;  the  attempt  to  legislate 
on  engineering  and  technical  operations,  like 
the  arbitrary  limitation  on  power  and  the 
breaking  down  of  clear  channels  without  re- 
gard to  scientific  considerations  or  the  needs 
of  rural  listeners;  a  "Declaration  of  Policy" 
which  would  be  difficult,  if  not  impossible,  to 
apply  or  enforce. 

We  don't  believe  the  news  sponsorship  ban 
can  or  will  stand.  It  isn't  the  American  way. 
We  feel  the  bill  needs  a  legislative  fine-tooth- 
combing,  to  eliminate  those  provisions  which 
do  not  carry  out  the  original  Congressional  in- 
tent. The  Senate  Interstate  Commerce  Com- 
mittee meets  this  week  to  iron  out  "controver- 
sial" provisions.  The  Committee  is  by  no  means 
unanimous,  and  there's  little  to  indicate  that 
the  bill  is  cut  and  dried. 

With  its  shortcomings,  the  bill  evidences  a 
painstaking  effort  by  Senators  Wheeler  and 
White  to  write  a  statute  better  geared  to  the 
requirements  of  a  dynamic  radio  art.  But 
somewhere  in  the  process  they  lost  sight  of 
the  goal.  Radio  can't  be  made  more  free  by 
writing  into  the  statute  additional  restric- 
tions and  by  ratifying  those  things  against 
which  there  has  been  complaint  from  every 
quarter. 

We  realize  a  perfect  bill  won't  be  written. 
Moreover,  to  enact  legislation  at  this  session 
becomes  a  race  against  time.  There  were  those 
who  believed  nothing  would  come  out  of  the 
Senate  Committee.  Something  did,  and  some- 
thing can  be  done. 

Before  a  law  is  written,  the  Senate  Com- 
mittee must  act;  then  the  Senate;  then  the 
House  Committee,  in  which  changes  surely 
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will  be  made;  then  the  House,  and  finally, 
House  and  Senate  conferees.  Approval  is 
indicated  on  any  reasonable  bill,  although 
New  Deal  opposition  is  certain  for  the  meas- 
ure isn't  designed  particularly  to  placate  the 
FCC. 

Congress  recesses  in  about  five  weeks  for 
the  political  conventions.  By  that  time  the 
Senate  conceivably  can  pass  a  revised  bill. 
Congress  may  reconvene  in  September.  The 
House  could  enact  legislation  before  the  No- 
vember elections.   That's   the  time-table. 

Good  or  bad,  a  start  has  been  made.  At  best, 
radio  won't  get  all  it  wants.  As  now  written, 
we  think  the  bill  should  die,  because  it  eats 
away  at  radio's  freedom  and  condones  past 
regulatory  excesses.  But  if  the  more  extreme 
provisions  can  be  eliminated  or  compromised 
(and  that  entails  a  rewriting  project),  the 
gap  between  a  good  law  and  an  onerous  one 
can  be  closed. 

The  task  now  is  to  convince  Congress  that 
the  palpably  evil  provisions  of  the  White- 
Wheeler  Bill  should  be  corrected.  We  think  it 
can  be  done — and  at  this  session. 


Call  for  FDR 

WHEN  JULY  11  rolls  around,  the  FCC  will 
have  been  in  existence  ten  years — as  tem- 
pestuous a  decade  as  any  agency  of  Govern- 
ment ever  has  experienced.  On  that  seven-man 
agency  a  total  of  15  men  have  served,  all 
appointed  by  President  Roosevelt. 

A  new  vacancy  develops  June  30,  when  T. 
A.  M.  Craven  returns  to  private  business 
after  a  seven-year  tenure.  In  the  FCC's  en- 
tire decade  he  has  been  the  most  constructive 
force  in  radio  regulation,  steadfastly  resist- 
ing improper  interference  with  private  intia- 
tive  and  enterprise. 

Enactment  of  the  White-Wheeler  Bill,  creat- 
ing a  new  five-man  Commission,  of  course, 
would  alter  the  entire  personnel  picture. 

The  Craven  appointment  in  1937  was  on 
a  merit  basis.  He  had  worked  brilliantly  as 
chief  engineer  the  two  preceding  years.  Early 
this  year  President  Roosevelt  elevated  E.  K. 
Jett  to  the  Commission  after  he  too  had 
served  as  chief  engineer  with  outstanding 
credit.  That  also  was  a  merit  promotion. 

In  scanning  the  Roosevelt  appointments, 
however,  one  thing  is  evident.  Never  has 
there  been  named  to  the  Commission  a  broad- 
caster— one  grounded  in  radio  and  familiar 
with  its  business  methods.  Compare  this  to 
the  calibre  of  men  drafted  for  Government 
service  in  wartime — the  Nelsons,  Prices,  Wil- 
sons, Franciscos,  Knudsens,  Klaubers. 

The  FCC's  job  is  to  regulate  radio  by  the 
American  Plan  of  free  enterprise,  even  though 
certain  of  its  professional  bureaucratic  mem- 
bers have  a  different  notion.  It  also  functions 
in  the  common  carrier  communications  fields. 
Because  all  communications  constitute  a  vital 
war  arm,  the  FCC's  work  is  affected  with  the 
war  interest,  to  a  degree. 

It  will  be  hard  to  replace  a  man  of  Tam 
Craven's  qualifications.  But  it  isn't  too  hard 
to  fill  the  post  with  a  broadcaster — a  sym- 
pathetic broadcaster,  if  you  please  —  who 
doesn't  feel  it's  a  sin  to  be  successful  in  private 
business.  The  appointee  should  be  a  man  who 
will  vote  his  own  conscience,  and  not  become 
a  stooge  of  or  subservient  to  anyone  who  hap- 
pens to  be  the  FCC  chairman. 


JAMES  OLIVER  WELDON 

WHEN  the  long-awaited  OWI  broadcast 
announces  to  the  people  of  occupied 
Europe  the  arrival  of  the  United  Na- 
tions army  of  liberation,  transmission 
responsibility  of  that  historic  broadcast  will 
be  in  the  lap  of  James  Oliver  Weldon.  He  is 
OWI's  Chief  of  the  Bureau  of  Communications 
Facilities. 

It  is  the  tremendous  responsibility  of  the 
Communications  Facilities  Bureau  to  provide 
Overseas  Operations  Branch  of  OWI  with  a 
world-wide  network  of  communications.  These 
carry  the  Voice  of  America  by  radio,  and  the 
written  word  by  cable  and  wireless,  to  every 
important  propaganda  target  throughout  the 
world.  The  Bureau  also  is  charged  with  estab- 
lishing and  operating  a  worldwide  network  for 
the  transmission  and  reception  of  pictures  by 
radiophoto. 

The  man  who  shoulders  this  great  burden  is 
from  Missouri,  the  "Show  Me"  state.  Jim  Wel- 
don has  been  showing  other  people  radio  tech- 
nology for  almost  all  of  his  38  years. 

He  began  radio  work  in  1926,  in  Topeka, 
Kan.  His  job  was  operation  and  maintenance 
of  transmitters.  Two  years  later  he  moved  to 
Sheboygan,  Wisconsin,  where  he  installed  and 
operated  a  500  w  broadcast  transmitter. 

KFKB  Milford,  Kan.,  had  his  services  the 
next  year.  Weldon  designed  and  constructed  a 
new  5,000  w  broadcast  transmitter  while  in 
charge  of  this  station. 

Old  Mexico  beckoned  in  1931,  but  it  wasn't 
the  senoritas  or  the  tequila  that  attracted  him. 
He  was  interested  in  constructing  several  high- 
powered  transmitters,  including  the  100  kw. 
of  XEAW  in  Reynosa,  the  150  kw  trans- 
mitter in  Villa  Acuna,  and  design  and  con- 
struction of  a  100  kw  high  efficiency  power 
amplifier  for  station  XEW  in  Mexico,  D.  F. 

The  transmitter  at  Villa  Acuna  needed  to  be 
stepped  up  to  accomplish  the  purposes  of  the 
panacea  peddling  Dr.  Brinkley.  Weldon  under- 
took the  job  in  1938.  Design,  construction  and 
installation  were  completed  in  September  of 
that  year  with  a  power  output  of  520  kw.  The 
same  eight  tubes  which  were  placed  in  the  unit 
to  begin  tests  were  still  in  operation  a  year 
later.  This  was  after  a  total  use  of  4300  hours. 

The  rectifier  for  plate  power  supply  for  the 
500  kw  transmitter  was  a  steel  tank,  mercury 
arc  type.  Output  rating  was  100  amperes  at 
18,000  volts,  using  a  two-element  directional 
antena. 

In  his  spare  time  Jim  Weldon  takes  a  post- 
man's holiday  by  designing  and  tinkering  with 
radio.  In  Mexico  however,  he  found  another 
interest — deer  hunting.  This  relaxation  con- 
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an  announcement  we 
have  waited  four  years  to  make.... 


FM  is  more  than  the  radio  of  tomorrow.  FM  is  here,  today  .  .  .  ready- 
to  do  an  outstanding  institutional  and  selling  job  for  alert,  farsighted 
advertisers. 

Here  at  WMFM  we  have  paved  the  way  for  you.  Programs  have 
been  carefully  planned.    Listeners  have  been  soundly  cultivated. 

Since  that  day  in  April  of  1940  when  WMFM  took  to  the  air  as  the 
first  FM  station  west  of  the  Alleghenies,  we  have  been  building  FM 
on  a  solid  basis.  We  were,  very  frankly,  looking  forward  to  the  day 
when  we  could  honestly  turn  to  you  and  say  .  .  .  "WMFM  can  do 
an  important  job  for  you  in  Wisconsin." 

That  day  has  arrived. 

Today  WMFM  is  thoroughly  established  as  a  pleasant  listening  habit 


in  tens  of  thousands  of  Wisconsin  FM  homes.  WMFM  programs 
are  producing  advertising  results. 

Such  outstanding  national  and  local  advertisers  as  Allis-Chalmers, 
the  Boston  Store,  Plankinton  Packing  Co.,  General  Electric  Corp., 
Robert  A.  Johnston  Co.,  First  Wisconsin  National  Bank  and  Globe- 
Union  have  found  that  WMFM  programs  build  prestige  ...  in- 
crease sales. 

Choice  time  on  WMFM  is  available.  Plan  now  on  including  WMFM 
in  your  fall  schedule.  One  of  the  popular  WMFM  sustaining  pro- 
grams may  be  the  perfect  solution  to  your  particular  problems.  If 
not,  we  shall  be  glad  to  work  with  you  in  developing  the  right  pro* 
gram.  Write,  wire  or  phone 


_ . ........ 


WM  F 


THE  miLWflUKEE  JOURHflL  fill  STflTIOfl 


Member  —  The  American  Network 
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Corral  ^ 
the  Facts! 

.  .  .  And  use  KOA  "Sales- 
Calibre"  shootin'  irons  in 
shooting  at  the  Denver 
Market! 

Here's  why  they  use  KOA 
brandin'  irons  on  their 
sales  results: 


Dealer  Preference 

(68.8%)* 

Listener  Loyalty 

(69%)** 

Programs 

(9  out  of  top  10) 
Power 

(50,000  Watts) 

Coverage 

(Parts  of  7  states) 

*Ross  Federal  Survey 
**NBC  Tale  of  412  Cities 


Few  Stations  in  the 
Nation  Can  Equal 
KOA's  Dominance! 


Our  Respects  to 

(Continued  from  page  40) 

sisted  of  boarding  a  ramshackle  car 
and  driving  at  breakneck  speed 
through  the  mesquite  of  boulder 
strewn  countryside  with  never  a 
road  for  miles  around.  When  a  deer 
was  encountered  the  hunters  piled 
out  of  the  jalopy  and  shot  their 
quarry,  usually  at  not  less  than 
250  yards,  using  regular  army 
rifles. 

Small  doses  of  this  pasttime 
would  last  the  average  man  a  long, 
long  time,  but  tall,  spare  Jim  Wel- 
don  thrived  on  it.  He  even  wants  to 
do  it  again,  come  peace  time. 

By  the  time  Weldon  went  to  OWI 
in  August  of  1942,  he  had  in  back 
of  him  one  of  radio's  most  impres- 
sive records.  His  services  had  been 
used  by  KWKH  Shreveport,  Louisi- 
ana; WOAI  San  Antonio,  Texas; 
the  Federal  Telephone  and  Radio 
Corporation,  Newark,  New  Jersey, 
in  connection  with  WABC — Colum- 
bia's key  station  for  New  York  City 
located  on  Columbia  Island  in  Long 
Island  Sound,  and  WDOD  Chatta- 
nooga, Tenn. 

Jim  Weldon  married  Dorothy 
Florell  who  was  in  radio  and  on  the 
stage  in  Topeka,  Kansas.  They 
have  two  boys,  Tom,  7,  and  Jimmy, 
13.  Jimmy  is  already  an  adept 
builder  of  model  airplanes. 

How  does  OWI  feel  about  the 
services  Jim  Weldon  is  performing? 
One  of  many  tributes  came  follow- 
ing the  landings  in  North  Africa. 
OWI  needed  to  get  news  into  out- 
posts there,  for  relay  to  occupied 
Europe  and  elsewhere.  The  prob- 
lems seemed  insuperable.  Here's 
what  able  Llewellyn  (Johnny) 
White,  until  recently  Chief  of  the 
Overseas  News  Features  Bureau, 
said  when  OWI  succeeded  in  get- 
ting news  pouring  into  Africa  from 
9  in  the  morning  until  10  at  night : 

"It's  a  big  fat  beginning  and  a 
feat  which  should  make  every  man- 
jack  in  OWI  proud  of  soft-spoken 
Jim  Weldon." 

Missourian  Jim  simply  "showed 
'em." 


FIRST  issue  of  a  quarterly  maga- 
zine Television,  dated  Spring,  1944, 
has  been  published  by  Frederick 
Kugel  Co..  New  York.  Pocket-size 
book  contains  articles  by  FCC  Chair- 
man James  Lawrence  Fly,  I.  A. 
Hirsehmann  of  Bloomingdale  Bros., 
O.  B.  Hanson  of  NBC,  and  others,  as 
well  as  a  report  on  the  CBS  pro- 
posals for  post-war  television  and 
other  matters  of  television  interest. 


NOTES 


J.  R.  POPPELE,  secretary  and  chief 
engineer  of  WOR  New  York,  has  been 
named  consultant  radio  engineer  to 
the  New  Jersey  State  Police. 

ALBERT  V.  (Bud)  COLE,  member 
of  the  Washington  staff  of  Broad- 
casting magazine  and  former  Army 
lieutenant  in  the  South  Pacific,  has 
joined  NBC  Washington  as  sales  pro- 
motion manager.  He  has  been  award- 
ed the  Silver  Star  and  Purple  Heart. 

WILLIAM  BURKE  MILLER,  man- 
ager of  NBC's  public  service  depart- 
ment, has  resigned  to  undertake  a 
"special  war  assignment." 

ARCH  ROBB  of  the  NBC  program 
department  has  been  promoted  to  the 
position  of  assistant  to  C.  L.  Menser, 
vice-president  in  charge. 

ROY  C.  PORTEOUS,  former  assist- 
ant to  Patrick  J.  Kelly,  NBC  super- 
visor of  announcers,  has  been  made 
assistant  sales  promotion  manager  of 
the  National  spot  sales  department. 

HOWARD  M.  KEEFE,  former  west- 
ern advertising  manager  of  American 
magazine,  has  joined  the  Chicago  of- 
fice of  the  CBS  network  sales  depart- 
ment, replacing  Dudley  Faust,  who 
was  to  report  at  Quantico,  Va.,  May 
25  as  a  2nd  lieutenant  in  the  Marine 
Corps. 

PAUL  E.  CARLSON,  for  ten  years 
associated  with  Charles  H.  Ditson  Co., 
New  York,  as  distributing  executive 
for  RCA  Victor,  has  been  appointed  to 
direct  merchandising  of  post-war  elec- 
tronic and  television  products  for 
Allen  B.  Du  Mont  Labs.,  New  York. 
He  will  maintain  offices  at  Buchanan 
&  Co.,  New  York,  agency  handling 
the  Du  Mont  account. 

MAR.IORIE  TAG G ART  WHITE,  for 

the  past  year  managing  editor  of  Tide 
magazine,  has  joined  the  staff  of  Bald- 
win &  Mermey,  public  relations  counsel, 
New  York.  Mrs.  White  was  formerly 
a  script  writer  for  WBBM  Chicago. 

HERBERT  L.  KRUEGER,  commer- 
cial manager  of  WTAG  Worcester, 
Mass.,  has  been  elected  first  vice- 
president  of  the  Worcester  Advertis- 
ing Club. 

ETHEL  BELL,  for  approximately  18 
months  radio  coordinator  of  Southern 
California  Broadcasters  Assn.,  Los 
Angeles,  has  resigned  effective  June  1. 

GEORGE  CRANSTON,  manager  of 
WBAP-KGKO  Ft.  Worth,  Tex.,  has 
returned  to  his  desk  following  recovery 
from  several  months  illness. 

DR.  FRANK  N.  STANTON.  CBS 
vice-president,  has  been  elected  to  the 
board  of  directors  of  the  American 
Film  Center,  New  York. 


C.  HERBERT  MASSE,  sales  man- 
ager of  WBZ-WBZA  Boston,  is  a  ma- 
chinists mate  1/c  in  the  Coast  Guard 
Temporary  Reserve  and  has  completed 
a  week's  intensive  training  program  at 
Gloucester,  Mass. 

JERRY  GEEHAN,  sales  manager  of 
KMO  Tacoma,  Wash.,  has  passed  his 
Army  Physical  exam,  but  expects  his 
induction  to  be  delayed  because  he  is 
over  26. 

EDGAR  R.  CAPPELLINI,  manager 
of  KALB  Alexandria,  La.  and  veteran 
newscaster,  has  completed  his  1400th 
newscast  over  the  station  for  the 
Hemenway-Johnson  Furniture  Co. 

REG.  M.  BROPHY,  general  manager 
of  Canadian  Marconi  Co.  and  chief 
executive  of  CFCF  Montreal,  has  been 
elected  president  of  the  Radio  Manu- 
facturers Assn.  of  Canada. 

KEITH  PACKER,  new  to  radio,  has 
joined  the  sales  staff  of  CFCH  North 
Bay. 

HUME  A.  LETHBRIDGE,  manager 
of  CKLN  Nelson,  B.  C,  for  the  past 
five  years,  returns  to  CKOV  Kelowna 
as  assistant  manager  on  June  15. 


Canada  Committee 

A  COMMERCIAL  continuity  com- 
mittee has  been  established  by  the 
Canadian  Assn.  of  Broadcasters 
and  the  Canadian  Broadcasting 
Corp.,  to  deal  with  the  problem 
of  improving  the  effectiveness  of 
commercial  continuities.  Committee 
members,  all  of  Toronto,  are  Lloyd 
Moore,  manager  of  CFRB;  Henry 
Gooderham,  owner-manager  of 
CKCL;  John  Tregale,  sales  promo- 
tion, All-Canada  Radio  Facilities; 
Jack  Slatter,  manager  of  Radio 
Representatives;  Charles  Jennings, 
CBC  assistant  general  program  su- 
pervisor, and  Edgar  Stone,  CBC 
supervisor  of  program  clearance. 


CBS  Celebrates 

CBS  Network  of  the  Americas  cele- 
brated its  second  anniversary  May 
19,  The  network,  which  started 
with  76  affiliates,  now  has  102  sta- 
tions in  20  Latin  American  repub- 
lics. Five  50  kw  CBS  shortwave 
transmitters  beam  a  variety  of  pro- 
grams in  Portuguese  and  Spanish 
daily  to  the  southern  countries  for 
rebroadcast. 


Formfit  on  MBS 

FORMFIT  Co.,  Chicago,  believed 
to  be  the  first  in  the  foundation  gar- 
ment industry  to  use  network  radio, 
has  signed  for  the  Sunday  6:45-7 
p.m.  period  on  Mutual,  through 
Buchanan  &  Co.,  Chicago.  Program 
starring  Dick  Brown,  vocalist,  will 
be  heard  on  67  stations,  baginning 
July  2. 


WE  NEED  IDEAS.. 

Ideas  to  help  a  large  fashionable  women's  specialty  store  get  results  from  adver- 
tising over  a  small  station  serving  a  rich  residential  area  near  New  York  City. 

The  object  —To  publicize  this  store  (which  has  a  high-class  reputation)  with- 
out cheapening  it;  to  make  neighborhood  shoppers  want  quality  merchan- 
dise without  jeopardizing  the  store's  standing  with  its  long-established 
carriage  trade. 

We'll  pay  twenty-five  dollars  for  each  suggestion  used.  Send  your  ideas  to 
Box  K-49,  BROADCASTING. 
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This  advertisement,  appearing  also  in  FORTUNE  Magazine 
for  June,  is  one  of  a  FORTUNE  series  published  in  the  inter- 
est of  Radio  Stations  represented  by  John  Blair  &  Company. 


WATCH  TIME 


In 


made  Spot  ^Broadcasting  history 
. ..  .  and  Spot  Broadcasting  made  Bulova  history ! 


TP 


JCrom  the  time  that  Bulova  became  one  of  the 
leading  users  of  Spot  Broadcasting,  Bulova  forged 
ahead  as  one  of  the  leaders  in  the  watch  industry. 

Today,  by  superlative  timing  of  spots  and  sta- 
tions, B-U-L-O-V-A  is  a  name  known  to  millions  of 
radio  listeners — and  the  Bulova  time  signal  has  be- 
come a  symbol  of  accuracy  and  reliability. 

Perhaps  your  company  is  a  Bulova-in-the- 
making.  Perhaps  Spot  Broadcasting  can  do  for 
your  business  what  it  has  done  for  so  many  others 
in  which  it  has  been  used  with  vigor  and  imagi- 
nation. 

Certainly  this  is  one  of  the  most  flexible  of  all 
advertising  media  ...  as  Bulova  and  its  advertising 
agency,  the  Biow  Company,  have  proved.  Cover  the 
country  with  it  if  you  wish— or  harvest  the  good 


territories — or  bolster  the  weak  markets.  You  can 
hand  pick  your  audiences— and  you  aren't  confined 
to  certain  hours,  specified  stations  or  limited  net- 
works. Every  town  is  a  good  "spot"  town. 

Do  talk  to  your  Advertising  Agency  about 
Spot  Broadcasting.  Then  talk  to  a  John  Blair  Man. 
He  knows  a  lot  about  markets,  merchandising,  and 
especially,  how  to  make  radio  advertising  work! 


*Spot  Broadcastingisradio  advertisingoj any  type,  from25-word  announcements 
to  full-hour  show-  hlnnned  and  placed  on  a  flexible  market-by-market  basis. 


BLAIR 

&  COMPANY 


Offices  in  Chicago  •  New  York  •  St.  Louis  •  Los  Angeles  •  San  Francisco 

REPRESENTING  LEADING  RADIO  STATIONS 


WBZ-WBZA  Boston  were  host  May 
17-18  to  the  Northeastern  Conference 
of  the  American  Assn.  of  Agricultural 
College  Editors  and  nearly  50  repre- 
sentatives of  the  organization  who  met 
for  the  two  day  sessions  which  in- 
cluded radio  topics. 


LONGACRE  THEATRE  in  New 
York  last  week  was  leased  by  MBS 
with  programs  scheduled  to  originate 
from  there  starting  June  18.  The  net- 
work now  has  two  theatres,  the  other 
being  the  former  Theater  Guild  Play- 
house. 


In  Kansas  City 


the  Swing 

is  to  WHB 

WANT  A  BOUQUET  for  being  smart?  Then  buy 
WHB!  'Phone  us  for  availabilities  if  you're  considering 
spot  programs  or  announcements  in  this  booming  market. 
"Your  Mutual  Friend"  is  Kansas  City's  Dominant  Daytime 
Station . . .  delivering  the  "most  listeners  per  dollar"  through- 
out the  western  half  of  Missouri  and  the  eastern  third 
of  Kansas.  For  availabilities,  call 

DON  DAVIS 

KANSAS  CITY  —  Searrill  Building  —  HArrison  1161 
NEW  YORK  CITY— 507  Fifth  Avenue— VAnderbilt  6-2550 
CHICAGO  — 333  North  Michigan  Blvd.  —  CENtral  7980 
HOLLYWOOD-5855  Hollywood  Blvd. -Hollywood  6211 

KEY  STATION  for  the  KANSAS  STATE  NETWORK 

Kansas  City    •    Wichita    •    Salina     •     Greot  Bend     •  Emporia 
Missouri  Kansas        Kansas  Kansas  Kansas 


MONTHS:  FEBRUARY-MARCH,  1944 — KANSAS  CITY 

HOOPER  STATION  LISTENING  INDEX 

TOTAL  COINCIDENTAL  CALLS  —  THIS  PERIOD  14,677 


MORNING 
INDEX 
MONDAY 
THRU  FRt. 
8-12  A.M. 


AFTERNOON 
INDEX 
MONDAY 
THRU  FRI. 
12-6  P.  M. 
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Payne  Elected  Officer 
Of  Finch  Organization 

GEORGE  H.  PAYNE,  who  failed 
of  reappointment  to  the  FCC  a  year 
ago,  has  been  elected  a  vice-presi- 
dent and  director  of  Finch  Telecom- 
munications Inc., 
and  will  serve  in 
a  business  and 
financial  capac- 
ity. The  company, 
founded  by  W.  G. 
H.  Finch,  radio 
engineer  and  fac- 
simile inventor, 
now  a  commander 
in  the  Navy,  is 
headed  by  Dr. 
James  Bradford. 
Two  plants,  on  war  production 
work  in  radio,  are  at  Passaic,  N.  J. 

Mr.  Payne  had  served  on  the 
FCC  from  its  creation  in  1934  until 
last  June,  when  his  second  term  ex- 
pired. He  was  reappointed  by  Pres- 
ident Roosevelt  only  to  see  the  nom- 
ination withdrawn  the  following 
day.  Chief  Engineer  E.  K.  Jett  was 
his  successor  on  the  Commission, 
named  several  months  later. 


Mr.  Payne 


WFD  Names  Smith 

ROBERT  J.  SMITH,  account  ex- 
ecutive with  Mutual  and  WOR  New 
York  for  eight  years,  has  been 
named  to  succeed  Emerson  W aid- 
man  as  chief  of 
the  radio  section, 
War  Finance  Di- 
vision of  the 
Treasury  Dept. 
Mr.  Waldman  re- 
signed in  April  to 
enter  the  Service. 
As  an  account 
executive  at 
MBS,  Mr.  Smith 
supervised  work 
done  by  the  sta- 
tion relations,  merchandising  and 
promotion  departments  on  several 
of  Mutual's  largest  accounts.  At 
WOR  he  was  a  member  of  the  Mil- 
lion Dollar  Club  and  Sales  Com- 
mittee. He  was  formerly  on  the 
sales  staff  of  WNEW  New  York 
and  at  one  time  promotion  director 
of  WFAS  White  Plains,  N.  Y.  Be- 
fore entering  radio,  Mr.  Smith  was 
partner  in  the  merchandising  and 
sales  counsel  firm  of  Smith  &  Wil- 
liams, New  York,  servicing  retail 
accounts. 


Mr.  Smith 


Warner  Full  Colonel 

ALBERT   L.   WARNER,  former 
chief  of  the  CBS  Washington  news 
bureau  and  network  news  analyst, 
last  week  was  promoted  to  a  full 
colonelcy  in  the 
Army  reserve. 
Col.  Warner  was 
commissioned  a 
major  about  two 
years     ago  and 
joined  the  Army 
public  relations 
branch  as  assist- 
ant chief  of  the 
news  division.  He 
was  promoted  to 
chief  of  the  War      Col.  Warner 
Intelligence  Division,  with  rank  of 
lieutenant  colonel,  within  the  last 
year.  Col.  Warner  is  still  heard 
on  the  air  on  the  Army  Hour  over 
NBC  Sundays,  for  the  War  De- 
partment's official  war  news  sum- 
mary of  the  week. 


BEHIND 

-^IKE 


LYMAN  BRYSON,  director  of  edu- 
cation for  CBS  and  professor  at 
Teachers  College,  Columbia  TJ.,  has 
been  elected  to  the  presidency  of  the 
American  Assn.  for  Adult  Education. 

JOE  ALVIN,  of  NBC  Hollywood 
publicity  staff,  has  been  named  coordi- 
nating radio  director  of  Fifth  War 
Loan  Drive  in  the  Los  Angeles  area. 

RUTHE  MILLER,  former  assistant 
to  Frank  Chizzini  of  NBC  Radio  Re- 
cording Division,  has  joined  the  staff 
of  Neblett  Radio  Productions,  Chi- 
cago, as  manager  of  the  transcription 
department. 

ALICE  SANTTI,  commercial  traffic 
manager  of  WEEl  Boston  and  as- 
sistant to  Kingsley  Horton,  sales  man- 
ager, has  been  promoted  to  the  New 
York  office.  She  will  be  in  charge  of 
the  clearance  department  for  Radio 
Sales  Inc.,  CBS  spot  sales  depart- 
ment. 

MICHAEL  J.  BOSCIA,  associated 
with  the  radio  publicity  department  of 
Young  &  Rubicam,  New  York,  has 
resigned  to  join  the  CBS  press  de- 
partment. 

DAISY  BACHAM,  commentator  of 
National  Commercial  Broadcasting 
Service,  Wellington,  New  Zealand,  is 
in  Hollywood  cutting  a  series  of  20 
recordings  on  her  impressions  of  the 
United  States  for  NCBS. 

GERRY  HILL,  former  junior  an- 
nouncer of  CFCH  North  Bay,  is  now 
overseas  with  the  Royal  Canadian 
Air  Force. 

RUSS  NICKLE,  former  announcer 
of  CJKL  Kirkland  Lake  and  program 
director  of  CFCH  North  Bay,  has 
been  promoted  to  flying  officer  with  the 
Royal  Canadian  Air  Force  overseas. 

LESLIE  SCOTT,  former  announcer 
of  KFWB  Los  Angeles  and  KNOW 
Austin,  has  joined  the  announcing 
staff  of  WBYN  New  York. 

ABRAM  CHASINS,  WQXR  New 
York  musical  consultant,  has  received 
a  special  citation  from  the  National 
Assn.  for  American  Composers  and 
Conductors. 

DENIS  PLIMMER,  formerly  of  the 
foreign  news  staff  of  Time  magazine, 
has  joined  WQXR  New  York  as  news 
commentator. 

PAUL  DAUGHERTY  has  shifted 
from  the  announcing  staff  of  WKMO 
Kokomo,  Ind.,  to  WCKY  Cincinnati. 


If  you  buy  or  plan 
advertising  for 
Iowa,  you  need 

THE  1943 
IOWA  RADIO 
AUDIENCE  SURVEY 

gives  you  detailed  analysis  of  "lis- 
tening areas"  of  every  Iowa  station, 
programs  that  appeal  to  urban,  vil- 
lage, and  farm  families,  and  listening 
habits.  Illustrated  with  pictographs  for 
quick  and  easy  reading.  You  can  get 
a  copy  free  by  writing  to 

CENTRAL  BROADCASTING  CO. 
912  Walnut  St.,  Des  Moines,  Iowa 
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Right!  The  Knoxville  market  is  still  soaring.  Take  advantage 
of  this  steady,  healthy  growth  of  prosperous  city-farm  areas. 
And  ...  at  the  same  time,  remember  that  you  can  expect  big 
returns  from  your  post  war  planning  in  the  Knoxville  market, 
for  large  industries  have  been  locating  in  this  area  to  benefit 
from  the  TVA  low  cost  and  plentiful  power.  Include  Knoxville 
in  your  plans.  According  to  Sales  Management's  "Retail  Sales 
and  Services  Forecast  for  June  1944",  with  June  1943  as  a 
base  of  100%,  Knoxville  showed  an  increase  to  1 60%  .  .  . 
still  leading  the  nation. 


n  higi 
i  and 


Knoxville :  Now  a  city  of  more 
than  200,000  .  .  .  Metropolitan 
Area  includes  ALCOA  and 
other  big  industries  .  .  .  Has 
highest  percentage  radio  homes 
and  white  population  of  any 
Tennessee  city. 


mm  mm  ittftti 

KNOXVILLE  •  TENNESSEE  •  HOME  OF  TVA 
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it's 


cheaper 


to 


sell 


Durham 


with 


COLUMBIA  NETWORK 


*  NORTH  CAROLINA 

Represented  by  Howard  H.Wilson  Co. 
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MARION  ANNENBERG,  former 
sales  promotion  manager  of  Popular 
Science  Pub.  Co.,  New  York,  and  pre- 
viously promotion  and  publicity  direc- 
tor of  AVCAE  Pittsburgh,  has  been 
appointed  assistant  to  Harold  Coulter, 
manager  of  audience  promotion,  MBS 
New  York.  She  succeeds  Robert  An- 
thony who  resigned  to  become  sales 
promotion  director  of  WHN  New 
York. 

BUCK  CANEL,  NBC  international 
sports  commentator,  is  broadcasting 
baseball  news  to  Latin  America  for 
the  fourth  consecutive  year. 

CATHERINE  A.  WHITEFIELD, 
former  assistant  advertising  manager 
of  Rose-Derry  Co.,  Newton,  Mass., 
has  been  named  to  the  sales  promo- 
tion staff  of  WABC  New  York.  Alice 
Gershon  of  station's  program  depart- 
ment, transfers  to  sales  promotion. 
Natalie  Flatow,  formerly  in  women's 
program  section,  takes  over  Miss  Ger- 
shon's  program  post. 

AVENDEL  PORTER  has  left  WRJM 
Racine,  Wis.,  to  join  WROK  Rock- 
ford,  111.,  as  announcer.  Dorothy 
Bowne,  formerly  in  the  program  de- 
partment of  KROD  El  Paso,  is  now 
on  the  WROK  sales  and  script  staff. 
Helene  Kimberley  Chekouras,  former 
staff  pianist,  is  now  with  the  station's 
program  department. 

BOB  McCOY  has  joined  the  announc- 
ing staff  of  KIRO  Seattle  following 
release  from  the  Army.  He  formerly 
was  with  WIND  and  WAAF  Chicago. 

RUBY  UNRUH,  former  secretary  to 
Ed  Lally,  program  director  of  WBAP- 
KGKO  Ft.  Worth,  Tex.,  is  now  as- 
sistant traffic  manager  for  the  sta- 
tions. Harold  Coley.  formerly  of 
KSAM  Huntsville,  Tex.,  and  recently 
discrarged  from  the  Army,  has  joined 
the  WBAP-KGKO  announcing  staff. 
H.  M.  Terry,  announcer  formerly  with 
KTBC  Austin  and  KFYO  Lubbock, 
Tex.,  is  also  a  new  member  of  WBAP- 
KGKO. 

ESTELLE  SOUTHARD,  assistant 
traffic  manager  of  WBAP-KGKO  Ft. 
Worth,  Tex.,  has  resigned.  She  was 
married  to  E.  C.  Johnson  Jr.  April  29. 

BESS  LYMAN,  continuity  editor  of 
WINN  Louisville,  has  assumed  addi- 
tional duties  as  publicity  director. 
BOB  JOHNSON,  formerly  with 
WJAR  Providence,  R.  I.,  is  new  ad- 
dition to  the  announcing  staff  of 
WNOX  Knoxville,  Tenn.  Betty  Hus- 
ton shifts  from  KHMO  Hannibal, 
Mo.,  to  WNOX  as  continuity  writer 
and  women's  commentator. 

AL  BROWN,  former  announcer  of 
KSRO  Santa  Rosa,  Cal.,  has  joined 
KMJ  Fresno,  Cal. 

WILLIAM  E.  LAWRENCE,  super- 
visor of  the  NBC  Chicago  transcrip- 
tion production  department,  has  been 
named  a  production  director.  Mr. 
Lawrence,  who  replaces  Jack  Simp- 
son as  director,  will  continue  to  super- 
vise transcription  productions  until  a 
successor  is  named. 

LESTER  D.  CULLEY,  Hollywood 
recording  supervisor  of  NBC  Radio- 
Recording  Division,  has  been  pro- 
moted to  western  division  recording 
supervisor.  S.  A.  Caranchini  has 
taken  over  Mr.  Culley's  former  duties. 

JOHN  K.  CHAPEL,  head  of  KROW 
Oakland,  Cal.  news  bureau,  is  the 
father  of  a  boy. 

STUART  MUNSON,  released  from 
the  Army,  has  been  added  to  the  an- 
nouncing staff  of  WMT  Cedar  Rapids. 

VICTOR  SIDNEY  BEST,  former 
announcer  of  WHLD  Niagara  Falls, 
N.  Y.,  is  a  new  member  of  WFBL 
Syracuse. 

M.  LEONARD  MATT,  news  com- 
mentator of  WDAS  Philadelphia,  will 
serve  as  public  relations  chief  of  the 
encampment  of  the  Pennsylvania  State 
GHard  at  Indiantown  Gap  next  month. 

TED  OBERFELDER,  promotion  di- 
rector of  WFIL  Philadelphia,  is  con- 
ducting a  series  of  lectures  on  radio 
promotion  and  advertising  at  the  U. 
of  Pennsylvania. 


Lt.  Watts  a  Prisoner 

LT.  LOWELL  WATTS,  a  member 
of  the  farm  department  of  WLW 
Cincinnati  until  he  entered  the 
Army  Air  Forces  three  years  ago, 
has  been  reported  a  prisoner  of  the 
Germans,  according  to  word  re- 
ceived by  Howard  Chamberlain, 
WLW  program  director.  Lt.  Watts 
was  previously  reported  missing 
after  his  bomber,  the  Blitzin'  Betsy, 
was  seen  descending  over  Holland 
after  a  mission  over  Germany. 


PAUL  PHILLIPS  and  Floyd  Ryel 
have  been  added  to  the  announcing 
staff  of  WCAU  Philadelphia. 

ISOBEL  FROST  and  Joe  Midmore, 
both  formerly  of  CKWX  Vancouver, 
have  been  married  in  Montreal.  Mr. 
Midmore  is  now  with  the  Royal  Ca- 
nadian Air  Force,  stationed  at  Mont- 
real. 

MALCOLM  NEILL,  assistant  sta- 
tion relations  supervisor  of  CBC  To- 
ronto, is  in  Regina,  Sask.,  to  super- 
vise election  broadcasting  for  the  Sas- 
katchewan provincial  election  which 
takes  place  June  15. 

JOHN  BAIRD,  released  from  the 
Army  and  former  announcer  of  KFOX 
Long  Beach,  Cal.,  has  joined  KMPC 
Los  Angeles  in  a  similar  capacity. 

GILBERT  WALES,  former  commen- 
tator of  KPAS  Pasadena  and  prior  to 
that  on  the  staff  of  KPO  San  Fran- 
cisco, has  joined  KMPC  Los  Angeles. 

JOHN  McCLAIN,  announcer  of 
KROY  Sacramento,  has  shifted  to 
KROW  Oakland,  Cal. 

JOHN  MURRAY,  writer  on  the 
Weekly  NBC  Red  Skelton  Show,  and 
Patricia  Shaw,  receptionist  of  CBS 
Hollywood,  were  married  in  Los  An- 
geles on  May  6. 

LARRY  MEIER,  MBS  correspondent 
now  stationed  in  London,  has  been 
awarded  the  Purple  Heart  for  wounds 
received  during  the  Dieppe  raid  in 
August  1942.  Mr.  Meier,  only  corre- 
spondent to  accompany  the  American 
"Rangers"  on  the  attack,  was  present- 
ed with  the  award  in  London  by  Bri- 
gadier General  Royal  B.  Lord. 

HERBERT  CLARK,  former  corre- 
spondent in  South  America  and  Europe 
for  United  Press  and  more  recently  for 
the  New  York  Herald  Tribune,  has 
joined  the  London  news  staff  of  the 
Blue. 

WADE  ARNOLD,  former  chief  of 
the  radio  section  of  the  Office  of  Civil- 
ian Defense  in  Washington,  has  been 
named  assistant  manager  of  NBC's 
script  division,  reporting  to  Dick  Mc- 
Donagh,  script  head.  Mr.  Arnold  was 
with  NBC  in  1929  as  a  member  of  the 
press  department,  later  moving  to  the 
script  division  where  he  remained  for 
eight  years. 


Coast  Institute 

SECOND  ANNUAL  Radio  Insti- 
tute, conducted  in  cooperation  with 
NBC  by  the  U.  of  California  at 
Los  Angeles,  opens  June  26  for  a 
six-week  summer  session.  NBC  in- 
structors include  Frank  Barton, 
supervisor  of  announcers  for  the 
western  division ;  Frank  A.  Berend, 
general  sales  manager;  Art  Brear- 
ley,  studio  and  field  engineer ;  Lewis 
S.  Frost,  assistant  to  the  vice- 
president;  Andrew  C.  Love,  direc- 
tor and  script  editor;  Arnold  Mar- 
quis, writer-director  and  Don  F. 
Martin,  director  of  news  and  spe- 
cial events. 


JOHN    JANSSEN    replaces  Frank 

Baker,  now  a  2nd  lieutenant  in  the 

Marine  Corps,  as  producer  of  Safety  '< 
Legion  Time,  WGN  Chicago. 

ERLAND  ECHLIN  is  now  public  re- 
lations director,  news  editor  and  com- 
mentator of  CKNX  Wingham,  Ont. 
He  formerly  was  a  member  of  the 
CBS  staff  in  London  and  previous  to 
that  with  Time  and  Newsweek  maga- 
zines. 

PHILIP  STALEY  has  been  appoint- 
ed production  manager  of  WCOL  Co- 
lumbus, Ohio.  He  was  formerly  with 
WOSU  Columbus  and  WING  Day- 
ton, Ohio. 

WALTER  B.  PRICE  is  a  new  mem- 
ber of  the  KLZ  Denver  news  staff. 

JOHN  GORDON,  program  director 
of  CKLW  Windsor-Detroit,  has  con- 
tracted scarlet  fever. 

H.  C.  GOBEL,  following  release  from 
the  Army,  has  been  named  continuity 
editor  of  WWNC  Ashville,  N.  C.  He 
formerly  was  with  WOPI  Bristol, 
Tenn. 

H.  WILLIAM  KOSTER  of  WPRO 
Providence,  R.  I.,  is  the  new  assistant 
program  director  in  charge  of  produc- 
tion at  KWK  St.  Louis. 

BILL  RHODES  Jr.,  released  from 
the  Service,  has  joined  the  announcing 
staff  of  KMO  Tacoma,  Wash.  Glenn 
Huston,  KMO  announcer,  will  report 
for  Army  induction  soon.  Ruby  Rich- 
ardson has  joined  KMO  as  a  continu- 
ity writer.  She  formerly  was  with 
KOMO-KJR  Seattle. 

ED  MASON,  farm  program  director 
for  WLW  Cincinnati,  will  be  in  Wash- 
ington, D.  C,  the  week  of  May  29  to 
gather  material  for  Everybody's  Farm 
Hour,  From  the  Ground  Up  and  Chore 
Time.  Mr.  Mason  will  spend  most  of 
his  time  at  the  Dept.  of  Agriculture 
and  the  Government  experimental  farm 
at  Beltsville,  Md. 

HAL  LANSING,  for  the  past  10 
years  announcer  and  production  man- 
ager of  WTCN  Minneapolis,  has 
joined  the  WGN  Chicago  announcing 
staff. 
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Hundreds  of  Adanos,  known  by  other 
names  and  scattered  throughout  the 
world,  find  daily  consolation  in  bells 
the  Axis  hasn't  been  able  to  silence 
— the  NBC  chimes. 

Every  night  and  day  of  the  year,  Amer- 
ica's best-known  radio  signal  rings  through 
friendly  and  enemy  countries  alike,  carry- 
ing hope  among  the  downtrodden . . .  sound- 
ing a  warning  to  this  nation's  enemies  .  .  . 
echoing  a  welcome  and  familiar  note  to 
Americans  fighting  abroad. 

An  Italian  prisoner  now  in  the  U.  S. 
writes :  "  When  I  think  how  the  voice  of  NBC 
brings  daily  comfort  to  so  many  Italians 
suffering  in  the  homeland  under  the  German 
heel,  I  should  like  to  shake  your  hand.'''' 

Long  before  Hitler  marched  into  Poland, 


NBC  began  broadcasting  in  six  languages 
over  two  powerful  international  short-wave 
transmitters  beamed  to  various  parts  of  the 
world.  Countless  hundreds  abroad  learned 
to  rely  on  NBC  for  news  and  entertainment. 

Pearl  Harbor  marked  the  beginning  of 
increased,  and  ever  increasing  co-operation 
between  the  Government  and  NBC.  Its 
International  Division  became  a  hard-hit- 
ting front-line  weapon  in  the  field  of  psy- 
chological warfare. 

*  *  * 
NBC's  international  broadcasts  began  as  an 
experiment .  .  .  just  one  of  the  many  types 
of  experiments  NBC  carries  on  constantly 
to  maintain  its  leadership  in  radio.  It  is  the 
results  of  these  experiments  .  .  .  experi- 
ments in  many  fields  .  .  .  which  help  keep 
NBC  out  in  front,  help  make  NBC  "The 
Netivork  Most  People  Listen  to  Most." 


They  all  tune  to  the 


America's  No.  1  Network 


ational  roadcasting  ompany 


It's  a  National  Habit 
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Corporation  of  America 
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We're  now 

BASIC  BLUE! 

RESULTS  for 

Advertisers  Is 

the  ANSWER! 


For  Availabilities 

write,  wire  or  call 
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LOUISVILLE 
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WINN 

IfauA. 

BLUE  NETWORK 

STATION  in 

LOUISVILLE,  KY. 


D.  E.  "Plug"  Kendrick 

President  and  General  Manager 

G.  F.  "Red"  Bauer 

Sales  Manager 
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TITLED  "The  Territory  of  the 
Future,"  the  Cowles  stations 
(KRNT  Des  Moines,  WMT 
Cedar  Rapids,  and  WNAX 
Yankton,  S.  D.)  have  issued  a  pro- 
motion piece  designed  to  reveal  that 
Iowa,  center  of  America's  number 
one  agricultural  market,  ranked 
first  in  national  farm  income  last 
year.  Cover  and  first  eight  pages 
of  the  promotion  brochure  are 
cream-colored  stock,  with  brown 
artwork  and  type.  Remaining  34 
pages  feature  coverage  and  mail 
maps  of  the  three  stations,  along 
with  farm  statistics,  program  avail- 
abilities, listening  indices,  telephone 
surveys.  Brochure  binding  is  white 
spiral. 

*      *  * 

WTAG  Invasion  Map 

WTAG  Worcester  is  distributing 
Rand-McNally  Global-War  maps, 
featuring  the  European  battle  areas 
on  one  side  and  the  eastern  hemis- 
phere on  the  other.  WTAG  ad- 
vertising on  the  map  tells  the  read- 
er the  station  is  580  kc  on  his  dial 
and  that  WTAG  is  "first  with  the 
news,  first  in  public  service." 


MISSISSIPPI 

BUSINESS  ACTIVITY 

UP  13% 


Business  activity  in  Mississippi  is 
continuing  its  upward  trend,  de- 
spite the  heavy  increases  made 
during  the  first  two  war-years. 

In  the  Jackson  area — an  area 
"blanketed"  by  WJDX — business 
activity  increased  13.3  per  cent 
over  March  1943.*  This  increase 
was  made  notwithstanding  a  16 
per  cent  increase  in  March  of 
1943  over  March  of  1942. 

The  discovery  of  new  oil  fields,  the 
location  of  new  industries  and  the 
continued  increase  in  agricultural 
income  has  made  Mississippi  one 
of  the  most  promising  and  profit- 
able markets  in  the  South. 

WJDX  dominates  the  GROWING 
MISSISSIPPI  MARKET.  Let  the 
"Voice  of  Mississippi"  speak  for 
you  in  Jackson  and  in  Mississippi. 

*  Mississippi  Business  Review 


Owned  and  Operated  by 

LAMAR  BBSS! 
LIFE  INSURANCE 
COMPANY 

JACKSON,  MISSISSIPPI 


Promotion 

Cowles  Brochure — WTAG  Invasion  Map — Car  Cards 
Invasion  Tickets — WLW  Tributes 


Union  Pacific  Promotion 

UNION  PACIFIC  Railroad  is 
making  extensive  use  of  its  nation- 
wide organization  of  ticket  agents, 
general  agents  and  other  represen- 
tatives to  promote  its  NBC  series 
Your  America.  For  the  premiere, 
general  agents  arranged  parties  for 
local  radio  and  press  representa- 
tives. Weekly  receptions  were  held 
in  Washington  for  members  of 
Congress  and  other  leading  citizens 
of  the  13  western  and  midwest 
states  which  were  saluted  in  the 
first  series  of  broadcasts.  Rail- 
road's advertising  department  sent 
out  526,000  letter  enclosures  listing 
46  stations  carrying  the  program. 
Other  promotion  included  distribu- 
tion of  information  about  Your 
America  and  list  of  stations  in 
Pullman  berths  on  the  UP,  table 
tent  cards,  ads  in  UP  timetable 
folders,  stickers  for  dining  car 
menus  and  window  displays  for 
ticket  offices. 


WFIL  Car  Cards 

WFIL  Philadelphia  is  now  using 
a  weekly  total  of  600  dash  cards 
featuring  WFIL  programs  on  the 
city  street  cars  in  a  tie-up  with 
the  Philadelphia  Transportation  Co. 
Inside  the  cars,  1,400  cards  will 
receive  a  10-day  showing  every 
month.  Suburban  areas  will  also 
be  covered  with  300  double-sized 
cards  each  month. 


KOIN  Portfolio 

PORTFOLIO  of  reprints  of  seven 
institutional  advertisements  has 
been  prepared  by  KOIN  Portland, 
Ore.  Ads  feature  KOIN's  non- 
commercial programs  stressing  the 
varied  community  service  facilities 
provided  as  a  public  service  by  the 
station. 

*      *  * 
WJBK  Promotion 

STREETCAR  and  bus  cards  as 
well  as  newspaper  advertising  are 
being  used  by  WJBK  Detroit  to 
announce  the  inauguration  of  war 
news  roundups  at  hourly  intervals, 
'round  the  clock,  seven  days  week- 
ly on  the  station. 


A  Proven 

Sales 
Medium 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


WQAM  Brochure 

BROCHURE  released  by  WQAM 
Miami  reviews  in  booklet  form  the 
public  service  records  of  the  sta- 
tion for  1943.  Brochure  contains  a 
badge  on  its  cover  given  by  the 
station  to  denote  10  years  employ- 
ment service  and  now  worn  by  nine 
of  the  station's  personnel.  Pictures 
of  station  employes  in  the  service, 
replacements,  War  Bond  drives, 
recruiting,  Army  morale,  inter- 
American  affairs,  Red  Cross,  home 
front,  and  letters  of  commendation 
are  included. 


Invasion  Tickets 

FREE  TICKETS  to  the  Invasion 
are  being  distributed  by  KTFI  Twin 
Falls,  Ida.,  offering  listeners  a  ring- 
side seat  through  the  service  of  the 
station.  Ticket  stub  provides  space 
for  holder's  name,  address  and 
phone  number  and  can  be  mailed  to 
KTFI  so  that  the  outlet  can  call 
should  D-Day  operations  begin  dur- 
ing the  night.  Tickets  are  included 
in  May  program  schedule  which 
also  lists  new  commercial  accounts 
contracted  during  the  month  of 
April. 

#  # 

WLW  Tributes 

TO  HONOR  the  small  midwestern 
town  as  a  vital  "Fragment  of 
America",  WLW  Cincinnati  is 
starting  a  series  of  trade  paper  ad- 
vertisements, featuring  photos  of 
the  small  communities  in  the  WLW 
four-state  area — Ohio,  Indiana, 
Kentucky  and  West  Virginia — ex- 
plaining their  significance  in  the 
American  scene  as  places  where 
"folks  live,  and  work,  and  play,  and 
love,  and  wed  and  rear  their 
young." 

*  *  * 
WPTF  Folder 

REPRINTS  from  WPTF  Raleigh, 
N.  C.  1943-1944  series  of  listener 
advertisements  are  being  distribut- 
ed as  a  promotion  piece  by  the  sta- 
tion. Ads  feature  the  outlet  as 
"North  Carolina's  Most  Popular 
Radio  Station"  and  were  run  in 
the  Raleigh  News  &  Observer,  Dur- 
ham Herald  and  Durham  Sun. 


WBNX  broadcasts  daily  to  Metropolitan 
New  York's  racial  groups  which  com- 
prise 70%  of  the  population.  These  mil- 
lions, with  millions  to  spend,  have  rheir 
own  churches,  newspapers  and  radio 
stations.  They  respond  to  WBNX  pro- 
gramming and  public  service,  the  rea- 
son why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con- 
sistently. If  your  products  are  merchan- 
dised in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  call 
Melrose  5-0333. 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORK 


BROADCASTING    •    Broadcast  Advertising, 


Combat  Glassware  by 

Western  Electric 
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PAST 


21  years  of  continuous 
leadership.  Programs, 
public  service,  alertness 
.  .  .  and  of  course  .  .  . 
advertiser's  preference. 


PRESENT 


All  surveys  agree  WRC 
leads  morning,  after- 
noon and  night. 


FUTURE 


Washington  will  have 
the  first  NBC  television 
station  to  be  constructed 
after  the  war. 


WARD  BAKING  Co.,  New  York, 
adds  to  the  list  of  cooperative  net- 
work programs  promoting  its  breads 
and  cakes  locally  with  a  contract  for 
the  Blue  program  Dick  Tracy,  five- 
times  weekly  on  WNAB  Bridgeport, 
effective  May  29.  Firm  already  spon- 
sors four  cooperatively-sold  Blue  pro- 
grams. Agency  is  J.  Walter  Thomp- 
son Co.,  New  York. 

JOHN  M.  McKIBBIN  has  been  ap- 
pointed assistant  to  the  vice-president 
of  Westinghouse  Electric  &  Mfg.  Co., 
Pittsburgh.  Formerly  manager  of  the 
company's  application  data  &  training 
department,  Mr.  McKibbin's  new  re- 
sponsibility will  include  all  product 
and  industry  advertising,  in  addition 
to  his  present  duties. 

MIDDLEBROOKE  LANCASTER 
Inc.,  New  York,  is  planning  participa- 
tions for  Nutrine  Hair  Products.  Agen- 
cy is  Slans  &  Maury  Adv.  Co.,  New 
York. 

HENRY  A.  MACKEY,  of  the  adver- 
tising staff  of  the  U.  S.  Rubber  Co., 
New  York,  has  been  appointed  man- 
ager of  advertising  and  sales  promo- 
tion for  the  Gillette  Tire  division  of 
the  company. 

SPEAR  &  Co.  has  renewed  sponsor- 
ship of  Streamlined  Fairy  Tales,  heard 
thrice-weekly  on  WCAE  Pittsburgh. 
Program  will  be  aired  through  June 
16,  when  the  store  discontinues  for  the 
summer,  to  be  renewed  in  the  fall. 

CHARLES   E.  ZIMMERMAN  Co., 

Chicago,  renewed  sponsorship  May  27 
of  its  quarter-hour  musical  Sewing 
Machine  Program,  Saturdays,  WGN 
Chicago.  Contract  is  for  13  weeks. 
Agency :  A.  N.  Baker  Adv.  Co.,  Chi- 
cago. 

S.  F.  LAWRASON  Co.,  Toronto 
(Snowflake  Ammonia)  on  May  19  re- 
newed to  June  30,  Name  It  on  CFRB 
CHML  CFCO  and  CHEX,  Fridays, 
8  :45-9  p.m.  Agency  is  MacLaren  Adv., 
Toronto. 

TAYLOR  REA  Corp.,  Los  Angeles 
(Studio  Girl  shampoo),  in  a  local  cam- 
paign currently  is  using  daily  spot  an- 
nouncements on  KIEV  KFVD  KPAS 
and  in  mid-June  expands  to  San  Fran- 
cisco, San  Diego  and  Chicago  areas. 
Agency  is  Robert  F.  Dennis  Inc.,  Los 
Angeles. 

THE  CROSLEY  Corp.  manufactur- 
ing division  is  sponsoring  a  new  vari- 
ety program  An  Evening  at  Crosley 
Square  on  WLW  Cincinnati  (Crosley 
station),  Sunday  6-6:30  p.m.  Program 
features  Phil  Davis  Orchestra  and  the 
Crosley  Choristers.  Agency  is  Roy  S. 
Durstine   Inc.,   New  York. 

WILLIAM  WRIGLjEY  Jr.  Co.,  Chi- 
cago (chewing  gum),  begins  sponsor- 
ship June  1  of  a  spot  radio  campaign 
on  approximately  98  coast-to-coast  sta- 
tions, (with  more  to  be  added),  to  ex- 
plain why  all  of  its  standard  brands  of 
gum  are  now  being  shipped  overseas. 
Contract  for  4  weeks  was  placed 
through  Ruthrauff  &  Ryan,  Chicago. 
Chain  breaks  will  be  carried  on  the 
following  stations : 

KWK  KMOX  KXOK  KSD  WGY  KTTJL 
KVOO  WTOP  WMAL  WOL  KRLD  WRR 
KFJZ  WWL  WHO  KRNT  WXYZ  WJR 
CKLW  WAGA  WSB  WGST  WTMA  WCSC 
WAPI  WBRC  WSGN  WDSU  WNOE 
WSMB  WSAV  WTOC  KTRH  KPRC  KXYZ 
WPDQ  WMBR  WJAX  WQAM  WIOD 
WFTL  WDAE  WIRE  WISH  WIBC  KMBC 
KCMO  WHB  WNOX  WROL  WHAS 
WAVE  KOIL  WOW  WCAE  WJAS  KDKA 
WPTF  WRAL  WRNL  WMBG  WRVA 
WAPO  WDOD  WBBM  WENR  WCKY 
WLW  WKRC  WGAR  WHK  WCAU  KYW 
WFIL  WREC  WMC  WMPS  WHBQ  WSM 
WLAC  WSIX  WOR  WJZ  WHN  KOMA 
KOCY  WFBR  WCAO  WCBM  WNAC 
WHDH  WEEI  WBZ  WCHS  WGKV  WBT 
WAYS  WSOC. 


Tea  Bureau  to  Resume 

TEA  BUREAU,  New  York,  rep- 
resenting tea  growers  of  Dutch  and 
British  possessions,  is  doubling  its 
over-all  budget  for  the  year  start- 
ing in  October,  and  will  resume  ad- 
vertising, on  a  limited  scale  after 
a  lay-off  of  two  or  three  years. 
Media  plans  not  set.  Agency  is 
William  Esty  &  Co.,  New  York. 

C.  LUDWIG  BATJMANN  &  Co., 
Brooklyn  furniture  store,  has  signed 
a  30-week  contract  for  a  five-times 
weekly  Washington  Front  commen- 
tary by  Estelle  M.  Sternberger  on 
WQXR  New  York.  Company  used  ra- 
dio about  two  years  ago.  Business  is 
placed  direct. 

HOME  OIL  DISTRIBUTORS  Ltd., 
Vancouver,  on  June  25  starts  Sunday 
evening  Summer  Concert  from  the 
open-air  bowl  in  Stanley  Park,  Van- 
couver, on  CBR  Vancouver.  Account 
was  placed  direct. 

SWIFT  &  Co.,  Chicago,  makers  of 
Bland  lard,  and  the  American  Maize 
Co.,  manufacturers  of  Fluf-tex,  are 
sponsoring  a  participation  series  in  the 
Yankee  Kitchen  on  WNAC  and 
Yankee  iNetwork. 

CHRISTOPHER  CANDY  Co.,  Los 
Angeles  (wholesale),  expanding  its 
schedule,  has  started  sponsoring  the 
weekly  quarter-hour  transcribed  Songs 
of  Good  Cheer  on  KFSD  San  Diego 
and  KGO  San  Francisco.  Contracts 
are  for  52  weeks.  Firm  also  sponsors 
that  program  on  KHJ  Hollywood, 
with  weekly  five-minute  Story  of  the 
Week  on  KECA  Los  Angeles.  Agency 
is  Hillman-Shane-Breyer,  Los  Angeles. 


FORE  PRODUCTS  Co.,  New  Or- 
leans, has  retained  Specialty  Sales, 
WLW  Cincinnati  subsidiary,  to  han- 
dle 13-week  spot  announcement  and 
chain  break  campaign  in  WLW  area 
•for  H-F  Athlete's  Foot  Medicine. 
Agency  is  Stevens,  Howcott  &  Hal- 
sey,  New  Orleans. 

EMBASSY  DAIRY  Co.,  Washington, 
D.  C,  has  started  a  new  series  of 
weekly  quarter-hour  children's  dra- 
matic programs  Once  Upon  a  Time  on 
WINX  Washington  to  promote  its 
homogenized  milk.  Contract  for  13 
weeks  was  placed  through  Lewis  Ed- 
win Ryan  Co.,  Washington. 

PLASTICS  INDUSTRIES  Technical 
Institute,  Los  Angeles  (school),  has 
appointed  Beaumont  &  Hohman,  Los 
Angeles,  to  handle  its  advertising. 

AMERICAN  HOME  PRODUCTS 
Corp.,  Jersey  City,  N.  J.  (Anacin) 
has  renewed  So  the  Story  Goes,  fea- 
turing Johnnie  Neblett,  on  3  Cana- 
dian stations,  effective  June  19.  Pro- 
gram is  carried  on  CBM  Montreal, 
CFRB  Toronto,  and  CKY  Winnipeg. 
Contract  is  for  13  weeks.  Agency  is 
Dancer-Fitzgerald-Sample,  N.  Y. 

LIBERAL  PARTY  of  Saskatchewan, 
Regina,  started  May  17  quarter- 
hour  provincial  network  broadcasts 
several  times  weekly  during  the  Sas- 
katchewan provincial  election,  which 
takes  place  June  15.  Account  was 
placed  by  R.  C.  Smith  &  Son,  Toronto. 


CATALOG  supplement  No.  95,  con- 
taining a  listing  of  radio  and  elec- 
trical parts  available  for  immediate 
delivery,  has  been  issued  by  Lafayette 
Radio  Corp.,  Chicago,  through  its 
agency,  Shappe-Wilkes,  New  York. 


$1,077  Savings 
Per  Capita 


Only  a  few  major  markets  of  the  nation  can  boast  of 
either  a  savings  total  per  family  or  a  per  capita  savings 
comparable  to  Worcester's.  As  reported  by  the  banks  on 
March  1,  1944,  this  figure  of  $4000  per  family  and  $1077 
per  capita  runs  19.2%  higher  than  1940. 

Both  industry  and  agriculture  have  a  hand  in  this  record  — 
a  sample  of  the  huge  buying  income  that  makes  Worcester 
and  Central  New  England  a  BIG  MARKET.  Radio  listening 
preferences  are  preponderantly  in  favor  of  WTAG  —  a  BIG 
STATION  inside  of  this  big  market. 

PAUL    H.    RAYMER    CO.    National  Sales  Representatives 

WORCESTER 


ASS  OCIATED    WITH    THE    WORCESTER  TELEGRAM-GAZETTE 
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AGENCY  set  up  by  C.  R.  Gigli  at  551 
Fifth  Ave.,  New  York  [Broadcasting, 
May  15]  will  be  known  as  Century  Adv. 
Firm  will  handle  advertising  of  R. 
Romano  &  Sons,  New  York,  which 
starts  promotion  of  Romano  Wines  on 
WOV  New  York. 

ALBERT  WOODLEY  Co.,  New 
York,  has  moved  to  500  Fifth  Ave., 
Telephone  is  Wisconsin  7-0830. 

FLOYD  HOLM,  production-director, 
who  has  been  with  NBC's  Chicago  and 
New  York  offices  for  the  past  nine 
years,  has  joined  the  radio  department 
of  Compton  Adv.,  New  York,  as  pro- 
gram supervisor  on  Truth  or  Conse- 
quences. John  Gordon,  supervisor  of 
evening  programs  at  Compton,  leaves 
June  9  to  join  the  Marine  Corps  Re- 
serve as  second  lieutenant  in  the  avia- 
tion division. 

:  MURRAY  BOLEN,  at  one  time  with 
>.  Ruthrauff  &  Ryan   as   producer  of 
Amos  'n  Andy  for  Lever  Bros.,  be- 
comes radio  director  of  the  Holly- 
wood office  of  Compton  Adv.  on  June  1. 

.  FRANK  N.  RIGGIO,  formerly  on  the 
copy  staff  of  Ruthrauff  &  Ryan,  New 
York,  has  joined  Dancer-Fitzgerald- 

i  Sample,  New  York,  as  radio  and  pub- 
lications copywriter. 

CHARLES  O.  HU STING,  account 
executive  with  Young  &  Rubicam, 
Chicago,  has  joined  Leo  Burnett  Co., 
Chicago. 

;  MARION  FAY  has  joined  Robert  F. 
\  Dennis  Inc.,  Los  Angeles  agency,  as 
:  copy  chief.  She  was  formerly  in  the 
advertising  department  of  Forest  Lawn 
Memorial  Park  Assn.,  Glendale,  Cal. 

KATHERINE  BOWLEY,  for  the 
past  seven  years  in  the  advertising 
department  of  J.  W.  Robinson  Co.,  has 
joined  Logan  &  Arnold,  Los  Angeles 
agency,  as  copy  chief  on  fashion  and 
food  accounts. 

BROADCAST  ADV.  Co.,  Los  Ange- 
les agency,  has  moved  to  new  offices 
at  3055  Wilshire  Blvd.  Telephone  is 
Exposition  1339. 

A.  W.  LEWIN  Co.,  New  York,  has 
moved  to  40  E.  49  Street,  New  York, 
New  telephone  number  is  Eldorado 
5-3545. 

ALICE  McCAFFERY,  formerly  of 
Pedlar,  Ryan  &  Lusk,  New  York,  has 
joined  Kenyon  &  Eekhardt,  New  York, 
as  radio  commercial  writer. 

WARREN  GERZ  has  resigned  from 
the  Blue  network  publicity  staff  '  in 
New  York  to  join  the  Hollywood  pub- 
licity staff  of  Young  &  Rubicam  effec- 
i  tive  June  1. 

WELDON  MELICK,  formerly  of  the 
editorial  staff  of  Liberty  magazine  and 
contributor  to  Reader's  Digest  and 
Coronet,  has  joined  the  creative  staff 
of  The  Clements  Co.,  Philadelphia 
agency. 

HARRIETT  HARRIS,  former  copy 
chief  for  Irwin  Vladimir  &  Co.,  New 
York,  has  joined  the  copy  staff  of 
Morse  International,  New  York. 

ROBERT  SEIDEL,  former  president 
and  radio  director  of  Seidel  Adv. 
Corp.,  Washington,  D.  C,  has  been 
named  radio  promotion  manager  of 
Billboard  Pub.  Co.,  New  York. 

JOHN  R.  LIVINGSTON,  formerly  of 
the  sales  staff  of  WRJN  Racine,  Wis., 
has  joined  the  William  G.  Rambeau 
Co.  as  radio  representative. 

JOE  BIGELOW,  Hollywood  writer- 
producer  of  J.  Walter  Thompson  Co., 
shifts  to  the  agency's  New  York  staff 
on  permanent  assignment  in  early 
June. 


Henry  ICaiser  last  year 


homes 


Bay  Area 


needed 


in  the  already  bulging 


for  workers 


coming  to  build  ships 


the  Richmond  Maritime  Commission 


shipyards.  The  first  5 -minute 


program  on  fif  located  60  living  units 


. . .  the  first  15 -minute 


show 


located  248 !  Proving  Bay  Area  folks 
really  respond  when  you  use  KPO. 


KPO's  the  only  50,000  watter  west  of 
Salt  Lake,  north  of  Los  Angeles,  south 
of  Seattle  and  east  of  Moscow 


FEATURE  BUREAU,  script  service 
for  women's  programs,  has  opened 
new  offices  in  the  Newsweek  Build- 
ing, 152  West  42nd  St.,  New  York.  _____ 
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CONTROlk 
ROOM 


JOHN  F.  DRYER  Jr.  has  joined  the 
engineering  staff  of  Amperex  Elec- 
tronic Products  Inc.,  Brooklyn,  N.  T., 
to  work  on  development  of  power  and 
control  tubes  for  use  in  industrial  ap- 
plication. 

WILLARD  KIRCHOFF  has  joined 
the  CBS  technical  operations  depart- 
ment. 

JAY  L.  (Pete)  TAYLOR  has  joined 
Hoffman  Radio  Corp.,  Los  Angeles, 
as  senior  engineer.  He  was  formerly 
with  Colonial  Radio  Coi'p. 


HELMER  ANDERSEN,  KNN  Holly- 
wood engineer,  has  been  appointed  su- 
pervisor in  charge  of  shortwave  trans- 
mitter installation  and  operation  of 
KCBA-KCBS  now  being  constructed 
by  CBS  for  OWI  use  at  Delano,  Cal. 

CONO  De  ALTO  has  been  added  to 
the  recording  division  of  WOR  New 
York. 

BILL  PIEKARSKI.  former  transmit- 
ter operator  of  CKGB  Timmins,  Ont., 
is  now  stationed  with  the  Royal  Ca- 
nadian Air  Force  in  Newfoundland, 
and  is  assistant  operator  of  the  RCAF 
station  VORG,  operated  by  Bob  Har- 
vie,  former  announcer  ©f  CHEX 
Peterborough,  Ont. 

DOUG  CARVETH,  former  operator 
of  CJKL  Kirkland  Lake  and  CKVD 
Val  d'Or,  Que.,  now  with  the  Royal 
Air  Force  Transport  Command  at 
North  Bay,  Ont.,  is  convalescing  from 
an  emergency  operation. 


Joins  KXOK 

EX  -  SERVICEMAN  Neal 
Piestrup,  who  was  inter- 
viewed by  Virginia  Davis  on 
her  KXOK  St.  Louis  Jobs  for 
Heroes  program,  now  "rides 
the  gain"  each  day  for  the 
same  program  as  relief  con- 
trol room  engineer  for  the 
St.  Louis  outlet  of  the  Blue. 


EDWARD  RUGGLES,  technician  of 
OWI  San  Francisco,  has  joined  CBS 
Hollywood  as  maintenance  engineer. 
James  Le  Shaum  of  KMPC  Los  An- 
geles, has  also  joined  the  network's  en- 
gineering staff. 

MA  J.  IRVING  FOGEL,  head  of  tech- 
nical production  section  of  Armed 
Forces  Radio  Service,  Hollywood,  has 
been  assigned  overseas  duty. 

CAPT.  H.  C.  O'DONNELL,  USMC, 
former  announcer  and  engineer  at 
KVCV  Redding,  Cal.  and  KHUB 
Watsonville,  Cal.,  and  recently  re- 
turned from  duty  overseas,  married 
Ruth  Dozier  of  Redding,  Cal.  on  April 
24  in  San  Diego. 

OLIVER  L.  ANGEVINE,  radio-tele- 
phony engineer  of  the  Stromberg- 
Carlson  Co.,  has  been  elected  chair- 
man of  the  Rochester,  N.  Y.  section 
of  the  American  Institute  of  Electri- 
cal Engineers.  Ernest  B.  Kempster 
Jr.  was  elected  vice-chairman  and  sec- 
retary. Dr.  George  R.  Town,  mangaer 
of  research  and  engineering  for  Strom- 
berg-Carlson,  was  named  section  treas- 
urer. 

WILLIAM  MONTGOMERY,  pro- 
duction coordinator  for  John  Meek 
Industries,  manufacturer  of  radio 
equipment,  Plymouth,  Ind.,  has  been 
appointed  executive  engineer  for  con- 
tact with  government  agencies. 

MAJ.  CLAUDE  SNIDER,  former 
chief  transmitter  operator  of  CKX 
Brandon,  has  been  discharged  from 
the  Royal  Canadian  Engineers  be- 
cause of  ill-health,  is  expected  back 
at  CKX  when  fully  recovered. 

DON  BENNETT,  former  KGY  Olym- 
pia,  Wash,  radio  operator,  is  now  on 
the  operating  staff  of  KMO  Tacoma, 
Wash.,  where  he  handles  the  night 
shift. 

ALICE  WOLFSON  is  the  first 
woman  engineer  to  operate  the  controls 
at  WCAM  Camden,  N.  J. 

WALTER  BURGER,  of  the  engineer- 
ing staff  of  WFIL  Philadelphia,  is  at 
the  Jefferson  Hospital  for  a  major 
operation. 


JOYCE  AVERY  is  the  latest  stu- 
dent engineer  to  be  added  to  the  reg- 
ular control  room  staff  of  KYW  Phil- 
adelphia. 

ERNIE  MOTT,  chief  engineer  of 
CKGB  Timmins,  Ont.,  has  joined  the 
Canadian  Army. 

JOHNNY  KELLY,  former  WEEI 
Boston  engineer,  has  joined  the  Navy 
with  the  commission  of  lieutenant  and 
has  been  assigned  to  submarine  duty. 

VERNON  FISH,  member  of  the 
KXOK  St.  Louis  control  room  staff, 
has  been  inducted  into  the  Navy. 

S.  W.  SCOTT  succeeds  W.  E.  Guy 
as  district  commercial  manager  of  the 
Los  Angeles  office  of  Graybar  Electric 
Co.  effective  June  1.  Mr.  Guy  has  as- 
sumed that  post  with  the  Chicago 
office. 

GEORGE  LANG,  chief  engineer  of 
WGN  Chicago,  has  been  appointed 
a  member  of  Panel  5  on  high  frequen- 
cy broadcasting  of  the  Radio  Techni- 
cal Planning  Board,  by  Chairman  C. 
M.  Jansky.  He  is  also  a  member  of 
Panel  9  on  relay  systems. 

FRANK  GOODSON,  former  engi- 
neer of  KGFJ  Los  Angeles,  has  joined 
the  KFOX  Los  Angeles  studios.  He 
replaces  L.  V.  Hull,  who  resigned  to 
join  KHJ  Hollywood.  Delbert  Nestor 
has  shifted  from  KFOX  to  KMPC 
Hollywood. 


Television  Book  Hails 
New  Commercial  Future 

"TELEVISION  offers  the  adver- 
tiser so  rich  a  medium  for  telling  his 
story  that  no  embellishment  is  nec- 
essary," writes  Robert  E.  Lee  in 
Television:  The  Revolutionary  In- 
dustry [Essential  Books,  New 
York.  $2].  Explaining  that  "what 
-it  takes  70  seconds  to  say 
through  a  microphone  alone  can  be 
expressed  on  the  television  screen 
in  a  single  flash  of  light,"  Mr.  Lee 
argues  that  the  "cerebral  relay" 
developed  by  many  listeners  to  shut 
off  attention  automatically  when  a 
commercial  becomes  boring  will  not 
work  for  television.  "The  viewer 
must  give  most  of  his  conscious- 
ness to  the  tele-screen;  moronic 
commercialism  will  make  him  leave 
his  receiver  in  disgust." 

The  book  contains  a  number  of 
dogmatic  statements  which  are 
either  contrary  to  the  facts — "the 
FCC  has  licensed  no  stations  to 
accept  payment  for  television  time" 
— or  which  settle  problems  that  are 
still  being  debated. 


KOZY 


EVERETT  L.  DILLARD 
General  Manager 


PORTER  BLD6.      KANSAS  CITY 


FM  in   KANSAS ; CITY 
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Of  course  you  know  what  Silas  and  Simanthy  are 
talking  about— North  Dakota's  increase  in  Farm  In- 
come for  1943,  over  1939! •  •  .1944  is  starting 
even  better.  WDAY  is  TOPS  in  the  best  part  of 
North  Dakota  — the  famed  Red  River  Valley.  How 
about  hopping  aboard?  A  few  swell  availabilities 
are  coming  up  soon.  If  you  want  any  dope,  please 
just  telephone  Free  €r  Peters. 

WDAY 

J|      FARGO,  N.  D.  .  .  .  5000  WATTS  N.  B.  C. 

Mt\  AFFILIATED  WITH  THE  FARGO  FORUM 

FREE  6-  PETERS,  NATIONAL  REPRESENTATIVES 
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"The  Station  With  The  High  Fence  Around  It! 


»» 


B  B  O  C  K 


And  Now  The  Fence 
Turns  BLUE! 


On  June  1  KFYO,  Lubbock,  Texas  joins  the  BLUE  NET- 
WORK ...  the  first  network  within  the  "high  fence" 
around  Lubbock's  primary  area  .  .  .  where  a  geographical 
accident  gives  KFYO  a  near-exclusive  audience. 

And  what  a  large,  growing  and  rich  market  is  KFYOIand! 
Consider  that  in  the  twelve-county  primary  area,  the  regis- 
tration for  Ration  Book  4  totaled  233,897  ...  an  increase 
over  the  1940  census  of  56,580,  or  31.9%!  Further,  this 
1940  census  showed  74.54%  of  the  homes  had  radio  units 
.  .  .  tuned  in  almost  exclusively  on  KFYO. 

Cotton  and  other  crop  yields  last  fall  were  exceptional;  oil 
production  is  being  stepped  up  by  leaps  and  bounds;  and 
vast  aviation  training  fields  are  releasing  enormous  sums. 
In  a  word,  here  is  an  exceedingly  prosperous,  fast-growing, 
radio  listening  market  you  can  blanket  with  its  one  station, 
KFYO,  Lubbock,  Texas  .  .  .  now  so  much  enhanced  by  its 
new  BLUE  NETWORK  affiliation. 


KGNC 

Amorlllo 

KFYO 

Lubbock 

KTSA 

San  Antonio 

KRGV 


£2\<H4fl 


CENTRAL  SALES  OFFICE— 805-6  Tower  Pe+roleum  Bldg.,  Dallas,  Texas 
Telephone  Riverside  5663      Ken  L.  Sibson,  General  Sales  Mgr.     TWX  DIs  297 
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the  audinedd  of 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


KTM3  Santa  Barbara,  Cai. 

Morton  Salt  Co..  New  York,  7  sa  weekly, 
thru  Kenyon  &  Eckhardt,  N.  Y. 

National  Lead  Co.,  San  Francisco  (Dutch 
Boy  paints),  6  ta  weekly,  26  weeks,  thru 
Erwin,  Wasey  &  Co.,  San  Francisco. 

Pepsi-Cola  Co.,  Long  Island  City,  N.  Y., 
12  ta  weekly,  26  weeks,  thru  Newell-Em- 
mett  Co.,  N.  Y. 

Royal  Crown  Cola  Co.,  Atlanta,  Ga.,  6  ta 
weekly,  52  weeks,  thru  BBDO,  Los  An- 
geles. 

Inter-State  Bakeries,  Los  Angeles,   12  ne 

weekly,    52  weeks,   thru   Dan   B.  Miner 

Co ,  Los  Angeles. 
Radio  Training,  New  York  (instruction), 

10  ne  weekly,  52  weeks,  thru  Sound  Adv. 

Co.,  N.  Y. 

Golden  State  Co.,   San  Francisco  (Golden 

V.  milk),  13  ta  weekly,  52  weeks,  thru 

BBDO,  San  Francisco. 
Nehi    Corp.,    Columbus,    Ga.  (Par-T-Pak 

beverages) ,  5  ta  weekly,  52  weeks,  thru 

BBDO,  Los  Angeles. 
Regal   Brewing  Co.,   San   Francisco,  6  ta 

weekly,   52   weeks,   thru   M.    E>  Harlan 

Agency,  San  Francisco. 
Southern   Counties   Gas   Co.,   Los  Angeles 

(cooking   school),    6    ta,   thru  McCann- 

Erickson,  Los  Angeles. 
Young    People's    Church,    Philadelphia,  t 

weekly,  52  weeks,  thru  Harry  A.  Zoog 

Associates,  Philadelphia. 

WOAI  San  Antonio 

Denver  Chemical   Co.,   New  York  (Anti- 

phlogistine) ,  3  t  weekly,  thru  Badger  & 

Browning,  Boston. 
Block  Drug  Co,  Jersey  City   (Allenru),  3 

sa  weekly,  39  weeks,  thru  Redfield-John- 

stone,  N.  Y. 
Beechnut  Co.,  Canajoharie,  N.  Y.  (Beech- 

ies),    sa    weekly,    thru  Newell-Emmett 

Co.,  N.  Y. 

Hulman  &  Co.,  Terre  Haute,  Ind.  (Clabber 
Girl  Baking  Powder) ,  4  sa  weekly,  52 
weeks,  thru  Pollyea  Adv.,  Terre  Haute. 

Reader's  Digest  Assn  ,  Pleasantville,  N.  Y., 
2  sa  weekly,  13  weeks,  thru  BBDO,  N.  Y. 

Metro-Goldwyn-Mayer,  New  York,  5  sa 
weekly,  52  weeks,  thru  Donahue  &  Coe, 
N.  Y. 

Vick  Chemical  Co.,  New  York  (Vicks),  sa 
weekly,  26  weeks,  thru  Morse  Interna- 
tional, N.  Y. 


KYW  Philadelphia 

Petrol  Corp.,  Philadelphia  (fuel  oil),  sp 
weekly,  13  weeks,  thru  Seberhagen  Adv., 
Philadelphia. 

H.  J.  Heinz  Co.,  Pittsburgh  (mustard 
and  57-Sauce),  10  ta  weekly,  thru  Maxon 
Inc.,  N.  Y. 

Morton  Salt  Co.,  Chicago,  5  sa  weekly, 
thru  Kenyon  &  Eckhardt,  N.  Y. 

Tobacco  By-Products  &  Chemical  Corp., 
Louisville,  Ky.  (Black  Leaf  Forty  In- 
secticide), ta  weekly,  thru  Campbell- 
Sanford,  Chicago. 

Beau  Brummel  Co.,  Cincinnati  (neckties), 
t  weekly,  13  weeks,  thru  Key  Adv.,  Cin- 
cinnati. 

Bauer  &  Black,  Chicago  (Blue  Jay  Corn 
Plasters ) ,  5  sa  weekly,  thru  Ruthrauff  & 
Ryan,  N.  Y. 

Mione  Mfg.  Co.,  Collingsdale,  Pa.  (hand 
soap),  3  sa  weekly,  13  weeks,  thru  Earle 
A.  Buckley,  Philadelphia. 

Taylor-Reed  Corp.,  Mamaroneck,  N.  Y. 
(Coco  Marsh  Choclate  Mix),  5  ta  weekly, 
thru  Ruthrauff  &  Ryan,  N.  Y. 

Laco  Products,  Waltham,  Mass.  (shampoo), 

5  sa  weekly,  52  weeks,  thru  Joseph  Katz, 
Baltimore,  Md. 

WAPI  Birmingham,  Ala. 

Church  &  Dwight  Co.,  New  York  (Arm  & 
Hammer  Soda),  6  sa  weekly,  52  weeks, 
thru  Brooke,  Smith,  French  &  Dorrance, 
N.  Y. 

Dr.  W.  B.  Caldwell  Inc ,  Monticello,  111. 
(medicines),  5  ta  weekly,  52  weeks,  thru 
Sherman  &  Marquette,  Chicago. 

Colgate-Palmolive-Peet  Co.,  Jersey  City 
(Colgate  Dental  Cream),  6  ta  weekly,  39 
weeks,  thru  Ted  Bates  Inc.,  N.  Y. 

Ex-Lax,  Brooklyn,  5  ta  weekly,  thru  Joseph 
Katz  Co.,  N.  Y. 

Johnson  &  Johnson,  New  Brunswick, 
N.  J.  (baby  powder),  3  sa  weekly,  13 
weeks,  thru   Young  &  Rubicam,   N.  Y. 

Lambert  Pharmacal  Co.,  St.  Louis  (Lis- 
terine  Tooth  Powder),  6  sa  weekly,  52 
weeks,  thru  Lambert  &  Feasley,  N.  Y. 

Lever  Bros.,  Cambridge,  Mass.  (Rinso),6  ta 
weekly,  52  weeks,  thru  Ruthrauff  &  Ryan, 
N.  Y. 

Rit  Products  Corp.,  Chicago  (Rit  Dyes),  7 
ta,  14  sa  weekly,  thru  Earle  Ludgin  & 
Co.,  Chicago 

Wilcox-Gay  Corp.,  Charlotte,  Mich,  (radio 
and  recording  machines),  2  ta,  1  sa  week- 
ly, thru  Blakelee  Advertising  Agency, 
Detroit. 

WENR  Chicago 

Bauer  &  Black  Co.,  Chicago  (Blue-Jay 
Plasters ) ,  3  sa  weekly,  thru  Ruthrauff 

6  Ryan,  N.  Y. 

Morton  Salt  Co.,  Chicago,  5  sa  weekly, 
thru  Kenyon  &  Eckhardt,  N.  Y. 

Atlas  Brewing  Co.,  Chicago,  sp  weekly,  52 
weeks,  thru  Arthur  Meyerhoff  &  Co., 
Chicago. 


KFRC  San  Francisco 

Reid,  Murdoch  &  Co.,  Chicago  (Monarch 
Finer  Foods),  7  sa  weekly,  52  weeks, 
thru  Rogers  &  Smith  Adv.  Agency,  Chi- 
cago. 

Lever  Bros.,  New  York  (Rinso),  12  ta 
weekly,  13  weeks,  thru  Ruthrauff  &  Ryan, 
N.  Y. 

Poultry  Producers  of  Central  California, 
San  Francisco  (Nu-Laid  eggs),  2  sa 
weekly,  13  weeks,  thru  Long  Advertising 
Service,  San  Francisco. 

Warner  Bros.  Pictures,  New  York  ("The 
Adventures  of  Mark  Twain"),  2  t  week- 
ly, thru  Blaine  Thompson  Co.,  N.  Y. 

Pacific  Guano  Co.,  Oakland,  Cal.  (Taps), 
sa  weekly,  13  weeks,  thru  O.  E.  Hopfer 
Adv.  Agency,  Oakland,  Cal. 

Wellman  Peck  &  Co.,  San  Francisco 
(canned  foods),  ta  weekly,  13  weeks,  thru 
Botsford,  Constantine  &  Gardner,  San 
Francisco. 

Standard  Oil  Co.  of  California,  San  Fran- 
cisco (oil,  gas),  sp  weekly,  52  weeks, 
thru  BBDO,  San  Francisco. 

San  Francisco  Brewing  Co  ,  San  Francisco, 
t  weekly,  52  weeks,  thru  Emil  Reinhardt 
Adv.  Agency,  Oakland,  Cal. 

Republic  Pictures,  New  York  ( "The  Lady 
and  the  Monster"),  3  t  weekly,  thru 
Donahue  &  Coe  Adv.  Agency,  N.  Y. 

Milton  Holmes,  San  Francisco  (London- 
derry Ice  Cream  Mix),  sp  weekly,  13 
weeks,  thru  Allied  Advertising  Agencies, 
San  Francisco. 

WMAQ  Chicago 

Holland  Furnace  Co.,  Holland,  Mich.,  ne 
weekly,  26  weeks,  thru  Roche,  Williams 
&  Cunnyngham,  Chicago. 

Grove  Labs.,  St.  Louis  (cold  tablets  and 
vitamin  products),  5  sp  weekly,  52  weeks, 
thru  Russel  M   Seeds,  Chicago. 

Artra  Cosmetic  Co.,  Bloomfield,  N.  J.  (Sul- 
tra  Sunfilter  cream),  2  t  weekly,  thru 
Murray  Breese  Assoc.,  N.  Y. 

Local  Loan  Co..  Chicago,  5  sp  weekly,  26 
weeks,  thru  Van  Hecker  Adv.,  Chicago. 

W.  F.  McLaughlin  &  Co.,  Chicago  (Manor 
House  Coffee) ,  3  sp  weekly,  52  weeks, 
thru  Sherman  K.  Ellis  &  Co.,  Chicago. 

William  Wrigley  Jr.  Co..  Chicago  (chew- 
ing gum),  13  sa  weekly,  thru  Ruthrauff 
&  Ryan,  Chicago. 

KFI  Los  Angeles 

Helms  Bakeries,  Los  Angeles,  10  ta  weekly, 
52  weeks,  thru  Dana  Jones  Co.,  Los  An- 
geles. 

Sparkletts  Drinking  Water  Corp.,  Los  An- 
geles, 4  ne  weekly,  52  weeks,  thru  Ray- 
mond R.  Morgan  Co.,  Hollywood. 

Mack's  Super  Gloss  Co.,  Los  Angeles  (auto 
polish),  so  weekly,  thru  Elwood  J.  Rob- 
inson Adv.,  Los  Angeles. 

Petrol  Corp.,  Los  Angeles  (gasoline),  3  sa 
weekly,  52  wf-eks,  thru  Raymond  R.  Mor- 
gan Co.,  Hollywood. 


I       USED  CARS  OUT 
I    WFIL  Cancels  Accounts  As 
I  Block  on  Facilities  

USED  CAR  advertising  will  be 
cancelled  on  WFIL  Philadelphia, 
Blue  outlet,  effective  May  29,  ac- 
cording to  Roger  W.  Clipp,  station 
president.  Programs  were  stopped 
because  "the  business  has  so  grown 
as  to  make  an  auction  block  of 
broadcast  station  facilities,"  Mr. 
Clipp  said. 

Originally,  WFIL  accepted  used 
cir  advertising  as  an  "emergency 
business  in  the  public  interest." 
And  'when  the  buying  and  selling 
of  used  cars  ceases  to  be  a  hapless 
race  and  returns  to  the  principles 
of  healthy  business  competition," 
business  will  be  resumed,  according 
to  WFIL's  president. 


Sperry  Workers  to  Hear 
Manning  From  London 

SPERRY  Corp.,  New  York,  pro- 
ducers of  aviation  and  naval  in- 
struments, presents  direct  from 
London  a  weekly  news  report  by 
Paul  Manning  on  WOR  New  York. 
Series  began  May  21.  Mr.  Manning, 
former  CBS  correspondent,  now 
on  overseas  assignment  for  Mc- 
Naught  Syndicate,  is  heard  every 
Sunday,  11-11:15  a.m.  Addressed 
primarily  to  Sperry  Workers,  his 
commentaries  will  be  recorded  and 
broadcast  over  plant  systems.  Plans 
to  place  the  program  on  MBS  at  a 
later  date  are  under  consideration. 

First  purpose  of  the  program, 
according  to  R.  H.  Hinckley,  assist- 
ant to  the  president  and  advertis- 
ing head,  will  be  to  help  the  work- 
ers in  various  Sperry  companies, 
"Keep  up  to  date  regarding  the 
progress  of  the  war  across  the  At- 
lantic". Commercials  will  show 
how  Sperry  equipment  is  bringing 
the  day  of  victory  nearer.  This 
marks  the  companys  first  use  of 
radio.  Mr.  Manning's  report  will 
be  transmitted  from  BBC  studios 
and  directed  into  WOR  studios  by 
AT&T.  Young  &  Rubicam,  New 
York,  is  the  agency. 


Du  Mont  Praises  FCC's 
Foresighted  Video  Policy 

IN  A  COMMENT  on  the  remarks 
of  FCC  Chairman  Fly  before  the 
opening  session  of  the  television 
seminar  of  the  Radio  Executives 
Club  [Broadcasting,  May  22] ,  Al- 
len B.  Du  Mont,  president  of  Tele- 
vision Broadcasters  Assn.,  said 
they  "indicate  that  the  FCC  is 
showing  excellent  foresight  in  its 
attitude  toward  television." 

Mr.  Du  Mont  expressed  "whole- 
hearted agreement"  with  Mr.  Fly's 
statement  "that  when  the  war  ends, 
the  television  industry  should  be 
ready  to  provide  the  best  practical 
television  pictures"  and  continued: 
"Progressiveness  and  not  stagna- 
tion will  always  be  the  aim  of  the 
nation's  television  broadcasters. 
When  hostilities  cease  and  the  doors 
to  a  national  television  service  are 
swung  open,  television  images  of 
excellent  pictorial  quality  and  ade- 
quate size  will,  I  am  confident,  be 
ready  for  a  nation  anxious  to  see 
and  accept  this  new  and  wonderful 
medium." 
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WHN  New  York  has  acquired  the 
news  service  of  Reuters  News  Agency. 
Station  also  is  served  with  AP  and  UP 
news. 

QUAKER  OATS  Co.,  Chicago,  spon- 
sors of  the  Blue  Network  program 
Terry  &  the  Pirates,  has  awarded  four 
Blue  stations  with  award  certificates 
for  outstanding  promotional  job  on  its 
"Victory  Jingle  Contest."  Stations 
cited  are :  KXYZ  Houston,  Tex. ; 
WJBO  Baton  Rouge,  La.;  KWTO 
Springfield,  Mo.,  and  KPBI  Wichita, 
Kans.  Honorable  mention :  WKBB 
Dubuque,  la.;  WCBS  Springfield, 
111.;  KXEL  Waterloo,  la.;  WFMJ 
Youngstown,  O. ;  WOWO  Ft.  Wayne, 
Ind.,  and  KTKC  Visalia,  Calif. 

)l 

NBC  Thesaurus  library  service,  NBC 
central  division,  has  added  two  new 
stations  to  its  list  of  subscribers : 
KHMO  Hannibal,  Mo.,  and  WTAQ 
,    Green  Bay,  Wis. 

KMBC  Kansas  City  for  the  sixth  con- 
I    secutive   year  has  been  granted  ex- 
clusive right  to  broadcast  official  mar- 
■    ket  reports  direct  from  the  livestock 
exchange  building. 

SPECIAL  broadcasts  by  WKY  Okla- 
homa City  were  arranged  for  the  open- 
ing of  the  first  plastics  exhibit  in  the 
Oklahoma  City  Chamber  of  Commerce 
and  the  meeting  of  the  Southwest  Re- 
gional Chemurgic  Clinic,  May  18-20. 

KIDO  Boise,  Ida.,  has  extended  its 
hours  of  operation.  Station  now  goes 
on  the  air  at  6  a.m.  and  signs  off  at  12 
midnight,  adding  fourteen  hours  week- 
I   ly  to  its  schedule. 

WIBG  Philadelphia  has  added  a  sec- 
ond full  hour  of  news  to  its  daily  pro- 
gram schedule.  In  addition  to  the 
Neivsreel  of  the  Air,  sponsored  nightly 
from  11  to  12  by  Shore  Brothers,  local 
used  car  dealers,  a  second  Newsreel  of 
the  Air  has  been  scheduled  from  6  to 
7  a.m.  on  a  sustaining  basis. 

R.  SANFORD  GUYER,  manager  of 
WBTM  Danville,  Va.,  was  host  to  the 
WBTM  staff  at  a  picnic  May  28  cele- 
brating the  14th  year  of  the  station's 
operation.  WBTM  started  on  May  24, 
1930,  with  100  w  power.  Today  out- 
let operates  on  250  w  and  is  affiliated 
with  Blue  and  Mutual. 

JOHN  SHEPARD  3d,  chairman  of 
the  board  and  general  manager  of  the 
Yankee  Network,  on  May  18  during  a 
special  broadcast  on  WNAC  Boston, 
presented  to  the  Most  Rev.  Richard 
J.  dishing,  temporary  administrator 
of  the  Boston  archdiocese,  and  to  the 
Rev.  Michael  J.  Ahern,  S.J.,  record- 
ings of  the  Pontifical  Requiem  Mass 
for  the  late  William  Cardinal  O'Con- 
nell,  archbishop  of  Boston.  Francis  J. 
Cronin,  WNAC  organist,  played  sev- 
eral hymns  composed  by  the  late  pro- 
late. 


Dominating  Its 
Community  in 
Public  Service! 

KOIN 

PORTLAND,  OREGON 

CBS  Affiliate 


Doubled 

WHEN  Bill  Edgar  of  the 
sales  service  department  at 
KWK  St.  Louis  called  on  a 
clothing  store  client  to  check 
copy  one  day  last  week,  he 
landed  in  the  midst  of  a  rush 
of  customers.  Asked  by  the 
store  manager  if  he  would 
lend  a  hand  selling  clothes  for 
an  hour,  Mr.  Edgar  consent- 
ed for  his  sales  copy  had 
caused  the  avalanche  of 
buyers  for  the  store. 


Jelke  Spots 


LUCEY  REELECTED 
BY  CBS  ADVISORS 

C.  T.  LUCEY,  WRVA  Richmond, 
was  reelected  chairman  of  the  CBS 
Affiliates  Advisory  Board  and 
John  M.  Rivers,  WSCS  Charles- 
ton, S.  C,  was  named  secretary 
during  meetings  last  Wednesday 
and  Thursday  at  CBS  New  York 
headquarters. 

Highlights  of  the  two-day  ses- 
sion, conducted  b'r  Frank  Stanton, 
CBS  vice-president,  included  a  dis- 
cussion of  television  policy  led  by 
Vice-Presidents  Paul  Kesten  and 
Joseph  Ream;  a  session  on  contro- 
versial broadcasts,  headed  by  Dr. 
Lyman  Bryson,  director  of  educa- 
tion; an  outline  of  the  CBS  plans 
for  covering  the  impending  inva- 
sion, by  Paul  White,  director  of 
news  broadcasts. 

William  Lodge,  acting  director 
of  engineering,  gave  the  group  an 
FM  presentation,  a  preview  of  an 
FM  clinic  he  and  Howard  Lane, 
stations    relations    director,  will 


JOHN  F.  JELKE  Co.  Chicago 
(Good  Luck  Margarine)  began 
sponsorship  of  an  extensive  chain 
break  campaign,  effective  May  8, 
on  three  stations  in  each  of  the 
following  cities:  Denver,  Provi- 
dence, Memphis  and  Buffalo.  Con- 
tract is  for  8  weeks.  Agency :  Young 
&  Rubicam,  Inc.,  Chicago.  E.  F. 
Hascall  is  account  executive. 

give  at  CBS  stations  on  a  tour  to 
begin  next  month.  Station  men 
visited  the  CBS  television  studios 
for  a  demonstration. 

Full  board  attended,  including: 
Chairman  Lucey;  Mr.  Rivers; 
Clyde  F.  Coombs,  KARM  Fresno; 
Arthur  B.  Church,  KMBC  Kansas 
City;  Franklin  M.  Doolittle, 
WDRC;  Leo  Fitzpatrick,  WJR  De- 
troit; I.  R.  Lounsberry,  WKBW 
Buffalo;  C.  W.  Rembert,  KRLD 
Dallas;  W.  H.  Summerville,  WWL 
New  Orleans. 

CBS  executives  included:  Frank 
White,  vice-president  and  treasur- 
er; Herbert  Akerberg,  vice-presi- 
dent in  charge  of  station  relations; 
William  Schudt  Jr.,  Eastern  man- 
ager, station  relations;  Edwin 
Buckalew,  Western  division  man- 
ager, station  relations. 


OWI  Fund  Boosted 
AN  INCREASE  of  20  million  dol- 
lars for  overseas  activities  was  recom- 
mended for  the  OWI  last  week  in 
the  1945  fiscal  year  War  Agencies  Ap- 
propriations Bill  (HR-4879),  re- 
ported out  by  the  House  Appropria- 
tions Committee.  Total  Committee 
approved  budget  is  $58,625,367,  of 
which  only  $2,200,000.  representing 
a  $204,107  cut,  is  for  the  Domestic 
Branch. 


A  Strangle  Hold 

on  a  ready-to-buy  market 

Look  at  these  Hooper  figures!  See  why  it  is  almost  impossible  to  miss — 
why  our  advertisers  get  such  consistent  results. 


WKBH 

Sta.A 

8:00  AM-12:00  N 
Jcon.  thru  Fri. 

82.4 

11.2 

12:00  N-6:00  PM 
,    Mon.  thru  Fri. 

77.0 

8.6. 

6:00  PM-10:00  PM 
Sun.  thru  Sat. 

75.4 

12.6 

C.  E.  Hooper — Midwinter,  19 H 

Let  the  preferred  station  for  our  149,660  radio  homes  get  RESULTS 
F02  YOU  TOO! 


FREE  &  PETERS  •  National  Representatives 


La  Crosse,  Wise. 


REPRESENTED  BV 


HOWARD  H.WIL50N  CD. 


'  ACTIVE 
SALT  LAKE 
MARKET 


BROAD  CASTING 


Broadcast  Advertising 


S.  S.  FOX,  President 
and  General  Manager 

National  Representative 
JOHN  BLAIR  &  CO. 
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Frederick  W.  Wile  Jr. 
Is  Commissioned  in  Navy 

FREDERICK  WILLIAM  WILE 
Jr.,  former  manager  of  the  research 
department,  Young  &  Rubicam, 
New  York,  was  commissioned  lieu- 
tenant (j.g.)  USNR  on  May  18, 
and  is  now  stationed  in  Washington 
with  the  operations  section,  Navy 
Incentive  Division.  He  was  com- 
missioned out  of  the  Navy  Train- 
ing Center  at  Sampson,  N.  Y., 
where  he  went  through  boot  camp 
after  his  induction  March  11.  Lt. 
Wile  was  with  the  CBS  publicity 
department  from  1930-34.  He 
joined  Young  &  Rubicam  in  1934, 
where  he  was  successively  manager 
of  radio  publicity,  business  man- 
ager of  the  radio  department  and 
manager  of  the  research  depart- 
ment. In  the  spring  of  1942,  he 
went  to  Washington  with  Raymond 
Rubicam  for  a  position  with  the 
War  Manpower  Commission.  In 
September  1943  he  returned  to  the 
New  York  office  of  Young  &  Rubi- 
cam. 


HONORED  AT  A  BANQUET  given  by  GE  for  winning  the  annual  Merit 
Award  for  1943,  presented  by  GE  to  the  NBC  station  which  has  the  best 
operating  performance,  was  this  group  of  KOA  Denver  and  GE  execu- 
tives who  made  possible  the  record  of  6,689  hours,  31  minutes  of  broad- 
casting in  1943  with  only  42  seconds  off  the  air.  Award  culminates  20 
years  of  efficient  operation  since  KOA,  now  50,000  w,  went  on  the  air 
with  5,000  w.  Left  to  right  are:  Emil  Raeke,  building  maintenance;  James 
R.  MacPherson,  KOA  general  manager;  Francis  A.  Nelson,  Joseph  L. 
Turee,  transmitter  engineers;  Roy  D.  Carrier,  station  engineer;  W.  Carl 
Nesbitt,  transmitter  engineer;  Arthur  L.  Jones,  vice-president  of  GE; 
Garland  S.  Dutton,  transmitter  engineer;  Russell  C.  Thompson,  assistant 
station  engineer;  George  H.  Anderson,  transmitter  engineer;  and  Robert 
H.  Owen,  chief  engineer.  The  GE  Merit  Award  Plaque  was  presented. 


XAVIER  CUGATS 


ALBUM 

COLUMBIA  RECORDS 

SET  C-98 


ALL  RECORDS 

IN  THIS 
ALBUM  MAY  RE 
PERFORMED 

UNDER 
RMI  LICENSE 


International  Rate 
Structure  Studied 

Wakefield,  Siling,  Otterman 
On  South  American  Tour 

A  STUDY  of  international  com- 
munications rate  structure  as  it  ap- 
plies to  South  America,  in  connec- 
tion with  the  proposed  merger  of 
international  communications  in  the 
U.  S.  is  being  made  by  Commis- 
sioner Ray  C.  Wakefield  and  Philip 
F.  Siling,  assistant  chief  engineer 
in  charge  of  broadcasting  of  the 
FCC,  and  Harvey  B.  Otterman,  as- 
sistant chief  of  the  State  Dept. 
Telecommunications  Division 
[Broadcasting,  May  15]. 

Messrs.  Wakefield,  Siling  and  Ot- 
terman, who  left  Washington  May 
20  for  Miami  on  the  first  leg  of 
their  tour,  will  visit  Colombia,  Bra- 
zil, Uruguay,  Chile  and  Venezuela, 
making  the  trip  by  plane.  They 
are  scheduled  to  return  to  Wash- 
ington June  24. 

Although  officially  the  trio  is  re- 
ported studying  the  "international 
rate  structure"  with  a  view  of 
recommending  adoption  of  a  uni- 
fied plain  language  code  radio- 
telegraph-cable rate  between  the 
U.  S.  and  South  American  coun- 
tries, it  was  learned  that  the  trip 
also  will  have  considerable  bearing 
on  the  proposed  international  com- 
munications merger. 

A  subcommittee  of  the  Senate 
Interstate  Commerce  Committee 
has  begun  a  study  of  international 
communications  and  is  expected  to 
hold  public  hearings  after  their  re- 
turn. During  Mr.  Siling's  absence, 
Chief  Engineer  George  P.  Adair  has 
named  John  A.  Willoughby,  senior 
engineer,  as  acting  chief  of  the 
Broadcast  Division. 


Olian  in  Chicago 

OLIAN  ADV.  Co.,  St.  Louis,  Mo., 
will  open  a  Chicago  office  June  1, 
with  I.  J.  Wagner,  former  account 
executive  of  Arthur  Meyerhoff 
Agency,  Chicago,  as  vice-president 
in  charge.  The  agency  will  handle 
the  advertising  of  Atlas  Brewing 
Co.,  Chicago,  and  Schoenhofen 
Edelweiss  Brewing  Co.,  Chicago. 
New  offices  will  be  located  in  the 
Pure  Oil  Bldg.,  35  E.  Wacker 
Drive,  Chicago. 


NEW  YORK      CHICAGO  HOLLYWOOD 


WPDQ,  Jacksonville,  Fla. 

.  .  .  your  Telescript  features  such 
as  "Behind  The  War  News", 
'  It  Happened  This  Week" 
and  "Washington  Inside 
Out"  are  so  good  that  they 
have  always  been  sponsored 
on  this  station. 

Robert  R.  Feagin 
General  Manager 


available  through 

PRESS  ASSOCIATION,  inc. 

50  Rockefeller  Plaza 
New  York,  N.  Y. 
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HAVANA  OIR  CHIEF 
ON  MISSION  TO  ZJ.  S. 

JULIO  PEREZ  GONI  VALLES, 
director  of  the  Inter-American  Ra- 
dio Office  (OIR),  Havana,  was  in 
Washington  last  week  on  official 
business  of  the  Office,  created  in 
1937  as  the  official  repository  for 
radio  allocations  in  the  Americas. 
OIR  was  established  coincident 
with  the  Inter-American  Radio 
Conference  in  1937. 

Senor  Perez  Goni  conferred  with 
State  Department,  FCC  and  other 
radio  officials  in  connection  with 
OIR  activities.  He  planned  to  spend 
this  week  in  New  York  conferring 
with  network  and  other  radio  offi- 
cials prior  to  returning  to  Havana 
early  in  June. 

Senor  Perez  Goni,  a  radio  engi- 
neer, became  director  of  OIR  in 
August  1943,  succeeding  Dr.  Ar- 
mando Mencia.  Since  1933  he  had 
been  associated  with  the  Cuban 
Radio  and  Telegraphic  Administra- 
tion, specializing  in  radio  affairs. 


Connecticut  Forum 

STATION  managers  of  the  six 
Connecticut  State  Network  stations 
will  analyze  the  medium  when  they 
discuss  "Radio  and  the  Part  It  Plays 
in  Advertising"  on  the  Connecticut 
Forum  of  the  Air  this  Thursday, 
June  1  at  8-8:30  p.m.  According  to 
Dewey  H.  Long,  manager  of  WE  LI 
New  Haven  where  the  broadcast 
will  originate,  "no  trade  secrets 
will  be  divulged  and  rate  cards  will 
be  barred,  but  the  forum  will  pro- 
vide listeners  with  a  frank  discus- 
sion of  radio's  role  in  wartime  and 
postwar  advertising.  S.  J.  Paul  of 
Broadcasting  will  act  as  guest 
moderator.  Participating  managers 
will  be  Mr.  Long;  Harold  H. 
Meyer,  WSRR  Stamford;  Gerald 
J.  Morey,  WNLC  New  London; 
Harold  Thomas,  WATR  Water- 
bury;  Richard  W.  Davis,  WNBC 
Hartford;  Levon  Thomas,  WNAB 
Bridgeport. 


Cooper  Injured 

JAMES  H.  COOPER,  newscaster 
of  WBNS  Columbus,  0.  was  esr- 
iously  injured  in  an  automobile 
accident  May  24  and  was  suffering 
from  a  skull  fracture,  it  was 
learned  last  week.  Mr.  Cooper, 
who  has  personally  sold  over 
$7,000,000  worth  of  war  bonds 
since  starting  his  personal  cam- 
paign in  August,  1942,  was  on  his 
way  to  complete  another  bond 
transaction  when  the  accident  oc- 
curred. 


"It's  nothing — he's  been  listening 
to  'Meet  Your  Nav/  on  WFDF 
Flint." 


New  RCA  Tubes 

RCA  has  announced  four  new 
types  of  tubes  whose  functions 
range  from  the  production  of  high- 
frequency  power  for  radio  broad- 
casting and  industrial  heating  ap- 
plications to  the  measurement  of 
low  light  intensities  of  the  order 
of  starlight.  The  new  types  are: 
A  forced-air-cooled  (RCA-9C22) 
and  its  "sister"  tube,  the  water- 
cooled  RCA-9C21  both  used  in  the 
class  B  modulator  stage  and  in 
the  modulated  class  C  final  ampli- 
fier stage  of  high-power  transmit- 
ters. The  other  two  are  the  new 
thyratron  (RCA-2D21)  weighing 
only  a  half  ounce  and  measuring 
1%  inches,  which  despite  its  small 
size  provides  stable  operations  and 
a  high  control  ratio  for  a  variety 
of  functions  as  an  electronic 
switch,  and  last  the  RCA-931-A, 
the  new  9-stage  multiplier  photo- 
tube, which  is  capable  of  ampli- 
fying signals  up  to  200,000  times 
and  more. 


Tootsie  Adult  Series 

SHIFTING  its  radio  promotion  for 
Tootsie  V-M,  a  chocolate  drink,  to 
the  adult  market,  Sweets  Co.  of 
America,  Hoboken,  N.  J.,  on  June 
19  starts  a  52-week  news  commen- 
tary series  by  Walter  Kiernan  on 
48  Blue  stations,  Monday,  Wednes- 
day and  Friday,  2-2:15  p.m.  Firm 
is  discontinuing  May  26-September 
11  its  Dick  Tracy  program  adven- 
ture series  on  the  same  network 
for  Tootsie  Rolls  and  Tootsie  V-M. 
Agency  is  Duane  Jones  Co.,  New 
York. 


Quwhv  Sim""1  M 
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VOX  POP,  the  Voice  of  the  People, 
originates  in  naval  training  stations, 
army  hospitals,  marine  bases,  war 
plants,  USO  Centers  and  almost 
every  other  interesting  place  you 
could  mention.  Hard-working,  war- 
weary  groups  welcome  the  now- 
famous  talking  train  for  the 
pleasant,  diverting  relief  it  brings. 
Listeners  enjoy  the  show's  variety, 
wit  and  warm  human  appeal. 


EFFERVESCENT 
CHARM  maintains  the 
pace  and  Bromo-Seltzer 
eases  the  strain  as  Parks 
Johnson  and  Warren  Hull 
travel  the  country  (Parks 
has  been  at  it  since  1932 ) 
giving  fight  instructions 
to  people  with  headaches. 
Emerson  reminds  head- 
ache fighters  about  the 
handy  stuff  that  helps  with 
the  three  front  job  ahead. 


// doesn't  pay  fy  6e  a 

WISE-CRACK  WILLIE,' 

V 

OUT  ON  A  PARTY  J 
[    LAST  NI6HT.  EH  ?  J 

It's  the  sure  way  to  lose  customers 

-and  that's  bad  business! 


How  to  Protict 
BROMO-SELTZER  profiti! 

BROMO-SELTZER 


Fortunately,  the  Printers'  Ink 
four-way  editorial  policy  is  always 
there  to  help  the  three-way  prepar- 
ation. Here  management  problems 
are  forecast  as  possibilities,  an- 
nounced as  news,  analyzed  in  de- 
tail and  presented  as  case  histor- 
ies that  describe  their  application. 
Fortunately,  too,  Emerson  and 
their  agency,  Ruthrauff  &  Ryan 
along  with  most  important  men 
who  build,  approve  and  spend  the 
nation's  advertising  budgets,  take 
Printers'  Ink  regularly.  To  tell  or 
sell  these  people  best,  most  media 
men  buy  P.  I.,  first. 


LIKE  THE  PRODUCT, 

The  Emerson  Drug  Co. 
plans  their  attack  on  many 
fronts  through  different 
media.  Wholesalers,  job- 
bers, dealers  and  clerks 
must  respond  to  the  effort 
before  the  consumer  pro- 
gram can  begin  to  pay  divi- 
dends. Emerson's  current 
sales-training  program  ( see 
cut  for  one  of  the  series) 
to  teach  green  fountain 
clerks,  requires  real  cam- 
paign efficiency.  Their 
point-of-sale  effort  needs 
constant  checking.  Their 
dealer  and  jobber  cam- 
paigns must  have  ideas. 
There's  enough  planning  to 
make  them  need  Bromo- 
Seltzer  themselves. 
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A  50,000  watt 
audience  atcL 
250  watt  rate 


MORNING  INDEX 
MON.  THRU  FRI . 
8:00  -  12:00  A.M. 

A 

WGRC 

B 

C 

13.0 

26.5 

34.3 

25.4 

AFTERNOON  INDEX 
MON.  THRU  FRI . 
12:00  -  6:00  P.M. 

A 

WGRC, 

6 

c 

29.4 

32.1 

21.4 

15.5 

SUJ.  THRU  SAT. 
EVENING  INOEX 
6-.00  -  10:00  P.M. 

A 

WGRC 

B 

c 

41.7 

12.6 

35.5 

8.7 

A  S*0*%  ffigSSo  OF  J 


Semler,  Barbasol,  Zonite 
Sign  Heatter  3  Years 

THROUGH  Erwin,  Wasey  &  Co., 
New  York,  R.  B,  Semler  Inc.,  Bar- 
basol Co.  and  Zonite  Products 
Corp.,  sponsors  of  Gabriel  Heatter 
on  Mutual,  have  signed  a  three- 
year  contract  with  the  commenta- 
tor, for  a  continuation  of  his  six 
quarter-hour  broadcasts  per  week. 
Report  that  the  talent  contract  for 
the  three  advertisers  totalled 
$1,000,000  was  denied  by  the 
rgency,  which  declined,  however,  to 
disclose  the  correct  figure. 

Contract  covers  the  period  Janu- 
ary 1,  1945  to  January  1,  1948,  and 
is  non-cancellable  during  the  first 
year.  Sponsors  will  also  renew  the 
time  contracts  for  their  respective 
broadcasts  by  Mr.  Heatter  for  52 
weeks,  effective  July  1,  at  the  same 
time  enlarging  their  MBS  hook-ups. 


OWI  PACKET,  WEEK  Tune  19 

Check  the  list  below  to  find  the  war  message  announcements   you  will  broadcast 
during  the  week  beginning  June   19.  All  station  announcements  are  50   seconds  and 
available  for  sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing 
of  these  important  war  messages.  Each  X  stands  for  three  announcements  per  day  or 

WAR  MESSAGE 

STATION  ANNOUNCEMENTS 
NET-              Group                     Group               NAT.  SPOT 
WORK            KW                        OI  PLAN 
PLAN         Aff.            Ind.        Aff.            Ind.     Live  Trans. 

Fifth   War  Loan 

Home  Canning  

Home  Front  Pledge 

Cut  Food  Waste 

WAC  

—  X         X  xxxxx 

—  —           X           X           X  X 
X 

X 

—  -           -           X  X 

gjil  LOUISVILLE'S 
TRADING  AREA 

=  473S  OF  KENTUCKY'S  POPULATION 
=  57%  OF  ITS  BUYING  POWER 


Burn-Smith  *7fo2wa//8pmailtfwe£ 


KOBH  Transfer  Granted 

CONSENT  was  granted  by  the 
FCC  last  week  to  voluntary  trans- 
fer of  control  of  KOBH  Rapid  City, 
S.  D.,  to  Robert  J.  Dean,  for  the 
past  seven  years  general  manager 
of  the  independent  local,  through 
transfer  of  100  shares  of  common 
stock  (and  111  shares  preferred 
non-voting  stock)  for  the  total  con- 
sideration of  $32,000  from  the  Tri- 
State  Milling  Co.  (46  sh),  C.  A. 
Quarnberg  (14  sh),  and  P.  R. 
Quarnberg,  E.  F.  Gronert,  George 
E.  Bruntlett,  William  McNulty 
(each  10  sh).  Mr.  Dean  held  47.5 
of  the  total  150  shares  common 
stock  before  the  transfer. 


See  OWI  Schedule  of  War  Messages  113  for  names  and  time  of  programs  carrying  war 
messages  under   National  Spot  and  Network  Allocation  Plans. 

Second  Week  of  Fifth  War  Loan  Brings 
All  OWI  Allocation  Plans  Into  Action 


ALL  allocation  facilities  of  the 
OWI  Domestic  Radio  Bureau  are 
employed  for  the  Fifth  War  Loan 
during  the  week  beginning  June  19, 
the  second  week  of  the  drive.  In 
addition  to  the  Network  and  Sta- 
tion Announcement  plans,  National 
Spot,  Special  Assignment,  Special 
Events  and  Special  Transcription 
allocations  are  put  into  action  to 
reach  the  largest  possible  number 
of  listeners. 

With  the  slogan  "Back  the  At- 
tack— Buy  More  Than  Before," 
Fifth  War  Loan  messages  will  ac- 


YOU'RE  NEVER 
IN  ROANOKE! 


BLOCKED 


CBS     •     5000  WATTS     •    960  KC 

Owned  and  Operated  by  the 
TIMES-WORLD  CORPORATION 


I'REE  &  PETERS,  Inc.,  Natl.  Representatives 


What  advantage  does  a  big  market 
give  you  over  a  smaller  market  if 
you're  splitting  the  big-market 
audience  with  two  or  three  other 
advertisers — and  your  net  audience 
is  less  than  in  the  smaller  market? ! 

In  the  Roanoke-Southwest  Virginia 
market  there  are  100,347  radio 
homes.  Yes,  fewer  than  in  many 
single  cities.  But  WDBJ  is  the  only 
station  that  even  reaches  the  vast 
majority  of  its  people — and  thus 
you  get  a  true  big-market  audience 
— at  small-station  costs! 

Let  us  give  you  the  whole  picture. 
Then  judge  for  yourself! 


cent  the  responsibility  of  every 
American  in  helping  to  pay  the  cost 
of  the  invasion.  Appeals  will  stress 
the  hardships  faced  by  the  fighting 
men  as  compared  to  the  relatively 
small  sacrifice  involved  in  financing 
the  fighting. 

Among  other  campaigns  sched- 
uled during  the  week,  Home  Can- 
ning appears  for  the  first  time  this 
season,  messages  urging  conserva- 
tion of  perishable  food  that  might 
otherwise  be  wasted  and  empha- 
sizing nutritional  benefits  of  pre- 
serving produce  during  a  period  of 
plenty  for  use  during  off-season  or 
scarce  periods. 

Transcribed  messages  on  Home 
Canning  are  regarded  as  "naturals" 
for  sponsorship.  Prospects  include 
hardware  and  department  stores, 
fruit  and  vegetable  markets,  gro- 
cers, supermarkets,  and  other  estab- 
lishments selling  canning  and  pre- 
serving equipment  and  produce  in 
season. 

Completing  the  packet  are  Home 
Front  Pledge,  urging  compliance 
with  price  control  measures,  Cut 
Food  Waste,  calling  upon  house- 
holders to  prepare  only  what  is  re- 
quired, and  WAC  recruiting,  stress- 
ing urgent  needs  of  the  Women's 
Army  Corps  in  the  next  few 
months. 


BRITISH  COLUMBIA 
LAND    OF  OPPORTUNITY 


1 


"VANCOUVER   CANADA  : 
1.  H   McGIUVRA  (US) 
H.  N.  5TOVIN  (CANADA) 


w*e  man  em  ■ 


Wet  work  Accounts 

All  time  Eastern  Wartime  unless  indicated 


New  Business 

AMERICAN  BAKERIES,  Atlanta,  Ga.,  on 
June  5  starts  for  26  weeks  Robert  St.  John 
on  16  NBC  stations,  Mon.,  Wed.,  Fri., 
10:15-10:30  p.m.  Agency:  Tucker,  Wayne 
&  Co.,  Atlanta. 

RALSTON  PURINA  Co.,  St.  Louis,  on 
June  5  starts  for  52  weeks  The  Adventures 
of  Tom  Mix  on  217  MBS  stations,  Wed. 
and  Fri,  5:30-5:45  p.m.  and  on  Sept.  4 
adds  Mon.,  Tues.  and  Thurs.,  5:30-5:45 
p.m.    Agency:    Gardner   Adv.,    St.  Louis. 

FORMFIT  Co.,  Chicago  (foundation  gar- 
ments), on  July  2  starts  Dick  Brown  on  67 
MBS  stations,  Sun.,  6:45-7  p.m.  Agency: 
Buchanan  &  Co.,  Chicago. 

ARMOUR  &  Co.,  Chicago,  on  June  12  starts 
Dateline  on  136  CBS  stations,  Mon.,  7:15- 
7:30  p.m.  Agency:  Foote,  Cone  &  Belding, 
Chicago. 

SWEETS  Co.  of  America,  Hoboken,  N.  J. 
(Tootsie  V-M),  on  June  19  for  52  weeks 
starts  Kiernan's  Corner  on  48  Blue  sta- 
tions, Mon.,  Wed.,  Fri.,  2-2:15  p.m.  Agen- 
cy: Duane  Jones  Co.,  N.  Y. 

SCHENLEY  Distillers  Corp.,  New  York 
(institutional),  on  June  6  starts  program 
tentatively  titled  Penicillin  on  73  CBS  sta- 
tions, Tues.,  9:30-10  p.m.,  replacing  for  13 
weeks  Cresta  Blanco.  Carnival.  Agencies : 
Biow  Co.,  N.  Y.  (Schenley  Distillers); 
BBDO,  N.  Y   (Cresta  Blanca  Wine). 

Renewal  Accounts 

AUSTIN  STUDIOS,  Los  Angeles  (por- 
trait photographers),  on  June  9  for  26 
weeks  renews  Musical  Portraits  on  9  Blue 
Cal.  stations,  Fri.,  7-7:15  p.m.  (PWT). 
Agency :  Glasser-Bailey  &  Co.,  Los  Angeles, 
geles. 

STUDEBAKER  SALES  Corp.,  South 
Bend,  Ind.  (institutional),  on  July  1  for 
26  weeks  renews  Gordon  Burke — commen- 
tator, on  36  Don  Lee  Pacific  stations,  Mon., 
thru  Fri.,  5:45-6  p.m.  (PWT).  Agency: 
Roche,  Williams  &  Cunnyngham,  Chicago 

Network  Changes 

STANDARD  BRANDS  Inc.,  New  York 
(Chase  &  Sanborn  Coffee  &  Stams),  on 
June  11  for  12  weeks  replaces  Charlie 
McCarthy  with  Gracie  Fields  on  135  NBC 
stations,  Sun.,  8-8:30  p.m.  Agency:  J. 
Walter  Thompson  Co  ,  N.  Y. 

BENJAMIN  MOORE  &  Co,  New  York 
(paints),  on  May  27  discontinues  Betty 
Moore  on  51  NBC  stations.  Sat.,  10:30-10:45 
a.m.  Placed  direct.  • 

LEVER  BROS.,  Cambridge  (Rinso),  on 
June  23  for  13  weeks  replaces  Amos  'n' 
Andy  with  Boston  Blackie  on  126  NBC  sta- 
tions, Fri.,  10-10:30  p.  m.  Agency:  Ruth- 
rauff  &  Ryan,  N.  Y. 

MENNEN  Co.,  New  York  (shave  prod- 
ucts), on  June  5  discontinues  Ed  Sullivan 
Show  on  121  CBS  stations,  Mon.,  7:15-7:30 
p.m.  Agency :  Russel  M.  Seeds  Co  ,  N.  Y. 

PABST  SALES  Co.,  Chicago  (beer),  on 
June  24  for  8  weeks  replaces  Groucho 
Marx  with  Kenny  Baker  on  Blue  Ribbon 
Town  on  111  CBS  stations,  Sat.  8-8:30 
p.m.  Agency:  Warwick  &  Legler,  N.  Y. 


WM.  WRIGLEY  Jr.  Co.,  Chicago  (Spear- 
mint Gum),  has  added  WLBC  WWNY 
WHOP  WPAD  WJLS  to  America  in  the 
Air,  making  a  total  of  130  CBS  stations, 
Sun.,  6:30-7  p.m.;  to  American  Women, 
Mon.  thru  Fri.  5 :45-6  p.m.,  and  to  The 
First  Line,  Thurs.  10-10:30  p  m.,  making 
a  total  of  129  CBS  stations  for  each  pro- 
gram. Agency:  Arthur  Meyerhoff  &  Co., 
Chicago. 

FORD  MOTOR  Co.,  Detroit  (institutional), 
on  May  20  expanded  Early  American  Dance 
Music  on  161  Blue  stations  from  8-8:15  to 
8-8:30  p.m.  Agency:  J.  Walter  Thompson 
Co  ,  Chicago. 

GENERAL  MILLS,  Minneapolis,  on  June 
5  shifts  Valiant  Lady  on  43  CBS  stations 
Mon.  thru  Fri.,  10-10:15  a.m.  for  Bisquick 
(Knox  Reeves  Adv.,  Minneapolis);  to 
Cheerioats  (Dancer- Fitzgerald-Sample,  Chi- 
cago), and  at  the  same  time  shifts  Light 
of  the  World  from  124  NBC  stations,  Mon. 
thru  Fri.,  2:30-2:45  p  m.  to  43  CBS  sta- 
tions, Mm.  thru  Fri.,  10:15-10:30  a.m.,  re- 
placing Kitty  Foyle  for  Wheaties.  Agency: 
Dancer-Fitzgerald-Sample,  Chicago. 

LIGGETT  &  MYERS  Tobacco  Co.,  New 
York  (Chesterfield  cigarettes),  beginning 
June  12  replaces  Fred  Waring  with  Johnny 
Mercer  on  137  NBC  stations,  Mon.  thru 
Fri.,  7-7:15  p.m.  Agency:  Newell-Emmett* 
Co.,  N.  Y. 

LEVER  BROS.,  Cambridge  (Lifebuoy 
soap),  on  June  22  for  13  weeks  replaces 
Bob  Burns  with  Charlie  Chan  on  72  NBC 
stations,  Thurs.,  7:30-8  p.m.  Agency: 
Ruthrauff  &  Ryan,  N.  Y. 

GOODYEAR  TIRE  &  RUBBER  Co., 
Akron  (institutional),  on  May  13  re- 
placed Hook  'n'  Ladder  Follies  with  Mu- 
sical Roundup  and  shifted  program  from 
New  York  to  Hollywood  on  125  NBC  sta- 
tions. Sat.  11-11:30  a.m.  (EWT).  Fea- 
tured is  Andy  Devine,  radio-film  come- 
dian.   Agency:  N.  W.  Ayer  &  Son. 

CUDAHY  Packing  Co.,  Chicago  (Delrich 
Margarine),  on  July  14  discontinues  Some- 
thing to  Talk  About  on  14  CBS  stations, 
Mon.  thru  Fri.,  4:30-4:45  p.m.  and  on  July 
17  starts  undetermined  program  for  Old 
Dutch  Cleanser  on  29  CBS  stations,  Mon. 
thru  Fri.,  3:15-3:30  p.m.  Agency:  Grant 
Adv.,  Chicago. 

WHEELING  STEEL  Corp.,  Wheeling, 
W.  Va.  (steel  products),  on  June  25 
discontinues  for  indefinite  period  Musical 
Steelmakers  on  103  Blue  stations,  Sun., 
5:30-6  p.  m.  Agency:  Critchfield  &  Co., 
Chicago. 


— a  name  to  remember  when 
the  war  is  forgotten 
★ 

VERTICAL  TUBULAR 
STEEL  RADIATORS 
★ 

PATENTED  FM 
TURNSTILE  RADIATORS 
* 

We're"all  out" for  Victory, 
but  our  engineers  are  ready 
to  work  with  you  on 
post-war  plans. 
★ 

JOHN  E.  LINGO  &  SON,  Inc. 

CAMDEN,    NEW  JERSEY 


WLB  Hears  AFRA  Offer  New  Demands 
In  Chicago  Class  'W  Station  Dispute 

being  placed  on  local  stations. 
However,  an  offer  of  a  30%  in- 
crease in  salary,  as  well  as  accept- 
ance of  AFRA's  demands  on  vaca- 
tion and  discharge  clauses  was 
made  by  the  stations. 

Members  of  the  WLB  panel 
were:  Meyer  Kestenbaum,  presi- 
dent of  Hart,  Schaffner  &  Marx, 
chairman  and  public  member;  J. 
R.  Prank,  Laundry  and  Dyehouse 
Drivers  Union,  Local  712,  AFL, 
representing  labor;  Robert  J.  Ap- 
pel,  public  relations  director  for 
the  Motor  Freight  Industry,  repre- 
senting industry. 


A  TWO  DAY  hearing  before  the 
War  Labor  Board  panel  to  settle 
the  dispute  between  American  Fed- 
eration of  Radio  Artists  and  6  Chi- 
cago Class  "B"  stations  as  to  the 
principle  of  "pay  within  pay"  for 
announcers,  was  held  at  the  Stev- 
ens Hotel,  Chicago,  May  22-23. 

The  six  stations  involved  are 
WJJD  WAIT  WIND  WGES 
WSBC  WAAF.  A  seventh  station, 
WCFL,  was  not  represented  by 
counsel  at  the  hearing. 

AFRA  maintained  that  its  de- 
mands were  justified  by  the  in- 
creased volume   of  business  now 


4ft?  KNOWS  EVERY  DOLLAR 
BY  ITS  FIRST  NAME 

Because  he  sees  it  so  often.  Local  money  cir- 
culates locally,  just  as  California  valley  fami- 
lies, nearly  cut  off  from  outside  stations,  listen 
locally.  The  ^eetitte.  with  its  primary  cover- 
age of  41  adjacent  counties  serves  Central 
California  and  Western  Nevada  from  within. 

WHAT  IS 

Not  a   regional  network 
but    a    group    of  long- 
established    key  stations, 
each  the  favorite  in  its 
community  —  combined  * 
on  a  new  basis  for  Na- 
tional spot  business. 
'See  McClatchy  "Seedwe  rale  list- 
ing first  under  California  in 
Standard  Kate  and  Data. 

%  )$AOlAMNJ0-  KFBK 


Robert  A 
STREET 
National 
Sales  Manager 

Paul  H. 
RAYMER  CO. 
National 
Representative 


PORTLAND,  OREGON 

*KEY  TO  THE  GREAT  WEST" 

5,000  Watts 
620  Kilocycles 

NBC  RED  NETWORK 

Represented  Nationally  by 


£  McClatcfiy 
Broadcasting 
Company 

Sacramento,  California  . 
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PROOF 

OF  RESULTS  FROM 
RICHMOND'S 

W  R  N  L 

Here  is  a  result  story 
that  speaks  for  itself: 

*  70.8%  °f  the  National  Ad- 
vertisers on  this  Station  are  Re- 
newals. 

*  88%  °f  the  Local  Adver- 
tisers on  this  Station  are  Re- 
newals. 


Advertisers  don't  renew  con- 
tracts unless  the  medium  they 
use  "pays  off"  in  results. 


IN  RICHMOND 
VIRGINIA 

IT'S 


Duff  y  Replacement 
Found  for  Summer 

53  of  56  National  Sponsors 
Will  Remain  on  Blue 

BRISTOL-MYERS  Co.,  New  York 
has  selected  as  summer  replace- 
ment for  Duffy's  Tavern  on  the 
Blue,  a  comedy-variety  program, 
Nitwit  Court,  featuring  Ransom 
Sherman  for  13  weeks  starting 
July  4.  Lever  Bros,  will  have  two 
mystery  shows  on  NBC  for  the 
summer.  Charlie  Chan,  originally 
scheduled  to  substitute  for  Amos 
'n'  Andy,  will  instead  take  over  for 
Bob  Burns,  June  22  for  a  13-week 
run  in  behalf  of  Lifebuoy  Soap. 
Amos  'n'  Andy  will  be  replaced  by 
Boston  Blackie,  a  detective  show, 
to  be  carried  for  13  weeks,  begin- 
ning June  23. 

While  retaining  most  of  the  tal- 
ent on  Blue  Ribbon  Time  on  CBS, 
Pabst  Sales  Co.  will  drop  Groucho 
Marx  for  8  weeks.  Kenny  Baker, 
singing  star  of  the  Broadway  show 
"One  Touch  of  Venus,"  will  be  the 
featured  star,  effective  June  24. 

Remaining  on  Blue 

Out  of  a  total  of  56  national  ad- 
vertisers, the  Blue  Network  has  53 
remaining  on  through  the  summer, 
as  against  47  in  1943,  39  in  1942 
and  20  in  1941.  It  was  incorrectly 
stated  in  [Broadcasting,  May  15] 
that  47  were  continuing  for  the 
summer  of  1944. 

General  Foods  Corp.,  New  York, 


agree  that  all  radio 
stations  are  NOT  alike.  He'll  agree 
also  that  the  favorite  with  the  Dayton  market 

is  WHIO.  WHIO  offers  the  finest  CBS  shows,  popular  local 
features  and  most  complete  news  coverage  available 
through  U.P.,  I.N.S.  and  Reuters. 


IS 


WHIO 

THE  DA  YTON  MARKET 

5000   WATTS    •    BASIC   CBS   .    G    P     HOLLINGBERY   CO.  RePre,enta..ve, 
HA«tY     t      COMMINGS.     S  o  o  i  h  e  o  $  I  t .  n  _  R  e p  r  e  i  e "  l  o it i  v  « 


NOBBY  HOBBY  of  the  boss,  Walter  J.  Damm,  general  manager  of 
WTMJ-WMFM  Milwaukee,  wins  support  of  the  women  staff  members,  as 
he  promises  to  distribute  the  jewelry  among  them.  Mr.  Damm  carves, 
paints,  and  designs  the  novelties  from  cocoanut  buds  and  shells,  pine 
cones,  and  sea  shells  as  a  hobby.  Admiring  the  boss'  handiwork  are  (1  to 
r)  :  Elsie  McCabe,  Ruth  Pfeiffer,  Betty  Korthals,  Claire  Miller  and  Miriam 
Gallogly,  all  wearing  samples  of  Mr.  Damm's  art. 


has  lined  up  a  program  with  Char- 
lie Ruggles  as  m.c.  to  go  into  the 
first  half-hour  of  its  Friday  Kate 
Smith  program,  which  goes  off 
CBS  for  a  13-week  summer  hiatus 
after  the  June  9  broadcast.  Titled 
Maxwell  House  Iced  Coffee  Time, 
the  new  program  will  present  Car- 
los Ramirez,  vocalist;  Carmen 
Dragon  orchestra;  and  Cass  Daley, 
femme  comedian.  Two  up-and-com- 
ing stars  will  appear  each  week, 
with  Diana  Lynn,  and  Keenan 
Wynn,  slated  for  the  premiere 
June  16. 

G-F's  Maxwell  House  Coffee 
Time  on  NBC  takes  a  ten-week 
hiatus  following  the  June  15  pro- 
gram. The  Thursday  8-8:30  p.m. 
period  is  relinquished  by  the  spon- 
sor until  August  31,  when  the  pro- 
gram is  scheduled  to  return  with 
Frank  Morgan,  with  radio  plans 
for  Fanny  Brice  still  uncertain. 

Program  dramatizing  books  with 
a  wartime  theme  will  replace  Fib- 
ber McGee  &  Molly  on  NBC  for 
eight  weeks,  starting  July  4.  Pre- 
sented on  NBC  as  a  sustainer  in 
cooperation  with  Council  on  Books 
in  Wartime,  series  will  be  renamed 
Theatre  of  War  under  sponsorship 
of  S.  C.  Johnson  for  its  waxes. 

Electric  Auto-Lite  Co.  will  re- 


THERE'S  NOT  ANOTHER 
LIKE  IT! 


DIRECT  ROUTE  TO  AMERICA'S  No.  1  MARKET 

The  Travelers  Broadcasting  Service 

Corporation 
Member  of  NBC  and  New  England 
Pegional  Network 
Represented  by:  WEED  &  COMPANY 
New  York,  Boston,  Chicago,  Detroit,  San 
Francisco  and  Hollywood 


place  its  NBC  program  starring 
Ronald  Colman  with  a  summer  se- 
ries featuring  Dick  Haymes,  voca- 
list, Gordon  Jenkins'  orchestra,  and 
female  guest  singers.  Five-minute 
overseas  pickup  may  be  increased. 
Billed  as  Everything  for  the  Boys, 
it  will  run  for  13  weeks,  beginning 
June  20. 

Fred  Allen  drops  out  of  the 
Texas  Co.'s  CBS  program  after  the 
June  25  broadcast.  Series  originat- 
ing from  the  West  Coast  and  fea- 
turing James  Melton  and  Al  Good- 
man's orchestra  is  indicated  as  the 
replacement,  although  this  was  not 
confirmed  by  Buchanan  &  Co.,  New 
York,  agency  in  charge.  Program 
is  tentatively  set  for  a  13-week 
run,  with  a  question  as  to  whether 
Mr.  Allen  will  return  for  Texas  Co. 
in  the  fall. 

Lockheed  Aircraft  Corp.,  Bur- 
bank,  Cal.,  has  taken  the  Mon- 
day, 9:30-10  p.  m.  spot  on  CBS, 
part  of  the  period  to  be  vacated 
after  July  3  when  Lux  Radio  The- 
atre starts  an  eight-week  hiatus. 
A  dramatic  program  is  considered 
the  most  likely  format,  although  a 
straight  musical  is  under  consider- 
ation at  the  moment.  Lockheed  dis- 
continued its  America  —  Ceiling 
Unlimited  on  CBS  April  30.  Agency 
is  Foote,  Cone  &  Belding,  Los  An- 
geles. 


STARTING  June  3,  Truth  or  Con- 
sequences, sponsored  on  NBC  by  Proc- 
ter &  Gamble,  for  Duz,  will  embark 
on  its  third  War  Bond  tour  in  con- 
nection with  the  Fifth  War  Loan 
Drive. 
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ORDER 
CLEARANCE 
AFFIDAVIT 
PAYMENT 


m  NETWORK  Inc. 

MAIN  OFFICE  WISCONSIN  RAPIDS, WI5, 


Summary  of  Senate  Bill 

(Continued  from  page  11) 


after  the  date  of  enactment  of  the 
amendments. 

Limits  group  ownership  or  com- 
mon control  of  stations  in  non- 
competitive markets  to  six  in  any- 
single  broadcast  band  (a  single 
broadcast  band  is  described  as  a 
group  of  channels  for  a  particular 
type  of  broadcasting,  such  as  AM, 
FM,  international  shortwave,  tele- 
vision, facsimile,  etc.). 

Broadens  procedural  and  appel- 
late provisions  to  assure  stations 
or  parties  in  interest  of  full  hear- 
ing and  right  to  rehearing,  with 
liberal  provisions  for  court  ap- 
peals and  for  Supreme  Court  rul- 
ings in  revocation  proceedings. 

Provides  for  "cease  and  desist" 
orders  to  be  issued  by  the  FCC 
in  cases  of  violation  of  regulations 
and  for  revocation  of  station  li- 
censes for  violation  of  or  failure 
to  observe  cease  and  desist  or- 
ders, but  with  automatic  right  to 
appeal. 

Specifies  equal  opportunities  to 
all  qualified  candidates  for  public 
office,  but  doe z  not  require  a  sta- 
tion in  the  first  instance  to  allow 
the  use  of  its  facilities  in  any  po- 
litical campaign.  Makes  similar 
provision  with  regard  to  discus- 
sion of  public  issues. 

Liability  Clause 

Relieves  stations  of  liability  for 
libel,  slander,  invasion  of  right  of 
privacy,  or  any  similar  liability, 
except  as  to  statements  made  by 
the  licensee  or  persons  under  his 
control. 

Specifies  that  "no  news  items  or 
news  analyses  or  news  commen- 
taries" shall  be  included  in  any 
commercially  sponsored  broadcast 
(this  provision  would  take  effect 
60  days  after  the  date  of  enact- 
ment of  the  amendments). 

Specifies  that  the  Commission 
shall  have  no  power  to  regulate 
"the  business  of  the  licensee"  of 
any  station  unless  otherwise  spe- 
cifically authorized. 

Specifies  the  Commission  shall 
have  no  power  to  censor  material 
to  be  broadcast  and  that  no  regu- 
lation or  condition  shall  be  im- 
posed which  shall  interfere  with 
the  right  of  the  station  to  deter- 


WLAP 

LEXINGTON,  KENTUCKY 

KFDA 

AMARILLO,  TEXAS 

WCMI 

ASHLAND,  KY. -HUNTINGTON,  W.  VA. 

WBIR 

KNOXVILLE,  TENNESSEE 

4 GROWING  MARKETS 
GROWING  STATIONS 

Owned  and  operated  by  Gilmore  N. 
Nunn  and  J.  Lindsay  Nunn. 


mine  "the  character  of  the  mate- 
rial to  be  broadcast". 

Requires  all  news  items  and  dis- 
cussions of  current  events  broad- 
cast to  be  "identified  as  to  source" 
and  all  editorial  or  interpretative 
comment  to  be  identified  as  such. 
Appropriate  announcements  would 
have  to  be  made  at  the  end  and 
the  beginning  of  such  broadcasts, 
stating  the  origin  of  the  material 
and  whose  editorial  and  other 
comment,  if  any,  is  being  ex- 
pressed. Typical  announcements 
are  given. 

Writes  into  the  law  the  sub- 
stance of  the  FCC's  network  mo- 
nopoly regulations  by  banning  ex- 
clusive affiliation  contracts;  lim- 
its network  affiliation  contracts  on 
a    non-exclusive    basis    to  three 


years;  limits  stations  to  option- 
ing of  not  more  than  50%  of  total 
license  hours  (12  out  of  the  24 
for  network  programs  for  fulltime 
stations) ;  provides  that  not  more 
than  two  hours  in  any  consecutive 
three-hour  period  may  be  optioned 
for  network  programs  (presum- 
ably other  time  could  be  devoted 
to  network  programs  without  op- 
tion) ;  specifies  notice  of  at  least 
56  days  on  option  time. 

Limits  network  ownership  to 
one  network  in  a  single  broadcast 
band,  which  would  permit  one  net- 
work organization  to  maintain 
standard,  FM,  television  and  other 
networks. 

Provides  for  declaratory  orders 
by  the  FCC  upon  petition  of  in- 
terested parties. 

Specifies  that  no  order  may  be 
issued  to  discriminate  between  per- 
sons based  upon  race  or  religious 
or  political  affiliation,  or  kind  of 


Philco  Video  Relay 

SPECIAL  television  program 
broadcast  last  Thursday  evening 
on  WNBT  New  York  and  WPTZ 
Philadelphia  as  part  of  the  dedi- 
cation of  a  new  television  relay 
station  installed  by  Philco  at  Mt. 
Rose,  N.  J.,  went  silent  for  a  cou- 
ple of  minutes  when  Eddie  Cantor 
defied  NBC's  restrictions  on  parts 
of  the  lyrics  of  a  song  and  the  net- 
work cut  the  sound  channel.  It  was 
the  second  time  NBC  has  had  to 
cut  Cantor  off  the  air,  C.  I.  Men- 
ser,  NBC  vice-president  in  charge 
of  programs,  explained.  The  song 
was  "We're  Having  a  Baby,  My 
Baby  and  Me."  parts  of  which 
were  deemed  objectionable  by  NBC. 


occupation  or  business  association, 
which  would  prevent  discrimina- 
tion against  classes  of  licensees, 
such  as  newspapers. 
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There's  Only 
One  Logical 
Answer  ♦  ♦  ♦ 


ACROSS 

1.  To  have  continued 

2.  Form  of  indefinite  article 

3.  Whole  of 

4.  Honey-gathering  insect 

5.  Employer  of  labor 

6.  To  mix 

7.  Confident 

8.  Abbreviation  for  kitchen 
police 


DOWN 

8.  Four  consonants 
meaning  results 


10.  Exchange  for  money 

11.  Except 

12.  Fruit  conserve 

13.  Negative 

14.  Put  to  some  purpose 

15.  Last  point  or  portion 


You'll  Find  These  Four  Letters 
Will  Solve  Your  Sales  Puzzle 

for  the  complete  solution  . . . 

ASK  ANY  JOHN  BLAIR  MAN 


550  Kjlocyckr  N.  Dak.  -sooo  \j/*tt$ 
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Get  a  Beacf 
on  t/i/ 


Bill  Alters  Radio  Operation 


It 


{Continued  from  page  11) 


TRICITIES 

Over  200,000  Population 

Census  Bur.  Est. 

Here's  ONE  BIG  MARKET  consisting  of 
Rock  Island  and  Moline,  Illinois,  and 
Davenport,  Iowa  .  .  .  and  8  other  con- 
tiguous urban  communities  ...  all  within 
a  stone's  throw  of  each  other  .  .  .  more 
than  200,000  city  people  in  less  than  50 
square  milesl  They're  prosperous  people 
.  .  .  ready  to  buy  .  .  .  eager  to  hear  about 
your  products. 

Families  in  Tri-Cities  spend  23% 
V  more    than    the   average    U.  S. 
family  (1940  Census). 

RADIO  is  the  only  single  voice 
that  covers  the  whole  Tri-Cities — 
and  that  means  .  .  . 


WflBF 


5000  WATTS     1270  KC  ; 
BASIC  MUTUAL  NETWORK 
Affiliate:  Rock  Island  ARGUS 


Howard  H.  Wilson  Co.,  Nat.  Representatives 


intent  as  to  station  operations  and 
programming  practices.  This  also 
was  viewed  as  an  invasion  of  sta- 
tion rights  and  as  covering  matters 
purely  within  the  province  of  sta- 
tion ownership  and  management. 
It  specifies,  for  example,  that  the 
policy  of  Congress  is  that  public 
interest,  religious,  public  education 
and  controversial  issue  broadcasts 
shall  be  on  a  sustaining  basis  and 
that  equal  time  and  facilities  shall 
be  given  to  varying  viewpoints  on 
public  issues.  The  Declaration  of 
Policy,  in  its  original  form,  is  un- 
derstood to  have  been  an  exhaustive 
dissertation  on  programming 
standards,  methods  and  other  oper- 
ations aspects.  While  it  is  labeled  a 
Declaration  of  Policy  by  Congress, 
it  was  pointed  out  that  it  establishes 
standards  which  the  FCC  would  be 
mandated  to  follow  and  thereby 
would  give  the  Commission  broad 
discretionary  powers  over  program 
control. 

The  Clear  Channel  Group  repre- 
senting 1-A  stations,  which  has  op- 
posed duplication  of  clear  channels 
so  that  rural  and  remote  service 
may  be  continued  and  also  any  ar- 
bitrary limitation  on  power,  is  ex- 
pected to  protest  vigorously  Section 
10  of  the  new  bill  which  would  limit 
power  to  50,000  w  for  standard 
broadcast  stations  and  in  effect 
command  the  Commission  to  dupli- 
cate on  clear  channels  at  750-mile 
intervals.   Chairman  Wheeler  has 


WFBL 


SYRACUSE,  N. 


.  .  .  CONGRATULATES  PROF. 
KENNETH  G.  BARTLETT  AND  THE 
MEMBERS  OF  HIS  COMMITTEE 
WHO  WERE  RESPONSIBLE  FOR 


ON  TRIAL 


Receiving  the  First  Award  for  Public 
Discussion  Programs  at  the  Ohio  Institute 

CITATION:  Community  problems  dramatized  in  unique  fashion 
and  slanted  at  local  interests  .  .  .  actually  indicating  steps  toward 
solution.  Seldom  has  radio  used  "court-room 
technique"  to  better  advantage. 

WFBL  was  happy  to  offer  its  facilities  and 
cooperation  in  this  series  of  17  programs, 
believing  that  in  doing  so  we  were  serving 
the  public  interest  in  a  way  that  would  bring 
the  problems  of  post  war  planning  and  their 
solution  to  the  public  in  an  informative  and 
entertaining  manner. 

-Printed  copies  of  complete  scripts  of  "Syra- 
cuse on  Trial"  will  be  glodly  sent  to  stations 
or  agencies  interested.  Write  WFBL,  433  S. 
i  A  "*"'  Warren  St.,  Syracuse  2,  N.  Y. 

m  A 

MEMBER    BASIC    NETWORK  -  COLUMBIA    BROADCASTING    SYSTEM    SINCE  1927 


made  it  clear  he  would  insist  upon 
the  50,000  w  limitation.  The  fate 
of  the  required  duplication  proviso 
is  less  evident.  Chairman  Wheeler 
pointed  out  that  clear  channels  al- 
ready have  been  duplicated  without 
undue  disturbance,  and  he  saw  no 
reason  why  others  could  not  be 
duplicated. 

The  bill  would  settle  the  problem 
of  newspaper  ownership,  a  seeth- 
ing issue  until  the  Commission  last 
January  dismissed  its  proposed 
newspaper  divorcement  orders.  It 
specifies  that  the  FCC  shall  not 
discriminate  against  classes  of  li- 
censees, whatever  their  business, 
color  or  creed. 

Ownership  Limits 

It  also  settles  the  issue  of  multiple 
ownership  of  stations  in  the  same 
areas  and  group  ownership  of  sta- 
tions. As  for  multiple  ownership, 
it  specifies  that  after  the  expiration 
of  two  years  following  enactment 
of  the  bill  there  shall  be  no  "duop- 
oly". As  for  common  control  of 
stations,  it  specifies  that  no  person 
shall  own  or  be  financially  inter- 
ested in  more  than  six  broadcast 
stations  in  a  "single  broadcast 
band".  A  "single  broadcast  band" 
is  described  as  any  separate  band, 
such  as  standard,  international 
shortwave,  FM,  facsimile  or  tele- 
vision. 

Thus,  networks  and  station 
groups  would  be  permitted  to  own 
a  maximum  of  six  stations  in  sepa- 
rate communities,  in  each  phase  of 
broadcast  operation.  The  FCC  has 
established  an  arbitrary  limit  of 
six  FM  stations  under  group  own- 
ership and  just  recently  amended 
its  regulations  to  permit  five  tele- 
vision stations  to  be  so  owned 
[Broadcasting,  May  22]. 

The  "duopoly"  requirement  al- 
lowing a  two-year  transition  ap- 
pears to  be  in  conflict  with  the 
FCC's  policy  of  immediately  bring- 
ing about  saies  or  trades.  Within 
the  fortnight  the  Commission  has 
denied  several  petitions  for  addi- 
tional time  in  which  to  dispose  of 
second  stations  in  the  same  com- 
munity [Broadcasting,  May  22]. 

The  network  regulations,  which 


250,000  PROSPECTS 
IN  THE  SABINE  AREA  OF  TEXAS 

KFDM 

Blue  Network,  560  K.  C,  1,000  Watts 
BEAUMONT,  TEXAS  MEANS  BUSINESS 

Represented   by  the   Howard   H.  Wilson  Company 


AMONG  HIS  FIRST  official  duties 
when  Bob  Rains  became  manager 
of  the  Paul  H.  Raymer  Co.  Detroit 
office  was  to  see  that  Edythe  Fern 
Melrose,  director  of  the  House  o' 
Charm,  Detroit  production  com- 
pany, signed  the  right  dotted  line 
for  the  10:45-11  p.m.  spot,  Monday 
through  Friday  on  KMPC  Los  An- 
geles, for  three  sponsors:  Imogene 
Sheppard,  the  May  Co.  Beauty 
Shop,  Los  Angeles,  and  Helio  Min- 
erals &  Vitamins.  Program,  built 
by  House  o'  Charm,  also  is  on 
WXYZ  and  will  be  placed  in  other 
markets,  according  to  Mr.  Rains. 


Joens  Named 

KARL  M.  JOENS,  former  adver- 
tising manager  of  the  Standard 
Oil  Co.  of  Nebraska,  has  joined 
Allen  &  Reynolds,  Omaha  advertis- 
ing agency,  as  account  executive, 
it  was  announced  last  week. 

were  in  dispute  from  1938  until  the 
Supreme  Court  a  year  ago  sus- 
tained the  Commission's  regula- 
tions, are  incorporated  in  the 
White-Wheeler  draft,  with  some 
modifications.  But  the  bill,  in  other 
provisions,  specifies  the  Commis- 
sion shall  not  have  the  power  to 
"regulate  the  business  of  the  licen- 
see" unless  "otherwise  specifically 
authorized  in  the  Act". 

Another  new  proviso  specifies 
that  the  Commission  shall  make  no 
regulation  or  condition  which 
"shall  interfere  with  the  right  and 
duty  of  the  licensee  of  any  such 
station  to  determine,  subject  to  the 
limitations  of  this  Act,  the  char- 
acter of  the  material  to  be  broad- 
cast". This  apparently  was  de- 
signed to  negative  the  Supreme 
Court's  ruling  that  the  Commission 


WDRC 


CONNECTICUT'S  PIONEER  BROADCASTER 


ONE  STOP  or  26? 

„ke  26  separate 
You  can  »«»    26  toV,ns  ,n 

the  Hartford  T  non.essen- 
yoU  can  «  :m^°^DRC  covers 

CONNECT  IN 


may  control  "the  composition  of 
that  traffic". 

Provisions  relating  to  "limita- 
tions on  chain  broadcasting"  are 
encompassed  in  a  proposed  new 
Section  333  of  the  Act.  This  sec- 
tion, like  the  network  regulations, 
would  ban  exclusive  contract  affili- 
ation and  would  limit  network  af- 
filiation contracts  to  a  period  of 
three  years  (FCC  regulations 
specify  two  years).  The  bill  would 
prevent  any  station  from  optioning 
to  one  or  more  networks  more  than 
50%  of  the  total  number  of  hours 
for  which  it  is  licensed  to  operate 
(12  hours  out  of  24). 

But  more  far-reaching  is  the 
specification  that  a  station  may  not 
option  more  than  two  hours  in  any 
consecutive  three-hour  period  for 
network  programs.  A  modification 
of  the  proposal  suggested  to  the 
Committee  by  Art  Mosby,  owner  of 
KGVO  Missoula,  Mont.,  this  would 
appear  to  restrict  affiliated  stations 
;  to  a  maximum  of  four  consecutive 
hours  of  network  programming 
(two  from  one  three-hour  segment 
and  two  from  the  immediately  suc- 
ceeding three-hour  segment).  The 
third  hour  would  be  available  for 
local  or  spot  business  or  sustaining 
program  service,  or  for  network 
programs  on  a  non-option  basis,  it 
is  presumed. 

Network  Definition 

The  radically  changed  definitions 
'  which  preface  the  rewritten  bill 
describe  network  broadcasting  as 
"simultaneous  or  delayed  broad- 
casting of  identical  programs  of 
two  or  more  stations,  however  con- 
nected". This  was  interpreted  to 
mean  that  transcriptions  of  off-the- 
line  recordings  broadcast  simulta- 
neously, even  though  delayed,  would 
constitute  network  transmission. 
Such  organizations  as  Keystone,  it 
was  thought,  would  fall  within  the 
purview  of  the  network  definition. 
Similarly,  placement  by  a  station 
representation  or  an  independent 
contractor  of  a  series  of  identical 
transcriptions  for  multiple  broad- 
cast would  in  effect  be  "network 
broadcasting". 

A  "network  organization"  is 
described  as  any  person  who  sells 
or  clears  time  under  contract  with 


Katz  Names  de  Castro 

ALLEN  J.  de  CASTRO  has  joined 
the  New  York  office  of  the  Joseph 
Katz  Co.,  advertising  agency, 
as  vice-president 
in  charge  of  ra- 
dio, it  was  an- 
n  o  u  n  c  e  d  last 
week.  Mr.  de  Cas- 
tro resigned  as 
commercial  pro- 
gram manager  of 
MBS  to  accept  his 
new  position.  He 
was  formerly  ac- 
count executive 
with    the  Blue 


Mr.  de  Castro 


network  and  sales  manager  of  the 
Latin  American  division  of  Colum- 
bia Broadcasting  System. 

any  station  to  be  broadcast  simul- 
taneously over  more  than  one  sta- 
tion connected  together,  "irrespec- 
tive of  the  means  employed".  In  its 
broadest  sense  this  could  mean  that 
advertising  agencies,  as  well  as 
station  representatives,  would  find 
themselves  "network  organiza- 
tions". 

Procedural  and  appellate  provi- 
sions of  the  law  would  be  tightened 
up  considerably,  with  the  recom- 
mendations of  the  Federal  Commu- 
nications Bar  Assn.  adopted  virtu- 
ally intact.  Licensing  functions, 
hearings  and  rehearings  are  spelled 
out  precisely.  Appeals  are  given  as 
a  matter  of  right,  and  on  revoca- 
tions, appeals  are  permitted  to  the 
Supreme  Court.  Also  introduced  is 
a  "cease  and  desist"  procedure, 
which  would  permit  the  Commis- 
sion to  cite  stations  for  violations 
of  regulations  but  give  the  stations 
automatic  right  to  appeal  on  sec- 
ond violations. 

Transfer  Revision 

For  the  first  time  the  Commis- 
sion would  be  authorized  to  estab- 
lish a  uniform  system  of  financial 
reports  from  all  broadcast  stations. 
But  the  Commission  would  be  pre- 
cluded from  requiring  a  licensee  to 
disclose  business  agreements  not 
regarded  as  relevant  to  his  qualifi- 
cations as  a  licensee. 

A  revision  of  the  transfer  section 
of  the  Act  provides  that  no  pro- 
ceeding of  that  character  shall  be 
utilized  by  the  Commission  "for 
the  imposition  of  sanctions  or  pen- 


Lowers  over  AKRON 

li      liaAic  lilue  Network 


5000  WATTS  •  DAY  &  NIGHT 


W£ED  &  CO.,  fj0i,onol  Rtpreienloli 


alties  upon  any  licensee  for  his 
conduct  as  such  or  for  alleged  de- 
ficiencies in  the  operation  of  the 
station".  This  provision,  it  was 
thought,  would  ease  the  approval  of 
station  sales  and  transfers. 

What  at  first  appeared  to  be  the 
most  controversial  provision  in  the 
redraft,  and  which  Chairman 
Wheeler  later  indicated  would  be 
revised  or  eliminated,  was  Section 
21  of  the  bill.  It  reads: 

"Section  317  of  such  Act  is 
amended  by  adding  at  the  end 
thereof  the  following:  'No  news 
item  or  news  analyses  or  news  com- 
mentaries shall  be  included  in  any 
such  broadcast.' " 

Section  317  of  the  original  Act 
requires  the  announcement  of  com- 
mercially sponsored  programs  as 
such.  The  very  last  provision  of 
the  White-Wheeler  bill  provides 
that  this  section  shall  take  effect 
"upon  the  expiration  of  60  days 
after  the  enactment  of  this  Act." 

A  new  provision  would  require 
all  news  items  and  discussion  of 
current  events  to  be  identified  as 
to  source,  and  all  editorial  or  inter- 
pretative comment  identified  as 
such.  Stations  would  be  required 
to  appropriately  announce,  both  at 
the  beginning  and  the  end  of  such 
broadcasts,  the  origin  of  the  mate- 
rial being  broadcast  and  whose  edi- 
torial and  other  comment,  if  any, 
is  being  expressed.    Examples  of 


Miss  Helen  Kennedy 

Kroger  Grocery  &  Baking  Co. 

Cincinnati,  Ohio 

Dear  Helen : 

I  don't  know  what  I  can  tell  you 
about  WCHS  that  you  don't  already 
know.  After  all,  with  one  of  your 
finest  Charles- 
t  on  Super 
Markets  lo- 
cated next 
door  to  our 
studios,  we're 
neighbors,  and 
it's  my  experi- 
e  n  c  e  that 
neighbors  al- 
ways know 
everything 
about  neigh- 
bors. It  is  in- 
teresting to 
watch  the 
Krog  e  r  cus- 
tomers' cars 
fill  your  park- 
ing lot  that 
separates  your 
store  from  our 
studio.  Sort 
of  gives  us  a 
chance  to  see 
how  well 
Mary  Foster 
sells  Clock 
Bread,  or  how 
nicely  our  cof- 
fee drinking 
listeners  re- 
spond to  Lin- 
da's First 
Love.  All  of 
which  reminds  me  I'd  better  get  that 
Tenderay  Beef  my  wife  asked  me  to 
get  or  it  won't  be  Hearts  In  Harmony 
at  my  house  tonight. 

Regards 
Yours, 
Algy 

WCHS 

Charleston,  W.  Va. 
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ANOTHER  W. 
MARKET  TESTED 


TELEPHONE:  All  the  appeal  of  tele- 
phone answers  to  direct  questions. 

RADIO:  Universal  interest  of  listeners  to 
question  and  answer  technique. 

PROGRAM:  Highest  entertainment  value 
combined  with  sponsored  sales  appeal. 

MAIL:  Unlimited  participation  of  all 
listeners  without  restriction. 

OPEN  FOR  FRANCHISE  IN  SOME  AREAS 


TH1  W.i 


155-M. C 
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The 
San  Francisco 

Radio  Picture 


changed ! 


Look  up 

Blue's 


in  your  latest 
Hooper! 

It's  THt  Bay  Area  Buy! 


Represented  Nationally  by  HEADLEY-REED  CO. 


the  kind  of  announcements  that 
would  be  required  when  editorial 
or  other  comment  is  expressed  are 
cited  in  the  bill. 

The  provision,  Section  418,  defi- 
nitely bans  discrimination  against 
licensees  and  was  designed  to  strike 
at  newspaper  divorcement.  It  reads 
as  follows: 

"The  Commission  shall  make  or 
promulgate  no  order,  rule  or  regu- 
lation of  substance  or  procedure, 
the  purpose  or  effect  of  which  will 
or  may  be  to  effect  a  discrimination 
between  persons  based  upon  race, 
or  religious  or  political  affiliation, 
or  kind  of  occupation,  or  business 
association,  and  no  rights,  privi- 
leges, benefits,  or  licenses  author- 
ized by  law  shall  be  denied  or  with- 
held in  whole  or  in  part  where  ade- 
quate right  or  entitlement  thereto 
is  shown". 

Wheeler  Denies  Mystery 

Sen.  Wheeler  opened  his  news 
conference  following  the  Tuesday 
session  by  denying  there  was  any 
"mystery"  about  the  bill,  as  indi- 
cated by  published  reports  [Broad- 
casting, May  22],  although  AP, 
INS  and  UP  reporters  had  been 
told  the  previous  week  that  he  would 
have  an  "announcement"  on  Mon- 
day (May  22).  All  efforts  to  ex- 
tract from  Chairman  Wheeler  any 
information  concerning  the  bill  were 
met  with:  "Nothing  'til  Monday." 

He  told  the  press  Tuesday  that  he 
was  "enamored  of  some  of  the  pro- 
visions" and  Sen.  White  was  en- 
amored of  some  and  that  the  re- 
vised bill  represented  a  compro- 
mise. Most  of  the  provisions  will 
be  non-controversial,  generally 
speaking,  he  said. 

Sen.  Wheeler  outlined  the  legis- 
lation as  follows:  First,  it  reduces 
the  FCC  to  five  members  and  sets 
the  Commission  up  in  two  distinct 
divisions,  one  for  broadcasting  and 
one  for  common  carrier.  Every 
member  will  rotate  in  office  each 
year,  he  said,  including  the  chair- 
man. 

Second,  "we  have  tightened  up 
all  the  procedural  sections,"  he  ex- 
plained, adding  that  the  language 
was  "practically  verbatim"  what 
the  Federal  Communications  Bar 
Assn.  wanted.  "To  meet  numer- 
ous complaints  from  broadcasters 
that  the  Commission  has  too  much 
power,  the  methods  of  granting  li- 
censes, procedural  and  court  review 
have  been  spelled  out  more  exactly 
than  ever  before,"  he  asserted. 

He  told  of  the  "cease  and  desist" 
orders  for  violations  of  Commission 
regulations  or  the  law  itself.  Two 
violations  give  the  FCC  power  to 
revoke  a  license,  but  the  licensee 
still  has  a  right  of  appeal. 

Sen.  Wheeler  described  the  Dec- 
laration of  Congressional  Policy 
and  read  it.  That  declaration  in- 
cluded the  belief  that  religious  pro- 
grams, public  educational  broad- 
casts and  controversial  issues 
should  be  carried  without  cost  by 
stations. 

"We  also  provided  that  the  Com- 
mission shall  make  an  annual  re- 
port to  Congress,  with  information 
and  data  on  the  functioning  of  the 
Commission,"  he  said,  "all  new  em- 
ployes added  during  the  year,  com- 
pensation paid,  and  itemized  state- 
ments of  all  funds."  The  proposed 
law  provides  that  the  Commission 
shall  make  specific  request  of  Con- 


VIEWING  VIDEO  AT  WRGB,  General  Electric  Television  station  at  Sche- 
nectady, is  this  group  of  Michigan  publishers  (front  row,  1  to  r)  :  Chester 
Lang,  vice-president,  GE;  George  A.  Csborn,  publisher,  Sault  Ste.  Marie 
Evening  News  (WSOO)  ;  Webb  McCall,  publisher,  Isabella  County  Times- 
News  and  president  of  Michigan  Press  Assn. ;  W.  W.  Ottaway,  publisher, 
Port  Huron  Times-Herald;  Robert  S.  Peare,  vice-president, -GE,  in  charge 
of  broadcasting  and  advertising.  (Back  row)  :  Earl  Chapman,  business 
manager,  Flint  Journal  (WJLB) ;  W.  E.  Scripps,  publisher,  Detroit  News 
(WWJ)  ;  J.  E.  Noll,  business  manager,  Jackson  Citizen-Patriot  (WJLB) ; 
Gene  Alleman,  who  is  manager  of  the  Michigan  Press  Association. 


gress  when  it  feels  additional  legis- 
lation is  needed,  he  said. 

Sen.  Wheeler  explained  the  pro- 
posed limitation  to  50  kw  power 
for  domestic  stations  and  said 
"that's  the  practice  now."  He  de- 
clared that  500  kw  stations,  such 
as  WLW  Cincinnati,  which  operat- 
ed with  that  from  May  1934  until 
March  1938,  experimentally,  "would 
put  out  of  business  virtually  every 
little  station  in  the  country."  Sen. 
Wheeler  envisioned  a  network  of 
10  or  12  super-power  stations  which 
would  "control"  radio  because  such 


a  network  could  blanket  the  country. 

He  said  the  Commission,  under 
the  bill,  may  duplicate  clear  chan- 
nel stations,  but  the  Commission 
must  protect  each  station  for  a 
radius  of  750  miles  to  avoid  over- 
lapping. The  FCC  already  has 
duplicated  two  clear  channels,  those 
of  KOA  Denver  and  WOR  New 
York,  he  explained.  "If  there's 
interference,  they  can  protect  each 
other  by  directional  antenna,"  he 
added. 

Sen.  Wheeler  said  his  provision 
against  sponsorship  of  "news  com- 
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Check  the  CBS  listening  area 
survey  —  and  you'll  see  that 
KWFT  dominates  a  rich  Texas- 
Oklahoma  area  that  should  be 
covered  on  any  schedule. 


5,000  WATTS     620  KC 

COLUMBIA  AFFILIATE -Wichita  Falls,  Texas 
Represented  by  PAUL  H.  RAYMER  CO. 
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mentators  and  analysts"  was  "high- 
ly controversial."  He  smiled  as  he 
said  "some  members"  of  the  Com- 
mittee favored  such  a  ban.  It  was 
understood  that  this  provision  caus- 
ed heated  argument  in  the  execu- 
tive session.  Sen.  Wheeler  said  he 
was  "not  concerned"  about  whether 
straight  news  is  sponsored,  but  he 
did  feel  that  commentators  and 
analysts,  particularly  those  who 
inject  their  own  opinions  or  those 
of  their  sponsors,  should  not  be 
"commercially  sponsored." 

"The  clear  channel  and  news  ban 
J  are  the  two  most  controversial  is- 
i"  sues  in  the  bill,"  he  said.    He  drew 
|  the  parallel  that  newspapers  don't 
"  "sell"  news  stories.    "How  would 
you  fellows  like  it,"  he  asked,  "if 
your  story  were  carried  as  spon- 
sored by  some  firm?   Radio  sta- 
tions can  buy  stories  from  the  wire 
services,  and  they  can  hire  com- 
mentators, but  news  should  be  given 
to  the  public  just  the  same  as  news- 
papers give  it." 

Carry   All  Candidates 

He  explained  that  the  revised 
draft  "enlarges"  on  political  broad- 
casts and  public  controversial  is- 
sues "so  that  "the  decision  is  not 
'  left  to  the  whims  of  the  Commis- 
'  sion  or  the  radio  people  either." 

That  provision,  he  said,  makes  it 
'  mandatory  for  a  station  to  carry 
,  all  candidates  if  one  is  allowed  to 
'  broadcast  and  to  put  on  both  sides 
'  of  a  controversial  issue,  if  one  is 
!  put  on.  He  said  stations  may  either 
'  sell  or  give  time,  but  that  they  are 
,  not  required  to  do  it,  only  that  if 
they  afford  time  to  one  candidate 
jjor  one  side,  then  they  must  afford 
equal  time  to  the  opposition. 

The  proposed  bill  would  require 
j  stations  to  identify  "political  speak- 
ers and  commentators"  and  "name 
•the  sponsor,"  he  said. 

Sen.  Wheeler  listed  as  "one  of  the 
minor  matters"  a  provision  which 
specifies  that  the  FCC  cannot  dis- 
criminate against  an  applicant  be- 
cause of  his  business.  He  made 
particular  reference  to  newspaper 
ownership  of  radio,  which,  for  some- 
time, was  denied  by  the  Commis- 
sion, before  the  newspaper  divorce- 
ment proceedings  were  dismissed. 

He  closed  the  conference  by  ex- 
pressing the  view  that  "you  should- 
n't be  able  to  buy  time  for  contro- 
versial issues."  Sen.  Wheeler  ad- 
vocated that  stations  set  aside  a 
particular  period  for  such  subjects 
and  allow  all  interested  parties  to 
present  their  sides,  alloting  equal 
time  in  that  period  to  each  side. 


WDEF,  WJLD  SHIFT 
REQUESTED  OF  FCC 

APPLICATION  was  filed  with  the 
FCC  last  week  for  voluntary  as- 
signment of  WDEF  Chattanooga, 
Tenn.,  from  Joe  W.  Engel,  individ- 
ual owner,  to  WDEF  Broadcast- 
ing Co.,  for  consideration  of  cer- 
tain stock  interests  in  the  new 
company- — 500  shares  preferred 
stock  and  860  shares  common  stock, 
of  which  500  shares  common  have 
been  sold  to  Cartter  Lupton,  a  ma- 
jor in  the  Army  Air  Corps,  and 
175  shares  common  to  Edward 
Finlay,  a  practicing  attorney.  Both 
common  and  preferred  issues  have 
voting  privileges.  Mr.  Engel  is 
president  of  the  new  company. 
Robert  F.  Evans,  vice-president,  is 
vice-president  and  director  of  the 
Volunteer  State  life  Insurance 
Co.  Mr.  Finlay  is  secretary-treas- 
urer. Reason  for  the  shift  is  to 
"diversify  investments  and  to  share 
the  responsibility  of  managing 
and  developing  the  station  through 
a  corporation  with  responsible 
stockholders  and  directors." 

Request  was  also  sought  in  an 
application  filed  with  the  Commis- 
sion last  week  for  consent  to  vol- 
untary assignment  of  license  of 
WJLD  Bessemer,  Ala.,  from  J. 
Leslie  Doss,  individual  owner,  to 
George  Johnston,  as  an  individual, 
for  the  sum  of  $106,000  cash.  Mr. 
Johnston  is  president  of  the  Par 
Value  Investment  &  Loan  Co., 
Birmingham  (real  estate  and  in- 
vestments), and  the  Par  Value 
Loan  Co.,  industrial  banking  con- 
cern. Mr.  Doss  was  formerly  gen- 
eral manager  of  WJRD  Tusca- 
loosa, Ala. 


New  Guild  Chapter 

STARTING  with  an  initial  member- 
ship of  50  top  agency  and  network 
producers,  Hollywood  Chapter  of  Ra- 
dio Directors  Guild  has  been  formed. 
Don  Bernard,  West  Coast  radio  di- 
rector of  William  Esty  &  Co.,  and 
producer  of  CBS  Blondie  series,  has 
been  elected  president.  Other  officers 
are  Paul  Franklin,  vice-president  and 
freelance  producer ;  Thomas  Free- 
bairn-Smith,  secretary  and  producer 
of  Foote,  Cone  &  Belding ;  John 
Guedel,  treasurer  and  freelance  pro- 
ducer; Antony  Stanford,  membership 
committee  chairman  and  producer  of 
J.  Walter  Thompson  Co.  Phil  Cohan 
of  the  Radio  Directors  Guild  New 
York  executive  council  attended  the 
Hollywood  organization  meeting. 
Group  adopted  constitution  of  the  New 
York  parent  body  and  a  drive  is  un- 
der way  to  bring  in  25  additional 
Hollywood  members. 
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Welcome  Wagon  Service 
Making  Market  Studies 

OVER  1,000  "hostesses"  and  trav- 
eling representatives  employed  by 
Welcome  Wagon  Service  Co.,  Mem- 
phis, in  operating  its  personal  mer- 
chandising service  in  500  cities  of 
the  U.  S.  and  Canada,  will  be  made 
available  to  national  advertisers, 
agencies,  broadcasting  companies 
and  other  media  for  conducting 
consumer  and  dealer  market  stud- 
ies. Project  is  an  expansion  of  the 
activities  of  Civic  Research  Co., 
subsidiary  organized  to  offer  a  lo- 
cal consumer  and  dealer  research 
service  to  retail  outlets,  local  ad- 
vertisers, public  utilities  and  radio 
stations. 

The  women's  corps  was  origi- 
nally built  up  by  Welcome  Wagon 


Service,  to  deliver  at  the  homes  of 
newcomers  to  a  community  a  "Wel- 
come Basket"  containing  the  prod- 
ucts and  services  of  local  mer- 
chants. Civic  Research  Co.,  which 
now  operates  in  13  cities,  has  been 
offering  the  services  of  the  same 
trained  "visitors,"  to  conduct  local 
surveys  by  personal  interviews  on 
such  subjects  as  the  standing  of 
local  radio  programs  or  the  con- 
sumer's post-war  plans  for  buying 
a  television  set.  A  question  on  some 
issue  relating  to  community  wel- 
fare is  combined  with  the  question- 
naires of  at  least  three  clients  on 
each  call. 

Clients  contract  for  a  minimum 
of  35  calls  per  week,  the  calls  based 
on  a  cross-section  according  to  pop- 
ulation and  income  brackets.  Made- 
leine Reynolds,  is  division  director. 
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CBC  Suggests  Havana  Treaty 
Deadline  Be  Changed  to  1948 


POSTPONEMENT  of  the  deadline 
of  the  Havana  Treaty  changes  from 
April  1,  1946,  to  March  29,  1948 
or  to  a  date  two  years  after  the 
cessation  of  hostilities,  whichever 
is  the  longer,  has  been  suggested  by 
the  Canadian  Broadcasting  Corp. 
through  the  Canadian  government. 
Announcement  of  this  request  was 
made  by  Dr.  A.  Frigon,  CBC  acting 
general  manager,  during  a  recent 
hearing  of  the  Parliamentary  Com- 
mittee on  Broadcasting  at  Ottawa. 
Dr.  Frigon  told  the  committee  that 
the  CBC  Board  of  Governors  had 
made  this  recommendation  after  its 
March  27  meeting.  The  CBC  be- 
lieves "that  other  countries  will  be 
only  too  pleased  to  agree  to  our  re- 
quest, because  full  implementation 


of  the  Havana  Agreement  has  not 
been  possible  owing  to  the  fact  that 
in  wartime  the  manufacturing  in- 
dustry has  transformed  its  produc- 
tion from  civilian  to  military  re- 
quirements." 

He  reported  that  just  before  the 
outbreak  of  war  the  CBC  had  ar- 
ranged with  the  Canadian  Marconi 
Co.  for  an  FM  station  on  Mount 
Royal,  Montreal.  No  progress  was 
possible  due  to  the  war.  Tele- 
vision and  facsimile  transmission 
permits  have  also  been  delayed. 
"Although  we  admit  the  necessity 
for  Canada  to  keep  up  with  normal 
progress,"  Dr.  Frigon  stated,  "we 
deny  that  it  is  extremely  urgent  to 
grant  broadcasting  permits  now 
for  television,  FM  and  facsimile". 
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Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  PreM  BIdg.,  Waih,  D.  C 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  BIdg.         Dl.  1205 
Washington,  D.  C. 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859  


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER         DONALD  M.  MILLER 

CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


GEORGE   C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  BIdg.  District  8456 

Washington,  D.  C. 


f  X  /  Radio  Engineering  Consultants 
\^yah4  Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 

•  Evening  Star  Building,  Washington,  D.  C. 

•  32 1  EL.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 

ANT  HOUR— AND  DAT 
R.C-A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C 

Muntey  BIdg.  •  Republic  2347 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C 
Telephone  NAtional  7757 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  BIdg.        •         NAtional  6513 
Washington  4,  D.  C. 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.W. — Washington,  D.  C 
Phone:  Metropolitan  0540 


PROMOTION  TOPICS 
DISCUSSED  BY  NBC 

PROMOTION  problems  of  NBC 
and  its  owned  and  operated  sta- 
tions made  up  the  agenda  for  a 
three  -  day  roundtable  discussion 
meeting  of  the  station  promotion 
managers  in  New  York  last  Wed- 
nesday through  Friday.  Frank  E. 
Mullen,  vice-president  and  general 
manager,  in  welcoming  the  group, 
stated  the  meeting  will  be  an  an- 
nual event. 

Plans  for  an  expanded  "Parade 
of  Stars"  promotion  campaign  in 
the  fall,  various  methods  of  pro- 
moting network  and  station  gen- 
eral listening  as  well  as  individual 
programs,  and  means  of  exploit- 
ing the  results  of  the  all-county 
and  other  surveys  were  among  the 
topics  discussed. 

Charles  P.  Hammond,  NBC  di- 
rector of  advertising  and  promo- 
tion, acted  as  chairman.  In  at- 
tendance were:  Mahlon  Glascok, 
WRC  Washington;  Emmons  C. 
Carlson,  WMAQ  Chicago;  How- 
ard Barton,  WTAM  Cleveland; 
Charles  Philips,  KOA  Denver; 
Frank  Ford,  Western  division  sales 
promotion  manager,  Hollywood ; 
Helen  Murray  Hall,  KPO  San 
Francisco ;  Edward  deSalisbury, 
Charles  B.  H.  Vail,  WEAF  New 
York. 

NBC  executives  taking  part  in- 
cluded: Barry  Rumple,  research 
manager;  James  M.  Gaines,  as- 
sistant promotion  manager;  James 
Nelson,  network  sales  promotion 
manager;  Arthur  L.  Forrest,  pub- 
lic service  promotion  manager; 
Willis  B.  Parsons,  radio  recording 
promotion  manager;  William  C. 
Roux,  spot  sales  promotion  mana- 
ger- Hartley  Samuels,  in  charge 
of  "Parade  oi  Stars"  promotion. 


WLB  to  Act 

(Continued  from  page  13) 

AFM  in  the  interests  of  IBEW 
members. 

It  was  pointed  out  that  the  agree- 
ment covers  all  recordings  with  or 
without  music  but  a  joint  IBEW- 
AFM  committee  will  be  set  up  to 
rule  on  cases  where  jurisdiction  is 
in  doubt.  The  agreement,  dated 
March  15,  1944  and  signed  by  both 
Mr.  Brown  and  Mr.  Petrillo,  as 
read  at  the  meeting,  stated: 

It  is  declared  and  agreed  that  the  installa- 
tion and  maintenance  of  all  equipment  con- 
nected with  the  operation  of  said  records 
and  transcriptions  is  within  the  jurisdic- 
tion of  the  IBEW. 

It  is  declared  and  agreed  that  the  opera- 
tion of  records  and  transcriptions,  which 
includes  the  placing  of  the  record  on  the 
machine,  the  starting  of  the  machine,  the 
placing  of  the  head  upon  the  record  and  the 
regulation  of  the  tone  volume,  where  it  is 
an  integral  part  of  the  turntable,  is  within 
the  jurisdiction  of  the  American  Federa- 
tion of  Musicians. 

All  other  installation,  maintenance  and 
operation  of  technical  equipment  comes 
within  the  field  of  the  electrical  engineer 
and  is  within  the  jurisdiction  of  the 
IBEW. 


PRELIMINARY  study  of  small  mar- 
ket station  coverage  prepared  by  the 
NAB  engineering  and  research  de- 
partments was  examined  May  22-23 
at  a  meeting  of  the  NAB  Small  Mar- 
ets  Station  Committee.  Chairman  was 
Marshall  Pengra,  manager  of  KRNR 
Roseburg,  Ore. 


WICKARD  PROTESTS 
FARM  HOUR  CHANGE 

IN  A  JOINT  telegram  to  Edward 
J.  Noble,  chairman  of  the  board  of 
the  Blue  Network,  Secretary  of 
Agriculture  Claude  R.  Wickard 
and  War  Food  Administrator  Mar- 
vin Jones  expressed  their  concern 
over  elimination  of  daily  broad- 
casts of  the  National  Farm  &  Home 
Hour. 

The  16-year-old  public  service 
feature  of  the  Blue  network  given 
in  cooperation  with  the  U.  S.  Dept. 
of  Agriculture,  will  change  its  for- 
mat June  16  and  will  go  under  the 
new  title,  The  Homesteaders.  Cur- 
ley  Bradley  will  continue  as  m.c, 
and  the  time  of  the  broadcast  will 
temporarily  remain  the  same.  The 
Saturday  program  will  be  con- 
tinued as  National  Farm  &  Home 
'Hour  and  a  five  or  six-minute 
period  will  be  available  to  the  De- 
partment of  Agriculture  for  farm 
news  or  speakers  and  a  similar 
period  for  homemaker  information 
by  Ruth  Van  Deman. 

James  G.  Patton,  president  of 
the  National  Farmers  Union,  on 
May  25  sent  a  telegram  of  protest 
to  Phillips  Carlin,  vice-president 
of  the  Blue  network,  on  behalf  of 
the  farmers  in  the  National  Farm- 
ers Union.  The  telegram  stated  in 
part  that  modification  of  the  pro- 
gram "leaves  agriculture  without 
a  network  vehicle  for  the  dissem- 
ination of  impartial,  complete,  dis- 
interested news  and  information." 


PAUL  KESTEN,  CBS  executive  vice- 
president,  and  Dr.  Peter  Goldmark, 
chief  television  engineer  of  the  net- 
work, will  speak  briefly  at  the  May 
meeting  of  the  Television  Press  Club 
of  New  York  on  Wednesday  noon. 


"Now,  if  we 
were  only 
staying 
at 

THE  ROOSEVELT" 

When  you  stop  at  The  Roosevelt 
you  don't  risk  getting  marooned 
like  this.  For  you'll  be  within  walk- 
ing range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  at 
The  Roosevelt  liquidates  a  lot  of 
bother. 

Rooms  tvith  bath  from  $4.50. 

_  HOTEL 

Roosevelt 

MADISON  AVE.  AT  45th  ST.,  NEW  YORK 

-A  HILTON  HOTEL - 
ROBERT    P.    WILLI  FORD,   General  Manager 

Other  Hilton  Hotels  From  Coast  to  Coast: 

TEXAS,  Abilene,  El  Paso,  Longview,  Lub- 
bock, Plainview;  NEW  MEXICO,  Albuquerque; 
CALIFORNIA,  Long  Beach,  Los  Angeles,  The 
Town  House;  MEXICO,  Chihuahua,  The  Palo- 
cio  Hilton.  Hilton  Hotels.  C.  N.  Hilton,  Presi- 
dent. 
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VIDEO  EXPERTS  who  took  part  in  the  first  meeting  of  the  Television 
Seminar  presented  by  the  Radio  Executives  Club  are  (1  to  r)  :  Dr.  A.  N. 
Goldsmith,  engineer  and  inventor;  Richard  Hubbell,  coordinator  of  the 
Seminar  and  author  of  h,000  Years  of  Television;  James  Lawrence  Fly, 
FCC  chairman ;  Murray  Grabhorn,  president,  Radio  Executives  Club ; 
Niles  Trammell,  president,  NBC.  Course  of  lectures  on  television  runs 
from  May  18-Aug.  24,  Thursdays,  8:30  p.m.,  Studio  6-A,  NBC,  RCA 
Building,  New  York. 

FCC.  OWI  Control  Release  of  Enemy 
News  to  U.  S.  Press,  Hensley  Reveals 


i  DISCLOSURE    that    release  in 
this   country  of  news  emanating 
1  from  enemy  sources  is  controlled 
"by  the  FCC  and  OWI  was  made 
last  Friday  before  the  House  Se- 
lect Committee  to  Investigate  the 
Commission  by  Malcolm  S.  Hen- 
i  sley,  chief  of  wire  services,  For- 
i  eign     Broadcasting  Intelligence 
;  Service,  FCC. 

|  His  revelation  came  during  cross- 
examination  by  Harry  S.  Barger, 
Committee  chief  investigator  and 
assistant  general  counsel,  on  a 
statement  Mr.  Hensley  had  sub- 

;  mitted  the  day  before.  When  Mr. 

7  Barger  asked:  "After  all,  if  this 

l!  foreign  news  is  selected,  first  by 

;  FBIS  and  then  by  OWI,  it  becomes 
a  matter  of  the  public  hearing  only 

;  what  the  Government  wants  it  to 
hear,  unless  it  listens  to  the 
foreign  broadcasts  directly;  is  that 

i not  true?" 

Abhors  "Suppression" 
"That  is  right,"  replied  Mr. 
Hensley.  Mr.  Barger  had  quoted 
I  from  the  Hensley  statement  which 
'  the  witness  said  was  suggested  by 
Edward  Brecher,  special  analyst  of 
the  FCC   Law  Dept.,  and  which 
said  in  part:  "We  take  pride  in  be- 
:  lieving  that  American  public  opin- 
ion is  the  best  informed  in  the 
world,  and  we  look  with  horror  on 
I  those  governments  which  suppress 
t  foreign  news  or  make  it  a  criminal 
.  offense   to   listen   to   news  from 
abroad." 


I  If"'* 


?fr#tb'i 


if 


Mr.  Hensley  said  the  OWI  was 
responsible  for  "making  material 
available  to  the  press."  When  Mr. 
Barger  remarked:  "The  public 
hears  only  what  those  two  agencies 
(FBIS  and  OWI)  think  it  should 
hear  in  the  matter  of  foreign 
broadcasts?"  Mr.  Hensley  said: 

"Not  what  they  think  the  public 
should  hear;  what  they  can  make 
available  to  the  press  associations 
and  what  the  press  associations 
choose  to  publish." 

How  FBIS  Operates 

Chairman  Lea  (D-Cal.),  who  was 
renominated  on  both  the  Demo- 
cratic and  Republican  tickets  in  his 
district  [Broadcasting,  May  22], 
and  Rep.  Warren  G.  Magnuson 
(D-Wash.),  both  of  whom  have 
been  campaigning,  attended  Fri- 
days' hearing,  as  did  Reps.  Edward 
J.  Hart  (D-N.J.)  and  Louis  E. 
Miller  (R-Mass.).  Hearings  will  be 
resumed  Tuesday  (May  30)  at  10 
a.m. 

Dr.  Leigh  continued  his  defense 
of  FBIS  operations  when  he  took 
the  stand  last  Thursday,  outlining 
present  operations,  which  consist 
of  nine  processes.  These  he  listed 
as:  Schedule  making,  interception, 
monitoring,  translation,  wire  serv- 
ice, daily  report,  analysis,  queries 
and  special  services. 

Mr.  Hensley,  formerly  of  the 
Goose  Creek  (Tex.)  Sun,  explained 
how  the  FCC  operates  its  several 
wires  for  other  Government  agen- 
cies. A  teletype  machine  had  been 
installed  in  the  Committee  hearing 
room  and  during  his  testimony  the 
machine  was  cut  in  to  show  the 
Committee  how  it  works. 

He  said  the  wire  services  section 
is  interested  in  foreign  broadcasts 
(from  enemy  stations)  for  analysis 
as  to  political  and  diplomatic  intel- 
ligence, military  intelligence,  eco- 
nomic intelligence,  propaganda 
trend  intelligence.  Copies  of  the 
FBIS  daily  analyses  (stamped  "re- 
stricted") were  provided  for  the 
Committee  but  not  for  the  record. 
They  contained  excerpts  of  enemy 
broadcasts. 

Answering  charges  before  the 
Committee  that  the  FCC  subscribed 
to  95  daily  newspapers,  Mr.  Hens- 
ley said  that  since  appropriations 


Don  Lee  Cancels 
2  Religious  Hours 

Program  Shift  to  ABC  In  Line 
With  Newly  Established  Policy 

CONTINUING  its  overall  program 
revisions,  and  in  keeping  with  re- 
cently announced  policy  on  com- 
mercial religious  programs  [Broad- 
casting, March  6],  Don  Lee  Broad- 
casting System,  Hollywood,  West 
Coast  outlet  of  Mutual,  has  can- 
celled the  thrice-weekly  half-hour 
Dr.  Louis  T.  Talbot  and  Haven  of 
Rest  broadcasts  on  36  Pacific  Coast 
stations  of  that  network  as  of  June 
2  and  3.  Series  are  sponsored  by 
Bible  Institute  of  the  Air,  Los  An- 
geles, and  Crew  of  the  Good  Ship 
Grace  Inc.,  Los  Angeles,  respec- 
tively. 

Shift  to  ABC 

With  cancellation,  programs  will 
shift  to  Pacific  Coast  stations  of 
the  newly  organized  "per  occasion" 
network,  Associated  Broadcasting 
Corp.,  starting  June  5  and  6.  Mr. 
Van  Newkirk,  West  Coast  manager 
of  ABC  at  press  time  informed 
Broadcasting  that  the  two  early 
morning  programs  are  being  offer- 
ed to  all  Pacific  Coast  stations  of 
that  network  on  a  thrice-weekly 
half-hour  basis.  Dr.  Talbot  is 
scheduled  for  Mon.-Wed.-Fri.,  8- 
8:30  a.m.,  with  Haven  of  Rest, 
Tues.-Thurs.-Sat.,  8-8:30  a.m.,  thus 
maintaining  same  broadcast  time  as 
used  on  Don  Lee  stations. 

had  been  cut  FCC  personnel  volun- 
tarily purchased  30  daily  news- 
papers out  of  their  own  funds  as 
an  aid  to  ther  work.  He  denied  the 
publications  were  taken  for  the 
"private  use"  of  individuals.  The 
newspapers,  he  said,  were  used  to 
carry  on  an  "editor  training"  pro- 
gram. 

Hensley's  Experience 

Under  cross-examination  Friday 
Mr.  Hensley  said  cost  of  installing 
the  teletype  machine  for  the  Com- 
mittee's edification  was  "approxi- 
mately $9.10".  He  was  questioned 
closely  regarding  his  experience  be- 
fore joining  the  FCC  and  said  he 
was  graduated  in  1934  from  the 
U.  of  Missouri  with  a  Bachelor  of 
Journalism  degree,  and  that  he 
had  worked  on  several  small  news- 
papers in  Texas. 

Mr.  Barger  presented  his  per- 
sonnel record  which  showed  that 
Mr.  Hensley  was  editor  of  the 
Goose  Creek  Sun  when  he  went  to 
the  FCC  in  1941,  but  Mr.  Hensley 
said  he  was  "on  the  payroll  as  di- 
rector of  advertising  and  promo- 
tion", although  he  did  "some  edi- 
torial work'.  He  also  said  he  had 
been  a  student  helper  at  KFRU 
Columbia,  during  his  college  days, 
and  later  worked  for  a  short  time 
on  KOB  Albuquerque,  N.  M. 

He  testified  his  starting  salary 
at  the  FCC  was  $2,600  and  that 
today  he  draws  $5,600  annually. 
He  is  31  and  a  native  of  New  Mex- 
ico. 

Ellis  Porter,  chief  of  the  reports 
section,  FBIS,  presented  a  brief 
resume  of  his  duties. 


WORLD 
WORDS 

Recommendec/  Pronunciations  by 

W.  CABELL  GREET 

Speech  Consultant,  C.B.S. 

Announcers,  actors  newswnt- 
ers_all  radio  people  will  use 
this  big,  timely,  authoritative 
guide  to  the  pronunciation  ot 
names  and  places  in  the  new 
all  over  the  globe.  Up-to-date . 
;  2,000  entries  •  410  pages.  Selt- 
pronouncing.  * 
COLUMBIA  UNIVERSITY  PRESS 
Morningside  Heights  •  Mew  York  27 


CHNS 

The  Key  Station  of  the 
Maritimes 

Is  your  first  choice  for  broad- 
cast results  in  Halifax  and  the 
Maritimes.  Ask  your  local 
dealers. 


or  JOE  WEED 

350  Madison  Ave. 
New  York 


for 


DIAL  —  10  5  0 
50,000  WATTS 


*  SPORTS  •  MUSIC  •  NEWS 


MONEY  TO  BURN 
Farmers  in  this  six- 
state  area  never  had 
more  money  in  their 
lives.  They're  BUYING! 
WIBW  can  make  them 
ask  for  your  product. 


WIBW  TI?eVt  o £ek a 
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*  A  Preferred  Market 

AprU  SALES  MANAGEMENT 

WFMJ 


YOUNGSTOWN,  OHIO 


28 


TH  U.  S.  METROPOLITAN 
DISTRICT 


MORE  LISTENERS 
PER  DOLLAR 

ASK 
HEADLEY-REED 

New    York  -  Chicago  -  Detroit 
Atlanta  -  San  Francisco 


New  Rules  of  the  Federal 
Communications  Commis- 
sion Permit  You  te .  Place 
Your  NBC,  Blue  or  CBSMet. 

*orkProgramsonW5** 

_7  the  network  they  are  on 
cannot  furnish  coverage  here 


NEW  ORLEANS 


509000  WATTS 

The  Greatest  Selling  POWER 
in  the  South's  Greatest  City 

CBS  Affiliate 
Nert'l  Rep.  -  Th«  Kcrti  Agency  Inc. 


Don't  dig  so 
hard  for  sales 
when  they 
come  so  easy 
in  Albany! 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 MAY  20  TO  MAY  26  INCLUSIVE  


Decisions  .  .  . 

MAY  23 

Texas  Star  Broadcasting  Co.,  Houston, 
Tex. — Granted  petition  reinstate  and  grant 
application  for  CP  new  station,  1230  kc, 
250  w,  unlimited,  in  accordance  with  Jan. 
26  Policy. 

York  County  Broadcasting  Co.,  Rock  Hill, 
S.  C— Granted  CP  new  station,  1340  kc, 
250  w,  unlimited,  subject  to  Jan.  26  Policy. 

KOBH  Rapid  City,  S.  D.— Granted  trans- 
fer control  from  Tri-State  Milling  Co., 
C.  A.  Quarnberg,  E.  F.  Gronert,  P.  R. 
Quarnberg,  George  E.  Bruntlette  and  Wil- 
liam McNulty  to  Robert  J.  Dean. 

MAY  24 

The  Crosley  Corp.,  Cincinnati  (WLW 
WSAT) — Granted  30  day  extension  license 
for  WLW.  Denied  petition  for  indefinite 
suspension  etc.  effective  date  of  Sec.  3.35. 

Courier-Journal  &  Louisville  Times  Co., 
Eastwood,  Ky. — Granted  CP  new  develop- 
mental station,  45,500  kc,  1  kw  maximum. 

Blue  Network  Co.,  New  York — Desig- 
nated for  hearing  application  for  author- 
ity to  transmit  programs  to  XELO  Ciudad 
Juarez,  Mexico. 

KAND  Corsicana.  Tex. — Dismissed  ap- 
plication for  CP  operate  on  1340  kc  with 
250  w,  unlimited. 

WGST  Atlanta,  Ga.  -Granted  CP  make 
changes  in  transmitting  equipment  and 
increase  maximum  rated  carrier  power  out- 
put of  auxiliary  transmitter  from  1  kw  to 
2V2  kw. 

WHBP  Rock  Island,  HI. — Granted  CP 
install  Gates-American  Type  250-A  trans- 
mitter as  250  w  auxiliary. 

Alfco  Co.,  St.  Louis — Placed  in  pending 
file  application  for  new  commercial  tele- 
vision station. 

International  Detrola  Corp.,  Detroit — 
Same. 

Applications  .  .  . 

MAY  22 

Hearst  Radio  Inc.,  New  York — CP  new 
FM  station,  48,700  kc,  8,570  sq.  mi.  cover- 
age,   $65,000  estimated  cost. 

WINX  Washington,  D.  C— Transfer 
control  from  Lawrence  J.  Heller,  Agnes 
W.  Heller,  Agnes  W.  Heller  as  trustee, 
and  Richard  K.  Lyon  to  Eugene  Meyer  & 
Co,  partnership  composed  of  Eugene  Meyer 
and  Agnes  Meyer  d/b  Washington  Post. 

WDEF  Chattanooga,  Tenn. — Voluntary 
assignment  to  WDEF  Broadcasting  Co. 
from  Joe  W.  Engel. 

WJOB  Hammond,  Ind.— CP  new  FM 
station,  49,900  kc,  2,241  sq.  mi.  coverage, 
$12,860    estimated  cost. 


MAY  25 

Southern  Tier  Radio  Service  Inc.,  Bing- 
hamton,  N.  Y. — CP  new  standard  station, 
1490  kc,  250  w,  unlimited  (facilities  of 
WOLF). 

WSAR  Fall  River,  Mass.— CP  new  FM 

station,  47,300  kc,  2,120  sq.  mi.  coverage, 
$33,000  estimated  cost. 

WCKY  Cincinnati — CP  new  FM  station, 
45,900  kc,  13,700  sq.  mi.  coverage,  $150,000 
estimated  cost. 

Tennessee  Broadcasters,  Nashville — CP 
new  standard  station,  1240  kc,  250  w,  un- 
limited. 

KELO  Sioux  Falls,  S.  D.— CP  install  new 
antenna. 

Queen  City  Broadcasting  Co.,  Boise,  Ida. 

— CP  new  standard  station,  1030  kc,  1  kw, 
unlimited,  amended  to  change  1030  kc  to 
600  kc,  install  DA-N  and  change  trans- 
mitter site. 

WJLD  Bessemer,  Ala. — Voluntary  assign- 
ment to  George  Johnston  from  J.  Leslie 
Doss. 

MAY  26 

Standard  News  Assn.,  Patchogue,  N.  Y. 

— CP  new  standard  station,  1540  kc,  1  kw, 
unlimited. 

Board  of  Education,  School  District  of 
Detroit,  Mich. — CP  new  non-commercial 
educational  station,  42,700  kc,  1  kw,  special 
emission.  Resubmitted. 

KPLC  Lake  Charles,  La.— CP  change 
1490  kc  to  1470  kc,  increase  250  w  to  1  kw, 
install  new  transmitter,  make  changes  in 
antenna. 

WREN  Lawrence,  Kan. — CP  increase  1 
kw  N  5  kw  D  to  5  kw  DN,  move  transmit- 
ter from  Tonganoxie,  Kan.,  to  Topeka, 
Kan.,  and  studio  from  Lawrence  to  Topeka, 
install  DA-DN. 

Broadcasting  Corp.  of  America,  North  of 
Brawley,  Cal. — CP  new  standard  station, 
1420  kc,  1  kw,  unlimited,  amended  to  spec- 
ify transmitter  site  and  change  studio  site. 

KINY  Juneau,  Alaska — CP  for  reinstate- 
ment of  CP  as  modified  to  increase  1  kw 
to  5  kw,  install  new  transmitter  and  make 
changes  in  antenna. 

Ohio  Broadcasting  Co.,  Canton,  Ohio — 
CP  new  FM  station,  46,100  kc,  8,499  sq.  mi. 
coverage,   $30,500  estimated  cost. 


CONCORD  MUSIC  Publishing  Co. 
and  Pioneer  Music  Press  are  new  af- 
filiates of  SESAC  and  their  music 
available  for  use  by  stations  licensed 
by  SESAC.  Concord  specializes  in 
publications  for  string,  woodwind  and 
brass  combinations,  and  Pioneer's 
catalog  includes  choral  arrangements 
of  hymns  and  traditional  songs, 
SESAC  reports. 


WILL  PAY  CASH  PRICES 

for 

lOOO  WATT  TRANSMITTER 
EQUIPMENT  INCLUDING 

FREQUENCY  MONITOR 
MODULATION  MONITOR 
TWO    INSULATED  TOWERS 

(Approx.   350  feet) 
SPEECH    INPUT  EQUIPMENT 

WRITE  BOX  323 
BROADCASTING  MAGAZINE 


Sponsor  Files  Suit 
In  WOAI  Contract 

Asks  $10,000  Damages  for 
Cancellation  of  Program 

SUIT  for  $10,000  has  been  filed  in 
Bexar  County  district  court  by  San 
Antonio  Brewing  Assn.,  manufac- 
turers of  Pearl  Beer,  against  South- 
land Industries  Inc.,  owners  and 
operators  of  WOAI  San  Antonio, 
for  alleged  damage  to  reputation, 
goodwill  and  loss  of  profit. 

Beer  firm  claims  a  breach  of  con- 
tract by  the  station  due  to  station's 
failure  to  broadcast  news  program 
sponsored  by  Pearl  on  Saturday 
night  Oct.  23,  1943,  10-10:15  p.m. 
Because  of  importance  of  the  foot- 
ball game  between  Louisiana  South- 
ern Institute  and  Southwestern  U., 
both  bowl  contenders,  WOAI  re- 
quested that  sponsors  relinquish 
their  time  enabling  station  to  carry 
the  game  which  was  played  in 
Houston  and  broadcast  under  spon- 
sorship of  the  Humble  Oil  Refining 
Co.  over  the  Texas  Quality  Net- 
work. Net  receipts  including  broad- 
cast rights  totaling  $28,578  were 
donated  to  Navy  Relief  funds  and 
the  Community  Chest. 

Station  offered  Pearl  alternative 
iof  broadcasting  8-8:15  Saturday 
with  announcement  to  that  effect 
on  the  program  Friday  night,  or 
complete  cancellation  without 
charge,  and  courtesy  announcement 
preceding  game  broadcast.  Pearl 
refused  and  WOAI  cancelled  their 
time  along  with  12  other  commer- 
cial programs,  referring  to  para- 
graph A  section  7  of  their  contract 
which  licenses  them  to  operate  in 
the  public  interest,  convenience  and 
necessity. 

Brewery  bases  its  breach  of  con- 
tract claim  on  NAB  code,  contend- 
ing the  broadcast  of  a  football 
game  was  not  a  sustaining  pro- 
gram, that  neither  agency  nor 
sponsor's  approval  was  given  for 
cancellation,  and  that  program  was 
not  of  public  importance. 


WITH  improved  working  conditions 
for  technicians,  KFWB  Hollywood 
renewed  its  agreement  with  Broad- 
cast Unit  of  Local  40,  IBEW,  on 
May  23,  retroactive  to  April  14,  fol- 
lowing War  Labor  Board  approval. 
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i — Classified  Advertisements— 

PAYABLE  IN  ADVANCE — Minimum  $1.00.  Situation  Wanted  10c  per  word. 
All  others,  15c  per  word.  Bold  face  caps  30c  per  word.  Ad  must  be  all 
light  face  or  all  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  Bldg.,  Washington  4,  D.  C. 


Help  Wanted 


Washington  Engineering  Firm  needs  drafts- 
man and  a  qualified  radio  engineer. 
Must  be  good.  State  Starting  Salary 
desired  and  draft  classification.  Bex  209, 
BROADCASTING. 

'  Announcer — Top-flight,  experienced,  capa- 
1  ble,  ad-lib,  straight.  Real  opportunity 
i  for  sound  far-sighted  performer.  Out- 
standing New  England  5  kw.  Give  all 
details,  availability,  salary  requirements 
first  letter.  Prompt  reply.  Box  292, 
BROADCASTING. 


Production  Manager  capable  supervising 
all  studio  activity  and  acting  as  assistant 
program  manager.  Not  a  duration  job. 

[  Regional  station,  network  affiliate  be- 
tween New  York  and  Chicago.  State  pre- 
vious  experience,  draft  status,  salary  ex- 

1  pected  and  references.  Box  294,  BROAD- 
CASTING. 


•  Accountant — to  work  as  assistant  to  audi- 

tor in  mid-west  regional  station.  Good 
opportunity  in  lieu  of  expanding  opera- 
1     tions.  Box  295,  BROADCASTING. 

[  Wanted:    Holder   of   1st   class    license  to 

!  serve  as  chief  engineer  for  1  KW  mid- 
west station  in  town  of  25,000  pop.  Sta- 

J  tion  has  definite  post-war  plans,  includ- 
ing FM  application  already  filed.  State 

'      qualifications,  references,  etc.,  1st  letter. 

j     Write  Box  301,  BROADCASTING. 

Wanted:  Salesman  on  western  station 
j  carrying  full  basic  NBC  schedule  plus 
i     Blue  programs.  Salary  $37.50  per  week 

plus   bonus    on    billing.    You  would 
I     given  substantial  billing  to  start.  Station 

located  in  city  of  65,000  population.  De- 
i  lightful  climate  and  pleasant  living  con- 
■     ditions.  Box  310,  BROADCASTING. 

Wanted:  Program  Director- Announcer 
;  small  CBS  station  permanent.  Box  312. 
!  BROADCASTING.  

|  Wanted:  Combination  Announcer-Engineer 
southern  networks  station.  Free  apart- 
ment.   Permanent.    Box    313,  BROAD- 

.  CASTING.  

•  Wanted:  Home  economics  director  for  mid- 
|  west  network  regional.  Must  be  experi- 
enced in  home  economics  and  radio  with 
good  air  personality  and  a  pleasing  man- 
ner with  participating  sponsors.  Send 
complete  particulars  on  age,  qualifica- 
tions and  accomplishments  to  Box  317, 

i  BROADCASTING.  

Wanted:  Transmitter  engineer  first,  second 
or  third_class  license.  For  complete  de- 
tails   write    or    wire    Chief  Engineer, 
f     WIBX,  Utica,  N.  Y.  

'  One  of  America's  prestige  radio  stations 
has  opening   on  announcing  staff.  Un- 

i  usual  opportunity  for  advancement  in 
constantly  expanding  organization  with 
I  plans  for  FM  and  television.  Submit 
audition  E.  T.,  photo,  statement  of  ex- 
perience,    education,     draft     status  to 

<     Program  Director,  KMBC  of  Kansas  City, 

•  '  Missouri.  Certificate  of  availability  re- 
5  quired.  

First  Class  Engineer  with  some  announc- 
ing ability.  Pleasant  working  conditions, 
i  moderate  living  cost,  send  full  particu- 
S  lars  first  letter  to  WSPB,  Sarasota,  Flor- 
|  ida.  __ 

Announcer — Experienced,  by  1000  watt 
Blue  Network  station  in  thriving  city. 
Advise  age,  draft  status,  references,  and 
whether  transcription  available.  Also  your 
}  phone  number.  $56  for  50  hours  to  right 
I  man.  Write  Manager,  WFDF,  Flint, 
Michigan. 


Situations  Wanted 


I  First  Class  Technician,  6  years  radio,  25, 
I   4F.  Desire  permanent  location  in  south- 
I  ern  California  or  other  healthful  climate, 
I   preferably  dry.  No  temporary  job  con- 
sidered. Box  299,  BROADCASTING. 

(•Former  Bureau  Chief  of  major  world-wide 
I  news  service  aims  to  trade  editor's  desk 
I  for  return  to  news  reporting  overseas, 
i  Youthful,  energetic,  deferred.  Cable  and 
1  radio  experience.  Box  325,  BROAD- 
CASTING. 


Situations  Wanted  (Cont'd) 


Announcer — experienced,  capable,  versa- 
delivery.  News  and  dramatics.  Draft 
classification  4-F.  $50  weekly.  Box  217, 
BROADCASTING. 


Versatile,  experienced  producing-writing- 
announcing  team  desires  permanent  con- 
nection with  southern  California  station 
or  agency.  Box  277,  BROADCASTING. 


Radioman  of  nine  years  experience  avail- 
able July  1st.  Personality  announcer 
with  versatile  delivery ;  audience-builtiing 
morning  and  platter  shows.  Experience! 
station  and  sales  manager,  program  di- 
rector. 30,  4-F,  3  children.  Seeking  perm- 
anent connection  of  responsibility  with 
commensurate  salary.  Box  301,  BROAD- 
CASTING. 


Young  Man,  4-F,  four  years  in  radio  as 
announcer.  Acting  experience.  Success- 
fully handled  all  types  of  shows.  Pro- 
gramming ability.  Interested  in  writer- 
producer  or  announcer  position  more 
fully  utilizing  capabilities.  Can  produce 
results.  Box  303,  BROADCASTING. 


Managership  Open?  Thanks  for  reading 
this.  Knowledge,  experience,  progressive, 
complete  reliability,  youthful,  draft  ex- 
empt, excellent  reason  for  desiring 
change.  Write  confidentially  and  we'll 
confer.   Box  304,  BROADCASTING. 


Engineer.  15  years  experience ;  7  as  chief 
on  regional,  3  with  FCC,  1st  class  phone. 
Interested  only  permanent  position  with 
10  to  50  kw,  West  Coast  or  Texas  sta- 
tion. Available  June  15.  1AH  draft.  Box 
305,  BROADCASTING. 


Writer — original  radio  plays.  Talent  plus. 
Experienced.  Also  act  and  announce. 
Draft  deferred.  Box  307,  BROADCAST- 
ING. 


Announcer — young,  capable,  college  back- 
ground, 4F,  limited  experience.  Will  go 
anywhere,  available  immediately.  Box 
308,  BROADCASTING. 


Program  Director-Announcer.  Experienced 
capable.  Permanent  job  only.  Box  311, 
BROADCASTING. 


Program  Director  —  Assistant  Manager, 
capable  assuming  complete  responsibility. 
Program,  production,  continuity,  traffic, 
office  management.  Twelve  years  experi- 
ence, local,  regional  and  national  net- 
work affiliates.  Also  complete  musical 
background.  Results  guaranteed.  Age 
thirty-nine,  married,  family.  Excellent 
references.  Desire  permanent  position 
with  network  affiliate.  Box  314,  BROAD- 
CASTING. 


Operator,   28,  draft   exempt,   first  phone, 

some  5  kw  experience,  varied  previous 

radio  work,  no  handicaps,  prefer  high 

power.  Box  316,  BROADCASTING. 


If  experience,  ambition,  college  degree,  and 
4-F  classification  can  help  your  conti- 
nuity department  let's  correspond.  Now 
continuity  chief  of  small  station.  Young, 
single,  $50  minimum,  any  locality.  Box 
318,  BROADCASTING. 


Newsman — Friendly    voice,    writer.  Write 
Box  319,  BROADCASTING. 


Engineer — Desires  part-time  work  NYC  or 
vicinity  two  evenings  per  week,  all  Sat- 
urday, and  one  week  during  summer  at 
your  convenience.  First  class  radiotele- 
phone license,  college  education,  5  years 
in  charge  of  maintenance  on  50  kw 
AM  and  1  kw  FM  transmitters,  two 
years  project  and  field  engineering  for 
leading  UHF  engineering  concern,  draft 
deferred.  Box  320,  BROADCASTING. 


Announcer;  NBC  recommends  affiliate  ex- 
perience ;  4  weeks  training  WIS ;  pre- 
fer East  but  willing  to  go  elsewhere ; 
writing  experience;  audition  transcrip- 
tion available ;  4F,  $45  minimum.  Larry 
Stone,  WIS,   Columbia,  S.  C. 


Announcer,  Production  Director  and  script 
writer  with  six  years  experience — 4F. 
Box  321,  BROADCASTING. 


Situations  Wanted  (Cont'd) 


Announcer — experienced,  capable,  versa- 
tile desires  connection  with  50  kw.  met- 
ropolitan area.  Employed  past  year  chief 
announcer  10  kw.  I  do  not  ask  that  you 
employ  me  on  strength  of  this  ad.  I  do 
ask  that  you  listen  to  my  transcription 
which  I  will  send  upon  request.  Age  23, 
married,  one  child,  4F,  Box  322,  BROAD- 
CASTING. 


Chief  Engineer,  29  married.  Ten  years 
experience  design,  installation,  opera- 
tion. Complete  charge  AM-FM.  Graduate 
engineer.  Airmail  data,  photo.  Box  324, 
BROADCASTING. 


Wanted  to  Buy 


Wanted — Speech  equipment,  any  kind.  Also 
frequency  and  modulation  monitors.  Box 
177,  BROADCASTING. 


Wanted — Broadcast  Equipment  for  250 
Watt  Station.  Need  everything  from 
turntables  to  towers.  If  you  have  a  180 
foot  tower,  transmitter,  frequency  moni- 
tor, Modulation  monitor,  amplifiers,  turn- 
tables for  immediate  cash  sale,  address 
Box  238,  BROADCASTING. 


Wanted  to  buy  either  250-,  500-,  or  1000- 
watt  approved  broadcast  transmitter.  Al- 
so approved  modulation  and  frequency 
monitors.  Address  Box  260,  BROAD- 
CASTING. 


Will  pay  cash  for  FCC  approved  250  watt 
transmitter  and  complete  equipment  for 
250  watt  station.  Box  291,  BROADCAST- 
ING. 


Wanted  to  purchase  complete  equipment 
for  250  watt  station.  Cash  payment.  Box 
300,  BROADCASTING. 


Wanted :  One  or  two  sixteen  inch  dual 
speed  turntables.  Describe  and  state  price. 
Box  306,  BROADCASTING. 


Wanted  Frequency  and  modulation  moni- 
tor; other  equipment.  Box  309,  BROAD- 
CASTING. 


Want  to  buy — complete  equipment  for  250 
watt  station  .  .  .  have  outlet  location  for 
major  network,  major  market;  if  you 
prefer  partnership,  would  consider  same; 
can  finance  installation  and  start  .  .  . 
write  Box  315,  BROADCASTING. 


Wanted:  F.  C.  C.  approved  frequency  and 
modulation  monitors  Studio  Console  and 
associated  equipment.  P.  O.  Box  2204, 
Birmingham,  Ala. 


Wanted:  Two  RCA  "V"  cut  crystals  1340 
KCS  or  below.  P.  O.  Box  2204,  Birming- 
ham, Ala. 


Wanted:  Tower  obstruction  lights  complete 
— C.A.A.  approved.  P.  O.  Box  2204, 
Birmingham,  Ala. 


For  Sale 


For  Sale:  125  foot  tower  suitable  support 
FM  antenna  also  200  ft  to  300  ft  Ra- 
dio tower,   Box  269,  BROADCASTING. 


Two  RCA  "V"  cut  crystals  1370  KCS.  P.O. 
Box  2204,  Birmingham,  Ala. 


WJAG  ONLY  LINK 
IN  NORFOLK  FLOOD 

NEBRASKA  flood  waters  a  week 
ago  cut  Norfolk  off  from  the  out- 
side world  except  for  contact  by 
WJAG  Norfolk  with  KOWH  Oma- 
ha. Announcers  Harold  Kline  and 
Ken  Myers  couldn't  get  to  the  main 
studios,  located  in  the  inundated 
Hotel  Norfolk,  so  they  went  to  the 
main  transmitter  and  broadcast  all 
day,  relieved  by  Noel  Ball,  Hollis 
Francis  and  Wayne  Larson.  Evelyn 
Wollam  acted  as  news  editor. 

Station  manager  Art  Thomas 
was  in  the  office  in  the  Hotel  Nor- 
folk basement  when  the  flood 
waters  started  entering.  He  had  to 
wade  through  water  to  escape  be- 
ing trapped  and  went  to  the  studio 
on  the  mezzanine  floor,  collecting 
news  and  sending  it  to  the  trans- 
mitter by  messenger. 

Floodbound  farmers,  in  Norfolk 
for  the  day,  used  WJAG  to  broad- 
cast to  neighbors  to  milk  their 
cows,  feed  stock. 


NBC  Video  Exhibit 

TELEVISION'S  potentialities  as  a 
retail  advertising  medium  were 
demonstrated  Thursday  at  NBC, 
New  York,  to  22  representatives  of 
retail  organizations  comprising  the 
Associated  Merchandising  Corp., 
holding  its  semi-annual  meeting  in 
New  York.  C.  L.  Menser,  NBC 
vice-president  in  charge  of  pro- 
grams ;  Charles  B.  Brown,  advertis- 
ing director  of  RCA  Victor,  and 
J.  W.  Goldstein,  publicity  director, 
Stix,  Baer  &  Fuller,  St.  Louis,  ad- 
dressed the  group. 


FOR  SALE 

5  kw.  fulltime  network 
affiliate  on  Pacific 
Coast.  Very  profitable 
operation.  In  your  reply 
state  details  regarding 
yourself  or  whom  you 
represent,  and  financial 
background  indicating 
ability  to  finance  pur- 
chase. 

BOX  286  BROADCASTING 


ANNOUNCER  WANTED 

Experienced,  versatile,  general  routine, 
news,  deferred.  5  kw  network  affiliate, 
major  midwestern  market.  The  man  we 
want  must  be  worth  $65  or  more  per  week 
to  start  and  must  be  looking  for  a  perma- 
nent position  and  have  the  ability  to  ad- 
vance to  an  executive  position.  Include 
references,  phone  number,  snap  shot  and 
all  other  pertinent  data  in  first  letter.  All 
replies  confidential. 

BOX  293,  BROADCASTING 
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Requests  for  AM, 
3  FM  CPs  Filed 

Facilities  of  WOLF  Syracuse 
Sought  for  Binghamton 

SOUTHERN  Tier  Radio  .  Service 
Inc.  has  filed  with  the  FCC  an  ap- 
plication for  a  new  local  outlet  in 
Binghamton,  N.  Y.,  requesting 
the  facilities  (250  w  unlimited 
time  on  1490  kc)  of  WOLF,  Syra- 
cuse local. 

The  application  sets  forth  that 
several  incorporators  of  the  new 
company  are  employed  by  or  af- 
filiated with  WSYR  Syracuse, 
which  has  filed  with  the  Commis- 
sion a  statement  requesting  that 
the  WOLF  assignment  be  shifted 
so  as  to  alleviate  interference 
with  WSYR  [see  story  on  this 
page].  Most  of  the  equipment  for 
the  proposed  outlet  has  already 
been  obtained  from  WSYR  and 
WTRY  Troy,  N.  Y.,  the  applica- 
tion states. 

FM  Applications 

Incorporators  of  the  new  com- 
pany and  their  interests  are:  Don- 
ald W.  Kramer,  president  (300 
shares — 10%),  attorney  with  law 
firm  of  Kramer,  Knight  &  Wales; 
A.  G.  Belle  Isle,  vice-president 
(10%),  chief  engineer  of  WSYR; 
Charles  H.  Buck,  secretary  (10%), 
real  estate  broker;  N.  L.  Kidd, 
treasurer  (5%),  treasurer  of 
WSYR;  Thomas  A.  MacCleary,  a 
director  (10%),  insurance  busi- 
ness; Dr.  Samuel  M.  Allerton, 
10%;  Robert  J.  Kelly,  5%,  ac- 
countant; Donald  J.  DuVall,  5%, 
manager  of  Monroe  Calculating 
Machine  Co.;  Dr.  James  W.  Calel- 
la,  5%;  L.  C.  Ryan,  5%,  attorney, 
director,  and  secretary  for  WSYR; 
Thomas  Rourke,  5%,  treasurer  of 
WTRY;  Carlos  Franco,  16.7%,  ac- 
count executive  with  Young  & 
Rubicam,  New  York. 

Doughty  &  Welch  Electric  Co., 
licensee  of  WSAR  Fall  River, 
Mass.,  has  filed  with  the  Commis- 
sion for  a  new  FM  station  to  op- 
erate on  47,300  kc  with  coverage 
of  2,120  sq.  mi.  Estimated  cost 
for  the  outlet  is  $33,000.  WCKY 
Cincinnati  seeks  an  FM  outlet  for 
45,900  kc  with  coverage  of  13,700 
sq.  mi.  and  an  estimated  cost  of 
$150,000.  Hearst  Radio  Inc. 
(WBAL  Baltimore,  WINS  New 
York,  WISN  Milwaukee),  re- 
quests a  new  FM  station  for  New 
York  to  cost  an  estimated  $65,- 
000.  Frequency  of  48,700  kc  and 
coverage  of  8,570  sq.  mi.  are 
sought. 


KILL  Assignment 

CONSENT  has  been  granted  by 
the  FCC  to  voluntary  assign- 
ment of  the  license  of  KIUL  Gar- 
den City,  Kan.  from  Garden  City 
Broadcasting  Co.,  owned  by  Homer 
A.  Ellison  and  Frank  D.  Conard, 
to  Mr.  Conard  individually  doing 
business  as  Radio  Station  KIUL. 
Mr.  Ellison,  now  in  Government 
service,  sells  his  interest  to  his 
partner  for  "$18  and  other  consid- 
erations", the  application  states. 
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ROCHESTER  LOCAL 
SOUGHT  BY  SENECA 

A  THIRD  application  for  a  new 
local  in  Rochester,  N.  Y..  presum- 
ably earmarked  for  Blue  Net- 
work affiliation,  has  been  filed  bv 
Seneca  Broadcasting  Corp.,  of 
which  Harold  Meyer,  general  man- 
ager of  WSRR  Stamford,  Conn, 
and  president  of  the  Connecticut 
State  Network,  is  the  executive 
vice-president.  The  application, 
like  the  others  pending,  is  for  1240 
kc  with  250  w  fulltime.  It  sets 
forth  that  all  equipment  is  on  hand 
and  that  no  critical  materials  would 
be  entailed. 

Associated  with  Mr.  Myer  is 
R.  W.  Deacon,  vice-president  of 
Lansdowne  Steel  Co.,  Lansdowne, 
Pa.,  who  with  his  family  would 
hold  majority  interest.  Rochester 
residents  with  minority  interests 
include  Nelson  Lengman,  execu- 
tive vice-president,  Union  Trust 
Co.;  Herman  Genhart,  director, 
Eastman  School  of  Music;  J.  C. 
O'Brien,  president,  Rochester  Bar 
Assn.;  and  William  J.  Lewis  Jr., 
vice-president  of  Rochester  Ice, 
Coal  &  Utilities  Co.  Bert  William- 
son, KTKC  Visalia,  Cal.,  holds  100 
shares  of  the  1,000  authorized. 

Other  applications  for  the  Roch- 
ester assignment  are  WARC  Inc., 
in  which  the  principals  are  Mrs. 
Roger  Clipp,  wife  of  the  president 
of  WFIL  Philadelphia,  and  S.  W. 
Townsend,  WKST  New  Castle;  and 
the  Rochester  Broadcasting  Corp., 
sponsored  by  Rochester  residents. 
Gordon  P.  Brown,  operator  of 
WSAY  Rochester,  who  will  vacate 
the  1240  kc  assignment  for  1370 
kc  with  1,000  w,  also  has  applied 
for  1240  kc  at  Geneva,  N.  Y. 


Coffee  Firm  Expands 

ISBRANDTSEN  -  MOLLER  Co., 
New  York,  subsidiary  of  Isbrandt- 
sen  Steamship  Co.,  will  extend  ra- 
dio promotion  for  "26"  coffee  to 
stations  in  New  York,  New  Jersey 
and  Connecticut,  as  soon  as  suf- 
ficant  glass  containers  for  the  pro- 
duct can  be  obtained.  Adding  to 
initial  advertising  on  WOR  New 
York  [Broadcasting,  April  3],  the 
company  will  use  participations  in 
women's  interest  and  news  pro- 
grams. Agency  is  Cowan  &  Deng- 
ler,  New  York. 


WBTH  Transfer  Sought 

WILLIAMSON  Broadcasting 
Corp.,  Willimson,  W.  Va.,  licensee 
of  WBTH,  has  applied  to  the 
FCC  for  voluntary  transfer  of 
control  from  George  W.  Taylor, 
William  P.  Booker  and  William  B. 
Hogg  to  Lewis  C.  Tierney  and  his 
wife,  Helen  S.  Tierney,  through 
transfer  of  144  shares  or  all  of  the 
issued  and  outstanding  stock  for 
a  total  consideration  of  $26,000. 
Mr.  Taylor,  who  holds  63  shares 
(43.7%),  is  president;  Mr.  Booker, 
now  in  the  Service,  is  vice-presi- 
dent and  treasurer  and  holds  62 
shares  (43%),  and  Mr.  Hogg,  sec- 
retary, holds  19  shares  (13.19%). 
Mr.  Tierney,  who  has  been  in  the 
coal  business  for  the  past  11  years, 
would  hold  57  shares  and  his  wife 
the  remaining  87  shares.  Trans- 
ferors no  longer  have  necessary 
time  to  devote  to  the  station,  the 
application  stated. 

Developmental,  2  Local 
CPs  Are  Granted  by  FCC 

THE  FCC  last  week  granted  the 
petition  of  the  Texas  Star  Broad- 
casting Co.  for  reinstatement  and 
conditional  grant  of  its  application 
for  a  new  local  station  for  Houston, 
to  operate  on  1230  kc,  unlimited 
time,  with  250  w.  Grant  was  made 
in  accordance  with  the  FCC'-WPB 
policy  statement  of  January  26. 
President  of  Texas  Star  is  Roy 
Hofheinz,  attorney  and  county 
judge,  who  holds  75%  or  the  com- 
mon stock  and  15%  of  the  preferred 
stock.  W.  N.  Hooper,  vice-president 
and  secretary-treasurer,  holds  the 
remainder  of  both  stock  issues.  Mr. 
Hooper  is  partner  in  the  Dr. 
Hooper  Oil  &  Royalty  Co.  and  the 
Dr.  Hooper  Ranch  Co. 

A  new  local  outlet  for  Rock  Hill, 
S.  C,  was  granted  to  Ernest  H. 
Carroll,  Virginia  B.  Carroll,  James 
S.  Beaty  Jr.  and  William  C.  Beaty, 
doing  business  as  the  York  County 
Broadcasting  Co.  Subject  also  to 
the  January  26  notice,  the  new  sta- 
tion will  operate  unlimited  time 
with  250  w  on  1340  kc. 

At  the  same  time  the  Commission 
granted  the  licensee  of  WHAS 
Louisville,  the  Courier-Journal  & 
Louisville  Times  Co.,  a  construction 
permit  for  a  new  developmental 
station  on  45,500  kc  with  power  not 
in  excess  of  1,000  w.  It  is  reported 
equipment  has  been  obtained  for 
the  station. 


WSYR  Seeks  WOLF 
Frequency  Change 

Station  Protests  Interference 

Of  Syracuse  Local's  Signal 

SEEKING  to  eliminate  interfer- 
ence caused  in  listeners'  receivers 
by  the  image  frequency  and  beat 
note  of  another  station,  WSYR 
Syracuse,  which  operates  unlimited 
time  with  5,000  w  on  570  kc, 
has  filed  with  the  FCC  a  state- 
ment requesting  that  the  frequency 
of  WOLF,  Syracuse  local,  be 
changed  from  1490  kc  to  1450  kc  to 
alleviate  the  situation. 

Containing  all  data  which  would 
be  necessary  if  an  application  for 
modification  of  license  were  filed  on 
behalf  of  WOLF,  the  report  ex- 
plained that  as  the  intermediate 
frequency  used  in  a  great  number 
of  superheterodyne  receivers  of  re- 
cent years  is  456  kc  and  as  most  of 
these  receivers  do  not  employ  tuned 
radio  frequency  amplification  ahead 
of  the  first  detector  (which  when 
subject  to  strong  signal  intensities 
would  cause  the  image  frequency 
to  exist  at  twice  that  frequency  or 
912  kc,  lower  than  the  undesired 
frequency)  the  image  frequency  of 
WOLF  accordingly  falls  theoreti- 
cally at  578  kc  and  produces  an  8 
kc  beat  note  on  570  kc,  the  WSYR 
assignment.  The  report  further 
points  out  that  even  mistuned  re- 
ceivers, to  the  allowable  degree, 
also  effect  the  interference  condi- 
tion, and  with  an  intermediate  fre- 
quency tuned  to  460  kc  the  WOLF 
image  frequency  and  beat  note  are 
exactly  on  570  kc. 

The  statement  revealed  that  in 
one  case  a  dealer  was  forced  to  re- 
turn a  large  shipment  of  new  re- 
ceivers to  the  manufacturer  because 
of  the  tuning  of  the  intermediate 
frequency  and  the  WOLF  situation. 

The  WSYR  statement  pointed 
out  that  the  new  WOLF  frequency 
would  increase  the  coverage  of  the 
local  outlet  to  a  slight  degree  for 
all  contours. 


KDRO  to  Hinlein 

CONSENT  has  been  granted  by 
the  FCC  to  the  voluntary  as- 
signment of  license  of  KDRO  Se- 
dalia,  Mo.,  from  Albert  S.  and  Rob- 
ert A.  Drohlich,  doing  business  as 
Drohlich  Bros.,  to  Milton  J.  Hin- 
lein, commercial  manager  of  the 
station  since  March  1943,  for  the 
total  consideration  of  $36,500.  Both 
Drohlich  brothers  have  been  in  the 
Army  Air  Corps  since  the  first  of 
1943.  Robert  Drohlich,  stationed  at. 
El  Paso,  Tex.,  is  completing  train- 
ing as  a  bomber  gunner  and  radio 
operator.  Albert  Drohlich  is  finish- 
ing radio  training  at  Sioux  Falls, 
S.  D.  No  change  of  any  kind  is  con- 
templated at  the  station,  _Mr.  Hin- 
lein stated,  and  policies  of  opera- 
tion will  be  continued.  KDRO  oper- 
ates unlimited  time  on  1490  kc  with 
250  w. 


NEW  LINE  of  sound  reproduction 
equipment  has  been  announced  by  E. 
S.  Gregg,  vice-president  of  the  West- 
ern Electric  Export  Corp.  To  be  ready 
for  foreign  exhibitors  as  soon  as  ma- 
terials and  labor  are  released,  the  new 
equipment  incorporates  designs  re- 
sulting from  application  of  new  basic 
principles. 


Livestock  Raiser 

Joe  O' Bryan,  owner  of  the  noted 
O'Bryan  Ranch  at  Hiattville,  Kan- 
sas, says  — "Radio  was  the  first 
modern  improvement  for  hetter 
living  on  the  farm.  It  showed  the 
farmer  and  the  livestock  man  how 
the  rest  of  the  world  lives.  Through 
making  him  want  for  something 
better,  other  improvements  fol- 
lowed. We  actually  live  today  by 
the  radio.  We  eat  breakfast  at  a 
certain  time— we  come  back  to  the 
farmhouse  at  a  certain  time  for 
lunch — just  so  we  don't  miss  any 
of  the  valuable  information  that 
radio  gives  in  our  behalf." 
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THROUGH  FOOD  1 

All  indications  point  to  the  importance  of  food  in 
the  making  of  a  lasting  peace.  KMBC,  recognizing 
radio's  responsibility  to  the  Heart  of  America — the 
foodbasket  of  the  nation — now  operates  a  typical 
Missouri-Kansas  farm  in  service  to  its  rural  audien 
ces.  Here  Phil  Evans,  KMBC's  nationally 
known  farm  editor,  puts  into  practical  de- 
monstration latest  farming  developments, 
telling  listeners  of  progress  made  in  three 
remote  broadcasts  daily  from  "KMBC 
Service  Farms."  Radio  is  limited  only  by 
man's  ability  to  utilize  its  potentialities. 
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|"  IS  THE  not-so-distant  future.Yi  neYv  and  lofty  jumping 
-■-  off  place  in  Oklahoma  will  Re  rVady  for  the  Aldrich 
Family,  Charlie  McCarthy,  Bob  NopV  and  the  scores  of 
other  programs  heard  regularly  o\er\SVKY. 

WKY'  s  new  915-foot  antenna,  paVt 
million  dollar  transmitter,  is  one  orVt 
America  and  the  sixth  highest  man 
the  Western  Hemisphere; 

The  immediate  result  of  the  use  of  tl^s\new  antenna 
will  be  to  increase  materially  WKY's  daVtVne  coverage 
in  Oklahoma,  nearly  double  its  nighttimeAcVerage,  and 
improve  reception  throughout  its  service  araA  These  in 
creases  will  be  added  to  WKY's  already  dom\Vit  cover- 
age of  Oklahoma  with  present  facilities 

In  planning  and  constructing  a  tower  of  this  l^ighth, 
WKY  had  its  eye  on  the  future,  anticipating  the  cVning 
of  FM  and  Television.  Mounted  on  this  tower  915\eet 
above  ground,  FM  and  Television  antennas  will  havVa 
minimum  range  of  50  miles  to  the  visible  horizon 

WKY  is  providing  a  superior  service  to  Oklahoma 
today  because  it  was  planned  that  way  yesterday.  Its 
service  will  be  superior  tomorrow  because  it  is  being 
planned  that  way  today. 


AND  OfUUTtO  IT  THE  OKUHOkH  rUMISHINC  CO 
Tit  o.n,  OUaktaM  •  •«  Tlatt  *  Til  Fiimm  SImIbh 
HVOR.  c. *       ffflt|t  A   MI.  Diwtl  (tlllN»l«<  Mfat 
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PRICE  15  CENT! 
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among  48  states  in  per  capita 
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MARKET 


Affiliated  in  Management  with  the  Oklahoma 
Publishing  Company  and  WKY,  Oklahoma  City 


Represented  by 
THE  KATZ  AGENCY 


Every  Man,  Woman,  Child  Spends  s29.65 

•  In  only  two  other  states  of  the  nation  are  the  citizens  better  drug 
store  patrons  than  in  Colorado.  The  average  expenditure  of  each  Colo- 
radan  in  drug  stores  last  year  was  $29.65,  according  to  data  compiled 
by  Drug  Topics,  exceeding  the  national  average  of  $21.56  by  37%%. 
Nor  is  this  a  wartime  bubble.  In  1939,  Colorado  ranked  second  in  per 
capita  drug  store  sales. 

The  Denver  Market,  which  embraces  the  bulk  of  Colorado  buying 
power,  is  one  of  today's  best  fields  for  the  promotion  of  drug  products 
in  the  country,  and  KLZ  is,  for  many  reasons,  its  most  effective 
medium  of  sales  promotion. 
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Sounds  Like  a  Big  Order, 
But  We  Have  Just  The 
Show    That    Will    Do  It! 


The  Kiddies  Karnival  has  a  ready-made 
audience — backed  by  fifteen  years  of 
continuous   performance  over  WSPD. 


Bin*1' 


The  Agency  seeking  a  successful  show  can  pick  a  winner,  by 
the  sponsorship  of  this  popular  live  talent  feature.  It  is  a 
half  hour  "star  maker"  and  we  are  proud  to  say  that  many 
of  our  youngsters  are  today  big-name  stars  in  the  show 
world  of  the  theatre,  radio  and  the  movies.  This  show  plays 
to  a  studio  audience,  has  a  clever  M.  C,  prize  give  aways, 
and  merchandising  tieins. 

Open  for  immediate  sponsorship.  Let  us  tell  you  more 

about  it. 


ws 


TOLEDO,  OHIO 


IF  IT'S  A  FORT  INDUSTRY  STATION 
YOU  CAN  BANK  ON  IT 


Just  Ask  Katz 


104  of  106  independent  stations  want  letter  pictures" 


PREWAR  COARSE-GRAIN  PROPOSED  POSTWAR  FINE-GRAIN  BLACK  I  WHITE  PROPOSED  POSTWAR  FINE-GRAIN  FULL  COLOR 


Results  of  a  poll  by  the  Columbia  Broadcasting  System . . . 


sent  its  recent  illustrated  report  "Television"  to  independent  stations  who  must 
provide  the  studios  and  transmitters  of  postwar  television  as  well  as  its  program 
service.  The  report  compared  prewar  and  postwar  potentials  (as  they  are  com- 
pared on  the  preceding  page  from  the  same  plates).  Against  the  background  of  the  report, 
CBS  put  to  its  affiliates  five  simple  and  cardinal  questions,  to  which  106  replies  were  received: 


BETTER 
PICTURES? 


FULL  COLOR? 


Even  though  it  may  take  a  year  or  two  after  the  war  to  accomplish  it,  do  you 
believe  that  the  degree  of  improvement  over  prewar  television  standards  rep- 
resented by  the  "postwar"  illustrations  in  this  report  justify  the  concerted 
efforts  of  manufacturers,  of  broadcasters,  and  of  government? 


98%:  YES 


2%:  "DON'T  KNOW" 


Do  you  think  full-color  television  as  shown  and  described  in  this  report  would 
increase  the  effectiveness  and  popularity  of  television,  compared  with  black- 
and-white?  (If  yes,  please  indicate  approximate  percentage  increase.) 


100%:  YES    (THE  STATIONS  ESTIMATE  COLOR  ADDS  250%  EFFECTIVENESS) 


SET  SALES?  If  you  have  seen  any  black-and-white  television  pictures,  not  on  so-called 

"closed  circuits"  but  as  received  on  a  television  set  from  actual  broadcasting, 
do  you  believe  they  are  good  enough  to  induce  widespread  consumer  purchas- 
ing of  receiving  sets  at  $200  and  up? 


83%:  NO 


17%:  YES 


I  HR.  BEFORE  Do  you  believe  present  pictures  are  "good  enough"  to  permit  continuous 
EYESTRAIN?  viewing  of  television  programs  for  at  least  an  hour  without  eyestrain  ? 


57%:  NO 


43%:  YES 


2  HRS.  Bt, . 
EYESTRAIN? 


believe  present  pictures  are  "good  enough"  to  permit  continuous 
ft  r  at  least  two  hours  without  eyestrain? 


3%:  YES 


. . .  and  the  stations  added  these  opinions: 


WRVA  Richmond:... we,  at  WRVA,  agree  fully 
with  CBS  on  this  subject. 

We  much  prefer  that  the  present  ballyhoo 
regarding  the  instant  development  of  tele- 
vision be  eliminated,  and  all  efforts  concen- 
trated on  the  rapid  development  of  perfect 
television,  which  seems  to  be  within  our 
grasp  shortly  after  the  war's  end. 

. .  .we  heartily  endorse  the  CBS  reasoning 
on  the  subject  as  outlined  in  your  report. 

C.T.  Lucy 


WCAO  Baltimore;  I  have  seen  television  demon- 
strated both  in  England  and  in  this  country, 
portraying  the  standards  that  exist  with 
television... as  of  today.  Noting  the  public's 
reaction,  as  well  as  my  own,  I  do  not  believe 
that  television  will  come  to  stay  until  the 
picture  shown  is  sufficiently  larger,  cleaner 
and  more  detailed  to  permit  a  family  of  five 
to  see  what  is  going  on,  without  exerting 
any  great  amount  of  effort  on  their  part. 

This  would  be  on  a  basis  comparable  to 
the  present  home  moving  pictures. 

L.  Waters  Milbourne 


WGAR  Cleveland:  Yours  ...  is  the  first  realistic 
statement  I  have  seen  on  the  subject  for  a 
long  time.  There  have  been  so  many  overly 
optimistic  statements  on  television,  many 
of  which  to  me  seemed  entirely  promotional 
and  made  by  interests  who  had  everything 
to  gain  in  the  sale  of  television  transmitters 
and  television  receiving  sets. 

From  the  standpoint  of  the  broadcaster 
and  the  public,  too  little  practical  thinking 
has  been  done. 

John  E  Patt 


WGPC'Albany,  Georgia:  The  issue  seems  fairly 
clear.  Shall  the  patient  (television)  rock 
along  — not  ready  to  die  but  without  vigor, 
color  or  a  chance  for  real  healthy  growth? 
Shall  we  perform  an  operation,  discomfort- 
ing the  patient  for  a  time  — but  putting  him 
in  position  to  attain  vigor,  development, 
growth  and  color? 

I  would  vote  for  the  operation. 

Abner  M.  Israel 


WTAG  Worcester:  Your  statement  on  television 
is  the  best,  most  honest,  forceful  and  intel- 
ligent yet  given  on  the  subject. 

I  shouldn't  like  having  to  defend  an 
opposing  position. 

E.  E.  Hill 


KGGM  Albuquerque . . .  KVSF  Santa  Fe:  I  certainly 

must  congratulate  you  personally  and  the 
Columbia  Broadcasting  System  for  having 
the  courage  to  point  out  and  carry  on  a  fight 
against  the  exploitations  of  the  broadcasters 
and  the  public,  who  will  be  equally  the 
goats  in  the  event  that  the  technical  prob- 
lems are  not  properly  solved  before  going 
ahead. 

While  the  problems  of  the  broadcasters 
seem  more  serious  to  us  inasmuch  as  we  are 
in  that  business,  it  seems  to  me  that  the  pub- 
lic, who  will  have  a  bunch  of  expensive, 
useless  television  sets  unloaded  on  to  them, 
"will  have  a  seat  in  the  game". . . 

A.  R.  Hebenstreit 


WCAU  Philadelphia:  i  feel  that  color  television 

on  higher  frequencies  will  be  much  better 
than  technicolor  in  moving  pictures,  as 
shown  today. 

Color  television  will  also  help  distinguish 
backgrounds.  In  black  and  white  there  is 
no  depth  — it  is  like  viewing  an  object  with 
only  one  eye.  A  person  standing  in  front  of 
a  pole  would  appear  to  have  the  pole  grow- 
ing out  of  his  head.  In  color  this  would  be 
separated.  Freak  pictures  would  be  cut  to 
a  minimum. 

Leon  Levy 


WERC  Erie:  Instead  of  using  prewar  television 
after  the  war,  we  should  have  the  very  finest 
possible  first  to  keep  down  any  objection 
to  quality— which  will  be  compared  to  mag- 
azine posters  and  other  printed  advertising 
if  inferior.  It  would  also  be  a  reassuring 
factor  to  a  buyer  of  a  set  who  then  might  be 
assured  that  he  won't  have  to  change  sets  in 
a  short  time. 

Charles  Denny 


WHAS  Louisville:  All  television  pictures  will 
eventually  be  in  color,  even  if  postwar  tele- 
vision starts  as  black  and  white.  Now  would 
be  the  best  time  and  the  economical  way  to 
do  the  job.  The  investment  in  television  is 
practically  nothing.  Besides,  the  public  in 
areas  who  have  had  no  prewar  television 
should  not  be  penalized  by  using  old  stand- 
ards to  keep  a  few  thousand  sets  from  be- 
coming obsolete.  As  a  matter  of  fact,  they 
probably  are  obsolete  at  this  moment. 

Prewar  standards  were  too  low,  even  for 
black  and  white,  for  a  commercial  service. 
If  progress  has  been  made  as  indicated  in 
the  CBS  booklet,  color  television  should  be 
standard  with  at  least  as  good  definition  as 
shown  for  the  16  megacycle  band  width. 

Unless  engineering  considerations  dic- 
tate otherwise,  all  channels  should  be  at  a 
location  so  that  a  listener  can  select  any  one 
program.  A  location  should  be  chosen  so 
that  there  is  space  for  adequate  band  width 
necessary  for  high  definition,  full  color  pic- 
tures. 

Mark  Ethridge 

KTSA  San  Antonio:  I  would  be  the  last  to  dis- 
courage development  in  either  frequency 
modulation  or  television.  I  certainly  am  for 
encouraging  experiments  in  and  develop- 
ment of  this  new  art  in  any  way  possible  but 
I  do  feel,  until  the  industry  is  sure  that  de- 
velopment has  reached  a  level  to  assure  its 
economic  stability,  its  development  should 
be  carried  on  strictly  in  a  laboratory  and  on 
an  experimental  basis. 

...I  believe  you  are  absolutely  right.  If 
we  knew  there  was  no  higher  band  on  which 
to  broadcast  video  programs,  I  would  say 
to  push  it  as  hard  as  possible  in  its  present 
stage  of  development.  However,  with  my 
very  limited  knowledge  of  its  technical  as- 
pect, I  say. ..the  industry  should  continue 
its  laboratory  and  experimental  develop- 
ment until  we  are  sure. 

0.  L.Taylor 


WORC  Hartford:. .. a  magnificent  job... Cer- 
tainly no  one  could  disagree  with  the  tech- 
nical facts  as  presented,  and  due  cognizance 
was  taken  at  the  opposing  point  of  view.  I 
can  only  hope  that  it  accomplishes  its  pur- 
pose. 

Franklin  M.  Doolittle 


(more  on  next  page) 


WKBW  Buffalo:  . . .  there  is  one  fundamental 
which  I  think  has  been  overlooked  during 
all  of  the  sensational  ballyhoo  of  the  past 
year. 

It  deals  with  the  public  and  centers 
around  "ease  of  consumption."  What  has 
made  radio  broadcasting  the  popular  and 
useful  instrument  of  today  is  the  fact  that 
with  a  minimum  of  effort,  it  can  be  consumed. 

Until  far  better  television  pictures  are 
achieved  — pictures  which  cause  no  eye- 
strain, I  cannot  visualize  ease  of  consump- 
tion for  television. 

Columbia  should  be  commended  for  the 
position  it  has  taken. 

I.  R.  Lounsberry 


WRBL  Columbus,  Georgia:  It  is  better  to  engineer 
for  the  best  now  and  possibly  delay  full 
scale  introduction  of  television— than  to  in- 
vest millions  more  in  prewar  standards  and 
thus  require  these  millions  to  be  plowed 
under  by  obsolescence  later. 

J.W.  Woodruff,  Jr. 


KRNT  Des  Moines . . .  WMT  Cedar  Rapids . . .  WNAX 

SiOUX  City-YanktOIKAt  any  rate,  this  is  certainly 
the  time  to  make  the  decision,  based  upon 
the  best  engineering  advice  obtainable,  and 
you  are  to  be  congratulated  for  putting  the 
thing  out  onto  the  table. 

Craig  Lawrence 


KFH  Wichita:  We  believe  Columbia  is  on  the 
right  track  in  insisting  that  the  latest  devel- 
opments in  television  should  be  put  in  to 
use  even  though  it  may  mean  the  loss  of 
investment  in  some  prewar  equipment. 

It  seems  to  us  that  with  television  being 
the  tremendous  undertaking  which  it  is,  we 
should  do  everything  possible  to  make  it  as 
near  perfect  before  offering  it  for  general 

use. 

Plez  S.  Clark 


WFBL  Syracuse:  May  we  congratulate  CBS  on 
the  manner  in  which  they  have  presented 
the  prewar  vs.  postwar  television  problem. 
We  at  WFBL  are  in  accord  with  your  views 
and  further  believe  that  until  such  time  as 
the  proper  frequency  allocation  and  definite 
postwar  standards  have  been  determined, 
television  should  not  be  presented. 

Samuel  Woodworth 


KTUL  Tulsa:  You're  right  100%.  Postwar 
television  must  equal  and  better  any  com- 
mercial pictures  in  magazines  and  on  bill- 
boards and  must  be  as  free  from  eyestrain 
and  equally  entertaining  as  the  commercial 
movies. 

John  Esau 


WGAN  Portland,  Maine:We  of  WGAN  believe  that 

the  sale  of  television  sets  and  receivers 
should  be  publicly  exploited  only  after  the 
war  when  it  will  be  possible  to  incorporate 
therein  all  the  latest  developments  up  to 
that  point:  that  premature  promotion  will 
be  detrimental  to  the  industry. 

C.  E.  Gatchell 


WFBM  Indianapolis:  In  my  opinion,  your  tele- 
vision report  makes  a  very  good— almost  an 
unanswerable  — case  for  fine  quality  color 
production,  as  opposed  to  mediocre  pre- 
war efforts. 

I  am  confident  American  technical  genius 
will  solve  the  problems  that  remain  without 
much  delay. 

Harry  M.  Bitner 


WAINI  Anderson:  One  conclusion  is  inescap- 
able: CBS  is  way  out  front  on  the  road  to 
realization  of  a  dream  in  which  all  broad- 
casters and  the  public  have  a  big  stake. 

Wilton  E.  Hall 


WTAD  Quincy:  We  certainly  believe  that  tele- 
vision as  shown  and  described  in  your 
report  should,  without  question,  be  the 
immediate  goal  of  all  concerned.  I  believe 
to  approach  the  problem  on  any  other  basis, 
would  unquestionably  be  wrong.  It's  like 
comparing  the  old  crystal  receiver  with  its 
cat  whisker  of  twenty-five  years  ago  with 
the  modern  super-heterodyne  receiver  of 
today,  or  the  old  gas  light  and  kerosene 
lamps  with  modern  incandescent  and 
fluorescent  lighting. 

Let's  not  be  satisfied  with  any  half  way 
measures,  let's  all  apply  every  ounce  of  in- 
genuity and  skill  that  we  possess  and  even 
though  there  may  be  a  short  delay  when  the 
finished  product  is  ready,  I  am  sure  that  the 
delay  will  be  justified. 

Walter  J.  Rothschild 


KQW  San  Francisco:  I  wish  to  compliment  you 

on  the  wonderful  job  of  presenting  the  story 
of  television  in  black  and  white  and  color, 
as  it  is  a  very  difficult  thing  to  handle.  I 
think  it  has  been  handled  in  this  book  in  a 
remarkable  manner. 

...  I  agree  with  the  statements  in  the  bro- 
chure. 

Ralph  R.  Brunton 


WDWS  Champaign:  You  folks  are  to  be  com- 
mended highly  for  the  intelligent  foresight 
you  have  shown  in  making  this  data  avail- 
able to  broadcasters  and  advertisers. 

I  will  predict  its  effect  will  be  definite  in 
crystallizing  opinion  in  favor  of  better  tele- 
vision...As  broadcasters  we  feel  it  would  be 
highly  impractical  to  consider  anything  but 
the  ultimate  after  the  war. 

Frank  R.  Mills 


NOTE:  A  copy  of  the  original  report  "Tele- 
vision" which  explained  the  issue  in  detailed 
text  and  pictures,  will  be  mailed  on  receipt 
of  responsible  request. 


This  is  CBS . . . 

the  Columbia  Broadcasting  System 


'mm1.  . 


IF  YOU'VE  SOMETHING 
   TO  SELL 


SELL  THOSE  WHO 


BUY 


■;■ 

mm 
■ 


AND  SELL  THEM 


WHERE  THE  SELLING  IS  A 


PROVED  SUCCESS 


3  TYPICAL  WPEN 
"PROVED  SUCCESSES" 

^MORNING  950  CLUB 

Monday  thru  Saturday 
9  A.  M.  to  12  Noon 

^950  CLUB 

Monday  thru  Saturday 
2  P.  M.  to  5.15  P.  M. 


^NITECLUB  OF  THE  AIR 

Monday  thru  Saturday 
10.30  P.  M.  to  12  Midnight 


Published  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington  4   D    C  Entered 

as   second  class   matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3.  1879. 


When  You  Think  of 


NEW  ORLEANS 


...  You  Think  of 

PENDLETON  SHIPYARDS 


AND 


NEW  ORLEANS 


The  Greatest  Selling  Power 
In  The  South's  Greatest  City  fl 


50,000  WATTS 
CLEAR  CHANNEL 


SUBSCRIPTION    PRICE:     $5.00   per  year    15c    per  copy 


BROADCASTING 

The  Weeklyj|pr  Newsmagazine  of  Radio 

^roadcast  Advertising* 

Copyright  1944  by  Broadcasting  Publications,  Inc. 
IN    THIS  ISSUE— 

Strikes  at  12  Stations  Averted  by  WLB   11 

Cowles  Buys  WCOP;  Bulova  Keeps  WNEW   12 

Four  Station  Sales  Approved   12 

Five  Duopoly  Delay  Pleas  Rejected   12 

Continuous  Promotion  Pays  Dividends 

—By  Willard  C.  Campbell   13 

More  Sponsors  to  Omit  D-Day  Plugs   13 

Legislation  Dead,  Says  Senator  Wheeler   14 

Stormy  Session  Marks  House  Hearing   14 

Resist  ASCAP  Royalty  Claims,  NAB  Urges   16 

AFRA  Fee  Plan  Approved  by  Ryan   16 

Advertising  War  Role  Lauded   18 

New  50  kw  Canadian  Grants  Hinted   18 

OCR  Sees  Post-War  Set  Saturation   20 

Hy  Sees  Delay  in  Small  Market  FM   26 

Court  Denies  WOW  Lease  Rehearing   28 

Revenue  Bureau  Rules  on  Duopoly  Sales   56 

Cheraoff  of  W.  Va.  Net  to  European  Theatre   65 

Melton  Returns  to  Texaco,  Lever  Drops  Sinatra   65 

WHIP  Application  to  Reopen  Heard  in  Chicago   70 


Published  Weekly  by  Broadcasting  Publications,  Inc. 
Executive,  Editorial,  Advertising  and  Circulation  Offices.  WASHINGTON  4,  D.  C. 
870  National  Press  Bldg. — Telephone :  MEtropolitan  1022 

SOL  TAISHOFF 

Editor  and  Publisher 
Maury  Long,  Advertising  Manager  Bernard  Piatt,  Circulation  Manager 

J.  Frank  Beatty,  Managing  Editor  J.  N.  (Bill)  Bailey,  Associate  Editor 

K.  R.  Breslau,  Adv.  Production  Mgr.       Henry  Liebschutz,  Art  Director 

NEW  YORK  BUREAU 

250  Park  Ave.,  Telephone — PLaza  5-8365 
Bruce  Robertson,  Associate  Editor  S.  J.  Paul,  Assistant  Advertising  Manager 

CHICAGO  BUREAU 

360  N.  Michigan  Avenue,  Telephone— CENtral  4115 

HOLLYWOOD  BUREAU 

1509  N.  Vine  St.,  Telephone—  GLadstone  7353,  David  H.  Glickman 
West  Coast  Advertising  Representatives:  Duncan  A.  Scott  &  Co. 
San  Francisco,  Mills  Bldg.  Los  Angeles,  Pershing  Square  Bldg. 

CANADA 

417  Harbour  Commission  Bldg.,  Toronto.  Elgin  0775.  James  Montagnes 


NEBRASKA'S  CAPITAL  CITY  AREA  Hits 
the  "NEWS  JACKPOT"  with  this  Top- 
flight Lineup  of  Famous  Commentators 

KFOR  listeners  get  all  of  the  up-to-the-minute  news  reported 
regularly  by  16  famous  commentators.  That's  why  KFOR  has  the 
audience  ...  it  is  the  "NEWS  STATION"  of  Nebraska's  Capital 
City  Area.  KFOR's  "NEWS  JACKPOT"  is  not  all  one  way  ...  it 
pays  off  mighty  well  for  advertisers,  too. 


REPRESENTED  NATIONALLY  BY  EDW.  PETRY  &  CO. 


Blue  and  Mutual  Networks 


WWl  Dominafes  the  NEW  Deep  South- 
Headed  for  PERMANENT  Prosperity 


CBS  AFFILIATE —  REPRESENTED  NATIONALLY  BY  THE  KATZ  AGENCY,  INC. 
Page  8    •    June  5,  1944 


KFOR 


LINCOLN 

Nebraska 


"Nebraska's  Capital  City  Station" 


BROADCASTING   •  Broadcast  Advertising 


WSIX  NOW  LEADS    IN  NASHVILLE 
All  Day  from  8  A.M.  to  6  P.M. 

HOOPER  LISTENING  INDEX  OCT. 'H3-APR.  >W 


MORNING  INDEX 


Statjion  C 

an  » 

45  

\ 

\ 

40 

~r 
\ 

\ 

WSIX 

35  — 

\ 

\ 

\ 



St  a- 

/ 

;  ion  c 

i 

*  1  A 

/ 

\ 

.  \ 

\ 

/ 

30— | 

WSIX 

25 

 i 

0 

X 

V 

y  — 

\ 

\ 

Stat 

—t  1 

/ 

ion  B 

» 

\ 

Sta1 

ion  B 

NOV. 


NOV. 

Dec. 


Jan. 


Feb. 


Teb^ 
Mar. 


Morning  Index  (8  A.M. -12  Moon) 

Station  Station 


vsn 

B 

c 

Oct. 

-Nov. '43 

25.7 

23.7 

50.6 

Nov. 

-Dec. 

28.8 

29.9 

41.3 

Dec. 

-Jan. 

33-7 

34.8 

31.5 

Jan. 

-Feb. '44 

37.3 

31.5 

31.2 

Feb. 

-Mar. 

37.8 

28.9 

33-3 

Mar. 

-Apr. 

40.4 

23.3 

36.3 

A  F 

TERN 

0  0  N 

1  N 

Apr. 


Afternoon  Index   (12  Moon~6  P.M.) 

Station  Station 


Oct. -Nov. '43 
Nov. -Dec. 
Dec. -Jan.  '44 
J  an  .-Feb. 
Feb. -Mar. 
Mar.- Apr. 


VSII 

B 

C 

23.8 

49.9 

26.3 

26.2 

48.2 

25.4 

29.3 

43.8 

26.8 

29.8 

40.6 

29.6 

32.4 

38.1 

29.5 

35.8 

35.1 

29.1 

Stat 

50— 

ion  B 

\ 

V 

\ 

\ 

* 

45— 

40 — ' 

— v- 

* 

> 

\ 

\ 

\ — — 

35  — 

\ 

\ 

\ 

WSIX 

30 

/si 

at  ion  B 

Stat  i 
25— 

on  C 

X 

/ 

star 

ion  C 

WSIX 

Oct, 
NOV, 


NOV. 

Dec. 


Dec. 
Jan. 


Jan. 
Feb. 


Feb. 
Mar. 


Mar. 
Apr. 


MAJWVU1.  IBM ^^^^^^ 

Represented  by  the  Katz  Agency 


BROADCASTING    •    Broadcast  Advertising 


June  5,  1944    •   Page  9 


ONE    OF    A    SERIES    FEATURING     OUTSTANDING    USERS    OF    SPOT  BROADCASTIN 


Stanley  G.  Swamerg 


Vice-President,  Botsford,  Constantine  &  Gardner,  San  Francisco 

Says—* Spot  broadcasting  is  a  needed  institution 
that  has  come  of  age" 


©Yes,  Mr.  Swanberg,  and  now  that  it  has, 
we  of  Free  &  Peters  feel  like  a  proud 
father  whose  daughter  has  just  married  the 
finest  young  man  in  town! 
©Not  that  we  think  we  are  the  pappy  of 
spot  broadcasting.  But  twelve  years  ago, 
wnen  we  first  dreamed  up  the  idea  of  start- 
ing an  organization  of  radio-station  repre- 
sentatives, spot  broadcasting  was  a  really 


hectic  and  catch-as-catch-can  affair.  Since 
that  time  we've  seen  it  grow  up  and  settle 
down  into  one  of  the  most  stable,  reliable 
and  productive  media  in  the  advertising 
world. 

©And  some  of  our  better  friends  among  sta- 
tions and  advertisers  have  told  us  that  we've 
contributed  a  bit  to  the  process.  If  so,  we're 
even  prouder  than  ever  of  the  new  adult! 


Free  &  Peters,  uc. 

Pioneer  Radio  Station  Representatives 

Since  May,  1932  ■*■ 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY   FARGO 

WISH  INDIANAPOLIS 

WKZO  KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN    .   .  .MINNEAPOLIS-ST.  PAUL 

WMBD   PEORIA 

KSD  ST.  LOUIS 

WFBL   SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

.  .  .  SOUTHEAST  .  .  . 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ   ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KRIS   CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KECA  LOS  ANGELES 

KOIN     .......  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEATTLE 

KFAR     .   .   .   .FAIRBANKS.  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  180  N.  Michigan     NEW  YORK:  444  Madison  Ave. 
Franklin  6373  Plaza  5-4130 
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SAN  FRANCISCO:  izi  Stttter 
Sutter  4353 


HOLLYWOOD:  6331-  Hollywood    ATLANTA:  322  Palmer  Bldg.^ 
Hollywood  2151  -   Main  5^67  ffi? 
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Strikes  at  12  Stations  Averted  by  WLB 


Status  Quo  Order 
Stops  Petrillo 
Platter  Plan 

By  JACK  LEVY 

THE    NATIONAL    War  Labor 
I  Board   last    week   intervened  in 
I  time  to  prevent  technicians'  strikes 
j  from   materializing  at  12  NBC, 
j  Blue  and  Mutual  stations  and  pos- 
sibly some  50  CBS  and  indepen- 
j  dent  stations,   at  the  same  time 
preventing  James  C.  Petrillo,  pres- 
j  ident  of  the  American  Federation 
j  of  Musicians,  from  taking  over 
operation  of  turntables  at  all  net- 
work-owned stations. 

Holds  Status  Quo 
Taking  jurisdiction  in  the  dis- 
%  pute  between  the  National  Assn.  of 
Broadcast  Engineers  &  Techni- 
cians and  NBC,  Blue  and  WOR 
New  York,  the  Board  Wednesday 
sent  the  following  telegram  to  the 
networks  and  the  two  unions: 

Re:  National  Broadcasting  Co., 
Blue  Network,  and  Bamberger  Broad- 
casting Co.  and  American  Federation 
of  Musicians,  AFL,  and  National  Assn. 
of  Broadcast  Engineers  and  Techni- 
cians, case  No.  111-8312-D.  On  May 
27,  1944,  the  Secretary  of  Labor  certi- 
fied to  the  National  War  Labor 
Board  the  dispute  in  the  aforemen- 
tioned case. 

Pending  an  immediate  investigation 
by  the  Board  of  the  issues  in  dispute, 
the  parties  are  requested  to  maintain 
the  status  quo  by  continuing  opera- 
tions under  all  the  terms  and  condi- 
tions which  prevailed  when  the  dis- 
pute arose.  Such  action  on  the  part 
of  the  parties  will  be  without  prej- 
udice to  their  respective  rights. 

The  telegram  was  signed  by 
Leonard  L.  Berliner,  acting  direc- 
tor, Disputes  Division. 

Immediate  compliance  with  the 
Board's  request  was  granted  by 
network  offici:  Is  who  advised  Allan 
T.  Powley,  NABET  president, 
]  that  no  change  in  jurisdiction  over 
platter-turners  would  be  permitted 
in  stations  under  contract  with 
NABET  until  the  case  is  settled. 
Similar  assurance  by  Mr.  Petrillo 
had  not  been  given  as  Broadcast- 
ing went  to  press. 

As  a  result  of  the  Board's  ac- 
tion, strikes  were  averted  in  the 
following  stations  and  studios 
served  by  NABET  technicians: 
WEAF  WJZ  WOR  New  York, 
KPO  KGO  San  Francisco,  WMAQ 
WENR  Chicago,  KOA  Denver, 
WTAM  Cleveland,  WRC  Washing- 


ton, D.  C,  and  the  Hollywood  stu- 
dios of  NBC  and  the  Blue. 

In  addition,  members  of  the  In- 
ternational Brotherhood  of  Elec- 
trical Workers  had  threatened 
strikes  in  five  of  the  eight  CBS- 
owned  stations  and  a  host  of  inde- 
pendent stations  in  which  IBEW 
technicians  have  jurisdiction  over 
turntables  [Broadcasting,  May 
29].  Although  the  Board's  request 
to  hold  the  status  quo  was  not  sent 
to  CBS,  which  is  not  a  party  to  the 
NABET  dispute,  it  appeared  that 
Mr.  Petrillo  would  not  be  able  to 
enforce  his  agreement  with  CBS 
giving  him  control  over  turntables 
on  June  1  as  long  as  the  musicians 
are  unable  to  move  in  at  other  net- 
work stations. 

WCCO  Serves  Notice 

It  appeared  likely,  however,  that 
IBEW  technicians  at  CBS's  New 
York  outlet,  WABC,  would  not  re- 
sist an  invasion  of  musicians  to 
handle  turntables.  Mr.  Petrillo 
already  has  control  over  platters 
in  two  CBS  -  owned  stations, 
WBBM  Chicago  and  KMOX  St. 
Louis,  but  IBEW  men  at  all  other 
CBS  outlets  have  served  notice 
they  will  not  allow  the  musicians 
to  move  in  on  their  functions. 

Latest  among  IBEW  locals  to 
oppose  the  agreement  between  Mr. 
Petrillo  and  Ed  Brown,  IBEW 
president,  turning  over  handling 
of  records  to  the  AFM,  is  Local 
1216,  which  has  jurisdiction  over 
turntables  at  WCCO  Minneapolis. 
The  union  notified  Mr.  Brown  on 
May  24  that  all  contracts  under  its 
jurisdiction  with  regard  to  platter 
spinning  "will  be  enforced  as  writ- 
ten". The  action  of  the  local  also 


applies  to  WLOL  WDGY  and 
WMIN  in  the  T^in  Cities. 

Advised  of  the  Board's  action, 
Mr.  Petrillo  refused  to  make  any 
commitment  as  to  his  projected 
plans  to  move  in  on  turntable  oper- 
ations at  all  network-owned  sta- 
tions and  eventually  at  all  stations 
[Broadcasting,  May  8].  He  indi- 
cated that  a  decision  would  be 
made  following  an  AFM  board 
meeting  in  Chicago  which  was  to 
be  held  in  advance  of  the  AFM 
national  convention  beginning  to- 
day (June  5). 

As  Broadcasting  went  to  press 
late  Friday,  the  WLB  had  received 
no  official  word  from  Mr.  Petrillo 
regarding  compliance  with  its  sta- 
tus quo  request.  All  other  parties 
to  the  dispute  had  notified  the 
Board  they  would  comply. 

Despite  the  Board's  action, 
NABET  will  not  withdraw  its  30- 
day  strike  notice  filed  with  the  Na- 
tional Labor  Relations  Board  on 
May  10.  Ballots  were  to  be  mailed 
out  by  NLRB  over  the  week-end  to 
determine  officially  whether  the 
technicians  would  go  on  strike  if 
the  musicians  take  over  platter- 
turning  operations. 

May  Appoint  Panel 

NABET  is  pressing  for  early  ac- 
tion by  the  WLB  to  settle  the  juris- 
dictional question  and  it  is  likely 
that  a  panel  will  be  appointed  to 
hold  hearings  on  the  case.  There 
was  some  prospect,  however,  thta 
the  Board  itself  may  decide  to  han- 
dle the  dispute  because  of  its  far- 
reaching  character. 

Official  explanation  of  the  Pe- 
trillo-Brown   agreement  assigning 


operation  of  records  to  the  musi- 
cians was  received  last  week  by 
IBEW  locals.  The  agreement  was 
entered  into,  Mr.  Brown  advised  his 
membership,  "in  order  that  there 
may  be  a  combined  and  united  ef- 
fort by  our  International  and  the 
AFM  to  prevent  encroachment  of 
the  jurisdiction  of  either  by  inside 
or  outside  forces". 

One  interpretation  placed  on  this 
agreement  by  a  union  official  was 
that  with  the  musicians  firmly  in- 
stalled at  the  turntables  and  an- 
other AFL  union  at  the  controls, 
Mr.  Petrillo  would  be  able  to  tie 
up  station  operations  in  order  to 
enforce  any  further  demands  he 
might  make.  In  making  a  deal  with 
the  AFM  which  precipitated  this 
agreement,  "the  networks  should 
have  realized  this",  he  said. 

Meanwhile  action  on  the  legisla- 
tive front  was  taken  to  stop  Mr. 
Petrillo  from  interfering  with  the 
broadcasting  of  noncommercial, 
cultural  or  educational  programs. 
A  bill  (S-1957)  was  introduced 
Monday  by  Sen.  Vandenberg  (R- 
Mich.)  in  behalf  of  Sen.  Clark 
(D-Ida.),  who  is  chairman  of  a 
Senate  subcommittee  to  investigate 
the  AFM. 

The  bill  is  the  outgrowth  of  tes- 
timony presented  last  March 
[Broadcasting,  March  27]  by  Dr. 
Joseph  E.  Maddy,  president  of  the 
National  Music  Camp,  Interlochen, 
Mich.,  regarding  Mr.  Petrillo's  in- 
terference with  the  annual  summer 
broadcasts  over  NBC  by  students 
of  Interlochen.  Mr.  Vandenberg 
told  the  Senate  that  the  chief  pur- 
pose of  his  bill  is  "to  release  music 
of  American  school  children  from 
the  domination  of  James  Caesar 
Petrillo". 

Text  of  the  bill  follows: 

A  Bill  to  amend  the  Communications 
Act  of  1934,  as  amended,  so  as  to  prohibit 
interference  with  the  broadcasting  of  non- 
commercial cultural  or  educational  pro- 
grams. 

Be  it  enacted  etc..  That  the  Communi- 
cations Act  of  1934,  as  amended,  is  amend- 
ed by  inserting,  after  section  329  of  such 
Act,  a  new  section  as  follows: 

Sec.  330.  It  shall  be  unlawful  for  any 
person,  or  any  person  representing  an 
organization  or  group,  to  interfere  with, 
intimidate  any  person  or  persons,  hinder, 
extort,  delay,  prevent,  or  conspire  with 
other  persons  for  the  purpose  of  hindering, 
delaying,  interfering  with,  or  stopping  the 
production  or  transmission,  by  means  of 
any  radio  station  of  any  noncommercial 
educational  or  cultural  program  presented 
by  any  acadamically  accredited  and  tax- 
exempt  educational  institution,  prepared 
and  planned  for  presentation  by  radio  or 

(Continued    on  page  58) 
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ANNOUNCEMENT 

SALE  by  Martin  Codel,  publisher,  and  his  wife,  Ella  April  Codel, 
of  their  50%  holdings  in  Broadcasting  to  Sol  Taishoff,  editor 
and  general  manager,  and  his  wife,  Betty  Tash  Taishoff,  was 
consummated  last  week.  Mr.  Codel  recently  resigned  from  the 
American  Red  Cross  after  service  in  the  Mediterranean  war 
theatre. 

As  a  result  of  the  sale,  Mr.  and  Mrs.  Taishoff  become  the  own- 
ers of  all  the  outstanding  capital  stock  of  Broadcasting.  The 
policies  of  the  magazine  will  be  continued  as  heretofore.  The  pur- 
chase was  financed  through  the  Smith  Davis  Co.,  Cleveland. 

Mr.  Codel,  along  with  Mr.  Taishoff,  participated  in  the  found- 
ing of  Broadcasting  in  1931,  as  the  first  trade  journal  in  the  radio 
field  exclusively  devoted  to  the  radio  medium.  He  has  not  an- 
nounced his  future  plans.  Mr.  Taishoff  becomes  publisher  as  well 
as  editor. 
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WCOP  toCowles;BulovaHolds  WNEW 


KSUB  Control  to  KSL; 
KLBM  Is  Sold  to 
KBKR  Owners 

COMPLETING  negotiations  in 
progress  several  months,  the  Cowles 
stations  group  last  week  acquired 
WCOP  Boston  from  the  Arde  Bul- 
ova  radio  interests  for  $225,000. 
The  transaction  is  the  second  sta- 
tion acquisition  by  the  Cowles  sta- 
tions within  a  month.  WHOM  Jer- 
sey City  was  acquired  for  $350,000 
net  from  Joseph  Lang  and  Paul  F. 
Harron  [Broadcasting,  May  22]. 
Both  transactions  are  subject  to 
FCC  approval,  as  is  the  projected 
sale  of  KSO  Des  Moines  by  the 
Register-Tribune  interests  to  King- 
sley  H.  Murphy,  Minneapolis  news- 
paper executive,  for  $275,000 
[Broadcasting,  May  8]. 

Another  station  sale  completed 
last  week  was  that  of  KLBM  La 
Grande,  Ore.  local,  to  the  owners  of 
KBKR  Baker,  Ore.,  for  $15,000.  A 
new  company,  Inland  Radio  Inc., 


has  been  formed  by  the  Baker 
group  to  operate  both  stations,  sub- 
ject to  FCC  approval.  Owners  of 
KBKR  who  seek  the  La  Grande 
local  are:  Marshall  E.  Cornett, 
petroleum  products  and  automobile 
distributor,  and  Lee  W.  Jacobs, 
former  promotion  manager  of  KFJI 
Klamath  Falls,  Ore. 

Purchase  of  controlling  interest 
of  KSUB  Cedar  City,  Utah,  by 
Radio  Service  Corp.,  licensee  of 
KSL  Salt  Lake  City,  has  been  ne- 
gotiated, subject  to  FCC  approval, 
according  to  Ivor  Sharp,  vice-presi- 
dent and  mana^-  of  the  Salt  Lake 
City  50,000-watter.  The  purchase 
price  for  the  51%  was  not  disclosed. 
KSUB  operates  on  1340  kc  with 
100  w. 

Mr.  Sharp  said  the  purpose  was 
to  provide  better  program  service 
to  Cedar  City  and  that  the  two 
stations  would  be  operated  jointly. 
Leland  M.  Perry,  present  owner 
and  manager  of  KSUB,  would  con- 
tinue to  operate  the  Southern  Utah 
station. 


The  WCOP  purchase  would  leave 
Mr.  Bulova,  watch  manufacturer 
and  broadcaster,  with  only  one  sta- 
tion— WNEW  New  York — of  his 
original  group  of  six.  He  has  con- 
tracted to  sell  WPEN  Philadelphia 
to  the  Philadelphia  Buletin  for 
$620,000;  WNBC  Hartford  to  Gen- 
eral Tire  &  Rubber  Co.  for  $220,- 
000;  WOV  New  York  to  the  Mester 
Brothers  of  Brooklyn  for  $300,000; 
and  WELI  New  Haven  to  Col. 
Harry  C.  Wilder,  New  York  and 
New  Hampshire  operator,  for 
$225,000.  It  is  understood  he  does 
not  contemplate  selling  WNEW, 
one  of  the  nation's  top  independent 
stations. 

The  WCOP  transaction  grew  out 
of  the  relationship  of  the  station 
to  WORL  Boston.  The  latter  sta- 
tion is  licensed  to  Harold  A.  La- 
fount,  former  radio  Commissioner 
and  general  manager  of  Bulova 
stations.  The  FCC's  multiple  own- 
ership regulation,  however,  applies 
to  related  management  as  well  as 
ownership  in  the  same  areas. 


Four  Station  Sales  Approved 
In  Record  FCC  Decision  Day 

New  Local  Authorized  at  Port  Angeles,  Wash.; 
WIBC,  WCOL,  KXOX,  KLRA  Transfers  Granted 


IN  THE  BIGGEST  decision  day  of 
its  10  years  of  existence,  the  FCC 
last  Tuesday  disposed  of  more  than 
60  individual  broadcast  cases,  in- 
cluding approval  of  four  station 
transfers  involving  an  aggregate 
cost  of  about  a  million  dollars. 

Seeking  to  clear  up  its  end-of-the- 
month  docket,  the  Commission  at 
an  all-day  meeting  disposed  of  prac- 
tically all  cases  ready  for  decision. 
A  dozen  of  the  items  involved  the 
Commission's  multiple  ownership 
order.  Three  petitions  for  extension 
of  time  in  these  "duopoly"  cases 
were  granted,  while  eight  petitions 
were  denied  or  designated  for  hear- 


ing. (See  separate  story  on  this 
page.) 

One  new  station  was  authorized 
— for  Port  Angeles,  Wash. — 
through  reinstatement  and  condi- 
tional grant  of  an  application  for 
assignment  on  1450  kc  with  250  w. 

Licensee  of  the  new  local  is  the 
Evening  News  Press  Inc.,  publish- 
er of  the  Port  Angeles  News.  Orig- 
inal application,  for  250  w  day  and 
100  w  night  on  1500  kc  was  filed 
in  1937,  amended  in  1941  and  subse- 
quently dismissed  in  1942.  Petition 
for  reinstatement  was  filed  in 
March  of  this  year. 

Station  sales*  approved  by  the 


PRINCIPALS  of  the  newly-formed  advertising  agency,  Doherty,  Clif- 
ford &  Shenfield  Inc.,  discuss  plans  for  future  operations.  They  are 
(1  to  r) :  Francis  J.  Doherty,  vice-president;  Arthur  Cobb  Jr.,  vice- 
president;  Lawrence  L.  Shenfield,  president;  Donald  K.  Clifford,  vice- 
president  and  treasurer.  All  four  recently  resigned  from  Pedlar,  Ryan 
&  Lusk.  Headquarters  for  the  new  agency  will  be  established  in  New  York. 

Page  12    •    June  5,  1944 


Commission  and  heretofore  report- 
ed included  WIBC  Indianapolis  by 
Mr.  and  Mrs.  H.  G.  (Bud)  Wall 
and  Mrs.  Thelma  M.  Lohnes,  of 
Washington,  for  $440,000,  to  the 
Indianapolis  News;  WCOL  Colum- 
bus by  Kenneth  B.  Johnston,  Co- 
lumbus attorney,  to  L.  A.  (Butch) 
Pixley,  general  manager  of  the 
Fort  Industry  Co.  stations,  and  to 
members  of  his  family,  for  $250,- 
000;  KLRA  Little  Rock  from  Ar- 
kansas Broadcasting  Co.,  controlled 
by  A.  L.  Chilton,  to  the  Gazette 
Publishing  Co.  for  $275,000,  as  part 
of  a  transaction  settling  joint  own- 
ership of  KLRA  and  KGHI  Little 
Rock;  KXOX  Sweetwater,  Tex., 
from  nine  stockholders  to  Wendell 
Mayes,  J.  S.  McBeath  and  Mittie 
Agnes  McBeath,  for  $27,646. 

With  approval  of  the  WIBC 
transfer,  the  six-year-old  regional 
outlet  becomes  the  only  newspaper- 
owned  station  in  Indianapolis.  The 
Indianapolis  News,  president  and 
publisher  of  which  is  Richard  Fair- 
banks, is  the  oldest  daily  paper  in 
that  city  and  has  the  largest  cir- 
culation and  advertising  volume  in 
the  state.  Stephen  C.  Noland  is 
editor;  C.  Walter  McCarty,  man- 
aging editor,  and  J.  F.  Breeze,  ad- 
vertising manager.  Holdings  of  the 
relinquishing  parties  were:  Mr. 
Wall,  51%;  Mrs.  Wall,  24%;  Mrs. 
Lohnes,  25%.  The  transfer  involves 
all  of  the  1,000  shares  capital  stock. 
Mr.  Wall  was  formerly  attorney 
for  George  B.  Storer,  president 
of  the  Fort  Industry  Co.,  which 
owns  stations  in  Ohio,  West  Vir- 
ginia, Georgia  and  Florida. 

Lloyd  A.  Pixley  and  his  wife  ac- 
quired 51%  interest  in  WCOL  Co- 
lumbus, with  his  father  and  mother, 
Mr.  and  Mrs.  Milton  A.  Pixley,  ac- 
{Continued  on  Page  64) 


5  Duopoly  Pleas 
For  Delay  Re  j  ected 

Licenses    Renewals    Set  for 
Hearings;  Four  Extensions 

FCC  last  Tuesday  denied  five  more 
petitions  which  sought  extension  ol 
the  duopoly  rule  effective  date  tc 
permit  "orderly  disposition"  oi 
properties,  granted  four  applica 
tions  for  additional  time  and  desig' 
nated  for  hearings  two  others 
which  contended  Sec.  3.35  undei 
Order  84-B  was  not  applicable. 

In  an  all-day  session  Tuesday  the 
Commission  was  unanimous  ir 
nearly  every  decision  involving  the 
multiple  ownership  ban.  Commis 
sioner  T.  A.  M.  Craven  did  not  par 
ticipate  in  two  morning  decisions 
and  was  absent  Tuesday  afternoon 
Commissioner  Ray  C.  Wakefield  is 
out  of  the  country. 

Last-Minute  Petitions 

Although  all  indications  point  tc 
rigid  administration  of  Sec.  3.35 
(effective  date  for  which  was  sus 
pended  by  the  FCC  April  4),  indi 
vidual  Commissioners  expressec 
views  that  such  was  not  the  case 
In  most  instances  where  petitions 
for  extension  were  denied  and  ap 
plications  for  renewal  of  license: 
designated  for  hearings,  the  Com 
mission  is  understood  to  have  fell 
that  evidence  submitted  by  peti 
tioners  was  not  sufficient  to  indi 
cate  that  the  broadcasters  involvec 
were  making  "serious  efforts"  tc 
obey  the  Commission's  wishes  wit! 
reference  to  multiple  ownership. 

Deadline  for  filing  under  Orde: 
84-B  was  last  Wednesday  midnigh 
and  several  last-minute  petitions 
were  received.  Some  sought  exten 
sion  of  the  effective  date  beyone 
May  31  while  others  contended  thi 
duopoly  rule  was  not  applicable. 

Petitions  which  asked  extensior 
of  the  effective  date  to  permit  or 
derly  disposition  of  properties  anc 
which  were  denied  last  week  fol 
low: 

Fisher's  Blend  Station  Inc.,  Se 
attle,  licensee  of  KOMO  and  KJR 
denied  petition  for  extension  of  li- 
censes for  such  periods  as  may  be 
necessary  to  enable  petitioner  tc 
complete  negotiations  to  complj 
with  multiple  ownership  rule;  des 
ignated  for  hearing  application  fo: 
renewal  of  KOMO  license. 

Berks  Broadcasting  Co.,  Read 
ing,  Pa.,  licensee  of  WEEU,  ancj 
Reading  Broadcasting  Co.,  licensee 
of  WRAW  Reading,  denied  petition 
for  six  months'  extension;  desig 
nated  for  hearing  applications  for 
license  renewals ;  Commissioner 
Craven  not  participating. 

Memphis  Broadcasting  Co.,  li 
censee  of  WMPS,  and  Memphis- 
Publishing  Co.,  licensee  of  WMC 
(both  Scripps-Howard  holdings) 
denied  petition  for  postponement 
of  effective  date  to  Dec.  1;  desig- 
nated for  hearing  application  for 
renewal  of  WMC  and  auxiliary, 

Louis  Wasmer  Inc.,  licensee  ofjli 
(Continued  on  Page  62) 


BROADCASTING  •  Broadcast  Advertising 


P 


Continuous  Promotion  Pays  Dividends 


CONTINUOUS  promotion  of  a 
store's  radio  program  pays  big  di- 
vidends according  to  a  Hooper  sur- 
vey of  the  time  occupied  by  the 
Morning  Watch  sponsored  by  G. 
Fox  and  Company  over  WTIC 
Hartford. 

On  the  air  continuously  since 
Sept.  1,  1935  six  days  weekly,  7  to 
8  a.m.,  the  Fox  radio  program  not 
only  attracts  more  listeners  than 
any  daytime  show  heard  in  Hart- 
ford, but  also  enjoys  a  larger  share 
of  the  audience  than  any  program, 
network  or  local,  heard  in  the  met- 
ropolitan area  at  anytime  of  the 
day  or  night. 

The  unusually  large  number  of 
sets  in  use  during  the  early  morn- 
ing period,  once  thought  less  desir- 
able than  other  daytime  periods, 
range  from  11.2  in  the  first  quar- 
ter-hour period  to  17.8  in  the  fourth 
quarter,  attesting  to  excellent  pro- 
motion of  a  good  radio  show. 

Here  are  the  results  of  a  C.  E. 
Hooper  computed  coincidental  sur- 
vey made  during  three  weeks  in 
February,  1944. 


Q.  Fox,  Famed  Hartford  Store,  Builds 
Big  Audience  for  Program 

By    WILLARD    H.  CAMPBELL 

Publicity  Director,  G.  Fox  and  Company 


1935.  The  store  features  both  in- 
terior and  window  displays  con- 
cerning the  program.  References 
to  the  program  are  made  in  the 
Fox  Foreward,  a  24-page  monthly 
rotogravure  which  is  distributed 
to  210,000  homes  in  Connecticut 
and  Massachusetts;  in  the  store's 
newspaper  advertising;  in  the 
monthly  statement  inserts;  and  in 
other  direct  mail. 

G.  Fox's  out-of-town  business  has 


shown  a  tremendous  increase  since 
the  radio  program  went  on  the  air 
in  1935.  Until  gas  rationing  cur- 
tailed frequent  trips  to  the  store 
by  customers  living  throughout 
WTIC's  primary  service  area,  cus- 
tomers would  drive  in  many  miles 
to  shop.  Today  many  customers  who 
cannot  drive  to  the  store  write 
or  telephone  their  orders  for  items 
advertised  on  the  program.  Even 
if  customers  cannot  come  to  Fox's, 


Time 

7:00-7:15  a.m. 
15-7:30  a.m. 
30-7:45  a.m. 
7:45-8:00  a.m. 


■si 


Sets  in  Share  of  WTIC 

Use    Audience  Rating 

11.2  82.1  9.2 

13.3  84.9  11.3 
17  84.1  14.3 
17.8          83.7  14.9 


More  Advertisers  Will  Omit 
Plugs  to  Speed  D-Day  Coverage 

Spots,  Chain  Breaks  Are  Suspended  at  Stations' 
Discretion  for  24  Hours  or  More 


Method  of  Promotion 


Starting  with  the  executive  per- 
sonnel a  few  months  before  the  first 
program  took  to  the  air  ten  years 
ago,  then  following  through  with 
all  other  employes,  and  the  public, 
officials  of  G.  Fox  and  Company 
and  WTIC  have  continuously  pro- 
moted the  Morning  Watch. 

The  first  step  in  the  campaign 
came  when  WTIC  representatives 
attended  a  buyers  meeting  to  point 
out  to  store  executives  the  need 
for  such  a  radio  program,  and  how 
to  cash-in  on  the  sale  of  merchan- 
dise to  be  advertised  on  the  Morn- 
ing Watch. 

Promotional  efforts  were  next 
centered  on  all  store  employes  to 
build  an  interest  in  the  show.  Ques- 
tionnaires were  sent  to  employes 
asking  them  if  they  felt  that  the 
store  could  profit  from  a  good  radio 
program,  and  if  so,  what  would 
they  suggest  as  to  type,  time,  and 
length.  Results  were  published  in 
the  Go-Getter,  store  house  organ. 

G.  Fox  and  Company  has  found 
that  with  radio,  as  with  any  other 
medium,  maximum  sales  at  mini- 
mum advertising  costs  are  obtained 
only  when  there  is  complete  coor- 
dination between  the  program  and 
the  department  whose  merchandise 
is  being  advertised.  Promotional  ef- 
forts are  aimed  at  the  employes  to 
get  this  coordination.  Merchandise 
displays  mention  the  Morning 
Watch,  and  the  sales  force  in  the 
department  involved  is  made  famil- 
iar with  the  text  of  the  commercial 
heard  on  the  program. 

The  Morning  Watch  is  also  pro- 
moted to  listeners  and  prospective 
listeners  just  as  continuously  and 
even  more  actively  than  it  was  in 
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LEADING  ADVERTISERS  have 
notified  radio  stations  through  the 
country  to  suspend  all  spot  and 
chain  break  announcements  for  a 
period  of  24  hours  or  longer  after 
the  news  of  the  invasion  breaks. 
Many  advertisers  and  their  agen- 
cies are  also  giving  stations  a  free 
hand  in  rearranging  commercial 
schedules  on  D-Day. 

Colgate-Palmolive-Peet  Co.,  Jer- 
sey City,  has  instructed  all  stations 
using  Super  Suds  one-minute  and 
chain  break  announcements,  to  sus- 
pend these  announcements  for  24 
hours  or  longer  if  necessary.  In  a 
move  requesting  station  coopera- 
tion to  serve  the  public  better  at  a 
critical  period,  a  letter  was  sent  to 
about  100  stations,  each  carrying 
some  30  spot  announcements  week- 
ly, signed  by  Richard  C.  Grahl,  of 
the  William  Esty  Co.,  New  York, 
agency  for  the  account. 

In  response  to  queries  from  sta- 
tions on  the  handling  of  announce- 
ments and  chain  breaks  during 
D-Day,  Colgate-Palmolive-Peet  Co. 
reached  the  opinion  that:  "During 
the  first  hours  of  tense  anxiety 
after  the  first  announcements  of 
invasion,  all  stations  will  want  to 
devote  certain  time  to  servicing 
their  listeners  with  numerous  re- 
leases concerning  the  invasion." 

Stations'  Option 

Since  the  invasion  news  will  ne- 
cessitate the  rearrangement  of  pro- 
gramming, "the  use  of  commercials 
may  not  prove  to  be  in  good  taste 
when  coupled  with  invasion  re- 
reports." 

"Therefore,"  the  letter  continues, 
"Colgate  -  Palmolive  -  Peet  Co.  re- 
quests that  for  a  period  of  24 
hours  after  the  news  breaks,  or 
longer  if  you  see  fit,  that  you  omit 


all  Super  Suds  announcements  and 
chain  breaks." 

The  stations  can  make  up  the 
announcements  at  their  own  discre- 
tion so  that  no  revenue  will  be  lost 
by  the  suspension  in  this  coopera- 
tive effort  between  advertisers  and 
stations  to  provide  better  service  to 
the  public. 

A  total  of  91  stations  throughout 
the  country  using  spot  and  chain 
break  announcements  for  Creme 
Oil  Formula,  a  product  of  Wildroot 
Co.,  Buffalo,  have  been  instructed 
by  BBDO,  New  York,  agency  han- 
dling the  account,  that  they  have 
the  privilege  of  canceling  all  Wild- 
root  commercials  when  the  inva- 
sion news  breaks.  Announcements 
in  this  case  can  be  made  up  at  a 
later  date  by  the  stations  involved. 

The  Ward  Baking  Co.,  New  York, 
Planters  Nut  &  Chocolate  Co., 
Wilkes-Barre,  Pa.,  and  the  Mentho- 
latum  Co.,  Wilmington,  Del.  All  ex- 
tensive users  of  spot  announce- 
ments, handled  by  J.  Walter 
Thompson  Co.,  New  York,  are  leav- 
ing it  entirely  up  to  stations  in 
omitting  all  commercials  and  giv- 
ing credit  whenever  possible. 

Palmolive  Soap  and  Colgate  Den- 
tal Cream,  manufactured  by  Col- 
gate-Palmolive-Peet Co.  thru  their 
agency,  Ted  Bates  Inc.,  New  York, 
are  also  planning  to  allow  the  387 
stations  carrying  their  commercials 
to  suspend  them  at  their  discretion 
[the  station]  when  the  invasion 
news  breaks  . 

Many  agencies  have  already 
planned  to  omit  gags,  substitute 
war  messages  and  generally  gear 
commercials  to  invasion  breaks  on 
leading  programs  [Broadcasting, 
May  29]. 


the  store  is  knocking  on  their  door 
313  mornings  a  year. 

The  Morning  Watch  features 
transcribed  and  recorded  music, 
frequent  time  announcements, 
whimsical  chatter,  and  seven  com- 
mercial spots.  Many  of  the  commer- 
cial spots  are  now  turned  over  to 
push  the  sale  of  War  Bonds  and 
stamps  or  to  advertise  the  Red 
Cross,  the  Connecticut  War  Coun- 
cil promotions,  the  OWI,  and  other 
war  activities. 

After  Pearl  Harbor,  three  news 
broadcasts  were  inserted  into  the 
program.  A  minute  summary  of  the 
highlights  of  the  news  are  given  at 
7:15  and  7:45  a.m.,  and  there  is  a 
five-minute  news  broadcast  at  7:25 
a.m.  The  news  is  compiled  and 
edited  in  the  WTIC  news  room  from 
dispatches  direct  from  the  wires  of 
the  Associated  Press,  Internation- 
al News  Service,  and  Transradio 
Press. 

Five  other  radio  programs  were 
developed  for  particular  depart- 
ments as  a  result  of  the  response  to 
various  types  of  merchandise  ad- 
vertised on  the  Morning  Watch. 
These  departments  were:  electrical 
appliances;  intimate  apparel ;  lin- 
ens and  domestic  supplies;  optical; 
and  the  beauty  and  body  moulding 
salon.  In  addition  to  promoting  the 
departments  involved,  the  programs 
produced  excellent  direct  sales 
volume. 

Looking  to  the  future,  G.  Fox  and 
Company,  along  with  hundreds  of 
other  stores,  anticipates  the  prob- 
lems of  being  able  to  buy  desirable 
time  on  the  air  from  the  station 
best  suited  to  the  store's  advertis- 
ing, and  of  developing  various  types 
of  programs  to  meet  specific  needs. 

It  has  been  G.  Fox  and  Com- 
pany's experience  that  any  depart- 
ment in  a  store  that  is  properly  or- 
ganized, merchandized,  and  staffed 

 from  watch  repair  to  millinery, 

from  corsets  to  refrigerators — can 
sell  its  merchandise  successfully 
over  the  air. 


Murrow  Honored 

EDWARD  R.  MURROW,  CBS 
London  commentator,  was  the  only 
radio  personality  to  be  given  an 
award  by  the  Headliner  Club,  it 
was  revealed  last  week  by  Bill 
Henry,  member  of  the  awards  com- 
mittee. The  award  to  Mr.  Murrow, 
a  bronze  medallion,  will  be  present- 
ed to  him  at  the  10th  annual  Head- 
liners  Club  Frolic  at  Atlantic  City, 
June  9-11.  Mr.  Murrow  won  the 
award  on  the  basis  of  his  single 
broadcast  last  December  after  he 
flew  on  an  RAF  bombing  mission 
over  Berlin.  The  broadcast  was  put 
into  brochure  form  and  titled  "Or- 
chestrated Hell."  Mr.  Henry,  who 
is  a  commentator  himself,  was  vot- 
ed the  outstanding  newspaper 
columnist  for  his  Los  Angeles  Times 
column,  "By  the  Way." 
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Legislation  Dead'  Says  Senator  Wheeler 


Expresses  Anger 
At  Broadcast 
Criticisms 

By  BILL  BAILEY 

CHANCES  for  remedial  legisla- 
tion this  session  of  Congress  were 
all  but  wiped  out  last  week  as 
Chairman  Burton  K.  Wheeler  (D- 
Mont.)  of  the  Senate  Interstate 
Commerce  Committee  abruptly 
called  off  a  Committee  meeting 
scheduled  for  Thursday  and  an- 
nounced tersely  that  the  White- 
Wheeler  Bill  (S-814)  was  "dead." 

Sen.  Wheeler's  surprise  action 
came  after  the  NAB  Legislative 
Committee  submitted,  at  his  invi- 
tation, its  comments  on  the  revised 
measure  which  was  made  public 
May  23  following  a  Committee 
meeting  [Broadcasting,  May  29]. 
Russell,  Lord  Opposed 
Purturbed  over  Sen.  Wheeler's 
attitude,  the  Legislative  Commit- 
tee, in  a  session  Wednesday,  voted 
to  confer  on  NAB  President  J.  Har- 
old Ryan  and  Committee  Chairman 
Don  S.  Elias  of  WWNC  Asheville, 
N.  C,  "plenipotentiary  powers"  to 
take  what  action  they  might  deem 
necessary  to  have  Sen.  Wheeler  re- 
consider and  call  upon  the  full  Com- 
mittee to  discuss  the  legislation. 

Frank  M.  Russell,  NBC  Wash- 
ington vice-president,  and  Nathan 
Lord,  general  manager  of  WAVE 
Louisville,  voted  against  the  "plen- 
ipotentiary powers"  resolution. 

Clair  McCollough,  WGAL  Lan- 
caster, Pa.;  James  D.  Shouse, 
WLW  Cincinnati,  and  G.  Richard 
Shafto,  WIS  Columbia,  S.  C,  had 
returned  to  their  respective  homes 
Wednesday.  Reached  by  telephone, 
however,  Messrs.  McCollough  and 
Shafto  agreed  to  invest  in  the  pres- 
ident and  Committee  chairman 
plenipotentiary  powers.  Mr.  Shouse 
disagreed,  stating  he  considered 
his  dissent  as  "nullifying  any  fur- 
ther obligation"  he  had  to  the 
Committee  to  help  procure  legisla- 
tion at  this  time. 

Attending  the  Wednesday  meet- 


INVASION  BROADCASTS  were 
discussed  in  the  Broadcasting 
House  studio,  New  Delhi,  India,  by 
Art  Feldman  (1),  assistant  mana- 
ger of  the  Blue  Network's  London 
news  office,  and  Prof.  A.  S.  Bok- 
hari,  director-general  of  All  India 
Radio.  Mr.  Feldman  has  returned 
to  London  Blue  headquarters. 
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ing  and  voting  extraordinary  pow- 
ers to  the  Ryan-Elias  duo  were: 
Joseph  H.  Ream,  CBS  New  York; 
James  W.  Woodruff  Jr.,  WRBL  Co- 
lumbus, Ga.;  Ed  Yocum,  KGHL 
Billings,  Mont.;  J.  Leonard  Reinsch, 
managing  director  of  the  Cox  sta- 
tions (WSB  WHIO  WIOD).  The 
NAB  issued  the  following  statement 
last  Wednesday  after  the  meeting: 

"Reiterating  the  imperative  need 
for  radio  legislation,  the  NAB 
Legislative  Committee  completed  a 
three-day  session  in  Washington  to- 
day (May  31)  and  conferred  on 
Don  S.  Elias,  chairman  of  the  Com- 
mittee, and  J.  Harold  Ryan,  presi- 
dent of  the  NAB,  plenipotentiary 
powers  to  expedite  action  on  the 
revised  White- Wheeler  Bill.  Ap- 
proximately 70%  of  the  radio  sta- 
tions of  the  country  are  represented 
by  the  NAB." 

Mr.  Elias  called  his  Committee 
to  Washington  Monday  to  con- 
sider the  revised  legislation.  Sec- 
tion-by-section the  members  went 
over  it  and  formulated  comments 
which  were  submitted  Tuesday  to 
Sen.  Wheeler. 

Contained  in  a  14-page  document, 
the  NAB  recommendations  and 
comments  are  understood  to  have 
angered  Chairman  Wheeler,  par- 
ticularly suggestions  that  the  pro- 
posed Declaration  of  Congressional 
Policy  be  stricken  along  with  a 
clause  limiting  the  power  of  sta- 
tions to  50  kw.  Sen.  Wheeler  long 
has  been  an  advocate  of  not  more 
than  50,000  w  for  any  domestic 
station. 

Hurts  Rural  Areas 

With  reference  to  the  proposed 
limitation  on  power  the  NAB  com- 
ment was:  "The  NAB  believes  that 
specific  limiting  legislation  of  this 
character  in  a  technical  field  pre- 
sents hazards  from  the  standpoint 
of  future  developments,  of  the  pro- 
tection from  foreign  encroachment 
of  American  rights  to  channels, 
and  of  the  avoidance  of  inconsisten- 
cies with  existing  treaties  and 
Executive  agreements. 

"In  addition  to  the  general  ob- 
jection to  a  statutory  limitation  in 
an  ever-changing  technical  field, 
such  as  a  limitation  of  power  to 
50,000  w,  the  proposed  restriction 
on  the  service  areas  of  the  clear 
channel  stations  (no  protection  be- 
yond 500  microvolts)  will,  in  many 
cases,  deprive  listeners  in  remote 
rural  areas  of  their  only  broad- 
casting service,  and  in  many  more 
areas  will  deprive  listeners  of  any 
choice  of  programs." 

In  an  interview  last  Thursday, 
Sen.  Wheeler  said  there  were  por- 
tions of  the  bill  distasteful  to  him 
and  that  the  co-author,  Sen.  Wal- 
lace H.  White  Jr.  (R-Me.) ,  acting 
Minority  Leader,  objected  to  other 
provisions  "but  it  was  a  compro- 
mise between  us  and  we  hoped  to 
leave  our  differences  to  the  Com- 
mittee members  to  help  us  iron  out. 
Of  course  it  wasn't  a  perfect  bill, 


'Discombobulation' 

WHEN  Harry  S.  Barger, 
chief  investigator  and  assist- 
ant general  counsel  of  the 
House  Select  Committee  to 
Investigate  the  FCC,  asked 
Ellis  Porter,  chief  of  the  pub- 
lications section,  FCC  Foreign 
Broadcast  Intelligence  Serv- 
ice and  veteran  newsman,  the 
meaning  of  "discombobula- 
tion"  Mr.  Porter  smiled  and 
replied:  "I'm  afraid  I'd  have 
to  guess  at  it."  The  word  was 
used  in  a  FBIS  analysis  with 
reference  to  Dr.  Paul  Joseph 
Goebbels.  Mr.  Porter  testified 
he  wouldn't  use  such  a  word 
but  wouldn't  object  to  its  use. 
He  surmised  it  was  slang  for 
"confusion".  Rep.  Magnuson 
(D-Wash.),  acting  chairman, 
remarked:  "The  very  sound 
denotes  confusion,  doesn't 
it?"  Mr.  Barger  said  he  had 
been  unable  to  find  "discom- 
bobulation"  in  any  dictionary. 


but  it  was  a  beginning." 

He  criticized  not  only  the  NAB, 
but  the  "networks"  and  Federal 
Communications  Bar  Assn.  as  "not 
knowing  what  they  want."  "It's 


disheartening,"  he  declared,  "to 
work  for  months  on  some  legisla- 
tion and  then  have  the  broadcast- 
ers themselves  change  their  minds 
with  the  wind.  One  day  they  want 
this;  the  next  day  it's  something 
else. 

"I  went  farther  than  I  felt  I 
should  in  limiting  the  powers  of  the 
Commission,"  he  continued,  "but  I 
wanted  to  get  a  bill  before  the  Com- 
mittee— something  we  could  work 
on.  If  there  were  provisions  that 
wouldn't  work,  then  we  could 
straighten  them  out  later.  The 
main  thing  was  to  get  something 
going,  but  the  broadcasters  them- 
selves don't  seem  to  know  what 
they  want.  So  far  as  I'm  concerned, 
the  bill  is  dead." 

Must   Curb  Commentators 

Still  clinging  adamantly  to  his 
provision  banning  the  sponsorship 
of  commentators  (the  clause  also 
forbids  news  sponsorship),  Sen. 
Wheeler  asserted  that  he  was  not 
opposed  to  stations  selling  time  for 
"straight  news"  but  that  unless 
radio  itself  acted  to  curb  certain 
commentators  "who  attack  people 
and  lie  about  them",  Congress  even- 
tually would  act. 

"We  don't  like  to  see  restrictive 
(Continued  on  page  59) 


Stormy  Session  on  Procedure 
Marks  House  Hearing  on  FCC 

Ensign  Harold  Graves  Defends  FBIS  Usefulness; 
Rep.  Magnuson  Hits  Weekly  Report 


HEATED  ARGUMENT  between 
Rep.  Warren  G.  Magnuson  (D- 
Wash.),  acting  chairman,  and 
Harry  S.  Barger,  chief  investigator 
and  assistant  general  counsel,  over 
procedure  featured  hearings  last 
Wednesday  of  the  House  Select 
Committee  to  Investigate  the  FCC. 

During  cross-examination  of 
Ellis  Porter,  chief  of  the  reports 
section,  Foreign  Broadcast  Intelli- 
gence Service,  and  veteran  news- 
paperman, over  a  weekly  analysis 
released  by  the  FBIS,  Rep.  Mag- 
nuson interrupted  cross-examina- 
tion to  remark  that  the  witness 
didn't  put  out  the  weekly  review 
and  therefore  was  not  qualified  to 
testify  about  it.  Mr.  Barger  coun- 
tered that  because  of  Mr.  Porter's 
experience  he  was  qualified  to  ex- 
press his  views  as  to  the  worth  of 
the  review. 

"That  doesn't  mean  anything  to 
me,"  declared  Rep.  Magnuson. 
"That's  one  man's  opinion.  I  think 
probably  the  weekly  review  was 
just  a  lot  of  paper  and  probably 
should  have  been  discontinued. 
Let's  get  on  with  the  witness." 

Cross-examination  continued  re- 
garding a  daily  report  issued 
through  Mr.  Porter's  section.  Rep. 
Magnuson  suggested  (after  Mr. 
Barger  asked  the  witness  if  the 
FCC  planned  to  call  any  witnesses 


from  other  Government  agencies 
to  corroborate  or  deny  the  Com- 
mission's contention  that  the  FBIS 
services  were  valuable)  that  the 
Committee  staff  should  write  let- 
ters to  the  "14  major  agencies"  re- 
ceiving the  reports. 

[When  the  same  question  arose 
last  Tuesday  Chairman  Lea  (D- 
Cal.)  ruled  it  was  up  to  the  Com- 
mission to  substantiate  its  claims 
by  witnesses  or  correspondence, 
inasmuch  as  the  FCC  was  present- 
ing its  own  defense.] 

'Ready  to  Walk  Out' 

Mr.  Barger  explained  that  the 
Commission  had  submitted  letters 
in  response  to  its  last  questionnaire 
during  Mr.  Magnuson's  absence. 
Rep.  Magnuson  still  thought,  he 
said,  it  was  the  Committee's  job 
to  inquire  of  the  various  agencies, 
which  include  War  and  Navy 
Depts.,  as  to  the  value  of  the  re- 
ports. When  Mr.  Barger  remarked 
that  the  acting  chairman  "seemed 
to  forget"  that  the  War  and  Navy 
Depts.,  had  been  forbidden  by  ex- 
ecutive order  to  give  any  informa- 
tion to  the  Committee,  Rep.  Mag- 
nuson replied :  "I  don't  think  that's 
right." 

Charles  R.  Denny  Jr.,  FCC  gen- 
eral counsel,  interposed  that  the 

(Continued  on  page  58) 
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To  conserve  paper,  we  are  decreasing  the  use  of  special  folders, 
and  presenting  more  factual  data  in  our  general  advertising. 

THE  WORLD'S  FIRST  FARM  MARKET — 


%  OF  ALL  NO.  1  FARM  LAND  IN  250-MILE  RADIUS 

Twenty-five  percent  of  all  "grade  one" 
farm  land  of  the  United  States  is  within 
the  state  of  Iowa.  Seventy-five  percent 
of  all  "grade  one"  farm  land  in  the 
United  States  is  within  250  miles  of 
the  center  of  Iowa. 

"No  civilized  area  in  the  world  of  eqnal  size  has 
such  consistently  fertile  soil",  says  the  World 
Almanac  in  describing  Iowa. 

FARM  INCOME  UP  256% 

Iowa  farm  cash  income  has  increased  one  billion 
dollars  in  five  years — leads  the  nation. 

1939    $643,077,000 

1940    716,369,000 

1941  908,902,000 

1942    1,297,972,000 

1943  1,648,880,000 

All  the  gold  produced  in  the  world  each  year  does 
not  equal  the  value  of  the  annual  cash  income  of 
Iowa  farmers. 


The  average  Iowa  farmer  had  income  of  $7,800 
in  1943  and  will  have  a  20%  greater  income  in 
1944. 

loiva  is  first  of  all  states,  in — 

cash  income  for  farm  products 
value  of  farms 

corn  production  (20%  of  U.  S.) 

hog  production  (25%  of  U.  S.) 

number  of  horses 

oats  harvested 

number  of  tractors  used 

value  of  livestock  on  farms 

egg  production 

value  of  chickens  produced 

total  value  of  farm  property 

WHY  BUY  WHO? 

The  WHO  primary  daytime  coverage  area  pro- 
duces more  than  1/10  of  the  food  supply  of  the 
U.S.A. 

Where  else  can  you  find  a  medium  that  covers 
"The  World's  First  Farm  Market"  like  WHO — 
the  50,000- watt  Voice  for  Victory? 

Our  farm  program  service  is  supervised  by  Herb 
Plambeck.  There  is  no  better  farm  radio  editor  in 
the  U.S.A. 


WHO 

^  for  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 

B.  J.  PALMER,  PRESIDENT 
J.  O.  M ALAND,  MANAGER 


FREE  8C  PETERS,  INC. 


National  Representatives 


NAB  Music  Group  Urges  Broadcasters 
To   Resist   ASCAP   Royalty  Claims 


BROADCASTERS  were  advised 
last  Friday  by  the  NAB  Music 
Committee  that  they  "should  not 
yield  to  claims"  made  by  ASCAP 
for  disputed  royalties  when  they 
feel  they  are  right  in  principle 
merely  because  the  amounts  in- 
volved are  small  and  because  of  the 
trouble  and  time.  In  a  special  mu- 
sic bulletin  to  the  NAB  member- 
ship the  committee  reviewed  results 
of  its  study  growing  out  of  claims 
made  by  ASCAP  auditors  against 
stations  holding  per  program  li- 
censes. 

Analyzed  in  the  report  was  a  let- 
ter dated  May  5  from  John  G. 
Paine,  ASCAP  general  manager, 
to  Campbell  Arnoux,  WTAR  Nor- 
folk, chairman  of  the  NAB  Music 
Committee.  Text  of  the  five-page 
letter  was  published  along  with  the 
committee's  report  commenting  on 
each  of  Mr.  Paine's  policy  interpre- 
tations. 

NAB  Cites  Conclusions 

The  NAB  committee  contended 
Mr.  Paine's  letter  set  forth  inter- 
pretations "directly  at  variance 
with  the  interpretation  of  the  NAB 
Music  Committee".  The  committee 
cited  its  conclusions  as  to  the  six 
disputed  points,  for  the  information 
of  stations.  (Text  of  the  NAB  spe- 
cial bulletin— Vol.  12,  No.  1— is 
procurable  from  NAB  headquarters 
in  Washington.) 

NAB  contended  a  study  of  re- 
sponses from  stations  on  specific 
instances  of  claims  for  royalties 
made  by  ASCAP  auditors  indicated 
claims  were  made  not  only  with 
stations  with  per  prgoram  eon- 
tracts,  but  also  those  holdin?  blan- 
ket contracts.  It  was  following 
analysis  of  these  claims  that  a  sub- 
committee of  the  music  committee, 
comprising  Mr.  Arnoux  and  James 
Begley,  KYW  Philadelphia,  con- 
ferred with  Mr.  Paine  and  his  asso- 
ciates, and  propounded  the  half- 
dozen  questions  on  which  clarifica- 
tion was  sought.  The  music  com- 
mittee survey  indicated  a  large 
number  of  stations  were  receiving 
claims  from  ASCAP  auditors  for 
royalty  payments  on  spot  an- 
nouncements which  were  between 
or  immedaitely  adjacent  to  pro- 
grams containing  ASCAP  music. 
Whereas  ASCAP  claimed  that  the 
major  factor  in  the  interpretation 
of  the  contract  in  this  regard  was 
a  letter  written  to  ASCAP  by  Inde- 
pendent Broadcasters  Inc.  in  1941, 
the  NAB  committee  contended  that 
the  main  document  in  determining 
the  meaning  of  the  contract  is  the 
contract  itself. 

The  committee  contended  that  ASCAP 
was  not  entitled  to  tax  any  spot  announce- 
ment, regardless  of  length,  which  contains 
no  ASCAP  music  and  which  is  scheduled 
between  programs  using  ACAP  music,  re- 
gardless of  the  length  or  time  of  broadcast 
of  the  adjacent  programs,  and  without  ref- 
erence to  whether  such  programs  are  net- 
work or  local  commercial  or  sustaining,  for 
one  sponsor,  or  participating. 

Where  a  participating  program  contains 
ASCAP  music,  the  tax  to  which  ASCAP  is 
entitled  is  based  on  the  appropriate  per- 
centage of  the  revenue  from  commercial  an- 
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nouncements  which  are  given  wholly  within 
the  participating  program,  the  NAB  com- 
mittee contended. 

Apropos  claims  made  with  respect  to 
musical  clock  and  similar  programs,  the 
NAB  said  that  if  such  a  program  is  segre- 
gated into  a  number  of  separate  programs, 
payment  must  be  made  only  with  respect  to 
the  revenue  from  that  separate  segment  of 
the  program  which  uses  ASCAP  music. 

Regarding  royalties  on  commercial  reve- 
nue in  participating  programs,  because  a 
non-sponsored  Government  transcription 
containing  ASCAP  music  is  spotted  therein, 
the  NAB  committee  contended  that  it 
seemed  clear  ASCAP  music  broadcast  in 
the  course  of  participating  programs  which 
contained  no  other  ASCAP  music  should 
not  be  construed  as  making  the  sponsored 
announcements  in  the  participating  pro- 
grams subject  to  tax.  Any  other  position,  it 
contended,  would  discourage  broadcasters 
from  donating  the  most  advantageous  time 
for  the  broadcasting  of  Government  an- 
nouncements. 

As  to  regional  network  licenses  for  occa- 
sional regional  networks,  the  music  commit- 
tee contended  broadcasters  are  entitled  to 
commercial  network  licenses  or  to  sustain- 
ing network  licenses,  or  to  a  combination 
network  license  covering  both  sustaining 
and  commercial  programs  at  the  option  of 
the  broadcaster. 

In  point  4  ASCAP  was  asked  to  clarify 
its  policy  on  logging  technique  required  by 
it  on  transcriptions  and  record  numbers. 
Whereas  ASCAP  contended  it  was  impos- 
sible to  accept  record  numbers  generally 
because  it  had  no  files  of  recordings  or  of 
record  company  catalogs,  the  NAB  com- 
mittee said  this  appeared  to  be  exagger- 
ated. A  simple  questionnaire  to  its  own 
publisher  members  would  elicit  this  infor- 
mation, the  NAB  said.  The  committee 
added  that  it  was  its  intention  to  cooperate 
with  ASCAP  by  ascertaining  what  record 


DR.  EDWIN  H.  ARMSTRONG, 
inventor  of  FM  and  numerous  ra- 
dio innovations,  last  Thursday  was 
awarded  the  War  Dept.  Chief  Sig- 
nal Officer's  Certificate  of  Appreci- 
ation "for  loyal  and  patriotic  serv- 
ices rendered  the  Signal  Corps  of 
the  Army  of  the  United  States  in 
the  accomplishment  of  its  vital  mis- 
sion during  a  period  of  national 
emergency". 

The  certificate  honoring  Dr. 
Armstrong  is  the  first  of  such  tes- 
timonials given  to  individuals  and 
companies  not  under  the  direct  con- 
trol of  the  War  Dept.,  but  who  have 
performed  outstanding  services  be- 
yond their  normal  duty. 

In  1941  Dr.  Armstrong  waived 
all  royalties  on  the  use  of  17  of  his 
patents  on  FM  radio  apparatus 
purchased  by  the  War  Dept.,  and 
now  working  successfully  under  fire 
in  the  field.  At  the  same  time,  he 
offered  to  license  manufacturers 
designated  by  the  Army  to  produce 
this  equipment  for  a  fee  of  $1  a 
year  for  the  duration.  The  Secre- 
tary of  War,  Hon.  Henry  L.  Stim- 
son,  accepted  the  offer  in  a  letter 
of  appreciation. 

Since  Pearl  Harbor  Dr.  Arm- 
strong has  given  his  time  to  the 
war  program,  participating  in 
numerous  experiments  with  radio 
equipment  all  over  the  country.  He 
has  also  worked  with  the  Signal 
Corps  in  advising  on  contract  de- 
velopments. The  FM  method  practi- 


catalogs  ASCAP  lacks  and  by  endeavoring 
to  supply  them. 

Point  5,  relating  to  royalties  on  programs 
and  announcements  in  behalf  of  controlling 
corporations,  brought  from  Mr.  Paine  the 
interpretation  that  the  understanding  has 
always  been  that  the  exemption  from  per- 
centage payments  applied  only  to  announce- 
ments and  not  to  programs.  The  NAB 
committee  held  there  appeared  to  be  no 
sound  reason  why  a  two-minute  announce- 
ment should  be  exempt,  as  it  admittedly  is, 
whereas  a  five-minute  program  would  be 
subject  to  charge. 

On  the  last  point,  "where  ownership  of 
a  number  in  dispute  is  involved",  NAB 
contended  that  Mr.  Paine  seemed  to  miss 
the  real  issue  in  his  answer  when  he  held 
that  ASCAP  would  be  remiss  if  it  didn't 
let  stations  know  that  it  was  claiming  a 
number  which  they  used  because  of  the 
contingent  liability  expense.  NAB  contend- 
ed it  was  incumbent  upon  ASCAP  to  bring 
some  action  to  determine  the  ownership  of 
performing  rights  where  the  proprietorship 
is  in  dispute,  rather  than  to  proceed  "by 
continuing  harassment  of  licensees  who 
have  no  means  of  independently  ascertain- 
ing where  the  truth  lies  between  the  parties 
to  the  controversy". 

In  conclusion,  the  NAB  committee  held 
that  Mr.  Paine,  in  his  answer,  did  not 
cover  one  of  the  most  important  difficulties 
with  which  broadcasters  ahve  been  faced, 
"namely,  the  continued  failure  of  ASCAP 
to  admit  the  validity  of  consent  decree 
grants  made  directly  to  broadcasters  by 
author-composer  and  publisher  members  of 
ASCAP  where  the  payment  of  no  consider- 
ation is  involved.  It  will  be  remembered 
that  the  NAB  has  been  assured  by  the 
Dept  of  Justice  that  these  grants  are  valid 
but  ASCAP  has,  nevertheless,  seen  fit  to 
make  claims  wtih  respect  to  many  of 
them". 

The  NAB  committee  said  it  would  con- 
sider at  its  next  meeting  what  action  can 
appropriately  be  taken.  Meanwhile,  it  in- 
vited broadcasters  who  are  faced  with 
claims  from  ASCAP  which  they  feel  to  be 
unjust  to  notify  the  committee.  The  com- 
mittee said  it  would  lend  such  assistance 
to  broadcasters  as  it  can  properly  give. 


DR.  ARMSTRONG 

cally  eliminates  static  from  radio 
signals. 

The  Signal  Corps  has  made 
extensive  use  of  the  medium 
in  its  communications  equipment, 
notably  in  the  Walkie-Talkie. 

Nine  other  individuals  or  com- 
panies received  certificates  from 
the  War  Dept.,  the  first  of  which 
was  especially  designated  for  Dr. 
Armstrong.  Among  the  recipients 
are:  American  Telephone  &  Tele- 
graph Co.,  N.  Y.;  Ohio  Independent 
Telephone  Assn.,  Columbus;  Peter 
L.  Schauble,  vice-president,  Bell 
Telephone  Co.  of  Pennsylvania, 
Philadelphia. 


AFRA  Fee  Plan 
Opposed  by  Ryan 

NAB  VIEWS  on  WMAL  Case 
Transmitted  to  WLB 

OPPOSITION  to  the  principle  of 
assigned  commercial  fees  for  an- 
nouncers, as  recommended  by  a  Na- 
tional War  Labor  Board  hearing 
officer  in  the  dispute  between 
WMAL  Washington  and  AFRA, 
was  expressed  last  week  by  J. 
Harold  Ryan,  NAB  president. 

In  a  letter  to  the  Board  trans- 
mitting the  views  of  the  NAB 
Board  of  Directors,  Mr.  Ryan  asked 
that  in  reviewing  the  recommenda- 
tions the  Board  give  serious  con- 
sideration to  the  industry-wide  im- 
plications of  its  decisions.  The 
case,  now  pending  before  the 
Board,  involves  the  method  of  pay- 
ment to  staff  announcers  who  are 
assigned  local  commercial  broad- 
casts by  the  station  [Broadcasting, 
May  1]. 

"If  the  War  Labor  Board  should 
sustain  the  principle  of  requiring 
a  station  to  pay  a  special  fee  to  an 
announcer  who  is  regularly  em- 
ployed upon  the  announcing  staff 
and  assigned  as  a  part  of  his  con- 
tractual duty  to  read  a  commer- 
cial", Mr.  Ryan  wrote,  "it  is  obvi- 
ous that  it  will  have  far-reaching 
effects  upon  the  employer-employee 
relationship.  In  many  operations  it 
will  ultimately  have  the  effect  of 
destroying  the  control  of  station 
managers  over  staff  announcers. 

"The  endorsement  by  the  War 
Labor  Board  of  the  principle  of 
fees  for  assigned  commercial  an- 
nouncers as  distinguished  from  se- 
1  e  c  t  e  d  commercial  announcers 
would  have  the  inevitable  effect  of 
removing  control  over  announcers 
from  the  hands  of  station  manage- 
ment to  that  of  sponsor.  We  want 
to  make  it  clear  that  there  is  no 
effort  to  resist  the  payment  of  fair 
wages  to  announcers  based  upon 
ability". 


Senate  Will  Consider 
Conference  FCC  Budget 

FACING  the  1945  fiscal  year  with 
a  cut  of  more  than  $2,000,000  in 
its  requested  budget,  the  FCC  is 
reorganizing  its  national  defense 
activities  and  part  of  its  normal 
functions  to  comply  with  economic 
demands  of  Congress,  expressed 
in  the  Independent  Office  Appro- 
priations Bill  (HR-4070). 

The  House  last  Thursday  agreed 
to  conferees  amendments  reducing 
the  budget  of  $8,371,700  to  $6,- 
212,343.  Conferees  agreed  on  $2,- 
104,500   for  normal  operations. 

For  national  defense  activities 
(including  the  Radio  Intelligence 
Division  and  Foreign  Broadcast 
Intelligence  Servce)  the  conferees 
cut  $1,954,857,  leaving  the  FCC 
$4,191,143  for  wartime  functions. 

The  House  defeated  the  McKel- 
lar  amendment  to  require  Senate 
confirmation  for  all  employes  with 
salaries  of  $4,500  or  more  but 
sustained  a  Senate  amendment  to 
prohibit  use  of  funds  for  executive 
agencies  unless  such  use  was 
specifically  authorized  by  Congress. 
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ARMY  HONORS  DR.  ARMSTRONG 


Ian  Ross  MacFarlane 


We'd  like  to  have  you  meet  a  new  kind  of  news 
analyst  ...  Ian  Ross  MacFarlane.  He's  quite  a  guy. 

His  analysis  of  the  war  news  packs  a  clarion-like 
authority  because  he's  been  in  the  war  up  to  the  hilt. 

He  lived  in  North  Africa  with  the  British  8th  Army. 
He  went  out  on  a  landing  barge  when  the  Commandos 
raided  Dieppe.  He  broadcast  to  the  U.  S.  the  first 
thousand  English  plane  raid  over  Germany. 

He  said  Turkey  wouldn't  join  the  Allies  .  .  .  one  year 
before  Churchill  admitted  failure  in  the  House  of 
Commons.  He  had  Franco's  number,  too  .  .  .  before 
England  made  its  decision  to  favor  Spain. 

During  the  past  20  years  he  has  lived  closer  to  the 
countries  and  the  people  of  Europe,  about  whom  he 


talks,  than  probably  any  other  commentator  on  the 
air  today. 

As  a  newspaperman  on  the  staffs  of  American,  English, 
French,  and  Yugoslavian  Journals,  MacFarlane  spent 
nine  years  in  Continental  Europe,  then  traversed  the 
globe  three  times. 

Ian  Ross  MacFarlane  broadcasts  for  W-I-T-H 
exclusively. 


k  WITH 


BALTIMORE,  MD. 

Tom  Tinsley,  President    :-:    Represented  Nationally  by  Headley-Reed 
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INVASION  MINDED  is  this  KDYL  theatre  news  booth  in  Salt  Lake 
City's  largest  theatre,  to  give  audiences  latest  war  news  between  shows. 
Booth  is  located  in  the  lower-floor  box  and  during  actual  operation, 
theatre  is  blacked  out  and  only  battle-scene  (in  vivid  colors)  is  lighted 
by  concealed  globes,  and  announcer  is  silhouetted  against  background. 


Allocation  on  International  Basis,  Plus 
Commercial  Radio  Planned  by  Britain 


Advertising's  Role 
In  War  Is  Lauded 

Dept.  of  Commerce  Specialist 

Tells  of  Growing  Respect 

WHILE  exercising  its  "potent 
power  of  persuasion"  to  achieve 
an  "amazing"  record  in  the  prose- 
cution of  war  themes,  advertising 
has  "earned  the  attention  and  re- 
spect of  the  public  as  never  be- 
fore," the  Dept.  of  Commerce 
stated  last  week. 

In  an  analysis  of  the  role  of  ad- 
vertising in  the  war,  Corrie  Cloyes, 
Economic  Editor  of  the  Publica- 
tions Unit,  Bureau  of  Foreign  & 
Domestic  Commerce,  finds  that  ad- 
vertising has  attained  "a  new 
high  stature"  which  is  clearly  in- 
dicated by  public  response  to  the 
promotion  of  the  war  effort. 

Paying  tribute  to  the  work  of 
the  War  Advertising  Council  in 
mobilizing  contributions  of  $327,- 
790,000  last  year  through  the  ma- 
jor media  for  home  front  cam- 
paigns, Miss  Cloyes  heartily  con- 
curs with  the  Council's  philosophy 
as  to  the  necessity  for  continued 
advertising  of  information  mes- 
sages for  some  time  to  come. 

"Undoubtedly,  this  wartime  ex- 
perience will  have  a  marked  effect 
on  the  coming  peacetime  advertis- 
ing when  products  and  services 
again  must  be  actively  sold",  Miss 
Cloyes  continues.  "But  before  we 
reach  that  day  we  must  prepare 
for  it. 

".  .  .  The  people  must  know  the 
merits  of  the  free  enterprise  sys- 
tem. They  must  be  informed  and 
made  to  understand  the  meaning 
of  this  system  and  why  it  is  a 
powerful  force  for  social  good. 
They  must  be  persuaded  to  support 
the  system. 

"Advertisers  who  have  grown  in 
stature  in  the  minds  of  the  public, 
are  the  logical  ones  to  take  on  this 
task.  They  must  do  this  without 
lessening  their  support  of  war 
theme  campaigns,  which  always 
come  first.  But  they  must  do  this 
additional  job,  nonetheless,  so  that 
the  war  we  are  now  waging  will 
not  have  been  fought  in  vain." 


Rail  Radio  Grant 

FOUR  construction  permits  were 
granted  by  the  FCC  last  week  to 
the  Chicago,  Rock  Island  &  Pacific 
Railway  Co.  for  experimental  Class 
2  stations  to  be  used  in  conducting 
tests  under  actual  operating  con- 
ditions on  trains  running  between 
Chicago  and  Lincoln,  Neb.  Experi- 
mentation will  be  undertaken  to 
develop  factual  information  regard- 
ing the  use  of  very  high  frequency 
circuits  and  systems  in  the  follow- 
ing points  of  railroad  service:  end- 
to-end  of  trains;  two-way  yard-to- 
trains,  engines  or  cabooses;  two- 
way  yard-to-yard;  two-way  dis- 
patcher-to-trains,  engines  or  ca- 
booses; two-way  brakeman  or  flag- 
man-to-trains,  engines  or  cabooses. 
Radiotelephone  and  radiotelegraph 
emission  is  authorized,  including 
both  AM  and  FM.  Frequencies  are 
within  the  bands  of  30  to  40  mc 
and  100  to  400  mc,  with  10  w  max- 
imum power. 
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By  ROBIN  WALKER 

LONDON— ALLOCATION  of  fre- 
quencies on  an  international  basis, 
expansion  of  the  British  Broadcast- 
ing Corp.  programs  to  worldwide 
proportions  and  creation  of  a  com- 
mercial system  of  radio  similar  to 
that  of  the  U.S.  are  among  post- 
war plans  now  being  considered  for 
Great  Britain. 

Robert  Foot,  who  has  retired  as 
Director  General  of  the  BBC,  dis- 
closed that  although  the  BBC  will 
remain  at  "action  stations"  until 
the  war  is  won,  definite  plans  con- 
template restoration  of  programs 
at  the  earliest  possible  moment  to 
the  "highest  possible  level  of  tech- 
nical and  artistic  ability".  Mean- 
while a  move  to  give  Britain  a 
commercial  radio  system  is  gaining 
momentum,  with  Howard  Thomas, 
formerly  of  the  BBC,  predicting 
that  by  1947  Britain  will  have 
three  major  broadcast  systems :  the 
publicly-owned  BBC  and  two  com- 
mercial methods,  one  operating  for 
home  consumption  and  the  other 
for  world-wide  reception. 

International  Growth  Urged 

Specific  plans  for  the  BBC  in- 
clude a  policy  of  decentralization, 
according  to  Mr.  Foot.  London,  he 
explained,  will  not  necessarily  be 
the  focal  point  of  resources.  Mr. 
Foot  called  for  more  international 
broadcasting,  based  on  the  prin- 
ciple of  reciprocity.  Television  has 
become  a  potentially  more  possible 
proposition  and  one  that  is  within 
the  reach  of  the  mass  of  popula- 
tion, he  pointed  out,  adding  that 
BBC  already  is  giving  serious  at- 
tention to  sight-sound  broadcasting. 

FM,  although  yet  in  its  stage  of 
technical  development  in  Britain, 
also  must  be  considered  as  a  factor 
in  post-war  radio,  he  said.  Wired 
reception,  now  common  in  blocks  of 
flats,  is  likely  to  increase  and  play 
an  important  part  in  distribution, 
the  retiring  BBC  head  asserted. 
With  reference  to  BBC  Mr.  Foot 
said: 

"As  long  as  the  BBC  has  the  job 


of  conducting  this  great  service,  we 
shall  never  forget  that  it  belongs 
to  the  people,  all  the  people  of  our 
country.  We  shall  try  to  run  it  in 
the  kind  of  way  that  we  believe  the 
people  as  a  whole  would  want  and 
expect  it  to  be  run — responsibly, 
independently,  without  fear  or  fa- 
vor and  as  near  first-class  in  all 
fields  of  broadcasting  as  human  en- 
deavor can  make  it." 

The  BBC  charter  expires  at  the 
close  of  1946.  If  precedent  is  fol- 
lowed the  question  of  renewal  fi- 
nance and  the  introduction  of  ad- 
vertising will  come  before  the  Gov- 
ernment Committee  with  the  final 
decision  resting  with  Parliament. 
In  connection  with  proposed  com- 
mercial broadcasting,  the  press  of 
Great  Britain,  formerly  antagonis- 
tic to  radio  advertising,  is  getting 
behind  the  move  to  emulate  the 
American  system. 

Set  Shortage  Seen 

British  advertisers  were  using 
commercial  radio  in  pre-war  days. 
In  1939  two  million  pounds  of  Brit- 
ish money  was  spent  in  Luxem- 
burg for  broadcast  advertising 
which  was  beamed  to  British  listen- 
ers. Many  of  the  agencies  which  re- 
fused to  consider  radio  as  a  medium 
for  clients  even  when  others 
turned  to  Luxemburg,  today  are 
thinking  of  broadcast  advertising. 

Advertisers,  too,  are  watching 
post-war  radio  as  a  potential  me- 
dium. Many  of  the  leading  firms 
are  seeking  agencies  which  can  give 
radio  service.  Looking  forward  to 
a  possible  commercial  system  of 
broadcasting,  advertisers  and  agen- 
cies alike  are  casting  about  for 
writers,  authors,  producers  and  ex- 
perts on  selling  by  radio  "just  to 
be  prepared". 

Mr.  Thomas  believes  that  Brit- 
ain must  look  to  its  newspapers  for 
leadership  in  commercial  radio.  He 
disclosed  that  several  multi-million- 
aire syndicates,  including  a  large 
insurance  firm,  are  ready  to  fi- 
nance a  system  of  broadcast  adver- 
tising on  a  sane  and  sound  basis. 


New  50  kw.  Grants 
For  Canada  Hinted 

Frigon  Tells  Committee  Plans 
To  Award  Power  Boosts 

POWER  increases  to  50  kw  for 
some  Canadian  Broadcasting  Corp. 
stations  were  intimated  by  Dr.  A. 
Frigon,  CBC  acting  general  man- 
ager at  the  Parliamentary  Com- 
mittee on  Broadcasting  hearings 
at  Ottawa  May  24,  transcript  of 
which  has  just  been  released.  This 
includes  increasing  to  50  kw  CBR 
Vancouver,  CBM  Montreal,  CJBC 
Toronto,  and  the  building  of  a 
new  50  kw  station  in  Maritime 
provinces. 

The  necessity  of  power  increases 
on  the  prairies  was  also  stressed  by 
Dr.  Frigon.  No  date  was  set  when 
such  power  increases  would  be 
made,  but  a  study  of  frequencies 
which  can  be  used  under  the  Ha- 
vana Treaty  is  now  being  made 
by  the  CBC,  Dr.  Frigon  told  the 
committee. 

Television,  FM  Status 

No  station  is  at  present  licensed 
in  Canada  for  FM  broadcasting, 
Dr.  Frigon  explained  to  the  com- 
mittee, but  the  CBC  has  a  few 
low-power  sets  for  use  in  an  emer- 
gency. These  were  acquired  when 
Canada  went  to  war  to  take  care 
of  communications  between  sta- 
tions and  transmitters  in  case  there 
was  any  interruption  to  the  line 
service,  he  stated.  The  equipment 
is  not  now  in  use.  The  CBC  has 
earmarked  $100,000  for  Use  in  in- 
stalling FM  equipment  when  pro- 
duction, market  conditions  and 
freezing  regulations  allow  that 
sort  of  experimentation.  The  same 
sum  covers  CBC  research  on  tele- 
vision development  in  the  United 
States. 

Asked  if  the  CBC  could  finance 
television,  Dr.  Frigon  stated  that 
CBC  revenue  could  take  care  "of 
most  things  that  would  come  up 
in  sound  broadcasting,  but  there 
is  hardly  enough  money  coming 
from  license  fees  or  from  commer- 
cial broadcasting  to  allow  us  (the 
CBC)  to  promote  television  to  any 
great  extent." 

He  stated  that  priorities  on  ca- 
bles is  at  present  holding  up  the 
completion  of  the  CBC  shortwave 
station  at  Sackville,  N.  B.,  but  it 
would  be  operating  normally  by 
January. 

An  independent  survey  of  CBC 
national  newscasts  revealed  that 
5S%  of  Canadians  were  of  the 
opinion  that  all  political  parties 
were  treated  in  a  fair  and  equal 
manner,  17%  felt  political  news 
in  CBC  national  news  summary 
was  subject  to  bias,  and  25%  had 
no  opinion.  This  was  told  the  com- 
mittee according  to  D.  C.  McAr- 
thur,  CBC  chief  news  editor.  The 
survey,  made  by  Elliott-Haynes, 
Toronto,  in  March,  was  made  fol- 
lowing criticism  in  the  House  of 
Commons  of  the  political  news  in 
the  CBC  national  news  summary. 
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OR  THE  SOUTH  S  HIOST  PROBRESSIUE  JtlRRKET? 


4    Did  you  know  that  the  South  has  steadily) 
"  shown  a  greater  industrial  growth  than  aj 
other  section  of  the  nation? 

O  Did  you  know  that  the  South  produce/ 40% 
^m  of  the  nation's  pulp;  41%  of  its  com  80% 
of  its  oil;  89%  of  its  cotton;  87%  o/its  tex- 
tiles; 88%  of  its  tobacco? 

O  Did  you  know  that  Knoxville,  T*nnessee,/is 
located  in  the  heart  of  the  great  Tennessee 
Valley — the  home  of  an  ever  increasing  number 
of  large  industries  with  plenty  of  electric  power, 
raw  material  and  transportation  facilities 
available? 


4 


Did  you/Know  that  the  South  produces  more 
thair/20%  of  the  nation's  hydro -electric 
pcwerytffluch  of  this  by  the  TVA  with  headquarters 
in  JOroxville,  Tennessee? 


C   Did  you  know  that  Knoxville,  Tennessee — a 
city  of  almost  200  thousand  people — con- 
tinues to  lead  the  nation  in  sales  increase? 

a   Don't  you  think  that  Knoxville,  Tennessee, 
because  of  its  rapid  growth,  and  assured 
postwar  development,  should  be  included  on  your 
advertising  schedules? 


Sales  Management  "iiftltt  Stilt  and  Services  Forecast 
for  June  1944",  with  *H  jfjl00%,  showed  Knoxville 

with  an  increase "tp^160%^  the  United  States! 

rrTETiTlllllil.WllinTTl 

MBMUaHHHI  nBHBHlHilHHI  H^HHaBBM 

KNOXVILLE  •  TENNESSEE  •  HOME  OF  TVA 


Post -War  Set  Saturation  Point 
Revealed  By  Third  OCR  Survey 


RADIO  SETS  rank  sixth  in  de- 
mand for  consumer  durable  goods 
and  appliances,  according  to  a 
third  nationwide  survey  of  the 
Office  of  Civilian  Requirements  as 
of  June  1. 

A  survey  of  2,030,508  families 
indicated  purchase  of  a  radio  would 
be  their  first  or  second  choice 
among  such  appliance  items  as 
electric  irons,  washing  machines, 
and  stoves.  The  OCR  pointed  out 
that  46%  of  the  2,030,508  families 
had  no  radio  at  present,  which  in- 
dicates that  the  number  of  new 
radio  homes  would  be  increased  by 
over  a  million.  This  would  increase 
the  percentage,  now  believed  to  be 
around  90%,  of  radio  homes,  the 
OCR  said. 


The  2,030,508  sets  which  are 
wanted  by  American  families  after 
the  war,  however,  falls  surpris- 
ingly short  of  the  13,100,000  sets 
sold  in  1941,  the  last  pre-war  year 
[  19  4  4  Broadcasting  Year- 
book], Comparing  this  with  the 
indicated  post-war  set  demand,  the 
OCR  stated,  it  is  indicative  of  a 
"saturaton  point"  so  far  as  radio 
sets  are  concerned,  for  then  ap- 
proximately 93%  of  American 
homes  will  be  radio  homes. 

There  were  4,488  householders 
questioned,  and  of  the  154  who 
placed  radio  first  among  the  things 
they  would  buy,  49%  said  the  radio 
would  replace  an  old  one,  while 
only  5%  admitted  they  didn't 
"really  need  one." 


WGAR  MAKES  A  MOVE 


WE  i 

eavy  I 


EXAMINING  the  1220  kc  crystal 
which  will  control  the  new  fre- 
quency of  WGAR  Cleveland  are 
John  F.  Piatt  (right),  vice-presi- 
dent and  general  manager ,  and 
Lloyd  Wingard,  acting  chief  engi- 
neer. WGAR  moved  from  1480  to 
1220  on  June  4  at  12:20  p.m. 


Coast  Silence 

SOUTHERN  CALIFORNIA  area 
stations,  in  first  radio  silence  in 
more  than  a  year,  went  off  the  air 
at  7:05  p.m.  (PWT)  on  May  30 
for  32  minutes.  Silence  was  ordered 
by  Los  Angeles  Fighter  Wing  of 
the  IV  Air  Force  when  unidenti- 
fied targets  were  detected.  When 
identified  as  friendly,  all  clear  sig- 
nal was  given  at  7:37  p.m.  (PWT). 
Affected  were  30  stations  in  the 
Southern  California  area.  Previous 
radio  silence  on  April  25,  1943 
lasted  56  minutes. 


ATS  Awards 

WABD  New  York,  Du  Mont  tele- 
vision station,  and  WRGB  Schenec- 
tady, General  Electric  video  sta- 
tion, have  been  recommended  to  re- 
ceive the  1943-44  American  Televi- 
sion Society  Awards  for  outstand- 
ing contributions  to  commercial 
television  programming.  Awards 
committee  also  praised  W6XYZ, 
Paramount  Station  in  Hollywood, 
for  its  contributions  of  improved 
techniques  in  video  production  for 
the  year. 


Movie  Wave  on  32 

HASSENSTEIN  Co.,  Hollywood 
(Movie  Wave,  home  cold  wave  perma- 
nent), with  increased  radio  advertis- 
ing appropriation  has .  revised  its  list 
and  is  utilizing  a  heavy  schedule  of 
2%  and  5-minute  transcribed  dra- 
matized announcements  on  32  stations. 
List  includes  KOT  KFBK  KFOX 
KGFJ  KHSL  KJBS  KLX  KRKD 
KSAN  KSFO  KSRO  KTKC  KTRB 
KCVC  KVEC  KYOS  KMYR  KID 
KFBB  KFJI  KXL  KEUB  KOVO 
KSUB  KVNU  KLO  KEVR  KJR 
KVI  KVRS  XEMO.  Firm  in  addi- 
tion on  May  20  started  for  52  weeks 
sponsoring  daily  quarter-hour  par- 
ticipation in  Make  Believe  Ballroom 
on  KFWB  Hollywood.  Dean  L. 
Simmons  Adv.,  Hollywood,  has  the 
Hassenstein  account. 


Shifts  to  1220  kc  With  Heavy 
 Promotion  Campaigr 

WITH  its ..  scheduled  switch  from 
1480  to  1220  kc  and  power  increase 
to  5,000  w  fulltime,  WGAR  Cleve- 
land employed  an  extensive  adver- 
tising and  exploitation  campaign. 

The  date  of  change  was  June  4 
at  12:20  p.m.  with  a  special  inter- 
national salute  to  WGAR  over  CBS 
on  the  Trans- Atlantic  Call  pro- 
gram. Previous  radio  publicity  in- 
cluded spot  salutes  from  manv  top 
CBS  names.  Other  media  broke  on 
May  8  with  an  avalanche  of  news- 
paper, billboard,  direct  mail,  cab 
signs,  car  posters  and  novelties 
flooding  the  WGAR  coverage  area. 
Keynoting  the  campaign  was  the 
catch  phrase  "What's  Happening 
at  1220?"  This  theme  was  incor- 
porated in  all  publicity. 

Since  the  new  1220  facility  will 
accommodate  50  kw,  WGAR  plans 
to  apply  for  that  power  as  soon  as 
the  FCC  freeze  on  material  is  lift- 
ed. The  station  has  acquired  the 
highest  piece  of  ground  in  the  ter- 
ritory for  the  new  transmitter  site 
with  an  eye  to  post-war  operation 
of  an  FM  outlet  which  WGAR  has 
on  file  with  the  FCC. 


LAMOYNE  A.  (Lem)  JONES,  press 
secretary  to  Wendell  Willkie,  has  re- 
signed to  become  press  relations  repre- 
sentative for  Information  Please,  it 
was  learned  last  week.  Mr.  Jones,  a 
former  political  reporter  for  the  New 
York  Herald-Tribune,  had  been  as- 
sociated with  Wendell  Willkie  since 
the  1940  Republican  National  Conven- 
tion. 


ONE!  -  -  TWO!  -  -  THREE!  -  -  Put  them  all 
ONE  together  and  they  spell  .  .  . 


123  Primary  Area  Counties  in  Pennsylvania, 
Ohio,  West  Virginia,  Maryland  and  Virginia. 
Population,  7,534,006.  There  is  also  a  "Good 
Secondary"  Area  of  140  Counties.  Popula- 
tion, 6,545,629. 


THREE 


W  W  VA 


Wheeling,  West  Va. 

50,000  Watts 


Represented  Nationally  by — 

JOHN  BLAIR  &  CO. 
Basic  Blue  Network 


Page  20    •    June  5,  1944 


BROADCASTING    •   Broadcast  Advertising 


THE 


"The  Heat's  On"  in  one  of  the  modern 
smelters  near  Spokane.  One-third  of  the  nation's 
lead,  one-fourth  of  its  silver,  much  of  its  zinc, 
copper,  gold,  magnesite  come  from  Inland  Em- 
pire mines  and  smelters,  adding  #110,000,000 
annually  to  its  diversified  income.  And  "The  Heat's 
On"  when  your  program  appears  on  KHQ.  It 
reaches  even  the  most  remote  parts  of  this  wealth- 
producing  area.  (Photo  Courtesy  Sullivan  Min- 
ing Co.) 
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TO 

ADVERTISERS 

WHO 

ARE 

LOOKING 


Most  marketing  experts  agree  that  the 
South  is  now  the  nation's  greatest  "area 
of  opportunity."  If  you  feel  that's  true  in 
your  industry,  we  suggest  you  consider 
South  Carolina  as  a  starting  point. 

South  Carolina  is  easy  to  cover.  One  sta- 
tion— WIS  at  Columbia — reaches  virtually 
the  entire  State,  daytime.  The  WIS  service 
area  has  74%  more  radio  homes  than 
New  Orleans,  185%  more  than  Atlanta, 
208%  more  than  Birmingham. 

We'd  welcome  an  opportunity  to  tell  you 
how  and  why  this  5000-watt  station,  at 
560  KC,  has  a  stronger  signal  (actually 
delivers  more  microvolts)  over  a  larger 
area  than  is  possible  even  to  many 
50,000-watt  stations.  Drop  us  a  line — or 
ask  Free  &  Peters. 


WIS 


COLUMBIA 
SOUTH  CAROLINA 


5000  WATTS 


560  KC 


OWI  PACKET,  WEEK  June  27 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during 
the  week  beginning  June  27.  All  station  announcements  are  50  seconds  and  available  for 
sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of  these  im- 
portant war  messages.   Each  X  stands  for  three  announcements  per  day  or  21  per  week. 


STATION  ANNOUNCEMENTS 


NET- 

Group 

Group 

NAT.  SPOT 

WAR  MESSAGE 

WORK 

KW 

OI 

PLAN 

PLAN 

Aff. 

Ind. 

Aff. 

Ind. 

Live  Tram. 

Fifth    War  Loan 

X 

X 

X 

X 

X 

_  X 

Play  Square  with  Gasoline. 

X 

x 

X 

X 

WAC 

X 

Don't  Travel  

_  X 

Save  Paper   

X 

X 

Prepare  for  Winter   

x  LL 

See  OWI  Schedule  of  War  Messages  144  for  names  and  time  of  programs  carrying  war 
messages  under  National  Spot  and  Network  Allocation  Plans. 


Fifth  War  Loan  Continues  as  Leading 
Subject  in  OWI  War  Message  Schedule 


SIX  SUBJECTS  appear  on  the 
OWI  Domestic  Radio  Bureau  al- 
location schedule  for  the  week  be- 
ginning June  26,  with  messages  on 
the  Fifth  War  Loan  given  major 
emphasis. 

Network  messages  on  the  Sta- 
tion Announcement  allocation  plan 
will  call  attention  to  the  continued 
need  for  enlistments  in  the  Wom- 
en's Army  Corps.  Radio  is  being 
asked  to  help  overcome  an  apathy 
that  has  deterred  many  potential 
candidates  from  joining  the  WAC 
by  carrying  appeals  which  cor- 
rect misunderstandings  and  miscon- 
ceptions regarding  the  service. 

Transcribed  announcements  are 
being  sent  non-affiliated  stations 
on  the  Save  Paper  campaign, 
messages  asking  listener  coopera- 
tion in  reducing  use  of  paper  for 
packaging  and  wrapping  and  col- 
lecting every  piece  of  paper  for 
salvage.  The  spots  are  regarded  as 
specially  suitable  for  sponsorship 


by  food  markets  and  waste  paper 
dealers. 

Returning  to  the  packet  after 
some  months  absence  is  the  Don't 
Travel  campaign,  with  messages 
assigned  to  network  programs.  Fear 
of  critical  congestion  of  rail  and 
bus  lines  arising  from  increased 
troop  movements  unless  civilian 
travel  is  curtailed  prompts  the  re- 
sumption of  appeals  which  are 
aimed  at  those  planning  trips  over 
the  4th  of  July. 

Play  Square  with  Gasoline, 
scheduled  on  the  Station  Announce- 
ment plan,  continues  appeals  to 
conserve  gas  to  make  it  possible  for 
us  to  meet  military  needs.  Tran- 
scribed messages  urge  full  compli- 
ance with  rationing  rules,  sharing 
cars  and  using  gas  only  for  essen- 
tial driving. 

Prepare  for  Winter,  scheduled 
for  National  Spot  allocation,  com- 
pletes the  weekly  packet. 


FREE  &  PETERS,  Inc.,  National  Representatives 
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C-B-I  Theatre  Troops 
Get  Broadcast  Stations 

YANKS  in  the  China-Burma-In- 
dia theatre  now  have  their  own 
broadcasting  stations  with  the  in- 
stallation of  the  first  six  of  a 
planned  14  Armed  Forces  Radio 
Service  stations.  Because  of  cli- 
matic conditions,  the  men  could 
not  pick  up  American  shortwave 
broadcasts,  but  with  the  new  serv- 
ice, troops  around  Calcutta,  Agra 
and  New  Delhi  can  hear  their  fa- 
vorite shows,  with  commercials 
deleted. 

Each  station  broadcasts  42  hours 
of  new  transcribed  programs  each 
week.  The  remaining  78  hours  or 
more  weekly,  live  talent  shows,  are 
written,  produced,  directed  and 
performed  by  troops  themselves 
go  on  the  air.  The  stations  broad- 
cast on  50  w  portable  transmitters 
covering  15  to  30  miles.  Special 
Services  Division,  ASF  is  sending 
hundreds  of  small  "tropicalized" 
receiving  sets  to  the  men-  Maj. 
Henry  M.  Jackson,  of  Morale  Serv- 
ice Division,  former  Western  Divi- 
sion radio  sales  manager  for  CBS, 
supervised  installations. 


Saidenberg  to  OWI 

DANIEL  SAIDENBERG,  sym- 
phony conductor,  has  been  appoint- 
ed chief  of  the  music  department 
of  the  Radio  Program  Bureau, 
OWI  Overseas  Branch,  succeeding 
Macklin  Marrow,  who  resigned  to 
return  to  RCA.  Mr.  Saidenberg 
will  undertake  a  special  series  of 
broadcasts  of  noted  American  and 
European  artists  now  residing  in 
the  U.  S.,  most  of  whom  have  not 
been  heard  in  Europe  for  the  last 
10  years.  He  was  a  member  of  vari- 
ous orchestras,  including  the  Phila- 
delphia and  Chicago  symphony,  and 
has  served  as  musical  director  of 
the  Alec  Templeton  program  on 
NBC. 


Mullen  Resigns 

RESIGNATION  of  Jack  A.  Mul- 
len, effective  June  23,  as  chief  of 
the  editorial  and  production  divi- 
sion of  the  OWI's  domestic  radio 
bureau  was  announced  last  week  by 
George  P.  Ludlam,  bureau  chief. 
Mr.  Mullen  has  also  been  serving 
recently  as  deputy  chief  in  charge 
of  the  bureau's  New  York  office. 

BROADCASTING   •  Broadcast  Advertising 


KFAB's  Big  Farmer,  Albert  Ebers,  and 
members  of  the  KFAB  staff  discuss 
the  farmers'  needs  that  can  be  sup- 
plied by  advertisers.  Earl  Williams, 
Station  Manager;  Bill  Macdonald, 
Farm  Editor;  and  Jiggs  Miller,  Con- 
tinuity Chief,  dropped  in  for  dinner 
not  long  ago  just  to  talk  things  over. 


That's  WHY  KFAB  is  the  ONLY  Major  Station  in 
Nebraska  That  Carries  These  Farm  Accounts* 


FEEDS 

O.  A.  Cooper  Co.  [Flour- Feeds] 
Dannen  Mills 
Friend  Elevator 
Little  Cow  Milling  Co. 
Sargent  &  Co. 

Vitamized  Feed  [Dr.  McDonald] 

POULTRY  &  LIVESTOCK  SUPPLIES 

Dr.  Hess  &  Clark  [Poultry  Remedies] 
Geo.  H.  Lee  [Poultry  Remedies] 
Oyster  Shell  Products  [Chicken  Feeds] 
Oelwein  Chemical  Co.  [Stock  Medicines] 
Pennsylvania  Salt  Mfg.  Co.  [Livestock  Salt] 
Rey-Research  [Fly-Spray] 
Gland-O-Lac  [Poultry  and  Livestock 

Remedies] 
Morton  Salt  [Stock  Salt] 
Smith's  Mother  Nature  Brooder 


BABY  CHICKS 
Gibbs  Hatchery 
Hill  Hatchery 
Hamburg  Hatchery 
Lincoln  Hatchery 
Smith  Chickeries 

CORN,  HYBRID  SEEDS 

Garst-Thomas 

Hamilton  County  Farms 

Nebraska  Hybrid  Seed  Corn  Co. 

Tek-Seed  Hybrid  Corn  Co. 

Michael-Leonard 

DeKalb  Agriculture  Association 

Crow's  Hybrid  Corn  Co. 

Thompson's  Hybrid  Seed  Corn  Co. 

J.  C.  Robinson  Seed  Co. 

PUBLICATIONS 
American  Poultry  Journal 
Swapper's  Trading  Post 
Poultry  Tribune 


OTHERS 

Paramount  Hosiery 

Quilt  Block  House 

Sanford  Direct  Mail 

Betty's  Book 

Jessie's  Book 

Service  Life  Insurance  Co. 

Lincoln  Benefit  Life  Ins.  Co. 

Three-Daughters 

Dave  Minor 

Rock  Dale  Monument 

Interstate  Nursery 

Power  Fence  Company 

Pollock's  [Overalls] 

C.  W.  Swingle  [Dead  Animals,  Etc.} 

Farmer's  Supply  Co.  [Kil-Balm] 

Arvey  Corp. 

Nebraska  State  Fair 

Dwarfies 

Charm  Curl 

Tex-Cel 

Bible  Verses 

Runmender 


JfrThe  above  accounts  were  verified  with  the  latest  "Air-Check"  made  during  April. 


LINCOLN, 

780  KC- 10,000  WATTS 

HUGH  mm,  General  Manager 


BASIC  COLUMBIA 

Represented  by  EDWARD  PCTRY  COMPANY 


SATURDAY:      I  I  SUNDAY: 

8  A.M.  to  10  P.M.       I  I      12  A.  M.  to  10  P.M. 


♦Average  Pacific  Coast  Hooperating  (March  report)  of 
all  programs  for  each  network  during  time  indicated. 


WESTERN  DIVISION 


W  It  is  particularly  evident  in  the  West! 
Hour  after  hour,  day  after  day— NBC  is 
The  Network  Most  People  Listen  to  Most." 


What  accounts  for  this?  Western  listeners,  like 
those  in  other  parts  of  the  nation,  favor 
NBC's  outstanding  transcontinental  pro- 


The  rest  — 

NBC  Western  Division  has  its  own  Parade 
of  Stars:  19  top -flight  news,  drama,  comedy,  music 
and  variety  programs  heard  exclusively  on  NBC 
Pacific  Coast  Network.  Among  them  3  out  of 
4  leading  news  programs  .  .  .  the  No.  1  drama 
and  comedy  shows.  And  the  two  top  music 
and  variety  programs. 

Yes,  these  stars,  too,  are  responsible  for 
capturing  the  big  share  of  listening  in 
the  West. 

As  an  advertiser  or  time-buyer, 
isn't  that  what  you  want? 


grams.  But  that's  only  part  of  the  answer. 


National  Broadcasting  Company 

San  Francisco,  420  Taylor  Street  •  Hollywood,  Sunset  and  Vine 


Fly  Says  FM  Will  Not  Reach 
Small  Markets  for  Some  Time 

Chairman  Advises  NAB  Group  Improvement  of 
Present  AM  Equipment  for  Use  Several  More  Years 


FM  may  be  some  time  in  reaching 
small  markets,  Chairman  James 
Lawrence  Fly,  of  the  FCC,  told 
the  recent  meeting  of  the  NAB 
Small  Market  Stations  Committee, 
held  at  NAB  headquarters  in 
Washington.  The  chairman  offered 
this  prediction  in  answering  a 
question  dealing  with  the  wartime 
equipment  problem  of  small  mar- 
ket stations- 
It  was  pointed  out  to  Mr.  Fly 
that  some  small  market  stations 
are  having  difficulty  putting  out 
the  highest  possible  quality  signal 
because  of  a  lack  of  new  equip- 
ment. The  chairman  advised  sta- 
tions having  this  problem  to  im- 
prove their  present   facilities  as 


soon  as  possible  since  they  may 
have  to  rely  on  AM  broadcasting 
for  several  years. 

Reshufling  Possible 

In  reviewing  problems  of  the 
small  market  group,  Chairman 
Fly  said  the  possibility  of  making 
more  local  channels  available  to 
improve  nighttime  service  of  these 
outlets  would  have  to  be  discussed 
with  the  FCC  engineering  depart- 
ment. Agreeing  that  nighttime  in- 
terference on  some  local  channels 
is  bad,  he  suggested  some  reshuf- 
fling might  be  possible  but  noted 
there  would  be  a  tendency  to  jam 
any  new  channels  made  available. 

Where    composite  transmitters 


SITES  WHERE  NEWS  experiences 
happened  to  Lt.  Gene  Fillip  (right), 
former  WGN  Chicago  newsman,  are 
pointed  out  to  WGN  news  editor, 
Tom  Foy.  Lt.  Fillip  was  wounded 
in  action  and  received  the  Silver 
Star  and  Air  Medal,  for  heroism. 


have  deteriorated  seriously,  he 
said,  new  transmitters  can  some- 
times be  obtained  if  necessary  to 
maintain  existing  service.  The 
FCC  engineering  department 
knows  of  a  few  transmitters  avail- 
able and  has  aided  in  obtaining 
such  equipment  in  some  emergency 
cases.  FCC  has  no  definite  policy  on 


"Worcester,  England  calling  WTAG 
Worcester,  Mass."  "London  calling 
WTAG  listeners."  These  are  established 
features  received  direct  on  WTAG's 
own  short  wave  equipment.  They  fre- 
quently include  many  noted  person- 
alities such  as  Mr.  Churchill  and  Sir 
Anthony  Eden,  and  other  outstanding 
wartime  events. 


Here  at  home  WTAG's  Mobile  Trans- 
mitter Unit  covers  news  and  makes 
news.  A  creative  force  of  Producers, 
Musical  Directors,  Home  Economists, 
Staff  Writers,  News  Editors,  and  a 
Publicity  Department  function  the  clock 
around.  There's  every  evidence  that 
this  is  a  Big  Station  inside  of  a  Big 
Market. 


PAUL    H.    RAYMER    CO.    National  Sales  Representatives 


WORCESTER 

SOCIATED    WITH     THE    WORCESTER    TELEGRAM- GAZETTE 
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covering  application  for  FM  and 
later  television  facilities  by  news- 
papers now  owning  the  only  AM 
outlet  in  the  community,  Mr.  Fly 
said. 

Asked  about  the  situation  where 
an  application  for  an  FM  license 
is  filed  by  some  individual  or  or- 
ganization not  now  engaged  in 
broadcasting  and  then  an  AM 
broadcaster  in  the  community  ap- 
plies for  similar  FM  facilities,  he 
said  he  could  not  commit  the  FCC 
to  any  general  policy.  The  pioneer- 
ing work  of  the  AM  broadcaster 
is  certainly  a  factor  to  be  consid- 
ered in  his  favor,  he  added,  with 
economic  factors  and  other  condi- 
tions also  aiding  in  determining 
whether  either  or  both  applications 
should  be  granted- 

Small  Station  Problems 

Chairman  Fly  said  the  FCC 
recognizes  economic  problems  of 
small  market  stations  and  believes 
a  reasonable  policy  would  permit 
one  chief  engineer  to  handle  a  sta- 
tion's AM  and  FM  transmitters  if 
located  in  close  proximity.  Change 
in  present  rules  governing  use  of 
unattended  booster  stations  for 
FM  may  be  necessary,  he  said, 
since  the  FCC  wants  to  be  reason- 
able about  the  situation. 

Referring  to  rules  governing 
programming  of  FM  outlets,  he 
said  he  believed  that  as  time  goes 
on  FM  licensees  will  be  required 
to  do  more  and  more  original  pro- 
gramming. Small  market  stations, 
he  said,  could  draw  on  the  high- 
fidelity  recordings  and  transcrip- 
tions now  available. 

At  the  meeting  of  the  committee, 
held  May  22-23,  Chairman  Mar- 
shall Pengram,  of  KRNR  Rosen- 
burg,  Ore.,  said  that  "for  the  vast 
majority  of  small  market  stations, 
group  selling  of  five,  seven,  ten  or 
more  stations  at  one  time  offers 
the  best  approach  to  increased  na- 
tional advertising". 

The  committee  analyzed  a  pre- 
liminary study  of  small  market 
station  coverage,  in  which  it  was 
shown  that  such  stations  cover  a 
substantial  percentage  of  all  radio 
homes,  the  percentage  varying 
from  3.83%  in  such  densely  popu- 
lated areas  as  Connecticut  to 
81.17%  for  such  predominantly 
rural  areas  as  Kansas.  A  detailed 
presentation  will  be  made  at  the 
NAB  meeting  in  Chicago  Aug. 
28-31- 

It  was  agreed  that  stations  em- 
ploying eight  or  less  persons  are 
generally  overstaffed  technically, 
resulting  in  too  few  production 
people  and  salesmen. 

The  committee  expressed  the 
opinion  that  the  proposed  FCC 
Order  No.  120  relating  to  mechani- 
cal records  fails  to  solve  the  prob- 
lem of  too  frequent  repetition  of 
the  words  "recorded"  and  "tran- 
scribed". Members  generally  be- 
lieve there  is  no  need  to  identify 
transcribed  announcements  as 
such,  but  that  programs  of  five 
minutes'  duration  or  longer  should 
be  so  announced  at  least  once  an 
hour.  The  committee  asked  NAB 
President  J.  Harold  Ryan  to  name 
a  district  chairman  in  each  of  the 
17  NAB  districts. 
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Nebraska  Court's  Denial  of  Rehearing 
To  WOW  May  Go  to  the  Supreme  Court 


TWO  rulings,  handed  down  by  the 
Nebraska  Supreme  Court,  still 
leaves  the  question  of  ownership 
of  WOW  Omaha  open  to  further 
court  action. 

The  State  Supreme  Court  first 
denied  an  appeal  for  rehearing 
asked  by  WOW  in  connection  with 
the  high  court's  decision  on  a  suit 
originally  brought  against  the  sta- 
tion and  the  Woodmen  of  the 
World  Life  Insurance  Society  by 
Homer  Johnson.  Dr.  Johnson,  a 
Society  member,  had  asked  that 
the  lease  of  WOW  by  the  Wood- 
men of  the  World  to  Radio  Station 
WOW  Inc.,  be  set  aside.  Radio 
Station  WOW  Inc-  is  headed  by 
John  J.  Gillin  Jr.,  who  managed 
the  station  for  the  Society. 

The  local  District  Court  had 
ruled  that  the  lease  was  completely 
legal  and  upheld  the  action  of  the 
Society  and  the  new  corporation  in 


entering  the  lease  deal.  The  State 
Supreme  Court  overruled  the  Dis- 
trict Court  opinion  and  ordered  the 
lease  set  aside.  Then,  on  May  26, 
it  refused  a  rehearing.  However, 
on  May  27  the  court  granted  a  plea 
of  Radio  Station  WOW  and  the 
Woodmen  of  the  World  Life  In- 
surance Society  for  a  stay  of  issu- 
ance of  mandate  in  the  suit.  The 
mandate  was  ordered  withheld 
until  Aug.  25,  pending  appeal  to 
the  U.  S-  Supreme  Court,  and  a 
$50,000  bond  was  ordered  and  post- 
ed. The  case  would  go  up  on  a  writ 
of  certiorari.  Under  the  writ  the 
highest  court  would  use  its  discre- 
tion in  deciding  whether  to  hear 
the  appeal,  dependent  upon  wheth- 
er it  considers  a  federal  question 
involved. 

In  the  appeal  for  a  rehearing, 
the   defendants,   Radio  Station 


WOW  Inc.,  and  the  Woodmen  of 
the  World,  charged  that  the  issue 
of  "constructive  fraud"  was  not 
pleaded  in  the  original  case  and 
that  the  court's  decision  consti- 
tuted a  fatal  variance  from  the 
pleadings.  The  defendants  also 
submitted  the  plea  that  the  subject 
matter  of  the  action  was  solely 
within  the  jurisdiction  of  the  FCC 
and  that  the  State  Supreme  Court 
is  without  jurisdiction  to  pass  on 
the  issue.  The  high  court  admitted 
the  right  of  the  FCC  to  license  and 
to  require  compliance  with  the  reg- 
ulations of  the  Commission  but 
held  that  does  not  deprive  the 
State  courts  of  jurisdiction  to  hear 
and  decide  all  other  property 
rights  in  a  radio  station. 


DR.  FRANK  STANTON,  CBS  vice- 
president,  and  Dr.  Paul  F.  Lazarsfeld, 
director,  Office  of  Radio  Research, 
Columbia  U.,  are  expected  to  appear 
in  a  one-time  broadcast  on  WNEW 
New  York,  dramatizing  for  the  lay- 
man the  operation  of  the  CBS  pro- 
gram analyzer  for  measuring  audi- 
ence reactions. 


YIP-E-E 

The 

BLUE 

Network 
COMES  TO 

West  Texas 

Service  Begins  June  1 


The  world  famous  programs  and  facilites  of  the  great  BLUE  NET- 
WORK are  now  being  broadcast  by  KRBC,  Abilene,  KBST,  Big 
Spring,  and  KGKL,  San  Angelo,  in  addition  to  the  outstanding  pro- 
grams of  the  coast-to-coast  Mutual  Broadcasting  system.  Com- 
bined primary  coverage  of  KRBC,  KGKL,  and  KBST  is  24  counties 
with  a  combined  population  of  326,773.  Write,  wire,  or  telephone 
for  availabilities  and  combination  rate  card. 


Radio  Stations 

KRBC 

KBST 


KGKL 


Represented  by 

JOHN  E.  PEARSON  CO. 

360  No.  Michigan 

Chicago 

250  Park  Ave. 

New  York 


Blue     Mutual  *  Texas  State  Networks 


Mary  Margaret  McBride 
Feted  at  Garden  Rally 

NBC  AND  WEAF  New  York  last 
Wednesday  celebrated  the  10th  ra- 
dio anniversary  of  Mary  Margaret 
McBride  with  a  special  two-hour 
rally  from  Madison  Square  Garden, 
probably  one  of  the  largest  events 
of  its  kind  honoring  a  local  woman 
commentator.  Orchestra  leader 
Fred  Waring  served  as  m.c.  and 
provided  the  music.  Mrs.  Eleanor 
Roosevelt,  John  Golden,  Robert  St. 
John,  Fannie  Hurst  and  Billie 
Burke  were  among  those  partici- 
pating in  the  event,  a  large  portion 
of  which  was  given  over  to  recruit- 
ing for  the  women's  services.  A  full 
hour  of  the  show  was  broadcast  on 
WEAF  covering  the  1-1:45  p.m. 
period  regularly  occupied  by  Miss 
McBride,  who  devoted  the  last  por- 
tion of  her  program  to  thanking 
her  12  participating  sponsors.  The 
network  carried  the  first  half -hour. 

Invitations  to  attend  were  issued 
by  Miss  McBride  through  three  an- 
nouncements on  her  WEAF  pro- 
gram. There  were  more  than  44,000 
requests  for  tickets  to  the  Arena, 
which  seats  over  18,000.  Miss  Mc- 
Bride was  the  guest  of  honor  at  a 
press  luncheon  given  at  the  Wal- 
dorf-Astoria Hotel  Monday  by 
NBC  and  WEAF.  William  S. 
Hedges,  NBC  vice-president  in 
charge  of  stations,  made  the  intro- 
duction. John  McKay,  NBC  press 
chief,  presided. 


Garfield  &  Guild  Names 
Oxarart  as  L.  A.  Head 

TO  BETTER  service  clients  and 
in  an  expansion  program,  Garfield 
&  Guild  Adv.,  San  Francisco  Agen- 
cy, has  established  Southern  Cali- 
fornia offices  at 
416  W.  Eighth 
St.,  Los  Angeles 
with  Frank  Ox- 
arart,  newly 
elected  vice-presi- 
dent in  charge  as 
resident  m  a  n  a 
ger.  Telephone  is 
Trinity  3832.  Mr. 
Oxarart  has  been 
account  executive 
of  CBS  Holly- 
wood. Prior  to  that  he  was  San 
Francisco  manager  of  Radio  Sales 
division  of  the  network. 

Bertha  Rios,  head  of  media,  has 
been  transferred  from  San  Fran- 
cisco to  Los  Angeles  as  office 
manager.  Major  accounts  serviced 
by  the  Southern  California  office 
include  Milani  Food  Products,  Chi- 
cago (French  dressing)  ;  Kay  Jew- 
elry Co.,  Los  Angeles  (retail 
chain) ;  Hunt  Bros.  Packing  Co., 
Los  Angeles  (canned  foods). 


Mr.  Oxarart 


Nejelski  Forms  Agency 

LEO  NEJELSKI,  formerly  a  mem- 
ber of  the  advertising  plans  board 
of  the  American 
Home  Products 
Corp.,  New  York, 
has  opened  offices 
under  his  own 
name  at  144  East 
39th  St.,  same 
city.  Phone  num- 
ber is  Murray 
Hill  3-6775.  His 
agency  will  func- 
tion as  a  public 
relations  and  management  counsel. 
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•  De VAULT  —  a  veteran  of  21  years'  experience 
in  the  United  States  Diplomatic  Service,  all  with 
the  major  nations  now  at  war. 

•  DeVAULT — knows  personally  the  top-ranking 
leaders  in  both  the  Allied  and  Axis  camps. 

•  DeVAULT — selects  the  significant  in  each  day's 
happenings . .  interprets  it  with  unerring  insight. 

•  DeVAULT — His  radio  popularity  and  the  de- 


mand for  personal  appearances  are  increasing  by 
leaps  and  bounds.  A  plus  for  sponsors  ! 

•  DeVAULT — has  arrived! 

Charles  L.  DeVault,  teamed  with  the  pull  and 
penetration  of  KDKA's  50,000  watts,  is  spotted  at 
a  time  when  the  teeming  Pittsburgh  area  is  at  ease 
and  receptive. .  a  combination  to  do  a  he-man's  job 
of  selling  to  the  whole  family !  See  NBC  Spot  Sales 
for  complete  details. 


WESTINGHOUSE  RADIO  STATIONS  Inc 


ITTSBURGH 

50,000  WATTS 


WOWO     •     WGL     •     WBZ     •     WBZA     •     KYW     •  KDKA 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 
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WHEN  DOROTHY  WADMAN 


• . . .  then  spinach  takes  on  new  value  in  the 
eyes  of  thousands  of  Maine  women! 

Mrs.  Wadman  knows  whereof  she  speaks.  Her 
daily  program  —  POINTS  AND  POINTERS  — 
at  9:45  a.m.,  Mondays  through  Fridays,  is  fifteen 
minutes  of  required  listening  for  homemakers  in 
the  WGAN  area.  Recognized  (throughout  Southern 
Maine)  as  an  authority  on  dietetics  and  home  eco- 
nomics, Mrs.  Wadman  has  gained  an  enormous  fol- 
lowing for  her  chatty  and  informative  radio  talks. 
Whatever  product  she  advertises  —  whether  food, 
new  kitchen  gadgets,  cook  books,  or  lunch  boxes  — 
is  sure  to  become  an  over-night  best  seller  in  Maine! 

If  you  wish  to  tap  the  rich  Portland  market,  and 
that  of  14  counties  in  Maine  and  1  in  New  Hamp- 
shire, get  in  touch  with  us  or  any  Raymer  office! 
The  opportunity  to  take  advantage  of  Dorothy 
Wadman's  proven  selling  ability  can  be  yours  — 
on  an  economical  participation  basis! 


PORTLAND 

MAINE 

560 

Kilocycles 


Columbia  Hotel,  Portland,  Maine 

CBS  Member  Station  National  Representative:  PAUL  H.  RAYMER  CO. 


Proposed  Disc  Rule 
Clarified  by  FCC 

Commission  Points  Out  That 
Sec.  3.407  Still  Operates 

TO  CLEAR  up  the  inaccurate  re- 
port that  it  had  actually  amended 
its  regulations  relaxing  the  tran- 
scription and  recording  announce- 
ment, the  FCC  last  Monday  issued 
a  public  notice  emphasizing  that 
the  change  is  simply  a  "proposed" 
amendment  and  has  not  been  final- 
ly adopted.  It  is  understood  a  news 
association  transmitted  the  report 
on  May  16 — date  of  the  FCC's  an- 
nouncement— as  an  immediately  ef- 
fective amendment,  rather  than  one 
to  be  considered  finally  after  briefs 
due  on  June  16.  Following  is  the 
text  of  the  FC'C's  notice: 

In  view  of  an  apparent  misunderstand- 
ing on  the  part  of  some  broadcasters  as  to 
the  effective  date  of  the  Commission's  pro- 
posed amendment  to  Section  3.407  of  its 
Rules,  relaxing  the  requirements  of  identi- 
fying announcements  for  transcribed  radio 
programs,  the  Commission  issued  the  fol- 
lowing statement: 

"On  May  16,  1944,  the  Federal  Communi- 
cations Commission  in  Order  120  proposed 
an  amendment  to  Section  3.407  of  its  Rules 
and  Regulations  governing  announcements 
of  transcriptions.  At  the  same  time,  the 
Commission  invited  interested  persons  to 
file  statements  or  briefs  on  or  before  June 
16,  1944,  setting  forth  why  the  amendment 
should  not  be  adopted  or  why  it  should  not 
be  adopted  in  the  form  proposed.  No  final 
action  will  be  taken  by  the  Commission  on 
the  proposal  until  after  June  16. 

"Therefore,  pending  final  action  by  the 
Commission,  Section  3.407  of  the  Rules  and 
Regulations,  as  presently  constituted,  con- 
tinues in  effect." 


Former  WSIX  Facilities 
Sought  in  Applications 

SECOND  APPLICATION  within 
a  fortnight  to  seek  a  construction 
permit  covering  the  Nashville, 
Tenn.  facilities  of  250  w  unlimited 
time  on  1240  kc,  local  assignment 
vacated  by  WSIX  Nashville  in 
1942,  was  to  be  filed  with  the  FCC 
according  to  a  report  last  week 
from  the  applicant,  J.  W.  Birdwell, 
former  owner-operator  of  WBIR 
Knoxville  and  at  one  time  partner 
in  WJHL  Johnson  City,  Tenn.  The 
first  application,  receipt  of  which 
was  announced  by  the  Commission 
May  25,  was  filed  by  two  promi- 
nent Nashville  businessmen,  E.  E. 
Murrey  and  Tony  Sudekum,  and 
J.  B.  Fuqua,  executive  vice-presi- 
dent and  general  manager  of  Twin 
States  Broadcasting  Co.,  licensee 
of  WGAC  Augusta,  Ga.,  and  Har- 
ben  Daniel,  vice-president  and  gen- 
eral manager  of  WSAV  Savannah 
[Broadcasting,  May  22],  doing 
business  as  Tennessee  Broadcast- 
ers, a  partnership. 

It  is  reported  that  both  proposed 
stations  would  be  affiliated  with 
Mutual,  giving  Nashville  for  full- 
time  outlets,  one  for  each  network. 
Mr.  Birdwell  states  that  his  station 
would  provide  service  strictly  of  a 
local  nature  and  would  cooperate 
fully  with  all  local  civic,  fraternal, 
religious  and  governmental  agen- 
cies. Sale  of  WBIR  was  authorized 
in  January  from  Mr.  Birdwell  to 
American  Broadcasting  Corp.,  li- 
censee of  WLAP  Lexington,  Ky., 
and  which  is  controlled  by  J.  Lind- 
say Nunn  and  his  son,  Gilmore  N. 
Nunn,  now  a  captain  in  the  Air- 
Transport  Command.  WSIX  now 
operates  fulltime  on  980  kc  with 
5,000  w. 


WELCOMING  Harry  Sadenwater 
(left)  back  to  the  RCA  fold  as 
broadcast  equipment  sales  manager 
of  the  eastern  region,  with  head- 
quarters at  411  Fifth  Ave.,  New 
York,  is  T.  A.  (Ted)  Smith,  RCA 
sales  manager  for  broadcasting 
and  allied  equipment.  Prior  to  his 
new  appointment,  Mr.  Sandenwater 
was  manager  of  services  for  RCA 
Labs.,  Princeton,  N.  J.  Twenty-five 
years  ago,  as  a  Navy  lieutenant,  he 
served  as  radio  officer  on  the  fa- 
mous NC-1,  one  of  the  four  Navy 
flying  boats  attempting  the  first 
transatlantic  flight. 


RELAY  LICENSES 
NOW  THREE  YEARS 

AMENDMENTS  made  to  its  Rules 
and  Regulations  by  the  FCC  last 
week  increase  the  normal  license 
period  of  relay  broadcast  stations 
from  two  to  three  years,  made  the 
expiration  date  of  these  licenses 
concur  as  near  as  possible  with  the 
licenses  of  the  broadcast  stations 
with  which  they  are  used  and  form- 
ulate the  requirement  that  program 
and  operating  log  entries  shall  con- 
tain an  entry  to  show,  for  each 
program  of  network  origin,  the 
name  of  the  net  originating  that 
program.  Full  text  of  the  Commis- 
sion statement  follows: 

The  Commission  en  banc  on  May  30 
amended  Section  4.3(b)  of  its  Rules  gov- 
erning Broadcast  Services  Other  Than 
Standard,  so  as  to  increase  the  license 
period  of  relay  broadcast  stations  from 
two  to  three  years  and  make  expiration 
dates  of  relay  broadcast  station  licenses 
as  nearly  as  possible  the  same  as  expiration 
dates  of  the  licenses  of  the  broadcast  sta- 
tions with  which  they  are  used.  (There  are 
a  few  cases  where  a  relay  broadcast  sta- 
tion is  Uicensed  for  the  use  of  two  stan- 
dard broadcast  stations.  In  such  cases,  a 
Regulations  will  be  issued  for  a  period 
Section  4.3(b)  as  amended  reads: 
"Section  4.3— LICENSE  PERIOD:  RE- 
NEWAL— 

(a)  *  *  * 

(b)  — Licenses  for  relay  broadcast  and 
special  relay  broadcast  stations  author- 
ized under  section  4.22  of  the  Rules  and 
Regulations  will  be  issued  for  a  period 
running  concurrently  with  the  license 
of  the  broadcast  station  with  which  it  is 
to  be  used. 

(c)  *  *  * 

(d)  *  *  *  " 

At  the  same  time  the  Commission 
amended  Section  3.404(a)  stating  the  re- 
quirements for  program  and  operating  log 
entries  by  the  licensee  of  each  broadcast 
station,  by  adding  a  fourth  requirement 
"(4)  An  entry  showing  ,for  each  program 
of  network  origin,  the  name  of  ^  the  net- 
work  originating   the  program." 


New  Canadian  Station 

CFPA  are  the  call  letters  of  a  new 
250  w  station  at  Port  Arthur,  Ont., 
licensed  to  R.  H.  Parker,  Fort  Wil- 
liams, Ont.  Station  will  operate  on 
1230  kc,  according  to  information 
of  the  Radio  Branch,  Department 
of  Transport,  Ottawa.  Mr.  Parker 
is  at  present  general  manager  of 
CKPR  Fort  William. 
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AVERAGE  1943 
CASH  INCOME  PER  FARM 


Me:  '  *3242 


For  WOUAND  STATES:  *5613 
for  U.  S.  as  a 


Advantage  of 

WOWUND 
FARMER 
Over  Average 
U.S.  Farmer 


MORE  CASH  INCOME 
Than  Average  U.  S.  Farmer 


AAir\  MORE  CASH  INCOME 
^^Jw  Than  Average  U.  S.  Farmer 


<t1  A  A 


\AAf\  M0RE  CASH  INC0ME 

I  4+*40  Than  Average  U.  S.  Farmer 

II 


$4688 


AVERSE  CASH  INCOME 
PER  FARWV  FOR  M3 

Figures  are  from  the  U  S. 
r^rtment  or  *erlt- 


FARMERS' 


Cash  Income 


for  1943  is 


than  the  U.  S.  Average  by 


(AMD  1944  LOOKS  EVEN  BETTER/) 

Radio  Station  WOW  covers  the  western  third  of  Iowa; 
the  eastern  two-thirds  of  Nebraska;  half  of  So.  Dakota 
and  rich  areas  of  Minnesota,  Kansas  and  Missouri 

•Alk  y 044/i  BlcUn,  Man  Ip*  AiMzUcJulUtel 


RADIO  STATION 

WOW. 

OMAHA,  NEBRASKA 
590  KC  •  NBC  •  5000  WATTS 

Owner  and  Operator  of 

KODY  AT  NORTH  PLATTE 

JOHN    J.    GILLIN,    JR.,    PRES.    ft    GEN'L.  MGR. 
JOHN    BLAIR    ft    CO.,  REPRESENTATIVES 


ey're  Listening  to 


JFMMY  DORSEY 
and  Hh  Orchestra 


Wherever  radio  stations  broadcast  WBS  transcriptions,  their 
audiences  are  listening  to  the  greatest  array  of  talent  in  any 
library  service  today  .  .  .  headliners  in  every  field  of  musical 
entertainment  .  .  .  directed  with  rare  showmanship  .  .  .  and  re- 
corded with  the  life-like  clarity  made  possible  by  World's 
Vertical  Cut  Wide  Range  method  of  recording.  Talent  is  the 
key  to  radio  sales  success,  and  WBS  delivers  headline  artists  in 
every  field  of  entertainment.  They're  all  on  hand — when  you 
subscribe  to  World  Program  Service. 


HARRY  HORUCK 
and  His  Orchestra 


CHARLIE  SPfVAK 
and  His  Orchestra 


JIMMIE  LUNCEFORD 
and  His  Orchestra 


Brilliantly  Reproduced  by 
WORLD'S  VERTICAL  CUT  WIDE  RANGE 

TRANSCRIPTIONS 


the  Stars  on 


CARMEN  CAVALIARO 


DICK  HAYMES 


LARRY  ADLER 

with  John  Kirby  Orchestra 


DOROTHY  LAMOUR 


ICAGO 


WORLD  PROGRAM  SERVICE 

orld  Broadcasting  System,  inc. 

A  SUBSIDIARY  OF  DECCA  RECORDS,  INC. 

711  FIFTH  AVENUE,  NEW  YORK 

NEW  YORK  •  HOLLYWOOD  •  SAN  FRANCISCO  ♦  WASHINGTON 

Canadian  Distributor:  NORTHERN  ELECTRIC  COMPANY,  LTD.,  MONTREAL 


MORE  THAN  a  quarter  of  NBC's 
2,300  employees  are  now  members  of 
the  network's  Ten-Year  Club.  With 
the  recent  induction  of  114  new  mem- 
bers into  the  club,  membership  now 
totals  586. 

FIFTY  youth  leaders  working  with 
youth  organizations  in  Dade  County, 
Fla.,  were  guests  of  WIOD  Miami 
May  27  at  the  second  program  of  the 
13-week  series,  Here's  To  Youth.  Title 
of  the  May  27  broadcast  was  "School's 
Out". 

QUARTER-HOUR  transcription  de- 
scribing the  work  of  the  USO  Camp 
Shows  overseas  has  been  written  by 
Bob  Sloane,  produced  bv  Bob  Shavon, 
both  of  CBS,  and  recorded  by  WOR 
Recording  Division  for  local  station 
use  in  the  fall  in  connection  with  the 
National  War  Fund  drive. 

NEXT  MEETING  of  the  Board  of 
Governors  of  the  Canadian  Broadcast- 
ing Corp.  will  take  place  June  26  at 
Ottawa. 


CAMPAIGN  instituted  on  WHN 
New  York  by  Dick  Gilbert,  record 
m.c,  to  secure  free  postage  for  pa- 
tients in  veterans'  hosptials,  is  slated 
for  support  by  the  military  Order  of 
the  Purple  Heart.  Organization  will 
consider  resolutions  on  Mr.  Gilbert's 
proposal  at  its  forthcoming  national 
convention. 

ORIGINATING  at  WLW  Cincinnati, 
the  World  Front  panel  discussion 
program  marked  its  first  anniversary 
as  an  NBC  network  feature  on  June 
4.  Program  was  started  on  the  night 
of  Pearl  Harbor  in  1941  and  for  18 
months  was  aired  locally. 

KIDO  Boise,  Ida.,  has  arranged  for 
a  system  of  region-wide  bells,  fire 
sirens  and  horns  to  sound  immediately 
upon  signal  from  the  station  should 
the  news  of  the  commencement  of 
invasion  operations  come  during  the 
time  KIDO  is  off  the  air.  Prepara- 
tions have  been  made  for  the  set-up 
with  mayors  and  fire  chiefs  in  all  of 
the  principal  cities  in  southwestern 
Idaho  and  eastern  Oregon. 

KXYZ  Houston  and  KRIS  Corpus 
Christi  have  appointed  Free  &  Peters 
as  national  sales  representatives,  ef- 
fective June  1. 


Palmer  Hits  Surveys 

CRITICIZING  rules  of  the  many 
types,  methods  and  present  listener 
surveys  as  an  "affliction"  suffered 
by  radio  today,  Fred  Palmer,  man- 
ager of  WCKY  Cincinnati  outlined 
a  standard  measurement  formula 
before  the  Kokomo,  Ind.,  Lions  Club 
a  fortnight  ago.  Such  a  formula, 
Mr.  Palmer  said,  would  be  fair  to 
all  and  should  contain:  (1)  an  ade- 
quate sample;  (2)  proper  supervi- 
sion; and  (3)  public  inspection. 


RECORDINGS  of  school  children's 
class  entertainments  have  been  aired 
by  CHEX  Peterborough,  Ont,  as  a 
public  service  feature  in  connection 
with  the  drive  for  the  sale  of  war 
saving  stamps.  Classroom  sales  of  war 
savings  stamps  were  placed  on  a 
monthly  basis  and  classes  reaching  or 
passing  their  quota  were  encouraged 
to  put  on  classroom  entertainment,  the 
best  of  which  were  later  broadcast. 

WSKB  McCombe,  Miss.,  has  taken 
over  the  second  floor  of  the  Gatlin 
Bldg.  for  new  studios  and  offices. 


PORTRAIT  OF  A 


•  The  rich  area  of  East  Texas,  South  Arkansas  and  NoTth  Louis- 
iana has  many  natural  resources,  many  major  industries.  Here 
are  rich  oil  and  natural  gas  fields  which  produce  a  large  seg- 
ment of  the  nation's  fuel  and  lubricant  needs.  Agriculture  and 
livestock,  lumber  and  forest  products  combine  with  the  area's 
rich  resources  to  make  a  balanced  market.  Many  alert  adver- 
tisers are  taking  advantage  of  this  balanced  market  by  selling 
now  and  building  sales  for  the  future.  It  will  pay  you  to  investi- 
gate now.  KWKH  will  gladly  supply  additional  information. 

KWKH 

50.000  WATTS 


CBS 


THE 


A  Shreveport  Times  Station 

SELLING     POWER  IN 


Represented  by  the  Bronhom  Co. 
THE     BUYING  MARKET 
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WHIO  Dayton  broadcast  a  special  pro- 
gram from  the  home  of  Capt.  Don  Gen- 
tile, Mustang  fighter  pilot,  who  has 
shot  down  30  enemy  planes,  when  the 
Piqua,  Ohio  hero  returned. 

WHYN  Holyoke,  Mass.,  "literally  up- 
set" its  listeners  with  a  special  broad- 
cast by  the  Hitler  Gang — Adolf  him- 
self, Dr.  Paul  Josef  Goebbels  and 
Field  Marshal  Hermann  Goering. 
That  trio  of  Nazis  was  played  by  Rob- 
ert Watson,  who  has  portrayed  Hitler 
in  the  movies ;  Martin  Kosleck,  who 
does  Goebbels,  and  Alexander  Pope, 
who  soon  makes  his  motion  picture 
debut  as  Goering.  Assisting  was  Ward 
Gardner,  WHYN  chief  announcer. 

WCED  DuBois,  Pa.,  in  early  May 
presented  a  one-hour  broadcast,  spon- 
sored by  the  Rural  Electric  Coopera- 
tives of  Pennsylvania  and  carried  also 
by  WMRF  Lewistown  and  WKOK 
Sunbury,  Pa.,  from  Deshon  General 
Hospital,  Butler,  Pa.,  before  1,000 
wounded  veterans.  Following  the 
broadcast  the  unit  entertained  soldiers 
unable  to  leave  their  quarters  for  the 
hour  presentation. 

WHB  Kansas  City  was  host  a  fort- 
night ago  at  a  luncheon  for  public  re- 
lations personnel  of  Government  agen- 
cies in  Kansas  when  a  pre-broadcast 
recording  of  the  new  Front  &  Center 
program,  heard  Sundays  on  the  Kan- 
sas State  Network,  was  played.  Rep- 
resenting WHB  were  John  T.  Schill- 
ing, general  manager;  Dick  Smith, 
war  program  director  and  creator  of 
Front  &  Center,  and  "Mouse"  Straight, 
script  writer. 

PHIL  HARRIS,  Hollywood  musical 
director,  will  replace  Kay  Kyser  on 
the  weekly  NBC  College  of  Musical 
Knowledge  for  eight  weeks  starting 
with  July  5  broadcast.  Vacationing 
for  the  first  time  in  six  years,  Kyser 
will  entertain  servicemen  overseas 
during  the  eight-week  hiatus.  Pro- 
gram format  remains  same.  American 
Tobacco  Co.  sponsors  the  60-minute 
variety  show. 

OHML  Hamilton,  Ont.,  began 
broadcasting  24  hours  a  day  on  May 
18  and  claims  to  be  the  first  station 
in  Canada  so  to  do.  Promotion  an- 
nouncing the  change  featured  "Don't 
be  caught  napping  when  D-Day 
comes."  Ken  Soble,  station  owner- 
manager,  stated  that  prior  to  the  tube 
shortage  the  station  was  on  the  air 
22  hours  daily.  With  tube  supply  bet- 
ter now,  and  D-Day  expected  any 
time,  the  station  would  continue  its 
on-the-hour  newscasts  every  hour  of 
the  day,  with  news  bulletins  every 
half-hour  from   midnight  to  7  a.m. 

NEW  antenna  system  for  WCBI  Co- 
lumbus, Miss.,  a  Wincharger  Type 
101  is  now  in  operation.  Old  tower 
was  destroyed  by  floods  from  the  Tom- 
bigbee  River  several  weeks  ago  when 
floating  houses  clipped  the  guy  wires 
and  caused  it  to  collapse. 

KFRO  Longview,  Tex.,  has  been 
awarded  a  $500  War  Bond,  first  prize 
in  a  merchandising  contest  for  Grape- 
Nuts  Wheat  Meal,  sponsored  by  Key- 
stone Broadcasting  System  in  connec- 
tion with  a  spot  campaign  sponsored 
by  General  Foods  on  78  Keystone 
stations  in  the  south  and  southwest 
to  introduce  the  product  in  that  area. 

WCBI  Columbus,  Miss.,  took  second 
prize,  a  $100  War  Bond;  KOTN 
Pine  Bluff,  Ark.,  won  a  $50  bond  for 
third  place  ;  and  22  other  stations  were 
given  $25  War  Bond  honorable  men- 
tion awards. 

RALPH  EDWARDS  and  his  NBC 
Truth  or  Consequences  program  staff 
are  moving  to  new  quarters  at  654 
Madison  Ave.,  New  York. 

ASSOCIATED  BROADCASTING 
Corp.,  newly  formed  network  with 
headquarters  in  Grand  Rapids,  has 
established  Pacific  Coast  offices  at 
3055  Wilshire  Blvd.,  Los  Angeles. 
Telephone  is  Exposition  1339.  Van  C. 
Newkirk  is  West  Coast  manager. 

WDAY  Fargo,  N.  D.,  celebrated  its 
22nd  birthday  on  May  22nd. 
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SAN  FRANCISCO 


•  KPO 


CHICAGO 


ID  WBZ-A 

BOSTON 

SPRINGFIELD 

NEW 

YORK 

WEAF 

PITTSBURGH 


DENVER 


KDKA  + 
WOWO  > WGL 


FORT  WAYNE 


PHILADELPHIA 


KYW 


"MUST" 

COVERAGE 


rfYJB~pi 

WRC' 


WASHINGTON 


(6) 


Coverage  of . . .  one  out  of  every  two  radio  homes  in  the  U.  S. 

Coverage  in  . . .  markets  where  families  have  a  buying  power 
more  than  one-third  higher  than  the  nation's  average 

Coverage  that . . .  any  advertiser  can  secure  by  using  these  11 
essential  stations  in  these  11  essential  markets  .  .  . 


WEAF  New  York 
WRC  Washington 
WMAQ  Chicago 
KDKA  Pittsburgh 
WTAM  Cleveland 


KOA  Denver 
KPO  San  Francisco 
WBZ-A  Boston-Springfield 
WGY  Schenectady 
KYW  Philadelphia 


A, 


WOWO-WGL  Fort  Wayne 


advertisers  who  want  a  bigger  share  of  the  people  with  active  purses 
. . .  receptive  ears  ...  in  responsive  markets  should  consider  the  above 
facts.  Remember:  millions  automatically  turn  to  these  11  essential 
stations  to  hear  their  favorite  programs. 

For  further  evidence  on  "must"  coverage  .  .  .  data  on  audiences, 
successes,  time  available,  costs  .  .  .  call  your  nearest  NBC  Spot  Sales 
Office  listed  below. 


NBC  SPOT  SALES 


New  York,  Circle  7-8300  . .  .  Chicago,  Superior  8300  .  .  .  San  Francisco,  Graystone  8700 
Washington,  Republic  4000  .  .  .  Cleveland,  Cherry  0942  .  .  .  Hollywood,  Hollywood  6161 
Denver,  Maine  621 1  , , ,  Boston,  Hancock  4261 
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OLD  FASHIONED  fairy 
tales,  the  kind  that  have  en- 
chanted children  for  genera- 
tions past,  are  featured  on 
a  new  series  of  weekly  quarter-hour 
programs  produced  by  WINX 
Washington,  D.  C.  Titled  Once 
Upon  A  Time,  the  weekly  dramas 
are  acted  out  and  produced  by  local 
talent.  Highlight  of  the  inaugura- 
tion of  the  series,  which  has  been 
signed  for  13  weeks  by  the  Embassy 
Dairy  Co.  of  Washington  to  pro- 
mote its  homogenized  milk,  was  a 
"My  Favorite  Fairy  Tale"  contest 
in  which  children  wrote  letters  on 
their  favorite  fairy  tale.  Best  letter 
was  awarded  a  black  puppy  dog 
(which  writer  named  "Winxy"). 
Embassy  agency  was  Lewis  E. 
Ryan  Co.,  Washington. 

Best  Sellers 
WLIB  Brooklyn,  N.  Y.,  compiles  a 
list  of  the  best-selling  records  of 
the  week  from  sales  information 
and  presents  the  records  in  a  week- 
ly quarter-hour  program. 


f**&f  PROGRAMS 


Legal  Aid 

DESIGNED  to  give  legal  assist- 
ance to  servicemen  and  their  fami- 
lies, KQW  San  Francisco  is  pre- 
senting a  public  service  program 
titled  G.  I.  Legal  Aid,  Sundays 
11:15  a.m.  (PWT).  Four  lawyers, 
speaking  for  the  State  Bar  Assn. 
of  California,  reply  to  querries 
received  from  servicemen  or  mem- 
bers of  their  families.  Questions 
pertain  to  family  allotments,  serv- 
icemen's debts,  insurance  problems, 
rents,  leases,  Army  and  Navy  re- 
lief benefits,  etc.  Ira  Blue,  KQW 
special  features  director,  acts  as 
moderator  and  producer. 


War  Stories 

STORIES  of  the  war  as  described 
by  the  people  who  made  them,  and 
recorded  in  many  parts  of  the 
world  by  the  BBC,  the  Army,  Ma- 
rine Corps  and  Mutual's  overseas 
staff,  are  heard  on  WOR  New  York 
in  a  weekly  quarter-hour  program 
WOR  Newsreel.  Highlight  of  each 
broadcast  is  the  most  important 
military  or  dramatic  event  of  the 
preceding  week.  First  program  May 
6  featured  a  transcription  of  the 
first  words  spoken  on  American 
Broadcasting  Station  in  Europe — a 
message  from  Robert  Sherwood  of 
OWI  to  the  conquered  peoples  of 
Europe. 


Awarded  On  Merit! 

KFNF 

SHENANDOAH,  IOWA 

"The  Friendly   Farmer  Station" 

IN  ONE  MONTH,  March  26th  through  April  26th,  1944,  started  or 
accepted  COMMERCIAL  CONTRACTS  calling  for  the  production, 
before  May  first,  1945,  of  up  to  .  .  . 


3958 

Commercial  Quarter  Hours! 

(Plus  a  Substantial  Volume  of  Station  Breaks  Saies  Participation) 

OVERWHELMING  PROOF— Following  a  Net  Sales  Gain  of  73.3%  in 
1943  ...  of  KFNF's  unquestioned  Leadership  in  a  Vital  Market 

In  The  Heart  of  the  Missouri  Valley- — It  is — 

KFNF 

"The   Friendly  Farmer  Station" 


1000  Watts 


)  Watts  920  KC. 

Mail  Maps  Tell  the  Story-Write  or  Wire-direct  to 
Frank  Stubhs.  Mgr.  KFNF,  Shenandoah,  Iowa 


Service  Command  Work 

FORMER  entertainers  in  civilian 
life,  now  in  the  Army,  will  be  fea- 
tured in  Twenty-One  Stars,  weekly 
half-hour  program  starting  on  the 
Blue  Network  June  17.  Subjects 
relating  to  different  phases  of 
service  command  duties  will  be 
highlighted  on  each  program,  with 
the  purpose  of  making  known  the 
war  work  being  done  in  all  parts 
of  the  country. 


WNLC  Variety  Show 

UNDER  the  auspices  of  The  Sub, 
newspaper  published  by  the  ship- 
builders &  Marine  Engineers 
Union  of  Groton,  Conn.,  WNLC 
New  London,  Conn.,  is  presenting 
on  each  publication  date  a  series 
of  bi-weekly  quarter -hour  variety 
programs,  with  talent  drawn  from 
the  12,000  employes  of  the  Electric 
Boat  Co. 


School  Bands 

BANDS  of  high  schools  and  col- 
leges in  the  metropolitan  New 
York  area  are  making  guest  ap- 
pearances on  the  Tolerance 
Through  Music  program  heard 
weekly  on  WOV  New  York.  Ar- 
rangements for  guest  appearances 
of  the  school  bands  are  han- 
dled by  Alan  Courtney,  WOV 
record  m.c.  and  conductor  of  the 
program. 

Record  Loan 

CJBC  Toronto  has  started  a  new 
program  titled  Collectors'  Items, 
featuring  swing  records  loaned  to 
the  station  by  collectors  of  "hot" 
records.  Many  rare  swing  tran- 
scriptions, not  in  the  station's 
musical  library,  will  thus  be  heard 
by  swing  fans  on  the  station's 
Ten-Ten  Swing  Club  program. 
Records  are  promptly  returned 
after  the  broadcast. 


College  Forum 

WAAT  Newark,  N.  J.  presents  a 
weekly  25-minute  youth  forum  un- 
der the  auspices  of  the  Seton  Hall 
College  Adv.  Foundation  for  copy 
and  advertisement  evaluation. 
Program  is  produced  by  advertis- 
ing course  students  of  Seton  Hall 
with  students  of  colleges  in  New 
Jersey  and  other  states  as  guests 
on  each  broadcast. 


Woman's  Place 

WOMAN'S  responsibility  in  the 
community  is  the  basis  of  a  weekly 
summer  broadcast  series  of  talks, 
The  Postwar  Woman,  on  the  CBC 
national  network.  Historical  back- 
ground of  women's  emancipation 
and  an  outline  of  the  new  respon- 
sibilities that  have  come  with  new 
privileges  are  featured  in  discus- 
sions by  Dr.  Hilda  Neatby,  profes- 
sor of  history,  Regina  College. 
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Know  Your  Money 

DETECTION  of  counterfeit  coin 
and  currency  and  safeguards 
against  check  thieves  and  forgers 
will  be  revealed  in  a  quarter-hour 
answer  and  question  program 
starting  June  5  on  WNYC  New 
York.  A  local  secret  service  agent 
will  conduct  the  weekly  program. 

BROADCASTING   •   Broadcast  Advertising 


Another  Lesson  Learned  at  Pearl  Harbor 


A  recent  survey  of  Gates  installations  reveals : 


PEAM- 


Just  figure  it — an  average  maintenance  cost  of  $12.50  for  2^  years — - 
forty  some  cents  per  month!  Today,  when  equipment  is  at  the  "critical 
stage,"  efficiency  is  not  only  important,  it  is  a  must.  Years  of  experi- 
ence in  transmitter  designing  has  enabled  Gates  engineers  and  skilled 
craftsmen  to  design  and  build  transmitter  equipment  that  measures 
up  to  today's  heavy-load  requirements.  And  that's  a  sound  reason 
why  the  less  you  have  to  spend,  the  more  important  it  is  to  buy  Gates 
equipment  and  enjoy  more  performance  hours  per  dollar! 


If  you'd  like  to  know  more  about  the  Model 
250C  Transmitter  illustrated,  write  for  tech- 
nical bulletin  which  gives  complete  data  and 
details.  Consult  us  on  any  maintenance  prob- 
lem, without  obligation. 


Model  250C 
Transmitter 
"Showmanship 
With  a  Plus 
Performance!" 


GATES  RADIO  and  supply  CO. 


QUINCY,  ILLINOIS,  U.S.A. 
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Manufacturers  of  Radio  Broadcast  Transmitters,  Speech  Equipment,  Recording 
Apparatus  and  Allied  equipment  in  the  electronic  fields. 
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BALTIMORE:  THE 

PACKING  CENTti 


CHAMPION    CATTLE-HOGS- LAMBS 

In  addition  to  being  an  industrial  giant,  Baltimore  is  also  the  heart  of  a  rich  agricultural 
region.  From  the  rolling  pastures  for  miles  around  come  a  steady  stream  of  cattle,  hogs  and  lambs 
to  Baltimore's  stockyards.  Great  packing  companies  like  Schluderberg-Kurdle  (the  famous  Esskay 
brand)  Corkran-Hill,  Goetze,  Swift,  Heinz's,  Armour  and  others  ship  Baltimore  meats  and  meat 
products  over  a  wide  area. 


GREATEST  M  EAT 

R  IN  THE  EAST 


There  are  24  meat  packing  establishments  in  Baltimore.  In  the 
last  25  years,  this  great  Baltimore  industry  has  increased  by 
more  than  150%! 

The  tremendous  growth  of  the  meat  packing  business  in  Balti- 
more has  its  parallel  in  scores  of  other  industrial  fields.  For 
Baltimore's  prosperity  is  based  on  diversification  — and  more 
than  100  different  industrial  classifications  contribute  to  steady, 
uninterrupted  progress.  Baltimore  is  the  fastest  growing  big 
city  in  the  East!  For  more  than  25  years  the  industrial  output, 
the  number  of  wage  earners  and  the  total  industrial  payrolls 
have  been  growing  at  a  rate  that  outstrips  any  other  Eastern 
seaboard  city. 

If  you  regard  advertising  as  an  investment,  you'll  want  to  put 
your  advertising  dollars  to  work  in  a  growing  market  like 
Baltimore.  And  Baltimore's  Number  One  advertising  medium 
is  W  B  A  L. 


NATIONALLY  REPRESENTED  BY  EDWARD  PETRY  &  CO.,  Inc. 


Planks  &  Lip  Service 

THE  MAJOR  political  parties  are  about  to 
hold  their  national  conventions  to  nominate 
their  respective  Presidential  candidates.  Now 
it  looks  hands  down,  Roosevelt  versus  Dewey. 

Following  custom,  each  party  will  adopt  a 
platform  committing  it  to  speedy  and  com- 
plete victory,  postwar  rehabilitation  and  bet- 
terment of  the  economic,  social  and  political 
fabric  of  the  nation. 

Four  years  ago,  for  the  first  time,  both 
political  parties  adopted  "free  radio"  planks. 
Each  pledged  radio  on  a  parity  with  the  press 
— free  by  constitutional  guarantee. 

No  one  questions  the  sincerity  of  these  ut- 
terances. The  resolutions  committees  of  the 
two  parties  considered  free  radio  planks  as 
important  in  the  national  scene,  for  even  then 
there  were  more  than  cursory  pot-shots  at  the 
bungling  tactics  of  the  FCC  and  the  threat  to 
radio's  freedom  implicit  in  its  actions. 

But  let's  look  at  the  record.  Is  radio  freer 
today  than  it  was  four  years  ago,  when  these 
planks  were  adopted?  Does  the  Supreme  Court 
decision  of  May  10,  1943,  give  radio  greater 
or  lesser 'freedom?  Would  the  White- Wheeler 
Bill,  in  its  latest  revised  form,  offer  more  or 
less  restraint  upon  radio  as  a  "free  enter- 
prise?" 

It  can  be  expected  that  radio  planks  again 
will  appear  in  the  party  platforms.  But  they 
should  amount  to  something  more  than  mere 
campaign  promises  that  look  good  in  type  or 
ripple  well  over  the  air.  Mere  lip  service  won't 
give  radio  its  freedom. 


That  Fresh  Start 

SHORT  TEMPERS,  confusion,  unwillingness 
to  face  facts  and  perhaps  Washington's  heat 
(man-made  and  natural)  seem  to  have  com- 
bined to  frustrate  remedial  radio  legislation. 
The  White-Wheeler  Bill  to  amend  the  Com- 
munications Act  has  been  pronounced  dead 
by  its  co-author,  Chairman  Wheeler  (D- 
Mont.)  while  co-author  White  (R-Me.)  also 
appears  to  have  despaired  of  action. 

The  blame  is  ascribed  to  differences  between 
Committee  members  and  those  representing 
various  segments  of  radio.  The  bill  is  the  re- 
sult of  weeks  of  hearings  and  months  of  de- 
liberation by  Sens.  Wheeler  and  White  and 
Committee  aides. 

Not  even  the  authors  contend  the  bill  is 
perfect.  But  evidently  they  are  unwilling  at 
this  stage  to  talk  it  over  and  compose  differ- 
ences. Certainly  the  bill  is  far  from  perfect. 
Admittedly  it  doesn't  accomplish  the  ends 
which  even  its  authors  sought  to  gain. 

But  it  is  a  start  in  the  legislative  process. 
We  were  never  aware  that  a  committee  print 
of  a  bill  is  sacrosanct.  The  bill,  as  now  drawn, 
is  contradictory.  The  provision  on  banning  of 
news  sponsorship,  though  perhaps  never  seri- 
ously intended  for  anything  more  than  win- 
dow-dressing, stirred  up  a  controversy  that 
overshadowed  all  other  aspects.  And  the  pro- 
posed ban  on  power — to  which  Mr.  Wheeler 
appears    to    be    so    irreconcilably   pledged — 
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shouldn't  be  the  altar  upon  which  full-scale 
corrective  legislation  should  die. 

It  was  our  impression  that  Congress  legis- 
lated, not  for  the  good  of  an  art  or  industry, 
but  for  the  welfare  of  the  public.  Sen.  Wheel- 
er's Committee,  after  years  of  cursory  consid- 
eration, decided  a  revision  of  the  Communica- 
tions Act,  the  radio  provisions  of  which  were 
written  17  years  ago,  was  desirable.  Hearings 
were  held  and  a  revised  measure  drafted.  Now, 
because  of  "differences",  Chairman  Wheeler  is 
disposd  to  dump  everything  overboard. 

If  new  legislation  is  needed,  then  it  is  the 
duty  of  Congress  to  proceed.  The  legislative 
processes  in  both  Senate  and  House  usually 
root  out  the  evil  or  undesirable  provisions.  We 
agree  with  Sen.  Tobey  (R-N.  H.)  that  "noth- 
ing constructive"  can  come  from  "doing  noth- 
ing". 


New  Low  on  Valor 

EVIDENTLY  playing  on  patriotism,  several 
fraternal  and  labor  organizations  are  reported 
spending  thousands  of  dollars  for  transcribed 
dramatic  serials  for  intensive  membership 
campaigns.  One  of  a  series,  produced  by  a 
fraternal  organization  and  submitted  to  a 
broadcaster  for  use  "without  charge",  went 
like  this : 

As  two  young  men  leave  for  Army  service 
they're  given  a  rousing  home-town  send-off. 
The  mayor  promises  their  jobs  will  be  waiting 
when  they  get  back;  their  boss  gives  added 
assurance.  Through  dramatic  sequence  and 
sound  effects  the  youths  are  taken  into  battle, 
wounded,  returned  and  finally  medically  dis- 
charged but  still  able  to  work. 

It's  a  different  story  when  they  return; 
their  boss  is  sorry  but  has  no  vacancies;  the 
mayor  can  do  nothing  for  them.  They  turn 
to  the  Shaking-Hand  Fraternity,  which  main- 
tains a  service  club  for  men.  The  Grand  Vizer 
in  charge  of  Jobs  for  Service  Men  picks  up 
the  phone,  calls  their  old  boss  (who,  by  the 
way,  is  a  brother  Hand-Shaker). 

The  light  dawns;  after  all  the  boss  didn't 
realize  his  fraternity  was  interested  .  .  .  why 
sure,  send  'em  over  first  thing  in  the  morning ; 
their  jobs  are  waiting.  The  tag  is  a  plea 
for  membership  to  "help  us  find  jobs  for  our 
returned  heroes". 

To  what  does  it  add  up?  Listeners  are  told 
(through  drama)  that:  (1)  employers  have  no 
interest  in  employes  who  have  gone  to  war; 
(2)  political  leaders  don't  give  a  hang  for  the 
men  of  their  communities;  (3)  the  Shaking 
Hand  Fraternity  is  doing  a  real  service  for 
"our  boys".  And  all  that  adds  up  to  new  mem- 
bers, plus  creating  doubts  in  industry  and 
Government. 

Some  of  these  membership  campaigns  are 
offered  to  radio  "without  charge".  If  a  sta- 
tion manager  turns  them  down  as  sustainers, 
then  he's  offered  full  card  rate.  That  should 
be  the  pay-off  to  any  broadcaster. 

Many  stations,  in  cooperation  with  the 
Veterans  Administration  and  local  Govern- 
ment employment  offices,  are  providing  time 
to  assist  returned  service  men  in  finding 
niches  in  civilian  life.  Radio  will  continue  this 
public  service  for  the  men  who  are  giving 
their  all. 

Broadcasters  want  no  part,  however,  of 
any  membership  campaigns  which  exploit, 
for  commercial  gain,  American  patriotism  and 
valor. 


HUBBELL  ROBINSON  Jr. 


SOME  15  years  ago  a  young  man  in  the 
traffic  department  of  Young  &  Rubicam 
in  New  York  overheard  the  conversa- 
tion of  two  of  the  agency's  radio  pro- 
ducers. They  were  exasperated  because  the 
scriptwriter  for  one  of  the  larger  radio  shows 
had  gone  on  a  spree  and  there  was  no  sign 
of  an  overdue  script.  In  their  aggravation 
they  decided  to  take  drastic  action  when  and 
if  the  scriptwriter  returned. 

When  the  executives  left  the  department  the 
young  man  opened  his  desk  drawer,  took  out 
some  copy  paper,  borrowed  a  typewriter  and 
pounded  the  keys  for  several  hours,  producing 
a  script  which  he  promptly  took  into  the  pro- 
duction department.  The  radio  chiefs  read 
the  script,  made  some  minor  changes  and  a 
few  days  later  a  network  detective  program 
was  broadcast — from  the  traffic  boy's  script. 

That  young  man  was  Hubbell  Robinson  Jr., 
who  today  is  vice-president  and  associate  di- 
rector of  radio  at  Young  &  Rubicam.  Born  in 
Schenectady,  N.  Y.,  Oct.  16,  1905,  he  attended 
Phillips  Exeter  Academy,  and  Brown  U.  where 
he  received  his  AB  in  1927.  At  Brown  he  was 
associate  business  manager  of  the  Brown  Daily 
Herald,  campus  paper.  He  was  also  a  mem- 
ber of  Alpha  Delta  Phi. 

Upon  graduation,  Hubbell  decided  he  was 
going  to  be  a  writer,  so  he  started  as  a  re- 
porter for  the  Schenectady  Union  Star.  He 
left  when  he  was  offered  the  opportunity  of  a 
reporting  job  on  the  Knickerbacker  Press  in 
Albany.  But  the  young  reporter  was  ambitious 
and  wanted  to  get  places  fast.  There  was 
only  one  town  where  that  could  be  accom- 
plished.- That  was  New  York. 

And  so  to  New  York.  There  he  got  a  job 
reviewing  stage  shows  in  large  presentation 
houses  for  the  Exhibitor  Herald,  but  after  a 
short  time  decided  advertising  agencies  afford- 
ed the  best  opportunities  for  an  aspiring 
writer. 

To  get  started,  he  took  an  unglamourous  job 
in  1928  as  a  messenger-boy  with  Young  & 
Rubicam.  His  efficiency  and  alterness  was 
soon  noted  and  he  was  promptly  moved  into 
the  traffic  department.  Shortly  after  his  sud- 
den  debut  into  the  scriptwriting  field  he  was 
named  assistant  to  the  head  of  the  radio  j 
department. 

In  1933,  while  on  Y&R's  production  staff, 
Hubbell  was  appointed  to  set  up  a  station  re- 
lations department.  Three  years  later  he  re- 
turned to  the  production  department,  where  his 
easy  style  and  flair  for  scriptwriting  and  di- 
rection soon  ranked  him  as  an  authority  on 
radio  production. 

Another  promotion  came  in  1938  when  all 

(Continued  on  page  42) 
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E  REASONS 

why  UJdlffH  belongs  on  your 
fall  schedule  . . . 


\ 


LISTEN  ERSHIP 

Wisconsin  has  eagerly  accepted  the  advantage  of  static-free,  crystal-clear 
FM  broadcasting.  In  Milwaukee,  and  much  of  Wisconsin,  FM  means  WMFM  The 
appealing  WMFM  combination  of  crystal-clear,  static-free  FM,  plus  outstanding  pro- 
gramming strikes  a  responsive  note. 


PRESTIGE 

Your  programs  become  an  integral  part  of  the  WMFM  schedule  of  distinctive, 
quality  programs  keyed  to  the  wants  and  needs  of  the  community.  Your  product  .  .  . 
your  program  are  associated  with  a  station  that  has  won  the  respect  and  gratitude 
of  its  listeners. 


PROGRAM  SERVICE 

WMFM  has  learned  FM  programming.  It  has  pioneered  some  of  the  out- 
standing FM  programs  in  the  country.  You  can  benefit  by  the  experience  that 
WMFM  has  gained  since  it  took  to  the  air  in  September  of  1940,  as  the  first  FM 
station  west  of  the  Alleghenies. 

Perhaps  one  of  the  many  outstanding  live  sustaining  programs  of  WMFM  will  exact- 
ly fit  your  requirement.  If  not,  we  welcome  the  chance  of  working  with  you  in  the 
development  of  the  right  program. 

Add  WMFM  to  your  fall  radio  plans.  Join  the  fast  growing  list  of  pioneers  who 
know  that  WMFM  programs  build  audiences  and  promote  sales.  Write,  wire,  phone 
for  availabilities. 


WMFM 


THE  miLMKEE  JOML  fffl  STflTIOtl 


Member 
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DENVER 
MARKET 


In  acquiring  knowledge  of 
best  radio  time  buys,  as- 
tute buyers  are  regular 
"bookworms"! 

Here  are  the  facts  which 
cause  them  to  evaluate 
KOA  as  best  buy  in  the 

Denver  Market: 

Dealer  Preference 

(68.8%)* 

Listener  Loyalty 

(69%)** 

Programs 

(9  out  of  top  10) 

Power 

(50,000  Watts) 

Coverage 

(Parts  of  7  states) 

'.Ross  Federal  Survey 
**NBC  Tale  of  412  Cities 


Few  Stations  in  the 
Nation  Can  Equal 
KOA's  Dominance! 
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Our  Respects  to 

(Continued  from  page  40) 

radio  production  was  placed  under 
his  supervision.  The  following 
year  he  took  over  all  program  plan- 
ning and  talent  buying.  He  be- 
came a  stockholder  in  the  agency 
in  1941.  He  was  named  assistant 
director  of  the  radio  department  in 
1943.  This  year  he  has  been  ap- 
pointed a  vice-president  of  the  firm 
where  he  started  as  a  messenger- 
boy  only  16  years  before. 

Hubbell  Robinson  married  the 
former  Therese  Lewis  of  New  York 
in  1940.  His  wife  shares  his  same 
deep  interest  in  the  entertainment 
business.  She  was  at  one  time 
scriptwriter  for  the  Helen  Hayes' 
radio  series  and  also  wrote  the 
movie-script  for  Rosalind  Russell's 
film,  "What  a  Woman." 

From  time  to  tme  he  contributes 
short  stories,  satires  and  articles  to 
Esquire,  Scribners,  Current  Opin- 
ion and  other  periodicals.  After 
working  16 — 18  hours  a  day,  he 
spends  his  spare  time  writing  and 
reading  American  history. 

His  early  enthusiasm  and  eager- 
ness is  still  on  tap.  He  is  continu- 
ously on  the  lookout  for  new  ways 
and  means  of  producing  better 
radio  programs  and  doing  a  better 
job  for  his  firm  and  their  clients. 

Speaking  of  radio  production  he 
said,  "There  is  too  much  slipshod 
production  in  radio  today.  The 
public  has  been  educated  to  sense 
bad  production  and  direction.  Radio 
producers  must  constantly  be  on  the 
alert  and  work  to  obtain,  and  main- 
tain, a  general  high  level  of  excel- 
lence in  their  work."  When  asked 
about  televsion,  he  said,  "There 
are  enormous  possibilities  for  radio 
producers  who  familiarize  them- 
selves with  television.  In  a  com- 
paratively short  time  demands  on 
radio  producers  for  television  shows 
will  be  great  and  the  'stop-watch' 
producer  will  soon  discover  he  has 
no  place  in  the  video  field,  nor  that 
field  for  him." 


Graybar  Names  Cossman, 
Guy  In  Personnel  Change 

WALTER  P.  HOAGLAND,  vice 
president  and  central  district  man- 
ager of  Graybar  Electric  Co.,  re- 
tired June  1  after  44  years'  service 
with  the  company.  George  J.  Coss- 
mann,  his  former  assistant,  and 
also  a  veteran  employe  of  44  years, 
will  succeed  him. 

Additional  changes  announced 
by  Graybar  include  the  appoint- 
ment on  June  1  of  W.  E.  Guy  as 
district  commercial  manager  at 
Chicago,  succeeding  J.  H.  Gleason 
who  will  retire  shortly-  Mr.  Guy, 
who  started  with  Graybar  Electric 
Co.  in  1924  was  at  one  time  presi- 
dent of  the  Chamber  of  Commerce, 
Hammond,  Ind. 


CBS  Playhouse  at  1697  Broadway, 
New  York,  is  the  scene  of  "Murder 
on  the  Fred  Allen  Program",  mystery 
novel  appearing  in  the  July  issue  of 
American  Magazine.  Fred  Allen, 
Portland  and  other  members  of  his 
program  play  prominent  parts  in  the 
story. 


NOTES 


BURRIDGB  D.  BUTLER,  president 
of  WLS  Chicago  and  editor-publisher 
of  Prairie-Farmer,  returned  to  Chi- 
cago last  week  from  his  home  in  Phoe- 
nix, Arizona,  where  he  lives  during 
the  winter. 

LEWIS  ALLEN  WEISS,  vice-presi- 
dent and  general  manager  of  Don  Lee 
Broadcasting  System,  Hollywood,  will 
preside  at  the  San  Francisco  meeting 
of  sales  and  program  executives  from 
Pacific  Coast  affiliates  on  June  10. 

GILBERT  M.  HUTCHISON,  com- 
mercial manager  of  WBIG  Greens- 
boro, N.  C,  is  the  father  of  a  boy. 

EVELYN  HALE,  secretary  to  Frank 
E.  Mullen,  vice-president  and  general 
manager  of  NBC,  has  been  appointed 
assistant  manager  of  the  public  serv- 
ice department  of  the  NBC  western 
division.  Assuming  her  new  position 
June  15,  she  will  act  as  assistant  to 
Jennings  Pierce  whose  activities  in- 
clude the  direction  of  station  relations 
and  guest  relations  for  NBC  in  the 
west. 

C.  B.  HELLER,  now  with  the  Over- 
seas Branch  of  0WI,  visited  his  for- 
mer associates  last  week  at  WLOK 
Lima,  Ohio,  where  he  was  commercial 
manager  for  the  station.  Mr.  Heller  is 
attached  to  the  OWI  New  York  news 
and  feature  bureau,  awaiting  overseas 
assignment. 

CHARLES  MICHELSON,  president 
of  Charles  Michelson  Co.,  radio  tran- 
scription firm,  New  York,  returned  to 
his  office  June  5  after  an  absence  of 
four  months,  following  an  attack  of 
pneumonia. 

JOSEPH  LANG,  general  manager  of 
WHOM  Jersey  City,  has  been  appoint- 
ed coordinator  of  foreign  language 
broadcasts  in  the  New  York  City  area 
in  connection  with  the  Fifth  War  Loan 
Drive.  He  will  divide  his  time  between 
the  drive  and  his  station  duties,  which 
he  is  continuing  pending  FCC  ap- 
proval of  the  transfer  of  the  station 
license  to  Iowa  Broadcasting  Co. 
[Broadcasting,  May  22]. 

FRED  J.  MURPHY  is  a  new  member 
of  the  sales  staff  of  WSRR  Stamford, 
Conn.  Mr.  Murphy  was  formerly  re- 
gional manager  of  Broadcast  Produc- 
tions, New  Haven. 

FRED  A.  WEBER,  former  district 
manager  for  Investors  Syndicate, 
Davenport,  la.,  has  joined  Burns- 
Smith  Co.,  Chicago,  station  represent- 
ative, in  a  sales  capacity. 

WARREN  JUSTICE,  released  from 
the  Navy,  has  joined  KHJ  Hollywood 
as  account  executive. 

EDWARD  W.  WOOD,  Mutual  net- 
work sales  manager,  has  returned  to 
New  York  following  Hollywood  con- 
ferences with  Lewis  Allen  Weiss, 
vice-president  and  general  manager  of 
Don  Lee  Broadcasting  System. 

DON  NORMAN,  NBC  spot  sales  rep- 
resentative in  San  Francisco,  has  tak- 
en over  that  office  in  Hollywood,  re- 
placing Fred  Selzer  who  reports  to 
the  Army.  Mr.  Norman's  successor 
is  Carl  Nielsen,  former  KPO  sales 
representative. 

DON  FRANCISCO  Jr.,  former  ad- 
vertising manager  of  Avion  Inc.,  Los 
Angeles  (aircraft  parts),  has  joined 
KWKW  Pasadena,  Cal.,  as  account 
executive. 


THOMAS  F.  CLARK  Co.  has  been 
named  as  national  representative  for 
WLAG  La  Grange,  Ga.,  effective 
June  1. 


V 


ill! 


Official  U.  S.  Navy  Photo 

LOOKING  OVER  latest  radio  news 
from  the  States  while  on  Navy  as- 
signment somewhere  in  the  Carib- 
bean are  these  broadcasters,  who 
get  together  whenever  time  permits 
to  talk  over  trends  in  the  trade. 
Now  serving  as  communications 
officer,  Caribbean  Sea  Frontier,  is 
C'omdr.  E.  J.  Gluck,  USNR  (seat- 
ed), who  is  president  of  WSOC 
Charlotte,  N.  C.  Standing  is  Lt. 
Louis  Read,  USNR,  former  com- 
mercial manager  of  WWL  New  Or- 
leans, now  public  relations  officer 
for  the  Tenth  Naval  District. 


Hooper  Ratings  Show 
Audience  Drop  in  May 

C.  E.  HOOPER  Inc.,  in  the  May  day- 
time network  ratings,  reports  the  av- 
erage available  audience  at  69.8,  down 
2.0  from  the  last  report,  down  2.3  from 
a  year  ago.  There  is  a  drop  of  1.4  from 
the  previous  report  for  average  sets- 
in-use,  the  current  figure  being  14.1. 
Average  daytime  program  rating 
stands  at  4.3  a  decrease  of  0.6  from  the 
last  report. 

First  place  goes  to  When  a  Girl 
Marries  in  the  top  10  weekday  pro- 
grams. Young  Widder  Brown  ranks 
second,  and  We  Love  and  Learn  third, 
followed  respectively  by  Ma  Perkins 
(CBS)  ;  Kate  Smith  Speaks;  Stella 
Dallas;  Our  Gal,  Sunday;  Pepper 
Young's  Family ;  Big  Sister;  Ma  Per- 
kins (NBC).  Top-ranking  Saturday 
daytime  shows,  not  included  in  the 
weekday  list  are :  Stars  Over  Holly- 
icood,  first ;  Fashions  in  Rations,  sec- 
ond. Ma  Perkins  has  the  highest  spon- 
sor identification  index  of  those  pro- 
grams included  in  a  list  of  subscribers 
to  the  C.  E.  Hooper  service. 


ORVILLE  PRE  SCOTT,  literary  crit- 
ic of  the  New  York  times,  on  June 
10  starts  a  weekly  book  review  on 
CBS,  Saturday  2  :15  p.m. 


whn  whn  whn  whn 


DIAL  1050-50,000  WATTS 
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PRESTO  IS  10  YEARS  OLD 


In  1934  Presto  made  the  first  commercial  cellulose  coated  recording  disc. 
At  the  time  there  were  perhaps  3  or  4  instantaneous  recording  studios  in  New 
York  making  recordings  on  plain  aluminum.  We  sent  these  studios  samples 
of  our  new  coated  disc  and  a  steel  needle  to  cut  them. 

They  were  amazed.  Never  had  they  heard  a  record  with  so  little  surface 
noise  .  .  .  such  perfect  musical  response. 

Presently  we  received  an  order  for  100  discs  and  the  entire  plant 
personnel  (all  5  of  us)  worked  a  week  to  fill  the  order. 

Already  we  had  made  a  few  recording  turntables  which  we  offered,  among 
others,  to  broadcasting  stations  and  schools.  Often  as  not  they  asked, 
"What  use  would  we  have  for  those  things?" 

Today  thousands  upon  thousands  of  Presto  recorders  are  in  daily  service 
all  over  the  world.  On  this,  our  10th  birthday,  we  want  to  thank  you 
for  having  helped  us  to  grow  and  to  assure  you  that  we  will 
continue  to  do  our  darndest  to  give  you  the  best  recording 
equipment  we  know  how  to  build. 

Presto  Recording  Corporation,  New  York  19,  N.  Y.,  U.  S.  A. 

World't  Largest  Manufacturers  of  Instantaneous  Sound  Recording  Equipment  and  Disci 
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BEHIND 


ROBERT  F.  ANTHONY,  former  as- 
sistant program  promotion  director 
of  Mutual,  has  joined  WHN  New 
York  as  sales  promotion  and  sales  di- 
rector, replacing  Hartley  Samuels 
now  in  charge  of  Parade  of  Stars  pro- 
motion at  NBC. 

GLENN  DOLBERG,  one-time  pro- 
gram director  of  KFI-KECA  Los 
Angeles,  has  been  appointed  western 
field  representative  for  Broadcast 
Music  Inc.,  with  headquarters  in  Hol- 
lywood. 


A.M.  at  P.M. 

WHEN  the  boys  in  the  Aleu- 
tian Islands  tune  in  on  Dawn 
Busters,  early  morning  jam- 
boree of  WWL  New  Orleans, 
they  are  basking  in  mid-af- 
ternoon sunshine,  according 
to  Pete  Baird,  former  sports 
writer  of  the  New  Orleans 
Item. 


HOWARD  R.  MALCOLM,  formerly 
on  the  announcing  staff  of  WBBM 
Chicago,  has  joined  KHQ-KGA  Spo- 
kane. 

JIMMIE  SIMPSON  has  left  the  an- 
nouncing staff  of  WROC  Salisbury, 
Md.,  to  join  AVWDC  Washington,  D. 
C. 


opjoitwh  knocks  LOUDER 


Sell  America's  New 
Industrial  Frontier 
With 

WROL 

*WROL  primary  area  covers  some  of 
world's  greatest  industrial  operations- 
XV A,  CEW,  ALCOA. 
*  WROL  for  14  years  has  been  the  home 
town  station  for  Knoxville,  now  more 
than    200,000    population.  Knoxville 

«  firct  in  U  S.  business  activity 
continues  first  in  u. 

with  June  S-M  city  index  of  160.0. 
*WROLs  620kc,  low  frequency  coverage 
and  20  hour  daily  schedule  offers  greatest 
opportunity  for  national  advertisers  to 
reach  this  fabulous  market. 


EVERETT  C.  PARKER,  assistant 
to  the  manager  of  the  NBC  New  York 
public  service  department,  is  the  fa- 
ther of  a  girl. 

DAVID  PELTZ,  freelance  radio 
writer,  has  joined  Owen  Vinson  Pro- 
ductions, Chicago. 

ROBERT  HANSEN  has  joined 
WIND  Chicago  as  sales  promotion 
and  public  relations  director. 

ALEXANDER  GRIPPEN,  W I P 
Philadelphia  news  commentator,  has 
signed  with  Harold  Soskin,  New  York 
publishers,  for  his  third  book,  Nora 
Say  re,  M.  D.,  to  be  published  this  fall. 

REX  BOWEN,  formerly  with  the 
CIAA's  united  network  news  staff,  in 
the  San  Francisco  area,  has  been  in- 
ducted into  the  Navy.  Before  going 
to  CIAA,  Mr.  Bowen  was  with  KFBK 
Sacramento  and  KYCA  Prescott,  Ariz. 

SYLVIA  BROWN,  food  consultant 
for  WCKY  Cincinnati,  will  be  mar- 
ried to  Dr.  Walter  Bernard  Devine, 
Nashport,  O.  physician,  in  July. 

KATHERINE  FOX,  public  service 
director  and  coordinator  of  war  activ- 
ities for  WLW  Cincinnati  and  who 
serves  as  chairman  of  women's  activi- 
ties of  the  Ohio  War  Finance  Com- 
mittee, has  been  awarded  the  Distin- 
guished Service  Medal,  highest  form 
of  recognition  for  volunteer  work 
given  by  the  Committee. 

REMI  MARTEL  has  joined  the  pro- 
duction department  of  WOR  New 
York  as  assistant  to  Steve  Ellis  on 
the  Moonlight  Saving  Time  program, 
replacing  James  Miller,  resigned. 

LUD  GLUSKIN,  CBS  Hollywood 
musical  director,  has  been  signed  for 
the  RKO  film,  "Going  to  Town", 
which  stars  Chester  Lauck  and  Nor- 
ris  Goff  (Lum  &  Abner). 

G*EORGE  FISHER,  released  from 
the  Army  and  former  commentator  on 
KHJ  Hollywood,  has  returned  to  the 
station. 

ED  HOCHHAUSER,  announcer  at 
WING  Dayton,  Ohio,  is  the  father  of 
a  girl. 

ROBERT  LIGHT,  former  assistant 
director  of  Warner  Bros.,  has  joined 
Blue  Hollywood  production  staff. 

MARK  GREGORY  has  left  the  an- 
nouncing staff  of  KYW  Philadelphia 
to  jom  WJR  Detroit  as  news  com- 
mentator. 

EMMA  MAE  ROBERTS,  former 
promotion  director  of  WCAU  Phila- 
delphia, has  joined  the  publicity  staff 
of  the  United  War  Chest  in  Phila- 
delphia. 

JAMES  McMILLIN,  formerly  of 
WORC  Worcester,  Mass.,  has  been 
added  to  the  announcing  staff  of 
WIBG  Philadelphia. 

TED  R.  LINGO,  formerly  with  the 
cast  of  the  Wheling  Steel-Makers  net- 
work show,  has  joined  the  announcing 
staff  of  WPEN  Philadelphia. 

BILL  HEDGEPETH  has  joined  the 
announcing  staff  of  WIS  Columbia, 
S.  C.  He  formerly  announced  at 
WDNC  Durham,  N.  C. 

WAYNE  MULLER,  announcer  and 
newscaster  of  KIEV  Glendale,  Cal., 
is  the  father  of  a  boy. 

JEAN  RUHTZ  has  joined  the  pro- 
gram staff  of  WGFM  Schenectady, 
N.  Y.,  the  General  Electric  FM  sta- 
tion. Miss  Ruhtz  was  formerly  with 
WTRY  Troy,  N.  Y.  Also  new  to  the 
program  staff  of  WGFM  is  Jane 
Cushman. 

STAN  SHAW,  m.  c.  of  Gloom  Dod- 
gers on  WHN  New  York,  is  the  fa- 
ther of  a  boy. 

ALLEN  FRANKLIN,  former  MBS 
announcer,  has  joined  the  OWI  as  a 
senior  field  representative. 

FRED  LEE,  Blue  network  war  cor- 
respondent, has  replaced  Henry  T. 
Gorrell  as  correspondent  for  the  Mid- 
dle East  theatre  of  operations. 


ARMY  DUTIES  parallel  those  of 
civilian  life  for  Lt.  Lester  Kamin- 
sky  (r)  of  the  Fourth  Provisional 
Training  Regiment,  EUTC,  Camp 
Claiborne,  La.  He  announces  Camp 
Claiborne  News  of  the  Week  on 
KALB  Alexandria,  La.,  one  of  sev- 
eral Army  shows  aired  by  the  sta- 
tion. Checking  script  with  Lt. 
Kaminsky  are  Dorothy  Aden, 
KALB  production  manager,  and  E. 
A.  Cappellini,  station  manager.  Lt. 
Kaminsky  in  civilian  life  was  with 
WACO  Waco,  Tex.;  Texas  State 
Network  and  KEYS  Corpus  Christi. 
Program  is  written  by  Lt.  Stanley 
K.  Brown,  former  news  and  special 
events  director  of  KOA  Denver. 


DAVID  BANKS,  formerly  with  Mu- 
tual in  Chicago,  and  commentator  of 
several  southern  stations,  has  joined 
the  announcing  staff  of  WAAT  New- 
ark, N.  J. 

ELIZABETH  LACKMAN,  for  seven 
years  general  reporter  on  the  New 
York  Times,  has  joined  the  press  staff 
of  the  Blue  Network,  replacing  Aileen 
Soarez,  who  has  joined  the  overseas 
division  of  the  OWI.  Pat  Cort  has  left 
the  Blue  publicity  staff  to  join  the 
American  Red  Cross. 

WARD  WILSON  has  been  named 
sports  director  of  WHN  New  York, 
succeeding  Marty  Glickman,  who  has 
been  commissioned  a  Marine  Corps 
lieutenant. 

PAUL  GARDNER,  former  sports 
writer  of  the  N.  Y.  Journal-American, 
this  week  joins  the  Blue  Network  pub- 
licity staff,  replacing  Warren  Gerz, 
who  will  join  the  Hollywood  publicity 
staff  of  Young  &  Rubicam. 

JERRY  SILL,  former  director  of  ad- 
vertising and  promotion  of  WNEW 
New  York,  has  joined  Mutual's  station 
relations  department. 

GARRETT  HOLLIHAN  resigned 
June  1  as  program  director  of  WMCA 
New  York  to  produce  programs  on  a 
free-lance  basis. 


g    ™  that's  heard 

all  over  the  important 

EL  PASO 
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WGR 


New  Blue  Buffalo  Outlet 
Strengthens  Web  in  Upstate  N.Y. 


More  Power  on  Better  Frequency  enables 
Blue  to  deliver  Nation's  14th  City  and  Sur- 
rounding Area  . . .  Adding  164,000  MORE 
Families  to  present  Daytime  Coverage 
.  .  .  Station  will  do  standout  promotion. 


On  June  1,  Station  WGR  (5,000  watts 
day — 1,000  watts  night  on  550  kc)  be- 
came the  network's  new  outlet  in  Buffalo. 
This  shift  to  a  station  with  greater  power 
and  better  frequency  enables  The  Blue 
to  cover  87,000  more  radio  homes  night- 
time— and  164,000  more  daytime. 

This  is  particularly  important  to  adver- 


tisers because  it  means  that  from  now  on 
The  Blue  will  give  even  stronger  coverage 
for  advertisers  in  upstate  New  York. 

WGR  is  launching  a  comprehensive  cam- 
paign on  its  new  affiliation  with  The  Blue 
— to  swing  the  audiences  over  and  in  addi- 
tion will  continue  to  promote  Blue  spon- 
sored shows  with  unusual  aggressiveness. 


AMERICAN  BROADCASTING  SYSTEM,  INC. 


Gray  b"~a~R 

ELECTRIC  COMPANY 


BERNARD  BURROWS,  former  li- 
brarian of  CHEX  Peterborough,  has 
graduated  as  a  pilot  in  the  Royal 
Canadian  Air  Force  and  commissioned 
as  pilot  officer.  He  is  stationed  over- 
seas. 

KATHLEEN  FARREL,  new  to  ra- 
dio, has  joined  the  staff  of  CKGB  Tim- 
mins,  Ont. 

DON  NAIRN,  formerly  of  CKGB 
Timmins,  has  transferred  to  the  an- 
nouncing staff  of  CHEX  Peter- 
borough. 

JUSTIN  DOUGHTY,  announcer  of 
CHEX  Peterborough,  has  joined  the 
Royal  Canadian  Air  Force. 

LEE  TRENHOLM,  director  of  pub- 
lic relations,  Underwood  Elliott  Fish- 
er, Toronto,  has  been  re-elected  presi- 
dent for  1944-45  of  the  Toronto  Ad- 
vertising and  Sales  Club.  Ray  A. 
Barford,  J.  J.  Gibbons  Ltd.,  was 
elected  secretary,  G.  Alec  Phare,  radio 
director  of  R.  C.  Smith  &  Son,  as 
treasurer  and  R.  J.  Avery,  radio  di- 
rector, Ronalds  Adv.  Co.,  director. 

ED  FRECH,  announcer,  has  joined 
WALA  Mobile.,  Ala.,  transferring 
from  WMAN  Mansfield,  Ohio.  Bill 
Orlean,  formerly  of  WAIT  Chicago, 
has  also  joined  WALA.  Other  new 
WALA  announcers  are  John  Louther 
and  Ollie  Cain. 

MISCHA  BREGMAN  has  been 
named  music  librarian  at  WCCO 
Minneapolis.  Mr.  Bregman  was  asso- 
ciated with  the  Minneapolis  Symphony 
Orchestra  as  a  violinist  and  librarian 
for  several  years. 

KEN  KENNEDY,  program  director 
of  WDAY  Fargo,  N.  D.,  was  elected 
president  of  the  State  Junior  Chamber 
of  Commerce  at  the  annual  war  con- 
ference. 

HOWARD  NELSON,  war  effort  di- 
rector of  WDAY  Fargo,  N.D.,  is 
father  of  a  girl. 

CHARLEY  STOOKEY,  farm  editor 
of  KMOX  St.  Louis,  completed  his 
15th  consecutive  year  in  farm  radio 
on  May  20.  He  originally  joined  WLS 
Chicago  in  1929. 

DORIS  KLUDT  has  been  added  to 
the  continuity  staff  of  WSRR  Stam- 
ford, Conn.  She  was  formerly  with 
Connecticut  Radio  Adv.,  Hartford. 

MARIE  DONAHUE  has  been  pro- 
moted to  traffic  manager  of  WEEI 
Boston.  She  formerly  was  secretary 
in  charge  of  national  sales.  Katherine 
M.  King,  formerly  with  WHDH  Bos- 
ton, is  now  a  member  of  the  WEEI 
transcription  staff. 

ROLAND  E.  SCHEER,  former  staff 
announcer  of  KTSA  San  Antonio, 
Tex.,  is  a  new  member  of  KRGV  Wes- 
laco,  Tex. 

IOLA  BRUBECK,  continuity  writer 
of  KPRO  Riverside,  Cal.,  has  resigned 
to  join  her  husband  who  is  stationed 
at  a  Texas  Army  training  center. 

ROD  O'CONNOR,  announcer-pro- 
ducer of  WGN  Chicago,  has  joined 
KHJ  Hollywood. 

NEIL  REAGAN,  production  mana- 
ger of  KFWB  Hollywood,  has  shifted 
to  CBS  Hollywood  as  producer. 

SHELDON  W.  PETERSON,  of  the 
NBC  Chicago  press  staff,  is  the  father 
of  a  girl. 

ROBERT  DUMM,  former  program 
director  of  KSFO  San  Francisco,  has 
been  promoted  to  a  Lieutenant  (j.g.) 
in  the  Navy. 

DON  DAVIS,  formerly  of  KLS  Oak- 
land, has  joined  KFRC  San  Francisco 
as  announcer. 

K.  LOUIS  FLATAU,  journalist  and 
recognized  authority  on  international 
affairs,  has  started  a  five-weekly  quar- 
ter-hour commentary  on  KMTR  Hol- 
lywood. 


FORTY  BELOW  weather  was  de- 
scribed to  listeners  of  WING  Day- 
ton, when  Roving  Reporter  Lin  Ma- 
son (the  warmly  clothed  gent  on 
the  right)  told  of  his  sensations  in 
the  AAF  Materiel  Command's  "All- 
Weather  Chamber"  at  Wright 
Field,  Dayton.  Capt.  Walford 
Marrs  (left)  is  director  of  the 
Clothing  Unit  of  the  Aero-Medical 
Lab.  In  the  weather  chamber,  Ma- 
teriel Command  tests  equipment. 


WALT  HARRIS,  previously  with 
KIT  Yakima,  Wash.,  and  KOB  Albu- 
querque, N.  M.,  is  now  a  member  of 
the  announcing  staff  of  KIRO  Seattle. 

BILL  BUTLER,  released  from  the' 
Navy  after  18  months'  service,  has  re- 
joined WJHP  Jacksonville,  Fla.,  as 
announcer. 

FRANCES  FRATER,  continuity 
chief  and  associate  producer  for  Radio 
Council,  WBEZ  Chicago  Public 
Schools  station,  joined  NBC  Chicago 
June  1  as  assistant  to  Judith  Waller, 
central  division  public  service  director 
in  charge  of  NBC-Northwestern  Uni- 
versity Summer  Radio  Workshop. 

KEN  WILSON,  WKBN  Youngstown, 
Ohio,  announcer,  and  Dorothy  Johns- 
ton, former  control  room  technician  of 
WMBS  Uniontown,  Pa.,  were  married 
May  13. 

ROBERT  RAY  MILLER,  associate 
producer  for  the  Radio  Council, 
WBEZ,  Chicago  public  schools  station, 
has  been  appointed  to  a  Rockefeller 
fellowship  in  radio,  granting  him  three 
months  of  study  in  New  York  net- 
work headquarters.  Mr.  Miller  also 
plans  enrollment  in  New  York  Univer- 
sity Summer  Radio  Workshop. 

KARL  SCHLICHTER  has  been  ap- 
pointed director  of  the  new  radio  ed- 
ucation department  of  Los  Angeles 
County  Tuberculosis  &  Health  Assn. 

BOB  WARD,  director  of  publicity, 
WJJD  Chicago,  is  the  father  of  a 
boy. 


If  lOU  WANT  TO 
REICH  ANOTHER 

300,000  E/1R* 


KFDM 

Blue  Network,  560  K.  C,  1,000  Wans 
BEAUMONT.  TEXAS  MEANS  BUSINESS 
Raprotonfad  by  Howard  H.  Wilson  Company 


ujmmmmm 


BLAW-KNOX 

VERTICAL 

RADIATORS 

FN& TELEVISION  TOWERS 
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a  new 


HIGH... 


BUY  WAR  BONDS 

WAR 
LOAN 

Buy  More  Than  Before 


The  war's  end  will  bring  the  day  when  scientific 


expeditions  may  verify  a  new  high  on  the  world's 


roof.  When  that  time  comes,  the  world  will  also  know 


a  new  high  in  the  quality  of  electronic  products  .  .  . 


through  radio  and  other  electronic  devices  built  by 


DETROLH  RADIO 

DIVISION  OF  INTERNATIONAL  DETROLA  CORPORATION  •  BEARD  AT  CHATFIELD,  DETROIT  9,  MICH. 

C.  RUSSELL  FELDM ANN     A*.  PRESIDENT 


of  the  "heartland" 


15.17% 

of  U.  S.  Pork 
raised  in  KGLO 
Primary  Area 

MORE  PORK  is  raised  in  our  pri- 
mary area  than  in  any  other  state! 
These  millions  of  hogs  are  setting 
an  all-time  record  for  cash  income. 
Farmers  here  in  the  "HEART 
LAND"  are  working  and  spending 
towards  their  greatest  production 
year  .  .  .  while  thousands  of  work- 
ers bring  home  overtime  pay  from 
the  packing  plants,  hemp  mills, 
corn,  soybean  and  sugar  beet 
processing  plants.  Everyone  of 
293,080  families  has  MORE  TO 
SPEND  than  ever  before.  Put  KGLO 
on  your  list  and  .  .  . 


VICK  KNIGHT,  Hollywood  producer, 
now  with  Army  Special  Services  di- 
vision, Palm  Beach,  Fla.,  has  been 
promoted  to  sergeant. 

LT.  COL.  PAUL  JONES,  former  an- 
nouncer of  KGB  San  Diego,  Oal.,  is 
attached  to  the  staff  of  Lt.  Gen. 
Joseph  W.  Stilwell  in  China. 

FRANCES  PARMER  WILDER,  for 
the  past  six  years  director  of  educa- 
tion for  Columbia  Pacific  Network, 
Hollywood,  has  been  appointed  CBS 
coordinator  of  daytime  programming, 
with  headquarters  in  New  York.  In 
her  new  capacity,  Mrs.  Wilder  will 
deal  with  agencies  and  clients  in  mer- 
chandising material  obtained  through 
research  in  markets  dominated  by  wo- 
men listeners. 

ELIZABETH  KERN  of  WING  Day- 
ton has  been  named  chairman  of  the 
fellowship  committee  of  the  Dayton 
Advertising  Club  by  Jack  Hershey, 
director  of  advertising  for  the  Day- 
ton Rubber  Mfg.  Co.  and  newly 
elected  president  of  the  club. 

PAUL  J.  MILLER,  production  man- 
ager of  WWVA  Wheeling,  W.  Va., 
has  completed  his  22nd  year  of  broad- 
casting. Joseph  A.  McQuay,  announcer, 
has  shifted  to  WWVA  from  WAJR 
Morgantown,  W.  Va. 

STEWART  SPENCER,  announcer 
and  publicity  director  of  WPTF  Ral- 
eigh, N.  C,  has  resigned  to  enter  the 
Navy.  New  addition  to  the  WPTF  an- 
nouncing staff  is  Larry  C.  Johnson.  . 

KENNETH  PETERSON  is  now  a 
member  of  the  WMPS  Memphis  an- 
nouncing staff.  He  was  formerly  with 
KOBH  Rapid  City,  S.  D. 

LESLIE  BALOGH  BAIN,  news 
commentator  of  WIOD  Miami,  has 
returned  to  the  station  after  a  two- 
week  observation  tour  overseas  as  an 
accredited  Naval  correspondent.  Re- 
ports on  his  observations  and  experi- 
ences are  now  featured  on  his  Monday 
through  Friday  broadcasts. 


5000  Watts  ■    7  1300  K.C. 
MASON  CITY,  IOWA 

F.  C.  Eighmey,  Gen.  Mgr. 

CBS  Affiliate 

WEED  &  COMPANY,  Rep. 


CHAMPIONS  of  Detroit's  new  Inter-Station  Bowling  League  are  these 
members  of  the  WJR  team  which  made  a  clean  sweep  of  all  honors  in 
the  league's  first  season  of  competition.  Standing  (1  to  r) :  Marc  Williams 
of  the  Happy  Hank  program;  Charles  Park,  announcer  and  secretary  of 
the  league;  Harold  Lake,  transcription  librarian;  William  Jacoby,  tech- 
nician and  organizer  of  the  league.  Front  row  (1  to  r)  :  Dave  Olson,  pro- 
ducer; Eric  Howlett,  program  director;  Lew  Cervenak,  musician. 


DOROTHY  FULDHEIM,  lecturer 
and  commentator,  has  joined  WJW 
Cleveland. 

CLARE  PATRICK,  formerly  of  KPO 
San  Francisco  music  rights  depart- 
ment, has  been  appointed  a  first  lieu- 
tenant in  the  WACS  and  is  stationed 
at  Stout  Field,  Indianapolis. 

ROBERT  ARTHUR,  free-lancer  who 
writes  Nick  Carter  and  Mystery  Travel- 
er, both  heard  on  Mutual,  has  been 
named  by  the  Blue  network  to  e Jit 
scripts  for  Appointment  With  Life. 


TONY  FERREIRA,  formerly  with 
the  Republic  Pictures  publicity  de- 
partment and  previously  a  stage  man- 
ager-director, has  joined  the  Televi- 
sion Workshop,  New  York,  as  a  writer- 
producer-director. 

WILLARD    L.    DOUGHERTY  has 

been  promoted  to  a  first  lieutenant  in 
the  Army.  Known  as  "Will  Douglas" 
to  CBS  listeners,  the  former  announc- 
er was  employed  at  WKBN  Youngs- 
town,  O. 

JOHNNIE  ALSON  has  relinquished 
his  m.c.  duties  with  the  Blue  Net- 
work to  become  a  staff  announcer,  re- 
placing Hugh  James,  who  continues 
his  commercial  commitments  on  Blue 
and  NBC  programs. 

BILL  DILLNER,  formerly  on  the  an- 
nouncing staff  of  WDSU  New  Or- 
leans, has  joined  WAAF  Chicago  . 


Westinghouse  to  Import 

WESTINGHOUSE  Electric  Inter- 
national Co.  has  announced  that  after 
more  than  25  years  in  the  interna- 
tional field  as  an  exporter,  the  com- 
pany will  now  enter  the  import  field. 
According  to  John  W.  White,  presi- 
dent of  the  company,  the  move  will 
further  reciprocal  trade  among  na- 
tions. Hampton  C.  Marsh  has  been 
named  manager  of  the  new  depart- 
ment. Imports  will  consist  mainly  of 
raw  materials. 


Represented  by 
THE  WALKER  CO. 


WITH 


REX  DAVIS 

4  TIMES  DAILY 
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OU  MIGHT  DRIVE  A  BOAT  141  MILES 
N  HOUR" 


BUT 


YOU  CAN'T  REALLY  REACH  WESTERN 
MICHIGAN  FROM  CHICAGO! 


WKZO  has  the  AUDIENCE  in  Western  Michi- 
gan— an  audience  greater  than  that  of  all 
other  stations  COMBINED!  The  latest  Hooper 
Special  Report  (made  in  the  autumn  of 
1943)  proved  WKZO's  outstanding  domi- 
nance not  only  in  its  primary  market,  but 
also  in  outlying  communities  of  Western 
Michigan.  Cities  and  towns  covered  in  this 
coincidental  area  study  were,  specifically, 
Kalamazoo,  Allegan,  Byron  Center,  Dorr, 
Martin,  Moline,  Otsego,  Plainwell  and  Way- 
land. 

Here  are  the  figures  for  3:00  P.M.  to  6:00 
P.M.,  Monday  through  Friday: 

3:00  P.  M. — 6:00  P.  M. 

WKZO  50.5% 

STATION  B  17.7% 

SIX  OTHERS  25.7% 

MISC.  6.1% 


Not  by  radio,  that  is!  Because  there's  no  station  in 
Chicago— —or  in  Detroit,  either — that  can  weather  the 
distance  (and  our  local  fading  conditions)  well  enough 
to  pick  up  anything  like  a  representative  audience  in 
the  western  half  of  this  great  state  of  Michigan. 

On  a  map  it  looks  easy.  On  the  air,  it's  impossible.  If 
you've  been  thinking  otherwise,  let  us  give  you  the  facts 
about  WKZO  and  all  our  "competition" — and  save  you 
some  disappointments.  Drop  us  a  line — or  ask  Free  & 
Peters ! 


Sir  Malcolm  Campbell  did  it — 141.74  MPH — on  August  19,  1939! 


WKZO 


5000  Watts 
590  KC 
CBS 


strongest  selling  force  in  Western  Michigan,  with  studios  in 

KALAMAZOO  and  GRAND  RAPIDS 

Owned  and  Operated  by  Fetzer  Broadcasting  Company 


FREE  &  PETERS,  INC.,  E 
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21  years  of  continuous 
leadership.  Programs, 
public  service,  alertness 
.  .  .  and  of  course  .  .  . 
advertiser's  preference. 

I  PRESENT 

All  surveys  agree  WRC 
leads  morning,  after- 
noon and  night. 


Washington  will  have 
the  first  NBC  television 
station  to  be  constructed 
after  the  war. 


MAT.  MANN  HOLINER,  chief  of 
program  section,  Armed  Forces  Radio 
Service,  and  former  West  Coast  radio 
director  of  Benton  &  Bowles,  is  on 
terminal  leave  of  absence  before  re- 
tiring from  active  Army  duty.  He 
plans  to  return  to  civilian  radio  pro- 
duction. 

RAYMOND  A.  SHOLL  Jr.,  formerly 
with  the  sales  promotion  department 
of  SKF  Industries,  Philadelphia,  has 
joined  the  John  Falkner  Arndt  Agen- 
cy, Philadelphia,  as  copywriter. 

PAUL  FROELICH,  formerly  of  N. 
W.  Ayer  &  Son,  Philadelphia,  has 
joined  Gray  &  Rogers,  Philadelphia. 

SAM  KERNER,  having  joined  Kline- 
Howard  Agency,  Los  Angeles  radio 
talent  service,  as  president,  firm  name 
has  been  changed  to  Kline-Howard- 
Kerner  Inc.  Besides  handling  talent, 
firm  packages  shows  for  sponsor  con- 
sideration. Mr.  Kerner  was  formerly 
vice-president  of  Lou  Irwin  Inc.,  tal- 
ent service. 

NATE  TUFTS,  Hollywood  vice-presi- 
dent in  charge  of  West  Coast  originat- 
ing radio  for  Ruthrauff  &  Ryan,  is 
the  father  of  a  boy. 

CAL  KUHL,  West  Coast  manager  and 
executive  producer  of  The  Biow  Co., 
and  Elizabeth  Mills,  New  York  secre- 
tary to  Milton  Biow,  head  of  the 
agency,  were  married  in  Hollywood 
May  18. 

PAUL  WALSH,  formerly  on  the  ad- 
vertising staff  of  Union  Carbide  & 
Carbon  Corp.,  New  York,  has  joined 
the  radio  department  of  Marschalk  & 
Pratt  Co.,  New  York,  as  field  contact 
man. 


LARRY  HANSON,  formerly  with 
Crowell-Collier  Pub.  Co.,  has  joined 
the  new  business  department  of  Mc- 
Cann-Erickson,  New  York,  as  admin- 
istrative assistant. 

HENRY  B.  HELM,  former  account 
executive  of  Al  Paul  Lefton  Co.,  New 
York,  has  joined  the  creative  staff  of 
Fuller  &  Smith  &  Ross,  New  York. 

DAISEY  AMOURY,  formerly  with 
the  production  division  of  the  Office 
of  War  Information  as  producer  and 
director,  has  joined  Donahue  &  Coe, 
New  York,  as  radio  script  writer.  Rob- 
ert F.  Kaufmann,  former  exploitation 
and  radio  writer  of  RKO  Radio  Pic- 
tures, has  also  r'oined  the  agency 
as  commercial  script  writer. 

SIDNEY  MATTHEW  WEISS,  vice- 
president  and  manager  of  the  New 
York  office  of  A.  W.  Lewin  Co.,  is 
now  a  partner  in  the  agency. 

SAMUEL  CHESTER  REID  PARK- 
HURST,  chief  of  the  copy  department 
of  Samuel  C.  Croot  Co.,  New  York, 
has  been  appointed  vice-president  of 
the  agency.  He  has  been  associated 
with  the  firm  for  12  years. 

WADE  Adv.,  Los  Angeles,  has  taken 
additional  office  space  at  411  W.  Fifth 
St. 

CULBRETH  SUDLER  Co.,  Los  An- 
geles agency,  has  established  a  relig- 
ious broadcasting  department  to  su- 
pervise production  of  church  pro- 
grams. Wade  Lane,  known  profes- 
sionally as  Strollin'  Tom,  has  been 
named  manager. 

BILL  CORNELL,  known  profession- 
ally as  Bill  Parke,  has  joined  Charles 
N.  Stahl  Adv.,  Los  Angeles,  as  writer- 
announcer. 

OLIVER  PRESBREY,  formerly  with 
Edward  Petry  &  Co.,  New  York  sta- 
tion representative,  has  joined  BBDO 
New  York  as  assistant  to  Arthur  Pry- 
or  Jr.,  radio  director. 


Foster  Expands 

HARRY  E.  (Red)  FOSTER,  pres- 
ident of  Harry  E.  Foster  Agencies 
Ltd.,  Toronto,  has  announced  that 
the  company  has  recently  been 
granted  a  franchise  from  the  Ca- 
nadian Daily  Newspapers  Assn. 
and  will  enter  the  general  adver- 
tising agency  field.  Mr.  Foster  in- 
dicated that  this  does  not  mean 
curtailment  in  radio  advertising 
on  the  part  of  the  agency,  but  that 
because  all  forms  of  advertising 
have  become  more  closely  linked, 
the  step  was  a  natural  one  for 
company's  further  development. 


JAMES  H.  BRUNDAGE,  formerly 
with  Evans-Winter-Hebb,  Detroit,  in 
a  sales  and  contact  capacity,  has 
joined  the  production  staff  of  Aubrey, 
Moore  &  Wallace,  Chicago. 

TO  CLARIFY  position  of  Carroll 
Carroll,  recently  appointed  editorial 
supervisor  of  J.  Walter  Thompson  Co. 
radio  programs,  John  U.  Reber,  New 
York  vice-president  in  charge  of  radio 
has  announced  that  jurisdiction  ex- 
tends to  all  shows  of  the  agency  pro- 
duced in  Hollywood,  New  York,  Chi- 
cago and  San  Francisco. 

RICHARD  F.  LINSERT,  formerly 
advertising  manager  of  Red  Star  Yeast 
&  Products  Co.,  Milwaukee,  has  joined 
Needham,  Louis  &  Brorby,  Chicago, 
as  account  executive. 

WILLIAM  T.  HANSON,  formerly 
with  Jerome  Kalom  Adv.  Co.,  Chicago, 
has  joined  Kuttner  &  Kuttner,  Chi- 
cago, as  production  manager. 

ROBERT  LEE  has  joined  the  copy 
staff  of  Buchan  &  Co.,  Los  Angeles. 
He  was  previously  public  relations  rep- 
resentative for  the  Los  Angeles  De- 
partment of  Water  &  Power. 

STEVE  HANNAGAN,  publicity 
agent,  has  been  appointed  by  Ruth- 
rauff &  Ryan,  New  York,  to  handle 
promotion  for  Jack  Benny,  who  re- 
turns to  the  air  for  American  Cigar- 
ette &  Cigar  Co.,  in  October. 

FREDERIC  W.  ZIV  Co.,  Cincinnati 
radio  production  firm,  has  moved  its 
New  York  office  to  501  Madison  Ave. 

ARTHUR  AUSTIN,  formerly  NBC 
producer,  has  joined  Compton  Adv., 
New  York,  as  program  supervisor. 

HUTCHINS  ADV.  Rochester,  N.  Y., 
will  establish  a  branch  office  in  Phila- 
delphia, taking  over  Sayre  M.  Rams- 
dell  Assoc.  Frank  F.  Hutchins,  head 
of  the  agency,  has  been  associated 
with  the  Ramsdell  agency,  which  will 
be  dissolved  as  a  result  of  the  recent 
death  of  Mr.  Ramsdell,  who  handled 
the  Philco  Corporation  account. 

STEPHEN  O.  MACHCINSKI  Jr., 
formerly  with  Headley-Reed  Co.,  has 
joined  the  Katz  Agency,  New  York. 


WLAP 

LEXINGTON,  KENTUCKY 

KFDA 

AMARILLO,  TEXAS 

WCMI 

ASHLAND,  KY.-HUNTINGTON,  W.  VA. 

WBIR 

KNOXVILLE,  TENNESSEE 

4 GROWING  MARKETS 
GROWING  STATIONS 

Owned  and  operated  by  Gilmore  N. 
Nunn  and  J.  Lindsay  Nunn. 


A  50,000  watt  audience 
at  a  250  watt  rate 


C.  E.  HOOPER 


S-MONTH 

ftecoRP 

TO  BE 
OF/ 


MORNING  INDEX 
MON.  THRU  FRI. 
8:00  -  12:00  A.M. 

A 

WGRC 

B 

C 

13.0 

26.5 

34.3 

25.4 

AFTERNOON  INDEX 
MON.  THRU  FRI. 
12:00  -  6:00  P.M. 

A 

WGRC, 

8 

C 

29.4 

32.1 

21.4 

15.5 

SIN.  THRU  SAT. 
EVENING  INDEX 
6-.00  -  10:00  P.M. 

A 

WGRC 

B 

C 

41.7 

12.6 

35.5 

8.7 
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MEW 


SIGNAL 


On  a  recent  daytime  participation  pro- 
gram over  WJZ,  two  announcements 
pulled  1,734  letters,  each  containing  a  nice,  green, 
one-dollar  bill. 

And  the  cost  per  letter  was  less  than  one-third 
what  the  sponsor  had  expected. 

It  surprised  the  sponsor.  Yes,  it  even  surprised  us. 
But  here  is  the  answer: 

(1)  WJZ's  newly-located  transmitter  brings  all  of 
WJZ's  programs  to  greater  New  York  with  a 
new,  more  powerful,  clearer  signal. 


(2)  Our  program  policy  has  no  truck  with  staid 
or  stodgy  program  formulae.  To  quote  Harriet 
Van  Home,  radio  editor  of  the  New  York 
World-Telegram,  "The  Blue  is  light-handed 
with  traditions."  Yes,  we're  light-handed  but 
not  light-hearted.  We're  getting  hard-headed 
business  results. 

And  besides,  it's  easy  to  do  business  with  WJZ, 
which  means  that  good  programs  and  good  sales 
follow  with  a  minimum  of  fuss  and  feathers.  Maybe 
it's  time  you  took  another  look  at  all  the  details 
we're  ready  to  furnish  on  request. 


NOW!  Your  Strongest  Voice  in 


WORLD'S  RICHEST  MARKET 


WJZ 

Key  Station  of  The 
BLUE  NETWORK 


on  your  dial 


FROM  WHERE 
WE  SIT  ... ! 


Earl  May  watches  a  farm  experiment. 

Let's  take  a  "broad"  view  of  the  sit- 
uation !  The  agricultural  goal  of  the 
No.  1  Farm  Market  for  1944  is  even 
higher  than  it  was  in  '42  and  '43 — 
and  remember  that  even  in  '42  the 
average  Iowa  farmer's  income  was 
S6490! 

So  whether  you  want  immediate 
sales  or  a  post-war  market  where 
there's  a  big  back-log  of  bank  ac- 
counts, the  No.  1  Farm  Market  is 
very  possibly  your  one  best  bet  in 
America.  And  if  that's  true  for  the 
market,  it's  also  true  for  KMA,  the 
No.  1  Farm  Station. 

KMA  is  a  unique,  entirely  excep- 
tional organization  in  the  nation's 
farm-station  set  up.  Though  it  has 
a  full  lineup  of  Blue  Network  com- 
mercials—though it  carries  some 
top  Mutual  commercials,  too — 
KMA  devotes  70%  of  its  broadcast- 
ing time  to  the  specific  needs  of  its 
audience.  These  tested  programs 
can  do  a  job  for  you — if  you  want 
a  big  job. 

Get  the  facts  in  the  KMA  "Com- 
plete Mail  Study".  Call  your  near- 
est Free  &  Peters  office — today. 


KMA 

Blue  Network 

The  No.  1  Farm  Station 
in  the  ISo.  1  Farm  Market 

152  COUNTIES 
AROUND  SHENANDOAH,  IA. 


(§|  Free  &  Peters,  n. 


BRISTOL-MYERS  Co.,  New  York, 
has  appointed  Doherty,  Clifford  & 
Shenfield,  New  York,  recently  orga- 
nized advertising  agency,  to  handle 
advertising  for  Ipana  tooth  paste, 
Vitalis,  Ingrams  shaving  cream,  Mum 
and  D-D  toothbrushes,  effective  Au- 
gust 9.  Young  &  Rubicam,  New  York, 
continues  as  agency  for  Sal  Hepatica, 
Trushay,  Ingrams  Improved  Cream, 
Minit-Rub,  Rubberset  brushes  and 
Peterman  insecticides.  Murray  Breese 
Assoc.,  New  York,  continues  in  charge 
of  the  professional  advertising  of 
Cheplin  Biological  Labs,  and  Harris 
Labs.,  B-M  subsidiaries. 

MICHIGAN  Mutual  Liability  Co., 
Detroit,  began  sponsorship  June  2  of 
a  weekly  quarter-hour  transcribed  1  no- 
gram  produced  by  Neblett  Radio  Pro- 
ductions, Chicago,  So  The  Story  Goes, 
on  WWJ  Detroit.  Contract  is  for  13 
weeks,  placed  by  Neff  Radio  Produc- 
tions, Detroit. 

W.  F.  MCLAUGHLIN  &  Co.,  Chicago 
(Manor  House  coffee),  will  expand 
sponsorship  of  its  quarter-hour  musical 
program,  Supper  Interlude,  WMAQ 
Chicago,  from  three-weekly  to  five- 
weekly  on  June  5.  Contract  is  for  13 
weeks.  In  addition  McLaughlin  Co. 
on  June  5  begins  sponsorship  of  a  10- 
minute  commentary  featuring  Clifton 
Utley  Mondays  thru  Saturdays  on 
WMAQ.  Agency  is  Sherman  K.  Ellis 
Co.,  Chicago. 

THOR  CANADIAN  Co.  Toronto^has 
started  a  weekly  quarter-hour  tran- 
scription Famous  Fathers  on  CKCL 
Toronto.  Account  was  placed  by  Fron- 
tenac  Broadcasting  Co.,  Toronto. 


PERFEX  Co.,  Omaha  (Perfex  clean- 
er), has  placed  its  advertising  account 
with  Buchanan-Thomas  Adv.,  Omaha. 
Budget  for  radio  is  said  to  be  approx- 
imately $35,000. 

PARAMOUNT  PICTURES,  Inc., 
will  use  radio  on  a  chain  basis  for  the 
first  time  in  northern  California  _and 
southern  Oregon  when  it  promotes 
the  premiere  of  "Hitler's  Gang"  over 
the  Mutual-Don  Lee  Network.  Seven 
shows  totaling  36  quarter-hours  have 
been  set  to  start  June  5,  contract  run- 
ning two  weeks.  Deal  was  arranged 
through  the  New  York  office  of  John 
Blair  &  Co.  Stations  in  the  tie-up  are 
KFRC  San  Francisco,  KDON  Mon- 
terey, KYOS  Merced,  KYMC  Marys- 
ville,  KHSL  Chico,  KVCV  Redding, 
KIEM  Eureka,  KFRE  Fresno,  KFJI 
Klamath  Falls,  Ore. 
GALVIN  Mfg.  Co.,  Chicago  (Motor- 
ola radios),  began  sponsorship  May 
22  of  a  quarter-hour  musical  program 
Strictly  Instrumental,  Mondays 
through  Fridays,  on  WIND  Chicago. 
Contract  was  placed  direct  for  52 
weeks. 

WEINSTOCK  LUBIN  &  Co.,  Sac- 
ramento (department  store),  on  be- 
half of  its  men's  department  currently 
is  sponsoring  Henry  J.  Taylor,  com- 
mentator, five  times  per  week  on 
KFBK  Sacramento.  Plans  include  an 
extensive  promotional  campaign  on 
series.  Firm  also  sponsors  a  half-hour 
and  two  15-minute  programs  on  that 
station. 

ADAM  HAT  Stores,  New  York,  on 
June  5  starts  sponsorship  of  a  series 
of  13  half-hour  Monday  night  boxing 
matches  on  WHN  New  York,  with 
Sam  Taub  as  sportscaster.  Agency  is 
Glicksman  Adv.,  New  York. 
LOUIS  POLLOCK,  former  eastern 
advertising  and  publicity  director  of 
Universal  Pictures,  New  York,  has 
been  named  director  of  advertising 
and  publicity  for  United  Artists  Corp., 
New  York,  succeeding  Paul  N.  Laza- 
rus Jr.,  now  in  the  Service. 


yi4rttiwutKWFT 


KWFT 


5,000  WATTS     620  KC. 


Check  the  CBS  listening  area 
survey  —  and  you'll  see  that 
KWFT  dominates  a  rich  Texas- 
Oklahoma  area  that  should  be 
covered  on  any  schedule. 


COLUMBIA  AFFILIATE -Wichita  Falls,  Texas 
Represented  by  PAUL  H.  RAYMER  CO. 


New  York 


Chicago 


San  Francisco 


Los  Angeles 


HARTFORD  POWER  &  Light  Co., 
Hartford,  Conn.,  has  signed  with 
WTIC  Hartford  for  52  weeks,  sponsor- 
ship of  "Uncle"  Jim  Piatt's  Victory 
Garden,  five  days  weekly,  9:15-9:30 
a.m.  Agency  is  Baker,  Soby  &  Pen- 
field,  Hartford. 

GIMBEL  Brothers,  Philadelphia 
(department  store),  increases  its 
time  on  KYW  Philadelphia  by  adding 
to  the  schedule  of  four  one-minue  an- 
nouncements weekly  on  the  KYW 
Musical  Clock  program,  six  other  an- 
nouncements weekly  for  a  period  of 
52  weeks.  Business  was  placed  direct. 
M.  ANTHONY  MATTES,  formerly 
with  Blackett-Sample-Hummert,  has 
been  appointed  advertising  manager 
of  the  Standard  Oil  Co.  of  California. 

LONDONBERRY  Co.,  San  Francisco 
(ice  cream  powder),  has  named  Bris- 
acher,  Van  Norden  &  Staff,  San  Fran- 
cisco, as  agency.  Plans  for  radio  are 
said  to  be  included. 

PARAMOUNT  PICTURES,  Holly- 
wood, has  contracted  with  KMOX 
St.  Louis  for  14  quarter-hour  pro- 
grams, 1  half-hour  program,  42  sta- 
tion break  announcements  and  20  one- 
minute  spot  announcements  to  pro- 
mote local  showing  of  the  film  "Hit- 
ler's Gang". 

STANBACK  Co.,  Salisbury,  N.  C, 
adds  three  quarter-hours  of  news  in 
signing  a  52-week  renewal  for  a  total 
of  22  five-minute  news  programs  and 
seven  quarter-hour  news  periods  week- 
ly for  its  headache  powder  on  WMCA 
New  York,  effective  June  4.  Agency  is 
Klinger  Adv.,  New  York. 

KRONHEIM  FURNITURE  Co., 
Cleveland,  begins  sponsorship  June  27 
of  So  The  Story  Goes,  quarter-hour 
transcribed  program  produced  by  Neb- 
lett Radio  Productions,  Chicago,  Tues- 
days and  Thursdays,  WJW  Cleveland. 
Contract  is  for  26  weeks  placed  direct. 

HARTZ  MOUNTAIN  Products,  New 
York  (bird  •&  pet  products),  begins 
sponsorship  June  5  of  a  quarter-hour 
program  5  days  weekly  on  WDGY 
Minneapolis.  Contract  is  for  26  weeks. 
Agency  is  George  H.  Hartman  Co., 
Chicago. 

SINCLAIR  REFINING  Co.,  New 
York,  has  begun  sponsorship  of  a  15- 
minute,  twice  weekly  musical  variety 
program,  The  Sinclair  Serenade,  on 
WOAI  San  Antonio. 

WILLIAM  B.  DANA  Co.,  publisher 
of  The  Commercial  &  Financial  Chron- 
icle, investment  weekly,  on  June  4 
started  a  series  of  one-minute  live 
announcements,  five  times  weekly,  on 
WMCA  New  York  for  13  weeks.  Re- 
prints of  articles  dealing  with  taxes 
and  inflation  will  be  offered  to  listen- 
ers free  of  charge.  Agency  is  Albert 
Frank-Guenther  Law,  New  York. 

ARCO  PUB.  Co.,  New  York,  has  ap- 
pointed Jasper,  Lynch  &  Fishel,  New 
York,  to  handle  advertising  for  books. 
A  national  spot  announcement  cam- 
paign is  being  planned. 


"But,  Captain,  the  Green  Hornet 
on  WFDF  Flint—" 
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FIVE  MOTHERS  WERE  VERY 


FIVE  wonderful  mothers  got  a  trip  to  Chicago  to  spend  Mothers  Day  with  their 
sons  in  service  at  the  Great  Lakes  Naval  Training  Station.  Dozens  more  were 
in  the  WIZE  studios  and  spoke  to  their  sons  over  a  WIZE  and  WAIT,  Chicago, 
hookup.  Thousands  more  heard  this  full  hour  broadcast  in  Chicagoland  and  in  the 
Springfield  Ohio  area. 

These  fortunate  mothers  were  spared  nothing  in  making  their  trip  an  outstanding 
experience.  Climaxing  their  visit  was  an  interview  on  Don  McNeill's  Breakfast 
Club  over  the  coast  to  coast  Blue  Network. 

A  LL  this  . . .  was  a  Public  Service  feature  of  station  WIZE  which  realizes  its  responsibility 
x.  X.  to  its  loyal  listeners.  It  is  this  realization  more  than  anything  else  that  has  made  WIZE 
the  foremost  medium  of  expression  in  the  Springfield  area. 

Remember,  to  cover  this  rich  market  you  need  WIZE.  No  other  medium  or  outside  station 
can  do  this. 


WEED  &  CO. 
NATIONAL  REPRESENTATIVES 


Reggie  Marfin 
General  Manager 


Ronald  B.  Woodyard 
Vice  President 
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the  SuiineAi  of 
BROADCASTING 


STATION  ACCOUNTS 

sp— studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
to- — transcription  announcements 


WNEW  New  York 

Admiracion  Labs.,  Newark,  (Shampoo)  20 
to  weekly,  13  weeks,  thru  Charles  Dallas 
Reach  Co.,  Newark. 

Fougera  Distributed  Products,  Philadel- 
phia (Rigaud's  Un  Air  Embaume  Per- 
fume) 3  ta  weekly,  35  weeks,  thru  J.  M. 
Korn  &  Co.,  Philadelphia. 

A  &  P  Tea  Co.,  New  York,  9  ta  weekly,  13 
weeks,  thru  Paris  &  Peart,  N.  Y. 

Comic  Corp.  of  America,  New  York  (Band 
Leaders  Magazine)  6  sp  weeklv,  7  weeks, 
thru  Ralph  H.  Jones  Co.,  N.  Y. 

Adler  Shoes  for  Men,  New  York,  renewal  13 
ta  weekly,  52  weeks,  thru  Consolidated 
Advertising  Agency,  Inc.,  New  York. 

Beech-Nut  Packing  Co..  Canojaharie.  N.  Y. 
(chewing  gum)  renewal  of  6  sp  weekly, 
13  weeks,  thru  Newell-Emmett  Co.,  N.  Y. 

KFRC  San  Francisco 

Esquire  Inc.,  Chicago,  (Coronet  Magazine) 

6  ta  weekly,  8  weeks,  thru  Schwimmer  & 

Scott,  Chicago. 
Lumbermen's  Mutual  Casualty  Co.,  Chicago 

(insurance),  sa  weekly,  13  weeks,  thru 

Leo  Burnett  Co.,  Chicago. 
Warner  Bros.,  New  York  ("Mark  Twain"), 

4  ta  weekly,  8  weeks,  thru  Blaine-Thomp- 

son  Adv.  Agency,  N.  Y. 
Vick  Chemical  Co.,  New  York,  3  ne  weekly, 

52  weeks,  thru  Morse  International,  N.  Y. 
Universal    Pictures    Co.,    San  Francisco 

("Follow  the   Boys"),   2   sa  weekly,  4 

weeks,   thru   J.   Walter   Thompson  Co., 

Francisco. 

Block  Drug  Co.,  New  York  (Allenrue)  3  sa 
weekly,  52  weeks,  thru  Redfield-John- 
stone,  N.  Y. 

Columbia  Pictures  Corp.,  San  Francisco 
("Address  Unknown"),  5  ta  weekly,  4 
weeks,  thru  J.  H.  Diamond  Adv.  Agency, 
San  Francisco. 

KYW  Philadelphia 

J.  W..  Lanerberger,  Philadelphia  (foot- 
lets),  3  sa  weekly,  thru  LaPorte  &  Aus- 
tin,  N.  Y. 

Wm.  Wrigley  Jr.  Co.,  Chicago  (chewing 
gum),  17  ta,  thru  Ruthrauff  &  Ryan, 
Chicago. 

RCA-Victor  Co.,  Camden,  N.  J.  (help 
wanted),  so  weekly,   13  weeks,  direct. 

Curtis  Publishing  Co.,  Philadelphia  (Sat- 
urday Evening  Post),  2  ta  weekly,  26 
weeks,  thru  MacFarland  Aveyard,  Chi- 
cago. 


WGY  Schenectady 

M.  J.  Breitenbach  Co.,  New  York  (Gudes 
Pepto  Mangan),  2  sa  weekly,  39  weeks, 
thru  Joseph  Katz  Co.,  N.  Y. 

Hy-Trous  Corp.,  Boston  (plant  food),  2  so 
weekly,  52  weeks,  thru  Broadcast  Adver- 
tising, Boston. 

Rendall  Mfg.  Co.,  Lawrence,  Mass.  (Soa- 
pine) ,  ta,  52  weeks,  thru  Badger  & 
Browning,  Boston. 

Leaf  Gum  Co.,  Chicago  (gum),  so  weekly, 
13  weeks,  thru  Bozell  &  Jacobs,  Chicago. 

Kellogg  Co.,  Battle  Creek  (corn  flakes),  3  t 
weekly,  13  weeks,  thru  Kenyon  &  Eck- 
hardt,  N.  Y. 

H.  J.  Heinz  Co.,  Pittsburgh  (mustard  & 
57  sauce),  20  ta,  thru  Maxon  Inc.,  De- 
troit. 

Walker  Remedy  Co.,  Waterloo,  la.  (poultry 

remedies),   13  so,  thru  Weston-Barnett, 

Waterloo,  la. 
Warner  Bros.,  New  York  ("Adventures  of 

Mark  Twain"),  12  sa,  thru  Blaine-Thomp- 

son  Co.,  N.  Y. 
Colgate-Palmolive-Peet    Co.,    Jersey  City 

(dental  cream),  156  so,  39  weeks,  thru 

Ted  Bates  Inc.,  N.  Y. 
United  Drug  Co.,  Boston  (Rexall  lc  sale), 

4  sp,  thru  Street  &  Finney,  N.  T". 
Esquire  Inc.,  Chicago  (Coronet) ,  28  sa,  thru 

Schwimmer  &  Scott,  Chicago. 
John  F.  Jelke  Co.,   Chicago   (Good  Luck 

Margarine) ,  60  sa,  thru  Young  &  Rubi- 

cam,  Chicago. 
Skinner  Mfg.  Co.,  Omaha   (Raisin  Bran), 

65  so,  thru   Ferry-Hanley   Co.,  Kansas 

City. 

Manhattan  Soap  Co.,  New  York  (Sweet- 
heart Soap),  63  ne,  thru  Franklin  Bruck 
Adv.  Corp.,  N.  Y. 

Griffin  Mfg.  Co.,  Brooklyn  (Griffin  Shoe 
Polish),  sp  weekly,  52  weeks,  thru  Ber- 
mingham,  Castleman  &  Pierce,  N.  Y. 

Emergency  Labs,  New  York  (Poslam),  39 
sa,  13  weeks,  thru  National  Advertisers, 
N.  Y. 

McKesson    &  Robbins,    Bridgeport,  Conn. 

(Bexel,  Calox),  156  ne,  52  weeks,  thru  J. 

D.  Tarcher  &  Co.,  N.  Y. 
Kerr  Glass  Mfg.  Co.,  Los  Angeles  (fruit 

jars,  caps,  lids),  65  so,  13  weeks,  thru 

Blaine  Thompson  Co.,  N.  Y. 

KERN  Bakersfield,  Cal. 

Globe  Grain  &  Flouring  Mills,  Los  Angeles 

(Globe    A-l    flour).    5    ta  weekly,  thru 

McCann-Erickson,  Los  Angeles. 
Pepsi-Cola  Co.,  New  York,  21  to  weekly, 

26  weeks,  thru  Newell-Emmett  Co.,  N.  Y. 
Kellogg    Co.,    Battle    Creek     (40%  Bran 

Flakes),   10  to  weekly,   26  weeks,  thru 

Kenyon  &  Eckhardt,  N.  Y. 
Nehi    Corp.,    Columbus,    Ga.  (Par-T-Pak 

beverages),  3  t  weekly,  13  weeks,  thru 

BBDO,  Los  Angeles. 

WJZ  New  York 

Ward  Baking  Co.,  New  York  (bread,  cake), 

5  sp  weekly,  thru  J.  Walter  Thompson 
Co.,  N.  Y. 


KFI  Los  Angeles 

H.  J.  Heinz  Co.,  Pittsburgh    (57  sauce), 

5  to  weekly,  4  weeks,  thru  Maxon  Inc., 
Detroit. 

Morton  Salt  Co.,  Chicago  (table  salt) ,  7  ta, 
weekly,  52  weeks,  Kenyon  &  Eckhardt, 
N.  Y. 

Tobacco  By-Products  &  Chemical  Corp., 
Louisville  (Black  Leaf  40),  6  to  weekly, 
52  weeks,  thru  Campbell-Sanford  Adv. 
Co.,  Cleveland. 

Santa  Fe  Railway,  Los  Angeles  (employ- 
ment) ,  5  sa  weekly,  13  weeks,  thru  Leo 
Burnett  Co.,  Chicago. 

Colgate-Palmolive-Peet  Co.,  Jersey  City 
(Super  Suds),  3  so  weekly,  23  weeks, 
thru  William  Esty  &  Co.,  N.  Y. 

Bauer  &  Black,  Chicago  (Blue  Jay  foot 
products),  8  so  weekly,  52  weeks,  thru 
Ruthrauff  &  Ryan,  N.  Y. 

WENY  Elmira,  N.  Y. 

MacSelworth  Corp.,  Ardmore,  Pa.  (Silver 
Bath) ,  5  so  weekly,  13  weeks,  direct. 

Franklin  Chemical  Co.,  Rochester  (Trig 
cleaner) ,  3  sa  weekly,  13  weeks,  thru 
Brewer-Hayes,  Rochester. 

J.  H.  Filbert  Inc.,  Baltimore  (Mrs.  Fil- 
bert's Margarine) ,  5  so  weekly,  thru 
Courtland  D.  Ferguson,  Baltimore. 

Cream  Dove  Mfg.  Co.,  Binghamton,  N.  Y. 
(Cream  Dove  peanut  butter),  2  so  week- 
ly, 26  weeks,  direct. 

Beech-Nut  Packing  Co.,  Canajoharie,  N.  Y. 
(gum),  so  weekly,  thru  Newell-Emmett 
Co.,  N.  Y. 

Coca-Cola  Bottling  Works,  Elmira,  N.  Y. 
ne  weekly,  13  weeks,  direct. 

KPO  San  Francisco 

National  Funding  Co.,  Los  Angeles  (Finan- 
cial) ,  5  ne  weekly,  52  weeks,  thru  Smith 

6  Bull,  Los  Angeles. 

Mcllhenny  Co.,  Avery  Island,  La.,  (tobasco 
sauce) ,  3  so  weekly,  thru  Aubrey,  Moore 
&  Wallace,  Chicago. 

Kelite  Products,  Los  Angeles  (Kenu  clean- 
er), 5  so  weekly,  thru  Little  &  Co.,  Los 
Angeles. 

Tobacco  By-Products  &  Chemical  Corp., 
Louisville  (insecticides),  to  weekly,  thru 
Campbell-Sanford  Adv.  Co.,  Cleveland. 

Wm.  Wrigley,  Jr.,  Co.,  Chicago  (chewing 
gum),  11  to  weekly,  thru  Ruthrauff  & 
Ryan,  Chicago. 

WMAQ  Chicago 

Zonite  Products  Co.,  New  York  (Larvex), 
3  so  weekly,  6  weeks,  thru  McCann-  Erick- 
son,  N.  Y. 

Balaban  &  Katz  Corp.,  Chicago  ("Standing 
Room  Only"),  5  so,  thru  M.  M.  Fisher 
Assoc.,  Chicago. 

Esquire  Inc.,  Chicago  (Coronet),  series  of 
5  so,  thru  Schwimmer  &  Scott,  Chicago. 

Park  &  Tilford,  N.  Y.  (Tintex  dyes),  re- 
newal of  5  so  weekly,  2  weeks,  thru 
Charles  M.  Storm  Agency,  N.  Y. 


BOZEMAN 


WYO 


"HOME  ON  THE  RANGE"  .  .  .  where 
the  Z  Net  covers  a  lot  of  potent  territory 
and  a  smart  time-buyer  can  afford  to 
sit  up  and  notice  the  sales  records  there. 

The  PACIFIC  NORTHWEST  GROUP 
K*'-  Joseph  H.  McGillvra 

The  Katz  Company 
2L  NET  The  Walker  Company 

Buy    2    markets,    save    5%;    buy    all  3 
markets,  save  10%. 


CONVENTIONS 

AND  GROUP  MEETINGS 


American  Federation  of  Musicians,  48th 
Annual  Convention — June  5,  Stevensi 
Hotel,  Chicago. 

National  Industrial  Advertisers  Assn., 
Eastern  Regional  Conference — June  5-6. 
Hotel  Claridge,  Atlantic  City. 

Radio  Mfrs.  Assn.  war  production  con- 
ference— June  6-7,  Stevens  Hotel,  Chi- 
cago. 

National  Federation  of  Sales  Executives- 
June  6-8,  Edgewater  Beach  Hotel,  Chi- 
cago. 

American  Marketing  Assn.,  national  war 
conference — June  8-9,  Benjamin  Franklin 
Hotel,  Philadelphia. 

Public  Utilities  Advertising  Assn.,  AFA 
affiliate — June  6-8,  Palmer  House,  Chi- 
cago. 

Grocery  Manufacturers  of  America — June 
14-15,  Waldorf-Astoria,  New  York. 

Republican  National  Convention — June  26, 
Chicago  Stadium,  Chicago. 

Democratic  National  Convention — July  26, 
Chicago  Stadium,  Chicago. 

American  Federation  of  Radio  Artists, 
Sixth  annual  convention — -Aug.  25-27, 
Carter  Hotel,  Cleveland. 

National  Assn.  of  Broadcasters,  war  con- 
ference^— Aug.  29-31,  Palmer  House,  Chi- 
cago. 

National  Electronic  Distributors  Assn.,  an- 
nual meeting — Oct.  19-21,  Stevens  Hotel, 
Chicago. 


Hummert  Radio  FirmjJ 
To  Handle  'Valiant  Lady' 

WITH  THE  shift  of  General  Mills' 
Valient  Lady  on  CBS  for  Bisquick 
from  Knox  Reeves  Adv.,  Minne- 
apolis, to  Dancer-Fitzgerald-Sam- 
ple, Chicago,  starting  June  5. 
program  will  be  produced  by  Hum- 
mert Radio  Features,  with  Air  Fea- 
tures Inc.,  New  York,  handling 
production  details.  Frank  and 
Anne  Hummert,  who  set  up  their 
own  production  firm  last  January 
with  the  dissolution  of  Blackett- 
Sample-Hummert,  will  be  handling 
their  first  non-drug  program  for 
D-F-S.  With  the  Hummerts  hand- 
ling production  for  American  Home 
Products  shows  for  the  agency,  the 
deal  is  a  natural  sequel  to  the  shift 
of  agency  and  product  for  Valiant 
Lady,  which  will  now  promote 
Cheerioats. 

Also  effective  June  5,  General 
Mills  will  replace  Kitty  Foyle  on 
CBS  for  Wheaties,  with  Light  of 
the  World,  now  heard  on  NBC  for 
Kitchen  Tested  Flour.  Knox  Reeves 
Adv.,  handles  Kitty  Foyle.  Agency 
for  Light  of  the  World  is  D-F-S. 


McAvity  Withdraws 

FOLLOWING  clash  of  personali- 
ties which  threatened  to  impair 
success  of  NBC  Joan  Davis  Show, 
sponsored  by  Sealtest  Inc.,  Tom 
McAvity,  Hollywood  producer,  has 
resigned  with  Robert  Redd  taking 
over  that  assignment  June  8.  Un- 
der new  set-up  Redd  will  also  con- 
tribute the  story  line  to  the  changed 
program  format.  McAvity's  with- 
drawal as  producer  followed  a  long, 
series  of  tiffs  with  Miss  Davis. 
James  A.  McFadden,  vice-presi- 
dent in  charge  of  radio  for  McKee 
&  Albright,  New  York,  was  in 
Hollywood  during  late  May  to  ap- 
point the  new  producer. 
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Join  Video  Group 

WGN  Chicago  and  Balaban  &  Katz 
of  that  city  have  become  active 
members  of  Television  Broadcast- 
ers Assn.,  it  was  announced  follow- 
ing a  meeting  of  the  board  May  26. 
Electronic  division  of  General  Elec- 
tric Co.  has  been  made  an  associate 
member.  GE  also  hah  an  active 
membership  in  TBA. 
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J 


-and 
spreads  rapidly 
all  over 

NEW 
YORK! 


Millions  see  these  ads  daily  in  the  New 
York  Times,  Mirror,  Tribune,  News, 
Sun  and  Post. 

SPREADING  THE  STORY  OF 
"MINUTE  PROGRAMMING" 


HOW  BIG  IS  BROOKLYN'S  TREE? 

Brooklyn's  three  million  population — greater  than  Philadelphia, 
much  greater  than  Boston  or  Detroit  or  Los  Angeles — gets  a 
more  intensive  coverage  of  its  buying  public  through  WBYN, 
Brooklyn's  only  full-time  radio  station. 


For  Availabilities:  WILLIAM  NORINS,  Gen.  Mgr. 


All  New  York  sees  these  arresting  Minute  Ads — they  tell  the 
story  of  "up-to-the-minute"  WBYN  service — every  few  minutes 
—  news,  sports,  racing  results  —  spotted  between  pleasant 
music  all  day  long. 

A  PRE-SOLD  AUDIENCE  AWAITS  YOU  ON 


THE 
MINUTE 
STATION 


WBYN 

BROOKLYN 


1430 
on  your 
dial 


Brooklyn's  Only  Full  Time  Radio  Station 
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FCC  Certificates  in  Forced  Sales  Under 
Duopoly  Required  by  Revenue  Bureau 


ANY  BROADCASTER  affected 
by  the  duopoly  rule  (Sec.  3.35) 
who  wants  to  take  advantage  of 
the  capital  gains  exemption  under 
the  Revenue  Act  of  1943  must  file 
with  the  Commissioner  or  Collector 
of  Internal  Revenue  a  certificate 
from  the  FCC  showing  the  sale  or 
transfer  of  property  involved  was 
necessary  under  the  Commission 
order. 

Such  was  the  interpretation  is- 
sued last  week  to  Collectors  of  In- 
ternal Revenue  by  Commissioner 
Joseph  D.  Nunan  Jr.,  who  an- 
nounced a  set  of  new  regulations 
conforming  with  the  1943  Reve- 
nue Act.  The  FCC  already  has 
announced  that  certificates  re- 
quired under  the  law  will  be  is- 
sued in  sales  or  transfers  made 
necessary  by  the  multiple  owner- 
ship ban. 

The  FCC  certificate  must  clearly 
identify  the  property  and  show 
that  the  sale  or  exchange  was 
"necessary  or  appropriate  to  ef- 
fectuate the  policies  of  the  Com- 
mission with  respect  to  the  owner- 
ship and  control  of  radio  broad- 
casting stations".  Accompanying 
each  certificate  must  be  a  detailed 
statement  showing:  the  kind  of 
property,  date  of  acquisition,  cost 
or  other  basis  of  the  property, 
date  of  sale  or  exchange,  name 


and  address  of  transferee,  amount 
of  money  and  the  fair  market 
value  of  the  property  other  than 
money  received  upon  such  sale  or 
exchange. 

Commissioner  Nunan  pointed 
out  that  the  new  regulation  [Sec. 
29.112  (m)]  applies  "only  in  the 
case  of  a  sale  or  exchange  made 
necessary  by  reason  of  the  Com- 
mission's policies  as  to  ownership 
or  control  of  radio  facilities."  It 
does  not  apply  in  the  case  of  a 
sale  or  exchange  "made  necessary 
as  a  result  of  other  matters,  such 
as  the  operation  of  a  broadcasting 
station  in  a  manner  determined 
by  the  Commission  to  be  not  in 
the  public  interest  or  in  violation 
of  Federal  or  State  law". 

Interpretations  of  the  law  by 
the  Treasury  Dept.,  Bureau  of  In- 
ternal Revenue,  are  available  at 
the  Office  of  the  Commissioner  of 
Internal  Revenue,  Washington  25, 
D.  C.  Titled  Amending  Regulations 
111  to  conform  to  section  123  of  the 
Revenue  Act  of  19 US,  relating  to 
gain  from  sale  or  exchange  of 
property  pursuant  to  orders  of 
FCC,  the  new  Treasury  Dept.  rules 
are  listed  as  (T.D.  5374)  Title  26 
— Internal  Revenue,  Chapter  I, 
Subchapter  A — Part  29,  Income 
Tax. 


At  least  one  listener  in  Eatonton, 
Georgia  tunes  to  WGY.., 

(major  station  in  eastern  and 
central  New  York  and  western 
New  England) 


A  loyal  listener  in 
Georgia  sent  birth- 
day jonquils  to 
WGY  from  her 
garden. 


But  closer  home,  in  WGY's  immediate  cover- 
age area — a  1  3/4-billion-dollar  market  with 
1,045,717  radio  families — MORE  people  listen  to 
WGY  than  to  ALL  other  stations  in  the  region 
combined. 

50,000  watts  — NBC— 22  years  of  service 
Represented  nationally  by  NBC  Spot  Sales 

WGY 

GENERAL  &  ELECTRIC 

  WGY-177 

SCHENECTADY,  N.  Y. 


New  Haven  Local  Sought 

ELM  CITY  Broadcasting  Corp.. 
New  Haven,  Conn.,  last  week  filed 
with  the  FCC  an  application  for  a 
new  standard  station  to  operate  on 
1340  kc  with  250  w,  unlimited  time. 
Application  states  that  $5,000  worth 
of  the  necessary  equipment  is  al- 
ready on  hand.  Majority  interest  is 
held  by  Patrick  J.  Goode,  president 
of  WELI  New  Haven,  and  Aldo  De- 
Dominicis,  WELI  salesman  (each 
40%).  Remaining  interest  is  di- 
vided equally  between  Perlie  Vin- 
ing,  president,  and  Garo  W.  Ray. 
vice-president  and  former  WICC 
Bridgeport  engineer,  now  a  captain 
in  the  Army  Signal  Corps  at  Ft. 
Monmonth,  N.  J.  Mr.  Goode,  now 
postmaster  of  New  Haven,  former- 
ly held  an  interest  in  WELI,  sale  of 
which  by  the  Bulova  interests  now 
awaits  approval  of  the  FCC. 


if 


KORN  Control  to  Baldwin  « 

AUTHORITY  was  requested  in  an 
application  filed  with  the  FCC  last 
week  for  acquisition  of  control  of 
KORN  Fremont,  Neb.,  by  Arthur 
Baldwin,  president  and  6%  owner, 
through  the  purchase  of  139  of  the 
total  189  shares  common  stock  is- 
sued and  outstanding  for  a  consid- 
eration of  $8,754.70  from  Lloyd  C. 
Thomas  (30%),  owner  of  KGFW 
Kearney;  Earl  J.  Lee  (21%),  vice- 
president;  S.  S.  Sidner,  16%;  A.  C. 
Sidner,  5% ;  and  H.  A.  Gunderson, 
2%.  Relinquishing  parties  state 
that  they  require  more  time  to  de- 
vote to  their  other  business  in- 
terests. The  remaining  minor  por- 
tion of  common  stock  not  involved  ti 
in  the  transfer  is  divided  among 
16  other  individuals. 


Cox  Assails  Fly 

CHARGING  FCC  Chairman  James 
Lawrence  Fly  with  an  attempt  to 
"control  freedom  of  the  press  gen 
erally",  Rep.  E.  E.  Cox  (D-Ga.), 
former  chairman  of  the  House  Se- 
lect Committee  to  Investigate  theW 
Commission,  last  Thursday  read 
into  the  Congressional  Record  a' 
letter  written  by  Mr.  Fly  to  DeWitt' 
Wallace,  editor  of  Reader's  Digest} 
protesting  an  article  on  which! 
Gretta  Palmer  was  working.! 
[Broadcasting,  May  22].  Rep.  Cox! 
also  read  Mrs.  Palmer's  article] 
declaring:  "Does  further  proof 
need  to  be  offered  to  show  what  is 
happening  to  free  speech,  free 
radio,  and  free  press  at  the  hands 
of  the  man  who  heads  the  FCC? 


NBC 

Station  For 

WINSTON-SALEM 
GREENSBORO 

&  HIGH  POINT 

* 

5000  WATTS 


WsJS 


Representatives 
HEADLEY  -  REED  CO. 
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Du  Mont  Tells  Radio  Club  Seminar  INSTITUTE  AT  KOIN 
t25-Line   Video   Sufficient   for  Home 


OFFERED  TEACHERS 


•ELEVISIQN.  pictures  of  525-line 
definition,  called  for  by  present 
ziGCC  standards,  are  as  good  as  is 
'iecessary  for  home  reception,  Allen 
J.  Du  Mont,  head  of  the  Du  Mont 
jabs,  and  of  video  station  WABD 
Jew  York,  told  the  television  semi- 
nar of  the  Radio  Executives  Club 
ast  Thursday. 

i  Viewed  from  the  normal  distance 
if  five  to  ten  times  the  height  of 
he  picture,  further  increases  in 
lefinition  are  not  discernible,  Mr. 
)u  Mont  said,  adding  that  when 
jefinitions  were  raised  from  441  to 
,125  lines  the  improvement  in  the 
ricture  to  the  viewer's  eye  was  not 
learly  so  much  as  had  resulted 
'rom  the  previous  increase  from 
[145  to  441  lines.  More  definition 
vould  be  needed  for  large-screen 
Pictures  in  theatres,  he  said,  but 
Ji25  lines  are  plenty  for  pictures 
!;wo  or  three  feet  high,  which  is 
kpt  to  be  the  maximum  size  for 
^lome  use. 

•<  Ralph  R.  Beal,  assistant  to  the 
Vice-president  in  charge  of  RCA 
Labs.,  co-speaker  with  Mr.  Du 
'Mont  on  the  subject  "How  Good 
"|\re  Television  Pictures  Today. 
■Row  Good  Will  They  Be  in  One 
Year,  Two  Years,  Three,  Five, 
.Seven  and  Ten  Years,"  traced  the 
■iiistory  of  television  development 
■  to  its  present  state  but  exercised 
i  scientific  caution  about  the  future, 


Hearing  Protest 

A.  HEARING  last  Monday  before 
;a  regional  panel  of  the  War  Labor 
iBoard  in  Chicago  was  brought  to 
ian  abrupt  termination  when  David 
iKatz,  counsel  for  Local  10  of  the 
American  Federation  of  Musicians, 
j  and    Edward   Benkert,  secretary, 
ill,  walked  out  in  protest  to  a  ruling 
ayi  denying  portions  of  their  testi- 
lt!tmony.   The  hearing  was  held  on 
f.jthe  dispute   between  WJJD  Chi- 
ttcago  and  the  AFM  local,  which 
r|.  precipitated  a  strike  of  the  musi- 
cians when  the  station  refused  to 
[^comply  with  "make-work"  demands 
jfjand  resulted  in  a  WLB  order  to 
is ;  end  the  strike  and  return  the  case 
jjjio  the  regional  board  [Broadcast- 
ing, May  8]. 


No.  1  Station  in 
a  No.  1  Market 


PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS  •  National  Representatives 


restricting  his  predictions  to  the 
statement  that  postwar  pictures 
will  undoubtedly  be  of  quality  su- 
perior to  those  of  today. 

Both  speakers  pointed  out  that 
the  pre-war  receivers  in  use  today 
are  incapable  of  receiving  full 
525-line  definition  and  that  im- 
provements in  tube  design  already 
achieved  will  produce  better  pic- 
tures on  home  receivers  without 
requiring  any  changes  in  stan- 
dards. 

The  seminar  this  coming  Thurs- 
day will  cover  commercial  devel- 
opments anticipated  during  the 
next  decade.  Edgar  Kobak,  execu- 
tive vice-president  of  the  Blue  net- 
work, will  discuss  home  television. 
Ralph  B.  Austrian,  television  con- 
sultant to  RKO  Radio  Pictures, 
will  discuss  theatre  television. 


KOIN  Portland,  Ore.,  in  coopera- 
tion with  local  public  health 
schools,  will  conduct  a  three-week 
radio  institute  for  teachers,  begin- 
ning June  12,  to  instruct  public 
school  teachers  in  the  classroom 
use  of  radio.  Offered  free  of  charge, 
the  curriculum  will  include  daily 
classes  in  writing  and  production 
and  utilization  of  radio  in  school, 
laboratory  projects,  forum  discus- 
sion, and  production  as  demonstrat- 
ed by  KOIN  programs. 

Faculty  will  include  radio  edu- 
cators, guest  instructors  from  CBS, 
KOIN's  parent  network,  and  staff 
members  of  KOIN.  Among  those 
scheduled  to  teach  are:  Norman 
Corwin,  CBS  producer-writer;  Dr. 
Lyman  Bryson,  CBS  vice-president 
in  charge  of  western  division; 
Frances  Wilder,  CBS  education  ex- 
ecutive ;  Kathleen  Lardie,  assistant 
supervisor  of  radio,  Detroit  public 
schools;  George  Jennings,  acting 
director,  Chicago  radio  council; 
Harriet  Hester,  free-lance  writer. 


Patrick  to  Congress 

LUTHER  PATRICK,  former  com- 
mentator of  WBRC  Birmingham, 
Ala.,  and  for  two  terms  Represent- 
ative from  the  Ninth  Alabama  Con- 
gressional District,  is  assured  of 
return  to  Congress  with  the  79th 
Session  next  year,  having  defeated 
the  incumbent,  Rep.  John  P.  New- 
some,  for  the  Democratic  nomina- 
tion. Upon  his  defeat  in  1942  by 
Rep.  Newsome,  Mr.  Patrick  took  a 
post  with  the  War  Production 
Board  in  Washington. 


Labor  Series  Off  Air 

NBC  has  cancelled  for  the  summer 
Labor  for  Victory,  weekly  sustain- 
ing series  presented  alternately  by 
the  CIO  and  the  AFL.  Program 
will  go  off  the  air  after  the  June  25 
broadcast,  with  the  return  date  still 
undetermined.  Network  headquar- 
ters in  New  York  had  no  comment 
to  make  on  the  cancellation.  The 
CIO  and  NBC  have  been  having 
some  script  difficulties  in  connec- 
tion with  the  program  during  the 
past  few  weeks,  it  is  reported. 


THE  BRANHAM  COMPANY 
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KTHS    .....    Hot  Springs,  Ark. 

KWKH  Shreveport,  La. 

KTBS  Shreveport,  La. 

WCPO  Cincinnati,  Ohio 

WTJS  Jackson,  Tenn. 

WNOX  Knoxville,  Tenn. 

WMC  Memphis,  Tenn. 

KTBC  Austin,  Texas 

KRIC  Beaumont,  Texas 

KRLD  Dallas,  Texas 

WCHS  Charleston,  W.  Va. 

WBLK  ....  Clarksburg,  W.  Va. 
WSAZ  ....  Huntington,  W.  Va. 
WPAR  ....  Parkersburg,  W.  Va. 
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Strikes  Averted 

(Continued  from  page  11) 


in  the  process  of  being  transmitted  by 
radio  stations,  and  it  shall  likewise  be  un- 
lawful for  any  person  as  a  part  of  a  group 
or  organization  to  threaten  or  intimidate 
any  other  person  for  the  purpose  of  pre- 
venting by  group  action  the  operation  of 
any  broadcasting  station  while  preparing 
for  or  in  the  operation  of  broadcasting 
such  noncommercial  educational  or  cultural 
programs,  unless  such  interference,  work 
stoppage,  or  group  action  is  part  of  a 
general  action  for  other  purposes  and  is  of 
general  and  broader  nature  or  purpose 
than  to  prevent  or  interfere  with  the 
broadcasting  of  such  noncommercial  edu- 
cational and  cultural  programs: 
Provided,  That  such  radio  station  or  sta- 
tions have  agreed  to  broadcast  such  pro- 
grams and  that  no  service,  money,  or  other 
valuable  consideration  is  directly  or  in- 
directly paid  or  promised  to,  or  charged 
or  accepted  by  such  station  from  any  per- 
son for  broadcasting  or  agreeing  to  broad- 
cast such  program  and  no  service,  money, 
or  other  valuable  consideration  is  directly 
or  indirectly  paid  or  promised  to,  or 
charged  or  accepted  by  the  persons  pro- 
ducing or  participating  in  such  program 
from  such  station  or  from  any  commercial 
sponsor,  for  services  rendered  in  producing 
or  participating  in  such  program. 

Definition — "To  conspire"  shall  mean 
to  plan  with  others,  to  hold  meetings  for 
the  purpose  of  planning,  to  take  action  as 
the  result  of  a  plan  or  purpose — such  as 
united  stoppage  of  work  at  a  radio  plant, 
or  to  write  communications  urging  inter- 
ference by  action  or  by  word  of  mouth  to 
induce  action  for  the  purpose  of  inter- 
ference. 


Television  Test 

CRO  WELL-COLLIER  Publishing 
Co.,  New  York,  experimented  with 
television  recently,  presenting  an 
hour-long  dramatization  of  the 
contents  of  American  Magazine  on 
WGRB  Schenectady,  General  Elec- 
tric station. 
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ALL-COAST  GUARD  table  at  recent  SPAR  luncheon  of  Boston's  Adver- 
tising Club  was  sponsored  by  WBZ  and  WBZA  and  included  Westing- 
house  radio  staff  members  serving  with  the  Coast  Guard  Temporary  Re- 
serve. Left  to  right:  C.  P.  0.  George  W.  Slade,  WBZ  publicity  manager ; 
Yeoman,  3rd  class,  Beatrice  Pfyffer;  Pharmacist  Mate  Elmer  Kettell, 
NBC  spot  sales  representative;  Storekeeper,  2nd  class,  Ellen  Lothian;! 
Boatswains  Mate  Wallace  Dixon,  New  England  Council  publicity  chief; 
Hospital  Corpsman  Mary  Michener;  Boatswains  Mate  Harry  D.  Good- 
win, WBZ  sales  promotion  manager;  Storekeeper,  3rd  class,  Rosalie  Fish; 
Boatswains  Mate  C.  S.  Young,  WBZ  general  manager;  and  Storekeeper. 
2nd  class,  Filomena  Mongiello.  Mr.  Dixon  attended  as  substitute  foi 
Machnist   Mate,  1st  class,  C.  Herbert  Masse,  WBZ  sales  manager. 


Legislation  Dead,  Says  Wheeler 
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laws,"  he  said,  "but  there's  a  defi- 
nite sentiment  against  certain  com- 
mentators who  attack  people  and 
who  promote  the  philosophies  of 
their  sponsors  or  others."  Sen. 
Wheeler  added  that  from  both 
Houses  of  Congress  and  from  many 
persons  he  had  received  commenda- 
tion for  the  commentator  sponsor- 
ship ban. 

As  for  the  physical  setup  of  the 
Commission,  Chairman  Wheeler 
said  he  didn't  go  along  with  the 
idea  that  the  members  should  ro- 
tate on  the  broadcasting  and  com- 
mon carrier  divisions,  as  provided 
in  the  bill.  He  expressed  the  view 
that  a  Commissioner  would  just  be 
reaching  the  point  where  he  was 
familiar  with  one  branch  of  com- 
munications when  he'd  have  to 
transfer  to  the  other. 

"But  those  are  things  we  hoped 
to  work  out  in  the  Committee,"  he 
said.  He  held  doggedly  to  the  power 
restrictive  clause,  however,  declar- 
ing he  saw  in  super-power  a  po- 
tential "monopoly  in  broadcasting" 
to  the  exclusion  of  the  "little  fel- 
lows." Virtually  every  small  sta- 
tion operator  in  the  country  favors 
power  restriction,  he  added. 

Asked  if  he  intended  to  call  his 
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Committee  at  some  future  date  to 
consider  the  bill,  he  again  said :  "So 
far  as  I'm  concerned  the  bill  is 
dead." 

Sen.  White  withheld  commen 
"until  after  I  talk  to  the  chair- 
man," he  said.  First  inkling  he  jjj 
had  that  Thursday's  meeting  would  ^ 
not  be  held,  he  added,  was  a  notice 
from  the  chairman's  office  that  the 
session  was  "postponed  indefi 
nitely."  Sen.  White  is  understood 
to  have  "gone  along"  on  the  news 
sponsorship  ban  in  return  foij 
Chairman  Wheeler's  support  of 
five-man  commission  with  rotatin 
chairmanship.  Just  before  the  Majl 
23  meeting,  however,  Sen.  White  is, 
reported  to  have  changed  his  mind 
and  would  oppose  the  proposed  bar 
on  news  sponsorship. 

Hearing  Cancellation 

It  was  understood  that  several': 
Committee  members  vigorously  op- 
posed certain  restrictive  clauses  in 
the  White-Wheeler  draft.  Senl 
Wheeler  announced  following  that 
meeting  that  the  Committee  would 
assemble  on  May  26  to  consider  thej 
"general  provisions"  and  on  M; 
31  to  take  up  the  "controversia 
issues"  which  he  named  as  the  du 
plication   of  clear-channel  claus 
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WBNX  broadcasts  daily  to  Metropolita 
New  York's  racial  groups  which  com 
prise  70%  of  the  population.  These  mil 
lions,  with  millions  to  spend,  have  thei 
own  churches,  newspapers  and  radii 
stations.  They  respond  to  WBNX  pro 
gramming  and  public  service,  the  rea 
son  why  many  of  the  country's  larges 
advertisers  today  are  using  WBNX  con 
sistently.  If  your  products  are  merchan 
dised  in  Greater  New  York,  WBNX  shouli 
be  on  your  list.  Write  WBNX,  New  Yorl 
51,  N.  Y.  for  availabilities.  Or 
Melrose  5-0333. 
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IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 
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He  needs  your  help 
So  do  his  buddies 

BUY  BONDS 


ind  the  news  sponsorship  prohibi- 
;ion. 

Then  he  cancelled  the  May  26 

Ineeting  because  several  Commit- 
;ee  members  were  not  available,  his 
>ffice  disclosed,  and  the  May  31 
session  was  moved  to  June  1.  Sev- 
eral members  commented  on  the 
sudden  cancellation,  while  others 
jreferred  to  maintain  silence  until 
ifter  they  had  a  chance  to  discuss 
;he  bill  with  the  chairman. 
Sen.  Tobey   (R-N.H.),  who  at- 
i)  ;ended  the  May  23  meeting,  was 
^  surprised  that  the  meeting  was  can- 
:  jelled.  He  expressed  hope  that  the 
J  Committee  would  meet,  revise  and 
:j  mprove  the  bill.  "I  don't  see  any- 
V  ;hing  constructive  about  doing 
lothing,"  he  commented. 

Special  Needs 
Sen.  Tunnell  (D-Del.),  reported 
;o  have  supported  Sen.  Wheeler's 
provisions,  remarked  that  if  the 
:  h  a  i  r  m  a  n  ascertained  that  he 
:ouldn't  get  beneficial  legislation 
^.through,  "he  has  done  the  wise 
f|thing."  He  also  expressed  hope  that 
[-.legislation  would  be  forthcoming. 

Sen.  Ed  Johnson  (D-Col.),  who 
Jast  week  submitted  an  amendment 
J11  to  S-814  to  ban  sponsorship  by 
"  liquor  dealers  or  distilleries  in  those 
|  states  having  laws  prohibiting  such 
advertising,  declared:  "We  are 
*  badly  in  need  of  legislation  on  the 
"subject  of  radio.  I'd  like  to  see  a 
|j  bill  perfected  and  enacted." 
ft  Sen.  Chan  Gurney  (R-S.D.)  for- 
1  mer  operator  of  WNAX  Yankton, 
1  S.D.,  declined  to  comment  other 
"than  to  say:  "I  flew  back  to  Wash- 
ington from  South  Dakota  to  be 
here  for  the  meeting  only  to  learn 
Ton  my  arrival  that  it  was  can- 
celled." 

f    Sen.  Albert  J.  Hawkes  (R-N.J.), 
bitterly  opposed  to  business  control 
provisions  and  the  ban  on  news 
I  sponsorship,  was  away  from  Wash- 
ington late  last  week. 
L|  An  introductory  to  the  NAB  14- 
^page  report,  which  Sen.  Wheeler 
l,Lsaid  was  one  of  the  factors  in  his 
^  decision  to  drop  any  attempts  at 
*J  legislation,  read:  "In  order  to  con- 
serve the  time  of  the  members  of 
■  the   Senate  Interstate  Commerce 
1  Committee  no  detailed  comment  is 
e  d  respecting  the  many 


Stormy  House  Session 
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Commission  would  be  "very  happy" 
to  solicit  letters  from  the  various 
other  Government  agencies  as  to 
the  value  of  its  reports.  The  ste- 
nographer was  instructed  not  to  re- 
cord the  proceedings  as  Mr.  Barger 
rose  to  tell  Rep.  Magnuson  that  if 
the  chairman  didn't  want  to  be  ad- 
vised "I'm  ready  to  walk  out  now". 
Rep.  Magnuson  reminded  the  chief 
investigator  that  he  was  "working 
for  the  Committee"  and  would  take 
orders. 

The  stormy  session  wound  up  as 
the  acting  chairman  announced  fu- 
ture meetings  would  be  at  the  call 
of  the  chair.  Dr.  Robert  D.  Leigh, 
chief  of  the  FBI'S,  was  slated  to 
testify,  Mr.  Denny  said,  but  was  ill. 
A  meeting  was  tentatively  sched- 
uled for  June  6. 

Before  the  outbreak  between 
Rep.  Magnuson,  only  Committee 
member  attending  Wednesday's 
session,  and  Mr.  Barger,  Mr.  Porter 
had  admitted  under  cross-examina- 
tion that  the  FBIS  "summaries  re- 
flect the  views  of  those  who  write 

wholly  desirable  sections  of  the  bill. 
The  need  for  definitive  legislation 
at  the  present  time  is  vital. 

"The  NAB  believes  that  a  bill, 
incorporating  the  suggestions  here- 
with submitted,  would  represent 
the  greatest  forward  step  in  pro- 
viding much-needed  guide-posts  for 
tLe  future  development  of  radio 
broadcasting.  If  the  bill  is  to  serve 
the  maximum  public  interest,  the 
following  deserve  special  attention : 

"1.  There  should  be  no  prohibi- 
tion of  sponsorship  of  news. 

"2.  Greater  restrictions  are  re- 
quired on  the  FCC's  power  to  con- 
trol programs  and  business  policies. 

"3.  Political  and  public  discus- 
sion on  the  air  should  not  be  re- 
stricted by  burdensome  and  imprac- 
tical requirements. 

"4.  A  practical  statutory  'right 
of  reply'  is  the  best  guaranty  of 
'fairness  of  the  air.'  " 

Then  followed  a  section-by-sec- 
tion summary  along  with  the  NAB 
comments. 
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them."  Previous  witnesses  had  de- 
nied that  personal  views  crept  into 
the  analyses.  Mr.  Porter  added, 
however,  that  all  editors  were  in- 
structed to  "keep  to  the  facts". 
Their  conclusions  must  be  based  on 
facts,  he  said. 

When  Mr.  Barger  read  a  head- 
line and  a  propaganda  report, 
which  Mr.  Porter  identified  as  com- 
ing from  the  London  office  of  FBIS, 
the  reports  section  chief  termed 
the  article  as  a  "very  bad  conclu- 
sion" and  added:  "I  hope  the  head- 
ings and  sub-headings  of  the  rest 
of  the  report  are  not  quite  as  bad  as 
that  one." 

Executive  Sessions  Planned 

Mr.  Denny  disclosed  that  the 
FCC  plans  three  days  of  executive 
sessions  with  the  Committee  and 
one  more  day  of  testimony  by  Dr. 
Leigh  and  the  Commission  will 
have  answered  all  charges  in  the 
record  to  date.  John  J.  Sirica,  Com- 
mittee general  counsel,  is  expected 
to  take  over  actively  at  the  conclu- 
sion of  the  FCC  case,  which  was  be- 
gun under  Mr.  Barger 's  super- 
vision. 

Hearings  were  resumed  Tuesday 
morning  before  Chairman  Clarence 
F.  Lea  (D-Cal.)  and  Rep.  Richard 
B.  Wigglesworth  (R-Mass.)  as  Mr. 
Porter  took  the  stand  to  outline  the 
duties  of  his  department.  He  testi- 
fied that  390  copies  of  the  daily  re- 
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In  Alabama 


WSGN,  Birmingham— on  610  kilocycles — covers  more  of  Ala- 
bama than  any  other  station,  according  to  the  NAB  Mail  and 
Signal  Strength  Map;  to  contour  line  comparison;  and  to  the 
original  NBC  All-County  Survey.  ...  In  addition  to  that,  it  has  a 
greater  morning  Hooper  than  all  other  stations  combined;  it  car- 
ries seven  of  the  ten  top-rated  morning  programs  and  it  of- 
fers the  most  valuable  of  all  salable  radio  time  in  Birmingham  . .  . 
And  think  of  this:  with  the  demand  for  the  products  of  Alabama 
farms,  coal  and  iron  mines,  mills  and  factories  continually  rising, 
the  spendable  income  of  Alabama's  farmers  and  workers  is  at  an 
all-time  peak.  Yes,  Mr.  Spot-Time  Buyer,  Alabama  is  worthy  of 
consideration;  and  in  that  market  WSGN  is  the  Best  BUY  Far! 


WSGN 


The  Birmingham  News- 
Age  Herald  Station 


Alabama's 
Best  BUY  Far 


Represented  Nationally  by 
Headley-Reed  Company 
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Bui m  have  six* 
tetter  nays  ioget 
Atlanta  plksto.,. 
tune  to  WAOA!" 


*CAR  CARDS, BILLBOARDS 
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PAPER ADS  and  PUBLICITY 
and  the  "WA  GAzette" 


port  (based  on  monitored  foreign 
broadcasts)  are  sent  to  14  "major 
subscribers",    15    other  Federal 

agency  subscribers,  1  to  the  Presi- 
dent, 8  to  Congress,  1  to  the  Su- 
preme Court  and  77  others  to  in- 
dividuals and  organizations  on  re- 
quest of  the  OWI. 

The  14  major  subscribers  and 
number  of  copies  received  were 
listed  as  follows:  OWI  70;  War 
Dept.  46;  Office  of  Strategic  Serv- 
ices 45;  Foreign  Economic  Admin- 
istration including  Lend-Lease  and 
Rubber  Development  Corp.  43, 
Navy  Dept.  30,  State  Dept.  25, 
British  Embassy  and  Missions  13, 
Chinese  Embassy  and  Missions  11, 
Canadian  Govt,  and  agencies  11, 
Coordinator  of  Inter-American  Af- 
fairs 9,  Netherlands  Govt,  and  Mis- 
sions 9,  Philippine  Govt.  6,  Dept.  of 
Justice  6,  War  Relocation  Author- 
ity 6.  All  except  the  Netherlands 
Govt.,  Dept.  of  Justice  and  WRA 
receive  also  the  FBIS  daily  wire 
service. 

Letters  received  by  the  FCC  in 
response  to  its  latest  questionnaire 
regarding  use  of  the  FBIS  reports 
were  submitted  as  exhibits. 

Malcom  Stewart  Hensley,  chief 
of  the  wire  services  who  testified 
the  previous  week  [Broadcasting, 
May  29],  under  cross-examination 
said  he  started  with  the  FCC  in 
December  1941  at  $2,600  annually 
and  that  his  present  salary  was 
$5,600.  Mr.  Barger,  reading  from 
his  personnel  record,  indicated  that 
Mr.  Hensley  was  given  an  increase 
to  $6,500  effective  May  15  as  chief 
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Harry  for  Hal 

MAN  WHO  deserves  most 
credit  for  securing  Demo- 
cratic nomination  for  Hal 
Styles,  KFWB  Hollywood 
commentator  in  the  15th  Con- 
gressional California  district 
at  May  16  primaries  is  Harry 
Maizlish,  general  manager  of 
the  station.  Not  only  did  he 
persuade  the  commentator  to 
run  for  office  but  Maizlish 
also  designed  and  conducted 
the  radio  campaign  which 
was  instrumental  in  defeat 
of  Rep.  John  M.  Costello, 
Democratic  incumbent  of  Los 
Angeles  [Broadcasting,  May 
22]. 


of  the  News  &  Intelligence  Division 
althpugh  Mr.  Hensley  professed 
surprise.  He  said  Dr.  Leigh  had 
told  him  he  deserved  an  increase 
but  that  he  didn't  know  it  had  gone 
through. 

His  present  draft  status  is  1-A 
and  has  been  for  two  months,  Mr. 
Hensley  testified,  although  he  ad- 
mitted the  FCC  obtained  a  defer- 
ment and  as  of  Sept.  14,  1943,  he 
was  classified  2-B  (essential  man 
in  an  essential  industry) .  Mr.  Hen- 
sley corrected  previous  testimony 
regarding  cost  of  installing  a 
printer  in  the  Congressional  hear- 
ing room  [Broadcasting  May,  22]. 
The  week  before  he  had  testified 
the  cost  approximated  $9.10.  He 
told  the  Committee  the  AT&T  add- 
ed a  cost  of  $15  for  installing  the 
printer  therefore  the  total  amount 
should  have  been  $24.10. 

Graves  Defends  FBIS 

Ens.  Harold  N.  Graves,  now  on 
active  duty  with  the  Naval  Reserve 
and  assigned  to  the  OSS,  presented 
a  statement  defending  the  FBIS. 
Ens.  Graves,  until  late  last  summer, 
was  assistant  to  the  director  of 
FBIS.  His  statement  was  divided 
into  three  parts: 

"First,  it  will  indicate  factually 
that  the  work  of  the  Analysis  Di- 
vision is  useful  to  this  Government. 
Letters  and  comment  from  persons 
in  many  other  agencies  will  be  in- 
cluded. Second,  the  testimony  will 
describe  the  qualifications  of  the 
analysts  in  order  to  establish  still 
further  the  skill  and  competence 
with  which  this  division  renders 
service  to  other  agencies;  third, 


the  testimony  will  correct  misun- 
derstandings concerning  the  work 
of  the  division.  It  will  explain  what 
radio  broadcast  analysis  actually 
is,  how  it  is  done,  and  why  it  is] 
economical  for  our  Government  to 
have  it  done  by  a  central  agency,] 
rather  than  to  have  it  dissipated! 
and  duplicated  in  many  agencies."! 

Ens.  Graves  prefaced  his  testi-j 
mony  with  a  statement  that  he  ap-l 
peared  not  as  a  Naval  officer,  but] 
as  a  former  assistant  director  of] 
the  FBIS  and  that  he  was  "notl 
authorized"  to  speak  for  either  the 
Navy  or  the  OSS.  As  he  went  on 
with  a  voluminous  statement  and 
asked  the  Committee  frequently  to  ^ 
include  unread  parts  in  the  record 
Mr.  Barger  raised  an  objection. 

Chairman  Lea  remarked  that 
"undoubtedly  a  great  mass  of  ma 
terial  in  this  record  has  no  rele 
vancy".  Rep.  Wigglesworth  ob 
jected  to  "submitting  reams  of  ma^  |h 
terial  without  reading  it"  and  the 
chairman  ruled  that  the  Committee!01 
would  decide,  after  viewing  the  un 
read  portions,  whether  to  include 
them  in  the  record. 
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Value  of  Reports 

Mr.  Barger  raised  the  question 
that  "these  long  statements  are  re 
plete  with  statements  attributed  to- 
other Government  officials".  He  de- 
manded to  know  who  they  were  anc 
why  the  FCC  hadn't  brought  in  the 
officials  to  substantiate  the  Com- 
mission's claims.  Mr.  Denny  sug- 
gested the  OWI  be  called  to  ap 
praise  the  value  of  FBIS  reports 
When  Mr.  Barger  asked  if  he  coul 
bring  in  "any  officers  of  the  Arm; 
and  Navy"  Mr.  Denny  replied:  " 
have  no  control  over  the  Army  anq 
Navy". 

"Well,  we  have  a  lot  of  second- 
hand statements  in  the  record,' 
commented  Chairman  Lea.  Wher! 
Ens.  Graves  completed  his  pre- 
pared statement  Mr.  Barger  in 
quired  when  the  statement  was  pre- 
pared. The  witness  said  he  had 
prepared  all  but  the  correspondence 
introduced  and  a  small  portion  "be 
tween  7  o'clock  last  Thursday  eve 
ning  and  8  o'clock  Friday  morn 
ing".  1 

He  testified  that  "until  April  11 
1944,  I  was  on  leave  from  the 
FBIS"  and  when  Mr.  Barger  askec 
how  much  time  he  had  given  the 
FBIS  since  he  went  on  active  Navj 
duty,  Ens.  Graves  estimated  "ir 
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^TALKING  COLD  COFFEE  in  the 

jiljiKQW  San  Francisco  studios  (1  to 
j;[f)  :  Ralph  Brunton,  general  man- 
ager of  KQW;  W.  I.  Cole,  vice- 
president  of  Owens-Illinois  Glass 
I" (Co.,  and  George  Thierbach,  presi- 
dent of  National  Coffee  Assn.,  dis- 
cuss tie-in  merchandising  for  the 
CBS    series,    Broadway  Matinee. 
Owens-Illinois,  sponsor,  will  devote 
sales  copy  to  promotion   of  iced 
coffee  during  the  month  of  June. 


five  months  possibly  as  much  as 
two  days  of  spare  time".  When 
Mr.  Barger  asked  how  his  time 
was  spent  as  a  Navy  officer,  Ens. 
Graves  replied:  "Some  of  it  sleep- 
ing, some  in  recreation".  Mr.  Bar- 
ger objected. 

Mr.  Barger  inquired  if  the  Navy 
and  OSS  knew  of  Ens.  Grave's 
"interest  in  FBIS".  The  witness 
said  "The  OSS  did.  I  can't  answer 
for  the  Navy".  Under  further  cross- 
examination  he  said  he  wouldn't 
deny  that  the  FBIS  analyses  were 
refused  Members  of  Congress  and 
explained  that  several  Members  had 
requested  the  reports  and  had  been 
referred  to  Vice-President  Wal- 
lace, Speaker  Rayburn  (D-Tex.) 
and  the  Foreign  Affairs  Commit- 
tees of  both  Houses,  all  receiving 
copies. 

"Do  you  think  that  Mr.  Justice 
Frankfurter  is  more  entitled  to  a 
report  than  Congress?"  asked  Mr. 
Barger.  Ens.  Graves  said  he 
thought  it  was  "courtesy"  that  a 
copy  was  sent  to  the  Supreme 
Court.  After  Chairman  Lea  ad- 
journed the  hearing  until  Tuesday 
afternoon  Mr.  Denny  commented 
about  the  "second-hand"  testimony 
and  said  that  Mr.  Barger  had  tak- 


en the  stand  to  testify  as  to  con- 
versations with  FCC  personnel. 

"Of  course  the  testimony  of  what 
somebody  else  said  about  the  FCC 
is  pretty  weak,"  said  Rep.  Lea. 
"The  Committee  will  consider 
whether  to  call  some  of  these  peo- 
ple. He  referred  to  quotations  at- 
tributed to  "officials"  and  praised 
the  FBIS  reports. 

Cross-Examination 

At  the  afternoon  hearing  Tues- 
day Rep.  Louis  E.  Miller  (R-Mo.) 
cross-examined  Ens.  Graves  re- 
garding the  Navy  reception  of 
FBIS  reports-  Ens.  Graves  said 
he  hadn't  talked  to  anyone  at  the 
Navy  about  the  FBIS.  Rep.  Miller 
asked  him  to  name  all  the  persons 
he  "had  in  mind"  when  he  said  he 
had  received  commendations  for 
the  reports. 

Ens.  Graves  named  four  civil- 
ians of  the  OSS,  three  Army  of- 
ficers and  some  others  but  couldn't 
recall  the  names  of  several  officers 
to  whom  he  had  made  reference, 
he  said.  In  the  cross-examination 
Ens.  Graves  said  the  FBIS  anal- 
yses were  sent  to  Raymond  Gram 
Swing,  Blue  commentator,  and 
that  Fulton  Lewis  Jr.,  of  MBS  and 
H.  V.  Kaltenborn,  NBC,  had  re- 
ceived the  reports  "briefly"  at  the 
suggestion  of  FCC  Chairman 
James  Lawrence  Fly,  who  planned 
to  set  up  an  advisory  panel  of 
prominent  commentators  and  news- 
paper columnists. 

He  testified  that  none  of  the 
commentators  or  columnists  could 
make  use  of  the  FBIS  material 
"without  a  clearance  from  the 
OWI"-  He  denied  there  was  any 
"FCC  slant"  to  copy  prepared  by 
the  analysts.  When  Rep.  Miller 
asked  for  the  names  of  commen- 
tators and  columnists  whose  names 
had  been  taken  off  the  FCC  mail- 
ing lists,  Ens.  Graves  said:  "The 
records  won't  show.  My  recollec- 
tion would  be  that  Swing,  Lewis 
and  Kaltenborn  received  the  re- 
ports and  the  latter  two  were  dis- 
continued". 

"Singling  out  commentators  is, 
in  effect,  a  monopoly  and  discrimi- 
nation, isn't  it?"  asked  Rep.  Miller. 
"In  a  way,  yes,"  replied  Ens. 
Graves. 


Mr-  Barger  asked  Ens.  Graves 
how  he  accounted  for  the  fact  that 
other  Naval  officers  had  been  for- 
bidden under  Presidential  directive 
to  testify  before  the  Committee 
while  he  was  permitted  to  appear. 

"I  was  at  liberty  under  Naval 
regulations  to  disregard  that  di- 
rective," said  the  witness.  "It  was 
purely  understood  that  I  am  not 
testifying  as  a  Naval  officer  and 
not  for  the  OSS,  but  as  a  former 
staff  member  of  the  FBIS."  Rep. 
Miller  asked  if  any  "commanders 
in  the  field"  would  be  able  to  evalu- 
ate this  FBIS  analyses.  When 
When  Ens.  Graves  replied  they 
would,  Rep.  Miller  asked  if  Adm. 
Redman  (chief  of  Naval  Commu- 
nications) would  be  in  position  to 
evaluate  them. 

Different  Functions 

"I  would  say  that  Admiral  Red- 
man would  not  be  in  a  position  to 
make  an  evaluation  of  FBIS  serv- 
ices," said  Ens.  Graves-  He  ex- 
plained that  Communications  was 
"largely  technical"  while  the  FBIS 
dealt  in  propaganda.  Mr.  Barger 
asked  who  gave  him  clearance  to 
appear  before  the  House  Commit- 
tee, Ens.  Graves  said  "a  Captain 
Kennedy".  When  the  chief  inves- 
tigator inquired  if  Capt.  Kennedy 
was  "related  to"  or  was  "the  Capt. 
John  A.  Kennedy  of  the  West  Vir- 
ginia Network,"  Ens.  Graves  re- 
plied : 

"I  don't  know  his  initials.  If  you 
have  a  Navy  telephone  directory 
you  can  look  him  up  " 


Run  m^Htt 


NETWORK  Station 


MO.H.ROtoe* 

JOHN  Gene.ol  WZ* 


AT  CKLW  as  in  count- 
less other  good  radio  stations 
coast-to-coast,  business  is 
booming.  BUT  today,  as  in 
years  past,  the  big  percent- 
age of  our  advertisers  are  RENEWAL  users  of  time, 
many  of  whom  have  expanded  their  efforts.  Proving 
that  we've  done  a  job,  based  upon  results — to  keep 
'em  coming  back  for  more. 

Also,  we're  still  finding  ways  to  serve  new  advertisers 
in  spite  of  the  record-breaking  demand  for  our  22- 
hours-daily  of  broadcast  time. 

Union  Guardian  Bldg.,  Detroit 


IJ.  H.  McGillvra,  Inc. 
Representative 


5,000  WATTS 


DAY    and  NIGHT 


800  Kc. 
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When  Shipments 
are  Ready 


XY7"HEN  AIR  express  shipments  are  allowed  to  lie 
W  around  waiting  for  end-of-the-day  pick-up,  you're 
throwing  away  a  chance  for  earlier  delivery.  Ship 
when  ready!  Call  air  express  the  instant  the  label 
is  on.  This  saves  your  shipment  from  running  the 
gauntlet  of  end-of-day  congestion  at  the  airport, 
assures  earliest  possible  delivery  at  destina- 
tion. Remember:  when  they're  ready — 


let  'era  go! 


A  Money-Saving, 
High-Speed  Wartime  Tool 
For  Every  Business 


As  a  result  of  increased  efficiency  developed  to  meet  wartime 
demands,  rates  have  been  reduced.  Shippers  nationwide  are 
now  saving  an  average  of  more  than  10%  on  Air  Express 
charges.  And  Air  Express  schedules  are  based  on  "hours", 
not  days  and  weeks  —  with  3-mile-a-minute  service  direct  to 
hundreds  of  U.S.  cities  and  scores  of  foreign  countries. 

WRITE  TODAY  for  "Vision  Unlimited"  —  an  informative  booklet 
that  will  stimulate  the  thinking  of  every  executive.  Dept.  PR-6, 
Railway  Express  Agency,  230  Park  Ave.,  New  York  17,  N.  Y., 
or  ask  for  it  at  any  local  office. 


Gets  tfe/e  F/ZST 


Phone  RAILWAY  EXPRESS  AGENCY,  AIR  EXPRESS  DIVISION 
Representing  the  AIRLINES  of  the  United  States 
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Blue  Adds  WROX 

WROX  Clarksdale,  Miss.,  on  June 
5  starts  operations  a  fulltime  Blue 
affiliate,  bringing  the  total  number 
of  Blue  stations  to  193.  Missis- 
sippi's new  station  is  owned  and 
managed  by  Robin  Weaver,  oper- 
ating with  250  w  on  1450  kc. 


Duopoly  Pleas 

(Continued  from  page  12)  • 
KHQ  Spokane,  Wash.,  and  Maj. 
Louis  Wasmer,  licensee  of  KGA, 
denied  extension  of  station  licenses 
"for  such  periods  as  may  be  neces- 
sary to  enable  the  petitioner  to 
comply  with  Sec.  3.35";  applica- 
tions for  renewal  designated  for 
hearing. 

WAIT  Chicago  designated  for 
hearing  petition  for  grant  of  regu- 
lar license;  also  designated  for 
hearing  application  for  renewal. 

Extensions  were  granted  as  fol- 
lows: 

KQV  Broadcasting  Co.,  Pitts- 
burgh, licensee  of  KQV,  and  Pitts- 
burgh Radio  Supply  House,  licen- 
see of  WJAS,  granted  30-day  ex- 
tension from  May  31;  (petitioners 
had  requested  six  months). 

Oregonian  Publishing  Co.,  licen- 
see of  KGW  and  KEX  Portland, 
granted  90-day  extension  from 
May  31  and  extension  of  KGW  li- 
cense for  90  days  (as  requested). 
KEX  has  been  sold  to  Westing- 
house  for  $400,000,  subject  to  FCC 
approval  [Broadcasting,  May  22]. 

KOIN  Inc.,  Portland,  Ore.,  and 
KALE  Inc.,  licensee  of  KALE, 
granted  extension  to  Aug.  1,  1944 
(as  requested). 

Delaware  Broadcasting  Co.,  li- 
censee of  WILM  Wilmington, 
granted  60-day  extension  of  effec- 
tive date  of  Sec.  3.35  from  May  31 
and  given  60-day  extension  of  sta- 
tion license  (petitioner  requested 
90  days). 

Petition  of  Sioux  Falls  (S.  D.) 
Broadcasting  Assn.,  licensee  of 
KSOO  and  KELO,  requesting  find- 
ing that  multiple  ownership  rule  is 
inapplicable,  was  designated  for 
hearing  as  requested;  application 
for  renewal  of  KSOO  license  also 
designated  for  hearing;  Commis- 
sioner Craven  not  participating. 

Joint  petition  of  KGKO  Broad- 
casting Co.,  Ft.  Worth,  licensee  of 
KGKO;   Carter  Publications,  Ft. 


790KC 


KFQD 
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ALASKA  BROADCASTING  CO. 


342  Madison  Ave.,  N.  Y.  C. 


HANDSHAKE    SEALS    a  three 
year   contract  between  American'  re 
Composers  Alliance  Inc.,  New  York,!  if 1 
and  Broadcast  Music  Inc.,  for  thepe 
latter  to  handle  all  radio  and  tele-' 
vision  performanes  of  ACA  music. 
Aaron  Copland  (left)  is  an  officer, 
of  ACA,  a  national  organization 
representing  a  group  of  "serious 
music"  composers ;  Merritt  E 
Tompkins    (right)    is  vice-presi- 
dent and  general  manager  of  BMI 
Unusual  feature  of  the  deal  is  the 
provision  for  a  yearly  BMI  award 
of  $6,000  for  the  best  musical  com- 
positions done  by  ACA  members 


Worth,  licensee  of  WBAP,  and  the 
A.  H.  Belo  Corp.,  Dallas,  licensee 
of  WFAA,  contending  multiple 
ownership  regulation  is  not  appli 
cable,  was  designated  for  hearing 
as  requested;  applications  for  re 
newal  of  licenses  of  all  three  sta 
tions  also  set  down  for  hearing. 
'Unfair  Competition'  Cited 

New  petitions  filed  in  the  lastjfte 
week  were  these: 

Evansville  on  the  Air  Inc.,  licen- 
see of  WEOA  WGBF  and  WMLL- 
FM  Evansville,  Ind.,  contending 
"common  ownership  and  operation 
has  not  been  and  is  not  now  con- 
trary to  public  policy  or  interest 
.  .  .  Such  common  ownership  and 
operation  has  been  and  is  actually 
beneficial  in  the  best  interests  of 
all  parties  affected.  .  .  .  Forced  sale 
of  one  of  the  stations  now  may  ex 
pose  the  remaining  one  to  unfair 
competition". 

Broadcasting  Service  Organiza- 
tion Inc.,  licensee  of  WORL  Bos- 
ton, and  Mass.  Broadcasting  Corp 
licensee  of  WCOP  Boston,  asked 
an  extension  to  Aug.  1,  1944,  con 
tending  that  contract  for  the  salt 
of  WCOP  to  the  Cowles  interest: 
has  been  signed  and  that  applica 
tion  for  consent  to  transfer  will  b 
filed  "as  soon  as  it  can  be  pre 
pared"  (See  page  12). 

Delaware  Broadcasting  Co.,  li 


SHOWN  BY  LATEST  HOOPER  > 
SURVEY  TO  HAVE 

COLUMBUS  LISTENERS 
1230  KC  -  CBS 
Rep.  by  SPOT  SALES 


139,706 
Metropolitan 
Population 
with  the 
plus  bonus  of 
FORT  DENNING 
America's 
largest  per- 
manent Infan- 
try School. 


COLUMBUS.  GA 
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>  ensee    of    WILM  Wilmington, 
k   ought  a  90-day  extension  on  the 
I  ,iasis    that    a   preliminary  sales 
I  'tgreement  was  signed  May  25  and 
hat  negotiations  should  be  com- 
pleted shortly  (granted  60-day  ex- 
ension) . 

WOKO  Inc.,  licensee  of  WOKO 
Ubany,    and  Adirondack  Broad- 
:asting  Co.,  licensee  of  WABY,  in 
dentical  petitions  seek  such  addi- 
ional  time  as  the  FCC  may  deem 
lecessary  to  complete  an  exchange 
)f  holdings.    Petitions  recite  that 
VOKO   Inc.  has   issued   an  out- 
standing 1,000  shares  of  stock  as 
'iollows:  Harold  E.  Smith  255  sh; 
Raymond  M.  Curtis  255  sh;  The 
Press  Co.,  250  sh;  balance  on  books 
i'jf  corporation  in  name  of  R.  K. 
i Phelps,  but  "the  question  of  actual 
ownership  of  said  240  shares  has 
"been  the  subject  of  inquiry  by  the 
eif  Commission,  and   that  while  the 
'"'"sxaet  facts  are  not  known  to  your 
petitioner,  it  may  well  be  that  the 
Phelps  stock  is  actually  owned  by 
one  Sam   Pickard,   former  radio 
commissioner    and    ex-CBS  vice 
^president,    or    his   wife  Francke 
(Pickard." 

i  Stock  in  the  Adirondack  corpo- 
ration (200  sh)  is  owned  as  fol- 
lows, petition  set  out:  Harold  E. 
Smith  52%  sh;  Raymond  M.  Cur- 
j tis  52%  sh;  the  Press  Co.,  30  sh; 
,j  Rensselaer  Polytechnic  Institute, 
,'Troy,  N.  Y.,  50  sh;  Griffin  Lumber 
,Co.,  15  sh. 

,  Petitioners  claim  Messrs.  Smith 
and  Curtis  will  sell  their  105 
shares  in  the  Adirondack  company 
to  the  Press  Co.  for  $52,500  and 
the  Press  Co.  will  sell  its  250 
shares  in  WOKO  Inc.  to  the  cor- 
poration for  $75,000,  thus  trans- 
fering  control  of  the  two  firms. 

Pittsburgh  Radio  Supply  House, 
licensee  of  WHJB  Greensburg, 
Pa.,  contends  that  the  multiple 
ownership  rule  is  not  applicable  to 
'  WHJB  inasmuch  as  its  transmitter 
and  that  of  WJAS  Pittsburgh 
(also  a  holding)  are  separated  by 

'  25  to  27  airline  miles  and  by  "close 
to  35  miles"  via  highway;  that 

if  each  station  serves  its  own  commu- 
nity and  that  there  is  no  overlap- 

■i|  ping  except  minor  duplication  of 

•  daytime  coverage.  WHJB  operates 
on  620  kc  with  250  w  power  days 
while  WJAS  operates  on  1320  kc 
with  5,000  w  day  and  night,  using 

>'  directional  antenna  at  night. 


Fry  Heads  Neb.  Group 

PAUL  R.  FRY,  general  manager 
of  KB  ON  Omaha  was  elected  pres- 
ident of  the  Nebraska  Broadcasters 
Assn.  at  its  annual  meeting  in 
Hastings  last  week.  Other  officers 
elected  were  vice-president,  Lumir 
Urban,  KORN  Fremont,  and  secre- 
tary-treasurer Art  Thomas,  WJAG 
Norfolk.  A  resolution  was  adopted 
praising  the  staffs  of  WJAG  Nor- 
folk, WOW  KOIL  Omaha  and 
KFAB  Lincoln  for  their  work  dur- 
ing the  recent  flood  [Broadcast- 
ing, May  29]. 


'Look'  Spots 

LOOK  Inc.,  New  York,  publisher 
of  Look  magazine  are  running  a  se- 
ries of  participations  and  spot  an- 
nouncement on  WTMJ  Milwaukee, 
WBAL  Baltimore  and  WBEN  Buf- 
falo, WMT  Cedar  Rapids  and  KSO 
Des  Moines,  plus  newscasts  on 
WOR  New  York  and  baseball 
broadcast  on  WHOM  Jersey  City. 
Magazine  plans  to  expand  station 
list  in  the  near  future.  Agency  is 
Son,  De  Regger  &  Brown,  Des 
Moines. 


Blaufarb  Joins  OWI 

DOUGLAS  BLAUFARB,  news  ed- 
itor of  WQXR  New  York,  has  re- 
signed to  join  the  overseas  branch 
of  the  Office  of  War  Information. 
Albert  Grobe,  WQXR  newscaster, 
has  taken  over  supervision  of  the 
newsroom,  assisted  by  Jim  Hoff- 
man, Murray  Stoopack,  and  two 
new  members — Judith  KofF,  for- 
merly editorial  assistant  of  the  Re- 
search Institute  of  America;  and 
Saul  Silverman,  former  newspaper- 
man and  more  recently  in  the  Mer- 
chant Marine. 


Hon.  Wickliffe  C rider 

J.   Walter  Thompson  Co. 

New  York,  N.  Y. 

Dear  Wick : 

While  dusting  the  boss'  desk  last  week, 
I  couldn't  help  but  see  a  renewed  con- 
tract for  another  year  from  The  Dia- 
mond, West  Virginia's  largest  and 
most  modern 
depart- 
ment  store.  It 
looks  to  me 
as  though 
that's  some- 
thing worth 
making  a  fuss 
over,  for  dur- 
ing my  twelve 
years  of  keep- 
ing this  sta- 
t  ion  looking 
spic  and  span. 
The  Diamond 
has  always 
been  a  cus- 
t  o  m  e  r  of 
WCHS.  Looks 
to  me  as 
though  here's  a 
pretty  good 
success  story 
for  this  sta- 
tion, and  I 
guess  it  real- 
ly is,  when  you 
consider  that 
The  Diamond 
is  using  ten 
(  10  )  p  r  o  - 
grams  a  week. 
I  guess  if  I 
were  a  na- 
tional advertiser  interested  ire  West 
Virginia,  I'd  take  The  Diamond's  story 
as  proof  that  WCHS  is  the  right  sta- 
tion to  use. 

Regards 

Youra 

Algy 

WCHS 

Charleston,  W.  Va. 


Stan-B  Extension 

STANDARD  BRANDS  Inc.,  New 
York,  will  place  advertising  for 
Stand-B  vitamins  on  a  national 
basis  after  July  1,  with  the  exten- 
sion of  distribution  to  the  eastern 
area.  Space  and  time  advertising 
have  been  moving  eastward  gradu- 
ally since  May  a  year  ago,  when 
the    campaign    got    under  way 


[Broadcasting,  March  13].  Radio 
promotion  of  Stan-B  will  be  ex- 
panded to  cut-ins  in  the  East  on 
Standard  Brands'  daytime  program 
only,  The  Open  Door  on  CBS.  Agen- 
cy is  Ted  Bates  Inc.,  New  York.  Re- 
port that  the  program  was  definite- 
ly going  off  the  air  has  been  denied. 
However,  auditions  are  in  process 
for  other  programs  for  this  spot 
for  Standard  Brands. 


all  America  listens  to . 


Fulton  Lewis,  jr. 

.  .  .  because  Fulton  Lewis  reports  the  news  as  he 
sees  it.  He's  there  when  it  happens  .  .  .  from  Butte 
to  Brooklyn  .  .  .  from  Dallas  to  Duluth  .  .  .  Lewis 
is  on  the  spot. 

That's  why  he's  America's  most  listened  to  news 
reporter  with  over  130  sponsors.  Lewis  is  heard 
nitely  over  160  stations. 

A  few  stations  still  available  for  sponsorship. 
Call,  wire  or  write 

WE  B.  DOLPH,  WOL,  WASHINGTON,  D.  C. 
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Four  Station  Sales  Approved 

(Continued  from  Page  12) 


quiring  the  remaining  49%  of  the 
total  250  shares  issued  and  out- 
standing stock  involved  in  the  ac- 
quisition of  the  Columbus  local  from 
Kenneth  B.  Johnston,  attorney.  Mr. 
Johnston  stated  that  he  wished  to 
sell  because  of  the  "uncertainty  of 
outlook  in  radio"  due  to  imminent 
developments  and  in  order  to  devote 


full  time  to  his  practice.  L.  A.  Pix- 
ley  is  general  manager  of  the  Fort 
Industry  Co.  According  to  the  ap- 
plication he  will  sever  this  connec- 
tion upon  the  return  of  Fort  In- 
dustry officials  now  in  the  armed  or 
Federal  service.  The  Pixleys  oper- 
ate the  Pixley  Electric  Supply  Co., 
wholesale  concern,  and  formerly  op- 
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erated  one  of  the  pioneer  Columbus 
stations,  WBAV. 

A.  L.  Chilton  and  his  wife,  Leo- 
nore  H.  Chilton,  take  over  opera- 
tion of  KGHI  Little  Rock,  doing 
business  as  the  KGHI  Broadcasting 
Service,  a  partnership,  in  the  split 
of  that  station  and  KLRA,  both 
previously  licensed  to  Arkansas 
Broadcasting  Co.  of  which  Mr. 
Chilton  was  president  and  majority 
stockholder.  Arkansas  Broadcast- 
ing under  the  new  setup  is  now  con- 
trolled by  the  Gazette  Publishing 
Co.,  which  publishes  the  Arkansas 
Gazette,  of  which  J.  N.  Heiskell  is 
editor.  This  dual  transaction  was 
effected  through  the  sale  by  Mr. 
Chilton  of  the  greater  part  of  his 
interest  in  Arkansas  Broadcasting 
to  the  Gazette  Pub.  Co.  ( also  includ- 
ing several  other  small  holdings) 
for  the  total  sum  of  $275,000,  and 
relinquishment  of  the  remainder  of 
this  interest  for  acquisition  of 
KGHI  [Broadcasting,  April  17]. 
KLRA  is  a  CBS  affiliate,  operating 
on  1010  kc  with  10,000  w  to  local 
sunset  and  5,000  w  night.  KGHI  is 
a  250  w  local  outlet  on  1230  kc  and 
is  affiliated  with  both  the  Blue  and 
Mutual  networks.  Mr.  Chilton  also 
is  major  stockholder  in  Chilton 
Radio  Corp.,  licensee  of  KSKY 
Dallas. 

Consolidated  Hearings 

Former  stockholders  of  KXOX 
Sweetwater,  Tex.,  were  all  local 
businessmen.  New  owners  hold  or 
have  held  other  radio  interests. 
Wendell  Mayes  is  general  manager 
and  part-owner  of  KB  WD  Brown- 
wood,  Tex.  J.  S.  McBeath,  former 
publisher  of  the  Brownwood  Bulle- 
tin, now  editor  of  the  Sweetwater 
Reporter,  has  held  an  interest  in 
KBWD  along  with  his  wife,  Mittie 
Agnes  McBeath. 

Approval  was  also  granted  by 
the  Commission  to  the  voluntary  as- 
signment of  the  license  of  WOSH 
Oshkosh,  Wis.,  from  the  Oshkosh 
Broadcasting  Co.,  a  corporation,  to 
a  partnership  of  the  same  name 
and  owned  by  the  same  individuals, 
Myles  H.  Johns,  William  F.  Johns 
Jr.,  William  F.  Johns  and  Fred- 
erick W.  Henshaw.  No  money  was 
involved  in  the  shift.  Wm.  F.  Johns 
is  vice-president  of  WTCN  Minne- 
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General  Foods  Shifts 

GENERAL  FOODS  Corp.,  New 
York  (Maxwell  House  Coffee),  on 
June  15  discontinues  for  10  weeks 
Maxwell  House  Coffee  Time  (Fan- 
ny Brice-Frank  Morgan)  on  115 
NBC  stations,  Thurs.,  8-8:30  p.m.; 
and  on  June  9  discontinues  for  IS 
weeks,  Kate  Smith  Hour  (Jell-O) 
on  122  CBS  stations,  Fri.,  8-8 :5£ 
p.m.  Beginning  June  16  for  1 
weeks  replaces  (first  half -hour  of) 
Kate  Smith  Hour  on  122  CBS  sta- 
tions, Fri.,  8-8:30  p.  m.  with  Max- 
well House  Iced  Coffee  Time  fea- 
turing Charles  Ruggles.  Agencies 
Young  &  Rubicam,  N.  Y.  (Jell-O) 
and  Benton  &  Bowles,  N.  Y.  (Max 
well  House  Coffee). 


apolis  and  is  president  of  Rider 
Johns  Co.,  Chicago,  newspaper  rep 
resentative. 

Four  applications  seeking  facili 
ties  of  250  w  unlimited  time  on 
1240  kc  in  Rochester  and  Geneva 
N.  Y.,  were  ordered  for  consolidated 
hearing  by  the  FCC  last  Tuesday. 
Applicants  are:  Finger  Lakes 
Broadcasting  Service,  Geneva ; 
WARC  Inc.,  Rochester  Broadcast 
ing  Corp.,  and  Seneca  Broadcasting 
Corp.,  all  of  Rochester. 

Gordon  P.  Brown,  operator  of 
WSAY  Rochester,  who  will  vacate 
the  1240  kc  assignment  for  1,000 
w  on  1370  kc,  is  owner  of  Finger 
Lakes  Broadcasting.  WARC  Inc 
is  principally  owned  by  Mrs.  Rogeij 
Clipp,  wife  of  the  president  of 
WFIL  Philadelphia,  and  by  S.  W 
Townsend,  owner  of  WKST  New! 
Castle,  Pa.  Rochester  Broadcasting 
is  sponsored  by  local  Rochester  res 
idents.  Harold  Meyer,  general  man- 
ager of  WSRR  Stamford,  Conn., 
and  president  of  the  Connecticut 
State  Network,  is  the  executive 
vice-president  of  Seneca  Broadcast- 
ing. Associated  with  Mr.  Meyer  is 
R.  W.  Deacon,  vice-president  of 
Lansdowne  Steel  Co.,  Lansdowne, 
Pa.,  who  with  his  family  would 
hold  majority  interest.  The  Seneca 
application  states  that  all  necessary 
equipment  is  on  hand. 

Similar  decision  was  made  by  the 
Commission  in  ordering  for  con- 
solidated hearing  the  applications 
seeking  a  new  local  outlet  in  Utica, 
N.  Y.  Requesting  the  Utica  facili- 
ties of  250  w  unlimited  on  1450  kcj 
are  Utica  Observer  Dispatch  Co.J 
publisher  of  the  Observer  Dispatch, 
and  the  Midstate  Radio  Corp.,; 
owned  by  local  businessmen. 
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Melton  to  Return 
In  Texaco  Program 
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Fat- 

U|lLever    Discontinues    Sinatra ; 

3ther  Changes  Pending 

(FOR  TEXAS  Co.,  Buchanan  &  Co. 
has  acquired  from  Henry  Souvaine 
Inc.  a  half-hour  program  featur- 
ing James  Melton,  Al  Goodman's 
Orchestra  and  chorus.  Titled  Mu- 
sic for  America,  series  will  re- 
place Fred  Allen  on  CBS  starting 
July  2.  Deal  covers  a  long  term, 
^Jand  should  Fred  Allen,  as  it  has 
been  reported,  sever  connections 
J  with  his  sponsor,  the  new  show 
would  continue  permanently  in  the 
CBS  Sunday  9:30-10  p.m.  spot. 

In  event  Star  Theatre  returns, 
the  musical  feature  is  expected  to 
move  to  one  of  the  other  networks 
for  Texas  Co.  For  a  time  the  pro- 
gram will  originate  from  Holly- 
wood later  shifting  to  New  York. 
There  will  be  a  substitute  for  Al 
Goodman's  orchestra  until  the 
show  comes  East. 

Summer  Layoffs 

Several  network  sponsors  have 
decided  on  summer  layoffs,  includ- 
ing Lever  Bros,  which  discontinues 
Frank  Sinatra  on  CBS  June  14. 
Ballantine  is  expected  to  move  its 
Broadway  Show  Time  into  the 
Sinatra  spot,  Wednesday  9  P.  M. 
CBS  for  the  summer  only,  ex- 
panding from  43  CBS  stations  to 
the  full  network.  Kraft  Cheese 
Co.  will  layoff  The  Great  Gil- 
dersleeve  on  NBC  for  eight  weeks 
after  the  July  2  broadcast.  R.  J. 
Reynolds  Tobacco  Co.  may  dis- 
continue Abbott  &  Costello  for  the 
summer  and  shift  one  of  its  other 
shows  into  the  NBC  spot,  but  no 
decision  has  been  reached. 

Conti  products  will  continue  on 
Mutual  Thursday,  9:30-10  p.m. 
replacing  Treasure  Hour  of  Son<j 
June  22  with  a  lighter  musical 
series.  Double  or  Nothing,  spon- 
sored on  Mutual  by  Pharmaco, 
starting  June  23,  will  be  re- 
vamped for  a  summer  and  fall 
tour  of  service  camps. 


HALLICRAFTERS  CO.,  Chicago, 
has  been  awarded  a  fourth  Army-Navy 
"E"  award,  which  is  indicated  by  a 
third  white  star  on  its  "E"  flag. 
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Vatican  Scoop 

TOM  MORGAN,  commenta- 
tor heard  on  WOV  New  York, 
last  week  presented  a  series 
of  three  broadcasts  on  the  be- 
hind-the-scenes in  the  Vati- 
can, obtained  via  RCA  com- 
munications direct  from  the 
Holy  City,  through  contacts 
established  there  by  Mr.  Mor- 
gan when  he  was  Rome  man- 
ager of  UP.  This  is  said  to  be 
one  of  the  few  stories  from 
behind  the  German  lines  to  be 
handled  by  an  American  cor- 
respondent and  the  first  in- 
side story  on  the  Vatican  to 
come  to  this  country  since 
1941.  Through  arrangements 
made  by  Ralph  Weil,  WOV 
manager,  the  broadcast  ma- 
terial was  released  by  INS 
and  carried  on  the  wire  as  a 
series  of  four  articles. 


Vadeboncoeur  Returns 
From    Pacific  Journey 

COMPLETING  a  26,650  mile  news 
gathering  trip  to  the  South  Pacific 
combat  area,  E.  R.  Vadeboncoeur, 
WSYR  Syracuse  news  commentator 
and  director  of  special  events,  has 
returned  to  the  station.  Mr.  Vade- 
boncoeur flew  in  17  hours  of  combat 
missions  over  enemy  territory,  and 
cabled  news  of  the  missions  and  in- 
terviews daily  to  H.  R.  Ekins,  for- 
mer UP  war  correspondent,  who 
took  over  the  commentator's  12:15 
spot  for  P.  Lorillard  &  Sons  on 
WSYR. 

In  addition  to  interviews  with 
Gen.  and  Mrs.  MacArthur,  Mr.  Va- 
deboncoeur also  saw  Gen.  George 
Kenney,  Chief  of  Allied  Air  Forces 
in  the  Southwest  Pacific,  and  Vice- 
Admr.  Thomas  C.  Kincaid,  chief  of 
Allied  Naval  Forces  in  the  same 
area.  He  brought  back  a  Philip- 
pine peso  given  him  by  Mrs.  Mac- 
Arthur  and  signed  by  all  members 
of  combat  crews  with  whom  Mr. 
Vadeboncoeur  flew- 


All-Star  Game  Sold 

FOR  THE  second  consecutive  year, 
Gillette  Safety  Razor  Corp.,  Boston, 
will  sponsor  the  All-Star  baseball 
game  on  CBS  in  behalf  of  razor 
blades  and  other  shave  products. 
Scheduled  for  July  11  the  game 
will  be  covered  from  8:55  p.m.  to 
conclusion  on  the  full  CBS  network 
including  stations  in  Helo,  Hono- 
lulu, Montreal  and  Toronto.  Agen- 
cy is  Maxon  Inc.,  New  York. 


Armour  on  CBS 

ARMOUR  &  Co.,  Chicago,  begins 
sponsorship  June  12  of  the  quar- 
ter-hour CBS  sustainer,  Dateline, 
Mondays,  7:15-7:30  p.m.  (EWT) 
with  a  repeat  broadcast  11:15- 
11:30  (EWT)  on  a  full  134  station 
CBS  Network.  Contract  is  for  52 
weeks.  Agency  is  Foote,  Cone  & 
Eelding,  Chicago. 
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Pulse  in  Phila. 

THE  PULSE  of  New  York  has  ex- 
tended to  Philadelphia  its  radio 
search  measurement  service  by  the 
personal  interview-roster  method. 
First  report  covering  July  and  Aug- 
ust, will  be  issued  at  the  end  of 
August.  Bi-monthly  reports  will 
represent  the  results  of  6,700  per- 
sonal interviews. 


Chernoff  to  ETO 
For  West  Va.  Net 

Becomes  First  Independent  to 

Be  Accredited  by  Army 

HOWARD  L.  CHERNOFF,  manag- 
ing director  of  the  West  Virginia 
Network,  last  week  became  the  first 
independent  broadcaster  to  be  ac- 
credited as  a  war  correspondent 
under  the  Army's  new  accreditation 
procedure  for  radio  in  the  Euro- 
pean theatre  and  will  leave  for  Eng- 
land within  a  month. 

Direct  broadcasts  released  from 
England  and  other  points,  presum- 
ably in  connection  with  invasion 
coverage,  will  be  carried  over  the 
West  Virginia  Network,  keyed 
through  WCHS  Charleston.  Mr. 
Chernoff,  a  former  newspaperman, 
also  will  use  transcriptions  for  de- 
layed and  feature  coverage,  as  well 
as  "overhead"  radio  and  cable.  He 
has  asked  West  Virginia  Network 
listeners  to  supply  names  and  APO 
numbers  of  men  and  women  in  ser- 
vice in  the  European  theatre  for 
radio  interviews. 

Under  the  accreditation  proced- 
ure, approved  several  weeks  ago 
[Broadcasting,  May  8],  repre- 
sentatives of  regional  networks 
and  individual  stations  will  be  ac- 
commodated for  a  minimum  of  60 
days  and  a  maximum  of  90  days  in 
the  European  theatre. 

Mr.  Chernoff  formulated  plans  for 
the  trip  with  Capt.  John  A.  Ken- 
nedy, president  of  the  West  Vir- 
ginia Network  now  on  active  duty 
in  the  office  of  the  Vice-Chief  of 
Naval  Operations.  Capt.  Kennedy 
himself  is  a  former  newspaperman 
and  Washington  correspondent. 


Sen.  Johnson  Revives 
Liquor   Ban   on  Radio 

STATIONS  heard  in  states  which 
prohibit  liquor  advertising,  or  in 
Canada,  would  be  forbidden  to  ac- 
cept as  sponsors  distilleries,  brew- 
eries or  wineries  under  a  proposed 
amendment  to  what  now  appears 
to  be  the  defunct  White-Wheeler 
Bill  (S-814),  introduced  last  Mon- 
day by  Sen.  Ed.  Johnson  (D-Colo.), 
member  of  the  Interstate  Commerce 
Committee.  His  amendment  not 
only  would  prohibit  acceptance  of 
advertising  barred  by  statute  in 
states  in  which  transmitters  are  lo- 
cated, but  also  would  include  sta- 
tions located  in  unaffected  areas 
but  whose  signals  are  heard  in 
areas  where  such  a  ban  is  effec- 
tive. Following  is  text  of  the  pro- 
posed amendment: 

No  person  shall  broadcast  by  means  of 
any  radio  station  for  which  a  license  is 
required  by  any  law  of  the  United  States 
and  no  person  operating  any  such  station 
shall  permit  the  broadcasting  of,  any  ad- 
vertisement of  or  information  concerning 
any  matter  or  thing  if  the  broadcast  of 
such  advertisement  or  information  is  capa- 
ble of  being  received  by  any  ordinary 
household  radio  receiving  set  at  any  place 
or  point  in  any  State  of  the  United  States 
or  any  Province  of  the  Dominion  of  Can- 
ada, during  such  hours  as  the  broadcasting 
of  a  similar  advertisement  or  similar  infor- 
mation by  a  radio  station  located  in  such 
State  or  Province  is  prohibited  by  the  laws 
thereof  effective  throughout  its  geographical 
limits. 


UNITED  PRESS  last  week  opened  a 
new  bureau  at  Portland,  Me.,  the  sec- 
ond new  UP  office  within  a  month. 
Harry  Van  Dernoot,  formerly  night 
manager  of  the  Boston  bureau,  has 
been  placed  in  charge. 
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Sales  come  easier  when  you  use 
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We  have  the  listeners  and  the  lis- 
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signal  in  Kansas  and 
adjoining  states. 
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Mississippi's  effective  buying  income, 
for  the  12  months  ending  September 
30,  1943,  had  reached  $1,074,426,000. 
In  1942,  the  state's  effective  buying 
income  increased  180  per  cent  over 
1939.  Remember,  WSLI  offers  you 
effective  coverage  of  this  "Double- 
Return"   market— at  less  cost. 
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ALBERT  ROOS  has  been  appointed 
summer  relief  operator  of  CBR  Van- 
couver at  the  transmitter  and  in  the 
studios.  He  is  a  fourth  year  applied 
science  student  at  the  TJ.  of  British 
Columbia. 

BILL  CRONE,  new  to  radio,  has 
joined  the  operating  staff  of  CHEX 
Peterborough,  Ont. 

ERNIE  MOTT  has  returned  to  CKGB 
Timmins  as  chief  engineer,  following 
rejection  by  the  Canadian  Army  for 
medical  reasons. 

RAYMOND  HURLEY,  chief  engi- 
neer of  WALA  Mobile  Ala.,  has  en- 
tered the  Merchant  Marine  on  an  in- 
definite leave  of  absence.  He  is  re- 
placed by  John  Kilough.  Emilise  Pat- 
rick, WALA  control  operator,  has  en- 
tered the  WAVES  and  is  succeeded 
by  Katherine  Rowe. 

HUGH  McCARTNEY,  chief  engi- 
neer, WCCO  Minneapolis,  has  been 
elected  chairman  of  the  Twin  City 
Section  of  the  Institute  of  Radio  En- 
gineers. 

JOHN  LEON  is  a  new  member  of 
the  engineering  staff  of  WDAY  Par- 
go,  N.  D. 

JAMES  E.  STUDEBAKER  has 
joined  the  engineering  staff  of  WSAV 
Savannah,  Ga.,  after  serving  as  a 
civilian  instructor  with  the  Army 
Signal  Corps.  Byron  Strong  is  on 
leave  from  WSAV  to  enter  the  armed 
forces  and  is  stationed  at  Fort  Sill, 
Okla.  Ennis  Pilcher  is  also  a  new 
member  of  the  WSAV  technical  staff. 

DAVID  TOY,  formerly  of  WCAM 
Camden,  N.  J.,  has  joined  the  engi- 
neering staff  of  WIBG  Philadelphia. 

HARVEY  HELLER,  school  teacher 
of  Abington,  Pa.,  will  again  become 
relief  man  in  the  engineering  depart- 
ment of  WIBG  Philadelphia. 

JOHN  TURNER,  WGN  Chicago  en- 
gineer, now  in  service  stationed  at 
Camp  Forest,  Tenn.,  has  been  pro- 
moted to  sergeant. 

LLOYD  ROE,  former  engineer  of 
KFI  Los  Angeles,  has  joined 
W6XAO,  Don  Lee  television  station, 
in  a  similar  capacity. 

ELMER  BLUM,  control  room  opera- 
tor at  WTAG  Worcester,  Mass.,  has 
left  the  station  for  Army  induction. 
He  is  replaced  by  Olaf  Swembel. 

ALLAN  BODE,  sound  engineer  of 
CBS  Hollywood,  has  joined  OWI 
overseas  radio  branch  and  has  been 
assigned  service  in  England. 


ALL  WORK  AND  NO  PLAY  makes  even  a  station  executive  dull,  sc 
members  of  the  executive  staff  at  WTAG  Worcester,  took  time  out  foi 
a  jam  session  recently  when  Joan  Brooks,  CBS  songstress,  visited  th< 
station.  Musicians  three  whose  hidden  talent  came  to  light  are  (1  to  r) 
David  H.  Harris,  WTAG  program-production  manager  and  runner-u 
for  Harry  James'  title  of  No.  1  trumpeter;  Howard  M.  Booth,  genera 
manager  of  the  station  and  affiliated  newspapers,  the  Worcester  TeleL. 
gram  and  the  Evening  Gazette;  E.  E.  Hill,  managing  director  of  WTAGf 
striking  those  ivory  keys  a  la  Frankie  Carle;  and  Joan,  atop  piano. 


AFA  Awards 

WINNERS  of  the  annual  awards 
for  advertising  club  achievement  in 
advertising,  publicizing  and  pro- 
moting the  war  effort,  were  an- 
nounced last  week  by  the  Advertis- 
ing Federation  of  America,  sponsor. 
In  the  classification  of  clubs  in  cit- 
ies under  300,000  population,  first 
prize  went  to  the  Birmingham  Ad- 
vertising Club,  and  the  second  to 
the  Advertising  Club  of  Spring- 
field, Mass.  The  Milwaukee  Adver- 
tising Club  won  first  place  among 
clubs  in  larger  cities,  while  the  sec- 
ond prize  went  to  the  Advertising 
Assn.  of  Houston.  The  Philadelphia 
Club  of  Advertising  Women  re- 
ceived honorable  mention  in  compe- 
tition with  clubs  in  the  larger 
cities. 


AL  KIMBROUGH,  former  Union 
City,  Tenn.  engineer,  is  now  on  the 
staff  of  WCBI  Columbus,  Miss.,  as 
operator  and  entertainer. 

JOHN  CARBEE,  released  from  the 
Navy  after  five  years'  service,  is  new 
control  room  member  of  WC0P  Bos- 
ton. 

HERBERT  WILLIAM  NOBLE  Jr. 
has  joined  WIOD  Miami  as  trans- 
mitter engineer.  Formerly  with  NBC, 
he  replaces  Y.  M.  Dickerson,  who  re- 
signed because  of  ill  health. 


POSITIVELY  HIGHEST 

CASH 

PRICES  PAID  FOR  ANY  OR  ALL  EQUIPMENT  NEEDED 
TO  BUILD  COMPLETE  250  WATT  STATION  FROM 
TURNTABLES  TO  TOWER 

WRITE  BOX  345 
BROADCASTING  MAGAZINE 


Sterling  Drug  Absorb 
Frederick  Sterns  &  Co 

STERLING  DRUG  Inc.,  New  York 
will  take  over  Frederick  Stearns  <S 
Co.,  Detroit  pharmaceutical  manu 
facturers,  effective  June  30,  whei 
Stearns  common  stockholders  an 
expected  to  approve  final  details  o 
the  transaction.  Acquisition  wa 
assured  last  Wednesday,  whei 
Stearns  directors,  meeting  in  De 
troit,  voted  to  retire  preferre< 
stock.  The  pharmaceutical  hous 
which  produces  Astringosol  will  be 
come  a  division  of  Sterling  with  n 
change  in  management  or  person 
nel  contemplated.  To  date  no  con 
sideration  has  been  given  to  adver 
tising  plans.  MacManus,  John  i 
Adams  Inc.,  Detroit,  Stearns  agen 
cy,  said  the  firm  had  not  been  ac 
tive  in  radio  in  this  country,  thoug' 
using  spot  advertising  in  Latii 
America  through  Export  Adv.,  Chi 
cago. 


Quaker  Oats  Spots 

QUAKER  OATS  Co.,  Chicag 
(puffed  grain  cereals),  begin 
sponsorship  July  1,  of  disc  an 
nouncements  twice  daily  on  th 
following  stations:  WJAC  WFB( 
WNBF  WHP  WLBC  WGB1 
WCHS  WOPI  WE  EI  WTB( 
WENY  WGAL.  Contract  is  for  1 
weeks.  Agency  is  Sherman  &  Mar 
quette,  Chicago. 


CHATTANOOGA 


POWER 


EMPIRE 


WOOD 

ADO 


CBS 


5,000  WATTS 

DAY-siiiiiiii?''  - 
PAUL  H.  RAYMER  GO. 
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RELIGIOUS  'RACKET 


claimed  by  cleric  Network  /Accounts 


iEPORTING  before  the  General 
Assembly    of    The  Presbyterian 
Dhurch  in  the  United   States  of 
America  on  May  26,  at  the  annual 
neeting  held  at  the  Stevens  Hotel, 
Chicago,  for  the  Special  Commit- 
;ee  on  Religious  Radio,  the  Rev. 
Arthur  H.  Limouze  said  there  "has 
leveloped  a  use  of  the  radio  in  the 
j  lame  of  religion  to  exploit  a  por- 
j  ;ion  of  the  public  in  what  is  de- 
i  scribed  as  a  'racket'  of  astounding 
|  proportions.   Across  the  country, 
!  the  air  is  filled  with  a  medley  of 
so-called  religious  programs  that 
are  frequently  offensive,  unworthy 
and  even  harmful." 

Dr.  Limouze  mentioned  that 
"$200,000,000  a  year  is  taken  in 
through  mail  collections,  the  sale 
of  gospel  texts  or  other  devices 
by  those  who  ask  for  contributions 
for  which  no  accounting  is  made." 
Dr.  Limouze  also  stated  that  "A 
number  of  the  more  reputable  and 
stronger  stations  ara.  becoming  dis- 
gusted with  this  situation  and  are 
saying  that  they  will  no  longer  be 
(a  party  to  commercializing  relig- 
ion. Many  of  the  smaller  stations, 
i  however,  eager  for  every  dollar 
they  can  get,  seem  willing  to  take 
any  program  without  question." 

Expressing  his  gratitude  to  the 
networks  not  only  "for  giving 
valued  time  freely  but  for  their  in- 
sistence that  religion  as  presented 
over  the  air  should  be  non-contro- 
versial, positive  and  universal." 
Dr.  Limouze  recommended  to  the 
general  assembly,  however,  fur- 
ther use  of  local  stations. 


BBC  Yearbook 

THE  BBC  Yearbook  19  hU  has  been 
issued  by  the  British  Broadcasting 
Corp.  reviewing  21  years  of  BBC 
activities,  wartime  broadcasting  on 
the  battlefront  and  in  Britain.  It 
describes  broadcasts  of  1943  as  well 
as  many  foreign  broadcasts  and 
overseas  services.  In  a  chapter 
titled  "Looking  Forward",  book 
discusses  not  only  new  services 
such  as  FM  and  wired  broadcast 
ing,  but  also  the  possibility  of  ad- 
vertising programs,  a  decision 
which  is  up  to  Parliament  to  make 
when  renewing  the  BBC  charter 
after  the  war. 


LT.  RUDY  VALLEE,  former  star 
of  the  weekly  NBC  Rudy  Vallee 
Shoic,  goes  on  inactive  Coast  Guard 
duty  in  mid-summer  and  returns  to 
civilian  work  following  a  tour  for  the 
Fifth  War  Loan  Drive. 


■Mil 

TWIN  FALLS  •  IDAHO 


All  time  Eastern  Wartime  unless  indicated 


New  Business 

SCHENLEY  LABS  Inc.,  New  York  (Pen- 
icillin Schenley — institutional)  on  June  6 
starts  The  Doctor  Fiiihts  on  121  CBS  sta- 
tions, Tues.,  9:30-10  p.m.  Agency:  Biow 
Co..  N.  Y. 

ASSOCIATED  DENTAL  SUPPLY  Co.,  San 
Francisco  (Dr.  Painless  Parker's  toothpow- 
der) ,  on  June  4  started  for  13  weeks  Band 
Concert  on  9  Don  Lee  Pacific  stations.  Sun., 
11-11:30  a.  m.  (PWT).  Agency:  McCann- 
Erickson,  San  Francisco. 

PHARMACO  Inc.,  Newark  (Chooz),  on 
May  27  started  Bobby  Hookey  on  WOR 
WGN  WCAE  WIP,  Sat.,  11:30  a.m.  to  12 
noon,  continuing  transcribed  version  on 
34  Don-Lee-MBS  stations  Sun.,  10:30-11 
p.m.  (PWT)  making  a  total  of  38  MBS 
stations.  Agency:  Clements  Co.,  Philadel- 
phia. 

KENU  PRODUCTS  Inc..  Los  Angeles 
(Kenu  cleanser),  on  June  30  for  52  weeks 
starts  Boake  Carter — Commentator,  on  36 
Don  Lee  Pacific  stations,  Tues.,  Thurs., 
9-9:15  a.m.  (PWT).  Agency:  Little  & 
Co.,   Los  Angeles. 

W.  H.  COMSTOCK  Co.,  Toronto  (medi- 
cinal) ,  on  May  25  started  The  March  of 
Money  on  CFRB  CROC  CFCO  CKNX, 
Thurs.  9-9:30  p.m.  Agency  is  Jack  Murray 
Ltd.,  Toronto. 

McCOLL-FRONTENAC  Oil  Co.  of  Can- 
ada, Montreal,  on  May  21  started  Les  Trois 
Mousquetaires  on  10  CBC  French-language 
stations,  Sun.  9-9:30  p.m.  Agency:  Ronalds 
Adv.,  Montreal. 

Renewal  Accounts 

GENERAL  CIGAR  Co.,  New  York  (White 
Owl  cigars),  on  June  22  for  52  weeks  re- 
news Henry  Gladstone  on  65  MBS  sta- 
tions, Mon.,  Thurs.,  10-10:15  p.m.  Agency: 
J.  Walter  Thompson  Co.,  N.  Y. 

Net  Changes 

GENERAL  FOODS  Corp.,  New  York 
(Maxwell  House  coffee),  on  June  15  for 
10  weeks  discontinues  Maxwell  House  Cof- 
fee Time  (Fanny  Brice-Frank  Morgan)  on 
115  NBC  stations,  Thurs.,  8-8:30  p.m. 
and  on  June  9  for  13  weeks  discontinues 
Kate  Smith  Hour  (Jell-O)  on  122  CBS 
stations,  Fri.,  8-8:55  p.m.  Starting  Jum 
16  for  13  weeks  G-F  replaces  Kate  Smith 
Hour  on  122  CBS  stations,  Fri.,  8-8:30 
p.m.  with  Maxwell  House  Iced  Coffee  Time 
with  Charles  Ruggles.  Agencies:  Young 
&  Rubicam.  N.  Y.  (Jell-O)  and  Benton 
&  Bowles,  N.  Y.   (Maxwell  House  Coffee). 


'Script  -  easers'  Reveals 
Successful   Lead  Lines 

A  BOON  to  radio  script  writers 
will  be  Marynelle  Williams'  new 
book  [Script-easers  for  Radio 
Commercial  Writers,  House  of 
Dietz  Publishers,  Richmond,  Va. 
$5.00],  which  represents  two  years 
of  Miss  Williams'  work  on  tried, 
tested  and  proven  lead  lines  for  ra- 
dio announcements.  Miss  Williams 
is  executive  in  charge  of  the  script 
department  of  WRNL  Richmond. 

Among  the  subjects  treated  are 
agricultural  equipment,  banks, 
clothes,  jewelry,  laundry  and  dry 
cleaning  establishments,  restau- 
rants, home  furnishings  and  a  host 
of  miscellaneous  items.  Each  sub- 
ject is  given  numerous  examples  of 
successful  lead  lines. 

LEVER  Bros.,  Cambridge  (Vimms),  on 
June  14  for  8  weeks  discontinues  Frank 
Sinatra  Show  on  131  CBS  stations,  Wed., 
9-9:30  p.m.,  resuming  Aug.  16.  Agency: 
J.  Walter  Thompson  Co.,  N.  Y. 

O'CEDAR  Corp.,  Chicago  (mops,  floor 
polish)^  starting  June  25  shifts  Hot  Copy 
from  165  Blue  stations,  Sun.,  3:30-4  p.m., 
to  Sun.,  5:30-6  p.m.  Agency:  Aubrey, 
Moore  &  Wallace,  Chicago. 

FOX  WEST  COAST  Theatre  Corp..  Los 
Angeles  (films),  on  May  23  shifted  Dr. 
Polyzoides — Commentator  on  4  Don  Lee  Cal. 
stations  from  Monday.,  Wed.,  Sat.,  10-10:15 
p.m.  (PWT),  to  Tuesday.,  Wed.,  Sat.,  10- 
10:15  p.  m.  (PWT).  Placement  is  direct. 

KELLOGG  Co..  Battle  Creek,  Mich.  "Pep" 
on  June  30  discontinues  five-minute  partic- 
ipations on  Breakfast  at  Sardi's,  on  14  West 
Coast  Blue  stations,  Mon.  thru  Fri.,  9:50- 
9:55  a.m.,  and  on  July  3  starts  Breakfast 
at  Sardi's  on  14  West  Coast  B^e  stations, 
9:45-10  a.m.  Agency:  Kenyon  &  Eckhardt, 
N.  Y. 

STANDARD  OIL  Co.,  San  _Francisco 
(petroleum  products)  on  Mav  15  added  5 
western  stations  (KLO  KOVO  KEUB 
KSUB  KVNU)  Mon.  thru  Fri.,  9:30-9:45 
p.m.  (PWT)  to  Lowell  Thome  s-Commen- 
tator  on  36  Don  Lee  Pacific  stations,  Mon. 
thru  Fri..  7:15-7:30  p.m.  (PWT).  Agency: 
BBDO  San  Francisco. 

S.  J.  JOHNSON  &  Son,  Inc.,  Racine,  Wis. 
(floor  wax),  beginning  July  4  for  8  weeks 
replaces  Fibber  McGee  &  Molly  with  Words 
at  War  on  133  NBC  stations,  Tues.,  9:30- 
10  p.m.  Agency:  Needham,  Louis  & 
Brorby,  Chicago. 

BEN  HUR  PRODUCTS  Inc.,  Los  Angeles 
(coffee),  on  June  2  adds  KOIN  KFPY  and 
on  June  30  adds  KIRO  to  Hollywood  Show- 
case on  8  CBS  Cal.  and  Ariz,  stations,  Fri., 
6-6:30  p.m.  (PWT).  Agency:  Barton  A. 
Stebbins  Adv.,  Los  Angeles. 


WILL  PAY  TOP  PRICES 

for 

lOOO  WATT  TRANSMITTER 
EQUIPMENT  INCLUDING 

FREQUENCY  MONITOR 
MODULATION  MONITOR 
TWO    INSULATED  TOWERS 

(Approx.   350  feet) 
SPEECH    INPUT  EQUIPMENT 

WRITE  BOX  323 
BROADCASTING  MAGAZINE 


A  GREAT  NAME 
IN  LOUISVILLE! 

WINN 

it  means 
RESULTS! 


Write,   Wire  or  Call 


WLBC,  Muncie,  Ind. 

.  have  subscribed  to  several 
other  news  services,  bul 
your  AP  radio  wire  is 
"tops". 

W.  F.  Craig 
Commercial  Manager 


available  through 

PRESS  ASSOCIATION,  inc. 

50  Rockefeller  Plaza 
New  York,  N.  Y. 


Hooper  proves 
It's  a  Bull's-eye! 


A    Million  Pros- 
perous People  in 
Our  Primary  Plus 
a    Hooper   of    91.3%    by    Day  and 
80.4%  by  Nightl 

iooo  WJHL  9io 

Watts  Johnson  City  K.C. 
Tennessee 

REPRESENTED    BY    HOWARD    WILSON  CO. 


tS§8*  Riprutnttd 


Rtpristntid   Nationally  by 

John  BLAIR  &  CO. 
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5000  WATTS  •  DAY  AND  NIGHT 


Represented  Nationally  by  HEADLEY-REED  CO. 


In  the  old  days  they  fired  a 
gun  from  The  Citadel  in 
Halifax,  Nova  Scotia,  to  tell 
the  time. 

— •- — 

Today  the  population  listens 
to  CHNS  for  the  time. 


NOTE:  They  Still  Fire  the  Gun 
Keeping  Up   the  Old  Traditions! 

Traditions,  However,  Don't  Get 
Much  Business. 

CHNS  Does— Try  It. 


PORTLAND,  OREGON 

*KEY  TO  THE  GREAT  WEST* 

5,000  Watts 
620  Kilocycles 

NBC  RED  NETWORK 

Represented  Nationally  by  0 
EDWARD  PETIT  &  CO.,  lac. 


^  -  5000  WATTS  1330  KC. 

ENGLISH  •  JEWISH  •  ITALIAN 

National  Advertisers  consider  WEVD 
a  "must"  to  cover  the  great  Metro- 
politan New  York  Market. 

Stnd  tor  WHO'S  WHO  on  WEVD 

men- m  w*»*  uu.  sir**.  *•«  v*rtu  it  y. 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 MAY  27  TO  JUNE  2  INCLUSIVE  


Decisions  .  .  . 

MAY  26 

WSAR  Fall  River,  Mass.— Adopted  or- 
der advancing  hearing  date,  now  sched- 
uled for  June  29,  to  June  15,  in  re  ap- 
plication for  assignment  license  from 
Doughty  &  Welch  Inc.  to  Fall  River 
Broadcasting  Co. 

MAY  30 

KOIN-KALE  Portland,  Ore.— Granted 
petition  for  postponement  effective  date  of 
Sec.  3.35  until  Aug.  1,  1944. 

KHQ-KGA  Spokane,  Wash.— Denied  pe- 
tition for  extension  of  licenses  for  such 
periods  necessary  to  enable  petitioners  to 
comply  with  Sec.  3.35.  Designated  for 
h'earing  license  renewal  applications. 

WNAX  Yankton,  S.  D.— Granted  license 
renewal  for  period  beginning  June  1,  1944. 

KOY   Phoenix,    Ariz. — Same. 

WCLE  Cleveland  —  Granted  extension 
present  license  to  Dec.   1,  1944. 

WREC  Memphis,  Tenn.  —  Granted  30 
day  extension  of  license  for  main  and 
auxiliary  transmitters. 

KFDM  Beaumont,  Tex.— Granted  30  day 
extension  of  license. 

KSFO  San  Francisco — Same. 

WAIT  Chicago — Designated  for  hearing 
petition  for  grant  of  regular  license  ;  des- 
ignated for  hearing  license  renewal  ap- 
plication. 

WIS  Columbia,  S.  C— Granted  license 
renewal  for  period  beginning  June  1,  1944. 

WCHS  Charleston,  W.  Va.— Designated 
for   hearing  license  renewal  application. 

WBT  Charlotte,  N.  C— Granted  exten- 
sion of  license  for  30  days. 

WILM  Wilmington,  Del.— Granted  60 
day  extension  effective  date  Sec.  3.35  and 
60  day  extension  of  license. 

KGMB  Honolulu — Granted  license  re- 
newal for  period  beginning  June  1,  1944 
and  ending  not  later  than  May  1,  1946. 

KOH  Reno,  Nev.— Same. 

KVOD  Denver— Same. 

WAGA    Atlanta,    Ga.— Same. 

WAGE  Syracuse,  N.  Y.— Same. 

WCAO   Baltimore— Same. 

WFIL   Philadelphia— Same. 

WIAC  Hato  Rey,  P.  R.— Same. 

WIP   Philadelphia— Same. 

WKBN  Youngstown,    Ohio — Same. 

WMAM    Marinette,    Wis. — Same. 

WMBS  Uniontown,  Pa.— Same. 

WMCA  New  York— Same. 

WSJS  Winston-Salem,  N.  C— Same. 

WEAU  Eau  Claire,  Wis.— Same. 

WEEI   Boston— Same. 

WICC   Bridgeport,   Conn.— Same. 

WIOD   Miami,    Fla.— Same. 

WKRC   Cincinnati— Same. 

KDAL  Duluth,  Minn. — Granted  extension 
license  on  temporary  basis  only,  pending 
determination  of  license  renewal  applica- 
tion, in  no  event  later  than  Aug.  1,  1944. 

KGFX  Pierre,  S.  D.— Same. 

KROD  El  Paso,  Tex. — Same. 

KTAR  Phoenix,  Ariz. — Same. 

KTSA  San  Antonio,  Tex  Same. 

KVI  Tacoma,  Wash. — Same. 

WCAX  Burlington,  Vt.— Same. 

WEAN    Providence,    R.    I.— Same. 

WGAN  Portland,  Me. — Same. 

WKAQ  San  Juan,  P.  R.— Same. 

WMT   Cedar   Rapids,    la.— Same. 

WSUN  St.  Petersburg,  Fla.— Same. 

WCAO  Baltimore  —  Same  (auxiliary 
onlv). 

KDRO  Sedalia,  Mo.— Same. 

KWKH  Shreveport,  La— Same. 

WATL  Atlanta,  Ga.— Same. 

WGTC  Greenville.  N.  C— Same. 

WHN   New  York— Same. 

WIBG  Philadelphia  Same. 

WING  Dayton,  Ohio— Same. 

WPRA   Mayaguez,   P.  R.— Same. 

WQXR  New  York-  Same. 

WWDC  Washington,  D.  C— Same. 

KFAA  Helena,  Ark. — Granted  license  re- 
newal for  period  ending  not  later  than 
Dec.  1,  1945. 

WHB  Kansas  City,  Mo. —Granted  license 
renewal  for  main  and  auxiliary  trammit- 
ter  for  period  ending  not  later  than  Nov. 
1.  1946. 

WIND  Gary,  Ind. — Granted  extension 
license  for  60  days  for  main  and  auxiliary 
transmitters. 

KFVD  Los  Angeles — Granted  extension 
license  for  30  days. 

KPAS  Pasadena,  Cal.— Same. 

KQW  San  Jose,  Cal.— Granted  further 
extension  license  for  60  days. 

KJBS  San  Francisco — Same. 

WJJD    Chicago— Same. 

WNEW  New  York— Same. 

KFAB  Lincoln,  Neb.— Sam* 

WBBM   Chicago— Same. 


Tentative  Calender  .  .  . 

KSJB  Jamestown,  N.  D. — Mod.  license 
for  600  kc,  250  w,  unlimited.  Participant- 
WMT  Cedar  Rapids,  la.   (June  7). 

WMAM  Marinette,  Wis. — Mod.  license 
for  570  kc,  100  w  N,  250  w  D,  unlimited. 
Participant-WNAX  Yankton,  S.  D.  (June 
7). 

WGKV  Charleston,  W.  Va.— License  re- 
newal and  relinquishment  of  control  to 
Eugene  R.  Custer  and  Richard  M.  Vanable 
(June  8). 


WWDC  Washington,  D.  C.  —  Granted 
extension  authority  for  waiver  Sec.  2.53 
and  13.61  so  as  to  permit  operation  of 
synchronous  amplifier  by  remote  control 
from  main  transmitter  location,  for  pe- 
riod June  1  and  ending  not  later  than 
Aug.  1,  1944. 

WCOL  Columbus,  Ohio — Granted  trans- 
fer control  from  Kenneth  B.  Johnston  to 
Lloyd  A.  Pixley  and  Martha  P.  Pixley 
(jointly)  and  Milton  A.  Pixley  and  Grace 
M.  Pixley  (jointly),  by  transfer  250  sh 
(100%)  of  issued  and  outstanding  capital 
stock  for  $250,000. 

WOSH  Oshkosh,  Wis.— Granted  volun- 
tary assignment  license  from  Oshkosh 
Broadcasting  Co.  to  Myles  H.  Johns,  Wil- 
liam F.  Johns  Jr.,  William  F.  Johns  and 
Frederick  W.  Henshaw  d/b  Oshkosh 
Broadcasting  Co.,  a  partnership.  No  mone- 
tary  consideration  involved. 

KTMS  Santa  Barbara.  Cal.  —  Granted 
special  service  authorization  to  permit 
broadcasting  information  to  longshoremen 
at  2:30  p.m.  (PST)  daily  and  Sunday  as 
public  service  without  charge,  from  June 
2  to  Aug.  1,  1944. 

KFAR  Fairbanks,  Alaska — Granted  ex- 
tension special  service  authorization  for 
660  kc,  10  kw,  unlimited,  to  May  1,  1945. 

WIBC  Indianapolis — Granted  voluntary 
transfer  control  from  H.  G.  Wall,  Mar- 
garet B.  Wall  and  Thelma  H.  Lohnes  to 
Indianapolis  News  Pub.  Co.  for  $440,000 
for  1000  sh  capital  stock,  plus  $2  per  sh 
for  each  30  days  between  date  of  agree- 
ment (Feb.  16,  1944)  and  date  transfer  ac- 
tually occurs.  Also  granted  license  renewal 
for  main  and  auxiliary  transmitters. 

KLRA  Little  Rock,  Ark.— Granted  ac- 
quisition control  of  Arkansas  Broad- 
casting Co.,  licensee  of  KLRA,  from  A.  L. 
Chilton  by  transfer  2,400  sh  (64.5%)  to 
Gazette  Pub.  Co.  for  $275,000.  Also  granted 
license  renewal. 

KGHI  Little  Rock,  Ark.— Granted  volun- 
tary assignment  license  from  Arkansas 
Broadcasting  Co.  to  A.  L.  Chilton  and  Le- 
onore  H.  Chilton,  partnership  d/b  KGHI 
Broadcasting  Service,  for  which  Mr.  Chil- 
ton surrenders  his  remaining  348  sh  in 
Arkansas  Broadcasting. 

WHBC  Canton,  Ohio— Granted  license 
renewal. 

KXOK  St.  Louis,  Mo.— Same. 

WSYR  Syracuse,  N.  Y.— Granted  license 
renewal  for  main  and  auxiliary  transmit- 
ter. 

KMTR  Hollywood — Present  license  ex- 
tended for  30  days. 

KIEV  Glendale,  Cal.— Same. 

KLZ  Denver  Col.— Same. 

Blue  Network  Co.,  New  York— Granted 
extension  authority  transmit  programs  to 
CFCF  Montreal,  CBL  Toronto  and  other 
Canadian  stations. 

KOMO-KJR  Seattle— Denied  petition  for 
extension  licenses  for  such  periods  neces- 
sary to  enable  petitioner  to  complete  ne- 
gotiations and  to  comply  with  Sec.  3.35. 
Designated  for  hearing  license  renewal 
application  of  KOMO. 

KGKOJVBAP  Fort  Worth  and  WFAA 
Dallas.  Tex.— Designated  for  hearing  joint 
petition  requesting  finding  that  Sec.  3.35 
is  not  applicable ;  designated  for  hearing 
license   renewal  applications. 

WICA  Ashtabula,  Ohio— Granted  peti- 
tion insofar  as  it  requests  reinstatement 
of  application  for  CP  increased  facilities 
on  970  kc  and  designated  for  consolidated 
hearing  with   WWSW  Pittsburgh. 

WWSW  Pittsburgh— Granted  petition 
insofar  as  it  requests  reinstatement  of 
application  for  increased  facilities  on  970 
kc  and  designated  for  consolidated  hearing 
with  WICA  Ashtabula,  Ohio. 

Utica  Observer  Dispatch  Co.,  Utica, 
N-  Y- — Granted  petition  insofar  as  it  re- 
quests reinstatement  of  application  for  new 
station,  1450  kc,  250  w,  unlimited,  and  des- 
ignated same  for  further  hearing  in  con- 
nection with  Midstate  Radio  Corp.  appli- 
cation. 


Midstate    Radio    Corp.,    Utica,    N.  Y.- 

Granted  petition  insofar  as  it  requests  re1 
instatement  of  application  for  new  st8 
tion,  1450  kc,  250  w,  unlimited,  and  des 
ignated  for  further  hearing  with  applica 
tion  of  Utica  Observer  Dispatch  Co. 

Finger  Lakes  Broadcasting  System,  Ge 
neva,  N.  Y. — Designated  for  consolidate 
hearing  with  applications  of  WARC  Inc 
Rochester,  N.  Y.;  Rochester  Broadcastin, 
Corp.,  Rochester.  N.  Y.  and  Seneca  Broad 
casting  Corp.,  Rochester,  N.  Y.,  applica 
tion  for  new  standard  station,  1240  k( 
250  w,  unlimited. 

Rochester  Broadcasting  Corp.,  Rochestei 
N.  Y. — Designated  for  consolidated  hearin 
relative  to  above. 

Seneca  Broadcasting  Corp.,  Rochestei 
N.  Y.— Same. 

WARC  Inc.,  Rochester,  N.  Y. — Same,  jk 

WHJB  Greensburg,  Pa. — Granted  licens 
renewal  for  period  beginning  June  1, 

1944P 

Evening  News  Press  Inc.,  Port  Angeles 
Wash. — Granted  petition  reinstate  an 
grant  application  for  new  standard  sta 
tion,  1450  kc,  250  w,  unlimited,  in  accorc 
ance  w  th  Jan.  26  policy  and  engineerini 
conditions. 

WDEV  Waterbury,  Vt. — Granted  licens 
renewal. 

KXOX  Sweetwater,  Tex. — Granted  tranf 
fer  control  from  George  Bennitt,  Russe 
Bennitt,  James  H.  Beall  Jr.,  Joe  H.  Boot! 
R.  M.  Simmons. ^H.  M.  Rogers,  C.  R.  Sim 
mor.s.  Harley  Sadler,  Maynette  Dosche" 
individually  and  as  executrix  for  J.  B 
Doscher,  to  Wendell  Maves,  J.  S.  McBeat 
and  Mittie  Agnes  McBeath,  by  transfe 
100%  capital  stock  for  $27,646.48. 

KQV-WJAS  Pittsburgh— Granted  30  da^m 
extension  from  May  31  of  effective  date  o 
Sec.  3.35. 

WLBZ   Bangor,    Me. — Granted    30  da 
extension  of  license. 

KGW-KEX   Portland,   Ore.— Granted  9 

day   extension   from   May   31   of  effectiv 
date  of   Sec.   3.35.  KGW   license  granted™ 
90  day  extension. 

KSOO-KELO  Sioux  Falls,  S.  D. — Desig 
nated  for  hearing  petition  requesting  find 
ing  that  multiple  ownership  rule  is  ho 
applicable ;  designated  for  hearing  licens 
renewal  application  of  KSOO. 

WEEU-WRAW  Reading,  Pa.— Denied  pefanlt 
tition  to  extend  effective  date  of  Sec.  3.3 
for  6   mo.   from   May  31   and  designate 
for  hearing  license  renewal  applications. 

WMPS-WMC  Memphis,  Tenn. — Denie. 
petition  for  postponement  of  effective  dat 
of  Sec.  3.35  to  Dec.  1,  1944  and  desig 
nated  for  hearing  license  renewal  applica 
tion  of  WMC. 

MAY  31 

WABI  Bangor,  Me. — Granted  continu 
ance  of  hearing  date  to  July  5  re  hearin 
on  license  renewal  application  and  appli 
cation  for  mod.  CP. 

KQW  San  Jose,  Cal.— Granted  CP  in 
stall  new  ground  system. 
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MAY  29 

Elm  City  Broadcasting  Corp.,  New  Ha 
ven,  Conn. — CP  new  standard  station,  134 
kc,  250  w,  unlimited. 

KORN    Fremont,    Neb. — Acquisition  o 
control  by  Arthur  Baldwin  through  puv 
chase  139  sh  common  stock  from  Lloyd  C 
Thomas,  Earl  J.  Lee,  S.  S  Sidner,  A.  CJlin,) 
Sidner  and  H.  A.  Gunderson.  !  this 

MAY  31 

KBKR  Baker,  Ore. — Mod.  license  changi 
corporate  name  to  Inland  Radio  Inc. 

KLBM  La  Grande,  Ore. — Voluntary  as 
signment   license   from  Ben   E.   Stone  ttfrogT 
Inland  Radio  Inc. 

WIXG  Boston — License  reinstate  experi 
mental  television  station  WIXG  on  Channe 
1.  (Returned,  necessary  to  file  for  CP.) 

University  of  North  Dakota,  Gran. 
Forks,  N.  D. — CP  new  non-commercia 
educational  station  (incomplete). 

JUNE   1  I  Ijt 

WTAG   Worcester,   Mass.— CP  new  FM~1 

station,  43,500  kc,  20,437  sq.  mi.,  $167,50$  mU 

estimated  cost. 

WSIX   Nashville,   Tenn. — Voluntary   as  yea 

signment  license  from  WSIX  Inc.  to  Jacl 

M.    Draughon,    Louis    R.    Draughon  d/l|j~- 

WSIX    Broadcasting  Station. 

Henderson  Radio  Corp.,  Henderson,  N.  C 
— CP  new  standard  station,  890  kc,  25( 

w,  D. 

WMBR  Jacksonville,  Fla.— CP  new  F» 
station,  44,700  kc,  11,700  sq.  mi.,  $68,50(|f„s 
estimated  cost. 

WMBD  Peoria,  111. — CP  new  FM  sta 
tion,  48,700  kc,  11,613.96  sq.  mi.,  $53,861 
estimated  cost. 

KUTA   Salt   Lake   City— CP   new  com 
mercial  television  station,  Channel  2. 
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—Classified  Advertisements — i 

PAYABLE  IN  ADVANCE— Minimum  $1.00.    Situation  Wanted  10c  per  word. 
All  others,  15c  per  word.     Bold  face  caps  30c  per  word.     Ad  must  be  all 
j  light  face  or  all  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.    Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  Bldg.,  Washington  4,  D.  C. 


Help  Wanted 


ishington  Engineering  Firm  needs  drafts- 
nan  and  a  qualified  radio  engineer.  Must 
•e  good.  State  starting  salary  desired 
ind  draft  classification.  Box  209,  BROAD- 
CASTING. 


in  ted:  Holder  of  1st  class  license  to 
erve  as  chief  engineer  for  1  KW  mid- 

]  vest  station  in  town  of  25,000  pop.  Sta- 
ion  has  definite  post-war  plans,  in- 
iluding  FM  application  already  filed, 
state  qualifications,  references,  etc.,  1st 

'etter.  Write  Box  301,  BROADCAST - 
NG. 


mted:    Program    Director  -  Announcer 
imall  CBS  station  permanent.  Box  312, 
i  3ROADCASTING. 


inted :    Combination  announcer-engineer 
iouthern   network    station.    Free  apart- 
ment.   Permanent.    Box    313,  BROAD- 
CASTING. 


lesman,  Wanted — If  you're  looking  for  a 
:?ood  future,  here's  your  opportunity:  A 
Kentucky  station  250  watt  Mutual  affili- 
tate.  Must  be  a  hustler  with  a  sales 
record  back  of  you.  References  required. 
Box  332,  BROADCASTING. 


inouncer — Experienced,  by  1000  watt 
Blue  Network  station  in  thriving  city. 
Advise  age,  draft  status,  references,  and 
whether  transcription  available.  Also 
your  phone  number.  $56  for  50  hours  to 
right  man.  Write  Manager,  WFDF, 
Flint,  Michigan. 


anted — Transmitter  engineer,  first  class, 
1.  250  watt  station,  pleasant  working  con- 
ditions.   Salary  open.    WBIR,  Knoxville, 
Tennessee. 

iinouncer  wanted.  General  staff  work. 
» Send  transcription,  outline  experience, 
complete  background,  age,  draft  status 
and  salary  desired.  Write  KHMO,  Han- 
nibal, Mo. 

Situations  Wanted 

'nnouncer — Dependable.  Industrious.  In- 
terested   in    permanent    position  where 

'  industry  and  merit  will  be  recognized. 
I  Prefer  west.  Age  26.  4-F.  Box  217, 
I  BROADCASTING. 


adioman  of  nine  years  experience  avail- 
able July  1st.  Personality  announcer 
with  versatile  delivery ;  audience-build- 
fing  morning  and  platter  shows.  Experi- 
i  enced  station  and  sales  manager,  pro- 
gram director.  30,  4-F,  3  children.  Seek- 
ing permanent  connection  of  responsi- 
bility with  commensurate  salary.  Box 
301,  BROADCASTING. 


I  [anagership  open  ?  Thanks  for  reading 
this.  Knowledge,  experience,  progressive, 
complete  reliability,  youthful,  draft  ex- 
empt, excellent  reason  for  desiring 
change.  Write  confidentially  and  we'll 
confer.  Box  304,  BROADCASTING. 


|i  rogram-Director  —  Assistant  Manager, 
capable  assuming  complete  responsibility. 
Program,  production,  continuity,  traffic, 

I  office  management.  Twelve  years  experi- 
ence, local,  regional  and  national  net- 
work   affiliates.    Also    complete  musical 

•I  background.  Results  guaranteed.  Age 
thirty-nine,  married,  family.  Excellent 
references.  Desire  permanent  position 
with  network  affiliate.  Box  314,  BROAD- 
CASTING.  

bookkeeper  and  Assistant  Bookkeeper,  full 
charge   department   5  KW   station  five 
a  years.  Available  singly  or  together.  Box 
j  326,  BROADCASTING. 


innouncer — 3rd  class  license.  University 
education.  Organist,  capable  salesman. 
Minimum  experience.  Single,  36,  draft 
exempt.  Wants  work  immediately.  Box 
327,  BROADCASTING. 

Newscaster,  also  experienced  in  general 
announcing.  Sober,  reliable,  4F.  Box 
333,  BROADCASTING. 


Innouncer — Woman.  Five  years  experi- 
ence as  announcer.  Box  334,  BROAD- 
CASTING. 


Situations  Wanted  (Cont'd) 


Sales  Executive,  48,  aggressive  capable 
producer,  intelligent  business  analyst, 
broad  commercial  experience  handling 
national  and  large  accounts,  seeks  at- 
tractive permanent  connection  with  pro- 
gressive Eastern  broadcasting  organiza- 
tion as  Commercial  or  Station  Manager. 
Now  engaged  in  broadcast  equipment 
sales  with  large  electrical  manufacturer. 
Inquiries  invited  on  strictly  confiden- 
tial basis.  Box  328,  BROADCASTING. 


Chief  Engineer,  local  network  station 
available  soon.  Transmitter,  control 
room,  and  recording  experience.  First 
phone  license.  4F.  Box  330,  BROAD- 
CASTING. 


Announcer — 12  years  one  organization.  Ex- 
cellent ad-lib,  straight.  Years  of  inter- 
viewing, audience  participation,  special 
events.  Versatile.  Draft  deferred.  Pre- 
fer southern  California.  Box  331, 
BROADCASTING.  

Time    Sales    Representative  —  Available 

now.  Lady  representative,  pleasing  per- 
sonality, 13  years  experience  basic  Net- 
work Station,  excellent  sales  record  in 
competitive  market.  Average  earnings 
$5000  annually.  Best  references  from 
leading  agencies.  Accept  moderate  sal- 
ary plus  commissions.  If  you  want  sales 
increased  write  me.  Box  335,  BROAD- 
CASTING. 


Engineer — First  phone.  Wants  permanent 
position  on  West  Coast  or  Rocky  Moun- 
tain area.  Control  work  preferred.  Offer 
six  years  experience,  reliability,  refer- 
ence. 27,  4F,  married.  Box  336,  BROAD- 
CASTING. 


Soprano — College-trained,  local  station  ex- 
perience, any  reasonable  offer  accepted. 
Box  337,  BROADCASTING. 


Announcer — Young,  versatile,  deferred,  2 
years  experience.  Box  338,  BROADCAST- 
ING. 


Announcer  available.  Good  resonant  voice. 
Recently  completed  best  available  voice 
training  in  Chicago.  Familiar  with  large 
station  and  chain  operation.  Experience 
includes  NBC  Public  Relations  Depart- 
ment. Can  handle  turntables.  Age  17,  but 
competent  of  doing  a  man's  work.  Good 
connection  more  important  than  starting 
salary.  Box  339,  BROADCASTING. 


Announcer — 3  years  experience  in  news 
editing,  newscasting  and  network.  De- 
sires change,  preferably  New  England. 
Available  immediately.  Box  340,  BROAD- 
CASTING. 


Young  woman — Experienced  writing  and 
announcing.  Background;  Newscasting, 
writing  continuity,  acting  and  commen- 
tating. College  graduate.  Masters  from 
Columbia  School  of  Journalism.  Free  to 
locate  anywhere.  Box  341,  BROAD- 
CASTING. 


Chief  Engineer — To  assume  charge  of  a 
station  up  to  10  kw.  Will  be  available 
July  1st.  Box  343,  BROADCASTING. 


Chief  Engineer:  Desire  change.  Interested 
in  connection  Eastern  section.  Will  not 
consider  union  station.  Ten  years  ex- 
perience all  phases  broadcasting.  Special 
and  unusual  experience  on  transmitters 
and  speech  equipment.  Station  size  un- 
important if  position  offers  definite  pos- 
sibilities advancement  both  in  responsi- 
bility and  remuneration.  Box  342, 
BROADCASTING. 


Engineer — 17  years  experience,  resource- 
ful, dependable,  best  references  previous 
employers,  available  July  15.  Accustomed 
to  complete  technical  responsibility,  have 
tools  and  instruments.  Qualified  pres- 
ent engineering  data  to  FCC.  Would  in- 
vest in  progressive  station.  Box  344, 
BROADCASTING. 


Station  Manager — 15  years  radio-newspaper 
experience.  Thoroughly  familiar  with 
programming,  selling  and  administrative 
work.  Now  employed  manager  local  net- 
work station  in  major  market.  Married 
with  family,  age  37i/2,  3-A.  Box  346, 
BROADCASTING. 


Psychology,  Geography 
Courses  in  WMCA  Studio 

A  PROJECT  for  adult  education 
by  radio,  using  the  classroom  tech- 
nique, was  announced  last  week  by 
Nathan  Straus,  president  of 
WMCA  New  York.  Plan  calls  for 
a  series  of  "radio  courses"  in  psy- 
chology and  geography  on  WMCA, 
with  a  studio  class  made  up  of  stu- 
dents of  local  schools,  colleges  and 
discussion  groups.  Courses  would 
also  be  available  gratis  to  any  in- 
terested member  of  the  public.  Plan 
calls  for  two  nighttime  hours 
weekly,  with  each  semester  consti- 
tuting 13  weeks.  Format  would  con- 
sist of  a  brief  presentation  of  the 
subject,  followed  by  "class-room" 
discussion. 


Wanted  to  Buy 


Wanted — One  KW  and  250  watt  trans- 
mitters if  condition  can  be  made  usable. 
Age  no  factor.  Box  180,  BROADCAST- 
ING. 


Wanted  —  Broadcast  station  Transmitter 
Towers  with  or  without  lighting  equip- 
ment. Box  182,  BROADCASTING. 


Wanted  to  buy  either  250,  500,  or  1000  watt 
approved  broadcast  transmitter.  Also  ap- 
proved modulation  and  frequency  moni- 
tors. Address  Box  260,  BROADCASTING. 


Will  pay  cash  for  FCC  approved  250  watt 
transmitter  and  complete  equipment  for 
250  watt  station.  Box  291,  BROADCAST- 
ING. 


Wanted  to  purchase  complete  equipment 
for  250  watt  station.  Cash  payment.  Box 
300,  BROADCASTING. 


Want  to  buy — complete  equipment  for  250 
watt  station  .  .  .  have  outlet  location 
for  major  network,  major  market ;  if 
you  prefer  partnership,  would  consider 
same  ;  can  finance  installation  and  start. 
Write   Box  315,  BROADCASTING. 


Wanted — Broadcast  equipment  for  1000 
watt  station.  Need  everything  from 
turntables  to  towers.  If  you  have  trans- 
mitter, frequency  monitor,  modulation 
monitor,  amplifiers,  turntables  for  im- 
mediate cash  sale  address  Box  329, 
BROADCASTING. 


Phasing  unit  or  parts  for  phasing  equip- 
ment for  directional  operation.  Two  tow- 
ers, one  for  five  kilowatts,  also  coupling 
units  for  transmission  line  to  vertical 
radiator.   KGGF,  Coffeyville,  Kansas. 


Wanted:  F.  C.  C.  approved  frequency  and 
modulation  monitors  Studio  Console  and 
associated  equipment.  P.  O.  Box  2204, 
Birmingham,  Ala. 


FOR  SALE 

5  kw.  fulltime  network 
affiliate  on  Pacific 
Coast.  Very  profitable 
operation.  In  your  reply 
state  details  regarding 
yourself  or  whom  you 
represent,  and  financial 
background  indicating 
ability  to  finance  pur- 
chase. 

BOX  286  BROADCASTING 


Factory  Music  Cited 

VALUE  of  music  as  a  factor  of 
industrial  safety  has  been  recog- 
nized with  the  presentation  of  an 
award  to  RCA  Victor  Division  of 
RCA,  Camden,  N.  J.  By  the  Liberty 
Mutual  Insurance  Co.  Award,  in 
the  form  of  a  "Smash  the  Seventh 
Column  Certificate  of  Merit"  was 
presented  June  3  to  the  company 
during  the  RCA  Blue  network  pro- 
gram, Music  America  Loves  Best, 
Millions  of  war  workers,  the  cita- 
tion reads,  are  now  hearing  music 
supplied  by  Victor  and  Bluebird 
records  through  RCA  plant  broad- 
casting systems,  constituting  a  "di- 
rect contribution  to  the  relaxation 
and  the  greater  safety  of  war 
workers." 


RYAN  AERONAUTICAL  Co.,  San 
Diego,  Cal.  (institutional),  in  a  12- 
week  campaign  ending  July  23  is 
sponsoring  a  series  of  ten  transcribed 
five  -  minute  weekly  programs  To 
Whom  It  May  Concern  on  KGB. 
Agency  is  Barton  A.  Stebbins  Adv., 
Los  Angeles. 


WANTED  ! 

PROMOTION  AND 
MERCHANDISING  MAN 

BY  50  KW 

Draft  exempt,  under  35,  must 
have  ideas  and  initiative.  Fam- 
ily man  preferred. 

50  KW  outlet  located  metro- 
politan Middle  West.  Send 
complete  data  to  Box  347, 
BROADCASTING. 


EQUIPMENT  WANTED 

1  kw  transmitter  and 
all  other  accessories  for 
1  kw  station.  Give  full 
details,  description,  etc. 

Regional  Radio  Sales  Co. 

225  E.  Bradley  Rd. 
Milwaukee  9,  Wisconsin 


EQUIPMENT  WANTED 

250  watt  transmitter 
and  all  other  accessories 
for  250  watt  station. 
Give  full  details,  de- 
scription, etc. 

Regional  Radio  Sales  Co. 

225  E.  Bradley  Rd. 
Milwaukee  9,  Wisconsin 
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WHIP  Application 
To  Reopen  Heard 

FCC  Hears  Testimony  During 
Five-Day  Chicago  Session 

A  FIVE-DAY  hearing  on  the  ap- 
plication of  Calumet  Broadcasting 
Co.,  Hammond,  Ind.,  to  reestablish 
WHIP  with  studios  in  Chicago 
and  Hammond,  was  closed  in  Chi- 
cago May  30,  with  the  record  left 
open  for  later  engineering  testi- 
mony in  Washington  proceedings. 

Before  J.  Fred  Johnson  Jr.,  FCC 
attorney  who  sat  as  presiding  of- 
ficer, Rev.  George  Courrier,  presi- 
dent, and  Doris  Keane,  treasurer, 
sought  to  show  that  the  proposed 
station  would  serve  public  interest 
and  that  the  company  was  finan- 
cially sound.  A.  Harry  Becker,  of 
the  Chicago  office  of  the  FCC,  and 
Sam  Miller,  Washington  staff  at- 
torney of  the  Commission,  essayed 
to  show  through  testimony  that 
the  enterprise  was  not  adequately 
financed. 

Among  witnesses  called  by 
George  Porter,  Washington  attor- 
ney and  counsel  for  the  applicants, 
were  Rev.  Val  Karcz,  pastor  of  the 
Assumption  Church,  New  Chicago, 
Ind.,  and  George  D.  Smith,  Chi- 
cago attorney,  both  of  whom  testi- 
fied they  held  stock  interests  in  the 
applicant  company. 

The  facilities  sought  are  1520 
kc  with  5,000  w.  Equipment 
for  the  station  was  purchased  at 
a  receivership  sale,  after  WJWC 
Hammond-Chicago,  had  discon- 
tinued operation  and  turned  in  its 
license,  early  last  year.  Then  appli- 
cation to  reopen  was  filed. 


Timothy  Murray 

TIMOTHY  MURRAY,  75,  presi- 
dent of  the  Hudson  Adv.,  New 
York,  which  he  founded  in  1904, 
died  May  31  in  Yonkers,  N.  Y. 

STRIKE  COVERAGE 

Conference  Carried  by  Local 
'  Stations  in  St.  Louis  

VALUE  of  radio  was  demonstrated 
last  week  when  local  stations  in  the 
St.  Louis  area  provided  coverage  of 
the  strike  paralyzing  local  trans- 
portation facilities.  Direct  wires 
from  City  Hall,  where  the  dispute 
was  being  settled,  were  arranged 
by  KSD  KMOX  and  KXOK.  Trib- 
ute to  radio's  service  was  given  in 
the  following  editorial  which  ap- 
peared in  the  St.  Louis  Post-Dis- 
patch June  2: 

A  remarkable  demonstration  of  ra- 
dio's usefulness  to  the  community  was 
given  yesterday  in  the  street  car  and 
bus  strike.  Thousands  of  homes  got 
their  first  word  of  the  surprise  tie-up 
through  early  morning  broadcasts. 
Workers  thus  were  enabled  to  make 
arrangements  for  reaching  their  places 
of  employment.  In  the  afternoon,  radio 
stations  put  the  City  Hall  conference 
on  the  air,  and  this  unprecedented 
broadcast  permitted  listeners  to  follow 
the  discussion  almost  as  if  they  were 
present.  Throughout  the  day  and 
night  frequent  bulletins  told  the  public 
of  developments.  Radio  is  contributing 
materially  to  both  the  convenience  and 
the  informing  of  the  St.  Louis  area  in 
one  of  its  most  trying  periods. 
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Hettinger  Takes  Post 
With  Cro well-Collier  Co. 

DR.  HERMAN  S.  HETTINGER, 
who  retired  May  1  as  deputy  di- 
rector of  the  Domestic  Branch  of 
OWI,  on  June  5  joined  the  Crowell- 
Collier  Publishing  Co.,  with  execu- 
tive editorial  duties  at  New  York 
headquarters.  The  precise  nature 
of  his  assignment  has  not  been  an- 
nounced. 

Dr.  Hettinger  resigned  last 
month  after  nearly  two  years  in 
Government  service  specializing  in 
war  advertising  campaigns.  He  re- 
cently was  appointed  campaign 
manager  of  the  War  Advertising 
Council  for  the  Government's  eco- 
nomic stabilization  program.  Be- 
fore joining  the  OWI  in  1942  Dr. 
Hettinger  was  associate  professor 
of  advertising  and  marketing  at  the 
Wharton  School  of  Finance  &  Com- 
merce, U.  of  Pennsylvania.  In  that 
capacity,  he  originated  a  number  of 
radio  research  studies  and  has  en- 
gaged in  private  radio  consulting 
practice  for  more  than  a  decade. 


'Look'  on  WRGB 

A  NEW  SERIES  OF  television 
programs  was  started  June  1  by 
Look  magazine  on  WRGB  Schenec- 
tady. The  premier  telecast  at  9:30 
p.m.  featured  a  mystery  from 
"Photocrime",  one  of  its  regular 
photo-features.  Two  subsequent 
programs,  June  29  and  July  13, 
will  be  a  television  version  of 
"Photoquiz",  another  of  the  maga- 
zine's pictorial  features,  and  a  tele- 
cast based  on  an  anti-inflation  ar- 
ticle which  appeared  in  Look  last 
February.  Daniel  D.  Mich,  execu- 
tive editor  of  the  magazine,  will 
m.c.  the  program. 


Expanded  Analysis 

AS  ANOTHER  step  in  its  program 
of  expansion,  the  Cooperative 
Analysis  of  Broadcasting  has  an- 
nounced that  beginning  with  its 
June  program  it  will  rate  five-min- 
ute network  programs  as  well  as 
those  of  longer  duration.  Inclusion 
of  these  ratings  is  made  possible  by 
the  twice  monthly  repetitive  inter- 
viewing in  81  U.  S.  cities  of  50,000 
or  more  population,  CAB  states. 


Ruppert  on  25 

JACOB  RUPPERT  BREWERS, 
New  York,  is  running  a  series  of 
musical  transcriptions  from  two  to 
five  times  a  day  daily  on  25  stations 
along  the  eastern  seaboard.  Brew- 
ery has  started  sponsorship  of  the 
Newark  Bears  International 
League  night  baseball  games  on 
WHOM  Jersey  City,  in  conjunction 
with  Look  magazine,  to  continue 
until  the  end  of  the  season  in  Sep- 
tember. Ruppert  agency  is  Ruth- 
rauff  &  Ryan,  New  York. 


Disney  Discs 

WALT  DISNEY  PRODUCTIONS, 
Hollywood,  to  promote  its  animated 
cartoon,  "The  Three  Caballeros", 
has  contracted  with  Standard  Ra- 
dio, Hollywood,  for  transcriptions 
of  entire  film  score,  to  be  released 
to  stations  in  United  States,  South 
and  Central  America.  Recorded  in 
English,  Spanish  and  Portuguese, 
discs  will  be  sent  to  approximately 
1,000  stations  for  use  in  connection 
with  release  .of  the  motion  picture 
by  RKO  Radio  Pictures  Inc.,  dur- 
ing July. 


Mentholatum  Sponsors 

MENTHOLATUM  Co.,  New  York, 
on  June  12  starts  sponsorship  of 
What's  Doin',  Ladies  on  14  Pacific 
Coast  stations  of  the  Blue  Net- 
work, for  42  weeks,  using  thrice- 
weekly  quarter-hour  broadcasts  of 
the  five-times  weekly  program. 
Contract  was  negotiated  by  Blue 
Spot  Sales  in  New  York,  through 
J.  Walter  Thompson  Co.,  New 
York.  Safeway  Stores  sponsors 
the  first  quarter  of  the  program 
Monday  through  Friday. 


Comdr.  Beltz  Moved 

COMDR.  WILLIS  H.  BELTZ,  for 
the  last  three  years  head  of  the 
Shore  Group,  Radio  Division,  Navy 
Bureau  of  Ships,  last  week  was 
transferred  to  the  Philadelphia 
Navy  Yard  as  Radio  Materiel  Offi- 
cer. Comdr.  Beltz  relieves  Comdr. 
S.  J.  Gustaf,  USNR,  formerly  with 
RCA.  Comdr.  Beltz,  prior  to  his  call 
to  active  duty  on  July  15,  1941,  was 
West  Coast  manager  for  RCA 
transmitter  sales,  and  headquar- 
tered in  Hollywood. 


NEWSPAPER  GUILD 
TO  CONFER  AWARDS 

NEW  YORK  Newspaper  Guilif 
will  confer  three  of  its  annual 
Page  One  awards  on  Norman  Cor- 
win,  Bob  Hope,  and  Kate  Smith 
respectively,  as  representatives  of 
the  radio  industry.  Presentation  j 
of  the  awards  to  16  individuals, 
the  motion  picture  industry  and 
a  Broadway  play,  will  be  made 
June  10  at  the  Hotel  Commodore, 
in  New  York. 

Mr.  Corwin,  CBS  writer-produ- 
cer-director, receives  his  awards 
for  having  "created  a  unique  and 
lasting  literature  of  the  air".  Bob 
Hope,  sponsored  on  NBC  by  Pepso- 
dent  Co.,  is  cited  for  "his  tonic 
services  to  the  armed  forces  as  the 
G.I.'s  favorite  comedian".  Kate 
Smith,  who  is  sponsored  on  CBS 
by  General  Foods  Corp.,  is  de- 
scribed as  "a  great  radio  perform- 
er who  has  given  outstanding  ser- 
vices to  the  war  effort." 

Arturo  Toscanini,  conductor  of 
the  NBC  Symphony,  receives  the 
music  award  for  his  "militantly 
anti-Fascist  stand".  The  journal- 
ism awards  go  to  Walter  Winchell, 
King  Features  columnist  and  Blue 
commentator,  and  Ed  Sullivan, 
Daily  News  columnist,  and  CBS 
commentator. 


Army  V-Discs  Are  Made 
Available  to  the  Navy 

"V-DISCS"  prepared  and  distrib- 
uted by  the  U.  S.  Army  Special 
Services  Division  for  use  in  Army 
camps  here  and  abroad,  will  be 
available  to  the  Navy  about  July 
1.  The  Navy  has  appropriated 
funds  for  36,000  discs  a  month 
for  its  own  use.  Other  branches 
of  the  armed  forces  may  follow 
suit.  The  Army  is  now  sending 
overseas  160,000  discs  a  month, 
and  an  additional  24,000  to  hospi- 
tals in  this  country. 

A  portion  of  the  material  is 
made  up  of  selections  from  radio 
programs  with  commercials  de- 
leted, but  about  85%  consists  of 
specially  built  acts,  with  talent 
contributing  their  services. 


S.  A.  Rate  Change 

AS  A  result  of  talks  between  the 
American  delegation  to  Bogota,  Co- 
lombia [Broadcasting,  May  15],  it 
was  announced  the  Colombian  Gov- 
ernment, subject  to  approval  of  Co- 
lombian Congress,  agreed  to  a  26 
cents  basic  word  rate  on  ordinary 
northbound  telegrams  to  the  U.  S. 
This  new  rate  approximates  that 
proposed  by  the  FCC  in  its  order 
effecting  reductions  beginning  July 
1943  on  rates  charged  by  U.  S.  com- 
munications carriers  on  Inter- 
American  telegraph  service.  The 
Colombian  Government  has  also 
agreed,  subject  to  approval  by  the 
Colombia  Congress,  to  make  the 
same  northbound  rates  applicable 
to  all  types  of  telegrams  whether 
carried  over  RCA  Communications 
Inc.  or  all  America  Cables  &  Radio. 
At  present,  RCA's  northbound 
rates  from  Colombia  are  lower  than 
those  of  all  America.  The  State 
Dept.  has  received  word  that  the 
new  rates  had  been  confirmed  by 
the  Colombian  government. 


KRAFT  CHEESE  Co.,  Chicago,  will 
take  its  half  hour  program,  The  Great 
Oildersleeve,  Sundays,  NBC,  off  the 
network  July  2,  returning  Sept.  30. 


NASHVILLE,  INDIANA..  „  Nice  To  Come  Home  To 


From  the  green-lawned  homes  within  the  town, 
From  the  fertile  farms  beyond,  along  the  red-sand 
roads, 

From  the  cabins  clinging  to  the  hillsides  .  .  . 
To  all  the  places  of  the  earth  where  war  is  waged  . . . 
Sweethearts,  brothers,  sons  and  fathers 
Have  gone  from  Nashville. 

So  relatively  few,  you  say? 

No,  they  are  relatively  many  out  of  few! 

So  many  blue-starred  flags  wait  in  the  windows; 

So  many  anxious  hearts  greet  each  tomorrow 

With  hope,  with  apprehension  .  .  . 

Eagerly  snatching  at  morsels  of  news. 

Their  precious  letters  have  replaced  tall  tales. 
When  cronies  gather  at  the  Liars'  Bench; 
Across  the  grocer's  counter,  tidings  are  exchanged: 
"John's  won  his  corporal's  stripes". 


"My  boy's  at  Anzio". 

"The  wire  said  'killed  in  action'  ". 

But  they'll  come  back 

To  the  green-lawned  homes  and  the  fertile  farms 

And  the  hillside  cabins  .  .  . 

Back  to  Weedpatch  Hill,  and  Salt  Creek, 

And  Echo  Lake,  and  Yellow  Wood  Lake  .  . , 

For  these  are  wonderful  to  come  home  to. 

Meanwhile,  this  is  our  sacred  trust: 

To  follow  them  around  the  earth, 

And  bring  the  news  of  them  to  these  friendly  homes 

Where  ours  is  a  welcome  familiar  voice. 

WLW 

The  Nation's  Most  Merchandise-able  Station 

[    DIVISION  OF  THE  CROSLEY  CORPORATION 


How  a  new 
RCA  Transmitting  Tube 
is  created 


OUR  tube  designers  are  much  like  orchid 
fanciers  . . .  everlastingly  striving  to  pro- 
duce a  new  "strain"... a  new  type  that  will 
outdo  its  predecessor. 

Consider  the  RCA  828,  for  example: 

In  this  case  the  designers  were  after  a 
transmitting  tube  of  small  size,  with  long 
life,  high  gain,  low  distortion,  relatively  high 
output. 

From  the  experience  gained  in  building  the 
most  complete  line  of  tubes  ever  assembled 
by  any  one  manufacturer,  these  RCA  design 
engineers  adopted  an  idea  here... made  trial 
adjustments  there  .  .  .  introduced  improve- 
ments...and  applied  known  theories  in  new 
ways.  Experimented... discarded... and  tried 
again. 

A  zirconium-coated  anode  was  selected  in 
order  to  provide  greater  heat  dissipation  and 


therefore  longer  tube  life.  Electron  beam 
principles  were  applied  to  obtain  higher 
efficiency. 

Drawing  always  on  their  training,  their 
years  of  experience,  their  skill,  and  with  the 
desired  end-result  always  clearly  in  mind, 
these  experts  labored  on  where  less  qualified 
workers  might  have  given  up, 

It's  only  engineering  "know  how"  of  this 
high  order  that  can  create  for  broadcasters  a 
tube  such  as  the  RCA  828,  and  that  will  con- 
tinue to  produce  the  one  right  RCA  tube  type 
for  the  purpose  intended. 

Is  it  any  wonder,  then,  that  RCA  Trans- 
mitting Tubes  are  the  standard  of  comparison 
in  the  broadcasting  industry? 

The  Magic  Brain  of  all  electronic  equipment 
is  a  Tube...  and  the  fountain-head  of  modern 
Tube  development  is  RCA. 


BUY  MORE  WAR  BONDS 


RADIO  CORPORATION  OF  AMERICA  I 

RCA  VICTOR  DIVISION  .  CAMDEN,  N.  J. 
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BROAD 


PRICE  15  CENTS 


Month  after  month,  WOIVs  Continuing  Study 
of  Radio  Listening  in  Greater- New  York*  uncovers 
little  facts  that  shock  sponsors  pleasantly. 

Sometimes  it's  a  rating  that's  nudged  its  way 
upward.  But  most  times  it's  information  deeper  than 
that;  data  regarding  your  show  which  only  WOR's 
Continuing  Study  can  reveal  to  you. 

For  instance: 

Your  healthy  rating  may  or  may  not  have 
changed,  but  perhaps  your  audience  has.  That  mid- 
dle income  group  —  the  ideal  market  for  your  prod- 
uct —  may  be  almost  twice  as  great  as  it  was  two 
months  ago. 

Again,  perhaps  more  women  than  men  are 
now  listening  to  your  show.  And  women  may  be 
exactly  the  people  to  whom  you  want  to  talk. 

Alert  timebuyers  who  know  that  more  goes  on 


behind  a  rating  than  the  rating  shows,  make  it  a 
habit  to  contact  WOR  regularly  for  data  such  as 
this.  The  effort,  they  find,  is  amply  repaid  by  the 
pleasant  shock  the  facts  give  their  clients. 

Why  not  call  WOR  today  about  your  time  or 
show?  For  greater  accuracy,  economy  and  ease, 
there's  nothing  like  using  WOR's  exclusive  "Con- 
tinuing Study  of  Radio  Listening"  as  a  yardstick 
It's  the  key  to  a  greater  per-penny  profit  on  every 
penny  you  invest  in  New  York  radio. 


—  that  power -full 

station 


WOR 


*  a  monthly  personal  interview  study  conducted  by  Crossley, 
Inc.  exclusively  for  WOR,  New  York 
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Grace  Wilson  (left)  as  she  looked 
about  the  time  she  sang  the  first  song 
on  WLS  on  opening  night,  April  12, 
1924,  and  today  (circle),  still  enter- 
taining WLS  listeners.  Tom  Corwine, 
impersonator  and  second  mate  of 
radio's  first  "Show  Boat,"  also 
started  at  WLS  in  1924.  Large  photo 
shows  him  about  that  time,  circle  as 
he  is  today.  Bill  O'Connor  (lower 
square),  Irish  tenor,  is  another  20- 
year  veteran,  still  with  us.  Pianist 
John  Brown  ( upper  square)  has  been 
with  WLS  as  accompanist  and  soloist 
since  1921. 


LDTIMERS 

And  How  WLS  Listeners  Love  Them!\ 


Old  friends  are  the  best  friends  .  .  .  and  that's  just  the  way  radio 
listeners  in  Midwest  America  feel  about  WLS.  For  20  years  we  have 
been  giving  them  what  they  want  in  entertainment,  friendly  counsel 
in  their  business  and  in  the  problems  of  everyday  living.  For  that  entire 
20  years,  listeners  have  been  hearing  some  of  the  same  folks;  many  more 
are  15 -year  veterans. 

When  one  of  these  veterans  has  a  birthday,  there's  sure  to  be  a 
card  shower  from  listeners.  A  new  baby  brings  forth  a  flood  of  gifts 
from  radio  friends.  Even  the  newcomers  to  our  staff  soon  share  this  close 
friendship  with  listeners.  Naturally,  such  friendly  listeners  are  loyal  to 
the  station  .  .  .  loyal  and  responsive.  That's  why  WLS  Gets  Results! 
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MANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK  — KOY  PHOENIX   ★   KTUC  TUCSON   *   KSUN  BISBEE-LOWELL 


Js 


IT'S  the  home-town  team  that  stirs  the  crowd 
enthusiasm;  and  it's  the  friendly  home-town 
radio  station  —  a  booster  for  local  enterprise  — 
that  reaches  the  greatest  number  of  local  homes 
and  stimulates  buying  for  the  local  merchant. 

There  are  twenty-one  home-town  teams  in  The 
Yankee  Network  league  — #twenty-one  teams 
(or  stations)  that  support  and  have  the  support 


of  home-town  merchants  and  reach  2,055,010 
radio  homes. 

This  in  a  very  practical  sense  is  complete  cover- 
age of  New  England's  trading  areas  and  buying 
power.  Of  New  England's  8,437,290  population, 
8,377,543  are  within  the  service  areas  of  Yankee's 
twenty-one  stations. 

You  can't  reach  so  many  people,  so  fast  and 
so  effectively  in  any  other  way.  It's  your  best 
medium  for  home-crowd  appeal. 

THE  YANKEE  NETWORK 

INCORPORATED 

Member  of  the  Mutual  Broadcasting  System 


2  1  BROOKLINE  AVENUE 
BOSTON  15,  MASSACHUSETTS 


EDWARD  PETRY  &  CO.,  INC. 
Exclusive  National  Sales  Representative 


ACCEPTANCE  is  THE  YANKEE  NETWORK'S  FOUNDATION 


ablished  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington  4,  D.  C.  Entered 
I  jTj  as   second  class   matter  March  14,   1933,  at  Post  Office  at  Washington,  D.  C..  under  act  of  March  3,  1879. 


KOIL  OMAHA 


SUBSCRIPTION    PRICE:    f5.00   per  year    15c   per  copy 


San  Francisco 

has  its 
Golden  Qate 


Omaha  has  its 
Golden  Grain 


Omaha's  Prosperity  is  as  Substantial 
as  Her  Wealth  of  Grain 


When  gold  lured  thousands 
to  San  Francisco's  Golden  Gate, 
Omaha  was  unknown.  Today, 
Omaha's  wealth  is  more  basic 
than  gold.  Omaha's  golden 
hoard  lies  in  its  13  terminal 
elevators,  capable  of  holding 
28  million  bushels  of  sun- 
ripened  grain. 

Omaha's  prosperity  is  as 
basic  and  stable  as  agriculture 
itself.  Investigate  the  possibili- 
ties of  this  rich  market.  KOIL 


(basic  Columbia)  reaches  the 
Omaha  market  at  low  cost.  Tap 
this  golden  harvest  directly, 
daily,  through  KOIL. 


THIS  MARKET 
MEANS  BUSINESS 

For  first  quarter  1944: 
Omaha  Bank  Clearings 
were  $1,029,800,000 
(16.5%  above  similar  1943 
period) ;  Bank  debits  were 
$1,060,210,000  (10.6% 
above  similar  1943  period). 


Represented  Nationally  by  Edward  Petry  Co.,  Inc. 
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The  last  few  decades  have  seen  a  marked 
expansion  in  the  exploitation  of  this  mar- 
ket's many  resources.  Oil  and  natural  gas  are 
produced  in  abundance.  More  than  14,000,- 
000  acres  of  pine  and  hardwood  provide  a 
thriving  lumber  and  pulp  wood  industry. 
Improved  cultivation  methods  have  brought 
about  increased  agricultural  activity,  dis- 
missed one-crop  farm  programs.  In  the  last 
10  years  alone,  a  fast-growing  livestock  in- 


dustry has  rapidly  matured  into  undreamed- 
of proportions.  It  is  all  these  things  com- 
bined that  make  this  East  Texas-North 
Louisiana-South  Arkansas  area  a  great  and 
profitable  market  for  your  advertising  dol- 
lars. And  only  KWKH  offers  complete, 
effective  coverage  for  your  message.  An  in- 
quiry will  bring  you  further  details,  or  . . . 
ask  a  Branham  Man! 


KWKH 

50,000  WATTS 


A  Shreveport  Times  Station 

THE      SELLING  POWER 
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DE  AS  to  make  a  network 


...this  one  helps  save  lives 


During  this  year  of  invasion,  the  American  Red  Cross  is  charged  with  the  task  of 
obtaining  from  volunteer  donors  even  more  blood  than  the  4,000,000  pints  it  sought 
in  1943.  Out  here  on  the  West  Coast  we're  helping — Columbia  Pacific  and  the  Sea 
Island  Sugar  people  who  sponsor  a  weekly  program  called  /  Was  There. 

The  past  half  year  Sea  Island  has  focussed  this  broadcast  on  helping  the  Red  Cross.  Its 
direct  appeals  have  sent  thousands  of  West  Coast  listeners  to  nearby  blood  donor  centers. 

The  success  of  our  combined  efforts  has  been  creditable.  After  five  months,  the  Red 
Cross  reported  a  30%  increase  in  San  Francisco  donations.  The  Los  Angeles  donor 
center  calls  /  Was  There  one  of  its  "best  sources." 

Listeners  are  not  the  only  ones  who  give  blood.  The  studio  audience  volunteers  dona- 
tions right  after  the  show;  so,  periodically,  does  the  cast  of  /  Was  There.  And  every  ten 
weeks  the  entire  Hollywood  staff  of  Columbia  Pacific  holds  a  "Blood  Bank  Night." 

In  recognition  of  Sea  Island's  efforts,  Norman  H.  Davis,  chairman  of  the  American 
Red  Cross,  issued  a  citation :  "Certificate  of  appreciation  for  outstanding  cooperation  ivith 
the  blood  donor  service." 

I  Was  There  provides  a  powerful  background  for  these  blood  donation  appeals.  Its 
personal  accounts  by  people  who  "were  there"  at  gripping  world  events — when  the 
Helena  went  down  in  Kula  Gulf,  when  Petain  gave  up,  when  Doolittle  visited  Tokyo — 
bring  the  war  grimly  close.  It  is  hardly  surprising  that,  of  52  shows  now  produced  for 
Coast  networks,  /  Was  There  consistently  ranks  among  the  top  ten  in  Hooper  ratings. 

Like  all  Columbia  Pacific  programs,  there's  an  idea  behind  it.  This  one  is  the  deter- 
mination to  save  lives,  to  help  bring  more 
fighting  men  home  safely  when  the  war  is 
over.  It's  a  worthy  war  job  implemented 
by  a  patriotic  sponsor. We're  frankly  proud 
it's  on  Columbia  Pacific,  the  idea  network. 


A  DIVISION  OF  THE  COLUMBIA  UHOADCASllJsG  SYSTEM 
Palace  Hotel,  San  Francisco  5  •  Columbia  Square,  Los  Angeles  28 
Represented  by  Radio  Sales,  the  SPOT  Broadcasting  Division  of  CBS 


SERIES     FEATURING     OUTSTANDING    USERS    OF    SPOT  BROADCASTINC 
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Says- 


Vice  President  (Radio),  Ruthrauff  &  Ryan,  Inc ,  Chicagc 

"Spot  broadcasting  permits  a  hit  show  in 
every  market  on  the  list" 


•Yes,  and  that  statement  makes  a  hit  with 
us,  Mr.  Metzger!  Because,  believe  it  or 
not,  there  really  are  some  people  who  still 
think  spot  broadcasting  is  confined  solely 
to  one-minute  spot  announcements! 
•Just  to  amplify  Mr.  Metzger's  words  a 
little,  we'd  like  to  add  that  there  are  dozens 
of  spot-broadcasting  advertisers  who  use 
time  on  large  numbers  of  stations,  who 
have  selected  in  each  market  a  popular 
local  show  (often  with  a  higher  listener- 


rating  than  even  the  best-known  network 
shows),  and  who  are  thereby  doing  a  truly 
national  job  of  extraordinary  effectiveness 
and  economy.  We  of  Free  &  Peters  are 
proud  to  have  helped  many  such  adver- 
tisers to  achieve  that  result.  Tell  us  the 
markets  that  interest  you,  and  we'll  give 
you  the  facts  about  the  local  radio  situa- 
tion, the  market  and  listener  statistics,  and 
even  the  available  local  shows  of  proven 
merit.  *Say  when! 


Free  &  Peters,  inc. 

Pioneer  Radio  Station  Representatives 

Stnce  May,  1932  ■*• 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY   FARGO 

WISH  INDIANAPOLIS 

WKZO  KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN    .   .  .MINNEAPOLIS-ST.  PAUL 

WMBD   PEORIA 

KSD  ST.  LOUIS 

WFBL   SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA    SHENANDOAH 

.  .  .  SOUTHEAST  .  .  . 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WP1F  RALEIGH 

WDBJ   ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KRIS   CORPUS  CHRISTI 

KXY2  HOUSTON 

KOMA  OKLAHOMA  CITY 

K1UL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KECA  LOS  ANGELES 

KOIN  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEATTLE 

KFAR     .   .   .   .FAIRBANKS,  ALASKA 

and  WRIGHT-SONOVOX,  Inc. 
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CHICAGO:  180  N.  Michigan 

NEW  YORK:  444  Madison  Are. 

SAN  FRANCISCO:  111  Sutler 

HOLLYWOOD:  6331  Hollywood 
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Main  5667 

June  12,  1944 


BROADCASTING  •  Broadcast  Advertisinl 


ilR®AIDCASTD 


and 


Broadcast  Advertising- 


Vol.  26,  No.  24 


WASHINGTON,  D.  C,  JUNE  12,  1944 


.00  A  YEAR— 15c  A  COPY 


ID -Day  Gives  Radio  Greatest  Opportunity 


Networks,  Stations  Rise  to  Occasion 
With  Graphic  Invasion  Account 

By  BRUCE  ROBERTSON 

HISTORY'S  mightest  military  operation  last  week  gave  to 
American  radio  its  greatest  opportunity  for  spot  news  cov- 
erage. Radio  was  not  found  wanting. 

Months  of  preparation  by  stations  and  networks  alike,  but- 
tressed by  the  reports  of  the  world-wide  news  associations,  in 
a  twinkling  were  translated  into  steady,  smooth  handling  of 
the  European  invasion,  with  the  first  flash  after  midnight 
June  6.  Service  has  proceed- 
ed since  without  a  hitch, 
achieving  for  radio  enlarged 
stature,  reliability  and  dignity 
as  the  swiftest  and  most  arti- 
culate of  the  news  disseminat- 
ing media. 

Calmly,  seriously,  with  no  evi- 
dence of  excitement,  radio  took  its 
D-Day  task  of  keeping  the  public 
informed  in  the  true  radio  tradi- 
tion. Pre-arranged  schedules  were 
discarded;  commercials  were  ruth- 
lessly scrapped;  all  programming 
was  keyed  to  the  single  motive  of 
advising  a  listening  nation  of  the 
minute-by-minute  story  of  the  most 
momentous  single  event  of  the  war. 

All  radio  worked  together,  as 
the  greatest  volume  of  intelligence 


For  other  invasion  news  see 
pages  10,  11,  12,  18,  60,  61, 
62,  64,  65,  70. 


ever  written  "moved"  across  trans- 
Atlantic  radiotelephone  channels 
on  a  24-hour  schedule.  Direct  pick- 
ups, radiotelegraphic  dispatches 
and  recordings  contributed  to  the 
flow  of  the  spot  reporting  of  the 
invasion.  The  Signal  Corps  mes- 
sage center  handles  over  6,000,000 
words  daily. 

It  was  not  long  after  midnight — 
12:37  a.m.  EWT,  to  be  exact— that 
the  newsroom  teletypes  tapped  out 
an  AP  bulletin  of  a  broadcast  by 
the  German  Trans-Ocean  Agency 
reporting  that  the  invasion  had  be- 
gun. Almost  immediately  the  re- 


SYMBOLIC  of  radio's  manpower  in  the  European  theatre  is  this  U.  S. 
Signal  Corps  radiophoto  showing  General  Dwight  D.  Eisenhower  chat- 
ting with  some  of  his  men  in  England  before  they  boarded  planes  for  the 
invasion.  At  the  Supreme  Commander's  left  is  Comdr.  Harry  C.  Butcher, 
USNR,  Naval  aide,  who  has  been  through  the  African,  Sicilian  and 
Italian  campaigns.  Comdr.  Butcher  for  more  than  a  decade  was  CBS 
vice-president  in  Washington  and  left  June  1,  1942,  for  active  duty. 


port  went  out  on  the  air,  accom- 
panied by  warnings  that  it  came 
from  a  Nazi  source  and  might  be 
a  phony.  Lacking  official  Allied 
confirmation,  network  newsmen  on 


Allied  Radio  Service  Begun  in  Europe 


Gorham,  BBC,  in  Charge ; 
Col.  Kirby  Broadcast 
Director 

J  DISPATCHES  last  Wednesday 
'from  Supreme  Headquarters  of  the 
Allied  Expeditionary  Forces  in 
London  told  of  the  inauguration  of 
of  a  broadcasting 
service  to  provide 
good  entertain- 
ment and  keep  the 
invasion  forces 
informed  of  de- 
velopments on  all 
war  fronts.  The 
service,  known  as 
"AEF  Program", 
began  at  5:55  a. 
m.  on  Wednesday 
(June  7)  and  is  being  transmitted 
over  BBC  facilities. 


mm 
Col.  Kirby 


This  announcement  was  inter- 
preted as  the  first  phase  in  the 
formation  of  an  "Allied  Forces 
Network"  to  operate  in  the  Euro- 
pean theatre.  Col.  Edward  M. 
Kirby,  on  detached  duty  from  his 
post  as  chief  of  the  Radio  Branch 
of  the  Army's  Bureau  of  Public 
Relations  and  former  NAB  public 
relations  director,  has  been  named 
Director,  Broadcasting  Activities, 
SHAEF  (Supreme  Headquarters, 
Allied  Expeditionary  Forces).  He 
is  headquartering  in  London.  The 
new  project,  also  alluded  to  in  an 
OWI  announcement  in  Washington, 
is  one  which  will  absorb  the  Amer- 
ican Forces  Network,  which  has 
operated  in  the  European  theatre 
for  about  two  years. 

Morris  Gorham,  of  the  British 
Broadcasting  Corp.,  is  director  of 


the  newly-formed  operation.  Col. 
Kirby  is  the  ranking  military  man 
and  as  such  is  director  of  SHAEF 
Broadcasting  Activities.  There  will 
be  joint  supervision  of  programs,  in 
the  interests  of  American  and  of 
British-Canadian  troops. 

OWI,  in  a  statement  coincident 
with  the  invasion,  said  that  radio 
"can  be  used  during  the  invasion  as 
a  personal  instrument  of  Allied 
Field  Headquarters."  It  was  pre- 
sumed that  the  purpose  of  the  new 
AFN  operation  will  be  to  entertain, 
instruct  and  service  troops  under 
the  Supreme  Command  of  Gen. 
Eisenhower  and  also  make  avail- 
able to  the  Supreme  Commander 
facilities  to  reach  his  troops. 

Col.  Kirby  already  has  been  suc- 
ceeded as  acting  head  of  the  Radio 
(Continued  on  page  58) 


duty  could  not  be  sure  that  the 
report  was  true,  but  they  took  no 
chances  and  soon  news  writers,  an- 
nouncers, commentators,  engineers 
and  other  key  personnel  were  on 
their  way  to  the  studios,  in  all 
manner  of  dress  and  undress,  by 
all  means  of  transportation.  One 
NBC  engineer  arrived  at  Radio 
City  New  York  via  a  milk  truck. 

All  Night  Service 

Meanwhile,  the  networks  had  no- 
tified their  affiliates  that  the  net- 
works would  continue  service 
through  the  night.  And,  as  more 
and  more  Nazi  claims  came  in  over 
th  news  tickers,  with  nothing  but 
silence  from  London  and  Washing- 
ton, the  German  bulletins  were 
broadcast  to  the  early  morning 
audience,  accompanied  each  time 
with  the  reiterated  warning  that 
while  it  might  be  true  that  the  long- 
awaited  invasion  was  actually  on, 
the  German  broadcasts  might  also 
be  some  kind  of  propaganda  trick. 

At  1:26  a.m.  came  a  report  that 
the  BBC  had  broadcast  a  warning 
to  the  people  of  occupied  Europe 
by  the  High  Command  to  move  in- 
land and  stay  off  the  roads.  German 
bulletins  were  now  reporting  the 
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bombing  of  Le  Havre,  that  German 
naval  forces  were  engaging  Allied 
landing  craft  off  the  French  coast, 
that  paratroopers  were  being  drop- 
ped over  Europe.  But  at  1:45  a.m. 
the  War  Department  in  Washing- 
ton announced  it  had  no  informa- 
tion on  the  invasion,  and  at  2  a.m. 
repeated  the  statement,  which  was 
echoed  by  the  Navy  and  the  OWL 
At  2:30  the  Washington  situation 
was  the  same,  except  for  the  report 
that  the  enire  staff  of  the  War  De- 
partment had  reported  for  duty  at 
1:45. 

German  Report  Confirmed 

At  3  a.m.,  when  the  German  news 
was  to  some  extent  backed  up  by  a 
BBC  report  of  a  "bombardment" 
off  Le  Havre,  CBS,  whose  New  York 
newsroom  staff  had  swelled  from 
four  to  30,  discontinued  its  regular 
musical  schedule  and  put  Bob  Trout 
on  the  air  for  a  final  trial  of  the 
new  "roving  microphone."  Trailing 
some  60  feet  of  cable,  Trout  went 
into  the  newsroom,  letting  his  lis- 
teners hear  the  clatter  of  the  tele- 
types as  he  moved  from  ticker  to 
ticker,  reading  the  bulletins  as  he 
traveled. 

At  3:17  a.m.,  when  Maj.  George 
Fielding  Eliot  took  over  the  roving 
mike  for  a  military  commentary  on 
the  significance  of  the  Nazi  news 
reports,  if  they  should  be  true,  Ro- 
bert St.  John  was  broadcasting  his 
first  dispatch  of  the  morning  from 
the  NBC  newsroom  in  New  York. 

At  the  Blue  Network,  mimeo- 
graphs were  starting  to  roll  out  a 
statement  by  Edgar  Kobak,  Blue 
executive  vice-president,  that  inva- 
sion news  would  take  precedence 
over  all  regular  programs,  which 
might  be  cancelled  or  rebuilt  to 
fit  the  news  needs  of  the  hour, 
with  war  messages  to  be  substitu- 
ted for  regular  commercial  an- 
nouncements. 

Finally,  at  3 :30,  the  growing  feel- 
ing that  D-Day  was  really  here  was 
turned  into  a  conviction  by  a  stand- 
by flash  from  London,  announcing 
a  broadcast  at  3:32.  This  was  it: 
Invasion  Communique  No.  1  from 
Supreme  Headquarters  Allied  Ex- 
peditionary Forces. 

Nothing  But  News 

From  then  on  news  reports,  com- 
mentaries, analyses,  official  bulle- 
tins filled  the  air.  At  3:48  a  report 
from  SHAEF  and  a  minute  later 
Gen.  Eisenhower's  message  to  the 
Allied  troops,  followed  immediately 
by  a  London  broadcast  of  King 
Haakon  of  Norway  to  his  people 
and  its  English  translation.  At  3:59 
the  Prime  Minister  of  the  Nether- 
lands was  heard  in  a  message  to 
his  countrymen  and  a  few  minutes 
later  the  Prime  Minister  of  Belgi- 
um made  a  similar  broadcast,  both 
of  which,  with  their  English  trans- 
lations, were  broadcast  by  the 
American  networks. 

By  this  time,  the  networks'  D- 
Day  plans  were  all  operating  in 
full  swing.  At  MBS,  John  Whit- 
more,  network  director  of  news,  and 
Dave  Driscoll,  WOR  news  head, 
handled  the  Mutual  operations 
from  New  York,  where  Sydney 
Moseley,  first  commentator  to  reach 
(Continued  on  page  5.9) 


FLASHES  ON  THE  INVASION  kept  members  of  the  NBC  news  staff  in 
New  York  on  the  jump.  Clarence  Menser,  vice-president  in  charge  of  pro- 
grams and  John  F.  Royal,  vice-president  in  charge  of  NBC  international, 
are  at  upper  left.  Bulletins  and  flashes  came  steadily  during  the  night. 


ALL  THROUGH  THE  NIGHT  and  day  CBS  commentatators  kept  vigil 
at  the  microphones  to  give  the  nation  a  running  story  of  the  invasion 
progress.  Left  to  right:  Maj.  George  Fielding  Eliot,  military  analyst; 
Jesse  Zousmer,  night  news  editor;  Bob  Trout,  correspondent  and  news 
analyst;  and  Quentin  Reynolds,  author  and  veteran  of  the  Dieppe  raid. 


AT  TELEPHONE,  TYPEWRITER,  mike  and  with  back  to  news  machine 
were  these  newsmen  at  the  Blue  in  New  York.  Cornelius  O'Dey,  Gerald 
Bowman,  Dorian  St.  George  and  G.  W.  Johnstone,  director  of  news  and 
special  features.  All  helped  the  Blue  cover  D-Day  news  as  it  came  in. 


MORNING  OF  June  6  found  Theodore  C.  Streibert  (left  photo),  MBS 
executive  vice-president  and  general  manager  of  WOR  New  York  listen- 
ing to  Dave  Driscoll  (in  white  shirt)  right,  Leon  Cherne,  MBS  com- 
mentator, points  out  landings  to  John  Whitmore  (on  phone),  Mutual 
director  of  news  who  relays  the  information. 


WHEELER'S  PRAISE 

Senator  Lauds  Radio  Coverage 
 Of  Invasion  


f 


WARM  PRAISE  for  the  manner 
in  which  radio  has  handled  in- 
vasion news  was  given  last  Thurs 
day  in  a  statement  to  Broadcast 
ing  by  Sen.  Burton  K.  Wheeler 
(D-Mont.),  chairman  of  the  Sen- 
ate Interstate  Commerce  Com- 
mittee and  co-author  of  the  White- 
Wheeler  Bill  (S-814),  now  dor- 
mant in  Committee.  Chairman 
Wheeler's  statement  follows: 

"'I  want  to  congratulate  all  theljnil 
networks  and  radio  stations  gen- 
erally for  the  fine  job  they  have 
done  in  reporting  the  invasion.  It 
was  not  necessary  for  them  to  do1 
away  with  their  advertising  as; 
they  have  done  away  with  it  but 
it's  to  their  credit  that  they  havep 
done  so. 

"My   only   wish   is    that   they  lan 
would  use  as  much  good  judgment  m 
in  other  matters  as  they  have  inj^j 
this   instance.    I  appreciate  that 
radio  has  got  to  depend  upon  ad- 
vertising in  order  to  maintain  it 
as  a  private  enterprise.  But  there's 
a  limit  to  the  kind  of  advertising 
and  the  times  and  places  where 
the  advertising  should  be,  just  thejj 
same  as  there  is  in  newspapers, 
if  radio  expects  to  have  and  to 
maintain  the  high  respect  of  the 
American  people." 


it 


VIDEO  PARTICIPATES  * 
IN  D-DAY  COVERAGE 


a. 


el 


IN  New  York,  television  also  cov- 
ered D-Day.  H.  V.  Kaltenborn,  NBC 
news  analyst  topped  off  a  day 
at  the  NBC  microphone  by  a  quar- 
ter-hour anne^rmce  before  the 
cameras  of  WNBT,  where  he  pre- 
sented a  recapitulation  of  the  day's 
news,  illustrated  by  maps  of  the  in- 
vasion area. 

On  WABD,  the  regular  Tuesday 
evening  telecast  staged  by  the  staff 
of  WOR  was  discarded  in  favor  of 
a  special  invasion  program  that  in- 
cluded a  roundtable  discussion  led 
by  Bob  Emery,  producer  of  the  pro- 
gram, and  a  summary  of  the  news, 
presented  against  a  background  of 
newspaper  headlines. 

On  Wednesday  evening  the  Lever 
Bros,  program  on  WABD  featured 
Sam  Cuff  analyzing  the  invasion. 


Opens  UP  Rome  Bureau 

REYNOLDS  PACKARD  on  Mon- 
day, June  4,  the  day  after  the  fall 
of  Rome,  reopened  the  United  Press 
bureau  in  the  Italian  capital  and 
resumed  his  duties  as  manager. 
Batting  out  his  first  dispatch  at 
10  a.m.  from  a  typewriter  balanced 
on  a  stack  of  German  newspapers, 
Mr.  Reynolds  told  how  shortly  af- 
ter he  opened  the  office,  Swiss  and 
Swedish  correspondents  came  in 
to  renew  their  contacts  with  UP. 
With  his  as  assistants  are  his  wife 
and  James  E.  Roper. 


Stimson  Listens 

SECRETARY  of  War  Stim- 
son told  newsmen  he  got  the 
surprise  of  his  life  by  listen- 
ing to  the  news  of  the  inva- 
sion on  his  bedside  radio  at 
4:20  a.m.  on  D-Day. 
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Radio  Barrage  Clears  Way  for  Invaders 


Warning  Message 
Sent  at  Dawn 
On  D-Day 


It:- 


By  JACK  LEVY 

RADIO  spearheaded  the  greatest 
nilitary  operation  in  history. 

As  the  invasion  forces  poised  for 
;heir  historic  landings  on  the  coast 
jf  France,  it  was  radio  which  car- 
ried the  long  awaited  news  to  the 
srj  oppressed  peoples  that  the  hour  of 
iberation  had  finally  come.  It  was 
m  Tuesday  at  dawn,  when  Hol- 
landers, Frenchmen  and  Belgians 
!!fwould  be  arising,  that  a  familiar 
[Voice,  a  voice  which  could  be  trust- 
ed, spoke  into  a  microphone: 

itjli  I  bring  you  an  urgent  instruction  from 
j'l'the  Supreme  Commander.  The  lives  of 
.Xnany  of  you  depend  upon  the  speed  and 
*h  thoroughness  with  which  you  obey.  It  is  par- 
s'ticularly  addressed  to  all  who  live  within 

35  kilometers    (22  miles)    of  any  part  of 

the  coast. 


Warning  of  Attack 


A  new  phase  in  our  air  attack  has  be- 
gun. The  general  warning  to  keep  away 
from  railways,  railway  installations,  main 
II  highways  and  bridges  still  holds.  But  as  re- 
(9gards  the  coastal  belt  I  have  mentioned,  it 
f  will  be  imperative  for  the  Allied  air  forces 
fflto  make  intensive  attacks  on  certain  tar- 
L'Mgets.  The  Supreme  Commander  has  there- 
,  !  fore  directed  that  advance  warning,  where- 
soever possible,  shall  be  given  to  the  towns 
Iv'm  which  these  targets  will  be  bombed.  The 
^•warning  will  be  given  by  means  of  special 
{  warning  leaflets. 

The  warning  may  precede  the  actual  at< 
t  f  tack  by  a  period  of  less  than  one  hour.  Do 
j  not  loiter.   Be  prepared  to  act  with  the 
s  greatest  promptitude.  As  soon  as  you  see 
a  special  warning  leaflet  you  must  follow 
'  these  instructions : 

One:  leave  the  town  at  once,  informing 
as  you  go  any  neighbors  who  may  not  be 
V.  aware  of  the  warning. 

f!"  Two:  choose  a  way  out  of  the  town 
which  so  far  as  possible  avoids  frequented 
roads  and  follows  byways  and  field  paths. 

Three:  go  on  foot  and  take  nothing  with 
[you  which  you  cannot  easily  carry  person- 
ally. 

Four:  get  as  quickly  as  possible  into  open 
country,  at  least  two  kilometers  from  the 
outskirts  of  your  town,  and  as  far  as  pos- 
sible from  any  road,  railway  or  bridge. 
Five:  do  not  gather  in  large  groups 
:  which  may  be  mistaken  for  troop  concen- 
i  trations. 

We  repeat:  a  new  phase  .  .  . 

Serving  as  an  integral  part  of 
the  Supreme  Headquarters  Allied 
Expeditionary  Forces,  radio  was 
used  as  a  kind  of  information  bar- 
rage  to  prepare  the  way  for  the 
invasion    armies.    As    in  North 
Africa   and   later   in   Sicily  and 
Italy,  radio  broadcasts,  along  with 
leaflets  dropped  by  airplanes,  pro- 
vided the  principal  means  to  attack 
the  morale  of  the  enemy  and  to 
strengthen  the  resistance  of  the  oc- 
cupied peoples  to  Hitler  rule. 
;|   In  this  strategic  or  preparatory 
phase  of  psychological  warfare,  the 
subjugated  people  had  become  fa- 
il miliar  with  and  learned  to  trust 
j  certain  voices  which  daily  brought 
I  them  news  of  Allied  victories  and 
|jj plans  for  their  liberation.  Through 
|:  these  radio  messages  they  had  lit- 
Verally  found  hope  and  strength  to 
carry  on  under  the  Nazi  yoke. 

Consequently,  when  the  familiar 
broadcaster  told  the  people  to  leave 
the  coastal  belt  at  once  and  to 


avoid  main  roads  in  moving  inland, 
they  complied.  The  smoothness  of 
the  invasion  operations  which  fol- 
lowed soon  after  attests  to  their 
compliance  and  to  the  biggest  "suc- 
cess story"  of  radio's  history. 

Powerful  Transmitters 

In  carrying  out  its  propaganda 
operations,  the  Psychological  War- 
fare Branch  of  SHAEF,  composed 
of  OWI,  the  British  Ministry  of 
Information,  and  the  U.  S.  and 
British  military,  employed  a  bat- 
tery of  transmitters  in  America, 
England,  North  Africa  and  south- 
ern Italy.  These  included  four  50 
kw  medium  wave  and  at  least  four 
powerful  shortwave  transmitters, 
all  beamed  to  the  continent  and 
assuring  reception  in  any  part  of 
Europe. 

"Day  by  day",  declared  OWI, 
"the  radio  has  been  pumping  into 
Europe  the  increasingly  impressive 
story  of  Allied  advances  on  every 
front,  the  story  which  adds  up  to 
the  incontrovertible  conclusion  that 
our  victory  is  inevitable.  To  the 
people  of  Germany  and  to  German 
troops  in  Italy  and  France  this 


was  designed  to  have  the  same  ef- 
fect as  strategic  leaflets:  to  under- 
mine the  enemy's  total  war  effort. 
To  the  people  of  occupied  France 
it  was  designed  to  say,  by  fact  and 
implication,  that  the  day  of  libera- 
tion was  drawing  near,  the  day 
when  Frenchmen  would  be  called 
upon  to  spring  into  action  against 
the  enemy." 

Important  as  it  is  in  the  pre- 
liminary phases  of  military  strat- 
egy, radio  assumes  even  greater 
value  in  the  actual  combat  phase  of 
the  liberation.  As  an  instrument  of 
attack,  it  can  be  used  during  the 
invasion  as  a  weapon  of  Allied 
Field  Headquarters  to  send  appeals 
to  enemy  troops  to  surrender  and 
to  issue  instructions  to  civilians 
behind  the  lines  to  take  actions  in 
support  of  military  operations. 

The  evidence  of  radio's  contribu- 
tions to  victory  has  been  amply 
demonstrated  in  this  war.  In  North 
Africa,  radio  facilitated  the  Ameri- 
can and  British  landings  which  lib- 
erated the  continent.  It  was  a 
radio  broadcast  from  a  transmitter 
adapted  to  the  international  dis- 
tress signal  which  brought  about 


Dramatic  Hicks  Film  Record 
In  Demand  by  All  Networks 


MOST  in  demand  of  all  invasion  re- 
cordings yet  to  reach  the  air  is  the 
film  recording  made  at  12:10  a.m. 
June  7  by  George  Hicks,  Blue  cor- 
respondent, from  the  deck  of  an 
Allied  warship  approaching  the 
French  Coast  in  convoy.  Just  as 
Hicks  started  his  description  of  the 
action  along  the  coast,  the  convoy 
was  attacked  by  JU  88  bombers, 
strafing  and  bombing  the  ship. 

Throughout  the  blaze  of  the  anti- 
aircraft batteries  and  the  heavy 
firing  both  from  ships  and  planes, 
Hicks  kept  up  a  running  commen- 
tary on  the  action.  Gun  42,  a  40 
mm  twin-barrel  anti-aircraft  gun 
beside  the  microphones,  succeeded  in 
bringing  down  one  of  the  Junkers. 
The  recording  caught  not  only  the 
sound  of  the  firing  and  the  plane 
falling  into  the  channel,  but  also 
the  shouts  of  the  men  at  the  gun 
positions  as  they  "scratched"  their 
first  plane. 

"Do  I  get  a  case  of  Scotch?" 
yelled  the  gunner. 

Film  Recorder 

All  four  major  networks  broad- 
cast the  recording  simultaneously 
at  11:15  p.m.  June  7.  Blue  repeated 
it  at  1,  6:45  and  8:45  the  follow- 
ing morning.  NBC  rebroadcast  it 
at  7:45,  Mutual  at  1:45,  CBS  at 
8:30,  all  a.m.  time  June  8.  It  has 
since  been  repeated  innumerable 
times  in  response  to  the  great  lis- 
tener demand. 

The  recording  was  made  on  one 


of  the  Navy's  film  recorders  which 
have  been  made  available  to  the 
networks  for  covering  the  invasion. 
The  sound  film  was  returned  to 
London  headquarters,  processed  for 
security  and  relayed  from  London 
on  shortwave.  The  broadcast  was 
re-recorded  by  the  networks.  Known 
as  the  Recordgraph,  Commando 
Model,  the  recorder  is  manufac- 
tured by  Amertype  Recordgraph 
Corp.,  New  York. 

In  order  to  record  on-the-spot  in- 
vasion action,  announcers  and  engi- 
neers chosen  by  the  networks  are 
assigned  to  ships  in  a  pooling  ar- 
rangement arrived  at  by  the  net- 
works and  the  Navy,  March  3 
(Continued  on  page  64) 


the  surrender  of  most  of  the  Ital- 
ian fleet. 

With  the  fall  of  Mussolini,  radio 
messages  warning  against  aiding 
Hitler  resulted  in  tangible  evidence 
of  obstructionist  tactics  by  Italians 
directed  against  German  supply 
and  troop  transport.  And  when 
Naples  fell,  radio  broadcasts,  sup- 
plemented by  sound  trucks  and 
posters,  succeeded  in  evacuating 
the  city's  1,000,000  population  while 
the  Army  cleared  away  concealed 
bombs  and  restored  public  services. 

Captive  Stations  Used 

Wherever  the  armies  of  libera- 
tion go,  radio  goes  with  them. 
Facing  the  same  hazards  as  the  at- 
tacking forces,  PWB  combat  teams, 
carrying  portable  transmitters  and 
other  equipment,  move  into  action 
to  broadcast  regulations  from  the 
military  command  and  to  inform 
the  liberated  population  on  ways  to 
assist  the  invading  armies. 

American  radio  engineers  and 
announcers  lose  no  time  in  taking 
over  and  putting  into  operation 
stations  captured  from  the  enemy. 
Riding  into  Palermo  in  advance  of 
the  main  American  forces,  a  team 
of  OWI  and  Army  personnel  seized 
the  station  there  so  unexpectedly 
that  the  Fascist  manager  was  un- 
able to  carry  out  the  sabotage 
orders  he  had  in  his  pocKet.  Within 
three  hours  Radio  Palermo  was 
broadcasting  the  first  honest  news 
the  populace  had  heard  in  the  last 
20  years. 

Stations  Rebuilt 
At  Bari,  PWB  men  seized  and 
held  the  big  transmitter  there 
while  the  city  was  still  under  Ger- 
man control  and  in  other  Italian 
points  OWI  engineers  rebuilt  radio 
stations  which  the  Germans  thought 
they  had  completely  destroyed.  The 
stations  were  soon  on  the  air  broad- 
casting American  music  and  giving 
assurance  of  safety  to  a  people 
made  suspicious  by  long  exposure 
to  Axis  misrepresentation.  Radio 
thus  permitted  the  Army  to  release 
thousands  of  men  for  combat  who 
(Continued  on  page  63) 


Lt.  Royston  with  a  film  recorder. 
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AFM  Stands  Pat  in  Net  Recording  Row 


Board  Issues  Rebuke  to 
Record  Companies 
For  'Pressure' 

REAFFIRMING  its  determination 
not  to  yield  to  the  network  record- 
ing subsidiaries  in  the  "canned 
music"  fight,  the  American  Feder- 
ation of  Musicians  in  annual  con- 
vention last  week  in  Chicago  voted 
against  any  of  its  members  making 
records  on  any  other  terms  than 
those  embodied  in  the  Decca  and 
"Four  Company"  contracts. 

Following  a  detailed  recapitula- 
tion of  the  history  of  the  record- 
ing dispute  from  its  beginning  in 
1941  to  the  impending  decision  by 
the  War  Labor  Board,  Joseph  A. 
Padway,  AFM  general  counsel,  let 
loose  a  blast  against  the  companies 
which  have  refused  his  demands. 
"When  the  time  comes  for  peace," 
he  declared,  "RCA  Victor  and 
Columbia  had  better  look  out. 
They're  liable  not  to  get  as  good 
terms  or  conditions  as  others." 

Board  Cracks  Down 

Simultaneously,  the  RCA  Victor 
Division  of  RCA  and  the  Columbia 
Recording  Corp.  dispatched  a 
strongly  worded  protest  to  the 
WLB  for  its  protracted  delay  in 
issuing  its  decision  on  the  panel 
report  on  the  recording  dispute, 
charging  that  the  postponement  is 
working  hardship  not  only  on  them 
but  also  on  many  outstanding  musi- 
cal artists  under  contract. 

As  Broadcasting  went  to  press, 
the  Board  released  a  stinging  re- 
ply to  the  telegram,  charging  the 
companies  with  attempting  to  ex- 
ert pressure  "of  the  most  unwar- 
ranted sort."  A  letter  signed  by 
George  W.  Taylor,  acting  chair- 
man in  the  absence  of  William  H. 
Davis,  stated:  "The  Board  wishes 
to  make  it  plain  that  it  will  not 
yield  to  pressure  tactics  by  either 
employers  of  unions." 

The  Board  stated  the  companies 
were  fully  aware  of  the  compli- 
cated issues  involved  in  the  case, 
that  the  delays  were  occasioned  by 
an  effort  of  the  Board  to  formulate 
a  fair  and  equitable  solution  in  the 
public  interest,  and  that  the  de- 
cision would  be  rendered  very 
shortly. 

The  text  of  the  letter,  addressed 
to  all  three  companies,  follows: 

The  NLRB  has  received  your  telegram 
of  June  8  in  which  you  complain  about 
the  delay  of  the  Board  in  disposing  of  the 
dispute  involving  your  companies  and  the 
AFM.  We  are  quite  sympathetic  with 
your  desire  for  an  early  decision  but 
are  unable  to  understand  your  attitude 
with  reference  to  the  recent  delays  in 
this  case.  You  are  fully  aware  of  the 
complexity  of  the  issues  involved  and  the 
Boards'  efforts  to  arrive  at  a  solution 
of  these  issues  which  will  be  fair  and 
equitable  to  the  parties  and  will  best 
serve    the    public  interest. 

This  case  was  before  the  court  and  be- 
fore a  subcommittee  of  the  Committee  on 
Interstate  Commerce  of  the  Senate  for  a 
considerable  time  before  the  companies 
turned  to  the  WLB  for  relief.  The  Senate 
subcommittee  recommended  collective  bar- 
gaining between  the  parties  as  the  most 
practical    solution  of    the  controversy. 

Such  bargaining  was  attempted  and 
failed.    The    Board    then    assumed  juris- 
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diction  over  this  case  at  the  urging  of 
the  companies  and  over  the  objection  of 
the  union.  Nevertheless,  two  of  the  three 
companies  which  signed  your  telegram 
refrained  from  entering  the  case  until 
after  the  other  companies  in  the  case 
had  entered  into  a  contract  with  the 
union,    thereby    settling    their  dispute. 

You  know  that  the  signatories  of  your 
telegram  are  the  only  companies  in  the 
case  which  have  thus  far  failed  to  settle 
their  differences  with  the  union  by  col- 
lective bargaining.  You  also  know  that  the 
Board,  like  the  Senate  subcommittee,  has 
throughout  this  case  been  of  the  opinion 
that  collective  bargaining  was  the  method 
best  suited  to  dispose  of  this  controversy 
and  that  the  recent  delays  of  which  you 
complain  have  resulted  simply  from  an 
effort  by  the  Board  to  provide  the  parties 
with  a  fair  and  equitable  basis  for  col- 
lective bargaining  which  would  preserve 
the  principles  for  both  sides  for  which 
they  have  vigorously  contended. 

You  knew  when  you  sent  your  telegram 
that  the  decision  in  this  case  would  be 
rendered  very  shortly.  With  the  knowledge 
of  all  the  facts  and  circumstances  out- 
lined above,  your  action  in  sending  a 
telegram  of  this  nature  can  only  be  con- 
strued as  an  attempt  to  exert  pressure 
on  the  Board  of  the  most  unwarranted 
sort.  The  Board  wishes  to  make  it  plain 
that  it  will  not  yield  to  pressure  tactics 
by   either   employers  or  unions. 

Defiance  of  the  recording  com- 
panies and  tantamout  refusal  to 
comply  with  anything  but  a  favor- 
able decision  by  WLB  on  the  re- 
cording dispute  highlighted  a 
series  of  tirades  which  the  AFM 
convention  directed  at  broadcast- 
ers. Hardly  had  the  720  delegates 
assembled  when  James  C.  Petrillo, 
their  president,  began  a  vitriolic 
outburst  against  William  Green, 
AFL  president,  for  repudiating  the 
"make-work"  strikes  of  musicians 
at  WJJD  Chicago  and  KSTP 
Minneapolis  last  April  [Broadcast- 
ing, April  24,  May  1,  May  8]. 

He  declared  that  in  sending  a 
telegram  (to  Ralph  A.  Atlass, 
WJJD  president)  charging  a  vio- 
lation of  labor's  no-strike  pledge, 


Mr.  Green  didn't  even  consult  him. 
At  the  same  time  these  strikes 
were  on,  he  said,  the  machinists 
on  the  West  Coast  went  on  strike. 
Mr.  Green  didn't  raise  his  voice 
against  them,  he  asserted,  but  made 
an  issue  on  "two  lousy  radio  sta- 
tions" who  were  "trying  to  make 
a  few  dollars  off  the  poor  musi- 
cians". 

Mr.  Petrillo  also  found  fault 
with  the  War  Labor  Board,  which 
ordered  the  strikes  terminated,  and 
criticized  Mr.  Green  for  approv- 
ing it.  He  charged  the  Board  with 
being  unfair  to  labor  and  cited  a 
statement  by  Mathew  Woll,  AFL 
vice-president,  in  support  of  his 
charge. 

Senators  Accused 

Mr.  Petrillo  then  turned  his  guns 
on  the  platter  turner  dispute.  He 
told  the  convention  he  had  made 
an  agreement  with  the  four  net- 
works to  take  over  turntable  oper- 
ation June  1  but  that  the  day 
before  the  agreement  was  to  go 
into  effect  he  received  a  telegram 
from  the  WLB  asking  for  "status 
quo".  He  said  the  union  (National 
Assn.  of  Broadcasting  Engineers 
and  Technicians)  which  opposed 
the  agreement  is  an  independent, 
that  Mr.  Green  did  not  protest 
that  fact  but  waved  the  flag  and 
"declared  that  we  will  lose  the 
war  because  of  a  strike  against 
two  little  stations"  neither  one  of 
which,  he  added,  "is  of  any  value 
in  winning  the  war". 

After  a  few  more  parting  shots 
at  Mr.  Green,  Mr.  Petrillo  accused 
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President  Authorizes  Probe 
To  See  1932-38  Tax  Returns 


WHITE  HOUSE  cooperation  in 
the  Congressional  probe  of  the 
FCC  was  given  last  Friday  for 
the  first  time  since  the  inquiry 
was  authorized  by  resolution 
(HRes.  21)  Jan.  19,  1943,  when 
President  Roosevelt  by  Executive 
Order  authorized  the  Bureau  of 
Internal  Revenue  to  "open  for  in- 
spection" to  the  the  House  Select 
Committee  to  Investigate  the  FCC 
"income,  excessive  profits  and 
capital  stock  tax  returns"  for 
1932-38. 

The  executive  order  was  granted 
at  the  written  request  of  Chairman 
Clarence  F.  Lea  (D-Cal.),  who 
acted  upon  the  suggestion  of  John 
J.  Sirica,  Committee  general 
counsel  who  shortly  will  take  over 
active  supervision  of  the  probe.  A 
previous  similar  request  by  Eu- 
gene L.  Garey,  former  Committee 
general  counsel  who  resigned  last 
February,  was  not  acted  on  by  the 
White  House. 

It  wa<3  recalled  that  the  former 
general  counsel  sought  the  income 
tax  information  in  connection 
with  the  investigation  of  a  dozen 


station  transfers  and  grants. 

On  June  1  Chairman  Lea  ad- 
dressed the  following  letter  to 
President  Roosevelt: 

I  am  advised  that  in  March  1943  the 
then  chairman  of  the  Select  Committee 
to  Investigate  the  FCC  requested  ex- 
ecutive authority  for  the  examination  of 
income  tax  returns  in  connection  with 
the  investigation  authorized  by  House 
Resolution  21,  78th  Congress. 

I  am  further  informed  that  the  Bureau 
of  International  Revenue  approved  the 
request  and  same  also  was  approved  by 
the  Secretary  of  the  Treasury,  Attorney 
General  and  the  Director  of  the  Bureau  of 
the  Budget.  Subsequently  it  appears  that 
approval  of  this  proposed  executive  order 
was  withheld  at  the  White  House  because 
of  certain  tactics  and  procedure  employed 
by  the  then  Select  Committee. 

By  direction  of  the  Committee  I  am 
now  asking  you  to  approve  the  proposed 
executive  order  for  the  reason  that  the 
Select  Committee  finds  that  it  will  be  of 
considerable  aid  to  us  in  making  a  cur- 
rent investigation. 

Text  of  the  Executive  Order 
follows : 

It  is  hereby  ordered  that  income,  ex- 
cessive profits  and  capital  stock  tax  re- 
turns made  under  the  Revenue  Act  of 
1932  as  amended  by  the  National  Indus- 
trial Recovery  Act,  the  Revenue  Act  of 
1934,  the  Revenue  Act  of  1935  as  amended 
by  the  Revenue  Act  of  1936,  the  Revenue 
Act  of  1936  as  amended  by  the  Revenue 
Act  of  1937,  and  the  Revenue  Act  of 
1938  for  the  years  1932-38  inclusive,  shall 
be  open  to  inspection  by  the  Select  Com- 
mittee to  Investigate  the  Federal  Com- 
munications Commission   or  any  duly  au- 


WSAI  Is  Acquired 
By  Marshall  Field 

Merchant,    Publisher  Would! 

Pay  $550,000  for  Outlet 

PURCHASE  of  WSAI  Cincinnati 
by  Marshall  Field,  Chicago  mer- 
chant and  publisher,  for  $550,000 
was  announced  last  week  subject  to 
FCC  approval.  Mr.  Field,  publisher 
of  the  Chicago  Sun  and  PM,  also 
has  contracted  to  purchase  WJJD 
Chicago  for  approximately  $750,- 
000.  This  transaction  likewise 
awaits  FCC  approval. 

The  WSAI  sale  by  Crosley  Corp. 
is  in  compliance  with  the  FCC's 
"duopoly"  rule,  banning  dual  own- 
ership of  stations  in  the  same  mar- 
kets. WSAI,  a  Blue  regional  out- 
let, is  the  sister  station  of  WLW. 
The  stations  will  continue  using  the 
same  studios  until  lifting  of  equip- 
ment freezes  will  permit  Mr.  Field 
to  install  separate  headquarters. 

Clem  Randau,  business  manager 
of  the  Chicago  Sun  and  executive 
of  the  Field  news  organization, 
completed  arrangements  for  the 
WSAI  purchase  in  Cincinnati  June 
3.  Acting  for  Crosley  were  James 
D.  Shouse,  vice-president  in  charge 
of  broadcasting  operations,  and 
Charles  W.  Sawyer,  vice-president 
and  general  counsel  of  Crosley 
Corp.  Mr.  Randau  asserted  the  pur- 
chase of  WSAI  by  Mr.  Field  is 
strictly  a  business  investment  and 
has  no  direct  connection  with  his 
news  operations.  Reports  that  Mr. 
Field  was  negotiating  for  acquisi- 
tion of  a  Cincinnati  newspaper — 
possibly  the  Enquirer  —  were  not 
confirmed. 

Mr.  Field  said  it  will  be  his  pur- 
pose to  continue  the  past  "splendid 
operation  of  the  station  so  that  it 
will  be  of  the  greatest  public  serv- 
ice to  the  community  which  it 
serves."  WSAI  operates  on  1360 
kc  with  5,000  w.  The  station  also 
uses  a  100  w  booster. 

Mr.  Field  several  months  ago 
contracted  to  purchase  WJJD  from 
Ralph  L.  Atlass  and  his  associates 
— another  transaction  growing  out 
of  the  "duopoly"  regulation  in  view 
of  the  Atlass  controlling  interest 
in  WIND  Gary-Chicago.  He  has  no 
present  radio  ownership  or  affilia- 
tion but  previously  had  held  a 
minority  interest  in  WJWC  Chi- 
cago-Hammond, the  license  for 
which  was  turned  in  last  February. 


WMCA  Honored 

WMCA  New  York  received  a  page 
one  award  from  the  Newspaper 
Guild  of  New  York  June  10,  first 
time  in  the  five-year  history  of  the 
awards  a  radio  station  has  been 
so  recognized.  Award,  given  for 
WMCA's  outstanding  record  among 
independent  stations  for  its  "alert 
and  constuctive  public  service"  was 
accepted  by  Nathan  Straus,  presi- 
dent of  WMCA. 


thorized  subcommittee  thereof,  for  the 
purpose  of  carrying  out  the  provisions 
of  House  Resolution  21  passed  Jan.  19, 
1943,  such  inspection  to  be  in  accord- 
ance and  upon  compliance  with  the  rules 
and  regulations  prescribed  by  the  Secre- 
tary of  the  Treasury  in  the  Treasury  de- 
cision relating  to  the  inspection  of  re- 
turns by  that  committee  approved  by  me 
this  date. 
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MacFarlane  Knew  Him  When 


In  1933  Ian  Ross  MacFarlane  was  the 
official  guest  of  the  Nazi  regime  in  Ger- 
many. He  lived  in  the  "little  Brown 
House,"  headquarters  of  the  National 
Socialist  Party.  He  interviewed  members 
of  all  ranks.  On  the  record.  Off  the  record.  He  sifted 
\  their  propaganda,  too. 

That's  just  another  way  of  explaining  why  Ian  Ross 
i  MacFarlane  is  a  new  kind  of  news  analyst.  He's  lived 
on  the  spot  .  .  .  through  news  in  the  making !  He  knows 
what  he's  talking  about. 

And  it  is  this  background  of  living  closer  to  the  people 
about  whom  he  talks  .  .  .  their  country  .  .  .  their  psychol- 


ogy .  .  .  that  gives  MacFarlane's  broadcasts  seldom 
heard  authenticity. 

It  is  with  great  satisfaction  that  W-I-T-H  presents 
his  views  exclusively. 

Ian  Ross  MacFarlane  is  another  scoop  for  W-I-T-H 
.  .  .  the  successful  independent  station. 


k  WITH 


BALTIMORE,  MD. 

Tom  Tinsley,  President     :-:     Represented  Nationally  by  Headley-Reed 
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Neville  Miller  Is  Appointed 
Deputy  UNRRA  Chief  in  Cairo 

Former  NAB  Head,  Louisville  Mayor  to  Direct 
Administration  of  Liberated  Balkan  Areas 


GOING  TO  CAIRO 


APPOINTMENT  of  Neville  Mil- 
ler, former  president  of  the  NAB, 
as  senior  deputy  chief  of  the  United 
Nations  Relief  &  Rehabilitation 
Administration  Balkan  Mission, 
with  headquarters  in  Cairo,  was 
annuoneed  last  Thursday  by  Her- 
bert H.  Lehman,  director  general  of 
UNRRA.  Mr.  Miller  will  leave  for 
Egypt  later  this  month. 

The  post,  second  in  authority  on 
the  Mission,  was  selected  by  Mr. 
Miller  among  several  Government 
assignments.  Head  of  the  Mission 
is  William  Matthews,  a  British  sub- 
ject. Officials  of  other  Allied  na- 
tions will  serve  on  the  staff,  which 
will  have  a  civilian  complement  of 
some  450,  aside  from  military  per- 
sonnel. All  relief  and  rehabilita- 
tion activities  in  the  Balkan  nations 
fall  under  the  jurisdiction  of  the 
agency. 

Mr.  Miller,  as  deputy  chief,  will 
be  in  direct  supervisory  charge  of 
all  administrative  functions  in  all 


of  the  liberated  Balkan  areas. 
These  include  general  activities, 
personnel,  budget,  housing,  trans- 
portation, hospitalization,  and  va- 
rious other  functions. 

Mr.  Miller  left  the  NAB  last 
March  after  a  six-year  tenure.  Be- 
fore becoming  the  NAB's  first  paid 
president  in  1938,  he  had  served  as 
assistant  to  the  president  of  Prince- 
ton. He  was  mayor  of  his  home 
city  of  Louisville  during  the  Ohio 
River  flood  in  1937,  when  he  di- 
rected the  extensive  problems  of  re- 
lief and  rehabilitation. 

Mr.  Miller  was  educated  at 
Princeton  and  Harvard  Law 
School.  He  practiced  law  in  Louis- 
ville during  the  1920's  and  served 
as  dean  of  the  University  of  Louis- 
ville from  1930  until  elected  mayor 
in  1933. 

During  Mr.  Miller's  foreign 
service,  Mrs.  Miller  and  their  four 
daughters  will  remain  in  Washing- 
ton. 


MR.  MILLER 


Tinsley  Leases  WBBL 
Facilities  for  10  Years 

COMPLETION  of  arrangements 
whereby  Thomas  G.  Tinsley  Jr., 
president  and  general  manager  of 
WITH  Baltimore,  would  lease  for 
10  years  the  equipment  of  WBBL 
Richmond,  non-commercial  religious 
station,  was  announced  last  week 
coincident  with  the  drafting  of  an 
application  seeking  FCC  approval 
of  license.  WBBL  now  operates 
specified  hours  on  1240  kc  with  100 
w  and  is  licensed  to  the  Grace  Cov- 
enant Presbyterian  Church. 

Under  the  transaction,  Mr.  Tins- 
ley  will  pay  $30,000  for  the  lease- 
hold, $10,000  of  which  would  con- 
stitute rental  for  the  first  year  and 
the  balance  spread  over  nine  years, 
with  override  provisions.  The  ap- 
plication also  seeks  authority  to 
move  the  equipment  to  a  new  loca- 
tion and  install  a  new  directional 
system.  Mr.  Tinsley  said  the  sta- 
tion would  be  operated  as  an  inde- 
pendent outlet,  like  WITH,  and 
would  use  different  call  letters. 
WBBL,  however,  would  retain  Sun- 
day operating  time  from  11  a.m.  to 
12:15  p.m.  and  from  8  p.m.  to  9 
p.m.  for  religious  programs.  Mr. 
Tinsley  seeks  to  use  the  facilities 
relinquished  by  WPID  Petersburg, 
Va.,  last  year,  because  of  the  per- 
sonnel shortage  and  war  conditions. 


Now  Lt.  Col.  McCaw 

J.  ELROY  McCAW,  owner  and 
general  manager  of  KELA  Cen- 
tralia,  Wash.,  on  June  6  was  pro- 
moted from  major  to  lieutenant 
colonel  in  the  Army  Air  Forces. 
Col.  McCaw  recently  was  made 
special  assistant  to  Brig.  Gen.  Har- 
old M.  McClelland,  Air  Communi- 
cations Officer  of  the  Army  Air 
Forces  headquarters  in  Washing- 
ton, having  been  elevated  from  ex- 
ecutive officer. 


Ballard  to  Head  Nunn 
Stations;  Other  Changes 

JOHN  BALLARD  has  been  named 
coordinator  of  all  Nunn-operated 
stations  with  John  Hart  replacing 
Mr.  Ballard  as  executive  director 
of  WBIR  Knox- 
ville,  Tenn.  Gar- 
ry Marable  was 
named  commer- 
cial manager, 
succeeding  Mr. 
Hart. 

Tex  Turner, 
former  publicity 
director  and  pro- 
s' r  a  m  mana<rer, 
has  gone  to  WSM 
N  a  s  h  v  i  11  e.  L. 
Wayne  Davis  will  be  program  di- 
rector at  WGCM  Gulfport,  M'ss. 
New  member  of  the  announcing 
staff  is  Bill  Lane.  Sam  Leavitt 
moves  to  the  publicity  and  program 
departments. 


Ballard 


Democratic  Committee  Names 
Reinsch  to  Be  Radio  Director 

J.  LEONARD  REINSCH,  manag- 
ing director  of  the  Cox  stations  in 
Ohio  and  Georgia,  last  Friday  was 
appointed   radio    director  of  the 


Mentholatum  Plans 

MENTHOLATUM  Co.,  Wilming- 
ton, is  planning  a  spot  campaign 
of  announcements,  station  breaks 
and  programs  on  a  national  basis, 
adding  to  a  Pacific  Coast  Blue  net- 
work program,  starting  June  12. 
Agency  is  J.  Walter  Thompson 
Co.,  New  York. 

Page  14    •    June  12,  1944 


Democratic 
National  Com- 
mittee with  head- 
quarters  in 
Washington.  The 
appointment  was 
made  by  Paul  A. 
Porter,  director 
of  publicity,  and 
former  CBS  at- 
torney in  Wash- 
ington. 

Mr.  Reinsch 
has  been  granted  leave  of  absence 
by  former  Gov.  James  M.  Cox  of 
Ohio,  for  the  duration  of  the  cam- 
paign. Since  1941  he  has  been 
managing  director  of  WSB  At- 
lanta, WIOD  Miami,  and  WHIO 
Dayton.  He  will  accompany  Mr. 
Porter  to  Chicago  this  week,  to 
handle    arrangements    for  radio 


Mr.  Reinsch 


coverage  of  the  national  conven- 
tion next  month. 

Mr.  Reinsch  has  been  active  in 
national  radio  affairs.  He  is  cur- 
rently a  member  of  the  NAB  Leg- 
islative Committee  and  is  a  past 
president  of  the  Ohio  Assn.  of 
Broadcasters. 

A  native  of  Illinois,  Mr.  Reinsch 
has  lived  in  Atlanta  since  1940. 
He  is  a  graduate  of  Northwestern 
and  began  in  radio  in  1928  as  an 
announcer  at  WLS  Chicago.  He 
joined  the  Cox  stations  in  1934  at 
WHIO,  where  he  served  as  man- 
ager. When  Gov.  Cox  acquired 
WSB,  he  became  managing  direc- 
tor of  the  three  Cox  owned  stations. 
He  was  born  in  Streator,  111.,  on 
June  28,  1908.  He  is  married  and 
has  two  children. 

Gov.  Cox  was  the  Democratic 
nominee  for  the  presidency  in  1920. 
Franklin  D.  Roosevelt  was  the  vice 
presidential  nominee  in  that  cam- 
paign. 


CIO  ASKS  RECISION 
OF  WHKC  LICENSE 

ECHOES  of  charges  late  last  sum- 
mer that  WHKC  Columbus,  O.,  by 
deleting  portions  of  a  speech  by 
UAW-CIO  vice-president  Richard 
T.  Frankensteen,  was  not  operating 
in  the  "public  interest"  were  heard 
last  week  as  the  International 
UAW-CIO  and  Columbus  Local  927 
filed  petition  asking  the  FCC  to  re- 
consider its  three-year  license  re- 
newal for  WHKC,  granted  May  16, 
and  desi^nste  for  hearing  station's 
application  for  renewal. 

WHKC  was  charged  with  "un- 
fairly" censoring  a  speech  deliv- 
ered last  Aug.  19  by  Mr.  Franken- 
steen [Broadcasting,  Aug.  23, 
19431.  An  original  petition,  filed  by 
the  UAW-CIO  Sept.  17,  1943,  was 
denied  by  the  Commission  on  Nov. 
8.  Philip  G.  Loucks,  Washington 
counsel  for  United  Broadcasting 
Co.,  licensee  of  WHKC,  last  Friday 
in  an  answer  asked  dismissal  of 
the  CIO  petition  on  the  grounds 
that  it  embodies  the  same  charges 
on  which  the  FCC  already  has 
ruled,  that  the  UAW-CIO,  in  its 
contract  with  WHKC  agreed  that 
"all  program  materials  prepared 
by  the  sponsor  are  subject  to  the 
approval  of  the  station  manage- 
ment, both  as  to  artists  and  pro- 
gram content,"  and  that  the  pro- 
grams complained  of  have  been 
"discontinued  through  the  volun 
tary  act  of  the  Union". 

Westinerhouse  Pickuos 

WESTINGHOUSE  ELECTRIC 
MFG.  Co.,  on  June  12  starts  a 
series  of  overseas  pickups  by  Ted 
Malone  on  the  Blue  network. 
Speaking  from  London  Monday, 
Wednesday  and  Friday,  10:15- 
10:30  P.  M.  Mr.  Malone  will  give 
word-pictures  of  the  U.  S.  service- 
men, along  with  names,  addresses 
and  comments  on  their  well-being. 
Program  replaces  Top  of  The 
Evening,  a  musical  show.  Agency  is 
McCann-Erickson,  N.  Y. 


Smiley  in  Navy 

RALPH  SMILEY,  who  negotiated 
the  contracts  for  leasing  of  short- 
wave stations  to  OWI,  has  resigned 
from  the  agency  to  accept  a  post  in 
the  Navy.  He  was  commissioned 
lieutenant  (j.  g.),  effective  June  10, 
and  will  work  with  Comdr.  Arnold 
Emch,  a  naval  managing  engineer. 
He  has  been  in  the  administrative 
end  of  OWI  since  its  inception  and 
until  a  few  months  ago  was  busi- 
ness manager  of  the  Istanbul, 
Turkey,  outpost. 


Spalding  Airs  Tennis 

A.  G.  SPALDING  &  Bros.,  Chico- 
pee,  Mass.,  sporting  goods  firm,  will 
sponsor  the  broadcasts  of  the  Na> 
tional  Tennis  Matches  from  Forest 
Hills,  L.  I.  on  Sept.  3-4  over  a  net- 
work of  some  30  stations.  Broad- 
casts also  will  be  shortwaved  to 
troops  overseas.  Stanley  G.  Boyn- 
ton,  Detroit,  is  agency. 


Groves  on  MBS 

GROVE  LABS.,  St.  Louis,  has 
signed  for  the  Monday,  Wednes- 
day and  Friday  11:55-12  a.  m. 
period  on  186  MBS  stations  to 
promote  4  way  cold  tablets  start- 
ing Oct.  2.  Agency:  Donahue  & 
Coe,  N.  Y. 
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The  Packards:  back 
home  in  Rome. 


"UNITED  PRESS  BUREAU,  ROME.  JUNE  5  —  (UP)-The  Rome 
bureau  of  the  United  Press  was  reopened  at  10  a.  m.  today 
when  I  entered  our  offices  in  the  Foreign  Press  building, 
placed  my  typewriter  on  a  stack  of  German  newspapers  and 
began  writing  this  dispatch. 

"I  thus  completed  an  assignment  given  me  in  North  Africa 
last  August,  to  follow  the  Allied  armies  into  Italy  and  reopen 
the  Rome  bureau  at  the  earliest  opportunity." 

The  foregoing  dispatch  is  from  Reynolds  Packard,  U.  P. 


manager  in  Rome.  With  him  again,  as  his  chief  assistant,  is 
his  wife,  Eleanor. 

The  Packards1  homecoming  reunion  in  Rome  completes  an- 
other brilliant  chapter  in  the  careers  of  both  members  of  the 
world's  most  notable  team  of  foreign  correspondents. 

The  reopening  of  the  Rome  bureau  furthermore  is  an  early 
chapter  in  the  plan  of  the  United  Press  to  resume  its  news 
gathering  and  distribution  in  all  liberated  countries,  to  ex- 
tend to  them  again  "the  world's  best  coverage  of  the  world's 
biggest  news." 


UNITED  PRESS 


! 
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PROMOTION  MANAGERS  of  NBC  owned  and  oper- 
ated stations  gathered  in  New  York's  Radio  City  for 
their  first  annual  meeting  May  24-26  "to  coordinate 
promotion  activities  of  the  network's  owned  and  oper- 
ated outlets  with  projects  under  way  at  the  New  York 
office."  Seated  are  (1  to  r)  :  James  V.  McConnell,  man- 
ager NBC  spot  sales;  Helen  Murray  Hall,  KPO  San 
Francisco  sales  promotion  manager;  Charles  P.  Ham- 
mond, NBC  advertising  and  promotion  director;  and 
James  M.  Gaines,  NBC  assistant  advertising  and  pro- 
motion director.  Standing  (1  to  r) :  Charles  Philips, 
KOA  Denver,  sales  promotion  manager;  Roy  Porteous, 
NBC  spot  sales  promotion;  Charles  B.  H.  Vaill, 
WEAF  New  York  audience  promotion  manager;  Mah- 


lon  Glascock,  WRC  Washington  sales  and  promotion 
manager;  Emmons  C.  Carlson,  WMAQ  Chicago  and 
NBC  central  division  advertising  and  promotion  man- 
ager; Parmalee  W.  Cusack,  NBC  art  director;  Arthur 
L.  Forrest,  NBC  public  service  promotion  manager; 
Frank  Ford,  NBC  western  division  sales  promotion 
manager;  Hartley  L.  Samuels,  program  promotion 
manager;  Kenneth  L.  Greene,  circulation  manager; 
Barry  Rumple,  research  manager;  Harold  Bisson,  pro- 
duction manager;  Willis  B.  Parsons,  radio  recording 
sales  promotion  manager  and  assistant  sales  manager ; 
James  Nelson,  NBC  network  sales  promotion  man- 
ager; Edward  de  Salisbury,  WEAF  sales  promotion 
manager;  W.  C.  Roux,  NBC  asst.  spot  sales  manager. 


WBBM  to  Clear  Channel  in  KFAB  Shift; 
Control  Aspect  of  Project  to  Be  Heard 


A  UNIFIED  project,  whereby  CBS 
would  dispose  of  control  of  WBT 
Charlotte  and  acquire  a  45%  mi- 
nority interest  in  KFAB  Lincoln, 
while  at  the  same  time  clearing  the 
780  kc  channel  for  WBBM  Chicago, 
which  the  network  owns,  was  de- 
layed by  virtue  of  action  of  the 
FCC  last  week  granting  in  part 
and  denying  in  part  the  four-phase 
shift. 

The  FCC  granted  technical  as- 
pects of  the  project  but  set  for 
hearing  on  an  unspecified  date  the 
financial  phases.  The  contention  of 
the  parties  involved — KFAB  Broad- 
casting Co.  and  CBS— is  that  the 
plan  should  go  forward  as  a  unit, 
technical  as  well  as  ownership,  in 
order  to  accomplish  the  desired  re- 
sult. 

That  portion  of  the  project 
granted  gave  to  KFAB,  a  CBS  out- 
let, a  construction  permit  to  move 
from  the  780  kc  channel,  on  which 
it  has  operated  with  WBBM,  to 
1110  kc,  the  WBT  channel,  subject 
to  meeting  technical  requirements 
and  installation  of  a  proper  direc- 
tional antenna.  That  shift  would 
give  WBBM  clear  channel  opera- 
tion and  also  would  eliminate  the 
synchronized  operation  during  day- 
time of  KFAB  with  the  Chicago 
outlet. 

WJAG  Given  CP 

WJAG  Norfolk,  Neb.,  now  oper- 
ating limited  time  on  1090  kc,  also 
was  given  a  construction  permit  to 
shift  to  limited  time  operation  on 
780  kc  with  WBBM.  Commissioners 
Paul  A.  Walker  and  C.  J.  Durr  dis- 
sented from  all  three  technical  au- 
thorizations. 

The  ultimate  effect  of  these  shifts 
would  be  to  give  WBBM  full-scale 
clear  channel  operation  with  its 
power  of  50,000  w  and  pave  the 

Page  16    •    June  12,  1944 


way  for  50,000  w  operation  for 
KFAB,  which  would  operate  simul- 
taneously with  the  50,000  WWBT 
on  1110  kc.  The  latter  channel 
would  be  reduced  to  a  1-B,  or  un- 
duplicated  clear.  Under  the  terms 
of  the  agreement,  CBS  would  pro- 
vide all  materials  and  bear  expen- 
ses of  shifting  WJAG. 

KFAB  45%  CBS 

When  the  applications  were  filed, 
the  Commission  had  been  notified 
that  construction  work  on  the 
KFAB  transmitter  would  begin  im- 
mediately upon  approval.  Under 
Order  L-41,  WPB  had  granted  au- 
thority for  the  necessary  construc- 
tion, inasmuch  as  all  critical  ma- 
terials are  on  hand.  The  FCC's  ac- 
tion in  designating  the  ownership 
aspect  for  hearing,  however,  may 
have  a  bearing  on  immediate  con- 
struction. 

The  ownership  phase  designated 
for  hearing  proposes  acquisition  of 


WBT  by  the  KFAB  Broadcasting 
Co.  in  a  transaction  under  which 
CBS  would  become  a  45%  stock- 
holder in  that  company.  Thus,  it 
would  hold  45%  both  of  WBT  and 
KFAB.  KFAB  Broadcasting  Co. 
would  pay  approximately  $455,000 
to  CBS  for  WBT,  plus  $100,000  in 
escrow  pending  completion  of  the 
installation,  at  which  time  the 
$100,000  would  go  to  stockholders 
of  the  KFAB  company. 

The  Commission  said  it  had  des- 
ignated for  hearing  the  application 
for  consent  to  voluntary  assign- 
ment of  the  license  of  WBT  to 
KFAB  Broadcasting  Co.,  as  well 
as  the  application  for  consent  to 
voluntary  relinquishment  of  the 
control  of  KFAB  Broadcasting  Co. 
by  the  Sidles  Co.  through  distribu- 
tion of  capital  stock.  Sidles  Co. 
holds  51%  of  the  stock  of  the 
KFAB  company.  Ownership  of 
KFAB  company,  which  would  con- 
tinue to  operate  KFAB  and  take 
over  operation  of  WBT,  would  be 
as  follows:  CBS  45%;  Sidles  Co. 
27.5%;  Star  Printing  Co.  and 
State  Journal  Printing  Co.  of  Lin- 
coln, 13.75%  each. 


NAB,  Reasserting  Vital  Need  of  Radio 
Legislation,  Takes  Issue  With  Wheeler 


TAKING  ISSUE  with  Chairman 
Burton  K.  Wheleer  (D-Mont.)  of 
the  Senate  Interstate  Commerce 
Committee  who  blamed  radio  for 
the  apparent  demise  of  the  White- 
Wheeler  Bill  (S-814),  the  NAB  in 
a  statement  last  week  reasserted  its 
position  that  definitive  legislation 
is  vitally  needed  and  expressed 
hope  that  "Chairman  Wheeler  will 
renew  his  call  for  a  Committee 
meeting"  and  that  eventually  the 
Senate  would  pass  a  bill. 

"In  view  of  the  testimony  favor- 
ing legislation  given  before  the 
Senate  Interstate  Commerce  Com- 


mittee during  last  November  and 
December,"  said  the  NAB  state- 
ment, "and  the  subsequent  diligent 
efforts  of  the  Legislative  Commit- 
tee of  the  NAB  directed  toward  the 
securing  of  consideration  by  Con- 
gress of  the  vital  need  of  the  broad- 
casting industry  for  definitive  leg- 
islation, we  are  disappointed  with 
Chairman  Wheeler's  conclusion  to 
call  off  further  Interstate  Com- 
merce Committee  meetings  to  dis- 
cuss the  radio  bill." 

"We  are  amazed  that  the  indus- 
try should  be  accused  of  not  desir- 
ing any  legislation  in  light  of  the 


NAB  Plans  2- Day 
Condensed  Session 

Late  August  War  Conference 
Dependent  on  Conditions 

A  STREAMLINED  two-day  NAB 
Radio  Executive  War  Conference, 
limited  to  active  and  associate 
members,  will  be  held  at  the  Palm- 
er House,  Chicago,  in  late  August 
if  war  conditions  permit,  under  ar- 
rangements completed  last  week. 

Still  regarded  as  subject  ml 
change  in  the  light  of  war  condi- 
tions and  at  the  discretion  of  NAB 
President  J.  Harold  Ryan,  the  ar- 
rangements provide  for  business 
sessions  Tuesday,  Aug.  29,  and 
Wednesday,  Aug.  30.  Efforts  will 
be  made  to  adjourn  following  a 
luncheon  session  Wednesday,  with 
cleanup  board  and  committee  activ- 
ities Wednesday  afternoon. 

Tentative  Schedule 

C.  E.  Arney  Jr.,  NAB  secretary- 
treasurer,  conferred  with  members 
of  the  general  committee,  headed 
by  Leslie  C.  Johnson,  WHBF  Rock 
Island,  district  director  and  chair- 
man, and  with  the  housing  and  re- 
ception committee  in  Chicago  last 
Wednesday.  Tentatively  the  agenda 
calls  for  registrations  Sunday,  Aug. 
27.  Standing  committee,  special 
committee  and  group  meetings  on 
Monday,  Aug.  28.  Tuesday,  Aug. 
29,  general  business  session  on  key 
war  and  operations  problems; 
luncheon  speaker;  afternoon  busi- 
ness session.  Wednesday  morning, 
Aug.  30,  general  business  session; 
luncheon  speaker;  if  possible,  ad- 
journment after  lunnch;  afternoon, 
new  board  meeting  and  cleanup. 

This  schedule  may  not  be  ad- 
hered to,  depending  on  develop- 
ments, Mr.  Arney  declared.  He 
pointed  out  that  the  NAB  board, 
at  its  meeting  last  month,  decided 
to  limit  attendance  to  members  and 
associate  members.  Reservations 
will  be  handled  in  their  order  of 
receipt  at  NAB  headquarters  by 
the  House  Committee.  All  reser- 
vation requests  should  be  addressed 
to  headquarters  in  Washington, 
and  not  to  the  hotel. 

The  housing  committee  com- 
prises William  Hutchinson,  WAAF; 
Gilbert  Berry,  WENR;  Jack  L. 
Van  Volkenburg,  WBBM.  The  gen- 
eral committee,  headed  by  Director 
Johnson,  comprises  all  member 
stations  and  associates  in  the  Chi- 
cago metropolitan  area.  Glenn  O'B. 
Snyder,  WLS  Chicago,  is  chair- 
man of  the  reception  committee, 
also  made  up  of  member  stations 
and  associates  in  Chicago. 

facts,"  the  statement  continued, 
setting  forth  that  the  NAB  had 
given  Sen.  Wheeler  its  comments 
on  the  revised  bill,  "pointing  again 
to  the  vital  need  for  definitive 
legislation". 

"The  fact  is  that  the  industry 
does  not  oppose  legislative  consid- 
eration— it  is  seeking  it,"  said  the 
statement. 
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World's  largest  white  pine  sawmill  at  Lewiston, 
Idaho,  in  the  heart  of  the  world's  largest  stand  of 
white  pine.  Lumber  goes  from  Inland  Empire's  102 
mills  to  the  nation — adding  to  its  diversified  source 
of  income  which  keeps  Buying  Power  at  a  constant 
peak.  Everything  grows  in  this  rich  area — even 
your  sales  when  your  message  completely  covers 
the  Inland  Empire  over  KHQ.  (Photo  Courtesy 
Potlatch  Forests,  Inc.) 


Cosgrove  Heads  RMA;  U.  S. 
Equipment  Praised  as  fBesf 


NEW  MEMBERS  of  the  NBC  Ten  Year  Club,  KOA  Denver  branch, 
gathered  recently  at  the  Denver  Club  to  be  welcomed  by  these  old-timers 
(1  to  r) :  Clarence  C.  Moore,  KOA  program  director,  with  the  station  since 
1924;  Carl  Schuknecht,  former  member  of  the  engineering  staff;  Roy  D. 
Carrier,  station  engineer ;  Robert  H.  Owen,  chief  engineer,  also  with  KOA 
sin^e  1924;  Joseph  Rohrer,  control  supervisor;  James  MacPherson,  gen- 
eral manager,  and  Russell  C.  Thompson,  all  newly-initiated  into  the  club; 
C.  A.  Peregrine,  control  supervisor,  and  Francis  A.  Nelson,  transmitter 
engineer,  both  with  KOA  20  years;  Walter  Morrissey,  control  supervisor. 


PREMATURE  FLASH  PROVIDED  TEST 

Broadcasters  Get  Warmup  as  Calls  Sweep 
 Studios  After  False  Message  


RADIO  had  the  equivalent  of  an 
intensive  test  drill  in  the  operation 
of  its  invasion  coverage  plan  Sat- 
urday, a  week  ago,  when  the  AP 
teletype  operator  in  London  mis- 
takenly ran  off  a  scrap  of  tape  con- 
taining a  bit  of  her  practice  copy 
reading,  "Flash  Eisenhower's  head- 
quarters announced  Allied  landings 
France." 

Although  the  "Bust  that  flash" 
order  came  through  to  radio  news- 
rooms here  less  than  two  minutes 
after  the  receipt  of  the  false  flash, 
those  two  minutes  were  enough  to 
get  the  story  out  to  a  good  part  of 
the  listening  public  and  to  throw 
the  news  editors  into  a  frenzy  of 
activity,  aggravated  by  the  fact 
that  a  full  explanation  of  the  error, 
giving  final  reassurance  that  the 
news  was  false,  was  not  ready  to 
broadcast  until  a  good  21  minutes 
after  the  original  news  item. 

Race  Interrupted 

CBS  was  the  first  to  broadcast 
the  flash,  interrupting  Ted  Hous- 
ing's coverage  of  the  Belmont  races 
at  4:39  p.m.  and  following  with  a 
retraction  at  4:41  p.m.  Paul  White, 
CBS  director  of  news,  suspicious 
when  none  of  the  other  wire  serv- 
ices carried  the  report,  obtained  re- 
assurance that  nothing  of  "extraor- 
dinary importance"  had  happened, 
through  the  cooperation  of  a  censor 
who  broke  in  on  a  circuit  talk  with 
Charles  Shaw,  CBS  London  man, 
with  the  offer  to  check  Ed  Murrow, 
CBS  European  chief,  for  a  verifi- 
cation that  the  flash  was  a  false 
alarm.  Bob  Trout  gave  the  full  ex- 
planation at  5  p.m.,  and  it  was  re- 
peated by  Quincy  Howe  at  6  p.m., 
but  CBS  nonetheless  received  over 
1,000  phone  calls. 

NBC  broke  into  Doctors  at  War 
at  4:39:50  p.m.  with  the  original 
flash.  Advised  by  the  AP  printer 
that  an  explanation  was  forthcom- 
ing, NBC  withheld  the  "kill  order" 
until  4:54  p.m.,  combining  it  with 
the  full  explanation  at  that  time. 
In  less  than  45  minutes,  NBC  had 
received  1,100   phone  calls. 

Breaking  into  a  sustaining  musi- 
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cal  show  at  4:39:40  p.m.  with  the 
first  announcement,  the  Blue  broad- 
cast the  "kill"  order  at  4:46  p.m. 
and  the  full  explanation  at  5,  5:45 
p.m.  and  6:15  p.m.  Network's  inva- 
sion plan  got  partly  under  way, 
with  a  number  of  the  staff  writers 
and  commentators  already  having 
left  their  homes  for  the  studio  be- 
fore hearing  of  the  cancellation. 

MBS  broke  into  an  account  of  the 
Belmont  races  at  4:40  p.m.  with  the 
news,  following  with  the  hold  and 
kill  order  at  4:45  p.m.  and  the  full 
explanation  at  5:45  p.m.,  repeated 
twice. 


Bennett  Heads  Expanded 
Welcome  Wagon  Service 

ARCHIBALD  S.  BENNETT  has  been 
appointed  director  of  marketing  re- 
search of  The  Welcome  Wagon  Com- 
pany, New  York  and  Memphis,  which 
recently  announced  expansion  of  its 
consumer  and  dealer  research  facili- 
ties to  a  national  hasis  [Broadcast- 
ing, May  29].  Mr.  Bennett  has 
served  as  director  of  the  Paul  Cornell 
Adv..  Geo.  L.  Dyer  Adv.,  and  Jack- 
son &  Babbitt. 

Mr.  Bennett  said  that  the  service 
was  not  set  up  to  compete  with  C.  E. 
Hooper  Inc..  and  the  Cooperative 
Analysis  of  Broadcasting. 

With  facilities  in  500  cities,  includ- 
ing a  number  of  small  country  com- 
munities, the  research  service  will 
reach  listeners  who  don't  have  tele- 
phones and  the  lower  income  rural 
group,  he  said.  Firm  will  use  the 
telephone  as  well  as  the  personal  in- 
terview  method,  both  coincidental  and 
conscious  recall. 


Fij-Oil  Spots 

CONSOLIDATED  HAIR  GOODS 
Co.,  Chicago  (Fij-Oil  shampoo) 
expanding  continuously  on  its 
original  spot  campaign,  which  be- 
gan 1  year  ago  on  WCFL  Chicago, 
is  using  daily  et  announcements 
on  the  following  stations:  WGN 
WENR  WCFL  WAIT  WJJD 
WIND  WEMP  WIBC  WOWO. 
WGBF  WMIN  WHBF  WLOL 
WTCN  with  more  to  be  added. 
All  station  contracts  are  52  weeks. 
Agency  is  Malcolm-Howard  Adv. 
Agency,  Chicago. 


f  Jam 


TWENTIETH  anniversary  meet- 
ing of  the  Radio  Manufacturers 
Assn.  and  Third  War  Production 
Conference  convened  at  the  Stevens 
Hotel,  Chicago, 
June  6-7,  with 
over  700  mem- 
bers of  the  radio  |? 
manufacturing 
industry  attend- 
ing, terminating  |  * 
sessions  with  the  I  ""' 
election  of  R.  C.  fa 
Cosgrove,  vice-  |  <*  ^j? 
president  and 
general  manager  Mr.  Cosgrove 
of  Crosley  Corp., 

Cincinnati,  as  RMA  president,  suc- 
ceeding Paul  V.  Galvin,  president 
of-  Galvin  Mfg.  Corp.,  Chicago. 

Two-day  program  opened  June 
6  with  Ray  C.  Ellis,  director  of  the 
Radio  and  Radar  Division  of  the 
War  Production  Board,  Washing- 
ton, who  recently  returned  from  a 
six  -  week,  7,000  -  mile  unrestricted 
tour  of  Soviet  Union  radio  plants, 
stating  that  "Radio  in  Russia  has 
made  tremendous  strides  in  devel- 
opment since  the  war." 

Fund  Established 

The  Board  of  Directors  author- 
ized the  appropriation  of  a  $5,000 
fund  for  a  series  of  tests  on  prob- 
lems arising  from  automobile  in- 
terference with  television  and  FM 
reception. 

Opening  the  formal  luncheon 
meeting,  June  7,  Paul  V.  Galvin 
presented  his  annual  report  in 
which  he  asserted  that  the  radio 
industry  has  been  a  splendid  ex- 
ample of  the  free  enterprise  system 
at  work,  and  a  return  to  the  Amer- 
ican competitive  economy  should 
be  made  at  the  earliest  possible 
moment. 

Mai.  Gen.  William  H.  Harrison, 
chief  of  procurement  and  distribu- 
tion, Office  of  Chief  Signal  Officer, 
Washington,  stated  that  thanks  to 
the  genius  of  laboratories  of  the 
electronics  industry,  "the  armies  of 
the  United  States  possess  signal 
equipment  that  outstrips  that  of 
the  enemy  on  all  counts."  Gen. 
Harrison  declared  it  significant 
that  roughly  half  a  billion  dollars 
of  the  year's  military  requirements 
for  signal  equipment  are  involved 
in  items  not  yet  in  initial  produc- 
tion. He  stated  that:  "Procure- 
ment plans  must  be  on  a  basis  of 
continuation  of  war  in  all  theaters." 
He  reassured  the  manufacturers 
that  the  War  Department  is  aware 
of  its  responsibilities  as  to  the  per- 
plexing problem  of  reconversion, 
but  that  it  is  not  an  immediate 
problem  to  the  electronics  industry. 

Assuming  his  position  as  RMA 
president,  Mr.  Cosgrove  emphasized 
that  military,  radio  and  radar  re- 
quirements in  1944  probably  will 
reach  an  increase  of  50%  over 
1943,  and  according  to  the  War 
Production  Board,  production  is 
approaching  capacity.   The  indus- 


try's overall  production  rate  is 
now  more  than  2,000%  of  its  peace- 
time operation.  Mr.  Cosgrove 
urged  the  public  not  to  expect  im- 
mediate postwar  radical  innova- 
tions in  civilian  radio  equipment. 

Following  new  procedure,  Mr. 
Cosgrove  was  elected  to  presidency 
by  a  forum  of  directors.  Other  offi- 
cers elected  included  E.  A.  Nich- 
olas, Farnsworth  Radio  &  Televis- 
ion; David  T.  Schultz,  Raytheon 
Production  Corp.;  Walter  A.  Ev- 
ans, Westinghouse,  and  Thomas  A. 
White,  Jensen  Radio  Mfg.  Co., 
vice-president.  Also  elected  were: 
Leslie  F.  Muter,  The  Muter  Co., 
Chicago,  treasurer;  Bond  F.  Ged- 
des,  re-elected  as  executive  vice- 
president,  general  manager  and 
secretary.  Subdivision  directors: 
Frank  M.  Folsom,  RCA  Victor, 
Camden;  Herbert  A.  Bell,  Packard- 
Bell  Co.,  Los  Angeles;  Joseph  Gurl, 
Sonora  Radio  &  Television  Corp., 
Chicago.  Tube  division:  R.  E.  Carl- 
son, Tung-Sol,  Newark,  N.  J.; 
Transmitter  division:  Fred  Lack, 
Westinghouse  Electric,  N.  Y.; 
George  E.  Lewis,  Federal  Tele- 
phone &  Radio  Corp.,  Newark, 
N.  J.  Parts  division:  Monte  Cohen, 
S.  W.  Sickles  Co.,,  Springfield, 
Mass.;  Ernest  Searing,  Interna- 
tional Resistor  Co.,  Philadelphia; 
G.  Richard  Fryling,  Erie  Resistor 
Corp.,  Erie,  Pa.;  Samuel  I.  Cole, 
Aero- Vox  Corp.,  New  Bedford, 
Mass. 


BRYAN'S  AIR  BEAT 
Georgian  Scores  First  for 
 WSB  and  'Journal'  


Mr.  Bryan 


AFTER  nine  months  of  watchful 
waiting,  Wright  Bryan,  WSB  At- 
lanta commentator  and  former 
managing  editor  of  the  Atlanta 
Journal,  delivered 
the  first  eyewit- 
ness broadcast  of 
the  invasion 
Tuesday,  June  6 
at  4:20  a.m.  The 
tall  (6  ft.  5  inch) 
c  o  m  m  e  n  tator 
went  to  England 
last  fall  to  repre- 
sent WSB  and  the 
Atlanta  Journal, 
from  where  he 
has  been  airing  a  15-minute  com- 
mentary from  London  over  WSB 
each  Monday  night. 

In  his  now  famous  invasion 
broadcast,  Mr.  Bryan  recited  the 
details  of  his  flight  to  the  coast  of 
France  with  the  first  squadron  to 
deliver  Allied  infantry  to  the  scene 
of  action.  He  is  believed  to  have 
been  the  first  man  to  return  from 
the  invasion  and  report  to  the  U.  S. 
by  radio.  Mr.  Bryan  made  the  trip 
over  in  a  C-47  transport  named 
"Snooty". 

Mr.  Bryan  is  39,  married,  and 
has  three  children.  He  is  a  gradu- 
ate of  the  U.  of  Missouri  school  of 
Journalism,  and  Clemson  College. 
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"Buffalo  Bill's"  Showmanship 
Carries  On 
At  Station  f(ODy North  Platte 


Station  KODY  Blankets  An  Important  Market 

Ade4^i4jaielif  Segued  hf  A/a  Qthe/i  Station 


When  the  celebrated  "Buffalo  Bill"  Cody  sought  a 
permanent  home  he  had  his  choice  of  all  the  rich  land 
between  the  Big  Muddy  and  the  towering  Rockies.  He 
selected  North  Platte  —  just  halfway  between  Omaha 
and  Denver,  at  the  confluence  of  the  Platte  Rivers — 
the  richest  spot  he  could  find! 
Today,  on  the  site  of  Buffalo  Bill's  home  ranch  stands  Station  KODY,  the 


new  NBC  outlet  that  serves  130,000  persons  in  West-Central  Nebraska.  Until 
five  months  ago,  most  listeners  there  could  hear  no  daytime  network  radio. 
They  heard  evening  network  programs  only  irregularly  as  sky-wave  signals 
from  Denver,  Lincoln,  Omaha  and  other  distant  points  permitted.  Now  they  hear 
NBC  programs  day  and  night  from  their  home  station — KODY.  And  they  like  it. 
This  situation  already  has  attracted  102  advertisers!  to  KODY.  There  are  still 
choice  availabilities. 


THE  NORTH  PLATTE  MARKET 

Population  131,115 

Value  of  Livestock  and  Grain  Sold  in  1943:  $93,709,000 
Union  Pacific's  North  Platte  Payroll  for  1943:  $4,268,O0§ 
Retail  Sales:  $49,972,000 

KODY  S/tOVtMOMdJufZ, 

Two  daily  broadcasts  from  famous  North  Platte  Canteen  ,  .  .  Associated 
Press  .  .  .  United  Press  and  Chicago  Daily  News  Foreign  Service  .  .  .  Com- 
munity Service  and  Special  Events  Programs  Every  Day. 

IN  FIVE  MONTHS 

t43  NBC  ADVERTISERS  ,  .  .  12  National  spot  advertisers  . . .  and  47  local 
advertiser*. 


RADIO  STATION 


NORTH  PLATTE 


NBC 


NEBRASKA 


(Domed  a*td  Op&iated  tuf 

RADIO  STATION  WOW,  inc. 

JOHN    BLAIR   &   CO.,  REPRESENTATIVE 


Effect  of  Bursts  on  FM  Are  Studied 
By  FCC;  Satisfactory  Solution  Seen 


THAT  portion  of  the  very  high 
frequency  spectrum  allocated  to 
FM,  the  "staticless"  method  of 
transmission,  is  disturbed  by  an 
interference  phenomenon  known  as 
"bursts"  as  well  as  "sporadic  E 
transmission"  which  may  bring  in 
occasionally  a  normally  unheard 
station  which  takes  control  of  the 
FM  receiver  for  minutes  or  even 
hours.  That  is  the  report  of  the 
FCC  issued  last  Wednesday,  based 
on  technical  studies  of  FM  propa- 
gation still  in  progress. 

While  "bursts"  are  not  new  to 
radio  engineers,  no  detailed  infor- 
mation heretofore  has  been  report- 
ed officially.  The  FCC  said  the  am- 
plitudes of  but  few  of  the  "bursts" 
are  sufficient  to  cause  serious  inter- 
ference under  existing  standards. 
More  detailed  data  are  being  gath- 
ered and  a  comprehensive  report 
will  be  issued  several  months  hence.^ 

Both  of  these  interference  ef- 
fects, the  Commission  said,  are  be- 
ing studied  by  panels  of  the  Radio 
Technical  Planning  Board.  The 
Commission  added  it  believed  it 
"will  find  a  satisfactory  solution  of 
the  problems  involved." 

Following  is  the  text  of  the  FCC 
announcement : 

Observations  on  a  phenomenon  in  radio 
propagation  hitherto  not  reported — long- 
distance bursts  causing  interference  in  the 
very  high  frequency  band  which  includes 
the  band  42-50  megacycles  now  assigned  to 
FM  broadcasting — were  announced  today 
by  the  Federal  Communications  Commis- 
sion. 

The  amplitudes  of  the  bursts,  according 
to  FCC  engineers,  have  varied  from  the 
lowest  levels  which  can  be  measured  up  to 
levels  well  in  excess  of  that  required  to 
render  a  satisfactory  FM  broadcast  serv- 
ice. During  periods  of  maximum  activity 
they  may  occur  at  the  rate  of  severaLhun- 
dred  per  hour.  However,  the  amplitudes 
of  but  few  of  the  bursts  are  sufficient  to 
cause  serious  interference  to  a  receiver 
operating  within  the  protected  area  of  an 
FM  station  under  present  FCC  standards. 

FCC  Defines  'Burst' 

A  "burst"  is  defined  as  a  sharp  increase 

of  signal  strength  of  very  short  duration  

seldom  covering  more  than  the  time  con- 
sumed by  a  single  spoken  word  or  a  note 
or  two  of  music —  from  an  FM  station 
located  at  a  considerable  distance  from  the 
observer.  Since  February,  1943,  FCC  engi- 
neers have  been  recording  reception  from 
certain  FM  stations  to  determine  the  na- 
ture and  extent  of  the  interference. 

The  bursts  were  observed  from  the  higher 
powered  FM  stations  only.  This  may  ac- 
count for  the  failure  of  amateurs,  experi- 
menters and  others  to  have  reported  this 
type  of  interference  in  this  frequency 
range.  The  bursts  are  not  normally  ob- 
served from  nearby  FM  stations,  since  the 
steady  ground  wave  signal  is  of  sufficient 
strength  to  obscure  them,  but  they  may 
be  observed  in  such  instances  by  a  system 
of  pulsing  or  by  a  directional  antenna 
which  discriminates  aaginst  the  ground 
wave.  At  greater  distances  where  the 
steady  signal  is  absent  or  of  low  intensity, 
the  bursts  may  be  heard  through  the  loud- 
speaker or  may  be  recorded  by  a  suitable 
recorder. 

Bursts  have  been  observed  by  both  meth- 
ods at  distances  up  to  1400  miles  from  cer- 
tain FM  stations,  but  are  neither  so  in- 
tense nor  so  numerous  at  the  longer  dis- 
tances as  they  are  at  distances  of  300  to 
700  miles.  Commission  engineers  observed 
a  systematic  variation  in  the  relative  num- 
bers of  bursts  which  occur  from  hour  to 
hour  during  the  day,  the  highest  number 
occurring  near  sunrise  and  the  fewest  near 
sunset. 

It  was  pointed  out  these  bursts  may  be 
related  in  some  way  to  bursts  of  somewhat 
longer  duration  and  greater  frequency  of 
occurrence  which  have  been  reported  by 
other  engineers  on  frequencies  below  20 
megacycles.  The  distances  over  which  the 
FM  bursts  are  received,  as  well  as  cer- 
tain measurements  of  signal  path  length, 


indicate  they  are  ionospheric  in  origin,  just 
as  are  the  bursts  at  the  lower  frequencies. 
There  is  also  substantial  agreement  be- 
tween the  daily  variations  in  the  FM 
bursts  and  the  lower  frequency  bursts  which 
is  further  evidence  that  they  are  related 
and  may  perhaps  be  due  to  a  common  cause. 

Bursts  were  also  observed  by  Commission 
engineers  on  certain  television  stations  at 
72  megacycles,  but  insufficient  data  have 
been  collected  on  these  to  make  any  deter- 
mination of  the  relative  amplitudes,  fre- 
quencies of  occurrence,  and  durations  as 
compared  with  the  bursts  in  the  FM  band. 

In  accordance  with  a  commitment  made 
when  the  FCC  met  November  17,  1943,  with 
representatives  of  the  Radio  Technical 
Planning  Board,  the  Interdepartment  Radio 
Advisory  Committee,  and  the  Board  of 
War  Communications  to  discuss  organiza- 
tion and  procedure  to  be  followed  in  post- 
war planning,  the  Commission  has  made 
a  preliminary  report  on  bursts  in  the  FM 
band  to  the  RTPB. 

Study  to  Continue 

Commission  engineers  are  continuing 
their  observations  and  it  is  hoped  data  will 
be  obtained  which  may  serve  as  a  basis 
for  approximating  the  amplitudes  and 
numbers  of  the  bursts  to  be  expected  at 
various  distances  from  a  transmitter  at 
any  given  time.  This  determination  in- 
volves not  only  a  long-time  measurement 
of  burst  amplitudes  from  FM  stations,  but 
measurements  as  well  of  the  path  lengths 
and  directions  of  arrival  of  the  signals,  in 
order  to  identify  the  medium  causing  the 
bursts. 

In  addition  to  the  burst  signal  inter- 
ference described  above,  there  is  another 
distinctly  different  kind  of  interference  to 
Very  High  Frequency  reception  which  has 
been  recognized  for  some  years.  It  hap- 
pens occasionally  that  a  normally  unheard 
station  will  come  in  with  sufficient  signal 
strength  to  operate  a  receiver  satisfac- 
torily for  a  considerable  length  of  time — 
many  minutes  or  even  hours.  This  effect, 
easily  distinguishable  from  the  burst  phe- 
nomenon by  its  duration,  can  be  produced 
by  transmitters  of  low  power  and  has  been 
known  to  produce  a  signal  sufficiently 
strong  to  take  control  of  a  receiver  tuned 
to  a  local  station  on  the  same  frequency. 
The  cause  of  this  phenomenon  has  been 
traced  to  abnormal  "patchy"  ionic  densi- 
ties in  the  lowest  of  the  ionospheric  layers— 
the  "E"  layer,  and  is  known  as  "sporadic 
E  transmission."  While  much  data  on  this 
effect  has  been  accumulated  at  lower  fre- 
quencies, more  are  needed  for  the  Very 
High  Frequency  region  of  the  spectrum 
and  it  is  hoped  that  the  present  recording 
program  of  the  Commission  will  help  to 
supply  the  need. 

Both  of  these  interference  effects  are 
being  studied  by  the  appropriate  Panel 
of  the  Radio  Technical  Planning  Board  and 
with  this  cooperation  and  that  of  other 
interested  organizations,  it  is  believed  the 
Commission  will  find  a  satisfactory  solu- 
tion of  the  problems  involved. 


WWNC  Limits  Religious 
Paid  Time  to  Mornings 

UNDER  a  new  policy  governing 
religious  broadcasts,  WWNC  Ashe- 
ville,  N.  C,  will  not  sell  daytime 
and  evening  hours  for  such  pro- 
grams, Don  S.  Elias,  station  execu- 
tive director,  disclosed  last  week. 
Religious  programs  will  be  ac- 
cepted commercially  only  in  these 
time  brackets:  Prior  to  7  a.m. 
Monday-Friday;  prior  to  8:30 
a.m.  Saturday;  prior  to  11  a.m. 
Sunday. 

Mr.  Elias  restated  the  station's 
rigid  policy  prohibiting  direct  so- 
licitation or  acknowledgment  of 
funds,  long  in  effect.  WWNC  will 
continue  to  provide  time  without 
charge  to  the  best-known  religious 
organizatiorts  in  its  community, 
including  Protestant,  Jewish,  Cath- 
olic and  leading  Negro  churches. 
Station  also  will  continue  to  carry 
CBS  sustaining  religious  programs. 

RCA  board  of  directors,  meeting  Fri- 
day, June  2,  declared  a  dividend  of 
87%  cents  per  share  on  the  outstand- 
ing shares  of  $3.50  cumulative  first 
preferred  stock,  for  the  period  April  1, 
1944  to  June  30,  1944,  payable  July  1. 
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►  Mark  Twain  to  the  contrary,  some- 
body does  do  something  about  the 
weather — makes  it,  in  fact,  just  as  he 
wants  it — is  able  to  forecast  it  months 
in  advance. 

His  is  the  job  of  keeping  4,200,000  cubic 
feet  at  NBC  temperature  ideal,  dew  point  just 
what  it  should  be,  humidity  never  varying. 

Humidity,  that's  the  important  thing  in 
manufacturing  made-to-order  weather  and 
processing  it  for  string  and  percussion  in- 
struments, singers'  throats  and  a  host  of 
performers  who  need  the  best  atmospheric 
conditions  for  the  best  performances. 

That's  why  NBC  operates  one  of  the  most 
completely  integrated  air-conditioning  sys- 
tems in  the  world  ...  64  separate  mechanical 
lungs  so  delicately  coordinated  that  hun- 


dreds of  people  may  enter  one  studio  with- 
out raising  or  lowering  the  temperature  in 
the  one  next  door. 

This  elaborate  air-conditioning  system 
helps  keep  actors  and  audiences  comfortable 
and  responsive,  of  course,  but  all  that  is 
secondary  to  the  role  it  plays  in  contrib- 
uting to  better  broadcasting  .  .  .  building  a 
smoothness  of  presentation,  a  fidelity  of 
instruments  and  vocal  cords  which  contrib- 
utes so  much  to  the  perfection  of  NBC's 
musical  presentations. 

★  ★  ★ 
Custom-built  weather  is  just  one  of  the 
many  examples  of  the  manner  in  which 
NBC  strives  for  perfection  in  the  little  things 
of  radio  knowing  that  the  grand  total  of 
little  things  well  done  helps  NBC  maintain 
its  leadership,  helps  make  NBC  "The  Net- 
ivork  Most  People  Listen  to  Most.'''' 
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Newspaper  Survey  Full  of  Loopholes 


'Statistical  Nonsense'  Is 
Term  Applied  to 
N.  Y.  Data 

The  following  analysis  of  the 
New  York  newspaper  promo- 
tion booklet,  "Newspaper  Read- 
ers and  Radio  Listeners" ',  was 
here  prepared  by  Broadcast- 
ing on  the  basis  of  interviews 
with  a  number  of  prominent 
market  research  executives. 
They  were  unanimous  in  their 
rejection  of  the  methods  by 
which  small  sample  data,  de- 
signed only  for  comparing  the 
relative  popularity  of  broad- 
casts with  other  broadcasts  and 
newspaper  ads  with  other 
newspaper  ads,  were  projected 
into  figures  purporting  to  be 
measurements  of  listening  and 


readership,  but  which  are  ac- 
tually only  statistical  non- 
sense : 

THE  newspapers  of  New  York 
City  have  published  a  booklet, 
Newspaper  Readers  and  Radio 
Listeners,  which  purports  to  com- 
pare readership  of  retail  advertise- 
ments in  newspapers  with  listening 
to  retail  advertising  on  the  air  by 
New  Yorkers.  Conclusions  are  that 
the  median  audience  for  newspaper 
ads  is  five  times  that  of  radio,  and 
that  the  radio  advertising  is  four 
times  as  costly  per  individual 
reached. 

Bases  for  the  comparison  are  a 
one-week  radio  survey  conducted 
by  Crossley  Inc.  utilizing,  accord- 
ing to  the  booklet,  "the  same,  auth- 
entic Crossley  ratings  by  which 
national  radio  audiences  are  reg- 


ularly measured,"  and  19  news- 
paper surveys,  made  between  1939 
and  1943  by  L.  M.  Clark  Inc.  (Now 
Grant  Research  Inc.). 

Extent  of  Study 

The  radio  study,  the  booklet  re- 
ports, was  a  coincidental  telephone 
survey,  made  Oct.  14  through  Oct. 
20,  1943,  covering  programs  of  15 
minutes  or  more  sponsored  by  re- 
tailers, comprising  more  than  10,- 
000  calls  and  designed  to  have  a 
minimum  base  of  600  dialings  per 
program  covered.  Results  were  ad- 
justed for  "no  answers"  by  in- 
cluding in  the  base  a  percentage  of 
the  "no  answers"  equal  to  the  ra- 
tio of  set-owners  to  total  conver- 
sations. 

Listeners  were  asked:  What 
were  you  listening  to  just  now  as 
your  telephone  rang?  If  the  an- 


wcsc  S  ROOTS 

GO  DOWN  DEEP  IN  CHARLESTON ! 


Charleston,  South  Carolina's  mar- 
ket, is  one  of  the  fastest-growing 
in  all  war-time  America  today. 

And  it's  a  market  that  will  not 
only  stay  big...but  will  grow  more ! 

For  Charleston's  been  ranked 
A-l  for  roots... judged  to  have 


superior*  prospects  for  retaining 
this  war-time  growth ! 

And  this  is  the  market  where 
WCSC  showed  an  audience- 
acceptance  of  more  than  50%  in 
10  out  of  14  hours,  in  a  recent 
survey  by  Hooper ! 

*  Survey  by  Dr.  Hauser,  Bureau  of  Census 
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swer  was  a  station  identification, 
they  were  asked:  To  what  program 
were  you  listening?  The  third  ques- 
tion was:  What  company  or  pro- 
duct does  this  program  advertise? 
Calls  were  distributed:  ""Bronx, 
20%;  Brooklyn,  35%;  Manhattan, 
25%;  Queens,  20%. 

Results  are  printed  for  21  pro- 
grams on  six  stations,  reporting 
on  each  program  as  follows :  Num- 
ber of  radio  homes  in  the  New 
York  Market,  3,060,000;  number 
and  per  cent  not  listening  to  the 
radio;  number  and  per  cent  not 
listening  to  the  station;  number 
and  per  cent  listening  to  the  pro- 
gram; number  and  per  cent  who 
did  not  know  the  sponsor,  and  final- 
ly the  number  and  per  cent  who 
knew  the  sponsor. 

One  of  the  programs  is  shown 
to  have  no  listeners;  12  others  are 
shown  with  no  listeners  who  could 
identify  the  sponsor.  The  median 
audience  for  retail  radio  programs 
is  shown  as  29,000.  But  before  ana- 
lyzing the  results  it  might  be  well 
to  look  at  the  way  they  were 
achieved. 

First,  data  were  gathered  by 
telephone  and  percentages  were 
projected  to  all  radio  homes,  al- 
though only  approximately  35% 
of  homes  in  the  area  surveyed 
have  telephones  and  telephone 
homes  are  obviously  not  typical 
of  all  radio  homes. 

Second,  a  sample  of  600  calls  is 
a  sample  of  only  two  one-hun- 
dredths  of  one  per  cent  of  the 
3,000,000  radio  homes  to  which  the 
percentages  of  listening  are  pro- 
jected. 

Third,  the  coincidental  telephone 
survey  technique  employed  mea- 
sures sponsor  identification  only  at 
the  moment  of  the  call.  The  per- 
centage of  identification  does  not 
indicate  the  percent  of  listeners 
who  knew  the  sponsor  after  listen- 
ing to  the  program,  but  only  an 
average  minute  by  minute  identi- 
fication. 

Crossley  Comments 

Archibald  M.  Crossley,  president 
'  of  the  research  organization  which 
collected  the  radio  data,  has  stated : 
"The  conclusions  and  projections 
released  in  the  newspaper  report 
were  without  our  knowledge,  con- 
sent or  approval.  The  issue  involved 
is  a  question  as  to  how  figures  are 
to  be  projected  and  reworked.  In 
this  case  the  projections  and  re- 
workings  seem  to  have  gone  beyond 
the  scope  of  the  original  data." 

A  word  might  be  added  on  the 
selection  of  the  programs  included 
in  the  report.  Several  programs  are 
of  the  participation  type,  with  a 
number  of  advertisers  sharing  in 
the  sponsorship.  In  such  cases  the 
study  selects  one  sponsor  as  the 
right  one,  marking  all  other  iden- 
tifications as  wrong.  One  advertiser 
sponsors  six  daily  programs  on  a 
station.  The  one  reported  on  is  the 
one  with  the  lowest  rating  of  the 
six.  Several  of  the  advertisers  are 
credit  merchants,  appealing  {o  buy- 
ers in  the  lower  income  brackets, 
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They  can  talk.  Talk  about  your 
product.  Talk  it  up.  Recommend 
it.  Suggest  new  uses.  But  they 
won't  give  your  product  this  free 
word-of-mouth  advertising  unless 
you  continue  to  remind  them  of 
it  frequently.  Remember,  these 
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less  likely  to  be  covered  by  a  sur- 
vey limited  to  telephone  homes. 

In  contrast  to  the  radio  study, 
which  covered  advertising  for  a 
wide  variety  of  products  including 
food,  furniture  and  men's  clothing, 
the  newspaper  advertising  report- 
ed on  is  limited  to  the  women's  ap- 
parel field.  The  19  studies  made  by 
L.  M.  Clark  during  1939-1943 
covered  94  newspaper  ads,  measur- 
ing 300  to  1,000  lines,  placed  by 
34  advertisers  in  six  New  York 
newspapers. 

"In  each  study,"  the  booklet 
states,  "the  Clark  field  staff  per- 
sonally interviewed  300  women  and 
300  men  who  had  read  the  particu- 
lar issue  being  checked.  The  inter- 
viewees indicated  on  each  page  the 
items  they  specifically  remembered 
having  read."  A  spokesman  for  the 
research  firm  said  the  sample  was 
further  limited  to  readers  who  said 
they  had  read  the  particular  issue 
as  thoroughly  as  they  usually  do. 
Ignoring  the  reactions  of  mascu- 
line readers,  the  report  states  that 
the  94  women's  apparel  ads  were 
read  by  a  median  audience  of  151,- 
000  women  in  the  metropolitan 
area. 

"This  figure  was  arrived  at  by 
taking  the  average  of  women  re- 
calling having  read  the  ads — with 
100%,  remember,  equalling  only 
those  who  had  read  the  paper  as 
thoroughly  as  usual — and  project- 
ing this  percentage  against  the  en- 
tire circulation  of  the  paper.  As 
Mr.  Crossley  had  criticized  the  un- 
authorized projection  of  his  radio 
data,  so  did  the  newspaper  research 
firm  disclaim  any  responsibility 
for  the  projections  of  their  reader- 
ship percentage  figures." 

Wide  Range  of  Error 

Research  people  scoff  at  such 
projections  of  lowsized  samples  as 
are  made  of  both  the  radio  and 
newspaper  figures.  It  was  pointed 
out  that  the  range  of  error  is  many 
times  greater  than  any  of  the  rat- 
ings and  that  therefore  the  ratings 
are  indicative  only  of  relative  pop- 
ularity of  one  radio  program  com- 
pared with  other  radio  programs 
or  of  one  newspaper  ad  compared 
with  other  newspaper  ads,  but 
they  are  not  a  measurement  of  ab- 
solute size  of  audience  in  either 
case. 

Accurate  data  on  exactly  what 
percentage  of  each  newspaper's  cir- 
culation is  read  by  women  are  not 
available.  However,  a  study  made 
in  1935  of  newsstand  purchases 
of  morning  papers  in  the  New 
York  area  showed  73.8%  of  these 
purchases  made  by  men  and  it  is 
at  least  questionable  that  all  such 
copies  were  read  by  women.  For 
comparable  radio  figures,  the  per- 
centage of  those  identifying  the 
sponsor  out  of  those  listening  to 
the  program,  projected  to  total 
radio  homes,  would  give  a  much 
truer  basis  than  the  one  used. 

The  newspaper  booklet  now  takes 
these  two  medians,  151,000  for  re- 
tail newspaper  advertisements  and 


EYE  APPEAL 

Katz  Optical  Spots  Bring 
 Quick  Results  


KATZ  DRUG  Co.,  Kansas  City, 
gives  credit  to  radio  for  a  good  sell- 
ing job,  according  to  its  advertis- 
ing manager,  Henry  Gerling.  Katz 
had  been  promoting  its  optical  de- 
partments with  newspaper  adver- 
tising for  many  years,  but  because 
of  newsprint  shortage,  the  com- 
pany and  agency,  Bruce  B.  Brewer 
&  Co.,  decided  to  expand  in  radio. 

The  spot  campaign  now  going  on 
WDAF  KMBC  WHB,  promoting 
the  Katz  optical  departments,  has 
produced  definite  customer  results, 
Mr.  Gerling  said.  The  Katz  Drug 
Co.  long  has  been  a  big  user  of 
radio,  both  spots  and  programs. 


29,000  for  retail  radio  advertise- 
ments and  begins  making  its  com- 
parisons. But  the  29,000,  which: 
started  out  as  radio  homes,  has  by 
now  become  individual  listeners  byj 
an  undescribed  transition  which  I 
overlooks  the  fact  that  more  thanj 
one  person  in  a  radio  home  may  be 
listening  to  a  program.  Recent 
studies  indicate  a  New  York  day-j 
time  listening  audience  ranging 
from  1.1  to  1.8  listeners  per  radio; 
home. 

The  report  identifies  the  21  ra- 
dio programs,  their  sponsors  and 
the  stations  which  broadcast  them, 
but  does  not  supply  similar  identi- 
fications for  94  newspaper  ads. 
Even  the  eight  ads  reproduced  in 
the  booklet  are  not  accompanied 
by  the  names  of  the  papers  in 
which  they  appeared,  but  only  by 
the  size  of  the  ad  and  the  number 
of  women  readers,  with  an  explan- 
ation of  the  method  by  which  that 
figure  was  arrived  at. 

Ignoring  the  statistical  incom- 
parability  of  the  two  nets  of  data, 
the  newspaper  booklet  continues  to 
its  conclusion  that  the  median  cost 
of  reaching  1,000  radio  listeners 
to  21  retail  programs  was  $4.57, 
without  talent  costs,  whereas  the 
median  cost  of  reaching  1,000  worn 
en  readers  of  94  newspaper  ads 
was  $1.16. 

Without  going  into  a  detailed 
analysis  of  all  the  programs  re 
ported  on  in  the  study,  it  is  inter- 
esting to  note  that  the  Jerry  Law- 
rence program  for  National  Shoes 
on  WMCA,  which  is  reported  to 
have  no  listeners  at  all,  a  few  weeks 
later  made  an  offer  for  a  four-week 
period  which  pulled  11,865  re- 
sponses. 

Also  interesting  is  a  survey  made' 
for  a  food  advertiser  using  a  par 
ticipating  program  on  "WOR  and 
also  advertising  in  19  morning  and 
22  evening  papers  within  the  sta 
tion's  guaranteed  area.  Listening 
was  measured  by  Crossley  Inc.  with 
both  telephone  and  non-telephone 
homes  included.  Readership  esti- 
mates were  based  on  the  Continu 
ing  Study  of  Newspaper  Reading 
made  by  the  Advertising  Research 
Foundation.  Cost  per  thousand 
homes  in  which  the  advertising 
was  seen  or  heard  was  $13.70  for 
morning  papers;  $13.91  for  even- 
ing papers;  $1.29  for  radio. 
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''High  on  the  list  of  Chicago  "musts"  in  radio  programs  is  WGN's  "Swing's  the  Thing" 

featuring  Bob  Trendler  and  the  WGN  Swing  Band  with  the  hottest  vocal  octette  in  radio. 

For  reasons  best  known  to  swing  enthusiasts,  this  evening  half-hour  has  definitely  caught 

the  fancy  of  the  jive  crowd.  The  studio  audience  exhibits  the  complete  swing 

reaction — screams,  whistles,  cheers,  and  dancing  in  the  aisles. 

Maybe  it's  the  trend — we  don't  know.  But  we  do  know  that 

"Swing's  the  Thing"  is  a  great  example  of  WGN's  program  building  ability 
and  long  standing  policy  of  bringing  the  best  of  all  types  of  radio 
entertainment  to  listeners  in  Chicago  and  the  Middle  West. 


CHICAGO  11  ILLINOIS 

50,000    WATTS  720  K/IOCYCIES 

A  CLEAR  CHANNEL  STATION      "  ~v  a 


Wfl 


MUTUAL  BROADCASTING  SYSTEM 
EASTERN  SALES  OFFICE:  220  E.  42nd  Street,  New  York  17,  N.  Y. 
PAUL  H.  RAYMER  CO.,  Los  Angeles  14,  Ca/.;  San  Francisco,  Co/. 


FCC  Demands  More  Renewal  Details 


Program,  Engineering, 
Business  Data 
Required 

WITH  THE  extension  of  standard 
broadcast  station  licenses  for  three- 
year  tenures,  to  become  effective 
this  fall,  the  FCC  last  week  an- 
nounced approval  of  a  revised  form 
303,  relating  to  applications  for  re- 
newal of  licenses,  eliciting  far  more 
detailed  information  from  stations 
than  required  in  the  past.  Simul- 
taneously, the  Commission  an- 
nounced it  had  authorized  two  ad- 
ditional forms  (303- A  and  303-B), 
classified  as  to  type  of  antenna 
used,  seeking  detailed  engineering 
data  with  regard  to  each  standard 
station. 

The  new  303  form  was  approved 
for  six  months  only  (until  Dee.  31, 
1944) ,  by  the  Bureau  of  the  Budg- 


et, which  has  authority  over  all 
Government  forms  and  question- 
naires. The  supplementary  forms 
dealing  with  engineering  data,  ac- 
cording to  the  Budget  Bureau,  have 
not  yet  been  approved.  It  was  de- 
clared to  be  the  intention  of  the 
Budget  Bureau  to  "invite  criti- 
cism" of  the  new  form  so  that  pro- 
visions which  might  cause  undue 
hardship  can  be  modified.  This  is 
consistent  with  Bureau  policy.  The 
FCC,  however,  did  not  make  men- 
tion of  this  invitation  in  its  news 
release. 

New  Program  Breakdown 

The  new  form  303  covers  seven 
typewritten  pages.  A  new  method 
of  breakdown  of  programs  is  re- 
quired, designed  to  ascertain  the 
amount  of  network  program  ser- 
vice used  by  stations,  as  well  as 
the  division   between  commercial 


and  sustaining,  and  the  distribution 
among  transcription,  recordings 
and  "live"  talent.  This  provision 
is  substituted  for  the  former  re- 
newal question  relating  to  program 
content  for  particular  types  of  pro- 
grams, such  as  entertainment,  edu- 
cational, religious,  agricultural, 
fraternal,  news,  etc. 

The  breakdown  on  network  pro- 
grams, obviously  stemming  from 
the  network  regulations  banning 
exclusive  contracts  and  option  time, 
asked  each  station  to  specify  the 
amount  of  commercial  and  sustain- 
ing programs  received  from  each 
of  the  four  major  networks  and 
from  "other"  networks,  including 
transcribed  delayed  broadcasts  of 
network  programs. 

The  new  renewal  form  will  be 
used  effective  Aug.  1,  for  licenses 
which  expire  on  Oct.  1.  The  regu- 
lations require  that  renewals  be 


WLW  Denied  Higher 
Wattage   for  Invasion 

TELEGRAPHIC  request  to  the 
FCC  from  WLW  Cincinnati,  for 
special  authority  to  increase  its 
power  from  50,000  to  500,000-800,- 
000  w,  to  give  widest  possible  cov- 
erage to  the  invasion  news,  was  de- 
nied by  the  FCC  Tuesday  evening. 
The  Commission  said,  following 
circularization  of  its  membership, 
that  the  denial  was  based  on  es- 
tablished policy  not  to  issue  special 
authorizations  in  connection  with 
invasion  news.  It  is  understood  a 
number  of  applications  for  tempo- 
rary power  increases  and  increased 
operating  hours  were  rejected  in 
routine  fashion. 

The  WLW  request,  from  James 
D.  Shouse,  vice-president  of  the 
Crosby  Corp.,  in  charge  of  broad- 
casting, stated  that  the  station  de- 
sired to  step  up  its  power  tempor- 
arily to  provide  the  improved  ser- 
vice. It  proposed  no  increase  in 
rates. 


submitted  at  least  60  days  in  ad- 
vance of  license  expiration.  The 
three-year  license,  covering  the  full 
statutory  period,  was  authorized 
by  the  Commission  Dec.  14,  1943. 
Two-year  licenses  had  been  issued 
since  Oct.  11,  1941,  and  one-year 
licenses  from  Aug.  1,  1939.  From 
April  16,  1931,  until  the  1939  date, 
licenses  had  been  issued  for  six- 
month  tentures.  In  1927,  when  the 
original  Radio  Commission  was  cre- 
ated, licenses  were  issued  for  three 
months,  and  that  requirement  re- 
mained in  force  until  1931. 

The  new  form,  is  designed  to 
eliminate  certain  other  forms  here- 
tofore required  by  the  FCC.  But 
it  seeks  vastly  more  information 
than  was  required  heretofore.  The 
Bureau  of  the  Budget  approved 
the  form  on  a  trial  basis  on  the 
promise  that  it  would  expedite  and 
improve  methods  heretofore  in 
force.  It  is  subject  to  review  and 
re-examination,  however,  it  was 
pointed  out. 

More  Details  Required 

The  form  was  approved  by  Pey- 
ton Stapp,  clearance  officer  of  the 
Bureau  of  the  Budget.  David  E. 
Cohn,  of  the  Bureau's  Division  of 
Statistical  Standards,  was  assigned 
to  the  FCC  form  clearance.  It  was 
emphasized  that  six-month  approv- 
al had  been  given  to  form  303  but 
not  to  the  supplements. 

In  its  news  release  the  FCC  said 
that  precise  engineering  data  must 
be  supplied  on  form  303-A  or  303- 
B.  Heretofore  it  explained,  engi- 
neering information  has  not  been 
current  or  accurate  in  many  cases. 

The  revised  form  probes  deeply 
into  ownership,  operation  and  other 
financial  interests  of  all  licensees. 
Stations  will  be  required  to  sub- 
mit programming  and  operating 
logs  with  each  renewal,  covering 
the  seven  days  immediately  pre- 
ceding the  date  of  execution  of  the 
form.  Stations  are  not  required  to 
submit  financial  data  beyond  that 
already  requested  by  the  Commis- 
sion for  annual  financial  reports, 
unless  substantial  changes  in  the 

(Continued  on  page  30) 


EXCLUSIVE  NBC  OUTLET 
IN  THE  ST.  LOUIS  AREA 


For  Low  Cost  Sales  Stimulation 


in  ST.LOUIS 

KSD  Has  a  Greater  Daytime  Population  Coverage  Area 
Than  Any  Other  St.  Louis  Broadcasting  Station 


A  Distinguished  Broadcasting  Station 

R  AD  I O   S  T  A  T  ION  KSD 

Owned  and  Operated  by  the  St.  Louis  Post-Dispatch 

National  Representative 
y  FREE  and  PETERS.  Inc.        k  < 
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War  has  changed  and  upset  many  of  the 
precious  things  to  which  we  Americans  had 
grown  accustomed.  Even  now,  we  willingly 
have  yielded  certain  liberties  which  are  among 
the  very  principles  for  which  we  fight. 

One  of  the  principles  for  which  Americans 
have  fought  and  died  is  the  constitutional  right  of  the  people  to 
speak  as  freely  as  they  choose.  Radio,  which  truly  has  become 
the  voice  of  the  American  people,  necessarily  has  surrendered 
some  of  its  privileges  during  wartime — the  complete  and 
unfettered  freedom  which  victory  surely  will  restore. 

Radio  broadcasting  in  America  is  an  integral  part  of  the 
nation's  competitive  enterprise  system.  It  helped  bring  this 
country  to  the  world's  highest  standard  of  living.  It  is  aiding  the 
war  effort  in  countless  ways.  And  it  promises  to  provide  still 
greater  benefits  for  Americans  in  postwar  days  to  come. 
'  Radio  .  .  .  released  by  peace  from  unavoidable  wartime  restric- 
tions .  .  .  will  play  a  leading  role  in  making  America  and  the 
whole  world  a  better  place  in  which  to  live.  That  is  why  the 
"mike"  must  stay  free! 


WGAR  *  WJR  *  KMPC 

CLEVELAND  DETROIT  LOS  ANGELES 

G.    A.    RICHARDS,  PRESIDENT 

■  ■ 

Serving  (or  Victory  in  Three  Great  Areas  of  our  Nation 


(Continued  from  page  26) 
financial  status  of  the  applicant 
have  occurred  since  the  last  annual 
report. 

Where  corporations  are  licensees 
detailed  information  is  requested 
as  to  shares  of  stock,  stockholders 
of  record,  and  the  number  of  shares 
voted  at  last  meeting  of  share- 
holders. If  there  are  more  than  20 
stockholders,  detailed  information 
is  required  with  respect  to  any  per- 
son owning  3%  or  more  of  the  vot- 
ing stock. 

Monopoly  Questioned 

Directors  and  principal  stock- 
holders must  show  in  what  other 
radio  stations  or  businesses  they 
hold  a  25%  or  more  interest,  the 
nature  of  the  business  and  other 
pertinent  data. 

Applicants  are  asked  whether 
they  have  been  involved  in  any 
Federal  Court  proceeding  relating 
to  monopoly  or  attempt  to  mono- 
polize radio  communications — pur- 
suant to  a  provision  of  the  Com- 


KLCN  to  Sudbury 

FCC  last  week  granted  KLCN 
Blytheville,  Ark.,  consent  to  volun- 
tary assignment  of  license  from 
Fred  0.  Grimwood,  sole  owner,  to 
Harold  L.  Sudbury,  general  man- 
ager of  the  station,  for  a  total  con- 
sideration of  $15,865.12.  Mr.  Grim- 
wood  is  now  engaged  in  war  work. 
KLCN  operates  daytime  on  900  kc 
with  1,000  w. 


munications  Act  which  specifies 
that  no  one  "finally  adjudged  guil- 
ty" in  such  a  proceeding  may  hold 
a  license. 

In  addition  to  the  breakdown  on 
commercial,  sustaining,  network 
and  other  program  operations,  the 
Commission  asks  stations  to  state 
the  average  number  of  hours  per 
week  used  in  advertising  any  busi- 
ness, other  than  broadcasting,  in 
which  the  applicant  is  engaged  di- 
rectly or  indirectly. 

Stations  also  are  required  to  sub- 
mit copies  of  all  contracts  or  give 


the  substance  of  all  sustainings  of 
a  general  nature  affecting  program 
service,  including  chain  broadcast- 
ing contracts  and  transcription  ser- 
vice contracts.  Another  question 
goes  to  contracts,  arrangements,  or 
understandings,  express  or  implied, 
giving  any  person  other  than  the 
licensee  rights  or  privileges  in 
ownership  or  operation  or  presen- 
tation of  programs,  including  man- 
agement contracts,  or  bulk  time 
sales  contracts.  If  not  in  writing, 
such  agreements  must  be  reduced 
to  writing  and  all  other  submitted. 

An  entirely  new  question  reads: 
"Set  forth  in  an  exhibit  the  name, 
address,  citizenship,  experience  and 
salary,  including  any  bonus,  of  all 
personnel  of  the  station  (including 
any  salary  or  bonus  paid  the  li- 
censee or  owner),  showing  the  po- 
sition and  duties  of  each." 

The  form  specifies  that  the  last 
application  for  station  license  is 
to  be  considered  part  of  the  renew- 
al and  the  truth  of  any  statements 
contained  in  it  "is  hereby  reaf- 


ONE  STOP-OR  26? 


There  are  26  comparatively  small 
towns  in  the  Hartford  Trading  Area. 
No  one  of  these  towns  compares  with 
Hartford.  But  together,  they  have 
more  retail  sales  than  the  entire  city 
of  Hartford! 

Naturally,  it's  important  that  your 
advertising  reach  the  people  in  these 
surrounding  towns.  Before  the  ad- 


vent of  radio,  this  required  26  separ« 
ate  trips.  Today,  your  message  on 
WDRC  covers  not  only  Hartford,  but 
the  entire  trading  area! 

Eliminate  non-essential  traveling,  and 
at  the  same  time,  do  the  essential  job 
of  advertising  to  All  your  customers. 
Connect  in  Connecticut 
by  using  radio,  on  WDRC! 


firmed".  Provision  is  made  for  ex- 
ception in  given  particulars. 

The  form  carries  the  customary 
waiver  that  the  applicant  waives 
any  claim  to  the  use  of  any  partic- 
ular frequency,  or  of  the  ether,  as 
against  the  regulatory  power  of  the 
U.  S.  "because  of  the  previous  use 
of  the  same,  whether  by  license  or 
otherwise",  and  requests  a  "renewal 
of  its  existing  license  in  accordance 
with  application." 

Following  is  the  text  of  the 
FCC's  news  release  issued  June  6: 

The  Commission,  on  May  30,  1944,  ap- 
proved a  revised  Form  303,  application 
for  renewal  of  license  for  standard  broad- 
cast stations  and  authorized  two  new 
forms,  303-A,  Statement  of  Technical  In- 
formation Concerning  Standard  Broadcast 
Stations  Using  Nondirectional  Antennas, 
and  303-B,  Statement  of  Technical  Infor- 
mation Concerning  Standard  Broadcast 
Stations  Using  Directional  Antennas. 

The  Commission  has  required  very  little 
engineering  data  with  regard  to  any  stand- 
ard broadcast  station  since  the  change 
to  the  abbreviated  renewal  application 
Form  303  in  February,  1942,  and  in  view 
of  the  recently  extended  license  period  for 
standard  broadcast  stations  to  three  years, 
it  is  essential  that  up-to-date  engineering 
data  be  filed  with  the  Commission.  For 
this  reason,  licensees  will  be  requested  to 
submit  to  the  Commission,  by  Aug.  1, 
1944,  such  current  engineering  informa- 
tion on  Form  303-A  or  303-B.  It  is  ex- 
pected that  a  supply  of  the  newly  ap- 
proved forms  303-A  and  303-B  will  be 
available  in  a  short  time  and  will  be 
promptly  mailed  to  each  standard  broad- 
cast station. 

One  significant  change  in  the  forms 
covering  the  engineering  data  is  that  in  ad- 
dition to  being  executed  by  the  applicant, 
the  chief  engineer  or  technical  director 
of  the  station  will  be  required  to  swear 
or  affirm  that  he  has  read  the  same,  knows 
the  contents  thereof,  and  that  the  matters 
and  facts  set  forth  in  the  form  are  true  of 
his  own  knowledge.  Past  experience  has 
indicated  that  many  licensees  filed  their 
renewal  applications  with  gross  errors 
which  are  repeated  time  and  time  again, 
thus  indicating  that  the  data  had  been 
copied  from  a  previous  renewal  applica- 
tion without  re-examination  by  anyone 
having  knowledge  or  information  of  the 
facts.  It  is  hoped  that  with  the  revised 
forms,  engineering  information  submitted 
will  be  current,  accurate,  and  of  real  as- 
sistance to  the  Commission. 

In  addition  to  up-to-date  engineering 
data,  the  revised  application  form  and  re- 
newal of  license  seeks  to  elicit  informa- 
tion as  to  the  ownership,  operation,  in- 
terests therein,  etc.,  of  all  licensees.  Cur- 
rent information  on  program  service  is 
likewise  sought  and  applicants  will  be 
required  to  attach  to  the  original  appli- 
cation only  the  program  and  operating 
logs  or  one  exact  copy  thereof  required 
to  be  kept  under  Section  3.404  of  the 
rules  for  the  seven  consecutive  days  im- 
mediately preceding  the  date  of  execution 
of  the  application  form.  If  the  original 
log  is  submitted  and  so  marked,  it  will  be 
returned  to  the  applicant. 

The  requirement  in  the  revised  form 
for  submission  of  program  and  operating 
logs  is  in  lieu  of  the  provision  in  Form 
303  prior  to  revision,  which  sought  a 
breakdown  of  program  content  giving  per- 
centage of  total  monthly  hours  (commer- 
cial and  sustaining)  divided  into  types 
of  programs  such  as  entertainment,  edu- 
cational, religious,  agricultural,  fraternal, 
news,  etc.,  and  it  is  believed  will  result  in 
eliciting  more  accurate  information  on  the 
subject  of  program  service  the  station  ren- 
ders with  less  effort  on  the  part  of  the 
applicant. 

In  view  of  the  fact  that  under  Section 
1.361  of  the  Commission's  Rules  of  Prac- 
tice and  Procedure,  licensees  are  required 
to  file  an  annual  financial  report,  no  ad- 
ditional financial  data  is  required  by  the 
revised  Form  303  unless  changes  in  the 
financial  status  of  the  applicant  have  oc- 
curred since  the  filing  of  the  applicant's 
last  annual  report,  in  which  event  such 
changes  are  required  to  be  reported.  The 
applicant  must,  however,  represent  that 
its  financial  condition,  except  for  minor 
changes  occurring  in  the  normal  course  of 
business,  is  the  same  as  of  the  date  of 
execution  of  the  renewal  application  as 
that  shown  in  the  most  recent  annual  re- 
port, stating  the  date  filed. 


WDRC 


HARTFORD  4  CONNECTICUT 


BASIC  CBS 

Connecticut's 
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ROYAL  LACE  PAPER  Works, 
Brooklyn,  has  appointed  H.  M.  Kiese- 
wetter  Adv.,  New  York,  to  handle  ad- 
vertising effective  about  Sept.  1.  A 
spot  advertiser,  the  account  is  at 
present  inactive  in  radio.  Future  me- 
dia plans  not  set. 
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SOLID  PERFORMER 


KRLD 

Oldest  CBS 
Outlet  in 
TEXAS 


Ask  a  Branham-man 
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ASCAP  Answers  to  NAB  Music  Group 


Society  Explains  Stand 
On  Several  Disputed 
Questions 

Differences  between  ASCAP 
and  the  NAB  Music  Commit- 
tee over  the  interpretation  of 
six  disputed  points  in  connec- 
tion with  royalty  claims  were 
set  forth  in  the  June  5  issue  of 
Broadcasting  in  an  article 
abstracting  the  report  of  the 
NAB  Committee  to  its  member- 
ship. ASCAP  contends  that  its 
position  was  not  adequately 
presented  in  the  analysis. 
Broadcasting  herewith  pub- 
lishes in  full  text  the  letter  of 
May  5  sent  by  John  G.  Paine, 
ASCAP  general  manager,  to 
Campbell  Amoux,  WTAR  Nor- 
folk, chairman  of  the  NAB 
Music  Committee,  in  an  en- 


deavor to  present  the  ASCAP 
side  fully. 

Dear  Mr.  Arnoux : 

Whether  you  know  it  or  not,  you  and 
Mr.  Begley  laid  before  us  a  very  difficult 
and  complicated  problem,  only,  however, 
as  to  the  first  of  the  six  points  which 
you  called  to  our  attention  and  on  which 
you  have  asked  us  to  set  out  in  writing 
our   attitudes    and  interpretations. 

Unfortunately  for  us,  at  all  events, 
you  were  not  in  on  the  negotiation  of 
these  contracts  at  the  beginning  and 
therefore  naturally  cannot  be  familiar 
with  the  whole  licensing  problem  as  it 
presented  itself  to  the  Society  and  to  the 
radio    broadcasting  industry. 

Considered  as  a  Whole 

We  cannot  think  of  any  one  type  of 
contract  alone.  We  must  at  all  times 
think  of  our  entire  licensing  formula 
which  consists  in  the  main  of  four  prin- 
cipal types  of  agreement,  the  blanket 
commercial,  the  blanket  sustaining,  the 
program  commercial,  and  the  program 
sustaining.  Modifications  or  interpreta- 
tions of  one  contract  affect  not  only  that 
contract  but  each  of  the  others  in- 
volved. 

At  the  time  of  the  negotiation  of  these 
contracts  they  were  never  considered  sep- 


arately, they  were  always  considered  as 
parts  of  an  interrelated  whole.  When 
the  Bates  were  determined)  they  were 
determined  on  the  basis  of  intention  and 
language  and  agreed  interpretations  be- 
tween representatives  of  the  Society,  rep- 
resentatives of  the  radio  industry,  and  in 
many  instances,  with  the  approved  asso- 
ciations  of    the  industry. 

Hours  and  hours  and  hours  were  de- 
voted to  discussions  of  the  contract,  para- 
graph by  paragraph,  and  to  the  meaning 
of  the  contract,  paragraph  by  para- 
graph, and  eventually  in  order  that 
there  might  be  no  further  contro- 
versies, a  special  committee  was  ap- 
pointed by  the  Independent  Broadcasters 
Inc.  to  work  out  with  ASCAP  a  final 
determination  and  interpretation  of  the 
per  program  agreements,  and  that  in- 
terpretation was  sent  to  the  entire  in- 
dustry by  the  special  committee  in  a 
letter  dated  Oct.  17,  1941,  which  is 
known  now  as  the  IBI  letter.  Undoubt- 
edly you  have  a  copy  of  this  letter  in 
your  own  files.  If  not,  and  you  care  to  have 
one,  we  shall  be  very  happy  to  send  you 
one.  This  letter  of  interpretation  was 
sent  to  the  entire  radio  industry  before 
a  single  per  program  contract  was  en- 
tered into  between  ASCAP  and  any  radio 
station. 

Three    years  have    gone  by    since  that 


Plenty!  It's  a  machine  that  puts  a  needed 
product  into  the  most  convenient  form  for  the 
farmer's  use. 

So  it  is  with  WIBW.  We  put  your  sales  mes- 
sage into  a  form  that's  most  acceptable  to  our 
audience.  This  is  easy  because,  for  years,  our 
thoughts,  speech  and  programs  have  been 
geared  to  the  every-day   needs  of  this  six- 


state  area.  That's  why  4,811,511  farm  and 
small  town  listeners  welcome  us  as  a  friend 
and  neighbor. 

Whenever  you  want  to  tell  the  people  of  Kan- 
sas and  adjoining  states  about  your  product, 
let  WIBW  deliver  that  message  in  a  form  that 
has  instant  acceptance. 

Ask  any  WIBW  advertiser.  He  knows! 


COLUMBIA'S    OUTLET    FOR  KANSAS 


BEN    LUDY,   Gen.  Mgr. 


REPRESENTED  BY  CAP  PER  PUBLICATIONS,  INC 
NEW  YORK  CHICAGO  KANSAS  CITY  SAN 
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occurred.  Some  broadcasters  having  the 
per  program  contract  may  now  feel  that 
more  favorable  interpretations  and  modi- 
fications should  have  been  obtained  when 
the  contracts  were  originally  negotiated, 
but  it  must  be  remembered  that  the  nego- 
tiation of  these  contracts  was  a  matter 
of  give  and  take  on  both  sides  and  at 
the  time  the  contracts  were  entered  into, 
the  interpretations  expressed  in  the  IBI 
letter  were  accepted  as  satisfactory  both 
by  the  Society  and  by  the  entire  radio 
broadcasting  industry  and  were  the  basis 
on  which  the  rate  structure  was  deter- 
mined. 

Mr.  Miller,  at  a  meeting  of  your  com- 
mittee sometime  ago  at  the  Roosevelt 
Hotel,  which  meeting  Mr.  Greenberg  and 
I  attended,  characterized  what  I  have 
just  said  as  being  not  so,  stating  that 
ASCAP  at  that  time  was  licked  and  would 
take  any  deal  that  was  offered.  I  was 
greatly  astonished  to  hear  Mr.  Miller  so 
state  because  he  knows,  or  should  know, 
better  than  anybody  else  that  the  TBI  ap- 
pointed its  committee  to  carry  on  nego- 
tiations with  ASCAP  in  connection  with 
the  per  program  contract  only  because 
they  felt  that  the  per  program  contract 
as  was  then  agreed  to  between  the  nego- 
tiators for  the  industry  and  ASCAP,  did 
not  sufficiently  meet  the  needs  of  the 
industry,  and  ASCAP  met  with  the  IBI 
and  made  the  modifications  which  the 
IBI  committee  wanted  and  which  were 
all  that  the  IBI  representatives  felt  could 
reasonably   be  demanded   of    the  Society. 

Refers  to  Letter 

You  ask  that  ASCAP  clarify  its  posi- 
tion regarding  "royalties  on  announcements 
containing  no  ASCAP  music  scheduled 
immediately  adjacent  to  or  between  com- 
pleted programs  containing  ASCAP  music 
and  vice  versa".  We  feel  that  we  have 
already  dohe  this  in  a  letter  addressed  by 
us  under  date  of  May  18,  1943  to  all  lo- 
cal station  program  commercial  licensees, 
a  copy  of  which  letter  we  enclose. 

In  sending  this  to  you  as  our  reply  to 
your  point  No.  1,  we  would  like  to  state 
that  ASCAP  is  today  as  interested  in  es- 
tablishing cordial  relations  with  the  radio 
industry  as  it  was  in  October  1941,  and 
if  you  feel  that  it  would  serve  a  really 
industry-wide  purpose  to  canvass  fur- 
ther the  provisions  of  the  contracts,  we 
will  be  only  too  happy  to  meet  with  a 
committee  appointed,  I  assume,  by  the 
board  of  the  NAB,  to  go  into  the  matter 
further. 

In  answer  to  point  No.  2,  which  is  to 
have  ASCAP  clarify  its  position  regard- 
ing royalties  on  commercial  revenue  in 
participating  programs  because  a  non- 
sponsored  Government  transcription  con- 
taining ASCAP  music  is  spotted  therein, 
I  think  I  can  do  no  better  than  to  repeat 
here  what  I  said  to  you  on  your  visit. 
This  question  first  came  to  our  attention 
from  the  Treasury  Dept.,  which  holds 
a  license  from  the  Society,  and  we  ad- 
vised them  that  if  the  NAB  would  as- 
sure us  that  our  agreement  to  consider 
such  a  non-sponsored  Government  tran- 
scription as  not  a  part  of  the  partic- 
ipating program,  would  not  be  used  as  a 
precedent  against  us  later  in  our  inter- 
pretation of  what  constituted  a  partic- 
ipating program,  we  would  be  quite  will- 
ing to  agree  to  that  arrangement. 

Of  course,  if  a  broadcaster  should  in- 
sert in  a  participating  program  an  un- 
reasonable number  of  such  Government 
transcriptions,  we  would  naturally  con- 
sider such  a  use  as  an  evasion  of  the 
obligation  of  the  agreement,  unethical 
and,  we  also  feel,  detrimental  to  the  best 
interests  of  broadcasting. 

As  to  point  No.  3,  in  which  you  ask 
ASCAP  to  clarify  its  policy  regarding 
the  issuance  of  regional  network  licenses 
for  occasional  regional  networks,  there  is 
not  much  that  we  can  say  about  this 
because  under  our  consent  decree  it  is 
mandatory  for  us  to  clear  at  the  source  all 
network  programs  whether  they  are  re- 
gional or  occasional  or  national.  The  de- 
cree  reads  as  follows: 

"(4)  Defendant,   ASCAP,  shall  not 
license    the    public    performance  for 
profit  of  any  musical   composition  or 
compositions  except  on  a  basis  where- 
by, in  so  far  as  network  radio  broad- 
casting is  concerned,  the   issuance  of 
a  single  license,  authorizing  and  fix- 
ing a  single  license  fee  for  such  per- 
formance by  network  radio  broadcast- 
ing,   shall    permit    the  simultaneous 
broadcasting  of  such  performance  by 
all  stations  on  the  network  which  shall 
broadcast    such    performance,  without 
requiring  separate    licenses    for  such 
several  stations  for  such  performance." 
In  reference  to  point  No.  4,  asking  for 
a  logging  technique  required  by  ASCAP, 
particularly  as  regards  transcriptions  and 
record  numbers,  ASCAP  has  always  taken 
the    position    that    in    connection  with 
transcription  library  services  that  supply 
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to  ASCAP  a  duplicate  copy  of  the  card 
index  of  their  transcription  library,  we 
will  accept  as  a  full  compliance  with  the 
logging  requirements  of  the  per  program 
contract  the  catalog  number  and  cut  per- 
formed in  lieu  of  the  information  re- 
quired by  the  contract. 

We  have  further  agreed  that  we  will 
accept  record  numbers  and  side  performed 
for  such  records  as  have  been  contained 
in  the  record  releases  sent  by  the  Society 
to  the  radio  stations. 

It  is  impossible  for  us  to  accept  record 
numbers  generally  because  we  have  no 
files  here  in  the  Society  of  recordings  or 
of  recoTfl  company  catalogs.  A  mere  record 
number  means  nothing  to  us  *at  all  and 
gives  us  no  information  whatsoever  as  to 
the  composition  used,  nor  have  we  any 
way  of  looking  it  up. 

The  transcription  library  catalogs  that 
are  believed  to  be  complete  with  us  at 
the  present  time  are  World,  Associated, 
NBC  Thesaurus,  Standard,  MacGregor, 
and  Lang-Worth.  We  have  no  others  here 
and,  as  explained  to  you,  we  have  no 
way  of  getting  them  unless  the  transcrip- 
tion companies  voluntarily  supply  us  with 
the  material.  There  is  no  contractual  re- 
lationship between  us  and  any  of  these 
libraries. 

Corporation  Control 

As  to  point  No.  5,  asking  for  a  clari- 
fication of  ASCAP's  policy  regarding 
royalties  on  programs  and  announcements 
in  behalf  of  controlling  corporations,  this 
policy  is  one  that  has  long  been  estab- 
lished. Originally  we  agreed  that  where 
a  radio  station  was  directly  owned  by  a 
certain  corporate  entity,  that  corporate 
entity    could    make    announcements  over 


Corning  on  WPAR 

IN  A  MOVE  to  bring  about  closer 
understanding  between  manage- 
ment and  labor,  the  Corning  Glass 
Works  (Parkersburg,  W.  Va„  di- 
vision) presented  its  employes  in 
a  half-hour  variety  program  on 
WPAR  Parkersburg.  Although  the 
time  was  purchased  by  the  glass 
works,  the  program  was  present- 
ed under  the  auspices  of  Coming's 
Cooperative  War  Council,  a  com- 
mittee of  representatives  •  from 
management  and  labor. 

the  radio  station  of  its  product  or  serv- 
ice and  that  such  announcements  would 
not  be  amenable  to  percentage. 

This  was  subsequently  modified  and 
broadened  to  cover  a  separate  entity  which 
wholly  owned  the  corporation  operating 
a  radio  station  and  it  was  no  longer 
necessary  that  the  radio  station  and  the 
parent  company  be  the  identical  corporate 
entity.  But  the  understanding  has  always 
been  that  the  exemption  from  percentage 
payments  applied  only  to  announcements 
and  not  to  programs. 

As  to  the  sixth  and  last  point,  in 
which  you  ask  ASCAP  to  clarify  its 
policy  where  the  ownership  of  a  number 
in  dispute  is  involved,  we  understand 
that  there  has  been  some  objection  raised 
by  radio  broadcasting  stations  to  ASCAP's 
continually  writing  to  them,  month  after 
month,  calling  their  attention  to  their 
use  of  a  work  claimed  by  us  and  which 


they  have  failed  to  account  to  us  as  be- 
longing to  ASCAP.  This  frankly  is  an 
inquiry  which  we  cannot  quite  under- 
stand. It  may  be  that  the  phraseology  of 
our  letters  could  be  improved.  That  I 
don't  know. 

But  certainly  we  would  be  very  remiss, 
I  should  think,  if  we  didn't  let  the  radio 
stations  know  that  we  were  claiming  a 
number  which  they  used,  as  the  continued- 
use  of  that  number  may  be  building  up 
for  the  station  a  substantial  contingent 
liability,  and  any  businessman,  it  seems  to 
me,  would  like  to  do  that  only  with  his 
eyes  wide  open.  Our  failure  to  call  these 
things  to  his  attention  should  be  the  sub- 
ject of  criticism  rather  than  our  calling 
them  to  his  attention. 

In  conclusion,  I  want  to  thank  you  per- 
sonally for  the  opportunity  which  you 
and  your  committee  afforded  the  Society 
in  laying  before  the  industry  these  mat- 
ters, and  to  tell  you  how  deeply  appre- 
ciative we  are  of  the  courteous  and  busi- 
nesslike way  that  you  and  Mr.  Begley 
presented  the  problems  at  the  very  pleas- 
ant conference  we  had  about  ten  days  ago 
in  my  office. 


Mil-Du-Rid  Test 

INTERCHEMICAL  Corp.,  New 
York,  has  appointed  Samuel  C. 
Croot  Inc.,  New  York,  to  handle 
advertising  for  Mil-Du-Rid,  a  new 
paint  product.  A  test  campaign 
using  one-minute  live  announce- 
ments started  May  29  on  WFTL 
WIOD  WTIC  WDRC  WHIO 
WREC  and  KRNT. 


We'll  get  your 


message  across! 


Under  war's  impact,  advertising  proce- 
dures are  shifting  fast.  New  methods, 
new  media  must  be  found. 

WSIX  offers  its  full  facilities  to  advertis- 
ers seeking  adequate  representation  in 
the  rich  Nashville  area.  We  shall  be 
glad  to  furnish  proof  that  this  station 
has  what  it  takes  to  do  the  job,  including 
seven  months  steady  audience  increase 
by  HOOPER. 


Member  Station 
The  Blue  Network  and 
Mutual  Broadcasting  System 
The  Katz  Agency,  Inc., 
National  Representatives 


DUSTIN'S  NEW  ROLE 

Ex-Commercial  Head  of  WSM 
 Becomes  Client  


FORMER  commercial  manager  of 
WSM  Nashville,  Winston  (Red) 
Dustin,  now  a  Sgt.  on  the  PRO  staff 
of  the  Fourth  Ferrying  Group, 
turned  out  to  be  a  "client"  (albeit 
a  sustaining  one)  last  week.  The 
"dog  bites  man"  event  occurred 
when  WSM  Nashville  put  on  a 
service  show  to  simulate  WAC  re- 
cruiting at  Ellis  Auditorium,  Mem- 
phis, for  10,000  servicemen  and 
women.  Sgt.  Dustin  was  the  PRO 
man  in  charge. 

Entertainers  at  the  show  were 
Roy  Acuff  and  his  Smoky  Mountain 
Boys  &  Girls  of  Grand  Ole  Opry, 
NBC  show.  Featuring  top  network 
talent,  the  personnel  of  the  show 
included  Whitey  (Duke  of  Padu- 
cah)  Ford,  Grand  Ole  Opry  m.c. 
and  Ernest  Tubb,  the  Texas  Troub- 
adour. 

Troupe  was  flown  to  Memphis 
and  back  in  Army  planes,  along 
with  the  station's  boss — Harry 
Stone,  WSM  general  manager. 


Johnson  Bill  Licensing 
Commentators  Shelved 

LICENSING  by  the  FCC  of  com- 
mentators and  analysts  whose  pro- 
grams are  sponsored  is  provided 
in  a  proposed  amendment  to  the 
White-Wheeler  Bill  (S-814),  intro- 
duced last  Monday  by  Senator  Ed 
Johnson  (D-Colo.),  member  of  the 
Interstate  Commerce  Committee. 
Senator  Johnson  previously  had 
submitted  an  amendment  to  ban 
liquor  advertising  by  air  in  states 
with  such  prohibitions  [BROADCAST- 
ING, June  5]. 

The  Johnson  amendment,  now 
considered  "dead"  with  the  bill, 
would  provide  for  the  licensing  of 
commentators  who  subscribe  to  and 
accept  this  code:  "News  shall  be 
presented  with  fairness  and  accu- 
racy; no  commentator  shall  make 
any  false,  slanderous,  libelous  or 
derogatory  statement  concerning 
any  person;  news  commentaries 
and  analyses  shall  be  presented  in 
compliance  with  all  the  provisions 
of  the  Communications  Act  of  1934 
and  regulations  made  pursuant 
thereto." 

Authority  to  revoke  licenses  of 
news  commentators  who  violate  the 
"code  of  ethics"  would  be  vested  in 
the  Commission.  It  was  to  provide 
appeal  to  the  courts,  however. 
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KID  Transfer  Granted 

CONSENT  was  granted  by  the 
FCC  last  week  to  the  voluntary 
transfer  of  control  of  KID  Idaho 
Falls,  Ida.,  from  Jack  W.  Duck- 
worth, sole  owner,  to  a  syndicate  of 
Idaho  and  Utah  businessmen  for 
the  consideration  of  $100,001.  Mr. 
Duckworth  has  operated  the  outlet 
for  the  past  17  years.  He  has  not 
announced  his  future  plans.  Pur- 
chasers are  H.  F.  Laub,  of  Logan, 
Utah,  president  and  40%  owner 
of  KVNU  Logan,  also  in  the  elec- 
trical contracting  business;  L.  A. 
Herdti,  Ogden  electrical  contrac- 
tor; and  Walter  Bauchman,  Idaho 
Falls  electrical  contractor.  Each 
acquires  one-third  interest  in  KID, 
which  operates  on  1350  kc  with 
5,000  w  to  local  sunset  and  500  w 
night. 
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No  Re-Conversion  Problem 

R.  G.  LeTourneau,  Inc.,  like  other  major  Peoria  in- 
dustries, faces  no  serious  problem  of  reconversion 
when  the  war  is  won.  The  same  types  of  LeTourneau 
equipment  now  so  vital  for  war  will  help  build  the 
highways,  the  flying  fields,  the  dams  and  bridges 
(  of  tomorrow.  „ 

The  Committee  for  Economic  Development  says 
this  about  Peoria — ".  .  .  only  about  one  thousand 
workers  will  be  dropped  from  a  wartime  high  of 
30,000  employees — thus  continuing  the  prosperity 
of  the  district  ..." 

WMBD  serves  industrial  Peoria  and  all  Peoriarea — 
16  counties  in  the  heart  of  the  rich  Illinois  cornbelt 
with  a  population  of  over  600,000.  An  outstanding 
market  today.  An  even  more  valuable  market 
tomorrow!    Use  WMBD  for  complete  coverage. 

One  of  a  series  of  advertisments  saluting  Peoria  Industry. 


R.  G.  LeTOURNE AU,  INC. 


Today,  over  3,300  LeTourneau  em- 
ployees are  engaged  in  building  65  per 
cent  of  all  heavy  earthmoving  equip- 
ment and  scrapers.  These  regular  peace- 
time products  are  now  produced  entirely 
for  the  fighting-forces. 

LeTourneau  equipment  "moves  the 
earth"  on  every  front.  U.  S.  Engineers 
(with  LeTourneau  machinery)  are  clear- 
ing ground  bases,  building  roads  and 
preparing  the  way  for  the  advances. 
Out  in  front,  is  the  Tournapull  Carryall 
which  fills,  hauls  and  empties  itself  at 
the  average  rate  of  15  heaped  yards 
per  load. 

Victory  thru  air-power  will  win 
World  War  II;  but  LeTourneau  earth - 
moving  machinery  builds  the  fields  from 
which  the  "flying- warriors"  take-off. 


FREE  AND  PETERS 


IA  BROADCASTING  COMPANY 

PEORIA  2,  ILLINOIS 
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We  Sell  Programs 


In  ihese  days  of  saturating  demand  for  announcement  avail- 
abilities we  are  particularly  pleased  to  point  out  that  by  far 
the  largest  part  of  our  sales  are  programs  of  five  minutes 
and  longer. 

Every  modern  means  of  selling  and  presenting  programs  is 
used.  Letters,  direct  mail,  transcriptions  and  hundreds  of 
presentations  similar  to  the  one  shown  here  are  employed 
for  this  purpose. 

But  most  important  of  all,  these  presentations  are  made  in 
person  by  men  highly  specialized  and  devoted  exclusively 
to  the  sale  of  radio. 

Time  buyers  find  successful  program  selling  of  this  kind  is 
constructive  and  the  results  are  gratifying  to  the  radio 
stations  we  represent. 
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Invasion  by  Airwave 

D-DAY  and  H-Hour  found  American  radio 
ready  and  in  full  war  toga.  The  first  flash  in 
the  small  hours  of  June  6  put  American  trans- 
mitters on  round-the-clock  schedules.  Most  of 
the  130  million  Americans  who  remain  at 
home  lived  by  their  radios  and  will  live  by  them 
until  Hitlerism  is  pulverized. 

Radio's  achievements  since  Pearl  Harbor  are 
etched  deeply  in  this  war's  history.  But  this, 
the  biggest  military  operation  of  all  time,  found 
radio  primed  to  perfection — not  overtrained. 
Every  minute  aspect  of  the  invasion,  as  soon 
as  passed  by  SHAEF  censorship,  was  brought 
clearly  and  precisely  to  mothers,  fathers,  wives 
and  children.  There  were  no  melodramatics. 

A  whole  nation  prayed  for  its  fighting  forces 
— by  radio.  For  the  first  time  a  President  of 
the  United  States  led  the  nation  in  prayer  over 
combined  networks  and  independent  stations. 
All  prayed  in  a  common  tongue.  Some  90  mil- 
lion Americans  prayed  with  the  President  for 
victory.  Radio  was  the  pulpit. 

The  grim  reality  of  war  is  brought  to  the 
fireside.  The  biggest  news  story  since  creation 
is  being  reported  in  split  seconds.  Radio  really 
found  itself  on  D-Day. 

Radio  wants  no  special  praise  for  this  job.  It's 
radio's  responsibility,  albeit  a  heavy  one.  Ra- 
dio's task  is  to  purvey  information  as  accurate- 
ly and  as  quickly  as  military  operations  per- 
mit. Then  it  is  radio's  job  to  maintain  morale. 

As  this  is  written,  Allied  forces  have 
achieved  their  preliminary  goals.  But  this,  we 
are  told,  is  only  the  beginning  of  the  all-im- 
portant chapter  in  this  war  of  liberation.  Ra- 
dio was  there  in  the  amphibious  operations, 
going  over  with  the  invasion  troops  by  surface 
vessel  and  plane.  Carefully  laid  plans  for 
round-the-clock  transatlantic  radio  worked 
perfectly.  Network  correspondents  reported  to 
the  awaiting  American  audience  on-the-scene 
observations  within  minutes. 

The  George  Hicks  recording  of  an  invasion 
craft  under  enemy  attack  is  the  first  great 
documentary  of  the  war.  All  networks,  on  the 
pooling  plan,  carried  it.  They  forgot  the  record- 
ing taboos. 

As  has  been  done  many  times  since  Pearl 
Harbor,  commercials  were  tossed  overboard  by 
networks  and  stations,  and  with  the  willing 
acquiescence  of  sponsors  and  the  cooperation 
of  agencies.  No  program  is  sacrosanct.  Inva- 
sion news  has  the  right  of  way  and  will  con- 
tinue to  have  it  until  Yankee  Doodle  is  played 
over  "Radio  Berlin",  ending  the  European 
phase  of  this  holocaust. 

Radio — American  radio — is  performing  in 
other  ways  in  this  epochal  battle.  It  is  serving 
as  a  potent  instrument  of  attack.  It  is  being 
used  to  rally  the  underground  in  subjugated 
countries.  American  transmitters,  manned  by 
American  broadcasters,  are  pouring  instruc- 
tions into  the  continent.  Allied  transmitters 
are  being  established  wherever  Allied  forces 
go  as  the  Voice  of  Liberation. 

Last  September  the  Italian  fleet  surrendered 
via  radio.  Every  Allied  unit  of  the  invasion  is 


equipped  to  operate  captured  stations  for 
broadcast  in  native  tongues.  Psychological  war- 
fare, spearheaded  by  radio,  is  playing  an  im- 
portant role  in  this  invasion — a  story  that 
won't  be  told  in  its  full  significance  until  the 
Hitler  tyrants  are  knocked  out. 

We  are  warned  about  overconfidence.  It  may 
be  a  long  haul  to  Berlin.  Radio's  job  is  to  keep 
our  people  the  best  informed  anywhere.  Thanks 
to  the  industry,  understanding  and  resource- 
fulness of  Gen.  Eisenhower  and  his  Supreme 
Command,  this  is  being  done. 

Today  American  radio  is  performing  bril- 
liantly by  reporting  every  heartbeat  of  hu- 
manity's greatest  armed  conflict. 

Tomorrow  it  will  be  the  voice  that  proclaims 
peace. 


The  Johnson  Gag 

LIKE  THE  late-lamented  White- Wheeler  Bill 
itself,  the  proposed  Johnson  Amendment  to  li- 
cense radio  commentators  also  appears  to  be 
dead  as  a  dodo.  And  dead  it  should  be,  for 
never  was  there  proposed  a  piece  of  legislation 
that  would  so  completely  and  thoroughly  de- 
stroy freedom  of  radio — and  of  the  press. 
Whether  a  commentator  "publishes"  via  the 
microphone  or  the  printing  press  makes  no  dif- 
ference. All  reporters  are  commentators,  and 
vice  versa.  Some  wear  spats. 

The  amendment  offered  by  Sen.  Ed  Johnson 
(D-Col.)  would  provide  that  no  sponsored  news 
analysis  or  commentary  could  be  broadcast  un- 
less the  commentator  or  analyst  were  licensed 
by  the  FCC.  The  amendment  would  authorize 
the  FCC  to  license  commentators  and  invest  in 
the  Commission  authority  to  revoke  such  licen- 
ses if  the  commentator  violated  the  law  or  any 
regulations.  He  would  have  a  right  to  appeal 
to  the  courts. 

Under  a  proposed  "code",  by  which  the  Com- 
mission would  be  guided  in  issuing  licenses, 
commentators  would  agree  to  present  news  in 
"fairness  and  accuracy",  and  not  to  falsely 
broadcast  any  "scandal,  libel  or  derogatory 
statements".  They  would  swear  to  be  guided 
by  the  Communications  Act  of  1934  and  "regu- 
lations made  pursuant  thereto." 

It  doesn't  take  clairvoyance  to  detect  that, 
should  the  bill  become  law,  it  would  mean  the 
end  of  free  speech  and  free  press.  It  would 
mean  that  the  FCC,  in  addition  to  present 
broad  regulatory  powers,  would,  in  fact,  be- 
come the  Government  censor  through  which 
all  news  broadcast  would  flow. 

Portions  of  the  White- Wheeler  Bill  and 
Johnson  amendment  indicate  the  dangerous 
trend  in  legislative  thinking. 

Those  charged  with  disseminating  news 
don't  need  Government  supervision.  For  gen- 
erations newspapers  have  done  a  pretty  good 
job  of  keeping  their  own  reporters,  analysts 
and  columnists  straight.  Radio  likewise  has 
performed  well.  The  burden  of  editorial  judg- 
ment rests  not  with  the  FCC  nor  any  other 
Government  agency,  but  with  radio  itself. 

True,  a  few  scattered  commentators  step  out 
of  line  occasionally  in  their  zeal  to  criticize 
certain  Congressmen  who  use  the  immunity  of 
Congress  to  assail  them.  But  that  isn't  a  job 
for  Congress  or  the  FCC.  It's  up  to  radio  man- 
agement, which  is  guided  by  public  reaction. 

Be  it  said  in  fairness  to  the  FCC,  it  certain- 
ly didn't  ask  for  the  Johnson  amendment. 


RADIO'S  LIBERATION  FORCES* 

IF  A  POLL  were  taken  today  of  radio's  man 
of  the  hour,  no  single  soul  could  win.  Those 
25,000  people  who  man  the  nation's  912 
standard  stations  and  those  additional  hun- 
dreds in  other  broadcast  pursuits  would  ballot 
en  bloc  for  the  men  of  radio  on  the  firing  lines 
and  in  the  war  theatres — 6,000  of  them  from 
broadcasting's  ranks  alone. 

So  we  break  precedent.  Our  "Respects"  go  to 
all  of  radio's  fighting  sons.  Attention  is  focused 
upon  Europe  where  the  Allied  forces  under 
Gen.  Eisenhower  are  pressing  into  the  Conti- 
nent to  free  enslaved  millions  from  the  Hitler 
yoke  in  the  greatest  war  offensive  of  all  time. 
Every  radio  man  on  this  side  of  the  pond  has 
his  heart  on  the  beachheads  of  France  or  in  the 
British  Isles. 

Almost  every  broadcaster  thinks  of  a  fight- 
ing brother  or  son  or  colleague  in  that  inferno. 
He  tries  to  listen  without  emotion  to  the  news 
piped  in  from  the  fighting  fronts,  and  it  is  his 
job  to  keep  the  home  front  informed — a  sort 
of  radio  conduit  to  the  fireside.  But  he  thinks 
of  that  kid  announcer,  or  that  gangling  guy 
in  the  control  room — just  ordinary  G.I.  Joes 
now. 

The  full  story  of  radio's  invasion  role  isn't 
being  told  on  the  transatlantic  circuits.  There 
are  those  hundreds  of  boys  with  the  invading 
forces  wearing  Signal  Corps  insignia,  who  rig 
up  the  lines  for  communications.  There  are  the 
intricate  Air  Forces  communications  systems, 
virtually  all  radio.  Many  radio  men  are  with 
the  Army's  AMG,  prepared  to  take  over  radio 
operations  in  occupied  territories. 

OWI  has  a  formidable  and  well-organized 
crew  for  psychological  warfare,  who  have  per- 
formed from  the  British  side  and  now  are  fil- 

(Continued  on  page  bO) 


*  Heraldic  Interpretation  of  Shaef  Emblem— 
Upon  a  field  of  sable  black,  representing  the  dark- 
ness of  Nazi  oppression,  is  shown  the  sword  of 
liberation  in  the  form  of  a  Crusader's  sword,  the 
flames  rising  from  the  hilt  and  leaping  up  the 
blade.  This  represents  avenging  justice  by  which 
the  enemy  power  will  be  broken  in  Nazi-dominated 
Europe.  Above  the  sword  is  a  rainbow,  emblematic 
of  hope,  containing  all  the  colors  of  which  the 
National  flags  of  the  allies  are  composed.  The 
heraldic  chief  of  azure  blue,  above  the  rainbow, 
is  emblematic  of  a  state  of  peace  and  tranquillity, 
the  restoration  of  which  to  the  enslaved  people 
is  the  objective  of  the  United  Nations. 
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Why  your  WOT  program  will  be  received  with 

"OPEN  ARMS'.  . 


You'll  meet  an  intensely  loyal  audience,  when  you  add  WMFM  to 
your  fall  radio  list  ...  a  family  audience  that  extends  "open  arms" 
to  a  well-planned  program. 

You'll  meet  families  that  prefer  WMFM  because  it  gives  them  the 
appealing  combination  of  crystal  clear,  static  free  FM,  plus  distinc- 
tive quality  programs,  keyed  to  the  wants  and  needs  of  the  com- 
munity. These  listeners  stay  tuned  to  WMFM,  the  station  that  gives 
them  the  programs  they  want. 

Your  WMFM  program  will  be  listened  to  and  enjoyed  by  men  .  .  . 


women  .  .  .  children  who  are  eager  and  receptive.  They  will  make 
your  program  a  prestige  building,  sales  promoting  success. 

WMFM  is  anxious  to  work  with  you  in  developing  your  WMFM 
program.  Perhaps  one  of  the  outstanding  WMFM  sustaining  pro- 
grams would  be  ideal  for  your  purpose.  Or  together,  we  can  develop 
a  program  that  will  guarantee  you  a  large  share  of  the  FM  families  in 
Wisconsin. 

Plan  now  to  include  WMFM  in  your  fall  schedules.  Learn  how 
WMFM  can  give  your  products  added  prestige  and  added  sales,  in 
Milwaukee  and  most  of  Wisconsin.  Write,  wire  or  phone 


J>>: 


WMFM 


THE  IMLMKEE  JOURFlflL  fill  STHTI0I1 


Member  —  The  American  Network 
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COLUMBIA  NETWORK 


^43  pop.  60,000 


Represented  by  Howard  H.Wilson  Co. 
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Our  Respects  to 

(Continued  from  page  38) 

tering  into  the  occupied  areas.  But 
that  istory,  with  fullest  impact, 
comes  later. 

There  are  names  well-known  to 
public  and  broadcasters  alike  who 
have  performed  outstandingly  in 
the  invasion  news.  The  Murrows, 
Richardsons,  Hicks,  and  Steeles 
of  the  networks.  There  are  19  net- 
work correspondents  on  the  scene. 
By  now  most  of  them  have  been 
across  the  Channel  and  returned  to 
tell  130  million  Americans  of  the 
valor  and  brilliance  of  the  invasion 
forces.  Some  of  them  will  move 
with  the  armies  across  the  Contin- 
ent. And  one  day  American  micro- 
phones, manned  by  American  radio 
correspondents,  will  broadcast 
from  Berlin  with  the  Allied  emblem 
whipping  in  a  free  breeze  over  the 
Reichstag. 

Radio's  direct  job  from  the  inva- 
sion front  is  buttressed  by  the  work 
of  some  300  accredited  news  cor- 
respondents— most  of  them  with 
the  great  news  associations  that 
serve  radio.  A  continuous  flow 
of  news — upwards  of  a  half -million 
words  a  day — pours  into  newsrooms 
of  stations  and  networks.  The  in- 
genious film  and  wire  recorders 
went  across  the  Channel  that  epo- 
chal morning  of  June  6.  Network 
taboos  were  tossed  out  as  recorded 
programs  on  a  "pooled"  basis  sup- 
plemented the  radio  and  wire  dis- 
patcher and  the  eyewitness  renorts. 
For  every  man  whose  voice  is 
heard,  there  are  hundreds  behind 
him  to  balance  the  circuits,  fashion 
the  plans  and  process  the  news. 

Only  a  few  of  those  names  are 
known.  They  include  Col.  David 
Sarnoif,  pi-esident  of  RCA  and 
chairman  of  the  NBC  board,  who, 
as  a  Signal  Corps  officer  and  com- 
munications expert,  helped  blue- 
print the  biggest  "traffic"  job  in 
communications  history.  Comdr. 
Harry  C.  Butcher,  Naval  aide  to 
Gen.  Eisenhower,  who  went  with 
the  Supreme  Commander  through 
the  African,  Sicilian  and  Italian 
campaigns,  is  there — a  practio.1 
broadcaster  who  headed  CBS 
Washington  until  three  years  ago. 

It  was  CBS  President  William 
S.  Paley,  now  Radio  Chief,  Psy- 
chological Warfare,  SHAEF,  who 
prepared  that  first  historic  inva- 
sion announcement. 

Col.  Ed  Kirby,  formerly  of  WSM 
Nashville,  afterward  public  rela- 
tions director  of  NAB,  and  since 
1940  with  the  War  Dept.  Bureau 
of  Public  Relations  as  radio  chief, 
recently  returned  to  ETO  to  serve 
in  a  vital  radio  role.  Of  him  more 
will  be  heard  as  the  liberating 
forces  plunge  toward  Berlin. 

With  the  AMG  forces  are  such 
familiar  radio  names  as  Lt.  Col. 
Samuel  R.  Rosenbaum,  who  headed 
WFIL  Philadelphia;  Maj.  James  C. 
Hanrahan,  Scripps-Howard  Radio 
vice-president  and  head  of  WMPS 
Memphis;  Capt.  Arthur  W.  Schar- 
feld,  radio  attorney.  There's  Phil 
Cohen,  erstwhile  OWI  radio  chief, 
now  operating  ABSIE,  the  power- 


NOTES 


HARRY  PLOTKIN,  assistant  general 
counsel  of  the  FCC  in  charge  of  liti- 
gation, has  been  elected  a  member  of 
the  executive  board  of  the  District 
Chapter,  National  Lawyer's  Guild. 

E.  M.  HICOK,  personnel  relations 
manager  of  Western  Electric  Co.,  re- 
tired May  31  after  39  years  of  service. 
He  was  succeeded  by  R.  J.  Pfeifer, 
assistant  comptroller  of  manufacture, 
who  becomes  superintendent  of  per- 
sonnel relations. 

ROGER  W.  CLIPP,  president  of 
WFIL  Philadelphia,  is  serving  as  vice- 
chairman  in  charge  of  public  relations 
for  the  Fifth  War  lK>an  Drive.  Jack 
Steck,  WFIL  public  relations  director, 
is  serving  as  director  of  promotional 
activities  for  the  Loan. 

JOHN  H.  HOAGLAND,  promotion 
manager  of  WHAS  Louisville,  and  the 
Louisville  Courier  Journal  and  Times 
has  resigned  effective  June  15,  to  be- 
come manager  of  committees  on  pub- 
lication of  the  Christian  Science  Moth- 
er Church,  The  First  Church  of  Christ, 
Scientist,  Boston.  In  his  new  post, 
with  headquarters  in  Boston,  Mr. 
Hoagland  will  supervise  radio,  press 
and  other  public  relations  activities  of 
the  Christian  Science  denomination. 

WALTER  G.  TOLLESON,  NBC  San 
Francisco  salesman,  has  been  re-elect- 
ed president  of  the  Millfne  Club,  group 
of  agency,  radio  and  newspaper  rep- 
resentatives. 

LUCIUS  A.  CROWELL,  Chicago  ad- 
vertising executive  for  the  past  25 
years  and  most  recently  assistant  to 
the  deputy  administrator  of  Depart- 
ment of  Information,  OPA,  Washing- 
ton, has  joined  Armour  Research 
Foundation.  Chicago,  as  chairman  of 
industrial  and  education  uses  of  the 
new  wire  sound  recorder  developed 
by  the  institution.  Mr.  Crowell  for 
11  years  was  vice  president  of  Black- 
ett-Sample-Hummert. 


ful  OWI  radio  transmitter  in 
Europe.  But  don't  lose  sight  of 
the  hundreds  of  others  in  the 
European  theatre,  from  buck  pri- 
vates to  colonels,  apprentice  seamen 
to  captains,  who  are  in  the  thick 
ef  it.  They  are  backed  up  by  radio 
men  on  other  fighting  fronts- — on 
atolls  in  the  Pacific,  in  Australia 
and  Guadalcanal  and  wherever  the 
flag  flies. 

All  who  read  the  newspapers 
know  that  radio  men  are  in  this 
war  up  to  their  ears— for  radio 
men  are  making  headline  news  in 
print  as  well  as  via  the  ether.  Ra- 
dio is  being  used  not  only  to  keep 
people  informed — the  American 
way — but  to  get  people  confused — ■ 
the  Nazi-Goebbel's  way.  As  never 
before,  radio  is  proving  itself  an 
offensive  weapon  —  psychological 
warfare,  it's  called.  And  radio  men 
are  doing  that,  too,  through  OWI. 

So  to  radio's  fighting  sons,  fight- 
ing under  the  Eisenhower  Flaming 
Sword  of  Liberation,  American  ra- 
dio men  and  women  proudly,  grate- 
fully and  prayerfully  pay  their  re- 
spects. 


Standard  Radio  Names 
Hagenah  to  Sales  Post 


FOURTH  Navy  award  for  production 
excellence  in  the  form  of  a  third  star 
for  their  Navy  flag  was  awarded  to 
Sylvania  Electric  Products  radio  divi- 
sion plant,  Emporia,  Pa. 


GUS  HAGENAH,  station  relations 
representative  of  SESAC  since 
1937,  will  join  the  sales  depart- 
ment of  Standard  Radio  June  19. 

He  will  be  located 
in  the  Chicago  of- 
fice of  the  tran- 
scription com- 
pany, succeeding 
Alex  Sherwood, 
now  in  charge  of 
the  New  York 
office.  Before  go- 
ing to  Chicago, 
about  the  time  of 
the  NAB  Con- 
vention in  late 
August,  Mr.  Hagenah  will  be  in 
New  York. 

Prior  to  his  SESAC  connection, 
Mr.  Hagenah  was  a  violinist  and 
was  also  associated  with  Florenz 
Ziegfeld.  His  radio  background 
dates  from  appearances  at  WEAF 
New  York  in  the  early  days  of 
broadcasting. 


Mr.  Hagenah 


Ed  Furman 


ED  FURMAN,  41  member  of  the 
sales  staff  of  WBBM  Chicago,  died 
June  3  from  a  heart  attack. 


J.  M.  OTTER,  midwestern  sales  man- 
ager for  Philco  Radio  &  Television 
Corp.,  Chicago,  has  been  appointed 
sales  manager  of  home  radio  with 
headquarters  in  Philadelphia. 

M.  F.  (Chick)  ALLISON,  promo- 
tion director  of  WLW  Cincinnati,  has 
been  commissioned  a  lieutenant  (j.g.) 
in  the  Navy  Supply  Corps.  He  re- 
ported for  active  duty  in  Washington 
last  week. 

REX  HOWELL,  manager  of  KFXJ 
Grand  Junction,  Col.,  has  been  pro- 
moted to  captain  in  the  Civil  Air 
Patrol.  He  serves  as  group  commander 
for  western  Colorado  in  addition  to  his 
station  duties. 

CHARLES  E.  ANGLE,  son  of  Wes- 
ley M.  Angle,  president  of  Stromberg- 
Carlson  Co.,  Rochester,  operators  of 
WHAM,  has  been  commissioned  a 
lieutenant  in  the  U.  S.  Merchant  Ma- 
rine. He  is  th"  third  son  of  the  Roch- 
ester communications  executive  to  en- 
ter the  service.  Lt.  Angle  will  be  sta- 
tioned at  Marine  Barracks,  Quantico, 
Va.,  for  indoctrination  training. 

KELLEY  E.  GRIFFITH,  veteran  of 
the  FCC  Rates  &  Tariff  Division,  on 
June  23  is  scheduled  to  become  affi- 
liated with  Kirkland,  Fleming,  Green, 
Martin  &  Ellis,  Washington  law  firm 
of  which  Louis  G.  Caldwell,  former 
Commission  general  counsel,  is  a 
member.  Mr.  Griffith  joined  the  old 
Radio  Commission  in  1931  and  sub- 
sequently has  served  with  the  FCC 
since  its  creation  in  1934. 

KARL  SUTPHIN,  for  two  years  a 
member  of  WLS  Chicago  sales  pro- 
motion department,  has  been  named 
assistant  to  E.  J.  (Mik")  Huber, 
sales  promotion  manager  of  the  Blue 
Network  central  division. 

WILLIAM  R.  BOYD,  formerly  west- 
ern manager  for  the  Curtis  Publish- 
ing Co.,  has  joined  the  War  Adver- 
tising Council  as  associate  coordi- 
nator on  sponsorship  activities. 

HAL  ASHBY,  former  KPO  San 
Francisco  studio  and  field  engineer, 
has  joined  the  station's  sales  depart- 
ment, replacing  Carl  Nielsen,  now 
handling  the  NBC  spot  sales  division 
for  San  Francisco. 

OSCAR  KRONENBERG,  on  the 
commercial  staff  of  WBYN  Brooklyn, 
is  the  father  of  a  boy. 

DOUGLAS  COULTER,  CBS  vice- 
president  in  charge  of  programs,  has 
returned  to  New  York  from  Hollywood. 


BROADCASTING    •    Broadcast  Advertising. 


BROADCASTING   •    Broadcast  Advertising 


June  12,  1944    •    Page  41 


They  can  'bang  out'  the 
answers,  from  memory, 
to  questions  on  radio 
time  buys  that  produce 
results! 

These  are  facts  about 
KOA  which  every  smart 
time  buyer  has  at  his 
fingertips: 


Dealer  Preference 

(68.8%)* 

Listener  Loyalty 

(69%)** 

Programs 

(9  out  of  top  10) 

Power 

(50,000  Watts) 

Coverage 

(Parts  of  7  states) 


*Ross  Federal  Survey 
**NBC  Tale  of  412  Cities 


Few  Stations  in  the 
Nation  Can  Equal 
KOA's  Dominance! 


BEHIND 


ELLEN  HEAGERTT,  former  secre- 
tary to  G.  W.  Johnstone,  director  of 
news  and  special  features  of  the  Blue 
Network,  is  now  night  editor  in  the 
continuity  acceptance  department,  a 
new  post.  — 

DUSTIN  RHODES,  released  from 
Army  Medical  Corps  and  former  an- 
nouncer of  WIL  St.  Louis,  has  joined 
KGFJ  Los  Angeles.  Renee  M.  Bozarth, 
former  assistant  program  director  and 
announcer  of  KMAC  San  Antonio,  has 
also  been  added  to  KGFJ  announcing 
staff. 

JANE  TIFFANY  WAGNER,  NBC 
director  of  war  activities  for  women, 
and  Albert  Rogers  Perkins,  director 
of  radio  and  films  for  Look  maga- 
zine, are  to  be  married  July  1. 

RICHARD  PUFF  returns  to  Mutual's 
research  department  after  a  leave  of 
absence  of  a  year  and  a  half. 

RICHARD  LaVIGNE,  WHYN  Holy- 
oke,  Mass.  announcer,  has  been  elected 
to  membership  on  the  executive  board 
of  the  Pioneer  Radio  Council. 

BILL  FITLER,  former  WNLC  New 
London,  Conn,  announcer,  has  joined 
NBC  New  York.  Milton  Warren,  for- 
merly of  WLIB  Brooklyn,  has  joined 
the    WNLC   announcing  staff. 

ENS.  FRANK  F.  FIRNSCHILD, 
formerly  with  WSOO  Sault  Ste. 
Marie,  Mich.,  and  WFDF  Flint,  Mich., 
now  regimental  commander  at  the 
Harvard  Naval  Training  School,  is 
the  father  of  a  boy. 

HOWARD  MALCOLM  has  joined 
the  announcing  staff  of  WBBM  Chi- 
cago. He  formerly  was  announcer  of 
KGA-KHQ  Spokane,  Wash.  Switch 
was  incorrectly  reported  in  last  issue 
of  Broadcasting. 

HAROLD  PETERS,  with  United 
Press  14  years,  has  joined  the  Blue 
network's  London  news  office. 

DON  FORBES,  released  from  the 
Army,  has  resumed  as  co-newscaster 
with  John  Wald  on  the  nightly  Rich- 
field Reporter  on  NBC  western  sta- 
tions. 

EVELYN  HALE,  for  the  past  nine 
years  secretary  to  Frank  E.  Mullen, 
NBC  vice-president  and  general  man- 
ager, has  been  appointed  assistant 
manager  of  the  network  western  divi- 
sion public  service  department  and  is 
headquartered  in  Hollywood.  Jennings 
Pierce  heads  the  western  division  de- 
partment. 

LOUIS  FEHR,  former  New  York 
news  editor  and  president  of  the 
New  York  Newspaper  Club,  has  been 
appointed  news  editor  of  WBYN 
Brooklyn. 

FRANK  STEVENS,  released  from 
the  Army,  has  joined  the  announcing 
staff  of  WHYN  Holyoke,  Mass.  He 
was  associated  with  radio  in  Massa- 
chusetts and  Pennsylvania  before  en- 
tering the  Army. 

ROBERT  HIESTAND,  for  past  8 
years  producer  and  head  of  sound  ef- 
fects department  of  KFI-KECA  Los 
Angeles,  has  been  appointed  stations' 
production  manager  replacing  Don  Mc- 
Namara.  Latter  has  been  promoted 
to  program  director. 

BARBARA  WADE,  continuity  writer 
of  KMJ  Fresno,  Cal.,  was  chosen 
queen  of  the  annual  Fresno  Cotton 
Festival. 

DWIGHT  HAUSER,  CBS  Holly- 
wood writer,  is  the  father  of  a  boy. 

FRANK  OAKLEY,  formerly  associat- 
ed with  Vogue-Wright  Art  Studios, 
Chicago,  has  been  added  to  the  Blue 
Network  central  division  sales  promo- 
tion and  research  department  in  charge 
of  the  graphic  and  art  department. 


STAN  ORNEST,  former  announcer  of 
CBR  Vancouver,  has  moved  to  To- 
ronto to  free-lance. 

GEORGE  BOUCK,  formerly  of 
CHML  Hamilton,  has  joined  the  an- 
nouncing staff  of  CHEX  Peterborough, 
Ont. 

HAROLD  BURLEY,  formerly  of 
CKWS  Kingston,  Ont.,  has  graduated 
as  a  navigator  and  commissioned  as  a 
pilot  officer  in  the  RCAF. 

T.  A.  LEACH,  graduate  of  the  U.  of 
British  Columbia,  has  been  appointed 
farm  broadcast  commentator  of  .  CBR 
Vancouver,  replacing  Fergus  Mutrie, 
who  has  been  moved  to  the  national 
program  office  of  the  CBC,  Toronto. 

GORDON  HAASE  of  Wilkie,  Sask., 
has  joined  the  CBC  as  assistant  prairie 
division  farm  broadcast  commentator 
at  Winnipeg. 

MARGARET  FIELDER,  traffic  chief 
of  CBR  Vancouver,  has  joined  the 
Women's  Royal  Canadian  Naval  Serv- 
ice, and  is  now  training  at  Gait,  Ont., 
as  a  probationary  captain's  writer. 

BOBBIE  PATRICK,  graduate  of  the 
U.  of  British  Columbia,  has  joined  the 
newsroom  staff  of  CBR  Vancouver. 

NORRIS  MACKENZIE,  formerly  of 
CKWX  Vancouver  and  CJAC  Edmon- 
ton, is  now  at  CKOC  Hamilton,  Ont. 

ROBERT  MARTIN,  announcer,  for- 
merly of  WTAG  WFBL  WIBX 
WAAT,  has  joined  WOR  New  York. 

CHARLES  D.  HILTON  has  joined 
the  announcing  staff  of  KGLO  Mason 
City,  la.  He  was  previously  with 
KORE  Eugene,  Ore.  Also  new  to 
KGLO  is  Grover  C.  Ruwe,  who  has 
been  announcing  at  KICD  Spencer,  la. 

CHARLES  BURKE,  formerly  asso- 
ciated with  KFXJ  Grand  Junction, 
Col.,  has  joined  the  announcing  staff 
of  KOA  Denver. 

ROBERT  F.  HURLEIGH,  WBBM 
Chicago  news  analyst,  is  the  father  of 
a  boy. 


PRESENTATION  of  the  National 
Board  of  Fire  Underwriters'  Gold 
Medal  Award  was  made  to  Kenneth 
Oi  Tinkham  (right),  general  man- 
ager of  KMTR  Hollywood  by  Frank 
A.  Christensen,  vice-president  of 
the  NBFU  at  the  Waldorf-Astoria, 
New  York,  May  25.  KMTR  led  all 
stations  during  1943  for  its  out- 
standing public  service  in  fire  pre- 
vention [Broadcasting  May  22]. 


CONNIE  COCHRAN  and  Helen 
Rixey  are  new  members  of  the  con- 
tinuity staff  of  WKY  Oklahoma  City. 
Ted  Cramer  has  been  added  to  the 
news  staff. 

WARD  C.  GLENN  is  new  program 
director  at  WKMO  Kokomo,  Ind.  He 
formerly  was  with  WISH  Indianapolis. 

EDWARD  SOBOL  and  Paul  Alley 

have  been  added  to  the  television  staff 
of  NBC.  Mr.  Sobol,  former  stage  di- 
rector, will  act  as  producer  of  live 
programs,  and  Mr.  Alley,  former  film 
editor,  will  take  charge  of  film  pro- 
duction for  the  network. 


READ  THIS! 

Here  are  more  facts  about  the  round-the-clock  audience 
that  our  complete  news  service  has  built  for  the  "easiest 
heard"  and  "most  listened  to"  station  in  this  area  of 
149,660  radio  homes. 


Time 

Rating 

Share  of  Audience 

8:00  -  8:1?  A.M. 

24.9$ 

94.2$ 

12:15  -12:30  P. It. 

•'.  47.2 

"°-  ; .  ;:.?i.4... 

6:30  -  6:45  P.V. 

•  32.9 

*.  ,82  .  8 

31.0 

'''    I    "  85.3'**  ; 

C.  E.  Hooper— Feb.,  1944 

Let  us  show  you  the  complete  Hooper  ratings.  They  show 
that  WKBH  continues  to  deliver  audiences  like  these  .  .  . 
day  and  night. 


La  Crosse,  Wise. 


REPRESENTED  BY 


HOWARD  H.WILSON  CO. 
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GARY  MORRISON,  former  sports 
announcer,  has  been  appointed  chief 
announcer  and  production  manager  at 
WPTF  Raleigh,  N.  C.  Mary  Hanford 
will  join  the  WPTF  continuity  de- 
partment. 

MILDRED  PARISETTE,  former  ra- 
dio actress  in  New  York,  has  joined 
the  merchandising  staff  of  WFIL  Phil- 
adelphia. 

JOE  DANIELS,  formerly  of  WATR 
Waterbury,  Conn.,  and  Bob  Gross, 
formerly  with  WPEN  and  KYW 
Philadelphia,  have  joined  the  announc- 
ing staff  of  WFIL  Philadelphia. 

CHARLES  McKEE,  released  from 
the  Army  and  formerly  announcer 
of  WEST  Easton,  Pa.,  has  joined 
the  announcing  staff  of  WHAT  Phil- 
adelphia. 

WAYNE  THOMPSON,  announcer 
at  WPTF  Raleigh,  N.  C,  has  re- 
signed to  report  to  the  Navy  Air  Corps 
for  V-12  training. 


RITA  McDERMOTT,  former  con- 
tinuity writer  for  WNEW  New  York, 
has  rejoined  the  station  as  publicity 
director. 

NORMAN  NATHAN,  new  to  radio, 
is  now  a  m  mo„T  of  the  announcing 
staff  of  WCOP  Boston.  He  replaces 
Buddy  Brooks.  Warren  Saunders,  for- 
merly of  CKWX  Vancouver,  B.  C, 
is  also  a  new  addition  to  WCOP's 
announcing  staff. 

KENNETH  SMITH  joins  the  pro- 
duction staff  of  WLW  Cincinnati  on 
June  19.  Former  assistant  manager  of 
Fox  Theatres  on  the  West  Coast,  Mr. 
Smith  has  been  connected  with  Army 
Public  Relations  in  a  civilian  capacity, 
writing  and  directing  the  Texas  State 
network  show  The  Army  on  the  Air. 

RUSS  SALTER,  formerly  associated 
with  WJJD  Chicago,  WROK  Rock- 
ford  and  WMRO  Aurora,  111.,  has 
joined  the  WLS  Chicago  announcing 
staff. 


LIMITED  TIME  FOR  SALE — on  50,000  watt,  clear  channel 
station  that  has  predominant  coverage  in  one  of  America's 
most  prosperous  markets.  The  Hooperatings  of  this  station 
exceeded  national  Hooperatings  on  93.6%  of  the  NBC 
day  and  night  programs  carried  and  included  in  Fall- 
Winter  (1943-44)  measurement. 

This  station  sells  more  merchandise  to  more  people  in  Cen- 
tral and  South  Texas  than  any  single  medium — at  a  lower 
cost  per  sale.  For  available  time,  address  Station  WOAI, 
San  Antonio,  Texas,  or  Edward  Petry  &  Co.,  national  rep- 
resentatives. 

50,000  WATTS    ______     CLEAR  CHANNEL 

AFFILIATE  NBC    _______    MEMBER  TQN 


OAI 

San 


Reprosented  Nationally  by 
EDWARD  PETRY  &  CO. 


The   Powerful   Advertising   Influence  of  the  Southwest 
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WOV  New  York  has  set  up  a  religious 
advisory  board,  of  Catholic  clergyman 
who  will  be  consulted  on  questions 
concerning  the  propriety  of  Italian- 
language  scripts  having  a  religious 
theme.  Unit  was  set  up  through  the 
cooperation  of  Catholic  Charities. 

WNEW  New  York  has  set  up  an 
award  for  the  best  youthful  violinist, 
in  the  name  of  Serge  Koussevitzky, 
conductor  of  the  Boston  Symphony 
Orchestra.  Contestants  will  compete 
in  a  series  of  programs  starting  some- 
time in  the  fail.  Winner  will  receive 
a  $1,000  violin. 

SELMA  LEE,  formerly  on  the  theatre 
staff  of  William  Morris  Agency,  New 
York,  has  been  appointed  director  of 
the  agency's  newly  organized  televi- 
sion department. 

WLW  Cincinnati  has  announced  some 
changes  in  its  grocer  show,  Home  Fo- 
rum, which  will  now  be  heard  1 :30- 
2  p.m.  Saturdays.  New  format  includes 
subjects  which  tie  in  with  WLW's 
monthly  grocery  merchandising  pro- 
motion for  food  dealers  in  the-  Ohio, 
Indiana,  Kentucky  and  West  Virginia 
areas. 

A  BOOKLET,  "How  Quartz  Crystals 
Are  Manufactured",  has  been  issued 
by  the  North  American  Philips  Co. 
Inc.,  100  E.  42nd  St.,  New  York.  In 
addition  to  telling  the  manufacturing 
details,  the  36-page  booklet  makes 
some  predictions  as  to  the  future  of 
quartz  in  the  post-war  era.  Copies  of 
the  pamphlet  may  be  obtained  from 
the  company. 

WQXR  New  York  has  taken  addi- 
tional space  at  headquarters,  730 
Fifth  Ave.  Plans  call  for  the  building 
of  a  special  music  library. 

CKY  Winnipeg  uses  rhymed  an- 
nouncements to  tell  of  local  wartime 
activities.  In  announcing  meetings,  for 
example,  of  the  Winnipeg  Prisoner  of 
War  Relatives  Assn.,  station  tells  of 
the  group's  activities  in  verse,  an- 
nouncing next  meeting,  time  and 
place. 

CJCA  Edmonton  on  June  1  began  op- 
eration of  a  200  w  Marconi  short 
wave  transmitter  under  the  call 
VE9AI  on  9540  kc  daytime,  6005  kc 
night,  from  6  :30  a.m.  to  midnight,  to 
give  more  adequate  coverage  to  sol- 
diers and  workers  on  the  Alaska  High- 
way, to  lonely  trappers,  gold  miners 
and  oil  well  workers  in  the  Canadian 
northland. 

JIMMY  SCRIBNER,  star  of  the  one- 
man  show,  The  Johnson  Family,  now 
on  80  Mutual  stations,  has  added 
WLAV  Grand  Rapids,  Mich,  and 
WBBB  Burlington,  N.  C,  to  his  list  of 
commercially  sponsored  stations,  bring- 
ing that  total  to  30.  Program  orig- 
inates at  WKRC  Cincinnati. 

STUDIOS  of  WKY  Oklahoma  City 
were  used  by  the  TJ.  of  Oklahoma  for 
its  sixth  annual  radio  clinic.  Gayle 
Grubb,  WKY  general  manager,  and 
his  staff  participated  in  round-table 
discussions  of  present  and  post-war 
radio  problems. 

WHAT  Philadelphia  has  started  a  six- 
day  week  all-night  schedule,  continu- 
ing on  the  air  from  midnight  to  7  a.m., 
after  receiving  FCC  permission. 
WHAT  will  call  on  its  listeners  to 
choose  a  name  for  the  all  night  re- 
corded music  and  news  program,  of- 
fering prizes  of  $100  in  War  Bonds 
for  the  best  names  submitted. 

ALLEN  MELTZER  has  opened  a 
public  relations  office  under  his  own 
name  at  409  Madison  Avenue,  New 
York,  to  handle  radio  program  and 
film  accounts.  Phone  is  Plaza  3-7647. 
Mr.  Meltzer  was  formerly  publicity 
manager  of  Warner  Bros.,  New  York. 
Before  joining  Warner  Bros.,  he  was 
with  the  CBS  press  department  for 
four  years. 


GREAT  BRITAIN'S  version  of  In- 
formation Please,  the  British  Broad- 
casting Corp.'s  Brain  Trust,  on  June 
11  was  started  as  a  five-week  Tran- 
scribed Series  on  WNYC,  New  York's 
municipal  station,  replacing  for  the 
summer  BBC's  Freedom  Forum  heard 
regularly  on   Sundays  on  WNYC. 

SAID  TO  be  the  oldest  network  pro- 
gram on  the  air  devoted  exclusively 
to  consumers,  NBC's  Consumer  Time 
embarked  on  its  12th  year  of  broad- 
casting June  12.  Program  is  presented 
as  a  public  service  feature  over  NBC 
by  the  War  Food  Administration. 

THREE  more  stations,  WAVE  Louis- 
ville, KELD  El  Dorado,  Ark.,  and 
KOOS  Marshfield,  Ore.,  have  acquired 
the  special  AP  radio  wire  through 
Press  Assn. 

IRWIN  SHANE,  executive  director 
of  Television  Workshop,  New  York 
video  program  production  firm,  and 
television  consultant  to  Arkwright 
Inc.,  New  York  syndicate  representing 
200  department  and  specialty  stores, 
will  conduct  a  television  seminar  for  a 
group  of  store  executives  meeting  in 
New  York  June  13. 

CKRC  Winnipeg  sent  a  live  talent 
group  by  air  to  entertain  troops  sta- 
tioned in  the  northern  outpost  areas. 
CKRC  arists  featured  were:  Jack 
Wells,  m.c. ;  Cy  Cairns,  pianist ;  Do- 
reen  Cousins,  dancer  and  singer,  and 
singer  Geri  Kaye. 

SPOT  announcements  are  used  to 
promote  two  road  shows  of  the  play, 
'Abie's  Irish  Rose",  now  on  tour. 
A  good  share  of  the  promotional  ap- 
propriation goes  into  radio,  and  where 
available,  30-second  local  announce- 
ments are  purchased  adjacent  to  the 
half-hour  radio  show  sponsored  on 
NBC  by  Procter  &  Gamble  Co.,  Cin- 
cinnati for  Drene  Shampoo  on  Satur- 
days at  8-8:30  p.m. 


NBC  Names  Herrick 

DWIGHT  HERRICK,  formerly 
manager  of  guest  relations  of  NBC, 
has  been  named  war  program  man- 
ager, and  acting  manager  of  the 
public  service  deprtment.  He  has 
been  succeed as  "^ipst  relations 
head  by  Lathrop  Mack,  formerly 
assistant  manager  o_  special  events. 
Mr.  Herrick  started  off  with  NBC 
as  a  page  boy  in  1943.  Before  his 
appointment  to  guest  relations,  he 
was  for  a  time  assistant  to  the 
manager  of  the  public  service  de- 
partment. Burke  Miller  resigned 
some  time  ago  as  war  program  and 
public  service  manager  to  accept  a 
special  assignment  for  the  Gov- 
ernment. 

Lt.  Jack  Bell 

LT.  JACK  BELL,  39,  Army  Air 
Corps  instructor  /and  former  Los  An- 
geles announcer,  died  from  injuries 
received  in  an  automobile  accident  near 
Lordsburg,  Ariz.,  on  June  2.  He  was 
undergoing  advanced  training  for  com- 
bat flying  overseas  at  this  time  of  his 
death. 


Covers  Atlanta  at 


_  SPOT 

Represented  by  SALES 
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Jerry  Devine  to  Head 
Radio   Directors  Guild 

RADIO  Directors  Guild,  New  York, 
elected  officers  June  5,  naming  as 
president,  Jerry  Devine,  freelance 
mi(  (Mr.  District  Attorney) ;  vice-pres- 
reijL ident,  William  Robson,  CBS;  treas- 
i  tj|  urer,  Harry  Ackerman,  associate 
all  (director  of  radio,  Young  &  Rubi- 
W|cam;   secretary,  William  Sweets, 
freelance   (Gangbusters,  Counter- 
spy) .  Several  months  ago,  the  RDG 
changed  from  a  voluntary  associa- 
tion of  radio  directors  to  a  repre- 
sentative group  for  the  majority  in 
each  agency,  network  and  program 
producing  firm,  entitling  it  to  act 
as  a  collective  bargaining  agent. 

Council  members  elected  to  rep- 
resent their  fields  were:  Lester 
O'Keefe  of  J.  Walter  Thompson  Co., 
and  Thomas  L.  Riley  of  William 
Esty  &  Co.  for  agencies;  Lindsey 
Macharrie,  Blue  network  and  An- 
ton Leader,  NBC  for  networks; 
Stuart  Buchanan,  Blue  network 
and  William  S.  Rainey,  National 
Assn.  of  Manufacturers  for  free- 
lance. Under  the  new  constitution, 
the  Guild  becomes  a  national  or- 
ganization. A  Hollvwood  chapter 
has  been  formed  [Broadcasting, 
May  29],  and  a  Chicago  unit  is  to 
be  organized. 


MGM  Test  Series  Starts 
I  On  MBS  to  Seek  Talent 

METRO  -  GOLDWYN  -  MAYER, 
New  York,  has  bought  a  thrice- 
weekly  five-minute  spot  on  Mutual, 
11:55  a.m.  to  promote  its  Screen 
Test,  talent  scout  series  starting 
,  on  MBS  as  a  regular  series  Mon- 
day, June  12.  It  is  considered  un- 
usual for  an  advertiser  to  pur- 
(  chase  network  time  to  promote  its 
i  own  program.  Promotional  series, 
'  a  transcription  titled  Screen  Test 
,  Preview,  started  June  5,  and  will 
run  for  a  total  of  seven  weeks. 
;  MGM  starts  June  12  on  89  MBS 
outlets,  five  times  weekly,  9 :15-9 :30 
|  a.m.  Full  network  of  226  stations 
,  will  be  used  in  the  autumn. 

Among  the  various  radio  proj- 
ects of  MGM,  which  has  allocated 
$1,000,000  to  radio  for  1944 
[Broadcasting,  May  22],  is  a  five- 
times  weekly  five -minute  tran- 
scribed series  Inside  MGM  now 
running  on  12  stations  at  6:25 
p.m.  Program  features  MGM  tal- 
ent and  promotes  individual  pic- 
tures in  which  they  appear.  Agen- 
cy is  Donahue  &  Coe,  New  York. 


Walkie-Talkie  Cited 

IMPROVED  Walkie  Talkie  that 
accompanied  the  first  beachhead 
landings  on  Anzio  has  been  cited 
by  the  Signal  Corps  "as  the  most 
valuable  item  of  radio  equipment  in 
the  division".  Called-  SCR-300,  the 
sets  were  used  in  all  communica- 
tions from  Division  to  Infantry 
companies  as  well  as  in  Cub  planes 
used  for  observation.  Its  range  is 
triple  that  of  the  old  model,  and 
through  use  of  FM,  has  great 
clarity  of  tone.  A  goose-neck  an- 
tenna permits  the  soldier  operating 
the  set  to  lie  prone. 


McLARENS  Ltd.,  Hamilton,  Ont. 
(coffee),  has  started  a  musical  five- 
minute  test  campaign  thrice  weekly  on 
CHML  Hamilton.  Account  is  placed 
by  Russell  T.  Kelley  Ltd.,  Hamilton.  ^m—mm^—^ 
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They  still  smile 
when  you  mention  Roria, 


BUT... 


•  Time  was,  back  in  the  old 
vaudeville  days,  when  the  very 
mention  of  the  name  Peoria 
would  send  Chicago  audiences 
into  gales  of  laughter. 

They  still  smile  when  you 
mention  Peoria,  BUT  .  .  . 

But  the  smiling  isn't  done  by 
Chicago  vaudeville  audiences. 
It's  being  done  by  the  61%  more 
advertisers — that's  right,  61% 
more  than  a  year  ago — who 
are  using  WENR. 

And  they're  smiling  plenty  over 
all  the  business  WENR  is  pulling 
for  them  in  Peoria,  in  Green  Bay, 


in  South  Bend,  in  Kalamazoo  and 
every  other  market  in  WENR's 
great  primary  coverage  area. 

For  WENR  is  nor  a  "Chicago 
station."  It's  not  even  a  Cook 
County  station.  It's  bigger  than 
both.  It  covers  no  less  than 
13,000,000  Americans  in  no  less 
than  four  states — in  no  less  than 
one  tenth  of  the  nation! 

So  why  shouldn't  WENR's  61% 
more  advertisers  be  smiling  these 
days?  If  you  were  buying  the 
second  richest  market  in  the 
world  at  the  lowest  cost  per  1000 
families,  wouldn't  you  be  smiling? 


Owned  and  Operated  by  The  Blue  Network  Company  •  Represented  Nationally  by  Blue  Spot  Sales 
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War  Demands  Bulk 
Of  Radio  Material 

Hard-to-Get  Replacement  Parts 

Needed  for  Civilian  Sets 

BECAUSE  radio  tubes  and  repair 
parts  have  gone  to  war,  radio  re- 
pair shops  and  civilian  set  owners 
find  it  increasingly  difficult  to  ob- 
tain tubes  and  parts,  the  WPB  re- 
vealed last  week. 

War  communications,  which  in- 
volve the  use  of  radio  equipment 
to  the  extent  of  as  much  as  $100,- 
000  worth  in  one  plane,  take  the 
largest  part  of  radio  accessory 
equipment,  the  WPB  said. 

Regulations  Available 

While  production  of  MR  (mili- 
tary replacement)  tubes  is  cur- 
rently about  18,000,000  annually, 
this  is  considerably  less  than  the 
number  needed  to  maintain  civilian 
sets  in  operation.  As  in  the  case  of 
repair   parts,   WPB    said  repair 


shops  should  keep  in  close  contact 
with  their  principal  sources  of  sup- 
ply- 

A  repairman  needing  tools  or 
equipment  which  requires  a  rating 
or  a  special  application  should  ap- 
ply in  person  or  by  letter  to  the 
nearest  War  Production  Board  field 
office  for  assistance,  WPB  said. 
Copies  of  CMP  Regulation  9A 
assigning  allotment  symbols  to  pur- 
chase copper  wire  and  certain 
kinds  of  copper,  steel  and  alum- 
inum are  available  to  repairmen. 
The  regulation  provides  that  an 
AA-3  rating  may  be  used  to  obtain 
other  materials  and  items  that  re- 
quire a  rating  such  as  dial  cords, 
sockets,  adaptors,  etc.  Copies  of 
Order  L-265,  which  governs  dis- 
tribution and  sale  of  tubes  and  ac- 
cessories also  are  available.  These 
documents  may  be  obtained  from 
any  WPB  field  office  or  from  the 
War  Production  Board,  Washing- 
ton 25,  D.  C.  [Broadcasting, 
April  24  and  31]. 


"WHAT  PAPER  SHORTAGE?" 
demanded  Joseph  Oscar  Maland, 
vice-president  and  general  mana- 
ger of  WHO  Des  Moines,  when  he 
surveyed  his  desk  after  two  weeks 
in  Washington  and  New  York.  He's 
also  an  NAB  director  and  helped 
to  welcome  officially  J.  Harold 
Ryan  as  new  NAB  president  dur- 
ing his  recent  Washington  visit. 


The  American  Composers  Alliance 

announces  the  appointment  of 

Broadcast  Music,  Inc. 

as  exclusive  radio  and  tele  vision  licensing  agent 

Officers  and  directors  of  AC  A:  Aaron  Copland,  Marion 
Bauer,  Harrison  Kerr,  Otto  Luening,  Nicolai  Berezowsky, 
Elliott  Carter,  He  nry  Covvell,  Mi  nam  Gid  eon,  Goddard 
Lieberson,  Wallingford  Riegger,  Carlos  Salzedo,  Elie  Sieg- 
meister,  Virgil  Thomson. 


Canadian  Requests 

PRIVATE  individuals  and  news- 
papers are  among  applicants  for 
new  Canadian  stations  which  are 
awaiting  equipment  to  go  on  the 
air.  A  list  of  such  stations  was 
given  in  the  evidence  of  Dr.  A. 
Frigon,  acting  general  manager  of 
the  Canadian  Broadcasting  Corp., 
before  the  Parliamentary  Commit- 
tee on  Broadcasting  [Broadcast- 
ing, May  29],  The  250  w  trans- 
mitter at  New  Westminster,  B.  C, 
is  being  applied  for  by  William  Rea, 
formerly  employed  at  CJOR  Van- 
couver. The  evening  daily  Canadian 
Observer,  Sarnia,  Ont.,  is  appli- 
cant for  a  1,000  w  station.  Neal 
Jordan  seeks  a  250  w  station  at 
Port  Alberni,  B.  C. ;  Gerard  Bouch- 
er, a  250  w  station  at  Edmunston, 
N.  B.;  Henri  Gendron  and  Arthur 
Prevost,  a  250  w  station  at  Sorel, 
Que. ;  and  the  CBC  has  applied  for 
a  100  w  station  at  Halifax.  Local 
community  companies  have  applied 
for  these  1,000  w  French-language 
stations  in  western  Canada:  Ra- 
dio-St.  Boniface  at  St.  Boniface, 
Man. ;  Radio-Edmonton  Inc.,  at  Ed- 
monton; Radio-Prince  Albert  Inc., 
at  Prince  Albert,  Slask.;  Radio- 
Gravelbourg  Inc.,  at  Gravelbourg, 
Sask. 


0 
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CBC  Restrictions  Proposed 

RESTRICTIONS  on  commercial 
programs  carried  by  the  Canadian 
Broadcasting  Corp.  was  recom- 
mended by  the  Canadian  Periodical 
Press  Assn.  at  the  June  2  sitting 
of  the  Parliamentary  Committee  on 
Broadcastng  at  Ottawa.  The  asso- 
ciation said  that  although  the  pe- 
riodicals were  now  dome  capacity 
business,  after  the  war  they  would 
need  new  business  because  of  the 
expected  competition"  with  United 
States  periodicals.  Proposed  re- 
striction on  CBC  commercial  pro- 
grams would  aid  the  periodicals,  a 
spokesman  said.  As  an  alternative, 
the  associaton  suggested  the  gov- 
ernment's dropping  the  annual  ra- 
dio listeners'  license  fees  which  go 
to  the  CBC. 


Blue  Expands  Space 

BLUE  Network  central  division 
has  acquired  300  additional  square 
feet  of  space  in  the  Engineer's 
building,  Chicago.  Graphic  and  art 
department  will  be  housed  in  the 
new  quarters,  as  well  as  a  work- 
shop for  the  central  division's  en- 
gineering staff. 


THERE'S  NOT  ANOTHER 
LIKE  IT! 


DIRECT  ROUTE  TO  AMERICA'S  No  1  MARKET 

Thf  Traveler*  Broadcasting  Service 

Corporation 
Mernver  of  NBC  and  New  England 
Regional  Network 
Repreitrtted  by;  W  E  h  D  &  COMPANY 
New  York,  Boston,  Chicago,  Detroit,  San 
Francisco  and  Hollywood 
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Columbia  U.  Plans 
Radio  Instruction 

NBC  Provides  Staff  Teachers 
iFor  22  Accredited  Courses 

TLANS  for  instruction  in  broad- 
casting and  related  fields,  as  part 
of  the  1944-45  curriculum  of  Co- 
lumbia U.  were  announced  last 
week  by  Nicholas  Murray  Butler, 
president,  and  Niles  Trammell, 
president  of  NBC.  Project  includes 
'22  different  courses,  13  covering 
sound  broadcasting  and  television 
as  part  of  a  new  radio  unit,  and 
tnine  offered  for  credits  in  the  divi- 
sions of  physics,  electrical  engi- 
neering and  sociology. 

NBC  will  provide  instructors  for 
jten  of  the  radio  classes,  to  be  held 
7  in  the  network's  New  York  studios 
as  well  as  at  Columbia.  Columbia 
U.  Radio  Club,  a  low-powered  sta- 
tion covering  the  campus  will  be 
the  workshop;  they  may  also  use 
the  facilities  of  NBC's  FM  outlet 
,  in  New  York,  WEAF-FM. 

Covers  School  Year 

The  arrangement  with  Columbia 
covers  the  regular  school  year  in- 

|  eluding  fall  and  spring  sessions 
starting  next  fall.  Courses  will  be 
recognized  by  the  N.  Y.  Board  of 
Education  for  teacher  credit  toward 
salary  increments,  and  may  be 
counted    towards    a    degree.  All 

,  courses  will  be  under  the  supervi- 
sion of  Dr.  Russell  Potter,  director 
of  the  Institute  of  Arts  and 
Sciences  at  Columbia,  and  Sterling 

1  Fisher,  NBC  assistant  public  serv- 

j  ice  counselor. 

Among  courses  offered  during  the 
1944-45  year  are:  introduction  to 

I  radio  writing,  Morton  Wishengrad, 

■  NBC  staff  writer;  advanced  radio 
writing,   Wade   Arnold,  assistant 

1  manager,    NBC    script  division; 

1  radio  publicity  and  promotion,  John 
McKay,  NBC  press  chief;  speech 
for  radio,  Prof.  Jane  Dorsey  Zim- 
merman, Teachers  College;  radio 
announcing,  Patrick  J.  Kelly,  NBC 
chief  announcer;  uses  of  broadcast 
and  television  equipment,  Ferdi- 
nand A.  Wankel,  NBC  eastern  di- 
vision engineer;  sound  effects,  Dr. 
Frederick  G.  Knopfke,  manager, 
NBC  sound  effects;  production, 
Frank  Papp,  NBC  producer;  ad- 
vanced production,  instructor  to  be 
announced ;  television  production, 
John  F.  Royal,  NBC,  in  charge  of 
international  television  and  short- 
wave; music  for  radio,  NBC  music 
division.  There  will  be  additional 
courses  in  script  writing,  radio  and 
television  news  programs;  pro- 
gramming, sales,  and  classroom 
utilization. 


Headliners  Honor  Hunt 

FRAZIER  HUNT,  commentator 
and  author  now  with  Transameri- 
can  Broadcasting  &  Television  Co., 
New  York,  has  been  awarded  the 
Valor  Medal  by  the  National  Head- 
liners  Club,  it  was  learned  last 
week.  Award  will  be  made  at  the 
annual  dinner  of  the  Headliners 
Club,  June  10  at  Atlantic  City. 


Rev.  Hynes  Heads  WWL 

REV.  JOHN  W.  HYNES,  S.J.,  for- 
mer president  of  Loyola  U.  of  the 
South,  has  been  appointed  faculty 
director  of  the  university's  station, 
WWL  New  Or- 
leans. Rev.  0.rie 
L.  Abell,  S.J.  has 
been  made  uni- 
versity treasurer. 
They  succeed  the 


late  Rev.  Francis 
A.    Cavey,  S.J., 

SI  who  held  both  po- 
.^E  sitions  until  his 
;  death  May  21  of 
a  heart  attack 
[Broadcasting, 
May  29],  At  the  same  time,  Deane 
S.  Long  was  named  production 
manager,  according  to  W.  H.  Sum- 
merville,  WWL  general  manager. 
Mr.  Long  was  formerly  program- 
production  manager  of  KXEL  Wa- 
terloo, la.,  and  has  served  in  ra- 
dio 13  years  as  announcer,  control 
operator,  sales  manager  and  pro- 
duction man. 


Political  Party 

ELECTION  party  terminat- 
ing a  two-month  schedule  of 
political  broadcasts  leading 
up  to  the  State  Primary  of 
May  27  was  held  at  WPTF 
Raleigh,  N.  C.  It  was  broad- 
cast from  12:05  a.m.  until  2 
a.m.  Refreshments  were 
served  to  the  victorious  can- 
didate, Ma.i.  Gregg  Cher- 
ry, North  Carolina's  Demo- 
cratic nominee,  and  his  par- 
ty, as  well  as  the  station's 
staff. 


Comic  Corp.  Expands 

COMIC  CORP.  of  America,  New 
York,  which  started  a  series  of  six- 
weekly  one-minute  live  spot  an- 
nouncements on  KGO  San  Fran- 
cisco May  15  for  Band  Leaders' 
Magazine,  starts  a  similar  sched- 
ule on  WNEW  New  York  June  1, 
under  30-day  contract.  Firm  is 
also  considering  spot  announce- 
ments in  Chicago  and  the  South 
for  same  publication.  Agency  is 
Ralph  H.  Jones  Co.,  New  York. 


Fitch's  New  Show 

F.  W.  FITCH  Co.,  Des  Moines, 
begins  sponsorship  July  2  of  a  half- 
h  o  u  r  program  featuring  Les 
Brown's  orchestra,  6:30-7  p.m. 
(CWT)  Sundays  on  NBC,  originat- 
ing in  New  York.  Title  has  not 
been  decided.  Format  includes  guest 
stars  who  have  made  overseas 
tours.  Agency  is  L.  W.  Ramsey  Co., 
Davenport,  la. 


New  Rep.  Firm 

REGIONAL  RADIO  Sales  Co., 
radio  representatives,  has  opened 
offices  at  360  N.  Michigan  Ave., 
Chicago,  headed  by  George  Clif- 
ford, vice-president  and  sales  man- 
ager, and  at  225  E.  Bradley  Rd., 
Milwaukee,  headed  by  Myles  H. 
Johns,  president.  Stations  repre- 
sented are:  WOSH  Oshkosh,  Wis.; 
WOMT  Manitowoc,  Wis.;  KVOX 
Moorhead,  Minn.;  KGDE  Fergus 
Falls,  Minn. 


For  BULLSEYE 
Sales  Results 


shoot  straight 
to  your  market 

with  KCK 


KCKN  concentrates  exclusively  on  the  heart 
of  your  target  —  Greater  Kansas  City.  No 
effort  is  made  to  program  for  the  farm  and 
small  town  audience  of  out-state  Missouri  and 
Kansas- — only  for  the  861,603  city  listeners 
within  KCKN's  primary-service  area.  For 
therein  lies  the  greatest,  by  far,  concentration 
of  population  and  effective  buying  income  in 
the  Kansas  City  trading  area. 

Start  profiting  from  the  potency  of  KCKN's 
successful  program  format,  and  enjoy  the 
dollars-and-cents  results  that  KCKN  consist- 
ently produces  for  its  advertisers. 

Phone  or  wire  your  nearest  Capper  office  TODAY 
for  availabilities. 

On  the  air  day  and  night— all  night.  Basic  Mutual  after  6  P.  JVL 

BEN  LUDY,  GENERAL  MANAGER,  KCKN,  KANSAS  CITY.  .  .  WIBW,  TOPEKA 

ELLIS  ATTEBERRY,  manager,  kckn,  kansas  city 
CAPPER  PUBLICATIONS,  Inc. 


NEW  YORK  17:  420  Lexington  avenue  mohawk  4-3260 
SAN  FRANCISCO  4;      1207  RUSS  BUILDING      DOUGLAS  5220 


CHICAGO  1:  ISO  NORTH  MICMCAN  AVENUE.  Q5*WRAL^SS77- 
KANSAS  CITY  6:     300  WALTOWER  BUILDING,-    V(<£T©R-  38**^ 
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LUD'ENS  Inc.,  Reading,  Pa.,  pro- 
ducers of  Menthol  Cough  Drops,  is 
continuing  its  spot  radio  advertising 
this  summer  on  60  markets,  as  against 
30-35  markets  retained  last  summer, 
in  order  to  hold  valuable  spots.  Ef- 
fective May  15.  Ludens  switched  from 
live  announcements  to  transcribed 
chain  breaks.  Agency  is  J.  M.  Mathes 
Inc.,  New  York. 

ALEXANDER  H.  COHEN,  Broad- 
way producer  has  joined  Bulova 
Watch  Co.,  New  York,  as  director  of 
publicity  and  promotion,  a  new  post. 


SHERMAN  D.  GREGORY,  who  was 
to  serve  as  radio  manager  of  Cresta 
Blanca  Wine  Co.,  Los  Angeles,  newly 
organized  distributing  subsidiary  of 
Schenley,  has  returned  to  the  eastern 
headquarters  of  Schenley  Distillers 
Corp.,  parent  company,  to  resume  his 
post  as  director  of  all  radio  activities 
of  the  latter  firm.  Schenley's  new 
CBS  program  for  penicillin,  along  with 
other  Schenley  network  programs,  will 
require  Mr.  Gregory's  full-time  super- 
vision from  eastern  headquarters,  it 
was  decided.  Sandor  Heyman  has  as- 
sumed duties  as  director  of  advertis- 
ing and  sales  promotion  for  Cresta 
Blanca  on  the  West  Coast. 

ANSLEY  Radio  Corp.,  Long  Island 
City,  N.  Y.,  has  named  Hirshon- 
Garfield  Inc.,  New  York,  to  handle  ad- 
vertising on  the  Ansley  Dynaphone 
radio  phonograph.  Ansley  plans  con- 
sumer advertising  as  soon  as  it  goes 
into  set  production.  Radio  may  be 
used. 


I 
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WJW's  MR.  GINCH 

Our  Mr.  Ginch  sits  in  the  little  office  over  there  in 
the  corner.  He  doesn't  need  much  room  because  he's 
only  two  feet  tall,  and  all  he  does  is  remember.  But 
his  memory  is  fabulous.  He  knows  just  how  you,  our 
national  advertiser,  wants  your  program  handled, 
how  you  want  your  copy  presented,  and  what  you  are 
attempting  to  do  with  radio.  It  may  have  been  days, 
weeks  or  months  since  we've  discussed  your  account 
with  you.  But  as  long  as  Mr.  Ginch  is  on  the  job  you 
don't  have  to  worry  about  being  neglected  at  WJW. 
His  memory  has  never  failed  him.  He's  4-F,  too,  and 
we've  got  him  sewed  up  with  an  air-tight  contract. 


BASIC 


850  KC 

SOOOVCfaSG 


CLEVELAND 


REPRESENTED   NATIONALLY    BY    HEADLEY-REED  COMPAN 
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ARF  Committee 

ADVERTISING  Research  Founda- 
tion last  week  announced  appoint- 
ment of  an  executive  committee, 
headed  by  William  G.  Palmer,  who 
is  also  chairman  of  the  ARF  board 
of  directors  and  a  vice-president 
of  J.  Walter  Thompson  Co.,  New 
York.  The  committee  is  comprised 
of  Richard  Compton,  Compton 
Adv.;  Otis  Allen  Kenyon,  Jvenyon 
&  Eckhardt;  Stuart  Peabody,  Bor- 
den Co.;  Harold  B.  Thomas,  Sterl- 
ing Drug. 


JAMES  McCREERY  &  Co.,  New 
York  department  store,  has  purchased 
a  series  of  spot  announcements  on 
WQXR  New  York  to  promote  war 
bonds  sales  at  the  store  on  June  11, 
12  and  13.  Merchandise  will  be  of- 
fered to  bond  purchasers.  Contract  for 
the  department  store  which  is  new 
to  radio  was  handled  by  Victor  Van 
der  Linde,  New  York. 

CANADIAN  GOVERNMENT,  Dept. 
of  Labor,  Ottawa  (farm  labor),  on 
June  2  started  13  live  spot  announce- 
ments for  farm  labor  recruiting  on  a 
large  number  of  Canadian  stations. 
Account  was  placed  direct. 

DESERT  Grapefruit  Industry  Com- 
mittee Inc.,  Phoenix,  has  appointed 
J.  Walter  Thompson  Co.,  Los  An- 
geles, to  handle  advertising  for  grape- 
fruit and  canned  grapefruit  juice. 

TRUST  COMPANIES  ASSN.  of  On- 
tario, with  23  members  plans  an  in- 
stitutional radio  campaign  for  next  au- 
tumn and  winter,  according  to  a  state- 
ment made  in  the  presidential  report 
at  the  association's  recent  annual  meet- 
ing at  Toronto.  The  association's  radio 
committee  has  recommended  a  five- 
year  radio  campaign. 

SECURITY  First  National  Bank,  Los 
Angeles,  on  May  28  started  sponsoring 
a  weekly  quarter-hour  newscast  on 
KHJ  Los  Angeles.  Contract  is  for  52 
weeks.  Firm  also  sponsors  a  twice- 
weekly  fifteen-minute  newscast  on 
KFI  Los  Angeles.  Agency  is  Dana 
Jones  Co.,  Los  Angeles. 

PARAMOUNT  PICTURES  Inc., 
Hollywood,  to  promote  the  film,  "The 
Story  of  Dr.  Wassell",  currently  show- 
ing in  Los  Angeles,  in  a  2%  week  cam- 
paign ending  June  16  is  using  daily 
live  and  transcribed  announcements 
on  five  local  stations.  List  includes 
KECA  KFAC  KFWB  KNX  KHJ. 
In  addition,  daily  participation  is  being 
used  in  Make  Believe  Ballroom  on 
KFWB.  Agency  is  Buchanan  &  Co., 
Los  Angeles. 

NANCY'S,  Hollywood  (women's  spe- 
cialty shop),  has  appointed  Hillman- 
Shane-Breyer,  Los  Angeles,  to  handle 
its  advertising. 

OSWALD  &  HESS,  Pittsburgh  (meat 
products),  on  June  5  began  sponsor- 
ship Mondays  thru  Fridays  of  Bob 
Prince's  8  a.m.  newscast  on  WCAE 
Pittsburgh. 


MOUNTAIN  CAME  to  Mohammet 
when  the  Formfit  Co.,  Chicago, 
came  to  MBS  marking  the  first 
time  a  manufacturer  of  foundation 
garments  has  sponsored  a  network 
show.  Seated,  signing  the  contract 
are:  Edward  W.  Wood  Jr.  (left), 
MBS  general  sales  manager,  and 
Walter  H.  Lowy,  vice-president  in 
charge  of  advertising,  Formfit  Co. 
Standing  are:  George  Ensinger 
(left),  vice-president  of  Buchanan 
&  Co.,  agency  handling  account, 
and  Dick  Brown,  singing  star  of 
new  series. 


SILVERCREEK  Precision  Co.,  Sil- 
vercreek,  N.  Y.  (lift  carriers)  has 
named  Warman  &  Co.,  Buffalo,  as  ad- 
vertising agency.  Plans  for  radio  are 
said  to  be  included. 

MILES  Labs.  Inc.,  Elkhart,  Ind.,  will 
renew  sponsorship  of  its  quarter  hour 
morning  news  broadcast  on  WGN  Chi- 
cago, Mondays  thru  Saturdays,  effec- 
tive July  3.  Contract  is  for  52  weeks. 
Agency  is  Wade  Adv.,  Chicago. 

CANADIAN  GOVERNMENT,  Dept. 
of  Munitions  &  Supply,  Ottawa  (mo- 
tor vehicle  control),  on  June  2  started 
6  live  spot  announcements  thrice  week- 
ly on  truck  maintenance,  on  a  number 
of  Canadian  stations.  Account  was 
placed  by  E.  W.  Reynolds  &  Co.,  To- 
ronto. 

LARUS  &  BROTHER  Co.,  Rich- 
mond, Va.,  on  May  22  for  30  days 
started  a  series  of  35  times  weekly 
30-second  transcribed  announcements 
on  WHN  New  York  for  Chelsea 
Cigarettes.  Agency  is  Warwick  & 
Legler,  New  York. 

HOMIS  Co.,  Los  Angeles,  distributor 
of  Homis  watches,  has  appointed 
Hillman-Shane-Breyer,  Los  Angeles, 
as  its  advertising  agency. 
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RKO  Forms  Video 
Subsidiary  in  N.  Y. 

Ullman,  Austrian,  Kingsberg 
New  Officers  of  Company 

i  FORMATION  of  RKO  Television 
'  Corp.  as  a  video  program  produc- 
j  tion   subsidiary    of  Radio-Keith- 
i  Orpheum    Corp.,    motion  picture 
producer,  was  announced  last  week 
by  N.  Peter  Rathvon,  president  of 
>  RKO  and  chairman  of  the  board 
of  the  new  company,  which  has 
1  established    headquarters    in  the 
RKO  Bldg.,  New  York. 

Frederic  Ullman  Jr.,  president, 
Pathe  News,  is  president  of  RKO 
Television  Corp.,  whose  other  of- 
ficers are:  Ralph  P>.  Austrian,  for- 
mer assistant  vice-president  of 
RCA  Mfg.  Co.,  executive  vice- 
president,  and  Malcolm  Kingsberg, 
RKO  treasurer,  vice-president. 

Use  of  Movies 

Thomas  H.  Hutchinson,  former 
television  program  manager  of 
NBC  and  more  recently  television 
director  of  Ruthrauff  &  Ryan,  has 
been  appointed  television  produc- 
tion head  of  the  new  company. 
Arthur  Willi,  talent  director  of 
RKO  Radio  Pictures,  will  be  talent 
and  casting  director. 

In  announcing  the  new  organi- 
zation, Mr.  Rathvon  expressed  the 
belief  that  while  the  most  suitable 
types  of  television  programs  will 
differ  radically  from  Hollywood 
pictures,  built  for  theatre  exhibi- 
tion, motion  picture  techniques 
may  play  a  greater  part  in  their 
evolution  than  existing  radio  tech- 
niques. He  added  that  the  use  of 
film  will  probably  be  more  im- 
portant in  television  than  tran- 
scriptions are  in  radio. 

"Rather  than  stand  aside  while 
others  preempt  the  field,"  he  said, 
"it  would  seem  to  be  in  the  best 
interests  of  the  entire  motion  pic- 
ture industry  that  producer-dis- 
tributor companies  should  partici- 
pate in  television. 

Television's  biggest  problem  to- 
day is  one  of  intelligent  program- 
ming,   rather    than  engineering, 


Foster  to  Groves 

GROVE  LABS.,  St.  Louis,  now 
sponsoring  Ray  Dady  from  St. 
Louis  on  56  MBS  stations,  Monday 
through  Friday,  1-1:15  p.m.  in  be- 
half of  Cold  Tablets  and  B  Com- 
plex Vitamins,  on  June  26  starts 
Cedric  Foster,  from  Boston,  to  be 
heard  on  over  50  stations  Monday 
through  Friday,  2-2:15  p.m.  For 
the  same  products.  Agency  is  Rus- 
sell M.  Seeds  Co.,  Chicago. 


Utility  Ad  Men  Discuss 
Post- War  Public  Service 

MICROSCOPING  wartime  and 
post-war  advertising  problems  of 
public  service  industries,  members 
of  Public  Utilities  Advertising 
Assn.  met  at  their  annual  meeting 
June  6-7  at  the  Palmer  House, 
Chicago.  Presiding  was  Edward 
J.  Doyle,  president  of  Common- 
wealth Edison  Co.,  who  delivered 
the  opening  address. 

Speakers  and  subjects  included: 
John  Normile,  associate  editor, 
Better  Homes  &  Gardens,  "Your 
Markets — The  House  of  Tomor- 
row"; J.  Wesley  McAfee,  presi- 
dent, Union  Electric  Co.,  St.  Louis, 
"Management's  Suggestions  on 
Advertising";  William  T.  Reace, 
vice  president,  Commonwealth  Ed- 
ison Co.,  "A  Proposed  Plan  for 
Promotion  of  Postwar  Electric 
Living",  and  C.  V.  Sorenson, 
Northern  Indiana  Public  Service 
Co.,  "Postwar  New  Home  Market 
for  the  Gas  Industry".  Other  fea- 
tured speakers  were  W.  J.  Donald, 
managing  director,  National  Elec- 
tric Manufacturing  Assoc.,  and 
Gene  Flack,  director  of  advertis- 
ing, Loose-Wiles  Biscuit  Co. 


Mr.  Austrian  stated.  "RKO  be- 
lieves that  it  is  preeminently  quali- 
fied to  develop  the  new  art  form 
that  is  television  programming." 

The  "new  technique"  of  video 
programming,  he  continued,  is  not 
that  of  the  movies,  the  theatre  or 
radio,  but  "an  adapted  combina- 
tion of  all  three."  RKO,  he  said, 
will  offer  advertisers  and  agencies 
not  only  filmed  television  pro- 
grams, but  live-talent  package 
production  as  well. 


KOZ 


EVERETT  L.  DILLARD 
General  Manager 

PORTER  BLDG. 

KANSAS  CITY 


FM  in  KANSAS  CITY 


DePAUW  RESEARCH 
GROUP  ORGANIZED 

TO  PROMOTE  and  coordinate 
"useful  scientific  research  in  the 
psychological  problems  of  radio, 
television,  plant,  hospital,  school 
and  theatre  broadcasting",  the  So- 
ciety for  the  Psychological  Study 
of  Broadcasting  has  been  formed 
at  DePauw  U.,  Greencastle,  Ind., 
it  was  announced  last  week  by  Dr. 
Paul  J.  Fay,  director  of  the  radio 
studio  at  DePauw. 

The  Society  circulates  a  monthly 
newsletter,  Broadcasting  Research 
Newsletter,  of  which  Dr.  Fay  is 
acting  editor  in  the  absence  of  Dr. 
W.  A.  Kerr,  secretary-editor  of 
the  organization,  who  has  accepted 
a  commission  in  the  Navy. 


WENT  Opens  in  July 

WENT  Gloversville,  N.  Y.,  will 
take  the  air  in  July,  according  to 
Bernard  Dabney,  manager  of  the 
new  local  outlet,  which  will  op- 
erate unlimted  time  on  1340  kc 
with  250  w.  Arthur  McCracken, 
stage  and  radio  veteran,  will  be 
commercial  manager  and  will  as- 
sume his  duties  June  12.  Joining 
the  sales  staff  is  Albert  Viscosi, 
former  Firestone  salesman.  Head- 
ing the  engineering  department  will 
be  W.  L.  Murtough,  formerly  of 
WOV  New  York.  Mrs.  Hazel  Wyllie 
will  be  traffic  manager;  Keith 
Blake,  announcer,  and  Carolyn 
Lynch,  receptionist.  WENT  is  one 
of  the  first  grants  to  be  made  fol- 
lowing the  Jan.  26  FCC-WPB  state- 
ment of  policy  relating  to  the  use 
of  critical  materials. 


TIME 

WSBT 

STATION 
A 

STATION 
B 

STATION 
C 

STATION 
D 

OTHERS 

MORNING 

MON.  THRU  FRI. 
8:00-12:00  A.M. 

34.9 

13.6 

18.8 

11.9 

16.0 

4.8 

AFTERNOON 

MON.  THRU  FRI. 
12:00-6:00  P.M. 

38.1 

21.4 

13.2 

10.9 

8.9 

I 

EVENING 

SUN.  THRU  SAT. 
6:00-10:00  P.M. 

42.1 

32.4 

5.3 

B 

1 

.3 

(C.  E.  HOOPER  LISTENING  INDEX,  FALL,  1943) 

This  advertisement  is  directed  particularly  to  those  who  think 
the  South  Bend  market  can  be  covered  by  using  a  Chicago 
radio  station  exclusively.  The  above  Hooper  study  shows  the 
absurdity  of  such  an  idea,  for  WSBT  has  more  listeners,  in  the 
South  Bend  area,  than  the  first  two  Chicago  stations  combined. 

This  South  Bend  station  dominates  a  rich  and  growing  mar- 
ket. War  workers  in  Northern  Indiana  and  Southern  Michigan 
have  money  —  more  and  more  every  pay  day.  Much  of  this 
cash  is  being  invested  in  war  bonds.  In  South  Bend  every 
quota  has  been  more  than  met  since  Pearl  Harbor. 

WSBT — no  upstart  but  one  of  the  pioneer  stations  —  is  22 
years  old,  1000  watts,  960  kilocycles,  owned  and  operated 
by  The  South  Bend  Tribune. 


PAUL    H.   RAY  M  E  R  CO. 
National  Representatives 


\ 

B3| 

SOUTH 

BEND 
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BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


WHO  Des  Moines 

Muir  Labs,  Grand  Rapids  (photo  enlarge- 
ments), 6  sp  weekly,  thru  Shaffer-Bren- 
nan-Marguhs,    St.  Louis. 

Vick  Chemical  Co.,  New  York,  3  ne  weekly, 
52  weeks,  thru  Morse  International,  N.  Y. 

Peter  Paul  Inc.,  Naugutuck,  Conn,  (candy 
bars  and  gum) ,  3  ne  weekly,  52  weeks, 
thru  Platt-Forbes,  N.  Y. 

Colgate-Palmolive-Peet  Co.,  Jersey  City 
(Colgate  Dental  Cream),  3  sa,  weekly, 
39  weeks,  thru  Ted  Bates  Inc.,  N.  Y. 

Vio  Bin  Corp.,  Monticello,  111.  (Rex  Oil),  3 
so  weekly,  thru  Rogers  &  Smith,  Chicago. 

Wm.  Wrigley  Jr.  Co.,  Chicago  (institution- 
al) ,  13  ta  weekly,  52  weeks,  thru  Ruth- 
rauff  &  Ryan,  Chicago. 

Reader's  Digest  Assn.,  Pleasantville,  N.  Y., 
3  sa  weekly,  39  weeks,  thru  BBDO,  N.  Y. 

Pioneer  Hi-Bred  Corn  Co.,  Des  Moines  (seed 
corn ) ,  3  ne  weekly,  52  weeks,  thru  Wal- 
lace Adv.  Agency,  Des  Moines. 

Western  Grocer  Co.,  Marshalltown,  la. 
(Jack  Spratt  Foods),  3  ne  weekly.  52 
weeks,  thru  Blackmore  Co.,  Des  Moines. 

WOV  New  York 

Personal  Finance  Co.,  Chicago  (loans),  78 
ta,  thru  Al  Paul  Lefton  Co.,  N.  Y. 

Roman  Prince  Macaroni,  Lowell,  Mass.,  312 
sp.  thru  Van  Dolen,  Givaudan  &  Masseck, 
Inc.,   N.  Y. 

Clean-0  Chemical  Co.,  New  York  (cleaner), 
156  sp,  thru  20th  Century  Adv.  Co.,  N.  Y. 

M-G-M,  New  York,  31  sa,  thru  Donahue  & 
Coe,  N.  Y. 

Bulova  Watch  Co..  New  York,  7436  sa,  thru 
Biow  Co.,  N.  Y. 

Admiraeion  Labs.,  Harrison,  N.  J.  (sham- 
poo), 234  ta,  thru  Chas.  Dallas  Reach  Co., 
Newark. 

Andy  Lotshaw  Co.,  Chicago  (Body  Rub), 
18  sp,  thru  Arthur  Meyerhoff  &  Co., 
Chicago. 

Paramount  Pictures,  New  York,  13  sa,  thru 
Buchanan  &  Co.,  N.  Y. 

Muir  Labs.,  Kansas  City,  Mo.  (photo  serv- 
ice), 13  sp,  thru  Shaffer-Margulis,  St. 
Louis. 

KROW  Oakland 

American  Express  Co.,  New  York  (money 
order  service),  sa,  13  weeks,  thru  Caples 
Co.,  N.  Y. 


WENR  Chicago 

Lever  Bros.  Co.,  Cambridge,  Mass.  (Life- 
buoy ) ,  2  sa  weekly,  thru  Ruthrauff  & 
Ryan,  N.  Y. 

Leaf  Gum  Co.,  Chicago,  3  sa  weekly,  13 
weeks,  thru  Bozell  &  Jacobs,  Chicago. 

J.  W.  Landenberger  &  Co.,  Philadelphia 
(Footlets),  3  sa  weekly,  thru  LaPorte  & 
Austin,  N.  Y. 

Goodall  Co.,  Cincinnati  (Palm  Beach  suits), 
9  sa  weekly,  thru  Ruthrauff  &  Ryan, 
Chicago. 

Esquire  Inc.,  Chicago  (Coronet) ,  8  sa 
weekly,  thru  Schwimmer  &  Scott,  Chi- 
cago. 

New  Process  Baking  Co.,  Chicago  (Mary- 
land biscuits),  2  so.  weekly,  thru  Von 
Senden  Agency,  Pittsburgh. 

Atlas  Brewing  Co.,  Chicago,  sa  weekly,  47 
weeks,  thru  Olian  Adv.  Agency,  Chicago. 

Bauer  &  Black,  Chicago  (Blue  Jay  corn 
plasters ) ,  3  sa  weekly,  6  weeks,  thru 
Ruthrauff  &  Ryan,  Chicago. 

William  Wrigley  Jr.  Co.,  Chicago  (chew- 
ing gum),  4  sa  weekly,  3  weeks,  thru 
Ruthrauff  &  Ryan,  Chicago. 

Decorative  Cabinet  Co.,  New  York  (E-Z- 
Do) ,  3  sa  weekly,  2  weeks,  thru  Grey 
Adv.  Agency,  N.  Y. 

L.  B.  Laboratories,  Los  Angeles  (Holly- 
wood hair  oil),  2  sa  weekly,  13  weeks, 
thru  Glasser-Gailey  &  Co.,  Los  Angeles. 

WNBH  New  Bedford,  Mass. 

Macfadden  Publications,  New  York  (True 
Story) ,  52  weeks,  thru  Raymond  Spector 
Co.,  N.  Y. 

Continental  Baking  Co.,  New  York  (Won- 
der Bread),  52  weeks,  thru  Ted  Bates 
Inc.,  N.  Y. 

Colgate-Palmolive-Peet  Co.,  Jersey  City 
(Super  Suds),  39  weeks,  thru  William 
Esty  &  Co.,  N.  Y. 

Murine  Co.,  Chicago  (eye  lotion),  62 
weeks,   thru    BBDO,  Chicago. 

Moxie  Co.,  Roxbury,  Mass.  (soft  drink), 
13  weeks,  thru  Alley  &  Richards,  N.  Y. 

KPO  San  Francisco 

Remar  Baking  Co.,  Emeryville,  Cal.,  t  week- 
ly, 52  weeks,  thru  Garfield  &  Guild,  San 
Francisco. 

George  Wylie  Co.,  Kansas  City  (Wylie  Fish- 
ing Guide) ,  2  t  weekly,  thru  First  United 
Broadcasters,  Chicago. 

G.  Washington  Refining  Co.,  Morris  Plains, 
N.  J.  (Instant  Coffee),  4  ta  weekly,  thru 
Ruthrauff  &  Ryan,  New  York. 

H.  J.  Heinz  Co.,  Pittsburgh,  Pa.  (mustard 
&  57-Sauce),  10  ta  weekly,  thru  Maxon 
Inc.,  Detroit. 

Morton  Salt  Co.,  Chicago,  2  ta  weekly, 
thru  Kenyon  &  Eckhardt,  New  York. 

WINN  Louisville 

Orange  Crush  Co.,  Chicago  (soft  drink), 
361  sa,  thru  M.  R.  Kopmeyer  Agency, 
Louisville. 

RCA  Victor  Division  of  Radio  Corp.  of 
America,  Camden,  N.  J.  4  sa  weekly, 
thru  Ruthrauff  &  Ryan,  N.  Y. 


WOR  New  York 

W.  F.  Straub  &  Co.,  Chicago,  (prune  juice), 
5  sp  weekly,  13  weeks,  thru  S.  Duane 
Lyon,  N.  Y. 

Richard  Hudnut  Sales  Co.,  New  York 
(beauty  preparations),  7  sp  weekly,  52 
weeks,  thru  Kenyon  &  Eckhardt,  N.  Y. 

Hudson  Pulp  &  Paper  Corp.,  New  York 
(paper  napkins),  3  ne  weekly,  26  weeks, 
thru  Duane  Jones  Co.,  N.  Y. 

KYW  Philadelphia 

Artra   Cosmetics,   New  Brunswick,  N.  J. 

(Sunfilter  Cream),   2    ne    weekly,  thru 

Murray  Breese  Assoc.,  N.  Y. 
Gimbel    Bros.,    Philadelphia  (department 

store) ,  6  so  weekly,  52  weeks,  direct. 
Lever  Bros.  Co.,  Cambridge,  Mass.  (Life- 
buoy  Soap)    4   sa,    8    ta   weekly,  thru 

Ruthrauff  &  Ryan,  N.  Y. 
Wm.   Wrigley,  Jr.  Co.,  Chicago  (chewing 

gum),  17  ta  weekly,  thru  Ruthrauff  & 

Ryan,    N.  Y. 
Wildroot  Co.,  Buffalo    (hair  tonic),  3  ne 

weekly,  52  weeks,  thru  BBDO,  N.  Y. 

KFBK  Sacramento,  Cal. 

McKesson  &  Robbins,  N.  Y.  (Bax),  9  ta 
weekly,  52  weeks,  thru  Ivey  &  Elling- 
ton,  N.  Y. 

William  Wrigley  Jr.  Co.,  Chicago  (gum) , 
5  ta  weekly,  thru  Ruthrauff  &  Ryan, 
N.  Y. 

W.   K.   Kellogg   Co.,   Battle  Creek  (Corn 

Flakes),      5   t   weekly,   39   weeks,  thru 

Kenyon  &  Eckhardt,  N.  Y. 
Colgatt-Palmolive-Peet     Co.,     New  York 

(dental  cream),  5  ta  weekly,  39  weeks, 

thru  Ted  Bates  Inc.,  N.  Y. 

KTSA  San  Antonio,  Texas 

Bu-Tay  Products  Co.,  Huntington  Park, 
Cal.  (Raindrops  detergent),  ta  weekly, 
thru  Glasser-Gailey  &  Co.,  Los  Angeles. 

Pierce's  Proprietaries,  Buffalo  (prescrip- 
tion), 6  t  weekly,  thru  Duane  Jones  Co., 
N.  Y. 

Reader's  Digest  Assn.,  N.  Y.,  2  sa  weekly, 

26  weeks,  thru  BBDO,  N.  Y. 
Ex-Lax,  Brooklyn,  N.  Y.  4  ta  weekly,  26 

weeks,  thru  Joseph  Katz  Co.,  N.  Y. 

KRGV  Weslaco,  Texas 

B.  C.  Remedy  Co.,  Durham,  N.  C.  (headache 
powders)  8  ta,  thru  Harvey  Massengale 
Co.,  Atlanta. 

Hilex  Co.,  St.  Paul  (bleach)  7  sa  weekly, 
thru  McCord  Co.,  Minneapolis. 

Kellogg  Co.,  Battle  Creek  (40%  Raisin 
Bran),  3  ta  weekly,  thru  Kenyon  &  Eck- 
hardt, N.  Y. 

KMJ  Fresno,  Cal. 

Massey-Harris  Co.,  Racine,  Wis.  (farm  im- 
plements), 12  ta  weekly,  thru  Cranmer- 
Krasselt,  Milwaukee,  Wis. 

Nehi  Corp.,  Columbus,  Ga.  (Royal  Crown 
Cola) ,  4  ta  weekly,  52  weeks,  thru  BBDO, 
N.  Y. 
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DONALD  J.  O'BRIEN,  former  radio 
director  of  the  Standard  Oil  Co.  of 
New  Jersey,  has  joined  the  executive 
contact  staff  of  Young  &  Rubicam. 
New  York. 

RANDY  MEBANE,  formerly  ac- 
count executive  of  Neff-Rogow  Inc., 
New  York,  formerly  in  the  promotion 
department  of  radio  sales,  spot  broad- 
casting division  of  CBS,  has  joined 
the  War  Advertising  Council,  as  as- 
sistant to  Irwin  Robinson,  director 
of  information. 

FRANK  P.  BUCK,  formerly  of  Ruth- 
rauff &  Ryan  and  Atherton  &  Currier, 
New  York,  has  joined  the  copy  staff 
of  Dancer-Fitzgerald-Sample  Co.,  as- 
signed to  radio  commercials. 

PEGGY  STONE,  of  Spot  Sales  Inc.. 
and  Leon  S.  Goldberg,  director  of  ad- 
vertising of  Adam  Hats,  New  York, 
were  married  June  7. 

MARIE  NORTH,  formerly  with  Law- 
rence Gumbinner  Adv.,  New  York,  has 
joined  Zan  Diamond,  New  York  ad- 
vertising agency,  as  copy  chief. 

CHARLES  PURDY,  former  account 
executive  of  Bermingham,  Castleman 
&  Pierce,  has  joined  Ferry-Hanly  Co., 
New  York,  as  radio  executive. 

THOMAS  RICHEY,  formerly  asso- 
ciate advertising  manager  of  Standard 
Brands  Inc.,  New  York,  has  joined 
the  contact  staff  of  Young  &  Rubi- 
cam, N.  Y. 

FRANCES  TAYLORE,  copy  writer, 
formerly  with  Duane  Jones  Co.,  New 
York,  has  joined  Franklin  Bruck 
Adv.,  New  York. 

MARTIN  FRITZ,  financial  advertis- 
ing representative,  has  been  promoted 
to  the  media  department  of  J.  Walter 
Thompson  Co.,  Chicago,  as  assistant 
to  George  Pearson,  fie  is  succeeded 
by  Fred  H.  Gray,  former  western 
representative  of  Commercial  &  Finan- 
cial Chronical,  Chicago  office. 

EDNA  ZIMMERMAN,  formerly  with 
Music  Corp.  of  America  and  CBS, 
has  joined  Raymond  Spector  Co.,  New 
York,  as  radio  talent  buyer. 

O.  A.  FELDON,  two  years  in  the 
agency  business,  and  A.  E.  Beirnes, 
founder  of  Standard  Rate  &  Data 
Service,  have  organized  the  Feldon 
Co.,  which  will  specialize  in  publica- 
tion research,  promotion,  advertising 
and  merchandising.  Mr.  Feldon  will 
head  the  new  company ;  Mr.  Beirnes 
will  be  vice-president  and  treasurer. 
Offices  will  be  at  8  S.  Michigan,  Chi- 
cago. 

WILLIAM  L.  DIENER,  president 
of  William  L.  Diener  Co.,  has  joined 
Leo  Burnett  Co.,  Chicago,  as  account 
executive.  The  Diener  company  will  be, 
discontinued. 

JOHN  RAYMOND  PITSKER,  for- 
mer editor  of  Housing  magazine,  has 
joined  Gerth-Pacifie  Adv.,  San  Fran- 
cisco, as  copy  writer  and  account  ex- 
ecutive. 

DAVID  TITUS,  free  lance  producer, 
has  joined  BBDO  Hollywood,  assigned 
to  the  weekly  NBC  Cavalcade  of 
America. 

VERNE  BURNETT,  who  has  opened 
his  own  public  relations  office  in  New 
York,  has  added  to  his  staff  Hugh 
Parton,  formerly  copy  chief  of  Paris 
&  Peart,  and  Campbell-Ewald  Co., 
New  York ;  Charles  E.  Coe,  former 
advertising  manager  of  the  Dodge  divi- 
sion of  Chrysler  Corp. ;  and  Eleanor 
Troy  Williams,  who  has  served  as 
radio  executive  of  Young  &  Rubicam, 
New  York,  and  as  public  relations  di- 
rector of  Town  Hall. 

ADVERTISING  ASSOCIATES, 
Newark,  N.  J.,  has  been  named  by 
the  Hercules  Chemical  Co.,  New  York, 
to  handle  advertising  for  drain  pipe 
cleaners.  A  woman's  interest  partici- 
pation program  is  being  considered 
for  radio  promotion. 
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WMMN 

offers  You 

PLAIN 
PEOPLE 

-of  the  liberal 
American  sort 
who  have  all  the 

needs  of the 
average  citizen 
and  who  have  a 

tremendous 
loyalty  for  their 
WMMN  which 
we  have  built  up 
over  the  years. 

THEY 
LISTEN/ 

• 

THEY  HAVE 
CONFIDENCE/ 

nun 

BUY 

COM.  QAk.  fa/L 


BERNARD  J.  PROCKTER,  radio 
business  manager  of  the  Biow  Co., 
New  York,  and  Richard  Lewis, 
iwriter-producer,  also  with  agency, 
last  week  resigned  to  set  up  their  own 
production  and  radio  counsel  at  299 
Madison  Ave.,  New  York.  Phone  is 
Vanderbilt  6-0674. 

WILLIAM  &  SAYLOR  Inc.,  New 
York,  merchandising  and  advertising 
agency,  has  moved  to  271  Madison 
Ave.  Phone  is  Lexington  2-3493. 

THOMAS  BLAKLEY,  formerly  in 
the  advertising  production  department 
of  Kellogg  Switchboard  &  Supply  Co., 
iChicago,  has  joined  the  copy  staff  of 
Beaumont  &  Hohman  Inc.,  Chicago. 

CLAIRE  A.  WOLFF,  public  relations, 
advertising  and  sales  promotion  agen- 
cy, has  moved  to  350  Fifth  Ave.  Phone 
is  Longacre  5-5978. 

ELSIE  CLAY  ROGERS,  former  edi- 
tor of  Vincent  Edwards  Adv.  Service, 
Boston,  has  joined  S.  Duane  Lyon 
Inc.,  New  York,  as  chief  copywriter. 

LOU  F.  WEIGEL  has  been  appointed 
production  manager  for  the  Detroit 
office  of  Arthur  Kudner  Inc. 

DIAMOND  ADV.  Agency  has  been 
established  in  Philadelphia  at  5638 
Walnut  St.  by  D.  Desna  Basherov. 

J.  E.  FLEISCH  has  joined  Ruth- 
rauff  &  Ryan,  Chicago,  after  14  years 
with  A.  Stein  &  Co.,  Chicago. 

WINSTON  McQUILLIN,  radio  di- 
rector of  Cockfield  Brown  &  Co.,  To- 
ronto, and  A.  E.  Wright  of  the  agen- 
cy's Montreal  office,  have  been  elected 
to  the  board  of  directors. 
G.  BARR  &  Co.,  Chicago,  has  appoint- 
ed Hill  Blackett  &  Co.,  Chicago,  to 
handle  advertising  for  its  entire  line  of 
cosmetics  and  pharmaceuticals,  includ- 
ing Balm  Barr  skin  conditioner. 
MAURICE  ZIMM,  writer-producer  of 
Broadcast  Adv.  Co.,  Los  Angeles  agen- 
cy, has  resigned  to  enter  the  armed 
services. 

OLGA  FABIAN,  formerly  in  the 
contact  department  of  Sydney  Biel- 
feild  Adv.,  Detroit,  has  joined  Mc- 
Cann-Erickson  Inc.,  New  York,  in  a 
similar  capacity. 

OTTO  M.  FOERNSLER,  formerly 
on  the  production  staff  of  George  H. 
Gibson  Co.,  New  York,  has  joined 
O.  S.  Tyson  &  Co.,  New  York,  in  a 
similar  capacity. 


New  Electronic  Mfg.  Co. 

ELECTRONIC  Mfg.  Co.,  a  new  or- 
ganization specializing  in  complex 
transformers,  chokes,  wave  filters  and 
other  difficult  types  of  electronic  equip- 
ment, has  opened  a  factory  and  main 
office  at  735  W.  Ohio  St.,  and  a  branch 
office  at  5200  W.  Chicago  Ave.,  Chi- 
cago. E.  J.  Rehfeldt,  formerly  with 
the  Thordarson  Electrical  Mfg.  Co.,  is 
planning  and  production  manager ; 
Harry  Holubow,  also  from  the  Thor- 
darson Co.,  is  chief  engineer ;  sales 
manager  is  J.  S.  Cislak ;  K.  C.  Haw- 
kins is  credit  manager. 


Steers  Heads  Media 

WILLIAM  E.  STEERS,  formerly 
director  of  all  media  for  Pedlar, 
Ryan  &  Lusk, 
New  York,  has 
joined  the  newly 
organized  agen- 
cy, Doherty,  Clif- 
ford and  Shen- 
field,  New  York, 
as  director  of  all 
media  and  secre- 
tary of  the  com- 
pany. Mr.  Steers 
had  been  with 
Pedlar,  Ryan  & 
Mr.  Steers   Lusk  for  14  years. 


Brown  Names  Barton 

FRANCIS  C.  BARTON  Jr.  has 
been  appointed  business  manager 
of  the  radio  department  of  the 
Biow  Co.,  New  York,  succeeding 
Bernard  J.  Prockter,  who  resigned 
last  week  to  set  up  his  own  produc- 
tion company  in  New  York.  Mr. 
Barton  formerly  was  director  of  the 
CBS  program  service  and  since 
May  1942  has  headed  the  personnel 
department  of  the  network.  Prior  to 
his  CBS  association,  Mr.  Barton 
was  affiliated  with  N.  W.  Ayer  & 
Son,  managing  the  Albany  office. 


Donley  Named  to  Head 
Westinghouse  Set  Sales 

APPOINTMENT  OF  Harold  B. 
Donley,  a  veteran  of  22  years' 
service  with  Westinghouse  Electric 
Supply  Co.,  as  manager  of  the  radio 
receiver  division,  with  headquarters 
in  New  York,  was  announced  by 
Walter  Evans,  vice-president  in 
charge  of  the  company's  radio  ac- 
tivities. The  division  will  market 
home  sets  as  soon  as  they  can  be 
made  again. 

Mr.  Donley  will  supervise  plan- 
ning and  experimental  work 
through  which  Westinghouse,  for 
the  first  time  since  1928,  will  de- 
velop a  complete  line  of  home  ra- 
dio receivers.  Development  work  is 
already  under  way  on  new  models, 
including  standard  sets  as  well  as 
frequency  modulation,  with  and 
without  phonograph  combinations 
and  home  television  equipment. 
Mr.  Donley  started  with  Westing- 
house in  1922  at  the  company's 
electric  appliance  division,  Mans- 
field, 0.  He  is  a  member  of  the 
National  Electrical  Wholesalers 
Assn.  and  an  alumnus  of  Ohio 
Wesleyan  U. 


Adam  Kessler  Jr. 

ADAM  KESSLER  Jr.,  63,  mayor 
of  Longport,  N.  J.,  and  a  director 
of  N.  W.  Ayer  &  Son,  Philadelphia, 
died  in  Atlantic  City  June  5  after 
being  stricken  with  apoplexy. 


New  Norwich  Series 

NORWICH  PHARMACAL  Co., 
Norwich,  N.  Y.,  through  Lawrence 
C.  Gumbinner  Adv.,  New  York,  is 
preparing  a  new  series  of  one- 
minute  spot  announcements  and 
radio  programs  for  Pepto-Bismol. 
Midwest  stations  will  be  used  at 
the  start  with  expansion  to  other 
parts  of  the  country  to  follow. 


fym  cti/uttirtm  the  Soutkumt 


KWFT 

5,000  WATTS     620  KC 


Check  the  CBS  listening  area 
survey  —  and  you'll  see  that 
KWFT  dominates  a  rich  Texas- 
Oklahoma  area  that  should  be 
covered  on  any  schedule. 


COLUMBIA  AFFILIATE  -Wichita  Falls,  Texas 
Represented  by  PAUL  H.  RAYMER  CO. 


Chicago 


San  Francisco 


Los  Angeles 


FHIRMDNT,  W.VR. 


ASK  A  JOHN  BLAIR  MAN 


Heavy  Purchase  of  Radios  After  War 
Indicated  by  Dr.  Wharfs  Kansas  Study 


HEAVY  purchase  by  Kansans  of 
radio  receivers  and  television  sets, 
along  with  other  household  appli- 
ances, is  indicated  in  an  advance 
supplementary  studv  to  the  1944 
Kansas  Radio  Audience  Survey 
conducted  by  Dr.  F.  L.  Whan  of 
the  U.  of  Wichita  and  released  last 
week  by  Ben  Ludy,  general  man- 
ager of  WIBW  Topeka,  which  has 
developed,  financed  and  printed  the 
annual  reports. 

On  the  basis  of  3,595  families 
interviewed  during  the  last  two 
weeks  of  January  and  the  first  two 


weeks  of  February,  each  10,000 
of  the  State's  511,109  families 
(1940  census  figures)  have  made 
definite  plans  to  purchase,  at  the 
war's  end,  1.605  radio  receivers 
and  595  television  sets.  Radio  pur- 
chases are  topped  only  by  washing 
machines  and  electric  or  gas  re- 
frigerators in  the  definite  post-war 
plans. 

War  Conditions  a  Factor 
In    addition,    anticipated  pur- 
chases,   although    definite  plans 
have  not  been  formulated,  include 
610  radio  receivers  for  each  10,000 


c 


turn  over  and 
go  to  sleep!  A 


family  units  and  836  television  sets, 
the  supplementary  studv  revealed. 
Also  in  the  "expect  to  buy  but  no 
definite  plans"  column,  each  10,- 
000  families  plans  to  purchase 
1,043  electric  or  gas  refrigerators. 

A  foreword  by  Dr.  Whan  ex- 
plains that  the  advance  supple- 
mentary study  was  made  "in  an  ef- 
fort to  learn  something  about  the 
present  plans  of  Kansas  families 
for  the  post-war  period."  He 
pointed  out  that  because  of  war- 
time conditions  no  exact  figures 
are  available  on  the  number  of 
families  in  Kansas  in  1944  who 
live  on  farms,  in  villages  or  in 
urban  centers.  "However,  it  is  prob- 
able that  the  3,595  families 
reached  represent  with  reasonable 
accuracy  the  State  as  a  whole," 
he  concluded. 

Information  was  gathered  from 
1,551  city  families,  942  families 
in  towns  of  less  than  2,500  popu- 
lation, and  1,102  farm  families. 
That  represents  one  out  of  each  116 
city  families,  one  of  each  128  vil- 
lage families  and  one  of  each  141 
farm  families  living  in  Kansas  at 
the  time  of  the  1940  Federal  census. 

"Renewal  of  time-payment  plans, 
renewal  of  advertising  and  mer- 
chandising activities,  and  employ- 
ment to  replenish  depleted  inven- 
tories of  peacetime  products,  should 
all  operate  to  stimulate  the  post- 
war market,"  Dr.  Whan  explained. 

With  reference  to  ownership  and 
condition  of  radio  sets,  the  sample 
indicates  that  6.2%  of  the  families 
checked  owned  no  radio.  Of  the 
93.8 %  reporting  radio  ownership, 
89.9%  said  their  sets  were  in  work- 
ing order  and  3.9%  reported  sets 
not  working. 

A  total  of  73.7%  reported  own- 
ing one  set;  20%  two  sets;  3.7% 
three  sets  and  2.6%  more  than 
three  receivers.  Power  for  73.1% 
of  the  sets  is  obtained  through 
highlines  or  public  utlities,  2.3% 
through  home  generators  and 
24.6%  from  batteries. 

Dead  Batteries  Listed 

Receiving  sets  reported  not  work- 
ing were  broken  down  as  follows: 
Farm,  6%;  village,  3.1%;  cities, 
3%.  Families  reporting  no  radio 
sets  owned  comprise  8.2%  farmers; 


KDYL  Staff  Changes 

R^ORttANT7ATIOM  of  the  KDYL 
Salt  Lake  Citv  staff  has  been  an- 
nounced bv  S.  S.  Fox,  president 
pud  general  manager.  Georee  A. 
Provol  has  been  appointed  director 
of  national  sales:  Alvin  G.  Pack 
is  urogram  director:  Georsre  D. 
S^ell  is  director  of  production;  Ken 
Fe^ard,  chief  announcer;  John 
Baldwin,  technical  director;  and 
Charles  Stockdale  has  been  named 
chief  engineer. 


5.6%  citv  dwellers  and  5%  living 
in  small  towns. 

Reasons  set  forth  for  non-onerat- 
ine:  radios  were  lifted  as  follows: 
Batteries  dead,  32.1%;  tuV>s  bad, 
27.1%;  other  reasons,  14.3%;  un- 
known. 21.4%.  In  some  cases  more 
than  one  cause  was  civen  for  non- 
working  sets.  Of  those  affected 
by  dead  batteries  54.6%  were  on 
farms.  20.7%  in  villages  and  6.7% 
in  cities.  Bad  tubes  were  broken 
down  as:  34.8%,  farms;  27.5%, 
villages;   15.5%,  cities. 

Of  farm  families  reporting  sets 
out  of  order  27.3%  said  they  have 
had  no  radio  service  for  more  than 
a  year,  while  19.6%  reported  their 
radios  going  bad  in  the  30  days  pre- 
ceding the  survey. 

Kansas  families  have  saved  much 
of  their  incomes,  the  survey  shows, 
and  in  the  definite  post-war  pur- 
chase plans  such  appliances  as  elec- 
tric cook  stoves,  gas  cook  stoves, 
mangle  ironers,  sewing  machines 
and  vacuum  sweepers  are  included 
along  with  radios  (both  standard 
and  television),  refrigerators  and 
washing  machines. 

Many  families  have  made  defi- 
nite plans  to  buy  furniture,  home 
air  conditioners,  cold  storage 
plants  and  install  utility  services 
such  as  telephones,  water  and  elec- 
tric systems.  Dr.  Whan  pointed 
out,  however,  that  the  figures  on 
"definite  plans"  reflect  current  de- 
mand and  can  be  used  in  predict- 
ing future  market  only  with  the 
realization  that  "prolongation  of 
the  war,  violent  readjustment-un- 
employment following  the  war,  and 
loss  of  confidence  in  the  future 
could  drastically  affect  purchases 
downward." 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  daily  to  Metropolitan 
New   York's   racial    groups   which  com- 

firise  70%  of  the  population.  These  mil- 
ions,  with  millions  to  spend,  have  their 
own  churches,  newspapers  and  radio 
stations.  They  respond  to  WBNX  pro- 
gramming and  public  service,  ths  rea- 
son why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con- 
sistently. If  your  products  are  merchan- 
dised in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  call 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORK 


*5 1, 
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Silas  is  right.  The  North  Dakota  Farm  increase— 
1943  over  '39-was  213.2%,  whereas  the  national 
increase  was  128.3%!  Some  punkins,  but  1944  will 
be  better  yet!  And  listen— WDAY  is  win,  place  and 
show  in  the  best  farm  section  of  North  Dakota.  May 
we  send  you  the  facts?  You'll  easily  see  why  WDAY 
is  high  up  on  the  list  of  all  the  nation's  farm-region 
stations. 

WDAY 

FARGO,  N.  D.  .  .  .  5000  WATTS  N.  B.  C. 

^  AFFILIATED  WITH  THE  FARGO  FORUM 

,  FREE  G>  PETERS,  NATIONAL  REPRESENTATIVES 
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RADIO  ENGINEERING  LABS.,  INC. 

^£rn^  Ax&zw/  ,  N  .  Y. 
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TRI-PEM 
MARKET 


The  PLW  *«y 
«he  Heart  of 


PAUL  H.  RAYMER 

Sales  Representative: 


Hooper  Rating  Reveals 
Spring   Listening  Drop 

EVENING  network  ratings  released 
by  C.  E.  Hooper  Inc.,  in  the  May  30 
report,  again  show  evidence  of  a  de- 
cided decrease  in  listening,  both  in 
comparison  to  the  previous  report  and 
to  that  for  the  same  period  a  year  ago. 
The  figure  for  average  sets-in-use  is 
24.1,  down  2.9  from  the  last  survey, 
down  2.6  from  a  year  ago.  Average 
available  audience  is  rated  at  76.2, 
down  1.4  from  the  last  report,  down 
2.1  from  a  year  ago.  The  average  eve- 
ning program  rating  is  7.9,  down  0.9 
from  the  most  recent  report,  down  1.5 
from  a  year  ago. 

Bob  Hope,  followed  by  Fibber  Mc- 
Gee  &  Molly,  and  Red  Skelton,  re- 
spectively, are  the  top  three  in  the 
list  of  "First  Fifteen"  evening  pro- 
grams. The  list  continues :  Davis  With 
Haley,  Aldrich  Family,  Charlie  Mc- 
Carthy, Take  It'  or  Leave  It,  Screen 
Guild  Players,  Radio  Theatre,  Abbott 
and  Costello,  Bing  Crosby,  Jack  Benny, 
Walter  Winchell,  Kay  Kyser,  Mr.  Dis- 
trict Attorney. 

The  five  top  ranking  programs  of 
Hooper  subscribers  are  listed  in  terms 
of  number  of  listeners  per  listening  set 
in  the  following  order :  Great  Gilder- 
sleeve,  Crime  Doctor,  Blue  Ribbon 
Town,  Charlie  McCarthy,  with  Life  of 
Riley  and  Radio  Reader's  Digest,  tying 
for  fifth  place.  The  subscriber  program 
with  the  highest  sponsor  identification 
index  is  Radio  Theater. 


OWI  PACKET,  WEEK  July  3 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during 
the  week  beginning  July  3.  All  station  announcements  are  50  seconds  and  available  for 
sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of  these  im- 
portant war  messages.  Each  X  stands  for  three  announcements  per  day  or  21  per  week. 


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 
NET-  Group  Group  NAT.  SPOT 

WORK  KW  OI  PLAN 

PLAN         Aff.  Ind.        AS.  Ind.  Lire  Tram. 


Fifth   War   Loan   X 

Play  Square  with  Gasoline  

Women  War  Workers   X 

V-Mail   X 

Save  Paper  


X 
X 


X 
X 


X 
X 


See  OWI  Schedule  of  War  Messages  145  for  names  and  time  of  programs  carrying  war 
messages  under  National  Spot  and  Network  Allocation  Plans. 


Fifth  War  Loan  Continued  for  Fourth 
Straight  Week  on  OWI  Radio  Schedule 


Biscuit  Series 

NATIONAL  BISCUIT  Co.,  New 
York,  is  sponsoring  a  quarter- 
hour  news  program  on  KSTP  St. 
Paul  for  Shreddes  and  Nabisco 
Shredded  Wheat.  Contract  is  for 
13  weeks.  Agency  is  A.  A.  Federal 
Inc.,  New  York. 


RADIO  allocations  for  the  Fifth 
War  Loan  are  continued  on  the 
Network  and  Station  Announce- 
ment plans  for  the  fourth  straight 
week  in  the  OWI  Domestic  Radio 
Bureau  schedule  for  the  week  be- 
ginning July  3.  Two  other  subjects 
are  continued  from  the  previous 
week  and  two  others  return  after 
more  than  a  month's  absence. 

Along  with  the  Fifth  Loan,  mes- 
sages on  Play  Square  With  Gaso- 
line and  Save  Paper  are  retained 
on  the  packet.  Gasoline  appeals  are 


TELEVISION 

FIRST  APPLICATION 
IN  SOUTHEAST 


In  step  with  latest  developments  in  broad- 
casting WPDQ  has  applied  for  a  television 
license. 

Programming  and  engineering  techniques 
are  being  studied  to  bring  this  exciting  new 
form  of  public  service  to  the  people  of  Jack- 
sonville at  the  earliest  possible  date. 


A  downtown  location  is  under  option  for  early 
construction  of  the  new  facilities  when 
materials  become  available 


FM 


SOUND 


WPDQ 


TELEVISION 


SIGHT 


Robert  R.  Feagin,  Gen.  Manager 
JACKSOIWTLLE,  FLORIDA 

Representatives: 
George  P.  Hollingbery  Company 
New  York       Chicago       Los  Angeles  Atlanta 


assigned  to  both  Station  Announce- 
ment and  National  Spot  allocation, 
with  the  conservation  theme  tied 
into  military  needs. 

Brought  back  to  the  allocation 
plan  after  a  two-month  absence 
is  the  campaign  to  recruit  Women 
War  Workers.  Messages  have  been 
assigned  to  network  programs  to 
urge  millons  of  women,  now  unem- 
ployed, to  take  jobs  in  war  produc- 
tion plants,  essential  civilians  and 
women's  armed  services. 

The  V-Mail  campaign,  missing 
from  the  packet  for  five  weeks,  is 
also  assigned  to  Network  alloca- 
tion, with  appeals  directed  to  the 
importance  of  conserving  precious 
cargo  space  as  the  number  of  troops 
now  overseas  increases.  Army  and 
Navy  V-Mail  has  jumped  50%  in 
volume  since  the  first  of  the  year, 
OWI  points  out,  for  which  radio 
deserves  a  large  share  of  credit. 

In  addition  to  the  allocation  as- 
signments, the  OWI  Women's  Radio 
War  Program  Guide  for  July  lists 
four  subjects  for  women's  pro- 
grams. These  are  Home  Canning, 
Make  Do  and  Mend,  Save  Paper, 
and  Tire  Conservation. 


DECCA  RECORDS  Inc.,  New  York, 
at  a  meeting  of  the  board  of  directors, 
held  last  Tuesday,  declared  a  quarterly 
dividend  of  30  cents  per  share,  payable 
June  30,  1944  to  stockholders  of  record 
at  the  close  of  business  June  17,  1944. 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 


WHf!§  5000  Watts  Day 
VP  A  1000  Watts  Night 
US  H  950  kc. 
Spartanburg,  S.  C.  Luu 
Represented  by  Hollingbery 
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"Fast,  Accurate,  Complete 

While  INTERNATIONAL  NEWS  SERVICE  is  usually 
FIRST  with  the  news  (as  it  was  again  with  the  flash 
of  the  invasion)  ACCURACY  is  never  sacrificed  to 
speed  alone. 

HERE  ARE  A  FEW  OF  THE  MANY  FINE 
TESTIMONIALS  RECEIVED  THE  LAST  FEW  DAYS: 


"Appreciate  outstanding  coverage  of 
INS  on  invasion.  We  found  INS  ac- 
curate, fast  and  complete.  It  met  our 
broadcast  requirement  in  every  way. 
Thanks." 

ROBERT  J.  MYERS 
Editor-in-Chief 
Yankee  Network 
Boston,  Mass. 

"We  of  station  WHO  have  been  very 
well  pleased  with  INS  invasion  cover- 
age so  far.  You  have  been  on  top  of 
the  latest  developments  all  the  way, 
and  we  have  found  your  service  a  real 
help  in  compiling  our  newscasts  in  a 
time  of  great  pressure." 

JACK  SHELLEY 
News  Editor 
Station  WHO 
Des  Moines,  la. 

"INS  coverage  on  the  invasion  was  ex- 
cellent. All  through  the  day  I  have  been 
pleased  to  receive  thorough,  brilliantly 
written  and  fast  stories  from  INS  on 
this  stupendous  development  in  the 
war." 

GILBERT  FORBES 

News  Editor 
Station  WFBM 
Indianapolis,  Ind. 


"Many  thanks  to  INS  for  its  outstand- 
ing coverage  on  the  invasion.  Every- 
thing was  highly  satisfactory.  While 
we  have  three  services,  INS  gave  us 
more  personal  attention  than  the  other 
services  by  alerting  us  with  frequent 
phone  calls  before  the  official  flash 
from  Eisenhower.  It  was  a  job  well 
done.  Another  fine  INS  achievement." 

JAMES  McPHERSON 
Station  KOA 
Denver,  Colo. 

"INS  supplied  its  usual  good  service 
and  fine  cooperation  when  the  invasion 
came." 

NICK  PAGLIARA 
Manager 
Station  WEW 
St.  Louis,  Mo. 

"Many  thanks  for  alertness  of  last 
night.  KFUN  took  the  air  at  11:45  PM 
staying  on  until  3:45  AM  (MWT), 
broadcasting  practically  every  INS 
dispatch.  The  official  allied  confirma- 
tion was  flashed  by  you  in  Las  Vegas 
less  than  two  minutes  after  it  was  re- 
leased in  London.  Again,  thanks  for 
keeping  us  on  top  of  the  story." 

Station  WFUN 

Las  Vegas,  New  Mexico 


"Get  it  FIRST,  but  first  get  it  RIGHT 
continues  to  be  the  watchword  of  INS 


INTERNATIONAL  NEWS  SERVICE 
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Programs  Shifted 
By  General  Foods 

Kate  Smith  to  Be  Heard  in 

News  for  Independents 

HIGHLIGHT  in  a  series  of  net- 
work program  time  changes  pre- 
ciptating  a  major  revamping  of 
CBS  and  NBC  summer  and  fall 
schedules  is  the  shift  of  Kate  Smith 
to  the  Sunday  7-8  p.m.  period  on 
CBS  Sept.  17,  when  she  returns 
to  the  air  after  a  summer  hiatus. 
In  announcing  the  shift  for  Kate 
Smith,  heard  Friday,  8-8:55  p.m. 
since  1939,  Young  &  Rubicam,  New 
York,  agency  in  charge,  empha- 
sized there  was   no  intention  to 


establish  competition  with  Jack 
Benny. 

Comedian  has  severed  connec- 
tions with  General  Foods  and  re- 
turns to  his  Sunday  7-7:30  p.m. 
spot  on  NBC  for  Pall  Malls  Octo- 
ber 8.  Setting  up  competition  to 
Benny  is  "an  incidental  bi-product" 
of  a  shift  which  is  dictated  by  the 
factors  of  good  business,  according 
to  Y&R.  which  states  that  the  Sun- 
day 6:30-8  p.m.  block  purchased  on 
CBS  was  the  only  desirable  con- 
tinous  time  open  to  the  company. 

Fanny  Brice  Show 

In  the  6:30-7  p.m.  spot,  G-F  is 
slated  to  sponsor  a  Maxwell  House 
coffee  show  with  Fanny  Brice,  be- 
ginning Sept.  17,  while  Frank  Mor- 


HOW  KEEN  IS  OUR  VALLEY? 

Today  it's  keener  than  ever,  richer  than  ever, 
more  discerning  than  ever.  Known  for  gen- 
erations as  the  "Breadbasket  of  the  West"  .  . 
today  it  has  the  *highest  per  capita  farm  in- 
come in  the  world.  The  ^eelc*tc  offers  the 
only  means  of  covering  this  enormous  area, 
plus  Western  Nevada. 

*1942  average  $8,797  per  farm. 

WHAT  IS 

Not  a  regional  network 
but  a  group  of  long- 
establisded  key  stations, 
each  the  favorite  in  its 
community . . .  combined* 
on  a  new  basis  for  Na- 
tional spot  business. 

'See  McClatcby  "&ctti«e  rate  list- 
ing first  under  California  in 
Standard  Rale  and  Data 


Robert  A 
STREET 
National 
Sales  Mana 


Paul  H. 
RAYMER  CO. 
National 
Representative 


McClatchy 

Broadcasting 
Company 

Sacramento,  California 


•  KOH 
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STOCKTON -Km 
fRESNO  -  KMJ 
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gan  is  scheduled  to  return  August 
31  to  the  original  Maxwell  House 
Coffee  Time  NBC  Thursday  8-8:30 
p.m.  in  a  show  of  his  own,  with 
final  plans  still  to  be  confirmed. 
For  ten  weeks,  starting  June  22, 
G-F's  Those  We  Love  will  be  heard 
on  NBC  Friday  8-8:30  p.m.  Instead 
of  Sunday  2-2:30  p.m.  Wrigley's 
America  In  The  Air  on  September 
16  is  scheduled  to  move  from  Sun- 
day 6:30-7  p.m.  to  Saturday  7:30-8 
p.m.  on  CBS,  latter  period  to  be 
vacated  July  1  by  Thanks  To  The 
Yanks.  R.  J.  Reynolds  Tobacco 
shifts  this  show  July  3  to  Monday 
7:30  p.m.  on  CBS  replacing  Blon- 
die,  to  be  permanently  discontinued 
by  Reynolds. 

Another  confirmed  change  is 
G-F's  plan  to  shift  Thin  Man  from 
CBS  Sunday  10-10:30  p.m.  to  NBC 
Friday,  8:30-9  p.m.  June  16.  Not 
as  yet  fully  confirmed  is  shift  of 
G-F's  Dina  Shore  Show  from 
Thursday,  9:30-10  p.m.  on  CBS  to 
Thursday,  8:30-9  p.m.  on  NBC  on 
return  in  fall,  and  transfer  of 
Aldrich  Family  from  NBC's  Thurs- 
day 8:30-9  p.m.  spot  to  CBS  Fri- 
day 8-8:30  p.m.  September  15  after 
a  summer  haitus.  Gulf  Oil  Corp.  is 
expected  to  shift  We,  The  People, 
heard  on  CBS  from  7:30-8  p.m.  to 
10:30-11  p.m.  on  Sunday,  June  18, 
and  Anchor  Hocking  Glass  to  move 
Corliss  Archer,  effective  July  6  to 
Thursday  on  CBS  9:30-10  p.m. 
instead  of  into  the  Sunday  7-7:30 
p.m.  spot  on  the  same  network. 


StM»°M 


BlCH  ****** 
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TheBlUl  Network  5 
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AFM  Stands  Pat 

(Continued  from  Page  12) 

Sens.  Wheeler  (D-Mont.),  Clark 
(D-Ida.)  and  Vandenberg  (R- 
Mich.)  as  being  "defenders  of  em- 
ployers". All  three  Senators  have 
opposed  Petrillo's  interference  with 
educational  broadcasts. 

Despite  his  blasts  at  the  WLB 
in  connection  with  the  recording 
dispute  and  the  WJJD  and  KSTP 
strikes,  however,  Mr.  Petrillo  de- 
cided not  to  oppose  the  Board's 
"status  quo"  request  on  the 
NABET  dispute  [Broadcasting, 
June  5].  In  introducing  Ed  J. 
Brown,  president  of  the  Interna- 
tional Brotherhood  of  Electrical 
Workers,  he  asserted  that  "because 
of  the  invasion"  it  was  better  not 
to  fight  and  to  "take  it  on  the 
lam"  and  "keep  quiet  momentarily 
at  least". 

Reviewing  his  agreement  with 
the  networks  and  his  subsequent 
contract  with  IBEW  as  to  juris- 
diction on  platter  turners,  Mr. 
Petrillo  said  that  the  independent 
engineers  (NABET)  became  "mili- 
tant and  decided  to  strike  if  the 
musicians  take  over".  However,  he 
assured  Mr.  Brown  that  they 
would  work  together. 

"I'm  satisfied,"  he  said,  "that 
the  NAB  some  day  is  going  to  give 
us  a  fight.  We've  got  to  be  pre- 
pared for  that  fight  now.  They're 
making  so  much  money  they  don't 
know  what  to  do  with  it.'J 

Principal  resolution  affecting 
radio  passed  by  the  convention 
concerned  the  recording  dispute.  It 
provided : 

That  no  member  or  members  of  the  AFM 
shall  take  employment  or  become  em- 
ployed in  the  making  and  manufacturing 
of  records  and  transcriptions  upon  terms 
and  conditions  different  from  those  pre- 
scribed in  the  "Decca"  contract  or  in  the 
"Four  Employer  Contract";  and  of- 
ficers of  AFM  hereby  stand  instructed  to  re- 
frain from  entering  into  any  contracts  or 
agreements  with  any  person,  company,  or 
employer  who  seeks  the  services  of  any  mu- 
sicians in  the  making  of  records  and  tran- 
scriptions unless  such  person,  company  or 
employer  enters  into  a  written  agreement 
with  the  Federation  embodying  the  same 
terms  and  conditions  now  included  in  the 
"Decca"  contract  and  the  "Four  Employer 
Contract." 

Another  resolution,  designed  to  safe- 
guard AFM  members  against  any  "nefari- 
ous" effects  on  their  employment  by  tele- 

(Continued  on  Page  68) 


If  you  buy  or  plan 
advertising  for 
Iowa,  you  need 

THE  1943 
IOWA  RADIO 
AUDIENCE  SURVEY 

gives  you  detailed  analysis  of  "lis- 
tening areas"  of  every  Iowa  station, 
programs  that  appeal  to  urban,  vil- 
lage, and  farm  families,  and  listening 
habits.  Illustrated  with  pictographs  for 
quick  and  easy  reading.  You  can  get 
a  copy  free  by  writing  to 

CENTRAL  BROADCASTING  CO. 
912  Walnut  St.,  Des  Moines,  Iowa 
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Fifteen  minute  transcriptions  play  back  with  split-second 
accuracy. 

"Where  seconds  count,  maintaining  broadcasting  sched- 
ules or  dubbing  sound  to  synchronous-driven  movie  films, 
you're  offered  the  perfect  timing  of  the  Fairchild  Portable 
Recorder  turntable  drive. 

The  motor  is  synchronous.  The  drive  is  positive.  Two 
speeds:  33.3  rpm  by  worm  and  gear;  78  rpm  by  precision 
friction-ball-race  stepup.  The  only  necessary  interlocking 
device  to  other  synchronous  equipment  is  the  A.C.  line. 

With  professional  use  in  mind,  all  Fairchild  portable 


recording  instruments  are  built  to  meet  the  exacting  re- 
quirements of  the  radio  and  communications  fields.  To 
electronic  skill  Fairchild  has  added  the  plus  of  exceptional 
mechanical  skill  —  skill  long  practiced  in  .0002"  tolerance 
production  of  aerial  cameras,  aircraft  sextants  and  aircraft 
computing  gun  sights. 

The  result  of  persistent  research  to  provide  studio- 
quality  recording  in  the  field  is  the  Fairchild  No.  539 
Portable  Recorder.  Descriptive  and  priority  data  are 
available. 


CAMERA 


AND    INSTRUMENT  CORPORATION 

88-06  Van  Wyck  Boulevard,  Jamaica  1,  N.  Y.  •  New  York  Office:  475  Tenth  Avenue,  New  York  18,  N.  Y. 


SOUND  EQUIPMENT- PRECISIONIZED -mechanically  and  electronically -FOR  FINER  PERFORMANCE 
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The  neighbors  will 
tell  you-RESULTS! 


14 


Local  Advertisers 
have  been  on  WINN 
a  solid  104  weeks 

That**  RESULTS! 


Allied  Service 

(Continued  from  page  9) 

Branch  by  Lt.  Col.  Jack  Harris, 
former  assistant  manager  of  WSM 
Nashville.  Col.  Kirby  formerly  was 
an  executive  of  the  Nashville  sta- 
tion, but  served  three  years  as  pub- 
lic relations  director  of  the  NAB 
prior  to  his  Army  radio  assignment 
as  a  civilian  in  1941. 

In  addtiion  to  separate  program- 
ming operations  for  U.  S.  and 
British-Canadian  forces,  there  will 
be  a  joint  AEF  production  unit, 
made  up  of  former  BBC  men  in  the 
British  Army  and  former  broad- 
casters available  from  the  Ameri- 
can Army.  Special  events  programs 
will  be  developed,  along  with  other 
established  features. 

New  program  material  also  will 
be  drawn  from  American  and  Cana- 
dian networks,  as  well  as  BBC. 
One  program  definitely  planned  fol- 
lows the  "musical  clock"  pattern, 
probably  to  be  called  the  AEF 
Early  Bird,  Rise  and  Shine  pro- 
gram. Sgt.  Casper  Kuhn,  formerly 
an  m.c.  on  NBC  using  the  name 
Dick  Dudley  (Dawn  With  Dudley) , 
and  an  RAF  soldier  who  was  a 
BBC  m.  c,  are  handling  the  early 
morning  program.  The  effort  is  to 
give  soldiers  a  laugh  and  bright 
music  to  start  the  day. 

Preliminary  plans  also  contem- 
plated a  "show  case"  type  of  ren- 
dition, to  be  supplied  by  the  various 
networks  and  featuring  their  top 
talent.    Supplementing    such  re- 


BROADCASTING  MESSAGES  of  good  luck  and  Godspeed  in  Washing1 
ton's  NBC  studios  on  D-Day  were  the  wives  of  leading  American  mili ' 
tary  leaders  whose  husbands  are  on  the  European  invasion  front.  At  tht  * 
mike,  with  Nancy  Osgood  (top  center)  of  WRC  Washington,  in  the  back 
ground,  are  (1  to  r)  :  Mrs.  Harold  R.  Stark,  Mrs.  Carl  Spaatz,  Mrss 
James  Doolittle  and  Mrs.  Alan  R.  Kirk,  wives  of  our  famous  leaders  i 


corded  programs  would  be  live 
talent  both  from  here  and  in  Eng- 
land, as  it  becomes  available. 

Col.  Kirby's  transfer  to  ETO  was 
requested,  it  is  understood,  follow- 
ing a  visit  there  in  April  in  con- 
nection with  arrangements  for 
radio  coverage  of  the  invasion.  He 
worked  with  Col.  David  Sarnoff, 
president  of  RCA  and  chairman  of 
the  NBC  board,  now  with  SHAEF 
as  radio  liaison  officer,  and  Comdr. 
Harry  C.  Butcher,  former  CBS 
Washington  vice-president,  Naval 
aide  to  Gen.  Eisenhower. 

While  precise  information  was 
lacking,  preliminary  discussions  re- 
garding the  Allied  Forces  Network 
operations     contemplated  broad- 


Wichita  KFH 


Morale  is  High  in  Booming  Wichita!  Boomtown's  fabulous  payroll 
is  its  biggest  morale  booster  .  .  .  sales  booster,  too,  for  bcoring 
Wichita,  with  a  doubled  population  and  a  spendable  income  per 
family  that  is  more  than  doubled!  Wichita  tops  the  great  Southwest 
in  record-breaking  retail  sales  with  more  than  $16  000,000  monthly; 
is  second  in  sales  increases  in  the  entire  Nation!  But  Wichita,  with 
important  money  to  spend  is  saving  money  too,  as  evidenced  in  sharp 
savings  increases  and  war  bond  sales.  Peace-time  Wichita,  the  Avia- 
tion Capital,  with  its  reserve  of  natural  resources  in  rich  wheat  lands 
and  untapped  oil  areas  will  still  be  boomtown  for  low-cost  sales! 


Forward-looking  advertisers 
are  creating  sales-habits  now 
with  that  Selling  Station  in 
Kansas'    Richest   Market . . . 
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5000  WATTS  DAY  &  NITE 


CALL  ANY  EDWARD  RETRY  OFFICE 


scale  operations.  A  service  depart 
ment  would  inform  troops  of  fact; 
and  information  at  home  and  in 
other  war  theatres,  provide  lega 
aid  service,  explain  orientation 
language,  educational  and  othej 
services,  and  generally  perform  a: 
radio  counselors  to  servicemen. 

As  needed,  It  is  thought,  addi 
tional  transmitters  and  other  facili 
ties  will  be  established,  beamed  t( 
the  Continent.  The  effort  will  be  tc 
develop  facilities  so  that  at  al 
times  the  primary  service  area  o: 
the  AFN  stations  will  be  withir 
the  range  of  Allied  troops. 

In  addition  to  the  military  nature 
of  this  operation,  it  is  expected  tha 
a  vast  civilian  population  will  b< 
attracted.  The  American  Force; 
Network,  with  its  restricted  opera 
tions,  is  reported  to  have  estab 
lished  a  following  of  some  5,000,00( 
civilians,  who  listened  over  th< 
shoulders  of  the  troops  in  the  Brit 
ish  Isles  alone,  prior  to  the  invasion 

Headquarters  of  the  new  servic< 
are  established  in  London  and  th< 
center  of  operations  probably  wil 
remain  there.  With  the  establish 
ment  of  invasion  subheadquarteri 
on  the  Continent,  it  is  believec 
branch  studios  and  mobile  trans 
mitters  will  be  set  up.  News  opera 
tions  probably  will  be  expandet 
considerably  over  that  formerly 
provided.  American  Forces  Net 
work  news  was  handled  largely  bj 
the  staff  of  Stars  &  Stripes,  expe 
ditionary  force  newspaper. 

The  simultaneous  BBC-AFN  op 
erations  will  continue  indefinitely 
it  is  understood.  It  is  conjecturec 
that  there  will  be  a  separation  whet 
American,  British  and  Canadiar 
troops  have  been  segregated  in  par] 
ticular  areas.  At  that  time,  it 
expected  BBC  will  service  British 
Canadian  troops  and  AFN  wil 
serve  American  occupied  areas. 


to:. 


New  Int'l  Silver  Show 

INTERNATIONAL  SILVER 
Meriden,  Conn.,  on  Oct.  1  will  re 
place  Silver  Theatre  on  CBS  Sun 
day  6-6:30  p.m.  with  a  new  drama 
tic  comedy  The  Adventures  of  Har 
riet  and  Ozzie,  starring  Ozzie  Nel 
son,  band  leader  and  his  wife.  Con 
tract  for  13  weeks  was  placer- 
through  Young  &  Rubicam,  New 
York. 


WINN^ 

LOUISVILLE 

autk 
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IfouA. 

BLUE  NETWORK 

STATION  i*t 

LOUISVILLE,  KY. 

D.  E.  "Plug"  Kendrick 

President  and  General  Manager 

G.  F.  "Red"  Bauer 

Sales  Manager 
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D-Day  Gives  Radio  Opportunity 

(Continued  from  page  10) 


|,  Mutual  microphone,  was  soon  fol- 
lowed by  Charles  Hodges,  Royal 
Lrch  Gunnison,  Paul  Schubert  and 
'jecil  Brown.  These  commentators 
iroadcast  frequently  throughout 
he  early  morning  filling  in  back- 
;round  and  interpreting  the  news 
•eports. 

'i  Later  in  the  morning  Miller  Mc- 
nintock,  MBS  president,  announced 
hat  Mutual  had  cancelled  all  com- 
mercials since  the  first  invasion 
lash  in  order  to  bring  its  listeners 
f;he  full  news  as  it  happened  and 
;hat  this  policy  would  be  continued 
lis  long  as  necessary.  Effective  at 
loon,  he  said,  news  bulletins  would 
hoe  broadcast  every  half -hour  on  the 
Laour  and  half-hour,  this  practice 
;o  be  continued  until  further  notice, 
adding  that  when  commercial  pro- 
grams were  resumed  they  would  be 
'interrupted  or  displaced  as  news 
.svents  occurred. 

At  CBS,  where  Paul  White,  di- 
rector of  news  broadcasts,  had  been 
at  his  desk  since  before  1  a.m., 
j  Quentin  Reynolds  joined  Trout  and 
Eliot  to  handle  the  brunt  of  the 
commentaries  from  New  York  for 
that  network.  Jack  Gerber,  super- 
visor of  shortwave  listening,  had 
also  been  assembling  his  staff, 
'which  from  midnight  June  5  to  mid- 
night June  6  monitored  approxi- 
mately 20,000  words  of  copy,  broad- 
'  cast  from  a  dozen  key  cities  in  half 
that  many  languages. 

Blue  Acts  Fast 

Summoned  by  John  Madigan, 
manager  of  the  Blue  newsroom  in 
New  York,  who  was  on  duty  when 
the  first  invasion  bulletin  came 
through  and  who  set  the  Blue's  D- 
jlDay  assembly  plan  into  motion, 
*  G.  W.  Johnstone,  director  of  news, 
arrived  in  time  to  assume  command 
of  the  Blue's  news  operations  well 
in  advance  of  the  Allied  confirma- 
tion. Thomas  Vellotta,  assistant 
news  head;  Ray  Diaz,  supervisor  of 
announcers;  James  Bixler  and  Ed- 
mund Stevens,  manager  and  assist- 
ant manager  of  night  programs, 
were  also  on  duty.  Phillips  Carlin, 
Blue  vice-president  in  charge  of 
programs,  followed  the  news  from 
his  office  over  his  radio,  while 
Charles  Barry,  eastern  program 
manager,  coordinated  activities  and 
controlled  schedules  from  vantage 
points  in  the  newsroom. 

William  F.  Brooks,  NBC  director 
of  news,  supervised  the  flow  of  in- 
vasion news  and  news  analysis  for 
that  network.  Adolph  Schneider, 
Brooks'  assistant,  remained  at  the 
cue  channel  desk,  in  direct  contact 
with  London,  from  the  time  of  the 
first  official  announcement  until  late 
in  the  afternoon,  directing  cut-ins 
and  cues  and  calling  the  timings 
for  overseas  pickups. 

Commercials  Out 

H.  V.  Kaltenborn,  dean  of  news 
analysts,  and  St.  John  handled  the 
brunt  of  news  interpretation  for 
NBC  from  New  York,  where  Don 
Goddarri,  Don  Hollenbeck,  Cesar 
Saerchinger  headed  a  battery  of  an- 


nouncers who  read  pre-broadcast 
announcements  and  news  bulletins. 

Niles  Trammell,  NBC  president, 
arrived  shortly  after  the  first  an- 
nouncement, as  did  vice-presidents 
C.  L.  Menser,  John  F.  Royal  and 
Frank  E.  Mullen,  to  provide  over- 
all supervision.  Mr.  Trammell's  first 
act  was  to  order  the  cancellation  of 
all  commercial  and  sustaining  pro- 
grams, except  for  some  news  peri- 
ods, for  as  long  as  invasion  cover- 
age might  warrant  this  policy.  Not 
a  single  commercial  program  was 
broadcast  on  NBC  during  the  en- 
tire D-Day  operations. 

While  the  final  New  York  staff 
members  were  still  straggling  in 
from  remote  suburbs,  news  was  be- 
ing made,  reported  and  analyzed 
on  the  air.  At  4:17  a.m.  EWT, 
Wright  Bryan  of  WSB  Atlanta, 
and  managing  editor  of  the  Atlanta 
Journal  and  an  NBC  correspondent, 
broadcast  from  London  the  first 
eye-witness  report  of  the  beachhead 
landings  as  seen  from  a  plane.  This 
and  subsequent  reports  of  corres- 
pondents during  the  first  hours  of 
invasion  news  were  pooled  and  car- 
ried simultaneously  by  all  networks. 
As  time  went  on,  however,  a  ten- 
dency developed  for  each  network 
to  stick  more  closely  to  reports  of 
its  own  staff,  except  for  official 
communiques  from  SHAEF  and 
for  personages  such  as  King  George 
of  England,  who  broadcast  at  3 


p.m.  EWT,  who  are  always  accord- 
ed time  on  all  networks. 

In  keeping  with  the  solemnity  of 
the  D-Day  atmosphere,  the  day's 
broadcasts  included  many  prayers 
and  programs  of  a  religious  char- 
acter, climaxed  by  the  message  of 
President  Roosevelt  at  10  p.m.  on 
all  networks.  At  7  a.m.  the  Blue 
broadcast  a  program  of  special 
D-Day  prayers  by  the  Most  Rev- 
erend Francis  J.  Spellman,  Catholic 
Archbishop  of  New  York  and  Mili- 
tary Vicar  of  the  U.  S.  armed 
forces,  Dr.  Israel  Goldstein  and  the 
Right  Reverend  William  T.  Man- 
ning, and  a  message  to  American 
women  by  Mrs.  Eleanor  Roosevelt. 
These  had  been  recorded  in  advance 
for  broadcasting  after  the  start  of 
the  invasion.  At  8:30  a.m.  the  Blue 
picked  up  a  community  church 
service  from  Chagrin  Falls,  Ohio. 

Liberty  Bell  Rings 

From  Independence  Hall,  NBC 
at  7:15  a.m.  picked  up  the  ringing 
of  the  Liberty  Bell  by  Mayor  Ber- 
nard Sobel  of  Philadelphia  as  a 
symbol  of  the  eventual  liberation  of 
oppressed  peoples  everywhere,  fol- 
lowed by  prayers  for  men.  of  the 
armed  forces  said  by  Dr.  Norman 
Vincent  Peale,  Rabbi  David  Desola 
Pool  and  Father  Francis  X.  Shea. 
The  prayer  offered  by  Archbishop 
Spellman  at  the  noon  mass  at  St. 
Patrick's  Cathedral  was  repeated 
on  NBC  at  2:30  p.m.  and  at  5  p.m. 
NBC  carried  the  eternal  light  cere- 
monies from  Madison  Square  with 
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"Now,  if  we 
were  only 
staying 
at 

THE  ROOSEVEIT" 

When  you  stop  at  The  Roosevelt 
you  don't  risk  getting  marooned 
like  this.  For  you'll  be  within  walk- 
ing range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  at 
The  Roosevelt  liquidates  a  lot  of 
bother. 

Rooms  with  bath  from  $4.50. 

_  HOTEL 

Roosevelt 

MADISON  AVE.  AT  45th  ST.,  NEW  YORK 

-A  HILTON  HOTEL  — 
ROBERT    P.    WILLIFORD,    General  Manager 

Other  Hilton  Hotels  From  Coast  to  Coast: 

TEXAS,  Abilene,  El  Paso,  Longview,  Lub- 
bock, Plainview;  NEW  MEXICO,  Albuquerque; 
CALIFORNIA,  Long  Beach,  Los  Angeles,  The 
Town  House;  MEXICO,  Chihuahua,  The  Pala- 
cio  Hilton.  Hilton  Hotels.  C.  N.  Hilton,  Presi- 
dent. 


Mayor  F.  H.  LaGuardia  as  the 
chief  speaker. 

Invasion  day  prayers  by  Brig. 
Gen.  William  R.  Arnold,  chief  of 
Army  chaplainc,  and  Capt.  Stan- 
ton W.  Salisbury,  acting  chief  of 
Navy  chaplains,  were  broadcast  on 
MBS  at  9  a.m.  Mutual  at  4:30  p.m. 
also  broadcast  a  special  hour  of 
prayer,  with  messages  from  Arch- 
bishop Spellman,  Rabbi  Louis  Fink- 
elstein  and  the  Right  Rev.  Henry 
St.  George  Tucker. 

Another  special  MBS  program, 
which,  like  the  Hour  of  Prayer,  had 
been  set  up  in  advance  by  WOR 
New  York  for  D-Day  broadcast, 
was  This  Is  It.  A  dramatization  in- 
volving an  American  family  with  a 
son  in  the  service,  which  was  broad- 
cast in  the  half-hour  immediately 
preceding  the  presidential  program, 
Milestones  for  Victory,  was  broad- 
cast on  the  Blue  in  the  afternoon. 

Eyewitness  Accounts 

Recordings  of  eye-witness  ac- 
acounts  of  Naval  action  on  the 
English  Channel,  made  on  the 
scene  and  flown  back  to  London  for 
broadcast,  provided  some  of  the 
outstanding  radio  reports  of  the 
beginning  of  the  invasion.  At  9:20 
a.m.  CBS  correspondent  Charles 
Collingswood's  account  of  the  trip 
of  an  LST  was  broadcast  by  his 
network  and  at  11  a.m.  Mutual 
gave  its  listeners  interviews  with 
American  soldiers  made  on  an  in- 
vasion vessel  by  MBS  correspond- 
ent Larry  Meier.  One  of  the  most 
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Commercials  Ignored  as  News 
Of  Invasion  Gets  Precedence 

NBC  Killed  Entire  Program  Schedule,  Not  Even 
Using  Courtesy  Announcements  for  Sponsors 


GIVING  invasion  news  precedence 
over  all  other  programs  on  D-Day, 
the  nationwide  networks  cancelled 
many  of  their  regular  commercial 
as  well  as  sustaining  shows,  and 
cut  off  or  interrupted  others.  NBC 
went  the  farthest,  killing  its  en- 
tire program  schedule  for  the  day, 
not  even  broadcasting  the  courtesy 
announcements  that  are  customary 
in  such  cases. 

Blue  Network  cancelled  the  fol- 
lowing sponsored  programs,  listed 
to  show  sponsor,  program  title  and 
time  of  scheduled  broadcast:  A.  E. 
Staley  Mfg.  Co.,  Sweet  River,  10- 
10:15  a.m.;  Libby,  McNeill  &  Lib- 
by,  My  True  Story,  10:15-10:40 
a.m.;  Kellogg  Co.  and  Procter  & 
Gamble  Co.,  Breakfast  at  Sardi's, 
11-11 :30  a.m. ;  Coca  Cola  Co.,  Songs 
by  Morton  Downey,  3-3:15  p.m.; 
Miles  Laboratories,  Lum  and  Ab- 
ner,  8:15-8:30  p.m. 

dramatic  accounts  was  that  record- 
ed from  the  deck  of  an  American 
Naval  flagship  by  George  Hicks, 
manager  of  the  Blue's  London 
newsroom,  and  broadcast  at  10:30 
p.m. 

By  noon,  all  the  networks  ex- 
cept NBC  had  returned  to  approxi- 
mately normal  program  schedules, 
except  the  news  bulletins  were 
broadcast  at  the  beginning  of  each 
program  period.  There  were  numer- 
ous interruptions  for  special  bulle- 
tins and  a  number  of  cancellations 
for  special  programs,  but  the  ten- 
sion was  gradually  lessening.  By 
Wednesday  morning,  all  four  nets 
were  back  to  normal,  although 
ready  to  revert  to  a  fulltime  news 
and  analysis  basis  whenever  events 
should  warrant  it. 

Although  NBC  carried  no  com- 
mercials on  Tuesday,  Bob  Hope, 
Fibber  McGee  and  Molly,  Red  Skel- 
ton,  Ginny  Simms  and  Fred  War- 
ing made  brief  appearances,  using 
special  material  in  keeping  with 
the  solemnity  of  the  occasion. 


New  Raleigh  Show 

BROWN  &  WILLIAMSON  To- 
bacco Corp.  (Raleigh  cigarettes), 
shifts  Hildegarde  from  its  half- 
hour  Beat  the  Band,  Wednesdays, 
on  NBC  to  a  new  half -hour  pro- 
gram, Raleigh  Room,  originating 
at  NBC  New  York,  Tuesdays,  be- 
ginning June  13.  Format  retains 
Hildegarde's  cafe  personality  with 
guest  appearances.  Clayton  Coll- 
yer  will  announce,  and  Harry  Sos- 
nick's  orchestra  provides  the  mu- 
sic. Raleigh  Room  will  be  produced 
by  Ann  Sosenko,  Hildegarde's 
manager.  Succeeding  Hildegarde 
on  Beat  the  Band,  effective  June 
14,  will  be  Eddie  Mayhoff  with 
Harry  Sosnick's  orchestra.  Both 
contracts  are  for  13  weeks.  Agency 
is  Russel  M.  Seeds  Co.,  Chicago. 


Raymond  Gram  Swing's  news 
show  for  Socony-Vacuum  Oil  Co., 
on  the  Blue  was  shifted  from  10- 
10:15  p.m.  to  10:10-10:25  p.m. 
This  and  a  number  of  other  spon- 
sored Blue  programs  were  broad- 
cast with  no  commercials  except 
sponsor  identification,  the  extra 
time  being  utilized  for  war  mes- 
sages or  news. 

CBS  cancelled  commercials  in- 
cluded: Lever  Bros.,  Bright  Hori- 
zon, 11:30-11:45  a.m.;  Anacin  Co., 
Our  Gal  Sunday,  12:45-1  p.m.; 
Procter  &  Gamble  Co.,  Life  Can 
Be  Beautiful,  Ma  Perkins,  Berna- 
dine  Flynn,  The  Goldbergs,  1-2 
p.m.;  General  Foods  Corp.,  Portia 
Faces  Life,  Joyce  Jordan,  M.D., 
Young  Dr.  Malone,  2-2:45  p.m.; 
Procter  &  Gamble  Co.,  Perry  Ma- 
son, 2:45-3  p.m.;  Standard  Brands, 
Mary  Marlin,  3-3:15  p.m.;  Owens 
Illinois  Glass  Co.,  Broadway  Mat- 
inee, 4-4:25  p.m.;  William  Wrigley 
Jr.  Co.,  American  Women,  5:45- 
6  p.m.;  Procter  &  Gamble  Co.,  I 
Love  A  Mystery,  7-7:15  p.m.; 
Sterling  Drug,  Big  Town,  8-8:30 
p.m. ;  Colgate-Palmolive-Peet  Co., 
Judy  Canova  Show,  8:30-8:55  p.m. 

The  Romance  Of  Helen  Trent, 
broadcast  12:30-12:45  p.m.  for 
American  Home  Products,  was  cut 
off  at  12:41  for  war  news  and 
American  Melody  Hour,  7:30-8 
p.m.  for  Procter  &  Gamble  Co., 
was  similarly  cut  off  at  7:44  p.m. 
Courtesy  announcements  crediting 
the  sponsors  were  broadcast  for  all 
cancelled  and  curtailed  programs. 
A  number  of  other  programs 
opened  late  to  permit  the  broad- 
casting of  news  bulletins  in  ad- 
vance. 

The  only  MBS  commercial  can- 
cellation was  the  Gotham  Hosiery 
Strictly  Personal  program,  11:55 
a.m. -12  noon.  Numerous  Mutual 
programs,  however,  revised  their 
commercial  continuity  to  eliminate 
product  advertising,  retaining  only 
the  name  of  the  sponsor. 
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IRON  MAN  of  D-Day  commenta- 
tors was  CBS'  Bob  Trout  who  be- 
gan a  24-hour  vigil  in  the  early 
'■  hours  of  June  6  with  the  first  Ger- 
man report  of  the  invasion,  con- 
tinued for  10  hours  without  any 
.script    other    than  fragmentary 
1  notes,  then  gave  wire  service  news, 
,  called  in  overseas  reporters  and 
'did  a  masterful  job  of  maintain- 
ing a  running  report  of  "the  great- 
est  news    story   ever   told".  He 
'  roamed  among  the  teletypes  with  a 
I  portable  mike  on  an  extra  long  wire. 


Heard  on  D-Day 

AMONG  prominent  personal- 
ities who  carried  the  Voice  of 
America  over  OWI  shortwave 
transmitters  to  Europe  on  D- 
Day  was  Wendell  Willkie. 
Citing  his  German  ancestry, 
Mr.  Willkie  emphasized  the 
ties  of  millions  of  Americans 
with  the  people  of  Europe 
and  voiced  hope  for  the  early 
liberation  of  the  oppressed 
nations.  Other  D-Day  broad- 
casters over  OWI  were  Her- 
bert H.  Lehman,  director  gen- 
eral of  UNRRA,  King  Ha- 
akon of  Norway,  Secretary 
of  State  Cordell  Hull,  and 
Undersecretary  of  State  Ed- 
ward R.  Stettinius  Jr. 


RYAN  LAUDS  RADIO'S  ROLE 

RADIO'S  role  on  D-Day  kept  the  nation  constantly  informed  and 
distinguished  itself,  J.  Harold  Ryan,  NAB  president,  said  in  a 
D-Day  message  to  broadcasters.  His  message  follows: 

"Invasion  for  liberation  has  begun.  In  the  middle  of  our  Amer- 
ican night  word  was  flashed  through  the  ether 
which  brought  millions  from  their  beds  to  listen 
to  every  syllable  of  news  from  the  French  coast. 

As  instinctively  as  they  would  rush  to  their 
windows  to  see  what  was  going  on  in  their  own 
front  yards,  the  American  people  turned  to  their 
radios  for  full  information  on  the  tremendous 
Allied  move.  Far  transcending  the  story  of  Pearl 
Harbor,  radio's  instantaneous  reports  of  the  in- 
vasion for  liberation  are  placing  the  people  at 
home  in  close  touch  with  the  scenes  where  wave 
upon  wave  of  our  loved  ones  in  uniform  are  pour- 
ing into  the  attack. 
As  we  listen  today  we  know  how  essential  were  the  weeks  and 
months  of  preparation  by  stations  and  networks  to  bring  this  story 
home  to  America  without  interruption  and  delay.  The  responsibility 
which  weighed  so  heavily  upon  the  broadcasters,  the  numerous 
assurances  which  were  given  our  listeners,  are  now  more  than 
justified  by  the  reliance  which  fathers,  mothers,  wives,  sisters  and 
brothers  are  placing  on  this  vast  system  of  communication  for  min- 
ute to  minute  news,  for  words  of  cheer  and  comfort  from  leaders 
of  the  world  around. 

In  its  vigilance  and  preparedness  for  the  recounting  of  this 
momentous  event,  American  radio  has  distinguished  itself  as  a 
great  heart  which  never  stops  beating." 


Mr.  Ryan 
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News  Chiefs  of  Networks  Claim  Pool 
Provides  Best  Coverage  for  the  Public 


ENDORSEMENT  of  the  effective- 
ness of  the  pooling  system  of  inva- 
sion news  coverage  was  given  by 
the  news  chiefs  of  the  four  nation- 
wide networks  who  issued  the  fol- 
lowing statements  in  response  to 
a  request  from  broadcasting. 

John  Whitmore,  manager  of  Mu- 
tual's  news  divisijn,  said: 

So  that  American  listeners  might 
get  the  most  factual  news  reports  on 
the  invasion,  the  four  American  net- 
works agreed  to  pool  their  coverage, 
the  success  of  this  venture  is  evident. 
Correspondents  were  competing  to  get 
on  the  air  first.  It  was  merely  a  ques- 
tion of  getting  the  most  accurate  in- 
formation possible.  I  believe  a  prece- 
dent has  been  set  which  will  be  fol- 
lowed on  important  news  stories  in 
the  future.  It  is  perhaps  unfortunate 
that  the  industry  and  listeners  could 
not  hear  the  conversations  of  Messrs. 
White,  Johnstone,  Brooks  and  myself 
with  the  London  bureaus  and  corre- 
spondents via  the  overseas  communi- 
cations circuits.  If  they  had,  they 
would  have  witnessed  the  smooth  co- 
ordination that  existed  under  trying 
conditions. 

Paul  White,  CBS  director  of  pub- 
lic affairs  t.nd  news  broadcasts: 

Cooperation  by  both  London  and 
New  York  has  been  extremely  effec- 
tive, and  because  of  the  pooling  ar- 
rangements there  has  been  a  minimum 
of  confusion.  The  American  public 
has  benefited  through  the  most  com- 
prehensive coverage  ever  given  for  one 
event.  The  networks  have  best  served 
the  industry  and  the  public  by  his  co- 
operative effort. 

William  F.  Brooks,  NBC  direc- 
tor of  news  and  special  events: 
The  pool  in  my  opinion  has  worked 


MBS  41%  Increase 

MUTUAL'S  gross  billings  for 
May  totaled  $1,525,000,  an  in- 
crease of  41.1%  over  May  of  last 
year,  when  the  total  was  $1,080,- 
797.  Accumulative  figure  covering 
the  January-May  period,  is  $8,373,- 
778,  a  74.4%  rise  over  the  first  five 
months  of  last  year. 


very  well.  Used  in  combination  with 
NBC's  own  staff  of  trained  reporters, 
it  provided  a  source  of  front  line  ma- 
terial to  supplement  the  exclusive 
stories  filed  by  our  staff  men  who  have 
been  assigned  to  all  branches  of  the 
invasion  forces. 
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OWI  Tells  Story  of  Invasion 
To  the  World  in  28  Tongues 

Overseas  Service  Jumps  Into  Action  When  Flash 
Is  Received  of  Allied  Landings  in  Europe 
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NEWS  of  the  invasion  was  broad- 
cast to  the  world  in  28  languages 
and  11  dialects  over  all  28  trans- 
mitters of  the  OWI  in  the  U.  S., 
Africa  and  Europe  within  minutes 
after  receipt  of  the  first  flash  of 
the  landings  at  H-Hour  on  D-Day, 
June  6. 

At  3:34  a.  m.,  two  minutes  after 
the  official  Allied  announcement  of 
the  invasion,  the  internal  teletype 
system  linking  all  radio  and  cable 
desks  of  the  Overseas  Branch  in 
New  York  sent  a  bulletin  reading: 
"First  Allied  landings  in  Western 
Europe  have  started". 

Flashed  to  the  World 

At  3:37  a.  m.,  five  minutes  after 
receipt  of  the  news,  the  OWI  short- 
wave transmitters  in  New  York 
sent  out  the  first  flash — in  French. 
At  3:42  a.  m.  the  flash  was  cabled 
to  Chungking,  Algiers  and  Naples 
for  rebroadcast  and  two  minutes 
later  the  text  of  the  first  com- 
munique was  sent  to  Bombay, 
Stockholm,  Beirut,  Istanbul,  Mos- 
cow, Cairo  and  Naples.  Five  min- 
utes later  it  was  broadcast  in 
Italian  and  one  minute  later  direct 
contact  was  made  with  London. 

OWI  transmitter  in  London  car- 
ried brief  announcements  of  the 
landings  which  were  followed  by 
Gen.  Dwight  Eisenhower's  order 
of  the  day  and  messages  for  the 
leaders  of  governments  in  exile. 
Due  to  considerable  atmospheric 
interference,  London  pick-ups  had 
to  be  dropped  and  the  OWI  re- 
turned to  regular  programs  origi- 
nating from  the  studios  in  New 
York. 

OWI's  regular  schedule  of  broad- 
casts continued  throughout  the  day 
with  English  every  hour  on  the 
hour,  German  15  minutes  after  the 
hour,  French  on  the  half-hour  and 
Italian  at  45  minutes  after  the 
hour.  News  on  the  progress  of  the 
war  was  also  flashed  in  Norwegian, 
Danish  and  Flemish. 

Broadcasts  directed  to  German 
troops  in  Western  Europe  were  dis- 
continued on  the  theory  that  the 
German  soldiers  were  too  busy  to 
listen  to  them.  Time  was  devoted  to 
German  language  programs  with 
specific  items  in  Hungarian,  Czech, 
Polish  and  Rumanian. 

The  special  events  division  of  the 
radio  program  bureau  cut  platters 
of  leading  commentators  of  the  four 
networks.  These  were  later  beamed 
by  the  OWI  transmitters  to  Europe 
and  were  designed  to  give  confi- 
dence to  Europe's  underground  and 
to  assure  them  that  Allied  victory 
was  inevitable. 

OWI  broadcasts  operated  on  a 
24-hour  basis  via  21  transmitters. 
At  the  invasion  hour,  Allied  radio 


stations,  including  those  in  the 
United  States,  England,  North  Af- 
rica and  Italy,  were  coordinated 
for  a  propaganda  campaign  di- 
rected at  Germany  and  occupied 
countries. 

Into  28  Languages 

Both  Gen.  Eisenhower's  com- 
muniques and  President  Roosevelt's 
Monday  evening  speech  and  Tues- 
day night  prayer  were  translated 
into  26  languages  and  beamed  to  all 
parts  of  the  world.  Prominent  men 
and  women  throughout  the  country 
who  cooperated  with  the  OWI  in 
making  reports  to  Europe  included 
Stanislaw  Mikolajczyk,  prime  min- 
ister of  Poland;  Wendell  Willkie; 
A.  A.  Van  Rhyn,  chairman  of  the 
Netherlands  Finance  Control 
Board;  and  Sigrid  Undset,  Nor- 
wegian autnor. 

On  June  7  there  were  pickups 
from  Rio  de  Janeiro  giving  the  re- 
action of  Portuguese  and  Brazil- 
ians to  the  invasion.  The  Canadian 
Wartime  Information  Bureau  co- 
operated with  the  OWI  by  sending 
a  record  of  an  exclusive  talk  by 
the  Prime  Minister  of  Canada,  Mc- 
Kenzie  King,  who  voiced  the  inva- 
sion reaction  of  Canada.  These 
talks  were  also  beamed  to  Europe. 

In  an  effort  to  determine  the  re- 
action and  feelings  of  the  American 
people  toward  the  invasion  and 
invasion  news,  the  OWI  special 
events  bureaus  on  June  6  sent  wires 
to  approximately  150  English  and 
foreign  language  stations  through- 
out the  country  requesting  them  to 
cut  transcriptions  of  prominent 
citizens  speaking  in  behalf  of  the 
community.  Within  24  hours  after 
the  wires  had  been  sent  out,  85% 
of  the  stations  had  responded  that 
they  would  cooperate  and  some  al- 
ready had  started  discs  on  the  way 
to  New  York.  As  soon  as  these  rec- 
ords were  cleared  by  OWI,  they 


COMMUNIQUE  No.  1  was  read  to 
the  world  at  3:32  a.m.  invasion 
morning  by  Col.  R.  Ernest  Dupuy, 
PRO  of  SHEAF,  announcing  in  the 
name  of  Gen.  Eisenhower  the  land- 
ing of  Allied  troops  on  the  coast  of 
France.  Col.  Dupuy  was  formerly 
Chief  of  the  News  Division,  Bureau 
of  Public  Relations  of  the  War 
Dept.  His  voice  is  well  known  to  lis- 
teners for  his  official  review  of  the 
week  on  the  program,  Army  Hour. 


Of 
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Stokowski  Not  Renewed 

NBC  last  week  confirmed  the  re- 
port that  Leopold  Stokowski's  con- 
tract with  General  Motors  as  co- 
conductor  of  the  NBC  Symphony 
Orchestra,  had  not  been  renewed.^ 
For  two  years,  Mr.  Stokowski  has 
shared  the  podium  with  Arturo 
Toscanini,  each  leading  the  orch- 
estra for  12-weeks.  Mr  Toscanini 
will  conduct  16  concerts  next  sea 
son,  with  guest  conductors  han 
dling  the  balance. 


were  beamed  to  occupied  countries 
in  Europe. 

The  special  events  division  which 
formerly  worked  on  a  14-hour  day 
is  now  operating  on  a  24-hour  basis, 
sending  out  some  1,800  radio  pro- 
grams weekly.  The  majority  of 
these  broadcasts  are  quarter-hour 
programs  broadcast  in  26  lan- 
guages plus  dialects. 

Stanley  H.  Silverman,  chief  of 
the  special  events  division  in  New 
York,  expressed  enthusiastic  ap- 
proval of  the  cooperation  of  the 
radio  industry  in  handling  invasion 
stories  for  overseas  transmission. 
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l-OF  ONE  MIND  as  the  invasion  breaks,  Senators  of  both  parties  gather 
(^around  the  radio  for  reports  on  the  newest  landings.  The  Senators  are 
(1  to  r) :  Taft  (R-Ohio) ;  David  Walsh  (D-Mass.),  chairman  of  the  Sen- 
ate Naval  Affairs  Committee;  Connally  (D-Tex.),  chairman  of  the  For- 
eign Relations  Committee;  Vandenburg  (R-Mich.);  Barkley  (D-Ky.), 
Majority  Leader.  They  listened  in  Senate  Radio  Gallery. 


Radio  Barrage  Clears  Way 

j  ( Continued 

'vould   otherwise   be   required  to 
preserve  order. 

f   The   effectiveness   of   radio  in 


•eaching  enemy,  satellite  and  sub- 
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jugated  peoples  has  been  deter- 
mined through  various  sources. 
Edward  W.  Barrett,  Executive 
Director  of  the  OWI  Overseas 
Branch,  appearing  recently  before 
the  House  Committee  on  Appropri- 
ations, cited  testimony  from  more 
than  150  repatriated  Gripsholm 
passengers  providing  "concrete 
evidence  as  to  the  listening  audi- 
ence in  France,  Germany,  Czecho- 
slovakia, Poland  and  Greece." 

Repatriates  Testimony 
Interviews  with  the  passengers, 
Mr.  Barrett  said,  "confirm  the 
vast  accumulation  of  evidence  from 
many  sources  as  to  how  well  the 
oppressed  people  of  Europe  have 
perfected  their  clandestine  news- 
distributing  organization.  It  shows 
how  wide  an  influence  a  single 
listener  may  have." 

Additional  confirmation  has  come 
from  interrogation  of  German  pris- 
oners. A  report  from  Allied  Force 
Headquarters  stated:  "It  appears 
that  more  credence  than  ever  is 
given  British  and  American  broad- 
casts and  .  .  .  produces  greater  re- 
sults than  ever  before." 

Vienna  and  Dusseldorf  were  re- 
ported by  prisoners  as  special  cen- 
ters of  listening  to  American 
broadcasts.  An  official  British 
source  cited  by  Mr.  Barrett  esti- 
mates that  there  are  approximately 
350  organized  clandestine  listening 
posts  even  in  Poland  with  a  round- 
the-clock  monitoring  by  some  1,500 
persons. 

Radio,  too,  serves  as  the  back- 
bone of  intensive  underground  ac- 
tivities in  other  media.  Mr.  Barrett 
disclosed  reports  by  Polish  patriots 
who  escaped  to  London  that  more 
than  100  underground  periodicals 
with  a  circulation  of  350,000  to  a 


half  million  copies  rely  almost  ex- 
clusively upon  Allied  radio  news. 
One  of  these  Polish  publications 
prints  excerpts  regularly  from  the 
Voice  of  America,  now  carried 
from  the  powerful  new  OWI  sta- 
tion in  England,  ABSIE,  and  some- 
times uses  entire  programs. 

Despite  the  sternest  measures 
taken  by  the  Nazis  to  stop  the  lis- 
tening and  to  confiscate  receivers, 
the  people  of  Europe  are  believed 
to  possess  a  still  sizable  number  of 
radios  capable  of  receiving  Allied 
news.  Ingenuity  has  been  employed 
to  resist  the  German  decrees. 

One  set  will  be  registered  and  an- 
other set  hidden.  Old  sets  are 
turned  in  to  the  authorities  and  a 
good  set  retained.  Outside  aerials 
revealing  shortwave  sets  are  re- 
placed by  bed  springs. 

So  important  is  radio  in  the 
Allied  grand  strategy  that  specific 
instructions  have  been  sent  re- 
peatedly over  the  Allied  radio  on 
the  construction,  maintenance  and 
repair  of  sets.  A  recent  OWI  broad- 
cast in  the  French  language  sug- 
gested : 

Keep  the  tubes  and  parts  of  old 
sets.  They  will  form  a  spare  parts 
stockpile. 

If  possible,  make  use  of  earphones. 
A  telephone  receiver  may  be  easily 
adapted. 

If  your  set  requires  repairs,  have 
it  fixed  by  someone  you  can  absolutely 
trust. 

If  you  are  eventually  compelled  to 
turn  your  set  over  to  the  enemy,  take 
off  the  good  tubes  and  insert  old  ones 
in  their  place. 

Organize  at  once  groups  of  collec- 
tive listeners  including  at  least  one 
radio  technician  and  possessing  at 
least  one  set. 

A  British  Broadcasting  Co.  re- 
port based  on  a  survey  of  receiving 
sets  in  Europe  estimates  that  there 
are  approximately  28,817,000  li- 
censed and  7,270,000  unlicensed 
radios  operating  in  Germany  and 
German-occupied  Europe,  of  which 
around  50%  are  equipped  for 
shortwave  reception. 

Sets  in  Europe 

The  report  shows  that  there  were 
15,812,000  sets  licensed  in  Germany 
and  Austria  in  1942,  of  which 
33%  were  shortwave.  In  France, 
5,322,000  sets  were  licensed  in  1943 
and  unlicensed  sets  are  estimated 
at  between  500,000  and  2,000,000. 

In  Holland,  out  of  1,473,000  li- 
censed sets  in  1942,  the  bulk  of 
which  were  shortwave,  it  is  esti- 
mated that  approximately  100,000 
have  escaped  confiscation.  In  Nor- 
way, which  had  429,000  sets  li- 
censed in  1940  and  only  8,500  in 
1943,  it  is  believed  that  well  over 
10%  escaped  confiscation.  It  is  re- 
ported that  only  200,000  sets  were 
delivered  over  to  the  Germans. 

With  this  nucleus  of  communica- 
tion, and  with  Allied  broadcasting 
facilities  being  geared  to  reach  an 
increasing  number  of  European 
listeners,  radio's  role  in  the  in- 
vasion will  assume  greater  and 
greater  proportions.  And  when  Ger- 
many is  occupied  it  will  play  an 
even  larger  role  in  eradicating  the 
poison  from  German  minds  and 
bringing  peace  once  more  to 
Europe. 


PAST 


21  years  of  continuous 
leadership.  Programs, 
public  service,  alertness 
.  .  .  and  of  course  .  .  . 
advertiser's  preference. 


PRESENT 


All  surveys  agree  WRC 
leads  morning,  after- 
noon and  night. 


FUTURE 


Washington  will  have 
the  first  NBC  television 
station  to  be  constructed 
after  the  war. 
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Lehigh  vertical  radiators 
are  standard  equipment 
for  stations  who  demand 
the  finest  towers  reliably 
engineered. 

Lehigh  is  now  producing 
for  Victory.  After  Victory, 
for  FM,  AM  and  Tele- 
vision. .  .  . 
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Radio  Division 
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17  BATTERY  PL.,  NEW  YORK  4,  N.  Y. 
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Offices  in  Principal  Cities 
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Heard  Hubby 

LISTENING  for  the  latest 
war  bulletins  on  D-Day  via 
WBBM-CBS  Chicago,  Mrs. 
Alex  Hahn  in  Chicago,  heard 
a  record  made  by  Charles  Col- 
lingwood,  CBS  correspondent, 
on  an  LST  boat  bound  for 
France  in  which  he  inter- 
viewed one  Sgt.  Alex  Hahn, 
her  husband. 


Film  Recordings 

(Continued  from  page  11) 

[Broadcasting,  March  20]. 

Under  the  agreement,  a  team  of 
one  engineer  and  announcer  from 
each  network  represent  the  com- 
bined interests  of  all  networks.  All 
recordings  and  dispatches  are 
pooled.  The  first  recording  made  on 
land,  the  first  eyewitness  account 
of  a  returned  accredited  Navy  cor- 
respondent, and  the  first  dispatch 
filed  by  a  Navy  correspondent  are 
being  made  available  to  the  net- 
works simultaneously  and  relayed 
from  London. 

This  arrangement  will  remain  in 
effect  until  the  Navy  announces- 
operations  have  ended,  or  until 
three  of  the  four  networks  agree  to 
terminate  the  pool.  It  is  the  Navy's 
intention  to  extend  this  method  of 
war  coverage  to  the  Pacific. 

Network  Representatives 

Coordinating  the  technical  oper- 
ations in  London  for  the  sound  re- 
cordings is  Lt.  Marvin  F.  Royston, 
former  Blue  and  NBC  engineer, 
who  went  with  the  Radio  Section, 
Navy  Public  Relations  Office  in 
April,  1943.  Lt.  James  C.  Shat- 
tuck,  previously  with  CBS,  is  the 
assistant  public  relations  officer  for 
radio,  also  stationed  in  London. 

NBC  is  represented  in  the  Navy 
pool  by  David  Anderson,  announcer, 
with  George  Wheeler  as  alternate, 
Frederick  D.  Frutchy  as  engineer. 
For  CBS,  Charles  Collingwood  and 
Charles  Shaw  are  announcers,  and 
Fred  E.  Rider  is  the  engineer.  Mu- 
tual has  Larry  Meier,  announcer 
and  Edmund  E.  Franke,  engineer. 
Robert  S.  Massell  is  the  engineer 
for  Blue,  with  George  Hicks  the 
announcer. 

Early  in  1943,  Lt.  Comdr. 
Charles  E.  Dillon  and  Lt.  Marvin 
F.  Royston  of  the  Navy's  Radio 
Section,  Office  of  Public  Relations 
made  extensive  experiments  with 
disc,  wire  and  film  recorders  aboard 
flattops  involved  in  offensive  opera- 
tions against  U-Boats  in  the  At- 
lantic [Broadcasting,  Feb.  14]. 
The  film  recorder  was  found  to  be 
most  satisfactory  for  shipboard  use 
under  combat  conditions. 


Time  Hiatus 

TIME,  Inc.,  which  had  been  post- 
poning the  date  for  a  summer  hia- 
tus for  March  of  Time,  pending  the 
start  of  the  invasion,  has  now  de- 
cided to  go  off  the  air  for  four 
weeks  June  29.  Agency  is  Young 
&  Rubicam,  New  York. 


NETS  BROADCAST  FROM  PENTAGON 

NBC  Leads  D-Day  Coverage  at  4:43  a.m.  from 
 Special  War  Dept.  Studios  


D-DAY  broadcasts  originating 
from  the  Pentagon  went  on  the 
air  at  4:43  a.m.,  with  NBC  lead- 
ing the  three  networks  stationed 
there.  Blue  and  CBS  followed  in 
that  order  with  color  background 
and  military  interpretation  se- 
cured from  high  ranking  Army  of- 
ficers now  at  the  Pentagon. 

At  1 :48  p.m.  NBC  presented  an 
interview  with  Col.  Robert  O. 
Montgomery  of  the  Field  Artillery, 
now  stationed  at  Fort  Bragg,  N. 
C.  and  Lt.  Col.  John  R.  Ullmer, 
Infantry  officer  attached  to  Head- 
quarters, Washington.  Col.  Ullmer 
is  assistant  editor  of  the  Infantry 
Journal.  Interviewed  by  Holly 
Wright,  NBC  announcer,  they  told 
of  the  training  and  condition  of 
the  troops  for  the  invasion,  as 
they  had  seen  them  on  a  recent 
tour  of  England  as  observers  with 
the  Army  Ground  Forces. 

Handling  the  CBS  commentaries 
from  the  Pentagon  was  Joe  Mc- 


Caffrey, former  sports  and  news- 
caster of  WGNY  Newburg,  N.  Y., 
who  joined  the  CBS  Washington 
staff  after  receiving  his  medical 
discharge  from  the  Army  two 
weeks  ago.  He  was  a  PRO  1st  lieu- 
tenant. Columbia  engineers  at  the 
Pentagon  were  Howard  Hayes  and 
John  Chucas. 

Ray  Henle  went  on  for  Blue  with 
his  views  of  the  invasion  at  5 
a.m.,  in  a  program  announced  by 
Kenneth  Evans.  James  M.  Weaver 
was  at  the  controls. 

On  duty  from  the  initial  broad- 
cast from  the  studios  at  4:43  a.m., 
was  Holly  Wright,  NBC  announc- 
er, Leonard  Schleider,  writer,  as 
well  as  Gordon  Henry  and  Al 
Powley,  both  engineers. 

Early  this  spring  the  War  Dept. 
installed  the  Pentagon  studies 
equipped  to  carry  broadcasts  over 
four  networks  simultaneously.  The 
broadcasting  studio  is  surrounded 
by  four  control  rooms. 
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Individual  Stations  Report  D-Day 


Complete  Coverage  Was 
Keynote  of  No.  1 
Assignment 

STATIONS  large  and  small 
throughout  the  country  disrupted 
their  regular  schedules  and  turned 
virtual  handsprings  to  give  inva- 
sion news  precedence  over  every- 
thing else,  once  it  was  learned  ID- 
Day  was  actually  on.  Following  is 
a  roundup  of  how  individual  sta- 
tions handled  problems  posed  by 
,the  breaking  of  the  greatest  story 
since  the  war,  based  on  reports  re- 
ceived as  Broadcasting  went  to 
press: 

Most  WLW  Cincinnati  execu- 
.  tives  and  commentators  were  wind- 
sing  up  a  farewell  party  for  M.  F. 
(Chick)  Allison,  promotion  direc- 
tor who  is  going  into  the  Navy, 
.when  the  first  German  announce- 
ment was  flashed  early  in  the  morn- 
ing of  June  6.  Though  the  party 
jwas  being  held  several  miles  from 
[the  WLW  newsroom,  the  entire 
staff  rushed  across  town  to  Crosley 
Square,  was  on  the  job  within  15 
minutes  after  the  first  flash. 

Blue  Busy  in  Capital 

Within  minutes  after  D  N  B 
broadcast  a  bulletin  on  the  Allied 
landings  the  Blue  Network  Wash- 
ington staff  swung  into  action. 
William  Neel,  newsroom  chief  of 
WMAL,  Blue  affiliate,  was  round- 
ing the  Lincoln  Memorial  on  his 
way  home  from  his  office  when  he 
heard  the  bulletin.  He  returned  to 
the  station. 

By  pre-arrangement  the  program 
Iproduction  and  operations,  news 
land  special  features  personnel 
[were  notified  to  stand  by.  At  1:15 
la.m.  all  hands  were  called  to  work, 
save  those  scheduled  to  take  over 
■to  relieve  the  original  crew.  In  the 
WMAL-Blue  newsroom  were,  be- 
sides Mr.  Neel,  Peter  Cousins,  Peg- 
gy Eck  and  Cliff  Allen.  Jack  Ed- 
munds, program  director,  headed 
the  program  production  and  op- 
erations staff,  on  which  Gordon 
Hubbel  and  Link  Diamant  served. 
Bryson  Rash,  director  of  special 


First  in  Pre  t! 
First  in  Audience! 
First  for  Advertisers! 
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CAPITOL  HILL'S  reaction  to 
D-Day  was  broadcast  from  the  Sen- 
ate Radio  Gallery  by  Morgan  Beat- 
ty  (left)  and  Senator  Lister  Hill, 
of  Alabama,  Democratic  whip. 


features,  was  liaison  with  New 
York  Blue  headquarters  and  co- 
ordinated various  activities  in 
Washington. 

Assigned  to  the  War  Dept.  Pen- 
tagon were  Commentator  Ray  Hen- 
le,  Announcer  Ken  Evans  and  an 
engineer.  At  the  studios  were  Dav- 
id Wills,  Baukhage  and  Martin 
Agronsky,  commentators.  Earl 
Godwin  was  told  to  "catch  some 
sleep"  and  take  over  at  dawn. 

WRC,  Washington  key,  supplied 
NBC  with  comment  and  stories 
from  the  Nation's  Capital,  orig- 
inating a  4:43  a.m.  broadcast  from 
the  Pentagon.  Directing  operations 
from  Washington  were  Bill  Mc- 
Andrew,  director  of  news  and  spec- 
ial events,  and  Carleton  D.  Smith, 
general  manager  of  NBC  Wash- 
ington. 

Richard  Harkness,  Morgan  Beat- 
ty  and  Holly  Wright  handled  the 
commentary  with  Nancy  Osgood 
originating  a  special  interview  with 
the  wives  of  allied  commanders 
(see  photo). 

From  the  Senate  Radio  Gallery 
interviews  were  carried  with  Sena- 
tors Hill,  Barkley,  Clark  and 
White.  Throughout  the  day  all 
commercials  were  withheld. 

Months  of  preparation  for  the 
greatest  of  all  stories  culminated 
for  WSB  Atlanta  when  at  3:29 
a.m.  NBC  flashed  that  an  official 
announcement  would  come  from 
London  at  3:32.  WSB  had  main- 
tained an  engineer  on  all  night 
duty  for  nearly  eight  months,  so  the 
station  was  ready  when  the  news 
broke.  The  engineer  summoned  Add 
Penfield,  WSB  night  news  editor, 
who  was  studying  for  his  Army 
placement  tests  at  the  time.  Mr. 
Penfield  is  scheduled  for  induction 
the  latter  part  of  June.  By  6  a.m. 
WSB  had  cut  a  transcription  of 
Gen.  Eisenhower's  statement,  which 
was  rebroadcast  along  with  the  re- 
broadcast  of  Wright  Bryan's  eye- 
witness story  of  the  invasion. 

First  station  to  feed  an  invasion 
program  to  the  Blue  network  was 
WJW  Cleveland.  From  Chagrin 
Falls,  O.,  a  small  midwestern  com- 
munity,   direct   wire   brought  a 


church  broadcast  of  prayers  for 
success  and  protection  for  the 
fighting  men.  Program  was  pre- 
pared in  advance  and  the  entire 
town  participated  in  the  broadcast. 

In  Pittsburgh,  WCAE  had  spe- 
cial invasion  car  cards  in  buses  and 
trolleys  by  Tuesday  evening,  an- 
nouncing the  station's  invasion 
news  service.  WCAE  publicity  di- 
rector, Mitchell  de  Groot,  had  ar- 
ranged for  advance  printing  of  the 
cards  a  month  ago  through  W.  Earl 
Bothwell,  adv.  agency,  and  had  a 
release  granted  by  3:45  a.m.  Tues- 
day for  posting  the  cards. 

Alert  coverage  of  D-Day  by  KLZ 
Denver  reminded  Denverites  of  the 
invasion  even  if  not  tuned  to  their 
radios  during  the  early  morning 
hours.  Car  cards  were  placed  in 
Denver  street  cars  during  the  night 
and  phone  calls  went  out  to  leading 
civic  and  business  leaders.  Also 
mailed  to  more  than  500  Denver 
business  men  were  up  to  date  in- 
vasion maps,  compliments  of  KLZ. 

In  Chicago  WGN  arranged  a  fea- 
ture broadcast  by  Mayor  Kelly  who 
recommended  a  day  of  prayer. 
WMAQ  interviewed  the  "man  on 


Hon.  Jack  North 
Aubrey,  Moore  &  Wallaee 
Chicago,  III. 

Dear  Jack: 

Now  I  know  why  we  have  the  Branham 
Company  as  our  national  representa- 
tives. It's  for  days  such  as  this  one, 
when  the 
sun's  a  shin- 
ing and  the 
streams  are 
running  fresh 
and  clear.  Who 
wants  to  talk 
about  radio 
stations,  even 
WCHS,  when 
the  fish  are 
biting  and  my 
bait  and  pole 
are  ready  and 
waiting  f or 
me.  I'm  prac- 
tically on  my 
way,  though 
I'll  take  time 
to  say  that 
anything  I 
might  have 
written  you 
about  WCHS, 
and  what  a 
fine  station  it 
is,  you  can 
learn  from  any 
Branham  man. 
I'm  sure  he'll 
be  more  than 
happy  to  give 
you  the  WCHS 


Regards 

Yours 


Algy 


WCHS 

Charleston,  W.  Va. 


Winter-Spring  1943-44  Hooper  Indexes  create 
"market  music"  about  Worcester  which  is  hard  to 
get  out  of  your  mind.  WTAG  remains  the  dominant 
radio  station  in  this  BIG  industrial  market  by  a  con- 
sistently wide  margin  from  the  first  Hooper  figures  in 
December  '43  straight  through  April  '44.  Over  1000 
factories  representing  400  industries  in  Worcester 
proper  alone,  give  every  promise  of  full  peace-time 
production.  WTAG,  a  BIG  station  in  itself,  reaches  this 
audience  from  the  INSIDE.  When  you  buy  time,  buy 
an  audience. 

PAUL    H.   RAYMER    CO.    National  Sales  Representatives 


WORCESTER 


ASSOCIATED    WITH    THE    WORCESTER  TELEGRAM-GAZETTE 
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Every  national  advertiser 
wanting  results  in  the 
Maritime  Provinces 

of  Canada 
should  make  sure  that  his 
schedule  includes 

CHNS 

Halifax,  Nova  Scotia 


JOE  WEED  &  CO. 
350  Madison  Avenue,  New  York 
Representatives 


PORTLAND,  OREGON 

*KEY  TO  THE  GREAT  WEST* 

5,000  Watts 
620  Kilocycles 

NBC  RED  NETWORK 

Represented  Niriomlly  by 

EDWARD  PETRY  A  CO..  la*. 


RADIO  AND  ELECTRONIC 
ENGINEERS 

Project  and  design  en- 
gineers experienced  in 
the  field  of  communi- 
cations equipment  and 
radar. 

Also 

Openings  for  junior  en- 
gineers to  serve  as  as- 
sistants to  Senior  proj- 
ect men. 

Positions  available  for 
engineering  inspectors, 
draftsmen,  and  tracing 
checkers. 

Apply 

HUCS~  N  AMERICAN  CORP. 

25  West  43  rd  Street 
New  York,  New  York 


the  street"  for  his  reaction  to  the 
invasion.  WENR  stayed  on  the  air 
til  3:08  a.m.  when  WLS  went  on. 
WBBM  announced  the  invasion 
news  from  a  loudspeaker  installed 
in  front  of  the  Wrigley  Bldg.  and 
posted  releases  in  its  outdoor  news 
studio. 

Information  system  of  WDRC 
Hartford,  Conn.,  began  operation 
at  3:15  a.m.  on  the  morning  of 
the  invasion.  Prearranged  calls  to 
Governor  Baldwin  and  Mayor  Mor- 
tensen  as  well  as  other  civic  and 
public  officials,  were  made  by 
WDRC  secretaries. 

WTAG  Worcester,  Mass.,  carried 
an  all-night  broadcast  with  seven 
hours  of  solid  news  and  background 
after  the  flash.  War  Bond  an- 
nouncements were  substituted  for 
all  commercials.  Entire  days  op- 
eration was  recorded  by  the  sta- 
tion and  rebroadcast  at  a  later 
hour.  BBC  was  monitored  con- 
stantly and  shortwave  programs 
were  carried  via  a  new  antenna 
erected  for  that  purpose. 

New  York  Programs 

New  York's  independent  stations, 
a  number  caught  by  the  invasion 
news  just  before  or  after  sign-off 
time,  converted  in  the  early  morn- 
ing hours  to  high-speed  news  trans- 
mission, with  a  tendency  to  retain 
a  minimum  or  in  some  cases  a 
maximum  of  their  straight  enter- 
tainment for  the  benefit  of  a 
highly  keyed  up  listening  audience. 

There  was  little  or  no  evidence 
of  a  defeatist  attitude,  expressed 
previously  by  some,  that  listeners 
would  inevitably  tune  to  the  net- 
works, with  their  vast  overseas 
news  facilities.  The  locals  made 
every  effort  to  give  their  listeners 
the  equivalent  of  direct  overseas 
coverage.  Leaning  heavily  on 
BBC's  North  American  service, 
on  material  supplied  by  listening 
posts  and  radio  news  desks  of  af- 
filiated newspapers,  on  recently  ac- 
quired commentators  with  a  back- 
ground in  foreign  affairs,  for  spec- 
ial feature  talks  and  interviews. 

Stations  differed  in  their  han- 
dling of  commercials,  either  knock- 
ing out  all  reference  to  sponsors, 
retaining  commercials  or  omitting 
them  completely  as  suited  the  occa- 
sion. A  number  adopted  policy  of 
introducing  the  program  with  a 
"courtesy"  announcement,  giving 
the  advertiser's  name,  but  omitting 
all  production  promotion  copy.  All 
WQXR  accounts,  for  example, 
waived  selling  copy  to  make  way 
for  special  credited  messages,  tying 
in  the  invasion  with  the  need  for 
War  Bonds,  or  blood  donations. 
Commercials  did  not  revert  to  nor- 
mal until  11  a.m.  the  following  day, 
while  four  advertisers  volunteered 
to  continue  the  "courtesies"  for 
another  full  day. 

WNEW  reports  that  it  omitted 
all  mention  of  sponsors  for  17  solid 
hours.  WHN  reported  about  90  per- 
cent of  the  commercial  time  for 
D-Day  cancelled.  WINS  "mini- 
mized' up  until  noon,  thereafter 
omitting  all  mention  of  sponsors. 
WOV  minimized  or  eliminated  ads. 
On  the  whole,  sponsors  appeared 
willing  to  accept  "'make-good"  at 
later  date,  or  to  ignore  completely 
the  lost  time,  dispensing  with  the 
rebate.  About  90  percent  of 
WMCA's  accounts  were  not  taking 
rebates  and  were  accepting  make- 
ups. 

The  handling  of  music  received 
special  attention  from  local  sta- 
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ROUSED  FROM  SLEEP  these  members  of  WLW  Cincinnati  gathered 
in  the  station's  newsroom  to  help  handle  invasion  news.  Checking  news 
wire  in  left  foreground  are  Commentator  Arthur  Reilly  and  Nancy 
Lazarus,  newswriter;  others  are  (1  to  r)  :  William  Dowdell,  editor-in- 
chief;  Howard  Chamberlain,  program  director  (background);  Milton f1? 
Chase,  night  editor;  Chester  Herman,  assistant  program  director;  B.  S. 
Bercovici,  commentator.  All  facilities  were  devoted  to  invasion. 
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tions  where  it  is  a  basic  commodity. 
Stations  with  length  shows  of  re- 
corded popular  music,  such  as 
Martin  Block's  Make  Believe  Ball- 
room, carried  on  with  subdued 
music,  avoiding  swing  tunes.  Ready 
for  WNEW  staff  members  when  the 
news  broke,  was  an  "Invasion  Kit" 
containing  musical  selections  of  a 
military  or  liturgical  character  for 
broadcast  between  news  periods. 
WINS,  broadcasting  news  75  per- 
cent of  the  time,  music  for  the 
balance,  operated  under  a  "no-jive- 
no-jazz"  policy. 

Personal  Ideas 

Some  listeners  seemed  to  expect 
stations  to  carry  out  personal  iaeas 
for  D-Day  celebration.  They  tele- 
phoned in  witn  suggestions  for 
special  programming,  such  as  pray- 
er sessions  by  radio,  or  announce- 
ments that  flags  be  hung  out 
through  tne  city.  In  some  instances 
those  without  radios  called  to  find 
out  the  latest  news.  Many  stations 
offered  religious  comfort — WPAT 
Paterson,  for  example  ran  a  series 
of  spot  announcements  during  the 
day  calling  listeners  to  a  special 
inter-faith  prayer  session  on  the 
air.  WHN  broadcast  the  Lord's 
Prayer  at  12  hour  intervals,  al- 
ternating every  six  hours  with  the 
National  Anthem. 

While  keeping  its  listeners 
abreast  of  developments  through- 
out the  day,  WOV  made  a  special 
effort  to  maintain  normal  opera- 
tions, in  line  with  a  memorandum 
from  George  P.  Ludlam,  OWI  do- 
mestic radio  bureau  chief,  calling 
attention  to  an  announcement  by 
Elmer  Davis,  OWI  head  that  "the 
greatest  service  that  all  media  can 
do  for  the  American  public  is  to 
retain  as  much  operating  normalcy 
as  possible."  This  policy  was  an- 
nounced frequently  by  WOV  dur- 
ing the  first  day. 

Messages  from  General  Dwight 
D.  Eisenhower,  from  King  George 
VI,  President  Roosevelt,  and  other 
leaders  addressing  the  world  at 
large,  were  carried  "live"  in  most 
instances  on  all  stations,  or  re- 
broadcast  from  recordings.  Indivi- 
dual highlight  features  included  a 
talk  by  Louis  Dolivet,  French  un- 
derground leader  now  in  this  coun- 
try, on  WMCA  and  pickups  on 
WNEW  from  a  monitoring  room 
in  the  overseas  branch  of  the  Of- 
fice of  War  Information,  showing 
how  the  news  was  going  out  to  the 
rest  of  the  world. 

KSTP  St.  Paul  announced  it 
would  provide  continuous  service 
as  long  as  the  invasion  news  war- 
rants. All  commercials  were  re- 
moved from  the  schedule  on  D-Day. 


Builders  of  the  landing  craft 
which  carried  the  invasion  forces 
into  France  were  interviewed  di- 
rectly from  the  shipyards  by  WBZ 
WBZA  Boston-Springfield.  Special*" 
prayers  were  aired  throughout  thels 
day  by  the  Westinghouse  stations.^  \ 

Telephone  reports  of  the  inva- 
sion were  made  to  over  500  families^  * 
in  Ohio,  Indiana  and  Kentucky  by! y  , 
WCKY  Cincinnati.  Five  RKO  thea  " 
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tres  received  WCKY  invasion  bul-Fat( 
letlns  by  direct  wire. 

News  bulletins,  mimeographedifo 
and  circulated  to  leading  clubs  and) 
luncheon  meetings,  assisted  WGAR 
Cleveland  in  its  invasion  cover 
age.  The  entrance  to  the  Statler 
Hotel  in  Cleveland  mounted  a  loud 
speaker  to  carry  the  WGAR  inva4cc»r 
sion  news  to  the  people  on  thd  le 
street.  Most  commercial  programsjn  p 
were  cancelled  for  the  day. 

WINX  Washington  picked  up 
NBC  London  broadcast  of  Allied 
confirmation  of  invasion  operations  m 
at  3:31  a.m.,  ad  libbing  the  flash  ^5' 
and  beating  the  news  wire  services,1 
according  to  station.  First  Wash- 
ington news  analysis  by  WINX. 
piped  to  WMCA  New  York  was 
aired  at  4:03  a.m.  by  Dr.  Frank' 
kingdon,  WMCA  commentator  in 
Washington  to  cover  the  sedition 
trial.  During  the  day  WINX  alsoivel; 
featured  exclusive  interviews  with  " 
various  Washington  leaders. 

WTOP  Washington  provided 
vasion  coverage  to  the  House  off' 
Representatives  by  direct  wire  to 
the  House  radio  gallery.  Lt.  Col.1 1, 
Victor  Morrison  of  the  French  k>vei 
Military  Mission  spoke  to  a  CBS  roi„ 
audience  on  the  invasion.  He  is  an  L" 
authority  on  the  invasion  area.  L 
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?CC  Press  Monitoring  Service 
banned,  House  Probe  Hears 


headed  by  Sen.  McKellar  (D- 
Tenn.)  letters  from  the  other  agen- 
cies commending  the  FBIS  ser- 
vices. Dr.  Leigh  said  he  had  "tele- 
phoned two  or  three"  after  Sen.  Mc- 
Kellar had  told  him  that  obtaining 
such  letters  was  "a  job  for  us  and 
not  the  Committee".  He  denied  that 
he  had  violated  the  law,  explaining 
he  understood  that  Sen.  McKellar's 
suggestion  was  "authority". 

Enumerates  Changes 

Dr.  Leigh,  returning  to  the  stand 
Tuesday  afternoon,  enumerated 
four  specific  charges  leveled 
against  the  FBIS  before  the  Com- 
mittee as  follows:  (1)  Inadequate 
legal  or  administrative  authority; 

(2)  improper  financial  practice; 

(3)  improper  personnel  manage- 
ment, (4)  uselessness  as  a  whole 
or  in  part.  To  each  of  the  first 
three  charges  he  submitted  pre- 
pared statements  refuting  the  va- 
rious allegations,  point  by  point. 

To  the  fourth  charge  that  the 
FBIS  work  is  useless  Dr.  Leigh, 
speaking  from  notes,  declared  that 
for  "11  months  I  have  been  wait- 
ing for  subscribers  to  substantiate 
these  almost  murderous  charges." 
He  admitted  the  FBIS  was  not  a 
"perfect  service"  and  that  very  few 
Government  agencies  wanted  all 
four  of  its  products.  He  confessed, 
also,  that  no  doubt  some  of  the 
FBIS  copies  went  in  wastebaskets. 

Leigh  Sees  No  Bias 

Referring  to  cross-examination 
of  FBIS  witnesses  tending  to  bring 
out  that  the  analyses  are  biased, 
Dr.  Leigh  said  "theoretically  there 
might  be  a  bias.  The  question  is 
whether  our  product  shows  such  a 
bias.  Nothing  has  been  produced 
to  prove  it." 

"Now  I  come  to  my  painful  last 
statement,"  said  the  FBIS  chief. 
"The  wastebasket  myth  did  its  work 
before  we  could  put  our  side  into 
the  record.  It  seemed  to  us  neces- 
sary to  put  the  FBIS  story  into 
the  record  before  Congress  passed 
our  appropriation  bill."  As  a  result 
of  a  reduction  of  more  than  $2,- 
000,000  in  the  FCC  1945  fiscal  year 
budget  [Br3A.dcasting,  June  5], 
Dr.  Leigh  said  the  Kingsville,  Tex., 
monitoring  station  had  been  "com- 
pletely abolished". 

He  told  the  Committee  Washing- 
ton services  have  been  greatly  cur- 
tailed. The  wire  services  will  re- 
main intact,  but  the  Daily  Report 
has  been  "reduced  in  scone."  The 
Bi-Weekly  Review  remains  but  the 
Weekly  Review,  which  he  termed 
"one  of  our  earliest  and  most  fa- 
mous documents"  has  been  elim- 
inated. So  have  the  Eastern,  West- 
ern, and  Southern  European  An- 
alyses. 

Personnel  Cut 
The  appropriations  cut  means 
Mint  says  we're  getting  short  of    t^at  t^e  processing  and  duplicat- 
nanpower!"  inS   division,  which   operated  on 

  24-hour  basis,  now  functions  12 


HAT  the  FCC,  in  collaboration 
ith  the  OWI,  planned  nearly  two 
jars  ago  to  create  a  press  moni- 
iring  service  that  might  supplant 
lose  maintained  by  newspapers 
as   inferred   last   Thursday  at 
sarings  before  the  House  Select 
ommittee  to  Investigate  the  FCC 
3  Harry  S.  Barger,  Committee 
lief  investigator   and  assistant 
general  counsel,  read  excerpts  from 
\e  minutes  of  a  Commission  meet- 
iig  Sept.  22,  1942. 
i  During  examination  of  Dr.  Rob- 
ct  D.  Leigh,  chief  of  the  Foreign 
■roadcast  Intelligence  Service,  Mr. 
larger  read  a  portion  of  the  min- 
tes  devoted  to  FBIS  budget  esti- 
mates in  which  Dr.  Leigh  explained 
;  proposed  setup  to  the  Commis- 
sioners. The  FBIS  chief  was  quoted 
)ss  saying  "it  is  necessary  to  do 
bis  work  (monitoring)  primarily 
'tar  the  OWI."  Under  questioning 
*y  Commissioner  T.A.M.  Craven 
.>r.  Leigh  said,  the  minutes  showed 
[inat  considerable  news  in  the  news- 
apers    about   enemy  broadcasts 
^ras  supplied  by  the  OWI  from  in- 
formation gathered  by  the  FBIS. 
UK  - 

Resume  This  Week 

i  Dr.  Leigh  told  the  Commission, 
fccording  to  the  minutes,  that 
ihe  OWI  was  depending  solely 
in  FBIS  for  service,  and  added: 
OWI  is  proposing  to  send  this 
jervice  to  New  York  after  it  has 
,  one  through  an  editing  process. 
i?hey  are  looking  toward  a  press 
-ervice  to  the  American  news  serv- 
ice. It  might  lead  to  the  newspa- 
pers adopting  it  as  their  press 
service  rather  than  utilize  their 

j  Resumption  of  hearings  tenta- 
tively was  set  by  Chairman  Lea 

UiD-Cal.)  for  Monday  (June  12). 
Uso  attending  last  week's  sessions 
ras  Rep.  Hart  (D-N.J.). 

Mr.  Barger  cited  Title  18,  Sec. 
!01,  U.  S.  Code,  which  prohibits 
iovernment  officials  or  employes 

53rom  soliciting  aid  in  connection 
vith  appropriations,  then  asked  Dr. 
jeigh  if  he  had  sought  for  the  Sen- 
ite  Appropriations  subcommittee, 


'Oh,  dear!  No  wonder  WFDF 


hours  daily  with  half  the  previous 
staff,  he  added.  When  changes  are 
fully  carried  out  under  the  man- 
date from  Congress,  personnel  will 
be  reduced  by  120,  he  said. 

Under  cross-examinaion  Wednes- 
day Dr.  Leigh  said  that  while  the 
wartime  functions  of  the  FBIS, 
which  he  described  as  a  war  serv- 
ice, would  cease  with  the  end  of 
hostilities,  he  was  of  the  opinion 
that  the  Government  should  con- 
tinue a  monitoring  service  of  for- 
eign brodacasts  for  the  State  Dept. 
after  the  war.  He  testified  that 
FBIS  personnel  is  "the  best  quali- 
fied in  the  country"  for  the  work 
done  by  his  department. 

The  FBIS  chief  disclosed  that 
the  Analysis  Division  (which  had 
been  under  attack  from  the  Com- 
mittee and  was  the  subject  of  con- 
troversy in  appropriations  hear- 
ings) was  abolished  April  15.  He 
also  disclosed  that  Jacques  Downs, 
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Bachrach  Expands 

BACHRACH,  portrait  photogra- 
pher, has  added  radio  to  the  vari- 
ous mediums  used  in  the  adver- 
tising of  photography.  A  15-min- 
ute  broadcast  titled  Ask  Washing- 
ton, on  WCAU  Philadelphia  will 
supplement  the  newspaper  and 
magazine  work  being  done  by  the 
studio  chain.  Results  of  a  partici- 
pating program  on  WEAF  New 
York  proved  very  satisfactory,  it 
was  stated.  Other  stations  will  be 
added  to  ^resent  radio  plans. 
Agency  is  Needham  &  Grohmann, 
New  York. 


former  librarian  who  appeared  be- 
fore the  Committee  last  fall,  had 
"left  the  FCC"  last  spring.  He  de- 
nied that  Mr.  Downs'  testimony  be- 
fore the  Committee  had  anything  to 
do  with  his  leaving,  but  Dr.  Leigh 
added  that  Mr.  Downs  had  been  re- 
fused a  promotion. 
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CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


GEORGE   C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  BIdg.  District  8456 

Washington,  D.  C. 


Radio  Engineering  Consultants 
Frequency  Monitoring 


Commercial  Radio  Equip.  Co. 


•  Evening  Star  Building,  Washington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 

I 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 

ANT  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C 

Munsey  BIdg.  •  Republic  2347 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C 
Telephone  NAtional  7757 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  BIdg.        •         NAtional  6513 
Washington  4,  D.  C. 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.W. — Washington,  D.  C 
Phone:  Metropolitan  0540 
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*  A  Preferred  Market 

April  SALES  MANAGEMENT 

WFMJ 


YOUNGSTOWN,  OHIO 


28 


TH  U.  S.  METROPOLITAN 
DISTRICT 


MORE  LISTENERS 
PER  DOLLAR 

ASK 
HEADLEY-REED 

New    York  -  Chicago  -  Detroit 
Atlanta  -  San  Francisco 


WLAP 

LEXINGTON,  KENTUCKY 

KFDA 

AMARILLO,  TEXAS 

WCMI 

ASHLAND,  KY. -HUNTINGTON,  W.  VA. 

WBIR 

KNOXVILLE,  TENNESSEE 

4 GROWING  MARKETS 
GROWING  STATIONS 

Owned  and  operated  by  Gilmore  N. 
Nunn  and  J.  Lindsay  Nunn. 


KXQK 


ST. LOUIS  630  KG 


5000   Watts   Full  Tim* 


BLUE  NETWORK 


Represented  by  John  BLAIR  &  CO. 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 JUNE  3  TO  JUNE  9  INCLUSIVE  


AFM  Stands  Pat 

(Continued  from  page  56) 


Decisions  .  .  . 


JUNE  6 

KID  Idaho  Falls,  Ida. — Granted  voluntary 
transfer  control  from  J.  W.  Duckworth 
to  W.  Bauchman,  H.  F.  Lamb  and  L.  A. 
Herdti,  by  transfer  of  250  sh  (100%)  capital 
stock  for  $100,001. 

KLCN  Blytheville,  Ark.— Granted  volun- 
tary assignment  license  from  Fred  O.  Grim- 
wood  to  Harold  L.  Sudbury,  for  $15,865.12. 

KFAB  Lincoln,  Neb. — Granted  CP  change 
780  kc  to  1110  kc,  hours  of  operation  from 
simul.  D,  S-N  WBBM,  to  unlimited,  and 
install  DA-N,  subject  to  Jan.  26  FCC  policy 
and  conditions. 

WJAG  Norfolk,  Neb.— Granted  CP  change 
1090  kc  to  780  kc. 

WBBM  Chicago — Granted  mod.  license 
change  operation  from  simul.  D,  S-N 
KFAB,  to  unlimited  on  780  kc. 

Evangelistic  Mission,  Adrian,  Mich. — 
Granted  extension  authority  transmit  pro- 
grams from  Pontia.c,  Mich,  to  CKLW 
Windsor,  Ont. 

KFVD  Los  Angeles,  KPAS  Pasadena, 
Cal. — Denied  petition  for  postponement  ef- 
fective date  of  multiple  ownership  rule 
3.35  and  designated  for  hearing  license  re- 
newal applications. 

KXL  Portland,  Ore. — Denied  special  serv- 
ice authorization  operate  LS  to  11 :30  p.m. 
for  period  ending  Oct.  1,  1944,  in  order  to 
broadcast  baseball  games. 

WBT  Charlotte,  N.  C— Designated  for 
hearing  application  for  assignment  of  li- 
cense to   KFAB   Broadcasting  Co. 

KFAB  Lincoln,  Neb. — Designated  for 
hearing  application  for  voluntary  relin- 
quishment of  control  by  Sidles  Co.  through 
distribution   of   capital  stock. 

WHFC  Chicago— Granted  30  day  exten- 
sion time  to  comply  with  procedural  con- 
ditions attached  to  grant  of  CP  for  new 
FM  station. 

JUNE  7 

KSFO  San  Francisco — Placed  in  pend- 
ing file  application  for  new  commercial 
television  station. 

WPDQ  Jacksonville,  Fla.— Same. 

WWL  New  Orleans— Same. 

WXYZ  Detroit— Same. 

WOW   Omaha— Same. 

Beer  and  Koehl,  Ashland,  Ohio — Placed 
in  pending  file  application  for  new  FM 
station. 

Blue    Network   Co.,  Chicago — Same. 
Crosley    Corp.,    Cincinnati — Same. 
Fred     Jones     Broadcasting    Co.,  Tulsa. 
Okla. — Same. 

WINS  New  York— Same. 
WAKR  Akron,  Ohio— Same. 
WOC  Davenport,  la. — Same. 
WHKC   Columbus,  Ohio — Same. 
WJOB  Hammond,   Ind. — Same. 
WTAR  Norfolk,  Va.— Same. 

Applications  .  .  . 

JUNE  3 

WNAC  Boston — License  to  cover  CP 
move  auxiliary  transmitter. 

WEBR  Buffalo,  N.  Y.— CP  new  commer- 
cial television  station,  Channel  1. 

WTHT  Hartford,  Conn. — CP  new  FM 
station,  43,700  kc,  21,900  sq.  mi.,  $192,000 
estimated  cost. 

Metropolitan  Television  Inc.,  New  York 
— Mod.  CP  authorizing  new  experimental 
television  station  for  extension  comple- 
tion date  from  6-30-44  to  12-31-44. 

Centennial  Broadcasting  Co.,  Portland, 
Me. — CP  new  standard  station,  1450  kc, 
250  w,  unlimited. 

WQAN  Scranton,  Pa.— Mod.  license  to 
change  name  of  licensee  from  The  Scranton 
Times  (co-partnership),  E.  J.  Lynett,  Wm. 
R.  Lynett,  Elizabeth  R.  Lynett  and  Ed- 
ward J.  Lynett  Jr.  to  The  Scranton  Times 
(co-partnership),  Wm.  R.  Lynett,  Elizabeth 
R.  Lynett,  Edward  J.  Lynett  Jr. 

WING  Dayton,  Ohio— CP  make  changes 
in  DA  and  move  transmitter. 

WROX  Clarksdale,  Miss.— License  to 
cover  CP  authorizing  new  standard  station. 

A.  C.  Neff,  Savannah,  Ga. — CP  new 
standard  station,  1400  kc,  250  w,  unlimited. 

WKY  Oklahoma  City— Mod.  CP  authoriz- 
ing installation  of  DA,  move  transmitter 
and  increase  power,  for  extension  comple- 
tion date  from  7-20-44  to  1-20-45. 

KMBC  Kansas  City — CP  change  fre- 
quency from  980  kc  to  540  kc,  increase  5 
kw  to  50  kw,  install  new  transmitter  and 
vertical  antenna  and  change  transmitter 
location.  ' 

WSPA  Spartanburg,  S.  C—  Voluntary 
assignment  of  license  from  Spartanburg 
Advertising  Co.  to  Piedmont  Radio  Inc. 
(Dismissed  at  request  of  applicant.) 


Tentative  Calendar  .  .  . 

WNBZ  Saranac  Lake,  N.  Y. — License 
renewal  (June  12). 

KSJB  Jamestown,  N.  D. — Modification 
of  license  for  600  kc,  250  w,  unlimited. 
Participant — WMT  Cedar  Rapids,  la. 
(June  14) 

KOMA  Oklahoma  City,  KGGF  Coffey- 
ville,  Kan. — Consolidated  hearing  for  li- 
cense renewals,  KOMA  CP  for  facilities 
of  KGGF  and  KGGF  CP  for  1  kw  unlim- 
ited on  690  kc  with  DA-DN.  Participant 
— KFEQ  St.  Louis.  (June  14). 

WSAR  Fall  River,  Mass. — Assignment 
of  license  from  Doughty  &  Welch  Electric 
Co.  to  Fall  River  Broadcasting  Co.  (June 
14). 


WORD  Spartanburg,  S.  C— Voluntary 
assignment  of  license  from  Spartanburg 
Advertising  Co.  to  Palmetto  State  Broad- 
casting Co.  (Dismissed  at  request  of  appli- 
cant.) 

JUNE  7 

WHOM  New  York — Transfer  control 
from  Paul  F.  Harron,  Joseph  Lang,  Mar- 
garet Harron  and  Helen  R.  Lang  to  Iowa 
Broadcasting  Co.  CP  new  FM  station, 
49,100  kc,  6,200  sq.  mi.,  amended  to  change 
type  of  transmitter.  * 

WCAO  Baltimore — CP  move  formerly  li- 
censed 1  kw  transmitter  to  be  used  as  1 
kw  auxiliary  without  DA. 

WJAR  Providence,  R.  I.— CP  new  FM 
station,  48,500  kc,  7,520  sq.  mi.,  amended 
to  change  coverage  to  6,412  sq.  mi.,  type 
of  transmitter  and  transmitter  site. 

The  Jam  Handy  Organization  Inc.,  De- 
troit— CP  new  commercial  television  sta- 
tion, Channel  1. 

WFIL  Philadelphia — CP  new  commercial 
television  station,  Channel  7. 

WRAK  Williamsport,  Pa.— CP  new  FM 
station,  47,700  kc,  11,675  sq.  mi.,  $35,060 
estimated  cost. 

WJR  Detroit — CP  new  commercial  tele- 
vision station,  Channel  6. 

WLS  Chicago— CP  new  FM  station,  44,700 
kc,  10,624  sq.  mi.,  $130,600  estimated  cost. 

WJBC  Bloomington,  III.— CP  new  FM 
station,  45,300  kc,  6,660  sq.  mi.,  $14,800 
estimated  cost. 

WDUL  Superior,  Wis. — License  to  cover 
CP  authorizing  new  FM  station. 

KLZ  Denver— CP  change  W9XLA  from 
experimental  high  frequency  station  to  a 
temporary  class  2  experimental  station, 
change  frequency  from  25,400  kc  to  43,500 
kc  or  any  frequency  selected  by  the  Com- 
mission, change  power  from  100  w  to  1  kw, 
install  new  transmitter  and  change  emis- 
sion from  A3  to  special. 

Associated  Broadcasting  Corp.,  Grand 
Rapids,  Mich. — Authority  transmit  pro- 
grams from  Grand  Rapids  to  CKLW  Wind- 
sor, Ont.  (Incomplete). 

WTAG  Worcester,  Mass.— CP  new  FM 
station,  45,300  kc,  7,000  sq.  mi. 

WGAR  Cleveland — License  to  cover  CP 
authorizing  change  1480  kc  to  1220  kc, 
increase  power,  make  changes  in  DA  and 
move  transmitter. 

Augusta  Broadcasting  Co.,  Charleston, 
S.  C. — CP  new  standard  station,  1450  kc, 
250  w,  unlimited. 

Idaho  Broadcasting  Co.,  Boise,  Ida. — CP 
new  standard  station,  1340  kc,  250  w,  un- 
limited. 

Bremerton  Broadcasting  Co.,  Bremer- 
ton, Wash.— CP  new  standard  station, 
1230    kc,    250   w,  unlimited. 

Board  of  Education  of  the  City  of  At- 
lanta, Ga — CP  new  non-commercial  edu- 
cational station,  amended  to  specify  42,- 
500  kc  (not  signed). 

JUNE  9 

WGRC    Louisville,    Ky. — CP    new  FM 

station,  46,300  kc,  8,665  sq.  mi.,  $41,000 
estimated  cost. 

Associated  Broadcasting  Corp.,  Grand 
Rapids,  Mich.— Authority  transmit  pro- 
grams from  Grand  Rapids  to  CKLN  Wind- 
sor, Ont.  (Resubmitted). 

WQAM  Miami,  Fla — CP  new  PM  sta- 
tion, 46,500  kc,  3,630  sq.  mi.,  $50,000  esti- 
mated cost. 

WAPI  Birmingham,  Ala. — CP  new  FM 

station,  44,700  kc,  17,200  sq.  mi.,  $78  700 
estimated  cost. 

KGKB  Tyler,  Tex.— Acquisition  control 
by  James  G.  Ulmer  and  Mrs.  Minnie  B. 
Ulmer  through  transfer  12  sh  com-non 
stock  from  J.  G.  Kratsinger  to  James  G 
Ulmer. 


vision,  empowered  the  appointment  of 
a  committee  to  collaborate  with  the  Ex- 
ecutive Board  "to  study,  legislate  and  en- 
act all  such  laws  and  measures  which  they 
will  deem  beneficial  to  the  membership  ol 
the  Federation." 

Television,  the  resolution  stated,  "is  on 
the  eve  of  being  widely  commercialized" 
and  "if  properly  controlled  should  be  o{ 
great  benefit  to  the  members  of  the  AFM". 

The  AFM  passed  a  resolution  under 
which  all  contracts  shall  include  a 
clause  permitting  members  to  engage  in 
other  employment  in  case  a  strike  is 
called  or  ban  imposed.  All  reproduc- 
tion contracts  include  a  provision  ter- 
minating validity  in  the  event  a  strike 
is  called  or  ban  imposed  against  thej^ 
employer  or  person  for  whom  music  is! 
rendered. 


BBC  Provides  Invasion 
News  for  Independents 

NON-NETWORK  stations  de- 
pended largely  on  the  BBC  for 
eye-witness  accounts  of  the  inva- 
sion. Such  material  as  the  broad- 
cast of  Guy  Byin,  BBC  correspond 
ent  who  flew  to  the  continent  with 
one  of  the  first  waves  of  para- 
troopers, parachuting  to  earth  with 
his  walkie-talkie  equipment  and 
broadcasting  a  description  of  the 
scene,  enabled  U.  S.  independent 
stations  to  compete  with  the  net- 
work outlets. 

BBC  service  has  been  available 
to  all  U.  S.  stations  since  the  in 
vasion  began. 

About  200  stations  used  BBC 
material  last  week,  the  New  York 
BBC  office  estimated,  adding  that 
many  stations  have  their  own 
shortwave  equipment  to  monitor 
BBC  transmissions  and  pick  up 
whatever  parts  they  want.  Other 
stations  have  monitoring  done  by 
Press  Wireless.  BBC  also  reported 
the  use  of  its  programs  by  quite 
a  few  network  affiliates  as  well  as 
by  the  non-network  stations. 


D-Day  Audience  Up 

D-DAY  audiences  were  more  than 
double  the  normal  average,  CBS 
disclosed  last  Friday,  releasing  a 
C.  E.  Hooper  Inc.  survey  covering 
a  national  large  city  sample.  For 
14  hours  studied  the  audience  was 
82%  above  that  of  a  normal  day. 
Greatest  increase,  138%,  was  re- 
corded in  the  4-6  p.m.  period. 


KRLD,  Dallas,  Texas 

.  .  .  You  have  perfected  AP  to  an 
all-time  high  in  radio  news 

services. 

Clyde  Rembert, 
Managing  Director. 
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BROADCASTING    o    Broadcast  Advertising 


WANTED  —  WE  DESIRE  TO 
PURCHASE  TOWER  150  FOOT  OR 
HIGHER,  SPEECH  INPUT  EQUIP- 
MENT, AND  ASSOCIATED  APPAR- 
ATUS SUCH  AS  TURNTABLES, 
MICROPHONES,  SPEECH  CONSOLE 
OR  MAIN  AMPLIFIER  UNIT  WITH 
PRE-AMPLIFIER  UNITS  AND  ALL 
OTHER  ITEMS  NECESSARY  FOR  A 
250  WATT  STATION  STUDIO  SET- 
UP. IF  YOU  HAVE  ALL  OR  ANY 
PART  OF  THIS  EQUIPMENT  PLEASE 
SEND  LIST  AND  PRICE  TO 

Box  369,  BROADCASTING 


TALENT 

We  Supply  Adv.  Agencies  and 

Stations  with 
PROGRAM  DIRECTORS 
ANNOUNCERS 
NEWSCASTERS 
SCRIPT  WRITERS 

WRITERS   OF  COM'LS 
ACTORS 

Graduate  Relations  Department 

LELAND  POWERS  SCHOOL 

of  the  THEATRE  and  RADIO 
25  Evans  Way,  Boston  15,  Mass. 

We  also  offer  specialized  professional 
training.  Illustrated  booklet  on  request. 


OPPORTUNITY 

Resident  partner  in  well  es- 
tablished fast  growing  sta- 
tion representative  company 
for  West  Coast  office.  Give 
radio  and  advertising  expe- 
rience. Investment  in  com- 
pany available  but  not  es- 
sential. 

BOX  350,  BROADCASTING 


WANTED 

1  Announcer,  five  years  or 
I  more  experience.  Perma- 
nent position,  splendid  op- 
portunity. Send  audition 
disc,  small  photo  and  refer- 
ences. Excellent  salary.  In- 
termountain  Broadcasting 
Corporation,  Salt  Lake  City, 
Utah. 


RADIO  OPERATOR 
WANTED 

Wanted:  Radio  Operator  with 
some  experience.  5000  Watt 
Basic  CBS  station.  Hiring  must 
conform  with  WPB  rules.  Start 
quickly  as  possible.  Write  or 
wire  collect  Jerry  Weist,  KOIL, 
Omaha,  Nebraska. 


— Classified  Advertisements — i 

PAYABLE  IN  ADVANCE — Minimum  $1.00.  Situation  Wanted  10c  per  word. 
All  others,  15c  per  word.  Bold  face  caps  30c  per  word.  Ad  must  be  all 
light  face  or  all  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  Bldg.,  Washington  4,  D.  C. 


Help  Wanted 


Washington  Engineering;  Firm  needs  drafts- 
man and  a  qualified  radio  engineer. 
Must  be  good.  State  starting  salary 
desired  and  draft  classification.  Box  209, 
BROADCASTING. 


Salesman  Wanted — If  you're  looking  for  a 
good  future,  here's  your  opportunity:  A 
Kentucky  station  2&0  watt  Mutual  affili- 
ate. Must  be  a  hustler  with  a  sales 
record  back  of  you.  References  required. 
Box  332,  BROADCASTING. 

Wanted  —  Studio-transmitter  engineer.  50 
KW  Southcentral  station,  $50.00  for  40 
hours.  Box  351,  BROADCASTING. 

Continuity  Writer,  Midwest  network  sta- 
tion. Give  all  qualifications  in  first  letter. 
Box  352.  BROADCASTING.  

Announcer  wanted.  General  staff  work. 
Send  transcription,  outline  experience, 
complete  background,  age,  draft  status 
and  salary  desired.  Write  KHMO,  Han- 
nibal,  Mo.  

First  Class  Engineer  for  control  room  work. 
$50  per  40-hour  week.  WREN,  Lawrence, 
Kansas.  

Situations  Wanted 

Production  Man — Eleven  years  experience, 
prefers  New  York  station  or  agency. 
Excellent  background,  network  experi- 
ence, over  draft  age.  Now  program  di- 
rector of  5000-watt  NBC  station.  Box 

348.  BROADCASTING.  

Announcer — Experienced,  4F,  good  commer- 
cial, ad-lib,  Funny  Money- — Box  365, 
BROADCASTING.  

Manager,  network  station,  age  38,  univer- 
sity graduate,  newspaper  background, 
wants  better  postwar  outlook.  Prefer  mid- 
west.  Box  366,  BROADCASTING.  

Announcer — Woman.  Five  years  experi- 
ence as  announcer.  Box  334,  BROAD- 
CASTING.  

Engineer — First  phone.  Wants  permanent 
position  on  West  Coast  or  Rocky  Moun- 
tain area.  Control  work  preferred.  Offer 
six  years'  experience,  reliability,  refer- 
ences, 27,  4F,  married.  Box  336,  BROAD- 
CASTING.  

Offering,  July  1st — Ten  years'  experience, 
including  station  and  sales  management ; 
successful  morning  show;  personality  and 
punch  announcing;  commercially  minded 
program  direction.  Seeking:  Permanent 
connection  of  responsibility  with  good 
pay  and  advancement  opportunities.  4F, 
30,  3  children.  Write  Box  339,  BROAD- 
CASTING.  

Chief  Engineer:  Desire  change.  Inter- 
ested in  connection  Eastern  section.  Will 
not  consider  union  station.  Ten  years' 
experience  all  phases  broadcasting.  Special 
and  unusual  experience  on  transmitters 
and  speech  equipment.  Station  size  unim- 
portant if  position  offers  definite  possi- 
bilities advancement  both  in  responsibil- 
ity and  remuneration.  Box  342,  BROAD- 
CASTING.   

Production  specialist,  writer,  director  su- 
pervisor, twenty  years'  experience,  seeks 
strong  station  or  agency  connection.  Box 

349,  BROADCASTING.  

Announcer:  Experienced,  desires  change, 
prefer  East.  Ad-lib,  control  room,  turn- 
tables. Honorable  discharge.  Box  353, 
BROADCASTING.  

Thoroughly    capable    big-time  announcer 

wants  permanent  connection  metropoli- 
tan New  York.  Years'  experience  sports, 
news,  ad-libs.  Recently  honorably  dis- 
charged Army.  Finest  references.  Box 
354,  BROADCASTING.  

Commercial   or    Station    Managership.  14 

years  in  radio,  all  phases,  by  energetic, 
capable,  personable,  college  graduate. 
Family  man — draft  exemptf — now  em- 
ployed— desires  change.  Western  or 
Southwestern  station  preferred  but  not 
essential.  Details  in  first  letter.  Box  356, 
BROADCASTING.  

Announcer — Desires  connection  with  New 
York  station  or  agency.  Eleven  years' 
experience  includes  writing,  acting  and 
newscasting.  Six  years  as  program  di- 
rector, network  experience,  over  draft 
age.  Wire  today  for  proof.  Box  364, 
BROADCASTING. 


Situations  Wanted  (Cont'd) 

Radio  studio  technician,  13  years'  experience 
World  Broadcasting  System,  librarian, 
Presto  and  RCA  recorder,  sound  effects 
man,  program  control  man — prefer  Pa- 
cific Coast  station.  Box  362,  BROAD- 
CASTING.  

Chief  Engineer  5  KW  up  or  station  with 
expansion  plans.  16  years'  experience,  8 
as  chief  on  construction,  studio,  trans- 
mitter, directionals,  field  work,  regional 
and  national  key  operations.  Now  with 
50  KW.  Want  complete  charge  of  and 
responsibility  for  engineering  depart- 
ment. About  $5000  yearly  depending  on 
local  conditions.  Draft  exempt.  Cor- 
respondence invited.  No  hurry  but  if  I 
make  change  want  to  be  settled  by  Sept. 
1st.  Address  Box  363,  BROADCASTING. 

Engineer,  twenty  years'  experience  all 
phases  operation,  maintenance,  design, 
construction.  Desires  permanent  connec- 
tion as  Chief  engineer  progressive  sta- 
tion. Minimum  seventy-five  weekly.  Box 
357,  BROADCASTING.  

Young  woman,  Continuity  Writer  with  un- 
usually fine  background  in  writing,  pro- 
duction and  national  time  buying  experi- 
ence, now  employed  in  50  KW  station 
seeks  new  connection.  Either  permanent 
position  as  Time  Buyer  or  Continuity 
Editorship  desired.  Seeking  responsible 
position  with  commensurate  salary.  Box 
360,  BROADCASTING.  

Free  lance  copywriter  wants  direct  connec- 
tion with  advertiser.  Box  361,  BROAD- 
CASTING.  

Wanted  to  Buy 

Wanted  to  buy  either  250-,  500-,  or  1000- 
watt  approved  broadcast  transmitter.  Al- 
so approved  modulation  and  frequency 
monitors.  Address  Box  260,  BROAD- 
CASTING.  

Wanted — One  Presto  6-N  or  6-D  Recording 
Turntable,  one  Presto  Equalizer  Slider 
Box,  One  Presto  Model  Y  Recording  com- 
plete with  amplifier,  One  Presto  Type 
88-A  Recording  Amplifier.  Write  or  wire 
price  and  condition  to  Box  355,  BROAD- 
CASTING.  

Wanted:  F.  C.  C.  approved  frequency  and 
modulation  monitors  Studio  Console  and 
associated  equipment.  P.  O.  Box  2204, 
Birmingham,  Ala.  

Wanted  .  .  .  Complete  1  KW  transmitter 
and/or  1  KW  amplifier  for  the  RCA-l-D. 
S.  H.  Patterson,  Radio  Station  KSAN, 
Zone  3,  San  Francisco.  

Have  $5,000  and  services  to  invest.  Now 
manager  midwest  network  station.  Age 
38,  University  graduate.  Newspaper  back- 
ground.  Box  367,  BROADCASTING. 

Wanted:  1  KW  or  250  Watt  transmitter, 
approved  frequency  and  modulation  moni- 
tors, 300-foot  tower  and  coupling  equip- 
ment for  single  tower.  Also  50,000  feet 
bare  copper  wire  No.  10  or  larger.  Box 
368,  BROADCASTING.  

For  Sale 

For  Sale,  several  radiograph  cutters  and 
one  Presto  cutter.  Box  359,  BROAD- 
CASTING. 


EQUIPMENT  WANTED 

250  watt  transmitter 
and  all  other  accessories 
for  250  watt  station. 
Give  full  details,  de- 
scription, etc. 

Regional  Radio  Sales  Co. 

225  E.  Bradley  Rd. 
Milwaukee  9,  Wisconsin 


NO  COMPETITION  .  .  . 
NO  EXCESS  PROFITS  TAX  . . . 

WE  WON'T  BE  COMPETITORS  IF 
WE  GET  YOUR  100-250  WATT 
EQUIPMENT.  (WE  ALREADY  KNOW 
STATIONS  IN  OUR  AREA  HAVEN'T 
ANY  SUCH  SPARE  EQUIPMENT.) 

IF  YOU  HAVEN'T  SOLD  YOUR 
EQUIPMENT  BECAUSE  THE  SELL- 
ING PRICE  WOULD  BECOME  EX- 
CESS PROFITS  TAX,  HOW  ABOUT 
A  TRADE?  WE'VE  A  NOVACHORD 
YOU  COULD  USE  IN  THAT  EXTRA 
STUDIO. 

WE'RE  LOOKING  FOR  100-250 
WATT  EQUIPMENT  —  TRANSMIT- 
TER, TOWER,  CONSOLE,  ETC. 

WRITE  BOX  358 
BROADCASTING 


EQUIPMENT  WANTED 

1  kw  transmitter  and 
all  other  accessories  for 
1  kw  station.  Give  full 
details,  description,  etc. 

Regional  Radio  Sales  Co. 

225  E.  Bradley  Rd. 
Milwaukee  9,  Wisconsin 
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74e  SCHOOL  V 
RADIO  TECHNIQUE 


(America's  Oldest  School  Devoted 
Exclusively    to    Radio  Broadcasting) 

SPECIAL  SUMMER 

6  Weeks'  Day  Courses 

JULY  5  and  AUGUST  2 

8  Weeks'  Eve.  Courses 

JUNE  19  and  JULY  18 

Taught  by  Network  Profes- 
sionals,   for    Beginner  and 
Advanced  students,  include: 
Announcing,    Station    Routine,  News- 
casting,    Acting,    Continuity  Writing, 
Diction,    Commentating,    Voice,  etc. 
Co-ed.  Moderate  rates.  Request  Bklt.B. 


R.K.O.  BUILDING  RADIO  CITY,  N.Y. 
CIrcle  7-0193 
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Covering  the  Invasion  From  London 


British,  Americans  Work 
Together  Setting  Up 
Machinery 

Editor's  Note:  This  story 
on  radio  preparations  for  cov- 
erage of  the  French  invasion 
was  w7-itten  on  the  scene  in 
London  just  before  the  chan-. 
nel-crossing  got  under  way. 
Sent  by  radiotelegraph,  it 
carried  a  June  5  date — just 
hours  ahead  of  the  first  inva- 
sion flash.  The  author  is  the 
chief  of  NBC's  London  Bu- 
reau, former  assistant  to  J. 
Harold  Ryan  when  he  was  as- 
sistant director  of  censorship 
for  radio  and  formerly  with 
the  Associated  Press  in  Mos- 
cow and  at  other  European 
capitals. 

By  STANLEY  P.  RICHARDSON 

Chief,   London   Bureau,  NBC 

LONDON — Most  elaborate  prep- 
arations have  been  made  to  cover 
the  Second  Front.  After  five  weeks' 
observation  the  Press  Relations 
Division  has  plotted  operations 
to  tell  the  world  what  is  hap- 
pening to  parallel  in  details  the 
plans  of  battle  worked  out  by  the 
military  staff.  Press  Relations  Di- 
vision of  the  staff  headquarters, 
AEF,  is  headed  by  Brig.  Gen. 
T.  J.  Davis,  USA,  with  British 
Brigadier  W.  A.  S.  Turner,  Air 
Commodore  L.  F.  Heald,  and  Col. 
R.  Ernest  Dupuy,  former  commen- 
tator of  NBC's  Army  Hour,  as 
deputies.  This  group  organized 
the  Press  Relations  office  staff  who 
will  cover  staff  headquarters  in 
London,  advance  command  posts, 
and  beginning  with  D-Day,  those 
who  will  accompany  various  units 
to  the  European  beachheads. 

Over  400  Accredited 

Radio's  part  in  the  coverage  of 
these  operations  will  be  large,  in- 
deed. Of  400  odd  correspondents 
credited  to  staff  headquarters,  at 
least  50  carry  credentials  from  the 
four  major  American  networks  and 
independent  stations.  In  addition, 
American  radio,  through  long  es- 
tablished exchange  agreements 
with  the  British  Broadcasting 
Corp.  nnd  the  Canadian  Broadcast- 
ing Corp.,  will  have  the  benefit  of 
the  recordings  and  dispatches  pro- 
duced by  reporters  attached  to 
those  organizations.  Beyond  our 
own  radio  sources  and  those  of  the 
foregoing  affiliates,  American 
broadcasters  participate  in  the 
overall  global  pool  at  staff  head- 
quarters which  is  supplied  with 
the  dispatches  of  correspondents 
of  newspaper  agencies  in  the  same 
way  that  the  Allied  and  neutral 
press  benefit  from  radio  material. 

A  committee  representing  the 
four  American  networks,  under 
the  chairmanship  of  the  writer, 
worked  many  months  in  creating 
an  effective  method  of  joint  opera- 
tions which  will  be  necessary  to 
handle  a  story  of  the  magnitude 


of  the  invasion.  At  the  same  time, 
individual  networks,  working  out 
their  own  plans  of  special  cover- 
age of  broadcast  features,  will 
continue  with  their  independent 
operations  once  the  global  pool  is 
no  longer  in  effect. 

The  problem  of  supplying  the 
necessary  technical  facilities  was 
very  great.  With  the  establishment 
of  staff  headquarters  in  the  Min- 
istry of  Information  Building, 
London,  it  became  necessary  to 
arrange  studio  set-ups  as  well  as 
work  rooms  for  the  commentators 
with  space  to  handle  dub-ins,  re- 
cordings, and  a  multitude  of  other 
operations  necessary  in  large  scale 
broadcasting.  Through  coopera- 
tion of  the  Ministry  of  Information 
and  the  BBC,  floor  space  in  the 
basement,  formerly  assigned  to  the 
United  States  Army  and  Navy, 
was  speedily  converted  into  well 
equipped,  even  if  slightly  impro- 
vised, broadcast  headquarters. 

Three  studios  were  built  and  as- 
signed to  the  broadcasters,  num- 
bered to  correspond  to  the  three 
available  Trans-Atlantic  circuits ; 
viz:  two  commercial  American 
Telephone  and  Telegraph-British 
Government  Post  Office  circuits 
and  one  Army  transmitter.  Instal- 
lation of  the  equipment  and  the 
necessary  tests  were  completed  in 
a  fortnight. 

BBC  Facilities 

At  the  same  time,  facilities  pro- 
vided in  Broadcasting  House  by 
BBC's  American  Division  will  con- 
tinue to  be  available  to  take  care 
of  overflow  or  emergency. 

NBC  contemplates  the  following 
types  of  newscasts  in  covering  the 
invasion.  First,  commentators  who 
speak  from  London,  where  the  first 
official  news  will  be  made  available; 
secondly,  broadcasts  prepared  in 
London  from  material  dispatched 
by  reporters  in  the  field  prior  to 
the  establishment  of  mobile  equip- 


ment; thirdly,  "live"  reports  sup- 
plied by  men  returned  from  opera- 
tions, originating  at  transmitting 
points  closer  to  the  fighting  front 
than  London  headquarters;  fourth- 
ly, recorded  material  from  report- 
ers on  sea  and  in  the  war  areas; 
fifthly,  "live"  reports  from  beach- 
heads, using  equipment  supplied 
by  the  United  States  Army  as  well 
as  high  powered  BBC  mobile  trans- 
mitters. 

Together  with  Gen.  Davis, 
American  broadcasters  worked  out 
a  pooling  operation  designed  to 
give  maximum  information  to 
American  listeners.  During  the 
global  pool  period  the  voices  of 
various  network  reporters  will  also 
be  available  to  listeners  of  other 
networks.  This  unusual  practice  is 
called  forth  by  the  complex  nature 
of  the  operations  and  a  desire  to 
provide  complete  coverage  for  the 
American  public.  Furthermore, 
the  hazardous  nature  of  some  as- 
signments would  make  it  improper 
to  arrange  exclusive  scoops  to  say 
the  least. 


Leonard  Marks  Named 
Chief  of  New-Facilities 

LEONARD  MARKS,  senior  attor- 
ney for  the  FCC,  has  been  appoint- 
ed chief  of  the  new-facilities  sec- 
tion, broadcast  division  of  the  law 
department,  it  was  announced  by 
the  Commission  last  week.  Mrr. 
Marks,  who  will  report  to  Rosel 
H.  Hvde,  assistant  general  coun- 
sel, fills  the  vacancy  created  in 
January  when  Peter  Shuebruk  was 
promoted  to  assistant  to  the  gen- 
eral counsel,  Charles  R.  Denny 
Jr.  [Broadcasting,  January  3]. 

A  graduate  of  the  U.  of  Pitts- 
burgh Law  School,  Mr.  Marks 
held  a  faculty  fellowship  at  the 
university  in  1938  and  1939,  and 
was  an  assistant  professor  at  the 
law  school  from  1939  to  1942.  He 
has  been  with  the  FCC  since  Feb- 
ruary 1943. 


Good  Demand  Seen 
For  Radio  Devices 

Survey  Shows  Number  of  Setil 
Not  in  Working  Condition 

ONLY  8V2%  of  the  90%  of  U.  S. 
households  with  radios  have  sets 
out  of  order,  the  second  report  of 
the  third  survey  of  consumer  re- 
quirement of  the  Office  of  Civilian 
Requirements  revealed  last  Satur- 
day. The  second  report  covers  mis-j 
cellaneous  household  goods,  includ- 
ing radio  receiver  tubes  and  bat- 
teries, whereas  the  first  report  was> 
on  consumer  durable  goods. 

There  are  approximately  33,000,- 
000  households  with  radios,  num-i 
bering  about  50,000,000  sets  when 
multiple  ownership  is  taken  intcJ 
consideration,  says  the  OCR.  Only 
39,000,000  of  these  sets  are  in  work- 
ing order,  however,  but  the  per- 
centage of  sets  out-of-order  in 
rural  areas  is  considerably  higher 
than  in  urban  centers.  The  number 
of  households  with  no  radio  in 
working  condition  hasn't  changed 
materially  since  last  year,  the  OCR 
report  showed. 

Many  Repaired 

Regarding  repairs,  the  OCR 
found  out  that  nearly  30%  of  the 
radio  households  have  one  or  more 
sets  which  have  been  in  need  of  re- 
pair since  Jan.  1,  1944.  Of  this 
30%,  one-third  did  not  bother  to 
have  repairs  made,  one-third  did 
have  their  set  or  sets  repaired,  and 
one-third  tried  to  obtain  repair 
parts  or  service  and  failed. 

Since  Jan.  1,  1944  there  have 
been  2,432,000  households  in  the 
market  for  radio  batteries,  and 
6,351,000  households  have  been  in 
the  market  for  radio  tubes,  says  the 
report.  Those  households  in  the 
market  today — those  who  would 
buy  immediately  if  radios  were 
plentiful— number  2,181,000  for 
batteries  and  6,092,000  for  tubes. 
Of  the  2,432,000  households  in  the 
market  for  batteries  since  Jan.  1, 
30%  were  successful  in  getting 
them;  of  the  6,351,000  in  the  mar- 
ket for  tubes,  39%  were  successful. 
To  those  who  were  unsuccessful  in 
getting  the  batteries  and  tubes 
they  wanted,  the  OCR  posed  this 
question:  "How  much  difference 
did  it  mean  to  you  not  to  get  the 
batteries  and/or  tubes?"  Of  these 
who  did  not  get  the  batteries  they 
wanted,  49%  reported  that  "real 
inconvenience"  or  hardship  would 
result ;  of  those  who  did  not  get  the 
tubes  they  wanted,  41%  reported 
"real  inconvenience." 

The  demand  for  tubes,  the  OCR 
found  out,  appeared  to  be  three  for 
every  two  households,  or  IV2  tubes 
are  currently  required  by  each 
household. 

Clausen  Joins  WCKY 

MAJ.  WALTER  B.  CLAUSEN, 
author,  and  war  correspondent,  has 
joined  WCKY  Cincinnati,  as  news 
analyst.  He  will  be  heard  at  6  and 
11  p.  m.  daily  for  Hudepohl  Brew- 
ing Co.  Agency  is  L.  F.  McCarthy 
&  Co.,  Cincinnati. 


Drawn  for  Broadcasting  by  Sid  Hix 
''Those  Old  Federal  Questionnaires  From  WOOF  Really  Put  Over  Our 
Paper  Salvage  Drive!" 
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iclVOr  John  B.  Gage  of  Kansas  City,  Missouri,  says  this  of  radio,  "Our  most  important  task  today  is  to  establish  complete  and  accurate  public  under- 
iding  of  the  complex  problems  of  modern  civilization.  A  free,  independent  and  competitive  radio  industry,  stepping  up  constantly  by  improved 
thods  and  technological  advances,  its  public  service  features,  goes  far  to  meet  this  challenge.  Let  the  mass  of  the  people  really  know  the  truth,  and  our 
are  under  a  democratic  government  is  secure." 


DEDICATED 


IX  BEHALF  OF 


AM 
BROA 


RICAN 
CASTING 


TO  THE  HOME  AND  THE  COMMUNITY 


RADIO  SERVES  THE  CITY 

This  nation  is  the  patchwork  quilt  of  cities,  large  and 
small,  like  those  in  the  Heart  of  America.  The  respon- 
sibility of  radio  to  these  communities  is  vital.  KMBC, 
as  one  component  part  of  America's  great  broadcasting 
system,  is  aware  of  its  obligations  to  the  area  it  serves. 
Such  alertness  is  evidenced  by  the  prestige  KMBC 
holds  in  the  Heart  of  America — prestige  for  itself  and 
for  those  associated  with  it.  No  little  wonder  why  civic 
leaders  throughout  the  land  echo  the  words  of  Mayor 
Gage  —  I  congratulate  the  radio  industry,  including 
KMBC  of  Kansas  City,  on  its  present  accomplishments 
and  the  bright  promise  of  the  future. 


KMBC 


OF     KANSAS  CITY 

FREE   &   PETERS,  INC 


INCE  1928 


—  THE     BASIC     CBS     STATION     FOR  MISSOURI 


AND 


KANSAS 


TJIGHER  than  any  man-made  striiWtaB  in  the  southern  half 
of  the  United  States,  WKY's  neyj% 5-foot  antenna  is  one 
of  the  two  tallest  in  Americaj^Wom  this  heigh th  one  can 
see  for  a  distance  of  50  mi^^farther  than  many  stations  can 
be  heard. 

In  addition  to  the  boftt  in  coverage  which  this  antenna  will 
give  WKY  when  hookefl^jjto^jyijjiJ^af^Mtop  facilities 
in  the  near  future,  this  lofty*toVer  "was  planned  tlLcarry  FM 
and  television  antennas  as  soon  as  equipment  ls^fcibable. 

Applications  for  licenses  are  already  on  file. 

WKY  coverage,  which  is  now  considerably  in  exces 
that  of  any  other  Oklahoma  City  station,  will  be  mate^lffly 
increased  daytime  with  its  new  quarter-million  dollar  installa- 
tion, and  nearly  doubled  nighttime 

WKY  was  the  best  buy  for  advertisers  yesterday,  is  the 
best  buv  today,  and  will  be  the  best  buy  tomorrow 


owmcd  *no  orcumo  it  thc  Oklahoma  wiujhihg  co. 

Tkl  Oiily  Oktiktati       Tlati  *  T>«  fW—t'tXt— 
KVOR.  Clltoil  J|rll|l  #   KLZ,  Oti<er  r«llillllt<  M|*t.) 
UtrRCIfNTlD  If 

THE     KATZ  AGENCY 


MANAGEMENT  AFFILIATED  WITH  THE  ARIZONA  NETWORK 
KOY  PHOENIX        KTUC  TUCSON    *  KSUN  BISBEE-LOWELL 


OF  THE  1,014,209  letters 
received  by  WLS  last 
year  56.3%  contained 
proof  of  purchase.  571,265 
letters  with  boxtops,  wrap- 
pers or  cash  orders  .  .  .  this 
great  proof  of  purchase  mail 
total ...  is  tangible  evidence 
of  RESULTS!  That's  our 
story. .  .proof  that  Mid- West 
America  listens  to  WLS  . . . 
listens  and  BUYS! 


90  KILOCYCLES 
50,000  WATTS 
BLUE  NETWORK 


CBS 
560  Kc. 


MARKET 


Affiliated  in  Management  with  the  Oklahoma 
Publishing  Company  and  WKY,  Oklahoma  City 


REPRESENTED  BY 


THE     KATZ  AGENCY 


DENVER  IS  18TH  IN  DRUG  STORE  SALES 

•  Drug  stores  are  busy  places  in  Denver.  They're  busy  places 
all  over  Colorado.  Last  year  Denverites  spent  well  over  $17,000,000 
in  drug  stores,  an  average  of  $50.97  per  capita!  All  Colorado  drug 
stores  took  in  $31,084,000;  an  average  of  $29.65  for  every  man, 
woman  and  child.  The  U.  S.  average  was  $21.56.  In  drug  store  volume, 
Denver  ranked  18th  among  U.  S.  cities  in  1943  (Sales  Management 
Survey  of  Buying  Power).  Are  you  giving  the  Denver  Market  the 
importance  it  merits  in  your  selling  program?  Denver  delivers  drug 
sales!    Use  KLZ  to  deliver  drug  sales  to  you! 
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WS IX  NOW  LEADS   IN  NASHVILLE 
All  Day  from  8  A.M.  to  6  P.M. 

HOOPER  LISTENING  INDEX  OCT.  "J3-APR.  "ft 
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H  HOUR  AT  NBC 


All  commercial  programs  canceled  for 
24  hours  of  radio's  greatest  reporting 


Here's  how  some  of  NB  C '  s  news- 
men moved  about  the  face  of 
Europe  to  strategic  positions 
prior  to  D  Day  and  took  their 
posts  for  the  biggest  news  story 
in  history.  For  24  hours,  without 
interruption,  NBC  broadcast 
news  flashes,  bulletins,  comment 
and  expert  opinion,  canceling 
all  sponsored  programs,  to  de- 
vote its  complete  services  to  the 
American  public's  interest. 


AS  D  DAY  DAWNED 

The  desk  man  monitors  shortwave  radio.  Adolph  Schneider,  manager 
df  operations  of  NBC  news  and  special  events  department,  makes 
notes.  William  F.  Brooks,  chief  of  department  (with  cigarette  holder), 
looks  on.  In  center  (dark  suit)  is  Niles  Trammell,  NBC  president. 


H.  V.  KALTENBORN 

Expert  NBC  newscaster,  preparing  one  of  his  penetrat- 
ing analyses  of  bulletins  which  he  broadcast  intermit- 
tently throughout  the  day. 


EYE-WITNESS 
ACCOUNT 

Within  a  few  hours  of  the  first  flash 
NBC  was  on  the  air  with  eye-witness 
stories.  Here,  foreign  news  monitor 
Croswell  Bowen  olays  a  recording 
of  such  a  report  in  the  early  morning, 


FEEDING 
THE  MIKE 

William  F.  Brooks  (standing),  man- 
ager of  NBC  news  and  special  events 
department,  and  copy  desk  editor 
Robert  Brown  hustling  a  portion 
of  the  hundreds  of  thousands  of 
words  toward  the  NBC  mike.  Fruits 
of  long  and  careful  planning  were 
evidenced  by  the  smooth  perform- 
ance of  all  departments. 


ROBERT 
ST.  JOHN 


Checking  maps  and  charts 
to  assure  accuracy  of  tele- 
type news  flashes  was  just 
one  of  the  hundreds  of  tasks 
undertaken  by  NBC  to 
guard  its  high  standards  of 
news  reporting.  Here 
Robert  St.  John,  ace  NBC 
commentator,  verifies  a  war 
zone  location. 


STILL  AT  IT! 

Six  hours  of  continuous  NBC  broadcasting  at  this  point,  and  the  strain 
is  beginning  to  show  in  their  faces.  But  on  it  went.  By  this  time  hundreds 
of  congratulating  telegrams  from  affiliated  NBC  stations  throughout 
the  country  were  arriving  in  New  York. 


FILLS  A  BOOK! 

Even  the  tightly  condensed  version  of  the  rapid  develop- 
ments in  NBC  coverage  of  the  invasion  story,  already 
in  book  form,  required  36  full  pages!  Titled  "H  HOUR, 
1944,"  it  is  an  amazing  thumbnail  record  of  NBC's 
successful  accomplishment  of  one  of  the  most  stupen- 
dous jobs  ever  faced. 


AMERICA'S 
NO.1  NETWORK 
FOR  NEWS 

Once  more  NBC  justified  the  pub- 
lic's confidence  in  its  leadership  as 
"The  Network  Most  People  Listen 
to  Most." 
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of  W*  Vol's  Total  Buying  Power 

50% 

of  W«  Vol's  Total  Retail  Sales 

48% 


That's  the  story  of  the  20  West  Virginia  counties 
that  comprise  the  daytime  primary  coverage  area  of 
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John  A.  Kennedy  Howard  I.  Chernoff 
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BEAT  AFTER  BEAT 


from  the 


In  the  field  together  again,  making  news  history  again  is  America's  ace  team  of  war  cor- 
respondents, Richard  D.  McMillan  and  Henry  T.  Gorrell,  of  the  United  Press. 

Together  before  they  covered  the  desperate  British  defense  of  Greece  and  the  evacuation 
it  led  to. 

Together  they  reported  British  operations  in  North  Africa. 

Together  now  in  France  this  unique  pair  of  fighting-front  reporters  is  turning  in  a  running 
story  of  performance  that  is  more  outstanding  even  than  their  previous  brilliant  best. 

This  is  their  record,  from  D-Day  on — 

FIRST  d*sPatcn  from  France  filed  by  any  correspondent,  written  as  the  assault  troops 
still  were  battling  for  the  first  shallow  beachhead. 

FIRST  eyew*tness  dispatch  from  Bayeux,  the  first  French  town  liberated  by  the  Allies. 

FIRST  news  tnat  tne  Alnes  na^  taken  Carentan,  strongpoint  anchoring  the 

German  left  wing  in  Normandy. 

FIRST  dispatch  n*ec*  direct  from  France  to  New  York  since  1942,  sent  by  a  trans- 
mitter on  the  beachhead,  with  an  antenna  strung  from  a  truck  to  a  tree. 

FIRST  witl1  n6WS  °^  tne  ^  °^  Montebourg  to  the  Allied  forces  fighting  upward  along 

the  coast  toward  Cherbourg. 

R  S  T         n6WS  of  tne  caPture  of  Pont  L'Abbe,  bitterly  defended  by  the  Germans  to 
protect  their  railroad  communications  on  the  peninsula. 

FIRST  With  the  news  tnat  tlie  Germans  nad  rallied  and  fought  their  way  back  into  the 
streets  of  Montebourg  and  Carentan. 

UNITED  PRESS 

7%e  Wor/e/s  8est  Coves-aye  of  Me  Wor/e/s  Ifyfeff  /l/Smf 


RICHARD  D.  McMILLAN,  with  the  British  in  France  HENRY  T.  GORRELL,  with  the  Americans  in  France 

First  war  correspondent  accredited  by  the  British;  with  Awarded  the  U.  S.  Air  Medal  for  gallantry  on  bombing 

the  first  B.  E.  F.  in  France;  with  Empire  forces  in  raid  over  Greece;  covered  Mediterranean  naval  war, 

Greece;  the  8th  Army  from  El  Alamein  into  Italy;  in  .  British  desert  fighting;  British  campaign  in  Greece; 

Albania  during  the  Italian  invasion.  Allied  attack  on  Italy. 


Quality  that  serves  the  war  shall  serve  the  peace 

SYLVANIA 

ELECTRIC  PRODUCTS  INC. 


Marines  leap  to  the  attack.  News  cameramen  advance  with 
them,  recording  the  action.  And,  in  short  hours,  those  pre- 
cious pictures  taken  under  fire  are  telling  their  thrilling 
story  to  American  newspaper  readers. 

Short-wave  radio  makes  possible  the  transmission  of  news 
pictures  direct  to  any  part  of  the  world.  The  blacks,  grays 
and  whites  of  a  photograph  are  broadcast  as  an  audible  sig- 
nal, varying  in  strength  according  to  the  shading  of  the  pic- 
ture. Thousands  of  land-  and  sea-miles  away,  the  electronic 
facsimile  recording  tube  "hears"  the  picture  and  reproduces 
it,  line  by  line,  on  sensitized  paper. 

More  and  more  news  pictures  of  this  war  are  recorded  by 
Sylvania  recorder  tubes  manufactured  to  one  standard  — 
the  highest  anywhere  known.  This  Sylvania  electron  tube 
bears  the  same  marked  superiority  you  have  long  expected 
of  Sylvania  radio  tubes.  The  Sylvania  recorder  tube  is  vital 
to  quicker  transmission  than  was  formerly  possible  over 
news-cluttered  commercial  radio  circuits,  and  it  records 
clearer  pictures  that  are  more  faithful  to  the  original. 

A  reputation  for  radio  tube  manufacture,  attained  by  serving 
you,  brought  Sylvania  important  wartime  assignments  in 
electronics.  The  recorder  tube  is  one  of  many  electron  tubes 
other  than  radio  that  Sylvania  now  produces.  This  wide  war- 
time experience  will  bring  you  ever  finer  radio  tubes  and 
cathode  ray  tubes  to  help  you  develop  your  postwar  oppor- 
tunities in  the  radio  and  television  field. 


RADIO  DIVISION  \     EMPORIUM,  PENNSYLVANIA 


RADIO  TUBES,  CATHODE  RAY  TUBES,  ELECTRONIC  DEVICES,  FLUORESCENT  LAMPS,  FIXTURES  AND  ACCESSORIES,  INCANDESCENT  LAMPS 
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No  telecasting  company,  no  single  individual  advertiser,  no  single  adver- 
tising agency,  nor  any  group  of  advertising  agencies  could  possibly 
operate  such  enormous  facilities  as  RKO  and  its  subsidiary,  Pathe  News, 
Inc.,  now  offer  the  potential  television  users  of  this  country.  These  facili- 
ties are  available  to  both  reputable  advertisers  and  recognized  adver- 
tising agencies  through  RKO  Television  Corporation.  The  same  facilities  ~~— , 
make  it  possible  for  RKO  Television  Corporation  to  offer  not  only  filmed 
television  programs  but  live-talent  package  productions  as  well. 

RKO  Television  Corporation  will  welcome  inquiries  from  advertisers,  advertising  agencies  and 
all  those  commercially  interested  in  television,  as  to  how  we  may  be  of  specific  service  at  this  time. 

RKO  TELEVISION  CORPORATION 

EXECUTIVE  OFFICES -RKO  BUILDING,  1270  SIXTH  AVENUE,  NEW  YORK  20,  N.Y. 
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THEy'RE  R  SCREfljn- 
UJOnDER  WHO  THEU  RRE? 


If 


Sure,  it's  fine  and  dandy  to  know  that  your  radio  show  is  laying  the 
listening  audience  "in  the  aisles" — but  what  about  your  Hooper  Sponsor- 
Identification  Rating? 

We've  got  some  mighty  interesting  charts  which  show  how  Sponsor 
Identification  zooms  when  Sonovox  is  added  to  commercials.  In  one 
well-known  network  program  it  jumped  from  54  to  the  present  figure 
of  66.  In  another  it  jumped  from  36  to  53.  In  another,  from  37  to 
48.    In  another,  from  47  to  64! 

Sonovox  gives  recognizable  "character"  to  commercials.  It  identifies 
your  product  as  no  human  voice  possibly  can.  It  does  the  same  thing  for 
your  radio  advertisements  that  a  really  distinctive  trademark  does  for 
your  magazine  or  newspaper  stuff.  And  for  a  fractional  increase  in  cost. 

Sonovox  is  sold  essentially  like  talent.  Under  each  license  for  spe- 
cific use,  a  reasonable  license  fee  is  charged  for  Sonovox  performing 
rights.  The  only  additional  cost  to  licensee  is  for  a  trained  articu- 
lator made  available  by  us  in  any  broadcasting  or  recording  studio 
in  New  York,  Chicago,  or  Hollywood,  at  standard  AFRA  scale. 

WRIGHT-SONOVOX,  INC 

"Talking  and  Singing  Sound" 
FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 


Some  Typical 
SONOVOX  PIONEERS* 

American  Chicle  Co.  (Black  Jack  Gum) 
Badger  and  Browning  &  Hersey,  Inc. 
American  Industries  Salvage  Committee 
(Steel  Scrap  Drive) 
McCann-Erickson,  Inc. 
Buick  Motors  Division,  General  Motors 
Corp. 

Arthur  Kudner,  Inc. 
Chicago,  Milwaukee,  St.  Paul  cV 
Pacific  R.  R. 

Roche,  Williams  &  Cunnyngham,  Inc. 
Colgate-Palmolive  Peet  Company 
(Vel,  Palmolive) 
Ward  Wheelock  Co.  and 
Wm.  Esty  &  Co.,  Inc. 
Delaware,  Lackawanna  cV  Western 
Coal  Co. 

Ruthrauff  &  Ryan,  Inc. 
Walt  Disney  Productions 
Emerson  Drug  Company  (Bromo-Seltzer) 

Ruthrauff  &  Ryan,  Inc. 
Christian  Feigenspan  Brewing  Company 
(Feigenspan  and  Dobler  P.O.N. 
Beers  and  Ales) 
E.  T.  Howard  Co. 
Feltman-Curme  Shoes 

Russell  C.  Comer  Advertising  Co. 
Forum  Cafeterias  of  America 

R.J.  Potts-Calkins  &  Holden,Inc. 
Griesedieck-Western  Brewery  Co. 
(Stag  Beer) 
Maxon,  Inc. 
Grocery  Store  Products  Sales  Co.,  Inc. 
(Fould's  Macaroni  Products) 
Campbell-Ewald  Co.,  Inc. 
Andrew  Jergens  Co. 

(Woodbury's  Products) 
Lennen  &  Mitchell,  Inc. 
Lever  Brothers  Co.  (Lifebuoy  Soap) 

Ruthrauff  &  Ryan,  Inc. 
Lyon  Van  cV  Storage  Co. 

Batten,  Barton,  Durstine  &  Oshorn,  Inc 
National  Broadcasting  Company 
Naval  Aviation  Selection  Board 
NavySeabees  (U.S.  Navy, Construction 

Battalions) 
Office  of  Civilian  Defense  (Region  Six) 
Pabst  Sales  Company  (Pabst  Beer) 

Warwick  &  Legler,  Inc. 
Pan  American  Coffee  Bureau 

Buchanan  &  Co.,  Inc. 
Purity  Bakeries  Service  Corp. 

(Taystee  Bread,  Grennan  Cakes) 

Quaker  Oats  Company 

Ruthrauff  &  Ryan,  Inc. 
Radio  Corporation  of  America 

Ruthrauff  &  Ryan,  Inc. 

Radio  Station  KOMA,  Oklahoma  City 
Alvino  Rey  and  his  Orchestra 

Shell  Oil  Company,  Inc. 

J.  Walter  Thompson  Co. 

Stanco,  Inc.  (Mislol) 
McCann-Erickson,  Inc. 

U.  S.  Treasury  Dept. 
Universal  Pictures  Company,  Inc. 
Warner  Brothers  Pictures,  Inc. 
Willards  Chocolates,  Ltd. 

Cockfield,  Brown  &  Co.,  Ltd. 

*Space  no  longer  permits  a  complete  list  of 
Sonovox  users. 


CHICAGO:  180  N.  Michigan     NEW  YORK:  444  Madison  Ave.     SAN  FRANCISCO:  111  Sutter     HOLLYWOOD:  6331  Hollywood    ATLANTA:  322  Palmer  Bldg. 
Franklin  6373  Plaza  5-4130  Sutter  4353      "  Hollywood  2151  Main  5667 
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NWLB  Order  Leaves  Disc  Case  in  Fog 


AFM  Defies  Rule; 
Recorders  Study 
Next  Move 

By  JACK  LEVY 

ONE  OP  THE  MOST  complex 
cases  to  come  before  the  National 
War  Labor  Board — the  recording 
and  transcription  controversy — 
was  "settled"  last  week  by  an 
equally  complex  decision  which 
brought  unfavorable  reactions 
from  both  parties  and  appeared  to 
leave  the  dispute  still  some  dis- 
tance from  solution. 

On  the  one  hand  the  Board  ruled 
that  the  ban  imposed  by  the  musi- 
cians since  August  1942  against 
the  RCA  and  CBS  recording  and 
NBC  transcription  subsidiaries  be 
"promptly"  withdrawn;  on  the 
other  hand  it,  in  effect,  ratified  the 
existing  "employment  fund"  con- 
tracts under  which  rart  of  the  in- 
dustry now  operates  but  ordered 
the  network  companies  to  make 
escrow  payments  to  "a  fund",  with 
arbitration  as  the  final  step  in  de- 
termining a  method  of  distribution. 

Petrillo  Defiant 


refusal  to  comply,  the  only  course 
then  left  open  to  the  Board  would 
be  to  refer  the  case  to  President 
Roosevelt,  a  possibility  evidently 
foreseen  by  the  AFM  president 
when  he  testified  before  a  Senate 
subcommitte  in  January  1943  that 
he  would  not  order  his  musicians 
to  resume  recording  unless  such  a 
request  were  made  by  the  Presi- 
dent. 

The  Board's  order  received  a 
generally  cool  reception  in  broad- 
casting circles,  with  some  quarters 
expressing  the  conviction  that  a 
clear-cut  decision,  one  way  or  an- 
other, was  called  for.  Some  satis- 
faction was  derived  from  that  part 
of  the  order  which  directed  that 
negotiations  be  carried  on  to  deter- 
mine to  whom  and  for  what  pur- 
poses escrow  payments  should  be 
made,  many  radio  people  being  of 
the  opinion  that  those  who  make 
the  records  should  receive  the 
payments. 

The  general  feeling  was  that  the 
Board  evaded  the  issue  in  directing 


that  the  method  of  distribution  of 
payments  be  determined  by  arbi- 
tration and  that  in  choosing  this 
course  it  took  the  easiest  way  out. 

Mr.  Petrillo  told  Broadcasting 
last  Friday  that  he  has  sent  tele- 
grams directing  AFM  musicians 
not  to  return  to  work  because  the 
Board  "lacked  jurisdiction"  for  the 
following  reasons:  (1)  the  musi- 
cians are  not  in  a  war  industry 
and  consequently  are  not  under  the 
Board's  jurisdiction;  (2)  the 
Smith-Connally  Act  does  not  apply 
in  this  case  because  the  musicians 
were  on  strike  against  the  com- 
panies 12  months  before  the  Act 
was  made  law;  (3)  the  union  has 
signed  86  contracts  with  tran- 
scription and  recording  companies 
which  it  will  lose  if  its  members 
return  to  work,  without  contracts, 
for  Columbia  and  RCA. 

"The  next  step,"  Mr.  Petrillo 
said,  "is  up  to  the  WLB.  It  has 
no  power  to  force  us  to  go  back 
to  work  for  these  companies. 

"We've  always  maintained,"  he 
continued,  "we're  not  in  a  war  in- 


of  escrow  payments  and  order  that  the 
payments   be  begun. 

5.  After  the  amounts  and  schedule  of 
escrow  payments  have  been  fixed  by  agree- 
ment or  by  the  order  of  the  Board,  the 
parties  shall  endeavor  within  30  days  (or 
within  such  further  period  as  they  may 
mutually  specify)  to  reach  an  agreement 
regarding  the  method  of  distribution  of 
the  payments — by  whom,  to  whom,  for  what 
purposes,  and  for  how  long  the  payments 
should   be  made. 

6.  If  no  such  agreement  is  reached 
within  the  time  limited,  the  parties  shall 
have  a  further  period  of  10  days  (which 
may  be  extended  by  mutual  consent)  within 
which  to  endeavor  to  agree  upon  the  com- 
position of  an  arbitration  board  and  the 
frame  of  reference  within  which  such  a 
board  shall  render  a  decision  that  shall 
be  final  and  binding  upon  the  parties. 

7.  If  Step  (6)  is  exhausted  without  agree- 
ment, the  parties  shall  report  to  the  War 
Labor  Board  their  respective  positions,  and 
the  War  Labor  Board  will  then  appoint 
an  arbitration  board  and  determine  the 
frame  of  reference  within  which  the 
board  so  appointed  shall  render  a  decision 
which  shall  be  final  and  binding  upon 
the  parties. 

The  foregoing  terms  and  conditions  shall 
be  incorporated  in  a  signed  agreement 
reciting  the  intention  of  the  parties  to  have 
their  relations  governed  thereby,  as  ordered 
by  the  National  War  Labor  Board. 

Representing  the  Public:  William  H. 
Davis,  chairman;  George  W.  Taylor,  vice- 
chairman  ;  Lloyd  K.  Garrison ;  Frank  V. 
Morley. 

Representing  Industry:  J.  Holmes  Davis, 
Vincent  P.  Ahearn,  Frederick  S.  Fales, 
Walter  T.  Margetts. 

Dissenting — Representing  Labor:  John 
Brophy,  Van  A.  Bittner,  George  Meany, 
Matthew  Woll. 


dustry  and  the  dispute  has  been 
going  on  since  before  the  enact- 
ment of  the  Smith-Connally  Act. 
The  AFL,  at  its  convention  in  1942, 
especially  endorsed  our  fight 
against  canned  music  and  held 
that  it  did  not  violate  the  no-strike 
pledge. 

"We're  not  going  back  because 
last  week  [June  5-10]  the  conven- 
tion of  the  AFM,  attended  by  780 
delegates,  unanimously  adopted  a 
resolution  ruling  that  no  musician 
was  to  go  back  to  work  except 
under  the  contract  made  by  Decca 
Records  and  other  transcription 
concerns." 

Joseph  A.  Padway,  AFM  coun- 
sel, said  he  would  follow  Mr.  Petril- 
lo's  instructions  in  the  case  and 
carry  out  whatever  proceedings 
may  be  required. 

Seven-Peint  Program 

Public  and  industry  members  of 
the  Board  voted  for  a  7-point  pro- 
gram to  settle  the  case,  with  labor 
members  dissenting. 

The  program  follows: 

1.  The  so-called  "Four-Employer" 
contracts  do  not  require  Board  ap- 
proval. 

2.  The  union  is  ordered  to  lift  its 
ban  on  the  making  of  records  or  tran- 
scriptions. 

3.  The  parties  are  given  15  days  in 
which  to  bargain  for  the  amount  of 
payments  to  a  fund  to  be  held  in  escrow 
pending  final  setlement.  If  no  agree- 
ment is  reached  on  the  amount,  the 
parties  are  to  report  back  to  the  Board 
as  to  their  respective  proposals. 

4.  The  Board  then  will  fix  the 
amount  of  escrow  payments  and  or- 
der payment  to  begin. 

5.  The  parties  to  have  30  days  to 
bargain  on  the  method  of  distribution 
(by  whom,  to  whom,  for  what  pur- 
pose and  for  how  long). 

6.  If  they  fail  to  agree,  the  parties 
then  will  have  10  days  to  bargain  on 
the  composition  of  an  arbitration  board 
and  the  specific  points  on  which  the 
arbitration  board  may  rule.  If  there 
is  no  agreement  the  parties  will  report 
back  to  the  Board  on  their  respective 
positions. 

7.  The  Board  then  will  appoint  a 
board  of  arbitration  and  outline  the 
specific  points  to  be  settled  by  the 
arbitrators. 

In  a  statement  accompanying  its 
order,  the  Board  explained  that 
payments  to  the  "employment 
fund  under  the  existing  contracts 
do  not  involve  a  wage  increase  and 
hence  do  not  require  approval  un- 
der the  wage  stabilization  program. 

As  to  the  companies  which  have 
not  signed  contracts  with  AFM, 
the  Board  ordered  negotiation  "on 

{.Continued  on  Page  60) 
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In  conformity  with  a  resolution 
passed  by  the  recent  AFM  conven- 
tion in  Chicago,  James  C.  Petrillo, 
president,  promptly  announced 
that  his  union  would  not  return  to 
work  for  the  network  subsidiaries 
except  under  the  "Four  Employer" 
contracts  now  in  force  with  Decca- 
World  and  the  independent  tran- 
scription companies. 

Attorneys  for  the  networks,  af- 
ter a  four-hour  conference,  decided 
to  withhold  comment  on  the  deci- 
sion in  the  hope  the  Board's  for- 
mal opinion  on  the  case,  expected 
this  week,  will  clarify  some  of  the 
questions  arising  out  of  the  order. 

Apprised  of  Mr.  Petrillo's  decla- 
ration of  defiance  of  the  order,  the 
Board  withheld  comment  pending 
further  developments.  It  indi- 
cated it  would  await  word  from 
the  network  subsidiaries  before  de- 
ciding its  course  of  action. 

Under  established  procedure,  the 
Board  would  summon  Mr.  Petrillo 
to  a  show-cause  hearing  to  explain 
his  refusal  to  comply.  There  is 
also  the  possibility  of  a  petition  for 
review  by  either  side  before  show- 
cause  action  is  instituted. 

Should  Mr.  Petrillo  persist  in  his 


TEXT  OF  DISC  ORDER 


Text  of  the  directive  order  fol- 
lows: 

By  virtue  of  and  pursuant  to  the  powers 
vested  in  it  by  executive  order  9017  of 
Jan.  12,  1942,  the  executive  orders,  di- 
rectives and  regulations  issued  under  the 
Act  of  Oct.  2,  1942,  and  the  War  Labor 
Board  Disputes  Act  of  June  25,  1943, 
the  National  War  Labor  Board  hereby 
decides  the  disputes  between  the  parties 
and  orders  that  the  following  terms  and 
conditions  of  employment  shall  govern  the 
relations  between   the  parties: 

1.  The  agreements  entered  into  between 
the  Federation  and  various  transcription 
and  recording  companies  settling  their 
disputes  do  not  require  the  approval  of 
the  War  Labor  Board,  since  the  payments 
to  be  made  thereunder  by  the  companies 
to  the  union  for  the  benefit  of  the  em- 
ployment fund  are  not  wage  adjustments 
within  the  meaning  of  the  wage  stabiliza- 
tion program. 

2.  The  ban  upon  playing  or  contracting 
for  "recordings,  transcriptions  or  any  other 
form  of  mechanicall  reproductions  of  mu- 
sic" by  members  of  the  Federation,  result- 
ing from  the  action  of  the  Federation 
on  June  25,  1942,  shall  promptly  be  with- 
drawn. 

3.  The  Federation  and  the  three  remain- 
ing  companies  which  are  parties  to  this 
dispute  shall  endeavor  to  reach  an  agree- 
ment regarding  the  amounts  and  the  sched- 
ule of  escrow  payments  to  be  made  by  the 
companies. 

4.  If  no  such  agreement  is  reached  with- 
in 15  days  from  the  date  of  this  directive 
order,  and  if  the  time  for  negotiation  is 
not  extended  by  mutual  consent,  the  par- 
ties shall  report  to  the  Board  their  re- 
spective positions.  The  board  will  then 
determine  the  amounts  and  the  schedule 
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55  Stations  to  Cover  GOP  Convention 


Networks  to  Carry 
Two  Programs 
Daily 

By  BILL  BAILEY 

RADIO'S  greatest  domestic  spot 
news  coverage  job  will  be  under- 
taken next  Monday  (June  26)  when 
more  than  300  men  and  women 
cover  the  Republican  National  Con- 
vention in  Chicago  for  seven  net- 
works and  55  individual  stations. 
For  the  first  time  in  broadcasting 
history  radio  will  augment  on  a 
mass  basis  its  regular  news  wire 
services  and  network  programs 
with  on-the-spot  handling  from 
both  the  Republican  and  Demo- 
cratic National  Conventions 
[Broadcasting,  March  6]. 

Final  plans  for  the  Republican 
convention  were  approved  last 
Monday  at  a  meeting  in  Washing- 
ton of  GOP  National  Committee 
officials  and  the  Radio  Correspond- 
ents Assn.  Executive  Committee 
with  Harrison  E.  Spangler,  Repub- 
lican National  Chairman.  The  four 
major  networks  agreed  to  pool  fa- 
cilities and  broadcast  official  pro- 
ceedings at  the  same  time,  follow- 
ing lines  similar  to  those  used  in 
covering  the  invasion  of  Europe. 

Seating  Limited 

Although  the  invasion  gave  ra- 
dio its  biggest  news  story  to  date, 
handling  of  which  drew  wide  com- 
mendation [Broadcasting,  June 
12],  never  in  its  history  has  the 
broadcasting  profession  taken  up- 
on itself  such  a  broad  spot  cover- 
age job  as  that  mapped  out  for  the 
two  major  political  conventions. 
In  virtually  every  instance,  sta- 
tions sending  news  representatives 
are  planning  for  special  coverage 
with  local  flavor,  not  contained  in 
the  general  news  from  the  conven- 
tions. 

As  Broadcasting  went  to  press, 
more  than  290  persons  had  been 
accredited  as  correspondents,  spe- 
cial events  personnel,  commenta- 
tors and  technicians,  according  to 
Wells  (Ted)  Church,  GOP  Na- 
tional Committee  radio  director. 
He  estimated  that  another  25  or 
more  would  be  accredited  before 
Chairman  Spangler  raps  the  gavel 
to  officially  open  the  1944  conven- 
tion next  Monday. 

Networks  covering  the  conven- 
tion include:  Blue,  CBS,  Mutual, 
NBC,  West  Virginia,  Yankee  and 
British  Broadcasting  Corp.  Radio 
news  services  accredited  to  the  ra- 
dio gallery  will  be:  Ask  Washing- 
ton, Press  Assn.  (AP  radio  wire), 
Transradio  -  Press,  Washington 
News  Bureau,  Yankee  News  Bur- 
eau. 

Because  of  space  limitations, 
only  120  seats  have  been  assigned 
to  the  radio  news  gallery,  which 
will  be  under  the  supervision  of 
D.Harold  McGrath,  superintendent 
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RADIO  NEWS  HISTORY  was  made  in  Washington  last  week  around 
the  desk  of  Harrison  E.  Spangler,  Republican  National  Committee  chair- 
man, when  members  of  the  Radio  Correspondents  Assn.  Executive  Com- 
mittee and  the  GOP  national  group  formally  approved  final  plans  for 
radio's  coverage  of  the  Republican  National  Convention,  opening  June 
26  in  Chicago.  Conferees  are  (seated,  1  to  r)  :  Richard  Harkness,  NBC, 
vice-chairman  of  the  Executive  Committee;  Mr.  Spangler;  Madeline 
Ensign,  program  director  of  WOL  Washington,  alternate  for  Fred  W. 
Morrison,  MBS,  ex-officio  of  the  Committee.  Standing  (1  to  r)  :  D.  Harold 
McGrath,  superintendent  of  the  Senate  Radio  Gallery,  who  will  be  in 
charge  of  the  Convention  radio  gallery;  James  P.  Selvage,  publicity 
director,  GOP  National  Committee;  William  Costello,  CBS,  radio  group's 
treasurer;  William  Vaughan,  acting  superintendent  of  the  House  Radio 
Gallery  who  will  be  Mr.  McGrath's  Convention  assistant;  Robert 
Pritchard,  assistant  to  Mr.  Selvage;  Earl  Godwin,  president,  Radio  Cor- 
respondents Assn.  and  Executive  Committee  chairman;  Rex  Goad,  Trans- 
radio,  Committee  secretary;  Wells  (Ted)  Church,  GOP  radio  director. 


of  the  Senate  Radio  Gallery,  assist- 
ed by  William  Vaughan,  acting  su- 
perintendent of  the  House  Radio 
Gallery.  Radio  personnel  not  as- 
signed to  seats  will  be  given  cre- 
dentials entitling  them  to  news 
privileges  and  range  of  Chicago 
Stadium,  scene  of  the  convention. 

Opening  day's  proceedings  will 
go  on  the  air  over  the  four  major 
networks  at  12:30  p.m.  (EWT) 
June  26.  A  second  broadcast  is 
scheduled  for  10  p.m.  On  subse- 
quent days  the  first  combined  pro- 
gram from  the  convention  is  sched- 
uled tentatively  for  1  p.m.  and  the 
second  at  10  p.m.,  EWT.  All  the 
networks  and  most  of  the  stations 
plan  pie-convention  broadcasts. 


Mutual  has  set  up  an  hour's 
broadcast,  beginning  at  9  p.m.  Sun- 
day, June  24,  and  featuring  ad- 
dresses by  Gov.  Dwight  H.  Green 
of  Illinois,  Chairman  Spangler  and 
Rep.  Joseph  W.  Martin  Jr.  (R- 
Mass.),  House  Minority  Leader 
and  permanent  convention  chair- 
man. Fulton  Lewis  jr.  will  m.c. 
that  broadcast,  which  also  will  pre- 
sent special  music. 

Daily  Telecasts 

For  the  first  time  in  communica- 
tions history,  radio  and  television 
will  be  coordinated  to  provide  sound 
and  sight  reports  of  the  conven- 
tion when  NBC  will  expand  its 
television  coverage.  WNBT,  NBC 


CORRESPONDENTS  AT  CONVENTION 


FOLLOWING  is  the  list  of  person- 
nel accredited  by  the  Republican 
National  Committee  and  the  Radio 
Correspondents  Assn.  to  the  Repub- 
lican National  Convention,  as  re- 
porters, commentators,  technicians 
and  special  events  handlers.  [Those 
in  brackets  have  been  assigned 
seats  in  the  Radio  News  Gallery]. 
Others  will  have  radio  credentials 
entitling  them  to  news  privileges 
and  the  range  of  the  stadium. 

NETWORKS 

BLUE — [Earl  Godwin,  William  Hillman, 
Ray  Henle,  Martin  Agronsky,  Drew  Pear- 
son, H.  R.  Baukhage,  Pauline  Frederick, 
Leon  Henderson,  Bryson  Rash,  Henry  J. 
Taylor,  Harry  Wismer].  Edward  J.  Noble, 
Mark  Woods,  Edgar  Kobak,  Kenneth 
Berkeley,  G.  W.  Johnstone,  Raymond 
Gram  Swing,  Helen  Buchalter,  John  J. 
Madigan,  George  O.  Milne,  Thomas  J. 
Dolan,  W.  Trevarthen,  P.  Simpson,  I.  Gar- 
bo,  F.  Walworth,  C.  M.  Hutson,  E.  R. 
Borroff,  Merritt  R.  Schoenfeld,  James  L. 
Stirton,  Gene  Rouse,  E.  C.  Horstmann,  Eli 
Henry. 

CBS— [Bill  Henry,  Francis  Douglas,  W. 


R.  Wills,  Katherine  Darst,  Quincy  Howe. 
Dr.  Wallace  Sterling,  Cedric  Adams,  James 
Cruisenberry,  Alvin  Steinkopf,  Gene  Read, 
Earl  Horrigan,  Robert  Hurleigh,  Ruth 
Ashton,  Hildegarde  Gauss,  Shep  Chartoc, 
Al  Bryant,  Rocco  Padulo].  Paul  Kesten, 
Earl  Gammons,  Paul  W.  White,  William 
J.  Slocum  Jr.,  Robert  Trout,  John  Charles 
Daly,  Harry  Flannery,  Henry  Grossman, 
David  Davis,  .  Benjamin  Russ,  George 
Crandall,  Arthur  Perles,  Richard  Fernald, 
Walter  Seigel,  Corinne  Martin,  Robert  S. 
Wood,  Earl  James,  John  M.  Whitman, 
Ethel  Kirsner,  Helen  Sioussat,  John  Har- 
rington, Arthur  Casey,  A.  E.  Joscelyn, 
Jack  Burnett,  James  Beloungy,  H.  Leslie 
Atlass,  J.  L.  Van  Volkenburg,  Walter 
Preston. 

MUTUAL— [Fulton  Lewis  jr.,  Leo 
Cherne,  Upton  Close,  Wick  Evans,  Fred 
Morrison,  Theodore  Granick,  Julia  Maddox, 
Cecil  Brown,  Alexander  Griffin,  Mrs.  Ray- 
mond Clapper].  W.  E.  MacFarlane,  E.  M. 
Antrim,  Miller  McClintock,  Theodore  C. 
Streibert,  William  B.  Dolph,  Benedict  Gim- 
bel,  Madeline  Ensign,  Tom  Slater,  A.  Op- 
finger,  Lester  Gottlieb,  John  Whitmore, 
Frank  Schreiber,  M.  H.  Newton,  Robert 
Irving,  Ray  Dady,  Bruce  Hayward,  Bill 
Amundson,  George  W.  Lang,  Clyde  White, 
Jay  Ferree,  Robert  Siebold,  Karl  Michael, 
James    Buckley,    John    Brickhouse,  John 
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television  station,  on  opening  night 
will  carry  an  hour's  program  fea- 
turing a  historic  film  of  Chicago 
and  scenes  from  the  home  towns  of 
the  leading  Republican  candidates. 
NBC  has  granted  permission  to 
WRGB,  General  Electric  station  at 
Schenectady,  N.  Y.,  and  WPTZ 
Philadelphia,  Philco  Radio  &  Tele 
vision  Corp.,  to  telecast  the  picto- 
rial film  scenes.  Each  station  will 
pick  up  the  video  signals  direct 
from  WNBT,  using  relay  links  to 
form  a  three-city  network. 

NBC  also  has  arranged  to  film 
Gov.  Earl  Warren  of  California  in 
an  advance  delivery  of  his  keynote 
message  and  to  time  presentation 
on  WNBT  with  the  actual  address 
Network  officials  estimate  that 
with  proper  flying  conditions,  NBC 
will  have  on  the  air  films  of  the 
opening  of  the  convention  10  or 
12  hours  before  the  delegates  are 
called  to  order.  Telecasting  will 
continue  daily  throughout  the  con 
vention. 

Wartime  conditions  and  man 
power  shortages  have  cut  deeply 
into  radio's  news  coverage  plans, 
resulting  in  several  presidents  and 
other  top  executives  taking  on 
news  assignments.  Staffs  of  the 
four  major  networks  will  be  head- 
ed by  their  respective  chief  execu- 
tives, while  many  individual  sta- 
tion managers  will  roll  up  their 
sleeves  and  go  to  work,  providing 
special  coverage  for  their  own  out- 
lets. 

Heading  the  NBC  news  delega-; 
tion  will  be  Niles  Trammell,  presi 
dent;  Frank  E.  Mullen,  executive 
vice-president  and  general  mana- 
ger; Frank  M.  Russell,  Washing 
ton  vice-president,  and  Harry  C 
Kopf,  central  division  vice-presi- 
dent. In  direct  charge  of  news 
coverage,  however,  will  be  William 
Brooks,  director  of  news  and  spe 
cial  events. 

CBS  correspondents  and  staff 
will  function  under  the  watchful 
eyes  of  Paul  Kesten,  executive  vice- 
president;  Earl  Gammons,  Wash 
ington  director,  and  H.  Leslie  Ati 
lass,  Chicago  vice-president.  Paul! 
White,  director  of  public  affairs! 
and  news  broadcasts,  will  super-j 
vise  the  large  staff  of  news  ancj 
special  events  personnel,  assisted 
by  William  J.  Slocum  Jr.,  director 
of  special  events. 

Station  Executives 
For  the  Blue  Network,  Edwarcjj 
J.  Noble,  chairman  of  the  board 
will  be  present  along  with  Mar 
Woods,  president;  Edgar  Kobak 
executive  vice-president;  E.  R.  Bor 
roff,  central  division  vice-president 
and  Kenneth  Berkeley,  Washing 
ton  director  and  general  managed 
of  WMAL.  G.  W.  Johnstone,  dij 
rector  of  news  and  special  features! 
will  have  active  charge  of  news 
and  special  events  personnel. 

W.  E.  Macfarlane,  chairman  oi 
the  executive  committee,  and  MilJ 
ler  McClintock,  president,  will  heac 
(Continued  on  page  63) 
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Modernizing  the  Communications  Law 


SENATOR  Burton  K.  Wheeler, 
Chairman  of  the  Senate  Interstate 
Commerce  Committee  and  the  co- 
author of  the  White- Wheeler  Bill 
has  stated,  after  meetings  with 
members  of  the  Radio  Broadcasting 
Industry,  that  the  Bill  is  now 
^"dead."  I  have  respect  for  the  intel- 
ligence and  integrity  of  Senator 
Wheeler  and  Senator  White.  I  also 
believe  that  Chairman  Fly  and  the 
members  of  the  FCC,  with  the  same 
integrity,  have  fully  in  mind  the 
changing  conditions  in  communica- 
tions both  domestic  and  interna- 
tional. 

J  Not  a  Utility 

Broadcasting    has    made  gi'eat 
'progress  in- its  short  life  in  servic- 
ing the  public  and  will  continue  to 
make  revolutionary  progress  in  the 
'new  phases  of  radio  broadcasting 
which  will  include  television,  fre- 
quency modulation,  and  facsimile. 
In  contrast  to  the  common  carriers 
in  the  communications  and  trans- 
portation fields,  broadcasting  is  not 
tT'ta  public  utility  in  the  sense  that 
frits  rates  should  be  regulated,  busi- 
fyness  practices  supervised,  and  rules 

'  laid  down  for  the  conduct  of  its 

imp 

il  service. 
)    As  long  as  the  people  receive  an 
'  excellent     broadcasting  service, 
whether  in  entertainment,  public 
1  events,  religion  and  the  education- 
'"  al-political  field — the  public  is  not 
H  interested  in  what  the  sponsor  pays 
Tto  a  local  station  or  to  a  network 
for  time  and  talent.  This  fact  has 
been  recognized  by  our  statesmen. 
It  is  not  surprising  to  me  to  have 

li 


I     *  Chairman  of  the  Colorado  Public  Utili- 
.  ties    Commission  in   1914;   executive  vice- 
;  president  of  Utah  Power  &  Light  Co.  in 
C  -  1918;  managing  director  of  National  Elec- 
Jli?tric  Light  Assn.,  1920;  president  of  NBC 
('  1926-1936;    President    and     Chairman  of 
WS^1  Radio-Keith-Orpheum  1932  to   1937;  mem- 
ber  of   the  Managing  Board   of  Scripps- 
Howard    Newspapers    1937  ;   publisher  of 
New  York  World-Telegram  1939;  Advisory 
Counsel,    RCA   Bldg.,   Rockefeller  Center, 
New  York. 
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Basic  Defects  Require  Legislation; 
Accord  by  All  Parties  Needed 

By  M.   H.  AYLESWORTH* 

WHEN  THE  original  Radio  Act  was  written  in  1927,  the  big- 
gest name  in  network  radio  was  Merlin  Hall  Aylesworth,  pres- 
ident of  NBC — the  first  of  the  nationwide  networks.  The  radio 
provisions  of  the  existing  radio  law  are  practically  the  same  as 
those  in  the  original  act.  Efforts  to  rewrite  that  antiquated  act 
at  this  session  have  proved  futile.  The  writer  suggests  in  broad 
outline  the  kind  of  law  he  believes  should  be  and  can  be  writ- 
ten, mindful  of  impending  post-war  radio  developments.  An 
attorney,  he  has  served  in  executive  capacities  in  all  three  com- 
munications media — radio,  newsreels  and  motion  pictures  and 
newspapers — probably  the  only  man  with  that  broad  experience. 
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this  attempt  to  legislate  declared 
"dead"  temporarily.  It  is  perhaps 
one  of  the  most  complicated  prob- 
lems of  regulation  to  have  come 
before  the  Congress. 

In  the  broadcasting  field  there 
are  naturally  honest  differences  of 
opinion.  Local  radio  stations  not 
connected  with  networks  have  in- 
dividual problems,  and  so  have  the 
many  stations  affiliated  with  net- 
works. Then  again,  NBC,  CBS,  the 
Blue  and  MBS,  who  prepare  and 
distribute  the  service,  have  dis- 
tinct problems  of  service,  both  in- 
ternational and  domestic. 

Serving  the  Public 

The  members  of  the  Congress 
who  have  given  time  and  thought 
to  remedial  legislation  for  com- 
munications, and  particularly  the 
more  publicized  service  of  broad- 
casting to  the  people  generally, 
have  received  so  many  different 
suggestions  from  so  many  different 
interests  and  individuals  that  the 
views  of  all  cannot  be  incorporated 
in  any  constructive  legislation. 

The  history  of  the  broadcasting 
industry  has  been  excellent  and  the 
men  and  women  in  the  industry 
have  endeavored  first  to  serve  the 
public  with  well  directed  radio 
broadcasts  covering  the  entire  field 
of  programs.  American  radio  broad- 
casting, which  is  generally  ac- 
knowledged to  be  the  finest  in  the 
world,  is  in  many  respects  similar 
to  newspaper  publication  and  mag- 
azines. It  is  impossible  for  the 
advertiser  in  the  newspaper  and 
the  magazine  to  control  the  edi- 
torial policies  and  the  news  of  the 
newspapers  or  the  magazine  field. 

Just  as  the  radio  audience  will 
refuse  to  listen  to  the  message  of 
the  sponsor  of  a  poor  program,  so 
will  the  advertiser  in  the  newspaper 
and  the  magazine  refuse  to  adver- 
tise when  advertising  control  be- 
comes apparent  in  any  medium. 
The  radio  stations  and  the  net- 
works have  complete  control  of  the 


program  service,  whether  sustain- 
ing or  sponsored.  When  news  re- 
ports from  the  great  press  associa- 
tions are  sponsored,  there  can  be 
no  control  by  the  sponsor  over  the 
news  as  prepared  and  submitted 
by  the  Associated  Press,  United 
Press,  or  the  International  News 
Service. 

There  has  been  objection  to  the 
commentator  in  radio  as  a  spon- 
sored program.  When  the  sponsor 
retains  a  commentator  on  news, 
he  endeavors  to  sell  his  goods  be- 
cause of  public  interest  in  his  pro- 
gram, and  if  public  protest  against 
the  commentator  is  apparent,  the 
sales  reflect  it.  It  is  most  difficult 
for  Congress  to  regulate  what  a 
commentator  shall  say,  and  it  gains 
nothing  to  pass  legislation  which 
prohibits  sponsored  commentators. 

The  broadcasting  companies  and 
stations  control  the  sponsor  and 
the  commentator,  just  as  the  news- 
paper editor  has  control  of  what 
appears  in  the  paper.  It  should 
be  a  comparatively  simple  matter 
for  the  broadcasters  to  provide 
intelligent  and  fair  rules  for  com- 
mentators which  give  the  right  of 
freedom  of  expression  and  at  the 
same  time  correct  the  personal 
attack  method.  It  must  be  remem- 
bered  that  the   rules  work  both 


ways;  that  is,  to  the  commentator 
and  also  his  critics. 

There  must  be  honesty  in  adver- 
tising in  radio,  newspapers,  and 
magazines.  The  Federal  Trade 
Commission  has  the  authority  and 
has  demonstrated  its  courage  in 
dealing  with  this  all-important  sub- 
ject. There  does  not  seem  to  me 
to  be  any  reason  for  additional 
legislation  covering  advertising  on 
the  radio.  If  there  are  dangers  of 
monopoly — and  human  beings  with 
the  best  intentions  are  apt  to  err 
even  though  in  complete  honesty 
and  endeavor  to  serve  the  public — 
then  the  public  must  be  protected. 
No  one  disagrees  with  this  prin- 
ciple but  there  is  much  disagree- 
ment as  to  how  the  "stop  light" 
should  be  controlled. 

Religion  and  education  as  well 
as  public  events  have  been  care- 
fully encouraged  and  protected  by 
the  broadcasters.  The  provisions 
of  the  law  guarantee  equal  rights 
for  candidates  for  office.  Certainly 
the  facilities  of  the  broadcasting 
industry  have  been  made  available 
in  generous  quantity  to  public  of- 
ficials and  to  those  who  have  the 
right  to  speak  for  the  opposition. 
This  is  true  of  municipal,  state 
and  federal  issues. 

Proposals  to  Change  Act 

Before  the  Senate  Committee 
held  hearings,  I  felt  that  the  views 
of  a  mere  bystander,  who  has  had 
no  active  association  with  the  in- 
dustry for  more  than  seven  years, 
might  appear  presumptuous.  Since 
then  every  one  who  wanted  to  do 
so  has  had  a  chance  to  appear  be- 
fore the  Committee. 

It  may  be  that  some  useful  pur- 
pose can  now  be  served  by  con- 
structive criticism  of  the  1934  Act 
and  the  several  proposals  to 
amend  it. 

It  is  apparent  that  in  the  ten 
years  since  the  Act  of  1934  be- 
came law,  great  changes  have  tak- 
en place  and  are  still  taking  place 
in  the  communications  industry. 
Western  Union  and  Postal  Tele- 
graph, once  competitors  in  the  do- 
mestic telegraph  business,  have 
been  merged.  A  merger  of  the  com- 
panies operating  in  the  foreign 
(Continued  on  page  56) 


PROGRAM  FOR  RADIO  LEGISLATION 

1.  Complete  separation  of  licensing  and  regulatory  activities. 

2.  Congress  to  decide  what  portion  of  the  spectrum  each  service 
shall  have. 

3.  Congress  to  specify  an  allocation  structure  for  all  broadcast- 
ing stations. 

4.  Licenses  to  be  granted  by  a  single  Administrator  where  there 
is  no  conflict  of  interest;  conflicts  to  be  adjudicated  by  a  special 
radio  Court. 

5.  Common  carrier  regulation  to  be  handled  by  a  new  agency. 

6.  Regulation  of  business  practices  in  broadcasting  to  be  han- 
dled by  the  Federal  Trade  Commission. 

7.  Program  controls  to  be  imposed  directly  by  Congress  and  en- 
forced through  local  court  action. 
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Back  to  Normal  Operations; 
Invasion  Coverage  Widened 

Extra  Broadcasts,  Special  Rounds  Given  By 
Nets;    Cue    Channels    Remain  Monitored 


BY  LAST  week  the  networks  had 
returned  to  normal  operation,  with 
only  a  few  additional  news  pro- 
grams and  an  occasional  pooled 
broadcast  left  as  relics  of  the  com- 
plete D-Day  turnover  of  their  fa- 
cilities to  invasion  coverage. 

All-night  operation  of  the  net- 
works had  stopped,  although  cue 
channels  are  still  being  monitored 
around  the  clock  and  everything 
is  ready  to  return  to  24-hour  serv- 
ice should  events  call  for  it.  Pro- 
grams are  still  being  interrupted 
for  late  news  bulletins,  but  such 
interruptions  are  now  the  excep- 
tion rather  than  the  rule. 

Invasion  Roundups 

CBS  since  June  9  has  broadcast 
an  extra  news  period  at  5:30  p.m. 
daily,  devoted  largely  to  reading 
the  communiques  which  are  issued 
at  that  time  followed  by  an  analysis 
by  Maj.  George  Fielding  Eliot. 
CBS  also  has  inaugurated  a  Sun- 
day half-hour  Roundup  of  Inva- 
sion News  broadcast  at  7  p.m.  The 
Blue  has  replaced  Alma  KitcheH's 
program  at  noon  with  a  daily  half- 
hour  news  period  which  will  con- 
tinue until  July  3  when  a  new  com- 
mercial series  will  take  that  spot. 

Pooled  broadcasts  from  overseas, 
aired  simultaneously  by  all  four 
networks,  have  been  practically 
eliminated,  except  for  broadcasts 
from  the  lone  radio  correspondent 
stationed  at  Supreme  Headquarters 
Allied  Expeditionary  Forces  and 
from  the  correspondent-engineer 
teams  with  the  Allied  fleet.  First 
broadcasts  of  returned  correspond- 
ents from  battle  fronts  are  also 
pooled,  but  these  are  naturally  get- 
ting scarcer  as  time  goes  on. 

NBC,  in  cooperation  with  Rocke- 
feller Center,  where  its  New  York 
headquarters  is  located,  is  making 
several  of  its  sustaining  news  pro- 
grams available  to  Center  visitors 
via  loudspeakers  installed  in  the 
lower  plaza.  Quarter-hour  news  pe- 
riods are  fed  to  these  speakers 
at  8:45  a.m.  except  Sunday  and  at 
1:45  p.m.  and  6  p.m.,  Monday 
through  Friday. 

Spotty  Reception 

To  Bill  Downs,  CBS  correspond- 
ent, went  the  distinction  of  mak- 
ing the  first  broadcast  from  "some- 
where in  Normandie"  to  be  heard 
instantaneously  in  the  United 
States.  In  his  broadcast,  which  was 
pooled  to  all  networks,  6:30:30  to 
6:35:50  p.  m.,  EWT,  June  14, 
Downs  said  that  a  30-minute  trip 
in  a  jeep  would  take  him  to  where 
Allied  troops  were  fighting,  but 
that  military  security  would  not 
permit  a  more  definite  statement 
of  his  location.  The  broadcast  was 
made  via  Army  Signal  Corps  fa- 
cilities, with  again  no  more  exact 
description  permitted  for  the  same 
reason. 
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Reception  of  this  initial  France- 
to- America  broadcast  was  described 
as  "spotty,"  but  Downs'  second 
broadcast  some  six  and  a  half 
hours  later  [1  a.m.  EWT  June  15] 
came  through  with  considerably 
improved  reception.  This  and  sub- 
sequent broadcasts  were  pooled 
foi  all  networks,  indicating  that 
Downs  was  the  only  correspondent 
in  the  vicinity  of  the  transmitter, 
as  pooling  has  been  generally  dis- 
continued wherever  each  network 
has  a  chance  to  get  material  from 
its  ov/n  man. 

WNYC  Still  Alerted 

WNYC,  New  York's  municipally 
owned  station,  has  not  returned  to 
normal  pre-invasion  operations, 
according  to  Morris  Novik,  man- 
ager of  the  station.  "With  no  com- 
mercials to  worry  about,  we  don't 
have  to  go  back  to  normal,"  he 
said,  "but  can  continue  to  do  an 
all-out  war  job  for  our  listeners." 

Highspots  of  the  station's  cur- 
rent invasion  broadcasts  are  two 
daily  BBC  programs,  Mr.  Novik 
said,  a  quarter-hour  of  interviews 
a  .d  naws  at  10:30  a.m.  and  the 
Radio  Newsreel,  featuring  eye- 
witness accounts  of  action  from 
BBC  correspondents  as  well  as  the 
British  organization's  top  commen- 
tators at  7:30  p.m. 


INTERVIEW  DANGER 
STRESSED  BY  PRICE 

CAUTIONING  broadcasters  and 
editors  that  "Berlin  is  not  yet  occu- 
pied" and  "there  is  still  a  fighting 
job  to  be  done,"  Director  of  Cen- 
sorship Bryon  Price  on  June  13 
issued  a  memorandum  asking  radio 
and  the  press  to  review  the  Office 
of  Censorship's  special  request  of 
Jan.  19  [Broadcasting,  Jan.  24] 
concerning  the  handling  of  inva- 
sion news  before  granting  inter- 
views with  servicemen  who  will  re- 
turn shortly  from  the  invasion 
front. 

Mr.  Price  urged  that  broadcast- 
ers comply  with  the  voluntary  code 
and  asked  that  "such  interviews  be 
cleared  prior  to  release  with  either 
the  Office  of  Censorship  or  an  ap- 
propriate Army  or  Navy  public  re- 
lations officer." 

Text  of  Mr.  Price's  June  13 
memorandum  to  editors  and  broad- 
casters follows: 

Berlin  is  not  yet  occupied,  there  is 
still  a  fighting  job  to  be  done.  Informa- 
tion about  our  plans  aids  the  enemy. 
Please  review  the  Special  Request  of 
Jan.  19  concerning  the  invasion,  and 
bear  in  mind  the  danger  in  revealing 
the  time  and  place  of  future  opera- 
tions, troop  and  ship  movements,  in- 
formation about  Allied  or  enemy 
secret  weapons,  equipment  and  coun- 
ter-defense measures,  negotiations  con- 
cerning military  operations. 

Personnel  shortly  will  be  returning 
from  the  Invasion  Front,  including  the 
United  Kingdom,  with  stories  of  what 
they  have  seen  and  experienced.  The 
voluntary  codes  for  press  and  broad- 
casters request  that  such  interviews 
be  cleared  prior  to  release  with  either 
the  Office  of  Censorship  or  an  appro- 
priate Army  or  Navy  public  relations 
officer.  Clearance  will  be  more  im- 
portant than  ever  if  we  are  to  guard 
against  inadvertently  furnishing  the 
enemy  with  bits  and  pieces  of  valu- 
able information. 


Radio  Listening  for  Week  of  Invasion 
Well  Above  Normal,  Surveys  Indicate 


RADIO  listening  for  invasion  week 
was  well  over  normal,  according  to 
a  special  survey  made  in  New 
York,  Philadelphia,  Chicago  and 
Los  Angeles  for  CBS  by  C.  E. 
Hooper  Inc.  Averaging  figures  on 
listening  made  in  May  1944  and 
June  1943  to  obtain  a  "normal" 
figure,  this  survey  showed  that  on 
Tuesday  (D-Day)  sets-in-use  were 

Day                            Morning  Afternoon 

(8-12)  (12-6) 

Tuesday   118%  106% 

Wednesday   31  40 

Thursday  11  7 

Friday   18  15 

Saturday   16  28 


78%  above  normal,  with  the  bal- 
ance of  the  week  (Wednesday 
through  Saturday)  averaging  19% 
above  normal. 

Day-by-day  breakdown  for  morn- 
ing, afternoon  and  evening  listen- 
ing, was  tabulated  as  follows :  each 
figure  being  the  percentage  above 
normal  listening  for  the  period: 


Evening 
(6-10) 
36% 
12 
13 
22 
19 


Full  Day 
(8  a.m.  to  10  p.m.) 
78% 
26 
10 
18 
22 


President  Roosevelt's  Fall  of 
Rome  talk  on  the  evening  of  June 
5,  invasion  eve,  earned  a  Hooper 
rating  of  45.2  and  a  CAB  rating 
of  37.8.  The  former  was  based  on 
calls  mado  in  the  32  cities  in  which 
all  four  networks  have  outlets,  the 
latter  in  the  81-city  sample  recent- 
ly adopted  by  the  CAB.  In  the  New 
York  area,  a  Pulse  of  New  York 
survey,  conducted  through  person- 
al interviews  and  not  limited  as 
the  others  are  to  telephone  homes, 
gave  the  President  a  rating  of  53.7. 

Hooper  in  a  comparative  tabu- 
lation of  sets-in-use  6-10  p.m.  Dec. 
7,  Pearl  Harbor  Day,  and  June  6, 
1944,  D-Day,  shows  the  average 
rating  to  be  substantially  higher 


Dec.  7.  Pearl  Harbor  sets-in-use 
figure  is  47.1  as  compared  to  38.4 
for  D-Day.  Dus  to  seasonal  factors 
influencing  audience  size,  the  re- 
port points  out,  listening  at  this 
time  of  year  is  normally  75%  as 
high  as  early  December.  Normal 
expectancy  would  have  indicated 
sets-in-use  slightly  above  35.0 
rather  than  at  a  higher  average 
level  of  38.4,  it  is  stated. 

Comparative  tabulation  follows: 

Pearl 

Harbor  D-Day 

6-  7  P.  M.                                 42.5  31.9 

7-  8  P.  M.                                 48.4  36.2 

8-  9  P.  M.                                 49.0  36.2 

9-  10  P.  M.                               48.0  43.4 

10-10:30  P.M.                           47.8  53.0 

Average  6-10:30  P.  M            47.1  38.4 


B-29  Raid  Widens 
Pool  to  Far  Easl 

WOR  Airs  Recording  Mad< 
In  Advance  by  Driscoll 
NETWORK  pooling  plan,  now  ex 
tended  to  the  China-Burma-Indn 
Theatre,  had  its  first  opportunitj 
to  prove  itself  in  action  with  th< 
Army's  Superfortress  bombing  raic 
on  the  Japanese  mainland  las 
Thursday.  Roy  Porter,  NBC  cor 
respondent,  accompanied  the  mis- 
sion as  representative  of  all  net 
works. 

In  a  broadcast  direct  fron1 
XGOY  Chungking  at  8:01  a.m 
Friday,  he  broadcast  a  report  carl 
ried  by  CBS.  At  3:45  a.m.  he  wen! 
on  the  air  again  with  an  eyewit 
ness  account  broadcast  on  NBC 
CBS  and  some  Blue  stations. 

Blue,  CBS  and  NBC  flashed  th 
announcement  from  Washingtoi 
within  a  few  seconds:  Blue  a 
1:39:26  p.m.;  CBS  at  1:39:3 
p.m.;  NBC  at  1:39:40  p.m.  Mutua 
affiliates  broke  in  locally,  as  th 
network  wus  broadcasting  a  sus 
taining  orchestra  and  had  no  wa, 
to  clear  the  chain. 

All  four  networks  carried  a  com; 
munique  read  from  Adm.  Nimitf 
headquarters  and  broadcast  dired 
from  Honolulu  at  4  p.m.  Following 
that,  CBS  broadcast  a  pick-up  fror 
Washington  by  James  Stewari 
CBS  commentator  recently  r< 
turned  from  Chungking. 

Less  than  an  hour-and-a-half  ai 
ter  the  War  Dept.  announcemen 
of  the  bombing,  WOR  New  Yor 
put  a  recording  on  the  air  tha 
had  been  made  about  a  month  ag 
by  Dave  Driscoll,  representin 
WOR  and  Mutual,  as  he  toured 
Boeing  Aircraft  plant.  Mr.  Dris 
coll  was  allowed  to  go  inside  th 
new  B-29  and  record  his  observt 
tions  and  interviews  with  cre^ 
members,  on  condition  that  the  dis 
would  be  put  away  and  not  be  use 
until  "the  proper  time".  Mutuc 
carried  it  at  8:15  p.m. 

On  the  Yanks  in  the  Orient  pre 
gram  on  Blue  at  11:15  Sunda 
night,  another  "held  in  readiness 
transcription  was  broadcast.  Thi 
was  a  recording  made  at  an  ai 
base  in  western  China  telling  th 
story  of  how  Chinese  laborers  haV 
built  and  are  still  building  air 
dromes  for  the  new  20th  Air  Force 


Bu 


BACK  IN  THE  U.  S.  after  si 
weeks  at  the  battle  fronts,  E.  E 
Vadeboncoeur,  WSYR  Syracus 
news  analyst  and  commentate 
(left),  is  interviewed  by  A.  B 
Merrill,  president  of  the  Firs 
Trust  &  Deposit  Co.,  Syracuse,  o: 
the  subject  of  his  trip  to  the  Soutl  i 
Pacific.  Mr.  Vadeboncoeur  inter 
viewed  Gen.  Douglas  MacArthur. 

BROADCASTING    •    Broadcast  Adverthln 
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REPORT  NO.  1 

ON  STATION  WHO'  S  HOOPER ATINGS 


MASON  CITY 
27,080  pop.  ' 
IIS  Mites 


FORT  OODCE 
22.904  pop.  9 
71  Miles 


BOONE 


AMES 

J2,555pop.  MARSHAtXTOWN 
.2(373Pop.«  3«Mi,eS  .I^Opop. 
36  Miles  SO  Miles  . 

NEWTON 

IO,462  pop. 

30  Miles 

OSKAIOOSA 
9  11,024  pop. 
54  Miles 


w*o 

OES  MOINES 


OTTUMWA 

3l,570pop. 
74  Miles 


At  left:  The  eight  Outside  Zone 
cities  covered  by  the  Hooper  Radio 
Report  (Winterf  1944)  described  be- 
low. Airline  distances  from  Des 
Moines,  plus  1940  populations,  are 
shown. 


[F  anyone  should  ask  you  what  station  has  the  largest  au- 
dience in  Des  Moines,  you'd  of  course  say  "WHO" .... 
t^But  what  about  comparative  station-preferences  in  the  "Out- 
eside  Zone" — in  cities  30  to  115  airline  miles  from  Des 
Moines,  many  of  which  have  their  own  local  stations? 

We  wondered  about  that,  too.  So  we  asked  Hooper  to  make 


surveys  in  Des  Moines  and  the  eight  cities  shown  above.  The 
startling  result:  Discovery  that  WHO's  Hooperatings  in  these 
eight  Outside  Zone  cities  are  spectacularly  higher  than  even 
in  Des  Moines  itself! 

The  figures  are  more  convincing  than  words.  Here  are  two 
samples : 


12    NoOn    tO    1    PM  Monday    thru    Friday  Station    Time  including    15    minutes   Farm   Markets  on   WHO.  Surveyed  among  urban  listeners  only  in  nine  cities. 


City  Zone 

Rating  Share 
of  Aud. 

WHO 

8.4  38.6 

Rating  Share 
of  Aud. 

STATION  B 

6.5  30.0 

Rating  Share 
of  Aud. 

STATION  C 

5.1  23.6 

Rating  Share 
of  Aud. 

OTHERS 
1.8  7.8 

Outside  Zone 

WHO 

22.5  59.8 

ALL  CBS 
7.2  19.0 

BLUE  &  MUTUAL 
4.0  10.6 

ALL  OTHERS 
3.9  10.4 

6    PR!    tO    7    PM       Sunday  thru  Saturday— Station   Time  for   sale   if  and   when  available. 

City  Zone 

Rating  Share 
of  Aud. 

WHO 
14.6  43.9 

Rating  Share 
of  Aud. 

STATION  B 
10.9  32.8 

Rating  Share 
of  Aud. 

STATION  C 
7.2  21.7 

Rating  Share 
of  Aud. 

OTHERS 
0.6  1.6 

Outside  Zone 

WHO 

27.0  69.2 

ALL  CBS 
7.1  18.1 

BLUE  &  MUTUAL 

3.8  9.7 

ALL  OTHERS 

1.1  3.0 

Note:  Samples  of  "Station  Time"  are  given  above  because  Station  Time  only  is  available  to  spot  buyers. 
Get  complete  Report  for  Network  Time  periods. 

WHO  is  NBC.  Ratings  for  other  NBC  stations  in  Outside  Zone  are:  Noon  Hour — rating  0.1,  share 
of  audience  0.2;  for  6  PM  to  7  PM — no  listeners  found. 


Whether  you  are  using  a  local  program  or  network  in  the 
Des  Moines  area,  yow  should  see  a  complete  copy  of  this  eye- 
opening  Hooper  report.  It  shows  why  you  need  WHO  to  get 
adequate  coverage,  regardless  of  what  other  stations  or  net- 
works you  use. 

Ask  Free  &  Peters,  or  any  member  of  our  staff,  to  bring  a 
copy  to  your  office.  Ten  minutes'  study  will  open  up  some 
new  facts  that  you  will  find  indispensable  in  your  future  time- 
buying. 


WHO 

-f"  fir  IOWA  PLUS !  + 

DES  MOINES  .  .  .  50,000  WATTS 
B.  J.  PALMER,  PRESIDENT 
J.  O.  MALAND,  MANAGER 

FREE  8C  PETERS,  INC.  .  .  .  National  Representatives 


Radio  All  Out  for  Fifth  Loan  Campaign 


New  York  Information 
Service    Set  Up 
By  Treasury 

AS  THE  FIFTH  War  Loan  Drive 
for  $16,000,000,000  swings  into  its 
second  week,  special  radio  promo- 
tion in  behalf  of  the  campaign 
continues  to  increase,  according  to 
many  reports  dcily  being  received 
by  the  Treasury  and  Broadcasting 
from  stations  all  over  the  nation. 
To  aid  broadcasters,  agencies  and 
sponsors  in  the  preparation  of  spe- 
cial Fifth  Loan  promotion  activ- 
ities— including  new  tie-ins  with 
the  invasion  effort,  Robert  J. 
Smith,  chief  of  the  radio  section 
of  the  Treasury  War  Finance  Divi- 
sion, has  announced  establishment 
of  a  Radio  Information  Service 
at  the  New  York  office  of  WFD, 
730  Fifth  Ave. 

The  service  is  under  the  direction 
of  Julian  Street  Jr.,  WFD  con- 
sultant, and  Mort  Milman,  with 
WFD  for  the  four  previous  War 
Loans.  Mr.  Street  is  handling 
agency  relations  while  Mr.  Milman 
is  supervising  production  and  ob- 
taining national  figures  for  one- 
minute  Fifth  Loan  announcements 
of  a  special  "Minute  Men"  feature 
available  to  stations  and  networks. 
Net  Promotion 

More  than  850  stations  have  re- 
quested the  Treasury's  Four  for  the 
Fifth  series  of  half-hour  dramatic 
programs  featuring  name  Holly- 
wood talent  and  written  by  Arch 
Oboler  and  William  N.  Robson. 
Original  music  for  the  series  has 
been  composed  by  Gordon  Jenkins. 
The  first  program,  Surrender,  writ- 
ten by  Mr.  Oboler,  features  Fran- 
chot  Tone  and  Hans  Conreid.  The 
second,  High  Command,  stars  Paul 
Lucas  and  Erich  von  Stroheim. 
It  was  written  by  Mr.  Robson.  Title 
for  the  third  program,  by  Mr. 
Oboler,  has  been  changed  to  The 
Laughter.  Fred  MacMurray  con- 
tinues to  star.  Mr.  Robson  is  author 
of  the  last  program,  E-Day,  fea- 
turing Frederic  March. 

Four  for  the  Fifth  promotion  kit 
has  been  distributed  to  stations  by 
the  Treasury.  It  includes  newspaper 
mats  of  stars  appearing  on  the 
series  in  addition  to  feature  stories 
and  other  publicity  items  and  ideas. 

Kick-off  program  for  the  Fifth 
War  Loan  on  June  12  was  carried 
by  all  four  networks  and  originated 
through  the  facilities  of  KCMC, 
Texarkana  local.  Written  and  pro- 
duced by  Orson  W ells,  the  program 
featured  an  appeal  by  President 
Roosevelt  and  a  talk  by  Secretary 
of  the  Treasury  Morgenthau. 

On  June  13  NBC  devoted  21  con- 
secutive hours  to  the  Fifth  Loan, 
during  which  the  network  present- 
ed special  features  and  pickups 
from  all  parts  of  the  country  in 
addition  to  NBC  name  talent,  fa- 
mous fightinp  men,  Government 
officials,  religious  leaders  and  oth- 
ers. An  hour-and-a-half  all-star 
program  from  Hollywood  climaxed 


the  NBC  Bond  Day.  Arturo  Tos- 
canini  is  taking  time  off  from  his 
vacation  to  conduct  the  NBC  Sym- 
phony Orchestra  in  two  Fifth  Loan 
concerts  on  the  vacation  to  conduct 
the  NBC  Symphony  Orchestra  in 
two  Fifth  Loan  concerts  on  the 
General  Motors  Symphony  of  the 
Air  over  the  network  June  25  and 
July  2.  Featured  guest  speakers 
for  the  programs  have  not  yet 
been  chosen. 

Historical  Series 

Salute  to  the  nation's  volunteer 
Bond  salesmen  was  the  theme  of 
Beyond  the  Call,  CBS  Fifth  Loan 
feature  presented  Friday  night  in 
cooperation  with  the  American 
Hotel  Assn.  The  network  also  car- 
ried a  broadcast  June  14  with  Sec- 
retary Morgenthau  and  Actor 
Frederic  March  participating  in  a 
show  called  Who  the  Money  Comes 
From  and  How  Its  Spent.  Mrs. 
Dwight  D.  Eisenhower,  wife  of  the 
Commander  of  Allied  Forces,  pur- 
chased the  first  War  Bond  from 
Bob  Hawk,  when  the  quizzer  took 
members  of  his  program,  Thanks  to 
the  Yanks,  to  Washington,  D.  C. 
on  June  14.  A  special  show  was  put 
on  from  the  Air  Forces  exhibit, 
"Shot  From  the  Sky",  now  being 
shown  on  the  Washington  Monu- 
ment Grounds  in  the  Nation's 
Capital. 

Bond  Day  for  Mutual,  June  17, 
included  special  'round-the-clock' 
features  with  MBS  personalities 
making  hourly  appeals  and  partic- 
ipating in  various  programs 
throughout  the  day  and  evening, 
jri  addition  to  broadcasts  from 
military  and  war  production 
centers  about  the  country.  First  of 
a  new  series  of  Dave  Elman's  Vic- 
tory Auction  took  the  air  June  17. 
Another  MBS  feature  was  an  hour 
musical  history  of  racial  and  re- 
ligious tolerance,  Down  to  Poster- 
ity, which  served  as  the  Fifth  War 
Loan  theme  for  the  MBS  Chicago 
Theatre  of  the  Air  Symphony  Hour. 

Feature   of  the  Blue  Network 


Bond  Day,  June  24,  will  be  a  half- 
hour  Bonds  Away  program  pre- 
sented in  collaboration  with  the 
Treasury  and  Hearst  newspapers. 
Blue  war  correspondents  from 
abroad  are  to  be  cut  in  for  special 
reports  as  well  as  national  features 
from  Hollywood  and  New  York. 
Blue's  musical  director,  Paul 
Whiteman,  has  been  requested  by 
Treasury  to  replace  Capt.  Glenn 
Miller  as  conductor  of  the  special 
War  Bond  Caravan  which  includes 
Hollywood  and  radio  name  talent. 

A  series  of  15  half -hour  pro- 
grams starring  Sidney  Blackner 
and  titled  The  Awakening  of  Sleepy 
Sam  is  being  presented  by  the  Blue, 
outlining  the  20  years  preceding 
Pearl  Harbor.  A  similar  five-min- 
ute series  of  eight  programs  high- 
lights famous  incidents  in  Ameri- 
can history,  ftaged  from  the 
statues  of  well-known  historic  fig- 
ures, Blue  in  addition  is  featur- 
ing a  series  of  four  quarter-hour 
programs  in  which  past  personal- 
ities "come  to  life"  to  express  their 
views  on  present  day  events. 

Representatives  of  labor  and 
management  from  local  industries 
are  heard  on  WPAT  Paterson,  N. 
J.  in  a  series  of  daily  programs 
designed  to  show  how  unity  and 
ingenuity  have  caused  War  Bond 
sales  to  soar  in  their  respective 
companies.  WBNX  New  York,  for- 
eign language  station,  saluted  the 
Fifth  War  Loan  Drive  June  12 
with  programs  dedicated  to  the 
cause  in  12  different  languages. 
Station  recruited  young  woman 
from  the  various  foreign  language 
groups  to  take  telephone  orders. 

Personnel  of  WLW  -  WSAI 
WLWO  Cincinnati,  Crosley  sta- 
tions, are  competing  in  an  intra- 
mural War  Bond  campaign  with 
personnel  of  the  other  divisions  of 
the  Crosley  Corp.  Winning  division 
will  choose  a  queen  for  the  Crosley 
outing  in  mid-July. 

WWDC  Washington  is  present- 
ing a  Good  Neighbor  program  Mon- 
day through  Friday  in  connection 


M-G-M  AND  MBS  executives  dine  as  they  listen  in  on  the  closed  circuit 
broadcast  of  the  network  show,  Screen  Test,  which  started  on  MBS 
June  12.  Diners  are  (1  to  r)  :  Marvin  Schenck,  head  of  M-G-M  talent  de- 
partment; Edward  Wood  Jr.,  MBS  sales  manager;  Howard  Dietz,  M-G-M 
vice-president  and  director  of  promotion;  Miller  McClintock,  MBS  presi- 
dent; W.  F.  Rodgers,  M-G-M  vice-president  and  general  manager  of  sales 
and  distribution;  E.  J.  Churchill,  president  of  Donahue  &  Coe;  J.  R. 
Vogel,  Loew's  Theatre  executive;  and  S.  I.  Seadler,  M-G-M  advertising 
manager.  Program  is  designed  to  find  and  test  talent. 


Youth  in  Radio 

YOUTH  PREVAILS  at 
WPAY  Portsmouth,  O., 
where  some  members  of  the 
staff  recently  received  their 
high  school  diplomas.  An- 
nouncers Charles  Kaut,  Rob- 
ert Tucker  and  James  Ladd 
and  office  workers  Wanetta 
Flaig,  Lillian  Warden  and 
Patricia  Brushart  were  all 
"A"  students  and  have  been 
enrolled  in  the  National  Hon- 
or Society  in  Portsmouth. 


with  the  Fifth  Loan,  featuring  ap- 
peals in  native  tongues  by  repre- 
sentatives of  various  foreign  coun- 
tries. 

WC'KY  Cincinnati  sponsored  a 
special  two-hour  Bond  rally  from 
Music  Hall,  Cincinnati,  on  June  6 
in  cooperation  with  the  Hamilton 
County  War  Finance  -Committee 
and  featuring  radio  and  movie  per- 
sonalities. Half-hour  Let  Freedom 
Ring  program  was  broadcast. 

WTHT  Hartford,  Conn.,  started 
"over-the-counter"  Bond  sales  on 
D-Day,  time  picked  by  the  Con- 
necticut War  Finance  committee  to 
start  the  Fifth  Loan  in  that  area. 
Important  daytime  special  features 
were  recorded  by  the  station  for 
evening  rebroadcast.  Total  of 
$30,200  in  Bonds  was  sold  June  6 
by  WTHT. 

An  All  Service  Review  opened 
the  Fifth  Loan  June  13-14  in  the 
WTAG  Worcester,  Mass.  area  and 
was  sponsored  by  the  station.  A 
war  bond  broadcast  featured  fa- 
mous names  now  in  the  service. 

Presented  by  the  Treasury,  in 
cooperation  with  The  Chicago 
Tribune  and  participating  manu- 
facturers, the  War  Products  Ex- 
hibit and  War  Bond  rally  held  on 
the  exhibition  grounds  adjacent  to 
Chicago  Tribune  Tower  on  June  10 
included  a  quarter  hour  broadcast 
over  WGN  Chicago.  Music  for  the 
program  was  provided  by  the  Navy 
Pier  Band. 

Kate  Smith,  on  her  last  broad- 
cast of  the  season  in  the  Friday 
8-8:55  p.m.  period  on  CBS  June 
9,  received  a  check  for  $1,000,000 
for  the  purchase  of  War  Bonds 
from  Clarence  Francis,  president 
of  General  Foods  Corp.,  her  spon- 
sor. 

The  Quiz  Kids  raised  $5,744,000 
in  War  Bonds  when  they  broad- 
cast on  the  Blue  from  New  Or- 
leans on  June  11.  Bonds  were  also 
to  serve  as  admission  to  last  Sun- 
day's broadcast  from  Ellis  audito- 
rium in  Memphis.  Sponsor  is  Miles 
Labs. 

Ralph  Edwards  sold  $5,700,130,- 
in  War  Bonds  for  admission  to  the 
June  10  broadcast  of  his  Truth  or 
Consequences  on  NBC  originating 
from  St.  Louis,  having  rounded  up 
$2,504,000  from  the  previous  week's 
stand  in  Philadelphia.  His  program 
is  scheduled  for  Fifth  Loan  per- 
formances in  Cleveland-June  17, 
Boston-June   24,  Raleigh-July  1. 
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MacFarlane  was  at  Dieppe 


Ian  Ross  MacFarlane  was  on  board  a 
British  landing  barge  at  the  commando 
raid  on  Dieppe.  He  lived  through  the 
German  bombing,  the  machine  gunning, 
and  the  heavy  stuff  from  the  shore  bat- 
teries. Invasion  to  this  newscaster  has  overtones,  as  a 
word,  that  are  known  to  few  men  who  are  on  the  air 
analyzing  the  news.  When  invasion  came  .  .  .  MacFar- 
lane gave  his  newscasts  an  authenticity  and  under- 
standing that  will  be  shared  by  few  other  news  analysts. 

This  world-travelled  Scotchman,  who  for  20  years 
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has  been  where  news  was  in  the  making,  broadcasts 
exclusively  now  for  radio  station  W-I-T-H. 

Programming  like  this  has  made  W-I-T-H  the  station 
that's  listened  to  in  Baltimore.  Helps  it  produce  greatest 
results  at  lowest  cost. 


k  WITH 


BALTIMORE,  MD. 

Tom  Tinsley,  President    :-:    Represented  Nationally  by  Headley-Reed 
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CIO-AFL  Urge  Both  Parties 
To  Put  Congress  On  the  Air 

Unions  Submit  Identical  Resolutions  Calling 
For  Broadcasts  of  Important  Debates 


NATIONWIDE  broadcasts  of  Con- 
gressional proceedings  and  requests 
that  the  two  major  political  parties 
include  such  a  plank  in  their  re- 
spective platforms  are  urged  in 
what  appears  to  be  a  nationwide 
campaign  by  organized  labor,  it 
was  disclosed  last  week  on  Capitol 
Hill. 

Labor  unions  throughout  the 
country,  both  AFL  and  CIO,  are 
passing  identical  resolutions  which 
"propose  and  urge  upon  Congress 
enactment  of  the  necessary  meas- 
ures to  establish  a  nationwide 
broadcast  of  its  proceedings".  The 
resolutions  also  are  being  sent  to 


both  Democratic  and  Republican 
National  Committees,  although  of- 
ficials of  both  expressed  doubts  last 
week  whether  the  broadcast  of 
Congressional  proceedings  would 
be  given  more  than  a  passing  in- 
terest when  the  two  Committees 
meet  to  nominate  Presidential  can- 
didates. 

'Could  Lease  Time' 

Reported  to  have  had  its  incep- 
tion in  Seattle,  the  campaign  to 
bring  about  legislation  requiring 
the  broadcast  of  "important  de- 
bates" in  Congress  has  spread  from 
coast  to  coast.  To  date  25  labor 


unions  have  adopted  the  resolution, 
a  check  of  the  Senate  Rules  Com- 
mittee revealed. 

Declaring  that  "Congress  could 
lease  time  from  one  or  more  net- 
works, several  important  and  pow- 
erful stations,  or  broadcast  by 
shortwave  all  important  debates  ex- 
cept matters  as  might  jeopardize 
national  security  during  war",  the 
resolutions  have  been  referred  in 
both  Houses  to  the  respective  Rules 
Committees.  Sen.  Harry  F.  Byrd 
(D-Va.)  heads  the  Upper  Cham- 
ber Rules  Committee  while  Rep. 
Adolph  J.  Sabath  (D-Ill.)  is  chair- 
man of  the  House  Rules  group. 

Attaches  of  the  Senate  Commit- 
tee said  that  the  resolutions  would 
be  "considered"  at  the  next  Com- 
mittee meeting,  although  at  the  mo- 
ment no  session  is  scheduled. 
Whether  the  resolutions  will  be  giv- 
en more  than  "consideration"  was 
a  moot  question. 

From  time  to  time  since  April 
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Spendable  wealth  down  in  KWKH-land  is  not  limited  to  income 
from  any  one  industry.  For  in  this  East  Texas-North  Louisiana- 
South  Arkansas  market  many  industries  contribute  to  its  pros- 
perity. Within  its  boundaries  is  produced  one-fifth  of  the  nation's 
oil.  The  same  area  has  the  second  largest  known  supply  of  natural 
gas.  Lumber,  minerals,  livestock,  cotton  and  other  agricultural 
products  occupy  a  major  place  in  this  diversified  industrial  pic- 
ture. KWKH,  this  market's  No.  1  salesman,  will  gladly  supply 
you  with  further  details ! 

KWKH 

50,000  WATTS 

A  Shreveport  Times  Station 

CBS 

Represented  by  the  Branham  Co. 
THE     SELLING      POWER      IN      THE      BUYING  MARKET 
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some  Senators  have  presented  the 
resolutions  as  petitions,  although 
most  of  them  were  directed  to  Vice- 
President  Wallace  and  Speaker 
Rayburn  (D-Tex.),  and  have  been 
referred  to  the  respective  Rules 
Committees.  Only  one  such  resolu- 
tion is  on  file  at  the  House  Rules 
Committee,  according  to  Hum- 
phrey S.  Shaw,  clerk.  Several  of 
the  resolutions,  adopted  by  West 
Coast  unions,  bore  the  notation: 
"Sponsored  by  the  Building  Serv- 
ice Employes  International  Union, 
Local  No.  6,  Seattle,  Wash." 

Following  are  the  organizations 
which  thus  far  have  passed  the  res- 
olutions, now  on  file  with  the  Sen- 
ate Rules  Committee: 

AFL — Phoenix  (Ariz.)  Central  Labor 
Council;  Building  Service  Employes  In- 
ternational Union,  Local  No.  6,  Seattle; 
San  Mateo  County  (Cal.)  Central  Labor 
Council;  Atlantic  County  (N.  J.)  Central 
Labor  Union;  Central  Labor  Council, 
Kalispell,  Mont.;  San  Diego  County  (Cal.) 
Federated  Trades  &  Labor  Council ;  Cen- 
tral Labor  Union,  Redding,  Cal.;  Yellow- 
stone County  Trades  &  Labor  Assembly, 
Billings,  Mont. ;  Pasadena-San  Gabriel 
Valley  (Cal.)  Central  Labor  Council; 
Central  Labor  Council  of  San  Joaquin 
County,  Stockton,  Cal.;  Imperial  Valley 
Central  Labor  Council,  El  Centro,  Cal. ; 
Central  Labor  Council  of  Humboldt  County, 
Eureka,  Cal.;  Central  Labor  Council, 
Santa  Monica,  Cal.;  International  Broth- 
erhood of  Boilermakers,  Iron  &  Ship 
Builders  &  Helpers  of  America,  Local 
104,  Seattle;  International  Brotherhood  of 
Blacksmiths,  Drop  Forgers  &  Helpers, 
Seattle  Local  106;  Local  255,  BSEIU  (no 
other  identification  given ) . 

GIO — International  Woodworkers  of 
America,  Northern  Washington  District, 
Seattle;  United  Cannery  Packing  &  Food 
Preservers  Local  7-2  Seattle;  Tacoma  & 
Pierce  County  Industrial  Union  Council, 
Tacoma,  Wash.;  Montana  State  Industrial 
Union  council;  National  Maritime  Union  of 
America,  Port  of  San  Pedro,  Cal.;  Na- 
tional Maritime  Union,  Port  of  Charles- 
ton, S.  C;  International  Longshoremen's 
&  Warehousemen's  Union,  Local  1-9,  Seat- 
tle ;  National  Maritime  Union,  Port  of 
Cairo,  111. 

Unidentified  as  to  affiliation  or  location 
was    Laborers'    Local    No.  273. 


KS JB  Transfer  to  600  kc 
Given    Final  Approval 

WITHIN  a  few  hours  of  hearing 
oral  arguments  last  Tuesday,  the 
FCC  announced  adoption  of  its 
findings  granting  KSJB  James- 
town, N.  D.,  a  change  in  operating 
assignment  from  1440  kc  with  250 
w  unlimited  time  to  600  kc  with 
conditional  power  of  100  w  night 
and  250  day.  The  action  had  been 
contested  by  WMT  Cedar  Rapids, 
which  operates  on  600  kc,  claiming 
that  the  grant  would  result  in  in- 
terference to  WMT  and  actually 
would  cause  a  curtailment  in 
KSJB's  service. 

The  Commission  announced  that 
it  had  adopted  the  proposed  find- 
ings as  final.  The  proposed  findings, 
handed  down  March  21  [Broad- 
casting, March  271  held  that  the 
assignment  of  KSJB  on  600  would 
provide  increased  service  and  en- 
able the  station  to  secure  a  CBS 
affiliation  contracts — the  first  time 
within  recollection  that  network 
affiliation  had  been  cited  as  a  rea- 
son for  a  station  grant.  John  W. 
Boler,  of  Minneapolis,  who  has 
stoutly  defended  the  FCC's  regu- 
latory policies,  heads  KSJB. 


Dermetics  Plans 

DERMETICS  Inc.,  New  York,  is 
making  plans  for  radio  advertis- 
ing in  connection  with  its  beauty 
preparation,  Dermetics.  No  details 
are  available.  Agency  is  Wesley 
Assoc.,  New  York. 
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When  a  radio  program  enters  the  privacy  of  the  home,  it  is 
because  people  want  to  hear  that  program;  otherwise,  a  flick  of  the 
wrist  would  send  it  packing. 

The  stations  of  Westinghouse  have  it  in  writing  that  the 
programs  they  send  into  millions  of  homes  are  welcome.,  sacks 
and  stacks  of  mail  acclaiming  NBC's  Parade  of  Stars,  as  well  as  the 
local  programs  which  Westinghouse  builds  with  equal  care. 

Advertisers  in  ever-increasing  numbers  bring  their  sales-problems., 
and  their  "copy".,  to  the  various  stations  of  Westinghouse,  for 
Westinghouse  Response  Ability  is  a  tangible  and  not  a  catch-phrase. 
Primary  areas  alone  comprise  18,000,000  people. 

Consult  NBC  Spot  Sales  for  availabilities. 

WESTINGHOUSE  RADIO  STATIONS  Inc 


WOWO    •    WGL   •    WBZ    •   WBZA    •    KYW   •    KDK  A 


BROADCASTING    •    Broadcast  Advertising 


June  19,  1944    •    Page  21 


E.  K.  Cohan  Urges  U.  S.  Push  Forward 
In  Post-War  International  Programs 


EDITOR  Broadcasting: 

It  has  recently  come  to  my  atten- 
tion that  there  is  some  talk  in 
Washington  about  the  possibilities 
of  using,  in  the  postwar  period, 
point-to-point  transmitters  for  the 
transmission  of  American  interna- 
tional programs  to  foreign  coun- 
tries in  both  Europe  and  Latin 
America. 

As  one  who,  in  the  last  14  years 
has  nursed  certain  international 
transmitters  and  helped  them  grow 
from  250  w  to  over  250,000  w,  I 
feel  qualified  to  write  on  the  sub- 
ject. I  might  also  add  that  I  re- 
cently resigned  from  a  company 
deriving  most  of  its  income  from 
domestic  broadcasting  to  associate 
myself  with  a  company  devoted  ex- 
clusively to  the  broadcasting  of  in- 
ternational programs.  That  should 


indicate  my  faith  in  the  future  of 
international  broadcasting. 

There  is  a  job  to  do  in  the  post- 
war period  that  will  take  all  the 
power  of  American  international 
broadcasting  to  do.  The  rehabilita- 
tion of  most  of  the  peoples  of  the 
world ;  the  ability  of  people  all  over 
the  earth  to  become  friends  through 
being  able  to  learn  something  about 
their  neighbors  who  have  moved 
much  closer  since  the  advent  of  the 
fast  and  spacious  transport  plane. 
All  these  and  many  more  can  be 
accomplished  by  American  radio 
operated  in  an  intelligent  manner 
and  unhampered  by  the  restrictions 
of  political  censorship. 

To  do  this,  it  is  essential  that 
broadcasting  be  broad  enough  to 
deliver  programs  at  the  proper 
times,  with  sufficient  power  in  the 
right  directions  and  in  the  proper 


Willard  Spots 

WILLARD  TABLET  Co.,  Chicago 
(stomach  tablets),  began  sponsor- 
ship June  12  of  a  eeri°s  of  five- 
minute  recorded  hillbilly  musical 
programs,  Mondays  through  Fri- 
days on  KMTR  Hollywood,  KLS 
Oakland  and  KPAS  Pasadena. 
Willard  also  began  a  quarter-hour 
program,  Mondays,  Wednesdays 
and  Fridays,  on  KFWB  Hollywood. 
All  contracts  are  for  52  weeks. 
Agency  is  First  United  Broadcast- 
ers, Chicago. 


language  to  permit  direct  listener 
reception.  Such  a  plan  will  permit 
competition  with  the  powerful  local 
stations  at  the  best  listening  hours 
and  will,  as  past  experience  has 
proven,  build  a  loyal  and  enthusi- 
astic audience. 

Point-to-point  transmitting  sta- 
tions for  such  a  service  is  nothing 
more  than  narrowcasting  which 
must  rely  on  the  rebroadcasting  of 
the  American  program  by  a  local 
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TODAY  WE'RE  SELLING  ALL  YOU  HAVE 
TOMORROW  WEIL  SELL  EVEN  MORE 


WCSC  is  in  the  heart  of  the 
Charleston,  S.  C,  metropolitan 
area . . .  one  of  the  most  rapidly 
growing  American  cities. 

And  this  same  Charleston  area 
has  been  ranked  A-l*.  .  .  with 
superior  prospects  for  retaining 


its  growth  in  the  post-war  era. 

This  is  where  WCSC  is  selling 
. . .  convincing  its  audience  of  lis- 
teners in  the  Charleston  area. 

This  audience  is  growing. 

Tomorrow  we'll  sell  even  more ! 

*  Survey  by  Dr.  Hauser,  Bureau  of  Census 


wcs 


Represented  Nationally  by  Free  &  Peters 


Charleston,  S.C. 

COLUMBIA 
NETWORK 


Philco' s  Future 

WITH  the  foundation  laid  for 
postwar  development,  tele- 
vision should  duplicate  and 
even  surpass  the  remarkable 
record  of  radio's  progress, 
John  Ballantyne,  Philco  pres- 
ident, predicted  last  week  in 
a  letter  to  stockholders  ac- 
companying quarterly  divi- 
dend payments.  "When  tele- 
vision standards  have  been 
established  by  the  FCC  and 
the  material  situation  eases 
to  the  point  where  new  equip- 
ment can  be  produced,  tele- 
vision promises  to  grow  rapid- 
ly in  public  esteem  and  popu- 
larity," declares  Mr.  Ballan- 
tyne. "Philco  plans  to  be 
fully  ready  to  participate  in 
and  contribute  to  these  de- 
velopments." 


station,  which  must  first  agree  to 
give  up  a  share  of  its  local  time. 
Since  such  foreign  stations  are 
almost  universally  government 
owned,  except  in  the  United  States, 
their  operation  is  financed  by  taxes 
and  their  program  policies  are  mo- 
tivated by  internal  politics.  Any 
monetary  considerations  which  may 
be  involved  would  be  of  minor  im- 
portance. 

It  is  a  foregone  conclusion  that 
the  bigger  nations  of  the  world  will 
engage  in  high  powered  interna- 
tional broadcasting  around  the 
calendar  in  the  postwar  world.  Can 
we  American  originators  of  broad- 
casting afford  to  do  less? 

Edwin  K.  Cohan, 
Technical  Advisor,  World 
Wide  Broadcasting  Corp. 


North  American  Philips 
Issues  Illustrated  Booklet 

DESIGNED  TO  serve  as  a  gen- 
eral introduction  to  the  company 
and  to  tell  something  of  their  war- 
time work  as  well  as  what  they  hope 
to  do  in  peacetime,  the  North  Amer- 
ican Philips  Co.,  American  subsi- 
diary of  H.  V.  Philips  Gloeilampen- 
fabrieken  (Philips  Incandescent 
Lamp  Works  Co.)  Eindhoven,  Hol- 
land, has  issued  an  illustrated  hook- 
let  in  brochure  form.  In  1942  the 
American  company  was  incorpo- 
rated to  carry  on  the  work  of  Phil- 
ips engineers  who  came  to  this 
country  from  Holland  after  that 
nation  was  invaded. 

The  company  now  has  three 
plants  in  the  U.  S.  engaged  in  mak- 
ing radio  tubes,  receiving  sets, 
transmitters  and  television  receiv- 
ers. In  1927  the  Holland  concern 
developed  the  pentode  tube,  which 
vastly  improved  radio  reception, 
and  gave  Europe  its  first  all  elec- 
tric receiving  set.  The  American 
subsidiary,  North  American  Philips 
Co.  has  done  pioneering  work  in  the 
development  of  cathode  ray  tubes 
with  electrostatic  deflection  for 
photographic  recording  and  visual 
observation  of  oscillograms  and  for 
television  purposes.  Power  tubes 
for  high  and  UHF  oscillators  and 
amplifiers  are  also  produced  by  the 
American  company. 
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WLB  Brooklyn,  has  received  the- 
special  citation  for  distinctive  pro- 
grams from  the  New  York  n»nvspaner 
guild  at  their  annual  Page  One  Ball. 
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ANNOUNCES 


THE  APPOINTMENT  OF 

Mr.  GUS  HAGrENAH 

as 

mibwesteeh  sales  amann^ 

WITH  OUR  CHICAGO  OFFICE 


W™  3  ba0ks'~UI"'  rich  in  mUsical  ^  „. 
f  »  associations,  Gus  Ha™„  ■.  v  radio 

a  sound  luJZSTV"?  ^ 

wide  acuaintanceship  in  I     d  "*  ^  * 

he  has  been  affllia  J        '       ndUStry-  Sin«  '93? 
1  ar«"ated  with  SESar* 

head  of  the  Program  a  SESAC>  ™°**  recently 
New  York.  He  I?  Depart-ent  in 

with  stations  2 lei  fT  fr69Uent'  ^  — 
S6rVed  fr°m  OUr  Chicago  office. 


360  North  Michigan  Ave 
CHICAGO 


Wilson  Building 
DALLAS 


6404  Hollywood  Boulevard 
HOLLYWOOD 


n 


H 


YOU   SAID  IT! 

KRLD  *  50,000  WATTS 
Serves  the  Twin  Markets  of 
DALLAS  *  FORT  WORTH 


General  Baking  Expansion 

GENERAL  Baking  Co.,  New  York, 
during  the  past  few  months  has  ex- 
panded spot  radio  campaign  for 
Bond  bread  from  two  or  three  out- 
lets to  a  total  of  35  stations  in  Mas- 
sachusetts, Connecticut,  Rhode  Is- 
land, New  Jersey  and  New  York. 
Schedule  consists  of  live  and  tran- 
scribed spot  and  chain  break  an- 
nouncements, five  and  fifteen  min- 
ute news  programs  and  musical 
participations  on:  WOKO  WBZA 
WEEI  WHDH  WNAC  WBZ 
WBNY  WBTA  WGR  WKBW 
WDRC  WNBC  WTIC  WICC 
WABC  WEVD  WHOM  WOR  WOV 
WFCI  WJAR  WPRO  WHEC 
WSPR  WAGE  WELI  WHYN 
WBRY  WATR  WFBL  WSYR 
WIBX  WORC  WTAG  WMAS. 
Agency  is  BBDO,  N.  Y. 


Groves  Expands 

IN  A  RAPIDLY  expanding  radio 
campaign  for  Defender  Multiple 
Vitamins,  Grove  Labs.,  St.  Louis, 
is  using  live  and  transcribed  spot 
and  chainbreak  announcements, 
five  and  fifteen  minute  news  and 
music  programs  on  about  35  sta- 
tions throughout  the  country.  For 
the  same  product  Grove  July  2 
stars  Leland  Stowe,  commentator 
on  the  full  Blue  Network,  Sunday 
1:55-2  p.m.  Magazine  and  news- 
paper advertising  will  also  be 
used  for  the  product,  first  intro- 
duced on  the  market  last  April. 
Agency  is  Donahue  &  Coe,  New 
York,  which  has  also  purchased 
for  Grove's  "4  Way"  Cold  Tablets 
a  five-times  weekly  five-minute  pro- 
gram on  MBS  starting  Oct.  2. 


Benny  Coast  Discs 

TRANSCRIBED  West  Coast  re- 
peat  broadcast  of  the  Jack  Benny 
Show  new  fall  series  on  NBC 
starting  Oct.  8  under  sponsorship 
of  American  Cigar  &  Cigarette 
Co.  (Pall  Mall  cigarettes),  will  be 
released  on  Pacific  stations,  Sun- 
day, 9:30-10  D.m.  (PWT).  Eight 
network  outlets  have  completed  in- 
dividual deals  with  Ruthrauff  & 
Ryan,  as  NBC  policy  prohibits 
playing  of  transcriptions  on  the 
network.  Stations  already  signed 
include  KFI  KFSD  KPO  KGW 
KOMO  KMJ  KHQ  KMED.  West 
Coast  repeat  of  Jack  Benny  Show 
for  1944  season,  under  sponsorship 
of  General  Foods,  was  released  on 
Don  Lee  Pacific  stations.  Prior  se- 
ries had  been  carried  by  Blue  West 
Coast  outlets. 


CAPT.  GORDON  GRAY  has  been 
advanced  to  Assistant  Executive 
Officer  of  the  Infantry  School  at 
Fort  Benning,  Ga.  Prior  to  enter- 
ing the  service  in  1942  he  was  pres- 
ident of  WSJS  Winston-Salem  and 
was  a  State  Senator  in  North  Car- 
olina. He  is  the  publisher  of  the 
Winston-Salem  Journal  and  Twin 
City  Sentinel.  Capt.  Gray  is  the  li- 
censee of  WMIT,  50  kw  FM  station 
on  Mt.  Mitchell,  North  Carolina. 


Bulova  Surveys  Jewelers 
Using  Radio  Advertising 

TO  LEARN  the  number  of  retail 
jewelers  using  radio  and  to  deter- 
mine future  radio  advertising 
plans,  the  Bulova  Watch  Co.,  New 
York,  recently  sent  out  question- 
naires to  7,000  jewelers  throughout 
the  country.  Of  the  nearly  3,000  re- 
plies received  up  to  last  week,  it 
was  revealed  that  800  jewelers  are 
using  radio  advertising  in  some 
form.  Survey  revealed  that  255 
Bulova  dealers  are  using  Bulova's 
free  radio  copy  service,  which  in- 
cludes spot  announcements.  Bulova 
director  of  radio  promotion  is  Peter 
Kurtzer. 


Consolidated  on  WLS 

CONSOLIDATED  PRODUCTS 
Co., Danville, 111.,  (pig  emulsion)  be- 
gins sponsorship  June  19,  of  a  ten- 
minute  musical  show,  three  times 
weekly,  on  WLS  Chicago.  Contract 
is  for  26  weeks.  Agency  is  Burt  S. 
Gittins  Adv.,  Milwaukee. 


OWI  PACKET,  WEEK  July  10 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during 
the  week  beginning  July  10.  All  station  announcements  are  50  seconds  and  available  for 
sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of  these  im- 
portant war  messages.  Each  X  stands  for  three  announcements  per  day  or  21  per  week. 


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 

NET-  Gr.ap  Gr.ap  NAT.  SPOT 

WORK  KW  OI  PLAN 

PLAN         AS.  lad.        AC.  Ind.  LWa  Tram. 


Women  War  Workers   X 

Rubber  Conservation  

Fat  Salvage   X 

Home  Front  Pledge   X 

WAC  

V-Mail    __ 


Represented  by  THE  BRANHAM  COMPANY 


See  OWI  Schedule  of  War  Messages  146  for  names  and  time  of  programs  carrying  war 
messages  under  National  Spot  and  Network  Allocation  Plans. 
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THIS  IS  DETROIT, 
THIS  IS  AMERICA 


On  last  Tuesflay,  at  the  request  of  the  Detroit  News  Station  WWJ,  Mrs. 
Myrtle  Johnson,  an  employee  of  Great  Lakes  Steel  Corp.,  stepped  he- 
fore  a  microphone  for  the  first  time  in  her  life,  to  tell  Detroit  about 
her  job. 

Mrs.  Johnson  is  fifty  years  old.  She  works  seven  days  a  week  doing 
the  housework  in  her  home  at  Wyandotte,  Midi,  She  works  seven  days 
a  week  at  the  Great  Lakes  plant  in  Ecorse,  Mich. 


She  is  a  woman  steelworker. 

Besides  working,  Myrtle  Johnson  worries  about  the  welfare  of  her 
family  which — to  her — is  thinking  about  her  country. 

Mrs.  Myrtle  Johnson,  of  Wyandotte,  tells  below  what  she  is  doing  for 
her  country  and  her  family. 

When  she  speaks— THIS  IS  DETROIT— THIS  IS  AMERICA. 


Iwwwv 
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MISS  FRAN  HARRIS  (WWJ  Interviewer):  Stan— Mr.  and 
Mre.  Listener — here's  Mrs.  Myrtle  Johnson — Mrs. 
Johnson,  here's  Mr.  and,  Mrs.  Listener — 

MRS.  MYRTLE  JOHNSON:  Hello,  Mr.  and  Mrs.  Listener— 

ANNOUNCER:  Hello.  And  getting  right  down  to  busi- 
ness— where  do  you  work,  Mrs.  Johnson? 

MRS.  JOHNSON:  Great  Lakes  Steel— 

ANNOUNCER:  Great  Lakes  Steel  Corporation— in  the 
office,  of  course —  ' 

MRS.. JOHNSON:  No— in  the  mill— 

ANNOUNCER:  In  the  m—  What?  A  lady  steelworker? 
Can't  be. 

MISS  FRAN  HARRIS:  She  is,  though;" she's  proof  positive 
that  women  can  work  in  steel  mills  and  like  it  As  a 
xo&ttar  af -lact,  there's  a  good  big  percentage  of 
women -Working  down  at  Great  Lakes  Steel— 


ANNOUNCER:  111  be  darned. 
Johnson? 


What  do  you  do,  Mrs. 


MRS.  JOHNSON:  I'm  a  bander— 
ANNOUNCER:  What  was  that? 

MRS.  JOHNSON:  I'm  a  bander— I  put  bands  around  piles 
of  steel  strips — get  them  ready  for  shipping — 

MISS  HARRIS:  Stan  looks  about  worn  out  by  now— it's 
just  too  much  for  him.  You  see,  the  legend  has  grown 
up  about  the  steel  industry  that  it's  strictly  a  man's 
business — not  an  ordinary  man's  business,  either — it's 
a  job  for  a  big,  strong,  powerful  man— 

MRS.  JOHNSON:  And  it's  upset  everything  to  have  women 
walk  into  steel  mills  and  go  to  work.  Of  course,  we 
ehould  say  they  don't  do  the  heavy  jobs — they  don't 
work  with  the  furnaces — 

1ANNOUNCER:  If  I  can  recover  enough,  I'll  ask  it— what 
do  women  do  in  the  steel  mills — besides  banding,  and 
I  don't  know  what  that  is  either — 

MRS.  JOHNSON:  Some  of  the  girls  operate  cranes— 

ANNOUNCER:  Ohmygosh;  you  mean,  they  operate  over- 
head cranes  that  pick  up  loads  of  steel? 

MISS  HARRIS:  You  should  see  them,  Stan.  They  run  the 
crane  down  to  a  load  of  redhot  steel  strips — they 
manipulate  the  levers  to  pick  up  the  Steel  and  carry 
It  over  to  a  clean  place  where  it  can  cooL 

ANNOUNCER:  Women  drivers  on  overhead  cranes.  Think 
what  would  happen  if  some  of  that  redhot  steel  hit 
anybody. 

MRS.  JOHNSON:  The  steel  industry  wouldn't  have  women 
on  the  job  if  the  boss  didn't  think  they'd  do  well — 
women  crane  operators  are  just  as  careful  as  men — 

ANNOUNCER:  What  else  do  women  do  at  a  steel  mill? 

MRS.  JOHNSON:  Some  of  them  are  electricians— 

ANNOUNCER:  Think  of  it? 

MRS.  JOHNSON:  Some  of  them  are  machinists— some  of 

them  are  inspectors— there  are  table  operatom — 
ANNOUNCER:  What's  that? 

MRS.  JOHNSON:  They  have  to  do  with  the  operation  of 
running  sheets  of  steel  out  onto  what  they  cad  "tables" 
to  be  cut— 


MISS  HARRIS:  Back  to  your  particular  job,  though,  Mrs. 
Johnson — exactly  what  is  banding? 

MRS.  JOHNSON:  Wrapping  bands  of  flexible  steel  around 
great  piles  of  steel  Btrips— getting  them  ready  for 
shipping — 

MISS  HARRIS:  I  know— but  you  don't  pick  up  a  bundle  of 
steel  strips  and  tie  them  together— how  do  you  do  it7 

MRS.  JOHNSON:  Oh— I  see  what  you  mean.  We  have  four 
steel  bands  which  go  around  a  pile  of  steel  strips — 
the  pile  is  governed  by  the  order  which  has  to  be 
filled,  of  course — we  lay  the  bands  out  on  wooden 
blocks  on  the  floor — two  lengthwise,  two  crosswise — 

ANNOUNCER:  Just  like  wrapping  parcel  post — 

MRS.  JOHNSON:  Yes,  then  the  crane  brings  the  strips  and 
puts  them  down  on  the  bands — we  simply  bring  the 
bands  up  around  the  bundle  of  steel,  jack  them  up 
tight,  and  crush  the  ends-  Whether.  The  crane  carries 
the  package  to  the  freight  car — of  course,  sometimes 
we  do  put  special  wranping  paper  around  the  steel— 
that's  when  it's  of  higner  grade— 

ANNOUNCER:  The  way  you  tell  about  the  crane  doing 
all  the  heavy  work,  it  doesn't  sound  so  bad — 

MISS  HARRIS:  Two  women  work  together— that  makes  it 
easier.  It's  still  making  steel  men  gasp  to  go  through 
the  mills  and  see  women  on  the.  job. 

ANNOUNCER:  How'd  you  happen  to  get  interested  in 
working  at  Great  Lakes  Steel,  Mrs.  Johnson? 

MRS.  JOHNSON:  Most  natural  thing  in  the  world— my 
husband  and  two  sons  work  there — 

MISS  HARRIS:  Youll  be  interested  in  Mrs.  Johnson's 
family — she  kas  another  son  who's  going  to  graduate 
from  Wyandotte  High  School  this  June — he's  only 
sixteen,  too — 

ANNOUNCER:  He's  smart. 

MRS.  JOHNSON:  He  is.  He  works  hard^  too,  now  he's 
working  with  a  window  cleaning  company  after 
6chool — my  daughter  works  in  the  Ecorse  Bank— and 
I  have  another  daughter  who's  married  and  lives  in 
Grosse  Pointe — 

MISS  HARRIS:  What  does  the  family  think  of  your  work- 
ing? 

MRS.  JOHNSON:  They  like  it— we're  interested  in  winning 
the  war — soon. 

MISS  HARRIS:  The  whole  family  is— the  Johnsons  have 
quite  a  lot  of  land  down  in  Ecorse,  and  they  have  a 
super  de  luxe  Victory  garden — how  many  ears  of  com 
did  you  sell  last  year? 

MRS.  JOHNSON:  We  averaged  50  dozen  a  day  during  the 
season— then  I  put  up  a  lot  of  vegetables,  too— 600 
quarts. 

ANNOUNCER:  Were  you  working  for  Great  Lakes  Steel 
then? 

MRS.  JOHNSON:  Certainly.  Now  this  year  we're  getting 
the  garden  ready  again — my  husband  has  a  tractor — 
it's  one  of  those  that  hangs  together  by  willpower 
but  he's  already  plowed  up  18  lots  for  our  neighbors 
— and  he's  just  beginning  on  ours. 


MRS.  JOHNSON:  No,  we  all  work  different  turns— 

ANNOUNCER:  Do  you  say  turns  instead  of  shifts? 

MRS.  JOHNSON:  You  do  in  the  steel  business— just  as  you 
say  mill  instead  of  plant.  We  take  turns  each  week: — 
one  week  we'll  be  on  in  the  daytime,  another  week 
will  be  from  4:00  to  12:00— another  will  be  at  mid- 
night till  morning. 

MISS  HARRIS:  But  if  everybody's  on  different  turns,  how 
do  you  ever  see  each  other? 

MRS.  JOHNSON:  We  always  have  one  big  meal  a  day.  We 
simply  schedule  it  out.  My  married  son  is  on  the 
same  turn  with  me — the  other  son  and  my  husband 
are  on  the  turn  just  after  mine,  so  we  do  manage. 

MISS  HARRIS:  How  do  you  handle  housework  and  such? 

MRS.  JOHNSON:  On  schedule— for  instance,  Monday  is 
always  washday — maybe  I  do  the  washing  in  the 
morning  and  work  in  the  afternoon.  If  my  daughter 
is  on  days — I  do  the  washing  at  night  Tuesday,  my 
daughter  does  the  ironing  and  I  clean  the  house. 
Wednesday  I  try  to  bake  up  a  lot  of  things  for  the 
r*  s  just  a  question -of  planning. 


week  ahead.  Its 


ANNOUNCER:  And  in  between  times,  the  Johnsons  work 
in  the  Victory  garden.   What  a  family. 


MRS.  JOHNSON:  Yes,  I  do.  Once  you  work  with  steel  it 
gets  you;  anything  else  seems  insignificant — there's 
great  power  in  steel — there's  beauty — steel  is  -the 
beginning  of  all  kinds  of  industry— it's  the  funda- 
mental material  that's  needed  for  a  machine  age — 

MISS  HARRIS:  There's  a  great  magnificence  about  a  steel 
mill,  too — huge  equipment — great  weights  are  handled 
— there's  great  heat  in  melting  steel — it's  a  sight  you 
never  forget  to  see  them  pour  the  molten  metal  Into 
moulds. 

MRS.  JOHNSON:  A  steel  mill  is  one  place  where  you 
know  you're  working  to  win  the  war — working  just 
as  directly  as  though  you  were  handling  a  gun— 
because  without  that  steel,  there'd  be  no  gun. 

ANNOUNCER:  What  kind  of  steel  do  they  mak'e  down 
.  Johnson?   It  is  fine  steel 


there  at  Great  Lake:, 
for  precision  tools?   Or  what? 

MRS.  JOHNSON:  It's  heavier  steel— some  of  it  goes  into 
landing  mats  for  airplanes — some  of  it  goes  to  make 
the  caterpillar  treads  on  tanks  and  half  tracks~-eome 
of  it  goes  to  make  the  Navy  Quonset  huts — metal 
houses,  you  know — 

MISS  HARRIS:  You  must  get  a  deep  sense  of  satisfac- 
tion out  of  working  with  such  vital  material,  Mra 
Johnson? 

MRS.  JOHNSON:  I  do.  I  feel  a  part  of  things — I  wouldn't 
trade  jobs  with  anybody  in  the  world. 

MISS  HARRIS:  You're  a  lucky  person  to  have  a  job  yon 
like  so  well— thanks  a  lot  for  coming  down  to  tell 
about  it.  I  wouldn't  be  surprised  if  a  lot  of  women 
look  into  the  possibilities  of  working  at  Great  Lakes 

Steel. 

MRS.  JOHNSON:  It's  a  very  gratifying  experience. 


^GEORGE  P.  HOU.N6BERY 


The  above  radio  interview  is  published  by  Great  Lakes  Steel  Corporation  with  permission  of  Station  WWJ.  from  "Fran  Harris  Reports" 


Great  Lakes  Steel  Corporation,  Ecorse,  Detroit,  Mich. 

Division  of  National  Steel  Corporation 
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Monopoly  Rules  Are  Boon  to  Networks, 
Declares  Fly  in  Anniversary  Review 


A  SPECIALLY  prepared  study  by 
the  FCC,  essaying  to  show  that 
the  network  monopoly  regulations 
have  proved  a  boon  to  network-sta- 
tion operations  after  a  year's  en- 
forcement, was  issued  last  week  by 
the  FCC,  along  with  a  statement 


by  Chairman  James  Lawrence  Fly. 

Averring  that  experience  has  now 
shown  that  "the  prophets  of  dis- 
aster were  mistaken,"  Chairman 
Fly  said  the  analysis  showed  that 
the  broadcasting  industry  can  pros- 
per "as  never  before  under  our  reg- 


,1  lltt  «  Unl' 


Fulton  Lewis,  jr. 

will  report  on  the 

Republican  National  Convention 

in  Chicago.  June  26  to  29 


News,  even  history,  will  be  made  in  Chi- 
cago during  these  four  days.  And  Lewis, 
as  usual,  will  be  right  on  the  spot  .  .  . 
digging  up  the  pertinent  news  facts  as  they 
are  being  made  .  .  .  and  reporting  them 
jo  a  respecting  audience. 


Fulton  Lewis,  jr.,  is 
heard  on  more  than 
200  stations,  spon- 
sored by  130  spon- 
sors. For  additional 
sponsorships  call, 

wire  or  write 
Wm.  B.  Dolph,  WOL, 
Washington,  D.  C. 


ORIGINATING  FROM  WOL  WASHINGTON,  D.  C. 

Affiliated  with  the  MUTUAL  BROADCASTING  SYSTEM 
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ulations".  He  alluded  to  June  15  as  OWI  Boosts  Rosenberg 

marking  the  first  anniversary  of  „.Dmn  ?  L 
"radio's  Emancipation  Day".  The  HAROLD  ROSENBERG,  chief  of 
._„.•,  „4.„j„  j  ,  „  the  special  assignment  division  of 
special  study  prepared  by  the  the  domestic  radio  bureau  of  the 
•j  *CC0Untm8  department,  he  office  of  War  Information,  has 
said,  showed  that  stations  as  a  taken  on  additional  duties  as  act- 
whole  earned  "50%  more,  before  ing  New  York  deputy  director  of 
income  taxes,  in  1943  than  in  1942,  the  OWI.  Mr.  Mullen's  former  as- 
and  the  networks  similarly  prof-  by  John  A.  Mullen,  who  also  re- 
ited."  Network  increases  ranged  siSned  May  31  as  head  of  the  edi- 
from  a  return  of  84%  on  the  value  ^riai,#TndMpro-ftd1U^ion  division  of 
of  property  for  Mutual  to  190%  S^^^^TeS 
ior  iNcu.  tQn  &  Bowles  before  joining  the 
Gain  In  Income  Government  agency,  is  serving  as 

a             ,      j             .    .  acting  chief  of  the  production  divi- 

Average  broadcast  service  income  sion.  Editorial  division  head  has 

oi  stations  m  1943,  as  compared  not  been  named.  Mr.  Mullen  has 

with  the  two  preceding  years,  in-  been  appointed  director  of  commer- 

creased  from  $38,000  to  more  than  rial  writing  at  Doherty,  Clifford  & 

$58,000,  according  to  the  analysis.  Shenfield  Inc.,  New  York  agency. 

The  study  covered  796  standard  Reaches  Million 

broadcast  stations  operated  during  JOHN  P   NELL,  account  executive 

the  three  years,  and  excluded  the  of  WOR  New  York,  has  reached  the 

nine  key  stations  of  the  major  net-  $1,000,000  figure  in  time  sales.  The 

works.  accomplishment  rates  a  wrist  watch 

M-'pu,   4.     j  j  j  ii-  as  a  gift  from  the  station.  Other  WOR 

Mr.  Fly  s  statement  added  that  salesmen  in  the  $l,000,000-and-over 

the  Commission  is  now  studying  bracket  are   Otis   Williams,  George 

program  logs  of  all  stations  to  de-  Schmidt  and  Jacke  Lowe. 

termine  the  extent  to  which  the   

chain     broadcasting     regulations  713    stations    showing  increases 

"have  resulted  in  increased  avail-  amounted    to    $16,200,000  more 

ability  of  network  programs  to  lis-  than  that  of  the  preceding  year, 

teners."  The  text  of  his  statement  Subtracting  decreases  of  approxi- 

follows:  mately  $400,000,  the  entire  roster 

anSr*J'  iune  I5',  m£rks  the  £rst  of    stations    in    the  compilation 

anniversary  of  radio's  Emancipation  ,        ,   .             ,  ,     .  . 

Day.  On  June  15, 1943  the  FCC  Chain  showed  increased  business  of  ap- 

Broadcasting  Regulations,  as  upheld  proximately  $15,800,000. 
by  the  U.  S.  Supreme  Court,  went  into 

effect,  and  I  am  glad  to  say  that  never  Tax  Not  Included 

before  in  its  history  has  the  industry 

been  so  prosperous.  In  a  memorandum  accompanying 

nrP?Spae-  Pactions  of  doom  by  net-  the  analysis,  William  J.  Norfleet, 

work  officials  if  the  regulations  became  .  .    ,       .  j? 

effective,  broadcasting  profits  are  high-  cnle:t  accountant,  pointed  out  that 

er  now  than  ever  before.  Broadcasting  the     broadcast     service  income 

stations  as  a  whole  earned  50%  more,  (hma^oa^t  rpvpnnpu  1e«i<!  rrmnrlpast 

before  income  taxes,  in  1943  than  in  t Broadcast  revenues  less  broadcast 

1942,  and  the  networks  similarly  prof-  expenses),  not  including  Federal 

ited.  Thus  NBC,  which  in  1942  earned  income  tax,  covered  796  stations 

lIir%a?ned%Vtteu?n,iU?ePTntcyomne  «J  *»»  ™*  °f  91.2-  H*  a<^: 
tax  of  190%.  CBS  went  up  from  a  All  of  these  stations  operated 
97%  .return  in  1942  to  a  158%  re-  during  the  years  1941,  1942  and 
turn  in  1943.  The  Blue  Network  went  iq4o  *  H  havP  AIpH  annual  finan- 
up  from  8%  to  149%,  and  the  stock-  1"41d  and  ?av!  Me*  annual  nnan; 
holders  in  the  Mutual  network,  on  a  cl»l  reports  for  these  years.  It 
combined  basis,  earned  a  return  of  will  be  noted  that  73  of  these 
84%  in  1943  as  against  59%  in  1942.  stations  reported  expenses  in  ex- 
tixpenence  has  now  shown  that  the  „  ,  . 
prophets  of  disaster  were  mistaken,  and  cess  of  revenues  during  the  year 
that  the  broadcasting  industry  can  1943  while  there  were  171  in  this 
prosper  as  never  before  under  our  reg-  category  in  1942  and  166  in  1941. 
ulations.  rpne  Droadcast  service  income  re- 
That  so-called  loser"  stations  ted  fe  these  (?96)  stationg 
are  definitely  on  the  downgrade  amounted  to  $46,481,397  for  the 
was  clearly  set  forth  in  the  analy-  1943  red  to  $30,673,542 
sis.  It  revealed  that  only  83  sta-  for  ^  1942  an  increage  of 
tions  reported  losses  during  1943,  ^htly  more  than  50  percent." 
as  compared  with  177  the  preced-  z,  „  .  .  ,  .  , 
ing  year  and  166  in  1941.  Losses  Following  is  the  text  of  the 
last  year  amounted  to  about  $370,-  FCC'S  analysis,  prepared  under 
000  as  against  more  than  $1,-  the  direction  of  Mr.  Norfleet  and 
100,000  in  1942.  Business  of  the  Harry  Tennyson,  acting  head 
  broadcast  accountant: 

Summary  of  broadcast  service  income  (revenue  less  expenses)  as  reported  to  the 
Commission  by  the  licensees  of  796  standard  broadcast  stations  in  the  United  States 
that  operated  during  the  years  1941,  1942  and  1943.  (NOTE:  Excludes  operations  of  9 

key  stations   of  major  networks)  : 

19  il  191,2  19  US 

Number  of    stations  reporting  income   630  625  723 

Number  of  stations    reporting  losses   166  171  73 

Income    reported   $31,448,917    $31,788,400  $46,850,189 

Losses   reported   1,038,010       1,114,858  368,792 

Total    broadcast  service   income   $30,410,907    $30,673,542  $46,481,397 

Average  broadcast  service  income  per  station   $38,204  $38,534  $58,393 

Number  of  stations  reporting  increases  1942  over  1941   412 

Number  of  stations  reporting  decreases  1942  over  1941   384 

Number  of  stations  reporting  increases  1943  over  1942   713 

Number  of  stations  reporting  decreases  1943  over  1942   83 

Total  increases  1942  over  1941   (412  stations)   $  4,918,808 

Total  decreases  1942  over  1941   (384  stations)   4,656,173 

Increase    1942    over  1941   $  262,635 

Total  increases  1943  over  1942  C713  stations)   $16,198,638 

Total  decreases  1943  over  1942  (S3  stations)   390,783 

Increase  1943  over  1942   $15,807,855 
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One  of  a  aeries 
showing 
Amperex 
tubes  in  the 
making 


**'   ¥  ■mall  1  x  ■ 


It's  easy  t  oykJjjJLfb  I  o  o  d  .  .  .  no 
aches,  no  pains,  no  ill  after  effects. 
See  your  local  Red  Cross. 


AMPEREX  ELECTRONIC  PRODUCTS 

79  WASHINGTON  STREET      •      BROOKLYN  1,  N.  Y. 
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Laughter  — to  give  you  strength 


TAUGHTER  for  enjoyment?  For 
4  merriment  and  just  plain  fun? 
Certainly.  But  with  the  shadows  of 
war  ever  present  over  the  world — 
over  your  land — in  your  street  and 
in  your  home — laughter  can  bring 
you  much  more. 

It  brings  to  your  life  release  from 
tension — a  respite  from  wondering 
and  worrying — refreshment  and 
courage  and  strength  to  tackle  to- 
morrow's job  with  new  zest  and 
vigor  —  new  hope  and  courage. 
Laughter — to  give  you  strength. 

Laughter — from  the  jesters  of  a 
natipn — over  your  radio,  with  its 


funny  men  and  women,  its  witty, 
well-turned  phrases  ...  its  puns  .  .  . 
its  comical  songs  and  situations. 

Laughter  is  a  pretty  important  part 
of  life. 

Laughter  is  a  pretty  important  part 
of  radio. 

It's  a  pretty  important  part  of  the 
Blue  Network. 

There's  wit  in  plenty,  too,  on  many 
Blue  programs — though  wit  is  but 
one  of  the  ingredients  of  this  round- 
up of  the  great  of  the  entertainment 
world. 


You  are  the  one  that  makes  these 
and  all  the  rest  of  radio's  comedy 
possible.  You  in  your  home  .  .  .  you 
in  your  job  .  .  .  you  on  your  ship  .  .  . 
you  in  barracks,  and  tents  and  on 
the  battlefields  of  the  world. 

You — and  your  chuckles  and  laughs 
that  can't  be  ordered  or  ordained  or 
dictated — no,  and  sometimes  not. 
even  predicted. 

Your  tired  nerves  need  the  balm  of> 
humor.  When  your  spirits  need  the 
lift  of  sly  wit  .  .  .  when  you  want 
to  laugh  freely,  wholeheartedly,  joy- 
ously— listen  to  your  radio. 


THIS  IS  THE 


NETWORK 


a     u  -  b'   «'  /*;.'€   .*;  .ft         tnoADCAsriHc         system.         i    n    c  y 

'wk. 

In  Ads  No.  4  and  5  of  The  BLUE'S  National  Campaign,  we  con- 
tinue the  fundamental  theme — ALL  broadcasting's  service  to  the 
people.  But  we  also  highlight  two  of  The  BLUE'S  own  contribu- 
tions— "Laughter"  which  is  sorely  needed  these  days,  and  The 
BLUE'S  daytime  programming  philosophy. 


Who  are  you  in  the  Daytime ? 


are  your  emotions  influenced 
by  the  hands  of  the  clock — 
or  by  the  ticking  of  your  heart? 

The  Blue  Network  and  its  affili- 
ated stations  are  inclined  to  be- 
lieve that  your  hopes  and  desires 
— your  tastes  and  your  prefer- 
ences don't  change  with  the  pass- 
ing hours. 

That  if  you  enjoy  a  good,  hearty 
laugh  of  an  evening,  you  also  en- 
joy mirth  and  wit  while  you're 
washing  the  dishes.  That  if  there's 
a  small  baby  in  the  house,  you, 


THIS  IS 

AMERICAN  B 


like  he,  are  swayed  more  by  its 
needs,  day  and  night,  than  by  the 
hour  or  minute.  That  if  you  go 
through  the  evening  listening  for 
news  of  some  specific  theater  of 
war — that's  where  your  thoughts 
may  be'while  you're  waiting  for 
the  kids  to  come  home  from 
school. 

These  are  more*;  than  beliefs  on 
our  part.  The^are  convictions — 
convictions  sSj^irm  and  deep- 
rooted  that  wd.  have  built  the 
entire  structure%f  our  daytime 


THE 


OADCASTING 


radio  programs  upon  them.  Fur- 
thermore, we  bring  you  a  whole 
wealth  of  such  programs,  not  once 
or  twice  a  week  but  every  day! 

For  in  this  important  phase  of 
our  operations,  as  in  all  others, 
the  Blue,  and  its  affiliated  sta- 
tions know  that  their  function  in 
life  is  to  furnish  a  bridge  between 
the  world  and  you — to  express 
the  world  to  you  and  you  to  the 
world  ... 

In  fact  .  .  .  this  is  the  Blue  Net- 
work! 


N  E TWO  R  K 

SYSTEM.         *     N  JCiy 


Both  advertisements  are  being  run  by  The  BLUE  in  national 
publications  and  in  newspapers  in  BLUE-owned  station  cities; 
and  by  BLUE  affiliates  in  their  city  newspapers.  In  addition,  the 
ads  form  the  basis  for  dramatized  recorded  spots  which  all  BLUE 
stations  are  broadcasting  so  as  to  expand  the  audiences  for 
these  messages. 


r 


txtraordinary  performance— 
whether  in  the  wondrous  radio  de- 
vices we  are  now  producing  for  Uncle 
Sam— or  in  fine  radio-phonographs —this  is 
the  tradition  which  Freed -Eisemann  has  estab- 
lished over  the  years. 

The  Freed-Eisemann  we  made  before  the  war  is 
one  of  the  world's  great  radio-phonographs.  It  holds 
an  honored  place  in  the  homes  of  great  musical  artists, 
famous  decorators  and  other  critical  judges  of  good 
music  and  fine  furniture. 

The  post-war  Freed-Eisemann  will  be  an  evtn  finir 
j-.;   instrument.  It  will  bring  you  the  glorious,  pure  tor 

of  FM  broadcasting,  as  well  as  perfect  standa*d  1 
radio,  and  superb  reproduction  of  rectal 
music.  Cabinet  designs  will  be,  as  in  V 
past,  period  masterpieces  to  be  prized* 
by  those  who  take  pride  in  the 
beauty  and  decor  of  their 
homes. 


Europe's  Underground  Aided  by  Radio, 
IGE  Broadcasting  Conference  Learns 


RADIO'S  vital  wartime  role  and 
possibility  of  post-war  communica- 
tions networks  throughout  Europe 
highlighted  invasion  week  in  Sche- 
nectady, N.  Y.,  when  11  broadcast- 
ing authorities  from  seven  United 
Nations  attended  International 
General  Electric's  two-day  broad- 
casting conference. 

Maurice  Parisier  of  the  Telecom- 
munications Mission  of  the  French 
Supply  Council  emphasized  the  role 
of  radio  in  coordinating  sabotage 
by  France's  patriots.  Representa- 
tives of  three  other  occupied  coun- 
tries also  stressed  the  importance 
of  radio  in  coordinating  under- 
ground activities.  Lt.  T.  Jaronski 
of  the  Polish  Embassy,  B.  Moldaw- 
sky  of  the  Belgian  Embassy  and 
Lt.  Comdr.  C.  P.  Amsterdam,  G.  F. 
van  Dissel  and  H.  van  der  Veen  of 
the  Netherlands  Purchasing  Com- 
mission also  spoke.  Other  nations 
and  their  representatives  were: 
U.  S.  S.  R.— Dr.  M.  S.  Neiman; 
Great  Britain — A.  E.  Barrett  of 


BBC  and  Lt.  Col.  deF.  Bayly,  Brit- 
ish Security  Coordination;  Canada 
■ — Peter  Aylen  and  Gordon  Olive  of 
CBC. 

GE  and  IGE  specialists  spoke  on 
electronics  and  other  branches  of 
electrical  manufacturing  at  a  din- 
ner in  Schenectady's  Van  Curler 
Hotel.  Among  those  who  spoke 
were:  Dr.  E.  F.  W.  Alexanderson, 
E.  S.  Lee,  GE  engineers ;  Dr.  A.  W. 
Hull,  assistant  director,  GE  re- 
search laboratory,  and  C.  G.  Rob- 
erts, manager  of  IGE's  electronics 
department;  W.  V.  B.  Van  Dyck, 
assistant  to  the  president  of  IGE, 
and  E.  F.  Callahan,  IGE  vice-presi- 
dent, J.  D.  McLean,  GE  commercial 
engineer  of  the  electronics  depart- 
ment, spoke  on  post-war  television. 

The  conference  concluded  with 
an  inspection  tour  of  GE  broad- 
casting facilities  and  the  short- 
wave stations  WGEA  WGEO  and 
WGEX  over  which  the  OWI  is 
beaming  instructions  to  Europe's 
many  underground  movements. 


Teachers  Aid  WIS 

HIGH  SCHOOL  faculty  members 
are  helping  to  staff  WIS  Columbia, 
S.  C.  this  summer.  C.  P.  MacGin- 
nis,  director  of  Columbia  City 
Schools  public  relations,  is  now  an 
announcer,  his  first  assignment  be- 
ing to  produce  a  series  for  the 
Fifth  War  Loan  drive.  Christie 
Zimmerman,  member  of  the  Col- 
umbia hisrh  school  staff  and  direct- 
or of  publications,  has  taken  over 
direction  of  women's  programs  for 
WIS.  Another  new  announcer  is 
Caspar  Wiggins,  a  science  teacher 
from  Anderson  high  school.  All 
have  handled  radio  production  in 
connection  with  their  schools. 


Higgins  to  Collins 

ALFRED  K.  HIGGINS  has  joined 
the  Collins  Radio  Co.  of  Cedar 
Rapids,  la.,  as 
advertising  direc- 
t o r  to  organize 
the  advertising 
department  for 
promotion  of  the 
company's  prod- 
ucts after  the 
war.  Mr.  Collins 
was  formerly 
with  N.  W.  Ayer 
&  Son  and  has  re- 
cently been  with 
Young  &  Rubicam  as  account  exec- 
utive. 


Mr.  Higgins 


Electronic  News 

ELECTRONIC  Corp.  of  America, 
New  York,  now  sponsoring  Jo- 
hannes Steele  thrice-weekly  on 
WMCA  New  York,  beginning  June 
5  added  WMEX  Boston  to  the  Mon- 
day 7:30-7:45  p.m.  broadcast,  as 
the  first  step  in  a  plan  to  build  a 
special  wire  hookup  of  stations 
for  the  commentator.  Institutional 
series  is  placed  through  Shappe- 
Wilkes,  New  York. 


KHBG  to  Mutual 

KHBG  Okmulgee,  Okla.,  on  June 
18  became  a  full-time  MBS  affi- 
liate, operating  with  250  w  on  1240 
kc.  Station  is  operated  by  Okmul- 
gee Broadcasting  Corp. 


Frailey  Expands 

FRAILEY  Products,  New  York, 
maker  of  Chafix,  a  medical  lotion, 
is  planning  a  full  network  evening 
program  starting  in  September. 
The  recently  developed  lotion  dur- 
ing the  past  six  months  has  been 
promoted  in  a  test  campaign  on 
some  20  stations  in  Utah,  Florida, 
Texas,  Michigan,  Ohio  and  South 
Carolina.  Ten  one-minute  tran- 
scribed spot  announcements  weekly 
were  used  per  station  in  the  cam- 
paign. Although  plans  are  not  com- 
pleted, the  new  show  will  probably 
be  a  half -hour  musical-variety  pro- 
gram. Agency  is  Grant  Adv.,  N.  Y. 


AP  Adds  17 


SPECIAL  AP  radio  wire  service 
through  Press  Assn.  Inc.,  AP  sub- 
sidiary, has  been  acquired  by  the  fol- 
lowing stations  it  was  announced  last 
week :  WAVE  Louisville,  Ky.,  WBTM 
Danville,  Va.,  WSLS  Roanoke,  Va., 
WLVA  Lynchburg,  Va.,  WSOO 
Sault  Stie.  Marie,  Mich.,  W45BR 
Baton  Rouge,  La.,  WIBA  Madison, 
Wis.,  WHIO  Dayton,  KTAR  Phoe- 
nix, Ariz.,  KTTS  Springfield,  Mo., 
WOLF  Syracuse,  N.  Y.,  KADA  Ada, 
Okla.,  WSPR  Springfield,  Mass., 
WLEU  Erie,  Pa.,  KPAS  Pasadena, 
Cal.,  WMAZ  Macon,  Ga.,  KRLH 
Midland,  Tex. 


'Blondie'  Dropped 

R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem  (Camel  Cigarettes), 
with  June  26  broadcast  discon- 
tinues CBS  Blondie  program  after 
four  years,  explaining  that  prin- 
cipal appeal  lay  with  juvenile  adui- 
ence.  No  replacement  is  planned. 
William  Esty  &  Co.,  New  York,  is 
agency. 


BEN  KAUFMAN,  formerly  television 
editor  of  Radio  Daily  on  June  12  be- 
came managing  editor  of  Television, 
quarterly  magazine  published  by  Fred- 
erick Kugel  Co.,  New  York. 


WHEN   YOU    BUY   YOUR  POST-WAR 
RADIO-  PHONOGRAPH  WITH  FM 

Freed  Radio  Corporation,  New  York,  N.  Y.  BUY  MORE  WAR  BONDS! 


TALLEST  of  living  animals,  the  Giraffe  is 
EXCLUSIVE  because  of  its  neck,  its  mild 
manner  and  its  effective  heels.  Leopard- 
spotted,  this  "highboy"  of  the  animal  king- 
dom attains  a  height  of  18  feet.  Mild  and 
docile,  the  Giraffe  fights  only  in  self-defense, 
making  deadly  use  of  its  powerful  heels  which 
even  the  lion  respects. 


EVERETT  L.  DILLARD 

General  Manager 


ELIZABETH  WHITEHEAD 

Station  Director 


K-O-Z-Y  IS  EXCLUSIVE,  TOO  ...  the  only 
station  in  the  Kansas  City  Area  reaching  the 
preferred  audience  in  a  preferred  market 
through  FM  .  .  .  the  Voice  of  Tomorrow — To- 
day! Be  sure  to  write  for  Rate  Card  3  and 
prove  how  easily  KOZY'S  EXCLUSIVENESS 
can  become  YOURS  EXCLUSIVELY! 


FM  Radio  Station  ■  KO  Z  Yl 

PORTER  BUILDING  •  KANSAS  CITY,  MISSOURI 

Pioneering  FM   in   the   Kansas    City  Area 


Colgate  Change 

COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City  (tooth  powder), 
will  sponsor  dramatizations  of  fa- 
mous love  stories  on  CBS  Tuesday, 
8:30-8:55  p.m.,  starting  July  4,  re- 
placing for  an  undetermined  period 
The  Judy  Canova  Show.  New  series, 
a  former  CBS  sustainer,  is  titled 
Colgate  Theater  of  Romance.  Agen- 
cy is  Sherman  &  Marquette,  New 
York.  

Underwriters  on  Blue 

NATIONAL  BOARD  of  Fire  Un- 
derwriters, New  York,  using  radio 
for  the  first  time,  on  July  22 
starts  Leland  Stowe  on  75  Blue 
stations,  Saturday,  7:15-7:30  P.  M. 
Agency  is  MacFarland,  Aveyard  & 
Co.,  New  York. 


WMAL  GIVES  50  NEWSCASTS  DAILY 

Washington's  Blue  Outlet  Pipes  Series  of 
 90-Second  Broadcasts  to  Theatres  


INVASION  news  coverage  by 
WMAL  Washington,  Blue  outlet, 
will  continue  indefinitely  for  an 
estimated  250,000  persons  daily, 
patrons  of  five  of  the  largest  the- 
atres and  more  than  a  100  restau- 
rants, night  clubs  and  other  busi- 
ness establishments  in  the  District 
of  Columbia.  Coverage  is  in  the 
form  of  over  50  newscasts  daily,  90 
seconds  in  length,  prepared  by  the 
WMAL  newsroom  and  fed  by  spe- 
cial    equipment    into  projection 


BEAUMONT  MEANS  BUSINESS! 


Oil  Refineries 

POST-WAR    AND    POST  -  NOW 

A  The  oil  refining  industry  that  has  long  created 
wealth  in  the  Sabine  area  which  surrounds 
Beaumont  has  grown  to  gigantic  proportions. 
But  oil  refining  is  only  one  of  the  many  im- 
portant industries  which  make  this  area  a  fruit- 
ful market.  Among  these  are  shipyards,  steel 
and  iron  works,  synthetic  rubber  plants,  rice 
mills  and  canneries — all  geared  for  war  today 
.  .  .  preparing  for  peace  tomorrow. 

KFDM  is  the  major  network  station  which 
really  gives  you  coverage  and  penetration  of 
the  rich  Sabine  area.  Located  in  Beaumont, 
one  of  America's  fastest  growing  cities,  KFDM 
offers  you  a  Hooper-authenticated  listening  au- 
dience such  as  no  other  station  enjoys  in  this 
market.  Ask  for  the  facts  today. 


Represented  by  Howard  H.  Wilson  Company 


mm 


BEAUMONT, 


BLUE  NETWORK,  560  K.C.,  1,000  WATTS 


MEANS  BUSINESS 


SERVING  THE 
MAGNETIZED 
SABINE  AREA 


rooms  of  theatres  and  through  the 
facilities  of  Muzak. 

A  very  complicated  telephone 
and  microphone  system  was  de- 
veloped and  installed  by  Dan 
Hunter,  WMAL  chief  engineer,  sev- 
eral weeks  before  D-Day.  Many 
tests  were  made,  so  that  promptly 
at  8  a.m.  June  6  the  first  newscast 
was  fed  through  Muzak  facilities 
and  through  projection  rooms  to 
theatres  on  the  evening  of  invasion 
day.  Ever  since,  the  50-a-day  sched- 
ule has  been  maintained. 

News  editor  Bill  Neel  and  the 
rest  of  the  WMAL  news  staff  have 
developed  an  assembly  line  tech- 
nique to  produce  the  50  newscasts 
for  Washington  as  well  as  acting 
as  a  direct  source  of  information 
for  the  three  G.  A.  Richards  sta- 
tions— WJR  Detroit,  WGAR  Cleve- 
land and  KMPC  Beverly  Hills,  C'al. 
The  WMAL  news  bureau  answers 
special  requests  from  the  three 
Richards  stations. 


Collegiate  Renewals 

IN  A  SURVEY  conducted  at  six 
colleges  whose  radio  stations  carry 
time  signals  in  behalf  of  Ingersoll 
watches,  58%  of  the  600  students 
interviewed  correctly  identified  the 
sponsor.  Many  of  the  students 
were  able  to  recite  the  commercial 
word  for  word.  Survey  results  were 
revealed  by  Intercollegiate  Broad- 
casting System,  collegiate  chain,  in 
announcing  that  U.  S.  Time  Corp., 
producer  of  Ingersolls,  had  renew- 
ed its  contract  on  nine  stations,  at 
the  same  time  adding  two  outlets. 
The  New  York  Telephone  Co.,  has 
renewed  for  the  third  quarter  of 
1944  its  contract  for  spot  announce- 
ments on  CRG,  the  IBS  outlet  at 
Cornell  U. 


Ford  Renews 

FORD  MOTOR  Co.,  Dearborn, 
Mich.,  will  renew  all  of  its  programs 
on  the  Blue  network,  effective 
July  9,  for  52  weeks.  Contracts  in- 
clude following  shows,  aired  on  164 
Blue  stations:  Greenfield  Village 
Chapel  Service,  Sundays,  7-7:15 
(CWT)  ;  Early  American  Dance 
Music,  Saturdays,  7-7:30  (CWT); 
and  a  quarter-hour  news  period, 
Mondays  through  Fridays,  7-7:15 
p.m.  (CWT).  Agency  is  J.  Walter 
Thompson  Co.,  Chicago. 


New  Wrigley  Series 

WM.  WRIGLEY  JR.,  Co.,  Chicago, 
begins  sponsorship  June  23  of  a  25- 
minute  program,  Army  Service 
Forces,  7:30-7:55  p.m.  rebroadcast 
11:30-11:55  p.m.  (CWT)  Fridays, 
on  CBS.  Format  details  have  not 
been  announced.  Contract  is  for  12 
weeks,  placed  by  Arthur  Meyerhoff 
Co.,  Chicago. 


W-E  Dividend 


"Magnetized  ■   ■   ■   drawing  people  and   industries  from  other  sections' 


DIRECTORS  of  the  Western  Elec- 
tric Co.  meeting  Tuesday,  June  13, 
declared  a  dividend  of  50  cents  per 
share  on  its  common  stock..  Dividend 
is  payable  on  June  30,  1944,  to  stock 
of  record  at  the  close  of  business  on 
June  23,  1944. 


CUTTING  UP  a  236-pound  cake 
into  3,146  pieces,  John  Alexander 
(left)  general  manager  of  KODY 
North  Platte,  Neb.,  and  Al  Larson, 
office  manager  of  WOW  Omaha, 
swing  into  action  during  WOW- 
KODY  day  at  the  Union  Pacific 
Main  Line  canteen  in  North  Platte. 
Once  every  two  months  the  staffs 
of  WOW  and  KODY  serve  all  day 
at  the  canteen.  In  addition  to  the 
cake,  WOW  and  KODY  gave  each 
service  man  and  woman  an  auto- 
graphed movie  star  pin-up  photo 
and  a  "letter  from  KODY-land", 
written  by  one  of  3,100  school  girls 
in  the  KODY  area  addressed  to  an 
unknown  serviceman  or  woman. 


Rieser  Adds 

RIESER  Co.,  New  York,  has  ex- 
panded its  spot  campaign  for  Ve- 
nida  Hair  Lacquer  with  a  26-week 
contract  for  15  transcribed  an- 
nouncements weekly  on  WLIB 
Brooklyn.  WMEX  Boston  has  also 
been  added  to  the  schedule  which 
includes  WHN  and  WMCA  in  New 
York  and  WIBG  Philadelphia.  On 
the  three  New  York  stations  Rieser 
combines  promotion  of  lacquer  and 
leg-make  up  in  its  commercials — 
all  singing  jingles  aired  from  12  to 
15  times  weekly.  Agency  is  E.  T. 
Howard  Co.,  N.  Y. 


Meat  Series  Moves 

AMERICAN  MEAT  INSTITUTE, 
Chicago,  shifts  its  half-hour  dra- 
matic program,  Life  of  Reilly,  fea- 
turing William  Bendix,  Sundays,  on 
167  Blue  stations,  originating  out 
of  Hollywood,  to  a  new  time,  Sun- 
days, effective  July  9.  Program, 
which  has  been  sponsored  by  Amer- 
ican Meat  Institute  since  Jan.  16, 
moves  from  2-2:30  p.m.  to  9-9:30 
p.m.  (CWT).  Contract  is  for  52 
weeks.  Agency  is  Leo  Burnett  Co., 
Chicago. 


NBC  Names  Two 

NBC  Radio  Recording  Division  has 
promoted  Walter  B.  Davison,  sales- 
man, to  assistant  sales  manager, 
assigned  to  coordinate  all  Govern- 
ment contact  work,  Willis  B.  Par- 
son will  handle  special  station  as- 
signments in  addition  to  his  duties 
as  assistant  sales  manager.  Claude 
Barrer,  of  syndicated  sales,  has 
been  promoted  to  the  new  post  of 
syndicated  sales  manager. 
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HAS  A  PLACE 
in  war  production! 


Morale  and  health  are  two  of  the  greatest 
factors  in  winning  a  war.  Victory  demands 
that  they  be  kept  at  the  highest  levels  on 
both  the  fighting  front  and  the  production 
front. 

So,  for  thirteen  weeks  a  radio  program  en- 
titled "Ounce  of  Prevention"  was  produced 
inside  local  war  production  plants  in  which 
more  than  four  hundred  thousand  war 
workers  were  daily  employed.  Scripts,  pre- 
pared in  collaboration  with  the  Los  Angeles 
Defense  Council,  dramatized 
industrial  health  programs, 
showed  how  and  why  they  re- 
duced absenteeism  and  labor 


"Ounce  of  Prevention"  by  exemplifying 
war  plants  with  good  health  programs  and 
revealing  the  benefits  therefrom,  has  encour- 
aged management  and  labor -management 
committees  of  other  plants  to  inaugurate  sim- 
ilar health  plans. 

Yes,  radio  does  have  a  place  in  war  pro- 
duction effort,  and  here  again  is  evidence  of 
how  a  radio  station  can  play  a  vital  part  in 
community  welfare  and  build  loyalty  and 
good  will  among  a  listening  audience. 


KFI 


NBC 


for  LOS  ANGELES 


turnover  and  improved  morale.       50,ooo  watts  .  clear  channel  .  640  kilocycles 


EDWARD     PETRY     AND     COMPANY,    INC.,    NATIONAL  REPRESENTATIVES 
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Lending  themselves  admirably  to  advertising  KXOK's  call  letters, 
spot-on-the-dial,  Blue  Network  affiliation,  programs  and  coverage 
. . .  24 -sheet  posters  ...  100  of  them  ...  are  used  to  keep  KXOK's 
message  before  the  public. 

These  posters  have  set  a  style  ...  a  pace ...  a  greater  impact  value 
for  KXOK.  .  .  reflected  in  fifteen  other  types  of  local  and  national 
advertising  which  are  used  regularly  to  promote  the  station. 

Advertisers  recognize  and  appreciate  the  benefits  they  receive  from 
KXOK's  consistent  parade  of  promotions  that  have  played  such  an 
important  part  in  helping  to  build  KXOK  ...  in  slightly  more  than 
five  years. ..into  its  present  effective  selling  force  in  this  community. 


al  'Pnamatiott&  lot  'K'XO'K 


KXOK  PROMOTION 


24-Sheet  Posters 
County  Bus  Posters 
Blotters 

National  Trade  Paper 
Advertising 

Newspaper  Advertising 
£  Publicity 


Broadsides  %  Direct  Mail 

Sales  Brochures 

Book  Match  Covers 

Rural  Newspaper 
Advertising 

Courtesy  Spots 

Newspaper  Delivery 
Vehicle  Posters 


Theatre  Newscasts 

Personalized  Program 
Schedules 

Coverage  Map  %  Statistics 

Surveys 

Hotel  Lobby  Display  Boards 


630  Kilocycles 


REPRESENTED    BY    JOHN    BLAIR    &  COMPANY 


Affiliated 


MetckandUlnj  &  Promotion 

WTMJ  Free  Seeds — Film  Tie-Ups — Brass  Tacks 
WNAX  Scholarships — Radio  News  Column 


TO  ILLUSTRATE  Mutual's 
complete  news  coverage,  the 
network  has  made  available 
to  theatres  throughout  the 
country  a  motion  picture  trailer 
titled  "This  Is  Mutual— The  Net- 
work for  News"  produced  by  the 
MBS  sales  promotion  department. 
Trailer,  which  runs  90  seconds  and 
shows  important  news  commenta- 
tors and  overseas  reporters  at 
work  here  and  abroad,  will  be 
shown  in  105  cities  through  tie-ups 
arranged  by  network  members  and 
affiliates. 

Map  and  Glass 

FOLDING  magnifying  glass  ac- 
companies the  Rand  McNally  inva- 
sion map  dis  ributed  by  WCAU 
Philadelphia. 


WTMJ  Free  Seeds 

NEARLY  8,000  early  morning  lis- 
teners to  Gordon  Thomas'  Top  o' 
the  Morning  show,  heard  6-8:30 
a.m.  over  WTMJ  Milwaukee,  have 
received  gourd  seeds  as  a  result  of 
a  13-day  give-away  of  "Gordon's 
gorgeous  Gourds."  Gourd  seeds 
were  sent  out  in  envelopes  giving 
complete  planting  instructions. 
*      *  * 

WBAL  Folder 
REPRINTS  from  WBAL  Balti- 
more advertisements  in  Broadcast- 
ing and  Baltimore  magazines  are 
being  distributed  as  a  promotion 
piece  by  the  station.  Ads  feature 
Baltimore  as  the  leader  in  many 
war  and  post-war  industries  and 
stress  the  slogan  that  "WBAL 
means  business  in  Baltimore." 


NBC  Film  Tie-Up 

TWO-WAY  tie-in  on  exploitation 
for  future  Columbia  Screen  Snap- 
shot films  which  feature  NBC  per- 
sonalities, has  been  made  by  net- 
work and  film  studio,  and  starts  in 
early  July.  Under  set-up,  Colum- 
bia film  exchanges  will  notify 
NBC  affiliates  of  Screen  Snapshot 
film  bookings  in  which  network 
talent  appears,  thus  allowing  lo- 
cal exhibitors  and  stations  to  tie- 
up  on  promotion.  First  film,  "See- 
ing Hollywood  with  Two  G.I.  Joes" 
which  features  the  NBC  program 
People  Are  Funny  currently  is 
scheduled  for  release  on  July  15. 
Details  of  the  two-way  agreement 
were  formulated  in  New  York  by 
Sheldon  B.  Hickox  Jr.,  NBC  man- 
ager of  station  relations,  and  Ralph 
Staub,  Columbia  Pictures  Corp. 
producer  of  Screen  Snapshot  films. 
*     *  * 

WCCO  Study 

RESULTS  of  a  listener  survey 
conducted  for  WCCO  Minneapolis- 
St.  Paul,  using  the  CBS  Listener 
Diary  technique,  are  presented  in 
an  illustrated  promotion  booklet. 
Cover  shows  a  worker  in  a  wheat- 
field  with  the  WCCO-CBS  micro- 
phone, and  the  sign  "Good  Neigh- 
bor at  Work,"  in  the  foreground. 
Purpose  of  study,  covering  the 
week  of  Dec.  6,  1943,  was  to  meas- 
ure the  station's  standing  as  a 
"good  neighbor  to  the  Northwest." 
Listener  data  is  broken  down  ac- 
cording to  three  periods — early 
morning  (before  national  network 
programs  come  on  the  air) — late 
evening,  (after  net  shows  go  off) 
and  Saturday  "in  the  profitable 
before-noon  hours  when  local  and 
network  programs  are  almost 
equally  balanced." 


Brass  Tacks 

IN  A  PROMOTION  booklet,  "The 
Brass  Tacks  of  Boston  Radio," 
WEEI  draws  a  parallel  between 
the  old-time  New  England  practice 
of  measuring  out  cloth  lengths  on 
a  row  of  tacks,  and  the  station's 
six-day  survey  to  determine  the 
station  preferences  of  Boston  ad- 
vertisers. The  brass-tack  measure 
is  used  in  chart  form  to  illustrate 
findings. 

*      a  a 

KSD  Folder 

TITLED  "They  Listen  to  Amer- 
ica's No.  1  Network",  latest  pro- 
motion brochure  of  KSD  St.  Louis, 
emphasizes  that  the  station  is  an 
NBC  outlet  with  "unrivalled  pro- 
grams" in  an  "unrivalled  cover- 
age area."  Promotion  piece  is  done 
in  bright  red  on  glossy  white  stock. 
*      *  * 

WKRC  Brochure 

A  FOUR-PAGE  brochure  entitled 
"Around  the  World  Once  an  Hour" 
has  been  distributed  by  WKRC  Cin- 
cinnati to  promote  its  news  gather- 
ering  staff  services  and  MBS  com- 
mentators. Brochure  states  that 
during  the  past  year,  WKRC's  day- 
time news  ratings  have  increased 
almost  50%. 


Publicity  Swap 

A  MUTUAL  trade  deal  has  been 
completed  between  the  audience 
promotion  division  of  WJZ  New 
York  and  the  Skouras  Theatres, 
New  York,  whereby  the  station 
programs  are  promoted  in  the  64 
theatres  of  the  chain.  In  return, 
20th  Century  Fox  films  being  shown 
at  the  Skouras  houses  are  promoted 
on  WJZ,  through  21  announcements 
weekly.  One-minute  trailers  are 
shown  in  the  theatres  four  or  five 
times  daily  in  Skouras  theatres  in 
New  York  City,  Long  Island  and 
New  Jersey. 

WNAX  Scholarships 

WNAX  Yankton,  S.  D.  has  made 
available  funds  sufficient  for  two 
scholarships  at  Morningside  U., 
Sioux  City,  la.  in  the  amount  of 
$300  each,  one  for  a  boy,  the  other 
for  a  girl.  Scholarships  supple- 
ment others  given  by  WNAX  to 
Iowa  State  College,  Yankton  Col- 
lege, Minnesota  College  of  Agricul- 
ture, South  Dakota  State  College, 
North  Dakota  State  College  and 
Nebraska  College  of  Agriculture. 
The  latest  grant  to  Morningside 
U.  will  run  for  ten  years. 

'We  Move'  Folder 

ANNOUNCING  opening  of  new 
executive  offices  and  auxiliary 
studios  on  the  third  floor  of  the 
Waltower  Bldg.,  Kansas  City,  Mo., 
KCKN  Kansas  City,  Kan.,  has  is- 
sued a  four-page  brochure  in  color 
titled  "We  Move  Across  the  River." 
Promotion  piece  contains  pictures 
of  new  studios,  offices  and  other  fa- 
cilities and  is  centered  with  photo 
of  the  Waltower  Bldg. 

;gc         $  $ 

WTAG  Promotion 

PROMOTION  PIECE  titled  "How 
big  a  slice  would  you  like?"  is  be- 
ing mailed  to  agencies  and  adver- 
tisers by  WTAG  Worcester,  Mass., 
giving  the  relationship  of  the 
WTAG  coverage  to  other  local  sta- 
tions, including  figures  from  the 
Hooper  Station  Listening  Index. 
Relative  cost  of  WTAG  with  other 
local  outlets  is  given. 

!fc  *  * 

WOV  Promotion 

WOV  New  York  has  issued  a  black- 
white-and-yellow  promotion  folder, 
22  by  16  inches,  keyed  to  the  theme 
that  "there's  a  great  change  tak- 
ing place  in  New  York."  Charts 
based  on  the  C.  E.  Hooper  station 
listening  index  are  used  as  illus- 
trations. WOV  clippings  and  radio 
awards  are  also  represented  in  the 
folder. 

*      *  * 
KRNT  Column 

LATEST  KRNT  Des  Moines  pro- 
motion is  a  series  of  newspaper 
advertisements  in  16  papers — seven 
dailies  and  nine  weeklies — of  mid- 
dle Iowa.  Advertisements  are  in  the 
form  of  a  column  titled  "Likely 
Listenin' "  and  are  set  18  inches, 
double  column  with  cuts  of  local 
and  CBS  personalities.  Agency  is 
Blakemore  Adv.,  Des  Moines. 


Sell  America's  New 
Industrial  Frontier 
With 

WROL 

★  WROL  primary  area  covers  some  of 
worlds  greatest  industrial  operations- 
XV A,  CEW,  ALCOA. 
*  WROL  for  14  years  has  been  rhe  home 
town  station  for  Knoxville,  now  more 
than    200,000    population.  Knoxville 
^tinues  first  in  U.  S.  business  activity 
with  June  S-M  city  index  of  160.0. 
*WROL's  620kc,  low  frequency  coverage 
and  20  hour  daily  schedule  offers  greatest 
opportunity  for  national  advertisers  to 
reach  this  fabulous  market. 


i  ... 
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SBC  FOR  EAST  TENNESSEE 
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WBAL  —  50,000  Watts  .  .  .  One  of  America's  Great  Radio  Stations 
BASIC  NBC  NETWORK  — Nationally  Represented  by  Edward  Petry  &  Co. 

BALTIMORE 
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They  Make  Fort  Industry  Co 
Stations  Bankable 


One  Fifty  Thousand  — ■  one  Ten  Thousand  —  three  Five  Thou- 
sand and  two  Two-fifty  watters,  give  Fort  Industry  Co.  sta- 
tions that  REACH-OUT  without  which  there  can  be  no  success. 
This  impressive  power  serves  Seven  important  markets  which 
range  from  the  ever  productive  Great  Lakes  region  spear- 
headed by  Toledo  (WSPD)  the  birthplace  of  Fort  Industry,  to 
the  great  Atlantic  Seaboard  area  spearheaded  by  Miami,  the 
home  of  WFTL,  Florida's  most  powerful  station. 

Added  to  these  must  factors  of  Power  and  Markets, 
are  the  experienced  Fort  Industry  men  who  know 
their  audiences  and  the  intricacies  of  successful 
broadcasting.  They  are  the  plus  force  that 
does  so  much  to  make  Fort  Industry  Co. 
stations  bankable. 


i' 


WFTL 

10,000  Watts 

Miami,  Fla. 

WHIZ 

250  Watts 

Zanesville.  Ohio 


WAGA 


5.000  Watts 

Atlanta,  Ga. 

WLOK 

250  Watts 

Lima,  Ohio 


WSPD 

5,000  Watts 

Toledo,  Ohio 


WMMN 

5,000  Watts 

Fairmont,  West  Va. 


Y    CO.    STATION    Y  0  0    CAN    DANK    ON  IT! 


Modelled  by  Radio 

CHAIRMAN  Wheeler  of  the  Senate  Inter- 
state Commerce  Committee,  in  which  radio 
legislation  originates,  with  the  silent  ac- 
quiescence of  Acting  Minority  Leader  White, 
has  definitely  and  finally  interred  the  White- 
Wheeler  bill  to  amend  the  Communications 
Act  of  1934.  The  bill,  he  said,  was  dead  "due 
to  industry  opposition". 

Sen.  Wheeler  wanted  legislation.  But  he 
wanted  his  kind.  He  talked  about  a  bill  that 
would  limit  the  FCC's  powers  but  at  the 
same  time  not  let  radio  go  scot-free.  The  re- 
sult was  an  abortive  effort  to  revise  the  exist- 
ing law,  through  a  series  of  complicated 
amendments  that  would  give  the  FCC  greater 
rather  than  lesser  powers.  Then  he  uncere- 
moniously tossed  the  bill  in  the  wastebasket 
after  the  NAB  had  suggested  changes  in  the 
proposed  final  draft. 

Unfortunately,  on  one  point  Sen.  Wheeler 
is  right.  All  radio  groups  haven't  been  united. 
While  the  NAB,  which  should  speak  for  radio, 
projected  particular  viewpoints,  c+her  broad- 
cast units  took  different  position.;.  So  Sen. 
Wheeler  concluded  that  radio  didn't  want  leg- 
islation. He  is  in  error. 

Sen.  Wheeler  has  certain  fixations  about 
radio.  He  insists  upon  equal  time  and  identical 
facilities  for  all  shades  of  opinion.  He  abhors 
what  he  calls  "super  power".  Evidently  he 
felt  that  if  he  could  write  a  bill  that  would 
arouse  the  opposition  both  of  the  broadcasters 
and  the  FCC,  he  could  achieve  his  kind  of 
legislation.  He  succeeded  to  the  point  of  hav- 
ing his  bill  commit  hara-kiri.  The  ban  on  spon- 
sorship of  news  and  commentators,  which  was 
designed  to  be  a  "window  dressing"  stratagem, 
did  that.  Sen.  Wheeler  simply  overstepped. 

There's  no  question  about  the  need  for 
legislation.  The  committee  recognized  that  by 
holding  hearings  last  November  and  Decem- 
ber. Voluminous  testimony  was  taken.  Sens. 
Wheeler  and  White  and  committee  aides 
worked  hard  and  long  in  drafting  the  bill. 
But  all  that  goes  for  naught,  with  the  bill  in 
the  legislative  cemetery,  blessed  by  none. 

What's  the  answer?  The  legislative  process 
should  be  reversed.  Radio  itself  should  draft 
a  model  bill.  That  doesn't  mean  one  that  would 
free  radio  of  all  regulation.  It  should  be  a 
draft  that  would  assure  radio  the  kind  of 
freedom  contemplated  by  the  founding  fathers 
when  they  guaranteed  freedom  of  the  press 
and  freedom  of  speech.  Certainly  the  plight 
of  radio  today  goes  far  beyond  that  which  the 
Bill  of  Rights  ordained  inviolate. 

In  this  issue  we  publish  an  article  by  M.  H. 
Aylesworth,  first  president  of  the  first  net- 
work— NBC,  and  former  motion  picture  and 
newspaper  executive. 

"Deac"  Aylesworth,  a  lawyer,  was  there 
when  the  Act  of  1927  was  written — the  key 
witness  for  radio.  Basic  provisions  of  that  act 
still  are  in  the  law.  He  has  no  radio  axe  to 
grind  for  he  severed  all  broadcasting  connec- 
tions long  since. 

Mr.  Aylesworth  proposes  new  legislation 
from  scratch — not  a  patchwork  job  on  the 


present  law.  He  suggests  that  Congress  assume 
its  rightful  responsibility  and  designate  allo- 
cations, just  as  it  writes  the  revenue  formulas. 
He  proposes  that  Congress  adopt  a  standard 
more  explicit  than  "public  interest".  There 
should  be  a  "single  administrator"  handling 
the  license  function  and  a  separate  "radio 
court"  of  appeals.  He  advocates  business  reg- 
ulation by  the  Federal  Trade  Commission, 
which  governs  other  media  like  newspapers 
and  magazines,  and  examines  radio  scripts. 

Mr.  Aylesworth  frankly  admits  it  will  take 
a  lot  of  work  to  "put  flesh  on  this  skeleton". 
His  plan  isn't  novel  or  unprecedented.  Much 
legislation  has  originated  that  way. 

The  issue  is  clear.  Legislation  is  needed. 
An  adequate  job  can't  be  done  by  amending 
the  existing  law.  A  fresh  start  is  indicated. 
So  why  not  have  all  radio,  through  the  NAB, 
draft  a  proposed  bill?  Mr.  Aylesworth's  cogent 
suggestions  supply  an  excellent  springboard. 
Then  let  Congress,  in  its  wisdom  and  after 
hearing,  complete  the  task.  No  one  is  more 
familiar  with  the  vagaries  of  broadcast  oper- 
ation than  the  broadcaster  himself.  He  is  en- 
titled to  his  day  in  court. 


June  will  go  down  in  radio  lore  as  the 
month  during  which  radio  demonstrated 
its  ubiquity  as  a  news  medium.  Having 
reached  a  new  high  water  mark  with  its 
brilliant  coverage  of  the  European  invasion, 
radio  now  takes  on  the  home-front's  big- 
gest job — the  GOP  Convention  in  Chicago. 
Some  300  radio  reporters,  headed  by  net- 
work and  station  executives  will  be  there. 


Radio's  Greatest  Triumph 

FROM  ALL  quarters  comes  unstinted  praise 
for  radio's  coverage  of  the  invasion — radio's 
greatest  triumph.  Every  man  and  woman  in 
radio  can  be  proud  of  the  job  done  in  those 
tense  hours  following  D-Day.  The  biggest 
spot  news  story  in  history  was  handled  as 
expertly  as  if  it  were  a  routine  occurrence. 

Precedents  toppled  like  duck-pins.  The  emer- 
gency pooling  arrangement,  which  resulted 
in  direct  or  transcribed  reports  by  radio  re- 
porters over  the  "combined  networks  of  the 
United  States",  worked  perfectly.  CBS  put  it 
well  in  voicing  thanks  to  all  networks: 

This  emergency  pooling  of  the  keenly  com- 
petitive foreign  staffs  of  all  networks  and  their 
joint  use  of  limited  transatlantic  radio  chan- 
nels have  enabled  all  four  networks  to  per- 
form the  greatest  public  service  in  the  history 
of  radio  broadcasting.  Surely  the  hour  of 
America's  greatest  trial  in  this  war  .  .  .  per- 
haps the  supreme  trial  of  her  men  and  guns 
...  is  a  proper  time  to  put  aside  self-acclaim 
and  personal  advantage. 

Perhaps  the  most  significant  development — 
and  the  one  destined  to  influence  future  oper- 
ations— was  the  use  of  transcribed  reports  of 
radio  war  correspondents  over  all  networks. 
Heretofore,  NBC  and  CBS  have  turned  thumbs 
down  on  recordings  of  any  kind.  The  invasion 
coverage  may  well  spell  the  end  of  that  taboo. 
High  point  was  the  stirring  film-recorded 
documentary  of  George  Hicks,  Blue  network 
London  chief,  made  from  the  bridge  of  a  war- 
ship under  Nazi  air  attack  on  D-Day.  That 
spontaneous,  vivid  report  could  never  have 
been  presented  from  a  studio. 

The  British,  with  a  war  experience  antedat- 
ing ours  by  two  years,  introduced  the  "actual- 
ity" type  of  broadcast.  It  is  a  special  event  on 
wax,  film  or  wire.  And  it's  here  to  stay. 


GEORGE  FRANCIS  HICKS 


ABOVE  the  rattle  of  anti-aircraft  fire  and 
the  roar  of  attacking  planes,  a  tense 
voice  is  speaking,  with  the  boom  of  guns 
and  exploding  shells  punctuating  every 
line.  It  is  George  Hicks  reporting  the  biggest 
story  of  World  War  II — invasion. 

Broadcasting  with  the  Amertype  film  re- 
corder, loaned  by  the  Navy  to  the  networks, 
the  manager  of  the  Blue  network's  London  i 
news  office  has  achieved  a  record  for  repeat 
performances  on  the  radio. 

Under  the  pooled  plan  of  operations  agreed 
on  by  the  four  networks,  the  Army  and  Navy, 
Hicks'  description  of  an  Allied  landing  on  the 
Normandy  coast,  of  a  Nazi  air  attack  on  an 
Amercian  warship,  of  a  trip  with  an  amphibi- 
ous convoy,  have  been  played  back  time  and 
again  by  the  four  networks,  competition  for- 
gotten. The  recording  of  the  Junker  raid  on 
the  warship  has  been  called  "the  first  great 
documentary  of  the  war". 

A  tall  fellow  with  ruddy  complexion,  tousled 
brown  hair  and  hazel  eyes,  Hicks  grew  up  with- 
out any  definite  idea  of  what  he  wanted  to  do. 
Born  Aug.  26,  1905,  in  Tacoma,  Wash.,  he 
worked  in  sawmills,  logging  camps  and  ship- 
yards, in  a  hardware  store,  a  haberdashery 
and  a  pickle  factory,  he  drove  trucks  and  dug 
ditches.  He  didn't  know  what  he  was  looking 
for  but  he  went  to  Alaska  and  Panama,  sailed 
the  seas  in  a  freighter  and  drove  a  car  across 
the  United  States. 

Hicks  spent  one  year  at  the  College  of  Puget 
Sound  in  Tacoma,  one  at  the  U.  of  Washing- 
ton in  Seattle,  and  then  a  year  at  the  Corcoran 
Art  School  in  Washington,  D.  C. 

His  hobby  still  is  painting  oils  and  water 
colors — next  to  his  main  hobby,  his  son,  Robert 
Ivan  Hicks,  11,  whose  proudest  possession  is 
the  dagger  his  dad  got  from  a  German  prisoner 
in  Italy.  Hicks  married  the  former  Anne  Thir. 
The  family  lives  in  Jackson  Heights,  Long 
Island. 

While  in  Washington,  about  to  join  a  school 
to  train  for  the  consular  service,  Hicks  read  an 
ad  for  a  radio  announcer  in  September  1928, 
applied  with  200  others  for  the  job  and,  al- 
though the  manager  of  Station  WRC  thought 
he  had  plumbed  the  depths  in  bad  technique,  he 
was  hired.  On  his  first  assignment  he  had 
mike  fright  and  lost  his  voice. 

But  Hicks  had  found  what  he  was  searching 
for.  He  was  shifted  to  NBC  in  New  York  in 
November  1929  a  top-notch  announcer. 

In  December  1932  he  made  one  of  the  first 
underseas  broadcasts  from  a  submarine  and 
described  his  sensations  on  coming  to  the  water 
protected  only  by  the  new  Momsen  lung, 
(Continued  on  page  42) 
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Again  a  Citation  for  Exellence  in  Public  Service 
is  awarded  KOIN... 


"A  gripping,  superbly  written,  and  produced 
drama,  depicting  ravages  of  a  forest  fire  and 
the  wartime  importance  of  conservation." 

This  is  the  description  used  concerning  "Tillamook  Burn" 
broadcast  on  the  nationwide  Columbia  network  and  given 
FIRST  AWARD  by  the  EIGHTH  AMERICAN  EXHI- 
BITION OF  EDUCATIONAL  RADIO  PROGRAMS, 
May,  1944.  Sponsored  by  the  Fifteenth  Institute  for  Edu- 
cation by  Radio,  Ohio  State  University,  Columbus,  Ohio. 


And  these  are  the  men  responsible  for  not  only  "Tillamook 
Burn"  but  hundreds  of  top-flight  productions  broadcast 
over  KOIN  in  its  continual  program  of  public  service. 


Hank  SWARTWOOD 

Program  Director 

Supervises  production  of  all  programs.  Hank  personally  authored  the  script 
of  the  award-winning  "Tillamook  Burn"  in  collaboration  with  the  U.S. 
Forest  Service  and  Oregon  Forestry  Department.  He  also  supervised  its 
production  and  acted  as  narrator.  His  radio  experience  covers  17  years, 
1 1  of  them  with  KOIN,  preceded  by  newspaper,  writing  and  dramatic  work. 


JOHNNY 
WALKER 

Policy  and  Copy 
Coordinator 

Johnny  has  spent  18 
years  in  radio  ...  as 
singer,  announcer, 
writer,  producer  and 
supervisor  of  music 
clearance. 


■  TED 

■  COOKE 

jj  Production 
jj  Manager 

If  In  radio  since  1930 
;   as  producer,  writer, 
announcer,  and  tech- 
nician. Produced  bond 
m  promotion  "Victory 
1  Harvest"  shows 

presented  in  eleven 
j  Oregon  cities. 


BILL 
MEARS 

Asst.  Production 
Manager 

With  KOIN  since 
1940,  following  seven 
years  as  free-lance 
actor,  writer, 
producer  in 
Hollywood.  Worked 
on  many  network 
productions. 


Its  production  staff  contributes  greatly  to  KOIN's  position  of  leadership  in  its  community. 

PORTLAND 
OREGON 


FREE  & 
PETERS,  INC. 
National 
Representatives 
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No  Grab 
[Bag  Here! 

WAIR's  record  of  success  makes  it 
possible  for  you  to  plot  your  sales 
and  distribution  course  with  a  re- 
markable degree  of  accuracy. 
WAIR  is  a  "must"  in  this  great 
market. 

W  A  I  R 

Winston  -  Salem,  North  Carolina 
The  Walker  Co.,  Nat'l  Representatives 


Stovin 
Wright 


RADIO 
STATION 
REPRESENTATIVES 

offices 

MONTREAL  •  WINNIPEG 
TORONTO 


*  A  Preferred  Market 

April  SALES  MANAGEMENT 

WFMJ 

YOI 

28 


YOUNGSTOWN,  OHIO 


TH  U.  S.  METROPOLITAN 
DISTRICT 


MORE  LISTENERS 
PER  DOLLAR 

ASK 
HEADLEY-REED 

Now    York  -  Chicago  -  Detroit 
Atlanta  -  San  Francisco 


Our  Respects  to 

(Continued  from  page  40) 

he  covered  the  Normandie's  maiden 
voyage,  and  described  the  flight 
of  the  new  Atlantic  Clipper,  flying 
with  it  to  Europe  and  return. 

Hicks  made  the  first  broadcast 
with  the  new  tiny  microwave 
transmitter,  concealed  in  a  silk  hat 
which  he  wore  as  he  strolled  along 
Manhattan's  thoroughfares  and  de- 
scribed the  1936  Easter  parade. 

When  the  Blue  was  formed  in 
January  1942  Hicks  was  taken  on 
as  an  announcer  and  in  March  was 
appointed  a  special  features  re- 
porter by  G.  W.  Johnstone,  direc- 
tor of  news  and  special  features. 
It  was  in  his  broadcast  for  Men 
of  the  Land,  Sea  and  Air  that 
Hicks  displayed  his  skill  as  a  re- 
porter and  a  showman,  convincing 
Johnstone  he  was  the  man  to  send 
abroad. 

On  this  special  series,  featuring 
interviews  with  men  of  the  armed 
services  and  the  Merchant  Marine, 
Hicks  built  dramatic  broadcasts 
from  the  words  of  awkward  and 
mike-shy  youngsters.  Given  a  tough 
merchant  sailor  as  a  subject,  he 
not  only  made  him  talk,  but  in 
language  that  smelled  of  the  salty 
sea. 

In  September  1942  Hicks  became 
the  first  radio  reporter  to  accom- 
pany a  convoy  to  a  far-off  sea  fron- 
tier, first  on  a  small  destroyer  and 
then  on  a  sub  chaser,  for  a  total  of 
18  days — for  only  30  minutes  of  air 
time.  But  he  considered  his  mission 
a  success. 

"I  know  now  what  I  wanted  to 
know,"  he  said.  "Next  time  I  talk 
with  one  of  these  men  on  my  pro- 
gram, I'll  understand  what  they're 
talking  about.  And  I  think  they'll 
feel  a  little  easier,  knowing  that 
the  man  with  the  microphone  is 
something  more  than  a  question 
box." 

It  was  because  he  was  "some- 
thing more  than  a  question  box" 
that  Hicks  was  sent  overseas  in 
December  1942  when  Johnstone 
organized  the  Blue's  overseas  staff. 
He  wasn't  too  pleased  to  be  named 
manager  of  the  London  news  office 
— he  wanted  to  go  to  North  Africa, 
Sicily.  In  September  1943  when 
Arthur  Feldman  joined  the  Blue's 
London  staff,  Hicks  got  his  wish — 
he  went  to  the  North  African 
theatre  of  operations  at  Algiers, 
and  although  he  had  missed  the  in- 
vasion of  Sicily,  he  immediately 
scored  his  first  scoop  for  the  Blue. 
He  was  the  only  American  radio 
or  newspaperman  to  go  with  the 
Allied  troops  invading  Corsica. 

Then  came  southern  Italy.  With 
no  recording  equipment  available 
for  front  line  reporting,  Hicks 
dashed  to  the  front  lines  and  back 
to  a  transmitter  in  Naples  to  re- 
port the  war  in  Italy  for  Blue  lis- 
teners in  America. 

When  active  planning  for  the 
coverage  of  the  invasion  began, 
Hicks  was  assigned  with  an  en- 
gineer as  a  team  for  the  naval  in- 
vasion unit.  For  what  followed,  and 


NOTES 


EVERETT  L.  DILLARD,  general 
manager  and  owner  of  Commercial 
Radio  Equipment  Co.  and  licensee  of 
KOZY,  Kansas  City  FM  outlet,  was 
recipient  of  the  company's  Army- 
Navy  "E"  Award  in  ceremonies  in 
Kansas  City  June  15.  In  attendance 
also  were  C.  O.  Simmons,  radio  en- 
gineer of  the  Washington  office  of 
Commercial  Radio,  and  Velma  Carter 
Mr.  Dillard's  executive  assistant. 

E.  R.  VADEBONCOEUR,  news 
analyst  of  WSYR  Syracuse,  who  re- 
cently returned  from  a  31-day  tour  of 
the  Pacific  war  theatre,  last  week  was 
elected  a  vice-president  of  Central 
New  York  Broadcasing  Corp.,  operat- 
ing WSYR.  The  announcement  was 
made  by  Col.  Harry  C.  Wilder,  presi- 
dent. 

VOLNEY  HURD,  director  of  the 
Christian  Science  Monitor's  news 
roundups  over  MBS  Monday  through 
Friday,  was  the  commencement 
speaker  at  the  Leland  Powers  School 
of  the  Theatre  and  Radio  on  June  16. 
His  topic  was  "Radio  and  Its  Influ- 
ence in  World  Affairs." 

LEE  McCANNE,  secretary  and  as- 
sistant general  manager  of  the  Strom- 
berg-Carlson  Co.,  Rochester,  and 
owner  of  WHAM  Rochester,  has  been 
elected  a  director  for  district  No.  2 
of  the  National  Federation  of  Sales 
Executives. 

DWIGHT  B.  HERRICK,  newly- 
appointed  NBC  war  program  man- 
ager, and  acting  manager  of  the  NBC 
public  service  department,  joined  NBC 
as  a  page  boy  in  1934,  and  not  in  1943 
as  inadvertently  stated  in  a  previous 
issue.  Mr.  Herrick  has  served  as  act- 
ing manager  of  guest  relations  since 
1943. 

FRANCES  MARTIN  Jr.  has  joined 
the  sales  department  of  the  WOR 
New  York  recording  studios,  replac- 
ing Philip  Cochrane,  who  has  joined 
the  armed  forces. 

JULIUS  HABER,  director  of  pub- 
lic relations  for  the  RCA- Victor  Divi- 
sion of  RCA  Mfg.  Co.,  Camden,  N.  J., 
has  been  elected  president  of  tht> 
B'nai  B'rith  Lodge  of  Camden. 


is  still  following,  turn  on  your  radio 
and  listen  to  any  one  of  the  Hicks 
recordings  reaching  the  air  daily 
via  shortwave  from  London.  They 
are  classics  in  radio  war  reporting. 


WILLIAM    A.  WINTERBOTTOM. 

vice-president  and  general  manager 
and  director  of  RCA  Communications, 
has  completed  30  years  service  with 
the  company. 

FIN  HOLLINGER,  general  manager 
of  KDB  Santa  Barbrara,  Cal.,  has 
been  elected  president  of  the  Santa 
Barbara  Advertising  Club. 

WILLIAM  B.  RYAN,  general  man- 
ager of  KFI-KECA  Los  Angeles,  has 
been  appointed  consultant  in  health 
education  to  California  Board  of  Pub- 
lic Health.  Dramatic  program,  The 
Unseen  Enemy,  points  up  need  for  ve- 
nereal disease  control,  and  has  been 
on  KFI  nine  months. 

G.  A.  (Dick)  RICHARDS,  presi- 
dent of  WJR  KMPC  WGAR,  has  re- 
turned to  the  West  Coast  after  several 
weeks  in  Detroit,  and  has  taken  up 
permanent  headquarters  at  KMPC 
Hollywood. 

DON  E.  GILMAN,  Blue  western 
division  vice-president,  is  in  New 
York  for  conferences.  He  returns  to 
Hollywood  early  in  July. 

JAMES  L.  FOUCH,  president  of 
Universal  Microphone  Co.,  Inglewood, 
Cal.,  is  the  father  of  a  boy. 

RALPH  H.  PARKER  has  resigned 
from  CKPR  fort  Arthur,  Ont,  after 
more  than  13  years  service.  Mr.  Parker 
will  enter  broadcasting  for  himself. 

ALLAN  W.  KERR,  former  salesman 
at  WOV  New  York,  has  joined  WABC 
New  York  as  account  executive. 

WILTON  E.  COBB,  general  man- 
ager of  WMAZ  Macon,  Ga.,  has  been 
made  a  member  of  the  Emory  U. 
Chapter  of  Sigma  Delta  Chi,  profes- 
sional journalism  fraternity. 

RICHARD  C.  CARR  has  been  ap- 
pointed manager  of  institutional  ad- 
vertising for  Westinghouse  Electric 
&  Mfg.  Co. 

BOB  JONES,  advertising  manager 
of  General  Foods,  Toronto,  was  named 
chairman  of  the  Joint  Committee  on 
Commercial  Continuity  [Broadcast- 
ing, May  29]  at  the  inaugural  meeting 
on  June  12  at  Toronto.  The  committee, 
sponsored  by  the  Canadian  Assn.  of 
Broadcasters,  consists  of  members  of 
the  CAB,  Canadian  Broadcasting 
Corp.,  Canadian  Assn.  of  Advertising 
Agencies  and  Assn.  of  Canadian  Ad- 
vertisers. Arthur  Evans,  CAB  secre- 
tary-treasurer, is  secretary. 

F.  CLIFFORD  ESTEY,  former  as- 
sistant general  manager,  American 
Zinc  Products,  Chicago,  and  prior  to 
that  assistant  to  the  president,  Cros- 
ley  Corp.,  Cincinnati,  has  been  named 
assistant  to  Burton  Browne,  president 
of  Burton  Browne  Adv.,  Chicago. 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  dally  to  Metropolitan 
New  York's  racial  groups  which  com- 
prise 70%  of  the  population.  These  mil- 
lions, with  millions  to  spend,  have  their 
own  hurches,  newspapers  and  radio 
stations.  They  respond  to  WBNX  pro- 
gramming and  public  service,  tha  rea- 
son why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con- 
sistently. If  your  products  are  merchan- 
dised in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  call 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


MX* 

5000  WATTS  DIRECTIONAL  OVER  NEW  YORK 
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make  people  smile 


Prestige  is  the  precious  business  ingredient  that 
instills  consumer  confidence  in  an  organization  .  .  . 
the  ingredient  that  brings  a  smile  to  a  consumer's 
face  when  he  or  she  hears  your  name. 

Prestige  is  a  mighty  step  on  the  road  to  consumer 
acceptance. 

Prestige  doesn't  "just  happen."  It  must  be  earned. 

Many  things  contribute  to  a  company's  good  name, 
the  worth  of  the  product,  the  philosophy  behind  a 
company,  and  the  effectiveness  of  their  advertising. 

An  imposing  list  of  national  and  local  advertisers 


have  learned  that  WMFM  and  prestige-building  are 
synonymous  in  Wisconsin. 

The  reason  is  WMFM's  appealing  combination  of 
crystal-clear,  static-free  FM  broadcasting,  plus  dis- 
tinctive, quality  programs  keyed  to  the  wants  of  the 
community.  Another  reason  is  the  intense  loyalty  of 
the  WMFM  audience. 

Add  WMFM  to  your  fall  radio  plans.  Join  the  fast 
growing  list  of  pioneers  who  know  that  WMFM 
programs  build  good  will  and  promote  sales.  Write, 
wire  or  phone  for  availabilities. 


WMFM 

THE  miLUIflUKEE  JOWL  fill  STATION 


Member  —  The  American  Network 
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that  spell 

"RADIO 
AUDIENCE" 


in  the 


El  Paso  Southwest 


The  CBS  Station  in  El  Paso,  Tex. 


Dorrance  Roderick.  Owner 


Val  Lawrence.  Mgr. 


.  HOWARD  H.  WILSON  CO.,  National  Reps, 
v  _J 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 

Wnni  5000  Watts  Day 

Spartanburg,  S.  C.  lily 
Represented  by  Hollingbery, 


WLAP 

LEXINGTON,  KENTUCKY 

KFDA 

AMARILLO,  TEXAS 

WCMI 

ASHLAND,  KY. -HUNTINGTON,  W.  VA. 

WBIR 

KNOXVILLE,  TENNESSEE 

4 GROWING  MARKETS 
GROWING  STATIONS 

Owned  and  operated  by  Gilmore  N. 
Nunn  and  J.  Lindsay  Nunn 


WIBW  has  developed 
America's  most  success- 
ful radio  selling  tech- 
nique— "reasons  why" 
delivered  as  the  recom- 
mendation of  one  friend 
to  another. 


WIBW  T'EVfo pek5 a 
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BEHIND 


EDD  STEARNS  Jr.  has  joined  the 
Yankee  Network  as  director  of  pro- 
duction at  WNAC  Boston.  Mr.  Stearns 
is  a  veteran  of  action  in  the  Pacific 
and  prior  to  the  war  was  engaged  in 
news  and  special  events. 

JAMES  HOFFMAN,  of  the  news 
staff  of  WQXR  New  York,  has  been 
named  night  news  editor. 

EDITH  R.  BRILL  of  the  New  York 
Regional  News  Bureau  of  OWI,  has 
joined  Evelyn  Gerstein  Assoc.,  New 
York  publicity  firm. 

AL  LEVY,  business  manager  for 
Frank  Sinatra  and  formerly  with 
James  Saphier  Agency,  Hollywood, 
last  week  joined  the  Hollywood  CBS 
program  department.  Larry  Berns, 
CBS  producer  in  New  York,  is  to  join 
Mr.  Levy  to  work  on  the  building  and 
auditioning  of  new  shows  and  ideas 
on  development  of  new  talent.  Both 
will  operate  as  a  new  division  of  the 
program  department,  set  up  following 
a  series  of  conferences  between  D.  W. 
Thornburgh,  CBS  vice-president  in 
charge  of  the  western  division,  and 
Douglas  Coulter,  CBS  vice-president 
in  charge  of  programs. 

STANLEY  STEVENS,  publicity 
manager  of  BBC  in  New  York,  left 
last  week  to  set  up  his  own  radio 
public  relations  firm,  which  will  open 
offices  at  30  Rockefeller  Plaza,  New 
York. 

RICHARD  JESSEN  has  joined  the 
announcing  staff  of  WIP  Philadelphia. 

BEN  PARKS,  formerly  of  WWDC 
Washington  has  been  added  to  the  staff 
of  KYW  Philadelphia  as  summer  re- 
lief announcer. 

LT.  JOSEPH  NOVENSON,  former 
announcer  of  WFIL  Philadelphia 
and  now  a  bombadier-navigator  with 
the  Army  Air  Force,  has  been  re- 
turned to  this  country  after  comple- 
tion of  50  missions  over  Italy  and 
Corsica. 

MIKE  DUNN,  announcer  of  WFDF 
Flint,  Mich,  has  resigned  effective 
June  24. 

TED  LE  VEQUE  has  joined  the  pro- 
duction staff  of  CBR  Vancouver.  He 
was  with  CNRV,  predecessor  of  CBR, 
in  1927,  and  returned  to  Vancouver  a 
year  ago  to  work  in  an  airplane  fac- 
tory. 

CPL.  JACK  MILLING  and  Sgt.  Jack 
Chapman,  both  former  announcers  of 
KTSM  El  Paso,  are  in  England,  ac- 
cording to  word  received  by  the  station 
last  week. 

RAY  SIMMS,  former  announcer  of 
WCHV  Charlottesville,  Va.,  is  a  new 
addition  to  the  announcing  staff  of 
WMAL  Washington. 

GARRY  GERARD  has  been  named 
studio  director  at  the  Vallejo  studios 
of  KSRO  Santa  Rosa,  Cal.  Roily 
Melville  will  announce  from  Vallejo. 
Michael  Churchill,  known  on  the  air 
as  Mike  Dennis,  is  on  a  leave  of  ab- 
sence from  KSRO  because  of  ill  health. 

RALPH  THOMPSON,  known  on  the 
air  as  Tommy  Wheeler,  has  been 
transferred  from  the  announcing  staff 
to  news  editor  of  KIRO  Seattle,  suc- 
ceeding Leonard  Langlow,  who  will  re- 
turn to  newspaper  work  as  editor  of 
the  Tacoma  Times. 

RUTH  FRANZEN,  secretary  to  pro- 
duction manager  of  KFI-KECA  Los 
Angeles,  has  been  appointed  an  assist- 
ant producer. 

PHILLIP  PATTON,  formerly  pro- 
duction head  of  WOC  Davenport,  la., 
has  joined  the  production  staff  of  the 
Blue  Network  central  division. 


TYS  TERWEY,  for  6  years  news  edi- 
tor and  chief  announcer  of  WNOX 
Knoxville,  Tenn.,  has  resigned  to 
join  the  Overseas  Branch  of  the 
OWI  to  aid  in  production  of  pro- 
grams to  be  broadcast  to  the  Nether- 
lands. Joseph  Leonard,  radio  tech- 
nique instructor  at  the  U.  of  Ten- 
nessee and  formerly  with  KLZ  Den- 
ver, has  joined  WNOX  for  the  sum- 
mer. 

FRANK  ALLAN,  staff  announcer  of 
WWL  New  Orleans,  has  married 
Irene  Schaefer  of  Topeka,  Kan. 

AMY  SCHARF  succeeds  Larry 
Frommer  as  publicity  director  of 
WOWO-WGL  Fort  Wayne,  Ind. 

JIM  GRAY,  former  program  director 
of  WHFC  Cicero,  111.,  has  joined 
the  announcing  staff  of  WJJD  Chi- 
cago replacing  Russ  Salter. 

KENDALL  CLARK,  former  script- 
writer of  WWJ  Detroit,  has  joined 
the  CBS   program  writing  staff. 

DON  RICH,  former  publicity  man 
at  WSYR  Syracuse,  has  joined  WJZ 
New  York  in  a  similar  capacity. 

MARIAN  SIMPSON  CARTER,  pro- 
gram manager  of  America's  Town 
Meeting  of  the  Air,  heard  on  the  Blue, 
and  Capt.  Lyman  A.  Garber,  USMC, 
were  married  June  9  at  Camp  Pen- 
dleton, Cal. 

WARREN  SAUNDERS  and  Nathan 
Norman  have  joined  the  announcing 
staff  of  WCOP  Boston.  Mr.  Saunders 
has  been   released  from  the  Army. 

LEE  VINCENT  has  been  add*«d 
to  the  announcing  staff  of  WEEI 
Boston.  Mr.  Vincent  has  been  pro- 
gram director  at  WIS  Columbia, 
S.  C,  and  formerly  announced  for 
WJAR  Providence,  R.  I. 

WILLIAM  F.  PALMER  and  William 
S.  Haswell  have  joined  the  announc- 
ing staff  of  WPTF  Raleigh,  N.  C. 
Mr.  Palmer  was  formerly  at  WIS 
Columbia,  S.  C. 

CAL  FREDERICK,  former  announc- 
er of  KLZ  Denver,  has  joined  KFWB 
Los  Angeles. 

GEORGE  L.  CUMMINGS,  released 
from  the  U.  S.  Coast  Guard,  has 
joined  KFAC  Los  Angeles  as  an- 
nouncer. He  was  formerly  an  an- 
nouncer at  KGB  San  Diego. 

ED  SANDFORD,  a  radio  director 
for  WEAF  New  York,  has  resigned  to 
form  a  radio  production  firm  in  part- 
nership with  Bill  Richman,  freelance 
scriptwriter.  Company,  Sight-Sound 
Productions,  has  temporary  offices  at 
18  E.  41st  St.,  New  York.  Mr.  Sand- 
ford  has  also  been  appointed  radio 
director  for  Schacter,  Fain  &  Lent. 
New  York  agency,  which  is  entering 
the  radio  field  for  the  first  time.  Radio 
accounts  for  both  the  production  firm 
and  adverising  agency  include  Federal 
Razor  Blade  Co.,  New  York :  Renee 
Thornton  Cosmetics,  New  York,  and 
Eastern  Wine  Corp.  (Chateau  Martin 
Wine),  New  York. 

ED  LETSEN,  formerly  newscaster  of 
KFAB-KFOR  Lincoln,  and  KDYL 
Salt  Lake  City,  has  joined  the  news 
staff  of  KGO  San  Francisco. 

GEORGE  FENNEMAN,  announcer 
of  KGO  San  Francisco,  is  the  father 
of  a  boy. 

MARIE  HUFFMAN,  formerly  of 
WTOL  Toledo,  has  joined  KPRO 
Riverside,  Cal.,  as  writer. 

RENEE  BOZARTH,  announcer  of 
KGFJ  Los  Angeles,  has  been  ap- 
pointed station  news  editor  and  assist- 
ant to  Carolyn  Caro,  program  di- 
rector. Jack  Evans,  formerly  of 
KAVE  Carlsbad,  N.  M.,  has  been 
added  to  the  KGFj  announcing  staff. 

DORIS  ANDERSON  is  a  new  mem- 
ber of  the  WOR  New  York  publicity 
department,  replacing  Naomi  Clavans, 
resigned. 

CHARLES  B.  SMITH,  attached  to 
the  RKO  radio  studio  publicity  de- 
partment, has  taken  on  additional 
duties  as  West  Coast  representative 
for  the  newly  organized  RKO  Tele- 
vision Corp. 


PROBLEM  OF  CUTTING  record- 
ings of  special  ceremonies  at  Lowry 
Field,  Col.,  without  interference 
from  the  threatening  rain  was  solv- 
ed for  Harold  (Red)  Stein,  engi- 
neer of  KLZ  Denver,  when  an  Army 
sergeant  came  to  the  rescue  with 
the  canvass  top  from  a  jeep. 


ERNEST  WERNER,  assistant  pro- 
duction manager  of  Robbins  Music 
Corp.,  New  York,  on  June  19  resigns 
to  join  Muzak  Corp.,  New  York,  as 
program  research  assistant  on  music 
and  industry  programs.  Mr.  Werner 
was  formerly  associated  with  Colum- 
bia Recording  Corp.  as  head  of  the 
market  research  department. 

VIOLA  ROSE  has  been  appointed 
news  editor  of  KERN  Bakersfield, 
Cal.  She  replaces  Lucille  Moses,  who 
continues  as  commentator. 

LEWIS  K.  HILL,  Richard  McNa- 
mara,  Lyle  Selby,  Charles  Bright  and 
Ivan  Yoho  have  been  added  to  the 
WINX  Washington  announcing  staff. 

GEORGE  KAPEL,  newscaster  of 
KMJ  Fresno,  Cal.,  has  assumed  add- 
ed duties  as  supervisor  of  news  and 
special  events. 

JACK  BEALL  will  replace  Gregor 
Ziemer  on  WLW  Cincinnati  as  com- 
mentator and  regular  member  of  the 
WLW-NBC  World  Front  Panel.  Mr. 
Beall  spent  several  years  as  assistant 
chief  of  the  New  York  Herald-Trib- 
une's London  News  Bureau. 


CBS  Names  Allen 

GEORGE  W.  ALLEN,  program 
director  of  WABC  New  York,  has 
been  appointed  manager  of  CBS 
Pacific  network  programs  and  will 
take  up  his  new  post  on  the  West 
Coast  July  1,  working  under  Hal 
Hudson,  western  program  direc- 
tor. G.  Richard  Swift,  account 
executive  on  the  sales  staff  of 
WABC,  with  CBS  since  1932,  be- 
comes WABC  program  director. 
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Every  national  advertiser 
wanting  results  in  the 
Maritime  Provinces 

of  Canada 
should  make  sure  that  his 
schedule  includes 

C  H  NS 

Halifax,  Nora  Scotia 


JOE  WEED  &  CO. 
350  Madison  Avenue,  New  York 
Representatives 
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THE 


The  Gold's  the  same,  but  the  pan  has  changed. 
"Production  line"  methods  streamline  the  work 
of  sourdoughs  here  in  the  northwest.  Much 
of  the  nation's  gold,  copper,  zinc,  lead,  silver 
and  magnesite  come  from  Inland  Empire  mines, 
rounding  out  a  diversified  source  of  income 
which  includes  agriculture,  lumber,  stock  rais- 
ing, manufacturing,  fruit  and  truck  gardening. 
KHQ's  service  is  streamlined  to  meet  the  diver- 
sified needs  of  this  area. 


I 


PLUS  THE  AMAZING 
PULLING  POWER  OF 
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When  WEAF  and  the  National  Broadcasting  Com-; 
pany  told  listeners  of  plans  to  honor  Miss  McBride 
on  May  31  for  her  10th  anniversary  in  radio  with  a 
recruitment  drive  for  more  "women  in  America's 
armed  services,  here's  what  happened: 

Just  3  brief  announcements  on  the  Mary  Margaret 
McBride  program  brought  in  over  30,000  requests 
for  tickets  .  ;  . 

Within  a  week  requests  mounted  to  more  than 
42,000 ; : :  then  Miss  McBride  asked  listeners  to  send 
in  no  more  requests.  New  York's  Madison  Square 


Garden  was  filled  to  capacity  with  a  crowd  of  18,500, 
including  celebrities  from  all  walks  of  life  ; ;  : 

Newspapers  throughout  the  country  devoted  thou-i 
sands  of  lines  to  this  news-worthy  event ; : : 

And  one  more  example  was  added  to  the  already 
overwhelming  evidence  of  the  draw  and  influence 
of  Mary  Margaret  McBride  and  WEAF  ;  !  :  key 
station  of  NBC: 

Advertisers  are  invited  to  check  with  NBC  SPOT 
SALES  on  future  availabilities  on  the  Mary  Margaret 
McBride  program; 


NEW  YORK-NBC's  Key  Station 
660  on  your  dial— 50,000  watts 


A  Service  of  Radio 
Corporation  of  America 


Ill 


ksc-  wea.p  notions 
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the  Sudinadd  of 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


KQW  San  Francisco 

Mcllhenny  Co.,  Chicago  (tobasco  sauce),  3 

ta,  weekly,  26  weeks,  thru  Aubrey,  Moore 

&  Wallace,  Chicago. 
Bauer  &  Black,  New  York  (Blue  Jay  Corn 

Plasters),  10  ta  weekly,  13  weeks,  thru 

RuthraufT  &  Ryan,  N.  Y. 
Graybar  Electric  Co.,  San  Francisco  (audi- 

phone) ,    30    t   weekly   thru   Garfield  & 

Guild,  San  Francisco. 
San  Francisco  Brewing  Co.,  San  Francisco 

(beer),  5  sa  weekly,  52  weeks,  thru  Emil 

Reinhardt  Adv.  Agency,  Oakland,  Cal. 
Carter  Products,  New  York  (Arrid),  6  ta 

weekly,  52  weeks,  thru  Small  &  Seiffer, 

N.  Y. 

F.  H.  Pf under,  New  York  (Pfunder's  tab- 
lets), sp  weekly,  thru  Sorenson  &  Co., 
N.  Y. 

McKesson  &  Robbins,  New  York  (Bax),  5 
ta  weekly,  13  weeks,  thru  Ivey  &  Elling- 
ton, N.  Y. 

Bathasweet  Corp.,  New  York,  3  ta  weekly, 
52  weeks,  thru  H.  M.  Kiesewetter  Adv. 
Agency,  N.  Y. 

KYW  Philadelphia 

Melville  Shoe  Corp.,  New  York  (Thorn 
McAn  Shoes),  3  sp  weekly,  52  weeks, 
thru  Neff-Rogow,  N.  Y.  C. 

Wildroot  Co.,  Buffalo,  N.  Y.  (hair  tonic),  3 
ne  weekly,  52  weeks,  thru  BBDO.,  N.  Y. 

Pure  Food  Co.,  Mamaroneck,  N.  Y.  (Herb- 
Ox  Bouillon  Cubes),  .  5  sa  weekly,  13 
weeks,  thru  J.  M.  Mathes,  N.  Y. 

Pillsbury  Flour  Mills  Co.,  Minneapolis 
(flour),  5  sa  weekly,  thru  McCann-  Erick- 
son,  N.  Y. 

Plough,  Inc.,  Memphis,  (Mexsana),  3  sa 
weekly,  thru  Lake-Spiro-Shurman,  Mem- 
phis, Tenn. 

KGER  Long  Beach,  Cal 

William  Wrigley  Jr.  Co.,  Chicago  (chew- 
ing gum),  12  sa  weekly,  thru  RuthraufT 
&   Ryan,  Chicago. 

Sunway  Fruit  Products  Co.,  Chicago  (Sun- 
way  vitamins),  6  sp  weekly,  13  weeks, 
thru  Sorensen  &  Co.,  Chicago. 

WEAF  New  York 

Horn  &  Hardart  Baking  Co.,  Philadelphia, 
sp  weekly,  52  weeks,  thru  The  Clements 
Co,.,  Philadelphia. 


WHO  Des  Moines 

O'Cedar  Corp.,  Chicago  ( Perma-Moth) ,  3 
sa  weekly,  39  weeks,  thru  Aubrey,  Moore 
&  Wallace,  Chicago. 

Studebaker  Corp.,  South  Bend  (institution- 
al), 5  ne  weekly,  26  weeks,  thru  Roche, 
Williams  &  Cunnyngham,  Chicago. 

Schreiber  Milling  &  Grain,  St.  Joseph, 
Mo.  (feeds),  3  sp  weekly,  52  weeks, 
thru  Simmonds  &  Simmonds,  Chicago. 

Dr.  Scholl  Mfg.  Co.,  Chicago  (Zino  Pads), 
6  ta  weekly,  52  weeks,  thru  Donahue  & 
Coe,  N.  Y. 

Wenzel  Tent  &  Duck  Co.,  St.  Louis  (Eagle 
Brand  Water  Bags),  5  sa  weekly,  13 
weeks,  thru  Anfenger  Adv.  Co.,  St.  Louis. 

Goodall  Co.,  Cincinnati  (Palm  Beach  suits), 
10  ta  weekly,  thru  Ruthrauff  &  Ryan, 
Chicago. 

Kellogg  Co.,  Battle  Creek  (Kellogg  Feeds), 
5  sa  weekly,  26  weeks,  thru  Kenyon  & 
Eekhardt,  N.  Y. 

Procter  &  Gamble  Co.,  Cincinnati  (Crisco), 

5  t  weekly,  52  weeks,  thru  Compton  Adv. 
Co.,  N.  Y. 

KFWB  Hollywood 

G.  Washington  Coffee  Refining  Co.,  Morris 

Plains,   N.   J.    (coffee),    15   ta  weekly, 

thru  Ruthrauff  &  Ryan,  N.  Y. 
E.  Fougera  &  Co.,  New  York  (Ramsdell 

Sulphur  cream),  5  so  weekly,  30  weeks, 

thru  J.   M.    Korn,  Philadelphia. 
California   Flyers,   Los  Angeles  (training 

school),  3  sp,  17  sa  weekly,  thru  Philip 

J.  Meany  Co.,  Los  Angeles. 
Seaboard  Finance  Co.,  Los  Angeles  (loans), 

25  sa  weekly,  52  weeks,  thru  Smith  & 

Bull  Adv.,  Los  Angeles. 
Willard  Tablet  Co.,  Chicago  (proprietary), 

3  t  weekly,  52  weeks,  thru  First  United 

Broadcasters,  Chicago. 

WJJD  Chicago 

Schoenhofen  Edelweise  Co.,  Chicago  (beer), 

6  sa  weekly,  direct. 

Russell  Electric  Co.,  Chicago,  5  sp  weekly, 

52  weeks,  direct. 
Balaban  &  Katz,  Chicago   (movie  "Going 

My  Way"),  6  sa,  weekly,  thru  M.  M. 

Fisher  Assoc.,  Chicago. 

WNLC  New  London,  Conn. 

Cliquot  Club  Co.,  Millis,  Mass.  (ginger  ale), 
10  t  weekly,  thru  N.  W.  Ayer,   N.  Y. 

Ruppert  Brewery,  New  York,  18  t  weekly, 
thru  Ruthrauff  &  Ryan,  N.  Y. 

Taylor-Reed  Corp.,  Mamaroneck,  N.  Y. 
(Cocoa-Marsh),  15  t  weekly,  thru  Ruth- 
rauff &  Ryan  N.  Y. 

KHJ  Hollywood 

Pillsbury  Flour  Mills  Co.,  Minneapolis,  5  sp 

weekly,  13  weeks,  thru  McCann-Erickson 

Inc.,  Minneapolis. 
Block  Drug  Co.,  Jersey  City  (Allenrue),  3 

sa  weekly,  52  weeks,  thru  Redfield-John- 

stone,  N.  Y. 


WLS  Chicago 

Oelwein  Chemical  Co.,  Oelwein,  la.  (Occo 
mineral  compound) ,  3  sa  weekly,  52 
weeks  thru  Cary-Ainsworth,  Des  Moines. 

Colgate-Palmolive-Peet,  Jersey  City,  N.  J. 
( Palmolive  soap ) ,  3  sa  weekly,  39  weeks, 
thru  William  Esty  and  Co.  N.  Y. 

P.  Duff  &  Sons,  Pittsburgh  (Waffle  and 
Muffin  Mix),  5  sa  weekly,  13  weeks,  thru 
W.  Earl  Bothwell  Adv.  Agency,  Pitts- 
burgh. 

Ex-Lax,  Brooklyn,  N.  Y.,  9  sa  weekly,  14 
weeks,  thru  Joseph  Katz  Co.,  N.  Y. 

Feminine  Products,  New  York  (Arrid),  5 
sa  weekly,  52  weeks,  thru  Small  &  Sief- 
fer,  N.  Y. 

WABC  New  York 

Curtis  Pub.  Co.,  Philadelphia  (Sat.  Eve. 
Post),  3  sp  weekly,  13  weeks,  thru  Mac- 
Farland,  Aveyard  &  Co.,  N.  Y. 

Dif  Corp.,  New  York  (hand  &  household 
cleaner) ,  weekly  sp,  13  weeks,  thru  Grey 
Adv.  Agency,  N.  Y. 

Paramount  Pictures,  New  York,  6  sp  week- 
ly, thru  Buchanan  &  Co.,  N.  Y. 

Studebaker  Corp.,  South  Bend  (institution- 
al) 3  ne  weekly,  thru  Roche,  Williams  & 
Cleary,  Chicago. 

KFRC  San  Francisco 

Standard  Beverages,  Oakland  (Par-T-Pak 
Cola) ,  5  sa  weekly,  52  weeks,  thru  Emil 
Reinhardt  Adv.  Agency,  Oakland. 

Coronet,  Chicago  (Coronet),  6  ta  weekly 
thru   Schwimmer  &   Scott,  Chicago. 

Associated  Dental  Supply  Co.,  San  Fran- 
cisco (toothpowder) ,  sp  weekly,  13  weeks 
thru   McCann-Erickson,    San  Francisco. 

G.  Washington  Coffee,  New  York  (coffee), 
6  ta  weekly,  thru  Ruthrauff  &  Ryan,  N.  Y. 

Grove  Labs.,  New  York  (vitamins),  5  sp 
weekly,  26  weeks,  thru  Sherman  K. 
Ellis  &  Co.,  N.  Y. 

WMAQ  Chicago 

Atlantic  Brewing  Co.,  Chicago  (Tavern  Pale 

beer)  3  sp  weekly,  10  weeks,  thru  Camp- 

bell-Mithun,  Inc.,  Minneapolis. 
Curtis  Publishing  Co.,  Philadelphia  (Sateve- 

post),  62  sa,  thru  MacFarland,  Aveyard  & 

Co.,  N.  Y. 

Plough  Inc.,  Memphis  (Penetro,  St.  Joseph 
aspirin ) ,  7  sa  weekly,  52  weeks,  thru 
Lake,  Spiro,  Shurman,  Memphis. 

WQXR  New  York 

Alfred  D.  McKelvey  Co.,  New  York  (Sea- 
forth  toiletries),  2  sp  weekly,  52  weeks, 
thru  Morse  International,  N.  Y. 

Minwax  Co.,  New  York  (Preen),  sa,  13 
weeks,  thru  R.  T.  O'Connell  Co.,  N.  Y. 

Seeman  Bros..  New  York  (food  products), 
6  ne  weekly,  52  weeks,  thru  J.  D. 
Tarcher    &    Co.,    N.  Y. 


FORUM  DISCUSSES 
VIDEO  FOR  STORES 

DEPARTMENT  stores  which 
are  television  broadcasters  can 
make  a  profit  by  selling  the  eve- 
ning hours  to  other  advertisers, 
Sam  Cuff,  manager  of  WABD,  Du 
Mont  video  station  in  New  York, 
last  Tuesday  told  a  television 
forum  conducted  in  the  Du  Mont 
studios  by  Irwin  Shane,  television 
consultant  to  the  Arkwright  Syn- 
dicate, for  executives  of  several 
stores  represented  by  Arkwright. 

Mr.  Cuff  said  one  store  has  fig- 
ured that  for  $350,000  it  can  erect 
a  250  kw  sight-and-sound  transmit- 
ter and  get  studio  equipment  in- 
cluding two  cameras  and  a  mobile 
unit  mounted  on  a  truck.  During 
the  day,  Mr.  Cuff  reported,  this 
store  will  use  its  video  facilities  to 
demonstrate  its  own  wares,  both  to 
the  home  audience  and  to  store 
visitors  through  receivers  installed 
throughout  the  store,  at  a  cost  of 
about  85  cents  a  minute,  at  which 
rate  a  department  might  use  a 
half-hour  throughout  the  day  for 
only  $42.  In  the  evening,  lie  said, 
the  store  will  sell  time  to  other  ad- 
vertisers, estimating  that  it  will 
net  approximately  $275,000  an- 
nually on  the  deal. 

Mr.  Cuff  said  that  by  television 
a  saleswoman  in  a  department 
can  show  merchandise  very  ef- 
fectively, ending  the  demonstra- 
tion by  inviting  the  women  to  cjme 
in  and  ask  for  her  by  name.  This 
idea  was  tested  on  a  program  for 
neckties,  produced  on  WABD  by 
Mr.  Shane.  The  following  day  68 
people  asked  for  her  by  name  and 
purchased  ties,  he  stated.  Tele- 
vision programming  was  also  dis- 
cussed by  Norman  D.  Waters, 
president  of  his  own  advertising 
agency,  one  of  the  first  to  experi- 
ment with  television  for  depart- 
ment stores,  and  Thomas  Riley, 
television  director  of  William  Esty 
&  Co. 


CIO  Radio  Series 

UNITED  RETAIL,  Wholesale  & 
Department  Store  Employes  of 
America  (CIO),  union  involved  in 
the  recent  Montgomery  Ward 
strike  is  planning  a  radio  series 
which  will  comprise  social,  eco- 
nomic and  cultural  benefits  offered 
by  a  union  to  members  and  to  the 
country.  No  controversial  issues 
will  be  aired.  Full  announcement 
of  the  series  under  the  dire  ct' on  of 
Carl  Riblet,  Chicago  public  rela- 
tions councelor,  and  Samuel  Wol- 
chok,  president  of  the  URWDSEA, 
will  not  be  made  until  later  in  the 
season.  Mr.  Riblet  handled  the 
union's  advertising  campaign  dur- 
ing the  Ward  dispute. 


Correction 

GOODKIND,  Joice  &  Morgan, 
Chicago,  is  the  agency  for  the  Kerr 
Glass  Mfg.  Co.,  Los  Angeles.  It 
Was  incorrectly  reported  in  the 
May  5  issue  of  Broadcasting,  Busi- 
ness of  Broadcasting  Dept.,  that 
Blaine-Thompson  Co.,  New  York, 
handled  the  account  on  WGY 
Schenectady. 


SIDENY  P.  MORSE,  Chicago  radio 
agent  and  talent  scout,  has  left  Gen- 
eral Amusement  Corp.,  Chicago,  to 
head  the  radio  department  of  Consoli- 
dated Radio  Artists,  Chicago. 
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YOU'LL  FIND  IT  AT  BOTH  PLACES 


Iktuj,  lutof  Vt  at  KHOX  f/orfj 
*7<4e^  ip&HjJl  it  in  KriOX  (vi/ZeJ 

Fort  Knox  is  a  little  beside  the  point ...  but  people 
in  Knoxville  are  spending  money!  Take  a  look  at  the 
figures!* Sales  Managements  "Retail  Sales  and 
Services  Forecast  for  June  1944"  with  June  1943 
as  a  base  of  100%,  showed  Knoxville  with  an  increase 
to  160%.  So  all  the  wealth  isn't  at  Fort  Knox!  See 
for  yourself . . .  tell  the  Knoxville  market  about  your 
merchandise,  they're  eager  to  hear  about  it! 

QUICK  FACTS  KNOXVILLE:  Now  a  city  of  more  than 

200,000  .  .  .  its  Metropolitan  area  includes  ALCOA  and  other 
big  industries  .  .  .  has  highest  percentage  of  radio  homes  of  any 
Tennessee  city  ...  is  the  Home  of  TVAl 

"Copr.  1944,  Sales  Management  Survey  of  Buying  Power;  further  reproduction  not  licensed." 

PTTiTiTirTrmifTTTTriTTi 

■nnHHHi  ■■■■■■  ■■■■■■■■ 

KNOXVILLE  •  TENNESSEE  •  HOME  OF  T V A 
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Basic  Station 

BLUE  NETWORK 


ALASKA 


KFQD 


More  listeners 
per  $  through 

COVERING  METROPOLITAN 
AREA  OF  ALASKA 

790KC-1000W 

First  in  Alaska 

ALASKA  BROADCASTING  CO. 

Anchorage,  Alaska 

National  Representatives: 
Pan  American  Broadcasting  Co. 
New  York  17,  New  York 


5000  WATTS  1330  KC. 


ENGLISH  •  JEWISH  •  ITALIAN 

National  Advertisers  consider  WEVD 
a  "must"  to  cover  the  great  Metro- 
politan New  York  Market. 

Send  for  WHO'S  WHO  on  WEVD 
WEVD  -  U7  West  46th  Street  ttew  York.  H.  V. 
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Brew,  Linder  and  Owen 
Vice-Presidents  at  K  &  E 


L.  MARTIN  KRATJTTER,  vice-presi- 
dent of  Stockton,  West,  Burkhart,  Cin- 
cinnati, and  prior  to  that,  advertising 
and  sales  promotion  manager  of  Cros- 
ley  Corp.,  has  been  named  vice-presi- 
dent and  account  executive  of  Henri, 
Hurst  &  McDonald,  Chicago. 

KATHRYN  SHANAHAN  of  the 
timebuying  staff  of  Hixson-O'Donnell 
Adv.,  New  York,  has  been  appointed 
chief  time  buyer  of  the  agency.  Stanley 
F.  Ellsworth,  of  the  copy  staff,  has 
been  named  copy  chief. 

RUSSELL  BRANCH,  formerly  copy 
chief  of  Tracy  Kent  &  Co.,  New 
York,  previously  with  RCA  Mfg. 
Corp.,  has  joined  the  creative  staff  of 
Fuller  &  Smith  &  Ross  Inc.,  New 
York. 

MOSELLE  ADV.,  New  York,  has 
changed  its  name  to  Moselle  &  Eisen 
with  Henry  Eisen,  account  executive, 
as  partner.  Agency  has  moved  to  522 
Fifth  Ave.  Telephone  is  Murray  Hill 
2-2651. 

NEW  CENTURY  ADV.  Co.  is  the 
name  of  the  new  agency  established 
by  C.  R.  Gigli  at  551  Fifth  Ave., 
New  York. 

JERRY  LAW,  former  program  di- 
rector of  WINS  New  York,  has 
joined  Hirshon-Garfield  Inc.,  New 
York,  as  director  of  radio.  Agency  has 
been  functioning  without  a  radio  di- 
rector for  some  time. 

MALCOLM  WILDER,  formerly  on 
the  copy  staff  of  Marschalk  &  Pratt, 
New  York,  has  joined  Moser  &  Cotins, 
New  York. 

JOHN  P.  BRODERICK,  director 
of  public  relations  of  Doremus  &  Co. 
New  York,  has  been  elected  a  vice- 
president. 

MAX  B.  SACKHEIM,  former  presi- 
dent of  Sackheim  &  Scherman  and  in 
recent  years  president  of  the  Brown 
Fence  &  Wire  Co.,  has  joined  Frank- 
lin Bruck  Adv.,  New  York,  as  vice- 
president  and  member  of  the  plans 
board. 

JAMES  MILLER,  former  real  es- 
tate editor  of  the  Pittsburgh  Press, 
Pittsburgh,  Pa.,  has  joined  N.  W. 
Ayer  &  Son,  Inc.,  Philadelphia. 

GLENN  H.  COX,  formerly  of  Eld- 
ridge — Northrop  Inc.,  Trenton,  N.  J., 
has  joined  the  staff  of  Beaumont, 
Heller  &  Sperling,  Reading,  Pa. 

HARRY  KERR,  commercial  writer 
of  J.  Walter  Thompson  Co.,  Holly- 
wood, on  CBS  Lux  Radio  Theatre, 
has  been  commissioned  a  lieutenant 
(j.g.)  in  the  Navy. 

JOHN  S.  GRAETZER  Jr.,  former 
manager  of  food  campaigns  of  the 
Office  of  War  Information,  has  joined 
Lennen  &  Mitchell,  New  York,  as  ac- 
count executive. 

WESLEY  WINNING,  assistant 
treasurer  of  Richard  A.  Foley  Adv., 
Philadelphia,  has  been  appointed  me- 
dia director,  succeeding  Russell  Gray 
Jr.,  advanced  to  account  executive. 

GLADYS  RACE  and  W.  Thornton 
Purkis  have  been  admitted  to  a  limited 
partnership  in  the  Thornton  Purkis 
adverising  agency,  Toronto.  Miss  Race 
has  been  with  the  agency  for  many 
years,  and  W.  T.  Purkis  is  at  present 
overseas  with  the  Canadian  Army. 

MANNY  MANHEIN,  Hollywood 
writer  of  J.  Walter  Thompson  Co., 
and  Martha  Merrill,  magazine  writer, 
were  married  June  9. 

SARA  LIPSEY,  formerly  on  the  copy 
staff  of  the  Namm  Department  Store, 
Brooklyn,  has  been  appointed  copy 
chief  of  the  Chernow  Co.,  New  York. 
Robin  Fersten,  former  publicity  di- 
rector for  Junior  Frocks,  New  York, 
has  been  named  publicity  chief. 


Mr.  Owen 


Mr.  Linder  Mr.  Brew 

THREE  NEW  appointments  to 
vice-president  at  Kenyon  &  Eck- 
hardt,  New   York,   are   John  V. 

Brew,  formerly 
7$    with    Pedlar  & 
|||lt         ,       Ryan,  N.  Y.,  ex- 
jjBi  i    ecutive    on  the 

JS     r,  Kell°^;  Co-  ,ac- 

W@mJ  t    count;  Ralph 
'  '  iS^y~P^  1    Linder,  formerly 
V   |    with  Kroger  Gro- 
|    eery    &  Baking 
iMfc^SlwL  Co.,  executive  on 

the  Standard 
Brands  account; 
and  Franklin 
Owen,  formerly  with  Tracy,  Locke 
&  Dawson,  N.  Y.,  who  is  account 
executive  for  the  Quaker  State  Oil 
Refining  Corp.,  the  Wesson  Oil  & 
Snowdrift  Sales  Co.,  and  RCA- 
Victor. 

SAM  KRUPNICK,  co-founder  and 
former  half-owner  of  the  Padco  Adv. 
Co.,  St.  Louis,  has  opened  his  own 
agency,  Krupnick  &  Assoc.,  at  3607 
Olive  St.,  St.  Louis. 
C.  L.  LANDON,  in  charge  of  the  plans 
and  research  department  of  Ivey  & 
Ellington,  New  York,  has  been  elected 
vice-president. 

SHERMAN  &  MARQUETTE,  New 
York,  has  moved  to  10  Rockefeller 
Plaza,  New  York.  Telephone  is  Circle 
6-1550. 

HELEN  SHERVEY,  former  manager 
of  the  booking  and  business  office  of 
NBC's  program  department,  has 
joined  Compton  Adv.,  New  York,  as 
business  manager  of  the  radio  depart- 
ment. She  replaces  Lee  Graves  who 
entered  the  armed  forces. 
WALLACE  H.  GOLDSMITH  Jr., 
formerly  with  the  National  Assn.  of 
Manufacturers,  has  rejoined  McCann- 
Erickson,  New  York,  as  a  member  of 
the  foreign  department. 

Coast  Agency  Expands 

IN  LINE  with  expansion  of  oper- 
ations, Pacific  Coast  Adv.  Co.,  San 
Francisco,  has 
established 
Southern  Cali- 
fornia offices  at 
1680  N.  Vine  St., 
Hollywood,  and 
appointed  Irvin 
S.  Atkins  resi- 
dent manager 
and  radio  de- 
partment direc- 
tor. In  that  ca- 
pacity he  will 
supervise  production  of  Hollywood- 
originating  programs  serviced  by 
the  agency.  These  currently  include 
weekly  NBC  A  Song  Is  Born  and 
thrice-weekly  Red  Ryder  on  Blue 
Pacific  stations,  both  sponsored  by 
Langendorf  United  Bakeries.  Mr. 
Atkins  was  formerly  assistant  to 
John  Guedel,  Hollywood  vice-pres- 
ident in  charge  of  radio  for  Rus- 
sel  M.  Seeds  Co.,  and  prior  to 
that,  assistant  radio  director  of 
Dan  B.  Miner  Co.,  Los  Angeles 
agency. 


Mr.  Atkins 


Mullen  to  New  Agency 

JOHN  A.  MULLEN,  who  resigned 
recently  as  head  of  the  editorial 
and  production 
division  of  the  Of- 
fice of  War  In- 
formation, and  as 
deputy  director  of 
the  New  York  of- 
fice, has  been  ap- 
pointed director 
of  the  commercial 
writing  depart- 
ment of  Doherty, 
Clifford  &  Shen- 
field,  New  York, 
new  agency.  Mr.  Mullen  held  a  sim- 
ilar post  at  Benton  &  Bowles,  New 
York,  which  he  joined  in  1934,  later 
taking  charge  of  some  divisions  of 
radio  script  and  production.  He 
was  vice-president  of  B&B  in  1943, 
when  he  left  to  join  the  OWI  as 
copy  chief  of  the  domestic  bureau 
He  resigned  from  the  OWI  May  31 
of  this  year. 


Mullen 


Birch  Named  V-P 

CHESTER  T.  BIRCH,  account 
executive  with  Pedlar,  Ryan  & 
Lusk,  New  York  has  been  appoint- 
ed vice-president 
of  the  agency.  Mr. 
Birch  will  con- 
tinue to  handle 
the  Proctor  & 
Gamble  account. 
Before  becoming 
a  member  of  the 
Pedlar  &  Ryan 
concern  two  years 
ago,  he  was  asso- 
ciated with  the 
staff  of  Sherman 
Ellis  &  Co.,  New  York. 


Mr.  Birch 


K. 


MURRAY  GRABHORN  manager 
of  Blue  Spot  Sales,  has  a  new  grand- 
child, his  second,  born  to  his  daugh- 
ter Mary,  wife  of  Lt.  Robert  J. 
Stewart.  Child  has  been  named  Rob- 
ert DeWald. 

WILLIAM  J.  MOLL,  executive  of 
Geyer,  Cronell  &  Newell,  New  York, 
has  been  elected  to  the  board  of  direc- 
tors of  the  National  Publicity  Coun- 
cil for  Health  and  Welfare  Services. 

WALTER  BUNKER,  Hollywood 
producer  of  Young  &  Rubicam  on  the 
NBC  Jack  Benny  Show,  has  shifted 
to  New  York,  assigned  to  the  NBC 
Allan  Young  program,  summer  re- 
placement for  Time  to  Smile,  sponsored 
by  Bristol-Myers  Co. 


Represented  Nationally  by  HEADLEY-REEO  CO. 
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Dear  Folks  —  You  oughta  see  the  mail  my  Neighbor  Lady  gets.'  Last 
year  80,123,  and  more'n  3,000  a  week  so  far  this  year.    Real  "money 
mail",  too,  with  cash  for  everything  from  "brooder-houses  to  hosiery. 

This  year,  just  thru'  April,  she's  sold  20,046  pairs  of  stockings, 
8,456  packages  of  deodorant,  7,900  packages  of  "breakfast  food,  3,863 
packs  of  stationery.    The  same  flour's  participatin'  for  the  third 
year.    For  a  washin'  powder,  she  got  distribution  in  the  whole  WKAX 
five-state  market,  all  "by  herself.    A  seasonal  advertiser  uses  her 
all-year  to  insure  "bein1  on  her  program  at  his  peak  season. 

Mark  my  word,  the  WAX  Neighbor  Lady  will  get  more'n  150,000 
pieces  of  mail  this  year.     She's  doin'  a  mighty  low-cost  sellin'  joD. 
Betcha  she  can  do  it  for  you. 

Yours  truly, 


570  HTT 

on  the  dial 

A  Cowles  Station  •  Affiliated  with  Colut 


GRUMMAN  Aircraft  &  Engineer- 
ing Corp.,  Bethpage,  Long  Island, 
N.  Y.,  last  week  started  a  series  of 
one  minute  transcribed  spot  announce- 
ments on  four  New  York  stations : 

WJZ  WOE  WNEW  WMCA.  Plans 
are  also  underway  to  use  five  more 
stations  in  the  New  York  area  start- 
ing this  week.  Campaign  is  for  institu- 
tional advertising.  Agency  is  Charles 
W.  Hoyt  Co.,  New  York. 

SPARKLETTS  DRINKING  Water 
Corp.,  Los  Angeles  (bottled  water), 
with  European  invasion  June  6  started 
heavy  daily  newscast  and  flash  bulle- 
tin schedules  on  seven  stations.  Station 
list  includes  KFAC  KWKW  KPAS 
KMPC  KGFJ  KFI  KHJ.  Agency  is 
Raymond  R.  Morgan  Co.,  Hollywood. 

CHICAGO  TRANSFORMER  Corp., 
Chicago  (war  plant),  began  sponsor- 
ship June  7  of  Two  Ton  Baker,  quar- 
ter-hour program,  six  days  weekly, 
on  WGN  Chicago.  Contract  is  for 
13  weeks.  Agency  is  Lieber  Adv., 
Chicago. 

BLUE  STAR  FOODS  Inc.,  Rock- 
ford,  111.  (Blue  Star  Potato  Chips), 
has  named  Howard  H.  Monk  Co., 
Rockford,  as  advertising  agency. 
Radio  is  said  to  be  considered. 


YOUNG  PEOPLE'S  Church  of  the 
Air,  Philadelphia,  sponsor  of  a  pro- 
gram of  the  same  name  heard  on 
MBS  and  various  independent  sta- 
tions, has  contracted  with  WLIB 
Brooklyn  for  a  six-weekly  half-hour 
period  at  8  a.m.  for  a  religions  pro- 
gram remote  from  Philadelphia.  Con- 
tract for  52  weeks  was  placed  through 
Harry  A.  Zoog  Co.,  Philadelphia. 

WANDER  Co.,  Chicago  (Ovaltine), 
on  June  11  started  Frank  Singiser's 
Sunday  7 :30-7 :45  p.m.  news  period 
on  WOR  New  York  for  13  weeks. 
Agency  is  Hill  Blackett  &  Co.,  Chi- 
cago. 

BACHARACH  STUDIOS,  Newton, 
Mass.,  for  its  photographic  studio 
branch  in  Philadelphia,  has  begun 
sponsorship  on  WCAU  Philadelphia  of 
The  WCAU  Washington  Reporter,  a 
question-and-answer  information  se- 
ries, Thursdays  6:15-6:30  p.m.  Started 
June  15  for  13  weeks,  account  placed 
by  Needham  &  Grohmann,  New  York. 

CHEMICAL  RESEARCH  Founda- 
tion, Wilmington,  Del,,  has  taken  over 
the  sponsorship  of  the  all-night  pro- 
gram of  WHAT  Philadelphia  to  in- 
troduce its  new  product,  Sterilin,  a 
medicated  antiseptic  cream.  Started 
June  13  and  continuing  indefinitely 
the  all  night-news  and  record  show  is 
aired  from  midnight  to  7  a.m.  every 
day  except  Monday  and  is  titled  All 
Through  the  Night.  Radio  campaign 
coincides  with  a  heavy  newspaper 
campaign  in  the  Middle  Atlantic  area. 
Account  is  handled  through  Vernik 
Adv.  Agency,  Philadelphia. 


IF  YOU  SELL 

CLOTHES 

C  OR  SOUPS 
OR  SOAPS!  > 
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$K  YOUR  DISTRIBUTOR 


ABOUT 


KDAL 


DULUTH 


Duluth  is  among  the  first  100  cities 
in  America.  The  nine-county  KDAL 
primary  area  (the  largest  primary 
area  of  any  of  the  stations  at  the 
Head-of-the-Lakes)  contains  376,723 
people  who  spend  nearly  $130,000,- 
000  annually.  You  figure  out  how 
many  suits  and  shirts  that  means! 

Thanks  to  its  favorable  610  frequen- 
cy, KDAL's  1000  watts  puts  a  strong- 
er signal  throughout  this  market  than 
any  station,  anywhere.  For  instance, 
an  independent  coincidental  daytime 


survey  made  in  Virginia,  Minnesota 
(60  miles  from  Duluth,  and  with 
an  NBC  station  of  its  own)  showed 
that  KDAL  had  more  than  nine  times 
the  audience  of  the  other  Duluth 
station,  with  more  than  70%  as  large 
an  audience  as  the  local  Virginia 
NBC  station! 

KDAL,  Duluth,  is  the  buy  for  the 
Head-of-the-Lakes.  Don't  take  our 
word  for  it.  Ask  your  local  distrib- 
utor. He  knows  —  and  ten  to  one 
he'll  say  "KDAL"! 


1000  WATTS   .   610  KC    .  CBS 

FREE  &  PETERS,  INC.,  Exclusive  Representatives 


ANA  Publicity  Group 

CHARLES  C.  CARR,  director  of 
public  relations  and  advertising 
of  Aluminum  Co.  of  America,  has 
been  reappointed  chairman  of  the 
public  relations  committee  of  the 
Assn.  of  National  Advertisers. 
Serving  on  the  committee,  which 
includes  some  new  appointments 
are: 

Marshall  Adams,  Mullins  Mfg.  Co.;  Ver- 
non D.  Beatty,  Swift  &  Co.;  S.  A.  Boyer, 
New  York,  New  Haven  &  Hartford  RR 
Co.;  Allan  Brown,  Bakelite  Corp.;  Charles 
B.  Brown,  RCA  Victor  Division,  RCA; 
W.  Howard  Chase,  General  Mills;  Northrop 
Clarey,  Standard  Oil  Co.  (N.J.);  Gordon 
E.  Cole,  Can  Manufacturers  Institute;  H. 
W.  Forster,  Western  Electric  Co. ;  Clark 
R.  Gamble,  Brown  Shoe  Co.,  Inc. ;  Paul  W. 
Garrett,  General  Motors  Corp. ;  William  A. 
Hart,  E.  I.  du  Pont  de  Nemours  &  Co. ; 
J.  C.  Long,  Bethlehem  Steel  Co.;  Allyn  B. 
Mclntire.  Pepperell  Mfg.  Co.;  G.  S.  Mc- 
Millan, Bristol-Myers  Co.;  .1.  P.  Miller,  Pet 
Milk  Sales  Corp. ;  Robert  S.  Peare,  General 
Electric  Co.:  G.  Edward  Pendray,  Westing- 
house  E.  &  M.  Co.;  Wilmot  P.  Rogers,  Cali- 
fornia Packing  Corp. ;  H.  M.  Shackelford, 
Johns-Manville  Corp.;  F.  J.  Solon,  Owens- 
Illinois  Glass  Co.;  P.  L.  Thomson,  West- 
ern Electric  Co. ;  E.  A.  Throckmorton, 
Container  Corp.  of  America ;  W.  G. 
Werner,  Procter  &  Gamble  Co. 


LUTHERAN  LAYMEN'S  LEAGUE, 
St.  Louis,  has  added  WAAT  Newark 
to  list  of  stations  carrying  a  tran- 
scribed version  of  Lutheran  Hour. 
Contract  for  a  weekly  half-hour  per- 
iod went  into  effect  June  11.  List  now 
totals  some  150  stations.  Agency  is 
Gotham  Adv.,  New  York. 

STANLEY  TALBOT  has  been  ap- 
pointed assistant  to  the  president  of 
Petri  Wine  Co.  San  Francisco.  Mr. 
Talbot  was  formerly  advertising  man- 
ager for  the  Pabst  Sales  Co.,  Chicago. 

KAY  PREPARATIONS,  New  York, 
has  resumed  advertising  on  WLIB 
Brooklyn  for  its  Formula  301  skin 
lotion  with  a  52  week  contract  f<y? 
seven  programs  of  recorded  music 
weekly.  Firm  continues  music  par- 
ticipations on  WAAT  Newark  and 
may  expand  radio  schedule  in  the  fall. 
Business  placed  direct. 

J.  A.  STRAKA,  assistant  to  the  pres- 
ident of  Colgate-Palmolive  Peet  Co., 
Jersey  City,  has  been  elected  a  vice- 
president. 

ATLAS  BREWING  Co.,  Chicago, 
(Atlas  Prager  Beer)  begins  sponsor- 
ship June  20,  of  a  half-hour  musical 
show  titled  Jobs  for  GI  Joe,  every 
Tuesday,  8-8  :30  on  WBBM  Chicago. 
The  52-week  contract  was  placed  by 
Olian  Adv.  Agency,  Chicago. 

PETROLEUM  HEAT  &  POWER 
Co.,  Stamford,  Conn.,  producers  of  do- 
mestic and  industrial  oil  burners  and 
fuel  oil,  has  signed  a  52-week  contract 
with  WHN  New  York  for  a  five-times 
weekly  quarter-hour  program  combin- 
ing Reuters  news  with  Name  You 
Will  Remember,  the  latter  a  live 
script  feature.  Sponsorship  started 
June  2  in  behalf  of  oil  and  oil  burner 
service.  Business  was  placed  direct. 

TEMPLETON  RADIO  Co.,  Mystic, 
Conn.,  through  its  new  agency,  Peck 
Adv.,  is  releasing  its  first  consumer 
advertising.  Promotion  is  confined  to 
space  at  present  but  spot  radio  is  in- 
cluded in  the  long-range  plans. 

NEWARK  CHEESE  Co.,  New  York, 
has  placed  its  account  with  J.  G. 
Proctor  Co.,  New  York.  Radio  plans 
are  said  to  be  included. 

W.  M.  &  A.  Motor  Lines,  and  the 
Stephens  Gift  Ship,  Washington,  D. 
C,  have  signed  for  cooperative  spon- 
sorship of  Baseball  Today,  6 :45  p.m. 
Sundays,  on  WOL  Washington.  Ac- 
count was  placed  through  Lewis  Adv. 
Agency,  Washington. 

WEBER  SHOWCASE  &  FIXTURE 
Co.,  Los  Angeles  (employment),  fol- 
lowing a  six-week  layoff,  on  July  17 
resumes  daily  quarter-hour  early 
morning  newscast  on  KNX  Los  An- 
geles. Contract  is  for  52  weeks.  Agency 
is  Dozier-Graham-Eastman  Los  An- 
geles. 


PLAQUE     PRESENTATION  is 

made  to  KTSA  San  Antonio  by  the 
Junior  Chamber  of  Commerce  for 
outstanding  cooperation  by  the  sta- 
tion in  assisting  the  local  Junior 
Chamber  during  1943  -  1944.  Pre- 
senting the  certificate  of  coopera- 
tion is  Carl  Stromberger  (left) 
Junior  Chamber  president.  Others 
are  (1  to  r)  :  Charles  Lutz,  KTSA 
promotion  manager  and  JC  mem- 
ber, Phil  Bate,  JC  member,  and 
George  W.  Johnson,  KTSA  general 
manager,  who  received  the  plaque 
on  behalf  of  the  station.  KTSA  pre- 
sents a  15-minute  weekly  evening 
program  titled  Your  Junior  Cham- 
ber of  Commerce  Speaks. 
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Serutan  Signs 

SERUTAN  Co.,  of  Jersey  City,  has 
signed  for  Sunday  7:15-7:30  p.m. 
on  the  full  Blue  network  effective 
July  23.  A  commentator  will  prob- 
ably be  used.  Drew  Pearson,  spon- 
sored by  Serutan  Co.  in  the  ad- 
jacent period  on  the  Blue  7-7:15 
p.m.  Sunday,  will  be  expanded  to 
the  full  network  from  116  stations 
with  commercials  shifted  from 
Serutan  to  Nutrex,  a  nutritional 
concentrate  handled  by  Serutan  Co. 
Agency  is  Raymond  Spector  Co., 
New  York. 

SOCIETY  for  Individual  Freedom 
(opposing  state  socialism),  Toronto, 
has  started  daily  broadcasts  on  CKCL 
CFRB  Toronto,  and  expects  to  ex- 
pand to  other  Canadian  cities.  Ac- 
count is  placed  by  Baker  Adv.,  To- 
ronto. 

CARIBE  MOTORS  Corp.,  San  Juan. 
Puerto  Rico,  distributor  of  General 
Motors  Cars  and  trucks  and  Frue- 
hauf  trailers,  has  appointed  the  San 
Juan  office  of  MeCann-Erickson  Inc., 
to  handle  newspaper  and  radio  ad- 
vertising. 

KENNEDY    MFG.    Co.,  Montreal 

(insecticide),  has  started  five  weekly 
transcribed  spot  announcements  on 
nine  Canadian  stations.  Account  was 
placed  by  Cockfield  Brown  &  .  Co., 
Montreal. 

WILSON  FLY  PAD  Co.,  Hamilton, 
Ont.,  has  started  one-minute  vocal 
programs  nine  times  weekly  on  21 
Canadian  stations.  Account  was  placed 
by  A.  McKim  Ltd.,  Toronto. 

COLISEUM  ENTERPRISES,  Chi- 
cago (Alaskan  Stampede  show),  be- 
gan sponsorship  June  4  of  an  exten- 
sive spot  campaign,  featuring  5_  to  10 
transcribed  announcements  daily  on 
following  local  Chicago  stations: 
WBBM  WAAF  WCFL  WIND 
WJJD  WAIT  WGN  WENR  WMAQ 
WLS  WCRW  WGES  WSBC  WEDC 
WHFC  and  WJOB  Hammond,  Ind. 
Announcements  promote  musical  show 
'Alaskan  Stampede,"  which  opened  at 
the  Chicago  Coliseum  June  16.  Con- 
tracts are  short  term  on  a  renewal 
basis.  Agency  is  Malcolm  Howard 
Adv.  Agency,  Chicago. 

FRED  W.  AMEND  Co.,  Danville, 
Bl.  (Chuckles  Candy)  began  series 
of  104  time  signals  June  8  on  WMAQ 
Chicago  in  addition  to  its  regular 
schedule.  Contract  is  for  52  weeks. 
Agency  is  George  H.  Hartman  Co., 
Chicago. 
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ST.  LOUIS 


IN  ST.  LOUIS  THE  TREND  IS  TO  KWK 

PAUL  H.  RAYMER  CO.,  Representative 


Stations'  Handling  of  D-Day 
News  Continues  at  Top  Speed 

More  Reports  on  Invasion  Coverage  by  Local 
Stations  Show  Radio  Coverage  Was  Complete 


AT  THE  END  of  invasion  week, 
reports  from  stations  throughout 
the  country,  telling  of  the  way  they 
handled  D-Day  [Broadcasting, 
June  12]  continued  to  pour  in  after 
press  time.  The  following  stories 
on  invasion  coverage  by  U.  S.  sta- 
tions wind  up  Broadcasting's  re- 
port: 

In  a  full-page  ad  in  the  New 
York  Sunday  News  on  June  11, 
WABC  New  York,  key  station  of 
CBS,  extended  "a  vote  of  thanks 
to  the  other  networks  for  joining 
us  in  the  great  radio  wool  for  in- 
vasion." Copy  continued:  "This 
emergency  pooling  of  the  keenly 
competitive  foreign  staffs  of  all 
networks  and  their  joint  use  of 
limited  transatlantic  radio  channels 
have  enabled  all  four  networks  to 
perform  the  greatest  public  serv- 
ice in  the  history  of  radio  broad- 
casting. .  .  ." 

Following  publication  of  the  ad, 
CBS  received  congratulatory  tele- 
grams from  Theodore  C.  Streibert, 
executive  vice-president  of  MBS, 
and  G.  W.  Johnstone,  Blue  network 
director  of  news  and  special  fea- 
tures. 

At  WNAX  Yankton,  S.  D.  Art 
Smith,  program  director,  Al  Con- 


stant, Russ  Van  Dyke  and  Whitey 
Larson,  newscasters  called  between 
50  and  75  small  towns  throughout 
the  WNAX  area,  informing  opera- 
tors that  "Now  is  the  time  to  sound 
bells  and  sirens."  As  a  result, 
WNAX  was  able  to  report  100% 
coverage  of  the  entire  area,  with  all 
scattered  rural  communities  being 
notified  of  the  historic  event. 

In  Tulsa,  crowds  blocked  traffic 
at  4th  &  Main  on  D-day  to  hear  in- 
vasion news  as  it  came  from  the 
KTUL  news  board.  Flashes,  bulle- 
tins and  special  news  periods  sup- 
plemented regular  news  casts.  John 
Esau,  KTUL  general  manager  had 
long  ago  worked  out  details  for  in- 
stallation of  an  amplifier  on  the 
billboard  with  KTUL  news  editor 
Glenn  Condon  and  chief  engineer 
Bob  Snider.  Five  newscasts  daily 
issued  from  the  loudspeaker. 

Paper  Praises  WFBG 

The  Altoona  Weekly  American 
carried  a  banner  headline  in  its 
June  10  issue  praising  WFBG  Al- 
toona on  its  service  during  June  6. 
Streamer  headline  read:  "WFBG 
Makes  History  on  D-Day."  The  sta- 


tion remained  on  the  air  21  hours, 
the  paper  stated  in  hailing  general 
manager  Roy  Thompson  for  his 
splendid  service  to  the  community. 

WMAZ  Macon,  Ga.,  published 
and  distributed  a  one-page  "extra" 
announcing  the  invasion  and  call- 
ing attention  to  the  fact  that 
WMAZ  would  provide  complete 
news  coverage.  The  sheet,  prepared 
about  a  month  in  advance,  scooped 
the  local  newspaper  extras  in 
reaching  the  streets. 

WNAC  Boston,  key  station  of  the 
Yankee  Network,  carried  all-night 
coverage  of  the  invasion  with  local 
and  Mutual  news. 

WFDF  Flint,  Mich,  reported  en- 
thusiastic response  from  Michigan 
war  plants  after  the  station  pro- 
vided hourly  AP  and  Press  Radio 
spot  news  summaries  of  the  in- 
vasion teletyped  to  war  factories 
in  Saginaw,  Bay  City,  Grand  Rap- 
ids and  Lansing. 

In  Hartford  on  June  6,  WTIC 
studio  engineer  Bill  Marks,  due 
to  go  off  duty  at  1  a.m.  had  a  hunch 
something  might  break  and  stayed 
at  his  post.  At  3:32  when  the  now 
historic  event  was  broadcast,  Mr. 
Marks  made  a  recording,  which 
since  was  replayed  over  WTIC 
several  times  in  response  to  hun- 
dreds of  requests. 

KHUB  Watsonville,  Cal.,  made  a 
large  bulletin  board  in  the  early 
morning  hours  of  June  6  complete 
with  maps,  pictures  and  news  bul- 
letins. Sign  was  displayed  in  local 
department  store  window. 

WKZO  Kalamazoo,  Mich.,  made 
phone  calls  to  advertisers  and 
friends  who  requested  to  be  called 
the  moment  the  invasion  broke. 

WING  Dayton,  announcer  Jack 
Zeigin  arrived  at  the  studio  on 
D-Day  to  find  that  the  A  key  on 
the  teletype  had  broken  and  the 
news  dispatches  were  minus  the 
letter  of  the  alphabet. 

Copies  of  Prayer 

WCHS  Charleston,  W.  Va.,  sent 
out  mimeographed  copies  of  the 
President's  Prayer,  broadcast  to  the 
nation  on  June  6,  in  response  to 
numerous  requests. 

KSCvKRNT  Des  Moines  news 
staff  got  a  break  on  invasion  morn- 
ing as  all  members  of  the  staff 
were  on  duty  when  the  news  came 
through  on  the  wire.  Reason  was 
the  Iowa  primary  elections. 

WNBC  Hartford,  Conn.,  went 
on  the  air  shortly  after  the  inva- 
sion. Throughout  the  day  all  com- 
mercials were  cancelled  and  reli- 
gious leaders  urged  the  listeners 
to  attend  prayer  services. 

WPAY  Portsmouth,  0.,  had  been 
staying  on  the  air  each  night  prior 
to  D-Day  until  3  a.m.  When  the 
news  finally  was  flashed  WPAY 
covered  the  invasion  on  24-hour 
basis  for  the  following  three  days. 

KDYL  Salt  Lake  City  cancelled 
all  commercial  announcements  on 
D-Day  and  the  day  following  with 
the  local  announcements  being  con- 
verted to  appeals  to  buy  bonds,  do- 
nate blood,  etc.  24-hour  service  was 
maintained  by  KDYL. 

The  first  regular  aerial  news- 
paper, the  Up-to-the-Minuteman, 
edited  by  the  WBZ-WBZA  Boston- 


CHECKING  LATEST  communi- 
ques  on  the  Allied  landings  are  El- 
mer Petersen,  NBC  commentator 
(left)  and  William  F.  Brooks,  di- 
rector of  news  and  special  events. 

GOV.  KERR'S  PRAISE 
Compliments  Radio  Industry 
 On  Invasion  Coverage""-""^ 

GOVERNOR  ROBERT  S.  KERR 
of  Oklahoma,  paid  high  tribute  to 
the  radio  industry  on  the  weekly 
broadcast  of  KVOO  Oklahoma 
City's  program,  "Confidentially, 
Governor — Why'!"  The  Governor 
cited  radio's  dollar  sacrifice  in  dis- 
pensing with  commercials  during 
the  hours  of  great  interest  in  the 
news  and  also  the  expense  incurred 
by  networks  and  stations  in  deliv- 
ering the  background  and  current 
developments  to  the  public. 


CBC  Crew  in  Europe 
To  Cover  Allied  Drive 

A  STAFF  OF  Canadian  Broad- 
casting Corp.  correspondents  and 
engineers  is  now  with  the  Canadian 
Army  liberating  France.  Matthew 
Halton  and  Marcel  Ouimet  were 
correspondents  going  over  with  the 
first  Canadian  troops  to  land  in 
France  on  June  6.  Halton  has  cov- 
ered the  evacuation  at  Dunkirk 
four  years  ago,  the  fighting  in 
North  Africa  from  El  Alamein  to 
driving  the  Germans  and  Italians 
out,  and  landings  in  Italy.  Ouimet 
covers  the  CBC  French-language 
network.  With  the  invading  troop 
ships  were  Andrew  Cowan,  CBC 
Toronto  and  Bill  Herbert,  CBR 
Vancouver. 

Engineers  going  into  France  are 
headed  by  Arthur  Holmes,  CJBC 
Toronto,  who  covered  the  Blitz  of 
Britain  for  the  CBC  with  record- 
ings, and  Alex  McDonald,  CBL 
Toronto;  Harold  Wadsworth,  CBO 
Ottawa;  and  Paul  Johnson,  CBK 
Watrous.  In  Italy  are  correspond- 
ents Peter  Stursberg,  CBR  Van- 
couver, and  Benoit  Lafleur,  CBF, 
Montreal,  with  engineers  Lloyd1 
Moore,  CBT ,  Toronto,  and  Joseph! 
Beauregard,  CBF,  Montreal. 

A.  E.  Powley,  CBC  newsroom 
Toronto,  is  chief  editor  for  CBC  in 
London;  John  Kannawin.  CT?C 
Winnipeg,  is  director  of  all  CBC 
activities  overseas,  with  headquar- 
ters in  London. 


Springfield  Esso  Reporter,  brought 
last  minute  news  of  the  invasion  to 
passengers  on  Northeast  Airlines 
flights  out  of  Boston. 


These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


si  t* 


•  Gallitzin 
•  Cresson 


Hollidaysburg  • 


^  Roaring  Spring  ^ 


BOTH  STATIONS  ARE  SOLD 
IN  COMBINATION  RATE 
K>R  NETWORK  AND  SPOT 


I 


National  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco 


J 
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CONSIDER 


WHEN    YOU    SELECT    A    NEW  TRANSMITTER 


Easy  to  put  on  the  air,  easy  to  keep  on  the  air  .  .  . 
that's  what  you  want  in  a  transmitter,  and  that's  what 
Westinghouse  equipment  assures. 

Specifically,  here  are  some  of  the  features  that 
make  for  operating  simplicity  in  Westinghouse 
Transmitters: 

1.  One  Master  Control  puts  the  transmitter  on  the 
air  and  cuts  the  power  off  at  the  end  of  the  broad- 
cast period.  It  is  impossible  for  power  to  be 
applied  in  the  wrong  sequence. 

2.  Individual  Tuning  and  Adjustment  Controls  are 
mounted  on  the  front  panel,  easily  accessible. 

3.  Indicator  Lights  Flash  Circuit  Conditions  to 
Operator,  indicating  instantly  which  circuit  re- 
quires attention. 

4.  Simplified  Circuits — require  a  minimum  of  tubes 
...  no  tricky  wiring. 


5.  uDe-ion"  Breakers  Show  Outage  Location,  pro- 
viding f  useless  protection  for  the  low -voltage 
power  circuits. 

Simplicity  of  Control  is  only  one  feature  of  Westing- 
house Transmitters.  Others  equally  important  are: 
Low  Operating  Cost,  Continuity  of  Operation, 
High  Fidelity  Signals,  Ease  of  Maintenance. 

PLACE  YOUR  ORDER  NOW 
FOR  YOUR  POSTWAR  TRANSMITTER 

By  placing  your  order  today  for  a  Westinghouse 
transmitter,  you  assure  yourself  of  the  fastest  possible 
delivery  following  the  lifting  of  wartime  manufactur- 
ing restrictions.  We  are  scheduling  deliveries  in  the 
sequence  in  which  orders  are  received.  For  details, 
write  Westinghouse  Electric  &  Mfg.  Company,  Dept. 
1NB,  P.  O.  Box  868,  Pittsburgh  30,  Pa. 
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Modernizing  Communications  Law 

(Continued  from  page  15) 


field  is  under  consideration  and 
appears  likely. 

Airmail  in  this  country  and 
abroad  provides  much  quicker  and 
better  service  than  it  did  in  1934. 
The  Army  and  Navy,  under  the 
stress  of  war,  have  expanded  their 
communications  systems  out  of  all 
semblance  to  those  existing  ten 
years  ago.  In  broadcasting,  FM, 
television  and  facsimile  must  be 
reckoned  with.  Provision  must  be 
made  for  industrial  uses  of  elec- 
tronics. If  the  old  law  is  outmoded, 
this  is  the  time  to  change  it. 

There  has  been  much  criticism 
of  the  1934  Act  and  more  crit- 
icism of  the  manner  in  which  the 
Commission — and  particularly  Mr. 
Fly,  the  chairman  of  the  Com- 
mission— has  administered  it.  I  do 
not  intend  to  become  involved  in 
that  controversy  beyond  the  ob- 
servation that  the  Commission's 
actions  have  been  upheld  by  the 
Supreme  Court.  Obviously  any  dif- 
ferent legislative  intent  needs  to 
be  more  carefully  expressed  in  a 
new  law  now. 

Three  Main  Flaws 

There  appear  to  me  to  be  three 
basic  defects  in  the  1934  law: 

First — Our  radio  licensing  sys- 
tem should  have  one,  and  only  one, 
objective — the  prevention  of  inter- 
ference between  the  users  of  radio 


frequencies  so  that  the  maximum 
usefulness  of  radio  to  all  the  peo- 
ple may  be  assured.  That  was  the 
single  objective  of  the  1927  Act. 

Second — Regulation  of  the  many 
different  services  using  radio 
should  be  a  separate  and  distinct 
function.  The  use  of  the  licensing 
power  as  a  device  for  regulating 
business  practices  gives  thorough- 
ly bad  administration  of  both. 

Third— Under  the  1934  Act  not 
only  were  both  these  functions 
combined  and  confused  in  a  single 
agency  but  neither  the  powers  nor 
the  duties  of  this  agency  were 
defined  much  beyond  the  standard 
of  "public  interest,  convenience 
and  necessity"  which,  like  a  ki- 
mono, covers  everything  but  touches 
nothing. 

These  defects  are  structural  and 
should  be  a  matter  of  concern  to 
all  branches  of  communications. 
The  Act  is  deficient  in  one  other 
respect  of  primary  importance  to 
the  broadcasting  industry  and  the 
listening  public.  Since  the  repeal 
of  the  Davis  Amendment  in  1936, 
it  has  contained  no  formula  for 
the  allocation  of  broadcasting  sta- 
tions nor  any  indication  of  what 
Congress  considers  a  fair,  efficient 
and  equitable  distribution  of  broad- 
casting service  to  be. 

In  my  opinion,  the  failure  of 
Congress  to  specify,  and  the  failure 


of  the  Commission  to  develop  an 
adequate  framework,  has  led  to 
a  mal-distribution  of  stations  which 
underlies  most  of  the  industry's 
troubles  in  the  standard  broadcast- 
ing band.  In  the  absence  of  a  clear 
understanding  of  Congressional 
purpose,  conditions  in  FM  and  tele- 
vision will  be  much  worse. 

It  will  be  difficult  to  correct  these 
defects  by  amendments  to  the  1934 
Act  and  I  am  under  no  illusions  as 
to  the  amount  of  work  the  industry 
and  the  Congress  must  do  before 
a  complete  new  law  is  written. 
Even  so,  I  suggest  the  following 
broad  outline.  Non-broadcasting 
services  are  discussed  only  because 
it  is  impossible  to  disentangle 
broadcasting  without  doing  so. 

Frequency  Assignment 

Assignment  of  Radio  Space  to 
Services.  The  FCC  now  has  juris- 
diction over  some  parts  of  the 
spectrum  while  others  are  devoted 
to  Government  uses  by  Presidential 
Executive  Order.  Congress,  with 
the  advice  of  the  Interdepartmental 
Radio  Advisory  Committee  (IRAC) 
should  designate  the  bands  of  fre- 
quencies to  be  used  for  national  de- 
fense, safety  of  life,  broadcasting, 
telephone,  telegraph,  amateurs,  in- 
dustrial electronics,  and  others  en- 
titled to  use  radio.  The  amount 
of  space  allotted  to  each  should 
be  determined  by  its  relative  im- 
portance. National  defense  fre- 
quencies will,  of  course,  continue 
to  be  administered  by  the  Army  and 
Navy  and  are  excluded  from  the 
subsequent  discussion. 

Technical  Service  Specifications. 
Experience  indicates  that,  with  the 
exception  of  broadcasting,  there  will 
be  little  difficulty  defining  the  tech- 
nical service  to  be  rendered  with- 
in the  bands  thus  designated.  For 
broadcasting  allocation  purposes, 
particularly  for  FM  and  television, 
the  "public  interest"  is  not  a  suffi- 
ciently explicit  standard.  Doubt 
has  been  expressed  that  Congress 
through  its  unwieldly  processes  can 
prescribe  a  better  standard.  I  do 
not  share  that  doubt. 

Drafting  of  Rules 

An  allocation  formula  for  broad- 
casting is  certainly  no  more  com- 
plex than  our  tax  structure.  And 
clearly  it  is  for  Congress  to 
say  whether  broadcasting  stations 
should  be  integrated  geographically, 
should  be  distributed  in  accord- 
ance with  population,  should  be 
distributed  so  as  to  provide  out- 
lets for  four  national  networks  or 
whether  some  entirely  new  plan 
will  produce  the  maximum  in  so- 
cial benefits.  Whatever  the  plan, 
Congress  should  write  it. 

Licensing.  Rules  implementing 
the  specifications  laid  down  by 
Congress  should  be  drafted  by  the 
licensing  agency.  They  should  cov- 
er the  details  after  the  policy  has 
been  established  in  the  same  man- 
ner that  the  income  tax  regulations 
prepared  by  the  Commissioner  of 
Internal  Revenue  implement  our 
basic  tax  laws.  Granting  licenses 
for  ships,  planes,  amateur  and  in- 
dustrial users  under  these  regula- 


SEEING  THE  INSIDE  operations 
of  a  network  is  Fred  Lounsberry 
(right),  son  of  I.  R.  Lounsberry,! 
(left),  executive  vice-president  of 
WKBW,  CBS  Buffalo  affiliate,  and 
member  of  the  CBS  Affiliates  Ad- 
visory Board,  which  met  recently 
in  New  York.  Father  and  son  chat 
with  Norman  Corwin,  producer,  di- 
rector and  author  of  CBS  series 
Columbia  Presents  Corwin. 


tions  would  be  a  routine  adminis- 
trative matter.  What  few  conflicts 
there  have  been  in  the  past  be- 
tween the  telegraph  companies  will 
disappear  if  a  foreign  merger  is 
approved. 

Most  of  the  trouble  will  come  in 
assigning  channels  for  broadcast- 
ing. Even  in  broadcasting,  when 
there  are  no  interference  conflicts 
under  the  regulations,  many  li- 
censes are  granted  as  pure  routine. 
The  machinery  for  handling  con- 
flicting applications  in  all  serv- 
ices is  described  later. 

My  preference  for  the  licensing 
agency  would  be  a  single  indivi- 
dual as  administrator.  He  should 
have  authority  to  employ  such  ex- 
pert assistance — engineers,  law- 
yers, etc.,  as  he  might  require. 
Once  a  year,  or  more  frequently 
if  he  felt  it  necessary,  he  should 
report  to  Congress  and  make  rec- 
ommendations for  changes  in  the 
law. 

Adjudication.  Separated  as  com- 
pletely from  the  Radio  Adminis- 
trator as  the  Tax  Court  is  sepa- 
rated from  the  Commissioner  of 
Internal  Revenue,  there  should  be 
a  radio  court  of  three  members. 
Its  function  should  be  to  adjudi- 
cate controversies  and  to  interpret 
the  law  and  regulations.  Any  ac- 
tion of  the  administrator  could  be 
taken  to  the  radio  court  by  any  in- 
terested party  and  the  administra- 
tor should  be  required  to  refer  to 
the  court  for  adjudication  all  ap- 
plications in  conflict  with  his  reg- 
ulations, with  any  other  applica- 
tion or  with  any  existing  license. 
Decisions  by  the  radio  court  should 
be  appealable  to  the  Court  of  Ap- 
peals of  the  District  of  Columbia 
on  questions  of  law. 

*      *  * 
Types  of  Communication 

All  the  machinery  thus  far  out- 
lined is  designed  to  secure  the  max- 
imum results  from  a  limited  num- 
ber of  radio  frequencies  and  it 
has  no  other  function.  We  still  have 
the  problem  of  regulating  (as  dis- 
tinguished from  licensing)  the  va- 
rious types  of  communications'  ac- 
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tivities.  For  these  regulatory  pur- 
poses I  suggest: 

Common  Carrier  Regulation.  The 
trend  toward  unification  of  our 
carrier  system  makes  it  increasing- 
ly important  that  there  be  effec- 
tive regulation  of  rates,  contracts, 
business  practices,  etc.  Radio  cir- 
cuits, though  important,  are  a  rel- 
atively small  part  of  this  problem. 
Because  I  believe  that  ultimately 
there  must  be  joint  regulation  of 
other  carrier  services  and  air  mail, 
I  suspect  that  the  Post  Office  De- 
partment will  some  day  be  the 
regulatory  agency,  but  for  the  pres- 
ent the  problem  might  be  handled 
by  a  three-man  commission  similar 
to  the  Division  of  Private  Com- 
munications set  up  in  the  White- 
Wheeler  Bill.  Whoever  gets  it  is 
going  to  find  it  a  fulltime  job. 

Regulation  of  Business  Prac- 
tices in  Broadcasting.  Ever  since 
1927,  the  Communications  laws 
have  contained  anti-trust  and  un- 
fair competition  provisions.  Their 
presence  in  the  law  has  been  inter- 
preted by  the  Commission  (and 
by  the  Supreme  Court)  as  impos- 
ing a  duty  upon  the  Commission 
to  enforce  the  anti-trust  laws 
through  the  exercise  of  its  licens- 
ing powers.  This  doctrine — that  if 
a  licensee  violates  the  law  the 
public  should  be  deprived  of  serv- 
ice— is  completely  at  variance  with 


MANAGERS  OF  THREE  Nebraska  stations,  KFAB-KFOR  Lincoln  and 
KOIL  Omaha,  donned  special  props  for  the  separation  of  the  two  Lincoln 
stations.  Earl  Williams,  station  manaper  of  KFAB  Lincoln,  acted  as  um- 
pire as  Gordon  Gray,  wearing  the  KFOR  banner,  and  KFAB's  general 
manager  Hugh  Feltis,  with  appropriate  insigna,  matched  fists  for  the 
baseball  bat.  Purpose  of  the  "ball  game"  was  to  introduce  Gray  as  the 
new  general  manager  of  KOIL  and  KFOR.  Newscasters  Harvey  Swenson 
and  Lvell  Bremser  (1  to  r)  placed  the  banners  for  the  novel  game. 


the  licensing  purpose  and  is  un- 
sound. 

Unfair  trade  practices,  restraints 
upon  competition  and  false  adver- 
tising claims  are  all  subjects  with- 
in the  jurisdiction  of  the  Federal 
Trade  Commission,  an  ageny  spe- 
cially created  to  deal  with  prob- 
lems of  this  sort.  It  already  con- 
siders radio  continuity.  Because 
it  has  the  power  to  discipline  news- 
papers, magazines  and  other  com- 
peting media,  it  seems  to  be  the 


That's  the  opinion  of  R.  H.  Alton  of  Uxbridge, 
Mass.,  in  an  unsolicited  letter  directed  to  "Gardening 
for  Victory"  now  in  its  second  year  on  WTAG  and 
sponsored  by  Worcester's  five  Mutual  Savings  Banks. 
Mr.  Alton,  a  public  utility  manager,  member  of  the 
Massachusetts  Farm  Bureau  and  a  home  gardener 
of  long  standing,  echoes  the  feelings  of  many  of  the 
volunteer  officials  of  the  Massachusetts  Victory  Garden 
Committee  in  a  recent  state  meeting. 

Worcester's  Victory  Gardening  accomplishments 
led  the  State  last  year  —  and  stood  high  among  the 
nation's  cities.  WTAG  is  proud  to  have  a  part  in 
this  success  —  to  number  Victory  Gardening  among 
its  many  other  regular  and  exclusive  public  service 
programs. 

PAUL    H.    RAYMER    CO.    National    Sales  Representatives 
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logical  place  for  the  business  prac- 
tices of  broadcasting. 

Drawing  the  Lines 

Program  Controls.  Here  we  en- 
counter the  problem  of  freedom 
of  speech.  If  the  agency  which  li- 
censes the  use  of  radio  frequencies 
also  controls  the  programs  broad- 
cast, freedom  of  speech  is  a  myth. 

Here,  more  importantly  than  in 
any  other  feature  of  the  Act,  it 
must  be  the  responsibility  of  Con- 
gress to  decide  where  the  line  shall 
be  drawn  between  the  objectives 
of  the  First  Amendment  and  those 
program  restrictions  which  are 
necessitated  by  the  limited  num- 
ber of  radio  frequencies  available 
for  broadcasting. 

At  present  the  law  prohibits 
the  broadcasting  of  obscene,  in- 
decent or  profane  language.  It  re- 
quires equal  opportunity  for  po- 
litical candidates.  Whatever  addi- 
tional program  restrictions  and  re- 
quirements are  unavoidable  should 
be  imposed  by  Congress  and  should 
be  enforced  independently  of  the 
licensing  function.  Failure  to  ob- 
serve them  should  be  a  crime  pun- 
ishable by  fine  and  imprisonment 
in  an  action  instituted  by  the  local 
district  attorney  in  the  local  Fed- 
eral District  Court. 

Up  to  the  Industry 

As  I  have  said  earlier,  it  will 
be  a  lot  of  work  to  put  flesh  on  this 
skeleton  but  i!;  seems  to  me  that 
the  wide  differences  of  opinion  ex- 
pressed at  the  Senate  Committee 
hearings  on  the  White-Wheeler  Bill 
are  attributable  in  large  measure 
to  the  lack  of  any  satisfactory 
framework  upon  which  the  in- 
dustry, the  Commission  and  the 
Congress  might  agree.  Lacking 
some  clear  understanding  of  pur- 
pose, there  seems  to  be  little  pros- 
pect of  legislation  being  written 
which  will  improve  the  administra- 
tion of  broadcasting. 

The  broadcasting  industry  should 
present  proposed  legislation  in  de- 
tail form  for  examination  by  he 
Congress.  The  industry  should  be 
ready  and  willing  to  answer  and  ex- 
plain all  questions  so  that  the  Con- 
gress may  be  fully  informed  be- 
fore the  final  draft  of  the  pro- 
posed legislation. 


DON  LEE  CONFINES 
RELIGIOUS  SERIES 

SEVERAL  new  policy  rulings 
affecting  station  relations,  pro- 
gramming and  commercial  reli- 
gious broadcasts  for  the  Don  Lee 
Network  were  discussed  by  station 
affiliates  of  the  net  who  met  June 
10  at  KFRC  San  Francisco.  Par- 
ticularly important  was  the  atti- 
tude of  station  owners  and  man- 
agers towards  religious  programs, 
paid  time  for  religious  broadcasts 
on  Sundays  will  be  accepted  from 
sign  on  until  1  p.m.  only.  It  meant 
taking  steps  necessitated  by  the 
possiblity  of  increased  activity  and 
making  available  more  time  for  va- 
riety shows  with  top-notch  names 
and  top-drawer  productions. 

Lewis  Allen  Weiss,  vice-presi- 
dent and  general  manager  of  the 
network,  said  affiliates  were  doing 
a  splendid  job  in  helping  each  sta- 
tion operate  with  the  smoothness 
required  in  chain  broadcasting. 
Sales  promotion  plans  were  dis- 
cussed by  Sydney  Gaynor,  general 
sales  manager  and  assistant  to  the 
vice-president.  Paul  Bartlett,  man- 
ager of  KFRE  Fresno,  reported  on 
who  attended  work  of  the  technical 
planning  board. 

L.  A.  Schamblin,  KPMC  Bakersfield: 
Russell  Pope,  KHSL  Chico;  William  B. 
Smullin,  KIEM  Eureka;  Paul  Corbin. 
KIEM  Eureka;  Mr.  Weiss;  Mr.  Gaynor ; 
Pat  Campbell,  Joseph  D.  Carroll,  KMYP 
Marysville;  Mel  Marshall,  KYOS  Merced: 
Howard  V.  Walters,  KDON  Morterey; 
Maury  A.  Vroman,  KFXM  San  Bernar- 
dino: D.  J.  Donnelly,  KFRC  San  Fran- 
cisco; Ernest  L.  Spencer.  KVOE  Santa 
Ana;  Wallace  Wiggins,  KVOE  Santa  Ana; 
Fin  Hollinger,  KDB  Santa  Barbara;  Jess 
Rodman,  KFRE  Fresno ;  Mr.  Bartlett, 
Chet  Wheeler,  KWIL  Albany,  Ore.;  Ed 
Parsons,  KAST  Astoria  ;  Frank  H.  Logan, 
KBND  Bend,  Ore.  ;  Frank  L.  Hill,  KORE 
Eugene;  Ralph  Hanson,  KUIN  Grant's  Pass; 
Jack  Keating  KXRO  Aberdeen.  Wash.;  Joe 
Chytil,  KELA  Centralia-Chehalis ;  Oliver 
A.  Runchey,  KOL  Seattle;  R.  G.  McBroom. 
KFIO  Spokane;  Carl  E.  Haymond,  KMO 
Tacoma  and  KIT  Yakima;  Jack  Clark. 
KMO  Tacoma;  and  J.  C.  Lee,  KFXM 
San  Bernardino.  Also  William  Dempsey, 
attorney  for  the  network. 


Hooper  Report  Reveals 
Pacific    Network  Drop 

PACIFIC  network  April-May  report 
of  C.  E.  Hooper  Inc.  reveals  an  aver- 
age evening  program  rating  of  8.7, 
down  0.4  from  last  report,  down  0.1 
from  a  year  ago.  Average  evening 
sets-in-use  rating  31.4— -is  down  0.5 
from  last  report,  up  0.6  from  a  year 
ago.  Average  evening  available  audi- 
ence is  76.3,  up  0.1  from  last  report 
and  no  change  from  a  year  ago. 

The  average  daytime  program  rat- 
ing is  3.5,  down  0.8  from  last  report, 
clown  0.9  from  a  year  ago.  Average 
daytime  sets-in-use  of  13.3,  is  down 
2.0  from  last  report,  down  0.5  from 
a  year  ago.  Average  daytime  available 
audience  is  65.0,  down  2.3  from  last 
report  and  down  0.1  from  a  year  ago. 

Bob  Hope  leads  the  list  of  top  ten 
programs  in  the  Pacific  coast,  with 
Red  Skelton  second  and  Fibber  31c- 
Gee  &  Molla/  third.  They  are  followed 
by  Frank  Morgan-Fanny  Brice,  Char- 
lie McCarthy,  Aldrich  Family,  Great 
Gildersleeve,  Mr.  District  Attorney, 
Blondie  and  the  Radio  Theatre. 


FOSTERITE,  newest  development  in 
the  field  of  synthetic  materials  and 
created  by  Westinghouse  research  lab- 
oratories, made  its  debut  in  New  York 
recently  as  a  moisture-proof  plastic 
which  seals  radar  and  radio  parts 
against  moisture.  Also  demonstrated 
was  a  synthetic  shellac  which  has 
proved  superior  to  the  natural  product 
and  has  the  strength  of  steel. 


CROSLEY  Corp.,  Cincinnati,  has  an- 
nounced the  appointment  of  the  Eads 
Bros.  Furniture  Store  in  Ft.  Smith, 
Ark.,  as  distributors  of  Crosley  prod- 
ucts for  western  Arkansas. 
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Have  You 

Explored  Canada? 


The  early  pioneers  of  a  century  ago  searched  for  and 
found  in  Canada  a  wealth  of  natural  resources. 
These  have  been  developed  throughout  the  years 
and  today  a  new  wealth  is  here  for  the  taking — a 
wealth  of  opportunity! 

Canada  has  made  a  place  for  herself  in  the  markets 
of  the  world.  On  the  threshold  of  a  peacetime  econ- 
omy, she  offers  boundless  possibilities  in  the  field  of 


commerce.  Forward-looking  men  are  preparing  now 
for  the  postwar  boom.  They  are  opening  up  avenues 
of  business,  building  future  markets  in  this  territory. 

Through  CFRB  you  can  reach  Canada's  richest  market. 
On  a  daily  average,  this  station  has  a  listenership 
consistently  higher  than  those  of  the  three  other  sta- 
tions in  this  area.  Those  who  know  Canada  choose 
CFRB  and  base  their  selection  on  results. 
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Disc  Case  Left  in  Fog 

(Continued  From  Page  13) 


a  method  of  distributing  a  fund 
to  be  set  up  through  payments  by 
the  companies,  with  arbitration  as 
the  final  step  in  case  the  parties 
fail  to  agree".  These  companies 
(RCA,  CRC  and  NBC  Radio  Re- 
cording Division),  the  Board  said, 
had  proposed  by  way  of  settlement 
"that  a  fund  be  set  up  in  escrow 
pending  a  possible  revision  of  the 
copyright  law",  but  had  objected 
to  payment  of  funds  directly  to  the 
union  for  any  purpose. 

Artists  Protest  Ban 

Settlement  of  the  dispute,  which 
the  Board  previously  characterized 
as  one  of  the  most  complicated  ever 
to  come  before  it,  was  announced 
approximately  14  weeks  after  the 
issuance  of  the  panel  report  on  the 
case.  The  companies  had  recently 
protested  the  delay  in  reaching  the 
decision,  complaining  that  they  and 
their  artists  under  contract  have 
suffered  hardships.  The  Board  ac- 
cused the  companies  of  employing 
"pressure  tactics"  and  declared  the 
delay  was  due  to  difficulties  in  ar- 
riving at  a  fair  and  equitable  solu- 
tion [Broadcasting,  June  12], 

Earlier  last  week,  a  second  pro- 
test was  made  tj  ^.e  Board  by  a 
large  group  of  artists  under  con- 
tract to  RCA  and  CRC  who  con- 
tended that  their  professional 
standing  was  being  jeopardized  by 
the  Petrillo  ban  against  new  record 
production  by  Victor  and  Columbia. 
The  artists,  many  of  whom  are 
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Check  the  CBS  listening  area 
survey  —  and  you'll  see  that 
KWFT  dominates  a  rich  Texas- 
Oklahoma  area  that  should  be 
covered  on  any  schedule. 
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members  of  the  AFM,  included 
James  Melton,  Kay  Kyser,  Gladys 
Swarthout,  Benny  Goodman,  Xavier 
Cugat,  Frank  Sinatra,  Horace 
Heidt,  Vladimir  Horowitz,  John 
Charles  ihomas,  Harry  James  and 
Cab  Calloway. 

The  dispute,  according  to  offi- 
cials of  the  AFM,  had  its  origin  in 
1928  and  1929  when  the  develop- 
ment of  sound  films  and  other 
forms  of  mechanized  music  caused 
unemployment  among  musicians. 
After  several  efforts  to  force  the 
employment  of  live  music  failed, 
the  union,  effective  Aug.  1,  1942, 
stopped  making  records  and  tran- 
scriptions. 

Antitrust  Action 

Shortly  afterward,  the  Dept.  of 
Justice  instituted  antitrust  proceed- 
ings against  the  union  but  the  com- 
plaint was  dismissed  and  the  de- 
cision affirmed  by  the  Supreme 
Court.  A  hearing  was  held  the  fol- 
lowing January  before  a  Senate 
committee  and  the  union  proposed 
that  the  employers  pay  a  fee  on 
each  disc  to  an  employment  fund 
to  be  established  by  the  union. 
When  this  proposal  was  rejected 
the  transcriptior.  companies  took 
the  case  to  the  U.  S.  Conciliation 
Service. 

The  dispute  was  certified  in  July, 
1943,  to  the  NWLB  and  a  panel 
was  appointed  to  hear  the  case. 
Hearings  were  held  in  New  York 
last  September,  October  and  No- 
vember, the  record  comprising 
1,900  pages  with  hundreds  of  pages 
of  exhibits.  While  the  hearings 
were  in  progress,  Decca  (not  a 
party  to  the  proceeding)  entered 
into  a  contract  with  the  AFM,  ac- 
cepting the  "employment  fund"  de- 
mands. World  Broadcasting  Sys- 
tem (Decca  transcription  affiliate) 
and  Empire  Broadcasting  Corp. 
made  similar  contracts  and  with- 
drew from  the  controversy. 

Subsequently,  four  other  tran- 
scription companies  (Associated 
Music  Publishers  Inc.,  Lang-Worth 
Feature  Programs  Inc.,  C.  P.  Mac- 
Gregor  and  Standard  Radio)  ne- 
gotiated similar  contracts  with  the 
mediatory  help  of  the  panel  and 
withdrew  from  the  case  Their  ac- 
tion left  RCA,  CRC  and  NBC  Ra- 
dio Recording  Division  (NBC  tran- 
scription subsidiary)  as  the  re- 
maining parties  to  1  e  proceeding. 

At  a  hearing  before  the  full 
Board  in  April  [Broadcasting, 
April  10]  to  receive  oral  arguments 
on  the  panel  recommendations,  the 
participants  to  the  "Four-Employ- 
er" contract  stated  they  entered 
into  the  contract  with  AFM  be- 
cause they  had  no  alternative. 
Counsel  for  Decca  testified  the  con- 
tract negotiated  with  AFM  was 
first  submitted  to  the  Treasury 
Dept.  for  approval. 


WNAX  Yankton,  S.  D.,  has  formed 
a  new  merchandising  department 
which  will  make  calls  throughout  the 
five-state  area  served  by  the  station 
to  provide  coverage  of  all  dealer 
meetings  with  motion  picture  and 
visual  presentations,  expansion  of 
house  organs  and  retail  and  whosesale 
surveys. 


Page  Petrillo 

THAT  loud  noise  you  just 
heard  was  Jimmy  Petrillo's 
head  hitting  the  ceiling.  The 
War  Manpower  Commission, 
in  a  "Job  Family"  guide  is- 
sued to  U.  S.  Employment 
Service  offices  for  channelling 
non-essential  workers  into 
war  industries,  suggests  that 
night  club  musicians  be  given 
jobs  as  welders,  assemblers 
or  aircraft  skin-men.  Night 
club  singers  might  be  em- 
ployed as  radio  and  telephone 
operators,  says  the  guide. 
There's  nothing  about  mu- 
sicians turning  "pancakes". 
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ANPA  Ad  Report 
Names  'Top  Ten' 

Increase  in  Investors  Is  Seen 
Over  Last  4-Media  Survey 

A  SUBSTANTIAL  increase  over 
previous  years  in  the  number  of  ad- 
vertisers who  in  1943  invested 
$25,000  or  more  in  any  one  of  the 
four  major  media  is  disclosed  in 
the  fifth  annual  edition  of  "Ex- 
penditures of  National  Advertisers 
in  Newspapers,  Magazines,  Farm 
Journals  and  Chain  Radio".  Publi- 
cation is  released  by  the  Bureau  of 
Advertising  of  the  American  News- 
paper Publishers  Assn.,  as  the  only 
annual  reporting  comparative  dol- 
lar totals  by  advertisers  and  prod- 
ucts for  all  four  media. 

There  were  1,499  advertisers  in 
the  $25,000-or-more  category  in 
1944,  as  compared  to  1,207  in  1942 
and  1,170  for  1941,  the  Bureau  re- 
ports in  a  digest  of  the  contents, 
otherwise  not  for  publication. 

Procter  &  Gamble  Co.,  Cincin- 
nati, for  the  second  time  heads  the 
list  as  the  biggest  investor  both  in 
newspaper  space  and  in  all  four 
media  combined.  General  Foods 
Corp.  moved  into  second  place  in 
the  list  of  "Top  Ten"  in  the  four 
media,  followed,  in  order  of  size  of 
total  expenditure  by  General  Mo- 
tors, Lever  Bros.,  R.  J.  Reynolds 
Tobacco  Cov  Sterling  Drug,  Gen- 
eral Mills,  Coca-Cola  Co.,  Colgate- 
Palmolive-Peet  Co.,  and  Liggett  & 
Myers  Tobacco  Co.  Coca-Cola  Co. 
is  the  only  newcomer  in  the  "Top 
Ten"  list. 


Barco  Considers 

BARCO    LABS.,    Brooklyn,  for 

Barcolene  Household  Cleanser,  a 
15-year-old  product,  is  considering 
a  nation-wide  spot  campaign  as 
part  of  its  initial  venture  into  con- 
sumer advertising,  according  to 
Scheck  Adv.,  Newark,  N.  J.,  agen- 
cy in  charge.  Provided  distribution 
and  time  availabilities  allow,  the 
schedule  may  include  150  stations, 
with  initial  schedules  in  the  eastern 
area.  Firm  started  participations 
on  WOR  New  York  on  a  52-week 
basis  last  week. 


PRESS  ASSOCIATION  has  opened 
a  new  regional  bureau  at  Jacksonville, 
Fla.,  to  furnish  regional  news  to  sta- 
tions in  Florida  exclusively.  This 
makes  the  22nd  regional  bureau  now 
operated  by  the  AP  subsidiary,  in 
which  news  is  written  for  radio  only. 


l,oren  Watson  Acquires 
Spot    Sales  Ownership 

jOREN  WATSON,  executive  vice- 
>resident  of  Spot  Sales  Inc.,  sta- 
;ion  representative  organization, 
las  acquired  the  stock  of  the  com- 
jany  owned  by  Crosley  Corp.  and 
American  Broadcasting  Co.,  giv- 
ng  him  complete  ownership  of  the 
jompany.  Spot  Sales,  organized  in 
Feb.  1942,  when  Mr.  Watson  took 
aver  the  Hearst  representative 
company,  International  Radio  Sales, 
will  continue  to  represent  WSAI 
Cincinnati  and  WOL  Washington, 
stations  operated  by  the  two  for- 
mer stockholders,  Mr.  Watson  said. 

For  the  immeciate  present  there 
will  be  no  changes  in  officers,  James 
D.  Shouse,  vice-president  of  Cros- 
ley Corp.,  continuing  as  president 
of  Spot  Sales  and  William  B.  Dolph, 
general  manager  of  WOL,  continu- 
ing as  vice-president  and  treasurer. 
WSAI  has  been  sold  to  Marshall 
Field,  subject  to  FCC  approval. 


FCC  Fund  Passed 


BEGINNING  July  1  the  FCC  must 
curtail  its  expenditures  by  $2,159,- 
i  357,  as  a  result  of  Congressional 
■  action  last  week.   On  Wednesday 
the  House  passed  the  revised  In- 
dependent   Offices  Appropriations 
Bill  (HR-4070),  v.-hich  reduced  the 
FCC  1945  fiscal  year  budget  from 
$8,371,700  to  $6,212,343.  The  Sen- 
''■  ate  passed  the  measure  Thursday 
1  and  it  went  to  the  White  House. 
Attempts  of   Sen.  McKellar  (D- 
Tenn.)  to  inject  an  amendment  re- 
quiring Senate  confirmation  of  all 
employes  whose  salaries  are  $4,500 
and  over,  were  defeated.  Congress 
reduced  the  FCC  national  defense 
budget  by  $1,954,857,  normal  func- 
tions by  $104,500. 


Goodyear  Confers 

GOODYEAR  TIRE  &  RUBBER 
Co.,  Akron,  last  Friday  was  still 
conferring  with  Young  &  Rubicam, 
New  York,  on  a  replacement  for 
the  CBS  program  The  Star  and  the 
Story,  featuring  Walter  Pidgeon. 
Program  bows  out  July  25,  with 
Goodyear  resuming  in  the  fall  in 
its  8-8:30  p.m.  Tuesday  spot,  after 
a  summer  interval.  Reason  for  dis- 
continuing current  program  is  said 
to  be  the  difficulty  in  obtaining  fe- 
male guest  stars.  Under  considera- 
tion is  a  series  calling  for  both 
male  and  female  guest  artists. 


KWLK  Transfer  Sought 

APPLICATION  was  filed  with  the 
FCC  last  week  for  transfer  of  con- 
trol of  KWLK  Longview,  Wash., 
from  Marjory  McClung,  executrix 
of  the  will  of  Ray  McClung,  de- 
ceased, and  Hugh  McClung,  to  the 
general  manager  of  the  station,  C. 
O.  Chatterton.  Transfer  involves 
sale  of  140  shares  of  common 
stock,  85  shares  held  by  Marjory 
and  55  shares  held  by  Hugh  Mc- 
Chung,  for  the  consideration  of 
$10,000. 


New  Borden  Show 

NOVELIST  Fannie  Hurst,  start- 
ing July  8,  will  act  as  narrator  in 
a  new  series  of  programs  on  189 
Elue  Network  stations  dramatiz- 
ing her  novels  and  short  stories. 
The  sponsor,  Borden  Co.,  manufac- 
tured products  division,  will  pro- 
mote Hemo,  a  chocolate  health 
drink  on  the  program  scheduled 
for  Saturday  10-10:30  p.m.  Agen- 
cy is  Young  &  Rubicam,  New  York. 


RECIPIENT  of  the  Silver  Star  and 
the  Purple  Heart,  Lt.  H.  James 
Fagan  (r) ,  ex-announcer  at  WCAU 
Philadelphia  and  WJJD  Chicago, 
was  interviewed  recently  at  Fort 
Benning,  Ga.,  by  Cpl.  Mel  Allen, 
former  CBS  sportscaster,  over 
WRBL  Columbus,  Ga.  Lt.  Fagan, 
now  an  instructor  at  the  Infantry 
School,  was  wounded  in  the  Sicilian 
invasion  after  escaping  capture  by 
the  Germans  in  the  North  African 
campaign  when  the  Nazi  ship  on 
which  he  was  put  aboard  for  trans- 
fer to  a  prison  camp  was  attacked 
by  Allied  planes.  He  got  ashore  and 
greeted  the  8th  Army  in  Tunis. 


Clark  and  Radio  Cowboy 
Locked  in  Idaho  Voting 

WHETHER  Sen.  D.  Worth  Clark 
would  win  the  Democratic  nomina- 
tion to  succeed  himself  over  Glenn 
H  Taylor,  Pocatello,  Ida.  cowboy 
radio  entertainer,  was  in  doubt 
last  week  with  the  outcome  depend- 
ing upon  returns  from  outlying 
precincts.  Last  reports  were  that 
Mr.  Taylor,  who  performs  over 
KSEI  and  other  Idaho  stations, 
held  a  very  slight  lead  over  Sen. 
Clark,  member  of  the  Interstate 
Commerce  Committee  and  chair- 
man of  the  subcommittee  which  in- 
vestigated the  AFM  recording  ban. 

Sen.  Clark  himself  is  identified 
with  radio,  having  recently  con- 
tracted to  purchase  a  10%  inter- 
est in  KJBS  San  Francisco  as  part 
of  a  syndicate  of  broadcasters.  The 
transaction  awaits  FCC  approval. 
The  Republican  nominee  is  Gov. 
C.  A.  Bottolfsen. 


More  for  Crax 

MEGOWEN-EDUCATOR  Food 
Co.,  Lowell,  Mass.,  has  increased 
its  schedule  for  Crax  during  the 
past  few  months,  and  now  sponsors 
musical  clock  programs,  news,  or 
live  announcements  on  WGY 
WAGE  WSYR  WEAF  WOR.  Fur- 
ther expansion  is  planned.  Agency 
is  Duane  Jones  Co.,  New  York. 


WPB  Repair  Ruling 

LONG-AWAITED  interpretation  of 
General  Limitation  Order  L-265 
was  issued  last  week  by  the  War 
Production  Board's  Radio  &  Radar 
Division  to  tell  present  radio  repair- 
men, ex-repairmen  and  men  discharged 
from  military  service  how  to  obtain 
necessary  material  to  carry  on  or  en- 
ter the  radio  repair  business.  Under 
terms  of  the  order  a  repairman  may 
create  an  initial  inventory  of  parts 
by  special  authorization  from  WPB's 
Radio  &  Radar  Division  by  submit- 
ting a  letter  of  application. 


PROGRAM  dramatizing  the  adven- 
tures of  Daniel  Boone,  heard  on  CBS 
some  years  ago,  will  be  revived  on 
the  network  beginning  June  19  as  a 
weekly  quarter-hour  feature,  using 
the  same  scripts  as  in  the  original 
show. 


CIO  Fights  Radio  Plots 
At  Attempted  Censorship 

CIO  last  week  took  steps  for  a  pub- 
lic airing  of  radio's  policies  that 
resulted  in  a  discrimination  against 
union  programs  as  indicated  by 
cancellation  of  Labor  for  Victory, 
the  only  regular  labor  radio  pro- 
gram on  a  national  network.  Phil 
Murray,  CIO  president  wrote  NBC 
for  an  explanation  as  to  whether 
censorship  of  the  Sunday  program 
by  WHKC  Columbus  was  due  to 
any  network  policy  regarding  la- 
bor broadcasts. 

Mr.  Murray  further  asked  NBC 
to  define  its  policy  more  clearly 
in  regard  to  "controversial"  pro- 
grams. The  CIO-UAW  recently  pe- 
titioned the  FCC  against  renewal 
of  the  license  of  WHKC  because 
of  the  claimed  censorship  and  dis- 
crimination. 


Hooper  'First  Fifteen' 

SINCE  INVASION  news  June  6 
knocked  out  several  of  the  pro- 
grams normally  included  in  C. 
E.  Hooper's  list  of  "First  Fif- 
teen" programs,  the  list  was  not 
released  for  the  June  1-7  period. 
Top-ranking  programs  for  the  Jan- 
uary-May 1944  period  were  re- 
leased, showing  Bob  Hope  heading 
the  list  of  "First  Fifteen,"  with 
Fibber  McGee  &  Molly  in  second 
place,  and  Charlie  McCarthy,  third. 
The  list  continues:  Red  Skelton 
(Eastern  area)  Radio  Theatre, 
Jack  Benny,  Aldrich  Family,  Joan 
Davis — Jack  Haley,  Walter  Win- 
chell,  Mr.  District  Attorney,  Ab- 
bott &  Costello,  Screen  Guild  Play- 
ers, Take  It  or  Leave  It,  Bing  Cros- 
by Frank  Morgan-Fanny  Brice. 


Top  time  buyers, 
seeing  this  line  on  a 
station  letterhead, 
know  it  means  quick 
action.  Stations  that 
use  Weed,  know  it 
means  more  sales. 
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NEW  YORK  •  BOSTON  •  CHICAGO 
DETROIT   •■   SAN  FRANCISCO   •  HOLLYWOOD 


WPAT 


proudly  announces  the  appointment 
of  the 

HOWARD  H.  WILSON  CO. 
as  National  Sales  Representatives 

For  Program  or  Rate  Information  please 
communicate  with  one  of  the  following 
Howard  H.  Wilson  branch  offices 

i 

CHICAGO  OFFICE  — 75  E.  Wacker  Drive— Central  8744 

Howard  H  Wilson 
HOLLYWOOD  OFFICE— 6362  Hollywood  Blvd.  —  Granite  6113 

Homer  O  Griffith 

SAN  FRANCISCO  OFFICE  — 681  Market  Street  — Douglas  4475 
R.  S.  Bidwell 

SEATTLE  OFFICE  — Lloyd  Bldg.- Elliott  7417 
Robert  Nichols 

Sell  Your  Clients  WPAT  .  .  .  the  fastest  growing 
station  in  the  metropolitan  area. 
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Many  New  Facilities  Are  Sought 
In  Applications  Filed  at  FCC 

Six  Standard,  Seven  FM  and  Two  Television 
Stations  Are  Requested  During  Past  Week 


MORE  than  two  dozen  applications 
for  new  broadcast  services  have 
been  filed  with  the  FCC  during 
the  past  month,  seven  of  which 
were  received  by  the  Commission 
last  week — for  six  standard  sta- 
tions, seven  FM  stations  and  a  new 
commercial  television  outlet. 

Ronald  B.  Woodyard,  general 
manager  of  WING  Dayton,  and 
part-owner  of  WAAC  Ft.  Myers, 
Fla.,  and  WIZE  Springfield,  0., 
has  applied  for  a  new  standard 
local  outlet  for  Utica,  N.  Y.,  on 
1450  kc  with  250  w  and  unlimited 
time.  Application  states  that  most 
of  the  necessary  equipment  is  on 
hand.  There  are  two  other  appli- 
cations pending  for  local  facilities 
in  Utica,  filed  by  the  Utica  Ob- 
server-Dispatch Co.  and  the  Mid- 
state  Radio  Co. 

Two  Seek  Portland 

Northeastern  Radio  &  Television 
Corp.  seeks  a  new  250  w  local  to 
operate  unlimited  time  on  1450  kc 
in  Portland,  Me.  A  similar  appli- 
cation was  filed  the  previous  week 
by  Centennial  Broadcasting  Co.,  a 
syndicate  of  businessmen,  for  the 
same  facilities  in  Portland.  North- 
eastern R  &  T  Co.  is  composed  of 
Fulton  J.  Redman,  president,  who 
is  a  lawyer,  ex-publisher  of  Port- 
land Evening  News  and  former 
vice-president  and  director  of  Port- 
land Broadcasting  Co.,  licensee  of 
WGAN;  George  W.  Smith,  vice- 
president  and  treasurer,  local  busi- 
nessman; and  David  Carpenter, 
secretary,  vice-president  and  gen- 
eral manager  of  WKNE  Keene, 
N.  H.  Col.  Harry  C.  Wilder,  pres- 
ident of  WSYR  Syracuse,  WKNE 
Keene,  N.  H.,  and  WTRY  Troy, 
N.  Y.,  would  be  a  minority  stock- 
holder. 

James  F.  Hopkins,  president  of 
WJBK  Detroit,  last  week  sought 
reinstatement  of  application  for 
a  new  standard  station  in  Ann 
Arbor,  Mich.,  facilities  for  which 
are  requested  to  be  changed  from 
unlimited  time  on  1050  kc  with 
1,000  w  power  to  250  w  power  in 
an  amended  application. 

Thomas  G.  Tinsley  Jr.,  president 
and  general  manager  of  WITH 
Baltimore,  applies  for  a  new  sta- 
tion in  Richmond,  Va.  Plans  are 
complete  to  lease  facilities  of 
WBBL  [Broadcasting,  June  12]. 
Nashville  Radio  Corp.,  Nashville, 
Tenn.,  has  petitioned  for  reinstate- 
ment of  its  app) 'cation  for  a  new 
local  station  to  operate  unlimited 
time  on  1450  kc  with  250  w  in 
Nashville,  Tenn.,  as  also  was  done 
last  week  by  Scripps-Howard  Ra- 
dio Inc.  for  a  250  w  local  to  oper- 
ate unlimited  time  on  1230  kc  in 
Houston,  Tex.  Both  applications 
were  originally  filed  in  late  1940. 

KRLD  Dallas,  Tex.,  has  filed  for 


a  new  FM  station,  estimated  cost 
of  which  is  $150,000  to  $175,000. 
Facilities  asked  are  45,700  kc  with 
coverage  of  20,000  sq.  mi.  An  esti- 
mated cost  of  $22,060  is  given  for 
the  FM  station  requested  by 
WMBS  Uniontown,  Pa.,  to  operate 
on  48,100  kc  with  10,240  sq.  mi. 
coverage.  E.  C.  Dix  and  Sons,  pub- 
lishers of  the  Wooster  Republican 
Printing  Co.,  Wooster,  Ohio,  are  ap- 
plicants for  a  new  FM  outlet  on 
49,300  kc,  with  coverage  of  8,500 
sq.  mi.  and  a  $35,325  estimated 
cost.  WCBM  Baltimore  requests  an 
FM  outlet  on  48,300  kc,  with  3,600 
sq.  mi.  coverage  and  $18,360  esti- 
mated cost.  C.  R.  Lazarus  Co.,  Co- 
lumbus, Ohio  department  store, 
seeks  a  new  FM  station,  43,100  kc, 
21,010  sq.  mi.,  and  $102,880.60  es- 
timated cost,  through  Central 
0>hio  Broadcasting  Co.,  which  it 
owns  100%.  WMIN  St.  Paul 
seeks  FM  facilities  of  45,700  kc, 
13,273  sq.  mi.,  with  estimated  cost 
of  $51,360,  and  the  Blue  Network 
Co.,  Los  Angeles,  applies  for  FM 
facilities  of  43,100  kc,  21,024  sq. 
mi.,  and  $98,750  estimated  cost. 
General  Television  Corp.,  Boston, 
is  -applicant  for  a  new  experi- 
mental television  outlet  on  Chan- 
nel 1.  WAAT  Newark,  N.  J.,  re- 
quests a  new  commercial  television 
station  on  Channel  5. 

Other  new  applications  which 
have  been  filed  with  the  Commis- 
sion and  which  have  not  previously 
been  reported  in  Broadcasting  in- 
clude requests  for  six  standard  out- 
lets, eight  FM  stations  and  four 
commercial  video  outlets. 

A  new  local  outlet  for  Boise,  Ida., 
to  operate  unlimited  time  on  1340 
kc  with  250  w,  is  sought  by  Idaho 
Broadcasting  Co.,  a  partnership 
composed  of  Frank  C.  Carmen,  gen- 
eral manager  of  KUTA  Salt  Lake 
City  since  1938;  Grant  R.  Wrath- 
all,  Washington,  D.  C.  consulting 
radio  engineer;  David  S.  Smith 
and  Jack  L.  Powers,  Salt  Lake  City 
businessmen  with  livestock  inter- 
ests. Each  holds  a  quarter  interest 
in  the  new  company  and  each  is 
also  partner  in  ownership  of 
KUTA. 

Bremerton  Broadcasting  C  o. 
seeks  a  new  standard  station  for 
Bremerton,  Wash.,  with  facilities 
of  1230  kc,  250  w,  unlimited  time. 
Partners  in  the  company  are 
Bruce  Bartley  (70%),  lawyer;  W. 
R.  Zinn  (25%),  radio  and  elec- 
trical engineer;  and  F.  L.  Pruitt 
(5%),  real  estate  and  insurance 
dealer.  A.  C.  Neff,  president,  gen- 
eral manager  and  40%  owner  of 
Neal-Blun  Building  Products  Co., 
Savannah,  Ga.,  is  applicant  for  a 
new  local  station  to  be  located  in 
Savannah  and  to  operate  unlimited 
time  on  1400  kc  with  250  w. 

Augusta    Broadcasting  Co.,  li- 


SOMETHING  FISHY  about  thep 
gifts  presented  to  Lt.  R.  L.  Wood- 
ward,  vice-president   of   Free  &|fB! 
Peters,  now  on  leave.  When  he  ar 
rived  in  Duluth,  Odin  Ramsland 
(left),  KDAL's  commercial  man 
ager,  presented  him  with  a  set  of 
fishing    equipment.     And  Frank 
Herrick,  the  station's  sales  and  pro 
motion  manager,  gave  him  a  sheep 
skin  overcoat.  With  a  47-mph  wind 
howling  off  Lake  Superior,  and  the 
temperature  just  above  freezing, 
the  fish  were  safe. 


of 


censee  of  WRDW  Augusta,  Ga., 
seeks  a  new  local  standard  outlet 
for  Charlestown,  S.  C,  requesting 
assignment  on  1450  kc  with  250 
w  unlimited  hours. 

FM  Applications 

A  new  standard  station,  to  op- 
erate daytime  on  890  kc  with  250 
w,  is  sought  for  Henderson,  N.  C, 
by  Henderson  Broadcasting  Corp., 
composed  of  local  businessmen  and 
Nathan  Frank,  manager  of  WCBT 
Roanoke  Rapids,  N.  C.  Owners  are : 
S.  S.  Stevenson,  president,  owner 
of  regional  theatre  groups;  T.  W. 
McCracken,  vice-president,  oil  job- 
ber and  tire  dealer;  T.  I.  Gillam, 
secretary,  auto  dealer;  W.  J.  Al- 
ston, treasurer,  farmer  and  to- 
bacco leaf  dealer;  and  Mr.  Frank, 
second  vice-president  and  manager. 
Each  holds  a  20%  interest  in  the 
company.  Application  states  that 
equipment  is  under  option. 

New  FM  broadcast  s  t  a  ti  o  n  s 
are  requested  by  the  licensees  of 
the  following  stations  (with  re- 
spective facilities  sought  and  esti- 
mated costs,  where  given) :  WRAK 
Williamsport,  Pa.,  47,700  kc,  11,675 
sq.  mi.,  $35,060;  WLS  Chicago, 
44,700  kc,  10,624  sq.  mi.,  $130,600; 
WJBC  Bloomington,  111.,  45,300  kc, 
6,660  sq.  mi.,  $14,800;  WTAG  Wor- 
cester, Mass.,  45,300  kc,  7,000  sq. 
mi.,  also  43,500  kc,  20,437  sq.  mi., 
$167,500;  WTHT  Hartford,  Conn., 
43,700  kc,  21,900  sq.  mi.,  $192,000; 
WMBR  Jacksonville,  Fla.,  44,700 
kc,  11,700  sq.  mi.,  $68,500;  WMBD 
Peoria,  111.,  48,700  kc,  11,613.96  sq. 
mi.,  $53,865.  Commercial  television 
outlets  are  sought  by  KUTA  Salt 
Lake  City,  Channel  2 ;  WFIL  Phil- 
adelphia, Channel  7;  WJR  Detroit, 
Channel  6;  WEBR  Buffalo,  Chan- 
nel 1. 

KLZ  Denver  has  applied  for  a 
construction  permit  to  change  its 
experimental  high  frequency  sta- 
tion to  a  temporary  class  2  experi- 
mental station  and  to  change  fre- 
quency from  25,400  kc  to  43,500 
kc  (or  any  frequency  selected  by 
the  Commission),  and  to  change 
power  from  100  w  to  1,000  w. 


55  Stations  to  Cover  GOP  Session 
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treibert,  executive  vice-president ; 
ewis  Allen  Weiss,  MBS  executive 
ice-president  and  general  mana- 
er  of  the  Don  Lee  network;  Wil- 
am  B.  Dolph,  general  manager 
E  WOL  Washington;  E.  M.  An- 
cim,  MBS  treasurer-secretary; 
nd  Adolph  N.  Hult,  western  sales 
aanager.  Supervising  actual  op- 
rations  will  be  Adolph  Opfinger, 
IBS  program  director;  Tom  Slat- 
r,  special  features  chief;  Frank 
!chreiber,  manager  of  WGN  Chi- 
ago,  and  Dale  O'Brien,  WGN  pub- 
ic relations  director. 

Among  station  executives  ac- 
iredited  as  radio  representatives 
overing  the  convention  are:  James 
EX  Shouse,  vice-president  of  the 
3rosley  Corp.  and  general  manager 
)f  WLW  Cincinnati;  George  A. 
Richards,  Leo  J.  Fitzpatrick  and 
Irene  Carr  of  WJR  WGAR  KMPC; 
George  M.  Burbach,  KSD  St. 
Louis;  C.  Merwyn  Dobbins,  KGER 
M-Long  Beach,  Cal.;  J.  Franke  Burke, 
lf?KPAS  Pasadena,  Cal.;  J.  C.  Deni- 
IgDus,  KGNO  Dodge  City,  Kan.; 
Earl  E.  May,  KMA  Shenandoah, 
la.;  W.  L.  Gleeson,  KPRO  River- 
side, Cal.;  Stanley  E.  Hubbard, 
KSTP  Minneapolis- St.  Paul;  Louis 
F.  Kroeck,  KTMS  Santa  Barbara, 
Cal.;  Storm  Whaley,  KUOA  Si- 
loam  Springs,  Ark.;  Ray  Dady, 
KWK  St.  Louis;  Leslie  C.  Johnson, 
WHBF  Rock  Island,  111.;  Ronald 
IB.  Woodyard,  WING  Dayton,  0.; 
Reggie  Martin,  WIZE  Springfield, 
0.;  Benedict  Gimbel,  WIP  Phila- 
delphia; Walter  J.  Brown,  WSPA 
Spartanburg,  S.  C;  Paul  E.  Fitz- 
patrick and  Cy  King,  WEBR  Buf- 
falo; W.  Emery  Lancaster,  WTAD 
Quincy,  111.;  Herbert  L.  Pettey, 
WHN  New  York. 

Many  Plan  Recordings 

All  the  major  network  top  com- 
i  mentators  and  analysts  have  been 
assigned  to  the  convention,  with 
NBC  adding  Rep.  Martin,  who  will 
do  a  five-minute  summary  of  con- 
vention highlights  after  each  day's 
final  session.  Ben  Gross,  radio  edi- 
tor of  the  New  York  Daily  News, 
also  will  be  among  the  NBC  com- 
mentators. His  program  will  be 
confined  to  color  facts  and  non- 
political  comments. 

CBS  will  present  Dr.  Wallace 
Sterling,  Hollywood,  CBS  West 
Coast  news  analyst,  in  a  daily  five- 
minute  commentary  during  the 
sessions. 

Direct  pickups  will  be  fed  daily 
from  convention  headquarters  by 
15  stations,  while  another  dozen 
or  so  have  arranged  to  make  on- 
the-spot  recordings.  The  U.  S.  Re- 
cording Co.  will  have  studios  in 
the  Stadium  and  Stevens  Hotel  to 
provide  transcription  service  at  a 
nominal  fixed  fee,  agreed  upon  by 
stations  and  GOP  headquarters, 
Mr.  Church  explained.  Still  other 
stations  plan  to  file  copy  by  tele- 
graph. 

Stations  planning  direct  pickups 
include  WLW  Cincinnati;  WITH 
Baltimore;     WGAR  Cleveland; 


WGN  Chicago;  KSO  Des  Moines; 
WNAX  Yankton,  S.  D.;  KMOX 
St.  Louis;  WCCO  Minneapolis; 
WLS  Chicago;  WMT  Cedar  Rap- 
ids, la.;  KSD  St.  Louis;  WTAM 
Cleveland;  WJR  Detroit;  WBBM 
Chicago;  KRNT  Des  Moines. 

Following  is  the  GOP  Conven- 
tion broadcast  schedule,  to  be  aired 
by  the  four  major  networks  (all 
times  EWT)  : 

MONDAY,  JUNE  26 

12:30  p.m.  Chairman  Spangler  calls 
Convention  to  order;  Gov.  Green  will  extend 
greetings. 

10  p.m.  Chairman  Spangler  introduces 
temporary  chairman,  Gov.  Warren,  who  will 
deliver  keynote  speech. 

TUESDAY,  JUNE  27 

1  p.m.  Address  by  permanent  chairman, 
Rep.  Martin. 

10  p.m.  Former  President  Herbert  Hoo- 
ver and  Rep.  Clare  Booth  Luce  (R-Conn.) 
will  speak. 

WEDNESDAY,  JUNE  28 

1  p.m.  Reading  of  Republican  platform. 
10  p.m.  Nominations  for  the  Presidency. 


THURSDAY,  JUNE  29 

1  p.m.  Report  of  balloting. 

10  p.m.  Same   (if  still  in  progress). 

Members  of  the  Radio  Corre- 
spondents Assn.  Executive  Com- 
mittee, who  worked  out  all  of  the 
coverage  details  with  the  Republi- 
can National  Committee,  are:  Earl 
Godwin,  Blue  Network,  chairman; 
Richard  Harkness,  NBC,  vice- 
chairman;  Rex  Goad,  Transradio- 
Press,  secretary;  William  Costello, 
CBS,  treasurer;  Fred  Morrison, 
MBS,  ex-officio;  Madeline  Ensign, 
WOL  Washington,  alternate. 

Representing  the  GOP  Commit- 
tee, besides  Chairman  Spangler, 
were:  James  P.  Selvage,  publicity 
director;  Robert  Pritchard,  assist- 
ant; Leland  Chesley  (former  KWK 
St.  Louis  news  editor),  assistant; 
Mr.  Church. 

Mr.  Church  recalled  that  at  the 
1940  convention  only  four  stations, 
in  addition  to  the  major  networks, 
covered  the  proceedings.  Total 
registered  personnel  four  years 
ago  was  40,  and  most  of  those 
represented  the  networks. 


Correspondents  at  Convention 
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Holbrook.  Dale  O'Brien,  Thomas  Foy, 
Stanley  Kramer,  James  Hanlon,  A.  C. 
Kaufman,  River  Beaman,  Alice  Lewis, 
Walter  Compton,  Maxine  Davis,  Lewis 
Allen  Weiss,  Marie  Tessman,  Adolph  N. 
Hult,  Carroll  Marts,  Marcia  Winn. 

NBC — [Lowell  Thomas,  Irene  Kuhn,  Al- 
bert Dale,  John  McKay,  Sidney  Eiges, 
Ben  Gross,  Joseph  Meyers,  Burroughs 
Prince,  John  Cooper,  Don  Hollenbeck, 
Adolph  Schneider,  Marshall  Smith,  Louis 
Sherwin,  Mary  Davis,  Electra  Ward].  Niles 
Trammell,  Frank  Mullen,  Frank  M.  Rus- 
sell, William  F.  Brooks,  Ann  Gillis,  Carle- 
ton  Smith,  Richard  Harkness,  Thomas  E. 
Knode,  H.  V.  Kaltenborn,  Ben  Grauer, 
Robert  St.  John,  George  McElrath,  G. 
Hastings,  A.  Poppelle,  Sid  Desfors,  Ever- 
ett Bragdon,  J.  A.  Weiss,  John  A.  Hilton, 
Harry  A.  Woodmen,  Suzanne  Cretinon, 
Don  Fischer,  Kenneth  BangViart,  William 
McAndrew,  Morgan  Beatty,  James  Boozer, 
Bertha  Prasse,  Harry  C.  Kopf,  H.  C.  Lutt- 
gens,  F.  C.  Schnepper,  H.  D.  Royston, 
C.  A.  Cabasin,  H.  R.  Maule,  M.  W.  Rife, 
G.  J.  Devlieg,  F.  E.  Golder,  W.  Schooley, 
A.  E.  Scarlett,  B.  F.  Fredendall,  W.  F. 
Lanterman,  T.  E.  Schreyer,  John  Thomp- 
son, John  Erp,  Baskett  Moses,  William  E. 
Drips,  Jules  Herbuveaux. 

BBC — [Anthony  Wigan,  William  New- 
ton, Clement  Fuller],  Anette  Ebsen,  John 
Salt,  Stephen  Fry. 

YANKEE  NEWS  BUREAU  (serving 
Yankee  Network) — [J.  R.  Reed;  Robert 
Meyers] ,   Stanley  Peyton. 

WEST  VIRGINIA  NETWORK— [Mal- 
vina  Stephenson]. 

INDIVIDUAL  STATIONS 

WLW  Cincinnati— [William  Dowdell, 
George  Gow,  Arthur  Reilly,  James  Cas- 
sidy],  William  Barlow,  Gordon  Graham, 
James  D.  Shouse,  E.  K.  Bauer,  M.  R. 
Hackett,   David  Conlon. 

WITH  Baltimore — [Ian  Ross  MacFar- 
lane],   Louise  MacFarlane. 

RICHARDS-FITZPATRICK  STATIONS 
(WJR  WGAR  KMPC)— [George  Cushing, 
Ralph  Worden,  William  Neel].  G.  A.  Rich- 
ards, Leo  Fitzpatrick,  Gene  Carr. 

COWLES  STATIONS  (KSO  KRNT 
WNAX  WMT)— [Joseph  V.  Ryan,  Stan- 
ley Dixon,  White  Larson,  Arthur  Smith], 
Sid  Pearlman,  Glen  Law,  George  Suder- 
mann,  Dick  Burris,  John  Irwin,  Doug 
Grant. 

KNX  Los  Angeles— [Dr.  Wallace  Sterl- 
ing], also  accredited  to  CBS. 

KSD  St.  Louis — [George  M.  Burbach], 
Harold  Grams,   R.   L.  Herehert. 

KDKA  Pittsburgh — [Donald  B.  Hirseh]. 

KGER  Long  Beach,  Cal. — [Merwin  Dob- 
yns],  Evalyn  Dobyns. 

KGFW  Lincoln,  Neb.— [G  e  o  r  g  e  W. 
Kline]. 

KGLO  Mason  City,  la— [Wade  S.  Pat- 
terson]. 

KGNO  Dodge  City,  Kan— [J.  C.  Denious]. 

KMA  Shenandoah,  la. — [Earl  E.  May, 
Owen  Saddler]. 

KMOX  St.  Louis — [Francis  Douglas,  W. 
R.  Wills.  Katherine  Darst],  also  accredit- 
ed to  CBS. 


KPAS  Pasadena,  Cal.— [J.  Frank  Burke], 
Laura  K.  King. 

KPRO  Riverside,  Cal.— [W.  L.  Gleeson]. 

KSTP  Minneapolis-St.  Paul — [John  J. 
Verstraete],  Walter  Miller,  Stanley  Hub- 
bard. 

KTMS  Santa  Barbara,  Cal. — [Marshall 
Keig],  Louis  F.  Kroeck. 

KUOA  Siloam  Springs,  Ark. — [Storm 
Whaley]. 

KXOK  St.  Louis— [C.  L.  Thomas]. 

WOR  New  York— [Wick  Evans,  Theo- 
dore Granick].  Also  assigned  to  Mutual. 

WAAF  Chicago — [Gene  S.  Himebaugh], 
John  D.  Stanley. 

WBT  Charlotte,  N.  C— [Jack  Knell]. 

WHBF  Rock  Island,  111.— [Leslie  C. 
Johnson], 

WICA  Ashtabula,  O.— [Alfred  Newkirk], 
Walter  Walrath. 

WING  Dayton,  O.— [Ronald  B.  Wood- 
yard]. 

WINS  New  York — [Guenther  Rein- 
hardt]. 

WIP  Philadelphia — [Alexander  Griffin], 
Benedict  Gimbel.  Also  accredited  to  Mu- 
tual. 

WIZE  Springfield,  O.— [Reggie  Martin]. 

WJJD  Chicago — [Robert  R.  Hansen]. 

WLAV  Grand  Rapids,  Mich. — [Richard 
F.  Connor],  Roy  Kelly. 

WLS  Chicago — [Julian  Bentley,  Ervin 
Lewis,  Arthur  C.   Page],   Harold  Safford. 

WOV  New  York— [Thomas  B.  Morgan]. 

WOW  Omaha — [O.  M.  Ingoldeby].  Mike 
M.  Meyers. 

WRJN  Racine,  Wis. — [Harry  LePoid- 
evin]. 

WROK  Rockford.  111.— [William  R. 
Traum],  James  W.  Rodgers. 

WSPA  Spartanburg,  S.  C— [Walter  J. 
Brown]. 

WTMJ  Milwaukee — [Jack  E.  Krueger]. 
WBNS  Columbus,  O.— [Jack  Price],  W. 
I.  Orr. 

WCFL  Chicago — [Hugh  Douglas]. 

WIND  Chicago-Gary — [Fred  Willson]. 

WEBR  Buffalo,  N.  Y.— [Cy  King],  Paul 
E.  Fitzpatrick. 

WTAD  Quincy,  111.— [W.  Emery  Lan- 
caster]. 

WBBM  Chicago — [James  Cruisenberry, 
Alvin  Steinkopf,  Gene  Read,  Earl  Horri- 
gan,  Robert  Hurleigh],  also  accredited  to 
CBS. 

WCCO  Minneapolis — [Cedric  Adams],  A. 
E.   Joscelyn,  also    accredited   to  CBS. 

WHN  New  York— [Herbert  L.  Pettey]. 

KABR  Aberdeen,  S.  D.— [A.  A.  Fahey]. 

KOME  Tulsa.  Okla.— [Glenn  Condon], 
Mrs.  Glenn  Condon. 

KVOO  Tulsa,  Okla.— Kenneth  Miller. 

KWK  St.  Louis— [Ray  E.  Dady,  William 
Amundson],  also  accredited  to  MBS. 

RADIO   NEWS  SERVICES 
ASK    WASHINGTON— [Merlin  Stone- 
house],  Hugh  Grauel,  Eleanor  Block. 

PRESS  ASSN.— [Joseph  H.  Torbett], 
James  Bormann. 

TRANSRADIO-PRESS — [Rex  Goad,  Bet- 
ty Lersch,  Ann  Corrick,  Harold  Parr,  Dan 
Williams].  Milton  Fishman. 


The  Station 
MOST  People 
Listen  to  MOST 
In 

Winston -Salem 


MORNING 

(8  a.m.  to  12  noon) 

WSJS  48.4 


Stati< 


44.7 


All  Others  6.9 

AFTERNOON 

(12  noon  to  6  p.  m.) 

WSJS  53.4 

Station  "B"  29.7 
All  Others  16.9 

EVENING 

(6  p.  m.  to  10  p.  m.) 

WSJS  60.7 

Station  "B"  30.5 
All  Others  8.8 


REPORT  BY  CROSSLEY,  INC. 

Period  of  Survey: 
Feb.  28  thru  March  12,  1944 


Represented  by  Headley-Reed  Co. 
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During  all  seasons  of 
the  year  there's  an  early 
and  rich  harvest  of  re- 
suits  for  KOA  Adver- 
tisers. ¥SmartTime  Buy- 
ers know  that  it's  never 
necessary  to  rotate  the 
planting  of  these  KOA 
seeds  of  success  .  .  . 
packages  of  which  will 
be  sent  on  request: 


Dealer  Preference 

(68.8%)* 
Listener  Loyalty 

(69%)** 
Programs 

(9  out  of  top  10) 
Power 

(50,000  Watts) 
Coverage 

(Parts  of  7  states)  2j 


*Ross  federal  Survey 
*NBC  Tale  of  412  Cities 


Shouse  Foresees 
Television  Battle 

Movie,  Newspaper,  Radio  Will 
Fight,  With  FCC  as  Umpire 

POSSIBILITY  of  a  three-way  bat- 
tle for  the  control  of  television  be- 
tween the  broadcasting,  newspaper 
publishing  and  motion  picture  in- 
dustry protagonists,  while  the  re- 
ceiving set  manufacturers  sit  on 
the  sidelines  and  the  FCC  referees 
the  bout,  was  depicted  by  James  D. 
Shouse,  vice-president  of  Crosley 
Corp.  in  charge  of  broadcasting,  at 
last  Thursday's  session  of  the  tele- 
vision seminar  being  conducted  by 
the  Radio  Executives  Club. 

Predicting  that  television  will  de- 
velop much  more  rapidly  than  was 
expected  up  to  two  or  three  months 
ago,  Mr.  Shouse  said  that  up  to 
that  time  FM  apparently  had  had 
precedence.  He  expressed  the  opin- 
ion that  a  great  deal  of  FM's  pref- 
erential consideration  has  arisen 
out  of  the  general  problem  of  allo- 
cation, adding  that  he  could  not  un- 
derstand why  "the  mere  fact  of  be- 
ing able  to  do  approximately  the 
same  thing  in  a  somewhat  different 
way  represented  an  impelling  rea- 
son to  induce  a  replacement  of  one 
form  of  broadcasting  for  another." 

Advertising  Increase 

Mr.  Shouse  continued:  "I  think 
that  very  influential  and  very  sin- 
cere forces  in  the  industry,  who  are 
concerned  primarily  with  an  equali- 
zation of  facilities,  see  in  FM  a 
means  whereby  all  broadcasters 
can  be  put  on  a  common  denomina- 
tor. American  business  never  has — 
and  I  doubt  sincerely  whether  it 
ever  will — react  to  such  a  desire, 
no  matter  how  strong  it  might  be 
on  the  part  of  some  broadcasters, 
who  hope  through  FM  to  cut  all 
broadcasters  down  to  their  level.  If 
the  things  claimed  for  FM  are  as 
definite  and  positive  in  fact  as  the 
claims  are  in  theory,  I  still  think  it 
would  be  well  to  assume  that  the 
people  who  are  big  in  amplitude 
broadcasting  will  continue  to  be  big 
in  FM  broadcasting." 

From  an  advertising  standpoint, 
he  stated:  "It  is  entirely  conceiv- 
able, that  the  whole  business  of  ad- 
vertising will  receive  a  tremendous 
impetus  far  beyond  anything  that 
has  been  conceived  before." 

Gene  Buck,  songwriter  and  the- 
atrical producer,  who  produced  and 
directed  23  editions  of  the  Ziegfeld 
Follies  and  who  for  19  years  was 
President  of  ASCAP,  spoke  infor- 
mally of  the  impact  of  television  on 
the  legitimate  theatre,  predicting 
that  showmanship  would  be  the 
keystone  of  success  in  this  new  en- 
tertainment medium  as  it  has  been 
in  all  others. 


Mattress  Co.  Appoints 

NATIONAL  MATTRESS  Co., 
Huntington,  W.  Va.,  has  appointed 
W.  Earl  Bothwell  Adv.  Agency, 
Pittsburgh,  to  handle  its  account. 
Company  plans  a  trade  paper  cam- 
paign, followed  by  a  consumer  cam- 
paign using  newspapers,  national 
magazines  and  possibly  radio. 


CAKE  'N  PARTY  'n  lots  of  gifts  helped  celebrate  the  seventh  birthday  oil 
Modern  Home  Forum  program,  broadcast  1-1:30  p.m.  (CWT)  Mondaj 
through  Friday,  on  WOWO  Fort  Wayne,  Ind.  Leading  the  flood  of  con- 
gratulations was  a  wire  from  Mrs.  Franklin  D.  Roosevelt.  First  to  gel 
a  piece  of  cake  were  (1  to  r)  :  Dick  Tennerstedt,  NBC  spot  salesman 
Paul  Mills,  WOWO  sales  manager;  Jane  Weston,  Home  Forum  director 
J.  B.  Conley,  manager  of  WOWO.  The  chef  is,  as  usual,  anonymous. 


CBS  Names  Jackson 

JOSEPH  H.  JACKSON,  today, 
June  19,  becomes  personnel  man- 
ager of  CBS,  succeeding  Francis 
Barton,  who  resigned  to  join  Biow 
Co.,  New  York,  as  radio  business 
manager.  Mr.  Jackson  has  been 
with  CBS  since  November,  1943, 
when  he  joined  the  research  de- 
partment as  qualitative  analyst.  He 
was  formerly  employment  man- 
ager, and  later  personnel  research 
head  of  New  Britain  Machine  Co. 


CBS  Supplementaries 

CBS  last  week  announced  the  ad 
dition  of  WSAU  Wausau,  Wis.  anc 
WHUB  Cookeville,  Tenn.  as  spec 
ial  supplementary  outlets.  Botl  \) 
stations  operate  fulltime  on  140( 
kc  with  250  w  power.  WSAU,  owned 
and  operated  by  the  Northern 
Broadcasting  Co.,  Inc.,  becomes  af- 
filiated Aug.  1.  WHUB,  owned  and 
operated  by  WHUB  Inc.,  will  join 
CBS  as  soon  as  wire  line  facilities 
are  available,  perhaps  next  month 


n 


At  least  one  listener  in  Latonton. 
Georgia  tunes  to  WGY... 


fe- 


lt 


(major  station  in  eastern  and 
central  New  York  and  western 
New  England) 


A  loyal  listener  in 
Georgia  sentbirth- 
day  jonquils  to 
WGY  from  her 
garden. 


But  closer  home,  in  WGY's  immediate  cover- 
age area — a  1  3  /4 -billion  -dollar  market  with 
1,045,717  radio  families — MORE  people  listen  to 
WGY  than  to  ALL  other  stations  in  the  region 
combined. 

50,000  watts — NBC — 22  years  of  service 
Represented  nationally  by  NBC  Spot  Sales 

WGY 

GENERAL  fli  ELECTRIC 

WGY-177 

SCHENECTADY,  N.  Y. 


Iowa  Revere 

WMT  Cedar  Rapids-Water- 
loo, la.,  duplicated  the  fam- 
ous ride  of  Paul  Revere  on 
D-Day  when  George  Hixen- 
baugh,  chief  engineer,  rode 
thru  the  streets  in  the  early 
morning  hours  with  a  sound 
truck  and  called  to  the  citi- 
zens to  tune  to  WMT  for  in- 
vasion news.  Many  calls  were 
received  by  the  station 
through  out  the  day  express- 
ing thanks  for  the  novel 
WMT  service. 


I  Weber  Is  Elected 
By  Pacific  Group 

Storke  Is  Named  Senior  V-P 

At  Third  War  Conference 

I  GEORGE  WEBER,  partner  and 
;  general  manager  of  MacWilkins, 

i  Cole  &  Weber,  Seattle  agency,  was 
ij  sleeted  president  of  Pacific  Adver- 
i\  tising  Assn.,  at  its  third  annual 
i;  wartime  conference  in  Fresno,  Cal., 
I  IJune  12-14.  Charles  A.  Storke,  ex- 
1  ecutive  of  KTMS  Santa  Barbara, 
■  (Was  made  senior  vice-president.  H. 
I  i0.  Cox,  assistant  manager  of  KGW- 
['  |kEX  Portland,  and  Robert  S. 
*j  Hunter,  head  of  the  Hunter  Adv. 
!  Agency,  Oakland,  were  also  elected 
J  vice-presidents.  Vernon  Church,  as- 

jsistant  publisher  of  the  Oregon 
}f  Journal,  Portland,  was  re-elected 
Tsecretary-treasurer. 
JL  Ted  S.  Repplier,  executive  direc- 
jjjjtor  of  the  War  Advertising  Council, 
)i|declared,  "After  Pearl  Harbor  ad- 

I  vertising  began  to  understand  it 
-J -was  a  public  as  well  as  a  private 

1  spokesman.  It  accepted  the  fact  that 
advertising  can  be  a  pleader  for 
^public  spirited  ideas  just  as  well 
iltl[as  a  pleader  for  soft  drinks  and 
^cigarettes." 

||(  Maurice  W.  Heaton,  outgoing 
[(f)i:PAA  president,  presiding  over  op- 
ening session  of  the  conference,  dis- 
cussed vital  question  of  "How  Is 
aifiPacific  Coast  Advertising  Meeting 
If  the  Impact  of  the  War?"  Earl  J. 
[x'Glade,  mayor  of  Salt  Lake  City  and 
Tformer  manager  of  KSL,  as  guest 
T speaker  at  the  official  banquet  on 
June  13,  gave  a  talk  on  building 
')  (human  values. 


Blue  Plans  Panel  To  Aid 
Ex  -  GIs'  Reemployment 

PRELIMINARY  details  of  a  plan 
to  utilize  radio's  resources  to  aid 
discharged  veterans  to  become  re- 
adjusted to  civilian  life  were  re- 
vealed last  wek  by  James  T.  Man- 
chester, former  chief  of  the  Reem- 
ployment Division  of  Selective  Ser- 
vice in  New  York,  and  the  Blue 
network,  which  has  been  cooperat- 
ing with  Mr.  Manchester  in  the  de- 
velopment of  his  plan. 

Keynote  of  the  program  is  a 
weekly  broadcast  of  interviews 
with  veterans  by  a  panel  compris- 
ing a  clergman,  a  physician,  a  psy- 
chiatrist, a  medical  research  work- 
er, a  vocational  guidance  counsel- 
lor, a  business  man,  a  labor  rela- 
tions expert  and  a  factory  person- 
nel man.  The  final  step  calls  for  the 
cooperation  of  employers  and  or- 
ganized labor  in  mobilizing  each 
community's  resources  for  reem- 
ployment of  discharged  servicemen 
in  line  with  the  local  panel's  recom- 
mendations. Plan  is  said  to  be  de- 
signed so  as  neither  to  conflict  nor 
duplicate  any  existing  government 
service. 


FM  History 

WBCA  Schenectady,  MBS  FM  out- 
let marked  three  milestones  in  FM 
broadcast  history:  (1)  June  17, 
bond  rally  will  be  fed  to  entire  AM 
network;  (2)  June  12,  Boake  Cart- 
er on  series  of  commentaries  five 
times  a  week,  12  to  12:15  p.m.  for 
Terbush  &  Powell  Inc.  The  insur- 
ance company  placed  contract  di- 
rect for  52  weeks;  (3)  last  month 
Cugat  Dubonnet  Date  made  debut 
on  WBCA  marking  first  time  reg- 
ularly sponsored  AM  program  has 
been  sold  on  FM. 


G.  A.  RICHARDS,  president  of 
WGAR  Cleveland,  WJR  Detroit 
and  KMPC  Beverly  Hills,  Cal., 
cuts  the  1220  cake  celebrating 
WGAR's  switch  to  1220  kc  while 
John  F.  Patt  looks  on.  At  12:30 
p.m.  WJR  sent  a  musical  salute  to 
her  sister  station  and  later  in  the 
day  two  half-hour  shows  from  CBS 
accorded  salutes  to  WGAR. 


SEALTEST  Inc.,  New  York,  for 
eight  weeks  starting  July  6  will  re- 
place the  Joan  Davis-Jack  Healy  show 
on  NBC  Thursday,  9:30-10  p.m.  with 
Edward  Everett  Horton,  comedian. 
Agency  is  McKee  &  Albright,  Phila- 
delphia. 


'Shadow'  on  35 

LARGEST  group  of  local  adver- 
tisers to  sponsor  The  Shadow  on 
transcriptions  during  the  summer 
months  is  the  present  group  of  35, 
signed  by  Charles  Michelson,  Radio 
Transcriptions,  New  York,  for  13 
weeks.  They  are:  KALB  KGU  KDB 
KFBK  WRRN  KGB  KHJ  KOCY 
KOL  WSIX  KRLD  KRRV  KVOE 
KTAR  WSLS  KTSM  KWK  WAIR 
WCAE  WTMA  WFBG  WFMJ 
WFTL  WGRC  WWNC  WHB 
WHK  WISR  WJAC  WSLI  WJH 
WKRC  WLOL  WOWO  WLBJ. 


WAC  Appoints  Y  &  R 

YOUNG  &  RUBICAM,  New  York, 
has  been  appointed  advertising 
agency  for  the  WAC  recruiting 
program  for  the  fiscal  year  begin- 
ning July  1,  1944,  according  to  the 
War  Dept.  This  is,  in  effect,  a  re- 
appointment, as  the  same  agency 
was  awarded  the  contract  for  last 
year  also.  No  media  plans  have 
been  made.  Herbert  Lenz  is  account 
executive. 


Available  from  local  dealers 
or  by  writing  factory  direct. 


Universal  Stroboscope 

PHONOGRAPH    AND    RECORDER  AID 


This  handy  phonograph  turntable  speed  indicator, 
complete  with  instructive  folder,  is  now  available 
gratis  to  all  phonograph  and  recorder  owners 
through  their  local  dealers  and  jobbers.  As  a  recorder 
aid  the  Universal  Stroboscope  will  assist  in  maintain- 
ing pre-war  quality  of  recording  and  reproducing 
equipment  in  true  pitch  and  tempo. 

Universal  Microphone  Co.,  pioneer  manufacturers  of 
microphones  and  home  recording  components  as  well 
as  Professional  Recording  Studio  Equipment,  takes 
this  means  of  rendering  a  service  to  the  owners  of 
phonograph  and  recording  equipment.  After  victory 
is  ours— dealer  shelves  will  again  stock  the  many  new 
Universal  recording  components  you  have  been 
waiting  for. 


/ 


UNIVERSAL  MICROPHONE  CO, 

INGLEWOOD,  CALIFORNIA  , 
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WILMINGTON 
D  E  L  A  WA  R  E 


Sales  Representative 

PAUL  H.  RAYMER 


News  Transmitted 
From  Beachhead 

Press  Wireless  in  Operation 
Soon  After  Landings 

NEWS  transmission  direct  from 
the  beachhead  in  France  to  Amer- 
ica was  started  last  week  by  Press 
Wireless,  whose  mobile  transmitter, 
operated  under  the  authority  of  the 
Theatre  Command,  is  set  up  not  far 
behind  the  battle  lines.  After  a  few 
days  the  messages  were  relayed  via 
London. 

Operating  with  only  400  watts 
power  and  utilizing  an  antenna 
which  obviously  must  be  kept  at  a 
low  level  to  avoid  becoming  a  tar- 
get for  enemy  artillery  fire  or 
aerial  bombs,  the  unit  is  maintain- 
ing a  24-hour  daily  schedule  to 
serve  the  more  than  450  war  cor- 
respondents in  the  European  area, 
and  is  successfully  transmitting 
copy  across  the  Atlantic  by  radio- 
telegraph. 

Higher  Speed 

First  dispatches,  were  trans- 
mitted at  the  rate  of  275  words  a 
minute  and  were  in  newspaper  of- 
fices in  New  York  not  many  min- 
utes later.  The  rate  of  transmis- 
sion has  since  been  increased,  Press 
Wireless  reports. 

The  mobile  truck  unit  is  equipped 
for  radiotelephone  as  well  as  radio- 
telegraph transmission  and  the  two 
services  can  be  operated  either  sep- 
arately or  simultaneously.  Press 
Wireless  also  has  a  semi-permanent 
station,  located  farther  back  from 
the  fighting  front,  capable  of  send- 
ing and  receiving  all  types  of  radio 
traffic,  including  code,  voice,  pic- 
tures and  facsimile,  with  voice 
quality  good  enough  for  transmit- 
ting broadcasts  to  the  American 
networks. 

The  "invasion  unit"  is  under  the 
direction  of  Stanley  F.  Grammer, 
Press  Wireless  Western  European 
manager.  Personnel  includes  radio 
engineers,  operators,  technicians 
and  other  radio  men  of  long  experi- 
ence recruited  from  the  company's 
plants  in  this  country.  Company  of- 
ficials expressed  "satisfaction"  over 
the  fact  that  Press  Wireless,  last 
communication  company  to  leave 
France  following  the  German  in- 
vasion, is  the  first  to  resume  oper- 
ations from  that  country  during 
the  Allied  drive  for  its  liberation. 


AFN  Noiv  Broadcasts  17  Hours  Daily 
Eisenhower   Approves   Allied  Effor 


NBC  Honors  Ministers 

FIVE  MINISTERS  have  been  se- 
lected from  among  more  than  100  nom- 
inees as  recipients  of  the  1944  Fellow- 
ship Awards  by  NBC  and  the  Congre- 
gational-Christian Churches.  [Broad- 
casting May  8].  Each  will  attend  one 
of  the  three  NBC  summer  institues  at 
Stanford  U.,  Palo  Alto ;  Northwestern 
U.,  Chicago,  or  U.  California  at  Los 
Angeles.  The  five  include  Dr.  Bernard 
Montgomery,  Portland,  Ore. ;  the  Rev. 
Charles  M.  Crowe,  St.  Louis ;  the  Rev. 
Edwin  T.  Randall,  Minneapolis ;  the 
Rev.  Robert  S.  Steele,  Hartford ;  the 
Rev.  Harley  Patterson,  Buffalo.  Frank 
Elliott  of  the  Chicago  Theological 
Seminary  was  selected  as  the  outstand- 
ing graduate  of  a  seminary  for  the 
seminary  fellowship.  He  will  complete 
his  fellowship  year  working  at  an 
NBC  station. 


THE  NEW  Allied  Forces  Network, 
which  began  operating  on  "D-Day 
plus  one"  (Wednesday,  June  7),  is 
now  functioning  17  hours  daily, 
feeding  regular  program  service  to 
Allied  invasion  troops.  This  was 
disclosed  last  week  in  an  announce- 
ment by  the  New  York  headquar- 
ters of  BBC,  providing  "official  de- 
tails" on  the  operation  [Broadcast- 
ing, June  12]. 

Radio  will  follow  American  sol- 
diers of  the  AEF  as  they  penetrate 
deeper  into  France  with  a  rounded 
service  of  programs  unlike  anything 


Lever  Bros,  to  Sponsor 
Television  Film  on  Coast 

FILM  SHORT  to  be  used  exclusive- 
ly for  television  transmission  and 
built  to  commercial  specifications 
of  Lever  Bros.  (Kinso  soap)  is  be- 
ing made  by  Pine-Thomas  Produc- 
tions, Hollywood  film  studio.  Ar- 
rangements were  made  by  Ruth- 
rauif  &  Ryan,  when  Lee  Cooley, 
agency  television  director,  was  in 
Hollywood  on  a  television  survey 
assignment.  Mr.  Cooley  collabo- 
rated on  the  script  with  Maxwell 
Shane  who  is  now  directing  the 
film,  scheduled  for  release  on 
W2XWV  New  York. 

Live  talent  experimental  shows 
will  be  given  on  Don  Lee  television 
station  W6XAO  Hollywood,  start- 
ing June  26,  according  to  Ralph  B. 
Austrian,  executive  vice-president 
of  RKO  Television  Corp.  Shows 
will  be  produced  by  Charles  B. 
Smith,  newly  appointed  West  Coast 
representative  of  the  company. 
They  will  be  experimental  in  na- 
ture," designed  to  perfect  plans  for 
program  presentation.  Mr.  Smith 
also  continues  in  capacity  of  radio 
contact  for  RKO  Radio  Pictures 
Inc. 


BMI  Directors 

C.  W.  MYERS,  KOIN  Portland, 
Ore.,  J.  Leonard  Reinsch,  WSB 
Atlanta.,  Robert  D.  Swezey,  Blue 
Network,  and  Carl  Haverlin,  MBS, 
were  elected  directors  of  Broadcast 
Music  Inc.  at  a  board  meeting  last 
Tuesday.  Three  were  elected  in  ac- 
cordance with  an  increase  of  board 
members  from  seven  to  10,  author- 
ized the  day  before  by  BMI  stock- 
holders. Mr.  Haverlin  replaces  Wal- 
ter J.  Damm,  WTMJ  Milwaukee, 
who  resigned  after  rive  years  serv- 
ice because  of  pressure  of  addi- 
tional work. 


WRGB  Video  Booklet 

GENERAL  ELECTRIC  Co.  has 
issued  a  booklet  titled  "Television 
at  WRGB",  designed  to  show  the 
history  of  the  station,  explain  its 
present  day  operation  and  forecast 
its  future.  Booklet  is  in  broch- 
ure form  and  may  be  obtained  by 
writing  to  General  Electric  Co., 
Schenectady,  N.  Y.,  requesting 
booklet  GEB-146. 


BOB  HOPE,  NBC  comedian,  is  the 
author  of  a  book,  published  last  week, 
in  which  he  recounts  his  experiences 
while  entertaining  serviremen  over- 
seas. J  Never  Left  Home,  Bob  Hope. 
Simon  &  Schuster,  New  York.  $1 
(paper-bound)  $2  (cloth  bound). 


heretofore  attempted  in  military 
history,  said  the  announcement 
The  new  service,  transmitted  over 
BBC  facilities,  was  undertaken 
with  the  approval  of  Gen.  Eisen- 
hower and  officially  described  as  "a 
truly  inter-allied  effort  in  broad- 
casting". 

Hear  Home  News 


re 


Head  of  the  operation  is  Morris 
Gorham,  of  BBC.  Col.  E.  M.  Kirby, 
detached  recently,  as  chief  of  the 
Radio  Branch  of  the  Army's  Bureau 
of  Public  Relations  in  Washington, 
is  the  ranking  military  man  and  di- 
rector of  SHAEF  broadcasting  ac- 
tivities. 

The  initial  service  uses  BBC 
studios  and  transmitters  radiating 
"a  powerful  medium  wavelength" 
directed  across  the  channel  from 
Great  Britain.  The  assigned  fre- 
quency is  1050  kc. 

News  resumes  are  being  broad- 
cast every  hour  on  the  hour,  or  18 
a  day.  Special  bulletins  are  also 
transmitted  to  announce  any  out- 
standing development.  In  addition, 
"home"  news  of  the  United  States, 
Canada  and  Great  Britain  is  being 
relayed  from  the  American  Forces 
Network  in  Britain  and  the  general 
forces  program  of  the  BBC  and 
from  the  Canadian  Broadcasting 
Corp. 

Typical  American  entertain- 
ment, such  as  Bob  Hope,  Jack 
Benny  and  other  top-flight  perform- 
ers, supplemented  by  live  shows 
given  by  American  entertainers  in 
Britain  and  later  in  France,  when 
the  invasion  front  is  firmly  estab- 
lished, will  continue  to  be  provided. 
Other  live  programs  arranged  by 
the  War  Department  to  meet  the 
appetite  of  GIs  for  baseball  and 
sports  news  are  planned. 

The  BB6  announcement  declared 
that  a  joint  Anglo-American  radio 
production  staff  will  supply  special 
programs.  For  Canadians,  they  will 
be  provided  by  the  London  unit  of 
CBC.  The  BBC's  general  forces 
service,  on  which  are  carried  net- 
work entertainment  programs  for 
American  troops  in  India,  will  also 
supply  material  to  the  BBC  pro- 
gram for  the  AEF. 


SRKOF  ACCURACY, 
SPEED  AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS  COVERAGE 

UNITED  PRESS 


Page  66    •    June  19,  1944 


BROADCASTING    •    Broadcast  Advertising 


I 


THIS  DUPLICATE  of  the  home- 
made "foxhole  razor  blade  radio 
set",  now  reported  in  use  among 
American  soldiers  on  the  Italian 
front,  was  reconstructed  by  NBC 
engineers  at  the  instigation  of  O. 
B.  Hanson,  vice-president  and  chief 
engineer.  Mr.  Hanson  saw  a  de- 
scription and  a  diagram  of  the  set 
in  a  letter  dated  from  Anzio,  and 
written  by  Lt.  Maxie  L.  Rupert  to 
Marlin  Firearms  Co. 

Lt.  Rupert  advised  the  company 
that  G.I.'s  were  making  their  own 
receiving  sets  with  a  Marlin  blue 
steel  double-edged  razor  blade,  fas- 
tened to  a  block  of  wood,  a  safety 
pin,  a  coil  of  wire  with  120  turns 
and  a  headset.  "Reception  is  very 
good,"  he  wrote,  "and  at  night  we 
can  get  several  stations  including 
the  Berlin  "Sally"  program  put  out 
in  English. 

NBC's  duplicate  worked  and  Mr. 
Hanson  noted  that  reception  would 
be  improved  by  fastening  a  piece 
of  pencil  lead  to  the  pin,  which 
touches  the  blade's  surface. 


Allison  in  D.  C. 


M.  F.  (Chick)  ALLISON,  who  has 
been    commissioned    a  lieutenant 
■  (j.g.)  in  the  Navy,  [Broadcasting, 
i  June   12]  has  been  assigned  to 
the  Administra- 
tive Service 
Division    of  the 
Bureau   of  Sup- 
plies &  Accounts 
in  Washington. 
He   will   be  en- 
gaged largely  in 
radio  work  con- 
sisting of  scripts 
and  special 
events.  Mr.  Alli- 
Lt.  Allison       son  graduated 
from  Kansas  State  College  in  1930, 
where  he  majored   in  jouralism. 
•  In  1940  he  joined  WLW  Cincinnati 
where  he  was  in  charge  of  trade 
paper  advertising,  sales  presenta- 
.  tions,  Hooper  studies  and  direct 
mail. 
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UTAH'S  NBC  STATION 


S.  S.  FOX,  President 
and  General  Manager 

JOHN  BLAIR  &  CO.  National  Representative 


NLRB  Action  May  Break 
Petrillo  Hold  on  Disc  Turners 

NABET  Takes  Measures  to  Enforce  Its  Contract 
For  Turners  with  NBC  and  Blue  Networks 


STOPPED  by  the  National  War 
Labor  Board  from  moving  in  on 
turntable  operations  at  all  net- 
work-owned stations,  James  C.  Pe- 
trillo, president  of  the  American 
Federation  of  Musicians,  last  week 
was  in  danger  of  losing  his  hold 
over  platter  turners  in  two  major 
stations  in  which  he  had  obtained 
a  wedge  for  further  penetration  in 
the  radio  industry. 

The  National  Assn.  of  Broad- 
cast Engineers  &  Technicians 
[NABET],  which  successfully  re- 
sisted Mr.  Petrillo's  efforts  in  con- 
cert with  Ed  J.  Brown,  president 
of  the  International  Brotherhood 
of  Electrical  Workers,  and  all  four 
major  networks  to  eliminate 
NABET  technicians  from  12  sta- 
tions, took  steps  to  enforce  its  con- 
tract with  NBC  and  Blue  which, 
NABET  claims,  gives  it  jurisdiction 
over  turners  in  WMAQ  and 
WENR. 

Complaint  Broadened 

NABET  amended  its  unfair  la- 
bor practice  charge,  on  file  with 
the  National  Labor  Relations 
Board,  against  the  network  com- 
panies, expanding  its  complaint  to 
include  violations  of  Section  8(3) 
and  8(5)  of  the  National  Labor  Re- 
lations Act.  Citing  these  provisions, 
the  union  charges  the  networks 
with  favoring  one  union  (AFM) 
against  another  and  refusal  to  bar- 
gain. 

NABET  expects  that  NLRB  will 
issue  a  complaint  against  both 
NBC  and  Blue,  charging  the  net- 
works with  violating  contracts  en- 
tered into  with  NABET  in  1943 
which  allegedly  covers  jurisdiction 
over  platter  turners.  NABET  orig- 
inally granted  an  exception  four 
years  ago  in  its  contract  with  NBC 
temporarily  relinquishing  platter 
turner  functions  to  AFM  in  the 
two  Chicago  stations  then  owned 
by  the  network.  NABET  later 
withdrew  this  exception  and  sub- 
sequent contracts  with  NBC  and 
Blue  included  platter  turner  juris- 
diction but  the  networks  continued 
to  give  this  jurisdiction  to  AFM  in 
Chicago  and,  NABET  contends,  has 
refused  to  bargain  with  the  techni- 
cians union.  Should  the  NABET 
complaint  be  prosecuted  by  NLRB, 
Mr.  Petrillo's  musicians  would  be 
required  to  yield  turntable  opera- 
tions to  the  technicians,  reducing 
AFM  jurisdiction  on  platter  turn- 
ers to  a  few  stations  in  Chicago 
and  all  St.  Louis  stations. 

Efforts  of  the  AFM  to  force  ad- 
ditional musicians  for  platter  turn- 
ing operations  on  WJJD  Chicago, 
resulting  in  a  strike  of  musicians 
when  the  station  refused  its  de- 
mands [Broadcasting,  May  1], 
failed  to  materialize  when  the 
NWLB  ordered  the  strike  termi- 
nated. Officers  of  the  AFM  local 


walked  out  of  a  NWLB  regional 
hearing  in  Chicago  May  29  when 
portions  of  their  testimony  were 
disallowed  by  the  panel.  The  local 
is  operating  under  terms  of  an  ex- 
pired contract  pending  approval  by 
the  FCC  of  the  sale  of  the  station 
to  Marshall  Field 

In  pursuing  its  case  against  NBC 
and  the  Blue,  NABET  is  follow- 
ing up  its  strengthened  position 
gained  last  week  when  NLRB  an- 
nounced the  results  of  a  strike 
vote  of  NABET  members  to  deter- 
mine the  union's  intentions  to  strike 
in  the  event  the  musicians  move 
in  on  NOBET'S  jurisdiction.  Out 
of  540  members  polled  the  vote 
showed  452  voting  in  favor  of  strik- 
ing, 20  against,  58  members  not 
voting,  and  10  votes  marked  void. 

Although  the  "status  quo"  re- 
quest issued  by  the  NWLB  [Broad- 
casting, May  5]  prevented  the 
threatened  strike  of  NABET,  the 
union  exercises  its  right  to  take 
action.  Allan  T.  Powley,  president, 
declared,  however,  that  his  organ- 
ization has  no  intention  of  strik- 
ing as  long  as  the  case  is  in  status 
quo. 

Issues  Not  Settled 

NWLB  has  not  yet  taken  action 
to  settle  the  issues  which  brought 
the  case  before  it.  Ordinarily,  it 
would  appoint  a  panel  to  hold  hear- 
ings on  the  dispute  or  handle  the 
case  itself.  It  appeared,  however, 
that  since  the  jurisdictional  ques- 
tion is  so  closely  bound  up  with 
the  question  of  contract  violation, 
that  the  Board  would  wait  upon  the 
results  of  NABET's  case  before 
the  NLRB  before  it  takes  further 
action. 

Meanwhile,  progress  on  the 
amendment  (S-1957)  by  Sen.  Van- 
denberg  (R-Mich.)  to  prevent  Mr. 
Petrillo  from  interfering  with  non- 
commercial, educational  and  cul- 
tural broadcasts  was  reported  in 
the  Senate.  Sen.  Tunnell  (D-Del.) , 
chairman  of  the  subcommittee  of 
the  Interstate  Commerce  Commit- 
tee appointed  to  handle  the  legis- 
lation, announced  that  the  bill  will 
be  reported  favorably  to  the  full 
Committee,  probably  this  week. 
Other  members  of  the  subcommittee 
are  Sens.  Truman  (D-Mo.)  and 
Gurney  (R-S.  D.). 


New  Program 

STANDARD  BRANDS  Inc.,  New 
York,  on  July  3  will  start  This 
Changing  World  on  CBS  Monday 
through  Friday,  10:30-10:45  a.m., 
replacing  The  Open  Door.  Shift  to 
the  new  serial  is  an  attempt  to  at- 
tain a  higher  rating  than  that 
reaehed  by  The  Open  Door,  accord- 
ing to  Ted  Bates  Inc.,  New  York, 
agency  in  charge.  Program  will 
continue  to  promote  Standard 
Brands  coffees  and  deserts. 


PAST 


21  years  of  continuous 
leadership.  Programs, 
public  service,  alertness 
.  .  .  and  of  course  .  .  . 
advertiser's  preference. 


PRESENT 


All  surveys  agree  WRC 
leads  morning,  after- 
noon and  night. 


FUTURE 


Washington  will  have 
the  first  NBC  television 
station  to  be  constructed 
after  the  war. 


BROADCASTING    •    Broadcast  Advertising 


June  19,  1944    •    Page  67 


WRR,  Dallas,  Texas 

.  .  .  Eisenhower  planned  an  in- 
vasion. AP  planned  to  re- 
port it.  Execution  of  both 
were  superb. 

Jim  Alderman, 
News  Editor 
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Rep.  Miller 


Miller  to  Sponsor 
Legislation  Plank 

House  Prober  to  Tell  GOP 
FCC   Endangers  Freedom 

A  RESOLUTION  pledging  the  Re- 
publican Party  to  legislation  which 
will  assure  "freedom  of  speech 
by  radio"  and 
"freedom  from 
Government  in- 
terference" will 
be  sponsored  at 
the  Republican 
National  Conven- 
tion next  week 
by  Rep.  Louis  E. 
Miller  (R-Mo.), 
candidate  for  re- 
election  and 
member  of  the 
House  Select  Committee  to  Investi- 
gate the  FCC. 

"In  winning  the  war  abroad, 
we  must  not  lose  it  at  home,"  Rep. 
Miller  will  tell  his  colleagues.  "Any 
attack  on  the  fundamental  free- 
dom of  the  individual  must  be  met 
and  repelled.  Today,  American  peo- 
ple are  in  danger  of  being  told  by 
a  Government  agency  what  they 
may  and  may  not  hear  over  their 
radios.  Freedom  of  speech  by  ra- 
dio— freedom  from  Government  in- 
terference— is  in  jeopardy." 

"American  broadcasting  is  the 
finest  in  the  world,"  he  said  last 
week.  "It  has  brought  us  the 
finest  entertainment,  the  best  news 
coverage  and  a  full  and  fair  pre- 
sentation of  public  questions. 

"We  need  a  new  radio  law  which 
will  define,  in  clear  and  unmistak- 
able language,  the  role  of  the  FCC. 
It  should  not  be  allowed  to  refuse 
a  radio  station  a  license  because 
of  its  own  special  ideas  of  radio 
programming  or  business  conduct. 
So  long  as  a  broadcaster  complies 
with  the  necessary  engineering 
standards  and  the  general  laws 
applicable  to  all  business,  no  Com- 
mission should  have  the  power  to 
refuse  him  a  license  to  operate  a 
station  because  of  differences  of 
opinion  as  to  what  the  people 
should  be  allowed  to  hear." 

Rep.  Miller  left  Washington  last 
Saturday  for  his  home  in  St.  Louis 
preparatory  to  attending  the  Con- 
vention. 


NAB  Honored 

THE  NAB  was  among  those  select- 
ed by  the  Chief  Signal  Officer  of 
the  Army  to  be  awarded  the  Certi- 
ficate of  Appreciation  for  outstand- 
ing service.  The  association  is 
cited  for  its  cooperation  in  estab- 
lishing and  developing  the  Signal 
Corps  Enlisted  Reserve  Pre-Service 
Training  Program.  It  encouraged 
affiliated  stations  to  give  air  time 
and  participate  in  the  drive  to  se- 
cure and  train  men  for  radio.  The 
NAB  also  assisted  and  advised  in 
preparation  of  training  manuals. 
Walter  S.  Lemmon  of  the  Interna- 
tional Business  Machines  Corp. 
won  a  certificate  for  his  assistance 
in  the  development  and  adaptation 
of  the  Radiotype  to  the  highly  spe- 
cialized requirements  of  War  Dept. 
Communications. 


GRADUATION  of  the  fourth  announcers  school  at  WEEI  Boston  at- 
tracted this  gathering  of  station  managers  or  their  representatives  to 
audition  the  graduates.  Back  row  (1  to  r ) ,  Harold  E.  Fellows,  general  man- 
ager  of  WEEI;  Dick  Bates,  WGAN  Portland,  Me.;  Dol  Brissette,  musi- 
cal director,  WORC  Worcester,  Mass.  Front  row,  Wayne  Latham,  gen- 
eral manager,  WSPR  Springfield,  Mass.;  Dave  Harris,  WTAG  Worcester, 
Mass.;  Fred  E.  Ripley,  general  manager  WPRO  Providence,  R.  I.;  Jackf]1' 
Maloy,  assistant  production  manager,  WEEI  Boston;  Ray  Girardin,  pro- 
duction  manager,   WEEI.    Several  graduates   made  connections. 


No  Early  Appointment  to  FCC  Is  Seen; 
Wheeler  Plays  Host;  Craney  Returns 


v 


THERE  was  little  to  indicate  last 
week  that  an  immediate  appoint- 
ment will  be  made  by  President 
Roosevelt  to  fill  the  vacancy  on  the 
FCC  which  will  be  created  by  the 
voluntary  retirement  of  Commis- 
sioner T.  A.  M.  Craven  on  June  30. 
Comdr.  Craven  will  become  vice- 
president  of  the  Iowa  Broadcast- 
ing Co.  (Cowles  stations)  and  will 
headquarter  in  Washington. 

Thus  far  the  only  name  promi- 
nently mentioned  has  been  that  of 
Dr.  Irvin  Stewart,  executive  secre- 
tary of  the  Office  of  Scientific  Re- 
search &  Development,  who  was 
Comdr.  Craven's  predecessor,  hav- 
ing been  appointed  to  the  original 
FCC  in  1934.  He  voluntarily  re- 
tired in  1937. 

Union  Candidate 

A  labor  union  candidate  men- 
tioned last  week  was  Gennerd  D. 
Gleason  of  Portland.  He  has  been 
endorsed  by  United  Telephone  Em- 
ployes of  Oregon  Inc.,  an  independ- 
ent telephone  union  affiliated  with 
the  National  Federation  of  Tele- 
phone Workers.  It  was  felt  that  the 
President  might  be  disposed  to  fore- 
go the  appointment  until  after  the 
Congressional  recess,  or  possibly 
even  after  the  November  elections. 

All  thought  of  an  FCC  reorgani- 
zation, such  as  that  proposed  in  the 
White- Wheeler  bill,  evidently  has 
been  discarded.  Chairman  Wheeler 
(D-Mont.),  of  the  Senate  Inter- 
state Commerce  Committee,  was 
host  to  five  members  of  the  FCC 
last  Monday  at  a  dinner  at  the  Wil- 
lard  Hotel  in  Washington.  It  was 
believed  the  legislative  and  regula- 
tory situation  was  discussed.  Com- 
missioners present  were  Chairman 
Fly,  Durr,  Case,  Walker  and  Jett. 


Comdr.  Craven  did  not  attend  and 
Commissioner  Wakefield  is  out  of 
the  country. 

Ed  Craney,  operator  of  KGIR 
Butte,  Mont.,  and  the  Z-Bar  Net- 
work, also  attended  the  dinner.  He 
returned  to  Montana  last  Thursday 
after  having  been  in  Washington 
almost  continuously  since  Novem- 
ber to  assist  Chairman  Wheeler  in 
the  drafting  of  the  White-Wheeler 
Bill. 


RCA  Rome  Service 

DIRECT  radiotelegraph  servica  be- 
tween New  York  and  Rome  was  re- 
opened last  Tuesday  by  RCA  Com- 
munications Inc.,  whose  engineers  and 
operators,  headed  by  Thomas  A. 
Meola,  head  of  both  the  Rome  and 
Naples  stations,  moved  into  the  con- 
quered capital  on  the  heels  of  the  Al- 
lied occupation  forces.  New  service 
supplements  that  between  New  York 
and  Naples,  opened  by  RCA  on  Feb.  1. 


"It  was  you  who  said  WFDF 
Flint  urged  us  to  enroll!" 
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les  of  WWPG, 
WAL  Sanctioned 


rBU    Assignment  of 
Century  Authorized 


CP 


Shift  of  Cincinnati  Net  Affiliations  Due; 
WKRC  Will  Rejoin  CBS  Next  Year 


lMES  A.  BOHANNON,  presi- 
I  nt  of  the  Brewery  Corp.  of  Amer- 
j  i  and  his  two  sons  now  officially 
j  quire  half  interest  in  WWPG 
Milm  Beach,  Fla.,  through  FCC  ap- 
I  oval  last  week  of  relinquishment 
I  control  and  stock  sale  by  Charles 
'  Davis,  founder,  president  and 
ianager  of  the  station  who  con- 
rues  as  directing  head  and  half 
/ner,  for  a  total  consideration  of 
0,000.  Acquisition  was  by  the 
jax  Corp.,  a  family  holding  com- 
iny  in  which  the  senior  Bohannon 
Ids  75%  interest.  Transaction 
vered  $12,500  for  125  shares  com- 
on  stock  and  $17,500  for  invest- 
snts  in  real  estate  and  tangibles. 

KWBU  Assignment 


K.WAL  Wallace,  Ida,,  was  grant- 

!  transfer  of  control  from  Clar- 

|ice  Berger  to  J.  R.  Binyon,  presi- 
dent and  25%  owner,  who  also 
olds  half  interest  in  KEVE  Ever- 

t,  Wash.  Involved  in  the  transac- 
-Mi  was  the  sale  for  $500  of  500 

lares  of  common  stock  (50%) 
iirmerly  held  by  Mr.  Berger  to  Mr. 
finyon  by  H.  C.  Nickelsen,  vice- 
resident    and    25%    owner  of 

WAL,  who  was  decreed  the  stock 
,8  plaintiff  in  a  case  against  Mr. 

erger  before  the  Superior  Court 

:'  Washington. 

KWBU  Corpus  Christi,  Tex.,  was 
ranted  consent  for  assignment  of 
instruction  permit  from  Baylor  U. 
>  Century  Broadcasting  Co.  a  new 
jrporation  composed  of  Carr  P. 
ollins,  president,  head  of  Crazy 
later  Crystals  Co.;  Pat  M.  Neff, 
ice-president;  E.  R.  Nash,  secre- 
iry;  and  L.  L.  Waller,  treasurer. 
Equipment  for  the  50,000  w  outlet 
;  that  of  the  former  XEAW  Rey- 


A  SHUFFLE  of  network  affilia- 
tions in  Cincinnati  was  foreshad- 
owed last  week  with  the  announce- 
ment by  Herbert  V.  Akerberg, 
CBS  vice-president  in  charge  of 
station  relations,  that  WKRC, 
owned  by  the  Times-Star,  will  re- 
join the  network  on  June  1,  1945, 
as  a  basic  station.  The  station  was 
a  CBS  outlet  from  1927-1939  and 
formerly  was  owned  by  CBS. 

Present  outlet  for  CBS  is 
WCKY,  which  joined  the  network 
in  1939.  WKRC,  since  that  switch- 
over, has  been  affiliated  with  Mu- 
tual and  formerly  was  a  stock- 
holder member  of  the  network  and 
keyed  its  routhern  segment. 

WCKY  May  Get  Blue 

The  sale  o'  WSAI  by  Crosley 
Corp.  to  Marshall  Field,  Chicago 
merchant  and  publisher  of  the 
Chicago  Sun  and  PM,  subject  to 
FCC  approval,  [Broadcasting, 
June  12],  also  may  have  a  bearing 
on  the  Cincinnati  network  affi- 
liations. WSAI  is  under  contract 
as  a  Blue  Network  outlet  until 
Jane  15,  1945.  There  have  been 
conversations  with  the  Blue  on 

nosa,  Mexico  [Broadcasting,  July 
19,  1943]. 

The  Commission  last  week  also 
approved  of  the  voluntary  assign- 
ment of  KSRO  Santa  Rosa,  Cal., 
from  Ruth  W.  Finley,  executrix  of 
the  estate  of  E.  I.  Finley,  deceased, 
to  Ruth  W.  Finley  as  an  individual. 
Power  of  attorney  was  also  grant- 
ed to  T.  E.  Roderick  and  Olga  B. 
Roderick  to  administer  the  affairs 
of  Dorrence  D.  Roderick,  operator 
KROD  El  Paso,  Tex.,  and  now  in 
the  armed  service,  in  connection 
with  the  affairs  of  the  outlet. 


WILL  PAY  TOP  PRICES 

fur 

lOOO  WATT  TRANSMITTER 
EQUIPMENT  INCLUDING 
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(Approx.   350  feet) 
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behalf  of  WCKY,  it  is  understood. 

WCKY  operates  with  50,000  w 
on  1530  kc  and  is  owned  by  L.  B. 
Wilson.  WKRC  operates  with  5,000 
w  day  and  1,000  w  night  on  550 
kc.  Mcnager  is  Kenneth  W.  Church, 
former  sales  manager  of  KMOX, 
CBS-owned  station  in  St.  Louis. 
WSAI  operates  on  1360  kc.  with 
5,000  w  and  is  directed  by  James 
D.  Shouse,  vice-president  of  Cros- 
ley Corp.  in  charge  of  broadcast 
operations.  WKRC  was  owned  and 
operated  by  CBS  from  October  1931 
until  its  sale  to  the  Time-Star  in 
November  1939.  WCKY,  prior  to 
the  1939  switch,  was  an  NBC  Blue 
outlet. 


WORL,  WCOP  PLEA 
IN  DUOPOLY  DENIED 

DESPITE  completion  of  negotia- 
tions through  which  the  Cowles 
stations  group  acquired  WCOP 
Boston  from  the  Arde  Bulova  in- 
terests [Broadcasting,  June  12], 
the  FCC  last  Tuesday  denied  pe- 
titions of  Broadcasting  Service  Or- 
ganization, licensee  of  WORL  Bos- 
ton, and  Massachusetts  Broadcast- 
ing Corp.,  licensee  of  WCOP,  for 
an  extension  of  the  duopoly  rule 
(3.35  under  Order  84-B)  effective 
date  to  Aug.  1.  Petitioners  request- 
ed a  60-day  extension  to  permit 
time  for  filing  application  for  con- 
sent to  transfer. 

By  its  action,  in  which  Commis- 
sioner T.  A.  M.  Craven  did  not 
participate,  the  Commission  desig- 
nated for  hearing  the  application 
for  renewal  of  WORL  and  aux- 
iliary. Commissioner  Craven  leaves 
the  FCC  June  30  to  become  vice- 
president  of  the  Cowles  group  in 
charge  of  eastern  operations. 
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Frequency  Monitoring 


Commercial  Radio  Equip.  Co. 


•  Evening  Star  Building,  Washington,  D.  C. 
e  32 1  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood.  Cafif. 

I 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 

ANT  HOUR — AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St..  New  \mrk        N.  Y. 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C 
Munsey  Bldg.  •   Republic  2347 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C 
Telephone  NAtional  7757 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.        •         NAtional  6513 
Washington  4,  D.  C 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 


1900  F  St.,  N.W. — Washington,  D.  C 
Phone:  Metropolitan  0540 
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CAB  to  Measure 
Audience  for  FM 

First   Continuing   Check  Not 

Yet  to  Be  Made  Public 

PLANS  to  start  a  continuing  his- 
torical record  of  FM  listening  were 
announced  last  week  by  A.  W.  Leh- 
man, president,  Cooperative  Anal- 
ysis of  Broadcasting,  who  said  they 
were  an  integral  part  of  the  CAB's 
new  expansion  program. 

All  listening  to  FM  programs  in 
the  81  United  States  cities  regular- 
ly covered  by  CAB  field  crews  will 
be  segregated  for  easy  future  ref- 
erence and  to  maintain  a  continu- 
ing history  of  the  total  volume  of 
listening  to  FM  stations,  both  in- 
dividually and  collectively. 

While  data  collected  will  not  be 
made  immediately  available  to  CAB 
members  or  to  the  industry,  the  an- 
nouncement terms  the  move  signi- 
ficant in  marking  the  first  continu- 
ing check  on  FM  listening  on  a  na- 
tional scale  and  in  preparing  the 
way  for  a  more  scientific  evalua- 
tion of  this  kind  of  broadcasting 
by  advertisers  and  agencies.  The 
CAB  will  add  a  regular  FM  listen- 
ing report  to  its  service  as  soon  as 
it  is  in  the  mutual  interests  of  all 
its  members,  network  advertisers 
and  agencies,  the  announcement 
stated. 

John  Shepard  3d,  president, 
American  Network,  FM  organiza- 
tion, and  operator  of  FM  stations 
WGTR  Boston  and  WMTW  Mt. 
Washington,  N.  H.,  in  a  statement 
congratulating  the  CAB  on  "this 
progressive  innovation",  declared 
that  "even  though  the  data  are  not 
made  public  for  the  time  being,  a 
record  of  the  growth  of  FM  listen- 
ing from  the  start  will  be  invalua- 
ble to  the  industry  when  FM  even- 
tually becomes  the  powerful  factor 
I  expect  it  to  be  in  American  com- 
munications." 


2  NEW  DISCOUNTS 
IN  CBS  RATE  CARD 

CBS  Rate  Card  No.  30,  effective 
July  15,  mailed  last  week  to  adver- 
tisers and  agencies,  introduces  two 
new  discounts  to  advertisers  not 
now  using  the  full  network  plan 
(providing  a  15%  discount).  New 
discounts  are  12%%  for  programs 
using  stations  whose  card  rates 
aggregate  95%  of  the  full  CBS  net- 
work and  10%  for  programs  using 
stations  whose  card  rates  total 
90%  of  the  full  network. 

Full  network  discount  of  15%  is 
continued,  but  will  be  granted  only 
for  programs  using  the  actual  full 
network  of  125  paid  stations.  An 
accompanying  letter  from  William 
C.  Gittinger,  CBS  vice-president  in 
charge  of  sales,  said  that  "adver- 
tisers currently  earning  the  15% 
discount  for  the  use  of  the  108  paid 
stations  which  comprised  the  full 
CBS  network  when  the  plan  was 
announced  two  years  ago,  will  be 
protected  for  12  months." 

Since  the  last  rate  card,  nine  ad- 
ditional bonus  stations  have  joined 
CBS,  making  a  total  of  16  bonus 
stations  on  the  new  card,  most  of 
which  will  be  added  to  the  "paid" 
networks  of  advertisers  earning 
the  10%  and  12%%  discounts  as 
well  as  to  those  taking  the  full  net- 
work. In  the  two  years  the  full 
network  plan  has  been  operative, 
more  than  half  of  all  CBS  clients 
have  taken  advantage  of  the  plan, 
the  letter  stated. 


AIRING  ST.  LOUIS  transportation  strike  dispute  from  Mayor  Kauf 
mann's  affice  [Broadcasting,  June  5],  KSD  St.  Louis  initiated  what  is 
believed  to  be  the  first  behind  the  scenes  broadcast  of  a  major  strike 
Two  other  stations,  KMOX  and  KXOK  followed  suit,  thus  giving  full 
coverage  to  the  talks  between  S.  D.  Flanagan  (standing  left)  attorney 
for  AFL  street  car  and  bus  operators'  union,  and  City  Counselor  J.  E. 
Holland  (sated  center)  and  Mayor  Kaufmann  (in  white  shirtsleeves  atf 
right)  who  listened  to  the  conversation  which  the  stations  carried. 


faci: 

Si 


Net  Optioning  Total  of  Three  Hours 
Held  by  FCC  as  Maximum  in  a  Period 


Blackhawk  Expands 

BLACKHAWK  BREWING  Co., 
Davenport,  la.  (Blackhawk  Top- 
ping), has  appointed  H.  W.  Kas- 
tor  &  Sons,  Chicago,  to  handle  its 
advertising.  Now  distributing  in 
Iowa,  Oklahoma,  Missouri  and  Il- 
linois, company  is  planning  terri- 
torial expansion.  In  addition  to 
newspaper  and  outdoor  advertis- 
ing, five-weekly,  quarter-hour  pro- 
grams will  be  used  on  principle 
Iowa  stations  with  expansion  to 
follow.  Full  campaign  plans  will 
be  announced  at  a  future  date. 


A  NEW  interpretation  of  the  FCC's 
network  regulations,  relating  to  op- 
tion time,  holding  that  not  more 
than  a  cumulative  total  of  three 
hours  may  be  optioned  by  all  net- 
works, whether  national  or  region- 
al, in  any  five-hour  segment,  was 
given  informally  by  the  FCC  last 
week  and  may  have  an  important 
bearing  on  clearance  of  network 
programs. 

The  situation  arose  when  an  east- 
ern station  affiliated  with  a  major 
network  and  also  a  regional  net- 
work outlet  filed  with  the  Com- 
mission, pursuant  to  the  regula- 
tions, contracts  covering  network 
service.  The  FCC  law  department 
notified  the  station,  through  Wash- 
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ington  counsel,  that  the  cumulative  ^ 
total  of  hours  optioned  for  net 
work  programs  exceeded  the  maxi- 
mum of  three  hours  in  any  five- 
hour  segment  (Rule  3.104). 

The  station  contended,  however 
that  it  had  not  exceeded  the  three- 
hour  maximum  insofar  as  its  majorL 
network  affiliation  was  concerned 
and  that  the  additional  option  time 
covered  purely  regional  network  ^ 
service.  The  matter  was  taken  up^ 
with   the    Commission,   with  the, 
informal  opinion  orally  transmitted^ 
to  the  station,  that  the  rule  ap 
plied  to  option  time  on  56  days'  no- 
tice covering  all  network  programs, 
irrespective  of  source.  The  station 
was  not  cited  for  hearing,  but, 
was  asked  to  comply  with  the  let 
ter  of  the  rule. 

Radio  attorneys  interpreted  the 
ruling  as  one  that  means  stations 
must  devote  two  hours  of  each  five 
hour  segment  to  national  spot  or 
local  business,  except  as  to  such 
network  programs  as  the  stations 
may  be  willing  to  take  and  the 
networks  willing  to  supply  with- 
out an  option  arrangement. 
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Mentholatum  Spots 

MENTHOLATUM  Co.,  Wilming- 
ton, Del.,  starting  July  3,  begins 
a  spot  campaign  on  125  stations  on 
the  Pacific  Coast  and  throughout 
the  West,  using  one-minute  live 
announcements,  quarter-hour  news, 
musical    and    participation  pro- 
grams. Plans  are  under  way  to  add 
other  outlets  throughout  the  coun 
try.    Firm   last   week    started  i 
thrice-weekly    quarter-hour  pro 
gram  on  14  Pacific  Coast  Blue  sta-|be  \ 
tions.  Agency  is  J.  Walter  Thomp- 
son Co.,  New  York. 

GEORGE  HICKS,  Blue  correspond] jj* 
ent  in  London,  responsible  for  somE  We 
of  the  outstanding  Navy  recordings 
of  the  invasion,  was  guest  of  honoilij,], 
on  the  Women  in  Blue  series,  Satur. 
day,  2-2 :30  p.m.  on  the  Blue  network  » 
Hicks'  message  to  the  WAVES  was 
shortwaved  from  London.  ceivi 
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Farm,  Home  Hour' 
hange  Protested 


nil 


lowans  Want  It  Continued, 
toilette  Advises  Wickard 

ROTESTS  from  lowans  over 
urtailment  by  the  Blue  Network 
f  the  National  Farm  &  Home 
lour  [Broadcasting,  May  29], 
lade  to  Sen.  Guy  M.  Gillette 
D-Ia.),  member  of  the  Senate 
agriculture  &  Forestry  Commit- 
ee,  brought  from  Secretary  of 
Lgriculture  Claude  R.  Wickard  the 
tatement  that  "the  Department 
f  Agriculture  may  be  compelled 
o  rely  on  commercial  sponsorship 
a  order  to  have  access  to  network 
acilities". 

Sen.  Gillette,  last  week  announced 
hat  he  had  received  several  letters 
rom  livestock  commission  firms 
md  stockmen  in  western  Iowa, 
;,sking  that  he  use  his  influence  to 
lave  the  Blue  Network  continue 
he  National  Farm  &  Home  Hour. 
?he  Senator  wrote  Secretary  Wick- 
ii'd  as  follows: 


Gillette  Suggests  Sponsor 


I  have  received  from  my  home 
state  expressions  of  grave  concern 
'iver  the  prospective  abandonment 
>f  the  Farm  &  Home  Hour,  which 
las  been  a  feature  of  the  Blue  Net- 
vork  for  some  17  years.  The  elim- 
nation  and  curtailment  of  this  pro- 
gram will  be  a  matter  of  real  loss 
o  the  people  of  the  middle  west, 
to  whom  it  has  become  not  only 
ji  pleasant  and   interesting  pro- 
gram, but  also  a  necessary  pai-t  of 
JP 'their  days.  Constituents  have  sug- 
gested re-institution  of  the  pro- 
gram as  a  feature  for  the  middle 
western  section  of  the  country." 
"■f!   Sen.  Gillette's  letter  suggested 
Ithat  in  view  of  reports  that  sta- 
tions in  the  thickly  urban-populat- 
ed East  and  far  West  objected  to 
carrying  the  program  because  of 
.ts  exclusive   apoeal  to  farmers, 
perhaps    the    program    could  be 
lired  for  listeners  between  Buffalo 
;md  Denver.  He  further  suggested 
that  the   National  Livestock  Ex- 
change might  be  interested  in  spon- 
soring it. 

"We  have  always  held  that  pub- 
ic service  of  this  sort  is  a  respon- 
sibility of  the  networks  and  sta- 
tions rather  than  advertisers.  And 
D  still  hold  to  that  principle,"  Sec- 
retary Wickard  replied.  '  However, 
f  we  must  bow  to  the  inevitable 
Hive  will  seek  sponsorship  of  a  type 
lit  ti  that  will  not  place  us  in  the  posi- 
tion of  endorsing  a  farmer  product 
ind  that  will  not  cause  our  infor- 
l  nation  to  reflect  the  views  or  pol- 
cies  of  the  sponsor.  In  other  words 
-we  must  have  complete  freedom 
n  deciding  what  information  is  to 
oe  broadcast  and  how  it  is  to  be 
landled." 
Secretary  Wickard  advised  Sen. 
illette  that  the  Dept.  of  Agricul- 
ture would    "prefer  a  truly  na- 
tional farm  service  rather  than  one 
imited  to  any  one  section  of  the 
country".   He  also  informed  Sen. 
Gillette  that  criticism  had  been  re- 
ceived  because   the   program  ap- 
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New  Business 

BORDEN  CO.,  New  York,  manufactured 
products  division  (Hemo,  chocolate  health 
drink),  on  July  1  starts  Fannier  Hurst  on 
189  Blue  stations.  Sat.  10-10:30  a.m.  Agen- 
cy:   Young  &  Rubicam,   N.  Y. 

GROVE  Labs.,  St.  Louis  (cold  tablets, 
B  complex  vitamins),  on  June  26  starts 
Cedric  Foster  on  48  MBS  stations,  Mon., 
thru  Fri.,  2-2:15  p.m.,  having  dropped 
49  MBS  stations  from  Ray  Dady  to  a 
total  of  7  MBS  stations  Mon.  thru  Fri., 
1-1:15  p.m.  Agency:  Russell  M.  Seeds  Co., 
Chicago. 

WASHINGTON  Cooperative  Egg  &  Poul- 
try Assn.,  Seattle  (dairy  products),  on 
June  24  starts  for  52  weeks  Dr.  Wallace 
Sterling — News  Analysis,  on  8  CBS  Pa- 
cific stations  (KNX  KQW  KARM  KROY 
KGDM  KIRO),  Sat.,  7:45-8  p.m.  (PWT), 
with  transcribed  repeat  on  KOIN  KFPY, 
Sat.,  9:30-9:45  p.m.  (PWT).  Agency:  Pa- 
cific National  Adv.,  Seattle. 

GOVT,  of  Canada,  Dept.  of  National 
Defense,  Ottawa  (recruiting)  on  June  26 
starts  Le  Pierre  Jovial  on  14  CBC  French- 
language  stations,  Mon.  thru  Fri.  7-7:15 
p.m.  Agency:  Vickers  &  Benson,  Montreal. 

NATIONAL  BOARD  of  Fire  Underwrit- 
ers, New  York,  on  July  22  starts  Le- 
land  Stowe  on  75  Blue  stations,  Sat.,  7:15- 
7:30  p.m.  Agency:  MacFarland  Aveyard 
&  Co..  N.  Y. 

MENTHOLATUM  Co.,  Wilmington,  Del., 
June  12  started  What's  Doin'  Ladies 
on  14  Pacific  coast  Blue  stations,  Mon., 
Wed.,  Fri.,  2:15-2:30  p.m.  Agency:  J. 
Walter  Thompson  Co.,  N.  Y. 

Renewal  Accounts 

DUFFY  MOTT  Co.,  New  York  (fruit 
juices ) ,  on  June  19  for  52  weeks  renews 
Imogene  Wolcott  on  57  MBS  stations,  Mon., 
Wed.,  and  Fri.,  11:45-11:55  a.m.  Agency: 
Al  Paul  Lefton  Co.,  Philadelphia. 

BARBASOL  Co.,  Indianapolis,  on  July  2 
for  52  weeks  renews  Gabriel  Heatter  on 
147  MBS  stations,  Sun.,  8:45-9  p.m.; 
R.  B.  Semler,  New  York,  on  July  3  for 
52  weeks  renews  Heatter  on  180  MBS 
stations,  Mon.,  Wed.,  and  Fri.,  9-9 :15 
p.m.;  Zonite  Products  on  July  4  for  52 
weeks  renews  Heatter  on  177  MBS  sta- 
tions, Tues.,  and  Thurs.,  9-9:15  p.m. 
Agency:  Erwin,  Wasey  &  Co.,  N.  Y. 

ANCHOR-HOCKING  GLASS  Corp.,  Lan- 
caster, O.  (institutional),  on  July  6  for  52 
weeks  renews  Corliss  Archer  on  123  CBS 
stations  and  shifts  from  Sat.,  5-5:30  p.m. 
to  Sun.,  7-7:30  p.m.  Agency:  William  H. 
Weintraub  &   Co.,   N.  Y. 

FORD  MOTOR  Co.,  Dearborn  (institu- 
tional) ,  news  for  52  weeks  on  161  Blue 
stations,  effective  the  week  of  July  3. 
Watch  the  World  Go  By,  Mon.  thru  Fri., 
8-8:15  p.m.,  Early  American  Dance  Music. 
Sat.,  8-8:30  p.m.  and  Greenfield  Village 
Chapel,  Sun.,  8-8:15  p.m.  Agency:  J.  Wal- 
ter Thompson  Co.,  Chicago. 

KELLY  DOUGLAS  &  Co.,  Vancouver 
(Nabob  coffee)  on  June  12  renewed  Nabob 
Coffee  Time  to  Sept.  8  on  CFCF  CKCO  and 
CFRB.  Mon.  thru  Fri.  8:15-8:30  a.m. 
Agency:  Cockfield  Brown  &  Co.,  Montreal. 


peared  to  "emphasize  midwest  agri- 
culture" but  added  that  "mail  re- 
sponse shows  that  the  program  is 
popular  in  all  regions". 

Secretary  Wickard  sent  to  the 
Iowa  Senator  notes  taken  by  Wal- 
lace Kadderly,  chief  of  the  USDA 
Radio  Service  at  a  meeting  in  May 
with  Phillips  Carlin,  Blue  vice- 
president  in  charge  of  programs, 
in  which  Mr.  Carlin  outlined  the 
new  program  The  Homesteaders 
which,  today  (June  19)  was  to 
replace  Farm  &  Home  Hour  ex- 
cept on  Saturdays. 

Rep.  Hampton  P.  Fulmer 
(D-S.  C),  chairman  of  the  House 
Agriculture  Committee,  said  he  had 
received  no  comments  regarding 
the  program. 


Network  Changes 

CONTI  Products,  New  York,  on  June  22 
for  summer  replaces  Treasure  Hour  of  Song 
with  Starlight  Serenade  on  21  MBS  sta- 
tions, Thurs.,  9:30-10  p.m.  Agency:  Ber- 
mingham,  Castleman  &  Pierce,  N.  Y. 

AMERICAN  MEAT  Institute,  Chicago  on 
July  9  shifts  The  Life  of  Riley  from  127 
Blue  stations,  Sun.,  3-3:30  p.m.  to  167 
Blue  stations,  Sun.,  10-10:30  p.m.  Agency: 
Leo  Burnett  Co.,  Chicago. 

SEALTEST  Inc.,  New  York  (milk  and 
ice  cream),  on  July  6  for  8  weeks  re- 
places Joan  Davis  &  Jack  Haley  with 
Edward  Everett  Horton  on  71  NBC  sta- 
tions, Thurs.,  9:30-10  p.m.  Agency:  Mc- 
Kee  &  Albright,  Philadelphia. 

GENERAL  FOODS  Corp.,  New  York,  on 
July  6  for  52  weeks  renews  Thurs.  8-8 :30 
p.  m.  on  123  NBC  stations  and  for  10 
weeks  replaces  Maxwell  House  Coffee  Time. 
Thurs.  8-8:30  p.  m.,  with  Those  We  Love 
(Grapenut  Flakes),  shifting  from  Sun., 
2-2:30  p.m.  beginning  June  22.  Agencies: 
Young  &  Rubicam,  N.  Y.  (Grapenuts) ; 
Benton  &  Bowles,  N.  Y.  (Maxwell  House 
coffee).  On  Sept.  17  G-F  resumes  Kate 
Smith  Hour,  shifting  from  Fri.,  8-8:55 
p.m.  to  Sun.,  7-8  p.m.,  continuing  on  122 
CBS  stations.  Agency:  Young  &  Rubicam, 
N.  Y.  G-F  on  July  6  also  renews  for  52 
weeks  Thurs.,  8:30-9  p.m.  on  130  NBC 
stations,  d.scontinuing  Aldrich  Family 
which  on  Sept.  15  resximes  on  more  than 
120  CBS  stations,  Fri.,  8-8:30  p.m.  for 
Postum;  G-F  resumes  undetermined  pro- 
gram on  NBC  Thurs.,  8:30-9  p.m.  Aug.  31, 
after  11-week  interval.  Agency:  Young 
&  Rubicam,  N.  Y. 

GULF  OIL  Corp.,  Pittsburgh  (motor  oil, 
gas),  on  June  18  shifted  We  The  People 
from  Sun.,  7:30-8  p.m.  to  Sun.,  9:30-10 
p.m.  on  96  CBS  stations.  Agency:  Young 
&  Rubicam,  N.  Y. 

COLGATE-PALMOLIVE-PEET  Co.,  Jer- 
sey City  (tooth  powder),  on  July  4  for 
an  indefinite  period  replaces  The  Judy 
Canova  Show  on  124  CBS  stations,  Tues.. 
8:30-8:55  p.m.  with  Colgate  Theater  of 
Romance.  Agency:  Sherman  &  Marquette, 
N.  Y. 

EVERSHARP  Inc.,  Chicago  (pens,  pen- 
cils) ,  on  July  4  shifts  Let  Yourself  Go 
from  142  Blue  stations,  Tues.,  7-7:30 
p.m.  to  Tues.,  10:30-11  p.m.  Agency: 
Biow    Co.,    N.  Y. 


STANDARD  BRANDS  Ltd.,  Montreal 
(Chase  &  Sanborn  coffee)  on  June  11 
replaced  Edgar  Bergen  and  Charlie  Mc- 
Carthy with  Grade  Fields  on  36  CBC  Trans- 
Canada  network  stations,  Sun.  8-8:30 
p.m.  Agency :  J.  Walter  Thompson  Ltd., 
Montreal. 

TEXAS  Co.,  New  York  (Texaco  Products), 
on  July  2  for  an  indefinite  period  re- 
places Fred  Allen's  Texaco  Star  Theatre 
with  Music  for  America  on  123  CBS  sta- 
tions. Sun.,  9:30-10  p.m.  Agency:  Bu- 
chanan &  Co.,  N.  Y. 

CREW  of  the  Good  Ship  Grace  Inc.,  Los 
Angeles  (religious),  on  June  6  shifted 
Haven  of  Rest  on  36  Don  Lee  Pacific  sta- 
tions, Tues.,  Thurs.,  Sat.,  8-8:30  a.m. 
(PWT),  to  24  ABC  Pacific  stations,  Tues., 
Thurs.,  Sat.,  8-8:30  a.m.  (PWT).  Agency: 
Broadcast    Adv.,   Los  Angeles. 

BIBLE  INSTITUTE  of  the  Air,  Los  An- 
geles (religious),  on  June  5  shifted  Dr. 
Louis  T.  Talbot,  on  36  Don  Lee  Pacific 
stations,  Mon.,  Wed.,  Fri.,  8:8:30  a.m. 
(PWT),  to  10  ABC  Pacific  stations,  Mon., 
Wed.,  Fri.,  8-8:30  a.m.  (PWT).  Agency: 
Smith  &  Bull  Adv.,  Los  Angeles. 

42  PRODUCTS  Inc.,  Los  Angeles  (hair 
oil,  shampoo) ,  on  May  31  expanded  Bull- 
dog Drummond  on  19  Don  Lee  Pacific  sta- 
tions to  36  Don  Lee  Pacific  stations,  Wed., 
8:30-9  p.m.  (PWT).  Agency:  Hillman- 
Shane-Breyer,  Los  Angeles. 

R.  J.  REYNOLDS  Tobacco  Co.,  Winston- 
Salem,  N.  C.  (Camel  Cigarettes)  on  June 
15  for  16  weeks  replaced  Abbott  &  CosteUo 
on  135  NBC  stations,  Thurs..  10-10:30 
p.m.  with  Camel  Presents  Harry  Savoy 
and  on  July  6  for  52  weeks  renews  Thurs.. 
10-10:30  p.m.  Agency:  William  Esty  & 
Co.,  N.  Y. 

WESTINGHOUSE  Electric  &  Mfg.  Co., 
Pittsburgh  (institutional)  on  June  12 
replaced  Top  of  the  Evening  on  165  Blue 
stations,  Mon.,  Wed.,  Fri.,  10:15-10:30 
p.m.  with  Ted  Malone.  Agency:  McCann- 
Erickson,  N.  Y. 

R.  J.  REYNOLDS  Tobacco  Co..  Winston- 
Salem,  N.  O,  on  July  3  shifts  Thanks  to 
the  Yanks  from  133  CBS  stations,  Sat., 
7:30-8  p.m.  to  131  CBS  stations,  Mon.. 
7:30-8  p.m.,  replacing  Blondie.  Agency: 
William  Esty  &  Co.,  N.  Y. 


OKLRHOmH  CITV 


1 


Represented  by 
THE  WALKER  CO. 
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DAVID  CARTER  DEANE/ 
WCKY  ORGANIST 


STATION 


Don't  dig  so 
hard  for  sales 
when  they 
come  so  easy 
in  Albany! 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 JUNE  10  TO  JUNE  16  INCLUSIVE  


Decisions  .  .  . 

JUNE  13 

KWAL  Wallace,  Ida.— Granted  trans- 
fer of  control  from  Clarence  Berger  to 
J.  R.  Binyon,  by  transfer  500  sh  (60%) 
capital  stock  for  $500. 

KSRO  Santa  Rosa,  Cal.— Granted  vol- 
untary assignment  from  Ruth  W.  Finley, 
executrix  of  the  estate  of  E.  L.  Finley  to 
Ruth  W.  Finley,  individually. 

KPPC  Pasadena,  Cal.— Granted  mod.  li- 
cense change  hours  of  operation  from 
S-KFXM  to  specified  hours. 

WCHS  Charleston,  W.  Va.— Designated 
for  hearing  application  for  CP  install  new 
transmitter,  change  580  kc  to  640  kc  and 
increase  6  kw  to  50  kw. 

WQAM  Miami,  Fla. — Designated  for 
hearing  application  for  mod.  license  to 
use  auxiliary  transmitter  during  N  opera- 
tion. 

KROD  El  Paso,  Tex. — Granted  license 
renewal,  together  with  power  of  attorney 
to  T.  E.  Roderick  and  Olga  B.  Roderick 
to  administer  affairs  of  Dorrance  D.  Ro- 
derick   in    connection    with  station. 

WWPG  Palm  Beach,  Fla. — Granted  re- 
linquishment control  by  Charles  E.  Davis 
through  sale  of  125  sh  common  stock  to 
Ajax  Corp.  for  $12,500  cash  and  $17,500 
plus  accrued  interest  from  date  of  agree- 
ment to  date  of  transfer,  for  50%  interest 
in  a  $35,000  mortgage  secured  by  physical 
assets  of  licensee. 

KWBU    Corpus    Christi,    Tex  Granted 

consent  to  assignment  of  CP  from  Baylor 
U.  and  Carr  P.  Collins  to  Century  Broad- 
casting Co.,  new  corporation. 

WORL  and  WCOP  Boston— Denied  pe- 
tition persuant  to  Order  84-B  regarding 
multiple  ownership  and  designated  for 
hearing  license  renewal  application  of 
WORL  and  auxiliary. 

KVI  Tacoma,  Wash. — Granted  license 
renewal  for    period  ending  May    1,  1946. 

WGAN  Portland.  Me. — Granted  license 
renewal  for  period  ending  May  1,  1946. 

WMFM  Milwaukee — Granted  license  for 
new    auxiliary  modulator  unit. 

W9XER  Kansas  City,  Mo.— Granted 
mod.  license  to  change  from  developmental 
broadcast  to  FM  station,  with  6,700  sq. 
mi.  coverage  and  studios  in  Kansas  City, 
Mo. 

JUNE  14 

KSJB  Jamestown,  N.  D. — Adopted  as 
final  proposed  findings  of  fact  and  con- 
clusion, as  amended,  granting  mod.  license 
change  operating  assignment  from  1440 
kc,  250  w,  unlimited  to  250  w  D,  100  w  N, 
600  kc,  conditionally. 

JUNE  16 

WELO  Tupelo,  Miss. — Granted  license 
cover  CP  new  station,  250  w,  1490  kc, 
unlimited. 

WKY  Oklahoma  City— Granted  mod.  CP 
authorizing    installation    of    DA-N,  move 

transmitter  and  increase  power,  for  ex- 
tension completion  date  to  1-20-45. 

WROX  Clarksdale,  Miss.— Granted  li- 
cense cover  CP  new  station,  1450  kc,  250 
w,  unlimited. 

Metropolitan  Television  Co.,  New  York — 
Granted  mod.  CP  for  new  experiment  tele- 
vision station  (W2XMT),  for  extension 
completion  date  to  12-31-44. 

WFIL  Philadelphia — Placed  in  pending 
file  application  for  new  commercial  tele- 
vision station. 

United  Detroit  Theatres  Corp.,  Detroit, 

Mich. — Same. 

KUTA  Salt  Lake  City— Same. 
WEBR  Buffalo — Same. 
WEBR  Buffalo — Placed  in  pending  file 
application  for  new  FM  station. 
KDYL  Salt  Lake  City— Same. 
WHBC  Canton,  Ohio — Same. 
WMBD  Peoria,  111.— Same. 
WRNL  Richmond,  Va.— Same. 


WCAE  Pittsburgh 
WCBS  Springfield,  ni 


Same. 


-Same. 


WAAW  Newark.  N.  J. — Retained  in  pend- 
ing file  under  policy  adopted  2-23-43,  ap- 
plication for  mod.  CP  for  new  FM  sta- 
tion, to  move  transmitter,  extend  com- 
mencement and  completion  dates  and  move 
studio  from  Jersey  City  to  Newark. 


Applications  .  .  . 

JUNE  12 

WERC  Erie,  Pa.— CP  change  1490  kc 
to  1230  kc. 

WXYZ  Detroit,  Mich. — CP  move  auxiliary 
transmitter  to  site  of  main  transmitter 
and  operate  with  DA-N  and  1  kw. 

WOOD  Grand  Rapids,  Mich— CP  move 
formerly  licensed  500  w  main  transmitter 
to  site  of  present  main  transmitter  and 
operate  same  as  500  w  auxiliary  with 
DA-N. 

WBNS  Columbus,  Ohio — License  to  use 
transmitter  formerly  licensed  to  experi- 
mental high  frequency  station  W8XVH 
as  250  w  auxiliary  (WELD). 

KIUL    Garden    City,    Kan. — CP  make 

changes  in  transmitter  equipment  and  in- 
crease 100  w  to  250  w,  amended  to  change 
name  of  applicant  from  Homer  A.  Ellison 
and  Frank  D.  Conard  to  Frank  D.  Con- 
ard  tr/as  Radio  Station  KIUL. 

JUNE  13 

WNBC  Hartford,  Conn. — Transfer  con- 
trol from  Arde  Bulova  and  Harold  A. 
LaFount   to    Yankee   Network  Inc. 

Ronald  B.  Woodward.  Utica,  New  York — 
CP  new  standard  station,  1450  kc,  250  w, 
unlimited. 

Northeastern  Radio  &  Television  Corp., 
Portland,  Me. — CP  new  standard  station, 
1450  kc,  250  w,  unlimited. 

WPEN  WPEN-FM  Philadelphia— Trans- 
fer of  control  from  Arde  Bulova  to  Bul- 
letin Co. 

KRLD  Dallas,  Tex.— CP  new  FM  sta- 
tion, 45,700  kc,  20,000  sq.  mi.,  $150,000  to 
$175,000  estimated  cost. 

Globe-Democrat  Publishing  Co.,  St. 
Louis — CP  new  FM  station,  44,700  kc, 
10,083  sq.  mi.,  amended  to  specify  46,300  kc. 

JUNE  14 

WAAT  Newark,  N.  J. — CP  new  com- 
mercial television  station,  Channel  5. 

First  Baptist  Church,  Pontiac,   Mich. — 

Extension  of  authority  to  transmit  pro- 
grams to  CKLW  Windsor,  Ont.,  for  period 
beginning  8-13-44. 

James  F.  Hopkins  Inc.,  Ann  Arbor,  Mich. 

— CP  new  standard  station,  1050  kc.  1 
kw,  unlimited,  amended  to  change  power 
to  250  w  and  transmitter  and  studio  site 
to  be  determined. 

WMBS  Uniontown,  Pa.— CP  new  FM  sta- 
tion, 48,100  kc,  10,240  sq.  mi.,  $22,060 
estimated  cost. 

WGOV  Valdosta,  Ga.— CP  install  new 
transmitter,  increase  250  w  to  1  kw.  in- 
stall DA-N  and  change  1450  kc  to  950  kc, 
amended  to  change  requested  power  to 
250  w  N,  1  kw  D  and  omit  request  for  DA. 

Wooster  Republican  Printing  Co.,  Woos- 
ter,  Ohio— CP  new  FM  station,  49,300  kc. 
8,500  sq.  mi.,  $35,325  estimated  cost. 

Thomas  Garland  Tinsley  Jr.,  Richmond, 

Va. — CP  new  standard  station,  1240  kc, 
100  w,  specified  hours  not  assigned  WBBL. 

WBBL  Richmond,  Va.— CP  change 
specified  hours  of  operation  from  Sundays 
from  11  a.m.  to  12 :15  p.m.  and  8  p.m. 
to  9  p.m.,  and  move  transmitter  and  an- 
tenna changes,  in  accordance  with  above 
application  and  contingent  on  grant  of 
same. 

WFOR  Hattiesburg,  Miss.— Vol.  assign- 
ment of  license  from  Forrest  Broadcast- 
ing Co.,  a  corporation  to  C.  J.  Wright, 
B.  M.  Wright  and  C.  J.  Wright  tr/as  For- 
rest Broadcasting   Co.,   a  partnership. 

Board  of  Education  of  the  City  of  At- 
lanta, Ga. — CP  new  noncommercial  edu- 
cational station,  42,500  kc,  1  kw  (amend- 
ed and  resubmitted). 


Mrs.  Wilder  Named 

APPOINTMENT  of  Frances 
Farmer  Wilder  as  consultant  of 
daytime  programs  at  CBS  was  an- 
nounced last  week  by  Douglas  Coul- 
ter, CBS  vice-president  in  charge 
of  programs.  Results  of  a  newly 
completed  survey  of  daytime  pro- 
grams soon  to  be  released  by  CBS, 
will  be  used  by  Mrs.  Wilder  in  her 
program  work,  he  stated.  Since 
1°38,  Mrs.  Wilder  has  served  as; 
director  of  education  of  CBS'  Pari 
fie  Network. 


Two  Get  Medals 

KATE  SMITH,  CBS  star  spon 
sored  by  General  Foods  Corp.,  has 
received  an  "Eisenhower  Medal" 
from  the  National  Father's  Day 
Committee,  New  York,  as  "the 
woman  who  has  done  the  most  to 
help  the  war  effort"  during  the  past 
year.  NBC  comedian  Eddie  Cantor, 
sponsored  on  NBC  Bristol-Myers 
Co.,  as  the  radio  father  of  the  year, 
last  week  received  a  similar  medal 
for  outstanding  achievement  in 
American  morale. 


WTMJ  Milwaukee — CP    new  develop 
mental  broadcast  station,  45,500  kc,  100 
w,   special  emission. 

KFOX  Long  Beach,  Cal. — Special  ser 
vice  authorization  to  permit  broadcast- 
ing information  to  longshoremen  for  per 
iod   ending  10-1-44. 

KFRE  Fresno,  Cal. — CP  new  commercia 
television  station,  Channel  2. 

KWLK  Longview,  Wash. — Transfer  con- 
trol from  Marjory  McClung,  executrix  of 
estate  of  Ray  McClung,  deceased,  and 
Hugh   McClung  to  C.  O.  Chatterton, 

WSPR  Springfield,  Mass.— License  to 
cover  CP  for  increase  power  D  and  changes 
in  transmitting   equipment,  (incomplete). 

JUNE  16 

WSYR  Syracuse,  N.  Y.— CP  for  changes 
in  DA. 

WCBM  Baltimore — CP  new  FM  station, 
48,300  kc,  3,600  sq.  mi.,  $18,360  estimated 
cost. 

Central  Ohio  Broadcasting  Co.,  Colum- 
bus, Ohio— CP  new  FM  station,  43,100  kc, 
21,010  sq.  mi.,  $102,880.60  estimated  cost. 

WEMP  Milwaukee — Voluntary  assign- 
ment of  license  to  Glenn  D.  Roberts,  Mel- 
va  F.  Roberts,  Wellwood  Nesbit,  Robert 
M.  LaFollette  Jr.,  Evelyn  H.  Dolph,  Hope 
D.  Pettey  and  Rachel  Young  LaFolllette, 
co-partners  d/b  Milwaukee  Broadcasting  Co. 

WMIN  St.  Paul,  Minn. — CP  new  FM  sta- 
tion, 45,700  kc,  13,273  sq.  mi.,  $51,360  esti- 
mated cost. 

Blue  Network  Co.,  Los  Angeles — CP  new 

FM  station,  43,100  kc,  21,024  sq.  mi.,  $98,- 
750    estimated  cost. 

Nashville  Radio  Corp.,  Nashville,  Tenn. — 

CP  new  standard  station,  1450  kc,  250  w, 
unlimited   (petition  to  reinstate). 

Scripps-Howard    Radio    Inc.,  Houston, 

Tex. — CP  new  standard  station,  1230  kc, 
250  w,  unlimited  (petition  to  reinstate). 

School  District  of  Kansas  City,  Mo. — CP 

new  non-commercial  educational  station, 
42,500  kc,  1  kw,  special  emission  (incom- 
plete). 

General   Television    Corp.,    Boston — CP 

new  experimental  television  station,  Chan- 
nel 1  (formerly  licensed  WIXG  (incom- 
plete).  Also  license  to  cover  same. 

Atlantic  Shores  Broadcasting,  Coral 
Gables,  Fla. — CP  new  standard  station, 
1490  kc,  250  w,  unlimited. 
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"FIRMAGE'S  RENEWING  AS  USUAL" 

writes  ARCH  MASDEN — KOYO 

THE  SHADOWi 

Available  locally  on  transcription— see  C.  MICHELSON  67  W.  44  St.,  N.Y.C. 
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Ye 


Announcing 
the  resumption  of 

FIELD  AND  ALLOCATION 
ENGINEERING  SERVICE 

with  an  enlarged 
engineering  staff. 
• 

ANDREW  CO. 

363  E.  75th  St.,  Chicago  19,  III. 
Triangle  4400 


NEED 
1000  WATT 
TRANSMITTER 

FOR 

BROADCAST  SERVICE 

You  write  airmail,  special  delivery. 
We  will  telephone  to  make  deal 
and  telegraph  cash. 

?  BOX  370,  BROADCASTING 


EQUIPMENT  WANTED 

250  watt  transmitter 
and  all  other  accessories 
For  250  watt  station. 
Give  full  details,  de- 
scription,  etc. 

Regional  Radio  Sales  Co. 

225  E.  Bradley  Rd. 
Milwaukee  9,  Wisconsin 


FOR  SALE 


CASH  ONLY 

\CA  ioo  watt  transmitter 
:onverted  to  250  watts  (has 
>een  approved  by  FCC) 
:omplete  with  tubes.  $3250. 

X/ire  or  write  Bob  Alburty, 
Radio  Station  WHBQ 
Hotel  Gayoso 
Memphis,  Tennessee 


i — Classified  Advertisements — 

PAYABLE  IN  ADVANCE — Minimum  $1.00.  Situation  Wanted  10c  per  word. 
All  others,  15c  per  word.  Bold  face  caps  30c  per  word.  Ad  must  be  all 
light  face  or  all  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  Bldg.,  Washington  4,  D.  C. 


Help  Wanted 


Washington  Engineering  Firm  needs  drafts- 
man and  a  qualified  radio  engineer.  Must 
be  good.  State  starting  salary  desired 
and  draft  classification.  Box  209,  BROAD- 
CASTING. 

Salesman  Wanted — If  you're  looking  for  a 
good  future,  here's  your  opportunity:  A 
Kentucky  station  250  watt  Mutual  affili- 
ate. Must  be  a  hustler  with  a  sales 
record  back  of  you.  References  required. 
Box   332,  BROADCASTING. 

Transmitter  engineer.  Licensed,  deferred. 
Permanent.  Excellent  working  conditions. 
Midwest  5  KW  network  affiliate.  Give 
previous  experience  and  salary  expected 
first  letter.  All  replies  confidential.  Box 
383,  BROADCASTING. 

Salesman  or  sales  lady,  major  New  York 
station.  Time-buying  or  selling  experi- 
ence. Box  384,  BROADCASTING. 

First  Class  Engineer  for  control  room  work, 
$50  per  40-hour  week.  WREN,  Lawrence, 
Kansas. 

Announcer  for  permanent  employment  on 
Mutual  outlet.  Capable  man  will  be  given 
program  director's  duties.  Restricted,  or 
better,  license  helpful  but  not  required. 
Salary  open.  Write  with  full  details  to 
Radio  Station  WLAG,  LaGrange,  Georgia. 
Immediate  employment  available. 

Wanted — commercial  salesman  by  grow- 
ing NBC  station.  Also  experienced,  am- 
bitious, draft-exempt  announcer  with 
references,  starting  salary  $40  week.  Ad- 
vancement. Apply  KWBW,  Hutchinson, 
Kansas. 

Engineer,  licensed,  first  class,  preferably 
located  in  Midwest.  Permanent  position 
offered  in  progressive  local  network  sta- 
tion, pleasant  working  conditions,  nice 
location.  Airmail  qualifications  and  photo 
to  Chief  Engineer,  WCLO  Janesville, 
Wisconsin. 

We  need  a  good  all-round  announcer  for 
small  town  station  with  big  town  sched- 
ule. You  will  be  one  of  three  on  local 
sunset  station  with  one  day  off  weekly. 
Starting  salary  according  to  experience 
and  ability.  If  you  don't  want  a  perma- 
nent location  don't  answer.  We  don't 
need  hot-shot  prima-donnas,  we  just 
want  an  ordinary,  regular  guy  with 
enough  experience  to  announce  and 
operate  a  W-E  board  and  use  his  head 
when  he  needs  to.  Our  boys  and  girls 
know  about  this  adv.  That's  our  story, 
how  about  air  mailing  us  yours  if  you 
think  you're  the  fellow  we're  looking  for. 
E.  Z.  "Easy"  Jones,  WBBB,  Burling- 
ton, N.  C. 

Wanted — First  or  second  class  engineer, 
250  watt  NBC  affiliate.  Permanent  posi- 
tion to  right  party.  WJAC,  Johnstown, 
Penna. 

Announcers — Outstanding  midwest  5,000 
watter  wants  announcers  at  $65  for  48 
hours.  Must  have  at  least  one  year's  ex- 
perience. Box  386,  BROADCASTING. 

Announcer  capable  of  handling  sports  at 
once.  Station  WKZO,  Kalamazoo,  Mich- 
igan. 

Situations  Wanted 

Chief  Engineer:  Desire  change.  Interested 
in  connection  Eastern  section.  Will  not 
consider  union  station.  Ten  years'  ex- 
perience all  phases  broadcasting.  Special 
and  unusual  experience  on  transmitters 
and  speech  equipment.  Station  size  unim- 
portant if  position  offers  definite  possi- 
bilities advancement  both  in  responsibil- 
ity and  remuneration.  Box  342,  BROAD- 
CASTING. 

Announcer — Woman.  Five  years  experi- 
ence as  announcer.  Box  334,  BROAD- 
CASTING. 

Offering,  July  1st — Ten  years'  experience, 
including  station  and  sales  management ; 
successful  morning  show;  personality  and 
punch  announcing;  commercially  minded 
program  direction.  Seeking :  Permanent 
connection  of  responsibility  with  good 
pay  and  advancement  opportunities.  4F, 
30,  3  children.  Write  Box  339,  BROAD- 
CASTING. 


Situations  Wanted  (Cont'd) 

Manager,  network  station,  age  38,  univer- 
sity graduate,  newspaper  background, 
wants  better  postwar  outlook.  Prefer  mid- 
west.  Box  366,  BROADCASTING. 

Station  Manager — Versatile,  energetic  ra- 
dio man,  13  years  radio-publication  ex- 
perience, desires  congenial,  honest  con- 
nection with  promising  future.  Success- 
ful background  as  manager  both  local 
and  regional  network  affiliates.  Married 
with  family,  3-A.  Draft  deferred.  Box 
372,  BROADCASTING.  

ANNOUNCER  —  6  YEARS  NEWS, 
SPORTS,  COMMERCIAL,  DISC— DE- 
FERRED, 29,  MARRIED— RECOMMEN- 
DATION PRESENT  EMPLOYER— DE- 
TAILS  BOX  374,  BROADCASTING. 

Announcer-Newscaster — Experienced.  Ver- 
satile. Pleasing  voice.  Prefer  West.  Box 
375,  BROADCASTING.  

Assistant  Station  Manager — Want  perma- 
nent position  as  Assistant  Station  Man- 
ager with  good  broadcast  organization 
with  a  future.  12  years  experience  as 
office  manager  auditor,  accountant.  Also 
experienced  in  radio  announcing,  pro- 
gram preparation,  musical  broadcasting, 
newscast.  All  experience  on  1  KW  edu- 
cational station.  Reliable,  progressive, 
willing,  fine  personality.  Married,  age 
37,  draft  exempt.  You  will  give  me  this 
opportunity,  won't  you?  West  coast  pre- 
ferred. Box  377,  BROADCASTING. 

Experienced  Announcer — Available  imme- 
diately. Rich  voice,  smooth  style.  Per- 
sonality. Metropolitan  or  surrounding 
area.  Box  382,  BROADCASTING. 

Available  immediately.  Experienced  chief 
engineer,  4F,  now  employed.  Excellent 
references.  Wire  or  write  Engineer,  care 
P.  O.  Box  81,  Anderson,  S.  C. 

Wanted  to  Buy 

Will  pay  cash  for  150  to  200  ft.  tower.  Also 
need  console.  Wire  Box  388,  BROAD- 
CASTING. 

Wanted  to  buy  either  250,  500,  or  1000  watt 
approved  broadcast  transmitter.  Also  ap- 
proved modulation  and  frequency  moni- 
tors. Address  Box  260,  BROADCASTING. 

Wanted — One  Presto  6-N  or  6-D  Recording 
Turntable,  one  Presto  Equalizer  Slider 
Box,  One  Presto  Model  Y  Recording  com- 
plete with  amplifier,  One  Presto  Type 
88-A  Recording  Amplifier.  Write  or  wire 
price  and  condition  to  Box  355,  BROAD- 
CASTING. 

Wanted — Used  recording  machine  complete 
with  microphone  and  amplifier.  Prefer 
Presto.  Box  376,  BROADCASTING. 

Wanted  to  purchase:  Weston  type  425  R.F. 
Ammeter  0-10  Amps,  new  or  used.  Box 
381,  BROADCASTING. 

For  Sale 

Used  Custom-Built  Portable  Instantaneous 
Recorder  consisting  of  two  16"  dual-speed 
turntables  with  heavy  duty  tables  belt 
driven  by  special  Bodine  motors  in  spring 
suspended  mounts.  Two  turntables,  spe- 
cial pickup,  high-fidelity  radio  tuner  and 
amplifier  housed  in  large  portable  case 
with  detachable  top.  Provisions  for  one 
high  impedance  microphone,  one  Brush 
crystal  microphone  furnished.  Special 
demountable  table  furnished  to  hold  re- 
corder case,  has  modern  chrome  plated 
legs.  Heavy  duty  12"  electrodynamic 
speaker  in  separate  matching  portable 
case.  Original  cost  $2,350.00,  will  sell 
as  is,  packed  for  shipment  FOB  Los 
Angeles  for  $995.00.  First  telegraphic 
money  order  or  certified  check  takes 
■  same.  Kluge  Radio  Company,  1913  Mont- 
rose Street,  Los  Angeles  26,  California. 
Telephone  Exposition  1742. 


Miscellaneous 


Radio  Engineer  wants  operating  contract. 
Will  consider  purchase  of  part  interest 
in  small  station.  Box  379,  BROADCAST- 
ING. 

Radio  Engineer  having  available  equipment 
desires  to  contact  party  wishing  to  apply 
for  station  in  East.  Box  385,  BROAD- 
CASTING. 


WANTED 

250  WATT 

BROADCAST 
TRANSMITTER 

Highest  cash  price. 
Quick  action. 

Box    371,  Broadcasting 


WANTED  TO  BUY 

5  KW  OR  1  KW  RADIO 
STATION  WITH  COMPLETE 
EQUIPMENT.  IN  YOUR  RE- 
PLY PLEASE  STATE  IN  DE- 
TAIL THE  DESCRIPTION  OF 
THE  EQUIPMENT  YOU  HAVE 
FOR  SALE. 

BOX  378,  BROADCASTING 


EQUIPMENT  WANTED 

250  Watt  Transmitter. 
Studio  Console,  Modula- 
tion Monitor.  Frequency 
Monitor,  Tower,  Ground 
Wire,   other  equipment. 

BOX  199,  BROADCASTING 


EQUIPMENT  WANTED 

1  kw  transmitter  and 
all  other  accessories  for 
1  kw  station.  Give  full 
details,  description,  etc. 

Regional  Radio  Sales  Co. 

225  E.  Bradley  Rd. 
Milwaukee  9,  Wisconsin 


7^  SCHOOL  V 
RADIO  TECHNIQUE 


(Americans  Oldest  School  Devoted 
Exclusively    to    Radio    Broadcasting ) 

SPECIAL  SUMMER 
6  Weeks'  Day  Courses 

JULY  5  &  AUGUST  2 

8  Weeks'  Evening  Courses 

JULY  18  &  AUGUST  14 

Taught   by  Networh  Profes- 
sionalst      for     Beginner  & 
Advanced  students,  include: 
O  Announcing  •  Station  Routine 

O   Newscasting  •  Acting 

O  Continuity  Writing  •  Diction 

•  Commentating  •  Voice 

Co-ed.  Moderate  rates.  Inquire! 
Call  or  Write  for  Booklet  B. 


R.K.O.  BUILDING,RADIO  CITY,  N.Y. 

CIRCLE  7-0193  j 


Lea  Group  to  Probe  Licensing  by  FCC 


Transfers  Under  Quiz; 
Income  Tax  Phase 
Held  'Routine' 

INVESTIGATION  into  alleged 
abuses  of  its  licensing  powers  by 
the  FCC  will  be  conducted  by  the 
House  Select  Committee  to  Investi- 
gate the  Commission  in  the  near 
future,  it  was  disclosed  last  week. 
At  the  same  time,  however,  it  was 
learned  that  the  Committee  will 
suspend  public  hearings  indefinite- 
ly after  this  week  to  permit  John 
J.  Sirica,  general  counsel,  and 
Harry  S.  Barger,  chief  investiga- 
tor, to  develop  new  phases  of  the 
probe,  which  began  early  in  1943. 

When  Mr.  Barger  concluded 
cross-examination  of  Dr.  Robert  D. 
Leigh,  chief  of  the  FCC  Foreign 
Broadcast  Intelligence  Service,  last 
Thursday  afternoon,  Chairman 
Clarence  F.  Lea  (D-Cal.)  said  the 
Committee  would  go  into  executive 
session  to  hear  three  days  of  secret 
testimony  by  Commission  witnesses 
in  connection  with  the  Radio  Intel- 
ligence ^Division. 

Income  Tax  Mystery 

Some  time  this  week  the  Com- 
mission will  present  its  side  of 
draft-deferment  charges  and  Chair- 
man James  Lawrence  Fly  will  be 
called  for  a  day  of  cross-examina- 
tion. Charles  R.  Denny  Jr.,  general 
counsel,  said  with  the  draft  defer- 
ment presentation,  the  Commission 
will  have  answered  all  charges 
made  thus  far  before  the  Com- 
mittee. 

An  air  of  mystery  surrounded  the 
Committee's  request  and  the  Presi- 
dent's subsequent  executive  order 
granting  the  probers  permission  to 
inspect  income  tax  returns  for 
1932-38  [Broadcasting,  June  12]. 
Chairman  Lea  said  the  Committee 
had  "nothing  definite  in  mind"  but 
merely  asked  for  the  blanket  au- 
thority "in  case  we  find  it  neces- 
sary to  look  into  incomes  in  con- 
nection with  the  investigation  of 
station  sales  and  transfers". 

Other  Committee  members  pro- 
fessed ignorance  as  to  the  purpose 
of  the  request,  other  than  to  affirm 
the  chairman's  statement  that  the 
Committee's  next  phase  of  investi- 
gation will  be  into  the  manner  in 
which  the  FCC  exercises  its  powers 
to  license  radio.  Several  station 
transfers  of  recent  years  also  will 
be  scrutinized,  they  added  . 

Mr.  Sirica  said  he  had  requested 
Chairman  Lea  to  ask  for  access  to 
the  income  tax  records  at  the  Bu- 
rea  of  Internal  Revenue  as  a  rou- 
tine matter.  His  predecessor,  Eu- 
gene L.  Garey,  had  made  a  similar 
request  in  March  1943  without  suc- 
cess. 

Reached  in  New  York,  Mr.  Garey 
said  the  original  request  was  mere- 
ly routine  and  had  no  particular 
significance.  It  is  customary,  he  ex- 
plained, for  Congressional  commit- 
tees investigating  branches  of  the 
Government  to  request  blanket  per- 
mission to  probe  income  tax  re- 
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turns,  if  such  might  be  necessary  to 
complete  inquiries. 

"I  had  no  plans  for  looking  at 
anyone's  income  tax  return,"  said 
Mr.  Garey,  "but  we  did  want  to 
have  arrangements  made  so  the  in- 
formation would  be  available  when 
and  if  it  was  wanted."  Robert 
Barker,  Committee  investigator 
who  served  under  Mr.  Garey  (re- 
signing last  November  and  return- 
ing to  the  staff  when  Mr.  Sirica  was 
named  general  counsel  a  few 
months  ago)  formulated  the  origi- 
nal request.  He  explained  it  was 
Congressional  investigation  proce- 
dure and  had  no  particular  current 
significance. 

In  four  days  of  cross-examina- 
tion last  week  Dr.  Leigh  staunchly 
defended  the  FBIS,  criticized  Mr. 
Garey,  particularly  for  a  closed  ses- 
sion in  May  1943  when  he  was  ex- 
amined by  the  former  general  coun- 
sel. He  branded  the  sessions  con- 
ducted by  Mr.  Garey  as  "star 
chamber"  and  declared:  "Those 
were  the  most  disgraceful  proceed- 
ings I've  ever  seen  in  the  history 
of  investigative  procedure." 

Mr.  Barger  cross-examined  the 
witness  on  a  lengthy  prepared 
statement  which  Dr.  Leigh  had  sub- 
mitted over  a  period  of  time,  ques- 
tioned him  closely  regarding  prop- 
aganda and  how  the  FBIS  spent  its 
appropriated  funds.  The  hearings 
last  week  were  punctuated  fre- 
quently by  exchange  of  quips  be- 
tween Committee  counsel  and  wit- 
ness. 

J.  Darlington  Denit,  chief  of  ac- 
counting and  bookkeeping  of  the 
General  Accounting  Office,  testified 
last  Thursday  that  on  June  15, 
1943,  $113,000  was  transferred 
from  the  President's  National  De- 
fense Emergency  Fund  to  the  FCC 
to  cover  overtime  pay  and  on  June 
29,   1943,    another   $187,000  was 


transferred  for  the  same  purpose. 

He  added,  under  examination, 
that  the  $300,000  was  returned  to 
the  President's  fund  Sept.  13,  1943, 
after  Congress  passed  a  deficiency 
appropriations  bill.  When  Chair- 
man Lea  asked  if  he  knew  of  "any 
instance  in  which  the  FCC  has  ex- 
pended any  funds  unlawfully",  Mr. 
Denit  replied  in  the  negative. 

Rep.  Louis  E.  Miller  (R-Mo.), 
who  left  Washington  Saturday  for 
St.  Louis,  last  Monday  requested 
that  the  FCC  be  ready  with  its 
draft-deferment  defense  by  Thurs- 
day or  Friday.  Lengthy  cross-ex- 
amination of  Dr.  Leigh,  however, 
altered  plans  to  wind  up  the  Com- 
mission's defense  last  week.  Also 
attending  last  week's  sessions,  in 
addition  to  Chairman  Lea  and  Rep. 
Miller,  was  Rep.  Richard  B.  Wig- 
glesworth  ( R-Mass. ) . 


A  WD  at  White  House 

RADIO  WOMEN  were  represented 
at  the  White  House  June  14  in  the 
person  of  Dorothy  Lewis,  NAB  Co- 
ordinator of  Listener  Activity  when 
Mrs.  Roosevelt  called  a  conference 
of  200  outstanding  women  leaders 
from  all  parts  of  the  U.  S.  to  dis- 
cuss inclusion  of  qualified  women 
as  delegates  and  members  on  inter- 
national and  national  conferences 
and  agencies.  Ruth  Chilton,  presi- 
dent of  the  Assn.  of  Women  Di- 
rectors, represented  that  organiza- 
tion. 


Hudson  Pulp  Expands 

HUDSON  PULP  &  Paper  Corp., 
New  York,  in  an  expanding  cam- 
paign for  its  household  paper  prod- 
ucts, using  thrice-weekly  news  pro- 
grams in  addition  to  WOR  New 
York,  has  added  WBAL  Baltimore 
and  WRC  Washington  and  will 
use  KYW  Philadelphia  beginning 
July  1.  Additional  markets  are 
planned.  Agency  is  Duane  Jones 
Co.,  N.  Y. 


All  Networks  Deny 
'Five  Point9  Rnle 

Program  Improvement  Rumoi 
Is  Termed  Preposterous 

EACH  of  the  four  nationwide  net! 
works  last  week  emphatically  dft 
nied  that  it  has  any  plans  for  da 
manding  that  sponsors  of  program 
with  ratings  of  five  or  less  eithe: 
improve  their  programs  or  giv 
up  their  network  time  to  other  a 
vertisers  now  waiting  for  time. 

Statement  that  within  30  day 
"one  of  the  most  sensational  edict 
concerning  the  broadcasting  busi 
ness  will  be  made  by  one  of  thi 
most  important  networks,"  wa 
made  in  a  column,  "Personal  Post 
cards",  distributed  by  Transradic 
Press  service  to  its  station  clients 
Column  declared  that  this  networl 
which  was  not  identified,  was  pre 
mulgating  a  ruling  ordering  off  th 
air  commercial  programs  with  raf 
ings  of  five  points  or  less  in  th 
listeners  surveys. 

Time  Allowed 

"The  order  will  give  the  spoil 
sor  until  September  to  add  impoi 
tant  properties  or  personalities  t 
the  program  to  boost  the  ratinj 
or  else  be  obliged  to  relinquish  th 
valuable  broadcasting  time  to 
sponsor  standing  in  line  on  a  Ion 
waiting  list  with  big  and  impoi 
tant  radio  entertainment  program 
— which  are  expected  to  obtain 
higher  rating  in  the  surveys,"  th 
item  stated. 

Terming  the  idea  "preposterous, 
network  executives  pointed  out  tha 
if  ratings  were  made  the  sole  basi 
for  gauging  a  program's  right  t 
time  on  the  air,  many  of  the  oul 
standing  cultural  and  education 
programs  would  be  eliminated. 


WTSP  BATTLE  PAGE 

Florida  Station  Grants 
— Both   Parties  Time — 


Drawn  for  Broadcasting  by  Sid  Hix 
'I  say,  Higgenbottom,  what  IS  the  14-day  Palmolive  plan?" 


FLORIDA  listeners  who  tune  thei 
sets  to  WTSP  St.  Petersburg  dur 
ing  the  last  three  months  of  th 
forthcoming  presidential  campaigi 
will  be  regaled  with  a  Battle  Pag 
of  the  Air  which  will  be  broadcas 
thrice-weekly  as  a  public  service! 
Equal  time  will  be  given  each  o 
the  major  political  parties.  The  re 
spective  party  chairmen  will  be  re 
sponsible  for  the  programs,  WTSI 
exercising  no  control  over  th 
broadcasts  other  than  protectin 
the  station  against  libel. 

Nelson  Poynter,  WTSP  president 
stated  that  he  hoped  the  Battl 
Page  of  the  Air  would  help  keej 
the  campaign  in  West  Florida  ol 
a  more  responsible  basis,  since  eacl 
party  must  assume  the  whole  cred 
it  or  discredit  for  its  share  of  th' 
broadcasts.  "Broadcasting  can  pro 
mote  no  greater  service,"  Mr.  Poyn 
ter  said,  "than  stimulating  honest 
democratic  debate." 

WTSP  experimented  with  a  sim 
ilar  arrangement  during  the  Ma; 
primaries  and  the  reaction  was  s' 
favorable  that  for  the  general  elec 
tion  it  was  decided  by  Mr.  Poynte: 
to  set  up  a  regular  sustaining  shov 
for  the  entire  pre-election  period 

BROADCASTING    •    Broadcast  Advertisin, 


MAYSVILLE,   KENTUCKY...  Stalwart  Symbol 


Here  live  the  memories  of  vanished  days 
Beside  the  works  of  man's  inventive  mind. 
Beyond  the  streets  of  Maysville  lie  rich  farms, 
And  in  the  town  are  buildings  proud  with  age 
As  some  are  bright  with  youth.  The  Court  House 
stands — 

Symbol  of  justice — here  the  Library, 

And  Wilson  Hospital,  where  mercy  dwells. 

Wheels  turn  in  factories,  and  things  men  need 

To  carry  on  the  battle  for  the  right 

Flow  out,  a  mighty  stream,  on  shining  tracks 

To  either  coast,  and  then  across  the  seas. 

This  is  what  ancient  Maysville  means  to  us; 
A  strongly-knit  community  of  lives 


Devoted  to  the  building  of  great  wealth 
Of  mind  and  body;  of  the  heart  and  soul. 
What  do  we  mean  to  Maysville?  This,  we  hope; 
A  channel  for  the  music  of  the  world, 
And  for  swift  news  of  those  beloved  ones 
Whose  names  burn  brightly  in  a  whispered  prayer 
As  on  an  Honor  Roll.  We  have  a  bond 
Between  us,  woven  with  the  silken  threads 
Of  memory,  of  progress,  and  of  time. 

Norine  Freeman 

WLW 

The  Nation's  Most  Merchandise-able  Station 

DIVISION  OF  THE  CROSLEY  CORPORATION 


Television  sees  Democracy  in  Action 


•  AMERICANS  have  always  been  eager  to 
share  in  the  political  life  of  our  Democracy. 
This  year,  the  two  great  political  conventions 
will  be  filmed  in  Chicago  and  the  reels  will 
be  rushed  to  New  York  for  broadcasting  over 
WNBT,  NBC's  pioneer  television  station.  In 
1940,  WNBT  made  television  history,  by  di- 
rectly telecasting  the  Republican  Convention 
at  Philadelphia  and  by  broadcasting  films  of 
the  Democratic  conclave  in  Chicago. 

When  Peace  comes,  a  greater  and  more 
widespread  television  audience — expanding 


into  millions  of  homes  equipped  with  RCA 
television— will  see  as  well  as  hear  Democracy 
in  action  .  .  .  thanks  to  the  new  super-sensitive 
television  camera,  and  other  radio-electronic 
devices  developed  in  RCA  Laboratories. 

Today,  RCA  research  and  engineering  facil- 
ities are  devoted  to  creating  the  best  possible 
fighting  equipment  for  the  United  Nations. 
Tomorrow,  RCA— Pioneer  in  Progress— looks 
forward  to  supplying  American  broadcast- 
ers, and  the  American  public,  with  still  finer 
radio,  television,  and  electronic  instruments. 


RADIO  CORPORATION  OF  AMERICA 

RCA    LABORATORIES   •   PRINCETON   •   NEW  JERSEY 


RCA 

leads  the  way  in 
radio— television- 
phonographs— records 
—tubes— electronics 


Listen  to  RCA's  "The  Music  America  Loves  Best"— Saturdays,  7:30  P.M.,  E.W.T.,  over  the  Blue  Network  *   BUY  WAR  BONDS  EVERY  PAY  DAY  *l 


MacFarlane  Leaves  For 
Republican  Convention 


Countless  millions  will  hear  the  Republicans 
pick  a  presidential  candidate  at  Chicago  in  June. 
Baltimoreans  will  hear  all  that,  but  they  will 
also  hear  the  intimate,  behind-the-scenes  activi- 
ties of  their  own  elected  delegates! 

The  networks  will  cover  the  high  spots.  But 
Ian  Ross  MacFarlane,  the  world-traveled  war 
correspondent  and  exclusive  news  analyst  for 
W-I-T-H,   will    broadcast   the  hot-off-the- 


griddle-story  behind  the  Maryland  story,  direct 
from  Chicago  to  Baltimore. 

It  is  programming  like  this  that  has  made 
this  successful  independent  station  "The  People's 
Voice  In  Baltimore." 

W  I T  H 

BALTIMORE,  MD. 

Tom  Tinsley,  Pres.   •  Represented  Nationally  by  Headley-Reed 


HAL 
O'HALLORAN 


LD  FRIENDS 

•  .  •  and  Star  Salesmen 


People  naturally  have  confidence  in  something  told  them  by  an  old  friend. 
That's  one  of  the  reasons  why  WLS  is  so  successful  for  advertisers:  Many  of 
our  staff  have  been  with  us  so  long  that  listeners  regard  them  as  old  friends. 

Take  the  three  announcers  pictured  here,  for  example.  Hal  O'Halloran 
first  came  to  WLS  15  years  ago,  in  1929.  Jack  Holden  started  announcing  on 
WLS  in  1931,  and  Howard  Black,  now  an  announcer,  first  joined  the  staff  in 
1932  with  the  famed,  old  musical  act,  the  Hoosier  Sodbusters. 

These  are  only  a  few;  there  are  singers,  musicians,  engineers  and  execu- 
tives who  have  been  with  us  ever  since  WLS  began  broadcasting  20  years  ago. 
And  through  these  many  years,  radio  listeners  in  Midwest  America  have 
developed  a  friendly  feeling  for  them;  listeners  believe  in  them  .  .  .  and  in 
WLS,  itself.  That's  why  WLS  Gets  Results! 


MANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK  —  KOY  PHOENIX   *   KTUC  TUCSON    *   KSUN  BISBEE-LOWELL 
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PHILADELPHIA* PA* 
950  ON  THE  DIAL  •  5000  WATTS 


iished  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington  4,  D.  C.  Entered 
as  second  class   matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 


locate  your  transmitter  for 
maximum  coverage 

Locate  your  studio  for  maximum 

convenience 

Bridge  the  gap  without  wires 


FM  Broadcast 
Antenna 


•  Tune  in  General  Electric' s  "The 
World  Today"  and  hear  the  news  from 
the  men  who  see  it  happen,  every 
evening  except  Sunday  at  6:45  E.W.T. 
over  CBS  network.  On  Sunday  evening 
listen  to  the  G-E  "All  Girl  Orchestra" 
at  10  E.W.T.  over  NBC. 


S-T  Relay  Transmitter  (25-v/att) 


STATION  AND  STUDIO  EQUIPMENT   *   TRANSMITTERS  «  ELECTRONIC 


GENERAL  flfe  ELECTRIC 


Through  proved  performance  in  the 
six  already  established  relay  systems, 
G-E  S-T  (studio-to-transmitter)  relay 
equipment  offers  a  practical  method 
by  which  you  can  reliably  and  eco- 
nomically relay  your  FM  programs 
from  studio  to  transmitter. 

Extremely  high  fidelity,  low  noise 
level  and  a  virtual  absence  of  distor- 
tion are  additional  advantages  of  this 
exclusive  G-E  equipment.  Completely 
dependable,  too!  Rain,  sleet,  floods 
or  windstorms  have  no  effect  on  this 
unique  system  "without  wires."  Dis- 
tance is  not  a  problem,  for  G-E  S-T 
equipment  is  now  reliably  functioning 
up  to  airline  distances  of  as  much  as 
110  miles. 


The  G-E  S-T  relay  transmitter  is 
of  the  economical  low-power  rating  of 
25  watts.  The  G-E  directional  S-T  re- 
lay antenna  beams  the  signals  to  a 
receiving  antenna  of  the  same  type 
at  your  G-E  broadcast  transmitter  lo- 
cation. The  total  power  gain  of  this 
system  is  100.  Thence,  with  full  fidelity 
and  further  power  gain,  the  programs 
go  out  over  your  service  area  through 
the  easily  tuned  G-E  circular  broad- 
cast antenna.  .  .  .  G-E  S-T  equipment 
is  low  in  initial  cost  and  economical 
to  operate.  Write  for  details,  and  in- 
formation. Our  engineers  will  be  glad 
to  discuss  your  problems  with  you. 
Section  3-D,  Electronics  Department, 
General  Electric,  Schenectady,  N.  Y. 


NEW  G-E 

DEVELOPMENT 

The  G-E  disk-seal  tube,  an  ultra- 
modern transmitting  type,  makes 
possible  radio  relaying  of  FM  and 
television  programs  at  very  high 
frequencies.  It  will  be  used  in 
post-war  studio-to-transmitter  and 
network  relays. 


S-T  Receiver 


FM  Broadcast  Transmitter  (1000-watt.  Others  250-watt  to  SO-kw) 
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KOIL  OMAHA 


New  Orleans  has  its 
French  Market 


Omaha  has  its 
Super  Markets 


Omahans  "Know 
their  Groceries" 

i^IX  hundred  retail  food  stores 
are  kept  busy  every  day  sup- 
plying Omahans  with  fine  food- 
stuffs. In  modern  super  markets 
and  smaller  stores  you'll  find 
nationally  advertised  products 
from  the  North,  South,  East 
and  West. 

KOIL  programs  feature  many 
of  these  nationally  advertised 
brands  of  food.  KOIL  consist- 
ently brings  these  food  products 


to  the  attention  of  this  active 
Omaha  market.  Reach  this  mar- 
ket with  your  message  directly, 
daily,  and  at  low  cost  through 
KOIL. 


AN  ACTIVE 
FOOD  MARKET 
70,000  Omaha  families 
spend  an  average  of  $54.00 
a  month  for  food.  Oma- 
ha's retail  food  business 
totals  approximately 
$3,800,000  per  month. 


Represented  Nationally  by  Edward  Petry  Co.,  Inc. 
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Between  8  a  m.  and  6  p.m. 

WAAT  delivers 
more  listeners  per  dollar 
in  America's  4—  Largest  Market 
than  any  other  station - 
including 
all  50,000  waiters!* 


Do  you  realize  this  market  contains  over  3Vz  million  people; 
more  than  these  14  cities  combined:— Kansas  City,  Indianapolis, 
Rochester,  Denver,  Atlanta,  Dallas,  Toledo,  Omaha,  Syracuse, 
Richmond,  Hartford,  Des  Moines,  Spokane,  Fort  Wayne. 


DOLLAR  FOR  DOLLAR  NEW  JERSEY'S  BEST  RADIO  BUY" 


NERN  STATIONS 

WBZ  Boston,  Mass. 

WCSH  Portland,  Maine 

WJAR  Providence,  R.  I. 

WLBZ  Bangor,  Maine 

WTIC  Hartford,  Conn. 

WFEA  Manchester,  N.  H. 

WRDO  Augusta,  Maine 

Nationally  represented  by 

WEED  &  COMPANY 

New  York,  Boston,  Chicago,  Detroit, 
San  Francisco,  Hollywood 


ew  England 

is  a  rare  dish.  In  2%  of  the  total  U.  S. 
area,  it  packs  6.3%  of  the  population 
with  18%  of  the  nation's  savings  de- 
posits. Other  ingredients  are  similarly 
above  average. 

To  bring  out  the  full  sales  flavor  of 
this  market,  NERN  offers: 

Primary  coverage  of  96.6%  of  New- 
England's  radio  homes  for  only  $308 
per  daytime  quarter-hour. 
Stations  which  carry  the  nation's 
top-rated  programs.  (All  NERN  sta- 
tions are  NBC  affiliates.) 
500%  more  power  than  any  other 
combination  here.  (Including  the 
only  50,000-watt  stations  in  New 
England.) 

Free  studio  facilities  in  New  York, 

Boston  and  Hartford. 

A    "spot   operation"   with  network 

impact. 

A  dash  of  NERN  will  influence  the 
entire  dish.  It  will  be  exactly  to  your 
taste,  and  will  give  you  lots  more 
than  a  taste  of  sales.  When  you  buy 
NERN,  you  buy  a  network. 


EW    ENGLAND    REGIONAL  NETWORK 


mmmmmmmmmmmmmmmmm 

J  HARTFORD, 
CONNECTICUT 


RECORDING  HISTORY 

PAYS  TRIBUTE  TO  THESE  MEN 


\ 


This  is  the  Recordgraph  Film  Recorder  which,  through  the  efforts  of  these  An- 
nouncers and  Engineers  and  with  the  cooperation  of  the  U.  S.  Navy,  made  pos- 
sible the  on-the-spot  documentary  news  broadcasts  which  you  have  heard  from 
aboard  ships  at  various  Invasion  points.They  are  of  real  historical  significance! 

"The  greatest  recording  yet  to  come  out  of  the  war."        "Most  in  demand  of  all  invasion  recordings  yet  to  reach 

N.  Y.  World-Telegram        the  air"  '  • "  "the  first  9reat  documentary  of  the  war." 


"Probably  the  most  repeated  and  without  doubt  the 
most  thrilling  invasion  broadcast." 

N.  Y.  News 


Broadcasting 


"Described  as  the  greatest  report  of  the  war. 


N.  Y.  Post 


AMERTYPE  RECORDGRAPH  CORP. 
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ONE    OF    A    SERIES     FEATURING     OUTSTANDING    USERS    OF    SPOT  BROADCASTING 


Rni  R.  Morgan 


President,  Raymond  R.  Morgan  Co.,  Los  Angeles 

Says— 'We've  spent  more  than  $5,000,000  in  spot 
broadcasting,  with  seldom  a  miss" 


•Thanks  for  the  tip,  Mr.  Morgan — we  now 
have  your  range,  and  the  entire  battery 
will  forthwith  open  fire! 
•Seriously,  it  seems  to  us  that  money  does 
talk  more  convincingly  about  spot  broad- 
casting than  about  any  other  medium.  Spot 
broadcasting  is  always  asked  to  swing  its 
weight  in  sales — in  returns — in  tangible 
dollars-and-cents  results.  Rarely  is  spot 
broadcasting  given  a  "prestige"  job,  an 


"institutional"  job,  a  "keeping  our  name 
before  the  public"  job.  Therefore  when 
spot-broadcasting  advertisers  talk  dollars, 
they  talk  in  the  special  vernacular  of  the 
medium.  Praise  be  to  Allah. 
•Speaking  of  dollars,  the  markets  at  the 
right  contain  some  really  spectacular  in- 
vestments for  any  advertiser  who  has 
something  to  sell.  Shall  we  send  you  a 
prospectus? 


Free  &  Peters,  inc. 

Pioneer  Radio  Station  Representatives 


Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY   FARGO 

WISH  INDIANAPOLIS 

WKZO  KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN    .    .    MINNEAPOLIS-ST.  PAUL 

WMBD   PEORIA 

KSD  ST.  LOUIS 

WFBL   SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

.  .  .  SOUTHEAST  . .  . 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ   ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KRIS   CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KECA  LOS  ANGELES 

KOIN  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEATTLE 

KFAR     .   .   .   .FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  180  N.  Michigan 
Franklin  6373 


NEW  YORK:  444  Madison  Ave. 
.  •      Plaza  5-4130 


SAN  FRANCISCO:  11 1  Sutter 
Sutter  4353 


HOLLYWOOD:  6331  Hollywood    ATLANTA:  322 Palmer  Bldg. 
Hollywood  2151  Main  5667 
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Newspaper  Problem  Not  Settled,  Says  Fly 


Movie  Ownership 
Also  Clouded 
At  Probe 

By  BILL  BAILEY 

FCC  CHAIRMAN  James  Lawrence 
Fly  last  week  told  the  House  Se- 
lect Committee  to  Investigate  the 
Commission  that  newspaper  own- 
ership of  stations,  though  ostensi- 
bly disposed  of  by  dismissal  last 
Jan.  13  of  the  FCC's  newspaper 
divorcement  proceedings  [Broad- 
casting, Jan.  17]  still  is  an  un- 
settled and  undetermined  question. 
At  the  same  time  he  disclosed  that 
the  FCC  might  not  look  favorably 
upon  ownership  of  stations  by  the 
motion  picture  industry. 

Denny  Thanks  Committee 

His  startling  revelations  came 
Tuesday  afternoon  on  the  eve  of 
suspension  until  fall  of  Committee 
public  hearings  [Broadcasting, 
June  19].  At  the  close  of  Wednes- 
day's session,  Committee  Chairman 
Clarence  F.  Lea  (D-Cal.)  an- 
nounced that  the  present  phase  of 
the  probe  was  completed  and  that 
public  hearings  would  be  postponed 
until  September. 

Just  before  the  Committee  ad- 
journed Wednesday  afternoon  for 
the  summer,  Charles  R.  Denny  Jr., 
FCC  general  counsel  who  has  guid- 
ed the  Commission's  defense  of 
charges  made  before  the  Commit- 
tee, offered  the  following  state- 
ment: 

"That  completes  our  case.  In 
conclusion  I  would  like  very  sin- 
cerely to  thank  this  Committee  for 
the  opportunity  afforded  us  to  pre- 
sent our  case.  We've  had  a  full 
hearing  and  a  fair  hearing  and  we 
sincerely  appreciate  it." 

Mr.   Fly's   testimony  regarding 
the  newspaper  and  motion  picture 
ownership  came  during  cross-exam- 
ination by  Harry  S.  Barger,  Com- 
mittee chief  investigator  and  as- 
sistant   general    counsel,    on  the 
Commission's    newspaper  divorce- 
ment proceedings.  Several  times  the 
FCC    chairman    and  Committee 
counsel  clashed.  On  one  occasion, 
Mr.  Fly  shouted :  "You're  not  pay- 
ing me  for  legal  opinions."  Chair- 
*|  man  Lea  ruled  the  remark  out  of 
li  the  record. 

Both  Mr.  Barger  and  the  Com- 
IMmittee  chairman  questioned  Mr. 
^*Fly  at  length  on  the  newspaper  di- 


vorcement proceedings  and  at- 
tempted to  get  from  him  a  state- 
ment of  policy  with  reference  to 
ownership  by  newspapers.  Mr.  Fly 
declined  to  express  his  opinion  as 
to  the  FCC's  authority  to  preclude 
any  particular  business  from  own- 
ership of  stations.  "In  the  first 
place  I  have  no  right  to  make  de- 
cisions here  for  the  Commission," 
he  asserted. 

Still  Undetermined 

Mr.  Barger  continued  to  ham- 
mer away  in  an  effort  to  get  a  di- 
rect answer  to  the  question  as  to 
what  Mr.  Fly  considered  the  Com- 
mission's authority.  When  he  in- 
sisted that  Mr.  Fly  answer  the 
question:  "Does  the  Commission 
have  the  power  to  proscribe  news- 
papers from  owning  radio  sta- 
tions?" Chairman  Fly  said,  "You'll 
have  to  ask  the  Commission." 

"In  other  words,  the  question 
still  remains  unsettled  and  unde- 
termined?" persisted  Mr.  Barger. 

"That's  right,"  replied  Mr.  Fly. 
He  read  from  the  public  notice  dis- 
missing the  newspaper  proceedings 
(Orders  79-79A)- 

A  few  minutes  before,  Chairman 
Fly  gave  the  Committee  an  inkling 


that  the  FCC  might  be  considering 
the  question  of  motion  picture  own- 
ership of  stations.  Mr.  Barger  had 
asked  whether  the  Commission 
might  preclude  churches  and  other 
organizations,  also,  from  owning 
stations.  Chairman  Lea  interposed: 

"If  the  right  of  a  church  or  other 
organization  was  involved,  it  would 
be  a  question  of  whether  the  same 
provision  as  might  apply  to  news- 
paper people  would  apply;  it  would 
be  an  application  of  the  same  prin- 
ciple.  Isn't   that  true?" 

"I  don't  think  you  would  treat 
the  church  as  a  medium  of  mass 
communication,"  said  Mr.  Fly. 
"They  are  not  in  the  news  busi- 
ness or  in  the  business  generally 
of  influencing  public  opinion  on 
various  current  questions.  A  closer 
question  might  come  as  to  the  mo- 
tion pictures."  He  did  not  elab- 
orate. 

Licensing  Powers  Next 
During  the  summer  John  J. 
Sirica,  Committee  general  counsel, 
will  direct  a  staff  investigation 
into  alleged  abuse  by  the  Commis- 
sion of  its  licensing  powers,  the 
Committee  disclosed.  Mr.  Barger 
will  have  charge  of  all  investigators 


Commercials  to  Be  Dropped 
For  Coverage  of  Convention 


SHIFTING  from  the  war  front 
to  the  home  front,  American  radio 
this  week  will  perform  its  second 
outstanding  public  service  in  three 
weeks  when  it  broadcasts  to  the 
world  proceedings  of  the  Repub- 
lican National  Convention,  opening 
today  (June  26)  in  Chicago. 

Just  as  commercial  programs 
were  shoved  aside  on  June  6  to 
bring  the  American  public  news 
and  developments  on  D-Day,  so  the 
four  nationwide  networks  are  can- 
celling all  sponsored  programs  that 
might  stand  in  the  way  of  complete 
Convention  coverage.  Individual 
stations,  as  well  as  regional  net- 
works which  are  augmenting  major 
networks  and  news  wire  services 
with  special  Convention  broadcasts, 
also  are  adhering  to  the  funda- 
mental policy  of  American  radio 
that  public  service  at  all  times  is 
the  first  consideration. 


When  the  Democratic  National 
Convention  opens  in  Chicago  July 
19  radio  again  will  perform  in  the 
public  interest,  once  more  cancel- 
ling commercial  shows  at  the  loss 
of  much  revenue,  to  perform  in  the 
public  interest. 

Cost  has  been  no  factor  in  radio's 
preparation  for  its  biggest  on-the- 
spot  news  coverage  ever  attempted 
[Broadcasting,  June  19].  More 
than  300  men  and  women  repre- 
senting the  four  major  networks, 
two  regional  nets,  the  BBC,  55  in- 
dividual stations,  six  television  sta- 
tions, special  radio  news  wires  and 
news  bureaus  are  in  Chicago, 
broadcasting  to  the  American  pub- 
lic— and  the  world  at  large  through 
shortwave — the  nation's  first  war- 
time political  convention. 

All  of  the  major  networks  and 
several  independent  stations  sched- 
(Contimied  on  page  60) 
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and  while  Mr.  Sirica  was  noncom- 
mittal, it  was  understood  that  Com- 
mittee members  favor  the  addition 
of  a  legal  aide  or  two.  The  present 
staff  consists  of  Mr.  Sirica,  Mr. 
Barger,  Robert  Barker,  investi- 
gator, and  two  stenographer-clerks. 

Of  $110,000  appropriated  by  the 
House  for  the  investigation,  more 
than  $20,000  remains.  The  orig- 
inal appropriation  was  for  §60,000 
and  after  Rep.  Lea  assumed  the 
chairmanship  the  House  voted  an- 
other $50,000. 

Marked  with  strife  from  the  day 
of  its  inception,  the  investigation 
several  times  has  all  but  gone  on 
the  rocks.  Ordered  under  a  resolu- 
tion (HRes.  21),  adopted  Jan.  19, 
1943,  the  investigation  got  under 
way  with  Rep.  E.  E.  Cox  (D-Ga.) 
as  chairman  and  Eugene  L.  Garey 
of  the  New  York  law  firm  of 
Garey,  Desvernine  &  Garey  as  gen- 
eral counsel.  First  public  hearing 
was  held  July  2,  last  year,  when 
Mr.  Garey  enumerated  24  charges 
against  the  Commission.  On  the 
Committee  were  Reps.  Hart  (D- 
N.  J.)  Magnuson  (D-Wash.), 
Miller  (R-Mo.)  and  Wigglesworth 
(R-Mass.),  who  still  serve. 

Almost  from  the  beginning  Rep. 
Cox  was  under  fire  from  Admin- 
istration forces  and  last  fall  he 
resigned  after  Chairman  Fly  and 
Commissioner  C.  J.  Durr  had  open- 
ly charged  him  with  bias  and  prej- 
udice. Early  in  October  Rep.  Lea 
was  named  Committee  chairman 
by  Speaker  Rayburn  and  immedi- 
ately reports  of  "whitewash"  were 
heard  on  Capitol  Hill. 

Rep.  Lea,  a  veteran  of  28  years 
in  Congress,  vigorously  denied  the 
charges  and  declared  he  was  in- 
terested in  an  "unbiased  and  fair" 
investigation.  Shortly  after  he  took 
over  the  Committee,  however,  the 
chairman  and  minority  members 
disagreed.  It  was  no  secret  that 
Reps.  Lea  and  Magnuson  wanted 
Mr.  Garey's  resignation.  On  the 
other  hand  Reps.  Hart,  Miller  and 
Wigglesworth  insisted  on  retaining 
him. 

Garey  Resigns 

Early  this  year  Mr.  Garey 
opened  hearings  on  the  sale  of 
WMCA  New  York  by  Donald 
Flamm  to  Edward  J.  Noble,  chair- 
man of  the  board  of  the  Blue  Net- 
work Co.  After  two  days  of  testi- 
mony by  Mr.  Flamm,  Mr.  Noble's 
attorneys  protested  on  the  grounds 
(Continued  on  page  30) 
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Hooper  Prepared  to  Double 
Sample  for  Program  Ratings 

Asks  NAB  to  Examine  Reports  and  Submit  to 
Expert  Judges;  Stations  to  Pay  Added  Cost 


C.  E.  HOOPER  Inc.  is  prepared 
to  double  the  number  of  calls  on 
which  its  "continuing  measure- 
ments of  radio  listening"  are 
based,  beginning  in  October  and 
continuing  "until  such  time  as  the 
stations  petition  us  to  drop  the 
sample  back  to  present  levels," 
Mr.  Hooper  stated  June  20  in  a 
letter  to  subscribers. 

Letter  expresses  agreement  with 
the  suggestions  cf  a  group  of  sta- 
tion managers  that  adequate  sam- 
ple, proper  supervision  and  public 
inspection  be  made  the  standards 
for  judging  reports.  On  the  second 
point  the  letter  states  that  the 
complete  text  of  the  Hooper  Radio 
Reports  Field  Manual  are  being 
submitted  to  the  NAB  Research 
Committee  <:with  the  request  that 
it  be  examined  from  a  practical 
point  of  view  by  the  committee 
members  and  with  a  second  request 
that  they  submit  it  to  expert  but 
impartial  judges  for  a  technical 
review  and  report  to  our  sub- 
scribers." 

Urges  Inspector  Plan 

Changing  the  "public  inspection" 
to  "impartial  expert  inspection" 
on  the  ground  that  the  'public' 
is  not  competent  to  judge  how  well 
the  field  staff  carries  out  its  in- 
structions, Mr.  Hooper  requests  the 
NAB  Research  Committee  to  ap- 
point at  least  one  "inspector"  in 
each  state,  and  if  possible  one  in 
each  city  in  which  the  audience 
measurements  are  made. 

He  suggests  that  "in  most  states 
and  many  cities  there  is  in  a  col- 
lege or  university  in  the  depart- 
ment of  mathematics,  marketing 
or  psychology,  an  individual  who 
can  qualify  as  both  expert  and  im- 
partial in  judging  the  degree  to 
which  our  instructions  to  reporters 
are  being  carried  out." 


FIRST  CERTIFICATE  of  Appre- 
ciation from  the  Chief  Signal  Offi- 
cer, Maj.  Gen.  H.  C.  Ingles  (left), 
is  presented  to  Dr.  Edwin  H.  Arm- 
strong, inventor  of  numerous 
broadcasting  methods,  notably  FM. 
Gen.  Ingles  awarded  the  Certifi- 
cate "for  loyal  and  patriotic  ser- 
vices rendered  the  Signal  Corps" 
[Broadcasting,  June  5]. 


By  a  chart  appended  to  the  let- 
ter, Mr.  Hooper  illustrates  the 
high  degree  of  relative  stability 
between  the  present  cumulative 
random  sample  of  300  calls,  which 
he  terms  "indicative",  and  one  of 
600  calls,  which  is  termed  "con- 
clusive". Stating  that  the  sta- 
tistical principle  of  this  chart  is 
as  permanent  as  .the  law  of  gravity, 
he  continues:  "However,  we  are 
convinced  that  it  may  represent  a 
sound  step  in  the  development  of 
acceptance  of  it  if  station  man- 
agers in  individual  cities  have  a 
practical  demonstration  of  this  in 
their  individual  communities." 

Since  the  extra  calls  involved 
in  doubling  the  sample  will  not  be 
used  in  the  Hooper  "national"  or 
"sectional"  reports,  the  full  cost 
of  the  extra  field  work  must  be 
borne  by  the  station  subscribers, 
the  letter  states,  estimating  that 
the  double  sample  will  cost  stations 
about  2  1/3  times  as  much  as  they 
are  now  paying.  The  stations 
should  likewise  pay  the  reviewing 
experts  employed  by  the  NAB,  Mr. 
Hooper  suggests.  While  it  is  not 
mentioned  in  the  letter,  in  response 
to  a  query,  Mr.  Hooper  said  that 
this  inspection  should,  of  course, 
extend  to  the  tabulations  made  by 
his  office  staff  as  well  as  to  the 
collection  of  data  in  the  field. 

Suggestion  for  an  increased 
sample,  proper  supervision  and 
public  inspection  was  first  ad- 
vanced by  Fred  A.  Palmer,  man- 
ager of  WCKY  Cincinnati,  during 
an  industry  discussion  of  audience 
measurement  standards  that  was 
evoked  by  an  article  written  for 
Broadcasting  by  Mr.  Hooper  on 
money  give-away  programs  and 
their  effect  on  audience  measure- 
ments [Broadcasting,  Feb.  28]. 


D-Day  Listening  High 

DAYTIME  listening  on  D-Day  was 
up  more  than  100%  over  normal 
and  evening  listening  up  42%,  ac- 
cording to  the  Cooperative  Analysis 
of  Broadcasting  survey  of  listen- 
ing in  81  U.  S.  Cities.  Compari- 
son of  the  June  6  data  with  those 
for  May  23,  last  previous  Tuesday 
on  which  listening  was  measured 
by  the  CAB,  shows  average  day- 
time listening  (between  9  a.m.  and 
6:30  p.m.)  rising  from  13.0%  to 
26.2%,  while  average  evening  lis- 
tening (6:30-10:30  p.m.)  rose  from 
24.6%  to  35.0%. 


CAB  Expands  Service 

ADVERTISERS  using  limited  net- 
works can  now  get  twice-a-month 
program  audience  ratings  from  the 
Cooperative  Analysis  of  Broadcast- 
ing, the  CAB  announced  last  week. 
Move  is  made  possible  by  the  re- 
cent expansion  of  the  CAB  cover- 
age sample  from  33  to  81  cities. 
Service  to  the  regional  and  limited 
network  advertisers  will  be  priced 
on  a  pro-rata  basis. 


LONG  MEMORY  has  Tommy  Dor- 
sey  (left) ,  band  leader,  who  re- 
cently was  guest  on  the  Rhythm 
Matinee  of  WJR  Detroit.  Seeing 
Leo  J.  Fitzpatrick,  WJR  general 
manager  (r),  on  the  sidelines, 
Tommy  recalled  the  day  in  1938 
when  Mr.  Fitzpatrick  pulled  the 
plug  of  the  Detroit  outlet  because 
Dorsey  was  swinging  his  favorite 
"Loch  Lomond".  So  Tommy  played 
a  mild  version  of  "Sentimental", 
saying,  "I  hadn't  forgotten  that 
Fitzpatrick  likes  his  Scotch 
straight."  The  1938  incident  start- 
ed a  nationwide  swing-versus-sweet 
controversy,  heard  for  months. 


Kellogg  Series  Begins 
June  26  on  126  Stations 

KELLOGG  Co.,  Battle  Creek, 
Mich.,  begins  sponsorship  June  26 
of  a  quarter-hour  series,  Kellogg 
Musical  Library,  Mondays  through 
Fridays.  Program  features  Kellogg 
Company  library  of  musi?  contain- 
ing 280  recordings  with  format 
supplied  to  local  stations  by  Ken- 
yon  &  Eckhardt,  Chicago,  agency 
handling  the  account.  Live  commer- 
cials for  Kellog^'s  Corn  Flakes, 
Rice  Krispies,  All  Bran,  Shredded 
Wheat.  Pep  and  Krumbles  will  be 
used.  Contracts  vary. 

WMAN  KRLD  KGNC  KTRH  WOAI 
WKNE  KFAR  WBOW  WKBN  WBLK 
KFEQ  WOWO  WOOD  WSBT  WSPD 
WTRC  WFDF  KHJ  KGB  KDB  KFXM 
KVOE  KXO  KVEC  KFRC  KMYC  KFRE 
KDON  KIEM  KHSL  KVCV  KYOS  KPMC 
KRNR  KALE  KFJI  KORE  KOOS  KWIL 
KAST  KUIN  KMO  KIT  KFIO  KXRO 
KOL  KGY  KELA  KRKO  KWLK  KWAL 
WGIL  WJBC  KSEI  WIRE  WAOV  WKMO 
WASK  WLBC  WKBV  WNBF  WHCU 
WENY  WTRY  WGST  WTOC  WMAZ 
WDWS  KROY  KGDM  KARM  KNX  KROC 
WMFG  KMA  KMMJ  WOW  WMT  KRNT 
WSFA  WAGF  WKEU  KCMC  KFPW 
KBTM  WDAN  KGIR  KPFA  KRBM  KOB 
KFBB  KTFI  KGHL  KROD  KFXJ  KGVO 
KGFL  KOY  KTUC  KSUN  KVOD  KUTA 
WGY  WKY  KOH  KFBK  KIDO  WBOC 
WGKV  WLBJ  WLAP  WHIS  WJLS 
WLOG  WHLN  WTAQ  WBT  WTMA 
WTMJ  KSAL  WIBW  KMPC  KTUL 
KGGF  WNAX  KODY. 


Jergens  Revising 

ANDREW  JERGENS  Co.,  New 
York,  for  four  weeks  starting  Aug. 
6  will  replace  Walter  WinchelPs 
Jergens  Journal,  on  the  Blue  net- 
work Sunday,  9-9:15  p.nv.  with 
Three-thirds  of  the  News,  featur- 
ing Fulton  Oursler,  Louella  Par- 
sons, and  a  third  commentator  still 
to  be  named.  Company  will  promote 
Jergens  Lotion  on  the  CBS  Pacific 
Coast  network  on  Hollywood  Mys- 
tery Time  starting  either  July  20 
or  24,  with  question  still  pending 
as  to  whether  it  will  be  on  Mon- 
day or  Friday  at  9  p.m.  S.  James 
Andrews,  radio  director  and  talent 
buyer  for  Lennen  &  Mitchell,  New 
York,  agency  in  charge,  leaves 
this  week  for  the  coast  to  set  up 
the  program. 


Army  Cooperation 
Cited  by  Networks 

War  Dept.  Thanked  for  Aid 
In  Invasion  Coverage 

UNPRECEDENTED  cooperation 
of  the  War  Dept.  Bureau  of  Public 
Relations  and  the  Signal  Corps 
during  the  opening  days  of  the  in- 
vasion has  been  highly  praised  by 
NBC,  CBS,  MBS  and  Blue. 

Maj.  Gen.  Alexander  D.  Surles, 
Director  of  the  Bureau  of  Public 
Relations  has  received  letters  of 
commendation  from  newsroom 
heads  of  the  New  York  offices  of 
the  networks,  citing  BPR  and  the 
Signal   Corps  for  their  aid. 

On  June  19,  the  four  network 
representatives  stationed  in  Lon- 
don sent  a  message  of  appreciation 
to  the  War  Dept.,  addressed  to 
Gen.  Surles,  Maj.  Gen.  Harry  C. 
Ingles,  Chief  Signal  Officer,  and 
Brig.  Gen.  Frank  E.  Stoner,  Chief 
of  Signal  Corps  Army  Communi- 
cations Service.  Text  follows1 

"Now  that  we  have  gained  a 
brief  breathing  spell  from  the 
frenzy  of  the  first  few  days  of  in- 
vasion coverage  operations,  the 
four  American  broadcasting  net- 
works represented  in  London  want 
to  take  this  first  opportunity  to 
thank  you  and  all  concerned  for 
the  general  assistance  and  cooper- 
ation which  was  accorded  us  by 
the  Army. 

Signal  Corps  Aid 

"Particularly  do  we  wish  to  con- 
vey to  the  Signal  Corps  our  grate- 
ful appreciation  of  the  great  help 
this  branch  has  been  to  us  both 
as  to  facilities  and  technical  aid 
by  its  communications  personnel. 
It  already  has  been  amply  dem- 
onstrated that  had  the  Signal 
Corps  not  made  its  special  broad- 
casting channel  available  to  us, 
our  operations  here  in  London 
would  have  been  vitally  hampered 
with  the  consequence  that  the 
American  public  would  not  have 
been  as  speedily  and  as  well  in- 
formed as  it  has  been. 

"For  not  only  putting  this 
broadcast  channel  at  our  disposal 
but  for  actually  making  it  work 
in  a  most  efficient  manner  the 
American  broadcasters  feel  that 
only  the  highest  praise  is  due  the 
Signal  Corps  for  making  possible 
an  outstanding  public  service.  We 
deem  it  especially  fortunate  that 
Col.  David  Sarnoff  was  put  in 
charge  of  this  service.  His  wide 
experience  in  radio  communica- 
tions was  and  is  of  inestimable 
value  to  the  American  broadcast- 
ers in  their  operations.  His  un- 
flagging zeal  and  the  tireless  ef- 
forts of  his  associates  as  well  in 
this  work  was  an  inspiration  to  us 
all.  To  him  and  all  who  had  a  part 
in  it  we  hope  you  will  convey  our 
very  great  thanks. 

"We  wish  to  express  to  Maj.  Gen. 
Harry  C.  Ingles,  to  Col.  Dupuy,  to 
Col.  Phillips,  to  Col.  Smith  and 
to  all  your  associates  in  PRO 
our  highest  appreciation  of  the  in- 
valuable help  and  cooperation 
given  to  us." 
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An  Open  Letter  to  Young  &  Rubicam 


Appointment  of  Young  & 
Rubicam,  Neiv  York,  as  agency 
for  WAC  recruiting  campaign 
for  another  year  inspired  this 
open  letter  to  the  agency  by 
Lewis  H.  Avery,  NAB  Direc- 
tor of  Broadcast  Advertising. 
Pointing  out  that  the  entire 
appropriation  for  the  present 
fiscal  year  was  devoted  to 
newspaper  advertising ,  Mr. 
Avery  suggests  that  Young  & 
Rubicam  try  a  new  formula, 
since  the  results  thus  far 
achieved  haven't  filled  WAC 
quotas.  His  letter,  addressed 
to  Sigurd  S.  Larmon,  presi- 
dent of  Young  &  Rubicam,  un- 
der date  of  June  20,  with  copy 
to  Lt.  Col.  John  F.  Johns, 
Chief  of  the  Planning  Branch, 
Army  Planning  Board,  War 
Dept.,  follows: 

Dear  Mr.  Larmon: 

The  advertising  trade  press,  un- 
der a  Washington  dateline,  carries 
the  news  that  you  have  again  been 
selected  to  create,  produce  and 
place  the  WAC-  recruitment  adver- 
tising for  the  fiscal  year  beginning 
July  1.  That's  an  achievement  of 
which  you  can  be  justly  proud. 
Particularly  so  when  it  is  reported 
that  16  agencies  bid  for  the  ac- 
count, among  37  asked  to  make 
presentations.    Congratulations ! 

There  was  just  one  disconcert- 
ing note  about  the  announcement, 
as  it  appeared  in  the  June  19  is- 
sue of  Advertising  Age: 

Recently  WAC  enlistments  have 
been  boosted  from  an  average  of 
3,700  to  4,300  a  month,  and  cur- 
rent WAC  strength  is  about  80,- 
000.  This  figure,  however,  is  only 
40%  of  the  authorized  WAC  com- 
plement of  200,000  by  July  1. 
1945. 

The  Moral 

In  other  words,  gentlemen,  from 
the  standpoint  of  sales,  the  results 
leave  something  to  be  desired. 

Elsewhere  in  the  story  referred 
to,  recounting  the  fact  that  you 
have  handled  the  account  during 
the  present  fiscal  year,  appears 
this  statement:  "Expenditures  on 
it,  entirely  in  newspapers,  in  this 
period  have  been  about  $1,500,- 
000." 

Probably  you've  guessed  the 
moral — why  not  try  radio  in  the 
coming  fiscal  year?  Not  just  here 
and  there — but  everywhere.  Not 
just  part  of  the  appropriation — 
but  all  of  it. 

Perhaps  you  haven't  done  this 
because  you  heard  that  radio  sta- 
tions were  opposed  to  the  use  of 
government  funds  for  the  purchase 
if  radio  time  and  talent.  That  was 
;rue  in  the  spring  of  1941.  At  that 
;ime  the  Executive  Committee  of 
;he  Board  of  Directors  of  the  NAB 
'resolved  .  .  .  that  the  purchase 
)f  time  by  defense  agencies  might 
;end  to  restrict  rather  than  en- 
lance  the  most  effective  utilization 
)f  broadcasting  during  the  present 
smergency  .  .  .  (and)  reaffirmed 
he  industry's  desire  to  continue 
ts  present  practice  of  making  its 


Avery  Suggests  Method  by  Which  Army 
Can  Fill  WAC  Recruiting  Quota 


facilities  available  at  no  cost  to 
Government  .  .  ." 

But  war  came  on  Dec.  7,  1941, 
and  unforeseen  circumstances  cre- 
ated new  situations.  Senator  John 
H.  Bankhead  II  introduced  a  bill 
to  buy  Government  newspaper  ad- 
vertising. After  discussing  the  mer- 
its and  demerits  of  the  proposal 
at  its  meeting  on  June  3,  1943,  the 
NAB  Board  of  Directors  reaffirmed 
its  opposition  to  the  use  of  Govern- 
ment funds  for  advertising  but 
took  "the  position  that  if  Congress 
contemplates  such  legislation  every 
effort  should  be  made  to  see  that 
there  be  no  discrimination  as  be- 
tween the  press  and  radio  or  any 
other  medium  of  communica- 
tion .  .  ." 

Consistent  with  this  policy,  and 
since  no  part  of  the  WAC  adver- 
tising appropriations  for  the  fiscal 
years  of  1942-43  and  1943-44  was 
devoted  to  radio,  we  urge  that  the 
entire  appropriation  for  the  com- 
ing fiscal  year  be  devoted  to  this 
medium. 

Attaining  the  Goal 

That  doesn't  mean  that  all  radio 
stations  will  accept  money  for  the 
promotion  of  WAC  recruitment. 
Many  large  and  important  radio 
stations,  for  reasons  best  known  to 
themselves,  will  prefer  to  continue 
to  provide  such  service  without 
cost  and  to  the  best  of  their  ex- 
ceptional abilities. 

But  they,  and  the  balance  of 
the  875  commercial  radio  stations 
that  accept  WAC  advertising,  can 
make  this  year's  campaign  an  out- 
standing success.  They  can  push 


the  drive  a  long  way  toward  200,- 
000  enlistment — if  not  actually  at- 
tain the  goal. 

I  can  almost  hear  you  ask:  "But 
haven't  the  radio  stations  been  con- 
tributing announcements  and  pro- 
grams in  support  of  this  vital  war 
campaign?"  Indeed  they  have — 
without  thought  of  compensation. 
Only  three  or  four  (out  of  875) 
have  written  to  gripe  mildly  about 
the  discrimination  against  radio. 

The  radio  stations  of  America 
have  done  everything  they  have 
been  asked  to  do  to  promote  WAC 
enlistments.  And  they  have  done  a 
great  deal  more,  too.  Each  month 
more  than  400  radio  stations  file 
reports  with  NAB,  listing  their 
voluntary  cooperation  with  vari- 
ous Government  programs  of  war 
information.  Here  is  a  summary 
of  the  support  given  the  WAC  re- 
cruitment campaign  during  the 
first  quarter  of  1944  (the  latest 
period  for  which  we  have  accurate 
figures)  : 

Spot  Announcements   27,610 

5-Minute  Programs    140 

10-Minute  Programs   250 

15-Minute  Programs   2,630 

30-Minute  Programs   120 

Why  do  we  believe  that  a  concen- 
tration of  this  campaign  over  the 
radio  would  achieve  the  goal  of 
the  War  Dept.?  Because  that  is 
the  kind  of  record  radio  has  estab- 
lished in  recruitment  campaigns  in 
this  war.  Here  are  a  few  facts, 
taken  from  a  speech  delivered  in 
New  York  on  May  27,  1943,  by 
Chester  J.  LaRoche,  former  chair- 
man of  your  board  of  directors: 

Candidates   for  Marine  Officers 


VAGARIES  OF  TIMEBUYING  are  well  known  to  this  group,  compris- 
ing the  radio  buying  staff  of  Young  &  Rubicam,  New  York.  Carlos 
Franco,  manager  of  radio  timebuying  for  the  agency,  poses  a  prob- 
lem to  members  of  his  staff  (1  to  r):  Kay  Brown,  Frank  Coulter  Jr., 
Carolyn  Turne,  A.  D.  Mackintosh  who  give  their  undivided  attention. 
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schools  jumped  40%  after  two 
weeks  on  the  Network  Allocation 
Plan,  June  8  through  21. 

The  appeal  for  Glider  Pilots  was 
on  the  Network  Allocation  Plan 
for  two  weeks  from  July  6  to  20. 
Up  to  this  time  all  efforts  to  re- 
cruit glider  pilots  had  failed  be- 
cause the  boys  wanted  to  fly  mo- 
torized planes.  At  the  end  of  this 
two-week  period,  however,  30,000 
glider  pilots  had  been  turned  up, 
and  every  CAA  school  in  the  coun- 
try packed  to  capacity. 

Coast  Guard  after  a  three-week 
campaign,  from  July  20  to  Aug.  10, 
increased  the  number  of  applica- 
tions being  received  for  Reserve 
Officers  training  at  least  40%. 

Drive  for  Nurses 

The  Need  for  Army-Navy  Nurses 
ran  for  three  weeks,  from  July  27 
to  Aug.  17.  The  Army  and  Navy- 
were  calling  for  3,000  nurses  a 
month,  and  it  looked  as  if  the  pool 
might  soon  be  exhausted  unless 
new  volunteers  were  secured.  At 
the  conclusion  of  the  drive,  volun- 
teers were  already  coming  in  at 
50%  above  the  pre-drive  rate.  Sev- 
eral weeks  after  the  conclusion  of 
the  drive,  the  number  jumped  to 
well  over  100% — and  in  many 
communities  as  high  as  250% 
above  the  pre-drive  rate. 

Signal  Corps  drive,  Aug.  10 
through  23,  upped  recruits  over 
800%. 

The  appeal  for  Army  Specialists 
ran  on  the  Network  Plan  from  Oct. 
5  to  19,  and  on  the  Baseball  Allo- 
cation Plan  from  Sept.  21  to  Oct. 
5.  By  mid-October  quotas  for  these 
mechanics  for  three  branches  of 
the  Army  were  passed.  This  was 
considered  a  particular  achieve- 
ment, in  view  of  the  enormous  pres- 
sure from  industry  for  this  type 
of  skilled  technical  personnel. 

A  drive  for  Non-Combat  Pilots 
was  carried  for  one  week  on  the 
Network  Plan,  beginning  Nov.  2. 
The  CAA  hoped  for  50,000  returns; 
at  the  end  of  the  7-day  period  a 
total  of  104,000  inquiries  was  as- 
sured. 

What's  more,  you  could  and 
would  do  an  outstanding  job  for  the 
WAC  in  radio.  You  are  in  the  fore- 
front of  the  advertising  agencies 
that  have  applied  the  unique  pos- 
sibilities of  broadcast  advertising 
to  the  sale  of  ideas. 

But,  if  we  may  be  pardoned  for 
presuming  on  your  judgment,  this 
is  not  the  kind  of  problem  that  one 
or  two  or  even  three  network  pro- 
grams will  solve.  We  believe  it 
starts  and  ends  in  the  so-called 
"grass  roots"  of  American  life. 
We  believe  every  radio  station  in 
the  United  States  should  receive 
an  appropriate  share  of  the  budget. 

That's  why,  gentlemen,  we  ask 
not  for  $500,000,  nor  for  $1,000,- 
000— but  for  $1,500,000  (or  what- 
ever the  appropriation  may  be). 
We'll  stand  by  the  job  radio  does 
in  this  vital  phase  of  the  prosecu- 
tion of  the  war. 
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FCC  Declines  to  Make 
Network  Policies 
Public 

ARGUMENT  in  favor  of  common 
operation  for  AM  and  FM  stations 
which  are  jointly  owned  is  ad- 
vanced by  CBS  and  the  Blue  in  re- 
plies to  the  FCC's  request  to  the 
major  and  regional  networks  for 
statements  of  policy  regarding  FM 
programs  [Broadcasting,  May  29] . 

A  copy  of  President  Niles  Tram- 
mell's  statement  of  policy  on  FM 
[Broadcasting,  Jan.  17]  was  sent 
to  the  Commission  by  NBC.  Miller 
McClintock,  Mutual  president,  said 
he  acknowledged  the  FCC  letter  but 
did  not  disclose  Mutual's  policy. 

Separate  Programs 

Officials  of  the  Commission  de- 
clined to  make  public  the  networks' 
policies,  contending  there  was  no 
formal  order  requesting  them  and 
all  correspondence,  not  under  for- 
mal orders,  is  confidential. 

Tracing  its  FM  program  policy, 
the  CBS  letter,  signed  by  Paul 
Kesten,  executive  vice-president, 
stated  that  up  to  January  of  this 
year  the  network  provided  separate 
programs  for  the  FM  stations  it 
owned  and  did  not  make  its  net- 
work programs  available  to  FM 
stations  owned  by  CBS  AM  affi- 
liates. This  policy,  the  letter  rec- 
ords, was  based  on  the  FCC  re- 
quirement that  FM  stations  de- 
vote at  least  one  daytime  and  one 
evening  hour  to  programs  not  du- 
plicated simultaneously  by  any  AM 
station  in  the  area,  the  fact  that 
relatively  few  CBS  affiliates  owned 
FM  stations,  and  the  fact  that  un- 
less these  FM  stations  broadcast 
all  CBS  commercial  programs  that 
were  available  there  would  be  dis- 
crimination favoring  some  adver- 
tisers, violating  the  CBS  policy 
of  equal  treatment. 

In  July  1943,  the  FCC  suspended 
its  requirement  for  separate  pro- 
gramming and  in  September  the 
Columbia  Affiliates  Advisory  Board 
asked  CBS  to  reconsider  its  policy. 
This  was  done  and  in  January 
when  the  Affiliates  Advisory  Board 
met  again  it  was  decided  that  net- 
work service  should  be  made  im- 


mediately available  to  FM  stations 
owned  by  CBS  affiliates,  with  the 
provision  that  all  commercial  CBS 
programs  receive  equal  treatment 
during  each  FM  station's  hours 
of  operation. 

Argument  for  dual  operation,  is 
summed  up  as  follows: 

a)  Except  for  clear-channel  stations, 
which  will  presumably  continue  to  render 
remote  rural  coverage  by  AM  transmis- 
sion, the  end  result  of  FM  for  any  present 
AM  licensee  who  builds  an  FM  transmit- 
ter will  be  to  discontinue  AM  operations 
when  his  area  is  saturated  with  FM  re- 
ceivers. 

b)  At  the  point  of  this  end  result  the 
question  of  separate  programming  or  du- 
plicate programming  vanishes  entirely.  This 
should  hold  true  for  80%  or  90%  of  present 
AM  licensees. 

c)  Since  the  end  result  of  either  policy, 
that  is  duplicate  or  separate  programming, 
is  identical,  the  difference  between  the 
two  policies  lies  wholly  in  its  effect  dur- 
ing the  transition  period. 

d)  During  the  transition  period,  sepa- 
rate programming,  as  pointed  out.  will 
tend  to  reduce  program  quality  both  on 
AM  and  FM  stations.  It  would  greatly  re- 
tard the  growth  of  FM  listening  by  starv- 
ing FM  services  of  the  outstanding  popu- 
lar American  programs.  This  is  due  in  turn 
to  the  fact  that  .a  .discriminatory  practice 
between  sponsors  of  radio  programs  is  un- 
tenable. In  addition,  separate  program- 
ming would  in  effect  ask  present  AM  li- 
censees to  compete  with  themselves  to  de- 
stroy progressively  the  value  of  their  own 
AM  circulation,  to  invest  their  own  capi- 
tal and  creative  energies  to  undermine 
their  own  public  service  and  economic 
position. 

e)  Duplicate  programming  during  the 
transition  period  would,  on  the  other  hand, 
maintain  the  maximum  level  of  program 
quality,  would  encourage  each  AM-FM  li- 
censee to  stimulate  FM  development  in 
order  to  shorten  *the  transition  period, 
would  allow  each  AM  licensee  to  enter 
FM  broadcasting  without  facing  the  dilem- 
ma of  divided  interests  and  without  jeop- 
ardizing the  place  in  his  community  which 
he  has  earned  for  himself  over  a  period 
of  years.  It  would  also  hasten  the  transi- 
tion to  FM  by  encouraging  the  purchase 
of  FM  receivers  by  persons  unable  to  pur- 
chase either  a  combination  set  or  both 
AM  and  FM  sets. 

Stating  that  no  change  in  its 


present  policy  is  contemplated,  CBS 
continued:  "We  feel  that  program 
service  of  strong  listener  appeal 
should  not  be  used  to  stimulate 
widespread  construction  of  FM 
stations  and  widespread  FM  set 
ownership,  if  listeners  and  station 
owners  are  to  be  deprived  of  this 
program  service  at  some  later 
date." 

Expressing  hope  that  the  FCC 
will  shortly  "give  the  industry  for- 
mal assurance  that  it  may  continue 
to  supply  FM  listeners  with  the 
program  service  they  prefer,"  the 
letter  concludes  with  a  request 
"that  if  the  Commission  does  not 
feel  it  proper  to  take  this  action 
on  its  own  motion,  a  hearing  be 
held  on  the  question  and  that  we 
be  given  an  opportunity  to  appear." 

Mark  Woods,  Blue  Network 
president,  in  a  letter  to  the  Com- 
mission on  Saturday,  stated  that 
the  Blue  "intends  to  do  everything 
possible  to  advance  the  progress 
of  FM  broadcasting  since  we  be- 
lieve it'  is  an  improved  technical 
method  of  providing  program  ser- 
vice." 

Pointing  out  that  the  Blue  has 
applied  for  FM  stations  in  New 
York,  Chicago  and  Los  Angeles, 
Mr.  Woods  said,  "We  have  in- 
formed our  affiliated  stations  that 
we  propose  to  make  our  program 
service,  both  commercial  and  sus- 
taining, available  for  broadcasting 
over  FM  stations  operated  by 
them.  We  have  not',  however,  in- 
corporated in  our  affiliation  con- 
tracts any  provisions  respecting 
FM." 


Television  Seen  as  Benefit  to  Publishers 
And  Possible  Impetus  to  Motion  Pictures 


ROMANCE  in  the  time  department 
of  Russel  M.  Seeds  Co.,  Chicago, 
will  be  climaxed  by  the  marriage 
of  June  Rollinson  and  Hub  Jackson 
on  June  29.  The  two  timebuyers 
will  leave  for  a  cruise  on  the  Jack- 
son boat  following  the  wedding. 


TELEVISION  will  help,  not  hurt, 
the  publishing  business,  William 
Kostka,  managing  editor,  Look 
magazine  and  former  head  of  the 
NBC  Press  Dept.  told  last  Thurs- 
day's meeting  of  the  television 
seminar  of  the  Radio  Executive 
Club,  New  York. 

Speaking  on  the  impact  of  tele- 
vision on  publishing,  Mr.  Kostka 
declared:  "Anything  that  will  tend 
to  raise  the  cultural  or  literary 
level  of  the  nation  will  benefit  the 
publishing  industry.  If  television 
becomes  a  great  educational  med- 
ium, if  it  will  inspire  in  American 
homes  interest'  and  curiosity  in  new 
or  old  subjects,  that  education, 
that  new  interest  and  curiosity  will 
eventually  lead  televiewers  to  seek 
further  information  in  printed  ma- 
terial— in  books,  magazines  and 
newspapers." 

"Radio  did  not  kill  newspapers 
and  magazines  as  some  predicted 
it'  would,"  Mr.  Kostka  continued, 
stating  that  from  1927,  when  radio 
became  a  national  economic  factor, 
to  1943,  magazine  circulation  in- 
creased from  35,800,000  to  63,463,- 
000  and  daily  newspaper  circula- 
tion from  63,435,000  to  81,684,000. 
Similarly,   television  will  have  a 


beneficial  effect  on  all  types  of  pub- 
lishing, he  predicted. 

Even  on  the  advertising  side,  Mr. 
Kostka  believes  that  although  tele- 
vision at  the  outset  may  take  rev- 
enue from  other  media,  this  will 
be  only  temporary.  "If  advertising 
by  television  results  in  greater 
sales,"  he  said,  "the  firms  sponsor- 
ing that  advertising  will  eventu- 
ally have  more  revenue  to  spend 
and  will  increase  their  total  ap- 
propriations. If  television  fails  to 
sell  more  merchandise,  if  it  proves 
more  expensive  per  item  sold,  it 
cannot  be  an  important  competitor 
or  either  radio  or  publishing." 

Paul  Raibourn,  economist,  Para- 
mount Pictures,  speaking  on  the 
impact  of  television  on  motion  pic- 
tures, said  that  no  way  is  now 
known  to  handle  Grade  A  feature 
pictures,  costing  from  $8,000  to 
$25,000  a  minute,  profitably  except 
by  a  direct  return  from  every  pos- 
sible member  of  the  audience,  which 
is  now  collected  by  the  theatres, 
but  B  and  C  pictures  and  shorts, 
he  said,  cost  from  $1,000  to  $8,000 
a  minute,  with  the  "lower  range 
of  picture  costs  beginning  to  merge 
with  the  higher  range  of  sound 
broadcasting  costs". 


Leads  Field 
In  Rise  of  Media 

McElroy  Asserts  Air  Brings 
More   Sales  Per  Dollar 

"RADIO  advertising  has  had  a 
tremendous  growth  in  this  country 
at  the  same  time  that  magazine  and 
newspaper  advertising  have  failed 
to  keep  pace,"  Neil  H.  McElroy, 
vice-president  of  Procter  &  Gam- 
ble Co.,  in  charge  of  advertising 
and  promotion,  said  last  Thursday 
at  a  luncheon  meeting  of  the  News- 
paper Representatives  Assn.  of 
New  York. 

"To  my  mind  there  is  only  one 
reason  for  this,"  he  continued,  "that 
is  that  radio  demonstrated  its  abil- 
ity to  give  a  large  number  of  ad- 
vertisers more  sales  per  dollar  of 
advertising  expenditure.  Radio  ad- 
vertising will  doubtless  continue  to 
increase  until  the  economics  of  the 
medium  change  either  because  of 
increased  cost's  of  time  and  talent 
or  because  the  increase  in  number 
of  radio  networks  reduced  the  at- 
tainable coverage  of  any  individual 
program. 

No  Media  Preference 

"Our  company  has  been  a  large 
user  of  radio  in  recent  years,"  Mr. 
McElroy  said.  "We  have  not  ranked 
with  the  largest  users  of  daily  or 
Sunday  run-of-paper  newspaper 
space.  This  has  not  been  true  be- 
cause of  any  basic  preference  on 
our  part  for  one  medium  as  against 
the  other.  Quite  the  contrary,  we 
are  just  as  anxious  to  find  a  way 
of  using  newspaper  advertising  to 
lift  the  level  of  our  business  as  we 
are  to  get  that  same  result  from 
radio." 

Expressing  the  view  that  "adver- 
tising is  a  sufficiently  important 
part  of  our  business  that  we  should 
be  able  to  find  productive  ways  of 
using  any  and  every  major  medium 
that  comes  over  the  horizon,"  Mr. 
McElroy  declared  that  "in  highly 
competitive  business  an  advertiser 
will  have  no  choice  but  to  use  the 
most  economical  advertising  me- 
dium in  the  field.  If  he  does  not  do 
this,  his  business  will  not  survive." 


Radio  Parts  Held  Down 

NO  MARKED  increase  in  radio  and 
electronic  equipment  supplies  for  civil- 
ians is  likely  in  the  near  future,  WPB 
officials  told  the  Electronics  Distribu- 
tors. Industry  Advisory  Committee  at 
a  meeting  last  week. 


Discs  to  Archives 

COMPLETE  NBC  invasion 
coverage,  a  36-hour  word  pic- 
ture of  D-Day,  will  be  kept 
for  posterity  in  the  National 
Archives  in  Washington.  The 
72  records,  one-half  hour 
each,  have  been  cut  and  sent 
to  John  G.  Bradley,  chief  of 
the  division  of  motion  pic- 
tures and  sound  recordings 
of  the  National  Archives,  who 
requested  them  from  Frank 
E.  Mullen,  NBC  vice-presi- 
dent and  general  manager. 
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ANCHOR  TO  WINDWARD 


Seller's  markets  are  not  normal —  and  they're  not  healthy.  One  of  these 

¥ 

days,  the  honeymoon  will  end  rather  abruptly.  Consumers  will  again  become  brand- 
conscious,  quality-conscious,  value-conscious —  selective  in  their  buying. 

Do  not  let  the  onset  of  normalcy  catch  you  flat-footed.  Wise  use  now  of  the 
overwhelming  coverage  of  WBZ  and  WBZA  will  find  you  firmly 
intrenched  in  the  rich  New  England  Market  when  peace  breaks. 
Eight  out  of  every  ten  New  England  radio  families  are  within  point-blank 
range  of  WBZ's  50,000  watts.  Crystal-clear  reception  of  high-calibre  programs 
lures  them  to  1030  on  the  dial.  Your  message  will  be  translated  into 
terms  of  current  sales —  and  acceptance  and  good- 
will which  will  stand  you  in  good  stead  in  the 
more  competitive  days  ahead.  ^ 

Lay  down  your  sales-barrage  now, 
and  you'll  have  the  situation 
well  in  hand,  come  war's  end. 


WESTINGHOUSE  RADIO  STATIONS  Inc 


WOWO    •    WGL    •    WBZ    •    WBZA    •    KYW    •    KDK  A 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 


Inside  the  London  Broadcasting  Pool 


Mr.  Murrow 


Cramped   Facilities  for 
Radio  Men  Covering 
The  Invasion 

This  account  of  the  network 
pooling  operations  in  London 
was  shortwaved  to  CBS  New 
York,  recorded  there  for  BROAD- 
CASTING. Its  author,  Edward  R. 
Murrow,  CBS  European  Staff 
Chief,  took  time  off  from  his 
16-hour  daily  working  sched- 
ule to  report  on  how  the  cor- 
respondents' war  cover-age  pool 
looks  from  the  inside.  Two 
weeks  ago,  Broadcasting 
printed  the  story  of  radio's 
pre-invasion  preparations,  by 
Stanley  Richardson,  NBC  Lon- 
don Bureau  Chief. 

By  EDWARD  R.  MURROW, 
Chief,  CBS  European  Staff 

WE  STILL  aren't  sure  what  hap- 
pened to  all  the  planning.  It  went 
on  for  weeks  and  months  before 
D-Day.  For  me  it  was  just  one 
committee  meet- 
i  n  g  after  an- 
other  :  discus- 
sions about  cen- 
sorship, about 
portable  t  r  a  n  s  - 
mitters.  The 
American  cor- 
respondents 
in  London  had  a 
three-man  com- 
mittee :  Clark 
Bunnelle,  of  the 
AP;  Helen  Kirkpatrick  of  the  Chi- 
cago Daily  News;  and  myself.  The 
talks  ranged  over  everything.  Most 
of  them  were  with  officers  of 
SHAEF. 

How  many  hundreds  of  thou- 
sands of  words  could  be  moved  by 
cable  from  London?  How  could 
we  get  more  radio  channels?  How 
was  the  allocation  of  correspond- 
ents on  the  assault  phase  to  be  han- 
dled? What  would  be  the  best  hours 
for  the  release  of  the  communique? 
The  whole  thing  was  a  small  staff 
conference  on  the  movement  of 
nev/s.  The  three  of  us  had  a  hard 
time  writing  a  story  or  doing  a 
broadcast.  These  meetings  were  un- 
ending. They  gave  me  a  better  idea 
of  eternity  than  I  ever  got  in  Sun- 
day school  and  the  meetings  weren't 
finished  when  the  call  came. 

SHAEF  Conference 

It  had  been  agreed  that  one  man 
from  each  bureau  would  be  sum- 
moned for  a  conference  at  SHAEF. 
Once  there  he  would  be  locked 
up  and  couldn't  get  out  till  the 
communique  was  released.  A  few 
days  before  our  combat  correspond- 
ents had  been  called,  I  got  a  curt 
note  from  the  PRO,  saying  "please 
report  to  me  at  such  and  such  a 
place  at  10  tomorrow  morning  as 
I  have  an  assignment  for  you." 
That  was  all.  Just  an  assignment. 
Our  recording  gear  was  ready. 
The  boys  had  turned  :n  their  bed 
rolls  several  days  before.  We  had 


planned  the  studio  from  which  the 
communique  was  to  be  announced. 
There  were  meetings  and  more  and 
more  meetings.  At  some  of  them 
Col.  David  Sarnoff  and  Bill  Paley, 
radio  chiefs  of  SHAEF's  political 
warfare  force  were  present.  Both 
men  are  on  leave  from  their  home 
jobs. 

During  those  meetings,  their 
hired  hands,  the  men  who  work  for 
NBC  and  CBS,  sometimes  dis- 
agreed with  their  distinguished 
bosses.  When  the  combat  corre- 
spondents were  called,  they  just 
walked  into  my  office,  said  "so 
long",  addressed  a  letter  to  be 
mailed  and  departed.  They'd  been 
to  war  before. 

I  think  the  telephone  call  reached 
me  about  six  in  the  morning,  I 
can't  remember.  The  past,  all  that 
happened  before,  is  now  unimpor- 
tant. That's  one  of  the  nice  things 
about  broadcasting.  You  always 
live  in  the  future.  The  piece  you've 
just  done,  the  plans  you  made  yes- 
terday are  all  unimportant.  Only 
the   thing   coming  up  matters. 

I  remember  being  quite  sure  that 
Larry  Lesueur  would  miss  the  boat. 
Each  time  he  had  headed  for  an 
airfield  or  a  press  conference,  he'd 
taken  the  wrong  train  or  had  been 
unable  to  find  a  taxi  or  something. 
I  was  certain  he  would  turn  up  on 
the  Isle  of  Wight  instead  of  in 
France.  The  happenings  of  that 
early  morning  of  D-Day  are  lost 
in  the  fog  of  war. 

Here  in  radio  headquarters  in  the 
basement  of  the  Ministry  of  Infor- 
mation Building,  the  sound  of  a 
Navy  recording  seeps  through  a 
door. 

There  is  practically  no  ventila- 
tion. One  man  tries  to  call  New 
York  on  the  Signal  Corps  trans- 
mitter. Another  is  trying  to  book 
the  trans-Atlantic  circuit.  One  man 
is  sleeping  on  the  floor. 

A  newspaperman  came  in  to  do 
a  broadcast  for  an  American  net- 
work. After  ten  minutes  of  this,  he 
said:  "I  can't  stand  it.  No  man 
can  write  a  piece  in  this  atmos- 
phere." Maybe  he's  right. 

Reporters  come  in  fresh  from 


BACK  IN  THE  U.  S.  after  six 
weeks  at  the  battle  fronts,  E.  R. 
Vadeboncoeur,  WSYR  Syracuse 
news  analyst  and  commentator 
(left),  is  interviewed  by  A.  B.  Mer- 
rill, president  of  the  First  Trust 
&  Deposit  Co.,  Syracuse,  on  the  sub- 
ject of  his  trip  to  the  South  Pa- 
cific. Mr.  Vadeboncoeur  interviewed 
Gen.  Douglas  MacArthur  during 
the  six-week  tour,  and  flew  several 
thousand  miles  over  enemy  ter- 
ritory. Incorrect  photo  was  run  in 
the  June  19  Broadcasting. 


planes  and  landing  craft,  the  dust 
of  Normandy  still  on  them.  As  they 
sit  down  at  a  typewriter,  you  no- 
tice that  they  look  more  healthy 
than  the  people  who  have  worked 
in  this  hot-box  since  D-Day.  In 
the  next  war  I  want  to  be  a  re- 
porter, having  nothing  to  do  with 
the  whole  administrative  set-up. 

Right  here,  now,  you  can  hear 
one  well-known  American  commen- 
tator talking  about  his  commercial 
contracts  last  year.  He's  a  new  ar- 
rival. Two  feet  from  him,  a  re- 
porter who  dropped  with  the  para- 
chutists is  trying  to  write  his  story. 
A  censor  is  querying  another  man 
about  some  reference  to  the  weath- 
er. We  are  about  to  draw  up  a 


Pool  broadcasting  quarters, 
in  the  basement  of  the  Minis- 
try of  Information  building, 
consist  of  seven  tiny  rooms  and 
an  even  smaller  bar.  The  work 
room,  only  seven  by  six  paces, 
manages  to  hold  nine  men  and 
their  typewriters.  This  one  is 
the  pool  room,  where  members 
of  all  the  major  broadcasting 
networks  write  their  copy. 
There  is  a  small  room  for  the 
censors,  and  two  others  for 
Army  and  Navy  recording  gear. 
Three  other  tiny  cubicles — 
probably  once  used  for  a  stor- 
age— are  the  actual  broadcast- 
ing booths,  the  largest  of  which 
is  only  eight  by  ten  feet.  Com- 
pleting the  picture  is  a  tiny 
bar.  The  bar's  daily  quota  is 
two  bottles  of  Scotch.  That 
quota  has  to  do  for  all  the 
broadcasters,  writers,  techni- 
cians, censors,  and  any  others 
who  use  the  facilities! 


petition  about  Wright  Bryan.  He's 
about  six  foot  four  and  we  main- 
tain he  takes  up  too  much  room  in 
the  work-room. 

There  are  no  filing  cabinets  down 
here,  no  desks,  just  a  long  table, 
ringed  with  typewriters.  There 
aren't  enough  chairs.  When  you 
want  to  write  a  story,  you  can 
generally  get  someone  to  let  you 
sit  down.  It's  a  triumph  of  co- 
operation between  the  American 
networks  that  no  man  has  yet  been 
forced  to  write  his  story  standing 
up.  We're  still  pooling  copy.  The 
broadcast  of  each  man  pours  out 
of  the  loudspeaker  into  the  work- 
room. There  are  very  few  secrets. 
This  is  really  a  pool  room.  But 
there  isn't  room  enough  to  play 
that  particularly  game.  The  butts 
of  the  cues  would  be  hitting  the 
walls.  Under  such  conditions,  one 
is  not  disposed  to  recall  those  days 
before  this  operation  began — 

All  attention  is  centered  on  mov- 
ing the  nerrt  story.  This  broad- 
casting business  is  becoming  more 
and  more  complicated.  But  I  don't 


Fast  Transmission 
To -From  SHAEF 

60- Word  Teletypes  Circle  the 

Globe  in  Only  3^  Minutes 

INSTANTANEOUS  contact  be- 
tween the  Supreme  Headquarters 
of  the  Allied  Expeditionary  Forces 
and  the  War  Dept.  in  Washington 
has  been  made  possible  through 
ultra-high  speed  radio  channels 
now  in  operation,  the  War  Dept. 
announced  last  week.  Not  only  does 
this  system  enable  news  direct  from 
the  front  lines  to  reach  Gen.  Eisen- 
hower's headquarters  in  a  matter 
of  seconds,  but  also  provides  for 
constant  contact  with  the  Army 
High  Command  in  Washington. 

Communications  control  "u  n  - 
rivalled  in  the  annals  of  warfare" 
has  been  maintained  without  a 
break  since  the  first  landing  ship 
left  England  for  the  invasion  coast. 
To  eliminate  the  dependence  on 
wire  lines  for  remote  control  op- 
erations, the  Signal  Corps  has  made 
full  use  of  radio  links  between  the 
powerful  Signal  Center  (WAR  in 
Washington)  and  transmitting  and 
receiving  points  throughout  the 
battle  areas. 

Conversion  of  a  majority  of  the 
channels  to  60-word-a-minute  ra- 
dio teletype  systems  has  speeded 
communications  to  the  point  where 
a  message  can  completely  encircle 
the  world  in  3  %  minutes.  This  was 
demonstrated  a  few  weeks  before 
the  invasion  when  Brig.  Gen.  Frank 
E.  Stoner,  Chief  of  the  Signal 
Corps  Army  Communications  Serv- 
ice, sent  the  words  "This  is  what 
God  hath  wrought"  around  the 
globe  in  a  little  more  than  three 
minutes. 

The  Signal  Corps  40  kw  single 
side-band  radiotelephone  station  in 
England  received  the  highest  praise 
from  the  American  networks  cov- 
ering the  invasion.  All  four  major 
networks  stationed  in  the  area  use 
the  channel  which  can  be  switched 
into  the  controls  of  the  BBC  so 
that  all  BBC  broadcasts,  even  in- 
cluding those  from  the  beachheads, 
are  available  to  the  American  net- 
works. 


know  anyone  who  would  want  to 
be  doing  anything  else. 

Right  now  we  are  waiting  for 
that  beachhead  transmitter  to  start 
calling  us.  We  don't  know  when  it 
will  happen,  but  when  it  does  come 
througL,  no  matter  who  is  talking 
on  it,  we  will  all  be  pleased.  For 
it  will  mea.i  that  the  microphone 
has  moved  closer  to  the  war,  and 
our  job  is  to  bring  this  war  just 
as  close  to  the  American  people  as 
we  can. 


Need  a  Cook? 

TO  THE  purchaser  of  the 
biggest  War  Bone,  WOV  New 
York  offers  the  services  of  a 
first-rate  cook — news  staff 
member  Giuliana  Gerbi — who 
will  prepare  a  complete  din- 
ner for  the  winner. 
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OF  MURDERERS'  ROW/ 


0^Eeox  toPs 


AN  ADVERTISING  AGENCY  HAD 
THIS  TO  SAY  ABOUT  WWVA: 

"WWVA,  Wheeling,  West  Va.,  is  the  Wheelhorse 
of  Murderers'  Row!  Manages  regularly  to  bring 
outstanding  results.  It's  a  top-flight  station." 

We  say  double  check  on  that  "Murderers'  Row"  business.  You've 
just  got  to  be  a  good  old  "Wheelhorse"  to  keep  pulling  the  campaign 
wagon  in  which  rides  the  inhabitants  of  "Murderers'  Row." 

It  may  be  More  Mail,  More  Box  Tops,  More  Sales,  More  Dealers,  More 
Volume  or  all  of  them  put  together.  There's  no  let-up  from  that  gang 
of  tough  taskmasters,  but  we  crave  their  lively  company. 

"WHEELHORSE  OF  MURDERERS1  ROW"-- THAT'S  US! 


50,000 

WATTS 


I  V.  li 


BASIC  BLUE 

NETWORK 


mi! 


IF  IT'S  A  FORT  INDUSTRY  STATION 
YOU  CAN  BANK  ON  IT 


REPRESENTED  BY  JOHN  BLAIR  &  COMPANY 
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CHARTING  COURSE  for  future  months,  these  execu- 
tives of  ninth  district  CBS  affiliated  stations  met  with 
those  of  the  network  for  a  single  day  conference  in 
Fresno,  Cal.  on  June  12.  Besides  an  FM  presentation 
and  CBS  directorate  report,  programming  problems  were 
covered  in  streamlined  session. 

At  luncheon  which  followed  were  (1  to  r,  seated) 
Ralph  R.  Brunton,  owner,  KQW ;  Clyde  F.  Coombs, 
vice-president  and  general  manager,  KARM ;  Howard 
Lane,  CBS  New  York  director  of  station  relations ;  Mrs. 
Royal  Miller,  general  manager,  KROY ;  Donald  W. 
Thornburgh,  CBS  West  Coast  vice-president ;  Eldora  Roth, 
secretary  and  merchandising  manager,  KARM ;  William 
B.  Lodge,  CBS  New  York  director  of  engineering;  E.  F. 


Peffer,  owner,  KGDM  ;  (standing,  1  to  r),  Ned  L.  Brown, 
commercial  manager,  KARM ;  Royal  Miller,  owner, 
KROY;  Richard  Evans,  chief  engineer,  KSL;  Rowland 
Spence,  chief  announcer,  KIRO ;  H.  Perry  Driggs,  pro- 
motion manager,  KSL ;  Wallace  Brazeal,  program  man- 
ager, KFPY;  Edwin  W.  Buckalew,  CBS  Western  divi- 
sion station  relations  manager ;  Arthur  L.  Bright,  vice- 
president  and  general  manager,  KFPY ;  John  L.  Hogg, 
commercial  manager,  KOY ;  Charles  E.  Morin,  sales 
manager  of  Columbia  Pacific  Network ;  Albert  D.  John- 
son, manager,  KOY ;  H.  J.  Quilliam,  vice-president  and 
general  manager,  KlRO  ;  C.  L.  McCarthy,  manager,  KQW  ; 
Arch  L.  Madsen,  assistant  to  manager,  KSL.  Attending, 
but  not  pictured  was  Lee  Little,  manager,  KTUC. 


WLB  Rule  on  Recording  Case 
Draws  Sharp  Press  Criticism 

Petrillo  Denounced  for  Defiance  of  Order;  Network 
Subsidiaries  Await  Board's  Opinion 


WHILE  the  network  recording 
companies  continued  to  withhold 
comment  on  the  National  War 
Labor  Board's  order  lifting  the  ban 
on  the  making  of  records,  pending 
issuance  of  the  formal  opinion  on 
the  case,  sharp  criticism  of  the 
Board's  action  was  reflected  last 
week  in  newspaper  editorials. 

The  Board  itself  remained  silent 
as  to  its  course  of  action  in  view 
of  the  refusal  of  James  C.  Petrillo, 
president  of  the  American  Federa- 
tion of  Musicians,  to  comply  with 
the  order  [Broadcasting,  June  19]. 
It  is  understood  that  no  move  will 
be  made  until  the  recording  com- 
panies have  stated  their  position. 
The  opinion,  expected  last  week, 
will  likely  be  forthcoming  early  this 
week. 

"A  Law  Unto  Himself" 

Mr.  Petrillo's  defiance  of  the 
Board  order  occasioned  vigorous 
attacks  by  several  leading  news- 
papers. The  Philadelphia  Inquirer, 
in  lambasting  the  "high-riding 
platter  potentate"  for  not  being 
satisfied  with  "seven-eighths  of 
the  loaf",  asserted  that  Mr.  Pe- 
trillo "has  been  a  law  unto  him- 
self too  long"  and  urged  that  Con- 
gress take  steps  to  remedy  the  sit- 
uation "if  Petrillo  is  beyond  con- 
trol of  the  wartime  anti-strike  leg- 
islation". 

"It  seems  to  us",  the  Inquirer  de- 
clared, "that  whether  or  not  re- 
cording can  be  classed  strictly  as 
a  war  industry,  canned  music  is 
not  only  a  necessity  for  small 
broadcasting  stations  but  a  factor 
in  maintaining  wartime  morale. 
Surely  it's  more  of  a  war  industry 
than  Montgomery  Ward's  retail 
business.  On  the  other  hand,  for 
the  Government  to  take  over  the 
big  recording  companies  in  order 


to  put  Petrillo's  tune  grinders  to 
work  would  solve  nothing". 

The  Baltimore  Evening  Sun, 
viewing  the  Board's  order  as  a 
"rather  complicated  but  decidedly 
pro-Petrillo  ruling",  lamented  the 
AFM  leader's  "customary  gesture 
of  defiance".  Citing  Mr.  Petrillo's 
declaration  that  "the  AFM  is  not 
sending  the  men  back  to  work  un- 
til they  get  a  contract",  the  Eve- 
ning Sun  concluded:  "The  musi- 
cians of  the  country  and  organized 
labor  generally  may  well  pray  to 
be  delivered  from  a  champion  who 
so  regularly  rubs  the  public  the 
wrong  way". 

A  Challenge  to  Board 

The  Philadelphia  Bulletin  re- 
garded Mr.  Petrillo's  resistance  as 
a  challenge  to  the  Board's  author- 
ity. "Here  is  defiance  of  virtually 
the  same  sort  evidenced  by  John 
L.  Lewis  and  Sewell  Avery",  de- 
clared the  Bulletin. 

The  Wall  Street  Journal,  citing 
the  order  as  "another  illustration 
of  how  the  Board  invites  defiance 
by  stretching  its  authority  to  the 
breaking  point",  criticized  the 
Board  for  inconsistency  in  direct- 
ing that  unemployment  fund  pay- 
ments be  negotiated. 

"Why",    the   Journal  inquired, 


New  4WJW' 

NAMESAKE  of  WJW  Cleve- 
land, is  the  new  son  of  Hal 
Waddell,  national  sales  direc- 
tor of  the  station.  The  new 
arrival's  name  is  William 
James  Waddell  or  if  you  pre- 
fer, "W.  J.  W".  Time  of  ar- 
rival for  "W.  J.  W."  was 
8:48  and  that's  pretty  close 
to  850  on  your  dial— WJW 
Cleveland,  says  Pa  Waddell. 


"did  they  suppose  a  ruling  which 
as  good  as  confesses  its  own  lack 
of  legal  basis  would  move  Mr. 
Petrillo  to  substitute  negotiation 
for  the  exercise  of  a  dictatorial 
power  which  has  already  forced 
several  score  of  minor  recording 
companies  into  submission?" 

Leaves  Issue  Befogged 

Fred  Perkins,  writing  in  the 
Washington  News  and  other 
Scripps-Howard  papers,  termed  the 
Board's  decision  one  "that  left  the 
main  issue  still  befogged"  and 
ascribed  the  conflict  in  the  order 
and  "failure  to  give  a  clear  pro- 
nouncement on  whether  it  thinks 
labor  unions  should  be  beneficiaries 
of  royalty  funds  collected  from  em- 
ployers" to  disagreement  between 
the  members  representing  labor, 
public  and  industry. 

"The  main  issue  from  the  public 
standpoint,"  Mr.  Perkins  pointed 
out,  "is  whether  it  is  proper  and 
also  legal  for  a  labor  union  to  re- 
quire royalty  payments  direct  to 
the  union  from  employers  of  the 
union's  members,  without  restric- 
tion on  how  the  money  shall  be 
used  by  the  union." 

Several  newspapers  saw  a  paral- 
lel between  Mr.  Petrillo's  defiance 
of  the  Board  order  and  the  Mont- 
gomery Ward  case.  Phelps  Adams, 
Washington  correspondent  for  the 
New  York  Sun,  suggested  that  en- 
forcement of  compliance  "promises 
to  prove  deeply  embarrassing  to 
the  board  and  conceivably  may 
cause  a  few  unhappy  moments  to 
the  offices  of  Attorney  General 
Francis  Biddle". 

The  Washington  Star,  posing  the 
question  as  to  whether  other  unions 
will  ask  to  apply  the  royalty  prin- 
ciple, notes  Mr.  Petrillo's  defiance 
of  the  Board  order  and  his  asser- 
tion that  'he  will  take  the  case  to 
the  courts  on  the  ground  that 
he  is  not  a  war  industry.  The  Star 
wonders  "whether,  in  the  meantime, 
he  will  follow  Sewell  Avery  out  of 
his  office  in  the  arms  of  soldiers 
while  some  appropriate  branch  of 
Government  seizes  and  occupies  the 
headquarters  of  the  American  Fed- 
eration of  Musicians  .  .  ." 


AFM  Strike  B  an 
Remains  in  Effect 

Minnesota  Court  Refuses  to 

Lift  Order  Against  Union 

EFFORTS  of  the  Minneapolis  Mu- 
sicians Assn.  to  violate  a  direc- 
tive of  the  National  War  Labor 
Board  terminating  a  strike  against 
the  Minneapolis  studios  of  KSTP 
were  stopped  last  Friday  in  Hen- 
nepin County  District  Court  when 
Judge  Paul  W.  Guilford  refused 
to  lift  a  restraining  order  prevent- 
ing the  union  from  holding  a  meet- 
ing to  vote  on  strike  action. 

Appearing  at  a  hearing  before 
Judge  Guilford  to  show  cause  why 
the  order,  issued  June  17,  should 
not  be  continued  in  force  until  the 
regional  WLB  issues  its  decision 
on  the  case,  union  representatives 
filed  an  affidavit  of  prejudice 
against  the  court.  Judge  Guilford 
told  the  union  he  would  attempt 
to  find  another  judge  but  ruled  that 
no  meetings  could  be  held  in  the 
meantime  as  the  injunction  con- 
tinues for  30  days. 

The  union  then  asked  to  with- 
draw its  affidavit  of  prejudice. 
Judge  Guilford  ruled  such  a  re- 
quest would  have  to  be  submitted 
in  writing.  The  union  agreed  and 
the  court  ruled  it  would  take  the 
matter  under  advisement. 

Prior  to  the  union's  appearance, 
attorneys  for  KSTP  pleaded  before 
Judge  William  A.  Anderson  that 
the  case  be  referred  back  to  Judge 
Guilford,  who  originally  issued  the 
injunction.  KSTP  then  filed  an  affi- 
davit of  prejudice  against  Judge 
Anderson  and  the  court  had  no 
alternative  but  to  refer  the  case 
to  Judge  Guilford. 

Messrs.  Guilford  and  Anderson 
are  the  only  judges  available  at 
present. 

Judge  Guilford's  order  enjoins 
the  union  from  conducting  any 
meeting  "in  which  any  vote  shall 
be  taken  ordering  musical  serv- 
ices to  be  withheld  from  KSTP" 
and  also  restrains  the  union  from 
"in  any  manner  violating  terms 
and  conditions  of  the  directive  or- 
der of  the  War  Labor  Board  or 
doing  anything  which  would  cre- 
ate a  work  stoppage  in  tfre  Min- 
neapolis studios." 


CIO  Threatens  to  Appeal 
Alleged  Discrimination 

A  CAMPAIGN  against  stations 
which  adhere  to  the  NAB  code 
may  be  conducted  through  FCC  pe- 
titions by  the  CIO,  an  editorial  in 
the  June  19  issue  of  the  CIO  News, 
inferred.  Titled  "Vanishing  Free- 
dom of  the  Air,"  the  CIO  publica- 
tion deplored  discontinuance  of  the 
NBC  weekly  broadcast,  Labor  for 
Victory  in  which  the  AFL  and 
CIO  alternately  conducted  the  pro- 
gram and  commented: 

"About  the  only  legal  recourse 
labor  has  at  present  against  all 
these  discriminations  is  to  appeal 
to  the  FCC  against  renewal  of  li- 
censes" for  failure  to  operate  in  the 
public  interest. 
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KFAB  Awards  Scholarships 
To  4-H  Club  Winners  •  •  •  • 


This  annual  presentation  of  the  KFAB  Schol- 
arship Awards  at  Lincoln,  Nebraska,  during  4-H 
Club  Week  is  another  service  rendered  by  the 
BIG  FARMER  STATION  to  its  town  and  farm 
communities. 

Pictured  above  at  the  left  is  Hugh  Feltis,  of 
KFAB,  congratulating  La  Rayne  Steyer  of  Exeter, 
Nebraska,  the  girl  winner.  On  the  right  is  W.  H. 
Brokaw,  director  of  the  extension  service  of  the 
Nebraska  College  of  Agriculture,  shaking  hands 
with  Robert  Cole  of  Plattsmouth,  Nebraska,  the 
boy  champion. 


These  scholarships  were  awarded  to  the  boy 
and  girl  champions  of  a  statewide  KFAB  4-H 
Club  sponsored  public  speaking  contest.  The 
two  victors  were  each  presented  with  a  $150 
scholarship  to  the  University  of  Nebraska. 

These  winners  are  typical  of  the  aggressive- 
ness and  sincerity  of  over  30,000  4-H  Club  mem- 
bers in  the  vast  KFAB  area.  For  more  than  20 
years,  KFAB  has  served  these  boys  and  girls  and 
their  families.  If  you  have  a  message  for  farmers 
in  this  area,  let  the  BIG  FARMER  STATION 
tell  the  folks  all  about  it; 


J?ie  BIG  Fm**te<i  orf 


Me  Ce*&a6  Stated' 


LINCOLN, 

780  KC  - 10,000  WATTS 


HUGH  Fans,  General  Manager 


OMAHA 

BASIC  COLUMBIA 

Represented  by  EDWARD  PBTKY  COMPANY 


NorthCarolina 

is  the 

Souths  No.l 

Agricultural 
State 


CASH  INCOME  and  GOV'T  PAYMENTS 

(IN  MILLIONS) 


NORTH  CAROLINA 


i 


$22/.  8 


AVERAGE  OF 
NINE  OTHER 
SOUTHERN  STATES 


r 


Source:   —   Department   of  Agriculture,  19*0 


WPTF 

with  50.0 00 Watt, 

in  RALEIGH  is 

NorthCakoiinas 

No.l 

Salesman 


NBC     —      6  8  O     K.  C. 


^   FREE  6-  PETERS,  NATIONAL  REPRESENTATIVES 


FCC  Starts  Study  to  Compile 
Record  of  Station  Equipment 


AN  IMMEDIATE  survey  of  equip- 
ment of  all  standard  broadcast  sta- 
tions is  being  undertaken  by  the 
FCC  engineering  department  under 
forms  approved  by  the  Bureau  of 
the  Budget  (303-A  and  B)  as  part 
of  the  Commission's  revised  form 
governing  renewal  of  broadcast 
station  licenses. 

Form  303-A,  covering  informa- 
tion on  stations  using  non-direc- 
tional antennas,  and  303-B  for 
those  using  directional  antennas, 
will  be  dispatched  to  stations  by 
the  FCC's  engineering  department, 
so  that  a  full  record  of  equipment 
on  hand  will  be  available.  When 
stations  file  their  first  renewal  ap- 
plications under  the  new  three-year 
tenure,  the  technical  information 
will  not  be  sought,  unless  substan- 
tial changes  in  equipment  have 
been  made.  Thereafter,  the  in- 
formation, as  part  of  the  renewal 
form,  will  be  requested  each  three 
years,  along  with  the  renewal 
[Broadcasting,  June  12]. 

Budget  Bureau  Approves 

The  Bureau  of  the  Budget,  in 
approving  the  exploratory  forms, 
also  authorized  the  immediate  tech- 
nical survey,  but  with  the  under- 
standing that  similar  information 
would  not  be  requested  within  a 
year  on  renewals. 

The  revised  renewal  form  303, 
plus  the  supplements,  elicits  from 
stations  far  more  information*  than 
heretofore  requested  in  connection 
with  renewals.  In  addition  to  the 
comprehensive  engineering  data — 
sought  for  the  first  time — the  form 
sets  out  a  new  method  of  break- 
down of  programs  to  show  the 
amount  of  network  service  used  by 
stations,  as  well  as  the  distribution 
between  commercial  and  sustaining, 
and  live  talent  and  recordings.  De- 
tailed information  on  network  pro- 
grams is  sought.  The  new  renewal 
form,  minus  the  engineering  sup- 
plements, will  be  used  effective 
Aug.  1  for  licenses  which  expire 
Oct.  1. 

Form  303-A,  dealing  with  non- 
directional  antennas,  covers  six 
pages  and  requires  notarization. 
Names,  types  and  descriptions  of 
all  equipment  used  is  required, 
along  with  automatic  temperature 


CBC  Record  Log 

CANADIAN  stations  which  re- 
broadcast  Canadian  Broadcasting 
Corp.  network  programs  by  tran- 
scription must  wait  three  hours  af- 
ter the  original  live  show  to  air  the 
transcription,  under  CBC  regula- 
tion 7  (m),  released  by  Jack  Rad- 
ford, Toronto,  CBC  supervisor  of 
station  relations.  The  new  rule,  de- 
signed to  avoid  a  simulation  of  a 
network,  provides  a  lapse  of  three 
hours  between  actual  network 
broadcast  and  the  rebroadcast. 


control,  frequency  monitor,  an- 
tenna design  construction  and  per- 
formance, and  related  data.  The 
names  of  all  parties  who  prepared 
or  assisted  in  the  preparation  of 
the  information  is  requested,  in- 
cluding consulting  engineer. 

Form  303-B,  dealing  with  sta- 
tions using  directional  antennas,  is 
even  more  detailed,  covering  11 
pages.  It  asks  similar  information 
on  all  equipment,  along  with  most 
complete  data  on  directional  opera- 
tion, phasing  and  readings.  Sta- 
tions are  asked  to  attach  sketches 
of  their  antenna  systems,  identify- 
ing each  element  by  a  number. 
Names  of  all  parties  assisting  in 
the  preparation  likewise  are  re- 
quired. 


WOR  Dart  Map 

ADVERTISERS,  agency  men,  and 
their  families  will  welcome  the 
latest  promotional  piece  sent  out  by 
WOR  New  York — a  dart  game- 
board  in  the  form  of  a  green,  blue, 
red  and  white  map  of  the  stations 
coverage  area.  Accompanying  in- 
structions show  how  to  play  "Hit 
Treasure  Island  with  WOR."  Play- 
ers are  told  to  aim  at  one  of  the 
16  WOR  markets  marked  on  the 
map,  scoring  50  points  for  the  bulls- 
eye,  the  New  York  metropolitan 
area.  Station  expresses  the  hope 
that  players  will  be  reminded  of 
"the  ease  and  economy  with  which 
WOR  can  thrust  your  message  into 
the  greatest  concentration  of  dense- 
ly-populated sales-treasure  spots  in 
the  eastern  United  States."  Pres- 
entation is  a  sequel  to  the  WOR 
"Treasure  Island"  promotional  map 
issued  some  time  ago. 


Fibber  Tops  Canada 

FIBBER  McGEE  &  MOLLY  re- 
mained in  first  place  in  the  June 
Canadian  evening  popularity  poll 
with  a  rating  of  34.7  as  against 
38.4  in  May,  according  to  the  El- 
liott-Haynes  ratings  issued  June  19 
at  Toronto.  Jack  Benny  placed  sec- 
ond with  32.3,  followed  by  Radio 
Theatre,  Bing  Crosby  Music  Hall, 
Bobe  Hope,  Aldrich  Family,  Treas- 
ure Trail  (Canadian  program), 
Fred  Allen,  Album  of  Familiar  Mu- 
sic, Fighting  Navy  (Canadian  pro- 
gram), John  &  Judy  (Canadian 
program),  Waltz  Time,  Alan  Young 
Variety  Show  (Canadian  pro- 
gram), Information  Please,  and 
Victory  Parade  (Canadian  pro- 
gram). Sets  in  use  in  June  dropped 
to  46.1  for  the  leading  program 
from  47.6  in  May.  The  five  leading 
French  evening  shows,  all  Cana- 
dian originations,  were  Course  au 
Tresor.  with  a  rating  of  29.6,  fol- 
lowed by  Ceux  Qu'on  Aime,  Les  Se- 
crets du  Dr.  Morhanges,  Radio 
Theatre,  and  La  Mine  d'Or. 
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JIM  KRAUTTERS  of  WLW  Pro- 
motions Inc.,  Cincinnati,  has  received 
word  that  his  3  year-old  pedigreed 
police  dog,  "Duke,"  has  lost  his  life 
in  the  "service  of  his  country." 
"Duke",  who  was  in  service  for  over 
a  year,  was  lost  in  the  Pacific  area. 
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A  Market  Built  For  Two 


TEAMED  together,  the  two  great  New  York  markets  reached 
by  WOV,  give  this  important  station  a  continuous,  balanced 
listener  audience  every  hour  of  the  night  and  day  #  In  the 
daytime,  WOV  dominates  metropolitan  New  York's  Italian- 
speaking  audience  with  a  Pulse  rating  that  reports  as  high 
as  76%  coverage  of  the  520,000  Italian  radio  homes  ©  In 
the  evening,  between  the  Hooper  hours  of  7:30  and  10:00 
p.m.,  WOV  covers  more  radio  homes  than  any  other  New  York 
Independent  station  ...  at  less  than  one-half  the  cost  of 
the  next  ranking  station. 

RALPH  N.  WEIL,  GENERAL  MANAGER 
JOSEPH  HERSHEY  McGILLVRA,  NAT'L  REP. 


New  York 


THE  MEMPHIS  MARKET 


Memphis  is  the  world's  largest 
hardwood  lumber  market,  and  one  of 
America's  most  important  wood  work- 
ing centers.  There  are  more  than  a 
thousand  mills  in  this  area! 

WMC,  the  station  most  people  listen 
to  most  in  the  Memphis  area,  is  the  out- 
standing selling  medium  of  this  12th 
largest  trade  area  in  America. 


97%  of  'Companion' 
Readers  Own  Sets 

Survey  Discloses  65%  Plan 
Post- War  Radio  Purchases 

RADIO  ownership  of  97%  among 
readers  of  Woman's  Home  Com- 
panion is  shown  in  a  survey  con- 
ducted by  Crowell-Collier  Publish- 
ing Co.,  New  York.  In  upper  in- 
come groups  ownership  reached 
nearly  100%.  In  the  lower  brackets 
it  was  89%. 

Based  on  a  64%  return  (931 
homes)  to  a  questionnaire  mailed 
to  1,600  readers,  the  survey  dis- 
closed an  average  of  1.7  radios 
per  home,  with  49%  owning  one 
set,  37%  two  and  10%  three.  Of 
the  total,  22%  reported  at  least  one 
set  out  of  order  and  15%  of  all 
radios  not  in  satisfactory  working 
condition. 

Television,  FM  Interest 

Post-war  buying  plans  contem- 
plate new  radios  in  65%  of  the 
homes,  with  the  biggest  demand  for 
radio  -  phonograph  combinations. 
Only  3%  specified  television  re- 
ceivers. Tone  quality  will  be  given 
first  consideration  by  80%  of  the 
women  canvassed.  Manufacturers' 
reputations  were  rated  second  and 
appearance  of  receiver  third. 

Only  35%  were  familiar  with 
FM.  Of  that  group  84%  consider 
FM  a  necessity  in  the  next  radios 
they  buy.  Sample  comments  on  FM 
included  such  remarks  as:  "At 
first  I  liked  FM;  not  too  much  ad- 
vertising"; "It  depends  on  how  FM 
develops";  "We're  very  interested 
in  FM  and  believe  it  will  be  the 
coming  improvement  in  radio."  One 
reader  wrote,  "I  don't  consider 
FM  necessary  in  a  reeeiver  until 
all  major  broadcasting  stations 
use  it." 


WDBJ  Anniversary 

WDBJ  Roanoke,  Va.,  will  celebrate 
its  20th  anniversary  June  20.  Ray 
P.  Jordan,  manager,  will  celebrate 
on  the  same  date,  having  been 
with  the  station  since  its  inception. 
Paul  Hollister,  CBS  vice-president 
in  charge  of  advertising,  has  sent 
a  two-minute  congratulatory  tran- 
scription for  the  occasion.  Station 
is  a  CBS  affiliate. 


"A  PEOPLE'S  INDUSTRY",  said 
Louis  B.  Mayer  (right,  head  of 
M-G-M  studios,  speaking  of  radio 
during  a  closed  circuit  address  to 
exhibitors  previewing  the  five- 
weekly  quarter-hour  M-G-M  Screen 
Test  on  Mutual  stations.  He  en- 
dorsed theatre  use  of  radio  as  an 
advertising  medium.  Lewis  Allen 
Weiss  (center),  vice-president  and 
general  manager  of  Don  Lee  Broad- 
casting System,  introduced  Mr. 
Mayer,  with  Louis  K.  Sidney,  gen- 
eral executive  of  M-G-M  and  for- 
mer manager  of  WHN  New  York. 


Post- War  Radio  Future 
Bright,  Says  Rasmussen 

SPEAKING  before  the  Advertising 
and  Sales  Executive  Club  of  Kan- 
sas City  June  19,  J.  H.  Rasmus- 
sen,  commercial  manager  of  Cros- 
ley  Corp.,  pre- 
dicted that  with- 
in three  or  four 
years  after  tele- 
vision gets  under 
way  commercial- 
ly, more  than 
30,000,000  per- 
sons will  be  able 
to  receive  video 
transmission.  Mr. 
Rasmussen  re- 
vealed that  an 
estimated  pent-up  demand  for  20,- 
000  sets  exists,  which  will  be  ex- 
panded as  television  and  FM  be- 
come available.  In  his  speech  Mr. 
Rasmussen  summarized  his  views 
of  what  the  future  holds  for  vari- 
ous other  electrical  products  and 
appliances,  in  addition  to  radio. 
Pointing  out  that  the  radio  indus- 
try produced  13,000,000  receiver 
sets  in  1941,  Mr.  Rasmussen  said 
that  the  industry  will  this  year  pro- 
duce $3,000,000,000  worth  of  sig- 
nal and  communications  equipment 
for  the  armed  services  alone — 
more  than  ten  times  its  1941  pro- 
duction. 


Mr.  Rasmussen 


OWI  PACKET,  WEEK  July  17 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during 
the  week  beginning  July  17.  All  station  announcements  are  50  seconds  and  available  for 
sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of  these  im- 
portant war  messages.  Each  X  stands  for  three  announcements  per  day  or  21  per  week. 


STATION  ANNOUNCEMENTS 
NET-  Group  Group  NAT.  SPOT 

WAS.  MESSAGE  WORK  KW  OI  PLAN 

PLAN         Aff.  Ind.        Aff.  Ind.  Live  Trans. 


Prepare  for  Winter   X          _ 

War  Bonds      X  X  X  X   

Economic  Stabilization 

(prices)    X 

Home  Canning    X    X    X 

WAVE  Recruiting   X  X  X  X 

V-Mail    _  X  X 


See  OWI  Schedule  of  War  Messages  147  for  names  and  time  of  programs  carrying  war 
messages  under  National  Spot  and  Network  Allocation  Plans. 


REPRESENTED    NATIONALLY  BY 

THE  BRANHAM  COMPANY 


★  5000  WATTS  DAY  &  NIGHT 
★  NBC  NETWORK 

MEMPHIS,  TENN. 

★ 


OWNED    AND    OPERATED  BY 

THE  COMMERCIAL  APPEAL 


(wmc -Memphis    WJDX  -  jacMon,  Mia* 
MEMBER  OF  SOUTH  CENTRAL  QUALITT  NETWORK  ]  hark  -  Little  Rock  wsMB-Newonean 


KWKH  -  KTBS  -  Shreveport 
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THE  BLUEGRASS  GETS  THE  Slue 
 Slue  GETS  THE  BLUEGRASS 


On  July  1st,  1944 


WLAP — Tne  on|y  station 
exclusively  serving  Lex- 
ington's rich  ($92,000,- 
000  annual  retail  sales), 
populous  (350,000  peo- 
ple) Bluegrass  market, 
proudly  announces  its 
BLUE  affiliation  on  July 
1st  .  .  .  bringing  BLUE 
programming  to  71,110 
Bluegrass  radio  homes. 


WLAP  Jlexinjton,  Kentucky 

•  BLUE  .    J.  E.  WILLIS,  Manager  •  MUTUAL 

—  The  Thoroughbred  Station  — 
other  nunn         WCMI         WBIR         KFD A 

STATIONS — Ashland,  Ky. -Huntington,  W.  Va.   Knoxville,  Tenn.   Amarillo,  Texas 
All  four  stations  owned  and  operated  by  Gilmore  N.  Nunn  and  J.  Lindsay  Nunn. 
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Blue  Exchanges  Programs  With  Brazil; 
Four  S.  A.  Stations'  Time  Now  Available 


AN  ARRANGEMENT  for  ex- 
change of  programs  between  the 
Blue  Network  and  the  four  Brazil- 
ian stations  owned  by  A.  J.  Bying- 
ton  Jr.,  which  in  effect  makes  these 
stations  Blue  affiliates  in  Brazil 
with  guaranteed  time  periods  for 
Blue  programs,  was  announced  last 
week  by  Edward  J.  Noble,  chair- 
man of  the  board,  Blue  Net- 
work Co. 

Agreement  calls  for  the  exchange 
of  some  sustaining  program  ma- 
terial between  the  two  countries, 
but  is  understood  to  be  primarily 
a  means  for  placing  the  Brazilian 
stations  at  the  disposal  of  Ameri- 
can advertisers  whose  products 
have  distribution  in  Brazil.  Four 
types  of  service  are  oifered: 

1.  Advertisers  sponsoring  musical  pro- 
grams on  the  Blue  may  have  these  pro- 
grams recorded  at  the  time  of  broadcast. 


with  program  continuity  and  commercials 
dubbed  in  by  a  Portugese-speaking  an- 
nouncer. The  transcriptions  will  then  be 
flown   to   Brazil  for  broacasting. 

2.  If  simultaneous  broadcasting  of  such 
programs  in  both  countries  is  desirable, 
program  could  be  sent  to  Brazil  via  point- 
to-point  commercial  communications  fa- 
cilities as  it  is  broadcast  to  the  Blue 
Network  in  the  U.  S.,  with  the  Portu- 
gese announcements  cut  in  from  a  sepa- 
rate studio. 

3.  Advertisers  can  have  programs  spe- 
cially produced  for  the  Brazilian  audiences 
in  the  Blue  studios — dramatic,  news,  va- 
riety and  other  programs  in  which  dia- 
logue is  an  important  part — such  programs 
either  to  be  recorded  and  flown  to  Brazil 
or  sent  point-to-point  if,  as  in  the  case 
of  a  news  program,  speed  is  required. 

4.  Advertisers  may  have  programs  pre- 
pared in  script  form  by  the  Blue  and 
the  scripts  sent  to  Brazil  for  production 
and  broadcast   locally  with  native  talent. 

Blue-Byington  pact,  first  ven- 
ture of  the  Blue  into  the  inter- 
national field,  is  reported  to  have 
been  approved  by  the  governments 
of  both  countries.  Plan  is  the  fore- 


runner of  a  number  of  similar  ar- 
rangements  with  broadcasters  in 
other  countries,  both  in  Latin 
America  and  in  Europe  and  Asia. 
Some  of  these  agreements  may  be 
concluded  in  the  near  future,  with- 
orders  awaiting  the  end  of  the 
war. 

Rates  Vary 

Stations  covered  by  the  Brazil- 
ian deal  are:  PR  A3  Rio  de  Janeiro, 
PRB6  Sao  Paulo,  PRF7  Campos 
and  PRB2  Curityba.  Four-station 
hookup,  said  to  cover  80%  of  the 
potential  audience  in  Brazil,  is 
available  at  the  following  rates: 
8  a.m.  to  noon,  $300  an  hour;  noon 
to  2  p.m.,  $450  an  hour;  2  to  6 
p.m.,  $300  an  hour;  6  to  11  p.m., 
$600  an  hour.  Advertisers  spend- 
ing more  than  $200  weekly  for  13 
weeks  or  longer  earn  rebates  rang- 
ing from  5%,  to  15%  for  those 
spending  more  than  $600  weekly. 
Discounts  of  5%  for  26  weeks  and 


New  Canada  Outlet 

CKNW  are  the  call  letters  of  a  new 
250  w  station  on  1230  kc  at  New 
Westminster,  B.  C,  licensed  to 
William  Rae  Jr.,  Vancouver. 
CKNW  will  be  located  in  the 
Queensborough  District  of  Lulu 
Island,  New  Westminster. 


10%  for  52  weeks  are  also  al- 
lowed. 

In  addition  to  the  four  Byington 
stations,  it  is  possible  for  other 
Brazilian  stations  to  be  added, 
either  by  transcription  or  with 
the  programs  relayed  by  wire  or 
point-to-point  radio  to  the  addi- 
tional outlets. 

Announcement  of  the  Brazilian 
agreement  follows  by  two  months 
the  creation  of  the  Blue's  interna- 
tional division  and  the  appointment 
of  Donald  Withycomb,  for  the  pre- 
vious three  years  head  of  the  Bra- 
zilian Section  of  the  Office  of  the 
Coordinator  of  Inter-American  Af- 
fairs, as  its  manager  [Broadcast- 
ing, April  10]. 


MBS,  MEXICO  NET 
SPONSORSHIP  PLAN 

PLANS  are  now  under  considera- 
tion for  what  will  probably  be  the 
first  international  network  radio 
advertising  by  direct  wire  between 
this  country  and  a  non-English 
speaking  nation,  and  for  develop- 
ing an  interchange  of  programs 
between  the  United  States  and 
Mexico  designed  to  further  an  un- 
derstanding between  the  two  coun- 
tries, it  was  disclosed  last  week 
at  MBS  New  York  headquarters 
by  Jose  Yturbe,  president  of  Radio 
Mil,  Mexican  chain  affiliate  of  Mu- 
tual, and  by  Miller  McClintock, 
MBS  president. 

A  number  of  Mexican  producers 
of  mass  consumption  commodities 
are  interested  in  the  American  net- 
work audience,  and  some  are  con- 
sidering a  combined  Radio  Mil- 
Mutual  hook-up,  it  was  learned. 
Conversely,  with  a  substantial  per- 
centage of  American  producers 
having  some  Mexican  distribution, 
some  have  expressed  a  definite  in- 
terest in  an  across-the-border  com- 
mercial network  hook-up  with  Ra- 
dio Mil  stations.  There  are  no  com- 
mitments on  either  side  as  yet, 
but  the  two  radio  executives  agreed 
that  specific  plans  would  probably 
materialize  within  six  months,  or 
at  the  most  a  year. 

More  immediate  plans  concern 
the  development  of  nrogram  ma- 
terial mutually  acceptable  to  both 
peoples,  according  to  Mr.  Yturbe, 
who  pointed  out  that  by  reason  of 
the  difference  in  languages,  music 
broadcasts,  such  as  the  Cleveland 
Symphony  Orchestra,  or  Xavier 
Cugat  programs,  would  provide  the 
best  international  entertainment 
and  at  the  same  time  serve  as  a 
common  language,  binding  the  two 
nations.  International  network  ra- 
dio can  also  be  used  to  teach  the 
countries  each  others  language,  he 
pointed  out.  Mr.  Yturbe,  who  re- 
turned to  Mexico  last  Saturday, 
said  that  his  visit,  following  Mr. 
McClintock's  trip  to  Mexico  several 
months  ago,  inaugurated  a  series 
of  exchange  visits  between  execu- 
tives, program  producers,  engineers 
and  other  members  of  the  two  radio 
companies. 


PORTRAIT  OF  A 

^^^MARKET 

Few  markets  offer  such  diversified  sources  of  spendable  wealth 
as  this  great  area  embracing  East  Texas-North  Louisiana-South 
Arkansas.  For  here,  great  quantities  of  oil  and  gas,  lumber  and 
agricultural  products,  minerals  and  livestock,  are  produced  each 
year.  And  each  year  shows  a  steady  upward  growth  that  means 
future  prosperity  to  all  who  live  within  its  boundaries.  It's  a 
bonanza  market  for  your  advertising  dollars  now — and  one  in 
which  future  sales  will  be  even  greater.  Let  KWKH  or  a  Bran- 
ham  representative  furnish  you  with  further  details. 

KWKH 

50.000  WATTS 


A  Shreveport  Times  Station 


Represented  by  the  Branham  Co. 


THE      SELLING      POWER      IN      THE      BUYING  MARKET 
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BIGGEST  of  all  animals,  the  Whale  is  EX- 
CLUSIVE  because  of  its  bulk  .  .  .  and  because 
of  its  oil,  its  bone,  its  tail.  Sixty-five  feet  in 
length,  40  around,  this  "marine  mammal" 
can  yield  20  tons  of  oil,  a  ton  of  whalebone. 
Its  tail,  powerful  instrument  of  motion  and 
defense,  when  shaken  in  air,  cracks  like  a 
whip,  resounds  for  three  miles. 


EVERETT  L.  DILLARD 

General  Manager 


ELIZABETH  WHITEHEAD 

Station  Director 


K-O-Z-Y  . .  .  EXCLUSIVE,  TOO,  in  the  Kansas 
City  Area  ...  is  the  only  FM  key  to  key  peo- 
ple in  this  Basic  Market.  KOZY  is  ready  to 
project  this  EXCLUSIVE  VALUE  today  ...  as 
salespower  tomorrow  ...  to  YOUR  EXCLU- 
SIVE ADVANTAGE!  Write  for  Rate  Card  3 
and  EXCLUSIVE  details. 


EMKodioStotionlKOZY 


PORTER  BUILDING  •  KANSAS  CITY,  MISSOURI 


Pioneering 


FM    in    the    Kansas    City  Are 


Add  Another  Star  to  the 


0*1 


Grace  Nelson 
McTernan,  so- 
prano soloist 
on  "Y  our 
America" 
broadcasts. 


Quartette  of 
beauties  featur- 
ed in  th-3  or- 
chestra of  ihe 
U.    P.  show. 


,J0 


PRODUCED  BY  STATION  WOW,  OMAHA,  FOR 
THE  UNION  PACIFIC  RAILROAD  ON  NBC  NET- 
WORK   SATURDAYS    AT    4    P.  M.  (CWT) 


Josef  Koestner 
Musical  Direc- 
tor of  Union 
Pacific's  "Your 
America"  show. 


A  WOW  control  operator  shown 
at  Gates  Console  while  airing 
"Your  America"  show. 
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Lyle  De  Moss, 
Program 
Director,  WOW, 
Omaha.  Pro- 
ducer of  "Your 
America"  origi- 
nating at  WOW. 


"Behind  the  scenes,"  WOW's  Gates  Console  is  giving  an  all-star  perform- 
ance. The  Model  30  is  designed  with  true  showmanship  in  appearance  .  .  . 
engineered  for  efficiency  that  is  paying  off  during  these  days  when  "the  show 
must  go  on" — or  else!  The  remarkable  performance  records  these  Gates  Con- 
soles are  providing  more  than  six-score  stations,  are  convincing  evidence  that 
Gates  studio  equipment  is  engineered  for  dependability  you  get  today  and 
will  want  tomorrow. 

War-time  restrictions  do  not  allow  the  sale  of  new  broadcasting  equipment  without  priority.  Therefore, 
this  equipment  is  presented  merely  to  acquaint  you  with  Gates  developments. 

GATES  RADIO  and  Supply  Co 

QUINCY,  ILLINOIS,  U.  S.  A. 

Manufacturers  of  Radio  Broadcast  Transmitters,  Speech  Equipment, 
Recording  Apparatus  and  Allied  Equipment  in  the  Electronics  Field 


BROADCASTING    •    Broadcast  Advertising 


AVERAGE  1943 
CASH  INCOME  PER  FARM-- 

tor  mmm  sum-  *5 61 3| 


1 

SOUTH  /p 

H  DAKOTA 

1 1    , 

Advantage  of 

WOWLAND 
FARMER 
Over  Average 
U.  S.  Farmer 


MORE  CASH  INCOME 
Than  Average  U.  Si  Farmer 


s1137 
II 


MORE  CASH  INCOME 
Than  Average  U.  S.  Farmer 


M379*  ) 


for  1943  is 


s  h  Income 
than  the  U.  S.  Average  by 


(AND  1944  LOOKS  EVEN  BETTER/) 

Radio  Station  WOW  covers  the  western  third  of  Iowa; 
the  eastern  two-thirds  of  Nebraska;  half  of  So.  Dakota 
and  rich  areas  of  Minnesota,  Kansas  and  Missouri 

Alk  I/O**  Bleu*  Man  {o*  AiuUUulUiU 


RADIO  STATION 

WOW 

OMAHA,  NEBRASKA 
590  KC  •  NBC  •  5000  WATTS 


Owner  and  Operator  of 

KODY  AT  NORTH  PLATTE 


JOHN    J.  CI 

LlIN,  JR., 

PRES.    &    GEN'l.  MGR. 

JOHN    B  L 

AIR    *  CO. 

REPRESENTATIVES 

WSIX  NOW  LEADS 

In  Nashville 

All  Day -8  A.M.  to  6  P.M. 

(Hooper  Listening  Index) 


MONTHS— MARCH-APRIL,  1944 
Total  Coincidental  Calls— This  Period  13,024 


STATION 

A 

WSIX 

B 

OTHERS 

MORNING  INDEX 
Monday  thru  Friday 
8:00-12:00  A.M. 

36.3 

40.4 

23.3 

0.0 

AFTERNOON  INDEX 
Monday  thru  Friday 
12::00-6.00  P.  M. 

29.1 

35.8 

35.1 

0.0 

HOOPER  LISTENING 
Morning  Index — 

WSIX  A 

October. November .  .  25.7  23.7 

November-December .  28.8  29.9 

December-January  .  .  33.7  34.8 

January -February .  .  .  37.3  31.5 

February-March  .  .  .  37.8  28.9 

March-April              40.4  36.3 


INDEX  OCTOBER  '43 -APRIL  '44 
Afternoon  Index — 


B                               WSIX  A 

50.6  October-November.  .  23.8  49.9 

41.3  November- December .  26.2  48.2 

31.5  December-January  .  .  29.3  43.8 

31.2  January-February.  .  .  29.8  40.6 

33.3  February-March.  .  .  .  32.4  38.1 
23.3  March- April              35.8  29.1 


B 

26.3 
25.4 
26.8 
29.6 
29.5 
35.1 


WSIX  has  shown  a  steady  increase  for  SEVEN  consecutive  months 


The  Katz  Agency,  Inc.,  National  Representatives 

Member  Station,  The  Blue  Network  and 
Mutual  Broadcasting  System 


5,000 
WATTS 


NASHVILLE,  TENHL 


George  Lohnes  and  Ronald  Culver  Form 
Radio  Engineering  Firm  in  Washington 


FORMATION  of  the  consulting  en- 
gineering firm  of  Lohnes  &  Culver, 
with  headquarters  in  Washington, 
was  announced  last  week  by  George 
M.  Lohnes  and  Ronald  H.  Culver. 
Both  have  been  engineers  on  the 
staff  of  Jansky  &  Bailey,  Washing- 
ton, for  a  number  of  years. 

The  new  firm,  which  has  estab- 
lished offices  at  922  Munsey  Bldg., 
will  handle  general  radio  engineer- 
ing, including  broadcasting,  AM 
and  FM,  and  television,  as  well  as 
allied  fields  of  electronics  and  com- 
munications. 

Mr.  Lohnes,  brother  of  Horace  L. 
Lohnes,  Washington  radio  attor- 
ney, had  been  with  the  Jansky  firm 
since  May  1932.  From  October  1931 
until  May  1932  he  was  employed 
by  his  brother.  While  with  the 
Jansky  firm,  he  attended  George 
Washington  U.  School  of  Engineer- 
ing and  served  successively  as 
draftsman,  technical  assistant  and 
in  office  engineering  and  laboratory 
engineering.  Upon  completion  of 
school  work,  he  assumed  duties  as 
field  engineer  for  the  firm  and  dur- 
ing the  past  two  years  has  been  in 
charge  of  broadcast  work,  includ- 
ing operation  of  the  Jansky  & 
Bailey  experimental  FM  station 
W3XO. 

Native  of  Ohio 

A  native  of  Dayton,  where  he 
was  born  Sept.  10,  1908,  Mr.  Lohnes 
graduated  from  the  public  schools 
of  that  city  and  in  1938  received  a 
B.S.  in  electrical  engineering  from 
George  Washington.  He  is  a  mem- 
ber of  the  Institute  of  Radio  Engi- 
neers, Theta  Tau,  professional  col- 
lege engineering  fraternity.  He  is 


Mr.  Lohnes         Mr.  Culver 

married  and  has  three  children. 

Mr.  Culver  joined  the  Jansky  & 
Bailey  firm  in  1935  and  served 
with  it  until  his  resignation  this 
month.  Engaged  in  general  consult- 
ing radio  engineering,  he  also  was 
identified  with  the  Jansky  &  Bailey 
laboratory  on  design,  construction 
and  operation  of  communication 
and  electronic  equipment.  Born  in 
Milan,  Mich.,  on  Sept.  26,  1906,  Mr. 
Culver  is  a  graduate  of  York,  Mich., 
Township  School,  Ann  Arbor  High 
School,  and  the  U.  of  Michigan  in 
1934  with  a  B.S.  in  electrical  en- 
gineering, specializing  in  radio  com- 
munications and  electronics.  He  is 
a  member  of  the  Engineering  Hon- 
orary Society,  Tau  Beta  Pi;  asso- 
ciate member  of  the  Scientific  So- 
ciety, Sigma  Xi,  and  associate  mem- 
ber of  IRE. 

While  attending  U.  of  Michigan, 
and  for  one  year  after  graduation, 
Mr.  Culver  was  employed  by  the 
Physiology  Department  of  the  U.  of 
Michigan  Medical  School  and  the 
Heart  Station  of  the  U.  of  Michigan 
Hospital,  doing  research  and  de- 
velopment work  on  electronic  equip- 
ment for  use  in  these  departments. 
He  is  married  and  has  two  children. 


Dr.  Beverage  Honored 

TO  Dr.  Harold  H.  Beverage,  asso- 
ciate director  of  RCA  Labs.,  in 
charge  of  communications  research, 
the  U.  S.  Signal  Corps  has  awarded 
a  certificate  of  appreciation  for  his 
help  in  the  installation  of  a  radio 
teletype  circuit  in  the  North  At- 
lantic route.  Maj.  Gen.  H.  C.  Ingles, 
chief  signal  officer,  who  advised  Dr. 
Beverage  of  the  honor,  said,  "Your 
tireless  effort  and  valuable  advice 
.  .  .  constituted  a  great  contribu- 
tion to  the  Signal  Corps  in  its  gi- 
gantic task  of  furnishing  the 
United  States  Army  the  world's 
greatest  military  communications 
system."  Dr.  Beverage,  who  has 
been  with  RCA  since  1920,  is  the 
inventor  of  the  "wave  antenna" 
which  has  become  the  standard  for 
longwave  radio  reception. 


OCR  Shortage  List 

A  CONSUMER  supply  list  show- 
ing a  number  of  shortages  in  three 
categories,  "severe"  shortage, 
"shortage"  and  "mild"  shortage,  of 
hard  goods  items  has  been  made 
public  by  the  WPB's  Office  of  Ci- 
vilian Requirements,  it  was  learned 
last  week.  Radio  tubes  and  batteries 
fall  within  the  middle  shortage 
group,  which  covers  goods  in  suffi- 
cient supply  to  meet  from  30  to  60 
per  cent  of  the  demand.  Electrical 
appliances  that  are  out  of  civilian 
production  are  excluded  from  the 
consumer  supply  list,  the  OCR  said. 


Lucy  Monroe  to  Blue 

LUCY  MONROE,  opera  singer,  has 
been  appointed  director  of  civic  af- 
fairs of  the  Blue  Network.  Her 
duties  will  include  conducting  the 
war  worker  talent  show  Swing 
Shift  Frolics,  and  participating  in 
other  war  plant  broadcasts. 


Elgin  Dramas 

ELGIN  NATIONAL  WATCH  Co., 
Elgin,  111.,  starting  July  23,  will 
sponsor  on  the  full  Blue  Network 
weekly  half-hour  dramatizations 
of^the  material  obtained  by  Fre 
ling  Foster  for  his  Colliers  Maga 
zine  column.  Scheduled  for  Sunday, 
10:30  p.m.,  the  new  series  will 
bear  the  title  of  the  column  "Keep 
up  with  the  World".  Firm  dis- 
continues Adventures  of  Nero  Wolf 
on  136  Blue  stations,  Friday,  7- 
7:30  p.m.  July  14.  Agency  is  J 
Walter  Thompson  Co.,  Chicago. 
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WBAL  —  5  0,000  Watts 
JASIC  NBC  NETWORK 


One    of    America's    Great    Radio  Stations 
Nationally  Represented  by  Edward  Petry   &  Co. 


B  A 


M 


O  R 


KMA  President  Earl  May  presents  $25.00  War  Bonds  to  three  Iowa 
rural   school    students:    Jimmy    Van    Vliet,    salutatorian,  Marian 
Heuer,    valedictorian;    and    Jean    Shore,    essay    contest  winner. 
(Incidentally,  did  you  buy  your  bond  today?) 


FOKWARP,  MARCH  I 

Another  example  of  KMA  leadership  was  the  "Forward  March"  series 
of  monthly  programs  KMA  produced  for  ten  Iowa  stations  this  school 
year.  The  purpose — to  explain  rural  education  to  the  people — to  show 
how  rural  schools  are  geared  to  serve  America  at  war. 

This  big  series  was  an  outgrowth  of  the  original  rural  school  gradua- 
tion program  KMA  started  five  years  ago.  Situated  about  one  mile 
apart  on  country  roads,  rural  schools  often  can't  provide  the  most  satis- 
factory graduation  exercises.  KMA  met  that  need  by  featuring  the  Gov- 
ernor, the  State  Superintendent,  and  talented  rural  school  pupils.  The 
State  Department  of  Public  Instruction  went  one  step  further.  They 
conducted  special  examinations  in  Iowa's  99  counties  to  find  the  year's 
three  smartest  rural  graduates — shown  above  with  Earl  May. 

It's  rural  service  like  this  that  makes  KMA  the  No.  1  Farm  Station 
in  the  No.  1  Farm  Market.  That's  why  KMA  pulls  twice  as  much  listener 
mail  each  year  as  any  other  station  in  the  area.  Get  the  facts  on  the 
only  full-time  farm  station  in  America's  greatest  farm  market.  Avail- 
abilities, like  all  good  things,  are  limited — so  call  Free  &  Peters,  today, 
please ! 

KMA 

BLUE  NETWORK 

The  No.  1  Farm  Station  in  the  No.  1  Farm  Market 

152  COUNTIES  ABOUND 
SHENANDOAH,  IOWA 

m  Free  &  Peters,  use. 
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Newspaper  Problem  Not  Settled 

(Continued  from  page  11) 


that  litigation  was  pending  in  New 
York  courts  and  that  public  air- 
ing of  the  case  would  jeopardize 
Mr.  Noble's  defense. 

On  motion  of  Rep.  Hart  the  three 
majority  members  voted  to  post- 
pone hearings  in  the  WMCA  case, 
pending  completion  of  the  litigation 
or  for  a  "reasonable  time."  The 
two  minority  members  not  pres- 
ent at  the  meeting,  openly  charged 
the  majority  with  "whitewashing" 
the  investigation  and  threatened 
to  disclose  confidential  testimony 
in  the  WMCA  case  on  the  House 
floor. 

Mr.  Garey  submitted  his  resig- 
nation. His  entire  staff,  with  the 
exception  of  Mr.  Barger  and  Har- 
vey Walker,  joined  him.  Mr.  Walk- 
er later  entered  the  Navy.  Mr. 
Barger  was  named  acting  general 
counsel,  a  post  he  held  until  Mr. 
Sirica,  a  Washington  attorney,  was 
appointed-  Although  Mr.  Sirica 
was  opposed  by  the  two  minority 
members  at  the  outset,  he  now  has 
full  Committee  support. 

Mr.  Sirica  has  taken  no  active 
part  in  hearings,  leaving  Mr. 
Barger  to  complete  the  phases 
which  closed  last  week.  Attending 
last  week's  hearings  were  Chair- 
man Lea  and  Reps.  Hart  and  Wig- 
glesworth.  Witnesses,  besides  Mr. 
Fly,  were  Commissioner  E.  K.  Jett 
anc7.  Mr.  Denny. 

Joint  Chiefs  of  Staff 
'Out  of  Field',  Says  Fly 

When  Chairman  Fly  appeared 
before  the  Committee  last  Tues- 
day he  placed  in  the  record,  with- 
out reading,  a  31-page  statement 
defending  the  RID.  Under  cross- 
examination  he  denied  that  the 
RID  had  "undertaken  monitoring 
of  military  circuits"  but  when  Mr. 
Barger  referred  to  a  letter  from 
an  Army  officer,  thanking  the  FCC 
for  calling  the  Army's  attention 
to  certain  military  broadcasts,  Mr. 
Fly  explained  that  the  RID  "cruised 
the  spectrum"  and  the  Army  broad- 
casts in  question  were  heard  dur- 
ing that  cruising. 

Chairman  Fly  opined  that  "in 
appropriate  fields"  the  Joint  Chiefs 
of  Staff  "demand  considerable  re- 
spect" but  he  emphatically  stated 
they  were  "out  of  their  field"  when 
they  recommended  to  the  President 
that  radio  intelligence  activities 
be  transferred  from  the  RID  to  the 
armed  services. 

The  witness  said  he  "may  have 
discussed"  the  Joint  Chiefs  of  Staff 
letter  personally  with  President 
Roosevelt  and  when  Mr.  Barger 
asked  if  he  opposed  their  recom- 
mendations, Mr.  Fly  appealed  to 
Chairman  Lea  that  what  he  dis- 
cussed with  the  President  was  a 
"secret  matter".  His  objection  was 
sustained. 

Mr.  Fly  later  said,  under  per- 
sistent questioning,  that  he  "never 
made  any  recommendations"  to 
have  the  Joint  Chiefs  of  Staff  sug- 
gestions withdrawn.   He  referred 


to  a  letter  on  President  Roosevelt's 
desk  from  the  Chief  Signal  Officer, 
praising  the  RID.  "How  do  you 
know  that  the  President  had  the 
Chief  Signal  Officer's  letter  on  his 
desk?"  asked  Mr.  Barger. 

"I  saw  to  it  that  he  got  it,"  re- 
plied Mr.  Fly.  When  Mr.  Barger 
referred  to  statements  Mr.  Fly  had 
made  before  the  Senate  Appropria- 
tions subcommittee  on  the  1945  fis- 
cal year  appropriation  and  repeat- 
edly attempted  to  get  a  direct  an- 
swer, the  FCC  chairman  retorted: 
"You're  not  prosecuting  me.  You're 
asking  for  facts."  On  appeal  from 
Mr.  Barger,  Chairman  Lea  ruled 
the  witness  could  continue  his  ex- 
planation. 

Newspaper  Ownership 
Question  Is  Aired 

Mr.  Barger  inquired  into  the 
newspaper  ownership  proceedings 
which  were  dismissed  last  Jan.  13 
by  the  FCC  [Broadcasting,  Jan. 
17].  Mr.  Fly  testified  that  the  Com- 
mission began  studies  "soon  after" 
Order  79  was  promulgated  March 
20,  1941,  and  concluded  after  "in- 
vestigations and  extensive  hear- 
ings" on  Jan.  13,  1944,  with  dis- 
missal of  the  procedure.  A  summary 
of  the  evidence  gleaned  by  the 
Commission  study  was  forwarded 
to  the  Appropriations  and  Inter- 
state Commerce  Committees  of 
Congress,  he  said. 

When  Mr.  Fly  reai  the  Commis- 
sion's findings,  as  related  in  a  pub- 
lic notice  Jan.  13,  Chairman  Lea 
inquired:  "Did  that  anticipate 
further  future  consideration  or  is 
that  considered  final  disposal  of 
the  proceedings?" 

"It  concluded  the  proceedings," 
replied  Mr.  Fly.  He  added  that 
newspaper  applications  for  stations 
were  held  up  pending  the  Commis- 
sion's findings,  but  that  there  were 
"only  a  few — about  three,  I  un- 
derstand". He  said  the  Commission 
"disposed"  of  them. 

Chairman  Lea  wanted  to  know 
what  procedure  is  followed  when 
a  newspaper  files  application  for 
a  station.  Mr.  Fly  cited  several 
hypothetical  examples  and  said  the 
Commission  had  to  weigh  the  pos- 
sibility of  "control  of  mass  com- 
munication." Competition  also  en- 
ters into  the  decision,  he  said. 

"Is  it  your  opinion  that  the  Com- 
mission has  general  authority  to 
issue  regulations  proscribing  news- , 
paper  ownership?"  asked  Mrj 
Barger. 

"That's  a  hypothetical  question 
I  don't  care  to  answer,"  replied! 
Mr.  Fly.  "If  the  Commission  mayi 
make  discrimination  in  newspaper ; 
ownership,  can't  it  extend  that  dis-j 
crimination  to  other  groups,  such  asl 
churches?"  continued  Mr.  Barger.J 

"That's  a  theoretical  question,'! 
was  Mr.  Fly's  answtr.  "I  can't  an-j 
swer  them.  I  don't  want  to  answerl 
for  the  Commission.  I'm  just  one! 
member."  He  admitted  under  cross-1 
examination  by  Rep.  Lea  that  the 
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If  you're  talking  about  per  cent  of  retail  sales  increase  dur- 
ing the  past  year,  "Suh,"  we  certainly  did.  You  see  Savannah 
ranks  third  among  all  major  American  Markets.  Really  not 
surprising  when  you  consider  the  number  of  permanent  in- 
dustries located  in  this  area.  Not  to  mention  the  three  new 
shipyards,  25,000  new  war  workers  and  six  military  centers 
the  war  has  added. 

When  that  many  people  with  plenty  of  jingle  in  their  pockets 
start  buying,  the  sales  really  mount  up.  What  do  they  buy? 
Why  the  products  they  hear  advertised  over  their  local  radio 
station,  for  one  thing.  And  the  smartest  advertisers  are  those 
who  recognize  this  fact  and  take  advantage  of  it. 


May 


LIBERTY 


HARBEN  DANIEL 
General  Manager 


NATIONAL 


SAVANNAH,  6E0P.6IA 


GEO.  P.  HOLLINGBERY  CO. 
National  Representative 


Selling  the  New  Savannah  Seaboard  Market 
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law  does  not  specifically  proscribe 
newspapers  from  radio  ownership. 
He  explained,  however,  that  the 
Commission  had  to  consider  "over- 
concentration  of  control."  He 
scouted  the  theory  that  FCC  would 
consider  churches  as  exercising 
such  control  but  told  the  Commit- 
tee that  "a  closer  question  might 
come  as  to  the  motion  pictures." 

Fly's  Remark 
Stricken  From  Record 

"If  the  Commission  finds  a  mon- 
opoly without  judicial  ruling,  would 
not  the  Commission  be  overstepping 
its  authority  in  the  absence  of  such 
a  court  decision?"  asked  Mr.  Bar- 
ger.  "The  Supreme  Court  decision 
answers  that,"  said  Mr.  Ply.  He 
referred  to  the  so-called  Frankfur- 
ter decision  of  May  10,  1943,  sus- 
taining the  Commission's  network 
regulations. 

Mr.  Barger  asked  whether  the 
Commission,  in  Mr.  Fly's  opinion, 
had  the  power  to  "proscribe  news- 
papers from  owning  radio  stations" 


Hicks  Program 

GEORGE  HICKS,  manager  of  the 
Blue's  London  newsroom,  whose 
broadcasts  on  the  invasion  of 
France  made  radio  history,  will 
be  heard  in  a  series  of  twice- 
weekly  reports  on  the  Blue,  Tues- 
day and  Thursday.  First  two  pro- 
grams, June  27  and  29,  will  be 
presented  at  4:45  p.m.,  and  there- 
after at  10:20  p.m.  Mr.  Hicks  will 
continue  to  cover  the  beachheads 
and  front  lines,  returning  to  Lon- 
don, where  the  signal  is  most  au- 
dible, for  broadcasting,  and  using 
his  film  recording  device  when 
necessary. 


and  the  witness  shot  back:  "You're 
not  paying  me  for  legal  opinions." 
Chairman  Lea  ordered  the  remark 
stricken  from  the  record  and  again 
Mr.  Barger  asked  the  question. 
Mr.  Fly  said  he  didn't  know  what 
the  Commission  thought. 

"Because  of  your  experience  as 
an  attorney,  Mr.  Fly,  and  because 
you  are  chairman  of  the  FCC  and 


BWC  I  felt  that  this  Committee 
would  value  your  own  opinion," 
said  Mr.  Barger.  "I'm  attempting 
to  help  guide  this  Committee  should 
it  consider  radio  legislation  and 
I'm  sure  your  opinion  would  be  of 
great  help.  In  other  words,  the 
question  still  remains  unsettled  and 
undetermined  ?" 

"That's  right,"  said  Mr.  Fly  and 
again  he  read  from  the  public  no- 
tice of  Jan.  13.  He  said  the  Com- 
mission had  made  no  recommenda- 
tions to  Congress  for  legislation, 
other  than  the  summaries  sent  to 
the  four  Committees.  When  Mr. 
Barger  asked  why  the  "monopoly 
angle"  of  newspaper  ownership 
couldn't  have  been  considered  with 
adoption  of  the  network  regula- 
tions, Mr.  Fly  replied  that  one  had 
to  do  with  "network  affiliations" 
and  the  "control  of  networks  over 
stations"  while  the  other  involved 
"individual  cases  of  over-concen- 
tration of  control." 

"As  the  matter  now  stands  the 
Commission  considers  each  appli- 
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MARKET  IS  CASTING  SHADOWS ! 


A  brilliant  future  has  been  proph- 
esied for  the  Charleston,  South 
Carolina  market.  In  a  survey  of 
post-war  prospects  it  is  ranked 
A-l*. . .  judged  to  have  superior 
possibilities  of  retaining  current 
outstanding  war-time  growth! 


These  coming  events  cast  their 
shadows  before ...  with  solidly 
built  markets  today,  steadily  gain- 
ing since  1940... in  an  area  where 
WCSC  has  50%  or  more  of  the 
audience  in  ten  out  of  fourteen 
hours.  (Surveys  prove  it!) 

*  Survey  by  Dr.  Hauser,  Bureau  of  Census 
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cation  by  a  newspaper  owner  or  a 
person  interested  in  a  newspaper 
on  its  own  footing  and  separately, 
and  may  apply,  in  effect,  what 
might  have  been  the  general  rule  in 
each  individual  case.  Is  that  cor- 
rect?" asked  Mr.  Barger. 

"The  Commission,  under  its  pol- 
icy," replied  Mr.  Fly,  "considers 
individual  applications.  It  declines 
to  permit  concentration  of  control 
in  the  hands  of  the  few  to  the  ex- 
clusion of  the  many." 

At  the  conclusion  of  Tuesday's 
hearing  Mr.  Barger  told  the  Com- 
mittee he  had  in  mind  questioning 
Mr.  Fly  on  the  network  regulations 
with  a  view  towards  aiding  Con- 
gress in  formulating  new  legisla- 
tion. Chairman  Fly  remarked :  "Do 
you  want  to  restore  the  monopoly?" 

Jett  Explains 
Engineer  Deferments 

When  Wednesday's  hearing 
opened,  Commissioner  Jett,  former 
FCC  chief  engineer,  presented  a 
54-page  prepared  statement,  de- 
fending the  Commission's  draft 
deferments  of  engineers.  He  cited 
various  directives  from  President 
Roosevelt  and  told  of  the  numer- 
ous changes  in  War  Manpower 
Commission  and  Selective  Service 
policies  with  reference  to  defer- 
ments. 

In  no  case,  said  Mr.  Jett,  did  the 
Radio  Intelligence  Division,  in 
which  most  of  the  deferred  em- 
ployes worked,  seek  deferments  for 
any  man  not  classified  essential 
under  Selective  Service  policies.  He 
said  that  under  present  policies  all 
men  under  26,  regardless  of  their 
essentiality,  "will  be  drafted." 

Defending  the  deferment  re- 
quests for  engineers  holding  Class 
A  licenses  Commissioner  Jett  told 
the  Committee  that  a  man  with 
such  a  license  "could  be  chief  engi- 
neer of  the  most  powerful  radio 
station  in  the  U.  S."  Referring  to 
charges  by  former  members  of  the 
Committee's  investigating  staff 
that  the  RID  had  sought  defer- 
ments for  "butter  makers"  "bak- 
ers' and  "bee  keepers",  Mr.  Jett 
explained  that  every  man  was  an 
experienced  amateur  operator  or 
had  had  actual  radio  engineering 
experience,  regardless  of  any  other 
professions. 

"You'll  find  that  an  amateur  is 
not  a  beginner,"  said  Commissioner 
Jett.  "He's  a  skilled  radio  opera- 
tor." Because  of  the  limited  num- 
ber of  skilled  technicians  and  of 
the  great  demand  by  both  industry 
and  the  armed  services,  the  RID 
has  been  obliged  to  conduct  an  in- 
tensive recruitment  campaign  for 
new  engineers,  he  said. 

With  the  $2,000,000  cut  in  appro- 
priations by  Congress  [Broadcast- 
ing, June  19]  for  the  1945  fiscal 
year,  a  million  of  which  was  lopped 
off  the  RID,  the  FCC  has  been 
"cutting  instead  of  recruiting", 
said  Mr.  Jett,  although  he  added 
that  "within  30  days  after  July  1", 
when  the  1945  fiscal  year  begins 
the  RID  probably  would  have  to 
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six  in  a  row. .  •  For  the  sixth  consecutive  year  the  radio  editors 

of  the  U.S.  declared  to  The  Billboard  that  CBS  led  the  nation  in  providing  usable  publicity 
material  to  the  press.  What's  more,  81%  more  radio  editors  cast  their  votes  this  year  than 
last. .  .And  what's  more,  the  276  points  cast  for  CBS  led  the  second  network  by  17%,  the 
third  network  by  57%,  the  fourth  network  by  148% —yielding  CBS  49  first  places  out  of 
89.  (The  second  network  won  25  points  for  first  place;  the  third  network  won  11;  the 
fourth  network  won  4.)  ...  It  would  be  pretty  silly  to  deny  that  Press  Information  at  CBS 
feels  okay  about  this  award.  But  maybe  the  reasons  why  it's  able  to  serve  the  news-men- 
and-women  of  the  country  to  their  liking  are  that  the  PI  (1)  understands  their  "angles" 
—  (2)  has  the  finest  stock  of  radio  programs  and  performers  to  talk  about — and  (3)  finds 
24  hours  altogether  too  short  a  workday  in  which  to  get  the  stuff  out,  and  out  right.  But 
if  a  modest  "thanks"  is  in  order,  let  it  be  directed  to  the  radio  editors  who 
have  expressed  themselves,  to  the  artists  and  agencies  who  made  the  programs, 
and  to  the  advertisers  who  sponsored  them  and  who  make  them  good  to  exploit. 

This  is  CBS. . .  the  Columbia  Broadcasting  System 


DEEP  IN  THE  HEART  of  Knott  County  (Ky.)  Coal  Mine  Corp.'s  mine, 
quartet  of  WHAS  Louisville  personnel  cut  a  disc  for  broadcasting  cere- 
monies paying  tribute  to  the  138  employes  of  the  mine  for  their  contri- 
bution to  the  war  effort,  particularly  to  the  Red  Cross  drive.  The  miners 
contributed  an  average  of  $25  per  man,  some  of  them  giving  their  entire 
pay  for  three  shifts.  Left  to  right  are:  George  Partridge,  production; 
Jean  Clos,  announcer;  Bill  Batson  (in  white),  Karl  Schmidt  technicians. 


start  recruiting  to  make  replace- 
ments. 

Mr.  Jett  said  that  he  never  wrote 
draft  boards  direct,  requesting  de- 
ferments, but  sent  out  such  re- 
quests on  adopted  forms  over  the 
signature  of  T.  J.  Slowie,  Commis- 
sion secretary.  Explaining  differ- 
ences in  the  number  of  draft  defer- 
ments at  various  times  in  the  past, 
Mr.  Jett  said:  "The  policy  of  Se- 
lective Service  and  the  War  Man- 
power Commission  changes  as  often 
as  every  couple  of  weeks.  We  try 
to  follow  the  policy." 

Mr.  Denny  took  the  stand  briefly 
for  cross-examination  on  testimony 
given  previously  by  George  E.  Ster- 
ling, assistant  chief  engineer  in 
charge  of  the  RID,  that  the  RID 
had  discontinued  certain  military 
radio  intelligence  functions  and 
had  so  advised  the  Army  and  Navy. 
Correspondence  between  the  FCC 
and  Secretaries  of  War  and  Navy 
regarding  the  curtailment  was  sub- 
mitted to  the  Committee  as  "classi- 
fied" material,  not  for  public  in- 
spection. 

Mr.  Barger  asked  if  the  letters 
from  the  War  and  Navy  depart- 
ments "contain  any  expression  of 
regret  or  loss  at  the  curtailment". 
Mr.  Denny  declined  to  answer  on 
the  grounds  that  the  letters  were 
confidential.  After  considerable  ar- 
gument, Chairman  Lea  ruled  that 
Mr.  Denny  would  not  be  disclosing 
the  contents  of  the  letters  by  an- 


swering the  question.  He  replied: 
"The  letters  simply  say  they  note 
what  we're  doing.  I  would  be  very 
happy  to  put  them  in  the  record 
but  the  Secretary  of  War  classi- 
fied them  confidential." 

"The  chair  is  disposed  to  pro- 
tect the  confidential  nature  of  these 
letters,"  said  Rep.  Lea.  "You  can 
still  answer  the  question  without 
disclosing  the  contents.  Do  they 
contain  any  expression  of  regret?" 
Mr.  Denny  replied:  "They  do  not 
contain  anything  of  that  sort." 

Mr.  Denny  submitted,  on  behalf 
of  Russell  Shepherd,  senior  admin- 
istrative  officer   of   the  Foreign 


Broadcast  Intelligence  Service,  two 
prepared  statements  defending  the 
FBIS  draft  deferments.  Mr.  Bar- 
ger introduced  the  personnel  record 
of  one  24-year-old  FBIS  employe, 
together  with  correspondence,  prior 
to  his  employment,  to  the  effect 
that  he  would  be  classified  II-B  if 
he  were  given  a  job  with  the  FCC. 
Mr.  Denny  identified  the  personnel 
record. 

Mr.  Denny  also  testified,  under 
cross-examination,  that  Dr.  Robert 
D.  Leigh,  chief  of  the  FBIS,  had 
written  local  draft  boards  direct 
"before  the  agency  committee  was 
set  up." 


Somerville  to  Head 
BMI  Hotel  Branch 

Naming  Former  Willard  Mgr. 

Indicates  Club  Licensing 

HARRY  P.  SOMERVILLE,  execu- 
tive director  of  Civilian  War  Ser- 
vice in  Washington  and  for  10 
years  previously  managing  direc- 
tor of  the  Willard  Hotel  in  that 
city,  has  been  appointed  director 
of  hotel  relations  for  BMI,  it  was 
announced  last  week  by  Sydney  M. 
Kaye,  executive  vice-president. 

While  with  the  Willard,  Mr.  Som- 
erville served  as  vice-president  and 
national  legislative  chairman  of  the 
American  Hotel  Assn.,  gaining  a 
wide  background  in  the  various 
phases  of  the  copyright  law  affect- 
ing hotels,  including  their  relation- 
ship with  music  licensing  organi- 
zations. He  has  appeared  before 
Congressional  committees  in  con- 
nection with  copyright  legislation. 

May  License  Hotels 
Appointment  signifies  the  inten- 
tion of  the  industry  music  organi- 
zation to  establish  a  program  for 
licensing  hotels,  night  clubs  and 
similar  users  of  music  who  have 
heretofore  been  permitted  to  per- 
form BMI  tunes  without  charge. 
At  first  satisfactory  as  a  means  of 
securing  wider  use  of  its  music 
and  as  a  publicity  measure,  now 
that  BMI  is  established  it  is  be- 
lieved unfair  to  the  composers  of 
BMI  music  to  deny  them  this 
source  of  revenue  and  Mr.  Somer- 
ville's  first  assignment  will  be  to 
assist  the  BMI  board  in  setting  up 
a  licensing  plan  that  will  be  fair 
to  both  the  hotels  and  the  compos- 
ers. 

In  accepting  the  appointment, 
Mr.  Somerville  said:  "I  look  for- 
ward to  this  affiliation  with  keenest 
interest.  It  will  mean  that  I  shall 
not  only  have  the  opportunity  of 
renewing  and  maintaining  many 
warm  friendships  that  I  have  es- 
tablished over  the  years,  but  I 
shall  have  the  further  opportunity 
of  strengthening  the  already  pleas- 
ant relationship  which  exists  be- 
tween the  hotel  industry  and  BMI 
as  the  representative  of  BMI." 


Bu-Tay  Increases 

BU-TAY  PRODUCTS  Inc.,  Los 
Angeles  (Raindrops,  detergent), 
increasing  its  radio  advertising  ap- 
propriation, on  June  14  started 
sponsoring  a  weekly  five-minute 
program  The  World  Tomorrow  on 
15  Blue  Pacific  stations,  Wed., 
1:45-1:50  p.m.  (PWT).  Contract  of 
13  weeks  includes  John  Courcier 
as  commentator.  Firm  also  sponsors 
a  daily  quarter-hour  recorded  mu- 
sical program  on  KFVD  Los  An- 
geles and  uses  participation  in 
Home  Makers  Club  on  KHJ  Holly- 
wood. In  addition  a  heavy  daily 
schedule  of  one-minute  transcribed 
announcements  is  being  used  on  20 
stations.  List  includes  KGNC 
KTSA  WOAI  KWFT  KMJ  KGO 
KYA  KGA  KOA  KVOA  KTAR 
KUTA  Y'FAA-WBAP  KRLD 
KTRH  KOL  KOMA  KTUL  KFSD 
KFBK.  Agency  is  Glasser-Gailey  & 
Co.,  Los  Angeles. 


YOU  ALWAYS  WIN  IN  ROANOKE! 


In  most  markets  as  large  as  Roa- 
noke-Southwest  Virginia,  your  pro- 
gram is  competing  with  two  or  three 
stations  that  cover  the  whole  area 
— and  you  can't  always  be  sure  who 
is  getting  the  audience. 

Not  so,  however,  with  Southwest 
Virginia.  WDBJ  is  the  only  sta- 
tion that  covers  the  market — and 
when  you  use  WDBJ,  you  get  the 
audience ! 

100,347  primary  radio  homes,  day- 
time. $25  per  class  B  quarter-hour, 
one  time!  Write! 


CBS    •    5000  WATTS    •    960  KC 


Owned  and  Operated  by  the 
TIMES-WORLD  CORPORATION 

FREE  &  PETERS,  Inc.,  Natl.  Representatives 


i 
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GALLING     ALL     RADIO  ENGINEERS! 


In  the  interest  of  better  broadcasting  .  .  .  and  as  a  check  on  the  features 
we  are  incorporating  in  our  new  transmitter  designs  .  .  .  Westinghouse 
would  like  to  know  what  radio  engineers  think  about  transmission  equip- 
ment, feature  by  feature. 

There's  more  than  one  way  to  "skin  a  cat",  but  there's  one  best  way. 
You  men  who  are  responsible  for  operating  the  equipment  are  interested, 
we  believe,  in  these  factors: 

HIGH  FIDELITY  SIGNALS  .  .  .  CONTINUITY  OF  SERVICE 
SIMPLICITY  OF  CONTROL  .  .  .  LOW  OPERATING  COST 
EASE  OF  MAINTENANCE 

We  will  appreciate  knowing  what  you  consider  the  best  way  to  incor- 
porate these  advantages  in  postwar  transmitters.  To  facilitate  this,  the 
questionnaire  booklet  pictured  above  will  be  distributed  to  all  stations  in 
the  near  future.  If  you  do  not  receive  your  copy  .  .  .  write  Westinghouse 
Electric  &  Manufacturing  Company,  Dept.  7-N,  East  Pittsburgh,  Pa. 

J-08075 

TVfestin^house  radio  division 

PLANTS  IN  25  CITIES...    (J  OFFICES  EVERYWHERE 


A  M 


L     E     C  T 
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Bank  Savings  Show 
Video  Set  Demand 

Long  Island  Institution  Finds 
22%  Save  for  Postwar  Buys 

THE  FIRST  purchase  the  typical 
American  family  expects  to  make 
after  the  war  is  a  television  re- 
ceiver, if  the  clients  of  the  Frank- 
lin Square  (L.  I.)  National  Bank 
are  a  fair  sample,  Arthur  T.  Roth, 
executive  vice-president  of  the 
bank,  reported  on  a  forum  discus- 
sion of  "Nassau  County  at  War", 
televised  last  Monday  in  NBC's 
New  York  video  studios  for  a  din- 
ner meeting  at  the  bank. 

Explaining  the  bank's  plan  of 
having  depositors  earmark  savings 
accounts  for  specific  postwar  pur- 
chases, somewhat  on  the  order  of 
Christmas  savings  clubs,  Mr.  Roth 
said  that  22%  of  all  depositors 
participating  in  the  plan  are  sav- 


ing specifically  for  television  sets. 
Automobiles  account  for  13%  of 
the  savings  accounts;  12%  are 
saving  for  electric  washers;  12% 
for  refrigerators,  and  others  for 
ranges,  sewing  machines.  Five  de- 
positors are  putting  their  cash 
away  to  buy  helicopters. 

The  bank  has  priced  the  video 
receivers  at  $400.  This  basis,  Mr. 
Roth  said,  extended  nationally 
would  mean  the  purchase  of  1,600,- 
000  sets  for  an  aggregate  of  $652,- 
000,000  as  soon  as  they  are  avail- 
able after  the  war.  If  the  figures 
are  confined  to  the  first  television 
market,  cities  in  which  service  will 
be  available  as  soon  as  peace  comes, 
a  plan  such  as  the  Franklin  Square 
one  would  presumably  start  320,- 
000  people  saving  now  for  post-war 
television  sets.  Mr.  Roth  also 
pointed  out  that  $400  should  buy 
a  deluxe  model  receiver  in  view 
of  the  estimates  of  manufacturers 
that  satisfactory  sets  will  be  sold 
at  roughly  half  that  price. 


Heads  Standard,  N.  J. 

M.  J.  RATHBONE,  president  of 
the  Standard  Oil  Co.  of  Louisiana, 
has  been  elected  president  of  Stand- 
ard Oil  Co.  of  New  Jersey.  Mr. 
Rathbone  replaces  Chester  F. 
Smith  who  resigned  to  become  di- 
rector of  the  Standard  Oil  Co. 
(New  Jersey).  Eugene  Holman, 
vice-president  and  member  of  the 
executive  committee  of  Standard 
Oil  Co.  (New  Jersey),  has  been  ap- 
pointed president  of  the  company. 
He  succeeds  Ralph  W.  Gallagher 
who  was  elected  chairman  of  the 
board.  Barry  F.  Meglaughlin,  for- 
merly manager  of  Esso  Marketers 
publications,  has  been  promoted  as- 
sistant on  public  relations  for  the 
Standard  Oil  Co.  of  New  Jersey. 
He  will  assist  A.  Clarke  Bedford, 
general  sales  manager  of  the  Esso 
Marketers. 


CHANNING  POLLOCK,  author  will 
tell  stories  in  a  human  interest 
or  philosophical  view  as  a  feature  of 
Vacation  Serenade,  summer  replace- 
ment for  Information  Please,  sched- 
uled to  start  on  NBC  July  10. 


WPB  CLARIFIES  RULE 
FOR  SET  REPAIRMEN 

TO  PROVIDE  an  educational  pro- 
gram on  how  present  radio  repair- 
men, ex-repairmen  and  men  dis- 
charged from  military  service  may 
obtain  necessary  material  to  carry 
on  or  enter  the  radio  repair  busi- 
ness, WPB's  Radio  &  Radar  Divi- 
sion has  listed  the  information 
which  must  be  submitted  for  au- 
thorization to  procure  repair  parts, 
tubes,  test  equipment,  etc.  The  in- 
creasing number  of  inquiries  re- 
ceived by  the  Division  from  those 
planning  to  enter  the  repair  busi- 
ness, indicate  that  the  majority 
fail  to  answer  the  following:  a — 
minimum  quantity  of  components 
required;  b — area  to  be  serviced; 
c — business  record  of  applicant; 
d — home  or  store  operation ;  e — dis- 
charge number  (in  case  of  men  dis- 
charged from  military  service) ; 
f — any  other  related  information. 

If  feasible,  the  letter  of  applica- 
tion should  come  through  the  WPB 
field  office.  WPB  pointed  out  that 
if  applications  are  granted,  the  ap- 
plicant must  find  the  source  of  sup- 
ply for  the  initial  inventory. 

Under  the  terms  of  Order  L-265 
[Broadcasting,  April  26,  1943] 
components  and  tube  replacements 
may  be  purchased-  by  repairmen 
when  the  ;radio  set  requiring  re- 
placements is  in  his  shop.  After 
making  the  repair,  a  serviceman 
may  use  the  Supplier's  Certificate 
shown  in  L-265  and  purchase  a  new 
part  to  place  in  his  inventory,  thus 
allowing  a  man  starting  out  with 
no  inventory  gradually  to  accumu- 
late an  inventory  as  he  actually 
uses  the  parts. 


Geppert  Cited 

SO-CALLED  free  offer  of  Geppert 
Studio,  Des  Moines,  Iowa,  (photo- 
graph enlargements)  is  known  in 
the  picture  industry  as  a  "come- 
on"  device  to  obtain  listeners' 
names  and  addresses  for  a  small 
sum  for  follow-up  purposes,  the 
Federal  Trade  Commission  stated 
last  week  in  a  complaint  charging 
misrepresentation  through  use  of 
radio  continuities  and  other  ad- 
vertising. "By  carefully  operated 
deception  and  duress,"  the  Commis- 
sion alleged,  "the  respondent  forces 
the  customers  into  buying,  at  much 
greater  expense,  a  tinted  or  colored 
enlargement,  which  the  customer 
had  not  originally  contemplated 
ordering." 


New  AMP  Book 

ASSOCIATED  MUSIC  PUBLISH- 
ERS Inc.,  New  York,  announces 
the  release  of  Incidental  Music — 
Book  II  by  Ralph  Sandor,  a  colle- 
tion  of  short  pieces  for  use  as  back- 
ground music.  A  sequel  to  Mr.  San- 
dor's  Book  of  Incidental  Music, 
which  appeared  in  1942,  the  new 
volume  is  also  published  by  Alpha 
Music,  New  York  [retail  price 
$2.50,  25%  discount  to  staff  mem- 
bers of  AMP  licensed  stations]. 
AMP  also  announces  publication  by 
Alpha  Music  of  a  set  of  35  Latin- 
American  works  for  orchestra  com- 
posed by  Ricardo  Romera,  musical 
director  of  the  Coordinator  of  In- 
ter-American Affairs,  and  other 
writers  [available  to  AMP  licen- 
sees, 8  cents  per  page]. 


Another  New  High 

K  FN  F 

SHENANDOAH,  IOWA 

"The  Friendly  Farmer  Station" 

increased  Net  Time  Sales  by  More  than 

278% 

In  24  Months  — May,  1944  Against  June,  1942 


OVERWHELMING  PROOF  OF  KFNF'S  Sustained  Leadership  in  the  Nation's 
Richest  Agricultural  Market.  Get  the  Facts  and  Find  Out  for  Yourself  Just  Why 

In  The  Heart  of  the  Missouri  Valley — It's 

KFNF 

"The  Friendly  Farmer  Station" 
1000  Watts  920  K( 


920  KC. 


For  Proof  of  Coverage  and  Availabilities — Write  or  Wire — 
Frank  Stubbs,  Manager  KFNF,  Shenandoah,  Iowa 
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'he  Northwestern  Reviewing  Stand  presents 
members  of  the  Northwestern  University 
faculty  and  distinguished  guests  from  business,  government,  education  and  the  press  in  discus- 
sions of  contemporary  problems — the  questions  that  are  in  the  news. 


Tl 
T 


'his  Sunday  morning  program,  brought  to  the 
radio  listeners  of  the  nation  by  WGN,  has  an 
enviable  record  of  service  to  the  public  spanning  a  decade.  It  was  first  broadcast  on  October  14, 1934 
and  has  been  on  the  air  continuously  since  that  time,  originating  in  WGN's  main  audience  studio. 


Tl 


'he  Reviewing  Stand  and  The  Human  Ad- 
venture enable  WGN  to  serve  the  nation  with 
programs  from  two  great  institutions  of  learning — Northwestern  University  and  the  University 
of  Chicago.  These  programs  are  emblematic  of  the  program  building  resourcefulness  and  Com- 
munity-mindedness  that  characterizes  WGN,  Chicago. 


tjd^leal  ^toAcwine/  Station, 


CHICAGO 

5  0,0  0  0   W A  TTS 


ILLINOIS 

720  KILOCYCLES 


MUTUAL  BROADCASTING  SYSTEM 


EASTERN  SALES  OFFICE 
220  E.  42nd  Street 
New  York  17,  N.  Y. 


PAUL  H.  RAYMER  CO. 
Los  Angeles  14,  Cal. 
San  Francisco,  Cal. 
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FIVE  YEAR 


1939  ..  .  1944.  Not  a  long  time!  But  a  time 
of  tremendous  changes  for  the  world,  the 
city  of  Dayton,  and  WING. 

Once  WING  was  a  non-network,  part-time 
station,  and  its  limited  power  covered  only 
a  small  radius.  In  the  short  space  of  five 
years  it 

has  become  a  5,000  -watt,  day-and-night 
Basic  Blue  station  with  a  new  transmitter 
and  excellent  equipment 

has  brought  Miami  Valley  listeners  a  | 
wide  variety  of  the  very  finest  programs, 
new  wire  service  and  music,  as  well  as  & 


BASIC 


5000 


'  "i*-^r      i..;rl>  u~:  _?°<-fa    *.  Va^. .  


WEED  &  CO.,  Nath 


1 


WING'S 


some  of  the  topnotch  personnel  in  the 
industry 

has  endeavored  in  the  public  interest  to 
cover  every  newsworthy  Dayton  event 
and  cooperate  with  every  civic  enterprise 

has  won  national  awards  and  achieved  a 
reputation  throughout  the  country  for 
being  powerful,  aggressive,  and  con- 
scientious. 

tie  capable  management,  the  technical 
ill  and  imaginative  effort  that  have  maclc 
is  possible  are  dedicated  to  continued  serv- 
\  and  leadership  in  Dayton. 
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The  Bigger  Job 

IN  RADIO,  it's  that  big  sweep-second  hand 
that  governs.  Everything  is  done  by  the  clock. 
Radio  itself  has  grown,  too — accomplishing  in 
a  scant  few  years  what  it  has  taken  other 
front-rank  media  generations  to  achieve.  It 
wasn't  so  long  ago  that  some  newspapers  were 
hacking  away  at  this  "upstart",  throwing 
broken  glass  about,  and  doing  everything 
short  of  fostering  Government  operation. 

But  there  were  wiser  heads  in  journalism, 
who  recognized  radio  for  what  it  was — a  newer 
means  of  "publication".  They  led  the  way. 
Others  followed.  Many  progressive  publishers 
are  now  in  radio.  And  others  are  knocking  at 
the  door.  The  big  battle  was  won  last  January 
(and  non-newspaper  broadcasters  pitched  in 
vigorously)  when  the  FCC  dismissed  its  pro- 
posed rule  to  ban  newspaper  ownership. 

Since  then  there  have  been  sporadic  erup- 
tions. Evidently  looking  only  to  the  dollar 
sign,  a  survey  was  undertaken  by  New  York 
newspapers  designed  to  prove  that  radio  is  an 
inferior  advertising  medium.  Lately,  futile  ef- 
forts are  being  made  to  scuttle  radio's  growth 
as  a  news  medium.  An  editor  of  the  command- 
ing stature  of  Grove  Patterson,  of  the  Toledo 
Blade  (which,  incidentally,  is  an  applicant  for 
an  FM  station),  writes  a  syndicated  piece 
bewailing  radio's  use  of  press  service  news. 

What  these  critics  fail  to  recognize  is  that 
radio  is  a  journalistic  medium — a  modern, 
swift  and  streamlined  medium.  What's  more 
important  is  that  radio's  fight  for  freedom  is 
the  newspaper's  fight,  too — neither  can  live 
half  free,  and  if  one  loses  its  freedom  the 
other  is  certain  to  follow. 

Editor  &  Publisher,  which  has  served  news- 
paperdom  long  and  valiantly,  is  spearheading 
this  latest  anti-radio  crusade.  Its  primary 
target  today  is  radio's  foray  into  the  retail 
field,  basing  its  campaign  on  that  New  York 
survey  which  was  so  statistically  inept  that 
it  backfired.  In  other  years  Editor  &  Publisher 
has  worn  a  hair-shirt,  too,  in  its  fulminations 
against  radio.  But  it  probably  is  satisfied  to 
let  the  dead  past  bury  its  dead. 

It  isn't  our  wish  to  indulge  in  name-calling. 
Neither  the  times  nor  the  facts  warrant  that. 
Radio's  job  has  been  done  affirmatively — by 
achieving  results,  whether  it  be  War  Bonds, 
blood  plasma,  recruiting,  or  retail  adver- 
tising. Radio  has  no  rate  card  for  the  Gov- 
ernment war  effort  programming.  But  radio 
doesn't  relish  particularly  use  of  paid  cam- 
paigns, such  as  recruiting  in  the  printed 
media,  while  it  is  asked  to  donate  time. 

What  about  Government  campaigns  put 
over  the  top  by  radio?  That  question  has  been 
asked.  OWI's  Radio  Bureau  has  said  that 
many  of  the  successes  were  made  possible  in 
large  measure  by  the  "wholehearted  support" 
of  radio.  These  include:  Household  fats,  Cadet 
Nurse  Corps,  home  canning  of  fruits  and 
vegetables,  the  several  War  Loan  drives, 
blood  plasma,  WAVE  recruiting,  Women 
Marine  recruiting,  and  sundry  others. 

Then  the  War  Advertising  Council  has  a 
story.  When  campaigns  have  lagged,  it  has 


called  upon  radio  to  turn  on  the  juice.  Some 
of  those  mentioned  by  the  ad  council: 
Coast  Guard,  Marine  Corps  officers'  candi- 
dates, glider  pilots,  noncombatant  pilots  for 
Civil  Air  Patrol  and  Air  Transport,  Army 
and  Navy  nurses. 

But  why  belabor  these  points?  There'll  be 
time  enough  after  victory  for  that.  One  of 
the  reasons  war  is  being  waged  is  to  preserve 
free  competition  the  American  way. 

We  repeat  what  we've  said  many  times: 
Radio  isn't  fighting  the  press.  It  regards  itself 
as  part  and  parcel  of  that  broad  profession. 
It  is  recognized  as  such.  It  carries  news  cre- 
dentials in  every  war  theatre  and  at  home. 
It  has  galleries  in  the  Congress.  It  sells  time; 
newspapers  sell  space.  Newspapers  may  sell 
certain  commodities  or  services  better  than 
radio.  The  reverse  also  is  true.  The  adver- 
tiser, not  the  medium,  always  has  decided  that. 
He  always  will.  He  measures  by  results. 

We  maintain  that  if  both  media  do  an  ef- 
fective job  of  selling  and  servicing,  there'll 
be  business  enough  for  both. 

At  the  moment,  there's  a  bigger  job  to  be 
done.   

Still  It's  Unsettled 

"AT  BEST,  however,  the  action  was  incon- 
clusive and  doesn't  settle  the  newspaper  own- 
ership question".  Thus  did  we  comment  edi- 
torially last  March  on  the  FCC's  action  dis- 
missing the  newspaper  ownership  proceedings 
[Broadcasting,  Jan.  17]. 

Testifying  last  week  before  the  House  Se- 
lect Committee  to  Investigate  the  FCC,  Chair- 
man James  Lawrence  Fly  admitted  that  de- 
spite nearly  three  years  of  study  and  "exten- 
sive hearings",  the  newspaper-ownership 
question  still  remains  unsettled  and  unde- 
termined. 

The  FCC's  action  in  dismissing  the  news- 
paper-divorcement rule  last  January  generally 
was  construed  as  the  conclusion  of  a  fight 
that  began  with  the  New  Deal.  In  the  late 
lamented  White  -  Wheeler  Bill,  Chairman 
Wheeler  sought  to  button  it  up  legislatively 
with  a  direct  instruction  to  the  FCC  against 
licensing  discrimination. 

Certainly  that  expression,  even  though  not 
spelled  out  in  the  law,  conveys  the  Congres- 
sional view.  Certainly  the  weight  of  the  evi- 
dence at  the  protracted  hearings  before  the 
FCC  was  sufficiently  conclusive  to  warrant 
dismissal  of  the  order. 

Evidently  those  at  the  FCC  feel  that  they 
will  never  lose  a  fight  and  that  those  they 
haven't  won  aren't  finished. 


Midsummer  Nighr's  Dream  by  Sewerl  Avery 

Berryman  in  Washington  Star 


FREDERIC  RUSSELL  GAMBLE 

WHEN  IN  April  Frederic  Russell  Gam- 
ble became  president  of  the  American 
Assn.  of  Advertising  Agencies, 
which  he  had  served  since  1929  as 
executive  secretary  and  for  the  last  four  years 
also  as  managing  director,  the  complete  ab- 
sence of  fanfare,  spotlights  and  public  pro- 
nouncements must  have  confounded  critics  to 
whom  advertising  is  synonymous  with  bally- 
hoo and  bad  taste. 

It  was  typical  of  Fred  Gamble  that  the  at- 
tention the  event  evoked  was  focused  largely  on 
the  retirement  of  John  Benson  after  17  years 
as  the  association's  first  salaried  president. 
But  those  who  have  glimpsed  the  determina- 
tion that  lies  beneath  his  suave  exterior  be- 
lieve that  the  new  president  is  a  leader  in  his 
own  right  who  will  carry  on  the  fight  for  bet- 
ter, more  effective  advertising,  not  as  a  car- 
bon copy  of  his  eminent  predecessor  but  as  a 
worthy  heir  to  the  role  of  industry  leader. 

Fred's  early  history,  which  began  in  Ke- 
wanee,  111.,  on  Nov.  22,  1896,  provided  ample 
evidence  of  leadership  qualifications.  After 
delivering  the  valedictory  address  of  the  Class 
of  1914,  Kewanee  High  School,  he  went  off: 
to  Knox  College  where  six  years  later  he  cele- 
brated the  receipt  of  his  B.A.,  Magna  cum 
laude,  by  delivering  the  valedictory  address  for 
the  class  of  1920. 

Fred's  college  career  was  interrupted  at 
the  end  of  his  junior  year  by  World  War  I,| 
which  focused  his  attention  on  military  mat- 
ters for  two  years  and  three  mo.iths.  After 
a  session  at  Officers'  Training  Camp  at  Fort 
Sheridan,  111.,  he  was  commissioned  a  first 
lieutenant  in  the  Infantry  on  Aug.  15,  1917.' 
He  served  as  instructor,  school  of  arms,  86th 
Division,  Camp  Grant,  111.,  eventually  getting 
to  France  where  he  commanded  the  First  Bat- 
talion, 342d  Infantry,  for  one  month  prior  to 
the  Armistice.  The  following  summer  he  re-; 
turned  to  civilian  and  collegiate  life  with  the 
reserve  rank  of  Infantry  captain. 

While  at  Knox  Fred  edited  the  college  year- 
book; was  president  of  Sigma  Delta  Chi,  na-j 
tional  journalistic  honorary  fraternity;  was 
also  president  of  his  social  fraternity,  Phil 
Delta  Theta;  participated  in  all  forms  of  ath- 
letics from  football  to  tennis;  served  as  field 
secretary  of  the  college  for  one  year,  and  as  an 
instructor  of  French  and  Latin  for  two. 

Selected  as  Rhodes  Scholar  for  Illinois  in 
1920,  young  Gamble  topped  off  his  American 
education  with  two  years  at  Oxford,  where 
he  studied  modern  history,  specializing  in 
finance  and  banking,  and  added  archery,  rug- 
(Continued  on  page  b2) 
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5lay  'Em  or  Pay  'Em  is  another  WTMJ  program  that 
ilelights  its  audience  .  .  .  delights  its  sponsors. 

MX  days  a  week,  from  5:00  to  5:25  P.  M.,  a  Radio  City 
orchestra  matches  wits  with  the  listeners  by  trying  to  play 
ny  song  requested  by  listeners.  If  they  can't  play  it,  the 
ender  is  awarded  a  War  Stamp. 

id-libbing,  good,  clean  fun  and  real  musicianship  have 


combined  to  give  this  WTMJ  participating  program  a  solid 
listenership. 

By  building  audiences  through  such  programs  as  Play  'Em 
or  Pay  'Em,  WTMJ  has  become  Wisconsin's  most  skillfully 
programmed,  most  listened  to,  most  "selling"  station. 

To  effectively  cover  Milwaukee  and  much  of  Wisconsin, 
your  radio  plans  must,  obviously,  include  WTMJ. 


0  ■ 


WTMJ 

THE  ITIILUJflUKEE  JOUMl  STflTKM 


Basic  N.B.C.  Station 


National  Representatives,  Edward  Petry  and  Company,  Inc. 
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(Continued  from  page  40) 

by  the  crew  to  his  athletic  achieve- 
ments 

In  1923  Pred  returned  to  America 
and  a  job  as  advertising  manager 
of  Straus  Bros.  Co.,  Chicago  in- 
vestment security  firm.  Two  years 
later  he  became  a  space  salesman 
for  the  Saturday  Evening  Post, 
where  for  four  years  he  handled 
such  accounts  as  Parker  Pen,  John- 
son's Wax,  Phoenix  Hosiery,  Hole- 
proof Hosiery,  Johnson  Motor,  Hor- 
lick's  Malted  Milk,  Kohler,  La- 
voris,  etc.  In  1929  he  moved  to 
New  York  as  executive  secretary 
of  the  AAAA. 

Viewing  advertising  as  the  key 
to  the  vast  volume  of  sales  on  which 
post-war  prosperity  will  be  depend- 
ent, Mr.  Gamble  divides  the  overall 
task  of  the  AAAA  in  helping  ad- 
vertising attain  its  fullest  effec- 
tiveness into  three  main  areas,  of 
understanding,  of  research  and  of 
future  personnel.  The  first  is  an 
educational  job,  informing  Govern- 
ment, business  and  consumer  lead- 
ers, educators  and  the  public  itself 
about  the  functions  of  advertising 
and  its  role  in  our  economy.  As  a 
division  of  this  area,  he  believes 
users  of  advertising  and  operators 
of  advertising  media  also  need  in- 
formation about  the  functions  of 
the  advertising  agency. 

Pointing  out  that  while  advertis- 
ing is  an  art,  it  is  one  which  can 
be  practiced  most  successfully  on 
a  groundwork  of  scientifically 
provable  facts.  Mr.  Gamble  urges 
all  branches  of  advertising  to  work 
together  for  the  perfection  of  more 
standard  research  techniques,  espe- 
cially in  the  measurement  of  adver- 
tising audiences.  A  standard  meth- 
od of  measuring  station  coverage 
would  prove  of  immense  value  to 
station  operators  as  well  as  to 
time  buyers,  he  declares. 

Training  Agency  Men 

Since  advertising  is  dependent 
on  the  type  of  people  who  produce 
it,  advertising  must  be  particularly 
careful  in  the  type  of  training  giv- 
en to  agency  men  of  the  future, 
Fred  Gamble  believes.  He  views 
this  problem  as  one  to  be  worked 
out  not  only  with  colleges  and  uni- 
versities, but  also  with  business, 
especially  in  the  sales  field,  from 
which  advertising  has  obtained 
many  of  its  top  executives. 

Agency  recognition  is  an  impor- 
tant part  of  ensuring  desirable  ad- 
vertising, he  insists,  pointing  out 
that  as  long  as  anyone  with  an  or- 
der and  a  check  is  recognized  as  an 
advertising  agent  it  will  be  impos- 
sible to  maintain  advertising  stand- 
ards on  a  very  high  level.  He  asks 
radio  to  cooperate  by  rectifying  its 
unenviable  status  as  the  only  major 
medium  without  a  standard  system 
of  agency  recognition. 

Mr.  Gamble  was  one  of  the  found- 
ers of  the  War  Advertising  Coun- 
cil and  has  been  an  officer  and  di- 
rector of  it  since  the  start.  People 
close  to  the  Council  say  that  dur- 
ing the  more  than  three  years  of 
its  existence,  he  has  spent  close 
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JOHN  F.  ROYAL,  NBC  vice-pres- 
ident in  charge  of  international  rela- 
tions and  television,  June  27  ad- 
dresses the  Cleveland  Adv.  Club  on 
"Freedom  to  Listen." 

N.  L.  ROYSTER  will  assume  duties 
as  station  manager  at  WOLS  Flor- 
ence, S.  C.  on  July  1.  He  formerly 
was  program  director  and  announcer 
at  WRRF  Washington,  N.  C. 

E.  C.  MILLS,  for  many  years  an 
executive  of  ASCAP,  more  recently 
general  manager  of  Songwriters  Pro- 
tective Assn.  and  now  an  independent 
consultant  on  copyright  matters,  has 
been  elected  a  member  of  the  board 
of  directors  of  United  Artists  Corp.. 
New  York. 

BILL  WALLACE,  formerly  of  the 
sales  staff  of  CJKL  Kirkland  Lake. 
Ont.,  is  now  taking  a  navigator's 
course  in  the  Royal  Canadian  Air 
Force. 

RAY  C.  JENKINS,  general  sales 
manager  of  KSTP  St.  Paul-Minneap- 
olis, has  been  awarded  the  TJSO  Cer- 
tificate of  Merit  for  more  than  1,000 
hours  of  voluntary  service  as  head  of 
the  USO  military  and  naval  entertain- 
ment committee. 


to  half  of  his  time  on  Council 
matters. 

In  association  work,  Fred  Gam- 
ble practices  what  he  preaches.  For 
years  he  has  been  active  in  Trade 
Association  Executives  in  New 
York  City  and  American  Trade  As- 
sociation Executives,  the  national 
organization.  He  has  served  as  a 
director  and  officer  of  both. 

Fred  plays  a  little  golf,  a  little 
bridge,  and  does  a  great  deal  of 
reading. 

Married  to  the  former  Blanche 
Miller  and  father  of  a  19-year-old 
daughter,  Ursula  Blanche,  the 
Gambles  live  in  suburban  Bronx- 
ville.  His  clubs  are  the  Siwanoy 
Country  Club,  the  Uptown  Club  and 
the  New  York  Advertising  Club. 


Capt.  Lathrop  Appoints 
Al  Bramstedt  KFAR  Head 

ANNOUNCEMENT  was  made  last 
week  of  the  promotion  of  Alvin  0. 
Bramstedt,  27,  assistant  manager 
of  KFAR  Fairbanks,  Alaska,  to  be- 
come manager  of  the  station  effec- 
tive July  i,  succeeding  Wilson 
(Bud)  Foster  who  will  resign  July 
15  to  be  fulltime  war  correspondent 
in  the  North  Pacific  area  for  NBC. 
Capt.  A.  E.  Lathrop,  owner  of 
KFAR,  made  the  announcement 
upon  his  return  to  Fairbanks  a 
fortnight  ago. 

Mr.  Bramstedt  began  his  career 
as  an  announcer  in  the  campus  stu- 
dio at  the  University  of  Washing- 
ton where  he  majored  in  speech.  He 
came  directly  to  KFAR  from  col- 
lege in  1940.  While  still  a  student, 
he  announced  at  KXRO  Aberdeen, 
Wash,  and  helped  work  his  way 
through  school  by  doing  odd  jobs 
around  the  studio.  With  the  excep- 
tion of  a  few  months  spent  on  the 
Outside,  when  he  returned  in  1942 
to  the  U.  S.  and  announced  over 
KSFO  San  Francisco,  he  has  spent 
all  his  time  since  college,  in  Alaska. 


JACK  A.  BURNETT  has  assumed 
the  title  of  assistant  manager  of 
KUTA  Salt  Lake  City,  Utah  under 
a  staff  realignment,  but  remains  in 
charge  of  sales.  Larry  Sutton  has 
transferred  from  the  announcing  to 
the  sales  staff,  taking  over  accounts 
formerly  handled  by  Mike  Cassidy, 
now  in  the  armed  forces. 

DR.  CHARLES  S.  HYNEMAN,  for- 
merly of  the  United  Nations  Relief 
&  Rehabilitation  Adm.,  on  July  1  will 
become  director  of  the  FCC's  For- 
eign Broadcast  Intelligence  Service, 
succeeding  Dr.  Robert  D.  Leigh,  who 
resigns  July  15  to  accept  the  director- 
ship of  the  Commission  of  Inquiry  on 
Freedom  of  the  Press,  New  York. 

HARVEY  J.  STRUTHERS,  sales 
manager  of  WCCO  Minneapolis,  re- 
ports for  induction  into  the  Navy  June 
28  at  Hollywood  Beach,  Fla.  He  has 
been  commissioned  an  ensign  in  the 
Naval  Reserve. 

DON  CAMPBELL,  Blue  network 
salesman,  has  been  commissioned  an 
ensign  in  the  Navy  and  has  left  the 
network  to  report  for  duty  June  28 
at  Fort  Schuyler. 

EMLYN  OWEN,  former  general  man- 
ager of  KBIZ  Ottumwa,  la.,  has 
joined  the  staff  of  KXEL  Waterloo. 
Ia.  as  program  director.  E.  A.  John- 
son, former  promotion  manager  of 
KBIZ,  has  been  added  to  the  con- 
tinuity staff  of  KXEL. 

DAN  PARK,  former  member  of  the 
sales  staff  of  KYW  Philadelphia  who 
joined  the  Army  Air  Force  as  a  pri- 
vate in  1941,  has  been  promoted  to 
captain  at  the  New  Castle,  Del.,  Air 
Base. 

JERRY  SILL,  newly-appointed  mem- 
ber of  MBS  station  relations  depart- 
ment, has  been  titled  eastern  station 
relations  manager,  a  post  held  until 
three  months  ago  by  Edwin  Otis,  now 
eastern  sales  service  supervisor.  Mr. 
Sill  served  with  CBS  for  a  number 
of  years  as  stations'  service  manager 
in  the  station  relations  department, 
and  more  recently  as  advertising  and 
promoion  manager  of  WNEW  New 
York. 


Hodson  Resigns 

ROBERT  E.  HODSON,  with  the 
FCC  for  ten  years  and  chief  of  the 
Commission's  minute  section  since 
1935,  resigns  that  post  to  join  the 
law  firm  of  Pierson  &  Ball 
Washington,  as  chief  clerk  until 
such  time  as  he  passes  his  bar  ex- 
amination, it  was  announced  last 
week.  He  is  succeeded  at  the  FCC 
by  Lavelle  Hughes,  who  has  acted 
as  assistant  chief  of  the  minute 
section.  Mr.  Hodson  graduated 
in  1935  with  an  A.B.  degree  from 
the  George  Washington  U.,  Wash 
ington,  and  in  1940  he  graduated 
from  the  Washington  College  of 
Law. 


THE  LINE  FORMS 

TO  THE  RIGHT... 

at  WXYZ  for  next 
availabilities  on 

Eddie  Chases 
"MAKE-BELIEVE  BALLROOM" 

10%  hours  per  week 
sponsored  by  accounts 
such  as  A&P  and  Canada  Dry 

WXYZ,  DETROIT  26 
or  PAUL  RAYMER  &  CO. 
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BOTH  HALVES 
ARE  IMPORTANT 

on  the  Pacific  Coast,  too! 


THE  pacific  coast  is  divided  into  two  halves... saleswise. 
50%  of  the  retail  sales  in  this  $16,000,000,000  market 
are  made  outside  the  counties  in  which  Los  Angeles,  San 
Francisco,  Oakland,  Portland  and  Seattle  are  located. 

Time  buyers  naturally  want  to  cover  the  whole  of  this 
lush  tri-state  market.There's  only  one  way — do  it  withDon 
Lee.  For  the  Don  Lee  Network — and  only  Don  Lee — gives 
complete  coverage  to  both  the  inside  and  outside  halves. 


Here  is  an  inside  story:  Jack  Benny  got  a  higher  rating 
(April,  Hooper)  on  his  Don  Lee  release  than  on  network 
A,  and  you've  probably  already  noticed  that  Union  Oil's 
Point  Sublime  has  a  much  higher  Hooper  since  switching 
to  Don  Lee  from  network  B. 

Now  look  at  the  outside  half:  The  largest  coincidental 
telephone  survey  made  on  the  Pacific  Coast  (c.  e.  hooper, 
276,019  calls)  showed  that  in  many  of  these  outside  mar- 
kets the  listeners  are  60  to  100%  tuned  to  Don  Lee. 

In  other  words,  Hooperproves...  inside  and  out.. .what 
we've  been  saying  all  along:  Any  show  on  Don  Lee  will 
reach  more  listeners  on  the  Pacific  Coast  than  the  same 
show  on  any  other  network. 


The  Nation's  Greatest  Regional  Network 


DON  LEE 


Thomas  s.  lee,  President 

lewis  allen  Weiss,  Vice-Pres.ijGeruM.gr. 

5515  MELROSE  AVE., HOLLYWOOD  38,CAL. 

Represented  Nationally  by  John  Blair  &  Co. 
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S.  S.  FOX,  President 
and  General  Manager 

National  Representative 
JOHN  BLAIR  &  CO. 


BEHIND 
^IKE 


JAMES  ALLEN,  former  program  di- 
rector of  WIP  and  WFIL  Philadel- 
phia, now  in  the  Army  has  been  pro- 
moted to  major  in  the  European  the- 
atre of  war. 

J.  M.  WYNN  has  succeeded  John  H. 
Hoagland  [Broadcasting,  June  12] 
as  promotion  manager  of  WHAS 
Louisville.  Mr.  Wynn  for  the  past 
seven  years  has  been  national  adver- 
tising manager  of  the  Louisville  Times 
and  Courier-Journal. 

RUSS  SNOW,  announcer  of  KPO 
San  Francisco,  has  enlisted  in  the 
Marine  Corps. 

NORMAN  LOEBL,  former  announc- 
er of  KLS  and  KROW  Oakland,  has 
joined  KPO  San  Francisro. 

WEBB  WITMER,  former  public  re- 
lations secretary  for  Kansas  City, 
Mo.,  has  joined  the  announcing  staff 
of  KPO  San  Francisco. 

JACK  ROBINSON,  sound  effects  man 
of  KPO  San  Francisco,  has  joined 
NBC  Hollywood. 

ABE  BURROWS,  writer  on  the 
weekly  Blue  Duffy's  Tavern,  is  the 
father  of  a  girl. 

BOB  HALL,  of  the  Blue  Hollywood 
publicity  department,  and  Teresa 
Elizalde  of  Washington,  were  married 
in  San  Francisco  June  17. 

CHESTER  BROUWER,  former  ra- 
dio editor  of  Fort  Wayne  Journal- 
Gazette,  has  assumed  duties  of  Noel 
Corbett  in  the  Blue  Hollywood  pub- 
licity department.  Mr.  Corbett  re- 
signed to  freelance.  Bob  Hall,  former- 
ly with  Office  of  Censorship  and  OWI, 
San  Francisco,  has  joined  the  Blue 
publicity  staff. 

RUTH  ELIZABETH  MILLER,  for- 
merly in  the  promotion  and  advertis- 
ing departments  of  Time  Inc.,  has 
joined  KOBH  Rapid  City,  S.  D.,  as 
promotion  manager.  She  replaces 
Elizabeth  Toomey,  now  with  UP. 

TED  EARLE,  former  continuity 
writer  of  CJKL  Kirkland  Lake,  Ont., 
is  overseas  with  the  Royal  Canadian 
Navy. 

JACK  McDONALD,  announcer  of 
CKGB  Timmins,  Ont.,  is  joining  the 
Merchant  Marine.  His  place  is  being 
taken  by  Lawrence  Smith,  new  to 
radio. 

TED  HUSING'S  contract  with  CBS 
has  been  renewed  for  another  two 
years  beginning  Aug.  9.  Sportscaster 
covers  Saturday  track  events  and  pre- 
sents a  weekly  quarter-hour  On  Your 
Mark. 

JACK  GULLER  is  now  announcing 
with  WBTM  Danvillej  Va.,  as  Jack 
Barr. 

CHARLES  HULL  WOLFE,  former- 
ly of  WSRR  Stamford,  Conn.,  has 
joined  the  script  department  of  WLIB 
Brooklyn,  where  he  has  been  placed 
in  charge  of  all  commercial  continuity 
and  sponsored  programs.  New  addi- 
tions to  the  music  department  in- 
clude Jeanne  Frommer,  formerly  of 
KWOS  Jefferson  City,  Mo.,  and  Mar- 
cia  Wissner,  as  assistants  to  librarian 
Roger  Sweet.  Louis  Charles,  an- 
nouncer, formerly  of  WHN  New  York, 
has  also  joined  WLIB. 

SGT.  JOHN  F.  SEMMENS,  son  of 
CBS  chief  draftsman,  Fred  A.  Sem- 
mens,  received  the  Distinguished  Fly- 
ing Cross  and  the  Air  Medal  on  May 
18  in  New  Guinea. 

GERRY  COLSON,  formerly  with  the 
program  department  of  KVOD  Den- 
ver, has  joined  the  copy  department 
of  KJBS  San  Francisco. 


Cuff  at  Sales  Forum 

SAM  CUFF,  general  manager, 
WABD,  Du  Mont  television  station 
in  New  York,  will  speak  on  the  use 
of  television  in  retail  selling  at  a 
visual  selling  forum  to  be  held  2 
p.m.  June  29  at  the  Pennsylvania 
Hotel,  New  York,  by  the  display 
directors  of  New  York  City,  co- 
operating with  the  National  Assn. 
of  Display  Industries.  Afternoon 
session  program  also  includes  talks 
on  the  adaptation  of  theatre  effects 
for  retailing,  on  packaging  and  on 
the  way  in  which  the  use  of  heli- 
copters will  influence  visual  selling 
and  a  roundtable  disussion  of  fash- 
ion merchandising. 

HUGH  CARLSON,  former  news- 
caster of  KOIL  Omaha,  has  joined 
KGO   San  Francisco  as  newscaster. 

ALEC  SANDERS,  new  to  radio,  has 
joined  KTMS  Santa  Barabara,  Cal., 
as  junior  announcer. 

MITCHELL  B.  DeGROOT  Jr.,  pub- 
licity director  of  WCAE  Pittsburgh, 
has  announced  his  engagement  to 
Louise  Bloch  of  Chicago. 

MARGARET  (Pat)  HILKER  has 
joined  the  continuity  department  of 
WCAE  Pittsburgh,  replacing  Helen 
Baughman,  who  has  resigned  to  join 
the  WAVES. 

BETTY  LOU  HAMILTON  is  the  new 
transcription  supervisor  at  WPTF 
Raleigh,  N.  C.  She  replaces  Flora 
Norris  who  has  accepted  a  position  in 
Washington. 

BRETT  HOWARD,  former  promotion 
director  of  WSAI  Cincinnati,  has  been 
named  sales  promotion  director  of 
WSYR  Syracuse. 

PHYLLIS  LEON,  former  women's 
announcer  of  WGH  Newport  News, 
has  returned  to  the  station  in  the 
script  department.  Michael  Brown  has 
joined  the  WGH  announcing  staff, 
coming  from  WSAP  Portsmouth,  Va. 
and  WCNC  Elizabeth  City,  N.  C. 

BOB  UMBACH,  released  from  the 
Army  Air  Corps,  is  now  a  member 
of  the  announcing  staff  of  WGST 
Atlanta,  Ga.  Hugh  Whiteside,  for- 
merly with  WKPT  Kingsport,  and 
WNOX  Knoxville,  Tenn.,  is  now  with 
WGST. 

BEN  KAUFMAN,  formerly  television 
editor  of  Radio  Daily,  has  resigned  to 
become  managing  editor  of  Television, 
new  quarterly  published  by  Frederick 
Kugel  Co.,  New  York. 

WILLIAM  DRIPS,  NBC  central  divi- 
sion director  of  agriculture,  has  been 
named  to  the  board  of  trustees,  radio 
member,  of  Farm  Foundation,  organi- 
zation devoted  to  betterment  of  rural 
life,  with  headquarters  in  Chicago. 

FRANK  McINTYRE  has  relinquished 
his  several  daily  newscasts  at  KUTA 
Salt  Lake  City,  Utah,  to  devote  his 
full  time  to  his  duties  as  production 
manager.  Herman  Wilson  and  Vern 
Lowden  will  handle  Mr.  Mclntyre's 
newscasts.  Louise  Winchell  relieves 
King  Harman  of  sales  traffic  duties 
since  he  will  devote  full  time  to  spe- 
cial and  remote  broadcasts  as  program 
director. 

HELEN  HIETT,  author  of  "No  Mat- 
ter Where,"  and  former  war  corre- 
spondent for  NBC,  is  now  with  NBC's 
public  service  staff  as  editor  of  pub- 
lications, and  research  assistant  for 
University  of  the  Air. 
ROBERT  H.  LOCHNER,  a  member 
of  NBC's  international  staff  for  three 
years,  has  been  named  head  of  the 
German  section,  succeeding  Ernst 
Noth,  who  left  last  March  to  enter 
the  Army.  Mr.  Lochner  is  the  son  of 
Louis  P.  Lochner,  war  correspondent 
and  NBC  commentator  now  stationed 
in  San  Francisco.  In  addition  to  his 
administrative  duties,  Mr.  Lochner 
will  continue  to  write,  produce  and 
announce  German  shortwave  pro- 
grams. 


LEWIS  S.  FROST  on  June  1  be- 
came NBC  Hollywood  program 
manager  in  addition  to  his  duties 
as  assistant  to  Sidney  N.  Strotz, 
NBC  western  division  vice-pres- 
ident. The  identifying  headgear  is 
purported  to  reduce  confusion  in 
telephone  conversations,  although 
the  lines  seem  to  be  well  snarled. 


Maj.  Clausen  Back 

MAJ.  WALTER  B.  CLAUSEN, 
news  analyst  of  WCKY  Cincinnati, 
is  convinced  that  nothing  less  than 
complete  demilitarization  of  Japan 
will  insure  peace  in  the  Pacific. 
Maj.  Clausen  is  just  back  from 
an  assignment  in  the  headquarters 
of  Adm.  Chester  W.  Nimitz.  Stat- 
ing that  our  fighting  men  feel  that 
the  occupation  of  Tokyo  is  the  only 
way  to  insure  a  lasting  peace,  he 
enlarged  on  the  subject  by  saying, 
"the  shortest  way  to  China  seems 
to  be  across  the  Pacific  by  way  of 
the  Philippines.  It  does  not  seem 
that  we  can  reach  the  Philippines 
within  a  year.  After  we  get  there, 
we'll  have  a  struggle.  It  may  take 
us  two  years  to  get  to  China,  and 
possibly  two  hard  years  of  war  af- 
ter that."  Maj.  Clausen,  whose  ex- 
perience dates  back  to  1910  in  Far 
Eastern  affairs,  regards  the  war 
with  Japan  as  the  most  serious 
conflict  in  the  history  of  civiliza- 
tion. 

HARRY  WIEBE,  formerly  of  CHWK 
Chilliwack,  B.  C,  has  joined  the  an- 
nouncing staff  of  CJVI  Victoria,  B.  C. 
SANFORD  (Bud)  PAGANUCCI, 
Hollywood  writer  of  J.  Walter  Thomp- 
son Co.  on  NBC  Chase  &  Sanborn 
Show,  and  Helen  Richardson  were 
married  in  San  Francisco  on  June  16. 
CLIFF  NAUGHTON,  announcer  of 
KSFO  San  Francisco,  has  enlisted  in 
the  Marine  Corps. 


THE  LINE  FORMS 
TO  THE  RIGHT. . . 

at  WXYZ  for  next 
availabilities  on 

Eddie  Chase's 
"MAKE-BELIEVE  BALLROOM" 

10%  hours  per  week 
sponsored  by  accounts 
such  as  A&P  and  Canada  Dry 

WXYZ,  DETROIT  26 
or  PAUL  RAYMER  &  CO. 
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Rolling  out  Aluminum  50  times  as  fast  as  it 
was  rolled  prior  to  the  war.  Leaving  this  5-stand 
continuous  mill,  sheet  goes  down  the  city-block-long 
run-out  table  to  the  coiler  at  a  Rolling  Plant  near 
Spokane — one  of  three  permanent  new  plants  mak- 
ing this  the  "Light  Metals  Capital  of  the  World." 
KHQ  covers  this  area  like  a  gentle  rain — reaching 
all  of  this  ever-increasing  permanent  population. 
(Photo  Courtesy  ALCOA). 


Once  the/ve  received  their 
training  at  the  Institute  of 
Higher  Radio  Learning,  ac- 
quiring knowledge  of  out- 
standing radio  time  buys  .  .  . 
SMART  TIME  BUYERS  are 
equipped  for  success. 

Many  a  smart  young  adver- 
tiser has  set  the  world,  and 
especially  the  Denver  Market, 
on  fire,  by  using  KOA  for  his 
sales  message. 

Here  are  KOA's  stepping 
stones  to  successful  results: 


Dealer  Preference  (68.8%)" 
Listener  Loyally  (69%)** 
Top  NBC  Programs 
Power  (50,000  Watts) 
Coverage  (Parts  of  7  states) 

*Ross  Federal  Survey 
**NBC  Tale  of  412  Cities 


Few  Stations  in  the 
Nation  Can  Equal 
KOA's  Dominance! 


*6* 


wp;fcsv**s  IMP 


tio-  1 


PAUL  BRITTON,  former  publicity 
man  with  Columbia  Pictures  and 
Howard  G.  Mayer  &  Assoc.,  Chicago, 
has  joined  KLZ  Denver  as  continuity 
writer. 

JOHN  BARRY,  formerly  of  WAAB 
Worcester,  Mass.  has  joined  the  an- 
nouncing staff  of  WDRC  Hartford, 
replacing  Everett  Jess  who  has  joined 
the  Piatt- Eorbes  Agency,  New  York. 

MALLORY  FREEMAN,  former  pro- 
duction manager  and  educational  di- 
rector of  WRNL  Richmond,  Va.  has 
been  made  assistant  general  manager 
of  the  station.  Warde  Adams,  assist- 
ant production  manager,  has  been  ap- 
pointed   acting    production  manager. 

MRS.  BRETT  COVEL  has  joined  the 
stalf  of  WSl'R  Syracuse  as  promotion 
director. 

RUTH  ROBERTS,  formerly  of 
WOMT  Manitowac,  Wis.,  has  joined 
the  announcing  staff  of  WEDC  Chi- 
cago. 

ROY  NEAL,  announcer  of  WIBG 
Philadelphia,  has  resigned  to  enter 
the  Army. 

STANLEY  PLORSHEIM,  manager 
of  the  Blue's  cooperative  program  de- 
partment, is  the  father  of  a  girl. 

CARL  FREDERICK,  announcer,  for- 
merly heard  on  Pennsylvania  and 
Virginia,  stations,  has  joined  WAAT 
Newark,  N.  J. 

MAGGIE  McNELLIS,  Broadway  and 
Hollywood  columnist  now  heard  on 
WINS  New  York,  moves  to  WEAF 
New  York  July  3  for  a  five-times  week- 
ly quarter-hour  commercial  program 
in  the  12  :15  p.m.  spot. 
HOWARD  CARRAWAY,  former 
Blue  network  producer,  has  joined 
Consolidated  Radio  Artists  Inc.,  New 
York,  as  co-director  of  the  radio  de- 
partment, working  with  Bob  Bundy. 

JAMES  WELLARD,  WLW  Cincin- 
nati war  correspondent  who  covered 
the  North  African  and  Italian  cam- 
paigns, is  moving  into  France  accord- 
ing to  word  received  by  William  Dow- 
dell,  WLW  news  editor.  Mr.  Wel- 
lard's  reports,  titled  It  Happened 
There,  are  heard  on  WLW  Sundays 
at  11:30  a.m. 


PUSHING  A  PEEP  is  a  bit  harder  on  Johnny  than  his  "Call  for  Philip 
Morris"  that  he  gave  out  with  on  Natalie  Porter  program  Grace  Notes 
on  WAVE  Louisville.  Loaded  in  the  peep,  the  property  of  Ruth  Nail 
(driving),  WAVE  continuity  writer,  are  (1  to  r) :  Natalie  Porter,  an- 
nouncer; Freda  Timmons,  tobacco  representative;  Mary  Ellis,  traffic  man- 
ager; Ruth  Gilbert,  transcription  lilbrarian;  Bunch  Sanders,  promotion; 
Kay  Kohlhepp,  receptionist.  Right,  James  C.  Bosworth,  P.  M.  salesman. 


FRANK  DOYLE,  former  program  di- 
rector of  WLOK  Lima,  O.,  has  joined 
WMBD  Peoria,  111.,  as  announcer. 
Constance  Rivard,  new  to  radio,  joins 
the  WMBD  promotion  department. 
Ed  Cooper  has  left  WMBD  to  join  the 
announcing  staff  of  WGN  Chicago  and 
is  succeeded  as  chief  announcer  by 
Paul  Ruhle.  Harry  Luedeke  returned 
to  the  WMBD  announcing  staff  after 
a  year's  absence. 

BOB  YOUNG,  formerly  with  WAOV 
Vincennes,  Ind.,  has  joined  the  an- 
nouncing staff  of  WOWO  Ft.  Wayne. 

GUS  SAUNDERS  is  new  to  the  an- 
nouncing staff  of  WNAC  Boston. 
HARDIN  GRAYMOUNT,  former  an- 
nouncer at  WITH  Baltimore,  has 
joined  the  announcing  staff  of  WMAL, 
Blue  outlet  in  Washington,  where  he 
will  be  known  as  Stuart  Grey. 

WELLS  RITCHIE,  assistant  super- 
visor of  public  relations,  Canadian 
Broadcasting  Corp.,  Toronto,  is  mak- 
ing a  tour  of  eastern  Canadian  stations. 


A  Dozen  to  Choose  From 

Here  are  twelve  NBC  Recorded  Programs 
that  have  proved  their  audience  appeal.  Note 
the  number  of  stations  in  U.  S.  and  Canada 
where  they  have  run  or  are  now  running: 

Betty  and  Bob  (390  quarter-hours)  101  stations 

The  Weird  Circle  (52  half-hours)  C2  stations 

Modern  Romances  (156  quarter-hours)  71  stations 

Stand  By  for  Adventure  (52  quarter-hours)  48  stations 

The  Name  You  Will  Remember  (260  5-min.  prog.)  75  stations 

Through  the  Sport  Glass  (52  quarter-hours)  22  stations 

Hollywood  Headliners  (156  5-min.  prog.)  112  stations 

Let's  Take  a  Look  in  Your  Mirror  (156  5-min.  prog.)  53  stations 

Carson  Robison  &  His  Buckaroos  (117  quarter-hours)  53  stations 

Time  Out— Series  I  With  Allen  Prescott  (26  quarter-hours) .  142  stations 
—Series  II  With  Ted  Steele  and  Grace  Albert 

(26  quarter-hours)  57  stations 

Getting  the  Most  Out  of  Life  Today  (117  5-min.  prog.)  63  stations 

Five-Minute  Mysteries  (66  5-min.  prog.)  103  stations 

Many  markets  are  still  available.  Check  this  list  and 
write  for  availability,  rates,  and  audition  records. 


A  Service  of  Radio 
Corporation  of  AmorUrj 


RCA  Bldg.,  Radio  City,  N.  Y.  .  .  Merchandise  Marl,  Chicago,  III. 
Trans-Lux  Bldg.,  Washington,  DC...  Sunset  and  Vine,  Hollywood,  Cal. 


Video  Future  Outlined 
At  New  York  ATS  Meet 

HOWARD  L.  PERDIUE,  regional 
commercial  representative  of  the 
Electronics  Division  of  General 
Electric  Co.,  outlined  the  probable 
future  of  television  as  envisaged 
by  GE  engineers  [Brdadcasting, 
April  10]  and  Robert  Stone,  pro- 
gram manager  of  the  GE  video 
station,  WRGB  Schenectady,  re- 
viewed the  stations  program  ac- 
tivities before  a  meeting  of  Amer- 
ican Television  Society  held  last 
Tuesday  at  the  Capitol  Hotel.  New 
York. 

Mr.  Stone  accepted  for  WRGB 
the  plaque  symbolizing  the  ATS 
award  for  outstanding  video  pro- 
gramming in  1943,  a  presentation 
which  will  be  represented  before 
the  WRGB  cameras  and  micro- 
phones in  the  near  future-  A  similar 
presentation  to  WABD,  Du  Mont 
station  in  New  York,  for  outstand- 
ing work  in  commercial  television 
last  year,  will  be  similarly  made 
on  a  WABD  program.  Norman  D. 
Waters,  retiring  president  of  ATS, 
was  presented  with  a  special  award 
for  outstanding  service  to  televi- 
sion in  honor  of  his  valiant  efforts 
to  keep  television  alive  during  the 
war  years. 


THE  New  York  Newspaper  Guild 
awarded  a  special  citation  for  "con- 
tinuous efforts  in  granting  labor's 
viewpoint  freedom  of  the  air,"  to 
WLIB  Brooklyn.  Station  was  inad- 
vertently referred  to  as  WLB  Brook- 
lyn in  a  previous  issue. 


CHNS 

Halifax 
novia  scotia 

The  Busiest 
Commercial 
Radio  Station 
of  the  Maritimes 


JOS.  WEED  6i  CO. 
350  Madison  Avenue,  New  York 
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BROADCASTING    •    Broadcast  Advertising 


Time  Buyers  Notice  ! ! 


WNBH ...  Is  a 

(New  Bedford,  Mass.) 

"Good  Old  Station 
With  a  New  Program 
.  .  .  and  Equipment" 

Twenty-three  years  old  May  20,  eleventh  to  file  with  FCC 
in  U.S.,  WNBH  is  a  good,  reliable  station,  depended  upon 
by  110,341  people  (1940  census)  in  New  Bedford;  Bristol 
County  Population  is  364,637.  It  is  used  weekly  by  ninety 
(90)  contract  advertisers  in  New  Bedford. 


BASIC  BLUE! 


(plus)  Loca 


1  S 


ervice 


WNBH,  New  Bedford  went  Basic  Blue,  July  1,  1943  and  July  1, 
1944  will  have  completed  a  year,  now  having  all  the  Blue  pro- 
grams, from  Dunninger  to  the  Quiz  Kids.  This  big  package  of 
listeners  is  waiting  for  your  story  of  merchandise  and  service.  See 
Rambeau  for  availabilities. 


Basic  Blue  IS  something!  It's  a  good  Program!  But 
47  hours  of  local  public  service  programs  each  week,  is 
something,  too!  Together  they  spell  audience — plus!! 
Local  news  staff,  AP  Wire  24  hr,  fishermen's  news, 
letters  to  fighters,  etc.  ...  it  all  adds  up  to  advertising 
value.  Act  Now.  See  Rambeau. 


WOCB  ....  CAPE  COD 


Is  On  The  Air! 

WOCB,  Cape  Cod,  studios  and  transmitter  in  West 
Yarmouth  near  the  ocean,  re-opened  and  started 
broadcasting  May  6,  1944.  WOCB  has  all  the  BLUE 
Programs  .  .  .  marvelous  availabilities  right  now! 
46,365  people  live  the  year  around  in  Barnstable, 
Dukes  and  Nantucket  counties,  all  of  which  make  up 
Cape  Cod.  The  average  population  on  the  Cape 
between  June  15  and  October  1,  each  year,  is  over 
200,000.  That's  it!  Over  200,000  people  at  the 
50,000  rate.  See  Rambeau  Now!  It's  a  great  market. 
New  equipment,  locally  programmed,  you  can't  miss 
on  Cape  Cod  .  .  .  act  now  .  .  .  See  Rambeau! 


,,,, 


Represented  By  Ramheau 


WNBH,  New  Bedford  and  WOCB,  Cape  Cod  are  owned  by  E.  Anthony  &  Sons,  Inc.,  New  Bedford,  Mass.,  owners  and  pub- 
lishers of  the  New  Bedford  Standard-Times,  and  the  Cape  Cod  Standard-Times. 
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E  audinadi  of 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


WOL  Washington 

Esquire  Inc.,  Chicago  (Coronet),  sa,  thru 
Schwimmer  &  Scott,  Chicago. 

Kellogg  Co.,  Battle  Creek  (AH  Bran),  5 
sp  weekly,  thru  Kenyon  &  Eekardt,  N.  Y. 

P.  Lorrilard  Co.,  New  York  (Old  Gold  cig- 
arettes ) ,  sp,  thru  J.  Walter  Thompson 
Co.,  N.  Y. 

Warner  Bros.,  New  York,  2  sp  weekly, 
thru  Blaine-Thompson  Co.,  N.  Y. 

G.  Washington  Coffee  Refining  Co.,  Morris 
Plains,  N.  J.,  sa,  thru  Ruthrauff  &  Ryan, 
N.  Y. 

Republic  Pictures,  New  York,  sa  thru  Don- 
ahue &  Coe,  N.  Y. 

Safeway  Stores,  Oakland,  Cal.  (Skylark 
bread),  sa,  thru  J.  Walter  Thompson 
Co.,  N.  Y. 

Sinclair  Refining  Co.,  New  York  (gasoline 
&  oil),  3  ne  weekly,  thru  Hixson-O'Don- 
nell  Agency,  N.  Y. 

Swift  &  Co.,  Chicago  (meats),  sa,  thru 
Lewis  Agency,  Washington. 

Warner  Bros.,  New  York,  sa,  thru  Blaine- 
Thompson  Co.,  N.  Y. 

WMAQ  Chicago 

Peter  Fox  Brewing  Co.,  Chicago  (beer),  5 

ne  weekly,,  13  weeks,  thru  Schwimmer 

&  Scott,  Chicago. 
MacFadden  Publications,  New  York  (True 

Story) ,  3  t,  thru  Raymond  Spector  Co., 

N.  Y. 

Balaban  &  Katz  Corp.,  Chicago  ("The 
Story  of  Doctor  Wassell"),  9  sa,  thru 
M.  M.  Fisher  Assoc.,  Chicago. 

Hubinger  Co.,  Keokuk,  la.  (Quick  elastic 
starch),  13  sa,  13  weeks,  thru  Ralph  H. 
Jones  Co.,  Cincinnati. 

H.  J.  Heinz  Co.,  Pittsburgh  (Mustard  and 
57  Sauce),  40  sa,  thru  Maxon  Inc.,  N.  Y. 

WEAF  New  York 

Sweets   Co.   of  America,  Hoboken,   N.  J. 

(Tootsie  V-M),  3  ne  weekly,  thru  Duane 

Jones  Co.,  N.  Y. 
Megowen-Educator  Food  Co.,  Lowell,  Mass. 

(Crax),  3  ne  weekly,  thru  Duane  Jones 

Co.,  N.  Y. 

Loew's  Inc.,  New  York  (MGM  pictures), 
5  sp  weekly,  52  weeks,  thru  Donahue  & 
Coe,  N.  Y. 

KFI  Los  Angeles 

Willliam  Wrigley  Jr.  Co.,  Chicago  (gum), 
44  ta,  thru  Ruthrauff  &  Ryan,  Chicago. 


WOAI  San  Antonio 

Butay  Products,  Los  Angeles  (Raindrops 
detergent),  t  weekly,  thru  Glasser  Gai- 
ley,  Los  Angeles. 

Stanco  Inc.,  New  York  (Flit,  Flyspray), 
sa  weekly,  13  weeks,  thru  McCann-Erick- 
son,  N.  Y. 

Kellogg  Co.,  Battle  Creek  (cereal),  t  week- 
ly, 26  weeks,  thru  Kenyon  &  Eckhardt, 
N.  Y. 

Plough  Inc.,  Memphis  (Mexsana),  t  week- 
ly, thru  Lake-Spiro-Shurman,  Memphis. 

Rit  Products  Corp.,  Chicago  (dye),  t  week- 
ly, 26  weeks,  thru  Earle  Ludgin  &  Co., 
Chicago. 

Wm.  Wrigley  Jr.  Co.  Chicago  (chewing 
gum)  t  weekly,  thru  Ruthrauff  &  Ryan, 
Chicago. 

U.  S.  Steel  Co.,  Pittsburgh  (fencing,  etc.), 
6  ne  weekly,  52  weeks,  thru  BBDO,  Pitts- 
burgh. 

Folger  Coffee  Co.,  San  Francisco,  t  weekly, 
13  weeks,  thru  Grant  Adv.  Agency,  San 
Francisco. 

Gulf  Refining  Co.,  Pittsburgh  (Gulfspray), 

2   t   weekly,   13   weeks,   thru   Young  & 

Rubicam,  N.  Y. 
Sinclair  Oil  Co.,  New  York,  2  t  weekly, 

26  weeks,  thru  Hixon-O'Donnell  Agency, 

N.  Y. 

WFIL  Philadelphia 

Gruen  Watch  Co.,  Cincinnati,  20  sa  weekly, 
52  weeks,  thru  McCann-Erickson,  N.  Y. 

Plough  Inc.,  Memphis  (St.  Joseph  Aspir- 
in), 9  sa  weekly,  thru  Lake-Spiro-Shur- 
man, Memphis. 

Winfield  Donat  Co.,  Philadelphia  (Zenith 
hearing  aids),  7  sa  weekly,  13  weeks, 
thru  Julian  G.  Pollock,  Philadelphia. 

Block  Drug  Co.,  Jersey  City  ( Stera-Kleen) , 
2  sa  weekly,  52  weeks,  thru  Redfield- 
Johnstone,  N.  Y. 

Colgate-Palmolive-Peet  Co.,  Jersey  City 
(Colgate  dental  cream),  5  sa  weekly,  39 
weeks,  thru  Ted  Bates  Inc.,  N.  Y. 

Goodall  Co.,  Cincinnati  (Palm  Beach  suits), 
13  sa  weekly,  thru  Ruthrauff  &  Ryan, 
Chicago. 

Wm.  Wrigley  Jr.   Co.,   Chicago  (chewing 

gum) ,  16  sa  weekly,  thru  Ruthrauff  & 

Ryan,  N.  Y. 
Zonite  Products  Corp.,  New  York  (Larvex), 

8  sa  weekly,  thru  McCann-Erickson,  N.  Y. 
Gulf  Oil  Corp.,  Pittsburgh  (Gulfspray),  2 

t  weekly,  thru  Young  &  Rubicam,  N.  Y. 

WOK  New  York 

Barco  Labs.,  Brooklyn  (Barcolene  House- 
hold Cleanser) ,  sa,  52  weeks,  thru  Scheck 
Adv.,  Newark. 

Eppens  Smith  Co.,  New  York  (Holland 
House  Coffee,  Challenge  Tea),  sa,  26 
weeks,  thru  Scheck  Adv.,  Newark. 

Wander  Co.,  Chicago  (Ovaltine),  ne,  week- 
ly, 13  weeks,  thru  Hill  Blackett  &  Co., 
Chicago. 

Pure  Food  Co.,  Mamaroneck,  N.  Y.  (Herb- 
Ox  Bouillon  Cubes),  sa,  13  weeks,  thru 
J.  M.  Mathes  Inc.,  N.  Y. 


WLIB  Brooklyn 

Borden's  Farm  Products,  New  York  (milk), 
5  sp  weekly,  26  weeks,  thru  Young  & 
Rubicam,  N.  Y. 

Joe  Lowe  Corp.,  New  York  (Popsicle, 
Fudgicle,  Creamsicle),  7  sp  weekly,  13 
weeks,  thru  Abbott  Kimball,  N.  Y. 

Colgate-Palmolive-Peet  Co.,  Jersey  City 
(Super  Suds),  25  ta  weekly,  thru  Wm. 
Esty  &  Co.,  N.  Y. 

Venida  Lacquer  Co.,  New  York  (cosmet- 
ics), 15  ta  weekly,  26  weeks,  thru  E.  T. 
Howard  Co.,  N.  Y. 

S.  A.  Schonbrunn  Co.,  New  York  (Savarin 
coffee) ,  15  ta  weekly,  52  weeks,  thru  Roy 
S.  Durstine,  N.  Y. 

Wine  Shippers,  New  York  (Coicomet 
wines),  sp  ne,  weekly,  13  weeks,  thru 
Redfield-Johnstone  Co.,  N.  Y. 

Kay  Preparations,  New  York  (Formula 
301),  7  sp  weekly,  52  weeks,  direct. 

Republic  Pictures,  New  York,  sp,  thru 
Donahue  &  Coe,  N.  Y. 

Young  Peoples'  Church  of  the  Air,  Phila- 
delphia, 6  sp  weekly,  52  weeks,  thru  Har- 
ry A.  Zoog,  Philadelphia. 

KPO  San  Francisco 

Remar  Baking  Co.,  Emeryville,  Cal. 
(bread),  sp  weekly,  52  weeks,  thru  Gar- 
field &  Guild,  San  Francisco. 

George  Wylie  Co.,  Kansas  City  (fishing 
guide) ,  2  t  weekly,  thru  First  United 
Broadcasters,  Chicago. 

G.  Washington  Coffee  Refining  Co.,  Morris 
Plains,  N.  J.  (coffee),  4  ta  weekly,  thru 
Ruthrauff  &  Ryan,  N.  Y. 

H.  J.  Heinz  Co.,  Pittsburgh  (mustard  and 
57-Sauee),  10  ta  weekly,  thru  Maxon  Inc., 
Detroit. 

Morton  Salt  Co.,  Chicago,  2  sa  weekly,  thru 

Kenyon  &  Eckhardt,  N.  Y. 
Skinner  Mfg.  Co.,  Omaha.  (Raisin-Bran), 

4  ta  weekly,  52  weeks,  thru  Bruce  B. 
Brewer  &  Co.,  Kansas  City. 

KHJ  Hollywood 

Nehi  Corp.,  Columbus,  Ga.  (Par-T-Pak), 
sa  daily,  52  weeks,  thru  BBDO,  Los  An- 
geles. 

National  Lead  Co.,  San  Francisco  (Dutch 
Boy  paints),  sa,  52  weeks,  thru  Erwin, 
Wasey  &  Co.,  San  Francisco. 

Londonerry  Co.,  San  Francisco  (ice  cream 
mix),  3  sp  weekly,  13  weeks,  thru  Allied 
Adv.  Agencies,  San  Francisco. 

KYW  Philadelphia 

Hubinger  Co.,  Keokuk,  la.  (Quick  Elastic 
starch),  sa  weekly,  for  13  weeks,  thru 
Ralph  Moore,  St.  Louis. 

Zonite  Products  Corp.,  New  York  (Larvex), 

5  so  weekly,  for  6  weeks,  thru  McCann- 
Erickson,  N.  Y. 

Muralo  Co.,  Staten  Island,  N.  Y.  (Mural 
Tone  Powder  Paint) ,  2  sa  weekly,  for  13 
weeks,  thru  R.  T.  O'Connell,  N.  Y. 


Magazine  Surveys 
Musical  Programs 

Critics  Vote  Room  for  Better 

Quality  on  Average  Show 

RESULTS  of  a  poll  of  music  crit- 
ics on  their  opinions  of  radio  music 
programs  were  announced  last 
week  by  Musical  America,  music 
news  magazine.  Publication  polled 
500  newspapermen  on  the  best  sym- 
phony program,  the  outstanding 
radio  musical  event,  and  ten  other 
categories. 

Press  was  also  invited  to  com- 
ment on  the  handling  of  commercial 
announcements  on  music  programs, 
with  opinion  forced  to  be  divided 
equally  as  to  whether  they  were  in 
keeping  with  the  character  of  the 
broadcasts.  A  substantial  majority 
— 82% — voted  that  there  was  room 
for  improvement  in  the  quality  of 
the  average  musical  program,  espe- 
cially in  the  type  presenting  orches- 
tra with  featured  soloist. 

Magazine  reported  that  letters 
and  comments  accompanying  the 
ballots  offered  a  variety  of  sugges- 
tions for  improvements  ranging 
from  "get  Federal  control  for  ra- 
dio" and  "stop  playing-down  to  ra- 
dio audiences"  to  "God  bless  com- 
mercials!" and  "radio  is  doing  a 
swell  job". 

The  12  classifications  and  the 
winners  in  each  category  follow: 

1.  Outstanding  Event  of  the  Year:  The 
radio  premiere  of  Dimitri  Shostakovich's 
Eighth  Symphony  by  the  New  York  Phil- 
harmonic-Symphony, under  Arthur  Rod- 
zinski,  on  April  2,  CBS. 

2.  Symphony  Program:  New  York  Phil- 
harmonic-Symphony, CBS. 

3.  Operatic  Program:  Saturday  broad- 
casts of  the  Metropolitan  Opera,  Blue  Net- 
work. 

4.  Small  Ensemble:  Sinfonietta,  conduct- 
ed by  Alfred  Wallenstein,  WOR-Mutual. 

5.  Symphony  Conductor:  Arturo  Tos- 
canini,  conductor  of  the  General  Motors 
(NBC)  Symphony. 

6.  Program  Conductor:  Andre  Kostela- 
netz,  Pause  that  Refreshes  program,  CBS. 

7.  Operatic  Conductor:  Bruno  Walter, 
Metropolitan  Opera  broadcasts,  Blue  Net- 
work. 

8.  Female  Vocalist:  Marian  Anderson, 
guest  artist  on  various  programs. 

9.  Male  Vocalist:  John  Charles  Thomas, 
Westinghouse  Hour,  NBC. 

10.  Announcer:  Milton  Cross,  veteran 
announcer  of  the  Metropolitan  Opera 
broadcasts  (Blue  Network)  and  other  pro- 
grams. 

11.  Orchestra  with  Featured  Soloists: 
The  Telephone  Hour,  conducted  by  Donald 
Voorhees,  NBC. 

12.  Program  with  Educational  Flavor : 
Tie  between  Music  of  the  New  World, 
NBC,  and  School  of  the  Air,  CBS. 


WSM  Host  to  Press 

TENNESSEE  publishers  were  giv- 
en an  inside  peek  at  radio  June 
17  when  more  than  50  members  of 
the  Tennessee  Press  Assn.,  meet- 
ing in  Nashville,  were  guests  of 
Harry  Stone,  WSM  general  man- 
ager, and  of  NBC  at  the  WSM- 
NBC  Grand  01'  Opry  broadcast  fol- 
lowing a  cocktail  party  at  the  An- 
drew Jackson  Hotel.  "This  is  the 
finest  gesture  of  goodwill  and  good 
friendship  from  radio  to  the  press 
that  I  have  ever  seen  and  you  are 
to  be  highly  commended,"  said  Sam 
0.  Murphy,  editor  and  publisher  of 
the  Springfield  (Tenn.)  Herald 
News  and  TPA  retiring  president. 
Newspaper  guests  were  welcomed 
on  the  air  during  regional  shows 
by  the  Grand  01'  Opry  cast.  Dean 
R.  Upson,  WSM  commercial  man- 
ager, and  C.  Lester  Barnard,  sta- 
tion publicity  director,  engineered 
the  party. 
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BROADCASTING    •    Broadcast  Advertising 


Baltimoreans  Like  Us!* 


They  sure  do!  All  indications  prove  it! 

Baltimoreans  like  to  visit  us.  They  like  to  visit  the 
finest  studios  south  of  the  Mason-Dixon  line.  Week 
after  week,  year  after  year,  they  come  in  great  crowds 
to  see  the  shows  that  go  on  the  air  from  our  big 
studio  "A."  The  actual  count  is  well  over  75,000 
people  yearly.  No  other  Baltimore  station  can  equal  this 
studio  audience  record! 

Of  course,  the  mail  comes  in,  too — plenty  of  it  .  .  . 
and  WFBR  does  not  use  "shot-in-the-arm"  stimulants 
to  build  up  mail  pull.  Just  mail — thousands  of  letters 
from  people  interested  in  WFBR's  programs. 


All  types  of  surveys  have  told  a  consistent  history  of 
WFBR  audience  leadership  ...  a  top  position  with 
loyal  listeners  during  the  past  22  years — regardless 
of  the  changes  that  have  taken  place  in  the  Baltimore 
radio  picture.  And  don't  forget  .  .  .  there  are  over  a 
million  people  living  in  Baltimore  and  vicinity. 

Yes,  Baltimoreans  have  liked  us  for  a  long  time. 
You  make  the  most  of  this  long-time  friendship  when 
you  buy  WFBR  in  Baltimore. 

RADIO  CENTRE,  BALTIMORE- 2,  MARYLAND 
NATIONAL  REPRESENTATIVE :  JOHN  BLAIR  &  CO. 


*  ANOTHER  GOOD  REASON  WHY  T  T   JL  JLF  JLI;  75  YOUR  BEST  BALTIMORE  BUY! 


Louisville 
advertisers  pick 

a  WINNer! 

51  local  accounts 
have  used  WITSTS  for 
a  solid  year! 

That's  RESULTS! 


WINN 

LOUISVILLE 

uuiU 

WINN 

BLUE  NETWORK 

STATION  in 

LOUISVILLE,  KY. 


D.  E.  "Plug"  Kendrick 

President  and  General  Manager 

G.  F.  "Red"  Bauer 

Sales  Manager 
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EDMUND  F.  JOHNSTONE,  pres- 
ident of  Redfield-Johnstone,  New  York, 
now  serving  in  the  Pacific  area  as 
commanding  officer  of  an  Army  Air 
Force  fighter  control  squadron,  has 
been  advanced  to  the  rank  of  major. 

SCHUYLER  KUDNER,  since  1935 
with  Arthur  Kudner  Inc.,  New  York, 
has  been  elected  a  vice-president.  He 
is  the  brother  of  the  late  Arthur  Kud- 
ner, founder  of  the  agency. 

JEROME  S.  MEYER,  former  presi- 
dent of  Zinn  &  Meyer,  New  York  ad- 
vertising agency,  and  author  of  books 
on  entertainment,  has  joined  Norman 
D.  Waters  &  Assoc.  The  agency, 
which  specializes  in  fashion  accounts, 
is  expanding  its  activities  into  radio 
and  television,  and  Mr.  Meyer  will 
assist  Mr.  Waters  in  developing  pro- 
grams for  both  media. 

BERGLIETTE  BOE,  timebuyer  with 
MacFarland,  Aveyard  &  Co.,  Chicago, 
on  the  Saturday  Evening  Post  ac- 
count on  July  1  transfers  to  the  New 
York  office  of  the  agency  where  she 
will  continue  as  timebuyer  for  SEP. 
Evelyn  Stark,  timebuyei  in  a*.  y 
in  Chicago,  will  continue  to  supervise 
timebuying  activities  out  of  the  Chi- 
cago and  New  York  office. 

FRED  SCHMIDT,  who  formerly  did 
research  work  for  the  War  Dept., 
has  joined  the  research  department 
of  Ivey  &  Ellington,  New  York. 

J.  M.  MATHES  Inc.,  New  York,  has 
promoted  the  following  members  of 
its  copy  department  to  associate  copy 
directors :  Frank  P.  Baldwin,  Howard 
M.  Newton,  Elizabeth  S.  Shaver,  Har- 
ry Barnhart  Jr. 

FRED  H.  FIDLER,  who  organized 
the  film  department  of  J.  Walter 
Thompson  Co.  and  who  has  been 
active  in  agency  television  work,  serv- 
ing also  as  executive  on  P.  Ballantine 
&  Sons  account,  has  resigned  from 
the  agency  after  15  years  in  its  va- 
rious branch  offices.  He  plans  to  de- 
vote full  time  to  television,  motion 
pictures,  radio  and  related  fields,  and 
will  open  a  New  York  office  shortly. 

CHESTER  E.  HARING,  former  vice- 
president  and  director  for  marketing 
for  BBDO,  assumed  active  charge  of 
the  postwar  marketing  research  project 
of  the  Committee  for  Economic  De- 
velopment effective  June  20.  Assist- 
ant director  of  the  CED's  new  project 
will  be  J.  L.  Barrett,  former  engineer 
with  the  George  S.  May  Co.,  Chicago. 

WICK  CRYDER,  publicity  director 
of  J.  Walter  Thompson  Co.,  New 
York,  left  for  the  West  Coast  last 
week  to  set  up  promotion  for  the  10th 
anniversary  for  Lux  Radio  Theatre, 
CBS-Lever  Bros.,  program,  and  for 
the  return  of  the  Frank  Sinatra  Show 
to  CBS  in  August.  He  will  return 
in  two  weeks. 


Wider  Agency  Service 

ADVERTISING  agencies  in  the 
post-war  period  will  be  called  upon 
to  employ  their  services  in  re- 
search, creation  and  public  relations 
to  a  degree  never  before  experi- 
enced in  the  history  of  the  profes- 
sion, according  to  Edward  R.  Grace, 
president  of  Grace  &  Bement  Inc., 
Detroit,  in  announcing  the  moving 
of  the  agency's  general  offices  from 
the  New  Center  Bldg.  to  the  Penob- 
scot Bldg.  Mr.  Grace  said  that  in 
the  reconversion  and  post-war  pe- 
riods, American  business  will  be 
faced  with  the  task  of  educating 
the  public  for  the  introduction  of 
new  products  and  expanded  mar- 
kets. 


IT  WAS  SUPPER  TIME  for  Chicago  officials  of  Sherman  K.  Ellis  &  Co., 
following  the  premiere  of  Supper  Interlude,  which  is  sponsored  by  W. 
F.  McLaughlin  &  Co.,  Chicago.  Program  is  heard  on  WMAQ  Chicago. 
Guests  were  (1  to  r)  Rudi  Neubauer,  NBC  local  and  spot  sales;  Joseph 
Gallicchio,  orchestra  director;  Louis  Roen,  announcer;  George  Bogart, 
account  executive  of  Sherman  K.  Ellis;  Frances  Velthuys,  timebuyer; 
J.  F.  Price,  agency  vice-president;  Harry  C.  Kopf,  NBC  central  divi- 
sion vice-president;  Jules  Herbuveaux,  NBC  program  manager;  Clifton 
Utley,  commentator;  Jean  Simpson,  secretary  to  Palmer  Clark,  radio 
director  of  Sherman  K.  Ellis;  Mr.  Clark. 


Mr.  Martin 


Martin  Joins  Allied 

DON  MARTIN  has  joined  Allied 
Advertising  Agencies,  Los  Angeles, 
as  resident  manager  after  having 
been  NBC  western  division  direc- 
tor of  news  and 
special  events  for 
the  past  nine 
months.  Mr.  Mar- 
tin has  been  with 
NBC  for  four 
years  and  was  in 
charge  of  news 
and  special  events 
at  KPO  in  San 
Francisco 
for  two  years. 
Replacing  M  r . 
Martin  will  be  Joseph  P.  Alvin,  for- 
mer assistant  manager  of  NBC 
western  division  press  department, 
with  which  he  has  been  associated 
for  seven  years.  Mr.  Alvin  was 
feature  editor  of  the  network  in 
Chicago  and  prior  to  entering  ra- 
dio was  with  the  AP. 


JAMES  E.  LILLIS  h*s  been  added 
to  the  creative  staff  of  Brooke,  Smith, 
French  &  Dorrance,  Detroit  and  New 
York  agency.  During  the  past  four 
years  he  has  served  as  captain  in  the 
Canadian  Army  overseas  and  previ- 
ously had  been  associated  in  the  sales 
and  advertising  of  Philco  radio  and 
television  products. 

DORIS  RADER,  writer  of  Benton 
&  Bowles,  New  York,  has  been  shifted 
to  agency's  Hollywood  office  and  as- 
sumed added  publicity  duties.  Mary 
Stahl  has  joined  the  Hollywood  staff. 
ELLIS  ADV.  Co.,  Buffalo,  has  moved 
its  offices  to  the  Niagara  National 
Bank  Bldg.,  15  E.  Genessee  St.  at 
Main. 

K.  C.  JONES,  accountant,  has  been 
promoted  to  media  buyer  of  Glasser- 
Gailey  &  Co.,  Los  Angeles. 
D.  E.  ROBINSON,  director  of  re- 
search of  Pedlar,  Ryan  &  Lusk,  New 
York,  has  been  elected  treasurer  of 
the  agency.  Mr.  Robinson  has  been 
with  the  organization  for  three  years. 
BBDO  Boston,  on  June  22  moved  to 
1220  Statler  Office  Bldg.,  20  Provi- 
dence Street. 

WILLIAM  J.  HEGGEN,  formerly 
an  advertising  and  public  relations 
executive  for  the  Ethyl  Corp.,  New 
York,  has  joined  Compton  Adv.,  New 
York,  in  an  executive  capacity. 

MARGUERITE  ROBERTS  JOHN- 
SON, formerly  with  Oswald  Adv., 
Philadelphia,  has  formed  an  agency 
under  the  name  of  M.  R.  Johnson 
Adv.,  with  offices  at  2041  Ritten- 
house  Square,  Philadelphia. 

ELEANOR  POLLOCK  has  resigned 
as  women's  editor  of  the  Philadelphia 
Record  in  that  city  to  join  the  ad- 
vertising staff  of  the  Monroe  Drehr 
Agency,  New  York. 


Spalding  Names  F-H 

FERRY-HANLY  Co.,  New  York, 
is  the  agency  representing  A.  G. 
Spalding  &  Bros.,  Chicopee,  Mass., 
sporting  goods  firm  which  is  spon- 
soring the  National  Tennis  Matches 
from  Forest  Hills,  L.  I.,  N.  Y„ 
Sept.  3-4  over  a  30-station  net- 
work [Broadcasting,  June  12]. 
Stanley  G.  Boynton,  Detroit,  listed 
as  the  agency,  last  week  advised 
Broadcasting:  "Release  was  in 
error  as  we  failed  to  state  network 
built  especially  for  Ferry-Hanly 
Co.,  New  York  advertising  agency, 
for  their  client,  A.  G.  Spalding  & 
Bros." 


Bendix  VHF  Orders 

RADIO  Division  of  Bendix  Avia- 
tion Corp.,  Baltimore,  has  received 
orders  totaling  about  $30,000,000 
for  an  improved  type  of  very  high 
frequency  radio  for  use  in  war- 
planes,  W.  P.  Hillard,  general 
manager,  has  announced.  Produc- 
tion on  the  units  will  be  in  full 
swing  shortly.  Advantage  of  the 
new  sets  is  said  to  be  comparative 
freedom  from  natural  static  and 
short  range,  permitting  simul- 
taneous use  of  the  same  frequency 
on  different  fronts. 


Agency  Ad  Plan 
ABBOTT  KIMBALL  Co.,  New  York 
advertising  agency,  has  distributed  a 
booklet  entitled  "Get  on  the  Brand 
Wagon !"  to  encourage  department 
stores  and  manufacturers  to  advertise 
immediately.  Brochure  also  acts  as  a 
guide  to  advertising  procedure  includ- 
ing defense  against  competition,  pub- 
lic education  of  a  product,  selecting 
a  right  name  for  the  product  and 
stresses  the  importance  of  making  the 
firm  name  and  brand  quickly  familiar 
to  the  public. 
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TVA,  in  creating  a  vast  new  power  empire  in  the 
Chattanooga  area,  has  also  created  nine  great 
lakes  which  President  Roosevelt  calls,  "The  Great 
Lakes  of  the  South." 

Chickamauga  Lake  alone  is  more  than  60  miles 
long  with  a  shore  line  of  650  miles. 

Six  great  public  parks  line  its  shores,  all  from  8 
to  38  miles  from  Chattanooga. 

These  great  lakes  are  providing  Chattanooga 
with  great  new  recreational  facilities  .  .  .  sail 
boating,  motor  boating,  hiking,  swimming,  fish- 
ing, and  horse  back  riding. 


of  the  South 


In  addition,  Lookout  Mountain  and  Signal 
Mountain  combine  to  offer  vacationists  and 
residents  every  conceivable  form  of  outdoor 
diversion. 

A  GREAT  HOOPER 


C.  E.  HOOPER,  INC. 

MIDWINTER  1944 

STATION  LISTENING  INDEX,  CHATTANOOGA,  TENN. 

WDOD    "B"      "C"  Others 

48.2      24.1      26.6  I.I 

45.9      25.1      27.7  1.3 

43.2      35.5      19.3  2.0 


MORNING  INDEX 

(8  TO  12  P.M.I 

AFTERNOON  INDEX 

(12  TO  6  P.M.) 

EVENING  INDEX 

(4  TO  10:30  P.M.) 


Hon.  Don  O'Brien 
Young  &  Rub  can,  Inc. 
New  York,  N.  Y. 
Dear  Don  : 

They  say  results  speak  louder  than 
words,  and  I  guess  that's  right  Coyle  & 
Richardson,  one  of  Charleston's  leading 
dep artment 
stores  and  an 
exclusive 
WCHS  adver- 
tiser, has  just 
released  a  re- 
sult story 
which  I  think 
you'll  be  inter- 
ested in.  This 
is  the  first 
season  they've 
ever  promoted 
fur  storage  by 
radio,  and 
right  now 
the  y're  just 
exactly  33% 
ahead  of  last 
year's  figures. 
The  depart- 
ment head  says 
it's  not  at  all 
unusual  for 
their  phone  to 
start  ringing 
almost  imme- 
diately after  a 
fur  commercial 
has  been  read. 
And  not  only 
that,  but  rad'o 
this  year  has 
brought  them 
many  new  cus- 
tomers who 
never  bffore 
used  C  &  R 
fur  storage. 
Pve  always  siid  you  can't  argue  with 
success,  and  WCHS  advertising  is  suc- 
cessful, as  any  Branham  man  can  tell 
you.  Regards 

Yours  Algy 

WCHS 

Charleston,  W.  Va. 


A  50,000  watt 
audience  at  a, 
250  watt  rate 


MOWING  INDEX 
HON.  THRU  FRI. 
8:00  -  12:00  A.M. 

A 

WGRC 

B 

C 

13.0 

26.5 

34.3 

25.4 

AFTERNOON  INDEX 
HON.  THRU  FRI. 
12:00  -  6:00  P.H. 

A 

WGRC, 

e 

c 

29.4 

32.1 

21.4 

15.5 

SIN.  THRU  SAT. 
EVENING  INDEX 
6-.00  -  10:00  P.M. 

A 

WGRC 

B 

C 

41.7 

12.6 

35.5 

8.7 

"jg&fgZS*"'/. 


LOUISVILLE'S 
TRADING  AREA 

473  OF  KENTUCKY'S  POPULATION 
57%  OF  ITS  BUYING  POWER 


Burn-Smith 
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ZONITE  PRODUCTS  Corp.,  New 
York,  has  appointed  Erwin  Wasey  & 
Co.,  New  York,  to  handle  Zonite,  fem- 
inine hygiene  antiseptic,  and  Zonitors. 
Zonite's  Forhans  toothpaste  division 
is  handled  by  Erwin  Wasey  &  Co. 
Larvex  continues  under  McCann- 
Erickson,  Inc.,  New  York. 

METRO  -  GOLDWYN  -  MAYER  has 
added  26  Don  Lee  network  stations  to 
its  new  Screen  Test  series  which  start- 
ed on  Mutual  June  12.  Program  is 
now  heard  on  a  total  of  85  outlets. 
Agency  is  Donahue  &  Coe,  New  York. 

PETER  FOX  BREWING  Co.,  Chi- 
cago (Fox  De-Luxe  beer),  on  June  12 
renewed  sponsorship  of  its  five-minute 
news  analysis  by  Alex  Dreier,  NBC 
commentator.  Mondays  thru  Fridavs 
on  WMAQ  Chicago.  Contract  is  for 
13  weeks.  Agency  is  Schwimmer  & 
Scott,  Chicago. 

DECCA  RECORDS  Inc.,  New  York, 
has  transferred  its  account  to  Newell- 
Emmett  Co.,  New  York,  with  Edwin 
Franklin  in  charge.  Future  media 
plans  are  now  being  formulated. 

FOY  PAINT  Co.,  Cincinnati,  has 
named  Roche,  Williams  &  Cleary, 
Chicago,  to  handle  its  advertising.  Ra- 
dio schedule  has  not  been  set. 

WASHINGTON  Cooperative  Egg  & 
Poultry  Assn.,  Seattle  (Lynden  chick- 
en), on  July  1  starts  sponsoring  a 
weekly  quarter-hour  song  and  chatter 
program  Collins  Calling  on  15  Blue 
Pacific  stations,  Saturday,  10 :15- 
10:30  a.m.  (PWT).  Contract  is  for 
52  weeks.  Firm  is  also  sponsoring  the 
weekly  15-minute  Dr.  Wallace  Sterl- 
ing— News  Analyst,  on  8  CBS  Pacific 
stations  (KNX  KQW  KARM  KROY 
KGDM  KIRO),  Saturday,  7:45-8 
p.m.  (PWT),  with  transcribed  repeat 
on  KOIN  KFPY,  Saturday,  9:30- 
9:45  p.m.  (PWT).  Contract  for  52 
weeks  started  June  24.  Pacific  Na- 
tional Adv.,  Seattle,  has  the  account. 

SCHOENHOFEN-EDELWEISS  Co., 
Chicago  (Edelweiss  beer),  began  spon- 
sorship June  19  of  a  quarter  hour 
news  period  featuring  I.  Paul  Harvey, 
on  WENR  Chicago,  Mondays  thru 
Fridays.  Contract  is  for  52  weeks^ 
placed  by  Olian  Adv.  Co.,  Chicago. 

PHILLIP  K.  WRIGLEY,  who  re- 
signed two  months  ago  as  president  of 
Wm.  Wrigley  Jr.  Co.,  Chicago,  re- 
maining active  in  company  affairs  as 
director,  has  been  elected  chairman  of 
the  board. 

WHITE  LABS.,  Newark,  N.  J. 
(Chooz  chewing  gum),  has  started 
dramatized  spot  announcements  as  a 
test  campaign  on  CKCL  Toronto.  Ac- 
count was  placed  by  Baker  Adv.,  To- 
ronto. 

VALMONT  of  Canada  Ltd.,  Windsor 
(Anacin.  Bisodol  and  Kolynos)  has 
appointed  Young  &  Rubicam,  Toronto, 
as  its  Canadian  advertising  agency  ef- 
fective July  1.  No  radio  plans  are 
ready  as  yet. 

J.  E.  FRENCH  Co..  San  Francisco 
(auto  distributor ) ,  lias  started  spon- 
sorship of  Sidney  Roger,  commenta- 
tor, on  KSFO  San  Francisco.  Mon. 
thru  Fri.  8:15-8:30  a.m.  (PWT). 
Contract  is  for  52  weeks.  Account 
placed  by  George  Taylor  Adv.,  San 
Francisco. 

PACIFIC  ADV.  Service,  Los  Angeles, 
has  resigned  the  account  of  Tastee 
Beverage  Co.,  Los  Angeles. 

BEN  HUR  PRODUCTS  Inc.,  Los 
Angeles  (coffee,  tea,  spices),  has  ap- 
pointed Foote,  Cone  &  Belding,  Los 
Angeles,  to  handle  its  advertising,  ef- 
fective within  the  next  sixty  days. 
Firm  will  continue  to  use  West  Coast 
radio. 


LITERARY  Guild  of  America,  New 
York  (book  club),  has  appointed 
Franklin  Bruck  Adv.,  New  York,  as 
its  agency.  Radio  may  figure  in  pro- 
motional plans  towards  the  end  of  the 
year. 

INTER-AMERICAN  Publications, 
New  York,  has  appointed  Wallace 
Thorsen  organization  as  public  rela- 
tions counsel  and  advertising  agency 
for  the  Inter-American,  monthly  maga- 
zine for  North  Americans  containing 
news  of  Latin  America.  Magazine  is 
expected  to  gain  new  prominence  in 
the  transitional  period  between  war 
and  peace  and  radio  will  figure  in 
expanded  promotion  at  this  time,  it 
is  reported. 

PRESCOTT  Paint  Co.,  New  York, 
has  been  acquired  by  the  American 
Home  Products  Corp.,  New  York,  as 
a  subsidiary.  No  decision  has  been 
reached  on  agency  appointment  or  ad- 
vertising plans.  Firm  has  placed  ad- 
vertising for  a  majority  of  its  polishes 
and  paints  direct,  with  Monroe  F. 
Dreher  Inc.,  New  York,  handling 
Dazzle  Bleach  and  Shu-Milk. 

WINE  Shippers,  Import  Corp.,  New 
York,  is  promoting  Colcombet  Wines 
on  a  full  weekly  hour  of  news  and 
music  on  WLIB  Brooklyn.  Contract 
for  13  weeks  effective  June  18  was 
placed  through  Redfield-Johnstone 
Inc.,  New  York. 

RAYTHEON  MFG.  Co.,  Waltham, 
Mass.,  has  begun  sponsorship  of  El- 
mer Newton  Eddy's  thrice-weekly 
news  analysis,  The  World  Situation, 
on  WBZ-WBZA  Boston  for  the  next 

26  weeks. 

MUTUAL  CITRUS  PRODUCTS 
Co.,  Anaheim,  Cal.  (M.C.P.  pectin), 
in  a  seasonal  campaign  in  the  Spo- 
kane -area,  is  using  a  total  of  26  an- 
nouncements on  KHQ  and  on  June 

27  starts  similar  schedule  on  KFPY. 
Placement  is  through  Charles  H. 
Mayne  Co.,   Los  Angeles. 

BUFFALO  Baseball  Club,  Buffalo, 
has  placed  its  account  with  the  Ellis 
Adv.  Co.,  Buffalo,  for  the  current 
baseball  season. 

T.  HENRY  FOSTER  has  resigned 
as  president  of  John  Morrell  &  Co., 
Ottumwa,  la.,  meat  packing  firm, 
after  22  years  in  that  post  and  50 
years  with  the  company.  He  will  con- 
tinue in  the  new  position  of  chairman 
on  the  board. 

NATIONAL  Cash  Register  Co.,  Day- 
ton, Ohio,  has  appointed  McCann- 
Erickson  Inc.,  New  York,  to  handle 
advertising.  Media  plans  have  not 
been  disclosed. 

CITY  OF  PARIS,  San  Francisco 
(dept.  store),  on  June  16  started  a 
fifteen  minute  daily  newscast  over 
KGO  San  Francisco  from  a  special 
store  window  studio.  For  the  benefit 
of  shoppers,  invasion  progress  is  traced 
on  huge  war  maps.  Length  of  con- 
tract indefinite.  Account  placed  direct. 

JACKSON  FURNITURE  Co..  Oak- 
land, Cal.  (household  furnishings), 
has  started  a  quarter  hour  recorded 
musical  on  KGO  San  Francisco,  Mon. 
thru  Sat.  7-7:15  a.m.  (PWT).  Con- 
tract is  for  52  weeks.  Account  was 
placed  direct. 

W.  &  J.  SLOAN,  Beverly  Hills,  Cal. 
(home  furnishings  store),  has  started 
sponsoring  weekly  half-hour  recorded 
program  Musical  Milestones,  on  KFI 
Los  Angeles  and  KMPC  Hollywood, 
respectively.  Contracts  are  for  52 
weeks.  Placement  is  through  Williams 
&  John  Adv.,  Beverly  Hills,  Cal. 

FOREMAN  &  CLARK.  Los  Aigel"s 
(chain  clothiers),  on  June  19  for  52 
weeks  started  sponsoring  the  nightly 
ouart"r-h(>  '"  11  p.m.  N''ws  on  KOMO 
Seattle.  Firm  on  June  14  started 
snonsorins  th"  15  "iin"t«  7"  O'f'/  "•  ■ 
Wire  toilh  Chet  Huntley,  five  nights 
weekly  on  KQW  San  Francisco.  Con- 
tract is  also  for  52  weeks.  In  addition 
nightly  quarter-hour  newscasts  are 
sponsored  on  K.IR  KGO  KFI  WHB, 
with  two  similar  Sunday  programs 
on  KJBS.  Agency  is  Botsford,  Con- 
stantine  &  Gardner,  Los  Angeles. 


CUGAT  WEEK  was  observed  in 
Cincinnati  and  a  WKRC  press  re- 
ception was  held  for  Xavier  Cugat 
and  company  with  key  radio,  ad- 
vertising and  press  officials  in  Cin 
cinnati  attending.  Cugat  and  his 
show  were  appearing-  on  the  stage 
of  the  Albee  Theatre.  With  Cugat 
and  the  two  glasses  of  Dubonnet 
(of  course)  are  (1  to  r)  Joel  Sto- 
vall,  WKRC  program  director; 
Ken  Church,  station  manager,  and 
Cugat. 


Shampoo  Series 

M.  LOUIS  PRODUCTS  Co.,  New 
York,  starting  in  September  will 
promote  Eggnog  Shampoo  on  sta- 
tions in  its  key  markets — New 
York,  Chicago  and  Los  Angeles. 
One-minute  live  spot  announce 
ments  will  be  used.  The  firm  is 
also  considering  a  transcribed 
quarter-hour  musical  dramatic 
program.  Agency  is  Hirshon-Gar 
field,  New  York. 


TUCKETT'S  Ltd.,  Hamilton,  Ont. 
(Buckingham  cigarettes),  has  started 
six-weekly  early  morning  newscast  on 
CHML  Hamilton,  with  Lome  Greene 
former  chief  announcer  of  CBC.  Ac- 
count was  placed  by  MacLaren  Adv 
Toronto. 

ONTARIO  Government,  Department 
of  Agriculture,  Toronto  (farm  labor) 
is  using  live  spot  announcements 
thrice  daily  on  19  Ontario  stations  to 
recruit  farm  labor  help.  Account  was 
placed  by  James  Fisher  Co.,  Toronto. 

SHELDON  Inc.,  Chicago  (furriers), 
began  sponsorship  June  12  of  a  five- 
minute  disc  series,  Dramatic  Moments, 
Mondays  through  Saturdays,  on  fol- 
lowing Chicago  stations :  WGN  WAAF 
WCFL  WIND.  Contract  is  for  26 
weeks,  placed  by  Lieber  Adv.,  Chicago. 

HENRY  C.  LYTTON  &  SONS.  Chi- 
cago, renewed  sponsorship  of  its  weekly 
five-minute  news  period  Sundays  op 
WMAQ  Chicago  June  25.  Contract 
is  for  13  weeks,  placed  by  Ivan  Hill 
Adv.,  Chicago. 


THE  LINE  FORMS 

TO  THE  RIGHT... 

at  WXYZ  for  next 
availabilities  on 

Eddie  Chase  s 
"MAKE-BELIEVE  BALLROOM" 

10%  hours  per  week 
sponsored  by  accounts 
such  as  A&P  and  Canada  Dry 

WXYZ,  DETROIT  26 
or  PAUL  RAYMER  &  CO. 
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Got  a  BIG  JOB  to  do  in  Texas  ? 


\  i  i 


v.y 


KRLD 

takes  Your  Message 

to  more  than 
5,000,000  people 


( Daytime  Coverage ) 
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lOCKISLAND-MOU^ 


<  ^  ^AVENPOR-^ 

Three  Cities  and 

8    others   Linked  Together 

ONE  MARKET  OF  200,000! 

Stand  on  ONE  of  the  Mississippi  River 
bridges  here  and  you  view  a  flourish- 
ing market  of  more  than  200,000 
people  ...  a  market  with  an  indus- 
trial payroll  totaling  nearly  a  BILLION 
DOLLARS  annually! 
Also,  the  Census  Bureau  and  market- 
ing experts  place  TRI-CITIES  in  the 
select  group  having  "excellent"  post 
war  prospects. 

Send  your  sales  message  home  to 
these  thousands  of  prosperous  peo- 
ple through  WHBF,  the  local  station. 


WHBF 


Farm  Angle  Gets  Increased  Attention 
In  Fifth  War  Loan  Drive;  Activities  Up 


5000  WATTS  1270  KC  \ 
BASIC  MUTUAL  NETWORK 

Affiliate:  Rock,  Island  ARGUS 


Howard  H.   Wilson  Co.,  Nat'l  Representative 


PROOF 

OF  RESULTS  FROM 
RICHMOND'S 

W  R  N  L 

Here  is  a  result  story 
that  speaks  for  itself: 

*  70.8%  °f  the  National  Ad- 
vertisers on  this  Station  are  Re- 
newals. 

* 88%  of  the  Local  Adver- 
tisers on  this  Station  are  Re- 
newals. 


Advertisers  don't  renew  con- 
tracts unless  the  medium  they 
use  "pays  off"  in  results. 


IN  RICHMOND 
VIRGINIA 

IT'S 


RURAL  Fifth  War  Loan  broad- 
cast promotion  activities,  backed 
by  members  of  the  National  Assn. 
of  Radio  Farm  Directors  and  their 
respective  stations,  have  apprecia- 
bly increased  over  previous  Bond 
campaigns,  Barney  Molohon  of  the 
Treasury  War  Finance  Division 
radio  section  told  Broadcasting 
last  week.  . 

Extent  and  effectiveness  of  these 
activities  are  being  shown  in  ac- 
counts coming  in  from  radio  farm 
directors  about  the  country,  report- 
ing on  their  campaign  progress. 
The  farm  promotion  stresses  the 
security  offered  farmers  through 
War  Bonds  against  depreciation 
and  crop  failures;  the  value  of 
Bonds  as  a  guard  against  infla- 
tion at  present  and  as  a  protected 
course  of  purchasing  power  after 
the  war  for  needed  farming  mate- 
rial or  equipment  and  other  items. 
Another  point  stressed  is  the  "Do 
it  in  a  day"  theme,  whereby  gas, 
tires,  and  valuable  time  away  from 
crops  are  saved  on  behalf  of  both 
the  farmer-solicitor  and  his  poten- 
tial buyers. 

Farm  Promotion 

Cliff  (Farmer)  Gray  of  WSPA 
Spartanburg,  S.  C,  has  been  con- 
ducting a  War  Bond  contest  for 
boys  and  girls  in  the  WSPA  area 
with  a  prize  bull  calf  heading  a 
number  of  Bond  awards  and  a  trip 
for  participants  to  Biltmore  Farms, 
model  farm  in  Biltmore,  N.  C. 
Similar  contest  conducted  by  Bill 
Moshier  of  KOMO-KJR  Seattle  has 
been  previously  reported. 

WHO  Des  Moines  farm  director, 
Herb  Plambeck,  has  been  tying-in 
with  agencies  and  sponsors  on 
farm  copy  for  the  Fifth  Loan. 
Mert  Emmert  of  WEAF  New  York 
has  worked  the  Bond  angle  into  his 
regular  farm  programs,  as  have 
many  other  farm  directors.  He  also 
originated  the  kick-off  for  NBC's 
Bond  Day  activities  on  June  13 
with  an  hour  program.  WTAM 
Cleveland's  E.  H.  Faulkner  has 
presented  three  special  half-hour 
farm  Fifth  Loan  broadcasts  in 
addition  to  other  promotion. 

Treasury  War  Finance  Division 
also  last  week  announced  the  addi- 
tion of  Burton  Davis,  former  news- 
paper and  agency  man,  to  the 
staff  of  the  WFD  radio  informa- 
tion service  New  York  office 
[Broadcasting,  June  19].  Mr. 
Davis,  who  will  assist  Julian  Street 
Jr.,  has  been  with  WFD  since 
Dec.  8,  1941,  first  in  the  spe- 
cial events  section,  then  as  chief 
of  the  motion  picture  section  and 
as  special  consultant.  Last  year 
he  spent  six  months  in  Brazil  as- 
sisting that  country  in  War  Bond 
promotion.  It  is  reported  the  new 
unit  has  serviced  more  than  25  com- 
mercial network  shows,  through 
their  respective  agencies,  with  spe- 
cial Fifth  Loan  promotion,  and  has 


assisted  in  securing  special  In- 
fantry Day  and  Father's  Day 
speakers  as  requested. 

Hicks  Recording 

A  home  record  set  of  the  George 
Hicks  film  recording  of  invasion 
operations  [Broadcasting,  June 
12]  has  been  prepared  by  the  radio 
committee  of  the  District  of  Co- 
lumbia War  Finance  Division  and 
presented  to  the  Treasury,  to  be 
auctioned  to  the  highest  War  Bond 
bidder  on  June  26  at  the  "Shot 
From  the  Skys"  Army  Air  Force 
exhibit  on  the  Washington  Monu- 
ment grounds.  Courtesy  announce- 
ments to  promote  the  event  will  be 
carried  by  all  Washington  stations, 
which  also  will  rebroadcast  the 
Hicks  recording  on  the  day  of  the 
auction.  On  the  Washington  Fifth 
Loan  radio  committee  are :  William 
B.  Dolph,  WOL,  chairman;  Law- 
rence Heller,  WINX;  Kenneth 
Berkeley,  WMAL;  Carleton  Smith, 
WRC;  Carl  Burkland,  WTOP;  Ben 
Larson,  WWDC. 

Jack  Melloy,  news  editor  of 
WDAS  Philadelphia,  in  connection 
with  the  Fifth  Loan  is  interview- 
ing returned  war  veterans  on  three 
progams  weekly  of  his  daily  sched- 
ule of  hourly  broadcasts.  WBAB 
Atlantic   City  delivers   Bonds  to 


WINNER  OF  THE  1944  Summer 
Radio  Institute  Aw->rd  of  KTSW 
Emporia,  Kan.,  is  Duane  E.  Tuck- 
er  (rights  chief  of  KTSW'S  an- 
nouncing staff.  The  award  is  spon- 
sored  jointly  by   Emporia  State 
Teachers  College  and  KTSW  to 
some    student    for    interest  and| 
ability  in  the  field  of  radio.  Tucker 
joined  the  staff  of  KTSW  in  the| 
fall  of  1941  as  a  part-time  an- 
nouncer  with    a    background    in  I 
scholastic    dramatic  productions. 
The   all-expense  scholarship  pro- 
vides  a  summer  radio  course  such, 
as  those  offered  by  Columbia  Uni-  i 
versity,  Northwestern  and  Stan- 
ford.   Congratulating    Tucker  is 
James  F.  Price,  president  of  Kan- 
sas State  Teachers  College. 


listeners  making  requests  in  con- 
nection with  servicemen  interviews 
conducted  by  the  station  on  a  daily 
program.  In  addition  to  a  number 
of  local  Fifth  Loan  programs, 
WHBQ  Memphis  is  airing  184  of 


Solid  Signal  in  New  York 


In  a  densely  populated  area  like  New  York  City  there  is  little  to 
choose  between  stations  from  the  standpoint  of  signal  strength. 
No  matter  how  much  power  is  used,  radio  coverage  of  New  York 
City  is  almost  identical  for  all  stations. 

WLIB  sends  its  1,000  watt  signal  clearly  and  distinctly  in  all  direc- 
tions from  the  geographic  center  of  metropolitar  New  York  over 
its  clear-channel  1190  kc.  frequency.  More  than  10,000,000  people* 
can  hear  WLIB. 

WLIB's  transmitter  is  located  within  New  York  City! 
WLIB's  ground  system  and  tower  are  embedded  in  a  salt  water 
marsh! 

WLIB's  position  on  the  dial  is  convenient! 

That's  why  WLIB  has  solid  coverage  where  it  counts  most. 

*  Coverage  Map  Available 


Page  54    •    June  26,  1944 


BROADCASTING    •    Broadcast  Advertising 


m  OF  PERFORMANCE 

^])mifM®/\*™  FEDERAL 


Federal,  long  recog- 
nized as  a  manufac- 
turer of  better  vacu- 
um tubes,  now  leads 
with  new  produc- 
tion methods  result- 
ing in  still  greater 
tube  efficiency  and 
length  of  life.  Every- 
where, it's  Federal 
tubes  for  superior 
transmitting  and 
industrial  power 
performance. 


Federal  research  and  design  develop- 
ment are  continuous  .  .  .  adding  new 
concepts  of  operation  over  and  beyond 
accepted  performance  ratings.  This 
extra  care  adds  ruggedness  and  high 
performance  dependability  to  Federal 
equipment. 

Transmitters  built  by  Federal  are  de- 
signed for  smooth  adjustment  over  the 
full  frequency  range.  They  are  made  in 
a  great  variety  of  frequency  ranges  and 


Back  of  every  Federal  transmitter  are 
almost  three  decades  of  engineering 
and  manufacturing  experience  which 
assure  the  ability  to  produce  any  type 
or  power  of  communications  equipment 
.  .  .  for  point-to-point,  broadcast,  radio 
telephone  or  telegraph  or  for  aircraft, 
marine  or  mobile  stations. 

Look  to  Federal  for  the  finest  in  radio 
communications  equipment . . .  now  and 
in  the  future ! 


Federal  Telephone  and  Radiojbrporafion 


Newark  1,  N.  J. 


fa*, ,  0iiM 

'  'COUlDNYSlttPTHRU1 


►  There  can't  be  a  man,  woman  or 
child  in  WGR's  domain  who  does 
not  know  that  WGR  joined  the 
BLUE  network  on  June  1st. 
We  told  'em  in  big  blue-colored 
newspaper  ads  all  through  our  area; 
we  plastered  the  town  with  bill- 
boards . . .  we  hit  16,000,000  street 
car  riders  with  cards  inside  the  cars 
and  buses,  and  Gallup  only  knows 
how  many  hundreds  of  thousands 
with  big  colored  "dash"  cards  out- 
side the  cars  . . .  we  peppered  them 
for  weeks  with  scores  of  radio  an- 
nouncements . .  .  taxis  carried  the 
news  on  their  bumpers  .  .  .  store 
windows  displayed  big  placards... 
we  even  strung  30'x40'  "election" 
banners  across  Buffalo's  two  busi- 
est thoroughfares.  The  only  trick 
we  missed  was  skywriting ;  the  war 
stopped  us  there.. 

"Biggest,  best  organized,  most 
smashing  campaign  we've  seen," 
said  the  BLUE  Network. 
So  what  ? 

Just  this:  The  big  news  (for  radio 
advertisers)  in  Buffalo  is  that  WGR 
has  joined  the  BLUE  and  everybody 
hereabouts  knows  it. 

flat 
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the  special  Treasury  Dept.  pro- 
grams, sponsored  by  local  concerns. 
WFBL  Syracuse  has  again  loaned 
the  facilties  of  its  special  events 
trailer  for  local  Fifth  Loan  cam- 
paign activities. 

WWDC  Washington  besides  a 
regular  Sunday  afternoon  half- 
hour  program  from  Walter  Reed 
Hospital  is  presenting  during  the 
Fifth  Loan  three  programs  nightly 
from  the  institution.  Special  tie-up 
with  local  Junior  Victory  Volun- 
teers is  used  by  WWDC  in  connec- 
tion with  the  shows  whereby  each 
youngster  calls  at  homes  through- 
out the  city  asking  listeners  to 
tune-in  the  War  Bond  messages, 
following  which  the  young  volun- 


Cracker  Jack  Sponsors 

CRACKER  JACK  Co.,  Chicago 
(popcorn  Droducts),  begins  spon- 
sorship June  25  of  a  quarter-hour 
series,  News  of  the  World,  Sun- 
days, on  about  20  CBS  stations. 
Contract  is  for  52  weeks.  Agency  is 
Rogers  &  Smith,  Chicago. 


teers  tell  their  story  and  obtain 
Bond  pledges  from  the  homes. 
Singing  War  Bond  station  break 
discs  have  also  been  made  by  the 
local  outlet  for  use  during  the 
drive. 

KWK  St.  Louis  on  June  22  pre- 
sented a  quarter-hour  Bond  broad- 
cast in  connection  with  the  Interna- 


YOU  CAM  TAKGMte  HIGH  ROAD 

If  you  dote  on  the  difficult,  you  can  attempt 
to  cover  California's  great  Central  Valleys  by 
broadcasting  over  the  mountain  peaks  .  .  . 
But  we'll  keep  the  low  road  open  for  you. 
The  'SeelcHC  offers  complete  coverage  of  41 
primary  counties  in  Central  California  and 
Western  Nevada  —  a  rich  trading  area  that 
ranks  in  population  with  Los  Angeles  and 
exceeds  San  Francisco  in  retail  sales. 

WHAT  IS 

Not  a  regional  network  but  a 
group  of  long-established  key 
stations,  each  the  favorite  in 
its  community  .  .  .  combined* 
on  a  new  basis  for  National 
spot  business. 
'See  McClatcby  'StctUt  rule  list- 
ing first  under  California  in 
Standard  Rate  and  Data. 


Robert  A. 
STREET 
National 
Sales  Manager  I 

Paul  H. 
RAYMER  CO. 
National 
Representative 


McClatchy 
Broadcasting 
Company 

Sacramento,  California 
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tional  Newspaper  Circulation  Man- 
agers' Assn.  in  St.  Louis.  Princi- 
pal speaker  was  Maj.  Gen.  James 
A.  Ulio.  Stories  of  heroism  .of  news- 
paper boys  now  in  service  were 
related. 

WPTF  Raleigh,  N.  C,  has  sched- 
uled a  series  of  daily  five  minute 
studio  broadcasts  for  the  duration 
of  the  Drive,  featuring  prominent 
local,  state  and  national  speakers. 
WIOD  Miami,  Fla.,  is  sponsoring 
a  daily  noon-time  program,  Mon- 
days through  Saturdays,  during 
the  Fifth  Loan.  On  the  opening 
day  Bonds  totaling  $87,900  were 
sold  during  an  hour  and  a  half 
show.  WAAT  Newark  conducted  a 
Schools  at  War  program  on  June 

10  from  Newark  Airport,  with 
members  of  a  local  high  school  as 
guests.  Representatives  of  the 
Army  Air  Forces  stressed  the  im- 
portance of  buying  bonds. 

In  Cleveland,  all  five  stations 
(WGAR  WTAM  WHK  WJW 
WCLE)  pooled  their  facilities  for 
a  one-hour  show  June  10  titled 
We'll  Do  It  Again,  originating 
from  the  Statler  Hotel  before  400 
key  workers  o.i  the  Drive. 

WEVD  New  York  on  June  15 
aired  rebroadcasts  of  talks;  by  Pres- 
ident Roosevelt,  Secretary  of  the 
Treasury  Morgenthau  and  a  re- 
corded dramatization  Freedom 
Never  Dies,  starring  Burgess 
Meredith.  Program  was  heard 
10:15-11  p.m. 

In  Columbus,  Ohio,  WCOL 
opened  the  Fifth  War  Loan  June 

11  with  an  all-employe  War  Bond 
show  titled  The  Spirit  of  $18.75, 
characterizing  the  component  parts 
of  $18.75  and  showing  how  all  parts 
are  needed  to  make  up  the  purchase 
of  a  War  Bond  for  victory. 

WNOX  Knoxville  and  KVOR 
Colorado  Springs,  Col.,  jumped  the 
gun  by  broadcasting  special 
'  D-Day"  programs  on  June  6,  ty- 
ing in  the  Bond  Drive  with  the 
invasion.  Civilian  Defense  War 
Bond  Committee  of  Zone  35,  Phil- 
adelphia, sold  $11,000  worth  of 
bonds  on  three  quarter-hour  broad- 
casts over  WPEN  June  5-7.  Rep- 
resentatives of  the  committee  ap- 
peared on  each  broadcast  urging 
listeners  to  phone  Bond  pledges  to 
committee  headquarters,  each  pur- 
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chase  to  be  subscribed  in  honor  of 
a  service  man. 

On  June  13  WWL  New  Orleans 
inaugurated  the  Fifth  Loan  with 
an  all  star  Victory  Volunteers  Va- 
riety Show  originating  from  the 
Roosevelt  Hotel  and  featuring 
A.rmy,  Coast  Guard  and  Navy  or- 
chestras. Program  was  carried  by 
ill  New  Orleans  stations.  To  stim- 
ulate sales  of  $100  Bonds  in 
Carthage,  Tenn.,  Harry  Stone, 
general  manager  of  WSM  Nash- 
rille,  gave  each  purchaser  a  ride 
m  the  picturesque  Cumberland 
River  aboard  his  cruiser,  Grand 
lie  Opry,  named  for  the  station's 
\TBC  network  show.  Jack  Paige, 
Dromotion  manager  of  WNAX 
Yankton,  S.  D.,  and  South  Dako- 
;a's  Fifth  Loan  radio  chairman, 
las  reported  a  successful  kick-off 
•>how  presented  by  the  Sioux  Falls 
A.rmy  Air  Base  and  featuring  an 
>riginal  script  This  War  Is  Not 
Yet  Won,  written  by  Sgt.  Edgar 
iSobak,  son  of  the  vice-president 
)f  the  Blue  Network. 


Photo  Exhibit 


iri 


WTIC  Hartford  and  G.  Fox  & 
Zo.,  Hartford,  are  sponsoring  an 
ixhibition  of  war  action  photos  by 
he  Graflex  Corp.  of  Rochester, 
ft.  Y.,  for  the  duration  of  the  Fifth 
War  Loan  Drive.  A  replica  of  the 
/VTIC  newsroom  is  included  in  the 
fehibit.  Bob  Steele,  m.c.  of  the  G. 
^ox  Morning  Watch  on  WTIC, 
•resented  a  15-minute  program  at 
he  show's  opening  June  10,  fea- 
uring  two  former  staff  announc- 
rs,  Capt.  Frank  Stuhlman,  USMC, 
,nd  Ens.  Robert  Tyrol  USCG. 
;  In  Louisville,  WHAS  staged  a 
yar  bond  rally  June  12  before  more 
,han  3,000  persons  in  Memorial 
Auditorium,  where  Bob  Hawk  acted 
s  m.c.  and  put  on  his  Thanks  to 
[he  Yanks  show  with  Lynn  Gard- 
ter  and  Burl  Ives.  Simeon  S.  Willis, 
rovernor  of  Kentucky,  opened  the 
how  with  a  brief  talk.  WTAG 
ang  up  $2,156,000  in  bond  sales  in 
Vorcester  when  the  station  brought 
he  all-service  revue,  "Direct  Hit" 
3  the  Municipal  Auditorium,  June 
3  and  14.  Sgt.  Gene  Autry,  Army 
Av  Forces  and  Jack  Dempsey,  U. 
.  .  Coast  Guard  were  among  those 
'resent. 

.  Fifth  Loan  was  aided  in  Dan- 
ille,  Va.,  when  WBTM  contrib- 


No.  1  Station  in 
■  No,  1  Market 


uted  to  the  success  of  the  $2,580,000 
Bond  Drive  there  by  holding  an 
auction  sale  on  the  steps  of  the 
Danville  Municipal  Auditorium 
June  22.  Donations  from  private 
individuals,  included  old  lawn- 
mowers,  sewing  machines,  pots  and 
pans,  provided  auction  material. 
WBTM  itself  purchased  $10,000 
worth  of  bonds. 

Fort  Wayne  Spots 

WOWO-WGL  Ft.  Wayne,  Ind., 
talent  and  personnel  have  tran- 
scribed more  than  40  station  breaks, 
using  such  phrases  as  "Back  the 
Attack",  "Buy  More  Than  Before" 
and  other  appropriate  themes  for 
the  Fifth  War  Loan  Drive.  Cuts 
have  original  musical  backgrounds 


by  the  studio  orchestra.  Series  was 
produced  by  Fred  Freeland,  pro- 
duction manager. 

WMCA  New  York  as  in  previous 
Bond  Drives,  is  matching  dollar 
for  dollar  every  War  Bond  bought 
through  the  station  with  a  similar 
purchase.  Jerry  Lawrence  is  tying 
in  bond  appeals  with  twice-daily 
interviews  with  decorated  combat 
veterans  of  the  Army  Air  Forces, 
now  convalescing  at  Pawling,  N.  Y. 

WROK  Rookford,  111.,  origi- 
nated America's  Town  Meeting  of 
the  Air  on  June  22  before  a  special 
audience  of  War  Bond  purchasers. 
Extensive  promotion  was  used  by 
the  station  in  connection  with  the 
Blue  network  show. 


DON'T 
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BLAZING  NEW 
SALES  IN  IDAHO 
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//  you  buy  or  plan 
advertising  for 
Iowa,  you  need 

THE  1943 
IOWA  RADIO 
AUDIENCE  SURVEY 

gives  you  detailed  analysis  of  "lis- 
tening areas"  of  every  Iowa  station, 
programs  that  appeal  to  urban,  vil- 
lage, and  farm  families,  and  listening 
habits.  Illustrated  with  pictographs  for 
quick  and  easy  reading.  You  can  get 
a  copy  free  by  writing  to 

CENTRAL  BROADCASTING  CO. 
912  Walnut  St.,  Des  Moines,  Iowa 


PORTLAND,  OREGON 

*KEY  TO  THE  GREAT  WEST" 
'5,000  Watts 
620  Kilocycles 

NBC  RED  NETWORK 

Represented  Nationally  by 

EDWARD  PETRY  ft  CO.,  Inc. 
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Page  58    •    June  26,  1944 


f«xAt  PROGRAMS 


WORKS  of  prominent  art- 
ists, writers  and  musicians 
are  now  heard  in  a  weekly 
half-hour  musical  dramatic 
program  on  WNEW  New  York. 
John  Tasker  Howard,  curator  of 
the  American  Music  Collection  at 
the  New  York  Public  Library,  has 
coordinated  the  program,  titled 
Americans  and  Music.  Music  will 
be  furnished  by  the  United  States 
Maritime  Service  Orchestra  of 
Sheepshead  Bay,  N.  Y.  Broadcasts 
will  include  narrations  and  music 
in  the  everyday  life  of  Americans. 
Current  musical  of  weekly  half- 
hour  programs  entitled  Face  the 
Music,  with  musical  authorities 
taking  part.  Moderator  of  the 
broadcasts  is  Dr.  Fel: :  Guenther, 
music  lecturer  at  Connecticut  State 
College  and  New  York  U.  and  edi- 
tor of  the  stpndard  section  of  the 
E.  B.  Marks  Music  Corp. 


Soldier  Serenade 

NATIVE  ITALIANS  and  Allied 
soldiers  serving  in  Italy  hear  a 
daily  one-hour  transcribed  program 
by  Arturo  Toscanini  and  the  NBC 
Symphony  Orchestra.  Program  is 
presented  every  night  over  the 
Naples  radio  station  under  the  di- 
rection of  the  Allied  military  au- 
thorities. Recordings  are  selected 
from  a  library  of  OWI  transcrip- 
tions, United  States  Army  Special 
Services  Division  V-Discs  and 
standard  RCA  Victor  Red  Seal  re- 
cordings. 


Army  Aid 

DESIGNED  to  assist  service- 
men, their  dependents  and  ex- 
servicemen,  Army  Personal  Affairs 
Office  has  started  a  series  of 
Saturday  quarter  hour  programs 
Ask  the  Army  on  WJJD  Chicago. 
Capt.  Lee  Robinson,  personal  af- 
fairs officer  for  Illinois,  and  Capt. 
Mary  Cowie,  Woman's  Army  Corps, 
answer  problems  of  requests  for 
jobs,  allowances,  insurance,  finan- 
cial aid  and  medical  care. 


CBS  Variety  Show 

A  MUSICAL  VARIETY  program 
entitled  Bid  for  Victory  has  made 
its  debut  over  CBS.  The  weekly 
half-hour  program,  designed  to 
entertain  patients  and  personnel 
at  St.  Albans  Naval  Hospital  in 
New  York  from  which  it  origi- 
nates, features  CBS  stars  and  in- 
terviews with  Navy  personnel. 
Part  of  the  program  is  devoted  to 
recruiting  of  WAVES. 


Blood  Donor  Show 
TITLED  That  They  Might 


Live 


WWL  New  Orleans  in  cooperation 
with  the  New  Orleans  Red  Cross 
Blood  Donor  Center  is  presenting 
a  new  war  effort  program  featur- 
ing interviews  with  donors  and  re- 
turned servicemen  who  have  bene- 
fitted from  the  blood  donations. 
Program  is  heard  thrice  weekly  in 
the  late  afternoon  period. 


Summer  Forum 

SUMMER  series  of  six  Wash- 
ington Meeting  discussion  pro- 
grams are  now  being  aired  by 
WINX  Washington  to  stimulate 
public  thought  on  controversial  is- 
sues of  national  importance.  Heard 
Wednesday  8:05-8:30  p.m.,  pro- 
gram started  June  15.  Fowler  Har- 
per, solicitor  of  the  Department  of 
Interior,  is  moderator.  Facing  him 
is  a  panel  of  college  students  chosen 
from  the  four  universities  in  the 
District  of  Columbia:  American, 
Georgetown,  George  Washington 
and  Howard.  Initial  program  on 
the  "rights  of  organized  labor  dur- 
ing war"  presented  James  Carey, 
CIO  national  secretary;  Dr.  Frank 
P.  Graham,  president  of  the  U.  of 
North  Carolina,  and  Dr.  Emerson 
Schmidt,  chairman  of  the  Economic 
Policy  Committee  of  the  U.  S. 
Chamber  of  Commerce. 


IN 


Repeat  Performance 
AN  EXPERIMENT  designed 


to  test  the  reaction  of  two  widely- 
separated  age  groups  to  the  same 
program,  the  Blue  network  on  July 
4  launches  a  series  of  repeat  per- 
formances of  The  Land  of  the  Lost, 
a  half-hour  fantasy-mystery  pro- 
gram originally  designed  for  a 
child  audience.  Adult  interest  has 
been  so  great,  according  to  the 
Blue,  that  the  fantasy  broadcasts 
are  sure  to  click  with  an  adult  eve- 
ning audience.  Children's  version 
of  the  program  is  heard  Saturday 
mornings.  The  repeat  broadcasts 
for  adults  will  be  on  Tuesday  eve- 
nings. 


Youth  Forum 

VARIOUS  aspects  of  juvenile  de- 
linquency are  dealt  with  on 
the  WBBM  Chicago  Young  Peo- 
ple's Platform,  under  the  sponsox-- 
ship  of  the  WBBM  Education 
Dept.,  the  Radio  Council  of  the 
Chicago  Board  of  Education  and 
the  Chicago  Youth  Conference.  The 
13-week  half-hour  series  which  is 
heard  Saturdays  and  started  June 
17,  includes  discussion  among 
speakers  and  questions  from  the 
studio  audience. 


Bonds  Buy  Lunch 

HEATED  interest  at  WLW 
Cincinnati  marks  the  battle 
royal  among  the  station's 
five  stenographers  for  the 
title  of  Fifth  War  Loan 
Queen.  The  idea  of  promot- 
ing the  sale  of  War  Bonds 
and  Stamps  by  the  girls  has 
developed  some  novel  wrin- 
kles. One  such  thought  was 
recently  consummated  in  the 
form  of  an  old-fashioned  box 
lunch  which  the  girls  made 
and  brought  to  the  station 
to  auction  off.  During  the 
lunch  hour  each  girl  walked 
behind  a  curtain,  with  only 
legs  showing,  and  the  male 
members  of  the  staff  bid  for 
the  lunch  that  went  with  the 
legs.  In  18  minutes  $159  in 
Bonds  and  Stamps  were  auc- 
tioned off  and  excellent  re- 
pasts were  enjoyed  by  all. 


CKCL  Airs  Debate 

A  JOINT  Servicemen's  Parliament 
to  be  held  at  Toronto  June  28  will 
be  broadcast  by  CKCL  Toronto. 
The  Parliament,  which  grew  out 
of  discussion  groups,  is  held  by 
the  Canadian  Army,  Navy  and  Air 
Force  within  their  own  units.  De- 
bate will  cover  rehabilitation,  for- 
eign policy,  immigration,  health  in- 
surance, housing,  the  St.  Lawrence 
waterway,  the  Alaska  Highway 
and  similar  topics. 

*      *  * 

Art  Discussions 

TO  OVERCOME  one  of  the  draw- 
backs to  art  broadcasts — the  lis- 
teners lack  of  familiarity  with  the 
paintings  under  discussion — WNYC 
New  York  will  suggest  advance 
visits  to  current  exhibits  in  Let's 
Talk  About  Art,  weekly  quarter 
hour  series  begun  June  21.  Those 
sending  the  best  letters  on  the  ex- 
hibits will  be  invited  to  take  part 
in  a  broadcast. 


Air  Base  Show 

RAPID  CITY  Army  Air  Base  is 
producing  Combat  College  of  the 
Air  on  KOBH  Rapid  City,  S.  D., 
at  5:30  p.m.  every  Wednesday  to 
familiarize  KOBH  listeners  with 
the  activities  of  the  Combat  Crew 
Training  School  at  Rapid  City. 
Participants  are  members  of  the 
training  crews,  many  of  whom  are 
returned  from  overseas  duty. 


Footnote  on 
D-Day  Listening 


51%  greater  total  listening  on 
the  night  of  June  6  than  on  a 
normal  Tuesday  evening  (May  16). 

NBC  averaged  DOUBLE  the 
audience  of  any  other  network  ... 

•K"  NBC  had  45%  of  the  total  audi- 
ence of  all  networks  and  stations 
combined. 

NBC's  increase  of  listeners  was 

DOUBLE  that  of  any  other  network 


^  MORE  evidence  that  NBC  is  "The 
Network  Most  People  Listen  to  Most 


A  Service  of  Radio 
Corporation  of  America 


ational  broadcasting  ompany 


America's  No.  1  Network 
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Commercials  to  Be  Dropped 

(Continued  from  page  11) 


uled  pre-Convention  broadcasts  last 
week,  some  from  Chicago  and 
others  from  regular  studios  in  New 
York,  Washington  and  elsewhere. 
This  week  the  major  networks  will 
broadcast  simultaneously  from  the 
main  Convention  essions. 

Today's  broadcasts  were  to  be  at 
12:30  and  10  p.m.,  EWT.  On  Tues- 
day, Wednesday  and  Thursday  the 
first  proceedings  will  be  aired  at  1 
p.m.,  with  night  broadcasts  at  10 
p.m.  Should  balloting  continue 
Thursday  night,  as  it  did  on  the 
last  night  of  the  1940  Republican 


Convention,  all  networks  are  ready 
to  remain  on  the  air,  cancelling  all 
commercial  programs,  until  a  nomi- 
nee is  selected. 

Officials  of  the  Republican  Na- 
tional Committee,  including  Harri- 
son E.  Spangler,  chairman;  James 
P.  Selvage,  publicity  director ;  Rob- 
ert Pritchard,  assistant;  Wells 
(Ted)  Church,  radio  director,  and 
Leland  Chesley,  publicity  assistant, 
went  to  Chicago  last  week  pre- 
pared to  receive  radio's  large  dele- 
gation. D.  Harold  McGrath,  in 
charge  of  the  radio  news  gallery, 


it's  going  to  be 


k 


It  IS  a  record  to  increase  a  good  State's  Farm  In- 
come 213.2%  for  1943  over  '39-  But  that's  what 
North  Dakota  did  — while  the  national  figure  went 
up  only  128.3%.  .  .  .  WD  AY  is  in  the  heart  of 
N.  D.'s  best  farm  area— the  fabulous  Red  River  Val- 
ley. That's  why  WDAY's  listeners  have  probably 
more  extra  cash  to  spend  than  virtually  any  others 
in  the  land!  Why  not  write  us  or  ask  Free  <&•  Peters 
for  the  whole  story? 


WDAY 


FARGO,  N.  D.  .  .  .  5000  WATTS  N.  B.  C. 

^  AFFILIATED  WITH  THE  FARGO  FORUM 

„  FREE  6-  PETERS,  NATIONAL  REPRESENTATIVES 


Alcoa  on  Blue 

ALUMINUM  Co.  of  America, 
Pittsburgh,  has  ordered  the  Sun- 
day 3:30-4  p.m.  period  on  the  full 
Blue  network  for  an  institutional 
series,  to  start  in  the  early  fall. 
Program  has  already  been  secured, 
but  announcement  is  being  with- 
held until  details  on  script  and  tal- 
ent are  completed.  I'  will  prob- 
ably be  a  dramatic  show.  Alcoa's 
serial,  Lighted  Windows,  was  dis- 
continued on  NBC  May  27  after  a 
26-week  run.  Agency  is  Fuller, 
Smith  &  Ross,  New  York. 

and  William  Vaughan,  his  assis- 
tant, left  Washington  Thursday 
night. 

In  addition  to  the  two  daily  com- 
bined broadcasts,  each  network  has 
scheduled  special  programs  featur- 
ing interviews  and  talks  by  promi- 
net  Republicans.  Many  of  the  indi- 
vidual stations  will  make  record- 
ings, while  15  have  arranged  for 
direct  pickups.  Others  will  file  spe- 
cial copy  by  telegraph  for  their  re- 
spective newscasts. 

Television  Plans 

Television  will  be  employed  to 
present  sight  and  sound  broadcasts 
to  the  country's  televiewers  in  four 
states  along  the  Eastern  Seaboard 
and  in  Southern  California.  Six  of 
nine  television  stations  now  trans- 
mitting programs  to  more  than 
50,000  televiewers  in  the  East,  mid- 
west and  far  West  have  completed 
arrangements  to  telecast  the  Con- 
vention, according  to  the  Televi- 
sion Broadcasters  Assn. 

WNBT  New  York,  NBC  outlet, 
will  serve  as  the  focal  point  for  a 


,you 


you 


Buy 
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MRS.  RAYMOND  CLAPPER,  wid- 
ow of  the  late  Mutual  commentator 
and  newspaper  columnist  who  was 
killed  in  a  Pacific  plane  crash, 
made  her  network  debut  as  a  com- 
mentator last  Monday  in  a  pre- 
GOP  Convention  broadcast  on  MBS. 
On  Wednesday  she  interviewed 
Rep.  Clare  Booth  Luce  (R-Conn.), 
in  Washington,  then  left  for  Chi- 
cago to  cover  the  Convention  from 
a  woman's  viewpoint  for  the  Mu- 
tual network.  She  also  will  be  as- 
signed to  the  Democratic  Conven- 
tion opening  July  19.  Mrs.  Clapper 
works  with  a  picture  of  her  late 
husband  by  her  typewriter. 


nightly  series  of  telecasts  from  the 
Empire  State  building  transmitter. 
Clarence  Menser,  NBC  vice-pres- 
ident in  charge  of  programs,  is 
supervising  filming  for  television. 
The  NBC  signal  will  be  relayed 
to  the  General  Electric  station, 
WRGB  Schenectady,  and  to  the 
Philco  Radio  &  Television  Corp. 
outlet,  WPTZ  Philadelphia. 

The  New  York-Philadelphia  re- 
lay will  be  accomplished  through  a 
tower  located  between  Trenton  and 
New  Brunswick,  N.  J.,  which  will 
pick  up  the  signal  and  beam  it  to 
Wyndmoor,  Pa.,  site  of  the  Philco 
transmitter.  Transmission  to  Sche- 
nectady will  be  by  direct  signal  and 
rebroadcast  to  viewers  in  Albany, 
Troy  and  Schenectady. 

WCBW  New  York,  CBS  station, 
and  WABD  New  York,  operated  by 
the  Allen  B.  Du  Mont  Labs.,  have 
arranged  to  cover  the  Convention 
individually.  Representatives  of 
both  stations  will  be  at  the  scene 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 

Wnni  5000  Watts  Day 
VrA  1000  Watts  Night 
III  ft  950  kc.  pnn 
Spartanburg,  S.  C.  uDu 
Represented  by  Hollingbery 
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Knoxville:  Now  a  city  ol  more 
than  200,000  .  .  .  Metropolitan 
Area  includes  ALCOA  and 
other  big  industries  .  .  .  Has 
highest  percentage  radio  homes 
of  any  Tennessee  city. 
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KNOXVILLE  •  TENNESSEE  •  HOME  OF  TV  A 
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to  rush  photographs  and  other 
illustrative  material  to  New  York 
for  transmission. 

On  the  West  Coast  W6XYZ, 
owned  by  Television  Products  Inc., 
will  present  illustrated  reports  of 
the  Convention  both  afternoon  and 
evening  during  the  sessions.  Simi- 
lar television  arrangements  will  be 
carried  out  at  the  Democratic  Con- 
vention, the  TBA  disclosed. 

Following  are  condensed  sched- 
ules of  the  major  networks  and  in- 
dividual stations,  as  revised  last 
week: 

Blue  Network 

Operational  offices  and  studios  will 
be  maintained  by  the  Blue  at  official 
headquarters  in  the  Stevens  Hotel,  in 
addition  to  coverage  at  the  Stadium. 
All  commentators  assigned  to  the  Con- 
vention were  to  have  participated  last 
Saturday  in  a  special  pre-Convention 
broadcast,  7-7 :30  p.m.,  conducted  by 
G.  W.  (Johnny)  Johnstone,  director 
of  news  and  special  features.  Another 
pre-Convention  program  was  sched- 
uled for  3  :30  p.m.  Sunday. 

Mark      Sullivan,     widely  known 


The 
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Washington  political  writer,  has  been 
retained  by  the  Blue  to  summarize 
each  day's  happenings  at  the  close  of 
Convention  sessions.  Ernest  K.  Lind- 
ley,  chief  of  the  Neiosweek  Washing- 
ton Bureau,  will  conduct  a  similar 
series  from  the  Democratic  Conven- 
tion. 

In  addition  to  its  regular  staff  com- 
mentators, the  Blue  will  feature  cor- 
respondents of  Time  and  Life.  Assist- 
ing Mr.  Johnstone  in  the  direction  of 
Blue  coverage  are  George  Milne,  the 
network's  chief  engineer  in  charge  of 
technical  operations ;  Gene  Rouse, 
manager  of  central  division  news  and 
special  features,  Chicago,  and  Bryson 
Rash,  WMAL  Washington,  director 
of  news  and  special  features  of  the 
Blue  in  the  nation's  capital. 

Bricker  on  CBS 

Gov.  John  W.  Bricker  of  Ohio,  one 
of  the  leading  aspirants  for  the  Re- 
publican nomination,  was  scheduled 
to  start  the  CBS  pre-Convention  cov- 
erage with  an  address  Saturday  night. 
In  addition  to  the  twice-daily  sessions, 
CBS  has  scheduled  these  broadcasts : 
Monday,  5  :15-5  :30  p.m.,  Mrs.  Marion 
Martin,  National  Committeewoman 
from  Maine  and  assistant  chairman 
of  the  GOP  National  Committee  on 
Women's  Activities.  Tuesday,  5 :15- 
5 :30,  Mrs.  Clyde  Corbin,  Ashland, 
Ky.,  chairman  of  the  Young  Republi- 
can National  Federation. 

Paul  White,  CBS  director  of  news 
broadcasts,  will  be  in  charge  of  Con- 
vention coverage,  assisted  by  Bill  Slo- 
cum  Jr.,  director  of  special  events, 
and  Bob  Wood,  Washington  news 
chief.  Bob  Trout  and  John  Daly,  re- 
cently returned  from  Italy,  will  be 
chief  announcers.  Helen  Sioussat,  CBS 
director  of  talks,  is  handling  special 
addresses  by  prominent  Republicans. 

Mrs.  Clapper  on  MBS 

Mrs.  Raymond  Clapper,  widow  of 
the  late  MBS  commentator  and 
Scripps-Howard  columnist,  killed  in 
a  Pacific  plane  crash,  not  only  opened 
Mutual's  pre-Convention  coverage  with 
a    broadcast  from    Washington  last 


"Now,  if  we 
were  only 
staying 
at 

THE  ROOSEVELT" 

When  you  stop  at  The  Roosevelt 
you  don't  risk  getting  marooned 
like  this.  For  you'll  be  within  walk- 
ing  range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  at 
The  Roosevelt  liquidates  a  lot  of 
bother. 

Rooms  with  bath  from  $4.50. 

_~  HOTEL 

Roosevelt 

MADISON  AVE.  AT  45th  ST.,  NEW  YORK 

-A  HILTON  HOTEL - 
ROBERT   P.    WJLLIFORD,   General  Manager 

Other  Hilton  Hotels  From  Coast  to  Coast: 

TEXAS,  Abilene,  El  Paso,  Longview,  Lub- 
bock, Plainview;  NEW  MEXICO,  Albuquerque; 
CALIFORNIA,  Long  Beach,  Los  Angeles,  The 
Town  House;  MEXICO,  Chihuahua,  The  Pala- 
cio  Hilton.  Hilton  Hotels.  C.  N.  Hilton,  Presi- 
dent. 


SIX  BROADCASTS  DAILY  from  the  Republican  National  Convention 
were  scheduled  for  WLW  and  WSAI  Cincinnati  by  this  group  of  news 
and  special  events  officials  of  the  Crosley  stations,  covering  the  Conven- 
tion this  week.  Huddled  around  Commentator  Arthur  Reilly  (left  fore- 
ground) and  William  Dowdell,  WLW-WSAI  editor-in-chief  (holding 
schedule)  are  (1  to  r)  :  Howard  Chamberlain,  WLW  program  director; 
Gordon  Graham,  special  events  department;  E.  K.  Bauer,  executive  as- 
sistant to  James  D.  Shouse,  Crosley  vice-president  in  charge  of  broad- 
casting; William  Barlow,  publicity  director;  George  Gow,  WSAI  com- 
mentator; James  Cassidy,  special  events  director.  Mr.  Shouse  also  has 
been  accredited  by  the  GOP  as  a  WLW  representative. 


Monday  (June  19),  but  she  made  her 
debut  as  a  radio  commentator.  Mrs. 
Clapper  was  heard  again  Wednesday, 
when  she  interviewed  Rep.  Clare  Booth 
Luce  (R-Conn.).  also  from  Washing- 
ton. She  is  scheduled  to  address  the 
Convention  delegates  Tuesday. 

Mutual  scheduled  a  pre-Convention 
broadcast  from  Chicago  Saturday 
night  with  Tom  Slater,  director  of 
special  features  and  sports  and  Jack 
Brickhouse  interviewing  Stadium  su- 
perintendents, engineers  and  GOP  of- 
ficials. Walter  Compton  was  to  pre- 
sent Republican  notables  in  a  half- 
hour  program  Sunday  afternoon.  Mu- 
tual's last  pre-Convention  broadcast 
was  set  for  9-10  p.m.  Sunday,  with 
Fulton  Lewis  jr.,  as  m.c. 

Supervising  Mutual's  coverage  are 
Adolph  Opfinger,  MBS  program  di- 
rector ;  Mr.  Slater ;  Frank  Schreiber, 
manager  of  WGN  Chicago ;  Dale  O'- 
Brien WGN  public  relations  director. 
Throughout  the  Convention  MBS  will 
present  Mutual  Covers  the  Convention, 
11 :30-ll  :45  a.m.  daily,  featuring  in- 
terviews with  network  newsmen  and 
political  guests.  Lester  Gottlieb,  net- 
work's publicity  director,  left  New 
York  Friday  for  Chicago.  Following 
the  Convention  he  will  make  his  an- 
nual cross-countrv  business  trip  to 
the  West  Coast. 

NBC  Uses  Wire  Recorder 

Playing  an  important  part  in  NBC's 
Convention  coverage  is  the  magnetic 
wire  recorder,  placed  at  the  disposal 
of  Howard  Luttgens,  NBC  central 
division  engineer,  by  the  Armour  Re- 
search Foundation,  which  has  develr 
oped  the  device,  now  being  used  on 
many  battlefronts.  The  wire  recorder 
will   be  used  for    on-the-spot  inter- 


views and  other  highlights  in  connec- 
tion with  the  Convention. 

NBC's  pre-Convention  broadcasts 
began  Friday  night  with  a  general 
roundtable  of  network  and  Convention 
personalities.  Richard  Harkness,  NBC 
Washington  reporter,  was  scheduled 
for  a  background  newscast  Saturday 
afternoon  and  Saturday  night  a  be- 
hind-the-scenes program  was  to  be] 
aired.  Sunday's  schedule  was  to  in- 
clude a  roundup  at  noon.  In  addition, 
NBC  plans  daily  broadcasts  at  6 :15 
p.m.,  with  summaries  of  the  Conven- 
tion sessions  by  Mr.  Harkness  and 
Mary  Margaret  McBride.  William  F. 
Brooks,  network  director  of  news  and 
special  events,  is  in  charge  of  Conven- 
tion coverage. 

Regional  Networks 

Malvina  Stephenson  will  do  a  spec- 
ial Convention  roundup  by  tran- 
scription for  the  West  Virginia  Net- 
work's regular  Sunday  newscast. 

Lester  J.  Smith  of  the  Yankee  Net- 
work special  events  department  will 
do  a  series  of  daily  interviews  with 
prominent  New  England  delegates, 
augmenting  news  coverage  by  the  Yan- 
kee News  Bureau,  Washington,  head- 
ed by  J.  R.  Reed. 

Individual  Stations 
KSTP  St.  Paul  is  airing  direct 
pickups,  handled  by  Stanley  E.  Hub- 
bard, station  president  and  general 
manager,  and  John  Verstreate.  news 
editor. 

.KDKA  Pittsburgh  will  carry  spe 
cial  Convention  newscasts  by  Don 
Hirsch,  sponsored  by  the  Duquesne 
Brewing  Co.,  Pittsburgh. 

KMOX  St.  Louis,  in  addition  to 
the  CBS  ^coverage,  will  broadcast  di 
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.  .  .  something  to  think  about,  now  that  you're  on 
the    threshold    of   full-scale    commercial  television 


No  top-flight  broadcasting  station  will  be  without  one. 

The  big  question  now  is  "How  soon  can  a  television 
studio  be  operated  profitably?"  The  DuMont  organiza- 
tion can  help  you  answer  that  one . . .  through  a  new 
service  which  makes  DuMont' s  extensive  telecasting 
background  yours  to  command. 

DuMont  has  pioneered  in  designing  and  equipping 
three  television  stations . . .  has  operated  its  own  station— 
W2XWV,  New  York -for  more  than  three  years. 

These  invaluable,  "tried-under-fire"  experiences  are 


summed  up  in  illustrated  guide-books,  now  on  the  presses. 

"Planning  Your  Television  Station"  tells  you  how  to 
have  a  low-cost  telecast  operation . . .  describes  the  com- 
pact equipment  units  that  make  it  possible  for  you  to 
expand  without  replacement  losses. 

Also  discussed  is  the  DuMont  Equipment  Reservation 
Plan  that  will  help  you  to  become  the  "first  with  tele- 
vision" in  your  particular  area. 

Plan  now  for  your  new  "Studio  One". . .  your  place  in 
the  sun  with  television.  Write  us  at  the  address  below. 

Copyright  Allen  B.  DuMont  Laboratories,  Inc.,  1944 


June  26,  1944    •    Page  63 


Available  from 
local  dealers  or 
by  writing  fac- 
tory direct. 


UNIVERSAL 
STROBOSCOPE 

This  handy  phonograph  turntable  speed  indicator, 
complete  with  instructive  folder,  is  now  available 
gratis  to  all  phonograph  and  recorder  owners 
through  their  local  dealers  and  jobbers.  As  a 
recorder  aid  the  Universal  Stroboscope  will  assist 
in  maintaining  pre-war  quality  of  recording  and 
reproducing  equipment  in  true  pitch  and  tempo. 
Universal  Microphone  Co.,  pioneer  manufacturers 
of  microphones  and  home  recording  components 
as  well  as  Professional  Recording  Studio  Equip- 
ment, takes  this  means  of  rendering  a  service  to 
the  owners  of  phonograph  and  recording  equip- 
ment. After  victory  is  ours  — dealer  shelves  will 
again  stock  the  many  new  Universal  recording 
components  you  have  been  waiting  for. 


UNIVERSAL 
MICROPHONE  CO. 

INGLEWOOD,  CALIFORNIA 


rect  pickups  12-12:15  p.m.,  5-5:15 
p.m.,  10:15-10:30  p.m.,  Monday 
through  Friday.  On  Sunday  a  pre- 
Convention  broadcast  was  programmed 
for  10 :30  p.m.  from  the  Stevens  Ho- 
tel. A  daily  newscast  from  the  Stev- 
ens is  scheduled  for  7 :4o-8 :15  a.m. 
Francis  P.  Douglas,  KMOX  news  ed- 
itor, will  supervise  the  direct  pickups, 
with  W.  R.  Wills  and  Katherine  Darst 
reporting. 

KOMA  Oklahoma  City  and  KTUL 
Tulsa  will  carry  three  special  direct 
broadcasts  from  Chicago  with  Glenn 
Condon,  KTUL  news  editor,  handling 
the  programs  for  both  stations.  In 
addition,  KTUL  and  KOMA  will  give 
their  respective  audiences  complete 
network  and  news  wire  coverage.  In 
the  June  19  Broadcasting  Mr.  Con- 
don was  erroneously  credited  in  the 
official  Republican  National  Commit- 
tee listing  as  representing  KOME. 

KSD  St.  Louis,  supplementing  its 
regular  NBC  coverage,  has  its  own 
staff  of  commentators,  newsmen  and 
engineers  in  Chicago  to  broadcast  spec- 
ial features  by  direct  pickup.  Dr.  Ro- 
land D.  Usher,  chairman  of  the  Dept. 
of  History,  Washington  U.,  KSD  com- 
mentator ;  veteran  correspondents  of 
the  St.  Louis  Post-Dispatch  Washing- 
ton Bureau  and  members  of  the  Post- 
Dispatch  editorial  staff  as  well  as  Mis- 
souri State  political  correspondents, 
will  participate.  KSD  began  its  special 
coverage  with  a  pre-Convention  broad- 
cast Sunday  night.  Late  afternoon 
programs  will  be  carried  daily. 

WCCO  Minneapolis-St.  Paul  will 
feature  special  newscasts  daily  by 
Cedric  Adams,  in  addition  to  CBS 
coverage.  Mr.  Adams  also  will  parti- 
cipate in  network  broadcasts. 

WGN  Chicago  has  scheduled  five 
weekly  newscasts,  featuring  Arthur 
Sears  Henning,  head  of  the  Chicago 
Tribune  Washington  Bureau,  6-6 :15 
p.m.  Saturdays.  These  special  politi- 
cal commentaries  were  to  begin  Sat- 
urday night  and  continue  weekly 
through  July  22.  following  the  Demo- 
cratic National  Convention. 


ROCHESTER,  N.  Y. 

50,000  Watt .  .  .  Clear  Channel 
.  .  .  1180  on  Dial  .  .  .  Affiliated 
with  the 

NATIONAL  BROADCASTING  COMPANY 

National  Sales  Representative: 
George  P.  Hollingbery  Co. 


\ 


CANCELLED    FOR  CONVENTION 


FOLLOWING  are  commercial  pro- 
grams to  be  cancelled,  if  necessary, 
by  the  four  major  networks,  per- 
mitting public  service  coverage  of 
the  Republican  National  Conven- 
tion in  Chicago  this  week.  Other 
sponsored  shows  may  be  cancelled, 
depending  upon  Convention  broad- 
casts. All  time  EWT. 

MONDAY,  12:30-1:30  P.M. 

BLUE — Pacific  Coast  broadcast  of  Break- 
fast at  Sardi's,  with  Kellogg  Co.,  Procter  & 
Gamble,  A.  S.  Boyle  Co.,  Fisher  Flouring 
Mills,  Kerr  Glass  Mfg.  Co.  as  participating 
sponsors,  12  :30-l  p.m. ;  Baukhage  Talking, 
local  cooperative,  1-1:15  p.m.;  Kellogg 
News,  Pacific  Coast  only,  Kellogg  Co., 
1-1:15  p.m. 

CBS — Romance  of  Helen  Trent,  Ameri- 
can Home  Products  Co.,  12:30-12:45  p.m.; 
Our  Gal  Sunday,  Anacin  Co.,  12:45-1  p.m.; 
Life  Can  Be  Beautiful,  Procter  &  Gamble, 
1-1:15  p.m.;  Ma  Perkins,  Procter  &  Gam- 
ble, 1:15-1:30  p.m. 

MBS — Ray    Dady,    Grove    Labs.,  1-1:15 


WLW-WSAI  Cincinnati  plans  to  air 
six  direct  broadcasts  da'ily  from  the 
GOP  Convention,  in  addition  to  sev- 
eral special  programs.  A  newsroom  has 
been  set  up  in  the  Stevens  Hotel,  un- 
der the  direction  of  William  Dowdell. 
Crosley  newsroom  editor-in-chief.  Ned 
Brooks,  Washington  correspondent  for 
the  Scripps-Howard  newspapers,  was 
to  be  special  guest  on  the  World  Front 
Sunday,  (June  25).  Beginning  Mon- 
day Arthur  Reilly  is  originating  two 
newscasts  daily  for  WLW.  George 
Gow  is  scheduled  for  one  show  daily 
on  WLW  and  two  on  WSAI.  James 
Cassidy,  special  events  director  and 
Gordon  Graham,  his  assistant,  will 
handle  special  features,  while  Ollie 
James,  Cincinnati  Enquirer  column- 
ist and  WSAI  commentator,  will  do 
a  dailv  sidelights  program  for  WSAI. 

WNAX  Yankton,  S.  D.,  plans  daily 
direct  pickups  featuring  Art  Smith,, 
station  program  director,  and  Whitey 
Larson,  news  analyst.  WNAX  also 
plans  interviews  with  delegates  from 
Iowa,  Minnesota,  North  Dakota,  South 
Dakota  and  Nebraska. 

WOE  New  York,  in  addition  to  air- 
ing the  Mutual  offerings,  will  carry 
Martha  Deane  (2-2:30  p.m.)  direct 
from  the  Convention.  Marian  Young, 
who  does  the  Martha  Deane  show,  also 
will  interview  delegates  from  New 
York,  New  Jersey,  Connecticut,  Mas- 
sachusetts, Pennsylvania  and  Dele- 
ware. 

WTCN  Minneapolis-St.  Paul  is 
originating  John  Ford's  daily  news- 
casts (7:45  a.m..  sponsored  by  Milk 
Foundation  of  Minn. ;  1  p.m.,  spon- 
sored by  Holsum  bread  bakers)  from 
Chicago,  with  Walter  Ridder.  Wash- 
ington correspondent  of  the  St.  Paul 
Pioneer  Press-Dispatch,  guesting. 


p.m.;  Jack  Bereh,  Kellogg  Co.,  1:15-1:3'! 
p.m.  Mutual  also  will  turn  the  1:30-2  p.m  I 
period  over  to  a  Co^vent'on  brno^^st  I 
cancelling  Luncheon  with  Lopez,  Stoke!;! 
Bros.  &  Co.,  1:30-1:45  p.m.  and  Americari 
Woman's  Jury,  Lewis-Howe  Co.,  1:45 1 
2  t).tyi. 

NBC — Only  network  cancellation  is  ;| 
five-minute  program  for  Potter  Drug  <§! 
Chemical  Co.  on  a  small  midwestern  hook  1 
up. 

MONDAY,  10-11  P.M. 

BLUE — Raymond  Gram  Swing,  Soeony 
Vacuum  Oil  Co.,  10-10:15  p.m.:  Ted  Ma- 
lone,  We'tinghouse  Electric  &  Mfg.  Co. 
10:15-10:30  p.m. 

CBS — Screen  Guild  Players,  Lady  Esther 
10-10:30  p.m.;  Showtime,  P.  Ballentine  & 
Sons,  10:30-11  p.m. 

MBS — Henry  Gladstone,  General  Cigai 
Co.,  10-10:15  p.m. 

NBC — Contented  Program,  Carnatior' 
Co.,  10-10:30  p.m.;  Dr.  I.  Q.,  Mars  Inc. 
10:30-11  p.m. 

TUESDAY,  WEDNESDAY, 
THURSDAY 
1-2  P.M.:  10-11  P.M. 

BLUE — Baukhage  Talking,  local  coonera-l 
Hve  1-1:15  p.m..  all  three  davs:  R=vmnnc] 
Gram  Swing,  Socony- Vacuum  O'l  Co.  1 
10-10:15  p.m.,  all  three  davs:  Ted  Mnlored 
Westing-house  Electric  &  Mfg.  Co.,  10:15-1 
10:30  p.m.,  Wed. 

CBS — Four  Procter  &  Gamble  programs^ 
Life  Can  Be  Beautiful,  1-1 :15  p.m. : 
Perkins,  1:15-1:30  n.m.;  Bernadine  Flynn.l 
1:30-1:45  p.m.;  GoUberq's.  1:45-2  p.m.,  al:l 
three  days;  Great  Moments  in  Music.  Cela-fij 
nese  Corn.,  10-10:30  p.m.  Wed.:  Renort  tc 
Nation,  Electric  Companies,  10:30-11  p.m.. 
Wed. 

MBS— Ray  Dady,  Grove  Labs.,  1-1 :1E 
p.m.;  Jack  Berch.  Kellogg  Co.,  1:15-1:30 
p.m.;  American  Woman's  Jury,  Lewis- 
Howe  Co.,  1:45-2  p.m.;  Cedric  Foster. 
Grove  Labs.,  2-2:15  p.m.  Tuesday  (prob- 
ably Wednesday  and  Thursday  also,  but 
MBS  schedule  not  set  past  Tuesday  as  oi 
last  week). 

NBC — Aunt  Mary,  Ben  Hur  Products 
1:30-1:45  p.m.;  Art  Baker,  Los  Angeles 
Soap  Co.,  1:45-2  p.m.,  both  Pacific  Coast 
network  only,  all  three  days ;  Charlotte 
Greenwood,  Pepsodent  Co.,  10-10:30  p.m 
Tuesday;  Hildegarde,  Brown  &  Williamson 
Co.,  10:30-11  p.m.  Tuesday;  Kay  Kyser 
American  Tobacco  Co.,  10-11  p.m.,  Wed- 
nesday. 

Thursday  evening  session  will  be  broad- 
cast for  as  long  as  it  continues,  with  what- 
ever cancellations  are  necessary.  NBC  also 
plans  to  devote  as  much  of  its  Wednesday 
afternoon  schedule  to  the  convention  as  th< 
nominations  may  require.  That  network  also1 
is  scheduling  a  daily  convention  roundup 
at  6:15-6:40  p.m.,  Monday  through  Thurs- 
day, cancelling  the  6:30-6:40  p.m.  news- 
cast of  Charles  McCarthy  for  Penn  Tobaccc 
Co.  on  all  four  days.  Special  NBC  pre-Con- 
vention broadcasts  on  Sunday  also  will  can- 
cel World  Front,  Bunte  Bros.,  12-12:30 
p.m.,  and  News  of  the  World,  Miles  Labs., 
11  :15-11:30  p.m. 


INVASION  motion  pictures,  rushed 
to  this  country,  were  telecast  June 
17  by  NBC  television  station,  WNBT 
and  carried  by  WRGB  Schenectady 
GE  outlet. 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  daily  to  Metropolitan 
New  York's  racial  groups  which  com- 
prise 70%  of  the  population.  These  mil- 
lions, with  millions  to  spend,  have  theii 
own  hurches,  newspapers  and  radio 
stations.  They  respond  to  WBNX  pro- 
gramming and  public  service,  thj  rea- 
son why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con 
sistently.  If  your  products  are  merchan 
dised  in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  call 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 
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FM  Radio  by  Western  Electric 


IN  1940  the  Signal  Corps  brought  one  of  its  toughest 
radio  assignments  to  Bell  Telephone  Laboratories  and 
Western  Electric.  A  rugged  multi-frequency  set  was 
wanted  for  the  Armored  Forces — in  effect,  a  radio  switch- 
board to  interconnect  tanks,  scout  cars,  command  cars, 
artillery  units,  anti-tank  vehicles. 

A  model  was  submitted  in  one-quarter  of  the  time  nor- 
mally required  to  design  and  build  such  a  complex  set — 
an  FM  transmitter  and  receiver  having  80  crystal  con- 
trolled frequencies.  Any  10  crystals  could  be  quickly 
plugged  in — and  push  buttons  provided  instant  switch- 
ing. The  set  was  tested — accepted — ordered  in  quantity. 

Among  the  most  difficult  of  the  many  production  prob- 
lems tackled  by  Western  Electric  engineers,  were  those 

ANNIVE/?S 


of  crystal  manufacture.  Millions  of  these  tiny  quartz 
wafers  would  be  needed — each  lapped  to  dimensions, 
metal-plated  in  a  vacuum,  mounted  on  wires  so  small 
they  must  be  soldered  in  place  under  a  microscope. 
Amazing  new  machines  and  methods  were  devised — 
crystals  poured  out  on  time. 

Today  huge  numbers  of  units  have  been  made  by 
Western  Electric  and  its  sub-contractors.  They  are  pro- 
viding the  instant  communications  that  enable  our  Ar- 
mored Forces  to  travel  farther,  faster  and  to  hit  harder. 

Knowledge  and  experience  gained  and  new  techniques 
developed  on  this  FM  tank  radio  project  will  find  appli- 
cation in  finer  equipment  for  broadcasting. 
During  the  5th  War  Loan  Drive,  buy  more  Bonds  than  before 


1^ na**y 

Western  Electric 


ARSENAL  OF  COMMUNICATIONS  EQUIPMENT 

"  *Tj\ 
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INVASION  SECOND  IN  GREENSBORO 

Maj.  Ridge's  Disposal  of  Nylon  Windfall  Is 
 A  Morale  Builder  for  the  Home  Front  


LINGO 

FOR  AM-F1 


Lingo  AM  and  FM 
radiators  are  creating 
new  performance 
records  throughout,  the 
broadcasting  field.  Im- 
proved designs  and 
exclusive  features  are 
responsible  for  their 
high  efficiency,  unex- 
celled stability  and 
ow  maintenance  cost. 

LOOK  TO  LINGO—  j 
for    proven,  factual 
information  on  mod- 
ern antenna  systems. 


JEAN  Francois  Millet,  the  late 
French  landscapist,  may  be  known 
for  his  "Man  With  the  Hoe"  paint- 
ing but  Maj.  Edney  Ridge,  owner 
of  WBIG  Greensboro.  N.  C.  will 
go  down  in  history  as  the  man  with 
the  hose  when  it  comes  to  nylon 
stockings.  He  had  5,000  pairs  rep- 
resenting spoils  of  the  sensational 
nylon  case,  tried  a  fortnight  ago 
in  the  U.  S.  District  Court  there. 

Maj.  Ridge,  who  also  is  U.  S. 
Marshal  for  the  North  Carolina 
middle  district,  had  to  dispose  of 
the  windfall  of  women's  hosiery  at 
the  ceiling  prices  of  $1.65  per  pair 
for  first  quality  and  $1.50  and  $1.25 
for  irregulars  and  seconds.  The 
major  knew  what  it  was  to  be  the 
most  popular  man  in  Greensboro 


last  week  when  Judge  Johnson  J. 
Hayes  decreed  that  sales  would  be 
limited  to  three  pairs  per  customer. 

The  sale  was  held  at  10  a.m.  last 
Friday  in  the  U.  S.  Marshal's  office 
and  sales  were  limited  to  residents 
of  the  middle  judicial  district. 

Maj.  Ridge  said  the  nylon  sale 
was  the  biggest  news  in  town,  add- 
ing that  the  peonle  had  momen- 
tarily forgotten  about  the  invasion. 
Since  the  cache  was  made  known  to 
the  public,  Maj.  Ridge  has  been 
badgered  by  a  barrage  of  phone 
calls  and  telegrams  from  all  parts 
of  the  country.  In  Greensboro  he 
was  the  man  of  the  hour.  Asked 
how  he  got  any  sleep  at  night,  he 
quipped:  "I've  got  me  a  secret 
foxhole." 


RADIATORS 

JOHN  E.  LINGO  &  SON,  INC.,  CAMDEN,  N.  J. 


Dismissal  Plea  Denied 

BLUE  NETWORK'S  request  for  dis- 
missal of  an  amended  complaint 
brought  by  George  Washington  Rob- 
nett,  executive  secretary  of  the  Church 
League  of  America,  against  the  Blue 
Network,  Walter  Winehell,  commen- 
tator, and  Andrew  Jergens  Co.,  Cin- 
cinnati, sponsor,  was  denied  June 
20  by  Federal  Judge  Barnes  in  Chi- 
cago. The  million  dollar  damage  suit 
was  entered  Nov.  10,  1943,  by  Mr. 
Robnett  when  he  maintained  that 
Winchell's  use  of  the  book  Under- 
cover on  the  air  was  libelous  and 
slanderous. 


* 


You  pick  him  out.  If  you  can  get  him  to 
stop  work  long  enough,  ask  him.  Ten  to  one  he'll 
say  WHIO  is  his  favorite  station  .  .  .  and  he's  a 
typical  Daytonian.  The  Dayton  market  likes  WHIO 
because  it  carries  the  best  CBS  shows,  good 
local  programs,  plus  the  best  in  complete 

news  coverage  through  U.P.,  I.N.S.,  Reuters  and 
and  Press  Association. 


7 


IS 


WHIO 

THE  DAYTON  MARKET 

o.cr   fB5   •    G    P     HOUINGBERY   CO  ,  Representative, 
5000   WATTS    •   BASIC   CBS  • 

CUMM1NGS.     Southeastern  Rep.esentat. 


CBC  Income  Up 

TOTAL  REVENUE  of  the  Ca- 
nadian Broadcasting  Corp.  for  the 
fiscal  year  ended  March  31,  1944, 
was  $5,209,484,  of  which  $1,421,- 
598  came  from  commercial  broad- 
casts. This  was  an  increase  of 
$178,045  over  the  previous  year, 
and  $3,787,886  was  derived  from 
the  sale  of  the  annual  $2.50  receiv- 
ing set  licenses,  an  increase  of 
$86,196  over  the  previous  fiscal 
year,  it  was  announced  at  Ottawa 
recently.  Total  net  operating  sur- 
plus was  $88,851  compared  to 
$230,261  the  previous  year,  "but 
depreciation  was  cut  in  half".  To- 
tal expenditures  were  $4,925,658, 
compared  with  $4,328,763  the  pre- 
vious year.  The  balance  sheet 
showed  the  cost  of  the  shortwave 
transmitter  at  Sackville,  N.  B.,  had 
been  $229,921  to  March  31.  (The 
transmitter  is  to  be  ready  by  year- 
end,  to  cost  about  $800,000.) 


Eight-in-One  Spots 

EIGHT-IN-ONE  Cold  Tablets,  Chi- 
cago (proprietary),  will  begin  a 
series  of  one-minute  spot  announce- 
ments on  20  stations  the  latter  part 
of  September.  Contract  is  for  26 
weeks  and  was  placed  by  H.  W. 
Kastor  &  Sons, .  Chicago.  Station 
schedule  has  not  been  revealed. 


DON  MeNEILL,  celebrated  his  11th 
year  as  m.c.  on  the  Blue  Network's 
Breakfast  Club.  Saturday,  June  24. 


CONNECTICUT'S  PIONEER  BROADCASTER 


VOntotHART^ 

....war  area  mosT 


Send  tor  ma**         re,otlon  to  1 


the  U.  S.  A- 

«at  Per,°t  rAgr 
Commercial  1*9 

to,d  4.  Conn- 


,if,on  m  — - 


CONNECT  INC«^^ 


Vallee  for  P&G 

H.  W.  KASTOR  &  SONS,  New 
York,  last  week  confirmed  the  re- 
port that  Lt.  Rudy  Vallee  had  been 
signed  up  by  Procter  &  Gamble  Co., 
Cincinnati,  for  a  network  program 
to  start  in  the  fall  for  an  undeter- 
mined product.  The  singer  is 
scheduled  to  receive  a  Navy  dis- 
charge momentarily.  Other  P&G 
agencies  in  New  York  denied 
knowledge  that  the  contract  had 
been  signed,  thus  indicating  that 
Vallee  would  go  on  for  one  of  the 
P&G  products  handled  by  Kastor 
probably  Drene.  Agency  is  audi- 
tioning another  program  for  the 
same  product,  which  is  promoted  on 
Abie's  Irish  Rose,  NBC. 


FM  Channels  Favored 

RETENTION  of  FM  broadcasting 
in  its  present  spectrum  positior 
was  favored  in  a  poll  last  week  oi 
the  members  of  Panel  5  (FM)  oi 
the  Radio  Technical  Planning 
Board.  The  results  follow  in  line 
with  the  panel  meeting  last  Apri 
at  which  it  was  voted  to  accept  s 
committee  recommendation  to  main- 
tain the  present  assignment  in  view 
of  counsel  by  Dr.  J.  H.  Dellingen 
radio  chief  of  the  National  Bureav. 
of  Standards,  that  sun  spot  phe- 
nomena will  not  seriously  interfere 
with  use  of  the  present  facilities 


New  Press-FM  Applicant 

ELEANOR  PATTERSON,  trading 
as  the  Washington  (D.C.)  Times- 
Herald,  last  Friday  filed  with  the 
FCC  an  application  for  a  new  FM 
station  to  be  located  in  the  Nation 
al  Capital,  to  serve  the  metropoli 
tan  trading  and  adjacent  rura 
areas  in  Maryland  and  Virginia 
Estimated  cost  for  the  outlet  is 
from  $75,000  to  $100,000;  frequency 
asked  is  46,300  kc.  Engineering 
report,  as  well  as  data  on  the  studic 
and  transmitter  locations,  are  tc 
be  filed  at  a  later  date,  it  is  report 
ed. 


Lt.  Donohue  Missing 

LT.  WILLIAM  J.  DONOHUE,  23 

chief  of  ushers  at  WGN  Chicagc 
prior  to  joining  the  Air  Forces  ir 
July  1942,  has  been  reported  miss- 
ing over  France  since  June  6.  He 
is  a  troop  carrier  command  pilot 


HARRY 


Pelletier  Under  Knife 

VINCENT  PELLETIER  narrato 
on  the  NBC  Carnation  Contentet 
Hour  and  announcer  for  NBC  Hymn\ 
of  All  Churches,  underwent  a  majo 
operation  June  21  at  Evanston,  Illj 
Hospital.  Substituting  for  Pelletiei 
are  Greg  Donovan,  NBC  announcer] 
on  Carnation  and  Tom  Moore  or 
Hymns  of  All  Churches. 

630  KILOCYCLES  i 
5000  WATTS  Full  Time' 
BLUE  NETWORK 

i 

Represented  Nationally  by  J 
,      John  BLAIR  &  CO. 


KXOK 

ST.     LOUIS,  MISSOURI 


I 
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TO  OUR  PATIO,  SENOR!" 


<  V, 


Of  course  you'll  find  Tamales  and  Tortillas 
in  Mexico/  Also  the  gayest  0/  fiestas 
and  louely  senoritas. 

You  will  also  find  that  Mexico  is  one 
0/  the  world's  most  versatile 
nations...  amazingly 
cosmopolitan... 
definitely  progressive! 


Do  you  know  that  the  National  University  of  Mexico  was 
founded  in  1553,  almost  a  century  before  John  Harvard  was 
born  .  .  .  that  Mexico's  minerals  present  an  international  pass- 
port to  importance  .  .  .  that  Mexico's  industries  number  over 
12,000  establishments,  500  electric  plants,  30,000  cotton  looms, 
4,000  miles  of  railroad! 

Come  over  to  our  Patio,  Senor.  Here's  a  friendly  invitation 
from  a  friendly  neighbor  to  permit  us  to  show  you  how  our 
two  networks  of  80  stations  can  prove  that  there's  more  than 
Tamales  and  Tortillas  in  Mexico  .  . .  there's 
business  and  plenty  of  it.  Write  for  details! 


1  « 

■  I 

PRO  BR  AM  AS  OE 

j£atife&t  JLatUt  Am&uccm  B^aadocM 

P.O.  8ox  1324,  MEXICO,  D.F.—EMIUO  AZCARRACA,  Pres.;  CLEMENTE  SERNA 
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^=  AT&T  Granted  Experimental  Facilities 
By  FCC  in  Super-High  Frequency  Range 


f '  BLUB 


muss  to"*"1 
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BELIEVED  to  be  the  highest  spe- 
cific frequency  assignments  ever 
authorized,  construction  permits 
for  experimentation  within  certain 
bands  of  the  1,914,040  to  12,511,- 
250  kc  frequency  range  were  con- 
ditionally granted  last  week  by  the 
FCC  to  AT&T  for  a  proposed  wide- 
hand  radio  repeater  circuit  between 
New  York  and  Boston — to  be  ca- 
pable of  relaying  telegraph  and 
telephone  communications,  FM,  fac- 
simile or  television  broadcasting. 

Policy  Deviation 

A  deviation  from  the  Commis- 
sion's usual  practice  of  authorizing 
specific  frequencies  rather  than 
bands  of  frequencies,  the  action 
grants  12  different  bands  (each  11 
to  23  mc  in  width)  in  that  ultra- 
and  super-high  range,  to  be  utilized 
by  two  Class  2  experimental  sta- 
tions covered  in  the  permits,  each 
to  operate  with  10  w  power.  These 
stations  would  be  supplemented  lat- 
er by  seven  repeater  units  to  be 
placed  approximately  30  miles 
apart,  it  is  reported,  all  as  part  of 
a  two-year  million  dollar  experi- 
mentation program  by  AT  &  T  in 
view  of  a  great  potential  demand  - 
for  such  facilities  in  the  postwar 
period. 

These  facilities  are  only  for  ex- 
perimental and  not  for  commercial 
purposes,  the  FCC  stated,  although 
commercial  traffic  may  be  diverted 


KWFT 


5,000  WATTS     620  KC 


Check  the  CBS  listening  area 
survey  —  and  you'll  see  that 
KWFT  dominates  a  rich  Texas- 
Oklahoma  area  that  should  be 
covered  on  any  schedule. 


COLUMBIA  AFFILIATE -Wichita  Falls,  Texas 
Represented  by  PAUL  H.  RAYMER  CO. 


New  York 


Chicago 


Detroit 


San  Francisco 


Lot  Angeles 


to  these  facilities  for  test  purposes 
on  condition  that  other  adequate 
facilities,  over  which  such  traffic 
normally  would  be  carried,  are 
available  during  the  diversion.  Un- 
der the  set-up,  no  charee  would  be 
made  for  transmission  of  television 
and  FM  broadcast  programs  which 
take  place  in  whole  or  in  part  over 
these  facilities. 

Highest  existing  commercial  cir- 
cuits now  in  common  operation  do 
not  exceed  the  150  mc  range,  while 
certain  police  relay  circuits  reach 
approximately  120  mc  and  some 
standard  broadcast  stuclio-trans- 
mitter  links  approach  300  mc.  Use 
of  higher  channels  are  known  to  be 
in  use  at  present  to  a  certain  ex- 
tent by  the  government  and  the 
military. 

Frequency  bands  (inclusive)  cov- 
ered in  the  authorization  are  as 
follows : 


1,914,040 
1,974,010 
2,193,900 
2,253,870 
3,993,000 
4,052,970 
4,292,850 
4,352,820 
11,489,250 
11,689,150 
12,288,850 
12,488,750 


kc  to 

kc  to 

kc  to 

kc  to 

kc  to 

kc  to 

kc  to 

kc  to 

kc  to 

kc  to 

kc  to 

kc  to 


1,925 

1,985. 

2,206. 

2,266. 

4,007. 

4,067. 

4,307, 

4,367. 
11,510, 
11,710. 
12,311, 
12,511. 


960  kc 
990  kc 
100  kc 
130  kc 
000  kc 
030  kc 
150  kc 
180  kc 
750  kc 
850  kc 
150  kc 
250  kc 


Daly  Shoe  Test 

IN  ITS  FIRST  national  advertis-, 
ing  campaign,  for  Air-O-Magic 
Shoes  for  men,  Daly  Bros.  Shoe 
Co.,  Boston,  is  planning  a  spot  ra- 
dio drive  on  17  stations,  to  begin 
around  Oct.  1.  With  the  object  of 
reaching  the  young  man,  the  so- 
called  "jive"  or  popular  music  sta- 
tions will  be  used,  in  selected  major 
markets  where  Daly  dealers  are 
located.  Present  plans  call  for  a 
five-minute  transcription,  probably 
of  dramatic  content,  aired  on  a 
twice-weekly  basis.  Campaign  will 
run  for  two  month  periods,  in  the 
fall,  and  again  in  the  spring.  Shoes 
will  also  be  promoted  experiment- 
ally on  WABD,  the  Allen  B.  Du- 
mont  Labs,  television  station  in 
New  Yoik,  and  through  16  national 
magazines.  Campaign  will  be  sup- 
ported by  tradepaper  advertising 
and  dealer  helps  of  all  kinds. 


FOR  THE 
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Worlds  Best 
Coverage  of 

the  Worlds 
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PLASTIC  BLAST  blurted  by  Lo 
Chaney,  WKY  Oklahoma  City  mv 
sician,  rouses  Wakefield  Hollej 
station's  chief  announcer.  It  wa 
part  of  a  special  broadcast  fror 
Oklahoma  City's  Chamber  of  Com1 
merce  Post-war  Plastics  Exhibitior 
Plastic  violin  also  was  featured. 


Power  Returns 

DR.  RALPH  L.  POWER,  Los  Ang 
eles  radio  consultant,  has  returnei 
to  the  active  management  of  hi 
office    which  h 


Dr.  Power 


relinquished  i 
1942  to  become  a 
inspector  wit 
the  Army's  SaJ 
Francisco  Signa 
Corps  Inspectio 
Zone.  Dr.  Power 
a  pioneer  broad 
caster,  left  a  pro 
fessorship  at  th 
U.    of  Southern 
California  to  be 
come  an  announcer  on  the  Wes 
Coast  in  the  early  days  of  radid 
In  1932  he  opened  his  own  office  iij 
Los  Angeles  and  for  six  years  wai  irg< 
local  correspondent  of  Broadcast!  ng 
ing.   Aside   from   his    consulting  le 
work,  Dr.  Power  edits  Micro  Topic 
for  the  Universal  Microphone  Co  prii 
and  Transmitter  for  the  Hoffmai 
Radio  Corp.  In  World  War  I  Dr 
Power  was  a  warrant  officer,  serv 
ing  overseas. 


Chemical  Plans 


till 

M 
Be 


WYANDOTTE  CHEMICALJ,, 
Corp.,  Wyandotte,  Mich.,  is  pre 
paring  a  series  of  spot  announce; 
ments  to  run  for  10  weeks  on  staj 
tions  throughout  the  country  fo^  ^ 
its  cleaning  compound.  Agency  is,  i 
N.  W.  Ayer  &  Son,  New  York.  rorj 
 fen 

WRBL 

SHOWN  BY  LATEST  HOOPER  ^ 
SURVEY  TO  HAVE 

2  "if  3 

COLUMBUS  LISTENERS 
1230  KC  —  CBS 
Rep.  by  SPOT  SALES 

COLUMBUS.  GA 


r 


MONEY  TALKS 
AND  PEOPLE 
LISTEN  t<*** 


O'CONNOR  CHARGES 
CONTROL  OF  RADIO 

SPEAKING  before  a  caucus  of 
the  American  Democratic  National 
Committee  (insurgent  democratic 
group)  at  the  Hamilton  Hotel,  Chi- 
cago, last  Tuesday,  former  Con- 
gressman John  J.  O'Connor  of  New 
York  maintained  that  Earl  Brow- 
der  was  given  "free  radio  time" 
over  a  national  hookup  (NBC) 
some  weeks  ago  and  that  this  was 
the  keynote  speech  of  the  fourth 
term  campaign. 

He  declared  that  the  American 
Democratic  National  Committee 
asked  the  network  for  equal  time 
to  answer  Mr.  Browder.  "Not  hear- 
ing from  the  broadcasting  com- 
pany for  about  three  weeks,"  Mr. 
O'Connor  said,  "we  again  presented 
our  reauest  their  head  o^ce  in 
New  York.  They  then  deigned  to 
acknowledge  our  letter  from  their 
Washington  station — first  demand- 
ing that  we  satisfy  their  examina- 
tion of  our  membership  and  pur- 
poses— which  if  satisfactory  to 
them,  might  induce  them  to  give  us 
an  opportunity  to  replv."  He 
charged  the  New  Deal  with  con- 
trolling radio  through  the  FCC. 

NBC  Washington  officials  said 
time  had  been  offered  Mr.  O'Connor 
by  letter  but  he  hadn't  received  it 
when  he  spoke  last  week.  Since 
then  he  has  accepted  although  defi- 
nite time  has  not  been  fixed. 


1  New  Radio  Group  Seeks 
j'  To   Protect  Copyrights 

Ji  CONCERNED  over  the  lack  of 
T  originality  and  variety  in  commer- 
T  cial  radio  fare,  and  convinced  that 
Tithe  fault  lies  with  increasing 
01p  plagiarism  of  spot  announcements 
!rpand  sponsored  ^■ro^ra*v,s  H  their 
if  entirety,  Miss  Delia  M.  Grattan, 
lob  head  of  D.  M.  Grattan  Co.,  New 
MYork  agency,  has  initiated  an  in- 
iijiijdustry  movement  to  set  up  a  copy- 
:.  right  bureau  and  protective  serv- 
Jjice  against  deliberate  infringement 
y>pf  original  radio  ideas.  Miss  Grat- 
mjlan  said  that  proposal  for  such  an 
Jtiprganization,  to  be  called  Advertis- 
Ming  Radio  Protective  Assn.,  would 
jjippe  taken  ut)  at  an  organizational 
^meeting  in  New  York  and  may  ma- 
Co  / Serialize  late  in  August,  w>>en  it 
urttwill  be  submitted  to  the  NAB. 


Miss  Grattan  reports  an  indif- 
ference within  the  industry  towards 
rying  new  techniques,  and  attrib- 
tes  this  to  the  fa.nt  that  "a  new 
slant  or  twist  in  radio  copy  has  no 
protection  from  less  scrupulous 
competitors." 


Vick  Series  on  CBS 


VICK  CHEMICAL  Co.,  New  York 
m  July  2  resumes  national  net- 
work advertising  with  a  series  of 
Iramas  of  adventure  on  122  CBS 
f  stations,  Sunday,  2-2:30  p.m.,  ten- 
I  ;atively  titled  Dangerously  Yours. 
I  VVolf  Associates,  New  York  radio 
production  agency,  is  pacVa°-inT 
Li  he  show  for  Morse  International, 
PJfigency  in  charge.  Product  has 
lot  been  determined.  Contract  is 
t,  |  'or  52  weeks.  Former  sponsor  of 
'Or.  I  Q  on  NBC,  Vick  also  sponsors 
yhort  Short  Stories  on  the  CBS 
'acific  Coast  network  for  all  Vick 
•roducts. 


Chicago  advertising 
agencies  spend  $2,308,800 
on  talent  annually  for 
NBC  network  shows 
carried  by  WMAQj 

Almost  as  mucn  as 
the  other  three  networks 
combined ! 

ft 

Talent  is  basic  for 
a  good  show... NBC 
tops  them  all! 


WMAQ 

CHICAGO 


#  According  to  thou- 
sands of  replies  from 
our  recent  survey. 


$4,799,600  is  spent  annually  on  talent  for  the 
43  network  shows  controlled  hy  Chicago's 
advertising  fraternity.  For  NBC  shows  car- 
ried by  WMAQ,  they  spend  $2,308,800— 
half  of  the  total  amount. 

Top  shows  are  expensive.  They  require  the 
best  actors,  the  cleverest  comedians,  and  the 
finest  musicians  to  hold  the  interest,  tickle 
the  funnybone  and  please  the  ear  of  the  radio 
listeners.  NBC  shows  do  just  that — and 
that's  why  42%*  of  the  radio  audience  in  the 
Chicago  area  listens  most  to  WMAQ. 

Enjoy  the  tremendous  listening  audience 
built  by  NBC's  top  shows.  Make  profitable 
sales  in  America's  second  largest  market, 
Chicago.  Astute  advertisers  are  placing  their 
local  and  spot  campaigns  on  WMAQ  where 
money  talks  .  .  .  and  people  listen. 


America's  No.  1  Network 


They  all  tune  to  the 


roataingCon.pany 


It's  a  National  Habit 


A  Service  of  Radio 
Corporation  of  America 


VPAT  Paterson,  N.  J.  has  appointed 
loward  H.  Wilson  Co.,  Chicago  as 
ational  representative. 
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Philco  Names  Otter 

TO  EXPAND,  strengthen  and 
further  the  postwar  period  of 
Philco  Corp.  in  preparation  for 
greatly  increased  volume  of  busi- 
ness, has  appointed  John  M.  Ot- 
ter sales  manager  of  the  com- 
pany's home  radio  division  accord- 
ing to  announcement  last  week  bv 
Thomas  A.  Kennally,  vice-presi- 
dent in  charge  of  sales  for  Philco. 
Mr.  Otter,  who  has  been  with 
Philco  Corp.  since  1926,  was  sales 
manager  for  the  midwest,  with 
headquarters  in  Chicago,  for  the 
last  four  years. 


Blackauk  Test 

BLACKHAUK  BREWING  Co., 
Davenport,  la.  (Blackhauk  Topping 
Beer)  will  begin  sponsorship  July 
1  of  a  series  of  one-minute  spot 
announcements  over  WOC  KBUR 
KXEL  KBIZ  KFJB  WHBF  KROS. 
Contract,  for  52  weeks,  was  placed 
by  H.  W.  Kastor  &  Sons,  Chicago. 


Soap  Advertisers 
Change  Programs 

SOAP  advertisers  are  busy  re- 
vamping their  radio  schedules  with 
several  acquiring  new  radio  mate- 
rial or  time,  or  shifting  emphasis 
of  products.  Colgate-Palmolive- 
Peet  Co.,  Jersey  City  will  sponsor 
Blondie  on  180  Blue  Network  sta- 
tions Fridays,  for  Supersuds  begin- 
ning July  21.  Originating  from 
Hollywood,  the  series  will  be  heard 
first  in  the  East  7-7:30  p.m., 
(EWT)  with  rebroadcast  for  Mid- 
West  and  West  Coast  listeners 
7:30  p.m.  (PWT).  Program  goes 
off  CBS  for  R.  J.  Reynolds  Tobacco 
Co.,  June  26.  Both  accounts  are 
handled  by  William  Esty  &  Co. 
Don  Bern  will  continue  to  produce, 
with  John  Greene  as  writer. 

Procter  &  Gamble  on  July  3 
starts  Glamour  Manor  on  the  full 


l>ltOI  KSMOWI, 
D  I  It  ECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Fnempen 
DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.  Dl.  1205 

Washington,  D.  C. 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2 -7859  


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


Radio  Engineering  Consultants 
Frequency  Monitoring 


Commercial  Radio  Equip.  Co. 


•  Evening  Star  Building,  Washington,  D.  C. 

•  321  E  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cress  Roads  of  the  World,  Hollywood,  Calif. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
5LC.A.  Communications,  Inc. 


oo  Broad  St.. 


\ork  4,  It.  Y. 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C 

Munsey  Bldg.   •   Republic  2347 


JOHN  BARRON 

Consulting   Radio  Engineers 

Specializing  in  Broadcast  and 
.Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earl  Bldg.        «        NAtional  6513 
Washington  4,  D.  C. 


PAUL   A.  deMARS 

Consulting   Electrical  Engineer 

"Pioneer  in  FM" 

1  900  F  St.,  N.  W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


AFTER  A  SPECIAL  luncheon  for  CBS  executives  at  the  Ambassado 
Hotel,  New  York,  on  June  14,  WGAR  Cleveland  representatives  viewe> 
the  extensive  advertising  and  promotional  campaign  prepared  in  con 
junction  with  the  station's  switch  to  1220  kc.  Pointing  to  one  of  the  ex 
hibits  is  Carl  George,  WGAR  director  of  operations.  Others,  in  the  usuajiic. 
order,  are:  Paul  Hollister,  CBS  vice-president  in  charge  of  promotio 
and  advertising;  Herbert  Akerberg,  CBS  vice-president  in  charge  of  staL 
tion  relations;  Douglas  Coulter,  CBS  vice-president  in  charge  of  pr<| 
grams,  and  Maurice  Condon,  WGAR  local  sales  manager. 


Blue  network,  Monday  through 
Friday  9-9:30  p.m.  (PWT)  with 
repeat  at  noon,  dividing  commer- 
cials between  Crisco,  handled  by 
Compton  Adv.,  and  Ivory  Snow, 
handled  by  Bentcn  &  Bowles,  which 
will  produce  the  show.  Cliff  Ar- 
quette,  comedian,  as  owner  of  a 
mythical  hotel,  will  m.c,  conduct- 
ing a  straight  comedy  show  Mon- 
day, Wednesday  and  Friday,  and 
on  alternate  nights  a  "Ladies'  Day" 
with  studio  audience  participating 
in  jokes  and  games.  Talent  will 
include  Charles  Dane's  orchestra, 
male  vocalist,  guest  comedians  and 
two  announcers.  In  renewing  seven 
of  its  NBC  programs,  P  &  G  has 
effected  time  shifts  and  product 
changes,  including  the  introduction 
of  White  Laundry  Soap,  now  han- 
dled by  Benton  &  Bowles,  and 
Dash,  (Pedlar,  Ryan  &  Lusk)  on 
Vic  &  Sade.  Firm  discontinues  for 
the  summer  Truth  or  Conse- 
quences, for  Duz  on  NBC  Satur- 
day, 8:30-9  p.m.,  resuming  Sept. 
9,  with  no  definite  plans  for  the 
intervening  period,  which  may  be 
filled  by  a  sustainer. 


Wrigley  Plans  Set 

WM.  WRIGLEY  Jr.  Co.,  Chicago 
(chewing  gum),  began  sponsorship 
June  23  of  a  25-minute  series  de- 
signed to  show  how  Army  Service 
Forces  equip  and  serve  its  men 
going  into  battle,  titled  Service  to 
the  Front,  Fridays,  7:30-7:55  p.m. 
(CWT),  rebroadcast  11:30-11:55 
p.m.  (CWT)  on  141  CBS  network 
stations.  Program  moves  Sept.  12, 
to  Tuesdays,  9  p.m.  (CWT). 
Series  will  be  rebroadcast  in  six 
weeks  to  KHBC  and  KGMB,  CBS 
Hawaiian  affiliates.  Contract  is  for 
26  weeks,  placed  by  Arthur  Meyer- 
hoff  Co.,  Chicago. 


MBS  Chiefs  Meet 

MUTUAL  executive  committee, 
meeting  at  MBS  headquarters  in 
New  York  June  19-21,  generally 
reviewed  network  policies  and  took 
further  steps  to  strengthen  the 
Mutual  programming  structure,  it 
was  stated  following  the  three-day 
session.  Meeting,  presided  over  by 
W.  E.  MacFarlane,  WGN,  chair- 
man of  the  committee,  was  also  at- 
tended by  H.  K.  Carpenter,  WHK; 
John  Shepard  3d,  Yankee  net- 
work; T.  C.  Streibert,  WOR;  Lew- 
is Allen  Weiss,  Don  Lee  Broad- 
casting System;  Miller  McClin- 
tock,  MBS. 


Blondie  to  Blue 


COLGATE-PALMOLIVE  -  PEE 
Co.,  Jersey  City  (Super  Suds),  cj 
July  21  starts  sponsoring  weekll 
half-hour  Blondie  program  on  Bhi 
stations,    Friday,    7-7:30  p 
(EWT),  with  West  Coast  repeal! 
7:30-8  p.m.  (PWT).  Talent  and  fofl 
mat  of  series  which  had  been  spoil 
sored  by  R.  J.  Reynolds  Tobacd™ 
Co.    (Camels),  for  five  years  oj 
CBS,   remains  the   same.  Pen 
Singleton  and  Arthur   Lake  ai 
starred  as  Blondie  and  Dagwooi 
with  Elvia  Allman,  Tommy  Coo 
Hanley  Stafford  completing  lineu 
Billy  Artzt   is   musical  directo 
John  L.  Greene  writer  the  shoA 
Don  Bernard,  West  Coast  man; 
ger  of  William  Esty  &  Co.,  agen 
servicing    account,  continues 
producer. 


in 


res 


Howard  Wilson 

HOWARD  WILSON,  55,  sal 
manager  of  KLX  Oakland,  Cal 
died  June  18  from  effects  of  heai 
attack  suffered  two  weeks  befor 
Active  in  Chicago  ani1  San  FraiL  , 
cisco  radio  and  advertising  circle 
during  the  past  15  years,  Mr.  Wil 1  c' 
son  was  one  of  radio's  pionee  "U 
salesmen.  He  joined  KLX  as  sale  tear 
manager  in  1942.  Surviving  are  h  trSi 
widow,  a  son,  Sgt.  Paul  Wilsoj 
now  with  Army  in  South  Pacifi 
area,  and  three  daughters. 

"  ena 


ore 

Canadian  Meeting     I  per! 

WESTERN  ASSN.  of  Broadcast  «t 
ers  will  hold  its  annual  conventio  riot 
at  the  Mount  Royal  Hotel,  Banf  Je 
on  Aug.  7-8,  according  to  Die 
Rice,  CFRN  Edmonton,  president^ 

of  the  WAB.  |: ' 

orce 


"Lady,  your  health  is  perfect 
Wadda  I  care—WFDF  says  V 
be  drafted  tomorrow." 


:Page  70   J»  June  26,  1944 


Peterson,  Callahan 
Given  Army  Posts 

Maj.  Williamson  to  Capital; 

Capt.  Batson  Transferred 

|  SEVERAL  former  radio  and  agen- 
I  cy  men  have  been  assigned  to  head- 
quarters of  the  Army's  Radio 
I  Branch,  Bureau  of  Public  Rela- 
|  tions,  the  War  Dept.  announced 
[  feast  week.  The  personnel  changes 
!  include  five  who  will  be  attached 
\-1p  the  Washington  office,  and  one 
^  assigned  to  Hollywood. 
"  Just  returned  from  a  year's 
luty  with  the  Air  Transport  Com- 
"nand  in  Alaska,  Lt.  Curt  Peter- 
son, former  radio  director  of  Mar- 
..schalk  &  Pratt,  New  York,  is  now 
officer  in  charge  of  placement  sec- 
tion,   Washington  headquarters, 


Lt.  Peterson 


Mr.  Callahan 


'  Radio  Branch,    Public  Relations. 
■  Before  going  to  Marschalk  &  Pratt, 
f  Lt.  Peterson  had  a  number  of  years 
>f  radio  experience  with  NBC  New 
fork,  his  last  position  there  being 
issistant  program  manager. 

West  Coast  Change 
Maj.    Melvin   Williamson,  who 
vas  previously  with  the  Russel  M. 
Seeds  Co.,  Chicago,  and  currently 
;  n  charge  of  the  Hollywood  office, 
ijwill  return  to  Washington  in  the 
I  lear  future,  assigned  to  headquar- 
ters. 

He  is  being  replaced  on  the  West 
joast  by  Leonard  Callahan,  former 
general  manager  of  SESAC.  Be- 
fore taking  charge  of  the  Coast 
)perations,  Mr.  Callahan  will  re- 
port to  Washington  for  a  six-weeks 
ndoctrination  course  after  which 
ftiie  will  be  assigned  to  Hollywood. 
Capt.  Charles  Batson,  since  Au- 
just,  1943  radio  officer  at  Allied 
•'orce  Headquarters,  North  Africa, 


THE  LINE  FORMS 

TO  THE  RIGHT. . . 

at  WXYZ  for  next 
availabilities  on 

Eddie  Chase's 
"MAKE-BELIEVE  BALLROOM" 

10%  hours  per  week 
sponsored  by  accounts 
such  as  A&P  and  Canada  Dry 

WXYZ,  DETROIT  26 
or  PAUL  RAYMER  &  CO. 


Maj.  Peterson  Named  Head 

MAJ.  H.  AUSTIN  PETERSON 
has  been  appointed  chief  of  the 
program  section,  Armed  Forces 
Radio  Service,  Morale  Service  Di- 
vision. His  headquarters  will  be  in 
Hollywood.  Before  entering  the 
service,  Maj.  Peterson  was  with  the 
Hollywood  offices  of  Young  &  Rubi- 
cam,  and  later  he  joined  KFRC 
San  Francisco  as  program  director 
and  news  editor. 


MAJ,  VANDA  WINS 
LEGION  OF  MERIT 

MAJ.  CHARLES  VANDA,  a  mem- 
ber of  the  CBS  program  depart- 
ment before  joining  the  Army  as 
an  officer  in  the  Office  of  Strategic 
Services,  has  been  awarded  the  Le- 
gion of  Merit,  it  was  learned  last 
week.  Honor  was  conferred  for  "ex- 
ceptionally meritorious  conduct  in 
the  performance  of  outstanding 
service  in  Iran,  Iraq,  Syria,  Pal- 
estine, Egypt,  Anglo-Egyptian  Su- 
dan, British  Somaliland,  Kenya, 
Mozambique,  Madagascar,  Union 
of  South  Africa,  French  Equatorial 
Africa,  Belgian  Congo  and  the  Gold 
Coast" — "for  establishing  a  valu- 
able link  between  South  Africa  and 
the  United  States" — "for  contribut- 
ing in  a  marked  degree  to  operation 
of  United  States  Army  forces  in  the 
Middle  East  and  for  contributing 
to  maintenance  of  friendly  rela- 
tions between  the  United  States 
and  the  countries  involved. 

Maj.  Vanda  flew  to  Egypt  from 
Italy  to  accept  the  award  from 
Brig.  Gen.  Benjamin  Franklin 
Giles.  Commanding  General, 
USAFIME. 

Joining  CBS  in  1935,  Maj.  Van- 
da  was  western  program  director 
and  later  produced  and  directed 
CBS  war  programs  in  New  York 
prior  to  receiving  his  commission 
as  a  Captain  in  July  1943.  He  was 
advanced  to  the  rank  of  Major  in 
April  1943. 

in  charge  of  radio  operations  in  the 
Mediterranean  Theatre,  has  been 
named  assistant  executive  officer  of 
the  Radio  Branch,  BPR.  Before 
entering  the  service,  Capt.  Batson 
was  an  announcer  and  later  pro- 
gram director  of  WFBC  Green- 
ville, S.  C. 

There  are  two  new  additions  to 
the  broadcast  service  section.  They 
are  Frank  Silva,  of  WSAY  Roches- 
ter, and  Abe  Fischler,  who  has  been 
with  the  War  Relocation  Author- 
ity. 


Radio  Man's  Book 

STORY  of  the  VS8  Helena  has  been 
written  by  Lt.  Colton  G.  (Chick) 
Morris,  the  former  director  of  news 
and  special  events  at  WBZ-WBZA 
Boston-Springfield,  and  Hugh  B.  Cave. 
The  book,  titled  The  Fightin'est  Ship, 
went  on  sale  nationally  June  12. 
WBZ-WBZA  presented  a  dramatized 
review  on  June  11  in  a  quarter-hour 
program. 


Lt.  Tully  in  Washington 

LT.  FRANCIS  W.  (Pete)  TULLY. 
former  Washington  correspondent  of 
the  Yankee  Network  News  Service, 
arrived  in  Washington  last  Friday  af- 
ter 1%  years  of  Air  Combat  Intelli- 
gence service  with  the  Navy  on  the 
staff  of  Adm.  William  F.  Halsey  in 
the  South  Pacific.  After  a  brief  leave, 
he  will  be  assigned  to  the  capital. 


BARTLETT  IS  GIVEN 
FULL  COLONELCY 

PROMOTION  of  Theodore  L.  Bart- 
lett,  former  principal  legal  admin- 
istrator of  the  FCC,  to  rank  of  full 
colonel  in  the  Army  Air  Forces, 
was  announced 
last  week  at  Med- 
iterranean Thea- 
tre headquarters. 
He  is  assistant 
communic  a  t  i  o  n  s 
officer  of  the 
Mediterranean 
Air  Forces. 

Col.  Bartlett,  a 
native  Washing- 

tonian,  has  been       „  ,  , , 

« .        j  .         Col.  Bartlett 
on    active  duty 

since  February  1942  and  has  been 
awarded  the  Air  Medal  for  meri- 
torious achievement  in  combat.  He 
joined  the  FCC  upon  its  forma- 
tion in  1934  as  secretary  to  Com- 
missioner Hampson  Gary  and  en- 
tered the  law  department  the  fol- 
lowing year.  He  was  promoted 
through  the  grades  of  attorney, 
senior  attorney,  principal  attor- 
ney and  principal  legal  adminis- 
trator, which  post  he  held  when  he 
went  on  indefinite  leave  on  Feb. 
2  1942. 

'  From  1929  until  1934,  Col.  Bart- 
lett was  a  reserve  officer  with  the 
Fleet  Marine  Corps.  He  was  com- 
missioned a  major  in  the  Army 
Air  Forces  in  1942.  He  served  as 
assistant  chief  and  later  as  chief 
of  the  Communication  Controls  Di- 
vision, Directorate  of  Communica- 
tions at  Army  Air  Forces  head- 
quarters in  Washington,  except  for 
short  periods  of  temporary  duty  in 
England,  Egypt  and  the  United 
States.  From  April  1943  to  date, 
he  has  been  assistant  communica- 
tions officer  with  the  Northwest 
African  Air  Forces,  now  the  Medi- 
terranean Air  Forces. 

He  was  promoted  to  lieutenant 
colonel  Aug.  6,  1942  and  placed  on 
flying  status  at  the  same  time,  be- 
ing rated  aircraft  observer  in  June 
1943.  His  promotion  to  a  colonelcy 
in  the  Air  Forces  came  June  7, 
1944. 

Throughout  the  Sicilian  and 
Italian  campaigns,  Col.  Bartlett 
served  in  England  as  communica- 
tions liaison  officer.  He  was  the 
Army  representative  at  the  Trans- 
atlantic Safety  Services  Confer- 
ence in  Ottawa  in  1942.  For  this 
and  service  in  Panama  and  Brazil, 
he  wears  the  American  Theatre 
ribbon  with  one  bronze  star.  He 
also  wears  the  European-African 
Theatre  ribbon  with  two  bronze 
stars  authorized.  For  "meritorious 
achievement  in  aerial  flight  while 
participating  in  sustained  combat 
operations  against  the  enemy" 
(Sicilian  and  Italian  campaigns), 
he  was  awarded  the  Air  Medal. 


Baylor  to  ETO 

WGAR  Cleveland  has  sent  program 
director  David  Baylor  to  the  Euro- 
pean Theatre  of  Operations  as  an 
accredited  radio  war  correspondent 
under  the  local  station  rotation 
plan.  He  will  also  serve  the  other 
G.  A.  Richards'  stations,  WJR  De- 
troit, and  KMPC  Los  Angeles.  Mr. 
Baylor  in  the  summer  of  1941  ac- 
companied Carl  George,  WGAR  di- 
rector of  operations,  on  a  tour  of 
the  Louisiana  maneuvers  between 
the  Red  and  Blue  armies.  WGAR 
covered  the  maneuvers  with  a  mo- 
bile unit. 
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JNew  Rules  of  the  Federal 
Communications  Commis- 
sion Permit  Yon  to  Place 
Your  NBC,  Blue  or  CBSHet 
workProgramsonWSAT 

the  network  they  are  on 
cannot  furnish  coverage  here 


WSAY 

ROCHESTER,  N.  Y. 

,  MUTUAL  OUTLET 


WFJF,  Flint,  Michigan 


we  are  highly  pleased  with 
our  new  AP  radio  news  wire. 

Howard  Loeb, 
Managing  Director 
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JUNE  20 

WESX  Marblehead,  Mass. — Granted  mod. 
license  move  main  studio  from  transmitter 
site   to   Salem,  Mass. 

WIBW  Topeka,  Kan.— Granted  license 
renewal  for  regular  period. 

WEAN  Providence,  R.  I.— Same. 

WNLC  New  London,  Conn. — Designated 
for  hearing  application  for  CP  change 
1490  kc  to  1240  kc. 

Alabama  Broadcasting  Co.,  Sylacauga, 
Ala. — CP  new  standard  station,  1340  kc 
250  w.  unlimited,  subject  to  Jan.  26  policy 
and  conditions. 

KPOX  Long  Beach,  Cal.— Granted  special 
service  authorization  to  broadcast  infor- 
mation to  longshoremen  at  3:40  and  7:30 
p.m.  daily  except  Sunday  as  a  public  serv- 
ice and  without  charge  for  period  ending 
10-1-44. 

KNOE    Inc..    KMLB    Monroe,    La.— Set 

aside  grant  made  without  hearing  2-17-44 
to  KNOE  Inc.  for  new  station  at  Monroe, 
La.,  and  designated  the  KNOE  applica- 
tion and  application  of  KMLB  for  change 
to  1440  kc.  for  further  hearing  in  con- 
solidated proceeding. 

WABI  Bangor,  Me. — Granted  motion  to 
continue  hearing  now  scheduled  for  July 
7  to  August  7  in  re  application  for  li- 
cense renewal  and  mod.  CP.  Also  granted 
motion  for  order  to  take  depositions  in  re 
these  applications. 

KJBS  San  Francisco — Granted  voluntary 
transfer  of  control  of  Julius  Brunton  & 
Sons  Co.,  licensee  of  KJBS,  from  Matt 
Q.  Brunton,  Sherwood  B.  Brunton,  Ralph 
R.  Brunton  and  Mary  Brunton,  to  KJBS 
Broadcasters,  a  partnership  consisting  of 
William  N.  Dolph,  Hope  D.  Pettey,  Eliza- 
beth N.  Bingham,  D.  Worth  Clark,  Helen 
S.  Mark,  Glenna  G.  Dolph,  Edwin  P.  Frank- 
lin and  Alice  H.  Lewis  for  a  consideration 
of  $200,000  representing  275  shares  (100%) 
of  the  issued  and  outstanding  capital 
stock.  Also  granted  license  renewal. 

WKBV  Richmond,  Ind. — Granted  CP  in- 
crease 100  w  to  250  w,  make  changes  in 
transmitting  equipment,  move  transmitter 
and   studio   and   change  corporate  name. 

KDYL  Salt  Lake  City — Denied  petition 
to  reinstate  application  for  CP  change 
1320  kc  to  880  kc,  increase  5  kw  to  10 
kw,  make  changes  in  DA  and  change  trans- 
mitter. 

WlvPT  Kingsport,  Tenn. — Granted  peti- 
tion in  part  to  reinstate  application  for 
CP  operate  on  790  kc,   1  kw,  unlimited. 

WCttci  Charleston,  W.  Va. — Denied  pe- 
tition for  reinstatement  and  reconsidera- 
tion of  application  change  580  kc  to  640  kc. 

WBAa  Wilkes-barre,  Pa. — Present  li- 
cense further  extended  for  90-day  period. 

JUNE  21 

WJR  Detroit — Placed  in  pending  file 
application  for  new  commercial  television 
station. 

Tlie  Jam  Handy  Organization,  Detroit — ■ 

Same. 

WLS  Chicago — Placed  in  pending  file 
application  for  new  FM  station. 

WTHT  Hartford,  Conn.— Same. 

WCKY  Cincinnati— Same. 

WJAR  Providence,  R.  I. — Same. 

WTAG  Worcester,  Mass. — Same. 

WCHS  Charleston,  W.  Va.— Same. 

WJBC  Bloomington,  111. — Same. 

New  Jersey  Broadcasting  Corp.,  Newark, 
N.  J. — Retained  in  pending  file  amendment 
to  CP  for  new  FM  station. 

JUNE  22 

WOV  New  York — Denied  motion  for  or- 
der to  take  depositions  of  11  witnesses,  who 
are  to  testify  as  to  character  and  qualifi- 
cations of  the  proposed  transferees  to  con- 
trol Wodaam  Corp.,  licensee  of  WOV.  Mo- 
tion denied  without  prejudice  to  right  of 
parties  at  conclusion  of  taking  of  testi- 
mony to  renew  motion  for  an  order  to  take 
depositions  of  these  witnesses  and  record 
may  remain  open  for  reasonable  period  for 
admission  of  such  depositions. 


Brown  Shoes  on  NBC 

BROWN  SHOE  Co.,  St.  Louis,  will 
begin  sponsorship  of  a  half-hour 
juvenile  program  featuring  Smilin' 
Ed,  Sept.  2,  9-9:30  a.m.  (CWT), 
on  52  NBC  stations.  Contract  is 
for  39  weeks.  Agency  is  Leo  Bur- 
nett Co.,  Chicago. 


Applications  .  .  . 

JUNE  19 

WSP"  Snrin<vfield,  Mass. — License  to 
cover  CP  authorizing  increase  D  power 
and    chantres   in   transmitting  equipment. 

WHAS  White  Plams,  N.  Y. — CP  new  com- 
mercial telev'sion  station.  Channel  13. 

WBA.X  Wilkes-Barre,  Pa.— License  for 
operation  of  station  on  regular  basis. 

The  Philadelphia  Innuirer,  Philadelphia — 
CP  new  commercial  television  station, 
Channel  6. 

WOMI  Owensb"ri.  Ky. — CP  new  FM  sta- 
tion, 47,900  kc,  7,250  sq.  mi.,  $40,000  esti- 
mated cost. 

Stanlev  G.  Boynton,  Highland  Park, 
Mich. — Extens:on  of  authority  transmit 
programs  to  CKLW  Windsor,  Ont.,  from 
Highland  Park. 

WSGN  Birmingham,  Ala.— CP  new  FM 
station,  44.500  kc,  17,700  sq.  mi.,  $113,350 
estimated  cost. 

Broadcasting  Corp.  of  America.  North 
of  Brawley,  Cal. — CP  new  standard  sta- 
tion, 1420  kc.  1  kw,  unlimited,  amended 
re  changes  in  antenna. 

KGER  Long  Beach,  Cal.— CP  new  FM 
station  for  Los  Angeles,  45,700  kc,  7,000 
sq.   mi.,    $53,860   estimated  cost. 

KSUB  Cedar  City,  Utah — Transfer  con- 
trol from  Leland  M.  Perry  to  Radio  Serv- 
ice Corp.  of  Utah  (incomplete). 

JUNE  20 

Mississippi  Broadcasting  Co.,  Jackson, 
Miss. — CP  new  standard  station,  1240  kc, 
100  w,  unlimited. 

Patteron  Broadcasting  Service,  Birming- 
ham, Ala. — CP  new  standard  station,  1340 
kc,  250  w,  unlimited. 

Air-Waves  Inc.,  Baton  Rouge,  La. — CP 
new  standard  station,  1400  kc,  250  w, 
unlimited,  amend  re  change  in  type  of 
transmitter. 

KGGF  Coffeyville,  Kan.— Mod.  CP  author- 
izing installation  of  new  transmitter  for 
extension  completion  date  from  7-22-44  to 
10-22-44. 

JUNE  21 

WNLC  New  London,  Conn.— CP  new  FM 

station,  44,500  kc,  3,500  sq.  mi.,  $21,060 
estimated  cost. 

KABC  San  Antonio,  Tex. — CP  change 
1450  kc  to  680  kc,  increase  250  w  to  50  kw 
D  10  kw  N,  install  new  transmitter,  DA-N 
and  move  transmitter,  amended  re  changes 
in  DA. 

WGPC  Albany,  Ga. — CP  change  1450  kc 
to  1400  kc  and  move  transmitter  and  studio 
from  Albany  to  a  site  to  be  determined  in 
Savannah. 

WDGY    Minneapolis — Mod.    license    to  ' 
change  hours  operation  from  limited  time 
to  unlimited  time,  power  from  500  w  N  5 
kw  D  to  250  w  N  5  kw  D. 


CONTROL! 
ROOM 


LES  Bowman,  chief  engineer  of 
CBS  western  division,  Hollywood, 
and  Louise  Celeste  Langdon  were 
married  at  Santa  Barbara,  Cal.,  on 
June  9. 

RALPH  O.  NULSEN,  former  chief 
engineer  of  WQAM  Miami,  Fla.,  who 
has  been  on  duty  with  the  Signal 
Corps  as  a  radio  engineer  in  the  Cen- 
tral Pacific  Area  for  the  past  two 
years,  has  been  assigned  to  the  Army 
Air  Base,  Miami. 

WINIFRED  HUNT  leaves  the  en- 
gineering staff  of  KYW  Philadelphia 
to  join  the  WAC. 

LARRY  WEST,  recording  engineer 
of  KSFO  San  Francisco,  is  the  father 
of  a  girl. 

LT.  COMDR.  E.  C.  (Ed)  CALLA- 
HAN, formerly  on  the  engineering 
staff  of  KPO-NBC  San  Francisco, 
has  returned  from  two  years  service 
in  the  South  Pacific  where  he  was  en- 
gaged in  radio  and  radar  work.  Cal- 
lahan is  now  assigned  as  an  instructor 
at  a  Navy  technical  school  in  Chi- 
cago, relieving  another  former  KPO 
engineer,  Lt.  Comdr.  P.  A.  Sugg, 
transferred  to  Florida. 


S.  R.  PATRELMO,  assistant  chief 
engineer  of  WABD  New  York,  Allen 
B.  DuMont  Labs,  television  station, 
has  been  appointed  acting  chief  engi- 
neer of  the  video  outlet.  He  succeeds 
Walter  E.  Swenson,  resigned. 

BOB  KEYES,  South  Carolina  U.  stu- 
dent, has  been  added  to  the  staff  of 
WCOS  Columbia,  S.  O,  as  control 
operator  and  relief  engineer. 

AL  SCHWERLING,  WLW  Cincin- 
nati studio  engineer,  is  the  father  of| 
a  girl. 

DONALD  M.  CAMPBELL,  electron- 
ics engineer  of  Bell  Aircraft  Corp., 
Niagara  Falls,  has  joined  Hoffman 
Radio  Corp.,  Los  Angeles,  as  senioi 
engineer. 

WALTER  L.  TESCH,  former  man- 
ager of  RCA's  record  engineering  de- 
partment, has  joined  the  company's 
electronic  apparatus  section  as  an  ap 
plication  engineer  on  electronic  power 
heating  equipment. 

THOMAS  F.  KENNA,  former  sales 
representative  in  the  Midwest  for  Van 
Norman  Machine  Tool  Co.,  Springfield 
Mass.,  has  joined  the  staff  of  RCA's, 
electronic  apparatus  section  as  a  com- 
mercial engineer  on  high-frequency  in 
duction  heating  equipment. 

KEITH  A.  MacKINNON,  engineer  in 
charge  of  transmission  and  develop 
ment  of  the  Canadian  Broadcasting 
Corp.,  has  returned  to  Montreal.  He 
has  been  on  loan  to  the  government's 
National  Research  Council  at  Ottawa 
since  1940  doing  radio  research  work 

ELIZABETH  CARTER  has  been  ap- 
pointed studio  engineer  at  KUTA  Salt 
Lake  City,  Utah. 

PETER  WILSON,  chief  engineer  of 
KMTR  Hollywood,  is  the  father  of  a 
boy. 

ROBERT  JENSEN,  NBC  Holly 
wood  field  engineer,  is  the  father  of 
a  girl. 

JAMES  EDWARD  RUGGLES,  for- 
merly of  OWI  San  Francisco,  has 
joined  the  KNX  Hollywood  engineer 
ing  staff.  James  La  Shaum,  has  shift 
ed  from  KMPC  Hollywood  to  KNX 

B.  C.  WIGTLE,  released  from  the 
Army,  has  joined  KFVD  Los  Angeles 

CHARLES  SPRIE  STERSB ACK 
technician  of  KWKW  Pasadena,  Cal. 
has  shifted  to  KGFJ  Los  Angeles. 
.Harry  Wagner,  new  to  radio,  has 
joined  KWKW. 

NEALE    DAY,    released    from  th 
Army  Signal  Corps,  has.  joined  the 
technical  staff  of  KFOX  Lbs  Angeles 

FRANK  COTTER,  former  engineer 
of  KFI  Los  Angeles,  has  joined 
KMPC  Hollywood. 

ADRIAN  LENTZ,  engineer  of  WCKY 
Cincinnati,  is  the  father  of  a  girl. 

JIM  SKELLY,  WJW  Cleveland  en 
gineer,  has  joined  the  U.  S.  Maritime 
Service,  and  is  training  at  Sheeps- 
head  Bay,  N.  Y. 
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THE  LINE  FORMS 

TO  THE  RIGHT. . . 

at  WXYZ  for  next 
availabilities  on 

Eddie  Chase's 
"MAKE-BELIEVE  BALLROOM" 

10%  hours  per  week 
sponsored  by  accjunts 
such  as  A&P  and  Carida  Dry 

WXYZ,  DETROIT  26 
or  PAUL  RAYMER  &  CO. 
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i — Classified  Advertisements — ■ 

PAYABLE  IN  ADVANCE — Minimum  $1.00.  Situation  Wanted  10c  per  word. 
All  others,  15c  per  word.  Bold  face  caps  30c  per  word.  Ad  must  be  all 
light  face  or  ell  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  Bldg.,  Washington  4,  D.  C. 


Help  Wanted 


Washington  Engineering  Firm  needs  drafts- 
man and  a  qualified  radio  engineer.  Must 
'  be   good.   State   starting    salary  desired 
>  and  dr;  ft  classification.  Box  209,  BROAD- 
,  CASTING. 

I  Transmitter   engineer.   Licensed,  deferred. 

Permanent.  Excellent  working  conditions. 
!  Midwest  5  KW  network  affiliate.  Give 
I    previous  experience  and  salary  expected 

first  letter.   All   replies  confidential.  Box 

383,  BROADCASTING. 


.I  Wanted:  Two  announcers  for  midwest  lo- 
;,     cal.   Should    have   experience    on  board 

operation.  Working  conditions  excellent, 

good  pay,  forty  hour  six  day  week.  If 
]     looking  for  permanent  position  and  wish 

good  experience  write  or  wire.  Box  398, 

BROADCASTING. 

ll  Experienced  man  capable  of  news  and 
il  commercial  announcing.  Present  an- 
,,)  nouncers  earning  from  $60  to  $125  a 
week.  Good  5  KW  station,  pleasant  work- 
'  ing  conditions.  Box  405,  BROADCAST- 
ING. 

MANAGER  WANTED  TO   TAKE  FULL 
CHARGE  OF  A  NEWSPAPER  OWNED 
»    RADIO  STATION  (BOTH  EXCLUSIVE) 
[     IN  A  400,000  MARKET.  GOOD  SALARY 
AND  CONDITIONS.  MUST  QUALJFY. 
SEND    PHOTOGRAPH    AND  REFER- 
,     ENCES.   GIVE  DRAFT  STATUS  AND 
1     EXPERIENCE.     WRITE     BOX  408, 
8  BROADCASTING. 


'Excellent  positions  open  for  first,  second 
and  third  class  engineers;  production 
men;  junior  and  senior  announcers; 
news  editors;  station  executives;  time 
salesmen;  radio  telephone  and  telegraph 
operators.  Wilson  Employment  Service, 
Inc.,  Union  Commerce  Building,  Cleve- 
land, Ohio. 

Wanted — Operator    announcer   first  class 
license.  Good  pay.  KSUN,  Lowell,  Ariz. 


We  need  a  good  all-round  announcer  for 
small  town  station  with  big  town  sched- 
ule. You  will  be  one  of  three  on  local 
sunset  station  with  one  day  off  weekly. 
Starting  salary  according  to  experience 
and  ability.  If  you  don't  want  a  perma- 
nent location  don't  answer.  We  don't 
need  hot-shot  prima-donnas,  we  just 
want  an  ordinary,  regular  guy  with 
enough  experience  to  announce  and 
operate  a  W-E  board  and  use  his  head 
when  he  needs  to.  Our  boys  and  girls 
know  about  tnis  adv.  That's  our  story, 
how  about  air  mailing  us  yours  if  you 
think  you're  the  fellow  we're  looking  for. 
E.  Z.  "Easy"  Jones,  WBBB,  Burling- 
ton, N.  C. 


Chief  Engineer  needed.  Excellent  earnings. 
Good  hours.  Write  KOVC,  Valley  City, 
N.  D. 


Announcer — Permanent  position  available 
to  experienced  man  on  6  KW  CBS  sta- 
tion. Basic  $42.50  per  week.  Opportunity 
overtime  and  commercial  fees.  Write  and 
send  transcription  immediately.  WDOD, 
Chattanooga,  Tennessee. 


Announcer — Experienced,  draft  exempt, 
good  selling  voice  and  personality.  Im- 
mediate opening.  Send  all  particulars 
first  letter  to  KSO  and  KRNT,  Des 
Moines,  Iowa. 


Copy  reader  and  rewrite  man  with  broad- 
casting background  for  national  news 
staff.  Box  410,  BROADCASTING. 


Situations  Wanted 


Chief  Engineer:  Desire  change.  Interested 
in  connection  Eastern  section.  Will  not 
consider  union  station.  Ten  years'  ex- 
perience all  phases  broadcasting.  Special 
and  unusual  experience  on  transmitters 
and  speech  niipment,  Station  size  unim- 
portant if  )  -tition  offers  definite  possi- 
bilities adva  cement  both  in  resno^sibil- 
ity  and  remuneration.  Box  342,  BROAD- 
CASTING. 


Nine  years;  experience  in  commercial  traffic, 
special  events,  emcee.  Age  32.  Married. 
Now  assistant  Tfc.  Mgr.  5  KW  NBC 
station.  Desire  permanent  position  with 
larger  station.  Box  402,  BROADCAST- 
ING. 


Situations  Wanted  (Cont'd) 

Announcer — Woman  26,  university  grad- 
uate, experienced,  turntable  and  control 
room  operation.  Box  409,  BROADCAST- 
ING. 

Announcer-Newscaster — Experienced.  Ver- 
satile. Pleasing  voice.  Prefer  West.  Box 
375,  BROADCASTING. 

Chief  Engineer  wants  complete  responsibil- 
ity technical  department  including  per- 
sonnel station  5  KW  or  more  Central 
or  North  Central.  Dependable  economi- 
cal supervision  record  speaks  for  itself. 
Qualified  to  handle  any  expansion,  FM 
or  television  plan.  Can  supply  several 
technicians  if  needed.  Box  380,  BROAD- 
CASTING. 

Engineer — First  class  ticket,  4F,  experi- 
enced, including  chief  engineer.  Position 
must  be  permanent.  Box  387,  BROAD- 
CASTING. 

Announcer,  actor,  salesman — 32,  college 
trained,  experienced.  Middle  West  or 
West  Coast;  consider  others.  Box  389, 
BROADCASTING. 

Sales  manager,  250  watt  station  desires 
connection  with  a  future.  Proven  record, 
best  references.  Draft  exempt.  All  of- 
fers considered.  Box  390,  BROADCOST- 
ING. 

Military  Commentator  available.  Lieuten- 
ant Colonel,  U.  S.  Army,  retired.  Back- 
ground Phillipine  Islands,  China,  Hawaii 
and  Japan.  Two  years  doing  radio  com- 
mentary. Box  391,  BROADCASTING. 


INTERESTED  MANAGERSHIP  SMALL 
STATION  WANTING  TO  GROW.  PRE- 
FER SOUTH.  QUALIFIED.  CONFI- 
DENTAL.  BOX  392,  BROADCASTING. 


Woman  announcer — Three  years  speech 
training  Northwestern  University,  ex- 
perienced actress,  production,  typing, 
prefer  small  station.  Box  393,  BROAD- 
CASTING. 

Announcer — Experienced,  verstile,  depend- 
able. Will  go  anywhere  for  a  good  deal. 
Age  28,  4F.  Box  394,  BROADCASTING. 


Promotion  Publicity  Man  Available — 5 
years  advertising-promotion  background 
plus  energy  and  application  coupled  with 
ideas.  Formerly  publicity-promotion  ma- 
jor eastern  network  station.  College 
graduate.  4F.  Box  395,  BROADCAST- 
ING. 

Young  woman,  extensive  background  in 
time  buying  and  station  representation 
field.  Capable,  intelligent,  discreet.  Would 
like  position  with  New  York  agency  or 
station.  Box  396,  BROADCASTING. 


Station  Owners:  Bring  youth,  progress, 
radio  knowledge,  business  ability  to  your 
station  with  draft  exempt  manager.  Ex- 
cellent reason  desiring  change.  Box  397, 
BROADCASTING. 

Announcer — Year's  experienced  regional 
station ;  university  background,  young, 
4F;  programming  ability ;  seeking  con- 
nection in  East.  Available  immediately. 
Box  399,  BROADCASTING. 


Engineer — Experienced  to  50  KW,  AM  and 
FM.  Free  to  locate.  Permanent  connec- 
tion only.  Box  400,  BROADCASTING. 


Chief  Engineer — Will  apply  experience 
gained  on  design  and  maintenance  of 
highpower  AM  and  FM  transmitters  to 
progressive  station  planning  post-war 
expansion.  Box   401,  BROADCASTING. 


Manager,  network  station,  age  38,  univer- 
sity graduate,  newspaper  background, 
wants  better  postwar  outlook.  Prefer  mid- 
west. Box  366,  BROADCASTING. 


Announcer.  Friendly,  cheerful  voice.  24 
years  old.  Experienced.  News.  Control 
room.  Turntable.  Honorable  discharge. 
Box    403,  BROADCASTING. 


Thoroughly  experienced  Announcer — News- 
caster, Knowledge  of  good  showmanship 
— available.  Permanent  4F,  married.  Box 
404,  BROADCASTING. 


Announcer — Experienced — also  production, 
programming,  excellent  background,  de- 
ferred. Desires  good  position  with  Ohio 
Station.    Box    373,  BROADCASTING. 

Announcer — General  announcing,  age  23, 
4F.  Dramatic  experience.  Box  406, 
BROADCASTING. 

Girl  Friday — Continuity-commercial  an- 
nouncing, some  experience.  Box  407, 
BROADCASTING. 

Announcer — ZV2  years  college,  21,  4F,  mar- 
ried, 1%  years  experience,  First  class 
license.  Available  July  10.  Robert  Pear- 
son,  WBAA,   Lafayette,  Indiana. 


Wanted — Announcing  position  in  Wiscon- 
sin or  Minnesota.  Prefer  100  or  250  watt 
station.  Audition  transcription  available. 
Harris  Murk,  22  East  13th  St.,  Apart- 
ment 5B,  St.  Paul,  Minnesota. 


Chief  Engineer — Wants  permanent  position 
in  Pacific  Northwest  or  Mountain  states. 
Available  due  to  ownership  change,  over 
age  family  man  with  best  of  references. 
23  years  in  radio.  Experienced  on  all 
standard  makes  of  control  room  and 
transmitter  equipment  including  50,000 
w»  t  E  '  En  -luDs,  15 1  n.asc  13tn  St., 
Idaho  Falls,  Idaho. 

Announcer — Desires  immediate  change, 
East  preferred.  Sports,  news,  control- 
board.  College  degree.  22.  4F,  Tom  Dun- 
can, 6163  Pershing,  St.  Louis  12,  Mis- 
souri. 

Attention  Station  Executives — Graduate  of 
recognized  college  dramatics  course  in- 
cluding one  year  radio  covering,  an- 
nouncing, script  writing,  scene  inter- 
pretation, studio  engineering,  history 
and  principles  of  radio,  wants  position 
with  small  station  offering  opportunity 
as  experience  gained  and  ability  proven. 
3  years  piano,  4  years  professional  enter- 
taining. Last  school  year  employed  as 
hostess  by  large  clear  channel  Mid-West- 
ern station.  All  offers  considered.  20  year 
old  girl.  Available  July  20th.  Salary 
governed  by  living  costs  your  locality. 
Write  or  wire  Lenore  Goddard,  1227 
Elm  St.,  Cincinnati,  Ohio. 

Chief  Engineer — 9  years  experience  in  re- 
gional stations.  Only  permanent  position 
with  progressive  station  considered.  Now 
employed.  Prefer  Middle  Western  re- 
gional station.  Draft  deferred.  Refer- 
ences. Box  412,  BROADCASTING. 


Wanted  to  Buy 


Wan+ed  to  buy  either  250,  500-  or  1000-watt 
approved  broadcast  transmitter.  Also 
approved  modulation  and  frequency  mon- 
itors. Address  Box  260,  BROADCAST- 
ING. 

Wanted  to  purchase:  Weston  type  425  R.F. 
Ammeter  0-10  Amps,  new  or  used.  Box 
381,  BROADCASTING. 


For  Sale 


For  sale:  100  watt  106  B  W.  E.  transmitter 
as  is,  without  power  supply  and  cyrstal. 
Can  be  modernized  and  converted  to  250 
watts.  $1000.  Box  411,  BROADCASTING. 


Miscellaneous 


Radio  Engineer  wants  operating  contract, 
Will  consider  purchase  of  part  interest 
in  small  station.  Box  379,  BROADCAST- 
ING. 


74e  SCHOOL  H 
RADIO  TECHNIQUE 


( America's  Oldest  School  Devoted 
Exclusively    to    Bad  "o    Broadcasting ) 

SPECIAL  SUMMER 
6  Weeks'  Day  Courses 

JULY  5  &  AUGUST  2 

8  Weeks'  Evening  Courses 

JULY  18  &  AUGUST  14 

Taught   by  Network  Profes- 
sionals,     for     Beginner  & 
Advanced  students,  include: 
6  Announcing  •  Station  Routine 

•   Newscasting  •  Acting 

©  Continuity  Writing  •  Diction 

O  Commentating  •  Voice 

Co-ed.  Moderate  rates.  Inquire! 
Call  or  Write  for  Booklet  B. 


R.K.O.  BUILDING.RADIO  CITY,  N. Y. 
CIRCLE  7-0193 


Shoe  Project 

RADIO  advertising  wlil  undoubt- 
edly figure  in  the  million-dollar-a- 
year  promotional  campaign  planned 
by  the  National  Leather  &  Shoe 
Finders  Ass'n,  St.  Louis,  it  was 
learned  from  A.  V.  Fingulin,  man- 
aging secretary,  following  the 
NLSFA  convention  in  New  York 
last  week.  Consumer  drive  urging 
better  care  of  shoes  will  be  under- 
written by  member  producers, 
wholesalers  and  shoe  finder  mem- 
bers. Media  plans  should  be  set  by 
the  end  of  the  year.  Agency  has  not 
yet  been  named. 


PROMOTION  AND 
MERCHANDISING 
MAN  WANTED 

Cowles  station,  KRNT,  w^'l  have 
opening  mid-July  for  promotion  and 
merchandising  manager.  Want  ener- 
getic, draft  free  man  who  knows 
publicity,  promotion  and  merchan- 
dising; who  can  wri'e  and  knows 
rough  layout  and  can  direct  an  effi- 
cient established  depa-tment.  If  in- 
terested, send  complete  details  re- 
garding experience,  references,  salary 
requirements  to  Craig  Lawrence, 
Iowa  Broadcasting  Company,  Des 
Moines,  Iowa. 


EQUIPMENT  WANTED 

1  kw  transmitter  and 
all  other  accessories  for 
1  kw  station.  Give  full 
details,  description,  etc. 

Regional  Radio  Sales  Co. 

225  E.  Bradley  Rd. 
Milwaukee  9,  Wisconsin 


ANNOUNCER  WANTED 

CBS  -  5  KW  -  YOUNGSTOWN,  O. 

Seasoned,  experienced,  capable 
man  for  News,  and  general  an- 
nouncing. Not  a  war-time  position 
but  a  permanent  opportunity  for 
the  right  man.  Immediate  vacancy. 
Prefer  family  man — over  30  years 
old  or  draft  exempt.  Write,  wire 
or  phone. 

W.  P.  WILLIAMSON,  JR.,  Gen.  Mgr. 
WKBN  BROADCASTING  CORP. 
Phone  42122 


EQUIPMENT  WANTED 

250  watt  transmitter 
and  all  other  accessories 
for  250  watt  station. 
Give  full  details,  de- 
scription, etc. 

Regional  Radio  Sales  Co. 

225  E.  Bradley  Rd. 
Milwaukee  9,  Wisconsin 
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KJBS  'Duopoly1  Sale  by  Brunton  Group 
For  $200,000  Receives  FCC  Approval 


KJBS  San  Francisco  on  July  1 
will  be  turned  over  to  new  owner- 
ship, pursuant  to  FCC  approval 
last  week  of  sale  of  the  station  by 
the  Brunton  family,  which  also 
owns  KQW,  San  Francisco  CBS 
outlet,  for  $200,000  cash,  plus  $50,- 
000  in  adjusted  payments.  The 
transfer  application,  stemming 
from  the  FCC's  "duopoly"  rule 
banning  dual  ownership  of  stations 
in  the  same  or  overlapping  areas, 
was  completed  last  April. 

Despite  the  transfer  from  the 
Brunton  family  to  the  new  syn- 
dicate, comprising  several  broad- 
casters or  their  wives  and  Sen.  D. 
Worth  Clark  (D-Idaho),  the  man- 
agement of  KJBS  will  remain  un- 
changed. E.  P.  Franklin,  general 
manager,  who  has  become  a  10% 
stockholder  in  the  station,  will  con- 
tinue as  its  directing  head. 

Sen.  Clark  Part  Owner 

The  transfer  was  from  Mott  Q., 
Sherwood  B.,  Ralph  R.  and  Mary 
Brunton,  as  transferors,  to  the 
partnership.  In  addition  to  the  10% 
ownerships  of  Sen.  Clark  and  Mr. 
Franklin,  acquired  for  $20,000  each, 
other   partners  are:    William  B. 


Dolph,  executive  vice-president, 
WOL  Washington,  15%  for  $30,- 
000;  Glenna  G.  Dolph,  Mr.  Dolph's 
sister-in-law;  10%  for  $20,000; 
Mrs.  Hope  Pettey  (wife  of  Herbert 
L.  Pettey,  director  of  WHN  New 
York  and  former  FCC  secretary), 
25%  for  $50,000;  Mrs.  Betty  Bing- 
ham, wife  of  Herbert  M.  Bingham, 
Washington  attorney,  20%  for 
$40,000;  Mrs.  Ali^e  H.  Lewis,  wife 
of  Fulton  Lewis  jr.,  5%  for  $10,- 
000 ;  and  Mrs.  Helen  S.  Mark,  pres- 
ident and  principal  owner  of  WOL, 
5%  for  $10,000. 

Sen.  Clark,  a  member  of  the  Sen- 
ate Interstate  Commerce  Commit- 
tee, apparently  was  defeated  for 
the  Democratic  nomination  by 
Glenn  H.  Taylor,  former  Pocatello, 
Ida.  cowboy  radio  singer,  by  a  mar- 
gin of  some  200  votes  in  primaries 
held  earlier  this  month.  There  prob- 
ably will  be  a  recount.  The  Repub- 
lican nominee  is  Gov.  C.  A.  Bottolf- 
sen.  It  is  expected  Sen.  Clark  will 
return  to  the  practice  of  law  in 
Idaho  and  will  not  be  actively  asso- 
ciated with  the  direction  of  KJBS. 

Station  operates  limited  time  on 
1100  kc  with  5,000  w  as  an  inde- 
pendent outlet. 


Craven  Exodus 

WHEN  Commissioner  T.  A. 
M.  Craven  leaves  the  FCC 
June  30  to  return  to  private 
business  his  entire  office  staff 
will  join  the  exodus.  Resig- 
nations were  submitted  late 
last  week  to  T.  J.  Slowie, 
Commission  secretary,  by 
Mrs.  Margaret  L.  Preston, 
Commissioner  Craven's  sec- 
retary; Mrs.  Lee  Loveless, 
assistant  secretary,  and  Vir- 
ginia Mulholland,  clerk-ste- 
nographer. Miss  Mullholland, 
who  has  been  with  Commis- 
sioner Craven  a  year,  will 
serve  him  as  secretary  in  his 
new  post  of  vice-president  of 
the  Cowles  stations.  Mrs. 
Loveless  has  been  a  secretary 
to  C'omdr.  Craven  since  1930, 
when  he  resigned  from  the 
Navy  to  become  FCC  chief 
engineer.  Mrs.  Preston  has 
been  his  secretary  for  seven 
years.  Both  Mrs.  Preston  and 
Mrs.  Loveless  plan  to  retire 
from  business  life. 


CHURCH  INJUNCTION 
HALTS   WMPS  SALE 

ULTIMATE  sale  of  WMPS,  li- 
censed to  the  Memphis  Broadcast- 
ing Co.,  and  identified  with  Scripps- 
Howard  radio  operations,  under  the 
FCC's  rule  banning  multiple  own- 
ership in  the  same  or  overlapping 
areas,  is  complicated  by  litigation 
instituted  by  the  First  Baptist 
Church  of  Memphis  seeking  to  re- 
strain sale  of  the  station.  The 
church  procured  a  temporary  in- 
junction against  WMPS  and 
Scripps-Howard  Radio  Inc.,  re- 
straining them  from  disposing  of 
the  station  without  taking  into  ac- 
count rights  of  the  church,  which, 
under  a  contract  running  in  per- 
petuity, is  entitled  to  Sunday 
broadcast  time. 

WMPS,  while  owned  by  Scripps- 
Howard  interests,  is  identified 
through  Scripps-Howard  with 
WMC,  operated  by  the  Memphis 
Commercial  Appeal.  The  Commis- 
sion's "duopoly"  rule  therefore  was 
viewed  as  applicable. 

While  a  number  of  bids  have 
been  received  for  WMPS,  a  Blue 
outlet,  operating  on  1460  kc  with 
1,000  w  day  and  500  w  night,  a 
sales  transaction  has  not  been  com- 
pleted because  of  the  church  con- 
tract. 

The  church,  through  five  mem- 
bers of  its  congregation,  filed  the 
bill  of  complaint  in  Chancery  Court 
June  14.  Chancellor  Swepston  is- 
sued a  temporary  injunction  re- 
straining the  sale,  save  under  a 
contract  taking  into  account  the 
rights  of  the  church. 


Hudnut  Test 

RICHARD  HUDNUT,  New  York 
(cosmetics),  is  planning  a  spot  an- 
nouncement campaign  throughout 
the  East.  Agency  is  Kenyon  &  Eck- 
hardt,  New  York. 
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Campbell's  Spots 

CAMPBELL  SOUP  Co.,  Camden, 
N.  J.,  on  June  13  started  a  spot 
radio  test  campaign  for  Campbell's 
Beef  Noodle  Soup,  a  new  product. 
Schedule  calls  for  transcribed  15- 
second  chain  breaks  on  about  35 
stations  in  12  markets  throughout 
the  country,  aired  at  varying  fre- 
quencies. Additional  markets  may 
be  added  to  the  station  schedule 
from  time  to  time.  Campbell  spon- 
sors two  half -hour  NBC  programs, 
Radio  Reader's  Digest,  handled  by 
Ward  Wheelock  Co.,  and  The  Jack 
Carson  Show,  handled  by  Foote, 
Cone  &  Belding,  which  is  also  plac- 
ing the  spot  drive. 


Helen  Wilbur  Named 

HELEN  WILBUR,  chief  timebuy- 
er  of  Pedlar,  Ryan  &  Lusk,  Inc. 
New  York,  and  formerly  with  the 
New  York  Times,  on  July  15  be- 
comes chief  timebuyer  of  Doherty, 
Clifford  &  Shenfield  Inc.  New  York, 
newly-organized  advertising  agen- 
cy, which  last  week  moved  from 
temporary  headquarters  at  250 
Park  Ave.  to  the  Empire  State 
Bldg.,  350  Fifth  Ave.  Telephone 
is  Bryant  9-3140. 


Fibber  Renewed 

S.  C.  JOHNSON  &  SON,  Racine, 
Wis.,  has  signed  a  "long-term"  con- 
tract with  Fibber  McGee  &  Molly, 
which  it  is  said  will  carry  the  com- 
edy team  well  into  their  second 
decade  on  NBC  for  the  same  spon- 
sor. John  Louis,  vice-president  of 
Needham,  Louis  &  Brorby,  Chicago, 
Johnson  agency,  signed  for  the 
sponsor. 


2  STANDARD,  4  FM, 
2  VIDEO  CPs  SOUGHT 

BROADCAST  facilities  sought  of 
the  FCC  last  week  in  new  applica- 
tions include  requests  for  two  new 
standard  local  stations,  four  FM 
outlets  and  two  new  commercial 
television  stations. 

Licensee  of  WCOC  Meridian, 
Miss.,  Mississippi  Broadcasting 
Co.,  is  applicant  for  a  local  stand- 
ard outlet  at  Jackson,  Miss.  Ra- 
mon G.  Patterson  and  Louise  Pat- 
terson, doing  business  as  Patter- 
son Broadcasting  Co.  and  who  are 
also  part-owners  of  WAPO  Chat- 
tanooga, Tenn.,  seek  a  new  local  in 
Birmingham,  Ala. 

The  Philadelphia  Inquirer,  a  divi- 
sion of  Triangle  Publications  Inc., 
is  one  of  the  video  applicants,  the 
other  being  WHAS  White  Plains, 
N.  Y.  The  new  FM  applications 
were  filed  by  WO  MI  Owensboro, 
Ky.;  WSGN  Birmingham,  Ala.; 
KGER  Long  Beach,  Cal.  (for  Los 
Angeles) ;  WNLG  New  London, 
Conn.  Estimated  costs  for  the  pro- 
posed FM  stations  and  the  facil- 
ities asked  for  all  of  the  new  out- 
lets may  be  found  in  Actions  of  the 
FCC  on  page  72. 


WCAP  IS  ACQUIRED 
BY  CHARMS  CANDY 

PURCHASE  of  controlling  inter- 
est in  WCAP  Asbury  Park,  N.  J., 
by  the  Charms  Candy  Co.  of  Bloom- 
field  and  Asbury  Park,  from  Mrs. 
Georgia  A.  Burley,  for  approxi- 
mately $35,000,  has  been  agreed 
upon,  subject  to  drafting  of  final 
contracts  and  customary  FCC  ap- 
proval. Mrs.  Burley,  who  holds 
55%  of  the  38  shares  outstanding, 
is  the  mother  of  the  late  Thomas 
F.  Burley  Jr.,  who  died  last 
March  7. 

The  proposed  purchaser,  which 
manufactures  "Charms"  and 
"Tastyyeast"  candies,  is  headed 
by  Walter  W.  Reid  Jr.,  Allenhurst, 
N.  J.  commissioner.  The  station  is 
licensed  to  Radio  Industries  Broad- 
cast Co.  and  operates  with  500  w 
on  1310  kc,  sharing  time  with 
WCAM  Camden,  N.  J.  and  WTNJ 
Trenton,  N.  J.  Vera  N.  Scholes  is 
general  manager,  and  Harold  G. 
Martin  commercial  manager.  The 
station  was  established  in  1926. 

Minority  stockholders  are  Harry 
S.  Ferguson,  8  of  the  38  shares; 
his  brother,  George  H.  Ferguson, 
1  share;  Simon  Bogan,  5  shares; 
and  Vera  N.  Schoies,  Frederick 
Schmidt,  and  Joseph  Lippman,  1 
share  each.  All  are  New  Jersey 
residents. 


Sylacauga  Grant 

CONSTRUCTION  permit  for  a 
new  local  standard  station  in  Sy- 
lacauga, Ala.,  was  granted  by  the 
FCC  last  week  to  Alabama  Broad- 
casting Co.  Facilities  authorized 
are  250  w  unlimited  time  on  1340 
kc,  with  the  grant  subject  to  cer- 
tain technical  conditions  and  the 
Jan.  26  FCC-WPB  Policy.  Pres- 
ident of  the  company  is  Ernest  E. 
Forbes,  local  businessman,  who 
holds  51%  interest.  Pirst  vice- 
president  and  24%  owtfler  is  Opal 
E.  Johnson,  engineer  vjth  WAPI 
Birmingham.  Also  hold'  A'  a  24% 
interest  and  a  radio  u^ineer  is 
James  E.  Smith,  second  vice-pres- 
ident. J.  Mallory  Forbes,  local  busi- 
nessman, hold  the  remaining  1% 
interest  and  is  secretary-treasurer. 


Drawn  for  Broadcasting  by  Sid  Hix 

BROADCASTING    •    Broadcast  Advertising 


Homemaker 


Mrs.  Robt.  L.  Dominick,  prominent  Kansas  City 
civic  leader,  typical  mother  and  homemaker, 
says  of  radio,"Women  who  are  on  the  go  quite  a 
bit,  particularly  during  times  such  as  these,  are 
only  too  glad  at  the  end  of  the  day  for  a  quiet 
evening  with  their  families  and  the  radio.  Cer- 
tainly the  ties  of  the  home  are  made  stronger 
through  the  services  of  radio." 


Radio's  Importance  in  the  Home 


The  responsibility  of  radio  to  American  home  life  is  fun- 
damental. KMBC  is  aware  constantly  of  radio's  position 
in  the  home  —  a  guest,  highly  respected  and  dependable. 
Whether  the  need  is  for  child  enlightenment  and  educa- 
tion, for  informing  the  family  of  latest  world-wide  happen- 
ings, for  assuming  the  role  of  constant  companion  to  the 


DED1CATE 


1"S 


" 


housewife  left  at  home  during  the  day,  for  keeping  farms 
posted  with  information  and  market  reports,  or  for  just 
all-around  entertainment — KMBC  builds  each  program  day 
looking  to  the  many  factors  of  adequately  serving  its  lis- 
tening area.  Such  is  the  reputation  of  radio,  not  only  in 
the  Heart  of  America,  but  throughout  the  broad  land. 
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FREE  &  PETERS,  INC. 
SIN     E     1  92  8  _  THE    BASIC    CBS    STATION     FOR    MISSOURI    AND  KANSAS 


"HURRY,  CHIEF!  LET'S  GET 
TO  THE  BOTTOM  OF  THIS!" 


&  It  takes  915  feet  of  climbing  to  get  to  the  top  of 

WKY's  new  antenna,  one  of  the  two  highest  in  America 
and  the  sixth  highest  man-made  structure  in  the  Western 
Hemisphere.  But  getting  to  the  bottom  of  what  it  will  do 
for  sponsors  of  radio  advertising  in  Oklahoma  is  really 
the  important  matter. 

The  engineers  figure  it  will  push  out  daytime  coverage 
considerably.  Whatever  the  increase,  it  will  merely  en- 
large the  coverage  which  is  already  greater  than  that 
of  any  other  Oklahoma  City  station.  Nighttime  coverage 
will  be  nearly  doubled  due  both  to  a  unique  antenna 
array  and  a  fivefold  increase  in  power. 

WKY's  new  quarter-million  dollar  transmitter  instal- 
lation will  be  ready  for  the  air  in  the  near  future.  In  the 
meantime  and  with  present  facilities,  WKY  is  giving 
advertisers  more  coverage,  more  listeners,  and  more  for 
their  advertising  dollar  than  any  other  Oklahoma  City 
station.  WKY  is  THE  radio  buy  in  Oklahoma  today.  It 
will  be  an  even  better  buy  tomorrow. 
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